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Controversy Over Content

NAB'’s Fritts Urges Lahels:
Supply Radio With Lyrics

BY BILL HOLLAND

WASHINGTON The issue of how
broadcasters should best handle
controversial song lyrics and videos
continued to grow last week, follow-
ing a May 31 letter from the presi-
dent of the National Assn. of Broad-
casters (NAB) to 45 record compa-
nies asking for copies of lyric sheets
to be included with new releases
sent to radio stations.

Reaction from major label offi-
cials to the letter from Edward O.
Fritts, president of the NAB, was
guarded or slow in coming. Several
staff spokespersons said there
would be no comment, and others
said the letter had been received but

IMIC KEYNOTE
Chrysalis Chief
Wright Blasts
Label Oligarchy

MUNICH In a hard-hitting and
wide-ranging keynote speech to
open Billboard’s 14th International
Music & Home Entertainment In-
dustry Conference (IMIC) here
Thursday (6), Chrysalis chairman
Chris Wright attacked the ‘‘un-
healthy” trend towards oligarchy in
the music industry, which he said
placed too much power in too few
hands and reduced creative dyna-
mism.

Recalling the Amsterdam IMIC in
1977 at which Irwin Steinberg, then
the head of PolyGram Inc. in the
U.S., predicted that the record in-
dustry would eventually be down to
five major companies, Wright said:

(Continued on page 78)

no decision had yet been made as to
the manner of response to the NAB
chief’s request.

The letter to the label heads fol-
lows by two weeks a letter from
EFritts to 806 radio and television
group owners ‘‘to foster aware-
ness’ in top-line management about
what some parents’ and teachers’
groups see as a growing problem
(Billboard, June 1).

That letter is believed to repre-
sent the first time a leader in the
broadcast industry has gone on rec-
ord voicing concern about the lyri-
cal content of contemporary music.

In his letter to the record compa-
nies, Fritts once again makes it
clear that he does not want his re-

(Continued on page 73)

OPTIMISTIC PROJECTIONS AT CES

Lower CD Player Prices, Video Sales Boom Forecast

_BY IS HOROWITZ

CHICAGO Competitive pricing
may prove this year’s major thrust
behind the hectic advance of Com-
pact Disc to mass acceptance.

With at least seven hardware
manufacturers showing players
bearing suggested list prices below
$300 at the Summer Consumer Elec-
tronics Show (CES) here, June 2-5,
some heady observers were predict-
ing prices as low as $99 by year’s
end. Already, producers of units of-
fered at $350 to $600 (the solid mid-
range) were mulling the likelihood
that list prices would have to be
trimmed later this year to meet
competitive pressures.

Car units drew interest, although
it was generally felt that measur-
able exploitation of this area was

ADVERTISEMENTS

perhaps a year in the future. And
statistical estimates of production
were hiked, although still below
predictions made earlier by some in-
dustry participants.

In all, 600,000 CD players, worth
$168 million at factory level, will en-
ter the U.S. market in 1985, accord-
ing to the the Electronic Industries
Assn. These figures will rise to
900,000 and $234 million in 1986, the
EIA says.

However, some hardware manu-
facturers have already tagged
800,000 as the probable number of
machines to hit the domestic market
this year (Billboard, June 1).

Paradoxically, the moves to lower
prices come at a time when demand
1s at a record high, and shortages
are expected to peak by late fall as

(Continued on page 7.3)

_ The First Sesame Street Movie Ever.
Biike Originaiietion Pict t
ihe Qciginal el Eiture Spupdirock

See back cover.

Surrender to PEABO BRYSON’s Take No Prisoners. From the
powerful energy of the single “Take No Prisoners (In The Game
Of Love)” to the poignant sentiments of "“Love Always Finds A
Way,” PEABO BRYSON brings us an album that can only be de-
scribed as extraordinary. So, surrender yourself to PEABO
BRYSON. Take No Prisoners is worth it. (Elektra 60427)

Everyone will be enchanted by their favorite MUPPETS on the
soundtrack from the 7st SESAME STREET movie ever ...
FOLLOW THAT BIRD! BERT & ERNIE, OSCAR THE GROUCH,
KERMIT THE FROG and COOKIE MONSTER all join in the ad-
ventures of BIG BIRD. Even Waylon, Alabama & Ronnie Milsap
couldn’t resist contributing their vocal talents. Distributed by WB

films. Available on RCA Records & Cassettes. (CBL 1-5475)

~ BY TONY SEIDEMAN

CHICAGO The prerecorded video
industry should come close to or ex-
ceed the $2 billion mark in whole-
sale revenues in 1985, riding a VCR
marketplace that should move 11.5
million machines.

These numbers come from re-
vised projections offered by the
Electronic Industries Assn. (EIA)
at the Summer Consumer Electron-
ics Show, held here June 2-5. They
were backed up by a Billboard sur-
vey of video manufacturers, distrib-
utors and duplicators.

Also garnering attention at the
show were the possibility that the

(Continued on page 73)

Trim PolyGram
Is Sticking
With Branches

BY FRED GOODMAN |

NEW YORK On the heels of a de-
cision to shutter two of its three
warehouses (Billboard, June 1),
PolyGram Records has further con-
solidated its operations by closing
all four of its regional offices and
four of its 13 branch sales offices.
The restructuring, effective May
31, cut approximately 35 middle
management and administration po-
sitions, according to Guenter
Hensler, president and chief execu-
tive officer of the label. Hensler es-
timates that the closing of the ware-
house facilities in Edison, N.J. and
Sun Valley, Calif. will lay off an ad-
diticnal 120 PolyGram employees.
Hensler denies that the streamlin-
ing of the company’s distribution
(Continued on page 78)
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THE COMPETITION.

Featuring the AOR smash,

DEEP CUTS THE KNIFE b/v

RIDE THE ROCKET

PRODUCED By TOM TREUMUTH

LONG WAY TO HEAVEN

The new album from

for Hypnotic Productions Inc.
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Each Side Says the Other Broke Off License Fee Talks
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NEWS »The Summer CES was the scene of optimistic projec-
tions about videocassette sales and CD player prices. »NAB presi-
dent Edward Fritts urges labels to provide radio stations with lyrics.
»PolyGram cuts back but will stick with branches. »Chrysalis
chairman Chris Wright blasts industry oligarchy at IMIC. »3/BMI
and local tv stations trade charges after license fee talks break
down. »Paramount sets new video pricing low. »RCA launching a
major VHS Hi-Fi hardware push. »4/WEA president Henry Droz
offers a bullish forecast. »6/Sade’s “Diamond Life” heads the list
of May gold and platinum certifications. »80/Pioneer Artists read-
ies a major LaserDisk music video push.

4 Executive Turntable 63 Latin
59 Dance Trax 64, 67 Newsmakers

62 Gospel 70 Album & Singles Reviews
62 Jazz 79 Grass Route
63 Classical 80 Inside Track

INTERNATIONAL »Government moves to reform Australia’s
sales tax have sent the record industry there into a panic. »News-
line: Germany/Australia/Switzerland.

COMMENTARY »Guest Column: A lawyer proposes ways to
deal with widespread copyright noncompliance. »Letters.

RADIO »AC programmers laud VH-1 as a partner, not a compet-
itor. »Out of the Box. »Washington Roundup. »16/Vox Jox. »22/
Promotions. »Yesterhits. »23/Featured Programming.

RETAILING »Veteran dealer/distributor Arthur Morowitz urges
video specialty stores to develop a sales market. »27/0n the
Beam. »28/New Releases.

PRO AUDIO/VIDEO »A small British company has put to-
gether a low-cost processing package which it says is expanding
the digital market. »Video Track. »Audio Track.

VIDEO MUSIC »The Birmingham-based syndicated clip show
“Tracks 'N’ Facts” is near the break-even point after 15 months.
»MTV Programming. »34/New Video Clips.

HOME VIDEO »Two baseball teams are pitching highlight
tapes. »Fast Forward. »37/New on the Charts. »39/Newsline.

COUNTRY »Record attendance is expected for this week's
Fan Fair. »Nashville Scene.

TALENT »With several big names set to tour, Triad Artists is
bracing for a busy summer. »48/Talent in Action: Daryl Hall &
John Oates, Howard Jones and more. »49/Boxscore.

BM1 THE WORLD OF BLACK MUSIC

BLACK »Two more members of the Hush Productions stable
have stepped forward. »The Rhythm & the Blues.

CLASSIFIED ACTIONMART

CANADA »Animpasse between MuchMusic Network and Que-
bec's largest cable firm is delaying the launch of a French-lan-
guage music video service. :

UPDATE »Newsline. »Calendar. »Lifelines. »New Companies.
CHARTS »6/Chartbeat: “Angel” becomes Madonna’s sixth

consecutive top 10 single; she's the first female artist to achieve
that feat since Donna Summer.

Top Albums Hot Singles
22 Rock Tracks 20 Hot 100 Singles Action
27 Compact Discs 23 Adult Contemporary
42 Country 44 Country
57 Black 46 Country Singles Action
62 Spiritual 54 Black
63 Latin 56 Black Singles Action
66 Hits of the World 58 Dance/Disco
72 Bubbling Under 66 Hits of the World
74 Top Pop 68 Hot 100

Top Video/Computer 72 Bubbling Under

29 Computer Software
35 Videodisks

36 Videocassette Rentals
39 Videocassette Sales
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NEW YORK The hassle between
Broadeast Musice Inc. and the bar-
gaining agency for local television
stations over retroactive fee claims
and new licensing formulas escalat-
ed to a new level of acrimony last
week, as the adversaries traded
blame for breaking off talks (Bill-
board, June 8).

Meanwhile, it’s been learned that
the BMI board of directors is to
meet within “the next few days” to
consider the request by a group of
broadcaster shareholders to hold a
special meeting to weigh substan-
tive alterations in the licensing or-
ganization’s bylaws. And Judge Lee
Gagliardi has scheduled a hearing
Tuesday (11) in Federal District
Court here for arguments on his re-
cent decision upholding BMI’s ret-
roactive fee petition.

A key facet of the controversy be-
tween BMI and the All-Industry
Station Music License Committee is
restoration of rates rolled back dur-

ing a 22-month period beginning in
February, 1983. At that time an ap-
peal was being pursued in the anti-
trust suit brought against BMI by
local television stations. Known as
the Buffalo Broadcasting case, the
failed action sought to outlaw the
blanket license as an appropriate
medium for collecting performance
fees from local tv stations.

The committee charges that BMI
“stonewalled” efforts to arrive at a
“meaningful per program license
format, rejected offers to submit
fee disputes to an impartial tribu-
nal,” and walked out of negotiation
sessions in San Francisco May 21.

BMI says it was “always ready
and willing” to talk with the com-
mittee and, in a letter to broadecast-
ers, characterized committee state-
ments as “‘a litany of charges that
bear very little resemblance to
fact.” The May 21 meeting was ter-
minated, says BMI president Ed
Cramer, because the committee said
they “had a boat ride to take around
San Franeisco Bay.”

The request for the special BMI
board meeting came from execu-
tives of Taft Broadcasting, Tribune
Broadcasting, King Broadcasting,
Meredith Corp. and Stauffer Com-
munications. Together, these firms
own more than 10% of BMI's
shares.

They seek to reduce the number
of directors to 12, and to modify
BMI'’s consent decree to allow set-
tlement of stalled fee negotiations
by a “rate court.” Pending authori-
zation of a rate court or “‘alternative
mechanism,” the petitioners want
the February, 1983 interim fee ar-
rangement to continue.

BMI has informed tv stations that
it will maintain the interim rates
only for the remainder of this
month, and that no further exten-
sions will be granted. New agree-
ments covering blanket license and
per program options will be sent out
shortly. These will be “revised and
simplified,” says Cramer.

$16.95 Titles Set for Release

Paramount Hits New Video Pricing Lows

LOS ANGELES Paramount Home
Video is releasing 30 titles this sum-
mer with list prices ranging from
$16.95 to $29.95. The $16.95 price
tag is the lowest yet to be offered
by a home video major for theatrical
product.

Eight of the titles are new, while
the balance are previously released
programs re-priced for a special
summer “Tasty Video Treats” pro-
motion. Street release date is Aug.
1.

The promotion does not cover a
specified period of time as did Para-
mount’s recent “25 for 25’ cam-
paign. Rather, according to vice
president Eric Doctorow, “Tasty
Video Treats” will be an “‘ongoing
commitment to offer family-orient-
ed product at lower prices.” Titles
will revolve in and out periodically
within their price categories.

Paramount is generally credited
with accelerating the sell-though
market with its pricing strategies.

Last fall, the company offered 25 ti-
tles at $24.95 suggested lists. Many
were blockbusters, including “Raid-
ers Of The Lost Ark.” During that
two-and-a-half-month promotion,
Paramount says it sold 1.4 million
pieces. The company is currently of-
fering many of the “Star Trek” tele-
vision episodes for $14.95 suggested
list.

A key element of this newer mar-
keting strategy, according to senior
vice president and general manager
Tim Clott, is to create the impetus
for consumers to begin building vid-
eo libraries.

A major advertising, promotional
and dealer support campaign will go
along with the promotion, including
national print advertising, a 60-sec-
ond local media spot, and extensive
in-store merchandising materials
and efforts.

The $16.95 titles include “The Lit-
tle Prince,” a cartoon version of
“The Wizard Of Oz,” “Run For

Your Life, Charlie Brown,” “Uncle
Sam Magoo’ and ‘‘Bon Voyage,
Charlie Brown (And Don’t Come
Back).'’ Priced at $19.95 are
“Shane” and “Charlotte’s Web.”.

Priced at $24.95 are “‘Strong Kids,
Safe Kids,”” ‘““The War Of The
Worlds,” “Time Bandits,” “Bugsy
Malone,” “Mr. Magoo's Storybook,”
“Popeye,”” ‘“Foul Play,” ‘““Paper
Moon” and “Sounder.”

The previously released $29.95 ti-
tles are “True Grit,” “Islands In
The Stream,’”’ ‘“The Bad News
Bears,” ‘““The Court Jester’ and
“Jonathan Livingston Seagull.”

The new titles, all priced at
$29.95, are “Black Beauty,” “Mary
White,”” “A Dog Of Flanders,” “My
Side Of The Mountain,” “The Night
Of The Grizzly,” “Ninja The Won-
der Boy,” “Robby The Rascal” and
“Timefighters In the Land Of Fan-
tasy.”

RCA Readies VHS Hi-Fi Hardware Push

11 Studios Join in Software Discount/Giveaway Plan

BY STEVEN DUPLER

NEW YORK RCA Sales Corp., in
conjunction with 11 major studios, is
launching a large-scale retail pro-
motion for VHS Hi-Fi video hard-
ware which could involve as many
as 3,000 to 5,000 dealers nationwide
during its June 20-Aug. 31 run. The
program is hinged on discounts and
giveaways of VHS Hi-Fi software
manufactured by CBS/Fox, Embas-
sy, MCA, RCA/Columbia, Para-
mount, MGM/UA, Thorn/EMI,
Vestron, Warner, Magnum and
Master Vision.

‘“We've already stated many
times our feeling that the VHS man-
ufacturers have not done nearly as
good a job of launching VHS Hi-Fi
as the Beta people,” says Frank

McAnn, vice president of public af-
fairs for RCA Consumer Electron-
ics. “We hope this promotion will
help counteract that, and let people
know that there is a large amount
of VHS Hi-Fi programming out
there, and the number is growing.”
RCA only got into the VHS Hi-Fi
arena late last year, McAnn says,
and it is “difficult to tell just yet
how the market is doing for us.”
The RCA promotion involves a
number of consumer options, in-
cluding a possible savings of more
than $200 on the purchase of prere-
corded hi-fi tapes. The company de-
cided to make the big push now,
McAnn says, in order to support the
introduction of five new VHS Hi-Fi
models to RCA’s 14-unit VCR line.
The new machines range in price

from $600 to $1,200, he says.

Dubbed the “Best Of Our Music
Bonanza” (or the “Big Boom”), the
promotion has several angles:

e Purchasers of RCA VHS Hi-Fi
units receive free a preview tape
containing music selections culled
from 56 separate hi-fi releases.

e Purchasers are also mailed a
free copy of the Vestron “We Are
The World”’ music video (retail
price: $14.95).

e A special coupon book allows
purchasers discounts ranging from
35 to $20 off the purchase price of
up to 20 different VHS Hi-Fi music
titles, selected from a 56-title cata-
log. The titles include rock, classi-
cal, show business, opera and pop
performers, including Lionel Richie,

(Continued on page 79)
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‘Strongest Year in Our History’ Seen

WEA’s Droz Offers Bullish Forecast

BY JOHN S{PPEL

LOS ANGELES If current sales
momentum continues, WEA, the
distribution arm of Warner Commu-
nications Inc. prerecorded audio and
home video product, will have its
best year since it was established 14
years ago.

This is the optimistic note sound-
ed by WEA president Henry Droz,
who counts on a continuing flow of
strong albums and music video ti-
tles over the next six months. Such
product, he adds, will be supported
by special sales programs and pro-
motions.

“The year shapes up as our stron-
gest in our 14-year history, based
upon the first five months, which
clobbered every comparative 1984
month so far,” Droz reports. “We
are now hitting the best months
racked in 1984.”

“At this critical period, the Prince
and Phil Collins albums are one and
two. There’s Madonna mania. Ratt,
Howard Jones and Twisted Sister
will be joined by new albums from

Laura Branigan, the Talking Heads,
Peabo Bryson, Motley Crue, AC/
DC, Neil Young, Ronnie Dio and
Graham Nash coming before July’s
end.”

Droz says he expects the pace of
a ‘“red hot summer” to continue
through the year. The current dat-
ing and discount program from
WEA is a two-month plan, designed
to give accounts more time to plan
promotions built around an offering
of the entire $6.98 list midline cata-
log and the cream of frontline al-
bums. Since the program ends in
mid-July, Droz envisions WEA ty-
ing in with the likes of month-long
discount programs, Father’s Day,
graduation day and even back-to-
school planning at retail. Dating up
to 120 days dependent on when one
of the two buy-ins was made is
available during the nine-week pro-
gram.

“Our customers are bullish,”
Droz says. “Capital expansion, in-
creasing the number of stores and
locations, additional home video in-
ventory and beefing up Compact

Disc inventory impress me. They
are so much more sophisticated
than five years ago. So much more
planning ahead. No more shooting
from the hip. There’s good execu-
tion and follow-through.

“CD is now 6% to 7% of our vol-
ume. It will be more than 10% by
the holidays. The most interesting
thing about the battle between con-
figurations is that LPs have levelled
off with cassettes. Where cassettes
were in a terrific upturn this time a
year ago and LPs were slumping
badly, they now have levelled off.

“I think we'll see a gradual falloff
in LPs, maybe less than 1% per
month to cassette and CD,” Droz
continues. “That ratio between cas-
sette and LP is now 4.5 to 8. It’s held
through 1985 thus far.”

Droz predicts “a greater thrust
from Warner Bros., Elektra and At-
lantic in releasing music videos. We
were amazed at Madonna, which
has topped 70,000, and I hear that

(Continued on page 79)

PolyGram Executives Gather in London
Tone Is Upbeat at First Global Meet in Five Years

LONDON More than 100 execu-
tives, including managing directors
of all 30 of PolyGram’s worldwide
record operations, attended the
company’s first international con-
ference in five years, May 22-24 in
Windsor, near London.

In a review of past and present
achievement, executive vice presi-
dent Aart Dalhuisen emphasized
PolyGram’s current success in the
U.S., where the company recently
had two singles in the top 10 for the
first time in nearly two years, with
Animotion and Tears For Fears.

Animotion’s “Obsession” is now
breaking in other international mar-
kets, Dalhuisen noted, while Tears
For Fears’ album has topped charts
in the U.K., West Germany, Austra-
lia and elsewhere.

Congratulating the American
company on its performance with
Def Leppard and John Cougar Mel-

lencamp, Dalhuisen also noted the
Stateside signing of the Scorpions
to a worldwide deal and the forth-
coming release of the soundtrack al-
bum “Flashdance II.”

Dire Straits remains the compa-
ny’s top pop act, Dalhuisen said,
with the group’s album “Brothers
In Arms” reaching No. 1 in Britain,
Belgium, Switzerland and Australia
and reaching the German and Dutch
top 10. He maintained that singles
by the Style Council and Bryan Fer-
ry had platinum potential and would
pave the way for major album activ-
ity around the world, while innova-
tive pairings of Elton John with Mil-
lie Jackson (Rocket/Phonogram)
and Bronski Beat with Marc Al-
mond (London Records) held “ex-
ceptional promise,” as did Olivia
Newton-John’s first single for Pho-
nogram.

Special video presentations wel-

PolyGram Bows CD Awards

Trophies Given in Four Categories

LONDON PolyGram’s annual
Compact Disc awards were inaugu-
rated here on May 24, at the conclu-
sion of the group’s first internation-
al managing directors’ meeting in
five years.

The awards, given “in honor of
outstanding achievements in
launching and establishing the new
configuration Compact Disc,” were
presented by PolyGram president
Jan. D. Timmer.

The trophies, individually hand-
made sculptures in glass designed
by Dutch artist Willem Heessen,
were in four categories. The win-
ners were:

e Repertoire award: Horst Ho-
henboeken, label manager, Polydor
International pop division, for his
work on jazz repertoire and his Sil-
ver Collection and Compact Rock se-

ries.

® Recording award: the Decca In-
ternational recording team (repre-
sented by Jimmy Lock) for its pio-
neering work in digital recording.

e Marketing award: PolyGram
Records Hong Kong (represented
by Peter d’Almada) for CD sales
amounting to 20% of total turnover
and a 54% share of total classical
sales.

® Technology award: PolyGram
Record Service, Hanover (repre-
sented by Karl Tuch). for innova-
tive work and prodigious technical
achievement in manufacturing.

A special award was given to
Hans G. Gout, PolyGram’s senior
director, Compact Disc, for his dedi-
cation to, and championing of, the
CD system.

comed A&M into the PolyGram fold
for European representation and
showcased the work of PolyGram
Music Video, now being restruc-
tured to permit an integrated ap-
proach to marketing and distribu-
tion worldwide.

The importance of classical reper-
toire to the company’s profitability
was demonstrated by executive vice
president Tim Harrold in introduc-
ing “‘three of our greatest stars:
Decca, Philips and Deutsche Gram-
mophon.” Since PolyGram Classics
was set up in 1983, Harrold said,
sales of established repertoire fea-
turing artists such as Ashkenazy,
Solti, Pavarotti and Kyung Wha
Chung have increased, and new ar-
eas have opened up with the suec-
cesses of “West Side Story,” “Por-
gy And Bess’’ and Pavarotti’s
“Mamma.”

Opera star Simon Estes was in-
troduced to the conference. He an-
nounced that he will star as Paul
Robeson in a forthcoming biograph-
ical movie, and demonstrated his
qualifications for the role by per-
forming two spirituals for the Poly-
Gram audience.

Stan Cornyn, vice president of
Warner Communications U.S., Poly-
Gram’s partner in optical disk devel-
opment, gave an update on new
software and projected applications
of optical disk technology. At a spe-
cial evening ceremony, company
president Jan Timmer presented the
first annual PolyGram CD awards
in four categories.

In closing the conference, Tim-
mer expressed corporate apprecia-
tion for the enthusiasm and energy
of the PolyGram team that estab-
lished the Compact Disc, “got the
product together” and set the com-
pany on the road to success despite
many negative reports.

“PolyGram is an opportunity-ori-
ented company which is now reaf-
firming its repertoire strength,” he
said.

NBA Meets MCA. MCA Records group New Edition poses with the trio of Los
Angeles Lakers who took part in a post-game shoot for the first live action
music/sports video clip at the L.A. Forum. From left are New Edition members
Ricky Bell, Ralph Tresvant, Bobby Brown, Michael Bivins and Ronnie De Voe.
The Lakers are, from left, Magic Johnson, Bob McAdoo and Mitch Kupchak.

Jxecutive Turntable

RECORD COMPANIES. CBS Records International (CRI) names Paul Russell
managing director, U.K. In addition to his new post, he will continue as vice
president of CRI. Russell replaces Maurice Oberstein, who recently retired
as chairman of CBS U.K.In New York, Robert J. Campbell is appointed to
the newly created position of vice president of marketing for CRI. He was
vice president of marketing for CBS Masterworks. And Peter Bond is ap-
pointed regional vice president for Australian/Asian/African operations,
based in Sydney. He was with CRI in London.

Gordon McKenzie is appointed manager of central marketing for EMI
Music Europe & International, based in London. He was head of interna-

RUSSELL CAMPBELL

GRUNBLATT

NEWMAN

tional operations for Arista. In addition, Luis Aguado is named managing
director for EMI Music Group, Spain. He was managing director for EMI
Odeon S.A. Replacing Aguado is Rafael Gil, who had led EMI Music’s Latin
a&r and marketing team based in Los Angeles. Angel Recuenco continues
as managing director of Hispavox S.A., EMI Music’s recently acquired in-
dependent Spanish label.

Alan Grunblatt is promoted to director of product management at RCA
Records in New York. He was director of market research.

Pamela Newman is appointed director of national singles promotion at
HME Records in New York. She was national director/CHR secondaries
for the label.

Arista Records elevates Jess Auerbach from associate director to direc-

AUERBACH KLEIN PINCKNEY GREENE

tor of production in New York. In Los Angeles, Roger Klein joins the label
as manager of a&r, West Coast. He was an artist consultant in Great Brit-
ain. In other Arista moves, Leana Moritt is upped to administrative assis-
tant for production in New York, and Jill Richmond joins the promotion
department in Los Angeles. Richmond was with Amusement Business mag-
azine.

Panormamic Records in Hackensack, N.J. names Larry Pinckney direc-
tor of creative services and Grenetta Briggs director of business affairs. In
addition to his new post, Pinckney will continue to head his own firms, Visu-
al Concepts International and Nightstar Entertainment. Briggs was a sys-
tems analyst for corporate planning at AT&T.

John House is appointed director of business affairs at F.M. Music/Rec-
ords in Los Angeles. In addition to his new responsibilities, he will continue
to head Razor Productions, the L.A.-based film and video production compa-
ny.

Erin Morris and Brenna Davenport-Leigh become administrators of
media relations for RCA Records, Nashville. Morris had been coordinator

(Continued on page 72)
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the new Single
from the Hit Album
“SW'Cpt Away”Am 5009
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Reco-ds and Cassettes

DENVER Red Rocks July 22

LAS VEGAS Caesars Palace July 24 thru August 5

LAKE TAHOE Caesars Palace August 12 thru August 13
ATLANTIC CITY Golden Nugget August 20 thru August 25

THE TOUR: : -
CHICAGO Rosemont Horizon June 7 & 8
ST. LOUIS Fox Theatre July 19 (2 SHOWS)

KANSAS Sandstone July 20



www.americanradiohistory.com

May RIAA Certifications

Gold, Platinum for Sade’s ‘Diamond Life’

BY PAUL GREIN

LOS ANGELES Sade’s “Diamond
Life” was certified gold and plati-
num simultaneously in May, an ex-
traordinary accomplishment for a
debut album.

The only other debut albums in
recent years to be certified gold and
platinum simultaneously—Stevie
Nicks’ “Bella Donna,” the Honey-
drippers’ “Volume One” and self-ti-
tled collections by Lionel Richie and
Asia—were all by musicians with
established track records. Yet Sade
was largely unknown before the re-
lease of her smash Portrait debut,
which cracked the top five and gen-
erated the top five single “Smooth
Operator.”

Sade’s accomplishment was the
top story in the gold and platinum
certifications for May, as an-
nounced by the Recording Industry
Assn. of America (RIAA). The
RIAA certified two platinum al-
bums in the month, bringing the
year-to-date total to 30, compared to
55 last year.

The other platinum album in May

was Luther Vandross’ ‘““The Night I
Fell In Love” on Epic. It’s Van-
dross’ third platinum album, but his
first to be certified gold and plati-
num simultaneously. “Forever, For
Always, For Love’” was certified
gold in November, 1982, and plati-
num four months later; “Busy
Body” went gold in February, 1984
and platinum 11 months later.

As always, the monthly RIAA
certifications reflect the ups and
downs of musical careers. On the up
side, the Commodores earned their
first gold studio album since the de-
parture of lead singer Lionel Richie;
on the down side, Mick Jagger’s
long-awaited first solo album away
from the Rolling Stones stopped at
gold. Most would have expected a
release of that magnitude to hit
gold and platinum simultaneously
with ease.

Also in May, Bruce Springsteen’s
“Born In The U.S.A.” topped the six
million sales mark, putting it in the
same league with such six-million-
sellers as Peter Frampton’s
“Frampton Comes Alive!,” Billy Jo-
el’s “The Stranger,” Journey’s “Es-

Economic Report Unveiled
New Gopyright Group Vows
Tough Fight for Rights

. BY BILL HOLLAND

WASHINGTON In addition to
challenges and attacks from outside
forces, the American copyright
community faces erosion and dilu-
tion due to its own complacency and
the inability of its constituency to
enlighten the general public about
the importance of copyright and its
enterprises, which account for $141
billion in revenues yearly—5% of
the Gross National Product.

That was the self-indictment
hurled down on Capitol Hill
Wednesday (5) by officials of the
recently formed American Copy-
right Council at a press briefing
that included staunch copyright de-
fenders in the Congress.

“Earlier, I said that the copyright
community itself had yielded to in-
action—rolled over and played
dead,” said Stan Gortikov, chairman
of the board of directors of the new
group and president of the Record-

ing Industry Assn. of America
(RIAA). “No more. No longer. This
event marks the moment when the
copyright interests of the United
States unite as a team and pledge a
commitment to fight to preserve
those rights implicit in their intellec-
tual property.”

The Council, which will not be a
lobbying group but rather a public
awareness and education group,
was initially formed in April, 1984,
but chose to wait for a public annou-
cement until it had completed an
economic report on the copyright in-
dustries, as well as a document of
principles, both of which were made
available at the briefing.

Charter members of the Copy-
right Council include organizations
dealing with every aspect of the en-
tertainment and information indus-
try. Because of its important pur-
pose, the group includes several
strange bedfellows: ASCAP, BMI,

(Continued on page 79)

Mothers’ Group Meets Gortikov

Concern Qver Lyrics, Videos Aired

WASHINGTON The Parents’ Mu-
sic Resource Center, the group of
politically active mothers here who
fired the first salvo last month in
the battle against sexually explicit
and violent song lyrics and videos,
met with Recording Industry Assn.
of America (RIAA) president Stan
Gortikov last Wednesday (5) after
requesting a meeting last week.
Spokeswoman Pam Howar said
that while the details of the conver-
sation between group members and
the RIAA president “we’ll keep to
ourselves, as we both agreed,” the
mothers were pleased “that a least
a door has been opened.” She added

that “the discussion between us
was reasonable and well-articulat-
ed.”

Gortikov, who was in Washington
for a Capitol Hill press briefing held
by the new American Copyright
Council (separate story, this page),
said he was ‘“happy to meet” the
members of the organization.

The RIAA, however, is not taking
an active role in the discussions be-
tween groups concerned about song
lyrics and videos. Its member com-
panies have decided to deal with the
concerns on a label-by-label basis, a
spokesman says. BILL HOLLAND

cape” and Def Leppard’s ‘“‘Pyroma-
nia.”

Foreigner’s “Agent Provocateur”
topped the double platinum mark in
May, a sales level that had also been
reached by the group’s four previ-
ous studio releases. “Foreigner”
was certified at four million sales,
“Double Vision’ at five million,
“Head Games” at two million and
“Foreigner 4” at five million.

Amy Grant earned her second
consecutive gold album in May with
“Straight Ahead”’—a rarity for an
inspirational artist. And the Fat
Boys earned their first gold al-
bum—still an impressive achieve-

(Continued on page 78)

New Talent at Arista. Arista Records executives sit with singer/songwriter
Charlie Singleton, a former member of the group Cameo, after signing him to an
exclusive recording contract. Seated from left are Singleton’s manager David
Frankliin, Arista president Clive Davis, Singleton and Arista vice president of a&r

Ed Eckstine.

by Paul Grein

MADONNA this week collects
her sixth consecutive top 10 single,
as ‘““Angel” jumps two points to
number nine on the Hot 100. The
achievement comes a year to the
week after Madonna first cracked
the top 10 with “Borderline.”

The last female artist to string
together six straight top 10 hits
was Donna Summer, who made the
mark with eight consecutive re-
leases from ‘“Last Dance” in 1978
to “The Wanderer” in 1980 (dis-
counting a from-the-vaults Casa-
blanca issue of “Walk Away"’).

But even that’s not the record
for a female artist: Aretha Frank-
lin reached the top 10 with nine
consecutive Atlantic releases from
“I Never Loved A Man The Way I
Love You” in 1977 to “I Say A Lit-
tle Prayer” in 1978 (discounting a
few odd B sides).

It’s appropriate that Madonna is
the first female artist since Sum-
mer to string together six top 10
hits, because she is also the first
female artist since Summer to be-
come the hottest act in the busi-
ness.

Summer was, by all accounts,
the hottest act in pop in 1979, but
male artists have claimed the
crown every year since then, until
now. Kenny Rogers and Foreign-
er were the hottest acts of 1980
and ‘81, followed by John Cougar
in ‘82, Michael Jackson in ‘83 and
Prince & the Revolution last year.

While ‘85 isn’t even half over, it
will be hard for any artist to over-
take Madonna as the dominant per-
former of the year. In addition to
her six consecutive top 10 sin-
gles— four of which appeared this
year— there are her two smash al-
bums. “‘Like A Virgin” is currently
in its 28th consecutive week in the
top 10 on Billboard’s Top Pop Al-
bums chart; “Madonna,” which
rode the top 10 for five weeks last
fall, is currently posted at 84.

One more note on Madonna:
“Angel”/“Into The Groove” vaults
to No. 1 in its second week on Bill-
board’s 12-inch singles sales chart,
and also surges to number three on

CHAR

the club play chart.

The double-sided smash is thus
almost assured of becoming Ma-
donna’s fourth No. 1 club hit, fol-
lowing “Holiday”/‘Lucky Star” in
September, 1983, “Like A Virgin”
last December and “Material Girl”
this past March.

cent, self-titled album.

Ward summarizes: “I won't do
your job and note the positions the
records reached, but an examina-
tion will reveal that the policy has
been successful, and that often the
initial U.K. single has been a suc-
cessful U.S. followup.”

Ward is right on all counts. “In
The Air Tonight,” ‘“Sussudio,”
“Turn It On Again” and “Abacab”
were all chosen as second singles
in the U.S.,, and all but “Turn It On
Again” were significant successes.

A final note to Ward: You can do
our job for us anytime.

A FEW WEEKS AGO when Kool
& the Gang’s “Fresh” hit No. 1 on
Billboard’s black singles chart, the
group pulled into a tie with Mi-

Madonna is nearly as hot as Summer
with six straight top 10 singles

PH[L COLLINS, the only per-
former with a realistic chance of
upsetting Madonna as the hottest
act of '85, also had a good week,
leaping six notches to number six
with “Sussudio.” It’s Collins’ bid
for a third consecutive No. 1 solo
hit, following the Grammy-win-
ning “Against All Odds” and “One
More Night.”

On the subject of Mr.-Collins,
Eamonn Ward of Sheffield, En-
gland, wrote in to point out that
Atlantic Records in the U.S. and
Virgin Records in the U.K. have
chosen different lead off singles
from all three Collins albums, as
well as from two of the last three
Genesis albums.

The first single from Collins’
“Face Value” album in Britain was
“In The Air Tonight,” but in the
U.S. was “I Missed Again.” The
first single from ‘“Hello, I Must Be
Going!” was “Through These
Walls” in the U.K., but “You Can’t
Hurry Love” in the U.S. And from
“No Jacket Required,” the first
British single was “Sussudio,” but
the kick off American single was
“One More Night.”

With Genesis’ “Duke’’ album,
the first U.K. single was “Turn It
On Again,” while in the U.S. it was
“Misunderstanding.” From “Aba-
cab,” the U.K. company chose the
title track, while Atlantic led off
with “No Reply At All.” Both com-
panies chose “Mama” as the first
single from the group’s most re-

chael Jackson for having the most
No. 1 black hits so far in the ‘80s.
Both acts have had four. Since
1980, Jackson has scored with
“Rock With You,” “The Girl Is
Mine,” “Billie Jean” and “Beat It,”
while Kool & the Gang have
topped the chart with ‘“Celebra-
tion,” “Take My Heart,” “Joanna”
and now “Fresh.”

Six acts are a beat behind with
three No. 1 black hits so far in this
decade. They are Diana Ross
(“Upside Down,” “Endless Love,”
“Missing You”), Stevie Wonder
(“Master Blaster,” ‘“That Girl,” “I
Just Called To Say I Love You”),
the Gap Band (“Burn Rubber,”
“Early In The Morning,” “Out-
standing”), Chaka Khan (“What
Cha’ Gonna Do For Me,” “Ain’t
Nobody,” “I Feel For You”), Lio-
nel Richie (‘“Endless Love,” “All-
Night Long,” “Hello’”’) and New
Edition (“Candy Girl,” “Cool It,”
“Mr. Telephone Man”’).

FAST FACT: It's been a long time
coming, but Graham Parker this
week cracks the top 40 for the first
time in his career with “Wake Up
(Next To You),” which jumps
three points to 40. Parker’s previ-
ous biggest hit was ‘“Hold Back
The Night,” which peaked at num-
ber 58 eight years ago. That was
when Parker was backed by the
Rumour and was signed to Mercu-
ry; he’s now backed by the Shot
and is signed to Elektra.
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p ‘ \/ ‘ I+ . A ‘ BREAKING EVERYWHERE

¢ #1 on all three jazz charts.

* Bulleting up the Pop and Black Music
album charts. '

* Sales over 100,000 and accelerating.

* A best seller in Japan and breaking
wide open in Europe.

* Johniry Carson Show: A showstop-

ping performance and an immediate
return invitation July 31st.

OUR FIRST ARTIST SIGNED. * # " reaks i up with an eloctriying
performance.

* People Magazine: Multi-page photo
spreaid, coming soon.

\ ¢ . . Srz:l;i)l;g'aiit:r:‘.e: Feature story in
v g * Downbeat * %% % * Review.
OUR FIRST SUCCESS STORY. &” [hedr Vst BT
/ CRITICS AND MUSICIANS GIVE
| RAVE REVIEWS

46JORDAN HAS REDEFINED THE ART
OF MODERN GUITAR,??
a _LEONARD FEATHER, LA TIMES |

»
- 44MY FAVORITE KIND OF MUSICIAN. |

OV ML Ba €5, (1] | #55 STANLEY JORDAN MAY YOU FOREVER

GROW. YOU AND
' WYNTON HAVE MADE
-  MYLASTFIVE
Y YEARS."
¢ — QUINCY JONES

46IN A CLASS BY HIMSELF.?? ?
‘ —GEORGE BENSON

£4‘MAGIC TOUCH’ HASTO BEHEARD
TO BE BELIEVED. EVEN THEN YOU
MAY NOT BELIEVE IT.77
] —PEOPLE MAGAZINE
* See Stanley Jordan on tour. You won't
believe your eyes and your ears.
Jury
3—Washington, D.C. 13—Minneapolis
6—Mor treal 14—West Palm Beach
7—Toranto 16—O0rlando
11—Atlaata 18—Cleveland
12—Chicago 22-29—Japan
AUGUST
1—Concard, California 22-31—Japan

BT85101
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WEST GERMANY,
AUSTRIA, *§ SWITZERLAND

111E...

PROMOTION SERVICING of German radio stations and journalists is being
trimmed by major labels, who spend between $120,000 and $250,000
each per year on an average of 700 free LP and/or single subseriptions
in West Germany. PolyGram started the trend two years ago, refusing
freebie CD requests. WEA inaugurated a $650 a year LP single sub-
seription rate for private radio stations on Jan. 1, and other labels fol-
lowed suit, though terms differ widely. Says Phonogram MD Louis
Spillmann: “We're trimming our free list further, and re-checking it
constantly. It’s an economic necessity.”

CZECHOSLOYAKIA WILL ENTER the video CD hardware manufacturing club
soon, following a pact with Philips. Billboard’s Manfred Schreiber says
Philips will ship VHS and CD production parts from Vienna to Czecho-
slovakia for assembly there. This is first such deal in that country, and
it’s believed to be the first CD production plant in any Eastern Europe-
an nation.

CD-ONLY SHOPS are a major trend in Switzerland, according to Bill-
board’s Pierre Haesler. Grammo Studio Ltd. joined toy chain Franz
Karl Weber to open a huge CD store on Zurich’s famed Bahnhof-
strasse, with 3,800 titles in stock. In Germany, many hardware dealers
have added Compact Discs to their present audiophile LP assortment,
but otherwise CD-only shops have not caught on in Germany or Aus-
tria.

OPEN-AIR FESTIVALS from Mama Concerts brought Foreigner, U2, Rick
Springfield, Huey Lewis & the News, Saga, Chris de Burgh and a doz-
en others to a dozen central European sites, including a mammoth two-
day event at Nuerburgring racetrack that drew 150,000. Cooperation
with Good News Agency, Switzerland’s biggest promoter, extended
the series to that country. The only hassle was reported in Muenster,
where 80,000 watts of U2 power blasted off asphalt pavement reaching
10 miles from the concert site, causing complaints of “acoustic air pol-
lution.”

JAZZ FESTIVALS in early July will highlight the Austrian and Swiss con-
cert scenes. The Blue Danube Jazz Festival near Vienna at Hollabrunn
will fill three stages with music by Miles Davis, the Modern Jazz Quar-
tet, Woody Herman, James Brown, Fats Domino and others. Heaving
to Lake Geneva for the 16-day Montreux bash are Davis, Keith Jarrett,
Leonard Cohen and many more, plus 60 performers from the Rio Car-
nival. JIM SAMPSON

SALES TAX BOMBSHELL IN AUSTRALIA

Government Action May Force Majors To Hike Prices

BY GLENN A. BAKER

SYDNEY Sudden and unexpected
government sales tax reform has
thrown the Australian record indus-
try into a panic, with rumors
spreading that some major compa-
nies are considering the extraordi-
nary step of raising album prices to
$15.99.

Federal treasurer Paul Keating
has moved to plug sales tax loop-
holes which he claims were costing
$400 million annually in lost reve-
nue. One of the two areas he high-
lighted and has subsequently
blocked is the ““agency arrange-
ment” whereby the manufacturer/
wholesaler appoints retail outlets as
agents handling goods on consign-
ment, rather than selling them the
stock for resale.

Under this arrangement, sales
tax is payable on a greatly reduced
amount, enabling the manufactur-
er/wholesaler to enjoy allowance
for a number of heavy overheads,
including advertising and distribu-
tion. This arrangement has proven
to be particularly attractive to an in-
dustry suffering a crippling 32%
sales tax, one of the highest in the
world.

Up until the last four or five
years, only specialist television mar-
keters operated under this system.
But now every one of the majors
takes advantage of it, for both tele-
vision-advertised and regular cata-
log repertoire. EMI has its PLAY
series, RCA has Starcall, Festival
has RML, and so on.

It’s been a case of the pressures
of competition forcing the six ma-

jors all to enter this questionable
area to varying degrees. Treasurer
Keating confirmed this with his
comment: “Others in direct competi-
tion with a firm are often forced to
engage in similar sales tax avoid-
ance or go under.”

There’s no reason to believe that
the record industry is in any way a
specific target of this government
action. A great many other indus-
tries, including electronics, vehicles
and video, are exploiting the loop-
hole to a far more damaging extent.
But record companies claim that
they, above all others, have a justifi-
cation for their actions by virtue of
the inordinately high sales tax level
imposed upon them to begin with.

Festival Records chairman Allan
Hely finds himself in the position of

(Continued on page 65)

Private Radio Comes to West Germany

BY JIM SAMPSON

MUNICH The first legal private
commercial radio stations in West
Germany started transmitting at
10:30 a.m. on May 28 in Munich, as
23 production firms began sharing
three low-power FM frequencies.

Elsewhere in West Germany, pri-
vate radio and television are limited
to cable service, reaching a limited
number of households. Expansion
of private on-air broadcasting, at
greater power and beyond Munich,
could take many months.

Munich is Germany’s pioneer ra-
dio market, thanks to its pilot cable

project, which started last year, and
the Bavarian experimental media
law, providing the legal framework
required by the German constitu-
tion. Private radio first hit the Ba-
varian capital three years ago, over
the Alps from Italy, where numer-
ous stations waged a sometimes vio-
lent battle of the airwaves.

Only one Italian station remains a
factor in Munich: Radio C, owned
and operated by Werner Conrad,
whose family runs Germany’s big-
gest electronic mail order house.
Radio C claims to penetrate virtual-
ly all of southern Bavaria up to In-
golstadt, although its signal is not

as strong in Munich as the newcom-
ers’.

A spokesman for Radio C con-
cedes that, one year after its launch,
the station still cannot cover operat-
ing expenses through ad revenues
and soon faces a frequency change.
The station will remain on the air,
he adds, and hopes to get out of the
red soon.

At least Radio C has a frequency
all its own, with which it can estab-
lish a youth-oriented image. The
new Munich stations are a hodge-
podge of different, sometimes con-
flicting styles,. participating in a

(Continued on page 65)

CD CONFIDENCE

Report Calls
U.K. Dealers
Digital Believers

LONDON Dealers in Britain have
confidence only in the Compact Dise
configuration, according to a new
report on the audio/visual hard-
ware market. At the root of the sur-
vey is the claim that dealers and
consumers are ‘“‘bewildered” by the
proliferation of similar ranges and
by the speed with which lines be-
come obsolete.

As a result, according to Market
Assessment, which carried out re-
search for the report, retailers are
reluctant to stock, and consumers
are reluctant to buy

The report calls for manufactur-
ers to rationalize “the plethora of
ranges and produce a unified audio/
visual system which should link into
televisions.” It emphasizes that the
longterm solution lies in the ability
of one system to be a digital proces-
sor that can provide quality sound
and visual output from the same
software source. :

Says the report: “The timing of
introduction of such systems is ob-
viously hard to estimate, but the
technology is already available, if at

EVIVAL

international Records inc.

NEW COMPANY
NEW RALEASE

ANTONIO CORTES

CHIQUETETE

available LP (RL-620) and cassette (RLC-620)

SPAIN’S BEST SELLING ARTIST-1984
NOW AVAILABLE IN THE USA

on REVIVAL INTERNATIONAL RECORDS
2120 N.W. 21st St. Miami, FL 33142

Billboard Latin Charts 6/1/85 New York #4 Florida #5
Exclusive sales rep and marketing:

ONE WORLD RECORDS 800-932-0625

] : lilinois
Spreading to: Ml
New York Florida
California Miami
Los Angeles Tampa
New Jersey Connecticut
Washington D.C. Norwalk
pennsylvania Hartford
Phitadelphia Waterbury
Reading Texas
Jenkintown Houston

great cost. The need is to bring
(Continued on page 65)
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BY MARK A. FISCHER

Recognition of copyright in the
United States is as old as the Consti-
tution. Yet popular respect for the
principal rights of authors and oth-
er copyright owners—the right to
control when and where their works
will be used and the right to earn in-
come from uses of these works—
may be at a low point.

While the copyright industries
benefit from new and better ways
of distribution, new media and new
markets, consumers and other
“end-users’’ are acquiring greater
freedom to copy works on their
own.

A brief look at a few copyright in-
dustries highlights how these inter-
nationally recognized goals of copy-
right protection are being under-
mined, not just by record pirates
and other intentional infringers, but
by a shift in the way the general
public deals with.copyrighted
works.

® Recorded Music. Twin-cassette
audio recorders are now widely
available. Advertisements give little
doubt as to the purpose of these ma-
chines. One mail-order catalog ad-
vertisement says, in part, “You
have friends. Your friends have
friends. Why not pool your re-
sources and dramatically increase
your cassette collection.”

Even without these machines, it is
easy to duplicate tapes, records and
Compact Discs onto cassette tapes.

@ Television. Home videotaping
was legitimized by the Supreme
Court’s 1984 decision in the Beta-
max case, which dealt with taping
broadcast programming only. Obvi-
ously, consumers perceive no dis-
tinction between the legality of
home taping of motion pictures re-
ceived via cable and taping those re-
ceived by broadcast, even if some
lawyers do.

As more VCRs reach the home,
machine-to-machine, tape-to-tape
duplication will become routine.
Many believe the eventual arrival of
twin-cassette VCRs in the U.S. is in-
evitable.

® Print-Based Publishing. Photo-

Grappling With Noncompliance

COPYRIGHT & TECHNOLOGICAL REALITY

copying has severely affected sheet
music publishers. The pervasive
public attitude is, why pay for 10
copies of a choral music part when
the photocopier is handy?

The guidelines relating to photo-
copying by educators of music and
other works, cited in the House of
Representatives Report on the
Copyright Act of 1976, have provid-
ed some help, but only in limited
fields.

o Computer Software. Unautho-
rized duplication of personal com-
puter software is commonplace. In
fact, private duplication of software
may have become a cultural phe-
nomenon, much like “ripping off”
the phone company in the late '60s.
More than a few personal computer

impractical because copying in the
home is a private act. Proposals for
change in copyright must take into
account as an entrenched reality the
newfound power of the consumer.
VCRs cannot be outlawed.

The most frequently advanced le-
gal solution is to supplement the
marketplace approach, and treat
copyright as a kind of “public utili-
ty.” Royalties would be placed on
machines and blank media that are
primarily used for infringement,
with the proceeeds to be paid to
copyright holders affected by unau-
thorized duplication, as determined
by sampling techniques.

In large measure, the copyright
community has failed to make its
case persuasively. Citizens are

‘An honor system

without rules cannot
succeed. We are all
potential infringers’

Sfirm Cohen & Burg, specializes in

y Mark Fischer, a member of the Boston law
entertainment, computer software and

literary property.

owners believe that only fools actu-
ally buy all their software.

The common link between these
problems is clear. Erosion of copy-
right is here, as has been properly
and eloquently identified by Ste-
phen Stewart, Q.C., in the U.K., and
former Register of Copyrights Da-
vid Ladd in the U.S.

Two or three decades ago, few
consumers had access to machines
capable of reproducing copyrighted
works efficiently. Today, photocopi-
ers, computer disk drives, video-
cassette recorders and audio record-
ers are available to nearly everyone;
we are all potential infringers.

Meaningful detection and en-
forcement in this environment are

asked to comply with copyright
standards which have never been
clearly articulated by Congress or
agreed upon by copyright lawyers.

Is it always permissible to make
just one copy of a work? Does mak-
ing two copies of a motion picture
with a VCR constitute infringe-
ment? Is home audiotaping sub-
Ject to the same rules as home vid-
eotaping?

