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FOCUS OF SENATE HEARINGS AS TOP 40 GAINS GROUND 

Home Taping Boom 
Cited In New Study 

By BILL HOLLAND 

WASHINGTON - An over- 
whelming 84% of blank tapes owned 
by consumers are used to record 
copyrighted music, according to a 

new RIAA- commissioned study un- 
veiled at a Senate judiciary copyright 
subcommittee hearing Tuesday (25) 
on three proposed audio and video 
home taping bills. 

The hearing saw a dozen witnesses 
representing the music and motion 
picture industries and the equipment 
and tape manufacturers /retailers co- 
alition present their now familiar ar- 
guments. The survey focuses on in- 
dustry losses as a result of home 
taping, and directly contradicts last 
year's survey commissioned by the 

Electronics Industries Assn. (EIA) 
that concluded that 52% of the blank 
tapes owned by respondents were not 
used to record music. 

The new study, conducted this 
year by Audits & Surveys, found that 
American consumers tape the equiv- 
alent of 564 million albums of music 
annually, and that the volume of mu- 
sic taped each year is more than 20% 
greater than the total number of re- 
cordings sold in 1982. 

The survey further points out that: 
Home taping has resulted in lost 

sales of records and prerecorded 
tapes equivalent to 325 million al- 
bums annually, a figure representing 
70% of all recordings sold last year. 

Since 1980, the annual volume 
of music taped has grown by 24 %, 
while the annual number of record- 
ings sold has declined by 16 %. "Tap- 
ing, in short, is taking over," the 
study concludes. 

Of the 564 million album equiv- 
alents taped, 39% were from LPs, 

(Continued on page 68) 

TRY IT OUT IS THE HOT NEW RELEASE FROM KLIQUE FEA -UR- 

ING THEIR SMASH R &B AND CROSSOVER CHR SINGLE, "STOP DOG - 

GIN' ME AROUND" ... SEE KLIQUE NOW ON THEIR MAJOR CROSS - 

COUNTRY TOUR AND STOCK UP ON THEIR NEW RELEASE, "TRY IT 

OUT" ... AVAILABLE ON MCA RECORDS AND CASSETTES (MCA - 

39008). (Advertisement) 

AOR Stations At Crossroads 
By LEO SACKS 

NEW YORK -Album rock radio 
stations, struggling to maintain their 
dwindling market shares, are re -ex- 
amining programming strategies in 

the face of a resurgent top 40 sound. 
Confronted by the rapid ratings 

rise of contemporary hit stations 
across the country, AOR program- 
mers have begun to address the com- 
placency that has sapped the format 
of its vitality for the last several 
years. Some, like the 80 "SuperStars" 
stations consulted by the Burkhart/ 

Abrams organization, are starting to "Don't tell me that AOR is dead," 
sprinkle their product with more hits adds program director Lee Arnold, 
(Billboard, Oct. 22). Others are whose motto is "Keep rockin' " at 

strengthening the metal music orien- WQFM Milwaukee. Assailing the 

tation that made the format a ratings theory that top 40 is the FM saviour 

winner in the late '70s. Yet another of the '80s as "pure hype," Arnold 
strategy promotes the eclecticism asserts that the rock radio medium 

that characterized progressive radio can achieve a 10 Arbitron share in 

some 15 years ago. virtually any U.S. market. 
"AOR looked so good for so long "AOR built its numbers by playing 

because top 40 sounded so bad," says mass appeal rock," he notes, "but 
program director Mike Harrison of management seems to have forgotten 

KMET Los Angeles. "Now the pen- that. Our listeners certainly know 

dulum has swung the other way, but what they like- mainstream rock 
don't write us off. with a metal edge, not Culture Club. 

RCA Stakes $2.5 Mil On H &0 
By IRV LICHTMAN 

NEW YORK -RCA Records will spend what is believed to be an all -time in- 

dustry high of more than $2.5 million by the end of the year to internationally 
merchandise its new Hall & Oates greatest hits album, "Rock 'n Soul, Part I." 

Tv time buys in the U.S. alone will reach the $1 million figure, with an addi- 

tional $300,000 to $400,000 earmarked for radio and other ancillary merchan- 

dising support systems. 
The campaign here centers on a four -step approach designed to establish an 

even broader base for the superstar duo, with the label since 1976. International- 
ly, similar efforts will center on such key Hall & Oates markets as Japan (second 

to the U.S. in the duo's sales), the U.K., Germany, Holland, Italy, Scandinavia 

and Australia. 
While the act has achieved triple- platinum sales on previous album product, 

(Continued on page 68) 

- Inside Billboard - 
VIDEO DEALERS are evaluating the effectiveness of the recent "Black 

Friday" demonstration, in which stores across the country put a two -hour ban 

on the rental of movies to protest pending legislation that would repeal the First 

Sale Doctrine for videocassettes. It's generally agreed that, though not wide- 

spread, the protest efforts helped draw attention to the issue. Meanwhile, House 

subcommittee hearings on the proposed legislation began in Washington last 

week. Page 3. 

THE CD MARKETING BASE of PolyGram Records has been expanded 
to include one -stops and rackjobbers. Almost 50 one -stop locations have now 

taken on the company's line of digital disks, as well as 17 racks and an additional 
75 retailers. Page 3. 

KQFM PORTLAND is taking an unusual tack in deciding what program- 

ming changes to make. The Golden West AC outlet, which recently switched to 

a FairWest sound consulted by George Johns and is changing its call letters to 
KKRZ, is asking listeners for suggestions. Radio, page 15. 

THE HOME COMPUTER MARKET in Europe came under close scruti- 

ny last week in Amsterdam, where the second annual Computer Dealer Expo 

(Comdex) was held. European, American and Japanese software and hardware 
manufacturers displayed their wares to an audience of some 7,000, and the event 

was marked by optimistic projections for the European market's immediate fu- 

ture. Page 3. 

MORE SUPERSTAR PRODUCT is due in the retail pipeline this month, 

as the seasonal album rollout continues. Seven more platinum -level acts have 

product due for release before the end of November. Page 4. 

We just have to stick to our guns." 
AOR's identity crisis stems in part 

from the various permutations-in - 
cluding classic, soft, modal and mod- 
em-that have developed in recent 
years. Consultants who devised con- 
servative blueprints and program- 
mers who failed to revise them have 
only compounded the situation, ac- 
cording to most industry observers. 

"It got so fragmented that there 
was nothing to galvanize the listener 
anymore," states Larry Berger, who 
programs WPLJ here. Berger, who 
oversaw the station's switch to top 40 
from AOR in June, recalls, "E% cry - 

(Continued on page 16) 

FREE PAUL SIMON POSTER INSIDE. You need only average coordi- 

nation, protective eyewear and some common sense to remove the free 

PAUL SIMON poster enclosing this issue of Billboard. Simply 1) Open 

to the center of the magazine, and pry back the ends of the three staples 

along the crease 2) Turn the magazine over and remove the staples 

3) Remove the cover and display the flip -side poster. Advertisement 

(Adrernsmsd) 
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News 

STEAMROLLING FOR RENTALS -Some 20 home video dealers in Arizona 
made their contribution to "Black Friday" by renting a steamroller to crush 
video merchandising aids. The dealers, led by Videocassettes Unlimited's 
Jim Talkington, made this dramatic point in opposition to proposed legis- 

lation that would end the First Sale Doctrine. 

AT SECOND COMDEX IN AMSTERDAM 

Computers In European Spotlight 
By FAYE ZUCKERMAN 

AMSTERDAM -The burgeoning 
home computer market in Europe be- 
came the focus of speeches and pre- 
sentations at the second annualCom- 
puter Dealer Expo (Comdex), held 
here last Monday through Thursday 
(24 -27). 

Computer hardware innovations 
geared for businesses dominated the 
exhibition hall of nearly 300 exhibi- 
tors, but the show's speakers and sev- 
eral European, American and Japa- 
nese software and hardware 
manufacturers turned their attention 
to new consumer -oriented wares and 
the importance of home software re- 
tailing. 

Virtually no entertainment soft- 
ware packages were displayed here. 

`Black Friday' Makes Its Point 
Video Dealers Evaluating Impact Of First Sale Protest 

By EARL PAIGE 

LOS ANGELES -Leaders in the 
video retail community last week 
were sifting through the aftermath of 
"Black Friday," the Oct. 21 demon- 
stration against proposed video rent- 
al legislation. Though by some ac- 
counts poorly coordinated and 
isolated, the protest efforts helped 
galvanize the escalating fight against 
repeal of the First Sale Doctrine. 

In regard to the scattered obser- 
vances, Tucson retailer Jim Talking - 
ton likens the two -hour ban that 
stores put on renting movies to the 
familiar lobbying tactics used by the 

dairy industry. "How much milk do 
you dump to make the point ?" he 
asks, noting that 18 Tucson dealers 
staged a steamroller destruction of 
$2,000 in video merchandise, draw- 
ing coverage by all three local televi- 
sion network affiliates. 

Videotapes and photos of staged 
events in Arizona and Ohio were 
rushed last week to Washington, 
where delegates of the Video Software 
Dealers Assn. (VSDA) were lobbying 
along with nembers of the Home Re- 
cording Rights Coalition (HRRC) as 
House judiciary subcommittee hear- 
ings commenced on the Consumer 
Video Sales/Rental Amendment of 

House Members Voice 
Concern On Video Rental 

By BILL HOLLAND 

WASHINGTON -House mem- 
bers hearing testimony at a subcom- 
mittee hearing Thursday (27) on the 
proposed bill to abolish the First Sale 
Doctrine for prerecorded video- 
cassettes remained concerned that 
the bill might hand Hollywood a mo- 
nopoly in the video sale and rental 
business and possibly drive small re- 
tailers out of business. 

Robert Kastenmeier (D- Wisc.), 
chairman of the House subcommittee 
on courts, civil liberties and the ad- 
ministration of justice, while seeming 
somewhat sympathetic to the assur- 
ances of Hollywood studio officials, 
as well as to the alarm of witnesses 
from the electronics industry and 
video retailers, said that the language 
in the bill, H.R. 1029, is "possibly 
overkill as written and doesn't make 
clear why First Sale abolition is need- 
ed now. 

Kastenmeier received assurances 
in both written and oral testimony 
from officials of one of the nine major 
Hollywood studios interested in first 
sale repeal, 20th Century Fox, that 
the studio would accept guaranteed 
safeguards to prevent dealer worries 
of discouraging rental use and in- 
creased fees to dealers. Nevertheless, 
at the end of the hearing, Kasten- 
meier pointed out that none of the as- 
surances guaranteeing dealer input in 
rental programs, reduced sales prices 
and unchanged rental prices are writ- 
ten in the language of the bill. 

Speaking to National Video Inc. 
president Ron Berger, a video fran- 
chiser who is one of the few retailers 
giving his support to the passage of 

H.R. 1029, Kastenmeier reminded 
him: "I just want to let you know 
that none of that is in the bill. I want 
you to know that." 

What did appear clearer in the 
minds of the subcommittee members 
was that the concept of "rental," 
brought about by the new technol- 
ogy, might indeed be a new and sepa- 
rate aspect of copyright protection, 
following the traditional "perfor- 

(Continued on page 68) 

1983, the embattled First Sale repeal 
bill. 

Initial chagrin over why Black Fri- 
day activities failed to spread widely 
was tempered as leaders in and out- 
side VSDA /HRRC saw renewed ef- 
forts as now being more feasible in 
what had previously been loosely or- 
ganized lobbying. 

Several VSDA board members 
convinced neighboring dealers in 
their markets to accompany them to 
the nation's capital, notes board 
member Jack Messer of Cincinatti's 
Video Store, who proudly displayed 
videotapes of his storefront draped in 

funeral wreaths and black crepe. 

Messer, who was accompanied to 
Capitol Hill by three store owners 
representing 11 outlets observing the 
rental ban, says, "If the idea was to 
get our story on the six o'clock news, 
then it only took one dealer in a mar- 
ket. We got tremendous play on 
Channel 12." 

Messer and other "hardcore" 
Black Friday backers deny the rental 
ban ploy was viewed by VSDA/ 
HRRC leadership as likely to embar- 
rass the lobbying cause, resulting in a 
lack of commitment by the group's 
officials. However, Videocassettes 
Unlimited owner John Pough, whose 
store event in suburban Santa Ana 
here drew coverage from the Los An- 
geles Times, does offer, "These kinds 

(Continued on page 68) 

ONE -STOPS, RACKS ADDED 

Polytram Broadens CD Market 
By IS HOROWITZ 

pop product and $12.75 for classics. 
No retail list price is suggested. 

New one -stop accounts are obli- 
gated to order all pop product re- 
leased to date, as prepacked, includ- 
ing titles due this month. In addition, 
they must take a minimum of 120 

units spread across 60 classical titles. 
A smaller group of pop CDs, again 

prepacked, figure as "must" buys for 
racks, as well as a minimum of 12 

classical titles. New retail accounts 
must acquire past prepacks, contain- 
ing one or more units of all titles re- 
leased at the time, in addition to the 
November CD release. All CD prod- 
uct, except for multi -disk sets, are 
shipped in the company's enhanced 
6- by 12 -inch blister packs. 

Harper says greater capacity at 
PolyGram's CD plant in Hanover, 
West Germany, has enabled the corn - 
pany to increase the number of au- 

(Continued on page 78) 

NEW YORK -PolyGram Rec- 
ords has added one -stops and rack - 
jobbers to its list of Compact Disc ac- 
counts in a significant expansion of 
its marketing base. Almost 50 one - 
stop locations have taken on the com- 
pany's CD line, as well as 17 racks 
and an additional 75 retailers, says 
John Harper, PolyGram marketing 
executive. 

The most recent tally of outlets 
carrying the PolyGram CD line was 
275, all retailers, up by some 50 over 
the original group serviced when the 
company launched its domestic CD 
drive last August. 

First shipments go out to the new 
accounts next week, says Harper, 
with modified prepack allocations 
tailored for each category of mer- 
chandiser. All, however, including 
wholesalers, will be charged the stan- 
dard price for CDs set for retailers by 
PolyGram. This calls for $11.75 for 

Noted Lino Bijnen, a marketing 
manager for Amsterdam -based soft- 
ware publisher Softkey, "Europeans 
will only use computers for serious 
applications. The idea of video games 
really has not become popular here." 

In agreement with Bijnen was the 
keynoter, Franco Mariotti, European 
vice president for Hewlett- Packard. 
In his opening address, he predicted 
that home computer systems that 
provide personal and professional 
management applications will char- 
acterize the consumer market. 

Worldwide, the third largest per- 
sonal computer market is Europe af- 
ter the U.S. and Japan. Nearly 
135,000 personal computers were 
purchased in Europe this year, said 
Mariotti. In 1981, computer penetra- 
tion was estimated at about 40,000. 
"In just two years penetration in Eu- 
rope increased fourfold," he said. 

Over the next three years, Mariotti 
predicted, while prices continually 
decrease by about 10 %, hardware 
will be upgraded to include increased 
memory and become more powerful. 
"We can conclude that the computer 
industry in Europe is rapidly grow- 
ing, and its limit is hard to access," 
he added. 

Adam Ant Among 

Speakers Set For 

Billboard Vid Meet 
NEW YORK -Billboard's fifth 

international Video Music Confer- 
ence, scheduled for Nov. 17 -19 at the 
Huntington- Sheraton Hotel in Pasa- 
dena, Calif., will feature a number of 
special speakers and events. 

Speakers include keynoters Adam 
Ant and Robert Pittman of MTV, as 
well as an artist /director panel con- 
sisting of Merrill Aldighieri, director 
of the Sony Video 45 "Danspak "; 
Toni Basil, Martin Briley, Gerald 
Casale of Devo, director Joe Dea, di- 
rector Simon Fields of Limelight 
Productions, Herbie Hancock, Jeff 
Porcaro of Toto and Sylvester. 

Events include an opening night 
party sponsored by MTV, showcases 
of recent music video productions, 
the world premiere of Todd Rund- 
gren's "The Ever Popular Tortured 
Artist Effect," a gala awards ceremo- 
ny and a live satellite -delivered 
teleconference. 

Vicki Lynn, moderator of the pan- 
el "On The Beam: Satellite Deliv- 
ery," has arranged a bicoastal panel, 
with speakers in Pasadena and New 
York. The interactive event was 
planned "to give the audience the op- 
portunity to experience the medium 
as well as learn about its applica- 
tions," explains Lynn. 

She adds, "This panel is one of the 
first in the industry in which people 
have gotten together to talk about the 
use of satellites in entertainment, a 

relatively new application. The use of 
satellite technology is old hat for 
news and sports events, but just be- 
ginning to be explored for concerts, 
special events and promotions." 

A number of speakers on the panel 
will discuss recent and current satel- 
lite- delivered events. Jack Calmes of 
World Showvision will talk about the 
Who's farewell concert; Phil Murphy 
of Paramount Video will discuss Di- 
ana Ross' concert in Central Park; 
Peter Gerwe of Unuson will speak 
about the US Festival's two -way in- 

teractive program and concert be- 
tween Moscow and Los Angeles; Ke- 
vin Hamburger of Warner Amex and 

(Continued on page 70) 

In another presentation, David R. 
Rouse, managing director of the 
Scandinavian firm International 
Data Corp., noted that computers 
purchased in Europe for the office 
end up going home nearly every 
night and vice versa. "The European 
home market will mostly use com- 
puters for productivity," he said. 

Noting the importance of comput- 
er software, Rouse said, "Software is 

the new epicenter of the technology 
earthquake." His presentation pro- 
jected that packaged software will be- 
come a $15.5 billion industry in 
Western Europe by 1988. 

Both Rouse and Mariotti agreed 
that U.S. products are the leader in 

the computer arena. They suggested 
that the U.S. and Japanese computer 
industries be watched closely, and 
noted that Europe seems to be fol- 
lowing their lead. 

France and the U.K. contain the 
deepest computer penetration in Eu- 
rope. Commodore is the leading 
manufacturer, and the average age of 
a home computer owner here is 38, 

according to a study by CW 
Publications. 

Keynoter Mariotti also noted that 
during the next five years computer- 
ized voice commands and alterna- 
tives to keyboards, "will become pop- 
ularly used among people unfamiliar 
with typing." Additionally, he pre- 
dicted, computers will be "friendli- 
er," and portable computers will gain 
increased penetration. 

Many of the products featured at 
the show validated Mariotti's claims. 
Philips of Austria and Kaypro of So- 

(Continued on page 70) 
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News 
Hot Album Release Schedule: Nov. 

Thirteen albums are set for release in November by acts that have hit gold or platinum in the past 12 months, or with 
their last LPs. All are single -disk studio albums listing for $8.98 unless otherwise designated. Albums postponed from a 

previous release schedule are marked with an asterisk. 

ARTIST TITLE LABEL DATE FORMAT 

Adam Ant Strip Epic Nov. 28 Studio 

Irene Cara What A Feeling Geffen Nov. 2 Studio 

Duran Duran Seven & The Ragged Tiger Capitol Nov. 10 Studio 

Earth, Wind & Fire Electric Universe Columbia Nov. 14 Studio 

Billy Joel Cold Spring Harbor Columbia Nov. 21 Studio 

Evelyn King Face To Face RCA mid-Nov.* Studio 

Kool & the Gang In The Heart De -Lite Nov. 15* Studio 

Olivia Newton -John & 
Various Artists 

Two Of A Kind MCA Nov. 9 Soundtrack/ 
$9.98 

Ozzy Osbourne Bark At The Moon Jet /Epic Nov. 14* Studio 

Rolling Stones Under Cover Rolling Stones/ 
Atlantic 

Nov. 4* Studio 

.38 Special Tour De Force A &M Nov. 15 Studio 

U2 Under A Blood Red Sky Island Nov. 18 EP 

Luther Vandross Busy Body Epic Nov. 28 Studio 

TURNING JAPANESE -RCA recording artist Rick Springfield does as the 
Japanese do while touring in Tokyo. Pictured at a private party there are, 
from left, label president Robert Summer; Springfield; Masatoshi Yasukou- 
chi, president of RVC, RCA's joint venture in Japan with JVC; and Dr. Ekke 

Schnabel, RCA's division vice president of Pacific operations. 

Superstar Album BlitZ Continuing Motown Targets AOR 
In `Big Chill' LP Push Seven Platinum -Level Acts Ready November Releases Seven Platinum -Level Acts Ready November Releases 

By PAUL GREIN 

LOS ANGELES -The seasonal 
rollout of superstar album product is 
set to continue throughout Novem- 
ber, with seven more platinum -level 
acts due for release before month's 
end. 

The hottest sales prospects include 
the Rolling Stones' "Under Cover," 
the group's final studio album to be 
distributed by Atlantic, and Duran 
Duran's "Seven & The Ragged Ti- 
ger," their followup to the platinum 
breakthrough "Rio." 

Also due in November is the "Two 
Of A Kind" soundtrack, featuring 
Olivia Newton -John, John Travolta, 
Boz Scaggs, Journey, Chicago and 
Patti Austin. The MCA album car- 
ries a $9.98 list price, as did Newton - 
John's last soundtrack, 1980's "Xan- 

adu." The album's first single, 
"Twist Of Fate," crashes onto the 
Hot 100 this week at number 49. 

Two hard rock titans who have hit 
platinum with their last two albums 
will be trying in November to make it 
three in a row. Ozzy Osbourne is due 
Nov. 14 with "Bark At The Moon" 
on Jet, and .38 Special is set for Nov. 
15 with "Tour de Force" on A &M. 

Luther Vandross' "Busy Body," 
his followup to the platinum "Forev- 
er, For Always, For Love," is due 
Nov. 28, topping the field of black 
music releases. New albums are also 
due from Kool & the Gang ( "In The 
Heart") and Earth, Wind & Fire 
( "Electric Universe "), two groups 
who customarily go platinum but 
slipped to gold with their last re- 
leases. Also due: Evelyn King's 
"Face to Face," George Clinton's 

Meet Set On Music Print Infringement 
NEW YORK -Claiming a continuing heavy dollar toll propelled 

by photocopying, the music print industry is sounding an "infringe- 
ment alert" in the form of a one -day gathering here this month. 

Some 50 music print executives will gather at the Barbizon Plaza 
Hotel starting at 2 p.m. Nov. 30 to discuss and initiate the develop- 
ment of a campaign to put a greater dent in illegal photocopying of 
print, mostly focused on choral music and other shorter print 
product. 

While the print industry has no hard figures on losses incurred by 
photocopying, the publishing community estimates that photocopy- 
ing of copyrighted music accounts for a loss of as much as 25% of 
choral sales and almost as much of sales of other kinds of music. Total 
annual sales of print music of all types are around $230 million. 

"We haven't stopped it or slowed it down appreciably," claims 
Leonard Feist, president of the National Music Publishers' Assn., one 
of the trade associations sponsoring the "infringement alert." The 
others are the Music Publishers' Assn. of the U.S., which deals mainly 
in serious music, and the Church Music Publishers Assn. 

The print industry feels that, despite "strenuous" efforts through 
successful legal actions and educational programs to explain to music 
educators and church musicians possible violations of features of the 
1976 Copyright Act, copyright infringement of print music is still 
widespread. 

The agenda tor the New York meeting includes current assess- 
ments of the problem by Feist; Arnold Broido, chairman of the music 
print division of NMPA; W. Stuart Pope, president of MPA; Fred 
Bock, president of CMPA; and Alan Shulman, a lawyer closely in- 
volved in music print legal actions. In addition, a spokesman for the 
Retail Sheet Music Dealers Assn. will discuss dealers' participation in 
the campaign. 

In a prepared statement, Broido declares that "the goal of this mo- 
bilization and coordinated effort is to extend our educational efforts 
and, if they are not sufficient, to identify illegal copiers and bring 
them to court so that the federal law may be fully and vigorously en- 
forced." IRV LICHTMAN 

"You Shouldn't've Bit, Fish" and 
Melba Moore's "Never Say Never." 

Several top new music acts will 
seek this month to follow successful 
pop breakthroughs. Besides Duran 
Duran, new albums are due from 
Adam Ant ( "Strip "), ABC ( "Beauty 
Stab ") and Musical Youth ( "Differ- 
ent Style "). And U2 will follow the 
gold album "War" with an EP, "Un- 
der A Blood Red Sky." 

Billy Joel, currently in the top five 
with "An Innocent Man," will be 
represented with a Columbia reissue 
of "Cold Spring Harbor," first re- 
leased in the early '70s on another 
label. 

Creative reunions spark two of At- 
lantic's key releases, both set for Nov 
11. Yes' "80102" is the group's first 
album to feature Jon Anderson since 
"Tormato" five years ago. And Car- 
ole King's "Speeding Time" is her 
first album produced by Lou Adler 
since "Thoroughbred" seven years 
ago. 

Film music figures in several of the 
month's top month's releases. Stew- 
art Copeland of the Police supervised 
the A &M soundtrack to "Rumble 
Fish," and Irene Cara will have her 
first solo album since the multi- plati- 
num "Flashdance" soundtrack. That 
album, for Geffen, will include the 
"Flashdance" title song. 

Also, EMI America will issue a 
collection of 13 original James Bond 
themes, featuring Paul McCartney & 
Wings, Carly Simon, Louis Arm- 
strong, Sheena Easton, Rita Coo- 
lidge, Shirley Bassey, Lulu, Tom 
Jones, Nancy Sinatra and Matt 
Monro. 

November will also see the solo de- 
buts of two highly disparate acts. 
Paul Rodgers, formerly of Bad Com- 
pany, will bow Nov. 4 with "Cut 
Loose," while Marilyn McCoo, once 
of the Fifth Dimension, will step out 
on her own with "Solid Gold" on 
RCA. The album, produced by Da- 
vid Wolfert for the Entertainment 
Co., is mostly comprised of recent 
hits McCoo has performed on the tv 
show of the same name. 

For The Record 
The producer of the album "Suc- 

cess" by the Weathergirls was incor- 
rectly listed in the Oct. 29 issue of 
Billboard. It is Paul Jabara. 

LOS ANGELES -Motown is 
mounting a major ad campaign on 
AOR radio to promote its sound- 
track to "The Big Chill," which 
sprints to number 46 in its third week 
on Billboard's pop album chart. 

The irony, of course, is that AOR 
stations generally don't play the type 
of music featured on the album: '60s 
oldies by such pop and black stars as 
the Temptations, Smokey Robinson 
& the Miracles, Marvin Gaye, the 
Rascals and Aretha Franklin. 

"AOR programmers would say 
this music doesn't fit their demo- 
graphics," says Motown president 
Jay Lasker. "But the people going to 
see this movie are basically the same 
people they say are their demograph- 
ics. Columbia's Pictures tells me, and 
my own common sense tells me, what 
the market is on the picture -white, 
upper middle class college kids and 
alumni. 

"If I'm right and Columbia sur- 
veys are right, AOR programmers 
aren't properly playing to their mar- 
ket. Maybe they don't know their de- 
mographics as well as they thought. 
Maybe if they played some of this 
type of material, their demographics 
would like it, because they're certain- 

ly going in to buy this LP. 
"Not that I'm trying to prove a 

point here," Lasker says. "I'm not 
trying to prove anything other than 
to sell records." 

That Lasker is doing. He says Mo- 
town has shipped 300,000 copies of 
"The Big Chill," which is the second 
highest placing soundtrack on this 
week's chart-behind only the mega - 
smash 'Flashdance." 

Lasker says Motown has placed 
60- second radio spots promoting the 
album on more than 100 AOR sta- 
tions around the country. The com- 
pany has also hired "five or six" inde- 
pendent promotion specialists to 
supplement the efforts of Motown's 
pop staff. 

"I think it's also going to sell in 
some black shops," Lasker says. "But 
I don't think that's where the big 
market is. Black radio plays Marvin 
Gaye and the Temptations all year 
long as oldies." 

One of the unique aspects of the 
soundtrack is that there's no single in 
release. Motown issued a promotion- 
al 12 -inch of Marvin Gaye's "I 
Heard It Through The Grapevine" 
for club play, but has no plans to reis- 

(Continued on page 78) 

Execulive Turnlable 
Record Companies 

Motown Records in Los Angeles has appointed Tony Anderson national r &b 
promotion director and Howard Rosen national pop promotion director. An- 
derson was with the independent promotion firm Jonas Cash. Rosen was pro- 

motion vice president for Warner Bros. Rec- 
ords ... Capitol Records has made three 
promotions in its Hollywood, Calif. head- 
quarters. In addition to his ongoing duties as 
national credit manager, Jay Faulkner has 
been appointed divisional vice president. 
Luella Dright has been upped from supervisor 
to manager of a &r administration. And Judde -mot 

Anderson Hendershott has been promoted from coordi- Rosen 
nator to manager of a &r components and special projects. 

Brian Blackwell has been appointed sales rep for CBS Associated Labels in 
Hawaii. He was co -owner of The Record Shop on Maui. Blackwell replaces Skip 

(Continued on page 76) 
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814-447-']'FEVER," the scorching new album from Con Funk Shun. 

Featuring the new single, "Baby I'm Hooked .1-14 

Produced by Eumir Deodato. 

It's the hottest dish of the year! 

Manufactured and Marketed by 

PolyGram RecordT 
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News 
Old Songs, `New' Ronstadt Hit 
Singer's Album Of Standards Is A Top 10 Surprise 

ANGEL OF THE EVENING-Juice Newton welcomes Capitol president Don 
Zimmermann after a recent concert at 

Amphitheatre. 

PUBLISHING HOUSE DIVERSIFIES 

Los Angeles' Universal 

LOS ANGELES -Apparently the 
only person who isn't surprised that 
Linda Ronstadt's album of old stan- 
dards, "What's New," is in the top 10 
is Ronstadt herself. 

Peter Asher, the singer's producer 
and manager for nearly a decade, 
notes: "I knew Linda could sing the 
songs, but I did say to her that I 
didn't think people would buy it in 
very large quantities. I thought the 
people who usually buy her records 
might not buy it and the people who 
do like that sort of music tend not to 
go into record shops. Her feeling was 
that if it was good enough people 
would buy it. She's been entirely vin- 
dicated, and I couldn't be more hap- 
py to be wrong." 

Mail Order Cassette Firm Bows 
By MOIRA McCORMICK 

CHICAGO -An 85- year -old Minn- 
eapolis -based publishing house has 
announced the formation of a mail - 
order cassette distribution company. 
Llewellyn Communications is to 

Mel Tillis Acquires 

Cedarwood Publishing 
NASHVILLE -MCA artist Mel 

Tillis has purchased Cedarwood Pub- 
lishing Co., one of Nashville's oldest 
publishers, for a price that Tillis' 
manager says is "in the neighbor- 
hood of $3 million." 

The purchase involves a catalog of 
more than 7,000 songs, 600 of which 
are Tillis' own compositions, includ- 
ing "Ruby Don't Take Your Love To 
Town," "Detroit City," "Emotions" 
and "Burning Memories." Other 
standards in the catalog are "All The 
Time," "Before I Met You," "Crying 
My Heart Out Over You," "Daddy 
Sang Bass," "I Ain't Never," "Lone- 
some 7- 7203," "Long Black Veil," 
"Slowly," "Teddy Bear" and 
"Waterloo." 

The Cedarwood operations will be 
relocated in the Mel Tillis Enter- 
prises building, 1520 Demonbreun 
St., which also houses the singer's 
other publishing companies, Saw - 
grass and Sabal. 

Bob Younts, operations manager 
for Tillis, says that some of the Ce- 
darwood professional staff will be re- 
tained, but that no writers' contracts 
came with the purchase. Cedarwood 
was formerly owned by Bill, John 
and Dolly Denny. 

market independent audio and video 
cassettes as well as computer soft- 
ware when its first catalogue is issued 
in late December, according to con- 
sumer sales manager David Dix. The 
new distribution company is also 
looking to reissue old masters and de- 
funct labels, he adds. 

Dix says parent company Llewel- 
lyn Publications, founded in 1898 in 
Portland, Ore. by Llewellyn George 
and said to be the oldest astrological 
publishing house in the country, has 
been having a great deal of success in 
direct -mail sales since 1953. "We'd 
been dealing mainly with instruction 
tapes in witchcraft and the occult 
arts, until last January, when we be- 
gan featuring subliminal self -help 
tapes," says Dix. "We sold 11,000 in 
the next month and a half." 

Having hit upon a lucrative line of 
merchandise, Dix says, company offi- 
cials began casting about for "other 
areas of tape publication." Llewellyn 
vice president Steve Bucher proposed 
that they delve into music cassettes, 
forming a branch dealing primarily 
in new unsigned musicians and reis- 
sues of old masters. "Steve's a frus- 
trated jazz flautist -he knows how 
hard it is for musicians to break into 
the market these days," says Dix. 

What resulted is Llewellyn Corn - 
munications, which is currently solic- 
iting artists for its catalog. So far, 
says Dix, response from artists and 
music promoters has been `outra- 
geous," but he adds that it may take a 
year before the project is fully 
developed. 

Local Minnesota artists Doug 
Maynard, Kenny Horst and Solar 

Power have already signed with 
Llewellyn, says Dix, who says the 
deals are on a strict royalty basis. 
"We're responsible for promotion 
and distribution, but artistic control 
is left solely to the artist," stresses 
Dix. "The artists are also responsible 
for buying ASCAP and BMI rights." 

Dix says the royalty rate structure 
is based upon a three -month sales fig- 
ure, at 5% of net income for one to 
60 copies sold, 10% for between 61- 

299 copies sold, and 12% for more 
than 300 copies sold. 

Young adults 18 -34 will be the pri- 
mary target audience for Llewellyn's 
six yearly catalog mailouts, says Dix. 
Direct mail and to some extent the 
artists themselves will provide circu- 
lation for the catalogs, the first of 
which should be available after 
Christmas. Dix says a minimum of 
50,000 of the eight -page mailers are 
to be circulated initially. 

Dix says rock videos and computer 
software will appear in the mostly - 
music catalog, emphasizing that the 
focus will be on independent per- 
formers and labels. "This is a forum 
for the street artist," he says. "We're 
not taking a heavy marketing angle - 
what we want to do is throw every- 
thing out there and see how the re- 
sponse is." 

Audio cassettes will be priced from 
$4.95 -$8.95, says Dix, but video and 
software prices have not as yet been 
determined "because we don't yet 
know what production costs will be. 

"Because we're dealing in units 
sold," he continues, "we can take a 
risk. We're not marketing a person or 
a band; we're marketing a concept." 

ChorEbeol 
The Police Rewrite A &M Record Book 

By PAUL GREIN 

The Police's "Synchronicity" logs 
its 15th week at No. 1, tying Carole 
King's 1971 smash "Tapestry" as the 
longest- running No. 1 album in 
A &M's 21 -year history. ( "Tapestry" 
was on Ode Records, marketed and 
distributed by A &M.) 

This achievement comes just a few 
weeks after the Police's "Every 
Breath You Take" surpassed King's 
"It's Too Late" as the longest -run- 
ning No. 1 single in the history of 
A &M and its affiliated labels. 
"Breath" logged eight weeks at No. 
1, to five for "It's Too Late." 

'Breath" also established itself as 
the longest- running No. 1 hit so far 
this year on any label, surpassing Mi- 
chael Jackson's "Billie Jean," which 

had seven weeks at No. 1. But 
"Synchronicity" is still second for the 
year to Jackson's "Thriller," which 
was No.1 for 20 weeks. 

Here's a complete list of A &M's 15 
No. 1 albums to date, together with 
its 10 best- charting number two 
albums. 

1. "Synchronicity," the Police, 
1983, #1/15 weeks. 

2. "Tapestry," Carole King, 
1971, Ode, #1/15. 

3. "Frampton Comes Alive!," Pe- 
ter Frampton, 1976, #1/10. 

4. "What Now My Love," Herb 
Alpert & the Tijuana Brass, 
1966, #1/9. 

5. "Whipped Cream And Other 
Delights," Herb Alpert & the 
Tijuana Brass, 1965, #1/8. 

6. "Going Places," Herb Alpert 

& the 
#1/6. 

7. "Breakfast In America," Su- 
pertramp, 1979, #1/6. 

8. "Beauty And The Beat," Go- 
Go's, IRS, 1982, #1/6. 

9. "Paradise Theatre," Styx, 
1981, #1/3. 

10. "Music," Carole King, Ode, 
1971, #1/3. 

11. "Catch Bull At Four," Cat Ste- 
vens, 1972, #1/3. 

12. "Beat Of The Brass," Herb Al- 
pert & the Tijuana Brass, 1968, 
#1/2. 

13. "Sounds Like," Herb Alpert & 
the Tijuana Brass, 1967, #1/1. 

14. "The Singles: 1969- 1973," Car- 
penters, 1974, #1/1. 

Tijuana Brass, 1966, 

(Continued on page 70) 

Elektra chairman Bob Krasnow 
was equally unsure of the album's 
commercial prospects. "When this 
album was first presented to me, as 
much as I loved it, I was legitimately 
concerned about what people would 
think. But Linda was so positive that 
this was the right thing to do that she 
got the whole company stimulated." 

Krasnow says Elektra used Carly 
Simon's 1981 album "Torch" as a 
"guideline" for what to expect from 
"What's New." Simon's album sold 
300,000, he says, and peaked at num- 
ber 50 on the charts. Ronstadt's al- 
bum has easily topped that. In fact, 
it's Elektra's best- selling album of the 
year so far, according to Krasnow. 

"It started out appealing to a nar- 
row market of older people who re- 
member this material," he says. "But 
now it's spreading down to the youth 
market." 

The top 10 success of "What's 
New" is especially noteworthy be- 
cause Ronstadt's recording career 
was in a moderate slump prior to its 
release. The singer's last album, "Get 
Closer," peaked at number 31 on the 
chart and became Ronstadt's first 
studio album since the early '70s to 
sell less than a million. 

"People are always a little too 
ready to see things in terms of slumps 
and comebacks," Asher says. "When 
'Get Closer' sold less than 'Mad 
Love,' it didn't strike us as a fearful 
blow. If we'd deliberately said, 'Oh 
God, we've got to make an album 
that goes to 10 because the last one 
didn't,' we'd have striven to find ul- 
tra- commercial songs full of great 
licks, and the album might have been 
horrible." 

Ronstadt finished recording 
"What's New" in March, but its re- 
lease was held up for six months as 
Asher mapped out a campaign. "If 
we'd just put the record out, we'd 
have risked losing it," he says. 
"While my faith in it selling wasn't as 
big as Linda's, at the same time I was 
determined to give it every possible 
chance." 

One of the cornerstones of the 
campaign was a 30- minute video pro- 
duced by Cinemax's Album Flash 
network. "The videos have been used 
quite a lot," Asher says, "more than 
we thought they might be. Cinemax 
gave us the majority of the funding, 
and the record company also gave us 
some." 

(Continued on page 78) 

Music Minus One LP Series Returns 
NEW YORK -Iry Kratka's 

MMO Music Group is offering its 
first new Music Minus One pop re- 
leases in seven years with a projected 
series of 24 "Studio Call" albums de- 
signed to create the ambiance of a 
studio session at home. 

The series, including "click 
tracks," is being launched with a 
"rock /funk" entry of four albums, 
minus either keyboard or synthesiz- 
er, guitar, electric bass or drums. 

The line, available at $11.98 each in 
either LP or cassette format, will 
continue with four albums each in 
other musical areas: jazz- fusion, top 
40, pop -country, film scores and ra- 
dio/tv spots. The series producer is 
Tom Collier, a studio musician who 
is also a member of the faculty of the 
Univ. of Washington in Seattle. 

Collier is also the producer of an- 
other MMO project, "Jazz Improvi- 
sation" for blues, jazz, rock and fu- 
sion. This is a course in improvising, 
sightreading and ear training, avail- 
able in both LP and cassette (with an 
answer booklet) at a list price of 
$98.50. According to Kratka, the 
course follows by 20 years the label's 
Rutgers Univ. set and is a "natural 
progression." 

A new release from MMO's Inner 
City jazz line features Chick Corea, 
Stanley Clarke, Herbie Hancock, Joe 
Farrell and others as sidemen on 
bassist Bunny Brunel's "Ivanhoe." 

MMO expects to be operating out 
of new quarters soon at 50 S. Buck - 
hout St. in Irvington, N.Y., leaving 
current offices in Manhattan. 

Cable Watch 
`I Love Showtime,' 

Sings Randy Newman 
By LAURA FOTI 

Randy Newman's lyrics may be vi- 
sually oriented, but it's only recently 
that he himself has been regularly 
seen on television. Thanks to his 
cousin, director Tim Newman, who 
shot the video clip for "I Love L.A.," 
the artist is now viewed by millions 
as a visual, as well as musical, satirist. 

Now Newman has completed a 
special for Showtime, in which he is 
shown at a piano, singing the lyrical- 
ly powerful "Short People," "I Love 
L.A." and "Sail Away." He is joined 
by Linda Ronstadt for "Texas Girl 
At The Funeral Of Her Father" and 
"A Real Emotional Girl "; Ry 
Cooder joins the duo for "Rider In 
The Rain." 

The show was taped in August at 
the Odeon by executive producer 
Lorne Michaels, producer Jim Sig - 
norelli and director Michael Lindsay - 
Hogg. It debuts on Showtime Dec. 8. 

Interviewed, ironically, in New 
York, a city he claims he also loves, 
Newman remarks, "It's been difficult 
for me to watch myself on television. 
I've had to on this Odeon show, and I 

guess you do get used to it. At least 
I'm in the hands of good people, as I 
was with 'I Love L.A.' " 

To choose a director for that clip, 
Newman insists nepotism did not 
come into play. "Warner Bros. 
showed me film from a number of di- 
rectors, and I asked them to find 
some of Tim's because I knew his 
commericals. I honestly felt his reel 
was the best." Tim Newman has also 
directed two clips for ZZ Top. 

Randy Newman calls video clips 
"a mass art form, using lost of dry 
ice," and points out, "The good thing 
about it is that if you don't like a clip, 
at least it's over quickly and there's 
something else on." 

As for future cable programs from 
the artist, he says, "Contractually I 
can't do anything else for a while. I 

was offered a deal to do videos for 10 
or 12 of my songs as a cable special, 
but that kind of project is out right 
now." So be sure to catch "Randy 
Newman At The Odeon " -it may be 
his only on- camera appearance for a 
year. 
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PLATINUM IN JUST FOUR WEEKS. 

Featuring the gold single 
"Islands In The Stream" 

PB -13615 (duet with Dolly Parton). 
#1 POP #1 A/C #1 COUNTRY 

Produced by Barry Gibb, Karl Richardson', Albhy Galuten' 
'For Karlbhy Productions 

The best has just begun on RCA 

RC/11, . 
Records and Cassettes 
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DONNA SUMMER PUT HER FINGER 
ON THE TRIGGER. AND FIRED OFF THE 
ALBUM THAT EARNED HER A SCOTTY. 
It was 1975 when Donna Summer 

released her f rst album Love To Love 
Yu Bat; 

And The record- buying public has 
loved to ove rer ever since. 

Sre's won just about every award 
a record ng artist can win. Gold albums. 
Platinum albums. Even double and 
triple platinum. Not to mention the 1977 
3.ar-mv and ,Oscar for Last Dance. 

Now Conna has a Scotty to add to 
¡er impressive list of accomplishments, 
awarded to her 1982 gold album Donna 
Summer featu-ing the hard -driving 
st; eet befit and honest, forthright vocals 
that hava become a Donna Summer 
trademark. This is rhythm and blues at 
its best. And that's why the six judges 
or the Scotty Board of Governors have 
honorec it will- our latest Scotty award. 

We congratulate Donna Summer, her 
prod Jcer Quincy Jones, engineer Bruce 
Swedien. and 'Vest Lake Audio for their 
impress ve wc-k on this album. And 
we're proud that Scotch Recording 
áoe was part of their effort. 

To qualify for a Scotty, an artist must 
be a super achiever in any category of 
music. His or her album must go gold 
or platinum by RIAA standards and be 
mastered on Scotch Recording Tape. 

So that Scotty winners get to share 
their experience with someone less 
fortunate, we award a generous 
donation in their name to the Muscular 
Dystrophy Association. That money 
goes toward helping kids like Jamie Loff. 

We also award a $5,000 music 
scholarship to a promising new artist 
chosen by the top Scotty winner of 
the year. 

You can nominate a music super 
achiever for this year's Scotty 
competition. Just contact your 3M Field 
Representative for details and forms. 
And you'll be helping the Muscular 
Dystrophy Association, too. Because 
we'll make a donation for every qualified 
nomination we receive. 

Not every nominee can win a Scotty. 
But the artist you nominate just might 
end up in the company of hitmakers like 
Donna Summer. 

Magnetic A/V Products Division /3M 

SCOTCH RECORDING TAPE 

9TF17kFFYlètt %YHfiFtiYVb 

Jamie Loff 
Reno, Nevac a 
MD Association 
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News / InlernoUonol 

BPI Moves On Chart Freebies 
Gallup To Stop Listing Singles Marketed With Extras 

By PETER JONES 

LONDON -The British Phono- 
graphic Industry has moved to settle 
the long- raging argument here over 
the marketing ethics of offering free 
gifts with singles as a sales pitch with 
a main eye on chart placings. 

The debate has rumbled ominously 
on for several months and involved 
extensive industry organization ex- 
amination of the way the chart is 

compiled in terms of what is accept- 
able. Now, as of the week of Nov. 7, 

chart compiler Gallup has been in- 
structed not to include in the singles 
chart any record sold with a gift or 
any other merchandise, whether at- 
tached to the record or not. 

There are, however, some excep- 
tions to the rule. Permitted are post- 
ers, badges or stickers of the act or 
artist concerned. Other records /cas- 
settes, provided are of the same artist, 
are also allowed, providing the pack- 
age satisfies the chart eligibility crite- 
ria in that the playing time of the two 
records /cassettes must not exceed 25 

minutes and there must be no more 
than a total of five tracks. 

BPI says: "This means that if a re- 
cord is supplied to the dealer with 
any other merchandise shrink - 
wrapped with it, or otherwise at- 
tached, then it just won't be eligible 
for chart return purposes. And if a 

record company, or somebody acting 
on its behalf, provides chart return 
dealers with merchandise and dealers 
subsequently supply that merchan- 
dise with records, then records sold 
in this way also won't be eligible for 
the chart." 

Says John Deacon, BPI director 
general: "We'd like to emphasize that 
record companies are entirely free to 
market product in any way they see 
fit, with or without free gifts. We're 
certainly not seeking to fetter mar- 
keting practices or to deprive the 
dealer of genuine merchandising 
offers. 

"But as far as chart eligibility is 
concerned, the chart should reflect 
the sales of records and, by implica- 
tion, music. We're anxious that the 
chart should preserve its integrity 
and credibility." 

The debate about the proliferation 
of "freebies" blew up early fall (Bill- 
board, Sept. 10), with PRT's Walter 
Woyda insisting that the offers creat- 
ed chart "idiocy" and an "aura of 
self -annihilation" over the whole 
industry. 

From the start, there were industry 
arguments that the giveaway situa- 
tion would hit the small companies 
most of all. "They "II go to the wall 
trying to match the majors," said 
Bob England, of Towerbell Records. 
"But therre the ones who are bring- 

ing on the musical talent in the first 
place." 

Calls were made for an industry- 
wide return to a chart made up only 
of seven -inch black vinyl singles. 
Some radio programming chiefs said 
they were starting to ignore the 
charts because, in the words of one, 
"My interest is in disks the public 
wants to hear because of the music, 
not because there's a free article of 
clothing in it for them, or it's in 12- 

inch format, or is a picture disk." 
A week or so later, Peter Jamieson, 

newly appointed managing director 
of EMI Records U.K., offered the 
'opinion that money spent by record 
companies on marketing campaign 
freebies would be better speznt on 
helping independent record dealers 
with improved profit margins. 

Maurice Oberstein, chairman of 
CBS Records U.K. and new chair- 
man of BPI, says he was initially 
worried that regulations would re- 

strict the excitement of record mar- 
keting and "take the steam out of the 
industry." But now that the BPI lim- 
its are set, he says, "It's our sincere 
effort to regard this as a problem of 
valuing good music more than mar- 
keting. Music and artist -related pro- 
motions are seen as legitimate." 

The new BPI "code" relates only 
to singles. The group will look at al- 

bum marketing practices later on. 

PROTECTIONIST, FISCAL MEASURES CITED 

IFPI Video Protests To France 
By PETER JONES 

LONDON -IFPI Video has sent 
an "urgent letter" to French presi- 
dent Francois Mitterrand expressing 
concern at measures implemented by 
his government which, the group as- 
serts, "are frustrating the develop- 
ment of the video software industry 
in France." 

At the root of the concern is the 
fact that a sharp decline in video in- 
dustry development in France is be- 
ing reported from all sides, putting 
France in a contrasting situation to 
the rest of Europe. And IFPI Video, 
in the letter signed by Yves Rousset- 
Rouard (president of the IFPI Video 
World Council) and Coen Solleveld 
(president of IFPI), blames the protec- 
tionist and fiscal measures introduced 
by the Mitterrand government. 

The first measure named is the so- 
called "Second Battle of Poitiers," a 

trade protectionist bottleneck which 
required video hardware importers to 
ship VCRs from French ports to the 
inland customs office at Poitiers for 
clearance, with resultant stockpiles of 
equipment. 

This regulation has now been 
eased. But, says IFPI Video, the soft- 
ware market in France still suffers 
from the effects of a 50% hardware 
sales slump this year compared with 
1982. 

Other measures singled out are: 
the 33% Value Added Tax now lev- 
ied on all video sales, hardware and 
software; the one -year delay officially 
imposed on cinema films prior to 
their release in video; and the annual 
license fee of roughly $70 levied on 
VCR ownership, with plans to up 
that fee by 30% next year. 

Additionally, IFPI Video is upset 
by plans for Canal 4, the new French 
state television network, to become a 

full video network, making it unnec- 
essary, according to one Mitterrand 
minister, "for the French to buy 
VCRs at all." 

Says the group's stiffly worded 
note: "The new measures in France 
simply increase the opportunities for 
video pirates to make their untaxed, 
illegal product much cheaper than le- 
gitimate video software, as well as 
creating a market for pirate copies of 
unreleased films." 

IFPI Video is seeking an urgent 
meeting with President Mitterrand 
which would, it says, "give World 
Video Council representatives a 
chance to review the critical state of 
the video industry in France." But 
the group says it understands that a 
previously announced plan to in- 
crease the VAT on video rentals in 
France from 18.6% to the 33% lev- 
ied on sales has, at least for a while, 
been shelved. 

Consumer Cassette Complaints Continue In Soviet Union 

By VADIM YURCHENKOV 

MOSCOW - Consumer com- 
plaints about the low quality of audio 
cassettes produced by Soviet manu- 
facturers continue, with few signs of 
any real improvement in standards. 

Customer gripes started almost 
three years ago (Billboard, March 28, 
Oct. 17, 1981). But various recent 
state -organized inspections of soft- 
ware production have revealed "tech- 
nical imperfection and low quality 
technology." 

Tape for cassettes and reel -to -reel 
equipment is produced by several 
main plants under the umbrella of 
the ministry of chemical industries, 
including plants in Shostka, Peres - 
lavl- Zalessky and Kasan. Ministry 
companies also produce cassettes and 
reels, while the ministries of radio 
and culture operate facilities produc- 

ing blank and prerecorded cassettes. 

Demand for tape software has in- 
creased steadily through the Soviet 
Union, alongside a hardware market- 
place buildup of around 10% annual- 
ly, substantially higher than the in- 
crease in radio /tv hardware sales. 

But it's a fact that the tape soft- 
ware just doesn't match the require- 
ments of improved and more sophis- 
ticated hardware lines. New types of 
quality tape, including chrome diox- 
ide, have been developed here, but 
have not yet reached consumers. 

And production of tape accessories 
is in poor shape nationally, too. The 
Svema factory produces splicing tape 
which customers find difficult to use. 
There's virtually no production of 
head cleaners or demagnetizers, and 
few well -designed or utilitarian carri- 
er or storage cases. 

Cassette factories in the Soviet 
Union don't produce C -90 or C -120 

formats because there are no tape re- 

corders suitable to use them. The 
most consistent complaints from cus- 
tomers and state inspectors are lev- 

elled at the low quality of cassettes 
manufactured in the Svema and 
Baku factories. 

Most recent development in the 
Soviet cassette market is the retail 
sale of Sony and Maxell C -90 blank 
tapes in Moscow and Leningrad, 
priced at roughly $7.20, while a C -60 

produced locally sells for half that 
price. 

Blank and prerecorded cassettes 
were launched into mass production 
here in 1971, mostly through U.S. - 

made components. Since then there 
has been greater availability of quali- 
ty hardware, while the top software 
remains in short supply. 

`ISOLATED INCIDENT' 

U.K. Chart Hyping: 
Arista Explains 

LONDON -Eurodisc (Ariola/ 
Arista), the company fined $4,500 by 
the British Phonographic Industry 
(BPI) for breaching the industry- 
wide chart Code of Conduct (Bill- 
board, Oct. 29), is "aggrieved that it 

was singled out," says David Simone, 
Arista managing director. 

"This was no concerted attempt, 
either on our side or that of our sales 
and promotion company Tandem, to 
rig or hype the chart. Tandem is the 
most honest sales force one could 
have," Simone says. 

"Neither we nor the artist (widely 
held here to be Barry Manilow) were 
party to this action, which was an 
isolated incident which happened in 

just one of 250 chart return shops. 
The representative involved has been 

suspended. We've always refused to 
have anything to do with this kind of 
activity." 

"I firmly believe we should have a 
fair and honest chart. The real chart 
distortions have been caused by all 
the free T -shirts and other gifts hand- 
ed out with singles," Simone 
continues. 

"With the new restrictions, we've 
plugged a gap. But we have to watch 
closely that some companies' market- 
ing executives don't seek out ways 
around the new regulations." 

In fact, it was Simone who pro- 
posed (with Gerry Bron of Bronze 
Records) the BPI decision to limit 
use of free gifts linked with singles 
(separate story, this page). 

Yellow Magic Orchestra tra 
On Farewell Concert Tour 

TOKYO -The Yellow Magic Or- 
chestra, one of Japan's most success- 
ful music exports in recent years, has 
disbanded. The group's three mem- 
bers (Haruomi Hosono, Ryuichi Sa- 

kamoto and Yukihiro Takahashi) 
have set up YMO Service to write 
and produce for domestic and inter- 
national artists. 

The group is playing a farewell 
concert tour here through November 

and December. All tickets are al- 
ready sold for the 15 -date trek, which 
includes two shows in the 10,000 -seat 
Nippon Budokan Hall here. 

Edward Leaman, international di- 
rector of Alfa Records, to which the 
band is signed, says the trio won't 
work or record together as an act in 

Japan after the tour, but will meet up 
for international recording sessions 
and possibly play occasional foreign 
concerts. 
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Commentary 
Breaching The Caution Barrier 

By JOE GUISTI 
Let's get right to the point. No matter how polished a new 

group is or how great a song, it's almost impossible to get any 
kind of deal. Being told, "We're looking for the next Elvis, or the 
next Beatles," is a form of mental delusion that has no place in 
the music business today. 

The factors that led to the rise of Elvis 
and the Beatles are no longer part of to- 
day's music business. There are still 
great artists out there, but they must be 
found and developed. The bottom line is 
to track down those new faces with an 
original sound, and then do what is nec- 
essary: spend the dollars. 

The key is to get the right business - 
minded person, with enough years of 
background and expertise to recognize 
new talent. This person must be in touch 
with what's happening now and what is 
needed to build mass appeal. 

It's really tough for today's artists. 
They go through a lot of work, trouble 
and money to send in a master tape. To 
me, it seems a waste of money. Each re- 
cord company has 50 or maybe more 
than 100 tapes coming in to its a &r de- 
partment every few days. 

A guy working in a &r told me it's im- 
possible to listen to that many tapes flowing in all the time. So, at 
random, a few are picked out of a large pile and auditioned for 
little more than a few seconds each. Most are never listened to. 

opening mail while listening to her little cassette player. 
While his secretary is giving the tape a listen, the captain is 

telling me all about his weekend fishing trip. He's not talking 
business. Sally returns and says it's okay, probably a standard 

comment. 
After leaving in disgust, I found out 

that Sally has only been in the business 
for a few weeks and, anyway, that she's a 
bluegrass freak. Still, she has been with 
the company long enough to find out 
that if you want to keep your job in the 
a &r department you don't get excited 
about anything. 

Simply put, if a gamble is taken based 
on your opinion, and it doesn't work out, 
you're out of work. It's much better to 
play it safe and just say it's okay. This 
may be a form of job insurance, but it's 
not good business. 

The big problem, of course, is that the 
musicians with real ears are retired or 
have been pushed aside. The power 
structure has taken over and the indus- 
try is being run by lawyers and accoun- 
tants. No disrespect is intended, but 
while they were studying law or math, 
they were probably not doing much re- 

cord buying or radio listening. 
Of course, if you can get a name producer to hear and believe 

in the product, he has a better chance of bringing it to the right 

Guisti: "Musicians with real ears are re- 
tired or have been pushed aside." 

`If you want to keep your job in a &r, don't get excited 
about anything ... It's much better to play it safe, and quiet' 

A form letter is about the only response coming from the re- 
cord company. It may say something like, "Thank you for your 
interest in our company, but we are not accepting unsolicited 
material at this time," or "It's not the type of material we are 
looking for." Most of the time, though, they'll add something 
like, "Best of luck." 

This is a joke, not a business that's conducted properly. As a 
professional talent manager, I've visited record companies with 
commercial tapes of songs, no longer than three and a half min- 
utes each. Three songs, all mastered to perfection with commer- 
cial potential, press kit and geared for the mass market. 

I sit down to talk business and get an opinion from the high - 
caliber person in charge, and am awed by what takes place. A 
secretary is called in, and told, "Sally, please give this tape a lis- 
ten and tell me what you think." Phones are ringing and she's 

people and getting a deal. But even then, he may have to invest 
his own time and money and walk in with a finished product, 
already packaged. 

The circle has turned and once again brought back dance. It's 
not disco anymore, but can be just as big. I call it "dance wave." 
I have researched the new generation and the middle age, and 
there is a way to get all to tap their feet, get up and dance their 
cheeks off. 

Now that dance is back, let's take advantage of it and bring 
back those dollars. The arm on the slot machine has been pulled 
too often; the money is running out. It's time to change to anoth- 
er winning machine. 

Joe Guisti formerly headed Starfactory, a talent management 
firm in Putnam Valley, N.Y 

Letters ToThe Editor 
Creative Flipsides 

The record collecting bug bit me in July, when I 

decided to start collecting each week's top 40 sin- 
gles on the Hot 100. I have 15 complete top 40s as 

of this writing, and have observed what I see as an 

encouraging trend in B sides. 
I used to consider flipsides as throw -aways (me- 

diocre album cuts), but now they're beginning to 
rival A sides for play at my house. I find it especial- 
ly creative when the artist writes a song exclusive- 
ly for the B side. Current and recent 45s by the 
Police, Men Without Hats, Sheena Easton, Stray 
Cats, Robert Plant, Paul McCartney, Stevie Nicks, 
Elton John, the Hollies, Human League and Billie 
Joel, among others, offer songs available only as B 

sides. 

There are still the throw -aways, but they are be- 

coming fewer. Maybe artists and /or producers are 
coming to believe that the public is not always will- 
ing to dish out nearly $2 for just one song. 

William Simpson 
Los Angeles 

An Endangered Species 

As an independent songwriter and consumer, I 

have been following the music business for quite a 

few years now, catching bits and pieces, following 
the trends, the promotions, demotions and merg- 
ers. I have watched the gradual evolution of a 

highly spirited, growing and exciting business into 
a pale shadow. 

I nave watched as well- meaning but overzealous 
management teams have cut off the flow of indus- 
try lifeblood -the song -to the artist, keeping 
royalties in -house and trying to keep the red ink 
out. Big business decided it was time to "fix up" 
the loose music industry, to modernize, stop the 
wildcatting. Organize; that was the word. 

First of all, control had to be established. The 

logic was that if stars were made big enough, then 
people -fans, suckers -would buy anything. They 
didn't need outsiders writing songs. As the materi- 
al grew weaker, a new hero arose, the producer. 
Weak songs by staff writers were dressed up with 
16, 24, 32 or more tracks filled with strings, gui- 
tars, voices, bells and wheat germ until no one 

could tell how weak the songs had become. 

The independent writer is going the way of the 
eagle and other endangered species. With us will 
go the tears you will never cry from that sad song 
you will never hear down in Georgia, the chuckles 
you will never get from that off -color song down in 

the Carolinas, or that special beat that will never 
leave Idaho. 

I can only pray to someone higher than manage- 
ment that the business will come to its senses and 

start, seriously, to solicit outside material, and 

have it screened, not by staff writers or their un- 

cles, but by someone in tune with the street or 

farm. I pray the independent writers won't give up 

after years of seeing good songs ripped off and 

turned down. 
I pray and I wait. And I wonder how long the 

dragon can go on eating his tail. 
Larry Earl Schmid 
Fayetteville, N.C. 

Phantom Sales Reports 

I am a buyer for a store in a record and tape 
chain on the East Coast. I also have varied experi- 
ence in radio. I've reached some conclusions about 
our industry. 

Too many times I have been asked to over -order 
and favorably report a certain title or titles, both 

by independent and major labels and store offi- 
cials. Being asked to report a record as "hot" to a 

radio station in return for a few promotional al- 

bums may be no big deal. Being asked to order 45 

pieces instead of 15 of a new release because 

"their manager is a friend of the boss," only to re- 

turn those 30 extra pieces, may not be a big deal. 

Nor may reporting a new record as your number 

three seller when you don't even carry it. 

However, all this is unfair to the other records 
that are truly "hot" and don't get reported. Record 

stores are in business for one reason: to sell re- 

cords. They're not there to hype or promote them. 
The music on the records is what sells them, not 
lying to radio stations and the trades. If they don't 
sell, then they should be considered failures. I 

shouldn't have to scratch a back for a few promos 
or few -and -far -between concert tickets to make a 

record seem a success. 

Kevin Bucholtz, 
New Brunswick, N.J. 

'Vertical' Confusion 

It appears to me that Burkhart /Abrams "Super - 
Stars" consultant Dwight Douglas is suffering a 

severe case of confusion when he says that "pro- 
gressive music is out" (Billboard, Oct. 22), and 

that groups like Elvis Costello, Ian Hunter and Sax- 

on should not be given airplay. 
Come on! Believe it or not, Mr. Douglas, the acts 

you cited are doing very well. Radio airplay of 

these artists have made them what they are today. 

One thing I'd like to know from Mr. Douglas. 

Would he have considered bands like Journey and 

REO Speedwagon "vertical" when they were just 
starting out in the '70s? I tend to think he would. 

It is consultants like Mr. Douglas who have ho- 

mogenized radio to the point where you can't tell a 

top 40 station from an AOR station. It is a sad situ- 
ation, indeed. Hats off to people like Alan Sneed 

who sees how ludicrous the Douglas report is. 

There is a lot of music out there, Mr. Douglas, if 
only you'd open your mind and ears to it. 

Scooter Livingston 
WBIM, Bridgewater, Mass. 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions 
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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CHAPPELL MUSIC 
is proud to represent 

GIBB BROS. MUSIC 
BARRY ROBIN and MAURICE GIBB 

on writing the 

#1 song 
ISLANDS IN THE STREAM 

performed by 

Kenny Rogers and Dolly Parton 
on 

RCA Records 
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She had a dream 

and we will 
fullfill that dream. 

The Rocshire Family 
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Radio 
CHANGES AT PORTLAND AC OUTLET 

KQFM Seeking Listener Advice 
NEW YORK -KQFM Portland 

will bill itself as "The Rose" when 
the adult contemporary station 
changes its call letters to KKRZ later 
this week. But all is not "rosey" at 
the Golden West outlet. 

Program director Bill Ford, who 
dismissed his airstaff Oct. 10 for a 
FairWest sound consulted by George 
Johns, has been running promo spots 
twice an hour inviting listeners to 
suggest the direction they'd like the 

station to take. Buoyed by three dif- 
ferent television ads addressing the 
transition, Ford says that he's re- 
ceived `literally thousands" of phone 
calls since his decision to "dynamite" 
the KQFM sound. 

"Our AC ratings were pretty dis- 
appointing," he says, "so we just de- 
cided to start over. Some people are 
adamant about wanting personalities 
and information. Others don't want 
any silly DJs or jazz, just the Rolling 

Stones. It's an interesting way of so- 
liciting new ideas." 

Ford hopes to select a new morn- 
ing man in the coming weeks, and he 
says a likely candidate is Michael 
O'Brien, whose 16 years in the mar- 
ket include stints at KISN and 
KPAM. O'Brien had been doing 
mornings at KQFM prior to the 
shakeup, and Ford says that popular 
support for his show has been strong. 

LEO SACKS 

Vox Jox 
Witting Returns To Group W Fold 

By ROLLYE BORNSTEIN 

Mother W's having a family re- 
union in Pittsburgh, as KDKA GM 
Dan Friel is reunited with his former 
PD from Ft. Wayne's WOWO, Chris 
Witting. Witting, a longtime Group 
W protege who was following in 
KDKA station manager Rick Starr's 
footsteps until WOWO was sold to 
Price Broadcasting and Chris was 
upped to VP /station operations, is 

back in the fold. He joins KDKA as 
PD Nov. 14. Also returning, albeit 
briefly, is one -time KDKA PD Ira 
Apple. Ira, who's been in Baltimore 
for the past few years, will be filling 
in for the vacationing Roy Fox in the 
6 to 9 p.m. shift later this month. 
You can hear them anywhere in the 
Eastern half of the country at night, 
so tune to 1020 and mail him a 
critique. 

And while you've got your stamps 
out, if you're looking for a good pay- 
ing ($30,000 range) morning gig in a 
medium market, mail a tape to Hugh 
Heller (yes, the jingle giant). He's a 
part owner of KGBX Springfield, 
Mo. Better yet, give him a call at 
(417) 869 -1260. 

* 
If you're listening to New York's 

Z -100 (WHTZ) and waiting for the 
Jeff Hooker show, give up. Jeffs still 
coming on board to do afternoons at 
the Malrite property, but he's going 
through a name change. Now it's 
Shadow Stevens. 

Speaking of Z -100, Cat Simon's 
departure from the station to return 
to KZBS Oklahoma City temporarily 
displaced The Magic Christian. Mag 
was moved from mornings to nights, 
and now he's being moved again - 
this time to do afternoons at George 
Johns' San Antonio "Class" (KLLS) 
outlet. 

Tom Wilson has left his post as 
VP /GM of Gannett's WWWE/ 

WDOK Cleveland and has been re- 
placed in- house. KSD -AM -FM St. 

Louis GSM John Gutbrod assumes 
the title and returns home, where he 
once served as local sales manager for 
WWWM (which is now in Toledo, 
replaced by WMJI in Cleveland). 

Also moving up is KOIT San 
Francisco's assistant manager Kari 
Johnson Winston, who becomes VP/ 
station manager and GSM at the 
Bonneville property ... Likewise for 
Michael Henderson, who goes from 
GSM to VP /GM at KGLD /KQRS 
Minneapolis ... Ditto for our old 
buddy Wes Jones, who goes from PD 
to operations director at WRQK 
Greensboro. 

* * * 
It sounded like 1964 all over again 

in Los Angeles last week, as PD Ric 
Lippincott managed a "KHTZ Ex- 
clusive," being the first in the market 
to air the new Rolling Stones single. 
Seems Ric intended to wait until 
Thursday's release date, but when he 
found another station promoting the 
fact that they were going to be the 
first to air it, he figured what the 
heck. It's been in power rotation ever 
since. 

After 27 years with Danbury, 
Conn.'s WLAD, Vinnie James has fi- 
nally been promoted to a full -time 
position. James replaces Jim Gifford, 
who went into private business as 
host of the WLAD "Morning 
Express." 

Last week we told you Sandy 
Shore had just started her new gig 
doing "all -night drive" at KWAV 
Monterey. This was to be her step- 
ping stone to "the big time" (we 
didn't want to tell her there is no "big 
time "). Well, if coast -to-coast net- 
work television is the big time, Sand- 
y's made it, going from personality to 
actuality. Seems Sandy was on the air 
at a little before 3 a.m. on Nov. 21 

when a 41 -year -old armed gunman 

GRABBING FOR BUCKS -A contestant in WHTX Pittsburgh's "Money Ma- 
chine" promotion gets what he can of the over $12,000 in cash and other 

prizes. 

forced his way into the station and 
proceeded to shoot everything in 
sight, except Sandy, who he agreed 
could leave. According to the guy, 
who was quickly apprehended by po- 
lice, it all started in Hawaii when his 
taxi business was "ruined" because a 
female air personality there had 
bugged his car and began communi- 
cating with him. When he moved to 
Santa Cruz, he found the same prob- 
lem. He claimed KWAV jock Kate 
McEldowney was the same woman 
as the Hawaii jock, only with a differ- 
ent voice and name, and once again 
she was "poisoning his mind." Hang 
in there, Sandy. If you've survived 
this, the "big time" is gonna be a 
breeze. 

* * * 
Bob Benson's replacement at ABC 

has been announced. Filling the role 
of VP /ABC news, radio is former 
ABC GM /news programming, ra- 
dio, Peter Flannery. You may recog- 
nize the name from the "good old 
days" in St. Louis; before joining the 
ABC networks in 1968, Flannery 
jocked at WIL and KSHE. 

KCNR Portland music director 
Trevlyn Holdridge is upped to PD at 
the Duffy station, replacing Richard 
Harker, who moves to Dallas. Not to 
Duffy's new home office; rather to 
Coleman Research, where he's been 
named a VP. Also moving up at 
KCNR is midday jock Bill Jackson, 
who adds to his duties as assistant 
program director/MD ... Mike 
Scalzi's back in action. The former 
WHBQ Memphis PD now programs 
New Haven's KC101 (WKCI) and 
its AM counterpart, the legendary 
WAVZ. 

(Continued on page 23) 

KLAK Denver 

Decides To Go 

Back To Country 
DENVER -KLAK here is back 

in the saddle again. The Malrite sta- 
tion, which dropped its country for- 
mat in 1980 after 20 years in favor of 
a big band sound, switched this 
spring to adult contemporary. But 
program director Roger White says 
that the market image of the station 
as a country outlet was "just too 
strong" to overcome, and last Mon- 
day (24) a modern country sound 
was instituted. 

White says that his heavy sports 
programming will distinguish the sta- 
tion from AM country competitors 
KLZ and KBRQ and FMers KYGO 
and KBRQ. 

White made the switch with help 
from Malrite national program direc- 
tor Jim Wood and Robin Mitchell, 
who joined KLAK last month as op- 
erations manager. 

THE JILLS GET ILL -WGRQ Buffalo's "morning sickness" team of Bruce 
Barber, left, and J.C. Corcoran enjoy unusually pleasant surroundings 
while outfitting the Buffalo Bills cheerleaders (the Jills) in appropriate T- 

shirts. 

Two Congressmen Claim 
Deregulation Breakthrough 

By BILL HOLLAND 

WASHINGTON -Thursday (27) 
was a big day for broadcasters, after 
two Congressmen held a press con- 
ference announcing the news that 
more than half of the House, 221 
members, have signed on as co-spon- 
sors of a broadcast deregulation bill 
introduced this session that can by- 
pass stalled subcommittee move- 
ments if necessary and go right to the 
House floor for passage. 

Rep. Thomas Tauke (R- Iowa), 
along with Rep. W.J. Tauzin (D- 
La.), said that they would move for- 

Burns Media, 
FairWest Split 
NEW YORK -Burns Media Con- 
sultants will market the Burns /Som- 
erset "Continuous Country" format 
through its Los Angeles office after 
splitting with FairWest last week. 

"Everything is now under one 
roof," says Burns vice president Ju- 
dith Burns, "from marketing to sales 
to record reproduction. It enables us 
to customize our product for each 
station, as opposed to creating a 
package in Dallas with one set of 
marketing rules." 

Centralizing the format in Los An- 
geles eliminates "a lot of confusion," 
Burns says. "It's a positive step." 

ward to. allow "full House consider- 
ation of this vital issue," as Tauke put 
it. Tauzin, calling the measure "a 
milestone," added that at the same 
time they would continue to "negoti- 
ate to achieve a compromise" with 
House opponents. He did not men- 
tion telecommunications subcommit- 
tee chairman Tim Wirth (D- Colo.), 
the biggest stumbling block to dereg- 
ulation, by name. 

A similar bill has already passed 
the Senate. 

Eligibility Set For 
Big Apple Awards 

NEW YORK -The New York 
Market Radio Broadcasters Asso. 
(NYMRAD) has announced the eli- 
gibility requirements for the Ninth 
Annual Big Apple Radio Awards, to 
be presented at the Sheraton Centre 
here March 14. 

Any commercial or public service 
announcement broadcast between 
Sept. 1, 1982 and Nov. 1, 1983 on 
any radio station in the New York 
metropolitan area (including Orange 
and Duchess counties) is eligible to 
compete in a variety of categories. 
All entries must be received by Jan. 
6, 1984. For further information con- 
tact NYMRAD at (212) 935 -3995. 

BE YOUR 
OWN BOSS! 

FCC deregulation offers MANY NEW exciting 
station ownership possibilities. 

Edward M. Johnson & Associates, Inc., the 
nations largest communications consulting firm, 
prepares complete FCC applications. 

Liberal Terms Available. 

Phone consultants Charlie J. Thompson or Allen 

Sheets at 615 -521 -6464 or Washington D.C. 202- 

775 -1802. 
Or write: 

The Nation's Largest Communications Consulting Firm 

Edward M. Johnson 
& Associates, Inc. 

Suite 450, One Regency Square, Knoxville, Tennessee 37915 
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Billboard 
RADIO AWARDS 

RULES 

1. All entries must have aired within the eligibility period of Jan. 1, 1983 through Dec. 31, 

1983 and must be submitted prior to Jan. 1, 1984. 

2. All entries must be accompanied by the official entry blank printed below which may 
be duplicated. A separate entry blank is required for each category entered. 

3. A telescoped aircheck of the work under consideration is mandatory for all categories 
and must be on cassette (no reel to reel). Total running time must not exceed 20 minutes. 

4. RADIO STATION OF THE YEAR, PROGRAM DIRECTOR OF THE YEAR AND PER- 

SONALITY OF THE YEAR categories are open to all U.S. and Canadian broadcasters. 
Awards will be presented for small, medium and major markets. (Arbitron market size will 

apply in the U.S.; population figures will determine Canadian classification. Awards will 

further be divided into six format categories: contemporary (contemporary hits, AC, top 
40), urban (including black), country, AOR (including new wave), MOR (including nostal- 
gia), and miscellaneous, which includes any format not mentioned above, i.e. news /talk, 
oldies, Spanish. In addition to the entry blank and cassette, applicants as follows must 
also provide: 

a) Radio Station Of The Year: A written presentation describing station's program- 
ming, on -air promotions, off -air advertising, community involvement, target audi- 
ence, goals and positioning statement in addition to a brief history of station's per - 
formance over the last five years. Support materials, i.e. promotional items, sales 
pieces, may also be included. 

b) Program Director Of The Year: A written presentation describing entrant's program- 
ming philosophy, station's ratings history (documentation must be included), target 
audience, objectives and positioning as well as entrant's background, motivational 
skills and personal goals. 

c) Air Personality Of The Year: Cassette must contain a telescoped aircheck of one 
complete hour of actual air time 

5. INTERNATIONAL PERSONALITY OF THE YEAR: Entrant must be a local broadcaster 
(military, commercial and state -owned stations) outside the U.S. and Canada. Cassette 
must contain a telescoped aircheck of one complete hour of actual air time, and it is 

suggested a one -page outline of station, format and market be included. 

6. FEATURED PROGRAMMING: Two awards will be given, one to a locally produced 
program by an individual station and one to a syndicated program including network, 
syndicator and AFRTS productions. Program may be a regularly scheduled feature or a 
one -time special aired within the eligibility period. In addition to the entry blank and tele- 
scoped cassette aircheck of the program, a written description including dates aired, 
personnel involved and target audience must also be included. Syndicated applicants 
must also provide station line -up. 

7. Judging will be supervised by Billboard's Radio Advisory Board. A list of members is 

available upon request. 

8. Finalists will be announced no later than June 10, 1984. Awards will be presented at 

the Billboard Radio Conference July 5 -8, 1984, at L'Enfant Plaza, Washington, D.C. 

BILLBOARD RADIO AWARDS 
1983 ENTRY FORM 

NAME: 
STATION: 
ADDRESS: 
CITY STATE ZIP: 
PHONE: 

CATEGORY ENTERING: (check one only) 

STATION OF THE YEAR 
in present format since: mo: yr 

PROGRAM DIRECTOR OF THE YEAR 
in present position since: mo: yr 

PERSONALITY OF THE YEAR 
daypart since: mo: yr 

INTERNATIONAL PERSONALITY OF THE YEAR 

military commercial 
market: daypart 

FEATURED PROGRAMMING 
station produced -syndicator /network produced_ 

MARKET INFORMATION: 

(American entrants state Arbitron market served and size) 
MAJOR 1 -30 # market 
MEDIUM 31 -100 # market 
SMALL 101 -over # market 
(Canadian applicants state market and metro population: 

contemporary hit/ 
adult contemporary 
urban /black 
country 

AOR 
MOR /nostalgia 
other (please describe): 

All entries must be submitted no later than Jan. 1, 1984 to: 
Rollye Bornstein Radio Editor 

Billboard Magazine 9107 Wilshire Blvd. Beverly Hills, CA 90210 

AS TOP 40 GAINS GROUND 

AOR Stations Facing Crossroads 
Continued from page 1 

body liked Led Zeppelin 10 years 
ago. Today there are so many combi- 
nations of who people like and who 
they don't that it was obvious we 
couldn't make money programming 
to just one subdivision." 

The trick, says Smokey Rivers, 
who programs Nashville sister sta- 
tions WKDA and WKDF, is to de- 
termine whether money can be made 
programming for a specific subgroup. 
"AOR isn't dead -it's just that its 
appeal is more limited than it was 
five years ago," he says. 

To illustrate the AOR dichotomy, 
Rivers says that the "new rock" ori- 
entation of WKDA is "a turn-off' to 
the majority of the mainstream rock- 
ers who listen to WKDF. "Ninety 
percent of them would rather listen 
to Dolly and Kenny than X," he ex- 
plains. "They just aren't as passion- 
ate about music as people were 10 
years ago. 

"It used to be that the musicians 
and their audience were of the same 
mind. Now the people making music 
are the establishment and see it as a 
business. Formula comes easy to 
them. There's no social commentary, 
no collective voice, no consciousness 
raising. So I keep my listeners happy 
with old Journey records." 

Program director Norm Winer of 
WXRT Chicago attributes this mal- 
aise to the way programmers have in- 
terpreted the consultants' game 
plans. "They were entrusted to make 
cultural decisions, but they blew it," 
he states. "By overlooking styles and 
sounds and new sources of music, 
they failed in their responsibility." 
Pointing to the rise of such top 40 
staples as the Stray Cats, Culture 
Club and the Fixx, Winer notes that 
artists of this ilk should have hap- 
pened on AOR first. "AOR has to 
construct a core based on demo- 
graphic instead of a musical catego- 
ry," he says. 

Radio, like the auto industry, 
failed to sink any money into re- 
search and development, according 
to Oedipus of WBCN Boston. "AOR 
is only viable if it reflects the music of 
the '80s in a historical context," he 
says. Now that the station is the only 
rock -oriented outlet in town follow- 
ing WCOZ's switch to top 40 last 
week (Billboard, Oct. 29), the pro- 
grammer plans to stress the concept 
of lifestyle radio to cement its adult 
listenership. 

"Be fun, but be first musically. 
Stay a step ahead and you've cor- 
nered your hit competitor. Two steps 
ahead is no good because then you're 
perceived as elitist," he says. 

Because AOR has "history" on its 
side, Charlie Kendall of WNEW -FM 
here feels that there are "a multitude 
of options" for the format to select. 
"We can play the Velvet Under- 
ground alongside a current single be- 
cause they're roots music," he notes. 
"We have a product that's not repeti- 
tive, but management has to spend 
the kind of money that top 40 does to 
get the word out. Otherwise the mar- 
ket still sees us as an old -line 
progressive." 

WQFM's Arnold is amused by the 

`Country Countdown' 
Photos Given To CMF 

NASHVILLE-ABC/Watermark 
has donated to the Country Mu- 
sic Foundation a series of original 
photographs taken by Les Leverett in 
its "American Country Countdown" 
10th anniversary advertising cam- 
paign, "Carrying The Tradition 
Forward." 

Each of the six ads in the campaign 
features two country artists. 

thought of programming "progres- 
sive" radio. "It's a cute idea, if you're 
looking for a 2 share," he states. 
"The only way AOR can make mon- 
ey is with aformat, adding records on 
gut and then testing them to see if 
they're right or wrong. The days of 
disco demolition never went away, 
because nobody told the people out 
there that disco is now 'dance' and 
that punk is 'modern.' Strange, bi- 
zarre music is out." 

To consultant Lee Abrams, the 
comeback of the top 40 sound is the 
best thing that could possibly happen 
to rock radio. "Hit radio has given us 
a real boost -it's getting the magic 
going again," he contends. "AOR 
has been a tough format to sell, but 
we're starting to correct that now." 
The key to his clients' success, he 
says, is balancing what he calls "hori- 
zontal" and "vertical" records. The 
former, which he defines as product 
that appeals to various formats, have 
been ignored by AOR programmers 

because "they've been afraid to play 
the hits, and we can't shut them out 
anymore," he maintains. At the same 
time, "vertical" songs, or album cuts, 
should give a feeling of "depth" to 
the station. "Familiarity means that 
the sound of an artist is more impor- 
tant than the specific song," he says. 

Abrams rejects the theory that the 
"horizontal music" memo sent to the 
"SuperStars" stations last month was 
designed to cover the "new music" 
backlash experienced earlier this 
year. "New music to us meant play- 
ing more current groups," he says. 
"But a lot of stations went too tech- 
no, too Euro, instead, and that hurt." 

Conceding that the firm's Dwight 
Douglas, author of the "horizontal 
music" memo, was "a bit harsh" and 
"overzealous" in his assessment of 
those artists who represent "ratings 
suicide," Abrams argues that "they 
just weren't hot at the time, and (the 
rationale) certainly doesn't represent 
the company line." 

MosE Added Records 
The week's five most added singles at 

Billboard's reporting stations in each of four formats 

Title, Artist, Label 

# of Billboard's 
stations 

adding record 
this week 

# of Billboard's 
stations 

now reporting 
record 

HOT 100 
(184 Stations) 

1 "Twist Of Fate," Olivia Newton - 
John, MCA 88 88 

2 "Synchronicity II," The Police, 
A &M 79 79 

3 "Union Of The Snake," Duran 
Duran, Capitol 64 64 

4 "Owner Of A Lonely Heart," Yes, 
Atco 63 63 

5 "Say It Isn't So," Daryl Hall & John 
Oates, RCA 55 157 

1 "Joanna," Kool & The Gang, De -Lite 40 41 

2 "Keepin' My Lover Satisfied," Melba 
Moore, Capitol 25 66 

3 "Baby I'm Hooked," Con Funk Shun, 
Mercury 23 51 

4 "Tell Me If You Still Care," S.O.S. 
Band, Tabu 18 70 

5 "It's Much Deeper," Ashford & 
Simpson, Capitol 18 33 

COUNTRY 
(124 Stations) 

1 "The Sound Of Goodbye," Crystal 
Gayle, Warner Bros. 60 76 

2 "Another Motel Memory," Shelly 
West, Viva 35 43 

3 "Double Shot (Of My Baby's 
Love)," Joe Stampley, Epic 29 76 

4 "You're Gonna Lose Her Like That," 
Moe Bandy, Columbia 29 29 

5 "Runaway Heart," Louise Mandrell, 
RCA 28 44 

ADULT CONTEMPORARY 
(84 Stations) 

1 "Say It Isn't So," Daryl Hall & John 
Oates, RCA 20 33 

2 "What's New," Linda Ronstadt, 
Asylum 15 47 

3 "I Guess That's Why They Call It 
The Blues," Elton John, Geffen 11 17 

4 "The Way He Makes Me Feel," 
Barbra Streisand, Columbia 10 60 

5 "How Many Times Can We Say - 

Goodbye," Dionne Warwick & 
Luther Vandross, Arista 8 58 

www.americanradiohistory.com

www.americanradiohistory.com


COUN:D WN 
AMER CA 
WITH JOHN LEADER *my 

IS LETTER PERFECT. 

with 
ed 1 

am 

know 
how 

7R. ¢n and 

Dean 
Rob, 

Let 
you 

and John 
Laden 

DOW 
vay 

tp make 

wanted 
1mo9^' 

that 
special 

just pm` adda le 
"Countdown 

produced 
anJohn's. 

d 

MV` showed 
sevQ 

Casey Cas 

huye 
success 

at B 

oan 
S7 w` John L 

close 
to 

anatys 
s 6 

own 
pme/w°a 

the mcet 
6 t 

pxbon 9.Wn n about 
"Countdown CO s been b 

name 
on P'w9 

¢¿,6á.ed 

Oa t¢n 09 ns. N atn°n9 when 
oak 

coeval, "Nnyi,`ró 

Casey 

xeCe,,,ved no 
mentions, L on the mix Amen`cR1 

¢onb 
and çyi.etun9 betten 

Viaduct oun 

10 N 

this 
neat w¢ have . night 

up against 
Linens 

the:: 

bound 
This 

xePXs n Top 40 19,s and It 

name. 
n 

pmea 
e cuyZw^ 

,g -g.7, AfN 
by 

competition 

°"/`a 
show 

th mket nd°^ show. 
comp 

oó 
N°un 

e Nei° e° 
another!. 

sN 

One 
o6 ¢ bi 

ncu^ 

ox¢d to 
and 

not just 
an 

this 
Fa 

make 
the 

P°g 
ow coun.id° i wi be aucpessl mn ¢e oun and o6 oun 

saunds past 
57 

. a 7°/x 

e b0ok Leyden ton being 
W¢ had 

a 9x 
and 

John 

to you 

Thanks 

Produced by RKO and is inc. 

Nick Bazoo of B -97 FM, New Orleans, 
one of the 300 hot rocking CHR stations 
carrying COUNTDOWN AMERICA, 
writes: 

"COUNTDOWN AMERICA... is very 
well written and produced...John's delivery 
adds that special touch to make it a huge 
success." 

"Our Arbitron Diary analysis for Spring 
'83 showec several comments written in 

about COUNTDOWN AMERICA WITH 
JOHN LEADER. Casey Kasem's America Top 
40 has been in the market for close to 10 

years and Ccsey received no mentions by 
name o- program title. This tells me we have 
a better product on the air." 

"One of the big plusses of your show is 

the custom ID's and liners that make the 
progran-...sound like ot_r own countdown 
and not just another syndicated show." 

RKO RADIO NETWORKS 
Be the leader in your market by calling RKO ai (212) 764 -6702 now A subsidiary of RKO General, Inc. 
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SELLO JUM 
CONTE 

PRIZES I x 

HELLO TO JELLO -WGRQ Buffalo held a "Jello Jump" at Darien Lake 
Theme Park, with contestants diving into 5,000 gallons of cherry Jello to 
retrieve numbered poker chips. Standing from left are station staff JC, Bill 
Weston, Brian Krysz, PD Snorton Norton and Carl Russo. Seated from left 
are WGRQ's Joe Rohm, contestant Steven Hellmers and the wet winner, 

Laurean Hobby. 

Radio 
TALK SHOW, FOOTBALL GAMES 

WAMO Bringing Sports to FM 
By JOHN MEHNO 

PITTSBURGH- Having already 
lured the music audience away from 
AM, one FM station here is now bor- 
rowing other traditional program- 
ming staples of AM radio. Urban - 
formatted WAMO is featuring 30 
minutes of nightly sports talk and 
will carry the play -by -play of the 
USFL Pittsburgh Maulers' inaugural 
season next spring. 

"The first reason, which is not the 

most rational, is that we want to be 
innovators, not imitators," says Ray 
Gusky, national sales and promotion 
manager for Sheridan Broadcasting, 
which owns WAMO. "But this was 
not done on a whim. It was extensive- 
ly researched." 

Gusky says he was attracted to the 
Maulers since he figures that 
WA MO's demographics coincide 
with the team's target audience. The 
established NFL Steelers have a long 
waiting list for season tickets, most of 
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which are held by corporations. 
Gusky expects the Maulers to appeal 
to younger fans shut out by the 
Steelers. 

He also sees football as a way to 
continue the growth of the station be- 
yond the built -in limits and distin- 
guish WAMO from the other music 
FMs. Gusky adds that the rights are 
valuable, since very few games will be 
televised, and that the spring and 
summer season is compatible with 
the portability of radio. 

The talk show is an indirect result 
of the football commitment. Maulers 
officials were apprehensive about 
signing with a station that did not 
carry any other sports programming. 
At the same time, Gusky was ap- 
proached independently by Sam 
Nover, a tv sportscaster whose talk 
show had been eliminated in a budget 
cut at all -news KQV. 

Gusky made a tentative commit- 
ment to a 30- minute show (6:30 -7 
p.m.), scheduled to avoid a conflict 
with WTAE's Myron Cope, the un- 
disputed king of Pittsburgh sports 
talk. WAMO has now pronounced 
Nover's show a success and plans to 
expand to an hour, the second half 
competing with Cope. Nover's intro 
carries the line, " ... when you just 
can't cope any longer." 

"The play -by -play was not a gam- 
ble in terms of audience, because it's 
only three hours on Sunday for part 
of the year," Gusky says. "That's 1% 
of our total air time. The sports show 
was a gamble because we're a music 
station and we wanted to cause the 
least interruption of our format. 

"Some other broadcasters told me 
I was crazy, but it's already been a 
success for us. We haven't had one 
negative letter or call, and the show is 
sold out. We're thrilled." 

KGIL -AM Alters 

It's Nostalgia Format 

LOS ANGELES -San Fernando 
Valley's KGIL -AM sheds its "Bal- 
lads, Blues & Big Bands" image as it 
enters a "modification" stage of its 
nostalgia format, according to Buck- 
ley Broadcasting Western region VP 
Stanley Warwick, a former GM of 
the station who is again acting in that 
capacity with the recent exit of 
KGIL -AM -FM GM James Mergen. 

That modification comes in the 
form of the syndicated format "The 
Entertainers," which was dropped by 
area station KNOB Long Beach ear- 
lier this month. Leaning more toward 
"traditional MOR" than nostalgia, 
"The Entertainers" is seen by War- 
wick as more compatible with "the 
demos in the valley. The area is large- 
ly 25 -54, so it's logical to go where 
the marketplace dictates." Also logi- 
cal is its demographic compatibility 
with KGIL -FM, which also switched 
away from nostalgia to an AC ap- 
proach, programmed by Mike Lundy 
and consulted by Jay Stevens, earlier 
this year. ROLLYE BORNSTEIN 

RADIO 
PROGRAMMING 
CONVENTION 

July 5 -8, 1984 
L' Enfant Plaza 

Washington, D.C. 
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STATION: KDKB Phoenix (AOR) 
CONTACT: Cindy Spodek, promo- 
tion director 
CONCEPT: Record Store Tie -in 
EXECUTION: Realizing AOR lis- 
teners are often large record buyers, 
KDKB arranged a co- promotion 
with a large, local, record -store 
chain, Rolling Stone, which is also a 
station client. It's a two pronged at- 
tack, featuring a visible in -store dis- 
play, the "KDKB Hot Rocks" sec- 
tion where 25 of the most popular 
current LPs are available at greatly 
reduced prices. Further, free- for -the- 
asking at all locations is the KDKB/ 
Rolling Stone keychain, which not 
only holds your keys but also means 
an additional 10% discount off any 
"Hot Rocks" purchase. 

STATION: KRQR San Francisco 
(AOR) 
CONTACT: Cathi Paige 
CONCEPT: The Beat Off 
EXECUTION: Only on an AOR 
outlet could you run a promo saying 
you "want to know who beats off best 
in the Bay Area." Maybe only on an 
AOR outlet in San Francisco could 
you say it, but in any event, the CBS - 
FM outlet has been getting reaction 
from their uniquely packaged drum 
competition. A followup to the "Gui- 
tar Grudge Match," the "Beat Off," 
held in conjunction with the Key- 
stone chain, and sponsored by 
Lowenbrau, Ludwig and Drum 
World, features an all -star panel of 
judges including drummers from Da- 
vid Bowie, Grateful Dead, Greg 
Kihn, and several other notables. 
Prizes include a full seven -piece Lud- 
wig drum kit. 

* ** 
STATION: Various 
CONCEPT: Halloween Promotions 
EXECUTION: In addition to the 
various haunted houses that spring 
up nationwide, several stations have 
come up with interesting holiday re- 
lated promotions. After five years of 
extravagant Halloween costume con- 

WRC For Sale? 

NBC Says No; 

Rumors Persist 
By BILL HOLLAND 

WASHINGTON- Rumors con- 
tinue to circulate here that there have 
been offers made to NBC to purchase 
WRC here. And although NBC in 
New York denies that the station is 

up for sale, an official says, "If an of- 
fer is made, we listen." 

Although there is no exact amount 
being mentioned, the NBC official 
says he thought the talk -formatted 
AM station might fall in the "$5 mil- 
lion range." Other sources say that 
figure might be high. 

Already mentioned as individuals 
or groups interested in WRC are 
Capitol Centre and Washington Bul- 
lets owner Abe Pollin; Viacom, 
which owns WMZQ here; Rick Hin- 
den, owner of the Britches Clothing 
stores; Arthur Arondel, a publisher 
and former owner of WAVA -AM- 
FM; and Helen Ver Standig, a broad- 
caster and jewelry store chain owner. 
Also mentioned as a possible buyer, 
approached by NBC, is the Chicago 
Tribune. 

WRC is a 5 kw sister station of ur- 
ban- formatted 50 kw WKYS -FM, 
the No. 1 station in Washington, 
which is also owned by NBC. 

Unlike the big FM, WRC has not 
been making any money for NBC; 
even the network official admits, 
"That's no big secret." However, he 
points to the spring 1983 Arbitron- 
a 4.5, up from 3.1 -as "the best book 
the station's had so far with that 
format." 

tests, WDHA Dover, N.J. has turned 
this year's event into a combination 
costume and music competition. Five 
local band finalists compete for mon- 
ey, studio time and a possible record 
deal, while costume prizes include a 

one -week cruise to Cancun and Co- 
zumel with a party stop in Key West. 

Pro - Motions 
A $6 admission price gets the listener 
in on the festivities including free 
beer and wine ... WGBS Miami has 
made a tradition of its "Pumpkin Pa- 
trol," an extensive safety program in 
conjunction with local crime -watch 
groups that provides safety tips for 
trick or treaters and parents, as well 

as a network of "watchdogs" on Hal- 
loween night ... In addition to 
WDMT Cleveland's Haunted House, 
the station is giving away $25 to the 
Sears' Halloween Shop (which has 
some great spots running nationally), 
so listeners can haunt in style ... Ap- 
propriate for WRIF Detroit after- 

noon personality Arthur Penhallow, 
is "Penhalloween," which the station 
is celebrating with an annual party 
featuring local bands and a costume 
contest ... Across town at WXYZ 
they're doing it again, running "War 
Of The Worlds" at 11 p.m. Hallow- 
een night. 

55,9400 Ways t0 
mase money in direct 
response '. 

i 

11r ii.44'. 

`t - Ó 

This direct response 
tool is the only place 
you'll find over 55,000 
business and consumer 
list selections. 
And all you need to know 
about them, updated 
6 times a year. 

Let's face it - lists are what direct 
response is all about. The best product, and 
the best package presenting it, can be 
wasted on the wrong lists. As any 
experienced direct marketer will assure you. 

There's only one way to be sure you're 
not missing markets that can pour profits into 

your pocket: Keep DIRECT MAIL LIST RATES 
AND DATA on your desk; it's the only 
complete, updated, conveniently organized 
catalog of mailing lists anywhere. 

There are over 55,000 list selections in 

227 market categories. Each one gives you all 

you need to know to make an intelligent 
choice. The list source ... rental rates . . . 

quantity ... commission ... restrictions . . 

test arrangements ... method of addressing. 
So, whether you're planning your own 

campaign ... arranging an exchange . . . 

analyzing the competition ... trying to beef 
up response rates ... or preparing to work 
with list brokers ... you'll find the 

completeness, 
the accuracy and the 

detail of DIRECT MAIL LIST 
RATES AND DATA invaluable. 

Your annual subscription includes six 

editions, issued bimonthly to give you 
maximum accuracy and assure the most up- 
to -date detail available. 

At only $153 a year, this invaluable direct 
marketing resource is incredibly affordable. In 

fact, you can't afford to be without it. 

ORDER NOW. The sooner you do, the 
sooner you can be sure you're not missing 
out on the just -right mailing lists you need. 

1.--------------------.." 
I sr cis DIRECT MAIL LIST RATES AND DATA #BCDEF 3435 

5201 Old Orchard Rd., Skokie, IL 60077 
I 
1 
1 

1 
I 
1 
1 

1 
1 
1 I 
1 

1 
1 
1 

1 

I 
1 800 -323 -8079 

1 
I Please enter my one -year subscription. 

Payment is enclosed for $153 per subscription 
(Includes $8.00 for postage /handling) 

Bill my company for $153 per subscription 
(Includes $8.00 postage /handling) 

1 
I 

Name Title I 
I Company Business 
1 

Address I 
City /State /Zip 

1 Signature Date I 
I I 

gurarantees all its products. If you're ever dissatisfied 
1 with your subscription, you may cancel and receive a pro -rated 1 
I refund. 1 
`mimmmo inisiu ariritirititimritimmini 
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Billboard.. Singles A,R,Oio Action. 
KEY ADD-ONS--the two key records added at the stations listed as deter- 

mined by station personnel. 

*ADD-ONS -All records added at the stations listed as determined by station 

Pacific Southwest Region 

TOP ADD ONS 

OLIVIA NEWTON -JOHN -Twist Of Fate (MCA) 
IRENE CARA -Why Me (Geffen) 
THE POLICE- Synchronlclty II (A &M) 
DARYL HALL AND JOHN OATES-Say It Isn't So 

(RCA) 
YES -Owner Of The Lonely Heart (Atlantic) 

KDZA -AM- Pueblo 
(Rip Avila -M.D.) 

ASIA -The Smile Has Left Your Eyes 

CULTURE CLUB-Church Of The Poison Mind 

OLIVIA NEWTON -JOHN -Twist Of Fate 

STRAY CATS -I Won't Stand In Your Way 

PAUL SIMON- Allergies 

DEBARGE -Time Will Reveal 

JOHN COUGAR MELLENCAMP- Crumblir Down 

MICHAEL STANLEY BAND -My Town 

THE HUMAN LEAGUE- Mirror Man 

JOBOXERS -Just Got Lucky 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

RICK SPRINGFIELD -Souls 

KFI -AM -Los Angeles 
(Steve LaBeau -M.D.( 

OLIVIA NEWTON -JOHN -Twist Of Fate 

EDDIE AND THE CRUISERS-On The Dark Side 

KFMY -FM -Provo 
(Keith Greer-M.D.) 

LOVERBOY -Queen Of The Broken Hearts 

PETER SCHILLING -Major Tom (Coming Home) 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

RICK SPRINGFIELD -Souls 

KGGI -FM (99- 1 -FM)- Riverside 
(Kraig Hubbs -M.D.( 

CULTURE CLUB-Church 01 The Poison Mind 

KOOL AND THE GANG- Joanne 

KHYT -AM- Tucson 
(Sherman Cohen-M.D.) 

YES-Owner Of A Lonely Heart 

EARTH WIND & FIRE- Magnetic 

THE ROMANTICS- Talking In Your Sleep 

KOOL AND THE GANG -Joanne 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

YES-Owner Of A Lonely Heart 

KIIS -FM -Los Angeles 
(Michael Schaefer -M.D.) 

CULTURE CLUB-Church Of The Poison Mind 

BIG COUNTRY -In A Big Country 

IRENE CARA -Why Me 

DARYL HALL AND JOHN OATES -Say It Isn't So 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KIMN -AM- Denver 
(Gloria Avila-Perez-M.D.) 

IRENE CARA -Why Me 

KIM CARNES- Invisible Hands 

DARYL HALL AND JOHN OATES -Say It Isn't So 

LOVERBOY -Queen Of The Broken Hearts 

RUFUS AND CHAKA KHAN -Ain't Nobody 

BARBRA STREISAND -The Way He Makes Me Feel 

RICK SPRINGFIELD -Souls 
BIG COUNTRY -In A Big Country 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

OLIVIA NEWTON -JOHN -Twist Of Fate 

DEBARGE -Time Will Reveal 

KIQQ -FM -Los Angeles 
(Robert Moorhead -M.D.) 

