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Jackson, Joel
Top Billboard
Vid Nominees

NEW YORK-—Michael Jackson
and Billy Joel are the most nominat-
ed performers for Billboard’s first an-
nual Video Music Awards. Submit-
ted by a panel of 14 television
programmers and journalists, the
nominations cover video clips in 15
categories, and long-form home vid-
€0 music programming in one
category.

The winners will be announced at
Billboard’s fifth annual Video Music
Conference Nov. 17-19 at the Hun-
tington Sheraton Hotel, Pasadena,
Calif. Ballots are being mailed out
Monday (24) to more than 4,000
members of the video music industry.

Michael Jackson’s promotional
clips for “Beat It and “Billie Jean™
received 11 nominations in eight cat-
egories. Billy Joel received nine
nominations in eight categories for
four songs: ‘“‘Pressure,” “Allen-
town,” *“Goodnight Saigon" and
“Tell Her About It.”

Other artists receiving multiple
nominations are David Bowie,

(Continued on page 74)

ATLANTIC STARR sums up their new album in two words. YOURS: be-
cause they have you to thank for their first three # 1 records. FOREVER:
because their music's made to last. YOURS FOREVER (SP-4948). Their
new album featuring their latest hit, “Touch A Four Leaf Clover” (AM-
2580). Produced by James Anthony Carmichael. ATLANTIC STARR'S
YOURS FOREVER. On A&M Cassettes & Records. (Advertisement)
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SAN FRANCISCO—The ex-
pected early arrival of Coleco’s
Adam and the rumored Novem-
ber launch of a new lost-cost IBM
i home computer have business

software vendors eyeing new op-
portunities in the home computer
marketplace. These major firms
have already started adapting
professional programs in finana-
cial planning, word processing,
management and electronic filing
for home computers.

This latest chapter in the evolv-
ing consumer microcomputer are-
na was revealed at the first Na-
tional Software Show, held last
Wednesday through Friday (19-
21). Ashton-Tate, Lotus Develop-
ment Corp., Peachtree Software,
Microsoft and Digital Research
reported that in addition to their
; a.ready available packages, more

products slated for home use will
be forthcoming.

In cssence, if IBM is about to
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{‘"“WHOME MARKET SURGE™
| Adam, IBM Spur

New Software Plansg

By FAYE ZUCKERMAN

IS

attempt to conquer the consumer

market, then its third party mak-
ers should as well, argues James
Johnson, president of Human
Edge Software Corp., a new entry
to the home management soft-
ware arena. “The introduction of
the rumored IBM computer and
Adam has changed the nature of
software publishing,” he said.
The idea of an IBM home com- %
puter provides a “'great™ incentive
for its software makers to tackle
this large market, explained Burt
Bralliar, director of strategic mar-
keting for Georgia-based Peach-
tree Software, which recently ac-
quired educational software firm
Eduware. “It's easy for us to scale
down our already existing pro-
grams for the new IBM.” He add- ;
ed that it is estimated nearly
300,000 people have money put
aside to buy a computer, and are
waiting to purchase only IBM's

(Continued on page 70)~}
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o WCOZ BOSTON, which was John Sebastian’s crowning AOR achieve-
ment three years ago, has become the latest station to drop that format in favor
of a more mass appeal approach. Program director Frank Holler cites demo-
graphics as the key to the move. Radio, page 14.

¢ RECORD/TAPE RENTAL LEGISLATION is near passage in Japan,
following agreement between the government and opposition parties on key
points of the proposed law. Page 3.

¢ COMPUTER SOFTWARE and hardware exhibits from some 250 U.S.
and European high technology firms will be on show at Comdex in Amsterdam
this week. About 10,000 attendees are expected at the event, which focuses on
home management and business computer products. A special pre-show report
appears on pages 31-32.

¢ COMPACT DISC DEALERS report that classical product is outselling
other music categories by a wide margin, according to a survey conducted by
PolyGram a month after its initial CD release. The survey also found that most
dealers have yet to establish merchandising liaisons with CD hardware outlets.

e PRERECORDED VIDEO is becoming an increasingly important part of
the product mix at the Camelot Enterprises stores, with 125 of the chain’s 141
units now selling popularly priced videocassettes. Retailing, page 26.

e SPANISH-LANGUAGE PROGRAMMING has replaced “"Music Of
Your Life” at KFJZ Fort Worth, which has changed its call letters to KSSA
(**Casa™) to reflect its new block-programmed approach, aimed squarely at the

area’s 330,000 Mexican residents. Radio, page 14.

U.S. Appeals Court:
Publishers Lose $$
On Recaptured Songs

By IRV LICHTMAN

NEW YORK-—In what has been
hailed as a major victory for song-
writers, a three-judge Federal Ap-
peals Court panel has unanimously
decided that authors are entitled to a
full publisher’s share of mechanical
royalties wher. they recapture their
copyrights.

The decision, handed down here
Wednesday(19), affects income on
thousands of old copyrights, and re-
verses a July, 1982 ruling by U.S.
District Court Judge Edward Wein-
feld, who declared that a publisher
can continue to receive his share of
mechanicals on pre-termination li-
censes even if a song is later recap-
tured by its authors or estate (Bill-
board, July 31, 1982).

In reversing Judge Weinfeld’s deci-
sion, Judges James Oakes, Richard
Cardamone and Lawrence Pierce
held, contrary to Judge Weinfeld’s
opinion, that the “derivative works”
(e.g. recordings) exception in the
1976 Copyright Act did not “‘pre-

serve the music publisher’s rights to
share song royalties from derivative
works in the form of sound record-
ings licensed by it and prepared by
sound recording companies before
termination of the original grant by
the authors’ heirs.

“Although the matter is one on
which reasonable minds may well
differ,” the judges held, “we believe
the scales tip in the favor of the au-
thor’s heirs, and that the music pub-
lisher/middleman, having already
had the benefit of a renewal term, is
without recourse upon termination.”

Both the reversal and Judge Wein-
feld’s decision were an outgrowth of
a suit in 1981 instituted by the Harry
Fox Agency, the mechanical collec-
tion arm of the National Music Pub-
lishers’ Assn., against Mills Music.
The Fox office was seeking a deter-
mination on how to disperse mechan-
ical income on one-third of writer
Ted Snyder's share in the copyright.

(Continued on page 70)

EARTHA KITT—“WHERE 1S MY MAN?”
An International Star, whose electrifying career has spanned theater,
films, nightclubs and television. Now on STREETWISE RE-
CORDS. Produced by Jacques Morali; Executive Producer—Henri
Beiolo. SWRL 2217. (Advertisement)

! Distributed

" lt §d " Nationally
MATTER OF TIME D
befm'e Nora Corporation

20 West End Avc
N.Y, N.Y. 10023

captures your
| eart and
W Hits The Charts!

L

www.americanradiohistorv.com


www.americanradiohistory.com

DONNA SUMMER PUT HER FINGER
ON THE TRIGGER. AND FIRED OFF THE
ALBUM THAT EARNED HER A SCOTTY.

It was 1975 when Donna Summer
released her first album Love To Love
You Baby.

And the record-buying public has
loved to love her ever since.

She's won just about every award
a recording artist can win. Gold albums
Platinum albums. Even double and
triple platinum. Not to mention the 1977
Grammy and Oscar for Last Dance.

Now Donna has a Scotty to add to
her impressive list of accomplishments,
awarded to her 1982 gold atbum Donna
Summer, featuring the hard-driving
street beat and honest, forthright vocals
that have become a Donna Summer
trademark. This is rhythm and blues at
its best. And that's why the six judges
on the Scotty Board of Governors have
honored it with our latest Scotty award.

We congratulate Donna Summer, her
producer Quincy Jones, engineer Bruce
Swedien, and West Lake Audio for their
impressive work on this album. And
we're proud that Scotch® Recording
Tape was part of their effort.

To qualify for a Scotty, an artist must
be a super achiever in any category of
music. His or her album must go gold
or platinum by RIAA standards and be
mastered on Scotch Recording Tape.

So that Scotty winners get to share
their experience with someone less
fortunate, we award a generous
donation in their name to the Muscular
Dystrophy Association. That money
goes toward helping kids like Jamie Loff.

We also award a $5,000 music
scholarship to a promising new artist
chosen by the top Scotty winner of
the year.

www.americanradiohistorv.com

You can nominate a music super
achiever for this year's Scotty
competition. Just contact your 3M Field
Representative for details and forms.
And you'll be helping the Muscular
Dystrophy Association, too. Because
we'll make a donation for every qualified
nomination we receive.

Not every nominee can win a Scotty.
But the artist you nominate just might
end up in the company of hitmakers like
Donna Summer.

Magnetic A/V Products Division/3M

Jamie Loff

Reno, Nevada
MD Association
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Karaoke Craze
Heads For UK.

LONDON—The craze for Kar-
aoke singing machines, whose Japa-
nese sales now exceed musical instru-
ment spending, is about to hit
Britain. Instrument firm Rose Morris
is to market the portable Song Ma-
chine made by Japanese group Clari-
on, best known for its car radio
systems.

Following a successful test run at a
seaside holiday camp this summer,
Rose Morris’ Peter Clarke flew to Ja-
pan earlier this month to negotiate
franchises and supplies. He says he
expects to launch the machine, com-
plete with a catalog of over 400 ac-
companiment tapes, at around $900,
aiming at the pub and club market.

The Watneys brewery will give the
Karaoke machine a trial in 50 pub lo-
cations this winter.

S
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CD CEREMONY—NARAS president Mike Melvoin, center, presents an

award to the Sony Corp. and N.V. Philips Audio Division in recognition of

their combined efforts in developing the Compact Disc during the recent

Audio Engineering Society conference in New York. Masaaki Morita, de-

puty president of the Sony Corp., left, and J.J.G.C. Van Tilburg, senior man-
aging director of Philips, are the happy representatives.

AT ANNUAL CONFERENCE

BMA Taking Look At ‘Exclusion’

By NELSON GEORGE

NEW YORK—A discussion by
leading black musicians of their al-
leged exclusion from pop/rock radio
and video formats will be among the
highlights of the sixth Black Music
Assn. conference, to be held Nov. 4-6
at the Sheraton Centre Hotel here.
Also on the BMA agenda is a tribute
to Miles Davis at Radio City Music
Hall.

On Nov. 5 at 10 a.m., a panel dis-
cussion titled “Black Music Artists
Summit” will, according to executive
director George Ware, “present the
artists’ side of the question of black
music’s exclusion from AOR radio

FTC Looking At
WCI-PolyGram
Merger Plans

By BILL HOLLAND

WASHINGTON—Warner Com-
munications Inc. has confirmed
reports that the Federal Trade
Commission (FTC) is looking
into the anticipated merger of
Warner and PolyGram, and that
the FTC, in what is called a “sec-
ond request,” has asked WCI for
“more documentary data concern-
ing the merger.

Warner Communications vice
president Jeff Holmes confirmed
Wednesday (19) that the FTC has
asked for more documents in
making its non-public investi-
gation.

The move will give WCI a 20-
day delay in the proceeding, and
follows CBS/Records Group
president Walter Yetnikoff’s ad-
mission that CBS representatives
have been in contact with govern-
ment authorities here and abroad
to raise the possibility of antitrust
consequences of the proposed
merger (Billboard, Oct. 22). Yet-
nikoff also stated that if the FTC
approves the merger, CBS would
follow suit and enter negotiations
with one or more major record
companies.

Officials at the FTC, however,
would neither confirm nor deny
the second request, or even that
an investigation was underway.
“I’m afraid all this is under the
umbrella of a non-public investi-
gation,” says an FTC spokesman.
“But feel free to ask the compa-
nies, because they are not bound

by these rules.”

and MTYV.” Bootsy Collins, James
Mtume, Bobbi Humphrey, Nile Rod-
gers and George Clinton are among
the musicians scheduled to par-
ticipate.

“We have invited figures from a
variety of areas to respond to what
the artists have to say,” Ware says.
National Assn. of Broadcasters vice
president for minority and special
services Dwight Ellis, MTV vice
president Les Garland, WDAS Phil-
adelphia program director Joe “But-
terball” Tamburro, RCA vice presi-
dent for black a&r Robert Wright,
and Rep. William Gray (D-Pa.), as
well as representatives from the Fed-
eral Communications Commission,
the Federal Trade Commission and
the National Assn. of Recording
Merchandisers, are also expected to
attend.

“We are particularly interested in

having Rep. Gray and several other

members of Congress monitor this
dialog,” says Ware. “In the way that
black acts have been kept from com-
peting in the general market by racist
programming practices, there may be
some form of federal legislation that
can be drafted to combat it. That is
also the reason we’re hoping to have
the FTC and FCC people there. The
panel is being videotaped so that it
can later be shown to people in
Washington.”

The Miles Davis tribute, set for
Nov. 6 at 8 p.m., is the BMA’s sec-
ond celebration of a major black
American musician; Count Basie was
honored in 1981. Among the per-
formers so far scheduled to appear
are Cicely Tyson, Mtume, the Whis-
pers, George Benson, Peabo Bryson,
Herbie Hancock, Grover Washing-

‘81 Canada

By KIRK LaPOINTE

OTTAWA—A just-revealed Sta-
tistics Canada study of the recording
industry’s activities in 1981 shows
domination by foreign-controlled
firms and a healthy increase in sales
of Canadian-content recordings.

The government’s information
agency, in its annual survey, reports
that 1981 sales of Canadian records
and tapes grew 27% to $37.3 million,
based on a survey of 63 of 76 report-
ing companies. That is still a small
slice of the estimated $320 million
market in 1981, but represented a
major jump compared to the overall
7% hike in business that year over

1980.
Of 76 firms Statistics Canada

polled, 66 were foreign-controlled.

ton Jr., Quincy Jones, Charles
“Honi” Coles, Angela Bofill, Chris
Connor and an aggregation of ex-Da-
vis sidemen called the Miles Davis
Alumni Orchestra. The production
has been organized by Barbra Israel,
staged by Reed Jones and written by
Clayton Riley.”

The conference begins Nov. 4 at 2
p.m. with opening remarks from
WBLS New York program director
Frankie Crocker (who is the BMA’s
official “host” in New York), Ware
and BMA president Dick Griffey,
followed by a question and answer
session on the state of the BMA. At
3:30 p.m., there will be three “special

(Continued on page 62)

PolyGram CD Study
Finds Classical Titles
Way Ahead Of Pop

By IS HOROWITZ

NEW YORK—In a survey con-
ducted one month after retailers re-
ceived PolyGram Records’ first re-
lease of Compact Discs in
mid-summer, classical product was
found to be outselling other music
categories by a wide margin, and
most dealers had yet to establish mer-
chandising liaison with CD hardware
outlets.

The poll run by PolyGram quanti-
fied the early experience of 137 stores
across the country. Clasical CDs
paced sales in 74% of the stores, with
pop leading in 21% and rock in 5%.
Most stores priced their product at
$18 to $19.99 for both pop and classi-
cal titles, although pop sold generally
at 50 cents to $1 less than classics, a
pattern that emerged for CDs re-
leased by PolyGram as well as com-
petitive labels.

Of the stores checked, only 37%
had initiated cross-merchandising
programs with audio stores, or de-
clared intentions to do so. Thirty-one
percent were demonstrating CD in-
store, and 11% were also marketing
CD players.

About 38% of the stores surveyed
stocked 200 or fewer CDs; 31% car-
ried as many as 300 units; and a sur-
prising 13% stocked 500 or more
pieces of product.

Most stores, some 56%, displayed
their CDs in bins, with 15% using
pegboards, and the remainder a vari-
ety of displays, including greeting
card racks, glass cases, and in some
cases custom-built wall racks. Poly-

TEMPORARY MEASURE

Japan Rental Law Imminent

By SHIG FUGJITA

TOKYO—New legislation to con-
trol record/tape rental in Japan is
now expected to be voted into law
during the current session of Parlia-
ment, following agreement by gov-
ernment and opposition parties on
two key points. Parliament’s Lower
House approved the legislation Oct.
11.

The points, agreed on by the rental
record subcommittee of the Lower
House cultural affairs committee
Oct. 7, are that the proposed bill will
be only a temporary measure, effec-
tive until the country’s Copyright
Law is revised, and that the period
for which record rental operators
must seek copyright owners’ clear-
ance will be not one year, as original-
ly proposed, but ‘““a period to be de-
cided by government ordinance.”

The subcommittee had been study-
ing the so-called rental record shop
restriction bill, which gives copyright
holders the right to grant or withhold
permission for the use of their works,
even since August last year when it
was first submitted to Parliament.
Popularity of rental shops among the
young has adversely affected record
and tape sales, and both rights own-
ers and manufacturers have contend-
ed that the shops are in violation of
Japan’s copyright law.

Opposition party arguments that
implementation of the right to grant
permission for use should not be uni-
lateral, excluding the rental shops
themselves, led to all-party agree-
ment on a report saying that permis-
sion for use should be given, on pay-
ment of “a fair utilization charge.”

Sales Jump Reported

The 76, it is estimated, comprised
about 90% of the business.

Wages paid out by reporting firms
remained at about $43 million in
1981, but the agency pointed out
there had already been “a decline in
the number of full-time employees
and a stabilization in part-time staff.”
The survey does not reveal how
many employees the business has, but
it should be noted the study came be-
fore the general reduction in activity
due to the economic recession of last
year and this year.

The eight-page study says that
sales of prerecorded tapes rose 25%
between 1980 and 1981 and that ““it is
reasonable to assume that most of the
tapes were cassettes.” Figures com-
piled monthly since then have shown

www.americanradiohistorv.com

dramatic increases in the last year of
more than 50% in production and
shipments, but the sales figures are
compiled considerably later.

But 1981 was not a big year for re-
cording in Canada by foreign-con-
trolled firms. Their recording costs
decreased 49%, while Canadian
companies’ increased 19%.

Even though only 10 firms are for-
eign-controlled, they made up most
of the business in terms of sales. The
figures in the study show foreign
companies had $210 million of the
$247.4 million worth of record and
tapes sales that year.

There was about $25 million in es-
timated sales from unreporting firms
and $47.5 million in imports.

Gram product, like that of WEA and
CBS, is being shipped in enhanced 6-
by 12-inch packaging.

Where stores used CD players for
demonstration or sale, Sony units fig-
ured in most responses, with Hitachi
and Denon following in order.

Although some stores had received
product too recently at survey time
for meaningful results, early patterns
showed 18% of the outlets with a
sell-through of less than 10%, 28%
at 10% to 30% of stock delivered,
and 11% at a 50% or greater.

Hottest titles in the PolyGram re-
lease were “Chariots Of Fire” and
“The Planets” by Holst as conducted
by Herbert von Karajan. The survey
placed “Fame” as runner-up. A third
group of best-sellers included titles
by Rush, Sir Georg Solti, Kiri Te
Kanawa, the Boston Pops Orchestra
and I Musici.

Another survey of retailers will be
held shortly, says John Harper, Poly-
Gram marketing executive.

Still earlier CD survey results by
Sony reinforce expectations that first
buyers of players are mature and in a
comfortable economic bracket. Just
made available, the Sony survey of
response cards, packaged with play-
ers, shows that most purchasers are
35 years or older, earn $40,000 or
more, prefer classical music, bought
eight to 12 CDs with their player and
expected to buy an additional 50 or
more disks within a year.

The survey by Sony, assembled last
spring, tallied 1,500 responses.
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News

STRONG HORN SECTION—The songwriting team of Holland/Dozier/Hol-

land reunites while producing several tunes for Herb Alpert’s latest LP,

“Blow Your Horn.” Pictured at the A&M studios are, from left, Lamont Dozi-
er, Alpert, and Edward and Brian Holland.

FIRST RELEASE: NINE CTI TITLES

RCA Earnings
Jump By 34%

NEW YORK—Record and tape
sales helped RCA Inc. post a 34%
rise in third quarter earnings on all-
time high sales of $2.26 billion for the
quarter.

“Earnings for the three months
ended Sept. 30, 1983 amounted to
$63.9 million, equal to 57 cents per
common share, compared with $47.6
million, or 40 cents a share, in the
third quarter of 1982,” says RCA.
“Sales for the latest quarter rose to a
new high of $2.26 billion from $1.98
billion a year ago.

“Government Systems continued
to set quarterly sales and earning rec-
ords, while the RCA Service Co.,
RCA Records and the Solid State Di-
vision posted higher profits,” contin-
ues the firm in its less-than-detailed
financial statement.

A&M Introduces Audiophile Line

By SAM SUTHERLAND

LOS ANGELES—A&M Records
is launching its own premium LP and
cassette line, the Audio Master Plus
series, with an initial release of nine
albums originally produced for the
label by Creed Taylor under his CTI
production logo. Also in the maiden
Audio Master Plus line, which
shipped last Tuesday (18), is a dis-
count-priced sampler album featur-
ing tracks from those nine titles.

According to David Steffan, vice
president of sales, “The bulk of the
first release was produced by Creed
Taylor, but future releases will not be
limited to Creed Taylor projects.”
The label plans to augment the series,
list-priced at $9.98 in both disk and
cassette, with new audiophile ver-
sions of catalog perennials selected
from its entire lineup of acts.

All LPs in the series will be half-
speed mastered and pressed on an au-
diophile compound formulated for
A&M by Vitec, producers of the
Quiex high-end compounds used for
premium pressings elsewhere. Cas-
settes are being duplicated on BASF

chromium dioxide tape, previously
used by the label for recent albums by
Supertramp, the Police and Herb
Alpert.

Cassettes will also employ Dolby’s
HX Professional headroom extension
system, purported to yield cleaner
high-end response without requiring
special playback circuitry. The
Dolby HX system has recently been
added by both Capitol and WEA
Manufacturing as a duplicating ser-
vice. Cassettes will also feature a
‘“‘chrome-notch” shell enabling prop-
erly equipped home decks to auto-
matically switch to the correct equal-
ization setting.

Among the titles in the initial re-
lease are two each by George Benson
(“Tell It Like It Is” and “The Shape
Of Things To Come”) and Wes
Montgomery (“A Day In The Life”
and “Down Here On The Ground™),
along with Quincy Jones’ “Walking
In Space,” Paul Desmond’s ‘“‘Sum-
mertime,” Nat Adderley’s “You
Baby,” Antonio Carlos Jobim’s
“Wave” and “Israel,” by J. J. John-
son and Kai Winding. The special
sampler, featuring tracks from each,

ASKS $6M IN DAMAGES

Zappa Suing Warner Bros.

LOS ANGELES—Frank Zappa seeks a collective $6 million in damages
from Warner Bros. Records in a Superior Court suit here.

Zappa goes back to a Bizarre Records deal he signed with the defendant in
October, 1968, which was followed by a pact with Bizarre Records in March,
1973. These two deals legally became Zappa's under a Superior Court judgment
of July, 1978, whereby tapes from the latter two labels were sold to Warner
Bros. Records.

Zappa charges that Warner Bros. Records has failed to account, provided
misleading statements and thwarted his legal right to audit their accounts on his
behalf. His suit asks $2.4 million in actual damages, $600,000 in royalties due
his Munchkin and Frank Zappa Music firms and $3 million in exemplary and

punitive damages.

will carry a $6.98 list.

Apart from an emphasis on quality
control in manufacturing disks and
tapes, Steffen says A&M will also
stress packaging. All titles in the first
release will feature the original
artwork and packaging, including
gatefold covers; LP sleeves are also
being double-laminated for a high
gloss finish. Packaging will also in-
clude poly inner sleeves and heavy-
gauge, loose shrink wraps, perforated
at one edge for easy opening. All
pressing will be done at The Pressing
Plant in Irvine, Calif.

Another 10 titles in the series are
promised within 60 days, and Steffen
reports that catalog offerings will be
augmented by albums that will ap-
pear for the first time as part of the
Audio Master Plus project. These are
expected to include previously unre-
leased anthologies by such artists as
Chuck Mangione and Gato Barbieri.

All reissues in the series will retain
their original catalog numbers, aug-
mented by a special 9 prefix.

Michael Jackson
Video For Sale

NEW YORK—Vestron Video
here plans a pre-Christmas release of
an all-format video presentation of
“Michael Jackson: Making Of The
Thriller Video.” The one-hour pro-
gram will carry a list price of $29.95,
according to Vestron’s Jon Peisinger.

The planned release confirms spec-
ulation of a commercial presentation
of the basic 10-minute “Thriller” vid-
eo shot in Los Angeles by film direc-
tor John Landis at a budget said to be
$500,000 (Billboard, Oct. 22). In ad-
dition to this project, the Vestron re-
lease contains footage of the shooting
process, plus ‘‘major elements” of
Jackson’s “Billie Jean” and ‘‘Beat It”
clips, as well as video footage shot for
Jackson’s “Off The Wall” album.

DeVorzon Wins A&M Contract Suit

LOS ANGELES—A Superior
Court jury has awarded composer
Barry DeVorzon $241,000 plus legal
costs in a suit in which he charged
A&M breached his pact by not pro-
viding proper artist credit on his sin-
gle, “Nadia’s Theme.”

DeVorzon, represented by David
Greenberg of Greenberg & Panish
here, claimed that he lost vital artist
exposure when the promotional sin-

gles of “Nadia’s Theme” were
shipped in August, 1976 without art-
ist credits. On a later reshipment of
promos, A&M added the credit,

which DeVorzon argued was provid-
ed for in his label contract.

The 12-person jury, after deliberat-
ing for four days, came up unani-
mously with the settlement. The trial
before Judge William Rae lasted six
weeks.

The DeVorzon composition, origi-
nally called ‘“Cotton Stream,” was
part of a motion picture soundtrack
released in 1971 by A&M. Three
years later, it was played on the pop-

ular soap opera, “The Young And
The Restless,” which kept it as a
theme. In 1976, the melody was used

as the background theme for the
gymnastics of Olympian Nadia Co-
menici in a documentary.

Because original promos didn’t
carry his credit, DeVorzon claimed
that when his Arista album, based on
the popular melody, was released, it
bombed, wheras the A&M compila-
tion album, released earlier in 1976,
sold 461,000 units. The single topped
one million unit sales in the U.S. on

&M.

Counsel for A&M Records said
the label has not yet determined
whether it will appeal the Superior
Court verdict. JOHN SIPPEL

www.americanradiohistorv.com

MUSIC DIVISION INCOME UP

WCI Earnings Drop Again;
Atari Blamed For Losses

NEW YORK—An 80% increase
in operating income for the recorded
music division was only a glimmer of
light in an otherwise dismal third
quarter report by Warner Communi-
cations, Inc. which saw a $122 mil-
lion loss for the quarter and an after-
tax loss of $424.7 million for the first
three quarters of this year.

Atari was blamed for the massive
losses, with the consumer electronics
division, of which Atari is a part, re-
porting losses of $180,287,000 for the
quarter on revenues of $187,751,000
compared to an operating income
gain of $109,595,000 on revenues of
$528,858,000 for the quarter last
year. Consumer electronic losses for
the first nine months of 1983 were
$536,348,000 on operating revenues
of $753,642,000, compared to an op-
erating income gain of $322,040,000
for the same period last year on oper-
ating revenues of $1,410,742,000.

This contrasted sharply with the
performance on the recorded music
side, which saw an operating income
of $14,720,000 for the third quarter
on revenues of $186,237,000, up 80%
from last year’s third quarter operat-
ing income of $8,192,000 on operat-
ing revenues of $174,286,000. For the
nine-month period ending Sept. 30,
operating income was $35,976,000 on
revenues of $545,704,000, down
slightly from last year’s operating in-
come of $36,188,000 on operating
revenues of $539,393,000.

The poor quarterly showing at
WCI has resulted in a 30% cut in
corporate overhead, says the firm,

which has translated into a reported
250 corporate staffers losing their
jobs.

Overall, WCI suffered an after-tax
loss of $122,366,000, or $1.88 per
share, on revenues of $768,839,000.
These figures compare to revenues of
$1,060,168,000, a net income of
$78,685,000 and earnings per share
of $1.21 reported in the third quarter
last year. For the first nine months of
1983, WCI had an after-tax loss of
$424,663,000, or a loss of $6.57 per
share, on revenues of $2,373,253,000.
These results compare to revenues of
$2,932,335,000, net income of
$224,803,000 and earnings per share
of $3.46 in the first nine months of
1982.

“The third quarter 32% aggregate
increase in operating income from
the recorded music, filmed entertain-
ment and consumer products divi-
sions unfortunately did not overcome

the substantial operating loss at
Atari,” says Steven J. Ross, chairman
and chief executive officer of WCI.
“The continuing chaotic market-
places for video games, home com-
puters and coin operated games, in-
cluding distress sales of inventory by
companies leaving the business, were
the principal contributing factors to
Atari’s third quarter loss.”

The financial report also reveals
that the Warner Amex cable opera-
tion, which includes MTYV, also con-
tinued at a loss in the third quarter,
though specific figures were not
released.

__Executive Turntable_ |

Record Companies

Larkin Arnold has been appointed senior vice president, CBS Records Divi-
sion, based in Los Angeles. He was a&r vice president and general manager of
black music . . . Michael Kidd has joined RCA Records in New York as division
vice president of black promotion. He was national promotion director for Poly-
Gram ... A&M Records in New York has promoted Rick Stone to vice presi-
dent of promotion. He was national singles director . . . Kenneth Reynolds has
been named director of r&b product management for Arista Records in New
York. He was PolyGram Records’ r&b director of press, video and a&r.

Elektra/Asylum, New York, has promoted Sylvia Rhone to national market-
ing director of special markets. She was Northeast regional promotion and mar-
keting manager for Elektra . . . Liz Heller assumes the newly created position of
video services manager for MCA Records, based in Los Angeles. She was part of
Epic Records’ media relations department . . . Steve Bock has been appointed
vice president of marketing and sales for the Benson Co. in Nashville. He was
national sales director for CBS/Priority Records.

Marketing

Josh Grier has been named general manager of Record Bar’s Dolphin Re-
cords label in Durham, N.C. He was manager of the chain’s artist management
firm, RBI Management. In addition, Record Bar has filled three spots in its
human resources department. Patti Murray, formerly senior employment repre-
sentative at Duke Univ., is now the chain’s employment specialist. John Vacek
Jr. has been named manager of employment and employee relations. He was an
employment manager at Duke. And Ethan Levine has been named manager of
training and development. He was a clinical psychologist in private practice.

Publishing
Tommy Cassasa has joined Southern Writers Group USA in Nashville as pro-
fessional manager and director of writer development. He was a writer, engineer
and song plugger for Tree International.

Video/Pro Services
Rob Straight has been appointed vice president of Vestron Video Internation-
al in Stamford, Conn. He was head of American affairs for CBS Enterprises
... Newport Beach, Calif.-based Karl Video Corp. has appointed Harold
Weitzberg director of sales. He was a video/telecommunications consultant.
The Crescendo Corp., Dallas, has appointed David Dearing corporate vice
president and Randy Dodgen audio division manager. Dearing was a manufac-

(Continued on page 72)
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aga sold millions of
albums around the world
before their U.S. debut,
“Worlds Apart.” And now,
“Worlds Apart” is solidly past
gold even in the US

Now, with “Heads Or Tales,”

you're in on the new, exciting

Saga from the start. Watch it
as it “Heads” for platinum!

Leading the way on radio

cl

and MTV™ are two of the
strongest Sagas yet:
“The Flyer” and “.Cat Walk.”
And starting in November,
Saga w-ill be moving their
“Tales” across the U.S. with‘_v

& -
\ & massive tour!

N So go with a winner.

N

“Heads Or Tales.”
[
ON PORTRAIT RECORDS

AND CASSETTES. - .+

5 YOU WIN. TALES YOU

Produced by Rupert Hine. “Portrait” Baaw are trademarks of CBS Inc. © 1983 CBS Inc
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News

Aretha Franklin
Sues Arista For
Contract Breach

NEW YORK—Aretha Franklin
claims that Arista Records breached
her. contract with the label by im-
properly accounting for her record
sales, according to a suit filed here
last week.

The singer, charging that Arista
failed to credit her royalty account
with sales of 600,000 copies of her
“Aretha” and “Love All The Hurt
Away” albums, has asked Judge Ke-
vin Duffy of Federal District Court
in Manhattan for the option of termi-
nating her pact with the label.

Franklin also asserts that Arista
made charges against her recording
fund account, instead of her royalty
account. She contends that this di-
minished the amount available to her
for the costs of recording.

The label knew her recording ac-
count was in a debit position, yet con-
tracted with Luther Vandross to pro-
duce her third and fourth Arista
albums “for substantial cash ad-
vances and royalties,” which Arista
agreed to without Franklin’s consent
and which were charged against her
recording account, the suit
maintains.

The singer would not have agreed
to the terms and conditions of the
Vandross pact had she been consult-
ed, and would have either sought
“more favorable terms” or another
producer, according to the com-
plaint. Arista had not answered the
complaint at presstime. LEO SACKS

Rock Hall Grows

NEW YORK—Five new members
have been named to the recently or-
ganized Rock and Roll Hall Of Fame
Foundation. They are Walter Yetni-
koff, Seymour Stein, Jann Wenner,
Alan Grubman and David Braun. In
addition, John Hammond has joined
the rules and nominating committee.

PRODUCER PROFILE

A

‘Good Old Disco’ Still Works For Moroder

LOS ANGELES—The continu-
ing success of the ‘“Flashdance”
soundtrack—now in its 24th week
in the top 10 on Billboard’s Top
LPs & Tapes chart—proves if noth-
ing else that there’s still a market
for what producer Giorgio Mor-
oder calls *““good old disco music.”

Three or four years ago, when
the backlash against disco set in,
the odds would have weighed
against a traditional-sound disco
track like “Flashdance . . .What A
Feeling” becoming a smash hit. But
the Irene Cara single, which Mor-
oder produced, was that and more,
logging six weeks at No. 1.

“A few years ago people were
just a little tired of that kind of

sound,” says Moroder. “But all it
takes is one big album or one big
movie and the whole scene changes
again. It’s good that that kind of
music is back. I was always happy
and proud to do that kind of stuff.
But it’s funny because nobody real-
ly believed in ‘Flashdance,” and
now it’s been one of the biggest
movies of the year.”

Moroder is also making noise on
this week’s chart with two new sin-
gles. Joe “Bean” Esposito’s ‘“Lady,
Lady, Lady,” the third single from
“Flashdance,” jumps to 86, and
Irene Cara’s “Why Me?” the first
single from her upcoming Geffen/
Network album “What A Feelin’,”
sprints to 46.

Moroder’s success with Irene
Cara continues his pattern of
achieving his biggest hits with fe-
male artists, namely Donna Sum-
mer and Blondie’s Debbie Harry.
But Moroder says it almost turned
out differently. “Joe Esposito sang
the demo of ‘Flashdance,” and I
would have liked him to do the
song for the film, but the film com-
pany wanted to have a bigger
name.”

In the wake of his success with
“Flashdance,” Moroder is pursuing
several other film assignments. The
first to be released will be Al Pa-
cino’s “Scarface,” about which
Moroder says: “That’s going to be

(Continued on page 74)
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%EnteﬂainmentA Co. Keys On Video

Koppelman Says ‘Fame’ Has Inspired New Projects

By ROMAN KOZAK

NEW YORK—The international
success of the “Fame” tv program,
whose music and albums have been
produced by the Entertainment Co.,
has prompted the record, production
and publishing company to look
more closely into both the tv/video
and international marketplaces, says
Charles Koppelman, its president.

“We certainly feel that ‘Fame’ has
demonstrated clearly to the television
industry at large that the combina-
tion of viable music with free televi-
sion on a worldwide basis is a terrific
vehicle, and we look forward to do-
ing other things in that direction,” he
explains.

Koppelman claims that the tv
show, now being syndicated to 105
U.S. markets, has spawned total sales
of four million units of the four
“Fame” albums that have been re-
leased around the world. “Every

Chatbeat

Gibb Does It Again As
‘Islands’ Streams To Top

By PAUL GREIN

“Islands In The Stream,” Kenny
Rogers’ duet with Dolly Parton,
jumps to No. | on Billboard’s pop
and country charts, and holds at No.
1 on the adult contemporary chart
for the third straight week. It’s the
second No. 1 pop hit for both Rogers
and Parton, following “Lady” and “9
to 5,” respectively.

“Islands” is also the 16th No. 1
pop hit written or co-written by Bar-
ry Gibb, and the first since Barbra
Streisand’s “Woman In Love” three
years ago. Robin and Maurice Gibb
have collaborated on all but a few of
these hits, namely Frankie Valli’s
“Grease” and Andy Gibb’s “I Just
Want To Be Your Everything” and
*(Love Is) Thicker Than Water.”

Here’s a complete list of Gibb’s 16
No. 1 pop hits, in chronological
order:

1. “How Can You Mend A Broken

Heart,” Bee Gees, 1971, four
weeks.

2. “Jive Talkin’,” Bee Gees, 1975,
two weeks.

3. “You Should Be Dancing,” Bee
Gees, 1976, one week.

4. “I Just Want To Be Your Every-
thing,” Andy Gibb, 1977, four
weeks.

5. “How Deep Is Your Love,” Bee
Gees, 1977-78, three weeks.

6. “Stayin’ Alive,” Bee Gees, 1978
four weeks.
7. “(Love Is) Thicker Than Wa-

ter,” Andy Gibb, 1978, two
weeks.

8. “Night Fever,” Bee Gees, 1978,
eight weeks.

9. “If I Can’t Have You,” Yvonne
Elliman, 1978, one week.
10. “Shadow Dancing,” Andy Gibb,
1978, seven weeks.
11. “Grease,” Frankie Valli, 1978,
two weeks.
12. “Too Much Heaven, Bee Gees,
1979, two weeks.
13. “Tragedy,” Bee Gees, 1979, two
weeks.
14. “Love You Inside Out,” Bee
Gees, 1979, one week.
15. “Woman In Love,” Barbra Strei-
sand, 1980, three weeks.
16. “Islands In The Stream,” Kenny
Rogers with Dolly Parton, 1983.
We might add that Barry Gibb co-
produced all but two of these records,
mostly in collaboration with his
brothers and Karl Richardson and
Albhy Galuten. The exceptions: the
Bee Gees’ “Jive Talkin’,” produced

by Arif Mardin, and Yvonne Elli-
man’s “If I Can’t Have You,” pro-

duced by Freddie Perren.
“Islands In The Stream” is, finally,
(Continued on page 70)

country where we have released our
records along with the tv show has
created a Fame-mania, and we have
many countries left to go. It hasn’t
run in Japan or Germany, but it’s
getting ready. It just started in Ar-
gentina,” he says.

Koppelman says that he has other
tv/music projects on tap soon, but he
can’t yet discuss them. He notes that
Barry Fasman, a producer for the
Entertainment Co. who does the mu-
sic for “Fame,” has also recently
written the title song for “Taking
Advantage,” a new show in produc-
tion at Paramount Television.

Apart from its tv/music projects,
it’s pretty much business as usual at
the Entertainment Co. Artists cur-
rently on the Entertainment Co./
CBS Records label include Eddie
Murphy, the Weather Girls and Enid
Levine, while Entertainment Co.
staff writers and producers work on
projects for other labels.

“We are about to release a new Ed-
die Murphy album,” says Koppel-
man. “We have released a new
Weather Girls album called ‘Suc-
cess,’” produced by Paul Jabara. We
are in the process of working on a
television special for them and a 1984
calendar.

“We currently have a record on
the black and dance charts with
Stephanie Mills via PolyGram,
which we hope to cross over. Gary
Klein is currently in London putting
the finishing touches together for a
Nana Mouskouri album. David Wol-

fert is presently working on an album
for Marilyn McCoo, which will be re-
leased on RCA.

“In terms of our music publish-
ing,” he continues, “we have the new
Smokey Robinson single, ‘Just Like
You.” We have been able to establish

British Wholesaler
Suspends Operations

LONDON—Lugton & Co., a ma-
jor record wholesaler in the East End
here, has suspended all dealing. The
operation is now in the hands of bank
receivers and managers.

The 82-year-old company has long
been a leader in Britain’s wholesale
trade. Managing director Walter
Ficker, a veteran of record wholesal-
ing for half a century, says: “Now we
can only wait on reports about our
situation. We hope to get authority to
accept and deliver orders again.
We’re not just throwing in the towel,
but it’s impossible even to guess how
we can resolve matters.”

wWwWWw.americanradiohistorv.com

‘Memories’ as one of the songs of
the year, but we are represented not

just with the ‘Cats’ score on Broad-
way but also with ‘Preppies’ Off-
Broadway.”

Koppelman says that in the last
year or so he has begun to look at the
music business more as an interna-
tional business. ‘“Whenever we had
hits in the past, at the Entertainment
Co. and even prior to the Entertain-
ment Co., they were worldwide hits.
If you have terrific songs, they trans-
late everywhere.

“But the ‘Fame’ experience and
working with Barbra Streisand has
really broadened my own scope as to
the potential of the various markets
around the world. So I am really
looking at product on an internation-
al basis.”

Lushka, Shepard
Unveil Distribs
For New Label

LOS ANGELES—Independent
distributors gained another new
black label ally last week as veterans
Mike Lushka and Bunky Shepard
unveiled here their list of distributors
for the new Crossroads Entertain-
ment operation (Billboard, Oct. 15).

The two who have a combined 53
years of industry experience, left
Highrise Entertainment, Dallas, in
August. Lushka is chairman of the
board and Shepard president. For-
mer Motown, Casablanca and Desti-
ny financial executive Tony D’Anna
is vice president of finance.

Opening acts being released on
$5.98 12-inch singles include the
Skoolboyz, a Chicago trio, and Ron-
nie McNeir, keyboarder with the
Four Tops, now pacted to Capitol.
Shepard, a&r director for Crossroad
Records, acquired masters from
McNeir. Shepard intends to release
about eight albums a year, with inter-
mittent seven- and 12-inch single
releases.

Crossroad will also be distributing
Tom DePiero’s Airwave Records.
The dance-oriented label has released
three 12-inch singles: West German
singer Linda Kendricks’ “Stupid Cu-
pid,” Freddie G.’s “Get Up Off The
Funk” and Delia Renee & the Origi-
nals’ “Please Mr. Postman.”

Crossroad distributors are: Bib,
Charlotte; JEM, Dallas; Stan’s,
Shreveport; Schwartz Bros., Lan-
ham, Md. and Philadelphia; Pro-
gress, Chicago and St. Louis; PIKS,
Cleveland and Detroit; Navarre,
Minneapolis; Alpha, New York and
Boston; with Atlanta and Miami yet
to be appointed.

Lushka says he will be welding in-
ternational ties for the label in the
near future.

. Heartland Beat

Windy City Solidarity Is
NARAS Chapter’s Aim

By MOIRA McCORMICK

Chicago’s NARAS chapter will at-
tempt to pull together the disparate
elements of the Windy City’s enter-
tainment community in a Nov. 14
seminar entitled “The Chicago En-
tertainment Scene In The '80s—The
Role Of The Music Industry.”
NARAS’ first such educational fo-
rum of the fall season (and its third
this year) is to be presented as always
in conjunction with the Arts, Enter-
tainment, & Media Management
Program (AEMMP) of Columbia
College.

NARAS board member Nicholas
J. Schmitz says the genesis of the
seminar “grew out of practical con-
siderations of local music industry
people, which boils down to ‘How
can I develop more business?” The
program will concentrate on over-
coming the structural problems of
the industry in Chicago.” Foremost
.among those difficulties, says
Schmitz, is that old standby “failure
to communicate.”

Noting that other Chicago artistic
subcommunities, such as those in-
volved in theatre, advertising, film,
television, and audio/visual, are mu-
tually supportive, Schmitz observes
that the local music industry has the
potential to enhance all those other
areas of local entertainment.

Figuring that Chicago’s music
business could learn a trick or two
from kingpins of the ‘“‘other” per-
forming arts, the NARAS board has

assembled a Who’s Who of local lu-
minaries in theatre, film, video, tele- -
vision and advertising for the
seminar.

They include Sheldon Patinkin,
former artistic director of Second
City and current chairman of Colum-
bia College’s theatre/music depart-
ment; Susie Kellett, director of the II-
linois State Film Office; Sterling
“Red” Quinlan, director of Chicago
Coalition, a tv-oriented interest
group; Alan Leder, co-founder and
vice president of Independent Film &
Video Network; Gary Klaff of ad
agency Klaff & Weinstein Inc.; Lois
Weissberg, director of the Mayor’s
Office of Special Events; and modera-
tor E. Leonard Rubin, president of
Chicago’s non-profit Lawyers for the
Creative Arts. The program is to be
introduced by Fred Fine, AEMMP
Chairman, and Alligator Records’
Bruce Iglauer, the only formal music
industry representative involved.

Panelists are expected to discuss
ways in which those involved in Chi-
cago’s music can contribute to their
particular areas of concentration.
“We’ll be assessing where the Chica-
go music industry stands in the local
entertainment scene as well as the
possibilities of expansion,” explains
Schmitz. “We want to broaden the
focus of the business, so people can
develop contacts in other areas of
entertainment.”

(Continued on page 70)



www.americanradiohistory.com

A PROFILE: LIONEL RICHIE

BORN: Tuskegee, Alabama
HOME: Southern C-_alifornia

PROFESSION: Musician, Performer,
Producer, Songwriter, Recording Artist

CURRENT PROJECT: His first-ever
solo tour. 45 gruelirg days. He loves it.

- WHY I DO WHAT I DO: “I believe that
the words that were given to me are a
gift, and the songs I write are all just
whispered in my ear, and all my job is
that I just put it dewn on paper and put
it on tape and let it go”

LATEST ACCOMPLISHMENT: First
salo album, released in 1982, sold more

than 4 million copies, puttmg it among
Motown’s all-time best sellers.

PROFILE: Works well with people. Great
motivator of emotmn and enthusiasm.

EIS ALBUM: Can’t Slow Down. Better
late than never.

_ HIS LABEL: Motown. Where the hits
hang their hats and call it home.
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Rex Reed

FAST-PACED”

Judith Crist
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Jeffrey Lyons

“Tempting”

Gene Shalit

“Rewarding”

Clive Barnes

Pan Ams 7475 From Coast To Coast. The Critics Choice.

You know how tough it is to please a critic. But we managed
to please the world’s toughest critics with our flights between
New York and Los Angeles and San Francisco.

Maybe that’s because no other airline makes such a big
production out of flying coast to coast.

All our planes are big, roomy 747’s. Our First Class
Sleeperette® Seats are so big they’re called Space Seats. And our

Clipper® Class seats are big on legroom, elbowroom and
thinking room.

Of course, a big production needs stars. So Pan Am’s First
Class features Five Star Dining. Champagne. Caviar. Food and
service normally reserved for international flights.

What’s more, we offer complimentary helicopter service
between JFK Airport and midtown Manhattan, or JFK
and Newark Airport, for our First and Clipper Class passengers.

Next time you fly coast to coast, call your Travel Agent,

Corporate Travel Department or Pan Am. And catch the biggest
hit across the country.

=9 Pan Am.You Can't Beat The Experience:

www.americanradiohistorv.com
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DJs from Sydney

dio station 2SM celebrate 52 weeks of chart action for inxs’ platinum LP
“Shabooh Shoobah.” Reieased in the U.S. on Atco, the LP has spawned
four hit singles in Australia.

Starblend Moving Into Promotion

U.K. Television Merchandiser Ready To Branch Out

LONDON—Television merchan-
diser Starblend, set up here a year
ago, will launch its own sales promo-
tion company, Sound Advice, with
the aim of involving the music indus-
try in cross-promotion of existing
and planned compilations.

The move comes as Starblend re-
leases a second batch of five double-
albums in its Solitaire Collection se-
ries, backed by a $375,000 consumer
advertising push.

Track selection and packaging of
these are geared to a predominantly
fernale MOR audience. Tony Har-
ding, managing director, notes: “We
have deliberately packaged the prod-
uct in a similar way to cosmetics
companies, and this approach opens
up numerous cross-promotion possi-
bilities for other relevant industries
like fashior, cosmetics and jewelery.

“Because we’re tapping a similar
market, there is great scope for leaflet
inserts, sleeve advertising, sponsor-
ship, premiums and incentive
schemes and other forms of cross-
merchandizing.”

BPI Firm Fined
For Chart Fraud

LONDON—The British Phono-
graphic Industry (BPI) has fined one
of its member companies, Eurodisc,
$4,500 for a breach of the industry
chart Code of Conduct.

The decision was made after a rou-
tine security check by Gallup, the in-
dependent research organization that
has compiled Britain’s national
charts since the start of the year, at a
chart return store in the Southeast
had revealed “apparent irregular-
ities” in its data.

The investigation which followed,
says BPI, brought to light the activi-
ties of a member of the shop sales
staff. The employee is said to have
admitted making false returns of
Arista product into the dataport sty-
sem in the store. A representative of
the sales and promotion company
employed by Arista is reported to
have been involved in the
falsification.

At the joint request of BPI and
Arista, Gallup carried out further in-
vestigations in other chart return
shops in the sales area involved. No
further irregularities came to light.

Says BPI’s public relations consul-
tant Chris Poole: “The charts Code
of Conduct is very clear indeed on
the subject of falsifying data, and BPI
member companies are held responsi-
ble for the field activities of their
sales forces even where individual
representatives may be found to be
acting outside the express instruc-
tions of their employers.”

Branded compilations, either spe-
cially produced or using catalog ma-
terial, are a key possibility for Sound
Advice, which is headed by general
manager Rowland Deighton. The
firm will also make its services avail-
able to third parties.

Starblend, whose first release was a
’60s nostalgia compilation, *“Unfor-
gettable,” has adopted the same the-
matic approach as its successful com-
petitor Tellydisc. Harding says he
believes that by getting away from
chart topicality and aiming at an old-
er-than-average audience, its product
will enjoy “practically unlimited”
shelf life.

“We’re not using television adver-
tising as a selling medium like the
conventional hit compilations which
become out of date after about six
weeks,” he says. “Our strategy is to
use television to provide support for
the product and to build consumer
awareness.”

Harding suggests that successful
direct response marketing demon-
strates the viability of easy listening

News/ International

U.K. DEALERS, CONSUMERS TARGETED

EMI Readies Record Token Blitz

LONDON—EMI Record Tokens
is spending a record $600,000 on a
television  advertising  campaign
aimed at increasing consumer aware-
ness of the gift vouchers, but also in-
cluding two-and-a-half-minute com-
mercials directed at record dealers
nationwide.

The campaign has been trailered
by the dispatch of 5,000 glossy 20-
page brochures to record retailers,
complete with order forms bannered:
“Keep On Keeping The Money In
The Record Business.”

On Nov. 4, all the commercial
break spots in the three news bulletin

product in High Street retail and
non-traditional outlets. He adds that
promotional scams like a flexidisk
giveaway sampler in the popular na-
tional magazine Titbits are designed
to capure the elusive “missing mil-
lions” who, while they are happy to
order albums from television, rarely
if ever venture into record shops.

Contents of the Solitaire disks is
largely licensed material from Mo-
town, Nashville and other sources.
But Starblend also originates its own
recordings, as is the case with “Musi-
cal Fantasy.” Featuring the London
Symphony Orchestra and recorded
on Sony 24-track digital at CBS Stu-
dios, this album has just become the
first double Compact Disc released
by a U.K. company, according to
Harding, and also the first tv-mer-
chandized product to be available in
the CD format.

Retail price is around $27.50,
while parallel tape and LP versions,
first offered earlier this year on direct
response, will sell here at around
$10.50.

e

German Industry
Special Marketing Boom |

By JIM SAMPSON

MUNICH—Special marketing is
seen here as one of the few profit cen-
ters remaining for traditional record
companies. At CBS in Frankfurt, for
instance, which has steadily expand-
ed in this area, special marketing
profits more than doubled in the last
year.

The 1982 annual report of the re-
cord industry association Phonover-
band notes this phenomenon, with
special sales in units of all major re-
cord companies via clubs, direct mail
and so on jumping 25% over the pre-
vious year. During the same period,
unit turnover with retailers slipped
by 4%.

