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broad cross-section of duplicators,
suppliers and record label custom-
ers to the U.S. duplicating indus-
try’s first seminar on cassette quali-
ty, held Aug. 22-24 at  the
Sunnyvale Hilton here.

Organized by Sunnyvale-based
Electro Sound, a leading manu-
facturer of duplicating equip-
ment, and co-sponsored by 16
major electronics, magnetic me-
dia and raw materials firms which
serve the duplication trade, the
summit mirrored trade-wide con-
cern for narrowing the quality
gap between cassettes and other

Aug. 4), according to Electro
Sound president Bob Barone, who
reported  virtual = “turnaway’”
attendance.

As the first such industry gath-
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munication among label produc-
tion staffs, mastering personnel
and duplicators to minimize cus-
sette quality problems incurred at
difterent stages in the duplication
chain.

® The advent of tougher com-
petition trom competing configu-
rations, notably the digital Com-
pact Disc and future digital
audiocassette contfigurations.

e Tradeoffs in cost-effective-
ness and quality i the swing to-
ward faster duplicating cycles,
along with possible remedies in
the mastering, duplication bin

lection of blank tape stock, in-
cluding both high bias, high coer-
civity media such as chrome tape
and improved gamma terric tape

(Continued on page 61)
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 —Inside Billboard-

e COMPACT DISC HARDWARE SALES continue to be strong, most re-

tailers say. A growing number of software titles and a broader price range of
models are cited as the key reasons. Page 3.

RECORD CROWD IN VEGAS

here last week as a crowd exceeding
2,100 converged on the MGM Grand
Hotel for the third annual Video
Software Dealers Assn. (VSDA) con-
vention, Aug. 26-29.

Additional coverage of the VSDA
Convention appears on pages 3, 6. 46.

Retailers, manufacturers and dis-
tributors planned for the biggest
Christmas selling season yet and
talked of growth rates that could ex-
ceed 500% in the next five vears. At
the same time, they drew up battle
plans for next year's First Sale Doc-
trine wars and argued over market-

The urgency of First Sale and its
central place in an anticipated con-
gressional battle during 1985 was un-
derscored by outgoing VSDA presi-
dent Frank Barnako during the
opening business session.

Barnako warned attendecs that the

o THE CAMELOT CHAIN is expected to register a 20% sales increase in
1984, and is primed for major expansion, employees of the North Canton, Ohio-
based record/tape operation were told at its annual convention. Page 3.

e MACK SANDERS® RADIO STATIONS in Nashville, Knoxville and Bir-

as a critical consideration in deter-
mining future product distribution
windows, pricing and marketing
support.

While many tamiliar issues reap-
peared almost unchanged, this gath-

§ C I
assette Quality
| - Buoyant Mood At VSDA Meet
Under Scruti :
«
n er cru Iny E By TONY SEIDEMAN motion picture industry, having been ering was unique for the picture it
§ ; T ; < stalemated by grass-roots video deal- presented of the home video retailer’s
2% By SARTSUMEEREAND ,'-l LAS VEGAS—Buliish sales and er activism, will likely stage an even wealth, organization and willingness
§ SUNNYVALE, Calif. —Height- ering. the conference addressed f rapid  market  expansion—despite morc aggressive offensive against the to learn.
encd demand for improved prere- such key duplication issues as: $ chronic friction between retailers and venerable principle. Manufacturers Retailers crowded the exhibit floor
corded audiocassettes drew  a ® The need for improved com- & suppliers—sparked a buoyant mood meanwhile cited the First Sale issue to talk with their suppliers and star-

gaze at the likes of Bo Derek, Elliot
Gould, Raquel Welch and Henry
Winkler. But the same retailers also
packed each business session, and
made for standing-room-only crowds

(Continued on puge 61)

Turner Moves Up Music Bow

By STEVEN DUPLER

NEW YORK-—Ted Turner has turned up the heat in the 24-hour music vid-
€0 channel imbroglio by moving the debut of Turner Broadcasting System's Mu-
sic Video Network (MVN) to Oct. 26, at noon EST. The new date, more than a
month earlier than the originally announced Dec. 5, would put MVN on cable

e o) That theme and slave duplicator links in the g pieing  8nd  distribulion more lhla\m two 1110;1lllsllvr|0r to the forthcoming second service due from MTV
prompted a turnout far exceeding chain. _ _ techniques. Networks Inc. on Jan 1.
initial  projections  (Billboard, e Emerging options in the se- According to published reports, Robert Wussler, executive vice president of

TBS and president of MVN, has pegged the startup costs for the new music
channel in the runge of $2 million right away, with an additional investment of
$20 million before the new arm sees a profit sometime in 1986 or 1987. But Scott
Sassa, vice president and general manager of MVN, gives startup figures that are
considerably higher than Wussler's, saying TBS plans to invest “$10 million up

(Continued on puge 62)

mingham, Ala., have been sold to EIf Communications for more than $12 mil-
lion. The acquisitions are the first for the New York-based company. Radio,
page 12.

o RETAILERS IN COLLEGE MARKETS are celebrating the reopening of
schools with expanded album and cassette selection. But few college-area deal-

- L

When it comes to leading the new breed of guitar wielding heroes, Lita

Ford has come on hard and developed the edge. *DANCIN’ ON

THE EDGE,” (818 864-1) the new album from Lita Ford that's
tearing down the barriers. Featuring the AOR power cuts, "Gotta Let Go
and “Dressed To Kiil.” Lita Ford, there's no denying the talent. On
Mercury. Marketed by PolyGram Records. (Advertisement]

ers see a future tor their outlets in video. Page 70.

¢ A WARNER/POLYGRAM MERGER RULING is due from the Ninth
Circuit Court of’ Appeals “any day now.” But the Federal Trade Commission
says it is also moving ahead with plans for separate administrative litigation pro-
ceedings to block the proposed merger. Page 3.

¢ PROGRAMMER BARRY RICHARDS says he's ready to “take it back
to the streets™ in his new role as program director of Inner City's urban-format-
ted KGFJ Los Angeles. Richards says he'll do for KGFJ whar he did for WAIL
New Orleans, where he dramatically increased the ratings. Radio. page 12.

There are several ingredients that make a rock legend. DAVID BOWIE

possesses them all. TONIGHT (SJ 17138). his second EMI America

Advertisement

album is a masterpiece and the Ip's first single “BLUE JEAN' (B 8231
reaffirms DAVID's role as the most influential performer in music today

(Advertisement)

IMEN ITHOUT HATS
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CBS/Fox Video
Plans Distribution
Via CBS Records

By FAYE ZUCKERMAN

LAS VEGAS—CBS/Fox Video is
planning to test distribution of prere-
corded video product through CBS
Records, according to Leonard
White, senior vice president of sales
and marketing for the firm.

“It definitely will not happen in
1984,” White says, with mid-'85 a
more realistic target time. Distribut-
ing through the record company is
something the firm “wants to do,” he
adds, and the video company is
‘hashing out” the details.

At least two major CBS Records
accounts have been approached by
company salesmen and surveyed
about the proposed distribution. One
video buyer for a record chain who
requested anonymity cautions about
distribution from CBS Records,
pointing out that RCA Records con-
sistently pressures him to purchase
its entire catalog.

“We would like to cherry-pick ti-
tles,” he says. “We would be better
off going through one stops.”

Neither CBS Records nor CBS/
Fox Video have mentioned any kind
of terms to retailers, they say. White
assures that the existing distribution
network would not be supplanted by
the record company.

CBS/Fox Video’s move to broaden
its distribution is part of a pattern
that Larry Devuono of Sight &
Sound in St. Louis predicts will con-
tinue. “The studios will probably end
up with branches just like the major
labels,” he says. “It behooves,the in-
dependent video distributors to in-
crease their association with lines like
Prism and Karl (Home Video).”

The largest independent video
company, Vestron Video, agrees with
Devuono. It has continually affirmed
its commitment to the established
video distribution network, and says

(Continued on page 68)
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YOU BETTER WATCH OUT—That’s the warning sounded by Andre Blay,

chairman of Embassy Home Entertainment, while addressing the theme of

“What’s Coming For The Holidays” during the opening cocktail party at the

Video Software Distributors Assn. convention In Las Vegas. (More VSDA
photos, page 6.)

Camelot Meet Signals GoodNews

Retailers’ Consensus:
CD Hardware Sales

Continue Encouraging

By JOHN SIPPEL

LOS ANGELES—Compact Disc
hardware sales in general continue to
be strong, as major support is derived
from the availability of a broader
price range of models and the expan-
sion of software titles.

*Each month is better,” says Mike
Carlson of the six Good Guys Stores
in the San Francisco area. **Advertis-
ing by department stores like Macy's
and the Emporium rubs off on us.
Those half and full pages on CD
hardware help the industry.” Good
Guys is currently stocking 11 differ-

Chain Celebrates Jump In Sales; Expansion Planned

By FRED GOODMAN

SANDUSKY, Ohio— Proof that
record/tape retailers are again pros-
pering and feeling confident about
the future was everywhere in evi-
dence as Camelot Enterprises held its
annual convention here, Aug. 24-28.

With projected 1984 sales of $140
million—up nearly 20% over last
year—the 152-store chain is set for
serious expansion. Plans call for 250
outlets by 1988, and the Canton,
Ohio-based outfit has recently put
the finishing touches on a new
130,000 square foot central ware-
house that Camelot executive vice
president Jim Bonk says will be able
to handle the chain’s projected
growth through 1999.

And although the retail chain has
spearheaded its recent growth with
records and tapes—conventioneers
heard keyonte speaker Paul Smith,
senior vice president of marketing for
CBS Records, report that the chain

‘STAR WARS’ PRICE TO BE CUT

alone had sold more than 500,000
copies of “Thriller” and will sell $20
million worth of CBS product this
year—video is a primary growth tar-
get, with 100 movie departments slat-
ed by the end of 1985.

“We have much to celebrate,”
Bonk said in his welcoming remarks
to the chain’s managers. “It has been
another year of growth and phenom-
enal sales. There’s an old expression
that tough times don’t last forever
but tough people do, and I know you
all had to come through tough
times.”

Terming the summer’s sales fig-
ures “spectacular”—the chain man-
aged to top the $2 million mark nine
out of ten weeks this summer—Bonk
said Camelot had been able to contin-
ue its expansion “in aggressive fash-
ion.” With 17 movie departments
now operating, Bonk reported that
there will be a total of 33 by year’s
end.

Aside from a renewed public inter-

‘Empire’ Release Talk Of VSDA

LAS VEGAS — CBS/Fox Video’s
fall release of “The Empire Strikes
Back” dominated product news dur-
ing the third annual Video Software
Dealers Assn. (VSDA) conference
here, boasting the largest single li-
censing deal yet seen for home video
programs and an aggressive pre-or-
der strategy baited with a potential
price drop for “Empire’s” blockbust-
er predecessor, “Star Wars,” to
$39.98.

With a reported $12 million outlay
by CBS/Fox to secure rights to the
feature form Lucasfilm, CBS/Fox is
enticing heavy pre-orders from its
distributors by offering “Star Wars”
at the new price when “fair and equi-
table” volumes of its sequel, “Em-
pire,” are ordered. “The Empire
Strikes Back™ will itself carry the
same $79.98 list price which *“Star
Wars” has carried until now.

In unveiling that plan, Leonard
White, senior vice president of sales
and marketing for CBS/Fox, would
not specify the minimum quantities
needed to earn distributors the price
break on the first of the “‘Star Wars”
trilogy. White did stress that those
thresholds are “‘fair,” and contended
that most distributors should qualify
based on realistic pre-orders.

With CBS/Fox apparently hoping
to recoup its “Empire” investment
via those pre-order inducements—
which also include an additional

price reduction for the companion
documentary, ‘“Making Of ‘Star
Wars’/SPFX: ‘The Empire Strikes
Back’,” to $19.98 list—the home vid-
eo company is making “Empire” its
only key new release for the 84 holi-
day season. A seven-figure television
and print advertising campaign kicks
off this month, leading in to the Nov.
15 street date for the videocassette.

According to White, ‘‘Between
September and November, 85%. of
today’s VCR owners will see our ad-
vertisements for ‘Empire’ no less
than four times.” Ads will urge con-
sumers to place advance orders for
the program in anticipation of a flood
of purchases upon release.

If CBS/Fox Video has high hopes
for the title, some compeitiors are
concerned over how the extended 10-
week pre-order offer will impact on
distributors’ dollars available for oth-
er titles.

*“No question about it—there will
be money problems,” concedes
White, who maintains that CBS/
Fox’s decision to focus solely on
“Empire”” was influenced by a wish
to have “a rifle shot focus” on the
program, not any cash consider-
ations. “But the distributors always
manage. They are resilient.”

It’s estimated that CBS/Fox will
need to sell in excess of 150,000 units
to recoup its $12 million investment.

Lucasfilm has reportedly designed
most of the point-of-purchase materi-
al created for the campaign. Accord-
ing to White, *‘Lucasfilm is particu-
lar about its property, and it wants
everything to be just right. I think
many retailers will want to keep
some of the materials as permanent
fixtures.”

The price drop on *“‘Star Wars” to
$39.98, as White describes it, “was
influenced by Lucasfilm. It (the stu-
dio) would like to see a product of
this quality in as many hands as pos-
sible.”” And the $79.98 price for the
“Star Wars” sequel was strongly
pushed for by CBS/Fox, which views
the home video market as dominated
by rental.

According to Sidney Ganis, senior
vice president of Lucasfilm Ltd., the
company's good experience with
“Raiders Of The Lost Ark™ (sold
through Paramount Home Video at
$39.95, it is the top-selling prerecord-
ed videocassette to date) brought
about the lower price point for *‘Star
Wars.”

“The industry has changed since
‘Star Wars' came out (in 1982 on
videocassette). It’s a hot video mar-
ket now. We feel this package is
priced attractively,” Ganis notes.

About 150,000 copies of ‘Star
Wars” have sold in two years. Ganis
describes those sales figures and the

(Continued on page 61)
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est in music, Bonk pointed to several
internal factors as having a positive
effect on Camelot’s year. Chief
among them were a realignment of
regional districts, a closing of the
sales gap created by the slack market
for video game cartridges, and an im-
proved inventory  management
system.

As part of that inventory improve-
ment, managers were instructed in
the use of the chain’s new Telxon sys-
tem. The portable terminals will be in
all of the chain’s outlets by the fourth
quarter, allowing for direct computer
reporting on daily inventory.

Among those most pleased with
Camelot’s improved performance
was keynote speaker Smith, who
characterized his remarks as the

(Continued on page 68)

Court Ruling Due:
On Warner/Poly
‘Any Day Now”

By BILL HOLLAND

WASHINGTON—The  Federal
Trade Commission says a ruling
from the Ninth Circuit Court of Ap-
peals is expected “any day now” con-
cerning the Commission’s attempts
to block the proposed Warner Com-
munications-PolyGram merger, al-
though the federal agency will also
move ahead with plans for separate
administrative litigation proceedings
against the merger of the two giants.

The appeals court ruling will fol-
low an Aug. 2 hearing in Pasadena at
which arguments were presented by
both sides on whether the appeals
court should continue a stay order is-
sued April 12 halting further merger
action. If the three judges agree to the
stay, the decision would enable the
FTC to further investigate monopoly
charges.

An appeals court ruling is usually
handed down within 90 days. Since
this case has been deemed *“‘expedit-
ed,” it will probably be decided
sooner.

The FTC says that the separate ad-
ministrative litigation will proceed
with full supporting data and docu-
ments as well as witnesses. Commis-
sion lawyers say that the proceeding
is the legal equivalent of a full trial in
federal court.

The Commission is charging that
the proposed merger of the two cor-
porations’ music/recording interests
violates antitrust laws, and that the
concentration of shares in the market
will substantially reduce competition

(Continued on page 62)

ent models from Sanyo, Kenwood,
Fisher, Sony, MGA and JVC, with
price tags from about $300 to $700.

“CD hardware is still very strong,”
reports Pacific Stereo senior market-
ing vice president Armand Phillippi,
whose 83 outlets have handled CD
players for nearly two years. “On a
dollar basis, our sales are about split
between high-end $700 units and the
lower-end, down to $299. Many cus-
tomers want more programmability
and remote control these days. I
would like to see manufacturers mar-
rying the CD digital recording and
laser disk audio/visual capabilities
into one unit, which is what we must
have ultimately.”

Bob Lydecker, who operates three
Tweeter Etc. stores in Rhode Island,
says he could move 25 more CD
units monthly, or double his present
sales, if he were able to get the best-
selling new high tech models. His in-
ventory ranges from a Yamaha unit
under $500 to hardware from Sony
and Denon with tickets upwards of
$900.

“We could do a better job if manu-
facturers banded together and made
the consumer aware of the advan-
tages in CD,” Lydecker says,"like the
camera people. Prices are dropping
too quickly. It’s not making the buy-

(Continued on page 62)
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October Bow For In-Car CD

By SHIG FUJITA

TOKYO—Sony Corp. has final-
ized dates for the Japanese market-
place launch of its two Compact Disc
in-car lines, with the CDX-5 bowing
Oct. 2] and the CDX-R7 a month
later. The company expects to be seli-
ing the product in the U.S. by the end
of the year.

The CDX-5 is priced at about $415
here. The CDX-R7, with a built-in
AM/FM tuner, is to retail at $570.

Multi-media advertising and pro-
motion points out that the players
“feature technological advances that
make them small enough for car in-
stallation and rugged enough to per-
form reliably against the shocks,
shakes and temperature extremes of
the car environment.”

One aspect of the new technology
is the development of a new laser op-
tic assembly (pickup unit), which is
only one-third the size of previous
designs for Sony’s home-use CD
players.

Ease of operation is claimed for the

CDX-5. As the user inserts the disk,
it is automatically drawn into posi-
tion for play. Most controls are feath-
er-touch, and frequently used buttons
are larger for additional consumer
convenience.

A large, automatic music sensor
(AMS) button permits the user to
skip directly from song to song in ei-
ther direction. Two repeat modes for
uninterrupted music are available,
one for any individual tracks the oth-
er for the entire disc.

The CDX-R7 incorporates a
quartz frequency synthesis AM/FM
tuner and has most of the track-ac-
cess features of the CDX-5.

Meanwhile, Japanese hardware

" firm Pioneer is set to unveil its in-car

CD player at the Motor Show in
London this month and plans to have
it on sale by the spring of 1985. Like
Sony, Pioneer claims to have over-
come the long-feared problems of vi-
bration, miniaturization, DIN size
and in-car heat.

BMI Sends Stations Amended Deal

By BILL HOLLAND

WASHINGTON—BMI has sent
out letters containing amendments to
its new licensing agreement to the
6,000 radio stations that signed the
original agreement earlier this sum-
mer. The compromise agreement was
hammered out between BMI and the
All-Industry Radio Licensing Com-
mittees in mid-August (Billboard,
Aug. 18).

‘CD Starter Kit’
From Technics

LOS ANGELES—Technics is of-
fering a “CD Starter Kit” with the
purchase of each Technics Compact
Disc player between Sept. 1-Dec. 31.

The kit will include one copy of
each of three CDs—the *“Flash-
dance” soundtrack on PolyGram,
the Jacksons’ “Victory” on Epic and
a classical sampler on Telarc—as
well as an invitation to join the RCA
Compact Disc Club with a free CD of
each member’s choice.

The kit also includes a CD cleaner
package supplied by Nagaoka.

Technics will support the promo-
tion with an extensive ad campaign,
including spots on MTV and syndi-
cated music-oriented programs.

The revised music licensing con-
tracts, carrying no rate increases,
slightly higher 1985 rates, a rate-
making “window” procedure and a
1986 negotiation agreement, follow
negotiations between BMI and the
broadcasters. During the truce, the
All-Industry Committee agreed not
to institute threatened legal action,
and at the end pulled away from a
threat of pressing for past accounting
claims against BMI in return for a re-
duced fee increase.

There will be no increase in license
fees this year and a 9% increase in
1985 to an average 1.29% of gross
revenues. The original proposal was
for a 10% rise over a four-year period
to an average 1.35% of station reve-
nues. Broadcasters claimed the in-
crease actually worked out to 13%
over three years.

Negotiations between the commit-
tee and BMI broke down in June, af-
ter BMI had extended its expired
contract twice. The prior BMI li-
cense expired at the end of last year.
" The truce came at the suggestion
of four radio groups: the National
Assn. of Broadcasters, the National
Radio Broadcasters Assn., the
Broadcast Financial Management
Assn. and the Daytime Broadcasters
Assn.

RENEWED ALLIANCE—U2 members re-sign their services to Island Rec-

ords at the group’s management office in Dublin. Shown from left are Is-

land’s U.K. managing director Dave Robinson, U2’s Bono and The Edge,

band manager Paul McGuinness, group members Adam Clayton and Larry

Mullen Jr., U2’s lawyer Owen Epstein, and Chris Blackwell, founder of
Island.

Handleman Co.
Income Jumps

NEW YORK—The Handleman
Co. of Clawson, Mich., recently re-
ported net sales of $82.4 million for
the first quarter, ending July 28. The
figure compares with $57.6 million
net sales during the same period last
year. The company’s net income for
that quarter is reported at $4.1 mil-
lion (six cents/per share), up $2.4
million or 72% over the previous
year.

A Handleman spokesman says the
upswing was generated by the firm’s
existing account base in the U.S. and
Canada and its recent expansion into
the home computer software market.
The rise is also attributable to ac-
counts that joined Handleman after
Pickwick’s departure from rackjob-

Conviction In
Ky. Pirate Case

NEW YORK—Donnie Ray Dix-
on of Ewing, Ky., one of seven men
charged this June in connection with
the transportation and distribution of
counterfeit and pirate cassettes, was
found guilty on all three charged
counts by a federal jury in Winston-
Salem, N.C, on Aug. 17.

Dixon was sentenced by U.S. Dis-
trict Court Chief Judge Hiram Ward
on three counts, receiving a three-
year prison term and a $10,000 fine
for consolidated counts of criminal
copyright infringement by distribu-
tion of illicit sound recordings and
trafficking in counterfeit labels. He
was also given a five-year suspended
sentence along with five years proba-
tion for one additional count of traf-
ficking in counterfeit labels.

During the investigation, conduct-
ed by the FBI office in Ashland, Ky.,
more than 2,300 tapes of best-selling
albums were seized at Dixon’s home
by FBI special agents, accompanied
by RIAA personnel and a Kentucky
state trooper.

In another matter before the North
Carolina court, two men were ar-
raigned on Aug. 20 on charges of
criminal sound recording copyright
infringement. Jimmy Perry pleaded
guilty to a misdemeanor count of
copyright infringement and will be
sentenced on Sept. 18. Nelson Bare
pleaded not guilty to the charge. A
jury trial is expected to be set for late
September.

America

By PAUL GREIN

Julio Iglesias can now add the
U.S. to the list of countries he’s con-
quered, as “1100 Bel Air Place”
vaults to number 10 in its second
week on the chart.

Iglesias currently has five albums
on the chart, one of the greatest totals
in pop history for a male solo star.
Elvis Presley had seven albums on
the chart simultaneously in October,
1977; John Lennon had six in Febru-
ary, 1981. In both cases, the activity
was spurred by their deaths two
months earlier.

Two other male vocalists to place
five or more albums on the chart si-
multaneously are John Denver, who
had six in December, 1975, and Bar-
ry Manilow, who had five in May,
1977. Both stars were then at their
peak in terms of radio, television and
media exposure.

Iglesias hasn’t had anywhere near
that amount of radio activity. He’s

Chartbeat

Falls Under Julio’s Spell

had just two top 20 hits, while by De-
cember, 1975, Denver had amassed
10, and by May, 1977, Manilow had
collected seven. Instead, Iglesias has
made it to the top on the strength of
much media attention and sellout
performances at such key venues as
Radio City Music Hall and the Uni-
versal Amphitheatre.

It should be noted that only two of
Iglesias’ five chart albums are major
successes. 1100 Bel Air Place” is an
instant smash, while “Julio” was a
sleeper hit, taking more than a year
to be certified platinum. The Span-
iard’s three other charted albums are
“In Concert™ at number 167, “From
A Child To A Woman” at 186 and
“Hey” at 192. A sixth album, “Mo-
ments,” is bubbling under at 209.

Given the big surge this week for
the *“1100” album, it’s surprising that
Iglesias’ duet with Diana Ross, “All
Of You,” stalls at number 19 on the
Hot 100. Suspected reason: competi-
tion from Ross’ own new single,

“Swept Away,” which jumps 14
notches to number 48 in its second
week.

Iglesias’ third pop single, a remake
of the Hollies’ 1974 hit “The Air
That I Breathe,” is due on Columbia
later this month.

* Kk K

Going Solo: More than a quarter
of the singles on this week’s Hot 100
are by artists who rose to prominence
in name groups. Included are four of
this week’s top five hits, by Tina
Turner (Ike & Tina Turner), John
Waite (the Babys), Ray Parker Jr.
(Raydio) and Lionel Richie (the
Commodores).

The list also includes three of this
week’s four top new singles, by Den-
nis DeYoung (Styx), Chaka Khan
(Rufus) and Steve Perry (Journey).
Also included are one-half of current
duets by Julio Iglesias & Diana Ross
(Supremes), Joyce Kennedy & Jef-

(Continued on page 68)
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bing towards the end of the first
quarter.

" Executive Turntable__

Trade Groups

John Briesch, vice president of consumer audio sales and marketing for Sony
Consumer Products Co., has been elected vice chairman of the Compact Disc
Group . . . In Washington, Jack Wayman, senior vice president of the Consum-
er Electronics Group, is appointed senior vice president of the Electronics In-
dustries Assn.

Record Companies

Roberto Ruiz is appointed managing director of WEA Discos, WEA’s new
company in Buenos Aires . .. In New York, John Betancourt is named senior
vice president of promotion at PolyGram. He was RCA’s promotion and mar-
keting vice president . . . Columbia, Los Angeles, ups Michael Johnson to direc-

Ruiz

Betancourt Johnson Brunt

tor of West Coast product marketing. He was a local promotion manager. In
New York, CBS makes two appointments. Warren Stephens is appointed vice
president, management information systems. He was CBS’ director of financial
systems. And John T. Hofler is promoted to vice president of operations re-
search. He was director of that department.

In Chicago, GosPearl names Yvonne Brunt national director of radio and re-
tail promotion, and Caroline Williams national marketing director . . . In Waco,
Tex., Word makes two appointments. Karen Renfro is named radio promotion
coordinator for contemporary and MOR product. And Scott Pelking is named
director of pubilc relations.

In Milan, Piepo La Falce is upped to president of CBS Dischi. He was the la-
bel’s managing director . . . Carlo Fontana resigns as managing director of Fonit
Certra, after running the state-owned Italian record label since 1979, A succes-
sor has yet to be named . . . In New York, Nillie Adams joins Sunshine Distribu-
tors as promotion director. She was director of national radio promotion at Easy
Street . . . In Nashville, Bonnie Rasmussen is named director of artist relations
for Capitol/EMI America. She was head of her own public relations firm.

Publishing

Nelson Larkin joins Famous Music in Nashville as creative director. He will
continue to produce such acts as Earl Thomas Conley independently. Famous
will now administer Larkin’s Blue Moon catalog, which contains the entire Con-
ley catalog.

Marketing

At Camelot Enterprises, Canton, Ohio, Bill Rees becomes vice president of
marketing, and Ray Samples becomes vice president of real estate. Both were di-
rectors of their respective departments.

Video/Pro Equipment

In New York, MTV Networks makes three appointments. Mona Kligman is
upped to vice president, production operations. She was director of production
operations. John C. Fisher is promoted to director of production management
for MTV and Nickelodeon. He has been with the company’s planning team for
four years. And Russ Naiman joins as account manager of New York advertis-

(Continued on page 65)
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Billboard’s
Sixth Annual
Video Music Conference

November 15-17, 1984
Sheraton Premiere Hotel
Universal City, California

m Thursday, November 15th: 7:00 PM to 2?77 Exhibits/Hospitality Suites
12:00 PM to 8:00 PM  Registration 9:00 PMto 11:00 PM  Video Music Award Nomi-
ﬁ 8:00 PM to 10:00 PM  Cocktail Reception nees Screening
10:00 PM to 12:00 AM  Independent Video Music .
: Production Screenings Saturday, November 17,th'
9:00 AM to 6:00 PM  Registration
m Friday, November 16th: 9:30 AM to 10:00 AM  Continental Breakfast
9:00 AM'to 6:00 PM  Registration 10:00 AM to 11115 AM  “The Risk Takers” The Inde-
m 9:30 AM to 10:.00 AM  Continental Breakfast pendent labels, their artists
10.00 AMto 11:15 AM  “Shopping The Record and video concepts.
Labels” \What record com- 11:15AMto 11:30 AM  Break
panies look for when hiring 11:30 AM to 12:30 PM  “Covering Your Art” A legal
video production companies. overview of video music rights
11:15AMto 11:30 AM  Break 12:30 PM to 2:30 PM  Buffet Lunch/Exhibits/Hospi-
11130 AMto 12:45 PM  “Creating A Support System” tality Suites Foreign Video
How to use agents, managers Music Screenings
and publicists in creating your | 2:30 PMto 3:45PM  “Going The Distance”
image and reputation in the Exploring long-form
video music industry. programming.
12:45 PM to 2:30 PM  Buffet Lunch/Exhibits/ 345 PMto 4:00 PM Break
Hospitality-Suites 4:00 PM to 5:15 PM “Seen In The Right Places”
2:30 PMto 3:45 PM “The Marriage Of Finance & How cable and broadcast tele-
Creativity” The expanding vision programs your video
roles of video music producers music product.
and directors. 515PMto 5:30 PM Break
3:45PMto 4:00 PM  Break 5:30 PMto 6:45PM  “Reaching The Nightlife”
4:00 PM to 5:15 PM “The Behind The Scenes Video music distribution
Team” Exploring the compo- services and clubs use of video
nents that make a successful music programming.
video production crew. 6:45PMto 7:45PM  “Every Director’s Dream?”
5:15 PM to 5:30 PM Break Are today’s video music direc-
5:30 PM to 7:00 PM “The Artist’s Perspective” tors the movie makers of
Today'’s leading video music tomorrow?
artists share their opinions on 7:45 PM to 9:30 PM Exhibits/Hospitality Suites
video music production and 9:30 PMto 11:30 PM  Billboard’s Video Music
uses. Awards Presentation

Billboard’s REGISTRATION FEES: 3 | am enclosing a check in the amount of $

A q $275 - BEFORE OCTOBER 3, 1984 I wish to charge my registration
Video Music Conference $325 - AFTER OCTOBER 3, 1984 WIAmencan Express Diners Club
November 15-17 $175 - Student/Military/Panelists BankAmericard/Visa e
Sheraton Premiere Hotel Registration does not include hotel accommodations or airfare. CARD NUMBER — EXP. DATE
Universal City, California Registrant substitutions may be made. Registrations at the door will SIGNATURE .

be an additional $50. Absolutely no refunds after October 22, 1984 =
Cancellations before October 22, 1984 must be in writing and will be MAIL COMPLETED FORM TO: Kris Sofley

subject to a 10% canceliation fee. Information on hotel Billboard’s Video Music Conference

accommodations will be mailed to you upon receipt of your 9107 Wilshire Boulevard, Suite 700, Beverly Hills, California 90210 U.S.A.
completed registration form Telephone (818) 842-1212
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News

LETTER OF INTENT SIGNED

By FAYE ZUCKERMAN

LAS VEGAS—Karl Home Video,
a $10 million independent video com-
pany, has signed a letter of intent to
be acquired by Lorimar, a 15-year-
old mini-movie studio based in Cul-
ver City, Calif.

According to Stuart Karl, compa-
ny founder who retains his titie of
president, the firm will be considered
a division of Lorimar. Karl says he
expects to have approval from the Se-
curities & Exchange Commission in
two weeks.

The new acquisition gives Lorimar
an outlet to distribute its television
shows on video. As for its current
feature films, a Lorimar spokeswom-
an says that since the firm lacks
American theatrical distribution,
those rights will be negotiated with
the major studios individually.

Lorimar’s film “The Last Star-
fighter” will be released later this
year through MCA Home Video.
The company also owns several clas-
sics, and plans are underway to have
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LION’S SHARE—Saul Melnick, left, vice president of sales and marketing

those released through Karl Home
Video.

Neither Karl nor Lorimar would
disclose how much the mini-studio
paid for the home video firm, but it is
believed to be in excess of $3 million.
Karl notes that he had been ap-
proached by many companies.

“We didn’t want to get gobbled
up,” he says. “I feel 1 have control
over product introductions and
acquisitions.”

Lorimar’s spokeswoman says that
funds will be made available to Karl
to produce original programming.
She describes that funding as ongo-
ing, “whatever Karl deems
reasonable.”

How many titles from Lorimar’s
library will be introduced this year,
and when, is not being announced.
Until now, Karl’s release schedule
has been relatively light, but this may
change, he notes.

The Newport, Calif. home video
firm pioneered the exercise video-
cassette market with the highly suc-
cessful “Jane Fonda's Workout,”

T : -l o

for MGM/UA, poses with the company’s mascot and its executive vice
president and general manager, Bill Gallagher.

ny here Wednesday (29).

adventure video.

category.

Paramount Tops Awards

LAS VEGAS—Paramount Home Video received the most accolades, six
out of 16, at the third annual Video Software Dealers Assn. awards ceremo-

Based on VSDA members’ sales and rental figures between June 30, 1983
and July 1, 1984, “Raiders Of The Lost Ark” took the award for most popu-
lar video of the year. Paramount’s massive in-store promotion and accompa-
nying materials for *“‘Raiders” was voted the best studio/manufacturer retail
store promotion. ‘‘Raiders” also won in the category of most popular action/

Other Paramount titles receiving accolades included “Terms Of Endear-
ment” as most popular drama, “Flashdance™ as best musical on video-
cassette and “Star Trek II: The Wrath Of Khan” in the science fiction

“Mr. Mom,” a boxoffice flop, became the most surprising award winner
when it garnered praise in the comedy category. Vestron Video, which dis-
tributes “Mr. Mom,” also received two awards for “Making Michael Jack-
son’s ‘Thriller’.” It was named best music video and most popular made-for-
video title.

In the made-for category, the Jackson video tied with Karl Home Video’s
*Jane Fonda’s Workout,” which took a high profile at the VSDA convention
for the second year in a row. The Fonda title was also named the most popu-
lar how-to videocassette.

“‘Care Bears” from International Video Entertainment/Family Home En-
tertainment was voted the most popular children’s title, with Thorn EMI's
“The Dark Crystal” winning as the best children’s feature film on video-
cassette.

“The Boat” from RCA/Columbia Pictures Home Video garnered an
award in the most popular foreign film category, while RCA/Columbia’s
“Christine” won in the category of most popular horror film. And MCA
Home Video received attention for its Alfred Hitchcock classic “Rear Win-
dow,” recently rolled out on videocassette.

Finally, Vestron Video/Penthouse Video won in the category of most pop-
ular adult film for “Caligula.” FAYE ZUCKERMAN

Lorimar To Buy Karl Video

which has reportedly sold more than
420,000 units. In 1983, Karl claims,
it did about $12 million in sales. Its
catalog numbers 25, a comparatively
small number for one of the older
home video firms.

Lorimar spearheaded the prime-
time soap opera with “Dallas,”
“Knots Landing” and ‘‘Falcon
Crest.” For the first nine months of
1984, it reported earnings of $9.9 mil-
lion and revenues of nearly $216 mil-
lion. Its other properties include
“Helter Skelter,” “Lace,” “Being
There,” “The Waltons” and “Eight
Is Enough.”

Lorimar is considered a mini-stu-
dio because the company lacks a
backlot and a theatrical distribution
network for the U.S. It has become a
major distributor in foreign markets,
according to the spokeswoman.

Karl says he plans to offer a broad
array of programming that includes
children’s titles, comedy and music.
These productions will probably be
distributed through Lorimar’s for-
eign cable/television and theatrical
distribution  network.  American
rights will likely be licensed similarly
to the way Lorimar currently doles
out its movies.

Stuart Karl will be reporting to
Lee Rich, president of Lorimar; Rus-
sell Goldsmith, its chief operating of-
ficer; and Don Siper, president of
Lorimar’s distribution group.

Pioneer Sets
Videodisk/CD
Player Mix

LAS VEGAS—Pioneer Video will
have a combination laser videodisk/
Compact Disc player on the market
by January, according to company
president Ken Kai.

Besides being able to handle all la-
ser videodisk sizes and Compact
Discs, the machine will also be able
to play both digitally and CX en-
coded audio tracks on laser disks, al-
lowing the format to have a possible
four channels of high fidelity
reproduction.

According to Kai, the initial La-
serdisc/CD machines will be quite
expensive, though he refused to give
out any specific numbers. Pioneer’s
current high-end Laserdisc players
retail for more than $800.

Pioneer has been pushing the qual-
ity of the music reproduction on its
Laserdisc players in both its market-
ing campaigns and new product re-
leases. During the June Consumer
Electronics Show, the company in-
troduced an eight-inch laser video-
disk with a retail price of $10.99
which carries mainly music. The
company is expected to exploit its
music/video link even more heavily
with the new machines.

While technology is allowing Pio-
neer to come out with a sophisticat-
ed, expensive laserdisk/CD player, it
has also enabled Pioneer to slash the
price of its low-end laserdisk machine
to $299, says Kai. Pioneer’s LD 660
will now be selling at that price, he
says, the lowest to date for a laser
machine.

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To ptace a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.
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FORD FOUNDATION—Francis Ford Coppola compares the home video

field to the golden age of tv, when the creative community was involved in

offering diverse program and abundance of choice, during the director’s
VSDA convention keynote address.

Wide Divergence In
Advertising Strategies

By SAM SUTHERLAND

LAS VEGAS—Home video’s fast
track is mirrored by a wide diver-
gence in both vendor advertising pol-
icies and retail customer ad
strategies.

That's the view that emerged dur-
ing Tuesday’s (28) morning session
on advertising during the VSDA con-
vention, held in the MGM Theatre of
the MGM Grand Hotel. While the
seminar program was devoted to pre-
sentations on advertising cost and ef-
fectiveness for radio and television,
the most provocative element in the
presentation proved to be a detailed
summary of vendor advertising poli-
cies among 2] associate VSDA mem-
ber companies.

Focal to that summary, distributed
in booklets to attendees, was the evo-
lution in co-op ad policies. Among
companies providing that data,
“nearly all will at least consider co-
op ad presentations from customers,”
summarized Ingram Video’s Bryan
Woods during the final segment of
the presentation.

Vendors in the handout differed
widely with respect to terms and im-
plementation procedures for their ad
dollars. In all, 13 of the companies
participating reported standard co-
op policies in place or due to com-
mence shortly. At the same time,
those vendors lacking a formal co-op
guideline generally offered some ex-
isting features for any special co-op
programs considered.

Home video suppliers also differ
with respect to how co-op dollars are
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accrued within a given sales calendar;
necessary authorizations from ven-
dor sales personnel; co-op dollar
matching formulae, stipulations cov-
ering shared layouts with competi-
tors’ product, logo placement, rental
mention, club mention and blank
tape sales slogans; dealer notification
procedures, and claim processing.

Most comprehensive of the policies
covered is Paramount Home Video’s,
which spells out the need for both
written and verbal authorization on
tv, radio and special media expendi-
tures; offers both 100% and 50% co-
op matching options; and specifies
price and logo considerations, while
allowing dealers to piggy-back partic-
ipating co-op vendors, plug rental
and mention blank tape.

Typifying the other extreme are
companies such as Ambassador Vid-
eo, an adult video vendor, which re-
ports funds available only on a pro-
Ject-by-project basis and offers little
detail regarding any set policy on ad
dollar usage beyond logo placement
and blank tape.

However, the central wrinkle to re-
1ail utilization of these programs ap-
pears to be confusion or ignorance at
the dealer level, exacerbated by the
two-step administration of such
funds via distributors. Noted In-
gram’s Woods: “Hundreds of thou-
sands of dollars in co-op advertising
goes unused each year. That’s a sad
figure, but it’s a fact of the industry.”

Woods noted that a major obstacle

(Continued on page 61)
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PANEL POWER—Distributor and manufacturer representatives discuss

the importance of getting the p-o-p out. Shown from left are panelists

Russ Bach of WEA, Sound Video Unlimited’s Noel Gimbel, Commtron’s

Gary Rockhold, Ingram Video’s Joanni Lehman, MCA Distributing’s Jerry

Sharell, Video Trend’s Gene Silverman and Video One Video’s Ruthanne
Umlaut.



www.americanradiohistory.com

MUSIC... THE WORLDS HERITAGE

@

jnnc{)/!urm;ﬁ o7 i :

e

Anne Murray The Ventures
HSRD-1516 HSRD-010
LP & Cass. $6.98 LP $6.98

Patti Page
HSRD-898
LP & Cass. $6.98

i
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Patsy Cline
HSRD-1615
LP & Cass. $6.98

Dee Dee Warwick

HSRD-006
LP & Cass. $6.98

Distributed By ‘HSMﬂ Leon and Kevin

HERITAGE ' SOUND - RECORDING 'DISTRIBUTORS

P.O. BOX 22153 PHOENIX AZ. 85028 (602) 971-0979
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LIGHTWEIGHT LIFT—Twisted Sister’'s Dee Snider,

left, gives MTV’s Martha Quinn a boost during the tap-

ing of the channel's hour-iong special on the group.

Meanwhile, actor Mark Metcalf of “Animal House” and

Sister’s “We’re Not Gonna Take It” video lends an
arm.

GUILDED QUEEN—Brian May, guitarist with Capitol act Queen, picks out a melcdy on

the new Brian May guitar which he developed in conjunction with Guild Musical instru-

ments while two Guild employees look on.

- v ... ki (LEL W\
SEX FOR SALE—Gravity Records artist Danny Tate, right, delivers copies of his

“Sex Wiil Sell” album to Smokey Rivers, program director at WKDF Nashville,
while Miss USA 1981 Lisa Moss Beaman helps make the radio rounds.

THEY BELONG TOGETHER—New MCA signing Randy Hall, cen- ) v
ter, talks to label executives about his debut album *| Belong - =
To You” at the label's Los Angeles offices. Surrounding Hall are ?

MCA'’s marketing and promotion executive vice president Rich-
ard Palmese, left, and the label’s black music vice president
Jheryl Busby.

www.americanradiohistorv.com

ON THE REBOUND—Members of new Mercury/PolyGram act Rubber Rodeo discuss their debut album ‘““Scenic Views” after headlin-

ing arowdy show at New York’s Ritz.Pictured from left are PolyGram’s marketing senior vice president Harry Anger and rock division

senior vice president Jerry Jaffe, the group’s managsar Con Rose, band members Bob Halmes and Trish Milliken, and PolyGram’s ex-
ecutive vice president Mel llberman and marketing director Harry Palmer.

i-._ - :

ROUNDING THE BEND—Members of Black Top/Rounder group the Neville Brothers discuss the

marketing of their current live atbum “Neville-ization” with label staffers. Shown from left are the

record’s co-producer Barry Wilson, Aaron Neville, Rounder’s Ken Irwin, Art Neville, Black Top owner
Hammond Scott and Cyrille Neville.

TAKING A STAND—EMI America labelmates Jchn Waite, left, and Corey Hart, right, pose with Dick

Clark after appearing cn his “American Bandstand” tv show.

VA
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Queen posé with their Silver

Clet Awards, given by the British Phonographic Industry for “outstanding

achievement in the world of British music.” Shown from left are 1982 win-

ner Bill Wyman of the Rolling Stones; Roger Taylor, Brian May and John
Deacon of Queen; and U.K. disk jockey Jimmy Saville.

New Dutch Group Targets Vid Piracy

AMSTERDAM-—Dutch video re-
tailers have set up a new organiza-
tion, NVDO, in a bid to contain the
threat of video piracy, believed to ac-
count for 60%-70% of the market
here.

Reportedly fewer than one third of
the country’s 3,000 video outlets are
bona fide. The remainder allegedly
rent out large quantities of illegally
produced videocassettes at prices as
low as $1 daily, adding up to a trade
worth up to $150 million annually.

Legitimate retailers who charge
$3-%4 rental per day suffer heavy loss
of income as a result, hence the estab-
lishment of NVDO, which to date
has 80 members. Direct local action
is planned: Any NVDO retailer
aware of illicit trading in his neigh-
borhood is asked to send a special let-
ter to the offending outlet requesting
that it stop its activities. If no satis-
factory response follows, then the le-
gitimate retailer can initiate legal
steps.

NVDO has already won its first
victory of this type, with a successful
lawsuit by one of its members in the

city of Alkmaar. "The basis of the
suit was unfair competition,’ says the
group’s lawyer, Leo Spigt, “'and we
will soon be starting a series of such
actions against illegal video retailers
all over the country.”

NVDO president Wim Van Mil-
tenburg adds: "It is a good start for
our organization. We are very confi-
dent now, and I think many offend-
ing retailers will halt their activities
and try to become legitimate, with
NVDO membership certificates.”

NVDO is not the only antipiracy
group in Holland. In January, 1983,
a group of trade bodies including au-
thors’ rights organization BUMA/S-
TEMRA, Dutch IFPI branch NVPI
and cinematographic  association
NBB set up the Video Security Foun-
dation, which has been responsible,
with the Dutch police, for the confis-

cation of some 90,000 videocassettes
in a series of raids. Most recently, the
owners of a video studio in Zand-
voort were arrested and over 1,100
cassettes plus 21 master tapes of new
feature films seized.

News/ International
BPI Notes ‘First Real Upturn’

\ B Biggest Quarterly Increase In U.K. Deliveries Since ’79

By PETER JONES

LONDON—U.K. record industry
trade deliveries in the April-June
quarter of this year were up 18% on
the same period of last year. That's the
biggest quarterly increase since the
spring of 1979, a statistic that has the
British Phonographic Industry (BPI)
pumping out optimistic comments.

The value of April-June sales was
$84.94 million, taking the pound
sterling at an exchange rate of $1.30.
That compares with $70.46 million
for the same three-month period of
last year. That the upturn should
happen in the normally lethargic ear-
ly summer period, when pre-vacation
spending is generally low, has led
BPI to stress: “"This year has shown
the first real upturn in value of
sales.”

The industry group acknowledges
that the total value of sales has, in
real terms, been falling “fairly steadi-
ly" for about five years, though it
notes that there was stabilization in
1983 and "the industry held its own
in terms of the increased value of its
output against inflation.”

First quarter figures this year were
up 10% on the January-March peri-
od of 1983. But now BPI is talking of
“real consolidation.”

In performance terms, prerecorded
cassettes come out on top. Says BPI:
“The overall healthy increase is
largely due to sustained growth in
cassette sales, though the overall im-
provement has been boosted by
heavier television advertising than is
normal for the time of the year.”

Cassette deliveries, in statistical
terms, were 9.2 million units, com-
pared to 7.1 million last year, up

Mervin Conn Promotions In Major Expansion

LONDON—British promoter
Mervyn Conn is planning major ex-
pansion and diversification of his his
Mervyn Conn Promotions Ltd., pre-
paratory to going public with a two
million pound ($2.64 million) flota-
tion not less than 12 months from
now.

Conn, who is sole shareholder in
MCP, is making the move, first con-
ceived two years ago, after a period of
consolidation which has seen the
gequisition of a one miilion pound
($1.32 million) headquarters building
near London’s Trafalgar square and
the annual turnover of the company
climb to the three million pound
($3.96 million) mark. He expects to
show a profit in this fiscal year in ex-
cess of $100,000.

Despite the adverse economic cli-
mate which has cast considerable
gloom over the live entertainment
scene, Conn says he feels the time is
ripe for carefully planned expansion.
*I believe there is enough scope in
the entertainment business for an en-
trepreneur to have a go,” he says,
adding that his judgment is based on
20 years’ experience in the field.

He says that he is essentially fook-
ing for an American investment in
his organization, bearing in mind
that he deals predominantly with
U.S. talent.

Known principally for his pioneer-
ing work in the country music field,
Conn, who has promoted the Coun-
try Music Festival at Wembley every
year since 1969, has been broadening
his activity over the past three or four
years by moving into jazz and MOR
areas.

He plans to return to record pro-
duction and to get intensively in-
volved in the video production field.
He is also in discussions with one of

the U.K.'s biggest brewers, Whit-
bread, about the possibility of con-
verting some of the firm's larger li-
censed premises in high population
areas into live entertainment venues.

On the record side, Conn says he is
uncertain whether he will launch his
own label or simply produce masters
and license them for distribution. His
first worldwide recording contract is
with Brazilian singer Astrud Gil-
berto, whose "“Girl From Ipanema’
is currently enjoying renewed success
on the U.K. charts. Conn will make a
studio recording of Gilberto when
she plays dates in the U.K. as part of
a “Living Legends™ package he is
present Oct. 18-28.

The *Living Legends™ include Ro-
berta Flack, the Ramsey Lewis Trio,
the Four Freshmen, Nancy Wilson,
Brook Benton, Teddy Wilson, Peggy
Lee, the Edwin Hawkins Singers,
Buddy Greco, Stan Getz, Gerry Mul-
ligan and the National Youth Jazz
Orchestra.

They'll take part in a four-day fes-
tival co-promoted by the municipal-
ity at Sheffield City Hall, Oct. 22-25,
which is to be filmed by Yorkshire
Television and transmitted in 13 half-
hour segments early next year.

Roberta  Flack's  participation
forms part of her first U.K. tour in
more than four years. Her opening
date at the Barbican Center, Oct. 17,
Is already a sellout, Conn says.

In the video field, Conn has ob-
tained worldwide clearance for a cas-
sette of Boxcar Willie at the Odeon
Hammersmith, co-produced with Vi-
deoform. He is also collaborating
with Cal Video on a two-hour history
of the Wembley Country Festival.
Conn says he has more than 60 hours
of country festival performances on
videotape which will form the basis

of a video catalog.

A measure of Conn’s intensifying
activity in the live entertainment field
is the fact that he is presenting some-
thing like 160 live concerts in the
U.K. before the year is out and ex-
pects to promote up to 400 live events
next year, in addition to getting in-
volved in pantomime.

“I now have a team of three
agents, each looking after different
entertainment areas and seeking new,
promotable ideas,” he says. “Our
success with nostalgic acts, like John-
nie Ray last year, has prompted me
to continue in that direction, and the
forthcoming Guy Mitchell tour has
already convinced me of the great in-
terest in this kind of attraction.”

Conn has signed a three-year deal
with  Yorkshire Television for tv
rights to future promotions. And he
has renewed three-year deals with the
BBC and Silk Cut cigarettes respec-
tively for televison coverage and
sponsorship of the Wembley Country
Music Festival.

The 1985 festival will be held in
the Wembley Arena, April 6-8. Conn
will also be promoting country festi-
vals in Ireland. Austria, West Ger-
many and Switzerland.

MCP is organizing tours by two
country music artists, George Hamil-
ton IV and Billie Jo Spears, before
the end of this year. and has recently
signed British singer Matt Monro to
representation in Europe.

29%, with monetary value of the
shipments climbing an encouraging
35% to $26.39 million. Says BPI:
“Televison advertising of course
brings the industry’s products to a
broader audience than normal, and
in the case of cassettes it means that
more in-car player owners come into
the profile of tape buyers.

**Add to this the proliferation of
personal players and we have the ba-
sis for consolidation in a market
which had a good natural momen-
tum in the first place.”

Prerecorded cassettes now sell in
Britain at an annual rate of some 38
million units and, BPI projects, are
on course to reach naritv with LPs by

the end of 1985. Even so, the LP mar-
ket is holding up well, with deliveries
in the April-June quarter matching
those of the same period last year at
10.5 million units, and value up 6%
at $34.45 million.