RUFUS AND CHAKA KHAN -Ain't Nobody 

IRENE CARA -Why Me 

DEBARGE -Time Will Reveal 

NAKED EYES -When The Lights Go Out 

ASIA -The Smile Has Left Your Eyes 

QUARTERFLASH -Take Another Picture 

OLIVIA NEWTON -JOHN -Twist Of Fate 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

YES-Owner Of A Lonely Heart 

JENNIFER WARNES -AII The Right Moves 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

STRAY CATS -I Won't Stand In Your Way 

THE POLICE -Synchronicity II 
BARBRA STREISAND -The Way He Makes Me Feel 

RAY PARKER JR. -I Still Can't Get Over Loving You 

ROCK STEADY CREW -Hey You 

WHAM 0.K-Wham Rap (Enjoy What You Do) 

KIST -AM -Santa Barbara 
(Dick Williams -M.D.) 

IRENE CARA -Why Me 

PAUL SIMON- Allergies 

DARYL HALL AND JOHN OATES -Say It Isn't So 

QUIET RIOT -Cum On Feel The Noire 

KLIQUE -Stop Doggin' Me Around 

BARBRA STREISAND -The Way He Makes Me Feel 

DEBARGE -Time Will Reveal 

RICK SPRINGFIELD -Souls 
JOBOXERS -Just Got Lucky 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

OLIVIA NEWTON -JOHN -Twist Of Fate 

HERBIE HANCOCK- Rocket 

KKHR -FM -Los Angeles 
(Dave Hall -M.D.) 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MANHATTAN TRANSFER -Spice Of Life 

YES-Owner Of A Lonely Heart 

THE POLICE -Synchronicity I1 

THE HUMAN LEAGUE -Mirror Man 

KKXX -FM- Bakersfield 
(Dave Kamper-PA.O.) 

STRAY CATS -I Won't Stand In Your Way 

OLIVIA NEWTON- JOHN -Twist Of Fate 

PETER SCHILLING -Major Torn (Coming Home) 

JENNIFER WARNES -All The Right Moves 

THE HUMAN LEAGUE- Mirror Man 

RICK SPRINGFIELD-Souls 
IRENE CARA -Why Me 

DARYL HALL AND JOHN OATES -Say It Isn't So 

KLUC -FM -Las Vegas 
(Randy Lundquist -M.D.( 

BIG COUNTRY -In A Big Country 

THE POLICE -Synchronicity ll 
ELTON JOHN -I Guess That's Why They Call It The 

Blues 

OLIVIA NEWTON -JOHN -Twist Of Fate 

YES -Owner Of A Lonely Heart 

KOAQ -FM- Denver 
(Allan Sledge -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

BIG COUNTRY -In A Big Country 

THE POLICE -Synchronicity 11 

PAUL SIMON- Allergies 

CULTURE CLUB-Church Of The Poison Mind 

KOPA -FM- Scottsdale 
(Art Morales -M.D.( 

HUEY LEWIS AND THE NEWS -Head And Soul 

IRENE CARA -Why Me 

QUIET RIOT -Cum On Feel The None 

KPKE -FM- Denver 
(Mark Bolke -M.D.( 

YES -Owner Of A Lonely Heart 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 

THE POLICE -Synchronicity Il 
IRENE CARA -Why Me 

A FLOCK OF SEAGULLS -It's Not Me Talking 

KRQQ -FM- Tucson 
(Zapolian /Norris -M.D.) 

THE POLICE -Synchronicity II 
OLIVIA NEWTON -JOHN -Twist Of Fate 

DARYL HALL AND JOHN OATES -Say It Isn't So 

MATTHEW WILDER -Break My Stride 

EURYTHMICS -Love Is A Stranger 
KIM CARNES- Invisible Hands 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

STRAY CATS -I Won't Stand In Your Way 

PAUL SIMON- Allergies 

KRSP -AM -Salt Lake City 
(Barry Moll -M.D.) 

Z.Z. TOP -Sharp Dressed Man 

IRENE CARA -Why Me 

DARYL HALL AND JOHN OATES -Say It Isn't So 

KIM CARNES- Invisible Hands 

PETER SCHILLING -Major Tom (Coming Home) 

AGNETHA FALTSKOG-Can't Shake Loose 

ASIA -The Smile Has left Your Eyes 

THE HUMAN LEAGUE -Mirror Man 

PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 

KRTH -FM -Los Angeles 
(David Grossman -M.D.) 

BIG COUNTRY -In A Big Country 

OLIVIA NEWTON -JOHN -Twist Of Fate 

CULTURE CLUB-Church Of The Poison Mind 

LINDA RONSTADT- What's New 

DARYL HALL AND JOHN OATES -Say It Isn't So 

DURAN DURAN -Union Of The Snake 

JEFFREY OSBORNE -Stay With Me Tonight 

HUEY LEWIS AND THE NEWS -Heart And Soul 

KOOL AND THE GANG -Joanne 

KSDO -FM -San Diego 
(Mike Preston -M.D.( 

STRAY CATS -I Won't Stand In Your Way 

QUIET RIOT -Cum On Feel The Noire 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

KIM CARNES- Invisible Hands 

KSLY -AM -San Luis Obispo 
(Tom Walsh -M.D.( 

PAUL SIMON -Allergies 
QUIET RIOT -Cum On Feel The Noire 

DARYL HALL AND JOHN OATES -Say It Isn't So 

CULTURE CLUB -Church Of The Poison Mind 

RUFUS AND CHAKA KHAN -Ain't Nobody 

BOB SEGER -OId Time Rock A Roll 

IRENE CARA -Why Me 

THE POLICE -Synchronicity 11 

BIG COUNTRY -In A Big Country 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

BARBRA STREISAND -The Way He Makes Me Feel 

MEN WITHOUT HATS -I Like 

KZZP -FM- Phoenix 
(Steve Goazard -M.D.( 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 
JACKSON BROWNE- Tender Is The Night 

DARYL HALL AND JOHN OATES -Say It Isn't So 

JOHN COUGAR MELLENCAMP -Crumbli Down 

EURYTHMICS-Love Is A Stranger 

ASIA -The Smile Has Left Your Eyes 

PEABO BRYSON /ROBERTA FLACK -Tonight I 

Celebrate My Love 

XTRA -AM -San Diego 
(Jim Richards -M.D.( 

BIG COUNTRY -In A Big Country 
DARYL HALL AND JOHN OATES -Say It Isn't So 

LOVERBOY-Queen Of The Broken Hearts 
RICK SPRINGFIELD -Souls 
CULTURE CLUB-Church Of The Poison Mind 
IRENE CARA -Why Me 

THE POLICE -Synchronicity II 
DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KLIQUE -Stop Dogguí Me Around 

Based on station playlists through Tuesday (10/25/83) 

TOP ADD ONS - NATIONAL 
THE POLICE -Synchronicity II (A &M) 
YES -Owner Of The Lonely Heart (Atlantic) 
DARYL HALL AND JOHN OATES -Say It Isn't So (RCA) 
DURAN DURAN -Union Of The Snake (Capitol) 

Pacific Northwest Region 

TOP ADD ONS IJIJIJIJIJIJIJ 

DURAN DURAN -Union Of The Snake ( Capito) 
DARYL HALL AND JOHN OATES -Say It Isn't So 

(RCA) 
THE POLICE -S nchronicity II (A &M) 
YES -Owner Of The Lonely Heart (Atlantic) 

KBBK -FM -Boise 
(Tom Evans -M.D.) 

PAUL McCARTNEY AND MICHAEL JACKSON -Say 
Say Say 

RICK SPRINGFIELD -Souls 
MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

ASIA -The Smile Has Left Your Eyes 

QUARTERFLASH -Take Another Picture 
JOHN COUGAR MELLENCAMP- Crumblin' Down 

YES -Owner Of A Lonely Heart 

THE POLICE -Synchronicity 11 

OLIVIA NEWTON -JOHN -Twist Of Fate 

RAINDOW- Street Of Dreams 

DURAN DURAN -Union Of The Snake 

RUFUS AND CHAKA KHAN -Ain't Nobody 

KCNR -FM- Portland 
(Richard Harker -M.D.) 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

ASIA -The Smile Has Left Your Eyes 

KFRC -AM -San Francisco 
(Kate Ingram -M.D.) 

MADONNA -Holiday 
THE HUMAN LEAGUE -Mirror Man 

DARYL HALL AND JOHN OATES -Say II Isn't So 

IRENE CARA -Why Me 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

DEBARGE -Time Will Reveal 

DURAN DURAN -Union Of The Snake 

JOURNEY -Send Her My Love 

KGHO -FM- Hoquaim 
(Steve Larson -M.D.) 

THE POLICE -Synchronicity 11 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

STRAY CATS -I Won't Stand In Your Way 

KIM CARNES- Invisible Hands 

RUFUS AND CHAKA KHAN -Ain't Nobody 

HEART -Allies 
YES -Owner Of A Lonely Heart 

CULTURE CLUB -Church Of The Poison Mind 

DARYL HALL AND JOHN OATES -Say It Isn't So 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

NAKED EYES -When The Lights Go Out 

IRENE CARA -Why Me 

THE ROMANTICS- Talking In Your Sleep 

KHOP -FM- Modesto 
(David Allyn Kraham -M.D.) 

PAUL SIMON -Allergies 
THE POLICE -Synchronicity 11 

MICHAEL STANLEY BAND -My Town 

DARYL HALL AND JOHN OATES -Say It Isn't So 

IRENE CARA -Why Me 

KIM CARNES -Invisible Hands 

YES -Owner Of A Lonely Heart 

JUICE NEWTON -Dirty Looks 

OLIVIA NEWTON -JOHN -Twist Of Fate 

JENNIER HOLLIDAY -I Am Love 

KIDD -AM- Monterey 
(Rick Boyd -M. D.( 

IRENE CARA -Why Me 

DARYL HALL AND JOHN OATES -Say It Isn't So 

CULTURE CLUB -Church Of The Poison Mind 

DEBARGE -Time Will Reveal 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

CLIFF RICHARD -Never Say Die 

KIM CARNES -Invisible Hands 

THE POLICE -Synchronicity 11 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KITS -FM -San Francisco 
(Michelle Meisner -M.D.( 

YES-Owner Of A Lonely Heart 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity 11 

KIM CARNES- Invisible Hands 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

THE ROMANTICS -Talking In Your Sleep 

STRAY CATS -I Won't Stand In Your Way 

BARBRA STREISAND -The Way He Makes Me Feel 

PAUL YOUNG- Wherever I Lay My Hat 

KJRB -AM- Spokane 
(Brian Gregory-M.D.) 

THE MOTELS -Suddenly Last Summer 

DARYL HALL AND JOHN OATES -Say It Isn't So 

BARBRA STREISAND -The Way He Makes Me Feel 

THE POINTER SISTERS -I Need You 

ALABAMA -Lady Down On Love 

PAUL SIMON- Allergies 
ELTON JOHN -I Guess That's Why They Call It The 

Blues 

THE CARPENTERS -Make Believe It's Your First Time 

KMJK -FM- Portland 
(Steve Maganyma -M.D.) 

DURAN DURAN -Union Of The Snake 

STRAY CATS -I Won't Stand In Your Way 

DARYL HALL AND JOHN OATES -Say It Isn't So 

BIG COUNTRY -In A Big Country 

JOBOCERS -Just Got Lucky 
ELTON JOHN -I Guess That's Why They Call It The 

Blues 

THE POLICE -Synchronicity II 
YES-Owner Of A Lonely Heart 

KNBQ -FM- Tacoma 
(Beau Roberts -M.D.( 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

DURAN DURAN -Union Of The Snake 

THE POLICE -Synchronicity II 
PAUL SIMON -Allergies 
BIG COUNTRY -In A Big Country 

KOZE -FM- Lewiston 
(Jay McCall -M.D.) 

THE POLICE -Synchronicity 11 

RICK SPRINGFIELD -Souls 

BIG COUNTRY -In A Big Country 

IRENE CARA -Why Me 

JOBOXERS -Just Got Lucky 
DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PETER SCHILLING -Major Tom (Coming Home) 
YES -Owner Of A Lonely Heart 

PAUL SIMON -Allergies 

KSKD -FM -Salem 
(Len Mitchell -M.D.) 

JUICE NEWTON -Dirty Looks 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity 11 

BIG COUNTRY -In A Big Country 

KIM CARNES -Invisible Hands 

THE POINTER SISTERS -I Need You 

DARYL HALL AND JOHN OATES -Say It Isn't So 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

KTRS -FM- Casper 
(Jamie Sears) 

CULTURE CLUB -Church Of The Poison Mind 

DARYL HALL AND JOHN OATES -Say It Isn't So 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

JEFFREY OSBORNE -Stay With Me Tonight 

THE POLICE -Synchronicity 11 

PAUL SIMON -Allergies 

KUBE- FM- Seattle 
(Tom Hutyler -M.D.( 

BIG COUNTRY -In A Big Country 

TORONTO -All I Need 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

JOBOXERS -Just Got Lucky 

ASIA -The Smile Has Left Your Eyes 

THE HUMAN LEAGUE -Mirror Man 

JACKSON BROWNE- Tender Is The Night 

JOURNEY -Send Her My Love 

DARYL HALL AND JOHN OATES -Say It Isn't So 

KWOD -FM- Sacramento 

DARYAL HALL AAND JOHN OATES -Say It Isn't So 

PETER SCHILLING -Major Tom (Coming Home) 

IRENE CARA -Why Me 

THE POLICE -Synchronicity 11 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KWSS -FM- Gilroy 
(Chris Knight -M.D.) 

ASIA -The Smile Has Left Your Eyes 

THE POLICE -Synchronicity 11 

THE ROMANTICS -Talking In Your Sleep 

RUFUS AND CHAKA KHAN -Ain't Nobody 

DURAN DURAN -Union Of The Snake 

JOBOXERS -Just Gol Lucky 

KYUU -FM -San Francisco 
(Steve Behm -M.D.) 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

BARBRA STREISAND -The Way He Makes Me Feel 

STRAY CATS -I Won't Stand In Your Way 

JEFFREY OSBORNE -Stay With Me Tonight 

DARYL HALL AND JOHN OATES -Say It Isn't So 

CULTURE CLUB-Church Of The Poison Mind 

IRENE CARA -Why Me 

RICK SPRINGFIELD -Souls 
ASIA -The Smile Has Left Your Eyes 

KYYA -FM- Billings 
(Charlie Fox -M.D.( 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity II 
IRENE CARA -Why Me 

DARYL HALL AND JOHN OATES -Say II Isn't So 

CULTURE CLUB-Church Of The Poison Mind 

PAUL SIMON- Allergies 

North Central Region 

TOP ADD ONS 

THE POLICE -Synchronicity II (A &M) 

IRENE CARA -Why Me (Geffen) 

OLIVIA NEWTON -JOHN -Twist Of Fate (MCA) 

YES-Owner Of The Lonely Heart (Atlantic) 
DARYL HALL AND JOHN OATES -Say It Isn't So 

(RCA) 

WABX -FM- Detroit 
(Paul Christy-M.D.( 

DURAN DURAN -Union Of The Snake 

THE POLICE -Synchronicity I1 

DARYL HALL AND JOHN OATES -Say It Isn't So 

ELTON JOHN -1 Guess That's Why They Call It The 

Blues 

STRAY CATS -I Won't Stand In Your Way 

CULTURE CLUB- Church Of The Poison Mind 

INDUSTRY -State Of The Nation 

NAKED EYES -When The Lights Go Out 

YES-Owner 01 A Lonely Heart 

OUVIA NEWTON -JOHN -Twist Of Fate 

THE POINTER SISTERS -I Need You 

ALDO NOVA -Always Be Mine 

EARTH WIND A FIRE -Magnetic 

WBWB -FM- Bloomington 
(Randy Lloyd -M.D.) « LOVERBOY -Queen Of The Broken Hearts 

QUIET RIOT -Cum On Feel The Node 

PAUL SIMON -Allergies 

YES-Owner Of A Lonely Heart 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

WCIL -FM- Carbondale 
(Tony Waitekus -P.D.) 

KISS -Lick It Up 

DAVID BOWIE- Modern Love 

KIM CARNES -Invisible Hands 

NAKED EYES -When The Lights Go Out 

JUICE NEWTON -Dirty Looks 

THE MOODY BLUES -Blue World 

STRAY CATS -I Won't Stand In Your Way 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

JOAN JETT AND THE BLACKHEARTS- Everyday 

People 

BIG COUNTRY -In A Big Country 

WGCI -FM- Chicago 
(Gram Armstrong -P.D.) 

MADONNA -Holiday 
JIMMY CLIFF -Reggae Nights 

JOHNNY TAYLOR -Don't Wait 

MIDNIGHT STAR -Wet My Whistle 

WAS (NOT WASI-Out Comes The Freak 

ONE WAY -Let's Get It Together 

LILLO -Just My Imagination 

BILLY GRIFFIN -Don't Stop Loving Me 

PHYLLIS HYMAN -Don't Stop Loving Me 

TEENA MARIE -Fix It 

STANLEY CLARKE /GEORGE DUKE -Heroes 
JEFFREY OSBORNE -Stay With Me Tonight 

WGCL -FM- Cleveland 
(Tom Jetteries -M.D.) 

JOE WALSH -Love Letters 

OUVIA NEWTON -JOHN -Twist Of Fate 

IRENE CARA -Why Me 

BARBRA STREISAND -The Way He Makes Me Feel 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

KIM CARNES- Invisible Hands 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

PAUL SIMON- Allergies 

YES -Owner Of A Lonely Heart 

EDDIE AND THE CRUISERS-On The Dark Side 

EARTH WIND A FIRE- Magnetic 

WHYT -FM- Detroit 
(Lee Malcolm -M.D.( 

OLIVIA NEWTON -JOHN -Twist Of Fate 

MICHAEL STANLEY BAND -My Town 

DARYL HALL AND JOHN OATES -Say It Isn't So 

IRENE CARA -Why Me 

ASIA -The Smile Has Left Your Eyes 

PETER SCHILLING -Major Tom (Coming Home) 

RUFUS AND CHAKA KHAN-Ain't Nobody 

NAKED EYES -When The Lights Go Out 

WKDD -FM -Akron 
(Matt Pattrick -P.D( 

PAT BENATAR -Love Is A Battlefield 
STRAY CATS -I Won't Stand In Your Way 

DARYL HALL AND JOHN OATES -Say It Isn't So 

IRENE CARA -Why Me 

JACKSON BROWNE- Tender Is The Night 
KIM CARNES -Invisible Hands 

NAKED EYES -When The Lights Go Out 

EDDIE AND THE CRUISERS -On The Dark Side 

ALDO NOVA- Always Be Mine 

BIG COUNTRY -In A Big Country 
DURAN DURAN -Union Of The Snake 

RICK SPRINGFIELD -Souls 

WKQX -FM- Chicago 
(Curt Kelly -M.D.( 

THE HUMAN LEAGUE -Mirror Man 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

IRENE CARA -Why Me 

CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MANHATTAN TRANSFER -Spice Of Life 

WKRQ -FM- Cincinnati 
(Tony Callum-MAI 

THE POLICE -Synchronicity II 
RUFUS AND CHAKA KHAN -Ain't Nobody 

EURYTHMICS -Love Is A Stranger 

WKTI -FM- Milwaukee 
(Danny Clayton -M.D.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

PAT BENATAR -Love Is A Battlefield 
IRENE CARA -Why Me 

JACKSON BROWNE- Tender Is The Night 

STRAY CATS -I Won't Stand In Your Way 

EURYTHMICS -Love Is A Stranger 

QUIET RIOT -Cum On Feel The Noize 

YES -Owner Of A Lonely Heart 

WKZW -FM- Peoria 
(Mark Maloney -M.D.) 

JACKSON BROWNE- Tender Is The Night 
THE HUMAN LEAGUE- Mirror Man 

DAVID BOWIE- Modern Love 

RICK SPRINGFIELD -Souls 

WLS -AM (AM /FM)- Chicago 
(Dave Denver -M.D.) 

SURVIVOR -Caught In The Game 

BRYAN ADAMS -This Time 

PEABO BRYSON /ROBERTA FLACK -Tonight I 

Celebrate My Love 

THE POLICE -Synchronicity it 

WNAP -FM- Indianapolis 
(Larry Maga -M.D.( 

DARYL HALL AND JOHN OATES -Say It Isn't So 

EURYTHMICS -Love Is A Stranger 

CULTURE CLUB -Church Of The Poison Mind 

WNCI -FM- Columbus 
(Steve Edwards -M.D.( 

PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 

PAUL McCARTNEY AND MICHAEL JACKSON -Say 
Say Say 

MEN AT WORK -Dr. Heckyl And Mr. live 

WSPT -FM- Stevens Point 
(Dianne Tracy -M.D.( 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity 11 

IRENE CARA -Why Me 

STRAY CATS -I Wont Stand In Your Way 

DURAN DURAN -Union Of The Snake 

YES-Owner Of A Lonely Heart 

RAINDOW- Street Of Dreams 

WXGT-FM--Columbus 
(Teri Nutter -M.0.) 

CULTURE CLUB -Church Of The Poison Mind 
THE POLICE- Synchronicity 11 

DURAN DURAN -Union Of The Snake 

BIG COUNTRY -In A Big Country 

HUEY LEWIS AND THE NEWS -Heart And Soul 

JOHN COUGAR MELLENCAMP- Crumblin' Down 

ASIA -The Smile Has Left Your Eyes 

WZEE -FM- Madison 
(Matt Hudson -M.D.) 

RICK SPRINGFIELD -Souls 
BIG COUNTRY -In A Big Country 

MANHATTAN TRANSFER -Spice Of Life 
CULTURE CLUB-Church Of The Poison Mind 

DURAN DURAN -Union Of The Snake 

THE POLICE -Synchronicity 11 

YES-Owner Of A Lonely Heart 

WZOK -FM- Rockford 
(Tim Fox -M.D.( 

JOURNEY -Send Her My Love 

PEABO BRYSON /ROBERTA FLACK -Tonight I 

Celebrate My Love 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

DARYL HALL AND JOHN OATES -Say It Isn't So 

CULTURE CLUB -Church Of The Poison Mind 

RICK SPRINGFIELD -Souls 
ASIA -The Smile Has Left Your Eyes 

WZZR -FM -Grand Rapids 
(Don Schueller( 

DURAN DURAN -Union Of The Snake 

THE POLICE -Synchronicity 11 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PAUL SIMON -Allergies 
REAL LIFE -Send Me An Angel 

TORONTO -All I Need 

MEN WITHOUT HATS -I Like 

ALDO NOVA -Always Be Mine 

YES-Owner Of A Lonely Heart 

Southwest Region 

TOP ADD ONS 

OLIVIA NEWTON -JOHN -Twist Of Fate (MCA) 

THE POLICE -Synchronicity II (A &M) 

DURAN DURAN -Union Of The Snake (Capitol) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

(RCA) 

YES -Owner Of The Lonely Heart (Atlantic) 

KAFM -FM- Dallas 
(Pete Thompson -M.D.) 

THE POLICE -Synchronicity II 
THE POINTER SISTERS -I Need You 

DARYL HALL AND JOHN OATES -Say It Isn't So 

BIG COUNTRY -In A Big Country 

THE HUMAN LEAGUE -Mirror Man 

KIM CARNES -Invisible Hands 

DURAN DURAN -Union Of The Snake 

YES-Owner Of A Lonely Heart 

KAMZ -FM -El Paso 
(Georgia Saylor -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KOOL AND THE GANG -Joanne 
THE FOUR TOPS -I Just Can't Walk Away 

THE POLICE -Synchronicity Il 
KIM CARNES -Invisible Hands 

MADONNA -Holiday 

DARYL HALL AND JOHN OATES -Say It Isn't So 

JENNIER HOLLIDAY -I Am Love 

K B F M -F M- McAllen -Brownsville 
(Bob Mitchell -M.D.( 

OUVIA NEWTON -JOHN -Twist Of Fate 

STRAY CATS -I Won't Stand In Your Way 

QUIET RIOT -Cum On Feel The Noire 

DARYL HALL AND JOHN OATES -Say It Isn't So 

CULTURE CLUB-Church Of The Poison Mind 
JOBOXERS -Just Got Lucky 
THE POLICE -Synchronicity 11 

YES -Owner Of A Lonely Heart 

KHFI -FM- Austin 
(Ed Volkman -M.D.( 

PETER SCHILLING -Major Tom (Coming Home) 

QUIET RIOT -Cum On Feel The Node 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

JOURNEY -Send Her My Love 

BIG COUNTRY -In A Big Country 

CEE FARROW -Should I Love You 

IRENE CARA -Why Me 

CULTURE CLUB-Church Of The Poison Mind 

THE HUMAN LEAGUE -Mirror Man 

RICK SPRINGFIELD -Souls 
DARYL HALL AND JOHN OATES -Say It Isn't So 

MICHAEL STANLEY BAND -My Town 

ASIA -The Smile Has Left Your Eyes 

KI LE -AM- Galveston 
(Scott Taylor -M.D.) 

OLIVIA NEWTON- JOHN -Twist Of Fate 

YES -Owner Of A Lonely Heart 

STRAY CATS -I Won't Stand In Your Way 

PAUL SIMON -Allergies 

DURAN DURAN -Union Of The Snake 

QUIET RIOT -Cum On Feel The Flouze 

IRENE CARA -Why Me 

DARYL HALL AND JOHN OATES -Say It Isn't So 

KIM CARNES -Invisible Hands 

KISR -FM -Fort Smith 
(Rick Hayes -M.D.) 

YES -Owner Of A Lonely Heart 

OLIVIA NEWTON -JOHN -Twist Of Fate 

DARYL HALL AND JOHN OATES -Say It Isn't So 

JOBOXERS -Just Got Lucky 

LOVERBOY -Queen Of The Broken Hearts 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

IRENE CARA -Why Me 

RICK SPRINGFIELD -Souls 
ALLEN PARSON PROJECT -You Don't Believe 

(Continued on opposite page) 
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Continued from opposite page 
THE POUCE- Synchronicity 11 

DURAN DURAN -Union Of The Snake 

KITE -FM- Corpus Christi 
(Todd Tucker -M.D.) 

LOVERBOY -Queen Of The Broken Hearts 

«MANHATTAN TRANSFER -Spice Of Life 

BIG COUNTRY -In A Big Country 

IRENE CARA -Why Me 

DARYL HALL AND JOHN OATES -Say It Isn't So 

THE POINTER SISTERS -I Need You 

THE ROMANTICS -Talking In Your Sleep 

KKBQ -FM- Houston 
(Pat Hawaltwi -M.D.) 

DURAN DURAN -Union Of The Snake 

OUVIA NEWTON -JOHN -Twist Of Fate 

THE ROMANTICS -Talking In Your Sleep 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

AGNETHA FALTSKOG-Can't Shake Loose 

IRENE CARA -Why Me 

NAKED EYES -Promises Promises 

LYDIA MURDOCK- Superstar 

YES -Owner Of A Lonely Heart 

KROK -FM- Shreveport 
(Peter Stewart-M.D.) 

THE POUCE -Synchronicity 11 

THE COMMODORES -Only You 

LOYERBOY Queen Of The Broken Hearts 

THE HUMAN LEAGUE- Mirror Man 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

MANHATTAN TRANSFER -Spice Of Life 

ALABAMA-Lady Down On Love 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KOOL AND THE GANG -Joanne 

MATTHEW WILDER -Break My Stride 

KSET -FM -EI Paso 
(Cat Simon -M.D.) 

CULTURE CLUB- Church Of The Poison Mind 

IRENE CARA -Why Me 

DURAN DURAN -Union Of The Snake 

REAL LIFE -Send Me An Angel 

THE POLICE -Synchronicity Il 
CLIFF RICHARD -Never Say Die 

KTSA -AM -San Antonio 
(J.J. Rodriquez -M.D.) 

JOURNEY -Send Her My Love 

BILLY JOEL - Uptown Girl 

OLIVIA NEWTON -JOHN -Twist Of Fate 

WABB -FM- Mobile 
(Paul Fuller -M.D.) 

IRENE CARA -Why Me 

BIG COUNTRY -In A Big Country 

PETER SCHILUNG -Major Tom (Coming Home) 

JOBOTERS -lust Got Lucky 

JEFFREY OSBORNE -Stay With Me Tonight 

THE POLICE -Synchronicity 11 

WEZB -FM -New Orleans 
(Nick Bazoo -M.D.) 

DURAN DURAN -Union 01 The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KIM CARNES -Invisible Hands 

THE POUCE- Synchronicity I1 

JACKSON BROWNE- Tender Is The Night 

BIG COUNTRY -In A Big Country 

MANHATTAN TRANSFER -Spice Of Life 

WONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

WFMF -FM -Baton Rouge 
(Johnny "A " -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

DARYL HALL AND JOHN OATES -Say It Isn't So 

BARBRA STREISAND -The Way He Makes Me Feel 

ASIA -The Smile Has Left Your Eyes 

WHHY -FM- Montgomery 
(Mark St. John -M.D.) 

OUVIA NEWTON -JOHN -Twist Of Fate 

BARBRA STREISAND -The Way He Makes Me Feel 

BIG COUNTRY -In A Big Country 

THE FOUR TOPS -I Just Cant Walk Away 

YES -Owner 01 A Lonely Heart 

DARYL HALL AND JOHN OATES -Say It Isn't So 

ASIA -The Smile Has Left Your Eyes 

STRAY CATS -I Won't Stand In Your Way 

IRENE CARA -Why Me 

WKXX -FM- Birmingham 
(Kevin McCarthy -M.D.) 

THE COMMODORES -Only You 

DARYL HALL AND JOHN OATES -Say It Isn't So 

THE HUMAN LEAGUE- Mirror Man 

CULTURE CLUB -Church Of The Poison Mind 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PAUL SIMON- Allergies 

RICK SPRINGFIELD -Souls 

THE POLICE -Synchronicity 11 

WMC -FM (FM- 100)- Memphis 
(Cynthia Mayweather -M.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

WQEN -FM- Gadsden 
(Leo Davis -M.D.) 

THE POLICE -Synchronicity 11 

DURAN DURAN -Union Of The Snake 1 

DARYL HALL AND JOHN OATES -Say It Isn't So 

RUFUS AND CHAKA KHAN -Ain't Nobody 

RICK SPRINGFIELD -Souls 

KIM CARNES -Invisible Hands 

IRENE CARA -Why Me 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

STRAY CATS -I Won't Stand In Your Way 

OLIVIA NEWTON -JOHN -Twist Of Fate 

LINDA RONSTADT- What's New 

WQI D- FM- Biloxi 
(Kurt Cliatt-M.D.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

QUIET RIOT -Gum On Feel The Noire 

MANHATTAN TRANSFER -Spice Of Life 

ASIA -The Smile Has Left Your Eyes 

RICK SPRINGFIELD -Souls 
IRENE CARA -Why Me 

PAUL SIMON- Allergies 

REAL LIFE -Send Me An Angel 

WTIX -AM -New Orleans 
(Barney Kilpatrick -M.D.) 

THE POLICE- Synchronicity 11 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

PAUL M*CARTNEY AND MICHAEL JACKSON -Say 

Say Say 

DNYL HALL ND JOHN OATES -Say It Isn't So 

NNRHAEL SEMBELLO- Automatic Man 

CULTURE CLUB- Church Of The Poison Mind 

SAMOA STREISANO -The Way He Makes Me Feel 

BETTE MIDLER -Favorite Waste Of Time 

ALABAMA -Lady Down On Love 

OLIVIA NEWTON -JOHN -Twist Of Fate 

EDDIE AND THE CRUISERS-On The Dark Side 

WTYX -AM- Jackson 
(Wayne Scott-M.D.) 

KISS -Lick II Up 

BIG COUNTRY -In A Big Country 

THE POINTER SISTERS -I Need Voir 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PAUL SIMON -Allergies 

Midwest Region 

TOP ADD ONS 

THE POLICE -Synchronicity II (A &M) 

OLIVIA NEWTON -JOHN -Twist Of Fate (MCA) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

(RCA) 

DURAN DURAN -Union Of The Snake (Capitol) 

YES-Owner Of The Lonely Heart (Atlantic) 

KAYI-FM-Tulsa 
(Phil WlHiams -M.D.) 

KIM CARNES -Invisible Hands 

PETER SCHILLING-Major Tom (Coming Home) 

BIG COUNTRY -In A Big Country 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

THE POUCE- Synchronicity Il 

KBEQ -FM- Kansas City 
"(Pat McKay -M.D.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

CULTURE CLUB -Church Of The Poison Mind 

PAT BENATAR -Love Is A Battlefield 

THE POUCE- Synchronicity 11 

PETER SCHILLING -Major Tom (Coming Home) 

JENNIFER WANES -Nights Are Forever 

KDW -FM- Topeka 
(Tony Stewart-P.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PEABO BRYSON/ROBERTA FUCK-Tonight I 

Celebrate My Love 

DARYL HALL AND JOHN OATES-Say It Isn't So 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

BIG COUNTRY -In A Big Country 

YES-Owner 01 A Lonely Heart 

KEYN -FM- Wichita 
(Don Pearman -h1.0.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

RICK SPRINGFIELD -Souls 

CULTURE CLUB-Church Of The Poison Mind 

OLIVIA NEWTON -JOHN -Twist Of Fate 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

YES-Owner Of A Lonely Heart 

THE POLICE -Synchronicity II 

KFMW- FM- Waterloo 
(Kipper MaGee -M.D.) 

BIG COUNTRY -In A Big Country 

RICK SPRINGFIELD -Souls 

THE POLICE -Synchronicity It 
STRAY CATS -I Won't Stand In Your Way 

YES-Owner 01 A Lonely Heart 

OLIVIA NEWTON -JOHN -Twist Of Fate 

NAKED EYES -When The Lights Go Out 

KFMZ -FM- Columbia 
(Jim Williams -M.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

NAKED EYES -When The Lights Go Out 

STRAY CATS -I Won't Stand In Your Way 

SURVIVOR-Caught In The Came 

RAINDOW- Street Of Dreams 

KISS -Lick It Up 

THE POLICE- Synchronicity II 

KFYR -AM- Bismarck 
(Sid Hardt -M.D.) 

JOURNEY -Send Her My Love 

RICK SPRINGFIELD -Souls 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

PAUL SIMON -Allergies 
YES-Owner Of A Lonely Heart 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity 11 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

KHTR- FM -St. Louis 
(Ed Scarborough -P.D.) 

MICHAEL SEMBELLO- Automatic Man 

DURAN DURAN -Union Of The Snake 

EDDIE AND THE CRUISERS-On The Dark Side 

ASIA -The Smile Has Left Your Eyes 

JOBOXERS -Just Got Lucky 

JOURNEY -Send Her My Love 

THE HUMAN LEAGUE -Mirror Man 

DARYL HALL AND JOHN OATES -Say It Isn't So 

YES-Owner Of A Lonely Heart 

RICK SPRINGFIELD -Souls 
IRENE CARA -Why Me 

STRAY CATS -I Won't Stand In Your Way 

THE POLICE -Synchronicity 11 

KIIK-FM-Davenport 
(Jim O'Hara -M.D.) 

YES-Owner Of A Lonely Heart 

STRAY CATS -I Won't Stand In Your Way 

ELTON JOHN-I Guess That's Why They Call It The 

Blues 

OLIVIA NEWTON -JOHN -Twist Of Fate 

NAKED EYES -When The Lights Go Out 

KJYO -FM -Oklahoma City 
(Dan Wilson -M.D.) 

THE POLICE -Synchronicity 11 

DURAN DURAN -Union Of The Snake 

DARYL HALL AND JOHN OATES -Say It Isn't So 

IRENE CARA -Why Me 

JOURNEY -Send Her My Love 

MADONNA -Holiday 
NAKED EYES -When The Lights Go Out 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

PAUL SIMON- Allergies 

STRAY CATS -I Won't Stand In Your Way 

OLIVIA NEWTON -JOHN -Twist Of Fate 

ROONEY DANGERFIELD- Rapping Rodney 

YES-Owner Of A Lonely Heart 

KKLS -FM -Rapid City 
(Randy Sherwyn -P.D.) 

BIG COUNTIIY -In A Big Country 

NICK SPRINGFIELD -Souls 

ELTON JOHN -I Guess That's Why They Call IF The 

Blues 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

ASIA -The Smile Has Left Your Eyes 

QUIET RIOT -Cum On Feel The Noise 

LOVERBOY -Queen Of The Broken Hearts 

KKRC -FM -Sioux Falls 
(Adam North -M.D.) 

RICK SPRINGFIELD-Souls 
DARYL HALL AND JOHN OATES -Say It Isn't So 

CULTURE CLUB-Church Of The Poison Mind 

LOVERBOY -Queen Of The Broken Hearts 

MICHAEL STANLEY BARD -My Town 

JOGOAERS -lust Got Lucky 

JOURNEY -Send Her My Love 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

ASIA -The Smile Has Left Your Eyes 

THE HUMAN LEAGUE-Mirror Man 

YES-Owner Of A Lonely Heart 

KKXL -AM -Grand Forks 

DARYL HALL AND ND JOHN OATES -Say It Isn't So 

IRENE CARA -Why Me 

THE POLICE -Synchronicity 11 

YES-Owner Of A Lonely Heart 

PEABO BRYSON / ROBERTA FLACK -Tonight I 

Celebrate My Love 

PAT BENATAR -Love Is A Battlefield 

CULTURE CLUB-Church Of The Poison Mind 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

KMGK -FM -Des Moines 
(Michael Stone -M.D.) 

PAUL SIMON -Allergies 

NAKED EYES -When The Lights Go Out 

STRAY CATS -I Won't Stand In Your Way 

OLIVIA NEWTON -JOHN -Twist Of Fate 

QUIET RIOT -Cum On Feel The Noise 

RUFUS AND CHAKA KHAN -Ain't Nobody 

DURAN DURAN -Union Of The Snake 

JOBOXERS -lust Got Lucky 

RICK SPRINGFIELD -Souls 

KIM CARNES -Invisible Hands 

CULTURE CLUB-Church Of The Poison Mird 

KQKQ -FM -Omaha 
(Jay Taylor -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

RICK SPRINGFIELD -Souls 

PEABO BRYSON /ROBERTA FLACK -Tonight I 

Celebrate My Love 

BIG COUNTRY -In A Big Country 

KQWB -AM -Fargo 
(John Erdahl -M.D.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

JOBOCERS -lust Got Lucky 

CULTURE CLUB-Church Of The Poison Mild 

KRAV -FM -Tulsa 
(Gary Reynolds -M.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

BARBRA STREISAND -The Way He Makes Me Feel 

KRNA -FM -Iowa City 
(Bart Goyrshor -P.D.) 

QUIET RIOT -Cum On Feel The Noise 

DARYL HALL AND JOHN OATES -Say It sol t So 

CULTURE CLUB -Church Of The Poison M od 

THE HUMAN LEAGUE -Mirror Man 

PAUL SIMON -Allergies 
OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity II 
YES-Owner Of A Lonely Heart 

DURAN DURAN -Union Of The Snake 

WEBC -AM- Duluth 
(Dick Johnson -M.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

DARYL HALL AND JOHN OATES -Say N Isn't So 

CULTURE CLUB-Church 01 The Poison Mind 

BARBRA STREISAND -The Way He Make: Me Feel 

NAKED EYES -When The Lights Go Out 

MATTHEW WILDER -Break My Stride 

WLOL -FM- Minneapolis 
(Gregg Swedberg -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity Il 
JACKSON BROWNE- Tender Is The Night 

MICHAEL STANLEY BAND -My Town 

BIG COUNTRY -In A Big Country 

KIM CARNES -Invisible Hands 

RAINDOW -Street Of Dreams 

KANSAS- Everybody's My Friend 

Northeast Region 

TOP ADD ONS 

DURAN DURAN -Union Of The Snake (Capitol) 

OLIVIA NEWTON -JOHN -Twist Of Fa'e (MCA) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

(RCA) 

YES -Owner Of The Lonely Heart (Atlantic) 

THE POLICE- Synchronicity II (A &Mi 

WBEN -FM- Buffalo 
(Roger Christian -MA.) 

JOBOXERS -lust Got Lucky 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

CULTURE CLUB -Church Of The Poison Mind 

RICK SPRINGFIELD -Souls 
PETER SCHILLING -Major Tom (Coming Home) 

IRENE CARA -Why Me 

YES -Owner 01 A Lonely Heart 

PAUL SIMON -Allergies 

OUVIA NEWTON -JOHN -Twist Of Fate 

BIG COUNTRY -In A Big Country 

WCAU -FM- Philadelphia 
(Glen Kalloa -M.D.) 

THE ROMANTICS -Talking In Your Sleep 

THE POINTER SISTERS -I Need You 

PETER SCHIWNG -Major Tom (Coming Home) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

OLIVIA NEWTON -JOHN -Twist Of Fate 

YES-Owner Of A Lonely Heart 

DURAN DURAN -Union Of The Snake 

MICHAEL JACKSON -P.Y.T. (Pretty Young Thing) 

EURYTHMICS -Love Is A Stranger 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

PAUL YOUNG -Wherever I Lay My Hat 

LDVENBDY -Queen Of The Broken Hearts 

WERZ-AM-Exeter 
(Scott Mackay -M.D.) 

DURAN DURAN -Union Of The Snake 

HEART -Allies 
JENNIFER WARNES -AIT The Right Moves 

INDUSTRY -State Of The Nation 

RICK SPRINGFIELD -Souls 

PAUL SIMON -Allergies 
YES-Owner Of A Lonely Heart 

ALDO NOVA -Always Be Mine 

WFEA -AM (13 FEA)- Manchester 
(Rick Ryder -M.D.) 

DURAN DURAN -Union Of The Snake 

JUICE NEWTON -Dirty Looks 

OUVIA NEWTON -JOHN -Twist Of fate 

PAUL SIMON -Allergies 
JENNIFER WARNES -AIT The Right Moves 

WFLY -FM- Albany 
(Jack Lawrence -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

NAKED EYES -When The Lights Go Out 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

THE HUMAN LEAGUE -Mirror Man 

JOBOXERS -lust Got Lucky 

BIG COUNTRY -In A Big Country 

IRENE CARA -Why Me 

JOURNEY -Send Her My Love 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

MADONNA -Holiday 
ELTON JOHN -I Guess That's Why They Call It The 

Blues 

DURAN DURAN -Union Of The Snake 

BARBRA STREISAND -The Way He Makes Me Feel 

WGFM -FM- Schenectady 
(Tom Parker -M.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

PETER SCHILLING -Major Tom (Coming Home) 

BIG COUNTRY -In A Big Country 

KIM CARNES -Invisible Hands 

DURAN DURAN -Union Of The Snake 

THE POLICE -Synchronicity Il 
BARBRA STREISAND -The Way He Makes Me Feel 

OLIVIA NEWTON -JOHN -Twist Of Fate 

WGUY -FM- Bangor 
(Bill Pasha -M.D.) 

PAUL SIMON- Allergies 

OLIVIA NEWTON -JOHN -Twist Of Fate 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

JEFFREY OSBORNE -Stay With Me Tonight 

MEN WITHOUT HATS -I Like 

JENNIFER WARNES -AII The Right Moves 

EURYTHMICS -Love Is A Stranger 

WHFM -FM- Rochester 
(Marc Cronin -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

DARYL HALL AND JOHN OATES -Say It Isn't So 

BARBRA STREISAND -The Way He Makes Me Feel 

NAKED EYES -When The Lights Go Out 

YES-Owner Of A Lonely Heart 

BIG COUNTRY -In A Big Country 

WHIT -FM- Boston 
(Rick Peters -M.D.) 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

BIG COUNTRY -In A Big Country 

MEN WITHOUT HATS -I Like 

ASIA -The Smile Has Left Your Eyes 

WJ BQ -FM- Portland 
(Bill O'Neil -M.D.) 

MADONNA -Holiday 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PAUL SIMON- Allergies 

JENNIFER WARNES -AII The Right Moves 

DARYL HALL AND JOHN OATES -Say It Isn't So 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

JEFFREY OSBORNE -Stay With Me Tonight 

THE ROMANTICS- Talking In Your Sleep 

WKCI -FM -New Haven 
(Stet Rybak- 14.0.) 

ASIA -The Smile Has Left Your Eyes 

THE POLICE -Synchronicity ll 
RUFUS AND CHAKA KHAN -Ain't Nobody 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

WNBC -AM -New York City 
(Babette Stirland -M.D.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

AGNETHA FALTSKOG-Can't Shake Loose 

MADNESS -It Must Be Love 

WNYS -FM- Buffalo 
(Kelly McCann -M.D.) 

BIG COUNTRY -In A Big Country 

JENNIER HOLLIDAY-I Am Love 

YES -Owner Of A Lonely Heart 

PAUL SIMON -Allergies 
DURAN DURAN -Union Of The Snake 

STRAY CATS -I Won't Stand In Your Way 

DARYL HALL AND JOHN OATES -Say It Isn't So 

CULTURE CLUB-Church Of The Poison Mind 

BARBRA STREISAND -The Way He Makes Me Feel 

ASIA -The Smile Has Left Your Eyes 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

RUFUS AND CHAKA KHAN -Ain't Nobody 

WPHD -FM- Buffalo 
(Harr Moore -P.D.) 

THE POLICE -Synchronicity 11 

DURAN DURAN -Union Of The Snake 

YES-Owner Of A Lonely Heart 

TORONTO -All I Need 

ALDO NOVA -Always Be Mine 

WPRO -FM- Providence 
(Tom Cuddy -M.D.) 

JOURNEY -Send Her My Love 

OUVIA NEWTON -JOHN -Twist Of Fate 

DURAN DURAN -Amon Of The Snake 

PETER SCHILLING -Major Tom (Coming Home) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

CULTURE CLUB -Church Of The Poison Mind 

RICK SPRINGFIELD -Souls 

ASIA -The Smile Has Left Your Eyes 

JOBOXERS -Just Got Lucky 

WPXY -FM- Rochester 
(Tom MItheH( 

THE POUCE -Synchronicity 11 

DURAN DURAN -Union Of The Snake 

YES -Owner Of A Lonely Heart 

BIG COUNTRY -In A Big Country 

STRAY CATS -I Won't Stand In Your Way 

WRCK -FM -Utica Rome 
(Jim Rietz -MA.) 

THE POLICE -Synchronicity II 
YES-Owner Of A Lonely Heart 

KISS -Lick It Up 

PAUL SIMON -Allergies 
PAUL RODGERS-Cut Loose 

PIA ZADORA -Bock It Out 

ALDO NOVA -Always Be Mine 

WSPK -FM (K -104)- Poughkeepsie 
(Chris Leide-41.0.) 

STRAY CATS -I Won't Stand In Your Way 

DARYL HALL AND JOHN OATES -Say It Isn't So 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

PETER SCHILLING -Major Tom (Coming Home) 

NAKED EYES -When The Lights Go Out 

RUFUS AND CHALA KHAN-Ain't Nobody 

PAUL SIMON -Allergies 
MELISSA MANCHESTER -No One Can Love You More 

Than Me 

SURVIVOR- Caught In The Came 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KOOL AND THE GANG -Joanne 

WTIC -FM- Hartford 
(Mice West -M.D.) 

NAKED EYES -When The Lights Go Out 

THE POINTER SISTERS -I Need You 

THE POLICE -Synchronicity 11 

OUVIA NEWTON -JOHN -Twist Of Fate 

YES-Owner Of A Lonely Heart 

WTSN -AM -Dover 
(Jim SebastWo- -M.D.I 

MATTHEW WILDER -Break My Stride 

JOBOXERS -lust Got Lucky 

ASIA -The Smile Has Left Your Eyes 

DARYL HALL AND JOHN OATES -Say It Isn't So 

THE HUMAN LEAGUE- Mirror Man 

BIG COUNTRY -In A Big Country 

LINDA RONSTADT- What's New 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

STRAY CATS -I Wont Stand In Your Way 

PAUL SIMON- Allergies 

WXKS -FM- Boston 
(Geni Donaghey -M.D.) 

BETTE MIDLER- Favorite Waste Of Time 

JENNIER HOLLIDAY -I Am Love 

JOE "BEAN" ESPOSITO -Lady, Lady, Lady 

IRENE CARA -Why Me 

MADONNA -Holiday 

MANHATTAN TRANSFER -Spice Of Life 

THE ROMANTICS -Talking In Your Sleep 

TEENA MARIE -Fit It 

THE HUMAN LEAGUE- Mirror Man 

THE BONGOS- Numbers With Wings 

DARYL HALL AND JOHN OATES -Say It Isn't So 

COOL AND THE GANG -Joanne 

DURAN DURAN -Union Of The Snake 

LINDA RONSTADT- What's New 

CULTURE CLUB-Church Of The Poison Mind 

JEFFREY OSBORNE -Stay With Me Tonight 

THE FOUR TOPS -I Just Can't Walk Away 

Mid -Atlantic Region 

TOP ADD ONS 

DARYL HALL AND JOHN OATES -Say It Isn't So 

(RCA) 

DURAN DURAN -Union Of The Snake (Capitol) 

YES -Owner Of The Lonely Heart (Atlantic) 

THE POLICE- Synchronicity II (A &M) 

CULTURE CLUB- Church Of The Poison Mind 

(Virgin /Epic) 

WBLI -FM -Long Island 
(Bill Terry-P.D.) 

LOVERBOY -Queen Of The Broken Hearts 

JOBOXERS -Just Got Lucky 

PAT BENATAR -Love Is A Battlefield 

EURYTHMICS -Love Is A Stranger 

DARYL HALL AND JOHN OATES-Say It Isn't So 

IRENE CARA -Why Me 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

WBLS -FM -New York 
(Frankie Crocker -M.D.) 

Z MILLION -I've Been Robbed 

DARYL HALL AND JOHN OATES -Say It Isn't So 

PAMELA STANLEY-I Don't Want To Talk About It 

ELBOW BONES AND THE ROCKETEERS -A Night In 

New York 

SPANDAU BALLET -Gold 

WBSB -FM- Baltimore 
(Jan Jetteries -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PAUL SIMON -Allergies 
DARYL HALL AND JOHN OATES -Say It Isn't So 

STRAY CATS -I Won't Stand In Your Way 

JENNIER HOLLIDAY -I Am Love 

THE HUMAN LEAGUE -Mirror Man 

CULTURE CLUB- Church Of The Poison Mind 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

THE POLICE- Synchronicity 11 

WBZZ -FM- Pittsburgh 
(Chuck Tyler -M.D.) 

DURAN DURAN -Amon Of The Snake 

DEBARGE -Time Will Reveal 

THE POLICE -Synchronicity 11 

BIG COUNTRY -In A Big Country 

OLIVIA NEWTON -JOHN -Twist Of Fate 

WFBG -AM- Altoona 
(Tony Booth -M.D.) 

DURAN DURAN -Union Of The Snake 

STRAY CATS -I Won't Stand In Your Way 

OLIVIA NEWTON -JOHN -Twist Of Fate 

FIREFALL- Runaway Love 

PAUL SIMON- Allergies 

THE POLICE- Synchronicity II 
JENNIFER WARNES -All The Right Moves 

DEBARGE -Time Will Reveal 

LINDA RONSTADT- What's New 

YES -Owner Of A Lonely Heart 

DARYL HALL AND JOHN OATES -Say It Isn't So 

RICK SPRINGFIELD -Souls 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

WHTX -FM- Pittsburgh 
(Keith Abrams -M.D.) 

B.E. TAYLOR -Vitamin L 

DARYL HALL AND JOHN OATES -Say U Isn't So 

WHTZ -AM- Secaucus 
(Michael Ellis -M.D.) 

PAT BENATAR -Love Is A Battlefield 

PETER SCHILLING -Major Tom (Coming Home) 

CULTURE CLUB-Church Of The Poison Mind 

YES-Owner Of A Lonely Heart 

WHYW -FM- Pittsburgh 
(Jay Cresswell-M.D.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

MATTHEW WILDER -Break My Stride 

CUFF RICHARD -Never Say Die 

BARBRA STREISAND -The Way He Makes Me Feel 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

WILK -AM- Wilkes Barre 
(Shivayn Henahan) 

DURAN DURAN -Union Of The Snake 

COOL AND THE GANG -Joanne 

LYDIA MURDOCK- Superstar 

NAKED EYES -When The Lights Go Out 

MEN WITHOUT HATS -I Like 

OLIVIA NEWTON -JOHN -Twist Of Fate 

YES -Owner Of A Lonely Heart 

MICHAEL STANLEY BAND -My Town 

WKEE -FM- Huntington 
(Gary Miller -M.D.) 

THE POLICE -Synchronicity 11 

DURAN DURAN -Union Of The Snake 

DARYL HALL AND JOHN OATES -Say It Isn't So 

RICK SPRINGFIELD -Souls 

KIM CARNES- Invisible Hands 

IRENE CARA -Why Me 

CULTURE CLUB -Church Of The Poison Mind 

BIG COUNTRY -In A Big Country 

MATTHEW WILDER -Break My Stride 

OLIVIA NEWTON -JOHN -Twist Of Fate 

NAKED EYES -When The Lights Go Out 

THE ROMANTICS -Talking In Your Sleep 

JENNIFER WARNES- Nights Are Forever 

EARTH WIND A FIRE -Magnetic 

W K RZ -F M- Wilkes -Barre 
(Jim Rising -M.D.) 

IRENE CARA -Why Me 

DARYL HALL AND JOHN OATES -Say It Isn't So 

THE POINTER SISTERS -I Need You 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

BARBRA STREISAND -The Way He Makes Me Feel 

THE POLICE -Synchronicity 11 

DURAN DURAN -Union Of The Snake 

THE ROMANTICS- Talking In Your Sleep 

RAINDOW- Street Of Dreams 

PAUL SIMON -Allergies 
YES -Owner Of A Lonely Heart 

LINDA RONSTADT- What's New 

JUICE NEWTON -Dirty Looks 

BETTE MIDLER -Favorite Waste Of Time 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

PAUL YOUNG- Wherever I Lay My Hat 

MANHATTAN TRANSFER -Spice Of Life 

ROMAN HOLLIDAY -Don't Try And Stop It 

JENNIFER WARNES -All The Right Moves 

WKTU -FM -New York City 
(Frankie Blue -M. D.) 

SPANDAU BALLET -Gold 

EDGAR WINTER -Frankenstein 

JAMAICA GIRLS -Somebody New 

HERBIE HANCOCK- Autodrive 

ANITA BAKER -Angel 

DEBARGE -Time Will Reveal 

BILLY JOEL- Uptown Girl 

FREEEZ -Pop Goes My Love 

WOMP -FM- Bellaire 
(Dwayne Bonds-P.D.) 

STRAY CATS -I Won't Stand In Your Way 

IRENE CARA -Why Me 

JACKSON BROWNE- Tender Is The Night 

RICK SPRINGFIELD -Souls 

THE POLICE -Synchronicity 11 

KISS -Lick It Up 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

RUFUS AND CHAKA KHAN -Ain't Nobody 

KOOL AND THE GANG -Joanne 

WPST -FM- Trenton 
(Tom Taylor -M.D.) 

DURAN DURAN -Union Of The Snake 

THE POLICE -Synchronicity Il 
KLIQUE -Stop Doggin' Me Around 

NAKED EYES -When The Lights Go Out 

PAUL SIMON- Allergies 

YES-Owner Of A Lonely Heart 

DARYL HALL AND JOHN OATES -Say It Isn't So 

STRAY CATS -I Won't Stand In Your Way 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

WQXA -FM -York 
(Dan 

RUFUS ANDI CHAKA )KHAN -Airi t Nobody 

PAUL SIMON- Allergies 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

JOHN COUGAR MELLENCAMP- Crumblin Down 

ASIA -The Smile Has Left Your Eyes 

THE FIXX -One Thing Leads To Another 
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WRQX -FM- Washington 
(Mary Tatem -M.D.) 

PAT BENATAR -love Is A Battlefield 

DARYL HALL AND JOHN OATES-Say It Isn't So 

CULTURE CLUB -Church Of The Poison Mind 

WUSL -FM- Philadelphia 
(Fred Beggs) 

CULTURE CLUB-Church Of The Poison Mind 

GRAND MASTER FLASH AND MELLE MEL -White 

Lines (Don't Don't Do It) 

A FLOCK OF SEAGULLS -It's Not Me Talking 

DARYL HALL AND JOHN OATES -Say It Isn't So 

IRENE CARA -Why Me 

DAVID BOWIE- Modern Love 

DURAN DURAN -Union Of The Snake 

SHANNON -Let The Music Play 

SHEENA EASTON- Telefone (Long Distance Love Affair) 

HERB ALPERT -Red Hot 

DIANA ROSS -Lets Go Up 

JONES GIRLS -On Target 

WVAF-FM--Charleston 
(Jay Jarvis -M.B.) 

MATTHEW WILDER -Break My Stride 

DEBARGE -Time Will Reveal 

THE POINTER SISTERS -I Need You 

BARBRA STREISAND -The Way He Makes Me Feel 

DEBORAH ALLEN -Baby I Lied 

CLIFF RICHARD -Never Say Die 

DARYL HALL AND JOHN OATES -Say It Isn't So 

STEVIE NICKS -If Anyone Falls 

MICHAEL JACKSON -Human Nature 

CULTURE CLUB-Church Of The Poison Mind 

(Continued on next page) 
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Billboard R Singles Rcxklikci 
Based on station playlists through Tuesday (10/25/83) 

Ploylist Top Add Ons 

Continued from previous page 

WYCR -FM -York 
(J.J. Randolph -M.D.) 

PAT BENATAR -Love Is A Battlefield 
IRENE CARA -Why Me 

CULTURE CLUB -Church Of The Poison Mind 

ASIA -The Snide Has Left Your Eyes 

DURAN DURAN -Union Of The Snake 

YES-Owner Of A Lonely Heart 

PAUL SIMON -Allergies 
KOOL AND THE GANG -Joanne 
MELISSA MANCHESTER -No One Can Love You More 

Than Me 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity Il 

WZYQ -FM- Frederick 
(Kemosahi Joe -M.D.) 

OLIVIA NEWTON- JOHN -Twist Of Fate 

YES-Owner Of A Lonely Heart 

DARYL HALL AND JOHN OATES -Say It Isn't So 

PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

THE POINTER SISTERS -I Need You 

THE HUMAN LEAGUE -Moror Man 

PAUL SIMON- Allergies 

DURAN DURAN -Union Of The Snake 

DAVID BOWIE -White Light White Heat 

Southeast Region 

TOP ADD ONS 

OLIVIA NEWTON -JOHN -Twist Of Fate (MCA) 

DURAN DURAN -Union Of The Snake (Capitol) 

THE POLICE -Synchronicity II (A &M) 

YES -Owner Of The Lonely Heart (Atlantic) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

(RCA) 

WAEV -FM- Savannah 
(Scott Rodgers -M.D.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

LINDA BONSTADT -What's New 

MICHAEL STANLEY BAND -My Town 

WANS -FM- Anderson /Greenville 
(Red Melts -M.D.) 

YES-Owner Of A Lonely Heart 

NAKED EYES -When The Lights Go Out 

KIM CARNES- Invisible Hands 

IRENE CARA -Why Me 

MICHAEL STANLEY BAND -My Town 

THE POLICE -Synchronicity 11 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

OLIVIA NEWTON -JOHN -Twist Of fate 

WBBQ -FM- Augusta 
(Bruce Stevens -M.D.) 

PAUL SIMON -Allergies 
OLIVIA NEWT -Twist Of Fate 

EURYTHMICS -OLove Is A Stran 
LINDA RONSTADTAT- What's New 

DEBARGE -Time Wilal 

MATTHEW WILDER -Break My Stride 
DIONNE WARWICK AND LUTHER YANDROSS -How 
Many Times Can We Say Goodbye 

RICK SPRINGFIELD -Souls 
BIG COUNTRY -In A Big Country 

THE POLICE -Synchronicity 11 

STRAY CATS -I Won't Stand In Your Way 

THE COMMODORES-Only You 

YES-Owner Of Heart 

JEFFREY OSBORNE -Stay With Me Tonight 
JENNIFER HOLLIDAY -I Am Love 

WBCY -FM- Charlotte 
(Bob Kaghan -M.D.) 

QUIET RIOT -Cum On Feel The Noire 
RICK SPRINGFIELD -Souls 

PETER SCHILLING -Major Tom (Coming Home) 

NAKED EYES -When The Lights Go Out 

THE HUMAN LEAGUE -Mirror Man 

YES -Owner Of A Lonely Heart 

OLIVIA NEWTON -JOHN -Twist Of Fate 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

CULTURE CLUB-Church Of The Poison Mind 

THE POLICE -Synchronicity 11 

RUFUS AND CHAKA KHAN -Ain't Nobody 

WCKS -FM -Cocoa Beach 
(Mike Lowe -M.D.) 

BARBRA STREISAND -The Way He Makes Me Feel 

DURAN DURAN -Union Of The Snake 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

MICHAEL SEMBELLO- Automatic Man 

ASIA -The Smile Has Left Your Eyes 

ALABAMA -Lady Down On Love 

WDCG -FM- Durham 
(Randy Kabrich -M.D.) 

RUFUS AND CHAKA KHAN -Am't Nobody 

PAT BENATAR -Love Is A Battlefield 
ASIA -The Smile Has Left Your Eyes 

DARYL HALL AND JOHN OATES -Say It Isn't So 

AGNETMA FALTSKOG -Can't Shake Loose 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

THE COMMODORES-Only You 

PETER SCHILLING -Major Tom (Coming Home) 

EDDIE AND THE CRUISERS-On The Dark Side 

WFLB -AM- Fayetteville 
(Larry Canon -M.D.) 

RUFUS AND CHAKA KHAN -Ain't Nobody 

OLIVIA NEWTON -JOHN -Twist Of Fate 

FIREFALL- Runaway Love 

DURAN DURAN -Union Of The Snake 

THE FOUR TOPS -I Just Can't Walk Away 

PAUL RODGERS-Cut Loose 

WFOX -FM- Gainesville 
(Alan DuPriest -M.D.) 

BARBRA STREISAND -The Way He Makes Me Feel 

DEBARGE -Time Will Reveal 

OLIVIA NEWTON -JOHN -Twist Of Fate 

WHYI -FM -Miami 
(Frank Amadeo -M.D.) 

PAT BENATAR -Love Is A Battlefield 
OLIVIA NEWTON -JOHN -Twist Of Fate 

SHANNON -Let The Music Play 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

RUFUS AND CHAKA KHAN -Am't Nobody 

DURAN DURAN -Union Of The Snake 

W I NZ -FM -Miami 
(Mark Shands -M.D.) 

DEBARGE -Time Will Reveal 

YES -Owner Of A Lonely Heart 

JENNIFER HOLLIDAY-I Am Love 

GLORIA GAYNOR -I Am What I Am 

MANHATTAN TRANSFER -Spice Of Life 

CULTURE CLUB -Church Of The Poison Mind 

LINDA RONSTAOT- What's New 

OLIVIA NEWTON -JOHN -Twist Of Fate 

ATLANTIC STARK -Touch A Four Leaf Clover 

DURAN DURAN -Umon Of The Snake 

WISE-AM--Asheville 
(John Stevens -M.D.) 

PAUL SIMON- Allergies 

DURAN DURAN -Union Of The Snake 

DARYL HALL AND JOHN OATES -Say It Isn't So 

MICHAEL STANLEY BAND -My Town 

STRAY CATS -I Won't Stand In Your Way 

RUFUS AND CHAKA KHAN-Ain't Nobody 

KLIQUE -Stop Doggin' Me Around 

YES -Owner Of A Lonely Heart 

NAKED EYES -When The Lights Go Out 

DEBARGE -Time Will Reveal 

THE POLICE -Synchronicity 11 

THE FOUR TOPS -I Just Can't Walk Away 

RAINDOW- Street Of Dreams 
MEN WITHOUT HATS -I Like 

WKZQ -FM- Myrtle Beach 
(Henry Kaye -M.D.) 

CULTURE CLUB- Church Of The Poison Mind 

STRAY CATS -I Won't Stand In Your Way 

IRENE CARA -Why Me 

EYE TO EYE -Lucky 
JUICE NEWTON -Dirty Looks 

NAKED EYES -When The Lights Go Out 

YES -Owner Of A Lonely Heart 

WAS NOT WAS) -Smile 
OLIVIA NEWTON -JOHN -Twist Of Fate 

DURAN DURAN -Union Of The Snake 

WNFY -FM- Daytona Beach 
(Brian Douglas -M.D.) 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

RICK SPRINGFIELD -Souls 
CULTURE CLUB -Church 01 The Poison Mind 
DARYL HALL AND JOHN OATES-Say It Isn't So 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity it 
KOOL AND THE GANG -Joanne 
DURAN DURAN -Union Of The Snake 

EARTH WIND A FIRE-Magnetic 
YES -Owner Of A Lonely Heart 

PAUL SIMON -Allergies 
JEFFREY OSBORNE -Stay With Me Tonight 
COLLAGE -Get In Touch With Me 

WNOK -AM- Columbia 
(Hunter Herring -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE- Synchronicity 11 

DURAN DURAN -Union Of The Snake 

DARYL HALL AND JOHN OATES -Say It Isn't So 

WNVZ -FM- Norfolk 
(Steve Kelly -A.D.) 

QUIET RIOT -Cum On Feel The Noire 

DARYL HALL AND JOHN OATES -Say It Isn't So 

JOBOXERS -Just Got Lucky 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

CULTURE CLUB-Church 01 The Poison Mind 

RICK SPRINGFIELD-Souls 
IRENE CARA -Why Me 

DURAN DURAN -Union Of The Snake 
OLIVIA NEWTON -JOHN -Twist Of Fate 

PAUL SIMON -Allergies 

STRAY CATS -I Won't Stand In Your Way 

THE POLICE -Synchronicity 11 

LANI HALL -Never Say Never Again 

BIG COUNTRY -In A Big Country 

ELTON JOHN -I Guess That's Why They Call It The 

Bales 

WOKI -FM- Knoxville 
(Gary Adkins -M.D.) 

BONNIE TYLER -Total Eclipse Of The Heart 
THE POLICE -Synchronicity 11 

JIMMY BUFFETT -One Particular Harbor 
OLIVIA NEWTON -JOHN -Twist 01 Fate 

DURAN DURAN -Union Of The Snake 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

JUICE NEWTON-Dirty Looks 

KISS -Lick It Up 

PAUL SIMON -Allergies 
YES-Owner Of A Lonely Heart 

WQXI -FM- Atlanta 
(Jeff McCartney -M.D.) 

MATTHEW WILDER -Break My Stride 
JOBOXERS -Just Got Lucky 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

THE HUMAN LEAGUE- Mirror Man 

OLIVIA NEWTON -JOHN -Twist 01 Fate 

THE COMMODORES-Only You 

YES -Owner Of A Lonely Head 

JENNIER HOLLIDAY -I Am Love 

PAUL SIMON- Allergies 

WRBQ -FM -Tampa 
(Ms. Diana Thomas -M.D.) 

ALABAMA -Lady Down On Love 

DARYL HALL AND JOHN OATES -Say It Isn't So 

BIG COUNTRY -In A Big Country 

DEBARGE -Time Will Reveal 

JENNIER HOLLIDAY -I Am Love 

WRQK -FM- Greensboro 
(Wes Jones -M.D.) 

PAUL SIMON -Allergies 
THE POLICE- Synchronicity 11 

NAKED EYES -When The Lights Go Out 

THE FOUR TOPS -I Just Can't Walk Away 

PAT BENATAR -Love Is A Battlefield 
YES-Owner Of A Lonely Heart 

STRAY CATS -I Won't Stand In Your Way 

CLIFF RICHARD -Never Say Die 

IRENE CARA -Why Me 

DARYL HALL AND JOHN OATES -Say It Isn't So 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

RICK SPRINGFIELD -Souls 

WRVQ -FM- Richmond 
(Jim Payne -M.D.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 

QUIET RIOT -Cum On Feel The Noire 
ASIA -The Smile Has Lett Your Eyes 

AGNETHA FALTSKOG -Can't Shake Loose 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 
EURYTHMICS -Love Is A Stranger 
THE HUMAN LEAGUE- Mirror Man 

ASIA -The Smile Has Left Your Eyes 

DURAN DURAN -Union Of The Snake 

THE POLICE -Synchronicity II 
JOBOXERS -Just Got Lucky 

OLIVIA NEWTON -JOHN -Twist 01 Falo 

WSEZ -FM- Winston -Salem 
(Steve Finnegan -M.D.) 

DARYL HALL AND JOHN OATES -Say It Isn't So 
HUEY LEWIS AND THE NEWS -Heart And Soul 

WSFL -FM -New Bern 
John Peace -M.D.) 

KOOL AND THE GANG- Joanne 

BIG COUNTRY -In A Big Country 

GLENN SHORROCK -Don't Girls Get Lonely 

DARYL HALL AND JOHN OATES-Say It Isn't So 

JEFFREY OSBORNE -Stay With Me Tonight 

THE HUMAN LEAGUE -Mirror Man 

MICHAEL STANLEY BAND -My Town 

PAUL SIMON- Allergies 

CULTURE CLUB -Church 0l The Poison Mind 

MADONNA -Holiday 
JOHN COUGAR MELLENCAMP- Crumblin' Down 

WSSX -FM- Charleston 
(Bill Martin -M.D.) 

RICK SPRINGFIELD -Souls 
YES -Owner Of A Lonely Head 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

DARYL HALL ANO JOHN OATES-Say It Isn't So 

CULTURE CLUB-Church Of The Poison Mind 

JOBOXERS -Just Got Lucky 
EURYTHMICS -Love Is A Stranger 
HEART -Allies 
THE POLICE -Synchronicity ll 
RAINOOW- Street Of Dreams 

BILLY JOEL- Uptown Girl 

WXLK -FM- Roanoke 
(Don 0' Shea -M.D.) 

DURAN DURAN -Union Of The Snake 

THE POLICE -Synchronicity II 
RICK SPRINGFIELD -Souls 
STRAY CATS -I Won't Stand In Your Way 

YES -Owner Of A Lonely Heart 

BIG COUNTRY -In A Big Country 

LOVERBOY -Queen Of The Broken Hearts 

REAL LIFE -Send Me An Angel 

OLIVIA NEWTON -JOHN -Twist Of Fate 

DARYL HALL AND JOHN OATES -Say It Isn't So 

IRENE CARA -Why Me 

KIM CARNES -Invisible Hands 

DEF LEPPARD -Foolin' 
PETER SCHILLING -Major Tom (Coming Home) 

WZAT -FM- Savannah 
(Randy Summers-M.O.) 

KIM CARNES -Invisible Hands 

JOURNEY -Send Her My Love 

RICK SPRINGFIELD -Souls 
THE POLICE -Synchronicity 11 

BIG COUNTRY -In A Big Country 

WZGC -FM- Atlanta 
John Young -M.0.) 

IRENE CARA -Why Me 

OLIVIA NEWTON -JOHN -Twist Of Fate 

RUFUS AND CHAKA KHAN -Ain't Nobody 

DARYL HALL AND JOHN OATES-Say It Isn't So 

MICHAEL STANLEY BAND -My Town 

LINDA ROMSTADT- What's New 

THE FOUR TOPS -I Just Can't Walk Away 

TEST YOUR MEMORY 
When was the 
last time you 
failed to read 

Billboard 
Chances are you can't remember a week that you failed to read an 
issue of the International Weekly of Music & Home Entertainment. 
You're not alone. 

AMONG RADIO SUBSCRIBERS: 

88% read or look through every issue 

They spend an average of over an hour 
and a half reading each copy 
They refer to it an average of 4.7 times 

AMONG RETAIL SUBSCRIBERS: 

93% read or look through every issue 

They spend more than two hours with each copy. 
They refer to it an average of more than 6 times 

Doesn't it make sense that your advertising message should appear 
in the one medium which virtually every important industryite 
reads week in and week out? 

r The International Newsweekly of 
nMusic and Home Entertainment 

1515 BROADWAY, NEW YORK, N.Y. 10036 
New York Beverly Hills Nashville Toronto London Paris Hamburg Milan Madrid Tokyo Sydney 
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HITS FROM BILLBOARD 10 AND 

20 YEARS AGO THIS WEEK 

POP SINGLES -10 Years Ago 
1. Midnight Train To Georgia, Gladys 

Knight & the Pips, Buddah 
2. Angie, Rolling Stones, Rolling Stones 
3. Keep On Truckin', Eddie Kendricks, 

Tamla 
4. Half- Breed, Cher, MCA 

5. Paper Roses, Marie Osmond, MGM 

6. Heartbeat It's A Lovebeat, DeFranco 

Family, 20th Century 
7. Ramblin' Man, Allman Brothers Band, 

Capricorn 
8. Let's Get It On, Marvin Gaye, Tamla 
9. Space Race, Billy Preston, A &M 

10. All I Know, Garfunkel, Columbia 

POP SINGLES -20 Years Ago 
1. Sugar Shack, Jimmy Gilmer & the 

Fireballs. Dot 
2. Deep Purple, Nino Tempo & April Stevens, 

Atco 
3. Washington Square, Village Stompers, 

Epic 
4. Busted, Ray Charles, ABC -Paramount 
5. Mean Woman Blues, Roy Orbison, 

Monument 
6. Donna The Prima Donna, Dion DiMuci, 

Columbia 
7. I Can't Stay Mad At You, Skeeter Davis, 

RCA Victor 
8. Be My Baby, Ronettes, PhiIles 
9. It's All Right, Impressions, ABC - 

Paramount 
10. Maria Elena, Les Indios Tabojaras, RCA 

Victor 

TOP LPs -10 Years Ago 
1. Goats Head Soup, Rolling Stones, Rolling 

Stones 
2. Goodbye Yellow Brick Road, Elton John, 

MCA 

3. Brothers & Sisters, Allman Brothers Band, 

Capricorn 
4. Los Cochinos, Cheech & Chong, Ode 
5. Let's Get It On, Marvin Gaye, Tamla 
6. Angel Clare, Garfunkel, Columbia 
7. Innervisions, Stevie Wonder, Tamla 
8. The Smoker You Drink The Player You 

Get, Joe Walsh, Dunhill 
9. 3 +3, Isley Brothers, T -Neck 

10. Deliver The Word, War, United Artists 

TOP LPs -20 Years Ago 
1. In The Wind, Peter, Paul & Mary, Warner 

Bros. 
2. Peter, Paul & Mary, Warner Bros. 
3. Ingredients In A Recipe For Soul, Ray 

Charles, ABC -Paramount 
4. Elvis' Golden Records: Vol. 3, RCA 

Victor 
5. The Second Barbra Streisand Album, 

Columbia 
6. Moving, Peter, Paul & Mary, Warner 

Bros. 
7. Trini Lopez At PJ's, Reprise 
8. Bye Bye Birdie, Soundtrack, RCA Victor 
9. West Side Story, Soundtrack, Columbia 

10. My Son, The Nut, Allan Sherman, Warner 
Bros. 

COUNTRY SINGLES -10 Years Ago 
1. We're Gonna Hold On, George Jones & 

Tammy Wynette, Epic 
2. Paper Roses, Marie Osmond, MGM 

3. Sawmill, Mel Tillis, MGM 

4. Ridin' My Thumb To Mexico, Johnny 
Rodriguez, Mercury 

5. Don't Give Up On Me, Jerry Wallace, 

MCA 

6. Rednecks, White Socks & Blue Ribbon 
Beer, Johnny Russell, RCA 

7. Country Sunshine, Dottie West, RCA 

8. 'Til The Waters Stops Runnin', Billy 

"Crash" Craddock. ABC 

9. Sunday Sunrise, Brenda Lee. MCA 
10. I'm Your Woman, Jeanne Pruett, MCA 

SOUL SINGLES -10 Years Ago 
1. Midnight Train To Georgia, Gladys 

Knight & the Pips. Buddah 
2. Hey Girl (I Like Your Style), 

Temptations. Gordy 
3. Get It Together, Jackson 5, Motown 
4. Space Race, Billy Preston, A &M 

5. Funky Stuff, Kool & the Gang, De -Lite 
6. I Can't Stand The Rain, Ann Peebles, Hi 

7. Check It Out, Tavares. Capitol 
8. The Love I Lost (Part 1), Harold Melvin 

& the Blue Notes, Philadelphia 
International 

9. Hurts So Good, Millie Jackson, Spring 
10. Let Me Be Your Lovemaker, Betty 

'Wright, Alston 

Continued from page 15 

WENS PD Richard F. Cummings, 
who has been with the Indianapolis - 
area station since its acquisition by 
Jeff Smulyan, adds to his duties, be- 
coming national program director of 
the growing Emmis chain. In addi- 
tion to Indy's WENS and Minneapo- 
lis' WLOL, Emmis will soon acquire 
KSHE St. Louis and KMGG Los 
Angeles. 

Moving up at Shamrock's San 
Francisco easy listening outlets 
KABL -AM -FM are LSM Mike Gri- 
sell, who becomes station manager, 
and national sales manager Ronni 
Brand, who is upped to GSM, ac- 
cording to GM Bill Clark ... Also 
on the rise is KLAV Las Vegas GM 
Morgan Skinner, who was voted 
president of Frontier Media Corp., 
owner of the station. 

Now that Jim Wood is up at the 
top breathing rarified air at Malrite, 
KNEW MD Bobby Guerra is upped 
to PD of the AM country outlet, 
while KSAN MD /promotion direc- 
tor Laurie Sayres now handles music 
for both San Francisco outlets. Han- 
dling promotion for the combo as di- 
rector of marketing is KNEW pro- 
motion director Steve Jordan. 

Since there's been a few changes, 
here's the new lineup at KSDO -FM 
(KS103 FM) San Diego, the Gannett 
outlet hoping to follow in its sister's 
(KITS Los Angeles) successful foot- 
steps: Ron Jordan & Wendy Ross do 
mornings, followed by Jeff Lucifer, 
Roger Cary in afternoon drive, new- 
comer Randy Robbins (who trucks 
south from Anchorage's KWHL -FM 
and KENI -AM) in evenings, Mike 
Preston 10 p.m. to 2 a.m. and Kimo 
Jenson on all- nights. 

Since the word is out that Buzz 
Bennett is back, there have been sev- 
eral requests for an address and phone 
number, so get out your crayolas and 
circle the following: Buzzjacque Pro- 
ductions, 8033 Sunset Blvd., Suite 88, 

Los Angeles, Calif. 90046; (213) 935- 
9363 or 935 -2000... Thinking of 
Buzz reminded us of Pittsburgh and 
a few other goodies we should men- 
tion: Bob Koffee joins 3WS 
(WWSW) from Nashville's Y107 
(WYHY, licensed to Lebanon), do- 
ing afternoon drive. He replaces for- 
mer Q101 (WJDQ) Meridian, Miss. 
PD Larry O'Neal, who moves to 10 

p.m. to 2 a.m.... The word at 
KDKA is that they're looking to fill 
a few weekend openings ... 
As for the suit between B94 (WBZZ) 
and WTAE over O'Brien & Garry's 
services, there's nothing new; the 
most recent court date has been post- 
poned . .. Meanwhile, at WEEP, 
Jonathan & Terry Rhodes have split 
up-at least on the air. The married 
morning team is still married, but 
now Terry's doing afternoons. 

Joining Westport, Conn.'s 108 FM 
(WDJF) doing overnights is Cozmic 
Ken Howard, who says the only 
thing better than the top 40 format is 

the view from the station. We haven't 
checked it out yet, but should you be 
driving around, it's at 163 Main 
Street ... Idolizing Scott Shannon 
just paid off for WNYS evening jock 
Nick Caplan, who has been promot- 
ed to morning drive on the Buffalo 
station. 

Jim Stagnitto joins WHN New 
York as production coordinator 

WIS Columbia, S.C. newsman 
Scott Killgore joins Jefferson- Pilot's 
WBCY Charlotte as news director 
. .. Sandy Rhodes is anchoring week- 

ON DRY LAND -Members of the Little River Band visit the RKO Radio Net- 
work to discuss their appearance on RKO's "Live In Concert" series from 
the Amphitheatre in Los Angeles. Pictured from left are Radioshows man- 
ager Gary Landis; group members John Farnham and Wayne Nelson; and 

Dan Griffin, vice president and PD for the network. 

THINGS ARE TOUGH ALL OVER -KFRC San Francisco air personality 
Jack Armstrong enjoys the scenery during the final round of the "Califor- 

nia Girl" contest, sponsored by the station and Freeman Cosmetics. 

end news on Orlando's WKIS ... Ed 
Coury leaves WKWK Wheeling, 
where he was news director, to han- 
dle the same assignment for Toledo's 
3WM (WWWM) /WOHO. 

* * * 
Meanwhile, in Wheeling, a few 

new additions to the WWVA /WCPI 
lineup. If you're trucking around the 
central states, check out WWVA's 
"All Night Truckers Show," now 
hosted by Stan Davis, the former 
MD and afternoon drive jock (not to 
mention CMA DJ of the year -small 
markets). If you're a bit closer to 
town, check out the FM operation, 
where Randy James' replacement 
(Randy's going to KVUU Denver) is 
evening jock Doug Dean. Replacing 
Dean is overnighter John Kincaid, 
and doing overnights is former 
WWVA weekender Vernon Loyer. 

Some changes up in Maine at Don- 
na Halper's WDEA- AM -FM. The 
FM side is now officially WWMJ, a 
nice class B AC outlet programmed 
by Ben Haskell, who also programs 
the now contemporary country AM. 
Handling music on the AM is morn- 
ing man Chris Conley, who comes 
from WCBR, Richmond, Ky. Doing 
the music honors on the FM is 
WLAN Lancaster's Dave Russell 

. After 15 years at WAOK Atlan- 
ta, John Broomfield is named direc- 
tor of special services. Moving up to 
LSM at the urban station is account 
exec Yvonne Davenport. 

Working at Rochester's WHAM is 

nice, but weekender Jolly Joe Braut- 
man would like to fill the other 32 
hours in his work week, hence he's 
looking for a full time gig. You can 
reach him at (315) 789 -1120 ... Also 
on the lookout for a full -time shift is 
WYBR Rockford weekender Andy 

Gummov. He's reachable at (815) 
623 -6815. 

Jerry Duckett, the former VP/ 
GM of WKAP Allentown, has an in- 
teresting post. He's the president of 
the newly formed Gordon Broadcast- 
ing Co., headquartered in Dover, 
N.J. The minor detail that Gordon 
has no stations is soon to be rectified 
... Now that Phil Zachary has given 
up programming for management, 
he's taken some of his creativity with 
him, as evidenced by the latest 
WQUE -AM "Life Style" rate card. 
Among the classifications are 
"Working Women" (middays), 
"Heading Home" (afternoons), and 
the ever -sedate evening slot "Party 
Time ". 

Akron -based Golden Oldies Pro- 
ductions unveils its latest offering, a 
full -time format known as "Music Of 
America" and described as "an ex- 
traordinary nostalgia /non -rock for- 
mat spanning the eras from the late 
'30s into the '80s, going a minimum 
of 576 days without repeating the 
same cut sequence in the same broad- 
cast hour." 

RADIO 
PROGRAMMING 
CONVENTION 

July 5 -8, 1984 
L' Enfant Plaza 

Washington, D.C. 
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BILLBOARD RADIO JOB MART 
Position Wanted 
Position 

Available 
Services 
$30.00 per inch 

WE ACCEPT 
ALL MAJOR 
CREDIT CARDS 

ADDRESS ALL ADS: JEFF SERRETTE 

Billboard Job Mart. 1515 Broadway. New York. 

N.Y 10036. Phone: 12121 764-7388 (locally) or 

18001 2237524 )Out of Steel. Use any major 

credit card when calling in your advertisement. 

r-I PAYMENT MUST ACCOMPANY ORDER 

Name 

Address 

City 

Telephone 
_ J 

State Zip _ 

SERVICES 

CURRENT AND CLASSIC AIRCHECKSI 
NEW! VIDEO Aircheeks #1 features I0Q /Real Don Steele -1977, KFRC /Dave Sholin, Gerry Cagle & more 1981, 
KFRC Mobile Studio /Dave Sholin & Sue Hall -1983, Ki(/1 /Chuck Browning -1983, KITS -FM /Big lion O'Brien. 

K101/ Bobby Ocean 1981, & KROQ /Freddy Snakeskin 1983. $39.95 on VHS. 
Current Issue #43 features KITS /Big Ron O'Brien, KHTZ /Charlie Tuna. KMET /langen & West, Seattle's new 

KISY /Bruce Murdock, KKHR /Ioo Simon. Portland's AOR KGON, KS103 /Jeff Lucifer, KROQ and KYUU. 
Cassette. $5.50 Classic Issue #C -36 features KOL /Rhett Hamilton Walker & Den .Allen 1967, KKDJ /Rich 
Brother Rabbin -1974. WOR F'M /Tony Taylor -t969, KHJ /Bobby Ocean -1975, KIIS /Charlie Tuna -1976, KIT/ 
Eric Chase -1977. KGB -1971 & KF'RC. -1975. Cassette. $10.50. 
Special Issue #5 -22 features San Jose & San Francisco! CHRs KF'RC, KYUL, KITS, KWSS and KH'IT, AORs 

KMEI.. KRQR, KQAK, KOME & KSJO, A /Cs KLOK. KEZR. KI.HT, KNBR & K1111. Oldies KYA and Urban 

KSOL. Cassette, 55.50. 
Special Issue #5.23 feature, Sacramento-Bakersfield-Fresno! ',, ramento.s CHRs KSFM & KWOD, A /Cs K108, 
KHYL & KENZ plus AORs KROY, KZAI' & KPOP. Fresno - CIlRs KYNO -FM, KBOS, KMGX & KiYE. AOR 

KKDJ, & A /(:s KARM & KFIG. Bakersfìeld's CHRs KK\ \. KI /NR, & 13K. Cassette, $5.511. 
CALIFORNIA A I B C I I F:CK -Dept. BB-BOX 441)8 -SAN DIEGO, CA 92104 -16191 461.6104. 

INSIDE COUNTRY 
Designed With The Country DJ In 
Mind. Current artist bins. Monthly 
Calendar, Country Trivia. We do the 
research! You sound informed! For 
more information write 

Inside Country 
6000 Fulton Ave., Suite 12 

Van Nuys, CA 91401 

CLASSIFIED 
ADVERTISING 

PAYS. 

- CH4CK BUELLS 

A7;- 9%, 

TIMBERLINE 
PRODUCTIONS 

Box 9541 So. Station, 
Denver, CO 80209 

(303) 756 -9091 

Attention Program Directors 
Draw attention to your weekends inexpen- 
sively with well -known personality, Chuck 
Buell and a strong specialized program. Each 
week 3 hours of the hits from the 50's, 60's, 
& 70's and the stories behind them. Send or 
call for your demo tape today. 

www.americanradiohistory.com

www.americanradiohistory.com


24 

oo 
rn 

Billboard Survey For Week Ending 11/5/83 

Rock Albums & Top Tracks 
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Rock Albums 
ARTIST -Title, Label 

GENESIS Genesis, Atlantic WEEKS 
AT M1 

JOHN COUGAR MELLENCAMP Uh -Huh, 
Riva/ Mercury 

PAT BENATAR Live From Earth, Chrysalis 

HUEY LEWIS AND THE NEWS Sports, 
Chrysalis 

RAINBOW Bent Out Of Shape, Mercury 

THE MOTELS Little Robbers, Capitol 

BIG COUNTRY The Crossing, Mercury 

THE POLICE Synchronicity, A &M 

MICHAEL STANLEY BAND You Can't Fight 
Fashion, EMI -America 

THE ROMANTICS In Heat, Nemperor 

JACKSON BROWNE Lawyers In Love, Asylum 

THE MOODY BLUES The Present, Threshold 

ROBERT PLANT The Principle Of Moments, 
EsPeranza /Atlantic 

PETER SCHILLING Error In The System, 
Elektra 

ALDO NOVA Subject, Portrait 

SURVIVOR Caught In The Game, Scotti Bros. 

QUIET RIOT Metal Health, Pasha 

HEART Passionworks, Epic 

SAGA Heads Or Tales, Epic 

EDDIE MONEY Where's The Party ?, Columbia 

KISS Lick It Up, Mercury 

YES -80102, Atco 

ASIA Alpha, Geffen 

THE DOORS Alive, She Cried, Elektra 

STEVIE NICKS The Wild Heart, Modern 

DOKKEN Breaking The Chains, Elektra 

KANSAS Drastic Measures, CBS 

CULTURE CLUB Colour By Numbers, 
Virgin /Epic 

THE FIXX Reach The Beach, MCA 

DEF LEPPARD Pyromania, Mercury 

TOMMY TUTONE National Emotion, Columbia 

DARYL HALL AND JOHN OATES Rock 'N Soul 
Part 1, RCA 

MOTLEY CRUE Shout At The Devil, Elektra 

BLUE OYSTER CULT The Revolution By 
Night, Columbia 

STREETS -1st, Atlantic 

PAUL KANTNER The Planet Earth Rock And 
Roll Band, RCA 

TALKING HEADS Speaking In Tongues, Sire 

DIO Holy Diver, Warner Bros. 

SOUNDTRACK Mike's Murder, A &M 

AC /DC Flick Of The Switch, Atlantic 

DURAN DURAN Seven And The Ragged Tiger, 
Capitol 

PAUL RODGERS Cut Loose, Atlantic 

NIGHT RANGER Midnight Madness, MCA 

BILLY JOEL An Innocent Man, Columbia 

THE PAYOLA$ Hammer On A Drum, A &M 
Y &T Mean Streak, A &M 

AXE Nemesis, Atco 
TORONTO Girls' Night Out, Solid Rock 

STRAY CATS Rant N' Rave With The Stray 
Cats, EMI -America 

PAUL McCARTNEY Pipes Of Peace, Columbia 

Top Adds 
1 YES Owner Of A Lonely Heart, Atco (12 inch) 

2 PAUL RODGERS Cut Loose, Atlantic 

3 DURAN DURAN Union Of The Snake, Capitol (12 inch) 

4 NIGHT RANGER Midnight Madness, MCA 

5 STREETS -1st, Atlantic 

6 DARYL HALL AND JOHN OATES Rock 'N Soul Part 1, RCA 

7 BLUE OYSTER CULT The Revolution By Night, Columbia 

8 BOB DYLAN I &I, Columbia (12 inch) 

9 THE DOORS Alive, She Cried, Elektra 

10 BRIAN MAY AND FRIENDS Starfleet Project, Capitol 

012 5 
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HUEY LEWIS AND THE NEWS Neri 
And Soul, Chrysalis 

WEEKS 
AT f1 

PAT BENATAR Love Is A Battlefield, Chrysalis 

RAINBOW Street Of Dreams, Polydor 

JOHN COUGAR MELLENCAMP Crumblin' 
Down, Riva /Mercury 

BIG COUNTRY In A Big Country, Mercury 

THE MOTELS Suddenly Last Summer, Capitol 

QUIET RIOT Cum On Feel The Noize, Pasha 

PETER SCHILLING Major Tom (Coming 
Home), Elektra 

GENESIS Mama, Atlantic 

ROBERT PLANT Big Log, EsPeranza /Atlantic 

HEART How Can I Refuse, Epic 

JOHN COUGAR MELLENCAMP Pink Houses, 
Riva /Mercury 

HUEY LEWIS AND THE NEWS I Want A New 
Drug, Chrysalis 

THE POLICE Wrapped Around Your Finger, 
A &M 

MICHAEL STANLEY BAND My Town, EMI - 
America 

ALDO NOVA Monkey On Your Back, Portrait 

SURVIVOR Caught In The Game, Scotti Bros. 

GENESIS Just A Job To Do, Atlantic 

THE FIXX One Thing Leads To Another, MCA 

ROBERT PLANT In The Mood, 
EsPeranza /Atlantic 

DIO Rainbow In The Dark, Warner Bros. 

TALKING HEADS Burning Down The House, 
Sire 

THE MOODY BLUES Sitting At The Wheel, 
Threshold 

STEVIE NICKS If Anyone Falls, Modern 

ASIA The Smile Has Left Your Eyes, Geffen 

THE DOORS Gloria, Elektra 

THE POLICE King Of Pain, A &M 

DEF LEPPARD Foolin', Mercury 

STRAY CATS (She's) Sexy + 17, EMI - 
America 

JACKSON BROWNE For A Rocker, Asylum 

GENESIS It's Gonna Get Better, Atlantic 

DOKKEN Breaking The Chains, Elektra 

THE ROMANTICS Talking In Your Sleep, 
Nemperor 

KISS Lick It Up, Mercury 

JACKSON BROWNE Tender Is The Night, 
Asylum 

SAGA The Flier, Portrait /Epic 

ROBERT PLANT Other Arms, 
EsPeranza /Atlantic 

BILLY JOEL Uptown Girl, Columbia 

TAXXI Maybe Someday, Fantasy 

DEF LEPPARD Billy's Got A Gun, Mercury 

THE MOTELS Little Robbers, Capitol 

ASIA The Heat Goes On, Geffen 

PAUL McCARTNEY AND MICHAEL JACKSON 
Say Say Say, Columbia 

GENESIS That's All, Atlantic 

GENESIS Illegal Alien, Atlantic 

GENESIS Home By The Sea, Atlantic 

DURAN DURAN Union Of The Snake, Capitol 

THE POLICE Synchronicity II, A &M 

THE ANIMALS The Night, I.R.S. 

KANSAS Everybody's My Friend, Epic 

DAVID BOWIE Modern Love, EMI -America 

SPANDAU BALLET True, Chrysalis 

HELIX Heavy Metal Love, Capitol 

THE ROMANTICS Rock You Up, Nemperor 

KANSAS Fight Fire With Fire, Epic 

HEART Sleep Alone, Epic 

THE MOODY BLUES Blue World, Threshold 

LOVERBOY Queen Of The Broken Hearts, 
Columbia 

ASIA Don't Cry, Geffen 

GRAND PRIX Shout, Chrysalis 

A compilation of Rock Radio Airplay as indicated by the nation's leading Album oriented and Top Track stations. 

Radio 
New On The Charts 

JOBOXERS 

The London -based JoBoxers have tapped a melting pot of musical genres with 
their RCA debut "Like Gang Busters," 100 on the Top LPs & Tape chart. An 
unlikely combination of swing, funk, r &b and jazz makes this group a major 
contender in the American ring. 

Following gigs at a small club in Soho, the JoBoxers got some inquiries and 
rather than "sending out faceless tapes," invited a &r men out to their warehouse 
for a live listen, recalls drummer Sean McLusky. Clad in their trademark trow- 
sers, suspenders and cloth caps, the rowdy quintet impressed RCA and made 
their deal. 

In New York last July as a better- than -average example of new music for the 
New Music Seminar, the then -unknown group played to a lukewarm Ritz audi- 
ence that came "to examine us rather than enjoy us," says lead singer and lyri- 
cist Dig Wayne. But after several tours of the U.K., the JoBoxers are excited 
about their upcoming return for a tour of the coasts and Canada. 

Produced by Alan Shacklock, the LP includes their current single "Just Got 
Lucky," the upbeat swing tune "Not My Night" and the hard -driving `Boxer - 
beat," all amounting to a sophisticated and irresistibly spirited round of fun. 

For more information, contact Ian Mullard, 21 Wigmore St., London WI; (01) 
968 -7661. 

JENNIFER HOLLIDAY 

Jennifer Holliday's solo vinyl de- 
but, "I Am Love," 70 on the Hot 
100, comes as another triumph in a 
long list of successes. 

Although singing has long been 
Holliday's first love, the lure of 
Broadway has kept her sidetracked in 
lucrative ventures until now. First 
was the lead role in "Your Arms Too 
Short To Box With God," followed 
by a Tony- winning performance in 
"Dreamgirls." She won a Grammy 
for her vocal on "And I'm Telling 
You I'm Not Going," from the latter 
show. 

Last December, Holliday took a 
break from the stage to begin record- 
ing "Feel My Soul," the Geffen LP 
from which the single is taken. The 
singer worked closely with producer 
Maurice White of Earth, Wind & 
Fire in selecting the material. 

"I wanted songs that would ex- 
press me," says Holliday. "That's the 
reason for the title." Impressive song - 
writing credits include White, Ash- 
ford & Simpson and Allee Willis. 

Although stage offers abound, 
Holliday plans to pursue her record- 
ing career at present. 

For more information, contact Su- 
zanne DePasse, (213) 461 -9954. 

TWILIGHT 22 

Debuting at 74 on the Black Sin- 
gles chart is a somewhat mysterious 
band with a heavy -synth tune enti- 
tled "Electric Kingdom." Twilight 
22 is mysterious in that its label, Van- 
guard, will not reveal who its mem- 
bers are, only information on the pro- 
ject's 23 -year -old producer Gordon 
Bahary. 

Bahary's fascination with electron- 
ic melodies began with a primitive 
synthesizer he acquired at age 14 and 
was cemented while he co- produced 
the music for Harry Chapin's Off - 
Broadway show "Zinger" a year lat- 
er. From there Bahary began design- 
ing his own instruments and 
programs, which led to a productive 
friendship with Stevie Wonder. Sit- 
ting in on recording sessions for 
Wonder's "Songs In The Key Of 
Life" LP, the then 16- year -old re- 
fined his record production skills and 
landed a job producing and program- 
ming synthesizers for Wonder's 
"Journey Through The Secret Life 
Of Plants." 

Resentful of critics who frown 
upon today's "street beat music," Ba- 
hary says "Electric Kingdom" and 
records like it "are serious, valid mu- 
sic. This style of music reflects the fu- 
ture ... Synthesizer is the sound of 
tomorrow." 

For more information, contact 
Marshall Morris, 130 West 57th St., 
New York, N. Y. 10019. 
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Radio 
Fealuied Programming 

Gossips are a dime a dozen, so the 
really professional ones always man- 
age to distinguish themselves. That's 
our way of recommending Terry 
Marshall's "Daily Insider," an air - 
ready script service for rock, adult 
contemporary and hit radio stations. 
The five -page entertainment news 
sheet is mailed each weekday after- 
noon from Marshall's native San 
Francisco, where he culls hot chit- 
chat from such correspondents as 
Jeff Tamarkin in New York, Cary 
Baker in Chicago, Glenn Baker in 

Australia, Mark Elliot in Canada 
and Barry Everitt in London. 

Marshall, who launched "Daily 
Insider" in 1981 after a lengthy stint 
with Earth News Radio, says the 
copy tries to reflect who's hot on the 
charts so that it's compatible with the 
music at a given station. It ain't the 
"Chatter" page in People, but it sure 
seems like a bargain at $60 for a ma- 
jor market monthly subscription. 

* * * 
We're happy to report that former 

boxing champ Ken Norton has 
passed the coherence test and has 
been signed as a "color" commenta- 
tor for ABC Radio Sports' coverage 
of the 1984 Summer Olympic Games. 
The network has also nabbed skier 
Suzi Chaffee for its coverage of the 
1984 Winter Olympics. 

* * * 
'Country Sessions USA" bit the 

proverbial bullet last week following 
syndication of show number 136. 

Programmers Neal Weed and Mor- 
rie Trumble blame the cancellation 
on a lack of national advertiser sup- 
port. They promise that subscriber 
stations will have first right of refusal 
in their markets should the show 
make a comeback. 

* * * 
Mutual has renewed for a third 

season "The Billy Packer -Al 
McGuire Show," beginning Nov. 28. 
The billing may be questionable, but 
the daily five -minute college basket- 
ball program hosted by the former 
collegiate coaches is both informative 
and entertaining. The show, which 
airs through the April championship 
games, focuses on day -to -day hap- 
penings around the NCAA and will 
probe Olympic prospects for the 1984 
Summer Games. 

* * * 
A quick reminder that such stan- 

dards as "Dear Hearts And Gentle 
People," "Don't Fence Me In" and 
"Sunday Monday Or Always" are 
featured on the "Salute to Bing" 
Thanksgiving special available from 
Narwood Productions, while The 

United Stations' "Family Reunion" 
holiday package spotlights three 
households in the public eye -the 
Mandrell family, the Cash clan and 
the Frizzell & West bunch. 

After three years as director of 
public relations for Mutual, Danny 
Flamberg is leaving to join the Radio 
Advertising Bureau in New York as 
senior vice president of communica- 
tions ... ABC Radio Networks has a 

new account executive. He's Thomas 
Allen, based in New York ... Three 
new affiliate honchos -Peter Cavan- 
augh of WWCK Flint, Jim Carter of 
KEZO Omaha, and Frank Bell of 
WSQV Jersey Shore, Pa. have 
joined the ABC Rock Radio Network 
Advisory Board 
... Gregory Dougherty has been 
upped to regional director of major 
market affiliations for the Satellite 
Music Network in Dallas . . . 

Blair Radio's newest sales reps in 

New York are Judith Cohen and 
Lawrence Julius. 

* * * 
And Now A Word From Your Lo- 

cal Station: Want your name written 
on the Russian flag pulled down from 
a Rockefeller Center flagpole by 
WNBC's Don Imus last month after 
the Soviets downed that Korean Air- 
lines jet? He'll do it for a $25 contri- 
bution to the Soviet Massacre Vic- 
tims Assistance Fund established by 
New York Senator AI D'Amato. 
When the flag is filled with names, 
the morning man plans to mail it to 
Soviet topper Yuri Andropov with a 
note expressing his "outrage." We're 
not sure how he'll word the missive, 
but our guess is that he'll suggest to 
Andropov that the attack was no way 
to impress Jodie Foster. 