CBS’ share of the German retail
market has grown faster in the past
two years than that of any other com-
pany. But the special marketing divi-
sion, under Uwe Fendt, still manages
to provide an increasing share of CBS
revenues: 15% in 1979-80 versus
22% this last year.

The division has three sections:
special products, working directly
with outside industries; special sales,
via clubs, budget distribution, direct
mail and so on; and royalty sales, in-
cluding production for other record
companies and television
merchandising.

Special products has been especial-
ly successful in attracting industrial
parrners for rock-oriented music pro-

motions. A “Pop Star Gallery” for
Coca-Cola earlier this year led to a
special album with 40 titles, mostly
from CBS artists, plus a second al-
bum for direct mail and retail sale,
featuring the most popular songs as
chosen by Coke customers. Coca-
Cola invested a huge amount of ad-
vertising money in this campaign,

which generated considerable pro-

motion for the artists, not to mention
income for CBS Frankfurt.

Special sales has developed a talk-
ing greetings card, which CBS plans
to begin marketing soon, and is pre-
paring special print marketing of a
series of spoken word recordiongs.
CBS currently works with all Ger-
man record clubs but does not have a
club of its own.

Wolf Urban of CBS royalty sales
says he has been busy “looking for
concepts to develop with the German
television stations.” He points to a
popular album using music from the
ZDF-TV  series *“Ronny’s Pop
Show,” and a benefit album with
ZDF’s “Dalli-Dalli.”

Asked about the key to CBS’ spe-
cial marketing gains, Urban notes the
background of Fendt’s team, virtual-
ly all of whom came to CBS from ad-
vertising agencies or professional
marketing jobs. “We're all experi-
enced marketing professionals, so we
know what our partners are looking
for,” he says.

www.americanradiohistorv.com

segments of the breakfast-time televi-
sion show “Good Morning Britain”
will be filled by a trade-only adver-
tisement telling dealers of the pend-
ing consumer campaign. Television
advertising to the public starts Dec. 5
and lasts through Christmas Eve.

Last year, EMI Record Tokens
switched from press advertising to
television. The promotion, though
covering only half the country, boost-
ed sales by 40%, claims John Mew,
the division’s general manager. “As a
result, we’ve doubled the tv spend to
cover the whole country,” he says.

. The costly promotion is a result of
wide market research, says Mew.
“We found the customers liked re-
cord tokens but couldn’t always find
them in the shops. We found dealers
generally liked tokens but looked for
more aggressive promotion from us,
plus better point-of-sale material.”

Mew is telling dealers that record
tokens account for 40% of all record-

ed music sales in January, as people
“trade in” presents, and for roughly
3% of all record product sold
annually.

Dealer resistance to tokens here
has traditionally come from the inde-
pendents, who believe tokens sold by
them are redeemed in the multiples,
and that they sell more than they ex-
change. Some say they lose money on
tokens exchanged for heavily dis-
counted reacords.

But Mew insists: “Overriding any
problem is the fact that tokens bring
people into record shops. Buyers are
often people who normally go into
the stores. And redeemers nearly al-
ways top up the face value of the to-
ken with extra money to make a pur-
chase. Cost to the dealer is only 3%,
which comes back to us to fund the
business.” }

Last year EMI artist Cliff Richard
appeared in the advertising cam-
paign. This year it is veteran disk
jockey Alan Freeman.

ATTN:

e

“THE SUPER STATION” « + -+ -+ -
to be aired throughout JAPAN — the
second largest record market in the
world—starting from coming October.

“THE SUPER STATION” « - -+« <+« v s
all about rock, modern music and video
art to serve the hottest news in today’s
rock music for the hottest fans in JAPAN.

“THE SUPER STATION” - -« -« = =+«
wants to audition your original rock per-
formance and video art mixed with your
own music recorded into video.

it's a big opportunity for you.

Format of video cassette, 3/4 inch U-matic
NTSC-525 are only acceptable.

Upon receipt of video from you, they will be per-
manently kept by “THE SUPER STATION”

If you have been seeking for success, send
your video and resume today to the following

[ address

All the rock & mod- |
ern music players
throughfogt _world

—

T THE

'\\\\\\\\\\\\\\\\\\\\\\\\l

TV-TOKYO
“THE SUPER STATION”-
Promotion Office -
31413 Roppongi, Minato-ku,
' Tokyo 106 JAPAN

Telex: J23419 Telefax: 408-8501(TOKYO)

**»We are never interested in any xind of video programs

related to X-rated but serious HOT ROCK. |

Qyv0g11Ig ‘€861 ‘62 ¥380100
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EDITORIAL

Commentary

Promotion In Perspective

Talk is cheap. Independent record promotion, on the other
hand, is expensive and said to be getting ever more costly. Late-
ly, we’ve been hearing more talk on the subject.

While record companies are traditionally reluctant to speak
out openly—after all, they all have heavy in-house promotion
staffs of their own—recent months have seen a rising undercur-
rent of muttering and semi-public complaint. The drain on label
resources is becoming excessive, it’s said. Too few practitioners
are demanding too much, runs the tenor of complaint.

Figures in this area are notoriously sketchy and lacking in
documentation. Yet the amounts tossed around in casual conver-
sation are daunting. Indie promotion is costing the record indus-
try anywhere from $30 million to $50 million a year, we’re asked
to believe.

Some express wonder how such huge sums can be justified in
view of label retrenchment that has affected tour support, re-
cording budgets for new artists and allowances for retailer adver-
tising, even as video clip costs continue to escalate. Yet these
same industry persons continue to cloak indie promotion in a

mystique that parries thrusts at reasoned analysis.

Is it too simple-minded to remind everyone that the hand on
the purse-strings still belongs to the record company? Label
management must decide whether value received is worth the
outlay. They are the ones who must ensure the proper use of
these expenditures.

At presstime Friday (21), The Los Angeles Times published a
report about independent record promotion. Billboard will com-
ment on this article next week.

If there are excesses, they will level off. They have in the past,
and they will again. None can question the continued need for
legitimate, hard-working independent promotion people. The
trick is one of balance, particularly in an industry that is con-
stantly in the public eye.

Let the talk continue. It’s one of the few economical pleasures
left to us. But let it also deal less with rumor and speculation,
and more with fact and reason.

Cultivating A Farm System

By DAVID LIEBERMAN

My first job in the music business was part-time in the base-
ment returns room of my father’s independent distributorship.
When I decided that being a college professor was not “my
thing,” I went to work full-time at the Harold N. Lieberman Co.
in North Minneapolis.

I rose from salesman to pro-
motion man, to buyer, to sales
manager, to vice president—
the usual progress of the boss’s
son.

I thoroughly enjoyed my 16
years as an independent re-
cord distributor. Having been
removed from that part of the
business for 12 years, I have
now developed a detachment
that enables me to write about
it objectively.

Much has been said and
written about the decline and
(God forbid) possible demise
of independent distribution. It
is a truism that indie distribu-
tion had always been the most
vital force in the prerecorded
music industry. And indepen-
dent labels have always been on the cutting edge of new musical
trends, be they folk, jazz, disco, funk, reggae, new wave. Because
independent distributors are entrepreneurs, plugged into their
own local markets which they know so well, they are more ag-
gressive and closer to the street.

It is for those reasons, not my distributor past, that I am a
strong supporter of independent distribution. This support runs

labels

Lieberman:
have a stake in the survival of
independent distribution.”

“Major

contrary to the selfish economic interest of my company. Inde-
pendents charge us more for product than major labels do.

It is my position that major labels also have a stake in the sur-
vival of independent distribution. While a recent report by Bill-
board of a NARM distributor meeting (Oct 15) stated that only
four of the top 200 albums were distributed independently, my
own personal survey shows that 39 of the top 200 are by artists
who began their careers on independently distributed labels.

The independents have been the farm system for the major la-
bels and could continue to be a vital force if the following pro-
posal were implemented.

All major labels have been paring their artist rosters. Even af-
ter these cuts, label rosters still include many fine musical talents
whose record and tape sales do not measure up to their touring
success and critical acclaim. I suggest that each of the major
companies form a new record label with these artists as the nu-
cleus, and that these labels be marketed through independent
distribution.

It is my contention that the increased sales a hungry, aggres-
sive independent distribution network could generate would
more than offset the loss of the “double” profit earned on the
present sales levels of these artists. Some of the potential new
signings that major companies now take a pass on, because their
lrolfélers are already too full, could also be assigned to these new
abels.

This proposal is not based on nostalgia or pie-in-the-sky ideal-
ism, but on the recognition of a real economic opportunity. Try
it—Capitol, CBS, MCA,PolyGram, RCA, WEA—you’ll like it.

David Lieberman, a past president of NARM, is chairman of
Lieberman Enterprises, the rackjobbing firm based in Minneapo-
lis with more than 2,500 outlets across the country.

An Untapped Resource

For the last 20 years or so, record companies
have looked for leadership to lawyers, a&r people
and promotion men. But they have ignored the
greatest untapped resource of all—the shipping
clerk.

Who else knows as much about the record busi-
ness? The shipping clerk has the kind of experi-
ence that qualifies him over anyone else. He knows
which records are selling. Even better, he knows
which are being returned. He knows who to give
free goods to and which radio stations get promo-

tional records. He knows what the pressing plants -

are pressing. He knows it all.

The shipping clerk is subject to call whenever
high-priced label executives meet so that he can
tell them what records are moving and in what
quantities. He often is faster than the computer;
by the time the computer registers the sales of a
particular record, he already knows what is coming
back.

While his bosses are recuperating from a night
of entertainment with the stars, the shipping clerk
is preparing for the next day’s duties. By the time
executives arrive, in time for their two-hour, pre-
lunch break, the shipping clerk has already com-
pleted half a day's work.

If the president of a record company was paid a
shipping clerk’s salary, which is probably what he
should get, it would make easier to bear those mis-
takes which are due to human error or just plain
stupidity. It may be that shipping clerks are over-

Letters To The Editor

qualified to run record companies.

You won't find a shipping clerk taking home a
cassette to clear a $200,000 deal with his nine-
year-old kid. For the most part they are underpaid
and cannot afford to get married.

Hy Weiss
President, Old-Town Records

Woodbury, Long Island.
Don't Neglect Oldies

This is in response to Steve Warren's article
(Oct. 8) titled “Programmers, Take The Time To
Listen.”

| read such articles with interest and often
amusement, for the radio people always seem to
be telling us, the listeners, what we want to hear.
Well, I’ve never been asked (nor has my son or his
friends), nor have | heard or seen anything of sur-
veys in this part of Indiana.

While | totally agree with Mr. Warren that pro-
grammers should listen to the new songs coming
out, | definitely do not agree that we are tired of
the oldies. There are oldies one never gets tired of.
I'd like to see programmers take a little interest in
rotating some “new” old songs of the artists they
already play. | know there are lots of other great
old songs out there that never get on the air. | can
list many of them. Perhaps what we need to get
back to is a full-time, “dedicated” music program-
mer/director.

These are the views of a serious listener to
country music, and | know they are shared by
many who would apply these views to pop music

as well. We have bought many records by artists
after hearing their older songs on the radio. So you

see, the old ones do seil new ones also.
Marge Belth
Bloomington, Ind.

More On Pete Bennett

Just a note from a couple of us here at the Arts
and Entertainment Department of the Kansas City
Star to tell you how much we enjoyed the marvel-
ous Pete Bennett special section in the Oct. 8 issue
of Billboard.

it was inspired satire, and quite timely consider-
ing the current raves that Woody Allen’s “Zelig"” is
receiving. The photos were the crowning touch.
Congratulations!

Justin Mitchelt
Dean Wright
Kansas City, Mo.

A Welcome Reminder

| was very pleased to see a respected person in
the industry such as George Ware remind the read-
ers of this magazine about the enormous appeal of
black American music. Yet this music is still way
overdue in receiving due commercial respect.
Meanwhile, the pretty accurate and well-de-
served article in the commentary section Oct. 8
couldn't have come at a better time, Here's to a
better future together. o
Darcel Kennedy
New York City

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Boston’s WCOZ Joins Ranks Of
AORs Switching To Mass Appeal

LOS ANGELES—"Economical-
ly, even if you have great 12-24 num-
bers, you can’t sell it like you once
could,” says Frank Holler of WCOZ
Boston’s former AOR format. Holler
is the latest PD to make public his
station’s shift away from the album
oriented format to a more mass ap-
peal contemporary approach.

Wider music appeal is the back-
ground that spawned AOR, notes
Holler. But, he says, “It’s narrowed
so much that it’s stopped rejuvenat-
ing itself with new, fresh artists.”
That and demographic realities
caused Holler to realign the station,
which had been John Sebastian’s
crowning accomplishment three

NEW CALLS: KSSA

years ago, giving birth to Sebastian’s
AOR consultancy.

“Traditional AOR is never going
to be much more successful than 12
to 24,” says Holler, noting that busi-
ness is waning. “The record business
has declined, and the clubs and beer
companies (once a major revenue
producer) are faced with raised
drinking ages in many areas.” Once
appealing heavily to 18-24, he notes,
“they are now looking at 21 as a bot-
tom end figure.”

For Holler, who joined last April
from Rochester’'s WCMEF, the need
to broaden the station’s appeal was
evident. “We've been evolving during
the past few months,” he says of the

KFJZ Switches To
Spanish Programming

FORT WORTH-—New York-based
Founders Broadcasting’s first acqui-
sition, KFJZ here, sets the direction
for the company with the AM facili-
ty’s switch from “Music Of Your
Life” to “Radio Variedades” and a
new set of call letters: KSSA
(“Casa”).

Just as it sounds, “Radio Varie-
dades” will be variety radio, block
programmed to the 10% Mexican
population, roughly 330,000 people
in the Metroplex. According to
Founders president John Teeger, the
group will be acquiring its next prop-
erty, in Miami, imminently, and that
too will be Spanish-language, aimed
at the sizeable Cuban population in
South Florida. In fact, the company’s
goal is to establish Spanish-language
facilities in approximately 10 major
markets over the next few years.

To that end, Founders has a con-
sulting agreement with Radio Cen-
tro, the largest Spanish network in
Mexico. “They own 33 stations in
Mexico,” says KSSA’s new GM, Ed
Robbins, the former general sales
manager for Dallas’ KRLD. Admit-
ting to speaking at best “un poquito”
Spanish, Robbins says he feels confi-
dent that the station, programmed by
Javier de la Cerda, is on the right
track.

“With 33 stations in the market
and only three now doing Spanish
(KESS-FM, KUQQ and now
“Casa”), this was a niche in the mar-
ket. It’s unusual to find a segment
this large” so poorly served, says
Robbins.

P “”}‘y ;
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WHAT WORDS ARE FOR—Members of Berlin stop by for a chat at KILO

Teeger describes the targeting of
the station as ‘“‘going for the worker,
most likely male worker, from five to
nine; nine to two will be housewife
time, talk shows, light music; two to
seven is aimed at the school kids; and
from seven on, it’s “Serenada”, tradi-

tional family entertainment with
country and Western Spanish
music.”

“We're not using any crossover,”
notes Robbins, who says the station
determined the unique music mix
“from 5,000 one-on-one interviews
with local residents.” Having already
spent over $50,000 on research, the
company, along with Radio Centro,
plans to continue in that area.

Noting that personal contact with
the Hispanic listener is important,
Robbins reveals massive promotion
efforts, including outdoor advertising
utilizing popular recording artists en-
dorsing the product, as well as a ma-
jor door-to-door campaign. “It’s the
one-on-one approach again,” he says.
“We'll canvass areas (with high His-
panic concentration) and invite peo-
ple to listen to us. It's the kind of
thing you can’t do with adult con-
temporary radio.

“We’re selling the concept (to ad-
vertisers) as opposed to share. If we
get a three or four, great, but it’s not
necessity. We had calls on the request
line the day we hit (with the format)
from people wanting to buy time.
The morning we signed on, we had
12 clients. One of the first things we
aired was a commercial. It made the
owners happy.”

Colorado Springs Communications Center while in the area for a show.

Pictured from left are the group’s John Crawford; the station’s Alan White;

Berlin’s Dave Diamond and Terri Nunn; KILO PD Rich Hawk; and Michael
Linehan of Warner Bros. Records.

switch to an approach positioned
somewhere between AC and top 40.
“The radio industry has neatly la-
beled formats that quite often miss
the mark in attempting to reach the
25-44 core (WCOZ’s current target
audience) of the 18-49 demo that is so
attractive to advertisers.” Holler sees
“many adults settling for an AC sta-
tion that is too soft, an AOR station
that is too hard” or a top 40 outlet
*“going through puberty.”

Consequently, he is setting up the
following criteria for his playlist:
“Current songs that have lyrical con-
tent relatable to an adult and a tex-
ture and tempo palatable to both a
25-year-old and a 40-year-old,”
culled from the Hot 100. Catalog se-
lections further must have achieved
popularity with the core 25-44
audience.

Those guidelines have Holler fea-
turing Bonnie Tyler, Spandau Ballet,
Men At Work and the Motels in cur-
rent rotation, with oldies from the
*70s including songs familiar to both
AOR and top 40 audiences, like
America’s “A Horse With No
Name,” Gerry Rafferty’s ‘‘Baker
Street,” Seals & Crofts and Gary
Wright. Going back into the *60s, the
Motown catalog will be utilized, and
even applicable hits from the *50s will
be used.

The air staff, which has been work-
ing successfully through the transi-
tion, will remain intact. The new
thrust marks a return to a mass ap-
peal format for Holler, who has been
a jock at Cincinnati’s WLW, Chica-
go's WDAI (now WLS-FM) and
more recently Washington’s Q107
(WRQX). ROLLYE BORNSTEIN

ARMOUR’S OUT TO THE BALL GAME—Part of WRKA Louisville’s staff is

on hand for the one million attendance record set by Redbirds fans with a

tent party for listeners prior to the game. Pictured from left are a hot dog

lover and his hero Armour Hot Dog and station air personalities Drewe
Phinny and Rick Donahue.

e

CHICAGO—The relationship be-
tween tv video tracks and FM stereo
audio is making for some interesting
radio battles, but none quite as cre-
ative as the goings on here, where
WLUP PD Greg Solk got the shock
of his life earlier this year when
Doubleday bought a spot for WMET
which ran in NBC-TV’s “Rock 'n’
Roll Tonite” and was simulcast on
the Loop.

“One night as I’'m watching the
show and listening to the simulcast,
which we promote heavily all week
on the air,” says Solk “I’'m seeing a
spot for WMET on tv and I'm hear-
ing it on my radio station.” The first
airing of the spot caught the jock off
guard. Other mentions were deleted,
and eventually Solk secured an assur-

sz WLUP TWITS WMET :

i Chicago Stations In Vid War |

ance from the tv station that no com-
peting radio spots would run.

The same assurance wasn’t forth-
coming when the Loop agreed to si-
mulcast “Friday Night Videos.”
“The tv station told us we’d have to
buy three spots a week at $2,000
apiece. We couldn’t afford that. So
each week I'd call the NBC affiliate
and make sure no one else was run-
ning.” The one week Solk didn’t call,
there it was: a beautifully produced
30-second spot for WMET featuring
a nice car, a pretty girl and great
graphics.

“We simulcast every bit of that 90
minutes,” says Solk. “I sat there try-
ing to figure out what I was going to
do. Then I thought, hey, why not

(Continued on page 70)

Vox Jox

Tony Maddox Joining KOKE As PD

By ROLLYE BORNSTEIN

KOKE Austin’s adult contempo-
rary format gets its official start Nov.
1. That’s when Tony Maddox joins as
PD and morning man with the Fair-
west AC format, consulted by
George Johns. The change will be lit-
tle more than locale for Maddox,
whose experience includes Los Ange-
les’ KHJ, San Deigo's KCBQ,
WHBQ in his hometown of Mem-
phis, and the PD post at Johns’
KOGO in San Diego, which is slated
to drop its AC approach and go all-
news later this month. KOKE's oper-
ations manager during its country
days, Mike Richardson, will be
leaving.

* Kk %

Fritz Beesemyer’s former post as
general manager at San Francisco’s
K-101 has been filled now that Price
Communications has taken over.
Walking uptown into the GM slot is
KYUU GSM Jack McSorley, a for-
mer Golden West GM at Portland’s
KQFM. Meanwhile, at KYUU, local
sales manager Terry DeVoto is
upped to GSM.

Also upped to GSM is WLTT
Washington national sales manager,
Tom Walker. He replaces Tom Bres-
nahan, who’s now GM at Kansas
City’s KFKF . . . Moving up to GSM
in Seattle is Jane Wallace, who leaves
her sales manager’s post at KING-
FM there to join GM Dana Horner
at Classy (KLSY) in that post for
both KLSY and KJZZ, where Angie
Ward is now LSM.

While we’re in the area, KUBE

www.americanradiohistorv.com

promotes Bob Case to PD. Case, who
retains his afternoon drive shift at the
First Media outlet, replaces Charlie
Brown, who has decided to concen-
trate fulltime on his morning shift
.. .Speaking of First Media, KOPA-
AM-FM Phoenix has found a re-
placement for Steve Rivers, who
went to Tampa last month. Coming
in as PD is former WAIV Jackson-
ville programmer Reggie Blackwell.

* Kk X

Albert Tedesco (Remember him?
He’s probably bought and sold more
radio stations than any three brokers
combined—at one time he owned
WIXX-FM Ft. Lauderdale, which
later became RKO’s WAXY, and
Minneapolis® WCOW, which became
WISK, and moved to 630 before he
sold it to Crowell Collier, who turned
it into KDWB) is selling something
again. This time it’s his Twin Cities
flagship, KTCR-AM-FM. Buying
the country combo for $3.45 million
is Pacific Communications, which
leaves Tedesco with KDUZ-AM-FM
Hutchinson, Minn . . . Meanwhile, in
Minneapolis, WLOL now has con-
sultants for its consultants. In addi-
tion to Paul Christy, E. Alvin Davis
is now lending a hand. ‘

Some changes at Malrite’s WZUU
Milwaukee: Charlie McCarthy is
upped to afternoon drive from his 9
to noon slot, replacing Randy Thom-
as, who returns to Chicago for per-
sonal reasons. That gives Michael St.
John an expanded midday shift at the
AC station, where WLZZ/WZUU
VP/GM Paul LeSage has also exited
and is replaced for the time being by

GSM and WLZZ station manager Al
Moll.
* Kk %

“Cox On The Radio” becomes
Cox off the radio, as the infamous
Don Cox is out as afternoon drive
jock at Y-100 (WHYI) Ft. Lauder-
dale/Miami, replaced by a guy who
knows the shift well, PD Rob Walk-
er. Al Chio moves from weekends to
middays (1 to 3 p.m.).

Ron Lewis, operations and pro-
gram manager at suburban D.C.’s
WIJOK, called to say the joke was on
us. The all-comedy outlet has not
been victimized by a staff walkout; in
fact, the only problem is an inadquate
signal, and owner Barto Communica-
tions is currently looking for a major
market facility. Once found, Barto
hopes to syndicate the unique format.

KAZY Denver GM Marvin Ro-
senberg adds to his duties, becoming
VP of Group One Broadcasting,
Western division. . . Congratulations
to a couple of broadcasters turned
owners: WBZZ (B-94) Pittsburgh op-
erations manager Steve Kingston
(who continues in that post) and Don
Cavaleri, a former GSM at Washing-
ton’s WPGC. The two have formed
“Music Radio of Nebraska™ and are
purchasing a class C FM that covers
both Lincoin and Omaha, KSRD
Seward, which Cavaleri will run-
... More congrats to Lycoming Col-
lege’s Mike Daily, who scores his
first on-air-gig at J-104, WJKR Mun-
cie, Pa.

(Continued on page 23)
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LED ZEPPELIN
PINK FLOYD
TRAFFIC

ROXY MUSIC
FLEETWOOD MAC
THE KINKS

JOE JACKSON

And remains first in 1983 with...
« DURAN DURAN
e U2
MEN AT WORK
THE FIXX
BIG COUNIRY
A FLOCK OF SEAGULLS

CLAIRVOYANCE? Actually not. After all, who knows more about radio than the BBC?

is the industry’s measurement of
excelence. No other radio program has debuted
more of the world’s rock superstars than the BBC Rock Hour.

London Wavelength, the USA's exclusive radio link to the UK, has
consistently proven to be an ocean ahead of the rest of the world in
presenfing new artists to America.

During the 1970’s, the Rock Hour was first with...

A company’s ability

to predict the Billboard chartfs

GENESIS

DIRE STRAITS
THE POLICE

THE MOTELS
DEF LEPPARD
THE PRETENDERS
SQUEEZE

THE EURYTHMICS
CULTURE CLUB
SPANDAU BALLET
TEARS FOR FEARS
MADNESS

THE ENGLISH BEAT

BBC—'EARS OF EXPERIENCE"

Winner 1982 Billboard Award for Excellence in Syndicated Programming

LONDON “WAVELENGTH

154 EAST 46TH STREET  NEW YORK, NEW YORK 10017 « (212) 370-6670
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—— THREE MAJOR PROPOSALS —

FCC Suggests Some Changes

WASHINGTON—The FCC, in three separate important broadcast
actions, has amended its multi-city identification rules, is seeking com-
ments on its proposal to increase nighttime power for Class IV stations
from 250 to 1,000 watts, and has proposed modifications in broadcast
licenses of incumbent stations requesting facilities to newly assigned
channels. The Thursday (20) actions are expected to be greeted with en-

thusiasm by broadcasters.

named first.”

sion explained.

The first proposal would permit all currently authorized Class IV sta-
tions “to increase their power by a factor of four,” the FCC said. The
second allows broadcasters to include in IDs “‘the name of any communi-
ty or communities that it selects, provided the community of license is

The last proposal would amend rules to modify the licenses of stations
requesting their facilities be changed to newly assigned channels *“despite
the existence of other potential applicants.”
which has not yet been voted on, would be to eliminate filing at the FCC
by competing applicants against licensees trying to upgrade where there
are additional channels for which newcomers can compete, the Commis-

The effect of this proposal,

WITH PROGRESSIVE FORMAT

WHFS Graduates
Surfacing At WLOM

By BILL HOLLAND

WASHINGTON—Another unex-
pected but encouraging development
in the ten-month saga concerning the
future home of WHFS-FM, one of
the last maverick progressive format
stations, occurred last Wednesday
(19) when it was announced that for-
mer officials of the station—which
went off the air July 15—will put a
similar format on WLOM-FM a
50,000 watt Annapolis, Md., mellow
rock station in the near future.

Former stockholders of WHFS
bought WLOM and WNAV-AM last
May for $7.8 million, and last month
the FCC approved the sale.

Jake Einstein, former executive VP
of WHFS and present executive VP
of the new company that owns the
stations, ABW Broadcasting, says
that it’s “for sure” that they will try
the old format on WLOM-FM, and
in fact, have applied to the FCC for
the WHFS call letters.

The announcement is a turn-
around for Einstein and his son, Da-
vid Einstein, who is a stockholder in
another company, Cardinal Broad-
casting. Throughout the summer, the
younger Einstein had been hopeful to
take the format to WEAM, a Wash-
ington area AM station. Cardinal
Broadcasting bought WRAM last
May for $1 million, but that closing
had been held up because of an FCC

——————— e

review of a petition by WEAM big-
band format listeners.

David Einstein says that now that
the Annapolis station will take on the
format, there are plans to sell
WEAM. The older Einstein, also a
partner in Cardinal Broadcasting,
agrees, and says that there is interest
in the station.

In a concurrent development, the
FCC has denied the petition of the
WEAM big-band listeners as *“‘with-
out merit,” citing the Supreme Court
ruling affirming an FCC *“hands-off™
policy concerning interference in for-
mat change cases. Lawyer for the pe-
titioners, Barbara Simons, says she
plans to appeal to the Commission.
This is seen as a stalling move by ob-
servers, but it lessens even more the
possibility that either the Einsteins ot
their partners will continue to pursue
progressive format plans for WEAM.
The FCC denial was released Oct. 19.

There are no plans to change the
format of the Annapolis AM contem-
porary station, but the elder Einstein
also announced that former Mary-
land governor Marvin Mandel has
been signed on as director of special
events. At the AC outlet, which cur-
rently broadcasts the World Series
champs Baltimore Orioles’ games in
Orioles’ games in the Annapolis area,
as well as the Baltimore Colts’ games.

MUSIC PUBLISHERS!

WHO’S RECORDING?
WHO’S PRODUCING WHO?

HOW DO YOU GET YOUR SONG
TO THAT NEW ARTIST?

The answer’s simple.

just subscribe to

Song Plugger, the leading tipsheet for music

publishers since 1974.

6 months (13 issues)
1 year (26 issues)

§ongPlugger %7

$120

TODAY!

DEPT. BBA., P.O. BOX 3839
HOLLYWOOD, CA 90078 - (213) 761-5859

KJR'’s Hill Moving To KFMK

Named To Program First Media’s Houston AC Outlet

LOS ANGELES—Eighteen
months ago, KJR Seattle was not un-
like many one-time AM top 40 gi-
ants. Living off a tremendous image,
it was in the volatile position of losing
its younger demos to the prolifera-
tion of FM and its older listeners to
facilities that had less of a “kids’ sta-
tion™ connotation.

At that point, Metromedia trans-
ferred Ben Hill from its successful
Baltimore AC outlet, WCBM, to Se-
attle to make KJR “like CBM,” says
Hill, who admits that kind of plan is
often doomed from inception. But
Hill—whose success at KJR caused
First Media to offer him the PD posi-
tion at the chain’s highly successful
Houston AC outlet, KFMK, replac-
ing Jim Sumpter, who resigned to go
into management in Corpus Christi
(Billboard, Oct. 22)}—pulled it off.

A casual look at the 12 plus demos
shows no significant change; howev-
er, a positive demographic shift has
taken place as well as an increased
cume. “We raised the cume 60,000,”
Hill notes of the station, which is sec-
ond only to KIRO in that figure.
“Most AM stations are losing that
amount each book.”

It was the healthy cume that

Mutual Releases
Five, Including
News VP Budd

NEW YORK—Don Budd, vice
president and assistant director of
news for Mutual Broadcasting, was
one of five people released by the
company last week in a move tied to
the fiscal and legal woes of Mutual’s

parent company, Amway Corp.,
which  manufactures  household
products.

Danny Flamberg, Mutual’s direc-
tor of public relations, would not say
who else was let go. He did note,
however, that a director, a manager
and two clerical workers were
terminated.

The Canadian government, which
has slapped Amway with a tax bill in
the $200 million range, recently
brought criminal charges against the
firm, alleging that Amway designed a
complex shipping scheme to avoid
duty taxes. The belief is that the Mu-
tual layoffs and others at Amway’s
subsidiary companies will yield fast
cash in the event of a sertlement.

White House Aide
Is Named To Fill
Vacancy At FCC

WASHINGTON—As expected,
President Reagan has nominated
White House personnel official Den-
nis Patrick to fill the Federal Com-
munications Commission slot vacat-
ed by former Commissioner Anne
Jones, who resigned in May.

Patrick, 32, is currently assistant
director for legal and regulatory
agencies, office of presidential per-
sonnel, a job he has held since De-
cember, 1981. From 1976 until 1981,
he worked as an attorney in the firm
of Adams, Duque & Hazeltine in Los
Angeles. Earlier, Patrick had clerked
for Justice William P. Clark of the
California Supreme Court.

Reagan’s nomination of Patrick,
the youngest appointee in FCC histo-
ry, came Oct. 14. No confirmation
hearings have yet been set.

www americanradiohistorv. com

caused Hill to adopt a cautious plan
for change. “Evolve”, often a six let-
ter word for failure, proved success-
ful in this case. “We very gradually
made the change (from top 40 to
AC). We repositioned our music,
news and personalities.”

No different from most AMs. Why
did it work? *“Our promotions played
a big part,” admits Hill, who quickly
adds that Metromedia’s policy of tak-
ing the promotion budget from an in-
dividual station’s revenue kept them
out of massive tv campaigns, or other
highly expensive media blitzes.

The one extravagant move Hill
made, however, is the one he feels
made the difference: “We engaged in
a massive direct mail campaign.”
KJR sent a mailer to every household
in Seattle. In it was a credit card with
the name and address of the resident
embossed on it, and a postage-free re-
ply card to be mailed back to the sta-
tion if the resident wished to be eligi-
ble for various prizes, culminating

with the giveaway of a Porsche.
“That way we were able to men-
tion listeners’ names, instead of serial
number, but more importantly it
gave us an immediate response rate,”
Hill says. That rate, 28%, is consid-
ered high for a direct mail piece.
“We don’t use any positioning slo-
gans like ‘The station you grew up
with,’ ”says Hill, adding that he’s
“rarely seen a slogan written down in
a diary. And when everyone is play-
ing the same records, the one unique
thing you have to plug is your call
letters.” To that end, Hill uses the old
“KJR Seattle Channel 95 jingles.
Seeing the change at KING to
news talk as more of a negative
(“there’s less reason for listeners to
our format to stay on the AM
band”), Hill finds KOMO, which is
positioned MOR, his closest AM
competitor, with KUBE, KLSY,
KPLZ, KNBQ and KEZX directly
affecting him on the FM side.
ROLLYE BORNSTEIN

Most Added Records

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s # of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
St oy o P
(184 Stations)
1 “Say It Isn’t So,” Daryl Hall & John
Qates, RCA 102 102
2 “Why Me,” Irene Cara, Geffe_!n 40 92
3 “Church Of The Poison Mind,”
Culture Club, Virgin/Epic 39 94
4 “In A Big Country,” Big Country,
Mercury 29 52
5 “The Way He Makes Me Feel,”
Barbra Striesand, Columbia 27 48
BLACK
(94 Stations)
1 “Touch A Four Leaf Clover, Atlantic
Starr, A&M 26 . 64
2 “Why Me,” Irene Cara, Geffen 24 24
3 “Keepin’ My Lover Satisfied,” Melba
Moore, Capitol 22 41
4 “Baby I’'m Hooked,” Con Funk Shun, ) a
Mercury 21 32
5 “Time Will Reveal,” DeBarge, Gordy 20 70
T " COUNTRY
(124 Stations)
1 “The Conversation,” Waylon
Jennings, RCA 33 68
2 “Ozark Mountain Jubilee,” Oak
B Ridge Boys, MCA 217, 105
_3 “_Iil\iy Eyes,” John Conlee, MCA 27 96
4 “You Made A Wanted Man Of Me,”
Ronnie McDowell, Epic 23 74
5 “Double Shot (Of My Baby’s
Love),” Joe Stampley, Epic 19 39
ADULT CONTEMPORARY
(84 Stations)
1 “The Way He Makes Me Feel,”
Barbra Streisand, Columbia 24 51
2 “Make Believe It’s Your First Time,”
Carpenters, A&M 21 37
3 “What’s New,” Linda Ronstadt,
Asylum 19 32
4 “Say It Isn’t So,” Daryl Hall & John
QOates, RCA 14 14
5 “Say Say Say,” Paul McCartney &
Michael Jackson, Columbia 12 51
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THE DOUBLE SOUNDTRACK
ALBUM IS HERE.

For millions of Bowie fans,
the soundtrack is as eagerly
anticipated as the motion picture.

Featuring the single:
“White lig/” / White Heat s 350
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GOODPHONE COMMENTARY markets in the country, and several

of the smallest. In every town, every

] ] ] ‘ y station, every format, he’d faced the
So What s Wron Wlth Beln Just A JOCko mike with pride and enthusiasm, con-
L sistently giving it everything he had.

After all the good and bad books, the

By NIKKI WINE and the archetypal radio story. Al- ing from town to town, up and down .
most a direct steal from the title song the dial. The time-honored Radio g(,’Od. i ba_d LT, bel_ng &Ll o
The man seated across the coffee- of “WKRP In Cincinnati”: never in Vagabond. still interesting, challenging and fun;

shop table from me was an old friend, it was still what he wanted to do.

one place for very long, always mov- He'd worked some of the biggest

FRANKENSTEIN IS LOOSE!

And Just In Time For Halloween.

Edgar Winter
has remade

his 1974
Monster

and it's ready to break out
‘’Frankenstein 1984’ by Edgar Winter

Body Rock Distributors:

Malverne: New York, New England, Philadelphia, Baltimore, Washington, Virginia / Bib: Carolinas
Select-O-Hits: Tennessee / Tara: Georgia / Jerry Bassin: Florida / All South: New Orleans
Big State: Texas / Picks: Cleveland, Pittsburgh, Detroit, Buffalo
M.S.: Chicago, Minnesota, Milwaukee, St. Louis, Kansas City / Tommy Boy: West Coast

BR5001 only on 12-inch and cassette. 1747 Tst Ave. NY, NY 10128 Promotional video available for TV broadcast.
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And now, 15 years after he’d be-
gun as an engineer on that small col-
lege station in the Midwest, he'd fi-
nally landed a gig in Los Angeles. A
good shift on a good station. The Big
Time. Maybe he could finally put
down some roots. Send the kids to
the same school for more than one se-
mester in a row. Maybe.

But that pride and sense of hope-
fulness weren’t showing through this
morning over coffee. Instead, his face
was lined with a melancholy frustra-
tion. He recounted a conversation of
the previous night. A party thrown
by some business friends of his wife,
an account executive for a major ad-
vertising agency. He’d been intro-
duced to one of the guests, who ini-
tially thought my friend was a
screenwriter. She immediately cozied
up to him. When the misunderstand-
ing was corrected, the partygoer said,
“Oh, I see...you're just a jock.”
Then, rushing through some obliga-
tory small talk, she quickly moved on
to the next encounter.

In spite of himself, my friend con-
fided, he was devastated. “Just a
jock,” he sniffed. “The worst part of
it is that’s not just the isolated opin-
ion of an uninformed, non-industry
person. Even within the radio indus-
try, that attitude has become increas-
ingly pervasive.”

I couldn’t argue with him; I knew
what he said was true. Even within
the often incestuous radio communi-
ty, the pecking order is firmly estab-
lished and resolutely condescending:
full-time jocks look down on the

weekend part-timers; PDs look down
on jocks; GMs look down on PDs;
owners look with some patrician
scorn upon their forever taking-a-
lunch GMs; they all peer suspiciously
at the sales staff. And everyone is
looking to get into tv, film or the
ever-euphemistic *‘consultation.”

Perhaps the changing face of con-
temporary radio is responsible for
this shift in attitude toward the status
and relative value of the airstaff. The
fractionalization, the tighter-than-de-
signer-jeans playlists, the dogmatic
adherence to format and the dogged
insistence upon format-jocks who say
little, play the hits (pre-selected for
them by station research), and who,
on pain of death or immediate termi-
nation, inject little or no personality
into their on-air rap.

That decreased emphasis on the
jock-as-personality has relegated the
once-idolized DJ to the role of invisi-
ble musical traffic cop. Or perhaps
the diminishing status of the DJ has
also to do with a larger, even more
disturbing development within the
large social structure.

Along with the Great American
Dream, some of the Old American
Virtues seem to be rapidly fading
away, disappearing in the morass of
inflation, depression, recession, ob-
session and windows of vulnerability.
One Old American Virtue in particu-
lar stands out. It used to be that peo-
ple took pride in their work, whatev-
er the nature of their particular
occupation. A job well done, a dollar
fairly earned, held considerable re-
spect in the early days of our
republic.

Not so any more. Today’s work
ethic'is more like a Janis Joplin song:
get it while you can. And if someone
else gets hurt along the way, if you
have an opportunity to rip off The
Man by doing shoddy work and still
getting paid, so much the better.

Of course, that option isn’t as easi-
ly accessible to the jock. Because he/
she works not only for The Boss, but
for the public as well. And their fee-
lings . . . positive or negative. .. are
loudly and clearly made known four
times yearly by the friendly folks at
Arbitron. It’s not too easy to slip one
by when your voice and talent are

(Continued on opposite page)
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New Owner Makes Staff Changes At WIIN, WFPG

ATLANTIC CITY, N.J.—When
Eastern Broadcasting Co. of Wash-
ington announced early this summer
it would be selling its WIIN and
WFPG here to Allan Roberts of
Massachusetts for $2.5 million, Dan-
iel Diener of Eastern was quoted as
saying there would be no changes at
the station. But after the takeover of
the stations Oct. 14, the new owners
cleared the deck of top staff from
general manager on down to an air
personality who was with the stations
for 37 years.

Programming for the AM station

Philly Jocks Go
Into The Clubs

PHILADELPHIA—Local radio
air personalities here are beginning to
move their shows out of the studio to
do their spinning remote before a live
audience at after-dark clubs. On Sat-
urdays, starting at 7 p.m., Hy Lit
now originates his “*Hall Of Fame
Dance Party” on WSNI-FM from
the Ripley Music Hall.

At the same time, Bob Pantano,
who hosts “The Saturday Night
Dance Party” on WIOQ-FM from 7
p-m. to 2 a.m., will originate his re-
cord show from a different club each
week. For starters, Pantano brings
his gear to the Crazy Horse Saloon
across the river in Barrington, N.J.
Locations will be on both sides of the
river.

‘Just A Jock’
Isn’t So Bad

® Continued from opposite page
hanging out there, two to six days a
week, for the world to hear. How
many of us would be willing to put
our job performance, and job securi-
ty, on the line, up for mass public in-
spection every three months, as the
primary basis for our continuing
employment?

The obvious response to that “just
a jock™ stereotype is the question:
What's wrong with being ‘‘just a
jock?”

So all they do is play records; so
they only read spots and OSAs, not
great literature; so most jocks will
never save lives, run the country or
find a cure for cancer. So what?? The
fact is, in the larger cosmic scheme of
things, none of us, regardless of our
profession, are making contributions
of earth-or-galaxy-shattering value.
Hopefully we are. nevertheless, doing
the best we can at whatever it is we
do.

Take a closer look at your average
air personality, and you must ac-
knowledge that they do, indeed. con-
tribute a variety of things of some
considerable value to our culture, like
the general saving of our individual
and collective sanity. They provide
necessary and much sought-after di-
version from what is increasingly a
hostile and sometime intolerable
world. They regularly provide useful,
interesting, sometimes even vital
news information. They keep us in
touch with our fellow citizens, with
trends and attitudes, and provide us
with an important internal link to the
cities in which we live.

They entertain us. They inform us.
They amuse us. They accompany us.
They make the days a little faster, the
nights a litde shorter. They lessen
our inherent human loneliness by
some imperceptible but still invalu-
able degree.

And having contributed all of that,
don't they really deserve better treat-
ment than being cavalierly written off
as ‘‘just a jock™? Just a thought . . .

Nikki Wine is vice president, direc-
tor of special projects for Goodphone
Communications Inc.

will change next month to a strong
news/talk format, according to Dave
Klahr, WIIN’s new operations man-
ager. The talk format will be expand-
ed around the clock, and the “Beach-
comber” music program on WIIN

from midnight to 6 a.m. will be
ditched in favor of ABC Talkradio’s
network hosts Ira Fistell and Ray
Breen.

Pink slips went to Cathy Clark, the
station's vice president and general

manager; news director Mike Kins-
low, and air personality Bruce Mor-
gan, who had survived four different
station owners and eight previous
program managers over the past 37
years in handling everything from

spinning records to news. It was
Morgan who handled the big band
dance remotes from the Marine Ball-
room at Hamid’s Steel Pier here be-
tween 1947 and 1969.

Programming will remain the
same for WFPG. The FM station
leads the local market with its easy
listening format.
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TIM BOGERT “Master's Brew” - 147105

Produced by Richie Wise, Executive Producer Ira Blacker
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JOHN KAY & STEPPENWOLF “Wolftracks”
Produced by John Kay & Richard Podolor
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OCTOBER 29, 1983, BILLBOARD

Bilboard. Singles Radio Action.

LIONEL RICHIE-AIl Night Long (All Night) (Motown)
BILLY JOEL-Uptown Girl (Columbia)
PAUL McCARTNEY AND MICHAEL JACKSON-Say Say Say (Columbia)

list

Based on station playlists through Tuesday (10/18/83)

CULTURE CLUB-Church Of The Poisoned Mind (Virgin/Epic)

IRENE CARA-Why Me (Geffen)

THE HUMAN LEAGUE-Mirror Man (A&M)

DARYL HALL AND JOHN OATES-Say It Isn't So (RCA)
ELTON JOHN-I Guess That's Why They Call It The Blues (Geffen)
STRAY CATS—| Won't Stand In Your Way (EMI-America)

mined by station personnel.

personnel.

*%KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
*PRIME MOVERS—those records registering good upward movement on the
station's playlist as determined by station personnel.

®oKEY ADD-ONS—the two key records added at the stations fisted as deter-

®ADD-ONS—AIl records added at the stations listed as determined by station

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

Pacific Southwest Region
mmm % PRIME MOVERS mmmm

LIONEL RICHIE-AIl Night Long (All Night)
(Motown)

PAUL McCARTNEY AND MICHAEL JACKSON-
Say Say Say (Columbia)

SPANDAU BALLET-True (Chrysalis)

mmmm® TOP ADD ONS mummmm

CULTURE CLUB-Church Of The Poisoned Mind
(Virgin/Epic)

IRENE CARA-Why Me (Geffen)

THE HUMAN LEAGUE-Mirror Man (A&M)

mmamams BREAKOUTS s

DARYL HALL AND JOHN OATES-Say It Isn't So
(RCA)

KDZA-AM-Pueblo
{Rip Avila-M.D.)
* % THE POLICE-King Of Pain 3-1
* % KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 4-2

* PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 7-3

% THE FIXX-One Thing Leads To Another 18-8

4 THE MOTELS-Suddenly Last Summer 19-9

@ AGNETHA FALTSKOG—Can't Shake Loose

© EURYTHMICSLove Is A Stranger

@ PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say

@ JACKSON BROWNE-Tender Is The Night

@ DARYL HALL AND JOHN OATES-Say It Isn’t So

o IRENE CARA-Why Me

® KIM CARNES-invisible Hands

« RUFUS AND CHAKA KHAN-Ain'l Nobody

@ THE POINTER SISTERS-I Need You

o QUIET RIOT-Cum On Feel The Noize

@ BIG COUNTRY-In A Big Country

« JEFFREY OSBORNE-Stay With Me Tonight

KFMB-FM (B100)-San Diego
{Glenn McCartney-M.D.)

s % JARREAU-Trouble In Paradise 11-8

* % BILLY JOEL-Uptown Girl 159

 SHEENA EASTON-Telefone (Long Distance Love
Affair) 12-10

* ANNE MURRAY-A Little Good News 13-11

% PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 18-12

@ LANI HALL-Never Say Never Again

oo DEBARGE-Time Will Reveal

® THE CARPENTERS—Make Believe It's Your First Time

© DARYL HALL AND JOHN OATES-Say It Isn't So

KGGI-FM (99-1-FM)—Riverside
{Kraig Hubbs-M.D.}

% % BONNIE TYLER-Tolal Eclipse Of The Heart 1-1

* % PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 4-2

 SPANDAU BALLET-True 8-6

% LIONEL RICHIE-Al Night Long (All Night) 14.7

* PRINCE-Delirious 12-10

@o DARYL HALL AND JOHN OATES-Say Il Isn't So

ee THE COMMODORES-Only You

© DIONNE WARWICK AND LUTHER VANDROSS—How

Many Times Can We Say Goodbye
« THE FOUR TOPS-( Just Can't Walk Away
© JOURNEY-Send Her My Love

KIIS-FM—Los Angeles

{Michael Schaefer-M.D.}
% % BONNIE TYLER-Total Eclipse Of The Heart 1-1
% % THE TALKING HEADS-Burning Down The House

22
 SPANDAU BALLET-True 4-3
 LIONEL RICHIE-AIl Night Long (All Night) 6-4
* MIDNIGHT STAR-Freak-A-Zord 17-5
@ QUIET RIOT-Cum On Feel The Noize
@ DARYL HALL AND JOHN OATES-Say It Isn't So
© MATTHEW WILDER-Break My Stride
@ BIG COUNTRY-In A Big Country
© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

© JOBOXERS-Just Got Lucky

© MANHATTAN TRANSFER-Spice Of Life

© DARYL HALL AND JOHN OATES-Say It Isn't So
© JACKSON BROWNE-Tender Is The Night

o THE FOUR TDPS-! Just Can't Waik Away

@ RUFUS AND CHAKA KHAN-Ain't Nobody

© PAUL YOUNG—Come Back And Stay

@ CYNDI LAUTER-Girls Just Want To Have Fun

KKXX-FM-Bakersfield
{Dave Kamper-M.D.)

% KENNY ROGERS WITH DOLLY PARTON-islands In
The Stream 1-1

% LIONEL RICHIE-ANl Night Long (All Night) 9-7

s THE MOTELS-Suddenly Last Summer 17-12

* QUIET RIOT-Cum On Feel The Noize 19-14

% PAUL McCARTNEY AND MICHAEL JACKSON-Say

Say Say 30-21

oe DARYL HALL AND JOHN OATES-Say It Isn't So

eo |RENE CARA-Why Me

@ JOHN COUGAR MELLENCAMP—Crumblin' Down

© MICHAEL JACKSON-P.Y.T_ (Pretty Young Thing)

o ASIA-The Smile Has Left Your Eyes

® THE HUMAN LEAGUE—Mirror Man

® KIM CARNES-tnvisible Hands

KLUC-FM-Las Vegas

(Dave Anthony-M.D.)
%% HUEY LEWIS AND THE NEWS—Heart And Soul 8-5
% THE TALKING HEADS-Burning Down The House

12-7
 LIONEL RICHIE-AIl Night Long (All Night) 14-8
 QUIET RIOT-Cum On Feel The Noize 23-10
* PAT BENATAR-Love [s A Battlefield 17-12
oo ASIA-The Smile Has Left Your Eyes
oo DARYL HALL AND JOHN OATES-Say It Isn't So
@ CULTURE CLUB-Church Of The Poison Mind
@ ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book
® MICHAEL SEMBELLO-Automatic Man
« IRENE CARA-Why Me
« HERBIE HANCOCK-Rockit
@ RICK SPRINGFIELD-Souls
© JOBOXERS—Just Got Lucky

KOAQ-FM—Denver
{Allan Stedge-#.D.)
@o THE POINTER SISTERS-| Need You
oo CULTURE CLUB—Church Of The Poison Mind
© ASIA-The Smile Has Left Your Eyes
@ THE HUMAN LEAGUE-Mirror Man
© BARBRA STREISAND-The Way He Makes Me Feel
© RICK SPRINGFIELD-Souls
@ RUFUS AND CHAKA KHAN-Ain't Nobody
o LOVERBOY-Queen Of The Broken Hearts
@ ELTON JOHN-I Guess That's Why They Call It The

Blues
@ KIM CARNES-Invisible Hands

KRQQ-FM-Tucson
{Zapolian/Norris-M.D.)

%% THE POLICE—King Of Pain 4-1

s % PETER SCHILLING—Major Tom (Coming Home) 16-4

% LIONEL RICHIE-AIl Night Long (All Night) 18-5

4 THE MOTELS-Suddenly Last Summer 15-8

 PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 28-22

*e BIG COUNTRY-In A Big Country

®e THE ROMANTICS-Talking In Your Sleep

@ HUEY LEWIS AND THE NEWS-Heart And Soul

© JACKSON BROWNE-Tender Is The Night

© BILLY JOEL-Uptown Girl

o JOBOXERS—Just Got Lucky

@ PAUL YOUNG-Wherever | Lay My Hat

« JEFFREY OSBORNE-Stay With Me Tonight

© DARYL HALL AND JOHN OATES-Say It Isn't So

KRSP-AM-Salt Lake City
{Barry Moll-M.D.)
s QUIET RIOT-Cum On feel The Noize 2-1
* % DEF LEPPARD-foolin’ 8-5
* PRINCE-Deiirious 9-8
 SHEENA EASTON-Telefone (Long Distance Love
Affair) 11-9
* MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

130

o¢ MIDNIGHT STAR-Freak-A-Zod

oo |[RENE CARA-Why Me

© AGNETHA FALTSKOG-Can't Shake Loose

® ASIA-The Smile Has Left Your Eyes

© THE HUMAN LEAGUE-Mirror Man

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

© DARYL HALL AND JOHN OATES-Say it tsn't So

@ KiM CARNES-Invisible Hands

@ PETER SCHILLING-Major Tom (Coming Home)

KIMN-AM-Denver
(Gtoria Avila-Perez—M.D.)