An honor system without rules
cannot succeed. Despite the daunt-
ing nature of these problems, a way
must be found to reconcile the in-
tegrity of copyright and consumer
copying practices.

If we were to divide the fair use
right between productive uses (use

of a copyrighted work by another
author in a new work) and non-pro-
ductive uses (use of a copyrighted
work by an end-user or consumer),
we could set specific limits on non-
productive uses while maintaining
needed fair use flexibility for pro-
ductive works of authorship.

A “one-copy” law could comport
with both the reality of consumer
power and the need to set clear and
understandable limits on copying.
Under this proposal, a viewer could
legally make one tape of a broad-
cast or cablecast television pro-
gram.

Similarly, the consumer could
make one audiotape of a phono-
graph record he or she had pur-
chased but would be prohibited
from making further copies. A rent-
er or borrower of a videocassette,
however, could not legally make a
copy of that tape.

A blank tape royalty is not incon-
sistent with a one-copy rule. In fact,
such royalties would compensate
some, but by no means all, copy-
right owners for the cumulative ef-
fects of consumer duplication.

Were the facts of existing tech-
nology otherwise, this writer would
oppose a one-copy compromise. A
one-copy rule should be seen as an
interim measure until such time as
effective copy protection technol-
ogies are developed.

Without doubt, substantial non-
compliance with copyright law by
the public will be with us for many
years to come. Public attitudes and
behavior will not be effortlessly al-
tered. Any honor system is open to
abuse, and there would be numer-
ous ways to circumvent a one-copy
rule. However, preservation of
authors’ copyrights is worth the ef-
fort.

Are we giving the American pub-
lic good reasons to accept copy-
right? If the copyright community
fails to convey a clear, common
sense message of copyright to a
public which perceives benefit in ac-
cessible, royalty-free copying, we
cannot put the blame merely on the
rapid advances of technology.

BY THE NUMBERS

After lengthy discussion within our
music committee, we have decided
that KSON will discontinue its sta-
tus as a country reporter for Bill-
board. Our final chart was for the
week ending May 31.

We feel that a numbered chart is
not necessarily an accurate reflec-
tion of actual airplay. That, coupled
with the music industry’s continued
emphasis on the numbers, has led to
increased problems for us. Promot-
ers seem to be more concerned with
numbers than the actual exposure
their product is receiving. It also
gets very tedious explaining why
my chart is not aligned with the na-
tional chart.

Our music policies dictate that we
program for our market exclusive-
ly. A song that is top five nationally

Letters to the Editor

is not necessarily a hit in San Diego.
There are a lot of promoters who do
not seem to understand this.

Let me say that we appreciate the
time and effort put into Billboard’s
articles, charts and research. The in-
dustry problems ['ve briefly
touched upon result not from your
makeup of the chart, but from the
approach of record promoters to ra-
dio.

Nick Upton
Music Director, KSON
San Diego, Calif.

WRONG PIGEONHOLE

One phenomenon [ don’t under-
stand is how how prejudiced top 40
DJs can be toward former top re-
cording artists when they attempt a
comeback. One such incident took
place this past year with Dusty

Springfield’s album “White Heat.”

I admit [ too was guilty of stereo-
typing. I anticipated sounds remi-
niscent of “Son Of A Preacher
Man" or “The Look Of Love.” Much
to my surprise, | found a modern
sound with that distinctive husky
voice. The album is a wonderful
blend of a number of music styles.

Some of the blame must be
shared by retailers, as the album
wasn’t even carried in some of the
top chain stores. In those where it
was carried, it was filed in the “easy
listening” section. If they had only
bothered to listen to the album, they
would have discovered it is a far cry
from that format.

It really irritates me to see a rec-
ord and artist fade away when all
the ingredients for success are
there. Too many people just as-

sumed the album was something it
was not.

What also puzzles me is the lack
of advertising or support of the al-
bum by the record company. Why
invest in a production and then not
back it?

Gary Maitre
Houston

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10056.
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JOHN DENVER
SHINESIN A
NEW LIGHT...

with his most dynamic
and diverse CHR
album ever

DREAMLAND
EXPRESS

AFL1-5458

featuring the first single
DON’T CLOSE
YOUR EYES

TONIGHT
PB-14115

r Major National Tour
with contest support

B TV appearances and
publicity blitz

B VH-1s largest
promotion ever

Produced by Roger Nichols

REGA

Records and Cassettes
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Programmers reveal why they have jumped on
particular new releases.

POP

At the mile-high city, KPKE Denver music director Chris Knight is a
bit giddy over two remakes. First is the Power Station’s second single,
“Get It On (Bang A Gong).” To get the most out of this record, says
Knight, “You really have to ignore T. Rex’s version.” The track is
“really what the name ‘Power Station’ is all about,” he says. “It’s pow-
erful and has that big-time potential.” The second is Mitch Ryder’s cov-
er of Bob Dylan’s “Like A Rolling Stone” on Personal Records.
“Again, you have to ignore Dylan’s version,” he says. “I can’t say this
is going to be a big hit, but it’s an incredible update.” Revealing his
quirky side, Knight lists the wrestling parody “Every Dawg Has Its
Day” by RCA’s Blood, Sweat & Jeers as a favorite. And, more predict-
ably, the MD calls Tears For Fears’ “Shout” “just a natural for us.”

BLACK/URBAN

At KKDA Dallas, music director Terri Avery, who was recently hon-
ored by the Young Black Programmers Assn., is taking the fast lane
on Aretha Franklin’s “Freeway Of Love.” “It’s like the old Aretha
with musie tracks from the '80s,” she says. Also hot in Avery’s opinion
is the System’s “Pleasure Seeker,” which she claims “is just funky
enough to get the summer started off right.” And finally, Avery en-
thuses, “Swing Low” by R.J.’s Latest Arrival is “‘sort of a part two” to
the group’s earlier hit “Shackles On My Feet.”

AOR

Bob Dylan’s “Empire Burlesque” album is this week’s hot item at
KRQR San Francisco, where program director Chris Miller has em-
braced “When The Night Comes Falling From The Sky” and “Clean
Cut Kid.” “As AOR continues to set itself further apart from CHR,”
says Miller, “‘we need records that will be exclusive to our format.” In
Miller’s opinion, “Empire Burlesque” is just such an album.

COUNTRY

At WNOE-AM-FM New Orleans, both AM programmer Ron Harper
and combo operations director Kris Robbins say they “can’t say
enough good things about” Lane Brody’s new EMI America album.
According to Harper, the first single, “He Burns Me Up,” is only the

tip of the iceberg, and tracks like “Baby’s Eyes” and “Dance Away”
make the record “one of the best things she’s done.” Other Harper fa-
vorites include Restless Heart’s “I Want Everyone To Cry” on RCA.
“The group showed a lot of momentum with their first release,” he
says. “This is a great and different followup.” KIM FREEMAN |

AC PROGRAMMERS SEE VH-1 AS PARTNER

Video Music Service Called ‘Resource, Not Competitor’

BY KIM FREEMAN

NEW YORK While Video Hits One
is yet another competitor for the
dollars of advertisers and the atten-
tion of audiences, the adult contem-
porary video music channel is far
from a foe in the eyes of AC radio
programmers in markets where the
service is available. The co-promo-
tional opportunites between the two
media appear almost endless, while
VH-1’s programming approach may
eventually have an effect on the sta-
tus and playlists of AC outlets.

From a promotional standpoint,
VH-1 is relying heavily on AC radio
to generate recognition and inter-
est, says Tom Freston, vice presi-
dent of marketing for MTV Net-
works Inc. And, if the video channel
begins to take a strong hold in vari-
ous cities, adult radio outlets in
those markets appear equally inter-
ested in associating themselves
with it.

“We’ve had a good case history
with MTV’s relationship with con-
temporary radio,” says Freston,
“and we are getting more active all
the time in developing a similar rela-
tionship between VH-1 and adult ra-
dio.”

To achieve this relationship, the
video service launched cross-promo-
tions with radio, cable and local ad-
vertisers in Denver, Des Moines,
Phoenix and Richmond, Va., where
VH-1 debuted in January. “At pres-
ent,” note Freston, “our promotions
have been exclusive to one station
per market, generally the leading
AC outlet there.”

Stations involved in the initial
campaign included KIOA Des
Moines, KMJI Denver and KKLT
Phoenix. All efforts were centered
on a Johnny Mathis/Dionne War-
wick concert in New York, and
these stations were basically given

BY BILL HOLLAND

nUPERT MURDOCH might not
like this, but the FCC, responding to
a law firm'’s request that it clarify
its ruling on citizenship require-
ments for owning broadcast sta-
tions, has ruled that even limited
partnership interests are in fact
ownership interests within the
scope of the Communications Act.
The firm, Wilner & Scheiner, asked
whether aliens may hold limited
partnership interests totalling more
than 20% of the ownership of a li-
censee or more than 25% of a part-
nership directly or indirectly con-
trolling a licensee, as under the cur-
rent law. The FCC said no, pointing

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeft Serette
at (800) 223-7524.

out that “precluding aliens from ex-
ercising actual control over broad-
cast facilities’’ is one part of the
law, but “safeguarding the United
States from foreign influence in the
broadcast field reflects its broader
purpose.”

TEN THOUSAND has a nice ring
to it, and the number of U.S. radio
stations keeps creeping closer to
that figure. There are 9,750 as of
April 30, according to the FCC—
4,785 AMs, 3,771 FM commercial
stations, and 1,194 FM educational
stations. That’s up from 9,485 as of
May 31 last year.

THE FCC HAS GIVEN its official
consent to Taft Radio & Television
Co.’s $755 million acquisition of
some broadcast licenses presently
held by Gulf Broadcasting Co. At
stake are four tv stations and four
radio stations: WKLS-AM-FM in At-
lanta and WNDE/WFBQ in India-
napolis. Taft will have to divest it-
self of some other properties within
a year.

Washington Roundup

PRESIDENT REAGAN has re-
nominated FCC Commissioner Den-
nis Patrick for a seven-year term.
No delay is expected, unlike the
first time around, when Patrick was
nominated as a short-term recess
appointee in October, 1983, but was
not confirmed until April, 1984, be-
cause Sen. Barry Goldwater wanted
another person for the post.

REMARKABLE—YOU SURE this
is AM? That was the response of the
NAB’s small market committee,
which was given a demonstration of
just how good top-of-the-line AM re-
ceivers can sound. Predictably, AM
stereo “wideband” receivers sound-
ed best, according to engineers at
NAB'’s science and technology de-
partment, who asked manufactur-
ers for their ‘“best” home compo-
nent, car and portable AM receivers
and set up the demonstration. It’s
all part of an ongoing mini-crusade
to persuade manufacturers to pro-
duce AM receivers other than the
cheap, tinny-tone jobs so prevalent
now.

a very cheap promotion wherein lis-
teners were sent first class to
Gotham for the show.

According to Freston, each pro-
motion entails radio plugs for VH-1
and station-tagged commercials
done by VH-1 jocks on the channel.
These tv spots are also run on other
cable services, giving the radio out-
let involved lots of exposure. Entry
blanks have usually been available
at local advertisers’ locales, says
Freston, so the campaigns have a
lot to offer all concerned. He notes
that tv is VH-1’s highest advertising
priority, but says AC radio “is still
very high on our list.”

Starting June 20, VH-1 has pro-
motions tied to John Denver’s July 6
show at Red Rocks in Denver slated
for AC outlets in four new markets.
One such station is WIQI Tampa,
where program director Chris

Miller calls VH-1 “a resource, not a
competitor.” Outside of the promo-
tion element, Miller is positive about
VH-1 because he claims it “may
help popularize AC music in gener-
al.” Other outlets involved in the
forthcoming John Denver campaign
include WPXY Miami, KRAV Tulsa
and WRVR Memphis.

“We feel tie-ins with AC radio can
greatly expand our reach and pro-
vide a whole other level of excite-
ment,” Freston explains.

The same benefits are also reaped
by the radio outlets invovled. At
KKLT (K-Lite) Phoenix, program
director Sam Churech says, “When
people think of VH-1, we want them
to think of K-Lite.” Their cross-pro-
motion early this year created a
“mutual level of visibility” for both
VH-1 and K-Lite, says Church, who

(Continued on page 16)

Price Communications Buys
Josephson’s Detroit Gomho

NEW YORK Leading Detroit
adult contemporary combo WNIC-
AM-FM went through a rather sud-
den change of hands Wednesday
(5) when New York-based Price
Communications bought the outlet
from Josephson Communications
for roughly $19 million.

Explaining the reasons for letting
the high-billing outlets go, Joseph-
son president Ed Christian refers to
the firm’s “life cycle philosophy.”
‘““We bought the stations eight
years ago for three million,” he
says. “Now we can take that 19 mil-
lion and buy three new stations for
six million and have a million to
spare.”

Looking to build Josephson’s net-
work, Christian says the firm will
be looking at ‘‘less mature radio
properties in smaller markets” and
possibly a few tv stations. When the
FCC approves the WNIC sale, Jo-
sephson will still be the proud par-

WVKO Columbus, WNOR-AM-FM
Norfolk and WZKC Rochester.

“It was a very quiet transaction
because the station was not official-
ly on the sales block,” notes Chris-
tian, who adds that the deal was
strictly a “win-win” situation. The
latter statement is confirmed by
Price Communications head Bob
Price.

Josephson’s corporate program-
ming vice president Steve Goldstein
says he intends to continue handling
WNIC programming through a
transition period of two to three
months, after which he will return
to Josephson full-time in order to
“go after some new stations.”

As for the future of WNIC, it ap-
pears that business will go on as

usual after the sale is completed. =~

“The atmosphere around here is
pretty optimistic,” says Goldstein,
while Price claims there are no
plans to alter the successful AC

ent of WMGF Milwaukee, WSNY/ fare.

Cultural Currents. ABC News Radio executives pose with representatives of
Radio Beijing, the overseas radio service of the People’s Republic of China.
Standing from left at ABC’s New York radio center are ABC News’ Dick
Martinez and Peter Flannery, Radio Beijing director Madame Ding Yilan,
interpreter Rita Hechler and the service’s editor-in-chief, Zhang Zhenhau.

KIM FREEMAN
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AC PROGRAMMERS AND VH-1

(Continued from page 15)

claims the relationship between the
two could go beyond that level and
into programming.

Echoing the sentiments of WI-
QI's Miller, Church says the estab-
lishment of VH-1 in Phoenix ‘“has
generated some new interest in the
AC format.” Eventually, Church
notes, “VH-1's presence may lend
credence to our adding new artists
to the format.”

A case in point is Limahl’s “Never
Ending Story,”’ a single Church
says he added before EMI Ameri-
ca's promotion people had pitched
him on it because of listener re-
quests. Church says he believes the
requests were generated through
VH-1 exposure. Now, Church says
“I encourage my jocks to watch the
channel to see if there are any art-
ists we've missed.”

Church’s projections come as no
surprise to Kevin Metheny, vice
president of music and production
for MTV and VH-1. While adult con-
temporary remains a stable format,
Metheny says the abundance and
subsequent market share domi-
nance of top 40 stations has created

. “a clear need for AC programming

that is differentiated from that of
CHR—songs that will be difficult
for top 40 to use.”

Metheny cites an incongruity in
that “ACs are healthy but still terri-
fied that they are being over-
whelmed.” He says VH-1 could be
an unintentional asset to AC radio
in this area: “The story may well be

that new AC artists will emerge by
virtue of VH-1 exposure.”

Explaining the compilation of the
channel’s playlist, Metheny says
artists are thought of in terms of
genres rather than radio formats.
“We observe success on various
country, r&b and pop charts with an
emphasis on industry AC lists,” he
notes, adding that in-house and re-
tail research are of more concern in
compiling the list. The ideal, says
Metheny, is an artist who crosses
between two or more formats, such
as Ray Charles.

WIQI's Miller says VH-1's devel-
opment “may make it easier for us
to break new artists” and points to
listener requests for Glenn Frey’s
“Smuggler’s Blues,”” which has
been aired twice on broadcast tv
during a repeated episode of ‘“Mi-
ami Vice,” as an example of the vid-
eo medium’s influence.

WIQI, however, is a relatively
soft AC, and at the more pop-orient-
ed KRAV Tulsa, music director
Gary Reynolds envisions little pro-
gramming interchange between
VH-1 and his station. The channel
has yet to fully penetrate the Tulsa
market, but Reynolds says he
doesn’t think VH-1's availability
will ever generate many listener re-
quests because the AC audience is
generally a passive one.

please call:

Stuart I. Romanoff
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A Rockefeller Group Company

Michael R, Laginestra, V.P.
(242) 841-5005

EICGHTI AVIENULE...
IT NEVIER SCUNDED BETTIER!

_ o EIGHTH AVENUE...
IT NEVIER LCCKIED BETTER!
The first new office building to rise on 8th Avenue in
more than a decade makes its debut as a one-of-a-kind

environment dedicated to the very special needs of the
theatrical community and those that serve it.

We have accommodated those needs by offering full
fioor identity of 1,824 sq. ft., a 24-hour attended lobby,
individual elevator lock-off system, separate electric
meters, tenant controlled heat and A/C and...a unique
amenity fashioned specifically for our unique tenants.

We call it a CBI, or a Custom Building Installation. It
permits each company to create its own personal ambi-
ance - at no additional cost — with help from our space
design consultants, if required

The Theatrical Arts Building...if it sounds good to you,

VIOX

by Kim Freeman

OX

I-ONGTIME WRQX WASHINGTON (Q-107) pro-
gram director Alan Burns will be stepping down come
the end of the spring ratings period. A former music
director at WLS-AM-FM Chicago, Burns had been pro-
gramming Q-107 since 1979. Not to worry, though;
Burns will keep his fingers in various radio pies
through two new ventures. One is a partnership with
Quintax Equities (real estate) and Reutemann-Wag-
ner (investments) formed for radio acquisitions. And
Burns has created D.C.-based Alan Burns & Asso-
ciates for marketing and programming consulting.
At Infinity-owned oldies outlet WJMK Chicago
(Magic 104), morning man Dick Biondi sleeps in for a
change and slides into the evening shift. “Dick made
his mark in the evening hours in this market,” says
program director Gary Price, who says that listener
response to Biondi's new shift has already justified

Q-107’s Burns
will be moving on

the move. Price is temporarily manning the early
show and screening candidates, a list that is rumored
to include Joel Sebastian and Ron Riley. Meanwhile,
Magic 104’s former morning man Stu Evans says he
has opted to move rather than “be transferred to part-
time.” Evans, whose background includes rock and
country gigs, is hoping to stay in the Windy City but
willing to head south towards Tampa or Miami. He
can be reached at (312) 856-0341.

We are deeply saddened to report that Ronnie
Grant, radio veteran dand owner of WSWG-AM-FM
Greenwood, Miss., took his own life last week. Those
interested should send condolences in care of the sta-
tion to P.O. Box 1686, Greenwood, Miss. 38930.

After seven successful years wtih WTQR Winston/
Salem, PD Mark Tudor leaves that Summit country
outlet for the same post at Seonnix-owned WBOS Bos-
ton. His goal at the Beantown country station, he
says, is “to let people know that there’s a new type of
adult music: contemporary country.” He'll start pur-
suing that next Monday (17).

HAVE YOU CAUGHT the mini rock’n’roll reunion
going on at WYSP Philly? Recently recruited general
manager Ken Stevens has put former WQFM Milwau-
kee colleague Andy Bloom in the PD chair. Stevens
came to WYSP directly from WGRX Baltimore, but
his earlier days with Bloom at the the adult rocking
’QFM are remembered with little fondness by Milwau-
kee competitors. Also primed for a good fight at
WYSP is Dan Savadove, who moves up from account
executive to local sales manager . . . Philly AOR lead-
er WMMR appears unshaken by WYSP’s rumblings.
The latest from that outlet is a benefit concert for the
city’s fire victims held last week at the Chestnut Caba-
ret. Appropriately, the event was hosted by two local
heroes: WMMR's Pierre Robert and homeboys-made-
good the Hooters . . . Meanwhile, country veteran Bob
Young opts for a little brotherly love with a move
north to join WXTU as program director. He had held
the same post at KHEY-AM-FM El Paso.

Former WNOE-AM New Orleans morning man Jeff
McClain has landed a dual role at WYN-FM Jackson,
Miss., where he’s now program director and the
“Bell” half of the “Bo & Bell” morning team. Back at
WNOE-AM-FM, which is now simulcasting evenings
and morning drive, AM PD Ron Harper picks up ex-
tra duties as production director for the combo ...
KRQR San Francisco afternoon talent John McCrae
adopts additional responsibilites as the AOR outlet’s
music director. He replaces Lisa Novak, who left the
station to finish law school . .. Sticking in the Bay

Area, the formatic fate of the former KQAK San
Francisco is still undetermined. Co-PD Tom Yates of
Hiatus Productions says the newly dubbed KKCY will
unveil itself no earlier than June 21 with some “very
radical’’ changes. An entirely new air team is now
learning the KKCY lingo, while all KQAK jocks are
typing résumsés . . . Across town at KMEL, Tom Car-
ney moves up from account executive to retail sales
manager . . . Speaking of retail, WRDU Raleigh’s af-
ternoon man and production manager Tom Guild will
soon be the Record Bar chain’s rock radio voice across
the country.

MASON RAMSEY CLAIMS we missed him when
mentioning new recruits at WBJW Orlando. Formerly
a personality at KLCY Salt Lake City, Ramsey is now
handling the nine-to-noon slot at WBJW as well as
some production duties ... WGEZ Beloit, Wis. pro-
gram director/operations director Brian Wright is
looking to relocate, as he expects the CHR outlet will
soon be adopting an MOR format under its new own-
er, Seehafer Broadcasting. An eight-year AC and top
40 veteran, Wright can be reached at (815) 624-6082
... Neil Heinen is upped to assistant news director at
WIBA Madison, where he has been a reporter and an-
chorman since 1979.

In Durham, N.C., Rick Freeman (no relation yet)
moves up to station manager at WDCG (G-105) and
retains his programming duties. Happily for us, he’s
not too full of himself to deny a little over-enthusiasm.
When the CHR outlet upped its “money buzzer” give-
aways from §105 to §1,005 recently, Freeman says the
number of weekly winners exceeded station expecta-
tions by no small margin. Otherwise, Freeman relays
that G-105 is holding up well in the increasingly crowd-
ed CHR market . .. Here's a WMAGic carpet ride we
wish we were in on. WMAG High Point, N.C. presi-
dent George Francis kidnapped his sales, program-
ming and air teams last week for a free ride to New
York, where he unveiled a sales program that leaves
$10,000 worth of incentives “up for grabs” this manth

WPIX NEW YORK program director Alan Ander-
son leaves that post to join R&R Broadcasting there
as vice president and national program director. An-
derson was tapped by R&R president/CEO John
Goodwill, who had hired him once before when he was
WPIX’s general manager ... WPLJ New York brings
Nicole Sandler aboard as producer for Jim Kerr's
morning show. She was a senior producer at WMCA
there. Kerr, by the way, has been named honorary
chairman for the Quick Chek (a convenience store)
campaign against leukemia . .. At crosstown rocker
WNEW-FM, morning men Mark McEwen and Rich-
ard Neer have taken their fascination with tv's “Mi-
ami-Vice” to an extreme. The twosome often portray
the macho stars during their shift, but lately they
have taken their schitck physically to the streets while
filming a vice-filled tv spot for the station ... Also in
New York, Spanish-formatted WJIT has Saturday,
June 22 set aside for a seven-hour “Job-A-Thon”
broadcast. A joint venture with the state’s Labor
Dept., the broadcast includes the airing of 25 job
pledges offered by local businesses.

Contrary to popular opionion, Jay Moore did not
take the morning drive job at KLIX Twin Falls, Idaho.
Therefore, the country outlet has reportedley set
aside a substantial sum to fill the slot fast. Interested
“dynamic” individuals should call Dennis Conrad at
(208) 733-1310.

AT KNBQ Tacoma, Sandy Louie gets upped to a new
post as music director and programming assistant.
Formerly the station’s all-night air talent, she’ll keep
her DJ skills honed as a weekender and relief an-
nouncer . . . In Bellevue, Wash., KLSY adds Tom Hu-
tyler in the afternoon shift. He’s a recruit from near-
by KVI-AM. And Julie Hopper joins the KLSY sales
staff as co-op manager. She comes from a local adver-
tising agency ... Carol Handley resurfaces as jazz
music programmer and seven-to-midnight talent at
KEZX Seattle. She was with KJZZ Bellevue before
those calls moved to Arizona, and later was a week-
ender at KPLU Tacoma . . . Also in Seattle, KISW-FM
program director Beau Phillips gets extra duties as
assistant station manager. He’ll continue the pro-
gramming gig ... KMPS-AM-FM Seattle morning
traffic lady Patti Par gets her very own show on the
afternoon shift. Early risers, rest-assured: Par will
continue the commute updates in the early hours.
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T0M PETTY

AND THE

HEARTBREAKERS

THE BEST OF EVERYTHING

Tom Petty and The Heartbreakers in a 2-
hour artist profile that delivers their abso-
lute best. In-depth interviews with Tom and
the band that chart the progress of their
unique sound and style. Plus their best
songs, including Breakdown, Don’t Do Me
Like That, Refugee, some rare live recora-
ings, and their latest hits, Don't Come
Around Here No More, Make It Better (For-
get About Me), Rebels, The Best of Every-
thing and It Ain’t Nothing To Me from their
MCA lp Southern Accents.

The Best of Everything can be yours.
Call 212-664-5538.

— TOMPETTY ON TOUR ——

JUNE JULY

14 PHILADELPHIA, PA
15 MEADOWLANDS, NJ

16 SARATOGA SPRINGS, NY

18 CLEVELAND, OH
19 INDIANAPOLIS, IN

2 NORMAN, OK

3 AUSTIN, TX

5 DALLAS, TX

6 SAN ANTONIO, TX
7 HOUSTON, TX

21 DETROIT, Ml 9 NEW ORLEANS, LA
22 CHICAGO, IL 11 ATLANTA, GA

23 ALPINE VALLEY, Wi 12 TAMPA, FL

25 ST. PAUL, MN 13 MIAMI, FL

24 SEATTLE, WA
26-27 BERKELEY, CA
30 PHOENIX, AR

26 KANSAS CITY, MO
28 OMAHA, NB
29 TULSA, OK

AUGUST

1 LOS ANGELES, CA
5 COSTA MESA, CA -

Produced exclusively for NBC Radio Entertainment
by Denny Somach Productions.

Airing the weekend of June 21-June 23.

7| NBC Radio
~ Entertainment

AMERICA’S MUSIC NETWORK

2
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JTOWER € GEFFEN RECQRDS .
WELCOME /

e Y

Radio Hams. Atlantic’s Fiona displays a little leggy artistry Justice Prevails. Geffen act Lone Justice joins forces with KLOS Los Angeles for an Three Squares. Former “Dynasty’ star Al

between takes on NBC Radio Entertainment’s monthly autograph party at Tower Records in Hollywood. Seated from left are band members Tony Corley, right, strives to build an empire in the
broadcast of “Live From The Hard Rock Cafe’ in New York. Gilkyson, Don Heffington, Maria McKee, Marvin Etzioni and Ryan Hedgecock. Standing are music business while promoting his Mercury
Getting cozy with her are the show's producer Rona Elliot and ~ KLOS air talent Rita Wilde, assistant director of advertising/promotions Diane Morales and album “Square Rooms” at ZZ-99 (KZZC) Ki

hosts Jay Leno, in back, and Paul Shaffer.

local music show co-producer C.W. West, and WEA'’s Rick Rieger. City. With him ar3 the station’s traffic rabbit |
= == e ——= == T Shapiro and moming man Randy Miller.

King of the Wee Hours. Late night talk show host Larry King, center, poses with
Mutual Radio Network executives after signing a new five-year contract to
continue his show for the company. With King in the firm’s Arlington, Va.
headquarters are Mutual’s vice president/news Ron Nessen, left, and executive
vice president/general manager Jack Clements.

Let’s Do Lu.nch. K-Earth (KRTH) Los Angeles noon personality Brian Beirne, left, treats
Kenny Loggins to one of his lunchtime programs. The Columbia artist discussed his latest
album, ""Vox Humana."”

D.J.'s Orders. WFOX /'\‘tlanta m_orning e P“aul oS, Ieﬁ."samples.part RITWhd, SENDES The Mice That Roared. After an appearance at Disney World, Bill Wadhams of
“Take Fox/97 To Work" promotion, wherein “Fox and Bagets™ are delivered to local offices Mercury act Animotion gets generous with the mouse ears while doing an interview
each morning. Seated with him are station news director Stasia Kelly and David Wassman of for the United Station’s “Hot Rocks” program. Saying cheese are, from left, the
BonJour Breakfast Delights, supplier of the promotional breakfast breaks. show’s technical director Devera Rudnick, the syndicator’s executive vice
L president/programming Ed Salamon, Wadhams and Joni Silverman, United
Stations’ director of creative services.
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WESTWOOD ONE PRESENTS

olFogerty

NATIONAL STEREO SIMULCAST EXCLUSIVE

Jonn Fogerty's back in

the rock 'n’ roll game and ready to

play! The Westwood One Radio Network and
Showtime cable television outlets throughout
America proudly present an exclusive digital
stereo simulcast starrirg John Fogerty and
friends the evening of Friday, June 14 at 7:45
p.m. Eastern and Pacific time.

Among the many highlights of the hour-long
special are an eight-song concert segment
featuring "Rock 'n’ Roll Girls” and John's
favorite R&B and early rock classics,

with backing frem Booker T. Jones,

Donald "Duck” Dunn, Albert Lee,

Steve Douglas and Prairie Prince.

There's Fogerty’s special version of
*My Toot Toot” recorded in Louisiana
with the song’s author, Rockin’ Sidney,
and a band of stellar local players.
Fogerty also visits the New York Mets’
spring training camp in Florida to talk
with fellow baseball fanatic and roots-
rocker George Thorogood.

And during a 15-minute interview

preceding the simulcast, John talks about
writing and recording his smash Centerfield
LP and how glad he is to be back in the rock 'n’
roll game.

Since he’s not planning to tour this year, it's your
only chance to see and hear John Fogerty playing
with a band in pubilic for the first time in a decade!

It's another home run from Westwood One — the
leader in stereo simulcast exclusives, so don’'t miss it!
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“iCopyright 1985, Billboard Publications, Inc. No part of this publicati
may be reproduced, stored in any retrieval system, or transmitted, in
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CT, MA, ME, NY State, RI, VT

WZION Bangor, ME

WIGY Bath, ME

WHTT Boston, MA

WXKS-FM (KISS) Boston, MA

WBEN-FM Buffalo, NY

WNYS Buffalo, NY

WPHD Buffalo, NY

WKPE Cape Cod, MS

WERZ Exeter, NH

WKSS (Kiss) Hartford, CT

WTICFM Hartford, CT

WKCI (KC-101) New Haven, CT
Poughkeepsie, NY

WPRO-FM Providence, Rl

WMJQ Rochester, NY

WPXY Rochester, NY

WGFM  Schenectady, NY

WFLY Troy/Albany, NY

WRCK Utica/Rome, NY

REGION 2

DE, D.C., MD, NJ, NY Metro, PA, WV

WwWQQQ (Q-100) Allentown, PA
WFBG Altoona, PA

WILKFM  Asbury Park, NJ
WBSB (B-104) Baltimore, MD
WMAR-FM Baltimore, MD
WVSR Charleston, WV

WZYQ (Z-104) Frederick, MD
WKEE Huntington, WV

WBLI Long Island, NY

WAPP New York, NY

WHTZ (Z-100) New York, NY
WKTU  New York, NY

WPLJ New York, NY

WKHI Ocean City, MD
WCAU-FM Philadelphia, PA
WUSL  Philadeiphia, PA

WZGO (Z-106) Philadelphia, PA
WBZZ (B-94) Pittsburgh, PA
WHTX Pittsburgh, PA

WPST Trenton, NJ

WAVA Washington, DC

WRQX (Q-107) Washington, DC
WOMP-FM  Wheeling, WV
WILK Wilkes-Barre, PA

WKRZ Wilkes-Barre, PA
WHTF York, PA

WYCR York/Hanover, PA

A weekly national indicator of the five
mest added records on Fha radio
stations reporfing 1o Billbeand's -
Hot 100 chart. The stations i each
region reprassat the entice panel in

added the records listed.

FL, GA, NC, SC, East TN, VA

WISE Asheville, NC

WQXI-FM (94-Q) Atlanta, GA
WZGC (Z-93) Atlanta, GA
WBBQ-FM Augusta, GA

WSSX Charleston, SC

WBCY Charlotte, NC

WROQ Charlotte, NC
WNOK-FM Columbia, SC
WNKS (Kiss) Columbus, GA
WNFI (-100) Daytona Beach, FL
WDCG (G-105) Durham/Raleigh, NC
WQSM Fayetteville, NC

WANS Greenville, SC

WOKI Knoxville, TN

WHYI (Y-100) Miami, FL
WINZ-FM (1-95) Miami, FL
WKZQ-FM Myrtle Beach, SC
WYAV (Wave 104) Myrtle Beach, SC
WNVZ Norfolk, VA

WBJW Orlando, FL.

WRVQ (Q-94) Richmond, VA
WXLK (K-92) Roanoke, VA
WZAT (Z-102) Savannah, GA
WRBQ (Q-105) Tampa, FL
WMGG Tampa Bay, FL

WINE (Z-98) Tampa Bay, FL
WSEZ Winston-Salem, NC

REGION 4

IL, IN, KY, M1, OH, Wi

WKDD Akron, OH

WBWB Bloomington, IN
WCIL-FM Carbondale, IL
WBBM-FM (B-96) Chicago, IL
WGC1-FM  Chicago, IL
WLS-AM Chicago, iL

WLSFM Chicago, IL

WKRQ (Q-102) Cincinnati, OH
WGCL Cleveland, OH

WMMS Cleveland, OH
WXGTFM (92X) Columbus, OH
WCZY Detroit, MI

WHYT  Detroit, MI

WSTO Evansville, IN

WNAP [ndianapolis, IN

WZPL Indianapolis, IN

WVIC Lansing, Ml

WZEE Madison, Wi

WKTI Milwaukee, Wi

WZUU Milwaukee, Wi

WKZW (K2-93) Peoria, iL
WRKR Racine, Wi

WZOK Rockford, IL

WSPT Stevens Point, W)
WHOT-FM  Youngstown, OH

REGIO

IA, KS, MN, MO, NE, ND, OK, SD

KFYR Bismarck, ND

KFMZ Columbia, MO

KIIK Davenport, IA

WDAY-FM (Y-94) Fargo, ND
KKXL-FM Grand Forks, ND
KRNA lowa City, IA

KBEQ (Q-104) Kansas City, MO
K2ZC (2Z-99) Kansas City, KS
KDWB-AM Minneapolis, MN
KDWB-FM Minneapolis, MN
WLOL Minneapolis, MN

KJYO (KJ-103) Oklahoma City, OK
KQKQ Omaha, NE

KKLS-FM Rapid City, SD
KKRC Sioux Falls, SO

KWK St. Louis, MO

KHTR St.louis, MO

KDVV Topeka, KS

KAYl Tulsa, OK

KFMW Waterloo, IA

KEYN-FM Witchita, KS

AL, AR, LA, MS, West TN, TX

KHFI  Austin, TX

WQID Biloxi, MS

WKXX (KXX-106) Birmingham, AL

KAFM Dallas, TX

KTKS (Kiss-FM) Dallas, TX

KAMZ El Paso, TX

KSET El Paso, TX

KISR Fort Smith, AR

WQEN (Q-104) Gadsden, AL’

KKBQ (93FM) Houston, TX

KMJQ (Magic102) Houston, TX

KRBE-FM Houston, TX
IRVING, TX

WTYX Jackson, MS

KKYK Little Rock, AR

KBFM Mcallen-Brownsv, TX

WMC-FM (FM-100) Memphis, TN

WJDQ (Q-101) Meridian, MS

WABB-FM  Mobile, AL

WHHY-FM  Montgomery, AL

WWKX (KX-104) Nashville, TN

WZKS (Kiss) Nashville, TN

WEZB (B-97) New Orleans, LA

WQUE-FM New Orleans, LA

KITY San Antonio, TX

KTFM - San Antonio, TX

KWTX-FM  Waco, TX

REGION 7
AZ, Southern CA, CO, Hi, Southern NV,

KKXX Bakersfield, CA

KIMN Denver, CO

KOAQ (Q-103) Denver, CO
KPKE Denver,CO

KRXY-FM (Y-108) Denver, CO
KLUC Las Vegas, NV

KIIS Los Angeles, CA

KIQQ Los Angeles, CA

KKHR Los Angeles, CA

KCAQ (Q-105) Oxnard, CA
KOPA Phoenix, AZ

KZZP Phoenix, AZ

KFMY Provo, UT

KDZA Pueblo, CO

KRSP Salt Lake City, UT
KSDO-FM(KS 103) San Diego, CA
XHITZ San Diego, CA

KIST Santa Barbara, CA

KHYT Tucson, AZ

KRQQ Tucson, AZ

REGION 8
AK, Nonhvs;n CA, ID, MT, Northern NV,

KYYA Billings, MT

KIYS Boise, ID

KTRS Casper, WY
KMGX Fresno, CA
KYNO-FM Fresno, CA
KOZE Lewiston, 1D
KHOP Modesto, CA
KOSO Modesto, CA
KKRZ (Z-100) Portland, OR
KMJK Portiand, OR
KPOP Sacramento, CA
KSFM Sacramento, CA
KWOD Sacramento, CA
KSKD Salem, OR

KITS San Francisco, CA
KMEL San Francisco, CA
KSOL San Francisco, CA
KEZR San Jose, CA
KWSS San Jose, CA
KSLY San Luis Obispo, CA
KUBE Seattle, WA
KNBQ Tacoma, WA

CT, MA, ME, NY State, RI, VT

Bee Gee Dist. Latham, NY

Buffalo Enterprises 1-Stop Buffalo, NY

Cambridge 1-Stop Boston, MA

Cavages Dewitt, NY

Central Record & Tape S. Wmdsor. CT

Cutier’'s New Haven,CT

Dicks One Stop Dedham, MA

Discount Records Cambridge, MA

Easy Records 1-Stop N.Quincy, MA

Everett Music Everett, MA

Good Vibrations Boston, MA

House Of Guitars Rochester, NY

Music Suppliers One-Stop Needham,
MA

Northeast 1-Stop Troy, NY

Peters One Stop Norwood, MA

Record Giant Utica, NY

Record Theater Buffalo, NV

Rhody’'s Warwick, R}

Trans-World 1-Stop Latham, NY

REGION 2

DE, D.C., MD, NJ, NY Metro, PA, WV

A-1 One Stop New York, NY
All-Service One-Stop Union, NJ
Alpha Rack New York, NY

Benel Dist. Bronx, NY

C&M 1-Stop Hyattsville, MD
Eastern One-Stop Philadelphia, PA
Elroy Enterprises Roslyn, NY
Gallery of Sound Wilkes-Barre, PA
Harmony Music Bronx, NY

J&R Music World New York, NY
J.E.K. Enterprises Baltimore, MD
Kemp Mill Beltsville, MD

Mobile One-Stop  Pittsburgh, PA
Music Factory Brooklyn, NY
Musical Sales Baltimore, MD
Musicden Edison, NJ

National Record Mart  Pittsburgh, PA
Qasis Bethel Park, PA

Oasis Pittsburgh, PA

Record & Tape Ltd. Washington, DC
Record Bar Morgantown, WV
Richman Brothers Pennsauken, NJ
Sam Goody Baltimore, MD

Sam Goody Massapequa, NY
Seasons Four Records Hyattsville, MD
Shul Records Ci

Tape King One Stop Hillside, NJ
The Wiz Brooklyn, NY

Tower New York, NY

Universal One-Stop Philadelphia, PA
Waxie Maxie Washington, DC

Wee Three Philadelphia, PA

Win's Records Long Island City, NY

lu'uklj-ﬁnulndhhl'of
“tanakont™ singh, Le, these with *
significan fiture sales potential based -
on Initlal markel resctian These -
recerts are not yet on the top 30 lists
of ths rataliers and one-stops reporting
+ to Hillbeand's Hot 100 chart. The
oulleds. in each region represent the
ntire pamal in that region, not just
those which are reporting the records
listed. . .

FL, GA, NC, SC, East TN, VA

Atbum Den Richmond, VA

Bibb One Stop Charlotte, NC

Camelot Atlanta, GA

Cameiot Charlotte, NC

Cameiot Daytona Beach, FL

Camelot Winston-Salem, NC

Coconuts Atlanta, GA

Coconuts Jacksonville, FL

Jerry Bassin's 1-Stop  N.Miami Beach,
FL

Nova Records 1-Stop Norcross, GA
One-Stop Records Atlanta, GA
0Oz Records Stone Mountain, GA
Peaches Clearwater, FL
Peaches Greensboro, NC
Peaches Richmond, VA
Peaches Ft. Lauderdale, FL
QRecords Miami, FL
RPM Associates Fairfax, VA
Record Bar Savannah, GA
RecordBar Durham, NC

ds Familiar Col
Specs Records Miami, FL
Starship Records Savannah, GA
Tara Records Atlanta, GA .
Tidewater One-Stop Norfolk, VA
Tracks Records Norfolk, VA

GION 4

IL, IN, KY, ML, OH, Wi

Ambat/Record Theater Cincinnati, OH
Angott 1-Stop  Detroit, MI

Buzzard's Nest Columbus, OH
Camelot N. Canton, OH

Central 1-Stop Columbus, OH
Flipside Records Arlington Heights, IL
Gemini One-Stop Cleveland, OH
HarmonyHouseRecords&Tapes Troy,MI
Laury’s Records Des Plains, IL
Mainstream Records Milwaukee, Wi
Martin & Snyder Dearborn, M|
Musicland Norridge, IL

Northern Record 1-Stop  Cleveland, OH
Oranges Chicago, IL

Peaches Cincinnati, OH

Radio Doctors Milwaukee, W|

Rapid Sales Madison, Wi

Record City Skokie, IL

Record Works Belleville Park, IL

Rose Records Chicago, IL

Scott’s 1-Stop  Indianapolis, IN

Sound Video One Stop  Niles, IL

Vinyl Vendors Kalamazoo, M|

Wax Works Owensboro, KY

IA, KS, MN, MO, NE, ND, OK, SD

Brown Bros. One-Stop Minneapolis, MN

CML-One Stop  St. Louis, MO

Camelot Wichita, KS .

Dart One-Stop  Minneapolis, MN

Great American Music Minneapolis,
MN

Hastings Lawton, OK

Music Vision St. Ann, MO
Musicland Minneapolis, MN
Musicland St. Louis, MO

Record Bar Cedar Rapids, |IA
Record Bar Norman, OK
Streetside Records  St. Louis, MO
The Record Shop Edina, MN

J *
NATIONAL
188 REPORTERS NEW TOTAL Nﬁ;';!gngré L NUMBER
ADDS ON REPORTING
COREY HART NEVER SURRENDER EM-AMERICA 62 128 STING IF YOU LOVE SOMEBODY SET THEM FREE  atm 33
STING IF YOU LOVE SOMEBODY SET THEM FREE  Aam 53 163 BRUCE SPRINGSTEEN GLORY DAYS coLumsia 23
THE POWER STATION GET IT ON (BANG A GONG) caprtoL a7 114 AMY GRANT FIND A WAY aam 22
DEBARGE WHO'S HOLDING DONNA NOW  corov 43 123 GINO VANNELLI BLACK CARS HME 21
TEARS FOR FEARS SHOUT  Mercury 39 41 PAUL HARDCASTLE 19 CcHRYSALS 21
REGIO REGION 3 REGION 6 REGION 1 REGION 3 REGION 6

AL, AR, LA, MS, West TN, TX

Camelot Littie Rock, AR

Camelot N.Richland Hills, TX
Camelot Plano, TX
Central South One-Stop Nashville, TN
Disc Records El Paso, TX

Discount Records Nashville, TN
H.W. Daily Houston, TX

Hastings Arlington, TX

Hastings Austin, TX

Hastings Houston, TX

Hastings San Antonio, TX

Hastings Tyler, TX

Melody Shop Dallas, TX

Music City One-Stop Nashville, TN
Musicland Birmingham, Al

Peaches Memphis, TN

Poplar Tunes Memphis, TN

Star Records El Paso, TX

Sunbelt Music Dallas, TX

Texas Tapes & Records Houston, TX
Western Merch. One Stop Houston, TX
Wherehouse Metaire, LA

REGION 7

AZ, Southern CA, CO, Hi, Southern NV,
NM, UT

Abbey Road Oneglop Santa Ana, CA
Alta/West. Merch. Salt Lake City, UT
Associated One-Stop_  Phoenix, AZ
Canterbury’'s Pasadena, CA
Circles Phoenix, AZ

Dan-Jay Denver, CO

Licorice Pizza Glendale, CA
Licorice Pizza San Diego, CA
Lovell's Whittier, CA

Middle Earth Downey, CA

Music Box Fullerton, CA
Musicland Murray, UT

Odyssey Records Las Vegas, NV
Peer Records Irvine, CA

Record Bar  Colorado Springs, CO
Record Bar  Salt Lake City, UT
Record Retreat Los Angeles, CA
Show Industries Los Angeles, CA
Tower Anaheim, CA

Tower ElCajon, CA

Tower San Diego, CA

Tower Las Vegas, NV

Tower Panorama City, CA

Tower San Diego, CA

Tower Sherman Oaks, CA -
Tower Los Angeles, CA

Tower Tempe, AZ

Tower West Covina, CA
Wherehouse Gardena, CA
Wherehouse Mission Valley, CA

REGIO

(A)'F(( Northern CA, 1D, MT, Northern NV,

Budget Boise, ID

Budget Cheyenne, WY

Dan-Jay Tuilwila, WA

Eli's Records & Tapes Spokane, WA
Eucalyptus Records Napa, CA
Leopoid’s Records  Berkeley, CA
Music People Oakland, CA
Musicland Billings, MT

Musicland San Jose, CA

Peaches Seattie, WA

Rainbow One-Stop  S.San Francisco, CA
Sea-Port 1-Stop Portland, OR
Tower Campbell, CA

Tower Concord, CA

Tower Portland, OR

Tower Sacramento, CA

Tower San Francisco, CA

Tower Seattle, WA

Westgate Records Boise, ID

-~
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WEST WOOD ONE PRESENTS

il

CONCERT

SUPERSTAR CONCERT SERIES

The Westwood One Radio Network’s
 Superstar Concert Series proudly
l presents the pride and joy of
l Fontana, California — Sammy
Hagar — the weekend of
Saturday, June 8 in a blistering
90-minute performance recorded
during his VOA tour. Join the Red
Rocker and his band as they
deliver smokin’ versions of "I Can't
Drive 55,” “Two Sides Of Love.”
' "Bad Motor Scooter,” "Red” and
more hot tracks from his decade-plus
career. The SRO crowd at Fresno’s
Selland Arena yelled for more, and so
will you! It's another exclusive from the
Superstar Concert Series, the most
listened-to concert series on radio, so
don’t miss it!

brought to you by

FOR THE BIGGEST EVENTS OJY RADIO, IT'S WESTWOOD ONE...AND ONLY!

www.americanradiohistorv.com
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FOR WEEK ENDING JUNE 15, 1985 =