LEO SACKS 

MUSIC TELEVISION 'M 

This 24 -hour video music chan- 
nel's playlist appears weekly in 

Billboard, with details of heavy, 
medium and light rotations, adds 
and weekend specials. Page 33 

* * * * * * * * * * * * * * * * * * * * * 
THE SHINING LIGHT OF THE NIGHT 

GREAT FOOD 
OPEN 24 HOURS 

LARRY PARKER'S 
ER LY M / 

e'DINER 

# 
# 
# 
# 

* 

* * * * * * * 

206 S. Beverly Dr. 
at Charleville, Beverly Hills, CA 

(213) 274 -5658 
Telephones at Each Dining Booth 
* * * * * * * * * * * * * * * * * * * * 

* * 

* * 

Below is a weekly calendar of up- 
coming network and syndicated music 
specials. Shows with multiple dates in- 
dicate local stations have option of 
broadcast time and dates. 

Oct. 31, AC /DC, Rockline, Global Satellite, 
90 minutes. 

Oct. 31, Styx, Inner -View, Inner -View Net- 

work, one hour. 
Oct. 31 -Nov. 6, Eddie Rabbitt, part one, 

Country Closeup, Narwood Productions, one 

hour. 

Oct. 31 -Nov. 6, B -52's, Neil Spencer of 

NME, Newsweek -FM, Thirsty Ear Produc- 

tions, 30 minutes. 

Oct. 31 -Nov. 6, James VanHeusen, part 

two, Music Makers, Narwood Productions, 

one hour. 
Nov. 3, Huey Lewis & the News, The 

Source, NBC, 90 minutes. 

Nov. 4 -6, Michael Stanley Band, The 

Source, NBC, 90 minutes. 
Nov. 4 -6, Stray Cats, Off The Record Spe- 

cial, Westwood One, one hour. 

Nov. 4 -6, Rock Around The World, Rock 

Chronicles, Westwood One, one hour. 

Nov. 4 -6, Johnny Lee, Weekly Country 

Music Countdown, United Stations, three 

hours. 

Nov. 4 -6, Ray Price, Solid Gold Country, 

United Stations, three hours. 

Nov. 4 -6, Fifth Dimension, Dick Clark's 

Rock Roll and Remember, United Stations, 

four hours. 
Nov. 4 -6, Henry Mancini, Great Sounds, 

United Stations, four hours. 

Nov. 4 -6, Lee Greenwood, Live From Gil - 

leys, Westwood One, one hour. 

Nov. 4 -6, Journey, Star Trak Profile, 

Westwood One, one hour. 

Nov. 4 -6, The World's Worst Records, Dr. 

Demento, Westwood One, two hours. 

Nov. 4 -6, Quiet Riot, Aldo Nova, Rock Al- 

bum Countdown, Westwood One, two hours. 

Nov. 4 -6, Ronnie Laws, Special Edition, 

Westwood One, one hour. 

Nov. 4 -6, Andre Cymone, Tavaras, The 

Countdown, Westwood One, two hours. 

Nov. 5, Neil Diamond, Solid Gold Saturday 
Night, RKO Radioshows, five hours live. 

Nov. 5, David Bowie, Supergroups, ABC 

Rock Radio Network, two hours. 

Nov. 5, Janie Fricke, Silver Eagle, ABC En- 

tertainment Network, 90 minutes. 

Nov. 5, Ringo's Yellow Submarine, ABC - 

FM Network, one hour. 

Nov. 5 -6, Ronettes, Soundtrack Of The 

60s, ABC Watermark, three hours. 

Nov. 5 -6, Rick Springfield, The Hot Ones, 

RKO Radioshows, one hour. 

Nov. 5 -6, Countdown America, RKO Radio - 

shows, three hours. 

Nov. 5 -6, Paul Rodgers, Peter Schilling, 
Rainbow, Rock USA, Mutual Broadcasting, 
three hours. 

Nov. 5 -6, Billy "Crash" Craddock, George 
Strait, Alabama, Anne Murray, Duane Allen, 

Lee Arnold On A Country Road, Mutual 

Broadcasting, three hours. 
Nov. 6, Political Rock, Rolling Stone's 

Continuous History Of Rock and Roll, ABC 

Rock Radio Network, one hour. 

Nov. 7, Simon Kirke of Bad Company and 

Wildlife, Guest D.J., Rolling Stone Produc- 

tions, one hour. 

Nov. 7, Paul Kantner, Rockline, Global 

Satellite Network, 90 minutes. 

Nov. 7 -13, Eddie Rabbitt, part two, Coun- 

try Closeup, Narwood Productions, one hour. 

Nov. 7 -13, Andrews Sisters, Music Mak- 

ers, Narwood Productions, one hour. 

Nov. 7-13, Human League, Telephone, 

Newsweek -FM, Thirsty Ear Productions, 30 

minutes. 
Nov. 11 -13, Eartha Kitt, The Great 

Sounds, United Stations, four hours. 

Nov. 11 -13, Charlie Rich, Dick Clark's 

Rock Roll And Remember, United Stations, 

four hours. 
Nov. 11 -13, T.G. Sheppard, Solid Gold 

Country, United Stations, three hours. 

Nov. 11 -13, Hank Williams Jr., Weekly 

Country Music Countdown, United Stations, 

three hours. 

Nov. 11 -13, Artists And Rockers, Rock 

Chronicles, Westwood One, one hour. 

Nov. 12 -13, Art Garfunkel, Soundtrack Of 

The 605, ABC Watermark, three hours. 

Nov. 18 -20, Buddy Greco, The Great 

Sounds, United Stations, four hours. 
Nov. 18-20, Culture Club, Hot Rocks, Unit- 

ed Stations, one hour. 
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These are best selling middle -of- the -road singles compiled from 

radio station air play listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

ISLANDS IN THE STREAM 
Kenny Rogers Duet With Dolly Parton. RCA 13615 Gihh 
Brothers Unichappell, BMI, 

WEEKS 
Al =I 

4 

ALL NIGHT LONG (ALL NIGHT) 
Lionel Richie, Motown 1698 (Brockman, ASCAP) 

TRUE 
Spandau Ballet, Chrysalis 4 -42720 (Reformation, ASCAP) 

TONIGHT I CELEBRATE MY LOVE 

Peabo Bryson /Roberta Flack, Capitol 5242 (Almo /Prince Street /Screen 

Gems EMI,ASCAP /BMI) 
SPICE OF LIFE 
Manhattan Transfer, Atlantic 1 -89786 

( Rodsongs /DJA /Samusic /Almo,ASCAP) 
UPTOWN GIRL 
Billy Joel, Columbia 38 -04149 (Joel Songs, EMU 

HOW MANY TIMES CAN WE SAY GOODBYE 

Dionne Warwick And Luther Vandross, Arista 1 -9073 (Goldrian, ASCAP) 

SAY SAY SAY 

Paul McCartney And Michael Jackson, Columbia 38 -04168 (MPL 

Communications /Mijac, ASCAP) 

THE WAY HE MAKES ME FEEL 

Barbra Streisand, Columbia 38 -04177 (Ennes /Emanuel /Threesome, 

ASCAP) 
TROUBLE IN PARADISE 
Jarreau, Warner Bros. 7 -29501 (Mighty Mathieson /Garden 

Rake /Slapshot, B M I ) 

ONLY YOU 

Commodores, Motown 1694 (Old Fashion,ASCAP) 

A LITTLE GOOD NEWS 

Anne Murray, Capitol 5264 (Chappell /Bibo, ASCAP) 

LADY LOVE ME 
George Benson, Warner Bros. 7 -29533 (Hudmar, ASCAP /Newton 
House /Careers, BMI) 
MAKING LOVE OUT OF NOTHING AT ALL 

Air Supply, Arista I -9056 (Lost Boys, BMI) 

BABY I LIED 
Deborah Allen, RCA 13600 (Posey /Unichappell /Van Hoy, BMI) 

DON'T COUNT THE RAINY DAYS 
Michael Murphey, Liberty 1505 (Tree /Ensign /United Artists /Ides Of 

March,BMI /ASCAP) 
WHAT'S NEW 
Linda Ronstadt, Asylum 7 -69780 (Elektra) (Marke /Warner 
Brothers /Limerick /Reaganesque /Trim -Co, ASCAP) 

BREAK MY STRIDE 
Matthew Wilder, Private I (Epic) 4 -04113 (Streetwise /Big Ears /No Ears, 

BMI) 
LADY DOWN ON LOVE 

Alabama, RCA 13590 (Maypop /Buzzherb, BMI) 

TOTAL ECLIPSE OF THE HEART 

Bonnie Tyler, Columbia 38 -03906 (E.B. Marks /Lost Boys, BMI) 

TIME WILL REVEAL 

DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP) 

TELEFONE (LONG DISTANCE LOVE AFFAIR) 

Sheena Easton, EMI -America 8172 (Mighty Mathieson /SlapshoLBMI) 

MAKE BELIEVE ITS YOUR FIRST TIME 

Carpenters, A &M 2586 (Music City, ASCAP) 

NEVER SAY NEVER AGAIN 

Lani Hall, A &M 2596 (Taliafilm, ASCAP) 

HOW AM I SUPPOSED TO LIVE WITHOUT YOU 

Laura Branigan, Atlantic 7 -89805 (April /Is Hot, ASCAP /Blackwood, BMI) 

NEVER SAY DIE 

Cliff Richard, EMI -America 8180 (Sookloozy /Chappell, BMI /ASCAP) 

TENDER IS THE NIGHT 

Jackson Browne, Asylum 7 -69791 (Elektra) (0(as /Kortchmar /Night 
Kitchen,ASCAP) 
SAY IT ISN'T SO 

Daryl Hall & John Oates, RCA 13564 (Hot -Cha /Unichappell, BMI) 

SUDDENLY LAST SUMMER 
The Motels, Capitol 5271 (Clean Sheets, BMI) 

TELL HER ABOUT IT 

Billy Joel, Columbia 38 -04012 (Joel Songs, BMI) 

ONCE BEFORE I GO 

Peter Allen, Arista 1 -9082 (Woolnough /Jemava /Warner -Tamerlane /Milk 
And Cookies, BMI) 
YOU PUT THE BEAT IN MY HEART 

Eddie Rabbitt, Warner Bros. 7 -39512 (Malven /Cottonpatch /Dejamus, 
ASCAP) 
PROMISES, PROMISES 
Naked Eyes, EMI -America 8170 (Rondor /Almo, ASCAP) 

I NEED YOU 
Pointer Sisters, Planet 13639 (RCA) (Porchester /Dale 
Kawashina /Orca /Day To Day, ASCAP /Neches River, BMI) 

I JUST CANT WALK AWAY 
Four Tops, Motown 1106 (MCA) (Good Life /Beau Di -O -Do, ASCAP) 

THE SOUND OF GOODBYE 
Crystal Gayle, Warner Bros. 7 -29452 (Parquet /Lawyers Daughter, BMI) 

BABY, WHAT ABOUT YOU 

Crystal Gayle, Warner Bros. 7 -29582 

(Elektra /Asylum /Mopage /Cotillion /Moon & Stars, BMI) 

SEND HER MY LOVE 

Journey, Columbia 38 -04151 (Twist And Shout /Weed High 

Nightmare /Colgems -EMI, ASCAP) 

I GUESS THAT'S WHY THEY CALL IT THE BLUES 

Elton John, Geffen 7 -29460 (Warner Bros.) (Intersong, ASCAP) 

NO ONE CAN LOVE YOU MORE THAN ME 

Melissa Manchester, Arista 1 -9087 (Chappell, ASCAP) 

RAINBOW'S END 

Sergio Mendes, A &M 2563 (Warner -Tamerlane /Haymaker, ASCAP /David 

Batteau, BMI) 
HUMAN NATURE 
Michael Jackson, Epic 34 -04026 (Porcara/John Bettis /WB, ASCAP) 

TAKE IT TO THE LIMIT 
Willie Nelson And Waylon Jennings, Columbia 38 -04131 (Cass County /Red 

Cloud /Nebraska, ASCAP) 

KING OF PAIN 
The Police, A &M 2569 (Magnetic, BMI) 
DON'T YOU KNOW HOW MUCH I LOVE YOU 

Ronnie Milsap, RCA 13564 (Kelso Herston, BMI) 

HOLD ME 'TIL THE MORNIN' COMES 

Paul Anka, Columbia 38 -03897 (Squwanko /Foster Frees, BMI) 

YOU KNOW WHAT TO DO 

Carly Simon, Warner Bros. 7 -29484 (C'est /Maya Productions /Redeye, 

ASCAP /Hythefield, BMI) 
ONLY YOU 

Rita Coolidge, A &M 2586 (Sonet /Stainless, BMI) 

SOMEBODYS'S GONNA LOVE YOU 

Lee Greenwood, MCA 52257 (Cross Keys/Unichappell/Van 
Hoy,ASCAP /BMI) 
NIGHTS ARE FOREVER 

Jennifer Warnes, Warner Bros. 7 -29593 (Warner -Tamerlane, BMI /John 

Bettis, ASCAP) 

25 

Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers . 

Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). Recording 

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 
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Retailing 
AT SAN FRANCISCO SHOW 

Book Publishers Announce Entry 
Into Software Manufacturing 

By FAYE ZUCKERMAN 

SAN FRANCISCO -Educational 
and home management software 
dominated the array of new products 
offered during the first National Soft- 
ware Show here, which also marked a 
major push by several established 
book publishers into the software 
manufacturing arena. 

The show, held here Oct. 19 -21, 
had a turnout of less than 1,000 on 
the first day, although Raging Bear 
Productions, the show's organizers, 
had estimated some 10,000 attendees. 
The software vendors here seemed 
unconcerned with the slight turnout, 
however. 

Harper & Row, Prentice -Hall, 
Wadsworth book publishing and 

Report Outlines Details Of 
New IBM Home Computer 

AMSTERDAM -A copy of an 
IBM document detailing the firm's 
new home computer system, 
"PCJR," was shown to Billboard at 
the European Computer Dealer Expo 
(Comdex) here last Monday through 
Thursday (24 -27). 

The $600 system, rumored to be 
slated for release before the end of the 
year, is expected to be sold through 
mass merchandisers and electronics 
stores. The document reveals that 
IBM is planning extensive retailer 
training programs. 

A release date for the machine 
could not be found in the report, but 
the document itself was dated Oct. 6, 
1983. The report indicated that IBM 
would make the system available to 
its employees in April, 1984. IBM, 
which is not showing here, was un- 
available for comment on the report. 

Sierra On- Line's computer game 
"Crossfire" and word processing 
package "Easywriter" by IUS were 
mentioned as software titles now 
available for the 64K machine. IBM 
is targeting the home market for the 
system, which comes with a built -in 
printer, a cordless keyboard and a 
five- and -a- quarter -inch high floppy 
disk drive that performs similarly to 

two disk drives. 
The IBM system will compete di- 

rectly with Colecó s home computer 
system, Adam, which also retails for 
5600. Atari is rumored to be develop- 
ing a similar system of its own. Texas 
Instruments is believed to be prepar- 
ing to bow out of the home computer 
arena in 1984. 

According to the IBM document, 
the firm plans to offer both "en- 
hanced" and "basic" versions of the 
system. The enhanced version will in- 
clude a modem with automatic dial 
and a joystick. 

PCJR's built -in printer is a less so- 
phisticated thermal printer that re- 
quires specially manufactured paper 
with a shelf life of 18 months. 

The document further reveals that 
the IBM home computer system will 
come with two slots for cartridges, 
which some observers speculate will 
be used for video games. A slot for a 
cassette recorder is also included. 

The remote -control keyboard uses 
four double A batteries. Also includ- 
ed in the package is a built -in RF 
modulator so the system can be con- 
nected to a tv set. The system will 
come with a 12 -month warranty 
package, according to the report. 

Scott Foresman & Co., introduced 
new electronic divisions and software 
packages at the show. 

Harper & Row's new Electronic & 
Technical Publishing's flagship prod- 
uct is a $99 word processing package 
called "The Write Stuff," made for 
the Apple Computer. A spokesman 
for the company said it was authored 
by some of the same designers who 
worked on Broderbund's "Bank 
Street Writer." 

When shipped this November, 
"The Write Stuff' will include fea- 
tures such as inserting sentences, 
moving blocks of paragraphs and 
holding files longer than 30 pages 
currently not found on many com- 
mercially sold home word processing 
software titles. An IBM version of 
this program will be out next June. 

Prentice -Hall announced a new 
business /home management soft- 
ware division. The company had al- 
ready set up an entertainment/edu - 
cational division. The new division 
launched a graphics program called 
"ExecuVision." 

Wadsworth Electronic Publishing, 
a new subsidiary of book publisher 
Wadsworth Inc., introduced "Alge- 
bra Arcade." This high school level 
math game teaches and tests trigo- 
nometry and algebra whil zapping al- 
gebra -oids. 

As for Scott, Foresman & Co., its 
parent company, SFN Companies 
Inc., announced a new subsidiary, 
SFN Electronic Publishing Co., 
which oversees all the electronic pub- 
lishing within Scott, Foresman, Sil- 
ver Burdett, University Park Press 
and its other divisions. Scott, Fores- 
man & Co., currently markets a line 
of educational software titles in a 
joint agreement with Rocklan Corp. 
of Chicago. 

Other new products introduced at 
this show, which included industry 

(Continued on page 33) 

PILOT STORE -Record Factory's store in the San Francisco suburb of 
Colma was the 30 -unit chain's first choice in which to integrate video rent- 
al. The movie section is in the far right rear and consists of 80 feet of wall - 
mounted impact plastic sleeves with empty packages displayed. Comput- 
er software is in the center section. Extreme foreground shows emphasis 

on dump bins of blank tape. 

`Nuclear War' Game 
Gets Mixed Reviews 

LOS ANGELES -A computer 
software package written by a de- 
fense analyst that simulates the im- 
pact of nuclear conflict is receiving 
mixed reactions among retailers who 
will be selling the program. Dubbed 
"Strategic Nuclear War" by its co- 
author Dr. William Martel, a consul- 
tant on defense for Abt Associates in 
Cambridge, Mass., the nuclear war 
package was patterned after the gov- 
ernment's computerized war simula- 
tions in Washington. 

Says the manager of Softwaire 
Centres International here, "I think 
it will be popular among people who 
like war games. I don't know if it will 
sell well." The store sells other war 
simulations programs, he adds. 

But, notes the store manager, the 
program would receive a review, and 
how it presents nuclear war would 
determine if "Strategic Nuclear 
War" becomes one of the titles in- 
cluded in store demonstrations. 

Martel and co- author Dr. Paul 
Savage, a college professor, plan to 
roll out the title this month. They are 
investigating distribution channels, 
deciding on packaging and setting a 

Dealer Wish List #2 
RE: Video Accessories 

Profit Margins (I'm not here for my health). 
In -store service (Give me product that 
turns, packaging, signs, sales aids and - 
above all - call on me. Help me where 
live). 
Complete line (if I have everything but the 
one thing the customer needs, I have 
nothing). 
Delivery (It makes no sense to sell 
something I can't get when my customer 
needs it). 
Product Quality and Recognition (I can't 
sell what the customer never heard of or 
doesn't want). 
Expertise (There's not enough hours in the 
day to keep up with all the changes in pro- 
ducts and technology. Keep me a step 
ahead of the trends - and my competi- 
tion). 

X All of the Above 
Mr. Peeler, you con hove it ell. Pfonfone Accessories by Pfenstiehl. 

Quell and Service for over 60 years. 

Pfarrtone 
BY Pfanstfehl 

3300 Washington St., Waukegan, IL 60085 

I 

price tag of about $50 on the simula- 
tion game, which comes on floppy for 
Apple computer. 

"There are a number of approach- 
es (to retailing the title) we are look- 
ing into," says Savage. And despite a 
number of offers for the title, Savage 
and Martel say they are in no hurry 
to get the game to market. Both agree 
that because of the sensitivity of its 
subject matter, it is critical that the 
title receive a carefully constructed 
marketing plan. 

A store manager at a San Francis- 
co Record Factory suggests that if 
"the hype is right, it will stir up some 
interest." He compares the game to 
the movie "WarGames," which in- 
volved the government's nuclear war 
simulation software. 

The game's authors say they take 
no ideological stand on nuclear war. 
They say they wanted to develop 
software that objectively shows its 
impact. "Strategic Nuclear War" 
provides information on what is like- 
ly to happen in the event of such a 
conflict. 

Game action centers on a world 
map, or a "nuclear landscape." Users 
plan a first strike with options to ei- 
ther use Russian -made weaponry 
(55 -215, 22s, 23s, Scuds, Frogs) or 
American -developed weapons (Cruise 
missiles, B -52 bombers, Pershing IIs, 
MX missiles). More than 600 mili- 
tary outposts or cities are potential 
targets for the weapons. 

After one initiates a nuclear con- 
flict, the computer calculates statisti- 
cal results. It tells the death toll, and 
casualty and survival rates. The state 
of the economy is also included in 
several brief updates on what has oc- 
curred after a nuclear disaster. The 
results even include details on which 
buildings and factories will be stand- 
ing after a hit. 

FAYE ZUCKERMAN 

Other Designs Available 

bowers I.'4fJ 
5331 N. Tacoma Indianapolis. Indiana 46220 

1311) 251 -3918 or 13171253 -4321 
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ReoiIîng 
Paulson Offering A Unique Mix 
Pickwick Vet's Distributorship Combines Five Functions 

By EARL PAIGE 

LOS ANGELES -As other sur- 
viving independent distributors ex- 
plore realigned services and regional 
coverage to buttress their business, 
veteran Eric Paulson has designed his 
new Navarre distributorship as a su- 
per indie offering five functions never 
before combined in a record /tape 
wholesaler. 

Paulson, a former senior vice presi- 
dent with Pickwick, boasts that con- 
ventional terms such as "distributor" 
or "one- stop" don't even fully de- 
scribe the services that his new Min- 
neapolis- based firm will provide as it 
begins shipping this week. 

As an example, he cites such strat- 
egies as planned visits to secondary 
radio stations throughout the five up- 
per Midwest states he'll reach, a pro- 
motional thrust Paulson claims isn't 
being done by anyone else. 

Primary market stations will be 
served by a staff promotion manager, 
while secondaries will be tackled by 
personnel drawn from area college 
stations. Navarre's total promotion 
team will number 11. 

Another of the unique functions of 
Navarre (named after Paulson's 
hometown founder) is acting as na- 
tional 12 -inch singles supplier for 
Musicland, a move that implies going 
beyond the indie label bounds. Na- 
varre will be helping Musicland test 
12 -inch products in 75 of its stores. 

Navarre additionally will be exclu- 
sive indie label distributor for Pick- 
wick Rack, Target's 240 stores and 
the Minneapolis Lieberman branch. 

Paulson is particularly proud of 
Navarre's role in computer software 
distribution. In terms of background 
in this product category, Paulson 
notes his role in putting Pickwick 

COMPUTER 
SOFTWARE/ 

VIDEO GAMES 
CONFERENCE 

March 7 -9, 1984 
Westin St. Francis 

San Francisco, California 

and Softsel together, "helping Pick- 
wick get into computer software." 
Moreover, Paulson says one of sever- 
al backers of Navarre, minority 
stockholder Dickenson Wiltz, has a 
wide background in computer soft- 
ware and currently serves as a con- 
sultant to Control Data. 

The computer software depart- 
ment is now being staffed. There will 
be one sales staffer added in Des 
Moines or Omaha. 

Navarre's function as a one -stop is 

also unique, Paulson claims, in that 
indie labels are being priced on a dual 
basis about 35 cents off major label 
product. Paulson sees the price in- 
centive plus the promotion muscle of 
his promotion department as a 
groundbreaker in indie distribution: 
"The majors will watch us. They 
might even want to start doing it. 
They are much more ably equipped 
than I am, but I feel this is what we 

have to offer indie labels in today's 
marketplace." 

A fourth area in which Paulson 
feels Navarre, operating out of 
12,000 square feet, is a rare entry in 
having no retail outlets. "We're a 
pure one -stop," Paulson says. 

Tying it all together, Paulson says, 
is the CadoSystem 3120, a double 
hard disk drive computer Navarre 
has purchased. What does it offer? 
Any given title can be keyed in for 
product movement monitored by 
week for the last 10 weeks. Inventory 
on hand, product ordered, product 
back -ordered from manufacturer and 
potential availability date are also all 
featured. 

A recorded product salesperson 
will headquarter in Omaha. Another 
salesperson will be based in Minne- 
apolis, working under Jerry Bix, dis- 
tribution manager, along with a two - 
person order desk. 

U.K. Software Company 
Claims 3D Breakthrough 

LONDON -The latest batch of I1 

new home computer games from 
software company Quicksilva here 
includes what's being called the first 
program to achieve perfect 3D simu- 
lation, and a special "Games Design- 
er" tape which allows unskilled users 
to modify existing games or create 
new ones. 

Both the soft solid 3D "Ant At- 
tack," which was designed by Scot- 
tish sculptor Sandy White, and 
"Games Designer," the first title to 
originate from Quicksilva's own Soft- 
ware Studios, are designed for use on 
Sinclair/Timex Spectrum 48K ma- 
chines. But the launch also includes 
games aimed at owners of Commo- 
dore 64 and BBC Model B micros. 

Quicksilva has timed the release 
for the Christmas market. Games 
software trading is so seasonal here 
that the company's Rod Cousens es- 
timates quiet season volume of 
around 90,000 units monthly rises at 
peak periods like Christmas by as 
much as 400 %. "That's why we need 

a distributor the size of CBS Records 
to cope," he notes. 

Retail prices of the Quicksilva cas- 
settes average $11, with the more 
complex and differently packaged 
"Games Designer" at $22.50. Cou- 
sens says the new titles are expected 
to sell through into next spring. 
Games typically have a sales life of 
four to six months, though classic 
programs of the "Space Invaders" 
type are still selling steadily after 18 

months or more. 
Quicksilva, which began life two 

years ago as a hardware company set 
up by Nick Lambert in a backroom 
workshop, now boasts 74 overseas 
agents handling its product in most 
parts of the world outside the Eastern 
Bloc, and also claims to be the only 
U.K. software firm with its own iden- 
tity in the U.S. market. 

In the U.S., Carl Ziegler heads the 
Quicksilva Inc. operation out of San 
Antonio, Tex., which aims not only 
to service Stateside business but also 
to cover Central and South America. 
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Marketing 
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Leading Wholesaler of 
All Brands of Audio/ 

Video Tape, Computer 
Diskettes, Recorder/ 

Computer Care & 
Accessories 

*Monthly Specials 
*Complete FREE 
Wholesale 
Catalog Available 
CALL TOLL FREE 
1- 800-334-2484 

In NC 1 800 672.2802 
Raleigh /Cary. 919 -467.3302 

PA. Box 884 Dept. BB Cary. NC 27511 

12 INCH DISCOS 

SHANNON -Let The Music Play 
GARY'S GANG -Makin' Music 
GARETT'S CREW -Nasty Rock 
S.O.S. BAND -Tell Me You Still Care 
GRAND MIXER D. ST. -Grand Mixer 
NYHTJAR -All In Fun 
GARY BOND -The Crown 
NEW ORDER -Confusion 
RUN -D.M.C. -It's Like That Sucker M.C.'s 
BRENDA JONES- Tonight I'm Gonna Make You A 
Star 
CAPTAIN ROCK -The Return Of Capt. Rock 
FAB 5 FREDDY -Change The Beat English /French 

BUDGET 
2.25 

VARIOUS ARTISTS ... Super Disco Breaks Vol 5 
HARLEM UNDERGROUND . Harlem Underground 
MALCOLM X Grassroots Speech 

(Less than 10 per 
title $2.95 ea.) 

HAZEEL DEAN -Searchin' (I Gatta Find A Man) 
THE B BOYS -Two Three Break 
LOVE BUG STARSKI- You've Gotta Believe 
G- FORCE -Feel The Force 
T. SKI VALLEY -Valley Style 
RAMMELZEE vs K. ROB -Beat Bop 
KREAMCICLE -No News Is News 
SERENA -Get Your Body Up 
DIMPLES D.- Sucker's D.J.'s 
CURTIS HAIRSTON -I Want You (All Tonight) 
LIME -Angel Eyes 
THE MASTERDON COMM. -Funk Box Party 
FONDA RAE -Live It Up 

ALBUMS 
each 

MALCOLM X Ballot & Bullets 
SHIRLEY CAESAR Super Gospel Hits 
REV. DR. M.L. KING 1929 -1968 

2.00 each 

RICHARD PRYOR Black Ben 
RICHARD PRYOR Outrageous 
RICHARD PRYOR The Very Best Of 
RICHARD PRYCR Holy Smoke! 
RICHARD PRYOR Rev. Durite 
DONALD BYRD A New Perspective 

THE CONTROLLERS 

1.50 

In Control 

FREDDIE HUBBARD .. The Night Of The Cokkers 
THE MOMENTS Sharp 
AL GREEN The Belle Album 
BROOK BENTON This Is 
SHIRLEY BASSEY All By Myself 

each 

FOXY 

FOR A COMPLETE LISTING, CALL OR WRITE 
Minimum Order $50.00, C.O.D., Cash or Certified Check -Please add freight. 

TAPE KING INC. 
220 West 19th Street, New York, NY 10011 

(212) 675 -0800 
TOLL FREE: 800 -221 -7938, 7939 

EXPORTING TO ALL COUNTRIES Our TELEX 237891 
(Some Quantities Limited-Prices Subject to Manufacturer's Change) 

We Catalog ail labels on LP ,s and Tapes Orders shipped same day. 

Hot Numbers 

TAPE DISTRIBUTORS 
220 West 19th St.. N.Y.. N.Y. 10011 212- 675 -0800 

LARGEST SELECTION OF 
PRE -RECORDED & 
BLANK CASSETTES 

BUDGET CASSETTE TAPES 
2.25 each 

#701 SOUTH PACIFIC / OKLAHOMA 
#702 THE KING & I / CAROUSEL 
#703 MY FAIR LADY / CAMELOT 
#704 FIDDLER ON THE ROOF / GYPSY 
#705 THE SOUND OF MUSIC / THE MUSIC MAN 
# 706 WEST SIDE STORY / CABARET 
#708 ANNIE / A CHORUS LINE 
#709 16 BROADWAY HITS FROM THE 40's & 50's 
#710 16 BROADWAY HITS FROM THE 60's & 70's 
#711 WESTERN FILM THEMES / (HI NOON, MAVERICK. 
THE GOOD THE BAD & THE UGLY) 
#712 JAMES BOND THEMES / (LIVE & LET DIE, 
GOLDFINGER, ETC.) 
#713 ACADEMY AWARD THEMES / (GOLDEN POND, 
CHARIOTS OF FIRE, GONE WITH THE WIND) 
#714 MOVIE LOVE THEMES / 10, LOVE STORY, 
ROMEO & JULIET 
#715 STAR WARS / MUSIC FROM THE MOVIE FROM 
JOHN WILLIAMS 
#716 SCI -FI SPECTACULAR / MUSIC FROM E.T.. 
SUPERMAN, STAR TREK 
#717 ACTION FILM SCORES / RAIDERS, 2001, 
BLADE RUNNER, JAWS, BRIDGE TOO FAR 
#719 CLASSICS FROM CINEMA/ APOCALYPSE NOW, 
FANTASIA, KRAMER VS KRAMER 
#720 HORROR MOVIE MUSIC / POLTERGEIST, 
HALLOWEEN, OMEN, THE SHINING 

20 GREATEST HITS 
FATS DOMINO / Blueberry Hill, Blue Monday, I'm Walking 
JERRY LEE LEWIS / Roll Over Beethoven, Tall Sally, 
Johnny B. Goode 
BOB MARLEY & THE WAILERS / Stir It U, , Kinky Reggae, 
Kaya 
THE PLATTERS /Only You, My prayer, Smoke Gets In My 
Eyes 
CHUBBY CHECKER / The Twist, Lets Twist Again, 
The Hucklebuck 
DIONNE WARWICK / Walk On By, Alfie, Promises, 
Book Of Love 
HARRY BELAFONTE / Matilda, Farewell Jamaica. 
In That Great Gettin 
LOUIS ARMSTRONG /Hello Dolly, Mack The Knife, 
Cabaret 
NAT KING COLE / These Foolish Things, Again, Stardust 
ELLA FITZGERALD / It's Only A Paper Moon, 
That Old Black Magic 
GOLDEN HITS FROM THE 60's / Mary Hopkin, Allisons, 
Martha Reeves 
DO YOU REMEMBER / Box Tops, The Drifters, Jan & Dean, 
Joey Dee 
OLDIES BUT GOODIES / Percey Sledge, Clovers, Drifters, 
Crystals 
ALL TIME GOLDEN HITS / Gary Puckett, 
Gerry & Pacemakers 
STEVIE WONDER / Innervisions 
STEVIE WONDER / Talking Book 
STEVIE WONDER / Fullfillness First Finale 

BLANK CASSETTES TAPES 
MEMOREX BLANK TAPES 
D B C -60 2 PK. $2.79 
D B C -90 2 PK. $3.50 
MRXI C -60 2 PK. $3.15 
MRXI C -90 2 PK. $4.79 
HI BIAS 2 60 MIN. 2 PK. $3.15 
HI BIAS 2 90 MIN. 2 PK. $4.79 
MRXI C -60 3 PK. $4.50 
MRXI C -90 3 PK. $6.00 

TDK BLANK TAPES 
DC 60 MIN. $.99 
DC 90 MIN. $1.29 
DC 120 MIN. 2 pk. $.99 
DC 90 MIN. 2 pk. $2.99 
AD 60 MIN. 2 pk. $2.69 
SA 60 MIN. 2 pk. $4.50 

MAXELL BLANK TAPES 
UL 60 MIN. $1.25 
LN 60 MIN. $1.00 
LN 46 MIN. $2.40 2pk. 
LN 60 MIN. $2.75 2pk. 
LN 90 MIN. $4.00 2pk. 
LN120 MIN. $4.25 2pk. 
UD 60 MIN. $3.50 2pk. 
UD 90 MIN. $5.00 2pk. 
UDXL -2 60 MIN. $5.49 2pk. 
UDXL -2 90 MIN. $5.99 2pk. 

IMPORTED CASSETTES 
C -60 3 BAG $.69 
C -90 3 BAG $.99 

Call or write for catalog containing many more listings. J 
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Billboard 
Pop Singles 

CHART RESEARCH 
PACKAGES 

The definitive lists of the top hits year by year, 
through the entire history of record charts. 

Based on the authoritative statistical re- 
search of the music industry's foremost trade 
publication. 

THREE TITLES AVAILABLE: 

Number One Pop Singles, 1941 through 
1982. Lists Billboard issue date, title, artist 
and label of the number one record of each 
week. $50.00. 

Top Ten Pop Singles, 1947 through 1982. 
Lists title, artist and label of every record which 
reached number 10 or higher on Billboard's pop 
singles charts. Listed alphabetically within 
each year. #1 records are indicated. $50.00. 

Top Pop Singles Of The Year, 1946 through 
1982. The annual listings of the top hits of the 
year in rank order, as published in Billboard's 
year -end special issues. Includes title, artist 
and label for each entry. $50.00. 

Individual yearly lists may also be purchased 
separately; see coupon below. $5.00 per list. 

Billboard Chart Research 
Attn: Barbara DeMaria 

1515 Broadway 
New York, NY 10036 

Please send me the following Billboard Chart 
Research Packages: 

A -1 Number One Pop Singles @ $50.00 

A -2 Top Ten Pop Singles @ $50.00 

A -3 Top Pop Singles Of The Year @ $50.00 

Individual yearly lists from 
(please list book code number) for 

(please list year(s) desired.) 

Check or money order is enclosed in the 
amount of: 

$ 
(Sorry no C.O.D. or billing.) 

Name: 

Corn pan y: 

Address: 

City, State, Zip: 

Overseas air mail rates available upon request. 

Retailing 
Survey For Week Ending 11 5 83 

ao 

3 
"s 

= 
d 

Copyright 1983, Billboard Publications. Inc No part 
or by any means. electronic, mechanical, photocopying. 

< -. 

c r--, 

d o 
c. H TITLE 
Ñ W Artist 
5 3 Label, No. (Dist. Label) 

of this publication 
recording, or 

Suggested 
List 

Prices 
LP, 

Dist. Cassettes, 
Co. 8 -Track 

may be 
otherwise. 

,c 
W 
3 
H 

reproduced. 
without 

E_ 

c 
e- 
.. 
iñ 
5 

z 
z 
o 

' 
W 

3 

' 
sawed in a retrieval system, 

the prior written permission 

- 

or transmitted. 
of the publisher. 

TM 

rn any 

Dist, 
Co. 

form 

Suggested 
List 

Prices 
LP, 

Cassettes, 
8 -Track 

TITLE 
Artist 
Label, No. (Dist. Label) 

---1 7 

2 

/) 

2 

68 

13 

DAVID BOWIE 1972 WEEKS 
The Rise And Fall Of Ziggy aT at 
Stardust RCA AYLI -3843 32 

THE WHO 1971 
Who's Next 
MCA 37217 

RCA 

MCA 

5.98 

5.98 

27 35 11 LYNYRD SKYNRD 1973 
Pronounced Leh -Nerd Ski - 
Nerd 
MCA 37211 MCA 5.98 

28 37 59 ALAN PARSONS PROJECT 1979 
Eve 
Arista ABM 8062 RCA 5.98 3 5 71 BILLY JOEL 1974 

Piano Man 
Columbia PE 32544 CBS 

29 17 63 STEELY DAN 1972 
Can't Buy A Thrill 
MCA 37040 MCA 5.98 4 8 19 STEELY DAN 1977 

Aja 
MCA 37214 MCA 5.98 

30 11 11 ELTON JOHN 1977 
Elton John's Greatest Hits 

MCA l. 27216 MCA 5.98 
5 6 71 CAROLE KING 1971 

Tapestry 
Epic PE 34946 CBS 31 40 5 AEROSMITH 1980 

Greatest Hits 
Columbia PC -36865 CBS 

6 7 53 THE PRETENDERS 1981 
Extended Play 
Sire SIR 3563 WEA 5.98 32 42 5 PSYCHEDELIC FURS 1980 

Psychedelic Furs 
Columbia PC -36791 CBS 

7 4 55 JOE JACKSON 1979 
Look Sharp! 
AAM 3187 RCA 5.98 33 43 3 SIMON AND GARFUNKEL 1966 

Sounds Of Silence 
Columbia PC -9269 CBS 

8 13 61 THE WHO 1971 
Meaty, Beaty, Big And 
Bouncy 
MCA 37001 MCA 5.98 34 45 3 AEROSMITH 1975 

Toys In The Attic 
Columbia PC -33479 CBS 9 19 63 THE WHO 1978 

Who Are You 
MCA 37003 MCA 5.98 35 14 39 SPYRO GYRA 1979 

Morning Dance 
Infinity 37148 MCA 5.98 10 16 65 THE MONKEES 1976 

The Monkees' Greatest Hits 
Arista ABM 8061 RCA 5.98 36 26 9 THE MOODY BLUES 1970 

A Question Of Balance 
Threshold THS 3 POL 5.98 

11 3 13 ELTON JOHN 1974 
Elton John's Greatest Hits 
MCA 37215 MCA 5.98 37 20 27 DAVID BOWIE 1977 

Heroes 
RCA AYLI -3857 RCA 5.98 

12 18 39 DAVID BOWIE 1974 
Diamond Dogs 
RCA AYLI -3889 RCA 5.98 38 48 37 AL GREEN 1975 

Greatest Hits Vol. I 

Motown 5283 MCA 5.98 
13 23 53 DON McLEAN 1971 

American Pie 
United Artists LN 10037 CAP 5.98 39 27 69 DAN FOGELBERG 1972 

Home Free 
Epic Stock PC 31751 CBS 

14 12 67 DAN FOGELBERG 1974 
Souvenirs 
Epic PE 33137 CBS 40 29 57 STEELY DAN 1975 

Katy Lied 
MCA 37043 MCA 5.98 

15 20 33 ELVIS COSTELLO 1978 
This Year's Model 
Columbia PC 35331 CBS 41 41 37 LOGGINS AND MESSINA 1976 

"Best Of Friends" 
Columbia PC -34338 CBS 

16 22 69 DAN FOGELBERG 1975 
Captured Angel 
Epic PE 33499 CBS 42 38 19 JEFF BECK 1975 

Blow By Blow 
Epic PE 33409 CBS 

17 15 61 THE WHO 1970 
Live At Leeds 
MCA 37000 MCA 5.98 43 47 23 JIMMY BUFFETT 1974 

Livin & Dying In 3/4 Time 
MCA 37025 CBS 5.98 

18 21 67 DAN FOGELBERG 1977 
Netherlands 
Epic PE 34185 CBS 44 

yr RICK SPRINGFIELD 1982 
Success Hasn't Spoiled Me 
Yet 
RCA AYLI-4767 RCA 5.98 

19 24 13 
Gaucho 

DAN 1980 

MCA 37220 MCA 5.98 
20 28 11 MIKE OLDFIELD 1973 

Tubular Bells 
Virgin /Epic PE 34116 CBS 

45 , ».A. VARIOUS ARTISTS 1983 
25 Years Of Grammy Greats 
Motown 5 -309ML MCA 5.98 21 25 15 JUDAS PRIEST 1977 

Sin After Sin 
Columbia PC -34787 CBS 

46 32 53 STEELY DAN 1976 
The Royal Scam 
MCA 37044 MCA 5.98 22 19 13 VARIOUS ARTISTS 1983 

25 #1 Hits From 25 Years 
Motown M5 -308 ML2 MCA 9.98 47 34 49 TOM PETTY & THE 

HEARTBREAKERS 1978 
You're Gonna Get It! 
MCA 37116 MCA 5.98 

23 31 35 BOZ SCAGGS 1980 
Hits 
Columbia PC -36841 CBS 

24 33 17 NEIL DIAMOND CLASSICS 1983 
The Early Years 
Columbia PC -38792 CBS 

48 36 9 THE MOODY BLUES 1970 
To Our Children's Children 
Threshold THS I POL 5.98 

25 30 35 PSYCHEDELIC FURS 1981 
Talk Talk Talk 
Columbia PC -37339 CBS 

49 
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JUDAS PRIEST 1983 
The Sad Wing Of Destiny 
RCA AYLI -4447 RCA 5.98 

26 39 5 ELVIS COSTELLO 1980 
Get Happy 
Columbia PC -36347 CBS 

50 BILLY JOEL 1976 
Turnstiles 
Columbia PC -33848 CBS 

*/,,,o,aoaaio 

Give the gift 
of music. 
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New Products 

The Savoy Leather Manufacturing Corp. of Haverhill, Mass., introduces the 
Silver Bullet Cassette case. It holds 30 tapes and features foam padded 

vinyl, two latching lock mechanisms and a flocked velour interior. 

Clarion's Audia CSX -535 is a flush mount component speaker system fea- 
turing a five -and -a- quarter -inch woofer with Olefin cone, one -inch flat mica 
diaphram tweeter and three -position tweeter level control. The unit has a 

two -inch mounting depth with 100 -watt power capability. 

Slice it 
any way you like ... 
or take the whole pie! 
Recoton will 
serve all your 
accessory needs 
at a sweet 
profit to you. 

a re c OT n 
46 -23 Crane Street 
Long Island City, N.Y 11101 
(212) 392-6442 
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AUDIO 

... the famous recording 
company of the 40's, 
50's, early 60's . . . 

We're still shipping those ORIGINAL RE- 
CORDINGS by the ORIGINAL HIT ART- 
ISTS. Cash in on the constant demand for 
Specialty's Little Richard, Larry Williams, 
Lloyd Price, Sam Cooke's Gospel, Soul Stir- 
rers, Pilgrim Travelers, etc. by contacting me. 

Joey Mafia 
Specialty Records 

8300 Santa Monica Blvd. 
Los Angeles, CA 90069 

Phone (213) 656 -7711 

Retailing 
L.A. CONNECTION RECORDS & TAPES 

Black -Owned Store Does lt All 
LOS ANGELES -L.A. Connec- 

tion Records & Tape in Stockton, 
Calif. is an example of how black re- 
tail stores outside the major urban 
centers provide a nucleus for the mu- 
sic community, from concerts and 
clubs to record distribution. This 
store literally does it all, according to 
Wes and Otan Major. 

Coming directly to the San Joa- 
quin area from high school in Los 
Angeles, Wes, 24, went from wres- 
tling packages at UPS, working part - 
time at Wherehouse and hustling mo- 
bile dance gigs to opening a small 
store in Modesto in 1980. Los Ange- 
les retail chain veteran Ben Warren 
of VIP Records backed the $3,500 in- 
ventory. Brother Olan, a year youn- 
ger, soon joined Wes. 

We were scratching every bit of 
the way," says Wes Major of the Mo- 
desto store, which finally closed in 
February eight months after the 
opening of the Stockton unit. "Un- 
employment in Modesto hit 23 %." 

Initially lured to the large agricul- 
tural area by relatives, the brothers 
Major were encouraged by their late 
father, former New England Patriots 
halfback Marvin Major. Of the influ- 
ence of his father, who died at age 47, 
Wes Major says, "I saw how he hus- 
tled when he got the Speak Easy go- 
ing in Los Angeles. It inspired us." 

Today, the brothers have a dance 
DJ booking agency, West Coast En- 
tertainment; are involved in concert 
production; manage the New Escape 
nightclub in Stockton two nights a 
week; do some local independent dis- 
tributing to other record stores, and 
hope to launch a store franchising ad- 
junct. All this activity is based at the 
2,000 square foot store in south 
Stockton. 

As the store's name indicates, Wes 
and Olan keep bringing people up 
from Los Angeles, first friend Barryn 
Davis and then Steven Jackson, who 
manages the store. "There is virtually 
no radio exposure for black and 
dance music around the region. I tell 
labels, 'We are the stations,' because 
we are looked to in terms of what is 

new and promising," says Wes. 
In the store, open 11 a.m. -10 p.m. 

weekdays and 11 -11 on weekends, 
two turntables, a mixing board and 
powerful loudspeakers turn the out- 
let into a virtual dance club. "Every- 
thing we sell is played in the store. I 

learned at Wherehouse how disap- 
pointing it was to see people buy mu- 
sic that was sealed up and then have 
to return it," says Wes. 

L.A. Connection caters to between 
50 and 60 dance club DJs operating 
mobile units, claims Major, a factor 
that keeps the store alert to trends 
(much product is purchased from 
Eastern suppliers). The large propor- 
tion of 12 -inch singles sells at list, 
with regular LPs going at $7.98 and 
regular singles at $1.69, evidence that 

Bromo's Moran 
Dies At Age 39 

LOS ANGELES -Retailing and 
wholesaling pioneer Dan Moran, 
founder and president of Bromo Dis- 
tributing, died in Oklahoma City 
Oct. 22 as a result of a car accident. 
He was 39. 

Bromo grew from a single store in 
1972 to what is now 63 Sound Ware- 
house stores in nine states, plus two 
Buttons Home Video & Electronics 
units, in addition to Bromo, the 
wholesale firm. 

Moran is survived by his wife Kay; 
two daughters, Heather and Caitlin; 
and his son, James D. Moran Jr. 

specialization helps maintain healthy 
margins. 

There are Tower and Record Fac- 
tory stores in Stockton, "but they 
stick to rock," according to Wes. Ac- 
tually, the brothers Major find that 
L.A. Connection sells considerable of 
such crossover product as Men At 
Work and Human League. Of the 
large Hispanic population, Major 
says, "Fifty percent are into funk, 
soul and dance." L.A. Connection 
does not stock Latin product because 
of competition from Disco Azteca. 

Wes and Olan hope to open a sec- 
ond store in 'Sacramento next year 
but really have their eyes on a store 
franchise idea. "We see the record 
business turning around. We went 
from ordering $15,000 in product a 

year to now $100,000," says Wes Ma- 
jor. "Of course, the minorities recov- 

er from the recession farther down 
the economic road. We want to be 

there when business really turns 

around." 
EARL PAIGE 

RECORDS * 8 TRACK TAPES # CASSETTES 

Nfoivilif40 
SEND FOR FREE 

CATALOG LISTING 

Huge Selection of 
Manufacturers' 
Deletions, Overruns, 
Closeouts. TRADE ONLY) 

POP SHOWS* MOVIES - JAll 
COUNTRY & WESTERN * ROCK 

CLASSICS* INSTRUMENTALS 

VOCALS and much more! IMMEDIATE DELIVERY 

Cash In On The Extra Profits 
That Surplus Makes Possible. 

SURPLUS RECORD 
84-184 Dayton Avenue 

and Tape Distributors 
Building 5A, PO Box 479 1120 West Exchange Avenue 
Passaic, N.J. 07055 Chicago, Illinois 60609 
(201) 778 -0877 (212) 695 -6117 (312)376 -8432 
MANNY WELLS PETER HYMAN MERRILL OR JACK ROSE 

WORLD WIDE 

TELEX 133404 
NY RECORD PAS ' 
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WHAT SELLS 
BESIDES) 
RECORDS? 

TOUR PROGRAMS POSTERS 

VA N H 
L I V E 

DECALS 

BUTTONS BUMPER STICKERS PAINTER HATS 
Many record stores are finding long profits in rock -n -roll 
accessories from C.P. Rock! Posters, tour programs, buttons, 
patches, etc. Everything in our huge selection is fully licensed 
and absolutely guaranteed to sell! 

Call toll free 1- 800 -852 -3087 
In California 1 -800- 852 -8871 

California Posters 
6601 Elvas Avenue 
Sacramento, California 95819 

Write for a free complete catalog. 
Wholesale and retail requests welcome' 
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This listing of new LP /Tape releases is de- 
signed to enable retailers and radio program- 
mers to be up-to -the minute on available new 
product. The following configurations abbrevi- 
ations are used: LP- album; EP- extended 
play; CD- Compact Disc; CA -cassette: 8T- 
8- Track. Multiple records and /or tapes in a 

set appear within parentheses following the 
manufacturer number. 

New LP /Tape Releoses 
POPULAR ARTISTS 

BALL, TOM, & KENNY SULTAN 
Who Drank My Beer 
LP Kicking Mule KM -176 

BIGGS, MARK 
Season Of The Dream 
LP Kicking Mule KM -22 t 

BROZMAN, BOB 

Blue Hula Stomp 
LP Kicking Mule KM-173 

COUNTY, WAYNE, & THE ELECTRIC 
CHAIRS 
Storm The Gates Of Heaven 
LP Safari Heavy Metal Good 1 (Jem) 

THE IMPOSTERS 
Mask 
LP Dublab Records 

JIMI LA LUMIA & THE PSYCHOTIC 
FROGS 

Live At Max's Kansas City 
EP Rather Rude 69 (Jem) 

SULTAN, KENNY 
See Tom Ball 

TOYAH 
Love Is The Law 
LP Safari Voor 12 (Jem) 

VARIOUS ARTISTS 
The Kinshasa Sound 
LP Original Music OMA 102 

VARIOUS ARTISTS 

4830 Lakawana 
Suite 121 

Dallas, Texas 75247 
214/631 -1100 

- t DISTRIBUTING CORP. 

The only "SUPER ONESTO 
offers terrific RCA savings: 

5.05 sale price 9.98 List 8.98 List 

7 
in the Southwest 

5 .49 sale price 
(while QTY's last) 

For orders or information call in Texas 1- 800 -442 -7447 outside Texas 1- 214- 631 -1100 

HMICS 
SWEET DREAMS 

(are made of thi$4 

RC/1 
EURYTHMICS /Sweet Dreams 
RCA -4681 $8.98. $5.05 

DIONNE WARWICK 
HOW MANY TIMES CAN WE SAY GOODBYE 

Includes: 
HOW MANY TIMES CAN WE SAY GOODBYE 

(Duet with Luther Vandross) 

GOT A DATE 
DIONNE WARWICK 
(How Many Times Can We Say Goodbye) 
ARI -8104 $8.98. $5.os 

DANGERFIELD 
; 

RAPPIN' 
RODNEY 

RODNEY DANGERFIELD 
Rappin' Rodney 
RCA -4869 $8.98. $5.o5 

THE CLOSER YOU GET 
r 

Includes: DIXIELAND DELIGHTTHE 
CLOSER YOU GETLADY DOWN ON LOVE 

ALABAMA (The Closer You Get) 

RCA -4663 S8 98 $5.05 

AIR SUPPLY 
GREATEST HITS 

AIR SUPPLY /6 Hits 
ARI -8024 $8.98. $5.os CASSETTE 

KENNY ROGERS 
EYES THAT SEE IN THE DARK 

KENNY ROGERS 
Eyes That See In The Dark 
RCA -4697 $8.98. $5.05 

,,,i, 
szl:igt_. 

<Y 

ATLANTIC STARR 
Yours Forever 
A &M -4948 

$8.98. $5.05 

HALL & OATES /Rock 'N Soul Pt. 1 

RCA -4858 $9.98. $5.49 
THE POLICE 
Synchronicity 
A &M -3735 $8.98. $5.05 

Offer good through Nov. 11th -For Dallas -COD orders get 2% disc. 

Songs The Swahili Sing 
LP Original Music OMA 103 

VARIOUS ARTISTS 
WDHA N.J. Rock II 
LP Jem DHA -2 $6.98 

JAZZ 

ATLANTIS: BJORN JASON LINDH 
Images Of An Island 
LP Storyville SLP 4132 (MMG) 
CA SC 44132 

BOBBY HACKETT'S SEXTET 
Bobby Hackett's Sextet 
LP Storyville SLP4059 (MMG) 
CA SC 44059 

HINES, EARL 
Earl Hines At Club Hangover, Vol. 5 
LP Storyville SLP 4063 (MMG) 
CA SC 44063 

HODGES, JOHNNY & CHARLIE 
SHAVERS 
A Man And His Music 
LP Storyville SLP 4073 (MMG) 
CA SC 44073 

ROBERTS, LYNN 
Harry, You Made Me Love You (A 
Tribute To Harry James) 
LP Moss Music Group MMG 1 148 $7.98 
CA CMG 1148 $7.98 

SHAVERS, CHARLIE 
See Johnny Hodges 

CHRISTMAS 

THE GREGG SMITH SINGERS 
Favorite Christmas Carols 
LP Vox Turnabout TV 34798 $5.98 
CA CT 4798 $5.98 

NEWMAN, ANTHONY 
Organ Favorites For The Christmas 
Season 
LP Vox Turnabout TV 34797 45.98 
CA CT 4797 85.98 

MISCELLANEOUS 

AUSTEN, SETH 
Appalachian Fiddle Tunes For Finger 
Style Guitar 
LP Kicking Mule KM -174 

HORNBOSTEL, LOIS 
Vive Le Dulcimer 
LP Kicking Mule KM -235 

MURPHY, DENNIS 
Timpan: Traditional Irish Music For 
Hammered Dulcimer 
LP Kicking Mule KM -223 

Dealer Reports 

Growing Demand 

For Used Games 
NEW YORK -While sales figures 

for the video game industry continue 
to plummet, one game merchandiser 
reports his sales are climbing nearly 
20% monthly. He sells used video 
games, and is finding skyrocketing 
demand for them. 

Nearly 5,000 used cartridges make 
up the stock at the store, based in 
Forest Hills, N.Y. and called Forest 
Hills Used Video Game Cartridges. 
It is located inside Forest Hills Dis- 
count Books, a bookstore that sells 
used paperbacks. 

The games sell for between $1.95 
and $18.95. This week's special is 
"Pac -Man" for $1.95. "It's selling 
well," notes store owner Robert 
Schwartz. Other titles include "Pit- 
fall" for $13.95, "Q -Bert" for $16.95 
and "Centipede" for $9.95. 

Some 300 titles are displayed be- 
hind a counter in the front of the 
store. On the counter is a working 
video game machine so customers 
can test out the cartridges before pur- 
chasing them. 

Forest Hills Used Cartridges cur- 
rently does not rent games. The store 
did offer rental, but found renting to 
be too time consuming. "The de- 
mand to buy was much higher than 
rental demand," Schwartz adds. 

Originally, Schwartz solicited used 
titles in print advertising. That was 
nearly a year ago, but now he re- 
ceives merchandise from all over the 
U.S. He doesn't advertise, and he 
buys the games for between $1 and 
$13. 
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MAXELL ADVANCES 
STATE OF THE ART 
TECHNOLOGY TO A 

HIGHER STATE. 
MAXELL INTRODUCES THREE NEW PREMIUM PRODUCTS. 

Over the years, Maxell has been the leader in the 
audio /video /computer software business. And the 
advanced tape technology used to create our three 
new products will keep us on top for years to come. 

For the new XL -S Recording Tape, we developed a 
superfine Epitaxial formulation. This greatly 
increases its dynamic range, making the XL -S the 
ideal tape for all high performance recording needs 
and perfect for digital audio disc recording. 

We also developed a totally new Epitaxial formula- 

tion for HGX Gold Videotape. Its superfine particles 
deliver brighter chroma levels and higher audio 
sensitivity. And the binding process, using molecular 
fusion, gives our new VHS and Beta video cassettes 
unmatched durability. 

For the new Gold Standard Floppy Disks, which 
exceed the industry standards in error -free perfor- 
mance and durability, we have developed an improved 
jacket. It is heat- resistant to 140° to withstand drive 
heat without thermal expansion and without risk of 
mistracking. This further extends disk life. 

But product advances alone won't sell new products.. 
So Maxell backs you up with one of the best 

marketing programs in the industry. And that gives 
you profits few can match. 

maxell 
IT'S WORTH IT. 

(Ci Ivri { Mi..i t....i,,., iii... 1 ,.,. c ,li-, i I .' 
M, Ni 

MINI -FLOPPY DISK 

Double Sided Hi.h Densit 

www.americanradiohistory.com

www.americanradiohistory.com


32 

Billboard 
Survey for Week 

Cornpuer 
opy right 1983 Billboard Publications Inc. No part of this publcation may be reproduced, stored in a retrieval system 

y form or by any means, electronic mechanical, photocopying, recording or otherwise, without the prior written permission 

Ending 

or transmitted 
of the 

11/5/83 

in 
publisher. 

ENTERTAINMENT TOP 20 
Y 

3 

H 

Ó 

ti 

N t 
0 

N 

3 

E 

j Title Manufacturer Remarks rn 

d 
G 
or 

a7 
c` 

8 
c 
E 

E ., m 

N 
= 
É rn` 

Ñ w F = 
co) 

., 
L 
c 

1 2 5 ZORK I Infocom Text Adventure Game 

2 1 5 CHOPLIFTER Broderbund Arcade -Style Game 

3 3 5 ZAXXON Datasoft Arcade -Style Game * * 
4 5 5 BLUE MAX Synapse Diagonal Scrolling Arcade Game * 
5 6 5 FORT APOCALYPSE Synapse Scrolling Arcade Game * * 
6 4 5 LEGACY OF THE LLYLGAMYN Sir -Tech Adventure Game 

7 7 5 JUMPMAN Epyx Action Strategy Game * * 
8 9 5 LODE RUNNER Broderbund Arcade -Style Game 

9 8 5 MINER 2049er Big Five Arcade Game 

1 O it 5 PLANET FALL Infocom Text Adventure Game 

1 1 12 5 TEMPLE OF APSHAI Epyx Fantasy Role- Playing Game * * 
12 10 5 FROGGER Sierra On -Line Arcade Game * * 
13 19 2 STAR LEAGUE BASEBALL Gamestar Arcade -Style Game * 
14 18 2 FLIGHT SIMULATOR Microsoft Simulation Package 

15 17 5 WIZARDRY Sir -Tech Fantasy Role- Playing Game 

16 13 5 CASTLE WOLFENSTEIN Muse Arcade Adventure Game 

17 14 5 EXODUS: ULTIMA III Origin Systems Inc. Fantasy Role- Playing Game 

18 16 5 PINBALL CONSTRUCTION SET Electronic Arts Educational Arcade Game 

19 

20 

15 5 DONKEY KONG Atari Arcade Game 

20 5 HARD HAT MACK Electronic Arts Arcade -Style Game 

EDUCATION TOP 10 
1 

2 

3 

4 

1 5 
Educational program that teaches touch typing to 

MASTERTYPE Scarborough ages 7 to adult in an exciting video game format in 
18 different lessons. 

' 
2 5 

3 part learning game designed to teach very young 
FACEMAKER Spinnaker children (age 4 -12) the computer keyboard & memory 

skills by asking them to work with a human face. 

3 5 KINDERCOMP Spinnaker 
Collection of 6 fun learning games designed to prepare 

p young children age 3-8 to read, spell & count while also 
familiarizing them with the keyboard. 

5 5 
Learning game that helps children (age 5 -9) write 

STORY MACHINE Spinnaker sentences, paragraphs and simple stones. The story 
is then animated on the screen & can be saved. 

5 4 5 
Educational program designed to prepare high school 

COMPUTER SAT Harcourt, Brace & Jovanovich students and adults for the SAT (Scholastic Aptitude 
Test). 

6 7 5 
No adult supervision & friendly interactive package 

EARLY GAMES Counterpoint Software, Inc. composed of 9 educational, entertaining games 
designed for children age 21/2 to 6. 

* * * 
7 6 5 

Teaches basic definitions, number line operations, 
ALGEBRA I Edu -Ware & MSA Co. sets & equation reduction rules. Part 1 of 6 volume 

series covering first -year course in Algebra. 

8 9 5 

IN SEARCH OF THE MOST Learning adventure that encourages problem -solving 
AMAZING THING Spinnaker & sharpens the mind of the player (age 10 to adult) 

who searches for the most amazing thing. 

9 8 4 TYPE ATTACK Sirius Invader -style educational typing game with multilevel 
screens designed for ages 6 to adult. 

1 O 
Interactive educational typing program designed for 

TYPING TUTOR Microsoft ages 7 to adult. 

HOME MANAGEMENT TOP 10 
1 1 5 THE HOME ACCOUNTANT Continental Home & Small Business Financial Management Program 

2 2 5 BANK STREET WRITER Broderbund Word Processing Package 

3 3 5 PFS:FILE Software Publishing Information Management System 

4 4 5 WORDPRO 3 , Professional Software Word Processing Package 

5 5 5 ATARIWRITER Atari Word Processing Program 

6 6 5 PRACTICALC Computer Software Associates Electronic Spreadsheet * 
7 7 5 PFS:WRITE Software Publishing Word Processing Package 

8 QUICK BROWN FOX Quick Brown Fox Co. Word Processing Program 

9 8 5 PFS:REPORT Software Publishing Information Management System 

10 9 5 HES WRITER HesWare Word Processing Program 

Now 
Playing 

Funware Drives 

Its Own Course 

With TI Game 
By FAYE ZUCKERMAN 

Solid state driving: Creative Soft- 
ware -owned Funware of Richardson, 
Texas has a driving game for the Tex- 
as Instruments 99/4A computer on a 
solid state cartridge. The game en- 
tails driving as fast and safely as one 
can to beat a 100- second clock. 
Along the race course, a player must 
avoid sideswiping other cars and oil 
slicks. 

The game comes with a split 
screen. One side of the screen gives a 
long -range view showing other car 
positions and obstacles; the other side 
shows a close -up view of the road 
coming up in front. 

Funware is one of the few third 
party vendors that owns a license to 
independently merchandise and mar- 
ket software for the TI 99/4A. Fun - 
ware acquired the license before TI 
changed its software policy, which 
today calls for the firm to take charge 
of the marketing of any titles it 
licenses. 

For example, when Broaderbund's 
"Choplifter" comes out for the TI 
99/4A, it will come in TI's packaging 
and will be marketed by the 
company. 

Both Creative Software and Fun - 
ware are offering toll -free numbers 
for retailers to order point- of -pur- 
chase displays. Distributors and sales 
representatives for the companies can 
provide dealers with a listing of the 
displays. 

* * * 
Whoops: N.A.P. Consumer Elec- 

tronics Corp., which introduced its 
new Probe 2000 line of video games 
in September, has announced that be- 
cause of integrated circuit problems, 
several new titles will not reach 
fruition. 

Already canceled are "Pursuit Of 
the Pink Panther," "Lord Of The 
Dungeon" and "Power Lords." 
"War Room," introduced earlier this 
year, will continue to be marketed. 

The Probe 2000 games were to 
have worked on company -owned Od- 
yssey home video game systems. 
"War Room" is the only game of the 
series made for the ColecoVision. 

* * * 
Woman of the year: A special bul- 

letin from Atari names who else but 
"Ms. Pac -Man" as the company's 
woman of the year. It makes sense. 
After all, Time magazine named a 
computer man of the year. 

Since Ms. Pac -Man's debut on the 
2600 last Valentine's Day, she has re- 
ceived such honors as topping Bill- 
board's top 15 video game chart. In 
late October, the title was made 
available for the 5200. It sells for 
$40.95. 

* * * 
New home video games: "Crash 

Drive" from Fox Video Games is 
now available on the Atari 260i, dud 
home computer in cartridge form. 
The game involves piloting a flying 
submarine up and down a sea -like 
playing field. Players must shoot at 
sea monsters, including giant squids. 

CBS Electronics has introduced 
"Mountain King" for the Atari 5200. 
The object of this game is to become 
king of a mountain by trekking 
through the inside of a mountain. To 
reach the goal, the player needs to 
collect a gold crown. Naturally, the 
player will be fighting off an assort- 
ment of nemeses. 

(Continued on opposite page) 
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Rekailing 
AT SAN FRANCISCO SHOW 

Book Publishers Announce Entry 
Into Software Manufacturing 

Continued from page 26 

speakers from Lotus Development 
Corp., Stoneware and Perfect Soft- 
ware, included: 

A line of personal improvement 
software that focuses on developing 
negotiation, leadership and commu- 
nication skills. These products for 
Apple and IBM computers come 
from Human Edge Software Corp., a 
newly formed company based in Palo 
Alto, Calif. 

The first personal computer 
greeting card, published by Culver 
City -based Friendly Bytes, comes on 
floppy disk for Apple and IBM com- 
puters. The software allows users to 
program music, sound effects, color, 
animation and written words into a 
"greeting card" on floppy to be sent 
through the mail. 

Insoft, Portland, Ore., intro- 
duced a music package called "Elec- 
tronic Duet." It's a synthesizer for 

the Apple computer. Insoft also 
launched °GraForth," a program- 
ming langaage that allows for the 
creation of software that has 3 -D 
graphics, text displays, high speed 
graphics ar.d plotting capabilities. 

Husband and wife team Charles 

and Ann Palmer -McCarty, who 
founded Totl Software Inc. of Wal- 
nut Creek, Calif., rolled out an ac- 
counting package with record -keep- 
ing applications for Commodore 
computers. 

European Market Unfazed 
By Coleco Computer Delay 

By MARCIA R.GOLDEN 

CANNES -While the U.S. press 
rakes Colezo over the coals for its de- 
lay in bringing its compact computer 
Adam to market, the European atti- 
tude is much more relaxed. 

The U.S. debut of Adam, now 
scheduled for sometime this month, 
has led to much speculation as to 
whether Coleco can bring the prod- 

RICHARD BLADE 
PRESENTS 

glne (Aiovtuig Uang.ets 
`cAlioVittelt itltty 

trJlAuste, (_Movtes 9lmpaet! 

By gulvitatiov C9a9 

MOVING TARGETS -"THE IMAGE MAKERS" 
for the 90's, takes your talent 
and packages it from start to 

finish all under one roof. 
Whether you are looking for that 
total look - or a hard hitting video 

to sell your first demo or your 
latest album, our writers, directors, 

and cinematographers can create an 
image that will put you on the 

charts with a BULLET. 

Watch for your invitation to 
MOVING TARGETS November 16th 

premier. 

For information contact: 
JERI CARR 

NEW IMAGE -Public Relations 
(213) 274 -9940 

criAyihyelAN 

uct to market at all. In Europe, 
which did not expect to receive its 
version of the system until at least 
three to six months after its U.S. re- 
lease anyway, there is little market 
speculation. 

The feeling at CBS /Colecovision, 
the European marketing partnership, 
is that the negative publicity sur- 
rounding the Adam delay is more 
than a little unfair. "If I were IBM, 
having my Peanut arrive in the mar- 
ket six months later than expected is 

not a problem. The Peanut is still a 
question mark, but those three im- 
portant letters, IBM, make the delay 
easier to bear," Jacques Ferrari, vice 
president and general manager of 
CBS Electronics, Europe, said at 
MUID. 

Ferrari added that "the problems 
created in the U.S. market are artifi- 
cial ones, due primarily to the fact 
Coleco has positioned its product as 
an off -the -shelf item for the Christ- 
mas market in Europe. We don't be- 
lieve computers are a Christmas 
item, not an off-the-shelf item, so we 
are not as tightly bound to such 
limitations. 

"In addition, the American com- 
pany was committed to coming up 
with a reliable product, especially," 
he added, "because a company called 
IBM has plans to come up with a 
computer called the Peanut. Now, 
while I don't think Colecovision is 
exactly the same stature as IBM, they 
feel they have to be extra -cautious 
about performance. 

"To date, the rate of breakdown 
has been too high. Hence the delay in 
delivery. Also, we've had some prob- 
lems in obtaining important compo- 
nents." 

Now 
Playing 

Continued from opposite page 

"Pressure Cooker" and "Worm 
Whomper" are two new games from 
Activision. "Worm Whomper," by 
Tom Loughry, is slated as a comical 
romp through a corn field; it plays on 
the Mattel Intellivision. "Pressure 
Cooker," by Gary Kitchen, is a fast - 
food nightmare. 

* * * 
New entries: Sirius Software's new 

titles and conversions are "Plas- 
mania," on cassette for the Commo- 
dore VIC -20, "Capture The Flag," a 
diskette for Atari computers; maze 
game "Wayout," on disk for Com- 
modore 64 computers; arcade -style 
"Bandits," on disk for the 64 corn - 
puter; and "Buzzard Bait, " on disk 
for Apple II and IBM personal 
computers. 

Video 
Music Programming 

MTV Adds & Rotation 
As of 10/26/83 

This report does not include those videos in recurrent or oldie rotation. For further information, contact 
Buzz Brindle, director of music /programming, MTV (212) 944-5399. 

NEW VIDEOS ADDED: 
C.S. Angels, "Will You Stay Tonight," Jive /Arista 
Doors, "Love Me Two Times," Elektra 
Fastway, "We Become One," Columbia 
Peter Godwin, "Baby's In The Mountain," Polydor 
Michael Gregory, "Can't Carry You," Island 
Kansas, "Everybody's My Friend," CBS Associated 
Krisma, "Nothing To Do With The Dog," Atlantic 
Paul McCartney & Michael Jackson, "Say Say Say," Columbia 
Lisa Price, "Can't Hold On Forever," Minis 
Rubinoos, "If I Had You Back," Warner Bros. 
Bob Seger, "Old Time Rock 'N' Roll," Capitol 
Donna Summer, "Unconditional Love," Mercury 
.38 Special, "If I'd Been The One," A &M 
Tubes, "Monkey Time," Capitol 
Neil Young, "Cry, Cry, Cry," Geffen 

HEAVY ROTATION (maximum 4 plays a day 
"The Smile Has Left Your Eyes," Geffen 

Pat Benatar, "Love Is A Battlefield," Chrysalis 
Big Country, "In A Big Country," Mercury 
David Bowie, "Modern Love," EMI America 
Def Leppard, "Foolin'," Mercury 
Duran Duran, "Union Of The Snake," Capitol 
Fixx, "One Thing Leads To Another," MCA 
Genesis, "Mama," Atlantic 
Herbie Hancock, "Rockit," Columbia 
Heart, "How Can I Refuse," Epic 
Billy Idol, "Dancing With Myself," Chrysalis 
Billy Joel, "Uptown Girl," Columbia 
Kinks, "Don't Forget To Dance," Arista 
Huey Lewis, "Heart And Soul," Chrysalis 
Loverboy, "Queen Of The Broken Hearts," Columbia 
John Cougar Mellencamp, "Crumblin' Down," Riva/PolyGram 
Motels, "Suddenly Last Summer," Capitol 
Stevie Nicks, "If Anyone Falls," Modern 
Robert Plant, "Big Log," Atlantic 
Police, "Synchronicity II," A &M 
Quiet Riot, "Cum On Feel The Noize," Pasha/CBS 
Rainbow, "Street Dream," Polydor 
Spandau Ballet, "True," Chrysalis 
Talking Heads, "Burning Down The House," Sire 
ZZ Top, "Sharp Dressed Man," Warner Bros. 

MEDIUM ROTATION (maximum 3 plays a day): 
Aztec Camera, "Oblivious," Sire 
Cheap Trick, "I Can't Take It," Epic 
Culture Club, "Church Of The Poison Mind," Virgin /Epic 
Dokken, "Breaking The Chains," Elektra 
Eurythmics, "Love Is A Stranger," RCA 
JoBoxers, "Just Got Lucky," RCA 
Paul Kanther, "Planet Earth," RCA 
Kiss, "Lick It Up," Mercury 
Lionel Richie, "All Night Long," Motown 
Romantics, "Talking In Your Sleep," Nemperor /CBS 
Saga, "The Flyer," Portrait 
Peter Schilling, "Major Tom," Elektra 
Carly Simon, "You Know What To Do," Warner Bros. 
Michael Stanley, "My Town," EMI America 
Stray Cats, "I Won't Stand In Your Way," EMI America 
Survivor, "Caught In The Game," Scotti Bros. /CBS 
Translator, "Un- Alone," 415 /Columbia 
Was (Not Was), "Knocked Down, Made Small," Geffen 

LIGHT ROTATION (maximum 2 plays a day): 
Barnes And Barnes, "Soak It Up," Boulevard /Epic 
The Beat, "Dance, Dance," Jem 
Breaks, "She Wants You," RCA 
T -Bone Burnett, "The Weapon," Warner Bros. 
Kim Carnes, "Invisible Hands," EMI America 
Dial M, "Modern Day Love," D &D 
Eddie & the Cruisers, "On The Dark Side," Scotti Bros. /CBS 
Elvis Brothers, "Fire In The City," Epic 
Cee Farrow, "Should I Love You," Rocshire 
Gang Of Four, "Is It Love," Warner Bros. 
Horizontal Brian, "She Was Only Practicing," Gold Mountain 
Human League, "Mirror Man," A &M 
Hunters And Collectors, "Talking To A Stranger," Oz /A &M 
Icehouse, "Hey Little Girl," Chrysalis 
Industry, "State Of The Nation," Capitol 
Juluka, "Scatterlings Of Africa," Warner Bros. 
Cyndi Lauper, "Girls Just Want To Have Fun," Portrait 
Madonna, "Burnin' Up," Sire 
Midnight Oil, "Power And The Passion," Columbia 
Motley Crue, "Looks That Kill," Elektra 
Nine Ways To Win, "Close To You," Atlantic 
Payola$, "Where Is The Love," A &M 
Quarterflash, "Take Another Picture," Geffen 
Queensryche, "Queen Of The Reich," EMI America 
The Rads, "You," EMI America 
Real Life, "Send Me An Angel," MCA 
Stan Ridgeway & Stewart Copeland, "Don't Box Me In," Universal 
Tim Scott, "Swear," Warner Bros. 
Southside Johnny & the Jukes, "Trash It Up," Mirage 
Rick Springfield, "Souls," RCA 
Style Council, "Speak Like A Child," Polydor 
UB40, "Red Red Wine," A &M 
X, "More Fun In The New World," Elektra 
Y &T, "Meanstreak," A &M 
Zebra, "Tell Me What You Want," Atlantic 
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WE GAVE THE WORLD VIDEOTAPE. 
NOWTHEWORLD HAS 
GIVEN US AN EMMY. 

In 1956, we pioneered the development of videotape. 
In the years since, we've refined, redesigned, perfected it. 
This year, for our performance over all those years, Scotch® 

videotape has been given an Emmy. It is an award unprecedented 
in the history of the industry. It is gratefully accepted. 

THE WORLD WATCHES SCOTCH® 
"Scotch" is a registered trademark of 3M. © 1983 3M Co. 

The Emmy is presented by the National Academy of Television Arts and Sciences. 3M 
www.americanradiohistory.com

www.americanradiohistory.com


Video 

TOWER GETS SPOTTED -Tower Of Power film a clip for the "USA Hot 
Spots" series, directed by Pat Warner and produced by Marcus Peterzell 

for E.J. Stewart Video. 

Classical Cable Channel 
Being Planned For Europe 

LONDON -European Music Sat- 
ellite, a cable television operation 
carrying live performances from the 
major opera houses and concert halls 
of Europe, could be ready by 1986 if 
current plans prove feasible. 

Involved in talks are the BBC, the 
Harold Holt European concert man- 
agement agency and the merchant 
bankers Morgan Grenfell. Meetings 
with top opera and ballet companies 
and national broadcasting networks 
are set for late fall. 

Meanwhile, the participants are 
checking out program material avail- 
ability, potential costs and estimates 
of the size of the audience and likely 
revenue. The basic plan is to offer a 
subscription service across Europe. 

The planners say they envision a 

service charge of around $15 a 
month, with several hours of pro- 
gramming daily through the week 
and more on Saturdays and Sundays. 

Noble Wilson, BBC Television's 
chief assistant in charge of interna- 
tional development, acknowledges 
that previous efforts to produce a 
"cultural channel" in the U.S. and 
Canada had flopped. "But we believe 
there are larger potential audiences 
for this kind of material in Europe. 
And the prospect of experiencing live 
peformances by the great European 
artists and musicians is surely a very 
real attraction," he says. 

The competing British Cable Pro- 
grammes has already intimated it 
hopes to start an all- British music/ 
drama cable channel in 1985. 

RETAIL PIONEER 

Atkinson Now Eyes 
Export To Japan 

LOS ANGELES -Virtually un- 
heard from since stepping down as 
top executive of Video Station, 
George Atkinson says he now wants 
to pioneer once again, as he did in es- 
tablishing the huge video store em- 
pire. Atkinson's new frontier is ex- 
porting U.S. feature films to Japan's 
video dealers. 

As executive director of the inter- 
national division of Program Hunters 
Inc., Atkinson maintains he is still a 
director of Video Station and vitally 
concerned with its success. However, 
he's now doing what he loved best 
while still at Video Station: putting 
together programming acquisitions 
and prerecorded video packages. 

"I want to be the first independent 
to bring U.S. feature films into the 
Japanese market. I want to be first 
again," he says. He claims he's al- 
ready identified two essentials: "You 
have to have Japanese subtitles, and 
no rental plans." 

Of the burgeoning Japanese mar- 
ket, Atkinson says, "I see it like 'Son 
of U.S.A.' over there. You're talking 
nine million VCRs. I see my going to 
Japan like where I was in America in 
1977" (a reference to what finally be- 
came a 500 -store empire, along with 
the Coast Distributing firm and se- 
lected manufacturing of video- 
cassette programming). 

Atkinson admits that the major 
studios are already in Japan and that 
rental is also already there. "I don't 
think the (U.S.) rental plans can be 
exported, as apparently Warner and 
others are trying with rentals $6 and 
$7 a crack. My films will have no 
strings attached. I say rent to your 
heart's content. I'll have a built -in 
surcharge if you will, but I must be 
consistent with my philosphy. I never 
thought the rental plans we had here 
would work and made it almost a 
crusade," he says. 

Refusing to identify the titles Pro- 
gram Hunters is now negotiating for, 
Atkinson says he's certain he's 

"ahead of the game" because, after 
months of searching, he found a local 
lab that can do Japanese subtitles. 
"They have a client now putting out 
movies for Japanese hotels. We were 
their first feature film client aiming at 
video rental." Atkinson sees Pro- 
gram Hunters' videocassettes priced 

(Continued on page 38) 

ITA To Hold 
`Update' Meet 

NEW YORK -A one -day "Up- 
date Seminar," focusing on the cur- 
rent state of the audio /video busi- 
ness, will be presented by the 
International Tape/Disc Assn. (ITA) 
on Nov. 22 at the Halloran House 
Hotel here. 

The seminar will cover such topics 
as the market for blank audio and 
videocassettes, video duplication, 
digital audio and new technologies, 
such as digital video, high -definition 
tv, computer graphics, teletext and 
videotex, home computers and inter- 
active videodisks. 

Intended for representatives of 
ITA member companies, the seminar 
will follow the group's general mem- 
bership meeting, which will start at 
9:30 that morning. Representatives 
of ITA member companies may, 
however, invite personnel from non- 
member companies to acquaint them 
with ITA activities. 

Speakers include: Ed Pessara, na- 
tional video products manager for 
TDK; Robert Burnett, marketing op- 
erations manager for 3M's magnetic 
Audio/Video Products Division; Jac- 
ques Carpentier, division manager, 
magnetic products for BASF Cana- 
da; Bill Follett, president of VCA 
Duplicating; Eugene Pitts, editor of 
Audio magazine; Stan Hametz, gen- 
eral manager, video, for Panasonic; 
Dennis Pence, marketing manager, 
Betamax, Sony; and Joe Roizen, 
president, Telegen. 

MUSIC BOOM BOOSTING SOUND AWARENESS 

Rise Seen In Stereo Simulcasting 
By PETER KRASILOVSKY 

NEW YORK -Stereo simulcast- 
ing of music video and concert pro- 
grams is on the rise, and even chan- 
nels that are or will be broadcasting 
in stereo are using simulcasts as a 
means of promoting stereo to their 
current non -stereo subscribers. The 
increased appearance of music on 
television has led to more awareness 
of sound quality. 

"Market research has revealed 
that simulcasting is worth develop- 
ing," says Steve Shulte, vice president 
of operations for Showtime. The in- 
creased number of simulcast events 
on Home Box Office and Showtime 
reflects this finding. 

The network of radio stations si- 
mulcasting NBC's "Friday Night 
Videos" finds itself competing with 
local video programs, which are also 
simulcast. TBS, with "Night 
Tracks," has no plans to simulcast, 
according to producer Scott Sassa- 
but the mono sound has not hurt the 
show's ratings. 

Of the major cable channels, only 
USA Network, with "Night Flight" 
and "Radio 1990," has adopted a 
wait -and -see approach to simulcast- 
ing. USA spokesman Barry Kluger 

notes that both programs are pro- 
duced in stereo and could eventually 
be simulcast. 

"The value of simulcast is cross - 
promotion," says Joseph Mirabella, 
executive director of programming 
for Starfleet Blair. Potential for 
cross- promotion, in fact, may out- 
weigh high fidelity considerations. 
"When an FM station is unavailable, 
you can go to AM. It becomes a mat- 
ter of either forgoing an entire mar- 
ket or getting the cross promotion," 
he says. 

"We think there is a tremendous 
amount of cross- promotion in simul- 
casting," echoes Showtime's Steve 
Shulte. "We can foster and develop a 
camaraderie with radio, and we cre- 
ate a real event." Preliminary re- 
search by HBO supports the idea of 
stereo simulcasting as "an event 
maker." Three- quarters of those sur- 
veyed watching HBO simulcast con- 
certs in stereo said stereo made the 
events "more special" to them. 

MTV, which is available in stereo, 
will continue its policy of simulcast- 
ing some weekend concerts; the 
channel recently pacted with Global 
Productions to simulcast one concert 
a month. An MTV spokesman says 

simulcasting has proven its ability to 
cross- promote with local AOR sta- 
tions, and offers viewers a taste of 
what it would be like to have a stereo 
hook -up. 

HBO will be available in stereo by 
mid -1984, according to Betty Bitter - 
man, vice president of variety pro- 
gramming, who adds that concert si- 
mulcasts will still continue, for 
similar reasons. 

Separate surveys undertaken by 
HBO and "Friday Night Videos" 
each show at least half of their view- 
ers taking advantage of simulcast op- 
portunities. 

Video programs with normal tele- 
vision sound can survive on their vi- 
sual merits, however, and successful- 
ly compete with programs that are 
simulcast. The ratings of "Friday 
Night Videos" are stronger in non- 
cable markets that don't simulcast. 
Even with simulcast, the show 
doesn't fare as well in more competi- 
tive markets. "New York Hot 
Tracks," a local urban contemporary 
program that only began simulcast- 
ing Friday (28), has been pulling rat- 
ings 20% higher than "Friday Night 
Videos," and more than 90% over 
WOR's syndicated "FM -TV." 
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Copyright Owner, 

TITLE Distributor, Catalog Number Principal Performers 

FLASHDANCE 
Paramount Pictures 

Jennifer Beals 
RCA Video Disc 11362 

PSYCHO II 
Universal City Studio Anthony Perkins 

MCA Home Video Vera Miles 

3 3 5 PORKY'S CBS-Fox Video 1149 -20 
Scott Columby 
Kiki Hunter 

1981 R CED 39.98 

4 8 2 HALLOWEEN III 
Universal City Studios Tom Atkins 

MCA Home Video 16031 Stacy Nelkin 
1983 NR CED 34.98 

5 7 5 FIREFOX 
Warner Bros. Pictures 

Clint Eastwood 
Warner Home Video DC11219 

1982 PG CED 39.98 

6 5 5 HIGH ROAD TO CHINA 
Warner Bros. Pictures Tom Selleck 

Warner Home Video DC 11309 Bess Armstrong 
1983 PG CED 39.98 

7 10 5 ROAD WARRIOR Warner Bros. Pictures 
Mel Gibson 

Wamer Home Video 11181 
1982 R CED 29.98 

8 4 5 48 HRS. 
Paramount Pictures Nick Nolte 

RCA Video Disc 13612 Eddie Murphy 
1983 R CED 29.98 

g 12 2 DR. DETROIT 
Universal City Studios Dan Aykroyd 

MCA Home Video 454001 Howard Hesseman 
1983 NR CED 29.98 

1 O 6 5 FIRST BLOOD 
Thorn /EMI 

Sylvester Stallone 
RCA Video Disc 12143 

1982 R CED 29.98 

1 1 9 5 
AN OFFICER AND A Paramount Richard Gere 

GENTLEMAN RCA Video Disc 03607 Debra Winger 
1982 R CED 29.98 

12 15 4 THE OUTSIDERS 
Warner Bros. Pictures Thomas Howell 

Warner Home Video DC 11310 Matt Dillon 
1983 PG CED 34.98 

13 11 3 THE TOY RCA Video Disc 03044 
Richard Pryor 

Jackie Gleason 
1982 PG CED 39.98 

14 . ... BLUE THUNDER RCA -Columbia 13052 Roy Scheider 1983 R CEO 29.98 

1 5 13 2 
MONTY PYTHONS THE Universal City Studios Graham Chapman 

MEANING OF LIFE MCA Home Video 45.16031 Eric Idle 
1983 PG CED 29.98 

16 '. GANDHI RCA -Columbia 13051 Ben Kingsley 1982 PG CED 39.98 

17 14 5 PLAYBOY'S PLAYMATE REVIEW PBS oy I Video 6255 -20 
Various 1983 NA CED 29.98 

18 17 5 JAWS 
Home Video Roy Scheider 

RCA Home Video 03301 Robert Shaw 
1976 PG CED 29.98 

19 16 4 THE VERDICT CBS -Fox Video 1188 
Paul Newman 
James Mason 

1982 R CED 39.98 

20 19 3 THUNDERBALL 
United Artists 

Sean Connery 
CBS -Fox Video 461180 

1965 NR CED 39.98 

Recording ndustry Of America seal for sales and or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). Recording Industry 0 

America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape/Disc Assn. seal for net sales and /or rentals 

of at least $1,000.000 at wholesale. (Seal indicated by ITA seal). 
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CCI 

Best Overall Videoclip: 
"Beat It 

"Billie Jean" 

"Pressure" 

"I'm Still Standing" 

"Come Dancing" 

She Works 
Hard ." 

Michael Jackson 
Producer: Antony Payne & Phil 

Suarez 
Director Bob Giraldi 
Epic Records 

Michael Jackson 
Producer Simon Fields /Limelight 

Productions 
Director: Steven Barron 
Epic Records 

Billy Joel 
Producer Jackie Adams /MGMM 
Director. Russell Mulcahy 
Columbia Records 

Elton John 
Producer: Jacqui Byford /MGMM 
Director Russell Mulcahy 
Geffen Records 

Kinks 
Producer: Julian Temple 
Director: Julian Temple 
Arista Records 

Donna Summer 
Producer Chrissy Smith /MGMM 
Director: Brian Grant 

Mercury Records 

Best Overall Long -Form Video: 
"Word Of Mouth" Toni Basil 

a total video concept by Toni Basil 

Chrysalis Video 

"The Compleat The Beatles 
Beatles" Producer: Delilah Films in 

association with Patrick 
Montgomery & Archive Films 

Director: David Silver 
MGM /UA Home Video 

"Daylight Again" Crosby Stills & Nash 
Producer. Neal Marshall 
Director: Tom Trbovich 
MCA Home Video 

"Duran Duran" Duran Duran 
Producer EMI Music Video 

Productions 

Director Russell Mulcahy 
Thorn /EMI Home Video 

"This Is Elvis" Elvis Presley 
Producer: Malcolm Leo & Andrew 

Solt 
Director: Malcolm Leo & Andrew 

Solt 
Warner Home Video 

"The Who Rocks The Who 
America 1982 Curbishley Baird Production in 

American Tour association with Schlitz 
Farewell Executive Producer. Bill Carr & 

Concert" Ray Baird 
Producer. Jack Calmes 
Director: Richard Namm 
CBS /Fox Video 

Best Performance By A Group: 
"Peek A Boo" Devo 

Producer: Devo Productions 

Director: Gerald V. Casale & Chuck 

Stotler 
Warner Bros. Records 

"It's A Mistake" Men At Work 
Producer: Tony Stevens /Kali 

Productions 
Director: Tony Stevens 
Columbia Records 

"I'm So Excited" The Pointer Sisters 
Producer: Jacqui Byford & Fiona 

Fitzherbert 

Director Kenny Ortega 
Planet Records 

"Sexy & Seventeen" The Stray Cats 
Producer: Tboo Dalton 
Director Ian Leech 

EMI /America Records 

"Gimme All Your ZZ Top 

Lovin' ' Producer: Gary Buonanno /Oancing 
Buffalo Productions 

Director: Tim Newman 
Warner Bros. Records 

"It's Raining Men" Weather Girls 
Producer Gary Keyes /Gary Keyes 

Productions 
Director Gary Keyes 

Columbia Records 

Best Performance By A Female: 
"Solitaire" 

"Love Is A 

Stranger" 

"Stand Back" 

"Goodbye" 

'"Total Eclipse 

Of The Heart" 

Laura Branigan 
Producer John Weaver /KEEFCO 

Director. Philip Davey 
Atlantic Records 

Annie Lennox (Eurythmics) 
Producer: Jon Roseman 
Director David Stewart, Jon 

Roseman & Annie Lennox 

RCA Records 

Stevie Nicks 
Producer. Patricia Friedman/ 

Patricia Friedman Productions 

Director Jeffrey Hornaday 
Modern Records 

Linda Ronstadt 
Producer Robert Lombard 
Director. David Lewis 

Elektra Records 

Bonnie Tyler 
Producer: Jacqui Byford /MGMM 
Director: Russell Mulcahy 

Columbia Records 

Best Performance By A Male: 
"China Girl" David Bowie 

Producer Ross Cameron /Sierra 
Productions 

Director: David Mallet 
EMI /America Records 

"Beat It" 

"Billie Jean" 

"Tell Her About It" 

"I Love L.A." 

"Every Breath You 

Take" 

Michael Jackson 
Producer Antony Payne & Phil 

Suarez 
Director Bob Giraldi 
Epic Records 

Michael Jackson 
Producer. Fields /Limelight 

Productions 
Director. Steven Barron 
Epic Records 

Billy Joel 
Producer: Jon Small /Jon Small 

Productions 

Director Jay Dubin 
Columbia Records 

Randy Newman 
Producer Gary Buonanno/ 

Dancing Buffalo Productions 
Director: Tim Newman 
Warner Bros. Records 

Sting (The Police) 
Producer Fiona Fitzherbert & Lexi 

Godfrey /Medialab Production 
Director. Kevin Godley & Lol 

Creme 
A&M Records 

Best Use Of Video To Enhance 
Artists' Image: 

"Beat It" 

"Tell Her About It" 

"Photograph" 

"I'm So Excited" 

"I Eat Cannibals" 

Michael Jackson 
Producer. Antony Payne & Phil 

Suarez 

Director. Bob Giraldi 
Epic Records 

Billy Joel 
Producer: Jon Small /Jon Small 

Productions 
Director: Jay Dubin 
Columbia Records 

Def Leppard 
Producer: Jacqui Byford /MGMM 
Director. David Mallet 
Mercury Records 

The Pointer Sisters 
Producer: Jacqui Byford & Fiona 

Fitzherbert 
Director: Kenny Ortega 
Planet Records 

Total Coelo 
Producer Jon Roseman 
Director: Mike Brady 

Chrysalis 

Best Use Of Video To Enhance Song: 
"Beat It" Michael Jackson 

Producer. Antony Payne & Phil 

Suarez 

Director: Bob Giraldi 
Epic Records 

"Billie Jean" Michael Jackson 
Producer: Simon Fields /Limelight 

Productions 
Director. Steven Barron 
Epic Records 

"Tell Her About It" Billy Joel 
Producer: Jon Small /Jon Small 

Productions 

Director. Jay Dubin 
Columbia Records 

"Come Dancing" Kinks 
Producer: Julian Temple 
Director Julian Temple 
Arista Records 

"Adventures In Will Powers 
Success" Producer: Lynn Goldsmith 

Director Lynn Goldsmith, Joshua 
White & Rebecca Allen 

Island Records 

Most Innovative Video: 
"Shopping From 

A To Z" 

"Rockit" 

"Billie Jean" 

"Adventures In 

Success" 

"Atlantic City" 

Tony Basil 

a total video concept by Toni Basil 
Chrysalis Records 

Herbie Hancock 
Producer: Lexi Godfrey & John 

Gayden /Medialab Productions 
Director: Kevin Godley & Lai 

Creme 

Columbia Records 

Michael Jackson 
Producer: Simon Fields /Limelight 

Productions 
Director. Steven Barron 
Epic Records 

Will Powers 
Producer: Lynn Goldsmith 
Director Lynn Goldsmith, Joshua 

White & Rebecca Allen 
Island Records 

Bruce Springsteen 
Producer: Barry Ralbag /Arnold 

Levine Productions 
Director: Arnold Levine 
Columbia Records 

Best Choreography: 
"Beat It" 

"I'm Still Standing" 

"Save The 

Overtime... 

Michael Jackson 
Producer: Antony Payne & Phil 

Suarez 

Director Bob Giraldi 
Choreographer Michael Peters 
Epic Records 

Elton John 
Producer: Jacqui Byford /MGMM 
Director Russell Mulcahy 
Choreographer: Arlene Philips 
Geffen Records 

Gladys Knight & The Pips 
Producer Fiona Fitzherbert/FF 

Productions 
Director. Kenny Ortega 

Choreographer: Kenny Ortega & 

Jackson Veda 

Columbia Records 

"Stand Back" 

"She Works Hard 

Stevie Nicks 
Producer Patricia Friedman/ 

Patricia Friedman Productions 
Director Jeffrey Hornaday 
Choreographer. Jeffrey Hornaday 
Modern Records 

Donna Summer 
Producer. Chnssy Smith /MGMM 
Director. Brian Grant 
Choreographer Arlene Philips 
Mercury Records 

Best Art Direction: 
"Atomic Dog" George Clinton 

Producer: Coco Conn /Homer & 

Associates 
Director: Peter Conn 
Art Director: Peter & Coco Conn 

Capitol Records 

"Rockit" Herbie Hancock 
Producer: Lexi Godfrey & John 

Gayden /Medialab Productions 
Director: Kevin Godley & Lol 

Creme 

Art Director: Roger Deacon, 
cameraman 

Columbia Records 

"I'm Still Standing" Elton John 
Producer Jacqui Byford /MGMM 
Director Russell Mulcahy 
Art Director: Steve Hopkins 
Geffen Records 

"Safety Dance" Men Without Hats 
Producer: Glow Productions 
Director: Tim Pope 
Art Director 
MCA Records 

"Human Touch" Rick Springfield 
Producer: Phil Savenick /Phil 

Savenick Studios 
Director: Doug Dowdle 
Art Director: Jim Cuomo 
RCA Records 

Best Lighting: 
"China Girl" David Bowie 

Producer: Ross Cameron /Sierra 
Productions 

Director David Mallet 
Lighting Director John Metcalfe 
EMI /America Records 

"Beat It" Michael Jackson 
Producer Antony Payne & Phil 

Suarez 
Director: Bob Giraldi 
Lighting Director: Dan Guinn 

Epic Records 

"Queen Of The Loverboy 
Broken Hearts" Producer. Martin 

Kahan /Martin Kahan Productions 
Director: Martin Kahan 
Lighting Director Tony Mitchell, 

cameraman 
Columbia Records 

"Stand Back" Stevie Nicks 
Producer. Patricia Friedman/ 

Patricia Friedman Productions 
Director: Jeffrey Hornaday 
Lighting Director: Andy Dentinfass, 

cinematographer 
Modern Records 

"Every Breath You The Police 
Take" Producer: Fiona Fitzherbert & 

Lexie Godfrey /Medialab 
Productions 

Director: Kevin Godley & Lol 

Creme 

Director of Photography: Daniel 
Pearl 

A &M Records 

Best Editing: 
"Stop In The 

Name Of Love" 

"Tell Her About It" 

"Come Dancing" 

"I'm So Excited" 

"Maniac" 

The Hollies 
Producer: Flattery Jove 

Productions 

Director: David Jove 
Editor David Jove 
Atlantic Records 

Billy Joel 
Producer. Jon Small /Jon Small 

Productions 

Director Jay Dubin 
Editor Greg Dougherty 
Columbia Records 

Kinks 
Producer. Julian Temple 
Director. Julian Temple 
Editor Richard Bedford 
Arista Records 

The Pointer Sisters 
Producer Jacqui Buford & Fiona 

Fitzherbert 
Director: Kenny Ortega 
Editor: Doug Dowdle 

Planet Records 

Michael Sembello 
Exec. Producer Paramount 

Marketing Group 
Producer: Don Simpson & Jerry 

Bruckheimer 
Director: Adrian Lyne 

Editors: Bob Lederman, Bud Smith 
& Walt Mulconery 

PolyGram Records 

Best Special Effects: 
"Atomic Dog" George Clinton 

Producer: Coco Conn /Homer & 

Associates 
Director: Peter Conn 

Special Effects: Homer & 

Associates Computer Graphics 
Capitol Records 

"Rockit" 

"Billie Jean" 

"Pressure" 

"Burning Down 
The House" 

Herbie Hancock 
Producer Lexi Godfrey & John 

Gayden 
Director: Kevin Godley & Lol 

Creme 
Robots designed by: Jim Whiting 
Columbia Records 

Michael Jackson 
Producer: Simon Fields /Limelight 

Productions 
Director: Steven Barron 
Set Designer. Eric Critchley 
Art Director. Kim Colfax 
Director of Photography: Daniel 

Pearl 

Epic Records 

Billy Joel 
Producer: Jackie Adams /MGMM 
Director Russell Mulcahy 
Cameraman: Andy Dittenfass 
Editor Doug Dowdle 
Columbia Records 

Talking Heads 
Producer: David Burn 
Director David Burn 
Special Effects David Burn 

Warner Bros. Records 

Best Use Of Computer Graphics/ 
Animation: 

"Atomic Dog" George Clinton 
Producer: Coco Conn /Homer & 

Associates 
Director Peter Conn 

Special Effects: Homer & 

Associates Computer Graphics 
Animators: John Leach & Overton 

Lloyd 
Capitol Records 

"New Frontiers " Donald Fagan 
Producer: Andy Morahan/ 

Cucumber Studios 
Director: Annabel) Jenkel & Rocky 

Morton 
Animation & Computer Graphics: 

Cucumber Studios 
Warner Bros. Records 

"Mornin'" Al Jarreau 
Exec. Producer: Patrick Rains 
Producer: Shirley Klein 
Filmfair Producer. Bonnie Jekel 
Animation Director: Frank Terry 
Animation House filmfair/ 

Carrousel 
Warner Bros. Records 

"Adventures In Will Powers 
Success" Producer Lynn Goldsmith 

Director Lynn Goldsmith, Joshua 
White & Rebecca Allen 

Computer Animation: Paul 
Heckbert, Carter Burwell & 
Amber Denker 

Island Records 

Most Effective Use Of Symbolism: 
"Let's Dance" David Bowie 

Producer. Ross Cameron /Sierra 
Productions 

Director: David Mallet 
EMI /America Records 

"Sweet Dreams" Eurythmics 
Producer: Jon Roseman 
Director: David Stewart, Jon 

Roseman & Annie Lennox 
RCA Records 

"Stand Or Fall" The Fixx 
Producer: The Flux & Rupert Hine 
Director Rupert Hine 

MCA Records 

"Pressure" Billy Joel 
Producer: Jackie Adams /MGMM 
Director: Russell Mulcahy 
Columbia Records 

"Total Eclipse Bonnie Tyler 
Of The Heart" Producer Jacqui Byford 

Director: Russell Mulcahy 
Concept. Jim Steinman 
Columbia Records 

Most Socially Conscious: 
"Life Takes A Life" 

"The Message" 

"Goodnight Saigon" 

"Allentown" 

"It's A Mistake" 

Jon Butcher Axis 
Producer: Ken Walz Productions 
Director Joe Dea 

PolyGram Records 

Grand Master Flash 
Producer Sylvia Robinson & 

Alvin Hartley 
Director: Alvin Hartley 
Video written by: Alvin Hartley 
Sugarhill Records 

Billy Joel 
Producer Arnold Levine /Arnold 

Levine Productions 
Director. Arnold Levine 
Columbia Records 

Billy Joel 
Producer Jackie Adams /MGMM 
Director Russell Mulcahy 
Columbia Records 

Men At Work 
Producer. Tony Stevens /Kali 

Productions 
Director: Tony Stevens 
Concept: Men At Work 
Columbia Records 

Billboard. is a registered trademark of 

Billboard Publications Incorporated 
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Billboard's Fifth International Video Music Conference 
November 17- 19,1983 /Huntington Sheraton Hotel /Pasadena, California 

A G E N D 
THURSDAY, November 17th 

9:00am - 5:00pm 

2:00pm - 2:15pm 

2:15pm - 2:45pm 

2:45pm - 3:15pm 

3:15pm - 6:00pm 

8:00pm - 10:00pm 

10:00pm - 12:00am 

Registration 

WELCOMING REMARKS 
LAURA FOTI 6 ADAM WHITE 

Billboard Magazine 

KEYNOTE ADDRESS 
ROBERT W. PITTMAN, Warner Amex 

Satellite Entertainment Company 

"HISTORY OF VISUAL MUSIC" 
DR. WILLIAM MORITZ, Visual Music 

Art Historian 6 Filmmaker 

"LET'S GET IT ON: THE ROWS 6 WHYS OF PROGRAMMING" 

Pr)grammers discuss philosophies and programming 

recisions and show samples of the most current 

music- oriented television and cable programs. 