% KENNY ROGERS WITH DOLLY PARTON-Isiands In
The Stream 2-1

% LIONEL RICHIE-AIl Night Long (All Night) 3-2

* THE POLICE—King Of Pain 4-3

# BILLY JOEL-Uptown Girl 8-4

s SPANDAU BALLET-True 55

@e JACKSON BROWNE-Tender Is The Night

@e CULTURE CLUB-Church Of The Poison Mind

@ THE HUMAN LEAGUE-Mirror Man

o LOVERBOY—Queen Of The Broken Hearts

@ RICK SPRINGFIELD-Souls

« DARYL HALL AND JDHN OATES-Say It Isn't So

KIQQ-FM—Los Angeles
[Robert Moorhead—M.D.)
@ PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say
. THE HUMAN LEAGUE-Mirror Man
@ CULTURE CLUB—Church Of The Poison Mind

KRTH-FM-Los Angeles
{David Grossman—M.D.}

% % BONNIE TYLER-Total Eclipse Of The Heart 1-1

s % MIDNIGHT STAR-Freak-A-Zoid 3-2

* KENNY ROGERS WITH DOLLY PARTON-Isiands In
The Stream 8-6

* LIONEL RICHIE-AN Night Long (All Night) 10-7

% PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 19-11

@e CULTURE CLUB—Church Of The Poison Mind

@o DARYL HALL AND JOHN OATES-Say It Isn't So

o BARBRA STREISAND-The Way He Makes Me Feel

© JOURNEY-Send Her My Love

« KLIQUE-Stop Doggin' Me Around

@ |RENE CARA-Why Me

« PETER SCHILLING-Major Tom (Coming Home)

« JOHN COUGAR MELLENCAMP—Crumblin' Down

KZZP-FM—Phoenix

(Steve Gozzard—M.D.)
% MEN AT WORK-Dr. Heckyl And Mr. Jive 27-21

s PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 29-24

* STEVIE NICKS-If Anyone Falls 16-11

* DAVID BOWIE-Modern Love 20-13

 HUEY LEWIS AND THE NEWS-Heart And Sout 25-19

#e DEF LEPPARD-foolin’

®e CULTURE CLUB—Church Of The Poison Mind

® PAT BENATAR-Love Is A Battiefield

® MICHAEL STANLEY BAND-My Town

© JOURNEY-Send Her My Love

® EURYTHMICS—Love Is A Stranger

« PEABO BRYSON/ROBERTA FLACK-Tontght |
Celebrate My Love

© THE POLICE-Synchronicity Il

XTRA-AM-San Diego
{Jim Richards-M.D.)
s & SPANDAU BALLET-True 3-3
s % THE TALKING HEADS-Burning Down The House

4-4

 SHEENA EASTON-Telefone (Long Distance Love
Affair) 8-8

* JDBOXERS-Just Got Lucky 15-14

 THE POLICE-Every Breath You Take 17-16

®e PETER SCHILLING-Major Tom (Coming Home)

®e DARYL HALL AND JOHN OATES-Say It Isn't So

© ASIA-The Smile Has Left Your Eyes

® AGNETHA FALTSKOG—-Can't Shake Loose

® DIONNE WARWICK AND LUTHER YANDROSS-How
Many Times Can We Say Goodbye

@ RICK SPRINGFIELD-Souls

« |RENE CARA-Why Me

® CULTURE CLUB-Church Of The Paison Mind

@ KIM CARNES-Iavisible Hands

Pacific Northwest Region
mmm % PRIME MOVERS wmwm

LIONEL RICHIE-All Night (Motown)

PAUL McCARTNEY AND MICHAEL JACKSON-
Say Say Say (Columbia)

SHEENA EASTON-Telefone (Long Distance Love
Affair) (EMI-America)

s ® TOP ADD ONS mummm

CULTURE CLUB-Church of The Poisoned Mind
(Virgin/Epic)

THE POINTER SISTERS-I Need You (Planet
(RCA))

JOHN COUGAR MELLENCAMP-Crumblin’ Down
(Riva/Mercury)

mmmsmams BREAKOUTS mensmama

DARYL HALL & JOHN OATES-Say It Isn't So
(RCA)

KBBK-FM-Boise

{Tom Evans-M.D.}
sk QUIET RIOT-Cum On Feel The Noize 14-9
sk PAT BENATAR-Love Is A Battiefield 18-15
 THE POLICE—King Of Pain 6-3
 DEF LEPPARD-Foolin’ 74
* PRINCE-Delirious 9-6
e DARYL HALL AND JOHN OATES-Say It Isn't So
ee EYE TO EYE-Lucky
@ PETER SCHILLING-Major Tom (Coming Home)
@ BIG COUNTRY-In A Big Country

KCBN-AM—-Reno
Jim O'Neit-M.D.)
* HUEY LEWIS AND THE NEWS-Heart And Soul

10-5

s % THE HUMAN LEAGUE-Mirror Man 22-16

 PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 38-20

 JACKSON BROWNE-Tender Is The Night 30-22

* LOVERBOY-Queen Of The Broken Hearts 31-23

e MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

oo JOBOXERS-Just Got Lucky

@ CULTURE CLUB—Church Of The Poison Mind

@ BIG COUNTRY-In A Big Country

© AS|A-The Smile Has Left Your Eyes

® KIM CARNES-Invisible Hands

© DARYL HALL AND JOHN OATES-Say It Isn't So

© JRENE CARA-Why Me

@ MELISSA MANCHESTER-No One Can Love You More
Than Me

® EYE TO EYE-Lucky

KCNR-FM—Portland
(Richard Harker-M.D.)

% SHEENA EASTON-Telefone (Long Distance Love
Affair) 10-6

s KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 12-7

 LIONEL RICHIE-AIl Night Long (All Night) 13-8

* THE FIXX-One Thing Leads To Another 16-12

s THE MOTELS-Suddenly Last Summer 23-18

@ JACKSON BROWNE-Tender Is The Night

@ MICHAEL SEMBELLO-Automatic Man

© PEABO BRYSON/ROBERTA FLACK-Tonight |

Celebrate My Love

KFRC-AM-San Francisco
|Kate Ingram-M.D.}

% % THE FIXX-One Thing Leads To Another 1-1

% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 12-4

* DAVID BOWIE-Modern Love 7-6

# PRINCE-Delirious 8-7

* AIR SUPPLY-Making Love Out Of Nothing At All 13-9

@e RICK JAMES-U Bring The Freak Qut

@o DARYL HALL AND JOHN OATES-Say It Isn't So

@ CULTURE CLUB-Church Of The Poison Mind

@ THE POINTER SISTERS-I Need You

KJRB-AM- Spokane
(Brian Gregory-M.D.)
o LIDNEL RICHIE-ANl Night Long (All Night) 6-2
* % BILLY JOEL-Uptown Girl 14-8
* SHEENA EASTUN Telefone (Long Distance Love
Affair) 23
* DEBDIAH ALLEN—Baby | Lied 24-16

* MATTHEW WILDER-Break My Strde 25-17

®e THE POINTER SISTERS-| Need You

@ DARYL HALL AND JOHN OATES-Say It [sn't So

© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

© LANI HALL-Never Say Never Again

© WILLIE NELSON WITH WAYLON JENNINGS-Take It
To The Limit

© THE FOUR TOPS-I Just Can't Walk Away

® DEBARGE-Time Will Reveal

© BARBRA STREISAND-The Way He Makes Me Feel

© JARREAU-Trouble In Paradise

© THE MOTELS-Suddenly Last Summer

KNBQ-FM-Tacoma
{Boau Roberts-M.D.)
s % THE MOTELS-Suddenly Last Summer 10-8
s PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 22-10
* BILLY JOEL-Uptown Gir! 18-15
* PAT BENATAR-Love Is A Battielield 23-20
* JOURNEY-Send Her My Love 28-24
© T-BONE BURNETT-Baby Fall Down
© JOHN COUGAR MELLENCAMP-Crumblin’ Down
® MICHAEL STANLEY BAND-My Town
© DARYL HALL AND JOHN OATES-Say It fsn't So

KSFM-FM-Sacramento
{Chris Collins-M.D.
s % LIONEL RICHIE-A! Night Long (A!l Night) 124
s % KENNY ROGERS WITH DDLLY PARTON-Islands In
The Stream 15-5
* SHEENA EASTON-Telefone (Long Distance Love
Affair) 23-15
* SHALAMAR-Over & Over 21-17
 DAVID BOWIE-Modern Love 25-21
oo |RENE CARA-Why Me
®e GULTURE CLUB-Church Of The Paison Mind
© JOHN COUGAR MELLENCAMP—Crumblin' Down
© DIONNE WARWICK AND LUTHER YANDROSS-How
Many Times Can We Say Goodbye
« DEBARGE-Time Will Reveal
© DARYL HALL AND JOHN OATES-Say It Isn't So
© PEABO BRYSON/ROBERTA FLACK-Tomght |
Celebrate My Love
* JOE “BEAN" ESPOSITO-Lady, Lady, Lady

KTAC-AM-Tacoma
(Rob Sherwood-M.D.}

s KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 2-1

o LIDNEL RICHIE-AIl Night Long (All Night) 6-2

* MANHATTAN TRANSFER-Spice Of Life 16-9

* NAKED EYES-Promises Promises 17-10

% BILLY JOEL-Uptown Girl 18-11

oo CLIFF RICHARD-Never Say Die

oe THE POLICE—King Of Pain

© DEBDRAH ALLEN-Baby | Lied

@ PAUL McCARTNEY AND MICHAEL JACKSON-Say

Say Say
o THE MOTELS-Suddenly Last Summer

KUBE-FM-Seattle
{Tom Hutyler-M.D.)

%% THE POLICE-King Of Pain 4-3

& LIONEL RICHIE-AIl Night Long (All Night) 9-4

% SHEENA EASTON-Telefone (Long Distance Love
Altair) 10-5

* PRINCE-Delirious 13-10

 PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 25-17

@o DARYL HALL AND JOHN OATES-Say It Isn't So

KYYA-FM-Billings
{Charfie Fox-M.D.}
# % PRINCE-Delirious 15-11
Ao STEVIE NICKS-If Anyone Falls 19-13
 DAVID BOWIE-Modern Love 20-15
* BILLY JOEL-Uptown Girl 23-17
 PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 27-21
@ DARYL HALL AND JOHN OATES-Say It Isn't So
®e CULTURE CLUB—Church Of The Poison Mind
© PAT BENATAR-Love Is A Battiefield
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
* JACKSON BROWNE-Tender Is The Night
© BARBRA STREISAND-The Way He Makes Me Feel
. 5:.TON JOHN-| Guess That's Why They Call It The
ues
© STRAY CATS-I Won't Stand In Your Way
@ DIONNE WARWICK AND LUTHER YANDROSS-How
Many Times Can We Say Goodbye
© MICHAEL STANLEY BAND-My Town

North Central Region
mmmm X PRIME MOVERS mmmm

LIONEL RICHIE-AIl Night Long (All Night)
(Motown)

BILLY JOEL-Uptown Girl (Columbia)

PAUL McCARTNEY AND MICHAEL JACKSON-
Say Say Say (Columbia)

mmmmm® TOP ADD ONS mummmm

RICK SPRINGFIELD-Souls (RCA)
ASIA-The Smile Has Left Your Eyes (Geffen)
IRENE CARA-Why Me (Geffen)

mamums BREAKOUTS asss

DARYL HALL AND JOHN OATES-Say It Isn't So
(RCA)

BARBRA STREISAND-The Way He Makes Me
Feel (Columbia)

WBZZ-FM—Pittsburgh
{Chuck Tyler-M.D.)
s % QUIET RIOT-Cum On Feel The Noize 10-6
s & DEF LEPPARD-Foolin' 15-11
* PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 20-15
* THE $.0.5, BAND-Just Be Good To Me 21-16
 RUFUS AND CHAKA KNAN-Ain't Nobody 26-22

www.americanradiohistorv.com

®e MANHATTAN TRANSFER-Spice Of Life

®e CULTURE CLUB—Church Of The Poison Mind

@ RICK SPRINGFIELD-Souis

o SHEENA EASTON-Telefone (Long Distance Love Affair)
® IRENE CARA-Why Me

@ JOHN COUGAR MELLENCAMP-Crumblin’ Down

@ DARYL HALL AND JOHN OATES-Say It Isn't So

© JOURNEY-Send Her My Love

® EURYTHMICS—Love Is A Stranger

WCCK-FM—Erie
{J.J. Sanford-M.D.}
% DEF LEPPARD-Foolin’ 2-1
% QUIET RIOT-Cum On Feel The Noize 3-2
# LOVERBOY—Queen Of The Broken Hearts 13-7
 PAT BENATAR-Love Is A Battiefield 16-8
* BILLY JOEL-Uptown Girl 20-13
oo THE DOORS—Gloria
*e SURVIVOR—Caught In The Game
© AS{A-The Smile Has Lelt Your Eyes
© AC/DC~Guns For Hire
® RUFUS AND CHAKA KHAN-Ain't Nobody
@ PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say
@ MEN AT WORK-Dr. Heckyl And Mr. Jive
@ EDDIE AND THE CRUISERS-On The Dark Side
@ THE FOUR TOPS-i Just Can't Walk Away
@ ANNABEL LAMB-Riders On The Storm
* RAINBOW-Street Of Dreams
& ELO-Stranger
@ THE CARPENTERS—Make Believe it's Your First Time
© BARBRA STREISAND-The Way He Makes Me Feel
@ DARYL HALL AND JOHN OATES-Say It Isn't So
© STRAY CATS- Won't Stand In Your Way

WGCL-FM—Cleveland
{Tom Jefferies-M.D.)
s LIONEL RICHIE-AIl Night Long (All Night) 9-1
% QUIET RIOT-Cum On Feel The Noize 30-15
 THE FIXX-One Thing Leads To Another 6-3
* BILLY JOEL-Uptown Girl 19-8
s PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 229
@e PAT BENATAR-Love (s A Battlefield
@ MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
@ RICK SPRINGFIELD-Souls
@ DARYL HALL AND JOHN OATES-Say It Isn't So
@ JACKSON BROWNE-Tender Is The Night
® THE HUMAN LEAGUE-Mirror Man
@ ASIA-The Smile Has Left Your Eyes
« PEABO BRYSON/ROBERTA FLAGK ~Tonight [
Celebrale My Love
« |RENE CARA-Why Me
® BIG COUNTRY-In A Big Country
o BARBRA STREISAND-The Way He Makes Me Feel
* DEBARGE-Time Will Reveal

WHTX-FM-Pittsburgh
[Keith Abrams-M.D.}
* % THE POLICE—King Of Pain 2-1
% THE S.0.S. BAND-Just Be Good To Me 3-2
* LIONEL RICHIE-All Night Long (All Night) 6-4
 PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 18-11
* MICHAEL SEMBELLO-Automatic Man 20-14
@ B. E. TAYLOR-Vitamin L
« DARYL HALL AND JOHN OATES-Say It (sn't So
@ CULTURE CLUB-Church Of The Poison Mind
@ THE POINTER SISTERS-I Need You
« RDMAN HOLLIDAY-Don't Try And Stop It
« IRENE CARA-Why Me
© MICHAEL MURPHEY-Don't Count The Rainy Days

WHYT-FM-Detroit
{Lee Malcolm—M.D.)
s % BONNIE TYLER-Total Eclipse Of The Heart 1-1
s PRINCE-Delirious 4-3
* QUIET RIOT-Cum On Feel The Noize 11-8
% PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 20-10
* BILLY JOEL-Uptown Girl 22-11
@ DARYL HALL AND JOHN OATES-Say It Isn't So
ee THE POLICE-Synchronicity I
« DEF LEPPARD-Foolin’
@ EURYTHMICS-Love Is A Stranger
@ JAMES HOUSE-Steal Your Love Away
© ASIA-The Smile Has Left Your Eyes
® KIM CARNES—Invisible Hands
@ RICK SPRINGFIELD-Souls

WHYW-FM-Pittsburgh
{Jay Cresswell-M.D.)
%% PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 8-6
% LIONEL RICHIE-AIl Night Long (All Night) 10-7
s THE MOTELS-Suddenly Last Summer 13-10
* STACY LATTISAW-Miracles 16-12
* BILLY JOEL-Uptown Girl 19-13
oo MATTHEW WILDER-Break My Stnde
eo DARYL HALL AND JOHN OATES-Say It Isn't So
. IS’AUé McCARTNEY AND MICHAEL JACKSON-Say
ay Say
© DIONNE WARWICK AND LUTHER YANDROSS-How
Many Times Can We Say Goodbye
© ALABAMA-Lady Down On Love
@ JACKSON BROWNE-Tender Is The Night

WKDD-FM-Akron
{Matt Pattrick-M.D.)

* % THE POLICE-King Of Pain 3-1

% % LIONEL RICHIE-ANl Night Long (A Night) 7-3

* STEVIE NICKS-If Anyone Falls 13-9

% BILLY JOEL-Uptown Girl 20-13

* PRINCE-Delirious 25-17

oo LOVERBOY-Queen Of The Broken Hearts

@ DARYL HALL AND JOHN OATES-Say It Isn't So

@ PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say

@ AS|A-The Smile Has Left Your Eyes

@ CULTURE CLUB—Church Of The Poison Mind

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

© NAKED EYES-When The Lights Go Out

* HEART-Aliies

« THE FOUR TOPS-| Just Can't Walk Away

© DIONNE WARWICK AND LUTHER YANDROSS-How
Many Times Can We Say Goodbye

WKJJ-FM-Louisville
{Jim Golden—M.D.)

* % BONNIE TYLER-Total Echpse Of The Heart 1-1

% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 2-2

* LIONEL RICHIE-AIl Night Long (All Night) 12-6

* THE COMMOOORES-Only You 139

 SHEENA EASTON-Telefore (Long Distance Love

Affair) 15-10

oo THE POLICE—King Of Pan

oo BARBRA STREISAND-The Way He Makes Me Feel

@ DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

© DEBARGE-Time Will Reveal

© DEBORAH ALLEN-Baby | Lied

WKRQ-FM—Cincinnati
{Tony Galluzzo-M.D.}
sk NAKED EYES-Promises Promises 2-1
o LIONEL RICHIE-AIl Night Long (All Night) 4-3
 THE FIXX-One Thing Leads To Another 10-5
 DEF LEPPARD-Foolin' 139
* SPANDAU BALLET-True 18-11
oo PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say
o BIG COUNTRY-In A Big Country
® THE POLICE-Murder By Numbers

WOMP-FM-Bellaire
{Dwayne Bonds-P.D.)
%% LIONEL RICHIE-AIl Night Long (All Night) 4-1
%% BILLY JOEL-Uptown Girl 5-3
* MICHAEL JACKSON-P.Y.T. (Pretty Young Thing) 10-4
 BRYAN ADAMS-This Time 11-8
* ELVIS COSTELLO AND THE ATTRACTIONS-
Everyday | Write The Book 20-10
ee DARYL HALL AND JOHN OATES-Say It Isn't So
ee |RENE CARA-Why Me
© CULTURE CLUB—Church Of The Paison Mind
® THE ROMANTICS-Talking In Your Sieep
o AS|A-The Smile Has Left Your Eyes
© KLIQUE-Stop Doggin' Me Around
@ THE POINTER SISTERS-| Need You
@ RICK SPRINGFIELD-Souls
© STRAY CATS-| Won't Stand In Your Way
© KIM CARNES-Invisible Hands
© SURVIVOR-Caught In The Game

WXGT-FM—Columbus
(Teri Nutter-M.D.)
s % LIONEL RICHIE-AIl Night Long (All Night) 169
* % BILLY JOEL-Uptown Girl 19-14
* PRINCE-Delirious 21-15
* EAUSL McCARTNEV AND MICHAEL JACKSON-Say
2y Say
* SHEENA EASTUN—TeIelone {Long Distance Love
Affair) 28-23
e JOURNEY-Send Her My Love
oe DARYL HALL AND JOHN OATES-Say It lsn't So
© QUIET RIOT—Cum On Feel The Noize
@ HUEY LEWIS AND THE NEWS—Heart And Soul

Southwest Region

mmm % PRIME MOVERS mumm

LIONEL RICHIE-AIl Night (Al Night) (Motown)

PAUL McCARTNEY AND MICHAEL JACKSON-
Say Say Say (Columbia)

BILLY JOEL-Uptown Girl (Columbia)

mmmmm® TOP ADD ONS s

CULTURE CLUB-Church of The Poisoned Mind
(Virgin/Epic)

mammms BREAKOUTS mamemms

BIG COUNTRY-In A Big Country (Mercury)
MICHAEL JACKSON-P. Y. T. (Pretty Young
Thing) (Epic)

DARYL HALL AND JOHN OATES-Say It Isn't So (RCA)
ELTON JOHN-! Guess That's Why They Call It The Blues
(Geffen)

KAFM-FM-Dallas
{Pete Thompson—M.D.)

s & DEF LEPPARD-Foolin’ 3-1

s % PRINCE-Delirious 6-2

* ARCANGEL-Tragedy 53

 PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 27-16

 QUIET RiOT—Cum On Feel The Noize 31-19

oo RUFUS AND CHAKA KHAN-Ain't Nobody

o DARYL HALL AND JOHN OATES-Say It Isn't So

© JACKSON BROWNE-Tender Is The Night

@ PAT BENATAR-Love Is A Battlefield

© KENNY ROGERS WITH DOLLY PARTON—Islands In
The Stream

« {RENE CARA-Why Me

@ BIG COUNTRY-In A Big Country

KBFM-FM—McAllen-Brownsville
{Bob Mitchef-M.D.}

* % THE POLICE—King Of Pain 2-1

% % THE FIXX-One Thing Leads To Another 4-3

# LIONEL RICHIE-All Night Long (All Night) 64

* PRINCE-Delirious 9-7

* SHEENA EASTON-Telefone (Long Distance Love
Affair) 10-9

®e CULTURE CLUB—Church Df The Poison Mind

oo DARYL HALL AND JOHN OATES-Say It Isn't So

@ MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

@ THE HUMAN LEAGUE-Mirror Man

© ASIA-The Smite Has Left Your Eyes

© KIM CARNES-Invisible Hands

« NAKED EYES-When The Lights Go Out

@ ELTON JOHN-| Guess That's Why They Call it The

Blues
© RODNEY DANGERFIELD—Rapping Rodney

(Continued on opposite page)
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Based on station playlists through Tuesday (10/18/83)

Playist Pime Movers #
Playist Top Add Ons @

® Continued from opposite page

KILE-AM—Galveston
{Scott Taylor-M.D.}

& BONNIE TYLER-Total Eclipse Ol The Heart 1.1
& THE MOTELS-Suddenly Last Summer 10-5
+ LIONEL RICHIE-AIl Night Long (All Night) 21-16
# HUEY LEWIS AND THE NEWS—Heart And Soul 2218
J DAVID BOWIE-Modern Love 26-19
@e QUIET RIOT-Cum On feel The Noize
«e BIG COUNTRY-In A Big Country
© PAUL McCARTNEY AND MICHAEL JACKSON-Say

Say Say
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
© THE HUMAN LEAGUE-Mirror Man
« RICK SPRINGFIELD-Souls
© DARYL HALL AND JOHN OATES-Say It Isn't So
© MANHATTAN TRANSFER-Spice Of Life

KITY-FM-San Antonio

{Frank Walsh-M.D.)
% BONNIE TYLER-Total Eclipse Of The Heart 1.1
# % LIONEL RICHIE-AIl Night Long (All Neght) 52
+ HERBIE HANCDCK—Rockit 8-4
# MICHAEL JACKSON-P.Y.T. {Pretty Young Thing) 12-8
 QUIET RIOT-Cum On Feel The Noize 18-9
®e JOBOXERS-Just Got Lucky
«e DARYL HALL AND JOHN OATES-Say It Isn't So
© MIGUEL BROWN-So Many Men, So Little Time
© JOHN COUGAR MELLENCAMP—Crumblin’ Down
« DAVID BOWIE-Modern Love
« RUFUS AND CHAKA KHAN-Ain't Nobody
« DEBARGE-Time Will Reveal

KKBQ-AM—Houston
{Patty Hamilton-M.D.)
44 LIONEL RICHIE-AIl Night Long (All Night) 9-5
4% PAT BENATAR-Love Is A Battlefield 22-10
% BILLY JOEL-Uptown Girl 26-14
4 SHEENA EASTON-Telefone (Long Distance Love
Affairy 21-15
# PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 28-17
e THE ROMANTICS-Talking In Your Sleep
ee NAKED EYES-When The Lights Go Out
« HUEY LEWIS AND THE NEWS—Heart And Soul
« BOB SEGER-Old Time Rock & Roll
« BIG COUNTRY-In A Big Country
« DEF LEPPARD-Foolin'
© AGNETHA FALTSKOG-Can't Shake Loose
© DARYL HALL AND JOHN OATES-Say It Isn't So
® |[RENE CARA-Why Me

KOFM-FM—Oklahoma
{Dave Duquesne-M.D.}

44 KENNY ROGERS WITH DOLLY PARTON-Isiands In
The Stream 9-5

4 LIONEL RICHIE-AN Night Long (All Night) 10-7

# BILLY JOEL-Uptown Girl 18-14

+ MANHATTAN TRANSFER-Spice Of Life 22-18

@ BARBRA STREISAND-The Way He Makes Me Feel

e THE MOTELS-Suddenly Last Summer

® JACKSON BROWNE-Tender Is The Night

® SHEENA EASTON-Telefone (Long Distance Love Affair)

« ANNE MURRAY-A Little Good News

® GLIFF RICHARD-Never Say Die

KROK-FM-Shreveport
(Peter Stewart-M.D.}
Jed PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 37-22
4% PAT BENATAR-Love (s A Battlefield 31-23
 DAVID BOWIE-Modern Love 28-11
# STEVIE NICKS—if Anyone Falls 23-14
J BILLY JOEL-Uptown Girl 34-16
«s DARYL HALL AND JOHN DATES-Say It Isn't So
e ELTON JOHN-! Guess That's Why They Call It The
Blues
® MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
® ASIA-The Smile Has Left Your Eyes
« XLIQUE-Stop Doggin' Me Around
« DEBORAH ALLEN-Baby 1 Lied
« BARBRA STREISAND-The Way He Makes Me Feel
« DEBARGE-Time Will Reveal

KVOL-AM—Lafayette
{Phil Rankin-M.D.}
4% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 12-1

4 BILLY JOEL-Uptown Girl 21-13

# PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 39-33

 JOURNEY-Send Her My Love 29-25

# PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 39-33

« JAMES INGRAM-Party Animal

® ASIA-The Smile Has Left Your Eyes

« DIONNE WARWICK AND LUTHER YANDROSS—How
Many Times Can We Say Goodbye

© MATTHEW WILDER-Break My Stride

© THE POINTER SISTERS- Need You

® ELTON JOHN-| Guess That's Why They Call It The
Blues

« KIM CARNES-Invisible Hands

« |RENE CARA-Why Me

« GULTURE CLUB-Church Of The Poison Mind

© CLIFF RICRARD-Never Say Die

© MELISSA MANCHESTER-No One Can Love You More

Than Me
« DARYL HALL AND JOHN OATES-Say It Isn't So

KZFM-FM—Corpus Christi
{John Steele-M.D.}

S THE FIXX-One Thing Leads To Another 6-1

44 THE POLICE-King Of Pain 8-2

+ THE MOTELS-Suddenly Last Summer 10-5

4 BRYAN ADAMS-This Time 13-7

“ MEN AT WORK-Dr. Heckyl And Mr. Jive 17-8

« KLIQUE-Stop Doggin’ Me Around

« JOBOXERS-Just Got Lucky

® ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book

« ROMAN HOLLIDAY-Don't Try And Stop It

« JULUKA-Scatterlings Of Africa

« LIONEL RICHIE-AIl Night Long (All Night)

© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

« PRINCE-Delirious

® BILLY JOEL-Uptown Girl

« GEORGE BENSON-Lady Love Me

WEZB-FM—New Orleans
{Nick Bazoo—M.D.)

Jei LIONEL RICHIE-ANl Night Long (All Night) 1-1

# % PRINGE-Delirious 4-2

& STACY LATTISAW-Miracles 10-5

+ PEABO BRYSON/ROBERTA FLACK-Tonight |
Ceiebrate My Love 17-10

% PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 26-17

oo DARYL HALL AND JOHN OATES-Say ft Isn't So

oo THE HUMAN LEAGUE-Mirror Man

« QUIET RI0T-Cum On Feel The Noize

« RICK SPRINGFIELD-Souls

© JOHN COUGAR MELLENCAMP-Crumbiin' Down

« RUFUS AND CHAKA KHAN-Ain't Nobody

« JENNIFER HOLLIDAY-1 Am Love

« BIG COUNTRY-in A Big Country

WFMF-FM—Baton Rouge
{Johnny “A'-M.D.}
-4 THE POLICE—King Of Pain 4-1

% THE FIXX-One Thing Leads To Another 13-9

* KENNY ROGERS WITH DOLLY PARTON-islands In
The Stream §-3

# BILLY JOEL-Uptown Girl 13-14

 LIONEL RICHIE-AIl Night Long (Alf Night) 9-6

© THE TALKING HEADS-Burning Down The House

© JOURNEY-Send Her My Love

@ JOHN COUGAR MELLENCAMP—Crumblin' Down

WQUE-FM—New Orleans
(Kris 0'Kelly-M.D.}

% BILLY JOEL-Uptown Girl 126
J& DEBORAH ALLEN-Baby | Lied 19-15
 JACKSON BROWNE-Tender Is The Night 20-16
* MADNESS—It Must Be Love 23-19
 PAUL McCARTNEY AND MICHAEL JACKSON-Say

Say Say 24-20
« DARYL HALL AND JOHN OATES-Say It isnt So
« MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
© ASIA-The Smile Has Left Your Eyes
« GULTURE CLUB-Church Of The Poison Mind
« HUEY LEWIS AND THE NEWS—Heart And Soul
« IRENE CARA-Why Me
© KIM CARNES-Invisible Hands
© MICHAEL SEMBELLO-Automatic Man
© BILLY IDOL-Dancing With Myself

WTIX-AM—New Orleans
{Barney Kilpatrick M.D.}

# & KENNY ROGERS WITH DOLLY PARTON-Istands In
The Stream 6-3

4 LIONEL RICHIE-AIl Night Long (All Night) 13-4

% BILLY JOEL-Uptown Girl 14-6

+ STEVIE NICKS-If Anyone Falls 16-10

 BRYAN ADAMS-This Time 19-13

«e DARYL HALL AND JOHN OATES-Say It Isn't So

@ GULTURE CLUB—Church Of The Poison Mind

© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

© JARREAU-Trouble In Paradise

« RICK SPRINGFIELD-Souls

© THE POINTER SISTERS-| Need You

« JEFFREY 0SBORNE-Stay With Me Tonight

© BOB SEGER-Oid Time Rock & Roll

© AZTEC CAMERA-Oblivious

® WILLIE NELSON WITH WAYLON JENNINGS-Take It

To The Limit

Midwest Region
mmmm * PRIME MOVERS mmmm

RUFUS AND CHAKA KHAN-AIl Night Long (All
Night) {(Warner Bros.)

BILLY JOEL-Uptown Girl (Columbia)

SHEENA EASTON-Telefone (Long Distance Love
Affair) (EMI-America)

mmmmm® TOP ADD ONS mmmmm

CULTURE CLUB-Church Of The Poisoned Mind
(Virgin/Epic)

JOURNEY-Send Her My Love (Columbia)

IRENE CARA-Why Me (Getfen)

s BREAKOUTS =mmm

DARYL HALL AND JOHN OATES-Say It Isn't So
(RCA)

BIG COUNTRY-In A Big Country (Mercury)

ELTON JOHN-! Guess That's Why They Call It
The Blues (Geffen)

KBEQ-FM—Kansas City
{Pat Mc Kay-M.D.)
®e THE MOTELS-Suddenly Last Summer
@e JOHN COUGAR MELLENCAMP—Crumbin’ Down
o ASIA-The Smile Has Left Your Eyes
© KIM CARNES—invisible Hands
« DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodhye

KDVV-FM-Topeka
{Tony Stewart-P.D.)

# QUIET RIOT—Cum On Feel The Noize 18-8

# % HUEY LEWIS AND THE NEWS-Heart And Soul
19-13

# BILLY JOEL-Uptown Girl 23-15

# PAT BENATAR-Love Is A Battlefield 27-18

 JOHN COUGAR MELLENCAMP—Crumblia’ Down 33-14

oe ;:.TON JOHN Guess That's Why They Call It The
ues

ee DARYL HALL AND JOHN OATES-Say It fsn't So

« IRENE CARA-Why Me

« DEF LEPPARD-Foolin’

® CULTURE CLUB-Church Of The Poison Mind

« JOURNEY-Send Her My Love

© BIG COUNTRY-In A Big Country

© NAKED EVES-When The Lights Go Out

« RICK SPRINGFIELD-Souls

KDWB-AM—Minneapolis
{Lorrin Palagh-P.D.}

# & SHEENA EASTON-Telefone (Long Distance Love
Affarr) 11-5

4% LIONEL RICHIE-AIl Night Long (All Night) 16-9

# PAUL McCARTNEY AND MIGHAEL JACKSON-Say

Say Say 20-15

+ BILLY JOEL-Uptown Girl 24-16

+ ELO-Stranger 27-20

oo MATTHEW WILDER-Break My Stride

oo PAT BENATAR-Love Is A Battlefield

® THREE DOG NIGHT-| Can't Help It

« |RENE CARA-Why Me

KEYN-FM—Wichita
(Don Pearman-M.D.)
## LIONEL RICHIE-AHl Night Long (All Night) 8-4
+ 4 THE MOTELS-Suddenly Last Summer 14-11
+ DAVID BOWIE-Modern Love 17-14
+ BRYAN ADAMS-This Time 18-15
# KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 19-16
oo |RENE CARA-Why Me
oo KIM CARNES-Invisible Hands
« EURYTHMICS-Love Is A Stranger
® JACKSON BROWNE-Tender Is The Night
« ASIA-The Smile Has Left Your Eyes
© THE HUMAN LEAGUE-Mirror Man
© RICK SPRINGFIELD-Souls
© GULTURE GLUB~Church Of The Poison Mind
© BIG COUNTRY-In A Big Country

KFYR-AM—Bismarck
(Sid Hardt-M.D.}

& KENNY ROGERS WITH DOLLY PARTON-Istands In
The Stream 1-1

% SHEENA EASTON-Teiefone (Long Distance Love
Affair) 3-2

# THE POLICE-King Of Pain 5-3

* QUIET RIOT-Cum On Feel The Noize 15-9

# BILLY JOEL-Uptown Girt 16-11

@ PAUL McCARTNEY AND MICHAEL JACKSON-Sax
Say Say

« PAT BENATAR-Love Is A Battlefield

« DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

« BARBRA STREISAND-The Way He Makes Me Feel

© ELTON JOHN-I Guess That's Why They Call It The
Blues

« STRAY CATS-I Won't Stand In Your Way

© DARYL HALL AND JOHN OATES-Say It Isn't So

© JUICE NEWTON-Dirty Looks

KHTR-FM-St. Louis
(Ed Scarborough-P.D.)
# % LIONEL RICHIE-AIl Night Long (All Night) 8-5
# & BILLY JOEL-Uptown Girl 15-6
+ LOVERBOY-Queen Of The Broken Hearts 19-11
# PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 21-14
 SHEENA EASTON-Telefone (Long Distance Love
Affair) 22-19
oo JOBOXERS-Just Got Lucky
© THE MOTELS-Suddenly Last Summer
« BIG COUNTRY-in A Big Country
« DDNNA SUMMER-Uncondtonal Love
© HUEY LEWIS AND THE NEWS—Heart And Soul
® CULTURE GLUB~Church Of The Poison Mind
® PETER SCHILLING-Major Tom (Coming Home)
® JOURNEY-Send Her My Love
© EDDIE AND THE CRUISERS-On The Dark Side
® ASIA-The Smile Has Left Your Eyes
© THE HUMAN LEAGUE-Mirror Man

KIOA-AM—Des Moines
[Mike Judge—M.D.)
## LIONEL RIGHIE-AIl Night Long (All Night) 3-
## BONNIE TYLER-Total Eclipse Of The Heart 6-
# BILLY JOEL-Uptown Girl 11-6
+ MANHATTAN TRANSFER-Spice Of Life 15-8
# PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 24-14
ee THE CARPENTERS-Make Believe It's Your First Time
@ MELISSA MANCHESTER-No One Can Love You More
Than Me
o DEBARGE-Time Will Reveal
® CLIFF RICHARD-Never Say Die
« BARBRA STREISAND-The Way He Makes Me Feel
© THE POINTER SISTERS-I Need You
© LINDA RONSTADT-What's She Got
« THE FDUR TOPS-| Just Can't Walk Away

1
5

KKLS-FM—Rapid City

(Randy Sherwyn—P.D.)
## THE POLIGE—King Of Pain 21
# # ROBERT PLANT-Big Log 7-5
# THE MOTELS-Suddenly Last Summer 12-7
 THE MOODY BLUES-Sitting At The Wheel 14-11
* DAVID BOWIE-Modern Love 21-15
oo MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
os [RENE CARA-Why Me
o JOURNEY-Send Her My Love
o DEF LEPPARD-Foolin'
© JOKN COUGAR MELLENCAMP—Crumblin' Oown
© GULTURE CLUB-Church Of The Poison Mind
© DARYL HALL AND JOHN OATES-Say It isn't So

KMGK-FM-Des Moines
{Jim Roberts-M.D.)

# & THE POLICE—King Of Pain 2-1

# % LIONEL RICHIE-AI Night Long (All Night) 6-2

# SHEENA EASTON-Telefone (Long Distance Love
Affair) 8-4

# PRINGE-Oelirious 10-5

 KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 15-9

oo DARYL HALL AND JOHN OATES-Say It Isn't So

oo ELTON JOHN-I Guess That's Why They Call It The
Blues

® THE HUMAN LEAGUE-Mirror Man

« |RENE CARA-Why Me

« BIG COUNTRY-In A Big Country

« BARBRA STREISAND-The Way He Makes Me Feel

® PETER SCHILLING-Major Tom {Coming Home)

© MATTHEW WILDER-Break My Stnde

KQKQ-FM—-Omaha
(Jay Taylor-M.D.)

# # THE POLICE-King Of Pam |-1

# & KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 4-2

 PRINCE-Delirious 6-3

# LIONEL RICHIE-AI Night Long (All Night) 84

# QUIET RIOT-Cum On Feel The Noize 30-18

ee DARYL HALL AND JOHN OATES-Say It Isi't So

e ASIA-The Smile Has Lelt Your Eyes

© THE HUMAN LEAGUE-Mirror Man

© JOBOXERS-Just Got Lucky

© KiM CARNES-(nvisible Hands

KRNA-FM—lowa City
{Bart Goynshor-p,D.}
# % THE FIXX-One Thing Leads To Another 2-1
# % THE TALKING HEADS-Burning Down The House

42
+ PRINCE-Delirious 5-4
# THE MOTELS-Suddenly Last Summer 7-
# BILLY JOEL-Uptown Girl 13-8
« MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
« MICHAEL STANLEY BAND-My Town
« ASIA-The Smile Has Left Your Eyes
« JOBOXERS-Just Got Lucky
« BIG COUNTRY-In A Big Country
© NAKED EYES-When The Lights Go Out
® ELTON JOHN-i Guess That's Why They Cali It The
Blues
© DARYL HALL AND JOHN OATES-Say It Isn't So
® STREETS-If Love Should Go

KSTP-FM (KS-95)-St. Paul
(Chuck Napp-M.D.)

44 BILLY JOEL-Uptown Girl 8-5

% PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 12-8

# JACKSON BROWNE-Tender Is The Night 16-12

# ELTON JOHN-I Guess That's Why They Call It The

Blues 20-16
ee MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
wo BARBRA STREISAND-The Way He Makes Me Feel

WCIL-FM—Carbondale
(Tony Waitekus—P.D.)

## KENNY ROGERS WITH DOLLY PARTON-Isiands In
The Stream 2-1

# & THE FIXX-One Thing Leads To Another 10-6

# BILLY JOEL-Uptown Girl 15-7

# LOVERBOY-Queen Of The Broken Hearts 28-14

+ PAT BENATAR-Love Is A Battlefieid 29-18

ee DARYL HALL AND JOHN OATES—Say It Isn't So

ee EDDIE AND THE CRUISERS—On The Dark Side

® JOHN COUGAR MELLENCAMP—Crumblin' Oown

© HUEY LEWIS AND THE NEWS—Heart And Soul

® CLIFF RICHARD-Never Say Oie

® THE HUMAN LEAGUE-Mirror Man

« CULTURE CLUB—Church Of The Poison Mind

« RICK SPRINGFIELD-Souls

® STRAY CATS- Won't Stand In Your Way

© BOB SEGER-OId Time Rock & Roll

© ELTON JOHN-I Guess That's Why They Call It The

Blues

WKAU-AM-FM—Appleton
{Rich Allen-M.D.)
# % THE FIXX-One Thing Leads To Another 3-1

#  PRINGE-Oelinous 11-6

# LIONEL RICHIE-A!l Night Long (All Night) 22-11

# BILLY JOEL-Uptown Girl 24-14

* MEN AT WORK-Dr. Heckyl And Ms. Jive 23-17

®e GULTURE CLUB-Church Of The Poison Mind

oo |RENE CARA-Why Me

« RICK SPRINGF!ELD-Souls

« JACKSON BROWNE-Tender Is The Night

© PEABO BRYSON/ROBERTA FLAGK-Tonight |
Celebrate My Love

© THE HUMAN LEAGUE-Mirror Man

« BIG COUNTRY-In A Big Country

WKTI-FM—Milwaukee
{John Grant-M.D.)
# # LIONEL RICHIE-AIl Night Long (All Night) 3-1
% SPANDAU BALLET-True 2-2
* KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 12-6
# THE TALKING HEADS-Burning Down The House

13-10
% BILLY JOEL-Uptown Girl 15-11
© DAVID BOWIE-Modern Love
« CULTURE CLUB-Church Of The Poison Mind
® JACKSON BROWNE-Tender [s The Night
© DARYL HALL AND JOHN OATES-Say It Isn't So
« |RENE CARA-Why Me
« PAT BENATAR-Love Is A Battlefield

WKZW-FM—Peoria
(Mark Maloney-M.D.)

4% THE POLICE-King Of Pam 2-1

% AIR SUPPLY-Making Love Out Of Nothing At All 3-2

+# BRYAN ADAMS-This Time 6-5

# LIONEL RICHIE-AIl Night Long (Ail Night) 9-6

# PAUL McCARTNEY ANO MICHAEL JACKSDN-Say
Say Say 22-11

ee KENNY ROGERS WITH DOLLY PARTONIslands In
The Stream

oo |RENE CARA-Why Me

© CULTURE CLUB—Church Of The Paison Mind

® DARYL HALL AND JOHN OATES-Say It Isn't So

WLOL-FM—Minneapolis
{Gregg Swedberg-M.D.}
## AGNETHA FALTSKOG—Can't Shake Loose 6-1
# & SHEENA EASTON-Telelone (Long Distance Love
Affairy 11-6
# PAT BENATAR-Love Is A Battlefield 18-14
# LIONEL RICHIE-AIl Night Long (AIl Night) 22-15
 HUEY LEWIS AND THE NEWS-Heart And Soul 23-17
ee DARYL HALL AND JOHN OATES-Say It Isnt So
ee ELTON JOHN-I Guess That's Why They Call It The
Blues
@ CLIFF RICHARD-Never Say Die
@ BIG GOUNTRY-In A Big Country
© THE ROMANTICS-Talking In Your Sleep
© THE POINTER SISTERS-! Need You
© CULTURE CLUB-Church Of The Poison Mind

WLS-AM—Chicago
{Dave Denver-M.D.)

% BOB SEGER-Old Time Rock & Roll 18-7

% LIONEL RICHIE-AIl Night Long (All Night) 38-10

 KENNY ROGERS WITH DOLLY PARTON-Isiands In
The Stream 4-2

# QUIET RIOT-Cum On Feel The Noize 5-3

% DEF LEPPARD-Foohn' 13-15

e¢ THE MOTELS-Suddenly Last Summer

© PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say

® BILLY JOEL-Uptown Girl

o LOYERBOY-Queen Of The Broken Hearts

© JOURNEY-Send Her My Love

o SURVIYOR—Caught In The Game

WLS-FM-Chicago
{Dave Denver-M.D.]

## BOB SEGER-OId Time Rock & Roll 18-7

# & LIONEL RICHIE-AIl Night Long (All Night) 38-10

 KENNY ROGERS WITH DOLLY PARTON-Isiands In
The Stream 4-2

# QUIET R1OT-Cum On Feel The Noize 5-3

# THE TALKING HEADS-Burning Down The House 11-9

© PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say

© BILLY JOEL-Uptown Gurl

o LOVERBOY-Queen Of The Broken Hearts

« JOURNEY-Send Her My Love

® HUEY LEWIS AND THE NEWS—Heart And Soul

« SURVIVOR-Caught In The Game

WRKR-FM-Racine

{Pat Martin-P.D.)
e CULTURE CLUB—Church Of The Poison Mind
@ DARYL HALL AND JOHN OATES-Say It Isn't So
® MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
« ASIA-The Smile Has Left Your Eyes

WSPT-FM-Stevens Point
(Dianne Tracy-M.D.}
Jc& THE FIXX-One Thing Leads To Another 3-1
# % THE TALKING HEADS-Burning Down The House

43
+ KENNY ROGERS WITH DOLLY PARTON-Islands in
The Stream 12-5
% BILLY JOEL-Uptown Girl 27-19
 LIONEL RICHIE-AIl Night Long (All Night) 31-21
@ DARYL HALL AND JOHN OATES-Say It Isn't So
®e THE HUMAN LEAGUE-Mirror Man
© PAT BENATAR-Love [s A Battlefield
© JOHN COUGAR MELLENCAMP-Crumblin’ Down
© PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say
® CULTURE GLUB-Church Of The Poison Mind
® MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
® ASIA-The Smile Has Left Your Eyes
® SURVIVOR-Caught In The Game
® BIG COUNTRY-In A Big Counlry

WZEE-FM—Madison
{Matt Hudson-M.D.}
## BONNIE TYLER-Total Eclipse Of The Heart 1.1
& MEN WITHOUT HATS-The Safety Dance 2-2
* PAT BENATAR-Love Is A Battlefield 176
# QUIET RIOT-Cum On Feel The Noize 21-7
# BILLY JOEL-Uptown Girl 25-11
« KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
« IRENE CARA-Why Me
© MICHAEL SEMBELLO-Automatic Man
© THE ROMANTICS-Talking In Your Sleep
« DARYL HALL AND JORN OATES-Say It Isn't So
© BIG COUNTRY-In A Big Country
© RICK SPRINGFIELD-Souls
© MANHATTAN TRANSFER-Spice Of Life

WZOK-FM—Rockford
{Tim Fox-M.D.)
## AIR SUPPLY-Making Love Out Of Nothing At All 2-1
## STEVIE NIGKS-If Anyone Falls 9-5
+ THE MOTELS-Suddenly Last Summer 8-6
“ THE MOODY BLUES-Sitting At The Wheel 11-7
* KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 16-8
@e PAT BENATAR-Love Is A Battiefield
®e PAUL McCARTNEY AND MICHAEL JACKSON-Say

Say Say
© HUEY LEWIS AND THE NEWS-Heart And Soul
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Northeast Region
mmem % PRIME MOVERS mmem

LIONEL RICHIE-AIl Night Long (All Night)
(Motown}

KENNY ROGERS WITH DOLLY PARTON-Islands
In The Stream (RCA)

THE POLICE-King Of Pain (A&M)

mmmmm® TOP ADD ONS mmmmm

CULTURE CLUB-Church Of The Poisoned Mind
(Virgin/Epic)

DEBARGE-Time Will Reveal (Gordy)

RUFUS AND CHAKA KHAN-Ain't Nobody
(Warner Bros.)

s BREAKOUT S mamms

DARYL HALL AND JOHN OATES-Say It lsn't So
(RCA)

ELTON JOHN-| Guess That's Why They Call It
The Blues (Geffen)

STRAY CATS-| Won't Stand In Your Way (EMI-
America)

WACZ-AM-Bangor
{Michael 0'Hara-M.D.)
s QUIET RIOT-Cum On Feel The Noize 26-13
% PEABO BRYSON/ROBERTA FLACK-Tonight |
Ceiebrate My Love 31-27
# JOHN COUGAR MELLENCAMP—Crumblin’ Down 34-29
# MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
39-35

+ THE HUMAN LEAGUE-Mrror Man 40-36

eo DARYL HALL AND JOHN OATES-Say It Isn't So
® PAUL YOUNG-Wherever | Lay My Hat

© MATTHEW WILDER-Break My Stride

« RICK SPRINGFIELD-Souls

« JOURNEY-Send Her My Love

WBEN-FM-Buffalo
{Roger Christian-M.D.}

#  LIONEL RICHIE-AIl Night Long (All Night) 5-3

# % PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 39-5

# THE TALKING HEADS-Burning Down The House 3-8

# KLIQUE-Stop Doggin' Me Around 18-15

 DIONNE WARWICK AND LUTHER VANDROSS-How

Many Times Can We Say Goodbye 40-36

@ RUFUS AND CHAKA KHAN-An't Nobody

oo DARYL HALL AND JOHN OATES-Say It Isn't So

© PETER SCHILLING-Major Tom (Coming Home)

« RiCK SPRINGFIELD-Souls

 IRENE CARA-Why Me

© CULTURE CLUB—Church Of The Poison Mind

WBLI-FM-Long Island
(Bill Terry-P.D.)
+ % BONNIE TYLER-Tota! Eclipse Of The Heart 1-1
% AIR SUPPLY-Making Love Out Of Nothing At Al 2-2
 SPANDAU BALLET-True 4-3
 KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 5-4
# LIONEL RICHIE-Ail Night Long (Al Night) 10-5
we DARYL HALL AND JOHN OATES-Say It [sn't So
ee CULTURE CLUB—Church Of The Poison Mind
© HUEY LEWIS AND THE NEWS-Heart And Soul
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
« JOURNEY-Send Her My Love
® ASIA-The Smile Has Left Your Eyes
© PAT BENATAR-Love Is A Battlefield
© RUFUS AND CHAKA KHAN-Ain't Nobody
« THE COMMODORES-Only You
« DEBARGE-Time Will Reveal

WCAU-FM-Philadelphia
(Glen Kalina-M.D.)
# % PAT BENATAR-Love Is A Battiefield 26-19
4 MEN AT WORK-Dr. Heckyl And Mr. Jive 27-20
 MICHAEL SEMBELLO-Automatic Man 37-26
# ELVIS COSTELLO AND THE ATTRACTIONS-
Everyday | Wnte The Book 31-27
+ MANHATTAN TRANSFER-Spice Of Life 32-28
oo MADONNA-Holiday
oo CULTURE CLUB—Church Of The Poison Mind
« BRYAN ADAMS-This Time
« ROMAN HOLLIDAY-Oon't Try And Stop It
® JOURNEY-Send Her My Love
« KLIQUE-Stop Doggin’ Me Around
« ASIA-The Smile Has Left Your Eyes
« JACKSON BROWNE-Tender s The Night
o JEFFREY O0SBORNE-Stay With Me Tonight
* DEBARGE-Time Will Reveal
« RICK SPRINGFIELD—Souls
© DARYL HALL AND JOHN OATES-Say It Isn't So
« BIG COUNTRY-In A Big Country
© KIM CARNES-Invistble Hands

WFEA-AM (13 FEA)-Manchester
(Rick Ryder-M.D.}
& SPANDAU BALLET-True 2-1
& KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 7-4

 STEVIE NICKSf Anyone Falls 11-5

# THE MOTELS-Suddenty Last Summer 13-6

4 THE POLICE-King Of Pain 14-7

® PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say

« ROBERT PLANT-Big Log

© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

« BOB SEGER-O(d Time Rock & Roll

© JOHN COUGAR MELLENCAMP-Crumblin’ Down

© MATTHEW WILDER-Break My Stride

© DIONNE WARWICK AND LUTHER YANDROSS-How
Many Times Can We Say Goodbye

« JOBOXERS-Just Got Lucky

© KLIQUE-Stop Doggin' Me Around

o BARBRA STREISAND-The Way He Makes Me Feel

o DEBARGE-Time Will Reveal

« THE COMMODORES-Only You

WGUY-FM—Bangor
(Larry Clark-M.D.}
J& THE POLICE-King Of Pain 1-1
# % PRINCE-Delirious 6-4
# LIONEL RICHIE-AIl Night Long (All Night) 11-7
 HUEY LEWIS AND THE NEWS-Heart And Soul 12-8
# MICHAEL JACKSON-P.Y.T. (Pretty Young Thing) 14-9
oo DARYL HALL AND JOHN OATES-Say It Isn't So
oo JOBOXERS-Just Got Lucky
@ STEVIE NICKS-If Anyone Falls
* THE COMMODORES-Only You
© {RENE CARA-Why Me
© CULTURE GLUB—Church Of The Poison Mind
« JENNIFER HOLLIDAY-I Am Love
© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye
© MEN AT WORK-Dr. Heckyl And Mr. Jive
« TOMMY FARRAGHER-Look Out for Number One

« JOE “BEAN" ESPOSITO-Lady. Lady, Lady
« CEE FARROW-Should | Love You

© DEBARGE-Time Wil Reveal

® THE FOUR TOPS—| Just Can't Walk Away
© BIG COUNTRY-In A Big Country

© THE ROMANTICS-Talking In Your Sleep

® AC/DC—Guns For Hire

WHFM-FM—Rochester
{Marc Cronin-M.D.)
## THE TALKING HEADS-Burning Down The House

11

# & KENNY ROGERS WITH DOLLY PARTON-Istands In
The Stream 2-2

 SPANDAU BALLET-True 3-3

 LIONEL RICHIE-AIl Night Long (All Night) 13-9

# PRINCE-Delrious 11-10

oo BILLY JOEL-Uptown Girt

oo DARYL HALL AND JOHN OATES-Say It Isn't So

© CULTURE GLUB-Church Of The Paison Mind

® PAUL McCARTNEY ANO MICHAEL JACKSON-Say

Say Say

© JACKSON BROWNE-Tender Is The Night

« |RENE CARA-Why Me

« BARBRA STREISAND-The Way He Makes Me Feel

WIGY-FM-Bath

(Scott Rubbins-M.D.)
# % THE POLICE-King Of Pain 1-1
% THE MOTELS-Suddenly Last Summer 10-7
 DEF LEPPARD-Foolin’ 113
 PAT BENATAR-Love Is A Battietield 24-17
* QUIET RIOT-Cum On Feel The Noize 26-20
ee DARYL HALL AND JOHN OATES-Say It Isn't So
@ THE ROMANTICS-Talking In Your Sleep
® ASIA-The Smile Has Left Your Eyes
© PETER SCHILLING-Major Tom (Coming Home)
® THE POLICE-Synchromicity 11
® CULTURE GLUB—Church Df The Poison Mind
« JOBOXERS-Just Got Lucky
© DEBARGE-Time Will Reveal
« RAINBOW-Street Of Dreams

WKCI-FM (KC-101)-New Haven
{Stef Rybak-M.D.)