. ©Copyright 1985, Billboard Publications, Inc. No part of this publncanon
may be reproduced, stored in any retrieval system, or transmitted, in any eS r l S.. °
form or by any means, electronic, mechanical, photocopying, recording, adl (
or otherwise, without the prior written permission of the publisher. Hits From Billboard 10 and
RACKS 20 Years Ago Thw Week :
w
I I POP SINGLES—10 Years Ago romotlons
Q/.\ 1. Sister Golden Hair, America,
« (? (,z? Compiled from a national sample of AOR radio playlists. 2 :‘RNECIE;?IO: N
. Love Will Keep Us Together, The .
4? _#‘," T /& Captain & Tennille, aam BRAVE BANNERS every three to four weeks. Dun;
,f A éf-’ 9}.0 3. When Will | Be Loved, Linda WKLS-AM-FM (96 Rock) Atlanta this period, listeners get the insic
RYR 5/ LG TITLE Ronstadycaptrol (AOR) track on Otto’s advice to the mast
v LABEL 4. Bad Time, Grand Funk, capitoL P d. of KSD
5. Old Days, Chicago, coLumBIA Contact: Mark Cooper of the mats, and, of course, KS|
1 2 3 6 éc%'}'#BCAFFERTY’ BEAVER BROWN BAND TOUGH ALL OVER 6. I'm Not Lisa, Jessi Colter, capiroL In z:,iddmon to ngt having a very has rights to exclusive ticket giv
7. Love Won't Let Me Wait, Major good track record this season, the aways.
ROBERT PLANT LITTLE BY LITTLE : , L
2 ! 3 | ESPARANZAVATLANTIC B ;‘:” ';- é“;':_"c A poor Atlanta Braves baseball club Last month, Otto was at ringsid
3| 7 | 14| 4 | BRUCESPRINGSTEEN GLORY DAYS i o L e N e s doesn’t have a good banner or motto  nudging Crusher to victory, and tk
e 9. Philadelphia Freedom, Elton John either. (Maybe the two aré connect-  pairing has been so successful th:
4 | 4| 7 | 4 | SUPERTRAMP O . (B;and.MCA o ed.) Fortunately, WKLS-AM-FM both KSDOQ and the Wrestlin
. Get Down, Get Down (Get On The 8 8 3 3 1
5 151 —| 2 | sTNG IF YOU LOVE SOMEBODY SET THEM FREE Floor), Joe Simon, sRING have taken the matter into their ~Foundation have decided to conti
ALM own hands—or, more appropriately, ue the relationship through tt
6 | 6 | 11 | a4 | NIGHTRANGER SENTIMENTAL STREET POP SINGLES—20 Years Ago into the hands of their listeners. summer.
Mea 1. Back In My Arms Again Rockers with a ticket to the
7|3 ] 2| s | EURYTHMICS WOULD | LIE TO YOU Supremes, MOTOWN Braves’ home game against the San  SUE HUNT
2. Wooly Bully, Sam the Sham & the Francisco Giants Tuesday (11) are KSUE Susanville, Calif. (country)
WALSH THE CONFESSOR i . h . o=
8 8|8 | s | J0ENALS 3 g“ai'“:‘: A eligible, and entries will be judged Contact: Cecil Webb
9 | 31 | 4| 3 | HEART WHAT ABOUT LOVE b it in four categories. To be announced ~ Having been made an “honorar
:‘:‘f&m S SUSSUo0 4.1 Can't Help Myself, Four Tops, just prior to the game, the best SUE DJ” (business card and all) ¢
Ll USSUDI i i
10 [ 10 [ 10 [ 7 | Frak 5. Help Me Rhonda, Beach Boys, overall bbanner and slo%an will be  the NAB conyeptlork Sv{fE?Ol]ll(:;
TEARS FOR FEARS T adopted by the Bravgs or the rest pass on mentioning s lates
11| 2 | 32| 4 | WG , 6. Mr. Tambourine Man, Byrds, of the season. The big winner also campaign. Using the standard tre;
12| 32 | 3 | 3 | DIRESTRAITS MONEY FOR NOTHING 7. Engine, Engine #9, Roger Miller, draws a trip for two to San Francis-  sure hunt theme, the station ha
WARNERBROS 8 z'v“ : I ) co, underwriten by the promotion’s  lured 54 local retailers and many li;
13|14 | 16 | 6 | IHEHOOTERS ALL YOU ZOMBIES Pt AL LR co-sponsor, Delta Airlines. teners by sending SUE-ites on
T TSI, 9. Ticket To Ride, Beatles, capiToL Naturally, WKLS’s efforts gef‘. a hupt to ﬁpd the exact prices on a lis
¥iwe | 2|7 | g 10. Just A Little, Beau Brummels, boost because they have a major  of items in the $25-$50 range. Obv
15017 | 27 | 4 | PAULYOUNG EVERYTIME YOU GO AWAY o league team in their city, but the ously, this increased traffic in th
COLUMBIA TOP ALBUMS—10 Years Ago same tack can be applied to your lo- stores sponsoring the promotlon, a
16 | 5 | 5 | 8 | MICKJAGGER LUCKY IN LOVE 1. Captain Fantastic & The Brown cal little leaguers or school team. listeners had to do a little legwor
TOMPETTY REBELS Dirt Cowboy, Elton John, mca For example, “Hot Hits (your calls)  to get the price right. According t
17 nfe6 1| 2. That's Thedvgay Of The World, goes to bat for the Pipsqueaks.” Webb, who owns and manages th
- Earth, Win Fire, coLumsia tlet, the test h brought i
KIM MITCHELL GO FOR A SODA outlet, contest has broug
1812|127 JRNGe 3. Tommy Soundtrack, The Who, CALIFORNIA COOLERS “several thousand dollars for a
19 9 PRRERT) g&H&ESPRINGSTEEN TRAPPED 4. Hearts, America, waRNER 8ROS KHOW Denver outlay of just a few hundred.”
i AND THE SHOT WAKE UP (NEXT TO YOU 2' :!:vhllc o VIT"':AOM#BI;t Ali (adult contemporary) KSUE, by the way, is the hono!
20 [ 25 | 25 | 6 | SRAHAMPARKER AND THE SHOT WA ( Ly B rer R g Contact: Deb Dowling . ary radio station of the Sues Hire
2 %;3 % | 5 | ERICCLAPTON SEE WHAT LOVE GAN DO 7. Blow By Blow, Jeff Beck, epic Picking up on census bureau statis-  in Advertising Media ’(SHAM), a7
DUCK/WARNER BROS. 8. Stampede, Doobie Brothers, warneR tics that have called Colorado the member group of Sue’s, Susans, St
', ““ ” 2 .
2| 13] 13| 8 | GLENNFREY SMUGGLER'S BLUES 9. Four Wheel Drive, Bachman. most “moved to” state in the coun-  zettes and Susannas in Sacramgnt(
c Turner Overdrive, MERCURY try, KHOW has just pulled off its which celebrated its secqnd annivel
B | 3|~ | 2 | DONHENLEY NOT ENOUGH LOVE IN THE WORLD 10. Spirit Of America, Beach Boys, third “reunion party” for homesick  sary recently at the Sukiyaki Hous
24 NEW) JEFF BECK AND ROD STEWART PEOPLE GET READY residents. Last weekend, more than  there. KIM FREEMA!
. £pIc TOP ALBUMS—20 Years Ago 3,000 California-born listeners gath-
2% | & »{ — | 2 ;gM PETTY MAKE IT BETTER (FORGET ABOUT ME) 1. Mary Poppins, Soundtrack, visra ered at the Doubletree Hpbel in Au-
2 f rora for a feast of Mexican food,
; . The SoundO Music, Soundtrack, " v
26 NEW)D RATITSS LAY IT DOWN RCA VICTO fresh fruit, West Coast wine and p
3. My Name Is Barbra, Barbra L.A. Beer ~
THE POWER STATION BANG A GONG Streisand, coLumsia i ; B Hml A
4 817 e 4. The Beach Boys Today!, capiroL The mood for the beach blanket OwWS m
28 P19 | 17 | 12 | PHILCOLLINS INSIDE OUT 5. Dear Heart, Andy Williams, coLumsia buffoonery was set with AC favor-
ATCANTIC 6. Introducing Herman's Hermits, ites by the Beach Boys, Jan & Dean NEW YORK The Interep group o
29 | 20 | 20 | 8 | DOKKEN ALONE AGAIN 7. Goldfinger, Soundtrack, unreo and the S}llu-fartis, ;vhile I‘(lHOV;_/ rBep fiirmts;!ere hallssopgnequhj
; AR ] morning character Fernando raf- roadcast Financial Services Divi
30 NEW)D VANIZANT] e g' g::‘:;';""t' AEI'I":;LE:":{;‘:C%‘(’)';T°" fled off a trip to Beverly Hills, and sion to provide assistance to client:
310 21 | 15| 13 | TEARSFORFEARS EVERYBODY WANTS TORULE THE WORLD Dylan, coLumaia ' other air talents shared in chairing  planning to buy or sell broadcas
MERCHRY 10. My Fair Lady, Soundtrack, coLumsia the live broadcast. properties. It is headed by Vincen
HOWARD JONES THINGS CAN ONLY GET BETTER Bellino, the chief financial office:
Rppniy T — COUNTRY SINGLES—10 Years A0 | opyiNG MATTERS for both McGavren Guild Radio an
33 18| 9 | 9 | MUAN 1. ;Vher; Vg:lllBe Loved, Linda KSDO-FM (KS103 FM) San Diego  Interep. Bellino is also secretary;
onsta CAPITOL . N
B _ ROBERT PLANT SIXES AND SEVENS —5 ; (contemporary) . treasurer of ASI Communications
ra 2| EseamanzaaTLaNTIC 2. Jv‘:,‘,‘i;f,,s.{;‘,’;;f"e""' Don Contact: Sherry Toennies owner of KFAC-AM-FM Los Ange
35 1 35 | 35 | 5 | WILLIE & THE POOR BOYS BABY PLEASE DON'T GO 3. Tryin’ To Beat The Morning Home, Not to be outdone by Cyndi Lauper, les.
T.G. Shepard, MeLODYLAND KSDO-FM morning man “Crazy” Services offered by the new divi
36 NEW)D S WAL EVERYTHING | NEED g‘ m'lszz :?’hit;:?:;::"'}‘::ya Dave Otto has jumped into the sioninclude operating and cash flov
37 | 4 | 45 | 3 | PAULHYDE &PAYOLAS YOU'RE THE ONLY LOVE Tucker, mca ) wrestling arena by agreeing to be  projections, market analysis anc
AEM 6. Reconsider Me, Narvel Felts, asc/ an on-air manager for Crusher Al  contract negotiations. In.te.rep is the
38 | 41 | 46 | 3 | GINOVANNELLI BLACK CARS 7. Little Band Of Gold, Sonny James, Cajon. Arranged through the }Nor}d + holding company for Hillier, New
. COLUMBIA ' i Wrestling Foundation, Otto’s gig  mark, Wechsler & Howard, Majo:
39 | 39 | 43 | 3' | DIRESTRAITS WALKIORUIEE 8. Window Up Above, Mickey Gilley, lasts only as long as Crusher is in  Market Radio, McGavren Guild anc
40 | 22 | 19 | 14 | THEFIRM SATISFACTION GUARANTEED 9. 1 Ain't All Bad, Charley Pride, rca San Diego, which amounts to once  Weiss & Powell.
ATLANTIC 10. He's My Rock, Brenda Lee, mca
HUEY LEWIS & THE TROUBLE IN PARADISE
a1 | % | 18| 9 | Gl NEWS SOUL SINGLES—10 Yoars Ago
42 | 27 | 22 | 12 | JOHNFOGERTY CENTERFIELD 1. Rockin’ Chair, Gwen McCrae, cat
WARNER BROS. 2. Give The People What They Want,
43 NEW) BOB DYLAN TIGHT CONNECTION TO MY HEART 0'Jays, PHILADELPHIA INTL
COCUMBIA 3. Love Won't Let Me Wait, Major
44 | 29 | 2 | 5 | LONEJUSTICE WAYS TO BE WICKED Harris, aTLanTic CUSTOM EMBROIDERED
GEFFEN 4. Me And Mrs. Jones, Ron Banks &
the Dramatics, aBc i i
45 | 30 | 30 | 8 | BRYANADAMS HEAVEN MatiCS ABC. ) We manufacture the fmes} in the
ARl T music and entertainment industry
Latimore._GLADES
E RASPBERRY BERET = GLADE .
46 | 43 | 40 | 5 | PRINCE& THEREVOLUTION 6. Look At Me (' In Love), at unbeatable prices.
47 NEWD GEORGE THOROGOOD WILLIE & THE HAND JIVE o T:;";’,’;;SQL‘W:” /Try To ;
s Remember, Gladys Knight & the
88 | 3 | 23 | 10 | DONHENLEY DRIVING WITH YOUR EYES CLOSED Pips. BUDDAN H W We Chalienge
KATRINA AND AVES KING ON SUNSHINE & ShppemheniWet, Commadares. v
A THE W WALKIN NSHIN o
49 137 | 3 9 CAPITON 9. Cut The Cake, AWB, aTLaNTIC 4 SPORTSWEAR Our Prices [
50 | 3 | 28 | 7 | BON.Jowi ONLY LONELY 10. Sadie, Spinners, aT(aNTIC (213) 629-2869 and Quality! ‘
MERCURY L ,
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“Featured Programming

‘T LONG LAST, someone’s devel-
ped the bright idea of taking rap to
broader audience via syndicated
dio. Those familiar with the genre
ill not be surprised that the team
ehind this coup is Russell Sim-
1ons of Rush Productions of New
‘ork and Mr. Magic, known as two
f the earliest pioneers in exposing
ip. Rush is the management crew
ehind Run-DMC, Kurtis Blow,
/hodini, the Beastie Boys and oth-
rs. Mr. Magic started the first ra-
io rap show on WHBI Newark, a
tation where DJs buy their own air
me. That was in 1979, and “Mr.
lagic’s Rap Attack’ has sinced
1oved to WBLS New York, back to
YHBI and back last month to
/BLS.

Dubbed “Mr. Magic’s New York
'ity Rap Attack,” the hour-long
reekly syndicated program is seek-
1g affiliates now. Those interested
hould call Rush’s Andre Harrell at
212) 620-0577. For stations seeking
3> be completely hip in the urban
eld, the Rush offering might make
good companion program to Ra-
io International’s “Gary Byrd’s
)ance Music International,” an-
ther hour show distributed out of
rotham.

"OR THE MORE conservative set,
.merican Public Radio has a new
wo-hour program slated for nation-
| distribution this fall. Entitled
Pacific Coast Highway,” the fea-

ure will be produced by KUSC Los -

ingeles and will carry an educa-
ional tone, thanks to host Robert
Vinter, a pianist, music scholar and
nember of the UCLA faculty.
Jroadcast live, “PCH” will feature
n internationally known artist each
veek performing classical works in
ront of a studio audience. The pro-
ram will be available to all of the
it. Paul-based APR’s 300 affiliates.

Here’s some good news from the
iard-working Frank Forest, who
leveloped and distributes the “Mu-
ical Starstreams” program out of
fill Valley, Calif. In the last Arbi-
ron book, the eclectic two-hour of-
ering ranked as the top-rated Sun-
lay 10 a.m.-noon show in the Seattle
narket. Now a staple in 13 markets,
he program is a ‘“‘recommended
vick” of consultants John Sebas-
ian and Lee Abrams, according to
"orest.

In New York, CBS Radio sends
slenty of news. On Radioradio’s
‘Entertainment Coast To Coast,”
1 “People Poll” segment has been
wdded wherein listeners speak out
»n dirty lyrics, concert tickets lines
and prices and other popular topics.
Elizabeth Narrater is elevated to
special events manager and Sonia
Uscategui is upped to manager of
iffiliate administration, both for the
CBS Radio Network. Narrater was
in affiliate relations analyst. Usca-
:egui was executive secretary to the
lirector of affiliate relations.

The United Stations appoints
Janis Burenga vice president of
'reative services in New York. She
was head of her own publicity and
sromotion firm there. And former
WNEW-FM New York and WLIR
Long Island personality Meg Grif-
fin joins the firm as host of “Hot
Rocks.”

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate local stations
have option of broadcast time
and dates.

June 14, Kool & the Gang, Hot
Rocks, United Stations, one hour.

June 14-16, Pretenders, Super-
stars Rock Concerts, Westwood
One, 90 minutes.

June 14-22, Ed Bruce, Country
Today, MJI Broadcasting, one
hour.

June 14-22, Carmine Appice,
Metalshop, MJI Broadcasting, one
hour.

June 15, Ronettes, Crystals, Sol-
id Gold Saturday Night, United
Stations, one hour.

June 15-16, John Cafferty, Dick
Clark’s National Music Survey,
Mutual Radio Network, three
hours.

June 15-16, Ricky Skaggs, Lou-
ise Mandrell, Eddie Rabbitt, Lee
Arnold On A Country Road, Mutu-
al Radio Network, three hours.

June 15-16, Paul McCartney, On
The Radio, NSBA, one hour.

June 15-22, Gary Morris with
the Nashville Symphony, The Sil-
ver Eagle, DIR/ABC Entertain-
ment Network, one hour.

June 17-23, Midnight Star, Spe-
cial Edition, Westwood One, one
hour.

June 17-23, John McEuen, Mi-
chael Martin Murphey, Country
Closeup, Narwood Productions,
one hour.

June 17-23, Tammy Wynette,
Live From Gilley’s, Westwood One,
one hour.

June 17-23, McGuire Sisters, En-
core with William B. Williams,
Westwood One, two hours.

June 17-23, George Thorogood,
Off The Record Specials with Mary
Turner, Westwood One, one hour.

June 17-23, Elliot Easton, Paul
Hyde & the Payolas, In Concert,
Westwood One, 90 minutes.

June 17-23, Jack Wagner, Point-
er Sisters, Pop Concerts,
Westwood One, one hour.

June 17-23, Commodores, Spe-
cial Edition, Westwood One, one
hour.

June 18-21, Marty Balin & the
Jefferson Airplane, Don & Deanna
on Bleecker Street, Continuum
Broadcasting, one hour.

June 21, Wham!, Hot Rocks,
United Stations, 90 minutes.

June 21-23, Huey Lewis & the
News, Superstars Rock Concert,
Westwood One, 90 minutes.

June 21-23, Phil Collins, Super-
stars Rock Concerts, Westwood
One, 90 minutes.

June 21-23, Loose Ends, Kenny
G, The Countdown, Westwood One,
two hours.

June 21-27, Charley Pride, Coun-
try Today, MJI Broadcasting, one
hour.

June 21-27, Helix, Metalshop,
MJI Broadcasting, one hour.

June 22, Lovin’ Spoonful, Solid
Gold Saturday Night, United Sta-
tions, one hour.

June 22-23, Tina Turner, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

June 22-23, Wham!, On The Ra-

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL

76 REPORTERS ADDS ON
DEBARGE 16 45
WHO'S HOLDING DONNA
NOW? GorpY
AIR SUPPLY 14 56
JUST AS | AM arisTA
DON HENLEY 1 20
NOT ENOUGH LOVE IN THE
WORLD ceFren
PAUL YOUNG 10 3
EVERYTIME YOU GO AWAY
COLUMBIA
SISTER SLEDGE 9 12

FRANKIE ATtANTIC

WSKY Asheville, NC
WRMM Atlanta, GA
WSB-AM Atlanta, GA
KEYI Austin, TX

WBAL Baitimore, MD
WFBR Baltimore, MD
WJBC Bloomington, IL
KBO! Boise, ID
WBEN-AM Buffalo, NY
WGR Buffalo, NY

KTWO Casper, WY
WVAF Charleston, WV
WBT Charlotte, NC
WCLR Chicago, IL
WYEN Chicago, IL
WKRC Cincinnati, OH
WLLT Cincinnati, OH
WLTF Cleveland, OH
wMJiI  Cleveland, OH
wiS Columbia, SC
WTVN Columbus, OH
KMGC Dallas, TX

WLAD Danbury, CT
WHIO-AM Dayton, OH
KHOW Denver, CO
KRNT Des Moines, |1A
WEIM Fitchburg, MA
WENS Indianapolis, IN
WSLI  Jackson, MS
WIVY Jacksonville, FL
KLSI Kansas City, MO
KUDL Kansas City, KS
KMJJ Las Vegas, NV
KMGG Los Angeles, CA
KOST Los Angeles, CA
WHAS Louisville, KY
WRKA Louisville, KY
WMAZ Macon, GA
WIBA Madison, WI
WRVR Memphis, TN
WAIA  Miami, FL

WISN Milwaukee, Wi
WTMJ Milwaukee, Wi
WLTE Minneapolis, MN
KWAV Monterey, CA
WHHY Montgomery, AL
WLAC-FM Nashville, TN
WCTC New Brunswick, NJ
WPIX New York, NY
WWODE Norfolk, VA
KLTE Okiahoma City, OK
KOIL Omaha, NE

WIP Philadelphia, PA
KKLT Phoenix, AZ

KOY Phoenix, AZ

WTAE Pittsburgh, PA
WWSW Pittsburgh, PA
KGW Portland, OR
WPJB Providence,
WPRO-AM Providence, RI
WRVA Richmond, VA
KQSW Rock Springs, WY
WSGW Saginaw, MI

KSL Salt Lake City, UT
KFMB-AM  San Diego, CA
KFMB-FM San Diego, CA
K-101 San Francisco, CA
WGY Schenectady, NY
KKPL Spokone, WA
KSO St Louis, MO
KKJO St.Joseph, MO
WIQI Tampa, FL
WWWM Toledo, OH
KRAV Tuisa, OK

WLTT Washington, DC
WMAL Washington D.C.,

HOT
ADULT

CONTEMPORARY

A
Q'Q- Compited from a national sampte of radio playlists.
x x/ 0/ L
N TATA
¥ /858,
0’; g: = TITLE
I/ g*' LABEL & NUMBER/DISTRIBUTING LABEL

9 AXEL F  mca 52536

2 weeks at No. One
& HAROLD FALTERMEYER

1|12 SUDDENLY  JIvE 1-9323/ARISTA

# BiLLY OCEAN

w
(=2
w

EVERYBODY WANTS TO RULE THE WORLD  MERCURY 880659-7/POLYGRAM
& TEARS FOR FEARS

THE SEARCH IS OVER  SCOTTI BROS. 4-04871/EPIC

w
oo
~

SMOOTH OPERATOR PORTRAIT 37-04807/EPIC

7 SAY YOU'RE WRONG  ATLANTIC 7-89567

¢ JULIAN LENNON

ANGEL sire 7-29008

12 FRESH  DE-LITE 880623-/, POLYGRAM

¢ KOOL & THE GANG

1 EVERYTHING SHE WANTS  cotumeia 38.04840

NEVER ENDING STORY EMI-AMERICA 8230

13|15( 6

JEEREEREEEER

GETCHA BACK  cariBOU 4-04913/EPIC

1418 4

¢ THE BEACH BOYS

121nlnls DAYS ARE NUMBERS (THE TRAVELLER)  ARISTA 1-9349
THE ALAN PARSONS PROJECT
@ 20|28 3 JUST AS | AM  aRisTA 1-9353
151191 6 YOU GIVE GOOD LOVE ariSTa 1-9274
& WHITNEY HOUSTON
ONE LONELY NIGHT €Pc 34-04848
15 (10f10]9 & REO SPEEDWAGON
THROUGH THE FIRE WARNER BROS. 7-29025
16 |16/} 7 & CHAKA KHAN
HEAVEN  aam 2729
1812016 & BRYAN ADAMS
971 CRAZY FOR YOU  GEFFEN 7-20051/WARNER BROS.
251291 4 REAL LOVE Rca 14058

DOLLY PARTON (DUET WITH KENNY ROGERS)

4 CENTERFIELD  wARNER BROS. 7-29053

® =888 6 =6

A JOHN FOGERTY
%35 3 WHO'S HOLDING DONNA NOW  GORDY 1793/MOTOWN
28321 3 EVERYTIME YOU GO AWAY  COLUMBIA 38-04867
17112116 RHYTHM OF THE NIGHT  GORDY 1770/MOTOWN
291311 3 FIND A WAY  aam 2734
GO DOWN EASY  FuLL MOON/EPIC 34-04835/EPIC
Linwujne & DAN FOGELBERG
2 I'M ON FIRE cotumBia 38-04772
| e e | & BRUCE SPRINGSTEEN
27 | 23t17 113 1 JUST WANNA HANG AROUND YOU  waRNER BROS. 7-29042
GEORGE BENSON
3139 3 FOREVER coLumBia 38-04931
KENNY LOGGINS
29 2422118 ONE MORE NIGHT  aTLANTIC 7-89588
& PHIL COLLINS
NIGHTSHIFT MOTOWN 1773
2
30 u & COMMODORES
@ 8l —| 2 WALKING ON SUNSHINE caprToL 5466
@ KATRINA AND THE WAVES
@ NEWD POSSESSION OBSESSION  RcA 14098
& DARYL HALL & JOHN OATES
@ NEWD NOT ENOUGH LOVE IN THE WORLD  GEFFEN 7-29012 (WARNER BROS)
& DON HENLEY
@ 37— 2 WAKE UP NEXT TO YOU ELEKTRA 7-69654
& GRAHAM PARKER
TILL MIDNIGHT  Rca 14049
35
& 83 EVELYN “CHAMPAGNE" KING
SUSSUDIO  aTLANTIC 7-89560
.G]) EW
B ’ & PHIL COLLINS
37 13312513 WE ARE THE WORLD 4% COLUMBIA US7-04839
& USA FOR AFRICA
38 (39— 2 THINGS CAN ONLY GET BETTER  ELEXTRA 7-69651
& HOWARD JONES
39 [3a]30]5 | DON'T THINK I'M READY FOR YOU capiTOL 5472
ANNE MURRAY
40 13636/ 4 DON'T YOU (FORGET ABOUT ME) aam 2703
B & SIMPLE MINDS

o Products with the greatest airplay this week. @ Video clip availability. ® Recording Industry Assn. Of
America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one millon units.

KIM FREEMAN  dio, NSBA, one hour.
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Morowitz Offers Video Sales Pitch
Dealer/Distrib Warns Specialty Stores of Competition

BY EARL PAIGE

LOS ANGELES Home video spe-
cialty stores have a built-in advan-
tage when it comes to developing a
sales market adjunct to their rental
business, according to veteran deal-
er/distributor Arthur Morowitz.
However, Morowitz maintains,
these same dealers are very vulner-
able to competition from the rec-
ord/tape chains who are now ag-
gressively adding video.

In a particularly hard-hitting talk
here recently before the Orange
County chapter of the Video Soft-
ware Dealers Assn. (VSDA), Moro-
witz stressed the need for quick ac-
tion with intensity. “I hope I scared
you,” he said ‘in conclusion.

In his May 14 address, Morowitz
also asserted that home video dis-
tributors are particularly adept in
helping video specialty stores to
build a sales market. He drew on
both Video Shack, his New York re-
tail chain, and his wholesale firm,
the seven-branch Metro Distribut-
ing, but also spoke generally of
home video distribution develop-
ment.

The advantage Morowitz said
home video stores enjoy but are not
capitalizing on is the ability to pre-
sell titles in advance of release just
as they have historically taken res-
ervations on rentals in advance.
Many also have a strong familiarity
with their customers’ taste, he not-
ed, most have a rental roster if not a
club already in place that can serve
in handling sales, too.

“We're not taking responsibility
for developing the sales market,”
he said. ““I'm not anti-rental; I'm
pro-sale. In our stores, we do 75%

of our volume in sales, but we do a
great rental business, too.

“All you have to do is change a
sign. Instead of saying, ‘Rent This,’
make it read, ‘Now Available’,”
Morowitz suggested. Because deal-
ers are used to pre-release reserva-
tions, he added that it could be their
greatest advantage: “You can pre-
sell without a penny coming out of
your pocket.”

Morowitz said he sees a sales
market for home video coming
swiftly for the mass merchandiser.
“The grocery and drug chains are
getting into this. They’re not slop-
py. They’re not dumb. If you don’t
[get into sales], someone else is go-
ing to eat your lunch.”

As for record/tape chains,
Morowitz drew a slightly different
outline. He indicated that most of
them have moved tentatively into
rental and have never fully realized
a strong sales experience. He did
note, however, that record/tape
chains in Southern California have
paced the rest of the country, add-
ing, “When they learn how to sell
[video] they're going to learn how
to rent also.

Noting the distributor’s role in
aiding the small dealer, Morowitz
traced Metro back to Nov. 15, 1979,
a date he said he had no trouble re-
calling because it was the date Par-
amount Home Video made him a
distributor, along with 10 others.
“Only four are left in any form
whatsoever,” he said.

“We do make mistakes, we screw
up. But in no other country is home
video as together, as orderly as in
the U.S. I blame this on the distribu-
tor,” he said in their defense.

While not mentioning the First
Sale Doctrine issue, which has long
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divided retailers and most manufac-
turers, Morowitz did mention that
he has been involved in lobbying
‘“on a moment’s notice, taking a
group of dealers to Washington.

“We kind of got a black eye from
manufacturers for doing some
things they didn't like,” he added.
“Sometimes I am in a contradictory
position, but you have to stand up
and fight.”

Morowitz claimed his own Metro
was set up unusually: “We have a
national person for sales, one for
credit and one for warehouse man-
agement. Then we have a local man-
ager.” He claimed a closer relation-
ship for stores via the sales staff.
“If it’s credit, mis-ship, RAs, they
will solve it.”

Montgomery Ward Draws a Blank. BASF Systems Corp. recently recognizec
strong blank videotape sales by Montgomery Ward department stores with the
presentation of a special sales award to the mass merchandiser. The giant
chain began carrying BASF’s tapes 18 months ago. Pictured at a presentation
ceremony in Chicago are, from left: Nick Montesano, national merchandise
manager for electronics, Montgomery Ward; Rita Hamilton, electronics buyer,
Montgomery Ward; John Ziemba, director of sales, BASF Systems Corp.; and
Skip Braver of Hi-Tec Marketing, BASF's Midwest sales organization.

Chain Sends Trouble-Shooter to Savannah

Starship Testing Live-In Supervisor

LOS ANGELES Mike Parkinson is
testing an innovative supervisory
concept: He has sent his ace trouble-
shooter, Stan Allen, to oversee his
three-store Starship Records clus-
ter in Savannah, Ga. for up to six
months.

The live-in experiment replaces
sporadic visits by regional supervi-
sors, a traditional industry practice.

Parkinson says that Allen’s
imaginative and diligent leadership
since joining the 14-store chain in
January almost forced him into the
move. Allen, a six-year retailing vet-
eran with experience at World Of
Records, Oz and Turtles, moved to
Savannah three months ago. He
works with the two Starship stores
there and one in nearby Statesboro.

Store personnel is Allen’s first
concern, since there’s been a recent
80% turnover. He stresses that em-
ployees should be totally customer-
conscious.

“I want people who are comfort-
able on the floor, knowledgeable
about our product and what product
is coming,”” says Allen. “Starship
must be an information center.”

Allen says strong local radio ties
build record store image with con-
sumers, and he’s already worked
out a deal with WZAT Savannah,
with the FM station’s nightly count-
down show keying on the two local
Starship stores.

Allen’s continuous rapport with
Birmingham outlets like WKXX
and WAPI-FM produced reciprocal
favors. “We were able to supply a
steady flow of albums for give-
aways,” he explains, “and when we
got first shipments on hot new al-
bums, we’d take as many as five to
the station which played that kind
of music.

“Radio lets the local music fans
know what’s happening. The sta-
tions even talked about our stamp
book premium programs.”

The two Savannah Starship
stores have begun their first ticket
outlet link, as Allen has negotiated
with the local Civic Center to handle
tickets for its events. He is trying to
work out a similar cooperation with
a Jacksonville promoter. He says

his Birmingham ticket program
with New Era Productions’ Tony
Racino and Gary Weinberger paid
good traffic and profit dividends.

Starship is not linked by comput-
er with such clients, so they handle
hard tickets only. Allen makes him-
self responsible for proper security
on such a hard cash arrangement by
personally checking the accounts
regularly.

Allen and Parkhurst have boost-
ed replenishment and emergency

ordering through installation in a
stores of ZAP machines, connecte
to the home office in Norcross, G
Starship buys centrally and drc
ships from Norcross.

Allen is in the throes of some r
modeling in the Georgia coast:
cluster, where greater exposure (
album product is sought. Pegboa:
walls now feature more hit LP,
Starship is testing the 3M securit
system for cassettes in two of if
outlets.

Shulman Prospectus Shows
Impressive Growth Pattern

LOS ANGELES Net income rose
eight-fold over the last three years
for Jerry Shulman’s Wall To Wall
Sound & Video and Listening Booth
stores.

Expansion, shifting product mix
and reduced overhead were cited as
reasons for the dramatic increase,
just one of the revelations made by
the Philadelphia-based retailer in a
prospectus for an offering of 1.7
million common shares. Underwrit-
er Prudential-Bache estimates the
per-share price for the offering at
between $17.50 and $20.25 (Bill-
board, June 8).

Net sales of $23,078,000 and net
income of $367,000 in fiscal 1981 in-
creased to $60,867,000 and
$2,294,000 in fiscal 1984, according
to the prospectus.

During the five fiscal years end-
ing May 31, 1984, store count
jumped to 58 from 32. A record re-
tailer/wholesaler until 1966, the
business, founded by Shulman
along with executive vice president
Lee Swede, embraces 70 outlets, 29
of which offer a full line of video
and audio software and hardware.
Of these, 19 rent and sell video.
Thirty-four stores principally carry
prerecorded music, and six of those
outlets also stock hardware. Seven
are primarily video software/hard-
ware specialists.

A 41.2% or $10.8 million sales i
crease in the first nine months ¢
fiscal 1985 over the prior year is a
tributed to increased sales pe
store, the opening of 11 new loc:
tions, the conversion of five recor
stores to full-line, continued growt
in video rentals and hardware sale;
and Compact Disc hardware an
software sales.

According to the prospectus, 5
stores are in major regional mall;
nine are in strip centers, and eigl
are free-standing. Fifteen additioi

. al stores are blueprinted throug

fiscal 1986, six of them full-line an
nine video specialty shops. Twent;
six stores rent video and stock vide
hardware, with that thrust increas
ing.

The Cinnaminson, N.J.-base
firm states that its working capitz
rose $1.4 million to $5.3 million du
ing the first nine months of fiscs
1985 as a result of increased curren
earnings. Selling expense wa
slashed from 29.1% of net sales t
23% from 1982 to 1985, the repor
shows.

A chart on the seasonality o
sales shows that for the fiscal year
1982-85, 18.66% of annual sales oc
curred in the first quarter (June
August), 22% in the second quar
ter, 35.33% in the third quarter an

(Continued on page 2!

24

wWWWwW. americanradiohistorv.com

BILLBOARD JUNE 15, 198


www.americanradiohistory.com

The last 12 months were so
successiul for MTV
that our average number of
weekly viewers grew 33%!
And MTV now finds itself
in every market in
America—from Abilene
to Zanesville, and

& its still growing!
Thanks for

your support.
© 1985 MTV Networks Inc.
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PLUGINTO VSDA

4th ANNUAL VSDA CONVENTION AUGUST 25-29

WASHINGTON D.C.

The 4th Annual Video Software Dealers Asso-
ciation Convention promises to be the biggest
Sellabration ever. This year's “Sellabration 85
will focus on new and exciting merchandising
techniques all designed to increase your profits
and improve your bottom line. Don’'t miss this
unigue opportunity to meet with industry
teaders, suppliers and retailers from all over
the country for the purpose of exploring the
most profitable approaches to the growing
field of Video.

=
INDUSTRY SPEAKERS Leading manufacturers. retailers

and distributors will discuss the most important industry
Issues

SEMINARS AND WORKSHOPS A variety of seminars
and workshops covering new product lines, advertising
merchandising and more will help you improve your
bottom line

PANEL DISCUSSIONS You'll have an opportunity to
express your views on the industry and comrnunicate
directly with representatives from all segments of the
industry

EXCITING EXHIBITS Take a look at the future when

you visit the exctting exhibit areas in both the
Sheraton and Shoreham hotels

* Speakers
* Seminars

* Workshops
* Discussions

* Exhibits

wwWw americanradiohistorv com
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jned copies of his Polydor solo album “Rising Force” at the Tower store in
aw York's Greenwich Village. Pictured at the store are, from left, Tower rock
iyer Milissa Pszenny, Malmsteen, his tour manager Skip Scepanski, and Joe
wrker, PolyGram’s New York branch manager.

vedish Show of Force. Swedish-born guitarist Yngwie Malmsteen recently '

etailing

BY SAM SUTHERLAND

A weekly column focusing on de-
velopments in Compact Disc hard-
ware and software.

c()NSUMER REPORTS has long
maintained a position as a tough-
minded advocate of no-frills prag-
matism in products and services,
taking pride in its autonomy from
advertising pressure and displaying
a characteristic relish when debunk-
ing marketing myths to zero in on
likely ripoffs. Thus, the first exten-
sive CR coverage of Compact Disc

(On the Beam

hardware must be viewed as a ma-
jor test for the new technology.

The first such report, appearing
in the June issue of the journal, sug-
gests that the Compact Disc format
passes that test with flying colors.
CR’s editors are clearly more than
impressed by the performance stan-
dards set for current CD hard-
ware—they're downright excited.
According to a long and clearly
written essay detailing the underly-
ing Sony/Philips technology behind
the 38 different players described in
the piece, the CR panel “could not
discern any noteworthy difference
among CD players.”

How then could they evaluate the
merits of the 15 units rated in the
feature? Susceptibility to vibration,
error-correction capabilities, versa-
tility of displays, control conve-
nience and overall programmability
were the benchmarks used in rank-
ing the machines. In keeping with
the magazine's populist charter,
their selection of vendors and mod-
els eschews professional and cus-
tomized high-end designs, focusing
on mass-marketed units within the
present consumer price spectrum.
Thus, you won't find machines from
Meridien, Studer/Revox, Nakami-

(Continued on page 28)
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Rapid Aid M

ovement. Members of IRS recording group R.E

.M. perform at

the

recent North Carolina African Relief Concert. The U.S.A For Africa benefit was
co-sponsored by Record Bar and North Carolina concert promoter Pro-Motion
Concerts Inc. Pictured from left are R.E.M.'s Michael Stipe, Peter Buck and Bill

Berry.

U.S.A. For Africa Concert

Record Bar Does Its Part

NEW YORK Record Bar's involve-
ment with the U.S.A. For Africa
Foundation took on an added dimen-
sion recently when the North Caro-
lina-based chain co-sponsored a Me-
morial Day benefit concert by
R.E.M. in the retailer’s home mar-
ket of Raleigh.

The program-—dubbed the North
Carolina African Relief Concert—
wasn't officially set until six days
before it took place. Presented in
conjunction with local promoter
Pro-Motion Concerts of Raleigh, the
show raised “at least $21,000,” ac-
cording to Record Bar publicity
manager Jamie Knapp.

In addition to headliners R.E.M,,
the outdoor show at Meredith Col-
lege also featured local groups the
Pressure Boys, Me & Dixon, the
Connells, Xenon, PKM and the Bill

@ > h

( CD Blisters

BEAT

Paper Packaging.

Much Higher Quality
& Lower Prices Than
Paper CD Packaging.

From the No. 1 Supplier
of CD Blisters.

Call Cal 612-934-4078
INNOVATIVE PLASTICS INC.

Lyerly Band. Advance tickets, at
$10, were sold through Record Bar
outlets in the region.

Numerous local businesses aside
from the retailer and promoter were
canvassed for funds to offset ex-
penses. Parking, security, food and
cleanup duties were handled by
Record Bar employees.

Record Bar has sponsored similar
shows in the past, including a num-
ber of benefits by the late Harry
Chapin, who was active in the cam-
paign against world hunger.

FRED GOODMAN

&

ON THE BEAM

(Continued from page 27)

chi or similar upscale suppliers.

Of the machines they do test,
Sony, Technics and Magnavox
units edge out other manufacturers
in terms of overall scores. Sony’s
CDP-302 is deemed the champ,
while its CDP-102 snares a third
place ranking. Technics’ SL-P2
grabs the second highest rating,
while the SL-PI is listed fifth; Mag-
navox’ FD2040SL is fourth, and the
company’'s FD1040SL captures
sixth place.

At the same time, CR’s own tabu-
lar comparison stresses that differ-
ences of less than six points be-
tween any two units should be
deemed insignificant, and nine of
the units tested all scored between
80 and 90—a close field indeed, by
the magazine’s own standards.

Although not formally rated,
Sony’s D-5 Diseman personal CD
player invited its own separate pro-
file, earning the magazine's sugges-
tion that the unit can stand as “‘a ba-
sic, no-frills playver at an extremely
competitive price.” Its portability,
they added, is “just more icing on an
attractive little cake.”

EXTENDED PLEASURE: After
comparing the extended version of
the new Dire Straits album,
“Brothers In Arms,” offered on CD
with the edited LP version, we're
compelled to add a critical footnote
to this column’s earlier coverage of
the program. As noted earlier, the
set differs from previous extended
Compact Disc titles by offering
longer versions of the same tracks,

Wherehouse: Good Financial News
Income, Revenues Hit Record Levels

LOS ANGELES Spurred by in-
creasing video rental volume,
strong Compact Disc sales and vig-
orous performance from new
stores, Wherehouse Entertainment
is reporting record level income and
revenues. In fact, the firm states,
net income for the nine months end-
ing March 31 exceeded the previous
high for a full fiscal year, set in
1984.

Two stores opened in April, and
nine more are expected to bow by
June 30, says Louis Kwiker, presi-
dent and chief executive officer of
the 136-unit chain.

According to the latest figures,
Wherehouse’s net income rose 38%
for the third quarter ending March
31, from $816,000 to $1,128,000, an
all-time third quarter high. Net in-

1-800-672-2802 (NC)

Your HOT Source for

and Recording Tape

Call our TOLL FREE HOT LINE
1-800-334-2484

Audio/Video Accessories

rketing

come for the nine months ending
March 31 was up 45% to $4,815,000,
compared to $3,327,000 the prior
yeuar.

Revenues also set a record for the
firm, rising 34% in the third quar-
ter, from $24,742,000 to $33,254,000,
and 28% in the nine-month period,
from $79,647,000 to $101,569,000.
Earnings per share for the third
quarter were up 29%, from 17 cents
to 22 cents For the nine months,
earnings per share rose 32%, from
73 cents to 96 cents on 449,000
shares outstanding. All prior year
figures have been restated to re-
flect the five-for-four split paid to
shareholders on Sept. 21, 1984.

EARL PAIGE

When you want
to reach
leading

video
retailers ...

BILLBOARD!

We mean business!

rather than bonus shelf tracks left
off the LP.

The cassette version of the
Warner Bros. set also includes the
full renditions of the same songs.
But on CD, the true digital-to-digital
transfer yields added presence and
nuance. The latter quality is espe-
cially significant with an ensemble
that trades more in subtleties than
in bold strokes.

Less obviously, however, the CD
performances attain a sense of at-
mosphere and dramatic resolution
only partially achieved on the black
vinyl incarnation. Oddly enough,
that presentation seemed already

saddled by overly long songs; t
even longer renditions, howeve
prove more compelling. Fans w
particularly relish the restored
strumental passages.

In that context, it’s hard to ignc
the prospect that Straits songwrit
and leader Mark Knopfler co
ceived these songs with the CL
wider canvas in mind. It’s an iror
contrast to the days when the |
was the state of the art, and oth
configurations were just plus bu
ness.

New Releases

ALBUMS

The following configuration ab-
breviations are used: LP—album;
EP—ertended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.

POP/ROCK
BLASSIE, FRED
Pencil Neck Geek
EP Rhino RNEP 502/$5.98

BUCHANAN, ROY

When A Guitar Plays The Blues
LP Alligator AL 4741/$8.98

CA AL 4741 CS/$8.98

THE EASYBEATS

The Best Of

LP Rhino RNLP 124/$8.98

CA RNC 124/$8.98

HUNTER, ROBERT

Live 85

LP Relix RRLP 2006 /Rockin’ Reiix/$8.98
CA RRLP 2006C/$8 98

INGRAM, JAMES, WITH JOHN WILLIAMS
& THE BOSTON POPS
America, The Dream Goes On
LP Philips 412 627-1PH/PolyGram/$10 98
CA 412 627-4PH/$10.98
KAUKONEN, JORMA

Magic

LP Relix RRLP 2007 /Rockin’ Relix/$8.98
CA RRLP 2007C/$8 98

LEWIS, GARY, & THE PLAYBOYS
Greatest Hits

LP Rhino RNLP 163/$8.98

CARNC 163/$8.98

LEWIS, JERRY LEE

Milestones

LP Rhino RNDA 1499/$14.98

CARNC 1499/$14.98

THE MERRY-GO-ROUND

The Best Of

LP Rhino RNLP 125/$8.98

CARNC 125/$8.98

THE MONKEES

Instant Replay

LP Rhino RNLP 146/$8 98

CARNC 146/3$8 98

THE TRUTH

Playground

LP (RS IRS 39025/MCA/$6.98
CA IRSC-39025/36 98

DR. YORK
New
LP Passion Productions PRC 78619.7, Matverne/$7 98

READY FOR THE WORLD
LP MCA MCA-5594/$8.98

CA MCAC-5594/$8 98
TAYLOR, KOKO

Queen Of The Blues

LP Allirgator AL 4740/3$8 98
CA AL 4740 CS/$8.98

COUNTRY
DAVIS, MAC

Till | Made It With You
LP MCA MCA-5590/$8 98

CA MCAC-5590/%8 98
VARIOUS ARTISTS
Classic Country Duets

LP MCA MCA-5599/$6 98
CA MCAC-5599/$8.98

JAZZ
ANELLO, JOHN JR.
Jackson Street Beat
LP Cexton CR 8557/n/a

THE LOUNGE LIZARDS
Live 79-81

CLASSICAL
LEWIS, JOHN
J.S. Bach Preludes and Fugues from
The Well-Tempered Clavier, Book 1
LP Philips 824 381-1/PolyGram/$9 98
CA 824 381-4/$9.98
RILEY, TERRY
Cadenza On The Night

LP Gravity/Gramawsion 18 7014-1/PolyGram/$15 98
CA 187014-4/31298

SOUNDTRACK
VARIOUS ARTISTS
Mask
Original Motion Picture Soundtrack
LP MCA MCA-6140/$9.98
CA MCAC-6140/$9.98
VARIOUS ARTISTS
Music  From The
Soundtrack “Gotcha”
LP MCA MCA-5596/$8.98
CA MCAC-5596/3$8.98
VARIOUS ARTISTS
The Purple Rose Of Cairo
Original Motion Picture Soundtrack
LP MCA MCA-6139/$9 98
CA MCAC-6139/$9.98
VARIOUS ARTISTS
Sylvester
Original Motion Picture Soundtrack

LP MCA/Curb MCA-39026/$8.98
CA MCAC-39026/$8.98

COMPACT DISC
BLACK, STANLEY
Russia
CD London Pop 820 183-2/PolyGram. no list
LEWIS, JOHN
J.S. Bach Preludes and Fugues from
The Well-Tempered Clavier, Book 1
CD Philips 824 381-2/PolyGram/no list
THOMPSON, RICHARD
Across A Crowded Room
CD Polydor 825 421-2/PolyGram/no list

VARIOUS ARTISTS

Compact Disco

CD Mercury 824 642-2/PolyGram/no list
VARIOUS ARTISTS

Girls Just Want To Have Fun
Original Motion Picture Soundtrack
CD Mercury 824 510-2/PolyGram/no list

VARIOUS ARTISTS
Romantic Flute For Lovers
CD Philtps Pop 816139-2/PolyGram/no list

(Continued on page 5
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SHULMAN PROSPECTUS

(Continued from page 24)

Prerecorded music’s share of net
sales slipped from a high of 64.2%
in fiscal 1983 to 46.7% in fiscal 1985.
Audio hardware rose from 12.4% to
19.8% for the same period; video
hardware, available only in fiscal
1984 and 1985, rose from 6.8% to
12.8%. Video rentals contributed
1.4% in 1984 and 3% in 1985. Audio
and video accessories were 10% of
the total sales in fiscal 1982, rising
to 12.3% in fiscal 1985, according to
the prospectus.

Inventory in the 63 stores carry-
ing prerecorded music ranges from
5,000 to 20,000 titles. As for audio
and video hardware, stores carrying
a full range offer 735 products from
60 manufacturers, including 55
models of VCRs and video cameras
from 13 different makers, along
with 406 audio components from 29
manufacturers.

A video store stocks from 1,700 to
2,100 movie titles. Rentals range
from $1.75 to $3. All hardware
stores have demonstration capabili-

ty.

Americas #1
Fun Combat Simulator!

Chatienging and Excning Air Combat
Mogern Electronic Cocnpn 11

From your distributor or

MicroProse Software
301 /667-1151

A~
él— Compiled from a national sample of retail store and rack sales reports. b £
s /&/& p & 5| 2
b/ 4“7 = = -] 5] ©
NYAYE Wl | _|E 3 N R
“ A ) 17 a K € s k] wn ~ _“:’
X (2] & . > a - =] o < -3 a =
RN TITLE Publisher Remarks nl<|l|]o|2|=|F]O]| O
1 1 74 | FLIGHT SIMULATORIl Sublogic Simulation Package ® ® )
2 3 82 | FLIGHT SIMULATOR Microsoft Simulation Package Y
3 4 14 | F-15STRIKE EAGLE MicroProse Air Combat Simulation Game. ® [} ® [}
4 5 3 SUMMER GAMES I Epyx Arcade Style Sports Game ® ® [} [}
5 2 125 ‘;ng EE&F;%'KER'S GUIDETO | (ocom Adventure Strategy Text Adventure. [} Y [} [} ® ® [}
6 11 | 44 | SARGONIII Hayden Chess Game Y [}
7 7 7 Q%YENTURE CONSTRUCTION Electronic Arts Build your own graphic adventure game. )
_
=z 8 6 | 12 | KARATEKA Broderbund Action Arcade Game. ®
L]
E 9 8 28 | GHOSTBUSTERS Activision Strategy Arcade Game ® ® [}
E 10 9 3 RESCUE ON FRACTALUS Epyx Action Adventure Game ) ) ® )
E 11| 10 | 15 | BRUCELEE Datasoft Adventure Game ® [} ®
Micro League Int'l
E 12|16 | 5 MICRO LEAGUE BASEBALL Sports Assoc. Baseball Strategy Game ) ® ) ®
E 13|21 s GATO ISn|:;ectrum HoloByte Strategic Game 0
14| 14| 3 SOLO FLIGHT MicroProse Fun Flight Simuiation ® ® ® )
15 18| 2 CRUSADE IN EUROPE MicroProse Strategic Simulation ® ® ® )
16 | REENTRY | TRIVIA FEVER Professional Software A\ ria8ame that can be played with orwithout your o o |0 |0 |00
17 | 17 | 36 | ZORKI Infocom Fantasy Strategy Text Adventure ® ® ® ® ® ® )
18 [ 15 | 87 EXODUS:ULTIMA I Origins Systems Inc. Fantasy Role-Playing Game ) ® ) ®
19 | NEWD | BEACHHEADII Access Strategy Arcade Game ®
20 | NEW)p | BALLBLAZER Epyx Fantasy Sports Game °
- Contains over 600 problems in addition, subtraction,
1 3 72 MATH BLASTER! Davidson & Associates  multiplication, division, fractions and decimals for ® ® )
students ages 6 through 12, with a game at the end.
. Program That Develops Speed, and shows progress
2 2 | 37 | TYPINGTUTORIII Simon & Schuster inTyping Speed and Accuracy. ® ® ® ®
Educational program that teaches touch typing to ages 7
3 1 89 | NEWIMPROVED MASTERTYPE Scarborough to adult in an exciting video game format in 1 8 different ® |00 006 O [}
lessons.
No adult supervision & friendly interactive package
2 |4 4 27 EARLY GAMES Springboard Software  composed of 9 educational, entertaining games designed @ ([ox (6% [ O [ 22
° for childrenage 2 1/21t0 6.
]
SUCCESS WITH MATH: A teacher created Math tutorial program for stud-ents 7
'E 5 | 6 | 13| ADDITION/SUBTRACTION CBS to 10 years old. oo o o0
Q Children can create a story with friends and pets names to
=) | 6 | 9| 4 | BULDABOOK Scarborough print out and make their own book. Recommended ages 2- | @ o | @
a 12.
]
7 8 2 BANK STREET MUSIC WRITER  Mindscape Write edit and play back your own music compositions. [ [ [
Designed for students, grades 4 - 1 2, to teach new words,
8 5 44 WORD ATTACK! Davidson & Associates  their meanings and their usages in an interesting and ® ) )
exciting way.
. Interactive music composition and learning tool enables
9 7 68 MUSIC CONSTRUCTION SET Electioniciaris user to work with a library of music or compose own. i i i
10 | NEW } BODY TRANSPARENT Designware Anatomy program Y Y [}
1 1 | 47 | PRINT SHOP Broderbund At Home Print Shop ° ° °
[ PRINT SHOP GRAPHICS An additional disk for use with the “Print Shop”. Supplies
=z 2 2 10 LIBRARY Broderbund 100 new graphics. O O
E 3 3 | 8 | BANKSTREET WRITER Broderbund Word Processing Package ° ° ° °
E 4 5 11 mgzéslxﬁDY&%TOBlAS Meca intergrated Home Financial Package. (Y
. The program lets you design, illustrate and print your own
E 3 £ 8 THE NEWSROOM Springboard newspaper. The program has a built-in word processor. 4 4 4
é 6 | 7 | 81 | DOLLARS AND SENSE Monogram Home Financial Package ° o | o
. Combines word processing,communications and data
W 7 4 8 HOMEPAK Batteries Included management in one package. ® ) ) ®
g 8 9 15 PFS: WRITE Software Publishing Word Processing Package [ [ [
= | 9 |NEWD | LETTERWIZARD Datasoft Word Processing Program o0 ®
10 | 10 | 23 | PAPERCLIP Batteries Included Word Processing Package o |ox
©Cor‘)yrigh( 19885, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in ®—DISK ¢—CARTRIDGE *—CASSETTE

any form or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher.