VIDEO MUSIC SHOWCASES 

FRIDAY, November 18th 

9:00am - 5:00pm 

9:30am - 10:00am 

10:00am - 10:30am 

10:30am - 12:00pm 

12:00pm - 1:30pm 

1:30pm - 3:00pm 

3:00pm - 4:30pm 

4:30pm - 6:00pm 

MTV's OPENING NIGHT VIDEO BASH!! 

Featuring surprise guest performance, 
video taping and lots more. This is 

one party you don't want to miss! 

Registration 

Continental Breakfast 

KEYNOTE ADDRESS: THE ARTIST'S PERSPECTIVE 
ADAM ANT, Epic recording artist 

"PARTS OF THE WHOLE: LIGHTING, ART DIRECTION & 

CHOREOGRAPHY" 
Moderator: CARY DARLING, Freelance Writer 

Panelists: ALAN ADELMAN, Imero Fiorentino Assoc. 
JEFFREY HORNADAY, Choreographer 
SAM NICHOLSON, Xenon 
ANTONY PAYNE, Gotham Entertainment 
PAT WEATHERFORD, Monarch Entertainment 

"THE COMPUTER AGE: GRAPHICS 6 ANIMATION" 
Moderator: FAYE ZUCKERMAN, Billboard 

Panelists: MARK ALLEN, Pilot Video 
REBECCA ALLEN, NY Institute of Technology 
DAVID E. CATZEL, Catzel Thomas 6 Assoc. 

PETER CONN, Homer 6 Associates 
MIKE COTTON, The Tubes 
JOHN HESS, Image West Music Video 

TERI SCHWARTZ, Robert Abel 6 Associates 

Buffet Luncheon 

"FIT IT IN THE MIX: AUDIO 6 VIDEO PRE- 6 POST - 

PRODUCTION TECHNIQUES" 
Moderator: DAVID SCHWARTZ, Mix Magazine 
Panelists: CHARLES BENANTY, Soundworks Studio 

TIM BOYLE, Record Plant 
LOU CASABLANCA, Speed of Light 'Comm. 
MATT KAPLOWITZ, Onomatopoeia 
PATRICK KRIWANEK, Producer 

SCOTT ROSS, One Pass Film & Video 

"A UNIQUE VISION: ARTISTS 6 DIRECTORS" 
Moderator: LAURA FOTI, Video Music Conference Director 
Panelists: MERRILL ALDIGHIERI, Co- Directions, Inc. 

TONI BASIL 
MARTIN BRILEY 
GERALD V. CASALE, Devo 
JOE DEA, Director 
SIMON FIELDS, Limelight Productions 
HERBIE HANCOCK 
JEFF PORCARO, Toto 
SYLVESTER 

BE PART OF THE MOST 
COMPREHENSIVE VIDEO 

MUSIC CONFERENCE - REGISTER NOW! 

Billboard's 
Fifth International 

Video Music Conference 
November 17- 19,1983 

Huntington Sheraton Hotel 
Pasadena, California 

6:00pm - 8:00pm 

8:00pm - 10:00pm 

10:00pm - 11:30pm 

SATURDAY, 

VIDEO EXHIBITS & HOSPITALITY SUITES 

VIDEO MUSIC SHOWCASES 

WORLD PREMEIRE: TODD RUDGREN'S "THE EVER POPULAR 

TORTURED ARTIST EFFECT" A highly metaphysical video 

self -portrait of one of rock's video pioneers. 

Produced, directed and written by Todd Rudgren. 

November 19th 

9:00am - 5:00pm 

9:00am - 9:30am 

9:30am - 10:00am 

10:00am - 11:30am 

11:30am - 1:30pm 

1:30pm - 3:00pm 

3:00pm - 4:30pm 

4:30pm - 6:00pm 

6:00pm - 8:00pm 

B:OOpm - 10:00pm 

REGISTRATION FORM 

REGISTRATION FEES: 
$275 - BEFORE OCTOBER 3, 1983 
$325 - AFTER OCTOBER 3, 1983 
$175 - Student/Military/Panelists 
Registration does not include hotel accommodations or airfare. 
Registrant substitutions may be made. Registrations at the door 
wi I be an additional $50. Absolutely no refunds after October 21, 

1983. Cancellations before October 21, 1983 must be in writing 
and will be subject to a 10% cancellation fee. Information on hotel 
accommodations will be mailed to you upon receipt of your 
ccmpleted registration form. 

LAST NAME 

111111111111111111111 
TITLE 

Registration 

Continental Breakfast 

"KNOW YOUR RIGHTS: A LEGAL OVERVIEW" 

LLOYD SIMON, Warner Amex Satellite 

Entertainment Company 

"AN HOUR OR MORE: THE FUTURE OF LONG-FORM PROGRAMMING" 

Moderator: BRUCE AFAR. Home Viewer 

Panelists: JEFF ABELSON, Parallax Productions 

BETTY BITTERMAN, Home Box Office 

KEN EHRLICH, Ken Ehrlich Productions 

BILL GALLAGHER, MGM /UA Home Video 

CHUCK MITCHELL, RCA Videodiscs 
JOHN PIKE, Paramount Video 

BARRY SHERECK, Pioneer Video 

"ON THE BEAM: SATELLITE DELIVERY" 

Moderator: VICKI LYNN, Special Events Producer 

Panelists: JACK CALMES, World Show Vision Network 

PETER GERWE, Unuson Corporation 

NYHL HENSON, Nyhl Henson Enterprises 

PHIL MURPHY, Paramount Pictures 

ROBIN ROTHMAN, Geffen Records 

RICHARD WOLFE, 20th Century Fox 

GARY WORTH, Hold Communications 

*RICK BLUME, United Satellite Communications 

*BILL KORNREICH, Programming Consultant 

*DR. JOSEPH PELTON, INTELSAT 
*CHRISTIAN VIERTEL, German Educational TV 

Network 6 Broadcast Center 

*via satellite from New York 

Buffet Luncheon 

"SELLING THE ARTIST: VIDEO AS PROMOTION" 

Moderator: ADAM WHITE, Billboard 

Panelists: PERRY COOPER, Atlantic Records 

LEN EPAND, PolyGram Records 

BILL GERBER, Lookout Management 

MIKE GREENE, Atlanta's Video Music Channel 

PAT MORROW, Nocturne, Inc. 

MICHELLE PEACOCK, Capitol Records 

JOHN SYKES, MTV: Music Television 

"MAKING THE SCENE: CLUBS 6 CAMPUSES" 

Moderator: SAM SUTHERLAND, Billboard 

Panelists: BRIAN EDWARDS, Wavelength Productions 

ED KING, Sound Unlimited Systems 

DAVE HERSHENSON, The Red Onion 

JACK MILLMAN, Video Music International 
SVEN RISOM, Sony Communications 
STEPHANIE SHEPHERD, Telegenics 
ED STEINBERG, Rockamerica Video 

TIMA SURMELIOGLU, Sound 6 Vision 

VIDEO EXHIBITS 6 HOSPITALITY SUITES 

VIDEO MUSIC AWARDS CEREMONY 

I am enclosing a check in the amount of $ 

I wish to charge my registration to: 
American Express Diners Club 
BankAmericard /Visa MasterCard 

CARD NUMBER EXP. DATE 

SIGNATURE 

MAIL COMPLETED FORM TO: 
Billboard's Fifth International Video Music Conference 
9107 Wilshire Boulevard, Suite 700, Beverly Hills, California 90210 U.S.A. 
Telephone (213) 273 -7040 

FIRST NAME 

111111111111) 
11111111111111111111111 
COMPANY IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII 

PHONE 

INITIAL 

FIRST NAME OR NICKNAME FOR BADGE 

IIIIIIIIIIIIIIIII 

A3DRESS 

11111111111111111111111 
CITY 

11111111111111 
STATE ZIP 

111111111 Billboard. 
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These are best selling videocassettes compiled from 
retail sales, including releases in both Beta and VHS 
formats. 

Copyright Owner, 
TITLE Distributor, Catalog Number Principal Performers 

FLASHOANCE Paramount Pictures 
Jenn ifer Beals Paramount Home Video 1454 ls 

JANE FONDA'S WORKOUT (ITA) 
KVC -RCA 

Jane Fonda 
( ) Karl Video Corporation 042 

Ä, 
w 

1983 

1982 

.= 
z 

R 

NR 

1,1 
E 

Beta 

VHS 
Beta 

S39.95 

59.95 

3 3 3 GANDHI RCA /Columbia Pictures 
Ben Kin sle 1982 Home Video 10237 9 y 

PG 
VHS 

79.95 
Beta 

4 4 20 48 HOURS Paramount Pictures Nick Nolte 
1983 Paramount Home Video 1139 Eddie Murphy R 

VHS 839.95 
Beta 

5 11 2 PSYCHO II Universal City Studios Anthony Perkins 
MCA Distributing Corp. 80008 Vera Miles 1983 VHS 

R 
Beta 

79.95 

6 6 6 DR. DETROIT Universal City Studios Dan Aykroyd 
MCA Distributing Corp. 80001 Donna Dixon 1963 

VHS 
R 

Beta 
69.95 

7 MONTY PYTHON'S THE Universal City Studios John Cleese 
1983 MEANING OF LIFE MCA Distributing Corp. 71016 Michael Palin R 

VHS 
59.95 

Beta 

8 5 38 
AN OFFICER AND A Paramount Pictures Richard Gere 
GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger 1982 VHS 39.95 

R 
Beta 29.95 

9 14 5 
THE YEAR OF LIVING 

MGM /UA Home Video 800243 
Mel Gibson 

1983 DANGEROUSLY Sigourney Weaver PG 
VHS 

79.95 
Beta 

10 27 2 
SOMETHING WICKED THIS Jason Robards WAY COMES Walt Disney Home Video 166 

Diane Ladd 
1983 VHS 

PG Beta 69.95 

1 1 7 16 DURAN DURAN Thorn /EMI ND 1646 Duran Duran 1983 NR 
VHS 

79.95 

12 8 4 
THE MAN FROM SNOWY 

CBS -Fox Video 1233 Kirk Douglas 
RIVER Tom Burlington 1982 

VHS 
PG 

Beta 59.98 

13 18 13 PORKY'S CBS -Fox Video 1149 Dan Monahan 
1982 

Wyatt Knight R 
VHS 

79.98 
Beta 

14 9 9 THE OUTSIDERS Warner Brothers Pictures 
Matt Dillon Warner Home Video 11318 1983 PG 

VHS 
69.95 Beta 

16 13 5 POLICE AROUND THE WORLD I. R. S. Video 001 The Police 1982 VHS 
NR 

Beta 33.95 

16 17 20 HIGH ROAD TO CHINA Warner Bros. Pictures Tom Selleck 
Warner Home Video 11309 Bess Armstrong 1983 PG 

VHS 
39.98 

Beta 

17 24 36 BLADE RUNNER (ITA) 
Embassy Home 

Harrison Ford Entertainment 1380 1982 R 
VHS 

39.95 Beta 

18 20 2 Warner Brothers Pictures Steve Martin THE MAN WITH TWO BRAINS 
Warner Home Video 11319 Kathleen Turner 1983 VHS 

R 
Beta 

69.95 

19 26 21 ALICE IN WONDERLAND (ITA) Walt Disney Home Video 36 Animated 1951 
VHS 

t 
39.95 G 

LONE WOLF McQUADE Vestron V -6008 Chuck Norris 
David Carradine 

1983 PG VHS No 
Beta listing 

21 15 9 Sea Penn BAD BOYS Thorn /EMI 1633 
ReniSantori 1983 R Bela 79.95 

22 12 5 TENDER MERCIES Thom /EMI 1640 Robert Duvall 
Betty Buckley 1983 PG VHS 

79 95 Beta 

23 16 4 GIRL GROUPS MGM /UA Home Viceo 600194 Various 1983 NR Bey 59.95 
24 32 51 

STAR TREK I1 -THE WRATH Paramount Pictures William Shatner 
OF KHAN (ITA) A Paramount Home Video 1180 Leonard Nimoy 

1982 VHS 
PG 

Beta 
39.95 

25 10 18 MAD MAX Vestron Video 4030 Mel Gibson 1979 R VHS No 
Beta listing 

26 28 28 AIRPLANE II: THE SEQUEL Paramount Pictures Robert Hays 
Paramount Home Video 1489 Julie Hagerty 1982 PG 

VHS 
29.95 

Beta 

27 .:. STROKER ACE Warner Brothers Pictures Burt Reynolds 
Warner Home Video 11322 Jim Nabors 

1983 PG 
VHS 

69.95 Beta 

28 JANE FONDA'S WORKOUT KVC -RCA, Karl 
Jane Fonda FOR P. B. & R. Video Corporation 046 1983 59:95 NR 

Beta 

29 23 23 THE TOY (ITA) RCA /Columbia Pictu -es Richard Pryor 
Home Video 15038 Jackie Gleason 

1982 PG 
VHS 

79.95 
Beta 

30 25 27 FIRST BLOOD (ITA) Thom /EMI 1573 Sylvester Stallone 1982 
VHS 

t 
79.95 R 

31 29 27 GREASE (ITA) 
Paramount Pictures John Travolta 

( ) Paramount Home Video 1108 Olivia Newton -John 1977 VHS 
PG 

Beta 
29.95 

32 37 24 AIRPLANE! (ITA) Paramount Pictures Robert Hays 
Paramount Home Video 1305 Julie Hagerty 

1980 PG 
VHS 

29.95 Beta 

33 38 10 THE BEASTMASTER MGM /UA Home Video 80026 Tanya Roberts 1982 R Bet 79.95 

34 21 17 PLAYBOt^S PLAYMATE REVIEW CBS /Fox Video 6255 Various 1983 VHS 
t 

59.98 NR 

35 22 11 YOU ONLY LIVE TWICE CBS -Fox Video 4526 Sean Connery 1966 NR 
VHS 

69.98 

36 31 38 ROAD WARRIOR Warner Brothers Pictrtes 
Mel Gibson Warner Home Video 11181 1982 R 

VHS 
69.95 Beta 

37 19 13 PLAYBOY VIDEO VOLUME 3 CBS -Fox Video 6203 Various 1983 VHS 
t 

59.98 NR 

38 30 17 THE VERDICT CBS -Fox Video 1188 
Paul Newman 
James Mason 1982 R 

VHS 
79 98 

Beta 

39 34 6 VALLEY GIRL Vestron V -5016 Deborah Foreman 
Nicholas Cage 

1983 R 
VHS No 
Beta listing 

40 33 6 THE KING OF COMEDY RCA /Columbia Pictures Robert DeNiro 
Home Video 1233 Jerry Lewis 

1982 PG 
VHS 

79.95 
Beta 

Recording Industry Of America seal for sales and /or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A Recording Industry Of 
America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape /Disc Assn. seal for net sales and /or rentals 

of at least $1,000,000 at wholesale. (Seal indicated by ITA seal). 

KENDALLS GET KINDLING -Mercury/PolyGram recording artists Jeannie 
and Ross Kendall take advice from director Marc Ball, left, during the 

shoot of their current single "Movin' Train." 

VHD, Laser Disks From Japan Firm 
TOKYO -Toei Video, one of ten 

major Japanese manufacturers of vid- 
eo software, will start producing and 
selling VHD videodisks this month. 
The company is already marketing 
LaserVision system disks, and so be- 
comes the first Japanese firm to deal 
in both formats. 

Toei plans to start with "karaoke" 
VHD disks for commercial use and 
will release 26 titles in the first year. 
This music format, peculiar to the 
Japanese market, features orches- 
tral /instrumental tracks over which 
the consumer adds vocals. 

Each disk in the series will contain 
10 songs, and the disks will sell in 
sets of five at a local retail price of 
roughly $190. If played on the com- 
mercial videodisk players sold by 

Atkinson Eyeing 

Export To Japan 
Continued from page 35 

around the popular $59.95 peg. 

Beyond establishing distribution 
through Japanese wholesalers, At- 
kinson brushes off a quote in a news- 
paper here that he wants to set up a 
chain of video rental stores in Japan. 
Nor is he eyeing Europe. "I see that 
rental plans are working over there 
(Europe) somehow because it's just a 
different market. There is too much 
competition there. I can't be all 
things to all people." 

Program Hunters, headquartered 
in West Los Angeles just blocks from 
where Atkinson pioneered with Vid- 
eo Station, is headed by president 
Philippe Hartley. Prior to Atkinson's 
move out of Video Station's day -to- 
day operations, Hartley was on the 
premises there. 

Of his move, Atkinson says he re- 
alizes that the talk in the industry is 
"that George went soft, cashed in, is 
now driving around in a Rolls - 
Royce." He says reaction to his ab- 
sence at the recent Video Software 
Dealers Assn. (VSDA) conference in 
San Francisco was reported on by 
Video Station assistant secretary Ed- 
ward Gallagher, "our emmisary at 
VSDA." 

"The fact is, everything that hap- 
pened is a result of our going public," 
says Atkinson of his stepping down 
at the Santa Monica -based firm. "It 
changes the business. I am still a di- 
rector, still vitally concerned about 
the company and still involved heavi- 
ly. We are going to turn it around." 

As for Program Hunters, Atkinson 
points out that the firm isn't just ex- 
port- oriented. Product is being mar- 
keted in the U.S., too, such as "Cat 
In The Cage," a film from Shapiro 
Entertainment Corp. for which 
North American rights were ac- 
quired. It will bow first via video- 
cassette. Films now being acquired 
for Japanese export will include pre- 
vious theatrical releases. 

Matsushita Electric and the Victor 
Co. of Japan (JVC), song search is 

simple, and images appropriate for 
the song as well as the lyrics appear 
on the television screen. 

The first 10 titles are due out this 
week, with another 10 to follow on 
Dec. 1. Toei Video intends to concen- 
trate its karaoke videodisk sales in 
bars and snack bars. 

Toei was the first firm in Japan to 
sell LaserVision system karaoke soft- 
ware at the consumer level. The com- 
pany opted to go into VHD produc- 
tion and sales because the hardware 
manufacturers with extensive sales 
networks have started selling com- 
mercial videodisk players. Also, says 
Toei, the company feels "the day is 
not far off when the karaoke tapes 
will be replaced by videotapes." 

New On 
The Charts 

MONTY PYTHON'S THE 
MEANING OF LIFE 
MCA Home Video -#7 

The absurd Britons are back with 
their own version of the meaning of 
life. Nothing is sacred as the Pythons 
apply their philosophy to war, birth, 
death and the afterlife. 

This column is designed to spotlight 
titles making their debut on Bill- 
board's Videocassette Top 40. 

.L.ee :i/S e.dilrroc -,inc- 
160 East 56th Street. Dept. V 

NYC, N.Y. 102122 . Tel: 758323Z 

Second the grad MC needs or the music endusiry since 1952 
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Video 
Music Monitor 

Oz Gig: The six winners of Rick 
Springfield's "Gigging in Oz" con- 
test receive all- expenses -paid trips to 
Australia for one week and will at- 
tend concert dates in Sydney, Mel- 
bourne, Brisbane and Adelaide, ac- 
company the artist backstage, and 
sightsee. More than 25,000 entries 
were received by MTV. 

Womanpower: Clarence Clem - 
mons' new video was directed by 
Martin Kahan. Clemmons appears as 
the first black U.S. president, who 
has romantic interests in the black 
woman premier of Russia. Abe Lin- 
coln and George Washington also ap- 
pear in a dance sequence with Clem - 
mons' presidential cabinet, consisting 
of eight women. 

Steam Driven: Keith Macmillan 
of KEEFCO has completed his sec- 
ond video clip for Haircut 100, a Po- 
lydor group. The song, "So Tired," 
was shot in England on a steam 
railway. 

Hunting: Ed Steinberg of Soft 
Focus Productions has produced a 
video for Salsoul /RCA artist Randy 
Fredrix. "The Hunter," based on 
classic detective themes, was directed 
by Bob Fiore, from a script by Linda 
Merrinoff. 

"HBOldies," rarely seen rock 
videos featuring artists of the '60s 
and '70s, are now a regular feature of 
Home Box Office's long -running 
"Video Jukebox" series. Taken from 
the German show "The Beat Club," 
the videos feature Elvis Presley, the 
Who, Joe Cocker and the Beach 
Boys. Segments of "The Beat Club" 
also air on "FM -TV," produced by 
ATI Video. 

Oh, Teacher: Jon Gibson's new 
song "She Told Me So," on Constel- 
lation /Elektra, has an accompanying 
video produced by Bill Parker Pro- 
ductions. The theme: a high school 
student's fantasy about his pretty, 
young teacher. The location: a Cath- 
olic girls' school in Los Angeles. 

Scaly: The first video from High 
Velocity artists DIN, "Reptiles," was 
recently completed at Zoetrope Stu- 
dios in Hollywood. The director was 

`Super' Tape 
From 3M U.K. 

LONDON -3M here is mounting 
a major tv advertising campaign to 
launch a new videotape formulation 
it claims is immune to deterioration, 
even after repeated use. And the 
company is backing its claim with an 
unlimited guarantee, effective for the 
entire lifetime of the tape's 
purchaser. 

Using a new oxide and a super- 
tough binder developed for profes- 
sional applications, the latest genera- 
tion Scotch videotape will retail at 
around $10.50 and supersede existing 
stock for all three video formats. It is 
expected to give 3M U.K., which 
manufactures at Gorseinon, Wales, a 
powerful boost in the $220 million a 
year British blank videotape market, 
where the company faces tough com- 
petition from Fuji, TDK, Memorex 
and others. 

Market research suggests that 
most video users expect their tapes to 
deteriorate significantly after as few 
as 30 re- recordings. But according to 
3M, independent tests show no no- 
ticeable loss of picture or sound qual- 
ity on the new tape, even after 2,000 
recordings. 

The company does not accept that 
retail and other sectors of the indus- 
try will be hit if everlasting tapes be- 
come the norm. Although up to 88% 
of time shift recordings are wiped 
within one month, it says, enough are 
preserved to give ample scope for fu- 
ture expansion of blank tape sales. 

Jack Ziga for Cadillac Films. The 
dancers in the clip wear fluorescent 
body paint resembling reptile mark- 
ings, which is accentuated by ultravi- 

olet strobe lights. 
Video Touring: Blotto will be 

touring the Midwest and Northeast 
promoting their recently released 

Sony Video 45 of "Metalhead," "I 
Quit" and "I Wanna Be A Life- 
guard." Sony's Software Division 
will support the concert tour with ra- 

dio spots and a contest to give away a 
Betamax and Sony Video 45. Video 
45s also will be shown throughout 
each Blotto show. 

AMERICA'S FAVORITE 
CARTOON SUPERSTAR RETURNS IN A 

NEW "BERRY" SPECIAL VIDEOCASSETTE! 
r 
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SPRAWIIERRY SHORTCAKE IS A TRADEMARK OF AMERICANGRE .PTINGS CORP. 
STRAWBERRY SHORTCAKE CHARACTERS: 

CCAMERICAN GREETINGS CORP. MCMLXXZIII -ALL RIGHTS DESERVED. 

FAMILY M1/,ME ENTETAIhIMEhiT 

ALSO AVAILABLE, AND STILL THE HOTTEST- SELLING CHILDREN'S 
CASSETTE OF THE YEAR... "STRAWBERRY SHORTCAKE IN BIG APPLE CITY" 

DISTRIBUTED 
EXCLUSIVELY .1Y1l?1Vl /ÚA 
IN THE U.S.A. BY '` 
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Copyright Owner, 
TITLE Distributor, Catalog Number Principal Performers 

FLASHDANCE Paramount Pictures Jennifer Beals 
Paramount Home Video 1454 

GANDHI RCA /Columbia Pictures 
Ben Kingsley Home Video 10237 

d 

, d 
> CC 

1983 

1982 

OA 

Ä 
Cr 

R 

PG 

É 

L. 

VHS 
Beta 

VHS 
Beta 

1 

2 

3 3 48 HOURS Paramount Pictures Nick Nolte 
Paramount Home Video 1139 Eddie Murphy 1983 R 

VHS 
Beta 

4 6 DR. DETROIT Universal City Studios Dan Aykroyd 
MCA Distributing Corp. 80001 Donna Dixon 1983 R 

VHS 
Beta 

5 4 PORKY'S CBS -Fox Video 1149 Dan Monahan 
Wyatt Knight 1982 R 

VHS 
Beta 

6 NEW EN A. PSYCHO II Universal City Studios Anthony Perkins 
MCA Distributing Corp. 80008 Vera Miles 1983 R 

VHS 
Beta 

7 7 4 
THE YEAR OF LIVING 

MGM /UA Home Video 800243 Mel Gibson 
DANGEROUSLY Sigourney Weaver 1983 PG VHS 

Beta 

8 8 7 THE MAN FROM SNOWY RIVER CBS -Fox Video 1233 Kirk Douglas 
Tom Burlington 1982 PG VHS 

Beta 

9 5 8 BAD BOYS Thorn /EMI 1633 Sean Penn 
Reni Santoni 1983 R 

VHS 
Beta 

1 O 10 9 THE OUTSIDERS Warner Brothers Pictures Matt Dillon Warner Home Video 11309 1983 PG VHS 
Beta 

11 11 4 TENDER MERCIES Thorn /EMI 1640 Robert Duvall 
Betty Buckley 1983 PG 

VHS 
Beta 

12 27 2 SOMETHING WICKED THIS Jason Robards 
WAY COMES Walt Disney Home Video 166 Diane Ladd 1983 PG VHS 

Beta 

13 9 17 THE VERDICT CBS -Fox Video 1188 Paul Newman 
James Mason 1982 R 

VHS 
Beta 

14 14 3 EATING RAOUL CBS -Fox Video 1291 Paul Bartel 
Mary Woronov 1982 NR VHS 

Beta 

15 MONTY PYTHON'S THE Universal City Studios John Cleese 
MEANING OF LIFE MCA Distributing Corp. 71016 Michael Palin 1983 R 

VHS 
Beta 

16 17 THE BLACK 
CBS -Fox Video 4712 Kelly Reno 

STALLION RETURNS Teri Garr 1983 PG VHS 
Beta 

17 12 SOPHIE'S CHOICE (ITA) CBS -Fox Video 9076 Meryl Streep 1982 R 
VHS 
Beta 

18 13 Warner Bros. Pictures Tom Selleck HIGH ROAD TO CHINA Warner Home Video 11309 Bess Armstrong 1983 PG VHS 
Beta 

19 f THE MAN WITH TWO Warner Bros. Pictures Steve Martin 
BRAINS Warner Home Video 11319 Kathleen Turner 1983 R 

VHS 
Beta 

20 15 RCA /Columbia Pictures Perry Lang SPRING BREAK 
Home Video 10513 David Knell 1983 R 

VHS 
Beta 

21 22 WITHOUT A TRACE CBS -Fox Video 1235 Kate Nelligan 
Judd Hirsch 1983 PG VHS 

Beta 

22 16 THE ENTITY CBS -Fox Video 1234 Barbara Hershey 1982 R 
BHS 
Beta 

23 ..... . -__ STROKER ACE Warner Bros. Pictures Burt Reynolds 
Warner Home Video 11322 Jim Nabors 1983 PG 

VHS 
Beta 

24 18 FIRST BLOOD (ITA) Thorn /EMI 1573 Sylvester Stallone 1982 R 
BHS 
Beta 

25 31 WINDWALKER CBS -Fox Video 6345 Trevor Howard 
Nick Ramus 1980 R 

VHS 
Beta 

26 20 AN OFFICER AND A Paramount Pictures Richard Gere 
GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger 1982 R 

VHS 
Beta 

27 21 THE KING OF COMEDY RCA /Columbia Pictures Robert DeNiro 
Home Video 1233 Jerry Lewis 1982 PG 

VHS 
Beta 

28 23 JANE FONDA'S WORKOUT 
KarCl Video Corporation 042 Jane Fonda 1982 NR VHS 

Beta 

29 19 5 VALLEY GIRL Vestron V -5016 Deborah Foreman 
Nicholas Cage 1983 R 

VHS 
Beta 

30 28 16 MAD MAX Vestron Video V -4030 Mel Gibson 1979 R 
VHS 
Beta 

31 30 6 MY TUTOR Crown International Pictures Caren Kaye 
MCA Home Video 80022 Matt Lattanzi 1983 R 

VHS 
Beta 

32 29 5 Embassy Home Entertain- Keith Carradine SOUTHERN COMFORT ment 3015 Powers Boothe 1981 R 
VHS 
Beta 

33 24 12 THE BEASTMASTER MGM /UA Home Video 80026 Tanya Roberts 1982 R 
BHS 
Beta 

34 26 22 THE TOY (ITA) RCA /Columbia Pictures Richard Pryor 
Home Video 15038 Jackie Gleason 1982 PG VHS 

Beta 

35 25 21 FRANCES Thorn /EMI 1621 Jessica Lange 1982 R 
BHS 
Beta 

36 39 3 GIRL GROUPS MGM /UA Home Video 600194 Various 1983 NR VHS 
t 

37 37 23 MY FAVORITE YEAR MGM /UA Home Video 800188 Peter O'Toole 1982 PG VHS 
Beta 

38 34 12 RCA /Columbia Pictures Dudley Moore SIX WEEKS Home Video 91001 Mary Tyler Moore 1982 PG VHS 
Beta 

39 35 17 SAVANNAH SMILES Embassy Home Entertain- Mark Miller 
ment 2058 Peter Graves 1982 PG 

VHS 
Beta 

40 32 37 ROAD WARRIOR Warner Brothers Pictures Mel Gibson Warner Home Video 11181 1982 R 
VHS 
Beta 

Recording Industry Of America seal for sales and /or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). Recording Industry Of 
America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape /Disc Assn. seal for net sales and /or rentals 

of at least $1,000,000 at wholesale. (Seal indicated by ITA seal). 

Video 

CANADIAN PLAINS -Are the setting for .38 Special's new video "If I'd 
Been The One," a dramatic clip that involved the help of pyrotechnic 

experts and the Alberta Fire Department. 

Gotham Playboy Club 
Fine -Tuning Its Image 

By ETHLIE ANN VARE 

LOS ANGELES -The Playboy 
Club has made public plans for a $2 
million video club at 48th St. and 
Lexington Ave. in New York. This 
prototype video environment will 
feature 75 screens, ranging in size 
from 12 inches to 10 feet across, and 
a fully interactive video "lifestyle" 
room with programming on video- 
disk. The club, targeted for a Feb. 29 
opening, will signal a new direction 
in Playboy Club policy. 

"We've been living with a 30 -year- 
old idea that has done everybody 
proud," says Playboy spokesman Ed 
Gifford. "But it's still a 30- year -old 
idea. And it's time to step into the 
1980s." 

The new venue is being designed 
by Adam Tihany, best known for his 
work at New York's Neon and Club 
A. Lighting effects, including laser 
and hologram projections, are being 
designed by John Nedom of Light 
Lab, who designed the light for Le 
Krypton in Paris. Sound is by Rich- 
ard Long of Studio 54, and video pro- 
gramming is done by Stephen Katz 
and Richard Kawecki of Los Ange- 
les' Time Base International, who 
previously consulted on video pro- 
gramming for L.A.'s Revolver and 
San Francisco's Midnight Sun. 

"We'll have multi -image thematic 
programming, as well as interactive 
electronic games," says Gifford. 
"We're utilizing the latest laser tech- 
nology in video as well as audio." 

Time Base International plans to 
outfit the 20,000 square foot room 
with Sony equipment, including a 
dome -shaped screen which will float 
over the dance floor and accept up to 
eight separate projections simulta- 
neously. Video programs will run 
from noon till 4 a.m. daily, and 24 
hours on weekends. Programs will be 
updated continuously. 

The content of the programming 
will differ in various parts of the club: 

softer in the restaurant, upbeat on the 
dance floor, changing to the mood of 
the crowd under the control of two 
VJ's and a DJ. 

"We're looking for a broader range 
of programming than has been avail- 
able at most clubs," says Katz. "We 
will be using a lot of original produc- 
tions by contemporary video artists, 
material from the Playboy archives - 
including classic performances done 
on `Playboy After Dark' and 'Play- 
boy Penthouse.' The club will be used 
to premiere new video releases, and 
also for the film industry to release 
trailers and hold premiere parties." 
Katz and Kawecki are soliciting 
tapes from video producers. 

While the flagship club is being 
constructed, a five -story barrier will 
go up on Lexington Ave. in the shape 
of a giant television screen. The 
knobs of the "tv" will be actual video 
monitors showing a promotional 
trailer for the club. 

According to Dan Stone, senior 
vice president of Playboy, "The plan 
is clearly to go upscale, younger, and 
with a better balance between men 
and women. Video is just part of the 
big picture. The New York club will 
give us all an opportunity for experi- 
mentation and the pursuit of new 
directions." 

As part of the overall game plan to 
give Playboy clubs a new direction, 
the "sexy" image of the video (as evi- 
denced on the Playboy cable channel) 
will be toned down, if not entirely 
eliminated. Male service personnel 
will be hired to complement the 
famed Playboy bunnies, and a por- 
tion of the club will be open to the 
public. 

"For want of a better way to ex- 
press it," says Gifford, "I would say 
we're redefining Playboy and Play- 
boy Clubs." If the New York venture 
is successful, Playboy expects to open 
similar video clubs around the world. 

Photo by Vinnie Zuffante /Starfile 

HEAVEN'S ANGELS -Billy Joel and Christie Brinkley go for a casual 
spin while shooting Joel's "Uptown Girl" video in New York. The pair 

was last seen headed West on Highway 50. 
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PRESTO! 

Disc is pictured actual size 

COMPACT 

DIGITAL AUDIO 
A SPECIAL REPORT 

SPONSORED BY 

PHILIPS, POLYGRAM, SONY 
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In 1948, it was the long - 
playing record. 

In 1958, it was called 
stereo... 

Now, a remarkable innc- 
vation in digital sound re- 
production called Compact 
Disc brings to the public "the 
most profound change in 

audio technology in more 
than 80 years" Not surpris- 
ingly, Compact Discs from 
Warner Bros., Elektra /Asylum 
and Atlantic Records will 
soon represent a significan- 
change in your sales picture, 
too. 

The Compact Disc is a 
reality. Our best -selling artists 
have now put their names 
on it. 

It's not "hard" to be "hip" 
with this selection of best- 
sellers from Warner Bros., 
Elektra /Asylum and Atlantic 
Records. Once your custom- 
ers hear the Compact Discs 
sound and silence, and 
understand its capabilities, 
you'll know why these artists 
and many more have 
committed their music and 
their names to the Compact 
Digital Audio Disc. 

Look for releases from 
these artists in November: 
Jackson Browne, The Rolling 
Stones, The Eagles, Neil 
Young, Z Z Top, Chicago, The 
Pretenders, Jean -Luc Ponty 
and more. 

Together, we make lasting 
impressions! 

ARD SOFTWARE 

Asia 
Asia 

Christopher Cross 
Another Page 

Fleetwood Mac 
Mirage 

Laura Branigan 
Branigan II 

George Benson 
Give Me The Night 

Emerson, Lake & Palmer 
Pictures At An Exhibition 

AN1 arA11 
RAN/TER 

Manhattan Transfer 
The Best Of 

Fleetwood Mac 
Rumours 

Joni Mitchell 
Court & Spark 

Eddie Rabbitt 
Step By Step 

Roxy Music 
Avalon 

Stevie Nicks 
Bella Donna 

Quarterflash 
Quarterflash 

Rickie Lee Jones 
Rickie Lee Jones 

NOI) tiI l"\V\klC,kI 11I til HITS 

Rod Stewart 
Greatest Hits 

WARNER BROS. 

ELEKTRA/ASYLUM 

I ATLANTIC RECORDS COMPACT 
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FOR : ARDWARE. 
GROEER WASHINGTON. IR fh, 

t.l:F 111 lfF7 
AzN£1 MI 

Linda Ronstadt 
Greatest Fits Vol. 1 

Grover Washington, Jr. 
Winelight 

Teresa Stratas 
The Unknown Kurt Weill 

Ry Cooder 
Bop Till You Drop 

Genesis 
And Then There Were Three 

Queen 
The Game 

Jarreau 
Breakin' Away 

The Cars 
The Cars 

Eric Clapton 
Money and Cigarettes 

THE' TANGO PROJECT 

Led Zeppelin The Tangy Project Talking Heads 
Remain In Light 

Phil Collins 
Hello, I Must Be Going 

Lindsey Buckingham 
Law & Order 

Genesis 
A'acab 

Devo 
Freedom of Choice 

DIG TAL AUDIO 

WE MAKE LASTING IMPRESSIONS 

digital audioDISCS 
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'clii r 
U I0. 

Açtualsire4%" 
BILLY JOEL 

THE NYLON CURTAIN 
1 ALLENTOWN 

2 LAURA 
3 PRESSURE 

4 GOODNIGHT SAIGON 

Features complete yri Jrolrlet 

DIGITAL AUDIO 

falq Prolatlo 

5 SHE'S RIGHT ON TIME 
6. A ROOM OF OUR OWN 

7. SURPRISES 
8. SCANDINAVIAN SKIES 

9. WHERE'S THE ORCHESTRA ? -B. Joel - 
Produced by Phil Ramone 

re, 1982 CBS Inc 

Cas ARE TRADEMARKS OF CBS MC 

CBS COMPACT DISCS. DIGITAL AUDIO BROUGHT TO YOU ON A BEAM OF LIGHT. 
Light years away from conventvnal, ecards, 

compact discs represent tae most 
significant development in reco. ding history. 

"Never before had I heard such sonic iripac, from a disc... 
the music assumed an emotional 

immediacy normally experienc.d only at a 

live performance- 
-Hans Fantel, The New York hoes 

CBS RECORDS PRESENTS ITS 1983 LINE-UP OF SUPERSTAR ARTISTS ON COMPACT DISCS. 

POP 
JEFF BECK 

BOSTON 

MILES DAVIS 

AL DI MEOLA 

PLACIDO DOMINGO 

GEORGE DUKE 

BOB DYLAN 

EARTH, WIND & FIRE 

E.L.O. 

DAN FOGELBERG 

MICHAEL JACKSON 

BOB JAMES & EARL KLUGH 

BILLY JOEL 

JOURNEY 

KENNY LOGGINS 

LOVERBDY 

CHUCK MANGIONE 

WYNTON MARSALIS 

MEN AT WORK 

WILLIE NELSON 

PINK FLOYD 

REO SPEEDWAGON 

SANTANA 

BOZ SCAGGS 

RICKY SKAGGS 

BRUCE SPRINGSTEEN 

BARBRA STREISAND 

JAMES TAYLOR 

TOTO 

SARAH VAUGHAN 

WEATHER REPORT 

CLASSICAL 
LLZAR 3ERMAN 

LEONAF D BERNSTEIN 

CLAUDE BULLING 

EMIL GPLELS 

GLENN 3OULD 

VLADIMIR HOROWITZ 

RAFAEL KUBELIK 

EF ICH LEINSDORF 

RAYMOND LEPPARD 

CHO-LIANG LIN 

YO-YO MA 

LORIN MAAZEL 

NEVILLE MARRINER 

WYNTON MARSALIS 
ZUBIN MEHTA 

S E IJ I OZAWA 

MURRAY PERAHIA 

ITZHAK PERLMAN 

JEANPIERRE RAMPAL 

MSTISLAV ROSTROPOVICH 

FREDER1A YIN S ACE 
ISAAC STERN 

MICHAS_ T L ON THOMAS 

ANDRE WI-S 
JOHN W LL ALAS 

PINCHA; MERMAN 

¡ cOMPAc- 

óDO 
O GTAL AMO 

-CBS -. a giros,* al CBS In, IBS..? CBS Inc 
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fU5 /OÑ ÓF LIGHT AND SOUND WINS 
DRAMATIC RACE FOR NEW W D STANDARD 

By MICHAEL WAY 

We invented it and Sony improved it "- that's how Bert 
Gall, Philips Systems product manager, describes the advent 
of the revolutionary Compact Disc. 

This historic marriage of minds, the fusion of Philips opti- 
cal read -out systems and Sony's digital recording and pulse 
code modulation techniques, was consummated in October, 
1979, but as early as 1961 the Dutch industrial giant had 
already begun research into what was to become the Com- 
pact Disc, LaserVision. 

Meanwhile, in Japan, the innovative brilliance of the Sony 
Corp.'s engineers and researchers had brought out the first 
semi -professional digital taperecorder in 1977, after some 
four years of laboratory work. 

The process of obtaining the highest of fidelity on disk in 
audio and video was achieved by the PolyGram engineers in 
Hanover, after two years of research, in 1973 when the tra- 
ditional record base PVC was dropped in favor of one of the 
hardest thermoplastic materials, Polycabonate. This was the 
carrier for the VLP, which was to become the Philips video- 
disk system, LaserVision. 

In much of this early work, there had been little expecta- 
tion that a videodisk system would lead to the development 
of a high fidelity, almost indestructible and, at the same time, 
miniaturized disk which would set new high standards for the 
electronics and record manufacturing industries. 

But already, in the development work on LaserVision, Phil- 
ips engineers had realized the potential of the higher audio fi- 
delity of the system. With the advent of Sony's digital tapere- 
corder, the possibilities of improving this even further were 
opened far wider. All it needed was the technique to store 
computer language, to be played back optically, on a disk. 

In the early days of video, Philips and Sony had swapped 
data over a period of 10 years. Now they were to take the 
giant step of a formalized exchange of patents, both to devel- 
op and commercialize the Compact Disc, and, almost as im- 
portant, for their system to become an internationally recog- 
nized standard. 

The exchange of patents between the two giants took place 
on Oct. 5, 1979, with Philips holding a major share of the 
royalties, and this monumental decision culminated in the 
first commercial launch of the system in Japan last October. 

Even at that date, sales outstripped all expectations, a phe- 
nomenon that was to continue as the system was successive- 
ly unveiled in major Western European territories and the 
U.S. through this year. By mid -summer, manufacturers in 
many countries were unable to keep up with the massive 
public demand for both players and disks, despite the high 
prices compared with traditional home entertainment 
equipment. 

The seal of perfection was given at top level by Austrian 
conductor Herbert von Karajan. When he attended the first 
public demonstration of the Compact Disc prototype in April, 
1981, at the Salzburg Easter Festival in Austria, along with 
Sony Corp. chairman Akio Morita and J.J.G.C. Van Tilburg of 
Philips, he said the disk, compared with the traditional LP, 
was like "the electric lamp compared with gaslight." 

DIGITAL AUDIO 

Bert Gall, Philips CD sys- 
tems product chief. 

followed by flat disks, electronic recording, the LP and finally 
digital." 

Sony's first work on digital recording started in 1973, 
from which the PCM emerged in 1977. At that time, Sony 
made the first digital videodisk, on a one -sided 12 -inch LP 

with a playing time of 30 minutes, using new modulation 
techniques. Up to 1975, Sony had only been using a video 
signal in its research but at that date moved into work on dig- 
ital audio. 

By 1978, the playing time had been extended to two -and- 
a -half hours but while this was ideal for video, record compa- 
nies still preferred the one -hour limit on audio. 

Toshi Doi recalls that Sony's arguments were based on the 
75- minute average playing time of Beethoven's Ninth Sym- 
phony, the Chorale, and it was this that held sway, but only 
after very lengthy negotiations with Philips. 

Sony had contributed its error correction and modulation 
techniques, and agreement on technical standards with Phil- 
ips was reached in May, 1980. 

As Toshi Doi recalls: "My team of four engineers and two 
computer experts put three year's work into those first six 

Herbert von Karajan (center) and, left, 
Sony chairman Akio Morita discuss a 

Compact Disc prototype back in April, 
1981, at the first public demonstration of 
the system in Salzburg. The Austrian 
conductor was to sum up: "Comparing 
CD with the traditional LP is like compar- 

ing the electric lamp with gaslight." 

Toshi Doi, head of commu- 
nications products group, 

Sony Corp. 

The analogy was relevant as Bert Gall, Philips CD systems 
product chief, recalls his company's first steps in transform- 
ing video signals onto disk way back in the early 1960s, a 

time, he says, "when business interests were all video." 
Then, he remembers, industry had not decided whether 

tape or disk would emerge as the ideal carrier for video, "but 
the aim was to get as much information per bite as possible 
as cheaply as possible." And while Philips put its first VCR 
video semi -professional players on the market in 1970, its 
disk- format VLP emerged two years later. 

As competition heightened in laboratories around the 
world, Gall does not forget the achievement of Telefunken's 
engineers in the early 1970s in creating a five -minute dura- 
tion videodisk using mechanical read -out, even though this 
system was soon dropped. 

Then, as more companies investigated storing information 
by optical modulation, the next real developments were digi- 
tal recording -where most agree Sony was years ahead of 
the field -and the digital "secret" of the Compact Disc, to 
use Gall's description -Pulse Code Modulation (PCM), a sys- 
tem that had been used in the world's telephone systems 
since the end of World War Il but not in other applications. 

At this stage, Gall says, many engineers were trying to 
modify VLP players into audio by using PCM techniques and 
this was finally achieved by Philips engineers in Eindhoven in 
1974, using the same player, record size and playing speed 
as for the videodisk. 

Says Gall: "But as the LP had become a world standard 
which could be purchased anywhere, we had to come up with 
a breathtaking audio substitute if the system was not to be 
forgotten, and we'd already seen the problems facing video- 
disk and videocassette manufacturers in getting their stan- 
dards accepted. 

"So while Sony was still sticking with its 12 -inch disk for- 
mat, we decided back in 1974 that small would be beauti- 
ful." And the keen eyes of the Philips commercial depart- 
ment were already viewing the portable and in -car potential 
of a miniaturized system. 

Now the first glimmerings of a linkup with Sony appeared, 
as Philips needed the corporate digital recording and error 
correction techniques as well as its weight in the race for a 

world standard. Comments Gall: "What a good partner Sony 
turned out to be." 

In the first year of their collaboration, during which re- 
search reports were exchanged monthly, the two firms sort- 
ed out problems like record size and playing time, and this 
paid off in 1981 when many of the other big Japanese indus- 
trial firms like Hitachi, Sanyo, Toshiba and Matsushita joined 
the project. On the software side, the committee to develop a 

world standard included such names as CBS -Sony, Nippon - 
Columbia, PolyGram, RCA, Thomson -Brandt and Telefunken. 

In Japan, Toshi Doi, deputy general manager of Sony's au- 
dio products division, an engineer 19 years with the compa- 
ny, says: "Every 25 years there is a revolution in the record 
industry. The first was the invention of recorded sound, then 

Klaus Schmitz, plan- 
ning manager, Poly- 
Gram's development 

department. 

months after the accord with Philips. It was so hard that we 

all thought of asking Sony for two- and -a -half year's vacation 
to make up for it." 

For the future, while Philips and PolyGram are actively en- 
gaged on speeding up production systems and reducing 
costs, one of Sony's priorities is getting studios around the 
world to catch up with the qualities demanded in the Com- 
pact Disc. 

Sony's aim is to get its Beta signal processing standard 
adopted from the microphone to the disk, with emphasis on 
its PCM 33 -24 model 24 -track multi -channel digital audio 
recorder. Targets for the next year are to sell some 20 of the 
$150,000 machines and, according to Doi, demand is "so 
great that we won't catch up until the end of the year." 

As to computerization of the system, both he and Gall at 
Philips are cautious about the micro -chip "revolution," 
agreeing that it will take many years before the chip's current 
capacity in laboratory conditions of only a few seconds can 
be extended to the commercially -viable one -hour duration 
for audio purposes. So, according to Toshi Doi's calculations 
under his "revolution every 25 years" theory, this won't oc- 
cur until the year 2000. 

The challenge for the PolyGram group of companies based 
in Baarn, Holland, and Hamburg, with its CD plant in Hano- 
ver, was to get this technology onto disk while at the same 
time introducing demanding innovations such as clean -air 
production in a factory environment. One of the men who 
helped create this achievement is Klaus Schmitz, planning 
manager of PolyGram's development department. 

He recalls that until the company developed a thermoplas- 
tic material as a base in 1973, PolyGram had been working 
on the replication of video on a normal vinyl disk using ordi- 
nary light before the advent on the laser. 

This work was carried on until 1979 when PolyGram 
dropped the videodisk system to begin development on the 
Compact Disc and, with only 500 working days, brought out 
the first playable disk in a laboratory in November, 1973, 
says Schmitz. A 500 working -day program started Jan. 20, 
1981, with a goal of making 500,000 disks in that period. 
The target was reached Jan 21, 1983. 

The milestone came in May, 1982, when mass production 
began after PolyGram had developed its techniques for CD 
manufacture and had found the other high technology corn - 
panies which could contribute towards it. 

Now, according to Schmitz, the Compact Disc will become 
a mass product in 10 years' time, but before then costs will 

(Continued on page CD -29) 

Michael Way is a Billboard correspondent in Paris. 
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$450 Tag Revives Hardware Demand 

LOWER -PR /CE PLA VER ORA 85 YOUNG 
PEOPLE WHERE THEY LIS TEN 

By SHIG FUJITA 

Though the whole development of the Compact Disc sec- 
tor of the world music business over the past year or so has 
been studded with dramatic news announcements, few have 
matched, for importance or impact, that of Matsushita Elec- 
tric Industrial Co. in Japan and its unveiling of a CD player 
costing just $450 as compared with the previous low of 
$650 for the Hitachi Lo -D unit. 

Matsushita broke the news at the end of July and had the 
hardware in the shops in Japan by Aug. 20. The low (or at 
least lower) price player had arrived months earlier than 
most industry pundits anticipated. It was vital to continued 
CD marketing progress in that it made the system available 
to younger people short on cash but long on ambition to hear 
their kind of music under the best possible conditions. 

Clearly, other major manufacturers intend shipping hard- 
ware in the same price range. Clearly, production overall will 
be given a tremendous boost in the next year. 

All manufacturers in the production center of Japan are 
unreservedly optimistic about the future of CD, yet none are 
willing to give firm figures on how many CD players they have 
actually produced since the Japanese launch in October, 
1982. 

It's generally conceded that Sony Corp., which developed 
the CD system with Philips, is currently producing the largest 
number of units per month. Yasuhiko Kuroda, Sony publicity 
executive, says the company started out with 5,000 units a 

month in October last year and then doubled up to 10,000 
units monthly at the start of 1983. 

Since its more sophisticated model, CDP- 701ES, was 
placed on sale March 21 of this year, Sony has been produc- 
ing around 15,000 units a month. Kuroda says: "We find 
that Sony hardware is selected by customers on the basis of 
corporate reputation. And our sales have remained steady all 

cc the way." 

m The Sony CDP -101 player, out October 1982, is priced at 
-1 $685, with $40 for remote control- taking the exchange 
J m rate as 245 Japanese yen to the U.S. dollar. The more so- 

phisticated model costs roughly $1,050, plus remote control. 
co Kuroda says: "Though the new low -price Matsushita model 
°i is very welcome as CD technology grows and expands, there 
,t., will always be a demand for sophisticated models, too. Cer- 
o' tainly we have no immediate plans to produce a player in the 

m lower -price ranges." 
2 But Sony is producing a commercial -use CD player, CDP - 
> 5000, a console model for use in broadcasting stations and 

recording studios. From June this year, the company started 
receiving orders for the CDP- 5000s, a somewhat modified 
version of the commercial model, and slanted at audio fans 
with plenty of money to spend. Also in the console style, it 
sells at $7,400. Sony had early orders for 20 of these units. 

Constantly active in the marketing and promotion fields, 
Sony has backed up its advertisements in newspapers and 
magazines with a "101 Monitor" campaign, in which they re- 
cruited people willing to assess and estimate performance 
and reliability of its CDP -101 player. Advertising was basi- 
cally in the commuter -line trains in Japan and by June 22, 
nearly half -a- million people had written in asking to be enlist- 
ed as monitors. 

Sony selected 101 of them, the same number as the mod- 
el, by lottery. Each gets to keep a hardware unit and, in re- 
turn, simply has to collate their reactions and opinions of the 
CD player. 

Columbia is currently the only other manufacturer produc- 
ing a commercial CD player, also a console type and as with 
the Sony model angled to the needs of radio stations and re- 
cording studios. Also priced at $7,400 (around 1.8 million 

COMPACT 

0 
DIGITAL AUDIO 

0 

yen), this is the DN- 30001; Denon model. While Columbia 
handles this production commitment itself, it is having its 
home CD players, the DCD -2000 model (priced roughly 
$775) partly manufactured by Hitachi, around 1,500 units 
a month. 

Hitachi is currently producing between 3,000 and 4,000 
CD players a month, including the custom work for Colum- 
bia, but it aims to step up output to around 9,000 -10,000 
units monthly from the end of 1983. 

Hideyoshi Matsuo, of Hitachi's audio division, points out 
that although 10 Japanese firms announced they'd start pro- 
ducing CD players from October, the only ones actually pro - 

(Continued on page CD -24) 

Shig Fujita is Billboard's correspondent in Tokyo. 

Nancy Wilson looks happy as she is presented with a Denon 
DCD -2000 CD player by Toshio Nemoto, Columbia director 
and general manager of the a&r department, after she com- 
pleted the first multi -digital recording ever in a Columbia 
studio. The CD on the new Interface label, "I'll Be A Song," 

was released in July. 

Matsushita placed. the 
SL -P7 player, left, on 
sale at only $449 on 
Aug. 20, forilowed by 
the SL -P8 player at 
$615 on Sept. 20, 
prompting other player 
makers to come out 
with lower- priced 

players. 

Dressed in dust - 
free uniforms, 
workers make 
Compact Discs in 
"clean rooms" at 
Sony's CD sec- 
tion in the Sony 
record and tape 
plant in Shizuoka 
south of Tokyo. 

A female worker dressed in a dust-free uniform 
handles one of the processes in making Compact 
Discs in the "clean room" in Sony's Shizuoka 

plant. 

Hitachi's Lo -D DAD -800 CD player 
is the conventional size and is 

priced at $650. 

Toshiba's Aurex XR -Z90 CD player is a 

sophisticated model priced at $920. To- 
shiba intends to place a smaller, popu- 
lar -price model for around $575 on sale 

in October. 

Columbia's Denon DCD -2000 CD 
player is priced at $575 and is 

made for Columbia by Hitachii. 

Columbia's DN -3000F commercial Com- 
pact Disc Weyer, priced at $7,400, is 

made on order. 

The Sony CDP -701ES player is the 
more sophisticated model, priced at 

$1,050. 
The Sony CDP -101 player is priced at 
$685, plus $40.80 for the remote 

control. 

The Sony CDP -5000S console type CD Victor's XL -V1 CD player is in the aver - 
player is for audio fans with money. It is age price range at $775. 

made on order and costs $7,400. 

Hitachi's Lo -D DAD -1000 CO Player 
priced at $775 permits seeing the Com- 

pact Disc revolving as it is played. 

www.americanradiohistory.com

www.americanradiohistory.com


DIGITAL 

RECORDING 

DIGITAL 

MIXING 

DIGITAL 

EDITING 

DIGITAL 

EQUALIZATION 

P.Q. CODING 

ANALOG TO 

DIGITAL 

TRANSFERRING 

F -1 TO 

PCM 16 -10 
TRANSFERRING 

(using RTW 

interface) 

TOTAL 

PRE- PRODUCTION, 
AND POST- 

PRODUCTION 
FOR THE 

COMPACT DISC 

The World's Lading Digital Recorong Facility DIGITAL MAGNETICS 

1800 North A-gyIe Averue 

Los Angele" CA 90028 

Phone: 213- 4E3-0279 

www.americanradiohistory.com

www.americanradiohistory.com


 

6 o 

CD AROUND THE WORLD:A GLOBAL SURVEY 
AUSTRALIA 

The only problem facing Compact Disc in Australia has 
been the chronic shortage of supply. Every disk that local 
record companies can cajole out of their parent and partner 
concerns overseas has an instant sale guaranteed once it 
crosses Aussie shores. 

Undisputed leader in the marketplace is PolyGram, which 
fast topped the 65,000 software unit sales mark following 
May I launch, with 26,000 units going in the first week. Poly - 
Gram supplies only selected outlets, everyone of which is 
permanently on back order. Overall best -selling act is Dire 
Straits, with three entries in the company's CD top 10, and 
with "Love Over Gold" the biggest. 

Outright best seller is the "Chariots of Fire" soundtrack, 
and other strong performers are "Flashdance," "Star Wars" 
and Elton John's "Too Low For Zero." 

But, surprisingly, only one classical title features in Poly - 
Gram's current top -sellers, a Beethoven violin concerto per- 
formance. This is in direct contrast to earlier predictions that 
classics would easily outpace popular repertoire and that 
hardware buyers would fall predominantly in the over -45 
area. In fact, CD in Australia has penetrated strongly into the 
"young executive" demographic. 

After just a few months, the hardware situation in Austra- 
lia is not that different to the software situation. The first 
three players on the market have been Philips, Marantz and 
Sony, with an average price tag of $900 -$1,000, and each 
manufacturer has a six month order backlog which will 
doubtless evaporate when Akai, Sansui, Sharp, Pioneer and 
National debut equipment towards the end of the year. 

There's now some 4,000 units in Australian homes, and 
the figure should jump to 25,000 inside a year. This is still a 
far cry from the video infiltration which has a VCR in every 
fourth domicile. 

According to Paul Turner, WEA managing director: "I think 
CD has a very small growth potential in relation to the overall 
home entertainment industry. Most Australians have fairly 
decent analog equipment, and they will get a VCR before they 
bother with a new way to play records. I can't see CD taking 
off in a big way for at least three years." 

To a degree, CBS' John McKellar agrees, pointing out that 
with 1,000 CD sales out of a 200,000 total for Michael 
Jackson's "Thriller," the incumbent vinyl disk is not in any 
immediate danger. 

CBS comes a far -flung second to PolyGram with an initial 
40 titles so far in the shops. It cites a two -thirds sales ratio in 
favor of pop, with big sellers including Jackson, Toto and Si- 
mon & Garfunkel. CBS is at the "mercy" of a factory in Japan 
(CBS /Sony) just as PolyGram must depend on the prevailing 
international policy of the German plant. Like its competi- 
tors, CBS is experiencing enormous difficulties in securing 
sufficient stock. However, unlike its competitors, CBS is re- 
tailing at roughly $19, a dollar below everyone else. 

In Australia, pricing doesn't seem to be a deterrent, de- 
spite the fact that the disks were intended to retail at roughly 
$18. This took a nosedive when the incoming Labor govern- 
ment devalued Australian currency by 10% on taking office 
in March. One factor influencing pricing is a bizarre double 
mechanical copyright situation on the imported disks. 

According to PolyGram's Sam Hamilton: "There's no way 
that the Germans will release to us any disks on which copy- 
right hasn't been paid, and there's no way that Australian 
publishers will waive their royalty because of this. So we end 
up paying it twice." 

As the last quarter of the year approaches, only PolyGram 
and CBS have product in the shops. Festival, WEA, EMI and 
RCA are getting over either unpacking or watching the docks 
with impatience. Festival is skedded to join the Big Two with 
seven Chrysalis titles, having managed to "beg" 200 -300 
copies of each. But the newcomers to the Australian market 
find all software is sold long before it even reaches the 
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shops. WEA and EMI have exactly the same problems in this 
early CD build -up. 

While EMI executives hung on for an initial 20 -title deliv- 
ery, of which Pink Floyd's "Dark Side of the Moon" looked 
the best performer, Peter Dawkins, general manager, was 
saying sadly: "We expect to get about a quarter of what we 
ordered. We hope to satisfy our retailers. But I seriously 
doubt it We're at the mercy of the EMI worldwide launch." 

Relating the total sales to date, 100,000 roughly by the 
end of August, indicates a staggering disk -per- hardware unit 
ratio. But retail trends show CD owners are buying big, and 
some stores log "incredulous" reports of single sales of 
more than $1,000 of software. Despite that kind of story, 
CBS's McKellar feels "a plateau stage has been reached." 

In time, EMI's involvement with CD will probably rival Poly - 
Gram's. This is because of its sole capacity to move strongly 
into digital domestic recording, Studio 301 being the only 
Australian studio with full digital facilities, compatible inter- 
nationally to CD releases. 

Domestic Australian acts have their eyes on the global CD 
market. This year two artists, Glenn Shorrock and Sharon 
O'Neill, have cut digital albums in Los Angeles, with an eye to 
the future. A Sutherland /Pavarotti opera performance at 
Sydney Opera House and a Sydney Symphony Orchestra re- 
cital at the Town Hall have been captured digitally. 

But the true picture of CD in Australia will only become 
clear when a regular supply situation exists and hardware 
brokers firmly establish their marketing strategies. But this 
territory is generally open to new technology, as evidenced 
by its video boom of the past two years. 

At the same time, it has been battered by the international 
woes of inflation, unemployment and a broad -based attack 
on the dwindling disposable Aussie dollar. 

-GLENN A. BAKER 

AUSTRIA 
The Compact Disc was launched in Austria in May this year 

to an industry welcoming committee which mixed unbridled 
euphoria about its prospects with commonsense guarded 
reservation. For some, CD seemed the main hope for future 
music business prosperity; for others, it looked more like a 

rather expensive innovation unlikely to last long as a saleable 
gimmick. 

Now the overall record business mood is of optimism. At 
least 4,000 CD players will have been sold here -mainly 
from Philips, Sony, Hitachi and Marantz -by year's end, and 
software demand has built fast. 

Wolfgang Arming, president of PolyGram Austria, says: 
"We shipped 27,000 CDs to retailers by the end of July. 
We're firmly convinced that Compact Disc is the sound carri- 
er of today and tomorrow." 

PolyGram offers Austria's biggest CD repertoire, some 
135 titles, and it has established a market share of 75 %. 
The rest is split between Ariola, CBS, Musica and WEA. Poly - 
Gram's CD catalog is split 50 -50 between classical and pop. 
Says Arming: "But most buyers want classical, so 70% at 
least of our sales turnover is in that field." 

But he adds: "Despite arguments to the contrary, I'm sure 
it will eventually level out to equal sales between classical 
and pop material. I'm talking our domestic artists to go on 
CD, because PolyGram's national pop repertoire today ac- 
counts for 30% of our turnover. Already out on CD are lead- 
ing Austrian acts Wolfgang Ambros, Ludwig Hirsch, Georg 
Danzer and Rainhard Fendrich." 

Arming has no doubt that CD will fast provide "an added 
impulse" to the music business. "In five to seven years, the 
ratio between LP and CD will be 50 -50." 

CD promotion in Austria is through media advertising, 
demonstrations of CD in retail shops, special displays and a 

speeding up of software deliveries right through the national 
retail network. There are no plans for CD pressing facilities in 
Austria. But record companies preserve the mood of opti- 
mism even though hardware units average out at around 
$1,120, expensive by Austrian standards. 

Jaroslav Sevcick, general manager of CBS says: "Right 
now we could sell more CDs than we can get. But we're en- 
suring that all important new releases come out also in CD 
format." 

Stephan von Friedberg, Ariola managing director, says: 
"CD is a boost for the business. It'll be a money- spinner in 
Austria." 

Says Franz J. Wallner, Musica general manager: "Some 
75% of our repertoire titles are available on CD and 95% of 
those are classical. Obviously, the first boom period for CD is 
over, for there was a time when people were buying 30 soft- 
ware units at a time. We're able to deliver the software but as 
yet there aren't enough players on the market. Added to that, 
the hardware here is too expensive in comparison with neigh- 
boring countries." 

Musica in Austria distributes leading labels RCA, Decca 
and Telefunken. 

The CD price structure worries Kick Klimbie, managing di- 
rector of EMI Columbia: "We've got to get the prices of play- 
ers down. But as from the end of October, we're moving into 
the CD field with a 20- release batch, evenly split between 
classical and pop." 

In general, the Austrian retail trade is happy with the way 
n n,,,r,R ainnn Mirhaoi Wani of tho Crhallnlattenwiaoe 

store in Vienna says: "We've been averaging at least 20 CDs 
a day, and a lot of buyers don't even possess a CD player yet. 
Build up the hardware situation, and demand for the soft- 
ware will explode." 

Retail prices of Compact Discs in Austria range from 
$16.50 and $27.70, roughly twice the cost of a standard 
LP. Peter Winkler, head of the 10- outlet Harlekin retail chain, 
says: "We have to remember that the quality of a Compact 
Disc is much better than a long -play record. It'll be 10 years 
before the CD really takes over, but we should start seeing 
first signs of the breakthrough in the Christmas sales spree 
this year." 

-MANFRED SCHREIBER 

CANADA 
Six months after their introduction in Canada, the largest 

problem facing Compact Disc marketers has been the slug- 
gish introduction of hardware. 

"The software is getting there," says one Toronto disk re- 
tailer, "but the hardware is still largely out of reach or too 
costly." 

But executives at the three major record firms in Canada 
see hopeful signs their initial efforts to sell CDs will be abet- 
ted in coming months by second -generation hardware that 
will be more plentiful and less expensive. 

CBS Records Canada Ltd. was first to enter the CD market, 
launching nearly 20 titles in April and adding three to five 
each month since then. PolyGram Inc. Canada followed July 
29 with a prepack campaign and 146 titles to strongly bol- 
ster software supply. It will ship an additional 20 titles by the 
end of this month. WEA Music of Canada Ltd. made its first 
foray into CD with 22 titles at the end of August, with 10 to 
15 more expected by the end of this year. 

A & M Records of Canada Ltd. has followed with five pop 
titles, while RCA Canada Ltd. has focused its initial campaign 
on the classical market with 19 titles. 

Still, while the companies have chosen different paths to 
enter the market and targeted their product to divergent au- 
diences, they have remained remarkably united on one front: 
dealing with retailers accustomed to selling recordings was a 

must. 
"We stressed the need to have record dealers sell CDs," 

says Dieter Radecki, vice president at PolyGram. "We want- 
ed to deal with only the most capable." 

PolyGram and WEA confined their campaigns to 150 ac- 
counts, even though demand from accounts was much 
higher. 

By and large, the economies of scale of the smaller Canadi- 
an market has kept it slightly ahead of the U.S. Expenditures 
are lower, even though they are proportionately as burden- 
some on companies. 

"We're doing all we can to build an inventory," says Garry 
Newman, vice president of sales and marketing at WEA. "I'm 
taking all the stock I can get. I don't want to be caught short." 

Newman's aggressive ordering practice of the imported 
product is rivalled by CBS, where Norman Miller, the execu- 
tive in charge of CD marketing, says he is always bidding for 
a bigger slice of the CBS International pool. 

For the most part, retailers have treated CDs as more than 
a novelty. The western Canada chain, Kelly's Stereo Marts, is 
acknowledged to be in an advantageous position as both a 

hardware and software retailer. But even the software -only 
stores are moving to acquaint consumers with the new disks 
through in -store demonstrations and widespread distribu- 
tion of corporate literature. 

But if there has been a natural barrier involved in short 
software supplies because of limited production facilities, 
disk producers have been privately critical of the way hard- 
ware companies have entered the market. 

They see hope in the lowering of unit costs to about 
$1,000 for consumers with the introduction of second -gen- 
eration equipment by such firms as Mitsubishi in coming 
weeks. Still, they would like to see greater competition in that 
area to allow consumers a better crack at buying their first 
players. 

CD prices have been higher than in the U.S., ranging from 
the WEA price of $25.98 to the $27 -$29 range by other 
companies. And in the same way cassette introduction pre- 
sented retailers with a confusing array of configurations, 
there is still a lack of standardized CD packaging. CBS and 
WEA have gone for 6 x 12 packs, while PolyGram is main- 
taining its CD -sized packs. 

PolyGram and CBS have benefited from having their own 
production facilities, even if they are in other countries. 
While WEA can at best bring out CDs about six months after 
conventional disk releases, PolyGram will soon ship the 
"Flashdance" soundtrack and "The Present" by the Moody 
Blues, the former while it remains a top five album here and 
the latter only weeks after its disk and cassette release. Simi- 
larly, CBS is able to practically match CD and conventional 
releases, having released "Thriller" by Michael Jackson on 
CD months ago. 

Due to A &M's agreement in Japan with CBS, it is able to is- 
sue the Police's "Synchronicity" here while the disk is a top - 
seller. -KIRK LAPOINTE 

(Continued on page CD -1(J) 
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With° Jr question, the CI) is one of the most impor- 
tant breakthroughs of our time...and one of the 
biggest growing markets of the '80s. 

However. great technology needs great 
artistry to maximize its potential. 

That's why the RCA CDs will become leaders 
.n the field. We have the perfect blend of technol- 
:iffy and talent covering the complete spectrum''' 
of mlencal categoric 
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CD AROUND THE WORLD: A GLOBAL SURVEY 
Continued from page CD -8 

DENMARK 
Launched nationwide in May this year, the Compact Disc is 

already established in Denmark as a great success. Public 
awareness was boosted by several major news features 
about the system on Danish television and it's unusual in- 
deed for a big- business commercial initiative to get that kind 
of small- screen back -up. 

PolyGram and CBS are the biggest suppliers of CD soft- 
ware in Denmark. From the start, sales exceeded all expecta- 
tions. In unit terms, retail action on the first 75 titles avail- 
able was more than 200% up on the pre -launch estimates. 
CBS fed 35 titles early into the marketplace, with new mate- 
rial regularly added. 

On the PolyGram front, there is strong action on the classi- 
cal product, and the German pressing plant is commendably 
quick to deal with re- orders. 

After the first few months, only one Danish group had been 
made available on CD, but several others are anxious to bow 
in early next year. The pioneering group was Phonogram's 
big -seller act Toesedrengene, with an initial 1,000 unit CD 
production. 

Few record companies are yet involved apart from Phono- 
gram and CBS, but release schedules will build fast as the 
main hardware manufacturers move into the Danish 
marketplace. 

First hardware sales figures available had Philips nearing 
the 2,000 unit mark. Behind the Philips promotional efforts 
is Ole Wernberg, who has travelled widely for press recep- 
tions and in -store demonstrations, as well as organizing tele- 
vision exposure. Players are priced around the $1,000 mark 
in Denmark, so sales thus far have been principally to the 
hard -core hi fi enthusiast rather than the casual listener. 

Philips have two models out, as has Sony. Pioneer, Mar - 
antz, Sanyo and others are adding marketing muscle and im- 
ported players sell out fast. 

For Philips, first in the CD field in Denmark, it's been a par- 
ticularly satisfying success. Traditionally, the company had a 
strong Danish market share with its color television ranges 
but not so much in hi fi equipment. Now the company is pick- 
ing up fast on the audio front. 

Software prices in Denmark are around the $20 mark, 
twice that of the standard black LP. 

-KNUD ORSTED 

FRANCE 
Hot summer weather and a chilly economic climate are 

about the only factors dampening demand for CD software 
and hardware in France, according to industry leaders here. 
An untypical heatwave has kept people out of doors, and 
President Mitterrand's taxation measures have been espe- 
cially burdensome to those high earners who might other- 
wise be most likely to make the $1,400 outlay for a player 
and disks. 

But if the market is quiet right now, the underlying trend is 
still one of powerful demand restricted only by available sup- 
plies, as it was when Compact Disc was launched back in 
March. Then, excellent press reaction produced an unexpect- 
edly heavy rush for the new equipment, so much so that, ac- 
cording to PolyGram France's CD coordinator Richard Tor - 
chin, there were immediate delivery problems. 

Now those problems have been largely overcome. The 
number of CD outlets has mushroomed from 150 at launch 
to 400 or more, and best estimates put the number of CD 
disks sold in to the trade at around 170,000 to date. Tor - 
chin notes that Phonogram, Barclay and Polydor, whose out- 
put comes from Hanover in West Germany, had between 
them sold 114,000 units by the end of June, while CBS, 
whose entire production comes from Japan pending start-up 
of its U.S. plant, marketed something under that number. 

CBS France chief Alain Levy says: "It is a matter of produc- 
tion capability, but we are in no doubt that CD will be very 
important over the next three years, and we are going to con- 
siderably increase the number of titles on offer before the 
end of 1983." 

When the system was launched, PolyGram had some 150 
titles, CBS 28, RCA /Erato 19, all classical, and Vogue six, 
including an Abba album and some jazz items. WEA issued 
10 titles in June, and EMI is expected to put its first software 
product on the market in October. Currently, there are some- 
thing over 350 titles available, split roughly 70 -30 between 
pop and classical, and by the end of the year the figure could 
be as high aS 800. 

Research suggests that French owners of CD equipment 
each possess about half a dozen disks at the moment, and 
that this number will rise to 15 by year's end as the new 
product comes onto the market. At this date, neither Poly- 
Gram nor CBS has any plan to manufacture software within 
France itself. 

On the player side, PolyGram's Torchin reckons around 
12,000 machines are actually in use nationwide, in a country 
of 22 million homes. Cost of the cheapest is $750, but the 
industry expects prices to come down. "The trouble is," Tor - 
chin points out, that the more people wait for prices to 
come down, the harder it is to reduce them." 

No CD players are manufactured or assembled in France. 
Thomson Brandt, the country's major electronics firm, im- 
ports from Hitachi and is currently in talks with Toshiba. Phil- 
ips machines are imported from Belgium, and the rest are 
Japanese. Despite the recent EEC /Japan trade agreement 
designed to give European production an edge, Sony is esti- 
mated to have a 40% slice of the hardware market, with Phil- 
ips taking 30 % -35 %. Indeed, FNAC, the largest retail outlet 
in Paris, reports that it is selling predominantly Sony equip- 
ment, with Philips' sales "minimal" and Marantz, Hitachi 
(through Thomson) and Denon (Columbia) selling "a 
handful." 

Although it will not disclose figures for sales or imports of 
players, Philips in Paris says sales are "going very well," and 
sales manager M. Filleux adds: "Compact Discs will com- 
pletely replace conventional records in a decade." At the mo- 
ment, he says, Philips is placing only minimal amounts of ad- 
vertising for its hardware, restricted to the professional 
press. The reason? "Demand is greater than supply," says 
Filleux simply. -PHILLIP HILL 

GREECE 
PolyGram Greece hopes to launch the Compact Disc onto 

the local market this coming winter, in response to the first 
stirrings of consumer interest. 

Says PolyGram executive Jacques Menahem: "We've not 
yet undertaken any market research but we are sure CD 
product will be available here by winter." 

Leading Greek music and stereo equipment journals have 
already carried informative articles about the potential of the 
new medium and PolyGram executives seem confident that 
the first step has been taken in generating sparks of initial 
demand. 

With Dutch electronics giant Philips planning to release its 
CD hardware around the same time, the PolyGram initiative 
is expected to be a testing of the waters to see just how 
Greek stereo enthusiasts will respond to the likely price 
structure. 

In fact, projected retail prices have not yet been published, 
either for hardware or software. Says Menahem: All we can 
say at this stage is that the limited material to be released in 
Greece on CD will be mainly classical, with a few modern in- 
strumental titles." -JOHN CARR 

HOLLAND 
Holland was one of the first four European countries in 

which the Compact Disc was launched, March this year, 
when PolyGram and CBS shipped their first software titles in 
the new system. 

RCA entered the field in April, WEA in June, then Ariola in 
July, the latter company also distributing Compact Discs for 
the Benelux branches of Virgin and MCA. With planned re- 
leases later this year are Arcade, K -tel and EMI. First Dutch 
independent in the field was Soundproducts, in March, then 
Telstar, followed by CNR (which also handles CD for VIP and 
Roadrunner). 

According to industry calculations, by mid -July some 
150,000 software units had been sold in the Netherlands, 
most supplied from PolyGram's Hanover plant, but some 
from Sony in Japan. 

The general overview is that the CD sector hasn't devel- 
oped as fast as it should, mainly because of supply problems, 
but the 300 retailers early in on the action (it'll be 600 by 
year's end) are agreed the system is a winner. 

Holland is the first country in the world to tackle a detailed 
survey on CD, an initiative of the Dutch Consumers' Assn., 
and the findings purported to show the disks are not 100% 
dust and scratch -proof, a fact revealed in a television special 
on CD from the VARA network. 

PolyGram's first release was of 160 titles, culled from 12 
source labels, and material ranging from the pop of Abba 
and Dire Straits through to classical giants Antal Dorati, Lu- 
ciano Pavarotti and Herbert von Karajan. With the disks re- 
tailing around the $20 -$25 price range, PolyGram put out 
another 40 titles by mid -July and looks to have at least 300 
by the end of the year. 

Jan van Akooy, CD coordinator for PolyGram Holland, 
reckons 90,000 CDs were sold by mid -July, two -thirds of the 
projected target for the whole year. The company's first local 
act to figure in CD format was BZN, with Dutch -American 
singer Lori Spee and pianist Lauren van Rooyen next to bow 
in. Says van Akooy: "CD will be 50% of the market in five 
years, and inside 10 years no traditional -style records will be 
processed." 

CBS Holland opened its CD innings with 25 titles, 15 pop, 
10 classical, artists ranging from Michael Jackson and Julio 
Iglesias to John Williams and Murray Perahia. The company 
is supplied from Japan. CBS started with a software unit 
price of roughly $20, but upped both pop and classical to 
around $28 from May 1. The company estimates it had sold 
some 30,000 CDs by mid -July ... "More than we expected," 
says Paul Hertog, deputy managing director, "especially 
when you consider gigantic delivery problems at the Sony 
plant." 

He adds: "Domestic talent won't be on CD until 1984 at 
the earliest. If we order a CD of a local act, we have to wait 
three months or more to get it, and by then it's possible the 
audience has lost interest." 

And he thinks CD will put just 0.5% on CBS turnover at 
most this year. He also has doubts about whether it will re- 
place the conventional black disk. 

In Holland, RCA Benelux launched with an 18 -title release 
batch, all classical, all from RCA and Erato. Its entry into pop 
CD was delayed to a mid -October launch, first titles including 
Elvis Presley, the Kids From Fame and British group the 
Eurythmics. 

Albert van der Kroft, RCA marketing manager in the Bene- 
lux territories, says: "Technically speaking, the CD is perfect. 
But it's no good expecting it to create a turnover explosion in 
just a few months." 

Delivery problems delayed Ariola's launch into the Dutch 
CD market. The first batch of 13 titles, all pop (Blondie, Je- 
thro Tull, Ultravox, etc.) from Chrysalis and Virgin, was held 
up until mid -July and even then only four titles were avail- 
able. Says Ariola executive Jan van Dingstee: "It's been a real 
disaster. We've had to scrap our schedules." First domestic 
artist on CD for the company is Lee Towers, dubbed "Hol- 
land's Frank Sinatra." 

Van Dingstee: "A fantastic invention anyway, the CD is one 
of the ways to stop the home- taping menace." 

WEA kicked off with a batch of 10 CDs in mid -June, includ- 
ing material from Fleetwood Mac, George Benson, Rod Stew- 
art and Phil Collins, available only to dealers who ordered a 

minimum of 16 units. 
With no plans as yet for classical CD releases, WEA looks 

to have a 50 -title catalog by the start of 1984. 
EMI Holland, with its "royalty dispute" over CD, enters the 

market by early November, with a release of 10 -15 titles, 
looking for 200 titles by the end of next year. Roel Kruize, 
managing director, says: "If the hardware situation doesn't 
stagnate, the CD business could mean a turnover increase of 
5 % -10% in the next two years. But I can't see it completely 
replacing the black disk." 

Independent CNR was also hamstrung by supply problems 
from Hanover. Its first batch of six titles was a mixed bag: 
four foreign acts (Peter Maffay, Milva, Charles Aznavour, 
Bellavoine), local act Het Goede Doel and a "Stars On 45" 
compilation. There will be 20 more CNR releases before the 
end of the year. Observes CNR's Ed van der Burgh: "The CD 
is a fantastic phenomenon. But if you can't get the product, 
you can't sell it, and that's infuriating. And I see supply prob- 
lems going on for months yet. We wanted our act the Star 
Sisters on CD and we find it's not possible until the fall of 
next year." 

Soundproducts split its debut release package of 40 titles 
into 30 classical and 10 jazz, with much the same mix 
planned for a November release. It looks to have 200 titles 
on CD by the end of 1984. Gert Vandermeent, managing di- 
rector: "CD is an interesting commercial addition to our busi- 
ness, and a bonus is that the disks take up less space than 
standard albums." 

Benelux Music Industries (known better as Telstar) has the 
first Dutch -language CD, "4 -us (Virus)" by Doe Maar, cur- 
rently the top band in Holland. In four months, the title sold 
1,100 units, and had supply been better it could have been 
twice that. 

Telstar promotion /press man Bert Salden says the compa- 
ny is checking retailer opinion about which domestic acts to 
showcase in CD. 

Independent Dureco bowed in the CD market mid- Septem- 
ber with a double -CD package, "The Cologne Concerts," the 
three -LP set from West German label ECM, by jazz pianist 
Keith Jarrett. The package costs roughly $80. 

Arcade launches November with "Woman In Love," one of 
the label's most successful compilations in recent years, fea- 
turing name acts of the Diana Ross and Rod Stewart caliber. 
And the company is to push CD product through radio and 
television advertising. Meanwhile, tv- merchandiser K -tel is 
holding back on CD until the spring of 1984. 

-WILLEM HOGS 

ITALY 
The Italian record industry is one of the most mercurial in 

Europe and, over the past two or three years has had more 
than its share of financial hassles, but the Compact Disc is 
making remarkably fast progress in the marketplace. 

The first players and disks were showcased at the begin- 
ning of May, the launch preceded by an impressive nation- 
wide press campaign which was cleverly paced over a whole 
year. 

Italian music men had to be persuaded about the system's 
merits, though, a task made easier by the fact there was for 
once no competition between different technical standards 
and no disagreement over the quality of the sound 
reproduction. 

The first CD players available were Philips and Sony, still 
the Italian market leaders. Hitachi, Toshiba, Denon and Tech- 
nics tested marketplace reactions through just a few units 
but are looking to hit consistently high production levels late 
1983 and early 1984. 

(Continued on page CD -16) 
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CD Introduction On Schedule 

HARDWARE /SOFTWARE PRICING LOOMS AS 
KEY TO UNLOCKING U.S. MARKET PENETRATION 

By IS HOROWITZ 

The U.S. was the third major ter- 
ritory to experience a Compact 
Disc marketing thrust. But if the of- 
ficial timetable had it behind Japan 
and Europe, the excitement of the 
new configuration leaped over na- 
tional borders and made itself felt 
months before the structured 
launch by CBS Records last June. 

By that time, players and sample 
quantities of disks had already 
been distributed in token amount 
to numbers of hi fi dealers and de- 
partment stores by Sony, Magna- 
vox in cooperation with PolyGram, 
Denon (both hardware and soft- 
ware), plus Technics and a sprin- 
kling of other player manufactur- 
ers and labels. 

Also contributing to the unprece- 
dented promotional attention 
awarded CD was the controlled dis- 
tribution of quantities of players, 
plus a handful of disks to key clas- 
sical and AOR stations across the 
country by Sony and Magnavox. 
Broadcasts from CD sources were 
widely publicized and drew enthu- 
siastic response from listeners. 

Most provocative of all 
tradewise, however, was the entre- 
preneurial enterprise displayed by 
a relatively small number of deal- 
ers who spared no effort to bring 
CDs in from Japan or Europe well 
in advance of their availability 
through established distribution 
channels. 

It wasn't long before such stores 
as Laury's in Chicago, Tower in Los 
Angeles and Orpheus in New York 
were documenting sales of CDs in 
respectable quantities, in some 
cases to persons who had as yet no 
access to players but could just not 
contain their appetites for the new 
product. 

To some, that insatiable demand 
from a core group of consumers 
led to euphoric predictions that the 
new technology would take over 
from the LP with surprising speed. 
There seemed no limit to the num- 
bers of disks that could sell 
through. They moved out almost as 
rapidly as they were stocked. 

But the numbers were still small, 
out of all proportion to the atten- 
tion they generated. Nevertheless, 
the volatility of that still infant mar- 
ket was a promising clue to the 
future. 

Even in short retrospect, one is 

caught up to remember that the 
first CBS release of 12 titles in the 
domestic market comprised a cu- 
mulative inventory depth of only 
about 10,000 pieces. Certainly, 
more CBS units were being sold in 
the States, but they were being im- 
ported by dealers and wholesalers, 
as were titles by other labels, nota- 
bly from the PolyGram label. CBS, 
however, was quick to discourage 
unauthorized imports of CDs as 
part of its general campaign to de- 
ter parallel imports. 

Other labels took official posi- 
tions against uncontrolled imports 

JOHN WETTON, formerly of 
group Asia: 

"I've listened to a number 
of CD titles and what im- 
presses me greatly is the bril- 
liant sound quality when com- 
pared with conventional 
records or tapes. The differ- 
ence is particularly dramatic 
when you listen to music 
that's structured with a lot of 
textures. Overall, the repro- 
duction is so faithful it's like 
listening to a playback of the 
multi -track master." 

of CDs, but were less effective in 

halting the practice. 
In software, allocations and pre - 

packs quickly became the pattern 
for the majors as they attempted to 
cope with supply shortages. The 
goal was to make certain that all ti- 

ties released were exposed at re- 

tail, even if no more than a single 
disk. Jerry Shulman, director of 
marketing development at CBS 
Records, put it succinctly: At this 
stage, we're more interested in 

repertoire breadth than depth," a 

principle seemingly endorsed by able product to a reasonable 
most label executives charged with spread of retail accounts. It is no 

nurturing the new technology. (Continued on page CD -27) 

First releases by PolyGram and 
the WEA group also hewed to the 
prepack concept, as well as to the 
practical step of allocating avail- 

Is Horowitz is Billboard's Classical, 
Commentary and Executive Editor. 
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BUILDING NEW HEIGHTS IN MUSICAL EXPERIENCE: 

PHONOGRAM ARTISTS ON COMPACT DISC 
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PolyGram President Predicts Revolution 

JAN TIMMER ON CD: THE UNIVERSAL 
SOUND CARRIER OF THE FUTURE' 

By MIKE HENNESSEY 

"It is still our dream -and our 
confident expectation -to make 
the Compact Disc the universal 
sound carrier of the future," says 
Jan Timmer, president of Poly - 
Gram, and a man who has devoted 
most of his energies to promoting 
CD since he joined PolyGram two 
years ago after 30 years on the 
hardware side of the industry. 

Timmer's faith in the CD system 
is almost boundless, certainly un- 
shakeable. "Since my IMIC predic- 
tion last May that we would bury 
the black disk in 1993, nothing 
has happened to cause me to 
change my mind. In fact, I am more 
convinced than ever." 

And if you suggest to Timmer 
that his ultra -zealous advocacy is 

exactly what would be expected 
from a man who has committed the 
PolyGram group -at enormous ex- 
pense-to the laser -read format, 
he replies: 

"I am not putting on a show. I 

could not talk so convincingly 
about CD if I did not totally believe 
in its potential. You know, whenev- 
er a new and revolutionary technol- 
ogy is established, it is initially car- 
ried by a few people who 
passionately believe in its viability. 
This goes right back to the begin- 
ning of the phonograph record. If a 

few people had not had an absolute 
belief that it was going to happen, 
and a determination to make it 
happen, it would not have come 
about." 

Timmer says he has seen the 
software industry's response to CD 

go from rejection, to disbelief, to 
lack of enthusiasm, to realization 
that it might happen, and finally 
that it will happen and they'd bet- 
ter get aboard. 

"I now think that, with very few, 
isolated exceptions, there is no ex- 
ecutive in the international music 

Jan D. Timmer, president and chief 
executive officer, PolyGram B.V./ 

GmbH. 
industry who doubts that CD is go- 
ing to happen. It is not whether, but 
when -just a matter of time." 

The key factor for the CD corn - 
munity is the speed with which CD 
manufacturing capacity can be 
built up. Timmer still looks for 10 
more production facilities, compa- 
rable to PolyGram's Hanover plant, 
to be set up around the world. 

"I am absolutely convinced that 
most major record companies are 
now making plans to build facilities 
to produce Compact Discs, and 
PolyGram remains interested in 

possible joint ventures. Such ven- 
tures are logical because initial re- 
quirements are small but start -up 
costs are huge. There are also clear 
signs that companies like Nippon 
Columbia, Matsushita and JVC are 
readying themselves for larger 
scale production. Then there are 
smaller companies in Europe and 
the U.S. which are considering 
moving into CD production. We 

ourselves have decided to double 
the capacity of the Hanover fac- 
tory -and with luck we might do 
more than double it. It depends on 

the yields which, currently, are 
above our planning expectations. 

"We could increase this figure by 

allowing more tolerance, but we 

have to be mindful of our reputa- 
tion for quality." 

In this connection Timmer is 

heartened by the response of New 

York retailer David Hunt of Or- 
pheus Remarkable Recordings 

(Billboard, Aug. 27) who reported 
that of 6,000 Compact Discs sold, 
only 12 were returned as faulty. 

"That's an insignificant num- 
ber -and that sort of statistic 
means much more to me than 
some of the adverse comments 
which have been made about the 
CD system by some informed -and 
some not -so- well -informed- people. 

"Although I genuinely welcome 
controversial discussion about the 
merits of the Compact Disc -it is 

all to the advantage of the sys- 

tem-I have to say that it is not a 

few isolated critics who are going 
to make or break the system. It is 

the consumer. And the consumer 
has reacted overwhelmingly in fa- 
vor of CD." 

(Continued on page CD -30) 

Mike Hennessey is Billboard's In- 
ternational Editorial Director in 

London. 
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Polygrarn gives You 
a big choice. 
We gave them none! 

vL 

Polygram Compact Discs (and those on other 
major labels) give you today's ultimate in 

sound reproduction. To ensure this, they 
had to go to the masers for their masters. 
They had no choice 

They went to Phil ps. 

Philips, the pioneers of the Compact 
Disc, has developed equipment and 
technologies that consistently enable 
the production of the supreme quality 

disc master that the system demands. 
But we do far more than supply the 

major labels with d sc masters, ready 
for replication. 

We're the only company that can provide 
the industry with comprehensive mastering 

facilities on a complete turnkey basis... and 
with this we guarantee you a specified yield. 

From advice on the ideal premises and staff 
requirements, to system design, installation, maintenance, 

and personnel training. But of course, if your Compact Disc 
mastering requirements aren't quite so extensive, we can also 
just supply sound advice and specialist equipment. 

At Philips, we can provide a Compact Disc mastering facility 
that's precisely tailored to your needs. 
So if you're really into the future of audio... you'd better first 
check our brochure on setting up your ovin mastering facility. 

Write for your copy now, to 
Philips Export BV, 
Electro Acoustics Division, 
Building DBC, P.O. Box 218, 
5600 MD Eindhoven, 
The Netherlands. 

o 

Philips... 
mastering a new concept 
in sound. 

COM PACT 

DIGITAL AUDIO 
í 

PHILIPS 
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PHILIPS ELECTRO-ACOUSTICS DIVISION IN HOLLAND 
OFFERS COMPLETE SLATE OF CD MASTERING SERVICES 

Companies seeking to set up 
their own Compact Disc manufac- 
turing facility are being offered a 

complete CD mastering service by 
the Philips Electro- Acoustics Divi- 
sion in Eindhoven, Holland. 

The service includes not only the 
equipment to transfer the audio 
tape signal on to a CD digital mas- 
ter but also installation training for 
personnel. 

Pieter van der Spank, marketing 
manager for CD mastering, says: 
We supply the complete package 

including equipment to demineral- 
ize water supply and purification of 
air supply. We also test the whole 
facility after installation and have it 
running under our supervision for 
a certain period of time. We also 
guarantee a minimum yield of 
70%." 

The total package costs around 
$1.7 million (five million guilders) 
and Philips is in consultation with a 

number of companies, including 
some in the U.S., which have ex- 
pressed interest in buying the ser- 
vice. The Electro- Acoustic Division 
is currently in process of installing 
the system at the PolyGram CD 

plant in Hanover with completion 
scheduled for next spring. At pre- 
sent, all PolyGram's CD mastering 
is being handled in Eindhoven. 

CD mastering involves encoding 
the information from the master 
tape to the standards laid down by 
the CD system and then recording 
optically onto the surface of the 
specially -prepared glass disk. This 
disk master carries all the stan- 
dardized information in a series of 
millions of minute pits. This sur- 
face structure not only determines 
the basic parameters of the disk 
but also is designed to ensure sub- 
sequent successful mass 
replication. 

Information from the master 
disk is then transferred to a nickel 
shell by galvanic processing and 
from this "father" a number of 
"mothers" can be made. Then 
from each "mother," several 
"sons" are made which act as 

stampers in the production of the 
final plastic disk. 

A thin layer of aluminum is then 
applied to cover the pits of the 
plastic disk and provide a reflec- 
tive surface for the laser beam of 
the player. This in turn is covered 
by a protective lacquer coating. 

It is the Philips development of 
the art of disk mastering which has 
led to the production of Compact 
Discs becoming a commercial 
reality. 

First stage in the cycle is the pro- 
duction of a resist master disk. 
This starts out as an optically 
ground and polished glass sub- 
strate which, after inspection, 
passes through a computer -con- 
trolled automatic four -stage pro- 
cessing system. All operations are 
carried out under climatically con- 
trolled and dust -free conditions. 

Then, after careful washing and 
spin- drying, an automatic ex- 
change mechanism transfers the 
disk to the next stage, where an ad- 
hesive layer is applied. And then 
comes a stage of "photoresist." 

The final stage of the resist mas- 
ter disk preparation is to check out 
the uniformity of the photo resist 
coating, using an automatic scan- 
ner linked to the computer. The ap- 
proved disk is then cured in an 

oven, in a special protective 
cartridge. 

After curing, the resist master is 

transferred, still in its cartridge, to 
the master recording system. This 
comprises a laser beam recorder, 
encoder, subcode processor, digi- 
tal tape recorder and a system con- 
troller which is a computer that's 

programmed automatically to 
monitor and control all stages in 

the recording process. 
The cartridge containing the disk 

is introduced into the laser beam 
recorder, which automatically re- 

moves its cover and transfers the 
disk to the recorder's drive spin- 
dle. With the tape master in place 
on the digital taperecorder, record- 
ing can begin. Digital audio and 
subcode information is fed into the 

encoder, cue code information 
from the original tape being con- 
verted into subcode by the sub - 
code processor. The encoder car- 
ries out multiplexing, CIRC 
encoding and EFM modulation. 

n 
The data stream from the encod- S 

er passes to the acousto- optical 
modulator which lues in the light 
path of the laser in the laser beam 
recorder. According to the data bit 
stream, this beam is modulated, 
and focused by means of an objec- 
tive lens system onto the sensitive 
coating of the resist master disk. 
The projected information is re- 
corded onto the rotating disk in an 

ever -increasing spiral by the radi- 
(Continued on page CD -29) 

The Optimum and Ultimate: 
PHILIPS CLASSICS ON COMPACT DISC 
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CD AROUND THE WORLD: A GLOBAL SURVEY 
Continued from page CD -10 

It's hard tracking down sales fig- 
ures in Italy, but it is a shrewd 
guess that around 20,000 units 
will be in use by the end of this 
year. And, according to Yunzo 
Sano, Sony Italia sales manager, 
that figure will more than double in 
1984. 

But with demand so clearly out- 

stripping supply, it is virtually im- 
possible in Italy to predict eventual 
sales potential. That is true, too, of 
the software sector. 

PolyGram had, by August, a cat- 
alog of 200 CD titles, evenly split 
between classical and pop /jazz/ 
rock, and puts out 10 -15 more 
each month. Decca has 40 -plus ti- 
tles out, mostly classical, RCA an 

all- classical batch of around 20 
and WEA around 10, all pop /rock. 

Next to seek market action is 
CBS, with an initial batch of 40 ti- 
tles, and EMI looks set fair to start 
its CD operation late this year or 
January 1984. 

The first Italian domestic talent 
CD release was Gianna Nannini's 
"Latin Love," out through Ricordi 

in June. PolyGram followed with re- 
leases by Alberto Fortis, Teresa De 
Sio and a compilation of material 
by most of its top acts. RCA has set 
releases by Lucio Dalla and Ennio 
Morricone, Italian movie score 
writer. 

But even in mid -September the 
scarcity of CD product in Italy was 
cutting potential profitability. How- 
ever, software sales certainly had 
topped the 100,000 unit 
milestone. 
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Despite the very high (for Italian 
consumers) retail prices, players 
selling at around $900 and disks 
at $15, double the cost of a con- 
ventional LP, consumer reaction to 
the quality and reliability has been 
consistently complimentary which 
in turn triggers retail trade 
euphoria. 

The early CD excitement led to 
Marco Bignotti, managing director 
of PolyGram Dischi, trying to cool 
things down a little. He says he's 
convinced now, as he was earlier, 
that the recorded music future lies 
in CD product but insists: The 
truth is that CD is not an immedi- 
ate solution to the crisis facing our 
industry. It'll take seven years at 
least, maybe 10, before CD re- 
places standard analog 
recordings." 

Piero La Falce, CBS Dischi man- 
aging director, takes much the 
same line. "CD sales won't replace 
some LP sales but will simply open 
up an additional new market for 
us." And Guido Rignano, managing 
director of Dischi Ricordi, adds his 
belief: "CD won't show brilliant re- 
sults in the short term. And I have 
personal fears that the major CD 
producers may be inclined to mo- 
nopolize the system by restricting 
supplies to the independents." 

Alex Rotelli, EMI Italiana manag- 
ing director, says: "Software short- 
age and high prices are the big 
problems as the Compact Disc sys- 
tem gets under way. 

"I believe the real CD business is 
the hardware sector. But the same 
people who got it under control, 
the manufacturers of the players, 
also work against it. Technology is 
running so fast that even invest- 
ment in new CD production centers 
could be dangerous. 

All this talk about digital cas- 
settes and chips makes me fear 
that CD could become obsolete be- 
fore it really starts." 

-VITTORIO CASTELLI 

JAPAN 
Japanese audio /video equip- 

ment stores and record /tape deal- 
ers are reflecting the music indus- 
try's buoyant confidence in 
Compact Disc by devoting ever -in- 
creasing space to promotional ma- 
terial and software displays. 

Shinseido, biggest Japanese 
chain with 155 outlets, is empha- 
sizing CD product in all its 
branches, some having special CD 
departments. 

Osamu Ouchi, head of Shinsei- 
do's musical goods department, 
says there are regional differences 
in how many CDs are being sold. 
Some of the chain's biggest stores, 
notably in Tokyo and Osaka, are 
showcasing five or six player mod- 
els alongside major displays of 
software titles. 

Japan's biggest stores carry 
stocks of virtually all the 600 CD 
titles so far available. And Ouchi 
says: Our view, from the retail 
side, is that the Compact Disc 
won't replace the conventional re- 
cords and prerecorded tapes but 
will simply add sales strength to 
the overall music software 
business." 

He's in no doubt that the much - 
vaunted arrival of a $450 player 
range from Matsushita will trigger 
a second wave sales explosion in 
Japan and probably worldwide. 
"Software makers are increasing 
capacity dramatically through the 
end of 1983 and we're anticipating 
a massive upsurge in sales." 

Shinseido research on software 
sales so far show classical product 
top with 45.7%, jazz with 11.3%, 
followed by pop (10.8%), then 
rock /soul (10.2 %), 9.3% (new 
wave) and 8.8% Japanese popular 
music. 

As the CD revolution builds in Ja- 
pan, the major stores in Tokyo's 

(Continued on page CD -32) 
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BOB SEGER The Distance DAVID BOWIE Let's Dance DURAN DURAN Rio KENNY ROGER' Greatest Hits EAFL KLUGH low Ride 

ANDREW POWELL Plays The Best Of Alan Par sons CLIFF RICHARD Silver THOMAS DOLBY The Golden Age Of Wireless KATE BUSH The Kick Inside 
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Norio Ohga, President of Sony Corp., Tokyo 

CDs FOR CAR AND WALKMAN WILL SPREAD 
POPULARITY FAR INTO FUTURE 

Total confidence in the commer- 
cial future of the Compact Disc is, 
predictably, expressed by Norio 
Ohga, president of Sony Corp. in 
Tokyo. With Matsushita Electric 
pioneering the marketing of a CD 
player at a shade under $500, put- 
ting it well within the grasp of 
young folk, he's envisioning a sales 
"explosion" in the next year or so. 