% BONNIE TYLER-Total Eclipse Of The Heart 1-1

# % LIONEL RICHIE-AIl Night Long (All Night) 4.2

 KENNY ROGERS WITH DOLLY PARTON-Isiands n
The Stream 5-3

# MICHAEL JACKSON-P.Y.T. (Pretty Young Thing) 7-6

* BILLY JOEL-Uptown Girl 10-7

oe DARYL HALL AND JOHN OATES-Say It Isn't So

e JOURNEY-Send Her My Love

« DIONNE WARWICK AND LUTHER YANDRDSS-How
Many Times Can We Say Goodbye

® THE $.0.S. BAND-Just Be Good To Me

WKFM-FM—Syracuse
(John Carucci-P.D.)
# # THE POLICE-King Of Pam 4-1
# % THE TALKING HEADS-Burmng Down The House

52

# THE MOTELS-Suddenly Last Summer 13-10

 DAVID BOWIE-Modern Love 20-16

* BILLY JOEL-Uptown Girl 21-17

®e ELTON JOHN- Guess That's Why They Call It The

Blues

@e DARYL HALL AND JOHN OATES-Say It isn't So

® PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say

« ASIA-The Smile Has Left Your Eyes

@ JOHN COUGAR MELLENCAMP—Crumblin' Down

« DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

« MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

© MELISSA MANCHESTER-No One Can Love You More
Than Me

« RAINBOW-Street Of Dreams

© EYE TO EYE-Lucky

© NAKED EYES-When The Lights Go Out

« JEFFREY OSBORNE-Stay With Me Tomight

« STRAY CATS-| Won't Stand In Your Way

WKTU-FM—New York City
(Frankie Blue-M. D,)

e DEBARGE-Time Will Reveal

ee X00L & THE GANG-Joanna

© PAUL McCARTNEY AND MIGHAEL JACKSON-Say
Say Say

© THE 5.0.S. BAND-Tell Me If You Stil Care

* TWILIGHT 22-Electric Kingdom

© THE POLICE-King Of Pain

© DIONNE WARWICK AND LUTHER YANDROSS-How
Many Times Can We Say Goodbye

« IRENE CARA-Why Me

© PLANET PATROL-I Oidn't Know | Loved You

WNBC-AM—New York City
(Babette Sliriand-M.D.)

## SPANDAU BALLET-True 2-1

# # THE POLICE-King Of Pain 4-3

# STACY LATTISAW-Miracles 5-4

# LIONEL RICHIE-AIl Night Long (All Night) 7-5

# KENNY ROGERS WITH DOLLY PARTON-Islands In

The Stream 10-9

@e RUFUS AND CHAKA XKHAN-Ain't Nobody

© ROD STEWART-What Am | Gonna Oo

© KOOL & THE GANG-Joanna

WOKW-FM—Ithaca
{Charlie Mitchell-M.D.)
% AGNETHA FALTSKO0G—Can't Shake Loose 12-9
% QUIET RIOT-Cum On Feel The Noize 18-11
# BILLY JOEL-Uptown Girl 22-12
 PAT BENATAR-Love Is A Battlefield 23-16
# JOURNEY-Send Her My Love 25-19
ee SURVIVOR-Caught In The Game
e BARBRA STREISAND-The Way He Makes Me Feel
® STACY LATTISAW-Miracles
« AG/DC—Guns For Hire
« ASIA-The Smile Has Left Your Eyes
« DAVE EDMUNDS-Inlormation
® THE ROMANTICS-Talking In Your Sleep
« RUFUS AND CHAKA KHAN-Am't Nobody
« DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye
« THE CARPENTERS—Make Believe It's Your First Time
o STRAY CATS-{ Won't Stand In Your Way
© RAINBOW-Street Of Dreams
® ELO-Stranger
© DARYL HALL AND JOHN OATES-Say It Isn't So

WPRO-FM—Providence

{Tom Cuddy-M.D.)
# % LIONEL RIGHIE-AIl Night Long (All Night) 7-1
# 4 PRINGE-Delinous 5-2
+ BILLY JOEL-Uptown Girl 15-11
+ DAVID BOWIE-Modern Love 17-14
+ QUIET RIOT-Cum On Feel The Noize 21-13
© JOHN COUGAR MELLENCAMP—Crumblin’ Down
© MICHAEL STANLEY BAND-My Town
® HUEY LEWIS AND THE NEWS—Heart And Soul
® JOHN COUGAR MELLENCAMP-Crumblin’ Down
® RUFUS AND CHAKA KHAN-AIn't Nobody
© MANHATTAN TRANSFER-Spice Of Lite
® DARYL HALL AND JOHN OATES-Say it Isn't So
© MATTHEW WILDER-Break My Stride
* (RENE CARA-Why Me
« RICK SPRINGFIELD-Souls

(Continued on next page)
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® Continued from previous page

® DEBARGE-Time Will Reveal
® BIG COUNTRY-In A Big Country

WPST-FM-Trenton
(Tom Taylor-M.D.}
%% BILLY JOEL-Uptown Girl 14-5
* % PRINCE-Delinous 13-6
+ PAT BENATAR-Love |5 A Battlefield 32-21
* MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

# ASIA-The Smile Has Left Your Eyes 48-36

oo DARYL HALL AND JOHN OATES-Say It Isn't So

oo ELTON JOHN-I Guess That's Why They Call [t The
Blues

© RICK SPRINGFIELD-Souts

* GLENN SHORROCK-Don't Girls Get Lonely

® KIM CARNES-Invisible Hands

® CEE FARROW-Shouid | Love You

® RUFUS AND CHAKA KHAN-Ain't Nobody

® CULTURE CLUB—Church Of The Poison Mind

o IRENE CARA-Why Me

® BIG COUNTRY—in A Big Country

o STRAY CATS-I Won't Stand In Your Way

WRCK-FM-Utica Rome
(Jim Rietz-M.D.)
#% QUIET RIOT-Cum On Feel The Nowze 3-1
s % PAT BENATAR-Love Is A Battlefield 19-9
* BOB SEGER-OId Time Rock & Roll 16-14
+* BRYAN ADAMS-This Time 20-15
 HUEY LEWIS AND THE NEWS-Heart And Soul 22-16
#o DARYL HALL AND JOHN OATES-Say It Isn't So
*o RAINBDW-Street Of Oreams
® PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say
® THE HUMAN LEAGUE-Mirror Man
® CULTURE CLUB~Church Of The Poison Mind
© EDDIE AND THE CRUISERS~On The Dark Side
® STRAY CATS-| Won't Stand In Your Way
© DOKXEN-Breaking The Chains
© TIM FINN-Made My Day
® EYE TD EYE-Lucky

WROR-FM-Boston
{Kay Berkowitz-M.D.}
* % KENNY ROGEHS WITH DOLLY PARTON-islands In
The Stream 5
* % PEABO BHYSDN/RDBEHTA FLACK-Tonight |
Celebrate My Love 6-3
* DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye 17-7
# LIONEL RICHIE-AIl Night Long (All Night) 15-
* MANHATTAN TRANSFER-Spice Of Life 18-10
oo DARYL HALL AND JOHN OATES-Say It Isn't Se
*o DEBARGE-Time Will Reveal
® PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say
* JOE “BEAN" ESPOSITO-Lady, Lady, Lady
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
o BARBRA STREISAND-The Way He Makes Me Feel

WSPK-FM (K-104)—Poughkeepsie
(Chris Leide—M.D.)

% % PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 33-23

# % PAT BENATAR-Love Is A Battlefield 36-24

* MICHAEL SEMBELLO-Automatic Man 21.13

* JOBOXERS-Just Got Lucky 23-19

* MEN AT WORK-Dr. Heckyl And Mr. Jive 16-9

© CULTURE CLUB—Church Of The Poison Ming

o CLIFF RICHARD-Never Say Die

* [RENE CARA-Why Me

o MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

® KIM CARNES-Invisibie Hands

® THE ROMANTICS-Talking In Your Sleep

® ELTON JOHN-1 Guess That's Why They Call It The

Blues

® PETER SCHILLING-Major Tom (Coming Home)

® NAKED EYES-When The Lights Go Out

© RUFUS AND CHAKA KHAN-An't Nobody

* HEART-Alles
OHN OATES-Say It Isn't So

o DARTL HALL A
rtford

)
Il Night Long (All Night) 1-1
WITH DOLLY PARTON-Islands In

1 Girl 15-6

AND MICHAEL JACKSON-Say
Say Say 23-15

* THE MOTELS-

oo DARYL HALL

oo PAT BENATAR

® ELTON JOHN-)
Blues

ly Last Summer 20-10
LIOHN OATES-Say It Isn't So
Is A Battlefield

: That's Why They Call It The

WTRY-AM-Albany
{Bill Cahil--M.D.)
% % SPANDAU BALLET-True 43
*% SHEENA EASTDN Telefone (Long Distance Love
Affarr) 6-
* KENNY HDGEHS WITH DOLLY PARTON-Islands In
The Stream 8-6
# QUIET RIOT—Cum On Feel The Noize 11-7
# LIONEL RICHIE-AN Night Long (All Night) 17-12
®o DARYL HALL AND JOHN OATES-Say It Isn't So
o BIG COUNTRY-In A Big Country
® CULTURE CLUB~Church Of The Poison Mind
® ASIA-The Smile Has Left Your Eyes
o DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye
o BARBRA STREISAND-The Way He Makes Me Feel
® PETER SCHILLING-Major Tom (Coming Home)
® HEART-Allies

WTSN-AM-Dover
{Jim Sebastian-M.D.}

% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 5-3

# % THE FIXX-One Thing Leads To Another 7-5

# PRINCE-Delirious 8-7

#* SHEENA EASTON-Telefone (Long Distance Love

Affair) 16-10

#* HUEY LEWIS AND THE NEWS-Heart And Soul 25-16

oe ASIA-The Smile Has Left Your Eyes

oo LINDA RONSTADT-What's She Got

© BARBRA STREISAND-The Way He Makes Me Feel

® DARYL HALL AND JOHN OATES-Say It Isn't So

® THE HUMAN LEAGUE-Mirror Man

WXKS-FM—Boston
{Geni Donaghey-M.D.}
% % THE POLICE-King Of Pain 5-1
* % PRINCE-Delinous 4-3
# LIONEL RICHIE-AIl Night Long (All Night) 8-4
+* STEVIE NICKS-If Anyone Falls 22-15
# JOHN COUGAR MELLENCAMP—Crumblin’ Down 27-20
© HUEY LEWIS AND THE NEWS-Heart And Soul
® PAUL YOUNG-Wherever | Lay My Hat
« EDDIE AND THE CRUISERS-On The Dark Side
® KLIQUE-Stop Doggin' Me Around
© GRAND MASTER FLASH AND MELLE MEL-White
Lines (Don't Don't Do It}
® PETER SCHILLING-Major Tom (Coming Home)
» MADONNA-Holiday
* CYNDI LAUTEH-G"IS Just Want To Have Fun

WXTU-FM—Philadelphia
(Doug Wefidon—M.D.)
# % KLIQUE-Stop Doggin' Me Around 12-4

* % MADONNA-Holday 15-8

# PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 219

* SHEENA EASTON-Teiefone (Long Distance Love
Aftair) 20-15

* RANDY CRAWFORD-Nighthine 35-25

e NEW YORK CITI PEECH BOYS—On A Journey

oo WEST STREET MOB-Break Dancin™Electric Boogie

o DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

® CULTURE CLUB—Church Of The Poison Mind

o JEFFREY OSBORNE-Stay With Me Tonight

© THE $.0.S, BAND-Tefl Me ¥ You Stil Care

® |RENE CARA-Why Me

® RENE AND ANGELA-My Fust Love

o SLAVE-Shake It Up

o TEENA MARIE-Fix It

© THE POINTER SISTERS-! Need You

® TAVARES-Deeper In Love

o MEN WITHOUT HATS~I Like

® SHANNON-Let The Music Play

* CHEZ JANKEL-Without You

o JAMES INGRAM-Party Ammal

® RICK JAMES-U Bring The Freak Out

© DARYL HALL AND JOHN OATES-Say It Isn't So

o ATLANTIC STARR-Touch A Four Leaf Clover

Mid-Atlantic Region
=mmm % PRIME MOVERS =mmm

BILLY JOEL-Uptown Girl (Columbia)

LIONEL RICHIE-All Night Long {All Night)
(Motown)

HUEY LEWIS AND THE NEWS-Heart And Soul
(Chrysalis)

e ® TOP ADD ONS mmmm

IRENE CARA-Why Me (Geffen)

JOHN COUGAR MELLENCAMP-Crumbiin’ Down
(Riva/Mercury)

CULTURE CLUB-Church Of The Poisoned Mind
(Virgin/Epic)

—— BREAKOUTS ummmmmm

THE POINTERS SISTERS-I Need You (Planet
(RCA))

WAEB-AM-Allentown
{Mike Chapman-M.D.)
# % LIONEL RICHIE-AIl Night Long (All Night) 4-1
* % BILLY JOEL-Uptown Girl 11.7
+* THE COMMODORES—Only You 12-9
* ANNE MURRAY-A Little Good News 18-12
@ PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say
oo THE FOUR TOPS-| Just Can't Walk Away
© CLIFF RICHARD-Never Say Die

WBSB-FM-Baltimore
{Jan Jefferies-M.D.}
# % BONNIE TYLER-Total Eclipse Of The Heart 1-1
# % KENNY ROGERS WITH DOLLY PARTON-Islands in
The Stream §-2
+ THE FIXX-One Thing Leads To Another 3-3
# RUFUS AND CHAKA KHAN-Ain't Nobody 4-4
# LIONEL RICHIE-AIl Night Long (All Night) 7-6
®e CULTURE CLUB—Church Of The Poison Mind
oo DARYL HALL AND JOHN OATES-Say It Isn't So
© MICHAEL JACKSON-P.Y.T. {Pretty Young Thing)
® RICK SPRINGFIELD-Souls
© IRENE CARA-Why Me
* JOHN COUGAR MELLENCAMP—Crumblin’ Down
® STRAY CATS-I Won't Stand In Your Way

WCIR-FM-Beckley
(Bob Spencer-M.D.}
% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 2-1
* % THE POLICE-King Of Pain 4-2
* THE FIXX-One Thing Leads To Another 5-4
 BRYAN ADAMS-This Time 7-6
 LIONEL RICHIE-A! Night Long (All Night) 8-7
o MICHAEL SEMBELLO-Automatic Man
® MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
® ROMAN HOLLIDAY-Don't Try And Stop It
® STACY LATTISAW-Miracles
« DEF LEPPARD-Foolin’
® CEE FARROW-Should | Love You
® ASIA-The Smile Has Left Your Eyes
© DEBARGE-Time Will Reveal
® DARYL HALL AND JOHN DATES-Say It Isn't So
© BARBRA STREISAND-The Way He Makes Me Feel
® MATTHEW WILDER-Break My Stride

WFBG-AM-Altoona
{Tony Booth-M.D.)
% % BILLY JOEL-Uptown Girl 19-}2
% BOB SEGER-Old Time Rock & Roll 23-16
* HUEY LEWIS AND THE NEWS-Heart And Soul 25-19
* MICHAEL JAGKSON-P.Y.T. (Pretty Young Thing)

32-4

 PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 39-29

* JOHN COUGAR MELLENCAMP—Crumblin’ Down

© MANHATTAN TRANSFER-Spice Of Life

o QUARTERFLASH-Take Another Picture

© IRENE CARA-Why Me

© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

® CULTURE CLUB—Church Of The Poison Mind

@ DARYL HALL AND JOHN OATES-Say It Isn't So

© NAKED EYES-When The Lights Go Out

® MELISSA MANCHESTER-No One Can Love You More
Than Me

® ELTON JOHN-I Guess That's Why They Call It The
Blues

® KIM CARNES—Invisible Hands

© ELTON JOHN-I Guess That's Why They Call It The

Blues
o BARBRA STREISAND-The Way He Makes Me Feel
© TIM FINN-Made My Day

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.D.}
% % THE POLICE-King Of Pain 4-1
%# HUEY LEWIS AND THE NEWS—Heart And Soul
124
# PRINCE-Dehrious 11-7
* BILLY JOEL-Uptown Girl 13-9
* PEABO BRYSON/RDBERTA FLACK-Tonight |
Celebrate My Love 23-12
@o THE POINTER SISTERS— Need You
oo DARYL HALL AND JOHN OATES-Say It sn't So
® PAT BENATAR-Love Is A Battlefield
© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye
® BARBRA STREISAND-The Way He Makes Me Feel
© LINDA RONSTADT-What's She Got
@ ELTON JOHN-I Guess That's Why They Call It The
Blues

Radio Action

Based on station playlists through Tuesday (10/18/83)

» BETTE MIDLER-Favonte Waste Of Time
® JENNIFER WARNES-AIl The Right Moves
® JUICE NEWTON-Oirty Looks

WNVZ-FM—Norfolk
{Steve Kelly-M.D.)

# % DAVID BOWIE-Modern Love 22-13

% PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 39-33

* HUEY LEWIS AND THE NEWS-Heart And Soul 24-17

* MICHAEL SEMBELLO-Automatic Man 34-29

* JACKSON BROWNE-Tender Is The Night 37-31

® MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

o DEF LEPPARD—Foolin’

© THE HUMAN LEAGUE-Mrror Man

o ASIA-The Smile Has Left Your Eyes

® RICK SPRINGFIELD-Souls

© THE POINTER SISTERS-[ Need You

® KIM CARNES-Invisible Hands

© DARYL HALL AND JOHN OATES-Say It Isn't So

® JAMES INGRAM-Party Animal

® KLIQUE-Stop Doggin’ Me Around

® STACY LATTISAW-Miracles

® QUIET RIOT-Cum On Feei The Noize

WOQXA-FM-York
[Dan Steele-M.D.)

% MANHATTAN TRANSFER-Spice Of Life 18-11

# % STEVIE NICKS-If Anyone Falls 19-12

+* BRYAN ADAMS-Thes Time 20-14

* BILLY JOEL-Uptown Girl 23-19

* HUEY LEWIS AND THE NEWS-Heart And Sou 25-20

oe [RENE CARA-Why Me

oo KIM CARNES-Invisible Hands

® PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say

® JOBOXERS—Just Got Lucky

© DIONNE WARWICK AND LUTHER VANDROSS—How
Many Times Can We Say Goodbye

© THE HUMAN LEAGUE-Mirror Man

© DARYL HALL AND JOHN OATES-Say It Isn't So

© BARBRA STREISAND-The Way He Makes Me Feel

WRQX-FM-Washington
(Mary Tatem-M.D.)
% ROD STEWART-What Am | Gonna Do 8-6
* % JOURNEY-Send Her My Love 16-13
# THE TALKING HEADS-Burning Down The House

19-16

# BILLY JOEL-Uptown Girl 21-17

* MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
30-20

o LOVERBOY—Queen Of The Broken Hearts

oo PETER SCHILLING-Major Tom (Coming Home)
® THE POINTER SISTERS-! Need You

» IRENE CARA-Why Me

WRVQ-FM—Richmond
{Bob Lewis-M.D.}
# % LIDNEL RICHIE-AIl Might Long (Al Night) 6-3
# % THE FIXX—One Thing Leads To Another 9-4
# PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 139
* THE TALK"IG HEADS-Burning Down The House

%13

* DAVID BOWIE-Modern Love 28-15

oo DARYL HALL AND JOHN OATES-Say it Isn't So

oo [RENE CARA-Why Me

® KLIQUE-Stop Doggin' Me Around

® JOHN COUGAR MELLENCAMP—Crumbiin' Down

® JEFFREY OSBORNE-Slay With Me Tonight

© RUFUS AND CHAKA KHAN-Ain't Nobody

® PAT BENATAR-Love Is A Battlefield

® EURYTHMICS-Love Is A Stranger

© THE HUMAN LEAGUE-Mirror Man

© QUIET RIOT—Cum On Feel The Noize

© THE POINTER SISTERS-| Need You

o ASIA-The Smile Has Left Your Eyes

© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

® MARY JANE GIRLS-Boys

® CULTURE CLUB—Church Of The Poison Mind

WXIL-FM—Parkersburgh
{Paul Demille-M.D.)
# % LIONEL RICHIE-AIl Night Long (All Night) 1-1
& LOVERBOY—Queen Of The Broken Hearts 2-2
* PAT BENATAR-Love Is A Battlefield 13-6
# QUIET RIOT—Cum On Feel The Noize 20-12
# RICK SPRINGFIELD-Souls 21-14
oo DARYL HALL AND JOHN OATES-Say It Isn't So
oo THE CARPENTERS-Make Believe It's Your First Time
o ASIA-The Smile Has Left Your Eyes
© RUFUS AND CHAKA KHAN-Ain't Nobody
® DEBORAH ALLEN-Baby | Lied
* JOBOXERS-Just Got Lucky
® THE FOUR TOPS-| Just Can't Walk Away
© THE ROMANTICS-Talking In Your Sleep
* STRAY CATS-| Won't Stand In Your Way
o BARBRA STREISAND-The Way He Makes Me Feel
® KIM CARNES—Invisibie Hands
® SURVIVOR—Caught In The Game
® RAINBOW-Street Of Dreams

WXLK-FM—Roanoke
{Don 0' Shea-M.D.)

J# SPANDAU BALLET-True 2-1

# DAVID BOWIE-Modern Love 5-3

# THE TALKING HEADS-Burming Down The House 7-5

* PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 87

* JOBOXERS-just Got Lucky 10-9

oo DARYL HALL AND JOHN OATES-Say It Isn't So

oo KIM CARNES-Invisible Hands

© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

® JOHN COUGAR MELLENCAMP—Crumblin' Down

© LANI HALL-Never Say Never Again

® QUIET RI0T-Cum On Feel The Noize

* CULTURE CLUB-Church Of The Poison Mind

® ASIA-The Smile Has Left Your Eyes

© IRENE CARA-Why Me

WYCR-FM-York
{J.J. Randolph-M.D.}
# % THE MOTELS-Suddenly Last Summer 6-3
%% PEABO BRYSON/ROBERTA FLACK-Tomght |
Celebrate My Love 96

* HUEY LEWIS AND THE NEWS-Heart And Soul 21-17

# QUIET RIOT-Cum On Feel The Noize 27-22

* MICHAEL STANLEY BAND-My Town 33-25

© JOHN COUGAR MELLENCAMP—Crumblin’ Down

® BIG COUNTRY-In A Big Country

® DIONNE WARWICK AND LUTHER VANDROSS—How
Many Times Can We Say Goodbye

® MEN AT WORK-Dr. Heckyl And Mr. Jive

© MICHAEL SEMBELLO-Automatic Man

® KIM CARNES-Invisible Hands

® RICK SPRINGFIELD-Souls

® DARYL HALL AND JOHN OATES-Say It Isn't So

@ ELTON JOHN-! Guess That's Why They Call It The
Blues

o STRAY CATS-| Won't Stand In Your Way

* MEN WITHOUT HATS-| Like

W2YQ-FM—Frederick
{Kemosabi Joe-M.D.)

# % KENNY ROGERS WITH DOLLY PARTON-islands In
The Stream 1-1

4% LIONEL RICHIE-AIl Night Long (All Night) §8-2

# QUIET RIOT—Cum On Feel The Noize 11-4

* PRINCE-Delirious 5-5

* BILLY JOEL-Uptown Girl 197

oo DARYL HALL AND JOHN OATES-Say It Isn't So

oo STRAY CATS-| Won't Stand In Your Way

® JOHN COUGAR MELLENCAMP—Crumblin’ Down

® |RENE CARA-Why Me

* JOBOXERS-Just Got Lucky

o PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say

® BIG COUNTRY-In A Big Country

] g‘LTDN JOHN-I Guess That's Why They Call It The

ues

* SURVIVOR—Caught In The Game

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

Southeast Region
=mmm % PRIME MOVERS =mmm

LIONEL RICHIE-AIl Night Long (All Night)
(Motown)

KENNY ROGERS WITH DOLLY PARTON-Islands
In The Stream (RCA)

MICHAEL JACKSON-P. Y. T. (Pretty Young
Thing) (Epic)

e ® TOP ADD ONS mmm

CULTURE CLUB-Church Of The Poisoned Mind
(Virgin/Epic)

THE HUMAN LEAGUE-Mirror Man (A&M)

IRENE CARA-Why Me (Geffen)

s BREAKOUTS wmmmmmm

DARYL HALL AND JOHN OATES-Say It Isn't So
(RCA)

LINDA RONDSTAT-Whats New (Asylum)

STRAY CATS-I Won't Stand in You Way (EMI-
America)

WAEV-FM-Savannah
{Scott Rodgers-M.D.)

#* % BRYAN ADAMS-This Time 15-10

% % BILLY JOEL-Uptown Girl 19-11

* JACKSON BROWNE-Tender Is The Night 22-12

+ PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 20-14

* DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye 25-17

(13 SLTDN JOHN-I Guess That's Why They Call it The

lues

oo MICHAEL STANLEY BAND-My Town

© |RENE CARA-Why Me

© PETER SCHILLING-Major Tom (Coming Home)

© ROMAN HOLLIDAY-Don't Try And Stop It

© THE HUMAN LEAGUE-Mirror Man

© MATTHEW WILDER-Break My Stride

@ DARYL HALL AND JOHN OATES-Say It Isn't So

® LINDA RONSTADT-What's She Got

© RUFUS AND CHAKA KHAN-Ain't Nobody

WANS-FM-Anderson/Greenville
(Rod Metts—M.D.}

# % SPANDAU BALLET-True |-

* % KENNY ROGERS WITH DOLLY PARTON-Isfands in
The Stream 2-2

# LIONEL RICHIE-AIl Night Long (All Night) 7-3

+ DAVID BOWIE-Modern Love 17-12

# PAUL McCARTNEY AND MICHAEL JACKSON-Say

Say Say 31-22

oo DARYL HALL AND JOHN OATES-Say It Isn't So

#e KLIQUE-Stop Doggin' Me Around

® THE HUMAN LEAGUE-Mirror Man

o ASIA-The Smile Has Left Your Eyes

© DEF LEPPARD-Foolin’

* JOHN COUGAR MELLENCAMP-Crumbin’ Down

© JOBOXERS-Just Got Lucky

© BIG COUNTRY-In A Big Country

® DEBARGE-Time Will Reveal

WAXY-FM-Ft. Lauderdale
(Kenny Lee-M.D.)
# % BONNIE TYLER-Total Eclipse Of The Heart 1-1
J# LIONEL RICHIE-AIl Night Long (All Night) 8-3
* KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 9-4
% THE POLICE-King Of Pain 14-11
 SHEENA EASTON-Telefone (Long Dislance Love
Affair) 15-12
oo STEVIE NICKS-If Anyone Falls
® PAUL McCARTNEY AND MICHAEL JACKSON-Say

Say Say
® BILLY JOEL-Uptown Girl
WBBQ-FM-Augusta

(Bruce Stevens-M.D.)
% LIONEL RICHIE-AIl Night Long (All Neght) 6-2
s PRINCE-Delirious 126
# BILLY JOEL-Uptown Girl 23-10
+ DAVID BOWIE-Modern Love 21-12
+ QUIET RIOT—Cum On Feel The Noize 27-22
oo DARYL HALL AND JOHN OATES-Say It Isn't So
*e CULTURE CLUB—Church Of The Poison Mind
® RUFUS AND CHAKA KHAN-Ain't Nobody
© [RENE CARA-Why Me
® ASIA-The Smile Has Left Your Eyes
® LINDA RONSTADT-What's She Got
* BIG COUNTRY-In A Big Country
* DEBARGE-Time Will Reveal

WBCY-FM—Charlotte
{Bob Kaghan-M.D.)

* % KENNY ROGERS WITH DOLLY PARTON-Isiands in
The Stream 1-1

4% LIONEL RICHIE-A!l Night Long (All Night) 3-3

+ PRINCE-Delinous 5-5

* BILLY JOEL-Uptown Girl 12-6

* MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

2-10
®o DARYL HALL AND JOHN OATES-Say it Isn't So
*o |RENE CARA-Why Me
® HEART-Allies
@ STACY LATTISAW-Miracles
 RICK SPRINGFIELD-Souls
© JACKSON BROWNE-Tender Is The Night

WBJW-FM-0rlando
{Terry Long-M. D.)
%% THE POLICE—King Of Pain 1
%% KENNY ROGERS WITH DDLLY PARTON-Islands |n
The Stream 5-3
# SHEENA EASTON-Telefone (Long Distance Love
Alfair) 7-5
# THE FIXX-One Thing Leads To Another 14-7
# BRYAN ADAMS-This Time 12-8
oo PAT BENATAR-Love Is A Battlelield
oo CULTURE CLUB-Church Of The Poison Mind
® PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say
® ASIA-The Smile Has Left Your Eyes
© JOHN COUGAR MELLENCAMP—Crumblin' Down

www americanradiohistorv.com

® THE HUMAN LEAGUE-Muror Man
® |RENE CARA-Why Me

WCGQ-FM—Columbus
{Ralph Carol-M.D.)

%% KENNY ROGERS WITH DOLLY PARTON-(siands In
The Stream 1.1

% % THE POLICE-King Of Pain 2-2

% THE TALKING HEADS-Burning Down The House 4-3

* PRINCE-Deirious 5-4

* LIONEL RICHIE-AIl Night Long (All Night) 126

®e CULTURE CLUB—Church Of The Poison Mind

oo RICK SPRINGFIELD-Souls

® MICHAEL STANLEY BAND-My Town

© QUIET RIOT-Cum On Feet The Noize

® JOURNEY-Send Her My Love

® PAT BENATAR-Love Is A Battlefield

* JOBOXERS-Just Got Lucky

© DARYL HALL AND JOHN OATES-Say It Isn't So

o THE COMMODORES-Only You

o JEFFREY OSBORNE-Stay with Me Tonight

® BIG COUNTRY-In A Big Country

WDCG-FM—Durham

(Randy Kabrich-M.D.)
* % LIONEL RICHIE-AIl Night Long (All Night) 5-3
% & THE FIXX—One Thing Leads To Another 13-8
* PRINCE-Delinous 17-10
* MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

16-14
* JACKSON BROWNE-Tender Is The Night 30-29
® DAVID BOWIE-Modern Love
o DEF LEPPARD-Foolin'
® LOVERBOY—Queen Of The Broken Hearts
® CULTURE CLUB—Church Of The Poison Mind
® KIM CARNES-Iavisible Hands
© IRENE CARA-Why Me

WFLB-AM-Fayetteville
{Larry Canon-M.D,)
% % THE POLICE-King Of Pain 3-1
% % BILLY JOEL-Uptown Girl 127
* PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 25-13
# KLIQUE-Stop Doggin' Me Around 32-22
* MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

s ALABAMA-Lady Down On Love

oo DARYL HALL AND JOHN OATES-Say It isn't So
o CULTURE CLUB—Church Of The Poison Mind

® KIM CARNES-invisible Hands

® ASIA-The Smile Has Left Your Eyes

* BARBRA STREISAND-The Way He Makes Me Feel
® JOBOXERS-Just Got Lucky

® RICK SPRINGFIELD-Souls

® THE HUMAN LEAGUE-Mirror Man

® JUICE NEWTON-Dirty Looks

® STREETSI! Love Should Go

® STRAY CATS—{ Won't Stand In Your Way

o LINDA RONSTADT-What's She Got

® ELTON JOHN-I Guess That's Why They Cafl It The

Blues
© QUIET RIOT-Cum On Feel The Noize

WHHY-FM-Montgomery
[Mark St. John-M.D.)

%% THE POLICE-King Of Pam 3-1

# % THE FIXX-One Thing Leads To Another 4-3

# LIONEL RICHIE-AIl Night Long (All Night) 6-4

* PRINCE-Delinous 10-8

# THE TALKING HEADS-Burning Down The House
17-10

oo DARYL HALL AND JOHN DATES-Say It Isn't So

oo ASIA-The Smile Has Left Your Eyes

© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

© JOHN COUGAR MELLENCAMP—Crumbiin’ Down

® PAT BENATAR-Love Is A Battlefield

© THE POINTER SISTERS-| Need You

® STRAY CATS-| Won't Stand In Your Way

® TYRONE DAVIS-| Found Myself When | Lost You

WHYI-FM-Miami
{Frank Amadeo-M.D.}

# % LIONEL RICHIE-All Night Long (All Night) 6-2

s % QUIET RIOT-Cum On Feel The Noize 9-4

 KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 11-8

* MADONNA-Holiday 18-13

# PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 24-18

oo THE COMMODORES—Only You

oo RICK SPRINGFIELD-Souts

® BILLY JOEL-Uptown Girl

« JENNIFER HOLLIDAY-I Am Love

® CULTURE CLUB—Church Of The Poison Mind

® THE POINTER SISTERS-| Need You

@ DARYL HALL AND JOHN OATES-Say Il Isn't So

© SHANNON-Let The Music Play

® FIREFALL-Runaway Love

® EDDIE AND THE CRUISERS—On The Dark Side

WINZ-FM-Miami
(Mark Shands-M.D.)
# % LIONEL RICHIE-AIl Night Long (All Night) 1-1
# % KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 3-3
* QUIET RIOT-Cum On Feel The Noize 4-4
+* MADONNA-Holiday 6-6
* PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 22-7
o DIONNE WARWICK AND LUTHER VANDROSS—How
Many Times Can We Say Goodbye
oo [RENE CARA-Why Me o
® BILLY JOEL-Uptown Girl
® CULTURE CLUB-Church Of The Paison Mind
® THE MOTELS-Suddenly Last Summer

WISE-AM-—Asheville
{John Stevens-M.D.)

% % THE POLICE—King Of Pain 1-1

% % PRINCE-Delirous 9-2

* QUIET RIOT—Cum On Feel The Noize 19-3

* STACY LATTISAW-Miractes 18-6

* PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love 20-16

@ DARYL HALL AND JOHN OATES-Say It Isn't So

oo STRAY CATS-| Won't Stand In Your Way

® PAT BENATAR-Love Is A Battlefield

® DIONNE WARWICK AND LUTHER YANDROSS-How
Many Times Can We Say Goodbye

» RICK SPRINGFIELD-Souls

® |RENE CARA-Why Me

o BARBRA STREISAND-The Way He Makes Me Feel

® MELISSA MANCHESTER-No One Can Love You More
Than Me

® CULTURE CLUB-Church Of The Poison Mind

® JULUKA-Scatterfings Of Africa

WIVY-FM-Jacksonville
(Dave Scott-M.D.)
# % BONNJE TYLER-Total Eclipse Of The Heart [-1
* % KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 2-2
* LIONEL RICHIE-All Night Long (All Night) 3-3
* BILLY JOEL-Uptown Girt 10-6
% MATTHEW WILDER-Break My Stride 20-16
oo BARBRA STREISAND-The Way He Makes Me Feel
oo THE CARPENTERS-Make Believe It's Your First Time
® MELISSA MANCHESTER-No One Can Love You More
Than Me

Playlist Prime Movers
Ploylist Top AddOns @

WIXV-FM-Savannah
{J.P. Hunter-M.D.)
% QUIET RIGT—Cum On Feel The Noize 14-8
* & MATTHEW WILDER-Break My Stnde 18-14
* DAVID BOWIE-Modern Love 19-13
* JOURNEY-Send Her My Love 31-23
* JEFFREY OSBORNE-Stay With Me Tonight 36-26
oo DARYL HALL AND JOHN OATES-Say It Isnt So
oo MADONNA-Holiday
® PETER SCHILLING-Major Tom (Coming Home)
o BARBRA STREISANO-The Way He Makes Me Feel
® ELO-Stranger
o STRAY CATS-| Won't Stand In Your Way
» SURVIVOR—Caught In The Game
® JUICE NEWTON-Durty Looks

WJDQ-FM—Meridian
{Chuck McCarthey-P.D.)
#* % BILLY JOEL-Uptown Grrl 17-7
% % PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 32-16

% LIONEL RICHIE-A!l Night Long (All Night) 11-3

* THE MOTELS-Suddenly Last Summer 10-6

* PEABO BRYSON/ROBERTA FLACK-Tonight |
Ceiebrate My Love 21-15

© ASIA-The Smile Has Left Your Eyes

o EURYTHMICS—Love Is A Stranger

o JOURNEY-Send Her My Love

* [RENE CARA-Why Me

© ROMAN HOLLIDAY-Don't Try And Stop It

© DARYL HALL AND JOHN OATES-Say It Isn't So

® THE HUMAN LEAGUE-Mirror Man

® CULTURE CLUB—Church Of The Poison Mind

® MELISSA MANCHESTER-No One Can Love You More
Than Me

o MANHATTAN TRANSFER-Spice Of Life

WJDX-AM-Jackson
{Bill Crews—M.D.)
* % ANNE MURRAY-A Little Good News 7-3
4% PRINCE-Delimous 9-6
* STACY LATTISAW-Miracles 12-9
* THE MOTELS-Suddenly Last Summer 14-10
* BILLY JOEL-Uptown Girl 18-13
oo BARBRA STREISAND-The Way He Makes Me Feel
¢ BIG COUNTRY-In A Big Country
© THE COMMODORES-Oniy You
© THE HUMAN LEAGUE-Mirror Man
® [RENE CARA-Why Me
® CULTURE CLUB—Church Of The Paison Mind
® DARYL HALL AND JOHN OATES-Say it Isn't So

WKRG-FM—Mobile
(Scott Griffith-P.D.)

% KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 1.1

% % THE POLICE-King Of Pain 2-2

#* PRINCE-Delinious 4-3

* THE TALKING HEADS-Burning Down The House 8-4

* LIONEL RICHIE-AHl Night Long (All Night) 13-7

®e GULTURE CLUB-Church Of The Poison Mind

#e RICK SPRINGFIELD-Souls

® IRENE CARA-Why Me

© BARBRA STREISAND-The Way He Makes Me Feel

® JIMMY BUFFETT-One Particular Harbor

© PETER SCHILLING-Major Tom (Coming Home)

WKXX-FM-Birmingham

(Kevin McCarthy-M.D.)
# % LIONEL RICHIE-AIl Night Long (All Night) 8-2
# % THE FIXX-One Thing Leads To Another 10-4
* DAVID BOWIE-Modern Love 20-15
* ;dal(l:;iAEL JACKSON-P.Y.T. (Pretty Young Thing)

+ PAT BENATAR-Love Is A Battiefield 28-21

oo THE HUMAN LEAGUE-Mirror Man

@ NAKED EVES-When The Lights Go Out

® JACKSON BROWNE-Tender Is The Night

© THE POINTER SISTERS-I Need You

© JOBOXERS—Just Got Lucky

® KIM CARNES-Invisible Hands

® KLIQUE-Stop Doggin’ Me Around

® DARYL HALL AND JOHN OATES-Say It Isn't So
® THE COMMDDORES—Only You

WMC-FM (FM-100)—Memphis
{Tom Prestigiacomo—M.D.)

* % PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 22-12

* % MICHAEL SEMBELLO-Automatic Man 2317

* BILLY JOEL-Uptown Girl 13-7

* DONNA SUMMER-Unconditional Love 15-10

* JOHN COUGAR MELLENCAMP—Crumbhin’ Down 29-25

oo THE FIXX-One Thing Leads To Another

®e CULTURE CLUB-Church Of The Paison Mind

© |RENE CARA-Why Me

® DARYL HALL AND JOHN OATES-Say It Isn't So

® NAKED EYES-When The Lights Go Out

WQUT-FM-Johnson City
(Dave Adams-M.D.}
K& MEN WITHOUT HATS-The Safety Dance 10-8
* % BRYAN ADAMS-This Time 17-9
* THE FIXX-One Thing Leads To Another 20-11
* STEVIE NICKS-If Anyone Falls 21-17
* HUEY LEWIS AND THE NEWS-Heart And Soul 26-23
@ DARYL HALL AND JOHN OATES-Say It Isn't So
@e BICK SPRINGFIELD-Souls
® BILLY JOEL-Uptown Girl
® AGNETHA FALTSKOG—Can't Shake Loose
® JACKSON BROWNE-Tender Is The Night
® PAT BENATAR-Love Is A Battlefield
® ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Wnte The Book
® DAYID BOWIE-Modern Love
® LOVERBOY—Queen Of The Broken Hearts
® MICHAEL SEMBELLO-Automatic Man
© MICHAEL STANLEY BAND-My Town
* DEF LEPPARD-Foolin’
® QUIET RIOT—Cum On Feel The Noize

WQXI-FM-Atlanta
{Jetf McCartney-M.0.}

*k Mlc;lAEL JACKSON-P.Y.T. (Pretty Young Thing)
271

# % LINDA RONSTADT-What's She Got 28-18

* STACY LATTISAW-Miracles 149

* PAUL McCARTNEY AND MICHAEL JACKSON-Say

Say Say 19-10

#o RUFUS AND CHAKA KHAN-An't Nobody

@ DARYL HALL AND JOHN OATES-Say It Isn't So

» KLIQUE-Stop Doggin' Me Around

© THE HUMAN LEAGUE-Mirror Man

WRBQ- FM—Tampa
{Ms. Diana Thomas-M.D.)

* % KENNY ROGERS WITH DOLLY PARTON-Isfands in
The Stream 1-1

* % PRINCE-Delirious 16-8

* THE TALKING HEADS-Burning Down The House

2114
* PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say 26-16
* ;AOIGHAEL JACKSON-P.Y.T. (Pretty Young Thing)
-20

oo PAT BENATAR-Love Is A Battlefieid
*o DAVID BOWIE-Modern Love
® PETER SCHILLING-Major Tom (Coming Home)
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago
Midnight Train To Georgia, Gladys
Knight & the Pips, Buddah

Angie, Rolling Stones, Rolling Stones
Half-Breed, Cher, MCA

Ramblin’ Man, Aliman Brothers Band,
Capricorn

Keep On Truckin’, Eddie Kendricks,
Tamla

Let's Get It On, Marvin Gaye, Tamla
Paper Roses, Marie Osmond, MGM
Heartbeat It’s A Lovebeat, DeFranco
Family, 20th Century

Who's That Lady, Isley Brothers, T-Neck
Higher Ground, Stevie Wonder, Tamla

—
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POP SINGLES—20 Years Ago

. Sugar Shack, Jimmy Gilmer & the
Fireballs, Dot

. Be My Baby, Ronettes, Philles

. Deep Purple, Nino Tempo & April Stevens,
Atco

. Busted, Ray Charles, ABC-Paramount

. Blue Velvet, Bobby Vinton, Epic

. Donna The Prima Donna, Dion DiMuci,
Columbia

. Mean Woman Blues, Roy Orbison,
Monument

. Washington Square, Village Stompers,
Epic

. Don’t Think Twice It’s All Right, Peter,
Paul & Mary, Warner Bros.

. Cry Baby, Garnet Mimms, & the
Enchanters, United Artists

—
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TOP LPs-10 Years Ago

. Goats Head Soup, Roliing Stones, Rolling
Stones

. Brothers & Sisters, Allman Brothers Band,
Capricorn

. Los Cochinos, Cheech & Chong, Ode

. Let's Get It On, Marvin Gaye, Tamla

Goodbye Yellow Brick Road, Elion John,

MCA

. Innervisions, Stevie Wonder, Tamla

. Angel Clare, Garfunkel, Columbia

. Deliver The Word, War, United Artists

. 3+3, Isley Brothers, T-Neck

. The Smoker You Drink The Player You
Get, Joe Walsh, Dunhill

—
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TOP LPs—20 Years Ago
. Peter, Paul & Mary, Warner Bros.
. Bye Bye Birdie, Soundtrack, RCA Victor
. My Son, The Nut, Allan Sherman, Warner
Bros.
. Moving, Peter, Paul & Mary, Warner Bros.
. The Second Barbra Streisand Album,
Columbia
. Ingredients In A Recipe For Soul, Ray
Charles, ABC-Paramount
. Elvis’ Golden Records, Vol. 3, RCA
Victor
. West Side Story, Soundtrack, Coiumbia
. Trini Lopez At PJ's, Reprise
. Blue Velvet, Bobby Vinton, Epic
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COUNTRY SINGLES—10 Years Ago

1. We're Gonna Hold On, George Jones &
Tammy Wynette, Epic

. Ridin’ My Thumb To Mexico, Johnny
Rodriguez, Mercury

. Don't Give Up On Me, Jerry Wallace,
MCA

. Rednecks, White Socks & Blue Ribbon
Beer, Johnny Russell, RCA

. Sawmill, Mel Tillis, MGM

. Paper Roses, Marie Osmond, MGM

. You've Never Been This Far, Conway
Twitty, MCA

. Sunday Sunrise, Brenda Lee, MCA

. The Midnight Oil, Barbara Mandrell,
Columbia

. Country Sunshine, Dottie West, RCA
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SOUL SINGLES-10 Years Ago

. Midnight Train To Georgia, Gladys
Knight & the Pips, Buddah

. Get It Together, Jackson 5, Motown

. Hey Girl (I Like Your Style),

Temptations, Gordy

. Hurts So Good, Millie Jackson, Spring

. Funky Stuff, Kool & the Gang, De-Lite

I Can't Stand The Rain, Ann Peebles, Hi

Check It Out, Tavares, Capitol

. Space Race, Billy Preston, A&M

. Keep On Truckin', Eddie Kendricks,
Tamla

. Sexy, Sexy, Sexy/Theme From
“Slaughter,” James Brown, Polydor

—
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® Continued from page 14

Crazy Dave Otto played a limited
engagement in Dallas. The former
KZZP Phoenix morning man, who
left for WRQX (if you're still not
used to the calls, it was WFAA) this
summer, is once again at large, being
replaced at the “Rocks” by John
Forsythe. Forsythe has been at coun-
try-formatted KLIF across town for
the past year and a half in the morn-
ing shift, until local legend Bill Mack
swung back into action and took over
that slot last month.

Speaking of legends, WFUN Mi-
ami’s Bob Gordon, who most recent-
ly was at WKAT there, can now be
heard on Miami/Fort Lauderdale’s
“Music Of Your Life” outlet,
WLQY, in the 6 a.m. to 11 a.m. slot.

If you happen to be skiing the
Rocky Mountains with your Walk-
man this winter, you’ll notice Grand
County, Colo. has discovered radio.
Or maybe radio has discovered it. In
either case, the ski haven, 71 miles
northwest of Denver, will be graced
with the adult top 40 sounds of
KSKE as of Nov. 1. Depending on
where you are (the station has a re-
peater), you'll hear it at 105.5 or
106.3. Robert E. Worthington is
president, with GM John M. Sob-
czak pulling down an airshift.

KSMX Fort Dodge, Iowa changes
hands and hands-on management;
Smithway Communications has sold
the FM facility to ABC (no relation)
Radio of Fort Dodge Ltd. KJJIC
Osceola, Jowa sales manager Douglas
J. Neatrour comes on board as GM,
while the station segues from AC to
modern country as “92-X" utilizing
SMN.

One of our favorite relatives, Cous-
in Brucie, is at it again. Hot on the
heels of Sillerman-Morrow’s pur-
chase of WHMP-AM-FM North-
ampton, Mass., Bruce and his part-
ner have agreed to purchase another
combo in the state, Sconnix’s
WOCB/WSOX in West Yarmouth,
for $4.1 million. That will bring their
growing chain’s total to eight radio,
one tv.

* * *

WCCO-FM Minneapolis morning
personality Tim Russell segues over
to the powerful AM side of the oper-
ation, co-hosting the afternoon show

New WYSP Push:
‘Bucks For Blocks’

PHILADELPHIA—WYSP, which
finished 10th in the last Arbitron
book, just below WMMR, its FM
rock rival, has launched an ambitious
“Bucks For Blocks” promotion this
month to help boost its ratings.
Throughout October, WYSP is giv-
ing away its entire tv advertising bud-
get of $94,000 (which coincides with
its spot on the FM dial) to its
listeners.

Each week, WYSP jocks play
“blocks” of three or more songs by
an artist/group. Listeners are invited
to send in a postcard listing jock,
name of artist/group, date and ap-
proximate time of the block. Random
drawings are held at the end of the
week and winners, five each day, are
awarded $94 each.

Along with the on-the-air give-
aways, “Bucks For Blocks” also in-
cludes visits by WYSP personalities
to pre-announced neighborhoods in
the area with prizes. In addition,
staffer Steve Wednesday is going to
the same neighborhood as the WYSP
personalities each day looking for
motorists with bumper stickers on
their cars, and giving away $94 to
each lucky motorist he finds.