Sharpen your typing
skills and master
your computer!

The Scarborough Sustom,
From your distributor or

The Scarborough System, Inc.
800-882-8222
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U.K. Firm Boosting Digital Market

HHB'’s Success Leads Sony To Re-Market Processors

LONDON The high cost of profes-
sional digital equipment has been a
major factor limiting the speed of
its adoption by recording studios
worldwide. Now, however, a small
British company has put together a
low-priced package which it claims
is not only expanding the digital
market but has also prompted Sony
Corp. to re-market its discontinued
PCM F1 and PCM 701ES digital pro-
Cessors.

the digital field in 1982. The firm set
up a digital rental service, opened
its own digital editing facility and
developed a range of ancillary prod-
ucts designed to exploit the poten-
tial of the new market.

Most important of these is the
CLUE cemputer logging and edit-
ing system launched at Britain’s
APRS show last year, intended to
facilitate the use of the PCM F1 and
T01ES processors as mastering sys-
tems (Billboard, June 30, 1984). The
editing of material recorded with
these machines formerly required

Audio

NEW YORK

MARTIN ATKINS, formerly with
Public Image Ltd., was in at Planet
Sound producing an EP for Brian
Brain for Plaid Records. Rick Kerr
co-produced and engineered. Also,
John Sutton and Tom Cozzie have
been producing the soundtrack for
the upcoming film “Day Of The
Dead” for Saturn Records, with
Wayne Vlcan at the console, assist-
ed by Ken Florendo.

Allen George and Fred McFar-
land have been in at Celestial
Sounds producing basic tracks for
an upcoming Evelyn King album
for RCA. Hugo Dwyer is at the
board, with Larry DeCarmine as-
sisting. Also, MCA act the Control-
lers are in working on their debut
album with producer Barry East-
mond. Ron Banks is behind the
desk, assisted by Kurt Upper.

At Systems Two Recording in
Brooklyn, Sandy McKnight is cut-
ting tracks for an album by the Tru-
ants, with engineer Joe Marciano
and assistant Paul Jay.

LOS ANGELES

THE RECORD PLANT played
host to ROAR, tracking for their
self-produced debut album for
Tabu/CBS. Engineering the dates
was Phil Kaffel. The band, com-
posed of veteran performers Raul
Rekow, Alex Ligertwood, Ar-
mando Pereza, Orestes Vilato,
Chester Thompson and Rafael
Cornejo, will do the mix at Fantasy
Studios in Berkeley.

At Preferred Sound in Woodland

A SINGER'S DREAM!

nzﬁrures VOCALS FROM RECORDS!

MPSIH VDAL R
- |

: -
TOLL FREE: 7-300-24 1-3005 ~Eai, 22

Track

Hills, local act Silent Rage recently
recorded a three-song demo to be
shopped to major labels. Paul Sabu
produced and engineered.

Composer Alan Silvestri has
been in at Group IV Recording
mixing the soundtrack to the fea-
ture film “Back To The Future”
with engineer Dennis Sands and
producer Bones Howe.

Dean Torrance is in at Produc-
ers 1, producing a double Jan &
Dean album for the Silver Eagle la-
bel. Mike Love is sitting in as guest
vocalist. Also, Ambrosia’s David
Pack is in tracking vocals and over-
dubs for a solo Warner Bros. album.

OTHER CITIES

AT OMEGA AUDIO in Dallas,
Fred Raulston & the Fred Raul-
ston Trio have completed work on
their album, using the facility’s Mit-
subishi X-80 digital recorder. Musi-
cians on the sessions included bass-
ist Henry Franklin, saxophonist
Marchel Ivory and vocalist Martha
Burks.

Producer Randy Wills was in at
Goodnight Dallas in Dallas, over-
dubbing tracks on the Kurzweil 250
for an upcoming album by Eliza-
beth Seales and a video album by
Joe Atkinson. Ruben Ayala engi-
neered.

L.A.-based Christian rockers
(Continued on page 32)

costly bit-editors or recourse to ana-
log methods.

Selling here as a $6,750
CLUE/PCM package interfacing
with Beta or U-Matic VCRs, the
HHB product has had a dramatic
impact on studio attitudes toward
digital technology. According to
managing director Ian Jones, the
proportion of British studios using
digital equipment in 1982 was 1% or
less, rising to 15% in 1983, 40% in
1984 and a projected 756% by the end
of this year.

“Of these,” Jones says, ‘“‘as many
as 80% will be using F1 or 701
equipment sold or hired by us.”

Other clients include industrial,
educational and military institu-
tions, while outside the U.K. sales
have been strong in continental Eu-
rope, North America and most re-
cently Australia. When Sony opted
to drop the F1 and 701, originally in-
tended for home audiophiles, HHB
immediately bought up all existing
U.K. and European inventory.

Subsequently, Sony, which had al-
ready dismantled its Tokyo produe-
tion lines with a view to concentrat-
ing on sales of the $20,000 PCM
1610, was led to reverse its decision,
a move Jones describes as “a terrif-
ic endorsement of our achievements
in the digital audio field.”

The CLUE system is distributed
in America by KEMA Marketing, a
division of Amek Consoles. The
price in the U.S. is about $8,000.

"-j

Nreh

Not Bad, Eh? Phil Collins was one of HHB Hire & Saies Ltd.'s first customers

for digital audio. He's pictured here at Genesis Studios, the facility he co-owns,
standing with a Sony PCM-1610 and its little brother, the PCM-701ES.

LOS ANGELES

GRAEME WHIFLER (Danny EIf-
man, Devo, Red Hot Chili Peppers)
recently directed a new video by lo-
cal band the Three O’Clock. The
clip was for the group’s IRS single
“Her Head's Revolving,” from the
album “Arrive Without Travelling.”
The shoot required Whifler and
crew to transform the Stardust
Ballroom in Hollywood into a roller
rink, which is harder than it sounds.

Producer/director Martin Abra-
hams (Lou Reed, Peter Tosh, Rita
Marley) recently completed work

VPA Forms New Chapter

Angell Heads Mid-Atlantic Wing

NEW YORK The Videotape Pro-
duction Assn. (VPA) has estab-
lished a new regional chapter. Tom
Angell of Washington, D.C.-based
Interface Video Systems last month
organized a gathering of more than
20 videotape post-production, dupli-
cation and audio sweetening facili-
ties from three states and the Dis-

ot
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The “Men”’ Go to the Mountain. Columbia artists Men At Work recently
finished their third album, “Two Hearts," at New York's Power Station with mix
engineer Bob Clearmountain. Pictured behind the console are, from left, the
group's Colin Hay and Greg Ham and Clearmountain.

trict of Columbia to form the mid-
Atlantic chapter of the VPA.

Angell says that the mid-Atlantic
videotape market has grown “from
its inception some 10 years ago, to a
market conservatively estimated at
well over $10 million today.”

Since the chapter’s genesis, An-
gell has been elected its president.
Other key officers include: vice
president, Jim Harmon of Sound
Wave; treasurer, Doug Weiss of
Capitol Video; and secretary, Larry
VanderVeen of Mobile Video Ser-
vices. The chapter has already
formed committees on engineering
needs, economic issues and mem-
bership, and first-year corporate
dues have been set at $750.

According to Janet Luhrs, nation-
al executive director of the VPA,
the association offers a number of
benefits for local chapters, includ-
ing the sharing of engineering and
technical information, market sur-
vey data, general industry informa-
tion and the formation of special
seminars throughout the year.
Members also participate in the an-
nual Monitor Awards program,
which honors “excellence in the me-
dium of videotape.”

Luhrs says that the VPA’s imme-
diate goal is for the formation of
more regional chapters. The next
one, she adds, may be in Chicago.

Video Track

on the Lords Of The New Churc
clip for “Method To My Madness,
from the IRS album ‘“The Metho
To Our Madness.” Lensed in a cas
tle in a “‘small hamlet” outside o©
London (ever seen a large hamr
let?), the video features a cameo b
band manager and IRS presiden
Miles Copeland (who also has
spoken line in the song). The cli
concludes with a shot of lead voca
ist Stiv Bator “surfing a car.” N
word on whether it was standard o
automatic transmission.

While on location in Nicaragua re
cently, a Rock Solid Production
crew taped musical performance
“ranging from Caribbean Creole t
jazz to ‘Nueva Cancion’ ” as part o
a documentary titled “Nicaragua
What’s Happening Anyway?” Th
crew was able to leave the countr
with more than 50 hours of footag
just under the wire of the Reaga:
Administration’s trade embargc
According to the company, the doc
umentary’s score will juxtapos
North American and Nicaragual
music.

Fallout Films’ Bill Fishman an
David Ewing have lensed the Navi
gators’ “‘Running Away”’ clip, usin
some high-tech equipment in th
process. The video was shot entirel
on Steadicam, with computerize
lighting by Showlites. Next, Fair
light’s Jeff Harris was brought 1
for some special effects wizardry o
the Fairlight Computer Video In
strument (CVI), a low-cost ($6,500
real-time digital video effects prc
cessor. “Running Away"” is said t
be the first U.S. rock video to utiliz
the CVL

Opie hits MTV, as Ron Howar
directs his first music video. Th
clip, aimed at promoting Howard’
current 20th Century-Fox featur
film, “Cocoon,” is for the tune “Gra
vity,” performed in the film by Mi
chael Sembello. “Gravity” will als
be featured on the PolyGram sounc
track album for “Cocoon,” and wil
be released as a single by A&M.

Gary Goetzman, producer of th
Talking Heads film “Stop Makin,
Sense,” has shot a video for Privat
I/CBS artist Joe Lamont in con
junction with Mark Freedman Pro

(Continued on page 3%
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VIDEO TRACK

(Continued from page 30)

ductions. The clip, directed by film
actor Tim Matheson (‘“Animal
House’’ and ““1941""), is for La-
mont’s single “Secrets You Keep.”
They’ve brought out the celebrities
in droves for this one: Look for cam-
eos by director Jonathan Demme,
Joey Travolta and actors Dan
Monihan and Sandy Halberg.
Matheson also makes a brief ap-
pearance. Director of photography

was Ernest Holzman, who shot on
35mm 5294 film with an Arri III
camera, and the clip was edited by
Lisa Day, who also peformed the
same task for “Stop Making
Sense.”

NEW YORK

VCA Teletronics is celebrating
its 17th anniversary with a birthday

g4 3.8 3 08 PpE

It's Number 100 for Dolby. Dolby Laboratories has sold its 100th SP-24
Multitrack Noise Reduction unit in the U.S. Purchasing the top-of-the-line pro
unit, which features up to 24 tracks of Dolby A-type noise reduction, was Digital
Dispatch, the rental arm of Soundcastle Recording in Los Angeles. Pictured
from left are Michael May, Buddy King and John Molino of Soundcastle; Tim
Prouty and Stacey Rehm of Dolby Labs; and Scott Esterson, formerly with Audio

Industries.

~ UNDER NEW
MAHAGEMEN'I'

bash on June 27. According to VCA
executive vice president Thomas
DeMaeyer, the company has much
to celebrate: Post-production reve-
nues were up more than 42% over
the past year.

At Planet Sound Audio-Video,
Kurtis Blow, Run-DMC and Sheila
E. have been filmed in live record-
ing sequences for the motion pic-
ture “Krush Groove.”” Michael
Schultz is directing.

OTHER CITIES

Air Supply’s video for “Just As |
Am” was lensed at the Sunrise The-
atre in Ft. Lauderdale, Fla., by di-
rector John Jopson. The clip is a
combination of live performance
and documentary-style footage.
Other members of the production
team include directors of photogra-
phy Daniel Pearl and Jimmy
Contner.

Nashville-based production com-
pany Scene Three was recently
awarded a silver medal at the Hous-
ton International Film Festival for
“Touch And Go,” one of five origi-
nal music videos that made their de-
but on Crystal Gayle’s ‘“Album
Flash” for HBO/Cinemax. The
three-minute clip won the award in
the country female music video cat-
egory. Shot on 16mm film and edit-
ed on one-inch tape, it “takes a hu-
morous look at the massive quanti-
ties of unrecorded songs which
inundate a record company’s office
every day for review.”

Edited by STEVEN DUPLER

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Video Track, Billboard, 1515
Broadiway, New York, N.Y. 10036.

AUDIO TRACK

(Continued from page 30)

Zion were in at Prairie Sun Re-
cording in Cotati, Calif., working on

‘| their debut EP. Greg Alonzo and

Mark Rennick produced, with Al-

| len Sudduth at the console.

YOU DESERVE IT WHEN YOU'RE GOOD.

James Mtume is producing the
debut solo album by vocalist
Tawatha Agee at EARS in East Or-
ange, N.J.

Free Delivery recently completed
recording a single at Philadelphia’s
Kajem Sound. Described as a “‘dou-
ble-carded music/wrestling” rec-
ord, one side is a rocker and the oth-
er a rapper. Joe Alexander engi-
neered on the SSL, and Network
Sound Productions produced.

The JoAnn Kelly Band was re-
cently tracking at Reel Platinum
Studios in Lodi, N.J., with Anthony
Mitcha producing and Bob Olecca
at the board.

Joey Lynn Turner, former lead
singer of Rainbow, has been record-
ing his debut album for Elektra at
Bearsville Studios in Bearsville,

.N.Y. Roy Thomas Baker is produc-

ing, with Tan Taylor at the board,
assisted by Ken Lonas.

All material for the Audio Track
column should be sent to Steven
Dupler, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

New Equipment, Renovation

Big Changes at Criteria

NEW YORK Criteria Recording
Studios recently celebrated its 30th
anniversary with a major equip-
ment acquisition and renovation.
The venerable Miami facility has
added two Solid State Logic
SL6000E 48-input recording con-
soles with Total Recall as well as a
Mitsubishi X-800 32-track digital re-
corder, and is, according to owner
Mack Emerman, reaffirming its

SPARS Holding
Two-Day Session
On Studio Business

NEW YORK The Society of Pro-
fessional Audio Recording Studios
(SPARS) is sponsoring a session on
studio business at the Minneapolis
headquarters of 3M Co. on Sept. 20
and 21.

The format will be a series of six
seminars, addressing such issues
as: the economic outlook for the pro-
duction studio industry; cost-effec-
tive ways to computerize studio
business fuentions; price/cost com-
parisons of analog and digital two-
channel, multichannel tape and hard
disk recorders; the effect of recent
tax legislation on studio owners;
studio insurance, and employee re-
lations.

The cost of attending the semi-
nars is $300 for SPARS members,
$450 for non-members, provided one
registers prior to July 1. The fee in-
cludes seminar registration, three
nights’ lodging, breakfast and
lunch for both days of the confer-
ence, transportation to and from the
Twin Cities airport, and evening en-
tertainment. Contact the SPARS of-
fice in Beverly Hills at (213) 651-
4944,

commitment to digital recording, ¢
pecially sweetening and audio-fc
video.

Emerman says the equipmer
package will be installed in Crite
ia’s new East Wing, designed t
Sugarloaf View’s John Storyk alor
with Emerman and the studio
staff. Criteria’s Studio E now b
comes Studio A, incorporating ni
only the SSL, but also two Eme
man-designed “acousto-wings.”

These measure five by 15 feet ar
are mounted one above the other ¢
the studio’s wall at a level of 12 ar
18 feet, respectively. Each contair
a pair of flush-mounted PZM micr
phones, and can be electrically a
justed to any angle. “By maintai
ing the ability to remove half of ti
low frequency damping from tt
room, we can substantially increas
reverb time,” Emerman notes.

The second SSL is housed in St
dio B, directly upstairs from Stud
A. Studio B features a new contr
room, identical to Studio A’s, wil
custom monitors designed by E
Long. The X-800 will be used t
both rooms, though it is installed
a sound lock adjacent to Studio :
Emerman says tie lines and vide
monitors have been installed in bot
studios to keep the operation fles
ble.

“With all of these major renov
tions and upgrades, we're gearir
up for a switch in directions at Ci
teria that I've been working t
wards for some time,” says Eme
man. “We're now able to provic
digital audio-for-video and plan ¢
using the same techniques to co:
form sound to film digitally, to ¢
dialog replacement as well as reco
original music.” He notes that t}
SSL-equipped Studio B is expects
to see a good deal of digital swee
ening and video mixing, as well :
feature film work. STEVEN DUPLF

Domino Seeks Damages

Lawsuit Names Securities Firm

NEW YORK Domino Media Inc.
and its two subsidiaries, Media-
Sound Inc. and MediaMax Corp.,
have filed a suit in a Colorado dis-
trict court alleging that a securities
firm and its principals contracted by
Domino to underwrite a public of-
fering of MediaMax shares were
purposefully negligent in carrying
out this task. The plaintiffs ask in
excess of $7 million in damages.

Specifically, the complaint
charges breach of contract, false
promises, deceit, fraud, civil con-
spiracy, nondisclosure or conceal-
ment and negligence on the part of
R. Writer Securities Inc., Michael D,
Writer, Rigel Securities Inc., John
C. Lee, Gregory Dirck Writer Jr.
and Martin Williams. Rigel Securi-
ties was, according to the complaint,
the original underwriter for the Me-
diaMax public offering; the other
defendants are associated with R.
Writer Securities, which acquired
Rigel and assumed responsibility
for the underwriting, which accord-
ing to the complaint was consistent-
ly delayed.

Domino Media purchased Med;
Sound Studios in 1983 and has sin
renovated and upgraded the faci
ty, spinning it off into a separa
company. MediaMax was create
last May as a development and pr
duction company for feature filn
and music videos, as well as soun
track albums.

After Domino’s original public ¢
fering, beginning in 1981 and en
ing in February, 1983, the comp
ny’s revenues increased fro
$230,000 in 1982 to more than $3
million in 1983. The planned publ
offering of MediaMax Corp. was i
tended to raise an additional $3
million maximum, or $750,000 mir
STEVEN DUPLE

mum.
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MUSIC TELEVISION

AS OF JUNE 5,

PROGRAMMING

This report does not inciude videos in recurrent or oldie rotation.

1985

WEEKS ON
PLAYLIST

?ideo music

‘Tracks ‘N’ Facts’ Off to Good Start

ax BRYAN ADAMS SUMMER OF '69 A&M POWER

§§ HELIX DEEP CUTS THE KNIFE Capitot NEW
PAUL HYDE & PAYOLAS YOU'RE THE DNLY LOVE A&M LIGHT 0O O ° °

§§ JASON& T SCORGILTS 50T AROUD. €M Amari wr | | Birmingham-Based Clip Show Near Break-Even Point

-olumbia

ME I NEED Columbia MEDIUM

é uz:;::: KPET;EZT::;G Qwest/WB LIGHT NEW YORK Apprehension over week, and six-and-a-half minutes of “Tracks ‘N’ Facts’ is co-hosted
NUMAN & SHARPE CHANGE YOUR MIND Mercury NEW the prospect of labels charging for  “‘copy,” made up of music news, a by Terry Hendrix, the afternoon
PARACHUTE CLUB AT THE FEET OF THE MODN  RCA LIGHT the use of their clips notwithstan- top 10 countdo:lvn, informati%n on %?IS(QJ ondBirminglgxm FM ?tation
TOM PETTY & THE HEARTBREAKERS MAKE IT BETTER (FORGET ABOUT ing, Mike Ousley says he’s confi- the featured video artists and the , and Bonnie Greene, former
ME) MCA POWER deit about the hg’alth of his weekly special segments. The clips shown host of the city’'s “PM Magazine.”
NILE RODGERS LET'S GD OUT TONIGHT Warner Bros. NEW video show “Tracks ‘N’ Facts.” In on a recent show, for example, have The two VJs recently took the show
“WEIRD AL” YANKOVIC  LIKE A SURGEON  Rock'n’Roll/CBS MEDIUM fact, Ousley says that after 66 in- A-Ha’s “Take On Me,” Paul Hard- to Panama City Beach in Florida,

stallments, the Birmingham-based castle’s “19,” Bryan Adams’ “Heav- where they were joined by five con-
] Eﬁ OSRGOS (A TEAILIN] ({3 2 program is nearing the break-even en,” Lone Justice’s “Ways To Be test-winning viewers, one from each
.-; DAVID BOWIE LOVIN' THE ALIEN EMI America 5 point. Wicked,” Survivor’s “The search Is market.
E‘% BOBDYLAN TIGHT CONNECTIONTO MY HEART ~ Columbia 3 Ousley, who owns the 15-month- Over,” Phil Colling’ “Sussudio,” Ousley hopes to take the show
§§ ;:i':::L;‘:f:i;f:ciufxs;ﬁ; \:,2:_(; Getfen : old syndicated .barter hour and Dead Or A]ive’s “You"Spiq Me and hpsts on more's.uch expursions,
5| e mancen sevrmera ey v | e B e Houston's “You Give ood Love:  the show, “maybe once a month.”
) e hopes to bring it in e black in u u Gi ve, e show, “maybe .
::::: ::,?;:20';”:3:(;;5,1": captel : August—depengding, he adds, on Bill Withers’ “Oh Yeah!” and John That way the program can increase
how much the cost of doing busi- Cafferty & the Beaver Brown its involvement with its regional

Z X | PHILCOLUNS SUSSUDIO Atantic 11 ness may increase. Band’s “Tough All Over.” ) viewership, he notes, adding that
g GLENN FREY SMUGGLER'SBLUES MCA 10 This month “Tracks 'N’ Facts” Ousley says that his show tries to  the relationship has a]ready bgen

E< *MICK JAGGER LUCKY INLOVE Columbia 5 will be brought to its first indepen- tie in with regional concerts, W‘lth fostered by the promotion of artists
E HOWARD JONES THINGS CAN ONLY GET BETTER Elektra 14 dent station, in Huntsville, Ala. Oth- the Adams and Collins clips getting  appearing in the area, on-air dedica-

KATRINA & THE WAVES WALKING ON SUNSHINE ~ Capitol 8 erwise, it is carried by network affil-  play to help promote those artist’s  tions of clips to viewers, and track-
HUEY LEWIS & THE NEWS BAD IS BAD Chrysalis 15 jates in Jackson and Meridian, tour stops in the area that week. He ing of current music through re-
*MADONNA  INTO THE GROOVE - Warner Bros. 12 Miss.; Fayetteville, N.C.; Ashland, singles out the Lone Justice vidleo  gional retail and radio outlets. On
LIONEAL) CERCEHTEHLARSEALLR? W7 L Ky., and Birmingham. Ousley esti- as an example of a new artist clip, the national level, Ousley says that
LTI HACHAS et 12 | mates that its potential viewership noting that “Tracks ‘N’ Facts” likes he will offer computerized results
"’v":l‘::s':"m;’:’::z ;:zwmi? com :: throughout the Southeast is more to jump on such clips ahead of other o}i: the “Smash ?rb'gash" voting to
TWHAM! BV — than three million. outlets. the appropriate labels.

- T T G o _The VJ-hosted show is basically Audience feedback is‘encouraged Ousley says he would like to get
5 JOHN CAFFERTY & THE BEAVER BROWN BAND TOUGH AL OVER _ Seotti Bros. - {nt—onenbed m.fo‘f'rr'lat, .t.hough Ous- Fhrough wee}dy promotlofni, usuall(); £mm 15 tf) 2,0 mark?,ts total to show
= | sDURANDURAN AVIEWTDAKILL Capitol n ey notes that it “highlights up-and- mvp]vmg giveaways o eature Tracks ‘N’ Facts,” and adds that

& X | <EURYTHMICS WOULO! LIETO YOU? RCA ¢ | coming artists,” usually through artists’ product. A trivia quiz will he hopes to start a second show,
E HAROLD FALTERMEYER AXELF MCA s such features as the “Video Pick” relate to a “Spotlight Focus” fea- “Fresh Tracks,” which would show

DARYL HALL & JOHN OATES POSSESSION/OBSESSION RCA 5 and “Smash Or Trash” segment. ture, which will run a pair of clips ‘“nothing but fresh videos” in 30
SUPERTRAMP CANNONBALL A&M 4 The “Video Pick” centers on a by the same artist bac‘k to back, or, minutes. “Then let them bitch about
SURVIVOR THE SEARCH IS DVER ~ Scotti Bros. 5 new clip for a song which may be in the case of “One Night In Bang- not getting any exposure,” he says,
*TINA TURNER SHOW SOME RESPECT  Capitol 8 only beginning to get airplay, but  kok,” pit the two versions—Murray referring to anyone who complains
PAUL YOUNG EVERY TIME YOU GO AWAY Columbia 7 which the show feels is strong Head’s and Robey’s—against each about the difficulty in getting play
enough “to give rotation to and talk  other. for new artist video product.
= DOKKEN ALONE AGAIN  Elektra i up.” “Smash Or Trash,” which is be- According to Ousley, correct re- “People out there are hungry and
gé **THEDOORS ROAD HOUSE BLUES  MCA Home Video/ Elektra 3 ing incorporated as soon as a toll-  spondents to “buyer aware, record want to see new product,” con-
lad| S MTHEROOLS DO OIC oo = : free phone line is established, wil!  responsive” trivia questions become cludes Ousley. ‘‘Eighty-three of the
= E PAULHARDCASTLE 19 Chrysalis d give viewers a chance to judge a eligible for a random drawing top 100 songs of 1984 were broken
::::Too:'::; Afﬁ":of;’;M;:Z"’Ldumm : new artist’s clip in return for the ~awarding 25 albums by the featured out of the Southeast. I look at this
S e o | gt by kot i, o il b b ([ ok 1 e it 0
::::::::ﬁirwt;its: :ﬁt:o Ef,:'::m : Programming on “Tracks ‘N’ week in the various markets, the JIM BESSMAN
GINO VANNELLI BLACK CARS HME/CBS 8 Facts” breaks down into roughly 42 write-ins are picked five days after
VITAMINZ BURNING FLAME Getfen o minutes of video musie, or 10 clips a  the last m,arket sees a given show.
A-HA TAKE ONME Warner Bros. 3 ° )

§§ DEAD OR ALIVE YOU SPIN ME AROUND Epic 7 Long.Form le Bly Scwen

«f | DEPECHE MODE PEOPLE ARE PEOPLE  Sire 12 (] ] .
e .| Theatrical Premiere in Japan Y
COREY HART NEVER SURRENOER EMI America a F ER R
KING LOVE AND PRIDE Epic 7
LORDS OF THE NEW CHURCH THE METHOD TO MY MADNESS  IRS 6 TOKYO A full-length music video been released as videocassettes si-
LAY GEIDE (G J was recently screened in a movie multaneously or soon after the mov-
GRAHAM PARKER & THE SHOT WAKEUP Elektra 9 theatre here for the first time. And ies have been screened, but this is Boys and Girls
f;::‘ii;:ﬁm;;:’;‘;"‘;f EM'B‘"“’”“ i the experiment has provenssuccess- the first time in Japan that a music
arner Bres. ful, according to both the Shochiku video has been given full-screen
i (e e . theatre chain and CBS/Sony, vyhicl} treatment in theatres. The screen- EFFANEL MUSIC/NEW YORK

£ 5 RUSS BALLARD  FIRE STILL BURNS EMI America 2 produced the package, “Allusion,” ing took place a month after the mu- :

SE | i featuring pop singer Hiromi Go. sic video was first put on sale here. Portable 24TK recording

- g _CARNES CRAZY IN THE NIGHT EMI America 3 Th ,d a tﬂd Od d A f 20 “A]] e lD h d ]d anyWhere.

E COCK ROBIN WHEN YOUR HEART IS WEAK Columbia 4 € video was scripted, produce s of May 20, uston” had so
RAY DAVIES RETURN TO WATERLOO  Arista 3 and edited by leading Japanese a reported 10,000 videocassettes RANDY EZRATTY
DELLORDS HOW CAN A POOR MAN STAND SUCH TIMES AND LIVE  EMI America 4 movie director Masahiro Shinoda and 5,000 LaserVision and VDH vi- 212 + 807 + 1100 TELEX 238 198 TLXALR
DOPPELGANGER COMMUNICATION BREAKDOWN Manhattan 4 (Billboard, April 27). A full-length  deodisks. 6 Crosby Street + New Yok New Yok 10012
BRYAN FERRY SLAVE TOLOVE Warner Bros. 4 movie, “Seijo Densetsu,” also star-
DAN HARTMAN GET DUTTA TOWN MCA 5 ring Go, premiered in the Shochiku
GREGKIHN BOYS WON'T LEAVE GIRLS ALONE  EMI America 3 theatre chain nationwide in early
LADY PANK  MINUS ZERD MCA 5 March. Later the music video, also T
LIFE BY NIGHT PHONE TO PHONE Manhattan 2 shot in 35mm film, was added to P Ho M 0 l 0 N A L
FREDDIE MERCURY | WAS BORN TO LOVE YOU Columbia 3 give extra consumer interest to the
KIM MITCHELL GO FOR SODA Bronze 7 theater performances.
RICHARD THOMPSON WHEN THE SPELL IS BRODKEN Polydor 4 In the fil'st week Of the doub]e
THE THOUGHT EIGHT MILESHIGH IRS 4 bl]], "A]]usion" was shown in On]y
. nine halls because there were insuf-

E é ::,: ::\::‘o,‘iHEs:l;:grzzuc,:::b‘:mm TS : {::f:%?lt Pl'mti %‘t’aﬂableaB‘u%ghe fol- | [ available on 1 Hour Tape Compilations 1o colleges, nite clubs, and olher pulilic:

@ | LONG RYDERS |HADADREAM Frontier 3 g week, 1t opened 1n 55 more vanues throughout Amarica. ‘ :

E RAVEN ON&ON Atlantic - theatres. ] We provide: » Newest Feleases Call us today 1o see il you
UL JOHNROTH  THE NIGHT THE MASTER COMES  Capitol 4 In newspaper advertisements, s Quick Service qualify to receive promotional
MARC ANTHONY THOMPSON  LOVE COOLS DOWN  Warner Bros. 1 Shochiku gave equal billing to ® Highast Quality videos on a monthly basis..
TRANSLATOR COME WITHME  415/Columbia 3 :I“iello D:nsetsu" ?nd (;‘A%lluswfn.“ ® Low Cost

Derte e P Recurart. MY e . . moi t;}):xc age continued for a fu :rﬁmr;rmu &Ezrpt:_ui, ﬂm.'. Dial {201) 867-4026

:{vuﬂmﬁ':&m‘g 2’,“.’.,‘.°R'..§."f'§i3:':’ N,,': y:,'.:,",:??f‘i’o.?'a"s‘f"'c L5 Various full-length movies have Wy of iy i1 fop, o Mo N
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iideo music

New Video (Clips

This weekly listing of new video
clips generally available for pro-
gramming and/or promotional
purposes includes: Artists, title,
album (where applicable)/label,
producer/production house, di-
rector. Please send information to
Billboard, New Video Clips, 1515
Broadway, New York, N.Y. 10036.

A-HA

Take On Me

Hunting High & Low/Warner Bros.

Simon Fieids

Steve Barron/Michael Patterson/Candice Reckinger

Chrysler Testing
‘Dance Nights’

LOS ANGELES Chrysler-Plym-
outh has tested a ‘“Video Dance
Night” on about 30 different college
campuses in the southern half of
California since February. Now the
auto firm contends that the event
has worked so well, it’s likely to be-
come a national promotion.

Chrysler-Plymouth, working in
conjunction with music videos sup-
plied by Warner Bros. Records,
stages the three-hour nightly
shows, using its own DJs or a cam-
pus personality. Interspersed with
the Warner Bros. videos are youth-
oriented clips plugging Chrysler-
Plymouth vehicles. Colleges can ei-
ther charge admission, all of which
goes to the school, or admit stu-
dents free.

Jim Holden, who heads the re-
gianal promotion campaigns from
Anaheim, says the video nights
have drawn several hundred and
are considered a workable concept
nationally. The auto firm has sig-
nage displayed at each gig, along

with vehicles from the line on dis--

play.

.

JEFF BECK & ROD STEWART
People Get Ready

Ftash/Epic

Overview Productions Ltd.

Julie Kaufman

D.J. Webster

LLOYD COLE
Forest Fire
Rattlesnakes/Getfen
Ruth Orme

Stuart Orme

NATALIE COLE
(D,D,D,D,D,D) Dangerous
Dangerous/Modern/Atlantic

Atexis Omeltchenko/Simon Straker
Oley Sassone

COMMODORES
Animal Instinct
Nightshift/Motown
Janet Flora/Chip Miller
Mary Guida

JOHN DENVER

Don't Ciose Your Eyes Tonight
Dreamtand Express/RCA

Robert K. Glassenberg/David Naylor/Catzel-Thomas
Dawvid Hogan

DEPECHE MODE
People Are People
Bltasphemous Rumours/Sire
Chips Chipperfield/Melissa Stokes
Clive Richardson

FORCE MD'S

Itchin’ For A Scratch
Rappin’ Soundtrack/Atlantic

Fred Seibert/Fred Alien Productions
Fred Seibert

PETER IVERS
Alpha Centauri

Nirvana Peter/Warner Bros.
Peter Kirby
Peter Kirby/Steve Silas

HUBERT KAH

Angel 07

Gotcha Soundtrack/Curb/MCA
Directors International

Pete Cornish

LOOSE ENDS
Hangin' On A String
A Little Spice/MCA/Virgin
Sam Hudgkin/Fugitive Films
Simon Kook

MEN AT WORK
Everything | Need
Two Hearts/Columbia
The Rich Kids

The Rich Kids

STEPHANIE MILLS
Bit By Bit

Fletch Soundtrack/MCA
Cream Cheese Productions
Marty Caljner

ATTENTION

VIDEO PROGRAM BUYERS

ARE YOU SATISFED WITH
YOUR CURRENT AMBIENT VIDEQ?

Do you even know what ambient video is?
If not, callus. . .

VIDEO PLACEMENT INTERNATIONAL

the creators of

SERIES
The leading distributor of Visual Wallpaper in the worid.

If you use video in a public place, and you haven't heard of

V.P. I_. ..
You haven'’t been doing your homework.

VIDEO PLACEMENT INTERNATIONAL
240 East 27th Street, Suite BL, New York, NY 10016 212-696-3207

S —————

J

NEW EDITION

My Secret
New Edition/MCA
Bob Brand

Ron Casden

NEW ORDER
Perfect Kiss

Low-Life/Qwest
Factory Records
Jonathan Demme

NIGHT RANGER

Sentimental Street
Seven Wishes/Camel/MCA
Jon Small/Picture Vision
Jay Dubin

PARACHUTE CLUB

At The Feet Of The Moon
At The Feet Of The Moon/RCA

Allan Weinrib/Harvey Sherman
Deborah Samuel

THE POINTER SISTERS

Baby Come And Get It
Break Out/Pianet/RCA

Joanne Gardner/Fusion Films
Richard Perry/G. Theodor

MIKE POST

Theme From “The A Team™

Mike Post/RCA

Robert K. Classenberg/David Naylor/Catzel-Thomas
David Hogan

SHOOTING STAR

Summer Sun

Silent Scream/Geften

Chip Garamella/Stephanie Nemeth
Daryn Okada/ Jett Okun

THE THREE O'CLOCK

Her Head's Revolving
Arrive Without Travelling

Jill McDonald/Exposure Productions
Graeme Whifter

JOE WALSH

The Confessor

The Confessor/Warner Bros.
Simon Fields/Limelight
Danny Kleinman

WHODINI

Escape (I Need A Break)
Escape/Jive/Arista

Phillip Meese Productions

Adam Friedman

Five Ganadian
Artists Receive
Glip Funding

TORONTO VideoFACT, the foun-
dation created by MuchMusic Net-
work to offer financial assistance to
video production by Canadian art-
ists, has presented its fourth round
of awards. The five artist recipients
will be making their first videos
with the money.

Veterans lan Thomas and Matt
Minglewood top the list. Thomas
will record “Endless Motion” with
video producer Rob Quartly of
Champagne Productions, who this
year won the first Juno for video
production. Minglewood will record
“Me And The Boys’ with director
Rob Fresco, the only other Juno vid-
eo nominee this year. Thomas is
signed to Anthem Records, while
Minglewood records for Savannah.

The three others are, in the usual
VideoFACT style, less of a surefire
commercial shot. Winnipeg-based
Rocki Rolletti will shoot “Spinning
My Wheels’’ with director John
Paizs and release the single inde-
pendently. Picture Comes To Life, a
Toronto band, will film “No Words
To Speak” with director Barry
Stone. The group is seeking a re-
cording contract. Rick Scott of Van-
couver will shoot “You Better Danc-
ing”” with director Fred Cawsey and
will issue the single through Jester
Records.

VideoFACT was started last year
by MuchMusic, which committed
$100,000, or 2.4% of its gross reve-
nues, to the fund.

This publication
Is available

In microform.

LU R 1

W
GRIVERSITY BICROF ILIR t9TSONAT 10081

o -

Vo le

Univeisity
Aicoiins

Piease send additional information

for

ot 114
HE )

University Microfnil“r;s
International

Name

Institution

Street

City

State Zip

300 North Zeeb Road
Dept. PR.

Ann Arbor, Mi. 48106
USA.

30-32 Mortimer Street
Dept. PR.

London WIN 7RA
England
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.aserdisk Rhapsody Queen’s “The Works” is Sony Video software’s first

aserdisk product. The eight-inch Video 45 is priced at $16.95 and features the
racks “Radio Gaga,” *‘| Want To Break Free,” **‘Hammer To Fall” and “It's A
1ard Life.” Up until now, the company had released only Beta and VHS video

roduct.

BY FRANK LOVECE

rHE VIDEO INDUSTRY'’S anxi-
ity attack over the expected torrent
»f cheap Korean and Taiwanese
VCRs has proven, so far, the result
f an overactive imagination. Very
‘ew such VCRs have arrived, only a
1andful more are scheduled for
1985 introduction, and none are re-
narkably inexpensive. Moreover,
:he industry’s concern over the first
10n-Japanese VCRs in this country
s causing it to overlook one other
yotentially very important factor:
he first American VCRs.

Though that event may be a mat-
:er of semantics—a Taiwanese com-
»any, Sampo, is assembling VCRs
n both its own country and in Atlan-
:a—it points out a major economic
reality: Virtually every electronic
romponent in ‘‘Korean’ and
‘Taiwanese” VCRs is made in Ja-
ran.

While the Japanese on one hand
nay be easing their grip on their li-
tensees’ rights to export VCRs to
‘he U.S,, their other hand still holds
nost of the parts. By controlling
oth the prices and the quantity of
rarts, the Japanese can keep a loose
‘ein on Korean and Taiwanese VCR
ices.

As a result, VCRs being demon-
strated or marketed by such Korean
irms as Daewoo, Goldstar, Sam-
sung and Unitech and such Taiwan-
'se companies as Sampo and Ta-
ung do not carry particularly low
juggested lists. Wholesale prices
luctuate broadly, the companies
iay, since the bulk of Korea’s and
laiwan’s customers are large mass
nerchandisers. Yet with the negli-
rible exception of Unitech’s $350
eader model, none of the Korean/
laiwanese VCR lines start at less
‘han $400 suggested retail.

Fast Forward

Nor will the new firms’ aggre-
gate niche be large, according to
their own projections. While the
most optimistic of these gives the
half-dozen or so firms one to 1.5 mil-
lion VCRs total in dealers’ hands in
1985, production capacity alone sug-
gests the number will be less.

“One million for Korea and Tai-
wan is a little bit amplified,” says
Goldstar senior VP Bob Jang.
“There will be no significant quanti-
ty from Taiwan, and from Korea I'd
say the maximum shipped to the
U.S. will be 600,000 to 700,000 —or
about 7%-8% of the estimated 11.5
million VCRs expected to be sold in
the U.S. this year.

Jang predicts that Goldstar itself
will ship by the end of the year as
many as 350,000 VCRs to the U.S.,
comprising about 21% of the $380
million in sales he foresees for his
company in 1985. Other manufac-
turers are less sanguine. Tatung,
for instance, predicts only 50,000-
70,000.

However many arrive, most are
destined for mass merchandisers’
shelves. While most of the Korean/
Taiwanese firms are actively woo-
ing audio/video specialty store ac-
counts, the companies say they
must first overcome the stigma that
“made in Japan” once carried.

To this end, some are planning im-
age and product advertising cam-
paigns. Sampo, Tatung and Unitech
say they’re planning print ads for
the fall; Samsung claims to have
ads scheduled in Smithsonian and
Playboy, among other magazines.
Goldstar has even begun network tv
advertising, with corporate com-
mercials running from May 1
through the end of June and then
again in the fall.

Co-op advertising budgets will be
tight, however. None of the compa-

(Continued on page 38)
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Two Baseball Teams Make Their Pitch

Cubs, Cardinals Hope To Score With Highlight Tapes

BY MOIRA McCORMICK

CHICAGO Two National League
baseball teams are launching major
promotions for their respective
highlight/history videotapes.

The Chicago Cubs’ 1984 highlight
video “Cubs Win!” has been avail-
able since spring training in March
and according to Cubs director of
marketing Odenwald has sold more
than 2,500 copies. “We’'re going
through 100 units a week,”” he
claims.

The St. Louis Cardinals’ history/
highlights video,” St. Louis Cardi-
nals—The Movie,” will be available
July 16. “It’s just in time for the All-
Star break,” notes Larry Devuono,
operations manager for Sight &
Sound Distributors of St. Louis,
which is handling national distribu-
tion for the cassette.

“Cubs Win!” is a 48-minute recap
of the team'’s division-winning 1984
season, produced by the Major
League Baseball Promotions Corp.
of New York. Priced at $29.95, the
tape has been sold solely through
mail order. Regularly advertised na--
tionwide during game broadcasts
via Chicago’s cable superstation
WGN-TV, “Cubs Win!"” has been
garnering substantial sales from
around the country, according to
the Cubs’ Odenwald.

Now the Cubs have teamed up
with Kodak, manufacturer of the
team’s official videotape and film, in
a major Chicago-area push. The pro-
motion runs through Aug. 31, ac-
cording to Kodak national account
coordinator Mike Denesha. During
that time, customers can pick up a
discount coupon at any of 3,000 area
Kodak dealers, which when mailed

"FOR WEEK ENDING JUNE 15, 1985

in with proofs of purchase from ei-
ther three rolls of Kodak film or
three videocassettes, allows them to
buy “Cubs Win!” for $10.95.

Promotions are set to begin for
“St. Louis Cardinals—The Movie,”
according to Sight & Sound’s De-
vuono, who describes the video as
109 years of Cards heroes and
highlights.”” The 90-minute pro-
gram, written by Lawrence Miller,
carries a price tag of $29.95.

According to Devuono, pre-orders
for the cassette have been exceed-
ing numbers for such movies as
“The Terminator”” and “The Karate
Kid.”

The Cardinals movie, he says, is

expected to show substantial na-
tional sales. “At that price point,
and with the classic players and
Hall of Famers depicted therein, it’s
a keeper type of product,” he says.
“We expect it to sell through more
than rent.”

The wide reach of St. Louis’
KMOX, the 50,000-watt AM station
which broadcasts the Cardinals
games, is also expected to boost
sales outside the St. Louis area, De-
vuono adds.

A number of ongoing promotions
are planned for “St. Louis Cardi-
nals—The Movie,” he says. Video
events are expected to be held in

(Continued on page 37)

Market Debut Near for
More Sony 8mm Products

BY SHIG FUJITA

TOKYO Sony Corp. here has un-
wrapped a range of new products in
the 8mm Video 8 range, following
the launch of its first CCD-V8 ma-
chine in Japan, North America and
Europe earlier this year.

They include an ultra-compact pa-
perback-sized camcorder, the CCD-
M8, weighing only one kilogram and
due to be launched in Japan on Sept.
1 this year at around $790; the EV-
C8 portable video deck, weighing
1.1 kg, also set for September
launch at about $590; and Sony’s
first home-use video decks, the EV-
A300 and EV-8700. Prices cited are
at an exchange rate of 250 Japanese

yen to the U.S. dollar.

The EV-A300, priced at $580, is a
conventional 8mm deck capable of
recording off the air and replaying
any 8mm cassettes. It can be up- _
graded to a PCM stereo deck by the
addition of the optional $200 PCM-
EV10 processor, making possible
digital-quality sound recordings
with dynamic range better than 88
dB.

The more expensive EV-S700,
which will sell for some $1,000, in-
corporates PCM stereo recording
function as standard. In practice, up
to 24 hours of high quality stereo
sound can be recorded on a single
two-hour cassette in long-play

(Continued on page 36)
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TOP VIDEODISKS

‘é: Compiled from a national sample of retail store sales reports.
- o3 - ~
¢ e(: S § H E o
& . - olE| E
% 4? o Copyright Owner, Principal AR £
/3} $ &/ TITLE Distributor, Catalog Number Performers sele| & | a
STAR TREK III-THE SEARCH FOR Paramount Pictures William Shatner 1984 | PG CED | 29.95
Paramount Home Video 1621 DeForest Kelley Laser | 29.95
2 | 1| 9| GONEWITHTHE WIND A MGM/UA Home Video 100284 3.'3.2"“‘11‘.’5 199 | G | CED | 4995
Orion Pictures Richard Gere CED | 29.95
3 NEW’ THE COTTON CLUB Embassy Home Entertainment 1714 Diane Lane 198 |\ R Laser | 34.95
. Patrick Swayze
4 4 9 RED DAWN A MGM/UA Home Video 100499 C. Thomas Howell 1984 | 13| CED | 34.95
Tri-Star Pictures Helen Slater
5 |NEWD | SUPERGIRL RCA Video Disc 217-515 Peter O'Toole 1984 | PG| CED | 2995
The Ladd Company Steve Guttenberg CED | 29.98
6 | 3 | 23 | POLICEACADEMY A Warner Home Video 20016 Kim Cattrall 1986 | R 1 Cer | 3498
. Tom Hanks CED | 29.98
7 | NEW)p | BACHELOR PARTY CBS-Fox Vld.eo 1440 Adrian Zmed 1984 [ R [ oeor | 3498
RCA/Columbia Pictures Ralph Macchio
8 | NEW)D | THE KARATE KID Home Video 30406 Noriyuki “Pat” Morita 1984 (PG| CED | 29.95
RCA/Columbia Pictures Craig Wasson CED | 29.95
9 |NEWD | BODY DOUBLE Home Video 30411 Metanie Gritfith 1984 | R | hcer | 20.95
) Orion Pictures Gene Wilder CED | 29.95
10| 5 | 7 | THEWOMANINRED A ¢ Vestron 5055 Kelly Le Brock 1984 } 13|\ cer | 34.95

@ Recording Industry Assn. Of America (RIAA) gold certification, sales of 50,000 units or suggested list price income of $2 million (20,000 or $800,000 for
non-theatrical made-for-home product). A RIAA certification for platinum, sales of 100,000 units or suggested list price income of $4 million (40,000 or $1.6
million for non-theatrical made-for-home product). Titles certified prior to Oct. 1, 1984 were certified under different criteria.) ® International Tape Disc Assn.
certification for gross label revenue of $1 million after returns or stock balancing.
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TOP VIDEOCASSETTES "™

NEW SONY 8MM PRODUCTS

(Continued from page 35)
mode. *

——uXs video

introduce a high performance videc

A
< /& ifrz' Compiled from a national sample of retail store rental reports. Additional features include slow printer, the EVO-1000, and match
& gé' (_o 58 w motion, freeze frame, frame-by- ing PCM processor, the PCM-
o’é S/ 9 Copyright Owner, Principal 52| 2 frame advance, double-speed play- EV1000, for tape duplicators.
/5 & TITLE Distributor, Catalog Number RS el x| @ back and picture search, plus the fa-  The company envisages half-inch
cility to record broadcast and FM  Betamax and 8mm Video 8 co-exist
1| 1| 8 | THE TERMINATOR a Thorn EMI HBO Video TVA2535 A. Schwarzenegger 198 | R stereo radio signals simultaneously. ing and developing side by side in
Both the EV-A300 and EV-S700 will  the years ahead, Ohga said. Beta Hi
2| 5| 3 | THEKARATEKID 55;53,[;:,”6'?2"53‘3'6“ .‘32',‘.’53!.‘?-%2:9 Morita 1984 | PG go on sale in Japan on June 21, as  Fj, introduced in 1983, and Super
: will the PCM-EV10 processor and Beta, launched this February, have
32| 5| THECOTTON CLUB S;‘!’)’;:S'yc‘:(’fnfemﬂwmmem 1714 Richard Gere 198 | R Sony’s new 8mm metal cassette brought dramatic improvements in
tape, the P6-129, costing $12. sound and picture quality respec-
4 10| 2 | DUNE z’(‘:'x"[’;:t%g‘”f“é‘g‘l’sm gﬁ:;“"e'des 1984 | PG-13 In announcing the new range tively, he noted, while the 8mm sys-
: here, Sony president Norio Ohga tem promises an “excellent combi-
5 |12{ 3| CITYHEAT e e s i ey 1984 | pc | said that some 60,000 CCD-V8 units nation of sight and sound enjoy-
had been sold since their Japanese ment’’ with a variety of
RCA Columbia Pictures Craig Wasson M g g
6| 4|6 | BODYDOUBLE Home Viceo 6-2041 1 Melaie Griffith [ B Lzlilgcﬁ thlsd‘;anuary - The model, he  applications.
» has adc ed a new dimension to
7| 3| ¢ | TEACHERS CBS-Fox Video 4728 fuck Nove 1984 | R the domestic VCR market world-
0 Beth Willams wide
8 | 6 | 14 | REVENGE OF THE NERDS A CBS-Fox Video 1439 ﬁg:’:;:‘ycggjg‘r’(‘fs 1984 | R To speed 8mm penetration
through software backup, Sony will V|DE° SALES
9 | 7 | 14| BACHELORPARTY & CBS-Fox Video 1440 flomlbianks 1984 | R
Adnan 2med EXECUTIVE
Eric Roberts
101 9 6 THE POPE OF GREENWICH VILLAGE A  MGM UA Home Video 800490 Mickey Rourke 198 | R TOUCH Th f D’AL.’ Win Records and Video Inc., NYC
S — Steven Baver a Home Video movie distributor for
11| 14| 6 THIEF OF HEARTS Paramour t Home Video 1660 Barbara Williams L || L Get fast results with ACTION all studios r]eeds executive with
- L ~ N proven ability in marketing and
12| 8 | 23 | POLICE ACADEMY & \TNT'#:?E'J;Z'S;Z{) 20016 ﬁ::g;}#:;ﬁnberg 1984 ( R MART, the Billboard Classi- sales. Must assume responsibility
S = s fied. for 10 outside sales people and in- |,
13| 13 | 5 | OH, GOD!YOU DEVIL & e e 11518 o 1984 | PG OOO side telemarketing staff. Must be |!
14 | NEWD | MISSING IN ACTION Cannonifims]in Chuck N 1984 | R Q O Laisr?r'iléirti;:"bra:tlj'sﬁ;?:esocr)tfu:i'geo
MGM UA -ome Video 800557 uck Norns O U ‘ i )
Please reply stating experience
J L ) ;
15| 11 | 9 | COUNTRY Touchstone Home Video 241 Seasn:'g?\e;:rgde 1984 | PG O OO and .;alary rﬁzqwrel;nents. All replies
- . strictly confidential.
16115 7 SUPERGIRL Tri-Star Pictures Helen Slater 1988 | PG Call our Hotline at (800) 223-7524, Sam Waiss
USA Home Video 217-515 Peter O'Toole and tell Jeff you want to see some ‘WIn R I
17 | 21 | 13 | GONE WITH THE WIND A MGM UA Home Video 900284 ClackiGable 1939 | 6 Action! 45-50 36th St Long Istand Gity. NY 11101
Vivien Leigh ong Ciy.
Angeles Cinema Investors Ryan O'Neal
18 [ 18 | 9 | IRRECONCILABLE DIFFERENCES A e e Shelley Long 1984 | PG
19| 16 | 14 STAR TREK I1I-THE SEARCH FOR Paramount Pictures Wilham Shatner 1984 | P
SPOCK Paramount Home Video 1621 DeForest Kelley
20 | 19| 4 | OXFORD BLUES CBS-Fox Video 4725 Rob Lowe 1984 | PG-13 snnw s.I.uPPER
) Patrick Swayze .
21 ) 17 | 15 RED DAWN A MGM UA Home Video 800499 C. Thomas Howell 1984 | PG-13 B I L L Bo l RD,S
New World Pictures Linda Blair
22| 2% 2 NIGHT PATROL A New World Video 8425 Pat Paulsen 1985 R
The Ladd Company Robert De Niro 4th ANN UAL
23 | 24 | 15 | ONCE UPON A TIME IN AMERICA A L e e L N fE e 1984 | NR
N Cannon Films Inc. Sho Kusugi ‘
24 | 20 | 4 | NINJAII-THE DOMINATION @ MGM UA Fome Video 800546 Lucinda Dickey EDf Vs
)
Orion Pictures Gene Wilder
25| 27| 17| THEWOMANINRED & o Orion Pctures e 1984 | PG-13 ‘
New World Pictures Kathleen Turner
26 | 25 | 13 | CRIMES OF PASSION New World video 8512 Anthony Perkins 2L SHow I s su E
Warner Brothers Pictures
27 | 23 | 10 | THE LITTLE DRUMMER GIRL A e SR S Diane Keaton 1984 | R an Elsv n[FEnnAll
. Steve Martin
28 | 22 | 18 | ALLOFMEA Thorn EMI HBO Video TVA2715 Lily Tomlin 1984 | R
Tri-Star Pictures Donald Sutherlund
23 | 32 | 2 | HEAVENHELPUS Thorn EMI HBO Video 2986 Andrew McCarthy 1985 | R WEE"" cllln's
30 | 28 ] FIRST BORN Paramount 2ictures Ter1 Garr 1984 R les A"n REVIEWS
Paramount Home Video 1744 Peter Weller 'Es]. nEA'ERS'
31| 30 | 33 | ROMANCING THE STONE & CBS-Fox Viceo 1358 Michael Douglas 1984 | pG sﬂ.l ."Immml'
RCA Columbia Pictures Robert Redford
32129 | 26 | THENATURALA Home Video 6-20380 Glenn Close 1984 | PG “n’E"]’E'
THE BROTHER FROM ANOTHER Cinecom Int . Films
33 |NEWD | o NeT Key Video 6331 soelvonten 1984 R Vlﬁﬂl RHMlEISI
. RCA Columbdia Pictures Bul Murray
3 36 10 THE RAZOR'S EDGE Home Video 6-20410 Catherine Hicks 1984 | PG-13 BONUS CIRCU LATION
. Mark Hamill
35 [ 37 | 29 | THE EMPIRE STRIKES BACK A CBS-Fox Video 1425 Harrison Ford 1980 | PG ISSUE DATE: AUGUST 31
36| 34 | 7 | BILLCOSBY HIMSELF o CBS-Fox Vidzo 1350 Bill Cosby 1981 | wR ADVERTISING MECHANICAL
‘ DEADLINE: AUGUST 9
37| 33| 18| THEEVILTHATMENDO A ¢ RCA Columbia Pictures Charles Bronson 1984 | R —
FOR ADVERTISING DETAILS CALL:
Warner Brotners Pictures Barrett Oliver Ron Will in New York (212) 764-7350
38| 38 2 THE NEVERENDING STORY & Warner Home Video 11399 Noah Hathaway 198 i .on I ma'nl o
Diane Daou in Los Angeles (213) 859-5312
Warner Brothers Pictures . il -wi
39| 35| 20 [ TIGHTROPE A T s Vi NG Ctint Eastwood 198 [ R or contact any Billboard Sales Office world-wide.
Sitver Screer Partners Kris Kristofferson H
40 | 31 | 11 | FLASHPOINT & Thorn EMI HBO Video TVA2880 Treat Williams B *BI" mrd
® Recording Industry Assn. Of America (RIAA) gold certification. sales of 50.000 units ¢r suggested list price income of $2 million (20.000 or $800.000 for 1515 Brosdway. New York, N.Y. 10036
non-theatrical made-for-home product). A RIAA certification for platinum, sales of 100.900 units or suggested list price income of $4 mullion (40.000 or $1.6 The international Newsweekly of Music snd Home Entertsinment
million for non-theatrical made-for-home product). Titles certified prior to Oct. 1. 1984 were certified under different criteria.) @ Internationat Tape Disc Assn.
certification tor gross label revenue of $1 million after returns or stock balancing.
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Not To Be Forgotten...

e W|ETNAM: THE TEN THOUSAND DAY WAR

Volumes 1-6 Available July /Volumes 7-13 Available August
Only $29.95 Each*

paying off for MGM/UA Home
Video, as “Singin’ In The Rain,”
one in a series of 10 musicals be-
ing offered at the special sug-
gested list price of $29.95, debuts
at number 31 on the video-
cassette sales chart. The 60-day
campaign is scheduled to run
through July 31, after which the
titles’ prices will return to $59.95
or $69.95.