At this time, LPs are outselling
cassettes by a five to four ratio. But
cassettes are considered stronger sell-
ers in the spring and early summer
months because of an upsurge of
family in-car outings and a return to
greater use of personal stereos by
walkers.

BPI notes: “There are signs that
the LP and cassette sector of the mar-
ket is being increasingly influenced

(Continued on page 58)

Morale Is Low, Admits
German Retailers’ Assn.

-HAMBURG—West German re-
cord retailers are dominated by a
mood of deep skepticism and lack the
courage to try new ideas, according
to some distribution executives here.
Answering the charge, the Assn. of
German Music Shops has conceded
that the trade 1s suffering from low
morale and that attitudes to prere-
corded music as a marketable com-
modity have changed for the worse.

Hans-Henning Wittgen, the associ-
ation's managing director, says:
“Dealers feel abandoned by the re-
cord industry, and so they close their
record departments. The only thing
that counts now is turnover, not the
cultivation of a broad range of reper-
toire. Those that do try to stock a
complete range are being systemati-
cally destroyed.”

Large sections of the trade have a
new and dangerous view of sound
carriers, Wittgen goes on. In the past,
records and tapes were seen as valu-
able music products, characterized as
carriers of culture and treated as
such. Today they are very often no
more than "‘decoys’ designed to pull
customers into shops or department
stores so that they can be persuaded

to buy some other, higher-priced
product. Record companies have not
so far come to terms with this radical
shift- and its implications, he says.

The association has also been in
touch with the EEC Commission
over the question of record pricing in
West Germany. Typically, disks and
tapes in such other EEC countries as
Britain, Denmark and Greece cost
40% less than they do in this market,
the dealer group says, but very few
wholesalers, purchasing agents or im-
porters take advantage of the differ-
ential and only a minority of dealers
“participate  in this  buying
opportunity”.

The suspicion is that record manu-
facturers here are deliberately ham-
pering imports from neighboring
countries, in contravention of the
EEC'’s rulings on the free movement
of goods. and the Commission has for
some time been investigating this
possibility. If it's proven, sanctions
against local manufacturers would be
imposed. In the long run, the dealer
group concludes, it is in the interest
of the entire trade to adjust the large
price differences currently found in
the West German marketplace.
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Commentary

Promoting Beyond The Top 10

By MICHAEL MORRISSEY

“Don’t buy that tape. There’s only one good song on it.”

Such comments are being heard more often in record shops
lately. And who can blame the consumer? Out of 10 or so tracks
on an album, only about one or two are likely to receive any kind
of exposure. Spending $8.98 is becoming more of a gamble.

It becomes less of a gamble when it is a Huey Lewis & the
News album that has had four high-charting singles (and accom-
panying videos). But what about the new act who has one big
single and no followup, or the
artist whose best album cuts
are not chosen as singles?

If only radio took some
chances, then consumers might
not have to.

It was not always this way.
When Fleetwood Mac’s “Ru-
mours” yielded four top 10 sin-
gles seven years ago, radio
jumped on every cut. In fact,
even the non-LP B side of “Go

Your Own Way,” “Silver
Springs,” got its share of
airplay.

Seven years later, Fleetwood
Mac’s Lindsey Buckingham re-
leased a second solo album,
and only one cut (the title song, “Go Insane”) is receiving decent
exposure. Most of his first solo album was untouched by radio,
which goes a long way toward explaining why only four years
after his group had the best selling album of the year, his was a
commercial failure.

Another problem is the overexposure that singles in the top
10, or bound for that chart status, attract on current radio pro-
gramming. It’s getting to the point where the listener cannot es-
cape these few songs that dominate the airwaves. In the New
York market, for example, nearly all formats play the same
songs. You might hear the Police or Phil Collins on top 40 out-
lets (WHTZ, WPLJ and WNBC), urban stations (WKTU,
WBLS and WRKS), the rockers (WNEW-FM and WAPP) and
AC stations (WYNY, WPIX and WLTW).

Stations begin to lose their identities with this type of pro-
gramming. Everyone wants to play the hits and nothing more.
Plain and simple, it amounts to brainwashing. Listeners think
there is nothing else out there but the hits.

There is little room for oldies in current hit rotation. During

Morrissey: “Radio program-
mers should loosen up.”

WABC’s heyday, some seven or eight years ago, the rotation was
basically one current hit, one recent hit and one oldie. Now, it’s
unusual if WHTZ (Z-100) plays one song that is more than two
years old in an hour.

Do programmers really think that all people only buy new rec-
ords? Do they really believe that playing a few oldies will hurt
ratings or their station’s image?

If radio plays only the hits, where can lesser-known artists win
exposure? In-store play can often help those artists who suffer
from this neglect. In the store I manage, for instance, current
albums by Lou Reed, Icehouse and Al DiMeola have fared ex-
tremely well because of store play.

The Reed album usually sells every time we play it. And cus-
tomers who buy the record often remark that they have heard
the single but didn’t realize that there were other songs on the
record that were equally strong—and should be played on radio.

‘Listeners think there is
nothing out but the hits’

Customers also react well to classic albums that are played in
the store. We usually sell at least one or two copies of “Who's
Next” each time it’s played. In fact, older catalog items some-
times sell as well as, or better than, current albums.

I can cite two reasons for this. First, when these albums be-
came popular, radio was programming many cuts, not just high-
lighting hit singles. No one has ever heard of a classic album that
contains just one familiar cut. Second, as I have already stated,
older records are no longer played as often on radio.

Radio programmers should loosen up. I appeal to them not as
a single voice, but as a spokesman for record buyers (and poten-
tial record buyers) everywhere. Play an oldie to remind someone
to buy a record that he has been planning to pick up for years.
Play an album cut that contrasts with a single someone has out
now to show that the artist can do more than just one type of
song.

If programmers can be bolder in what they play, they may be
able to convince at least some of us that it is possible to invest in
a sure thing.

Michael Morrissey is assistant manager of a Record World
store in Somerville, N.J.

Letters To The Editor

A Vicious Circle

It is rare to open an issue of Billboard without
seeing something on the rights and wrongs of
home taping. In all honesty, it is the price of record
albums that drives consumers such as myself to
tape.

An album sells for $8 to $10, while a blank cas-
sette (of finer quality than those used by the rec-
ord companies) sells for about $2.50. In addition, |
can fit two full-length albums on one 80-minute
cassette. It doesn’t take a mathematical genius or
an advertising executive to figure out that | can
put between six and eight albums on tape for the
price of one store-bought record album.

| know most people, myself included, would pre-
fer to purchase record albums and have the
artwork, lyrics and liner notes. But not at such a

cost. If taping drives up the cost of records, and.

record costs drive up taping, it must stop some-
where, because everyone continues to lose.

I firmly believe that only lower-priced records
and cassettes will stop people from taping. If this
seems a naive solution, | haven't seen anyone
come up with a better one.

Gabrielle Fontana
New York

For The Record

Regarding Paul Grein's review (Aug. 25) of the
Go-Go's show at the Greek Theatre in Los Angeles,
| feel the need to correct two errors for the record.

" First of all, the Go-Go's shows at the Greek were

on Aug. 8, 9 and 10; on Aug. 15 they played in Las

Vegas. {n addition, the correct title of the Char-

lotte Caffey composition mentioned is “Surfin' &
Spyin',” not “Surfin’ In Style.”

Lynda.Lou Weintraub

Studio City, Calif.

Editor’s note: The erroneous date
can be attributed to a typographical
error. No defense on the song title.

Whatever Turns You On

Billboard is becoming less about entertainment
than entertaining itself.

Take, for example, the recent ad for Neil Dia-
mond'’s latest. The headline reads: “Because you
trust his instincts.” Hilarious in light of the fact
that Diamond’s label rejected his original version
of the LP.

Or how about the ad featuring the emotional re-
telling of Sinatra's session for “L.A. {s My Lady"—
in a New York sound studio. Great stuff.

All | read anymore is your ads. The rest of the
copy is just too dry.

Don Wrege
Sherman Oaks, Calif.

New Marketing Ploy

We've been treated to those glossy ads telling
us to expect some activity from Lushus Daim.
Though there is no product to listen to, we can all
look forward to full-page ads announcing her arriv-
al. | guess this is a new type of marketing strategy:
no product behind the campaign.

Lynne Bevan
. . New York
Their Influence Continues

Quick, name the supergroup that topped the
charts in '78 and '79, sold out major arenas across
the country during their '79 tour, appeared on the
covers of Rolling Stone, People and a host of other
magazines, and were heralded as the biggest art-
ists since the Beatles.

Remember the Bee Gees? I'd like to thank Todd
Post, who in his letter (Aug. 4) noted the influence
and talent of the group that dominated the charts
in the late '70s. | fondly remember the hysteria of
their 1979 North American tour. Like the “Victory”
tour this summer, it was magic.

It takes no credit away from Michael Jackson to
keep in mind the contributions of a group who
broke all kinds of records in the last decade, and
whose influence will be felt for years to come.

Jill Homan
Eugene, Ore.

Remembering Elvis

Elvis Presley remains the single greatest musi-
cal influence/entertainer/record seller in the his-
tory of recorded music—bar none. And what does
the record industry do for him on the seventh anni-
versary of his passing? Nothing.

But anyone reading this should not despair.
There will always be millions upon millions of us
dedicated admirers who will keep name and mem-
ory of Elvis Presley alive for all eternity.

Joe Russo
Paramus, N.J.

Paying One’s Dues

| read with great interest of Stanley Gortikov's
righteous indignation in response to Hans Fantel’s
column in The New York Times (Commentary, Aug.
11). As a writer, | find myself in partial sympathy
with Mr. Gortikov. No one wants to lose money to
pirates who iflegally copy either books or record-
ings (granted, the illegal copying of books is not
nearly as great a problem).

Whether Mr. Gortikov believes it or not, most
people who duplicate recordings do so for their
own use, from their own recordings. I do it myself.
When | purchase an LP or Compact Disc | immedi-
ately prepare a tape duplicate. | do this for three
reasons: to have a preserved copy when my LP
wears down; to listen to when | don’t feel like
messing around with the inconvenient LP; to listen
to when | am on the move—in a car, walking, jog-
ging or whatever.

| do not go out and sell them. | do not borrow
records from friends and copy them. | tape my own
recordings. Once | purchase a recording, | consider
it my right to do with it as | see fit as long as |
break no laws. | have “paid my dues” to the artist
at the time of purchase. That is when my responsi-
bility to him ends, and my responsibility to myself
begins.
Carl H. Weiner
Jackson Heights, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Sanders Stations To
Eif Communications

NASHVILLE—Mack Sanders has
sold his six radio stations in Nash-
ville, Knoxville and Birmingham,
Ala., to New-York based EIf Com-
munications for more than $12 mil-
lion. Final contracts on the sale wee
to be signed in Washington on
Wednesday (5).

The stations involved are WIRB
and WJKZ, Nashville; WNOX and
WNKX, Knoxville; and WVOK and
WQUS, Birmingham.

John A. Lack, the president and
majority stockholder of ElIf, told a
press conference in Nashville last
Wednesday (29) that he plans to
make neither personnel nor format
changes at the stations. The stations’
formats, he emphasized, “will stay
country.”

Lack, who was formerly manager
of WCBS New York and a developer
for MTV for Warner Amex, said that
the Sanders acquisitions were the

KGFJ’'S NEW PD

first for his company. He noted,
though, that EIf will also be buying an
ABC affiliate television station in the
Virgin Islands.

He explained that his company
was buying the chain because of its
market locations and growth poten-
tial, the quality of its facilities and the
strength of its management. “We
didn’t want a lot of (personnel) turn-
around,” he emphasized.

Sanders, who said the transaction
had been in the making virtually
since EIf Communications was estab-
lished about five months ago, said he
would remain on the chain’s board of
directors. A major consideration in
agreeing to sell, he added, was Elf's
assurance that there would be no per-
sonnel dislocation.

The building that houses the two
Nashville outlets is not a part of the

sale. EDWARD MORRIS

Barry Richards Takes Charge

LOS ANGELES — “We're going
to kick ass and take names,” boasts
Barry Richards, as he prepares to
take over as program director of In-
ner City’s KGFJ here Sept. 10.
“We're going to take it back to the
streets of Los Angeles. We'll be very
visible in the community, and we’ll
bring KGFJ back to its position of
dominance. We will be the No. 1
black music station in Los Angeles.”

If the claim sounds outrageous,
note that it was Richards who came
to New Orleans with the same prom-
ise almost five years ago. Taking over
WALIL, a dying urban outlet licensed
to Slidell 35 miles out of town, Rich-
ards took the station—with no pro-

Top 40 In
At WCOZ

BOSTON—Despite the pres-
ence of two top 40 stations in this
market, Blair Radio’s WCOZ has
become the third.

Now sporting the call letters
WZOU, the former AOR-turned-
AC station goes head to head
with highly rated WXKS and
WHTT. The new program direc-
tor is Dave Gariano, previously of
AOR-formatted WLLZ Detroit,
with Jim Long consulting.

The former WCOZ airstaff re-
portedly was handed pink slips
last week, with a new crew to be
on line this week (Vox Jox, page
14).

Service Lists
Safest Songs

NEW YORK — Having tested
more than 10,000 radio listeners in
more than 100 cities, The Music Di-
rector Programming Service has
come up with a list of the 600 “‘saf-
est” songs for the adult contempo-
rary and contemporary hit formats.

The “Top 300 Safest Songs For A/
C” and the “Top 300 Safest Songs
For Hit Stations” reflect the tunes
that tested best with radio listeners to
those formats, says Budd Clain, gen-
eral manager of The Music Director,
who hired James Smith of Smith &
Co. in Chicago to conduct the
research.

Listings are alphabetized and
cross-referenced by artist. The Music
Director is based in Indian Orchard,
Mass.; (413) 783-4626.

motion budget and little in the way of
salaries for jocks—to the No. | spot,
12 plus, and kept it in the top three
during his  four-and-a-half-year
tenure.

“We did it strictly on music and
the right personalities,” says Rich-
ards, “‘and that’s what we’ll do here.
The difference is that Inner City is
committed financially to making
KGFJ what we know it can be.

“On AM, obviously our biggest
competitor is KDAY, but certainly
not our only competitor. KRLA is a
factor, as are many other stations, in-
cluding KHJL and KACE on the
FM side.

“I don’t consider KUTE competi-
tion because the ‘Quiet Storm’ pro-
gramming that they’re running is
really targeting a different lifestyle.
It’s adult-oriented and much more
mass appeal than we’ll be going.
Really, I'm talking off the top of my
head, though; I've had exactly 24
hours to listen to the radio here, so
I’'m not an expert.

“I'm coming in next week,” Rich-
ards continues, “‘and I'll be spending
my time on the streets, in the clubs,
which is where I usually spend my
time anyway, so the research process
will be a natural. I guess all I can say
at this point is that we’re looking to
bring back the fun on the radio, but
everybody’s saying that these days,
aren’t they? We however, are going
to do it.” Richards will be a part of
that fun, pulling down a yet-to-be-de-
cided airshift.

Richards’ appointment comes on

(Continued on page 13)

SCRATCH FEVER—Local boy Ted
Nugent, right, returns home during
a concert break to visit WRIF De-

troit air personality Arthur

Penhallow.

Vox Jox

Gillespie, Tantum Leaving KOGO

By ROLLYE BORNSTEIN

San Diego’s floundering all-news

KOGO is taking on more water with’

the announcement that PD Joe Gil-
lespie and news director Greg Tan-
tum are exiting the SBI outlet. Gilles-
pie—who took the station all-news
from AC less than a year ago, after a
background which included rival
KSDO and the executive editorship
of Group W’s all-news flagship
WINS New York—Ileaves for the
land of television as a producer for
KGTYV, the local ABC affiliate there,
while Tantum trucks north to Seattle
to become PD/news director for
KING. Back at SBI, owner Tom
Shadek says he’ll re-think the whole
news/talk idea. Meanwhile, no re-
placements have been named.
* * *

After a six-month stab at a top 40
format, WSIX-AM Nashville returns
to its country approach. (If you’ve
been keeping track, the once success-
ful AC outlet dropped the music for
talk, a month after 50,000-watt
WLAC-AM did likewise, and then
switched to country, the first time.)
The problem with the top 40 idea was
the fact that WSIX continued to si-
mulcast PD Jerry House’s successful
country morning show from the FM.
That’s no problem at all if you like
Billy Idol and Conway Twitty back
to back, but not many folks did, so
the AM is now “Nashville’s Hits,”
playing an exclusively current coun-
try format, while the FM continues
in its 50% gold/50% current rota-
tion with highly visible personalities
including House, followed by Fran
Morley in middays, Scotty Brink in
afternoons, Buffalo Bill in evenings
and Vic Clements overnights. The
AM lineup likewise remains the same
with Diane Richey in middays,
Chuck McCartney in afternoons,
Larry Williams nights and the syndi-
cated “Larry King Show™
overnights.

* * *

If John Landecker’s goal is to

work for every major Chicago outlet,

he’s on his way to reaching it. The
former WLS personality, who won a
court battle last year to be able to re-
turn to the airwaves on rival WLUP,
now leaves The Loop to handle the
morning show on Cox’s newest entry
into the contemporary race, G-106.
Exiting WAGO is former B-104 Bal-
timore personality Pat Riley.

Meanwhile, over at Infinity’s
WIJID, a change in the programming
reigns has taken place at the AM nos-
talgia station. PD Steve Sands now
concentrates solely on his afternoon
slot, while WDAE Tampa program-
mer Jay Miller comes on board in
Sands’ former capacity.

Congratulations to Jacksonville
personality Marc C. Little. Most re-
cently the PD/MD and morning
man for WPDQ there, Little hits the
big time as vice president of program-
ming for Millennium Communica-
tions (see what a Billboard Radio
Award will do for you?). Millennium
currently owns Charleston, S.C.’s Z-
93 (WWWZ), but the group is ex-
pecting additonal acquisitions in the
near future.

While the rumors are flying
around Raleigh as to the direction of
WY YD now that J.D. North is in as
PD, his replacement at top 40-for-
matted WAEV Savannah has been
found. He’s none other than WGSS
Lumberton GM Bruce Cotton, who
comes on board as operations manag-
er ... Up the coast in Richmond,
Tom Evans is back in action as PD of
Capitol’s WRXL. Evans, late of
KATT Oklahoma City, replaces
Gary Chase.

Back to Raleigh for a moment:
WRDU adds another familiar Trian-
gle voice to its lineup. Former G-105
(WDCG) and WAVA Washington
part-timer and N.C. State student
Dave Denver now does 10 p.m. to |
a.m. on the Voyager station ... And
down in Charlotte, Randy Kabrich is
now in the programming hot seat at
WROQ-AM-FM following Jack
Daniels’ sudden resignation. Kabrich
continues to consult Raleigh/Dur-
ham’s G-105.

David Grossman will become fa-
miliar with a few new terms, like “ice
scraper,” as the former KRTH Los
Angeles music director travels to the
insurance capitol of the world to pro-
gram Hartford’s AOR-formatted
WCCC-AM-FM. He fills the open-
ing created by Bill Nosal’s exit earli-
er this summer.

Down in Washington, Bob Cole’s
replacement has been found at Via-
com’s WMZQ. Leading the country
station as PD these days is former
WBCS-AM-FM Milwaukee PD Cliff
Blake.

Now, about Pittsburgh: WTAE
has a new 9 to noon personality in the
form of former KDKA part-timer
Jim Harrington, who replaces John
Summers, who fills The Point’s
(WPNT) afternoon slot. Summers, as
you'll recall if you've been taking
notes, returned to Steel Town from
WKBW Buffalo earlier this year, but
back about a decade ago his pear-
shaped tones were heard on KQV—
speaking of which, Roger Willough-
by Ray (you remember him from
WEEP’s ill-fated talk attempt in
1975), the only British voice in the
market, now does nights as P.J. Ma-
loney returns to the KQV news staff.

Back at The Point for a moment:
Former WWSW midday man George
Hart rejoins fellow former WWSW
personality turned WPNT PD Nat
Humphreys, doing evenings on the
AC outlet ... Meanwhile, over at
KDKA, former hockey play-by-play
voice Jim Forney can be heard doing
fill-in talk blocks.

Over at B-94, Scott Alexander (of
KWK St. Louis fame) now does mid-
days, filling the shift left vacant when
Jeff McKay Ballantine left to pro-
gram co-owned WEZR Washington
... And in St. Louis, Georgann Har-
ris walks across the hall from KSD to
assume the full-time music director
post at Gannett’'s KUSA.

* ¥ K

While WFOX Atlanta/Gainesville

(separate story, this page) continues
(Continued on page 13)

WFOX ‘Classic Hits’ On The Air

Atlanta Outlet Introduces Oldies-Based Adult Format

ATLANTA—"Classic hits of the
’60s, '70s and the ’'80s” is how
WFOX is positioning its new oldies-
based adult contemporary format. It
was introduced Wednesday evening
(29) at a party at the Ritz Carlton
here.

The Class C FM outlet licensed to
Gainesville has for several months
been in the planning and building
stage, gearing up to compete head to
head with other metro Atlanta out-
lets. “When we started planning our
marketing approach,” says VP/GM
Martin Sherry, ‘‘we realized that in
addition to the normal objections ad-
vertisers and the community would
have to any new approach, we also
had to deal with the fact that people
were going to question our signal.

“We’re the second station licensed
to Gainesville to target the Atlanta
metro this year, and frankly when the
other outlet signed on, they made
great promises about how their signal
would saturate the market,” says
Sherry, an Atlanta native who was
appointed to his position when
Shamrock bought the facility earlier
this year. “People got all excited, and
come air date, it wasn't what they ex-
pected. I realized that in many peo-
ple’s minds, we were in the same

www americanradiohistorv com

position.”

Combatting the issue head on,
Sherry hired an advertising agency
which devised a campaign “to call at-
tention to our tower and nullify any
signal objections. Since we didn’t
know how long it would be until our
new tower was up, but we did know it
would be the tallest structure in the
Southeast (standing 2,624 feet above
sea level and 1,764 feet above average
terrain), we sent out cardboard repli-
cas of the construction,” Sherry
notes.

Clients, the station’s rep firm (Ma-
jor Market Radio out of New York
was recently signed) and other inter-
ested parties first received the base of
the tower, in cutout form which they
could construct. That was followed
by the first third of the tower, and
subsequent pieces ‘“‘were based on our
construction schedule,” says Sherry.
“When things slowed down, the
pieces slowed down; when they sped
up, so did the pieces.

“And it was amazing. I was in
New York last week at the rep, and 1
saw five of our ‘towers.’ I think we
got the message out that we’re tech-
nically a state-of-the-art facility.”

While Sherry is referring to the
new Atlanta studios where all the

music programming will originate,
the Gainesville studios which will
handle the bulk of WFOX’s news and
public affairs programming have also
been updated. Admitting that there
are local factions who may think that
big-time broadcasters are abandoning
small towns such as Gainesville,
Sherry says, “In the first place,
Gainesville is so close to Atlanta, for
many people it’s a bedroom commu-
nity. Beyond that, Atlanta stations
are clearly heard there.

“These people know good radio,
and want it. We're not abandoning
their desires; we’re upgrading our
ability to fulfill them and those of the
surrounding Atlanta community.”

Targeting the ““Big Chill” genera-
tion within the community, WFOX'’s
new approach will concentrate on
what Sherry calls “an underserved
radio listener. I want to emphasize in
making our format announcement
that we’re not going after any one
station, but rather going for a largely
ignored group.

“We’ve done in-depth research
and uncovered a group of 25- to 44-
year-olds, to whom music is a very
important part of their life. They
grew up with it, and while they like

(Continued on page 13)
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® Continued from page 12

search for a suitable morning talent,
the rest of the lineup goes something
like this: Tom Pierce (an original
FOXer) in middays, PD Dennis
Winslow in afternoons (WBUF Buf-
falo’s Paul Warren will be in that
shift as soon as the morning guy is lo-
cated; until then he'll leave an early
wake-up call) and original FOXers
Darlene (Levesque) and Lisa Tuyrer
on nights and overnights
respectively.

Up in New York, Maxanne Sar-
tori is upped to MD at WNEW-FM,
as Jim Monaghan becomes assistant
PD ... Former KVIL Dallas stand-
in Steve Eberhart joins the full-time
ranks of Ft. Worth’s KLUV, doing
afternoons.

To no one’s surprise and every-
one’s delight, Mike Donovan, GSM
of Chicago’s Q-101 (NBC’s WKQX),
gets the nod as VP/GM. He replaces
Jim Smith, who's off to Alta. .. And

Vox Jox

now that Jeff Peck is GSM at L.A.’s
KHJ, his former GM post at Long
Beach’s KNAC has been filled by
Gary Price, who returns to the front
lines after a stint as regional sales
manager at “Silent Radio.”

Upped to GSM are WYSP Phila-
delphia’s Harvey Ostroff and
WMRE Boston's Jim Harris, while
Betty Pazdernik joins Detroit’s
WCZY in that capacity.

* K*X *x

Ready for a wonderful rumor we
haven't had a chance to verify (trans-
lation: read at your own risk)? Blair
Radio (the rep firm) has allegedly
been sold to Canadian-based Selkirk.
This would leave Blair holding its ex-
tensive printing interests, the tv rep
division and the owned stations
group. Speculate away, and maybe
we’ll have something more conclu-

sive next week.
(Continued on page 14)

|Most Added Records.

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s

# of Billboard’s

AT SUBURBAN WZZT

No Urban Blight In Columbus

COLUMBUS, Ohio — Many sta-
tion owners shy away from the urban
contemporary format for economic

" reasons. But Robert Kramer finds it

just the cure his bottom line needed.

*“Columbus is a very under-radioed
market,” says Kramer, who with his
wife and father owns suburban
WZZT, licensed to Johnstown, just
north of Columbus. “There are so
few FMs licensed to the city that it
doesn’t make sense to do a special-
ized format of any kind when you
can go after mass dollars.

“I believe that's why WVKO-FM
dropped the urban format (becoming
AC WSNY) two years ago. But
what’s not acceptable revenue to a
major market station is more than ac-
ceptable to a surburban outlet whose
overhead is extremely low.”

For WZZT, the financial battle has
been an uphill fight since the Kra-
mers took over the outlet, then coun-
try-formatted WWW]J, four years
ago. It was put on the air in 1976 as a
Class A adult contemporary outlet,
with the switch to country coming
two years later.

“I wanted to make the change to
urban before this,” admits Kramer,

we didn't have the advertiser
support.

“We're very contemporary. We
make no reference to black or white.
I won't allow it. This music is for ev-
erybody, as far as we’re concerned.
We're sticking to a music intensive
approach with a low commercial
load, but I don’t think it will be more
than a few months before we're sold
out.”

Kramer's sales structure utilizes “‘a
maxi grid,” he says. “We sell by in-
ventory, not multiple spot discounts.
For instance, drive time on Friday

will cost more than drive time on
Monday. We base it solely on the law
of supply and demand. Everybody
wants those weekend spots, so the
rates are higher,” ranging from a low
of $27 for a 60-second spot to a high
of $50.

*‘Some people say they can’t make
money with urban, but we’ve tripled
our rate,” he says. “So far the only
advertising we’ve done has been word
of mouth, and already we're looking
at controlling our growth and being
selective about advertisers’ promo-
tions.” ROLLYE BORNSTEIN

WFOX Atlanta Signs On
With ‘Classic Hits’ Format

® Continued from page 12
new music, they’re more familiar
with the music that was popular in
their late teens and college years.
While they’re listening to several sta-
tions, they don't have any one outlet
they’re completely satisfied with.
“We're looking qualitatively at
this group. They’re upscale, active
professionals, primarily in Cobb,

ing guy walks into a darkened room,
starts flipping switches, dials start
moving, things start lighting up, and
then a sample of our programming
airs  before the slogan is
superimposed.”

Several hours prior to WFOX’s
startup, Sherry was noticeably excit-
ed: “The signal is on the air, and it’s
what we expected. Right now we’re
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stations stations “but I didn’t have the right people.” Gwinnett and North Fulton coun- running  environmental  sounds,
adding record now reporting Now utilizing TM’s Urban I syndi- ties. We won’t be an oldies station, =~ Waves and such. We don’t want to in-
Title, Artist, Label this week record cated service—augmented by such but we will be playing heavily tested ~ fluence what people will think. To-
_ live personalities as PD “Dr. Popp,” music from the *60s and *70s. We'll  night at 7 we’ll roll a one-hour tape
 HOT 100 an urban jock from St. Louis and In- play currents, but we’ll be slower in  featuring all our personalities.
(184 Stations} dianapolis who pulls down the fast- getting on product.” The “Classic i "EVCTybOd.)]’] ll:e aiNkir;]g what the
“ 9 paced, inner-city-soundin night Hits of the '60s, '7Qs and the '80s” irst song wi . Well, we won’t
l J(\)Yl:o (\?;:: These Shoes?,” Elton 92 92 show, and morning man Bn'in Allen, slogan will carry through on the sta-  have a first song. We're running a
: a holdover from the country for- tion’s billboard campaign and tv six-minute collage of songs represen-
2 “Desert Moon,” Dennis DeYoung, mat—Kramer feels certain of the spots. tative of the format,” followed by the
A&M 58 58 sound. Also remaining through the “We're emphasizing in the spot first fu!] song, “Celebrate” by Three
3 “Swept Away,” Diana Ross, RCA 47 104 switch is operations manager Tim that we’re turning on a new radio sta- Dog Night.
- Hunter, who will do afternoon drive tion,” Sherry says. “An average look- ROLLYE BORNSTEIN
4 “Caribbean Queen (No More Love once the station expands to more live
On. The Run),” Billy Ocean, Jive/ programming.
Arista 46 116 “We are augmenting the TM ser-
5 “On The Dark Side,” John Cafferty vice with some current product that
& the Beaver Brown Band, Scotti is not available from TM,” notes
Bros. 46 114 Kramer, a veteran of Armed Forces
— - — I — Radio, having served on both the Far
BLACK East Network and Amed Forces Net-
(94 Stations} work in Europe.
- < u “We really saw the hole in the
! J::::;om’ [T L BT 28 28 market with only WVKO-AM, a
daytimer, in the format. But even so,
2 “You’re My Choice Tonight (Choose we wouldn’t have made the switch if
Me),” Teddy Pendergrass, Asylum 19 41 )
3 “Slow Dancin’,” Peabo Bryson, New KGFJ PD
Elektra 16 58 H
4 “The Medicine Song,” Stephanie Barry RIChards
Mills, Casablanca 14 73 ® Continued from page 12 B
5 “Torture,” Jacksons, Epic 1 62 the heels of fellow New Orleans pro- e N : e i il : s
’ D grammer Brute Bailey’s change of WILD RIDE—Listener Diane Shernoff takes the keys to a new Mustang
T COUNTRY plans. Bailey was slated to come in convertible from WFIL Philadelphia’s program director Jay Meyers, center,
125 Stations) and program both KGFJ and and general manager Bruce Holberg. The car was t!le grand prize in the
. ot i1 P P S RS e e K UTE; however, at the last moment station’s “Mustang Month” promotion.
1 “P.S. I Love You,” Tom T. Hall, he took a position at Amaturo’s
Mercury 57 57 KMJQ Houston. Handling the
2 “Chance Of Lovin’ You,” Earl KUTE programming will be KJLH
Thomas Conley, RCA 49 49 Los Angeles’ Lawrence Tanter.
e - " - Richards, who spent the bulk of
3 “Prisoner On The Highway,” Ronnie his radio career in his home town of | B el
Milsap, RCA 2 86 Washington, Richards worked on the ”' IO I E’] f' 5 I{Ib
4 “Too Good To Stop Now,” Mickey airstaff of WEAM during its urban = F
Gilley, Epic 40 79 heyday. He also hosted “‘Studio 78,”
“ ) » . a disco television show carried on
" Fricke, Columbia 39 82 oL SR G E R DLy K, 1 1 ¢ l l Al
TV in Baltimore. e que en 11 se alberga
ADL'LTMIW Prior to his arnva!, KGFJ has a L
(R4 Stations) Labor Day reunion weekend
- - — planned. The personalities who made I T S e F
1 “On The Wings Of A Nightingale,” their original mark on the station in !I I I’” t{! tf) f } I H ? !ﬂ .
Everly Brothers, Mercury 18 27 the late *50s and early '60s will once -
2 “Shine Shine,” Barry Gibb, MCA 14 22 aﬁain take to }tlhe air:'avTes, agor:ig ’ { \
” , them Hunter Hancock, Tom Reed, - Ad 3 -
3 h::cg‘:n::":v'eitcll);lﬁ?v\i;i,tli:lsph Larry McCormick, Margi, Roland C C H U f. i}{?l lﬂl E l !{1 ..}
Polydor > 12 47 Bypum. Joe Terry and Booker >
Griffin.
4 “Nobody Loves Me Like You Do,” “I’ve always wanted to do an L.A. :
Anne Murray & Dave Loggins, station,” admits Richards, “and now jr _]g { |rg_'” 11
Capitol 12 22 the timing is right. The Los Angeles
5 “You Were Made For Me,” Irene rac(iiio market neec(iis so'me excitement,
and we're gonna do it!”
Cara, Geffen/Network 10 41 ROLLYE BORNSTEIN
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One of our favorite people, Brad
Messer, is back doing what he does
best: morning drive news, on Atlan-
ta/Gainesville’s Y106 FM (WYAY).
Brad, who returns from the good life
in the Blue Ridge Mountains, has
been busying himself with his syndi-

cated Westwood One Show *“Brad
Messer’s Daybook,” as well as his
weekly column in R&R, both of
which will continue.

Speaking of morning shows, WIL-
AM St. Louis welcomes former
WGAR Cleveland assistant PD and
afternoon personality Mike Metzger

to that shift ... Permanently en-
sconced in the KIQQ Los Angeles
morning slot are Joe Light and Bob
Thompsen, Light is a former KIQQ
personality turned San Diego sales-
man, while Thompson, who’s making
his full-time radio debut, comes from
an acting and comedy background.

The duo replaces Jay Coffee and
Francesca Cappucci, who have been
moved to various and sundry other
shifts.

A couple of Washington-to-Boston
moves: Q-107 (WRQX)’s Dr. Johnny
and WAVA’s John Anthony both
exit for WCOZ, where John will be
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doing 6-10 p.m. on the Blair contem-
porary outlet, with the Doctor fol-
lowing him 10 p.m.-2 a.m.

No word yet on the new PD at
WAVA Washington (or co-owned
WAPP New York, for that matter),
but VP/programming Dave Martin
is considering accepting sealed bids.
Send yours (along with your softball
average) to Dave, and he promises
that the closest three wil go into the

- Doubleday lottery.

After almost 10 years with WMC-
AM Memphis, MD Paula Hooper
follows Les Acree across town to
KIX 106 (WGKX), where she’ll as-
sume the same title ... KYKY St.
Louis’ Shawn Burke joins New
York’s WYNY, doing weekends and
fill-ins . . . Across town, Alan Ander-
son is packing his bags. The WPIX
PD won the NRBANABRPC (that’s
what we’re calling it, anyway) trip to
Hawaii. Just for registering, he and
his wife (at least we think it’s his
wife) will spend four days in Honolu-
lu, courtesy of the joint convention.

* * *

The famed San Diego Zoo now has
some human competition from hu-
mans in the form of the “B-Morning
Z00.” Yes, it’s the Rich Brothers. Al-
though the only Rich we’re sure of so
far is newly appointed PD Bobby, he
and his cast of characters debut early
this month.

Leaving the afternoon on Balti-
more’s 98 Rock (WIYY) is Kelly
Saunders, who joins WBAL in two
capacities. She'll sit in on Bob Jones
& Jim West’s morning drive offering,
reporting on what’s happening
around town, while hosting her own
two-hour two-way talk block from 1-
3 p.m.

John St. James is upped from
weekend news to full-time traffic on
Rick Shaw’s WAXY Ft. Lauderdale
... Coming on the heels of Dick de-
Butts’ appointment as GM of Capi-
tol's WRAL Raleigh is the promo-
tion of Peggy Watkins to GSM.
Filling her former LSM post is ac-
count exec Hedy Poe.

If you've ever done any work for
AFRTS on the West Coast, you've
undoubtedly run into Jack C. Giles.
After 30 years in the AFRTS produc-
tion department, Giles is happily re-
tiring as chief of the radio division.

If he can manage ’em, he can own
’em, and so it is that KONE/KOZZ
Reno VP/GM David T. Newman has
agreed to purchase Kirkland,
Wash.’s KGAA.

Longtime Xenia, Ohio (Dayton
metro) AM WGIC is now a thing of
the past, adopting the WBZI calls
shared by its FM sister. The country
outlets will do some simulcasting . . .
Time for another WTPI update. The
Indianapolis outlet will debut in the
former WIFE-FM 107.9 slot on Oct.
15. The lineup is intact, says PD
Mark Edwards, who can’t announce
particulars until certain notices are
given, although he assures us there is
no truth to the rumor that he drove a
Mayflower van up to the WIBC stu-
dios and loaded up the air staff. One
announcement Edwards has made is
the appointment of WIRE’s Sharon
Alseth and Linda Jubert. Jubert be-
comes business manager, while Al-
seth will anchor afternoon drive
news.

* * *

“Nighttime Gary Lee” drops the
“Nighttime” and moves into morn-
ing drive at Jasper’s WITZ. Joining
the Indiana station from across the
state in Columbus is Mark Roberts,
who ieaves WWWY to fill Lee’s for-
mer 7 to midnight slot.

" A couple of Academy of Radio
Broadcasting  (Orange  County,
Calif.) grads make good, as Brian
Richards begins his career doing
part-time work for San Bernardino’s

(Continued on page 17)
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Northeast Region
mmamm® TOP ADD ONS =mmmm

ELTON JOHN-Who Wears These Shoes (Geffen)
DENNIE DeYOUNG-Desert Moon (A&M)
CHAKA KAHN-I Feel For You (Warner Bros.)
DIANA ROSS-Swept Away (RCA)

WGUY-Bangor
{Jim Randali-P.D.)
@o LINDSEY BUCKINGHAM-Go Insane
oo DIANA ROSS-Swept Away
© BILLY SATELLITE-Satisty Me
© ELTON JOHM-Who Wears These Shoes
© VANITY-Pretty Mess
« SAM HARRIS-Sugar Don't Bite
© CHAKA KAHN-| Feel For You
© MARIA VIDAL-Body Rock

WIGY-Bath
{Scott Robbins-P.D.}
@ DENNIE DeYOUNG-Desert Moon
« STEVE PERRY-Strung Out
© ELTON JOHM-Who Wears These Shoes
« JEFFERSON STARSHIP-Layin’' It On The Line
© KROKUS—Midnight Mamac
© MADONNA-Lucky Star
© SAM HARRIS-Sugar Don't Bite

WHTT-Boston
{Rick Peters—P.D.)
© DENNIE DeYOUNG-Desert Moon
® THE STOMPERS-One Heart For Sale
@ ELTON JOHM-Who Wears These Shoes
© ROD STEWART-Some Guys Have All The Luck
© DIANA ROSS-Swept Away

WXKS—Boston
{Sonny Joe White—P.D.)
oo WHAM U.K.-Wake Me Up Before You Go
o CHAKA KAHM-I Feel For You
© ELTON JOHM-Who Wears These Shoes
@ DENNIE DeYOUNG-Desert Moon
© BRUCE COCKBURN-Lovers In A Dangerous Time
© VANITY-Pretty Mess
© STEVE PERRY-Strung Out

WBEN-FM-Buffalo
{Bob Wood-P.D.)
®o JONN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
oo CHAKA KAHN-i Feel For You
@ BILLY OCEAN-Canbbean Queen (No More Love On The

Run)
© THOMPSON TWINS—You Take Me Up

WKBW-Buffalo
{Sandy Beach-P.D.}
© BARRY GIBB-Shine Shine
© THE EVERLY BROTHERS-On The Wings Of A
Nightingale
© ELTON JOHN-Who Wears These Shoes

WNYS—Buffalo
(Bill Tod-P.0.)
© ELTON JOHM-Who Wears These Shoes
© BILLY OCEAN-Caribbean Queen (No More Love On The
Run)
@ SHEENA EASTON-Strut
© HONEYMOON SUITE-New Girl Now

WTSN-Dover
{Jim Sebastian—P.D.)
oo ROMEQ V0ID-Girl In Trouble (Is A Temporary Thing)
oo ELTON JOHN-Who Wears These Shoes
o DIANA ROSS-Swept Away
© DENNIE DeYQUNG-Desert Moon
© WILLIE NELSON-City Of New Orleans

WERZ-Exeter
(Jack 0'Brien-P.D.)
© DIANA ROSS-Swept Away
® A FLOCK OF SEAGULLS-The More You Live, The
More You Love
® STEVE PERRY-Strung Out
@ ELTON JOHN-Who Wears These Shoes
© KROKUS-Midmight Maniac
© CHAKA KAHM-1 Feel For You
© JEFFERSON STARSHIP-Layin' 1t On The Line
© WHAM U.K.-Wake Me Up Before You Go
© SAM HARRIS-Sugar Don't Bite
* HONEYMOON SUITE-New Girl Now

WTIC-FM—Hartford
{Mike West-P.D.}

oo CHAKA KAHN-! Feel For You

oo BARRY GIBB-Shine Shine

WFEA-Manchester
{Rick Ryder-P.D.)
© DONNA SUMMER-There Goes My Baby
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)

© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town

@ ELTON JOHN-Who Wears These Shoes

* ROMEO VOID-A Girl In Trouble

WJBQ-Portland
{Brian Phoenix-P.D.}
© DENNIE DeYOUNG-Desert Moon
@ CHAKA KAHN- Feel For You
© BARRY GiBB-Shine Shine
@ ELTON JOHN-Who Wears These Shoes
© WHAM U.K.-Wake Me Up Before You Go
® A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© SAM HARR{S—Sugar Don't Bite

® DIANA ROSS-Swept Away

WPRO-FM-Providence
{Tom Cuddy-P.D.)
© SHEENA EASTON-Strut
@ BILLY ID0L-Flesh For Fantasy
© DIANA ROSS—Swept Away
© ELTON JOHN-Who Wears These Shoes
o DENNIE DeYOUNG-Desert Moon
© NAKED EYES-(What) In The Name Of Love
© ROD STEWART-Some Guys Have All The Luck

WMJQ-Rochester  ~
{Jay Stevens—P.D.)
® ROD STEWART-Some Guys Have All The Luck
© VAN STEPHENSON-What The Big Girls Do
* JACKSONS-Torture
© SPANDAU BALLET-Only When You Leave

WPXY-FM—Rochester
{Tom Mitchell-P.D.}
] :ILLV QCEAN-Canbbean Queen (No More Love On The
un)
© SHEENA EASTON-Strut
© ELTON JOHN-Who Wears These Shoes
© JEFFERSON STARSHIP-Layin' It On The Line

WGFM-Schenectady
{Mike Neft-P.0.)
« BARRY GIBB-Shine Shine
© DIANA ROSS-Swept Away
© DENNIE DeYQUNG-Desert Moon
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© ELTON JOHN-Who Wears These Shoes

WRCK-Utica
(Jim Rietz-P.D.)
ee ELTON JOHN-Who Wears These Shoes
oo STEVE PERRY-Strung Out
© DENNIE DeYOUNG-Desert Moon
© KROKUS-Midnight Maniac
© BOX OF FROGS-Two Steps Ahead
oY & T-Don't Stop Runming
© THE EVERLY BROTHERS-On The Wings Of A
Nightingale
© LULU-Everytime | See Your Picture

Based on station playlists through Tuesday (8/28/84)

pt
BARRY GIBB—Shme Shine (MCA)
ROD STEWART-Some Guys Have All The Luck (Warner Bros.)

SHEENA EASTON-Strut (EMi-America)

WBLI-Long Island
{Bill Terry-P.D.}
oo DIANA ROSS-Swept Away
ee BARRY GI8B-Shine Shine
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© SHEENA EASTON-Strut

WPLJ-New York
{Larry Berger-P.0.}

« JERMAINE JACKSON-Dynamite

© BANANARAMA—Cruel Summer

Z-100 (WHTZ)—New York
{Scott Shannon-P.D.)
oo THE CARS—Drve
eo JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© EVELYN THOMAS-High Energy

WKTU-New York City
{Cartos Dedesus—P.0.]
oo CHAKA KAHN-| Feel For You
oo THE FORCE M.D.'S-Tears
® ALICIA MYERS-You Get The Best From Me
© THOMPSON TWINS-You Take Me Up
© )-LEVEL-In The Rivét
@ INXS-I Send A Message
« ROMEO VOID-A Girl In Trouble
® THE S.0.S. BAND-Jus! The Way You Like It
© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

WKHI-Ocean City
(Jack Gillen-P.0.)
*e BARRY GIBB-Shine Shme
oo DIANA ROSS-Swept Aw:
« JOYCE KENNEDY & JEFFHEV OSBORNE-The Last
Time | Made Love
© ROMEQ VOID-A Gurl In Trouble
© BILLY OCEAN-Caribbean Queen {No More Love On The

Run)
© ELTON JOHN-Who Wears These Shoes
© FRANK STALONE-If We Ever Get Back

Run)

® CHAKA KAHN-| Feel For You

© ELTON JOHN-Who Wears These Shoes

« DENNIE DeYOUNG-Desert Moon

© THE EVERLY BROTHERS—On The Wings Of A
Nightingale

Southeast Region
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ELTON JOHN-Who Wears These Shoes (Geffen)

CHAKA KAHN-| Feel For You (Warner Bros.)

BILLY IDOL-Flesh For Fantasy (Chrysalis)

BILLY OCEAN-Caribbean Queen (No More Love
On The Run) (Jive/Arista)

WANS-FM-Anderson/Greenville
(Bill McCown-P.D.}

oo STEVE PERRY-Strung Out

«o ELTON JOHN-Who Wears These Shoes

@ BILLY OCEAN-Caribbean Queen (No More Love On The
Run)

© DENNIE DeYOUNG-Desert Moon

© THE EVERLY BROTHERS-On The Wings Of A
Nightingale

© HERB ALPERT AND THE TIJUANA BRASS-Bullish

94-Q (WQXI-FM)—Atlanta
{Jim Morrisen-f.D.)

© CHAKA KAHM-| Feel For You

© WHAM U.K.-Wake Me Up Before You Go

« ELTON JOMN-Who Wears These Shoes

© ROMEO VOI0-A Girl In Trouble

« THE EVERLY BROTHERS-—On The Wings O A

Mid-Atlantic Region
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ELTON JORN-Who Wears These Shoes (Geffen)

DENNIE DeYOUNG-Desert Moon (A&M)

JOYCE KENNEDY & JEFFREY OSBORNE-The
Last Time | Made Love (ABM)

BARRY GIBB-Shine Shine (MCA)

WFBG-Altoona
{Tony Booth-P.D.)
o MADONNA-Lucky Star
© ELTON JOHN-Who Wears These Shoes
© ROMEQ VOID-A Girl In Trouble
© DENNIE DeYQUNG-Desert Moon
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
« MARIA VIDAL-Body Rock
© SAM HARRIS-Sugar Don't Bite

WILK-FM-Asbury Park
(Dennis 0'Mara-P.0.)

© GARY U.S. BOND AND THE AMERICAN MEN-
Standing In The Line Of Fi

© RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love

© DENNIE DeYQUNG-Desert Moon

® STEPHEN STILLS-Stranger

© ELTON JOHN-Who Wears These Shoes

© JOYCE KENNEDY & JEFFREY DSBIIINE-TM Last
Time | Made Love

B-104 (WBSB)-Baltimore
{Steve Kingston—P.D.)

®o JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

*o JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

* BARRY GIBB-Shine Shine

© DIANA ROSS-Swept Away

WMAR-FM-Baltimore
(Ralph Wimmer-P.D.)
oo ELTON JOHM-Who Wears These Shoes
oo BARRY GIBB-Shine Shine
© DENNIE DeYOUNG-Desert Mooa
© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

WOMP-FM—Bellaire
{Owayne Bonds-P.D.)
© DIANA ROSS-Swept Away
© THE POINTER SISTERS-I'm So Excited
© ELTON JOHN-Who Wears These Shoes
© DENNIE DeYOUNG-Desert Moon
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© STEVE PERRY-Strung Out

WVSR—Charleston
(Chris Bailey-P.D.]
® ELTON JOHN-Who Wears These Shoes
® STEVE PERRY-Strung Out
© CHAKA KAHN-| Feel For You
© DENNIE DeYOUNG-Desert Moon
o MARIA VIDAL-Body Rock
* HONEYMOON SUITE-New Girl Now
© WHAM U.K.-Wake Me Up Before You Go

WSPK—Poughkeepsie
{Chris Leide-P.D.)
© DENNIE DeYQUNG-Desert Moon
© THE POINTER SISTERS-I'm So Excited
© THE $.0.S. BAND-Just The Way You Like It
@ BILLY IDOL—Flesh For Fantasy
@ RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love
® JEFFERSON STARSHIP-Layin' It On The Line

WKEE-FM-Huntington
{Steve Hayes-P.D.)
oo BILLY 1DOL-Flesh For Fantasy
®e BILLY GCEAN-Caribbean Queen (No More Love On
The Run)
© SHEENA EASTON-Strut
© ELTON JOHN-Who Wears These Shoes
© THE EVERLY BROTHERS—On The Wings Of A
Nightingale

WCAU-FM-Philadelphia
{Scott Walker-P.D.)

© DENNIE DeYOUNG-Desert Moon

o FRANK STALONE-If We Ever Get Back

© ELTON JOHN-Who Wears These Shoes

® STEVE PERRY-Strung Out

B-94 (WBZZ)—Pittsburgh
{Guy Zapoleon-P.D.)
* SPANDAU BALLET-OMy When You Leave

WHTX-Pittsburgh
{Todd Chase-P.D.)
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© ELTON JOHN-Who Wears These Shoes

WPST-Trenton
{Tom Taylor-P.D.)
@ DENNIE De YOUNG-Desert Moon
o CHAKA KAHN- Feel For You
© SHEENA EASTON-Strut
« BARRY GIBB-Shine Shine
© RALPH MACDONALD WITH BILL WITHERS—in The

Name Of Love
@ THE POINTER SISTERS-I'm So Excited

Q-107 (WRQX)-Washington
{Alan Burns-P.D.}
@o RICK SPRINGFIELD-Bop Til You Drop
oo STEVIE WONDER-I Just Called To Say | Love You
© BILLY SQUIER-Rock Me Tonight
@ BILLY O0CEAN-Caribbean Queen (No More Love On The
Run)

WASH-Washington D.C.
(Bilt Tanner-P.D.)
© JOYCE KENNEOY & JEFFREY OSBORNE-The Last
Time | Made Love
. :ILLV OCEAN-Caribbean Queen (No More Love On The
un)
o THE $.0.S. BAND-Just The Way You Like It
© DIANA ROSS-Swept Away

WAVA-Washington D.C.
{Randy Kabrich-P.D.}

© TWISTED SISTER-We're Not Goana Take It

© LAURA BRANIGAN-The Lucky One

WILK—Wilkes Barre
{Frank Warren—9.0.)