MAURIE H. ORODENKER

(1-3 pm.) with Ruth Koscielak,
whose former evening slot CCCO At
Large) is now hosted by Jim Rogers.
Meanwhile, Dan Hertsgaard returns
to the weekend lineup with Denny
Long doing weekend evenings.
Noble’s signed Grand Rapids’
WXQT, Battle Creek’s WKNR,
Oceanside’s KEZL and Sierra Vista’s

KSVA (it’s in Arizona, for those of

you sans atlas) to the “Great Gold,”
oldies format.

The first annual Midwest Radio
Programming/Management Forum
will be held Nov. 4 and 5 at Zopelt
Auditorium on the campus of Oral
Roberts Univ. It’s chaired by ORU’s
Dr. Thomas Durfey (you may re-
member him as Tommy Carl, a one-
time rock jock) and the guy who
made our chair legendary, Claude
Hall, who is now adjunct assistant
professor of mass communications at
Phillips Univ. in Enid, Okla. The duo
has come up with a million-dollar

cast for the meeting, including one of

the guys who started it all in 1956,
Bill Stewart. If you'd like to know
more, or just want to say hi to an old
friend, give Claude a call at (405)
237-4433, ext. 218.

* * *

WMKE  Milwaukee’s Marc
Franklin now fills the 9 p.m.-1 am.
slot at KYKY (KY98, the old
KSLQ) St. Louis. And while we’re
on the subject, we forgot to mention
Scott Alexander last week. Scott,
who programmed CBS’ KHTR
there, is now doing mornings on
Doubleday’s KWK-AM-FM in
town, where he ‘also serves as music
director. He’s replaced at Hit Radio
by the chain’s Bob Garrett, coming
from 'CAU-FM in Philly. More St.
Louis movement soon to come.
Watch this space.

Ever wonder what happened to the
KBOX Dallas call letters? Well,
they’ve wound up in Little Rock,
where KXLR’s new ownership has
adopted both the old top 40 calls and
a new top 40 approach. Known as
“All Hit Radio,” the station is pro-
grammed by group operations man-
ager Ted Jones and MD J.D. Black,
with input from The Research
Group.

“The A-Team” is waking up Ap-
pleton. Jerry Adams and Rich Allen,
that is. Adams joins Allen’s morning
madness on WKAU from Perry,
Fla’s WPRY, where he did
news ... The Rockin’ Big Daddy
(WRBD) in Ft. Lauderdale has a
new lineup. Joe Fisher handles
morning drive, followed by Dr. J.,
Charles Mitchell in afternoons, Duke
Ellington nights, with Lou Fisher
and Stormy Norman alternating
overnights.

Johnny Morgan joins Monterey/
Carmel’s KIDD/KWST (now you
know where the KWST call letters

went: up the coast to Carmel, where

they belong to an FM country outlet
at 101.7) as PD of both stations and
morning personality on KWST. He
had been PD at neighboring KNRY.
Coming on board doing afternoons at
KWST and serving as operations di-

rector for the FM is Bob McKnight,

who was doing mornings at Salinas’
KTOM (a position Morgan once held

as well).
* K *

Montreal may never be accused of
being the reggae capital of the world,
but CJFM (FM96) is having great
success with *“96 Degrees In The

Shade,” the city’s only reggae fea-
ture. Hosted by Tomy Scott and
heard Saturday evenings from 8 to 9,
the program welcomes all reggae
product . . . Community radio comes
to Tucson in the form of non-com-
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Vox Jox

mercial blocked programmed (every-
thing from ethnic polkas to legal ad-
vice) KXCI 91.7 . . . Jack Ankerson,
a former ABA executive of the year,
joins WTAR Norfolk’s sports team
of Bob Rathbun and Rick Kiefner,
doing color for the Old Dominion
games.

From the “at least she’ll remember
the call letters” department: Sandy
Shore (appropriate name for this)
leaves K-Wave to join K-Wave. She’s
departing her midday slot at San Cle-
mente’s KWVE to join Monterey’s
KWAY, doing, as she delicately puts
it, ‘“all-night drive’’ . .. Marcie
Blumberg joins WRIF Detroit as as-
sistant director of advertising and
promotion . . . And speaking of pro-
motion, there’s a good promotion di-
rector gig open at Boston’s No. 1 sta-
tion, WHTT. Call, don't write, PD
Rick Peters now. He's got a quiz
he’ll mail you, and if you win, you’re
hired.

Albert C. Pryor is upped to direc-
tor of special projects for New Jer-
sey’s only national public radio affili-
ate, WBGO-FM Newark, a fulltime
jazz outlet which he formerly pro-
grammed . . . WKSQ “Kiss 94FM”
Ellsworth leaves its class A signal be-
hind, and now really covers the Ban-

gor and Bar Harbor markets with
50,000 watts.
* Kk K

Lost Persons Alert: The gang at
Music Plus is looking to find Frank
Bennett, a former KWST L.A. per-
sonality, KROQ staffer, Watermark
engineer and all-around nice guy. We
think he went to Denver, but we
don’t remember. If you're out there,
Frank, let us know. Also inform us if
you know the whereabouts of former
KSAN San Francisco jock Bob
McClay; his old buddy Ken Worth-
ington wants to say hi.
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'PROGRAMMING

CONVENTION
July 5-8, 1984
L’ Enfant Plaza
Washington, D.C.

LET'S PLAY DJ—Motown recording artist Finis Henderson, center, just

wanted to thank KACE Inglewood, Calif. for its support. instead, the sta-
tion’s Don Savage, left, hands the mike over as Motown’s Western regional
promo man, Jesus Garber, awaits the outcome.

'BILLBOARD RADIO JOB MART

« Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
Billboard Jeb Mart 1515 lmﬂm. Now York,

R Al 20,2, P, M 2
. . Use L
Available lcnlll card 3%:- l?:llinl in 1'02 mmi's:'mm.
- Services
. $30.00 per inch r—! PAYMENT MUST ACCOMPANY ORDER ----1I
t
| Name
WE ACCEPT : Address i
ALL MAJOR : City State Zip ;
CREDIT CARDS | |
| Telephone H
L e —— -

INSIDE COUNTRY

Designed With The Country DJ I

Mind. Current artist bios. Monthly
Calendar, Country Trivia. We do the
research! You sound informed! For
more information write

Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

I'M SEEKING AN ENTRY LEVEL POSI-
TION AS DISC JOCKEY IN N.Y. STATE

SERVICES

UNEMPLOYED?
We Radio

Need
People!

During the past month over 75 radio sta-
tions in 30 different states placed fob or-
small.

ders with National. This incl

dium and major markets. We r
placement orders for announcers, PDs,
News people and Sales people, male, fe-
male and minorities. If you are registered
with National you know what we do. If
your are looking for a radio job and you
are not yet registered with us ask a fellow
broad. about Nati For com-
plete confidential details, including regis-

CASTING. CONTACT:

TOM TORTORELLA
212-254-5755

OR NEW ENGLAND. AVAILABLE IN
SPRING 1984. AAS IN RADIO BROAD-

handiing to:
NATIONAL BROADCAST
TALENT COORDINATORS
Dept. L P.O. Box 20551,
Birmingham, AL 35216
ACT NOW? (205]822-9144

trations form, enclose $1.00 postage and

23
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Rock Albums

ARTIST—Title, Label

PAT BENATAR-Live From Earth
Chrysatis

WEEKS |
AT #1
1

| THE POLICE-Synchronicity, A&M

THE MOTELS-Little Robbers, Capitol
RAINBOW-Bent Qut Of Shape, Mercury
HUEY LEWIS AND THE NEWS-Sports, Chrysalis

JOHN COUGAR MELLENCAMP-Uh-Huh,
Riva/Mercury

GENESIS-Genesis, Atlantic
BIG COUNTRY-The Crossing, Mercury

ROBERT PLANT-The Principle Of Moments,
EsPeranza/Atlantic

THE MOODY BLUES-The Present, Threshold

MICHAEL STANLEY BAND-You Can't Fight
Fashion, EMI-America

JACKSON BROWNE-Lawyers In Love, Asylum
QUIET RIOT-Metal Health, Pasha

THE ROMANTICS—In Heat, Nemperor
ASIA-Alpha, Geffen

HEART-Passionworks, Epic

PETER SCHILLING—Error In The System, Elektra
ALDO NOVA-Subject, Portrait
SURVIVOR-Caught In The Game, Scotti Bros.
STEVIE NICKS-The Wild Heart, Modern
SAGA-Heads Or Tales, Epic

KANSAS-Drastic Measures, CBS

KiSS-Lick It Up, Mercury

AC/DC-Flick Of The Switch, Atlantic
DOKKEN-Breaking The Chains, Elektra
TALKING HEADS-Speaking In Tongues, Sire
THE FiXX-Reach The Beach, MCA

EDDIE MONEY-Where's The Party?, Columbia
DI0-Holy Diver, Warner Bros.

DEF LEPPARD-Pyromania, Mercury

THE DOORS-Alive, She Cried, Elektra
LOVERBOY-Keep It Up, Columbia

BOYS BRIGADE-Boys Brigade, Capitol
SOUNDTRACK-Mike's Murder, A&M

CHEAP TRICK-Next Position Please, Epic
THE KINKS—State Of Confusion, Arista
Y&T-Mean Streak, A&M

PAUL McCARTNEY-Pipes Of Peace, Columbia
HELIX-No Rest For The Wicked, Capitol

CULTURE CLUB-Colour By Numbers,
Virgin/Epic

STRAY CATS-Rant N' Rave With The Stray
Cats, EMI-America

TOMMY TUTONE-National Emotion, Columbia
AXE-Nemesis, Atco

BILLY JOEL-An Innocent Man, Columbia
THE PAYOLA$—Hammer On A Drum, A&M
MOTLEY CRUE-Shout At The Devil, Elektra

AGNETHA FALTSKOG-Wrap Your Arms Around
Me, Polydor

TORONTO-Girls" Night Out, Sofid Rock
SPANDAU BALLET-True, Chrysalis

QUEENSRYCHE-Queen Of The Reich, EMI-
America

Top Adds

JOHN COUGAR MELLENCAMP-Uh-Huh, Riva/Mercury
EDDIE MONEY-Where's The Party?, Columbia

THE DOORS-Alive, She Cried, Elektra

DARYL HALL AND JOHN OATES-Rock 'N Soul Part 1, RCA
BLUE OYSTER CULT-Shooting Shark (EP), Columbia

SIMON TOWNSHEND-I'm The Answer, Polydor (12 Inch)
CULTURE CLUB-Church Of The Poison Mind, Virgin/Epic

(12 inch)

CLARENCE CLEMMONS AND THE RED BANK ROCKERS-
Rescue, Columbia

BRIAN MAY AND FRIENDS-Starfleet Project, Capitol
AXE-Nemesis, Atco

2| 4|4
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3|28
4| 6|86
5/5|3
6|38
7712
8 15| 14
9 (10| 7
10 11 [ 17|
11 9] 9|
12| 8 | 10
13|14 7
1412 6
15119 6
16| 24| 6
17|16 4
18| 18| 15
19 13 1
20| 28 | 10
2120 4
22|33 |15
23| 21|14
24| 23
25| 26
26| 46 | 2
2717 | 22
28 | 30 [ 17
29| 22| 5
30| 32|16
31|35 4
32|38 3
33
34
35
36
37
38
39
40 NEW ENTRY
41 NEW ENTRY
42 NEW ENTRY
43 NEW ENTRY
44| 31|17
45| 34| 5
46 | 36| 2
47 | 27 | 12
48 | 29 | 17
49 | 41 |12
50 | 43 | 10
51|48 | 4
52| 45| 3
53|52 2
54 | 44 | 7
55| 42 | 11
56| 47 | 2
57| 53 | 14
58 | 54 | 13
59 | 56| 9
60 | 49 | 13

Survey For Week Ending 1029 /83

Top Tracks

ARTIST—Title, Label
PAT BENATAR-Love Is A Battlefield WEEKS
Chrysalis ‘"2"l

HUEY LEWIS AND THE NEWS—Heart And Soul,
Chrysalis

THE MOTELS-Suddenly Last Summer, Capitol
RAINBOW-Street Of Dreams, Polydor

JOHN COUGAR MELLENCAMP—Crumblin’ Down
Riva/Mercury

BIG COUNTRY-In A Big Country, Mercury
HEART-How Can | Refuse, Epic

ROBERT PLANT-Big Log, EsPeranza/Atlantic
GENESIS—-Mama, Atlantic

THE POLICE-King Of Pain, A&M

THE MOODY BLUES-Sitting At The Wheel,
Threshold

JACKSON BROWNE-For A Rocker, Asylum
QUIET RIOT-Cum On Feel The Noize, Pasha
STEVIE NICKS-If Anyone Falls, Modern

MICHAEL STANLEY BAND-My Town, EMI-
America

PETER SCHILLING-Major Tom (Coming Home),
Elektra

GENESIS-It's Gonna Get Better, Atiantic

ROBERT PLANT-Other Arms,
EsPeranza/Atlantic

ASIA-The Heat Goes On, Geffen
DI0-Rainbow In The Dark, Warner Bros.
ALDO NOVA-Monkey On Your Back, Portrait

TALKING HEADS—-Burning Down The House,
Sire

ROBERT PLANT-In The Mood
EsPeranza/Atlantic

HELIX-Heavy Metal Love, Capitol

HUEY LEWIS AND THE NEWS-I Want A New
Drug, Chrysalis

KISS-Lick It Up, Mercury

THE FIXX-One Thing Leads To Another, MCA
DEF LEPPARD-Foolin', Mercury

BILLY JOEL-Uptown Girl, Columbia

THE POLICE-Synchronicity 1I, A&M
TAXX|-Maybe Someday, Fantasy

THE ROMANTICS-Talking In Your Sleep,
Nemperor

DEF LEPPARD-Billy's Got A Gun, Mercury
KANSAS—Everybody's My Friend, Epic
ASIA-The Smile Has Left Your Eyes, Geffen

JACKSON BROWNE-Tender 4s The Night,
Asylum

DAVID BOWIE-Modern Love, EMI-America
SPANDAU BALLET-True, Chrysalis
SURVIVOR-Caught In The Game, Scotti Bros.
GENESIS—Just A Job To Do, Atlantic

JOKN COUGAR MELLENCAMP—Pink Houses,
Riva/Mercury

PAUL McCARTNEY AND MICHAEL JACKSON-
Say Say Say, Columbia

GRAND PRiX-Shout, Chrysalis

THE POLICE-Wrapped Around Your Finger,
A&M

THE KINKS-Don't Forget To Dance, Arista
THE MOTELS-Little Robbers, Capitol
KANSAS—Fight Fire With Fire, Epic

JACKSON BROWNE-Lawyers In Love, Asylum
STRAY CATS—(She's) Sexy + 17, EMI-America
THE ANIMALS-The Night, 1.R.S.
HEART-Sleep Alone, Epic

DOKKEN-Breaking The Chains, Elektra

THE ROMANTICS-Rock You Up, Nemperor
DEF LEPPARD-Comin’ Under Fire, Mercury
ASIA-True Colors, Geffen

THE MOODY BLUES-Blue World, Threshold

LOVERBOY-Queen Of The Broken Hearts,
Columbia

BILLY JOEL-Te!l Her About It, Columbia
JACKSON BROWNE-Cut tt Away, Asylum
ASIA-Don’t Cry, Geffen

Radio

A compilation of Rock Radio Airplay as indicated by the nation’s leading Album oriented and Top Track stations.
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n N On The Charts
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HELIX

This Canadian quintet’s hell-bent determination has paid off in the charting
of their third LP, ‘““No Rest For The Wicked,” which battles its way up the Top

LPs & Tape chart to 194.

Since their inception nine years ago, Helix has adopted a promotion plan akin
to that of heavy metal mates Twisted Sister. The years of making their own
newsletter and T-shirts and vending albums from the stage have finally resulted
in a worldwide contract with Capitol Records. There were encouraging signs
along the way, including positive reviews from the U.K.’s heavy metal manual
*“Kerrang” and a reported 10,000-unit sales figure for their first self-produced

and promoted LP, “Breaking Loose.”

With opening sets for such acts as Motorhead, Quarterflash and Meat Loaf
already under their belt, Helix is currently opening for Kiss on a national tour.
Promotional efforts have not depleted the group’s musical energy, as the 10 cuts
on the LP pulse with metal melodies reminiscent of a tougher version of Jour-
ney. Standout single is “Does A Fool Ever Learn,” penned by Eddie Schwartz,
who wrote Pat Benatar’s “Hit Me With Your Best Shot.”

For more information, contact Bill Seit, 104 King St., Waterloo, Ontario, Can-

ada N2JIPS; (519) 885-7670.

THE TONES

While the Tones have had success
abroad and locally in Baltimore, their
hometown, their Criminal single
**One More Time,”” which moves up
the Black chart to 84, marks a first
for the trio as far as national
recognition.

The Tones (Marvin Brown, Steve
Jackson and Elton Lynch) opened for
the Miracles’ tour of Japan and the
Far East back in 1977. That was fol-
lowed by “The Softones Live In Ja-
pan” LP, released there, and a head-
lining tour of Europe and the
Caribbean. Prior to recording for
Criminal, the Tones spent five years
on the Avco/Embassy label, where
they worked with the late Van Mc-
Coy and released five LPs.

While sticking to their music, the
Tones have cropped up in other me-
dia during the last two years. Their
appearance on a tv commercial for
WIJZ Baltimore garnered a national
“Cleo” award and led to a cameo
spot in the 1982 film *“Diner.”

The single is taken from the
group’s “Here’s To You” LP, on
which the Tones spruce up their old-
fashioned harmonies with jive back-
ing vocals and a slow, pulsating beat.

For more information, contact Ar-
dan International Management, P.O.
Box 465, Owings Mills, Md. 21117:
(301) 356-6986.

THE STYLE COUNCIL

America is heeding the advice of
the Style Council, whose Polydor/
PolyGram debut “Introducing The
Style Council” is parading up the
Top LPs & Tape chart to 178.

The Style Council rose from the
still smoldering ashes of the English
group the Jam, who disbanded last
March after six years, leaving leader
Paul Weller in need of a new creative
outlet. Keyboardist Mick Talbot’s
work with Dexy’s Midnight Runners
and other bands met Weller’s ap-
proval, and the two remain the only
solid members of the Council’s other-
wise open-ended lineup.

Talbot also looks good, which is
essential to Weller, who philoso-
phizes, “Style is important, more im-
portant than fashion. I want to create
this one image, one style, one
direction.”

The mini-LP has already spawned
two top 10 hits on the U.K. charts:
the soul tune “Long Hot Summer”
and the debut single “Speak Like A
Child.” D.C. Lee from Wham! U.K.
and Zeke from the group Orange
Juice round out the record’s fluid
melodies, which all have taken off
from Weller’s final compositions
with the Jam, most notably “The Bit-
terest Pill.”

For more information, contact John
Weller, 45/53 Sinclair Road, London
W14, England: (011) 441-602-5094.
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Expect a veritable cast of thou-
sands when an all-new series of 14
half-hour shows starring comedians
Bob Elliott & Ray Goulding reaches

National Public Radio stations in of San Diego. broadcast time and dates. T | These are best selling middle-of-the-road singles compiled from
January. The series, which won a * * % ) ] [ S | radio station air play listed in rank order,
1982 Peabody Award, features such Our thanks to Bill Wilson of UPI Vi OCtN 24, BLyan At:‘ams, Inner-View, Inner- t| 3| =
Bob & Ray favorites as Lucy Lus- for reminding us that Custer’s Last 'ec‘;'t ezt:'g'o 'J"“‘*Ge-‘l’“'b A (P Tt o e . '
cious, Tippy the Wonder Dog, Slats ~ Stand was fought in the Black Hills Dm‘g'm e Nt:.tivor;n & ":‘sl'nuetes ' 2| R | £ | TME Artist, Label & Number (Dist. Label) (Publisher, Licensee)
dilam, emp Bluplite of South Dakota, and not .in Texa.s, as Oct. 24-30 Gegofge Strai't Country C'Iose- i
Ralph R. Kruger Jr., and Lloyd ~ We reported last week in an item  “y.ruo0q Productions, one hour. (1)
Fletch & his All-Male Orchestra. ;bout t}ln(e ermiien @1 e Tesm 45 Oct. 24-30, James VanHeusen part one B!
ded by the National Endow- s i : ti : (2) a|s NIGHT LONG (ALL NIGH
e * * e L ALOGE, BReed] (e, G = B o Matown 1698 (Blockman, ASCAP)
ment for the Arts and the Corp. for Drake Chenault Enterpri has hour. X e o
Public Broadcasting, and taped be- changed the name of its rgontempo- Oct. 24-30, King Sunny Ade, Dave Robin- Spandau Ballet, Chrysalis 4- 42720 (Reformation, ASCAP)
i i i i g i | 4 |16 ToNIGHT 1 CELEBRATE MY LOV
fore a h\{e audlenf:e in Nev‘»" York, rary MOR format to “Lite Hits” son of Stiff .Records, Newsweek FM, Thirsty @ L e Roberta Flack Capltol 5242 (Almo/Prince Street/Screen
sponsors include Einbinder, “the fly- . . Ear Productions, 30 minutes. Gems Ewrﬁ,As AP/B
) . Torbet Radio has appointed ac-
paper you've gradually grown to - Torbet adio nas PPOINIeC 90 oct 230, Jo Stafford, Great Sounds, | (2] 6 | 8 %InchzaggnLngnsfer Aot 785786
trust over the course of three genera- g United Stations, four hours. _ Rodsongs/DJA Sarhusic/Almo,ASCAP
and New York offices. They are Kan- . ( g / / /) )
tions,” and the Monongahela Metal d& Rae Ci ’ ):i Terrill Oct. 28-30, Daryl Hall & John Oates, Dick (&) 10] 5 UPTOWN I -
Foundry, “makers of steel ingots for V:qu ae G llnnanl\:io‘llll a"h eb"; Clark's Rock Roll & Remember, United Sta- =l _ 1, $3'T3'A{°‘é'c|gg'g?‘(’,'g G bl gl
home and office use.” eiss . . . Gayle Muller 1as ';. tions, four hours. Bonnie Tyler, Columbia 38-03906 (E.B. Marks/Lost Boys, BMI)
* * K named vice president and director o Oct. 28-30, Gene Watson, Weekly Country 8 | 5 | 14 | MAKING LOVE OUT OF NOTHING AT ALL
Commentary from  producer music and programming for I:ondon Music Countdown, United Stations, three . =i 3'&3"5%'3 Arista 1-9056 (Lost Boys, BMI)
George Martin. Material from the Wav'e!ength. .. And the Radio Ad- hours. Commodores, Motown 1694 (0Id Fashion,ASCAP)
Decca demos and live cuts from their vertising Bureau has named Ben -Oct. 28-30, Donna Fargo, Solid Gold Coun- (30) 13 | 7 | TROUBLEIN PARRDISE .\ econ/Gard
shows at the Star Club in Hamburg Scrimizzi senior vice president of try, United Stations, three hours. Rgf.{g;gla\g:hrg%mgs (Mighty Mathieson/Garden
and- the Budokan in Japan. That’s marketing and sales. LEO SACKS Oct. 28-30, Yes, The Source, NBC, two 1| 8 |12 LADY LOVE ME dmar. ASCAP/Newt
right, the Clayton Webster Corp. of . hours. ﬁgﬂg;&ﬁgg gfﬁf;'ef Bros. 7-29533 (Hudmar, /Newton
St. Louis has acquired radio rights Year.End S Ia| Oct. 28-30, Elvis Costello, Off The Record 14 A LITTLE GOOD NEWS
i C icati fi Special, Westwood One, one hour. Anne Murray, Capitol 5264 (Chappell/Bibo, ASCAP
from Delilah Communications for . N {_13 | o
“The Compleat Beatles,” a two-hour 1 Oct. 28-30, $.0.5. Band, Special Edition, 5 Paul McCartney And Michael Jackson, Columbia 38-04168 (MPL
program highlighting the best of the a 'ng Ose oo Westwood One, one hour. Communications/Mijac, AglCAg .
MGM/UA video and Delilah book H ?Ct' A, LG LS, LO2 [ty L b ngny cl'e‘lrkut:‘%ﬁdcﬁt‘therz Ve%ross, Ansta 1-9073 (Goldrian, ASCAP)
of the same name. The show, part of At Frank S|natra Rock Album Countdown, Westwood One, two 15 | 15| 7 | TELEFONE (LONG DISTANCE LOVE AFFAIR)
Clayton’s “Retr(; Rock” sérics, is hours. ) Chroni = . gl;\«:avna' IEjz%n EMI-America 8172 (Mighty Mathieson/Slapshot,BMI)
available on a barter basis beginning PHILADELPH.I L=y ye§r-end clegc}f'l 25%326:83 HObbl:zz'r Rock Chron- {‘LE'J Deborah Allen, RCA 13600 (Posey/UmchappeII/Van Hoy, BMI)
Nov. 14. ezl O [Tl ST S0 I G Oct ezsgo Big H: ?l:e Show With El () 19| 6 Miehaei Muton THE R Y SrreeEnsign/United Artists/Ides Of
A X * sic will be syndicated natloqally by virac D ¥ -Dém;ﬁtoa Wv;::vr:ood One. two mcrc?leBMurR B rty ( g o
Barbra Streisand is the subject of a Orange Productions here, which syn- hours. b b (18)] 28 | 2 THE WAY HE MAKES ME 52
two-hour Westwood One special tied  dicated Sid Mark’s weekly two-hour ~ "°'* . : Barbra Streisand, Eumbia 38:04177 (Ennes/Emanuel/Theesome, S
to the release of her new film, record show on the singer to about _Oct. 29, George Jones, Leona Williams, 19 |12 | 18 HOW AM | SUPPOSED TO LIVE WITHOUT YOU o
“Yent).” Billed as the superstar’s first two dozen radio stations across the ggvef E?gle, ABC Entertainment Network, o i1l 2 #azlﬂa ’?Er;n’l\gan Atlantic 7-89805 (April/ls Hot, ASCAP/Blackwood, BM) 2
national interview in more than five country. Mark recently met with Sin- CI)T(‘:ItHUZSS'Rin Sy = Bily Joel Columb|a L (Joel Songs, BMI) >
years, the show, hosted by Mary atra in Nevy York to discuss Phe M Nétwo'rk ose hour ’ 21}){ 25| 4 slkmx M\\;{ ﬁier DE, wt6.1 (Epic) 4:04113,(Streobwise/Big. Edre/No,Ears rn
Turner and sponsored by the Cadil- “Sounds of Sinatra” year-end §PC?1al. Oct. 29. Del Shannon. Solid Gol d Saturday Bl?nl) ew Wi it p ’ ©
lac Motor Division, documents the The show will provide new insight Night RKO Ra dioshows. five hours {2_2“‘1. 27 | 4 LADY DOWN ON L w
i ’ i i i he life d ti f Sinatra ght, b M . Alabama, RCA 13590 (Maypop/Buzzherb BMI)
singer’s recording and acting careers into the life an imes of tra, Oct. 29-30, Johnny Mathis, Soundtrack Of = l16] 9 YOU PUT THE BEAT IN MY HEART ®
and plugs her new soundtrack LP. Mark says. In an exclusive interview The 60s, ABC Watermark, three hours. Eddie Rabbitt, Warner Bros. 7-39512 (Malven/Cottonpatch/Dejamus, =
Look for it starting Nov. 14. with Mark, Sinatra will express his Oct. 29-30, Bryan Adams, The Hot Ones, e Tllgi V)IILL o g
v - ca‘:,t get enough views on world conditions and world  RK0 Radioshows, one hour. ey DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP) >
G 23 JOts 41 leaders, his personal contact with the Oct. 29-30, Paul Kantner, Paul Rodgers {(25) CEEp| WHAT'S NEW
i i i ’ B0 8 : . ! ' Ronstadt, A 7-69780 (Elekt, Marke/Warner o
of David Bowie? Tune into the ABCjate Don Costa, major influences on  Dickie Betts, David Byrne, Rock USA, Mutu- - by Cinarick Reaganesaue/tim Lo, ASCR ™

Rock Radio Network Nov. 5, when

Featured Programming

material, which Carruthers likens to
“rediscovering an old friend,” and
concludes with a piece of custom mu-
sic created by Tuesday Productions

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of

ey For Week Ending 10/29/83

h his life and career, and his entire al Broadcasting, three hours. 26 |26 | 4 ONCE BEFORE | GO
DIR Broadcasting presen.ts our fa- 1984 concert schedule. Along with Oct. 29-30, Charly McClain, Dolly Parton, Kﬁherc OA(I)IelrésAéltha)l -9082 (Woolnough/Jemava/Warner-Tamerlane/Milk
vorite karma chameleon in concert Sinatra’s comments, the year-end  Ronnie Milsap, Ricky Skaggs, Michael Mur- @ 30| 3 NEVER SAY NEVZ%gs AR
from the Montreal Forum. The  g,0qi) will include music ranging  Phey, Lee Amold On A Country Road, Mutual (28)| 40 | 2 "-:;\':(sfg'ﬂ"‘gn e gi’j;’ e TIME)
Let’s Dance” show was taped in from his earliest recordings with Broadcasting, three hours. Carpenters, A&M 2586 (Music City, ASCAP)
July. PPN Axel Stordahl in January, 1942, to  Oct. 29-30, Countdown America, RKO Ra- 36 | 2 NEVERSAYDIE o o o (Sooklooty/Chappel, BMI/ASCAP)
“Music & Memories,” which pre- his latest work for Reprise. CLEZOE, (LT TR, {30 35 | 2 TENDER IS THE NIGHT
mieres New Year’s weekend, has Orange Productions, headed by Oct. 30, Duran Duran, Tubes, BBC Rock - {(a{:kﬁon Bsrgwne Asylum 7-69791 (Elektra) (Olas/Kortchmar/Night
; Hour, London Wavelength, one hour. itchen ASCAP)
been launched by Strand Broadcast Mark and local attorney Lita Cohen, . a1 [ 32| 3 TAKE [T TO THE LIMIT
Services of Manhattan Beach, Calif. came into existence as a result of a ! Oc;. 3l?'Cridn:s%o::::h&giz{&mm g‘:lt E/gﬂg/r&sgg?:s‘gndAWaxlon Jennings, Columbia 38-04131 (Cass County/Red
The weekly three-hour show, featur- 1979 Sinatra program on the Mutual heog:r ock Loncer . (3__2} 34| 4 SUDDENLY LAST SUM
ing interviews, news actualities and Network dqne b.y Mark, who had Oct. 30, Ronnle Dio, Queensryche, King e ;% 'h:&tgg g;(p;'t‘ollsszsn (Clean Sheets, BMI)
entertainment items wrapped around been packagmg.Smatra !'ecord shows Biscuit Flower Hour, ABC Rock Radio Net- ) Naked Eyes, EMI-America 8170 (Rondor/Almo, ASCAP)
the hit music of the *50s, *60s and ~ on WHAT and its FM sister WWDB ;. "o00 o 34 | 24| 14 | BABY, WHAT AmOUT YOU
*70s, is h()éted by KHTZ air personal- !'ltere ENES :.he 50;2 Tthe ﬁr;,n to?‘;k Oct. 30, Pat Benatar profile, Rolling (ErYskgra/Asﬂum/l(nosag{a%ohll|on/Moon & Stars, BMI)
ity Mike Carruthers, who, coinciden- its name from Sinatra’s favorite Stone’s Continuous History Of Rock And 35 | 23|15 HUMAN NATURE
tally(?), owns Strand. Each hour con- color. Roll, ABC Rock Radio Network, one hour. Michael Jackson, Epic 34-04026 (Porcara/John Bettis/WB, ASCAP)
. . D 36 37 3 YOU KNOW WHAT T0 DO
tains 50 minutes of program MAURIE H. ORODENKER Oct. 31, John Helliwell of Supertramp Carly Simon, Warner Bros. 7-29484 (C'est/Maya Productions/Redeye,
AP A, g ' AS AP/Hythefleld BMI)
Guest D.J., Rolling Stone Productions, one 37 | 38| 2 ONL
W’ APRODLICTIONS, rnce. hour. ' . QLY oolidge, A&M 2586 (Sonet/Stainless, BMI)
o 1st R D d ‘ gofl):it';:tle,sAC/ DC, Rockline, Globa} Sateltite, a8l | 2ngh B gérlqg%nvgsr::(g?)s A&M 2563 (Warner-Tamerlane/Haymaker, ASCAP/David
St Hecommenda, : . ) atteau
A 2 » | NEED
wo?kc t'o:;:' :;z:' s (LT L Komteh Sls/tgrs, ;l[;metT13g39 (’l\?gé\ P(/Prc‘)rcHestt'a?r/baleB i)
) . awashina/Orca/Day To Day eches River
“ e Oct. 31-Nov. §, Eddie Rabbitt, part one, (a0) £ JUST CAN'T WALK
FU LL TI M E LOVE AFFAI R Country Closeup, Narwood Productions, one ’ e 2 ;terngs Motown 1706 (MCA) (Good Life/Beau Di-0-Do, ASCAP)
hour. The Police, A&M 2569 (Magnetic, BMI)
2nd Recommend, Oct. 31-Nov. 6, B-52's, Neil Spencer of 42 | 41| 12 gom YOU KNOW HOW MUCH | LOVE YOU
; onnie Milsap, RCA 13564 Kelso Herston BMI
NME, Newsweek-FM, Thirsty Ear Produc- 43 | 42| 9 SOMEONE BELONGING TO SOMEO
tions, 30 minutes. The Bee Gees, RSO 815235-7 (Polygram) (Gibb Brothers/Unichappell,
“CAN YOU FEEL THE LOVE” Oct. 31-Nov. 6, James VanHeusen, part S L P R e
two, Music Makers, Narwood Productions, | Juice Newton, Capitol 5265 (Mainstay, BMI)
| 23 HOLD ME 'TIL THE MORNIN' COMES
l, one hour. R S¥p e Paul Anka, Columbia 38-03897 (Squwanko/Foster Frees, BMI)
Nov. 4-6, Michael Stanley Band, The 46 | 43 | 11 SOMEBODYS'S GONNA LOVE V.
AN DR Ew Sl M MONS Source, NBC, 90 minutes. Lee Greenwoo'd”4 MCA 52257 (Cross Keys/Unichappell/Van
Nov. 4-6, Stray Cats, Off The Record Spe- o'l we | ed ’E"‘;{x‘%’:‘%m')vo
cial, Westwood One, one hour. Rk o I{?EHP%WRA&FP)“ E?IAZ (Magnehc/Reggatta/IlIegal BMI)
) Nov. 4-6, Rock Around The World, Rock ARE FORI
SPOTLIGHT RECORDS Chronicles, Westwood S"e' one :lm"b t g JB?tEllé:Ag&r\?’gs Warner Bros. 7-29593 (Warner-Tamertane, BM1/John
Nov. 4-6, Johnny Lee, Weekly Country A
Music Countdown, United Stations, three % Laarllis ,';'}\1‘0"8"‘1” A&M 2551 (Blackwood, BMI)
7 hours. Michael Sembetlo, Casablanca 812516-7 (Polygram)
P LA Y l T WH/ LE l T S H O 7-! .I Nov. 4-6, Ray Price, Solid Gotd Country, (Intersong/Famous/WarnerBros ASCAP,
United Stations, three hours. Clark's (O Bullets are awarded to these products demonstrating the greatest airplay l:d":a ﬂtz ::e:m()anRMovm)
i i 4.6, Fifth Dimension, Dick Clark’ @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal i A Recording
3230 Polaris/Suite 8/Las Vegas, NV 89102 Nov. g " “sytrvm Sl e e Rl IR Ry
Rock Roll and Remember, United Stations, indicated
(702) 362-7500 e !
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Camelot Enterprises Stepping Up Its Video Expansion

By EARL PAIGE

LOS ANGELES—Camelot Enter-
prises is now selling popularly-priced
prerecorded videocassettes in 125 of
its 141 units in what is one of the
largest such expansions into video by
a national record/tape chain.

With dedicated video games in all
units, video rental/sales departments
in nine and plans to open 12 more
early next year, videodisks for sale in
select units and disk rental being add-
ed in nine, the chain is moving into
prerecorded video faster and in more
directions than any other large retail-
er, indicates founder Paul David.

Camelot’s bullishness on dedicated
video games is in sharp contrast to
the general negative view of the prod-
uct among National Assn. of Record-
ing Merchandisers (NARM) leaders
in Carlsbad, Calif. for the annual re-
tail advisory committee meetings
Sept. 21-23. David was there because
NARM'’s board had a session, too.

The popular retailer also speaks
out on X-rated product’s importance.
He says Camelot will not feature X-
rated “first on principle alone, but
also because few malls will allow it.”

It is Camelot’s nearly exclusive
mall operation environment that
makes the chain’s video thrust an as-
sault on at least two conventional
wisdoms in retail. One is the theory
that malls are not conducive to the
fast-paced ““7-Eleven” traffic of video
rental, despite the success achieved
by Wherehouse Entertainment in
several West Coast malls.

A second, related theory is that X-
rated product is crucial to the overall
profitability of video but difficult to

merchandise in malls. Camelot is in
malls without any X-rated product.
David claims that such titles can be
as high as 40% of total volume in
video stores ‘“though you’ll never
hear anybody admit it’s that high.”

The details of Camelot’s newest ex-
pansion move are offered by Kevin
Kilroy, field coordinator for video,
who works out of the firm’s offices in
Port Richey, Fla., where the pilot
video department in the Gulf View
Square mall is located.

Kilroy credits Camelot’s success in
dedicated video games to the special-
ized buying and merchandising skills
of Dwight Montjar, based in the
chain’s North Canton, Ohio head-
quarters, who also buys computer
merchandise. He says a lean “hit” in-
ventory, smart buys of cutouts and
“our overall good program’ have
maintained video games’ status as a
chainwide profit contributor.

The chain’s move to sales of popu-
larly-priced prerecorded video, in-
cluding “Flashdance,” “Jane Fon-
da’s Workout™ and soon “Raiders Of
The Lost Ark,” will be chainwide

soon. “We're warehousing now. We
moved 600 pieces of ‘Flashdance’ in
the first few weeks,” says Kilroy. He
adds that the product is often posi-
tioned in stores in the blank tape sec-
tion but stresses that attractive sign-
ing and p-o-p is important. He
especially credits Paramount with
“furnishing phenomenal point of
purchase.”

Kilroy acknowledges that Camelot
has not maintained the pace of video
rental department openings seen ear-
lier this year, when Nashville became

the eighth such outlet. Echoing Da-
vid’s view that the chain is constantly
re-evaluating its video move, he says,
“We will have St. Louis (actually in
East St. Louis, Ill.) open this month,
and the pace will pick up.” He says
Camelot has found it must sharpen
its pre-opening research. “We're go-
ing to cherry-pick new sites (for vid-
eo departments).”

“A high volume record/tape unit
doesn’t necessarily equate to high
volume in video rental and sales,”
Kilroy says. He mentions several fac-
tors, from intense video retail compe-
tition and transient demographics to
VCR ownership and cable television
saturation.

Answering one of the most fre-
quently mentioned criticisms of
malls, that rental return is inconve-
nient, Kilroy says Camelot is now us-
ing night drops-in two sites and is ex-
perimenting with several methods to
streamline rental return. “We're go-
ing to an embossed rental card with
phone number and customer num-
ber. Our rental form is being rede-
signed. We're working out the prob-
lems most associated with night
return.”

Camelot still eschews laser video-
disks. “We’re just not getting the re-
quests from our customers,” Kilroy
explains. Camelot is going in two di-
rections, Kilroy says. Two test store
programs with 250 CED disks for
sale only are about to begin in the
Miami market. And Camelot is going
in nine outlets with videodisk rental
at $3, its standard price for videocas-
ette rental.

Among the eight units now with
full-line rental/sales video depart-

ments, Camelot is also going with a
“featurette” section, with movies of-
fered for rent at $1 a day, Kilroy
says. “These are generally less than
hour-long releases and include a lot
of music video, as well as things like
‘Strawberry Shortcake’s Homecom-
ing.'”

Camelot is continuing throughout
the eight stores with its *“Road
Show,” a traveling inventory of about
1,000 basically esoteric titles. The
Charlotte store, where the program
was recently added, is also a pilot op-
eration in that the video department
there in a free standing Grapevine
store is the only such department
outside a mall environment.

Still other new aspects of Came-
lot’s video involvement are the estab-
lishment of a training program under

Randy Chambers in Nashville, the
development of a store operation
manual for video, and the centraliza-
tion of buying under Kilroy, with
several wholesalers involved.

VIDEO MUSIC

CONFERENCE
Nov. 17-19, 1983
Huntington Sheraton
Pasadena, California
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These are the best selling home video games | g:
‘g compiled from retail outlets by the Billboard glg|2 | ;§ N
P research department c; u:s|§ % §
8 | Tme s|sE 28
= Manufacturer, Catalog Number v e
Q-BERT-Parker Brothers 5360 XITE;:'S
11|  POLE POSITION—Atari CX 2694 oo
3 | 2 | 17| BURGER TIME-Intellivision 4549 o ! ?.
4 | 8 |35| MS.PAC-MAN-Atari CX 2675 _|e 4! |
5| 7 [ 15| ROBOT TANK-Activision AX-028 o ' |
6 | 6| 15| JUNGLE HUNT-Atari C-2688 o | ]
7 | 5| 9 | DECATHLON-Activision AZ 030 o L
8|3 |21| ENDURO-Activision AX-026 I o
9 | 13|59 | FROGGER-Parker Brothers 5300 ole| |o
10/ 12| 5 MR. DO!-Coleco 2622 ° °
11| 9 | 31| CENTIPEDE-Atari CX 2676 ele| | | |
12|10 | 41| RIVER RAID-Activision AX-018 o ¢ |
13| 11|57 | PITFALL-Activision AX-108 o o
14|14 {17 | MINER 2049ER-Tigervision 7008 °
15|20 | 3 | BATTLE ZONE-Atari 2681 o |
16| 15| 9 | KANGAROO-Atari CX 2689 oo
17|18 | 33 ZAXXON—Coleco 2435 ° °
18| 17| 25| KEYSTONE KAPERS-Activision AX 025 |e 1]
19| 16 |33 | DONKEY KONG JR—Coleco 2601 o |eo
20| 22| 3 | DEATH STAR BATTLE-Parker Bros. 5060 | @ |
21 SPACE DUNGEONS—Atari CX 5232 ef | [
22|23 |17 | GALAXIAN-Atari CX 2684 oo
23 | XX TIME PILOT—Coleco 2679 .
24 (25|19 | LOOPING-Coleco 2603 o
25|24 | 3 | MISSION X—Intellivision 4437 [ .
®Denotes cartridge avarabity for play on hardware configuration. |
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Dance Disks Boom For Distrib
Callon’s JDC Reports Steady 12-Inch Single Growth

LOS ANGELES—Since compos-
e-/guitarist/producer Jim Callon ex-
pinded JDC Records in 1978 from a
s-nall disco label to a 12-inch dance
r=cord wholesaler, his volume has
r sen about 900%.

The mushrooming growth is char-
asteristic of Callon. While still an un-
dergraduate at UCLA in 1968, Cal-
lon entered the industry as leader of
the Glass Family. In his senior year,
be produced and recorded “The
Glass Family Electric Band,” an acid
rock album released by Warner Bros.

Upon gaining his master’s in En-
glish literature in the early '70s, he
decided he wanted to be an engineer/
producer. While working indepen-
dently, primarily at Hollywood Re-
corders, he assisted the likes of Ken-
my Rogers & the First Edition and
George Clinton, who was producing
F unkadelic, Parliament and Bootsy’s
F.ubber Band at the time.

In 1976, Callon and his wife Dale
formed JDC Records, working out of

their Marina del Rey home. The la-
bel’s best selling record was the Glass
Family’s “Mr. D.J.,”” which he says
sold 200,000 mini-albums worldwide,
followed by several other Glass Fam-
ily releases which sold well overseas
but not in the U.S.

When the trade announced disco
was dead in 1978, Callon decided to
buck the trend and moved into 1,500
square feet of warehouse space in San
Pedro. Due to his basic work in mar-
keting at the label, he knew stores
and accounts that still wanted disco.
He also foresaw the 12-inch dance
craze.

In that initial calendar year of both
wholesaling and running the label,
Callon grossed an  estimated
$150,000. He dealt with a universe of
50 to 100 customers, primarily disco-
oriented dealers across the nation.

JDC Records has recently moved
to 7,000 square feet at 567 W. 5th St.,
San Pedro. It ships 12-inch product
and a few hard-to-obtain disco al-
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. BIG APPLE
ENTERTAINMENT,

a leading distributor of home
entertainment products, serving
dealers from coast to coast.

. OVER TEN MILLION
DOLLARS IN INVEN-
TORY AT ALL TIMES.
We sell Major Brands only:—
ePanasonic *JVC eAtari
*Toshiba eJensen ¢Sony
*Sanyo e*Timex *Epson
eClarion e¢Audio Technica
ePioneer eActivision *RCA M-
Network *Mattel «Colecovision
eCommodore *Teac.

NAME

TVTLE

COMPANY

TELEPHONE

ADDRESS

arTy

STATE

BK}ANNE

NEW YORK, 10038

DEPT. BB

CATALOG

300 PAGE AUDIO/VIDEO/
COMPUTER, ELECTRONICS CATALOG

SEND TODAY FOR YOUR FREE 300 PAGE
BIG APPLE CATALOG OR CALL TOLL-FREE

1-800-221-5191

IN NEW YORK CALL: (212) 233-0747

ENTERTAINMENT |
15 PARK ROW, |
NEW YORK CITY ||

. WE OFFER OUR
CUSTOMERS THE
FOLLOWING SERVICES:
eDaily Specials *Product Infor-
mation by Phone *Export Divi-
sion *One Stop Distribution
*Monthly Newsletter on Our
Specials

. LARGE SELECTION AND
EXTRA PROFITS. Take a
bite of the Apple and call
(1-800) 221-3191

—
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bums to all 50 states, Australia, Mex-
ico, Germany, Hong Kong and the
Philippines. Advertising in Billboard
and the Disco Dance Report has led
Callon to acquire a Telex machine to
take wired orders from overseas. He
has 15 employees, 11 of whom are
full-time. Callon estimates that he
distributes about 45 labels.

Callon says that as far as he knows,
JDC is the nation’s only distributor-
ship devoted solely to 12-inch dance
product. His biggest local record as a
regional distributor has been the New
Edition’s “Candy Girl” on
Streetwise, which he says sold 27,000
copies.

As a national distributor/one-stop,
JDC does well with imports. Fallon
says he’s sold over 2,000 pieces of

Norma Lewis’ “Maybe This Time”
on England’s ERC Records, and
more than 5,000 of “La Noce” by
Spain’s Azul y Negro. As a one-stop,
Callon estimates he carries more than
700 different 12-inch titles.

Callon continues to release prod-
uct on his own label. He is coming
with a master acquired from Rain
Records in Holland, “Flashlight” by
Rofo. He also plans to release a 12-
inch dance single, ‘““Taboo,” by local
singer Precious Chambers.

THEY ASKED, THEY GOT—Signing
an agreement that gives the exclu-
sive marketing license of Don’t
Ask Computer Products, a voice
synthesis software firm, to Tronix
Publishing, a home computer soft-
ware maker, are Don’t Ask’s presi-
dent Randy Simon, left, and Tronix
president John Reese, right. Bob
Freedman, a salesman for Don’t
Ask, watches.

Cash Problems Blamed
In Video Store Closing

WILMINGTON, Del.—Cinema
Video, Cinema Video, one of the
leading videotape retailers in the
area, closed its doors Oct. 8 because
of reported cash-flow problems.
Mike White, store manager, says the
store closed after its three employees,
including himself, submitted their
resignations. The three decided to
leave because their salaries were cut
and because the store lost half of its
movie inventory, according to White.

Steve Maconi who owns the store
with Steve Yates, who recently
moved to Texas, would not comment
on the store’s financial problems.

About 2,000 people had paid
$29.95 for a yzar’s membership in the
store’s video rental club, says White,
who had managed the store since it
opened in August, 1981.

White says 1,500 videotapes, or
about half of the movie tapes avail-
able for rent, were actually owned by
the firm’s accountant, who leased
them back to the store. The accoun-
tant removed the tapes because he
was concerned about getting paid,
White says. Although $35,000 to
$40,000 worth of tapes remain in
stock, White says, he and the other
employees were concerned about the
drastic reduction in selection.

MAURIE H. ORODENKER

www americanradiohistorvy com

_NewProducts

L ,«/32:945% &?wfx%”ﬂm«v%“%%’ SE

The RomScanner from MarJac Technology of Glendale, Wisc., holds 10
Atari 2600 Series /CR cartridges that can be changed instantly by pushing
rumbered buttons on the control panel.
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This cable-ready Betamax videocassette recorder, the SL-2401, allows
owners to record non-scrambled programs on up to 107 channels. No con-

verter box is required. Retail price is $650.

KENNY ROGERS

.'2832 Spring Grove Avenue
Cincinnati, Chio 45225
(513)681-8400

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP

2201 Lockheed Way.
Carson City. Nev 89701

BESIDE(S

pEBrEr
on T fond

TOUR PROGRAMS

BUTTONS

BUMPER STICKERS

and absolutely guaranteed to sell!

Call toll free 1
In California 1

California Posters
6601 Elvas Avenue

"~ WHAT SELLS
'RECORDS?

Many record stores are ftinding long profits in rock-n-roll
accessories from C.P. Rock! Posters, tour programs, buttons,
I patches, etc. Everything in our huge selection is fully licensed

-800-852-3087
-800-852-8871

Write for a free complete catalog
Wholesale and retail requests welcome!

)

DECALS

41’@"“

P 14

PAINTER HATS

Sacramento, California 95819
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DYLAN, BOB
Infidels
\\ POPULAR ARTISTS LP Columbia QC 38819(CBS) no list
CA QCT 38819 no list
BLUE OYSTER CULT ENCHANTMENTS
The Revolution By Night Utopia
LP Columbia FC 38947 (CBS) no list LP Columbia FC 38959 (CBS) no list
CA FCT 38947 no list CA FCT 38959 no list
BILLY & MYLA HIATT, JOHN
School of Hard Knocks v Riding With The King
LP Columbia 5C 38971 (CBS) no list LP Geffen GHS-4107 (Warner Bros.)
CA 5CT 38971 no list
McCARTNEY. PAUL
CLARKE, STANLEY, & GEORGE Pipes Of Peace
DUKE LP QC Columbia QC 39149 (CBS}.....no list
The Clarke/Duke Project 11 CA QCT 39149 no list
LP Epic FE 38934 (CBS) no list
B (T S ' o list PENDERGRASS, TEDDY
Heaven Only Knows
CLIFF, JIMMY LP Philadelphia International
Power and The glory Records FZ 38646 {CBS) _no list
LP Columbia FC 38986 (CBS) no list
CA FCT 38986 .. no list SONS OF HEROES
Sons Of Heroes
DUKE. GEORGE LP MCA MCA-39020. $8.98
See Stanley Clarke CA MCA-39030. $8.98

THE BEST POSTERS
THE LARGEST SELECTION
Fully Licensed, Full Color, Full Size

To Order Call
1-800-292-2902

Send $1.00 for Mail Order Catalogue
ARTEMIS, INC., 162 W. 21ST., NEW YORK, N.Y. 10011

Give the gift
of music.

STRAIT, GEORGE
Right Or Wrong
LP MCA MCA-5450
CA MCA 5450.