This 1952 motion picture clas-
sic, starring Gene Kelly and Deb- | |
bie Reynolds, is a parody of |
Hollywood’s frantic transition to
the “talkies’ during the late
’20s. Directed by Gene Kelly and
Stanley Donen, it’s famous for
its music and its lavish dance
routines.

P-o-p material promoting
“Singin’ In The Rain” consists of
two posters: one for this particu-
lar release, and the other featur-
ing all 10 musicals. A co-op ad-
vertising program is available.
The title is being offered in VHS |
and Beta formats. |

]

JASEBALL TAPES

Continued from page 33)
Jooperstown, N.Y. (home of base- |
vall’s Hall of Fame), St. Peters-
wrg, Fla. (the Cardinals’ spring
raining headquarters), and Louis-
ille (home of the Cardinals’ top mi-
or league team).

In addition, Cardinal players are
'xpected to appear at various in-
itore events. The video will be pub-
icly screened in St. Louis and Kan-
as City between June 13-28. Begin-
iing in July, a Cardinals trivia
‘ontest drawn from facts in the vid-
'0 will be mounted at the retail lev-
], with game tickets among the
rizes. In-store display contests will
e implemented as well.

Winners of the trivia contest will
e announced at a Cardinals Video |
Vight in August, in which “retailers
ind other dignitaries will partiei-
ate,” says Devuono.

Ry
s

.. . bought, rented,
hired, whatever you need,
we'll tell the world in

itable on Videocassette
nd Laser \Li;leo_ isc. -

-

| v 2 L =
L5 L “he N -
4

Call Jeft Serrette today —— '1E£\18AA Y%QFATA:EHS\]TIE?NNMENV
—(800) 223-7524 (NY ‘E L0S ANEELE’S, CALIFORNIA 90067

residents dial 212- ARTWORK AND DESIGN (1985 Embassy Home Entertamment

764-7388). *Suggested Retail Price

HLLBOARD JUNE 15. 1985 37
www.americanradiohistorv.com


www.americanradiohistory.com

sl b

*Suggested list price. All videocassettes will return to their original $59.95 and $69.95 suggested list prices after July 31.

i . e S
e

A MGM Musicals-For-A:
Song Sale. $29.95* each.

These 10 top all-titne great musicals—including 2
(High Society and The Unsinkable Molly Brown)

never before available on videocassette. Now— Mf %A
from June 1 through July 31 only—at a price no GM
movie musical fan will be able to resist. HOME VICEO

1985 MGM/UA Home Video. 1350 Ave. of the Americas. NY. NY 111013,

ome videc

Cahle Show
Wil Preview
New Releases

LOS ANGELES If Karen Gooc
George Merlis and David Nemer ¢
J-Nex Inc. have their way, “Hom
Video Showcase” may do for hom
video what radio does for records.

J-Nex, a national satellite vide
production and distribution service
plans to launch a monthly half-hou
cable program previewing upcom
ing home videocassette releases
Via satellite, the service begins Jul
1 to some 750 cable systems natior
wide.

Each show will tell the viewer th
cost of each videocassette, the rai
ing and other pertinent productio
or distribution information. Six prc
gramming categories will b
stressed: movies, classics, how-to’s
children’s, novelty and mail-order
only. Chantal Westerman, a Wes
Coast entertainment reviewer, wil
host the show.

The obvious purpose of the ef
fort, notes Good, is to reach the end

(Continued on opposite page

FAST FORWARD

(Continued from page 33)

nies but Goldstar, the hardest
charging, has concrete co-op plan;
in place. Even Goldstar’s plans ar
still nascent.

The Koreans’ and Taiwanese’l
image-enhancement will, it seems
be mostly via the introductions of
full-featured VCRs. Their f1rs‘
wave of VCRs for the U.S. is, ir
fact, a mixed bag favormg—-thougl
not exclusively devoted to—the low
end of the market. Some of the
planned lines are even fairly exten
sive.

Samsung’s $400 leader mode
210T, for example, is scheduled tc
be joined in July by wireless-remots
step-up models at $450, $500 anc
$550 list prices, with a four-heac
deck at the high end. Goldstar’s
March-introduced GHV-41FM ($40(
suggested retail) is set to accompa
ny a $500 step-up in June, plus three
more models from $430 to $600 lisf
by September. At the high end wil
be a four-head VCR with linear
(non-hi-fi) stereo. Tatung will alsc
offer a linear-stereo model for $500
$550 in July.

More modestly, Sampo says if
plans to add a step-up to its current
model VR9500 (3420 list) by early
next year, and tiny Unitech says i
will offer $400- and $450-list wire-
less models to join the current SSV.
1000 ($350 list). Daewoo maintains
it will have no models, possibly unti
the first quarter of 1986.

Neither video cameras nor 8mm
video systems figure for Korean/
Taiwanese manufacturers at this
point. Goldstar showed a camera at
the Summer CES, and Samsung
showed an 8mm camcorder, but
mostly for retailer reaction.

These two companies are, howev-
er, also each demonstrating a play-
back-only device planned for U.S.
market introduction. Goldstar’s
VCP-4000M, available since March,
lists for $350; Samsung’s $300-list
VT500P is scheduled for September
availability.
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©Copyright 1985, Billboard Publications, Inc. No part of this publication may be reprodyced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP VIDEOCASSETTES ***

AL
3- Compiled from a national sample of retail store sales reports.
000 ( X X ) /&)L : Ta ¥
$/&/2 28l £ | 8
‘f S/ O Copyright Dwner, Principal g3l & E
. a 3 @ -4
MOVIES WERE ON 8mm videocassettes at this summer’s Consumer Elec- /& _gf? TITLE Manufacturer, Catalog Number  Performers >
tronics Show, June 2-5 in Chicago, along w1t!1 music and exercise pro- STAR TREK IW-THE SEARCH FOR Paramoum Pretures T ——
2 |15 1984 | PG | 2995
gramming. All were part of Eastman Kodak’s attempt to promote the 1 1 SPOCK Paramount Home Video 1621 DeForest Kelley
format. The feature film on show was Embassy Home Entertain- ol P
ment’s “The Cotton Club,” with seven minutes trimmed off to fit the 2 | 1 | 161 | JANEFONDA'S WORKOUT A @ ey e OO 27 Jane Fonda 1982 [ NR | 5995
120-minute maximum length of the 8mm cassette. Word on the show ——
floor was that heavy negotiations are under way to get software on 3 | 3 | 13| GONEWITHTHE WIND & MGM UA Home Video 900284 Vivien Leigh 199 | G | 8995
8mm for real. Video quality at the Kodak booth was middling at best, P —————-
with somewhat fuzzy pictures and colors slightly faded. 8mm manu- 4 | 6 | 15| LIONELRICHIE ALLNIGHTLONG A /0 (00 0 o0 Lionel Richie 1984 | NR | 19.95
facturers say such difficulties will decrease as their.hardware evolves. veRe =
5 | 4 |2 | PRIMETIMEA @ i ciierceiie. S Jane Fonda 1989 | NR | 3995
ANOTHER PUBLISHING COMPANY gets into video. Publication International, P ———— RS a—
Ltd. is starting a line of cassgtt,es.based on its Consumer Guide maga- 6 | 16| 2 | THEKARATEKID Horme v deo 6.20406 Noryuki -pat- Morna | 198¢ | PG | 7995
zine and series of books. Topics will range from tapes on tummy tight-
ening exercises for men to the Statue of Liberty. 7 | 5| 8 | THE TERMINATOR A Thorn EMI HBO Video TVA2535 A Schwarzenegger | 1984 | R | 79.95
DESPITE THE'FACT that Korean manufacturers will probably not have a 8 | 7 | 28 | PURPLERAIN & Warner 52,1‘,“:612‘3‘1“ 1508 iL’QﬁSn.a Kotero 196a | R | 2998
major impact on the hardware marketplace this year, chances are good ; o~
that low-end VHS machines will follow Beta under the $200 mark on 9 | 9 | 15| TINATURNERPRIVATE DANCER ® S(';:;"\Z('j"'e‘f's;;‘v‘v-are 37W0066.7 Tina Turner 1984 | NR | 1695
the street by January or soon afterwards, according to manufacturers. o
: e A . -
One potential casualty of the declining tags: the wired remote VQR. 10| 8 | 7 | WHAM!THE VIDEO ® CBS-Fos Video Music 3048 Wham! 1985 | NR | 19.98
Manufacturers say margins are so low for the machines that they're T T O T Ev—
: ) : : : - deo Prod.
shipping their efforts to infrared remote, which can make a few dollars 11| 11 | 63 | CHALLENGE & Kar! Lovmar Home Video 05 1 Jane Fonda 1984 | NR | 5995
more.
12 | 14 | 71 | DOIT DEBBIE'S WAY A mye’gagszg‘gf’a-'z-sBl'gggs‘e'” Biod. Debbie Reynolds 1983 | NR | 3995
THE INCREASING VARIETY of high caliber music video available was evi-
dent at Summer CES. At the last few shows, the main video used to 13 | 12 | 30 | RAQUEL TOTAL BEAUTY AND Total Video, nc. Raquel Welch 1980 | NR | 3995
. 8 0 o q 0 N A® Thorn EMI Home Video 2651
demonstrate equipment was Michael Jackson’s “Thriller.”” This year p—— py—
¢ ” ’ . Y . non Pictures ichard Gere
We Are The World” and Madonna’s clip compilation tied for top place, 14| 15| 5 | THECOTTONCLUB Embassy Home Entertanment 1714 ey e 1982 | R | 7995
with images and sounds for both almost a constant refrain on the show STRE TERUGETERTIOE - T,
] ] ] ] 3 s REK Il aramount Pictures \lham Shatner
s&ogé)the;‘?;;lrslts in evidence included Tina Turner, the Cars and Oli- 15|13 [ 19| KuANA © Paramount Home video 1180 Leonard Nimoy 1982 | PG | 39.95
* .
16|20 | 2 | DUNE pruversal CC':){S"E‘;%'TSGI g’f’i‘r‘)'g""e'd“ 1980 | PG-13 | 7995
ADULT MANUFACTURER ESSEX VIDEO came up with a unique way to raise " —
funds for charity at CES. The company opened up a kissing booth, 17| 19| 7 | THEDOORS “DANCEONFIRE"® 0O e 187 The Doors 1985 | NR | 3995
charging conventioners $2 a pop. The proceeds went to a fund for bat- m fe——
tered children. 18 | 36 | 10 | U2 LIVE AT RED ROCKS pversa C'Lyrp“é(;gsw U2 1980 | NR | 2995
Paramount Pictures Harnson Ford
19 10 8 RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen 1981 R 39.‘95
New Cahle Show 20| 24 | 3 | TEACHERS CBS-Fox Video 4728 e s 1980 | R | 7998
Continued from ; . .. .
( RO GID ) Warner Home Video participated in | 21 | NEWP | MISSING IN ACTION f,,‘g“;,°f,;"[,";,l§?,,deo 800557 Chuck Norris 194 | R 17995
1ser. The at-home sampling could the pilot for the series.
also spur more of a sell-through Merlis, who founded the produe- |22 | 37 | 22 | DYRAN DURAN DANCING ON UHERR el Duran Duran 198 | NR | 1695
q . LM N . " VALENTINE ® Sony Video Software 37W5075
market for home video. She adds tion and distribution service, is a ;
that a recent Showtime survey former ““CBS Morning News,”” |23 | NEWD a‘(\)':!s;%vmﬁmlimsémgymn S:'S'ﬁzi‘”fsvl'%” LT Animated 1985 | R [ 2995
showed that 48% of VCR owners “Good Morning America” and “En-
subscribe to cable. tertainment Tonight” executive pro- | 24 | 23 | 19 | THE SONG REMAINS THE SAME e e ae Led Zeppelin 1976 | PG | 3998
“Home Video Showcase” will be  ducer. e R EITOT TGN S
R : Paramount Pictures William Shatner
ffered to cab,]e operator§ free of Ngmer h‘?s 10 ye‘?r.s of cab_]e and 35| 2 5 PICTURE A ¢ Paramount Home Video 8858 Leonard Nimoy 1980 6 3995
*harge and will be satellited one  public service television service be-
week prior to the first day of each  hind him and was with Valley Cable | 26 | 17 | 29 | THE EMPIRE STRIKES BACK & CBS-Fox Video 1425 Mark Haml 1980 | PG | 7998
3 o a y Harrison Ford
nonth. Cable systems will be en- Television. Good had eight years of = Pt William Shat
» 3 F : : aramoun 1Ictures tlham atner
.,ouraged to repeat the show during te]gvlslon production, talept coordi- 27 | 33 | 12 | WHERE NO MAN HAS GONE BEFORE 02 0, L 0 60040-07 Leonard Nimoy 1966 | NR | 14.95
‘he course of the month. nation and writing expertise. She is e
Such home video firms as Karl/  also a former segment producer for | 28 | 31 | 11 | REVENGE OF THE NERDS & CBS-Fox Video 1439 e oo |18 | & [ 7038
Lorimar, MCA Home Video, Embas- the nationally syndicated ‘“Enter- - Brothers Pict Chnt Eastwood
8 g H ” arner Brothers Pictures 1t EastwOoor
Sy Home Entertainment and tainment Tomght. 29 NEW’ CITY HEAT Warner Home Video 11433 Burt Reynolds 1984 PG 7995
Polygram MusicVideo-U S.
303 | 3 ANIMALIZE LIVE UNCENSORED Kiss 1985 [ NR | 2995
Please send me Video Tapes of ¢ Musicvision 6:20445
The Best of Spike Jones for . Gene Kelly
$3 = P$2 50 hibping & g 31 | NEWD | SINGIN' IN THE RAIN MGM UA Home Video 600185 Debbue Reynolds 1952 | NR | 2995
L
995 * arcing 32| 9 | 5 | GUEREATSBATEEREEE oo Do o | |
G BETA VHS ;
-1 %% Enclosed is my check or M.O. for % 33| 18 | 7 | RAINBOW BRITE-PERIL IN THE PITS  Shidren s video Library Ammated 1985 | NR | 2995
$——— -
GA residents add $2.60(6.5% sales tax) 34 | 34 | 7 | SIVEMYREGARDS TO BROAD S e Vi N Paul McCartney || | s
> STREET Ringo Starr
Please allow 4-6 weeks for defivery — 0
45 Make checks payable and address to: e { eguraniyis on
el O'D svp‘ke el 35| 29 | 17 | DURANDURAN SING BLUE SILVER® """ "\ b o™y deo 2852 Duran Duran 1985 | NR | 29.95
3@ b
DO o004 SUe #799 W1 | 36 | 21 | 8 | ELVIS ALOHA FROM HAWAII o) ey e o Elvis Presley 1973 | NR | 2995
giFlease charge my  IM/C LViea G/ el ICH RHECDREUMIE SN VEVER baramoint Home wideo 60040-03 Leonare Nemoy 1966 | NR | 1495
EnAccount # .
Father of MUSK 1Cdes Magatine i EXP- Date 38| 28 | 6 | LET'SJAZZERCIZE Jazzercise Feeling Fine PD. Judi Sheppard-Missett| 1983 | NR | 39.95
sy unavaiiebie coNection ":' zany Pl spikos'au;‘:‘:.l ignature Zore,
This previou ‘Sickers and &l ; o "Cocktais o2 RCA Columbia Pictures Craig Wasson
Wop,,c"'d,.u;'"n?vwm" %"’;:’*J”;mm ot e edcep :g;'ship to: 39| %0 | 4 | BODYDOUBLE Home Video 6-20411 Melanie Griffith BE3 |1 | REE
v o “WHNGM o many 5 . T TR,
« ""Chioe’.* > for Strings plus Sp‘.mg ':'.:
»* o "Hollday from . The Ladd Compan Steve Guttenber;
Love', footage s Address: ela pany g
musical minutes ";wd‘”.d' mmrd.'uoﬂ""’ “Wum.bn% fiest timo ) 40 | 6 | 22 | POLICEACADEMY A Warner Home Video 20016 Kim Cattrall D L
fim orary w8 000, o . and 18 1% &7 City/State/Zip
IIP"""”"D" video. on v|p§° @ Recording Industry Assn Ot Amenica (RIAA) goid certification. sales of 50.000 units or suggested hst price income ot $2 millon (20.000 or $800.000 for
anywhert BC" of M non-theatrical made-for-home product). A RIAA certification for platinum. sales of 100.000 units or suggested hist price income of $4 milion (40.0000r 31 6
The rullion for non-theatrical made-for-home product). Titles certified prior to Oct 1. 1984 were certified under different criteria ) @ International Tape Disc Assn.

certification for gross label revenue of $1 mithon after returns or stock balancing
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More Than 19,000 Expected

RECORD CROWD SEEN FOR FAN FAIR

BY EDWARD MORRIS

NASHVILLE With confirmed reg-
istrations standing at more than
18,000 a week before its opening,
the 14th annual Fan Fair, Monday
through Sunday (10-16), is shaping
up as another record-breaker. Last
year, the week-long event drew
roughly 19,000 registrants.

Tickets to this year’s Fan Fair are
pegged at $60 each. No one-days are
being offered, as they were in some
previous years.

Except as noted in the schedule
below, all the activities will take
place at the Tennessee State Fair-
grounds here.

Hall of Fame Set
To Induct Six
Into Walkway

NASHVILLE Six country mu-
sic figures will be inducted into
the Country Music Hall of Fame
& Museum’s Walkway of Stars
during Fan Fair week. Ceremo-
nies will be held in the main en-
trance lobby of the Hall of Fame
and will be open to the public.

Those elected and their induc-
tion times are David Allan Coe,
Tuesday, 1:30 p.m.; the late tal-
ent agent Grover C. “Shorty”’
Lavender, Tuesday, 3:30 p.m.;
Mel McDaniel, Wednesday, 11
a.m.; Gary Morris, Thursday, 2
p.m.; Ricky Skaggs, Friday,
noon; and the Kendalls, Friday, 2
p.m.

MONDAY

Bluegrass Show (7-10 p.m.). Bill
Monroe & the Blue Grass Boys, Jim
& Jesse, Wilma Lee Cooper, Dana
Cupp, Snakes In The Grass, Detroit
Bluegrass Band, George Winn &
the Bluegrass Partners.

Music City News Awards (7:30
p.m., Grand Ole Opry House, sepa-
rate tickets required). Hosted by
the Statler Brothers, Roy Clark,
Marie Osmond, John Schneider and
Mel Tillis. :

TUESDAY
Opening Ceremonies (10:30
a.m.).
International Show (11 a.m.-1

p.m.). Hosted by Charlie Daniels

and starring Sally Vaughn, South
Africa; Philomena Begley, Ireland;
Manson Grant & the Dynamos,
Scotland; Kelita Haverland, Cana-
da; Virginia Truckee, France; and
Indigo Lady, England.

PolyGram Records Show (3-5
p.m.) Tom T. Hall, Tari Hensley,
Gary Wolf and the Wright Broth-
ers.

RCA Records Show (8-10 p.m.).
Mel Tillis, the Judds, Eddy Raven
and Keith Whitley.

WEDNESDAY

All American Country Games
(Vanderbilt Univ. Stadium, 10 a.m.-
noon). Garry Morris, Lorrie Mor-
gan, Mark Herndon, Gus Hardin,
Nicolette Larson, Rudy Gatlin,
Eddy Raven, Tom Grant, Keith Ste-
gall, Michael Martin Murphey, Rich-
ard Sterban, Joe Bonsall, Karen
Brooks, John Schneider, Helen Cor-
nelius, Steve Wariner, Kathy Mat-
tea, Teddy Gentry, Wynonna Judd,

RCA Nashville Gompletes
Reorganization of Staff

NASHVILLE A six-month reorga-
nization program encompassing
staff additions and departmental re-
structuring has been completed by
RCA Nashville.

Among the appointments to the
label are Richard Page, manager of
artist development, and Mary Mar-
tin, who will serve in RCA’s a&r de-
partment. Dave Wheeler, a 16-year
veteran with the company and for-
mer head of the sales department,
has been promoted to oversee all
RCA Nashville marketing, sales,
promotion, product management,
artist development and media, and
will report directly to Joe Galante,
division vice president.

Jack Weston, former head of
RCA’s Southwest regional promo-
tion, has been named director of na-
tional country promotion, Weston
will coordinate the label’s four pro-
motional regions and supervise in-
house and field promotion.

Under Weston, Carson Schreiber,
West Coast regional promotion
manager, has been promoted to na-
tional promotion manager.
Schreiber will remain in Los Ange-
les. In addition, RCA’s regional pro-
motion staff now includes Dale
Turner, Gaylen Adams and Allen

Butler.

Randy Goodman and Tim McFad-
den are responsible for product
management functions, including
art direction, advertising, budget-
ing, video production and distribu-
tion. Administrator of product man-
agement is Phran Schwartz, who
has relocated from New York.

Also relocating from RCA’s New
York headquarters is Ric Pepin,
marketing administration manager.
Pepin’s responsibilities include re-
search and computerization of mar-
keting services.

Richard Page, the newly named
manager of artist development, will
supervise media relations adminis-
trators Erin Morris and Brenda
Davenport-Leigh, and Margaret
Mercer, coordinator of artist devel-
opment. The department organizes
all press, tv and radio relations.
Morris will be responsible for press
in the western half of the U.S., and
also for international press. Daven-
port-Leigh will oversee college
press and media in the eastern half
of the country.

Joining talent manager and pro-
ducer Mark Wright in the label’s
a&r department are Mary Martin
and Steve Lindsey. KIP KIRBY

Lee Greenwood, Randy Owen,
Shelly West, Marie Osmond, Steve
Gatlin, Melanie Greenwood, Rex Al-
len Jr., Earl Thomas Conley, Char-
ley Pride, Vince Gill and Lynn An-
derson.

Additional free tickets to this
event will be available through area
Wendy’s and Mr. Gatti’s restau-
rants.

Warner Bros. Records Show (2-4
p.m.). Terry Gibbs, John Anderson,
the Forester Sisters, Dennis Bot-
toms, Pam Tillis, Pinkard & Bowden
and Randy Travis.

(Continued on page 46) Mark Miller.

See Sawyer. Sawyer Brown whips through its recent No. 1 hit, “Step That
Step,” on a live cablecast of TNN's “Nashville Now.” At the mike is lead singer

by Kip Kirby

WE ALLUDED not long ago to a subtle wind of
change in Nashville. A wind of change that could ulti-
mately shape the direction of country music—and re-
claim a lost demographic.

This wind isn’t, at the moment, exactly gale force.
But it’s gathering velocity. It carries the promise of
recapturing that segment of the population that cut
its teeth on '60s country-rock and no longer finds what
it wants on radio.

This audience is roughly from its late 20s to early
40s. It grew up on the excitement of the Buffalo
Springfield, the Byrds, Poco, the New Riders of the
Purple Sage, the Flying Burrito Brothers, Pure
Prairie League, Croshy, Stills, Nash & Young, the
Eagles. These fans heard progressive country and
bought it; but given today’s alternatives of either top
40/urban or semi-traditional Nashville country, they
sit at home with their radios off and buy few albums.

How large is this audience? Large enough to make

Jim Messina senses
a ‘new movement’

its presence felt at the checkout counter of local rec-
ord stores. Large enough for record companies to
want to reach them. Large enough, in fact, for some
of the artists mentioned above to want to reach them,
too.

Poco and Pure Prairie League are still touring, and
both headlined at last week’s Nashville Music Assn.
Spotlight at the Tennessee Performing Arts Center,
hoping to interest a record label in signing deals. Neil
Young has been recording here, with Waylon Jen-
nings contributing to the project. Many California
country-rock legends now live in Nashville (Emmylou
Harris, Rodney Crowell, Hank DeVito, Rusty
Young, Emory Gordy Jr.) or record here (Dan Fo-
gelberg, Chris Hillman).

The most recent visitor to Nashville is Jim Messina,
former member of the Buffalo Springfield, co-founder
(with Richie Furay) of Poco and half of hit pop act
Loggins & Messina. Messina came to town, he says,
because he “sensed” a new spirit here, a revival of the
roots and sounds he knows well from his own musical
heritage. Messina is admittedly one of the
“disenchanted” country fans who believes that there
should be room for progressive country in the music
being aired today.

Messina says he feels a “new movement brewing,”
one that is exciting, stimulating—and necessary. It's a
spirit of forwardness that could, he suggests, mean
greater success for country radio, as well as success
at the cash register.

Messina, whose roots in country growing up in Cali-
fornia extend back as far as Lefty Frizzell, Johnny
Cash and Joe Maphis, says that when he and Furay

ASHVILLE SCENE

formed Poco, they were attempting to make country
music. While their records were initially turned down
by country stations as too rock and by rock stations as
too country, the advent of progressive FM radio even-
tually made Poco a hit act with younger fans and con-
temporary college-age buyers—exactly the same au-
dience that has been lost to country music at the mo-
ment.

But how do you break through restrictive and es-
tablished country formats to incorporate country-rock
music? Messina suggests two possible ways: First, he
says, stations who are “at the bottom of the totem
pole in their markets” could champion this new coun-
try, creating genuine excitement that would cause
people to tune in for music they aren’t hearing any-
where else. Second, packaging three or four progres-
sive country acts together nationally could create a
groundswell of interest.

“I really think there is a movement brewing, and it
feels like what we all remember from the '60s,” Messi-
na says enthusiastically. “Packaging several acts on a
tour ought to create enough shock waves just in press
and ticket sales alone. Then stations across the coun-
try who are struggling to compete with the leaders in
their market could look at this music and decide
whether it might not be a great way to grab an entire
new audience.

“They’d be appealing to all the fans who aren’t into
straight commercial country but certainly aren’t into
urban contemporary. They're record buyers without
the records to buy.”

Messina was in Nashville to meet local songwriters,
and to talk about a country act, Milton Kelly, whom
he’s producing. More than that, however, he says he
wanted to scout for himself the new scene he’s been
hearing about here. He came away convinced: Messi-
na is co-writing with David Loggins and hopes to re-
turn to cut tracks for his upcoming Warner Bros. al-
bum.

“The heart of what is exciting about progressive
country is in Nashville, and it’s beating strong,” says
Messina. “I know it’s inspired me to want to help con-
tribute to it.”

THE NASHVILLE MUSIC SCENE continues to
spawn artists who combine elements of country with
other influences. Buoyed by the national success of
Jason & the Scorchers and also by Lone Justice (two
bands combining country with rock’n’roll), these acts
seek to make their marks.

One is handsome, Louisiana-bred Will Rambeaux,
whose self-released single, “Jenny Drives A Mus-
tang,” was produced by Jerry Crutchfield and son
Marty (the drummer in Rambeaux’s energetic Delta
Hurricanes) and is getting airplay on WKDF, the cit-
y’s top AOR FM station. Rambeaux says his sound
meshes what today’s younger audiences want in coun-
try: “The rock they heard in high school combined
with Lefty Frizzell.”
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“I had to reach maturity before | gained
the confidence that has allowed me to
open up to new goals.

So far, the forties have been the best
time of my life. | feel better, ’'m singing bet-
ter, and people even say ! look better.”

Tammy Wynette, ‘‘Sometimes When
We Touch’ (FE 39971). The album that
includes the chart topper duet with Mark
Gray, ‘‘Sometimes When We Touch” /

—'l"

and the brand new single *‘You Can Lead
A Heart To Love (But You Can’t Make It
Fall)’. !



www.americanradiohistory.com

ountry

Television Review

‘Hayride’ Tribute is Flavorful, Graceful

“Cradle Of The Stars: The Story
Of The Lousiana Hayride.” Pro-
duced by Lousiana Public Broad-
casting, 60 minutes, airing on PBS
stations May 26 and afterward ac-
cording to local scheduling.

That country music has been en-
riched by the artistry of Webb
Pierce, Faron Young, Slim Whit-
man, Jim Reeves and Elvis Pres-
ley—among countless others—can
be credited largely to the nourish-
ing presence of the Louisiana Hay-
ride. Always a poor cousin to the
older and more famous Grand Ole
Opry, the Hayride still managed to

FOR WEEK ENDING JUNE 15, 1985
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make its own brilliant mark.

The account of the founding and
development of this singularly ven-
turesome radio show has been deft-
ly assembled in a PBS documentary
just released for broadcast. Produc-
er/editor Rick Smith and producer/
writer Carole Adornetto Leslie have
done a masterful job of combining
flavor with data—neither sentimen-
talizing the former nor depreciating
the latter, as is so often the case in
tributes like this. It’s the kind of
program that one can watch again
and again.

In securing the services of Hank

Williams Jr. as narrator, the produc-
ers not only scored a promotional
coup but also focused on the Hay-
ride’s first superstar, Hank Wil-
liams, the original.

Besides the supremely palatable ’

history lesson the show offers, it
also contains some marvelously hu-
man vignettes: Faron Young’s can-
did assessment of Hank Williams'
influence (‘““He opened up a lot of
doors for us—of course, he closed a
lot for us later on”’); Goldie Hill’s
account of how Webb Pierce almost
arbitrarily brought her to stardom;
Johnny Bailes’ remembrance of a

road life so ill paid that his troupe
once had to coast downhill to a date
for lack of gas; an old-timer’s de-
scription of the rise of rock’n’roll
(“It took over—like a disease”);
and Slim Whitman's story of how an
entire style grew from an instru-
mental “mistake.”

Except for one instance in which
an announcer being interviewed
places the Old Dominion Barn
Dance in Wheeling, W. Va,, instead
of Richmond, Va., the piece seems
free of errors.

A great plus for the show is its
willingness to feature remarks
from people behind the scenes in-
stead of an easy reliance on star in-
terviews. The editing and the writ-
ing are equally graceful.

Especially moving is Country

Johnny Mathis’ closing anther
“Let Me Go Back One More Time
By the time he sings it over the ro
ing credits, even the viewer is like
to be a captive of nostalgia.
EDWARD MORR

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OO
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Q ~
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Action!
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John Anderson’s

new album is winning friends from
Tokyo to Tulsa, from Muskogee to
Mt. Kilimanjaro. Tokyo, Oklahoma is
the best yet from the rising son of
country music.

S ¢ X O ~o

-

John Anderson
Tokyo, Oklahoma

1/4-25211
Featuring
The Hit Single
““It’s All Over Now’’

7-29002

> T OTLTPTY XO

Produced by John Anderson, Lou Bradley
and by Jim Ed Norman for JEN Produc-
tions, Inc. - On Warner Bros. Records
and Cassettes » © 1985 Warner Bros.
Records Inc.
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@ 5 8 13 NOBODY WANTS TO BE ALONE & CRYSTAL GAYLE @ 63 74 3 IF YOU BREAK MY HEART THE KENDALLS
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35 40 6 SAVE THE LAST CHANCE JOHNNY LEE 79 55 57 6 WOMEN IN LOVE BILL MEDLEY
B.LOGAN, R.MCCOLLISTER (W.ALDRIDGE. R.BYRNE) WARNER BROS. 7-29021 M.WRIGHT (B.MCDILL) RCA 14081
36 45 5 SHE'’S SINGLE AGAIN @ JANIE FRICKE 80 62 1% 15 YOU'RE GOING OUT OF MY MIND T.G. SHEPPARD
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32 22 14 12 WHITE LINE EMMYLOU HARRIS 82 65 \ 18 [ 17 WARNING SIGN EDDIE RABBITT
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T
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40 2 10 18 N,WI?S(())N (S.EDAVIS. D.MORGAN) EPI'\CA:!CAC-g.Aél# 90 87 63 18 E&hkﬁh%"(c.cmuc, K.STEGALL. JMCBRIDE) KE[T’E-‘P%EE%‘? 7L7[i
54 — 2 LOVE IS ALIVE & THE JUDDS 91 NEW’ CALIFORNIA SLEEPING LOY BLANTON
B.MAHER (K.M,ROBBINS) RCA/CURB 14093/RCA JALLEN (O.KIRBY, C.PUTNAM) SOUNDWAVES 4570/NSD
19 55 5 HE BURNS ME UP LANE BRODY 92 83 54 21 DON'T CALL IT LOVE DOLLY PARTON
H.SHEDD (B.SPRINGFIELD) EMI-AMERICA 8266 D.MALLOY {D.PITCHFORD, T.SNOW) RCA 13987
51 58 4 CAROLINA IN THE PINES MICHAEL MARTIN MURPHEY 93 85 72 13 I'VE BEEN HAD BY LOVE BEFORE JUDY RODMAN
J.E.NORMAN (M.MURPHEY) EMI-AMERICA 8265 T.WEST (T.DAMPHIER) MTM 72050/CAPITOL
Y} 32 22 17 SOMETIMES WHEN WE TOUCH MARK GRAY & TAMMY WYNETTE 94 93 84 12 A FEW GOOD MEN TERRI GIBBS
S.BUCKINGHAM (D.HILL, B.MANN) COLUMBIA 38-04782 S.BUCKINGHAM (K.BELL, M.BUCKINS) WARNER BROS, 7-29056
52 68 3 | DON'T KNOW WHY YOU DON'T WANT ME ROSANNE CASH 95 91 82 22 TIME DON'T RUN OUT ON ME & ANNE MURRAY
D.MALLOY (R.CASH, R.CROWELL) COLUMBIA 38-04809 J.E.NORMAN (C.KING. G.GOFFIN) CAPITOL 5436
a6 47 51 7 WHEN YOU GET A LITTLE LONELY NICOLETTE LARSON 9 88 81 20 THE COWBOY RIDES AWAY GEORGE STRAIT
E.GORDY.JR.. T.BROWN (N.LARSON. J.LEQ, W.WALDMAN) MCA 52571 J.BOWEN, G.STRAIT (S.THROCKMORTON, C.KELLY) MCA 52526
53 59 4 | NEVER MADE LOVE (TILL | MADE IT WITH YOU) MAC DAVIS 97 9% . 2 NEW TRADITION BOBBY G. RICE
J.BOWEN (B.MCDILL) MCA 52573 G.KENNEDY (S.CHIASSON) DOOR KNOB 85-230
58 67 3 | WANT EVERYONE TO CRY RESTLESS HEART 98 86 80 4 STRAIGHT LACED LADY TRACY LYNDEN
T.DUBOIS, S.HENDRICKS (W.NEWTON, M.NOBLE) RCA 14086 R.C.BANNON (R.C.BANNON, K MCGREGOR) RCA 14059
64 2 MODERN DAY ROMANCE NITTY GRITTY DIRT BAND 99 89 70 14 IT'S YOUR REPUTATION TALKIN’ KATHY MATTEA
- M.MORGAN, P.WORLEY (K.BROOKS. D.TYLER) WARNER BROS. 7-29027 A.REYNOLDS (M.JOHNSON. H.SHANNON) MERCURY 880-595-7/POLYGRAM
50 39 16 17 IN A NEW YORK MINUTE RONNIE MCDOWELL 100 98 97 27 SEVEN SPANISH ANGELS & RAY CHARLES WITH WILLIE NELSON
B.KILLEN (M.GARVIN, CWATERS, T.SHAPIRO) EPIC FE-39954 B.SHERRILL (T.SEALS, E.SETSER) COLUMBIA 38-04715
O Products with the greatest airplay and sales gains this week, ® Video chip availability. ® Recording Industry Assn. O’ America (RIAA) seal for sales of one million units. A RIAA seal for sales of two million units.
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OR WEEK ENDING JUNE 15, 1985

A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart.

COUNTRY SINGLES

BY LABEL

> z A ranking of distributing labels
[+ 4 A A
X =Z by their number of titles
«‘;’r 'g’r SALES % 5 é.:; &‘& AIRPLAY = g on the Hot Country Singles chart.
/& = o=
£/S 3a L/&E ofs LABEL NO. OF TITLES
INWASIVA (1113 ARTIST |5 & AN o ON CHART
€I
1 2 COUNTRY BOY RICKY SKAGGS 1 1 2 COUNTRY BOY RICKY SKAGGS 1 RCRAC(AI é) 5D 19
/Cur
2 | 3 | LITTLE THINGS THE OAK RIDGE BOYS | 2 2 | 3 | LITTLE THINGS THE OAK RIDGE BOYS | 2 MCA (14) 17
3 4 SHE KEEPS THE HOME FIRES BURNING RONNIE MILSAP 3 3 5 SHE KEEPS THE HOME FIRES BURNING RONNIE MILSAP 3 “PACA/'CW(bl)(Z)
ermian
4 5 NOBODY WANTS TO BE ALONE CRYSTAL GAYLE 4 4 6 NOBODY WANTS TO BE ALONE CRYSTAL GAYLE 4 WARNER BROS. (13) 16
5 7 SHE'S A MIRACLE EXILE 5 5 8 SHE'S A MIRACLE EXILE 5 Warner/Curb (3)
11
6 | 9 | FORGIVING YOU WAS EASY WILLIE NELSON | 6 6 | 7 | LETIT ROLL (LET IT ROCK) MEL MCDANIEL | 7 SSILCU("S)B'A o
7 8 MY OLD YELLOW CAR DAN SEALS 9 7 9 FORGIVING YOU WAS EASY WILLIE NELSON 6 Full Moon/Epic (1)
8 6 | LETIT ROLL (LET IT ROCK) MEL MCDANIEL | 7 8 | 10 | DIXIE ROAD LEE GREENWOOD | 8 CACZ:ESOLI /(gl)"b & 8
9 | 11 | DIXIE ROAD LEE GREENWOOD | 8 9 | 11 | HELLO MARY LOU THE STATLER BROTHERS { 10 MTM (2)
10 | 12 | HELLO MARY LOU THE STATLER BROTHERS | 10 10 | 12 | MY OLD YELLOW CAR DAN SEALS | 9 PO&Z%EWG) 8
r r
11 15 HEART TROUBLE STEVE WARINER 11 1 1 NATURAL HIGH MERLE HAGGARD 14 Compleat (2)
12 | 13 | MAYBE MY BABY LOUISE MANDRELL | 12 12 | 13 | HEART TROUBLE STEVE WARINER | 11 ENB?'\QER(IIC)A (3 4
iberty
13 17 OPERATOR,OPERATOR EDDY RAVEN 13 13 14 MAYBE MY BABY LOUISE MANDRELL 12 ATLANTIC 1
14 19 LOVE DON'T CARE EARL THOMAS CONLEY 15 14 15 OPERATOR,OPERATOR EDDY RAVEN 13 Atlantic/America (1)
DOOR KNOB 1
15 1 NATURAL HIGH MERLE HAGGARD 14 15 16 LOVE DON'T CARE EARL THOMAS CONLEY 15 EVERGREEN 1
16 20 IT'S A SHORT WALK FROM HEAVEN TO HELL  JOHN SCHNEIDER 16 16 17 OLD HIPPY THE BELLAMY BROTHERS 17 LUV 1
17 23 I'M FOR LOVE HANK WILLIAMS, JR. 18 17 20 40 HOUR WEEK (FOR A LIVIN') ALABAMA 19 NSSD 5 o 1
oundwaves
18 10 DON'T CALL HIM A COWBOY CONWAY TWITTY 20 18 19 IT'S A SHORT WALK FROM HEAVEN TO HELL  JOHN SCHNEIDER 16 STEP ONE 1
13 | 26 | OLD HIPPY THE BELLAMY BROTHERS | 17 19 | 24 | I'M FOR LOVE HANK WILLIAMS, JR. | 18 WHITE GOLD 1
20 25 SIZE SEVEN ROUND (MADE OF GOLD) G.JONES/L.J.DALTON 21 20 25 LASSO THE MOON GARY MORRIS 23 .
21 16 FALLIN' IN LOVE SYLVIA 26 21 26 IT AIN'T GONNA WORRY MY MIND R.CHARLES/M.GILLEY 22
22 18 THERE'S NO LOVE IN TENNESSEE BARBARA MANDRELL 31 22 30 HIGHWAYMAN JENNINGS, NELSON, CASH, KRISTOFFERSON 24
23 22 RADIO HEART CHARLY MCCLAIN 40 23 4 DON'T CALL HIM A COWBOY CONWAY TWITTY 20
24 — IT AIN'T GONNA WORRY MY MIND R.CHARLES/M.GILLEY 22 24 27 SIZE SEVEN ROUND (MADE OF GOLD) G.JONES/L.J.DALTON 21
25 30 40 HOUR WEEK (FOR A LIVIN’) ALABAMA 19 25 29 IT'S ALL -OVER NOW JOHN ANDERSON 25
26 21 WHITE LINE EMMYLOU HARRIS 32 26 — REAL LOVE DOLLY PARTON (DUET WITH KENNY ROGERS) 27
27 14 WHEN GIVIN’ UP WAS EASY -ED BRUCE 39 27 — | DON'T THINK I'M READY FOR YOU ANNE MURRAY 28
28 24 DOWN ON THE FARM CHARLEY PRIDE 34 28 — SAVE THE LAST CHANCE JOHNNY LEE 29
29 — HIGHWAYMAN JENNINGS, NELSON, CASH, KRISTOFFERSON 24 29 — SHE'S SINGLE AGAIN JANIE FRICKE 30
30 — IT'S ALL OVER NOW JOHN ANDERSON 25 30 — DIM LIGHTS, THICK SMOKE (AND LOUD MUSIC) V. GOSDIN 33
Copyright 1985, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
hotocopying, recording, or otherwise, without the prior written permission of the publisher.
COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
\-Z (LISTED BY TITLE)
TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.
19 40 HOUR WEEK (FOR A LIVIN') 76 A GOOD LOVE DIED TONIGHT (Arc, BMI) ASCAP) 84 WHO'S THE BLOND STRANGER
(Music Corp. of America, BMI/MCA/Leeds, (Blackwood, BMI/Shobi, BMI) 2 LITTLE THINGS § SHE'S A MIRACLE (Coral Reefer, BMI/Coconutiey, ASCAP/Warner-
ASCAP/Patchwork, ASCAP/Don Schlitz, ASCAP) 65 HAVE | GOT A DEAL FOR YOU (Reynsong, BMI) (Pacific Island, BMI/Tree, BMI) Tamerlane, BMI/Blue Sky Writer, BM})
63 ANY TIME (Songmedia, BMI/Friday Night, BMI) 38 (LOVE ALWAYS) LETTER TO HOME 85 (SHE'S GOT A HOLD OF ME WHERE IT HURTS) SHE 79 WOMEN IN LOVE
(Rightsong, BMI) 42 HE BURNS ME UP (Latter End, BMI) WON'T LET 60 (Hall-Clement, BMI)
§1 A BAR WITH NO BEER (Unichappell, BMI) 15 LOVE DON'T CARE (Lyn Pen, BMI/Mercey Brothers, PRO) 52 WORKING MAN
(Hallnote, BMI) 11 HEART TROUBLE (Biue Moon, ASCAP/April, ASCAP/Labor Of Love, BMI) 30 SHE'S SINGLE AGAIN (Tapadero, BMI)
90 CALIFORNIA (Irving, BMI/Silverline, BMI) 41 LOVE IS ALIVE (Blackwood, BM1/April, ASCAP/New and Used, 78 YOU CAN ALWAYS SAY GOODBYE IN THE MORNING
(April, ASCAP/Biackwood, BMI/Stegall, BMI) 10 HELLO MARY LOU (frving, BMI) ASCAP) (Bright Sky, ASCAP)
91 CALIFORNIA SLEEPING (Uni II, BM1/Six C BMI/C 62 LOVE IS WHAT WE MAKE IT 21 SIZE SEVEN ROUND (MADE OF GOLD) 77 YOU CAN'T MEASURE MY LOVE
(Cross Keys, ASCAP/Tree, BMI) BMI) mCA (Blackwood, BMI/Magic Castie, BMI) (Taylor And Watts, BMI/Aigee, BMI) (Littiefoot, BMI/Nekkid, BMI)
43 CAROLINA IN THE PINES 24 HIGHWAYMAN 81 MAKE-UP AND FADED BLUE JEANS 66 SOMEBODY SHOULD LEAVE 61 YOU CAN'T RUN AWAY FROM YOUR HEART
(Mystery, BM1) {White Oak, ASCAP) (Shade Tree, BMI) (Tree, BMI/Choskee Bottom, ASCAP/Cross Keys, (Screen Gems-EMI, BMI/Moon & Stars, BMI/Berger
1 COUNTRY BOY 45 1 DON'T KNOW WHY YOU DON'T WANT ME 12 MAYBE MY BABY ASCAP) Bits, ASCAP)
(Ackee, ASCAP) (Chelcait, BMi/Atlantic, BMI/Coolwell, ASCAP/Granite, (Safespace, BMI/E.C.B., BMI/Warner-Tamerlane, BMI) 64 SOMEONE'S GONNA LOVE ME TONIGHT 56 YOU DONE ME WRONG
96 THE COWBOY RIDES AWAY ASCAP) 43 MODERN DAY ROMANCE (That's What She Said, BMI/Making Betts, BMI) (Cedarwood, BMI/Fort Knox, BMI)
(Cross Keys, ASCAP/Tightlist, ASCAP) 28 1 DON'T THINK I'M READY FOR YOU (Golden Bridge, ASCAP/Mota, ASCAP) 44 SOMETIMES WHEN WE TOUCH 80  YOU'RE GOING OUT OF MY MIND
33 DIM LIGHTS, THICK SMOKE (AND LOUD LOUD (Happy Trails, BMI/Music Corp. of America, BMI) 9 MY OLD YELLOW CAR (Welbeck, ASCAP/ATV, BMI/Mann & Weil, BMI) (CBS-U, ASCAP/Ides Of March, ASCAP)
MUSIC) 47 | NEVER MADE LOVE (TILL | MADE IT WITH YOU) (Deb Dave, BMI/Briar Patch, BMI) 70 STEP THAT STEP
(Comet, BMI) (Hall.Clement, BMI) 14 NATURAL HIGH (Gid, ASCAP)
8 DIXIE ROAD 48 | WANT EVERYDNE TD CRY (Mount Shasta, BMI) 98  STRAIGHT LACED LADY
(Southern Soul, BMI/Window, BMI) (Warner-Tameriane, BMI/Writers House, BMI/WB, 97 NEW TRADITION (Warner-Tamerlane, BMI/Three Ships, BM1)
55  DIXIE TRAIN ASCAP/Bob Montgomery, ASCAP) (Chip 'n’ Dale, ASCAP) 86 (THAT'S WHAT YOU DO) WHEN YOU'RE IN LOVE
(CBS, BMI/Latter End, BM!/Bright Sky, ASCAP) 67 IF IT AIN'T LOVE (LET'S LEAVE IT ALONE) 4 NOBODY WANTS TO BE ALONE (Hall-Clement, BMI)
20 DON'T CALL HIM A COWBOY (Acuff-Rose, BMI) (Almo, ASCAP/Prince Street, ASCAP/Irving, 31 THERE'S NO LOVE IN TENNESSEE
(Southern Nights, ASCAP) 68 IF IT WAS ANY BETTER (I COULDN'T STAND IT) BMI/Eaglewood, BMI) (Tom Collins, BMI/Tapadero, BMI)
92 DON'T CALL IT LOVE (Tapadero, BMI/Lynn Shawn, BMI) 17 OLD HIPPY 88 THERE'S NO WAY
(Pz2azz, BMI/Snow, BM1) CPP 54 IF YOU BREAK MY HEART (Beltamy Bros., ASCAP) (Alabama Band, ASCAP)
59 DON'T CRY DARLIN' (Cross Keys, ASCAP/Tree, BMI/0'Lyric, BMI) 72 ONE BIG FAMILY 95 TIME DON'T RUN OUT ON ME
(Dean Dillon, BMI/Larry Butler, BMI) 18 I'M FOR LOVE (Heart Of Nashville Foundation, ASCAP/BMI) (Screen Gerns-EMI, BMI/Elorac, ASCAP)
74 DON'T MAKE ME WAIT ON THE MOON (Bocephus, BMI) 13 OPERATOR, OPERATOR 35 TO BE LOVERS
(April, ASCAP) 50 IN A NEW YORK MINUTE (Goldline, ASCAP/Granite, ASCAP) (Acuff-Rose, BM!/Marledge, ASCAP)
34 DOWN ON THE FARM (Tree, BMI/O'Lyric, BMI) 83 PIECE OF MY HEART 87 TRUE LOVE
(Make Believus, ASCAP/WB, ASCAP/Two Sons, 2 IT AIN'T GONNA WORRY MY MIND (WEB 1V, BMI) (Benefit, BMI)
ASCAP/Warner-Tamerlane, BMI) (April, ASCAP/Lionhearted, ASCAP) 71 PLAYING FOR KEEPS 58 USED TO BLUE
26 FALLIN' IN LOVE 73 ITLL BE LOVE BY MORNING (Blackwood, BMI/0'Lyric, BMI/Tree, BM{) (Montage, BMI/Captain Crystal, BMI) SHEET MUSIC AGENTS
(April, ASCAP/Random Note, ASCAP/Welbeck, (Allen Frizzell, BMI/Ski Slope, BMI) 75 PRETTY LADY 82 WARNING SIGN i for pi | sheet .
ASCAP/Blue Quill, ASCAP) 16 IT'S A SHORT WALK FROM HEAVEN TO HELL (April, ASCAP/Keith Stegall, ASCAP) (Deb Dave, BMI/Briar Patch, BMI) "en‘ds‘e" or piano/ "°°‘t’ st o s
94 A FEW GOOD MEN (Hall-Clement, BMI) 40 RADIO HEART 57 WE KNOW BETTER NOW BRulmaylnotieRressn BT ORZS
(Hall-Clement, BMI) 25 TS ALL OVER NOW (Tapadero, BMI/Tom Collins, BM1) (Collins Court, ASCAP/Tom Collins, BMI} ABP April Blackwood CPP Columbia Pictures
37 THE FIREMAN (Abkco, BMI) 21 REAL LOVE 60 WE WORK ALM Almo HAN Hansen
(Tree, BMI) 53 IT'S JUST ANOTHER HEARTACHE (Deb Dave, BMI/Mallven, ASCAP/Cotton Patch, (Lionsmate, ASCAP/Fishin’ Fool, BMI/Deb Dave, BMI) BM Belwin Mils HL Hal Leonard
35 FOOLED AROUND AND FELL IN LOVE (Vogue, BMI/Dejamus, ASCAP) ASCAP) 39 WHEN GIVIN' UP WAS EASY 83 Big Th MM hva 0
(Crabshaw, ASCAP) 93 IT'S YOUR REPUTATION TALKIN' 23 SAVE THE LAST CHANCE (Cavesson, ASCAP) (Enree n Mogu
6 FORGIVING YOU WAS EASY (Welbeck, ASCAP/Terrace, ASCAP) (Rick Hall, ASCAP/Terry Wood Ford, ASCAP) 46 WHEN YOU GET A LITTLE LONELY BP Bradiey MCA MCA
(Willie Nelson, BMI) 93 I'VE BEEN HAD BY LOVE BEFORE 100 SEVEN SPANISH ANGELS (Nick-Ov-Time, ASCAP/Screen Gems-EMI, BMI/Moon CHA Chappell PSP Peer Southern
39 GIRLS NIGHT OUT (Coal Miners, BMI) (Warner-Tamerlane, BMt/WB, ASCAP/Two Sons, _And Stars, ASCAP/WB-Elektra-Asylum, BMI/Mopage, CLM Cherry Lane PLY Plymouth
(Welbeck, ASCAP/Biue Quill, ASCAP) 23 LASSO THE MOON ASCAP) BMI) CPl Cimino WBM Warner Bros.
59 6O DOWN EASY (Ension, BMI) 3 SHE KEEPS THE HOME FIRES BURNING 32 WHITE LINE @

(lrving, BMI/Danor, BMI)

LET IT ROLL (LET IT ROCK)

(Tom Collins, BMI/Collins Court, ASCAP/Lodge Hall,

(Emmylou, ASCAP/trving, BMI)
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RECORD CROWD SEEN FOR FAN FAIR

(Continued from page 46)

MCA Records Show (7:30-9:30
p.m.). Ray Stevens, the Bellamy
Brothers, John Schneider, Nicolette
Larson and George Strait.