® MTUME-You Me And He

o LULU-Everytime | See Your Picture

© ELTON JONN-Who Wears These Shoes

* ROMEO VOID-A Girl In Trouble

© LINDSEY BUCKINGHAM-Go Insane

© BILLY IDOL-Flesh For Fantasy

© BANANARAMA-Cruel Summer

© BOX OF FROGS-Two Steps Ahead

© FRANK STALONE-If We Ever Get Back

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.D.}
© ROMEQ VOID-A Girl In Trouble
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
® HELIX-Rock You
® XAVION-Eal Your Hearl Out
@ STEPHEN STILLS-Stranger
@ DENNIE DeYOUNG-Desert Moon
© CHAKA KAHN-| Feel For You
© FRANK STALONE-If We Ever Get Back

Q-106 (WQXA)—York
{Mark McKenzie-P.D.)
oo NAKED EYES-(What) [n The Name Of Love
oo BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
© THE POINTER SISTERS-I'm So Excited
© RALPH MACDONALD WITH BILL WITHERSn The
Name Ol Love
© BARRY GIBB-Shine Shine

V-103 (WVEE)-Atlanta
(Scotti Andrews-P.D.)
© THE EARONS-Beat Sixteen
® CHANGE-It Burns Me Up
© STEPHANIE MILLS-The Medicine Song
© JOCELYN BROWN-I Wish You Would
© SADAG WATANABE & ROBERTA FLACK-1I I'm Still
Around Tomorrow
o VANITY-Pretty Mess
© CHAKA KAHM-| Feel For You

7-93 (WZGC)-Atlanta
{Chris Thomas—P.0.)

@ CHAKA KAHM-| Feel For You

© ELTON JOHN-Who Wears These Shoes

© BILLY 100L—Flesh For Fantasy

© WHAM U.K.-Wake Me Up Before You Go

WBBQ-FM-Augusta
(Harley Drew—P.0.)
oo STEVIE WONDER-1 Just Called To Say | Love You
oo CHAKA KAHM-| Feel For You
© ELTON JOHM-Who Wears These Shoes
© WHAM U.K.-Wake Me Up Belore You Go
© DENNIE DeYOUNG-Desert Moon

WBCY-Charlotte

(Bob Kaghan—P.D.)
© WHAM U.K.-Wake Me Up Before You Go
© BARRY GIBB-Shine Shine
« ELTON JOHN-Who Wears These Shoes
© BILLY IDBL—Flesh For Fantasy
© ROMEQ VOID-A Girl In Trouble

CK-101 (WCKS)—Cocoa Beach
{Bobby Knight-P.D.]

@ DONNA SUMMER-There Goes My Baby

oo MADONNA-Lucky Star

@ SHEILA E.-The Glamorous Life

WNOK-FM—Columbia
{Peter Wolfe-P.D.)
@ ELTON JOHN-Who Wears These Shoes
®o DENNIE DeYOUNG-Desert Moon
© STEVE PERRY-Strung Out
© CHAKA KANM-! Feel For You
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© VANITY-Pretty Mess

1-100 (WNFI)-Daytona Beach
{Randy Van Halen—P.D.)

oo Q0D STEWART-Seme Guys Have All The Luck

oo DIANA ROSS-Swept Away

® BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© CHAKA KAHN- Feel For You
@ ELTON JOHN-Who Wears These Shoes
® THE $.0.S. BAND-Just The Way You Like It

G-105 (WDCG)—Durham/Raleigh
{Rick Freeman-P.D.)
© STEVIE WONDER-1 Just Catled To Say | Love You
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
. :ILLV OCEAN-Canbbean Queen (No More Love On The
un)

WFLB-Fayetteville
{Larry Canon-P.D.)
oo ELTON JOHN-Who Wears These Shoes
oo DENNIE DeYOUNG-Desert Moon
. fDVgTE MC CLOUD AND CLARA PELLER-Where's
he Beel

WRQK-Greensboro
{Pam Conrad-P.D.)
oo ROD STEWART-Some Guys Have All The Luck
oo COYOTE SISTERS-Straight From The Heart (Into
Your Life)
@ NEIL DIAMOND-Turn Around

WYCR-York
{Mark Richards-P.D.)
@ BILLY OCEAN-Caribbean Queen (No More Love On The

WOKI-Knoxville

{Gary Adkins—P.D.)
* ELTON JOHN-Who Wears These Shoes

www americanradiohistorv.com

© ROMEQ VQJD-A Girl In Trouble

© DENNIE DeYOUNG-Desert Moon

© RALPH MACDONALD WITH BILL WITHERS—In The
Name Of Love

© CHEQUERED PAST-How Much 1s Too Much

o CHAKA KAHN-| Feel For You

« MARIA VIDAL-Body Rock

® STEVE PERRY-Strung Out

1-95 (WINZ-FM)—Miami
{Keith Istey-P.D.)
© JACK WAGNER-AIl | Need
© CHAKA KAHM-| Feel For You
© GRAND MASTER FLASH-We Don't Work For Free
© DENNIE DeYOUNG-Desert Moon
© BILLY 100L—Flesh For Fantasy
® NIGHT RANGER-When You Close Your Eyes

Y-100 (WHYI)-Miami/Ft.

Lauderdale

{Rabert W. Walker-P.D.}
oo CHAKA KAHN-I Feel For You
oo MARIA VIDAL-Body Rock

WKZQ-FM—Myrtle Beach
{Chris Williams-P.0D. ]
© BILLY OCEAN-Caritbean Queen (No More Love On The
Run)
© DIANA ROSS-Swept Away
© THE THOMPSON TWINS-Doctor! Doctor!
© DENNIE DeYOUNG-Desert Moon

WNVZ-Norfolk
{Jeft Morgan-P.D.)
© BILLY OCEAN-Caribbean Queen (No More Love On The
Run)
© BILLY IDOL-Flesh For Fantasy
o STEVIE WONDER-! Just Called To Say | Love You
@ CHICAGO—Hard Habit To Break
© MADONNA-Lucky Star

WBJW-Orlando
(Gary Mitchell-P.D.)

© LAURA BRANIGAM-The Lucky One

© MADONNA-Lucky Star

© RICK SPRINGFIELD-Bop ‘il You Drop

o ROD STEWART-Some Guys Have All The Luck

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

® BILLY OCEAN-Caribbean Queen (No More Love On The
Run)

* BARRY GiBB-Shine Shine

© DIANA ROSS-Swept Away

WRVQ-Richmond
{Bob Lewis—P.D.)
oo DIANA ROSS—Swept Away
oo BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
© ELTON JOHN-Who Wears These Shoes

WZAT-Savannah
(Ray Williams-P.D.)
oo DIANA ROSS-Swept Away
oo ELTON JOHM-Who Wears These Shoes
© BILLY IDOL-Flesh For Fantasy
© RALPH MACDONALD WITH BILL WITHERS—n The
Name Ol Love

Q-105 (WRBQ)-Tampa
{Mason Dixon-P.D.)
© STEVIE WONDER-) Just Called To Say | Love You
. :ILLV OCEAN-Caribbean Queen (No More Love On The
un)
© ELTON JOHN-Who Wears These Shoes
© THE POINTER SISTERS-I'm So Excited
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

WSEZ-Winston-Salem
{Bob Mahoney-P.D.)

®o CHICAGO-Hard Habit To Break

oo RATT-Round And Round

© SCANDAL-The Warrior

North Central Region
mmmam® TOP ADD ONS mmmmm

ELTON JORN-Who Wears These Shoes (Geffen)

SHEILA E.-The Glamorous Life (Warner Bros.)

DIANA ROSS-Swept Away (RCA)

BILLY OCEAN-Caribbean Queen (No More Love
On The Run) (Jive/Arista)

WKDD-Akron
{Nick Anthony-P.D.}
oo BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
oo STEVE PERRY-Strung Out
© ELTON JOHN-Who Wears These Shoes
© THE EVERLY BROTHERS-On The Wings Of A
Nightingale
© ROMEO VO!D-A Girl In Trouble

WBWB-Bloomington
{Bob Leonard-P.D.)
®e BILLY OCEAN-Caribbean Queen (No More Love On
The Run)

oo HONEYMOON SUITE-New Girl Now

© BILLY 1DOL-Flesh For Fantasy

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

© THOMPSON TWINS-You Take Me Up

© DIANA ROSS-Swept Away

* JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

© ROMEO YOID-—Gurl In Trouble (Is A Temporary Thing)

WCIL-FM-Carbondale
{Tony Waitekus-P.D.}
oo JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
ee ROD STEWART-Some Guys Have All The Luck
® JULIO IGLESIAS AND DIANA ROSS-AN Of You
® CHICAGO-Hard Habit To Break
© DENNIE DeYQUNG-Desert Moon
o EURYTHMICS-Right By Your Side

B-96 (WBBM-FM)—Chicago
{Buddy Scott-P.D.)

© MADONNA-Lucky Star

® STEVIE WONDER-) Just Called To Say | Love You

© ELTON JOHN-Who Wears These Shoes

WGCI-FM—Chicago
{Gram Armstrong-P.D.)
© PATRICE RUSHEN-Gel Off (You Fascinale Me)
© THE CONTROLLERS—Crushed
o LINDA CLIFFORD-A Night With The Boys
® CHERELLE-When You Look In My Eyes
© REBBIE JACKSON-Centipede
© THE KAZY MATSUI PROJECT FEATURING ROBBEN
FORD-Standing Dn The Outside

WLS-AM/FM—Chicago
{Dave Denver-P.D.)

© BANANARAMA—Cruel Summer

® THE POINTER SISTERS-I'm So Excited

© LAURA BRANIGAN-The Lucky One

© CYNDI LAUPER-She Bop

© SHEILA E.-The Glamorous Life

© BRUCE SPRINGSTEEN-Cover Me

Q-102 (WKRQ)—Cincinnati
{Jim Fox-P.D.)

® SHEILA E.-The Glamorous Lite

© BRUCE SPRINGSTEEN-Cover Me

FM-108 (WDMT)—Cleveland
(Jefirey 8. Kelly-P.D.]

© VANITY-Pretty Mess

© STEVIE WONDER-1 Just Called To Say | Love You

© PRIME TIME-| Owe It To Mysell

WGCL—Cleveland
{Bob Travis-P.D.]

oo MADONNA-Lucky Star

oo STEPHEN STlu.S—Slvanger

o DIANA ROSS-Swep

* JOYCE KENNEDV l JEFFHEV OSBORNE-The Last
Time | Made Love

© ELTON JOHN-Who Wears These Shoes

© ROD STEWART-Some Guys Have All The Luck

© SHEENA EASTON-Strut

® CHAKA KAHN-! Feet For Yoo

© THE EVERLY BROTHERS-On The Wings O A
Nightingale

. BILLV QCEAN-Canbbean Queen (No More Love On The

un)
. BILLV 1DOL-Flesh For Fantasy
© BARRY GIBB-Shine Shine
© THE POINTER SISTERS-I'm So Excited
® A FLOCK OF SEAGULLS-The More You Live, The
More You Love

92-X (WXGT)—Columbus
{Adam Cook-P.D.)

®o CHICAGO-Hard Habit To Break

oo SHEILA E.~The Glamorous Life

© DENNIE DeYQUNG-Desert Moon

® BILLY 1DOL-Flesh For Fantasy

o LAURA BRANIGAN-The Lucky One

WNCI-Columbus
{Marry Valentine-P.0.)
®e NAKED EYES-(What) In The Name Of Love

WCZY-Detroit
{Lee Douglas-P.0.)
o DIANA ROSS—Swept Away
o JOHN CAFFEATY AND THE BEAVER BROWN
BAND-On The Dark Side
© NAKED EYES—(What) In The Name Of Love
© SHEENA EASTOM-Strut

WORQ-Detroit
{Tomy Gray-P.D.)
® CHAKA KAHN-) Feet For You
© NEW EDITION-Cool It Now
© JOCELYN BROWN-I Wish You Would
® STEVIE WONDER- Just Called To Say | Love You
© VANITY-Pretty Mess
© CARRIE LUCAS—Summer In The Street
© AMUZEMENT PARK BAND-No

WHYT-Detroit
{Gary Berkowitz-P.D.)
oo THE S.0.5. BAND-Just The Way You Like It
oo AOMEQ VOID-Girl In Trouble (Is A Temporary Thing)
© VANITY-Pretty Mess
© ELTON JOHN-Who Wears These Shoes

WNAP-Indianapolis
ary Heftman—P.D.)
© SHEENA EASTON-Strut

WZPL-Indianapolis
{Gary Hotiman-P.0.)

oo BARRY GIBB-Shine Shine

oo ROMEQ VOID-A Girl In Trouble

WVIC-FM-Lansing
(Bill Martin—P.D.)
o BARRY GIBB-Shine Shine
© DENNIE DeYOUNG-Desert Moon
® BILLY OCEAN-Caribbean Queen (No More Love On The
Run)

WZEE-Madison
{Johnathan Littie-P.D.)
© DENNIE DeYQUNG-Desert Moon
© ELTON JOHN-Who Wears These Shoes
® DIANA ROSS-Swept Away
® STEVE PERRY-Strung Out

WKTI-Milwaukee
(Dallas Cole-P.D.}
© SHEILA E.-The Glamorous Life
© LINDSEY BUCKINGHAM-Go Insane

WZUU-FM-Milwaukee
{Cat Michaels-P.D.)

oo SHEILA E.-The Glamorous Lite

oo RICK SPRINGFIELD-Bop T You Drop

* o BILLY OCEAN-Canbbean Queen (No More Love On The

Run)
@ BANANARAMA-Cruel Summer

KZ-93 (WKZW)—Peoria
{Keith Edwards-P.D.)

(Continued on page 16)
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® Continued from page 15

*o THE POINTER SISTERS-I'm So Excited
oo RICK SPRINGFIELB-Bop Til You Drop

© NAKED EYES—(What) In The Name Of Love
© BILLY IDDL-Flesh For Fantasy

WRKR-FM—Racine

(Pat Martin-P.D.)
oo ELTON JOHN-Who Wears These Shoes
oo THOMPSON TWINS-You Take Me Up
@ CHAKA KAHN-I Feel For You

WZOK-Rockford
(Jett Davis—P.D.)
oo LAURA BRANIGAN-The Lucky One

WSPT-Stevens Point
{Jay Bouley-P.D.)
@o DENNIE DeYOUNG-Desert Moon
@o ELTON JOHN-Who Wears These Shoes
© DIANA ROSS-Swept Away
* BILLY tDOL—Flesh For Fantasy
© KROKUS—Midnight Maniac

Midwest Region
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ELTON JOHN-Who Wears These Shoes (Getfen)

BILLY OCEAN-Caribbean Queen(No More Love
On The Rum) (Jive/Arista)

DENNIE DeYOUNG-Desert Moon (A&M)

DIANA ROSS-Swept Away (RCA)

KFYR-Bismark
{Dan Brannan-P.D.)
* MARIA VIDAL-Body Rock
© ELTON JOHN-Who Wears These Shoes
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© DENNIE DeYOUNG-Desert Moon
© WHAM U.K.-Wake Me Up Before You Go

KFMZ—Columbia
(dim Williams—P.D.}
oo THE FIXX-Are We Ourselves
oo BILLY IDOL-Flesh For Fantasy
© ROD STEWART-Some Guys Have Alf The Luck
© JEFFERSON STARSHIP-Layi' It On The Line
© HONEYMOON SUITENew Girl Now
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
® DIANA ROSS-Swept Away
© ELTON JOHN-Who Wears These Shoes

KIIK-Davenport
{Jim 0'Hara-P.D.)
@ ELTON JOHN-Who Wears These Shoes
oo DIANA ROSS-Swept Away
© THE EVERLY BROTHERS—On The Wings Of A
Nightingale
* ROMEO Y0ID-A Girl In Trouble
© WHAM U.K.-Wake Me Up Before You Go

KMGK-Des Moines
(A1 Brack-P.D.)
© ELTON JOHN-Who Wears These Shoes
© ROMEO YOID-A Gurl In Trouble
© STEVE PERRY-Strung Out
© MARIA YIDAL-Body Rock
© DENNIE DeYOUNG-Desert Moon

WEBC-Duluth
{Dick Jehnson—P.D.)
oo THE EVERLY BROTHERS—On The Wings Of A
Nightingale

KKXL-Grand Forks
{Don Nordine-P.D.]
@ ELTON JOHN-Who Wears These Shoes
@ ROD STEWART-Some Guys Have Alf The Luck
© THE POINTER SISTERS-I'm So Excited
© BARRY GIBB-Shine Shine

KRNA-lowa City
{Bart Geynsher-P.D.)
© BARRY GIBB-Shine Shine
© DENNIE DeYOUNG-Desert Moon
© ELTON JOHN-Who Wears These Shoes
@ CHAKA KAHN-) Feel For You

Q-104 (KBEQ)—Kansas City
{Pat McKay-P.D.)

® ELTON JOHN-Who Wears These Shoes

® STEVIE WONDER-! Just Calied To Say | Love You

® DENNIE DeYOUNG-Desert Moon

© THE POINTER SISTERS-I'm So Excited

KDWB-FM-Minneapolis
{Dave Anthony-P.D.|
® BILLY IDOL—Flesh For Fantasy
* ROD STEWART-Some Guys Have All The Luck
® BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© ELTON JOHN-Who Wears These Shoes
WLOL—Minneapolis

{Tac Hammer-P.D.)
oo PRINCE AND THE REVOLUTION-Purple Rain
oo SHEENA EASTON-Strut
® ROD STEWART-Some Guys Have All The Luck
© BILLY OCEAN-Caribbean Queen (No More Love On The
Run}

KJ-103 (KJY0)-Oklahoma City
{Dan Wilsen-2.0.)

o JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

oo DONNA SUMMER-There Goes My Baby

© DIANA ROSS-Swept Away

® THE POINTER SISTERS-I'm So Excited

© DENNIE DeYOUNG-Desert Moon

KQKQ—Omaha
{Jerry Dean-P.D.}
© DIANA ROSS-Swept Away
® ELTON JOHN-Who Wears These Shoes
® THE FIXX-Are We Oursetves
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© THE EVERLY BROTHERS—On The Wings Of A
Nightingale

KKRC-Sioux Falls
{Dan Kiley-P.0.)
© MADONMA-Lucky Star
© NAKED EYES—(What) In The Name Of Love

o ROD STEWART-Some Guys Have All The Luck
« BARRY GIBB-Shine Shine

KHTR-St. Louis
(Bob Scott-P.0.)
o BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
oo SHEENA EASTON-Strut
© NAKED EYES—(What) In The Name Of Love
© HONEYMOON SUITE-New Girl Now
o SPANDAU BALLET-Only When You Leave

V-100 (KDVV)~Topeka
(Teny Stewart-P.D.}
© DENNIE DeYOUNG-Desert Moon
. gILLV 0CEAN-Caribbean Queen (No More Love On The
un)
© ROMEO YOID-Girl In Trouble (Is A Temporary Thing)
o ELTON JOHN-Who Wears These Shoes
o MARIA YIDAL-Body Rock

KAY|-Tulsa
{Johany Rivers~P.D.)
oo MADONNA-Lucky Star
oo BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
* BARRY GIBB-Shine Shine
o ELTON JOHN-Who Wears These Shoes
o A FLOCK OF SEAGULLS-The More You Live, The
More You Love

KRAV-Tulsa

{Rick Aflan West-P.D.)
oo STEVIE WONDER-! Just Called To Say I Love You
oo SAM HARRIS-Sugar Don't Bite

KFMW—Waterloo
{Mark Potter-P.0.)
o ELTON JOHN-Who Wears These Shoes
o CHAKA KAHN-! Feel For You
© DENNIE DeYOUNG-Desert Moon
o KROKUS-Midnight Mamiac
o STEVE PERRY-Strung Out
o DIANA ROSS-Swept Away
o BRUCE SPRINGSTEEN-Cover Me

KEYN-Wichita
{Ron Eric Taylor-P.D.}
®e BILLY IDOL-Flesh For Fantasy
oo ELTON JOHN-Who Wears These Shoes
© DENNIE DeYOUNG-Desert Moon
o ROMED VOID-A Girl In Trouble
© THE EVERLY BROTHERS—On The Wings Of A
Nightingale

Southwest Region
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DENNIE DeYOUNG-Desert Moon (A&M)

JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side (Scotti Bros.)

ELTON JOHN-Who Wears These Shoes (Geffen)

BARRY GIBB-Shine Shine (MCA)

WFMF-Baton Rouge
(Randy Rice-P.D.)
oo KENNY ROGERS, KtM CARNES & JAMES
INGRAM-What About Me

WQID-Biloxi
{Mickey Coulter-P.D.)

© BAARY GIBB-Shine Shine

© STEVE PERRY-Strung Out

® ELTON JOHN-Who Wears These Shoes

® THE POINTER SISTERS—I'm So Excited

© THE EVERLY BROTHERS—On The Wings Of A
Nightingale

© STEPHEN STILLS-Stranger

@ JOHN CAFFERTY AND THE BEAYER BROWN
BAND-On The Dark Side

© DENNIE DeYOUNG-Desert Moon

WKXX-Birmingham
(Kevin McCarthy-P.D.}
© BARRY GIBB-Shine Shine
© DENNIE DeYOUNG-Desert Moon
© ELTON JOHN-Who Wears These Shoes
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

KITE-Corpus Christi
(Ron Chase-P.D.)
® BILLY JOEL-Leave A Tender Moment Alone
© CHICAGO—Hard Habit To Break
© DONNA SUMMER-There Goes My Baby
© STEVIE WONDER-| Just Called To Say 1 Love You

KAFM-Dallas
{dokn Shomby-P.D.)
© SHEENA EASTON-Strut
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
* A0D STEWART-Some Guys Have All The Luck
© PRINCE AND THE REVOLUTION-Purple Rain

KAMZ-E| Paso

{Bob West-P.D.)
© BARRY GIBB-Shine Shine
© THOMPSON TWINS-You Take Me Up
© ELTON JOHN-Who Wears These Shoes
© SAM HARRIS-Sugar Don't Bite
® CHAKA KAHN- Feet For You

KSET-FM—EI Paso
{Cat Simon-P.0.)
© THE $.0.5. BAND-Just The Way You Like It
© ELTON JOHN-Who Wears These Shoes
© JACKSONS—Body

KISR—Fort Smith
{Rick Hayes-P.D.)
® SHEENA EASTON-Strut
© DIANA ROSS-Swept Away
© THE POINTER SISTERS-I'm So Excited
© ELTON JOHN-Who Wears These Shoes
] :ILLV OCEAN-Caribbean Queen (No More Love On The
un)

Q-104 (WQEN)-Gadsden
{Roger Gaither-P.D.)
oo DENNIE DeYOUNG-Desert Moon
®o SAM HARRIS-Sugar Don't Bite
© WHAM U.K.-Wake Me Up Belore You Go
© ROMED Y01D-Giel In Trouble (s A Temporary Thing)

KILE—Galveston
{Dave Parks-p.D.)

oo THE POINTER SISTERS-I'm So Excited

« BARRY GIBB-Shine Shine

. :lLLV OCEAN-Caribbean Queen (No More Love On The

un)

o ELTON JOWN-Who Wears These Shoes

© ROMEO VOID-A Girl In Trouble

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

© DENNIE DeYOUNG-Desert Moon

93-FM (KKBQ-FM)-Houston
{John Lander-P.D.)

© DIANA ROSS-Swept Away

o DENNIE DeYOUNG—Desert Moon

WTYX—Jackson
{Jim Chick-P.D.)
oo JOYCE KENNEDY & JEFFREY O0SBORNE-The Last
Time | Made Love
oo THE FIXX-Are We Ourseives
© THE POINTER SISTERS-I'm So Excited

KKYK-Little Rock
(Ron White-P.D.}

© CYNDI LAUPER-She Bop

& RATT-Round And Round

o CHICAGO-Hard Hatit To Break

® BILLY SQUIER—Rock Me Tonight

KBFM—McAllen/Brownsville
(Russ Williams—P.0.)
© DIANA ROSS-Swept Away
o JOHN CAFFERTY AND THE BEAYER BROWN
BAND-On The Dark Side
® BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
* THOMPSON TWINS-You Take Me Up

FM-100 (WMC-FM)—Memphis
{Robert John-P.D.)

© DENNIE DeYOUNG-Desert Moon

o BILLY JOEL-Leave A Tender Moment Alone

. EILLV QCEAN-Caribbean Queen (No More Love On The

un)

* ROD STEWART-Some Guys Have All The Luck

o JOHN CAFFERTY AND THE BEAYER BROWN
BAND-On The Dark Side

Q-101 (WJDQ-FM)—~Meridian
{Tom Kelly-P.D.)

© STEVE PERRY-Strung Out

® DIANA ROSS-Swept Away

o JOHN CAFFERTY AND THE BEAYER BROWN
BAND-On The Dark Side

© ELTON JOHN-Who Wears These Shoes

] :ILLV OCEAN-Canibbean Queen (No More Love On The

un)

© DENNIE DeYOUNG-Desert Moon

® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

@ RALPH MACDONALD WITH BILL WITHERS—r The
Name Df Love

© SAM HARRIS-Sugar Don't Bite

WABB-FM-Mobile
{Leslie Fran-P.D.)
ee MADONNA-Lucky Star

WHHY-FM—Montgomery
{Mark St.John-P.D.}
®e ELTON JOHN-Who Wears These Shoes
oo STEVE PERRY-Strung Out
© CHAKA KAHN- Feef For You
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Oark Side
o DENNIE DeYOUNG-Desert Moon

les Radio Action.

Based on station playlists through Tuesday (8/28/84)

KKXX-Bakersfield
(Dave Kamper-P.D.}
® RALPH-MACDONALD WITH BILL WITHERS-In The
Name Of Love
® BILLY IDOL—Flesh For Fanlasy
o STEVIE WONDER-| jusl Called To Say | Love You

KIMN-Oenver
{Doug Erickson-P.D.)
ee JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
oo BARRY GIBB-Shine Shine
o VAN STEPHENSON-What The Big Girls Do
o ELTON JOHN-Who Wears These Shoes

KPKE-Denver
{Tim Fex-P.D.}
o MADONNA-Lucky Star
® BILLY IDOL—Flesh For Fantasy
o JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
® SHEILA E.~The Glamorous Life

KLUC-Las Vegas
(Bill Kelty-P.0.)
oo BARRY GIBB-Shine Shine
oo DIANA ROSS-Swept Away
o JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
o ELTON JOHN-Who Wears These Shoes

KIIS-FM—Los Angeles
{Gerry DeFrancesco-P.D.)
o PRINCE AND THE REVOLUTION-Purple Rain
® WHAM U.X.-Wake Me Up Before You Go
© THE POINTER SISTERS-I'm So Excited

KKHR-Los Angeles
{Ed Scarborough-P.D.)
o CHICAGO-Hard Habit To Break
o STEVE PERRY-Strung Out
© ROD STEWART-Sgme Guys Havg Al The Luck
o WHAM U.X.-Wake Me Up Before You Go

KOPA-FM—Phoenix
{Reggie Blackwell-P.D.)
© STEVIE WONDER-| Just Called To Say | Love You
© LAURA BRANIGAN-The Lucky One
© ELTON JOHN-Who Wears These Shoes
© LINDSEY BUCKINGHAM-Go Insane
® DENNIE DeYOUNG-Desert Moon

KZZP-FM-Phoenix
{Charlie Quinn—P.D.)
© MADONNA-Lucky Star
o THE FIXX-Are We Ourselves
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© THE POINTER SISTERS-I'm So Excited

K96 (KFMY)-Provo
{Scott Gentry-P.D.)

© SPANDAU BALLET-Only When You Leave

© ELTON JOHN-Who Wears These Shoes

© BARRY GIBB-Shine Shine

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

© DIANA ROSS-Swept Away

o THE EVERLY BROTHERS—On The Wings Of A
Nightingale

KDZA—-Pueblo
{Rip Avina—P.D.)
. T!!E FVEILV BROTHERS-On The Wings 0f A

KX-104 (WWKX)-Nashville
(Michael St. John-P.D.)

oo ELTON JOHN-Who Wears These Shoes

®e JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Oark Side

© BILLY IDOL-Flesh For Fantasy

@ SHEENA EASTON-Strut

© THOMPSON TWINS-You Take Me Up

© ROMEO YOID-A Girl In Trouble

B-97 (WEZB)—New Orleans
(Kris 0'Kelly-P.D.)

oo BARRY GIBB-Shine Shine

ee NIGHT RANGER-When You Close Your Eyes

© CHAKA KAHN-| Feel For You

o DENNIE DeYOUNG-Desert Moon

WTIX—New Orleans
(Bruce Kramer-P.D.)

@ THE EVERLY BROTHERS—On The Wings Of A
Nightingale

oo BEACH BOYS AND FRANKIE YALLI-East Meets
West

© BRUCE SPRINGSTEEN-Cover Me

© IRENE CARA-You Were Made For Me

© BARRY GIBB-Shine Shine

KITY-San Antonio
(Kid Curry-P.D.)
®e BARRY GIBB—Shine Shine
oo ELTON JOHN-Who Wears These Shoes
® NEIL DIAMOND-Turn Around
@ BILLY IDOL-Eyes without A Face
® BILLY SATELLITE-Satisfy Me

KTFM—San Antonio
{Bill Thorman—P.D.}
© STEPHEN STILLS-Stranger
© MARIA VIDAL-Body Rock
© ELTON JOHN-Who Wears These Shoes
© THE EVERLY BROTHERS-On The Wings Of A
Nightingale
© SAM HARRIS-Sugar Don't Bite
© FRANK STALONE-If We Ever Get Back
® ROMEO YOID-A Girl In Trouble

KROK-Shreveport
(Peter Stewart-P.D.)
oo THE EVERLY BROTHERS—On The Wings Of A
Nightingale
oo ELTON JOHN-Who Wears These Shoes
© RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love
© DENNIE DeYOUNG-Desert Moon
© THOMPSON TWINS-You Take Me Up

Pacific Southwest Region
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ELTON JOHN-Who Wears These Shoes (Geffen)

BILLY OCEAN-Caribbean Queen(No More Lcve
On The Run) (Jive/Arista)

SHEENA EASTON-Strut (EMI-America)

DIANA ROSS-Swept Away (RCA)

© DIANA ROSS-Swept Away
© DENNIE DeYOUNG-Desert Moon

KRSP-AM-Salt Lake City
{Steve Carison-P.D.)
®e DIANA ROSS-Swept Away
®e BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
® THE EVERLY BROTHERS—On The Wings Of A
Nightingale
o ELTON JOHN-Who Wears These Shoes
© STEPHEN STILLS-Stranger

o DIANA ROSS-Swept Away
* BARRY GIBB-Shine Shine
© COYOTE SISTERS-Straight From The Heart (into Your

Life)
o IRENE CARA-You Were Made For Me

Ploylist Top Add Ons @

® ELTON JOHN-Who Wears These Shoes

© DIANA ROSS-Swept Away

© RALPH MACDONALD WITH BILL WITHERS-in The
Name Of Love

o JEFFERSON STARSHIP-Laym' It On The Line

® STEVE PERRY-Strung Out

Pacific Northwest Region
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ELTON JOHN-Who Wears These Shoes (Geffen)

DIANA ROSS-Swept Away (RCA)

BARRY GIBB-Shine Shine (MCA)

WHAM U.K.-Wake Me Up Before You Go
(Columbia)

KYYA-Billings
(Jack Bell-P.D.)
oo THE EVERLY BROTHERS—On The Wings Of A
Nightingale
oo JOHN CAFFERTY AND THE BEAVER BROWN
BAND—On The Dark Side
* A0D STEWART-Some Guys Have All The Luck
o MADONNA-Lucky Star

KBBK-Boise
(Bobby King-P.D.)
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
o BARRY GIBB-Shine Shine
o SHEENA EASTON-Strut
o DIANA ROSS-Swept Away

KCDQ-Bozeman
(Chad Parrish—P.D.)
;O ELTON JOHN-Who Wears These Shoes
© HONEYMOON SUITE-New Girl Now
© DIANA ROSS—Swept Away
® RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love

KTRS—Casper
(Bill Cody-P.D.)
® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
© BARRY GIBB-Shine Shine
© DIANA ROSS-Swept Away
® BILLY IDOL-Flesh For Fantasy
© ELTON JOHN-Who Wears These Shoes
© DENNIE DeYOUNG-Desert Moon
* MARIA VIDAL-Body Rock

KYNO-FM—Fresno
(dohn Lee Walker-P.D.)
@ SHEENA EASTON-Strut
® VAN STEPHENSON-What The Big Girls Do
® SCANDAL-The Warrior
© DIANA ROSS—Swept Away

KGHO-FM—Hoquaim
{Steve Larson-P.D.)
© DENNIE DeYDUNG-Desert Moon
* MARIA VIDAL-Body Rock
® BILLY OCEAN-Caribbean Queen (No More Love On The

un}
© ELTON JOHN-Who Wears These Shoes

KOZE-FM—Lewiston
{Jay McCall-P.D.)
®e BARRY GIBB-Shine Shine
oo DENNIE DeYOUNG-Desert Moon
© ROMEO YOID-Girl In Trouble (Is A Temporary Thing)
© THOMPSON TWINS-You Take Me Up
. RBILLV OCEAN-Caribbean Queen (No More Love On The
un)
o ELTON JOHN-Who Wears These Shoes
© WHAM U.K.-Wake Me Up Before You Go

KHOP—Modesto
{David Atiyn Kraham-P.D.}

K0S0-Modesto
(Stan Maine-P,0.)

® A FLOCK OF SEAGULLS—The More You Live, The
Mote You Love

* ELTON JOWN-Who Wears These Shoes

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

© NAKED EYES—(What) In The Name Of Love

® DIANA ROSS—Swept Away

o PEABO BRYSON-!f Ever You're In My Arms Again

© MADONNA-Lucky Star

KMJK~Portland
{Jon Barry-P.D.)
oo ELTON JOHN-Who Wears These Shoes
oo CHAKA KAHN- Feel For You
o SHEENA EASTON-Strut
3 gILI).V OCEAN-Caribbean Queen (No More Love Or The
un,

KSFM—Sacramento '
{Rick Gitette-P.D.)

o CHAKA KAHN-| Feel For You

® ELTON JOHN-Who Wears These Shoes

KWOD-Sacramento
(Tom Chase-P.D.)
o THOMPSON TWINS-You Take Me Up
® BILLY IDOL—Flesh For Fantasy
© ELTON JOHN-Who Wears These Shoes

KSKD-FM-Salem
{Len E. Mitchell-P.D.)

oo DIANA ROSS-Swept Away

oo STEVE PERRY-Strung Out

® ELTON JOHN-Who Wears These Shoes

© THE EVERLY BROTHERS—On The Wings Of A
Nightingale

© MARIA VIDAL-Body Rock

© DENNIE DeYOUNG-Desert Moon

o COYOTE SISTERS-Straight From The Heart (into Your
Life)

KITS-San Francisco
{Bob Garrett-P.0.)
oo THE FIXX-Are We Ourselves
oo BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
© RICK SPRINGFIELD—Bop ‘Til You Drop
© SHEENA EASTON-Strut
© THE §$.0.S. BAND-Just The Way You Like It
© ROD STEWART-Some Guys Have All The Luck

KPLZ-FM—Seattle
{Jeff King-P.0.)
© WHAM U.K.-Wake Me Up Before You Go
© BARRY GIBB-Shine Shine
© ELTON JOHN-Who Wears These Shoes
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© CHAKA KAHN Feel For You
© STEVE PERRY-Strung Out
* DAVE EDMUNDS—Something About You

KUBE—Seattle

{Bob Case—P.D.)
© ELTON JOHN-Who Wears These Shoes
© WHAM U.K.-Wake Me Up Before You Go
© THOMPSON TWINS-You Take Me Up
© BILLY IDOL—Flesh For Fantasy

KNBQ-Tacoma
{Sean Lynch-P.D.)
* DIANA ROSS-Swept Away
© ELTON JOHN-Who Wears These Shoes
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© BILLY OCEAN-Caribbean Queen (No More Love On The

un)
o THOMPSON TWINS-You Take Me Up

KS-103 (KSDO-FM)-San Diego
{Dave Parks-P.D.)
© DIANA ROSS-Swept Away
© ROD STEWART-Some Guys Have All The Luck
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

XTRA-AM-San Diego
{Jim Richards-P.0.)
© STEVIE WONDER-| Just Called To Say | Love You
© DIANA ROSS-Swept Away
© BARRY GIBB-Shine Shine
© ELTON JOHN-Who Wears These Shoes

KSLY-FM-San Luis Obispo
{Joe Collins—P.D.)
© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
® JEFFERSON STARSHIP-Layin' It On The Line
© ELTON JOHN-Who Wears These Shoes
© ROMEO YO0ID-A Girl In Trouble
© CHAKA KAHN-| Feel For You
© WHAM U.K.-Wake Me Up Before You Go

KIST-Santa Barbara
{Dick Williams-P.D.)
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
* ELTON JOHN-Who Wears These Shoes
© MARIA VIDAL-Body Rock
© WILLIE NELSON-City Df New Orleans

13-KHYT-Tucson
{Sherman Cohen—P.D.)

© ELTON JOHN-Who Wears These Shoes

© RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love

® LULU-Everytime | See Your Picture

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND—On The Dark Side

© MARIA VIDAL-Body Rock

© ROMEQ VOID-A Girt In Trouble

KRQQ-Tucson
(Kelly Norris-P.D.)
®o ELTON JOHN-Who Wears These Shoes
oo DENNIE DeYOUNG-Desert Moon
© RALPH MACDONALD WITH BILL WITHERS—in The
Name Of Love
© SHEENA EASTON-Strut
© THOMPSON TWINS-You Take Me Up
© BILLY 1DOL—Flesh For Fantasy

KTKT-Tucson
(Bobby Rivers-P.D.}
© VAN STEPHENSON-What The Big Girls Do
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CHART
RESEARCH
PACKAGES

and prices:

The definitive listings of the top singles and
albums throughout the history of record
charts. 30 different volumes cover all for-
mats of recorded music. Write for details

BILLBOARD CHART RESEARCH
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036



www.americanradiohistory.com

Billboard
Black Chart

Research
Packages

The definitive lists of the top singles and al-
bums, year by year, covering the entire history
of the Black (R&B) charts.

Based on the authoritative statistical research
of the music industry’s foremost trade pub-
lication.

TITLES AVAILABLE:

Number One Black Singles, 1948 through
1983. ($50.00)

Number One Black Albums, 1965 through
1983. ($25.00)

Listings include Billboard issue date, title,

artist and label of the number one record of

each week.

Top Ten Black Singles, 1948 through 1983.
($50.00)

Top Ten Black Albums, 1965 through
1983. ($25.00)

Listings include title, artist and label of every

record that reached number 10 or higher on the

Billboard Black Singles or Black LPs chart.

Titles are listed alphabetically within each

year. #1 records are indicated.

Top Black Singles Of The Year, 1946
through 1983. ($50.00)

Top Black Albums Of The Year, 1966
through 1983. ($25.00)

The annual charts of the top records of the year
in rank order, as published in Billboard’s
year-end special issues. Listings include title,
artist and label for each entry.

Individual yearly lists may also be purchased
separately; see coupon below ($5.00 per list.)

Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart
Research Packages:

E-1 O Number One Black Singles @ $50.00
E-2 O Top Ten Black Singles @ $50.00

E-3 O Top Black Singles Of The Year
@ $50.00

F-1 O Number One Black Albums @ $25.00
F-2 O Top Ten Black Albums @ $25.00

F-3 O Top Black Albums Of The Year
- @ $25.00

O Individual yearly listsfrom___
(please list book code number) for_____
_ (please list year(s) desired.)

Check or money order is enclosed in the
amount of:

$

¢,
P

(Sorry, no C.O.D. or billing.)

Name:

Company:

Address:

City, State, Zip:

Overseas air mail rates available upon request.
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. (You're) Having My Baby, Paul Anka,
United Artists

. | Shot The Sheriff, Eric Clapton, RSO

. Tell Me Something Good, Rufus, ABC

. Rock Me Gently, Andy Kim, Capitol

. I'm Leaving It All Up To You, Donny &
Marie Osmond, MGM

. Can't Get Enough Of Your Love, Babe,
Barry White, 20th Century

. Nothing From Nothing, Billy Preston,
A&M

. The Night Chicago Died, Paper Lace,
Mercury

. You And Me Against The World, Helen
Reddy, Capitol

. Then Came You, Dionne Warwick & the
Spinners, Atlantic

—
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POP SINGLES-20 Years Ago

. The House Of The Rising Sun, Animals,
MGM

. Where Did Our Love Go, Supremes,

Motown

. Everybody Loves Somebody, Dean

Martin, Reprise

. Because, Dave Clark Five, Epic

. C’mon And Swim, Bobby Freeman,

Autumn

Bread And Butter, Newbeats, Hickory

. Under The Broadwalk, Drifters, Atlantic

. A Hard Day's Night, Beatles, Capitol

How Do You Do It, Gerry & the

Pacemakers, Laurie

. G.T.0., Ronny & the Daytonas, Mala
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TOP LPs-10 Years Ago

461 Ocean Blvd., Eric Clapton, RSO
Fulfillingness' First Finale, Stevie
Wonder, Tamla

Bad Company, Swan Song
Bachman-Turner Overdrive I, Mercury
Back Home Again, John Denver, RCA
Caribou, Elton John, MCA

Rags To Rufus, Rufus, ABC

Marvin Gaye Live, Tamla

Endless Summer, Beach Boys, Capitol
Chicago VII, Chicago, Columbia

PRSI EIED D
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TOP LPs—20 Years Ago

The Beatles—A Hard Day’s Night,
Soundtrack, United Artists

Something New, Beaties, Capitol
Everybody Loves Somebody, Dean
Martin, Reprise

All Summer Long, Beach Boys, Capitol
Getz/Gilberto, Stan Getz & Joao Gilberto,
Verve

Funny Girl, Onginal Cast, Capitol

Hello, Dolly!, Louis Armstrong, Kapp
Peter, Paul & Mary In Concert, Warner
Bros.

Rag Doll, 4 Seasons, Philips

. Hello, Dolly!, Original Cast, RCA Victor

—
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MONEY MARKET—KHEY El Paso's Charlie Russell presents a $100,000
check to listener Estelle Lopez, who won the city’s largest radio cash give-
away to date.

Vox Jox_|

® Continued from page 14

easy listening KDUO and Lisa Witt
joins KGUY Newsradio in Palm
Desert ... We ran out of space last
week and didn’t have a chance to
mention that Mark Driscoll’s re-
placement at WLUM (as you'll re-
member, he left the Milwaukee outlet
several months ago to join his former
boss Ken Wolt at WZPL, Indy’s Ap-
ple) has been found. He’s former
WOKY Milwaukee PD Jim Brown.

And if you’re getting your address
books out for that one, don’t forget to
include Charley Lake’s new employ-
er. Once again he’s left radio for rec-
ords, this time as the Midwest rep for
A&M.

Looking for numbers to dial?
WAPP New York’s Apple Concert
Hotline is in action. That’s (212) 976-
2424, and they promise you won’t get
a busy signal.

Congratulations to WINX Rock-
ville. The suburban D.C. outlet,
which once again is featuring a top 40
format, is celebrating its 33rd anni-
versary . .. Likewise to Grand Rap-
tds’ WOOD, which turned 60 on
Aug. 22.

RAB Publishes New
‘Instant Background’

NEW YORK—The Radio Adver-
tising Bureau has published the
spring 1984 edition of “Instant Back-

_ground,” which features 50 business-

es and industries most likely to ad-
vertise on the radio.

The current edition features 12
new business categories never before
analyzed, including amusement
parks, museums, auto loans, car ste-
reos, decorating firms, delicatessens,
dieting plans, mass transit, nursing
homes, pizza shops, second hand
stores and religious articles.

Auto Dealer Ads
Get In High Gear

NEW YORK—The nation’s auto-
mobile dealers spent $385.6 million
in radio advertising during 1983, up
22.5% from $314.9 million in 1982,
the Radio Advertising Bureau
reports.

The healthy dollar gain is bol-
stered by companion figures from the
National Automobile Dealers Assn.,
which says that the average automo-
bile dealer increased his advertising
expenses in 1983 by 23.1% for an av-
erage of $65,203.

COUNTRY SINGLES-10 Years Ago

1. Please Don't Tell Me How The Story
Ends, Ronnie Milsap, RCA
. Dance With Me (Just One More Time),
Johnny Rodriguez, Mercury
. | Wouldn't Want To Live If You Didn’t
Love Me, Don Williams, Dot
. The Grand Tour, George Jones, Epic
. Big Four Poster Bed, Brenda Lee, MCA
. Old Man From The Mountain, Merle
Haggard, Capitol
. I'll Think Of Something, Hank Williams
Jr., MGM
8. (It's A) Monster’s Holiday, Buck Owens,
Capitol
9. We Loved It Away, George Jones &
Tammy Wynette, Epic
10. The Want-To’s, Freddie Hart, Capitol

(o X5 - w N
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SOUL SINGLES-10 Years Ago

. Can’t Get Enough Of Your Love, Babe,
Barry White, 20th Century

. Then Came You, Dionne Warwick & the
Spinners, Atlantic

. Feel Like Making Love, Roberta Flack,
Atlantic

. Live It Up Part |, Isley Bros., T-Neck

. You Haven’t Done Nothin’, Stevie
Wonder, Tamia

. Hang On In There Baby, Johnny Bristol,
MGM

. Midnight Flower, Four Tops, Dunhill

. Let's Put It All Together, Stylistics, Avco

. Do It Baby, Miracles, Tamla

. Up For The Down Stroke, Parliament,
Casablanca.

—
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2z BEVERLY PLAZA HOTEHL
WELCOMES

The Sales and Promotion

Representatives of
A & M Records

to Los Angeles

%\% BIVERIY PIAZA HOTEL

8384 West Third Street

Los Angeles, California 90048
(213) 658-6600

CA: 1-800-33-HOTEL
Outside CA: 1-800-62-HOTEL
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ARTIST—Title, Label

WEEKS
AT #1

A, Lolumb 13

JOHN WAITE-No Brakes, EMI-America
BILLY SQUIER-Signs Of Life, Capitol
THE CARS—Heartbeat City, Elektra

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

THE FIXX—Phantoms, MCA

SAMMY HAGAR-V.0.A., Geffen
SCANDAL-Warrior, Columbia

LINDSEY BUCKINGHAM—Go Insane, Elektra
NIGHT RANGER-Midnight Madness, MCA
PETER WOLF-Lights Out, EMi/America

HONEYMOON SUITE-Honeymoon Suite,
Warner Bros.

TWISTED SISTER-Stay Hungry, Atlantic
STEPHEN STILLS-Right By You, Atlantic
SOUNTRACK-Metropolis, Columbia
RATT-Out Of The Cellar, Atlantic

A FLOCK OF SEAGULLS-The Story Of A
Young Heart, Arista

BILLY IDOL—Rebel Yell, Chrysalis
KROKUS—The Blitz, Arista
PRINCE-Purple Rain, Warner Bros.

JEFFERSON STARSHIP-Nuclear Furniture,
Grunt

DIO-The Last In Line, Warner Bros.
ELTON JOHN-Breaking Hearts, Geffen
WHITESNAKE-Stide It in, Geffen
ROMEOQ VOID-Instincts, Columbia

SOUNTRACK—Eddie And The Cruisers, Scotti
Brothers

CYND! LAUPER-She's So Unusual, Portrait
LOU REED-New Sensations, RCA
HELIX-Walking The Razor's Edge, Capitol
BOX OF FROGS-Box Of Frogs, Epic
GLENN FREY-The Allnighter, MCA

QUIET RIOT—Condition Critical, Pasha
COREY HART-First Offense, EMI-America

STEVIE RAY VAUGHAN—Couldn't Stand The
Weather, Epic

ROD STEWART-Camouflage, Warner Bros.
TINA TURNER-Private Dancer, Capitol
SPANDAU BALLET-Parade, Chrysalis
SCORPIONS-Love At First Sting, Mercury

SOUTHSIDE JOHNNY AND THE JUKES—In The
Heat, Mirage

STEVE PERRY-Street Talk, Columbia

LITA FORD-Dancin' On The Edge, Mercury
THOMPSON TWINS—into The Gap, Arista
R.E.M.—Reckoning, I.R.S.

INXS-The Swing, Atco

ELVIS COSTELLO AND THE ATTRACTIONS-
Goodbye Cruel World, Columbia

FASTWAY-AIl Fired Up, Columbia

BILLY SATELLITE-Billy Satellite, Capitol
BANGLES-AIl Over The Place, Columbia
VAN HALEN-1984, Warner Bros.

CHRIS DEBURGH-Man On The Line, A&M

Top Adds

DENNIS DE YOUNG-Desert Moon, A&M (12 Inch)

ZEBRA-Wait Until The Summer's Gone, Atlantic (12 Inch)

ROD STEWART-Some Guys Have All The Luck, Warner
Bros. (45)

IRON MAIDEN-Two Minutes To Midnight, Columbia (12

Inch)

DAVE EDMUNDS-Something About You, Columbia

JIM CAPALDI-VIl Keep Holding On, Atlantic (12 Inch)
PRINCE AND THE REVOLUTION-Purple Rain, Warner Bros.

(LP Cut)

KISS—Heaven's On Fire, Polydor (12 Inch)
XAVION-Eat Your Heart Out, Elektra (12 Inch)
JANEY STREET-Say Hello To Ronnie, Arista (12 Inch)
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ARTIST—Title, Label

WEEKS
AT #1
1
BRUCE SPRINGSTEEN—Cover Me, Columbia

THE CARS-Drive, Elektra
LINDSEY BUCKINGHAM—Go Insane, Elektra

HUEY LEWIS AND THE NEWS-If This Is it,
Chrysalis

SCANDAL-The Warrior, Columbia
JOHN WAITE-Missing You, EMI-America
BILLY SQUIER-Rock Me Tonite, Capitol

NIGHT RANGER-When You Close Your Eyes,
MCA

SAMMY HAGAR-Two Sides Of Love, Geffen
BILLY SQUIER-AIl Night Long, Capitol
JOHN WAITE-Tears, EMi/America

BILLY IDOL-Flesh For Fantasy, Chrysalis

A FLOCK OF SEAGULLS-The More You Live,
The More You Love, Arista

HONEYMOON SUITE-New Girl Now, Warner
Bros.

TWISTED SISTER-We're Not Gonna Take It,
Atlantic

STEPHEN STILLS-Stranger, Atlantic
KROKUS-Midnight Maniac, Arista
PETER WOLF-Lights Out, EMI-America

PRINCE AND THE REVOLUTION-Let's Go
Crazy, Warner Bros.

JON ANDERSON—Cage Of Freedom, Columbia

JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side, Scotti Brothers

ROMEO VOID-A Girl In Trouble, Columbia
SAMMY HAGAR-Can't Drive '55, Geffen
DIO-The Last In Line, Warner Bros.

JEFFERSON STARSHIP-Laying It On The Line,
Grunt

CYNDI LAUPER-She Bop, Portrait

LOU REED-| Love You Suzanne, RCA
RATT-Round And Round, Atlantic

ELTON JOHN-Restless, Geffen

BOX OF FROGS—Back Where 1 Started, Epic
HELIX-Rock You, Capitol

PETER WOLF—Crazy, EMI-America
Y&T-Don't Stop Running, RCA
WHITESNAKE-Love Ain't No Stranger, Geffen
STEVIE RAY VAUGHAN-Cold Shot, Epic
GLENN FREY-Smuggler's Biues, MCA
RATT-Back For More, Atlantic

BRUCE SPRINGSTEEN-No Surrender,
Columbia

QUIET RIOT-Sign Of The Times, Pasha

SPANDAU BALLET-Only When You Leave,
Chrysalis

COREY HART-Sunglasses At Night,
EMI-America

SOUTHSIDE JOHNNY AND THE JUKES-New
Romeo, Mirage

R.E.M.—Pretty Persuasion, |.R.S.