GILLEY, MICKEY

You've Really Got A Hold On Me
LP Epic FE 39000 (CBS) ... _.no
CA FET 39000 . ... .no

HAGGARD, MERLE
The Epic Collection
LP Epic FE 39159 (CBS) !
CA FET 39159 . .

no
.no

NELSON, WILLIE

Special gift edition, 11 LPs
LP Columbia CX 38250 (CBS).....
Without A Son
LP Cotumbia FC 391 10 (CBS)
CAFCT 39110

no

....No
no

New LP/ Tape Releases

$8.98
$8 98

list
list

list
list

list

hist
hist

CLASSICAL

BACH, JOHANN SEBASTIAN
Coffe Cantata, Peasant Cantata
Krisztina Laki
CA Hungaroton MK-12462

DVORAK, ANTONIN

Cello Concerto, Waldesruhe for
Cello & Orchestra

Helmerson, Gothenburg Orch,,

Jarvi
LP BIS BIS 245
CA MC 245

Music for horn & piano

ib Lanzky-Otto (horn) & Wilhelm
Lanzky-Otto (piano)

LP BIS BIS 204

KODALY, ZOLTAN
Hungarian Folk Music
LP Hungaroton LPX 18075/6

LISZT. FRANZ

Les Preludes, Orpheus, Tasso
Hungarian State Orch., Ferencsik

CA Hungaroton MK-12446

The Play Of Daniel

Schola Hungarica

CA Hungaroton MK-12457

Memory of Thomas Becket
Schola Hungarica

CA Hungaroton MK-12358

MENDELSSOHN., FELIX
Symphonies #4 & 5
Hungarian State Orch.,

CA Hungaroton MK-12414

Ivan Fischer

MILLER, LAJOS
Verdi Baritone Arias
CA Hungaroton MK-12385

PUCCINI, GIACOMO
La Rondine
Kiri Te Kanawa, Placido Domingo,
Mariana Niculescu
Ambrosian Opera Chorus, London
Symphony Orch., Maazel
LCPBg:3S Masterworks 13M 37852

{ no hist
CA 13T 37852

no list

ROSSINI, GIOACCHINO
La Cenerentola
Lucia Valentini Terrani, Francisco
Araiza, Enxo Dara
Male Chorus of Westdeutscher
Rundfunk, etc.
LP CBS Masterworks M3 38606

{CBS) _no list
CA M3T 38606.

..no list

SIBELIUS, JEAN
Symphony # 3, Suite from King
Kristian
Gothenburg Symphony Orch., Jarvi
LP BIS BIS 228

TOKODY, ILONA
Operatic Recital
Arias; La forza del destino: Aida:
etc.
Hungarian State Opera, Mihaly
LP Hungaroton SLPD 12478

VERDI, GIUSEPPE
Opera Arias
Jose Carreras, Lopes-Cobos, Lon-
don Phil Orch
LP Philips 9500 977
CA 7300977

VIVALDI, ANTONIO
12 Concerti Op.8 (Il Cimento), The
Four Seasons
Franz Liszt Chamber Orch.: Rolla
LP Hungaroton SLPD 12465/7

WEBER. CARL MARIA VON
Flute Sonatas
Jean-Pierre Rampal, John Steele
Ritter
LP CBS Masterworks IM 3742 (CBS) no list
CA IMT 37842 nc list

YO-YO MA
Shostakovich: Cello Concerto # 1
Kabalevsky: Cello Concerto #1
Philadelphia Orch., Ormandy
LP CBS masterworks IM 37840
(CBS).

CA IMT 37840.

.no list
.no list

JAZZ

HERMAN, WOODY & ROSEMARY
CLOONEY

My Buddy

LP Concord Jazz CJ-226

JAMES, HARRY

Ciribiribin
LP BainBridge BT 6252 .$8.98
CA BTC 6252 $8.98

MC KENNA, DAVE
A Celebration of Hoagy Carmichael
LP Concord Jazz CF-227

O'NEAL, JOHNNY
Coming Out
LP Concord Jazz CJ228

SHELDON, JACK

The Jack Sheldon Quartet
LP Concord Jazz CF-229

SOUSA, JOHN PHILIP
Marching Along With John Philip
Sousa
LP Bainbridge BT 6251
CA BTC 6251

.$898
..$898

THEATRE/FILMS/TV

CANDIDE
Original Broadway Cast Music
LP CBS Masterworks M 38732
CAMT 38732 ... ..

CHARLOTTE'S WEBB

Original Soundtrack Recording
LP MCA MCAP-13302

....... no list
...no list

MERRY CHRISTMAS MR.
LAWRENCE

Music From The Original Motion Pic-
ture Soundtrack

LP MCA MCA-6125. $8.98
CA MCA-6125 ..8898
STREISAND. BARBRA
Yentl
LP Columbia JS 39152 (CBS) no list
CA JST 39152, _.no list

MISCELLANEOUS J

MURPHY, EDDIE

Comedian
LP K Columbia FC 39005 (CBS).......
CA FCT 39005

no list
.no list

OLDEST
ONESTOP

(
=

=

IN THE
COUNTRY

Box Lot

2616 Puritan
Detroit
M| 48238
Phone
313-341-7053

AN

STEPHANIE MILLS
MERCILESS

~N_

['sTepHanit MiLLS |
Merciless | A,

Lol s

7

SHE WORKS
HARD FOR
THE MONEY

DONNA SUMMER

gro= PolyGram Records

Loose

$490 - $525

Hurry! prices Subject to Availability of Product

TRAINBOW

BENT OUT OF SHAPE

b O~

THE MOODY BLUES
T]/\p_’P/p_sp_r\Jr

g

THE MOODY BLUES

The Present

i
| Bent Dut 01

=

Kby

|

W
Shape

LICK IT UP

KISS
Lick It Up

o~

ol
GAP BAND V |
Jammin®

. . . NEW TOM JONES ALBUM

We are a complete One-Stop carrying a full line catalogue of all
labels « 45’se 12" Discoe LP’s & Cassettes« Pop+ R & B« Rock e

Jazz « Country & Western « Gospel ¢

e Min. Order 25 Units ¢« Terms Cash C.O.D.

Large Selection of Oldie 45’s

by Complete Advertising
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RECORD BAR REPORTS $75,000 GROSS

Warehouse Sale Called Success

By JOHN SIPPEL

LOS ANGELES—The first cen-
tral warehouse sale by Record Bar
grossed approximately $75,000 over
a recent three-day weekend.

More important than the profits
was the combination of good public
relations it brought to the Durham-
based retail chain and the enthusiasm
of more than 60 non-store personnel
who volunteered to staff the event,
notes Ed Berson, vice president, pur-
chasing and distribution.

“We asked for volunteers to work
in a daily shift,” Berson explains.
“We selected 30 office people and 30
warehouse employees. In addition,
we had about 15 people from the lo-
cal stores, who normally work less
than 40 hours. All were paid. When
Sunday closing time of 6 p.m. neared,
I was deluged with requests by our
workers that we extend the cutoff
time.”

Martin Grill, 31, a full-time pro-
grammer/analyst in accounting, won
the prize as “salesman of the sale.”
He moved more than 100 Unitech
personal stereos at $14.87 in the 13
hours he worked over two days.
Grill’s only prior experience in retail
had been as an undergraduate at the
Univ. of West Florida, Jacksonville,
where he sold tires and car stereo
part-time at a Woolco discount store.

*[t was a nice change. Normally, |
work at a desk, doing analysis, par-
ticipating in office meetings and
working at my CTR. I am essentially
a people person. Working at the sale
filled a part of my life I miss,” Grill
Says.

Berson estimates the attendance at
the three-day event at over 6,000. “‘1
had uniformed security guards at the

entrance who were equipped with
hand counters. At peak times Satur-
day and Sunday, there were four and
five deep at the browser boxes,” he
states.

Store personnel operated the six
cash registers. Only cash and credit
cards were accepted. Berson says the
crew was only $31 short when the
registers, supervised by store manag-
er Vince Delap, were checked out af-
ter the weekend. The office and ware-
house people worked the 35,000
square feet of the 18,000 square foot
returns warehouse where the event
was staged. Fixtures used came from
a Record Bar store in Florida which
had just closed. Warehouse manager
Wallace Cherry closed off the re-
quired area Wednesday and had the
entire “‘store space” ready to go Fri-
day at 3 p.m. when more than 100
were waiting to enter.

The 30-hour sale was especially
good in moving most of the 19,000
units of “dead wall” merchandise,
which Berson describes as inventory
on which no return can be made. He
ran these albums from 19 cents to
$4.99. In addition, he got approxi-
mately 16,000 assorted albums from

Big Red, the cutout wholesaler,
which he marked at two for $5 and
up to $4.99.

To stimulate slow movers as the fi-
nal day wore on, Berson had a PA
system announcing markdowns on
various categories of albums and ac-
cessories. Ron Philips of Ad-Ven-
tures, the Bar’s in-house ad depart-
ment, announced regular hourly
contests and promotions to heighten
consumer interest. Local FM station
WQDR did a remote, and Mike

Georgia Dealer Gardner
Launches Franchise Plan

LOS ANGELES- Dick Gardner
has fulfilled a prediction he made two
years ago that he would become a re-
tail record/tape/accessories store
franchiser.

Gardner, who opened his first
Rock ’'n’ Easy Records store in
Brunswick, Ga. in 1977, has sold off
his Valdosta and Pinesville, Ga.
stores and is currently outfitting a
new store in Augusta. All are in
shopping centers.

Gardner explains his franchise
agreement as one whereby he pro-
vides continual supervision and guid-
ance after helping train store person-
nel, in return for which he receives a
“*4% royalty on gross sales.”

The 3,000 square foot store in Val-
dosta has been acquired by Bob
White, who has been manager of the
Rock ’n’ Easy store there since it
opened in August, 1979. The 2,000

(DIVIDER CARDS

ALL SIZES AVAILABLE

19¢ aoa wo
| Why Pay More?

Direct from Manufacturer
Call or Write
Sam Lempert

(212) 782-2322
109 So. 5th Street, Brooklyn. N.Y 11211

AL-LEN CUTTING CO.

Special Volume Rates
We Buy Used and

Obsolete Cards 4

e

\.

square footer in Pinesville has been
purchased by John and Sharon Wal-
lick. The Wallicks recently trained
for a month in the Brunswick flag-
ship store.

Gardner is currently in Augusta,
where he is outfitting an 1,800 square
foot location for franchise owners
Frank DeLoach and Herbert Alt-
man, Brunswick businessmen. John
E. Brown is training with Gardner to
manage the Rock 'n’ Easy store
there. According to Gardner, fran-
chisees are open to buy from any ven-
dor or source.

Gardner maintains phone liaison
with his franchises on an almost daily
basis and will visit the new stores reg-
ularly until they are more able to go
it on their own.

Gardner expects to open two to
four new franchised locations in
1984. His next franchisees will be his
accountants since he started in the in-
dustry, Dan Coty and Brook

Gaudry, who have offices in both Sa-
vannah and Brunswick.

. et
BABY TURTLE—The opening of a
new Turtle’s store in the Atlanta
suburb of Conyers is cause for cel-
ebration on the part of store em-
ployee Amy Eidson and WKLS At-
lanta air personality Mark McCain.
The store is the 27th for the chain.

Retailing

Cross made an  in-warehouse
appearance.

To correlate the warchouse sale
with regular Record Bar patronage,
customers who bought merchandise
at the warebouse sale got a $1-off
coupon on the purchase of an album
in a Record Bar.

“It was a well-planned event, but
took a lot of doing,” Berson says of
the sale, believed to be an industry
first for a national chain. I don't
think we could do it more than once
a year.”

Mainstream Records in Milwau-
kee initiated a warehouse sale about
five vears ago. The event grew so
large that it has since been moved to
a larger building on the Wisconsin
State Fair Grounds, West Allis,
where it is staged several times
yearly.

RECORD BAR BOUNTY—Some of the more than 6,000 customers who

crowded into Record Bar’s returns warehouse during a recent three-day

weekend sale sift through bins of cutouts and “dead-wall” merchandise.

The sale gross=d approximately $78,000, making it the hottest “store” in
the 150-outlet chain for that weekend.

“THE HOTTEST NAME IN QUALITY AUDIO WILL BEGOME
THE HOTTEST NAME IN PREMIUM CASSETTES’

“T0 MAKE A PROFIT,
YOU HAVE TO MAKE THE SALE”

Many manufacturers have offered
you so-called “premium” cassettes that
would earn greater profits. The only
trouble is no one is willing to pay a
“premium” for the cassette tape they
offer.

We know customers are willing to
pay a premium for Denon DX Cassette
Tape, because it's w it. They will
hear the difference, but most
importantly, they are willing to try DX
Cassette Tape because they believe in
the Denon name.

“YOUR CUSTOMERS WILL SAY,
‘) CAN HEAR CLEARLY NOW.'"

Denon promises only one thing to

www americanradiohistorvy com

It's no wonder that members of the
Consumer Electronics industry refer to
Denon as, “the hottest, fastast growing
quality Audio Brand in the business.

In 1983, make Denon's success
your own.

your customers. We don't say our
cassettes will play cn the moon; we
don't say they will survive boiling in oil.
We simply pramise your customers that
the recordings thay make on DX
Cassette Tape wil! sound more like real
music than any cther brand on the

market.
“1982.
AVERY GOOD YEAR
FOR DENON”

Three Hi-Fi Grand Prix Winners;
dozens of rave reviews; and 100%
growth in sales —all done without
sacrificing Denon's product quality or
brand image.

For more Intormation please contact Stephan
Lesser, Denon America, Inc.. 27 Law Drive,
Fairfield, New Jersey 07006. (2C1) 575-7310

me, Akasada, Mmato-Ku, Tokyo 107. Jepa

umbia Co . Lig . No 14-14.4
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ENTERTAINMENT TOP 20
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El5 | §| .. 2/ 8 8 E | E 58| a =
|~ = | Title Manufacturer Remarks s/ < = 8 |3 22 F & B
1 2 | 4 | CHOPLIFTER Broderbund Arcade-Style Game L o o
— | S _ —_— 1 | 1 Ao e
2| 3 J( 4 | ZORKI Infocom Text Adventure Game ° ° ‘ ° ° ° ° °
| — _ S e e Il
3 | 1| 4 | ZAXXON Datasoft Arcade-Style Game L ok (34
4 4 4 LEGACY OF THE LLYLGAMYN  Sir-Tech Adventure Game L ‘ i
— . . | i
5 ] 5 | 4 ' BLUE MAX Synapse Diagonal Scrolling Arcade Game | % ‘
! T 1 : — |
|
6 | ¢ 4 | FORT APOCALYPSE Synapse Scrolling Arcade Game kO | ok
JIN 1l S - —_— | S S S E— 1 _
7 | 9 | 4 | JUMPMAN Epyx Action Strategy Game ] ok | o (]
—-r" +— = — e — = - . —
8 | 11| 4 | MINER 2049er Big Five Arcade Game *
9 7 4 | LODE RUNNER Broderbund Arcade-Style Game L] L]
- — — | us L. 5 ] i i
10| 8 | 4 | FROGGER Sierra On-Line Arcade Game . ok | ok °
T
11 14 4 PLANET FALL Infocom Text Adventure Game L] L L] L] L] L] L] L]
12 10 | 4 | TEMPLE OF APSHAI Epyx Fantasy Role-Playing Game ° ok | ok °
— - _ _ I S| L L I
13 12 4 CASTLE WOLFENSTEIN Muse Arcade Adventure Game L4 L4
14| 15 | 4 | EXODUS: ULTIMA lil Origin Systems Inc. Fantasy Role-Playing Game °
e | . L
S = iy ~ - !
a 15| 16 | 4 | DONKEY KONG Atari Arcade Game 4 L 4 e | &
-
[+ < | I |
g 16 | 17 | 4 | PINBALL CONSTRUCTION SET  Electronic Ars Educational Arcade Game L L L
@ | ! - S - S PO S L |
= |17 | 13 | 4 | WiZARDRY Sir-Tech Fantasy Role-Playing Game ]
o |- — I = — e = I L =l
o |18 m | FLIGHT SIMULATOR Microsoft Simulation Package °
o0 |- L | | _ . S . - | - [
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Now
Playing |
Research Firm

Sees Substantial
Database Growth

By FAYE ZUCKERMAN

Let the computer do your filing:
Database manager software turns
computers into file cabinets. Data-
bases can store files in the form of
lists, records, mailing labels, dates—
virtually any subject matter worth
keeping. By the year 1987, databas-
ing is expected to show an 80%
growth, says a recent market survey
by Creative Strategies, a research
company based in San Jose.

The research company believes
that declining prices will continue to
fuel user demand for such programs
that are not new to the computer in-
dustry. Databases are widely used in
businesses to save and find informa-
tion. Only now, however, is the home
computer market beginning to use
database management software.

In fact, one of Synapse Software’s
first products was a software package
called “‘FileManager” for Atari home
computers with disk drives. The
company created the program nearly
one year ago for novice computer
users.

“FileManager” comes with in-
structions that provide a step-by-step
description of how to create a file and
use the program. The directions
show how to enter records, retrieve
information, update and delete from
already existing files. The addition of
“RamDisk,” by Axlon, can be used
to greatly speed up the memory, and
allow the files to be formed more
quickly than with a regular disk.

While setting up files, the comput-
er has few reservations about inform-
ing you of a bad file name with the
display “Syntax Error.” “Data Too
Long” tells you that you have typed
in too many letters for a file name,
and “File Not Found”’ means that
you probably have not spelled the
name of your file correctly.

The typing into the computer of
files, lists, mailing addresses or what-
ever one chooses to store is often long
and tedious. But once the informa-
tion is in the computer, memorized
on floppy, there are several com-
mands that can be used to speed up
the finding of information. For exam-
ple, a “‘character scan” allows search-
ing for specific combinations of let-
ters if a file name is forgotten, or
needs to be quickly retrieved.

Also, the information in the data-
base can be sorted into new files.
Hence, if a record collection is listed
on th .nputer, it can be put in al-
phabetical order by name of artist
and by title. It can be divided by mu-
sic genre and format, and also or-
dered by year.

* K K

How-to compuier on video: A se-
ries of video titles from Understand-
ing Personal Computers, Stanford,
Calif., teaches computer literacy. The
videocassettes stress general comput-
er skills rather than training for spe-
cific software titles on a machine, the
company says.

Each video costs about $99. The
beginning title, “Introduction To
Hardware,” starts with the basics
such as how to turn on a computer.
Other videos include “Introduction
To Word Processing,” “Introduction
To Software” and ‘““How To Buy A
Personal Computer.”

* K K

Coming attractions on disk: A

“preview disk’ sales promotion being

(Continued on page 33)
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By PHILLIP HILL

Home computers by the year 1990
will be as popular and numerous as tv
sets in European homes. So says Gor-
don Curran, who is one of the senior
partners of Intelligent Electronics, a
Paris-based microcomputer and vid-
eo-game consulting firm.

Curran and his associate Brigitte
Morel predict that while the world-
wide market for video games tends to
be dropping by some 25%, when
compared to 1982, these lost sales
will be more than compensated for by
an increase in the number of home
computers being sold.

Western Europe’s sales of video-
game consoles numbered 1.5 million
this year. Last year it totaled 1.6 mil-
lion. Worldwide, sales reaching 7.2
million for video games in 1983,
numbered some 9.4 million in 1982,
the company estimates.

As for home computer sales in Eu-
rope, the saga is taking a much differ-
ent tack. Sales will double in 1983 to
1.6 million units. Curran and Morel
believe total sales will reach 7.6 mil-
lion units worldwide.

Whereas in the U.S. and U.K,, the
video game boom lasted some two
years before the home microcomput-
er sales began to dominate, Europe
will experience a much faster turn of
events.

France, for example, saw comput-
er sales in 1982 barely number 25%
of the total sales on video game con-
soles. And the same is certain to hold
true for most of Europe, with the ex-
ception of Southern Europe—Spain
and Italy—which show strong ad-
vances in the video game field for this
year.

Intelligent Electronics has also dis-
covered through its statistical analy-
sis of the computer market there that
multi-million-dollar advertising bud-
gets will be common in Europe. This
fall, Curran and Morel predict Euro-
pean computer advertising from most
of the major manufacturers will
abound.

Last Christmas there, video games
were heavily promoted in many Eu-
ropean countries in only specialized
publications. Then a home micro-
computer was featured with a picture
and that was sufficient advertising,
they say. Adds Curran: “Manufac-
turers want to obtain the highest pos-
sible share of the lucrative Christmas
sajes.”

Although new to the field, Curran
and Morel are finding that their stud-
ies are unique to Europe. “When we
started,” Curran explains, *“We
thought that the people who would
be most interested in studies on dis-
tribution would have been the small-
er companies who did not have their
own research facilities. In fact, the
people most interested have been the
big companies, the ones who do not
do anything without intense re-
search. The smaller companies are
not so prepared to do that.”

Intelligent Electronics has been
doing consultant work since 1982. It
not only is a market forecaster, but a
local distribution information com-
pany for Europe. It now numbers
more than half of the top 10 world
computer manufacturers as clients.

Most of the actual work of the
company, thus far, has been to carry
out multi-client research on specific
couniries. Instead of selling a report
for $20,000 to one client, which
many companies might not be pre-
pared to pay, the multiclient ap-
proach means that the cost of the
same report to each company is only
about $1,000.

(Continued on page 32)
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For Britain's hard-pressed record re-
tailers about to move into video game
software, which has grown ,from
nothing to an estimated $220 miliion
business within three years, the new
market looks increasingly like it may
eventually outstrip sales of conven-
tional audio disks and cassettes here.

Major record companies like
WEA, CBS, EMI, K-tel and Virgin,
together with record industry whole-
salers such as Lightning, Terry Blood
and, most recently, Wynd-Up, are al-
ready involved in the distribution
and sale of dedicated game and home
computer software and are now mak-
ing great efforts to woo the record re-
tail sector.

Says Virgin Games’ chief Nick Al-
exander, for instance: “There is a
gaping hole in the market that record
retailers can fill.”

And as long ago as last year, Light-
ing’s chief Ray Laren was asking,
“Why shouldn't video games be sold
by record and video dealers? Video
game customers are basically the
same people who go for records, so
this has to be a natural area for
diversification.”

Indeed, it is the marked similarity
of customer profiles in the two mar-
kets that makes games growth so
alarming to music industry dealers.
Involved is the same 15-24 age group
that has traditionally been the main-
stay of pop record sales, and research
surveys suggest some teenagers are

spending as much as $15 a week on
computer game cassettes.

Claims Bruce Everiss, general
manager of Imagine Software: “The
record companies are experiencing a
fall in sales because more and more
young people are becoming bored
with pop and are turning to games in-
stead. Indeed, many record compa-
nies are getting into computer games
in order to survive.”

And he even predicts that by the
end of next year sales of computer
games software will exceed pop re-
cord sales, a forecast that seems far
from improbable in the light of Ima-
gine’s first year growth to $7.5 mil-
lion turnover.

It is the switch from dedicated
games consoles with expensive car-
tridge software to home computers
using games programs stored on con-
ventional audio cassettes that is trig-
gering the latest sales explosion in
Britain. Experts here give earlier for-
mats another year at most.

This does not mean they no longer
have market potential. ColecoViston,
most sophisticated and expensive of
them ail, was only launched in the
U.K. three months ago and looks set
to repeat its Stateside feat of over-
hauling Atari, with “Donkey Kong”
already at the top of the U.K. video
games chart.

But it is the games cassette that
really attracts dealers. The configura-
tion is familiar, the price (around
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$8.50) is close to album levels, the
product is fast-moving and fashion-
dependent, like records, and the mar-
ket as a whole, unlike videocassette
software, is based firmly on straight
sales.

In relation to the shelf space em-
ployed, returns are high, and dealers
can order cassettes at the same time
as they order audio disks, from the
same distributor, with small order fa-
cilities and sale-or-return, or an “‘ex-
changeability factor™ as some prefer
to call it, as added protection against
errors of judgment in stocking.

In addition, Britain has the highest
level of home computer penetration
anywhere outside the U.S., with up to
1.5 million units in use, and accounts
for more than half of all sales in
Western Europe, with its nearest ri-
vals West Germany and France lag-
ging far behind.

The homegrown Sinclair micro-
computer range, which accounts for
more than 50% of the U.K. market,
also boasts the widest range of avail-
able game cassettes.

Overall, around one million game
cassettes a week are currently being
sold in Britain, and no one doubts
that without the spectacular break-
through of cheap home computers
(the cheapest Sinclair retails at $60)
the software market could never have
reached such levels so soon. Other
successful machines ‘include the

(Continued on page 32)

By FAYE ZUCKERMAN

First there was “hardware,” then
there came “software,” and now we
have “warmware.” Or, at least the
second annual COMDEX/Europe at
the RAI Exhibition Centre will be
featuring “warmware,”a term that
has come to signify good manufac-
turer-dealer relations. And that is the
purpose of this European computer
exposition that will be attended by re-
tailers and put on primarily by manu-
facturers and some distributors.

More than 10,000 sellers of com-
puters, peripherals and software will
spend four days perusing exhibitions
and attending panel discussions that
focus on retailing. The keynoter,
Franco Mariotti, vice president of
Hewlett Packard in Europe, will tell
of the burgeoning computer market.
The proliferation of personal com-
puters goes beyond only being used
in small businesses; many European
homes have plugged into the high
technologies, he is expected to say.

What comes as a surprise to the In-
terface Group, which planned the
COMDEX show, is the significant
growth of the show in one year. The
number of exhibitors is expected to
top 250.

One of the seven panels will specif-
ically focus on warmware and that
panel is to be the last one. The panel-
ists will debate manufacturer sup-
port, training and manufacturing.
“These issues have become major
stumbling blocks for manufactur-
ers,” says Peter Young of the Inter-
face group. “Last year Jim Finke
(who gave the final keynote speech
then) introduced us to the expression.
I think it has become significant.”

The other six panels will focus on
computer market trends, the growing
impact of computer retailers in Eu-
rope, software and hardware selling
patterns, new technologies and what
products are coming next. Some of
the panelists include: David Rouse,
with IVC of Copenhagen; Dr. Nico
Windgasten, software maker; Rod
Dewey, director of ISO International
for Wang Laboratory in Lowell,
Mass.; and representatives of Ac-
countant Micro Systems, AMI.

Profit margins, sales volumes,
price structures, distribution and ad-
vertising are apt to become issues dis-
cussed at the show, a spokeswoman
for the company explains. Addition-
ally, while the conferences are going
on they will be transiated into Ger-
man, French and English.

Also, to be discovered at the show
is how many of these computer com-
panies, popularly known as sellers of
computer products for businesses,
are introducing new products to be
sold to the consumer market. The
burgeoning home computer market
that desires more than entertainment
software will soon be able to buy low-
cost, stripped-down versions of very
expensive, high powered business
software.

Business software makers, such as
Ashton-Tate, Microsoftware Inter-
national, MicroPro, and Digital Re-
search plan to show management and
educational titles slated for home or
one-to-one people business uses.

Ashton-Tate, Los Angeles, brought
out a low-cost, easy-to-use database
manager called “Friday” last month.
It complements the company’s expen-
sive and complicated ‘“dBase IL”

(Continued on page 32)

Credits: Special Issues Editor, Ed
Ochs; Assistant Editor, Robyn Wells;
Editorial Coordinator, Faye Zucker-
man; Art, Anne Richardson-Daniel.
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By CHERYL PARKER

While the mood is “cautious,” the

approach to sales is ‘“definitely ag-’

gressive,” according to computer ac-
cessories and peripherals manufac-
turers exhibiting at this week’s
COMDEX/Europe '83. Coping with
a generally acknowledged European
consumer lag of anywhere from 18
months to two years behind the U.S,,
suppliers here say the action abroad
for computer add-ons is just now be-
ginning to heat up, and that they will
vie for a piece of this potentially lu-
crative, but highly price-sensitive
home and business aftermarket.

Apart from the competition in
printers, power supplies, hand con-
trols, and other add-ons, a separate
and particularly fierce struggle is en-
suing among makers of blank data
cassette tape and disk storage media,
with improved technology pushing
down the cost of disk-based storage
to a point where some companies be-
lieve consumers may shift entirely
away from cassette tape in the next
year or so.

Two wholly-owned TDK subsid-
iaries, TDK Electronics Europe
GMBH and the U.K. group are using
the show to kick off the parent com-
pany’s entry into floppy disk sales on
the continent. Product lines on dis-
play include TDK'’s 5Y%;-inch and 8-
inch standard floppy disks, and 3-
and 3%%-inch micro floppies intro-
duced at the June Consumer Elec-
tronics Show in Chicago. Local con-
sumer and retailer promotion and
advertising plans will also be an-
nounced at COMDEX.

Compatible with existing 5%/-inch
disk controllers and software, the
3%-inch format supports Sony, Shu-.
gart and Hewlett-Packard hardware,
among others, says Frank Kramer,
TDK computer products manager in
the U.S.

“TDK has begun to withdraw
from the standard 100-meter length
data cassette area because we per-
ceive it as a market on the decline,”
he says, adding, ““As the home com-
puter installed base grows, disks are
becoming more desirable to the con-
sumer because of their greater reli-
ability, speed and storage space.”

He believes that the tape business
is now largely confined to shorter
lengths (10 to 15 minutes) usually
used for cheaper computers like the
Timex-Sinclair, and that consumers
express increasing interest in the
newer 3- and 3%-inch floppy disk
formats. “Right now there may be
more interest in the smaller format in
the U.S., but we expect the European
market to develop rather quickly in
the short term,” he says.

According to one estimate, about
40 million of the 220 million diskettes
sold worldwide in 1983 will go to the
European community.

Sony, developer of the 3%-inch
floppy technology, says it expects to
produce 500,000 drives for the for-
mat in 1984 worldwide, encouraged

by such countries as Great Britain, -

which is actively considering making
the diskette an industry standard.
The company is showing off its full
microcomputer line this week at
COMDEX, says a spokesman.
BASF’s Sig Tullmann, director of
marketing, says the overseas micro
market is “in transition,” with con-
sumers just starting to venture be-
yond the low priced game machines
and starter “learning computers”
into machines with more sophistica-
tion, memory and power. ‘“Whereas
the U.S. cut its teeth on the $100 to
$200 game/computer machines be-
fore stepping up, the European con-
sumer has barely begun to experience
that learning curve. He knows that
the $50 computer is a reality but that
he can't easily accomplish much with
it. The people are voting with their
money, choosing to spend the $200

or $300 it takes to get a fully func-
tioning system.”

Thus, he says, while the cassette
tape market may remain strong for
awhile longer, technology and pric-
ing favor the disk drive and floppy
disk medium in the long-term. “Mar-
keters have to ask themselves if the
cassette tape and drive are just tem-
porary bubbles, and whether a lower
cost disk drive will edge out tape in
the long run.” BASF exhibits its full
range of magnetic media products
this week, including its Qualimetric
FlexyDisks, as well as its European
division’s disk drives and Winchester
rigid disk drives.

Dysan, which is also showing its
current line of floppy diskettes at the
show, predicts worldwide disk mar-
ket growth of 20 percent to 40% an-
nually. “There’s a very viable over-
seas market, although it’s also highly
competitive. We're going after our
share  aggressively,” said a
spokesman.

On the other hand, calling the Eu-
ropean market for cassette tape and
tape drives “very strong,” Bob Leff,
president of Softsel, the world’s larg-
est distributor of software and com-
puter products, stressed that compa-
nies focusing exclusively on disk
storage may miss a good chunk of ex-
isting sales prospects.

“European consumers have a com-
pletely different state of mind from
U.S. users,” he explains. “They’re
much more cost-conscious and al-
though the pace of computer sales is
accelerating, many customers aren’t
convinced they need a computer at
home or even in the office.” He says
that while the market represents a
“wonderful” opportunity to sell all
segments of the industry—hardware,
software and peripherals, “there is
still less disposable income, and the
careful consumer will sooner buy a
$13.50 cassette than a $30 disk, even
if the disk offers greater speed and
more reliability.”

Among printer makers, Durango
will introduce the Poppy Writer, a
high-quality, dot-matrix printer fea-
turing a letter quality mode and soft-
ware-loadable print fonts. Doug
Shaw, vice president of international
sales, says the new printer is compati-
ble with a variety of business systems
through Centronics and other stan-
dard interfaces. “We see a growing
market for quality printers tying into
business computers for the small
businessman, the individual propri-
etor and other home and office us-
ers,” he says. “It’s an area that hasn’t
been addressed sufficiently by the
lower-end printer makers.”

Cheryl Parker is a New York-based
[freelance writer specializing in com-
puter merchandising.

. A
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The company’s trump card—the
fact they are Europeans who under-
stand their market. “Being European
we think we have a feel for the mar-
ket,” Curran says. “American con-
sultancy companies that get involved
with Europe simply have not got the
feel. What is important is a country-
by-country understanding. American
companies try to operate Europe as a
single market. But it is not—it is 12
markets.”

The company’s next project is to
examine the distribution strategies of
50 computer hardware and software
companies, including Apple, Com-
modore, IBM, Texas Instruments
and Sinclair.

Phillip Hill is Billboard’s correspon- .

dent in Paris.

As serious competition in the Eu-
ropean market for microcomputer
accessories and add-ons gets under-
way, there’s one peripheral seg-
ment—the mouse—that won’t be
joining in the fray, at least not in the
short term.

Electronic mice, which are preci-
sion pointing devices that supple-
ment the keyboard by allowing users
to input, delete and move informa-
tion around the screen quickly and
easily in such applications as word
processing and spreadsheets, or draw
straight lines for charts, have gained
popularity among American comput-
er users since the advent of Apple's
LISA  machine, which comes
equipped with a mouse. Before that,
the product spent some 20 years in
the industrial and scientific work
place. Over a dozen manufacturers of
the computer interfaceable unit,
which interprets program instruc-
tions either optically or digitally, now
offer mice in a broad price range,
from under $100 to over $1,000. The
higher-end products are usually bun-
dled with useful software. Among the
suppliers are Mouse Systems Corp.,
Mouse House, Logitech, Microsoft,
WICO and Tandy Corp.

“In the U.S., mice are just getting
hot, so judging from the rule-of-
thumb product lag, it’ll take another
year or so before Europe gets into the
act,” says Steve Kirsch, president of
Mouse Systems. He adds, ‘“The mar-
ket will be spurred by all the tradi-
tional factors—growth rate of the in-
stalled microcomputer base,
expansion of useful software, pricing
and consumer demand.” Although
Mouse Systems chose not to exhibit
at COMDEX/Europe (‘‘Maybe next
year,” Hirsch says), the company
says it ships about 100 of its PC
Mouse Units per month overseas for
the IBM PC and anticipates increas-
ing that figure in 1984. “I think in a
year we'll be quite active over there,”
he says.

Swiss-based Logitech, which offers
LogiMouse, another model for the
IBM PC, is exhibiting at the show.
According to Pierluigi Zappacosta,
vice president, “We must be competi-
tive. I believe almost all future com-
puters will offer the option of a
mouse because it is a much friendlier
user interface than the keyboard.”

While Mouse House president
Jack Hawley agrees with Mouse Sys-
tems’ Hirsch that the market abroad
is still premature, he believes excel-
lent future potential exists just
around the corner.

CHERYL PARKER

By SAMANTHA SANDS

On all four software fronts—recre-
ational, business, educational and
home management—new technology
and programming developments are
replacing the old. To offer increased
power and flexibility with less com-
plicated end-user controls is the goal
of the manufacturers.

State of the art in entertainment is
perhaps the most breathtaking and
immediately obvious. Three dimen-
sionality, multiple split screens, al-
tered perspectives, scrolling, en-
hanced personality characteristics,
and improved hi-res graphics are in-
corporated into many of this season’s
offerings. Arcade-type, rapid-reflex
games like “Zaxxon” and upcomer
“Blue Max” are continuing to sell
well, as are adventure and fantasy
programs, including the “Zork” se-
ries and “Temple Of Apshai.”

Innovative programming and
packaging concepts, as well, are com-
ing from companies like the San Ma-
teo-based Electronic Arts, publishers
of strategy program ‘“‘Archon” and
text adventure “Murder On The Zin-
derneuf.” Still selling more than four
thousand copies a month is Broder-
bund’s “Choplifter,” which, accord-
ing to company spokeswoman Cathy
Carlston, has served as the inspira-
tion for many of their fall releases.
Broderbund’s “David’s Midnight
Magic” and SubLogic’s “Night Mis-
sion Pinball” now bring pinball ac-
tion to heretofore software-starved
Commodore 64 users.

Video game manufacturers Activi-
sion and Fox Video Games have re-
cently joined the computer game
fray, while Thorn EMI Video is the
latest to offer a movie-inspired com-
puter game in its Computer War,
based on “War Games.”

Among the most prolific computer
game companies is Sacramento-based
Sirius Software, with over three doz-
en titles available for the Apple,
Atari, IBM, VIC, Commodore 64
and Panasonic 200. In new release
“Capture The Flag,” company presi-
dent Jerry Jewell is particularly
proud of the real-time, three-dimen-
sional. perspective with split screen
for two players. Also new, “Gruds In
Space” brings increased sophistica-
tion to computer gaming with its 157
animated screens, according to
Jewell.

“We're seeing more and more
movement toward diskette-based
games, away from cartridges,” he an-
alyzes. “There are more adventure
games with animation and arcade se-
quences. As far as interactivity, the

ability to understand the user is im-
proving. The consumer will definitely
get more for his money.”

A key business software publisher,
San Jose’s VisiCorp plans to attend
COMDEX Las Vegas, rather than
COMDEX Europe. In Las Vegas,
company vice-president Jerry Dia-
mond expects to unveil their much-
anticipated $495-list price *“Visi On,”
scheduled for shipping at the end of
October. Diamond describes, * ‘Visi
On’ is an operating environment al-
lowing the user to use several prod-
ucts on the screen simultaneously,
just as he/she uses several pieces of
paper on the desk at the same time.
They can move those papers around
on the screen, change the size and lo-
cation of the windows, and can trans-
fer information from any one window
to any other window by simply point-
ing, using a mouse.

“The major characteristics of state
of the art today,” he continues, “are
tightly coupled, tightly integrated
software programs with extreme ease
of learning and ease of use. The end-
user isn’t interested in hardware or
software, but in solutions to prob-
lems. The last thing they want to
learn is  different command
structures.”

In the education field, San Francis-
co-based DesignWare chief executive
officer Dr. James A. Schuyler feels
that state of the art programs are
combining color-animated graphics
with entertaining interactivity and
educational payoff values. While
most educational software is now
manufactured on floppy disks, he an-
ticipates that cartridge-based pro-
grams will be forthcoming.

In the home management/produc-
tivity realm, Continental Software’s
top-selling “The Home Accountant”
has a new rival in Monogram’s (a
wholly-owned subsidiary of Tronix)
“Dollars & $ense,” complete with a
demo disk to lead retailers through,
and some very vivid graphics, espe-
cially on the IBM version.

It seems the prices on computer
software from the business-oriented
computer companies are coming
down. Their once expensive pro-
grams are taking a place next to con-
sumer software packages as updated
versions of business-oriented pro-
grams become easier to use and use-
ful in computer homes.

Samantha Sands is a Los Angeles-
based freelance writer specializing in
computer software.

® Continued from page 31
Commodore 64 and VIC-20, the
Atari 400/800, the Texas Instru-
ments 99/4A and the BBC “B", all
with their own games catalogs.

Successful games titles may well
sell up to 20,000 units a month at
peak seasons in Britain, with original
games showing signs of replacing the
home versions of arcade games that
dominated the earliest days of the
market. Among the top chart titles
this fall are “Arcadia” (VIC-20),
*“Chess” (Sinclair ZX-81), *“Crazy
Kong™ (VIC-20 and Commodore
64), “Dark Crystal” (Atari) and
*“David’s Midnight Magic” (Commo-
dore 64).

First off the mark at retail level
have been electronics chains like
Rumbelows, Dixons and Laskys, and
the giant High Street multiples W.H.
Smith, Woolworth and Boots The
Chemist. But many less obvious can-
didates, including general goods out-
lets like John Lewis and British
Home Stores, plus prestige London
stores like Harrods and Selfridge’s,
are also stocking computer products.

Conventional industry wisdom
says hardware and software should
ideally be sold through the same out-
lets, and that is the way the U.K.
market to date has developed.

Boots, for instance, has over 250
stores carrying computers, peripher-
‘als and extensive software selections.
Further investment is planned which
will put full computer departments in
32 stores, and earnings of $37.5 mil-
lion next year are projected.

W.H. Smith also has around 250
outlets selling hardware and soft-
ware. And with a leading 16% mar-
ket share, it will no doubt fight hard
against Boots’ attempt to surpass it.

If large numbers of record retailers
move into the same field—and some
enterprising independents have al-
ready done so—the pattern of single
outlets for both machines and games
may change. Many distributors feel

the majority of hardware-orientated -

stores are ill-equipped to handle soft-
ware sales, since they have no experi-
ence of fast-moving goods.

First to take the plunge will be the
major record chains. HMV has just

www americanradiohistorvy com

opened a games section in its flagship
store in London's Oxford Street and
is conducting tests in six other
branches nationwide.

® Continued from page 31
which is a database used by businesses
for record keeping, storing informa-
tion, sorting and filing.

Furthermore, Digital Research,
the developers of CP/M operating
language, plan to launch “Dr. Logo,”
a graphics-oriented educational pro-
gram. It will list for about $150. The
purpose of “Dr. Logo” is to bring
simple programming techniques for
novice computer users to the IBM
Personal Computer.

Additionally, Micro Software In-
ternational, Bellevue, Wash. will
showcase a low-cost word processing
package. Already, its “Typing Tu-
tor” has become popular among the
home and small business market.
Faye Zuckerman is Billboard’s Com-
puter Software & Video Games
Editor.
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SOFTWARE CHART ANALYSIS

Retailing

‘Choplifter’ Flies Back To Top

By FAYE ZUCKERMAN

LOS ANGELES—Arcade-style
“Choplifter”” moves back to the No. 1
position on the computer software
entertainment chart. It previously
topped the chart on Oct. 15.

“*Zaxxon,” last week’s top game,
drops to three, and *Zork 1,” a fanta-
sy-role playing game, climbs to num-
ber two. These three game titles have
been competing for the top position;
Zork was No. 1 on the Oct. 8 chart.

“Home Accountant” and ‘‘Mas-
terType” meanwhile maintain the
top positions on their respective
charts for another week. ‘‘Master-
Type” has held onto to the No. 1. po-
sition on the education chart for
three weeks. And Spinnaker Software
continues to have five of its titles on
the chart

On the home management chart,
six word processing titles, including
Broderbund’s ““Bank Street Writer”
and *“‘AtariWriter,” maintain posi-
tions. But it’s a home financial man-
agement program that takes the lead
for the third week.

Two new entries to the entertain-
ment chart are “Star League Base-
ball,”” from Gamestar of Santa Barba-
ra, Calif., and Bellevue, Wash.-based
Microsoft’s “‘Flight Simulator.” The
sports game comes into the chart at
number 19, while the flying simula-
tion game enters at 18.

Only one month old, “Star League
Baseball” sold nearly 6,000 copies
during the first month it came onto
the market, according to company
president Scott Orr, who authored
the game with Dan Ugrin and Bruce
Mitchell. It took nearly five months
to write, Orr says.

Gamestar was started by three vet-
erans of Arcade Plus, a video game
company. The company’s founders
wanted to develop computer software
in the category of sports games only.
“We saw a growing demand for
sports games, and we wanted to tar-
get a segment of the computer owner
population,™ Orr says.

“Baja Buggies,” a driving game,
was the company’s first title. Game-
star markets a football simulation
game, and is planning to develop a se-
ries of scuba diving, skiing, and other
sports-related titles. Conversions of

Now
Playing

® Continued from page 30
offered by Epyx, Sunnyvale, Calif.,
enables prospective consumers to test
the company’s computer software ti-
tles. It costs $2.50, and is supplied di-
rectly from the company.

The preview disk contains seg-
ments of ““Getaway To Apshai,”
“Temple Of Apshai,” “Jumpman Ju-
nior,”* *““Jumpman,”’ ‘‘Pitstop,”’
“Seawolf’ and the newly licensed
“Fun Fight.”

*x Kk Kk

Coming soon: In November, look
for IBM versions of *“Archon,” *“Pin-
ball Construction Set,” and ‘“Hard
Hat Mack” from Electronic Arts on
disk. And “Murder On The Zinder-
neuf” will be available on disk for
Apple and Commodore 64 comput-
ers, the San Mateo, Calif.-based com-
pany reports.

Milton Bradley-owned GCE has
shipped its **Lightpen” to be used
with its music and art software and
on the company’s vectrex machine.
The 3-D imager should be out this
November as well. -. -+ .-

the baseball game onto Commodore
64 computers will be forthcoming
this December.

“Flight Simulator,” by Bruce
Artwick, is nearly two years old. It
has maintained top positions on most
industry charts and is only available

for the IBM personal computer
through Microsoft. An Apple com-
puter version is marketed by
Artwick.

Game action centers on the control
panel of a Cessna 182 single-engine
plane. The software features working
instruments, panoramic views out the
window and varying flight condi-
tions. In essence, the user is flying a
plane.

The player can choose ability lev-
els which include the *“easy flight
mode” and the “reality flight mode.™

Flight simulation includes graphics
that actually show instrument per-
spectives—for day or night.

Microsoft, one of the oldest soft-
ware firms, was founded in 1974 by
Bill Gates and Paul Allen. Gates,
then 20 years old, is credited with de-
veloping and marketing the comput-
er language BASIC for the now-de-
funct Altair, the first personal
computer. The company is also re-
sponsible for developing MS-DOS, a
widely used operating language.

Today Gates, as chairman of the
board and executive vice president,
heads a company that has branch of-
fices in Japan, Australia and Europe
and a nationwide dealer network. It
markets some 26 software titles that
are primarily used in business. It has
three educational packages and two
entertainment titles.

Hard Work Pays Off
For Denver Dealer

LOS ANGELES—Independent
record/tape retailers can position
themselves against the large chains if
they work hard enough, says Bob Sei-
fert of two-unit Sweets Records &
Tapes in Denver. Another tip he of-
fers; carry a little bit of everything.

Seifert and his wife Margaret
opened their first store in 1978 in the
southwestern Denver suburb of Lit-
tleton. When they opened the 1,000
square foot store, he says, *“The
wholesalers told me to specialize. 1
sald baloney. Specialization is all
right if you can wait 10 years to build
up a name, but we wanted to move
faster.”

Stymied by the sluggishness of the
original store’s area, the Seiferts’ next
move was a leap, all the way to Den-
ver’s northwest Arvada suburb,
where the second store is positioned
right across from Target’s parking
lot. The 2,100 square foot store
opened in August, 1979.

A year later, the Seiferts moved the
first store into a strip facing the
Southwest Mall in Littleton, dou-
bling its space. The two stores are
about 20 miles apart. The Arvada
store employs three part-time and
two full-time staff; the other unit has
two full-timers and two part-timers.

Bob Seifert, who was a manage-
ment executive with Coors before
opening Sweets, says the idea to open
a store was more or less Margaret’s
“hobby™ until he got totally ab-
sorbed. Opening during a tough time
for the music business didn’t concern
them, he says, because ‘‘we were new
to the business. We didn’t have any
of the old attitudes.”

Plunging right into the usual diver-
sification surrounding records/tapes,
accessories, gifts, blank tape and so
on, the Seiferts went into video all the
way, too. “It was when we weren't
sure if you could rent. We had
$10,000 tied up, and they wouldn’t
sell at those early list prices,” Seifert
says.

Today, video is a substantial por-
tion of volume in both rental and
sales. Sweets has a club, with rental
at $2 for members, $3 for non-mem-
bers. “But we’ll sell $4,000 worth of
movies a month, too,” Seifert says.
The stores do not, however, stock
any videodisks; it’s the one item it
seems that never worked out.

Discounting is basic to the Seiferts’
philosophy. “The idea Wherehouse
had of discounting computer soft-
ware was something 1 thought of
from dav one.” savs Seifert. speaking

of the stores’ latest diversification
into computers. Sweets sticks to
Commodore, now concentrating on
the model 64. The stores stock 35-40
software pieces ranging in price from
$12.99 to $89.99. “We have this
openly displayed, we let them handle
it. The section is right next to video,
so it’s under surveillance.”

Seifert says the store takes a ‘‘mass
merchandiser” approach to comput-
er merchandise. **We discount and
we stay away from demonstration
and getting our sales people all tied

»

up.

Unlike many record/tape stores,
Sweets is still involved in dedicated
video games. Atari, Intellivision and
Coleco are stocked. “We're taking
advantage of the many good buys.
The chains are bailing out of games
so it's really driving business into
us,” Seifert says. The store basically
sticks to hit titles and deals.

Sweets takes a dramatic approach
to records, with a ‘““100 wall” featur-
ing the top 100 LPs from Billboard’s
“Top LPs & Tape” chart. “We prob-
ably do 60% of our volume off that
wall,” says Seifert. Prices for the
chart LPs and new releases range
from $5.99 to $6.99.

“The wall is important,” he adds.
“If you disappoint people with new
releases and chart items, you’ll disap-
point them in catalog, too.” Sweets
stocks around 5,000 catalog items,
with $8.98 list albums selling for
$7.69. “We do enough volume that
on most new releases we buy in cases,
in both LPs and cassettes.”

Cassettes are not displayed as
openly and are in special racks.
Country cassettes are kept open.

The stores stock 75 deep in singles
at $1.69. Sweets also has a stock of
1,500 audiophile LP titles and
around 80 Compact Discs that are
sold at $17.99. Seifert says he buys
from six or seven wholesalers and
does a good volume in special or-
ders—"from 100 to 200 items a
week.”

Because of Sweets’ volume and di-
versification, the Seiferts claim they
have few problems in ad allowances
and advertise aggressively on radio
and in print. Surrounded by competi-
tion in a very competitive market,
Sweets has built a reputation for bar-
gain prices and product selection,
Bob Seifert says.

Both stores feature long hours: 10
a.m.-9 p.m. Monday-Friday; 10-8
Saturdav: 11 a.m.-6 p.m. Sundav.
wwwW americanradiohistorv com

Video

MTV Adds & Rotation

As of 10/19/83

This report does not include those videos in recurrent or oldie rotation. For further information, contact

Buzz Brindle, director of music/programming, MTV (212) 944-5399.