Ohga is the man rated most re- 
sponsible for promoting the CD, 
not just in Japan,but worldwide. As 
for the smoothness of the initial 
launch of the system,he says: "It 
was the fact that, when I was presi- 
dent of CBS /Sony, it was made the 
biggest and strongest record corn- 

pany in Japan, and that enabled 
the launch to ease through so well. 

If we had not had a software 
company, the CD wouldn't have 
taken off so smoothly. If we'd had 
to ask another company to produce 
the software by a specific date,the 
project just wouldn't have taken off 
in such convincing style." 

Ohga, in an interview in his Sony 
office, covered many aspects of CD 
production, not least the future 
prospects for the system in the 
context of car stereos and Walk- 
man personal units. 

He says: "Technically, it's al- 
ready possible to make CDs for car 
and Walkman usage. We're putting 

them into cars and carrying out vi- 
bration tests. But it gets very hot 
inside a car and it is vital to test 
whether the player will perform 
properly inside a car that may be 
parked out in broiling sunshine. 
We're at a stage where these tests 
are becoming more and more 
exhaustive. 

For the Walkman, there is the 
problem of battery consumption. 
The battery must last for eight 
hours of listening, so it will be diffi- 
cult unless a new type of semi-con- 
ductor is developed. But make no 
mistake, CD car stereos and Walk - 
mans will appear in the near future. 

"Until now, the consumer has 

T 

had to make double investments, 
in the car and at home. In the fu- 
ture, you'll just buy the Compact 
Disc and enjoy it on an ultra -hi fi 
set at home or use it as back- 
ground music in the car. I've no 
doubt at all the system's popularity 
will be even more widespread when 
those two areas of usage are 
added." 

Ohga adds: "From the very start, 
we made the CD small enough to fit 
into a suit pocket or a car dash- 
board -size player. Calculating 
backwards from that, 12 centime- 
ters was the maximum size. I had 
to insist on keeping if as that. Some 
wanted to make it smaller, but I 

think eventual production would 
have been difficult if it had been 
made smaller." 

The Sony chief says he appreci- 
ates that some U.S. and European 
companies have experienced prob- 

Another World Record: 
Polygram's Compact Disc 

Jürgen Hingsen is current world - 
record holder in the decathlon. Here 
he is, in the pose of Myron's famous 
marble statue The Discus Thrower". 

Polygram scores a new world record 
with the compact disc. The develop- 
ment of this revolution in sound was 
made possible through the close colla- 
boration between Philips N.V., Poly- 
gram, and Bayer AG, who provided 
the raw material. 

The world's first digital audio disc, with 
laser -beam optical read out, using 
high -tech ®Makrolon from Bayer AG. 

® Makroton 
For more information please contact 
in USA: 

Mobay Chemical Corporation 
Pittsburgh /Penn. 15205 
Worldwide: 

BayerAG, KL Division, 
D -5090 Leverkusen, West Germany 
Makroton is a Trade Mark of the 
German Parent Company of 
Farbenfabriken Bayer GmbH, Leverkusen. 

lems in the basic manufacture of 
Compact Discs. 

"If they try to start production in 

the belief that it's the same as 
making LP records, they will find it 
is several times more difficult. 
CBS /Sony made LPs for 15 yars 
and even then experienced much , 

trouble in production of Compact 
Discs. 

"As of the beginning of August 
last year, we were still unable to 
produce good CDs, and we were 
very worried about whether we 
could actually put the system soft- 
ware on sale in October. It wasn't 
until the second week of August 
last year that we finally gained con- 
fidence in our ability to produce 
quality material. It took consider- 
able time before yield went over 
50% but once it is over that mark, 
production improves speedily." 

Ohga says the fact that Colum- 
bia and Matsushita are upping pro- 
duction of CDs, and that Toshiba - 
CMI moves into mass production in 
October, is a key aspect of gaining 
full popularity for the system. "If 
only CBS /Sony was producing in 
quantity, that would be too much a 

lone enterprise. 
"We've had ups and downs, and 

that is only to be expected. In 

March this year,sales were going 
smoothly, then the situation 
dropped off somewhat. Now we're 
back on a peak again. But in the 
case of any new product's sales 
just don't increase in a straight up- 
ward line on the graph. At least 
once there will be what we call in 
Japanese an 'odoriba gensho,' a 

kind of break in the staircase, once 
the initial demand ends. But it 
climbs back up again, as it did in 
the case of color television sets 
and VCRs. 

"But in the case of the CD player, 
with its average price as high as 
$750, I'm solidly impressed by the 
fact that we have sold so many so 
far. 

Considered in the light of the LP 
player sold in the same price 
range, the CD turnover is incredi- 
bly large." 

Ohga adds: "Now that Matsu- 
shita has launched its cheap range 
of hardware, I'm convinced other 
manufacturers will follow suit. Get 
the price down and the sales will go 
up. I'm optimistic. In fact, I'm more 
optimistic now than I was back in 
March of this year." 

Estimates are bandied around 
about the number of CD players 
manufactured in Japan this year 
are around the 300,000- 400,000 
mark with the 1984 estimates run- 
ning at between 550,000- 
600,000. Ohga goes along with 
this year's projected figure but 
says: "With these likely price cuts 
in hardware cost, I think sales will 
accelerate tremendously next 
year -perhaps even double what 
they are this year. Getting under 
that $450 mark, or thereabouts, 
should lead to truly explosive sales 
figures." 

Ohga concedes that when the CD 
players and software lines were 
launched in October of 1982, 
shrewd judges predicted it would 
take a couple of years at least be- 
fore there was a player available at 
the price of the Matsushita un- 
its.He admits: "It has all happened 
much faster than I expected. I 

would have thought the cut -price 
line might be with us by Christmas 
this year. It caught me as much by 
surprise as anybody else, but I 

have to add again that from the 
standpoint of popularizing the CD 
system it is most welcome." 

He switches to the "many enqui- 
ries" Sony is receiving about its CD 
cutting machine, the DMC -1100 Op- 
tical cutting system, to produce 
masters for CD production. 

"This machine, which is made to 
order, is capable of cutting a two - 
channel digital audio signal, PQ 

(Continued on page CD -29) 
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!Ma Sony 

Sony Digital Perfection. 
Sony Takes You From Digital Mastering to- 

After a century of analog recording, sound reproduction enters the new era of digital audio. 

From the start, the age of digital has been the age of Sony. Today, Sony is the only maker 

that offers the total digital production lineup from A to Z, including all the recording, editing 

and cutting equOment you need. And of course, Sony brings you the world's leading 

playback equipment If you're ready for the digital suture, look to Sony. We've got your 

number. 

PCM -3324 
Digital Audio Multi- channel 
Recorder. 

16 20 21 22 2, 24 . A2 c- 

,111 =s,11111. =óir NO 

1 ® di id a 9 

S DIGITAL 
AJW r,ECCNOBI Eo1.321. 

ó 
COMPACT 

OCOC 
DIGITAL AUDIO 

Complete two -channel Editing /Mastering System 

PCM -1610 Digital Audio Processor 
3VU- 800DÁ /VO- 5850DA U -matic Digital Audio Recorder 

DAE -1100 Digital Audio Editor 

DACE -1000 Cue Editor 

DRE -2000 Reverberator(Used as Sound Processor) 

24 digital tracks, one 

CIL (control) track, 

one extra data track 

and two analog 

tracks(28 tracks total) 

Punch -in /Punch -out 

recording 

Splice editing 

Only Sony offers a total digital audio system. 
Sony Corporation 

P.O. Box 10, Tokyo AP 149 JAPAN 
Sony Corporation o' America 
Professional Audio Products,Sony Drive, Park Ridge. 
New Jersey 07656 U.S.A. 

Sony Corporation of America 
Professional Audio Products,700 West Artesia Boulevard 
Compton, Calif. 90220 U.S.A. SONY® 

Sony of Canada, Ltd. 
405 Gordon Baker Road, Willowdale,Ontario, CANADA 
M2H2S6 

Sony Broadcast Ltd. 
City Wall House, Basing View, Basingstoke, Hampshire, 
RG 21 2LA U.K. . 
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HIGHES T OF HIGH FIDELITY RECORDING 
DEL /VERS MASTEID Q UA LITY TO CONSUMERS 

By JOHN BORWICK 

Much has been said and written, 
probably too much, on the special 
demands which the new CD medi- 
um makes on recording studio 
techniques, master tape prepara- 
tion, loud- speakers, amplifiers and 
even the artists. 

No one can deny that the sound 
reproduction capabilities of the 
Compact Disc, even when played 
back through quite ordinary home 
systems, include a clinical clarity 
and virtually total absence of inher- 
ent background noise revealing 
creaking chairs, pages being 
turned, heavy breathing on the 
part of performers and use of too 
many microphones placed too near 
the instruments. So special care 
should be exercised in these de- 
partments for future recordings. 

However, some critics have been 
almost paranoid in insisting that all 

CD disks must be made from digi- 
tal masters; that new digital micro- 
phones and digital mixing consoles 
must be developed; and that the 
astounding dynamic range of CD 
means that we should all replace 
our present amplifiers and loud- 
speakers with more powerful mod- 
els, etc, etc. 

What follows is a summary of re- 
plies to questions on these lines 
put to a number of PolyGram exec- 
utives and engineers. Since the 
proof is in the pudding, it is worth 
noting that the public reaction to 
Compact Discs has been almost to- 
tally favorable. As Hans Gout, Poly - 
Gram CD coordinator in Baam, 
Holland puts it: Most CD consum- 
ers have been within our target 
group, aged 25 -plus with above av- 
erage income and hi -fi systems, 
and they've been generally very 
pleased with our initial repertoire 
and sound quality. 

"A few critics have disliked the 
repertoire, having failed to appreci- 
ate our target audience base, and 
have not liked the sound quality on 
some disks. We are naturally doing 
all we can to produce more consis- 
tently high quality, but there are no 
special instructions going out to 
studio producers." 

Peter Burkowitz, just retiring as 
head of engineering at Hanover, re- 
affirms the producer's unique au- 
thority for the recordings he 
makes. "We regard the master 
tape as a legal document. It con- 
tains the performance set down in 
a special relationship between art- 
ist and producer. Our duty is to 
make a faithful 1:1 copy of that 
master recording to deliver to the 
consumers, and the Compact Disc 
enables us to do this more accu- 
rately than we could ever achieve 
with analog LPs. 

"It's perhaps unfortunate that 

wings wit centra oc , fis can e -exam-Ina-de -ròm both sides 
solid aluminium structure, you invest US S 1,95 per 

Be ¡nfomièd! 
We will send you a free catelogue, price list and a 

"Wiener Zuckerl ". 

some artists and producers have 
not realized in the past the extent 
to which freelance cutting shops in 
particular have modified their mas- 
ter tapes at the transfer -to -disk 
stage. 

"Then, when they have come to 
us for custom pressing, our 1:1 
transfers have revealed important 
shortcomings in their masters, 
sometimes caused by inferior mon- 
itoring or mixing facilities at the 
original studio." 

In -house PolyGram producers 
for such labels as Philips, DG and 
Decca enjoy something of a privi- 
leged position since they have di- 
rect lines of communication with 
their colleagues in the mastering 
rooms at Eindhoven and the press- 
ing factory at Hanover. 

However, individual studios and 
labels anywhere in the world need 
be in no doubt as to how they 
should prepare and present their 
master tapes for custom pressing, 
either by PolyGram or CBS /Sony in 
Japan. The criteria are clearly set 
down in a widely circulated specifi- 
cation DAG 320, jointly prepared 
by Philips and Sony. 

The master tape to be used at 
the critical laser- etched glass mas- 
ter -disk transfer stage has to be a 

digital one, and the cutting rooms 
have so far standardized on the 
Sony 3/4 -inch U -matic tape format 
for this function. It is therefore, 
best to avoid a format conversion 
dubbing stage, if tapes are submit- 
ted in U -matic cassette form. 

This also simplifies the correct 
super- imposition of a continuous 
time -code data which must occupy 
the first 30 seconds or so of the 
tape in synchronism with the pro- 
gram data. Sub -code generators to 
enable outside producers to in- 
clude all this data on their master 
tapes are now becoming generally 
available. 

In any case, as Francois Dierckx, 
head of Philips audio division at 
Eindhoven, says: "We have plenty 
of mastering capacity, though it 
must be admitted that our presses 
in Hanover are at full stretch to 
produce enough disks to satisfy 
the larger- than -expected demand 
for software worldwide, and we can 
handle custom tapes in any 
format." 

Failing to have a U -matic cas- 
sette with full sub -coding data, the 
next best thing is a tape in any of 
the existing digital audio stereo 
tape formats having a reference 
time -code track. This must be ac- 
companied by a full written specifi- 
cation of all the information to be 
added to the tape in the form of 
sub -codes such as start and finish 
times for all tracks, index times 
within tracks where desired, pause 
times, total duration, disk number 
(for imprinting on the actual disk) 
and so on. 

Analog stereo tapes can also be 
accepted for custom pressing, 
though a digital transfer stage will 
then be mandatory since a time - 
code track will usually be absent. 

The maximum music duration is 
specified as 60 minutes, though a 

few disks have already appeared 
which go a little beyond this. In 

fact, the CD format does allow for 
something more than 70 minutes 
and a few players have been built 
which raise the consumer's expec- 
tations by having timing scale dis- 
plays calibrated up to 80 minutes 
(rather like the speedometer on a 

mini -bike reading up to 100 miles 
per hour). 

Remembering that the Compact 
Disc track is recorded from the 
disk center out towards the edge, it 

can be seen that any extension of 
playing time will push the track out 
towards the rim of the disk. 

The record companies know that 

Hans G. Gout, senior director, CD 
coordination, PolyGram, and a key 
figure in the development of the 

system worldwide. 

they can record satisfactorily out 
towards the 80- minute radius but 
have decided to play safe initially 
with a 60- minute maximum be- 
cause of possible variations in the 
abilities of different CD player de- 
sign to cope with the warp- correc- 
tion (automated playback laser re- 
focusing) which might be needed 
at the periphery. In any case, it has 
made good commercial cataloging 
sense to keep CD issues to exact 
reproductions of LP disk titles and 
so the 60- minute limit easily cov- 
ers most album durations. 

Burkowitz is strongly critical of 
the way in which so many commen- 
tators have refused the terms "dy- 
namic range" and "signal -to -noise 
ratio." The S/N ratio defines the 
difference in decibels between the 
highest signal level that a record- 
ing /playback system can handle 
without audible distortion and the 
level of residual system noise. This 
has been substantially improved in 
the CD medium, with an S/N ratio 
of around 90dB available, com- 
pared with a maximum of only 
about 65dB for the LP disk format. 

Dynamic range, on the other 
hand, is the extent to which the 
music rises and falls in loudness as 
heard by a member of the live audi- 
ence, or a listener at home. The CD 
improvement in S/N ratio is a great 
boon, but nothing has happened to 
change music itself. The dynamic 
range of a large symphony orches- 
tra in the concert hall might extend 
to as much as 75dB and so needs 
occasional "tailoring" (compres- 
sion) to fit on to an LP. 

It is good that the engineers now 
have more freedom to let the musi- 
cal dynamics have free rein. Yet 
they must use this extra freedom 
with discretion since it has been 
proved that most domestic listen- 
ers actually prefer some restriction 
of range, perhaps because of local 
noise levels or the need to consider 
the neighbors. 

Peter Burkowitz feels that the 
clarity of reproduction in pianissi- 
mo passages was CD's principal 
feature and he enjoys, for example, 
the silence which follows the lifting 
of bows from the strings in a quiet 
part of the music. 

Tony Griffiths, of Decca, agrees 
that the studio engineers are now 
obliged to be more vigilant than 
previously about low level back- 
ground noises. Otherwise the edi- 
tors, who tend to carry out their 
work at high listening levels, often 
find intrusive traffic rumble, dis- 

(Continued on page CD -29) 
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Its a SC1r1y 

Sony Digital Perfection. 
Digital Cutting To- 
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DMC -1100 
Master Cutting System 

Digital cutting is an exacting step in the process of producing the master digital disc. So, of course 
Sony has pioneered the development of the complex computer -controlled system that automatical- 
ly transfers the master digital tape program into the CD master. The Sony DMC -1100 Master 

Cutting System, along with the CDP -5000 CD P ayer, and CDA -5000 CD Analyzer work together 
to provide a flawless result. 

Only Sony offers a total digital audio system. 

SONY 
Component Business Department Communication Products 

Marketing Group Sony Corporation 

4 -14 -1 Asahi -cho, Atsugi -shi Kanagawa -ken 243 Japan. 

Telephone: 0462 -30 -5775 

Telex : 3872306 SONYAT J 
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Ñ $450 Tag Revives Hardware Demand 

LOWER -PRICE PLAYER GRABS YOUNG 
PEOPLE WHERE THEY LISTEN 

Continued from page CD -6 

ducing an appreciable number in the October- December, 
1982, quarter, were Sony and Hitachi. 

Consequently, there was a substantial shortage of players, 
with customers having to wait at least a month for delivery. 
Now supply has caught up with demand. 

Hitachi has three models on the market: DAD -800, priced 
at $650, on sale since May this year; DAD -1000 ($775), 
marketed from October last year; and DAD -1000K (the ini- 
tial letter for "karoake," or singalong, a favorite domestic 
style of music in Japan), priced at $810, and shipped from 
February this year to meet the astonishing build -up of de- 
mand in "karaoke" bars and homes. 

Matsuo says that in outlying Japanese cities and townships 
dealers frequently complained of a shortage of CD software. 
As a result, the dealers became flexible and adaptable in 
helping meet consumer needs. Many sent in lists of CD titles 
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m 
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requested by hardware buyers to Hitachi offices in the major 
cities, and Hitachi handled the purchase and transport of the 
software. It all helped clinch hardware sales, observes 
Matsuo. 

Hitachi also feeds hardware demand by printing up 
50,000 copies of the complete lists of CD titles, domestical- 
ly pressed and imported, available at the end of each month 
and distributes the brochures to dealers, stores and 
customers. 

The Hitachi hardware lines are being sold through 10,000 
chain stores as well as supermarkets and big stores in To- 
kyo's famed Akihabara area where the discount stores have 
become known worldwide. 

At most levels of the CD trade, the Matsushita announce- 
ment of a $450 model has revived demand. Hardware gen- 
erally in Japan came down a little in price during the March - 
May period this year as compared with the retail tags for the 
first five months of national CD action. 

Koichi Ozaki, Matsushita promotion man, says: "We're 
convinced other firms will follow our initiative and that 
means a real chance of getting younger buyers interested in 
the system. Most CD players so far have been bought by the 
30 and 40- year -olds." 

Matsushita's previous model, selling at roughly $775, had 
a production run of around 1,000 units a month. But once 
the low -price model is established following its Aug. 20 
launch, then after the SL -P8 ($615) which is unveiled late 
September, Matsushita is upping its hardware production 
output to some 25,000 units monthly. But Ozaki says can- 
didly: "Even we didn't expect to come up with such a low - 
priced unit in such a short time after the sale of the first 
models." 

Toshiba in Japan is producing some 5,000 units monthly 
of its XR -290 plàyer, priced at roughly $920 and a popular - 
price model, slightly smaller in size, is set for sale from Oct. 
16. Though the final price has not been settled, it will proba- 
bly be around the $575 mark. But Toshiba eventually in- 
tends to increase production to 10,000- 15,000 units a 

month "depending on demand growth." 
Says Toshiba executive Toshitaka Imami: "Our belief is 

that demand will become evenly split between those de- 
manding sophisticated CD players with various `extras' and 
those after simpler, lower- priced units." 

Toshiba is selling hardware through its 10,000 chain - 
store outlets, especially those strong in audio equipment, as 

well as in the Akihabara discount houses. 
There are currently more than 20 models on the market, 

emanating from 16 companies. Apart from those named - 
Sony, Hitachi, Matsushita, loshiba, Columbia -are Akai, On- 
kyo, Yamaha, Trio -Kenwood, Technics, Pioneer, Victor, Mar - 
antz, Aiwa, NES, Sharp and Sanyo. 

Victor (JVC) started production of CD players in mid -No- 
vember 1982, and is presently producing 3,000 units a 
month. The company says there's no intention of increasing 
CD production because it is set to concentrate more on the 
VHD videodisk system. 

Although none of the makers in Japan is divulging precise 
production figures, they've drawn up estimates for total pro- 
duction for 1983 which range from 300,000 to 400,000 
expecting 1984 production to jump over 550,000- 
600,000, and then break the one million mark in 1985. 

But there's uniform agreement among hardware manufac- 
turers that eventual production demands will be influenced 
by the number of CD titles available. The more titles there 
are, the more people will opt for investment in hardware at 
both sophisticated and low -price levels. 

LEO BOUDEWIJNS, managing director of NVPI, the 
Dutch national IFPI group 

"The Compact Disc is the best thing that has hap- 
pened to music lovers all over the world since the 
invention of the long -play record. It means a gigan- 
tic step forward as far as the reproduction of music 
is concerned. It finally abolishes all surface noise 
and it has created a continuous factory -fresh sound 
quality. 

"It's good that so many record companies are 
making their best recordings available for CD re- 
production. The way to convince music lovers is to 
be able to tell them that everything, but everything, 
will be available in the new medium. And in the fu- 
ture that won't only be digital recorded music, but 
also those good old monos and worse. I don't think 
it matters that some of the natural advantages of 
CD will get lost in that process. There will be more 
than enough profit left. 

"As far as the black disk is concerned, a col- 
league pointed out to me that at present there are 
roughly 1,000 titles on Compact Disc, whereas in 
the Netherlands alone there are 50,000 titles avail- 
able on traditional LPs. So, the king is not dead, but 
long live the prince!" 

FRUSTRATED? 
LET US DO YOUR 

COMPACT 

COMPACT DISC PACKAGING can relieve 
the CD blues with our specialized services in 
graphic design, typesetting, film, printing and 
collation. Our outstanding products include a 
high quality "Jewel Box"; tray and blister pack. 

As the first licensee CD packager in North 
America, we are making these products and 
services domestically available on the West 
Coast. 

Whether your needs are large quantities of 
"Jewel Boxes" and trays or packaging for 
small production runs, let us handle all or part 
of it for you. 

Why wait for packaging overseas? Why not 
save extra shipping charges? Have your discs 
packaged by us. 

So don't get frustrated. Write or call now for 
our brochure explaining how COMPACT 
DISC PACKAGING can take the pressure off 
you. Then you'll have time to listen to the CD, 
instead of worrying about the CD. 

COMPACT DISC PACKAGING 
P.O.B. 148, GLENDALE, CA 91209 
(213) 654 -7160 (24 hours) 
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tYs a Sonny 

Sony Di -Perfection. 
The Perfect Digital Component System. 

COM PACT 

[100 
DIGITAL AUDIO 

The final link in Sony's digital chain is the consumer, and we want rim to experience the 

full quality of compact disc music. That's why we invented the CDP -101 Compact Disc 

Player. And that's why we went even further by putting together specially- designed APM 

(Accurate Pistonic Motion) Speakers with a high power amplifier. Then by adding an auto 

reverse tape deck and a superb turntable, both featuring linear skating. And finally, by 

tying it all together with a full- function wireless remote control *. Sory created the Digital 

Component System because when we make music, there's only one way to do it. Perfectly. 

*2 separate remote control units for CDP -101 a-id system components. 

CDP -101 Compa:t Disc Player, TA -V7 Amplifier, ST -V7 Tuner, TC -V7 Cassette Deck, PS -FL77 Turntable, 

APM -700 Speake- System, MDR -CD7 Headphones. 

Component m:'dels are subject to change without notice. 

Only Sony offers a total digital audio system. 

SONY 
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IF THERE WERE A GOLD STATUS FOR COMPACT DISCS 

SURELY THESE TWO RECORDINGS WOULD BE THE FIRST TO QUALIFY 

O R I G I N A L S O U M D I R C K (ROM r N I M O I I O N I I C I U R E 

D I R E S TR A I TS 
L O V E O V E R G O L D 

WITH PRIDE ... 

PolyGram Records phonogram international 
(U S.A) (THE NETHERLANDS) 

phonogram limited 

PolyGram Coi q lime; I fie first to hear the light . s. r ............. 
www.americanradiohistory.com

www.americanradiohistory.com


CD Introduction On Schedule 

HA RD WA RE /SOFTWARE PRICING LOOMS AS 
KEY TO UNLOCKING U151 M 

Continued from page CD -11 
wonder then that software was shipped to an initial retail uni- 
verse of only some 200 to 250 stores in key major markets, 
although others still managed to acquire product through a 

variety of ad hoc methods. 
The early entry of such labels as Telarc, Denon and, to a 

more modest extent, Delos and RealTime diverted quantities 
of software to hardware accounts that traditionally handled 
audiophile recordings. There, they were comfortably com- 
panioned by CD players, not always present in conventional 
record and tape stores. 

The industry realized early on that an effective market 
launch of the new configuration could only succeed if players 
and software complemented each other in the field. And 
while the "chicken or the egg" syndrome still nettles hard- 
ware and software marketers, there are indications that the 
effort to at least make one segment of the industry aware of 
the presence, at retail, of the other, is paying off. 

Central to this cooperative effort was, and remains, the 
Compact Disc Group, an organization composed of manufac- 
turers of both players and disks, with the Recording Industry 
Assn. of America and the National Assn. of Recording Mer- 

chandisers as supporting entities. 
In addition to providing a forum for the exchange of infor- 

mation, and to facilitate the cross -marketing of players and 
disks, the CD Group has also undertaken to educate the pub- 
lic about the technology and serve as an industrywide pro- 
motional source. A major accomplishment is the publication 
of a CD catalog, listing all the software available at retail. The 
second edition of the catalog, issued last month, carried 
about 450 titles by 16 labels with product in the market- 
place now, or scheduled by the end of the year. 

At the most recent tally, there were 13 labels and 16 hard- 
ware manufacturers affiliated with the CD Group. Support 
for its activities comes from dues of $2,500 per affiliate, ex- 
cept for some small labels which pay $1,000. 

By late September, there were signs that the early vora- 
cious demand for CD software had slowed to a more realistic 
level. Buyers were becoming more selective and, at least in 

some territories, the availability of software became gener- 

ous when compared to the sell- through of hardware. 
One effect was the relaxation of allocation strictures. Prod- 

uct began showing up in stores that were not among the key 
accounts serviced originally. And RCA Records announced 
that it would sell to any of its accounts when its first CD re- 

lease goes out to the trade this month. There were also 
cracks developing in the prepack requirement. WEA junked it 
with its second release, and other labels were making it easi- 
er to order individual titles. 

At retail, there was an attempt by the majors to provide 
compatible enhanced packaging for CDs that would stimu- 
late open display while inhibiting pilferage. The 6 by 12 -inch 
format was thought most suitable and made standard by 
CBS, PolyGram and WEA. But not all dealers went along, and 
it was not unusual to see some scrapping the larger contain- 
ers to position the disks behind counters or in other secure 
locations. 

Packaging for the CDs is still a topic for discussion among 
dealers, and manufacturers are expected to probe retailer 
desires at industry meetings and in one -on -one discussions. 

On the pricing front, labels with only minor exception opt- 
ed to let the retail price float without reference to a suggest- 
ed list. Basic dealer price hovered about $12.50 per disk, in 

some cases less for pop product, but already in September, 
Denon, for one, was giving discounts on quantity purchases 
that brought the dealer price down to about $10.80. 

In the spring, dealers were asking and receiving up to $24 
per CD for any stock they could muster. By September, it 
was rare to see any offered at more than $18.95, and there 
were some retailers who were advertising product at 
$16.98. 

Price, both for software and hardware, seems the key to 
unlocking accelerated market penetration. On the player 
front, trade observers see promise in the announcements of 
second generation equipment that would bring the cost 
down, in some cases, to about $700, as compared to the 
$900 to $1,000 average for introductory units. The market 
impact of the anticipated entry into the field by Sears with a 

player built for it by Sanyo and designed to retail in the area 
of $500 was expected to be of major significance. 

While new deluxe models of some players showed price in- 

creases, (Sony's CDP 701ES at a $1,500 list is an example) 
the pressure was undeniably for more economical choices to 
broaden consumer acceptance. 

As marketing approaches unfold and react to the realities 
of field experience, they occur against the unbridled enthusi- 
asm of those promoting the new technology. If some peg its 

development to a more moderate pace than more uncritical 
protagonists, there seems to be little disagreement among 
U.S. label chiefs that CD is the recorded disk medium of the 
future. 

Market projections over the short haul vary, as might be 

expected. Emiel Petrone, CD coordinator for PolyGram sees 

1.5 million to 2 million CDs as the cumulative industry ship- 
ment to the U.S. market by the end of 1983, with the num- 
ber tripling next year. He puts the player total for this year at 
70,000 to 100,000, with up to 300,000 put out for sale in 

1984. 
Bob Heiblim, Denon marketing executive, shows more cau- 

tion and places the player penetration this year at about 
35,000 units. He predicts, though, that the pace will in- 

crease as prices drop and expects that price adjustments will 
become evident within a few months. 

Price reductions are also seen in the offing by Michael 

Schulhof, of the Sony Corp. of America, who feels, as well, 

that labels should now be devoting more attention to record- 
ing in digital, particularly on the pop side of the business. He 

expects that more multi -track digital tape recorders will be- 

come studio fixtures and that pop artists and producers will 

begin to demand use of the technology. 

Schulhof considers that the CD introduction in the States 
"is very much on schedule." More product is becoming avail- 

able, he notes, and by the middle of next year when the new 

CBS /Sony CD plant begins operation in Terre Haute, Ind., 

better software fill should hasten consumer acceptance. 

That plant will be operated by the Digital Audio Disc Corp., 
a joint creation of CBS' and Sony's. The investment is said to 
be in the area of $23 million, and the capacity geared for is 

reported in excess of one million CDs a month. 

MORE CIVIL RICE 
EINSTEIN'S RICEBOYS All- Digital CIVIL RICE 11 song Ip (0L1002 $5.99) is 

now available in the Special Edition Virgin Vinyl Pressing from JVC (OU 1002 S8.99). 

Other audiofile labels sell these high -tech Digitally mastered Japanese records for 
S14-20 or more. We think that's too much. We think its about time records became 

affordable again. 
Civil Rice is currently available on domestic and imported disk, and regular 
and chrome cassette. In November, we will release a Compact Disc con- 
taining 17 songs, and a unique collector's edition metal cassette of the same 

length. To celebrate the release of our first compact Disc, QL Records will be 

giving away a Compact Disc player and copies of the CIVIL RICE 
Compact Disc. Watch for the questions and clues on the classified 
page in Billboard. 

RECORDS TM 

Miami, FL 33134 (305) 446 -2477 

C) 

N v 
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C37 -7001 BEETHOVEN SYMPHONY NO. 5 in C Minor, Op. 67 38C37 -7026 HANDEL TRIO SONATAS 
Otmar SUITNER conducting Heinz HOLLIGER, oboe 
STAATSKAPELLE BERLIN 
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Hans Otto 

C37 -7004 DIE GROSSE SILBERMANNORGEL 
DES DOMES ZU FRIEBERG 
J.S. BACH 
Hans OTTO, organ 

DENON REFERENCE 
COMPACT DISCS. 

THESE 
ARE THE 

FIRST CD'S 
YOUR 

CUSTOMERS 
WILL WANT 

TO OWN. 

38C37 -7011 BEETHOVEN: SYMPHONY NO. 3 
"EROICA" in E Flat Major, Op. 55 
Otmar SUITNER conducting 
STAATSKAPELLE BERLIN 

BEtIlO VEN 

SYMPfl011Y 

N011 

SUM 
mMw 

srmrsK,w 
RERUN 

3$037 -7032 

rirM 
STEREO 

IF 

38C3' -7032 BEETHOVEN NO_ 7 in A Maior, Op. 92 
Otrraf SUITVER mduclin 
STAATSKAPELLE 3ERLIN 

As more and more people discover the 
Compact Disc, they also learn that Denon 
was the first Company to apply digital 
technology to audio recording. They find out 
that over the past 11 years Denon has 
assembled the largest Digital library and is 
currently using fifth generation Denon - 
developed digital studio recorders. 

It is no wonder that Denon has become 
one of, if not the largest CD manufacturer in 
the world and is quickly earning the 
reputation for producing the "best sounding" 
Compact Discs. 

s 

1 \ Il-17.11 . iái -Hun 

C37 -7J03 MOZART STRING QUARTET 
NO. 17 in B Flat Major, KV 458 "HUNTING" 
NO. 15 in DMinor, KV421 
SMETANA QUARTET 

38C37 7013 ANTON 10 VIVALDI: THE FOUR SEASONS 
Gunars LARSENS violin 
Rudolf BAUMGARTNER: directior 
FESTIVAL STRINGS LUCERNE 

3gC:11 

MMI(ra 
SiER6ì 

BEE 
STRING QUARTE e. S E MINOR 

"RASOUMOVSKY No. 2" ".;p 

SMETANA QLJ;'°x T 

38C3% -7033 BEETHOVEN STR NG QUARTET NO. E 
in E Minor, Op. 59, NO. 2 
RASOIJMOVSKY NO. 2 
SMETANA QUARTET 

When you combine the finest 
performances of world- renowned 
masterpieces with unparalleled sound 
quality, you have the Denon Reference CD's. 

The first Compact Discs anyone serious 
about music will want to own. From the 
Company that was the first to take Digital 
Recording seriously. 

DENON 
IMAGINE WHAT WE'LL DO NEXT. 

DenorrArnerica, Inc.. 27 Law Drive, Fairfield, N.J. 07006 201- 575 -7810 
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WORLD STANDARD ELECTRO 
Continued from page CD -5 

have to come down and more part- 
ners found to join in the manufac- 
turing process. 

At present on the software side, 
PolyGram's Hanover factory is put- 
ting out six million units this year, 
and double that the next, while in 

Japan, CBS -Sony, Matsushita, Nip- 
pon- Columbia and Toshiba -EMI 
also have factories on stream. 
Sanyo, meanwhile, has a pilot 
scheme in operation. 

In the U.S., the CBS -Sony factory 
in Indiana is due to begin produc- 

SONY 
Continued from page CD -20 

control display signal and an iden- 
tification signal that can include up 

to 30 alphabetical or numerical 
characters." 

Ohga recently went on a fact - 
finding and promotional trek of Eu- 

rope. He says,with evident satisfac- 
tion: "There is widespread interest 
among dealers in CD players, and 
the sales of software are uniformly 
good. In fact, the dealers and in- 

dustry as a whole in Europe seem 
even more optimistic than we are 
in Japan about the future of the 
Compact Disc." SHIG FUJITA 

tion by the end of 1984, while in 
Britain two companies, Forward 
Technology and Nimbus, have an- 
nounced they too will invest in 
Compact Disc pressing. 

Jan Timmer, PolyGram presi- 
dent, said in a Billboard interview 
(June 11, 1983) that, ideally, 10 
factories of the size of the Hanover 
plant were needed to meet world- 
wide demand, which he puts as 
150 million units by 1986. 

And to achieve that would re- 
quire an investment of $250 mil- 
lion, he forecasts. 

Dr. Hermann Franz, PolyGram 
executive vice president since 

November 1979. 

Continued from page CD -I5 
cally tracking objective lens 
system. 

At the end of recording, the disk 
is automatically returned to its car- 
tridge and passes to the develop- 
ing stage. 

Here, exposed areas on the disk 
are etched away. During this part 
of the operation, light from a laser 
beam projected through the disk, 
is diffracted by the developing pits. 
This is continuously monitored un- 
til the right pit geometry is 

achieved, when the process auto- 
matically stops. Then the disk is 

cleaned and spin dried. 
Next comes the evaporation 

stage, where the disk gets a mi- 
crothin silver coating. This enables 
electrical inspection, using the 
master player system. And now the 
disk master is ready for matrixing 
and replication. 

Philips Electro- Acoustics Divi- 
sion (ELA) is set to assist any com- 
panies wanting to set up their own 
CD mastering facilities. The section 
provides ready advice on the type 
and scope of equipment needed, 
plus the kind of space and accomo- 
dation required. On top come the 
services of full installation, com- 
missioning, maintenance and staff 
training. 

PETER JONES 

RECORDING 
Continued from page CD -22 

tant police sirens, air conditions or 
other intrusions which has been 
missed during the recording ses- 
sions. The fact that the recording 
gear at many locations has to be 
set up in acoustically unsatisfac- 
tory back rooms or vestries does 
not help. 

At the loud end of the dynamic 
range, however, Tony Griffiths 
feels that the latest digital master 
recorders give the engineers much 
more security than in the past. An- 
alog taperecorders introduced pro- 
gressive distortion at high levels 
and so a certain amount of "head- 
room" has to be allowed. With digi- 
tal recorders, though peaks "over 
the top" could be disastrous, the 
accuracy of the level meters is so 
great that experienced engineers 
can work to within a few dB of max- 
imum level and ensure faithful re- 
cording of dynamics overall. 

As for the vexed question of mi- 
crophone techniques, Griffiths 
feels that extra clarity of CD may 
often indeed make a more intimate 
sound than the same balance when 
heard on LP. A move towards a 

more open microphone technique 
might therefore become desirable, 
though such changes would be 
minimal. 

Much more important is a con- 

tinued realization of the need to re- 
produce in the home not the true 
concert hall sound, which could not 
be properly accommodated, but 
the best possible illusion of the 
concert hall in the modifying cir- 
cumstances of a small room, fixed 
loudspeakers and a generally 
scaled -down loudness level. 

Peter Burkowitz sums up: "The 
weakest link in the technical chain 
is now the performance in the stu- 
dio and the way in which it is 

picked up and converted into a re- 

corded signal. Th s is almost a 

philosophical question, requiring 
an inspiring and tasteful 
transition." 

Whether this is best achieved 
with just one pair of microphones 
to please the pur.sts, or a large 
number of microphones to give 
more flexible sound processing to 
please the mass of consumers has 
still to be established. But all Poly - 
Gram spokesmen are excited by 
the new opportunity that the CD 
launch has given them to "learn as 

we go." 
Careful analysis of the sales fig- 

ures for each title is uncovering the 
best- sellers and giving clear point- 
ers for future repertoire planning 
and the recording technique most 
likely to please purists and average 
consumers alike. 

JOHN BORWICK 

NMI =1 11 )) 
WALT DISNEY 
EPCOT CENTER 

CBS 
BOB DYLAN 
"INFIDEL" 

POLYGRAM 
"ON YOUR TOES" 
NORMAN NEWELL, PRODUCER 

TEO PRODUCTIONS 
CURIEL -K _UGH 

ANGEL-CAPITOL -EMI 
TEO MACERO, PRODUCER 

S. GRUBB. PRODUCER 
PREVIN, PHILADELPHIA ORCH., "S- RAUSS" 
OZAWA, BOSTON SYMPHONY ORCH.. "FIREBIRD" 
ORMANDY -MUTI. PHILADELPHIA ORCH " FRANCK" 
ORMANDY. PHILADELPHIA ORCH.. " LISZT" 

PRO -ARTE RECORDS -INTERSOUND 
TOM FROST, PRODUCER 

RIFKIN "BACH ENSEMELES" 
AMERICAN BOYCHOIR 
UNIV. OF MICHIGAN SYMPHONY BAND 

WARNER BROS. 
PAUL SIMON "THINK TO MUCH" 
DONALD FAGAN "NITEFLY" (SAFETIES) 

SMITHSONIAN INSTITUTION 
"NAUGHTY MARIETTA" 

TOM FROST. PRODUCER 

LIBRARY OF CONGRESS CHAMBER PLAYERS 
MAX WILCOX, PRODUCER 

SINE QUA NON 
G. SQUIRES. PRODUCER 

FERNANDO VALENTE 
" GOLDBERG VARIATIONS" 

METROPOLITAN BRASS 

spsRs 
MMnM .=== =,. D/DD COMPLETELY DIGITAL 

RCA RED SEAL 
"LA CAGE AUX FOLLES" 
T. SHEPARD. PRODUCER 

"PRICE -HORNE IN CONCERT AT TIE MET" 
JAY DAVID SAKS, PRODUCER 

TELEVISA 
LEINSDORF, N.Y. PHILARMON C 

"STRAVINSKY" MENUHIN 
ANDREW KAZDIN. PRODUCER 

LIVE AT LINCOLN CENTER 
MEHTA, N.Y. & ISRAELI PHIS 
"SYMPHONIE FANTASTIQUE" 
ANDREW KAZDIN. PRODUCER 

LONDON DECCA- POLYGRAM CLASSICS 
4/83 PAVAROTTI AT AVERY FISHER HALL 

OflLv DiCIZAL 
ALLOW 40% MORE DYNAMIC RANGE 

PINDERLANE PRODUCTIONS 
DON SEBESKY 

CBS MASTERWORKS 
"LA RONDINE" LONDON PHIL 
STEVEN EPSTEIN PRODUCER 

SPECIAL THANKS FOR EXCELLENCE FROM... 

DiCr*Mrtn 
1:It:I LLI. á 

LEASING MULTI -TRACK & 2 TRACK 
DIGITAL STUDIO ON PREMISES 
AT ANALOG RATES OR REMOTES 
Q -LOCK TO VIDEO 201- 429 -8996 

RICHARD EINHORN. PRCDUCER 
YO -YO MA "BACH SU TES" 
RAMPAL-RITTER "WEEER FLUTE SONATAS" 
RAMPAL "ORIGINAL RAGTIME" JOPLIN 
YO -YO MA "BACH GAMBA SONATAS" 
RAMPAL -STERN "BAC-I SONATAS" 
ORMANDY - YO -YO MA 

PHILADELPHIA ORCH. "SHOSTAKOVICH" 

MUSICAL HERITAGE SOCIETY - MUSIC MASTE 
G. SQUIRES. PRODUCER 

HANDEL FESTIVAL ORCHESTRA OF WASHINGTON. D.0 
"TARTINI VICLIN" & "HANDEL OBOE CONCERTI" 

CHAMBER MUSIC SOCIETY OF LINCOLN CENTER 
"CHAMBER MUSIC OF POLEVC" 

OSCAR SHUMSKY "KREISLER VIOLIN" 
ROBT SECRIST "SPANISH GUITAR" 

MOSS MUSIC GROUP, INC. 
ELITE RECORDING, M. AUBORT & J. NICKRENZ 

TOKYO QUARTET. RENATA SCOTTO "RESPIGHI" 
OLIVEIRA "VIOLIN ENCORES" 
KALICHSTEIN- LAREDO- ROBINSON -RIO 

"MENDELSSOHN" 
TOKYO GUAR -ET "SCHUBERT" 

RS 
GRP RECORDS 

GLEN MILLER ORCH. 
"IN THE DIGITAL MOOD" 

DON Q (LOCK TO VIDEO) 
RUM JINGLE 
O'CIiOA STUDIOS. SAN JUAN 
CUCCO PENA. PRODUCER 

M A P PRODUCTIONS 
PHILHARMONIA VIRTUOSI 
G. SQUIRES. PRODUCER 

RETRAC PRODUCTIONS 
RON CARTER 

CBM -MAZE RECORDS 
SAGA "IN TRANSIT" 

TODAYS CREATIVE MUSIC 
"A TODO DAR" 
CUCCO PENA. PRODUCER 

NEW WORLD RECORDS 
MEHTA. N.Y. PHIL.. "SCHUMAN" 
ANDREW KAZDIN, PRODUCER 

ELEKTRA- ASYLUM -NONESUCH RECORDS 
ELITE RECORDING. M. AUBORT & J. NICKRENZ 

LUCY SHELTON "GYPSY SONGS" 
"BACH B NINOR MASS" RIFKIN 
"FOUR SAINTS IN THREE ACTS" 
LEHWALDER "SALZEDO" 
ST. LOUIS SYMPHONY "DEL TREDICI" 
GIELEN, CINCINNATI SYMPHCNY 

KATHLEEN BATTLE "ALBAN BERG: LU_U SUITE" 
SCHWARZ. L.A. CHAMBER ORCH. 

"STRAUSS DUET CONCERTINO" 
"DJORAK" 

LEINSDORF. BOSTON SYMPHONY 
CHAMBER PLAYERS 

"SCHUBERT OCTET OPUS 166" 

ERIC SALZMAN. PRODUCER 
WES -ERN WIND "XMAS CAFOLS" 
KIPNIS " VIFTUOSI" 
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98 TIMMER ON CD 
Continued from page CD -13 

Timmer also finds great encour- 
agement in the fact that the retail 
trade in Japan, Europe and Ameri- 
ca has been "totally supportive" of 
CD. "I think it is now beginning to 
dawn on people that we are not 
dealing whith just another hi -fi fad. 
We have in the Compact Disc sys- 
tem something which is really go- 
ing to change the music industry 
forever." 

Timmer says that consumer and 
dealer reaction, hardware and soft- 
ware sales figures, and the fact 
that some hardware manufactur- 
ers have recently announced sub- 
stantial reductions in player prices, 
all point to the likelihood that CD 
will establish itself in the mass 
market much faster than even its 
most dedicated supporters be- 
lieved. If this is so, is not the soft- 
ware shortfall going to be further 
exacerbated? 

"I am not pessimistic on this 
score," Timmer says. "I think we 
can live with the problem of low 
supplies and high demand through 
1984. By then, as I have said, 
more production facilities will be 
coming on stream and in 1985 I 

think we will see software supplies 
keeping pace with hardware 

penetration. 
"So far, 1983 has not been as 

problematic as I feared, but I ex- 
pect 1984 will be tougher -there 
could be substantial supply prob- 
lems. And it is ironic that software 
companies may be pointing the fin- 
ger at PolyGram and saying, 'Hell, 
they can't deliver.' I guess this is 

the price we must pay for pioneer- 
ing the system -but the software 
companies have the solution in 

their own hands." 
Timmer does not believe that, 

during the developing years of the 
CD market, the pressure on limited 
software resources will cause con- 
sumers to defer purchase of a CD 
player and thus create a "worst of 
all possible worlds" situation be- 
tween the devil of the black disk 
and the deep blue CD. He believes 
that the best salesman for CD is 
the system itself and, as more play- 
ers are acquired and people dem- 
onstrate the system to their 
friends, accelerating demand will 
be generated. 

"Once someone has CD in the 
living room -and, for me, this is 
still the best environment in which 
to hear the system -then he will be 
demonstrating it to his friends. For 
every buyer there will be 10 to 15 

people who will hear CD and want 
to buy their own system. We have 
still to come across the first cus- 
tomer who doesn't want CD after 
having heard it." 

Developments on the hardware 
side, Timmer predicts, will be 
equally dramatic. "Player prices 
will come tumbling down and there 
will be more and more sophisticat- 
ed machines with random search, 
remote control and so on. Just as 
there was a consumer explosion 
with video recorders, so there can 
be a consumer explosion with CD 
players -the highly competitive 
hardware industry is already gear- 
ing up for this. And if we, the soft- 
ware producers, can better master 
the process of producing disks, 
then cost prices can come down in 
that area as well." 

Timmer says that in three years 
he expects to see Compact Discs 
accounting for 20 % of LP sales; he 
predicts parity between LP and CD 
by 1989 and obliteration of the 
black LP four years later. And he 
argues that the in -car CD player - 
prototypes of which were shown at 
last month's Berlin radio and tv ex- 
hibition -will be a further boost to 
the CD's chances of becoming the 
universal, the unique, sound 
carrier. 

The in -car CD player will take 
away at least one major reason for 
people to transfer their records to 

blank cassettes," he says. 
Suggestions that the advent of 

the digital cassette might seriously 
hamper the chances of CD becom- 
ing a mass market commodity do 
not impress Jan Timmer. He be- 
lieves that commercialization of 
digital tape is still a number of 
years away, that player features 
such as random access are much 
harder to achieve with cassette, 
that the aesthetic appeal of a cas- 
sette is poor compared with that of 
the Compact Disc, and that digital 
cassettes will be highly expensive 
and will remain so for many years 
after their introduction. 

"I would be the first to agree that 
you cannot stop technological pro- 
gress," Timmer says, and no 
doubt digital cassettes will eventu- 
ally come onto the market. But as a 

music industry man, I would argue 
that the industry must seriously 
consider whether a speedy intro- 
duction of digital cassettes is in its 
best interests. If the industry 
makes so much fuss today about 
the hazards of home taping, then it 
should recognize that those haz- 
ards will certainly not be reduced 
by the advent of digital cassetes. 
On the contrary." 

The only discernible crack in the 
otherwise unflawed edifice of se- 
renity, which Timmer has assidu- 
ously erected in the cause of the 
Compact Disc, has been caused by 
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the confusion -some say willful con- 
fusion -over the application of the 
terms "analog" and "digital." Tim- 
mer accepts that the industry has 
been very much at fault in not 
adopting a standard system of in- 
dicating which Compact Discs 
come from digital master tapes 
and which from analog originals. 
He also agrees that the term "digi- 
tally mastered" on a CD is non- 
sense because it is not possible to 
produce a Compact Disc which is 
not digitally mastered. 

"As a believer in simple solu- 
tions, my preference would have 
been to put nothing on the inlay 
cards and leave it to the listener to 
judge the quality for himself. But 
this does not seem to be accept- 
able. So the next step would be to 
indicate digitally recorded Com- 
pact Discs but to have no indica- 
tion on the inlay card at all when 
the CD comes from an analog 
master. 

"Alternatively, we could have 
one symbol for digital and one for 
analog universally used throughout 
the industry. But let us not create 
the impression that if a record is 
described as digital, it is, of neces- 
sity, better than an analog record- 
ing. After all, there are superb ana- 
log recordings which sound 
excellent on CD, and there are 
some lousy digital recordings. In 
any event, I certainly think that the 
term 'digitally mastered' should be 
eliminated." 

It is, of course, the daunting 
question of transferring the enor- 
mous back catalog of mostly ana- 
log LPs to Compact Disc which has 
been seen by many critics as one of 
the most massive stumbling blocks 
impeding the progress of the CD 
system toward universal adoption. 

Timmer sees this prospect not 
as a problem but as a "vast oppor- 
tunity." He says: "There are thou- 
sands of beautiful analog record- 
ings which could be transferred to 
CD. The music industry has not 
even begun to explore this oppor- 
tunity -and not so long ago a lead- 
ing record company declared that 
if would only release product on CD 
which was digitally recorded. I 

think that is a terrible error. It is 
not in the music industry's inter- 
ests to limit its CD releases to digi- 
tal only. Certainly, releases should 
be restricted to high quality re- 
cordings -but that does not mean 
rejecting all analog material. Even 
less than perfect analog recordings 
could profitably be transferred to 
CD if they are of important histori- 
cal or artistic interest -after all, the 
quality will never deteriorate and 
the CD will sound the same three 
decades from now." 

Timmer discounts widely ex- 
pressed fears that massive implan- 
tation of the CD system could re- 
sult in wholesale attrition of "black 
catalog "' once his predicted parity 
landmark (1989) has been 
passed. 

"Even in the present situation," 
he says, "we must ask ourselves, 
when we talk about active back cat- 
alog, how much of that repertoire 
is more than 10 years old. I think 
the amount is insignificant. Catalog 
exploitation usually involves prod- 
uct less than 10 years old. By 
1989 there will be a good back 
catalog of Compact Discs avail- 
able -and by 1993 it will be very 
substantial indeed. And the advan- 
tage is that the masters will be of 
excellent quality- because the CD is, 
in effect, a master. With tapes 
there is always the problem that, 
after a certain period of time, they 
can deteriorate." 

The overriding factor which will 
determine just how close to the 
mark Timmer's robustly confident 
predictions are, will be the Com- 
pact Disc's performance in the U.S. 
market. In the face of this major, 
crucial challenge, Timmer's hearty 
optimism shows no signs of fraying 

(Continued on page CD -32) 
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EUROPA FILM 
PLATING 

EQUIPMENT 
FOR WORLD WISE 

Nickel Plating equipment for latest types of Video and Compact Discs. 

SOUND OF THE FUTURE 
When Europa Film, one of Sweden's largest film organizations, extended its activities irto the phonograph 
record field in the 1940's, there was not a single supplier of record plating equipment whose standards met 
Europa Film's needs. The design and building of such a plant formed the basis on which today's EFP System 
is based. In between lie over 25 years of research, development and progress. 

By 1957 -he reputation of Europa Film's electroforming process had spread rapidly, and it wasn't long be- 
fore the demand for similar equipment available for purchase prompted EFP to commence manufacturing 
for world -wide distribution. 

Over the years, EFP has gained a wealth of experience in its own operation of recording studios, tape 
duplication (both audio and video) and, of course, a large plating plant. This devotion to the end product is 

embodied in the EFP System used throughout the world. The list of clients is impressive and extends to 
every continent. Constant monitoring of these plants provides the feed -back which continues the process 
of refinement to which EFP is devoted. 

Today's Plating Plants can produce all kinds of matrices for AUDIO, VIDEO, CD (Compact Disc), DMM 
(Direct Metal Mastering) as well as MEMORY DISC. 

Should you have other special electroforming needs in the record industry, we will be delighted to discuss 
them with you and to give you the benefit of our many years of experience. 

Many of the world's major companies use Europa Film's Plating Equipment 
for compact disc matrices, CBS /SONY, MITSUBISHI, JVC, SONY etc. 

EUROPA FILM 
RECORD PLATING DIVISION 

We manufacture a full program including units for AUTOMATIC SILVERING PRE PLATING HIGH SPEED PLATING DE- HORNING OF MOULDS 

BACK POLISHING ELECTROLYTICAL DEGREASING CENTERING MACHINE WITH TV- MONITOR AUDIO VIDEO DMM COMPACT DISC MEMORY DISC 

FOR DEMONSTRATION AND INFORMATION 
IN AMERICA, PLEASE CONTACT 
Europadisk Plating Co, Ltd 
James P Shelton, President 
75, Varick Street, New York, New York 10013 
Phone (212) 226 -4401 

EUROPA FILM REPRESENTATIVES 
AUSTRALIA: Hardie Trading Limited 
PO. Box 202, Alexandria, NSW. 2015 Australia 
JAPAN: Kyokuto Boeki Kaisha Ltd 
CPO Box 330, Tokyo, Japan 

Box 20065, S -16120 Bromma, Sweden. Tel. +46 8 98 77 00 

Telex 17655 or 17656. Telegrams: EUROPAFILM STOCKHOLM 

Telefax +46 8 2816 30. Address for visitors Tappvägen 24, Bromma 
EYES AND EARS 

OF SWEDEN 
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ó TIMMER ON CD 
Continued from page CD -30 

The overriding factor which will 
determine just how close to the 
mark Timmer's robustly confident 
predictions are, will be the Com- 
pact Disc's performance in the U.S. 
market. 

"I am very happy about the 
American response. Our launch 
date in the U.S. was certainly not 
optimal and I would have preferred 
to leave it á little later, build up 
more stock and effect the introduc- 
tion on a wider scale. However, 
competitive considerations pre- 
vented us delaying. With limited 
availability of hardware and soft- 
ware, you necessarily run the risk 

that disappointed people start to 
complain that they can't get the 
system, and this can have a nega- 
tive effect. But, in fact, the reac- 
tions of the public, the press and 
the retail trade have been tremen- 
dously positive. That gives us great 
confidence that CD is really going 
to happen -is happening -in the 
States. 

"Of course there have been 
some people trying to discredit the 
system but they invariably finish 
up discrediting themselves. It is 
very often forgotten by these peo- 
ple that some of the world's most 
famous conductors, musicians and 
singers -performing artists who 

have the most exacting standards 
when it comes to recordings -are 
full of praise for CD. There is no 
leading artist who has said nega- 
tive things about the Compact 
Disc. 

"It really is a prestige product - 
but not an elitist one. And it is 
amazing to consider that a product 
which only existed on paper a cou- 
ple of years ago is now mass -pro- 
duced to incredible quality stan- 
dards. Hanover has already 
produced more than three million 
units. That has to be seen as a fan- 
tastic achievement. Watch for 
more fantastic achievements to 
come!" 

FIVE FREE COMPACT DISCS OR SONY WALKMAN 
WHEN! You BUY A CD PLAYER 

compACT Dbc PLgVER5 
Sony CDP101 £549 
Philips CD10O £399 
Philips CD 202 _ _ _ _£ 429 
Philips CD303 £449 
Technics SLP10 _ _£ 579 

OVER 500 COMPACT DISC TITLES 

IN STOCK! 
Trade enquires welcomed 
Mastercharge /Access 
Barclay /Visa also welcomed 

1627 
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Where In theworld 
can we make true 

All DIgItal Recordings for (.D.1 
Sony 3324 24Track Digital Recorder NOW! 
Sony 1610 Stereo Digital Recording /Editing System NOW! 
Neve 48 / 32 All- Digital Console Early 1984 
130 Musician Studio Eastlake Acoustics 

CTS Studios Limited, The Music Centre, Engineers Way, Wembley, Middlesex HA9 ODR 
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A GLOBAL SURVEY 
Continued from page CD -16 

Akihabara area, internationally 
known for discount sales of audio/ 
video equipment, have all hard- 
ware lines in stock. 

Ishimaru, which is housed in four 
six -story buildings, has CD sec- 
tions in two of them with all avail- 
able models on display. List prices 
are displayed, ranging from rough- 
ly $650 to $1,000, but the price 
at which one actually buys CD 
hardware in Akihabara depends on 
negotiating or plain haggling skills. 

Says Takeo Sasaki, who heads 
up Ishimaru's video and CD divi- 
sion: "Supply caught up with de- 
mand in February -March this year 
and now there's no waiting time for 
any model." 

Sasaki says that virtually all CD 
players ( "around 99%") are 
bought by men, most in their 30s 
or 40s. The Ishimaru firm set up 
separate CD displays immediately 
the hardware lines went on sale in 
October, 1982. SHIG FUJITA 

U.K. 
British sales of CD hardware and 

software are higher than predic- 
tions proffered at the system's glit- 
tering launch in London on March 
1 this year. Now most market re- 
searchers are putting the projected 
totals at year -end at around 
20,000 players and 350,000 
disks. 

This is an environment where the 
player can cost between £675 and 
£1,800, while the software rounds 
off at an average £15 a unit retail. 

While Philips, Sony and Poly - 
Gram still lead the field in all sec- 
tors of this fledgling industry which 
they invented and developed, Brit- 
ish participation has already made 
its mark and will do so even more 
in the next nine months. 

The world -famed valve (and now 
electronics) pioneer Mallard has 
contributed circuitry to the Philips 
players, while between now and 
next August four pressing compa- 
nies will have entered the CD pro- 
duction field, two of them (Nimbus 
Records and Forward Technology) 
due on stream very early in the 
New Year, making them the first 
"Europeans" after PolyGram in 
Hanover, West Germany. 

And the two others, Standard 
Pressing and PR Records, have an- 
nounced firm commitments to the 
CD system. 

Mike Lee, general manager of 
the classical music -dominated 
Nimbus Records, insists: "Poly - 
Gram and Sony are delighted that 
newcomers, and all four are fully 
British -owned, are entering the 
field, as it takes some of the pro- 
duction pressure off them in these 
early days." 

PolyGram's commercial director 
Clive Swan admits there have been 
bottlenecks after the hectic initial 
period of CD development, both in 
hardware and software, but he 
says most had eased off by mid- 

summer. But the time through to 
the end of the year will be crucial, 
he says, for the system to achieve 
the full public seal of approval af- 
ter such an auspicious start. 

He's optimistic, hoping that by 
the end of October, at least 25 ti- 
tles will have achieved sales of 
more than 1,000 units, headed by 
such as Dire Straits' "Love Our 
Gold," the "Chariots Of Fire" 
soundtrack and Vivaldi's "Four 
Seasons" in a marketplace with a 
70 -30 lead by classical music over 
non -classical. 

"But," says Swan, "by late sum- 
mer, the trend seemed already to 
be shifting towards non -classical 
product." 

The specifics of the British mar- 
ket were highlighted by Poly - 
Gram's launch, which saw between 
200 -300 hand -picked dealers des- 
ignated to sell the system to the 
public but all of them with a large 
stock range. The first packs were 
heavily- biased towards the classi- 
cal big- spending side of the mar- 
ket. Swan reports that after six 
months only "very few" of these 
launch dealers have dropped out. 

After early shortages of hard- 
ware, there are now about a dozen 
manufacturers well -placed in the 
U.K., headed by Philips and Sony, 
followed closely by Marantz, Hita- 
chi, Pioneer, JVC and other Japa- 
nese giants. 

On the software front, rock art- 
ists clamor to get in on what they 
widely regard as an "elite system" 
and most British record companies 
are answering the call. 

Apart from the PolyGram group 
of companies, others with a major 
CD software investment in the Brit- 
ish market are CBS, RCA, WEA and 
Arista, then independents includ- 
ing Virgin, Chrysalis, Denon, Verti- 
go, DJM, Charisma, Nimbus, Argo, 
Chandos, Erato. Then, to complete 
the picture, the marketplace awaits 
the impact of the 10 -title launch 
from EMI and the entry into the 
field by Telarc. 

It's significant in putting finish- 
ing brush strokes to the British CD 
picture that Mike Lee, of Nimbus, 
says the CD mastering and replica- 
tion sector hopes EMI will join in in 
Britain to further satisfy continuing 
software demand. As evidence of 
that demand, he says that Nimbus 
alone is projecting an annual five 
million unit production by 1986, a 

goodly proportion of this in the 
high -quality classical field. 

And it's borne out by various 
British market researching firms 
showing that some CD hardware 
purchasers have been buying as 
many as 30 disks initially, the aver- 
age now levelling out at the 12 -16 
mark. MICHAEL WAY 

W. GERMANY 
Some seven months after the of- 

ficial market launch, the Compact 
Disc bandwagon in West Germany 
is rolling ahead on schedule. Initial 

(Continued on page CD -34) 
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CD AROUND THE WORLD 
Continued from page CD -32 

demand drained dealers of both 
hardware and software. And fol- 
lowing the summer vacation lull, 
the Compact Disc burst back into 
prominence via its omnipresence 
at the September nine -day Berlin 
Audio /Video Fair. 

The March introduction, well -or- 
chestrated by Philips, Sony and 
PolyGram, was accompanied by 
enthusiastic trade and mass media 
coverage. Audio magazine wrote of 
"a new dimension in sound," while 
Stereo called the CD "an important 
milestone in the history of record- 
ings." And hi fi freaks scrambled 
for the first players. 

Much greater than expected de- 
mand, coupled with limited initial 
shipments from Japan and quality 
control problems at PolyGram in 
Hanover, led to shortages. Howev- 
er, the developers confidently pre- 
dicted a "second surge" in early 
September at the Berlin fair. 

In Berlin, the last remaining ma- 
jor hardware holdouts, such as 
Grundig and JVC, debuted their CD 
players, while several Japanese 
manufacturers promised to trim 
retail prices later this year to 
around $500, as against the cur- 
rent retail average of $800. 

Thus, the initial developer "opti- 
mistic target" of 80,000- 100,000 
CD players to be sold in Germany 
in 1983 seems realistic. By 1985, 
the leading dealer chain Interfunk 
expects at least 200,000 players 
will be sold annually in Germany. 

Software to feed the players is 
also again moving briskly, following 
a slow summer sales period. Poly - 
Gram's Wolfgang Munczinski re- 

ports that in the first three months 
of ownership, market research 
shows the average CD enthusiast 
purchases 15 disks, each retailing 
for about $14. 

Even more software could prob- 
ably have been sold had more titles 
been available, especially in the 
pop sector. As of mid -August, 
about 320 albums, including only 
two of the top 30 bestsellers, were 
available on CD in Germany. Inter - 
cord Records pushed back its 
launch until early next year be- 
cause PolyGram couldn't offer ca- 
pacity, while Ariola complained 
that it couldn't find a CD manufac- 
turer for its current LP hits. 

PolyGram's Munczinski explains 
that when originally offered capaci- 
ty one year ago, most German la- 

bels were reluctant to make a ma- 
jor commitment and PolyGram 
made its manufacturing plans ac- 
cordingly. This year, EMI and WEA 
have snapped up all remaining ca- 
pacity. The EMI European launch, 
with PolyGram- produced product, 
is set for late October. But the Han- 
over plant is being expanded con- 
tinually and should be able to meet 
demand by next year. 

Despite capacity complaints, 
most industry executives remain 
bullish on CD. "I'm a strong believ- 
er in it," says Friedel Schmidt, 
Ariola managing director. "Not 
that it will come of age in the next 
few months." 

But he insists: "This system will 
become fully established in a few 
years." 

The man with the most CD mar- 
keting experience in Germany, 

The Sony CDP101 player with full- function remote commander. 

Frieder Haeusser, of DG /Polydor, 
is even more optimistic. This new 
medium has already given new im- 
pulse to music sales. We believe it 
has already had a noticeable im- 
pact on overall market shares and 
sales." And RCA, Phonogram and 
WEA also paint a positive sales pic- 
ture after the first few months of 
CD action. 

Jochen Leuschner, CBS execu- 
tive, says he can't point to a signifi- 
cant sales impact "because we're 
still dealing in small unit numbers." 
He doesn't expect real improve- 
ment until the Terre Haute plant 
begins production next year and 
like most non -PolyGram compa- 
nies doesn't plan major marketing 
support for the Compact Disc until 
the supply situation improves. 

Wilfried Jung, head of EMI Mu- 
sic's central European operations, 
calls the CD "modern technology 
we can hardly overlook but it's 
coming too early." He believes that 
although a digital compact cas- 
sette could make the CD obsolete 
in a few years, and the manufactur- 
ing process remains "problemat- 
ic," EMI had to offer CDs to accom- 
modate its artists. 

In particular, it is the classical 
artist whose new release is most 
likely to appear on Compact Disc. 
Virtually all major new DG and Phil- 
ips classical albums are available 
on CD. This fall, PolyGram issues 
its first eight multiple -CD complete 
opera sets. 

Some classical labels, DG, RCA 
and Telarc among them, have re- 
stricted CD releases in Germany to 
digitally- mastered product, others 
market analog- mastered CDs with- 
out noting their non -digital 
ancestry. 

Critic Franz Schoeler notes, how- 
ever, that many analog recordings, 
such as Dire Straits' "Love Over 
Gold," sound especially vivid on 
Compact Disc while some digital 
recordings sound miserable in any 
medium, their deficiencies espe- 
cially noticeable on CD. 

The jazz, folk and disco offering 
remains extremely limited in Ger- 
many, as are the German -language 
CDs. PolyGram is concentrating on 
product which can be mass -mar- 
keted internationally, although two 
German tv- merchandised sampler 
albums have been issued by 
Polystar. 

One area which could prove es- 
pecially interesting for CD is the 
disco, but very few German disco- 
theques have CD players and none 
are being serviced with CDs by ma- 
jor record companies. 

Germany's state -chartered radio 
stations, characteristically staid 
and non -competitive, have not be- 
gun regular CD broadcasting. 
Some experimentation has been 
conducted in Hamburg and Munich 
which could lead to a major advan- 
tage of the CD over the LP or sin- 
gle: a CD player, connected to a 

computer, can give detailed airplay 
title information, suitable for per- 
formance royalty breakdowns or 
airplay displays. JIM SAMPSON 

CREDITS 

International: International Editori- 
al Director, Mike Hennessey; Inter- 
national Editor, Peter Jones; U.S.: 
Special Issues Editor, Ed Ochs; As- 
sistant Editor, Robyn Wells; Interi- 
or layout, Kim Bucknam; Cover, J. 
Daniel Chapman. 
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THE MAGNAVOX FD -3030. 
SENSAÌ7ONALSÖUNDÌSONLYÖNECF 

ITS MANY FEATURES! 

FD 3030 COMPACT DISC PLAYER 

MICRO PROCESSOR CCi:T ROL 

MULTL MOOE PROGRAMMABLE MEMORY 

The Magnavox FD 3030 Compact Disc 
Digital Audio player produces sound that is simply 
sensational. 

Sound identical to the original, master 
recording -every time. 

But sensational sound is only one of this 
sophisticated player's many features. 

The FD 3030 is a front loader. A super 
smooth, motoized drawer glides forward to accept 
your discs. Once loaded, the player immediately 
produces a readout of the tracks available and the 
timer goes from real time to time elapsed per track or 
total playing time at the touch of a button. 

If you operate the player manually, you'll find 
it has every feature to help you locate and play the 
tracks you want 

You can direct the player to go to the next 
track simply by touching the Play button. And you can 
search back and forth through the tracks by fingertip 
control of the forward and reverse keys. 

To play a specific track, you need only press 
the select key until the LED program display indicates 
that the laser has reached it. 

Nothing could be easier. And with the 
controls located at the front, it's practical too since it 
lets you build the player into your HiFi system just like 
any other unit 

A built-in memory enables you to enter a 

playback program of up to 15 of your favourite tracks 
from a disc. 

By operating the Select and Store buttons, 
you program the memory which tracks to play. 

MAGNAVOX 

Conversely, the Select and Cancel buttons can be used 
to program the memory which tracks to take out. 

Either way you get to hear the music tracks 
you like best - automatically. And of course, you can 
program the memory to repeat your selection as 
many times as you like. 

Sensational sound quality, versatile features 
and straightforward operation. Judged against the 
criteria for a Compact Disc player, the Magnavox 
FD 3030 is a clear winner. 

Check it out soon at COMPACT 
your Magnavox dealer and 
experience the thrill of a life- 
time as you put this fantastic 
machine through its pact *. DIGITAL AUDIO 
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Pro Equipment & Services 
Things Are Different 
At Preferred Sound 

By ETHLIE ANN VARE 

LOS ANGELES -Scott Borden 
says that if he had it to do all over 
again, he'd run for President before 
opening a recording studio; there's a 

better chance of success. Preferred 
Sound is starting to do pretty well in 
its suburban San Fernando Valley 
setting, booking studio time for such 
artists as Christine McVie, Pure Prai- 
rie League, David Soul, Amanda 
McBroom, Jackie DeShannon and 
Elvin Bishop. But, getting to that 
point wasn't easy. 

Borden, 31, decided in 1980 to 
build a nice little 16 -track studio in 
his garage for $30,000. By the time 
Preferred Sound opened in April, 
1981, Borden was into a 24 -track fa- 
cility that cost $300,000; his parents 
had moved in with him as partners; 
he had hocked his cars and antique 
jukebox collection; and three rooms 
had been added onto the house, to 
the dismay of the Woodland Hills 
building department. 

Now Borden is about to be pro- 
pelled onto a new plateau in the busi- 
ness because he discovered an 1860 
Bösendorfer grand piano for sale. It 
will be only the second Bösendorfer 
available in a Los Angeles recording 
studio. 

Preferred Sound is different from 
the usual sound facility. How many 
recording studios come complete 
with a sweet 60- year -old lady who 
brings nuts and raisins to the band? 
The senior Bordens put the money 
they were going to spend on a house 
into their son's studio, so now they 
live and work there by necessity. 
"My mom was sitting in the living 
room having breakfast with Mick 
Fleetwood," says Borden. "She had 
no idea who he was. Now, every time 
I see Mick, he asks about my 
parents." 

How many studios offer to rent out 
the entire living area of the studio 
owners -including backyard swim- 
ming pool and barbeque -as well as 
the recording equipment. for $20,000 
a month? And what do the Bordens 
do when an out -of -town rock band 
takes up residence in their home? 

"For 20 grand," says Borden, "any- 
thing we want!" 

For their money, the artists get a 
well- equipped 24 -track studio. The 
main board is an Amek 2000 Series II 
console, tranformerless, with four - 
band parametric EQ. The main 24- 
track tape is Otari's MTR90, and 
there are Scully and Studer two - 
tracks in use. Other equipment in- 
cludes Lexicon 200 digital reverb, 
Eventide harmonizer and Hanger, 
and Kepex noise gates. 

"We don't use Dolby here," says 
Borden. "It's much better, I think, if 
you can avoid that kind of noise re- 
duction. This room sounds more dig- 
ital than most rooms, and people say 
it's a very comfortable room to work 
in for long periods of time." 

And then there is the magical pi- 
ano, the hand -made and hand -re- 
stored antique Bösendorfer. Borden 
expects to get a number of bookings 
based solely on the piano, which will 
be unveiled later this month. He 
found the instrument through a 
newspaper ad. 

"It was placed by an old, old lady 
who had been a French opera star in 
the 1930s," says Borden. "She had 
bought it in a castle in France. It has 
an incredible richness; not only is it 
made of 120 -year -old wood, but the 
wood was aged before they ever con- 
structed it. Even the hammers are 
carved by hand." 

Some pianists may want to play 
the Bösendorfer in the small vocal/ 
drum room at Preferred, because it 
has an unusual brightness of sound. 
The room was built as an experiment 
in sound and angles: there is not one 
plane that is parallel to another in the 
space. The aural effect, due to an 
elimination of standing waves, is that 
of a much larger space and feeling of 
"aliveness." 

"I would say that you get $150 -an- 
hour sound here for $60 an hour," 
says Borden. "But of course I'm cra- 
zy about the place. I've got my soul 
in it. And I'm waiting -dying -for 
the day I turn on the radio and hear 
something that was done at 
Preferred." 

The C-Zero Option 
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ATHENIA 
INDUSTRIES, INC. 
ATHENIA, manufacturers of a complete line of superior quality 
audio C -O cassettes, in all configurations; sonic sealed, 
screw type and computer grade. Also manufacturers of 
custom and standard Norelco boxes. 
SALES OFFICE 
1455 VETERAN'S HIGHWAY, HAUPPAUGE, NY. 11788 516 -348 -7900 
MANUFACTURING 
200 INDUSTRIAL WAY SO., TOMS RIVER, N.J. 08753 800-526-2305 

Seminar Looks At dbx Working On New 
Studio Design Issue 

Multitrack Processor NEW YORK -The development 
of measurements for listeners' prefer- 
ences in the sound of a room, and the 
importance of diffused sound in aural 
quality, were among key topics dis- 
cussed at a seminar on recording stu- 
dio design, held as part of the recent 
AES convention here. The meeting 
took the form of a precis /poster ses- 

sion where the attendees were able to 
meet with those presenting papers for 
individual discussion. 

The session was kicked off by two 
invited papers: "Progress On Archi- 
tectural Acoustics & Artificial Re- 
verberation," by Manfred R. Schroe- 
der of Gottigen Univ. in Germany 
and the Bell Laboratories; and 
"From Instrument To Ear In A 
Room: Direct Or Via Recording," by 
Arthur Benade of Case Western Re- 
serve Univ. 

NEW YORK -Dbx Inc. is work- 
ing closely with original equipment 
manufacturers of professional audio 
recorders to develop fixed -head, mul- 
titrack versions of its digital audio 
processor. Disclosure of this move by 
the Massachusetts -based firm was 
made at the recently- concluded AES 
convention here. 

At present the dbx system, com- 
panded predictive delta modulation, 
(CPDM), is being produced only for 
two -track recording on U- Matic, 
VHS or Beta videocassette recorders. 

Company officials state that they 
had considered undertaking the de- 
velopment and manufacture of an en- 
tire system of both processing and 
transport, but that problems of cost, 

Studio Chiefs Urged: 
Define Your Markets 

By KIM FREEMAN 

NEW YORK -A packed house of 
recording studio managers and engi- 
neers were urged by a group of indus- 
try experts at a seminar on the eco- 
nomics of operating a studio to 
carefully define their market -and, 
having done so, to concentrate their 
energies on its total development. 

The seminar, sponsored by the 
AES as part of its 74th convention, 
featured 10 studio operators from the 
Society of Professional Audio Re- 
cording Studios (SPARS): Joe Tar - 
sia, Sigma Sound; Mack Emerman, 
Criteria; Bob Liftin, Regent Sound; 
Chris Stone, the Record Plant; Guy 
Costa, Hitsville- Motown; Nick Col - 
leran, Alpha Audio; Murray Allen, 
Universal Studios; Jerry Barnes, 
United Western; Charles Bonanty, 
Soundworks; and Len Perlman, 
Editel. 

Questions during the three -hour 
session ranged from problems with 
escalating competition in the studio 
business to how to avoid the com- 
monplace problem of spilling coffee 
into expensive console systems. 

First question from the floor was 
how to cope with prices being con- 
stantly undercut by competition. Joe 
Tarsia, owner of Sigma Sound in 
Philadelphia and New York, and 
Bob Liftin, of Regent Sound in New 
York, said they have implemented 
low -end rooms, segregating old and 
new equipment and adjusting the 
price accordingly. 

With approximately 25% of over 
200 studios in Los Angeles turning a 

profit, the town was termed a "city of 
angles." One operator there runs a 

separate low -overhead studio with no 
staff present until recording time is 

reserved through a night drop depos- 
it window. One member of the audi- 
ence had tapped the film scoring and 
jingle market as a means of staying 
afloat. 

Mack Emerman, SPARS president 
and owner of Criteria in Miami, ad- 
mitted to "lusting after the gorgeous 
equipment" at the exhibition, but 
stressed the need to access buying 
power and the real needs of both the 
studio and its clientele. 

Chris Stone, owner of the Record 
Plant in Los Angeles, who jumped 
the gun three years ago with a digital 
multi -track console that "the artists 
wouldn't pay for at the time," said he 
has developed a formula for subsidiz- 
ing forefront technology. "The rental 
fee should equal 1% of the cost until 
the equipment is paid for," at which 
point the equipment will most likely 
be standard, he said. 

Guy Costa of Hitsville- Motown in 
Los Angeles confessed to routinely 
pocketing mikes after sessions to 
keep his staff on their toes, although 
color -coded storage racks and equip- 
ment tags, locked cabinets and inven- 
tories before and after sessions are 
more common ways of preventing 
shrinkage. Tried and true method for 
all panelists involved instilling a 

sense of pride and responsibility in 
their staff. 

Hiring a mixer with a following 
and collaborating with local radio 
stations by producing a local band 
for free were among the suggestions 
offered to those opening a studio. 

One listener raised the problem of 
decreasing gratification due to what 
he termed uneducated and ungrateful 
producers. Liftin received applause 
for his emphatic response that de- 
fined the purpose of the seminar: 
"You set the standards. Bring them 
up to your standards." 

competition, marketing and compa- 
tability led them to take a collabora- 
tive route. 

Dbx is tight -lipped about the 
OEMs with which it is working. But 
there is speculation in the industry 
that they could include such compa- 
nies as 3M, Studer, Mitsubishi and 
even Sony, which are currently en- 

gaged in the development of PCM 
(pulse code modulation) digital 
systems. 

Although the PCM's lead over dbx 
and CPDM in research, development 
and production may seem insur- 
mountable, dbx does have one or two 
significant factors in its favor. The 
first is cost. 

To date, most studios are taking a 

"wait and see" attitude towards digi- 
tal, hoping that prices will eventually 
come down. Capitalizing on this, dbx 
assured an AES demonstration audi- 
ence that it will ship the first produc- 
tion units of its model 700 Digital 
Audio Processor before the end of 
the year, and that the unit will sell for 
"under $5,000, as advertised ", a price 
dramatically lower than that of the 
comparable Sony 1610, for example. 

In related developments, dbx has 

revealed that it has begun testing a 

prototype of a preview system for 
computer mastering of conventional 
disks, the price of which will be in 
line with that of the Model 700. No 
actual price or date for its commer- 
cial introduction was given. In addi- 
tion to the conventional disk master- 
ing system, dbx is also designing 
circuitry to convert CPDM code into 
PCM code for Compact Discs. 

There remains some resistance to 
digital recording from artists, engi- 
neers and producers who, aside from 
concerns about expense, are wary of 
certain problems with PCM, in par- 
ticular the aliasing or "brick wall" 
filters which detractors blame for 
what they allege to be unusual char- 
acteristics in high end transients. 
Dbx claims to have solved this prob- 
lem with its alternate approach. 

J. B. MOORE 

Today's 
best investment. 
Now warehoused in USA. 
Sales Office: 
ICM Inc. 
P.O. Box 12634 
Overland Park, KS 66212 
(913) 888 -0900 

lt 

41 

www.americanradiohistory.com

www.americanradiohistory.com


42 

Photo News 
Pro Equipment & Services 

"This is how it's done," model seems to be telling interested audience 
as she demonstrates the loading of a high speed cassette tape 

duplicator. 

Rhodes systems were a hit with the thousands of conven- 
tioneers who threaded their way fnrough the exhibit area 

during the five -day show. 

There's a pause in the hectic pace as AES members stop at 
the Sennheiser booth to read and learn more about the 

firm's professional headphones. 

MC Is Gregg tamping, left at board, points out some of the more 
sophisticated features of a new MCI console to Douglas Weyr- 

ick of Criteria Recording Studios. 

"Here's an interesting feature of this machine," Jack Becker of 
Ampex Magnetic Tape Division seems to be saying to Ben Rizzi, 
center, and Maxine Chrein of New York's Master Sound 

Productions. 

Sony Professional Audio Products, featuring the firm's line of 
digital equipment, was one of the largest exhibitors. 

Representatives of Dolby Labs were kept busy dispensing 3M representatives were kept busy answering questions 
information and exchanging business cards with knowl- about their Scotch brand of audio and videotapes for profes- 

edge- hungry conventioneers. siona!I applications. 

. ,any 
Browsers are fascinated by the Otani line of high end pro- 

fessional mastering and duplicating equipment 

High speed tape duplicators were very much in evidence. Here 
a Heiino Ilsemann system is being demonstrated. 

Frank Zappa gets a crash course in the functioning of high speed AKG, manufacturer of professional microphone systems, was 
tape systems. encouraged by the high level of interest in its products. 

Aphex Aural Exciter systems left listeners agape. "And what's the function of this doohickey ?" seems 
to be the question posed by these industry 

executives. 

How's this for a set of space age drums? 

Photos by 

Chuck Pulin 
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By ERIN MORRIS 

LOS ANGELES 

At Fiddler Studio, Cheryl Lynn finishing 

self -produced LP, with Mark Howlett engin- 

eering. Barbra Streisand cutting with pro- 

ducer Phil Ramone at A &M Studio. Don 

Hahn is engineering, with assistance from 

Clyde Kaplan ... Sergio Mendes working 

on self -produced project with engineer Bruce 
Swedien and assistant Benny Faccone 
... The Police cutting new tracks, with Paul 

McKenna engineering and Joe Borja 
seconding. 

Aerie completing tracks at Monterey and 

Sound Image Studios with co- producers 

Lisa Jones and Marcia Dunsmore. Larry 

Rebhun is at the controls ... EMI America 

artist David Lasley mixing new material for 

upcoming LP at Larrabee Sound, with pro- 

ducer Don Was and engineer Steve Hodge. 

Judy Clapp is assisting ... The Reverend 

James Cleveland is producing a solo venture 

by Joe Ligon for Word. Randy Tominaga is 

at the console, with Sabrina Buchanek 

seconding. 
"Weird Al" Yankovic recording his new al- 

bum at Santa Monica Sound Recorders for 

Rock 'n Roll /Scotti Bros. /CBS Records. Rick 

Derringer is producing, with Tony Papa be- 

hind the board. 

At Sunset Sound Studios, Steve Recker 

mixing the Steve Recker Band's debut al- 

bum, with Norm Kinney engineering. Paul 

Hanson engineered the recording of the tracks 

at Contour Studios in Marina Del Rey. 

Jamie Danger cutting tracks with producer 

Leon Tsillis and engineer Rick Barcelona at 

Bijou Studio. 
At Skip Saylor Recording, Dish cutting EP 

tracks with producer Davey Johnstone 

... Joe Castrodale mixing an EP by Egg 

Head ... Producer Yves Dessca is record- 

ing an album by Phyllis Nelson. Jon Gass is 

engineering on all the above projects. 

Studios Urged: 

Define Markets 
Continued from page 41 

Describing classical reverberation 
time formulas as inadequate, Schroe- 
der presented a new methodology for 
obtaining correct reverberation 
times. 

Benade's presentation, built on 
earlier research by Schroeder, dealt 
with the importance of room ambi- 
ence in creating a "generalized prece- 
dence effect" in which the human 
mind combines a set of reflections in 
processing the sound of an 
instrument. 

Benade stressed the importance of 
reflected sound in the perception of 
an instrument's playing, noting that 
this requires a different miking tech- 
nique in recording. "Close miking 
gives an irretrievable mess," he said. 

The issue of miking instruments 
was explored further by Bruce Bart- 
lett of Crown International, whose 
miking suggestions for classical mu- 
sic echoed Benade's contentions. 
Also presented was a paper on the 
use of boundary-layer -effect micro- 
phones in traditional stereo miking 
techniques by Mike Lamm of Hous- 
ton's Dove and Note Recording. 

Other papers explored such design 
elements as the architecture of con- 
trol rooms for music monitoring, the 
theory and application of the Schroe- 
der Quadratic -Residue Diffusor, and 
the design and construction of large - 
scale, multi -format radio broadcast 
studios, based on NBC's new facili- 
ties for WRC in Washington. 

Also discussed were the potential 
of Surround Sound with new digital 
recording technologies, and the de- 
sign principles for monitoring 
environments. 

Two other papers -both presented 
by Skip Pizzi of National Public Ra- 
dio- discussed stereo /monaural com- 
patibility in music recording and a 
split -track recording technique for re- 
cording synchronized sound from two 
independent sources simultaneously, 
improving the audio in electronic 
news gathering. 

ROB PATTERSON 

engineering on all the above projects. 

At Evergreen Recording Studios, solo art- 

ist Paul Trugman completing his next album 
with producer Taavi Mote. Mote is engineer- 
ing, with assistance from Jim Behrendt. 

Billy Burnette producing tracks on a band 

which includes Mick Fleetwood, Rick Vito, 
Steve Ross and John Harrin. Pat Burnette 
is behind the board, with Ken Gordon second- 
ing ... The Patterson Twins mixing their 

Studio Track 
upcoming single on Konkord, with Hense 

Powell producing and Bob Brown at the 

board. 

NASHVILLE 
Muscle Shoals producers Jerry Wexler and 

Barry Beckett are at Soundshop cutting 

tracks on Wham!U.K. from London. Mike 
Bradley is engineering. At Woodland 
Sound Studios, Merle Haggard finishing 

overdubs for his next LP with producer Ray 

Baker. The Epic project is engineered by Rick 

McCollister, with Ken Criblez seconding 

... producer Tony Brown in the studio re- 

mixing Guy Clark tracks for an RCA greatest 

hits compilation. Rick McCollister is engineer- 

ing ... The Stewards are laying tracks with 

producer Joe Thrasher, engineer Tim Farm- 
er and assistant Andy Benefield. 

Pollie Wheeler cutting with producer Pat- 

ty Parker for Comstock, with Jim Williamson 
engineering. 

At Music City Music Hall, producer Jerry 
Gillespie completing Micki Fuhrman's debut 

album for MCA. Bill Harris is at the board. 

Editor's note: All material for the 
Studio Track column should be di- 
rected to Erin Morris in Billboard's 
Nashville office. 
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Otan just raised the quality 
of pre -recorded cassettes. 

The new DP80 "Faster Masters" high -speed 
audio duplicating system: Quality comes up to 
speed. The new DP80 Master Reproducer runs 71/2 

ips masters at an amazing 480 ips. By doubling the old, 
marginal standard which relied on 33/4 ips masters 
plugging along at 240 ips, we've just taken the music 
cassette out of the early seventies and raised its quality 
to a higher level. The new DP80 will produce the 
kind of cassettes the discriminating new music 
buyers of the 80's want. 

High production yields are still an essential 
aspect of the new DP80. This 64:1 system may be 
expanded up to 20 slave recorders and has been 
engineered with advanced design electronics and 

these important features: 
Normal and chrome tape zapability. 
Front accessible, plug -in modular electronics. 
Advanced dual capstan, D.C. servo drive for 
reduced tape skew and wear. 
Long -life Sendust ferrite heads. 
Status monitoring (optional). 
Contact Mike Pappas, Ori Industrial Products 

Manager, for complete information on the duplicator 
that can bring your business up to speed - in both 
product and profits. 

OTARI Industrial Products Division, 2 Davis 
Drive, Belmont, California 94002, (415) 592 -8311 
TWX: 910 -376.4890 

£L7uhIy1::1fl® Technology You Can trust 

Audio Tape Duplicators & Video Tape Loaders 

© 1983 Otari Corporation 

The 480 ips Master Reproducer. 
the heart of the `Faster 
Masters" DP80 system. 
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Classical 
Gotham's WQXR 

Now Simulcasting 

In AM Stereo 
NEW YORK -WQXR here ex- 

tended its nighttime stereo reach to 
17 states and parts of Canada last 
week as it became the first classical 
radio station in the U.S. to simulcast 
all its programs in both AM and FM 
stereo. 

Classical programming is expected 
to claim new AM converts now that 
stereo is a practical option, according 
to Leonard Kahn, president of Kahn 
Communications, whose AM stereo 
system was the format adopted by 
WQXR. Kahn, who was present at 
the WQXR launch ceremonies, said 
that a number of classical stations are 
among those his company is current- 
ly outfitting. 

In stressing his station's commit- 
ment to AM, WQXR president War- 
ren Bodow said it is now installing a 
new 50,000 -watt AM transmitter to 
replace the one that has served the 
outlet for the past 30 years. 

Bodow also noted that WQXR has 
begun airing label credit for all rec- 
ords broadcast on major programs. 
Prior to deregulation, stations were 
reluctant to provide such identifica- 
tion lest they imply program- length 
commercials. 

DG Product At 
Neiman- Marcus 

DALLAS -Records and tapes, 
not normally among the products 
offered at the flagship Neiman - 
Marcus department store here, 
are being marketed by the outlet 
in a special two -week promotion 
ending Saturday (5). 

It's all part of the store's annual 
"Fortnight" event, this year built 
around the culture and history of 
Germany. Recordings of German 
man music performed by German 
artists are stocked in a special 
high -traffic section on the store's 
second floor, and posters in other 
locations call attention to the 
department. 

Only Deutsche Grammophon 
product is featured, with some 
1,400 units acquired for the two - 
week sale period from Record & 
Tape Ltd. in Washington, D.C. 
LPs and tapes are priced at $10 
and $12, about $1 off suggested 
list, and no midlines are carried. 

Everest Ships 
`Reprocessed' 
Budget Cassettes 

NEW YORK -Everest Records 
has begun marketing a new budget 
cassette series from the label's 
better sellers. Forty titles moved out 
to the trade last week in a first release 
of the line carrying the logo, "Ma- 
dacy Master Series." 

Carrying a nominal suggested list 
price of $3.98, the cassettes, all said 
to be newly reprocessed, are offered 
to dealers at from $1.80 to $2 each. 
Another 20 titles are to be released in 
January, says Bernard Solomon, Ev- 
erest president. 

Repertoire includes recordings ac- 
quired from various sources, many of 
which date back several decades. All, 
however, are described as "stereo, 
also playable mono," on cover art. 
Among the artists featured are Jean - 
Pierre Rampal, Ignace Paderewski, 
Andres Segovia, John Williams and 
Joan Sutherland. 

Dump boxes, carrying 40 titles in 
stock depth of eight copies each, are 
available to retailers ordering 320 
units, says Solomon. Boot displays 
holding 25 cassettes are also offered. 

VOCAL MAGIC -Luciano Pavarotti examines a Compact Disc during a re- 
cert in -store appearance at Rose Records in Chicago. With him, from 
left are John Harper, PolyGram Classics marketing exec; retailer Jim 

Rose, and Vi Nelson, representing Magnavox. 

First CD Operas 
Due From Polytram 

By IS HOROWITZ 
NEW YORK -Complete opera 

corres to Compact Disc this month 
with the release of two best- selling 
PolyGram sets, as a batch of others 
wair in the wings for subsequent mar - 
keti ig attention. 

E ue out this month is Deutsche 
Grammophon's "Carmen," conduct- 
ed by Herbert von Karajan and re- 
leased on LP only a month earlier, 
and the Joan Sutherland- Luciano Pa- 
varctti "La Traviata" on London. 
Eac:T comes complete on three CDs, 
and will be packaged in PolyGram's 
mul -i -disk container that can hold up 
to four CDs. The package, together 
with a specially sized complete libret- 
to, its in a cardboard slipcase for dis- 
play and protection. 

Unlike single CDs released by the 
PolyGram labels, there will be no en- 
hanced 6- by 12 -inch packaging de- 
signed for stocking in conventional 
LP sins. Most dealers carrying the 
com Dlete multi -disk sets are expected 
to keep them secure behind counters 

to inhibit pilferage. 
Pricing for the CD opera sets will 

be at normal multiples of the stan- 
dard laser disk cost, except where the 
complete opera may be accommodat- 
ed on fewer CDs than the number of 
LPs on the equivalent analog press- 
ing. In such cases there will be a pre- 
mium over the per -disk for the CD 
version, still to be set. 

Opera sets where this disparity in 
disk number exists will include "Fal- 
staff' and "Nabucco" on DG, each 
comprising two CDs or three LPs, 
and the London recording of "Mar- 
riage of Figaro" directed by Sir 
Georg Solti, three disks as against 
four. 

These albums, in addition to an 
"Aida" conducted by Claudio Ab- 
bado on DG, and a "Mefistofele" on 
London, have already been processed 
on CD but are yet to be scheduled for 
release. It is expected that all will ap- 
pear at retail before the end of the op- 
era season next spring. 

Classical Notes 
Mims Music introduces a line of digitally re- 

cordEd LPs at a $6.98 suggested list this 

monti on Turnabout, accompanied by a series 

of digital titles licensed from Melodiya carrying 

the Vox Cum Laude logo, at the same price lev- 

el. Letter, said to be audiophile quality press- 

ings vith chrome dioxide cassette counter- 
parts, were originally slated for market at the 

reguln r Cum Laude list of $10.98. The six Me- 

lodiya LPs carry standard Russian orchestral 
fare, Emong them works by Tchaikovsky, Rim - 

sky-K )rsakov and Stravinsky. Price of other 

digital Cum Laude material remains at the past 

levels The Turnabout digitals at $6.98 include 

the tirat of a series of symphonies by Johann 

Michael Haydn, younger brother of the famed 

composer. These are recorded by Harold 
Farberman with the Bournemouth Sinfonieaa. 

The trend towards more live recordings, es- 

pecially of big works, continues with word that 

CBS Records has recently completed a "Tur- 
andot" at the Vienna State Opera under the di- 

rection of Lorin Maazel. It is the latest to be 

taped in the cycle of Puccini stage works led by 

Maazel. Next to be released is "La Rondine, ' 

while the "Turandot" is slated for the fall of 

1984. On the way to Vienna for the opera pro- 

ject, the CBS crew stopped off in Salzburg to 

tape two live performances of Zarzuela arias 

by Pilar Lorengar and Placido Domingo. 

NO DOLBY 

onLY 
HAVE 40% MORE DYNAMIC RANGE 

DIGITAL STUDIO 
DN PREMISES 
AT ANALOG RATES 
DR REMOTES 

at.! 
í7iccinlon 

//'l.Dlnfi Ç ='.: 
LEASING MULTI -TRACK 
A. 2 TRACK 
0 -LOCK TO VIDEO 
201- 429 -8996 

Pes 
g 

¼IossucaI LPs 

Survey For Week Ending 11/5/83 

(Published Once A Month) 

TM 

c Copyright 1983. Billboard Publications, Inc. No part of this publication may be repr7duced . 

stored in a retrieval system, or transmitted. in any form or 0 any means. electronic, mechanical 
photocopying, recording, or otherwise, without the prior written permission of the publisher 

cowY 3 " Y L 
c..> n 
c 0 TITLE, Artist, Label & Number 

HAYDN /HUMMEL /L. MOZART: Trumpet Concertos NEE KS 

7 13 Marsalis, National Philharmonic Orch. (Leppard), CBS IT x I 

1 Masterworks IM 37846 
2 54 BACH: Goldberg Variations 

Glenn Gould, CBS IM 37779 
3 13 4 NOCTURNE 

James Galway, RCA ARL1 -4810 
4 10 204 PACHELBEL: Kanon 

Paillard Chamber Orchestra, RCA FRL 1 -5468 
5 3 127 CANTELOUBE: Songs of the Auvergne 

Te Kanawa, English Chamber Orch. (Tate), London 
LDR 71104 

6 1 113 VERDI: La Traviata (Soundtrack) 
Domingo, Stratas (Levine), Elektra 60267 

7 8 130 MY LIFE FOR A SONG 

Domingo, CBS 37799 
8 MATTINATA 

Pavarotti, London OS 26669 
9 11 22 MOZART: Symphonies, Vol. 6 

Academy of Ancient Music (Hogwood), L'Oiseau Lyre 
D 172 D4 

10 20 4 COPLAND: Appalachian Spring /GERSHWIN: Rhapsody In Blue 
L. A. Philharmonic (Bernstein) DG 2532 084 

11 4 13 WAGNER: Orchestral Highlights From The Ring 
Vienna Philharmonic (Solti), London LDR 71112 

12 29 90 PACHELBEL: Canon 
Academy Of Ancient Music (Hogwood), L'Oiseau Lyre 
DSLO 594 

13 12 4 VERDI: Nabucco 
Domingo (Sinopoli), DG 2532 085 

14 23 9 BRAHMS: Ballades, Op. 10 

Glenn Gould, CBS Masterworks IM 37800 
15 39 31 HIGH, BRIGHT, LIGHT & CLEAR 

Canadian Brass, RCA ARC1 -4574 
16 25 9 GREATEST HITS: The Canadian Brass 

RCA ARL 1 -4733 
17 ciss= HUBERMAN FESTIVAL, LIVE 

Mintz, Perlman, Stern, Zukerman,lsrael Philharmonic 
(Mehta), DG 2741 026 

18 5 41 PERHAPS LOVE 

Placido Domingo, CBS FM 37243 
19 21 13 ANNIE'S SONG 

James Galway, RCA ARL 1 -3061 
20 11111111 IN OPERA 

Bjoerling, RCA AGL1 -4806 
21 19 4 ROSSINI: The Barber Of Seville 

Allen, Baltsa, Araiza (Marriner), Philips 6769 100 
22 18 22 THE BEST OF PLACIDO DOMINGO 

Domingo, DG 2721 262 
23 9 30 MOZART ARIAS 

Te Kanawa (Davis), Philips 6514 319 
24 15 26 GLADRAGS 

Labecque Sisters, Angel DS 37980 
25 30 34 BOLLING: Suite for Chamber Orchestra and Jazz Piano Trio 

English Chamber Orch., Bolling (Rampal), CBS FM 
37798 

26 ME* OUT OF THIS WORLD 
The Boston Pops (Williams), Fhilips 411 -1851 

27 6 34 IN CONCERT AT THE MET 

Price, Horne (Levine), RCA CRC 2 -4069 
28 26 22 THE ROMANCE OF THE PAN FLUTE 

Zamfir, Philips 6313 435 
29 ME* RAVEL: The Piano Concertos 

Pascal Roge, Montreal Symphony (Dutoit), Londoi 
LDR 71092 

30 22 30 GALA CONCERT AT THE ROYAL ALBERT HALL 
Pavarotti, London LDR 71082 

31 14 22 VERDI & PUCCINI: Arias 
Te Kanawa, London Philharmonic (Pritchard), CBS 
Masterworks IM 37298 

32 16 17 STRAUSS: Four Last Songs 

Popp, London Philharmonic (Tennstedt), Angel DS 
37887 

33 17 4 BERNSTEIN CONDUCTS BERNSTEIN 
(Bernstein), DG 2532 085 

34 38 30 GLASS: The Photographer 
Glass, CBS FM 37849 

35 24 26 MAHLER: 9th Symphony 
Chicago Symphony Orch. (Solti), London LDR 72012 

36 28 50 VIVALDI: The Four Seasons 

(Pinnock), DG 2534 003 
37 40 404 JEAN -PIERRE RAMPAL & CLAUDE BOLLING: Suite for Flute & 

Jazz 
Piano, CBS Masterworks M 33233 

38 32 4 CLASSIC CAFEHAUS MUSIC 
The Salon Orchestra, Pro Arte PAD 136 

39 34 9 BACH: Brandenburg Concertos 
The English Concert (Pinnock), DG 2742 003 

40 27 4 CALLAS IN PARIS 
Maria Callas, Angel SB 3950 
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Rock 'n' Rolling 

Talent &Venues 
Pittsburgh's Decade A Decade Old 
Rock Club Remains Major Showcase For New Artists 

A View Of The Who 
That Pulls No Punches 

By ROMAN KOZAK 

If you read David Marsh's lengthy 
tome about the Who, "Before I Get 
Old," one of the surprises you'll find 
is that the Who's last tour in 1982 is 

covered and then dismissed in only 
the last couple of pages. 

"That's about all that the tour was 
worth," says Marsh. "Even if I had 
six more months before the deadline 
was over, I would have ended it the 
same way. There is 
no question in my 
mind that it ended 
when Keith (Moon) 
died. And if there 
were any doubts, 
they were totally 
dispelled by the 
Shea Stadium con- 
cert, where they were just going 
through the motions. 

"The last couple of records were 
the product of a different band. They 
really were. And the story lost its 
shape after that. I thought the only 
things that mattered after Moonie's 
death were Cincinnati and the so- 
called farewell tour and the so- called 
sponsorship," says Marsh. 

Marsh is no fan of corporate spon- 
sorship of rock tours, frequently at- 
tacking it both in his "American 
Grandstand" column in Record 
Magazine and in "Rock 'n' Roll Con- 
fidential," his own monthly 
newsletter. 