BRUCE SPRINGSTEEN-Pink Cadillac, Columbia
PRINCE-When Doves Cry, Warner Bros.
DIO-Mystery, Warner Bros.

INXS—1 Send A Message, Atlantic
SCORPIONS—I'm Still Loving You, Mercury
BLACK 'N BLUE-Hold On To 18, Geffen

BRUCE SPRINGSTEEN-Dancing In The Dark,
Columbia

JEFFERSON STARSHIP-Sorry Me, Sorry You,
RCA

DENNIS DE YOUNG-Desert Moon, A&M
WHITESNAKE-Slow And Easy, Geffen

TINA TURNER-What's Love Got To Do With
1t? Capitol

THOMPSON TWINS-You Take Me Up, Arista

BRUCE COCKBURN—Lovers In A Dangerous
Time, Gold Mountain

CHEQUERED PAST-How Much Is Too Much?
EMI-America

KANSAS—Perfect Lover, CBS Associated
THE FIXX-Sunshine In The Shade, MCA

Are e 0

A compilation of Rock Radio Airplay as indicated by the nation's leading Album oriented and Top Track stations.

www.americanradiohistorv.com

Radio

Station: WASH-FM Washington
(contemporary)
Contact: Kathi Kolodin
Concept: Pedalboat Regatta
Execution: Listeners were invited to
participate in the all-day “Pedalboat
Regatta” held at the Tidal Basin
docks. Preceding the event by two
weeks was the “Kickoff Party,” held
at Rumor’s, a local night spot which
co-sponsored the First Annual Re-
gatta. Applications were available
there, as well as at the WASH-FM
studios, with the entry fee being $25.
For that price, contestants were
given pedalboat rental, an official re-
gatta uniform and all the Stroh’s beer
and barbecue food they wanted. On
the day of the event, teams of two per
boat were assembled, and contestants
raced against the clock through a se-
ries of obstacle courses. Immediately
following the day-long event, Ru-
mors and WASH held the banquet
barbecue, hosted by the station’s air
staff, with the first place couple re-
ceiving a trip for two to Athens,
Greece.

* * *

Station: KKHI-AM-FM

San Francisco (classical)
Contact: Chris Bliss
Concept: Record of the week
Execution: Promoting a classical sta-
tion does not have to differ ‘entirely
from promoting a top 40 outlet, as
KKHI promotion director Chris
Bliss is proving. Bliss and music di-
rector Gordon Engler have taken a
page out of contemporary radio’s
handbook in the form of “The Rec-
ord Of The Week.”

Aired five times a day (once each
daypart), the selected record is spe-
cially displayed at several classical
record outlets, including Tower and
Classical Wax in the Bay Area. The
records chosen range from the more
bizarre, such as the John Phillip Sou-
sa collection of marches and dances
done by the Cincinnati Pops Orches-
tra (title: *‘Peaches And Cream”), to
the standard classical fare.

According to the station, sales rise
significantly on albums so selected,
with marches being among the most
requested. The concept behind the
station is to be a *“foreground” outlet
appealing to younger demos than are
usually associated with the format.
To that end, Bliss says KKHI regu-
larly “breaks” product, treating the
outlet like any mass appeal station.

* K K

Station: WLUP Chicago (AOR)
Contact: Sandy Stahl,
promotion director
Concept: Second Annual Bellyflop
Competition
Execution: In an event modeled after
“Super Flop IX,” the World Belly-
flop Competition held in Honolulu
last year, morning man Jonathon
Brandmeier is this year staging the
second annual bellyflop competition
in conjunction with Sunkist.
Listeners weighing more than 300
pounds are invited to send a picture
of themselves in order to be eligible
for the competition. Between five and
ten contestants will be selected for
the meet, staged at a local pool com-
plete with two diving boards and an
underwater viewing window. Those
creating the most water damage will
win such prizes as gift certificates to
eight area restaurants, a chauffeur-
driven ride in a food-filled limousine,
and round trip airfare to California.
Spectators bringing a Sunkist
proof of purchase seal receive free T-
shirts commemorating the event, and
all in attendance will be given a raffle
ticket good for a trip to be awarded at

_ Pro-Motions

the end of the meet. Last year’s event
drew 1,000 spectators and nine rath-
er rotund contestants.

Station: KZZP Phoenix

(contemporary)

Contact: Chris Shebel/Keith Larson
Concept: Zoolympics

Execution: In conjunction with the
excitement over the impending airing
of the Olympics, KZZP staged its
own competition, more in keeping
with the lifestyle of its listeners. The
morning team of Shebel and Larson
solicited participants for the day-long
event, held at *“Graham Central
Station.”

Categories, tailored to the audi-
ence’s abilities, included “Leap Frog
Relay,” *“Watermelon Seed Spit,”
“Breakfast Toss,” *“Jello Balloon
Toss,” “Limbo Pole,” *“Dress For
Cash” and our favorite, the “Triatha-
lon Weenie Stuff.”

Former New York Met ballplayer
Ron Swoboda, a regular part of the
KZZP *Morning Zoo,” was conspic-
uous by his absence. Something
about having to travel with the USFL
Arizona Wranglers.

* kX %

Station: KTYL Tyler, Tex. (oldies)
Contact: Brian A. Maloney, PD
Concept: Promoting syndicated
programming
Execution: When KTYL decided to
run the syndicated 24-hour “British
Invasion” show last weekend, they
took time to read the suggested pro-
motion brochure that accompanied
the package. By doing so, they turned
an out-of-town production into a lo-
cal event.

Advertisers were solicited to spon-
sor the program. By doing so they be-
came ‘‘registration points” for the
giveaway (more than paid for by the
sponsorship) of a trip to England
(where the British Invasion, of
course, began). Trivia questions were
asked throughout the program, with
sponsors’ merchandise as prizes (lis-
teners were forced to go to the loca-
tion to pick up the prizes, making
sponsorship even more attractive).
At the end of the airing of the pro-
gram, a “British Invasion Party”
open to all listeners was held at a lo-
cal night spot, which also played a
part in the show’s sponsorship. It was
there the trip was awarded, giving
the station a three-day weekend pro-
motion and a sold-out spot schedule.

The moral of the story (especially
if you're in a smaller market) is: Read
the promotional suggestions sent
with syndicated programming. Often
they’ll prove to be the best sales pro-
motion pieces you'll have.

ROLLYE BORNSTEIN

e o o o I o
DUNKIN' DJ—WHN New York air
personality Dan Taylor awaits a
plunge during a station-sponsored
fundraising event for the refur-
bishing of the Statue of Liberty.
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All of you into great literary works
will recognize the name Dick DeBar-
tolo (we're not sure if he’s any rela-
tion to the many shopping malls
bearing the same name, but if so, that
would further explain his dramatic
ascent). If you're unaware, you illit-
erate you, note that DeBartolo is
“Mad’s Maddest Writer.” You
know, Alfred E. Neuman and all.

Well, as you may have heard, De-

Bartolo has taken to the airwaves (he which you can reach at (212) 247-  Radio International, one hour. ..-1 ' LEAVE A TENDER MOMENT ALONE
sent out 300 copies of the tape, and 6010, has come up with a stereo con- Sept. 2-8, Quiet Riot, Guest DJ, P.F.M., = Eilly do urhlea §8:03314 (bl Songs. B 1
only two stations begged him to cept sing-along show which includes °"eSh°tu'é 9. Bobby Bare, Live From Gilley" E 3 |10 ALLOFYOU ;
cease. “Naturally, they’ll go out of  specially mixed versions of top hits. Wes:\?/c;o d'dne° o h;ruer, Ive From Gilley's, ThejlpieatgyX'Dina Resef 6 G 8i01 ) (Elettra/Ewald Corp.,
business,” he prophesizes) with the Listeners with normal stereo tuners Sept. 3-9, Teddy Pen&ergrass part two NI YUl (i STk G0y ’
dally syndicated “Mad Minute.” If D ROTe (6 o] ponion of the Specl[;IEdn;on Westuood One. ono hour s @ . g [L)l&n\?lE Richie, Motown 1746 (Brockman, ASCAP)
you haven’t heard the one-minute recordings by adjusting their balance Sept. 3-9, Lindsey Buckingham, Off The | The Cars, Elektra 7-69706 (Ric Ocasek/Lido, ASCAP)
blurbs (Alfred E. Neuman is running control. Exactly why they’d want to : (5| & | & | TURN AROUND , .
d k ive DeBartol - onable_—i Record Special, Westwood One, one hour. ' Neil Diamond, Columbia 38-04541 (Stonebridge/New Hidden Valley,
for president again), give DeBartolo do that is questionable—it sounds Sept. 3-9, Ronnie James Dio, Red Rider, In | ASCAP/Carole Bayer Sager, BMI)
a call at (212) 752-7685. (Among like the flip side of “Sally Go Round  concert, Westwood One, 90 minutes. @ 0] 7 IF THIS IS IT i )
Neuman's campaign promises, is to The Roses” (“*Sing Along With The Sept. 3-9, Pointer Sisters, Star Trak, @ = | . Hﬁ)grtegﬁ LAErg! rrgesmig\'}?%ﬁ 4-42803 (Hulex/Red Admiral, BMI)
put not one woman on his ticket, but Jaynettes”) to us—but it worked for  Westwood One, one hour. ~ | Stevie Wonder, Motown 1745 (Jobete/Black Bull, ASCAP)
a whole slew of them in the form of Mitch Miller ... Anyhow, those lis- Sept. 3-9, Tammy Wynette, Country 8 |8 |12 WHAT'S LOVE GOT TO DO WITH IT @ ) X
the Dallas Cowboy Cheerleaders.) tening in mono will hear the musicas  Closeup, Narwood Productions, one hour. LR P O gg’,’;g’s ?§R$0£33’3‘4Ué%';3099“/ Irving/Good Single, ASCAP/BMI)
Additionally, DeBartolo and Wil- usual. Sept. 3-9, Kay Starr, Music Makers, Nar- | Elton John, Geffen 7-29292 (Warner Bros.) (Intersong, ASCAP)
liam M. Gaines (you've got to know According to Brian Graifman of  wood Productions, one hour. 10 |7 (11 HOLD ME )
. : : . . Teddy Pendergrass And Whitney Houston, Asylum 7-69720 (Elektra)
who he is) are both available for in- PPX, the idea brings several AM ste- Sept. 4-5, Mamas & Papas, Byrds, Super- (Prine St /Alono, ASCAP/DeCreed, Music Coryporation of America, BMI)
terviews (if you don’t know who he reo promotions to mind. Also noted  12kS, Creative Radio Network, three hours. 135 HARD HABIT TO BREAK
is, check the inside cover of Mad— by Brian is the current Japanese fad _Sept. 4-6, The Words & Music of Lionel @ o atrscs'g:.GF%UMoon/Wamer Bros. 7-29214 (MCA, ASCAP)
any issue), live on the air even. The of “karaoke,” which is a similar sing- Rlc&;,tCr;a;wePRaqlo Netpwgfr:, t.\:o hO;:)sc.k John Waite, EMI-America 8212 (Hudson S
: . . . 1-9, Previous Professions, Bay/Paperwaite/Fullwater/Markmeem, ASCAP/BMI)
number for that is (212) 751-0600. along concept, we think. Chronicles, Westwood One, one hour. 13 | 9 | 17 | IF EVER YOU'RE IN MY ARMS AGAIN _
*x % * ’ * % * Sept. 7-9, School Day Songs, Dr. De- Et;:ll;o Bryson, Elektra 7-69728 (Almo/Prince Street, ASCAP/Snow/Dyad,
Just what you’re looking for: a Changes at ABC Radio news have mento, Westwood One, two hours. 14 |11 |15 | CAN DREAM ABOUT YOU
half-hour country and western radio Dave Schreiber, the former Saturday Sept. 7-9, Billy Squier, Cars, Rock Album s sl s [S)gr'l‘ }Ei?nmzngmgALzz‘%s (Multi-Level, BMI)
H H 99 .
drama series. “The Six Shooter morning news anchor on ABC Rock,  Countdown, Westwood One, two hours. Rita Coolidge, A&M 2634 (Warner-Tamerlane/Writers House/Fifty Grand,
starring James Stewart, produced by joining ABC News Radio, anchoring Sept. 7-9, O'Bryan, Billy Ocean, The | BMI) .
. D P o . Countdown, Westwood One, : 16 |17 | 8 |  STRAIGHT FROM THE HEART (INTO YOUR LIFE)
Diipveree] Siindiet, 15 L Gl the overnight “casts. Schreiber takes S epozl‘::f Sistelt'wo g;lirsnees. | Coote Sisters, Moracco 1742 (Motown) (Welk/It Rains/Middlefield, BMI) | &2
ed by Charles Michelson Inc. You Dave Barrett’s place now that Bar- P ! ers, ({17} 19| & SOMEBODY'S EYES i o
can find out all the details on that rett has joined ABC Contemporary, Weekly Top 40, United Stations, four hours. Karla Bonoff, Columbia 38-04472 (Ensign, BMI) =
and Michoson's 20 other slasic - it Bl Swller Jveh ABC Cone o, SE0 1 Bt Mandsl Sl g || 18 |16 |12 | OO TALIOO MR 2
dio series by dlalmg (213) 278-4546. temporary to become afternoon an- Country, nite ,t?tlons’ three hours. @:} 26 3 IN THE NAME OF LOVE g
* *x * h ABC FM. Keeping all thi Sept. 7-9, Willie Nelson, The Weekly Ralph MacDonald With Bill Withers, Polydor 881221-7 (PolyGram) 2
chor on FM. Reeping all this — couptry Music Countdown, United Stations, (207 22 | 7 | SHE LOVES ME (THE BEST THAT i CAN BE) ®
Those of you who carry Larry straight? There’ll be a quiz later. three hours James Ingram, QWest 7-29235 (Warner Bros)) (WB/Nearytunes, S
) k Speaki  Grt MJI d b . . e ASCAP/Warner-Tamerlane/Nearysong, BMI) =
King Monday through Friday, and pEaXInBRoOgquizzes, _Broad- Sept. 7-9, Billy Eckstine, The Great (21)[ 25 | & YOU WERE MADE FOR ME &3
“The Best Of King’” on Saturday, but casting’s ““Star Quiz,” which has  Sounds, United Stations, four hours. Irene Cara, Geffen/Network 7-29257 (Warner Bros.) (Carub/AlCor, g
are wondering what do you do about been heard daily on 65 urban outlets, Sept. 7-9, Top 40 USA hosted by M.G. Kel- Ezjz A élschtrs)H =
Sunday night short of signing off, can can now be he.ard twice a day.  ly with the Beach Boys, RadioRadio, CBS, ] Herb Alpert Tijuana Brass, A&M 2655 (ANU,BMI/Ram Wave, ASCAP) E
rest easy. ‘“The Best Of King” is Haven’t heard it? It’s hosted by three hours. 23 |18 | 16 ALIBIS . o
moving to Sunday night/Monday =~ WLIB New York's Gary Byrd, and Sept. 7-9, Top 40 Satellite Survey hosted Ay redes. AGM 2639 (Snow, BMT. Mac, PRS/Bibo/Welk/Welbeck. | - ©
morning, while “The Jim Bohannon like *Rock Q“ilf' and "(.:Quml'y by Dan Ingram, RadioRadio, CBS, three 24 |21 | 14 JUMP (FOR MY LOVE) )
Show” debuts Saturday night, Sept. Quiz,” the subject is music trivia. hours. . : “Pn%{g}%l?‘ksr}grsékz%:}cégzg? (EgéAPSWelbeck/SleDhen o
22. Bohannon, as King fans will “Rare & Scratchy Rock’n’Roll” is NBScepgtb 79, tc""s DeBurgh, The Source, 25 |23 | 9 | SEUGRL '
know, has been subbing for Lar from doing right nicely, according to pro- , 90 minutes. . Glenn Frey, MCA 52413 (Night River/Red Cloud, ASCAP)
time to time, and also holds down gram host and producer Alan Mitch- b Gsegt(;dﬁcgty'oyis Dafth two, Captured Live, (26)|29 | 3 E’;E:af Sﬁlﬂ%e’r"v(;gﬁg: 7-29291 (Warner Bros,) (Urichappell/Jot, BMI)
various other Mutual assignments. ell, who says the show can be heard s 't 8“ BI l;‘b’ %ne :"; iends. Sil 27 |20 | 8 GHOSTBUSTERS @ i
If you're inclined to give Larry a on over 60 stations, including €pt. o, bobby Bare & Friends, Silver Ea- | Ray Parker, Jr., Arista 1-9212 (Golden Torch/Raydiola, ASCAP)
! . le, ABC Entertainment Network, one hour. 281|131 | 4 THE LUCKY ONE
A g ’ r . . . .
call, the person you’ll find answering WOWO Ft. Wayne, WEMP Milwau- Sept. 7-9, Wilson Pickett, Mary Wells, Don Laura Branigan, Atfantic 7-89636 (Roliram/Lorimar,BMI)
the phones on his all-night talk show kee, WGY Schenectady and WPNT clw , Mary 2 28 (27 | 17 ALMOST PARADISE...LOVE THEME FROM FOOTLOOSE

is newly appointed programming as-
sistant Chris Castleberry ... If

Featured Pro

“Capitol Assignment” is your very
favorite Mutual show, note that the
name has been changed. It’s now
“Jim Slade’s World,” and about the
only other change is that Jim will be
able to talk about subjects not con-
fined to the District of Columbia.
* * %

We’re going to try and explain this

as best we can: PPX Enterprises,

Pittsburgh. If you haven’t heard it,
give Al a holler at (312) 276-1111.

gramming

IF YOU WANT TO KNOW

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Aug. 31-Sept. 3, 20th Anniversary Beatles
Radio Special, RadioRadio, CBS, six hours.

Aug. 31-Sept. 6, Krokus, Metaishop, MJI
Broadcasting, one hour.

Sept. 2-8, Bluebells, Rock Over London,

& Deanna on Bleecker Street, Continuum
Broadcasting Network, one hour.

Sept. 8, Ringo's Yellow Submarine, ABC
FM Network, one hour.

Sept. 8-9, Gordon Lightfoot, Music &

This Week
Last Week

Weehk En

Survey for

These ars the mest popular Adult Contemporary singles based en
radio air play and listed in rank srder.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

Mike Reno And Ann Wilson, Columbia 38-04418 (Ensign, BMI)

ON THE WINGS OF A NIGHTINGALE

Tgec E;erly Brothers, Mercury 880213-7 (PolyGram) (MPL Communications,
ASCA

NOBODY LOVES ME LIKE YOU DO
Anne Murray & Dave Loggins, Capitol 5401 (Ensign, BMI)

H A az})| 34 4 CITY OF NEW ORLEANS
ABOUT THE BRITISH MUSIC INDUSTRY m’:‘s"”es' Strand Broadcast Services, three % w0 | o | Wil Nelson Columbia 36.04568 (BuddahTurnpke Tom, ASCAP
; i ‘M STILL' AROUN ROW
SHDULD SUBSCRIBE TD Sept. 9, Scorpions, Rolling Stone’s Contin- o351l 5 Ea;!a;:svxﬁaﬁtgv, Elektra 7-69700 (Antisia, ASCAP)
c c u lltzl:;::;t(::eo:mffﬂck & Roll, ABC Rock Radio gran:( S/i?ﬁtra, QWe/sYt |7'-29§2‘3k(vgarr(|‘erABsré)zg)(Frank
v . inatra, reesome/YellowBric| oad,
(o] (ot n Sept. S, American Top 40 hosted by Casey 3 1% 4| o Balier Chrysals 4-42752 (Reformation, ASCAP)
Kasem, ABC Contemporary Network, four 76) | Exmm SHINESHINE s & AREL L,
THE UK’S MUSIC BUSINESS PAPER hours. =

Barry Gibb, MCA 52443 (Gibb Bros./Unichappell, BMI)

Featuring the following charts: THE OFFICIAL BRITISH RECORD Sept. 11-12, Loggins & Messina/James T2 1| e hnka Colnnbia 38-04407 (Squwanko/Foster Frees, BMI/Genevieve
Darren, Supertracks, Creative Radio Net- , q ' '
INDUSTRY TOP 75 SINGLES - TOP 100 ALBUMS - NEW RELEASES - work, three hours. sl (o e
SINGLES & ALBUMS - DISCO & DANCE - TOP 50 SINGLES/TOP 25 Sept. 14-16, Judy Collins, Arlo Guthrie, Eurythmics, RCA 13695 (Blue Network, ASCAP)
ALBUMS - INDIES - AIRPLAY ACTION - EUROPARADE TOP 40 Joan Baez, Don & Deanna on Bleecker L I A e or Sunree! Careess! EH
SINGLES - MUSIC VIDEOS Plus News, Studios, Radio, Marketing. Street, Continuum Broadcasting Network, (a0} 43 | 2 050 EXCoED i 7-83676 (Editon Sunnse/Careers )
Staff changes. and more. .. one hour. — Eqiln;er Sisters, Planet 13857 (RCA) (Braintree/'Til Dawn/Blackwood,
_ Sept. 18-19, Fifth Dimension, Sonny & oy
SO SURIFChe Fp R oL 5 Us LIoSUU, Cher, Supertracks, Creative Radio Network, | Barboca Mandrell/Lee Greenwood, MCA 52415 (Collins Court/Lodge Hall
Subscribe now by compieting the form below and send to: three hours. _= ASCAP) : (Collins Court/Lodge Hall
Ira Mayer OR  Music Week Subscriptions Sept. 22-23, Bette Midler, Creedence (ﬂ?‘ LUCKY STAR ) )
Music Week Suite 1703 Royal Sovereign House Clearwater Revival, Supertracks, Creative R"sagﬁgr)'a' PP T L
2 West 45th Street 40 Beresford Street Radio Network, three hours. 43 | 30 | 12 [ A CHANCE FOR HEAVEN
1 ; Christopher Crass, Columbia 38-04492 (New Hidden Valley/Another Page,
New York NY 10036 London SE18 68Q England B s I R ;L\g:c;%f:/’c&gs”éiye?s“a"ée'ﬁ By 7 (New Riaden Valey/Another Page

B o e o o o o M - ————1

Please send MUSIC WEEK every week for one year commencing immediately
I'enclose $ US168

Sept. 29-30, Missing Persons, Hot Rocks,
United Stations, one hour.

George Fishoff, Lisa 001 (George Fishoff, ASCAP)
CARIBBEAN QUEEN (NO MORE LOVE ON THE RUN)
Billy Ocean, Jive/Arista 1-9199 (Willesden/Zomba)

Credit card no. Alan Parsons Project, Arista 1-9208 (Woolfsonzs Careers, BMI|

Signature BB

—_——_———_—_—_—J

free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording
Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).

Name Sept. 29-30, Barry Mg(;uire, _Freddy Can- 46 | 37 | 15 BORDERLINE i

I Posi non, Supertracks, Creative Radio Network, | Madonna, Sire 7-29354 (Warner Bros.) (Likasa, BMI)
osition three hours | a7 | 33 | 16 SIMPLE
l Company I : | JBthLnI?\'IMMhis' Columbia 38-04468 (Blackwood, BMI/April, ASCAP)
A/ \ £\ 48 | 45 | 20 E IN ME
Address I \“" I I"\\‘A\\“I{ I | Dan Fogelberg, Full Moon/Epic 34-04447 (Hickory Grove/April, ASCAP)
™ " (ast. Th 49 | 38 | 15 EHEM(E; FR'OMGEE" 3E0L055EWHERE -

l Access/Diners Club International/Visa/Eurocard/American Express | reaimzuv:s?rinzsttﬁe cfxll is 50 | 47 | 16 Plai‘lllle rTulsr:IE' Csefoaingfos )
L.
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JACKSON MERCHANDISE PACES TREND

Retailing

One-Stops Like Boutique Iltems

LOS ANGELES—The Michael
Jackson licensed merchandise boom
has caused many independent re-
cord/tape/accessories retailers to
start handling or expanding their
stocks of boutique materials.

Five leading one-stops canvassed
say the “Thriller” star’s alternative
goods has stimulated customer inter-
est in other artists’ buttons, head-
bands, painters’ caps and T-shirts.

“The Jackson craze doubled our
sales,” asserts Jerry Richman of
Richman Bros., Pennsauken, N.J.
“We are doing 10,000 buttons per
day.” While one-stops are wary of re-
vealing their exact prices, most but-
tons retail for 99 cents, and the stan-
dard markup is keystone on most
such inventory.

Richman, like others surveyed,
finds his wares broadening. He is
dealing with an estimated 30 differ-
ent suppliers, both domestic and for-
eign. He buys direct from as far away
as Hong Kong.

Lynda Rothschild of C&M, Hy-
attsville, Md., opened a new division,
Buttons & Stuff, a month ago to con-
centrate on the new inventory area.
She sells buttons with price breaks
for orders of 999, 1,999 and more
than 2,000 pieces. She requires a 100-
button minimum.

Rothschild says she has found in
recent weeks that bumper stickers at
$1.50 retail, headbands, $3, ban-
danas, $4 and variable-priced posters
are gaining momentum. She adds
that she plans to send out a separate
boutique mailing on a regular basis.

“I'm selling to accounts that were

never interested before,” Rothschild
notes. “‘Patches, enameled pins and
key chains are being added here. I
find interest from variety stores and
the stores on the Atlantic beaches. 1
even find licensed street vendors
coming in for will call.”

Mike Boyle, general manager of
the Seattle Danjay Music branch,
started testing buttons six weeks ago.
He’s stocking between 300 and 400 in
bulk through buyer Debbie Moore.
He says he finds the most store inter-
est in artist buttons and a much lesser
interest in wording; he avoids stock-
ing any X-rated buttons. He would
like to find a source for movie-in-
spired buttons.

Boyle voices a common complaint:
**A lot of groups that chart are never
available on buttons. I never was able
to find Lionel Richie, as an example.
Prince should have been available be-
fore now. I sell a 25-button minimum
order.”

Jim Slocum of Central South,
Nashville, who stocked his first alter-
native merchandise six years ago,
says he’s found a recent surge in the
mid-South. He buys essentially from
Winterland, the “‘prime place for T-
shirts”; CP Rock, which supplies him
with hats, 8 by 10 glossies, postcards,
key chains, decals, bumper stickers
and tour programs; and Button Up,
his button source.

Slocum and Rothschild see a good
future for the new type of blister pack
of five different Duran Duran but-
tons at about $2.50. Slocum also likes
the new approach Button Up uses in
supplying a prepack 39-button Prince

counter display. He also uses two dif-
ferent self-merchandising fixtures
from the Warren, Mich. manufactur-
er, one of which holds 400 different
buttons on a counter top whirling
mounting.

Slocum finds he can require a 100-
button minimum order. He also buys
leather goods and sunglasses from
Nal Pac. “I want to order my glasses
much earlier next year,” he says. “I
missed sales by not having them in
well before summer.”

Bill Fradera of MJS, Miami, and
Sam Ginsberg of City 1-Stop here fa-
vor buttons. Both like the fact that
button makers constantly come up
with new titles and that bulk buttons
are easily packed in record or cassette
shipments. Both find they can create
good sales momentum by having ap-
proximately 100 different buttons in
stock consistently.

Slocum says he felt the Jackson-
correlated. merchandise was too
widely sold, with the presence of this
merchandise in every type of retail
outlet narrowing sales in record
stores.

Get fast results with ACTION-
MART, the Biliboard Classi-

fied.
000
2B
Ny
O0Q
Call our Hotline at {800) 223-7524.

and tell Jeff you want to see some
Action!

GOLDEN DREAMS—Levi representative Kelly Nose, left, poses with Kari

Weingartner, winner in a promotion involving 70 Wherehouse outlets and

92 Milters Outpost clothing stores plugging MCA/Pacific Arts Video Re-
cords’ “Dreams Of Gold.”

MASKED MEN—Members of Quiet Riot jcin Pasha/CBS staffers in deliver-

ing the group’s trademark mask to retailers and one-stops in the Los An-

geles area. Pictured from left at Tower’s Anaheim locale are CBS Records

Clark DuVal, Tower’s John Cotton, store manager Ted Putnam, Quiet
Riot’s Frankie Banali and Pasha’s Gail Lee.

Billboard'’s Spotlight on Children’s Entertainment

A Retailer’s Guide To Children’s Software
Issue Date: September 29

Today’s Children’s Entertainment market is no game... it's more sophisticated, more /ucrative than ever before. Records,
tapes, computer software, video games, videocassettes/disks... Billboard helps you keep score with a timely, “must-read”
Spotlight on Children’s Entertainment:

e Industry Overview

* New Products

« Merchandising

(year-round and Holiday Season)

+ Manufacturer Listings

* Retail * Distribution « Marketing

For Complete Details, Contact:
New York - Ron Willman (212) 764-7350 Los Angeles - Diane Daou (213) 859-5312
or contact any Billboard Sales Office around the world.

1515 Broadway, New York, N.Y. 10036

The International Newsweekly of Music and Home Entertainment
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Retailing

Studying MTV’s Impact On Consumers

By MIKE SHALETT

The question of how a consumer
finds out about the records he buys is
central to efficient marketing. In our
last column, the effect long-estab-
lished tools like radio, print and
broadcast television have on purchas-
ing decisions was examined. This
week we take a closer look at a newer
opinion maker, MTV, which has cer-
tainly had a major impact on the way
consumers find out about the records
they buy.

Our research shows that young
record buyers are greatly affected by
the channel’s airplay and promotion-
al efforts. The under-16 record buyer
is far more likely to be influenced by
MTYV than the average record buyer,
but the network continues to be a
strong influence on the buying habits
of consumers up to the age of 30.

“On Target” is a bi-weekly feature
to help readers understand more
about consumer buying habits and
trends. The column is based on retail
research conducted by the Street Pulse
Group, a New York-based music in-
dustry marketing consultancy of
which Mike Shalett is president.

For its primary retail survey tech-
nique, Street Pulse distributes packets
containing questionnaires and prod-
uct to 50 retail stores around the
country. A packet is handed out ran-
domly to a consumer immediately af-
ter he or she has paid for a purchase,
and a $2 coupon, good for the con-
sumer's next purchase at the store, is
the motivation for completing the
questionnaire. The average survey in-
corporates over 700 respondents, a
sample equal to those used by Gallup
or Roper in their polls on political
issues.

The most popular music prefer-
ence for MTV-watching record buy-
ers is new wave/new music, which
scores considerably higher than our
survey average. While 28.7% of all
record buyers state that new wave/
new music is their favorite category,
40.1% of those influenced by MTV
cite this category of taste. Nearly
30% of those who find out about the
records they buy through MTYV say
that hard rock is their favorite musi-
cal category.

Which radio format does the rec-
ord buyer influenced by MTYV listen
to? More than half favor AOR.
That’s significantly higher than AOR
scores with our average record con-
sumer. But don’t sell contemporary
radio short here: 30.8% of these con-
sumers name a contemporary radio
station as their favorite. Obviously
MTYV has a significant impact on lis-
teners of both formats.

So where do you find this buyer?
More than likely he's cruising the
malls. More than 55% say they usu-
ally buy their records in a mall record
store. That's 6.2% more than our
survey average. But many of these
consumers also shop in non-mall rec-
ord stores as well. That's the MTV

story.

How about configuration and fre-
quency of purchase of all record buy-
ers? Cassette buyers are more affect-
ed by television than our survey
average. MTV watchers are more
heavily into cassettes than our aver-
age consumer. Cassette buyers are
not influenced that much by newspa-
pers, and don’t tend to browse.

The LP buyer shows a greater-
than-average reliance on newspapers
and dance clubs to find out about re-
cordings. These are your browsers. In
effect, the consumer still finds it diffi-
cult to browse through cassettes. It’s
that old issue of hands-on examina-
tion that the consumer seems to indi-
cate is still a problem.

The heavy record buyer is strongly
influenced by radio and MTV. He is
also more likely to be influenced by

browsing, dance clubs and newspa-
pers than our average consumer.
Television shows a greater impact on
the light record buyer.

Rolling Stone is the magazine of
choice among all record consumers,
no matter the stimuli they mention.
Among those who mention radio or
MTYV as the way they find out, sever-
al magazines show up that are not
mentioned elsewhere: Cosmopolitan,
Seventeen and Vogue are big with
both of these groups of consumers,
which says something about the per-
ception that consumers have regard-
ing MTYV in relationship to radio.

Among those who find out
through newspapers, six magazines
are mentioned that are exclusive to
that stimulus: Billboard, Musician,
the now defunct Trouser Press, Rec-
ord, Stereo Review and Goldmine.

Chicago Wholesaler Notes
White-To-Black Crossover

By MOIRA McCORMICK

CHICAGO—Retailers on the pre-
dominantly black South and West
sides here have shown a marked in-
crease in sales of white pop product
since the advent of music video, ac-
cording to the chief buyer for whole-
saler Colorite Co.

“Crossover artists have always
sold,” notes Sharon Petty. “But a lot
of accounts are selling pop product
that doesn't get played on WGCI and
WBMX (Chicago’s major urban sta-
tions).” Petty credits the variety of
network and local video shows for in-
creased awareness of such artists as
Cyndi Lauper and Billy Joel.

Import 12-inch singles play a ma-
jor role in Colorite's output, accord-
ing to Petty. “Twelve-inch records in
general are very hot right now—
about 80% of our store volume,” she
says. "Imports figure at about 10%.

“We're the only wholesaler to car-
ry imports. We have to be careful
buying them because of return poli-
cies, so we only buv what our ac-

counts request. There are never any
problems; our accounts understand
there's no returning imports.”

Business in general for Colorite,
which shares the South and West
sides with wholesalers Barney's and
Fletchers', has taken a slight upturn
this year, according to Petty. Sales of
“Thriller” were a palpable shot in the
arm, she notes, and “business has
pretty much stayed up there; it hasn’t
dropped off as much as it generally
would in the summer.”

Cassette sales are up by two-thirds,
bringing total volume "‘almost equal
with LPs,” which have taken a slight
downturn, Petty notes. *‘Cassette
sales always shoot up there with LPs
in the summer.”

The 14-year-old Colorite, founded
and still presided over by Bill Turner,
currently services about 100 accounts
over a five-state area, according to
Petty. Colorite’s warehouse facilities
encompass two 5,000 square foot
storefronts.

X

N

ay¥vog111g 'v861 ‘8 ¥38WILdIS

ACTIONMART
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Retailing

More Camelot Video Departments
Chain Set To Open 12 This Month In ‘Wave Pattern’

By EARL PAIGE

This is the first of a two-part report
on Camelot Enterprises’ accelerating
move into home video, which will find
the 152-unit mall-oriented chain with
30 full-line departments by year’s end
in most areas of its 28-state territory.

SANDUSKY, Ohio—In its first
big burst of full-line home video de-
partments since April, Camelot En-
terprises is bowing 12 this month
from Toms River, N.J. to Wichita.
The push comes at a time when most
record/tape chains are still hesitating
to move as quickly in mall sites.

One reason for the seeming explo-
sion of openings is the development
of a “wave pattern’ using key outlets
as pilot operations, says Larry Hodg-
son, northern divisional manager of

the chain, which recently held its an-
nual convention here.

Although not projecting the pace
of expansion beyond the end of the
year, Hodgson does say that all new
and remodeled units are ‘‘designed
with full-line video departments in
mind.” This, however, does not seem
to guarantee that Camelot intends to
have video in every unit eventually.

Since re-entering home video in
1982 after earlier disappointments,
Camelot has developed criteria for
determining in which units video sec-
tions are viable. Competition, VCR
base and space limitations are among
the factors Hodgson hints at.

The study switch from LP to cas-
settes is opening up space. This
means Camelot often has to subtract
no space whatsoever from audio to
accommodate video.

.

Buy 1,000 LP Santa
Get 1,000 LP or Cassette

FREE!

(Net cost 12¢€ each)

Other Designs Available
5331 N. Tacoma Indianapolis. Indiana 46220
(3171 251-3818 or {317) 253-4321

= Widest Selection

o Competitive Prices

¢ Reliable and Personal Service
* All Authorized For Sale US A.

This high growth industry will increase your volume and profits.
Let the experts at Select show you how!

* 48-Hour Shipping

* 95% Fill Rate or Higher

* Special Freight Bonus Coast to Coast
* Point-of-Sale Displays

* Guaranteed Sale

Select Rock Accessories Include:
Posters, Buttons, Keychains, Decals. Pins, Belts.
Photos. Bumper Stickers, Patches

(800) 227-1666 or (800) 223-9669 in California
Select Rock * Box 5551 ¢ Walnut Creek. CA 94596 1984

As it is, Camelot’s growth in home
video directly bucks two handicaps
chain managements say impede them
in malls: the cumbersome chore of re-
turning rentals and the usual ban on
X-rated titles.

In regard to X-rated product, said
to represent anywhere from 12% to
35% of many video rental stores’ to-
tal grosses, its exclusion is often relat-
ed to company policy.

In Camelot’s case, founder Paul
David has said the chain wouldn't
consider the category even if it were
not 1n malls. Stmilarly, free-standing-
oriented Licorice Pizza in California,
with full-line video in all 34 units,
also eschews X-rated material.

Overall, Hodgson suggests a trade-
off might exist for record/tape chains
in that lost revenue from X-rated ti-
tles and slower turns on video rental
is compensated for by vigorous mer-
chandising in home video rental as
well as the store’s basic bread and
butter record/tape and accessory
volume.

He points to two of several mer-
chandising thrusts by the chain that
make the point. First, Camelot is
nearly alone among contemporaries
in sticking with cartridge video
games and mastering the intricacies
of the volatile product. Secondly,
Camelot is continuing its rotating li-
brary of 1,000 hard-to-find prere-
corded video titles.

Possibly as crucial as any point, in-
dicates Hodgson, is that Camelot
views each total store in the broad
context of supplying home entertain-
ment, so that success or failure
doesn’t hinge on any one product cat-
egory. In this sense, store managers
are now trained in video department
operations, whereas earlier only vid-
eo department managers were
schooled, he notes.

Continuing a format developed
last April at the Parmatown Mall in
Cleveland, where five store managers
were trained over three days, Hodg-
son says seven were just put through
training at Lancaster, Pa., where re-
location in a mall allowed for con-
struction of a new pilot unit.

Billboard

VIDEO MUSIC

CONFERENCE
Nov.15-18, 1984
Sheraton Premiere Hotel
Universali City, California

Satin Jackets ¢ Sweatshirts
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Unique custom made jackets
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MTV Adds & Rotation

As of 9/29/84

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz
Brindle, director of music/programming, MTV, 1133 Avenue of the Americas, New York, New York 10036.

NEW VIDEOS ADDED:

Black n’ Blue, “Hold On To 18,” Geffen

Dennis DeYoung, “Desert Moon,” A&M

Everly Brothers, “On The Wings Of A Nightingale,” Mercury
Jimmy & the Mustangs, “Justine,” MCA

Karen Kamon, “Da Doo Ron Ron,” Columbia

Kick Axe, “On The Road To Rock,” Pasha

Missing Persons, “Surrender My Heart,” Capitol

Pointer Sisters, “I'm So Excited,” RCA

Rick Springfield, “Bop 'Til You Drop,” RCA

Xavion, “Eat Your Heart Out,” Mirage

HEAVY ROTATION (maximum 4 plays a day):

Bon Jovi, “She Don’t Know Me,”” Mercury

Lindsey Buckingham, “Go Insane,” Elektra

John Cafferty & the Beaver Brown Band, “On The Dark Side,” Scotti Bros.
Cars, “Drive,” Elektra

Elvis Costello, “The Only Flame,” Columbia

Fixx, “Are We Ourselves,” MCA

A Flock Of Seagulls, “The More You Live,” Arista
Glenn Frey, “Sexy Girl,” MCA

Corey Hart, “Sunglasses At Night,” EMI America

Dan Hartman, “I Can Dream About You,” MCA

Billy Idol, “Flesh For Fantasy,” Chrysalis

Jefferson Starship, “Lay It On The Line,” Grunt/RCA
Cyndi Lauper, “She Bop,” Portrait

Huey Lewis, “If This Is It,” Chrysalis

Madonna, “‘Lucky Star,” Sire

Night Ranger, “When You Close Your Eyes,” Camel/MCA
Prince, “Let’s Go Crazy,” Warner Bros.

Quiet Riot, “Mama Weer All Crazee Now,” Pasha/CBS
Ratt, “Round And Round,” Atlantic

Scandal, *“The Warrior,” Columbia

Scorpions, “Still Loving You,” Mercury

Slade, “My Oh My,” CBS Associated

Bruce Springsteen, “Dancing In The Dark,” Columbia
Billy Squier, “Rock Me Tonight,” Capitol

Rod Stewart, “Some Guys Have All The Luck,” Warner Bros.
Tina Turner, “Better Be Good To Me,” Capitol

Twisted Sister, “We’'re Not Gonna Take It,” Atlantic
John Waite, “Missing You,” EMI America

Peter Wolf, “Lights Out,” EMI' America

Yes, “It Can Happen,” Atco

ZZ Top, “‘Legs,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):

Bananarama, “Cruel Summer,” London

Berlin, “Dancing In Berlin,” Geffen

Box Of Frogs, “Back Where 1 Started,” Epic

Bus Boys, “Cleaning Up The Town,” Arista

Cars, “Hello Again,” Elektra

Difford & Tilbrook, “Love’s Crashing Waves,” A&M
Ronnie Dio, *“The Last In Line,” Warner Bros.
Eurythmics, “Right By Your Side,” RCA

Lita Ford, “Gotta Let Go,” Mercury

Sammy Hagar, “I Can’t Drive 55,” Geffen
Honeymoon Suite, “New Girl Now,”” Warner Bros.
Jermaine Jackson, “‘Dynamite,” Arista

Howard Jones, ‘‘Pearl In The Shell,” Elektra
Krokus, “Midnight Maniac,” Arista

Kenny Loggins, “I'm Free,” Columbia

Naked Eyes, “(What) In The Name Of,”" EMI America
Ollie & Jerry, “There’s No Stoppin’ Us,” Polydor
Rail, “One-Two-Three-Four Rock,” EMI America
Ratt, *“‘Back For More,” Atlantic

Lou Reed, “I Love You Suzanne,” RCA

Romeo Void, “A Girl In Trouble,” Columbia

Billy Satellite, “‘Satisfy Me,” Capitol

Spandau Ballet, “‘Only When You Leave,” Chrysalis
Spirit, “I Got A Line On You,” Mercury

Stephen Stills, “Stranger,” Atlantic

Donna Summer, “There Goes My Baby,” Geffen
Thompson Twins, “You Take Me Up,” Arista

Stevie Ray Vaughan, “Couldn’t Stand The Weather,” Epic
Y&T, “Don’t Stop Runnin’,” A&M

LIGHT ROTATION (maximum 2 plays a day):

Art Of Noise, “Close To The Edit,” Island

Bachman Turner Overdrive, “For The Weekend,” Compleat
Gary U.S. Bonds, “Standing In The Line Of Fire,” Phoenix
Chequered Past, “How Much Is Too Much,” EMI America
Chicago, “Hard Habit To Break,” Full Moon/Warner Bros.
Bruce Cockburn, “Lovers In A Dangerous Time,” A&M
Comateens, “‘Resist Her,” Mercury

Dragon, “Rain,” Polydor

Echo & the Bunnymen, “Seven Seas,” Sire

Fastway, “All Fired Up,” Columbia

Grim Reaper, “See You In Hell,” RCA

Helix, “Rock You,” Capitol

Jakata, “Hell Is On The Run,”” Morocco

Nik Kershaw, “Won't Let The Sun Go,” MCA

Jeff Lynne, “Video,” Virgin/Epic

(Continued on page 65)

Retailing

This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
following configuration abbreviations are used:
LP—album; EP—extended piay; CD—Compact
Disc; CA—cassette; 8T—8-track cartridge;
NA—price not avaitable. Muitiple records and/
or tapes in a set appear within parentheses fol-
lowing the manufacturer number. -

POPULAR ARTISTS

BLACK ‘N BLUE
LP Geffen GHS 2404 1 (Warner Bros. )$8 98
CAMS5G24041..........ooivnenns 8.98
GRECO, BUDDY
Ready for your Love

LP Bainbridge BT6255 ............. $8.98

CABTC6255 ................cnnt $8.98
GRIFFIN

Hot Fingers

LP Qwest 1-25123 (Warner Bros.) ..$8.98

CA4-25123 ... ...t $8.98

HAINES, CONNIE
| Am What | Am
LP Bainbridge BT6256 ............. $8.98
CABTC6256 ...................... $8.98

JARRETT, KEITH
Chan %1
LP ECM 1-25007 (Warner Bros.) ....$9.98
CA 425007 ..........cooiiiiinnn $9.98

WAGNER, JACK
All | Need
LP Qwest 1-25089 (Warner Bros.) ..$5.99
CA 425089 ...t $5.99

CLASSICAL

BACH

Goldberg Variations

LP Gold Seal AGM1-5251 (RCA) ....... NA
BRAHMS

Concerto No. 1 In D Minor

Artur Rubinstein, Chicago

Symphony

LP Gcld Seal AGL1-52563.............. NA
BRAHMS

Concertoin D, Op. 77

LP Red Seal ARC1-5185 (RCA)......... NA
DVORAK

Various Compositions

Lausanne Chamber Orchestra,
Armin Jordon, Cond.

LP Erato NUM-75124 (RCA) ............ NA

ENESCO
Various Compositions
RCA Symphony Orchestra
LP Gold Seal AGL1-5258 (RCA}........ NA

GANGBAR, LYNNE
Lynne Gangbar Live In Concert
LP CBC Enterprises MV1006 .......... NA

MAHLER )
Das Lied Von Der Erde
New Symphony Orchestra of
London
LP Gold Seal AGL1-56250 (RCA)........ NA

PROKOFIEV
Various Compositions
Dallas Symphony Orchestra,
Eduardo Mata, Cond.

LP Red Seal ARC1-6168 (RCA)......... NA
RAMEAU

Pygmalion

Baroque Orchestra & Singers

LP Erato STU-71607 (RCA) ............ NA
SCHUBERT

Symphony No. 9 in C

NBC Symphony, Arturo Toscanini,
conductor

LP Gold Seal AGM1-5246 (RCA) ....... NA

SCHUBERT
Various Compositions
James Galway, flute; Phillip Moll,
Piano

LP Red Seal HRC1-6303 (RCA)......... NA

GOSPEL

K-tel Launches
U.K. Tape Push

LONDON—K-tel Records is
moving into the budget cassette mar-
ketplace, backing an initial 30 titles
via a nationwide television campaign
that will run through Christmas.

The tv merchandiser’s Goldmaster
series of hits by such original artists
as Percy Sledge, Gary U.S. Bonds,
Trini Lopez and Pat Boone (in most
cases re-recordings) has a retail price
of $1.95. It is available through both
multiples and independent dealers.

K-tel claims this is “the first time
that full-size cassettes as part of a
budget range have been advertised on
television.” Says a marketing execu-
tive: “We predict a 21% growth for
the budget cassette market this year.
Introducing tv marketing muscle into
this long-neglected area is reflected in
our outlay of some $650,000 at rate
card value nationally.”

www americanradiohistorv com

New LP/ Tape Releases

BOYD, LEOMIA
Changed COMPACT DISC
LP Jewel 0185 .................... $8.98
SOUTHEAST INSPIRATIONAL
CHOIR SCHUBERT
Be Thou Faithful Winterreise
LP Jewel O18€ .................... $8.98 CDDenonC37-7240.................. NA

Original Quality Glossy WENNY ROGERS
PRINTS

FOR PENNIES

B&W or full
color

For FANS &
PROMO

made from |
print or
negative

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

Write for brachures & samples 800/648 - 0958
MASS PHOTO GOPHER PROOUCTS CORP
COMPANY 2201 Lockheed Way

1315-8 Wau@‘"l. Houston TX 77018 Carson City. Nav 89701

PRINCE IS

THE HOTTEST
ROCK & ROLL
ARTIST TODAY.

BUTTONS FOR
PRINCE &
PURPLE RAIN
ARE AVAILABLE
NOW!

50% PROFIT
MARGIN.

f e | et CALL:
o IAO, 1 ,( 1-800-521-1622
. @}j"f“" ,1 OR 1-313-756-2530
RBESC M  FOR YOUR ORDER

OF PRINCE AND

PURPLE RAIN BUTTONS.
BUTTON UP CO., 22120 RYAN RD., WARREN, MI 48091
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Survey for Week Ending 9/1/84

ware

New On
The Charts

Cut & Paste.

A weekly feature spotlighting a new
title on Billboard’s computer software
or video games chart.

CUT & PASTE
17 Home Management

Tim Mott, the vice president of re-
search and development for Elec-
tronic Arts, designed “Cut & Paste,”
a word processing program, essen-
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tially out of frustration. “I looked
around for a package to acquire and I
couldn’t find one that fulfilled our re-
quirements that the package be easy
| touseand easy to learn,” he explains.
| Within the company’s internal
computer system, a form of “*Cut &
Paste” was already being used. Mott,
one of the founders of the San Mateo,
Calif. computer company, eventually
shaped the in-house version into a
| package for general consumer
consumption.

He programmed “Cut & Paste” in
Forth, a language that makes it easier
to convert programs onto other ma-

(Continued on page 25)

Announcing 1984
Directories of

RECORD
DEALERS

9,662 names
$99

STEREO & HI-FI
DEALERS

21,108 names
$198

VIDEO
RECORDER

DEALERS
10,030 names
$195

-telemarketing, direct mail
advertising. market analysis
and more. F- 1
Call today at 402-331-7293
to order your copies, or

mail your order to
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BUSINESS DIRECTORIES, INC.
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5639 S. 86th Circle
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‘Now Playing

Software Firms In Pursuit Of Trivia

By FAYE ZUCKERMAN

A weekly column focusing on hard-
ware and software developments in
the home computer industry.

Computer software reminiscent of
the popular board game Trivial Pur-
suit is the newest trend in game de-
sign. Suncom and Daystar Learning
Corp. have each launched trivia
games; software developer Screen-
play has already started to ship a sim-
ilar package.

For the Suncom program, “"PQ—
The Party Quiz Game,™ four players
can have access to the computer
through hand-held controllers -
cluded in the package. This differs
from other computer trivia games,
which require contestants to crowd
around the screen exchanging joy-
sticks, according to a spokesman for
the firm.

“PQ™” contains 2,500 questions
with four corresponding multiple-
choice answers. It also allows users to
control the length of time allotted to
answer a question.

The title is currently available for
Commodore and Atari comnputer sys-
tems at $69.95. The IBM and Apple
versions contain 200 additional ques-
tions and are priced at $79.95.

“Factactics™ from  Palo  Alio’s
Daystar  Learning Corp. contains
2.000 questions on such topics as mu-
sic, movies, sports and television. Its
suggested retail price is $29.95.

According to a spokesman for the
firm, the questions are up to date.
“The 1984 Olympics is even includ-
ed,” he says. Game play centers on
competing for desirable  board
positton.

* Kk K

Museum-ware: The Boston Muse-
um of Science has set up a hardware
and software resource center called
The ComputerPlace. The new exhibit
features microcomputer software for
the general public (o test and learn.

Random House, which launched a
series of children’s programs themed
around Charlie Brown and other
“Peanuts’ characters, donated 1ts en-
tire line of computer products to the
exhibit. The six programs are aimed
al a preschool audience and include
skill development exercises for letter
recognition, simple mathematics and

New On t
The Charts

® Continued from opposite page

chines. His only other alternative
would have been Assembly, which al-
lows for software to move quickly.