NEW VIDEOS ADDED:
Duran Duran, "*Union Of The Snake,” Capitol
Hunters And Collectors, *“‘Talking To A Stranger,” Oz/A&M
Icehouse, “Hey Little Girl,” Chrysalis
Motley Crue, “‘Looks That Kill,” Elektra
Police, “Synchronicity 11,” A&M
Lionel Richie, “All Night Long,” Motown
Stan Ridgeway & Stewart Copeland, “Don’t Box Me In,” Universal
Rick Springfield, “‘Souls,” RCA
Style Council, “Speak Like A Child,” Polydor
UBM40, “Red Red Wine,” A&M
Was (Not Was), “Knocked Down, Made Small,” Geffen
X, “More Fun In The New World,” Elektra

HEAVY ROTATION (maximum 4 plays a day):
Asia, “The Smile Has Left Your Eyes,” Geffen
Pat Benatar, “Love Is A Battlefield,” Chrysalis
Big Country, “In A Big Country,” Mercury
David Bowie, “Modern Love,” EMI America
Def Leppard, “Foolin’,”” Mercury
Fixx, “One Thing Leads To Another,” MCA
Genesis, ‘‘Mama,” Atlantic
Heart, “‘How Can I Refuse,” Epic
Billy Idol, “*Dancing With Myself,”” Chrysalis
Billy Joel, “Uptown Girl,” Columbia
Kansas, “Fight Fire With Fire,” CBS Associated
Kinks, “*Don't Forget To Dance,” Arista
Huey Lewis, ““Heart And Soul,” Chrysalis
Loverboy, “Queen Of The Broken Hearts,” Columbia
John Cougar Mellencamp, “Crumblin’ Down,” Riva/PolyGram
Robert Plant, “Big Log,” Atlantic
Quiet Riot, “Cum On Feel The Noize,” Pasha/CBS
Rainbow, “Street Dream,” Polydor
Spandau Ballet, "True,” Chrysalis
Talking Heads, “*Burning Down The House,” Sire
Bonnie Tyler, “Total Eclipse Of The Heart,” Columbia
Neil Young, “Wondering,” Geffen
ZZ Top, “Sharp Dressed Man,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):

Alarm, “‘The Stand,” IRS

Aztec Camera, “Oblivious,” Sire

Cheap Trick, “I Can't Take It,” Epic

Culture Club, “Church Of The Poison Mind,” Epic
Eurythmics, “Love Is A Stranger,” RCA

Herbie Hancock, *‘Rockit,” Columbia

Helix, ‘‘Heavy Metal Love,” Capitol

Joan Jett, “Everyday People,” MCA

JoBoxers, “Just Got Lucky,” RCA

Paul Kantner, ‘‘Planet Earth,”” RCA

Kiss, “‘Lick It Up,” Mercury

Motels, “Suddenly Last Summer,” Capitol

Stevie Nicks, “1f Anyone Falls,” Modern

Romantics, “Talking In Your Sleep,” Nemperor/CBS
Saga, “The Flyer,” Portrait

Peter Schilling, “Major Tom,” Elektra

Carly Simon, *“You Know What To Do,” Warner Bros.
Michael Stanley, “My Town,” EMI America

Stray Cats, “1 Won't Stand In Your Way,” EMI America
Survivor, “Caught In The Game,” Scotti Bros./CBS
Translator, “Un-Alone,” 415/Columbia

LIGHT ROTATION (maximum 2 plays a day):
The Beat, “Dance, Dance,” Jem
T-Bone Burnett, “The Weapon,” Warner Bros.
Kim Carnes, ‘‘Invisible Hands,”” EM] America
Dial M, “Modern Day Love,” D&D
Dokken, *‘Breaking The Chains,” Elektra
Eddie & the Cruisers, “On The Dark Side,” Scotti Bros./CBS
Elvis Brothers, “Fire In The City,” Epic
Gang Of Four, “Is It Love,”” Warner Bros.
Horizontal Brian, ““She Was Only Practicing,” Gold Mountain
Human League, “Mirror Man,” A&M
Industry, “State Cf The Nation,” Capitol
Juluka, “Scatterlings Of Africa,” Warner Bros.
Cyndi Lauper, “Girls Just Want To Have Fun,” Portrait
Madonna, “Burnin’ Up,” Sire
Mental As Anything, “Brain Brain,” Oz
Midnight Oil, “Power And The Passion,” Columbia
9 Ways To Win, “Close To You,” Atlantic
Oingo Boingo, “Nothing Bad Ever Happens To Me,” A&M
Payola$, “Where Is The Love,” A&M
Quarterflash, ‘“Take Another Picture,” Geffen
Queensryche, “Queen Of The Reich,” EMI America
The Rads, “You,” EMI America
Real Life, “Send Me An Angel,” MCA
Tim Scott, *Swear,”” Warner Bros.
Southside Johnny & the Jukes, “Trash It Up,” Mirage
Taxxi, “Gold And Chains,” Fantasy
Y&T, “Meanstreak,” A&M
Zebra, “Tell Me What You Want.” Atlantic

__ Music Programming
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Jazz

Musician Label Under Scrutiny

Lundvall Fine-Tuning Plans For Future Development

By SAM SUTHERLAND

LOS ANGELES—Having capped
the young history of the Musician la-
bel with top label honors in both
Down Beat and Jazz Times critics
polls, Elektra president Bruce Lund-
vall might reasonably be expected to
beat triumphant drums for his labor
of love. Instead, the veteran label ex-
ecutive and avid jazz fan proves to be
his own most vocal critic.

Reviewing Musician’s musical and
commercial performances to date,
Lundvall is obviously happy with the
quick acceptance with which Musi-
cian product has met. Yet he also ad-
mits that Musician’s release activity
during the past 10 months has actual-
ly obscured an internal slowdown,
and adds that he’s already revising
his plans for Musician’s future
development.

“Essentially, in January we had to
turn the Elektra situation around,”
he recalls, alluding to the label’s relo-
cation to New York under a manage-
rial change bringing Bob Krasnow
aboard as Elektra/Asylum’s new
chairman. “So I couldn’t undertake
any new signings for Musician, and
in a real sense, I had to put the situa-
tion sort of on the back burner—our
priority at that point had to be mov-
ing Elektra to the East Coast.”

Thus, Lundvall continues, Musi-
cian’s unabated flow of new releases
has actually reflected material al-
ready recorded or commissioned last
year. And even as new albums have
emanated from Musician, Lundvall

himself has been reassessing his origi-
nal game plan and arriving at some
new conclusions.

“l still want Musician to be a
broad-based label, but I think I'll
need to focus a bit more narrowly in
terms of our regular roster,” he con-
tends. ‘‘Last year we released 22 al-
bums, and this year we will still re-
lease 20. In 1984, however, I'd like to
be more selective and release fewer—
say 14 or 15.”

If Lundvall’s greater caution in
tackling non-roster projects, coupled
with his goal of releasing fewer titles,
suggests bottom-line caution, the
Musician founder is first to verify
that concern by stressing his budget-
ary conservatism. Yet he’s also em-
phatic in discounting any swing to-
ward more crossover emphasis:

“I'm confident about the jazz mar-
ket overall, because our sales have
been very good, but you have to keep
your costs very low as well to insure
profitability. I'd suspect that artists
like Weather Report and Bob James,
who regularly sold a half million
units a few years ago, are now selling
significantly less.”

Thus, instead of seeking out top
name fusion or crossover acts, Lund-
vall’s strategy is to concentrate on
building rising young stars, and to
protect his investments by keeping al-
bum budgets below a high estimated
at about $45,000. That figure itself is
high for the mainstream and avant-
garde jazz projects Musician excels

Ornette Coleman Is Focus
Of Fort Worth Celebration

FORT WORTH—For his home-
coming celebration Sept. 29-Oct. 2,
Ornette Coleman performed his sym-
phony “Skies Of America,” opened a
new 400-seat supper club with his
band Prime Time, and premiered
“Prime Design” for string quartet
and traps drummer. Native son Cole-
man, an ambitious composer, still
controversial jazzman, and perennial
champion of the avant-garde, was the
logical choice to launch the perform-
ing arts program of a new venue here,
Caravan Of Dreams.

Patrons in black tie or party cos-
tumes paid up to $50 to hear conduc-
tor John Giordano and the 87-piece
Fort Worth Symphony Orchestra
wrestle with Coleman’s 80-minute
opus at the sold-out Tarrant County
Convention Center theatre. Then the
tastemakers of the Fort Worth/Dal-
las metroplex swarmed to exnlore

Kim S. HARTSTEIN

takes pride in announcing
the expansion of his office of

PERSONAL MANAGEMENT

and welcomes 1o his family
the magnificent

Miss CARMEN MCRAE

Jackie CaiN & Rovy KraL
DAVE FRISHBERG

8822 Evanview Drive
Los Angeles. California 90069
(213) 657-1075

nearby Caravan Of Dreams’ four
floors of entertainment facilities,
which will host music, drama, films,
dance and traveling exhibits as well
as house a restaurant, several bars,
and a rooftop dome sheltering rare
varieties of cactus (Billboard, Oct. 1).
“Skies Of America,” recorded in
(Continued on page 44)

Lecture Series
At Carnegie Hall

NEW YORK—Pianist Billy Tay-
lor and critic Martin Williams have
inaugurated a monthly series of lec-
ture/demonstrations at Carnegie Re-
cital Hall. The series, called “*‘High-
lights of Jazz,” is underwritten by
Dewar’s White Label.

Taylor kicked off the series in Sep-
tember, and Williams followed on
Oct. 16 with a presentation entitled
“Where's The Melody—What Are
Those Jazz Musicians Doing To My
Favorite Song?,”” in which he ana-
lyzed the ways in which jazz musi-

cians extemporize on familiar
compositions.
Additional lecture/demonstra-

tions will be presented at Carnegie
Recital Hall through May. They will
be given by, in order, critic Gary
Giddins, composer/author Gunther
Schuller, Billy Taylor, critic Stanley
Crouch, clarinetist John Carter and
saxophonist/educator Archie Shepp.
The series coincides with a similar set
of lectures on classical music being
given by pianist/conductor Michael
Tilson Thomas.

There is no admission charge, but
admission is limited to ‘‘young pro-
fessionals,” according to Carnegie
Hall officials. Those wishing to at-
tend should write to Janis Zamier,
Suite 1200, 110 E. 59th St., New
York, N.Y. 10022, indicating their
professional affiliation and business
telephone number.

at, but clearly, Lundvall acknowl-
edges, modest for more elaborate stu-
dio projects.

Right now, however, Lundvall ad-
mits signing a large number of un-
knowns is *‘chancy,” despite Musi-
cian’s success with such new acts as
Bobby McFerrin and the acoustic
“supergroup” Steps Ahead. Conse-
quently, his roster blueprint for the
months ahead balances such new dis-
coveries as French pianist Michel Pe-
trucciani (**He’s not signed to us, but
I"d love to do something with him on
a solo basis™) and veteran pianist Mc-
Coy Tyner, just pacted to Musician.

Lundvall’s commitment to major
historical releases remains un-
changed, however. “The philosophy
there has been to unearth tapes that
have never seen release before,” he
notes. ““We've only released one reis-
sue thus far, John McLaughlin’s ‘My
Goal’s Beyond'.”

Thus, Lundvall reports that cur-
rent historical projects include a sec-
ond album taken from live Washing-
ton, D.C. club dates by the
Orchestra, a crack big band that
worked during the ’50s. As a follow-
up to the highly acclaimed Charlie
Parker set from that source, Musi-
cian has scheduled a Dizzy Gillespie
set cut in 1955—ironically, it hap-
pens, on the day after Parker passed
away.

Parker himself will be featured in
another club setting, this time Bos-
ton’s Hi-Hat Club, from a 1954
show, while Tony Fruscella, a ne-
glected trumpeter who died in his
mid-twenties, will be captured in an-
other previously unreleased record-
ing. Other future archival works will
include a second set of Max Roach/
Clifford Brown material and an
album from Circle, the ground-
breaking late '60s avant-garde quar-
tet with Anthony Braxton, Chick
Corea, Barry Altschul and Dave
Holland.

“I try to have one of these records
in every release, if possible,” Lund-
vall says. “The interesting thing is
that every one of them has sold well,
especially overseas—we’ve made
money back on all of them.”

Dixielanders In
Chicago Spotlight

CHICAGO—Local Dixieland sty-
lists highlight the fifth annual Festi-
val of Traditional Jazz, to be held
here Nov. 4-6 at suburban Rose-
mont’s Holiday Inn O’Hare.

William *“Wild Bill” Davison, 77-
year-old cornetist, will be featured as
honored guest artist, accompanied by
bassist Milt Hinton, also 77, who
served with Cab Calloway’s band
from 1936 to 1951.

Other featured guests include
trombonist Herb Gardner, author of
“Rock And Rag Dust”; clarinetist
Kenny Davern; Pud Brown, whose
clarinet has been highlighting the
musical revue “One Mo’ Time,” in
New Orleans since 1979; drummer
Buzzy Drootin, pianist Eddie Hig-
gins and cornetist Tom Saunders.

The three-day event will be set to
the music of six bands, three of them
established and three formed for the
occasion. In the former category are
the High Sierra Jazz Band, the Origi-
nal Salty Dogs and the Chicago Hot
Six; in the latter are the Festival Syn-
copated Swingers, the ’83 Festival
Chicagoans Jazz Band, and the Festi-
val Big Band.

Performances are scheduled for
Friday (4) at noon and 8 p.m., and
Sunday (6) at noon. Single session
tickets are priced at $12 each.
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PolyGram Bringing Back Emarcy

LOS ANGELES—The venerable
Emarcy label makes a domestic U.S.
comeback next month when Poly-
Gram ships two catalog repackaging
projects carrying a redesigned ver-
sion of the Emarcy logo.

Two double-unit albums, ‘“‘Sarah
Vaughan Sings The Gershwin Song-
book™ and Dinah Washington’s “A
Slick Chick (On The Mellow Side),”
signal the rekindled line, originally
launched by the then-Chicago-based
Mercury Records. According to Bar-
ry Feldman, jazz manager of Poly-
Gram Classics, future reissues of jazz
originally released on Mercury’s vari-
ous label subsidiaries will carry the
Emarcy label, since “it was the most
established jazz line” in the Mercury
fold

The Emarcy line has continued to
appear overseas on reissues from li-
censees, and PolyGram has already
imported some Emarcy titles as part
of its Verve import marketing effort.

Meanwhile, the same release will
bring the next 10 domestically pro-
duced Verve titles, all reissues from
the *Jazz At The Philharmonic” se-

ries. These will carry a $5.98 list
price, while the Emarcy double sets
will list at $10.98.

Feldman notes that Emarcy’s last
American appearance came in the
late *70s when PolyGram issued a set
of anthologies reprising material
from those vaults. As for the two al-
bums selected to reintroduce the
logo, he’s particularly enthused
about the Washington package, since
it covers the lesser-known early seg-
ment of her career when she was re-
versing the usual white pop cover ap-
proach of the day. Washington
routinely took white pop hits and
covered them for the r&b market, a
connection mirrored in the new pack-
age’s subtitle, “The Rhythm & Blues
Years.”

Feldman also notes that the No-
vember reissues on Emarcy and
Verve will introduce more extensive
liner data in cassette packages. The
Vaughan and Washington albums,
which will carry extended essays in
their gatefold LP versions, will repro-
duce most of the same information in
their tape forms.
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Pro Equipment & Services

New Digital Standard U.K. Manufacturers Receive Aid

Trade Board, Engineers Assn. Underwrite AES Role

Officially Proposed

By ROB PATTERSON

NEW YORK—The DASH (digi-
tal audio stationary head) format for
digital audio recording highlighted
the AES session on digital recording
and broadcasting. Like most of the
other sessions dealing with digital at
the recent convention here, this semi-
nar attracted a capacity crowd. The
DASH system is a joint proposal of
Sony/MCI, the Matsushita Electric
Corp. and Studer/Revox (Billboard,
Oct. 15).

In a paper presented by Misao
Kato of Matsushita’s research lab,
the two major components of this
new format were discussed: the de-
velopment of a recording head and a
drive mechanism to accommodate
digital information. Matsushita’s pa-
per described the new quarter-inch
16-channel digital recorder, which
uses a thin-film magnetic recording
head with 20 heads, with 16 digital
tracks and four analog tracks. Since
this head requires increased record-
ing current, the pulse train current
recording method was utilized in the
driving method.

[t was noted that although Sony’s
current model 3324 digital recorder
does not fit the DASH format, a ret-
rofit will make it compatible. With
the DASH format, compatible multi-
track digital recordings are now pos-
sible with the efficiency of quarter-
inch tape. All three companies
involved will comply with the DASH

standard. with the hope that it will
become an industry standard.
Discussion of the DASH format
continued in an overview prepared by
all three sponsoring companies and
presented by R. Lagadec of Studer,
who said that all three firms are
“cleaning up our act in digital re-
cording.” He added, however, that
DASH still has the confusion of three
different speeds, two different tape
densities and two types of recording
heads, making it “'not a standard, but
specifications’ for digital recording.
One major stumbling block to the
DASH format is the fact that, as La-
gadec noted, “The scientific commu-
nity has yet to agree on a tape for dig-
ital recording.” He called this
situation “deplorable.™
Also discussed at the session were
a variety of technical improvements
on coding, labeling and error correc-
tion for digital recording, as well as a
paper from Philips Research Labora-
tories demonstrating the combina-
tion of CD audio with LaserVision
video, which is compatible with ana-
log under the NTSC format for vid-
eo, but not under the PAL standard.
In addition, Richard Langhans of

RCA American Communications
presented a paper outlining a digital
audio transmission system for satel-
lite distribution, which is ready for
utilization by the radio industry.

Capacity Crowds Attend
AES CD Demonstrations

By ARNOLD J. SMITH

NEW YORK—Compact Disc fe-
ver brought spillover crowds to two
days of CD demonstrations held un-
der the auspices of the Audio Engi-
neering Society (AES) during its 74th
convention, held at the Hilton hotel
here Oct. 9-12.

The special demonstrations were
hosted by Phillips of Holland. The
firm loaned the talents of such key
personnel as Hans Tendeloo, Bjorn
Bluthgen and Bert Gall to field a
multitude of questions from the
knowledge-hungry audience.

Tendeloo and Bluthgen addressed
themselves to the capabilities of the
CD system, and what the user should
expect if the disks are played on ei-
ther home or professional systems.
Gall, who moderated the sessions,
detailed the manufacturing process,
and talked about possible perfor-
mance limitations of the CD.

Many attendees wanted td know
whether the sourid realism achieved
in a controlled environment could be
reproduced in the home. The Philips
team explained that the Compact
Disc, Digital Audio Disc (DAD) as it
is known in Japan, may be played on

home units with little extra installa- ~

tion. They assured that a 100-watt
amplifier with inputs for tape, aux or
tuner should suffice for the average
user. They cautioned, however, that
speaker selection may be critical for
the achievement of studio-type sound
quality.

The panelists stressed that manu-
facturers of CD hardware and soft-
ware are linking forces to achieve
compatability of the systems. Mean-
while, they said, software manufac-
turers are releasing product based on
their ideas of what will sell, and what
will make the expensive process eco-
nomically viable.

Audiences expressed concern over

the use of laser systems in the home.
Many attendees wanted to know
whether the automatic cutoffs and
other safety mechanisms would be
sufficient to protect the user should
something happen to the beam’s pro-
tective covering.

In answering, the panel stated that
complete safety 1s virtually assured.
They pointed out that in addition to a
number of safety features, the sys-
tem’s beam has a low level of intensi-
ty, and is virtually free from the ef-
fects of any accident.

Videotapes From
Magnetic Media

NEW YORK—The Magnetic Me-
dia Corp.. based here, has introduced
a new line of high performance video-
tapes under the VX name. According
to Aaron Wasserstrom of Magnetic
Media, the line had been in develop-
ment for about two years, has been
tested under all conditions, “*and sat-
isfied the requirements of the video
duplicator.™ ’ N

The VX Tine utilizes a cobalf for-

mulation which Wasserstrom says
provides brilliant colors with consis-
tent reproduction. The line is aimed
at the duplicator and studio markets,
and is available in lengths of 30, 60,
90 and 120 minutes. It is also avail-
able in custom lengths. The cassettes
are being manufactured under a li-
censing agreement between Magnetic
Media and JVC.

According to Wasserstrom, Mag-
netic Media has also begun market-
ing a line of half-inch bulk videotape
for loading into VHS and Beta shells.
The bulk tape is made from the same
formulation used in the firm’s
videocassettes.

NEW YORK—The British Over-
seas Trade Board and the Assn. of
Sound & Communications Engineers
were responsible for underwriting the
participation of 27 British pro audio
firms at the 74th Audio Engineering
Society convention, which just ended
here. Sponsorship of the British con-
tingent was aimed at giving British
pro equipment manufacturers and
exporters an opporlunily to compete
in the lucrative U.S. market.

Among those benefiting from the
British underwriting program are
Neve, Audio Kinetics, Advanced
Music Systems, Amek Systems &
Controls, Studio Design & Record-
ing, Audio Developments, Brooke Si-
ren Systems, Connectronics, C-Tape
Developments. Hill Audio, Industri-
al Tape Applications, Keith Monks
(Audio) Ltd., Klark-Teknik Re-
search, Martin Audio, Midas Audio
Systems, Penny & Giles Conductive
Plastics, Red Acoustics, Sifam Ltd.,
Solid State Logic, Soundcraft Elec-
tronics, Soundout Laboratories, Stu-
dio Sound and Broadcast Engineer-
ing, Tannoy, Trident Audio, and
Turbosound Sales.

Audio Kinetics was touting its new
compact Mastermix Console featur-
ing 600K bytes storage on a five-and-
a-quarter-inch floppy disk, and 64K
scratchpad RAM. It was also push-
ing two software packages for the Q-
Lock synchronizer. The console is
SMPTE-based.

Neve was showing what its engi-
neers claim is the first totally digital
console developed and manufactured
in the U.K. Also shown was Neve's
analog-to-digital and digital-to-ana-
log conversion system, as well as its
exclusive fibre optic digital transmis-
sion system and elements of the digi-
tal console technology.

The firm also exhibited its model
8128 standard analog console, with
56 inputs. The unit, equipped with
Necam I, was specifically designed
for modern multitrack recording.

[tam showed its model 1610 three-
speed multitrack tape recorder with a
frequency response of plus or minus
1.5 dB, 30Hz-18KHz at 15 ips.

From Advanced Music Systems
came the model DMX 15-80S stereo
digital delay/pitch changer with dual
channels that can be expanded to
give up to 32 seconds of delay at 18
kHz bandwidth, and a 90 dB dynam-
¢ range.

Connectronics  engineers  were
demonstrating a range of signal pro-
cessing equipment including a com-
pressor, noise gate. stereo reverb,
dual sweep equalizer, power amplifi-
er and modular patch bay. Also new
from the company is the Seck pro-
ducer, which Connectronics engi-
neers describe as a small budget
broadcast mixing console with voice
ducking facilities. A line of cables
and connectors rounded out the
firm’s display.

Tannoy showed its dual concentric
monitors featuring SyncSource time
compensation, which is said to align

high and low frequency sound
sources along the single sound axis of
the speaker.

From  Soundout  Laboratories
came a modular version of the tfirm’s
single-plate mixers. These mesh ana-
log circuitry with digital techniques.

Popular with visitors to the exhib-
its were Red Acoustics’ loudspeakers
with integrated amplifiers, while Mi-
dal Audio Systems was wooing the
crowd with its model PR40 auditori-
um sound console. According to
company officials, this system was
designed “for the complete produc-
tion requirements of major concert
performances.”

At the Klark-Teknik booth, two
new equalizers featured built-in sub-
sonic filters and auto-bypass to pre-
vent performance interruption if the
electricity fails during a concert. The
units are model DN-300 and model
DN-360.

The Hill Audio booth was alive
with the sounds of its new series of
mixing consoles and amplifiers. Be-
ing showcased was the model DX-
2000 amplifier, with an “error”cir-
cuit that shuts down the appropriate
channel in the event of an overload.
short-circuit, component failure or
overheating.

At Martin Audio, one of the key
items was an all-in-one full horn
loaded PA system with a three-
fourths-way configuration and pro-
gram power of up to 1.200 watts. C-
Tape Developments  showed its
contact transducer for acoustic in-

struments. This device is said to pro-
duce musicians with a studio-quality
signal for amplification or direct in-
jection from the instrument.

Turbosound unveiled its model
TMS3 compact. full-range modular
loudspeaker enclosure.  This unit
combined “specially developed ver-
sions™ of the TurboBassDevice and
the TurboMidDevice, with a two-
inch-high frequency driver and flare.

Solid State Logic showcased a
complete  audio-for-video  control
room command center. This display
combines an advanced in-line format
with centralized master facilities. Sol-
id State Logic engineers say that it
enables one operator to control a
comprehensive array of signal pro-
cessing and routing capabilities n a
single unit.

The system, model SL-6000E, also
provides 24 group outlets for multi-
track recording and a six-group post-
production mixing matrix. Also be-
ing shown was the firm's model
SL-4000 E, a totally integrated con-
trol room command center.

Trident Audio showed its new line
of mixing consoles, and Audio & De-
sign Recording pushed its model S30
Expander/Gate along with its model
S31  Compressor/Limiter.  There
were also rotary faders from Penny &
Giles, multitrack mixers from Audio
Developments and audio level melt-
ers from Sifam Ltd.

All the British products are either
already available on the U.S. market
or will be by the end of the year.

WS
COMPUTER
SOFTWARE/

VIDEO GAMES

CONFERENCE
March 7-9, 1984
Westin St. Francis
San Francisco, California
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With your apex printer
you'll print label copy
right on your cassette.

Print up to 5,000 units per hour.
Save time, money, trouble, space.
Eliminate inventory problems, costly labei overruns.

Save 4¢ or more per cassette.

4 models to choose from:
Two one-color table top models.

Two high production multi-color consoles,
that print up to three colors in one pass.

Distributed inthe U.S
and worldwide by
=

AUDIOMATIC CORPORATION

400 Madison Avenue

New York, New York 10017
Telephone: (212) 308-6888
Telex: 12-6419
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THE STORE? |

WE'VE RECORDED \

ON ONE CASSETTE

ALLTHE WONDERFUL THINGS SAID
AND ALL THE PRAISES SUNG
ABOUT ELROY ENTERPRISES
WITH ITS RECORD WORLD STORES
AND TSS RECORD SHOPS.
NOW THE QUESTION IS: .
HOW DO WE GETIT INTO |
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50-PLUS LOCATIONS
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:  |MASSACHUSETTS| :
: 1 UNIT

NEW YORK STATE
7 UNITS _ -

/ LONG ISLAND
20 UNITS
NEW YORK CITY
; 5 UNITS

NEW JERSEY
18 6 UNITS
T

MARYLAND
VIRGINIA 2 UNITS
2 UNITS )
WASHINGTON DC
1 UNIT

Above: Buyers, back row, from left: Bill Forrest, Buzzy Causeman, Mike
Lemmo and Mel Goldstein; front row, from left, Mike Wyner, Marty Ler-
ner and Bob Menashe. Not shown: Steven Lerner.

Elroy was NARM's
1983 merchandis-
er of the year

award winner

M

atioy of
National Assochatios o
Recording Mcrequl-m ::“ ~
OF THE YEAR Al
MERCHANDISER OF 1
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CONNECTICUT
6 UNITS

Celebrating 25
Years of Growth

As it celebrates its 25th year, Elroy Enterprises passed an-
other milestone in September with the opening of its 50th
retail outlet in Short Hills, N.J.

A privately owned company formed in 1958 by Jack R
Imber, father of current president Roy Imber, Elroy now op-
erates 38 Record World stores and 12 TSS/Seedmans
leased departments. But by year’s end, the firm expects to
move over the 50 store mark, achieving a growth rate of 10
stores this year. This is a good deal over the five to seven
openings in past years, but according to Roy Imber, the “'nor-
mal growth rate’ will probably continue through the next two
years, with about seven or eight new stores annually averag-
ing some 3,500 square feet.

“We don't need more than 3,500 square feet.” notes
Imber, “‘to carry the merchandise we feel is necessary to
have good, stable, stock.” Further, Imber says that the geo-
graphic area now covered is likely to remain within 250 miles
of its new, larger headquarters and central warehousing fa-
cilities in Roslyn, Long Island, which they relocated to last

Top left: Standing, Bruce Imber, executive administrative as-
sistant; seated, Roy Imber, president

Left: Map of Record World and TSS/Seedmans locations

cassettes in-store display

Below: President Roy Imber checks out a CBS

year after many years of working out of Freeport, Long ls-
land. This was a move from the Island’s South Shore to the
North Shore, where accessibility to the Long Island Express-
way reduced trucking time by an hour each way. The geo-
graphic swatch covered by Elroy includes New York, New
Jersey, Connecticut, Virginia, Maryland, District of Columbia
and Massachusetts.

According to Elroy veteran Bill Forrest, a certified public
accountant who joined the firm in 1973 as financial vice
president, the company is represented in this geographic

“We have to ensure that our administrative
growth keeps up with our store growth. We
tell the people we work with that there is

room to grow with this company.”
BILL FORREST

area by design. For one, Forrest maintains there’s still con-
siderable opportunities in this area. And secondly, says For-
rest, “two hundred and fifty miles from Roslyn seems to be a
very comfortable area and one that still has many years of
growth potential.”

In avoiding the need for another central warehouse or the
use of truckers other than its own, Elroy now has 45,000
square feet of warehouse at the new location—a far cry from
the 15,000 square feet at the Freeport location. In addition,
more footage is possible, via additional property near the site
as well as growth possibilities within current confines. As
Forrest puts it, “we could double our number of units ser-
viced comfortably.”

To Imber, keeping a 250 mile radius intact “enables us to
control our districts and distribution. We want to keep our
lines of communication short.”

Observes Forrest, ‘‘We project our company growth. We
do our homework before signing a lease. New site selection is
based on the area and the growth of population in the area.
We also examine the economic conditions and the competi-
tion in the area. Terms of the lease are also a consideration
for mall and store locations.”

“The financial planning for our business is like our archi-
tect’s plans for our stores,” continues Forrest. Elroy collects
money from its stores, pays its obligations in a timely man-
ner, affording Elroy a grade-A credit reputation, and invests
any excess cash in money market funds or comparable in-
vestments, Forrest explains.

Hand in hand with Elroy's expansion is administrative
growth. “We have to ensure that our administrative growth
keeps up with our store growth,” asserts Forrest. “We tell the
people we work with that there is room to grow with this
company.”

The Record World/TSS units are noted for their catalog
depth in prerecorded audio stock, and while Elroy is taking
steps to test the waters of home video in terms of software, a
current emphasis on audio recordings—presently about
88% of inventory mix—is likely to stay.

“This is not going to change radically,” predicts Imber.
“Recorded music is here to stay. The only thing | could see al-
tering that is if you could tell me that everything will come
out in video format as a record that you could listen to and/
or watch, as your choice might be. Music is something you
can be entertained by under a tot of circumstances. With vid-
eo, you can't do homework, eat, read a magazine, drive a car,
or sit in your backyard.”

Yet Imber is hardly unaware of developments in home vid-
eo. both from coverage of video disk inventory in about a
third of his stores and via a rack deal for software.

And in an unusual departure from the 3,500 square foot
format, Record World planned to open in October a tape-ori-
ented outlet in Atlantic City. The location is a mall built on a
pier extension opposite Caesar’s Palace. In the Mall, built like

(Continued on puge E-22)
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Above: Warehouse view on Harbor Park Drive in Roslyn, N.Y.
Left: Bill Forrest, financial vice president
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Recent NARM Winners

A Billboard Advertising Supplement
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TEAMWORK IS KEY TO
SUCCESSFUL MERCHANDISING

Record World and the TSS Record Shops were recently
honored by the National Association of Recording Merchan-
disers with their acceptance of the Merchandisers of the
Year Award. In light of this industry applause, Elroy is obvi-
ously a hit in this area.

This award is the direct result of teamwork within the Elroy
organization. Heading the merchandising team is Tom Pettit,
a 16-year Elroy veteran. Pettit began as a store manager
trainee and worked his way up to director of merchandising.

As merchandising director, he divides his time between

"My main priority is to see that all our
stores are properly stocked and present all
products effectively. Anybody can dump re-
cords into a store; we try to do it with some
direction to generate sales. Merchandising is

an art we take seriously.”
TOM PETTIT

management training seminars and supervising existing
stores in the development and implementation of merchan-
dising programs. “My main priority.” he explains, “is to see
that all our stores are properly stocked and present all prod-
ucts effectively. Anybody can dump records into a store; we
try to do it with some direction to generate sales. Merchan-
dising is an art we take seriously.”

Elroy has created a unique tool for merchandising prod-
ucts which they refer to as “'the boat.” The boat is a multi-lev-
el, three-dimensional platform display located in the front of
every store. It is used for highlighting sale product as mass
merchandising. Although competitive prices are a priority,
special emphasis is put on the presentation of sale product.
The boat is especially effective in doing this.

Working closely with label representatives, Pettit can focus
on what specific product is being pushed. !t is then discussed
with the buyers to see a show of interest and determine how
much product they can use. Taking this information to the
advertising department, the final step is then completed by
setting up an ad and getting label support through ce-op
advertising.

Right: Martin Le-
vinsky, coordina-
tor or merchan-
dising and data
processing

Below: 10 year
sales growth
chart

ELROY ENTERPRISES, INC.
RECORD WORLD STORES # TS5 RECORD SHOPS
10 YEAR SALES GROWTH BY %

Left: Standing, from left, Buzzy Caus=man,

warehouse manage-, and Larry Stangl, zssis-

tant warehouse managzr. O stairs: WarehoLse
department Fezds

Below: Tom Pettit, director ¢f merchandising

Wl

Right: In-store displays at Fe-
cord World’s Manhasset loca-
tion.

>

“Testing new products such as the one-sid-
ed single and 6 X 12 cassette packaging are
examples of efforts by the manufacturers to
re-merchandise existing product formats. In-
troducing the Compact Disc, videodisks and
computer software is a challenge indeed. They
present problems not only in their positioning,
but security problems as well. New products
must be merchandised properly in order to in-
troduce the consumer to them. Training all
personnel and constant communicaiton is es-
sential to a well-stocked, well-merchandised
store.”

TOM PETTIT

Pettit communicates this information to the stores
through the area supervisors. Weekly meetings are held with
the supervisors at which time all new merchandising promo-
tions are reviewed, the monitoring of the amount of sale
product on a weekly basis, as well as all other ideas as relat-
ed to existing and new stores. Periodically reviewed is the
percentage product breakdown of sales in each unit. This en-
ables Pettit and the supervisors to exploit strong product
lines and work on weaker ones as they pertain to each loca-
tion. Companywide, singles generate 12% of sales; blank
tape, 5%; LPs, 44 %, prerecorded tape, 28%,; budget/cut-
outs, 5%; and other accessory items account for the
balance.

Working closely with Roy Imber and Mark lapaolo, director
of new store openings and inventory, Pettit can determine
what merchandise and quantities are necessary to stock a
store properly. lapaolo can then supervise the actual layout
of a new unit. Based on this information, controlling the
stock is then monitored by Pettit monthly, as well as a physi-
cal inventory taken in each store and supervised by lapaolo
at a minimum of three times yearly.

“Merchandising is an exciting field due to a constant
change of product,” says Pettit. "'l can remember when there
were two areas of product: LP and tape. However, in today’s
market we see a tremendous change. Testing new products
such as the one-sided single and the 6 X 12 cassette packag-
ing are examples of efforts by the manufacturers to re-mer-
chandise existing product formats. Introducing Compact
Discs, videodisks and computer software is a challenge in-
deed. They present problems not only in their positioning,
but security problems as well. New products must merchan-
dised properly in order to introduce the consumer to them.
Training all personnel and constant communication is essen-
tial to a well-stocked, well-merchandised store.”

|
% SALES GROWTH 25%
W nBER OF STORES
10 YEAR AVERAGE GROWTH: 28% m
129%
17%
Supervisors, back row, from left: Hank Gelb, Joe Purdy, Joe
Helfand, Don Neckemeyer, Mark lapolo, Pete Mark and Alan
Skolnik; front row, from left: Ken Freedman, Dotty Jones
2 and Sue Phillips

“The boat” display, used for merchandising product
on sale.
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FOR 25 YEARS
YOU HAVE HAD OUR KIND OF MUSIC.

Congratulations
to Roy Imber

and the entire Record World/TSS staff

on your th anmiversary

and on your

from your friends at
POLYGRAM RECORDS

and
POLYGRAM CLASSICS


www.americanradiohistory.com

OCTOBER 29, 1983, BILLEDARD

R

[N N IR

e

Above: Roy Imber, president
Top left: Pauline Corin, director of operations
Top right: Renee Miller, office manager

Despite the rapid growth of Elroy, Roy Imber keeps the em-
phasis on maintaining the atmosphere of “the family

‘We have always run our company on a first name basis,
as | feel that a level of informality can aid in the cohesiveness
of any size operation. | take great pride in that many of our
key executives and store management started as floor sales
men or secretaries and rose up through the ranks," as did
Imber himself.

“When | began in the business,” Imber continues, *I did a
little bit of everything—buying, selling, and meeting with re
cord people. What ! did then and try to do now is to not lose
sight of any aspect of the running of the company. Naturally,
as a company grows, we give our people more responsibility
However, we work with our people; we don't just turn them
loose and hope that they make it. We try to let our people
find satisfaction in their jobs and get an opportunity to try
out their own ideas, within our guidelines

Pauline Corin began with Elroy nine years ago. She worked
up through store management to become the director of op-
erations. She is responsihle for coordinating and supervising

Elroy Operate:

With Family
Atmosphere

to insure that all Elroy policies and procedures are adhered
to in each store.

Much of her time is devoted to review and evaluations, ex-
isting personnel with reference to performance, salaries,
promotions, and transfers. In addition, part of her duties in-
clude organizing company special events, such as annual
managers convention, handling customer problems, and re-

“We have always run our company on a
first name basis, as I feel that a level of infor-
mality can aid in the cohesiveness of any size
operation. I take great pride in that many of
our key executives and store management
started as floor salesmen or secretaries and
rose up through the ranks.”

ROY IMBER

viewing store expenses and payroll budgets.

“My intention in running store operations,” says Corin, “is
to insure that a customer entering any one of our stores will
encounter the same high level of quality service. This re-
quires that our people know how to handle a myriad of differ-
ent situations. Store procedures and policies are formulated
at office level. Keeping communication open between office
and store is most important in keeping all stores operating
uniformly.”

“The first step in achieving this is a thorough training
when an individual joins the company. This training involves
in-store training conducted by the area supervisor and exist-
ing store management. Secondly, Elroy has instituted a for-
mal series of management training seminars conducted by
Corin herself and Tom Pettit, director of merchandising. *“*An
on-going training program is paramount to developing the
quality of store personnel and management we wish to main-
tain if our company is to continue its active growth,” says
Corin.

The company has an operations manual compiled by
Corin. This is given to each store and contains a very specific

(Continued on page E-19)
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DAVID KREBS, STEVE LEBER MARK FINELL

5

. LEBER-KREBS INC.
- NEW YORK.NLY. .
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ALL THE BEST

FROM YOUR MANUFACTURER AND
SUPPLIER OF DISTINGUISHED
HOME STORAGE CABINETS FOR:

L.P. RECORDS

8 TRACK TAPES
CASSETTE TAPES
VIDEO TAPES

T.V. GAME CARTRIDGES
VIDEO ALBUMS

MERCURY

AUDIO-VIDEO LTD.

212-272-4950
1021 GEORGIA AVENUE
BROOKLYN, N.Y. 11207
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T3 ONGRATULATIONS ON

L84 25 YEARS OF KEEPING

ON TOP OF THE CHARTS.

CBS Records is proud to join

the salute to Elroy Enterprises,

Record World Stores and the
Record Shops at 1. S.S. on their

25th anniversary.

Over the years a spirit of
co-operation and support has
lead to our mutual growth and
helped establish many new CBS
artists in the marketplace.

We look forward to a hit-

filled future and a relationship
of continuing success.

www americanradiohistorv com
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A Billboard Advertising Suppiement

Advertising Focus is
Quality, Catalog And Service

Proper promotion and advertising are two vital tools that
keep old Elroy customers interested and bring new buyers
into the Record World and TSS stores. Heading up the effort
are promotion director Ira Rothstein and Brenda Bauer, who
oversees advertising.

Four times a year promotion director Rothstein tours the
company's stores to redesign and dress window displays and
in-store screens. The entire changeover takes about a
month. A 20-year Elroy man, Rothstein began working with
the company'’s original window dresser. *‘| got invelved with
what he was doing and found | had to feed him information
on what kinds of displays the manufacturer was looking for
and then tell him what each label was promoting that
quarter.”

Rothstein now spends most of his time working on dis-

plays for Record World stores. “'TSS outlets,” he explains,
“present much more of a challenge in trying to create effec-
tive displays because they have less display area and wall
space.”

Working one-on-one with every store, Rothstein spends an
average of three hours per window. “Before | leave on a
‘tour,” | have to make sure that the labels give us the display
material we need to dress the window properly. We take it
from there by trying to augment the supplied materials with
our own ideas and materials. | don't believe in just covering
the available space with album jackets. Effective displays
can create additional artist recognition and sales.”

Elroy also conducts label-sponsored display contests that
help create and then utilize the enthusiasm at store level. Re-
ports Rothstein, “Many innovative display ideas are discov-

Advertising and promo-

tions personnel, from

left: Joann Rapanaro,

John Sadowski, Ira

Rothstein and Brenda
Bauer
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“We'’re more of a general entertainment
place now and our ads now have to reflect
that we sell such products as Compact Discs,
video games and videodisks. We're also intro-
ducing a new animated tv ad to reinforce our
entertainment image.”

BRENDA BAUER

ered in due course of the contests that are later used compa-
ny-wide at my level.” In general, Rothstein will sit down with
the record manufacturers and discuss product they want to
promote and create a contest. Afterward, display materials
and additional product for bulk displays to support the pro-
motion is ordered.

“The individual stores will take pictures of their displays
and send them on for the label to judge. They determine the
winners and award the prizes. That way they get to see how
their product is displayed in the stores. Because prizes are
awarded, there is an incentive for the stores to put forth ad-
ditional effort on the display.” The number of contests run
per year varies depending on the desires and generosity of
the manufacturers. Prizes have ranged from trips to video-
disk players to cash awards.

Brenda Bauer supervises all the advertising Elroy places
before the “public eye” for both the Record World and the
TSS department operations. Elroy is unique in the respect
that the leased departments in TSS and Record World units
are promoted under a common advertising umbrella. Initiat-
ed several years ago, this program has proven very effective.
It has afforded many more advertising dollars to promote the
TSS leased departments that would not have been available
under a segregated policy. Sales have increased in these
units since the campaign started.

In the last few years Elroy has initiated several subtle shifts
in the way it identifies its stores through promotions. The
company’s original identification jingle: *“We've Got Your Mu-
sic,” is several years old and now instantly identifies both the
Record World stores and the TSS outlets. As the company
has expanded its product line beyond the traditional records
and tapes, it has had to adjust its identifying tag line to read:
“We've Got Your Music And More.”

“We're more of a general entertainment place now,” Bauer
explains, “‘and our ads now have to reflect that we sell such
products as Compact Discs, video games, and videodisks.
We're also introducing a new animated tv ad to reinforce our
entertainment image.”

A majority of the company’s ad budget is devoted to radio
spots followed by equal spending between tv and print. ““The

(Continued on page E-19)

Congratulations Roy Imber
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LPs Buying Phllosophy

‘No Store Shall Ever Run Out Of
Front-Line Goods’

Elroy buying offices perform like a well-tuned orchestra
under the supervisory baton of purchasing director Martin
“Mr. Numbers” Lerner, a 25 year company veteran. So
called because he could once recall every title by its catalog
number, Lerner supervises record buying for the entire
chain. In addition, he buys classical and jazz LPs, occasional
big releases, and arranges large promotional buys.

Mike Wyner, formerly Lerner's assistant and a 10 year EI-
roy employee, buys the remaining LP categories—from rock
and ré&b, to folk and imports.

While each brings his particular philosophy to buying for
the Record World and TSS stores, both share an ultimate
commitment: “that no store shall ever run out of front-line
goods.”

What keeps this buying machine particularly well-oiled s
constant feedback through the Elroy chain of command—
from the sales people and store manager, to one of nine area
supervisors, to the respective buyer, and ultimately to Lerner
himself. Each supervisor monitors five to seven stores. Once
a week there is a general meeting of buyers and supervisors
where information and store reports are exchanged.

Each store tracks sales via a variation on the “Green
Sleeve System.” Each record is slipped into a clear plastic
sleeve with printed space for the album'’s title, label, artist,
category and sales history. Customers bring their selections,
in the sleeve, to the cashier where the date of sale is indicat-
ed, the record removed, and the sleeve itself becomes the
basis for a weekly stock order. This information gives a man-
ager an effective guide of how a catalog item is selling in his
or her store. Stock orders can thus be tailored to demand.

According to Lerner, this sleeve system (and a corre-
sponding card technique for tapes) acts as an effective basis
for inventory control. "'If a title doesn’t sell within a reason-
able amount of time, we send out a memo to each store and
make a callback. If a store manager wants to hold onto the
merchandise after we've called it back, that's their preroga-
tive." In addition, both manager and supervisor will periodi-
cally review all stock and send back slow moving items. If a
customer should want a record not regularly stocked, special
orders on any available product are always taken.

Statistics are kept on every store, denoting the percentage
of returns (average: 16%) and tracking what titles sell
where. “We have to tailor our catalog and the depth in each
major category to the clientele of each individual location.
For example,” Lerner says, “‘although we don’t stock a full

ELROY EN

——The Moss Music Group Congratulates

" ROY IMBER AND

ERPRISES

for their Merchandising Excellence
and for their Confidence in

THE MOSS MUSIC GROUP, INC., 48 West 38th Street, New York, NY 10018

Happy Anniversary!

Above: Computer de-

partment’s Paul Eames,

data processing manag-
er, and Brian Drazin

Left: The computer de-
partment

line of classical in every store, in our monetarily upscale out-
lets, we will carry 95 % of all major classical labels. In areas
where soul or r&b is popular, those inventories will be
skewed higher."”

As an LP buyer, Mike Wyner works hard to keep the stores
stocked with catalog titles of established artists as well as
devoting a great deal of effort to breaking new titles and new
groups through the stores.

"My ties to radio are very strong,” he says, "and I've devel-
oped a number of close relationships with radio people over
the years. What's important about this rapport is that we give
each other input as to what we're promoting and where our
interests lie.

“To break a new artist, | listen to a multitude of promotion-

(Continued on page E-21)
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Bulk to Catalog

Ratio 2:1 for Tapes

Warehouse staff

"l have always liked business,” says Steve Lerner, pre-re-
corded tape buyer. | started working with Elroy in 1972 as
a part-timer working as a stock boy and doing all the ware-
house odd jobs. Then, | fell in love with the record business—
because it's perfect for my type of personality. It's aggres-
sive and fast-paced.

| was going to business college part-time and working in
the Elroy warehouse where | decided that working in the busi-
ness was teaching me things that were common sense and
practical. So | decided to stop college and work full-time. |
kicked around between the warehouse and the stores, edu-
cating myself—learning from working in the warehouse what
it took to stock a store and learning from the store what hap-

“I thrive on doing what we’re known for—
our catalog selection. In the years I've been
buying, I've learned how to sell catalog and
what people are buying. I have every Beatle re-
cording so that when a customer comes and
asks for ‘Magical Mystery Tour,’ I'll have it.
People think you're terrific if you've got the
old Perry Como tape that they were looking

for.” STEVE LERNER

pened to merchandise after it left the warehouse and how it
got sold. Then in 1976, | became the tape buyer for the
chain.

“As far as a buying philosophy,” Lerner continues, ‘| try to
keep an open mind about ways to position pre-recorded au-
dio tape effectively. | enjoy my position in this business, as it
affords new challenges every day.”

Lerner buys all the pre-recorded tape the Elroy stores sell,
whether it be catalog or top sellers. *‘| have a strong commit-
ment to catalog,” he adds. ““When | look at top sellers, to me
they are the cream of the crop, but these are a basic busi-
ness that most stores stock.

“From my point of view, | thrive on doing what we’re known
for—our catalog selection. In the years I've been buying, I've
learned how to sell catalog and what people are buying. |
have every Beatle recording so that when a customer comes
in and asks for ‘Magical Mystery Tour,” I'll have it. People
think you're terrific if you've got the old Perry Como tape
that they were looking for.

“| think that catalog product is equal in importance to
bulk. In sales, in the cassette category I'd say my bulk to cat-
alog ratio is two to one. For every two Michael Jackson tapes,
I'll seli something out of the catalog. In records, however,
that percentage of top selling LPs is much greater.”

The company’s expansion has cut down on Lerner’s ability
to spend as much time as he'd like with the tape managers.
“But you can't lose touch with the reality of retail. If you sit
back and just order product from behind the desk, the job
loses something. You've got to go out on the streets.”

As a result, Lerner tries to keep in close contact with store
managers over the phone. “'A lot of them jot down notes dur-
ing the day to tell me what they’re getting requests for or to
ask me if they can get their new release breakout changed on
a title.”

To track cassette sales. each unit goes on retail shelves
with a preprinted inventory card (the counterpart to the
sleeve system used for LPs) attached to the tape with a rub-
berband. The cards function as the basis for stock orders
and affords pertinent sales information for inventory control.

Lerner is basically a conservative buyer. *'| believe that one
has to carefully balance taking risks with new product, which
we do, with what one actually thinks will sell. | have to buy
sufficient product to give the stores sufficient stock and
have backup goods in the warehouse. However, | am aware
that we have to turnover our product and live within the cred-
it terms of our suppliers. As far as I'm concerned, although |
may occasionally have to break an act I'm not sure of, it's
really the bottom line that counts for me.”
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Elroy Branches Out
With CDs and Videodisks

What do videodisks, Compact Discs and LPs have in com-
mon? “Other than their shape, not much,” says Bob Men-
ashe, Compact Disc buyer for Elroy stores. With the Sam
Goody organization for 34 years, Menashe joined Elroy two
years ago. Originally Menashe was the assistant to Marty Ler-
ner, the company's director of buying. With the advent of
Compact Disc and videodisk, he now heads the buying of this

“Compact Disc is an industry where more
and more is starting to happen. The goods are
just starting to come in and it’s very exciting.

I was in on the ground floor when LPs start-
ed. So I see the Compact Disc as something
like the second coming for audio—something

to give the business a boost.”
BOB MENASHE

product.

“Buying videodisks is a totally different experience than
buying records,” Menashe says. “‘Unlike records, there is no
established pattern to buying videodisks. In records you can
always go by the artist and make your buying decision based
on that particular group or musician’s track record. In video-
disks there is no track record.”

“Buying videodisks still comes primarily from a gut feel-
ing. A lot of old-time buyers have it. You'll be talking with a

manufacturer and he or she will mention a title and some-
thing makes your belly rumble and you go for it. If you're
good, you are right most of the time."”

Currently, videodisk software distribution is limited to 12
stores scattered throughout the chain. According to Men-
ashe, the industry is still too young to have a buying rhythm
yet, so “‘we try to pick out the better titles available to us. Our
stores carry a good selection that crosses the market. We are
finding that the '30s and '40s movies move very well, as do
James Bond pictures and children's titles. Oddly enough,
something like a ‘Sophie’'s Choice' does not do as well.”

“Compact Disc,”” Menashe adds, “is an industry where
more and more is starting to happen. The goods are just
starting to come in and it's very exciting. | was in on the
ground floor when LPs started. So | see the Compact Disc as
something like the secoend coming for audio—something to

Above: The lower lobby
of Elroy’'s warehouse/
headquarters in Roslyn

Left: Bill Forrest studies
a Compact Disc display

give the business a boosts.”

Menashe currently stocks 20 stores with Compact Discs
and plans to add more stores to the fold as CD supplies in-
crease. “‘We initially started carrying the Compact Discs in
10 of our stores. As supplies have loosened up, we have add-
ed 10 more stores. Alt of them have everything that the man-
ufacturers have released thus far. We believe in the potential
of Compact Discs. Hopefully things will loosen up even more,
enabling us to stock all of our stores.”

Besides obtaining adequate supplies, the biggest problem
is deciding how to display the CDs. “We've had them behind
the counter and now they're out in front in browsing bins or
displayed in wall racks. A number of companies are working
together on displays and on universal packaging to make dis-
playing the software more secure.”

Congratulations
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25th

The gang at
Columbia Art
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Warehouse Operation
is Important Retail Link

An effective, cohesive warehouse operation is an impor-
tant link in the network of retail outlets comprising the Re-
cord World stores and the TSS departments.

At Elroy, Buzzy Causeman, warehouse manager; Larry
Stangl, assistant warehouse manager; Paul Eames, data pro-
cessing manager; and Marty Levinsky, coordinator between
warehouse and data processing; are responsible for moving
inventory through shipping and receiving and processing
store orders.

Elroy's headquarters covers 57,000 square feet. Approxi-
mately 43,000 square feet is devoted to warehousing;
14,000 square feet to offices. In charge of warehouse ad-
ministration and operations, Causeman supervises eight
warehouse departments. He also insures adherence to pre-
determined trucking schedules to assure prompt regular de-
liveries of merchandise.

Stangl and Causeman conduct physical inventories in the
warehouse periodically and, in conjunction with Levinsky, re-
gulary check actual physical inventory levels against a com-
puter printout.

Tinkering behind the scenes is the computer administered
by Paul Eames. With the Elroy organization for four months,
Eames is responsible for designing, implementing and pro-
gramming the company’s new IBM System 36 computer.

Eames is also responsible for the daily supervision of the
computer department. Previously, Eiroy relied on a smaller
IBM computer system and outside computer consultants. In
light of the company’s growth, Elroy “quadrupled the size of
the system’” and shifted the computer’s focus into an inter-
active mode as opposed to a batch record keeping
orientation.

Eames is also exploring the possibility of using hand-held
devices to scan a bar code on a record and permit the infor-
mation to be held in the computer until it can be processed
later that evening when the store closes. That way, he says,
when the buyers come in in the morning, the orders will be
ready to be sent out.