"But I just thought after 600 pages 

Photo by Chuck Pulin 

LIONEL SOLO -Lionel Richie 
plays Radio City Music Hall during 

his current solo tour. 
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into (the book) you could see that 
they (the Who) had lost their credi- 
bility and there was no real point in 
flogging them with that, because 
there were so many other things that 
were more important and devastat- 
ing. I think the fact that Peter Town - 
shend became a junkie and the fact 
that a lot of people died as a result of 
going to a Who show in Cincinnati 
took precedence." 

Marsh says the Who share the 
blame for the Cincinnati tragedy of 
December, 1979, when 11 fans died 
in front of Riverfront Stadium. 

"I blame the way those kind of 
rock shows are run, and to the extent 
that the Who could have done it a 
better way, I think the Who share in 
the responsibility," he says. "I think it 
was less responsibility than those 
people actually dealing with the ha- 
treds, but certainly the Who did have 
a measure of responsibility. In the ex- 
tremely unlikely event that it should 
ever happen that I did a book signing 
on Broadway and a bunch of people 
were trying to get in to see me and 
they got trampled, it would be partly 
my fault for not making sure that 
those people were properly taken 
care of. I was the one who brought 
them there." 

Marsh says that he first ap- 
proached Pete Townshend about 
writing the book in 1979, and that it 
took him 18 months of research and 
six months of writing to complete 
what finally turned into a 1,250 -page 
manuscript that was finally edited 
down into a 600 -page book. 

"One of the things about writing 
this thing that I didn't feel too good 
about was that Pete (Townshend) 
would never speak to me, and I really 
like Pete. On the other hand, the sto- 
ry of Pete Townshend's career, so far, 
is a real depressing story," says 
Marsh. 

"He's not wealthy, at least not as 
wealthy as he should be, and as he 
said to me since the book was fin- 
ished, about the whole heroin thing, 
'Here I am, self -righteous and every- 
thing, but it turns out that I have to 
open every door into every room, and 
I turn out to be like everybody else. I 

just couldn't walk straight out the 
door.' " 

Marsh says that he and Town - 
shend are still friends, beyond the 
book and their obvious disagree- 
ments over the morality of corporate 
sponsorship. They both have wres- 
tled through the years with the impli- 
cations of the belief that in some very 

(Continued on page 47) 
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By JOHN MEHNO 

PITTSBURGH- They're calling 
it "a decade of The Decade." It's a 
10th anniversary celebration of the 
rock'n'roll club that almost wasn't. 

It was 1973 when Dom DiSilvio 
bought the Pizza Pub, another face- 
less neighborhood bar in the city's 
Oakland section. After remodeling, it 
became The Decade, and sometime 
thereafter it became the city's show- 
case for new rock bands. 

DiSilvio started with '50s music 
but found the market limited. Having 
rejected one attempt by promoter 
Danny Kresky to stage rock shows, 
DiSilvio later agreed. 

Some of the rest is history. The Po- 
lice played there, as did Pat Benatar 
and the Pretenders, all of them 
booked into the cramped room long 
before they achieved headliner status. 

"You're always a little apprehen- 
sive about bringing in people from 
out of town," says DiSilvio, explain- 
ing why he rejected Kresky's first 
pitch. "You wonder why you need it. 
I didn't have that much space here, 
and no one had ever done anything 
like that before in Pittsburgh." 

That included Kresky, who moved 
here to promote shows on his own af- 
ter working for a Los Angeles book- 
ing agent. While in California, he had 
been a regular at the Whiskey a Go 
Go and envisioned adapting the same 
concept to the Pittsburgh market. 

"I saw Cream and Led Zeppelin at 
the Whiskey" says Kresky. "Eventu- 
ally the bands hit and the club be- 
comes part of the tour for all new 
bands. That's happened here now. 
There's not an agency around that's 
not aware of The Decade." 

It has the kind of atmosphere that 
rock'n'roIl clubs are supposed to 
have. A group of nondescript 45s and 
albums are nailed to a wall, and close 
inspection reveals an anything -goes 
decor that includes year -round 
Christmas decorations. The tables 
are crowded around a stage built in 
front of an imposing stone wall. 

In short, it's the perfect place for a 
band with a name like the Iron City 
Houserockers, who got their start at 
The Decade. The locally based group 
recently shortened its name to the 
Houserockers, and one of its four 
MCA albums includes a tribute to 
DiSilvio and his club. 

"They started out as a $40 a night 
group," says DiSilvio. "We grew 
with them and they grew with us, but 
they always remembered us." 

A brisk lunch business pays the 
bills at The Decade, but it's the 
rock'n'roll reputation that separates 
the club from the dozens of places 
that serve lunch in Oakland. It's also 
gratifying for the 50ish DiSilvio, who 
gets to know the up and coming 
stars. 

"Groups will come back later and 
play the Stanley Theatre or the Civic 
Arena and they'll mention that they 
played The Decade," he says. "We 
have groups who use pictures on 
their albums where they're wearing 
Decade T- shirts. I'm really proud of 
my relationships with the bands." 

"Obviously you don't make any 
money, so the reason you do shows 
here is to have futures with the 
bands," says Kresky. "But seriously, 
out of a list of 40, I'm lucky if four 
hit. There's more to it than the fu- 
tures. Aesthetically, I like bringing 
new bands to town. You don't stay 
status quo and stagnate." 

The number of shows that DiSilvio 
and Kresky have collaborated on has 
dropped in recent years. Kresky says 
it's a combination of too many face- 
less acts not suited for the club and a 

lack of support from record compa- 
nies. The latter is an emotional sub- 
ject for Kresky, who never has a 
shortage of opinions. 

"When we started out, we'd get a 
lot of help from the companies," he 
says. "They'd buy some tickets and 
make sure that we got radio spots. 
Now the companies want to buy the 
spots after the shows, after you've 
gone out and created the interest for 
them. You can't count on the record 
companies anymore." 

Because of state liquor laws, there 
is a minimum age of 21 for shows. 
Because of crowded conditions in the 
neighborhood, there can only be one 

show per night. It usually starts at 
midnight with a local opening act 
that complements the headliner's 
style. Despite the obstacles, The De- 
cade plugs on, reaching the 300 -per- 
son capacity more often than not. 

"The band always gets paid," says 
DiSilvio, "There have been some 
nights where we've had snowstorms 
and the audience has been me, the 
employees and a couple of fifths of 
Jack Daniels, but we never say 
there's no show. 

"We're proud of what we've done. 
For our size and for where we are, 
we've had some of the biggest names 
in the world here." 

Warwick's `Say Goodbye' 
Says Hello To New Sound 

By PAUL GREIN 

LOS ANGELES -Dionne War- 
wick's new Arista album, "How 
Many Times Can We Say Goodbye," 
has the veteran singer moving to a 
more contemporary pop/black sound 
after the pure pop approach of last 
year's "Heartbreaker," produced by 
Barry Gibb. The new album was pro- 
duced by Luther Vandross, who also 
duets with Warwick on the title cut, a 
fast -rising pop and black single hit. 
Warwick suggests that the collabora- 
tion will help expose both of them to 
each other's audience. "Luther's ba- 
sic success has come from the r &b 
area," she says. "He's sold platinum 
albums, but basically r &b. This will 
help him cross over to pop, and I 

think it will help me tremendously in 
the r &b market." 

The two biggest surprises on the 
album are the uptempo dance- orient- 
ed pieces "Got A Date" and "I Do It 
'Cause I Like It." Both songs were 
written by Vandross and Marcus 
Miller, who also wrote Aretha 
Franklin's similarly sprightly "Jump 
To It" and "Get It Right," both of 
which were No. 1 black hits. 

But Warwick freely admits she was 

less than thrilled with the songs. 
"Those two songs were sent to me 
and immediately turned down by 
me," she says. "In fact, I suggested 
that Luther sing them on his own al- 
bums. I told him they were right up 
his alley. 

"It's not that I can't do that type of 
song. I can do anything I want to do, 
but it's not Dionne Warwick. I know 
who she is, Bacharach and David 
wrote an incredible song denoting ex- 
actly that. It's called 'Don't Make 
Me Over.' " 

Warwick relented and recorded 
the songs after much urging from 
both Vandross and Arista president 
Clive Davis. But she insists she won't 
include them in her live show. And 
she bristles at the suggestion, made 
by Arista, that the songs have her 
sounding younger and more vibrant 
than she has in years. 

"I resent that," Warwick says. "A 
lot of people over there are concerned 
about getting older. That's not my 
problem. Clive Davis had a problem 
dealing with my grey hair, but again 
that's his problem, not mine." 

(Continued on page 46) 
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Says Hello To New Sound 

MANAGER PROFILE 

Scott Says He Doesn't Miss Missing Persons 
By SAM SUTHERLAND 

LOS ANGELES- Producer -turn- 
ed- manager Ken Scott's recent split 
with the band that brought the first 
breakthrough in his new career has 
turned out to be a case of good timing 
more than bad fortune. 

Scott, the veteran English engi- 
neer /producer who first set up his 
Komos Productions for album pro- 
duction deals, won't speak ill of Miss- 
ing Persons, the Los Angeles quartet 
he championed until late summer. 
But weeks before the transplanted 
Briton parted ways with the Capitol 
act, Scott had confided he was 
screening new acts in order to expand 
his management roster. 

"The only reason I have been given 
for the split by the band is that I was 
looking for another band," he says 
wryly. "We were looking at a number 
of other bands at the time, but none 
of the two acts I've since taken on 
was among the acts we were 
considering." 

The groups Scott did pact with, 
Yanks and Cock Robin, are both off 
and running with demo sessions and 
local stage work respectively. In the 
case of Yanks -a new trio teaming 
former solo artist Andrew Gold with 
L.A. session drummer and former 
Bread member Michael Botts and 
newcomer Alan Graham -Scott says 

áhe's already huddling with labels. 
o "They're not a club band," he says 
m of the group. "We've got some de- 

mos, and I'm going in to record 
m more. But Yanks won't play live until 
aï 
co 
rn 

we've got a label deal and can find an 
opening slot for a major tour." 

Cock Robin, by contrast, repre- 
sents a longer -term commitment for 
Scott, as well as a new rock style 
more reminiscent of Missing Persons, 
if only because of a similar lineup of 
electronic instruments and the inclu- 
sion of a female vocalist. While mini- 
mizing any direct resemblance, Scott 
says he'll pursue the same sort of 
grassroots development plan that 
clicked for Persons. 

"That's going to be more a case of 
starting on the club scene, building 
up an L.A. audience, and going from 
there," he reports. "I think it will be 
similar to the way we broke Missing 
Persons -Cock Robin would be ap- 
propriate for a mini -LP, for example." 

Scott's strategy for Persons now 
reads as a familiar scenario for young 
synth -pop and new rock outfits, but at 
the time, Scott was somewhat of a pio- 
neer. Having teamed with the quartet 
as producer, he encountered initial re- 
sistance to label deals and thus decid- 
ed to release a seven -inch EP on his 
own, picking up their management at 
the same time. He would later say 
that the latter decision was prompted 
more by a lack of a strong alternate 
candidate than by any long- standing 
goal of entering management. 

Today, Scott suggests, that same 
pattern of launching acts locally 
through singles and mini -albums is 
clicking for new rock acts. But he 
adds that radio and retail have clear- 
ly warmed up to the post -punk bri- 

gade. "Now there are interesting re- 
cords coming out, and the public's 
excited again," he concludes. 

Personally, he's gratified by the 
turnaround. "Throughout my career, 
it's been mostly unknown acts that 
I've made my breakthroughs with," 
he says, alluding to a list of produc- 
tion credits that included new career 
signposts for such performers as Su- 
pertramp and David Bowie. Relocat- 
ing to the U.S. in the mid '70s, he did 
try several album projects with 
groups then relatively well- estab- 
lished, but "I had little success -I 
was making the same money, but I 
was frustrated seeing projects 
through only to have them screwed 
up later during the promotion and 
marketing." 

That experience reinforced Scott's 
eventual interest in management, 
where he can remain involved with 
acts throughout their concert and re- 
cording activities. Now he's suffi- 
ciently enamored of that broader role 
that he admits he's too busy to pur- 
sue production work beyond his own 
roster. "I can't see handling any out- 
side production projects for awhile, 
until I can get these bands off the 
ground," he asserts. 

As for further managerial clients, 
here, too, Scott contends he's fully 
occupied with Yanks and Cock Rob- 
in. "I can't see at this stage having 
more than two bands, and I don't 
know how I could've handled all the 
acts had I kept Missing Persons." 

Continued from page 45 

While Warwick can be a proud 
and stubborn artist, she also ac- 
knowledges that she's not the best 
judge of a song's commerciality. She 
didn't want to record "Heartbreak- 
er" or "Do You Know The Way To 
San Jose ?," both of which went on to 
become top 10 hits. 

"When I was recording for Scep- 
tor, it got to the point that they'd say 
`Do you like this one, Dionne ?' And 
if I said no, they'd say, `Wonderful!' 

"I have a tremendous amount of 
respect for Clive Davis. I've known 
him for as long as I've been in the 
business. He has what I call an Osh- 
kosh ear: the ear of a man who sits in 
Oshkosh and listens to the radio and 
says `I like that.' I don't know how 
he's able to disassociate himself from 
the industry, as embedded in it as he 
is, and still have that fresh outlook on 
what's happening. 

"You don't argue with that unless 
you're stupid, and I'm not stupid. 
When he says `Heartbreaker' is a 
very commercial hit record, I'm go- 
ing to listen to him. I went in and re- 
corded that song with the same inten- 
sity and amount of care that I put 
into anything I record. I did the same 
with `San Jose.' I hated the song, but 
Hal David said it would be a hit." 

Warwick says she likes songs with 
more meaning and with lyrics she 
can sink her teeth into. 

Warwick says she may work with 
Vandross again, depending on avail- 
ability. But she adds: "There are a lot 
of people I want to work with. I want 
to work with Maurice White and 
Quincy Jones, and I may go back and 
do another album with Barry Mani - 
low. So I'm not going to put myself in 
a position where each album is done 
by the same producer ever again." 
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Here are some of the available brand new releases 

ITAUAN 12'° DISCO 
CONTROL D / VISION IN THE MIRROR 
D.F. PAM / ON THE BEAT 
DONNA EYES / GOD KNOWS 
MIKE CANNON / VOICES IN THE DARK 
CRUISIN' GANG / AFFAIR A GO GO 
J.D. JABER / DON'T STOP LOVIN' 
MITO /UNIT 1 

DOCTOR CAT / FEEL THE DRIVE 
JANE HILL /RADIO 
KOMA / CAVRONES 
BARRY MASON / BODY 
THE BLACK ANGEL / CHANGE AN ANGEL 
HIPNOSIS / PULSTAR 
BRAND IMAGE / ARE YOU LOVING? 
SKY CREACKERS / YOU SHOULD BE DANCING 
BILLY JEAN / I NEED YOU 
MANUEL / TANGO 
MIRAGE / WOMAN 
FAKE / DONNA ROUGE 
RALPH RIVER BAND / STRANGE VIBRATION 
SILVIE STONE / CHARNING PRINCE 
CHEAPS / MOLIENDO CAFE 
TOPO / BA BA GO GO 
LOS ANGELES T.F. / EVER LIVING FEVER 
P. LION / HAPPY CHILDREN 

TONY ESPOSITO /JE -NA' /PAGAIA (RE -MIX) 
ESAVU / BREAKIN' UP 
DEBORAH KINLEY / GUERRILLA 
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GAZ NEVADA / I.C. LOVE AFFAIR 
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ALBERTO CARRARA / DISCO KING 
THE NIPS / SUNSHINE REGGAE 
ARTEFICIALS / TURN ME ON 
MISTER FLAGIO / TAKE A CHANCE 
APE / TIME TO CHANGE 
JOE YELLOW / LOVER TO LOVER 
JOCK HATTLE / CRAZY FAMILY 
MARX & SPENCER / STAY 
TALKO / PSYCHO FLASH 
AMIN PECK / SUICIDAL 
RYAN PARIS / DOLCE VITA 
ASSO / DO IT AGAIN 
RIS / LOVE'N'MUSIC 
TIME / SHAKER SHAKE 
MECO / EWOK CELEBRATION 
DIANA EST / LE LOUVRE 
KOTO / JAPANAISE WAR GAME 

ROBI BONARDI / I WANT YOU BABY I REALLY DO 
KLAPTO: MISTER GAME 
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STEVE PICCOLO / DOMESTIC EXILE LP 
STEVE PICCOLO / ADAPTATION LP 
LISFRANK NAN MASK EP12" 
NEON / SAME EP12" 
BISCA BISCA / SAME EP12" 
LITFIBA / SAME EP12" 

OTHERS 
MAURIZIO ANGELETTI / GO FLY A KITE (FOLK ROCK) 
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VANEXA i SAME (HEAVY METAL) 
MALLARD IN A DIFFERENT CLIMATE (ROCK ) 
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Rock 'n' RoIIin9 
real way, especially in the '60s, rock 
transcended its own entertainment 
value. 

"I think a great many of these 
songs had a great deal to say, and 
radically altered the way people 
looked at the world. That's what hap- 
pened to me. It may not have hap- 

pened to everybody, but it was avail- 
able and it is available now," says 
Marsh. "It was a very unique and 
conscious contribution, not just mir- 
rors put up to society." 
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TITLE(S), Artist, Label 

6 LET THE MUSIC PLAY- Shannon- 
Emergency (12 Inch) EMDS 6540 

WEEKS 
AT *1 

2 

11 HOLIDAY /LUCKY STAR -Madonna -Sire (LP 
Cuts) 23867 

(12 Inch) 8141681 ® 5 7 LOVE TEMPO -Quando Quando- Factory (12 
Inch) OSFY 5 

`J) 12 4 I AM WHAT I AM- Gloria Gaynor -Silver Blue 
(12 Inch) SB -220 

6 3 12 MAJOR TOM (Coming Home) -Peter Shilling - 
Elektra (12 Inch) 0 -66995 0 19 7 I'M NOT YOUR STEPPING STONE- Modern 
Rocketry -Megatone (12 Inch) MT 110 

13 
9 8 IT'S ALRIGHT -NV -Sire (12 Inch) 20133 

16 6 LOVE IS A STRANGER -Eurythmics -RCA (12 

Inch) PW 13629 

10 32 2 SAY SAY SAY -Paul McCartney And Michael 
Jackson -Columbia (12 Inch) 44 -04169 

11 11 8 MAKING MUSIC-Gary's' Gang -Radar (12 
Inch) RDR 12005 

12 6 11 BODY WORK -Hot Streak -Easy Street (12 
Inch) 7503 

13 18 5 ANGEL EYES -Lime -Prism (12 Inch Remix) 
PDS 475 

14 21 6 ONE THING LEADS TO ANOTHER -The Fixx- 
MCA (7 Inch) 42264 (12 Inch *) 

15 15 9 FOR YOUR LOVE /BEAT MY DRUM /RADIO 
ACTION- Claudja Barry -Personal 59801 

16 2 5 5 SHOW ME THE WAY -Skyy -Salsoul (12 Inch) 
SG 408 

17 17 7 ALL SHOOK UP- Orbit -Quality (12 Inch) QUS 

047 

18 10 10 CONFUSION -New Order- Streetwise (12 Inch) 
SWRL 2213 

19 8 8 THE BOYS COME TO TOWN -Earlene 
Bentley -Megatone (12 Inch) MT 115 

20 20 7 CRISIS -Rhetta Hughes -Aria (12 Inch) AR 

1210 
21 14 10 TAKE A CHANCE ON ME- Waterfront Home - 

Bobcat (12 Inch) AS 1722 

(ii") 2 2 4 BABY'S IN THE MOUNTAIN -Peter Godwin - 
Polydor (12 Inch) 

23 23 7 HUMAN TOUCH -Rick Springfield -RCA (12 
Inch) PD 13617 

24 26 4 LOVE HOW YOU FEEL -Sharon Redd -Prelude 
(12 Inch) PRL D667 

25 7 19 SPEAKING IN TONGUES -Talking Heads -Sire 
(LP -all cuts) SR1 -23883 

26 13 13 AIN'T NOBODY -Rufus featuring Chaka Khan - 
Warner Bros. (7 Inch) 7 -29555 (12 Inch *) 

27 24 11 THE MAN WITH THE FOUR WAY HIPS -Tom 
Tom Club -Sire (LP Cuts) 23916 

28 28 7 NIGHTLINE -Randy Crawford -Warner Bros. 
(12 Inch) 20138 -OA 

29 40 2 TELEFONE (LONG DISTANCE LOVE AFFAIR) - 
Sheena Easton -EMI -America (12 Inch) 7814 

30 30 6 HOLD IT- 
Tin Tin -Sire (12 Inch) 20142 

31 50 3 JUST BECAUSE YOU'LL BE MINE -Instant 
Funk -Salsoul (12 Inch) SG 410 

32 46 3 WHITE LINES (DON'T DO IT)- Grandmaster 
Flash And Melle Mel -Sugarhill (12 Inch) 
SH 465 

33 3 4 4 SPICE OF LIFE -Manhattan Transfer -Atlantic 
(7 Inch) (12 Inch *) 7 -89786 

34 35 5 CRUSHED BY THE WHEELS OF INDUSTRY - 
Heaven 17- Arista (12 Inch) AD 19074 

35 4 2 2 ELECTRIC KINGDOM -Twilight 22- Vanguard 
(12 Inch) SPV 68 

36 36 9 ONE DAY -APB -Import (12 Inch) 

37 33 7 MANDOLAY -Art Attack -B.M.O. /Columbia (12 
Inch) 4W904017 

38 38 4 TELL HER ABOUT IT -Billy Joel -Columbia (12 
Inch Remix) 44 -04138 

39 27 10 GET OFF MY CASE -The Comateens- Mercury 
(12 Inch) 8140791 

40 63 2 ALL NIGHT LONG (ALL NIGHT) -Lionel 
Richie- Motown (7 Inch) 1698 (12 Inch *) 

41 54 3 99 LUFTBALLONS -Nena -Epic (12 Inch) 
49 -04109 

42 58 2 IS IT LOVE -Gang Of Four -Warner Bros.(LP 
Cut) 1 -23936 (12 Inch *) 

Weeks 
This Last 

Week Week Chart TITLE(S), Artist, Label 

43 44 6 EVERYDAY PEOPLE -Joan Jett And The 
Blackhearts- Blackheart /MCA (12 Inch) 
13073 

(4 4) 45 11 ON A JOURNEY /DANCE SISTER /LOVE KILLS 
PAIN -New York Citi Peech Boys -Island (LP 
Cuts) 90094 -1 

45 NEW ENTRY ROCK IT TO YOUR HEART /MANDATORY 
LOVE- Lisa -Moby Dick (EP Cuts) BTG 1031 

(46) NEW ENTRY WET MY WHISTLE- Midnight Star -Solar (7 

Inch) 69790 (12 Inch *) 

47 37 7 IN A BIG COUNTRY -Big Country- Mercury 
(LP Cut) 8128701 (12 Inch *) 

48 49 4 AND I AM TELLING YOU I'M NOT GOING - 
Koffie -Pan Disc (12 Inch) RRD 2214 

49 TALKING IN YOUR SLEEP -The Romantics - 
Epic (12 Inch) AS 1767 

59 4 FIX IT- 
Teena Marie -Epic (12 Inch) 49 -04125 

51 51 5 INTO THE NIGHT -Carol Hahn -Nickel (12 
Inch) NKL 1221 

52 52 4 BREAK DANCIN' (ELECTRIC BOOGIE) -West 
Street Mob -Sugarhill (12 Inch) SH 460 

53 66 2 ROCKIN' RADIO -Tom Browne -Arista (12 
Inch) 

(54) 67 2 AUTOMATIC MAN -Michael Sembello- Warner 
Bros. (12 Inch) 0 -20153 

55 55 5 BET'CHA GONNA NEED MY LOVIN' -Latoya 
Jackson -Larc (12 Inch) 

gig 56 2 LA CAGE AUX FOLLES -Le Jete-Megatone (12 
Inch) MT 119 

57 57 3 TOUR DE FRANCE -Kraftwerk- Import (12 
Inch) 

58 39 7 TELL ME LOVE -Michael Wycoff -RCA (12 
Inch) PD 13586 

59 31 14 SEARCHIN' (I'VE GOTTA FIND A MAN) -Hazel 
Dean -TSR (12 Inch) 

60 29 11 PUT OUR HEADS TOGETHER -The O'Jays- 
P.I.R. (12 Inch) 4Z904073 

NEW ENTRY POP GOES MY LOVE /SCRATCH GOES MY 

DUB -Freeez- Streetwise (12 Inch) SWRL 

2215 

NEW ENTRY LOVE GAME -Pure Energy -Prism (12 Inch) 
PDS 480 

64 2 STREET BEAT -Toni Basil- Chrysalis (12 Inch) 
4V9 42708 

64 65 2 I WANT YOU ALL TONIGHT- Curtis Hairston - 
Pretty Pearl (12 Inch) P.P. 510 

(E13) NEN. ENTRY HAPPINESS IS JUST AROUND THE BEND - 
Cuba Gooding- Streetwise (12 Inch) SWRL 
2214 

66 47 5 YOU GOTTA BELIEVE -Love Bug Starksi- 
Fever (12 Inch) TFR 003 

67 HEY LITTLE GIRL -Icehouse -Chrysalis (12 
Inch) 4V9 42731 

68 NEW ENTRY DESTINY -Gwen Jonae -C &M Records (12 
Inch) CML 911 

69 62 4 IT'S A JUNGLE OUT THERE -Bone 
Symphony -Capitol (12 Inch) 

70 43 11 ALL OVER YOUR FACE -Ronnie Dyson - 
Cotillion (12 Inch) 0 -96989 

71 60 17 ROCKIT -Herbie Hancock -Columbia (12 Inch) 
44 -3978 

72 53 5 HARMONY /I GOT IT -Jayne Edwards -Profile 
(12 Inch) 7027 

73 73 12 ADDICTED TO THE NIGHT /CHOIR 
PRACTICE -Lipps Inc.- Casablanca (LP Cuts) 
8110221 

74 48 7 GIMME GIMME GOOD LOVIN' -Roxy Perry - 
Personal/Top Flight (12 Inch) PR49802 

75 41 6 DEEPER IN LOVE- Tavares -RCA (12 Inch) PD 

13612 

76 61 4 I'VE GOT THE HOTS FOR YOU -T. Z.- Street 
Sound (12 Inch) 

77 68 16 JUST BE GOOD TO ME -The S.O.S. Band - 
Tabu (12 Inch) 4Z9 -03956 

78 78 5 SWEAR -Tim Scott -Sire (7 Inch) 029554 

79 76 8 AM I GONNA BE THE ONE- Colors -First Take 
(12 Inch) STR 515 

80 70 10 PROMISES, PROMISES -Naked Eyes -EMI- 
America (12 Inch *)(7 Inch -B -8170) 

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs. * non -commercial 12 -inch 

Bullets are awarded to those products demonstrating the greatest gains in audience response this week. 

Dance Trax 
By BRIAN CHIN 

Kilt's "Where Is My Man" (Streetwise 12 -inch) fuses Chic and Canadian disco 
influences in a Jacques Morali production that's quité an amusement overall 
... Irene Cara's "Why Me" (Geffen 12 -inch, commercially) gets a much wilder 
treatment than the seven -inch in its John Benitez remix ... Three Million's 
"I've Been Robbed" (Cotillion 12 -inch) has gotten quick radio coverage here in 
New York. It's a disco blues that supports a nine -minute Morales /Munzibai 
mix with successive vocal and instrumental breaks; the "instrumental" version 
is a more concentrated dosage, with more effects and enough vocals for radio 
play. 

Junior's "Unison" (Casablanca promo 12 -inch) is both spacey and rockish, 
cool and sparkling. Francois Kevorkian mixed. The track comes from the film 
"All The Right Moves," a sort of gender -altered "Flashdance." Other interest- 
ing "fusions ": "Rappin' Rodney," by Rodney Dangerfield (RCA 12- inch), a 
takeoff on "The Breaks," is so funny and natural we wondered if he'd already 
been performing in rhyme; Patti Labelle's "I'll Never, Never Give Up" (Phila- 
delphia International 12 -inch) dissolves from electric -drum rock to some righ- 
teous gospel shouting ... the Romantics' "Talking In Your Sleep" (Nemperor 
12 -inch) is an easy pop pick, especially if a video is planned; Benitez remixed the 
club version, which charts this week. 

* * * 
We hear from overseas that the mania for DJ remixing is hitting European la- 

bels. Strangely enough, says our source, the most requested remix talent turns 
out to be the group of U.S. remixers whose names are appearing with increasing 
regularity on 12 -inch (and seven -inch) labels. Of course, the American DJs who 
remix regularly all do fine work. But we'd suggest that the opportunities that 
now exist for European music in the U.S. market aren't reason to tailor music 
for this market that closely. 

After all, it was the "foreign" character of the European music that made it so 

attractive here before any of the major labels realized why the import market 

suddenly reactivated around 1981 with "Walking Into Sunshine" and "Salsa 

Rappsody." We're positive that there are qualified studio mixers to be found 

among experienced British and continental DJs (examples: Bert Bevans' sterling 

work on Style Council's EP; the original mixes on the U.K. -recorded hits by 

Miguel Brown, Hazell Dean, and Charade's "Got To Get To You," just re- 

leased here on Profile). 
Our concern is that since so many musicians, producers and fans Stateside are 

hanging on every beat from Europe, it seems unnecessarily conservative -a real 

study in diminishing musical returns -to compromise the integrity of European 

music with a U.S. -style mix. 

DISCO/ DANCE 12 "- 
U.S. & Imports 

(WHOLESALE FOR STORES) 
USA Canada England Germany 

Italy France Holland 
We have a complete selection of all U S re- 

leases and all import disco records We also 
export to foreign countries. 

Some of our brand new releases are: 
U.S. & Canadian 12" Get Into The Mix -D.J. Divine 

Tonights The Night -Take 3 

I Am What I Am-La Cage 

China Darling -Radar 
Lucky Tonight -Sarah Dash 

Don't Beat Around The Bush -Kathy 
Buck 
Turn It Up -Beat Freax 
Joey Joey -Vera 
No News is News- Kreamcicle 
Replay- .X.ray Connextion (U.S Re -Edit) 

European 12" 

Bobby O Medley 
Stranded -Elaine Charles 
I Cry For You -Bobby O 
Night Heros Medley 
Zebra Nights -Simba 
Jungle Swing -8 Beat Girls 
Problems of the World- Fearless 4 

Finger On It- Robbie Ray 
Biters in the City- Fantasy 3 

Pillow Talk -Tanya Jackson 
Auto Drive -Herbie Hancock 
What Happened to the Music - 

Trammps 
So Different -Kinky Fox 
Where Is My Man -Eartha Kitt 
Move Like That -Hot, Cold. Sweat 
I've Been Robbed -3 Million 
Nothing Ever Changes -Cosmic 

Touch 
One Monkey -Jesse Rogers 
Take A Little Chance -Eve 
I'd Like It Wet -Acqua People 
Sonya- Tibrra 

Tonight -Steve Harvey 
Rock Me Baby -Fascination 
You -Boy Tronic 
Plug It In -Strange Love 

Sexiness -Travel Sex 

Dancing In The Dark -Tony Sherman 
Fun, Fun, (Halo remix) -Happy Station 
Sunshine Reggae -Laid Back 
Poco Poco -Carlos Perez 
Don't Leave Me This Way (remix) -Slip 
Sing, Sing, Sing.- Broads 
Proud Mary-Chi Chi Lias 

Masterpiece #1 8 2 (medleys) 
Feel Better -Special Touch 
Walking Alone- Quincy 
Extratenestreally -Class 
Betty Davis Eyes-Chinatown 
Hot Dance (medley) 
LA Woman -P.J. Marcus 
My Blues Is You -Neon 
Get UP Ready -X -Ray Connection 
A Taste Of Love -Den Harrow 
Into Battle -Ad Of Noise 
Tonight- Margie May 
[tenon-Joy Michael 
Vision In The Mirror -Control D 

Boogie Walk -Suzanne Stevens 
Pleasure -Malibu 
Primitive Desire -East Bound Express 
Japanese War Games -Koto 
Catch Me- Marcia Raven 
Call Me-Stevie B. 

Walking In the Neon -Pete Richards 

Import LP's 
Bobby O Suzanne Stevens 
Vera Trans X 

Hi Fashion Dance Music -Vol. 11 

Sound Effects Mix Your Own Stars 

IMPORT O DISC RECORDS 
855e CONKLIN ST. FARMINGDALE, NY 11735 

(51$ )-694 -4545 TELEX 4758158 IMPT DISC. 

1MI'I) iri'S 
Another reason why dance music 
professionals read Dance Music Report 

Top disc jockeys know the importance of keeping up on the 
latest imports. That's why leading disc jockeys from coast to 
coast read DANCE MUSIC REPORT. 

They trust DMR's concise, in -depth coverage of the newest 
overseas dance records to keep them well informed and out in 
front. Read the IMPORTS column in DANCE MUSIC REPORT 
and see why serious disc jockeys don't spire without it. 

1 year -25 issues 
U.S. $35. 
Canada /Mex $40. 
International $80. 

Please include your name, address, zip code 
and occupation on a separate sheet of paper 
with your remittance. All subscriptions paid 
in U.S. dollars. 

DANCE MUSIC REPORT 
Keeping you #1 
210 E. 90th St. New York, N.Y. 10028 (212) 860 -5580 
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Survey For Week Ending 11 5/83 

Boxscore 
The following are among the top concert grosses nationwide reported through the survey week. Included are 

act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of 

sellouts and dates(s). 

Among the top grosses reported through Oct. 25. 

LIONEL RICHIE, THE POINTER SISTERS -$780,103, 34,556 (35,244 
capacity), $25, $22.50 & $17.50, in- house, Radio City Music Hall, N.Y., 
six shows, Oct. 11 -14. 
LOVERBOY, JOAN JETT & THE BLACKHEARTS -$328,117, 27,227, 
$12.50 & $10.50, Contemporary Prods., The Arena, St. Louis, two sell- 
outs, Oct. 23 -24. 
DIANA ROSS- $292,386 (Can.), 16,464, $18 & $16, Bill Graham 
Presents /John Bauer Concerts, Vancouver (B.C.) Coliseum, sellout, Oct. 
15. 
DIANA ROSS -$257,236 (Can.), 14,753 (18,000), $17.50, Bill Gra- 
ham Presents /Brimstone Prods., Northlands Coliseum, Edmonton, Alta., 
Oct. 13. 
AC /DC, FASTWAY -$206,250, 16,500, $12.50, Feyline Presents, 
Compton Terrace, Tempe, Ariz., sellout, Oct. 22. 
DIANA ROSS -$202,517, 11,653 (15,000), $17.50 & $15, Bill Gra- 
ham Presents /Albatross Prods., Seattle Coliseum, Oct. 16. 
DIANA ROSS- $201,807, 12,057, $17.50 & $15, Bill Graham Pre- 
sents, Oakland (Calif.) Coliseum, sellout, Oct. 19. 
AC /DC, FASTWAY -$197,750, 14,500, $15 & $13.50, Bill Graham 
Presents, Cow Palace, San Francisco, sellout, Oct. 19. 
OAK RIDGE BOYS, MICHAEL MURPHY -$167,278, 13,705 (17,304), 
$12.50 & $10.50, Charles Hailey, Lanier Music Park, Cumming, Ga., 
four shows, Oct. 14 -15. 
MOODY BLUES, STEVIE RAY VAUGHAN -$151,732, 12,832 
(15,000), $12.50 & $10, Concerts West /Electric Factory, Spectrum, 
Philadelphia, Oct. 21. 
DIANA ROSS- $144,157, 9,860 (12,500), $15 & $12.50, Bill 
Graham Presents /John Bauer Concerts, Portland (Ore.) Coliseum, Oct. 
17. 
LIONEL RICHIE, THE POINTER SISTERS -$139,998, 10,358 
(12,402), $14.50 & $12.50, Sound Seventy Prods., Stokley Center 
(U.T.), Knoxville, Tenn., Oct. 18. 
AC /DC, FASTWAY -$136,617, 10,509, $13, Feyline Presents, Tingley 
Coliseum, Albuquerque, N.M., Oct. 23. 
MOODY BLUES, STEVIE RAY VAUGHAN -$133,855, 10,391 
(11,000), $13 & $12, Frank J. Russo Presents /Concerts West, Cen- 
trum, Worcester, Mass., Oct. 18. 
GAP BAND, ZAPP, ROGERS, MIDNIGHT STAR -$116,103, 10,111 
(11,900), $11.50 & $10.50, Dana Pitchers Ent., Mid -South Coliseum, 
Memphis, Tenn., Oct. 14. 
LOVERBOY, JOAN JETT & THE BLACKHEARTS -$115,546, 8,559, 
$13.50, Beaver Promotions, Tulsa (Okla.) Assembly Center, sellout, Oct. 
19. 
LIONEL RICHIE, THE POINTER SISTERS -$114,376, 8,968 (12,118), 
$14.50 & $12.50, in- house, Sound Seventy Prods., Murphy Center 
(MTSU), Murfreesboro, Tenn., Oct. 19. 
IRON MAIDEN, QUIET RIOT- $11,628, 10,148, $11, Brass Ring 
Prods., Omni, Atlanta, sellout, Oct. 21. 
BLACK SABBATH, NAZARETH -$106,925 (Can.) 8,554 (9,000), 
$12.50, Concert Productions Intl. /Donald K. Donald M. Brazeau Promo- 
tions, Quebec Coliseum, Oct. 20. 
ROYAL NEW YORK DO WOPP SHOW -$91,356, 5,874, $16.50, 
$14.50 & $12.50, in- house, Radio City Music Hall, N.Y., sellout, Oct. 
15. 
RICK JAMES, MARY JANE GIRLS -$79,896, 6,896 (10,000), $12, 
Matthew Seigel Presents, Tallahassee (Fla.), Leon County Civic Center, 
Oct. 15. 
OAK RIDGE BOYS, LOUISE MANDRELL -$77,956, 6,919 (11,765), 
$12 & $10, UTC Roundhouse, Chattanooga, Tenn., Oct. 16 
BLACK SABBATH, NAZARETH -$77,175 (Can.), 6,174 (6,500), 
$12.50, Concert Prod. Intl. /Donald D. Donald /Bass Clef Ltd., Civic Cen- 
ter, Ottawa, Quebec, Oct. 22. 
MEN AT WORK, STEVIE RAY VAUGHAN, DOUBLE TROUBLE - 
$74,719, 6,000, $13.50 & $12.50, Albatross Prods., Seattle Center 
Arena, sellout Oct. 12. 

STYX -$73,008, 6,326 (11,574), $12 & $10, in- house, Frank Erwin 
Center (Univ. of Texas), Austin, Oct. 20 
ELMO & PATSY, SOUTH LOOMIS QUICK STEP -$64,285, 19,200 
(24,000), $3.75 & $1.75, General Expositions, Long Beach (Calif.) 
Convention Center, six shows, Oct. 14 -16. 
THE TUBES, THE ROMANTICS -$61,726, 5,742 (6,862), $10.75, 
Blue Suede Shows /Unlimited Entertainment, Wings Stadium, Kalamazoo, 
Mich., Oct. 20 
JACKSON BROWNE- $56,625, 5,943 (8,124), $11 & $9, in- house, 
W. Va. Univ. Coliseum, Morgantown, W. Va., Oct. 21. 
TALKING HEADS -$53,751, 4,085, $13.75 & $12.75, Overland 
Prods. /SRO Prods., Fox Theater, Atlanta, sellout, Oct. 19. 
JEAN -LUC PONTY- $52,107, 4,319, $12.50 & $11.50, Jam Prods., 
Arie Crown Theater, Chicago, sellout, Oct. 22. 

MOTELS, PAYOLAS -$51,026, 4,116, $12.50 & $11.50, Bill Graham 
Presents, Warfield Fox Theater, San Francisco, two sellouts, Oct. 21. 
THE TUBES, ROMANTICS- $47,925, 4,917 (5,473), $10.50 & 
$9.50, Blue Suede Shows /K -2 Concerts, Rose Arena, Mt. Pleasant, 
Mich., Oct. 23. 
TALKING HEADS -$44,582, 4,351 (6,000), $11.50 & $10.50, 
F.S.U., Tallahassee (Fla.), Leon County Civic Center, Oct. 14. 
JOAN BAEZ -$43,688 (Can.), 2,609, $16.50, $15.50 & $14.50, 
Concert Production Int'I., Roy Thompson Hall, Toronto, Ontario, sellout, 
Oct. 23. 
BLACK SABBATH, NAZARETH -$40,700 (Can.), 3,256 (4,000), 
$12.50, Concert Production Intl. /Donald K. Donald, Sudbury (Ont.) Are- 
na, Oct. 24. 

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. Publi- 
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report, 
please call Melinda Newman in Nashville at 615/748 -8132; Ancil, Davis in New York at 
212/764 -7314; or Linda Deckard in Los Angeles at 213/859-5338. 

STEVIE WONDER 
Radio City Music Hall, New York City 

Tickets: $25, $20, $1750 

"That Girl" and "Boogie On Reggae Wom- 

an" are two of Stevie Wonder's biggest hits. 

Yet on Oct. 18, at the first of a week's worth of 

shows in New York, Wonder didn't perform ei- 

ther of them, and few in the enthusiastic sellout 

crowd seemed to notice. 

Wonder performed 24 songs blocked into 

different segments: he did five ballads in a row 

( "Superwoman," "You And I," "Lately," 
"Overjoyed," "Ribbon In The Sky "), his '60s 

hits ( "Uptight," "For Once In My Life," "My 
Cherie Amour," "Signed, Sealed, Delivered "), 

his early '70s hits ( "Higher Ground," "You 

Haven't Done Nothing," "Living For The 

City "). 
The new songs performed, "Overjoyed" and 

"Go Home," had been debuted a few months 

earlier on "Saturday Night Live." A careful lis- 

tener could hear how Wonder had expanded 

the sound of each song in the interim. "Over- 

joyed," with its supple samba beat and beauti- 

ful melody, is one of Wonder's best ballads. 

"Go Home" is a tough, funky song with a driv- 

ing James Jamersonesque bass line supplied 

by Nathan Watts. Both will be on Wonder's 

next album, about which Wonder joked during 

the concert, but never gave a specific release 

date. 

Wonder was in good spirits, often joking with 

the audience and rarely indulging in the ram- 

bling digressions of past concerts. Only once 

during the concert, just before performing the 

tribute to Martin Luther King Jr., "Happy Birth- 

day," did Wonder speak at length. He spoke 

quite eloquently about the King holiday bill, 

which passed the U.S. Senate the next day. 

Wonder also played a snippet of Lionel Ri- 

chie's "All Night Long" over the PA system, 

calling it his favorite song of the moment. 

Eddie Murphy, who recently sang "Super 
Freak" with Rick James at Madison Square 

Garden, joined Wonder on stage, along with 

his fellow "Saturday Night" star Joe Piscopo, 

to do his famous Stevie Wonder imitation dur- 

ing "Ebony And Ivory." NELSON GEORGE 

MOODY BLUES 
STEVIE RAY VAUGHAN 

Although regarded as a band of legendary 

status, something was terribly wrong when the 

Moody Blues returned to the New York area for 
a one- nighter at the nearby Byrne Arena in the 

NeW Jersey Meadowlands. It was obvious, 
right from the start, that John Lodge's voice 
was in no shape to carry the nearly two -hour 
set. 

Fortunately for the Moodies, Justin Hay - 

ward's performance was strong and steady. 
Hayward, composer of some of the band's 
most endearing (and enduring) music, did the 

best he could, but the Moody Blues' problem 
far transcended Lodge's repeated inability to 

sing on key. 

Photo by Chuck Pulin 

STEVIE RAY -Stevie Ray Vaughan 
plays the Byrne Arena in New Jer- 
sey, opening for the Moody Blues. 

Talent In Action 

Photo by Chuck Pulin 

WONDER SHOW- Stevie Wonder 
plays Radio City Music Hall in New 

York. 

Onstage, there was little if any animation, 

and the Moodies seemed quite content to keep 

it that way. The sound mix, too, left a lot to be 

desired. It was often murky, and the group's 
trademark lush harmonies, coupled with slick 

instrumentation, sounded half -hearted at best. 

Still in all, there were high spots, including 

the show- stopping "Nights In White Satin," 

without a doubt the critical high point of the 

night. Though Hayward, Lodge and the rest of 

the Moodies -Graeme Edge, Ray Thomas and 

Patrick Moraz- worked their new album, "The 

Present," vigorously, it was the older Moody 

Blues material which drew the strongest re- 

sponse. These songs included "Isn't Life 

Strange," "Tuesday Afternoon," "I'm Just A 

Singer In A Rock 'n' Roll Band," "Legend Of A 

Mind," "Question," and "Ride My See -Saw." 

We suspect the Moodies had an off night in 

Jersey. Fortunately, Justin Hayward was there 

to carry the vocals. 

By contrast, opening guest, Stevie Ray 

Vaughan, and his band Double Trouble came 

on with the subtlety of a runaway bulldozer 

speeding 90 mph down Main Street. The 

young Texas guitarist, of course, has been the 

recipient of tremendous national publicity after 

his well -chronicled split from David Bowie ear- 

lier this year. Vaughan is a blues guitarist in the 

finest tradition of Muddy Waters and Buddy 

Guy. He doesn't play the guitar; rather he at- 

tacks the instrument with a zeal and verve this 

reviewer hasn't seen since Jimi Hendrix. 

Beginning with "Testify," the old Isley Broth- 

ers standard Hendrix once covered, and con- 

tinuing with "Voodoo Child," "Pride 'n' Joy" 

and "Love Struck Baby," Vaughan put on an 

incredible display of musicianship, making his 

'59 Stratocaster moan, groan, howl and shriek 

with melodic delight. Sidemen Tommy Shan- 

non on bass and Chris "Whipper" Layton on 

drums offered Vaughan just the right accompa- 

niment and provided the structure for his in- 

credible extended solos. 

Make no mistake about it: Stevie Ray 

Vaughan is destined for greatness and must be 

regarded as one of the preeminent musicians 

on the rock scene. LOU O'NEILL, JR. 

THE OAK RIDGE BOYS 
MICHAEL MURPHEY 

Westbury Music Fair, Long Island 
Tickets: $16.75 

As opening act for the Oak Ridge Boys' tour, 

Michael Murphey eased the audience into the 

evening with 45 minutes of soft country, includ- 

ing his biggest hit, "Wildfire," and the heartfelt 

ballad "Don't Count The Rainy Nights." Mur- 

phey's performance was good enough to ex- 

cuse a major faux pas. He parted with a sin- 

cere "Goodnight, New Jersey" to the Long 

Island crowd. 

Charisma carried the Oak Ridge Boys 

through a potentially disastrous evening. 

Cramped on a small and uncooperative rotat- 

ing stage, the Boys kept busy covering the en- 

circling audience while delivering 90 minutes 

of the stuff good old boys are made of. 

Romping, stomping standards such as "Y'all 
Come Back Saloon" and "Elvira" lived up to 

vinyl versions, while cuts from their latest MCA 

LP, "Deliver," scored points for the quartet's 

continued longevity. With a voice as rustic and 

appealing as his mountain -boy appearance, 

William Lee Golden led "Ozark Mountain Jubi- 

lee," a Willie Nelson -like ballad that hit its mark 

with the mostly middle -aged audience. And the 

bluegrass tune "In The Pines" showcased the 

group's renowned four -part harmonies. Other 

highlights of the set were the sentimental 

"Thank God For Kids," led by recent grandfa- 

ther Golden while kneeling to a child in the front 

row, and the '50s -style rocker "Bobbie Sue." 
The Boys relinquished the spotlight midset to 

their six -piece back -up band, the Oaks, who 

nearly stole the show with a rollicking "If I 

Could Do It All Over Again." With rockabilly 

keyboards and sax, all the Oaks rose impres- 

sively to the occasion. 

Joe Bonsall appeared to be the evening's 

MC, joking between numbers, while heart- 

breaker baritone Richard Sterban, tenor Duane 

Allen and Golden played it fairly straight and 

very relaxed. Fortunately, all four have a knack 

for evoking emotion from their cliched lyrics 

that brought the crowd to its feel more than 

once during the evening. KIM FREEMAN 

NILS LOFGREN 
Bottom Line, New York 

Tickets: $10 

While not part of the night's repertoire, Nils 

Lofgren's classic "The Sun Hasn't Set On This 

Boy Yet" went without saying during one of 

several sold -out sets at the Bottom Line. An 

endless summer of rock'n'roll was more the 

spirit as Lofgren and his tighter- than -tight 

three -piece band ran through two hours of old 

favorites and a fresh crop of new tunes from his 

MCA album "Wonderland." 
Whether it was the mellow end of the spec- 

trum with "Love Like Rain" and "A Room With- 

out Love" or the funky spunk of "I Came To 

Dance," the music and the musicians re- 

mained inseparable, while a rare confidence 

and belief in their business permeated the 

night. The audience was far from forgotten, as 

Lofgren easily elicited participation on "Empty 

Heart," sat relatively still at the keyboards for 

several swooning intros and, of course, laced 

each number with guitar riffs that lingered long 

past the moment. 

Despite the graceful delivery, the night was 

not without its youthful antics. Lofgren's fam- 

ous back flips were not omitted, and drummer 
Andy Newmark propelled the beat from a per- 

petual state of euphoria. Bassist Kevin McCor- 

mick provided a consistently strong bottom 

end and unleashed a little of his California cra- 

ziness with an appropriately schizophrenic 

solo entitled "YOPD (Youth Oriented Personal- 

ity Disorder)." "Shine Silently" put the finish- 

ing touches on a well balanced evening that re- 

minded one that music, played right, is the 

finest amphetamine. KIM FREEMAN 

THE FABULOUS 
THUNDERBIRDS 

The Palace, Los Angeles 
Tickets: $9.50 

After four critically acclaimed albums on 

Chrysalis, Austin's Fabulous Thunderbirds are 

in the embarrassing position of touring without 

a label. But that didn't stop their loyal following 

from turning up at the Palace on Oct. 11 for an 

evening of down -home rhythm and blues. 

The local "rock'n'roots" community turned 

out for the show. There was a Blaster here, a 

Savoy Rhythm King there, all rooting for Kim 

Wilson's harmonica and Jimmie Vaughan (big 

brother of Stevie Ray) on guitar. The four -piece 

band started out with mid -paced numbers - 
Slim Harpo's "Scratch My Back," Bo Didd- 

ley's "Ditty Wah Ditty" -and soon picked up 

the tempo with rockers like "Tear It Up" and 

"Ain't Nothing But Fine." 

"One's Too Many," a song Nick Lowe wrote 

for the T- Birds, was given a more bass -heavy 

interpretation than it had received on the "Butt 
Rockin' " LP, and "I Believe I'm In Love With 

You" set the crowd of 600 -plus to spontane- 

ous jitterbugging in the balcony. Things got 

really hot for "How Do You Spell Love," a 

question this town knows the answer to (M -O- 

N-E-Y). 

By the end of the hour -long set, the momen- 

tum had picked up to high velocity, and a 20- 

minute encore featured Vaughan playing his 

guitar behind his neck and Wilson living up to 

his reputation as one of the best haip men 

working today. No elaborate haircuts, no drum 

machines, no sultry female singers -just rock 

'n' roll. ETHLIE ANN VARE 
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Heavy Metal Keeps Banging On 
By ROMAN KOZAK 

NEW YORK -Critics deride it, few record executives 
admit to liking it and even AOR radio doesn't play it that 
much anymore, but head -banging heavy metal music 
won't go away. In fact, it's stronger than ever with a new 
generation of metallers, acts such as Def Leppart, Iron 
Maiden, Quiet Riot, Krokus and others clawing their 
way up the charts. 

Currently in Billboard's top 20 album chart, Def Lep- 
pard (Mercury) is at four with "Pyromahia," which has 
reportedly sold over four million copies; Quiet Riot is at 

15 with their debut on Epic- distributed Pasha Records: 
and AC /DC's latest on Atlantic climbs to 20 after two 
weeks in release. Meanwhile, Robert Plant. whose Led 
Zeppelin pioneered the heavy metal genre, is at 11 with 
his second solo LP, on Atlantic -handled Es Paranza Rec- 
ords. 

Further down the charts are Fastway (Columbia) at 
34, Iron Maiden (Capitol) at 38 and 79, Zebra (Atlantic) 
at 52, Def Leppard's "High & Dry" at 59, Krokus 

(Continued on page 88) 

You said if 

e 
ahe 
wou 
prec 

C 
oche 
lub 
fion 
chai 
top, 
to b 

yo 

Y 

rie 

.1RRIitION 
TWISTED SISTER 
GENESIS 
SCHERMER 
LITA FORD 
TED NUGENT 
JrINA£6004 

DEFLEPPARD, Iron Maiden, 
AC/DC, ZZ Top... heavy rock 

is bigger than ever. 

To stay ahead of this booming 
worldwide market you need the 
magazine that's been market leader 
since day one ... KERRANG! 

KERRANG! is produced in London 
and read and respected worldwide 
as the bible ofheavyrock. UK 
readership alone is over 530,000*. 

Every 14 days KERRANG brings 
you the hottest new acts, inside news, 
expert reviews. All in a glossy, 
colourful and dynamic package that 
roars with the power ofmetal music 
itself. 

KERRANG! is the ultimate rock 
magazine. Informed, exciting and 
totally over the top. 

READ IT: a year's subscription (26 issues) costs 
60 dollars surface mail, 96 dollars airmail. Send 
cheques or international money orders (payable to 
Spotlight Publications) to: Subscriptions 
Department, Morgan Grampian, 30 Calderwood 
Street, London SE186QH. Telephone: 01- 8557777 

SELL IT: already on sale in selected outlets 
across the USA, KERRANG! sells out fast and 
stimulates sales of heavy rock product in your store. 
Order your supplies of KERRANG! from Spotlight 
Magazine Distribution, 1 Benwell Road, London N7. 
Telephone: 01- 6076411. Telex: 299598. 

ADVERTISEINIT: reputations are made fast in 
Kerrang! (ask Queenszyche) and our page rates are 
unbelievably competitive: call advertisement 
manager Steve Bush -Harrison 01- 8361522, or write 
to him at Kerrang!, 40 Long Acre, London WC2, 
England. Telex: 299485 

USE IT: send your news, review copies 
and enquiries to Alan Lewis, editor in chief, 
Kerrang!, 40 Long Acre, London WC2. 
Telephone 01- 8361716. Telex: 299485 

'Source: National Opinion Polls 

Keep it loud! 
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ARTIST 
Title, Label & Number 
(Dist. Label) 

RICK JAMES 
Cold Blooded, 
Gordy 6043GL (Motown 
MCA 

WEEKS 
AT , 

8 

MOO 

GAP BROWN 
Gap Band V- Jammin' 
Total Experience 
TE -1 -3004 (Polygram) 

MICHAEL 
JACKSON 
Thriller, EPIC QE 38112 CBS 

RUFUS AND 
CHAKA KHAN 
Live -Stompin' At The 
Savory, Warner Bros. 
23679 -1 WEA 

MIDNIGHT STAR 
No Parking On The 
Dance Floor, Solar 60241- 
1 (Elektra) WEA 

GLADYS KNIGHT 
& THE PIPS 
Visions, Columbia FC 

38205 CBS 

JEFFREY OSBORNE 
Stay With Me Tonight, 
A &M SP -4940 RCA 

THE S.O.S. BAND 
On The Rise, Tabu FZ 

38627 (Epic) CBS 

PEABO BRYSON/ 
ROBERTA FLACK 
Born To Love, Capitol 

)ST -1184 CAP 

JENNIFER 
HOLLIDAY 
Feel My Love, Geffen 
GHS 4014 (Warner Bros.) WEA 

KLIQUE 
Try It Out, MCA 39008 MCA 

ANITA BAKER 
The Songstress, Beverly 
Glen BG 10002 INP 

HERBIE HANCOCK 
Future Shock, Columbia 
FC38814 CBS 

ZAPP 
Zapp Ill, Warner Bros. 
27875 -1 WEA 

MARY JANE GIRLS 
Mary Jane Girls, Gordy 
6040GL (Motown) MCA 

SHALAMAR 
The Look, Solar 60239 
(Elektra) WEA 

STEPHANIE MILLS 
Merciless, Casablanca 
811364 -1M1 (Polygram) POL 

DEBARGE 
In A Special Way, Gordy 
6061GL (Motown) MCA 

ASHFORD & 
SIMPSON 
High Rise, Capitol 
ST -12282 CAP 

PHILIP BAILEY 
Continuation, Columbia 
FC 38725 CBS 

ARETHA 
FRANKLIN 
Get It Right, Arista AL8- 
8019 RCA 

NEW EDITION 
Candy Girl, Streetwise 
SWRL 3301 IND 

LILLO 
Let Me Be Yours, Capitol 
ST -12290 CAP 

PRINCE 
1999, Warner Bros. 
23720 -1 WEA 

DONNA 
SUMMER 
She Works Hard For The 
Money, Mercury 
812265 -1 (Polygram) POL 

COMMODORES 
13, Motown 6054ML MCA 

THE ISLEY 
BROTHERS 
Between The Sheets, 
T -Neck FZ 38674 (Epic) CBS 

GEORGE 
BENSON 
In Your Eyes, Warner 
Bros. 1 -23744 WEA 

LAKESIDE 
Untouchables, Solar 
60204 -1 (Elektra) WEA 

SLAVE 
Bad Enuff, Cotillion 
90118 -1 (Atco) WEA 

ANDRE CYMONE 
Survivin' In The Eighties, 
Columbia FC 38902 CBS 

MAZE 
We Are One, Capitol 
ST -12262 CAP 

RENE & ANGELA 
Rise, Capitol ST -12267 CAP 

KASHIF 
Kashif, Arista AL 9620 RCA 

SOUNDTRACK 
Flashdance, Casblanca 
811492 -1 M -I (Polygram) POL 

DIONNE WARWICK 
How Many Times Can We 

Say Goodbye, Arista AL8- 
8104 RCA 
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ARTIST 
Title, Label & Number 
(Dist. Label) 

WHISPERS 
Love For Love, Solar 
60216 (Elektra) WEA 

MANHATTAN 
TRANSFER 
Bodies And Souls, 
Atlantic 80104 -1 

LIONEL RICHIE 
Lionel Richie, Motown 
6007ML 

MILLIE JACKSON 
E.S.P., Spring SPR 
33 -6740 IND 

BOBBY NUNN 
Private Party, Motown 
6051ML (MCA) MCA 

MTUME 
Juicy Fruit, Epic FE 

38588 CBS 

JARREAU 
Jarreau, Warner Bros. 
23801 -1 WEA 

ONE WAY 
Shine On, MCA 5428 MCA 

BOB JAMES 
Foxie, Columbia FC 38801 CBS 

DENIECE 
WILLIAMS 
I'm So Proud, Columbia 
FC 38622 CBS 

SMOKEY 
ROBINSON 
Blame It On Love And 
All The Great Hits, Tamla 
6064TL (Motown) MCA 

TAVARES 
Words And Music, RCA 
AFLI -4700 RCA 

RONNIE LAWS 
Mr. Nice Guy, Capitol ST- 
12261 CAP 

THIRD WORLD 
All The Way Strong, 
Columbia FC 38687 CBS 

MADONNA 
Madonna, Sire 23867 -1 

(Warner Bros.) WEA 

WEA 

MCA 

THE 
MANHATTANS 
Forever By Your Side, 
Columbia FC 38600 CBS 

RONNIE DYSON 
Brand New Day, Cotillion 
90119 (Atco) WEA 

MICHAEL WYCOFF 
On The Line, RCA 
AFLI -4563 RCA 

Z.Z. HILL 
The Rythm & The Blues, 
Malaco 7411 IND 

THE O'JAYS 
When Will I See You 
Again, P.I.R. FZ 38518 
(Epic) CBS 

DE BARGE 
All This Love, Gordy 
6012GL (Motown) MCA 

RANDY 
CRAWFORD 
Nightline, Warner Bros. 

1 -23976 WEA 

THE 
TEMPTATIONS 
Back To Basics, Gordy 
6085GL (Motown) MCA 

STACY LATTISAW 
Sixteen, Cotillion 90106 
(Atco) WEA 

THE TALKING 
HEADS 
Speaking In Tongues, 
Sire I -23883 (Warner 
Bros.) WEA 

CULTURE CLUB 
Kissing To Be Clever, 
Virgin /Epic ARE 38398 CBS 

MICHAEL 
SEMBELLO 
Bossa Nova Hotel, 
Warner Bros. 23920 -1 WEA 

EURYTHMICS 
Sweet Dreams Are Made 
Of This, RCA AFLI -4681 RCA 

DIANA ROSS 
Ross, RCA AFL1 -4577 RCA 

ANGELA BOFILL 
Too Tough, Arista AL 
9616 RCA 

HERB ALPERT 
Blow Your Own Horn, 
A &M SP -4949 RCA 

DENISE LASALLE 
A Lady In The Street, 
Malaco 7412 IND 

Z.Z. HILL 
Down Home, Malaco 
MAL 7406 IND 

DAVID BOWIE 
Let's Dance, EMI -America 
SQ -17093 CAP 

BOBBY BLAND 
Tell Mr. Bland, MCA 
5425 MCA 

STONE CITY BAND 
Out From The Shadow, 
Gordy 6042GL (Motown) MCA 

HIROSHIMA 
Third Generation, Epic FE 

38708 CBS 

NONA HENDRYX 
Nona, RCA AFL1-4565 RCA 

B.B. KING 
Blues 'N Jazz, MCA 5413 MCA 

0 Bullets are awarded to those products demonstrating the greatest sa es gains this week (Prime Movers . 

Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). Recording 

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle). 

black 
BMA Is Stronger Than Ever, 
Maintains President Dick Griffey 

LOS ANGELES -After weather- 
ing a period of financial uncertainty 
the Black Music Assn. is "healthier 
now than any time since its incep- 
tion," says BMA president Dick 
Griffey, on the eve of the organiza- 
tion's gathering at the New York 
Sheraton for its sixth conference. The 
meet begins Friday (4). 

Griffey, founder of Solar Records, 
says the biggest challenge he faced 
when he took over the organization's 
presidency a year ago was "to dig 
ourselves out of debt and get a posi- 
tive balance in the bank account. 
We've done that. We've streamlined 
the operation and gotten the major 
labels to catch up with their dues (as 

much as $30,000 for a major label). 
We're now in a better position to re- 
alize our goals of trying to improve 
conditions for black music." 

The organization has often been 
criticized since its inception for what 
grassroots members see as its relative 
inactivity. Griffey counters, "The 
BMA's biggest problem has been a 
lack of public relations. Our job is not 
to save some small record stores from 
going out of business or some black 
DJ who may lose his job, but to in- 
crease the visibility and show the via- 
bility of black music in a way that 
helps everyone involved in it." 

To that end, Griffey says, the 
BMA has done presentations and 

had meetings with representatives of 
NARM and MTV and gotten black 
bankers together with black retailers. 
Griffey has also spoken at IMIC in 
an effort to increase awareness of 
black music's worldwide potential. 

As an example of the advocacy 
role Griffey says the BMA has been 
taking, he cites its position on the is- 
sue of marketing black music to 
black Africa. "Why isn't more black 
music sold in, for example, West Af- 
rica?" he asks rhetorically. "Well, the 
labels claim it is because of piracy 
there. If you want the Lakeside or 
Shalamar record in Lagos and can't 
get it through the stores, then you'll 

(Continued on page 52) 

Ingram Stepping Out On His Own 
Debut Album Lets Singer `Show People Who I Am' 

By STEVE IVORY 

LOS ANGELES -In 1981, via his 
debut vocal appearance on Quincy 
Jones' album "The Dude," James In- 
gram became the first artist to win a 
Grammy award (best male r &b vo- 
calist) without having released his 
own album. After the top 20 success 
of the ballads "Just Once" and "One 
Hundred Ways," from "The Dude," 
and "Baby Come To Me," his No. I 

duet with Patti Austin, Ingram says 
it feels good to finally see the release 
of "Party Animal," the first single 

from "It's Your Night," his debut 
Qwest album. 

"This album is really the first time 
for me to show people who I am," he 
says. "The other projects were great 
vehicles for me, but they were essen- 
tially made for others. Hopefully, 
this album will give the public an 
idea of what I'm all about 
musically." 

Ed Eckstine, Qwest vice president 
and general manager, says that be- 
cause of Ingram's success with bal- 
lads, there was some initial resistance 
from radio programmers to the up- 

tempo "Party Animal." But he adds, 
"The walls are coming down now. 
The record got off to a slower start 
than we expected because the week it 
shipped all of the Warner Bros. sales 
and promotion staff were out doing 
their yearly product presentations 
around the country. We lost about a 
week of movement, but otherwise ev- 
erything is fine." 

The latest link in Jones' chain of 
musical proteges, Ingram, 29, was 
discovered by the producer singing 
on the demo of the Barry Mann -Cyn- 

(Continued on page 53) 

The Rhythm & The Blues 
A Call To Action For the BMA 

By NELSON GEORGE 
As the Black Music Assn. con- 

venes this weekend in New York for 
its sixth annual convention, black 
music is in a curious state. As an art 
form, black music is, perhaps, as in- 
fluential in the mass market, both in 
the U.S. and internationally, as it's 
ever been. The most musically and 
commercially interesting young 
white bands of the last few years, the 
Talking Heads, Cul- 
ture Club, the Po- 
lice, the Clash, Hall 
& Oates, as well as 
solo acts like Elvis 
Costello, David 
Bowie, Phil Collins 
and Michael Sem - 
bello, have all been 
profoundly affected by the rhythmic 
and arranging concepts that are the 
backbone of black music. 

This has meant that a remarkable 
percentage of the top hits and top al- 

bums of recent years have fit black 
formats as smoothly as white, mak- 
ing a lie of the color -based program- 
ming decisions of so many pop and 
rock stations. Moreover, this empha- 
sis on black music by these major 
acts has helped destroy the anti -disco 
(which often translated into anti - 
black) attitudes that developed in the 
late '70s. 

At the same time several black 
acts Michael Jackson, Prince, Don- 
na Summer, Lionel Richie and to a 
lesser degree, Irene Cara, Luther 
Vandross, Al Jarreau, James Ingram 
and Rick James have been accepted 
by different elements of the mass 
white audience, joining Stevie Won- 
der, Earth, Wind & Fire and George 
Benson as immediate crossover 
performers. 

But, to paraphrase the great black 
historian W.E.B. DuBois, this "tal- 
ented tenth" of black music doesn't 
make up for the still restricted air- 

CAPITOL COMMENTS -Capitol labelmates, from left, Melba Moore, Juice 
Newton, and Lillo Thomas talk backstage at Los Angeles' Universal Amphith- 

eatre after a recent sold -out concert there by Newton. 

play and exposure that ghettoizes the 
majority of black acts. This is where 
the Black Music Assn. can, if it 
works intelligently and is patient, 
make a real difference. As executive 
director George Ware pointed out in 
a recent Billboard commentary (Oct. 
8), radio programming practices in 
this country could be interpreted as a 
form of restraint of trade. That may 
seem a rather extreme position to 
some, but if you are a dedicated fol- 
lower of black music's fortunes or 

(Continued on page 53) 

LOOK! HEY LOOK! 

The living giant. 
Too hot to hold. 
Night club packer. 

An INTERNATIONAL BREAKOUT! 

"AIN'T NOTHIN' BUT 

A TITTY" 
and 

"OH, MY LOVE" 

by Menard Rogers 
Sings like a bird ... blows 
like a train. Tenor and alto. 
Also a piano man. 
Promoter. Clifford Rubin 
Agency. David Goliath (312) 561 -0027 

P.O. Box 11960, 
Chicago, IL 60611 -0960 

MARGARET RECORDS 

COMPANY 
"Music From The Heart" 
3600 W. Roosevelt Road 
Chicago, IL 60624 
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Continued from page 50 

have a financial interest in black mu- 
sic's growth, this position won't seem 
unreasonable. 

Taking that position to its logical 
crinclusion means the BMA can and 
is leaning to take two forms of direct 
action. The first, which despite a lot 

Pabst Back In 

Tour Pusiness 
NEW ' JRK -For the second 

year in a )W, Pabst Brewing Co. is 
promoting its malt liquor Olde En- 
glish 80( by co- sponsoring a brief 
tour by ; i A &M act. Last year the 
tour feat red Howard Johnson. This 
year Kir lo, a self -contained band, is 
playing 2 dates, 10 at black colleges 
and twc at army bases. The tour be- 
gan TI ursday (20) at Grambling 
State it Louisiana and ends Nov. 4. 

It c( ntinues on to Southern Univ., 
Jacks; n State Univ., Tennessee State, 
Tusks gee Institute, Florida A &M, 
Sava, nah State College, Morris 
Brov n College, North Carolina A &T 
Stat Univ., and Winston -Salem 
Uni r. In addition, concerts are being 
heb , at Fort Jackson and Fort Bragg. 

lost of the dates will be free to 
sti dents, except in cases where a 
sn all charge will go to some non - 
p, oft effort. At Savannah State, the 
? lmission charge is being used to es- 
tablish an Olde English 800 Scholar- 
ship Fund. At each concert, T- shirts, 
posters, stick -ons and other para- 
phernalia bearing the Olde English 
800 and Kiddo logos will be given 
away. 

James Ingram 
Out On His Own 

Continued from page 50 

thia Weil "Just Once." After per- 
forming on "The Dude," Jones' last 
record for A &M, the singer signed 
with Jones' Warner -distributed 
Qwest label. But due to the produc- 
er's rigorous schedule with other pro- 
jects, Ingram's album was put on 
hold. 

"I really didn't have time to worry 
about losing career momentum, be- 
cause I was busy doing studio work 
for Jones on various projects and 
writing songs," Ingram says. One of 
those songs, "PYT," is the sixth sin- 
gle from Michael Jackson's multi - 
platinum "Thriller." Three other In- 
gram compositions are featured on 
"It's Your Night," including the 
mid -tempo "Yah Mo Be There," co- 
written by Ingram and Michael Mc- 
Donald, which will be the album's 
second single. 

"Because Quincy is so particular 
about what he records, it's made me 
work harder as a songwriter," In- 
gram says. "Once he settled on the 
songs we were going to use we started 
cutting, but Jones looks for tunes 
right up to the very end of a project. 
It took us four months to complete 
the album, so you can imagine the 
songs we listened to. McDonald and 
I wrote `Yah Mo' one night after I 
came out of the studio. Jones thought 
it was great, so we went with it." 

Though no firm tour plans have 
been slated, Ingram recently re- 
turned from a two -week promotional 
tour that took him to Italy, France, 
England and Holland. As far as mar- 
keting strategies are concerned, Eck - 
stine says Ingram will be presented 
"simply as a great vocalist, songwrit- 
er and musician. We're trying to 
show that the guy has chops and can 
sing anything." 

The Rhythm & The Blues 
of lip service over the years hasn't 
really happened, is the development 
of a strong positive image campaign 
for black music in line with what the 
CMA has done for country and 
NARM's "Gift Of Music" campaign 
has done for records in general. 
Black music is still seen as a "minor- 

ity" music, when in reality it is the 
building block of almost every form 
of popular music in the Western 
world. The BMA made a move in 
that direction with some public ser- 
vice announcements by white and 
black acts in conjunction with Black 
Music Month. 

The second and more radical step 
is to involve governmental agencies. 
For a panel of artists discussing the 
exposure of black music, the BMA 
has invited representatives from Con- 
gress and the Federal Communica- 
tions Commission to attend, to hear 
the artists' side of the story and see if 

the fragmented formatting of Ameri- 
can radio actually violates any laws. 
Again, it might sound extreme, but 
from little acorns big trees grow. 

* * * 
Short Stuff: Solomon Burke has 

cut a live two-record set on Rounder 
Records for 1984 release . 

1 Didn't Know 1 Loved You 
(Till I Saw You Rock & Roll) 

TB 837 

THE NEW LIMITED EDITION 12 -INCH SINGLE FROM THE ALBUM 

PLANET PATROL 
TBLP 1002 

(also available on cassette TBC 1002) 

Produced by Arthur Baker & John Robie 

The album also includes: "Play At Your Own Risk," "Cheap Thrills," 
"It Wouldn't Have Made Any Difference," "Danger Zone," "Don't Tell Me" 

Tommy 
B 

v 
1747 First Avenue, New York, New York 10128 
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AVAILABLE NOW! The 1983/84 
edition of three of Billboard's 
most popular and widely used 
directories: 

1983/84 International Buyer's Guide 
A special 25th Anniversary Edition - bigger and better than ever. Filled with 
the most comprehensive listings by category and geographical area; 
thousands of names, addresses and telephone numbers for: 

Record companies 
Music publishers 
Wholesalers 
Distributors 

One Stops 

Rack Jobbers 
Importers 

Exporters 

Industry Services 
& Organizations 

Equipment Manufacturers 

Suppliers 

AND NEW THIS YEAR.- manufacturers, wholesalers, hardware, software 
and accessories for, Compact Disc, Video Disc, Video Cassettes, 
Video Games 

A complete International Guide to the Music and Home Entertainment 
Industries. 

Our Silver Anniversary Edition price is $35.00. 

International Recording 
Studio and Equipment 
Directory 
The professional's guide to 
recording and mastering studios, 
professional recording equipment 
manufacturers, blank loaded and 
bulk tape products -in the U.S. 
and around the world. 
Price $20.00 

1983/84 Audio /Video/ 
Tape Source Book 
Billboard's complete guide to 
thousands of products, services, 
company listings, including: 
Pro equipment, blank tape, bulk 
tape, video cassette components, 
pre- and post - production 
facilities, tape and record services, 
assembly and packaging 
equipment, materials, supplies 
and much, much more... 
Price $20.00 

,..,°, `á' ,:., .. .,., . - .ü.aa 
arnrb4U1 

COMING IN MARCH 
Get 

r 
Mail to: Billboard, 1515 Broadway, New 

Please send me: 
copies 83/84 International Buyer's 

1984 -THE COUNTRY 
your directory copies now by returning the 

York, N.Y 10036 

My check enclosed 

MUSIC SOURCE BOOK 
coupon below today! 

Name 

Guide Please charge my 

American Express Price $35.00 

copies 83/84 International Recording 

Address 
Card Number 

Studio and Equipment Directory Price VISA City State lip 
Price $20.00 

copies 83/84 Audio /Video /Tape 

Card Expires 

MasterCard 
Directory MasterCard Bank # Signature 

Price $20.00 Please add $3.00 for postage and handling for the Buyer's Guide, $2.00 each for IRESD, AVT. 
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WILLOUGHBY'S WELL -WISHERS- Atlantic America artist Larry Willough- 
by, second from left, mingles backstage after his successful showcase at 
the Tennessee Performing Arts Center in Nashville. From left are ASCAP's 
Merlin Littlefield; Rodney Crowell, Willoughby's producer; and Vince Far - 

aci, senior vice president promotion Atlantic America, New York. 

Nashville Scene 
Willoughby Makes Splash 
At Label- Sponsored Debut 

By KIP KIRBY 

Atlantic America Records may be 
the new kid in town for country mu- 
sic, but the label catches on fast. 
When it decided to throw a showcase 
for new artist Larry Willoughby Oct. 
21 at the Performing Arts Center, 
half of Nashville's music community 
turned up with invitations, crossing 
the boundaries of record companies, 
publishers and producers other than 
Willoughby's. 

It made for a 
spectacularly suc- 
cessful launch for 
Willoughby and his 
debut album, `Build- 
ing Bridges." Wil- 
loughby's perfor- 
mance with his six - 
piece band was electrifying: he has a 
shy, sweet likeability onstage as well 
as an easy confidence in the spotlight. 
Some singers working without instru- 
ments suffer awkwardness; Wil- 
loughby has the right balance of stage 
movement and microphone aware- 
ness. His lyrics are never obscured, 
even when the band cranks up to full 
volume on a bayou backbeat number 
like "Hurricane Rose" or "The Dev- 
il's On The Loose." 

Willoughby, like his cousin /pro- 
ducer Rodney Crowell (with whom 
he has toured as a background sing- 
er), depends a lot on the strength of 
lyrics. There's an indisputable simi- 
larity vocally and musically between 
Willoughby and Crowell: they've 
shared similar influences geographi- 
cally and artistically. Both are finely 
honed songwriters: Crowell contrib- 
utes two stunning tunes to Willough- 
by's LP, "Angel Eyes (Angel Eyes)" 
and "Careless Love," while Wil- 
loughby's writing is featured on sev- 
eral of his own standouts -the title 
cut, "Building Bridges," which he 
co -wrote with Hank DeVito and 
which is a sure bet for single release; 
"Held In Love," and the first single, 
"Heart On The Line (Operator, Op- 
erator)," which he wrote with his 
wife Janet. 

Willoughby's band is first rate. 
They had no trouble keeping the en- 
ergy cranked up, and thanks to per- 
cussionist Dave Humphries, this may 
well have been the first showcase in 
country music to use Simmons 
drums onstage. (Band members in- 
cluded Gene Sisk on keyboards, 
Steve Cochran on lead guitar, Tom- 
my Hannum doubling on guitar and 
pedal steel, Kyle Tullis on bass, saxo- 
phonist Sam Levine and singer Jessi- 
ca Boucher.) 

Willoughby's debut was exhilarat- 
ing. Backstage afterward at the 
ASCAP- hosted reception, people 
were animatedly discussing the 
showcase and congratulating the 
singer /songwriter on his perfor- 
mance. The next night, Willoughby 
and crew traveled to Atlanta for a 
second showcase, where Crowell and 
Rosanne Cash got up onstage to sing 
with him and Hank DeVito sat in on 
steel guitar. It was an exciting send- 
off for an artist who looks likely to 
put Atlantic America high on the 
charts. 

And speaking of Atlantic America 
and the country charts, Sissy Spacek 
recently won a SESAC crystal trophy 
for her cut of "Lonely, But Only For 
You," written by SESAC writer K.T. 
Oslin. Unfortunately, Spacek 
couldn't attend the ceremonies be- 
cause she's still filming a movie in 
East Tennessee. Brother Ed Spacek 
attended instead to accept for Sissy, 
while the single continues to climb. 

* * * 
Although we aren't fond of indus- 

try rumors, once in a while a particu- 
larly persistent one surfaces, picks up 
steam and refuses to be ignored. Such 
a rumor was recently fueled during 
CMA Week when Iry Azoff, presi- 
dent of MCA Records Group, was 
seen arm in arm at several functions 
with longtime friend Jimmy Bowen. 
Bowen, of course, is head of Warner 
Bros. Records in Nashville. And 
when two friends in powerful posi- 
tions -but with separate compa- 
nies -are spotted chumming socially, 
tongues wag rampant. 

To set the record straight, we went 
to Azoff for confirmation or denial. 
Is Azoff powwowing with Bowen to 
join MCA? Well, the answer (accord- 
ing to Azoff, who loves a good media 
thrust -and -parry as well as anybody) 
is -yes and no. 

Azoff admits he would like to have 
Bowen affiliated with his record com- 
pany, though he emphasizes not at 
the expense of his current MCA 
Nashville chief, Jim Foglesong. In- 
stead, Azoff says, he's looking at a 
joint venture label headed by Bowen 
and distributed through MCA. 
(Bowen Records ?) 

Further, Azoff indicates that an 
approach was made to Warner Bros, 
in regard to Bowen's current con- 
tract, which expires at the end of 
1984. However, Warners isn't inter- 
ested in freeing Bowen early, so 

(Continued on page 58) 

Country 
ALABAMA SONGWRITERS MAKING INROADS 

New Muscle Shoals -Nashville Ties 
NASHVILLE -Always close geo- 

graphically, Muscle Shoals and 
Nashville now appear to be forging 
new ties musically. With the success 
of producer Rick Hall and a number 
of Muscle Shoals -based writers scor- 
ing Nashville cuts, the country charts 
are increasingly frequented by Mus- 
cle Shoals material and Muscle 
Shoals studio productions. 

Hall, a longtime force in r &b and 
pop in Muscle Shoals, believes the 
new receptivity stems from changes 
in country itself, as well as the fact 
that Nashville productions now cross 
easily onto other charts. 

"I would have had trouble break- 
ing into Nashville 10 years ago," he 
says, "because country wasn't open 
to pop influences. Also, the tremen- 
dous sales potential didn't exist in 
country music then." 

The urbanization of country and the 
crop of younger, more contemporary 
artists ups the ante for Muscle 
Shoals' interest in Nashville, say pub- 
lishers based in the small Alabama 
community. Kevin Lamb, vice presi- 
dent and general manager of Song 
Tailors /I've Got The Music, housed 
in Wishbone Studio there, journeys 
to Nashville no less than twice a 
month to pitch catalog, more often if 
there is a period of heavy recording 
activity. 

"There's definitely more interest 
by Nashville in our songs," Lamb ob- 

Guitarist /Composer 
Merle Travis Dies 

NASHVILLE -Merle Travis, one 
of country music's most influential 
guitar stylists and songwriters, died 
Oct. 20 in Tahlequah, Okla., at the 
age of 65. Cardiopulmonary arrest 
was cited as the cause of his death. 

A native of Rosewood, Ky., Travis 
worked with country touring bands 
while still a teenager and performed 
on radio shows at WLW Cincinnati 
and WLS Chicago. He later joined 
the Georgia Wildcats, led by fiddler 
Clayton McMichen. 

As a guitarist, Travis developed an 
intricate finger -picking style which, 
besides providing him his own in- 
stantly distinctive sound, would ulti- 
mately influence such guitar masters 
as Chet Atkins and Doc Watson 
(each of whom named one of his chil- 
dren after Travis). 

Following his service in World 
War II, Travis settled on the West 
Coast and became a fixture on such 
pioneering television shows as Cliffie 
Stone's "Hometown Jamboree" and 
"Town Hall Party." On Capitol Re- 
cords, he issued such hits as "No Va- 
cancy," "So Round, So Firm, So 
Fully Packed" and "Divorce Me 
C.O.D." Travis' "Sixteen Tons" a 
huge hit for Tennessee Ernie Ford in 
1955, was probably his single most 
successful composition; he also wrote 
the haunting "Dark As A Dungeon," 
"Nine -Pound Hammer" and "I Am 
A Pilgrim," all of which had attained 
folk -song status by the '60s. Travis 
also wrote the Tex Williams novelty 
hit, "Smoke! Smoke! Smoke! (That 
Cigarette)." 

From time to time, Travis worked 
as an actor, sometimes in major mov- 
ies, such as "From Here To Eterni- 
ty," sometimes in B -level pictures. 
His last role was in Clint Eastwood's 
"Honky Tonk Man." 

Travis was inducted into the Nash- 
ville Songwriters Hall of Fame in 
1970, the Gibson Guitar Hall of 
Fame in 1979 and the Country Music 
Hall of Fame in 1977. 

serves. "I think Muscle Shoals writ- 
ers have learned a lot more about 
writing country music, and Nashville 
production has gotten a lot more 
contemporary." 

Rick Hall helped pave the way 
for the renewed spark between the 
two music centers a year and a half 
ago when he decided to approach 
Nashville record companies for acts 
to produce. His first was Jerry Reed 
on RCA. With Reed, Hall immme- 
diately scored two No. 1 hits, "She 
Got The Gold Mine (I Got The 
Shaft)" and "The Bird," both of 
which he claims sold "around 
300,000 copies." Next, he began 
working with newcomer Gus Hardin, 
also for RCA. He recently finished 
producing Terri Gibbs' latest LP for 
MCA ano its top 20 single, "Any- 
body Else's Heart But Mine," and 
may be working with Larry Gatlin in 
January. 

"I'm getting approached now by 
labels to produce a number of Nash- 
ville acts," comments Hall. "People 
are rediscovering the relationship be- 

tween country and r &b, which is 

what Muscle Shoals used to be best 
known for." 

Muscle Shoals publishers concede 
that they are actively re- demoing 
songs in their catalog that could be 
considered for Nashville pitching. 
Jimmy Johnson of Muscle Shoals 
Sound (which operates Formula Mu- 
sic and Muscle Shoals Sound Music) 
has spent part of the year rearranging 
and demoing such material as "Start- 
ing All Over Again" and "Torn Be- 

tween Two Lovers." 
Publisher Lamb says he's been do- 

ing the same ever since Alabama cut 
his catalog's "She Put The Sad In All 
His Songs" on a re- demoed basis. Re- 
calls Lamb, "We had pitched the 
song to Randy Owen, who told us he 
loved it but thought there were too 
many pop chords. The next day, we 
brought the group a new demo with 

simpler chords and they cut it on 
their 'The Closer You Get' album. 
We've been re- demoing ever since to 
make the material easier to pitch to- 
ward country acts." 

Lamb admits that of his 14 signed 
writers, only about four actually lean 
toward writing country, "although 
that's where the majority of our ac- 
tivity is coming from." 

Among the best known Muscle 
Shoals songwriters currently scoring 
on the country charts are Donny 
Lowery (whose biggest hit was "Old 
Flame" with Mac McAnally for Al- 
abama), now signed to producer Har- 
old Shedd's Shedd House Music in 
Nashville; Walt Aldridge and Tom 
Brasfield, co- writers of "(There's) 
No Gettin' Over Me" for Ronnie 
Milsap and "Holding Her And Lov- 
ing You" for Earl Thomas Conley, 
among others; Ava Aldridge and 
Cindy Richardson, whose credits in- 
clude Gus Hardin's "Loving You 
Hurts "; and Robert Byrne, co -writer 
on Ronnie Milsap's "Get It Up" and 
others. 

Also, Barbara Wyrick (now signed 
with Chappell /Intersong) and Mick- 
ey Buckins, co- writers of Janie 
Fricke's current single, "Tell Me A 
Lie "; and Welk Music's J.L. Wallace, 
Terry Skinner and Ken Bell, whose 
compositions include the Kendalls' 
"Teach Me To Cheat," Air Supply's 
"Even The Nights Are Better" and 
Lane Brody's new single, "It's An- 
other Silent Night" (penned by Skin- 
ner and Bell). 

Muscle Shoals' studios also contin- 
ue to attract Nashville acts for re- 

cording. The Oak Ridge Boys cut 
much of their latest LP, "Deliver," at 
Muscle Shoals Sound. The Kendalls 
did tracks for their new "Movin' 
Train" album at East Avalon Studio. 
And Terri Gibbs worked for the first 
time with producer Rick Hall at 
Hall's Fame Studios. 

KIP KIRBY 

Newest Release 

"CALL ME ANYTHING pp 

(but call me) 

GLOBAL RECORDS, 242 COMMERCE, OKC., OK, 73109 
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ISLANDS IN THE STREAM -Kenny Rogers WEEKS 
With Dolly Parton (B. Gibb, K. Richardson, A. Galuten) AT el 
B. Gibb, R. Gibb, M. Gibb; Gibb Brothers, Unichappell, 2 

Admin./ BMI; RCA 13615 

SOMEBODY'S GONNA LOVE YOU -Lee Greenwood (1. 

Crutchfield) 
D. Cook, R. Van Hoy; Cross Keys /Unichappell /Van Hoy, ASCAP /BMI; 
MCA 52257 

YOU'VE GOT A LOVER -Ricky Skaggs (R. Staggs) 
S. Russell; Shake Russell /Bug, BMI; Epic 34 -04044 

ONE OF A KIND PAIR OF FOOLS- Barbara Mandrell (Tom 
Collins) 
R.C. Bannon, J. Bettis; Warner- Tamerlane/Three Ships!John Bettis, 
BMI ASCAP; MCA 52258 

HOLDING HER & LOVING YOU -Earl Thomas Conley (N. 
Larkin, E.T. Conley) 
W. Aldridge, T. Braefield; Rick Hall, ASCAP; RCA 13596 

THE WIND BENEATH MY WINGS -Gary Morris (J. Bowen) 
L. Henley, J. Silbar; Warner House of Music, BMI /WB Gold, ASCAP; 

Warner Bros. 7 -29532 

TENNESSEE WHISKEY -George Jones (B. Sherrill) 
D. Dillon, L. Hargrove; Hall- Clement / Algee, BMI; Epic 34 -04082 

YOUR LOVE SHINES THROUGH- Mickey Gilley (J.E. Norman) 
W. Holyfield, G. Nicholson; United Artists /Ides Of March /Cross Keys 
(Tree), ASCAP; Epic 34 -04018 

LADY DOWN ON LOVE -Alabama (H. Shedd, Alabama) 
R. Owen; Maypop Buzzherb, BMI; RCA 13590 

BABY (LIED- Deborah Allen (C. Calello) 
D. Allen, R. Bourke, R. Van Hoy; Posey/Unichappell/Van Ho , BM); RCA Y Y 

13600 

A LITTLE GOOD NEWS -Anne Murray (J.E. Norman) 
Black, Bourke, Rocco, Chappell /Bibo, ASCAP; Capitol 5264 

MIDNIGHT FIRE -Steve Wariner (M. Wilson, T. Brown) 
L Anderson, D. Gibson; Old Friends /Silverline, BM); RCA 13588 

TELL ME A LIE -Janie Fricke (B. Montgomery) 
B. Wyrick, M. Buckins; R. Hall, ASCAP /Fame, BM); Columbia 38 -04091 

HEARTACHE TONIGHT- Conway Twitty (C. Twitty, J. Bowen) 
D. Henley, G. Frey, B. Seger, J.D. Souther; Cass County /Red 
Cloud /Gear ice Age, ASCAP; Warner Bros. 7 -29505 

YOU PUT THE BEAT IN MY HEART -Eddie Rabbitt (D. 
Malloy) 
D. Pfrimmer, R. Giles; Malven/Cottonpatch/Dajamus, ASCAP; Warner 
Bros. 7 -29512 

LONELY BUT ONLY FOR YOU-Sissy Spacek R. Crowell Y P (R. ) 
R. Bourke, C. Black, K.T. Oslin; Chappell,ASCAP/Tri- Chappell, SESAC; 
Atlantic America 7 -99847 

DON'T COUNT THE RAINY DAYS -Michael Martin Murphy 
J 

J. 

Norman) 
Careaga, W. Holyfield; Tree /Ensign /United Artists /Ides Of March, 

BMI /ASCAP; Liberty 1505 

THE BOY GETS AROUND -Sylvia (T. Collins) 
R. Fleming, D. Morgan; Tom Collins, BMI; RCA 13589 

STRONG WEAKNESS -The Bellamy Brothers (J. Brown, D. 

Bellamy, H. Bellamy) 
D. Bellamy; Bellamy Brothers /Famous, ASCAP; Warner /Curb 7 -29514 

THE MAN IN THE MIRROR -Jim Glaser (D. Tolle) 
T. Arata; Grandison /Hacienda, ASCAP; Noble Visions 103 

BLACK SHEEP -John Anderson (J. Anderson, L. Bradley) 
D. Darst, R. Altman; Al Gallico /Algee /John Anderson, BMI; Warner Bros. 
7 -29497 

OUTSIDE LOOKIN' IN- Bandana S. Cornelius, M. Daniel, ( 

Bandana) 
L. Wilson, J. Fox; Stan Cornelius /Hoosier, ASCAP; Warner Bros. 7 -29524 

DIXIE DREAMING -Atlanta (M. Bogdan, L. McBride) 
J.F. Gilbert; Texas Tunes, BMI; MD1 4832 

HOUSTON (MEANS I'M ONE DAY CLOSER TO YOU)- 
Larry Gatlin & The Gallin Brothers Band (J. Crutchfield, L. Gatlin) 
L. Gatlin; Larry Gatlin, BMI; Columbia 38 -04105 

MOVIN' TRAIN -The Kendalls (B. Mevis) 
T. Rocco, C. Black; Bibo (Welk Music) /Chappell, ASCAP; Mercury 
814 -195 -7 

GUILTY -The Statler Brothers (J. Kennedy) 
H. Reid, D. Reid; American Cowboy, BMI; Mercury 812 -988 -7 

WHEN THE NEW WEARS OFF OUR LOVE -The Whites (R. 

Skaggs) 
P. Craft; Black Sheep, BMI; Warner /Curb 7-29513 

WHY DO WE WANT WHAT WE KNOW WE CAN'T 
HAVE -Reba McEntire (D. King, D. Woodward) 
J. Kennedy; Kings X /Reba McEntire /Multimedia (Multimedia Group), 
ASCAP; Mercury 812632 -7 

KISS ME DARLING -Stephanie Winslow (R. Ruff) 
S. Winslow; Checkmate, BMI; MCA /Curb 1060 

QUEEN OF MY HEART -Hank Williams, Jr. (J. Bowen, H. 

Williams, Jr.) 
H. Williams, Jr.; Bocephus, BMI; Warner /Curb 7 -29500 

YOU LOOK SO GOOD IN LOVE- George Strait (R. Baker) 
R. Bourke, G. Ballard, K. Chater; Chappell /MCA /Vogue (Welk Music 
Group), ASCAP /BMI; MCA 52279 

HIGH COST OF LEAVING -Exile (B. Killen) 
J.P. Pennington, S. LeMaire,M. Gray; Chinnichap, BMI; Epic 34 -04041 

SLOWBURN -T.G. Sheppard (1.E. Norman) 
T. Rocco, C. Black; Bibo(Welk Group) /Chappell, ASCAP; Warner /Curb 
7-29469 
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TAKE IT TO THE LIMIT -Willie Nelson With Waylon Jennings (C. 

Moman) 
R. Meisner, D. Henley, G. Frey; Cass County /Red Cloud /Nebraska, 
ASCAP; Columbia 38 -04131 

I WONDER WHERE WE'D BE TONIGHT -gern Gosdin (B. 
Mevis) 

V. Gosdin, J. Sales; Hookit, BMI; Compleat CP -115 (Polygram) 

NOBODY BUT YOU -Don Williams (1. Jarrard, J.D. Martin) 
D. Williams, G. Fundis; Alabama Band /Music Corp. of America (MCA), 
ASCAP, BMI; MCA 52245 

DANCE LITTLE JEAN -Nifty Gritty Dirt Band (N. Putnam) 
J. Ibbotson; Unami, ASCAP; Liberty 1507 

EV'RY HEART SHOULD HAVE ONE- Charley Pride (N. 
Wilson) 
B. Shore, B. Gallimore; Royalhaven, BMI / Dejamos, ASCAP; RCA 13648 

LOVING YOU HURTS -Gus Hardin (R. Hall) 
A. Aldridge, C. Richardson; Muscle Shoals Sound, BMI; RCA 13597 

OZARK MOUNTAIN JUBILIEE -The Oak Ridge Boys (R. 

Chancey) 
R. Murrah, S. Anders; Blackwood /Magic Castle, BMI; MCA 52288 

IINwMYk,En EYES-John 
Co lee (B. 

Logan) 

PARADISE TONIGHT -Charley McClain 8 Mickey Gilley (Chucko 
Productions) 
M. Wright, B. Kenner; Unart Land Of Music /Blue Texas, BMI; Epic 
34 -04007 

MY BABY DON'T SLOW DANCE-Johnny Lee 1 Bowen) Y ( 
B. Lamb, P. Wood; Elektra /Asylum, BMI; Warner Bros. 7 -29486 

ANYBODY ELSE'S HEART BUT MINE -Terri Gibbs (R. Hall 
W. Aldridge; Rick Hall, ASCAP; MCA 52252 8 : 

DON'T YOU KNOW HOW MUCH I LOVE YOU- Ronnie 
Milsap (R. Milsap, T. Collins) 
D.E. Williams, M. Stewart; Kelso Herston, R. Milsap, T. Collins, BMI; 
RCA PB -13564 

A .MILLION LIGHT BERS AGO -David Frizzell (S. Garrett, S. 

Do 

D. Blackwell; Peso /Wallet, BMI; Viva 7 -29498 

YOU'RE A HARD DOG(TO KEEP UNDER THE 
PORCH) -Gail Davies (G. Davies) 
H. Howard, S. Clark; Tree, BMI /April, ASCAP; Warner Bros. 7 -29472 

YOU MADE A WANTED MAN OF ME- Ronnie rcDowell (B. 
Killen) 
J. Crossan; Tree, BMI; Epic 34 -04167 

THE CONVERSATIGN-Waylon Jennings with Hank Williams, Jr. 

(1. Bowen) 
H. Williams, Jr.,W. Jennings, R. Albright; Bocephus /Richway, BMI; RCA 
13631 

SCARLETT FEVER -Kenny Rogers (M. Dekle) 
K. Rogers; Welbeck, ASCAP; Liberty 1503 

THE SOUND OF GOODBYE -Crystal Gayle (J. Bowen) 
H. Prestwood Parquet /Lawyers Daughter BMI Warner Bros. 7 -29452 

WOUNDED HEARTS -Mark Gray (B. Montgomery, S. Buckingham) 
S. Harrington, M. Gray; Warner -Tamerlane /Daticabo, BMI /WB /Sante Fe, 

ASCAP, Columbia 38 -04137 

STREET TALK -Kathy Mattes (R. Peoples, B. Hill 
R. Whiteway, L. Domano; Criterion /Space Case, ASCAP; Mercury 
814 -375 -7 

DOUBLE SHOT (OF MY BABY'S LOVE) -Joe Stampley, (J. 
Stampley, Lobo), 
C. Better, D. Smith, Windsong/Lyresong, BM), Epic 34 -04173 

WHAT AM I GONNA DO -Merle Haggard (R. Baker, M. 

Haggard) 
M. Haggard; Shade Tree, BMI; Epic 34 -04006 

WINDIN' DOWN -Lacy J. Dalton (B. Sherri))) 
L.J. Dalton, M. Sherrill, F. Koller; Algee /Old Friends, BMI; Columbia 
38 -04133 

LONESOME 7- 7203 -Darrell Clanton (C. Haward) 
J. Tubb; Cedarwood, BMI; Audiograph 45 -474 

BEFORE WE KNEW IT -Jan Gray (R. Childs) 
L. Anderson, F.Koller; Old Friends, BMI; Jamen 45 -011 

MY ANGEL'S GOT THE DEVIL IN HER EYES -Ed 
Hunnicutt (D. Burgess) 
E. Burton, D. Knutson, D. Burgess; Barnwood, BMI; MCA 52262 

IT'S ALL IN THE GAME -Merle Haggard (M. Haggard) 
C. G. Dawes, C. Sigman; L. Spier /Major Songs, ASCAP; MCA 52276 

KEEPIN' POWER -Crystal Gayle (A. Reynolds) 
R. Cook, B. Wood; Roger Cook /Chriswood, BMI; Columbia 38 -04093 

NEW LOOKS FROM AN OLD LOVER-B.J. Thomas (P. 
Drake) 
G. Thomas, Lathan, R. Lane; Honey Man/Tree, BMI /Petewood, ASCAP; 
Cleveland International 38 -03985 (CBS) 

BRAVE HEART -Thom Schuyler (D. Malloy) 
T. Schuyler, Deb Dave/ Briarpatch, BMI; Capitol 5281 

IF IT WAS EASY -Ed Bruce (T. West) 
L. Kingston, H. Sanders; Window, BM); MCA 52251 

THE AIR THAT I BREATHE -Rex Allen, Jr. (Boxer Productions) 
A. Hammond, M. Hazelwood; April, ASCAP; Moon Shine 3017 

HOW COULD I LOVE HER SO MUCH -Johnny Rodriguez (R. 
Albright) 
H. Moffatt; Boquillas Canyon /Atlantic, BMI; Epic 34 -03972 

WE REALLY GOT A HOLD ON LOVE -Family Brown (N. 
Wilson, T. Brown) 
M. Foster, T. Brown; Silverline, BMI; RCA 13565 
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BABY WHAT ABOUT YOU -Crystal Gayle (J. Bowen) 
J. Leo, W. Waldman; Elektra!Asylum /Mopage Cotillion /Moon & Stars, 
BMI; Warner Bros. 7 -29582 

SHE MEANT FOREVER WHEN SHE SAID GOODBYE - 
Mel Tiflis (H. Shedd) 
B. Cannon Sabal ASCAP MCA 52285 

RUNAWAY HEART -Louise Mandrell (E. Kilroy) 
S. Pippin, M. Spriggs; Warner -Tamerlane /Writers House, BM); RCA 
13649 

LOVERS ON THE REBOUND -James 8 Michael Younger (R. 

Chancey) 
F. Koller, G. Timm; Old Friends, BMI; MCA 52263 

EVERY BREATH YOU TAKE -Mason Dixon (D. Schafer, R. 

Dixon) 
The Sting; Magnetic, BMI; Texas 5502 

THIS IS JUST THE FIRST DAY -Razzy Bailey (R. Bailey) 
R. Bailey, H. Cochran, R. Porter Sandy -Port, ASCAP,/TREE, BMI; RCA 
13630 

ANOTHER MOTEL MEMORY-Shelly West S. Garrett, S. Dorff y (S. ) 
C. Black, T. Rocco; Chappell /Intersong, ASCAP; Viva 7 -29461 (WEA) 

SOMETIMES I GET LUCKY AND FORGET -Gene Watson (R. 
Reeder, G. Watson) 
E. Rowell, B. House; Blue Creek/Booth & Watson /On The House, BM); 
MCA 52243 

DON'T LEAVE ME LONELY LOVING YOU -Randy Barlow 
(F. Kelly) 
J. R. Dooley, F. Kelly, Frebar BMI Gazelle 001 (NSD) 

SENTIMENTAL OL' YOU- Charly McClain (Chucko II) 
P. McManus, B. Dipiero; Combine, BMI /Music City, ASCAP; Epic 
34 -04172 

YOU'RE GONNA LOSE HER LIKE THAT -Moe Bandy (R. 