*rCut & Paste’ is a big program,”
says Mott. “It takes up about 30K of
code.” Because of the amount of
code. only 15 pages of information
can be stored in the left-over memo-
ry. But the 15-page hnut is compara-
ble to other popularly sold word pro-
cessing  packages  being  made
available today.

“Most users will stop and save
pages way before reaching 15. We
feel it 1s more than enough.” he adds.

“Cut & Paste™ was developed with
the home computer user in mind. It is
based on theortes devised at the Xe-
rox Corp. Palo Alto Research Cen-
ter, where Mott was employed prior
to joining Electronic Arts. “There we
were concerned with the human in-
terface,”” he notes.

FAYE ZUCKERMAN

J

number identification.

Says record industry veteran Rob-
ert Singer, who heads up the new
clectronic publishing division: “The
Boston muscum is making an effort
to cducate the public on technology
and the available products.”™

* kK

Retailer profiles: Automation Fa-
cilities Corp. has developed a trade
advertising compaign whereby com-
puter stores are profiled. Retailers
ranging from computer specialists (o
software stores will be highlighted for
their marketing efforts on behalf of
the company’s Floppiclene and Mi-
croclene. John Baker, president of
Micro Center Inc., is the first com-
puter retailer spotlighted.

* kK

The continuing saga: This week
saw another wrinkle in Amiga’s plans
to launch a state-of-the-art, 16/32-bit

favorite records.

and sound improvement.

New Technologies will provide
many advances in recorded music,
but nothing can replace one’s

For over a decade, Discwasher has

provided the music world with superior
record care accessories for record protection

discwasher

microcomputer (Billboard, Aug. 25,
Sept. 1). Atari Corp. filed a $100 mil-
lion lawsuit claiming the Silicon Val-
ley firm had promised to supply the
68000 chip technology to Atari, now
owned by the farmer tounder of
Commodore International, Jack
Tramiel.

Amiga savs the suit has little merit
because it had severed ties with Atari
i June, and returned an advance al-
leged to be $500,000. The firm is go-
ing ahead with its plans for acquisi-
tion by Commodore. California’s
fairness hearing and a review by the
Securities & Exchange Commission
are scheduled for later this month.

Once these formalities are taken
care of, the firm will become wholly
owned by Commodore, says Don
Reisinger, the director of marketing
for Amiga. Company president Da-
vid Morse is expected to join Com-
modore as a full-time consultant.

“ Facnnogy
B Craaneng Pued

Licorice Pizza Gives Push
To Voter Registration Drive

LOS ANGELES—Licorice Pizza
here is jumping into the fray of all
politics. Beginning Thursday (9), its
34 units will feature voter registra-
tion tables at 1the front of each outlet
as part of a massive campaign run-
ning through Oct. 8.

Run in conjunction with the
League of Woemen Voters, the cam-
paign in no way implies Licorice is
exploiting politics, says advertising
director Randy Gerston. "We are
concerned about the low voter Tegis-
tration in the very demographics that
make up a large portion of our busi-
ness.” he contends.

Earlier, Licorice became a vigor-
ous lobbying force for the Video Soft-
ware Dealers Assn. (VSDA) and
Home Recording Rights Coalition
(HRRC) in tne fight against video
rental legislation in Congress. In fact,
long after video dealers had cooled
on the issue, Licorice stores were
mailing in petitions filled by consum-
ers. Referring to the voter registra-
tion drive, Gerston says, “This has

no connection at all.™

According to Gerston, none of the
executives at the chain were negative
about the promotion “as long as it
was non-partisan.”

Tables will remain unmanned in
the Licorice outlets until “*Super Sat-
urday,” Sept. 29. On that day,
League volunteers will begin the vot-
er registration campaign in the
stores.

Artists are coming on board to cut
promotional tags tor Licorice. Jazz
artist Jeff Tysik, ex-Runaway mem-
ber Lita Ford and the Motels’ Brian
Glascock have cut support ads. Says
Gerston: “'A lot of stations say they
will run spots as part of their public
service commitment.”

ACTIONANART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, cali Jeff Serette
at (800) 223-7524.

an ESMARK Company

When consumers ask for Discwasher

= 4 A T

accessories, be sure you have

Discwasher accessories to sell them.

Dealers look to Discwasher for:
*High qualitv accessories that consumers demand.
*Strong national advertising support.

*Dedicated service.

Provide Discwasher care for your customers.

1407 NORTH PROVIDENCE ROAD, P.O. BOX 6021, CCLUMBIA, MO 65205 USA
A DIVISION OF JENSEN

www americanradiohistorv com
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VCR Rentals Pay Off For Minneapolis Video Dealer

This is the second of a two-part re-
port on Minneapolis video dealer Dave
Ballstadt.

MINNEAPOLIS—Both  antici-
pating and outpacing the competition
keys Dave Ballstadt’s approach to
home video retailing. Thus, when he
decided to take on hardware, his im-
mediate challenge came from two
large and aggressively competitive
chains that lowball VCRs.

“We came up with a free life mem-
bership at $14.95 plus 48 free mov-
ies,” says Ballstadt. “The payoff is
that they have to spread out the free
movies, take no more than four per
month, and they must each time rent
a movie when taking a free rental
title.

“We’ve found that new VCR own-
ers have a burnout after eight
months,” he adds. “*Our plan extends
that time frame to a full 12 months.”

Ballstadt ties the whole package of
VCR and movies to a finance plan
whereby customers leave no down
payment “and can go for $15-a-
month payments for 30 months.
That’s less than their monthly phone
bill.”

A believer in the Beta format from
the beginning, Ballstadt builds his
Beta base as he goes along, maintain-
ing 35 of 70 rental VCRs in the Sony
format. “We run overall around 33%
Beta,” he says. “'In fact, our Beta li-
brary of 2,000 titles is more stock
than many of our competitors have
totally.”

Ballstadt figures that of all people
who rent VCRs, his Adventures In
Video store converts 33% to pur-
chase. “About half end up buying a
recorder, one-third from us and the
rest from other dealers.” The whole
package is kept attractive: VCR rent-
al costs $14.95 daily, with three mov-
ies of the customer’s choice.

“We get across the point that we
really don't care if they buy VCRs
from us,” Ballstadt says. “What we
really want is for them to become a
rental club member. We figure our
club member base comes from 55
communities.”’” He adds that a news-
letter published six times annually
ties these members together.

Whatever a store has going for it,
Ballstadt says, it must be optimally
accessible. Consequently, he has add-
ed experimental hours.

Adventures In Video originally
had routine hours, closing at 6 p.m.
on Saturdays. But, says Ballstadt,
“Initially we had so many people lin-
ing up that we went to 9 p.m. Just
adding those three hours on Saturday
was like adding an extra Monday.”

The next step was to expand sales
until “we were open from 7 a.m. to 2
a.m. We really went out after the odd
shift people.

“As it turned out, we found the
two hours at both ends were not pay-
ing off enough. So now we're back to
9 a.m.-midnight six days, and closing
at 7 p.m. Sunday.

“This means we're running two
shifts with seven or eight people han-
dling customers at any given time.”
Its hours, plus everything else Ad-
ventures has going for it, find rental
volume running as much as 30,000
per month in the flagship store,
12,000-15,000 in the second unit.

Thus far, hiring staff that will ac-
cept those hours has been no problem
and hasn’t forced Adventures into of-
fering all kinds of bonuses and perks
“because we treat people well. We
work around vacations and time-off
needs. We're flexible,” Ballstadt says.

He says staff is recruited from two
main groups. “We find there are a lot
of people out of school looking for
full-time shifts, and we go with stu-
dents as the second class of people we
hire.”

A key element is family manage-
ment. Ballstadt’s wife Sharon and
sons Keith and Don work in the
stores, as does Mrs. Faye Itman, wife
of co-owner Hy Itman, and the It-

mans’ son, Steve Itman. Another son,
Joe, is a third owner.

For all the experimenting, Ball-
stadt has stayed basically with a $3
rental from the start. “*We took six

months researching what we thought
would be the best price schedule,” he
says. “The only change we made was
going from $12 a year for member-
ships with life conversion an addi-

tional $2.95. We changed to a flat
$14.95 for life memberships and
found our membership income
doubled.

(Continued on opposite page)

WHICH FEET

Now that kids have

killing

and destr

a new thrll.
Thinking,

4

TINK!TONK!, ages 4-8.

You don't have to have a
computer to interpret the latest
sales figures.

Kids are staying away from
cartridge games in droves.

Intergalactic warfare, kids
seem to be saying, is not only
senseless.

It's boring.

So what's not boring? Games
that make kids think, not just
react, are not boring. Games that
let kids change the plot line as they
go, not just repeat it endlessly, are
not boring. Games that get
tougher as kids get smarter are
not boring.

In other words, Mindscape
from SFN is not boring.

SFN, you see, is also the parent
company of Scott, Foresman—the
number one book publisher in
children’s education for over one

ARE MINE?

hundred years. As the four product
lines of Mindscape demonstrate,
the experience that represents has
more than paid off:

Sprout, Pixelwerks, Alert and
Folio are product lines with just the
measure of educational content a
kid playing a computer game
needs to keep him interested. And
to keep him playing.

SPROUT, AGES 4-8.

Take, for example, some of the
youngest players. They can go on
treasure hunts, pick their way
through puzzling mazes and visit
magic lands. But, in order to get
anywhere, they get to react with a
lot more than their hands. They get
to learn language and computer
skills, answer questions about
numbers and shapes, and even get
to choose how the story goes
along the way.

www americanradiohistorv com

oying,

Show Director, ages 8-12.
PIXELWERKS, AGES 8-12.

Instead of yet again destroying

invaders from the planet Tedium,
ages 8-12 get to write, direct,
animate, score and even add sound
effects to their own computer
movies. Or paint and draw and
create full-color cartoons and ani-
mated stories, and at the same
time develop computer literacy, pro-
gramming skills and creative skills.

ALERT AGES 12-ADULT
AND FOLIO, OUR PRODUCTIVITY

SERIES.
Witk Alert programs, ages

12-adult can create their own
crosswords. With Folio, they can
even compose and write music on
the Bank Street MusicWriter, one of
a series of new programs from
Bank Street exclusively for
Mindscape.

Folio also includes what is
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Retailing

Outspoken Messenger Mellows In Approach to VSDA

By EARL PAIGE
Another in a series on home video
retailers taking the Initiative in the
burgeoning growth of their national
trade group, this article focuses on one

of the more controversial new mem-
bers of the Video Software Dealers
Assn. (VSDA).

DURHAM, N. C.—Ask anyone

close to VSDA if there is a dissident
camp and one name pops up every-
time: Gary Messenger, head of six-
unit North American Video Limited
here. But the feisty, often outspoken

Messenger, who has been in businesss
since 1979, is mellowing some.

In fact, Messenger was one of the
first announcing a candidacy for
VSDA's two open board spots at its

1ad their fill of

Mlindscape introduces

LAY HOCE
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probably the best study aid available
for SAT exams. As well as Keyboard
Cadet—an interplanetary exercise
in typing techniques that is unique
in displaying proper hand/keyboard
position on the screen at all times.
THE LARGEST PROMOTION
BUDGET EVER FOR HOME
EDUCATION SOF TWARE.

In addition to advertising in all
major “buff books” and machine
specific books, Mindscape will
utilize key national consumer
magazines. Like People, News-
week, Psychology Today and
The New York Times Magazine.

ENn PRETRI Ly
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ME 30 Sxit

MusicWriter, ages 12-adult.

The advertising budget New

for launching Mindscape is
the largest ever for this
segment of the industry.

Our target audience will
be reached an average of
4.7 times. That's more
than forty-eight million
IMPressions.

To know more about
Mindscape—and the
software that challenges
the mind—call 1-800-
221-9884. In lllinois, call
1-:800-942-7315. Or you can

write Customer Service, Mindscape,

-L‘Hﬂ A

M{")‘i‘i”é"'v |

.':\:l"ﬂ!i#lf\ 'E.;'Illll'.dudlj:'ll'lm'

e ——————

60062.

already know:

the eye.

SOFTWARE THAT CHALLENGES THE MIND.

Compatible with Apple’.

Atari’. Commodore™

and [BM™ home computers.
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Inc., 3444 Dundee
Road, Northbrook, IL

But the brain as well.
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But what's really
important, what should
ultimately benefit the
computer game software
business as a whole, you

To keep kids inter-
ested in computer
games today, soft-
ware has to coordinate
not just the hand and

MINDSCAPE INC

recent convention, although he only
joined the trade group a year ago.

“l wanted to wait until I saw
VSDA was the kind of vehicle 1
could grow with,”" he says. "'l didn’t
know how long it would be around.™
He notes that he attended VSDA’s
first annual convention, held in Dal-
las in August, 1982; was at the one
last year in San Francisco, and is de-
lighted at VSDA's sensational recent
growth.

Of the several reservations Mes-
senger had concerning VSDA, one
was its relatively slow growth until
recently; another was its relatively
tight-knit management. He says that
something he realized during the
group’s lobbying campaign against
pending video legislation helped him
understand.

*I think the fact that VSDA did
not grow as fast as some thought it
would comes from the basic indepen-
dence of video dealers,™ he says.

“After all, we were in business be-
fore there was an industry. We built
this industry, mom-and-pop stores.
We went to Washington as Home
Town City, U.S.A. We confronted
the movie studios as Home Town
City, US.A.

“You're talking about people who
mortgaged their homes and got their
wives and kids to work the store. My
mother and sister are still with us,”
he says, adding that today he has 75
employees. “And I often can’t believe
I'm signing all these paychecks.

*The nature of video keeps stores
small. It’s a one-on-one, locally run
business. Most stores rent, and retail
is difficult for the larger stores to
handle.”

Still another reservation to which
Messenger admits is the feeling that
VSDA would somehow remain too
much under the influence of its spon-
soring organization, the 26-year-old
National Assn. of Recording Mer-
chandisers (NARM), often cited as
representiig only the large national
record/tape chains.

“It could get out of hand like
NARM,"” Messenger says of VSDA.
“But I think the smaller dealers still
control VSDA." To make his point,
he adds, “*‘who did you see there in
Washington camped out in front of
representatives and senators’ office
doors? It wasn’t the big chains.”

Reminded that Jim Lara, an exec-
utive with the 140-unit West Coast-
based Wherehouse Entertainment,
did testify before a Congressional
committee, Messenger admits that
both he and VSDA need to make an
accommodation with the larger retail
chains. Messenger is, after all, in the
shadow of 151-unit Becord Bar,
based here.

“They’re my friends,” he says of
Record Bar, adding that he has en-
couraged the chain's entry into home
video.

Next: How Messenger got started.
Dealer Pushes
VCR Rentals

® Continued from page 26

“This was an important discovery,
because we're in a market competing
with a lot of stores that don't have
club memberships. We wanted mem-
bership as an insurance against peo-
ple not bringing movies back,” Ball-
stadt continues. “We've found that
with members requiring no deposits,
the whole system works smoothly.”

EARL PAIGE
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AMPEX .
GRAND MASTER 456

Confidence is what you buy in Ampex Grarid Master® No other studio mastering tape is more consistent.
456. Confidence that lets you forget about the tape No other mastering tape is more available, either.
and concentrate on the job With Ampex Grand Master 456 you have the confidence
~ That's because we test every reel of 2" Grand Master  of knowing we stock our tape inventory in the field.
456 Professional Studio Mastering Tape end-to-end and  Close to you. So we’re there when you need us.
edge-to-edge, to make certain you g21virtually no tape- Confidence means having the right product at the
induced level variations from one reel to the next. The right time. That’s why more studios choose Ampex

strip chart in every box of 2” 456 prowves it. AM pE x tape over any other studio mastering tape.

Ampex Cooration « One of The Signal Companies ﬂ

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwogd City, CA 94063, (415) 367-3809
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Magnetite-12 For Talking Heads

Warner Mulling Agfa Formulation For All Cassettes

By STEVEN DUPLER

NEW YORK—Agfa-Gevaert Inc.
has racked up another point in its on-
going campaign to convince major
record/tape manufacturers of the
benefits of producing prerecorded
cassettes on its high-grade ferric
Magnetite-12  tape formulation.
Warner Bros. Records and Talking
Heads have opted to use the high-
grade tape for “Stop Making Sense,”
the group's forthcoming album, slat-
ed for Sept. 17 release.

The news comes in the wake of the
seminar on cassette quality held Aug.
22-24 at the ElectroSound Group's
Sunnvale, Calif. tape duplicating fa
cility (Billboard, Aug. 4). According
to Ed Outwater, director of quality
assurance for Warner Manufactur-

Piselli Leaves
BASF For IPS

NEW YORK—Bob Piselli, na-
tional sales manager for duplicating
products for BASF Systems Corp.,
and an instrumental party in that
company’s recent pact with A&M
Records to use BASF chrome tape
for all its prerecorded cassettes, is
leaving his post after six and a half
years to assume the position of re-
gional sales manager for Inches Per
Second Inc., the Long Island-based
manufacturer of audio and video-
cassette shells.

According to Piselli, the reasons
for his move are “many and varied.”
Though he declines to discuss details,
Piselli says he will be selling for IPS
“out of the South and Florida” and
*“trying to get around as much of the
country as possible.”

A spokesman for IPS confirms
that Piselli had “been looking around
for about a month,” and that the
agreement was made about two
weeks ago. Piselli assumes his new
role at IPS next Monday (10).

ing, there is a_chance that Warner
Bros. may turn to Magnetite-12 for
all its cassette duplication needs in
the future.

“It's definitely not out of the ques-
tion—we’d like very much to do it,”
he says. **We’'ve been discussing this
with Agfa at both the label and
Warner Manufacturing level for
some time now. Because of the high
volume of business we do with Agfa,
hopefully we’ll be able to work it out
so it becomes cost-effective for us to
duplicate all our cassettes on Magne-
tite-12.7

Outwater estimates that the cost
differential to Warner in using Mag-
netite-12 rather than Agfa 619 stan-
dard ferric tape is approximately
three cents per unit. That cost, how-
ever, must be added to the five cents
per unit additional expense of the la-
bel's new cassette shell, a modified
version of the Shape Mark 10 shell,
which Outwater describes as a key el-
ement in Warner Bros.” overall push
for better quality prerecorded
cassettes.

The decision to go with Magnetite-
12 for “Stop Making Sense,” rather
than Agfa 619 or a chrome formula-
tion, was a mutual one, according to
Outwater. “Talking Heads are a very

Lexicon Digital Reverb
At Lion & Fox Studio

WASHINGTON—Lion & Fox
Recording here has added a Lexicon
224X digital reverb unit to its Studio
A. According to chief engineer Jim
Fox, the unit is proving important in
16mm film mixing and voice-over ap-
plications, as well as standard musi-
cal applications.

Lion & Fox’s most recent project
was recording and mixing a big band
version of Datsun’s *“Major Motion™
television spots, which air nationally.
The commercials are produced by
George Callaghan of Annapolis, Md.

quality conscious and technically hip
band,” he says. ““We've been looking
for ways to improve the technical
quality of their product.

“We all agreed that the Magnetite-
12 was superior to the standard Agfa
ferric, and as far as using chrome—
well, the corporate position of
Warner Communications is not to re-
lease cassettes on chrome.

“If an artist on a WEA label is in-
terested in quality improvements as
far as cassettes, normally we come up
with some combination of shell and
tape that fits the bill. We also use
Dolby HX Pro in our duplication
process, and our policy is to run mas-
ters made from digital during dupli-
cations as well,” Outwater adds.

So far this year, Agfa Magnetite-12
has been used by Atco for Yes’
*90125" and by Elektra for Lindsey
Buckingham's “Go Insane.” It is also
used regularly by WEA for in-house
cassette duplicaion.

AES Publishing
Papers On
Digital Audio

NEW YORK—For those who
missed the first International Confer-
ence on digital audio, held by the Au-
dio Engineering Society (AES) in
Rye, N.Y. in 1982, the AES is mak-
ing available a collection of 25 signifi-
cant technical papers presented
there. Titled “Digital Audio,” the
bound volume will sell for $40 to
AES members and $75 to non-
members.

According to an AES spokesman,
the collection of papers represents
the work of the world’s foremost au-
thorities on the subject of digital
technology, and is organized into
eight categories, ranging from the ba-
sics of digital audio to more special-
ized areas such as rate conversion, er-
ror correction and recording formats.

|

4.

TOP REP—Electro-Voice Inc. named Wilson Audio Sales as the recipient of

the 1984 “rep of the year” award at its recent national sales meeting in

Granger, Ind. The firm’s Wally Wilson, right, and Chris Jones, center, re-

ceive their honors from Electro-Voice vice president of marketing Paul
McGuire.

Firm Offers New Digital
Post-Production Service

NEW YORK-—A new digital
post-production service offered by
Digital By Dickinson of Bloomfield,
N.J,, is said to avoid as many as six to
eight generation losses during the
post-production period for an aver-
age music video. According to a
spokesperson for Dickinson, the pro-
cess is relatively inexpensive, requir-
ing only a few days of JVC two-track
rental for a typical music video pro-
ject, or the 3M 32-track for film.

The technique, first used for the
Stevie Wonder production *‘Stevie
Wonder Comes Home,” consists of
cloning either a digital or analog
master digitally, preparing working
copies for the video or film house,
and using a double layback on all fi-
nal video cories. Video three-quar-
ter-inch masters are then copied with
digital audio ento VHS hi fi.

Says the spokesperson: ‘‘What

makes our way of doing digital lay-
back unique is that we always put the
video in the last position with the
lockup equipment, never in master
position, thereby avoiding any video
machine noise in the audio tracks.”
(Continued on page 31)

Digital Recorder
At Audio Affects

LOS ANGELES—Audio Affects,
an audio rental company here, has re-
ceived a Mitsubishi X-800 32-track
digital recorder from Digital Enter-
tainment Corp., making the firm the
first rental company in Los Angeles
to offer the machine to clients.

Audio Affects already carries a full
line of Mitsubishi products, ranging
from mastering delays to CD players,
and including the X-80 two-track
mastering recorder.

HIGH QUALITY
BULK AUDIO TAPE.
CONSISTENTLY.

Sunkyong's SKX bulk audio tape gives you
everything a professional needs—consis-
tently high quality, reel after reel after reel.
We can olfer this consistency because our entire
guality control procedure is under one roof. Ours!
The fact is, we manufacture every single component
ourselves, from the polyester base film to the label. No
cutting corners, no cutting costs.
And we have the resources to back up our claim. We're one
of the largest companies in the world outside the United
States, with 1982 sales of over $6.2 billion.
[f you'd like to know more about our super quality SKX or our
other bulk audio tapes, gives us a call. Sound us out.

=39

17106 S. Avalon Blvd., Carson, CA 90746 (213) 377-5010
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AGFA
magnetitel2
the first cassette
duplicating tape with
cleaner, fuller sound,

more output at

mid-range, super highs
and lows—plus unmatched
versatility and

tremendous enhancement
capabilities.

MAGNETITE 12/ MAGNETIC TAPE DIVISION AUD'D
AGFA-GEVAER 75NORTH STREET, TETERBORO, N.J. 07608 (201) 288-4100
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. NewProducts

Amek Consoles Inc. introduces the Matchless series of 24 buss audio con-
soles. Standard features include four-band EQ with swept mids and selec-
table Q, eight sends, eight returens, eight mono sub-groups, two program-
mable mute groups and line return facility through the monitor section
during remix. A scaled-down version of Amek’s Angela series console, the
Matchless uses the same circuit design and many of the same features,
but in a smaller package. Retail price for the standard Matchless 26/24
desk is $19,950.
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SCl-coustics Inc.’s IMX Dimensional Enhancer is a psycho-acoustic signal
processor that is said to analyze the characteristics of the original record-
ing and process the signals to retrieve the depth, dimensionality and ambi-
ence present in the original performance. It does not require the use of
additional speakers for a hi fi system, and its proprietary circuitry is said to
accomplish its purpose through the use of continually variable phase ma-
nipulation, frequency tailoring and selective amplitude changes. Retail
price is $169. SCl-coustics is located in Washington, D.C.

Pro Audio/ Video

CONTRACTOR FOR COUNTRY FESTIVAL

Steed Styles Jamboree’s Sound

By EDWARD MORRIS

NASHVILLE — Even after three
years on the job, Vince Steed says it
takes a lot of calculation to blast out
just the right sound to the more than
50,000 country music fans crowded
into a “bowl" scooped out of an Ohio
hillside. His company, Monaca, Pa.-
based Steed Audio, has been the main
sound contractor since 1983 for Jam-
boree In The Hills.

The gigantic outdoor festival is
held the third weekend of each July
at Brush Run Park in St. Clairesville,
Ohio. This year's edition of the two-
day event (Billboard, July 28) drew
more than 57,000 ticket-buyers to the
150-acre stage-and-audience site.

Discussing the sound problem,
Steed notes, “The lay of the land is
pretty difficult. It has a fairly fast rise
to it. And it is a very wide area—the
sound has to cover 180 degrees. In
the last two years, we've started
stacking the equipment higher.”

An added problem, according to
Steed, is that festival-goers tend to
put up tarps to protect themselves
from the sun and still expect to hear
the sound clearly. This year, he
points out. the temperature was mod-
erate, but in previous years there
have been layers of hot air over the
concert area that the sound has had
to battle.

“The Jamboree officials have
picked the third weekend in July to
hold the festival because it is usually
the driest weekend,” Steed notes.
“But it's also usually the hottest
one.”

Steed Audio uses the Thursday be-
fore the festival's Saturday start to set
up the basic sound system and Friday
to do the system aiming and the in-
terfacing with the radio truck that

NEW YORK

Several projects are underway at Planet
Sound. Jack Nuber 1s mixing Soul Jahs for
CYF Records, with Tom Durack assisting.
Giorgio Gomelsky and Andy Heermans are
producing Peter Arvind Kincl, with Heer-
mans doubling at the board. Producer Trevor
Gale 15 laying overdubs for Cookie Watkins,
with Rick Keer at the board and Randy Low-
man assisting. Mario Sprouse 1S producing
Tonnia Silicato for Gentle Doves Music. with
Kerr engineering and Richard McLean assist-
ing. Producer Jon Grosshard is finishing
tracks for former Village People vocalist Victor
Willis, with Heermans at the console.

Diane Bryant is laying tracks at Park
South, with Tom Christopher producing and
Atec Head at the board .. .Several artists
practicing their craft at the Songshop. Scarlet
Rivera is working on new material with pro-
ducers Jeff Taylor and John Belliveau and
engineer Wayne Vlcan. Cameo members Da-
mon Mendez and Arnett Leftenant are
working on solo material with Vican at the
board. John & Ed Palermo are mixing tracks
for Solar/MCA artist Carrie Lucas. Willie Co-
lon is doing vocals for a forthcoming album,
with Sammy Velaquez at the board. And pro-
ducer Joel Diamond is working on new mate-
rial for Julio lglesias with engineer Frankie
Quinn.

Four artists have projects underway at Sky-
line. Burning Spear 1s mixing his latest al-
bum. with help from engineer Jack Nuber and
assistant David Young. Newly signed EMI act
the Uptown Horns are working on their debut
album with producer Mike Thorne. Carl
Beatty 15 behind the board, with help from
Young. Grand Master Flash is co-producing
his first Elekira/Asylum album with Gavin
Christopher. Engineers are Dave Ogrin,
Hugo Dwyer and assistant Roger Moutenot.
And poet John Giorno is cutting tracks for his

Studio Track

own poetry label. Arthur Payson is at the
board with assistant Mario Rodriquez.

LOS ANGELES

Willie Nelson and Kris Kristofferson are
mastering songs for their “Songwriter” sound-
track at Capitol. Booker T. Jones and Danny
Lawson produced the Columbia album. with
Alex Vertikoff and Wally Traugott eng-
neering. And Steve Miller 1s mastering his
next album there witn Traugott at the board
... Dolly Parton 15 laying vocal tracks for
“The Kenny Rogers & Dolly Parton Christmas
Special” at Group IV. Composer/arranger Al-
lyn Ferguson is faying tracks for the new
"Pastiche” album with Tadao Terajima there.
Dennis Sands 15 engineering the project with
help from Andy D'Addario.

TV tough guy Mr. T 15 working on his CBS
debut at Hit City West with producer/arrang-
er Patrick Henderson and engineer Joel
Moss. Steve Jones is there recording demos
for Warner Bros., with Glenn Feit producing
and engineering and Kathy Botich assisting.
Laurin Rinder is producing Runner's EP for
the newly formed Prologue label, with Feit mix-
ing. Wall Of Voodoo 15 also there, producing
its next project with engineer Avi Kipper and
assistant Bruce Rockwel. And local group
the Modsters are completing an EP for inde-
pendent release. Feit is co-producing with the
group; Botich is assising.

NASHVILLE

The Charlie Daniels Band is laying tracks
for its upcoming album at Woodland Sound
with John Boylan producing, Paul Grupp en-
gineering and Ken Criblez backing up.
Dwayna Litz s laying tracks with producer
Bill Walker, engineer Tim Farmer and assis-
tant Frank Overall. In the studio’s mastering
facility, engineer Denny Purcell has just com-
pleted albums for Barbara Mandrell and Earl
Scruggs.

OTHER CITIES

Michael “Spaceman” Jonzun I1s mixing
tracks for his upcoming Tommy Boy album
“Split Second™ at his own Mission Control,
on the outskirts of Boston. Sidney Bruton is
engineering with help from mixdown engineer
Ed Stasium . . . Dolphin Records artist Tom-
my Keene is working on his second album at
Reflection Sound in Chariotte, N.C. Don
Dixon and T-Bone Burnett are producing
... In Chicago. Alligator artist James Cotton
is working on a blues/funk album with label
president Bruce Iglauer producing at Street-
erville. Justin Niebank is at the controls.
Labeimate Son Seals has tracks in progress
there, as does Clifton Chenier. Iglauer is pro-
ducing both projects, with Niebank at the
board. Also there. Loveship is working with
producer Paul Gibson and engineer Gus
Mossler.

Todd Baytee is working with producer Rick
Holton at Dallas Sound Lab ... In Beach-
wood, Ohio, Oroberos is completing its debut
album with engineer George Sipl at Beach-
wood Studios. And Champion s there work-
ing on demos with producer Tom Cossie and
engineer Sipl . . Rudy 1s mixing tracks for his
RCA Latn debut at Fort Lauderdale’s New
River. Eric Shilling 1s at the board with help
from John Slywka. Discos CBS group Miami
Sound Machine is also working on an album
there, with Shilling sharing board duties with
Barry Mraz and assistant Ted Stein.

At the newly opened Sound Summit, Lake
Geneva, Wisc., the Kind are mixing a single
for 360 Records with engineer Phil Bonanno.
And the Bad Boys are laying tracks there with
producer/engineer Paul Klingberg.

All material for the Studio Track
column should be sent to Kim Free-
man, Billboard, 1515 Broadway, New
York, N.Y. 10036.
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picks up the festival for live broad-
cast over WWVA Wheeling, W. Va,,
the Jamboree's home station.

This year, the sound company’s
four-man crew had to work with 18
headline acts and several “fill
bands.” Down time between these
acts was held to approximately six
minutes, according to Steed. At the
end of the second day. he says, "We
were behind only 16 minutes™ in
stage changes. Some of the supple-
mental front sound system was pro-
vided by Brighton Sound of Roches-
ter, N.Y.

Main equipment for the Jamboree
sound setup included a Yamaha PM-
2000-32 console, two BrookeSiren
System FDS-340 four-way cross-
overs, two Klark-Teknik DN27A
graphic equalizers, three Ashley SC-
50 limiters, two Lexicon PCM-41
digital delays, two Yamaha R-1000
digital reverbs, a Yamaha E1010 ana-
log delay, a Yamaha YDD-2600 Pro
digital delay, an AudioArts paramet-
ric equalizer and a Yamaha M-916
console as a supplement for the fill
band mix.

Comprising the house speaker sys-
tem were Eastern Acoustic Works
(EAW) subwoofer cabinets, EAW
mid- and low-mid cabinets, Yamaha
and JBL high horns and tweeters,
Yamaha power amplifiers and AB
and Crown power amps
(subwoofers).

Improvements In
Supershooters

NEW  YORK—NEP  Super-
shooters I and II1, part of the mobile
arm of NEP Communications Inc.,
have completed equipment updates
that will add to their state-of-the-art
capability, according to Joe Balkan,
Supershooter vice president and gen-
eral manager.

The improvements include the re-
placement of a Chyron 4000 charac-
ter and an early version of Chyron’s
4100 character generator with two
new Chyron 4100 character genera-
tors in Supershooters II and III, as
well as modifying studio-type equip-
ment for mobile use.

According to John Ukleya, NEP
Supershooter unit manager, “The
new Chyron 4100 is a tremendous
advance. Winchester disk-driven, it
provides greater storage and rapid re-
call of multi-mode graphics. In fact,
it's twice as fast as what we've
worked with previously. Another ad-
vantage is its digitizing tablet that
makes its own logos and shapes.”

The monitor system was made up
of a Hill 24x8 monitor console, four
Klark-Teknik 30/30 stereo graphic
equalizers, four Steed Audio BM-1
bi-amp floor monitors, six Yamaha
S2115H floor monitors, two Yamaha
cross-stage monitors, two EAW
drum monitors, and AB and Yamaha
power amplifiers.

Microphones included eight Shure
SM 58s for vocals, Nady 7000s with
Shure heads for wireless vocals,
Shure SM 57s (guitar amps), Brooke-
Siren direct boxes (for electirc bass,
Rhodes, DX-7, Prophet 5, Korg, fid-
dle and mandolin), direct out (Ya-
maha CP-70), EV RE-20 (bass
drum), Shure SM 57 (snare drum),
EV CS-15 (hi hat), two Sennheiser
421s each (for high rack, rack toms
and floor toms), two AKG 4l4s
(over heads), AKG D-12 and/or di-
rect box (acoustic bass).

Firm’s Digital
Post-Production

® Continued from page 29

Dickinson plans soon to add in-
house digital layback onto one-inch
C-format broadcast tape with the ad-
dition of Ampex VPR-3 video equip-
ment, as well as an audio editing ser-
vice for video with an electronic
editor that will allow electronic edit-
ing of digital audio with picture to
follow. “This would allow the editor
to actually see where his audio edit
points lie in the picture frame,” says
the spokesperson.

Cnlnr SEParatiunﬁ

A

Jacket Fabr

2832 Spring Grove Avenue
Cincinnati. Ohio 45225
{513)681-8400

INTRODUCING

STUDER: A 80 MULT, A810', 2 TK, A 880,

RAWLSTON RECORDING STUDIO

FEATURING: NEVE 8068 CONSOLE, considered the best recording console ever made.

2 TK, UREL: 813 B- MONITORS

ALSO FEATURING: EMT REVERB, 2 LIVE ECHO CHAMBERS, 12 (DYNAMITE/KEPEX 11)
NOISE GATES * 11 COMPRESSORS & LIMITERS, API 550a/PULTEC & UREI EQ’S,
EVENTIDE 2016 PROCESSOR, AMS FLANGER PHASER, PRIME TIME 11, 2 ROLAND SDE
3000 DELAYS TUBE MICROPHONIES 47°S, 49°S

PLUS: DMX & LINN DRUM MACHINE, YAMAHA DRUMS, YAMAHA C7 GRAND PIANO
» OB/8, YAMAHA PF15 ELECTRIC PIANO, DX7, SVT BASS AMP, ROLAND GUITAR AMP.

1271 FULTON STREET, BROOKLYN, N.Y. [1216(212) 622-0010, 783-2542

]

. BROOKLYN'S NEWEST
- AND BEST RECORDING
COMPLEX
ACQUSTICALLY LIVE!

| THE MUSICIAN'S STUDIO
AT AFFORDABLE PRICES

31
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VIDCOM INTERNATIONAL °84

creating a new world of opportunity

VIDCOM
INTERNATIONAL °84

Palais des Festivals, Cannes

October 13th to 17th

For ten years, VIDCOM has
been the one programming
market that has successfully
brought the international

television and film

—music video programming

is skyrocketing in popularity and
market importance

—the major motion picture
studios are actively seeking non-
theatrical programming to sup-
plement their dwindling libraries
of feature film releases
—new distributors of
video programming are
being formed on an
almost daily basis.

And the engine that
drives the ongoing home
video explosion— VCR
penetration—grows steadily
with every passing month.
With all of this in mind,
participation in VIDCOM is
a must for the competitive

industry together
under one roof,
creating an un-
equalled forum for
buying, selling,
licensing and mer-
chandising home
video programming.
Little wonder, then,
that VIDCOM has be-
come one of the world’s
foremost home video
program marketplaces
and a truly international
crossroads for the
film and television

- program-

industry. /’) : ming com-
This year, more pany. Your
than ever before, product will
participation in receive ex-
VIDCOM In- posure in a
ternational is market with

of the utmost / _ . B : : i’/ .representa-
importance to / (/L . AT S i VS ez e tives from
the successful \“ ' 8/ : over 50 countries and 785
programming com- telecommunications and
pany. Consider the e film companies: in all, a total
industry for a moment: T of well over 12,673 participants.

—ancillary rights play an Exposure at VIDCOM ’84
increasingly large role in feature creates contacts, negotiations, dealmaking
film financing and, most importantly, profits.

—tape and disc revenues now Excellent booth locations are available im-
account for 12-14% of feature film mediately. So call VIDCOM International
revenues and will generate upwards W, - at the ruumber listed below and enter a
of 18% by 1988 (source: the Yankee new world of opportunity: The world of
Group) VIDCOM International ’84.

NORTH, CENTRAL & SOUTH AMERICA Perard Associates, Inc. (Syosset Office), 100 Lafayette Drive, Syosset, NY 11791,
Tel: (516) 364-3686, Telex: 685 2011; Harvey SESLOWSKY, Director; Chuck GELINI, Director of Sales; David JACOBS, International
Sales Manager ® U.K. International Exhibition Organisation Ltd., 9 Stafford Street, London W1X 3PE, Tel: (01) 499-2317,
Telex 25230 MIP-TV MIDEM LDN; Peter RHODES, Sales Director ® JAPAN Intercommunications (Japan) Inc., Eiraku Bldg.,
1-13:9 Ginza, Chuo-Ku, Tokyo 104 Japan, Tel: (03) 562-4781, Telex: J 32194 INCOMTYO; Kozo YAMAMOTO, Director ®
ALL other countries MIDEM Organisation, 179, avenue Victor Hugo, 75116 Paris, France, Tel: 505 1403 Telex: 630547F MIDORG;
Bernard CHEVRY, Commissaire General; Bernard LEMAIRE, International Sales Manager

Please send me the VIDCOM information which I understand places me under no obligation.

Name
Title Company
Address
Country Tel: Telex:

Please return coupon to Perard Associates, Inc., 100 Lafayette Drive, Syosset, NY 11791 B8 ‘84
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BILLBOARD CLASSIFIED ADVERTISING SECTION

To order an ad...c. ‘:k the type of ad you want...

[] Reguiar classified (ads without borders): $2.00 per word, per
insertion. Minimum ad order, $40.00.

[] Display classified (all ads with borders): $68.00 per column per
inch, per insertion; 4 insertions $62.00 per; 12 insertions $58.00
per; 26 insertions $55.00 per; 52 insertions $45.00 per. Price
discounts are based on insertions in consecutive issues.

[J Reverse ad (display ads only): add charge of $6.50 per insertion.
[J Bosx Number c/o Billboard: add service charge of $6.00.

Check the heading you want...

[J Help Wanted [] Position Wanted [] For Sale []J Wanted to Buy

[0 Used Equipment for Sale [] Golden Oldies [J Comedy Material

[J Distributing Services [] Video Hardware [ Computer Software

[J Business Opportunity [] Schools and Instruction [] Video Software

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Your Name

Company.

Address

City State Zip

Telephone

Please fill in the information below if you wish to
charge the cost of your classified advertising.

] American Express [] Diners Club [] Visa [] Master Charge

Bank # Credit card #

Expiration date

Your signature

Need to get your ad in fast? Call Jeff Serrette...
In NY State phone 212/764-7388...0utside N.Y.

State phone toll free 8(0(/223-7524.

TAPES

ay¥vod1118 'v861 '8 Y3gWILd3S

BLANK AUDIO
& VIDEO CASSETTES
20TH ANNIVERSARY
CHEAPEST PRICES IN TOWN.
* Audio casseltes ¢ Video cassettes
° Mastering tapes # 8 tracks
Don't delay—call today!! For more information:
Andol A

CASSETTE TAPE

SECURITY DEVICES

DESIGNED FOR RETAIL OUTLETS
EASY TQ USE IN EXPENSIVE

Products, Inc.
4212 14th Ave. Brooklyn NY 11219
Call Toll Free—(800) 221-8578
N.Y. Res. (212) 435-7322

WHY PAY MORE ?

cassette sstrk blanks, 3m tape

1-45 cass 65 8tk 89
46-60 . cass 74 8trk 97
61-80. . cass 80 B8irk 106
81-90 cass 90 Btrk 115

CASSETTE & BTRK DUPLICATORS. CUSTOM
DUPLICATIDN. SHRINK WRAP & LABEL ADD 45¢

TRACKMASTER'INC

1310 South Dixie Hwy. West
Pompano Beach Fla.33C60

Tel: {305) 943-2334

GOLDEN OLDIES

45 RPM RECORDS
THOUSANDS IN STOCK

s, Bis
RECORDS UNLIMITE
TS84 Belair Ad., Baltimare, Md 21238
(301) BEZ-2262

DISCOUNT OLDIES
BY PHONE
MAIL ORDERS ALSO ACCEPTED
215-649-7565 - SAME DAY SERVICE
SPECIAL DISCOUNTS TO RADIO STATIONS

SEND $2 FOR CATALOG -

OVER 10,000 OLDIES

DISCOUNT OLDIES

BOX 77-B, NARBERTH, PA 19072

RE USEABLE & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—
CONTACT

C& D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE kY 42240

502/885-8088

SCHOOQLS &
INSTRUCTIONS

Ar

J S J DISTRIBUTORS

5570 W. Belmon, Chicago. IL 60634
(3137) 7BE-4444

NOW
(It’s free!)
TO
PLACE
YOUR
AD!

TAKE ADVANTAGE OF
ROCK % SOUL
PRICE WAR!!

Lowest prices. ever!

$1.99-52.39
53.99-54.80
53.99-54.44

Top 12 inch
Top LPs.
Top Latin

Blank Tap=s. Audio &
Video at Special Prices!

470 Tth Ave.
{Bet 35th & 36th Sts)
MNew York City

(212) 695-3953 or 3854
(No Mal Orders)

{212/ 764-7388
in N.Y. State)

Call Jeff Serrette today
—(800) 223-7524 (NY
residents dial 212-
764-7388).

Michael Jackson ‘THRILLER'

t-shirt $ 9.50 ea.
sleeveless $ 9.50 ea.
jersey $11.50 ea.
button $ 1.50 ea.

Add $1 per order for shipping.
CATALOG $ 1.00
WHOLESALE {NQUIRIES WELCOME
Quality Promotions
670 E Thrd Ave , Ste #800BB
San Mateo, CA 94401

Graflinger Str 226  Postfach 1525
D-8360 D'dorf/ West-Germany
Phone (0991) 22071 Telex 69780

Wa are spacialized in exporiing all
aerman labels, Independent and major

companies (45,127, L3 and Compact) !
Retall orders handeled preferred!
Weekly new raelease informations!

Call us or write for detailed stock-lists
and shipping informations We want to
service all your european import needs.

QUANTITY AND QUALITY
PHOTOS

1000 B&W 8x10 a5e
1000 COLOR 8x10 75¢
C

ALL
716-856-5438
or
SEND TO:
J. ROCCO/D & D PROCESSING

148 VIRGINIA ST
BUFFALO NY 14201

SAM ASH STORES

MAIL ORDER SERVICE
Deal with the professionals. N.Y.C.'s larg-

est inventory and best prices on musical
instruments, sound and recording gear.
1-800-645-3518
N.Y. State 1-800-632-2322

LARGEST SELECTION
OF CASSETTES & iLP'S
Low prices - same day service - Qwip ser-
vice available. Full line of blank tapes/vid-
eo tapes plus over 20,000 single titles. Send
$2.00 for 92 pg. catatog or call Bob:
California Music
2933 West Pico Blvd.
Los Angetes, CA 90006
(213) 733 1181

CASSETTES!
CASSETTES!
CASSETTES!

Budget line - First quality
Cut outs LP's and
Cassettes
Misprints - Cassettes only

Biggest selection in the
country
Immediate delivery from
stock
Write or call for catalog and
price list

Video Warehouse, Inc.
P.O. Box 1181
Neptune, NJ 07753
(201) 571-9696

Ask about our deal on pre
recorded video tapes with
top artists to retail for $9.95

58.98 LIST
iPs B CASSETIES
A5 L 5 54,77

OF CALIFODENIA,
Phore: 800 Re
In Colf. BOO &

While Other People are raising their
rices, we are slashing ours. Major la-
Kel 1.P's as low as 50¢. Your choice of
the most extensive listings availahle.
Send $5.00 tor catalogs.
Scorpio Music
Box 391-BC
Bensalem PA 19020 USA

OVER 150 T.V.
TITLES

Are among the more than 3,000 budget
Album, 8-Track and Cassette titles in stock.
Call or write for our free giant catalog.
RECORD-WIDE DISTRI ORS, INC.
1755 Chase Dr.
Fenton (St. Louis) MO. 63026
(314) 343-7100

DISTRIBUTOR
WHOLESALE ONLY
We are specialists on: 12" records,
blank audio, blank video, video
games, movies accessories . ..
Weekly sales sheets.

STRATFORD DIST. INC.
86 Denton Ave.
Garden City Park, NY 11040

212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

ATTENTION
DEALERS!
Lowest prices on current LP’s,

12", 45’s, tapes, blank Video and
accessories. Special attention to

same day UPS orders.

Free locale deliveries.

CAlL:

GLO MDSE. CORP.
212-706-0515

Budget Cassettes
Rock - Pop - Country -R & B
Classical - Jazz - Children
Call or wnte for catalog:
Golden Circle Inc.

45 Jetferson Street Stamford, CT 06902
203-325-2436

PROMOTION AL
SERVICES

MUSIC BUSINESS CAREER

A CAREER PROGRAM IN MUSIC: course
includes recording studio; concert and
video production; artist representation
and management; retailing and
wholesaling; record promotion and
marketing, copyright and music indus-
try law; songwriters and music publish-
ing, and more. Employment assistance.
Accredited Financial aid available.
Write or call toll-free for free brochure
and career guide MUSIC BUSINESS IN-
STITUTE, Deptl. B, 3376 Peachtree Rd,,
N.E., Atlanta, GA 30326.
800-554-3346

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering.
t213) 666-3003. 1831 Hyperion, Dept. D. Holly-

wood, CA 90027.

RECORDING STUDIO
FOR SALE

ACTIONAMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette

at (800) 223-7524.

MAJOR STATE OF THE ART
24 track recording studio package includes
large building on 2/3 acre near N.Y.C.
Neve Studer equipment. All fixtures and
furnishings. Turnkey operation.
Serious inquiries only. Call:

MIKE

(212) 242 3900

SONGWRITING

1850 Lihan Bireel; #4348 San Franchoo, CA A2

Tebaphona: {415) 381-018%

Wae bring your songs to life inexpensively with
top session players from THE DOOBIE BROS,
BOZ SCAGGS, THE JACKSONS, GEORGE
BENSON, etc. Call, write for free sample tape

MOONLIGHT DEMOS

213 893 0257 or 665-7464 ¢ 5313 Bakman Ave
Box 124 @ No. Hollywood, CA 91601

COMEDY MATERIAL

SONGWRITERS

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O'Liners,

1237 Armacost, # 6-F, Los Angeles, CA 90025.

Hundreds renewed again! Funniest service
available. Free sample! Write on station letter-
head to: Contemporary Comedy, 5804-A Twine-

ing, Dallas, Texas 75227,

NEW! CHRISTMAS
CONCEPTS.

Christmas commercials sound great with
brand new music from Pat Patrick Produc-
tions: 25 Christmas jingles with exciting vocals
and pop arrangement @ over 100 cuts in the
entire package.

Call collect:
(615)327-0520

PROFESSIONAL
SERVICES

AUDIO DISC MASTERING
Mid-west's newest Neumann Transfer Sys-
tem is now open for your highly special-
ized needs. Same day service. Call or
write for detaqils.

Precision DisC Works
932 W. 38th Place
Chicago, IL 60609

(312) 225-9147

Overseas representation for your company/
artists in Europe. Bi and tri-lingual staff
available to assist you in translations, licens-
ing, tour coordination, interpreters, etc.
Contact:

Joe Sunseri

Henry-Budge Strasse 67
600 Frankfurt aM
W. Germany
Tel. 49-069-560-1272

WwWWwWWw.americanradiohistorv.com

ITALIAN, FRENCH, IMPORTS. 12" LP',
tapes, compact disc. Largest and newest selec-
tion. Ask for free catalog. Revival Enterprises,
(305) 325-9272. 1852 N.W. 20th St., Miami, FL
33142

BUDGET TAPES AT SUPER PRICES

» MIDLINE

o CLOSEQUTS

* IMPORTS

* SURPLUS

* EXCLUSIVE PRODUCT

* CHRISTMAS SPECIALS
Free catalog availabie lisiing hundreds of tties—
cassettes and LP's.

Scott Distributing Corp.
4247 Austin Blvd.
Istiand Park, NY 14558
(516} 432-1234

TALENT

WORLD FAMOUS PSYCHIC
& BUSINESS CONSULTANT
DAVID GUARDINO

Mr. Guardino specializes in
psychokinesis: being able to
influence people and events
from a distance. He has been
interviewed numerous times

on radio and TV. He is
available for interviews.

Please call: (702) 386-0702
(702) 386-0827
(615) 970-2448
David Guardino Enterprises
P.O. Box 880
Lenoir City, TN 37771

DANCE FLOOR

(1A B8 E RS S SN SN S

x THE MUSIC SERVICES

¥ MODULAR LIGHTED DANCE FLOOR *

& Controliers, Gyro lites, Rain lighting, mirror X
balls, strobes, rotators and fog machines. »

Call or write:
X MUSIC SERVICE *
& 327 S. Miller Rd., Akron, OH 44313 %
(216) 867-1575 *

'SR R RS RS0 8 &
(Continued on page 38)
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38 e Continued from page 35

REAL ESTATE

CINCINNATI
BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park- 3 ol
ing, 30,000 ft. of well planned & beautiful offices. On bus hartu e LY L P
stop. Below market rental or sale. Immediately available I 2R R 2R SRR SRS
Ideal for distributors, volume mail users, publishers, as- $AVE MONEY *
sembly, printers etc. For details call: Up to 20% off wholesale lst prices on %

BOXES FOR
AUDIO & VIDEQ
AMERICA'S LEADING
BLANK TAPE & ACCE

sanasas buttons. buttons. BUTTONS! aassa
Ordera $500r S 100 Balten Master sampier pa 1o see all 1he
newes! of our 60,000 designs’ We re the world s largest
dist of ncensed and novelty pins witn over 100 new
designs waskly! We lake tull returns and even take ret Jns
ofother buttoncompanies Stutt yougot sturkwith' It you re
paying more than 40¢ per button you ‘e getting ripped eftit
Kigs that can t swing 8 98 for anip « an attord a buck for a
button Ask for our 83 catalog NOW!
« Bulton Master. PO Box 129 Briggeport PA 19405
1-(800) 523-1197-(watlomall 1 you dont have a phone
1-(215) 277-1966-(PA] directory hsting of buSiness

card —don ! waste your hime

LA AL R R R R Raasaadinnannpal

POSTERS, BUTTONS
& T-SHIRTS
P T
et

Maxell » Discwasher « Memorex « TDK
Recoton » Sony » Koss * Scotch » Fuji
Eveready » BASF » Allsop » Savoy
Audio Technica * PD Magnetics
Duracell » Amaray * Wico * and
many more!