“We're growing so fast and generating so much informa-
tion and paper, computers are one way to handle the fiood.
“The idea,” Eames adds, “is to facilitate and coordinate the
vast flow of information so that it can be readily available and
effectively used for maintaining a high quality of operations.”

BUYING 45s
IS PRECISE ART

Buzzy Causeman wears two hats as Elroy warehouse man-
ager and singles buyer.

With Elroy for almost 11 years, Causeman has perfected
the buying of 45s to a precise art involving carefully mixed
label desires, airplay status, sales, and area demographics.
The result is the most accurate merchandise mix possible to
meet customer demand. Causeman sees numerous label
representatives on a weekly basis and carefully tracks the
paths of 45 titles as they zip up and down the charts.

As a singles buyer, Causeman underscores the importance
of bringing in top-of-the-charts merchandise. This requires
listening to a myriad of promotional singles in addition to
having a fine ear for music. This procedure is tempered de-
pending upon whether the artist involved is new or estab-
lished as well as upon current trends in music and the label
commitment.

This responsibility has become more difficult as Elroy’s ra-
dius of operation has expanded and as the 45 market itself
has evolved. “Now that we have entered the greater Wash-
ington D.C. market,”” says Causeman, ‘'l no longer have di-
rect access to the label reps and radio stations that | do in
New York.” This requires a more concise review of the needs
of this particular area. This is further complicated by the fact
that individual stores have specialized requests for soul,
rock, adult contemporary, etc. dependent on the demograph-
ics of the area. “We are always willing to take special orders
for 45s, which is a plus for us,” says Causeman, ‘‘but the
ultimate goal is to have the correct goods in the stores before
the customer comes in.”

Buzzy Causeman,
warehouse manager,
right, and Larry
Stangl, assistant

warehouse manager
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Buying cut-outs is not for the weak of heart or nervous of
stomach, according to Michael Lemmo, buyer for budget LP
and tape (including cut-outs).

“Front-line product has return privileges,” he explains. “In
close-outs the flow of goods is strictly one-way. Once we get
a shipment, it's ours—for keeps. When you overbuy cut-outs,
there's no getting rid of your mistakes.”

With Elroy since 1974, Lemmo began working in the
stores part-time while attending college. Upon graduation
the company offered him a full-time buying position.

“They created this position (cut-out and budget buying)
for me. Someone else was handling it as a sideline and other
people also shared the buying responsibility, but no one real-
ly had it fuli-time. | buy both LPs and tapes and have turned
it, over the years, into a profitable line. This year alone the
category will account for over $2 million in sales.”

In cut-outs Lemmo buys across musical categories, select-
ing titles from the Who, Rolling Stones and Yes to MOR art-
ists such as Engelbert Humperdink and Tom Jones to classi-
cal and jazz product. Manufacturers organize a list of
product overruns, items that didn’t sell up to expectations or
titles they want to delete from catalogs and approach the
major cut-out distributors. The distributors bid on the prod-
uct and then approach Lemmo and other dealers.

Deciding what to buy and what to pass by is *‘the tough
part of this job,” Lemmo says. “‘I'd say | rely on my experi-
ence, and | also try to track how a title sold when it was avail-
able at full price—although that rule of thumb doesn’t always
hold true. I've found that an item that didn’t sell well when it
was selling at a full-price $7.98 can do four or five times the
business in the course of a year when it's priced at $2.99 or
$3.99.”

Cut-out sales are an “in/out type of business,” he adds.
“You've got to keep a constant flow of product in and out of
the stores.” Most T.S.S. and Record World stores carry simi-

Cut-out Buying Not For the Weak of Heart

lar inventories of both cut-outs and budget labels, with some
exceptions where inventory is tailored to meet a particular
location’s clientele needs.

Buying budget line goods is a bit more relaxing, according
to Lemmo. “These titles and labels are always available to us,
so we can keep our inventories a little lean. It's also an in/out
business, like cut-outs, but there is a reorder procedure, and
we do have return privileges.”

Tracking sales, Lemmo uses the same procedure em-
ployed for front-line and catalog records and tapes: sleeves
for records, cards for tapes. "l also try to work with the area
supervisors as much as possible when stocking a store,” he
says.

Budget/cut-outs are given a separate section in the stores
known as “Music Madness.” Special stickers are printed up
and bulk displays are created for popular goods. “‘Besides
being profitable,” says Lemmo, “these goods help complete
our full-line image in addition to giving customers the oppor-
tunity of buying product at a different price point.”

ACCESSORIES

This year, Mel Goldstein projects accessory sales will add
almost $5 million to the Elroy coffers. Not bad, he says, for a
company that seven-and-one-half years ago was barely into
the business.

In 1976, Goldstein joined Elroy as an accessory buyer, do-
ing double duty coordinating the company’s invoicing and
credit department. Previously, he had spent 13 years with
Korvettes and five years working with RCA.

“When | signed on with this company, there were already
some accessories in stock at the stores, but no one was do-
ing much with them. Step-by-step, through trial and error, |
discovered what would sell and what wouldn’t—teaching my-
self the business as | went.”

Currently, both the TSS and Record World stores stock a
full inventory of accessories, running the product category
gamut: blank tapes, cases, needles, record/tape/video care
products, sheet music, posters and assorted audio accesso-
ries. Plus the company sells video game cartridges, which are
also lumped under accessories.

Every two weeks, Goldstein sends out detailed inventory
order sheets which store managers complete and return to
him. This affords him a good basis for buying as well as in-
ventory control.

Buying accessories, according to Goldstein, “takes a very
basic commitment to the product line and constant follow-up
at store level.” To that end, he makes a concerted effort to
have one-on-one communication with individual managers.
*“1f we’re going to work together closely, it's important to get
the managers to trust me,” he says.

Goldstein takes that commitment to direct lines of com-
munication to his suppliers as well. “Accessories generally
enjoy a good profit margin,” says Goldstein, “and comple-
ment and enhance the full-line catalog image of our stores.”

Office staff

Sunshine Record Distributors, Inc.
747 Tenth Avenue, N.Y.N.Y. 10019
(212)265-3530

BEST WISHES
& CONTINUED
SUCCESS
ON YOUR
25th
ANNIVERSARY

Your Friends at Sunshine

PAT MONACO
CHUCK TORE

HOWIE RUMACK
PETE CASTAGNE

We would like to take
this opportunity to thank
you for your 25 years
of patronage

FIESTA RECORD CO., INC.

Stratjord Distnibators, Tnc.

86 Denton Avenue
Garden City Park, N.Y. 11040
(516) 877-1430

(212) 343-6920
AMERICA’S

HOME ENTERTAINMENT
DISTRIBUTOR

salutes

ELROY ENTERPRISES
RECORD WORLD STORES
RECORD SHOPS AT T.S.S.

on the occasion
of their
25th Anniversary

All our very best wishes
for many years of
continuing success
and leadership.

wWwWw.americanradiohistorv.com
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Family
Atmosphere

® Continued from page E-6
outline of all policies and procedures. It's designed for new
employees but also doubles as a good reference guide.

Elroy has developed an ongoing program of training all
personnel in internal and external security. Corin says,
“Store security is becoming a larger part of store operations.
The goal in this area is the prevention of a security problem
rather than having to deal with the problem once it arises.”

The main conduit of information between office and store
level is through the use of the area supervisors. Each super-
visor is in constant communication with both Corin and Pettit
as to the operations and merchandising in each unit in these
areas. Weekly meetings are held at headquarters involving
the supervisors and executive staff. These provide an excel-
lent forum for the exchanging of ideas, resolution of prob-
lems, and initiation of new policies.

Having a comprehensive network of oral communication,
however, does not negate the need for written communica-
tion. Daily sales information is sent into the central head-
quarters for accumulation and auditing via standardized re-
ports designed by Corin. All accounting and bookkeeping
functions for the stores are centralized at Elroy under the su-
pervision of the office manager, Renee Miller.

“We're very fortunate to have the quality management we
do,” says Corin, “and we feel very strongly about the efforts
they put forth on a daily basis. Our basis operations and mer-
chandising policies are a good backbone that our managers
build upon, but they are the essential link. We are continually
trying to say thank you.” The company provides standard
benefits and paid life insurance and hospitalization. The
company has a policy of year-end bonuses and various ongo-
ing incentive awards programs. Managers are also eligible
for profit sharing bonuses geared to sales volume. Executive
and supervisory personnel also have profit sharing
incentives.

“Any efficient operation requires a lot of input from all
concerned. | ask for a lot from our people,” admits Corin.
“This company can and does work for everybody involved
and hopefully also the customer. We run a good company,
and we're proud that our people have been successful in put-
ting this across.”

Secretarial staff

Advertising Focus

® Continued from page E-8

company tries to obtain as much co-op sponsored advertis-
ing as possible,” says Bauer, ‘‘however, we don't hesitate go-
ing into our own pockets to make sure we have proper
coverage.”

The company’s radio advertising mainstay has been rock-
oriented formats. ‘‘We do push the labels to give us other for-
matted stations as well,”” Bauer adds, “because we don't
want our stores to be known just as rock outlets. We are a full
catalog store, and we don't want to alienate, for example, the
classical or jazz customer.

TV usage has ‘‘picked up for us,” says Bauer. Working
through a buying agency, she finds she is able to select a spe-
cific demographic group or even a type of person she wants
to reach, and the agency determines what station and what
time to run an ad.

Bauer determines in what newspapers to run ads based
upon circulation and the number of Elroy outlets reached in
that paper’'s geographic area. For example, she explains, “'by
buying one paper, the Long Island Newsday; | reach the cus-
tomersin 23 to 25 of our stores—that’s half of the chain. So
the key for me is to buy in papers that cover as many stores
as possible.” In stores outside the Long Island area, special
care is taken to make sure that adequate coverage is given.
“Although we do take supplemental advertising for all of our
stores, in the out-of-town areas we make sure that we utilize
avenues such as college, local entertainment and regional
news print media. In addition, we are always willing to get in-
volved with mall circulars and local promotions.”

Price has had to be the focus of most Elroy advertising in
the last few years with the existing level of price instability,
but that emphasis is shifting. Rather than push low-ball pric-
ing, the company is relying on building a reputation of “quali-
ty, catalog, and service” to stimulate consumer interest and
invite them into the store.

The WLIR New Music Sections are
only in Record World and the Record Shops
at TSS-Seedman’'s because WLIR and
Elroy Enterprises have always meant New
Music.

Happy 25th, Roy. You have a right
to be proud.

AND THE ENTIRE STAFF

CONGRAT-
ULATIONS

to our good friends at

ELROY ENTERPRISES

: Irish Magnetic Industries, Inc.
Xflr(sh(? ggggﬁ?g&lﬂg’sg‘ 270-78 Newtown Road, Plainview, NY 11803
; Tel: 516-283-5582

IAIAIIRANANN

© "P Congratulates(&4
on 25 years of Success!

Qur continued best wishes to Mr. Imber and staff.
And remember—Mr. Numbers knows the scorell

International Book and Record Distributors
IMPORTS OF DISTINCTION
40-11 24th Street
Long Island City, N'Y. 11101
(212) 786-2966

NN INNNNN

%

Congratulations
SN

and the best of luck

for the future
from

Rich Branciforte and good Z;neJ(EMagazine
25 Glen Head Rd., Glen Head, NY 11545

—Now in our 15th year—
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E-20

A Billboard Advertising Supplement

OCTOBER 29, 1983, BILLBOARD

RECORD WORLD AND TSS
RECORD SHOPS LOCATIONS

RECORD WORLD LOCATIONS

Downtown Ansonia Mall, Ansonia, Conn. 06401; 3,000
square ft.; Manager, Bob Brown; Ass’t. Manager, Mark Hibbard.

One Atlantic Ocean, Atlantic City, N.J. 08401; 1,300 square
ft.; Manager, Steve LeGrand; Ass't. Manager, Scott Loper.

Pathmark Plaza at the Big *H,” Huntington, N.Y. 11743,
2,250 square ft.; Manager, Tim Olphie; Ass't. Manager, James
Stolba.

Modells Shopping Center, Centereach, N.Y. 11720; 3,400

Warehouse view

square ft.; Manager, Steve Anderson; Ass’t. Manager, Joseph
Logatto.

Huntington Square Mall, E. Northport, N.Y. 11731; 1,900
square ft.; Manager, Penny Levinsky; Ass’t. Manager, John Ryan.

Brookfield Rd., Brookfield, Conn. 06804; 4,000 square ft.;
Manager, Tom Brodeur; Ass’t. Manager, John Powell.

Essex Green Shopping Plaza, W. Orange, N.J. 07052; 2,600
square ft.; Manager, Ray Zanfini; Ass't. Manager, Michael
Morrissey.

Fair Oaks, Fairfax, Va. 22033; 3,250 square ft.; Manager,

Eric Storck; Ass’'t. Manager, Renee Idoni; Tape Manager, Christa
Arnold.

Dutchess Mall, Fishkill, N.Y. 12424; 3,000 square ft.; Manag-
er, Marshall Smith; Ass’t. Manager, Mary Lynch; Tape Manager,
Michael Hallenback.

Austin St., Forest Hills, N.Y. 11375, 2,400 square ft.; Manag-
er, Ted Goldspiel; Ass’t. Manager, Stan Furman.

Georgetown Park, Washington, D.C. 20007; 2,600 square
ft.; Manager, Tom Goldfogle; Ass't. Manager, Bruce Wyman;
Trainee, Jerry Horton.

Green Acres Shopping Center, Valley Stream, N.Y. 11580;
3,000 square ft.; Manager, Dave Direnzo; Ass’t. Manager, Dawn
Berrie.

Wheatley Plaza, Greenvale, N.Y. 11548; 2,000 square ft;
Manager, Ron Tedesco; Ass’t. Manager, Tony Aiello.

Mid Island Fashion Plaza, Hicksville, N.Y. 11802; 2,900
square ft.; Manager. Bruce Levine; Ass't. Manager, Jackie
Tesman.

Sun-Vet Mall, Holbrook, N.Y. 11741; 3,500 square ft.; Man-
ager, Bryan Nicholson; Ass’t. Manager, Lori Cherulnik.

Holyoke Mall at Ingleside, Holyoke, Mass. 01040; 3,000
square ft.; Manager, Joe Rufer; Ass't. Managers, Donna Heroux
& Tom Choiniere.

Hudson Valley Mall, Kingston, N.Y. 12401; 3,200 square ft;
Manager, Neil Lowy; Ass't. Manager, Cindy Lockwood; Tape Man-
ager, Linda Marshall; Trainee, Bruce Tannin.

Landover Hills Mall, Landover, Md. 20785, 3,850 square ft,;
Manager, Pamela McCleave; Ass’'t. Manager, April McKoy; Tape
Manager, Anthony Jamie.

Madison Ave., New York, N.Y. 10017; 3,300 square ft.; Man-
ager, Russ Hornbeck; Ass't. Manager, George Rivera.

Manchester Parkade, Manchester, Conn. 06040; 3,000
square ft.; Manager, Rob Wilson; Ass’t. Manager, Tim Yasui;
Trainees, Randy Pelletier & Bill Pratt-Tobin.

Americana Shopping Center, Manhasset, N.Y. 11030; 3,550
square ft.; Manager, Nick Margiasso; Ass't. Manager, Donna
Deml.

Chapel Square Mall, New Haven, Conn. 06510; 2,600 square
ft.; Manager, John Kiernan; Ass't. Manager, John Fry.

New Rochelle Mall, New Rochelle, N.Y. 10801; 2,600 square
ft.; Manager, Bob Rizzo; Ass't. Manager, Joe Lepore; Trainee,
Mary Ellen Martin.

Orange Plaza Shopping Center, Middletown, N.Y. 10940;
2,600 square ft.; Manager, Dean Grammas; Ass’t. Manager, Di-
ana Wendler; Tape Manager, Jeffrey Knight.

Route # 17, Paramus, N.J. 07652; 3,300 square ft.; Manag-
er, Randy Rudin; Ass’t. Manager, Joseph Hofmann.

The Westchester Mall, Mohegan Lake, N.Y. 10547; 3,000
square ft.; Manager, Mark Santivenere; Ass't Manager, Mark
Freytag; Tape Manager, Robert Madan; Trainee, Tim Jasnau.

The Mall, Poughkeepsie, N.Y. 12603; 2,850 square ft.; Man-
ager, Steve Cohen; Ass't. Manager, Gretchen Smith; Tape Man-
ager, Robert Smith; Trainee, Karen Russ.

(Connnued on opposite page)

FELICITACIONES

a un gran vendedor
al por menor
en su vigésimo-quinto
aniversario.

Esperamos servirle
por muchisimos
anos mas.

Al-Pan Record
& Tape Service

726 Tenth Avenue ® New York, N.Y. 10019
(212) 582-0990

Happy 25th

Anniversary to
all our friends at

ELROY
ENTERPRISES

From
all your
friends at

Royal Sound
Company, Inc.

200 Industrial Way West
Eatontown, New Jersey
07724

201-542-8400

CONGRATULATIONS;
ON YOUR
SILVER
ANNIVERSARY.

LOOKING
FORWARD
TO YOUR

Countrywide
Tape & Record
Distributors,
Inc.

WwWWwWWw.americanradiohistorv.com
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® Continued from opposite page

Riverside Square Mall, Hackensack, N.J. 07601, 3,200
square ft.; Manager, Brad Rossi; Ass't. Manager, Wayne Olsen;
Tape Manager, David Gray.

Roosevelt Field Shopping Center, Garden City, N.Y. 11530;
3,800 square ft.; Manager, Marian Roberts; Ass't. Managers, Ed
Marks & Scott Edwards; Tape Manager, Andy Doktofsky,
Trainee, Peter Mubhr.

Seaview Square Shopping Center, Ocean, N.J.07712; 2,750
square ft.; Manager, Susan Shumard; Ass't. Manager, John
McGraw.

The Mall at Short Hills, Short Hills, N.J. 07078; 3,600 square
ft.; Manager, Ken Stein; Ass't. Manager, Matt Cegelis.

Downtown Somerville Shopping Center, Somerville, N.J.
08876; 1,800 square ft.; Manager, Nick Lieto.

South Shore Mall, Bayshore, N.Y. 11706; 3,300 square ft;
Manager, Susan Cangelosi; Ass't. Manager, Bill Cowen.

Southbury Plaza, Southbury, Conn. 06488; 2,000 square ft.;
Manager, Laura Diachenko; Ass't. Manager, Chris Hughes.

Springfield Mall Shopping Center, Springfield, Va. 22150;
2,600 square ft.; Manager, Jill Hall, Ass’t. Manager, Lori Fravel;
Trainee, Ted Ayers.

Stamford Town Center, Stamford, Conn. 06901; 3,800
square ft.; Manager, Robert Sievert; Ass't. Manager, Paul Ugalde.

Walt Whitman Mall, Huntington, N.Y. 11746; 4,800 square
ft.; Manager, Debra Castagna; Ass’t. Manager, James Juen-
gerkes; Trainee, Gary Mintz.

White Flint Mall, Kensington, Md. 20895; 3,600 square ft.;
Manager, Skip Reading; Ass’t. Manager, Les Johnson; Tape Man-
ager, Theresa L. Sleyman; Trainee, Eric White.

Central Park Ave., Yonkers, N.Y. 10710; 3,300 square ft;
Manager, Bob Leuner.

Jefferson Valley Mall, Yorktown, N.Y. 10598; 3,000 square
ft.; (Planned; 11/1/83).

Towson Marketplace, Towson, Md. 21204; 2,900 square ft.;
(Planned).

TSS Record Shops

W. Montauk Highway, Babylon, N.Y. 11704, 2,000 square ft.;
Manager, Mike Connor; Ass't. Manager, Mary Beth Brown.

Linden Blvd., Brooklyn, N.Y. 11208; 1,900 square ft.; Manag-
er, Manny Glover; Ass't. Manager, Fred Cabrera.

Bruckner Blvd., Bronx, N.Y. 10473, 2,300 square ft.; Manag-
er, Craig Valle; Ass’t. Manager, Dean Brown.

Hempstead Turnpike, Elmont, N.Y. 11003; 1,700 square ft.;
Manager, Lenny Bove, Ass’t. Manager, Jessica Pine.

Peninsula Blvd., Hempstead, N.Y. 11550; 1,900 square ft;
Manager, Barry Cutler; Ass’'t. Manager, Joe Addie, Trainee, Fon-
taine Kelley.

Walt Whitman Rd., Melville, N.Y. 11746; 1,850 square ft.;
Manager, Vinny Cacciola; Ass't. Manager, Steve Peters.

Rockaway Turnpike, Lawrence, N.Y. 11559; 1,950 square
ft.; Manager, Kevin Reusch; Ass't. Manager, Abby Rubman.

Hempstead Turnpike, Levittown, N.Y. 11756; 2,100 square
ft.; Manager, Bob Bland; Ass’'t. Manager, Joe Addie; Trainee,
Richard Bliss.

Metropolitan Ave., Middle Village, N.Y. 11379, 1,800 square
ft.; Manager, Arline Fass; Ass't. Manager, Nelson Arucas;
Trainee, Dave Chaves.

Route 25, Jericho Turnpike, Middle Island, N.Y. 11953,
1,600 square ft.; Manager, Joe Pellegrino; Ass't. Manager, John
Buck.

Long Beach Rd., Oceanside, N.Y. 11572; 2,100 square ft;
Manager, Helen Haltigan; Ass't. Manager, Mark Wilson.

Sunrise Highway, Bohemia, N.Y. 11716; 1.900 square ft;
Manager, Tony Salzano; Ass't. Manager, Gina Ciresi.

LPs Philosophy

® Continued from page E-10

al records as well as talking with label reps and radio people.
We exchange ideas and evaluate promising new product as
to sales potential. At this point, I'll send out promo copies to
each location for in-store play. Along with the record | send a
cover letter informing them that this is now a ‘work record’
and include promotion information. I'll initiate the labels to
arrange in-store promotions and advertising to support the
particular product.

“Then we put the record on sale and promote it with in-
store play and bulk displays. This is often an effective way to
generate sales of an unknown artist; even one receiving little
or no radio airplay. If | see a positive sales pattern developing
and orders coming in from the stores, | relay this information
to the label and radio stations.”

Wyner maintains close working relationships with the indi-
vidual store managers. “We work well together,”” he says,
“because we're a family and part of the same company. We
all want to increase sales. This requires constant communi-
cation and a mutual respect between all levels in the compa-
ny. Through our coordinated efforts we can truly be an effec-
tive force in the retail recording industry.

“| place heavy emphasis on having a strong catalog inven-
tory—generally about 12,000 pieces per unit. We pride our-
selves on having built a reputation as a strong catalog opera-
tion—not just as a place to buy hits. Our commitment to
maintaining a diversified and in-depth inventory in conjunc-
tion with stressing personalized service—for example,
through special orders, is responsible for this image. That
way people who want hard-to-find titles come to us first.”

1Z2-3
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ELROY ANNIVERSARY
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25th
ANNIVERSARY
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Dan and Raymonde Causin

ad printing co.
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in fond memory of founder

JACK IMBER

who shared his dream with us.
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CONTINUED
SUCCESS

Best Wishes |
to all |
our dear friends |

at
Mike, Chuck

ELROY | and the entire gang
ENTERPRISES at

| ALL RECORDS
DISTRIBUTORS

Don Liberatore
Don Records Corp.
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Celebrating Growth

® Continued from page E-3

a ship’s superstructure, the outlet will feature tapes along
with approximately 300 best-selling LPs and singles. It's
considered an “experiment” by Imber, who sees taurists
more likely to buy tapes than LPs.

Although both Imber and Forrest document a view of di-
minishing profit margins in dealing with recording manufac-
turers, their assessment of danger signals is coupled with a
rosy view of industry growth.

The Compact Disc, which debuted this fall at the Record
World/TSS stores, is regarded by Imber as “‘drumming up
new excitement’ on a par with that of stereo in 1958. When
stereo arrived, Imber recalls, ‘““‘people would re-buy their col-
lections in the new format. There seems to be such techno-
logical changes and advances in the Compact Disc that | can
see in the next few years the same things happening, with
CDs and hardware becoming more available and lower
priced.”

“The biggest problem,"” says Imber, “is shrinking margins,

HAPPY 25th ANNIVERSARY

I've serviced your
organization for over
20 years.

It's been a pleasure.

TED BUSHMAN

627 Broadway, Massapequa, N.Y. 11758
(516) 798-8590

SIGNS & RECORD DIVIDERS
FOR THE MUSIC/VIDEO INDUSTRY

We Salute

ELROY ENTERPRISES

on their

25th Anniversary
and wish them
future success.

MARK MUSIC SERVICE, LTD.

87 Eads Street
West Babylon, N.Y. 11704

if we are to stay within the manufacturer’s suggested list
price. Manufacturers have taken it on their own now that it's
imperative that they sell their product for more money. We
have no reason to argue with that point. We should have the
option to price our product to enable us to maintain a normal
profit margin.” This margin, reports Imber, is imperative in
order to sustain the large catalog inventories carried in each
store where turnover is slower than in top product.

And in Forrest's view, 'l don't see the record business as
being terribly different than any other business. All other
businesses seem to pass along increases and raise the price
to the consumer. We have a product that is not overpriced in
today's market and there's a lot of entertainment value for
the dollar. There's no reason why a businessman should not
enjoy a markup he can live with.”

If Imber feels that dealing with today’s music manufactur-
er has evolved into something of a “cut and dry’’ relation-
ship, he, along with Forrest, expresses confidence in future
growth potential for the industry.

“The general economic climate is excellent, and there’s no
reason to believe it won't be strong through the next (Presi-
dential) election,” says Forrest.

And in a more immediate projection, Imber states, “We're
looking forward to a booming Christmas.”

Buying offices

Credits: Special Issues Editor, Ed Ochs; Assistant Editor, Ro-
byn Wells; Editorial Directors, Bruce Imber, Elroy Executive
Administrative Assistant, and Marcia Golden, a freelance -
writer based in New York; personnel and warehouse/head-
quarters photos, Gil Amiaga, Architectural Photography,
New York; in-store photos, Irv Lichtman, Billboard Deputy
Editor; Cover design and graphs, Elliot Gorlin, Brightspot Ad-
vertising; Interior design, Anne Richardson-Daniel.

25 YEARS OF
SERVICE AND
FRIENDSHIP

/‘ K-TEL INTERNATIONAL, INC.
\ MINNETONKA, MINNESOTA

‘» mlm” Garand Ltd

CONGRATULATIONS
ROY IMBER
&
ELROY ENTERPRISES
ON
25
GREAT YEARS
LOOKING FORWARD
TO
25 MORE

ORIGINAL MASTER
RECORDINGS..

We Salute
A Jrue
Original Ilaster
of the
Tusic Industry

Elro Y Gn/erpris es

- mobile fidelity

SN VAN WAY
=7p SOund lab
a division of MFSL, INC.
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Atlantic, Elektra/Asylum,
and Warner Bros. Records,

and the Warner/Elektra/Atlantic Corporation.
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...as we celebrate our
Silver Anniversary, we
gratefully acknowledge
the cooperation and
support of our friends
and the continued loyalty
and dedication of our
employees and associates
without whom we could
never have come this far.
May your hearts be filled
with music...and more!

Antique Phonograph Courtesy of
the Antique Phonograph Store,
Floral Park, N.Y.

Elroy Enterprises, Inc. 1958-1983

22 Harbor Park Drive ¢ P.O. Box 366 ¢ Roslyn, New Yorx 11576

www.americanradiohistorv.com
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ADDRESS ALL AOS: Billboard Classitied. *
1515 Broadway. New York. N.Y. 10036
* Phone: Jetf Serretie 212/764-7388—In New York * ==
. (800) 223-7524 Toll Free—out of State l I'I \i | l : > T " (st
Al major credit cards accepted
Check Type of Ad You Want * ' * % LEY
* [] REGULAR CLASSIFIED (ALL ADS wWiITHOUT THE BoR- M Check Heading You Want x W USt 35}
»* DER). 81 55 per word—Minimum ad order $31 00 “"h],. RADIO- T""T =
] DISPLAY CLASSIFIED Ad (ALL ADS WITH BORDERS OR * [J HOME VIDEO [ BUSINESS * S L
* REVERSE LAYOUTS). $64 00 per inch. 4 insertions $58.00 . *’ CuL-ouTS - OVE‘?STOCKS INQUIRE ON STATION
per. 12 nsertions, $55 00 per. 26 nsertions $52 00per. 52in. M (] SONGWRITERS OPPORTUNITIES S e ARRECORDEISIARES LETTERHEAD:
* sertions, $42 00 per. Price discounts based on consecutive issue fre- * D JOBS AVAILABLE D REAL ESTATE * - ;
e Thick RECORD
% [ FANCY BORDER. $550 PER INSERTION (DISPLAY ADS (] HELP WANTED [J FOR SALE I_c er |NTERNASTC|)Cl)J[\TELE
ONLY) % [ coueces [ GOLDEN OLDIES x sl ice. 1515 Broadway
REVER :
* ] OEJLEY) SE CHARGE" $6 50 per insertion (DISPLAY ADS * 0 REHEARSAL SPACE [] MISCELLANEOUS * New York. NY 10036
% [ BOXNUMBER G 0 Billooard. $6.00 service charge (] ANNOUNCEMENTS [ DISTRIBUTING SERVICES ea per
[] FOREIGN ADS NOW SAME PRICE AS U.S. [J MANY OTHERS [] ELECTRONIC GAMES x RUN YOUR CLASSIFIED ad in America's # 1
* p rl ce Consumer Music Magazine, ABC audited, $1.25
* per word. Display $100.00 per column inch. Ma-
PAYHE"T “u AECOHFAH?' on DEH jor credit cards accepted. Call Cindy: Musician
* * Compare our catalog to any Magazine, (617) 281-3110.
* AGENCY DISCOUNTS NOT APPLICABLE ON CLASSIFIED ADS other. You'll find the lowest ATTENTION!
NAME prices on prime selections of *
(] Amer Express Credit Card Number, * cut-ouctjs and overstocks from Steve Nelson A.K.A. Nelson Ellis
around the world. All music To Wooten, Eddie Jo 3
X ADDRESS =G (I x categories included. e
Visa ; i i i
* L1 Expires Prime Cuts exclusive, avail- known as
CiTy STATE ZIP___ [] Master Chg * able now: more than 400 do- m e
* Bank = T I a—— mestic CBStitles, just acquired. The Imaginations
TELEPHONE ank = (IR * Call, wnite or telex for listing. You four are still under a personal man-
* * * * * * * * * * * * * * * * * * * 2065 Peachtree Industrial Court agement contract bound 16 years ago
* * * * * * ** Suite 209, Atlanta, Georgia 30341 with my lawyer Malcom Rosenburg.
(404) 457-9050 Telex: 707428 This means that any singing or playing

FDH SA.LE D ,STH.f BUT,HG s EHV!CES — : Eie:rgr%usgizt;%?ésasnétozigg/z Coafpyacg:ljtrylrllr]

LOWEST EXPORT PRICES RECORDING TAPE & ACCESSORIES BOXES FOR SIEE (€, WO
RECORDS & TAPES NEW RELEASES & KATE BUSH 24'HOUR FREIGHT PAID SERVICE AUDIO & Vi Cupola Productions
CUTOUTS—ROCK. POP & DISCO—JAZZ & PUBLICATIONS!!! Best Selection—Best Service—Best Fill 966 No. Randolph St.
AFRO-CUBAN—CLASSICAL & NOSTAL- ) Philadelphia, PA. 19123
oy e _ A newsletter has been compiled by MAXELL - TDK - DISCWASHER - SONY e
GIA—12" RECORDS—PROMPT & ACCU 8 i - | Also the songs written by Steve Nelson
RATE DELIVERY. PLEASE CALL OR TELEX. Kate's fans in North America. Discover + MEMOREX - FUJI - ASTROCADE - SHURE and “Summer B oy T
more about this talented British singer/ - AMARAY - SCOTCH - SAVOY - RECOTON ( CASSETTE ummer breeze by lommy
DAVID ESKIN, INC. song-writer and her music by sendin - EVEREADY - AUDIO TECHNICA - DYNA- Wooten will be recorded soon. The
400 Riverside Drive, New York, N.Y. $1.50 for the first i Y 9 SOUND - BASF » DURACELL + SOUND L N copyrights on these songs were taken
10025 US.A. -ou tor Bertl;ask-"?'ﬁ:%u h GUARD - TRACS - ALLSOP - many, many 0 G BOXES out jointly In my name and yours. To
Telex 237460 ESKIN UR-Tel. Box 160 9 more! ROSENSTE’:‘:LFSSS?(E;%?LOG & Pirtar Proot Heights & form fil. Beautifyl avoid a lawsuit, please contact my law-
(212) 749-2457 Hartney, Manitoba Depl A 1035 Lowss Or . Warmmsier. PA 18974 (2)5] 441 8900 e F‘""”'E‘ 45 APM )F;ir Malcom Rosenburg, Philadelphia,
ROMOXO, Canada TOLL FREE ORDERING (800) 523- 4 ’
NG: (800) 523-2472 VHS & BETA BOXES Cupola Productions was founded on
IN STOCK-INSTANT SHIPMENT June 1971. Cupola Productions cable
GENUIME 5TYLI, HEADPHONES. [:.I,HTHII]EES Low Prices—Free Samples address: Cupola Philadelphia. We are
DISTRIBUTOR CASSETTES Wa distribute ab best factory :ré'&oglmumcahop with our clients via
WHOLESALE ONLY pricing fo tha irads H !IHE IUUI‘B PAK-WIK CORPORATION " a} co;wcrjnumcatuonks rgodulla_P24
. TEWMICA. PICKENNG, DETOFON, ADC.  STANTDR 128 Tivoli 5L, Albany, NY 12207 rs. a day-/ days a week. Lupola Pro-
Cut-outs and imports at a budget GRADD, SENNHEISER. 518 155-1553"{:’ullant ductions-multi-media company enter-
We are specialists on: 12" records, price — we specialize in cassettes (800) 223-0111 tainment, documentation and educa-
2 tion.

blank audio, blank video, video games )
accessories . .. Weekly sales shgeets. and 8-track tapes. call or write (212) 4355100

for free hist and prices. MAGNETROMIX INDUSTRIES Publisher assumes no responsibility for the above
STRATFORD DIST. INC P e gl b RECORD PRESSING Rt porsiity
« ING. Telex: 435439 INTEL (ITT) SERVICES
86 Denton A J S J DISTRIBUTORS
venton Ave. 6620 W. Belmont. Chicago. IL 60634 BUTTONS
For e mepeEnT
AR g RS FOR SALE
800-645-6558, Telex 6852201 =

OCTOBER 29, 1983, BILLBOARD

QUALITY & LOW PRICE sanasns buttons, buttons, BUTTONS! assann
rdera $500r 100 Butlon Masler sampier pax 'osee all the
DROP EVERYTHING QUALITY AT THE RIGHT PRICE! newest o aur 60,000 Jesigns’ We e the wond's targest m
AND SEND FOR YOUR NEUMANN MASTERING SYSTEM 45 & Lp Pressings, Printing, Jacket AT At censed ang nove ty Dine wiln sver 100 new
FREE CATALOG NOW! Includi t h S Fabrication, and Tape Duplication. We can Jesig 1~ weekly) We 1ane 10ll “P1U 1S and even laxe et s
Imports, Gospel, Soul, Rock, Cou.ntry & \r/]ééjs |n2m ﬁ?:r gaé:k |neL, ')(Sg " Hegg DO IT ALL FOR YOU at our lower prices and A4 ather hul'onCampanies sttt you gotsiucs witn' fynu re E
Western, LPs, Cassettes, Oldies 45'S N E?n'pncm anuelllize?V:nd \(/easriable g\nrcjegggr‘:viblheotr@e_,- ;feort\lng;lre our quality work L aying more a0 per bultne v u re getling rpped olfll &
) . ! KId< Ral car * Swing B4R tor 4 11 dn itord s buck fora =
Crhs o ||| P e WU | || "l plarieneconps | | i
AFFAIRS OF THE HEART P.0 Box 953 . ; Drawer 10-B Ville Platte, La. 70586 + Butlon Master. P 0 Bax 124 8riigeport PA 19405 B
. . Piscataway, N.J. 08854 Call: JImM (318) 363-2104 1-800) 5231 197-{natioma) 1 4y ton' nave 4 Chane
WATERLOO SUNSET Tel: (201) 560-9213 (513) 681-8402 1-(215) 277-1966-(PA) Tomtor, Shng v business ®
var i—dor twaste your hime
NEW SPECIAL EXTENDED 12" $1,000,000.00 P LS LA
DANCE MiX OF THE KINK'S CLASSIC Bankruptey Auction TAPES
BLANECECgRgDERNgEAYCA 8@5‘?5}4 E“T(CJN Complete tape duplicaling plant Recording
L R AMERICA. studio equipment. AV equipment. E F
Auction date-Nov. 16, 1983 WHY PAY MORE ? BLANK CASSETTE TAPES Button addicts need their habitual fix. We
Marshall Nachbar & co. cassette ssirk Dlanks, 3m tape supply uncut humor and potent originality
Exclusively distributed by: 4040 No. Kedzie 1-45 ....cass. .65 Birk. .89 C-60 as low as 50¢ straight from the source. Don't deal junk! We
GREENWORLO DISTRIBUTION e Tl LI o = Ly C-90 as low as 67¢ push buttons! T-SHIRTS also! Free illustrat-
20445 Gramercy Place. Box 2896 312-866-9445 81-90... .cass. .90 Birk.115 Master, music and duplication ed order form and samples!
Torrance, CA 90509 CASSETTE & 8TRK DUPLICATORS. CUSTOM grades. Cassette duplication, custom EPHEMERA, Inc (415) 552-4199
OUPLICATION. SHAINK WAAP & LBEL ADD 45¢ i - |
(213) 533-8075 (CA, AK, HI) WHILE OTHER PEOPLE are raising their TRACKM ASTER'INC engths C-t through C-120. Labels P.0.Box 723 San Francisco, CA 84101
(800) 421-2095 (TOLL FREE) prices, we are slashing ours. Major label LP's as 1310 South Di H Norelco type boxes, storage racks
low as 50¢. Your choice of the most extensive P out ixie w,' %%Sfe and more. Why spend more than you
listings available. Send $5.00 for catalogs. Scor- ompano Beach Fla 060 have to? T-SHIRTS
pio Music, Box 391-BC, Bensalem, PA 19020, Tel: (305) 943-2334 ol o
USA. all or write for catalog.
D o K o . 2" TS, g | || JE CONGERT CONNECTION
it condition. Paid 12,000 asking 6.950. Write for PROFESSIONAL BLANK TAPE S 0 san e OFFICIALLY LICENSED TOUR
details: 1208 Hi Ave., Bowling G , Ken- Cust Cut 8 Track and C 1t if- T ‘
ORNERS e N T B T-SHIRTS. JERSEY'S & MUSCLES
IMPORTS » CUT-OUTS » ACCESSORIES PIANO FOR SALE: Yamaha G2J. 3 yrs. old, 5ft. Paces i‘:;‘saé)ua‘il-cawrs Low cost Shrink Multi-colored screened 2 sided comestic
ON SALE NEW POLICE LP & CASSETTE $4.95 7in. Grand .Piano. polished white, late e : ators - ! garments of Jackson, Springfield, Asia,
wrirse NEW LOCATION #r ot cond. $7800.00 (516?(2)71 8o - immaculate .| L wrappers - Tape Players & Recorders - Re- CASSETTE TAPE AC/DCL Prince, “Def LeSLQr% Men At
31 Brookvale Ave. cording Supplies SECURITY DEVICES Work, Loverboy. Iron Maiden, Judas Priest,
West Babylon, N.Y. 11704 CALL TOLL FREE 1 (800) 237-2252 OESIGNED FOR RETAIL OUTLETS Kinks. John Cougar. Rush, Tri h &
For Free Catalog Call (516) 587-7722 Y e A g . : gar. Rush. Triump
DAHCE FLOOH BRzey ECEE(C:?;E)P(JIC)S Cor EASY-TO-USE IN-EXPENSIVE many more.
= 3018 Avenue “C" Holmes Beach. Florida 33510 RESUSEABCEIR)RISROSEBLE
X * % Kk K k k A Kk % Master Card & Visa Welcome ROCK RIE;%?(‘?;;%AGO, IL. J
_ « THE MUSIC SERVICES x» _ 5 SELECTIVE MODELS . :
[ x MODULAR LIGHTED DANCE FLOOR * BLANK AUDIO & VIDEO .
. Distributors welcome — trouble free — ‘ CASSETTE-8-TRACK
B oy b OVER 51 SOST"V' * low cost — :ontrollers a\r/anabler * Drrlect hon} mz:rr:macmre;v‘—be!‘owd 'v;'hole; —FUH SAMPLES AND PHICES— BUS FOR s‘--‘-E -
TITLE Call or write sale—any _lengih cassetles— eren CONTACT ’
qualities to choose from—Ampex & Agfa -
Are amoqg the more than 3,000 budget * MUSIC SERVICE »* bulk and reel master tape from %' to 2" C& D SPECIAL PRODUCTS
Album, 8-Track and Cassette titles in stock. 327 S. Miller Rd., Akron, OH 44313 Cassette duphcaton avalable Call for 309 SEQUOYA DRIVE SILVER EAGLE Bus
# Call -or write for our free g_&am catalog. * - " ! * brochure HOPKINSVILLE. KY 42240 =
LS A L U ol B ) EIAETE ANDOL AUDIO PRODUCTS. INC. 502/885-8088 FOR SALE
Fenton (St. Louis) MO. 63026 X X ¥ ¥ X X X X X ¥ SEAEAE0S LG L e THAL 1969 mode! 07 wide-body.
State of the art equipped. Fantas-

{314) 343-7100 N.Y. RES. (212) 435-7322 ic both insid d
tic both inside and out.
APPAREL TALENT WANTED $125,000. 1978 model 05 custom

ordered from manufacturer for
CASSETTE & 8 TRACK CREATIVE MUSIC ARTISTS conversion to entertainers bus.
BRANCO DESIGNS, INC. BLANK TAPES Create and perform onginal music and shows $149'000'

Finest printable sportswear. Quality designs Alt tengths 2 mira- thru 96 min. Best for international music industry with recogni- Both units have 1983-model 10
our priority. Custom design concession shirts. Prices and Best Quality. Call or write tion of a world renowned superstar and multi ook with wind blown exterior paint

MUSIC
14249 RANDALL ST “B"

SUN(;/;\;)[EYé,féﬁég;:isz Wéar the best! 'rz::uggi:e UER BRI el CLT talent. Minimum 4 yrs experience—salary scheme.
CUT-OUTS BRANCO %nE‘gfé‘NS, INC. LOREN WHOLESALE, INC. $3,000.00 per w;ek.SS;Td resume only to Ca": 615-373-5941
Py 404 Josiane Court RASONN L e ouvan Monday thru Friday
OVER RUNS AND MID-LINES Altamonte Springs, FI. 32701 Hialeah, Florida 33012 14802 Newport Ave. # 10
, Fl. Tel: (305) 558-3221 Tustin, CA. 92680 9 AM to 4PM CDT

Wnte or call for current catalog’ 305-339-4888
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HELP WANTED

OCTOBER 29, 1983, BILLBOARD

ROYALTY ACCOUNTANT
RECORD COMPANY
To handle licensee statements and
musicians payroll, experience
preferred.

213-469-2411
EXT. 242

MOSS
MUSIC GROUP

Is looking for dynamic
salespeople. Excellent op-
portunities and growth po-
tential. Please call.

EMIL SOBYLAK
212-944-9560

RADIO JOBS!

10 00C radic jobs a year for men and women are listed
n the American Radio Job Market weekly paper Up
to 300 openings every week'' Disk Jockeys News-
people and Program Dwectars Engineers Sales
people Small medwum and major markets all for-
mats Many jobs reguire iittte or no experience' One
week computer hst $6 00 Special Bonus six caon-
secutive weeks only $14 95—you save 521

AMERICAN RADIO JOB MARKET

6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89108

STORE MANAGER

Wanted for Manhattan record store Must have
experience in buying and knowledge in Clas-
sical. Jazz (nostaigia) and Shows. Excellent
opportunities. Send a full detalled resume to

Box 7525, Billboard
1515 Broadway, New York, NY 10036

BUSINESS OPPORTUNITY

INVESTOR/PARTNER wanted for Rock
Group. First 45 to go. Contact Stang Manage-
ment/Records, Mr. Peck, (312) 399-5535, P.O.
Box 256577, Chicago, IL 60625.

MISCELLANEOUS

NEW CREDIT CARDS! Nobody refused! Also
Visa/Mastercard. Call 805-687-6000 Ext. C-
1304.

COMEDY MATERIAL

DEEJAY SPECIALS! MONTHLY gagletter! [n-
dividualized Service! We have it all. FREE In-
formation package. PETER PATTER, P.O. Box
402-B, Pinedale, CA 93650.

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O'Liners,
1237 Armacost, #6-B, Los Angeles, CA 90025.

NOT COMEDY: CURRENT artist bios, daily
calendar, much more for weekly pros! Write on
letterhead for free issue: Galaxy, Box 20093-A,
Long Beach, CA 90801.

FUN-MASTER
PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"

12 Available lssues $50—Pius S5 posiage
HOW T0 MASTER THE CEREMONIES $15 plus $3 postage
ANNIVERSARY ISSUE (Al diferent] S40 plus 33 postage
35 FUN MASTER Gac Files fall ditferentl
5100 pius S10 posiage
BILLY GLASON

200 W. 54th St, NY C 10019 (212) 265-1316
NO FREEBIES |I'M PROFESSIONAL"

GOLDEN OLDIES

45 RPM RECORDS

héu he

Eals,
RECORDS
7968 Belsir Rd.. Baltimore, Wd 21238
(301} B8z-2262
Se NG collec] ©

DISCOUNT OLDIES
BY PHONE
MAIL-ORDERS ALSO ACCEPTED
215-649-7565

SAME DAY SERVICE

SPECIAL DISCOUNTS TO RADIO STATIONS
SEND FOR CATALOG-OVER 10,000 OLDIES

DISCOUNT OLDIES
BOX 77-B, NARBERTH, PA. 19072

SCHOOLS &
INSTRUCTIONS

The Music Business Institute

A CAREER PROGRAM IN MUSIC: course
includes recording, studio, concert and video
production; artist representation and man-
agement retailing and wholesaling; record
promotion and marketing; copyright and music
industry law; songwriters and music publishing;
and more. Employment assistonce. Accredited.
Financial aid available. Write for free brochure
and career guide. MBI, Suite 4008, 2970
Peachtree Rd., N.W., Atlanta, GA. 30305.
{404) 231-3303.

REAL ESTATE

o=

CINCINNATI
BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Immediately available.
Ideal for distributors, volume mail users, publishers, as-
sembly, printers etc. For details call;

Ferd Clemen
513-721-4200

CHART RECORD
SERVICES

SERVICE IN THE WORLD

Altn; INTERNATIDNAL RADX) STATIONS. DISCOTHEQUES
and PRIVATE COLLECTDRS
Subscribe to our AUTOMATIC AIRMAIL SERVICE for 45's.
LP's. and Cassettes trom all the charts.

Special Orders Welcome

AIRDISC USA

P.O. Box 835, Amityville, N.Y. 11701

THE FASTEST, MOST OEPENDABLE

CLASSIFIED

ADVERTISING
PAYS.

SONGWRITING

START COLLECTING royalties not rejections.
“Selling Your Songs Like The Press” $4.95 post
paid-Songwriters Services, Box 16649-B-1, Seat-
tle, Wash. 98116.

We bring your songs to lite inexpensively with
top session players from THE DOOBIE BROS
BOZ SCAGGS THE JACKSONS GEORGE

BENSON etc Cal write for free sample tape

MOONLIGHT DEMOS

213 893-0257 or 665 7464 - 5313 Bakman Ave
Box 124 - No Hollywood CA 91601

WANTED TO BUY

8 TRACK CASSETTE CUT-OUT surplus, etc. of
old time Blues and Black Gospel—any quantity.
Ron Karlin, Kar-Co, 9420 Poinciana Pl., Suite
204, Ft. Lauderdale, Fla. 33324. 472-2773.
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GENEROUS RHINO—Island Records

A P TRy

#

' Atrian Belew bestows a Fender Stra-

tocaster upon a lucky WNEW-FM New York contest winner during an ap-

pearance at the city’s Tower Records. From left are station air personality

Dave Herman, contest winner Vinnie Cannon and the Twang Bar King
himself.

Pitt. Promoter’s Suit Vs.
Electric Factory Is Settled

NEW YORK—A five-year-old
lawsuit in which Pittsburgh promot-
er Danny Kresky Enterprises
charged Electric Factory Concerts of
Philadelphia with antitrust violations
has been settled with Electric Fac-
tory sending a check for $72,500 to
Kresky.

The payment came after the U.S.
Court of Appeals for the Third Cir-
cuit ruled in favor of Kresky, uphold-
ing a U.S. District Court’s permanent
injunction against Electric Factory,
and reversing the lower court’s judg-
ment reversing the damages in the
original decision.

According to the Appeals Court
summation of the case, ‘Kresky
Corp. . . filed this suit in the U.S.
District Court for the Western Dis-
trict of Pennsylvania alleging that
Electric Factory used its exclusive ar-
rangement with the Spectrum (in
Philadelphia) and its exclusive li-
cense for the promotion of concerts
at the Cincinnati Riverfront Colise-
um to force various concert perform-
ers to perform for Electric Factory in
Pittsburgh and that it threatened art-
ists, artists’ agents, and artists’ man-
agers that it would not deal with

them in any market unless it obtained
the artists’ services in Pittsburgh.”

Specifically, Kresky charged that
he was unable to bid for two pro-
posed Pittsburgh concerts by Parlia-
ment/Funkadelic in 1978 and 1979.
Following a jury trial in which Elec-
tric Factory was found guilty of Sec-
tion One of the Sherman Antitrust
Act, the firm was permanently en-
joined from “‘entering into a conspir-
acy with concert artists whereby the
artists agree to refrain from entering
into promotional agreements with
(Kresky Corp.) upon the threat of
(Electric Factory) to refuse to pro-
mote the artists in the future at the
Spectrum Arena in Philadelphia.”

The Appeals Court upheld this in-
junction, and also overturned the
District Court judgement on dam-
ages, which had vacated the mone-
tary damages awarded to Kresky by
the jury. The Appeals Court reinstat-
ed the $5,500 damages and remanded
to the lower court the question of le-
gal fees.

According to Kresky, the $72,500
check represents the final settlement
for both the trebled $5,500 damages
and legal fees and expenses.

Milton Bradley
Sees $9 Drop

NEW YORK-—James Shea, Jr,
president and chairman of the board
for Milton Bradley reports that the
company expects only a modest in-
crease in sales for the third quarter of
1983, while net income for the quar-
ter is expected to be less than half the
amount reported in the third quarter
of 1982.

The Springfield, Mass. firm has
been blaming company losses on
GCE, a computer company owned
by Milton Bradley that was hurt by
the computer hardware shakeout ear-
lier this year.

Net income for the quarter will not
offset the loss reported in the first
half of the year. Shea notes, however,
that fourth quarter earnings are ex-
pected to be greater than those for
the fourth quarter of 1982. But as a
result of the losses, earnings for the
year will be significantly below those
of a year ago, Shea says.

In the meantime, GCE continues
to vigorously market its Vectrex
computer console. It is expected to
announce a keyboard and add-ons
that will turn the console into a com-
puter this January.

Midwest Loses
Music Magazine

CHICAGO—The Midwest’s long-
est-running weekly music periodical
quietly bit the dust the last week of
September after some 300 weeks of
publication.

The Prairie Sun, which billed itself
as “The Midwest Magazine of Music
& Current Events,” ceased publica-
tion Sept. 28, ending a six-year reign
as the heartland’s most timely alter-
native publication. “The continued
bad local economies o<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>