Music Country Radio Network’s
Second Annual Superstar Spectac-
ular (Grand Ole Opry House, 11
p.m.-3 a.m., separate tickets re-
quired). Gary Morris, Lee Green-
wood, Vern Gosdin, the Forester
Sisters, Charley Pride, Dan Seals,
Marie Osmond, the Osmond Broth-
ers, Boxcar Willie, Becky Hobbs,
Jim Glaser, Johnny Russell, John
McEuen and others.

THURSDAY

Capitol/EMI America Records
Show (10 a.m.-noon). Tom Wopat,
Lane Brody, Dan Seals, Marie Os-
mond, Mel McDaniel and Sawyer
Brown.

Parade of Stars (2:30-4:30 p.m.).
Glen Campbell, Tom Grant, Freddie
Hart, Margo Smith and Dottie
West.

CBS/Epic Records Show (7:30-
9:30 p.m.) Exile, Charly McClain,
T.G. Sheppard, Janie Fricke and
Larry Gatlin & the Gatlin Brothers.

Music Country Radio Network’s
Country Music Legends Show

(Grand Ole Opry House, 11 p.m.-3
a.m., separate tickets required).
Jack Greene, the Osborne Brothers,
Webb Pierce, Jeannie Pruett, Jean
Shepard, Jim Ed Brown & the
Browns, Freddie Hart, Little Jimmy
Dickens, Pee Wee King, Ferlin Hus-
key, Leroy Van Dyke, Charlie Walk-
er, Redd Stewart, George Hamilton
1V, Jan Howard, Van Williams and
Joe Bob Barnhill & the Music Coun-
try All Star Band.

FRIDAY
Songwriters’ Show (10 a.m.-
noon). Performers not yet an-

nounced.

Cajun Show (24 p.m.). Jimmy C.
Newman & Cajun Country, Gib
Guilbeau and David Pettijean.

International Fan Club Organi-
zation (IFCO) Show (starts at 8
p.m., separate tickets required). Lo-
retta Lynn, Gary Morris, Charley
Pride, Freddy Weller, Razzy Bailey,
Ronny Robbins, Connie Smith, Judy
Rodman, Michael Martin Murphey,
Darrell Clanton and others.

SUNDAY
Sunday Mornin’ Country
(Grand Ole Opry House, 10 a.m.).

Lulu Roman, Connie Smith, Tamm:
Wynette, Dallas Frazier, Georg:
Hamilton IV, Billy Walker and oth
ers.

Grand Masters Fiddling Cham
pionship (Opryland, 10:30 a.m.-(
p.m.). Roy Acuff, Grandpa Jones
Ramona Jones, the Whites, Porte
Wagoner, Larry McNeely & South
ern Manor and others.

Additional information is avail
able from the Country Music Assn
at (615) 244-2840 and the Grand Ol
Opry public relations office at (615
889-7502.

Billboard.
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DE, D.C., MD, NJ, NY Metro, PA, WV

WCAO Baltimore, MD
WRKZ Hershey, PA
WHN New York City, NY

FL, GA, NC, SC, East TN, VA

WJAZ Albany, GA
WWNC Asheville, NC
WPLO Atlanta, GA
WGUS Augusta, GA
WXBQ Bristol, VA

WEZL Charleston, SC
WSOC-FM Charlotte, NC

WGEE Green Bay, Wi
WFMS
WIRE
WITL Lansing, MI
WAMZ Louisville, KY

Indianapolis, IN
Indianapolis, IN

IA, KS, MN, MO, NE, ND, OK, SD

KHAK Cedar Rapids, IA
KSO Des Moines, |A
KLXL Dubuque, IA
KFGO Fargo, ND
KWMT Fort Dodge, 1A
KFKF Kansas City, MO
WDAF Kansas City, MO

KSSN Little Rock, AR
KLLL Lubbock, TX
WMC-AM Memphis, TN
WOKK Meridian, MS
WKSJ-FM Mobile, AL

WXTU Philadelphia, PA WTSO Madison, WI KNOE Monroe, LA
WMZQ Washington, DC WMIL  Milwaukee, Wi WLWI Montgomery, AL
WPKX Washington, DC WXCL Peoria, IL WSM-AM Nashville, TN
WWVA  Wheeling, WV WKKN  Rockford, IL WNOE New Orleans, LA
KYXX -Odessa, TX
WPMO Pascagoula, MS
REGION 3 REG o KBUC San Antonio, TX
KKYX San Antonio, TX

KRMD Shreveport, LA
KWKH Shreveport, LA
WACO Waco, TX
KLUR-FM Wichita Falls, TX

REGION 7

AZ, Southern CA, CO, HI, Southern NV,

NM, UT

Kemp Mill Beltsville, MD
Mobile One-Stop  Pittsburgh, PA
Musical Sales Baltimore, MD

REGION 3

FL, GA,NC, SC, East TN, VA

Bibb One Stop Charlotte, NC
Dean's Record One Stop Richmond, VA
Lieberman Norcross, GA

One-Stop Records Atlanta, GA
Peaches Clearwater, FL *

Peaches West Paim Beach, FL
Record Bar Atlanta, GA

Record Bar Columbus, GA

Ripete Records Fayetteville, NC
Sounds Familiar Columbia, SC
Southern Music Orlando, FL
Tucker's Record Shop Knoxville, TN

Wax Works Owensboro, KY

REGION S

1A, KS, MN, MO, NE, ND, OK, SD

Lieberman Kansas City, MO
Lieberman Minneapolis, MN
Musical Sales Minneapolis, MN
Phil's One Stop Oklahoma City, OK
Uptown Records St. Louis, MO

Né(')I'IEgNEQL NeTIONAL
REPORTER NEW TOTAL 64 REPORTERS NUMBER
ADDS ON REPORTING

REBA MCENTIRE HAVE | GOT ADEAL FOR YOU mca 43 43 GARY MORRIS LASSO THE MOON  WARNER BROS. 28
THE JUDDS LOVE IS ALIVE Rca/curs 33 99 W.JENNINGS, W.NELSON, J.CASH, K.KRISTOFFERSON HIGHWAYMAN 26
NITTY GRITTY DIRT BAND MODERN DAY ROMANCE  WARNER BROS. 30 78 JOHN ANDERSON IT'S ALL OVER NOW  WARNER BROS. 22
SAWYER BROWN USED TO BLUE camTOL/CURB 27 66 R.CHARLES /M.GILLEY IT AIN'T GONNA WORRY MY MIND coLumsia 14
LACYJ.DALTON YOUCAN'TRUNAWAYFROMYOURHEART coLumBia 26 53 VERN GOSDIN DIM LIGHTS, THICK SMOKE  compLEAT 12
REGION 1 REGION 4 REGION 6 REGION 1 REGION 4 REGION 6
CT, MA, ME, NY State, RI, VT IL, IN, KY, MI, OH, WI AL, AR, LA, MS, West TN, TX CT, MA, ME, NY State, RI, VT IL, IN, KY,-MI, OH, Wi AL, AR, LA, MS, West TN, TX
WGNA Albany, NY WSLR Akron, OH KEAN-AM/FM Abilene, TX Peter's One Stop Norwood, MA Ambat/Record Theater Cincinnati, OH ABC One Stop San Antonio, TX
WBOS Boston, MA WYNE Appleton, Wi KMML Amarillo, TX Record Town Latham, NY Arc Distributing  Cincinnati, OH Camelot Austin, TX
WYRK Butfalo, NY WUSN Chicago, IL KASE Austin, TX Arrow Dist Solon, OH Central South One-Stop Nashville, TN
WOKQ Dover, NH WUBE Cincinnati, OH WYNK Baton Rouge, LA N Gemini One-Stop Clevetand, OH E&R One Stop  San Antonio, TX
WPOR-FM  Portland, ME WGAR-FM Cleveland, OH WZZK Birmingham, AL REGIO Martin & Snyder Dearborn, M Handleman Co. Little Rock, AR
WHIM Providence, R WMNI  Columbus, OH KOUL Corpus Christi, TX . National Record Mart  Akron, OH Lieberman Dallas, TX
WSEN-FM Syracuse, NY WONE Dayton, OH WTVY Dothan, AL . DE.D.C., MD, NJ, NY Metro, PA, WV National Record Mart  St. Clairsville, Music City One-Stop Nashville, TN

WCXI-AM/FM  Detroit, M| KHEY El Paso, TX ? OH X Poplar Tunes Memphis, TN

WWWW  Detroit, M KPLX Fort Worth, TX $ALC Records Pittsburgh, PA Radio Doctors Milwaukee, Wi Record Bar Baton Rouge, LA
RE G WAXX-FM an Claire, Wi KIKK-FM  Houston, TX Elkins One Stop Charleston, WV Singer One Stop  Chicago, IL Record Bar New Orleans, LA

WROZ Evansville, IN KILT Houston, TX JEK. Enterprises Baltimore, MD Sounds Unlimited Niles, IL Record Service Houston, TX

Sound Warehouse Metarie, LA
Southwest Distributing Houston, TX
Top Ten Records Dallas, TX
Western Merch. One Stop Dallas, TX

REGION 7
AZ, Southern CA, CO, HI, Southern NV,

3

Charts Records & Tapes Phoenix, AZ
KSG Layton, UT

Mountain Coin Denver, CO

Music Operators Fullerton, CA

Pro One Stop Tempe, AZ

Smash Record Dist Phoenix, AZ
Tower EiCajon, CA

Tower ElToro, CA

Tower Las Vegas, NV

. WDOD Chattanooga, TN KEBC Oklahoma City, OK
WUSY Chattanoo:a, ™ WOW Omaha, NE REGION 8
WCOS Columbia, SC KTTS Springfield, MO KRST Albuquerque, NM AK, Northern CA, iD, MT, Northern NV,
WGTO Cypress Springs, FL KUSA  St. Louis, MO KUZZ Bakersfield, CA . OR, WA, WY
WFNC  Fayettville, NC WIL-FM  St. Louis, MO KSSS Colorado Spring, CO
WESC Greenville, SC KTPK  Topeka, KS KBRQ-AM/FM Denver, CO American Stereo Eugene, OR
WCRJ Jacksonville, FL KVOO Tulsa, OK KLZ Denver, CO Major Dist, Seattle, WA
WIVK  Knoxville, TN KFDI  Witchita, KS KYGO Denver, CO Sea Port 1-Stop Portland, OR
WWOD Lynchburg, VA KVEG Las Vegas, NV Tower Fresno, CA
WCMS Norfold, VA KIKF Orange, CA
WHOO Orlando, FL KNIX-FM Phoenix, AZ
WWKA Orlando, FL KSOP Salt Lake City, UT
WPAP Panama City, FL KSON-AM San Diego, CA
WKIX Raleigh, NC KCUB Tucson, AZ
WRNL Richmond, VA
WSLC Roanoke, VA
WQYK St. Petersburg, FL
WI%K West Palm Beach, FL lgﬁoﬁel noCl”D§T —
j - . r , 1D, MT, r o
WTQR Winston-Salem, NC . OR, WA, WY
.
KGHL Billings, MT
KGEM Boise, ID
KuGH Gugonk A weekly national indicator of
gene, OR . " " .
KMAK Fresno, CA “breakout” singles, L.e., those with
KMIX Modesto, CA significant future sales potential based
L KNEW Oakland, CA on initial market reaction. Thess )
A weekly national indicator of the five KUPL-AM/FM Portland, OR records are not yet on the top 30 lists
most added records on the radio KWJJ Portland, OR of the retailers and one-stops reporting
stations reporting to Billboard's KOLO Reno, NV to Biltboard’s Hot Country Singles
Hot Country Singles chart. The stations KRAK Sacramento, CA chart. The outlets in each region
in each region represant the entire KGAY Salem, OR represent the entire panel in that
panel in that region, not just these KMPS _Seattle, WA region, nat just those which are
which have added the records isted. KGA Spokane, WA reporting the records listed.
KRPM Tacoma, WA
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(ey Showcase. Suzanne Veda, third from right, receives visitors following her
ecent show at the Bottom Line in New York. From left are Ron Fierstein,
/ega’s co-manager; Michael Leon, A&M'’s vice president of East Coast
yperations; Nancy Jeffries, the label's director of East Coast a&r; Gil Friesen,
abel president; Vega; Steve Addabbo, co-manager; and Jerry Moss, A&M’s
shairman of the board. (Photo: John Bellissimo)

Agency Sending Big Names on the Road

TRIAD BRAGES FOR BUSY SUMMER

BY PAUL GREIN

LOS ANGELES Acts that aren’t
geting heavy airplay on contempo-
rary hit radio could run into trouble
on the road this summer. That’s the
view of top executives at Triad Art-
ists, the locally based agency which
is booking summer tours by Wham!,
Tina Turner, Men At Work, the
Pointer Sisters, Chaka Khan, Mor-
ris Day and Kenny Loggins, among
others.

“Acts out there this summer are
going to have to rely on current air-
play,” says John Marx, Triad’s di-
rector of the contemporary area.
“With any act that isn’t a superstar,
if the airplay isn’t substantial, there
is reason to worry that the dates
may not do well.”

Rob Kahane, who works with

EMI’s Portnow Seeks Roster Diversity
Worldwide A&R VP Cites Return to Black Repertoire

SAM SUTHERLAND

JOS ANGELES Veteran a&r exec-
itive Neil Portnow’s new post as
SMI America’s vice president of
vorldwide a&r finds him shepherd-
ng the label’s talent base toward a
yroader, more diversified array of
renres. That mission, following a
seriod of more specialized talent de-
7elopment for the Los Angeles-
rased Capitol/EMI division, is a
velcome one to the former musi-
sian, producer and label president.

“There was a determination sev-
ral years ago that, between the
:wo labels then owned by EMI, EMI
America would focus on the country
side and Capitol would focus on the
slack side,” recalls Portnow, who
noved to EMI late last year. “Art-
sts were moved to the two rosters
iccordingly.

“In 1985, however, that simply
loesn’t work. When such a high per-
rentage of music is coming from or
nfluenced by black artists, we’d be
foolish or at least remiss in not be-
ng involved with that area. So we’ll
e back in that area, in a significant
way.”

For Portnow, that return to black
repertoire is “‘personally exciting.”
While with RCA Records’ a&r team
during the mid-"70s, Portnow was
actively involved with r&b stylists,
notably writer/performers Grey &
Hanks and a then-unknown singer
named James Ingram, whom he
signed to the label.

“He never really flowered at
RCA,” Portnow acknowledges. “I
signed him about two months be-
fore I left for 20th Century-Fox, and
he was later dropped.”

Portnow’s own years at 20th,
where he was appointed president
in the wake of RCA’s purchase of
the label, further buttressed his ex-
pertise with black acts. The roster
there included such top black per-
formers as Stephanie Mills, Carl
Carlton, the Staple Singers, the Chi-
Lites, the Dells and Leon Haywood.

When 20th Century-Fox Records
was absorbed directly into RCA,
Portnow-moved to Arista, where he
became vice president for West

Coast a&r and general manager.
Once again, black pop was a priori-
ty, extending to close work with
Ray Parker Jr. and a pivotal role in
bringing Jermaine Jackson to the la-
bel. Still, Portnow stresses his own
long-standing commitment to a
broader talent arena, encompassing
pop, rock and other idioms.

In assessing EMI America’s cur-
rent roster and future plans, Port-
now cites a variety of issues that
are shaping his strategy. “EMI’s
image has been in the forefront of
the rock’n’roll area,” he says. “If
we accept that there’s a movement
toward rock Americana, consider-
ing the huge success of a Spring-
steen or a Fogerty, and the raves
for such new bands as Lone Justice,
then we're already there.”

Portnow cites George Thorogood
(signed through a deal with Round-
er), Jason & the Scorchers, the Del-
Lords, former Stray Cat member
Brian Setzer and Cats spinoff Phan-
tom Rocker & Slick as EMI artists
tied to this trend.

The company’s roster has gener-
ally been selective, Portnow says.
Yet he notes that it had risen to as
many as 57 acts in recent quarters.
Now the active roster has fewer
than 30 acts, but Portnow adds that
he was spared the villain’s role in
achieving this reduction.

“Fortunately for me, [label presi-
dent} Jim Mazza felt that the cuts
could and should be achieved before
I officially started. That would’ve
been a hell of a way to start off as
head of a&r, as an axeman.”

Selectivity is especially important
to Portnow in terms of what he sees
as current market forces and indus-
try necessities. Talent development
today compels labels to take a more
active creative role in shaping new
artists, in contrast to the more lais-
sez faire stance most companies
held during the "70s, he notes.

Portnow agrees that most majors
are now exercising their editorial
options more forcefully. “If you go
to a record company, part of the rea-
son should be to utilize their experi-
ence and expertise in creative feilds,
not just marketing.”

Internationally, Portnow sees
EMI as balancing needs within each
territory against worldwide pros-
pects. “We look toward worldwide
deals for all acts,” he says. “We
don’t pursue licensing and distribu-
tion situations outside EMI very of-
ten.” Thus, major distribution pacts
with other labels here and abroad
have been largely avoided.

For the present, Portnow is re-
staffing the a&r department and
evaluating possible new signings.
He says he's emphasizing new art-
ists, although he adds that there re-
mains competitive validity to compe-
tition for established acts.

Marx in the contemporary area,
notes that Morris Day’s lack of a
major hit has prompted the agency
to be somewhat conservative in
booking his tour, set to begin in late
September.

“A lot of people would like to see
Morris in arenas,”’ Kahane says,
“but we’re going into 3,000- to 5,000-
seat halls and do multiple days.
Even though ‘Purple Rain’ did $50
million to $60 million at the box of-
fice and the Time album sold more
than two million copies, we're still
going to go out and play real close
to the vest.”

Kahane adds that hit radio has re-
placed AOR as the most important
format in influencing ticket sales.
“It used to be the rule of thumb that
if you had a tremendous amount of
AOR airplay you were a ticket sell-
er,” he says. “The reverse is now
true. If you are a major hit act, you
know the kids are going to run out
and buy tickets.

“Your Tom Pettys and Kenny
Logginses—people who for years
have been relying on AOR airplay—
are now convinced that they’'ve got
to break a single. Huey Lewis is a
perfect example of someone who
sells a lot of tickets quickly because
he’s totally accepted in mass at hit
radio. The same is true of Madon-
na.”

Kahane also notes that packaging
will be very important this summer.
“The key to the summer is getting
back to basics and packaging,” he
says. “The key is to be a young act
that sells tickets, because there’s
plenty of situations for support this
year. If a young act is starting to
break, I think they’'ll work quite a
bit.”

Career Consultancy

Some intelligent packages which
Marx and Kahane cite include Eric
Clapton hiring Graham Parker &
the Shot as opening act; Don Henley
buying Katrina & the Waves; Tom
Petty taking on ‘Til Tuesday, and
Tina Turner signing Glenn Frey.

Triad was formed last September,
when the 10-year-old Regency Art-
ists, the largest agency specializing
in personal appearances, merged
with a literary agency and an acting
agency. Triad is run by Peter Gross-
light and Richard Rosenberg, who
were also partners at Regency.

Marx and Kahane also worked at
Regency, having moved over to that
agency in 1982 from ICM. “Before
John [Marx] came over, Regency
was real hit-and-miss in the contem-
porary area,” Grosslight acknowl-
edges. “It was mostly middle-of-the-
road, pop and black.”

But now Triad is solidly en-
trenched in contemporary music, as
its summer tours by Wham!, Men
At Work and Tina Turner attest.

The Wham! tour is set to encom-
pass 21 cities and focus on arenas.
“Initially it was going to be a stadi-
um tour,” Marx says, “but we al-
tered the plans to incorporate more
markets. If it were a stadium tour,
they could only do so many dates,
because you need a day to set up
and another day to load out.”

Grosslight acknowledges that
there has been some skepticism
about the change. “There’s been
some speculation, which I imagine
would be normal after a stadium
tour is talked about and then it’s
changed, that the reason for the
change is a lack of confidence in
their ability to do the business. But

(Continued on page 48)

Abrams Offers Information to Artists

BY KIM FREEMAN

NEW YORK Consultancy aimed at
helping radio stations define and
target their desired demographics
has long been an accepted trade
tool. The principles of tapping core
and potential fans would appear to
be naturals in advising an artist’s
career, a notion that Atlanta-based
radio consultant Lee Abrams devel-
oped several years ago. Abrams’ cli-
entele as an artist consultant in-
cludes much of Island Records’ ros-
ter, plus Yes, the Alan Parsons
Project, Asia and other veteran
rockers.

Applying statistics to the delicate
area of musical artistry is a tricky
business, and Abrams is quick to
note that the services he provides
are more along the lines of informa-
tion than creative advice. Queried as
to why such research isn’t employed
by more artists or record compa-
nies, Abrams says many people
“fear it will hurt the creative pro-
cess.”

Abrams, who runs his artist con-
sultant business under the Lee
Abrams Inc. banner, adds that his
expertise and research facilities are
of particular interest to British acts
who want to keep tabs on the Amer-

ican market.

Abrams says a consistent finding
in his work is that longtime AOR
stalwarts have been plagued by the
notion that ‘“the hit single is the
fashionable, save-all cure.” Accord-
ing to Abrams, the single ‘‘sure
helps, but it must be done on the
band’s own terms; otherwise it will
affect their core audience.”

A recurrent term in Abrams’ ca-
reer critiques is ‘“misevolution,” a
concept he applies to artists pursu-
ing an ‘“‘unnatural’’ course. In
Abrams’ opinion, Bruce Spring-
steen, Tom Petty, Pink Floyd and
Phil Collins have evolved properly
in these days of top 40 domination.
Acts that Abrams says he would
like to work with comprise a longer
list. They include Rush, Neil Young,
Bob Seger, Thomas Dolby, Molly
Hatchet and “any of the new gener-
ation of jazz artists like Pat Meth-
eny.”

A case in point is the Alan Par-
sons Project, which continues to
have some artistic clashes with
Arista Records, according to Par-
ons’ partner Eric Wolfson. “Arista
is reasonably obsessed with the hit
single,”” he says, ‘‘and we had
turned into just another entity. We
lost our adventurous musical ap-

proach and our objectivity.”

Scoffing at the common approach
of evaluating product after it’s fin-
ished, Wolfson calls Abrams’ ser-
vice “a constructive, positive meth-
od on which to build. It’s unbiased,
factual research.”

Despite a heavy promotion cam-
paign, last year’s “Ammonia Ave-
nue’” album was ‘‘disappointing
saleswise,” says Wolfson. Recruit-
ed after the Project’s next album,
“Vulture Culture,” was already in
the can, Abrams concluded that the
Project had lost the innovative edge
it started with. Specifics included
the unpopularity of the band’s move
toward “‘soft vocals’ in recent ef-
forts, says Wolfson, who contribut-
ed many of them.

“Instinctively, artists tend to shy
away”’ from what Abrams provides,
says Chris Squire of Yes. Noting
that Abrams hasn’t interfered with
the group’s own creative direction,
Squire says the consultant merely
provides “a window to the outside.
Most artists go through tunnels and
forget what’s going on around
them. Working with Abrams has
made me more media-conscious.”

Thanks to the Burkhart/Abrams
radio consultant firm, Abrams has a

(Continued on page 48)
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Greenwich Seeks More Support for ‘Leader’
Songwriter Sees Lack of Ads Hurting Her B way Show

BY ROB HOERBURGER

NEW YORK So far Ellie Green-
wich and “Leader Of The Pack,” the
current Broadway hit based on her
music and life, have survived contin-
ued rewrites and restaging, acerbic
reviews, and creative compromises
between Greenwich and her direc-
tor/choreographer, Michael Peters.
Now Greenwich sees only one more
obstacle in the way of a long run for
the show.

“We've got to get the advertising
out there a little more than we
have,” says Greenwich. “The obvi-
ous medium is tv. I'd love to see a
commercial with some quotes from
people cut in, because that’s what
this is, a people show, a word-of-
mouth show.”

It sounds easy enough, but tv
spots cost money, and though the
boxoffice has been enough to meet
operating costs, the show hasn't yet
brought in the profits to pay for
such ads. “It’s a Catch-22 situa-
tion,” Greenwich says. “The boxof-
fice would pick up if we had the ad-
vertising, but until the boxoffice
picks up we have a problem getting
the advertising. So it’s up to the pro-
ducers.”

To help keep the show on solid fi-
nancial ground, Greenwich and the
other cast members took a slight
pay cut. Greenwich’s salary for per-
forming four songs in the show is a
reported $2,000 a week, plus 4% of
the boxoffice for the rights to her
life story, and her songwriter royal-
ties, most of which she receives
from Leiber-Stoller, who published
her ’60s hits. In addition, Greenwich
receives producer and songwriter
royalties from sales of the cast al-
bum, which was recently released
on Elektra.

However, Greenwich gets no
share of the profits from the show
which cost a reported $1.5 million to
produce, because she steered clear
of investing in it or recruiting any
of its backers, who include Clive Da-
vis, Marvin Hamlisch and Robert
Klein.

“TI'm a creative person first and a
business person second,” she says.
“Whenever one of my friends ex-
pressed an interest in investing, I
told them to take it up with my pro-
ducers.”

Greenwich was more involved in
adapting her pop/rock sensibilities
to the stage. When “Leader” first

appeared in a limited run last year
at the Bottom Line, it was a loosely
structured revue with an incidental
book. When the show moved to
Broadway, Greenwich knew she
had some compromises to make.

“After 23 years of doing things
pretty much my way, I had to let go
of a few things,” she admits. “I
would have died to have a band on
stage, but we just couldn’t work it
out logistically. I also would have
liked more '80s songs than there
are, but we cannot do a three-hour
show.” And, she pointedly adds,
““this is not a rock’n’roll album; it’s
a theatre show.”

But rock and Broadway have
rarely mixed well with traditional
theatre critics, and the official open-
ing of the show was postponed a
month partially because the book
and choreography needed fine-tun-
ing. Most critics still panned it, but a
bit more harshly than Greenwich
expected.

For now Greenwich is having the
last laugh, with “Leader” still run-
ning two months after it opened and
almost four months since it began in
previews. And no matter how long it
runs, the show has signaled Green-
wich’s full-fledged return to the mu-
sic business after more than a de-
cade of relative inactivity. During
the '70s, she confined herself mostly
to writing and singing commercials

(she suspects that her biggest mon-
ey-making song has been “Leader
Of The Pack,” because of its exten-
sive use in jingles).

Greenwich suggests that the mar-
ket is ready for her again, with
Cyndi Lauper and Madonna reviv-
ing the girl-group sound that Green-
wich’s songs for the Shangri-Las,
Ronettes and Crystals helped pio-
neer. Greenwich in fact wrote for
and sung on Lauper’s “She’s So Un-
usual.”

““The music business goes
through cycles,” she says. “But the
one music that will last through it
all is pop/rock. People like to hear a
song again, hear some words and
some melodies.”

Greenwich will go back to writing
full-time after ‘“Leader Of The
Pack” has had its run, and says that
she has “spoken” to Jeff Barry, her
former husband and principal col-
laborator.

A much-publicized meeting be-
tween Greenwich and Bob Dylan
has so far yielded just that: a meet-
ing. “He disappeared, and we never
spoke again,” she says. “I have his
ideas and melodies on tape, but then
I was busy with show rehearsals
and he was thinking about going on
tour again. That should be a curious
combination: ‘Positively Do Wah
Diddy’.”

Talent in Action

DARYL HALL & JOHN OATES
UTFO

The Apollo, New York

Tickets: $250, $150, $100

0N PAPER, the idea of blue-eyed
soul boys Daryl Hall & John Oates
performing a benefit for the United
Negro College Fund at the historic
Apollo Theatre seemed impressive-
ly progressive. It was a chance for
the super-successful duo to return
something to the source of their mu-
sical roots. The charitable and his-
toric elements, UTFO’s witty per-
formance and a surprise encore
made the May 23 event something
one felt privileged to witness.

However, the impact of the show
was undercut by the fact that the
twosome appear a bit too taken by
their own image. Hall's “God’s-gift-
to-women” poses grew tiresome af-
ter song three. While Hall’s ap-
proach worked better in this inti-
mate setting than at Meadowlands
Arena (where Hall & Oates per-
formed recently), his flippant antics
are oddly unsoulful. And his self-
heralded vocals fell prey to a trou-
bled sound system that had him
straining at times.

Otherwise, Hall & QOates’ perfor-
mance was enjoyable, with catalog
nuggets like “‘Sara Smile”” and
“She’s Gone” generating a wave of

TRIAD ARTISTS

(Continued from page 47)

that really wasn’t the case.”

He adds that the earlier plan to
put Wham! in stadiums was unrelat-
ed to the lack of a major stadium
tour this summer. “I don’t think you
can wish an act into a stadium situa-
tion,” he says. “With very few ex-
ceptions, stadiums are not an ap-
pealing situation for fans anyway.
They go to them because that’s
their opportunity to see the act.”

Adds Marx: “Originally they
were only going to do about seven
dates, period. So how do you see the
most people but put a band in a sta-
dium?”

The Men At Work tour is set to
begin July 29 and end Oct. 10. It's
focusing on summer venues and a
few larger facilities, either outdoors
or in markets where the band was
exceptionally strong on its last tour.

Marx acknowledges that the tour
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was a challenging one to book. “It is
a difficult tour to assess,” he says,
“because the band didn’t tour last
year and there hasn’t been any rec-
ord product. We may end up having
to alter the tour depending upon the
acceptance of the new album.

“I think we've chosen a careful,
cautious game plan for the band. If
the record goes through the roof,
we may be forced to open up and go
into some larger buildings.”

Marx says the agency is in negoti-
ation for corporate sponsors for the
Wham! and Men At Work tours.
Pepsi-Cola is sponsoring the Tina
Turner tour, which runs from July 9
to Dec. 9 and includes 101 dates,
mostly in arenas.

The Turner jaunt exemplifies the
extent of Triad’s involvement in its
headlining tours. ‘“For the past
month and a half we’ve been get-
ting the avails from the buildings
ourselves,” Marx says. “We've ne-
gotiated all the rent deals with hall

managers, and we’ve negotiated the
merchandising deals direct with the
concessionaires. Then we've con-
tacted the promoters, as opposed to
telling the promoters, ‘We've got
Tina going out this summer, and ev-
eryone get your bids in.” "

Other key Triad executives in-
clude Brian Gersh and Maggie Ab-
bott, who focus on soundtracks and
crossing musical acts into films. Ab-
bott arranged for Wang Chung to
underscore the upcoming William
Friedkin film, “To Live And Die In
L.A.” Triad clients who are active in
the film area include Glenn Frey,
Morris Day, Tina Turner and Olivia
Newton-John.

Also on Triad’s tour planning staff are
Carole Kinzel and Brad Gelfond, who
work with Grosslight, Marx and Kahane
in lining up support acts and negotiating
merchandising deals, tour sponsors and
cable deals. Triad employs about 20 oth-
er agents who primarily deal with pro-
moters on day-to-day bookings.

ARTIST CONSULTANT LEE ABRAMS

(Continued from page 47)

lot of audience statistics at his fin-
gertips. Additional research for his
artist counseling comes from sever-
al methods of interacting with rec-
ord buyers, all orchestrated and su-
pervised by Abrams. These methods
include focus groups with people
both familiar and unfamiliar with
Abrams’ clients, random phone
calls, auditorium tests where listen-
ers rate a variety of records, and a
team of staffers soliciting crowd re-
action following concerts. Partici-

pants in these studies are given ei-
ther cash or records for their ef-
forts.

Responding to a possible conflict-
of-interest question concerning his
radio connections, Abrams points
out that he only works with estab-
lished artists ‘“‘who will get airplay
anyway.”

The price tag on Abrams’ work
varies, and he declines to get into
specifics. “There’s no rate card in
this business,” he notes.

sighs and screams throughout the
crowd. A surprise contender in th
hour-long set was John Oates
whose lead vocal on their latest sin
gle, “Possession Obsession,” re
vealed a better set of pipes than on
might suspect from the duo’s re
cordings.

As the opening act, UTFO, insti
gators of the “Roxanne, Roxanne'
craze, made the most of a great og
portunity. Their authoritative rap
ping and breakdancing were wel
suited to the Apollo’s goals of devel
oping new talent and made for a
entertaining, if unfortunately brief
performance.

The show’s highlight was an ap
pearance by former Temptation:
Eddie Kendricks and David Ruffin
who joined Hall & Oates for a tradi
tional quartet lineup and rai
through a medley of Temptation
classics, including ‘““Get Ready,’
“My Girl” and “Ain’t Too Proud T
Beg.” Ending things on a riveting
note, the ensemble sang Hall’
“Everytime You Go Away,” cur
rently a hit for Paul Young.

KIM FREEMAL

HOWARD JONES
Greek Theatre, Los Angeles
Tickets: $16.50, $15, $10

IT SEEMED IRONIC that synt!}
wiz Howard Jones was touring witl
Elvis Costello’s Afrodiziak singers
to support his Elektra albun
“Dream Into Action.” Ironic, be
cause Jones’ sold-out show at the
Greek Theatre June 1 was a 105
minute example of Costello’s song
“What’s So Funny 'Bout Peace
Love And Understanding?”

Don’t look for sweat and sex in ¢
Howard Jones show. He’s a one
man Disneyland: family entertain
ment to the max—a fact made cleas
by the startling age range withi
the enthusiastic crowd. But what”:
most remarkable isn’t his sweet
ness; it’s his command. Virtuall:
single-handedly, he kept a 6,000
plus crowd on its feet for the entir
show—a show in which he didn’
play a single hit song until the en
core.

On his last trip to the Greek
Jones was opening for Joe Jackson
and performed solo behind his banl
of self-designed synthesizers. As :
headliner, he brought along drum
mer Trevor Morais and bassist Mar
tin Jones, as well as the Afrodizial
and Jones’ longtime associate, mim
Jed Hoile. Thanks to Hoile’s mult.
tude of costume changes, a hydrau
lic stage set and high-tech smok
and lights, Jones was able to mak
that sparse lineup into a punchy, et
fective show. He may be an affec
tionate sprite of a guy, but Jones i
no wimp when it comes to perform
ing.

The audience was standing fror
the opener of “‘Like To Get To Knov
You Well” right through to thei
tossing of flowers during the encor:
of “New Song,” “What Is Love’
and “Things Can Only Get Better.’
For every simplistic sentiment
there’s a hot dance number lik«
“Look Mama’’ or “Life In Ont
Day.” Jones involves the audienc
to the point that the crowd was no

(Continued on opposite page
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TALENT IN ACTION

(Continued from opposite page)

only singing along to “What Is
Love”’—they were singing a cappel-
la.

Though it is the philosophy that
people remember about Jones’
songs, it couldn’t be put across
without his musicianship. His key-
boards mimic a horn sound so
strong you find yourself looking be-
hind the curtain for a hidden brass
section; his vocals are cool, clear
and true. And yes, you can dance to
it.

Especially effective were the
times when Jones set his synths on
“auto,” and kept the backup band
playing rhythm. Then he would
roam the lip of the stage singing
through his headset mike, pressing
the flesh and smiling warmly at his
followers. “Stay positive!” he yelled
at the crowd as he left the stage.
But what they were hearing was a
heartfelt “I love you!”

ETHLIE ANN VARE

MIDNIGHT STAR
SHALAMAR
KLYMAXX
Radio City Music Hall, New York
Tickets: $12.50, $15.50

THE “PLANETARY INVASION”
tour landed in Manhattan on May
24, and while it was an impressive
lineup, it never quite conquered the
audience. Most of the crowd seemed
content to sit through the concert, a
rarity considering the stand-on-
your-seat nature of most New York
shows. It’s hard to say whether the
tepid response was due to the quick
pacing of the sets, which never built
to any great intensity and included
no encores, or just a heave of ex-
haustion by the crowd on a Friday
night. But somehow, the party nev-
er got started.

Klymaxx’s opening set (if three
songs can be said to constitute a
set) was good sassy fun. Their two
recent hits, “The Men All Pause”
and “Meeting In The Ladies Room,”
didn’t get too raunchy, but, since
prerecorded tracks freed most of
the women from their instruments,
they were able to strut a bit. The
ballad “I Miss You” was also nice,
but again, not spectacular. With
three albums behind them, two on
Solar and the current one on Con-
stellation/MCA, one would think
the band could put a bit more into
their show than vamping to catchy
riffs.

Shalamar‘s seamless set showed
leader Howard Hewitt’s not incon-
siderable vocal talent off well.
Through the first 20 minutes of the
set, Hewitt was the main attraction,
with Mick. Free coming into the
spotlight for short guitar solos and
Delisa Davis stepping out for even
shorter vocal solos. Otherwise,
Hewitt was totally in command of
the stage, breezing through “You
Can Count On Me” and the lovely
“Heaven Sent.” A few other ballads
let him get a bit more intimate with
the audience, as he displayed his
fine, clear falsetto and excellent
phrasing. Not until the last two
numbers, “Dead Giveaway’’ and
“My Girl Loves Me,” was the seven-
piece backing band in full light.

Midnight Star’s high-tech set
gave a jolt of energy to the evening,
thanks to the band’s flashy cos-

tumes, arsenal of synthesizers and
friendly interaction among them-
selves and with the audience. While
“Freak-A-Zoid,” ‘“No Parking On
The Dance Floor” and “Operator”
were the funky standouts, it was
“Curious” (the B side of the current
single ‘“Bodysnatchers’”) that
seemed to draw the greatest audi-
ence response. Like ‘““Scientific
Love,” “Curious” is a slower, more
romantic number that had many in
the hall singing along with its me-
lodic chorus.

Belinda Lipscomb did a fine job
singing lead through most of the
show, with Melvin Gentry and Bo
Watson filling in on a few songs.
Their warm, fun-loving approach,
full of spunk and humor, kept the
show from being bogged down by
special synthesizer effects. Unfor-
tunately, after 50 minutes the set
was over, and there were no en-
cores. So, while the audience did get
to see three bands for a reasonable
price, one couldn’t help but feel
cheated when filing out of the hall
after less than three hours.

KATHY GILLIS

THE THREE 0’CLOCK
Cabaret Metro, Chicago
Tickets: $12, $10

WHETHER OR NOT you like the
Three O’Clock depends largely on
how you feel about the voice of lead
singer Michael Quercio. The elfin
Quercio has pipes to match—trebly,
choirboy-pure, even precious at
times—which takes some getting
used to. Once you’re accustomed,
however, the voice fits the Three
0’Clock’s psychedlipop confections
like a paisley glove.

The Los Angeles-based band has
developed a sizable following since
it formed in 1982, primarily via a
pair of independent albums. Now
touring in support of their IRS Re-
cords debut, “Arrive Without Trav-
elling,” the Three O’Clock attracted
a more than respectable crowd to
Metro May 23. While the group’s
flower-power roots are most evi-
dent in Quercio’s acid-trip lyrics, the
band’s solid pop approach keeps it
from being classified solely as a
“paisley underground” artifact.

Particularly impressive about the
Three O’Clock’s Metro performance
were their tight harmonies and in-
tricate instrumental balance. Quer-
cio's ethereal vocals and nimble, in-
ventive bass neatly intertwined
with the muscular fretwork of gui-
tarist Louis Gutierrez, the garage-
land frescos of keyboardist Mike
Mariano and the authoritative per-
cussion of Danny Benair.

Quercio proved to be an able
craftsman of the pop hook through-
out, as evidenced by such genially
hallucinogenic ditties as ‘“‘Her
Head’s Revolving,” “Underwater,”
“The Girl With The Guitar (Says
Yeah)” and ‘““Canteloupe Girl-
friend.” The Three O’Clock may
come on like predecessors the
Strawberry Alarm Clock in a time
warp, but their hearts are clearly
more in line with the guys who did
“Strawberry Fields Forever.”

MOIRA McCORMICK

ORE

TOP CONCERT
GROSSES

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PHIL COLLINS & HIS HOT TUB Reunion Arena May 29-30 $451,200 30924 Pace Concerts
cLuB Dallas $15 two sellouts
MADONNA Cobo Arena May 25-26 $332,780 24,382 Brass Ring Prods.
BEASTIE BOYS Detroit $15/812.50 two sellouts
PHIL COLLINS & HIS HOT TUB Compton Terrace June 1 $327,213 23,862 Evening Star Prods.
cLus Phoenix $15/$13.50 sellout
DIANA ROSS Joe Louis Arena June 1 $284,450 16,296 Brass Ring Prods.
Detroit $17.50/$15 19,590
MADONNA Maple Leaf Gardens May 23 $238,264 16,000 Concert Prods. International
BEASTIE BOYS Toronto ($297,831 Canadian) sellout
DARYL HALL & JOHN OATES Nassau Coliseum May 8 $237,485 14,393 Ron Delsener/Larry Vaughn
o Uniondale, N.Y. $17.50/815 17,000
MADONNA The Spectrum May 29 $237,046 15,873 The Concert Co.
BEASTIE BOYS Philadelphia $15.50/$12.50 sellout
MADONNA Pittsburgh Civic Arena May 28 $219,210 15,600 DiCesare-Engler Prods.
BEASTIE BOYS $15 sellout
DIANA ROSS Market Square Arena June 2 $198,155 11,604 Sunshine Promotions
Indianapolis $17.50 15,000
OAK RiDGE BOYS Front Row Theater May 25-26 $193,996 12,123 Ron Delsener/Larry Vaughn
GEORGE LINDSAY Clevetand $17.75/$16.50 12,784
four shows
IRON MAIDEN Nassau Coliseum May 24 $193,095 13,772 Ron Delsener/Larry Vaughn
ACCEPT Uniondale, N.Y. $14.50/$12.50 sellout
PHIL COLLINS & HIS HOT TUB Greensboro (N.C.) Coliseum May 22 $187,147 12,074 Pro Motion Concerts
CLuB $15.50 sellout
TRIUMPH Alpine Valley Music Theater May 25 $161,904 12,767 fn-House
MOUNTAIN East Troy, Wis. $17.50/811 20,000
BRYAN ADAMS Birmingham (Ala.) Jefferson June 11 $156,262 11,575 Beaver Prods.
SURVIVOR Civic Center $13.50 sellout
TRIUMPH Meadowlands Arena May 10 $151,653 13,489 Monarch Entertainment Bureau/
ACCEPT East Rutherford, N.J. $13.50/$12.50 15,928 WNEW-FM/St. Pauli Girl Concert
Series
TEARS FOR FEARS Massey Hall May 29-Junl $146,334 10,300 Concert Prods. International
IDLE EYES Toronto ($182,980 Canadian) four sellouts
$17.50
REO SPEEDWAGON Riverfront Coliseum May 22 $125,060 9,267 Sunshine Promotions
CHEAP TRICK Cincinnati $15.50/$12.50 16,000
TRIUMPH Market Square Arena May 24 $116,449 9,887 Sunshine Promotions
MOUNTAIN Indianapolis $12.50/$11.50 10,275
WILLIE NELSON Chastain Park May 17 $110,863 6,351 Alex Cooley Prods.
Atlanta $20/$18.50/$14.50 sellout
IRON MAIDEN Rochester (N.Y.) War Memonial May 27 $108,989 8,686 Monarch Entertainment Bureau/
ACCEPT $13.50/$12.50 10,200 MTV
IRON MAIDEN New Haven (Conn.) Coliseum May 31 $102,935 5,000 Cross Country Concerts
ACCEPT $13.50/$11.50 7,690
PAUL ANKA Greek Theatre May 31 $101,136 6,187 Nederlander
Los Angeles $17.50/$16/510 sellout
IRON MAIDEN Providence (R.I.} Civic Center June 2 $100,456 8212 Frank J. Russo
ACCEPT $12.50/$11.50 9,826
WILLIE NELSON Pensacola (Fla.) Civic Center May 19 $99,480 6,633 Alex Cooley Prods.
$15/$13.50 10.174
STEVE LAWRENCE & EYDIE Holiday Star Theater May 25-26 $97,597 6,800 In-House
GORME Merrillville, Ind. $16 two sellouts
TEARS FOR FEARS Ottawa (Ont.) Civic Center June 3 $97,587 1,250 Concert Prods. International/Donald
{DLE EYES $(121,984 Canadian) sellout K. Donald/Bass Clef
$16.50
JOAN ARMATRADING Berkeley (Calif.) May 25-26 $92,538 6,382 BGP
Community Theater $14.50 two sellouts
HOWARD JONES Greek Theatre June 1 $90,583 6,1777 Nederlander
ANIMOTION Los Angeles $16.50/$15/$10 sellout
BRYAN ADAMS Carolina Coliseum May 23 $84,375 6,659 Beach Club Concerts
SURVIVOR Columbia, S.C. $13.50 12,352
CHUCK MANGIONE Chastain Park May 25 $65,425 4,127 Alex Cooley Prods.
Atlanta $17.50/$15/$12.50 6,351
HANK WILLIAMS JR. Manatee Civic Center May 27 $59,004 3,576 Maxxima Prods.
LACY J. DALTON Palmetto, Fla. $16.50 sellout
IRON MAIDEN Cumberland County Civic Center May 23 $55,900 4,866 Larry Vaughn Presents
ACCEPT Portland, Me. $12.50 9,500
VAN MORRISON Capitol Theatre May 18 $50,154 3,395 Monarch Entertainment Bureau/St.
Passaic, N.J. $15.50/$14.50 sellout Pauli Girl Concert Series
IRON MAIDEN Springfield (Mass.) Civic Center May 29 $47,120 3,654 Cross Country Concerts
ACCEPT $13.50/$12.50 5,000
EARL KLUGH Warfield Theater May 29-30 $42,378 2,856 Bill Graham Presents
San Francisco $15/$13.50 2,181
FRANKIE GOES TO HOLLYWOOD Fox Theater May 26 $37,221 2,707 Alex Cooley Prods.
Atlanta $13.75 3,985
VAN MORRISON Warfield Theater May 28 $32,278 2,181 Bill Graham Presents
MOSE ALLISON San Francisco $15/813.50 sellout
TEARS FOR FEARS Alumni Hall May 25 $30,254 2,300 Concert Prods. International/Donald
IDLE EYES London, Ont. (337,818 Canadian) sellout K. Donald/Don Jones
$16.50
TEARS FOR FEARS Hamitton (Ont.) Place May 27 $29,158 2,181 Concert Prods. International/Donald
IDLE EYES (336,448 Canadian) sellout K. Donald
$16.50
TEARS FOR FEARS Center In The Square May 26 $26,071 1,900 Concert Prods. International/ Donald
IDLE EYES Kitchener, Ont. ($32,589 Canadian} sellout K. Donald.
$16.50

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and shouid
be submitted to Louise Zepp in Nashvilie at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los Angeles at
(213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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Why General Motof, Ford and Chrysler
put thousands every year toward the development of new ideas.