24 Hour Freight
Paid Service

* Free Mailing of
Extra Profit Times

pllipa g officially licc::?sled R&l} rg\lerchandise * POSTERS Deaters Only
alog available » = Send or Call Tall Free for Your
West Shell Ferd Clemen Call now: * Rock Posters B i
| rearons ) 513-721-4200 1 800 322 8000 (outside MI) » ZAP ENTERPRISES

1251-3 frolo St.
Los Angeles, Calif. 30006
(213) 732-3781
DEALERS ONLY

or
(313) 666 4594
National Trends, Inc.
7350 Highland Ave.,
Pontiac M1 48054

Dealers only

ok ok ok ok ok ok ok Rk ok Rk

"UNIQUE OFFERING TO musicians/artists/
photographers. HUGE converted dairy barn for
sale. Six acres upstate NY. Complete living
quarters, two kitchens, four guest rooms, stu-
dios, active darkrcom and gallery. Overall
acoustically superior. Another 34,000 cubic feet
within barn ready for conversion. SERIOUS
ENQUIRIES ONLY." $120,000.00. Box #7572,
Billboard Magazine, 1515 Broadway, New York,
NY 10036

ACTIONANART

The results are fast. The

SPANISH VILLA/PROFESSIONAL
24 TRACK RECORDING AND
VIDEO STUDIO FOR SALE

Security gated estate, manicured lawns,
just 12 min. from Sunset Bivd. and Belair,
mirrored and equipped gym, wine cellar,
spectacular master bedroom suite. sur-
rounded by spacious ltalian tiled balcony
overlooking wooded vistas and night
lights. Secluded pool and spa, great exist-
ing finance. Price: $1,690.000. of trade eq-
uify on property here or abroad. Call:

ok ok ok ok W W

xyxxxx

¥ e e ok ok e de e o e e
* T-SHIRTS

* S0 MEW ¥ i

45 EVERY 80 [
LIBER-TEES
( 21-6507

MUSCLES * RECORD PRESSING

SERVICES

RECORD PRESSING

Mid-west's newest and finest record plant

INQUIRE ON STATION

Marilyn Mandel

reach is vast. And the call is (818) 990-3131 i%%d%iz]ing IC;‘I C}Jstl()n! pressidn_g, 7", 10", LETTERHEAD:
free! To place a Billboard Buddy Bernard’s - Colored viny! picture disc — cus-
Classified ad, call Jeff Serette White House Properties g’e':i‘ﬁf\’lgcr])‘gggg-’l’ffsrmﬂﬂ ‘:r%rllfnd_ com- RECORD SOURCE
at (800) 223-7524. For more information, contact: INTERNATIONAL
Lenny Eames 1515 Broadway
Precision Record Labs Ltd. New York, NY 10036

ELECTRONIC ENGINEER: HIGH-SPEED TAPE DUPLICATION

BONNEVILLE MEDIA COMMUNICATIONNhas an immediate opening for an Electronic Engineer
for our High-Speed Tape Duplication facility. This is @ new position. We are expanding our staff Cet O Thsslﬁsh Teack
in the pursuit of excellence in tape duplication. This position requires a BSEE degree or equiva- et On The Right Track—
lent technicat background plus 3-5 years experience with professional audio equipment and/ S:’”ui'g‘{;i;:s‘!r":‘:is POSITION WA NTED
or high-speed tape duplication equipment. Experience with Gauss or other loop-bin duplica- o - )

A L B » f ; e buy your overs an movies.
Tor_systems_ is very desirable. lExce!Iem self monvqnon and self mcncgement'skllls are required Must have original jackets—no quantities t00 y Road Manager/Sound mixer seeks position with
as is an ability to work well with people The ability to demonstrate a professional track record Call: large management or production company. 7 yrs.
of accomplishment is required. A very complete resume which details specific areas of exper- The VideoaT;'ack Inc exp., conscientious. NY based. Will consider

tise and interest is expected. Prospective candidates please note that all engineering and (617) 894-4800 (;.iays.) west coast reloc. Contact: Rick Williams, (203)

production areas are designated "NO SMOKING™. after 8 p.m.—(617) 963-6419. 426-8680.
Please reply to Ellen Richardson,

Director of Human Resources,
Bonneville Media Communications
130 Social Hall Avenue,

Salt Lake City, Utah 84111.

“AN EQUAL OPPORTUNITY EMPLOYER”

ATHLETIC WOMEN and more! Custom work,
all ratings. Unique & Unusual service. Info:
$5.00. VORTEX, P.O. Box 5044-248B, Thousand
Oaks, CA 91359.

521 W. 26th St.
Chicago, IL 60616
(312) 225-9117

RUN YOUR CLASSIFIED ad in America’s #1
Consumer Music Magazine. ABC audited, $1.50
per word. Display $110.00 per column inch. Ma-
jor credit cards accepted. Call Cindy. Musician
Magazine. (617) 281-3110

BUSINESS OPPORTUNITY

DISTRIBUTOR
WANTED
Looking for an exclusive dis-
tributor in USA to handle
stacking cases for compact
disc.
Please call or write:
Pierre Boivim
(514) 354-5770
Music Expert Inc.
9400 Parkway St.
Ville D’Anjou, Montreal
H1J 1N6 Canada

RECENT GRADUATE MCGILL
UNIVERSITY
Master of Music in Recording
Seeks production or engineering position
Versatile in all idioms
Serge Perron
3680 St. Urbain, Apt. 32
Montreal, P.Q., Can., H2X 2P2
514 845 8576

IF YOU HAVE

A GREAT RECORD
but low budget to make a music clip in Video
or film—call us. We will work with you on a
cooperative basis.

Contact
Beckman/Bensimon
Film - Video Productions
Attn: Michael Beckman
212 620 0933

BILLBOARD RADIO JOB MART

ADDRESS ALL ADS: JEFF SERRETTE
Wnu:vd Job Mart. 1515 Bmdwal ‘uew York

GENERAL MANAGER
WANTED

Four store record chain
seeking general manager.
If you are lazy, not aggres-
sive please do not apply.

Starting salary $20,000.

Please send resume to:

WANTED RETAIL
RECORD MANAGERS

SEPTFMBER 8. 1984, BILLBOARD

Starting salary $15,000 plus
— refail experience only
— room for expansion —

$100,000 WANTED Public Company seeks asso-
ciate publisher to have equity and assist in the
expansion of a proven trade publication. Send

+ Position wanted

Established New Jersey high speed
cassette duplicator seeks aggressive
salespersons to solicit custom cassette
duplication and packaging accounts
within the Northeastern, Mid Atlantic
and Southeastern regions. Must have
previous sales experience. Knowledge
of the music, digital and spoken word
industries a plus. Compensation in-
cludes salary, commission incentive
and expenses. Send complete resume
detailing past experience and salary
history to:
Al Santoro
PSI Industries
135 Ludlow Ave.
Northvale, NJ 07647

candidate should have a mini-
mum of 2 years retail manage-
ment experience, 2 years supervi-

sory experience, competent in
staffing, problem solving, and
making sound financial deci-
sions. Send resume to:

Box #7569
Billboard Magazine
1515 Broadway
New York, NY 10036

MAINTENANCE ENGINEER

To build and maintain record
ing studio in Tampa, Fl. area
First 6 to 8 weeks to be spent
in Southfield, MI., at corporate
headquarters. Salary $18,000
to $20,000 plus major benefits

Send resume 1o

Ronrose Productions
29277 Southfield Rd
Southfield Ml 48076

Attn: Mr. Don Wooster

RECORD SALES
REPS WANTED
Established importer of classi-
cal and international record-
ings is seeking additional sales
people. All major market territo-
ries. Excellent opportunity for
supplemental income for those
already selling non-competitive
lines.
Send resume to:
Box #7571
Billboard Magazine
1515 Broadway
New York, NY 10036

AREA REP WANTED By major Publisher in
the Prestig. Music & Entertainment industry -
Investment required - secured - Call Mr. Louis
collect 213-827-8083

ACTIONAMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

INSIDE COUNTRY

Designed with The Country DJ In
Mind  Current artist bios Monthly

Calendar Country Trivia We do the
research! You sound informed' For

more information write
Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

POSITION AVAILABLE

RADIO TV JOBS

10.000 radio jobs a year for men and women are listed
in the American Radio Job Market weekly paper. Up to
300 openings every week!! Disk Jockeys, Newspeople
and Program Drectors Engineers. Salespeople.
Small, medium and major markets all formats. Many
jobs require hittle or no expenence! One week comput-
er hst $6.00 Special Bonus, six consecutive weeks
only $14.95—you save $21.

AMERICAN RADIO JOB MARKET
6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89106

will pay reioccﬂing - Position 10036, Phone [212| 764-7385 (locally| or resume to Box 5335, Santa Monica, California
2237524 {Out of Sate). U b
expenses. Box #7570 Available Erot cord wnen Calng m your adversoment a2y
Billboard Magazine . Services
Contact: 1515 Broadway . $33.00 per inch ¥ :—-I PAYMENT MUST ACCOMPANY ORDER [~ COMPUTER SERVICES
John Walsh New York, NY 10036 : I
Name SOFTWARE SALE
) | .
(202) 879 4300 WE ACCEPT - || e e et
ALL MAJOR L ey State 0 i U3 SPOHy Your ChOICE Oy s BY Your Own COMPUE
Rzm\}:ﬂgga CREDIT CARDS [ atepnone 5 U pice wiin 24 nous back ayeur - Y
H Computer Software Co.
——————————————————————— = 102 No. Center t.
Very successful and innovative 53097:‘:'
SALESPERSONS national record chain seeks indi- SERVICES Bioomington IL 61701
WANTED vidual with business skills. Ideal

THE INDUSTRIES ONLY total information
and world-wide communications network is
available 24 hrs/day. PAN, Box 162-F, Skip-

AOR MORNING

DRIVE
WLSQ. Montgomery, AL, is looking for an
experienced morning drive personality.
Must be bright. witty and knowledgable of
AOR. T&R to:

Cleve Brien
wLsQ
Box 5000
Montgomery, AL 36192

ANNOUNCERS - NEWSPEOPLE
NATIONAL. Recognized as the leader in the radio
personnel placement, is currentty receiving job or-
ders for announcers and news people, program-
mers and production personnel, both male and fe-
male, from radio stations in all size markets coast
to coast. As a registrant NATIONAL will make a com-
plete presentation in your behalf, if your profes-
sional profile maiches the job description. More
and more radio stations are (0ining the many hun-
dreds that use our service. Are you ready for a
move up? Let NATIONAL help. For complete defails
and registration form enclose $2 postage and hon-
dling fo:

NATIONAL BROAOCAST
TALENT COORDINATORS
Department L
P.0. Box 20551
Birmingham, AL 35216
ACT NOW! (205) 822-9144

pack, PA 19474, (215) 489 4640.

HOLD
THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

www.americanradiohistorv.com
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Country

Nashville Talent-Go-Round Spins

Old, New, Borrowed, Blue Rash Of Fall Product Due

By EDWARD MORRIS

NASHVILLE—The talent merry-
go-round here will be spinning off a
shower of new product within the
next few months from artists recently
discovered, newly signed from other
labels or refurbished by new produc-
ers. Most of the music will be con-
tained on singles by solo acts.

At Warner Bros., MCA emigre
Terri Gibbs is now being produced
by Steve Buckingham and Jim Ed
Norman and will have an album out
during the first quarter of next year.
Also set for an album at about the
same time is a yet-to-be-named group

Horizon Award
Special Set For
‘Silver Eagle’

NASHVILLE—DIR Broadcast-
ing will air “The Country Music
Assn. Horizon Award Special” Oct.
6, as part of its “Silver Eagle” series.
The show, to be carried on more than
400 radio stations, will focus on the
hits and personalities of the five final
CMA Horizon award nominees:
Deborah Allen, Earl Thomas Con-
ley, Vern Gosdin, the Judds and Mi-
chael Martin Murphey.

Under CMA's agreement with
DIR, the company will announce the
special with a full-page ad and a
minimum of 30 promotional spots
the week preceding the broadcast.
The special itself will explain the sig-
nificance of the Horizon award, carry
an announcement of the CMA televi-
sion awards show and note that Oc-
tober is Country Music Month.

Additionally, the CMA will be
paid a licensing fee for exclusive
rights to the broadcast.

consisting of former Eagles member
Glen D. Hardin, ex-Doobie Brothers
John McFee and Keith Knudsen,
Tim Goodman and Jerry Sheff. The
project will be co-produced by the
group and Norman.

Set for single releases on Warner
Bros. are Darrell Clanton, who scored
big on Indigo Records last year with
his remake of “Lonesome 7-7203,”
again produced by Chuck Howard,;
Del Shannon, co-produced by Paul
Worley and Norman; Pam Tillis, pro-
duced by Buckingham, whose “Good-
bye Highway’ will be released Sept.
19; Jessica Boucher, produced by
Norman and Barry Beckett; and the
Forester Sisters, produced by Jerry
Wallace and Terry Skinner.

MCA Records will feature a string
of new albums by artists who have
switched from other labels, including
a self-produced effort by Ray Ste-
vens, most recently on Mercury;
Steve Wariner's first effort after leav-
ing RCA, produced by Jimmy Bow-
en and Tony Brown; and a Razzy
Bailey outing, also produced by Bow-
en and Brown. Roy Clark, who is on
MCA/Churchill and produced by
Jerry Kennedy, will release a single
in October.

In addition, Mac Davis has
switched to MCA from Casablanca.
But he has not yet gone into the stu-
dio to begin his new MCA projects.

In the second half of October, Gail
Davies will release her first RCA al-
bum, “Where Is A Woman To Go.”
The former Warner Bros. artist co-
produced the album with Leland
Sklar. Ed Bruce, formerly with
MCA, will make his RCA bow in
November with a still-unnamed al-
bum produced by Blake Mevis.

Keith Whitley, who has distin-
guished himself primarily as a blue-
grass musician, will soon have a

country mini-LP out on RCA, “A
Hard Act To Follow,” under the tu-
telage of Norro Wilson. He will lead
with the single “Turn Me To Love.”

New to the Columbia roster are
Lloyd David Foster, late of MCA,
and Carl Jackson, who was with Cap-
itol and Sugar Hill. Foster’s “Gonna
Love You Right Out Of The Blues,”
a single produced by Bob Montgom-
ery, will be out Oct. 15, while Jack-
son’s ““Gone, Gone, Gone,” pro-
duced by Stan Cornelius, is set for a
late September release. Epic's newest
artist, Keith Stegall, made his label
debut in April with the single “I
Want To Go Somewhere.”

At Capitol/EMI America, the
“new" single act to watch is the Anne
Murray/Dave Loggins pairing on
“Nobody Loves Me Like You Do,”
produced by Jim Ed Norman. Capi-
tol is releasing the Kimberly Springs

(Continued on page 44)

WORLD’S LARGEST VIDEO—Well, maybe not, but certainly a contender,

¥
ol d

considering who showed up to appear in the Hank Williams Jr. video, “All

My Rowdy Friends Are Coming Over Tonight.” Standing in back are, from

left, Willie Nelson, Bobby Bare, Waylon Jennings, Jessi Colter, Kris Kristof-

ferson, Grandpa Jones, Hank Jr. and comedian Jim Varney. Seated in front

are director John Goodhue, Porter Wagoner, Dickey Betts, rock’n’roller

George Thorogood and producer Tom Thacker. Not shown are Cheech &
Chong and Leon Redbone.

OCT. 9-14 IN NASHVILLE

Full Schedule For Opry Birthday

NASHVILLE — In spite of the
cutback in activities by record labels
(Billboard, Aug. 11), the Grand Ole
Opry organization has scheduled a
full slate of activities Oct. 9-14 to cel-
ebrate the Opry’s 59th anniversary.

A new feature of the celebration
will be a country music concert taped
for later televising that will star Way-
lon Jennings, Jessi Colter, George
Jones, Kris Kristofferson, Willie Nel-
son, Roger Miller, Mickey Newbury,
Webb Pierce, Faron Young and
Hank Williams Jr. Called ““The Door
Is Always Open,” the show will be
presented on Oct. 10 from 7-11 p.m.

Nashville Scene

Happy Birthday, Harlan—Again

By KIP KIRBY

Oops. In our excitement to dis-
pense details about the Nashville
Music Assn.’s Harlan Howard birth-
day bash, we moved the date up one
week. Anyone who showed up in the
BMI parking lot on Aug. 31, as we
instructed, found no tent, no food
and no music!

So let’s set the record straight: The
day to join in the festivities is Sept. 7
(That’s this Friday.)
We regret the error.
Now you’ve had
two chances to hear
about this benefit
celebration, SO
there’s no excuse to
miss it!

Also, the five Ho-
rizon Award finalists were inadver-
tently omitted from the published list
of CMA nominees. Our phones have
been ringing off the hook. So here
they are: Deborah Allen, Earl Thom-
as Conley, Vern Gosdin, the Judds
and Michael Martin Murphey. The
competition in this category is partic-
ularly stiff this year: All of the acts
nominated have had major career
breakthroughs to make them emi-
nently qualified to receive the Hori-
zon honor.

* * %

Sawyer Brown member Bobby
Randall broke his foot onstage re-
cently in the midst of a flying leap on
the song “Smokin’ In The Rockies.”
Despite intense pain, Randall man-

aged to finish the set, hobbled off-
stage, then had to be carried back by
the rest of Sawyer Brown to finish an
encore.

Doctors put his foot in a cast to
take pressure off the broken bone,
but the energetic Randall soon tired
of that and sawed the cast off himself.
He’s back on his feet now (to coin a
phrase) and none the worse for wear,
although he’s keeping a more wary
eye on the stage monitors while he
leaps.

Sawyer Brown's debut single for
Capitol/Curb is titled “Leona.” And
its second single? Well, what else?
“Smokin’ In The Rockies.”

* k K

Every year around this time, after
the CMA releases the list of its final-
ists nominated for the October
Awards Show, we start getting inqui-
ries by mail and phone wondering
why Hank Williams Jr. isn't among
them. Since the CMA Awards aren'’t
supposed to be ‘‘personality con-
tests,” we can't offer any palatable
suggestions for why the voting mem-
bership overlooks Hank.

He is the biggest seller in the entire
Warner Bros. country lineup. At the
moment, Hank has three albums on
the charts: “Major Moves,” holding
down the No. | spot with sales re-
ported at 400,000 in barely three
months; “Man Of Steel,” socked
into the top five and already gold;
and “Greatest Hits,” now certified
platinum.

These join “The Pressure Is On”

and “Whiskey Bent And Hell-
bound,” both of which are also gold.
Then there was his Showtime cable
special this year, a star-spangled af-
fair with major country headliners—
the only country tv show to be taped
aboard an aircraft carrier (and at the
Air Force's personal invitation). And
Williams was the sole country artist
invited to sing this year on the Beach
Boys’® July 4 Showtime special,
“Beach Party In Washington, D.C.,”
on which Hank joined not only the
Beach Boys but Julio Iglesias, the
O’Jays, Ringo Starr and Three Dog
Night.

There are signs Hank Jr. may be
heading into a new phase of his per-
forming life, too. We understand he
already has offers to guest this season
on “Dynasty” and ‘“Dukes of
Hazzard.”

This is the same artist who broke
the Billboard record for most albums
on the chart at one time, when he
logged eight simultaneously. Now
Hank is breaking boxoffice records at
major U.S. coliseums such as the
Greensboro Civic Center, where he

topped the previous record of
$135,000.
Where Hank is concerned, we

haven’t got the answers. Like the
Waylon Jennings of yore, he suffers
from an outlaw image that may alien-
ate more traditional country voters in
the CMA. But on the sheer face of his
accomplishments this year, and his
constant No. 1 hits, it’s hard to fath-

(Continued on page 42)
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at the Opry House.

The Opry will again offer its series
of “Hot Line” radio reports—daily
feeds to radio stations via phone
lines—to a maximum of 150 stations
on a first-come, first-served basis.
These reports, offered Oct. 9-12, will
cover major activities of the week and
will include comments from country
artists. Requests for the free service
must be made in writing to Hot Line
Reports, 1514 South St., Nashville,
Tenn. 37212.

Special hookups are also being
made available at the Opryland Hotel
to enable radio personnel attending
the celebration to broadcast live on
their home stations. Arrangements
for this feature are to be made
through Ray Waters at (615) 889-
1000.

Registration fee for the anniversa-
ry celebration is $50, half of which
will be donated to the Opry Trust
Fund for needy musicians (whether
Opry members or not) and their fam-
ilies. The fee admits the ticket-holder
to all the official activities.

Here is the complete schedule of
Opry-sponsored events:

Tuesday, Oct. 9

CMA/Opry DJ brunch, 11 am,,
Opryland Hotel; artist/DJ tape ses-
sion, noon-4 p.m., Opryland Hotel;
bluegrass concert (hosted by Bill
Monroe), 7 p.m.-10 p.m., Roy Acuff
Theater.

Wednesday, Oct. 10

“Best In Country” concert (lineup
incomplete), 2 p.m.-5 p.m., Roy
Acuff Theater; “The Door Is Always
Open” tv taping, 7 p.m.-11 p.m,
Opry House.

Thursday, Oct. 11

CMA membership meeting, 9
a.m.-noon, Opryland Hotel; country
music showcase (lineup incomplete),
2 p.m.-4 p.m., Opry House; cocktail
reception, 4:30 p.m.-6 p.m., Opry
House lobby; *Country Music
Month Spectacular™ (lineup incom-
plete), a live broadcast on Music
Country Radio Network with Char-
lie Douglas, 7 p.m.-10 p.m., Opry
House.

Friday, Oct. 12

Artist/DJ tape session, 1:30 p.m.-
3:30 p.m., Opryland Hotel; Grand
Ole Opry cocktail reception and Disk
Jockey Hall of Fame awards presen-
tation, 5:30 p.m.-7:30 p.m., Opryland
Hotel.

Saturday, Oct. 13

Birthday cake ceremonies, starting
at 9:30 p.m., at the Grand Ole Opry,
Opry House.

Sunday, Oct. 14

*Sunday Morning Country” show-
case (lineup incomplete), 10 a.m.-
noon, Opryland Hotel.

The Opry Trust Fund has distrib-
uted $955,578.99 to musicians and
families in need since it was estab-
lished. Last year, it paid $91,800 to
35 families, according to a Trust
Fund spokesman.

MONROE TO HEADLINE

Chicken Pickin’ Festival Set

NASHVILLE—Bill Monroe &
the Blue Grass Boys will again head-
line the Kentucky Fried Chicken
Bluegrass Music Festival in Louis-
ville, Sept.7-9. The free event, which
has drawn more than 150,000 fans
each year, is a combination of con-
certs, band contests and workshops.

Other professional bluegrass bands
scheduled to appear at the festival are
the John Herald Band, Jim & Jesse
and the Virginia Boys, Doyle Lawson
& Quicksilver, New Grass Revival,
Peter Rowan, the Seldom Scene,
Tony Trischka & Skyline, and the
Doc Watson Trio with Mark
O’Connor.

The Blanchard Valley Bluegrass
Boys (winners of last year’s festival
contest), Buzzard Rock String Band,

Cloud Valley, DeDanann (an Irish
group), Dry Branch Fire Squad,
Green Grass Cloggers, Walt Michael
& Company and New Horizon are
also on the bill.

Selected from 38 contestants to
compete at this year’s festival are Ap-
palachian Trail, Bristol, Va.; Border-
line, Louisville; Haywire, Guelph,
Ontario; Just A Cut Above, Norfolk,
Va.; the New Foggy Mountain Boys,
Bloomington, Ind., and the Tennes-
see Valley Authority, San Antonio.

The winner of the contest will re-
ceive a free Nashville recording ses-
sion and 750 records, $2,500 in cash,
a trophy and a spot on next year’s
festival lineup.

The event will be held at Louis-
ville’s Riverfront Plaza/Belvedere.
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TITLE—Artist (Producer

Writer, Publisher, Licensee, Labe?& Number (Dist Label

TENNESSEE HOMESICK BLUES-nolly
Parton (M. Post, D. Parton)
D. Parton; Velvef Apple, BMI; RCA 13819

WEEKS
AT #1
1

ONLY A LONELY HEART KNOWS—Barbara Mandrell (T
Colhns
[)u l\‘llnm)gan, S. Davis; Tom Coltins,/ Dick James, BMI; MCA 52397

YOU'RE GETTIN' TO ME AGAIN—Jim Glaser (D. Tolle)
P. McManus, W. Bomar; Music City, ASCAP; Noble Vision 105

WAY BACK-—John Conlee (B.Logan)
J.Fuller; ATV/Wingtip, BMI; MCA 52403

LET'S CHASE EACH OTHER AROUND THE ROOM-—Merle
Haggard (M. Haggard, R. Baker)
M. Haggard, F. Powers, S. Rogers; Mount Shasta, BMI; Epic 34-04512

NEVER COULD TOE THE MARK-waylon jennings
{W.Jennings, A.D., & B. Cartee)
W. Jennings; Waylong Jennings, BMI; RCA 13827

TURNING AWAY—Crystal Gayle (J Bowen)
T.Krekel; Combine, BMI; Warner Bros. 7-29254

| GOT A MILLION OF "EM—Ronnie McDowell (B.Killen)
M.Garvin R Hellard,B Jones; Tree,BMi/Cross Keys, ASCAP (Tree Group);
Epic 34-04499

EVERYDAY~The Oak Ridge Boys (R. Chancey)

D. Loggins, J.D. Martin; Leeds (MCA)/Patchwork /Music Corp. of
America, ASCAP/BMI, MCA 52419

FAITHLESS LOVE—Glen Campbell (H.Shedd)
J.D.Souther; WB/Golden Spread, ASCAP; Atlantic America 7-99768

EVENING STAR/MIDSUMMER NIGHT—Kenny Rogers
(B.Gibb,K.Richardson,A.Galuten)
B.Gibb,M.Gibb; Gibb Bros. Music/Unichappell Music, BM1, RCA 13832

UNCLE PEN—Ricky Skaggs (Ricky Skaggs)
Bill Monroe; Rightsong, BMI; Sugar Hifl/Epic 34-04527

TO ME—-Barbara Mandrell And Lee Greenwood (Tom Collins, Jerry
Crutchfield)
Mack David, Mike Reed; Collins Court/Lodge Hall, ASCAP; MCA 52415

LET'S FALL TO PIECES TOGETHER-George Strait (R Baker)
D. Lee, T. Rocco, J. Russell, Maplehill (Welk Group) Sunflower
Country,/Hall-Clement,/B ibo (Welk Group),BMI/ASCAP; MCA 52392
HE BROKE YOUR MEM’'RY LAST NiGHT—Reba McEntire
(N Wilson)

D.Lee,B.Jones; Maplehill/Hall-Clement (Welk Group), Cross Keys,
BMI/ASCAP; MCA 52404

THE LADY TAKES THE COWBOY EVERYTIME—Larry
Gatlin & The Gatlin Bros. (Rick Hat)

Larry Gathn; Larry Gatlin, BMI; Columbia 38-04533

1 DON'T KNOW A THING ABOUT LOVE—Conway Twitty
(Jimmy Bowen)
H. Howard, Tree Publishing Corp., BMI; Warner Bros. 7-29227

| COULD USE ANOTHER YOU—Eddy Raven (Eddy Raven, Pau!
Worley)

Chrris Waters, Bucky Jones, Tom Shapiro; Tree Music/0'Lyric/Cross
Keys (Tree Group), BMI/ASCAP; RCA AHLI-5040

IF YOU'RE GONNA PLAY IN TEXAS (YOU GOTTA
HAVE A FIDDLE IN TH—€ BAND) Alabama (H. Shedd, Alabama)
D. Mitchell, M. Kellum; Baray/Dale Morris, BMI; RCA 13840

THE POWER OF LOVE—Charley Pride (N. Wilson)

D. Cook, G. Nicholson; Cross Keys. ASCAP; RCA 13821

WHAT WOULD YOUR MEMORIES DO-vern Gosdin (Blake
Mavis)

Hank Cochran, Dean Dilion; Tree, BMI; Compieat 126 (Polygram)
SECOND HAND HEART-Gary Morris (G. Morris, L.E. Norman)
C. Karp, M. Gary, H. Tipton; Irving Music Inc/Warner-
Tamerlane/Daticabo, BMI; Warner Bros. 7-29230

THE RIGHT STUFF—Charly McClain & Mickey Gilley (N Wilson)
R.Giles, B.Haynes, B. Fischer; Dejamus/Bobby Fischer, ASCAP My
Queen Elizabeth, BMI; Epic 34-04489

STUCK ON YOU—Lionet Richie (L. Richie, J.A. Carmichael)
L. Richie; Brockman, ASCAP; Motown 1746

DREAM ON TEXAS LADIES—Rex Alten, Jr. (A DiMartino)
S. Dan Mills, Combine, BMI; Moon Shine 3030

CITY OF NEW ORLEANS—witlie Nelson (€. Moman)
S. Goodman; Buddah/Turnpike Tom, ASCAP; Columbia 38-04568

(YOU BRING OUT) THE WILD SIDE OF ME-Dan Seals
(K. Lehning)

D. Seals; Pink Pig Music, BMI; EMI-America 8220

I'VE BEEN AROUND ENOUGH TO KNOW-—join Schneider
(Jimmy Bowen)

D. Lee. B. McDill; Hall-Clement Publication, ¢/o The Welk Music Group,
BMI; MCA 52407

GIVE ME ONE MORE CHANCE—Exile (B. Killen)
J.P. Pennington, S. Lamaire, Pacific Island (Tree Group), BMI: Epic
34-04567

TONIGHT I'M HERE WITH SOMEONE ELSE-Karen Brooks
(Jim Ed Norman}
Dave Loggins; Leeds (MCA) Patchwork, ASCAP: Warner Bros. 7-29225

LONG HARD ROAD (THE SHARECROPPER'S DREAM)—
Nitty Gritty Dirt Band (M.Morgan,P Worley)
R.Crowell; Coolwell /Granite, ASCAP; Warner Bros. 7-29282

WOMAN YOUR LOVE—Moe Bandy (B. Mevis)
B. Shore, D. Willis; Royathaven/G.1.D., ASCAP; Columbia 38-04466

ATTITUDE ADJUSTMENT—Hank Willams, Jr.
(J.Bowen.H Williams,Ir.)
H.Witliams, }r. Bocephus, BMI; Warner /Curb 7-29253
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TITLE—Artist (Producer?
Writer, Publisher, Licensee, Label & Number (Dist. Labe!

PLEDGING MY LOVE—Emmylou Harris (B. Ahern)
D. Robey, F. Washington; MCA, BMI; Warner Bros. 7-29218

SHE SURE GOT AWAY WITH MY HEART-John Anderson
(J. Anderson, L. Bradley)
W. Aldridge, T. Brasfield; Rick Hall, ASCAP, Warner Bros. 7-29207

ROCK & ROLL SHOES~Ray Charles with B.). Thomas (B
Sherrill)
P. Kennerly, G. Lyle, Good Singie/Irving, BMI; Columbia 38-04531

Bill Medley (J. Crutchfield)

L. Anderson, C. Kelly, Old Friends/Golden Bridge, BM!/ASCAP;
Warner/Curb 7-23369

KNOCK ON WOOD-Razzy Bailey (T. Brown, J. Bowen)
E Floyd, S. Cropper; Irving, BMI; MCA 52421

A SWEETER LOVE (I'LL NEVER KNOW)—Brenda Lee (J.
Crutchfield)
). Crutchfield; Music Corp. of America, BMI; MCA 52394

ONE TAKES THE BLAME-The Statler Brothers (J Kennedy)
D Reid; Statler Brothers, BMI; Mercury 880-130-7

FORGET ABOUT ME—The Bellamy Brothers (D&H. Bellamy, S.
Kline)
T.Seals. €. Setser, F. Miller, Warner-Tameriane /Face The

FOOL'S GOLD—Lee Greenwood (J. Crutchfield)
T. Tappan, D. Roth, Goldsboro/Ronzomatic, ASCAP/BMI; MCA 52426

RIDE 'EM COWBOY—Juice Newton (R. Landis}
?. Davis; Web IV, BMI; Capitol 5379

| HURT FOR YOU—Deborah ailen (R. van Hoy)
D. Allen, R.Van Hoy, Posey/Van Hoy/Unichappell, BMI; RCA 13776

YOU COULD'VE HEARD A HEART BREAK—Johnny Lee (J.

Bowen)
M. Rossi; Songmaker, ASCAP, Warner Bros. 7-29206

TELL 'EM ¥'VE GONE CRAZY—Ed Bruce (T. West)
E. Bruce, P. Bruce, R. Peterson; Tree/Sugarplum, BMI; MCA 52433

PINS AND NEEDLES—The whites (R. Skaggs

GOODBYE HEARTACHE-Louise Mandrell (E. Kilroy)
BMI; RCA 13850

YOUR HEART'S NOT IN IT-Janie Fricke (B. Montgomery)
M. Garvin, B. Jones, T. Shapiro; Tree/0'Lyric, BMI/Cross Keys (Tree
Group), ASCAP; Columbia 38-04578

SO CLOSE-The Wright Brothers (M. Daniei, ) Dowell)
K. Blazy; Hoosier, ASCAP; Mercury 880-055-7

PRISONER OF THE HIGHWAY—Ronnie Milsap (R. Milsap, R
Galbraith
Ma. Rr:i‘d; )Lodge Hall, ASCAP; RCA PB-13847

TOO GOOD TO STOP NOW—Mickey Gilley (J. Boylan)

IST'S GREAT TO BE SINGLE AGAIN-David Allan Coe (B.
herrill
D.‘/:"éo)e: Warner-Tamerlane, BMI; Columbia 38-04553

RADIO LAND—Michaet Martin Murphey (J.E. Norman)
C. Rains, J.E. Norman, M. Murphey, Choskee
Bottom/Kahala/Timberwoif, ASCAP/BMi; Liberty 1523

MAGGIE'S DREAM—Don Williams (D. Williams, G. Fundis)
D. Loggins, L. Silver, Leeds/Patchwork, ASCAP/BMI; MCA 52448

GOOD NIGHT FOR FALLING IN LOVE—Hillary Kanter (E

Stevens)

ALL | WANNA DO (IS MAKE LOVE TO YOU)—Bandana
(E. Prestidge, J.E. Norman)
K. Kane; Kieran Kane, ASCAP; Warner Bros. 7-29226

P.S. | LOVE YOU—tom T Hall (J. Kennedy)
G. Jenkins, ). Mercer; MCA/WB, ASCAP; Mercury 880-216-7

STILL LOSING YQU-Ronnie Milsap (R.Milsap,R.Galbraith)
M.Reid, Lodge Hall, ASCAP; RCA 13805

IT'S YOU ALONE—Gail Davies (G Davies)
R. Davies; Valet, BMI; Warner Bros. 7-29219

CHANCE OF LOVIN' YOU—Earl Thomas Conley (N. Larkin, E.T.
Conley)

ET. Conley, R Scruggs; Blue Moon/Labor of Love. ASCAP/BMY;

RCA 13877

IF ALL THE MAGIC IS GONE—Mark Gray
(B.Montgomery,$.Buckingham)
C.Lester; Warner-Tamerlane Writer's House, BMI: Columbia 38-04464

I'VE GOT A BAD ATTITUDE—cary Stewart (R Dea)
W.T. Davidson; Famous, ASCAP; Red Ash 8406 (N.S.D.)

MAMA HE'S CRAZY—The Judds (B. Maher)
K. 0'Dell; K 0'Dell, BMi; RCA/Curb 13772

I'VE ALWAYS GOT THE HEART TO SING THE BLUES-
G. Lyle, T. Seals; Good Single/Irving/WB, PRS/BMI/ASCAP; RCA 13851
SOMEWHERE DOWN THE LINE-Tc. Sheppard (J E Norman)

Music/irving/Down "N’ Dixie/ Rare Blue, BMI/ASCAP; MCA/Curb 52380

)
R.&). Carnes, C. Hardy; Elektra/Asylum/Refuge, BMI, ASCAP; MCA /Curb
52432

R.C. Bannon, M. Spriggs; Warner-Tamerlane/Three Ships/Writers House,

B. McDull, R. Bourke; Hali-Clement/Chappetl, BMI/ASCAP; Epic 34-04563

E. Stevens, E. Rabbitt, D. Malloy; Deb Dave/Briarpatch, BMI; RCA 13835
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Writer, Publisher, Licensee, Labe?& Number (Dist Label
THAT'S THE THING ABOUT LOVE-Don williams

R.Leigh,G.Nicholson, Aprif/Lionhearted/Cross Key's (Tree Group),
SHOT IN THE DARK—Leon Everette (B.Mevis)

FIRST TIME BURNED—-Johnny Rodriguez (R. Albright)
). McBride; Foster & Rice, ASCAP; Epic 34-04562

ALL THE LOVE IS ON THE RADIO—Tom Jones (G. Milis)
L. Russell, D A. Snider; Young Carney/Warner-Tamerlane, ASCAP /BMI;

MY BABY'S GONE-The Kendails (B. Ahern)
H. Houser, Central Songs, BMI; Mercury 822-203-7

COLD IN JULY—Robin Lee (). Morris)
M. Bird; Let There Be Music/USA Penny Renae, ASCAP; Evergreen 1023

THE FIRST TIME—McGutfey Lane (M. Morgan, P. Worley)
S. Douglass, R. McNeiley, J. Schwab, D. Tyler, McGuffey Lane 'Intuit.

2z | gz | 2% | TITLE—Attist (Producer
-z Sz | ®°
66 |44 | 17
(D.Williams,G.Fundis)
ASCAP; MCA 52389
67 |40 10
R.Rogers; Sister John, BMI; RCA 13834
68 (63| 4
Mercury 880-173-7
70 | 47 | 15
71 | 62| 5
86| 2
BMI; Atlantic America 7-99717
52 | 15

WHERE'S THE DRESS—Moe Bandy & Joe Stampley (B. Mevis)
T. Stampley, B. Lindsey, G. Cummings, Mullet/Hoy Lindsey, BM!;
Columbia 38-04477

NOBODY LOVES ME LIKE YOU DO-anne Murray & Dave

Loggins (J.E. Norman)
1. Dunn, P. Phillips; Ensign, BMI; Capitol 5401

WHEN WE GET BACK TO THE FARM—David Frizzell (S
Garrett, S. Dorff)

C. Waters, M. Garvin, T. Shapiro; Tree Publishing/0'Lyric Music, BMI;
Warner Bros. 7-29232

LITTLE BY LITTLE—Gene watson (R Reeder,G Watson)
D.Morrison,L Keith; Warner House, 0XO Whitney, BMI; MCA 52410

WHEN THE WILD LIFE BETRAYS ME-Jimmy Butfett ()
Bowen, M. Utley, T. Brown)

J. Butfett, M. Utley, W. Jennings; Coral Reefer/Coconutiey/Warner-
Tamerlane /Blue Sky Rider , ASCAP/BMI; MCA 52438

SHE TOOK IT TOO WELL-John Westey Ryies (Lobo)
Lobo, D. Lowery; Boo/Log Jam /Sheddhouse, ASCAP; 17th Avenue 500

ANGEL IN DISGUISE—€arl Thomas Conley (N.Larkin, E.T.Conley)
E.T.Conley,R.Scruggs; Btue Moon/April, ASCAP /Full Armor, BMI; RCA
758

THE CHICKEN IN BLACK—Johnny Cash (B. Sherreli)
G. Gentry, Algee, BMI; Columbia 38-04513

WE JUST GOTTA DANCE—Karen Taylor-Good (G. Perry)
). Giltespie; Somebody’s, Sesac; Mesa 1117 (NSD)

ALIBIS—Lane Brody (C. Moman)
R. Killough, P. Killough; Tree, BMI; EMI-America 8218

PARDON ME (HAVEN'T WE LOVED SOMEWHERE

BEFORE)—Becky Hobbs (B Mevis)
B. Hobbs, C. Parton; Irving, BMI; EMI-America 8224

LOVE ISN'T LOVE ('Til You Give It Away)—Tari Hensley

T. Tappan, D. Roth; Tappan/Ronzomatic, ASCAP, BMI; Mercury

BETTER CLASS OF LOSER—Ray Price & The Cherokee Cowboys

R. Peterson, H. Howard; Tree, BMI; Viva 7-29217

TAKE T SLOW—Kenny Dale (). Arlege)
B. Mounds, M. Betlow; Phooey, BMI; Republic 8403

GOODTIME CHARLIE'S GOT THE BLUES—Leon Russell (L.

D. 0'Keefe; Warner-Tamerlane, Road Cannon Music, BMI; Paradise

LOVE OVER OLD TIMES—Sylvia (T.Coltins)
L.Angelle,M.Reid; Cotlins Court/Lodge Hall, ASCAP; RCA 13838

GOD BLESS THE U.S.A.—Lee Greenwood (J.Crutchfield)

L.Greenwood; Music Corp. of America/Sycamore Valley, BM(;

JUST ANOTHER WOMAN IN LOVE—anne Murray (J.E.

P. Ryan, W. Maliette; Southern Nights, ASCAP; Capitol 5344
NEW PATCHES—Mei Tillis (H.Shedd)

MAKING LOVE TO DIXIE—The Younger Brothers Band

Mitchell, Henderson; Baray, BMI; ERP 4-04094
LOUISIANA HEATWAVE—Bobby Jenkins (B. Jenkins, B. Green)
R. Jenkins; Jenbek,/Bill Green, BMI; Zone 7-61884

LONG LOST CAUSES—Rick & Janis Carnes (C. Hardy, ). Bowen)
R.&J. Carnes, C. Hardy; Clear Channel Tin Man, ASCAP; MCA 52414

B-B-B- BURNIN' UP WITH LOVE—Eddie Rabbitt
E.Rabbitt,£ Stevens,B.) Walker,Jr Deb Dave/Briarpatch, BMI; Warner

| DON'T WANNA BE A MEMORY —Exile (B.Killen)
1.P. Pennington, S. Lemaire; Pacific Istand/Tree (Tree Group), BMI; Epic

I CAN TELL BY THE WAY YOU DANCE(YOU'RE

GONNA LOVE ME TONIGHT—Vern Gosdin (B. Mevis)
R Strandlund, S Pinkard; Cross Keys, ASCAP/St. David/Tree, BMI;

ATLANTA BLUE—The Statier Brothers (J. Kennedy)
D. Reid; Statier Brothers, BMI; Mercury 818-700-7

WE'VE GOT TO START MEETING LIKE THIS—Memptis

K. Bell, ). Skinner, J.L. Wallace; Hall-Clement, BMI; MPt 1691

LONELY HEART—Tammy Wynette (J.Crutchfield)
P.Overstreet; Silverline, BML, Epic 34-04467

(L. Rogers)
880-054-7
(S. Garrett)
87 | 2
80 | 7
Russel!, D. Snider)
PR628
88 | 69 | 10
89 | 72 | 16
MCA 52386
90 | 78 | 20
Norman)
91 | 89| 20
T.Collins; Sawgrass. BMI; MCA 52373
92 @
| (Richards, Carter, Isbell)
93 82| 3
94 | 74| 4
95 | 77 | 17
‘ (E.Stevens, E_Rabbitt)
Bros. 7-29279
96 | 91 | 23|
34-04421
97 | 97 | 24
Compleat- 122 (PolyGram)
98 | 96 | 21
99 85| 3
(R Oates)
100 | 99 | 15
=== i

Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording industry

Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).

Nashville Scene

® Continued from page 40
om his exclusion from the male vo-
calist of the year category.

* ok Kk

Becky Hobbs performed her
newest EMI America single, “Par-
don Me,” for a regional meeting
sponsored by the Handleman Co. for
500 K-Mart managers in Atlanta.
She’ll also play in a celebrity golf
tournament in Golden, Colo., along
with Trini Lopez, baseball great Stan
Musial and actor Michael Callan.

Larry Gatlin and brothers Rudy
and Steve will guest on a 60-minute

Christmas special called "The Gift
Of Song.” The show will be syndicat-
ed by Multimedia and will feature
Juice Newton, Menudo, Marilyn
McCoo and Neil Sedaka.

The Oak Ridge Boys are the first
act to sell out two shows in advance
at Busch Gardens in Williamsburg,
Va. Over 10,000 eager Qaks fans
bought tickets ahead of the group's

late August dates there,
*x Kk K
October is the release date for
George Jones’ new all-female duet
package, “Ladies Choice.” Those ap-

pearing with George on the project
arc  Barbara Mandrell (“Daisy
Chain™), Loretta Lynn (**"We Sure
Make Good Love”), Brenda Lee
(**Hallelujah, I Love You So”), Janie
Fricke ("All I Want To Do In Life™),
lL.eona Williams (“Best Friends™),
Emmylou Harris (**All Fall Down™),
Lacy J. Dalton ("'Size Scven Round
(Made Of Gold)"), Deborah Allen
(**Our Love Was Ahead Of Its
Time") and Terri Gibbs (“Slow
Burning Fire™).

The 10th selection, "*She’s My
Rock,” is George's tribute to wife

www.americanradiohistorv.com

Nancy. It is slated to be the first sin-
gle from the project. Those closest 1o
Jones—and those who have seen him
through his darkest, worst days—
credit Nancy with giving the singer
total rejuvenation and the chance to
start over. And George himself has
said that were it not for her, he might
not be alive today.
* Kk K

We Never Said He Was Country:
Nashville’s Guinness Hall of World
Records right off Music Row has an-
nounced the arrival of live-mask wax
figure of superstar Michael Jackson,

set for display Sept. 1.

For an exclusive Guinness com-
mission, Jackson allowed a live mask
cast to be made by Rick Baker, who
also did the mask special effects in
“Thriller." As the newest Guinness
entertainment record holder, Mi-
chael claims “Thriller”” sales of more
than 33 million copies, displacing
“Rock Around The Clock’ and *'Sat-
urday Night Fever’ as the best sell-
ing pop record and album of all time.
Interesting that Guinness selected its
Nashville museum as the site for the
Michael Jackson display!


www.americanradiohistory.com

PLAYED.

COMPOSED.

MADE “KENTUCKY HEARTS” A SHOWCASE

Nat all countrv music bands
can dc it all. But Exile can.
And they did, on their new
album “Kentucky Hearts.”

It comes on the heels of two
# 1 singles, and a smash debut
album that inspired raves from
the industry.

EXILE,
“KENTUCKY HEARTS”

FE 39424
Produced by BUDDY KILLEN

entucky Hearts” is an

album that will be hot for
a long time. From the new hit
“Give Me One More Chance”
through the beautiful “If I
Didn’t Love You"...from first cut
(“She’s A Miracle”) to last
(“Crazy For Your Love”)...
Exile gives you more than you
bargained for!

RECORDS AND CASSETTES.

Emc.‘gguum the 0 CBS Ine 0 RS CHS fm
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The Official 1984
Ycarbook and Guide

“ntry

Music
Association

Awards
Program
Boo

UNABLE TO ATTEND
THIS YEAR’S
AWARDS SHOW?

You can still receive
the exclusive 86-page
glossy, four color pro-
gram with photos and
bios of all nominees,
lists of previous win-
ners, informative arti-
cles about the awards
history, nominees and
members of the Coun-
try Music Hall of
Fame, the show pro-
duction and CMA.

Prepublication orders
only at a special CMA
member price—$6.50
which includes postage
and handling.

Orders must be re-
ceived by September
14,1984.

ceccccccccccccaay

! Please send me

t _____ copy(ies) of

! the 1984 CMA Awards

| Program book at the

| special member price of
} $6.50 per book, includ-
1 ing postage and han-

i dling (4th Class Surface
Mail).

Please send my order

by

[ First Class Mail
(add $1.00 per
copy)

[J International Air
Mail (add $2.00
per copy)

Total amount
oforder:$

Name

Address

Chty

State Zip (County)
(] VISA [(]JMASTERCARD

Card #

Expiration date Month

Year

Signature
Complete this form
and mail with
check, money order
or charge authoriza-
tion to: CMA
Awards Book, P.O.
Box 22299, Nash-
ville, TN 37202
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Country

Murray, Loggins Join Forces

NASHVILLE—The latest entry
into Nashville’s duet derby is the new
Anne Murray/Dave Loggins single,
“Nobody Loves Me Like You Do.”
It’s Murray’s first duet since “I Say
A Little Prayer/By The Time I Get
To Phoenix,” which she performed
with Glen Campbell in 1971,

Murray says she has been a fan of
Loggins since his ‘“‘Please Come To
Boston” days, as well as through ma-
terial the Nashville-based writer has
pitched to her. On her “I'll Always
Love You” album, Murray cut Log-
gins’ “You've Got Me To Hold On
To.” But the idea for this duet actual-
ly came about through Murray's pro-
ducer, Jim Ed Norman.

“Jim Ed and I were sifting through
new song material not long ago when
he suggested I record a duet with
Dave Loggins,” the Canadian singer
recalls. “Jim Ed felt our voices would
blend well together. Once we found a
song with the lyrical and melodic
qualities we had been waiting for, we
called Dave to schedule the recording
session in Toronto.”

Prolific as Loggins is—he just had
a No. 1 country single with “Roll On
(Eighteen Wheeler)” by Alabama—
“Nobody Loves Me Like You Do”
wasn’t written by him but by James
Dunn and Pamela Phillips. The song
will be included on Murray’s upcom-
ing Capitol album, “Heart Over
Mind.”

Headliners Set For Marlboro Tour

NASHVILLE — Barbara Man-
drell, Ronnie Milsap, Ricky Skaggs,
Merle Haggard and Lee Greenwood
will reprise their roles as headliners
of the 1984 Marlboro Country Music
tour as the series moves into its fall
season.

The new dates kick off in Denver
Oct. 19 with Mandrell, Milsap and
Greenwood. The tour will then con-
tinue, using various combinations of
the five headliners, with stops in
Kansas City, Cleveland, Detroit,
Oklahoma City, Tulsa, Anaheim,
Chicago, Columbus, and Louisville,
where it ends Dec. 12.

New Nashville
Releases Due

® Continued from page 40

single “Old Memories Are Hard To
Lose,” produced by Jerry Fuller, this
week. The duo Simon & Verity is
currently in the studio with producer

Harold Shedd, preparing for its EMI
America single debut in late Septem-
ber or early October.

Meanwhile, Liberty artists Dan
Seals, Lane Brody, Michael Martin
Murphey and Becky Hobbs are being
switched to the EMI America logo.

Compleat Records is set to release
singles by Kim & Karmen and the
John Arnold Band during the second
week of September. The Kim & Kar-
men entry, “Honky Tonk Lullaby,”
was produced by Jerry Kennedy.
Garth Fundis produced the John Ar-
nold Band’s “How We Gonna Know
If It’s Love.”

Three of the new acts—including
the Arnold Band, which took top
prize in the Wrangler Starsearch con-
test—got their label contracts as a
consequence of winning national tal-
ent contests. RCA will release a sin-
gle by Steel Angel, winner of the R.J.
Reynolds Talent Search, and Capi-
tol/Curb has one due from Sawyer
Brown, the group that topped tv’s
*‘Star Search.”

Name Change For
Mandrell’s Movie

NASHVILLE—The title of Bar-
bara Mandrell’s first made-for-televi-
sion movie has been changed from
*“Coal Fire” to “Burning Rage.” The
show will air Sept. 16 at 8 p.m. CDT
on CBS-TV.