Baker) 
P. Forman, W. Forman; Bee Natural, SESAC /Garay, BMI; Columbia 
38 -04204 

I CALL IT LOVE -Mel McDaniel (M. McDaniel) 
B. McDill; Hall- Clement (Welk Group), BMI; Capitol 5298 

FOOTPRINTS IN THE SAND -Cristy Lane (LOBO, L. Stoller) 
D. Willis, Cristy Lane ASCAP Liberty 1508 

WILD MONTANA SKIES -John Denver & Emmylou Harris (J. 
Denver, B. Wyckoff) 
J. Denver; Cherry Mountain, ASCAP; RCA 13562 

UNDER LOVED & OVER LONELY -Katy Moffatt (J. 

Crutchfield) 
M. D. Barnes, K. Westberry; ATV /Bud 'N' Beth, BMI /ASCAP; Permian 
82002 

STRANGER AT MY DOOR -Juice Newton (R. Landis) 
K. Chater, R. Bourke, C. Black; Chappell, ASCAP /Unichappell, BMI; 
Capitol 5265 

WHY DO I HAVE TO CHOOSE -Willie Nelson (C. Monan) 
W. Nelson; Willie Nelson, BMI; Columbia 38 -03965 

HEY BARTENDER -Johnny Lee (J. Bowen) 
F. Dixon; El Camino, BMI; Full Moon 7 -29605 (WEA) 

I'M ONLY IN IT FOR THE LOVE -John Coulee (B. Logan) 
D. Allen, K. Brooks, R. Van Hoy; Posey /Golden Bridge/ Unichappell /Van 
Hoy, BMI /ASCAP; MCA 52231 

BACKSTREET BALLET -Savannah (S. Limbo, S. Maclellan) 
J. Willis, G. Willis, S. Limbo Lowery/Holly -Bee BMI Mercury 814 -360 -7 

THERE'S NOBODY LOVIN' AT HOME -Randy Wright (E. 
Kilory) 
T. Rocco, K. Chater, C. Black; Bibo /Vogue (Welk Group) /Chappell, 
ASCAP /BMI; MCA 52273 

ONLY THE NAMES HAVE BEEN CHANGED -Penny 
Ke 

Robbins; 
sins; 

Kenet Robbins, K. Rbins, BMI; Main Street 93015 

CRAZY OLD SOLDIER -David Allen Coe (B. Sherrill) 
T. Seals, P. Kennedy; WB/Two Sons /Rondo., ASCAP; Columbia 38 -04136 

HOLD ON, I'M COMIN' -Waylon Jennings & Jerry Reed (R. Hall, 
C. Moman) 
I. Hayes, D. Porter; Irving /Cotillion, BMI; RCA 13580 

NIGHT GAMES -CCharlie Pride N. Wilson) ( ) 
N. Wilson, B. Mevis; Royalhaven, BMI /G.I.D., ASCAP; RCA 13542 

OLD FASHIONED LOVIN'- Sierra (P. Baugh) 
D. Gibson; Shyland, BMI; Cardinal 052 

A FIRE I CAN'T PUT OUT- George Strait (B. Mevis) 
D. Staedtler; Music City, ASCAP; MCA 52225 

TOO HOT TO SLEEP -Louise Mandrel) (E. Kilroy) 
R.C. Bannon, J. Bettis; Warner -Tamedane/Three Ships /John Bettis, 
ASCAP; RCA 13567 

THE LADY, SHE'S RIGHT -Leon Everette (R. Dean, L. Everette) 
C. Ryder; V. Haywood, Window, BM); RCA 13584 

DIET SONG -Bobby Bare (B. Bare) 
S. Siverstein; Evil Eye, BMI; Columbia 38 -04092 

STILL IN THE RING -Tammy Wynette (G. Richey) 
M. Garvin, B. Jones; Tree,BMl /Cross Keys, ASCAP, Epic 34 -04101 

YOU'RE GONNA RUIN MY BAD REPUTATION- Ronnie 
McDowell (B. Killen) 
J. Grosso; Tree, BMI; Epic 34 -03946 

AFTER YOU -Dan Seals (K. Lehning) 
P.R. Battle, B. Jones, C. Waters; Tree /Cross Keys (Tree Group), 
BMI /ASCAP Liberty 1504 

C) Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). Recording Industry 

Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 
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From a Black Sheep with good manners... 

THANKS T O 
The members of the CMA for their 
Single Of The Year and Horizon Awards 

iy 

The Dis for their continued support ¡1 

The people at Warner Bros. Records 

Al Gallico 
I 

4 d"a!ktlC l IIII M I MIVEVElflltR'L MAIrilAßGSil lr [ WEll 

For bookings, contact: Frank Stevens, Country Gold Talent, (615)292-5816 Persortlranagemcnt: Gene 

Yy1yf)))Ferguson 
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ARTIST 
Title, Label & Number 
(Dist. Label) 

d 

Ñ 
J 

( 

4 

5 

KENNY 
ROGERS 

In the Dark,e, 
RCA AFL1- 4697RCA 

WEEKS 
AT r1 

2 

33 ALABAMA 
The Closer You Get, RCA 

AHL -1 -4663 RCA 

32 LEE GREENWOOD 
Somebody's Gonna Love 
You, MCA 5403 MCA 

16 EARL THOMAS 
CONLEY 
Don't Make It Easy For 
Me, RCA AHLI -4713 RCA 

40 MERLE HAGGARD 
AND WILLIE 
NELSON 
Poncho And Lefty, Epic 
FE 37958 CBS 

10 BARBARA 
MANDRELL 
Spun Gold. MCA 5377 MCA 

28 RONNIE MILSAP 
Keyed Up, RCA 
AHL1 -4670 RCA 

5 EDDIE RABBITT 
Greatest Hits - Volume 
II, Warner Bros. 23925 WEA 

23 T.G.SHEPPARD 
T.G.Sheppard's Greatest 
Hits, Warner /Curb 23841 WEA 

62 THE BELLAMY 
BROTHERS 
Greatest Hits, 
Warner /Curb 26397 -1 WEA 

8 MERLE HAGGARD 
That's The Way Love 

Goes, Epic FE -38815 CBS 

5 GARY MORRIS 
Why Lady Why, Warner 
Bros. 23738 WEA 

55 HANK WILLIAMS 
JR. 
Hank Williams Jr.'s 
Greatest Hits, 
Elektra /Curb 60193 WEA 

7 JOHN CONLEE 
In My Eyes, MCA 5434 MCA 

25 DAVID ALLAN COE 
Castles In The Sand, 
Columbia FC 38535 CBS 

2 HANK WILLIAMS, 
J R. 
Man Of Steel, 
Warner /Curb 23924 WEA 

27 JOHN CONLEE 
John Conlei s Greatest 
Hits, MCA 5406 MCA 

57 RICKY SKAGGS 
Highways And 
Heartaches, Epic FE 

3799e 

25 WILLIE NELSON 
WITH WAYLON 

JENNINGS 
Take It To the Limit, 
Columbia FC 38562 CBS 

SISSY SPACEK 
Hangin' Up My Heart, 
Atlantic /America 7 -90100 WEA 

ANNE MURRAY 
A Little Good News, 
Capitol ST12301 CAP 

JUICE NEWTON 
Dirty Looks, Capital 
ST.12294 CAP 

CRYSTAL GAYLE 
Crystal Gayle's Greatest 
Flits, Columbia FC -38803 CBS 

DOLLY PARTON 
Burlap & Satin, RCA 
AHLI -4691 RCA 

WAYLON 
JENNINGS 
Waylon & Company, RCA 

AHLI -4826 RCA 

RICKY SKAGGS 
Don't Cheat In Our 
Hometown, Sugar 
Hill /Eoic FE -38954 CBS 

ALABAMA 
Mountain Music, RCA 
AHLI -4229 RCA 

CHARLEY PRIDE 
Night Games, RCA 

AHL1 -4820 RCA 

LOUISE 
MANDRELL 
Too Hot To Sleep, RCA 
AHLI -4820 RCA 

JOHNNY 
RODRIGUEZ 
For Every Rose, Epic 
FE -38806 CBS 

B.J.THOMAS 
New Looks, Cleveland 
International FC 38561 CBS 

TERRI GIBBS 
Over Easy, MCA 5443 MCA 

JOHN ANDERSON 
All The People Are 
Talkin', Warner Bros. 
23912 WEA 

30 27 GEORGE JONES 
Shine On, Epic FE 38406 CBS 

25 22 THE STATLER 
BROTHERS 
Today, Mercury 
812 -184 -1 POL 

33 

34 

35 

CBS 

38 

39 

40 

41 

42 

43 

44 

45 

46 

47 

48 

ARTIST 
Title, Label & Number 
(Dist- Label) 

20 SYLVIA 
Snapshot, RCA 

AHLI -4672 RCA 

138 ALABAMA 
Feels So Right, RCA 

AHLI -3930 RCA 

41 19 THE WHITES 
Old Familiar Feeling, 
Warner /Curb 23872 WEA 

39 7 THE KENDALLS 
Movin' Train, Mercury 
812 -119 -1 POL 

40 19 CONWAY TWITTY 
Lost In The Feeling, 
Warner Bros. 23869 WEA 

JANIE FRICKE 
Love Lies, Columbia 
FC -38730 CBS 

36 26 CHARLY McCLAIN 
Paradise, Epic FE 38584 CBS 

33 6 GEORGE STRAIT 
Strait From The Heart, 
MCA 5320 MCA 

35 27 DON WILLIAMS 
Yellow Moon, MCA 5407 MCA 

45 49 CRYSTAL GAYLE 
True Love, Elektra 60200 WEA 

37 55 JANIE FRICKE 
It Ain't Easy, Columbia 
FC 38214 CBS 

49 7 MOE BANDY 
Devoted To Your 
Memory, Columbia 
FC -38726 CBS 

43 85 WILLIE NELSON 
Always On My Mind, 
Columbia FC 37951 CBS 

46 THE BELLAMY 
BROTHERS 
Strong Weakness, 
Elektra /Curb 60210 WEA 

WILLIE NELSON 
Greatest Hits, Columbia 
KC 237542 CBS 

105 RICKY SKAGGS 
Waitin' For The Sun To 

Shine, Epic FE 37193 CBS 

178 ALABAMA 
My Home's In Alabama, 
RCA AHLI -3644 RCA 

7 MARTY ROBBINS 
A Lifetime Of Song 1951- 
1982, Columbia C2 -38870 CBS 

LARRY GATLIN & 
THE GATLIN 
BROTHERS BAND 
Greatest Hits Volume II, 
Columbia FC -38923 CBS 

16 NITTY GRITTY 
DIRT BAND 
Let's Go, Liberty 51146 CAP 

3 MICHAEL MARTIN 
MURPHEY 
The Heart Never Lies, 
Liberty LT -51150 

159 KENNY ROGERS 
Greatest Hits, Liberty 
LOO 1072 

36 HANK WILLIAMS, 
JR. 
Strong Stuff, 
Elektra /Curb 60223 WEA 

3 DAN SEALS 
Rebel Heart, Liberty 
LT -51149 CAP 

IMESO DEBORAH ALLEN 
Cheat The Night, RCA 
MHL1 -8514 RCA 

42 19 LACY J. DALTON 
Dream Baby, Columbia 
FC 38604 CBS 

48 17 JOHNNY LEE 
Hey Bartender, Full 
Moon /Warner Bros. 
23889 

63 16 CHARLIE DANIELS 
WEA 

A Decade Of Hits, Epic 
FE 38795 CBS 

47 54 JOHN ANDERSON 
Wild And Blue, Warner 
Bros. 23721 WEA 

DAVID ALLAN COE 
Hello In There, Columbia 
FC -38926 CBS 

67 26 VERN GOSDIN 
If You're Gonna Do Me 

Wrong (Do It Right), 
Compleat CPL -1 -1004 POL 

60 287 WILLIE NELSON 
Stardust, Columbia JC 

35305 CBS 

79 7 LEE GREENWOOD 
Inside Out, MCA 5304 MCA 

68 27 MICKEY GILLEY 
Fool for Your Love, Epic 
FE 38583 CBS 

53 35 THE OAK RIDGE 
BOYS 
American Made, MCA 
5390 

62 35 KENNY ROGERS 
McA 

We've Got Tonight, 
Liberty LO 51143 CAP 

66 50 MERLE HAGGARD 
Going Where The Lonely 
Go, Epic FE 38092 CBS 

59 32 SHELLY WEST 
West By West, 
Warner/Viva 23775 WEA 

73 157 THE OAK RIDGE 
BOYS 
Greatest Hits, MCA 5150 MCA 

64 59 EARL THOMAS 
CONLEY 
Somewhere Between 
Right And Wrong, RCA 

AHL -1 -4348 RCA 
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55 
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57 
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62 
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CAP 

Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). 
Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). Recording 

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle). 

Country 
LANDMARK DALLAS VENUE 

Longhorn Marks Its 25th Year 
By KATY BEE 

DALLAS -Coinciding with Coun- 
try Music Month and the Country 
Music Assn.'s 25th anniversary, the 
Longhorn Ballroom here is celebrat- 
ing its own silver anniversary this 
month. The landmark venue, once a 
home base for Bob Wills & the Texas 
Playboys, is commemorating 25 
years under the same ownership and 
management. 

The Longhorn's contributions to 
country music have been ongoing 
through the years. The club helped 
establish such contemporary greats 
as Willie Nelson, Charley Pride and 
Ray Price, while showcasing new ho- 
pefuls, rising talents and certified su- 
perstars on the country circuit. 

This month brings a number of 
these performers back for an anniver- 

sary celebration coordinated by 
Doug Grooms, manager of the Long- 
horn Ballroom and son of the 
founder, Dewey Grooms. Among 
those scheduled to appear are Ronnie 
Milsap, Michael Murphey, Asleep At 
The Wheel, John Anderson, Ray 
Price, George Jones, Moe Bandy and 
Joe Stampley. Willie Nelson, origi- 
nally invited to participate in the 
month -long festivities, declined due 
to shooting on his new movie, "The 
Songwriter," now on location in Aus- 
tin with Kris Kristofferson. 

The entertainment budget, says 
Grooms, is around $100,000, and 
tickets for the various acts headlining 
during anniversary activities will 
range from $7 to $15. Normally, the 
Longhorn brings only two major na- 
tional performers into the venue per 

month. Grooms says that even with- 
out superstar entertainment, the 
club's 1,900 seats stay filled with reg- 
ular clientele. 

Once a main point of interes t on 
the Dallas touring trail, the 27,500- 
foot Longhorn Ballroom was origi- 
nally built for Bob Wills, renowned 
as the "father of Western swing," and 
once was known as Bob Wills' RE nch ' 

House. His famous inlaid silver dol- 
lar bar and horse stable were un que 
tourist attractions in the club. Today, 
the Western motif continues in the 
mammoth nightclub, once mangy ged 
by Jack Ruby. 

Negotiations are under way for a 
video project which would cap ure 
the Longhorn's 25th anniversary cel- 
ebration for later airing as a tv 
special. 

NoshvilleScene 
Continued from page 55 

Azoff doesn't anticipate a Bowen la- 
bel on the boards until the comple- 
tion of the contract. 

Azoff, who spent time in Nashville 
during both Fan Fair and the DJ 
Convention, says he "loves what's 
going on in Nashville." He adds that 
he would like to have "more than one 
label operation based there," indicat- 
ing perhaps the MCA division plus 
other joint ventures. At the moment, 
Azoff says he's been looking for large 
office space and is considering build- 
ing his own MCA Nashville head- 
quarters to house the record compa- 
ny, MCA Music publishing, and the 
branch. 

And what does Jimmy Bowen say 
to all this? "I've been approached by 
Irving to start my own label, yes, " he 
says with a chuckle. "And I've also 
been approached by Warner Bros. for 
a new longterm contract when this 
one expires next year. My lawyers are 
looking at both deals, though fortu- 
nately I'm in no hurry to make any 
decisions yet." 

And what about Larry Gatlin, 
who's rumored to be t -h -i -s close to 
signing on the dotted line with MCA 
Records? Azoff confirms it, and adds 

Opry Star McGee 
Dies At Age 83 

NASHVILLE -Kirk McGee, a 
star of the Grand Ole Opry since 
1926, died at his home in suburban 
Franklin of a heart attack Oct. 24. 
He was 83 and had last appeared on 
the Opry the weekend immediately 
prior to his death. 

Long identified with the act that 
included his brother, Sam, McGee 
also performed with such legendary 
country music figures as Uncle Dave 
Macon and Fiddlin' Arthur Smith. 
Sam McGee died in 1975, and Kirk 
continued on the Opry, both as a so- 
loist and as a member of the Fruit Jar 
Drinkers. 

Mandrel) Receives 
Metronome Award 

NASHVILLE -The Nashville 
area Chamber of Commerce present- 
ed this year's annual Metronome 
Award to Barbara Mandrell at a lun- 
cheon hosted by Mayor Richard Ful- 
ton Oct. 12. She was honored for her 
contributions to the city's civic and 
music -related projects. 

The first recipient of the Metro- 
nome Award was producer Owen 
Bradley in 1966. Since then, other 
winners have included Dolly Parton, 
Chet Atkins, Roy Acuff, Minnie 
Pearl, Johnny Cash and Roy Clark. 

that Gatlin is going to be in Florida 
writing some new songs for the pro- 
ject with none other than country's 
newest hit producer, Barry Gibb. It's 
known that Gatlin has been in Mus- 
cle Shoals talking with Rick Hall, 
but so far, he hasn't announced a 
producer for what could be his first 
MCA album. Could Bee Gee Gibb 
now be in the running, too? 

In the ongoing interest of fairness, 
we'd like to reprint an excerpt from a 
letter we received from Richard Sar- 
bin in response to a recent column 
criticism about the alleged heavy - 
handed conduct of Marshall Cren- 
shaw's road manager, Steve Vando, 
at the September Record Bar 
convention. 

Sarbin is Crenshaw's New York - 
based personal manager. He called us 
immediately after seeing the column 
item to present Vando's side of the 
story, and followed up with a letter. 
Emphasizing Crenshaw's full sup- 

port of road manager Vando, Sarbin 
writes: 

"Although we are not condoning 
what occurred between Steve Vando 
and the video cameraman, Marshall 
and I know that there were a tremen- 
dous amount of aggravating prob- 
lems that existed with the production 
of the event. Very few people cooper- 
ated with us regarding load -in and 
sound check, and the show went on 
two and a half hours later than sche- 
duled ... Mr. Vando was not in- 
formed about a video and is under in- 
structions from management to 
prohibit any unapproved video from 
taking place. 

"Moreover, Steve Vando is by far 
the most capable tour manager I 
have ever worked with, and Marshall 
is totally supportive of Steve's excel- 
lent work. He came highly recom- 
mended to us by a number of Warner 
Bros. VPs and I would highly recom- 
mend him to anyone at any time . . . 

We're hoping he'll do all of Mar- 
shall's tours in the future." - Country Dee Jays - 

You've seen "Family Feud" on TV. 
Be on the lookout for the new hit single 

"PLAYING THE FAMILY FEUD" 
c/w #T-101 

"SMALL TOWN SATURDAY MGM" 
in the mail to your station now! 

Featuring 
Sensational 
Artist 

PATSY 

LANE 

Exclusively on TRUITT RECORD LABEL 
Distributed by: ALBUM GLOBE INC. 
P.O. Box 1569, Hendersonville, TN 37075 Phone (615) 
824 -9100 

www.americanradiohistory.com

www.americanradiohistory.com
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MARKETPLACE 
Check Type of Ad You Want 

REGULAR CLASSIFIED (ALL ADS WITHOUT THE BOR- 
DER): $1.55 per word -Minimum ad order $31.00. 

D DISPLAY CLASSIFIED Ad (ALL ADS WITH BORDERS OR 

REVERSE LAYOUTS): $64.00 per inch, 4 insertions $58.00 
per, 12 insertions, $55.00 per, 26 insertions $52.00 per, 52 in- 

sertions, $42.00 per Price discounts based on consecutive issue fre- 

quency. 

[] FANCY BORDER, $5.50 PER INSERTION. (DISPLAY ADS 
ONLY) 

r ] REVERSE CHARGE: $6.50 per insertion. (DISPLAY ADS 
ONLY) 

H BOX NUMBER c/o Billboard, $6.00 service charge. 

r1 FOREIGN ADS NOW SAME PRICE AS U.S. 

* 
* NAMF 

* ADDRESS 

* 

ADDRESS ALL ADS: Billboard Classified, 

1515 Broadway. New York, N.Y. 10038 

Phone: Jett Serrette 212/764-1388 -In New York y 
(800) 223 -7524 Toll Free -out al Slate T 
All major credit cards accepted 

* Check Heading You Want 

HOME VIDEO * SONGWRITERS 

1:1 

JOBS AVAILABLE 

HELP WANTED 

* COLLEGES * REHEARSAL SPACE 

ANNOUNCEMENTS 

MANY OTHERS 

PAYMENT MUST ACCOMPANY ORDER 
AGENCY DISCOUNTS NOT APPLICABLE ON CLASSIFIED ADS 

Amer. Express 

Diners Club 

Visa 

CITY STATF 71P Master Chg. 

Bankxr * TELEPHONE ** * * * * * * * 7[ 
1 1 * * * * ñ * * * * * * * * * * *T 

BUSINESS 

OPPORTUNITIES 

REAL ESTATE 

FOR SALE 

GOLDEN OLDIES 

MISCELLANEOUS 

DISTRIBUTING SERVICES 

ELECTRONIC GAMES 

Credit Card Number, 

Expires 

Signature 

FOR SALE 

PICTURE DISCS 
CASSETTES a LP's 

Overruns, Reissues, you name it, we have it! 

Our catalog lists 1,000's of titles at affordable 
and profitable prices. 

TRY US YOU'LL LIKE USI 
Call or write for our free catalog. Dealers only. 

ABA Record Distributors, Inc. 
1467 Pinewood St. 
Rahway, N.J. 07065 

201-574-0900 

1711.1 MUJSIC 
I I 

/IU'l' 11219 RANDALL ST. "B" 
SUN VALLEY, CA 91352 

(213) 767 -6803 

CUT -OUTS 
OVER RUNS AND MID -LINES 

Write or call for current catalog' 

EXPORT TO ALL 
COUNTRIES 12" & LP'S 

We specialize in all disco dance re- 
leases from U.S. and Canada. We 
have the best stock and service. Try us. 

EXPORT -O -DISC 
855 E. CONKLIN ST. 

FARMINGDALE, NY 11735 
CALL (516) 694 -4545 

TELEX. 4758158 IMPTDISC 

DUPLICATORS 
Ampex Hi -speed cassette 

From $1500. 
Owner financing available 

312- 664 -3997 

DISTRIBUTOR 

WHOLESALE ONLY 

We are specialists on: 12" records, 
blank audio, blank video, video games 
accessories ... Weekly sales sheets. 

STRATFORD DIST. INC. 

86 Denton Ave. 
Garden City Park, NY 11040 
212 -343 -6920, 516 -877 -1430 
800 -645 -6558, Telex 6852201 

DRNERS 
IMPORTS CUT -OUTS ACCESSORIES 

ON SALE NEW POLICE LP & CASSETTE $4.9 
or** NEW LOCATION tin 

31 Brookvale Ave. 
West Babylon, N.Y. 11704 

For Free Catalog Call (516) 587 -7722 

OVER 150 T.V. 
TITLES 

Are among the more than 3,000 budget 
Album. 8 -Track and Cassette titles in stock. 
Call or write for our free giant catalog. 

RECORD -WIDE DISTRIBUTORS, INC. 
1755 Chase Dr. 

Fenton (St. Louis) MO. 63026 
(314) 343 -7100 

PIANO FOR SALE: Yamaha G2J, 3 yrs. old, 5ft.. 
7in. Grand Piano, polished white, immaculate 
cond. $7800.00 (516) 271-8691. 

NCR CASH REGISTERS 
4 Model #2140 -7214 with data 
capture, additional memory and full 
reporting capacity. 2 years old $2,000 
each. 

BRUCE CARLOCK 
Nashville, TN 
615 -255 -7315 

KATE BUSH 
PUBLICATIONS!!! 

A newsletter has been compiled by 
Kate's fans in North America. Discover 
more about this talented British singer/ 
song- writer and her music by sending 
$1.50 for the first issue. 

Break -Through 
Box 160 

Hartney, Manitoba 
ROMOXO, Canada 

$1,000,000.00 
Bankruptcy Auction 

Complete tape duplicating plant. Recording 
studio equipment AV equipment. 

Auction date -Nov. 16, 1983 
Marshall Nachbar & co. 

4040 No. Kedzie 
Chicago, Ill. 60618 

For information 

312 -866 -9445 

CASSETTES 
Cut -outs and imports at a budget 
price - we specialize in cassettes 
and 8 -track tapes. call or write 
for free list and prices. 

J S J DISTRIBUTORS 
6620 W. Belmont, Chicago, IL 60634 

(312) 286 -4444 

DROP EVERYTHING 
AND SEND FOR YOUR 
FREE CATALOG NOWT 

Imports, Gospel, Soul, Rock, Country & 
Western, LPs, Cassettes, Oldies 45'S 
CUTOUTS, IMPORTS AND MORE! 
MARNEL DISTRIBUTING CO. 

P.O Box 953 
Piscataway, N.J. 08854 

Tel: (201) 560 -9213 

COMPACT DISCS 
Available soon: Michael Rogers solo Steel Drum 
masterpiece "DIGITAL STEEL on Compact 
Disc. Featuring 3 compositions not found on the 
album, this unique recording clearly shows the 
great advantages of the digital recording medi- 
um. Includes virtuoso performances of "Fur 
Elise ", "Moonlight Sonata ", "Misty ", "Yester- 
day" and 11 more. Available in December. "CIV- 
IL RICE" by Milwaukee's high -tech working 
dass group EINSTEIN'S RICEBOYS is a 17 
song New Wave Compact Disc, also available in 
December. To win a Compact Disc player, 
asnwer the 5 questions concerning "CIVIL 
RICE ". Question #2: Who mastered the record 
and where? u (law 

RECORDS 
Coral Gables FL /(305) 446 -2477 

WHILE OTHER PEOPLE are raising thei 
prices, we are slashing ours. Major label LP's as 
low as 500. Your choice of the most extensive 
listings available. Send $5.00 for catalogs. Scor- 
pio Music, Box 391 -BC, Bensalem, PA 19020, 
USA. 

DANCE FLOOR 

* * * * * * * * * 
THE MUSIC SERVICES * 

MODULAR LIGHTED DANCE FLOOR 

Distributors welcome - trouble free - * 
low cost - controllers available. 

Call or write: 

MUSIC SERVICE * 
327 S. Miller Rd., Akron, OH 44313 

(216) 867 -1575 * 
* * * * * * 

APPAREL 

BRANCO DESIGNS, INC. 
Finest printable sportswear. Quality designs 
our priority. Custom design concession shirts. 

Wear the best! 
Contact: 

BRANCO DESIGNS, INC. 
404 Josiane Court 

Altamonte Springs, FI. 32701 
305- 339 -4888 

BOXES FOR 
AUDIO & VIDEO 

CASSETTE 
LONG BOXES 

12" Pilfer Proof Heights 8 form fit. Beautiful 
stock designs 8 custom printing. 45 RPM 
cardboard record backers. 

VHS & BETA BOXES 
IN STOCK- INSTANT SHIPMENT 

Low Prices -Free Samples 

PAK -WIK CORPORATION 
128 Tivoli St., Albany, NY 12207 

518 465 -4556 Collect 

BUSINESS OPPORTUNITY 
INVESTOR /PARTNER wanted for Rock 
Group. First 45 to go. Contact Stang Manage- 
ment /Records, Mr. Peck. (312) 399 -5535, P.O 
Box 256577, Chicago, IL 60625. 

DISTRIBUTING SERVICES 

GENUINE STYLI. HEADPHONES. CARTRIDGES 

We distribute at best factory (or below) 
pricing to th'e trade on SHURE. AUDIO 

TECHNICA. PICKERING, ORTOFON. ADC. STANTON. 

GRADO. SENNHEISER. 

(800) 223 -0111 
(212) 435-5100 

MAGNETRONIX INDUSTRIES 
1689 46th St.. Brooklyn, NY 11204 

Telex. 426449 INTEL (ITT) 

RECORDING TAPE L ACCESSORIES 
24 -HOUR FREIGHT PAID SERVICE 

Best Selection -Best Service -Best Fill 

MAXELL TDK DISCWASHER SONY 
MEMOREX - FUJI ASTROCADESHURE 
AMARAY SCOTCH SAVOY RECOTON 
EVEREADY AUDIO TECHNICA DYNA- 

SOUND BASF DURACELL SOUND 
GUARD TRACS ALLSOP many, many 
more SEND FOR FREE CATALOG 

A.I. ROSENTHAL ASSOCIATES 
Dept. A. 1035 Ives Or.. Wenin,kr. PA 18974 12151 4418900 

DEALERS tort 
TOLL FREE ORDERING: (800) 523 -2472 

RECORD PRESSING 
SERVICES 

RECORD PRESSING 
45's AND LP's 

COLORED VINYL 
SPECIAL PACKAGING 

QUALITY WORK 
FAST SERVICE 

Call Al Cohen for quotes 

PeTeR PaK 
INDUSTRIES 

(201) 544 -4214 

BUTTONS 

Whin buttons, BUTTONS! 4.1.2.11.1 
,,rder a $50 or 5 100Ielb, Master sampler pak ro see all the 

newest of Our 60,080 designs' Were the worlds largest 

disc of licensed and novelty pins wlin over 100 new 

designs moldy) We take tell returns and even lake rel Jrns 

of other buttoncompanres Puff you got stuck with' If you re 

caymg more than 40C per button you're gelling dpd ,fill 
Kms that can't swing 8 981or an Ipcan afford a buck 10' a 

hu'nn Ask for our 83 catalog NOWII 

. Botts Muter. P 0 Bo. t 29 Bridgeport PA 19405 

1- 18001523- 1197- Iu0wq n you don t have a phone 

1- 12151271- 1966 -IPA1 directory listing Or business 

card- don 1 waste your lime 

BUY DR DIE 
Button addicts need their habitual fix. We 

supply uncut humor and potent originality 
straight from the source. Don't deal junk! We 

push buttons! T -SH RTS also! Free illustrat- 

ed order form and samples! 
EPHEMERA, Inc. (415) 552 -4199 

P.O. Box 723 San Francisco, CA 94101 

SCHOOLS & 

INSTRUCTIONS 

The Musk Business Institute 
A CAREER PROGRAM IN MUSIC: course 

includes recording, studio, concert and video 

production; artist representation and man- 

agement retailing and wholesaling; record 

promotion and marketing; copyright and music 

industry law; songwriters and music publishing; 

and more. Employment assistance. Accredited. 

Financial aid available. Write for free brochure 

and career guide. MOI, Suite 400B, 2970 

Peachtree Rd., N.W., Atlanta, GA. 30305. 

1404) 231 -3303. 

TAPES 

WHY PAY MORE ? 
cassette aetrK wanks. 3m tape 

1-45 cass. .65 8trk. .89 
46-60 cass. .74 Btrk. .97 
61 -80 cass. .80 8trk. 1.06 
81 -90 cass. .94 Btrk. 1 15 

CASSETTE 8 8TRK DUPUCATORS. CUSTOM 

DUPLICATION. SHRINK WRAP 8 LABEL ADD 45e 

TRACKMASTER'INc 
1310 South Dixie Hwy. West 

Pompano Beach Fia.33060 
Tel: (305) 943 -2334 

PROFESSIONAL BLANK TAPE 
Custom Cut 8 Track and Cassettes. 90 dif- 
ferent lengths in one minute increments. 
Prices start at .85. 

8 -T & cass. Duplicators Low cost Shrink 
Wrappers Tape Players & Recorders Re- 
cording Supplies. 
CALL TOLL FREE 1 (800) 237 -2252 

In Florida call collect (913i 7784442 
BAZZY ELECTRONICS CORP. 

3018 Avenue "C" Holma 844ach, Florida 33510 
Master Card 6 Visa Welcome 

-BLANK AUDIO & VIDEO 
CASSETTE -8 -TRACK 

Direct from manufacturer -below whole - 

sale -any length cassettes -4 different 
qualities to choose from -Ampex 8 Agfa 
bulk and reel master tape from V." to 2 ". 
Cassette duplication available Can for 
brochure 

ANDOL AUDIO PRODUCTS, INC. 
4212 14th Ave., Brooklyn, N.Y. 11216 

Call Toll Free 800- 221 -6578 
N.Y. RES. (212) 435 -7322 

BLANK CASSETTE TAPES 

C -60 as low as 500 
C -90 as low as 670 

Master, music and duplication 
grades. Cassette duplication, custom 
lengths C -1 through C -120. Labels 
Norelco type boxes, storage racks 
and more. Why spend more than you 
have to? 

Call or write for catalog. 
IMAGE MAGNETICS 

91 Rt. 23 South, Riverdale. NJ 07457 
(201( 835-1498 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 
EASY -TO -USE. IN-EXPENSIVE 
RE- USEABLE & DISPOSABLE 

5 SELECTIVE MODELS 

-FOR SAMPLES AND PRICES - 
CONTACT 

C& D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY. 42240 

502/885 -8088 

ANNOUNCEMENTS 
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CUPOLA PRODUCTIONS 
Publishes ROCKINGCHAIR 

A review magazine for librarians and 
popular music fans who buy records. 
We published the issues monthly from 
April 1977 thru July 1982. (Back issues 
are available at most Universities and 
Public Libraries or on inter -library loan. 
Check out our yearly 40 Best of the 
Year for Singles and Albums. RC, Jan- 
uary issues; VOYA, February issues.) 
ROCKINGCHAIR is now published in 
VOICE OF YOUTH ADVOCATES. 
(VOYA, P.O. Box 6569, University, AL 
35486. Subscription: $20 yearly. Sam- 
ple copy: $3.00.) For display advertis- 
ing, call Rita Rush (212) 693 -1717. 
Deadline for display advertising is 2 
months before regular issue. The re- 
views of children recordings are pub- 
lished in EMERGENCY LIBRARIAN, a 
Canadian Publication. Review product 
copies of new releases are always wel- 
come for review. We publish all types 
of reviews of records except classical 
and jazz. New reviewers are always 
being sought. Write for details, enclose 
SASE. Send review copies to JOHN 
POLITIS, EDITOR, ROCKINGCHAIR, 
966 N. Randolph St., Philadelphia, PA 
19123. Publisher: Stan Nodvik. Editor: 
John Politis. CUPOLA PRODUC- 
TIONS, CABLE ADDRESS: Cupola 
Philadelphia. The multi -media compa- 
ny in entertainment, documentation 
and education. 

ATTENTION! 
Steve Nelson A.K.A. Nelson Ellis 
Tommy Wooten, Eddie Jones, 

Peter Caballer 
known as 

"The Imaginations" 

You four are still under a personal man- 
agement contract bound 16 years ago 
with my lawyer Malcom Rosenburg. 
This means that any singing or playing 
as a musician or any other capacity in 
the music business at 20% of your in- 
come is due to: 

Stanley G. Nodvik 
Cupola Productions 

966 No. Randolph St. 
Philadelphia, PA. 19123 

Also the songs written by Steve Nelson 
and "Summer Breeze" by Tommy 
Wooten will be recorded soon. The 
copyrights on these songs were taken 
out jointly in my name and yours. To 
avoid a lawsuit, please contact my law- 
yer Malcom Rosenburg, Philadelphia, 
PA. 

Cupola Productions was founded on 
June 1971. Cupola Productions cable 
addtess: Cupola Philadelphia. We are 
in communication with our clients via 
IBM 85 communications modula. 24 
hrs. a day -7 days a week. Cupola Pro- 
ductions- multi -media company enter- 
tainment, documentation and educa- 
tion. 

Publisher assumes no responsibility for the above 
advertisement 

HELP WANTED 

RADIO JOBS! 
10 000 radio lobs a year for men and women are listed 
in the American Radio Job Market weekly paper Up 
to 300 openings every week. Disk Jockeys News - 
people and Program Directors. Engineers. Sales 
people Small. medium and malar markets all for- 
mats Many lobs require little or no experience' One 
week computer list $6 00 Special Bonus six con- 
secutive weeks only 514 95 -you save $21 

AMERICAN RADIO JOB MARKET 
6215 Don Gaspar, Dept. 2 
Las Vega, Nevada 89108 

STORE MANAGER 

Wanted for Manhattan record store. Must have 

experience in buying and knowledge in Clas- 

sical, Jazz (nostalgia) and Shows. Excellent 

opportunities. Send a full detailed resume to: 

Box 7525, Billboard 

1515 Broadway, New York, NY 10036 

BLANK TAPE & 
ACCESSORIES 

Est. distributor seeks reps and full time sales- 
people. Commission, salary, expenses. Es- 
tablished accounts available; Nassau Suffolk 
Queens, Brooklyn and Manhattan. 

Sentry Industries 
212- 931 -2997 
914- 664 -2909 

CHART RECORD 
SERVICES 

THE FASTEST, MOST DEPENDABLE 
SERVICE IN THE WORLD 

Attn: MTERNATIONAL RADIO STATIONS. DISCOTHEQUES 

and PRIVATE COLLECTORS. 

Subscribe to Olt AUTOMATIC AIRMAIL SERVICE l0r 45's. 
LP's. and Cassettes from ait the charts. 

Special Orders Welcome 

AIRDISC USA 
P.O. Box 835, Amityville, N.Y. 11701 

www.americanradiohistory.com

www.americanradiohistory.com
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(ounEry 
Retailers: Sales Are Picking Up 
Economic Upturn Credited With Single, Album Increase 

By ANDREW ROBLIN 
NASHVILLE -As the economy 

continues to improve record sales, 
country retail activity is also picking 
up steam, according to national re- 
tailers who deal in singles and LP 
product. After the disappointment of 
what one retailer described as "the 
horrendous summer of 1982 and the 
slow winter of 1983," the summer's 
turnaround in country sales came as 
a welcome relief. 

"I'm selling quantities I didn't 
think I'd see again," observes Bill 
Galeza, singles buyer for National 
Record Mart. "I used to place auto- 
matic orders for 1,000 singles of a 
popular artist, but when the price 
jumped from $1.69 to $1.99, I cut 
back to around 400 pieces. Now it's 
back up to 1,000 again, expecially on 
crossover artists." Galeza says sales 

SONGWRITING 

SONGWRITER: THE GUILD was organized to 
help writers produce good songs and sell them. 
We've been very successful on placement. Na- 
tional Songwriters Guild, 2421 Walnut Rd., 
Pontiac, MI 48057. 

SONGWRITERS 
We bring your songs to lite inexpensively with 
top session players from THE DOOBIE BROS. 
BOZ SCAGGS. THE JACKSONS. GEORGE 
BENSON.etc Call write for free sample tape 

9 OONLIG 8 8 D(1 OS 
213 893 -0257 or 665 -7464.5313 Bakman Ave 

Box 124 No Hollywood. CA 91601 

GOLDEN OLDIES 

45 RPM RECORDS 
THOUSANDS IN STOCK 

Music of the 50's, 60 s. 70's and 80 s 

RECORDS UNLIMITED 
7968 Belair Rd., Baltimore, Md 21236 

(301) 882 -2262 

(Please no collect calls) 
Send for Free Oldie catalog. All major credit 
cards accepted. Please include $2 00 tor 
postage and handling. 

OLDIES 45's 
CURRENT 45's 

Vast selection. Fast personal 
service. Visa, MC, quantity 
discounts. New 83 -84 Giant Oldies 

Catalog. Only $2.00. 

GOLD VAULT 
Box 202 

Oshtemo, MI 49077 
616- 349 -9413 

figures for the 75 -store chain now av- 
erage 25% above results in country 
for the same period last year. Heavy 
growth areas he cits are suburban 
Pittsburgh, Ohio and West Virginia. 

Cassettes carry the bulk of selling 
power in the chain, accounting for 
40% of total country album sales. 
Eight -tracks have been nearly phased 
out and are now sold only as budget 
items. 

Similarly, Sandy Zaglin, singles 
buyer for Lieberman Enterprises, 
credits the economic recovery with 
exercising a positive influence on his 
firm's overall sales, including coun- 
try. He says country has improved 
approximately 15 % -20% over last 
year, though it's still not up to the 
halcyon days of five years ago. Ex- 
pansion has let Lieberman's into new 
territory in Wyoming and enlarged 
areas already served in Montana and 
Nebraska. "Jukebox operators are 
beginning to get over the shock of the 
increase in their copyright licenses," 
Saglin says. 

Chuck Blacksmith, merchandiser 
for the Fred Meyer/Music Mart or- 
ganization, finds that country sales 

WANTED TO BUY 
8 TRACK CASSETTE CUT -OUT surplus, etc. of 
old time Blues and Black Gospel -any quantity. 
Ron Karlin, Kar -Co, 9420 Poinciana Pl., Suite 
204, Ft. Lauderdale, Fla. 33324. 472 -2773. 

BOOKKEEPER 

BOOKKEEPER (full charge) for growing record 
company. Record company experience pre- 
ferred. Reply to: Box 7526, Billboard, 1515 
Broadway, New York, NY 10036. 

COMEDY MATERIAL 
NOT COMEDY: CURRENT artist bios, daily 
calendar, much more for weekly pros! Write on 
letterhead for free issue: Galaxy, Box 20093 -A, 
Long Beach, CA 90801. 

FREE SAMPLE OF radio's most popular humor 
service! Write on station letterhead: O'Liners, 
1237 Armacost, #6-B, Loe Angeles, CA 90025. 

FUN -MASTER 
PROFESSIONAL COMEDY MATERIAL 

(The Service of the Stars Since 1940) 
THE COMEDIAN" 

12 Available Issues $50 -Pus 15 postage 
"NOW TO MASTER IRE CEREMONIES SIS plus S3 postage 
ANNIVERSARY ISSUE All different( S40 plus S3 postage 

35 "FUN- MASTER- Go, Files tall different' 
Silo plus S10 postage 

BILLY GLASON 
200 W. 54th St., N.Y.C. 10019 (212) 265 -1316 

"140 FREEBIES I'M PROFESSIONAL!!' 

DEEJAY SPECIALS! MONTHLY gagletter! In 
dividualized Service! We have it all. FREE In 
formation package. PETER PATTER, P.O. Box 
402-B. Pinedale, CA 93650 

REAL ESTATE 

CINCINNATI 
BILLBOARD BLDG. 

64,000 sq. ft. for sale or lease. Heavy power, off street park- 
ing, 30,000 ft. of well planned & beautiful offices. On bus 
stop. Below market rental or sale. Immediately available. 
Ideal for distributors, volume mail users, publishers, as- 
sembly, printers etc. For details call: 

Ferd Ciernen 
513-721-4200 

Secluded Camden 
Showcase 
Tennessee 

Fabulous 2 year old, 2400 sq. ft. 2 story 
contemporary of natural wood, glass and 
stone with 1600 sq. ft. basement with rec. 
room. 3 bedrooms, 31/2 baths. Too many 
amenities to list. Everything from balconies to 
whirlpool baths with 24k gold fixtures. 
Qualifies as a better H&G showcase on 25 

wooded acres with lake, PV'D dr. Quiet, 
peaceful and beautiful. 90 min. drive from 
Nashville, 5 min. to Kentucky lake. Divorced 
and must sacrifice at 2 /,rds. value. Price 
$284,900 Nego. with some terms. 

901 -584 -7478 
584 -4017 after 5pm 

WHEN REPLYING 

TO ADVERTISERS 

PLEASE 

MENTION 

BILLBOARD MAGAZINE 

this summer are exceeding last sum- 
mer's sales by close to 10 %. Black- 
smith contends that exceptional re- 
leases from key country artists have 
contributed to the surge. He points to 
Alabama's catalog, as well as the 
Merle Haggard/Willie Nelson "Pan- 
cho And Lefty," album, as sales 
leaders. 

Likewise, economic improvement 
and strong product releases are the 
factors cited by Cathy Schaff, album 
buyer for Seattle -based Budget Re- 
cords & Tapes, primarily a one -stop 
operation. She says that cassette sales 
are increasing dramatically, running 
neck- and -neck with LPs in some lo- 
cations and surpassing albums in oth- 
ers. Budget no longer stocks 8- tracks. 

Not all retailers who have seen bet- 
ter sales credit the economy. "Things 
have turned around pretty decently," 
comments John Jankowski, singles 
buyer for Radio Doctor's, "but the 
slump still continues to a point. 
Country product has sold slightly 
better than last year," he says, fur- 
ther characterizing this summer sales 
as "not rosy, but strong." Radio 
Doctor's conducts a bare -bones, 
warehouse retailing program, playing 
down store fixtures and expensive ex- 
tras to keep prices as low as possible. 
In keeping with its low- overhead ap- 
proach, Radio Doctor's will confine 
expansion in the immediate future to 
new product lines, such as Compact 
Discs, within existing stores. 

Camelot's Southeastern regional 
manager, Vern Benke, has seen evi- 
dence of the recovery in country 
sales. But he says, "It doesn't seem to 
be as strong, frankly, as the pop turn- 
around." He views the aggressive 
merchandising and marketing cam- 
paigns inaugurated this spring by 
RCA and WEA as helpful in exploit- 
ing the economic upswing. 

Sales of cassettes, Benke says, have 
not picked up as quickly in country 
as in other genres. Country has made 
new inroads in the urban areas of 
Michigan and Ohio for the 145 -store 
chain, he points out, adding, "The 
turnaround might be strongest there 
as far as country music is con- 
cerned." Camelot plans no less than 
seven store openings in the coming 
months, including sits in Arkansas, 
Maryland, North Carolina, Ohio and 
West Virginia. 

Some retailers dissent from what is 
otherwise an upbeat description of 
retail activity this summer. "We've 
seen no effects of the recovery," says 
Dan Stebbins, retail music buyer for 
Western Merchandisers of Amarillo, 
"but we're not hurting, thanks to the 
traditional strength of country music 
in Texas." Arthur Gillis, merchan- 
dise manager for records and tapes 
with Schwartz Bros. of Lanham, 
Md., also sees no evidence of an eco- 
nomic turnaround in sales for his 
firm's Harmony Hut chain, adding 
that this summer's sales were about 
equal with sales for the same period 
last year. Despite the absence of re- 
covery, Gillis says that cassette sales 
have equaled disk sales in the country 
format. 

Salem Concerts 
Back On The Road 

NASHVILLE -The Salem Spirit 
concert series resumed Friday (28) in 
Pittsburgh after a summer hiatus. 
The second half of the '83 R.J. Reyn- 
olds- sponsored tour with Alabama, 
Juice Newton and the Thrasher 
Brothers consists of 15 dates across 
the U.S. 

During the spring dates, approxi- 
mately 250,000 fans turned out to see 
the package in 15 shows. 

Boots Randolph Tries Jazzy Crossover 
By JACK McDONOUGH 

PALO ALTO, Calif. -A unique 
crossover collaboration between jazz 
saxophonist Richie Cole and country 
saxophonist Boots Randolph has 
generated unusual promotion and 
marketing efforts that Randolph says 
"may open up something new for 
both of us." 

The album, "Yakety Madness!" on 
the Palo Alto label, was recorded 
mostly at Nashville's Sound Empori- 
um with Music City session men, 
with two of the 12 tracks done with 
Bay Area players at the Music Annex 
here. The tunes include "Yakety 
Sax" (Randolph's old hit) and "Jam - 
balaya" (the A and B sides of the sin- 
gle), plus "Flamingo," "Night 
Train," "Wabash Cannonball," 
"Walking With Mr. Lee," "Body 
And Soul" and a medley of Southern 
standards. 

The sessions resulted from a pro- 
posal by Cole that was cemented 
when he traveled to Nashville to dis- 
cuss possible material and ended up 
playing some duets with Randolph at 
his Printer's Alley nightclub. Since 
then, the two have appeared together 
at several Midwest concerts; Cole 
manager Jim Cassell says he is now 

working on lining up both jazz club 
and jazz festival dates for the two for 
the first half of next year. 

Cole is also featured in a one -hour 
video shot by Nashville PBS outlet 
WDCN last November at Ran - 
dolph's club, now being made avail- 
able to PBS stations nationally. The 
single, a two -minute remake of Ran- 
dolph's 1959 smash instrumental 
novelty, has been serviced, says Palo 
Alto promotion chief Don Graham, 
to approximately 53 AC stations in 
the U.S and it's being serviced to all 
key one -stops with jukebox title 
strips. 

This is the first time the Palo Alto 
label (formerly Palo Alto Jazz) has 
lifted a single from one of its LPs for 
a special push. "It's a highly identifi- 
able copyright," says Graham in ex- 
plaining the move. "Operators seeing 
the title will remember that it was a 
multi -million seller first time 
around." While Graham says the 
timing of the label's name change 
was coincidental, he emphasizes that 
the Cole/Randolph collaboration is 
symbolic of Palo Alto's effort to 
move into a broader market. 

CONGRATULATORY COUPLE -RCA's Deborah Allen, right, and husband/ 
songwriter Rafe Van Hoy, left, extend congratulations to Ronnie Milsap af- 

ter his performance on the CMA Awards Show. 
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LLOYD LINDROTH 
(And His World's First Electronic Harp) 

Now appearing through November 19 at .. . 
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Jack Vaughn & 

Manfred Mortiz 

For The Opportunity 
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Insight! 

GEORGE MICHAUD 
TALENT AGENCY 

4950 Densmore, Suite 1 

Encino, California 91436 
(213) 981 -6680 
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Promoting: ; 

yourbusiness" 
is our job. 

Fast -paced development in all the media fields 
today means rich new opportunities in the varieties 
record market. That's why dynamic promotion is 
increasingly important in order for professionals to 
keep up - and forge ahead - in this challenging 
industry. 
The best place to accomplish that goal is at Midem 
84 - The International Record and Music Publi- 
shing Market. 

Midem 84: the power 
of an international sales market 
Midem's job is to stimulate the negotiations that 
will help you promote your business. You will 
benefit from direct and easy exchange with the 
varieties professionals who buy, sell and distribute. 
You will meet top executives from the large natio- 
nal and international companies as well as indepen- 

dent producers and varieties publishers from 
55 countries around the world. 

Midem 84: the impact 
of international promotion 
Helping you enhance your public relations is also 
Midem's job. At the Market, you will have direct 
access to the whole range of public opinion leaders: 
international journalists, radio and television spokes- 
men, and other key professionals. 
Contacts and contracts - that's what Midem offers 
you at first hand. In 1984, make your office at 
Midem your base for new business and rewarding 
promotional operations. 

For details on events scheduled, galas, Market publica- 
tions and reservation of your office-stand at Midem 84, 
simply return the Coupon below. Today. 

ó 
U 

1 VIIDEM'84 
18th International Record and Music Publishing Market 

Palais des Festivals, Cannes - France -23 -27 Janvier 1984. 

Please send me without any obligation, information for "Participant ". B BD 
Name: Position 
Company 
Main activity of this Company. 
Address 

Tél 
Please return this coupon to: 

Commissariat Général : 179, Avenue Victor -Hugo 75116 Paris (France) - Tél. : (33) (1) 505.14.03 - Télex 630.547 MIDORG 
U.S. representative Harvey Seslowsky - Perard Associates (Syosset Office) 100 Lafayette Drive, Syosset, N.Y. 11791 - Tél. : (516) 364.3686 - Télex 6852011 

U.K. representative Jack Kessler - International Exhibition Organisation Ltd 9 Stafford Street, London W 1X 3PE - Tél. : (01) 499.23.17 - Télex 25230 
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Latin 
New Booking Agency To Specialize 
Adams & Levine Signs Lisette, Negotiates With Others 

By ENRIQUE FERNÁNDEZ 

NEW YORK -Adams & Levine, 
a newly formed booking agency 
based in Upper Montclair, N.J., has 
signed singer Lisette for exclusive 
representation as its first move into 
the Latin market. According to Joyce 
Bogosian, head of the Latin Ameri- 
can division, Adams & Levine plans 
to acquire a roster of topline Latin 
artists which she predicts will eventu- 
ally account for 60% of the agency's 
business. 

"Except for a few artists signed to 
major booking agencies, most Latin 
artists have not been well represented 
in the U.S.," asserts Bogosian. "Latin 
artists have not gotten the money 
they deserve and we intend to see 
that they do." 

In the past two years currency de- 
valuations in Mexico and other Latin 
American countries have made 
working in the U.S. increasingly 
profitable for Latin artists, whose de- 
mand has been fueled by the rapidly 
growing Spanish speaking communi- 
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NEW YORK CALIFORNIA 

3 
Á S ARTIST -Title, Label & 

Number (Distributing Label) 
d 
3 

Á 
ARTIST- Title, Label & ' cl, Number (Distributing Label) 

1 EL GRAN COMBO ¡ 5 JULIO IGLESIAS 

1 La universidad de la ( 1) En concierto, CBS `o salsa, Combo 2034 `-. 50334 

2 3 JOSE JOSE 2 3 JUAN GABRIEL 
Mi vida, Pronto 0705 Todo, Profono 0706 

3 2 BONNY CEPEDA 3 6 LOS DIABLOS 

4 5 

El mandamas, Algar 38 

MIGUEL 
Endiabladamente romanticos, 
Girol 1003 

Adios Miguel, Profono 3117 4 13 JOSE LUIS RODRIGUEZ 
5 9 CAMILO SESTO Ven, CBS 30305 

15 exitos, TV 1505 5 8 LOS BUKIS 
6 6 ORQUESTA LA Muy romanticos, Profono 3102 

SABROSA 6 11 DANIELA ROMO 
Los 12 hits de merengue, 
Salsoso 1001 7 2 

CBS 80371 

LOS YONICS 
7 4 JULIO IGLESIAS Con amor, Profono 3100 

Momentos, CBS 50329 8 iGMiguel, 
8 7 LUIS MARIANO Y SU Adio Profono 3117 

ORQUESTA 9 - JOSE FELICIANO 
La calambrina, Borinquen 1453 Me enamore, Profono 1002 

9 15 ANTHONY RIOS 10 4 LUPITA D'ALESSIO 
Borinquen 1452 Sentimiento al desnudo, Orfeon 

10 0 OSCAR D'LEON 054 
TH 2241 11 1 VARIOS ARTISTAS 

11 0 JULIO IGLESIAS 12 supergrupos, Ambar 5007 
Julio, 50333 12 - LOS SAGITARIOS 

12 8 COSTA BRAVA Que bonito, Olimpico 5024 

13 13 

Seguimos de costa a costa, 
Profono 3114 

JOSE ALBERTO 

13 - RAFFAELLA CARRA 
Sus fabulosos exitos, CBS 
53306 

MUGRADI 14 - LOS BARON DE 
Sonorodven 017 APODACA 

14 0 GUILLERMO DAVILA TH 2259 
TH 2246 

15 - INDIO 
15 0 JOHNNY VENTURA Temas de amor, Mercurio 

Volando alto, Combo 2033 59123 

FLORIDA TEXAS 
ARTIST -Title, Label & d - ó ARTIST -Title, Label & i 3 . E Number (Distributing Label) rE. Number (Distributing Label) 

0 CELIA CRUZ 
14 exitos originales. 

VICENTE FERNANDEZ 
15 grandes con el 

numero uno, CBS 
1 

Protons 1404 
20684 

2 1 JULIO IGLESIAS 2 - JUAN GABRIEL 
En concierto, CBS 50334 Todo, Pronto 0706 

3 4 JOSE FELICIANO 3 4 LOS BUKIS 
Me enamore, Profono 1002 Yo te necesito, Profono 3090 

4 3 JOSE LUIS RODRIGUEZ 4 6 RAMON AYALA 
Ven, CBS 30305 15 exitos, Freddie 1266 

5 6 EL GRAN COMBO 5 10 LITTLE JOE 
La universidad de la salsa, 
Combo 2034 

No quiero mas amar, Warner 
Bros. 6177 

6 2 THE BAD STREET BOYS 
Cheek to Cheek, JAP 525 

6 - LA MAFIA 
Electrifying, Cara 050 

7 8 NELSON NED 
Romantico y caprichoso, CBS 

7 - LOS ANGELES NEGROS 
20 exitos originales, Odeon 

81308 9004 

8 5 LUPITA D'ALESSIO 
Sentimiento al desnudo, Orfeon 

8 3 MENUDO 
Una aventura llamada Menudo, 

054 Raff 9094 

9 7 RAPHAEL 
Enamorado de la vida, CBS 

9 1 JULIO IGLESIAS 
En concierto, CBS 50334 

80367 10 9 LORENZO ANTONIO 

10 0 LAS CHICAS DEL PAIS Busco un amor Musart 1844 

Yo me buffeo, Algar 35 11 - LA MAFIA 

11 0 VARIOS ARTISTAS Mania, Cara 053 

Segundo concierto de la 

familia, TH 2244 

12 11 MENUDO 
De coleccion, Profono 1601 

12 0 OLGUITA ALVAREZ 
Olguita, Fame 8302 

13 - LUPITA D'ALESSIO 
Sentimiento al desnudo, Orfeon 

13 11 CHARANGA CASINO 
Alone Again, SAR 1037 14 - 054 

GRUPO PEGASO 

14 0 MILLIE Y LOS VECINOS 
Avantgarde, Algar 39 15 - El no te queire, Remo 1007 

LOS BUKIS 

15 0 COSTA BRAVA 
Muy romanticos, Profono 3102 

Seguimos de costa a costa, 
Profono 3114 

ty in the U.S. According to Bogosian, 
her agency is negotiating with a num- 
ber of Mexico's leading artists for 
representation in the U.S., Canada 
and Puerto Rico. 

Adams & Levine is planning cross- 
over booking for its clients. "They 
will become even more internation- 
al," says Bogosian about her prospec- 
tive accounts. "That's what Julio Ig- 
lesias did and it can work for other 
artists." Already, she claims, main- 
stream American promoters are in- 
terested in what her agency may have 
to offer. "Many are working with us 
now and others are doing their 
homework." 

The agency's plans for Lisette in- 
clude working the Miami -based sing- 
er in the markets where she's already 
known, Florida and the Northeast. 
"In those markets she'll headline or 
share billing," explains Bogosian, 
"and in areas like the Southwest we'll 
introduce her by having her open for 
major acts." Adams & Levine is 
planning a Lisette tour for February. 

Though the agency will not dis- 
close at the present time the names of 
artists who are currently negotiating 
with Adams & Levine, sources indi- 
cate that they are some of the top 
names in Mexican talent and one 
U.S. -based salsa star. The agency's 
Latin push comes from ,president Jim 
Adams, a former executive vice -pres- 
ident of Spotlight Entertainment, 
who is utilizing his own company to 
realize a long -standing interest in 
Latin talent. 

`TU COMPAÑERA' 

Marisela Makes It 
With `Feminist' Song 
NEW YORK -Do women's lib 

sentiments among U.S. Latinas con- 
tribute to the making of a hit? It cer- 
tainly seems this way, judging from 
the unexpected success of a song by 
Marisela, "Tu Campañera " (Your 
Companion). A ballad with a soft 
reggae beat, the song made it to the 
number two spot on New York sta- 
tion WJIT's playlist last month and 
has made similar inroads throughout 
the country. 

"I never thought this would go 
over in the U.S.," confesses the Cu- 
ban -born, Puerto Rico -based artist. 
"Tu Compañera" is a cut from Mari- 
sela's new LP on the TTH label, and 
like all her material it's penned by the 
singer herself. "It's not exactly a fem- 
inist song, but it touches on feminist 
issues," she says 

The song, addressed to a man, 
warns that "You can't take a wife 
like you take a drink" and tells him 
that the woman wants to be "neither 
your cook, nor your slave, nor your 
saint, nor your washerwoman," and 
reminds the husband that "I am hu- 
man and I desire you as much as you 
desire me." 

"I think and I feel and I wasn't 
made just to give birth," the song an- 
nounces, concluding that "I want to 
be your compañera." Marisela thinks 

MORE EAST COAST TALENT 

`Bravisimo' Expanding Roster 
By CARLOS AGUDELO 

NEW YORK -The Latin music 
tv program "Bravisimo" is adding 
New York talent to its roster, accord- 
ing to director /producer Sam Peña. 
Forthcoming shows will feature such 
salsa stars as Willie Colon, giving a 
truly national dimension to the pro- 
gram, which so far has concentrated 
on well -known Latin artists from the 
West Coast. 

The series, hosted by ex -boxer Car- 
los Palomino and singer Anacani, 
both of whom are of Mexican de- 
scent, has become an important 
showcase for Latin talent on Ameri- 
can English- language tv. "Bravi- 
simo" is syndicated to 25 stations 
throughout the country, most of 
them ABC affiliates. 

At a reception to announce the 
program's efforts on the Fast Coast, 
Peña outlined his program's history, 

highlighting the promotional efforts 
of sponsor Miller Brewing Co. Ad- 
dressing a group of Miller executives 
and Latin music celebrities, including 
Celia Cruz, Ray Barretto, Yomo 
Toro and promoter Ralph Mercado, 
Peña said that "Bravisimo" has be- 
come one of the most important ef- 
forts to reach the Latin market 
through English- language tv. 

The hour -long program, which is 
announced in English even though 
most of the material is sung in Span- 
ish, has enjoyed a favorable reception 
in its pilot series. The `Bravisimo" 
management hopes the program will 
get picked up by network tv as a 
weekly half -hour show. The inclu- 
sion of New York salsa and Latin 
jazz is expected to broaden Bravisi- 
mo's appeal to the national Latin 
public as well as to non -Latin tv 
viewers interested in Latin music. 

NoEos 
Majors Fail To Tap Market 

Los Angeles -based independent 
marketing and promotional manager 
Bill Marin is concerned about what 
he feels is a lack of attention and un- 
derstanding of the U.S. Hispanic 
market by the majors. "Within the 
last 10 years, every major record la- 
bel has created a black division in 
promotion and marketing to cover 
the black community, but what about 
the Hispanic community ?" asks 
Marin. 

Acknowledging that CBS and, 
more recently, RCA have already 
shown an interest in the market by 
creating the Discos CBS and RCA 
International labels, Marin wonders 

about the rest. "What has concerned 
me for many years and even now is, 
what are they doing to capture the 
Hispanic youth market? 

"The only way the record labels 
will have a better understanding of 
our market is to hire Hispanics in- 
house," Marin contends. "How 
many Hispanics have been hired by 
the record industry at any level? I 

can't think of too many." 
Marin insists that an unrealized as- 

pect of the Hispanic market's poten- 
tial is its role as consumer of English - 
language product. The California 
promoter feels that the labels have 

(Continued on page 70) 

this is pretty strong stuff for a public 
used to sweet romantic ballads. "It's 
not exactly a love song," she 
explains. 

Besides writing both lyrics and 
music, Marisela produces her own re- 
cords with the aid of executive pro- 
ducer Mecca Polo. Her self -titled LP 
was an independent production 
which the artist has licensed to TTH. 
She is currently negotiating Latin 
American and Spanish distribution. 

Commenting on the pros and cons 
of indies and majors, Marisela says 
that her current arrangement with 
TTH is quite satisfactory. "They 
have a very thorough understanding 
of the market. Besides, the head of an 
indie is gambling with his own mon- 
ey so he's bound to care more about 
how the product does." The singer, 
who recorded for CBS in Spain for 
three years, contends that the majors 
put most of their efforts behind one 
or two superstars, and struggling art- 
ists like herself can get lost in the 
shuffle. 

"It used to be that labels would go 
around looking for talent and all you 
had to do was give them a tape of 
your songs accompanied by a guitar. 
Now you must have a finished prod- 
uct before they'll even pay attention 
to you, and that's exactly what I've 
done." 
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p) 1 PIMPINELA 
CBS 11317 
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ALEX Y LA ORQUESTA 
LIBERACION 
Las locas, Karen 73 

EDNITA NAZARIO 
Padosa 1021 

JOHNNY VENTURA 
Combo 2033 

GUILLERMO DAVILA 
Solo pienso en ti, TH 2246 

TOMMY OLIVENCIA 
TH 2222 

DANNY RIVERA 
TH 2229 

RALPH LEAVITT 
La guinadita, TH 

PATRULLA 15 
Daja ese diablo, Artomax 741 

JOSE ALBERTO 
MUGRADI 
Sonrodven 017 

EL GRAN COMBO 
La universidad de la salsa, 
Combo 2034 

ORQUESTA LA 
SOLUCION 
TH 2254 

ISMAEL 
QUINTANA /PAPO 
LUCCA 
Mucho talento, Musica Latina 
Intl 104 

COSTA BRAVA 
Siguiendo de costa a costa, 
Profono 3114 

MILLIE Y LOS VECINOS 
Avantgarde, Algar 39 
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The perils of 
pass -along 

If your routed copy of Billboard arrives 
in readable condition, that's nice. But if 
the date of the issue you get is a week or 
two old, that's not so nice. Because old 
news isn't news at all. 

It's important for you to get your own 
copy of Billboard, to keep up with the now 
of the music and home entertainment 
industry. Because Billboard is the first and 
foremost weekly source of important 
information, sales and rental data, charts 
and news of the essentials of this business: 
Retailing, Programming and Licensing. 

Every week, from around the world, 
Billboard provides thorough and up -to- 
the- minute coverage of the international 
music and home entertainment industry. 
As soon as news happens, Billboard covers 
that news, and reports as well as interprets 
it for its readers. Billboard covers the 
broad range of activities and events in the 
field -in radio promotions, retail, pro 
equipment, audio /video, video and com- 
puter software and hardware; the people, 
products and the services that make the 
business so diverse. 

And each week, throughout the world, 
people rely on the renowned and authori- 
tative Billboard charts to tell them what's 
selling in jazz and country; in rock and 
classical; in video and computer software 
and much, much more. For almost 90 
years, Billboard has been helping its read- 
ers, the movers and the shakers in music 
and home entertainment, stay on top of 
this exciting field. 

Maybe it's fun to read old copies of 
Billboard if you're interested in history. 
But getting the latest issues, hot off the 
press, will help you do your job better. So 
get your business news when it's really 
news. Call, write or send in the subscrip- 
tion card in this issue. 

The International Newsweekly 
of Music & Home Entertainment 

1515 Broadway, New York, NY 10036 
Telephone (212) 764 -7376 
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Canada 
CHANGES IN LAW POSTPONED 

Gov't Backs Off On Copyright 
By KIRK LaPOINTE 

OTTAWA -The federal govern- 
ment has backed off from plans to re- 
vise the Copyright Act until at least 
late next year, by which time a 
change of government may have oc- 
curred and sent the process of 
amending the 1924 legislation back 
to the drawing board. 

Communications Minister Francis 
Fox says the best interested parties 
can expect is a federal "white paper" 
outlining policy in the next few 
weeks. But pushing through a bill to 
change the antiquated act "is a diffi- 
cult matter" and wouldn't be possible 
until late 1984, he says. 

At the same time, Fox suggests 
there may be trouble getting a series 
of measures for the recording indus- 
try through the House of Commons. 
A departmental strategy document is 
expected early next year on the mat- 
ter, but any legislation arising from 

such a policy would take at least until 
the fall of 1984 to be funnelled 
through Parliament. 

A federal election is thought to be 
due next summer, thus scuttling any 
possible legislative relief for either 
copyright owners or the recording 
industry. 

The government intends to move 
soon to adjourn the three -year ses- 
sion of Parliament and come forward 
with a new session and a throne 
speech detailing government direc- 
tion. Part of that speech will address 
strategy intentions in the areas of 
copyright and other cultural sectors. 
But the Progressive Conservative op- 
position party strongly opposes the 
government's approach to the cultur- 
al industries and would probably 
thwart any attempt to swiftly deal 
with legislation. 

Fox told a breakfast gathering of 
reporters Tuesday (25) that the om- 
nibus Broadcasting Act amendments 

(separate story, this page) would be 
ready to be introduced early in the 
next session. 

Meanwhile, the recording and film 
industries are getting impatient with 
what they perceive as governmental 
lethargy on the matter. Sources say 
they are meeting with government, 
and a source at the federal Consumer 
& Corporate Affairs Department 
says the two industries will demand 
interim relief under the Copyright 
Act. 

The act has long been criticized as 
ineffective against deterring piraters 
and counterfeiters. Maximum fines 

of $200 and rarely -imposed jail terms 
make copyright infringement in Can- 
ada quite attractive. 

However, Fox suggests he is re- 
signed to the problems of any such 
copyright legislation, saying the mat- 
ter still needs exhaustive study in 
view of the circumstances. 

Bureau Named CRTC Chairman 
OTTAWA -Andre Bureau, presi- 

dent of Canadian Satellite Communi- 
cations and a former Quebec broad- 
casting czar, last week was named 
chairman of the Canadian Radio - 
Television & Telecommunications 
Commission. 

Bureau, 49, a former labor rela- 
tions lawyer from Trois Rivieres, 
Quebec, succeeds John Meisel, who is 
stepping down Nov. 15 to return to 
teaching at Queen's Univ. in Kings- 
ton, Ontario. 

In his most recent role, Bureau 
oversaw the operation of the corn - 
pany better known as Cancom, 
which delivered Canadian and Amer- 
ican radio and television services via 
satellite to remote and underserved 
areas of the country. 

Bureau, who is also a former presi- 

dent and vice president of Telemedia 
of Montreal, the powerful Quebec 
broadcasting firm, brings to the job a 
wealth of experience in both telecom- 
munications and broadcasting. At 
the beginning, that should quell the 
kind of complaints that surfaced im- 
mediately upon Meisel's appoint- 
ment in 1980 about the CRTC chair- 
man being ill equipped to handle his 
job. 

The only initial rap aginst Bureau 
is his obvious ties to the ruling Liber- 
al party. Some observers worry that 
his effectiveness might be under- 
mined should the Conservatives win 
the next federal election, as they are 
expected to next year. 

The seven -year term, a cabinet ap- 
pointment, has rarely been endured 
by CRTC chairmen. Meisel left less 
than four years into his term, and 

Maple briefs 
Ready Records has moved its dis- 

tribution to A &M from Qualilty, 
with its first release being the Nile 
Rodgers -produced Spoons album, 
"Talkback." Quality owns about one - 
quarter of Ready, but the Spoons are 
distributed in other territories by 
A &M. 

* * * 
Does Canada need an MTV -type 

channel? Toronto now has more than 
eight hours weekly of AOR -type vid- 
eo programming, and CITY -TV (one 
of the joint bidders for a music chan- 
nel before the CRTC) is program- 
ming all -night video. Other centers 
are being flooded by music video, 
too. The industry may want it, but 
will viewers embrace it? 

* * * 
PolyGram has inked Lisa Price for 

a Canada -only deal, with imminent 
release of her "Priceless" disk, which 
had been available only through im- 
port on the Cleveland -based Mirus 
label. Another PolyGram signing, 
Canada's the Dice (signed through 
New York), are at work with produc- 
er Chris Kimsey on a debut disk. 

Bill Hutton is the new vice presi- 
dent and general manager of CFNY- 
FM Toronto. He is the former news 
and information director for Selkirk 
Communications Ltd., the media 
parent firm of the progressive Toron- 
to station. 

* * * 

Dan Hill's first novel, "Come- 
back," is now available from Bantam 
Books. It practically coincides with 
the rejuvenation of Hill's musical ca- 
reer. The co- composer of the 1978 hit 
"Sometimes When We Touch" has 
been experiencing his first chart ac- 
tivity in years with "Love In The 
Shadows," the title track from his 
first effort for PolyGram in Candada. 

* * * 

Maple Briefs features short items 
on the Canadian music industry and 
is published every two weeks. Items 
should be submitted to: Kirk La- 
Pointe, 107 -420 Gloucester St., Otta- 
wa, Ontario, KIR 7T7. 

INTERNATIONAL 
MUSIC INDUSTRY 

CONFERENCE 
May 13 -17, 1984 
Killarney, Ireland 

those before him tended to treat the 
job as a type of public service limbo. 

But bureau's appointment comes 
at a critical juncture for the often 
criticized commission. He is expected 
to face pressures for regulatory 
streamlining to allow quicker deci- 
sions in the rapidly changing broad- 
cast and telecommunications 
environment. 

Bureau was Communications Min- 
ister Francis Fox's hand -picked ap- 
pointee. Prime Minister Trudeau, 
who had final say on who took the 
job, was urged a week earlier by fox 
to give Bureau the CRTC helm. 

Few radio -related isues currently 
face the commission. Most of the im- 
mediate problems are in the fields of 
pay -tv and specialty programming 
services. 

`Flashdance' Leads 

CRIA Certifications 
TORONTO -The "Flashdance" 

soundtrack continued to sell strongly 
through the month of September in 
surpassing the half -million mark in 
Canadian sales. But the Canadian 
Recording Industry Assn. list of cer- 
tifications also shows several new and 
developing artists among its 40 titles. 

Eddy Grant, Iron Maiden, Louise 
Tucker, Taco and the Nylons scored 
platinum albums, while the Euryth- 
mics, Quiet Riot, Stevie Ray 
Vaughan and Tears For Fears earned 
gold disks signifying 50,000 Canadi- 
an sales. Tucker's "Midnight Blue" 
and Taco's "Puttin' On The Ritz" 
were the two platinum singles during 
the month. 

"Flashdance," "The Best Of Char- 
ley Pride" and David Bowie's "Let's 
Dance" were the three quadruple 
platinum albums during the month, 
while Daryl Hall & John Oates' 
"H2O" and Def Leppard's "Pyroma- 
nia" earned triple platinum honors. 
The Def Leppard disk, "Always On 
My Mind" by Willie Nelson and 
"Tranquility" by Zamfir were certi- 
fied double platinum. 

Grant's "Killer On The Ram- 
page," Iron Maiden's "Piece Of 
Mind," Tucker's "Midnight Blue," 
Taco's "After Eight," the Nylons' 
"One Size Fits All," Bonnie Tyler's 
"Faster Than The Speed Of Night," 
Kenny Rogers' "Eyes That See In 
The Dark," Toronto's "Girls Night 
Out," the "Stayin' Alive" sound- 
track, "Waylon and Willie" and 
"The Outlaws" featuring Waylon 
Jennings and Willie Nelson were all 
certified platinum. 

News / lnlernalional 

CERTIFIED CBS-At a recent sales and marketing conference hosted by 
CBS Records U.K., label executives display platinum plaques representing 
the sale of three million albums sold by Columbia and E /P /A of U.K. artists' 
albums in 1983. Pictured from left are Paul Russell, managing director, CBS 
Records U.K., E /P /A marketing vice president Ron McCarrell; and CBS Re- 

cords U.K. chairman Maurice Oberstein. 

EEC Moves To Double 
CD Player Import Tax 

LONDON -It seems certain that 
the price of Japanese Compact Disc 
players will substantially increase in 
Common Market countries following 
a decision by European Economic 
Community foreign ministers to dou- 
ble import duty on the hardware. 

At the same time, though, Philips, 
originator of the CD system and a 
prime mover in the call for an in- 
creased levy, has reduced prices of its 
own European -made machines by up 
to 20 %, following what it calls "wid- 
ening acceptance of the system." 

The EEC ministers had met at 
Community headquarters in Brussels 
to ponder a new drive against Japan's 
overwhelming sales superiority in 
many European marketplaces. The 
one positive move to emerge was the 
CD hardware decision, which effec- 
tively doubles duty to a total of 19% 
and is seen as likely to push up retail 
prices of CD players by around $75, 

or an average of 10 %. 
It is understood that only West 

Germany and Denmark opposed the 
decision, which was unveiled in a 
tough written condemnation of Japan 
by the EEC ministers for its "failure 
to follow up on promised measures to 
curb exports of some sensitive prod- 
ucts" and to "open up its domestic 
market to EEC countries." 

Meanwhile, Philips had already 
announced reductions in its CD play- 
er prices, effective Oct. 3. In the 
U.K., the cheapest model, the 
CD100. comes down from $750 to 
$600, while the CD200/202 and 
CD300/303 machines, formerly 
$800, will cost $645 and $725 respec- 
tively. Production levels are being in- 
creased, and in Britain, where CD 
hardware has been on sale since 
March, a national campaign is sched- 
uled to boost sales as the peak Christ- 
mas period approaches. 

A Persuasive Argument 
For Phonogram Copyright 
"Challenges To Copyright And Re- 
lated Rights In The European Com- 
munity," by Gillian Davies & Hans 
Hugo von Rauscher auf Weeg. ESC 
Publishing, 28.50 pounds ($42.75). 

The declared aims of the authors 
of this well -researched book (which 

is being publish- 
ing in both En- 
glish- and Ger- 
man- language 
versions) are, 

one, to provide a comprehensive sur- 
vey of the rights of phonogram pro- 
ducers and performing artists in nine 
of the 10 European Economic Com- 
munity countries (with a postscript 
summarizing copyright legislation in 
Greece); and two, to answer the sur- 
vey on EEC copyright protection 
made by Dr. Adolf Dietz in which he 
asserts that the phonogram, as an in- 
dustrial product, is unworthy of 
copyright protection, a point also 
made by R.F. Whale in his recently 
revised "Whale On Copyright" (Bill- 
board, Aug. 20). 

The authors have accomplished 
both aims most authoritatively, and 
the book establishes an incontrovert- 
ible case for action by the EEC Com- 
mission, which is due to produce a 
Green Paper on copyright law re- 
form in the community within the 
next year. 

Book 
Review 

"Challenges..." argues very per- 
suasively in favor of the Anglo -Saxon 
approach to copyright, which em- 
braces a wider range of creative en- 
deavor than the continental "droit 
d'auteur" concept, which confines 
protection to the "spiritual creation 
of the individual " -in other words, 
the author or composer. 

The book underlines the need for 
abundant flexibility in copyright and 
related rights legislation in the face of 
the challenge from new technology. 
It also emphasizes how far such legis- 
lation as exists at present lags behind 
technical progress. And it draws at- 
tention to the gaps in the protection 
afforded by present laws in the EEC 
countries. 

Davies and von Rauscher auf 
Weeg offer a clear explanation of the 
way in which the various intellectual 
property protection conventions 
(Berne, Universal, Rome, Geneva) 
operate and examine the relationship 
between these conventions and EEC 
law. The book also offers practical 
proposals for the solution of such 
problems as private copying, harmo- 
nization of rights, producers' rights 
in respect of cable diffusion, and the 
questions of national distribution 
rights in a Common Market context 
and of protection for producers 
against rental. 

MIKE HENNESSEY 
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BRITAIN 
(Courtesy of Music & Video Week) 

As of 10/29/83 

SINGLES 
This Last 

Week Week 
1 1 KARMA CHAMELEON, Culture 

Club, Virgin 
2 4 ALL NIGHT LONG, Lionel Richie, 

Motown 
3 2 THEY DON'T KNOW, Tracey 

Ullman, Stiff 
4 NEW UNION OF THE SNAKE, Duran 

Duran, EMI 
5 3 NEW SONG, Howard Jones, 

WEA 
6 6 (HEY YOU) THE ROCKSTEADY 

CREW, Charisma 
7 25 UPTOWN GIRL, Billy Joel, CBS 
8 13 SAFETY DANCE, Men Without 

Hats, Statik 
9 7 IN YOUR EYES, George Benson, 

Warner Bros. 
10 9 SUPERMAN, Black Lace, Flair 
11 5 DEAR PRUDENCE, Siouxsie & 

Banshees, Polydor 
12 15 PLEASE DON'T MAKE ME CRY, 

UB40, DEP International 
13 10 SAY SAY SAY, Paul 

McCartney /Michael Jackson, 
Parlophone 

14 18 SUPERSTAR, Lydia Murdock, 
Korova 

15 12 BLUE MONDAY, New Order, 
Factory 

16 8 MODERN LOVE, David Bowie, 
EMI America 

17 17 MIDNIGHT AT THE LOST AND 
FOUND, Meat Loaf, Epic 

18 11 THIS IS NOT A LOVE SONG, 
PIL, Virgin 

19 14 BLUE HAT FOR A BLUE DAY, 
Nick Heyward, Arista 

20 16 RED RED WINE, UB40, Dep 
International 

21 NEW PUSS 'N' BOOTS, Adam Ant, 
CBS 

22 21 LOVE IN ITSELF, Depeche 
Mode, Mute 

23 30 KISS THE BRIDE, Elton John, 
Rocket 

24 NEW THE LOVE CATS, Cure, Fiction 
25 24 LOVE WILL FIND A WAY, David 

Grant, Chrysalis 
26 33 OVER AND OVER, Shalamar, 

Solar 
27 32 KISSING WITH CONFIDENCE, 

Will Powers, Island 
28 39 UNCONDITIONAL LOVE, Donna 

Summer, Mercury 
29 19 TAHITI, David Essex, Mercury 
30 22 TONIGHT I CELEBRATE MY 

LOVE, Peabo Bryson /Roberta 
Flack, Capitol 

31 26 POP GOES MY LOVE, Freeez, 
Beggars Banquet 

32 36 SISTER SURPRISE, Gary 
Numan, Beggar's Banquet 

33 20 68 GUNS, Alarm, IRS 
34 37 REILLY, Olympic Orchestra, Red 

Bus 
35 23 COME BACK AND STAY, Paul 

Young, CBS 
36 34 LONDON TOWN, Bucks Fizz, 

RCA 
37 NEW MICRO -KID, Level 42, Polydor 
38 28 MAMA, Genesis, Charisma 
39 NEW LOVE HOW YOU FEEL, Sharon 

Redd, Prelude 
40 NEW DESTINATION ZULU LAND, King 

Kurt, Stiff 

ALBUMS 
1 1 COLOUR BY NUMBERS, Culture 

Club, Virgin 
2 2 SNAP. Jam, Polydor 
3 NEW CAN'T SLOW DOWN. Lionel 

Richie, Motown 
4 3 GENESIS, Charisma 
5 4 LABOUR OF LOVE, UB40, Dep 

International 
6 6 VOICE OF THE HEART, 

Carpenters, A &M 
7 14 THE TWO OF US, Various, K- 

tel 
8 5 NO PARLEZ), Paul Young, CBS 
9 11 MONUMENT THE 

SOUNDTRACK, Ultravox, 
Chrysalis 

10 NEW NORTH OF A MIRACLE, Nick 
Heyward. Arista 

12 THRILLER, Michael Jackson, 
Epic 

12 13 IN YOUR EYES, George Benson, 
Warner Bros. 

13 7 FANTASTIC, Wham], Inner 
Vision 

14 8 LETS DANCE, David Bowie, EMI 
America 

15 9 THE CROSSING, Big Country, 
Mercury 

16 10 SILVER, Cliff Richard, EMI 
17 21 TOO LOW FOR ZERO, Elton 

John, Rocket 
18 17 FLIGHTS OF FANCY, Paul Leoni, 

Nouveau Music 
19 20 UNFORGETTABLE, Johnny 

Mathis & Natalie Cole, CBS 
20 18 STREET SOUNDS ELECTRO 1, 

Various, Street Sounds 
21 24 THE MUSIC OF RICHARD 

CLAYDERMAN. 
Decca /Delphine 

22 15 BORN TO LOVE, Peabo 
Bryson /Roberta Flack, Capitol 

23 25 TRUE, Spandau Ballet, Chrysalis 
24 16 CRIGINAL MOTION PICTURE 

SOUNDTRACK FROM 
"STAYING ALIVE," Bee 
Gees /Various, RSO 

25 22 18 GREATEST HITS, Michael 
Jackson & Jackson 5, Telstar 

26 39 AN INNOCENT MAN, Billy Joel, 
CBS 

27 NEW SOUL MINING, The, Some 
Bizarre 

28 23 CHAS 'N' DAVE'S KNEES UP, 
Rockney 

29 19 A TOUCH MORE MAGIC, Barry 
Manilow, Arista 

30 30 OUT OF THIS WORLD, 
Shakatak, Polydor 

31 27 THE LUXURY GAP, Heaven 17, 

B.E.F. 
32 NEW MORNING, MOON AND NIGHT, 

Various, Ronco 
33 32 STANDING IN THE LIGHT, Level 

42, Polydor 
34 34 XXV, Shadows, Polydor 
35 NEW ROCK AND SOUL, Daryl Hall & 

John Oates, RCA 
36 28 CONSTRUCTION TIME AGAIN, 

Depeche Mode, Mute 
37 NEW NIGHTLINE, Randy Crawford, 

Warner Bros. 
38 29 THE WILD HEART, Stevie Nicks, 

WEA 
39 NEW IMAGINATIONS, Various, CBS 
40 NEW LOVE STORIES, Don Williams, 

K -tel 

CANADA 
(Courtesy of The Record) 

As of 11/6/83 

SINGLES 
This Last 

Week Week 
1 1 TRUE, Spandau Ballet, 

Chrysalis /MCA 
2 2 TOTAL ECLIPSE OF THE 

HEART, Bonnie Tyler, CBS 
3 3 SWEET DREAMS, Eurythmics, 

RCA 
4 4 ALL NIGHT LONG, (ALL NIGHT), 

Lionel Richie, Motown /Quality 
5 5 MODERN LOVE, David Bowie, 

Liberty /Capitol 
6 6 MAKING LOVE OUT OF 

NOTHING AT ALL, Air Supply, 
PolyGram 

7 7 (SHE'S) SEXY & 17, Stray Cats, 
EMI America /Capitol 

8 9 ISLANDS IN THE STREAM, 
Kenny Rogers & Dolly Parton, 
RCA 

9 8 KING OF PAIN, Police, A &M 
10 11 ONE THING LEADS TO 

ANOTHER, Fins, MCA 
11 10 MANIAC, Michael Sembello, 

Casablanca /PolyGram 
12 15 I DON'T WANNA DANCE, Eddy 

Grant, Portrait /CBS 
13 13 IN A BIG COUNTRY, Big 

Country, Vertigo /PolyGram 
14 12 TELL HER ABOUT IT, Billy Joel, 

CBS 
15 16 UPTOWN GIRL, Billy Joel, CBS 
16 14 PROMISES, PROMISES, Naked 

Eyes, Capitol 
17 17 TELEFONE, Sheena Easton, 

Capitol 
18 19 BURNING DOWN THE HOUSE, 

Talking Heads, Sire /WEA 
19 18 RISE UP, Parachute Club, 

Current /RCA 
20 NEW SUDDENLY LAST SUMMER, 

Motels, Cepitol 

ALBUMS 
1 1 SYNCHRONICITY, Police, A &M 
2 3 THRILLER, Michael Jackson, 

Epic /CBS 
3 2 LET'S DANCE, David Bowie, 

Liberty /Capitol 
4 4 PYROMANIA, Def Leppard, 

PolyGram 
5 7 THE PRINCIPLE OF MOMENTS, 

Robert Plant, WEA 
6 5 FLASHDANCE, Soundtrack, 

Casablanca /PolyGram 
7 6 THE CROSSING, Big Country, 

Vertigo /PolyGram 
8 8 FASTER THAN THE SPEED OF 

NIGHT, Bonnie Tyler, CBS 
9 14 GENESIS, Genesis, Atlantic/ 

WEA 
10 9 AN INNOCENT MAN, Billy Joel, 

CBS 
11 12 EYES THAT SEE IN THE DARK, 

Kenny Rogers, RCA 
12 17 TRUE, Spandau Ballet, 

Chrysalis /MCA 
13 11 SWEET DREAMS, Eurythmics, 

RCA 
14 10 THE PRESENT, Moody Blues, 

Threshold /PolyGram 
15 18 LAWYERS IN LOVE, Jackson 

Browne, Asylum /WEA 
16 19 GREATEST HITS, Air Supply, 

Big Time /PolyGram 
17 13 REACH THE BEACH, Fizz, MCA 
18 17 HAMMER ON A DRUM, PayolaS, 

A &M 
19 15 TEXAS FLOOD, Stevie Ray 

Vaughan, Epic /CBS 
20 20 LINE OF FIRE, Headpins, A &M/ 

Solid Gold. 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 10/31/83 

SINGLES 
This Last 

Week Week 
1 1 I LIKE CHOPIN, Gazebo, 

Baby /EMI- Electrola 
2 3 KARMA CHAMELEON, Culture 

Club, Virgin /Ariola 
3 2 SUNSHINE REGGAE, Laid Back, 

Metronome 
4 4 GIVE ME YOUR LOVE, Frank 

Duval, Teldec 
5 8 MAMA, Genesis, 

Vertigo / Phonogram 
6 10 COME BACK AND STAY, Paul 

Young, CBS 
7 5 DOLCE VITA, Ryan Paris, 

Carrere /DGG 
8 7 SAFETY DANCE, Men Without 

Hats, Virgin /Ariola 
9 14 SHADOW ON THE WALL, Mike 

Oldfield, Virgin /Ariola 
10 6 MANIAC, Michael Sembello, 

Casablanca / Phonogram 
11 12 FLASHDANCE, Irene Cara, 

Casablanca / Phonogram 
12 15 HERZ IST TRUMPF, Trio, 

Mercury / Phonogram 
13 18 BIG APPLE, Kajagoogoo, EMI 
14 19 RED RED WINE, UB 40, 

Virgin /Ariola 
15 17 YOU, Boytronic, 

Mercury/ Phonogram 
16 13 I'M STILL STANDING, Elton 

John, Rocket / Phonogram 
17 11 VAMOS A LA PLAYA, Righeira, 

Teldec 
18 9 WHAT AM I GONNA DO, Rod 

Stewart, Warner Bros. /WEA 
19 16 ROCKIT, Herbie Hancock, CBS 
20 20 MOONLIGHT SHADOW, Mike 

Oldfield, Virgin /Ariola 

ALBUMS 
1 1 FLASHDANCE, Soundtrack, 

Casablanca /Phonogram 
2 15 GENESIS, Vertigo /Phonogram 
3 4 HEADS OR TALES, Saga, 

Polydor /DGG 
4 7 NO PARLEZ, Paul Young, CBS 
5 2 CRISES, Mike Oldfield, 

Virgin /Ariola 
6 8 TABALUGA, Peter Malfay, 

Metronome 
7 5 TOO LOW FOR ZERO, Elton 

John, Rocket /Phonogram 
8 3 IF I COULD FLY AWAY, Frank 

Duval, Teldec 
9 6 BODY WISHES, Rod Stewart, 

Warner Bros. /WEA 
10 16 SYNCHRONICITY, Police, 

A &M /CBS 
11 18 I LOVE ABBA, Abba, Polystar 
12 14 GAZEBO, Baby /EMI 
13 11 TRUE, Spandau Ballet, 

Chrysalis /Ariola 
14 10 BESS DEMNAEHX, Bap, 

Musikant /EMI 
15 13 BYE BYE, Trio, 

Mercury /Phonogram 
16 NEW GEFUEHLE SIND FREI, Roland 

Kaiser, Hansa /Ariola 
17 9 CONSTRUCTION TIME AGAIN, 

Depeche Mode, 
Mute /Intercord 

18 NEW LICK IT UP, Kiss, 
Casablanca /Phonogram 

19 NEW STAYING ALIVE, Soundtrack. 
RSO /DGG 

20 NEW COLOUR BY NUMBERS, Culture 
Club, Virgin /Ariola 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 10/30/83 

SINGLES 
This Last 

Week Week 
1 1 KARMA CHAMELEON, Culture 

Club, Virgin 
2 4 RECKLESS, Australian Crawl, 

EMI 
3 2 BOP GIRL, Pat Wilson, WEA 
4 6 GIVE IT UP, KC & Sunshine 

Band, Epic 
5 3 AUSTRALIANA, Austen 

Tayshus, Regular 
6 5 SAFETY DANCE. Men Without 

Hats, Big Time 
7 7 RAIN, Dragon, Mercury 
8 NEW UNION OF THE SNAKE, Duran 

Duran, EMI 
9 11 MODERN LOVE, David Bowie, 

EMI America 
10 10 I.O.U., Freeez, Beggar's Banquet 
11 NEW RED RED WINE, UB40, DEP 

International 
12 12 GOLD, Spandau Ballet, Chrysalis 
13 8 PUTTIN' ON THE RITZ, Taco, 

RCA 
14 9 DOWN UNDER, Men At Work, 

CBS 
15 14 McRAWHIDE, Chaps, Stiff 
16 18 TONIGHT I CELEBRATE MY 

LOVE, Peabo Bryson & 
Roberta Flack, Capitol 

17 20 I HEAR MOTION, Models, 
Mushroom 

18 NEW ISLANDS IN THE STREAM, 
Kenny Rogers & Dolly Parton, 
RCA 

19 NEW SAY SAY SAY, Paul McCartney, 
Michael Jackson, Parlophone 

20 16 WORDS, F.R. David, Carrere 

ALBUMS 
1 1 COLOUR BY NUMBERS, Culture 

Club, Virgin 
2 2 TOO LOW FOR ZERO, Elton 

John, Rocket 
3 4 THE BREAKERS '83, Various, 

Polystar 
4 3 THE BEST OF JOE COCKER, 

EMI 
5 5 GREATEST HITS, Air Supply, 

Big Time 
6 6 TRUE, Spandau Ballet, Chrysalis 
7 7 AN INNOCENT MAN, Billy Joel, 

CBS 
8 8 FLASHDANCE, Original 

Soundtrack, Casablanca 
9 15 LET'S DANCE, David Bowie, EMI 

America 
10 9 BUSINESS AS USUAL, Men At 

Work, CBS 
11 THE BLUES BROTHERS, 

Original Soundtrack, Atlantic 
12 NEW UNFORGETTABLE, Nat King 

Cole, Capitol 
13 12 SYNCHRONICITY, Police, A &M 
14 13 THRILLER, Michael Jackson, 

Epic 
15 10 JUST ONE..., Renee & Renato, 

RCA 
16 14 THE PRINCIPLE OF MOMENTS, 

Robert Plant, Atlantic 
17 17 WHAT'S NEW. Linda Ronstadt, 

Asylum 
18 NEW D -D -D- DANCE, Allniters, 

Powderworks 
19 16 MATINEE, Moving Pictures, 

Wheatley 
20 20 THE KEY, Joan Armatrading, 

A &M 

JAPAN 
(Courtesy Music Labo) 

As of 10/30/83 

SINGLES 
This Last 

Week Week 
1 3 GLASS NO RINGO, Seiko 

Matsuda, CBS- Sony /Sun 
2 1 CAT'S EYE, Anri, For Life /NTV 
3 2 KINKU, Akina Nakamori, 

W arner- Pioneer /NTV 
4 4 CHOUHATSU MUGENDAI, 

Shibugakitai, CBS - 
Sony /Johnny's 

5 6 SONNA HIROSHINI 
DAMASARETE, Mizue Takada, 
Teichiku, PMP /Amuse 

6 9 GOOD -BYE SEISHUN, Tsuyoshi 
Nagabuchi, Toshiba -EMI 

7 7 KOIWA GOTABOU 
MOUSHIAGEMASU, Yuko Hara, 
Victor /Amuse 

8 12 SASAME YUKI, Hiroshi Itsuki, 
Tokuma /RFMP TV Asahi 
Sound 1 

9 5 FLASHDANCE, Irene Cara, 
Polystar/ I ntersong- Nichion 

10 NEW ANOKO, Miyuki Nakajima, 
Canyon /Yamaha 

11 10 YUUGURE KIBUN, Chiemi Hori, 
Canyon /Top 

12 11 LUCKY LIPS, You Hayami, 
Taurus /Sun 

13 14 UNBALANCE, Naoko Kawai, 
Nippon Columbia, Geiei/TV 
Asahi 

14 13 MARY ANN, Alfee, 
Canyon /Tanabe 

15 8 TINY MEMORY, Yoshie 
Kashiwabara, Nippon 
Phonogram /Mill House -Dream 

16 15 IEJI, Hiromi Iwasaki, 
Victor /NTV -geiei 

17 NEW LOVE IS OVER, Ouyan Fili, 
Polydor /Burning -J V K 

18 20 NANIWA KOISHIGURE, Harumi 
Miyako & Chiaki Oka 

19 18 KIMETEYARU KONYA, Kenji 
Sawada, Polydor /Watanabe 

20 NEW GINZA NO AMENO 
MONOGATARI, Hiroyuki 
Konishi & Yukiko Shimizu, 
Canyon /Geiei- Yui -Asai 

ALBUMS 
1 1 FLASHDANCE, Soundtrack, 

Polystar 
2 2 CAN I SING ?, Masayoshi 

Takanaka, Kitty 
3 5 AN INNOCENT MAN, Billy Joel, 

CBS -Sony 
4 3 J.I., Junichi Inagaki, Toshiba -EMI 
5 4 HATSUKOI, Kozo Murashita, 

CBS -Sony 
6 6 MAGIC, Marine, CBS /Sony 
7 12 BODIES AND SOULS, Manhattan 

Transfer, Warner- Pioneer 
8 NEW HALF SHADOW, Naoko Kawai, 

Nippon Columbia 
9 8 ALFEE'S LAW, Alfee, Canyon 

10 9 BENT OUT OF SHAPE, Rainbow, 
Polydor 

11 18 FANTASTIC. Wham, Epic -Sony 
12 7 AQUA CITY, Kiyotaka Sugiyama 

& Omega Tribe, VAP 
13 15 MADO, Mayumi Itsuwa, CBS - 

Sony 
14 10 CAT'S EYE, Soundtrack, For Life 

15 11 KIREI, Southern All Stars, Victor 
16 14 MS., Asami Kado, Teichiku 
17 16 ALPHA, Asia, CBS -Sony 
18 NEW SIGNIFIE, Taeko Ohnuki, RVC 

19 13 BEST KEPT SECRET, Sheena 
Easton, Toshiba -EMI 

20 17 NIGHT LINE, Yasuko Agawa, 
Victor 

NETHERLANDS 
(Courtesy Stichting Nederlandse Top 40) 

As of 10/29/83 

SINGLES 
This Last 

Week Week 
1 3 ALL NIGHT LONG, Lionel Richie, 

Motown 
2 1 KARMA CHAMELEON, Culture 

Club, Virgin 
3 2 RED RED WINE, UB 40, Virgin 
4 7 SAY SAY SAY, Paul McCartney 

& Michael Jackson, EMI 
5 NEW SUNSHINE REGGAE, y.ai'fback, 

CNR 
6 NEW I'M ONLY SHOOTING LOVE, 

Time Bandits, CBS 
7 4 ISLAND IN THE STREAM, Kenny 

Rogers & Dolly Parton, RCA 
8 9 THEY DON'T KNOW, Tracey 

Ullman, Stiff 
9 8 CLUB TROPICANA, WHAM, Epic 

10 10 SING SING SING, Broads, 
Dureco 

ALBUMS 
1 1 TRUE, Spandau Ballet, Chrysalis 
2 2 LABOUR OF LOVE, UB 40, 

Virgin 
3 5 GENESIS, Vertigo 
4 NEW DESIRE, BZN, Mercury 
5 3 THE PRINCIPLE OF MOMENTS, 

Robert Plant, WEA 
6 NEW COLOUR BY NUMBERS, Culture 

Club, Virgin 
7 4 THRILLER, Michael Jackson, 

Epic 
8 6 WINDOWS IN THE JUNGLE, 10 

CC, Mercury 
9 7 ROMAN, Rob de Nijs, EMI 

10 10 RONDO RUSSO, Berdien 
Stenberg, Philips 

ITALY 
(Courtesy Germano Ruscitto) 

As of 10/25/83 

SINGLES 
This Last 
Week Week 

1 11 NELL'ARIA, Marcella, CBS 
2 3 JULIET, Robin Gibb, PolyGram 
3 1 MOONLIGHT SHADOW, Mike 

Oldfield, Virgin Dischi /Ricordi 
4 5 VAMOS ALLA PLAJA, Rigeira, 

Int /CGD -MM 
5 6 EVER BREATH YOU TAKE, 

Police, A&M 
6 4 ROCK 'N' ROLLING, Scialpi, 

RCA 
7 17 DOOT DOOT, Freur, CBS 
8 2 I LIKE CHOPIN, Gazebo, 

Baby /CGD -MM 
9 18 NOBODY'S DIARY, Yazoo, 

Int /CGD -MM 
10 8 SUNSHINE REGGAE, Laid Back, 

Atlas 
11 9 B PROJECT, Pink Project, Baby 
12 NEW LUNATIC, Gazebo, Baby 
13 NEW MAMA, Genesis, PolyGram 
14 NEW MY LOVE WON'T LET YOU 

DOWN, Nathalie, RCA 
15 14 YOU DON'T HAVE TO SAY, Wall 

Street Crash, Panarecord 
16 12 SPIAGGE, Renato Zero, RCA 
17 13 GITDDYAP A GOGO, Ad Visser 

& D. Sahuleka, CBS 
18 20 MAMA, Genesis, PolyGram 
19 19 10 HO TE, Rettore, CGD /MM 
20 7 TROPICANA, Gruppo Italiano, 

Ricordi 

Finnish Indie 

Plans 10 Albums 
HELSINKI- Despite the pervad- 

ing economic gloom, several small in- 
dependent record companies have 
been set up in Finland, most of them 
with staffs of between five and seven. 
The latest is Euros Records, headed 
by former Polarvox executive Jari 
Vaananen. 