By giving to the United Negro College companies like General Motors, Ford and
Fund, all kinds of businesses throughout Chrysler realize that the development of these
America help provide education at 42 private,  students is an invaluable idea.
predominantly black colleges and universities. For a brochure on how to contribute,

More than 25% of these students earn write on your company letterhead to the
degrees in business administration, market- United Negro College Fund, Dir. of Corporations,
ing, engineering and computer science. And 500 East 62nd Street, NY,, NY. 10021.

Give to the United Negro College Fund.
m A mind is a terrible thing to waste.
AC

A Public Service of This Publication &

6 The Advertising Council
mC| © 1984 United Negro College Fund, Inc.
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By NELSON GEORGE

f the world of black music is in need of ‘anythmg in
1985 it is a sense of perspective. Once “black was beauti:
ful.”” Now the urge to crossover is so strong that too often it
destroys the musician's creativity, radio stations.program-
ming philosophies, and, now, an act’s video imagery. Nation:
al crossover is one thing; to make guality music that.can be
marketed to everyone is great. It is really what gdod music.fs
about. But to let “marketlng pressures change music; not
only endangers the music’s traditions—a:cause the mdustry
gives much lip service, but little thought to——is comriiercially. *
risky. For every act that successfully uses AC. ballads 1o -
crossover or new wavey rock'n’roll there areso many others:.
who miss, not just with pop radio-qr MTV; but also with thelf
core black audience. Especnaﬂy if-the migve is totatly outof
character for the act making theléap. Tina Turnerwasa born
rock’n'roll singer. Lionel Richie was-a great banadeer gomgﬁ
back to the Commodores! first-album, ‘.

But nothing is more artificial than. Suddenly puttmg on an
uncharacteristic musncal sty!e like'a new summer watdrobe
What occurs is that the core is alienated and req:ord sales:in-
variably sag. A by-product of this. muswal upward: mobili !“
are the images of black artists in their- videos. Whilethe techs
nical quality.of videos for blacks have1mproved greatiyin: ‘the-
last year what is presented is often, pardon the expressmh.
“colored’ by crossover dreams, Does the- inclusion-of a trio.
of white dancers, for ‘example, or some-other blatant conces-
sion to white music video programmers, reaMy make: aﬁ;f(er~
ence?" Consudermg the.still inconsistent programming phjlos-
ophy of MTY and its kin,.in some. cases it'just. mlgfwt Yet it of-
ten looks ridiculous, artlstlcally and aesthettcany, to see
performers so.consciously’ at’(empt to escape their ethnicity.

One might argue that this analysis is not “positive” enough
for an essay.on black music. But, in reahfy, itisa necessity in

(Continued on page BM-12) .
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5> PATTY AUSTIN - GEORGE
ANDY CRAWFORD - T.C. CURTIS
DAY - SIEDAH GARRETT - LARRY

{ - JIMI HENDRIX - JENNIFER
L adAMES INGRAM - AL JARREAU
"JONES - CHAKA KHAN - KID
AND THE COCONUTS - EARL
KLUGH - PRINCE AND THE REVOLUTION
RICHARD PRYOR - RADIANCE - ROCHELLE
NILE RODGERS - ROGER - RUFUS - SHEILA E.
DICK SMITH - JIMMY SMITH - SHELLEY
SMITH - SUGARFOOT - DONNA SUMMER
THE SYLVERS - MARC ANTHONY
THOMPSON - THE TIME - NARADA
MICHAEL WALDEN - ERNIE WATTS - ZAPP

\\ U s. Hevcords Thanks s \ , The WBR Field S !H dio, Ret l wd The industin Press
!l i; \1 i\ \\am(‘r Bros. | i The Nao b Top Black La (( t l% gles and A},

The Legacy Of Black Music Lives...
...0On Warner Bros. Becords

ON WARNER BROS. RECORDS, CASSLETTES AND COMPACT DISCS
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Learning Lessons of
Prince Success

MAJORS LOOK TO
YOUTH MOVEMENT
TO SPREAD GAINS,
CHALLENGE
PLATINUM

A&M

That A&M remains a company commited to developing
new artists is reite-ated by Step Johnson, national promotion
director of black music. “Music changes so fast, but older
artists tend to get set in their music ways,” says Johnson.
“*So we like to get the new ones in fresh and mold them into
what’s happending.”

But such career shaping doesn’t carry over into gearing a
new artist's saund to appeal beyond the traditional urban
contemporary ma-ket. *It's so much easier to go with the
black and urban market,” explains Johnson. “You shouldn’t

Morris Day

make the mistake of tailoring music for crossover in the stu-
dio. Besides, if it's a good black record it will likely get played
on hit radio eventually.’

A&M's key effort, says Johnson, “‘goes directly to the heart
of where it happens—the street. The first thing the pds ask is
‘How's it selling?’ So you hit the street first—then you get ra-
dio adds extremely fast.”

ARISTA

“What we're looking for is hit careers as well as hits,” says
Ed Eckstine, Arista’s vice president of a&r. “Sure there's an
awareness of what's contemporary and current, but we're
most interested in what is more than just a passing fad, in
multi-faceted artists—producers, writers, and singers—who
will still be around in five years.”

For Eckstine, black radio remains the “launching pad.
“You have to have that base,” he says. *‘If you think you can
establish an act at pop fadio, you're wrong. You have to

DeBarge

TOP LABELS

Pos. LABEL
(No. of Charted Albums & Singles)
. WARNER BROS. (36)
. CAPITOL (48)
MCA (47)
. MOTOWN (40)
.COLUMBIA (61)
RCA (30)
EPIC (25)
. ARISTA (35)
A&M (27)
. GORDY (18)
Eligibility period: 5/12/84—5/18/85

CLVRNOU A WN K

make the strongest black record, and if it can go pop, that's
gravy.

Eckstine adds that Arista will not make a black artist video
“just because it's a new frontier and in vogue,” but only when
the artist is "visually stimulating.”

ATLANTIC

Hank Caldwell, vice president and general manager of At-
lantic’s black music department, predicts that the label's
black roster will be more diversified in the future, *not for-
saking’ funk, but branching out into all kinds of black mu-
sic.”” The goal, he adds, is to “take black music where it be-
longs by exposing it and selling it to everyone.

Consequently, Caldwell speaks of a ““joint commitment” by
both black and pop departments to *‘go after crossover pro-
duct,” not keep to “the age old adage of waiting for the r&b
base to happen.” To this end, Atlantic is focusing on black

(Continued on page BM-14)

Better Product,
Better Radio Reception

INDIES STAKE IN

STREET AND THIRD
WORLD MUSIC MAY
PROVE A GOLDMINE

The inCreasingly unpopular term: ‘black music” has
many definitions that are dictated by the music itself. But the
term must be further dissected when discussing it from the
prospective of major and independent labels. Island Records
aside, major label commitment to less lucrative forms of
black music have been minimal. Signings like Mercury and
J:ve rappers Kurtis Blow and Whodini, Arista’s contemporary
African artist Sonny Okuson and Columbia's reggae venture
Yellowman, are the exception rather than the rule.

While the majors will most likely always reign supreme in
the mainstream ré&b market, the indie network continues to
build itself back by plying the many forms of black music
that the majors have ignored. The rap phenomenon is the
most dramatic story of the past year, but dance, contempo-
rary African, funk, clues, reggae, gospel and message music
constitute a stronghold for indie labels and distributors alike.

Reiterating comments that have emerged consistently at
irdie conventions during the last year, Noble Wombte of Dal-
las’ Big State Distriouting calls black music in general a “tre-
mendous help” in the network's improved bill of health.
Womble cites the abundance of “quality” black records and
a maturity on the part of independent labels as elements in-
tegral to a particularly strong 1984 and early 1985. Head of
B:ig State's promotion efforts, Wombie credits the quality as-
pect to indies’ inc-eased efforts to develop artists rather
than songs, a tact first claimed by dance music pioneers
Tommy Boy and Pretude Records several months ago. “In-
dies are holding on to their big acts now because they're put-
ting more money into production and promotion.’

Womble also claims that labels have grown smarter in
their marketing and merchandising approach. While indies
have kept their street smart edge, Womble feels indies have
developed a better sense of timing in release schedules and
stronger relations with retail and radio. A 20-year-plus veter-
an in the music business, Womble says “l've never gotten
more calls and resgect from urban radio than | get now.”

‘A look at any wezek’'s Black singles chart substantiates
Womble's claim of urban radio’s increased receptivity to in-
die product.

With necessity the mother of invention, independent labels
fathered rap, a genre whose timely arrival created a new

Force M.D.’s

piece of the market pie for indies when the majors stepped
heavily onto the dance floor two years ago. Undisputed indie
champion in the rap arena is New York’s Profile Records,
whose Run-D.M.C. logged a gold award for their first album
and now has two disks on the album chart, both coups for
any independent outfit. Across the street from Profile, Sutra
Records also collected a gold album for novelty rappers the
Fat Boys.

With these established labels leading the way, younger in-
dies have made inroads to the rap market on the strength of
one record alone. Also in New York, Select Records initiated
what is now a slew of Roxanne raps with UTFQO's “Roxanne,
Roxanne.” The 12-inch’s crossover success was born of a
buzz generated through in-store play at retail and has since
spawned at least six spin-off response opportunities for oth-
er indies. Other indies to jump on the lucrative rap roll are

New York's Cutting Records and the Def Jam label, founded

by Rick Rubin and co-owned by well-known manager Russell
Simmons. Hastily assembled record companies formed
across the country to exploit the rap market are too numer-
ous to mention, although most have faired well in sales.

Meanwhile, dance music remains an extremely viable me-
dium for indies even though the market must be shared with
the majors. The strongest indie contenders on dance charts
over the last six months have been the five [0gos running un-
der the Gotham-based Personal Records umbrella. The Rou-
lette family has also faired consistently well on that chart
with releases from the Sutra, Fever, Streetwise and Jamaica
logos during the same period. An upstart on the scene is New
York's Club Records, which rolled out @ winner this winter
with “Axel F"" b/w “Like Eddie Did'* by the Beverly Hills Ver-
sion, a record that reached top five on the dance charts re-
cently on a strictly COD order policy. Meanwhile, veterans
such as Sleeping Bag, Vanguard and 4th & Broadway have
kept their name visible on the club play and sales lists consis-
tently.

In the competitive mainstream r&b field, Malaco (a gospel
rooted logo) of Jackson, Miss. and the Memphis-based
Sound Town put up a good fight. Malaco's last two atbums by

Fat Boys

. PROFILE (12)

. TOMMY BOY (10)

.SUTRA (4)

.SUNNYVIEW (4)

MALACO (6)

BEVERLY GLEN (7)

. VINYL DREAMS (2)

.4TH & BROADWAY (3)

. SELECT (2)

. GOLDEN BOY/QUALITY (2)
Etigibllity period: 5/12/84-—5/18/85

[ TOP INDIE LABELS
Pos. LABEL
> (No. of Charted Albums & Singles)
.
J‘;
X

CORNOURWN -

the late Z.Z. Hill did well on the pop and black charts, while
Johnnie Taylor's lastest disk is holding steady on the latter.
Sound Town came to prominence last year with the outstand-
ing crossover success of J. Blackfoot’s “Taxi.”” The artist's
latest album “Physical Attraction” garnered positive reviews
on its release4ast month. Profile also holds its own in this
category with Paul Hardcastle's “Rain Forest” single and al-
bum, records licensed from Chrysalis U.K. Walking a fine line
between mainstream r&b and gospel is the Savoy/Prelude
outfit, temporarily based in Elizabeth, N.J. Early this year,
the New Jersey Mass Choir’s version of "l want To Know
What Love Is” on Savoy gave Foreigner's original a run for
the money. Now, Prelude has released the Choir's compila-
tion of gospelized pop covers.

New York's Tommy Boy remains the royal funk family of
the industry thanks to various Afrika Bambaataa collabora-
tions, work by the Jonzun Crew (now signed to A&M) and an
ever-growing roster of new street discoveries. Another funk
source is Gotham-based Celluloid, whose roster is steeped
heavily in the hard-to-market contemporary African artists
and includes the controversial Nigerian musician and prison-
er Fela Anikulapo Kuti. Boston-based Rounder and Shana-
chie, Ho-Ho-Kus, N.J., are good sources for artists in that
genre. The independent blues leader continues to be Chica-
go's Alligator logo, while every available reggae record is like-
ly to be found at the Ras Records operation in Washington
D.C.

KIM FREEMAN
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Process & the Doo-Rags’ video
“*Stomp And Shout,” directed
by Bill Mason, produced by
Eric Meza.

Production Values Seen As

TTNIITRIT U GRPUTTEITL

Glenn Jones discusses his **Bring Back Your Love' video
with, fram left: director Luis Aira, backup singers, and
RCA's Basil Marshall.

By STEVEN IVORY

Music videos have become a crucial to the promotion
and marketing of pop music in the '80s. Yet black artists
have found breaking into the video, mainstream with their
owa musical images can be as difficult as cracking the pop
charts.

While the video productions of Michaei Jackson’s hits “Bil-
lie Jean” and “‘Beat It"" are textbook exampies of video’s mar-
keting power, Jackson’s success did more for the art of mu-
sic v.deo than for black artists attempting to break musical
ba-riers through the same means.

Over the years, as an alternative to spotty airplay of Black
videos on major outlets such as MTV, local and cable music
viceo programming catering solely to the airing of black mu-
sic videos have emerged around the country. In fact, accord-
ing to Jamie Brown, associate producer for Black Entertain-

TOP GROUPS

Pos. ARTIST
(Combined Albums & Singles) Label
1. NEW EDITION (4) MCA
(1) Streetwise
2. ASHFORD & SIMPSON (4) Capitol
3. THE POINTER SISTERS (5) Planet
4. KOOL & THE GANG (6) De-Lite
5. RUN-D.M.C. (7) Profile
6. THE TEMPTATIONS (5) Gordy
7. THE TIME (4) Warner Bros.
8. MIDNIGHT STAR (5) Solar
9. THE DAZZ BAND (5) Motown
10. THE BAR-KAYS (4) Mercury
Efigibility period: 5/12/84—5/18/85

ment Television’s “Video Soul” program, these types of
shows are important to companies seeking to break black
product. “The companies solicit us now,” she says, “whereas
a couple of years ago, it was rough, namely because the vid-
eo thing was new to not only biack acts, but any act without
the budget.” Brown, who says the cable show has a viewer
audience of nine million, points to “Video Soul” world pre-
miere of clips by Stephanie Mills and the Gap Band as proof
the labels “take us seriously. Jive Records is financing a Billy
Ocean contest where the winner will win a trip to London to
meet Billy. We couldn’t have gotten that kind of support be-
fore. | believe ‘Video Soul’ played a key role in breaking new
acts like Jesse Johnson, and Art Kass of Buddah told us we
definitely made the difference with the Fat Boys. | think it's
also important to note that today we may get three videos
trom one album, which suggests that black acts are being al-
lotted more of a video budget.”

Milton Allen, general manager of the Los Angeles-based
Bill Parker Productions, generally agrees with Brown's state-
ment, though he notes that “Black acts are still getting the

The weakening of racial barriers between “white” and
“klack"” records and “white” and “black’ radio since Michael
2ackson’s thrilling triumph in 198 3, has had its downside for
urbansblack radic from hoth the programming and advertis-
in2 sales perspectives. With top A0 radio suddenly so fond of
Prirce, Lionel Richie. Stevie Wonder, the Pointer Sisters,
Kool & the Gang, the Commadores and others, urban radio
has lost a little of its once. wholly-unique programming
ground.,

Meanwhile, Madison Avenue's perception of the black au-
deence’s buying power and record company servicing atti-
ftdes to black radio are two issues that have seen progress
in the last year, especially the{atter with the much-publicized
boycott by several Los Angeles urban stations against
Warner Bros. Records (Billboard, May 4). In dealing with
wnat some have called “the crossover crisis,” urban radio
apgears to be re-establishing its unique status in three ways:

narrower demographic goals, an increased push on the for-
mat’s community commitment and more sophistication in
the packaging of their product, both for listeners and pro-
spective time buyers.

For reasons that probably have more to do with prejudices
in the advertising sector than actual programming distinc-
tions, the terminology in black radio is confusing and far
from a consensus. While many use the terms *‘Black’ and
“Urban Contemporary” interchangeably, there are some who
argue that black implies a more street-oriented format, while
urban contemporary sports a more adult sound targeted at
upscale demographics. Under either name, however, the for-
mat has a number of programming variations that split it as
clearly as top 40 and AOR in mainstream radio.

With hit radio gobbling up the teen shares in most major
markets, urban radio, in general, seems to be moving to-
wards an older audience. ‘““We have to stop trying to get to

Key To Future :
VIDEO DEMAND

GROWS AS MEDIA
OUTLETS EXPAND
VIEWERSHIP

smaller budgets, beginning at $25,000 while white acts
start at $20,000." The Parker production firm produced 15
music clips in 1984 and has created videos for Stevie Won-
der, Shalamar, Klymaxx, Rockwell, Mtume, and the Gap Bang
among others. “Our pick up in business suggests that either
record companies are makinig more money available for
black acts or that we're simply getting more work from exist-
ing allotments. Our main gripe is with acts who give black
video companies one-shot/ction and then go to white direc-
tors who don’t understand the music and just throw some-
thing together.”
According to Richard Marcadis, whose New York-based “La-
tenite Dance Video Hour™ folded last December, as far as
black video programming is concerned, there is simply 2
shortage of advertising dollars. “That's the main probler
here. There were about 200 shows across the country, cable
and otherwise. 18 months later, the market has shrunk.”

Nevertheless, videos are airing, namely on the black videc
circuit which, according to Mitcheil Rowen, is steadily grow
ing. Rowen publishes the CVC Report, a bimonthly that moni
tors video programming. listing national and local shows
“There's growth there, no question,” he says. “ ‘New York.
Hot Tracks’ " is now svndicated nationally; B.E.T. has ex-
panded. it's a slow process, but the market is definiteiv
growing.”

(Continued on page BM-18)

&

just one of the results of *‘us getting more inteiligent on how
to package our product,” a philogsophy that permeates pro-
gramming, promotions, management and advertising sales

There are glaring and successful exceptions to this nar-
rowcast movement, however. At second-seeded KKDA FM
Dallas, program director Michael Spears balks at that theory.
Asked whether the station has a specific part of the black
audience in mind, Spears says ‘‘Yes, all of it."” Spears cred!s
KKDA's upward trek in the last three Arbitron books ta a
steady course. “We haven't picked up any new direction n
terms of programming,” he says, adding that the station s
only goal is to “‘produce truly excellent product for our ccre
audience, which is the entire black cammunity.” This consis-
tency theme is reiterated by Tony Quartarone, program Zi-
rector at WRKS New York, the number one market’s top rat-
ed outlet for the second book in a row (Billboard, April 27).
In a city jammed with strong top 40 competitors, WRKS has

(Continued on page BM-12)
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Crossover Crisis
Stirs Programmers
TOP ARTISTS ‘
e BLACK RADIO
(No. of Charted Albums & Singles) Label
FIGHTS TO RETAIN
2. NEW EDITION (4) MCA
(1) Streetwise
3. PRINCE & THE REVOLUTION
(5) Warner Bros. (1) Paisley Park
4. LIONEL RICHIE (5) Motown Fo R M AT WA R S
5. BILLY OCEAN (4) Jive
6. ASHFORD & SIMPSON (4) Capitol
7. STEVIE WONDER (3) Motown everyone. We have to make sure we are getting those wha
8. POINTER SISTERS (5) Planet can buy the products we sell,” says Brute Bailey, former FD
R .. Johnson 9. KOOL & THE GANG (6) De-Lite of Houston's market leader KMJQ whadis now president cf y
< 10. DIANA ROSS (3) RCA the Young Black Programmers’ Coalition. A long time black
Eligibility period: 5/12/84—5/18/85 radio veteran, Bailey says the segmentation of black radio is
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SOUL CLAN Fri JULY 2
m“ [ASY BETEAND7TH
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| DB COVAY SOLOMON BURKE HOLLYWD

! Top left: Marquee for recent '‘Mo-
town Returns To The Apollo™ tv spe-
cial (Photo: Chuck Pulin). Middle: Mar-
quee during the '60s. Left: 125th St.
during '30s with Apollo stars the Ink
Spots, Claude Hopkins, Hamtree &
Pigmeat. Above: Late '70s marquee
touting Wilson Pickett and Ben E. King
at the Savoy in midtown (Photos cour-
tesy of Apollo Theater).

Stars Return to Celebrate

Glory Years

APOLLO AT 50:

NEW LUSTER

that when one gains, one also loses.

Some 20 years since the peak of the civil rights
movement blacks are beginning to re-evaluate the
credits and debits of that moral crusade. Inner City
Broadcasting’s efforts to bring back the theater
that many black performers used to refer to as “the
big top,” as a television facility are an historic part
of this movement. The new Apollo, redecorated and
rebuilt at a cost of over $5.5 million, attempts to
pay tribute to the past while moving the building full
force into the technological present and future. Of
the reopened showplace the New York Times wrote,
“The newly refurbished theater has all the glamor-
ous trappings of a Broadway house—plush purple
carpet, crystal chandeliers and red and gold
trimmed box seats. It was a splendid setting for
what its backers hope will be long lasting revival.”

Aside from collaborating with another black insti-
tution, Motown, on the high rated NBC special cele-
brating the theater's 50th anniversary, Inner City is
bringing back Amateur Night and seeking out stars
to perform there. Hall & Oates’ recent appearence
at the Apollo Theater is a testimonial to the impact
the world of black music, a world that once revolved
around the Apolio Theater, has had on generation
after generation of hitmakers.

The pictures on this page tell the story of the
Apolio’s five decades as succinctly and meaningful-
ly as words ever could. If you study them carefully a
melody, maybe “Take The ‘A’ Train" or ‘Salt Pean-
uts” or “Why Do Fools Fall In Love” or even “‘Papa’s

Got A Brand New Bag,” may come to mind. If it does
then you'll know that you've arrived at a very spe-
cial place. You'll be in an Apollo state-of-mind.-

Crowd outside the
www americanradiohistorv com



www.americanradiohistory.com

Debbie Alfen

Cheyne

Collage*
The Controllers
The Crusaders

East Ceast Offering
Wilton Felder

Grady Harrell*

Dan Hartman Patfitlo’Belle T8 Inie’ Mill s ~ Set

Thelma Houston Loose Ends® usical Youth Spyro |

Norma Jean Carrie Lucas* Alicia Myers New Edition Jimi Tunnell
The Jets CONGRATULATIONS One Way Voyeur®
B.B. King NEW QS.T,ON Ready for the World ~ Windjammer
#1 GROUP )

Klique Rockie Robbins Bobby Womack

www.americanradiohistorv.com


www.americanradiohistory.com

MULTI-PLATINUM
PARADE TURNING

INTO RECORD ROUT|

By Paul Grein

Of the four single-artist albums to be certified for sales
of eight million or more copies since 1976, three are by
black artists: Michael Jackson, Prince & the Revolution and
Lionel Richie. That's the most dramatic evidence of black
music's importance in the current marketplace. Today's
leading black artists are the leading artists—period.

Jackson's “Thriller” remains the all-time sales champ with
U.S. sales of more than 20 million, according to the Record-
-ing Industry Assn. of America. Prince’s ‘‘Purple Rain” sound-
‘track follows with sales of nine million, and Richie's “Can’t
Slow Down" is close behind at eight million. The only other
single-artist album to be certified for sales of eight million or
more: Fleetwood Mac's 12-million selier "“‘Rumours.”

Since 1976, more than 50 black artists have earned plati-
num albums, honoring sales of one million copies. Earth,
Wind & Fire are the top single act, with five platinum albums.
Lionel Richie and Michael Jackson can also claim five plati-

Sade

Teddy Pendergrass

num albums, but only by combining their solo and group
achievements. Close behind with four platinum albums:
George Benson, the Brothers Johnson, Teddy Pendergrass
and Prince. (The inevitable platinum success of Prince's
“Around The World In A Day" will up his platinum total to
five.)

Numerous long-serving black acts have notched their first
platinum albums in the past year, signifying the increased re-
ceptivity to black music in the post-“Thriller” era. Tina Tur-
ner's “Private Dancer,” with sales of more than three million,
and the Pointer Sisters’ “Breakout,” with sales of more than
two million, lead the way, though Ray Parker Jr., Chaka Khan
and Billy Ocean have also notched their first platinum al-
bums in the past year.

The annual Grammy Awards also point to the increased
stature of black artists. This was the second year in a row
that black artists walked off with both of the top awards. Mi-

Funkadelic

Midnight Star

George Benson

chael Jackson won both prizes last year; this year Lionel
Richie won album of the year with “Can’t Slow Down' and
Turner took record of the year with *What's Love Got To Do
With It.”

Turner and Prince & the Revolution also won Grammys in
the rock division, underscoring the crossover possibilities for
contemporary black artists. Only two other black artists have
won Grammys for rock: Donna Summer (for “‘Hot Stuff’ in
1979) and Michael Jackson (for “'Beat It” in 1983).

A few years ago, we were told that black music is green.
That was just the start. Today it's platinum—and multi-plati- '
num.

A DECADE OF BLACK PLATINUM CHARTBUSTERS 1976-1985

Here's a complete list of all albums by black artists that have been certified platinum by the Recording Industry Assn. of America, from
the inception of platinum awards in January, 1976 to the present. Platinum awards signify sales of one million units, and are indicated
by a triangle B; multi-platinum awards are indicated by a numeral following the triangle.

Artist Title Label Date Certified Artist Title Label Date Certified
GEORGE BENSON Breezin' A3 Warner Bros. 1976 LTD Togetherness A A&M 1978
in Flight A Warner Bros. 1977 JOHNNY MATHIS You Light Up My Life A Columbia 1978
Weekend in LA. A Warner Bros. 1978 MIDNIGHT STAR No Parking On The Dance Floor A2 Solar 1983
Give Me The Night A Warner Bros./Qwest 1980 EDDIE MURPHY Comedian A Columbia 1985
BRASS CONSTRUCTION Brass Construction A United Artists 1976 NEW EDITION New Edition A MCA 1985
BROTHERS JOHNSON Look Out For #1 A A&M 1976 0'JAYS So Full Of Love A Philadelphia Inti. 1978
Right On Time A A&M 1977 |dentify Yourself A Philadelphia Intl. 1979
Blam! A A&M 1978 BILLY OCEAN Suddenly A Jive/Arista 1985
Light Up The Night A A&M 1980 RAY PARKER JR. Ghostbusters/Soundtrack A Arista 1984
- CHIC C'Est Chic A Atlantic 1978 PARLIAMENT Mothership Connection A Casablanca 1976
Risque A Atlantic 1979 Funkentelechy Vs.
NATALIE COLE Unpredictable A Capitol 1977 The Placebo Syndrome A Casablanca 1978
Thankful A Capitol 1978 PEACHES & HERB Hot A Polydor 1979
COMMODORES Natural High A Motown 1978 TEDDY PENDERGRASS Teddy Pendergrass A Philadelphia Intl. 1978
Heroes A Motown 1981 Life s A Song Worth Singing A  Philadelphia Intl. 1978
In The Pocket A Motown 1981 Teddy A Philadelphia Intl. 1979
EARTH, WIND & FIRE Spirit A2 Columbia 1976 TP A Philadelphia Intl. 1980
AI'N'AIl A? Columbia 1977 POINTER SISTERS Breakout A2 Planet 1984
Best Of, Vol. 1A? Columbia/ARC 1978 PRINCE (& THE REVOLUTION) Prince A Warner Bros. 1980
| Am A? Columbia/ARC 1979 1999 A? Warner Bros. 1983
: Raise! A Columbia/ARC 1981 Purple Rain A® Warner Bros. 1984
EMOTIONS Rejoice A Columbia 1977 Controversy A Warner Bros. 1985
FLOATERS Floaters A ABC 1977 LOU RAWLS AllThings In Time A Philadelphia Intl. 1977
FUNKADELIC One Nation Under A Groove A Warner Bros. 1978 LIONEL RICHIE Lionel Richie A* Motown 1982
GO Disco Nights A Arista 1979 Can't Slow Down A® Motown © 1983
GAP BAND Gap Band Il A Mercury 1981 ROSE ROYCE in Full Bloom A Whitfield 1977
Gap Band IV A Total Experience 1982 DIANA ROSS Diana A Motown 1981
MARVIN GAYE Midnight Love A Columbia 1982 Why Do Fools Fall In Love? A RCA 1982
GLORIA GAYNOR Love Tracks A Polydor 1979 RUFUS FEATURING
HEATWAVE Too Hot To Handie A Epic 1977 CHAKA KHAN Ask Rufus A ABC 1977
Central Heating A Epic 1978 SADE Diamond Life A Portrait/Epic 1985
ISLEY BROTHERS Go For Your Guns A T-Neck 1977 SISTER SLEDGE We Are Family A Cotillion 1979
Showdown A T-Neck 1978 DONNA SUMMER Live And More A Casablanca 1978
Go All The Way A T-Neck 1980 Bad Girls A Casablanca 1979
MICHAEL JACKSON Off The Wall A Epic 1979 On The Radio A Casablanca 1980
Thriller A2 Epic 1983 A TASTE OF HONEY A Taste Of Honey A Capitol 1978
JACKSONS Destiny A Epic 1979 THE TIME Ice Cream Castle A Warner Bros. 1985
Triumph A Epic 1980 TINA TURNER Private Dancer A? Capitol 1984
Victory A? Epic 1984 LUTHER VANDROSS Forever, For Always, For Love A  Epic 1983
RICK JAMES Street Songs A Gordy 1981 Busy Body A Epic 1985
AL JARREAU Breakin' Away A Warner Bros. 1982 DIONNE WARWICK Dionne A Arista 1980
QUINCY JONES Sounds ... And Stuff Like That A A&M 1978 GROVER WASHINGTON JR.  Winelight A Elektra 1981
The Dude A A&M 1982 WHISPERS Whispers A Solar 1980
CHAKA KHAN | Feel For You A Warner Bros. 1984 BARRY WHITE Sings For Someone You Love A 20th Century 1977
KOOL & THE GANG Ladies Night A De-Lite 1980 The Man A 20th Century 1978
Celebrate A De-Lite 1981 STEVIE WONDER Hotter Than July A Tamla 1981
Something Special A De-Lite 1982 The Woman In Red/soundtrack A Tamia 1984

BM-8
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A Billboard Spotlight

TOP NEW ARTISTS

Pos. ARTIST

(Combined Albums & Singles) Label
1. EUGENE WILDE (3) Philly world
2. SHEILA E. (3) Warner Bros.
3. SADE (3) Portrait
4. FAT BOYS (3) Sutra
5. REBBIE JACKSON (3) Columbia

Eligibility period: 5/12/84—5/18/85

BLACK RADIO

(Continued from page BM-3)

held its unique post by sticking with what Quartarone hesi-
tantly calls “more black records.” Part of WRKS's distinct
edge, according to the Quartarone, is “our ability to to break
records a month before they’ll be heard on top 40.” Pointing
to records by Nolan Thomas, Frederick, Chaka Kahn, the

Commodores and Deodato, Quartarone says ‘“You heard .

those records here first.” X

One urban radio advantage that nobody questions is the
format's self-appointed commitment to its audience. It's an
attitude that goes far beyond giveaways and promotions, and

% % % |GOLDEN ANNIVERSARY CONGRATULATIONS| % * * %

*
-

THE INK SPOTS

% % % featuring Mr. Jim Nabbie % % %

HAROLD WINLEY, SONNY HATCHETT & KING DRAKE

WITH

THE MOST IMITATED ENTERTAINERS
¢ Y¢ ¢ Y¢ IN SHOW BUSINESS ¢ ¥% v v¢

AN INTERNATIONAL CELEBRITY MANANGEMENT ORGANIZATION

5300 POWERLINE ROAD / FORT LAUDERDALE, FL 33309

THE HANOVER GROUP

Mili Della Lilley ¢ (305) 491-1101

* Kk ko ok ok ok ok ok kot

THE TRADITION & THE LEGEND LIVES ON!

XX XXX X XX RXX

* Kk ok

New Jersey’s Newest Sound

The Deeper Band

Debut 12” Release

'ESCAPE

(Got To Get Away)”

Produced by Spencer Crump,
Barbara Crump and Sam Waymon

PATERSON
INTERNATIONAL RECORDS

325 E. 19th St., Paterson, NJ 07524 ¢ (201)684-0853
for bookings call:
Spencer Crump, President (201)684-2129

for additional information call (201)684-0853
Barbara Crump, VP Promotion and Publicity
Sam Waymon, VP A&R

Charles Enzor, Manager Y,

-

Welcome back, Apollo.

We miss you.

May you live as long as you want
And never want as long as you live.
May you live to be a hundred,

And we a hundred but minus a day,
So that you will never, ever go away.

From all the folks at

THE SPARK
ORGANIZATION

/SUBRENA ARTISTS
CORPORATION

SPARKIE MARTIN HENRY NASH

LOUIS CLAYTON JOMES, E=q.
1650 Broadway
Suite #410
Mew Yark, NY 10019

is more oriented towards public service and the betterment
of the black community itself. The degree of listener loyalty
that results is a product of what the Coalition’s Bailey calls
urban radio’s “‘up close and personal” appeal which the for-
mat is placing even more emphasis on these days. At WRKS,
the stress has always been on maintaining a high profile in
New York. Quartarone and his air team are regulars at sta-
tion-sponsored clean-ups and have put a heavy push on the
merits of education that is typified by New Edition’s recent
WRKS-lead tour of city schools. And, Quartarone feels an ex-
tra reponsibility to his listeners in his programming. Having
passed on Prince’s “Erotic City” and most of Marvin Gaye's
explicit posthumous album “Dream Of A Life Time,”” Quar-
tarone says ‘| have a little sister. | don't want kids learning
about those things on my station.”

While some progress has been made, an area that still
plagues urban radio is the advertising community and its
persistent disbelief in the actual buying power of the black
audience. Unemployment and salary statistics prove that the
minority population remains a less wealthy group, but black
media specialists still contend that Madison Ave. has not al-
tered its perception of black buying trends commensurate
with upswings in the financial status of that demographic.
About two years ago, this issue garnered a lot of attention,
according to Les Butler, of Washington D.C.-based Butler Ad-
vertising. While he says that some progress has been made
in this area, Butler claims the matter faded into the back-
ground a bit with the recent decrease in the number of
blacks employed at advertising agencies. Butler says it's
“hard to tell whether it's racism or apathy’’ that keeps media
buyers glued to the mainstream avenues. “When was the last
time you saw an ad for a BMW with a black driver?’ he asks.
With all the hullabaloo over the Yuppies, Butler is promoting
what he calls the “Buppies (Black Upwardly Mobile Profes-
sionals),” a demographic that he feels is being underestimat-
ed by mass media buyers. KIM FREEMAN

Kim Freeman is Billboard’s Assistant Radio Editor and au-
thor of the ""Grass Route’’ column. =

BLACK MUSIC

(Continued from page BM-1)

an era of great creativity to be aware of ways the music can
be sidetracked. Because, as a reading of the Billboard charts
reveals, we are in a very fertile period for black popular mu-
sic.

We have Midnight Star maturing into a versatile band, now
as captivating on record as they always have been live, Maze
featuring Frankie Beverly continues to be the best kept
secret in the record industry, selling records and pleasing its
working class biack audience. A number of promising young
vocalists made impressive strides in the past 12 months, in-
cluding Glenn Jones, Lillo Thomas, Alexander O'Neal, Sade,
Freddy Jackson, Eugene Wilde, Whitney Houston, Rebbie
Jackson, Audrey Wheeler, Billy Ocean, Siedah Garrett, and
Shannon. Luther Vandross is currently represented by the
most brilliant album of a, thankfully, still young career. The
Commodores fooled skeptics by recording an undeniable
single, “Nighshift,”” while Philip Bailey, with the aid of Phil
Collins, stretched his music without sacrificing his identity.
Jimmy Jam and Terry Lewis established themselves as the
most important producer-songwriter firm since Mtume & Lu-
cas. It was sad to see the Time's demise, but between Jam &
Lewis, and the debut of Jesse Johnson, the legacy of that
rocking band continues on (can ‘Morris be far behind)? It is
worth noting that for all his rock'n’roll posturing it was
Prince’s funk, both on ‘A’ sides (“When Doves Cry”) and ‘B’
(“Erotic City,” **17 Days"), that made for his best singles.

The much maligned music of rap displayed appeal with
gold albums by the Fat Boys, Whodini, Run-D.M.C., a strong
effort by Kurtis Blow and a lucrative national tour. J. Black-
foot’s *'Taxi”" made it clear Memphis soul was far from dead,
while James Ingram and Jeffrey Osborne were chief repre-
sentatives of smooth Los Angeles pop. Left field hits, such as
Paul Hardcastle's “‘Rain Forest’” and Sheena Easton’s “‘Sugar
Walls” added spice to the year. So did the consistency of
Mtume and Peabo Bryson, and the heartening comeback of
Teddy Pendergrass.

Michael Jackson, Prince, Tina Turner, Lionel Richie and
Ray Parker Jr. all have had more spectacular crossover hits
than Kool & the Gang, perhaps because it is easier for fans
and the media to focus on the individuals, as opposed to a
band. Yet it is time to salute that Jersey group for a remark-
able string of hits in the black and pop markets. Calculated,
cool, hook-filled yet funky, Kool & the Gang have managed,
through “Joanna,” “Misled,” “‘Fresh,” etc. to be unerringly
commercial and delighfully listenable.

Nelson George is Billboard'’s Black Music Editor and author
of the “The Rhythm & The Blues™ column.
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THE MONTH YOU'LL NEVER WANT TO END.
BLACK MUSIC MONTH, ON EPIC, PORTRAIT AN
THE CBS ASSOCIATED LABELS.

LUTHER VANDROSS
THE NIGHT 1| FELL IN LOVE
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The Night | Fell In Love
It Onty For One Night/Creepin’
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Including:
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PROTOCOL

Includln?'
Can't Stop This Feeling/Let's Talk
Still Thinking Of You
f Somebody Up There Likes Me

One More Time With Feeling

CARL ANDERSON [ the s‘{an,ey Clarke Band | l ISLEY JASPER ISLEY | [QATTES VAN SCHAIK

BROADWAY’S CLOSER T0
SUNSET BLVD. LOVE ATTAXX Inciuding:
Don't Kﬁglmrlys/mngispe;#ymrmov

including:
Look The Other Way i Love
ove Is Gonna Last Forever
e You Right/Kiss And Tell
an't Get Over Losin' You
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A Billboard Spotlight

MAJORS LOOK

(Continued from page BM-3)
radio and pop radio at the same time in many instances,
though Caldwell stresses that black radio is still “our main-
stay.”

Atlantic’s “new approach’ carries over into video, with

Caldwell reporting an “aggressive’” policy tempered by a
“wait and see attitude” such that certain acts will get video
“out of the box,” where others will get it depending upon
their “‘status in the marketplace at the time.

Exemplifying Atlantic’s current trends in black music is the
Mirage label’s upcoming release schedule, said by label head
Jerry Greenberg to be its biggest ever, with all involved art-
ists having “urban but definitely crossover potential.” Includ-
ed in the June/July release are albums from the System, No-
lan Thomas, Jean Knight and Brenda K. Starr.

CAPITOL

According to Ronnie Jones, Capitol’s national director of
ré&b, the label is placing an “aven greater emphasis’ on black
music. Says Jones, “This commitment is only beginning with
establishing brand new artists who cover all the demos, like
Freddie Jackson, who's a pure singer without any gimmicks;
Gee Bello, who's a crooner from England; and from the
George Clinton stable, Jimmy G. & the Tackheads, who are
part of the trend or street music.”

Jones adds that the other half of Capitol’s black music ef-
forts concern the “‘re-establishing’ of the label's older acts,
like Ashford & Simpson, Tina Turner and Maze, all of which
have only lately enjoyed their greatest success.

On the promotion and marketing side, Jones continues in
the belief that a black base must first be established at radio
and in the marketplace before “‘branching out.”” He says that
video is presently a “small piece of the pie,” though he feels
that it will have a greater role once it outgrows its promo-only
nature and becomes more of a retail item.

COLUMBIA

Growth of video as a promotional tool for the black artist
roster has been the biggest change at Columbia Records in
the last year, says Phil Sandhaus, director of product devel-
opment. “We treat video for black product the same way as
for pop product: we evaluate both the artist’s visual potential
and the strength of the record before we invest in it.”

CBS Records senior vice president Larkin Arnold notes
that even though “national exposure via MTV" may not be
available, “most major cities have local shows to highlight
black videos, and we can attack it through those outlets.”
Sandhaus adds that Black Entertainment Television (BET)
has grown into an important outlet for black video at the la-
bel, and says that Columbia has begun using the service in its
ad campaigns.

Both Arnold and Sandhaus agree that black urban radio
support is still the label’s main approach, though artists with
such “top 40 acceptance’ as Gladys Knight may be worked
on the black and pop stations simultaneously from the start.
Both further state that club promotion—for 12-inch and vid-
eo—remains an active concern.

As for the roster itself, Arnold says that the goal is to
“maintain a diversified roster in terms of sound, age, and
type of music” without forgoing an identity in any one area.
EPIC/PORTRAIT/CBS ASSOCIATED LABELS

Epic/Portrait/CBS Associated Labels’ vice president of
promotion T.C. Thomkins concedes that his family of labels
are “limited” in terms of street music product and says that
current urban/contemporary signings fit in with formats al-
ready represented.

Thomkins says that black radio is addressed first, “unless
we feel we can hit all formats at once.” Video accompanies
*anything we have a hit record on."”

“Every major city has a private video show for black mu-
sic,” notes Thomkins, unaffected by the frequently perceived
lack of national black video outlets.

ELEKTRA

Anticipating its heaviest quarter in black music so far this
year, Gregory Peck, vice president of promotion and market-
ing, special products, reports that efforts are underway to
guide some of its established artists into the mainstream
while at the same time locate youthful proponents of the new
black music trends.

“We're trying to take our artists into another dimension,”
says Peck. “Like Steel Pulse, a top echelon reggae group in

Jim Bessman is a freelance writer in New York.

Stacy Lattisaw & Jjohnny Gill

TOP FEMALE ARTISTS
Pos. ARTIST "
(No. of Charted Albums & Singles) Label
. TINA TURNER (6) Capitol
. DIANA ROSS (3) RCA
. CHAKA KHAN (4) Warner Bros.
. MADONNA (5) Sire
. DENIECE WILLIAMS (4) Columbia
. SHEILA E. (3) Warner Bros.
. PATTI LABELLE (1) MCA

(2) Philadeiphia Int'l
8. PATRICE RUSHEN (3) Elektra
9. SADE (3) Portrait
10. TEENA MARIE (5) Epic

Eligibility period: 5/12/84__8/18/885
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Alexander O'Neal

the industry that has given us two basically religiously orient-
ed rasta records, but is putting together what sounds like a
very commercial r&b album. And Teddy Pendergrass, whose
recent ‘Choose Me' was produced by Luther Vandross, will
duplicate and extend that relationship on his next atbum.

Meanwhile Elektra is looking to diversify its black artist
roster. Johnson notes that a 12-inch deal with the Washing-
ton D.C. group Little Benny & the Masters marks the label's
entrance into the go go field, while Grand Master Flash’s lat-
est album includes a wider diversity of material in addition to
rap.

Johnson says that Elektra’s black promotion efforts, like
those at some other labels, include “reverse crossover,” for
example, Howard Jones, whose current video has been ser-
viced to BET and other black video outlets simultaneously
with the single “'Things Can Only Get Better” delivered to
black radio.

Johnson feels that “the industry is ready to open up, but
you still have to wait for a record to go top 10 on the black
charts before crossing it over.” He adds that video is impor-
tant in establishing an artist's image, though its sales influ-
ence is still unproven. Thus, videos are made for artists on a
selective basis, with potential for mass exposure being the
determining factor.

ISLAND

At Island, “diversification is the key,” according to Ruben
Rodriguez, vice president of r&b promotion. “We're looking
for fresh new sounds and artists who can be developed into
major stars.”

Island's T.T.E.D. go go label is most prominent in this re-
gard, and Rodriguez says that it’s *‘giving us a lot of visibility
in the marketplace.” He also points to “Starsearch” winner
Durell Coleman, whose forthcoming July album- will be
worked concurrently at both pop and black radio. “We look
for exposure where we can get it, and if it's the right time to
go pop we go after it,” he adds.

MCA

Ernie Singleton, MCA's.national director of r&b promotion,
reports that his label’s direction for black music points to
“newer and fresher youth-oriented music in an effort to re-
spond to industry trends.” Additonally, he notes that long-
time inhabitants of the label are being “fine-tuned and re-
fined to complement their previous success with “Into The
Night” being a prime example.

A new label policy, continues Singleton, is to acquire “qual-
itative artists with proven track records,” such as New Edi-
tion and Patti LaBelle.

While Singleton states that black radio is “imperative,” he
adds that “backup’ aid is frequently sought via corporate
sponsorship as well as retail tie-ins with radio. Video, he says,
is of the “utmost” importance,” with approximately 80% of
the black roster getting videos. “Sometimes | sacrifice being
on time with video to make sure that what | have fits with the
artist’s image and goals,” he concludes.

MOTOWN

Steve Barri, Motown's vice president.of a&r, sees “no over-
all change” in the label's philosophy “other than what’s hap-
pening from the radio and record industry opening up.” This,
say Barri, has caused Motown to “feel more aggressive,” es-
pecially with its younger artists.

“Pop and black music have been coming together in sound
to where the old theories, like you can’t have an electric gui-
tar solo on a black record, just don't hold anymore,” contin-
ues Barri. ““So now there are times when a black artist who is
really pop sounding may not need the black base to get expo-
sure, but we always want that first.”

Nevertheless, Barri maintains that black radio is “always
the priority,” even if Motown is *‘more open than in the past™
to artists with crossover potential.

Barris says that the company is currently “getting into di-
versification’ with its new &ignings, the main consideration
being to avoid artists “who fall in between the cracks.” He
adds that unlike many labels, black video is relatively unim-
portant. “Even though we've done quite a few, video isn't
that much of a priority. You don’t have to have a video, but
you have to have a hit record. It's not our prime interest to

Rene & Angela

make people watch but to make people listen.”
POLYGRAM

PolyGram's strategy in regard to black music is to stay
current, both with new signings and label veterans. “There's
not a lot of talent like Prince available,” observes Jerome
Gasper, vice president of a&r, urban contemporary, ‘‘so we
have to deal with what we've got, like a Cameo, for instance.
On their latest album they really stretched out creatively and
reached out for a wider audience while still maintaining their
identity.”

Gasper says that other acts are similarly being directed to-
ward *‘progressive” growth and development in their tradi-
tional sounds in new artists. “We're looking for things that
attack the ear soundwise, that go directly for the jugular be-
cause radio doesn’t stay on a song for long.”