“To Me,” Mandrell’s current duet
single with Lee Greenwood, will be
used as the movie’s theme. In support
of the movie and the pair’s album
“Meant For Each Other” both Man-
drell and Greenwood are scheduled
for an Aug. 21 appearance on the
“Tonight” show.

This is the second year for Marl-
boro’s country tour. Its concerts em-
ploy top sound and video equipment,
including three 16- by 20-foot screens
and four cameramen who supply live
video coverage during the perfor-
mances. Audiences are also shown
clips of the artists in the studio, in
vignettes and in interviews.

In addition to sponsoring the
country series, Marlboro also spon-
sors the accompanying talent round-
up, in which acts compete for a
$5,000 cash prize and an opening slot
on Marlboro dates in their own local
markets.

Finalists Selected For
NSAI Hall Of Fame

NASHVILLE—The Nashville
Songwriters Assn. International has
announced the finalists for its annual
Hall of Fame Awards.

In the category for writers already
active prior to 1950, the nominees are
Otis Blackwell, Hal David, Buddy
Holly, Buck Owens and Carl Per-
kins. In the category for writers since
1970, the nominees are Rory Bourke,
Bob Morrison, Bob McDill, Dolly
Parton and Billy Sherrill.

Finalists were selected by balloting
through the NSAI board of directors
and a 125-member electors board
comprised of industry veterans with
25 years or more in the business.

Winners in both categories will be
inducted into the NSAI Hall of Fame
at its annual Awards banquet, slated
for Oct. 7 at the Hyatt Regency Ho-
tel here.

Museum Honors
Texas Musicians

NASHVILLE—The Texas Tech
Univ. Museum in Lubbock is featur-
ing displays about and appearances
by musicians from the West Texas
area through Oct. 7.

Among the events planned are
concerts by the Planets and the
Maines Brothers and exhibits of per-
formers’ photographs and quota-
tions. Texas musicians cited in the
exhibit include Sonny Curtis, Buddy
Holly, Mac Davis, the Nelsons, Bob
Wills, Don Williams, Waylon Jen-
nings, Roy Orbison, Floyd Tilman,
Stuart Hamblen, Red Steagall, the
Gatlin Brothers, Tanya Tucker, Dan
Seals and Jeannie C. Riley.

Charity Roast Set
For Ralph Emery

NASHVILLE—Local music in-
dustry representatives will “‘roast”
radio and television personality
Ralph Emery here in a benefit for the
Middle Tennessee Chapter of the Na-
tional Multiple Sclerosis Society,
Sept. 19.
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ARTIST
Title, Label & Number
(Dist. Label)

HANK WILLIAMS,
JR

Major Moves,

Warner/Curb 25088 WEA
MERLE HAGGARD

It's All in The Game

Epic FE-39364 (CBS)

ALABAMA

Roll On, RCA AHL1-4939 RCA
EARL THOMAS
CONLEY

Don’t Make It Easy For

Me RCA AHLI-4713 RCA
WILLIE NELSON
City Of New Orleans,
Columbia FC-39145
RICKY SKAGGS
Don't Cheat in Our
Hometown, Sugar
Hill/Epic FE-38954

LEE GREENWOOD
You've Got A Good Love
Comin’ MCA 5488
MICKEY GILLEY &
CHARLY McCLAIN
It Takes Believers, Epic
FE-39292 CBS
ANNE MURRAY

A Little Good News
Capitol ST12301

THE JUDDS

The judds - Wynonna &
Naomi, RCA/Curb

MHL1-8515 (RCA)
RONNIE MILSAP
One More Try For Love,
RCA AHL-1-5016

DON WILLIAMS
Cafe Carolina MCA 5493 MCA
THE STATLER
BROTHERS

Atlanta Biue, Mercury
818-652-1

BARBARA
MANDRELL

Clean Cut, MCA 5474
JOHN ANDERSON
£ye Of A Hurricane,
Warner Bros. 25099
LARRY GATLIN &
THE GATLIN
BROS. BAND
Houston To Denver
Columbia FC-39291
EXILE

Exile, Epic B6E-39154
CRYSTAL GAYLE
Cage The Songbird,
Warner Bros. 23958
WAYLON
JENNINGS

Never Could Toe The
Mark_RCA AHL1-5017
GARY MORRIS

Faded Blue Warner Bros
25069 w
THE OAK RIDGE
BOYS

Deliver, MCA 5455

0AK RIDGE BOYS
Greatest Hits 2, MCA
5496

DAVID ALLAN COE
Just Dlvmced Columbia
FC-3926! CBS
JIM GLASER
The Man In The Mirror
Noble Vision NV-2001
THE STATLER
BROTHERS
Today, Mercury
812-184-1
MOE BANDY &
JOE STAMPLEY
The Good OI' Boys-Alive
& Well Columbia
FC-39426
NITTY GRITTY
DIRT BAND
Plain Dirt Fashion
Warner Bros. 25113
JOHN CONLEE
In My Eyes, MCA 5434
CONWAY TWITTY
By Heart, Warner Bros
25078 WEA
THE KENDALLS
Mowin' Tram, Mercury
812.779-1 POL
SOUNDTRACK
Rhinestone. RCA
ABL1-5032
BARBARA
MANDRELL & LEE
GREENWOOD
Meant For Each Other,
MCA 5477 MCA
JOHN CONLEE
John Conlee’s Greatest
Hits MCA 5406
MARK GRAY
Ma ic, Columbta
-39143

HANK WILLIAMS,
JR

CBS

CBS

MCA

CAP

RCA

Man Ot Steet
Warner/Curb 23924
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TIST
Title, Labet & Number
(Dist. Label)

MICKEY GILLEY
Too Good To Stop Now,
Epic FE-39324 cBS

GLEN CAMPBELL

Letter To Home, Atiantic
America 90164

ATLANTA
Pictures, MCA 5463

CHARLY MC

CLAIN
Charly, Epic FE-39425
RAY CHARLES

Friendship, Columbia
FC-39415 cBsS

JUICE NEWTON
Can’t Wart All Night, RCA
AFL1-4995 RCA

REBA McENTIRE
Just A Littie Love

MCA 5475 (MCA)
EDDY RAVEN

| Could Use Another You,

RCA AHL-1-5040 RCA
RONNIE

MCDOWELL

Willing, Epic FE-39329 cBS
THE WHITES

Forever You, MCA/Curb
MCA5490 MCA
KATHY MATTEA

Kathy Mattea, Mercury

818 gso 1 POL

GEORGE JONES
You've Still Got A Place
In My Heart, Epic
FE-39002

cBS
B.J. THOMAS
Shining, Columbia
FC-39337 cBS
THE BELLAMY
BROTHERS

Restiess, MCA/Curb 5489 MCA
WILLIE NELSON

without A Son

Columbia FC-39110
KAREN BROOKS
Hearts Of Fire Warner
Bros. 1-25051
CHARLEY PRIDE
Power Of Love, RCA
AHL1-5031

MEL TILLIS

New Patches. MCA 5472 MCA
WILLIE NELSON A
Stardust Columbia

JC 35305 CBS
LIONEL RICHIE
Can’t Slow Down
Motown 6059

HANK WILLIAMS
JR. A

Hank Williams Jr.'s
Greatest Hits
Elektra/Curb 60193

DON WILLIAMS

The Best of Don Williams
Vol.3 MCA MCA 5465

THE WRIGHT
BROTHERS

Easy Street, Mercury
818-654-1 POL
BILL MEDLEY

| Still Do. RCA MHL-8519 RCA
EMMYLOU HARRIS
White Shoes, Warner
Bros. 23961

VERN GOSDIN
There Is A Season
Compleat CPL-1-1008
WILLIE NELSON A
Always On My Mind,
Columbia FC 37951
WILLIE NELSON A
Greatest Hits, Columbta
KC 237542

JOHN SCHNEIDER
Too Good to Stop Now
MCA 5495

ALABAMA A

The Closer You Get, RCA
AHL-1-4663 RCA
MCGUFFEY LANE

Day By Day, Atlantic

America 90155

LOUISE

MANDRELL

I'm Not Thvouih Loving

You Yet RCA AHL-1-5015 RCA
MERLE HAGGARD

AND WILLIE

NELSO

N A
Poncho And Leity, Epic
FE 37958 CBS

JULIO IGLESIAS
Jjubo Columbia FC-38640 CBS
ALABAMA A
Mountain Music, RCA
AHL1-4229
JANIE FRICKE
Love Lies, Columbia
FC-38730 cBS
DEBORAH ALLEN
Cheat The Night, RCA
MHL1-8514
JOHN ANDERSON
All The People Are
Talkin® Warner Bros
23912
LEON EVERETTE
Ooin” What | Feel RCA
MHL1-8518 RCA

WEA

RCA

MCA

WEA

POL

cBS

MCA

RCA

WEA

WEA |

(O Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

@ Recording Industry Assn, of America seal for sales of 500,000 units (seal indicated by dot). A Recording

industry Assn. of America seal for sales of 1,000, 000 units (seal indicated by triangle).
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WHIM/E. PROVIDENCE
WPKX/ALEXANDRIA
WCMS/NORFOLK/VA BCH.
WSLC/ROANOKE
WWVA/WHEELING
WUBE/CINCINNAT!
WUSN/CHICAGD
WKKN/ROCKFORD
WTSO/MADISON
KFDI/WICHITA
KTTS/SPRINGFIELD
WDGY/BLOOMINGTON (MPLS)
WOW/OMAHA

KWMT/FT. DODGE
WAXX/EAU CLAIRE
KFGO/FARGO
WCXI/DETROIT
WWWW/DETROIT
WTOD/TOLEDO
WJAZ/ALBANY
WGUS/AUGUSTA
WEZL/CHARLESTON
WTQR/WINSTON-SALEM
WFNC/FAYETTEVILLE
WMC/MEMPHIS
WUSY/CHATTANOOGA
WIVK/KNOXVILLE
WOKK/MERIDAN
KLRA/LITTLE ROCK
WQYK/ST. PETERSBURG

P()ly Gram

LR T R
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THE STORYTELLER
AT HIS NATURAL BEST
FROM HIS BRAND NEW ALBUM
“MATURAL DREAMS”

322 425-1 M-1

WPAP/PANAMA CITY
WKQS/HOLLYWOOD
KBRQ/DENVER
KSOP/SALT LAKE CITY
KLUR/WICHITA FALLS
KIKK/HOUSTON
KKYX/SAN ANTONIO.
KBUC/SAN ANTONIO
KASE/AUSTIN
KMML/AMARILLO
KLLL/LUBBOCK
KHEY/EL PASO
KOUL/CORPUS CHRISTI
WACO/WACO
KRMD/SHREVEPORT
KWHKH/SHREVEPORT
KEBC/OKLAHOMA CITY
KNOE/MONROE
KCUB/TUCSON
KKBC/CARSON CITY
KRAK/SACRAMENTO
KMPS/SEATTLE
KGA/SPOKANE
KUGN/EUGENE
KGAY/SALEM
WBGW/BANGOR
WSNO/BARRE
KRKT/ALBANY
KRWQ/GOLD HILL
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Video

AT VSDA DISTRIBUTOR PANEL

Dealers Called Marketing Key

By TONY SEIDEMAN

LAS VEGAS—Video retailers
have to carry the primary burden for
merchandising and marketing prere-
corded video, said manufacturers and
distributors here at the third annual
Video Software Dealers Assn.
(VSDA) convention, Aug. 26-29. But
the way store owners purchase prod-
uct often precludes effective use of
the resources available to them, the
manufacturers and  distributors
claimed.

Since the dollar amounts available
are often so small and other resources
frequently just as limited, creative
marketing efforts are essential. But
lack of dealer loyalty to distributors
prevents the building of a strong co-
operative bond, said manufacturers
and distributors.

“A lot of dealers are buying from
more than one distributor,” claimed
Noel Gimbel, president of Sound
Video Unlimited. According to Gim-
bel, who spoke on a panel titled
“Working Effectively With Your
Distributor,” “If you're supporting
us, we can support you.”

Instead, Gimbel and others main-

tained, dealers spread their orders
around, diluting the power of their
purchasing dollars and making cer-
tain that when they need to ask their
suppliers for a favor, there won't be
much room for help.

While telling dealers that they
should be more loyal to distributors
and more effective in their use of
scarce marketing dollars, the panel-
ists were reluctant to discuss the root
of the problem, or the ways in which
distributors  and  manufacturers
themselves could solve them.

Dealers who are shopping their
products from a number of different
distributors and doing business with
firms based hundreds of miles away
are going for short-term gains at the
expense of longterm losses, the panel-
ists said. But they shied away from
discussing the brutally competitive
environment that has been created by
distributors  shipping product to
stores based a continent away and the
impact this is having on the industry.

The panelists said that teamwork
on all levels is essential. But the place
where marketing efforts are most
crucial in the home video business is
at the point where the product meets

the consumer—the retail store.

Dealers must work with manufac-
turers to make funds stretch, said
Russ Bach of WEA. **“We as compa-
nies have to take the $30,000 we are
able to throw at the promotion and
make it look larger than life.”

Panelists listed a number of ways
to do this. High on the list was the
importance to dealers of joining with
other retail outlets selling completely
different product lines to help gener-
ate excitement.

It was suggested that retailers
should go to sneaker stores to help
push sports tapes, grocery stores for
cooking videos and hobby outlets for
how-to's. More and more retailers
need to create their own special pro-
motions, the panelists said.

Jerry Sharell of MCA Home Video
pointed out that that retailers should
be able to get almost any promotion
materials they need for the average
sales effort from the many distribu-
tors across the country. But, he add-
ed, “If you want to know about spe-
cialty p-o-p, good luck.™

At MCA, he said, “We have al-
most something for every new re-

TERMS OF ENDEARMENT

copyright Owner
Distributor, Catalog Number

Paramount Pictures
RACA Video Disc 1407
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DEAL OF THE CENTURY—A&M executives relax after signing a video dis-

tribution deal with RCA/Columbia Pictures Home Video. Pictured from left

are A&M Records senior vice president, finance and administration Mi-

chael Parkinson, A&M Video director Laura Ritman, A&M Records presi-

dent Gil Friesen, RCA/Columbia president Robert Blattner and RCA Re-
cords president Robert Summers.

125% Increase Reported
In ’83 Blank Tape Sales

NEW  YORK-—Manufacturers’
blank videocassettes sales in the U.S.
in 1983 went up by more than 125%
over 1982 unit volume figures, ac-
cording to statistics released by the
International ~ Tape/Disc  Assn.
(ITA). Dollar volume, however,
showed only a 58% increase.

As for blank audiocassettes, unit
sales increased 7.25% and nearly 6%
in dollar volume.

The ITA blank tape sales figures,
which cover all consumer retail, in-
dustrial, and bulk sales in the U.S.,
additionally show that combined
videocassette unit sales for 1983 to-
talled 87 million units, as opposed to
38.6 million in 1982. Dollar volume
for 1983 was $651.8 million, up from
the $412.3 mark of the preceding
year.

Breaking blank videocassette fig-
ures down into formats finds VHS
tapes climbing to 65.9 million in unit
sales in 1983 from the previous year's
27.4 million, for a 140% increase.
Dollar volume in this format in-
creased by 61.4%. rising to $500.3

million from $310 million in 1982.

In Beta format, unit sales in 1983
were 21.2 million units, an 88.9% in-
crease from the 11.2 million units
sold in 1982. Dollar volume rose to
$151.5 million in 1983 from the pre-
ceding year's $102.3 million.

Blank audiocassette unit sales to-
talled nearly 240 million last year,
compared with 223.7 million in 1982.
Dollar volume went up to nearly
$274 million from $258.9 million the
year before.

For the first time, the ITA addi-
tionally reported on U.S. sales of flex-
ible computer disks, commonly re-
ferred to as “‘floppies.” Figures
concerned only sales of 8-inch and
5%-inch floppies, since there are not
yet enough companies reporting sales
data for 3V2-inch disks.

According to the ITA, total floppy
disk unit sales were 219.6 million in
1983, up by 66.7% over the 131.7
million figure registered in 1982. To-
tal dollar volume of $447,482,000 in
1983 bettered the $287,132,000 fig-
ure from 1982 by 55.8%.

$415,000 LONG-FORM

Japanese Pop Star
Gets Big Budget

By SHIG FUJITA

TOKYO—TLong-form music video
productions in Japan normally cost
some $85.000-$125.000 to make. But
Toshiba-EMI has spent $415.000 to
make a 58-minute music video pack-
age. “Train Of Thought.” by local
pop star Yumi Matsutoya.

The original idea dates back to the
summer of 1983, and the initial bud-
get  was  between $115.000 and
$165.000. according to Hiroshi Ta-
kao. the company's video division
producer.

The firm asked Green Back Films
of the U.K. to come up with ideas.
Five were submitted. and the eventu-
al choice was made after talks involv-
ing the artist. Matsutoya went to Eu-
rope for 42 days. shooting in London,
Venice and other European centers.

Corporate qualms about breaking
the video production barrier of 100
million Japanese yen ended with the
company deciding that it was bound
to happen soon. and that there was
spinoff publicity value.

The end product was previewed si-

multaneously on July 23 in seven cit-
ies, including Tokyo, Osaka, Hiroshi-
ma and Fukuoka. In Japan. it's
accepted that production costs of a
music video can be recovered if there
are sales of 5.000-6,000. but in the
case of “Train Of Thought™ at least
30.000 units have to be sold to cover
expenditure. But, with the title sell-
ing here at the equivalent of $50, To-
shiba-EMI is looking to garner sales
of more than. 50.000.

Previously. the best-selling music
videotape here has been Off Course's
“Budokan Concert." which was re-
leased in April. 1983, and has hit the
37,000-unit mark.

For The Record

In an article about the Cars’ long-
form music video (Aug. 18), Jeff
Stein was listed as director of the clip
*You Might Think.” Stein actually
co-directed “You Might Think” with
New York production company
Charlex.
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" New Video Releases |

This listing of video releases is designed to
enable wholesalers and retailers to be up-to
date on available new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the suggested
list price of each title is given; otherwise, “No
List” or “Rental” is indicated. All information
has been supplied by the manufacturers or dis-
tributors of the product.

THE ACCIDENT
Terence Kelly, Fiona Reid,
Frank Perry
Beta & VHS Trans Worid Entertainment
10048 . .. . $59.95

BILL
Mickey Rooney, Dennis Quaid
Beta & VHS U.S.A Home Video .

BLIND RAGE
D‘Urville Martin, Leo Fong.
Leila Hermosa
Beta MGM/UA Home Video
MB600428 . ..
VHS MV600428 .
BONNIE'S KIDS
Tiffany Boiling. Robin Mattson,
Scott Brady
Beta & VHS Monterey Home Video $59.95
A CASE OF LIBEL
Daniel J. Travanti, Edward Asner,

Gordon Pinsent
Beta & VHS U S.A. Home Video ..

CHEATERS
Peggy Cass, John Lansing,
Patricia Barry
Beta & VHS RKO Home Video RKO
1019 ... $39.95

CHILDREN OF SANCHEZ
Anthony Quinn, Delores Del Rio,

Katy Jurado
Beta & VHS Monterey Home
Video .. ... e

CRAZED
Laslo Papas, Belle Mitchell,

Beverly Ross
Beta & VHS Trans World Entertainment
17002 ... $49.95

DAVID STEINBERG IN CONCERT
Beta & VHS RKO Home Video RKO

$59.95

... $59985
. $59.95

$59.95

. $59.95

102 ORI S9N . $39.95
DEMON SEED

Julie Christie, Fritz Weaver

Beta MGM/UA Home Video . $59.95

VHS MV600129 .. ... ... . .. $59.95

DUEL OF THE SEVEN TIGERS
Cliff Lok, Ka Sa Fa, Chio Chi Ling
Beta & VHS Trans World Entertainment
15003
EVERY GIRL SHOULD BE
MARRIED

Betsy Drake, Cary Grant
Beta & VHS RKO Home Video RKO
2001 $34.95

A FAMILY CIRCUS CHRISTMAS

Animation

Beta & VHS Family Home Entertainment

(MGM/UA} e $29.95
GALAXIES & GAMES

Animation

Beta & VHS Famlly Home Entertainment

{(MGM/UA) e $29.95
HAIL

Richard Shuli, Dick O’Neill,

Phil Foster

Beta & VHS Monterey Home

Video $59.95
HAVE | GOT A STORY FOR YOU

Shari Lewis
Beta MGM/UA Home Video

$39.95

MFB3/85 . $2995
VHS MFV3/85 . $29.95
ICEMAN

Timothy Hutton, Lindsay Crouse.
John Lone

Beta & VHS MCA Home Video ... $69.95
THE ICE PIRATES

Robert Urich, Mary Crosby

Beta MGM/UA Home Video

MB800427 . $79.95

VHS MV800427 .. . . $7995

INSPECTOR GADGET, VOL. I}
Animation
Boeta & VHS Family Home Entertainment
(MGM/UA) $39.95

THE INTRUDER WITHIN
Chad Everett, Joseph Bottoms,
Jennifer Warren
Beta & VHS Trans World Entertainment
10058 . .cog-av-eonn-. . .... $69.95

JOHNNY BELINDA
Richard Thomas. Rosanna
Arquette, Dennis Quaid
Beta & VHS U.S. A Home Video ..
LITTLE LORD FAUNTLEROY
Sir Alec Guinness, Ricky
Schroder
Beta & VHS U.S.A Home Video .. $59.95
THE LITTLE SHOP OF HORRORS

Jonathan Haze, Mel Welles
Beta & VHS Jef Films

MAKING THE GRADE
Judd Nelson
Beta MGM/UA Home Video
MB800448 . . .
VHS MV800448

MELLOW MEMORIES
Various Artists
Beta & VHS U.S. A Home Video .

MUTINY ON THE BOUNTY
Clark Gable, Charles Laughton
Beta MGM/UA Home Video
MB400450 . .. . .
VHS MV400450 .

PADDY BEAVER
Animation
Beta & VHS Famxly Home Entertainment
(MGM/UA) . $29.95

49th PARALLEL
Laurence Olivier, Leslie Howard,
Eric Portman
Beta & VHS VidAmerica

$569.95

$39.95

$29.95

.. 839956
. $39.95

{Vestron Video) CNA

PARTY GAMES—FOR ADULTS
ONLY

John Byner

Beta & VHS MCA Home Video
RAGE

David Soul, James Whitmore,

Caroline McWilliams

Beta & VHS U.S A Home Video

RETURN OF THE DINOSAURS

$39.95

$59.95

Animation
Beta & VHS Trans World Entertainment
13504 . ... . $39.95

RIDERS OF THE RANGE & STORM
OVER WYOMING

Tim Holt

Beta & VHS RKO Home Video RKO

2003 - $34.95

SIXTEEN CANDLES

Molly Ringwald. Paul Dooley,

Carlin Glynn

Beta & VHS MCA Home Video ... $79.95
SNOOPY’'S HOME VIDEO LIBRARY

Animation
Beta & VHS Media Home Entertainment
Inc. NA

THE SOUL EXPERIENCE

Various Artists

Beta & VHS U.S A Home Video
SPLIT SECOND

Stephen McNally

Beta & VHS RKO Home Video RKO

2002 ... $34.95
THIS IS A HIJACK

Adam Roarke, Neville Brand,

Jay Robinson
Beta& VHS Momerev Home
Video .

TOM THUMB
Russ Tamblyn, Peter Sellers,

Terry Thomas
Beta MGM/UA Home Video

. $29.95

$5995

$39.95

TWIGS
Cloris Leachman
Beta & VHS RKO Home Video RKO

1021 $39.95

WINDOW'S WAY
Peter Finch, Mary Ure

Beta & VHS VidAmerica
{Vestron Video) NA

To get your company's new video releases
listed, send the following information—Title,
Performers, Distributor/Manufacturer, For-
mat(s), Catalog Number(s) for each format,
and the Suggested List Price (if none, indi-
cate “No List” or “Rental’)—to Kim Free-
man, Billboard, 1515 Broadway, New York,
N.Y. 10036.

Japanese
Jump On Vid
Bandwagon

TOKYO—Expanding VCR own-
ership here has spurred Japanesc
publishing tirms to move deeply into
the world of video magazine market-
ing, with an estimated 30 such publi-
cations now on sale.

The oldest video magazine here is
Video Salon, launched in November,
1980, by Genkosha Publishing with a
circulation of 35,000 copies and now
selling 140,000 a month. Specializing
in photography and home movies,
Genkosha made its first ventures into
video publishing in 1977. When Vid-
€0 Salon was launched. the company
ceased publication of its Small Mov-
ies magazine for 8mm enthusiasts.

Videcom, a bi-monthly publication
from the Audio/Visual Consultant
Center, a government organization,
first appeared in October, 1981. Ap-
pealing primarily to an older reader-
ship, it will go monthly next April,
according to the Center.

Sterco Sound Publishing is one of
several audio magazine publishers
that have moved into the video field,
with its monthly High V, launched
last November. Successful in the chil-
dren’s market is comic book special-
ist Akita Publishing, whose monthly
Video Spot now has a circulation of
about 100,000.

Publishers of magazines carrying
television program information have
been quick to make the transition.
Tokyo News, whose Shukan TV
Guide has recently begun to include
details designed to assist home copy-
mg of broadcast material, launched
the monthly Video Collection in late
1982, Kadokawa Publishing put out
the first number of a twice-yearly
video magazine called The Video in
July, with plans to move fully into
the video publishing field at a later
date.

Videocasselte
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These are the best selling videocassettes compiled from
retail reports by the Billboard Chart Research Depart-
ment. Both Beta and VHS formats are included.

Copyright Owner,
Distributor, Catalog Number

RCA/Columbia Pictures
Home Video 100211

Paramount Pictures

Principal Performers

William Hurt
Glenn Close

Shirley MacLaine
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Pacific Arts Steps Up Activity

L.A. Office Opens; New Music-Oriented Titles Released

By JACK McDONOUGH

SAN FRANCISCO—A steady
stream of summer and fall releases is
cementing Pacific Arts Video Re-
cords’ position in expanding the
boundaries of music video, and in
opening marketing opportunities into
the home video window.

The marketing step-up includes
the recent opening of a Los Angeles
office under the direction of former

Elektra/Asylum executive George
Steele I1I, Pacific Arts’ new director
of marketing. The Sunset Blvd. office
buttresses the home office in Carmel
and recently established overseas of-
fices in London and Sydney.

Pacific Arts, which committed to a
total switchover from audio to video
with the release of Michael Nes-
mith’s “Elephant Parts™ in 1981, is
now steadily adding a variety of mu-
sic and music-related titles to its cata-
log. The company is also, according

i Billboard.

CHART
RESEARCH
PACKAGES

and prices:

The definitive listings of the top singles and
albums throughout the history of record
charts. 30 different volumes cover all for-
mats of recorded music. Write for details

BILLBOARD CHART RESEARCH
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

WE HAVE AVAILABLE EQUIPMENT
FOR VIDEO PRODUCTION FACILITIES

(2) Sigma DVA 100 A
(1) Videotek 12 PR
(1) Videotek 12 PRO
(2) Plug-In Strips

(1) Ring Paten Panel

(1) Quanta, Q7-B/R Graphic Generator w/ Dual Disc Memory
(electronics only, no keyboard)

(1) Microtime, T-100 Time Base Corrector w/Rack Mounts
(1) Videotek, TSM-5A Waveform Monitor

(1) Videotek, VSM-5A Vectorscope

(1) Videotek, DRC-1 Dual Rack Mount

(2) Bogen, 3065, 66, Fluid Head, Tripod, Dolly

(1) Sigma CSG 350A Sync Generator

(2) JVC, KY-310 Color E.N.G. Camera

(2) JVC, HZ-ES12U, Zoom Lens, 12:1

(1) JVC-VE-2500 BU, 5” Viewfinder

(2) JVC, CCRS-515, Remote Camera Control Unit
(2) JVC-HZ-ZS 12U Rear Lens Control

(2) JVC-HZ-FM 12U Rear Focus Control

(2) AVP, Custom Studio Consoles w/Rack Mount Space
(top to console damaged; no electronics)

ALL EQUPMENT IS IN EXCELLENT CONDITION

CALL TODAY FOR INFORMATION AND PRICES

ASK FOR: KIM KRUEGEL, Marketing Manager
(201) 368-2090, ext. 388 -OR- (800) 526-4672

to president David Bean, going after
“special-quality movies, like ‘Endless
Summer,” ‘Dreams Of Gold' and
‘The American Friend," that have
both long life and greater application
to home video than to either theatre
or television.”

Among the company's recently re-
leased  music-related titles are
“Dreams Of Gold,” with an original
soundtrack by Ken Nordine, released
in June in VHS and Beta at $29.95;
“The Paul Simon Special’ and *'Say
Amen, Somebody,” both released in
May in VHS Dolby stereo and Beta
Hi-Fi at $59.95; and “'Backstage At
The Kirov,” released in August in
VHS and Beta at $59.95.

Upcoming releases include a num-
ber of classical titles; "*Best Of Blon-
die” and “Jethro Tull: Slipstream,”
both previously released by Chrysalis
Home Video; and '“Happy Hour
With The Humans,”* a 40-minute
conceptual piece which Bean says
“represents a pioneering step in long-
form video™ in that it attempts to in-
corporate seven songs into “a fully
realized storyline, combining ele-
ments of news, politics, romance,
rock and comedy.” As such, Bean
says, it extends the trend-setting ex-
ample of “Elephant Parts,” which he
calls *“a 1980s version of a Fred
Astaire musical.

“That’s where we think music vid-
eo has to go,” Bean continues: “‘an
entertainment form including dance,
music, comedy, all the elements.
That's why we're out of the clip busi-
ness, which we see as advertising and
not truly creative. That's why we've
released so many of the things we
have.”

Bean maintains that *“‘the video-
disk and videocassette are the records
of the future, especially since with la-
ser technologies it's not only better
audio but indestructible audio.”
Bean's concern with audio quality is
reflected in another recent Pacific
Arts release, “"Koyaanisqatsi.*

That film, a depiction of the virgin
earth thrown out of control and bal-
ance by the advent of technology,
was released in March with the 82-
minute Philip Glass soundtrack en-
coded with PCM Digital, “providing
a level of sound almost unknown on
home videocassettes,” according to
Bean. In addition, the film's Sensur-
round soundtrack was retained in the
video version for viewers with Sen-
surround decoders.

On the theatrical/specialty side,
Bean points to *“The American
Friend,” directed by Wim Wenders
and starring Dennis Hopper, as rep-
resenting “‘not a deviation for us but
an area of expansion. We're actively
looking for wonderful foreign films
that didn't get their full audience
originally and that are not available
elsewhere.”

Another unusual Pacific Arts re-
lease, due this fall, is *Sherlock
Holmes And The Baskerville Curse,”
a fully animated color feature with
Peter O'Toole as the voice of Sher-
lock Holmes. “Endless Summer,” a
documentary about surfing, has been
rereleased on videocassette at $59.95
and is also now available on CED
and LaserDisc at $29.98.

Among the other titles due from
Pacific Arts are two comedy pro-
grams: “Franken & Davis At Stock-
ton State” and “Carrott Gets Row-
die,” a comic documentary focused
on the Tampa Bay soccer team which
will introduce British comedian Jas-
per Carrott to American audiences.

www.americanradiohistorv.com

THROWING A FIST—MTV video jock J.J. Jackson, center, and Helix mem-
bers Brian Vollmer, left, and Paul Hackman, encourage viewers to buy the
group’s latest album, “Walkin’ The Razor's Edge.”

British Firm Promises
New Directions In Music

LONDON—A new video produc-
tion company promising new kinds
of music video software has been
launched here under the name
Source One by former Virgin Vision
marketing/acquisitions director Da-
vid Marlow.

Though an independent operation,
the company will be financed in its
first year by Virgin, which will also
distribute Source One projects on a
worldwide basis. Co-productions
with other partners are not being
ruled out.

“We're going to do what everyone
has been talking about and come up
with some intelligent music video,”
says Marlow with calculated brash-
ness. "'A lot of the existing product is
fatuous in the extreme, and that's be-
cause the creative basis is back to
front: They start off trying to be ad-
vertisements for a band instead of
something that makes sense in its
own right.”

Marlow says he hopes to have his
first project under way before Christ-
mas. He aims to put together a mini-
package of perhaps six one-hour pro-
ductions within a year, each
budgeted well into six figures and
geared for cable, broadcast, home
video and possibly even theatrical ex-
ploitation in major markets world-
wide, with visual and musical ele-
ments deliberately more prominent
than language-specific dialog.

“I feel that audiences have been
underestimated,” Marlow says. “*The
sophistication that kids accept on
their turntables has not yet been
translated into the visual medium.
We intend to develop one-hour music
films that start from a narrative and
have decent story lines, almost like
short cinema features. Then we will
look for the involvement of appropri-
ate artists.

“The music has to be unself-con-

sciously introduced into the narra-
tive. That's the creative challenge.”

Marlow's eight-year experience at
Virgin suggests that the company’s
acts are likely to feature prominently
in his plans. Arista’s acts are also apt
to be featured, following the recent
video deal between Arista and
Virgin.

“The main thing, though, is to at-
tract major names,” Marlow says.
“*Music video sales are very much
based on the status of the artists, so
we have to go for top acts, wherever
they come from.

“Whether we use one artist or a
sort of compilation, whether they
make cameo acting appearances or
play themselves, whether the music is
composed specifically for the produc-
tion or not, whether audio albums of
the soundtrack are released; all those
things will depend on the particular
project in question.”

Pre-sales to U.S. cable would be
welcome, he says. I think it should
be attractive to them. My experience
as a distributor is that creative pack-
ages sell better than concerts. Every-
one has done the big concerts; they
are very difficult to capture effective-
ly, and the public is getting bored
with them. Home video sales have
been quite disappointing on some oc-
casions, whereas productions with
ideas in them are selling incredibly
well, with ‘Thriller’ T suppose a
prime example.”

Marlow plans exploratory trips to
the States this fail. “I've got a lot of
contacts there,” he says, “and I'll be
on the lookout for fresh story ideas
and like-minded people. Basically 1
want to draw on fresh talent, people
interested in doing something inno-
vative and contemporary. Visually,
there is a whole new language to be
established.”

ROSY FIGURES FROM JVC

Japan Production Still Booms

TOKYO—Japan's overall VCR
production will reach 23 million
units this year, worth around $7.5
billion, according to the latest esti-
mates from leading manufacturer
JVC. The figures represent a 26.2%
increase on last year in volume terms
and 18.9% in value.

The company predicts that video
hardware penetration will approach
40% in this market by year's end,
and that overall home video produc-

tion, including VCRs, video cameras
and software, will top the *‘psycho-
logical® two trillion yen mark and ex-
ceed the 39 billion equivalent for the
first time,

Production of color video cameras
alone, JVC says, will be around 1.4
million units (16.7% more than last
year), worth $540 million (up 13%).
Videotape production should total
some 287 million tapes (up 28%),
worth $1.27 billion.

La WY
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® The Godfather of soul: James
Brown has teamed up with Afrika

out as contestants. Bobby Sheehan,
who produced and directed the pro-
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‘LOVE LANGUAGE’ PRODUCER

Masser Moved By Pendergrass

By PAUL GREIN

LOS ANGELES—Producer Mi-
chael Masser is coming off one of the
biggest hits of his career in Peabo
Bryson’s “If Ever You're In My
Arms Again.” And he’s hoping to
follow it in coming months with rec-
ords by George Benson, Shalamar,
Whitney Houston and  Stacy
Lattisaw.

But none of these records is likely
to have as much impact on Masser as
Teddy Pendergrass’ album “Love
Language,” which featured the hit
duet “Hold Me.”

“I'm a changed man from working
with Teddy,” Masser says. ‘‘After
having that experience I can’t see
working with somebody who doesn’t
have a true commitment in their
heart, who wants to come in and just
fluff over something. From now on,
(complaints about) hangnails and flat
tires are out.”

Masser says he was first ap-
proached about producing Pender-
grass before the singer’s near-fatal
auto accident in 1982. He was actual-
ly brought in to record the album
earlier this year, shortly before Pen-
dergrass was to undergo a critical
operation.

*““The intensity of this was incredi-
ble,” Masser remembers. ‘*“Teddy had
to deal with the fact that nine days
from when we started, he was going
to be under the knife. He also had a
certain amount of fear bécause dur-
ing those
vocalized.

“It was virtually impossible to get
a key on him because he hadn’t really
sung during that time. So we record-
ed each song in at least two different
keys and at two different tempos.”

two years he hadn’t

Masser says much of the pressure
surrounding the project was due to
the uncertainty of Pendergrass’ con-
dition. “It’s no easy situation when
you're dealing with something that
iffy,” he says. “The issue of him’ be-
ing able to sing under paralysis was
such a question mark for everybody.

“Shep (Gordon, Pendergrass’
manager) called me from New York
and said, ‘Michael, this is probably
impossible, but this is our shot. Can
you do an album on Teddy? He's
about to go into the hospital for an
operation.’

“That gave me about three and a
half weeks to do the album—to re-
cord the tracks here and then go back
to Philadelphia to cut his vocals. I
started to scramble unlike I've ever
done before.”

Masser cut ‘“‘Love Language” for
Elektra, but he says he was first
brought into the project when Pen-
dergrass was still on Philadelphia
International.

“Originally Gamble & Huff called
me because they felt Teddy needed
an infusion of songs with melodies.
Teddy wasn’t used to holding onto
melodies; that wasn’t his speciaity.

“They flew me down to Houston
for his final appearance. I played him
some songs, one of which was ‘Hold
Me.’ Then they flew me to Philadel-
phia, and I worked over some keys
with him.

“The day before we were supposed
to record, I heard about the accident.
I was really non-functional creatively
for about six months because it was
such a tear-up for me.”

While the Teddy Pendergrass/
Whitney Houston duet didn’t quite
make the pop top 40, Masser is plan-
ning two other duets, one featuring

VETERAN SINGER DEFIES DESCRIPTION

George Benson and Roberta Flack,
and another with Judy Collins and
T.G. Shepard.

Another possible project in
Masser’s future is an album of his
own. Masser says he’s negotiating
with several companies to cut his
own album. which would feature
guest artists, similar to Quincy Jones
or Sergio Mendes albums.

Masser has had record contracts in
the past with Motown and Arista,
but says he never even went into the
studio. “I feel I'm best as a writer,”
he notes.

By JACK McDONOUGH

SAN FRANCISCO — The music
industry thrives on success stories.
Every week it salutes those acts that
top the charts and hit gold and
platinum.

But what about bands of true po-
tential or accomplishment who,
through circumstances beyond their
control, end up falling through
cracks into probable oblivion?

In his recent Commentary, “Edu-
-cating A&R Personnel” (Billboard,
July 28), Bob Biggs of Slash Records
addressed himself to one cause of
such misfortune: the need for a&r
people to educate themselves in all
aspects of marketing and promotion
so that confusion and crossed signals
do not result in a&r backing away
from a band it had originally touted.

Journey’s manager, Herbie Her-
bert, agrees there are problems with
a&r, emphasizing his point with the

Nona Hendryx: Beyond Category

By ETHLIE ANN VARE

LOS ANGELES—Singer/song-
writer Nona Hendryx has managed
to maintain a career for more than 20
years despite the fact that radio (and
her record companies) seldom know
precisely what to do with her.

Although her early music with the
Bluebelles was easily identifiable as
girl group r&b, that band’s metamor-
phosis into the glam-rock trio Labelle
baffled programmers. And as a solo-
ist, Hendryx’s fusion of funk and new
wave often leaves her slipping
through format cracks.

“People don’t expect a black fe-
male artist to be doing rock,” says
Hendryx. “Black radio doesn’t know
what to do with it, and neither does
white radio. Even the ‘urban contem-
porary’ format is limiting, because
rather than play new sounds they’'re
sticking to what they consider to be
not detrimental to sales.”

Currently touring to support her
RCA album ‘““The Art of Defense,”
produced by Material’s Bill Laswell
and Michael Beinhorn, Hendryx
finds that her shows go over best in
the least expected locales: non-urban
areas, where audiences have no pre-
conceptions about her style.

“In colleges and outside the major
cities,” she says, “the kids are really
responsive. I think over the past three
years I've become a staple on college
radio.”

Hendryx’s single *“I Sweat,” a
dance club favorite, had to make the
rounds without an accompanying
video, even though Hendryx and

longtime manager Vicky Wickham
felt a club clip would be beneficial.

“I haven’t done any videos for this
album,” says Hendryx, ‘‘because
there hasn’t been the money. I'm
signed to the black department for
some reason, and they don’t have the
same dollars. There’s an unwritten
rule, it seems, that if you're a black
artist you have to sell to black people
first, before you can sell to white peo-
ple. You have to get high enough on
the black charts before you can cross
over.”

As essentially a rock artist, Hen-
dryx hasn’t topped the black charts,
showing her greatest strength on the
dance charts. Former labels Arista
U.K. and Epic both encouraged her
to sound more “pop,” she says, but
she declined.

Hendryx recently went out of her
way to play an unusually large venue,
the Los Angeles Coliseum, as part of
a bill that featured Gladys Knight &
the Pips, Cameo, Sly Stone and oth-
ers. Summerscope ‘84 was a series of
youth events sponsored by Coca-
Cola, Atlantic-Richfield, McDon-
ald’s and others, and this concert was
the finale.

“The Olympics took up a lot of
space in Los Angeles,” says Hen-
dryx, “especially in the inner city.
And this program helped by making
school playgrounds available for
sports programs, organizing camping
trips and bringing in the Dance The-
atre of Harlem and an African ballet
company.”

Summerscope provided 6,000 free
tickets to the concert for L.A. kids,
and used the revenue from paid tick-

ets to funnel back into the program.
“I come from the ghetto myself,”
says Hendryx, “and I know how
much things like a day at camp can
mean.”

Having completed the perfor-
mance for 30,000, Hendryx is return-
ing to her tour, playing anything
from a small club to a large theatre.

“I’m not afraid to play any size
venue,” she says. *“The greatest re-
sponse I get is in clubs in Ohio, Indi-
ana, even Iowa. The people there are
far less inhibited by the notion of
what is cool and what is uncool.”

Pennsylvanians
Cancel Concerts

SHAWNEE, Pa.—With the death
July 29 of their maestro, Fred War-
ing, the Pennsylvanians have can-
celled all engagements for the fall and
spring.

“It’s just not possible to go on
without him,” says Ruth Sibley, the
Pennsylvanians’ general manager.
“Rehearsals normally start in Octo-
ber, and that’s just around the
corner.” ’

The choral group, which Waring
developed after giving up his big
band, consists of 20 singers and a
four-member backup band.

Sibley adds that Shawnee Press
Inc., the music publishing firm that
Waring founded here in 1945, will
continue under the leadership of
Waring’s widow, Virginia. The pub-
lisher is one of the largest in the
world of choral music for schools and
churches.
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UP CLOSE AND PERSONAL—AnNnie Lennox of Eurythmics gets comfort-

R

able with the crowd at the duo’s recent date at Forest Hills Tennis Stadium
in New York. (Photo: Chuck Pulin)

One Group’s Un-Success Story

Manager Bemoans Eric Martin Band’s ‘Crib Death’

joke, “How many a&r people does it
take to change a light bulb?’—the
answer to which is, “I don’t know.
What do you think?”

But Herbert points a stiffer finger
at something else: the consequences
of change in the executive hierarchy
of a label. “That’s a constant problem
in our business,” he says.

Herbert cites the example of his
second management client, the Eric
Martin Band, which suffered what he
calls “sudden crib death” in the wake
of massive executive changes at Elek-
tra which saw chairman Joe Smith,
who had signed the band, departing
the label while the company shifted
headquarters from Los Angeles to
New York.

In addition to the Eric Martin
Band, Herbert points to other recent
examples like the Camaras, also lost
in the Elektra shuffle, and Steel
Breeze and Tane Cain, who both got
squeezed in the RCA shakeup in
which Jack Craigo departed the
label.

“There’s no rationale to what hap-
pened to these bands,” says Herbert.
*“They all went into the dumper, even
a band like Steel Breeze, which had a
top 20 hit off its debut album. The in-
dustry is strangling the young in the
cradle. There's no sense to it.”

Herbert notes that a series of set-
backs befell the Eric Martin Band
during the Elektra shakeup. The
band was ultimately dropped by the
label and has since broken up.

“‘Our band was signed by Joe
Smith on the West Coast, with one
group of people who believed in the
band. Then Smith was gone, the label
moved to the East Coast, and there
was no remaining person of any
weight who had any cognizance of

our band at all. It’s the old story
where a new regime doesn’t want
anything to do with the old regime’s
signings.

“After Bob Krasnow took over, he
came to see me. He was very candid
and told me he’d never been one to
hear a band like this. He said he
wanted to continue with the band be-
cause of our company’s reputation,
but not necessarily because of the
band.

“Anyway, we had delivered our
debut album just as Elektra was ex-
ploding and Krasnow was being
brought in. Tom Werman in a&r
asked for two outside songs, ‘Don’t
Stop’ and ‘Just Another Pretty Boy.’
We were quite happy with the album
as it was but we went ahead and add-
ed those songs, even though it meant
destroying the release schedule and
touring plans.

“On the day that we delivered the
revised album, Tom Werman was
fired. He never even listened to what
we had done. And here’s Krasnow
telling me he doesn’t believe in the
band. So we were really stuck.”

In retrospect, says Herbert, “We
shouldn’t have released the records at
all under the conditions we were fac-
ing. It destroyed our ability to build
the band. We tried to pick up tour
dates piecemeal, but the opportuni-
ties were very limited, even though
all their Bay Area club dates were
sellouts.

“All of that is very harmful to a
band. It’s like you're tainted. You're
wearing the scarlet letter. No one
asks why you failed; they just think
you failed.”

Elektra’s Krasnow declined to
comment on the subject.
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IRENE CARA
Sands, Atlantic City
Tickets: $35

As any seasoned gambler can attest, finding
a sure bet in an Aflantic City hotel-casino is a
pipedream. Not so last week at the Sands, as
Irene Cara, on the heels of recent Grammys
and a songwriting Oscar, launched her first
concert tour. The Broadway-schooled per-
former took only a hot minute to make and
maintain contact with the SRO crowd.

Allowing her expressive and expansive alto
voice 1o do her bidding, Cara opened with a
high-energy rendition of “Why Me," rolling up
to blast levels without any loss of control. With
“Embraceable You," a soundirack pick from
her upcoming movie "City Heat,” Cara gave a
further accounting of her versatility, handling
this standard in a sophisticated, properly styl-
ized fasb* n. Along the way, she completed
obligatory though respectful treatments of
“Fame" and “Flashdance.” At the piano for
“Cut Here On My Own,” she topped herseff,
delivering the most heart-rending vocal of the
evening.

The show continued fast and furious unti, at
the end, it looked like an extended block party.
As people came up on stage and danced, Cara
simply put them into the act, dancing among
them and continuing to sing.

The band and three background singers pro-
vided solid backup with very tight sound val-
ues. Overall, the music seemed lo abandon
some of producer Giorgio Moroder's fanciful
techno-pop touches, in favor of less restrictive
tones.

The second performance featured many
fighting improvements over the first. The ef-
fects served to reinforce moods and do justice
to Cara's scintilating constumes. She was
more intense this time, singing with her head
up, altogether self-assured.

Cara's enlry was prefaced by her quartet of
male breakdancers, the Mighty Poppalots, who
engendered much excitement with their skit-
oriented breaking and popping. The troupe re-

Talent In Action

turned periodically during the show with further
spirit and costuming. Having fun with some
engaging theatrics on ““Hot Lunch,” Cara de-
cided to pop along with a convincing moon-
walk of her own, accon plished despite high
heels.

The characterization of this artist as a Donna
Summer disco clone, if i* was ever valid, is no
longer. Cara's versalile performance menu
demonstrated that she can mix sufficient por-
tions of Patti LaBelle's audience appeal, Evelyn
King's funkiness, Gladys Knight's soft soulful-
ness, Anita Baker's ablity to get down and
Laura Branigan's volume, and then, by adding
a great deal of Irene, for>e her audience o en-
joy her and themselves. It all sounded very
much like a recipe for success.

MICHAEL BOYD

AEROSMITH
Greek Theatre, Los Angeles
Tickets: $15

The "“Back In The Sasidle” tour reunites the
original lineup of this mid-'70s hard rock quin-
tel: Steven Tyler (vocas), Joe Perry (quitar),
Brad Whitford (guitar), Tom Hamilton (bass)
and Joey Kramer (drums). While the players
may have looked as if ey were exhumed for
their comeback, they have lost none of their
musical ferocity.

The first of two sold-dut nights at the Greek
boasted an audience both too young to have
bought Aerosmith albums when they came out,
and so enthusiastic thet the first sight greeting
new arrvals was a human blockade of terrified
security guards and at least one fan being car-
ried out feet first. Aercsmith is a progenitor of
ali that metaloid music so popular today, and
the kids remember ther feroes.

But the interesting iesson that Aerosmith im-
parted in its 90-minute show was that today’s
hard rockers are not copying their style. Aeros-
osmith (like fellow ACR touchstones Led Zep
and Hendrix) is, first and foremost, a blues
band. And it is that basic 12-bar base that to-
day's usurpers have fargotten.

Steven Tyler—looking like he hasn't seen

sunlight or eaten a balanced meal since
1979—added harmonica breaks as guitarists
Perry and Whitford traded off lead licks. Whit-
ford, the less heralded of the two, turned out to
be the better player. Still, it was Perry who was
given a solo turn to cover Hendrix's “'Red
House," a song he introduced by saying his
“bitlch" has been “giving him a hard time."
(One hopes he was referring to a poorly trained
golden retriever.)

While Perry took the spotlight, Tyler went
backstage to have his hair blow-dried, return-
ing with the strongest segment of the show:
"“Dream On," Aerosmith's equivalent to **Stair-
way To Heaven,” followed by “Sweet Emo-
tion"" and "“Walk This Way." The latter proved
for the umpteenth time this night that the real
strength of Aerosmith is Tom Hamilton, who in-
vents bass licks you can build a whole song
around. .

Perry ended “Sweet Emotion" by smashing
his guitar into an amp (original move, Pete —
er, Joe), and Kramer followed “Walk This
Way" with a drum solo he concluded by fling-
ing the last of his sticks into the teeming crowd
and beating the skins with his fists, feet and
face. The audience ate it up.

“Toys In The Attic" wrapped the set, with Ty-
ler waving his scarf-emblazoned mike stand
like a weapon, and the encore was ““Train Kept
A-Rollin’." The evening was time in a bottle, a
quick visit to 1977 more interesting as theatre
than rock'n'roll. ETHLIE ANN VARE

DIONNE WARWICK
LOU RAWLS
Greek Theatre, Los Angeles
Tickets: $15

You can't put a concert on tape, any more
than you can put a party on tape. Dionne War-
wick attempted to do both in her show here
Aug. 22.

All of the backup vocals were on tape, in-
cluding the party sounds on her version of Lio-
nel Richie's “‘All Night Long,” which she used

(Continued on page 53)
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The following are among the top concert grosses nationwide reported through the survey week. inciuded are
acl(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of
sellouts and dates(s).

¢ LUCIANO PAVAROTTI—$484,087, 19,959, $50, $30, $22.50 &
%15, In-House, Madison Square Garden, New York, one show, sellout,
Aug. 16

¢ LUCIANO PAVAROTTI—$338,670, 12,190, $65, $50, $35 & $10,
Chicago Lyric Opera/In-House, Poplar Creek Theatre, Chicago, one show,
sellout, Aug. 13.

e JULIO IGLESIAS, MICHAEL DAVIS—$318,676 ($398,346 Canadian),
19,423, $22.50, $17.50 & $15, CPI, Canadian National Exhibition, To-
ronto, Ont., one show, sellout, Aug. 16.