With its own distribution network, 
Euros looks to release 10 domestic al- 
bums by year's end, plus material 
from such imported labels as Ace Re- 
cords, Greensleeves, Red Flame and 
King's Illustrated, with which it has 
license deals. 
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WILLIE NELSON -Without A Song, Columbia PC 

39110. Produced by Booker T. Jones. Granted his output 
of various solo and duo projects remains daunting, this 
new Willie Nelson album represents a major pop event 
because of its material -as the sequel to Nelson's ep- 
ochal "Stardust," this new set belies its title through an- 
other set of venerable pop songs from pre -rock sources. 
Nelson's low -keyed naturalism clicks on such chestnuts 
as "Autumn Leaves," "You'll Never Know" and the title 
song, but a duet on "As Time Goes By" with Julio Igle- 
sias strikes a strained partnership. 

KENNY ROGERS -20 Greatest Hits, Liberty LV- 51152. 
Various Producers. This restrospective covers all the 
high -points of Rogers' career, from his 1969 First Edition 
smash "Ruby Don't Take Your Love To Town" to such 
recent hits as "We've Got Tonight" and "Love Will Turn 
You Around." With 20 songs on one disk, the album is a 

great value. And Rogers is hot again, with a No. 1 single 
and a top 10 album. The only drawback to the album's 
sales potential is that nine of these songs appeared on 
Rogers' last greatest hits album, and six appeared on the 
one before that. How many times can "Lucille," "Ruby" 
and "Reuben James" be marketed? 

JAMES INGRAM -It's Your Night, Qwest 23970 
(Warner Bros.). Produced by Quincy Jones. Already a 

Grammy winner, Ingram makes his album debut an event 
through his potent, impassioned vocal style and the con- 
tinued support of Quincy Jones, the singer's mentor 
since "The Dude." With a voice that effortlessly spans 
pop and r &b, Ingram is matched here to a dependably 
vivid Jones production scheme -strong arrangements, 
immaculate production and material that ranges from 
uptempo dance workouts ( "Party Animal ") to classic pop 
ballads (his duet with Patti Austin on "How Do You Keep 

The Music Playing ? ") and his newest teaming (with Mi- 
chael McDonald) on "Yah Mo B There." 

BOB DYLAN- Infidels, Columbia QC 38819. Produced 
by Bob Dylan & Mark Knopfler. His apparent retreat from 
the born -again fervor of his late '70s work will seem a 

blessing to his fans, who'll hardly miss the sloganeering 
of those sets, while welcoming the renewed breadth to 
Dylan's writing. In Dire Straits' Mark Knopfler, who's 
weathered his own share of comparisons to Dylan, the 
rock poet finds a sensitive but spirited collaborator who 
helps give these tracks the lean, muscular electric fire of 
Dylan's work with the Band. From the thrashing rock of 
"Man Of Peace" to the brooding "Licence To Kill" and 
the tender "Don't Fall Apart On Me Tonight," this is Dy- 
lan's strongest in years. 

KIM CARNES --Cafe Racers, EMI America SO- 
17106. Produced by Keith Olsen. Carnes follows "Voy- 
eur" with a superior set of uptempo rhythm pieces like 
"You Make My Heart Beat Faster" and "A Kick In The 
Heart." Carnes has balanced the rock numbers with 
some excellent ballads, namely "Hangin' On By A 

Thread" and "I'll Be Here Where The Heart Is." The al- 
bum thus captures both sides of Carnes' music -the 
trendy and the timeless. The first single from the set is 

"Invisible Hands." 

RICHARD PRYOR -Here And Now, Warner Bros. 
23981. Produced by David Banks. Taken from the latest 
Pryor theatrical "concert," this slice of prime material 
finds the gifted comic actor at his best, captured in his 
favorite element -in front of a live audience. He shares 
his insights into life, love, sex, society and modern black 
life, and it's all as funny as might be expected. Rumors 
that he's cleaned up his vocabulary have been grossly 
exaggerated, however, so programmers need take care. 

TOM BROWNE- Rockin' Radio, Arista AL8 -8107. Vari- 
ous producers. Browne continues to explore the commer- 
cial possibilities of jazz -funk, concentrating on the type 
of synthesizer -based sound popular on urban radio for- 
mats. Numbers in this mold include the title track (a 

fast -rising 45), "Cruisin' " and "Turn It Up," while the 
trumpeter gets to exercise his jazz inclinations on up- 
dates of "Feel Like Making Love" and "Never My Love." 

CounEry ,_ 
EMMYLOU HARRIS -White Shoes, Warner Bros. 

23961. Produced by Brian Ahern. The "Blue Kentucky 
Girl" has traded in some of country's softness for a 

Spotlight 

DARYL HALL & JOHN OATES--Rock 'N Soul Part 
1, RCA CPL1 -4858. Produced by Daryl Hall & John 
Oates, Arif Mardin, Christopher Bond. This single - 

disk set collects 10 of Hall & Oates' biggest hits, plus 
two new cuts -the instant smash "Say It Isn't So" 
and the probable next release "Adult Education" 
(which was co- arranged by Nile Rogers of Chic). The 
duo has had so many hits over the years that the 
songs left off this album would make a pretty fair 
hits collection: "Family Man," "Did It In A Minute," 
"It's A Laugh," "Back Together Again" and "You've 
Lost That Loving Feeling." This is that rare hits al- 
bum that could almost have been a double, though it 
will doubtless sell better as a single. 

PAUL SIMON- Hearts And Bones, Warner Bros. 
23942. Produced by Paul Simon, Russ Titelman, Roy 
Halee. Simon's first new album in over three years is 

well worth the wait: in style and substance, these 
songs mark his best work in nearly a decade, augur- 
ing wide appeal to mainstream pop and AC formats. 
A lilting Caribbean and Latin undercurrent flashes 
through much of the set (as on the single, "Aller- 
gies," and the haunting title track), while at least 
two of the ballads, "Train In The Distance" and "The 
Late Great Johnny Ace," have the feel of perennials. 
Add the set's earlier title nominee, "Think Too 
Much," and the ethereal "Magritte," and it's likely 
these performances will win over those disgruntled 
fans expecting this project as a studio reunion for 
Simon & Garfunkel. 

DARYL HALL JOHN OATES ROCK'N SOUL PART 1 

sharper -honed uptown skepticism here, making for an in- 
triguing new look at this artist's superior talents. She 
gives a breath -taking rendition of "On The Radio" by 
Giorgio Moroder /Donna Summer, a raucously rock read- 
ing on "Diamonds Are A Girl's Best Friend," and a credi- 
ble rockabilly treatment of "Drivin' Wheel" by T -Bone 
Burnett & Billy Swan. Prettiest country choices: "Pledg- 
ing My Love" and Paul Kennerly's "In My Dreams." 

SHELLY WEST -Red Hot, Viva 23983, Warner Bros. 
Produced by Steve Dorff & Snuff Garrett. This is a pleas- 
ant effort which fails nonetheless to deliver the sizzle im- 
plied by its title. The problem isn't with West, who's a 

fine vocalist, but with some of the song choices. She 
fares best with strong, cleanly -written numbers like 
"Love Me Again" and "Now I Lay Me Down To Cheat" 
rather than the trite, clichaic material interspersed 
throughout. The steamy cover photo should sell some al- 
bums by itself. 

TOM JONES -Don't Let Our Dreams Die Young, Mer- 
cury 814 448. Produced by Gordon Mills & Steve Popo- 
vich. At his showiest, Tom Jones sings country music as 

if the whole country is listening. And some of the cuts 
here are dwarfed by his too -oratorical stylings. Still he 

comes across time and again with just the right degree 
of intimacy and conviction -as in "This Ain't Tennessee 
And She Ain't You," "That Old Piano" and "You Lay A 

Whole Lot Of Love On Me." 

Gospe 
AMY GRANT -A Christmas Album, Myrrh MSB -6768. 

Produced by Brown Bannister. Contemporary Christian 
music's hottest selling artist has put out a Christmas al- 
bum and it's a dandy. Grant combines some fine old stan- 
dards with some new, self -penned numbers in a collec- 
tion destined to light the yule logs of retailers and 
consumers. Highlights include "Little Town of Bethle- 
hem," "Tennessee Christmas" and "Christmas Hymn." 

FirstlumeAround 
CLARENCE CLEMMONS & THE RED BANK ROCK- 

ERS- Rescue, Columbia BFC 38933. Produced by Ralph 
Schuckett. Bruce Springsteen's onstage foil from the E 

Street Band, saxophonist Clemmons debuts on his own 
here via songs fixed on an r &b base. He concentrates on 

his own sax and percussion, leaving the vocals to John 
"J. T." Bowen, and gets help from a number of better 
known artists including the Uptown Horns, Ellie Green- 

wich, Desmond Child and Springsteen himself, some- 
times begging the question of just where Clemmons him- 
self is in the mix. 

J 
LARRY WILLOUGHBY- Building Bridges, Atlantic 

America 90112. Produced by Rodney Crowell. A superb 
debut pairs cousins Willoughby and Crowell who mesh 
their artistic talents with memorable results. The LP 

benefits from their own original material, fine musician- 
ship and a slew of possible singles. The title cut is at the 
top of the list to follow the current single, "Heart On The 
Line (Operator, Operator)." 

oo ^ ó 

EPs 
UNITS -New Way To Move, Epic 5E 38992. Produced 

by Bill Nelson & Michael Cotton. The Units are a San 
Francisco -based techno -pop band whose four members 
all play synthesizers and share vocals. Their melodic 
songs and the interplay of male and female voices call to 
mind the Human League without that band's often bitter 
edge. 

Billboard's 
Recommended LPs 

pop 
PASADENA ROOF ORCHESTRA -A Talking Picture, Re- 
ward FW39135 (CBS). Big band, nostalgia and AC sta- 
tions should respond to this collection of standards, 
mostly from the '205 and '305. Taco's recent success 
with "Puttin' On the Ritz" (included here) proved there 
is a receptive market for vintage material, provided it's 
well recorded and interestingly arranged, as this is. 

JON GIBSON- Standing On The One, Constellation 
960258 -1. (Elektra). Produced by Bill Wolfer. Gibson is a 

pop singer with a highly soulful style, reminiscent at 
times of Stevie Wonder. This r &b sensibility comes 
across both on uptempo cuts like "Are You Gonna Stay 
With Me Again" and ballads like "So In Love With You." 
But the album also includes several rock -shaded pieces, 
including "Start It All Over Again." 

THE JAM -Snap, Polydor 815 537. No producer listed. 
Always too "vertical" for American radio, this recently 
disbanded British trio fared far better abroad with their 
stark, socially alert post -Who rock. This double album 
summarizes most of their best -known tracks and should 
hearten both old fans and potential converts. 

HEAVEN -Where Angels Fear To Tread, Columbia BFC 
38937. Produced by George Tutko. On its second album, 
this five -man hard rock band from Australia sticks to 
what it knows best, energetic rock honed to a fine edge. 
New twists include the addition of sax on two tracks, and 
rock trivialists will be interested in their rendition of the 

Supremes' "Love Child." 

TORONTO-Girls Night Out, SGR Records SGR -9030 
(MCA). Produced by Steve Smith. Formerly with A &M 
and then Network, this Canadian band has recently bro- 
ken through north of the border with their biggest seller 
to date. The style is still mainstream rock built around 
vocalists Holly Woods and Sharon Alton, and thus remi- 
niscent of Heart if not quite as varied. 

THE SUBURBS -Love Is The Law, Mercury 814 245. 
Produced by Steven Greenberg & Paul Stark. This Minne- 
apolis quintet crafts sparkling pop /rock songs, perform- 
ing them with crisp economy and incorporating rock ele- 
ments that sound surprisingly fresh despite their 
familiarity. Their second major label outing should broad- 
en their constituency, if radio's ready. 

ROCKY -Wadda Ya Wanna Be When You Grow Up, Rou- 
lette SR- 79002. Produced by Elliot Rothpearl, Chris Cas- 
sone, Rob Sabino. The "Elvis Costello Wants You" button 
on the album sleeve offers a needless clue to Rocky's 
musical influences. While falling shy of Costelló s verbal 
cleverness, Rocky twists his husky voice into nimble 
phrases and backs them with clean guitar riffs and alter- 
nately lilting and spunky keyboards. 

LISA, Moby Dick Records BTG 1031. Produced by Barry 
Blum & John Hedges. Lisa may be the face on the cover 
and the voice inside, but much of the thrust here is pro- 
ducer Barry Blum's. Blum wrote the six songs and plays 
all instruments in this techno -pop brew, which pits the 
vocalist against Blum's synthesizers. 

FAT SHADOWS- Squeeze It Out, Backburner Records 
BB2 -001. Produced by Kunk Fool & Fat Shadows. This 
Canadian sextet takes a humorous approach in its 
rock'n'roll, a ploy which probably works well onstage but 
fares less engagingly on disk -the lack of a lyric sheet 
obscures just what they're up to. The sense of fun sur- 
vives, though. Contact (613) 744 -1044. 

black 
INSTANT FUNK -Kinky, Salsoul SA -8564. Produced by 
Bunny Sigler. The band sounds better than it has in some 
time, thanks to the powerful pipes of new vocalist Elijah 
Jones. He's a cross between Pendergrass and Osborne, 
and handles uptempo funk and mellow ballads with equal 
dexterity. 

GENERAL CAINE- Dangerous, Tabu FZ -38863 (CBS). 
Produced by Reggie Andrews, Leon "Ndugu" Chancier. 
This Mitch McDowell -led seven -piece specializes in hard 
funk, exemplified by "Bomb Body," the album's first 45. 
Producers Andrews and Chancier have toned up and 
tightened the group's sound, and radio should respond. 

THE TONES- Here's To You, Criminal CR -1704. Pro- 
duced by Melvin Miles. Formerly the Softones, this three - 
man group recalls the Temptations with their stylized 
harmonizing, especially on "Let Me Touch You" and a 

remake of "Let It Be." The act's "One More Time" single 
is currently charting. Label is at 13816 Sunnybrook Rd., 
Phoenix, Md. 21131. 

SAKHILE -Sakhile, Arista /Jive -Afrika JL8 -8190. Pro- 
duced by Sipho Gumede, Khaya Mahlangu, Greg Cutler. 
The premier Jive -Afrika release is a refreshing groove - 
oriented delight, expertly weaving shades of jazz and 8- 
string bass funk. The title cut -translated "We Have 
Built " -is precisely what urban radio needs to break up 
the monotony. 

gospel 
KATHI HILL & JANET Mc MAHAN -Back at the Creek - 
bank, Impact RO 3721. Produced by Ron Griffin. Chil- 
dren's albums have been an especially hot item in Chris- 
tian music and this one is especially cute and catchy 
with plenty of merchandising extras like songbooks and 
coloring books. This will definitely please both retailers 
and kiddies. 

SPOTLIGHT -Predicted to hit the top 10 on Billboard's 
Top LPs 8 Tape chart or to earn platinum certification. 
PICKS- Predicted to hit the top half of the chart in the 
format listed. RECOMMENDED -Other releases predicted to 
reach the chart in the format listed; also, other singles of 
superior quality. 

All albums commercially available in the U.S. are eligible 
for review. Reviews are coordinated by Sam Sutherland at 

Billboard, 9107 Wilshire Blvd., Beverly Hills, Calif. 90210 

(telephone: 213 -273 7040) and Roman Kozak at Billboard, 

1515 Broadway, New York, N.Y. 10036 (telephone: 212 -764 

7346). 
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OVER THREE MILLION 
PEOPLE KNOW 
WHAT STARDUST 
IS MADE OF... 
WILLIE NELSON 
SINGING 
CLASSIC SONGS. 

Produced by BOOKER T. JONES 

WILLIE NELSON 
Without A Song 

Including: "Once In A While," "Autumn Leaves," "I Can't Begin To Tell 
You," "To Each His Own," "A Dreamer's Holiday," "Harbor Lights," "Golden 

Earrings," "You'll Never Know," and Willie's unforgettable rendition 
of "As Time Goes By," featuring guest vocalist Julio Iglesias. 

WILLIE NELSON, "WITHOUT A SONG" ON 
(FC 391101 

COLUMBIA RECORDS AND CASSETTES. 

Exclusive Booking And Management: MARK ROTHBAUM, 225 Main Street, Danbury, CT 06810 
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News 
FOCUS OF SENATE HEARINGS 

Home Taping Boom 
RCA Stakes $2.5 Mil On H &O 

Cited In New Study 
Continued from page 1 

31% from the radio and 17% from 
record selections. Seven percent were 
from concerts, 4% from prerecorded 
tapes, and 2% from home tapes of 
music. 

An overwhelming 91% of re- 
spondents said they use premium 
tapes to tape music. And 79% of 
those who purchased regular tapes 
said they tape music. (However, 
when respondents were asked how 
often they taped music onto premium 
vs. regular tapes, the results were 
58% on premium brands and 42% 
on regular brands). 

The representative sample in the 
survey were 1,354 individuals age 10 
and over. The breakdown in age 
groups is 10 -17, 31 %, 18 -34, 39 %, 
35 -54, 25 %, and 55 -79, 5 %. 

In addition to the new survey, 
there were some further new figures 
from the music industry. Economist 
Dr. Alan Greenspan told the sub- 
committee he estimates the recording 
Industry lost more than $1.4 billion 

in sales last year as a result of home 
taping, and that the percentage of 
home taping accounting for total 
hours of recorded music available 
both from purchase and taping had 
risen to 43% from 1972 to 1982. 
Greenspan said that these data indi- 
cate that for every 100 recordings 
sold, an additional 75 were taped. 

RIAA president Stanley Gortikov 
presented new and not optimistic re- 
ports on the effect of home taping. 
Record companies, he said, produced 
1,540 fewer albums in 1982 than they 
did in 1978, a decrease of 37 %. He 
added that the industry employs 
7,000 fewer people than it did in 
1978, a decrease of 34 %. 

Gortikov told the Senators that 
"we have no place else to turn, except 
to the Congress." He added that the 
tape and machine manufacturers 
"won't even meet with us" about 
solving the problem. 

A joint written statement from 
AGAC, the Songwriters Guild, the 
National Music Publishers' Assn. 
(NMPA) and the RIAA contained a 
direct slap at the EIA report, con- 
ducted by the survey firm of Yanke- 
lovich, Skelly and White: "(the) re- 
port fails to achieve the EIA's 
objective ... the report ignores the 
central issues in this debate; how 
much music is being taped; and how 
many sales of recordings are dis- 
placed by home taping ?" 

The statement also points out that 
some of the EIA's survey data "actu- 
ally confirm the music industry's po- 
sition," mentioning that it document- 
ed, among other things, that 75% of 
home tapers engage in some taping of 
music, and that the more a person 

tapes, the fewer records he is likely to 
own. 

In the new survey, the music coali- 
tion made it clear that the Audits & 
Surveys figure of 84% of home tapes 
used to record music is, in their 
words, "a minimum figure," explain- 
ing that "a given tape can be used 
several times, and some of the tapes 
that happened to contain non -copy- 
righted material at the time of the au- 
dit were used in the past, or will be 
used in the future, to record music." 

Throughout the hearing, during 
which witnesses were given only five 
minutes apiece to present oral testi- 
mony, the two Senators in atten- 
dance, chairman Charles Mathias 
(R.Md.) and Dennis DeConcini (D- 
Ariz.), seemed as recalcitrant in their 
views on home taping solutions as 
were the representatives of the two 
main industries testifying. 

Sen. Mathias sides more with the 
copyright owners. His proposed bill, 
S. 31, not only provides an exemption 
for non -commercial home taping by 
consumers, but proposes a royalty to 
be placed on video and audio tape 
machines and high quality blank 
tapes. Sen. DeConcini's bill, S. 175, 
proposes only the copyright exemp- 
tion to consumers who tape at home. 
He is still in opposition to the royalty 
provision, as his questions and corn - 
ments at the hearing indicated. 

Mathias insisted on correcting his 
colleague, who referred to the pro- 
posed royalty as a "tax." Mathias 
said he must "take exception -if it 
were a tax, it would be in Sen. (Rob- 
ert J.) Dole's committee." Sen. Dole 
(R -Kan.) is chairman of the finance 
committee. 

DeConcini, for his part, went so 
far as to ask Jack Valenti, president 
of the Motion Picture Assn. of Amer- 
ica (NPAA), later in the hearing if 
perhaps a "tax" should be put on 
products of the "creative communi- 
ty" to compensate the makers of such 
technological inventions as the VCR 
and other products. "After all," he 
said hypothetically, "they promote 
your product." 

Valenti, momentarily stunned, an- 
swered: "Sir, we would be paying the 
undertakers to put us in the ground." 

Reaction both at the hearing and 
afterwards to the new recording in- 
dustry survey was critical of its meth- 
odology and conclusions. Opponents 
protested the RIAA method for sort- 
ing of respondents' tapes into music 
and non -music, which apparently ig- 
nored all cassettes used with home 
computers. They also complained 
that the RIAA survey, unlike the 
Yenkelovich report, had no backup 
data, but offered only "summary 
data," not allowing a "balanced 
picture." 
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Cutting, Plating. 
Labels, Jackets... 

Continued from page 1 

the label and manager Tommy Mot - 
tola of Champion Entertainment pro- 
ject a five or six million U.S. unit sale 
on the new $9.98 list album, which 
includes 10 previous hits plus two 
sides recorded in September. One of 
them, "Say It Isn't So," is already a 
smash; the other side is "Adult Edu- 
cation." Expectations are for an in- 
ternational sell- through of two or 
three million copies. 

RCA executives in the U.S. declare 
that the massive promotion, with re- 
tailer- tagged tv spots playing a key 
role, will be monitored closely in or- 
der to assess, in the words of Don El- 
lis, U.S.- Canada vice president, the 
ability of such an outlay, particularly 
on the tv level, to "accelerate the pro- 
cess of success" for major artist al- 
bum product in general. Ellis adds 
that the campaign is primed to "ex- 
ploit the re- developing record scene." 

The second new single, in Ellis' 
view, will keep the sales momentum 
on the album going past the Christ- 
mas season and hopefully stimulate a 
strong reorder pattern. 

The graphics on the album, which 
also includes the duo's 1974 Atlantic 
breakthrough single, "She's Gone," 
are unusual in that the consumer has 
a choice of three -color combinations, 
which RCA feels will generate collec- 

tor interest. A 1984 Hall & Oates cal- 
endar is also included, with previous 
album product in spaces for the vari- 
ous months. A cassette version, also 
featuring the tri-color approach, of- 
fers a free wallet -sized version of the 
calendar when the consumer re- 
sponds to a coupon offer. 

According to Jack Maher, director 
of East Coast merchandising and the 
duo's product manager, a carefully 
designed media mix is the result of a 
study of the Hall & Oates album buy- 
er. Maher worked closely on cam- 
paign details with his immediate su- 
perior, Gregg Geller, head of 
marketing, a&r and creative services, 
and the Mottola organization, in- 
cluding Jeb Brien, vice president. 

The four -step concept is conceived 
to establish an increasingly broader 
base of potential buyers of the album. 
Step one, underway since the release 
of the album Oct. 18, involves a selec- 
tive spot and national tv buy target- 
ing the major Hall & Oates demo- 
graphic, with ads appearing on cable 
and broadcast tv music shows, in- 
cluding new network shows with a 
rock format. 

Step two represents national and 
local radio buys designed to coincide 
with airplay on the album's cuts, con- 
centrating on AOR, contemporary 
and urban contemporary radio -for- 

mats that have traditionally support- 
ed the Hall & Oates sound. 

Step three, to begin in late Novem- 
ber and early December, offers a sec- 
ond wave of nationwide spot tv buys, 
by far the largest, utilizing mass mar- 
keting techniques. 

Step four will rely solely on print 
advertising and is timed to coincide 
with major rack and retail chain 
campaigns, radio tie -ins and the holi- 
day buying season. Full double -page 
ads will run in the major trades, with 
four -color ads appearing in the holi- 
day issues of consumer publications 
such as People, Rolling Stone and a 
special gift section of New York mag- 
azine. Also, a special Hall & Oates 
Inflight presentation has been creat- 
ed, and major markets will see an 
outdoor billboard campaign. 

Among the tv approaches is a 30- 
minute special broadcast Sunday 
(30), also introducing an MTV /Hall 
& Oates/RCA consumer contest 
with a grand prize trip to Hawaii. On 
Dec. 7, there'll be a rebroadcast on 
HBO of a live concert, now retitled 
after the new album. 

In addition to the retailer tags on 
tv, in -store display material includes 
four -color streamers, four separate 
posters, special press kit covers, die - 
cut standups, album cover flats and 
three -by- threes. 

Video Rental Concern In House 
Continued from page 3 

mance" and "copies" concepts the 
present law distinguishes and covers. 

As put forward by 20th Century 
Fox board president Alan Hirsch- 
field, the problem to be addressed by 
the legislation was this: "Because the 
rental of a cassette has not been rec- 
ognized generally as a public perfor- 
mance, and because it does not in- 
volve copying, it (rental) is an 
activity which is assumed to be be- 
yond the control of the copyright 
owner subsequent to the 'first sale.' 
Thus, he is not able to separate the 
commercial rental right from the 
right to sell single copies for personal 
use." 

Hirschfield said this means that 
once a cassette is sold to a video deal- 
er, the studio "has no ability to devel- 
op a different price structure" for a 
copy to be rented commercially "100 
times" from that "which is sold to an 
individual consumer." 

Opponents, however, maintain 
that Hollywood doesn't need the 
guarantee of higher profits that re- 
peal of first sale would guarantee. 
Jack Wayman, senior vice president 
of the Elextronics Industries Assn.'s 
Consumer Electronics Group, said 
that "Hollywood has reaped great 
profits from the prerecorded video- 
cassette and disk market through the 
sales of movies to retailers." He add- 
ed that because of such sales, the 
movie industry expects to reach an 
additional $1.3 billion profit in 1984. 

Home Recording Rights Coalition 
economic consultant Nina W. Cor- 
nell also poked holes in the Holly- 
wood argument that the legislation 
would help dealers by increasing 
price stability and lowering inventory 
costs. "Increased price stability 
means less price competition and 
higher prices, which hurts both con- 
sumers and retailers," she said, add- 
ing that the price competition devel- 
oping in the videocassette 
marketplace would be wiped out, and 
would therefore hurt customers. 

Other comments from House sub- 
committee members only illustrated 
how far Hollywood has to go to con- 
vince the average citizen that the 
concept of "rental" must be dealt 
with by a law which would put rental 
control in the hands of the studio. 

For example, Rep. Romano Maz- 
zoli (D -Ky.) said that he was trying 
to clarify "for people who ask me 
how different is this than renting a 
lawn mower or a carpet cleaner." 
Bruce Lehman, counsel to 20th Cen- 
tury Fox, later said, by way of expla- 
nation, that if the market for Chevro- 
lets was primarily a rental market, 
instead of sales, "you can bet that 
Chevies would cost a lot more." 

Frank Bamako Jr., president of 
the 600 -member Video Softwear 
Dealers Assn. (VSDA), put his 
group's position succinctly: "We be- 
lieve that the studios want repeal so 
they can exact a fee from the retailer 
and hence the consumer, for every 
video rental transaction that takes 

place." The reason behind that, he 
said, "is greed." In kinder words, the 
testimony of Fox's Hirschfield 
showed that Hollywood indeed 
wants a bigger piece of the action. 

It is up to Kastenmeier's subcom- 
mittee to find out if they are entitled 
to do so, by virtue of being the cre- 
ators and copyright owners of the 
movies sought after by videocassette 
customers, and if so, to what extent, 
and by what means. 

Some members, such as Rep. Har- 
old Sawyer (R- Mich.), feel that Hol- 
lywood is asking Congress "to legis- 
late on something (studio -controlled 
rentals) the marketplace won't bear 
and won't take." 

`Black Friday' Vid Protest 
Continued from page 3 

of spontaneous lobbying efforts may 
be showing up the professional lobby- 
ists working on this. After all, here 
you see dealers out in Arizona who 
are not even VSDA directors doing 
all this and forming their own 
coalitions." 

In all fairness, though, Pough ac- 
knowledges it has been difficult to co- 
ordinate First Sale lobbying. HRRC, 
in fact, hired former VSDA staffer 
Risa Solomon of Dallas to work ex- 
clusively on coordinating efforts 
around the country. 

Messer, Pough, Talkington and oth- 
ers surveyed point to the Oct. 21 date, 
timed just prior to House hearings. 
"We just had no time, and the idea did 
strike a lot of dealers as not dramatic 
enough," Messer acknowledges. 

"Our coalition intends to meet 
monthly and go on to other purposes 
once First Sale is resolved," says 
Talkington. He credits HRRC's Jeff 
Cunard, former VSDA treasurer 
Linda Rosser (now with Para- 
mount), Pough and Minneapolis 
VSDA director Bob Bigelow with 
whipping up Arizona dealers at 
meetings. 

That more cohesion is developing 
is seen in the efforts of HRRC and 
11- branch distribution giant Comm- 

tron Corp. of Des Moines. Comm - 
tron's 15,000 circulation biweekly 
newsletter, containing editorials by 
its president, Jack Silverman, and 
lists of House judiciary subcommittee 
members, has spurred considerable 
(if uncoordinated) lobbying efforts. 
Tim O'Shannahan of Commtron says 
HRRC's new list will now be used. 

Solomon indicates that Congres- 
sional representatives who have al- 
ready decided on H.R. 1029 "are be- 
coming irritated, and this could hurt 
us ultimately. We have a new hit list 
(of undecided members). We have di- 
vided the country into 38 districts. 
W e have a free (HRRC) hotline: 
(800) 368 -TAPE." Soloman worked 
with the fledgling VSDA before it 
came under aegis of National Assn. 
of Recording Merchandisers 
(NARM). 

Cohesion on another level is seen 
by Commtron and HRRC in the co- 
ordination of materials sent to deal- 
ers. Initially, Silverman says, when 
he saw nothing available from either 
HRRC or VSDA, Commtron pro- 
duced and mailed 5,000 store counter 
cards and posters. Now another 
2,000 of each are shipping, and 
HRRC is also this week shipping its 
own counter cards and materials, de- 
signed to build consumer awareness 
of First Sale, says O'Shannahan. 
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News 
Home Computers In European Spotlight At Comdex Show 

Continued from page 3 

liana Beach, Calif., featured portable 
computers. Philips' newly introduced 
portable weighs about 30 pounds and 
can be expanded to some 320K bytes 
of memory. Zenith's new speech syn- 
thesizer allows for the pre- program- 
ming of speech into a computer. 
Georgia -based Peachtree showed its 
new "Speachware" package, which 
will bring voice to Apple and IBM 
computers. 

At Comdex, Peachtree announced 

Speakers Set For 

Billboard Vid Meet 
Continued from page 3 

Robin Rothman of Geffen Records 
will discuss the upcoming "Asia In 
Asia" live stereo simulcast; and Bill 
Kornreich will discuss "3 -Devo" and 
"Sophisticated Ladies," two pay -per- 
view productions. 

Additional panelists include Dick 
Woolf of 20th Century -Fox, Nyhl 
Henson of Nyhl Henson Enterprises, 
Gary Worth of Wold Communica- 
tions, Christian Vertel of German 
Educational Broadcasting and Rick 
Blume of United Satellite Communi- 
cations. Joseph Pelton of Washing- 
ton, D.C. -based Intelsat is scheduled 
to appear in a taped segment discuss- 
ing the past, present and future uses 
of satellite technology and its effect 
on the entertainment industry. 

The satellite portion of the event 
will originate from the German Edu- 
cational Broadcasting Center, with 
Diane Tryneski, director of telecon- 
ferences at NET Telecom, coordinat- 
ing. Wold Communications is pro- 
viding the uplink and satellite time; 
the Sound Co. is providing a portable 
downlink in Pasadena. Billboard's 
Kris Sofley is Pasadena site 
coordinator. 

Lynn is currently serving as asso- 
ciate producer of "Good Morning, 
Mr. Orwell," a three -city event to 
take place Jan. 1, 1984 organized by 
video artist Nam June Paik. The in- 
teractive event features Laurie An- 
derson, Peter Gabriel, Yves Mon - 
tand, Salvador Dali, Merce 
Cunningham, Allen Ginsberg and 
others and will be carried live on PBS 
stations in the U.S. 

She remarks, "The simultaneity of 
satellite technology bridges time and 
space, creating global interchange 
and opening up new avenues for pro- 
motion, production and international 
and national business. Video telecon- 
ferencing is poised to become an art 
form in its own right." 

its entry into the consumer/home 
market with the acquisition of EDU- 
Ware Services Inc., an educational 
software company based in Agoura, 
Calif. Digital Research also debuted 
its first home educational package, 
"Dr. Logo," a programming lan- 
guage for beginning computer users. 

M.R. Becker, Digital's sales man- 
ager for France, predicted that "Dr. 
Logo" will likely do well in his coun- 
try, as the educational market has 
been gaining in popularity there. He 

estimated that educational applica- 
tions make up nearly 20% of the 
computer market in France. 

Hardware manufacturers Spectra - 
video and Canon both showed per- 
sonal home computers. Spectravideo 
displayed some 100 software pack- 
ages featuring educational home 
management and entertainment ap- 
plications. Canon demonstrated 
mostly business applications, with 
Arcade -style games appearing on its 
one home computer. 

(horEbeot 
Continued from page 6 

15. "Wrap Around Joy," Carole 
King, Ode, 1974, #1/1. 

16. "Ghost In The Machine," the 
Police, 1981, #2/6. 

17. "SRO," Herb Alpert & the Ti- 
juana Brass, 1966, #2/6. 

18. "Rhymes And Reasons," Car- 
ole King, Ode, 1972, #2/5. 

19. "I'm In You," Peter Framp- 
ton, 1977, #2/4. 

20. "Buddah And The Chocolate 
Box," Cat Stevens, 1974, #2/3. 

21. "Carpenters," 1971, #2/2. 
22. "Cornerstone," Styx, 1979, 

#2/1. 
23. "Teaser And The Firecat," Cat 

Stevens, 1971, #2/1. 
24. "Close To You," Carpenters, 

1970, #2/1. 
25. "Big Bambu," Cheech & 

Chong, Ode, 1971, #2/1. 
Once we get started on these 

things, it's always hard to stop. Next 
in line: Cheech & Chong's "Los Co- 
chinos," the Captain & Tennille's 
"Love Will Keep Us Together," Joe 
Cocker's "Mad Dogs & Englishmen" 
and the Carpenters' "Now And 
Then." And those are just the A &M 
albums that made one or two. 

* * * 
Fast Facts: Paul McCartney & 

Michael Jackson's "Say Say Say" 
(Columbia) leaps to number six this 
week, becoming Jackson's sixth top 
10 hit of the year. That's the most 
any act has had in one calendar year 
since 1965, when the Beatles and 
Herman's Hermits each had six. 

And if Jackson's "P.Y.T." makes 
the top 10 before the year is out (it's 
currently number 20), Jackson will 
become the first act to place seven 
singles in the top 10 in one year since 
the Beatles' 1964 blitz, when they put 
a staggering 11 singles in the top 10. 

It's also a good week for Journey, 
which jumps to number 30 on the 

SONGWRITERS! 
HOW DO YOU FIND A PUBLISHER? 
Simple ... just subscribe to Tunesmith, the monthly 
newsletter for songwriters like you. Each month we 
interview and list a dozen or more legitimate publishers 
who've agreed to listen to our subscribers' songs (and if 
they're good, publish them). 
Are you missing out? To start your subscription to 
Tunesmith, just mail us the coupon below. 

YES! enter my subscription to Tunesmith 
6 months (6 issues) at only $20 Payment enclosed 
1 year (12 issues) at only $35 Bill me later 

My name 
Address 
City State Zip 

Send to TUNESMITH, P.O. BOX 3839 
BBA HOLLYWOOD, CA 90078 

Hot 100 with "Send Her My Love." 
The band has thus collected four top 
30 hits from each of its last two stu- 
dio albums . "Escape," released in 
1981, yielded "Who's Crying Now," 
"Don't Stop Believing," "Open 
Arms" and "Still They Ride "; this 
year's "Frontiers" has produced 
"Separate Ways," "Faithfully," "Af- 
ter The Fall" and now this new hit. 
That's consistency. 

And Culture Club holds down the 
No. 1 spot in the U.K. for the sixth 
straight week with "Karma Chame- 
leon." It's the first single to log six 
weeks at No. 1 in Britain since Art 
Garfunkel's "Bright Eyes" in 1979. 

Billy Joel also jumps into the Brit- 
ish top 10 for the first time in his ca- 
reer, as "Uptown Girl" leaps from 25 
to number seven. His previous big- 
gest U.K. hit was "My Life," which 
peaked at 12. 

In fact, "Uptown Girl" is doing 
better in the U.K. than most of the 
early '60s singles by the Four Sea- 
sons, on whose sound the record is 
based. The biggest Seasons hits were 
"Rag Doll," which peaked at number 
two, and "Let's Hang On," which hit 
four. 

* * * 

We Get Letters: David Benjamin 
of San Francisco notes that Ameri- 
can literature is currently big in the 
top 40. "Yes, there are currently 
three hits that borrow their titles 
from American Lit. `Islands In The 
Stream' is the title of the Ernest 
Hemingway novel, `Suddenly Last 
Summer' is one of Tennessee Wil- 
liams' greatest plays and 'Tender Is 
The Night' is the classic F. Scott 
Fitzgerald novel." 

NoIos__l 
Continued from page 62 

yet to realize the need to tailor pro- 
motion of this product to the needs of 
the Hispanic market. 

In addition, Marin questions the 
labels' commitment to study the His- 
panic market and make marketing 
plans to penetrate it. A lack of com- 
munications with the Hispanic retail 
and radio communities and a scarcity 
of Hispanic artists signed to the ma- 
jors, are among the stumbling blocks 
Marin sees between the labels and the 
full realization of the Hispanic mar- 
ket's potential. 

* * * 
Spanish singer Rocio Jurado re- 

turns to Lincoln Center for a concert 
on Nov. 13. The former RCA artist, 
recently signed to EMI, will be pre- 
sented by New York promoter Jose 
A. Tejeda, who was responsible for 
her sellout concert at this venue a 
year ago ... Jose Luis Perales, Ga- 
briel Romero and La Negra Grande 
de Colombia will participate in the 
Miss Colombia pageant this month. 

Newly formed Roland, a Japanese - 
based company, launched "Compu 
Music," a music software package 
that comes with a multi -voice music 
synthesizer. The company also mar- 
kets an add -on musical keyboard. 

American distributors Softsel and 
Micro D exhibited here. The former, 
which has a warehouse in London, 
has plans to expand its operation 
onto the European continent. The 
latter, a company spokesman said, is 
here on a fact -finding mission to de- 

cide the usefulness of opening a Eu- 
ropean warehouse. 

Micro D and the Palo Alto firm 
Logitech demonstrated non -key- 
board cursor controllers. Logitech's 
"Logimouse" comes with three but- 
tons that can be programmed to con- 
trol the cursor. Micro D showed a 
touch screen, a keyboard alternative 
to be used for putting information 
into a computer. 
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1i83 NIyGram Records. inc. 

MAKELLThE RIGHT MOVES" 
AMYflIIS CANALLBEYOJRS. 

auma`ck From 
rUrigina T1 

aeM ahan picture 

"ALL THE RIGHT MOVES," the original soundtrack album from one of the hottest films released this fall by 
20th Certury Fox. Featuring an outstanding score that includes the title track duet by Jennifer Warnes and 

Chris Thompson, along with all new music from Stephanie Mills, Junior, Winston Ford and others. It's all on 
the winningest soundtrack album of the year, "All The Right Moves:' Now take the album and run with it. 

"ALL THE RIGHT MOVES;' the original soundtrack album featuring the singles, "All The Right 
Moves ;' by Jennifer Warnes and Chris Thompson and "Unison;' by Junior. 

814 772 -7 814 603 -' 

Original soundtrack album produced by Brooks Arthur. 

Manufactured and Marketed by 

PolyGram Records 
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Confidence is what you buy in Ampex Grand Master No other studio mastering tape is more consistent. 
456. Confidence that lets you forget about the tape No other mastering tape is more available, either. 
and concentrate on the job. With Ampex Grand Master 456 you have the confidence 

That's because we test every reel of 2" Grand Master of knowing we stock our tape inventory in the field. 
456 Professional Studio Mastering Tape end -to -end and Close to you. So we're there when you need us. 
edge -to -edge, to make certain you gel virtually no tape- Confidence means having the right product at the 
induced level variations from one reel to the next. The right time. That's why more studios choose Ampex 
strip chart in every box of 2" 456 proves it.AM PEX tape over any other studio mastering tape. 

Ampex Gorporation One of The Signal Companies la 

AMPEX 

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, CA 94063, (415) 367 -3809 

www.americanradiohistory.com

www.americanradiohistory.com


- FOR WEEK ENDING NOVEMBER 3, 1883 

Billboard R. ps 
RIAA 

Symbols 

Suggested 
List 

Prices 
LP, 

Cassettes, 
8 Track 

& IrouplE 
Á ` V 
g c 
Ji 
J 
3 

ARTIST 

Title 
Label, Nn. (Dist. label) Dist. Co. 

v 

Suggested 
List 

Prices 
LP, 

RIAA Cassettes, 
ymbols 8 Track 

Black LP/ 
Country LP 

Chart 

c Copyright 
bcatron 
milted. 
photocopying. 
permission 

1983. Billboard Publications. Inc No part of 
may be reproduced. stored in a retrieval system, 
in any form or by any means, electronic. mechanical 

recording, or otherwise. without the prior 
of the publisher 

this pub 
or trans 

written 

RIAA 

Symbols 

Y 
W 
3 
H 
1 

Á 2 Y V 
W CO 

3 
ÿ 1 
5 3 

Compiled from national retail stores 
and one -stops by the Music Popu- 
larity Chart Dept. of Billboard. 

ARTIST 

Title 
Label, No. (Dist. Label) Dist. Co. 

Suggested 
List 

Frices 
LP, 

Cassettes, 
8 Track 

Black LP/ 
Country LP 

Chart 

Y 
W 
41 

3 
= 
i- 

Y 
LIJ 
W ; 
Ñ 
5 

Á 2 i.a 
g 

Y 
m 

3 

ARTIST 

Title 
Label, No. (Dist. Label) Dist. Co. 

Y Y 
W W 

3 ; Black LP/ r 
Country LP = H 

Chart m- 5 

J 
2 

J 

`' J 

5 

6 

O 
8 

9 

10 

11 

12 

13 

1 4 

13 

6 

17 

18 

19 

20 

21 

CI 
23 

24 

25 

28 

27 

28 

29 

30 

31 

32 

33 

34 

CI 

1 

2 

3 

5 

4 

6 

9 

8 

7 

10 

13 

11 

12 

18 

15 

43 

14 

20 

16 

17 

19 

27 

21 

22 

25 

28 

26 

33 

30 

24 

41 

44 

34 

40 

36 

19 

46 

29 

14 

12 

40 

7 

12 

28 

6 

29 

24 

15 

4 

20 

2 

19 

7 

11 

9 

16 

4 

14 

28 

19 

13 

9 

4 

51 

12 

3 

5 

38 

13 

8 

THE POLICE AATEEK 

Synchronicity 15 
MM SP3735 

MICHAEL JACKSON 
Thriller 
Epic QE 38112 CBS 

8.98 

BLP 3 

36 

37 

38 

39 

40 

41 

42 

43 

44 

45 

48 

47 

48 

49 

51 

® 
53 

54 

55 

56 

57 

58 

59 

60 

61 

82 

63 

64 

65 

88 

67 

CI 
CI 

70 

71 

29 

39 

23 

35 

51 

45 

31 

32 

46 

37 

74 

48 

49 

55 

54 

53 

38 

47 

42 

50 

58 

56 

59 

57 

62 

79 

60 

63 

52 

70 

68 

99 

78 

65 

67 

11 

6 

24 

9 

3 

14 

17 

9 

33 

15 

3 

11 

27 

4 

4 

5 

17 

8 

44 

10 

10 

16 

5 

28 

20 

4 

21 

16 

7 

4 

38 

3 

5 

22 

34 

ASIA 

Geffen GHS 4008 (Warner Bros.) WEA 8.98 

72 

73 

74 

75 

78 

arl 

79 

80 

81 

82 

83 

84 I 

85 

86 

87 

88 

89 

90 

91 

92 

93 

94 

95 

CI 
97 

98 

99 

100 

101 

102 

103 

104 

105 

106 

107 

64 

75 

71 

72 

87 

83 

, , 
76 

73 

82 

101 

90 

136 

98 

86 

84 

100 

`" 

169 

85 

66 

80 

61 

89 

117 

93 

120 

88 

119 

77 

69 

81 

91 

107 

104 

105 

7 

30 

9 

13 

5 

7 

. 

14 

38 

B 

5 

24 

3 

3 

5 

8 

55 

,, 

" 

2 

54 

17 

21 

9 

71 

4 

76 

3 

57 

4 

10 

22 

25 

9 

29 

8 

26 

SOUNDTRACK 
Mike's 

Mu 1RCAce 
Jackson 

&9s 

RAINBOW 
Bent Out Of Shape 
Mercury 815035 -1M1 (Polygram) POL 8.98 

NAKED EYES 
Naked Eyes 
EMI -America ST 17089 CAP 8.98 

Don tYStopL 
Chrysalis PV 44000 CBS 

EURYTHMICS 
Sweet Dreams Are Made Of 
This 
RCA AFLI -4681 RCA 8.98 BLP 64 

QUIET RIOT 
Metal Health 
Pasha BFZ 38443 CBS 

KANSAS 
Drastic Measure 
CBS Associated QZ -38733 CBS GAP BAND 

Gap Band V- Jammin' 
Total Experience TE -1 -3004 
(Polygram) POL 8.98 BLP 2 

BONNIE TYLER 
Faster Than The Speed Of 
Night 
Columbia BFC 38710 CBS 

KLIQUE 
Try ft Out 
MCA 3 MCA 8.98 BLP 11 

BLACK SABBATH 
Born Again 
Warner Bros. 1 -23978 WEA 8.98 

BILLY JOEL 
An Innocent Man 
Columbia QC 38837 CBS 

MICHAEL STANLEY BAND 
You Can't Fight Fashion 
EMI- America ST -17100 CAP 8.98 

JEFFREY OSBORNE 
Stay With Me Tonight 
A &M SP 4940 RCA 8.98 BLP 7 

DEF LEPPARD 
Pyromania 
Mercury 8103081 (Pol :ram) POL 8.98 

JOHN COUGAR MELLENCAMP 
Uh -Huh 
Riva RVL 7504 (Polygram) POL 8.98 

DONNA SUMMER 
She Works Hard For The Money 
Mercury 812265 -1 (Polygram) POL 8.98 BLP 25 

KENNY ROGERS 
Eyes That See In The Dark 
RCA AFL1-4697 RCA 8.98 CLP 1 

SHALAMAR 
The Look 
Solar 60239 (Elektra) WEA 8.98 BLP 16 

THE MOODY BLUES 
The Present 
Threshold TRLI -2902 (Polygram) POL 8.98 AIR SUPPLY 

Greatest Hits 
Arista AL 8-8024 RCA 8.98 

DURAN DURAN 
Duran Duran 
Capitol ST -12158 CAP 8.98 

ALABAMA 
The Closer You Get 
RCA AHLI -4663 RCA 8.98 CLP 2 SOUNDTRACK 

Flashdance 
Casablanca 8114921 (Pol :ram) POL 9.98 BLP 35 

QUEENSRYCHE 
Queensryche 
EMI -America DLP -19006 CAP 6.98 

MIDNIGHT STAR 
No Parking On The Dance Floor 
Solar 60241 (Elektra) WEA 8.98 BLP 5 

MICHAEL SEMBELLO 
Bosses Nova Hotel 
Warner Bros. 1 -23920 WEA 8.98 BLP 63 

LINDA RONSTADT 
What's New 
A mum 60260 (Elektra) WEA 

. 
8.98 

SOUNDTRACK 
The Big Chill 
Motown 6062ML (MCA) MCA 8.98 

FASTWAY 
Fastway 
Columbia BFC 38662 CBS 

ZZ TOP 
Eliminator 
Warner Bros. 1 -23774 WEA 8.98 

THE S.O.S. BAND 
On The Rise 
Tabu FZ 38697 (Epic) CBS BLP 8 

THE ROMANTICS 
In Heat 

CBS Nemperor 86Z 3880 (Epic) 
THE FIXX 
Reach The Beach 
MCA 5419 MCA 8.98 

CULTURE CLUB 
Colour By Numbers 
Virgin /Epic QE 39107 CBS 

SURVIVOR 
Caught In The Game 
Scot Bros. QZ 38791 (Epic) CBS 

ROBERT PLANT 
The Principle Of Moments 
Es Paranza 90101 (Atlantic) WEA 8.98 MEN AT WORK 

Cargo 
Columbia QC 38660 CBS 

More Fun In The World M 
Elektra 60283 WEA 8.98 

PAT BENATAR 
Live From Earth 
Chrysalis FV41444 CBS SOUNDTRACK 

Eddie And The Cruisers 
Scotti Bros. BFZ -38929 (Epic) CBS 

ASHFORD & SIMPSON 

Capitol ST -12282 CAP 8.98 BLP 19 
THE TALKING HEADS 
Speaking In Tongues 
Sire 1 -23883 (Warner Bros.) WEA 8.98 BLP 61 

MOTLEY CRUE 
Shout At The Devil il 
Elektra 60289 WEA 8.98 

LIONEL RICHIE 
Lionel Richie 
Motown 6007 ML MCA 8.98 BLP 39 

GENESIS 
Genesis 
Atlantic 80116 WEA 8.98 MANHATTAN TRANSFER 

Bodies And Souls 
Atlantic 80104 WEA 8.98 BLP 38 

THE DOORS 

Elektra 60269 WEA 8.98 
STEVIE NICKS 
The Wild Heart 
Modern 90084 -1 (Attu) WEA 8.98 SOUNDTRACK 

Staying Alive 
RSO 813269 -1 (Polygram) POL 9.98 

How ManyfTimes Can We Say 
Goodbye 
Arista AL8A104 RCA 8.98 BLP 36 

BIG COUNTRY 
The Crossing 
Mercury 812870 -1 (Polygram) POL 8.98 HEART 

Passionworks 
Epic QE -38800 CBS 

RICK JAMES 
Cold Blooded 
Gordy 6043 GL (Motown) MCA 8.98 BLP 1 

DARYL HALL & JOHN OATES 
H2O 

AFLI 4383 RCA 

A 
8.98 

CULTURE CLUB 
Kissing To Be Clever 
Virgin /Epic ARE 38398 CBS BLP 62 AC /DC 

Flick Of The Switch 
Atlantic 80100 WEA 8.98 

JOAN JETT AND THE 
BLACKHEARTS 
Album 
Blackheart/MCA 5437 MCA 8.98 RUFUS AND CHAKA KHAN 

Live- Stompin' At The Savoy 
Warner Bros. 1 -23679 WEA 11.98 BLP 4 SPANDAU BALLET 

True 
Chrysalis BGV -41403 CBS 

THE HUMAN LEAGUE 
Fascination 
A &M 1-2501 RCA 5.98 HERBIE HANCOCK 

Future Shock 
Columbia FC 38814 CBS BLP 13 THE MOTELS 

Little Robbers 
Cato ST -12288 CAP 8.98 

JUICE NEWTON 
Dirty Looks 
Capitol S7 -12294 CAP 8.98 TACO 

After Eight 
RCA AFL1 -4818 RCA 8.98 MEN WITHOUT HATS 

Rhythm Of Youth 
Backstreet BSR 39002 (MCA) MCA 8.98 

MEN AT WORK 
Business As Usual 
Columbia ARC 37978 CBS JIMMY BUFFETT 

One Particular Harbour 
MCA 5447 MCA 8.98 DAVID BOWIE 

Let's Dance 
EMI -America ST 17093 CAP 8.98 BLP 70 

ANNE MURRAY 
A Little Good News 
Capitol ST -12301 CAP 8.98 CLP 21 RICK SPRINGFIELD 

Living In Oz 
RCA AFLI -4660 RCA 8.98 LOVERBOY 

Keep It Up 
Columba QC38703 CBS 

JANE FONDA 
Jane Fonda's Workout Record 
Columbia Cx2 -38054 CBS 

DIO 
Holy Diver 
Warner Bros. 1 -23836 WEA 8.98 PEABO BRYSON/ROBERTA ROBERTA 

FLACK 
Born To Love 
Capitol ST -12284 CAP 8.98 BLP 9 

SAGA 
Heads Or 
Portrait FR 38999 ( i.) CBS 38999 

ALDO NOVA 
Subject Aldo Nova 
Portrait FR -38721 (Epic) CBS 

STRAY CATS 
Rant 'N' Rave With The Stray 
Cats 
EMI -America S0 -17102 CAP 8.98 

OLIVIA NEWTON -JOHN 
Olivia's Greatest Hits Vol. 2 

MCA MCA 5347 MCA 8.98 GEORGE BENSON 
In Your Eyes 
Warner Bros. 1 -23744 WEA 8.98 BLP 28 

JOBOXERS 
Like Gangbusters 
RCA AFLI -4847 RCA 8.98 KISS 

Lick It Up 
Mercu 814297 -1 Po ram) POL 8.98 

STEVIE RAY VAUGHAN 
Texas Flood 

,ic BFE 38734 CBS ZAP? 
Zapp III 
Warner Bros. 1 -23875 WEA 8.98 BLP 14 

PRINCE 
1999 
Warner Bros. 1 -23720 WEA 10.98 BLP 24 

ORIGINAL CAST 
La Cage Aux Folles 
RCA HBC1 -4824 RCA 

. 
9.98 

8.98 

THE KINKS 
State Of Confusion 
Arista AL 8A01ß RCA 8.98 

JACKSON BROWNE 
Lawyers In Love 
Asylum 60268 (Elektra) WEA y 8.98 

JOHN DENVER 
It's About Time 
RCA AFLI -4683 RCA GLADYS KNIGHT AND THE 

PIPS 
Visions 
Columbia FC 38205 CBS BLP 6 

JENNIFER HOLLIDAY 
Feel My Soul 
Geffen GHS 4014 (Warner Bros.) WEA 8.98 BLP 10 

BRYAN ADAMS 
Cuts Like A Knife 
A&M SP -6-4919 RCA 8.98 

HUEY LEWIS & THE NEWS 
Sports 
Chrysalis FV 41412 CBS 

DEBARGE 
In A Special Way 
Gordy 6061GL (Motown) MCA 8.98 BLP 18 

PHILIP BAILEY 
Continuation 
Columbia FC 38725 CBS BLP 20 

JOURNEY 
Frontiers 
Columbia QC 38504 CBS 

CARLY SIMON 
Hello Big Man 
Wamer Bros. 1 -23886 WEA 

. 
8.98 

EDDIE MURPHY 
Eddie Murphy 
Columbia FC 38180 CBS 

ELVIS COSTELLO 
Punch The Clock 
Columbia FC 38897 CBS 

IRON MAIDEN 
Piece of Mind 
Capitol ST 12274 CAP 8.98 

STEPHANIE MILLS 
Merciless 
Casablanca 811364 -1 (Polygram) POL 8.98 BLP 17 

SHEENA EASTON 
Best Kept Secret 
EMI -America ST -17101 CAP 8.98 

U2 
War 
Island 90067 (Atco) WEA 8.98 

MARY JANE GIRLS 
Mary Jane Girls 
Gordy 6040GL (Motown) MCA 8.98 BLP 15 

Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Mowers). Recording Industry Assn of Mlerica seal for sales of 500,000 units (seal indicated by dot). Recording Industry Assn of America mal 

for sales of 1, 000,000 units (mal kndiated by Mangle). 
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News 
Morkek Quotations 

Annual 
High Low 

As of closing, Oct. 25, 1983 

NAME P -E (1Ó08j High Low Close Change 

17e v4 

693. 48% 
461/e 30% 
1714 8% 
8134 55 
65 161e 

934 634 
843/4 55Ye 

614 3774 

30% 16% 
35% 18 
12Y4 6 
773e 4714 
16% 16% 
421/4 32% 
901h 72% 

150 82 
74% 47 
151A 3 

26 18 
35% 13Y4 

1634 12% 
34% 25% 

6'/e 2% 
57 38 
3514 191e 
143/e 8Y4 

Altec Corporation 
ABC 
American Can 
Armatron Int'I 
CBS 
Coleco 
Craig Corporation 
Disney, Walt 
Electrosound Group 
Gulf + Western 
Handleman 
K -Tel 
Matsushita Electronics 
Mattel 
MCA 
3M 
Motorola 
No. American Phillips 
Orrox Corporation 
Pioneer Electronics 
RCA 
Sony 
Storer Broadcasting 
Superscope 
Taft Broadcasting 
Warner Communications 
Wherehouse Entertain. 

- 502 % th % + % 
11 158 61 60% 601/2 - 1/2 

24 621 441/2 4314 437/e + Vs 

10 3 121/2 121/2 121/2 unch. 
12 1886 76 7514 75% + 14 

7 5388 2714 257e 27% +2V4 - 3 7 7 7 + V4 

21 356 61% 60% 601/4 unch. - 26 43/8 41/4 414 - V. - 650 263/8 25% 251e - % 
14 77 311/4 3114 3134 + 34 - 21 10 934 10 unch. 
20 126 7134 71Ye 71% +1Y3 - 7512 634 514 53e -1% 

9 1191 363e 351/4 36 + 34 

15 207 861/e 85% 851e + 34 

31 1494 14534 143 144 +1% 
12 74 7334 721/4 7334 +17Ae - 37 31/4 3% 3Ye - Ve - - - 24 unch. 
19 5698 331/4 3234 33 + % 
33 2017 14% 14% 1434 + % - 913 331/4 3234 321/4 % - 119 41/4 434 41/4 + 1/e - 273 481e 47 47 -1% 
14 1772 221e 22% 221/2 unch. 
24 52 1234 12 1234 + 1/2 

OVER THE 
COUNTER 

ABKCO 
Certron Corp. 
Data Packaging 
Koss Corp. 

Sales Bid Ask 

4800 
300 

4200 

Vz 

334 
6 
5% 

1 Ve 

31316 
634 

534 

OVER THE Sales Bid Ask 
COUNTER 

Josephson Intl 58600 131 14 
Recoton 300 71/2 8 
Schwartz Bros. - 234 31/2 

Over- the -Counter prices shown may or may not represent actual transactions. Rather, they are a guide to 
the range within which these securities could have been sold or bought at the time of compilation. The 
above information contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los Angeles re- 
gion, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, California 91505, 
(213) 841 -3761, member of the New York Stock Exchange, Inc. 

Births 
Lifelines 

Girl, Katherine Faym, to Nick and 
Margie Hunter, Oct. 21 in Nashville. 
He is vice president of promotion for 
Warner Bros. Records there. 

* * * 
Twins, Aimee Aline and Blake Jo- 

seph, to Mary Ann and Ray Shelide, 
Sept. 16 in Nashville. He is an agent 
with the William Morris Agency 
there. 

* * * 
Boy, Ryan Alexander, to Eliza- 

beth and Rob Safinick, Oct. 24 in 
Los Angeles. He is president of Me- 
dia Arts Entertainment there. 

* * * 
Boy, Daniel Joseph, to Kathy and 

David Bendett, Oct. 14 in Los Ange- 
les. He is personal manager of John 
Sebastian, the MCA jazz group 
Kionania, Reba Rambo and others. 
She is an actress. 

* * * 
Girl, Kristen Jordan, to Bill and 

Denise Jones, Oct. 8 in Mobile, Ala. 
He is music director for WKSJ 
there. 

* * * 
Boy, Christopher Dean, to Dean 

and Debra Goss, Oct. 19 in Los Ange- 

MUSIC TELEVISION 
,w 

This 24 -hour video music chan- 
nel's playlist appears weekly in 
Billboard, with details of heavy, 
medium and light rotations, adds 
and weekend specials. Page 33 

les. He is an air personality with 
KRTH -FM there. 

* * * 
Boy, Keith Matthew, to Bill and 

Kathy Bingham, Oct. 8 in Chicago. 
He is manager of Round Records 
there and a member of the Lou Rider 
Band. 

Morrioges 
Alan I. Young to Lisa Shapiro, 

Oct. 9 in Studio City, Calif. He is an 
independent country promoter and 
former editor of the country charts 
for Billboard. 

* * * 
Nikki Randall to Vince Vallot, 

Oct. 20 in Los Angeles. She is direc- 
tor of musical research for Capitol 
Records there. He is a member of the 
rock group Backtalk. 

* * * 
Marguerite Luciani to Ray 

Gmeiner, Oct. 15 in Los Angeles. She 
works for Curb Records there. He is 
Elektra /Asylum's national director 
of promotion there. 

Deaths 
Stacy Davis, 18, Oct. 18 of injuries 

sustained in an auto accident in La- 
guna Beach, Calif. She had worked in 
college promotion for Rocshire Re- 
cords in Anaheim. She is survived by 
her father, Gary, president of the la- 
bel, and her mother Margie Logan. 

* * * 
Merle Travis, 65, Oct. 20 of a 

heart attack in Tahlequah, Okla. A 

composer, singer and guitarist, his 
best known song was "Sixteen 
Tons." (Separate story, page 55.) 

* * * 
Kirk McGee, 83, a star of the 

Grand Ole Opry since 1926, of a 
heart attack in Franklin, Tenn. (Sep- 
arate story, page 58.) 

* * * 
James Dana (Dan) Moran, 39, 

founder and president of Bromo Dis- 
tributing, Oct. 22 in an auto accident 
in Oklahoma City. (Separate story, 
page 29.) 

Execulive Turnlable 
Continued from page 4 

Crovo, who is now sales rep for CBS in Los Angeles and San Diego ... The 
Benson Co. in Nashville has added Greg Fisher to its advertising staff. He was 
an advertising and public relations rep for the St. John's Medical Center in Jop- 
lin, Mo. 

Video /Pro Equipment 
In Stamford, Conn., Vestron Video has appointed Ruth Vitale vice president 

of film acquisition and Kathie Van Brunt vice president, program development. 
Vitale was director of film acquisition for Warner Amex's The Movie Channel. 
Van Brunt was vice president of programming for Vestron.... Steven Salmon - 
sohn has joined Video Music International Inc. in Los Angeles as vice president 
of finance. He was vice president of operations for United Artists Music. In ad- 
dition, Douglas Amdur has been promoted from marketing services manager to 
director of video affairs for the company. 

Leon Falk has joined CBS /Fox Video in New York as program evaluation 
manager. He was an independent film producer and writer... Julie Sayres has 
been appointed marketing manager of RCA /Columbia Pictures International 
Video in New York. She was a &r director for WEA International. 

Cheryl Benton has been named national sales manager for Video Trade Video 
Movie Brokers in Reseda, Calif. She was with Embassy Home Entertainment. 
In addition, Alex Kanakaris has been appointed director of press and public 
relations for the firm. She has been an editor of several video publications 
... Home Box Office has upped Maria Artime and Andrew Kaplan to analysts 
in New York. They were financial assistants. 

Related Fields 
The Country Music Foundation in Nashville has promoted Charles Seemann 

to deputy director for collections and research. He was curator for the museum 
collection ... Carmine Vignola has been elected to the new post of national vice 
president for government affairs of the Electronic Representatives Assn. in Chi- 
cago. He has been a representative of the ERA since 1955... Joan Hall has 
been promoted to booking agent for Chicago's American Famous Talent. She 
was a receptionist. 

Mitch Herskowitz has been named advertising director for Frozen Fire Ltd., 
the editorial packager for Hit Parader, New Sounds and Rock & Soul magazines 
in New York. He was in the ad sales department for Circus magazine ... Scott 
Mandel has been appointed to handle record company advertising for Circus 
magazine in New York. He was handling electronic and music company ac- 
counts . .. The Los Angeles -based management /publishing firm of Shanklan- 
De Blasio has named Dee Lambert publishing administrator. .. Fae Horowitz 
has resigned as managing director of Mike's Artist Management in New York 
after four years with the firm. 

New Companies 
Destiny Music, a publishing corn - 

pany, formed by Bob Layman. First 
signing is the rock group Destiny, 
who recently signed to Kiderian Re- 
cords. P.O. Box 256577, Chicago, Ill. 
60625; (312) 399 -5535. 

* * * 
Madiva Productions Inc., formed 

by Mariette and David Moss. First 
release is the LP "Going Places" by 
Mariette Bodier. 300 E. 75th St., 
New York, N.Y. 10021; (212) 535- 
8178. 

* * * 
Universal Attractions Inc., a man- 

agement and promotion firm special- 
izing in college, university and per- 
forming arts series marketing. First 
client is the "Wizardry Of Jazz 
Tour" with violinist John Blake. P.O. 
Box 1332, Doylestown, Pa. 18901; 
(215) 249 -0626. 

Bubbling Under The 

HOr1OO 
101 -LET THE MUSIC PLAY, Shannon, Mi- 

rage 7 -99810 (Atco) 

102 -IF LOVE SHOULD GO, Streets, Atlantic 

7 -89760 

103 -LICK IT UP, Kiss, Mercury 814671 -7 

(PolyGram) 

104 -RUNAWAY LOVE, Firefall, Atlantic 7- 

89755 

105 -NEVER SAY NEVER AGAIN, Lani Hall, 
A &M 2596 

106 -JULIET, Robin Gibb, Polydor 8- 10895 -7 

(PolyGram) 

107 -DANCIN' WITH MYSELF, Billy Idol, 
Chrysalis 4 -42723 

108 -TRASH IT UP, Southside Johnny And 
The Jukes, Mirage 7 -96988 (Atco) 

109 -STATE OF THE NATION, Industry, 
Capitol 5268 

110 -ROCK IT OUT, Pia Zadora, MCA /Curb 
1001 

* * 
Joseph Cooper Media Relations, a 

public relations and promotion firm, 
formed by Joseph Cooper. First sign- 
ing is Project Funk. 5011 Belmont 
Ave., Suite #208, Dallas, Tex. 
75206. 

* * * 

Second Wave Records, formed by 
Judy Dlugacz and Olivia Records. 
First release is an LP by Teresa Hig- 
bie and Teresa Trull entitled "Unex- 
pected." 4500 Market St., Oakland, 
Calif. 94608; (415) 655 -0364. 

* * * 
T.C.B. Publishing, a poetry pub- 

lishing, recording and promotion 
firm formed by Theola Bright. P.O. 
Box 403522, Miami Beach, Fla. 
33140; (305) 758 -6708. 

Bubbling Under The 

Top LPs 
201 -PAUL KANTNER, The Planet Earth 

Rock and Roll, RCA AFL1 -4320 

202 -PAUL YOUNG, No Parlez, Columbia 

BFC 38976 

203 -THE LORDS OF THE NEW CHURCH, 

Live for Today, I.R.S. SP -70037 (A &M) 

204 -GEORGE WINSTON, December, Wind- 

ham Hill WH 1025 (A &M) 

205 -SHADOWFAX, Shadowdance, Wind- 

ham Hill WH 1029 (A &M) 

206 -THE TEMPTATIONS, Back to Basics, 
Gordy 6085 GL (Motown) 

207 -SISSY SPACEK, Hangin' Up My 

Heart, Atlantic America 90100 

208 -THE FOUR TOPS, Back Where I Be- 

long, Motown 6066 ML 

209 -HANK WILLIAMS, JR., Man of Steel, 
Warner /Curb 1 -23924 

210 -DEBORAH ALLEN, Cheat the Night, 
RCA MHL1 -8514 

Industry 
Events 

Nov. 1 -3, Atlantic City Cable 
Show, Atlantic City Convention 
Hall, Atlantic City, N.J. 

Nov. 1 -4, VIDEXPO '83, third In- 
ternational Video and Telecommuni- 
cations Market, Condesa Del Mar, 
Acapulco. 

Nov. 2 -4, NARM One Stop Con- 
ference, LaPosada, Scottsdale. 

Nov. 2 -4, Electronics Displays, 
Kensington Exhibition Centre, 
London. 

Nov. 2 -6, Golden Sheaf Awards, 
the 19th Yorkton Short Film and 
Video Festival, Yorkton, Canada. 

Nov. 3 -5, National Black Pro- 
gramming Consortium, Chase Park 
Plaza, St. Louis, Mo. 

Nov. 3 -6, Electronic Fun Expo, 
New York Coliseum, New York 
City. 

Nov. 3 -6, National Home Elec- 
tronics Show, Arlington Park Race 
Track Expo Hall, Arlington, Ill. 

Nov. 4 -6, Black Music Assn. fifth 
conference, New York Sheraton 
Center. 

Nov. 7 -10, American Market for 
International Programs, Miami 
Beach, FI. 

Nov. 9 -11, 26th Annual Interna- 
tional Film & TV Festival Of New 
York, Sheraton Center. 

Nov. 10 -13, 14th annual Loyola 
Radio Conference, Hotel Continen- 
tal, Chicago. 

Nov. 11 -14, The Advanced Tech- 
nology Computer & Electronics 
Show, San Diego Convention Center. 

Nov. 15, Muscle Shoals Music 
Assn. Songwriter Showcase, Norton 
Auditorium, Florence, Ala. 

Nov. 15, Southern California Ca- 
ble Assn. luncheon meeting, Airport 
Hilton Hotel, Los Angeles. 

Nov. 17 -19, Billboard's fifth annu- 
al Video Music Conference, Hun- 
tington Sheraton, Pasadena. 

Nov. 18 -20, Entertainment Expo 
'83, Municipal Auditorium, 
Nashville. 

Nov. 18 -20, L.A. Music Exposi- 
tion, Los Angeles Convention 
Center. 

Nov. 19 -20, 7th Annual Songwrit- 
ers Expo, Pasadena City College, 
Pasadena, Calif. 

Nov. 21 -23, Videotex Europe '83 
international conference and exhibi- 
tion, The RAI, Amsterdam. 

Nov. 28 -Dec. 2, fifth annual Com- 
dex /Fall, Las Vegas Convention 
Center. 

Dec. 6 -8, Institute for Graphic 
Communication Videotex & Teletext 
conference, Andover Inn, Andover, 
Mass. 

Jan. 23 -27, Midem '84, first inter- 
national radio program market, Pa- 
lais Des Festivals, Cannes, France. 

May 22 -26, ninth annual Micro 
Expo, Palais Des Congres, Porte 
Maillot Paris. 

VIDEO MUSIC 
CONFERENCE 

Nov. 17 -19, 1983 
Huntington Sheraton 
Pasadena, California 
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SLAVE 
Bad Enuff 
Cotillion 90118 (Atco) WEA 8.98 BLP 30 

ROD STEWART 
Body Wishes 
Warner Bros. 1 -23877 WEA 8.98 

THE B -52'S 
Whammy 
Warner Brs. 1 -23819 WEA 8.98 108 
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BOB JAMES 
Foxie 
Columbia FC 38801 CBS BLP 45 TTHkE ANIMALS 

Ar 
I.R.S. SP -70037 (A &M) RCA 8.98 

STYX 
Kilroy Was Here 
A &M SP 3734 RCA 

A 
8.98 PETER SCHILLING 

Error In The System 
Elektra 60265 WEA 8.98 SPYRO GYRA 

City Kids 
MCA 5431 MCA 8.98 

SERGIO MENDES 
Sergio Mendes 
MM SP 4937 RCA 8.98 BLP 71 ALABAMA 

Mountain Music 
RCA AFLI -4229 RCA 

A 
8.98 CLP 27 WAS (NOT WAS) 

Born To Laugh At Tornadoes 
Geffen /ZE GHS 4016 (Warner Bros.) WEA 8.98 

TOTO 
Toto IV 
Columbia FC 37728 CBS 

A 
THE POLICE 
Ghost In The Machine 
A &M SP -3730 RCA 8.98 JOURNEY 

Escape 
TC 37408 CBS 

A SOUTHSIDE JOHNNY AND THE 

Trash It U 

Mirage 90013 (Atco) WEA 8.98 
MERLE HAGGARD/WILLIE 

Poncho & Lefty 
Epic FE 37958 CBS CLP 5 

THE POLICE 
Outlandous D'Amour 
A &M SP -4753 RCA 

0 
8.98 

THE STYLE COUNCIL 
Introducing The Style Council 
Polydor 815 277 -1Y1 (PolyGram) POL 6.98 BETTS MIDLER 

No Frills 
Atlantic 80070 WEA 8.98 

WILLIE NELSON 
Always On My Mind 
Columbia FC 37951 CBS 

A 
CLP 48 

RANDY CRAWFORD 
Nightline 
Warner Bros. 1 -23976 WEA 8.98 BLP 58 

Mean Streak Mea 

A&M SP- 6-4960 RCA 6.98 
DEF LEPPARD 
On Through The Night 
Mercury SRM -13828 (Polygram) POL 8,98 

TOM WAITS 
Swordfish Trombone 
Island 90095 (Atco) WEA 8.98 STEVIE NICKS 

Bella Donna 
Modern Records MR 38139 (Atco) WEA 

A 
6.58 

ELTON JOHN 
Too Low For Zero 
Geffen GHS 4006 (Warner Bros.) WEA - 8.98 

MAZE 
We Are One 
Capitol ST12262 CAP 8.98 BLP 32 DEF LEPPARD 

High & Dry 
Mercury SRM -1-4021 (Polygram) POL 

t 
8.98 

PINK FLOYD 
Dark Side Of The Moon 
Harvest SMAS 1163 (Capitol) CAP 898 

TOMMY TUTONE 
National Emotion 
Columbia FC 38425 CBS ROMAN HOLLIDAY 

Cookin' On The Roof 
live /Arista 8-8101 RCA 8.98 

MICHAEL FRANKS 
Passionfruit 
Warner Bros. 1 -23962 WEA 8.98 ROMAN HOLLIDAY 

Roman Holliday 
live /Arista 1LM 5 -8086 RCA 5.98 NEW EDITION 

Candy Girl 
Streetwise SWRL 3301 IND 8.98 BLP 22 

ZEBRA 
Zebra 
Atlantic 80054 WEA 8.98 KENNY ROGERS 

Greatest Hits 
Liberty LOO 1072 CAP 8.98 CLP 58 

OUARTERFLASH 
Take Another Picture 
Geffen GHS 4011 (Warner Bros.) WEA 8.98 

DOKKEN 
Breaking The Chains 
Elektra 60298 -1 WEA 8.98 THE POLICE 

RRegaSa-Dee2Blanc 
RCA FFnt 898 

LOVERBOY 
Get Lucky 
Columbia FC 37638 CBS 

IRON MAIDEN 
The Number Of The Beast 
Capitol ST 12202 CAP 8.98 

PHIL COLLINS 
Hello, I Must Be Going 
Atlantic 80035.1 WEA 8.98 

BILLY IDOL 
Billy Idol 
Chrysalis FV 41377 CBS 

ADRIAN BELEW 
Twang Bar King 
Island 90108 (Atco) WEA - 8.98 

NEIL YOUNG 
Everybody's Rockin' 
Geffen GH 4013 (Warner Bros.) WEA 838 

L JACKSON 
Off The Wall 
Epic FE 35745 CBS 

A 
AZTEC CAMERA 
High Land, Hard Rain 
Sire I -23899 (Warner Bros.) 8.98 

MADONNA 
Madonna 
Sire 1 -23867 (Warner Bros.) WEA 8.98 

HELIX 
No Rest For The Wicked 
Capitol ST -12281 CAP 8.98 

EDDY GRANT 
Killer On The Rampage 
Portrait /Ice B6R 38554 (Epic) CBS 

III 

JARREAU 
Jarreau 
Warner Bros. 1 -23801 WEA 8.98 BLP 43 

STRAY CATS 
Built For Speed 
EMI -America ST -17070 CAP 

A 
8.98 

MARVIN GAYE 
Every Great Hit Of Marvin Gaye 
Motown 6058 ML (MCA) MCA 8.98 

GRAHAM PARKER 
The Real Macaw 
Arista AL 8-8023 RCA 8.98 

WHAM -U.K. 
Fantastic 
Columbia BFC 38911 CBS 

CLARENCE CLEMMONS 
Rescue 
Columbia BFC 38933 COL 

ARETHA FRANKLIN 
Get It Right 
Arista AL8 -8019 RCA 898 BLP 21 

ANITA BAKER 
The Songstress 
Beverly Glen BG 10002 IND. 8.98 BLP 12 

MICHAEL MARTIN MURPHY 
The Heart Never Lies 
Liberty LT 51150 CAP 8.98 CLP 56 

COMMODORES 
13 
Motown 6054ML (MCA) MCA 898 BLP 26 

THE ALARM 
The Alarm 
I.R.S. 7 -0504 (A&M) RCA 5.98 

R.E.M. 
Murmur 
I.R.S. SP70604 (A &M) RCA 6.98 KROKUS 

Head Hunter 
Arista AL 8005 RCA 8.98 

THE POLICE 
Zenyatta Mondatta 
A &M 5P -3720 RCA 

A 
8.98 

GARY MORRIS 
Why Lady Why 
Warner Bros. 1 -23738 WEA 8.98 CIP 12 AGNETHA FALTSKOG 

Wrap Your Arms Around Me 
Polydor 813242 -1 (Polygram) POL 8.98 

THIRD WORLD 
All The Way Strong 
Columbia FC38687 CBS BLP 50 

VARIOUS ARTISTS 

Motownl 
From 25 Years 

MCA 9.98 AL DI MEDIA 
Scenario 
Columbia FC 38944 CBS 

ALABAMA 
Feels So Right 
RCA AHLI -3930 RCA 8.98 CLP 37 

YAZ 
You And Me Both 
Sire 1 -23903 (Warner Bros.) WEA 8.98 EDDIE BABBITT 

Greatest Hits- VOl.11 

Warner Bros. 1 -23925 WEA 8.98 
BARBRA STREISAND 
Memories 
Columbia TC 37678 CBS 

A 
DIANA ROSS 
Ross 
RCA AR1 -4617 RCA 8.98 BLP 65 

CHEAP TRICK 
Next Position Please 
Epic FE -38794 CBS 

HERB ALPERT 
Blow Your Own Horn 
A &M SP -4949 RCA 8.98 BLP 67 

MADNESS 
Madness 
Geffen GHS 4003 (Warner Bros.) WEA 8.98 

THE FIXX 
Shuttered Room 
MCA 

ttered 
5345 MCA 8.98 

THE TUBES 
Outside /Inside 
Capitol ST -12260 CAP 8.98 

UTTLE RIVER BAND 
The Net 
Capitol ST -12213 CAP 8.98 

JEAN -LUC PONTY 
Individual Choice 
Atlantic 80098 WEA 1.98 

THE ISLET BROTHERS 
Between The Sheets 
T -Neck FZ 38674 (Epic) CBS BLP 27 

The Hurt 
FOR 

Mercury 8110391 (Polygram) POL 8.98 

JULIO IGLESIAS 
Julio 
Columbia FC38640 CBS 

HANK WILUAMS JR. 
Greatest Hits 
Elektra /Curb 1 -60193 WEA 8.98 CLP 13 

TOM TOM CLUB 
Close To The Bone 
&re 1 -23916 (Warner Bros.) WEA 8.98 

LAURA BRANIGAN 
Branigan 2 

Atlantic 80052 WEA 8.98 

KASHIF 
Kashif 
Arista AL 8001 RCA 8.98 BLP 34 

ANDRE CYMONE 
Survivin' In The Eighties 
Columbia FC -38902 CBS BLP 31 

DURAN DURAN 
Rio 
Capitol ST -12211 CAP 

A 
8.98 

JOHN ANDERSON 
All The People Are Talkin' 
Warner Bros. I -23912 WEA 8.98 CLP 33 

INXS 
Dekadance 
Atco 7 -90115 WEA 4.98 

TOP LPs &TAPE 
A - Z (LISTED BY ARTISTS) 

F- AC /DC - ... .............................20 
Bryan Adams___. 67 
Air Supply ......._._...__.__....- d 
Alabama 
Alain _ 159 
Aldo Nova ._ 62 
Herb Alpert 164 
lohn Andersen 169 
Animals 140 
Ashford 8 Simpson 37 

B -5Zs 171 

Philip Badet' _ ._._.........._..._....104 
Aelte Bakes ................_..........._ 158 
Adrian Bekew 153 

George Benson 63 
Big Country 18 
Black Sabbath _......_....____ 40 
David Bowie._..........._ ......_..._._ 24 
Laura Branìgan.........__ ....._.__ ...................136 
Jackson Broom.._.._____ 30 
Peak Bryson /Roberta Flak 26 
Jimmy Buffett...._.......__...__...__ 59 
Cheap Trick.._... _ .................... 132 
Clarence Clemmons 188 
Phil Collins..._- .- ..,.._......_...._ 184 

Commodores 127 

Elvis Costello .34 

Randy Crawford 177 

Culture Club ._... 55, 46 
Andre Cymone 199 
Debarge 61 
Def Leppard ...._.___......._....- ._....6, 116, 146 

John Denver .66 

AI Dimeola 130 

Der _ S1 
Dokkm 151 

Doors......................... _............._ _....._ 39 
Duran Duran SO, 137 

Sheens Easton 35 
Eurythmics.... 36 
Agnetba Fattskog.. .._. 129 
Fastway..... ...__._.._.._....- ...._......_. 33 

...... _.._._._ -12,133 
Jam Fada 37 
Aretba Franklin 126 

Michael Franks .................. ....... . : 149 

Gap Band 39 
Marvin Gaye 187 

Genesis. 16 

Eddy Grant 155 

Merle Haggard/Willie Nelson. 112 

Daryl Hal 8 John Oates ... ........................._ 91 
Herber Hancock .57 

Heat..._.._ st 
Hob ._ _.186 
Jennifer Holiday_._ .31 

Human Lupe.. -_- _. ..93 
Billy Idol __.....74, 121 
Julio Iglesias. .135 
Inas 200 
Iron Maiden 152 
Islay Brothers 166 
Michael Jackson._ ...... .. ........ ........ ............ 2, 185 
Boblames ........................ ..........................__101 
Rick lames 19 
AI Jammu 124 
loan Jett And The Blackheads 

Elton John _147 
Journey 33, 143 
Kansas 75 
Kashif -........._.__...__...__.__._168 
Kink: _...._..._ _._._..._1oz 
Kiss _ _28 
Klque -76 
Gladys KmgM & The Pips __.103 
Krokn...._ 121 
Hwy Lewis And The Ness.._. 32 
Little River Band _ -196 
Lowboy ...._ 25, 121 
Madness -195 
Madonna 123 
Manhattan Transfer .52 

Every Care car Me accuracy of .ugggrod Ie pncn nee been taken Ud i0oerd dom net au,me.reepDneeMhnr for error; or om,Wons 
oocoeoaoo MpuSTRY ASSMIeTIDN OF *u eorcA cal ter raiee of a00.000 Lima RECORDING INDUSTRY ASSOCrATrON or meR1CA .o& for solos or 1.000.000 uni% 

Maza. 

Men Without Hats 
Sergio Mendes_.._._ 173 
ietta Mi der _.._._.., __..- _...._......_113 
Midnight Six___._. _ 45 

Moody Blues_ 43 
Gary Morris..._..__.._.. -._._ _. -191 

Motley Crau_ -._. S1 
Eddie Murphy 
Michael Manin Brophy -..._...199 
Moe Murray 36 
Naked Eyes _ _73 
Wilk Naha -.._.........._.........__..145 

118 

owls Newton-John -- -- ..._.._..._...99 
Stevie Nicks...._..... .._._........_.___...._..17.115 
Jeffrey Osborne_._ -__ 41 
Graham Parker ......._ 
Pink Floyd 
Robed Plant ......_....__.__ ......_....13 
folio ....___._.._..1, 111, 160, 1M, 163 

Quiet Met_...____.._._ _31 
REM 191 
Eddie Rahhitt 131 

.-.37 
_it Lionel Blinde 

Kenny Rogers 7 162 
Raman Holiday 117, 181 
Romantics u 
Linda Rennstadt_ 

Diana Ross -194 
Rohs Md Chaka Khan _.56 
Saga ..._... -.91 
Peter Schilling 109 
Michael Semhdb -.82 
Skalenur ._79 
Cady Simon _ 
Slave 
S.O.S. Band -47 
SOUNDTRACKS: 

Eddie Md The Cruisers 50 
flashdance 
La Cap Au Folks 65 
Mike's Murder .._-_..._ 72 

SooMsìde Johnny Md The Jukes._. __175 
Spandau Ballet - .__.._ 2l 
Rick Springfield._...__.._._ - _ .60 
Spyre G ra_.._____._._..._ .......___.._141 
Michael Stanley Baud ._ n 

Rod Stewart v39 
Stray Car. 27,156 
B arbra Strained 163 

Style Cemnd 176 
Styx 172 
B eam Swim _42 
Suriiiaar 
Tam 58 
Team Nude 15 
Tors Fa Furs _197 
TWed Wald 161 

Tam Tea CIM 196 
Teto .174 
Tubs 185 
Tommy Tulare 1811 

B owie Tyler 4 

112 71 

Varian Artists 25 *I Nits 192 
Steele Ray Vaughn 44 
Tom Waits 176 
Diane Warwick M 
Was (Net Was) _142 
Wham-U K .157 
Hank WMiame, Jr 167 
X 86 
V I T 114 
Yea lit 

Nag Yoaiq 177 
Z Z Top 11 

Zapp .-111 
Zebra 158 

K 
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News 
$ Mu /ti -Mí /lion Gift 
For Peace From Yoko 

LOS ANGELES -Yoko Ono 
Lennon last week announced plans to 
donate a substantial portion of her 
multi -million -dollar holdings to vari- 
ous philanthropies in response to the 
terrorist bombing of a U.S. Marines 
facility in Beirut Oct. 23. 

The artist, widow of John Lennon, 
signaled her plans in a press release 
dated Monday (24) and distributed at 
midweek, headed "In apology and in 
plea for sanity," intended to persuade 
"all governments to give back to peo- 
ple, including the soldiers, the right 
to die a natural death." 

Toward that end, Ono Lennon will 
reportedly liquidate a number of key 
assets in the personal fortune recently 
estimated by Forbes magazine at ap- 
proximately $150 million. Among 
the gifts outlined: 

Sale of Poplar Grove, a 22 1/2- 
acre Virginia historical property 
which includes a mansion, with pro- 
ceeds to go to New Beginnings Ther- 
apeutic Foster Homes Inc., Virginia. 

*Sale of the Irish isle of Dornish, a 
25 -acre parcel, with proceeds to be 
donated to Irish orphans. 

Auburn Plantation, a 128 -acre 
waterfront property, also in Virginia, 
including a mansion built in 1803. 
Proceeds of its sale will go to Straw- 
berry Fields Orphanage in Lennon's 
hometown, Liverpool. 

Bag One, a collection of Lennon's 
lithographs, to be donated to Liver- 
pool Art School. 

A donation of $500,000 to Straw- 
berry Fields in New York City's Cen- 

ALBUM OF STANDARDS 

Linda Ronstdt Has `New' Hit 

tral Park. 
Sale of an hour -long documenta- 

ry television film, "Yoko Ono (50 
Years Of Her Life)," with net pro- 
ceeds to go to CARE. 

Ono Lennon also pledges a num- 
ber of gifts to her own Spirit Founda- 
tion, including "approximately 415 
acres of scenic farmland, and a 210 - 
acre working dairy farm in upstate 
New York," 200 Holstein cows, a 
1965 Rolls -Royce and a selection of 
personal effects of hers and her late 
husband's including musical instru- 
ments, jewelry, clothing and furni- 
ture. She stresses that office expenses 
and salaries for that foundation are 
already separately covered through 
her own financial support. 

Admitted a spokesman, who veri- 
fied the statement's origin, "It's as 
the lady intended it. When she called 
and dictated that over the telephone, 
my jaw dropped." 

No accurate dollar estimate is 
available for the total worth of the 
gifts, according to that source: "How 
does all this translate into dollars? 
She couldn't (tell me), and I think, 
basically, she does not know. But it is 
an enormous amount of money, and 
an enormous contribution from a pri- 
vate individual." 

Although the tragic death of at 
least 219 U. S. Marines during the 
terrorist bombing of a Beirut barracks 
and administration facility isn't cited 
in the statement, her spokesman con- 
firmed that the event triggered the 
donations. SAM SOUTHERLAND 

Continued from page 6 

But not without some managerial 
persuasion. "I'd say, 'I've got to get 
some money for the video,' and 
they'd say, MTV won't play it, is it 
really worth doing a video ?' It was 
kind of like pulling teeth for while. 
They were skeptical, too." 

Another key to the campaign was 
a series of live shows at New York's 
Radio City Music Hall and three out- 
door theatres in California. The Ra- 
dio City date drew a relatively older, 
more affluent audience, perhaps be- 
cause ticket prices were scaled higher: 
The top tickets went for $35. 

"And for that reason it was the 
only show we didn't lose money on," 
Asher says. "The dates here defmitely 
lost money. It gets very expensive to 
rehearse 47 musicians." 

Asher says Rondstadt and conduc- 
tor Nelson Riddle will probably do 
more live shows. And if they do, 
there will likely be a special for HBO 
or Showtime with a stereo simulcast. 
ICM approached Asher with a pro- 
posal for a special on the first run of 
shows, but Asher says, "We were too 

Ex- Runaway Files 
Suit Over Royalties 

LOS ANGELES -Producer Kim 
Fowley, PolyGram Records and 
Toby Mamis are being accused of 
failing to provide accounting of roy- 
alties and payment thereof by Sandra 
Pasavento, known professionally as 
Sandy West, formerly the drummer 
with the Runaways. 

The Superior Court complaint 
charges the defendants failed to hon- 
or a court- approved minor's contract 
of February 1976 after 1979. The suit 
alleges Fowley has received "rents, 
issues and profits" due the plaintiff. 
It further alleges that Fowley owes 
West a cumulative $500,000 and Ma- 
mis owes in excess of $250,000. 

nervous about doing them to want to 
commit to having someone film it." 

"We'd also like to do the show 
overseas," Asher says, "but again 
money rears its ugly head. We'd like 
to do the show in Europe, Australia 
and Japan, doing what we did here - 
take a rhythm section and then pick 
up orchestras in each city." 

Rondstadt has promoted this al- 
bum more aggressively than she has 
any project in years, both on televi- 
sion and in the press. Asher cites 
three reasons for this activity; 
"There's more to say about this al- 
bum than another rock 'n' roll record. 
Plus, Linda is especially fond of and 
proud of this album and wants every- 
one to get a chance to hear it. And 
some of the usual means of exposure, 
like an extensive tour and video and 
MTV, aren't open to us. 

Elektra is now planning to take out 
30- second tv spots promoting the al- 
bum on such shows as "Entertain- 
ment Tonight" and "The Tonight 
Show." 

Asher says his production role was 
less than it is in a standard rock 'n' 
roll album. "I contributed less to the 
overall concept of the album and to 
decisions about song selection, ar- 
rangement and sequencing. Linda did 
a lot of that herself." 

Did Asher initially share Ron - 
stadt's fondness for old standards? 
"No, not really," he says. "I've 
learned to like them more now, but I 
confess I tended to think of it all as a 
bit mushy." 

But now Asher is revising upward 
his projections for the album. "My 
original feeling was that if we went 
gold it would be a triumph and a sur- 
prise." Now? "Well, for one thing it 
seems to be the perfect Christmas pre- 
sent for people to give their parents. 
It's either this or the $350 Frank Sin- 
atra audiophile set." 

PAUL GREIN 

I nsidelrock 
Long anticipated, the Los Angeles Times article on in- 

dependent record promotion that ran on Oct. 21 stimulat- 
ed little more than yawns of indifference among those in 
the music industry who thought they might be instructed, 
or at least entertained. Readers learned that a number of 
indie promotion firms are successful in getting records 
played on radio (thus reported to trade paper charts), and 
that they charge heavy fees for this service. There were a 
sprinkling of charges of improper activities, but documen- 
tation or attribution was again scant. At record labels, ra- 
dio and indie promotion offices, attention quickly veered 
to more pressing matters. 

The acquisition of Disc -O -Mat's six Gotham stores by 
the Crazy Eddie web was said to be imminent at presstime. 
While neither party would comment on the proposed 
takeover, it is believed that computer and video software 
and Compact Discs will be pumped into the Disc -O -Mat 
chain, where inventory was recently taken by Crazy Ed- 
die after Record Town's proposed acquisition fell 
through. 

David Rothfeld back into retailing in a new member- 
ship -card operation together with Korvette founder Eu- 
gene Ferkauf. Customers acquiring a gold card for $35 
will be entitled to buy product at 6% over normal dealer 
cost, says the promotion. The store, to be located in mid- 
town Manhattan, will carry Compact Discs and prere- 
corded cassettes in its general merchandise product mix. 
Rothfeld, who was associated with Sam Goody after the 
giant Korvette operation fell into bankruptcy, served 
most recently in a marketing capacity at Vanguard 
Records. 

New York Calling: Last week's crisis in Grenada saw 
veteran producer /engineer Tony Bongiovi playing a ma- 
jor role in keeping radio communication lines open to 
stranded U.S. citizens there. Bongiovi, president of the 
Team label and co-owner of New York's Power Station 
studio complex, is also a veteran ham radio enthusiast, 
and on Wednesday (26) he reportedly was among opera- 
tors monitoring transmissions emanating from the embat- 
tled Caribbean isle. Since he was near CBS's Manhattan 
studios, he alerted the network news team, which began 
listening in to his two -day marathon; they've since credit- 
ed him with helping maintain one of the few remaining 
links to American students still there. 

Old Dog, New Tricks: Atari has unveiled its first video 
games designed for play on competing hardware firms' 
equipment, making good on its announcement earlier this 
year that it would abandon its original stance of supplying 
software only for Atari machines. The Atarisoft line will 
launch with 11 titles for computers from Apple, Commo- 
dore, IBM and Texas Instruments, and for video game 
machines marketed by Coleco and Mattel. Game titles in- 
clude such hits as "Centipede," "Defender," "Donkey 
Kong," "Pac -Man" and "Galaxian." 

After 17 years in Morton Grove, Ill. M.S. Distributing 

moves to Mt. Prospect at 2060 S. Carboy, according to 
M.S. chieftain John Salstone. The Chicago -area veteran 
notes that the new location will be about the same size as 
the company's original quarters, about 30,000 square feet. 

Cherry Picking: Standard -rich composer Michael Le- 
grand has inked a music publishing deal with Cherry 
Lane Music, with initial works published including "A 
Christmas Carol" (with book and lyrics by Sheldon Har- 
nick) and a symphonic piece written for trumpeters Mau- 
rice Andre and Dizzy Gillespie slated for a January re- 
cording by EMI. Also, the print arm of Cherry Lane will 
publish an anthology of Legrand songs, edited by Nat 
Shapiro, musicologist and longtime associate of Legrand. 
Meanwhile, Cherry Lane print division's new consumer 
mag, Guitar For The Practicing Musician, will feature 
Asia/Yes guitarist Steve Howe in its first cover story; the 
November debut issue will be followed by Def Leppard's 
Phil Collen and Steve Clark as cover boys in December. 

Video Vigilantes: Black Friday may be over (see sepa- 
rate story, page 3), but Track hears late rumors of still 
more lobbying huddles arising from the ongoing interplay 
between the Video Software Dealers Assn. (VSDA) and 
the Home Recording Rights Coalition (HRRC) to com- 
bat repeal of the First Sale Doctrine. More dealer groups 
are also said to be forming or, in the case of the Boulder 
(Colo.) Video Dealers Assn., reactivating, according to a 
source at Scott Woodman's Video Station there. As for 
Commtron, already active in mailings to dealers in sup- 
port of this effort, plans are afoot for a Houston -area hud- 
dle. Finally, Vermont distributor Artec has earmarked 
this Thursday (3) for an area conference. 

Crimes & Punishments: A woman who imprudently 
passed herself off as Alicia ( "I Love The Night Life ") 
Bridges to one of the real Bridges' friends has been bound 
over to a Nashville grand jury is currently in jail un- 
der a $7,500 bond. The woman, since identified as Valerie 
Heaton, introduced herself under that nom de musique to 
New York publisher Michael Brettler at a Music City 
restaurant, and Brettler blew the whistle. Rusty Jones, 
Bridges' attorney, claims there have been similar reports 
of bogus Bridgeses for the past four years, but doesn't 
know if all were Heaton ... Lee Stoller, husband and 
manager of Liberty Records' Cristy Lane, may have 
learned a lesson in candor. Stoller had scheduled his wife 
to appear at a free concert in November for the inmates of 
Maxwell Federal Prison in Georgia -an institution in 
which Stoller himself spent several months under a RICO 
conviction. That freebie was then cancelled, and when 
Track queried Warden R.D. Brewer as to whether 
Stoller's unflattering remarks about the prison adminis- 
tration (in Stoller's book on Lane, "One Day At A Time ") 
prompted the cancellation, Brewer admitted, "It entered 
into the decision." 

Edited by SAM SUTHERLAND 

Motown Sets `Big Chill' LP Push 
Continued from page 4 

sue any of the cuts commercially. 
" 'American Graffiti' is the only 

other soundtrack I can recall that 
was big without a new hit single in it, 
where a bunch of older hits from an 
era got this kind of reaction," says 
Lasker. 

While Motown has five of the 10 
oldies on the soundtrack, the label 
played no role in selecting the materi- 
al for the film. The songs were chosen 

PolyGram Broadens 

Market For CDs 
Continued from page 3 

thorized outlets. With the November 
release, he places the number of CDs 
PolyGram will have put into the do- 
mestic marketplace at "well over 
100,000" since the August launch. 

Harper also reports a surge in the 
sell- through of pop CD titles, as hit 
product such as "Flashdance," "Re- 
turn Of The Jedi" and "Fame" be- 
came available in the new medium. 
An early retailer survey covering the 
company's first CD release showed 
classics dominating (Billboard, Oct. 
29). A new dealer survey will be con- 
ducted shortly, he says. 

All CD fulfillment is now handled 
at the PolyGram Indianapolis depot. 
The recent move of this function 
from Edison, N.J., was made to im- 
prove turnaround rates, says Harper. 

by director Lawrence Kasden and 
producer Michael Shamberg. 

In fact, the soundtrack essentially 
fell into Motown's lap. Columbia 
Pictures approached Motown to get 
synchronization and publishing 
clearances on its five songs and asked 
the label if it would be interested in 
putting out the soundtrack. Lasker 
agreed, though he acknowledges he 

had no idea it would be a smash al- 
bum for the company. 

Motown and Columbia Pictures 
will team again later this year when 
Motown releases the soundtrack to 
"Christine," the film version of Ste- 
phen King's book. It's set to open 
Dec. 9 in 1,500 theatres, roughly 
twice as many as "The Big Chill" is 
playing in now. 

Nashville Meet To Focus 
On U.S. Copyright Laws 

NASHVILLE -The provisions of 
and threats to the current U.S. copy- 
right laws will be the topics of a two- 
day seminar to be held at the Hyatt 
Regency Hotel here, Nov. 11 -12. 
Featured speaker will be Edward 
Ray, chairman of the Copyright Roy- 
alty Tribunal. 

Richard Perna, whose Music Pub- 
lishing Consultants is hosting the 
seminar, says he estimates that en- 
rollment for the event will be between 
100 and 150. 

In addition to sessions on the basic 
copyright laws as now interpreted, 
speakers will discuss compulsory li- 
censing for cable, jukeboxes, records 
and other media, as well as the Sher- 
man Act/blanket licensing, doctrine 
of first sale /record rental, home tap- 
ing, Congressional activity, deriva- 

tive works and "erosion" of the U.S. 
copyright. Registrants will be given a 
200 -page notebook of data on the dis- 
cussion topics that, according to 
Perna, "will allow them to absorb in- 
stead of take notes." 

Other speakers are George Lanier, 
public affairs specialist for the licens- 
ing division of the U.S. Copyright Of- 
fice; Curt Smith, from the informa- 
tion and reference section of the 
Copyright Office; Lionel S. Sobel, 
editor of the Entertainment Law Re- 
porter; George David Weiss, song- 
writer and president of AGAC; Mal- 
colm Minims, attorney specializing 
in copyright entertainment law; and 
Perna. 

Tuition is $185. Additional infor- 
mation is available from Perna at 
(615) 269 -3322. 
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Ian Gillan (ex Deep Purple) - Vocals Bill Ward - Drums Bev Bevan (ex ELO) - Drums (on tour) 

FEATURING THE SINGLE "TRASHED" 
TI? ASIiINIcr A. NFIGHCiOiTHOOD NEAP Y(lt 

10 27 BUFFALO NY 11 B NEW HAVEN CT 11 20 MINNEAPOLIS MN 
10 29 EAST RUTHERFORD NJ 11 9 ROCHESTER NY 11 22 SALT LAKE CITY UT 
10 30 LONG ISLAND NY 11 11 DETROIT MI 11 23 RENO NV 

11 1 PROVIDENCE RI 11 12 CLEVELAND OH 11 25 LAS VEGAS NV 
11 2 LARGO MD 11 14 SAGINAW MI 11 26 PHOENIX AZ 
11 4 WORCESTER MA 11 15 ROCKFORD IL 11 27 TUCSON AZ 
11 S PHILADELPHIA PA 11 16 GREEN BAY WI 11 29 ALBUQUERQUE NM 
11 6 PORTLAND ME 11 18 CHICAGO IL 11 30 EL PASO TX 

11 19 MADISON WI 

Produced by Robin Black and Black Sabbath On %Varner Bros. Records and Cassettes 
1983 Warner Bros. Records Inc. 

THE ORIGINAL IS STILL THE BEST. 
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