But black airplay is still the primary target of PolyGram'’s
efforts. “Unfortunately, we still go to one format, even
though so many black artists have shown that the industry is

TOP PUBLISHERS

POS. PUBLISHER, Licensee

(No. of Charted Singles)

. CONTROVERSY, ASCAP (6)

. JOBETE, ASCAP (24)

. FLYTE TYME, (ASCAP (9)

. NICK-O-VAL, ASCAP (3)

. BROCKMAN, ASCAP (4)

RAYDIOLA, ASCAP (4)

. APRIL, ASCAP (19)

. DELIGHTFUL, BMI (4)

. ALMO, ASCAP (14)

. WARNER-TAMERLANE, BMI (12)
Eligiblity period: 5/12/84—5/18/85
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much broader than just r&b."" For Gasper, video is ‘“nice to
have but just a tool, an afterthought. Our main concern is ra-
dio and the black cofsumer."

RCA

Basil Marshall, RCA's director of product management,
black music, says that his label’s a&r staff is “‘always in pur-
suit” of unsigned talent, especially “in the clubs and
streets.” Once signed, Marhsall finds video to be particularly
effective as a means of promotion. In this regard, he points
to BET and MTV as being the “primary sources,” the latter
proving particularly useful for such established acts as the
Pointers.

Promotion at radio for RCA continues to involve black sta-
tions as the “starting point,” says Marshall, with “contempo-
rary records,” like those of the Pointers and Diana Ross, “hit-
ting across the board” from the outset. But new artists, like
Glenn Jones for example, generally “start with the black bass
first.”

WARNER BROS.

According to Tom Draper, Warner Bros.’ vice president of
black music marketing, the label is busy maximizing the mar-
ket potential of its already full complement of establishec
black artists. At the same time, however, he notes that “‘we
have our tentacles out, constantly looking for new directions.
like the new street sounds.”

Recognizing that “the market is disposed to a broader
base,” Draper states that the *“optimal level of performance
occurs when an artist picks up a multi-format of interest and
activity,” and is not just restricted to the traditional black
and urban radio base. Thus, he's looking particularly for
product that is “multi-directional’ in interest and appeat.

Draper adds that Warner Bros. has been making “consid-
erably more" black artist videos of late, and will “continue to
fine-tune” future videos productions to reach a broader aud:-
ence. JIM BESSMAN

CREDITS: Special Issues Editor, Ed Ochs, Assistant Editor,
Robyn Wells; Editorial Coordinator, Nelson George;, Charts
prepared by Billboard Chart Research Dept.; Cover & Design.
Ginny Schafer.
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Lionel Wins All Night Long...
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ALL NIGHT LONG
ASCAP SONE OF THE YEAR
LOBANGELES: VA2 19865

LIONEL RICHIE BROCKMAN MUSIC
ASCAP SONSWRITER DF THE YEAR ASCAF PUBLISHER OF THB YEAR
L8 AGELES MAY 2,190 LOS ANGELES L
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TOP MALE ARTISTS

Pos. ARTIST

(No. of Charted Albums & Singles) Label
1. PRINCE (5) Warner Bros.
(1) Paisley Park

. LIONEL RICHIE (5) Motown

. BILLY OCEAN (4) Jive

. STEVIE WONDER (3) Motown

. JEFFREY OSBORNE (7) A&M

. JERMAINE JACKSON (3) Arista

.LUTHER VANDROSS (5) Epic

. TEDDY PENDERGRASS (3) Asylum
(1) Philadelphia Int'l

. EUGENE WILDE (3) Philly World

. O’BRYAN (4) Capitol
Eligibility period: 5/12/84—5/18/85
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Cudahy, Wisc.; Contact: Norm Breest

CURLY'S 5th AVE.; 614 East 59th Pl. North;

Tulsa, Okla.

DARONADO’S PENTHOUSE; 10384 Royal Oak Rd.;
Oakland, Calif. 94605

DANCIN’ ON AIR/NISE PRODUCTIONS; 413 Cooper St.;
Camden, N.J. 08102; Contact: Mike Nise

DANCE VIDEOTHEQUE; 329 West 55th St. # 3A;
New York, N.Y. 10019; Contact: Claude Purvis
DANCE TV; 208 Market St.;

Portsmouth, N.H. 03801; Contact: Joe Caliro

EL CANAL MUSICAL; P.0. Box 521175;

Miami, Fla. 33152; Contact: Chad Domenicis

GLA COMMUNICATIONS; 1533 Cherry St;
Philadelphia, Pa. 19102; Contact: Robert Lott
GAVIN-LOTT HOUGHTON—WORTH MUSIC MAG;
712 South 4th St.; Philadelphia, Pa. 19147

MAGIC NUMBER; 2349 Baring Dr.;

San Jose, Calif. 95131; Contact: Isaac Stevenson

MONUMENT PRODUCTIONS; 1840 Deer Creek Rd.
Monument, Colo.; Contact: Mike Rosen

MUSIC ENTERTAINMENT TV/N.Y. TIMES CABLE;
1250 Haddons Field Berlin Rd. Cherry Hill, N.J. 080304;
Contact: Kevin Smith

MUSICTRAX; WUFT-TV; 1014 Weimer Hall
Gainesville, Fla. 32611; Contact: Vincent Jones
MUSIC VIDEO CONNECTION; WDVM-TV; r@& o
4001 Brandywine N.W. Washington D.C. 20016; ,\f?ﬁ"\' fadsm
Contact: Wally Ashby/Chuck Nixon P o et o B
NEW YORK HOT TRACKS; WABC-TV; 7 Lincoln Squ.’ Sl
New York, N.Y. 10023; Contact: Ellen Davns/Vlmam gahtnu el
MAGIC WITH VIDEO; 124 West McDowell Rd.;- 32

Phoenix, Ariz. 85003 :_
RADIO VIDEOS; 3140 46 East Jefferson; 3

SOUNDTRACK 2407 Carriage Creeﬂ-; ﬂd.,,
Midlothan, Va. 23113 Contact: Hﬁrﬂ_‘r

Dallas, Tex.; Contact: Keith Hill - et o
STUDIO 54 KCIK TV; 3100 ﬁﬂ‘ftﬁ Eﬁhﬂll‘l -
El Paso, Tex.; Contact: J. Arﬂ‘uhin Parra . e
SYRACUSE SOUL 500 SDU‘IET Safma; ﬂ._ ¥

ta

Syracuse, N.Y. 13202; Cmiar:t”ﬂutch Charle

UFO; Warner. hmaa: FﬂMunmﬂna ez s
6465 Jim Milier Rd’; 750 1. % i
Dallas, Tezg. 75223, Ccrniact ehh

WLXI, TV 613:P:0. Box TVBL; 2 T8
Greensboro; M.G:.27426-6181}Gontaet: JeH JohHson St £t &

Share with those special people in your heart

the inspirational album of this magnificent choir .
(GODs LOVE IS)

Eternal & E verlasting

SAINT TERESA OF AVILA
(Catholic) GOSPEL CHOIR

Exclusive recording artist
of GALICA RECORDS
Memphis, Tennessee

STA Gospel Choir
Dept. AH

P.O. Box 15245
Washington, DC
20003 - 0245

Galica Records, Inc.
P.O. Box 30166
3627 Park Avenue
Memphis, TN
38130-0166

SAINT TERESA OF AVILA
iCatholic) GOSPEL CHOIR

HAVE YOU HEARD THEM!!!

For Distributors Call 1-800-325-1256

4 )

Thanks Black Radio
for making

EUGENE
WILDE

the Number 1 New
Artist of the Year.

Be sure to listen to
his 3rd and most
outstanding single,
“CHEY CHEY KULE”
from
his debut album titled,
“Eugene Wilde.”

On Philly World Records & Tapes

- /
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WE HAVE THE STARS

* BARKAYS x JENNY BURTON % JOCELYN BROWN *
CONFUNKSHUN * GEORGE CLINTON * COMMODORES
* CHERRELLE % CAMEO % CHANGE % DAZZ BAND %
DEELE * FATBOYS % FOURTOPS % FORCE MD’S
LARRY GRAHAM * GAP BAND % GATO BARBIERI *
JOHNNY GILL % GRAND MASTER FLASH % J. BLACKFOOT
* RICKJAMES  GLENNJONES * KLYMAXX *
KURTIS BLOW % KOOL & THE GANG * EVELYN KING *
KLIQUE x* CHERYL LYNN % LAKESIDE % STACEY LATTISAW
% PATTI LABELLE * LISA LISA/FULL FORCE *
MIDNIGHT STAR % TEENA MARIE * MARY JANE GIRLS
* MUSICAL YOUTH % NOLAN THOMAS * NEWCLEUS %
NEW EDITION » O’BRYAN % OLLIE & JERRY % ONE WAY
* BONNIE POINTER % READY FOR THE WORLD *
RAPPIN DUKE * RUN DMC * SHALAMAR % SHANNON *
SISTER SLEDGE % S.0.S BAND % SYSTEM % SLAVE
* SKIPWORTH & TURNER * SKYY % THE SYLVERS *%
LUTHER VANDROSS % THIRDWORLD % UTFO %
WHISPERS * EUGENE WILDE « WHODINI x* ZAPP/ROGER

NORBY WALTERS ASSOCIATES

EAST COAST Jerry Ade « Sal Michaels * Norby Walters WEST COAST

200 West 51st St. 870 Vine St. — Suite C

N.Y. N.Y. 10019 Los Angeles, CA 90038
(212) 245-3939 (213) 466-0615
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STEVE ARRINGTUN Dam:/n In The Key

Of Life 81245 Produced by Keg Johnson & Wilmer

Raglm For: The Producers Alliance. Management: Earl
S. Cole, Jr. for Cole Classic Management

RAPPIN’ Music From The Original
Motion Picture Soundfrack 81252
Executive Producer for the Soundtrack: Bob Whitmore.

JENNY BURTON 81238 Executive Froduczrs:
Eddie O'Loughlin & Lou Debiase. Skyfield \ienacement.

SISTER SLEDGE When Tle Boys Meet
The Girls 81255 Produced b ! ite Rodgzrs.
Management: Linda Cannon and Associazes.

CHANGE Tirrn On Your Radio 81243
Produced by Jacques Fred Petrus. Management: Little
Macho Music.

KLEEER Seeekret 81254 Produced by Eumir
Deodato in Association with Kleeer.

JOHNNY GILL Chemistry 50250 Produced
by Linda Creed, Dennis Matkosky & Bill Neale.
Management: Bill Underwood Associates. On Cotillion
Records and Cassettes.

SEDAN 90268 Produced by Leo Graham For Santino
Productions inc. Management: Santino Productions and
Management Inc. On Cotillion Records and Cassettes.

SHANNON Do You Wanna GelAway
90267 Produced by Mark Liggett and Chris Barbosa.
Mangement: Don Abrahams. On Mirage Recor3s and
Cassettes. Emergency Records

THE LEGACY OF BLACK MUSIC

WATALIE COLE Dangerous 90270 Executive
Preducer: FaullE. Fishkin. Management: Dan Clzary,
B& Management. On Modern Records and Cassettes.

EUGENE WILDE 90239 Produced by Mike
Forte / Donald Robinson and Bunny Sigler.
On Phifly World Records and Cassettes.

1985 Atiantic Recording Corp. @A Waraer Communications Co

www.americanradiohistorv.com
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FOR WEEK ENDING JUNE 15, 1985

BiboardHot Black Singles SALES & AIRPLAY

A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

x x
/8 SALES 1 A AIRPLAY 15
’\\Zéo \‘?\ TITLE ARTIST § § /\\Zéo \‘/?(? § §
1 1 ROCK ME TONIGHT FREDDIE JACKSON 1 1 1 ROCK ME TONIGHT FREDDIE JACKSON 1
2 2 YOU GIVE GOOD LOVE WHITNEY HOUSTON 3 2 2 SANCTIFIED LADY MARVIN GAYE 2
3 4 SUDDENLY BILLY OCEAN 5 3 5 CAN YOU HELP ME JESSE JOHNSON'S REVUE 7
4 3 ELECTRIC LADY CON FUNK SHUN 4 4 3 FREAK-A-RISTIC ATLANTIC STARR 8
5 6 SANCTIFIED LADY MARVIN GAYE 2 5 6 ELECTRIC LADY CON FUNK SHUN 4
6 11 DEEP INSIDE YOUR LOVE READY FOR THE WORLD 6 6 10 RASPBERRY BERET PRINCE & THE REVOLUTION 9
7 5 MEETING IN THE LADIES ROOM KLYMAXX 11 7 8 DEEP INSIDE YOUR LOVE READY FOR THE WORLD 6
8 10 FREAK-A-RISTIC ATLANTIC STARR 8 8 4 YOU GIVE GOOD LOVE WHITNEY HOUSTON 3
9 7 IN MY HOUSE THE MARY JANE GIRLS 14 9 13 HANGIN' ON A STRING LOOSE ENDS 10
10 13 CAN YOU HELP ME JESSE JOHNSON'S REVUE 7 10 11 DANGEROUS NATALIE COLE 16
11 8 FRESH KOOL & THE GANG 23 11 12 THROUGH THE FIRE CHAKA KHAN 15
12 12 EVERYTHING SHE WANTS WHAM! 12 12 7 SUDDENLY BILLY OCEAN 5
13 18 HANGIN' ON A STRING LOOSE ENDS 10 13 15 SUSSUDIO PHIL COLLINS 21
14 9 AXEL F HAROLD FALTERMEYER 25 14 18 TOO MANY GAMES MAZE FEATURING FRANKIE BEVERLY 24
15 — RASPBERRY BERET PRINCE & THE REVOLUTION 9 15 17 MATERIAL THANGZ DEELE 20
16 17 DO YOU WANNA GET AWAY SHANNON 13 16 14 EVERYTHING SHE WANTS WHAM! 12
17 | — | SAVE YOUR LOVE (FOR #1) RENE & ANGELA 17 17 21 THINKING ABOUT YOUR LOVE SKIPWORTH & TURNER 18
18 — A WOMAN, A LOVER, A FRIEND KLIQUE 19 18 20 SAVE YOUR LOVE (FOR #1) RENE & ANGELA 17
19 14 SMOOTH OPERATOR SADE 28 19 9 DO YOU WANNA GET AWAY SHANNON 13
20 15 RHYTHM OF THE NIGHT DEBARGE 39 20 22 A WOMAN, A LOVER, A FRIEND KLIQUE 19
21 21 THROUGH THE FIRE CHAKA KHAN 15 21 24 YOU TALK TOO MUCH RUN-D.M.C. 22
22 30 THINKING ABOUT YOUR LOVE SKIPWORTH & TURNER 18 22 16 OH YEAH! BILL WITHERS 26
23 25 YOU TALK TOO MUCH RUN-D.M.C. 22 23 26 LOVE ON THE RISE KENNY G & KASHIF 31
24 — DANGEROUS NATALIE COLE 16 24 19 BABY COME AND GET IT THE POINTER SISTERS 27
25 27 OH YEAH! BILL WITHERS 26 25 | — | TELEPHONE DIANA ROSS 34
26 26 BABY COME AND GET IT THE POINTER SISTERS 21 26 — ANIMAL INSTINCT COMMODORES 33
27 28 MATERIAL THANGZ DEELE 20 27 — | WONDER IF | TAKE YOU HOME LISA-LISA/FULL FORCE 30
28 — BABIES ASHFORD & SIMPSON 29 28 — KING TUT PAUL HARDCASTLE 32
29 16 CAN'T STOP RICK JAMES 37 29 27 KEEP GIVIN' ME LOVE GLADYS KNIGHT & THE PIPS 36
30 19 FEEL SO REAL STEVE ARRINGTON 35 30 25 BABIES ASHFORD & SIMPSON 29

©Copyright 1985, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system. or transmitted, in any form or by any means, electronic, mechanical.
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

A-Z (LISTED BY TITLE)

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

5 19 Lou, BMI) (Magnetic, BMI/Reggatta, BMI/lllegal, BMI) BM!/Franne Golde, BMI) CPP
(Oval, ASCAP) 13 DO YOU WANNA GET AWAY 96 I'LL STILL BE LOOKIN' UP TO YOU 26 OH YEAH!
86 ALL NIGHT (Emergency, ASCAP/Jobete, ASCAP/Green Star, (Abkco, BMI/Ashtray, BMI) (Foster Frees, ASCAP/Shankman de Blasio,
(Not Listed) ASCAP) 63 I'M SORRY BMI/Bleunig, ASCAP/Pat Dog, ASCAP)
71 ANGEL 61 DON'T KEEP ME WAITING (Temp.Co., BMI) 77 ONE BAD APPLE
(WB, ASCAP/Blue Disque ASCAP/Webo Girl, (Hip Trip, BMI/Midstar, BMI) 14 IN MY HOUSE (Fame, ASCAP)
ASCAP/Black Lion, ASCAP) 80 DON'T SAY NO (Stone City, ASCAP/Jay Warner, ASCAP) 73 PARADISE
33 ANIMAL INSTINCT (Mighty M, ASCAP/Matak, ASCAP/RC, ASCAP/Black 44 INNOCENT (Herds of Birds, ASCAP/Double M Stabte, ASCAP)
(Zomba, ASCAP) Lion, ASCAP) (Flyte Tyme, ASCAP/Avante Garde, ASCAP) 94 QUEEN OF ROX (SHANTE ROX ON)
48 ATTACK ME WITH YOUR LOVE 46  DOUBLE OH-OH 51 ITCHIN' FOR A SCRATCH (Pop Art, ASCAP)
(Larry Jr., BMI/King Kendrick, BMI/AIll Seeing Eye, (Bridgeport, BMI/Duexvon, BMI) (T-girl, BMI/T-Boy, ASCAP/Go-Glo, ASCAP) 68 RAPPIN'
ASCAP) 4 ELECTRIC LADY 70 1T'S OVER NOW (Funk Groove, ASCAP/Zomba, ASCAP/Go-Glo,
25 AXELF (Funk Groove, ASCAP/Zomba, ASCAP) (April, ASCAP/Uncle Ronnie’s, ASCAP/Thriller Miller, ASCAP/Broome Street, ASCAP)
(Famous, ASCAP) 12 EVERYTHING SHE WANTS ASCAP/MCA, ASCAP) 9 RASPBERRY BERET
29 BABIES (Morrison Leahy, ASCAP/Chappell, ASCAP) 36 KEEP GIVIN' ME LOVE (Controversy, ASCAP)
(Nick-0-Val, ASCAP) 35 FEEL SO REAL (Unichappell, BMI1/Mr.Dupper, BMI/Chappell, 100 READ MY LIPS
27 BABY COME AND GET IT (Konglather, BM|/Motor, ASCAP/Cheyenne, ASCAP) ASCAP/Richer, ASCAP) (WB, ASCAP/Montgomery, ASCAP/Cross Keys,
(Dyad, BMI/Eisman, BMI/Hen-Al, BMI/Kings Road, 60 FIDELITY 32 KING TUT ASCAP)
BMI) (Flyte Tyme, ASCAP) (Oval, PRS) 39 RHYTHM OF THE NIGHT
45 BODYSNATCHER 58 FRANKIE 87 LEADER OF THE PACK (Edition Sunset, ASCAP/Arista, ASCAP)
(Hip Trip, BMI/Midstar, BMI) (IDG, ASCAP) (ADRA, BMI/K.E.D., BMI/Mokojumbi, BMI) 1 ROCK ME TONIGHT
64 BORN IN THEUSA. 8 FREAK-A-RISTIC 95 LET ME KNOW (Bush Burnin’, ASCAP)
(Bruce Springsteen, ASCAP) (Almo, ASCAP/Jodaway, ASCAP) (Almo, ASCAP/March 9, ASCAP/Irving, 2 SANCTIFIED LADY
72 BOYFRIEND 23 FRESH BMI/Liebraphone, BMI) (April, ASCAP/Bug Pie, ASCAP/Connie's Bank Of
(Swelka, BMI) (Delightful, BMI} 47 LET'S GO OUT TONIGHT Music, ASCAP)
38 BRING BACK YOUR LOVE 55 GIRLS LOVE THE WAY HE SPINS (Plan 9, ASCAP/WB, ASCAP) 17 SAVE YOUR LOVE (FOR #1)
(Chappell, ASCAP/Richer, ASCAP) (Grandmaster Flash, ASCAP/Grandpa Lou’s, ASCAP) 41 LOST IN LOVE (A La Mode, ASCAP)
75 CALL ME MR. TELEPHONE 83 GLOW (Colgems-EMI, ASCAP) 66 SEXY WAYS
(Not Listed) (Stone City, ASCAP/National League, ASCAP) 31 LOVE ON THE RISE (Stone Diamond, BMI)
7 CAN YOU HELP ME 10 HANGIN' ON A STRING (MCA, ASCAP/Little Tanya, ASCAP/Wayne 50 SHOW SOME RESPECT
(Crazy People, ASCAP/Almo, ASCAP) (Virgin, ASCAP/Brampton, ASCAP) A.Braitwaite, ASCAP/New Music, BMI) MCA (Chappell, ASCAP/Rightsong, BMI/Sookloozy, BMI)
37 CAN'T STOP 62 HOLD ME 90 LOVE WILL FIND A WAY 28 SMOOTH OPERATOR
(Stone City, ASCAP/National League, ASCAP) (Unicity, BMI/Off Backstreet, BMI/Limited Funds, (Warner Bros., ASCAP/Brockman, ASCAP) (Adu, MCPS/St.John, MCPS)
92 CAN'T STOP THIS FEELING BMI) 20 MATERIAL THANGZ 99 SOMEDAY WE'LL ALL BE FREE
(Young Millionaire’s Club, BMI/Avodah, ASCAP/Steel 89 HOW CAN YOU SAY THAT IT’S OVER (Hip Trip, BMI/Deele Reele, BMI/Midstar, BMI) (Kuumba, BMI/Warner Bros., BMI)
Chest, ASCAP) (Neropub, BMI/Tomjohn, BM|} 11 MEETING IN THE LADIES ROOM 79 STRANGE AND FUNNY
49 CAN'T WAIT TIL TOMMOROW 43 | FOUND MY BABY (Hip-Trip, BM1/Midstar, BMI) (Womack's London House, ASCAP/Ashtray, BMI)
(Jennifer, BMI/Leigh, BMI/Walpergus, ASCAP/WB, (Temp. Co., BMI) 59 MY TOOT TOOT 5 SUDDENLY
ASCAP/Hook And Line, ASCAP) 42 1 JUST WANNA HANG AROUND YOU (Sid Sim, BM1/Flattown, BMI) (Zomba, ASCAP/Willesden, BMI)
67 (COME ON) SHOUT (WB, ASCAP/Gravity Raincoat, ASCAP/Unicity, 81 MYTU-TU 21 SUSSUDIO
(Welbeck, ASCAP/Anidraks, ASCAP/Chilly D, ASCAP/No Pain No Gain, ASCAP/Joh-Dan, ASCAP/AI (Sid Sim, BM!/Flattown, BMI) (Phil Collins, ASCAP/Pun, ASCAP)
ASCAP/WB, ASCAP) Dente, ASCAP) 82 THE NATURE OF THINGS 78 TAKE NO PRISONERS (IN THE GAME OF LOVE)
53 DANGEROUS 91 | REALLY WANT YOU (Gratitude Sky, ASCAP/Bellboy, BMi/Polo Grounds, (Chappell, ASCAP/Rightsong, BMI/Sookloozy, BMI)
(Temp. Co., BMI) (Marie, BMI) BMi) 65 TEASER
16 DANGEROUS 74 | WANNA BEA B BOY 93 NEW ATTITUDE (Shapiro, Berstein & Co., ASCAP/Painted Desert, BMI)
(Welbeck, ASCAP/Anidraks, ASCAP/Steven Mitchell, (Wicked Stepmother, ASCAP/Wedot, ASCAP) (Unicity, ASCAP/Off Backstreet, BMI/Brass Heart, TELEPHONE
ASCAP) 30 | WONDER IF | TAKE YOU HOME BM!/Rockomatic, BMI/Robinhill, ASCAP) (Pure Love, ASCAP)
6 DEEP INSIDE YOUR LOVE (Personal, ASCAP/Mokojumbi, BM}) 98 NIGHTSHIFT 84 TELL ME WHATCHU WANT
(Ready For The World, BMi/Excalibur Lace, BM}/Trixie 69 IF YOU LOVE SOMEBODY SET THEM FREE (Walter Orange, ASCAP/Tuneworks, ASCAP/Rightsong, (Sam, ASCAP/Axtriss, ASCAP/House Of Champions,

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Black Singles chart.

LABEL NO. OF TITLES

ON CHART

ATLANTIC (4) 11
Mirage (2)
Atlantic/Tommy Boy (1)
Cotillion (1)
Mirage/Emergency (1)
Modern (1)
Philly World (1)
MCA (7) 10
Camel/MCA (1)
Constellation/MCA (1)
Virgin/MCA (1)

COLUMBIA 9

MOTOWN (3) 9
Gordy (6)

CAPITOL 7

ELEKTRA (4) 7
Solar (3)

EPIC (B) 7
Portrait (1)
Tabu (1)

RCA (3) 7
Total Experience (3)
Planet (1)

WARNER BROS. (4) 6
Paisley Park (1)
Sire (1)

POLYGRAM 5

Mercury (3)
Atlanta Artists (1)

De-Lite (1)
A&M 4
ARISTA (2) 3
Jive (1)
PROFILE 2
BEVERLY GLEN 1
CHRYSALIS 1
CRITIQUE 1
ISLAND 1
4th & B'Way (1)
JAMPACKED 1
JEM 1
Golden Boy (1)
MALACO 1
PALO ALTO 1
TBA (1)
POP ART 1
SELECT 1
SOUNDTOWN 1
SUNNYVIEW 1
URBAN SOUND 1
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ASCAP/E.).Gurren, ASCAP)

THINGS CAN ONLY GET BETTER

(Howard Jones, BMI/Warner-Tamerlane, BMI)
THINKING ABOUT YOUR LOVE

(Larry Spier, ASCAP)

THROUGH THE FIRE

(Dyad, BMI/Foster Frees, ASCAP/Neropub, BMI/Tom
John, BMI)

TIL MY BABY COMES HOME

(April, ASCAP/Uncle Ronnie’s, ASCAP/Thriller Miller,
ASCAP/MCA, ASCAP) MCA

TOO MANY GAMES

(Amazement, BMI)

WALKING ON THE CHINESE WALL

(Noa-Noa, ASCAP/Glass Sea, ASCAP/Make Zee, BMI)
WATCHING YOU

(Philly World, BMI)

WE ARE THE WORLD

(Mijac, BMI/Brockman, ASCAP)

WHEN YOU LOVE ME LIKE THIS

{Willesden, BM)

WHO'S HOLDING DONNA NOW

(Foster Frees, ASCAP/Garden Rake, BMI/April,
ASCAP/Random Notes, ASCAP)

A WOMAN, A LOVER, A FRIEND

(Regent, BMI/Lena, BMI)

YOU GIVE GOOD LOVE

(New Music Group, BMI/MCA, BMI) MCA

YOU GOT ME RUNNING

(Hills Hideaway, BMI/Variena, BM{)

YOU TALK TOO MUCH

(Protoons, ASCAP/Rush-Groove, ASCAP)

SHEET MUSIC AGENTS

are listed for piano/vocat sheet music copies

and may not represent mixed folio rights.

April Blackwood CPP
Almo HAN
Belwin Mills HL
Big Three IMM
MCA
PSP

PLY
WBM

Columbia Pictures
Hansen

Hal Leonard

Ilvan Mogull

MCA

Peer Southern
Plymouth

Warner Bros.

Chappell
Cherry Lane
Cimino
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Atlantic’s Galdwell Plans Roster NMoves

BY NELSON GEORGE

NEW YORK For Black Music
Month, Atlantic Records is promot-
ing the slogan “The Legacy Lives
On.” Yet it is clear that the label’s
recently installed vice president/
general manager of black music,
Hank Caldwell, is looking very
much to the future.

“We're looking to diversify our
roster, looking for acts that are cur-
rent and futuristic,” Caldwell says.
He admits that Atlantic has been

known in recent years for self-con-
tained funk bands, and that a
change is necessary.

The 22-year industry veteran,
who had previously served as vice
president of black music marketing
for WEA, cites as examples of At-
lantic’s direction the more mature
sound of Stacy Lattisaw on her up-
coming Michael Masser-produced
album, Nile Rodgers’ production of
Sister Sledge’s new album ‘“When
The Boys Meet The Girls,” and
Shannon’s single “Do You Wanna

Get Away.” Steve Arrington, once a
leading funk musician with Slave
and his band Hall Of Fame, has also
made a change, fusing a Christian
message with pop rhythms on
“Dancing in the Key Of Life,”
which spawned a top 10 single in
England, “Feel So Real.”

The most significant internal
move Caldwell has made at Atlantic
to date has been the hiring of Sylvia
Rhone as national promotion direc-
tor. The longtime Elektra staffer is
one of the few women to have risen

to such as a critical position at a ma-
jor label.

“She got the job because she was
the most qualified person I inter-
viewed,” Caldwell says. “It is a de-
parture from the norm, but I think
it shows our commitment to a new
direction.”

Caldwell is on the road this
month, visiting seven cities with a
special videotape presentation of
Atlantic product for radio and retail
inspection. Video production for
black artists is being beefed up at
the label, he says, because of the in-
crease in outlets for black clips.

In his new position, Caldwell

Billboard.

NATIONAL

89 REPORTERS NEW TOTAL
ADDS ON
LUTHER VANDROSS IT'S OVER NOW epic 34 37
PEABO BRYSON TAKE NO PRISONERS ELEXTRA 21 35
CAMEO ATTACK ME WITH YOUR LOVE  ATLANTA ARTISTS 19 63
R.J. LASTEST ARRIVAL SWING LOW ATLANTIC 19 24
PAUL HARDCASTLE 19 cHRrysaLs 18 45

says, he’ll do all he can to help black
retail outlets. “The small black [rec-
ord/tape] retailers are having the
same capitalization problems as the
black grocery store owner and shoe
store,” he says. “Yet they are defi-
nitely still important in breaking
records.

“The problem is that it is hard to
put a dollar value on their contribu-
tions. They may only order 25 copies
of a piece of product, but especially
in the early stages of an act’s ca-
reer, they are so important, So
many of our current superstars owe
their status to these outlets.”

©Copyright 1985, Billboard Publications, Inc No part of this publication
may be reproduced, stored In any retrieval system, or transmitted, in any

™

form or by any means, electronic, mechanical, photocopying. recording,

or otherwise, without the prior written permission of the publisher.

NATIONAL

142 REPORTERS Rg#’g}?ﬁ,’}c
CAMEO ATTACK ME WITH YOUR LOVE  ATLANTA ARTISTS 17
GEORGE CLINTON DOUBLE OH-OH capitoL 16
DIANA ROSS TELEPHONE rca 14
COMMODORES ANIMAL INSTINCT moTowN 12
PAUL HARDCASTLE 19 cHRysALS 10

REGION 6

AL, AR, LA, MS, West TN, TX

REGION 4

IL, IN, KY, MI, OH, W

REGION 1

CT, MA, ME, NY State, RI, VT

WXOK Baton Rouge, LA
WATV Birmingham, AL
WENN-FM Birmingham, AL

WILD Boston, MA
WKND Hartford, CT
WNHC New Haven, CT

WBMX Chicago, IL
WGCI-FM  Chicago, IL
WJPC Chicago, IL

WDKX-FM Rochester, NY WBLZ Cincinnati, OH KNOK Ft.Worth, TX
WCIN Cincinnati, OH KCOH Houston, TX
WDMT Cleveland, OH KMJQ Houston, TX
REGION 2 WJIMO Cleveland, OH WJIMI Jackson, MS
WZAK Cleveland, OH WKXI Jackson, MS
DE, D.C., MD, NJ, NY Metro, PA, WV WDAO Dayton, OH KLAZ Little Rock, AR
WGPR Detroit, MI KRNB Memphis, TN
WWIN-FM Baltimore, MD WILB Detroit, M| WDIA Memphis, TN
WXYV Baltimore, MD WKWM Grand Rapids, M| WHRK Memphis, TN
WRKS New York, NY WTLC Indianapolis, IN WBLX Mobile, AL
WNJR Newark, NJ WJYL Louisville, KY WQQK Nashville, TN
WOCQ Ocean City, MD WLOU Louisville, KY WVOL Nashville, TN

WYLD-AM New Orleans, LA
WYLD-FM New Orleans, LA
KHYS Port Arthur, TX
KAPE San Antonio, TX
KOKA Shreveport, LA
KZEY Tyler, TX

WLUM  Milwaukee, Wi

WDAS-FM Philadelphia, PA
WNOV  Milwaukee, WI

WUSL Philadelphia, PA
WAMO Pittsburgh, PA
WDJY Washington, DC
WHUR Washington, DC

REGION S

1A, KS, MN, MO, NE, ND, OK, SD

REGION 3
FL, GA, NC, SC, East TN, VA

KPRS Kansas City, MO REGIO

KAEZ Oklahoma City, OK
KMJM St Louis, MO Qﬁsﬁ"he'" CA, CO, HI, Southern NV,

WESL St. Louis, MO
WZEN St. Louis, MO

WAOK Atlanta, GA

WIGO Atlanta, GA

WVEE Atlanta, GA

WPAL Charleston, SC
WWW2Z Charleston, SC
WGIV Charlotte, NC
WPEG Charlotte, NC
WJTT Chatanooga, TN
WRBD Ft. Lauderdale, FL
WJAX-AM Jacksonville, FL
WIJAX-FM Jacksonville, FL
WPDQ Jacksonville, FL
WEDR Miami, FL

WOWI Norfolk, VA

WRAP Norfolk, VA

WORL Orlando, FL

WPLZ Petersburg, VA
WANT Richmond, VA
WEAS Savannah, GA
WRXB St. Petersburg, FL
WWDM Sumter, SC
WANM Tallahasse, FL
WWIL-FM  Wilmington, NC
WAAA Winston-Salem, NC

KDKO Denver, CO
KACE Los Angeles, CA
KDAY Los Angeles, CA
KJLH Los Angeles, CA
KUKQ Phoenix, AZ
XHRM San Diego, CA

REGION 8

AK, Northern CA, 1D, MT, Northern NV,
OR, WA, WY

KRE San Francisco, CA
KSOL San Francisco, CA

A weekly national indicator of the five
most added records on the radio
stations reporting to Billboard's

Hot Black Singles chart. The stations
in each region represent the entire
panel in that region, not just those
‘which have added the records listed.

'‘REGION 1

CT, MA, ME, NY State,RI, VT

Cambridge 1-Stop Baston, MA
Cavages Cheektowaha, NY

Easy Records 1-Stop N.Quincy, MA
Hill Records E. Norwalk, CT

Mass One-Stop Boston, MA

Skippy White's Mattapan, MA

REGIO

DE, D.C., MD, NJ, NY Metro, PA, WV

A-1 One Stop New York, NY

Al Wicke Records Elizabeth, NJ

Broadway Record Museum Camden,
NJ

C&M 1-Stop Hyattsville, MD
Disc-O-Mat New York, NY

Gola Electronics Philadelphia, PA
Harmony Music Bronx, NY

J&R Music World New York, NY

Kemp Mill Beitsville, MD

King James Records Philadelphia, PA
Olsens Record & Tape Ltd. Washington,

DC
P &L Records Philadelphia, PA
Record & Tape Collector Baltimore,
MD
Record Outlet Pittsburgh, PA
Richman Brothers Pennsauken, NJ
Sabins Records Washington, DC
Sam K Records Washington, DC
Stratford Garden City, NY
The Wiz Washington, DC
The Wiz Brooklyn, NY
Tower New York, NY
Tower  Washington, DC
Universal One-Stop Philadelphia, PA
Vogels Elizabeth, NJ
Waxie Maxie Washington, DC
Webb's Dept Store Philadelhia, PA
Win's Records Long Island City, NY
Your Record Shop Baltimore, MD

REGION 3

FL, GA,NC, SC, East TN, VA

Album Den Richmond, VA

Bibb One Stop Charlotte, NC

Cals Records Jacksonville, FL

Camelot Decatur, GA

Camelot Atlanta, GA

Churchill’s Richmond, VA

D.J. Records Jacksonville, FL

Frankie's Got it Norfolk, VA

Goldmine Records Atlanta, GA

Jerry Bassin's 1-Stop N.Miami Beach,
FL

Nova Records 1-Stop Norcross, GA

One-Stop Records Atlanta, GA

Peaches N. Miami, FL

Peppermint Records Atlanta, GA

Pritchetts St. Petersburg, FL

Record Boutique Winston-Salem, NC

Second Act Atlanta, GA

Shazada Records Charlotte, NC

Southern Music Orlando, FL

Specs Records Miami, FL

Tidewater One-Stop Norfolk, VA

Tropical Records Miami, FL

Tucker's Record Shop Knoxville, TN

REGION 4

IL, IN, KY, MI, OH, Wi

Angott 1-Stop Detroit, MI
Audie’s One Stop Milwaukee, W|

Barnevs.  Chicago. il
Central 1-Stop Columbus, OH

Cleveland One-Stop Cleveland, OH

Color Rite Records Chicago, IL
Damon's Detroit, MI

Detroit Audio Systems Detroit, M)
Eklund Enterprises Kansas City, MO

Filmore Records Cleveland, OH
Fletcher’'s One Stop Chicago, IL
Gemini One-Stop Cleveland, OH
Greater Detroit Detroit, Ml
Jimmy's Records Chicago, IL
Kendricks Records Detroit, MI
Metro Music  Chicago, IL

Music Master Chicago, IL
Musicland Southfield, M|
Northern Records Cleveland, OH

0Old Town Record Shop Hamtramck, MI
Professional Records & Tapes Detroit,

Radio Doctors Milwaukee, Wi
Record Den Cleveland, OH

Record Rendezvous Cleveland, OH

Record Theatre N.Randall, OH
Singer One Stop Chicago, IL
Sound Asylum Toledo, OH
Sounds Good Chicago, IL

REGION S

IA, KS, MN, MO, NE, ND, OK, SD

CML-One Stop  St.Louis, MO
Hudson's Embassy St.Louis, MO
Musicland St.Louis, MO
Musicvision Jennings, MO
Northern Lights  St. Paul, MN
Sound Town St. Louis, MO
Uptown Records  St. Louis, MO

REGION 6

AL, AR, LA, MS, West TN, TX

All South Distributors New Orleans, LA
Big State Distributors Dallas, TX
Bowie’s Records Baton Rouge, LA
Brown Sugar New Orleans, LA

Curly Dallas, TX

Discount Records Nashville, TN
H&W Records Dallas, TX

Hastings Records Houston, TX

Kings Record Mart Dallas, TX
Mushroom New Orleans, LA

Music Center, One Stop Birmingham,

AL

Peaches Memphis, TN

Peaches New Orleans, LA

Pop Tunes Memphis, TN

Poplar Tunes Memphis, TN

Reeses Records Dallas, TX

Sam’s Records Dallas, TX
Select-O-Hits Memphis, TN

Sound Warehouse Metarie, LA
Southern Records New Orleans, LA
Southwest Distributing Houston, TX
Stans Record Service Shreveport, LA
Sunbelt Music Dallas, TX

Tape City U.S.A. Metaire, LA
“Western Merch. One Stop Houston, TX
Wherehouse Metarie, LA

REGION 7
AZ, Southern CA, CO, HI, Southern NV,

Circles Phoenix, AZ

City One Stop Los Angeles, CA
Flipside Records Los Angeles, CA
Fortune Records Inglewood, CA
Jazz City Los Angeles, CA

Malt Shop Denver, CO

Mid-Cities Los Angeles, CA

Music Brokers Los Angeles, CA
On Target San Diego, CA
Riverwood Music Inglewood, CA
Sun State Los Angeles, CA

Tower San Diego, CA
Wherehouse Gardena, CA
Wherehouse Los Angeles, CA
Worid Of Records Los Angeles, CA

REGION

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY

Evans House Of Music  San Francisco,
CA

Leopold’'s Records San Jose, CA
Leopold’s Records Berkley, CA
Music Menu Seattle, WA

Music People Oakland, CA
Record Factory Oakland, CA
Tower San Francisco, CA

A weekly national indicator of
"“breakout” singles, i.e., those with
significant future sales potential based
on initial market reaction. These
records are not yet on the top 30 lists
of the retailers and one-stops reporting
to Biltboard's Hot Black Singles chart.
The outlets in each region represent
the entire panel in that region, not just
those which are reporting the records
listed.

Tower Seattle, WA
Wauzi Records San Francisco, CA
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bought, rented,
hired, whatever you need, |
we'll tell the world in '

Call Jeff Serrette today
—(800) 223-7524 (NY
residents dial 212-
764-7388).

The famous recording
company of the 40’s, 50’s, and
early 60’s still ships those
ORIGINAL RECORDINGS
by the

ORIGINAL HIT ARTISTS.

Cash in on the constant demand for
Specialty’s Little Richard, Larry Williams,
Lloyd Price, Sam Cooke’s Gospel, Soul
Stirrers, Pilgrim Travelers, etc. by con-

tacting me.

Joey Mattia

Specialty Records, Inc.

Designer Musicians. New Total Experience signee Dorian poses with the
label’'s most famous face, Charlie Wilson of the Gap Band. It was Wilson,
through a tape given to him by Baton Rouge DJ Carlos Beck, who bought

8300 Santa Monica Blvd. Los Angeles, CA 90069
Phone (213) 656-7711

Our entire catalog now available on cassette

Dorian to the label, and Wilson is producing Dorian’s album. ! . = = J
FOR WEEK ENDING JUNE 15, 1985
e
- «Copyright 1985, Billboard Publications, Inc,
I ™ No part of this publication may be reproduced, stored
® in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical. photocopying,
recording, or otherwise, without the prior written
permission of the publisher
Q’T Compiled from a national sample of retail store Q/T
X and one-stop sales reports. X
« /&/E/F «/&/E/F
VAR < < /& <
R ) < <& S ) <
SIS/ES S SIS/ L ©
Lo/ ¥/ &/ ARTST TITLE o /&S /)@ ARTIST TITLE
N ~ WA LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) L/IJ /) = LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
@ 1 1 13 LUTHER VANDROSS EpiC FE 39882 9 weeks at No. One THE NIGHT | FELL IN LOVE 41 l 51 I 5 SHANNON MIRAGE 90267 ‘ATLANTIC (8 98) DO YOU WANNA GET AWAY
2 2 2 14 MAZE FEATURING FRANKIE BEVERLY capitoL 112377 (898)  CAN'T STOP THE LOVE NEW) UTFO SELECT 21614 (8 98) UTrFo
@ 8 12 6 FREDDIE JACKSON caPITOL ST-12404 (8.98) ROCK ME TONIGHT 41 42 42 9 STEVE ARRINGTON ATLANTIC 81245 (8 98) DANCIN' IN THE KEY OF LIFE
PRINCE & THE REVOLUTION
(| 5 | 6 | B | e oam 252861 whRnER BROS (5.98) (CD) AROUND THE WORLD IN A DAY 53 | 58 | 4 | STANLEY JORDAN BLUE NOTE BT 85101/CAPITOL (8 98) MAGIC TOUCH
5 3 4 13 WHITNEY HOUSTON ARISTA AL8-8212 (8.98) WHITNEY HOUSTON 48 54 5 PHIL COLLINS A ATLANTIC 81240 (9 98) (CD) NO JACKET REQUIRED
@ 6 7 15 | THE MARY JANE GIRLS GORDY 6092GL/MOTOWN (8 98) ONLY FOUR YOU 5 | 60 4 KENNY G. ARISTA ALS 8282 (8.98) GRAVITY
7 4 3 28 KOOL & THE GANG @ Dt-LiTE 822943-M-1/POLYGRAM (8 98) (CD) EMERGENCY 45 46 46 6 BILL WITHERS coLumaia FC39887 WATCHING YOU, WATCHING ME
8 7 5 19 SADE PORTRAIT BFR 39581 /EPIC (CD) DIAMOND LIFE 46 37 23 16 WILTON FELDER mca 5510 (8.98) SECRETS
9 10 9 16 JESSE JOHNSON'S REVUE a&M 6-5024 (6 98) JESSE JOHNSON'S REVUE 47 33 33 13 GLADYS KNIGHT & THE PIPS cotumBia FC 39423 LIFE
10 9 10 24 KLYMAXX CONSTELLATION/MCA 5529/MCA (8 98) MEETING IN THE LADIES ROOM 48 39 41 38 DIANA ROSS @ Rrca AFL1.5009 (8.98) (CD) SWEPT AWAY
AD| B8 | 17 | 7 | CON FUNK SHUN MERCURY 524345 1M-1 (8.98) (CD) ELECTRIC LADY 27 | MIDNIGHT STAR @ SOLAR 60384/ELEKTRA (8 98) (CD) PLANETARY INVASION

12 12 14 47 BILLY OCEAN A JIvE JL8-8213/ARISTA (8 98) (CD)

SUDDENLY

5@
g

56 57 35 CHAKA KHAN A WARNER BROS 25162-1 (8.98) (CD)

| FEEL FOR YOU

13 11 8 14 DEBARGE @ GORDY 6123 GL/MOTOWN (8.98) (CD)

RHYTHM OF THE NIGHT

51 45 3l 12 SOUNDTRACK MOTOWN 6128ML (8 98)

BERRY GORDY'S THE LAST DRAGON

RICK JAMES GORDY 6135GL/MOTOWN (8 98)

GLOW

52 38 32 32 THE TEMPTATIONS GORDY 611GL'MOTOWN (8 98)

TRULY FOR YOU

Bl

MARVIN GAYE coLumBIA FC39916

DREAM OF A LIFETIME

53 47 48 3l PHILIP BAILEY @ COLUMBIA FC 39542

CHINESE WALL

—
(=21
—
I~
—
—
~
—

SOUNDTRACK A McCA 5547 (8.98) (CD)

BEVERLY HILLS COP

54 51 53 10 THIRD WORLD coLumBIA FC 39877

SENSE OF PURPOSE

17 15 13 19 COMMODORES MOTOWN 6124ML (8 98) NIGHTSHIFT 55 43 43 16 GRANDMASTER FLASH ELEKTRA 60389 (8 98) THEY SAID IT COULDN'T BE DONE
18 18 18 | 36 NEW EDITION A MCA 5515 (8.98) (CD) NEW EDITION 56 57 66 27 EUGENE WILDE PHILLY WORLD 90239 /ATLANTIC (8.98) EUGENE WILDE
20 22 7 ATLANTIC STARR A&M $P-5019 (8.98) AS THE BAND TURNS 57 59 45 85 LIONEL RICHIE A8 MOTOWN 6059ML (8 98) (CD) CAN'T SLOW DOWN
20 19 20 19 RUN-D.M.C. PROFILE PRO 1205 (8.98) KING OF ROCK 58 58 44 36 GLENN JONES RCA NFL1-8036 (8.98) FINESSE
21 21 16 54 TINA TURNER A3 CAPITOL ST-12330 (8 98) (CD) PRIVATE DANCER 64 65 4 BOBBY WOMACK BEVERLY GLEN 10006 (8.98) SOMEDAY WE'LL ALL BE FREE
@ 23 29 | 20 WHAM! A COLUMBIA FC39595 (CD) MAKE IT BIG 4173 30 AL JARREAU wWARNER BROS. 25706 1 (8.98) (CD) HIGH CRIME
@ 25 25 11 ALEXANDER O'NEAL raBu Fz 39331/EPIC ALEXANDER O'NEAL 61 62 62 8 THE EMOTIONS MOTOWN 6136ML (8 98) IF 1 ONLY KNEW
24 24 26 5 THE REDDINGS POLYDOR 823332-1¥1/POLYGRAM (8 98) IF LOOKS COULD KILL 62 63 50 27 THE WHISPERS SOLAR 60356 ELEKTRA (8 98) (CD) SO GOOD
@ 26 24 21 TEENA MARIE @ eriC FE39528 STARCHILD 63 49 40 40 KURTIS BLOW MERCURY 822420-1M 1 /POLYGRAM (8.98) EGO TRIP

%3
o
—
~
—
()
—
=1

USA FOR AFRICA A2 COLUMBIA USA 40043

WE ARE THE WORLD

64 52 52 6 GEORGE HOWARD 18A T8 205/PALO ALTO (8.98)

DANCING IN THE SUN

LOOSE ENDS mca 5588 (8 98)

A LITTLE SPICE

73 68 71 29 FAT BOYS @ SuTRA SUS 1015 (8 98)

FAT BOYS

@ 35 55 4 READY FOR THE WORLD mca 5594 (8 98) READY FOR THE WORLD 65 66 67 19 DAVID SANBORN wARNER BROS 25150-1 (8 98) (CD) STRAIGHT TO THE HEART
32 37 6 EARL KLUGH wARNER BROS 252621 (8 98) (CD) SODA FOUNTAIN SHUFFLE 66 67 68 31 DARYL HALL & JOHN OATES A2 RCA AFL1-5309 (9.98) (CD) BIG BAM BOOM
31 39 27 MADONNA A% SIRE 25157-1 /WARNER BROS (8 98) (CD) LIKE A VIRGIN 67 69 — 2 DENISE LASALLE maLACO 7422 (8.98) LOVE TALKIN'
30 30 35 13 PAUL HARDCASTLE PROFILE PRO 1206 (8 98) RAIN FOREST 68 NEW} HOWARD JONES ELEKTRA 60390 (8 98) (CD) DREAM INTO ACTION
31 29 | 30 | 32 ASHFORD & SIMPSON @ CApITOL ST-12366 (8.98) SOLID 69 55 56 15 JEFF LORBER ARISTA ALB-8269 (8 98) STEP BY STEP
@ 34 | 34 | 20 | GEORGE BENSON wARNER BROS 25178-1 (8.98) (CD) 20/20 70 | 60 | 63 | 35 | JEFFREY OSBORNE ® a&Mm SP-5017 (8 98) (CD) DON'T STOP
33 22 21 32 WHODINI @ JivE JL8-8251/ARISTA (8 98) ESCAPE 71 61 49 12 SOUNDTRACK wmca 5561 (8 98) INTO THE NIGHT
@ 36 | 36 | 46 THE POINTER SISTERS A2 PLANET BXL1-4706/RCA (8.98) (CD) BREAK OUT 72 | 65 | 64 10 THE MANHATTANS coLumaia FC 39277 TOO HOT TO STOP IT

36 28 28 9 MELBA MOORE CAPITOL ST-12382 (8.98)

READ MY LIPS

74 71 75 14 JENNY BURTON ATLANTIC 81238 (8 98)

JENNY BURTON

37 27 1 24 THE GAP BAND 1OTAL EXPERIENCE TEL8 5705/RCA (8.98)

GAP BAND VI

75 73 6l 38 STEVIE WONDER A MOTOWN 6108ML (8 98) (CD)

THE WOMAN IN RED-SOUNDTRACK

44 a7 17

KLIQUE mca 5532 (8 98)

LOVE CYCLES

O Albums with the greatest sales gains this week. (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of one million units. with each additional million indicated by a

numeral following the symbol. *CBS Records does not 1ssue a suggested list price torits product.
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