¢ ALABAMA—$297,250, 23,750, $15, $12 & $10, Maynard Potter,
Mid-State Fair, Paso Robles, Calif., two shows, two sellouts, Aug. 11.

e HEAVY METAL HURRICANE: SCORPIONS, QUIET ROCK, KICK AXE,
HELIX—$280,531 ($350,664 Canadian), 16,829 (19,000), $20 &
$17.50, CPI, Canadian National Exhibition, Toronto, Ont., Aug.17

e ALABAMA—$228,452, 28,862, $9, $8 & $6, Billy Greiner, Wisconsin
State Fair, Milwaukee, two shows, two sellouts, Aug. 3-4.

e HUEY LEWIS & THE NEWS, DR. GONZ0—$220,328, 26,277 (unlimit-
ed), $11, $9 & $8, In-House, Performing Arts Center, Saratoga, Aug.
20

. RODNEY DANGERFIELD—$202,574 ($253,218 Canadian), 12,038
(12,668), $22, $20 & $18.50, CPI, O'Keefe Center, Toronto, Ont., four
shows, Aug. 18-19,

e HUEY LEWIS & THE NEWS, DR. GONZ0O—$195,311, 16,013, Cross
Cauntry Concerts, Hartford (Conn.) Civic Center, one show, sellout, Aug.
25:

e HUEY LEWIS & THE NEWS, DR. GONZ0O—$190,240, 15,000, $14 &
%12, Glenn Donnelly, Fairgrounds, Middletown, N.Y., one show, sellout,
Aug. 24.

e TEMPTATIONS, FOUR TOPS—$177,690, 13,102, $17.50, $15,
$12.50 & $10, Alex Cooley/Southern Promotions, Chastain Park, Atlan-
ta, two shows, two sellouts, Aug. 25-26.

¢ ALABAMA—$172,246,11,758, $16.50, $15 & $10, Jeff Apergan, Ir-
vine Meadows Amphitheatre, Laguna Hills, Calif., one show, sellout, Aug.
10.

e HUEY LEWIS & THE NEWS, DR. GONZ0O—$165,880, 14,580, $14 &
$10, Nederlander, Merriweather Post Pavilion, Columbia, Md., one show,
sellout, house record, Aug. 15.

e HUEY LEWIS & THE NEWS, DR. GONZ0O—$166,996, 13,732, $14 &
$12, Glenn Donnelly, Orange County Fairgrounds, Middletown, N.Y., one
show, sellout, Aug. 24.

¢ HUEY LEWIS & THE NEWS—$160,000, 16,000, $10, Ron Delsener
Presents, Pier 144, New York, two shows, two sellouts, Aug. 16-17.

e THE SCORPIONS, A LOCAL BAND—$158,167, 8,751, $19.50 &
$17.50, John Bauer Concert Co., Sullivan Arena, Anchorage, one show,
sellout, Aug. 14.

e HUEY LEWIS & THE NEWS, DR. GONZ0O—$145,365, 13,501, $15,
$12.50 & $8.50, Electric Factory, Mann Music Center, Philadelphia, one
show, sellout, Aug. 14.

e HUEY LEWIS & THE NEWS, DR. GONZO—$144,306, 13,190, $11.50
& $10.50, Frank J. Russo, Providence (R.l.) Civic Center, one show, sell-
out, Aug. 23,

e ELTON JOHN—$138,960, 9,264 (10,000), $15, Bill Graham Pre-
sents, Thomas & Mack Center, Las Vegas, Aug. 24.

e DIO, TWISTED SISTER—$138,036, 11,753 (12,000), $11.50, Ste-
phen Starr/The Concert Company Presents, The Spectrum, Philadelphia,
Aug. 25,

¢ SCORPIONS, KICK AXE—$137,380 ($171,725 Canadian), 12,911,
213.50, Donald K. Donald, Montreal (Quebec) Forum, one show sellout,
Aug. 21,

e HUEY LEWIS & THE NEWS, DR. GONZ0O—$126,950, 10,156, $12.50,
Beach Concerts Ind., Jones Beach, Wantaugh, N.Y., one show, sellout,
Aug. 18.

o HUEY LEWIS & THE NEWS, DR. GONZ0O—$126,496, 10,403, $12.50
& $11.50, Fund For Boston Neighborhoods Inc./Don Law Co., Boston
(Mass.) Commons, one show, sellout, Aug. 21,

e SCORPIONS, KICK AXE—$124,238 ($155,298 Canadian), 11,490,
$13.50, Donald K. Donald Prods. Ltd., Colsee De Quebec, one show, sell-
out, Aug. 20,

o HUEY LEWIS & THE NEWS, DR. GONZO—$115,793, 10,069, $11.50,
John Scher Presents, War Memorial Auditorium, Rochester, N.Y., one
show, sellout, Aug. 26.

e BILLY SQUIER, RATT—$114,845, 8,678, $13.50, Contemporary
Prods., Assembly Center, Tulsa, one show, sellout, Aug. 24.

e ALABAMA—$114,170, 13,525, $10, $9 & $8, James Taylor, lowa
State Fair, Des Moines, one show, seliout, Aug. 15.

o SCORPIONS, FASTWAY—$113,571, 9,518 (14,000), $12.50 &
$11.50, Makoul Prads., City Island, Harrisburg, Pa., Aug. 25.

o CROSBY, STILLS & NASH—$112,808, 9,764 (15,000), $14 & $12,
Glenn Donnelly, Fairgrounds, Middletown, N.Y., Aug. 10.

e ELVIS COSTELLO & THE ATTRACTIONS, NICK LOWE & HIS COWBOY
OUTFIT—$109,751, 9,005 (10,900), $12.50 & $11.50, Frank J.
Russo/Don Law, The Centrum, Worchester, Mass., Aug. 21,

e ALABAMA—$108,550, 10,436, $12 & $10, Rich Kaiser, Missouri
State Fair, Sedalia, one show, sellout, Aug. 17,

o ALABAMA—$104,556, 11,425, $12, $10 & $8, Sid Hutchcraft, Hli-
nois State Fair, Springfield, one show, sellout, Aug. 18.

e ALABAMA—$104,312, 16,640, $10 & $8, Bruce Walkup, Indiana
State Fair, Indianapolis, one show, sellout, Aug. 19.

¢ FRANK ZAPPA—$101,709, 7,179 (7,514), $17 & $13, Brass Ring
Prods., Meadowbrook Music Festival, Rochester, N.Y., Aug. 23.

e BILLY IDOL, NELSONS—$99,372, 7,903 (8,000), $13.50 & $12.50,
Pace Concerts/Barry Mendelson Presents, Biloxi (Miss.) Coliseum, Aug.
22.

e RICK SPRINGFIELD, COREY HART—$95,518, 8,024 (8,622), $12.50
& $10.50, Sunshine Promotions, Indianapolis Sports Center, Aug. 23.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Box-
scores are compiled every Tuesday. If you wish to “ile your concert report, please call Louise Zepp in
Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los
Angeles at (213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085
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Dance Trax

By BRIAN CHIN

Singles: The Thompson Twins® *“You Take Me Up,” the third single from
“Into The Gap,” has been remixed by Francois Kevorkian for its U.S. Arista 12-
inch edition; this version is shorter than the import, though still hefty at eight
minutes plus. It starts off harder and stays a bit more within the confines of the
song . . . Diana Ross’ “Swept Away” was scheduled to ship on RCA 12-inch
this week; it had already hit radio hard. We note that her hairstyle on the seven-
inch sleeve is a fair representation of how modern the album will be: It is as
contemporary and as deep, too, as the Pointer Sisters’ most recent . . . Deniece
Williams® “Next Love” (Columbia 12-inch) will surely be another radio-to-club
crossover; even in its seven-minute John Benitez remix, it remains an essentially
mass-appeal record.

* K X

Left-fielders we liked: APB’s *“What Kind Of Girl” (Albion 12-inch), already
on the chart, brings this Scottish band together with ace New York keyboardists
Rob Kilgore and Craig Peyton, and the band’s style prevails; the B-side contains
a great pushed-and-pulled dub ... Gil Scott-Heron’s umcompromising “Re-
Ron” (Arista 12-inch) grafts his sharp observation onto a forceful Bill Laswell
production . . . Rebbie Jackson’s ““Centipede” (Columbia 12-inch), produced by
brother Michael, stands with *“Muscles” as one of the latter’s most idiosyncratic
works. It's clearly “‘out” enough to capture the kids, though . . . Bill Nelson’s
“Acceleration” (Portrait 12-inch) shouldn’t be overlooked merely because it’s a
late release from an unsuccessful album. The John Luongo remix really un-
covers a groove, and it’s a fine mixture of propulsion and accessibility.

More leftfielders we liked: C.0.D.’s “Uphill” (Emergency 12-inch) is a good
new take on the now-familiar New York Shannon sound; even more than the
top 10 Jay Novelle record, this one is distinguished by a hard, aggressive lead vo-
cal . .. The Dynamite Two’s ‘“The Main Beat™ (Atlantic 12-inch) represents the
inexcusably late involvement of major labels in regular release of rap; this cut is
nevertheless one of the funniest street boasts around . . . We recommend Eve
Electro’s “Take A Bite” (Black Suit 12-inch) to rock and funk programmers
who haven’t yet gotten over the still-played Dominatrix record: It's hip-hop and
emulator city for the hard-core crowd.

* * K

Briefly: Vanity (of the former Vanity 6, of course) has moved her act to Los
Angeles and teamed with Bill Wolfer; her “Pretty Mess” (Motown 12-inch
promo) is sung in a wispy soprano, and continues along the soft-core line of her
previous work . . . Bonnie Pointer, formerly of Motown, has a new album on
Private I, produced by her late *70s collaborator, Jeffrey Bowen, titled “If The
Price Is Right.” Overall, it suffers from a rather thin production approach, but
there are several good songs that could do with the right remix: the title cut,
“Under The Influence Of Love” (not that one), and *“Premonition,” where
Pointer is joined by sisters Anita and Ruth . . . John Waite’s top 10 hit “*Missing
You” (EMI America 12-inch) is just a great song, if a bit downtempo; the John
Luongo remix could take it onto the floors that swayed to “Hold Me Now" and
“Every Breath You Take” . .. Southside Johnny & the Jukes’ “New Romeo”
(Mirage 12-inch) does a pop take on the vocal version, with its open-air sound,
then is transformed in the B-side dub; could be a sleeper, like his last, “Get Your
Body On The Job.”

Talent

Ramones Renew Pact With Sire For U.S., Canada

LOS ANGELES—The Ramones
have re-signed with Sire Records for
the U.S. and Canada. Their first al-
bum under the new deal,
Tough To Die,” is due in October.

“Too

Sire’s managing director, Seymour
Stein, and the Ramones’ manager,
Gary Kurfirst, are jointly responsible
for negotiating foreign licensing deals
for the group, following the expira-

tion of its deal with WEA Interna-
tional. Stein and Kurfirst are at-
tempting to effect a simultaneous
lease worldwide, keyed to the group’s
U.S. tour.

DISCO/DANCE 12—
U.S. & Imports

We have a complete selection of all U.S. re-
leases and ail import disco records. We also

(WHOLESALE FORSLORES) export to forelgn countries.

USA + Canada * England - Germany
italy « France « Holtand

Some of our brand new releases are:

U.S. & Canadian 12”

I'm A Woman—Elizabeth

Tell No Lies—Spoons

Love Maker—Kim L'Amour

The Meaning—Binary

When Doves Cry Rap—M.C. Frosty

Love Dies With The Night—The Only

Pretty Boys (remix}—Elaine Charles

Bumin'—Patti Fillippe

My Love—Lime

Touch Me—Fonda Rae

Beat Of The Night—Maggie

We Can Make it—Purple Flash

Monster Rock—Something and
Anything

Dragon Lady—Yukihiro Takanawa

Do Whatcha Gonna Do—Tony Baxter

Run For Your Lite—8lind Date

Once Is Not Enough—Oh Romeo

Import LP’s

Hold On To My Love (Disconet remix) .
—Jimmy Rutfin

Touch Me Baby—O'Hara

Let The Music Play—Sammy Barbot

Love Is Forever—Hot Cargo

| Only Have Eyes {remix)—Bonnie
Forman

You Turned {remix}—Linda Lewis

Invitation (remix)—Life Force

Escape—X-Ray Connection

Gonna Get Along Without You Now
(1984)—Viola Wills

Tomght—Marlene Ricci

Guilty {remix)—Hotline

Him—Simone

Whatever | Do—Hazel Dean

Caught In The Act—Eriene Bentiey

Got To Have Your Love—Velvette

Break Me (remix}—Charade

Breakout—Kelty Mare

Watch Out (remix)—Doctor Cat

Goddess of Love—Sois De La Vie

Record Shack Presents
Lime—Sensual Sensation
ERC Energy LP

Disco Classics

Memory—Menage

Passion (remix)}—Flirts

Ain't No Mountain {remix)}—inner Life
Give Me A Break-—Vivian Vee

Bom To Be Alive—Patrick Hemanadez
Sex Machine (11 min.}—James Brown
Move On Up (remmx)}—Destination
She Has A Way—Bobby O

Feel's Like I'm In Love—Kelly Marie
Hit And Run—Loleatta Holloway

La Bamba—Antonio Rodriguez
Break—Katmandu

Let's Start To Dance—-Bohannon

Pius many more

European 12"
Easy Love (remix)—Vicky Benson

Chinese Eyes—Fancy

79 3 IMPORT O DISC RECORDS

855e CONKLIN ST. FARMINGDALE, NY 11735

(516) 694-4545 TELEX 4758158 IMPT DISC

PROMOTIONAL
MUSIC VIDEO

Available on 1 Hour Tape Compilations to colleges, nite clubs, and
other public venues throughout America.

We provide: ® Newest Releases
® Quick Service
e Highest Quality
e Low Cost

Cali us today to see it you
qualify to receive promotional
videos on a monthly basis.

Out of State (201) 667-4026

Lawnenee gntu/zuses In N.Y. (212) 460-0035

#1 way of staying on top of video music

This
Week
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Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs.

TITLE(S), Artist, Label
ARIBBEAN ( o More Love O
A Billy Oce
e /Arista JDI-9
THE MEXICAN-Jellybean—(12 Inch)
EMI-America EMI-V7831
HIGH ENERGY-Evelyn Thomas—(12 Inch)
TSR Records TSR 833
NO FAVORS-Temper—(12 Inch) MCA 23506

SET IT OUT-Midway-(12 Inch) Personal
P49811

THE GLAMOROUS LIFE-Sheila E.—(12 Inch)
Warner Bros. 20251

YOU GET THE BEST FROM ME-Alicia Myers—
(12 Inch) MCA 23511

DANCING IN THE DARK—Bruce Springsteen—.
(12 Inch) Columbia 44-05028

STATE OF SHOCK-The Jacksons—(7 Inch)
Epic 3404-503

LET'S GO CRAZY-Prince—(7 inch) Warner
Bros. 29216

SHE BOP-Cyndi Lauper—(12 Inch) Portrait
4R 905011

WOOD BEEZ-Scritti Politti—(12 Inch) Warner
Bros. 20225

MUSIC IS THE ANSWER-Colonel Abrams—(12
Inch) Streetwise 2235

IN THE EVENING—Sheryl Lee Ralph-New
York Music Co. NYM-11

RELEASE THE TENSION-Circuit—(12 Inch)
4th & Broadway BWAY 405-A

IF THIS AIN'T LOVE-Jay Novelle (12 Inch)-
Emergency EMDS 6544

YOUR LIFE-Konk—(12 inch) Sleeping Bag
SLX009

| SEND A MESSAGE-INXS—(7 Inch) Atco
99731

SHOOT THE MOON-Patti Austin—(12 Inch)
Qwest 20235

THE MEDICINE SONG-Stephanie Mills—(12
Inch) PolyGram 880180-1

WHAT'S LOVE GOT TO DO WITH IT-Tina
Turner—(12 Inch) Capitol V8597

NIGHTIME-Pretty Poison—(12 Inch) Svengali
SR8403

RELEASE YOURSELF-The Aleems—(12 Inch)
NIA NI-1241

CROSS MY HEART-Parking Meter—(12 Inch)
Atlantic 0-86945

U-TURN-Jimi Tunnell-(12 Inch) MCA 23505

JUST THE WAY YOU LIKE 1T-The S.0.S.
Band—(12 Inch) Tabu 42905031

HE'S A REBEL-Holly Das—(12 Inch)
DND DD105

BREAKER'S REVENGE-Arthur Baker—(12
Inch) Atlantic 86931

GHOSTBUSTERS-Ray Parker, Jr.—(7 Inch)
Arista AS1-9121

CRUEL SUMMER-Bananarama-(12 Inch)
PolyGram 810291-1

BREATHLESS-Figures On A Beach-(12 Inch)
Metro-America MA 1004

WITH ALL MY MIGHT/PROGRESS-Sparks—
(12 Inch) Atlantic 86939

WHAT KIND OF GIRL-APB-Import

TWO TRIBES—Frankie Goes Hollywood—(12
Inch) Island 096931

MY HEART'S DIVIDED-Shannon—(12 Inch)
Mirage/Atlantic 96937

LIGHTS OUT-Peter Wolf-(12 Inch)
EMI-America V-7834

THESE THINGS HAPPEN-David Van Tighem—
(12 tnch) Warner Bros. 20234

HEAVEN IS WAITING/2000 LIGHT YEARS-
Danse Society—(12 Inch) Arista AD1-9205

SHOT IN THE DARK-The Michael Zager
Band-(12 Inch) Mosaic 42905046

Weeks
Week | Wiosk | Chart | TITLE(S), Artist, Label
40 [ 34| 6 CLUB UNDERWORLD-Cerrone—(12 Inch)
Personal P 49809
58 | 4 | TATTERED DRESSES/(DON'T LOOK NOW)-
Torch Song—(12 Inch) I.R.S. SP70978
42 {19 11 TOUCH DANCE (EP)-Eurthymics—RCA
CPL1-5086
43 | 17 | 10 DR. BEAT-Miami Sound Machine—(12 Inch)
Epic 59-05023
5711 3 NELSON MANDELA-The Specials AKA—(12
Inch) Chrysalis 4J942793
36| 10 BEAT STREET STRUT-Juicy—(12. Inch)
Atlantic 86943
15| 11 SUCH A SHAME-Taik Talk-EMI-America (12
Inch) SPRO-9155
61 2 GET OFF (YOU FASCINATE ME)-Patrice
Rushen—(12 Inch) Elektra 7-69702
65! 2 MADE IN THE USA-I.R.T.—(12 Inch)
RCA/Automatic PW13852
491 6 I'VE GOT THE HOTS (FOR YOU)-Three
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GUILTY-Hotline~(12 Inch) Memo 18

Million—(12 Inch) Cotillion 96932

HONEY TO A BEE-Tina B.—(12 Inch) Elektra
0-66944

I CAN'T TAKE IT-Janet Wright—(12 Inch)
Cotillion 0-86922

LIVING FOR THE WEEKEND—Rocker's
Revenge—(12 Inch) Streetwise 2232

HANDS OFF-Jocelyn Brown-Urban Rock
4R 4445

WHEN | HEAR MUSIC-Debbie Deb—(12 Inch)
Sunnyview SUN-413

| NEED A MAN IN MY LIFE-Katie Kassan—
(12 Inch) Jive/Arista JD1-9247

DON'T STAND ANOTHER CHANCE-Janet
Jackson—(12 Inch) A&M SP-12105

DYNAMITE-Jermaine Jackson—(12 Inch)
Arista AD-19222

BREAKIN'..THERE'S NO STOPPIN US-Ollie &
Jerry—(12 Inch) Polydor 8217081

UNDER THE COVER OF DARKNESS-Alicia
Bridges—(12 Inch) Second Wave LP22005

GIRLS, GIRLS-Solo—(12 Inch) Next Plateau
NP 50022

17-Rick James—(12 Inch) Motown 4522MG

THE MORE YOU LIVE, THE MORE YOU
LOVE-A Flock Of Seagulls—(7 Inch) Arista
TS-19220

RIGHT BY YOUR SIDE-Eurythmics—(12 Inch)
RCA PW 13696

BLOCK PARTY-Stacy Lattisaw & Johnny Gill-
(7 Inch) Cotillion 7-99725

OUR LOVE IS HOT-Alphonse Mouzon—(12
Inch) Private | 42905045

(WHAT) IN THE NAME OF LOVE-Naked
Eyes—(12 Inch) EMI-America V-7832

OWN THE NIGHT-George McCrae-(12 Inch)
Gold Mountain GG-081205

WHEN DOVES CRY-Prince—(12 Inch) Warner
Bros. 20228

HEAD OVER HEELS-llustrated Man—(12
Inch) Capitol B-5392

ONE HOT NIGHT-Pure Energy—(12 Inch)
Prism ITP 204

i CAN DREAM ABOUT YOU-Dan Hartman—
(12 Inch) MCA 23502

YOU KEEP ME COMING BACK-The Brothers
Johnson-(12 Inch) A&M SP12102

SUNGLASSES AT NIGHT-Corey Hart—(7 Inch)
EMI-America B-8203

99 1/2-Carol Lynn Towne—Polydor (12 Inch)
881-0091

MY MALE CURIOSITY-Kid Creole &
Coconuts—(7 Inch) Atlantic 7-89664

INFATUATION-Rod Stewart—(LP Cut) Warner
Bros. 25095

INVISIBLE LOVE/SEX DANCE-Lisa-(12 Inch)
Moby Dick BTG 1036

ICE CREAM CASTLE-The Time—(7 Inch)
Warner Bros. 7-29247

CRASH GOES LOVE-Loteatta Holloway—(12
Inch) Streetwise SWRL 2230

* non-commercial 12-inch

(O Bullets are awarded to those products demonstrating the greatest gains in audience response this week.
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to open and close the show. That song cries
for production—singers and dancers and
touches of color and carnival.

Warwick also over-used the taped duet gim-
mick. She performed duets with Johnny Ma-
this, Luther Vandross and Barry Manilow, all
“through the magic of tape,” as she said—re-
peatedly. After the third time, the show started
to resemble an awards ceremony where none
of the winners bothered to show up.

The other major problem with the show was
the inconsistency of the material. For years, the
centerpiece of Warwick's show was a dazzling
half-hour medley of her classics from the ‘60s
and early'70s. At the Greek, Warwick per-
formed only four of those songs—three of them
in a hurried medley—concentrating instead on
songs she has recorded in the past two years.
Unfortunately, much of this material is uneven,
something that Warwick all but acknowledged
by her half-hearted presentation.

Warwick introduced Vandross' upbeat "*Got
A Date" as “my Tina Turner tune.” She must
be kidding: She performed the entire song sit-
ting on a stool. Warwick also seemed o be on
automatic as she sang'‘Heartbreaker,” making
what is a taut and poignant record seem bland
and sluggish. If she has such disdain for these
songs that she won't perform them properly,
she should drop them altogether, or put them in
a medley.

The magical quality In Warwick’s dozens of
Bacharach/David hits was their seeming effort-
lessness. By contrast, much of the new materi-
al seemed strained and overwrought: This was
especially true of the duets with Mathis
(“Friends In Love") and Manilow (“Run To
Me"). In the latter case, the two stars take a
sweet, simple love song (Bee Gees, 1972) and
nearly beat it to death with a bloated
arrangement.

All of this is especially frustrating because
Warwick is capable of so much more. When
she tears into a worthy song like "Alfie" or “I'
Never Love This Way Again,” it's very much
like watching a world-class athlete in peak
form.

Warwick is one of the most gifted vocalists of
the modern pop era. As such, one rightly ex-
pects a great deal from her, in terms of perfor-
mance, repertoire and staging. Here's hoping
next time she gets off her stool and gives it to
us.

Lou Rawls was also disappointing in his
opening spot, which featured several of the
least attractive traits of Las Vegas shows: slick,
cynical packaging, tepid arrangements and
canned patter. The best moments of the show
came when he stripped away the trappings for
a spare “Unchained Melody” and a direct,
honest ““Love Is A Hurtin' Thing."

Over the years, Rawls has allowed his edges
to be rounded off. He needs to work on getting
them back. PAUL GREIN

NATALIE COLE
Caesar’s Palace, Las Vegas
Tickets: $35

If you judged only by the record charts, you
might assume that Natalie Cole's career was
over. She hasn't had a major hit in four years,
and her debut album for Epic last year was a
big disappointment. But while she may be in a
slump in her record career, Cole proved Aug.
24 that she can still please a live audience, and
without resorting to cheap Llas Vegas
gimmicks.

One might think that in playing Vegas, Cole
would emphasize her softer, glossier music.

PUBLICITY
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She didn't; in fact, she opened with one of her
sassiest songs, “Sophisticated Lady.” And
she closed the show with her 1978 smash
“Our Love," which built from a soft, classy
opening to a funky, fiery finish.

Cole handled herself with cool self-assur-
ance throughout the show, and sang with great
authority. Nowhere was this more evident than
on Michael Masser's high-toned ballad
“Someone That | Used To Love," which Cole
sang with equal parts hurt, disappointment,
pride and defiance.

Cole had to trim about 15 minutes of her act
to fit it into a 45-minute opening spot {the head-
liner was illusionist David Copperfield). In the
process, she omitted such key hits as "Insepa-
rable” and “I've Got Love On My Mind."

Given that Cole had to shorten the show, she
should have trimmed her lengthy salute to her
father, the lata Nat “King" Cole. That spot was
well-designed and very classy, but a bit too
fong in this condensed show format.

The only other problem with the show was
the between-songs patter, which seemed a lit-
tle canned. The line *'The more you drink, the
better we sound”" is beneath an artist of Cole's
stature. But that's a small point. All artists
should handle themselves during career lulls
with as much class and dignity as Cole.

PAUL GREIN

JR. WALKER
& THE ALL-STARS
DARLENE LOVE
& FRIENDS

Bottom Line, New York
Tickets: $10

A double-bill such as the one at the Bottom
Line Aug. 16 was a double exercise in nostal-
gia and contemporary strength.

The six-piece All-Stars were a more know-
ledgeble, rhythmic ensemble here than in re-
cent months. Of particular note were the funk
accents from the bass guitarist, as he aug-
mented and updated the Motown groove. But
the evening’s chief excitement was generated
by Jr. Walker, from the opening number, the
recent Motown single “Sex Pot," to the steam-
ing, wordless encores.

Sticking the sax in his mouth before reaching
the spotlight, Walker roared through “What
Does It Take,” “'Shake And Finger Pop™ and a
chugging version of "“These Eyes," before
stopping to exhort the swaying crowd. Though
in his mid-50s, the saxophonist continues to
play with devastating force.

Since Motown's successful 25th anniversary
tv special (on which Walker received a sneeze
of recognition}, the label has released an All-
Stars “Greatest Hits" package, as well as
1983's forgotten but worthwhile album, “'Blow
The House Down." The latter includes a blis-
tering r&b reworking of Foreigner's “Urgent,”
which Walker also blasted in concert here.
That number's performance further proved his
source credentials as well as his contemporary
merit. It's a shame that an artist with Walker's
catalog of hits, and an ability to play continu-
ously without creeping into caricature, remains
a phantom with his own "*home" label.

Darlene Love, meanwhile, remains label-less
in New York while awaiting the outcome of the
squabbles between the old and new producers
of “Leader Of The Pack.” The Ellie Greenwich
showcase was first produced at the Bottom
Line and is expected to open in a reworked
version on Broadway sometime this fall.

Love was backed by members of the
"Pack” band, including pianist Paul Schaeffer
and guitarist Jimmy Vivino. They played with
boundless energy and devotion; the crowd re-
sponded in kind.

Love has a throaty, wide-ranging voice that's
kept her in L.A. session work for the past few
years. And she immediately let the adoring
crowd know she is deserving of the kind of re-
spect being accorded another 60s survivor,
Tina Turner.

The proceedings got off to a jumpstart with
“I'm So Excited," as Love cut all three Pointer
Sisters to shreds. She graciously didn't ne-
glect to sing *'Da Doo Ron Ron," “He's Sure
The Boy | Love,” “Wait Til My Bobby Gets
Home," or “He's A Rebel." She dedicated
“Today | Met The Boy I'm Going To Marry" to
Greenwich, who sat like a proud mother direct-
ly across from center stage.

Nowhere was the evening more spirited than
Love's encore. She performed the Phil Spector
holiday classic "‘Christmas (Baby Please Come
Home)" on a 90-degree night, then launched

Talent In Action

into Spector's all-time great, “River Deep,
Mountain High.” HARRY WEINGER

TOM T. HALL
Music Village U.S. A., Hendersonville,
Tenn.
Tickets: $7.50

Kris Kristofferson may be country music's
only Rhodes Scholar, but Tom T. Hallis surely
its most reliably intelligent creator. He has al-
ways found wisdom in those shards of country
speech and action that the rest of us believed
we were too smart to bother with.

The 300 fans who came to witness Hall's all-
too-brief 12-song, 50-minute set here Aug. 24
were diehards of the nicest sort, often breaking
into applause for his standards before “The
Storyteller could get his first line out.

Though he tends to be stiff physically, Hall
attempted to loosen up a bit by donning a
trampish costume and soft-shoeing 1o his ver-
sion of “Mr. Bojangles.” He even essayed a
couple of songs on the five-string banjo, imp-
ishly explaining that he had learned his tech-
nique on “Foggy Mountain Breakdown™ and
“Fox On The Run" from Roy Clark's *'Big Note
Banjo Book." He should hold onto the book for
a while longer.

But the Mercury artist was absolutely grip-
ping in the re-telling of his classics, "*Ballad Of
Forty Dollars,” “Ravishing Ruby," “The Year
Clayton Delaney Died,” "The Homecoming”
and "Old Dogs, Children And Watermelon
Wine." Robert Browning at his best never
wrote a better dramatic monologue than *“The
Homecoming,” and “Old Dogs" is energized
by a sympathetic (but unsentimental) vision
that elevates an old man's ramblings into age-
less poetry.

If there was a defect in Hall's concert, it may
have come from our own alarming realization
that we were listening to a man who knew more
about life than we did and who might let go and
tell us everything. EDWARD MORRIS

KOINONIA

Baked Potato, Studio City, Calif.
Tickets: §7

Since their debut last year at this popular
jazz bistro, Breaker Records' fusion/jazz
group Koinonia has made some giant strides.
They made two extensive concert tours to
Scandinavia and played festivals in Germany
and France as well as the Montreux Jazz
Festival.

On Aug. 6, the band returned to the Potato
to celebrate the release of its new album, *‘Cel-
ebration,” recorded live in Sweden earlier this
year. Koinonia delivered nearly 90 minutes of
its special blend of jazz, r&b, pop and rock-fla-
vored sounds to a full house of delighted
listeners.

This isn't just another “fusion" band—its six
members represent the cream of the crop of
West Coast jazz session players, arrangers
and artists. The group is fronted by electric
bassist Abraham Laboriel, who appears much
more animated than in his other roles as side-
man for Lee Ritenour and Al Jarreau. The band
played extended versions of eight original
tunes from their two Breaker albums, with solo
performances on nearly every tune from each
member.

While Laboriel is credited with organizing the
band, this is a total group effort. Woodwind
specialist Justo Almario, guitarist Hadley Hock-
ensmith, keyboard player Harlan Rogers and
super percussionists Alex Acuna and Bill Max-
well all share equal pieces of this delicious mu-
sical pie. Guitarist Larry Carlton also came on
board to help close out the lively set.

BOB MERCER

FREDDY WELLER
Rock Arena, Nashville
Tickets: $3

Freddy Weller's two shows Aug. 14 at the
newly christened Rock Arena (formerly the
Cheyenne Club} were displays as much of his
songwriting talent as of his singing. Although
he drew only a small crowd to his second hour-
long show, Weller paraded all the energy, style
and good humor he forgivably might have re-
served for a packed house.

Eight of the 14 songs in the ex-rocker's
country set were Weller's own compositions,
including his 1973 hit, "'Perfect Stranger," and
“Lonely Women Make Good Lovers," which
went top five for both Bob Luman in 1972 and

Stever Wariner this year.

But the real excitement was in the songs
Weller had only recently written and cut. This
new material showed Weller to be a master of
the clever phrase and th2 sharp image. Over
and above this technica facility was the ap-
pealing, personable and worldly-wise attitude
that Weller conveyed with sensitivity and
charm.

Of his new songs, "'Trying To Get Around To
‘Em All" and "'Intensive Care” (co-written with
Austin Roberts) particularly have the sound of
hits-in-embryo.

EDWARD MORRIS
BYRON BERLINE &
THE L.A. FIDDLE BAND
BILL CASWELL
Rockefeller's, Houston
Tickets: §8

As leaders of the West Coast bluegrass
scene, Byron Berline & the L.A. Fiddle Band
seldom venture beyond their home turf. But a
week-long tour of Wes.ern states convinced

the waiting crowds that fhis class actis among

the best in bluegrass today.
The 350-seat room wasn't a sellout for Ber-
line, a former member of the Flying Burrito

IN THE MIX—INXS guitarist Tim Farris, left, weicomes producer Nile Rod-
gers, who dropged by the Beacon Theatre in New York to jam with the
group. (Photo: Chuck Pulin)

Brothers and Country Gazette. However, it was
clear that Berline had some hard-core fans in
the audience.

Sevaral members of the L.A. Fiddle Band
handled vocals, along with Berline. Guitarist
Roger Reed shared the mike with bassist Don
Whaley, who soulfully belted out such songs as
Townes Van Zandt's “"White Freightliner
Blues” and Guy Clark's “The Houston Kid."
Banjo picker John Hickman had his greatest
moment on stage during the classic number,
“Dixie Breakdown." Playing a capable second
fiddle in this top-notch band was Dennis
Fetchett.

And Berline proved himself to be one of the
great masters of the fiddle on such classics of
the genre as “Red Haired Boy," “Roancke”
and “Goldrush.” His work is a subtle but im-
portant contribution to bluegrass and pop mu-
sic alike.

Opeaning act Bill Caswell is also an Oklaho-
ma boy now residing in Nashville, where he
has worked with John Prine and Rodney
Crowzll. Though a quiet and reserved perform-
er, Caswell is a master of unique old-time in-
strurents. He plays them all as he entertains
with his many stories and a traveling string col-
lecticn. KATY BEE
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Tributes To Highlight Blues Fest

NEW YORK—Tributes to three
late blues greats—Z.Z. Hill, Big
Mama Thornton and Esther Phil-
lips—will highlight the seventh an-
nual Mississippi Delta Blues Festival
on Sept. 15.

The festival, designed to preserve
the blues heritage of the Mississippi
Delta, has blossomed into a major in-
ternational attraction in recent years.
In 1983, a crowd of more than 40,000
flocked to Freedom Village, the site
of the festival, three miles south of
Greenville, Miss. Correspondents

from such foreign capitals as Rome,
Tokyo, Paris and London were in at-

tendance, according to organizer
Robert Rosenthal of Mid-South
Management in Jackson, Miss. Ad-
mission is $5, and children under 12
are admitted free.

Inaugurated by Mississippi Action
for Community Education and spon-
sored in part by the Delta Founda-
tion, Miller Brewing, Peavey Elec-
tronic Corp. and the Ford and
Winthrop Rockefeller Foundations,
the 1984 festival will feature perfor-
mances by Albert King, Lynn White,
Bo Diddley, Johnnie Taylor, the
Nighthawks, James “Son” Thomas,
Lonnie Pitchford, Eugene Powell,

ROCKIE’S RETURN—Chuck Jackson Ieﬂ a&r dlrector or Don Ralph Pro-
ductions, oversees the recording of Rockie Robbins’ first MCA album
while the artist looks on.

Sam “Blues Man’’ Myles and Japan's
Toru Oki, among others.

Z.Z. Hill's backing group, the
Down Home Blues Band, is also
scheduled to perform. Their record-
ing of ““‘Delta State Of Mind,"” picked
as the festival’'s theme song, is fea-
tured on a new record called “The
Mississippi  Deita Blues Album,”
which Rosenthal has compiled for his
independent Mid-South Records la-
bel (Delta Station, P.O. Box 11243,
Jackson, Miss. 39213).

Billed as “‘the greatest blues album
ever recorded,” the package contains
both traditional and contemporary
blues performances by many of the
artists scheduled to appear at the
1984 festival, in addition to cuts by
Linda Hopkins (**‘How Blue Can You
Get”) and Elmore James (“‘Mean
Mistreatin’ Mama’’), which Rosen-
thai licensed from veteran New York
record executive Bobby Robinson.

“We transferred it from mono to
stereo,” says Rosenthal. “Now El-
more can turn over with an accom-
plished feeling.”

The Freedom Village gathering
isn’t as large as the San Francisco
Blues Festival, and it’s “too far
away” to call it a competitor, Rosen-
thal explains. Still, he says the affair
grows stronger each year: “It’s cul-
ture shock to a lot of people, but their
transition is usually smooth and en-
joyable. And there are never any ac-
cidents to speak of, although last year
two people fell out from the sun, and
somebody else stepped on a piece of
glass.” LEO SACKS

The Rhythm & The Blues

Staple Singers Slip Back Onto Vinyl

Biliboard’s black music editor, Nel-
son George, is on vacation. Filling in is
Leo Sacks.

Mavis Staples figures that she’ll be
explaining the meaning of the Staple
Singers’ ominous “Slippery People™
for years and years to come.

It took a talent like Staples to bring
out the dark genius of David Byrne, a
self-conscious white singer/songwrit-
er long intrigued by the rhythms of
African music. Her breathy, sexy
contralto’s interpretation of the Talk-
ing Heads tune exudes a nervous,
spooky quality—not unlike Byrne's
own musical persona.

“I’'m so glad our children are get-
ting back to lyrics,”” she says from her
Chicago home on the eve of the Sta-
ple Singers’ first album in five years,
the appropriately titled “Turning
Point” on the CBS-distributed Pri-
vate I label. **David’s inspiration was
seeing people in church, and that's
what I connected with. My head
went off into the Bible.”

The singer’s stunning impact on
the single, produced by Mike Picci-
rillo and Gary Goetzman, is a fitting
triumph for America’s first family of
gospel music. As a young man, Roe-
buck (Pop) Staples and his wife, Oce-
loa, travelled along the Mississippi to
Chicago in the '30s, putting a touring
gospel act together featuring Mavis
and her sister Cleotha and brother
Pervis. With a third sister, Yvonne,
they evolved into the Staple Singers,
recording first for Vee Jay Records
and later the Riverside and Epic
labels.

They finally found a home for their
“soul folk™ style at Stax Records in
1968, where they made secular music
with a message. Their succession of
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smash hits spoke eloquently to blacks
and whites, from *‘Heavy Makes Ycu
Happy (Sha-Na Boom Boom)" to
*I'll Take You There” to *If You're
Ready (Come Go With Me).” Per-
haps the best known was the intro-
spective “Respect Yourself.”

“It’s still our favorite, it’s so uni-
versal,” Staples says, letting out a
girlish laugh that belies her 45 years.
* play it especially when I want to
be uplifted.”

Despite the label's bankruptcy in
1975, Staples says that Stax was a
company to love. “Those years were
the best. We were just victims of cir-
cumstance. But we stuck with them
to the bitter end. And now we're

grateful because it’s made us
stronger.

“When it rains it pours, and we ex-
perienced some cloudy days. But you
can’t ever give up. You have to be-
lieve you can do it again.”

Returning to Memphis to record
“Turning Point” was the family’s
way of acknowledging the dawn of a
new day. "It was like going back
home again,” she says of the sessions,
which were co-produced by Pervis
and Henry Bush. *‘It was a good feel-
ing, happy all the time.”

We were fortunate to hear Staples
sing lead on an aching ballad about
independence called “On My Own

(Continued on opposite page)
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Ralph Carmichael In His Own Words

By BOB DARDEN

If Ralph Carmichael isn’t one of
the fathers of contemporary Chris-
tian music, then he’s certainly one of
its uncles. Composer/arranger/exec-
utive/visionary Carmichael, the head
of the seminal Light label, is one of
the few founders of contemporary
gospel music to remain active in ev-
ery facet of the industry today.

This year is Light/Lexicon’s 20th
anniversary in religious music; it’s
also Carmichael’s 25th anniversary,
more or less. This is the first of a two-
part column on one of the most affa-
ble, talented men in the busi-
ness—in his own words.

“From the beginning, I've had a
great curiosity about music. I started
piano lessons at age three and a half,
and I enjoyed playing what I heard,
but it didn’t fulfill me like arranging
later would.

*“At least I got a good background
in music. I'd hear something on the
radio and if I couldn’t reproduce it
with one violin or one trumpet—both
of which I studied—I wouldn’t rest
until I'd skulled it out.

*“In college I studied for the minis-
try until I flunked Hebrew and
Greek. Even then I was building
groups. About 1949 I put together a
band with a full brass and string sec-
tion and rhythm section and eight vo-
calists and started doing gospel.
Somebody thought that was interest-
ing because we ended up on tv, where
we stayed 76 weeks and won an
Emmy—even though we were up
against Milton Berle. We made some
records back then for some smaller
Christian labels, long before I met
Jarrell McCracken.

“One of my records with a big or-
chestra ended up in the hands of Lee
Gillette, head of a&r at Capitol, who
took me in. From there I went to
working with Nat Cole, first on a
Christmas album, then for another
eight years. Later I worked with
Rosemary Clooney, Peggy Lee, Jack
Jones, Earl Hines, Barbara McNair
and eventually nine or ten years with
Rogers Williams—ijust a whole lot of

secular people—all the while still do-
ing what was the love of my life: gos-
pel. It was about that time I wrote
*The Savior Is Waiting.’

“About 1950 I met Billy Graham
and ended up doing a number of
films for him, beginning with ‘Mr.
Texas,” which began the Graham
film ministry. I kept up the secular
work, scoring music for a series of hit
tv shows, including ‘I Love Lucy,’
‘My Mother The Car,’ ‘O.K. Crack-
erby!” and others. ’

“One thing led to another 20 years
ago, and I decided to form my own
publishing company, Lexicon. I had
been dissatisfied with the way Chris-
tian publishers were handling copy-
rights; they’d just let them sit there. I
thought I could do a better job.

“I wasn’t a salesman, though, so |
went to Jarrell McCracken at Word
and said we would split it 50/50 if
he’d sell what I wrote. I followed that
several years later with Light
Records.

“By that time, broadly speaking,
we had had some acceptance with the
big orchestra-with-strings sounds
with gospel. I thought I had won the
battle. I was a member of a clique on
the West Coast that said ‘down with
rock’n'roll.’

“I was still writing for Roger Wil-
liams at the time. Then one day he
called and said, ‘Can you write rock?’
You know, even eighth notes with a
Fender bass passed for rock at the
time. I said sure, and that was the
‘Born Free’ album.

“Shortly thereafter, Billy Graham
showed me the film ‘The Restless
Ones.’ I liked it, and I had a teenage
daughter at the time, so I knew the
music had to be real, including those
bad ol even eighth notes. So I wrote
‘He’s Everything To Me.’

“It didn’t sit too well with the
powers that be, but their kids loved
it. Anyway, that was the beginning of
what became a longterm experiment
in using the music of the people.

“Some writers have called it the
turning point, but the truth is that it
would have been turned around even-

tually. There were some Catholic
composers who were already moving
in that direction. ‘He’s Everything
To Me’ was in the right place at the
right time. A lot of folks who had ac-
cepted the big orchestras of 1949 to
1963 took 12-14 years to accept what
was then called ‘folk-rock.” There
was a lot of resentment among the
adults, but the kids just grabbed
ahold of it.

*“It was about that time that Kurt
Kaiser and I put together the musi-
cals ‘Tell It Like It Is’ and ‘Natural
High' for the youth choirs, which
took the music into churches. Of
course, somewhere in there, it
dawned on me'that people would like
a book with the music from the al-
bum. You know, companion piece
merchandising, offering the book
with the same cover as the album.

“By golly, I had the hardest time
convincing Word to display them
side by side. They wanted to put
them next to the back wall or some-
thing. It’s like belts and buckles, they
gotta go together. Finally, they got
the idea and now everybody does it.

“Next came the little chorus
books. My notion was to give the kids
the most songs for the least money.

So in little three-by-five books we
packed the melody line, guitar
chords and lyrics. First came ‘He's
Everything To Me Plus 53," then
‘He’s Everything To Me Plus 103,
and finally ‘He’s Everything To Me
Plus 153'—they must have sold mil-
lions of copies.

I guess the next notable thing that
happened was that I heard this black
kid who really had something.
Granted, I've always had minor
thirds and ninth and eleventh chords
in my blood, partly from my time
with the King Cole Trio and digging
Count Basie and Duke Ellington so
long, but I knew I had someone here
with a marvelous sense of timing.

“It was a real exciting time for me.
But when I took the tracks to Word,
they said, ‘That’s nice.” Same with
the album. There wasn’t a whole lot
of enthusiasm in the beginning. Once
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Grant Off The Air; Davis Back On

By SAM SUTHERLAND and PETER KEEPNEWS

2

DOUBLE DECADE3—Ralph Carmichael, right, poses with World Vision

president Ted W. Engstom, after being honored with a plaque commemo-

rating his 20th year in the gospel industry. The presentation took piace at

the Light Records/Lexicon Music night during the Christian Booksellers
Assn. convention in Anaheim.

he sold 100,000 units, though, he was
A-OK. Two years later everyone was
trying to sign Andrae Crouch out
from under me.

“Then came Danniebelle, Tra-

maine, Sandra, the Winans and the
rest. Two or three years ago I went to
a sales conference and saw that Word
had signed something like 10 new
black acts!”

There’s good news and bad news on the jazz radio
front. One of the grand old men of jazz broadcasting, Fe-
lix Grant, is out of a job in Washington. But another vet-
eran, Les Davis, is back on the air in New York.

Billboard’s Bill Holland reports that Grant, an institu-
tion in the D.C. area, would be getting ready to celebrate
the 30th anniversary of his evening jazz show on WMAL
in just a few weeks—if management hadn’t spoiled his
plans by dismissing him.

Grant, who is widely credited with a key role in popu-
larizing the bossa nova in the U.S., was informed on Aug.
1 that he was being let go, Holland reports, although the
top-rated AM station didn’t officially acknowledge his
dismissal until two weeks later. He was scheduled to do
his last show on Friday (31).

Grant, 65, was fired by WMAL once before. Five years
ago, executive vice president Andy Ockershausen let the
veteran personality go, but rehired him after an outpour-
ing of angry listener complaints. Since that time, critics
say, the station has sought to sever any connection with a
jazz image and has failed to promote Grant’s program.
Further eroding his listenership, they say, was the sta-
tion’s decision to shift his time slot and introduce sports
talk features.

Grant told Holland that, despite the decline in his lis-
tenership, he has received hundreds of letters and phone
calls since his dismissal (again by Ockershausen) was an-
nounced. WMAL has not said how many letters of com-
plaint it has received.

WMA L’s decision that Grant was expendable was tied
to its growing shift to a format of light rock, mixed with
talk, news and sports. The station slipped from first to
fourth in the most recent Arbitron ratings.

It was apparently the station’s belief that a show like
Grant’s would be more at home on the FM band, and now

it’s up to Grant to find an FM station that agrees. He says
he will be talking to several in the Washington area, but

he admits that tight formatting may make it difficult for

him to find a new home.

The news for jazz is better in New York, where Les Da-
vis, a longtime jazz mainstay (albeit not quite as longtime
as Grant), is back on the air seven nights a week.

Davis, who lost his last gig when the station he was
working for became top 40 powerhouse WHTZ, can be
heard on WEVD from midnight to 5 a.m. He’s live Mon-
day through Friday, with taped reruns on weekends. He’s
also negotiating with at least one local nightclub about
doing Sunday night remote broadcasts.

* K %

Also noted: The so-called Jazz Walk plaques on the
sidewalk in front of the CBS Building in New York are
being replaced. The original plaques, honoring some of
the jazz immortals who once performed on 52nd St., were
made of granite and have been showing marked signs of
pedestrian wear and tear. The replacement plaques, made
of bronze, will be installed along with new ones honoring
Count Basie, Errol Garner, Red Norvo and Ben Webster.
CBS is underwriting the cost . . . The Dutch Timeless la-
bel is back on the U.S. market, via a licensing deal with
the new Zebra label (Blue Notes, June 9). The first four
Zebra/Timeless releases, featuring Chet Baker, the Time-
less All-Stars (with Bobby Hutcherson, Harold Land and
others), Eastern Rebellion (led by Cedar Walton) and
Swiss pianist Eugen Cicero, have just been released
... Tower Records in New York recently gave away two
very special trumpets, one signed by Miles Davis and the
other signed by Wynton Marsalis, as part of a Columbia
Records promotion. Also given away were framed, auto-
graphed copies of the jackets of the two artists’ current
albums.

www americanradiohistorvy com
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ARTIST
Title, Label & Number

Dist. Label)
WEEKS
AT #]

& i
MILES DAVIS
D=coy, Columbia FC 38991
DAVID SANBORN
Backstreet Warner Bros
23906-1
OAVE GRUSIN
Might-Lines, GRP A-1006
WYNTON MARSALIS
Think Of One Columbia
FC 38641
EARL KLUGH
wishlul Thinking, Capitol
$T-12323
PATRICE RUSHEN
Now, Elektra 60360-1
PAT METHENY
Zejoicing, ECM 25004-1
sWarner Bros )
THE CRUSADERS
3hetto Blaster MCA 5429
GEORGE HOWARD
Steppin’ Out, TBA TB 201
Palo Afto)
STEPS AHEAD
Modern Times Musician
50351-1 (Elektra)
LEE RITENOUR
Banded Together, Elektra
603581
STANLEY CLARKE
Time Exposure Epic FE 38688
HERBIE HANCOCK @
Future Shock Columbia FC
38814
TYZIK
Jammin' (n Manhattan,
Polydor 821605-1Y-1
(PolyGram)
GEORGE WINSTON
December Windham Hilt
C-1025
LINDA RONSTADT A
What's New, Asylum 60260
(Elektra)
BRANFORD MARSALIS
Scenes In The City Columbia
FC 38951
COUNT BASIE
Basic Baswe, Verve/MPS
Series 821291-1 (PolyGram)

20 22|74 GEORGE WINSTON
Autumn_ Windham Hili C-1012

@ CIImP HERBIE HANCOCK

Sound-System, Columbia FC
| 39478

This Waek
Weeks on Chart

Las! Wesk

6 | 62

il RER

16 (16 | 91

17 |17 |40

18 |18 |19

19 20| 7

22 |19 (29 KENNY G
G Force Arista AL8-8192
(23)|26 | 7 | various ARTISTS
That's The Way | Feel-A
Tribute To Thelomous Monk
A&M SP-6600
24 24 7 EAST COAST OFFERING
East Coast Offering, MCA 5494
25 |25 |5 BOBBY McFERRIN
The Voice, Musician 60366-1-E
| | (Elektra)
ol

Cop

C Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

- | -
CIIIEDP SADAO WATANABE
Rendezvous. Elektra 60371-1

325

Survey for Week Ending 9/

ARTIST
Title, Label & Number
(Dist Label)

Weeks an Charl

his Week
Last Weeb

27 27 |27 ANDREAS |
VOLLENWEIDER
Caverna Magica CBS fM
| 37827
28 |28 46 | MICHAEL FRANKS

Passionfruit. Warner Bros
1-23962

KAZUMi WATANABE
Mobo 1, Gramavision GR 8404
