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BY JOHN SIPPEL

LLOS ANGELES New record/tape/
video chain store openings forecast
for the next year and a half augur
the most aggressive expansion for
any comparable period in the past
five years.

Almost without exception, major
industry chains volunteer that video
rentals and music video sales will
play an important role in the blue-
printed locations. Conversion of
present stores to video also remains
a high priority through 1986.

The most ambitious chain execu-

Disney Video
Push Offers
Big Discounts

BY TONY SEIDEMAN

NEW YORK Walt Disney Home
Video is mounting its strongest cat-
alog promotion to date, a campaign
that will allow retailers to buy a se-
lection of 125 titles at a discount of
up to 42%.

Word is that retailers won’t be
the only ones getting pricing help,
with distributors picking up a $3 re-
bate for each piece of catalog prod-
uct they sell.

The Disney promotion will work
not by cutting prices, but by giving
retailers product free if they buy
specified numbers of units. Retail-
ers who buy 12 titles will get two
free; purchasers of 25 will get sev-
en; and those who buy 60 units will
get 25 pieces of product free. The

(Continued on page 71)

tive canvassed is Bob Higgins of
Recordtown, Peaches Midwest and
Tape World, who sees another 30 to
40 stores in his future by the end of
next year. Higgins currently oper-
ates 165 retail outlets from Trans-
world Music in Albany.

The 74 Listening Booth and Wall-
To-Wall Sound/Video stores will in-
crease by eight locations through
this year, and the chain’s Jerry
Shulman sees another 25 stores in
1986. Shulman has earmarked 15 of
his outlets planned for 1936 as vid-
eo-only, joining seven such stores he
now cperates.

Jim Bonk, executive vice presi-
dent of Camelot Enterprises, pre-

(Continued on page 76)

BY IS HOROWITZ

BY FRED GOODMAN

NEW YORK Import duties on re-
cordings, lifted by executive order
early in 1983, were to be reimposed
Sunday (11), following the contin-
ued failure of European countries
to void their own levies.

The greatest impact will be felt
by importers, who estimate that the
added 4.2% they will now have to
pay on the value of album product
brought in from major foreign mar-
kets may be reflected by a rise of as
much as $1 at retail.

U.S. lahels affected by the move
are primarily those who import
their classical pressings, notably
the PolyGram group of labels, An-

(Continued on page 76)

ADVERTISEMENTS

NEW YORK Bowing to pressure
to flag recordings that contain ex-
plicit lvries, members of the Record-
ing Industry Assn. of America
(RIAA) have agreed to apply a
printed “warning’” on future re-
leases, but rejected a proposed rat-
ing system. The trade group’s re-
sponse, made in a letter to Washing-
ton, D.C.-based Parents Music
Resource Center (PMRC) president
Pam Howar, was accepted with
some reservations.

The offer comes on the heels of
pressure from groups—most nota-
bly PMRC—that claim some pop
songs promote sex, drugs, violence
and the occult. Those protests have

HANG ON TO YOUR HEART (BFE/BET 40000) is EXILE’S third
albun for EPIC RECORDS. Ttis album finds the band in full
crea ive stride end real y st-etching out. EXILE has scored five
numer one sinjles in a row and have built a solid reputation as
one >f the natian’s hottest tou-ing groups. *“HANG ON TO YOUR
HEASIT" is hot 1ew EX'LE music. In store August 23!

HAMBO-FIRST RAP PART |1 (TB 872). The expiosive new
single from a certain ltalian stallion is a killer. The sly one has
given up the fame and fortune of fighting in the jungle to become
a prisoner of rag. That’s right sucker, the leanest, meanest
rappin’ machine is taking aim at YOUR turntable. HAMBO is
comin’ to get YOU! Featuring Lou Dimaggio. On Tommy Boy,
absolutely.

- led the Senate communications sub-

committee to schedule hearings on
the subject for Sept. 19 (Billboard,
Aug. 10).

The RTIAA proposal, made in an
Aug. 5 letter to Howar, rejected
that group’s request for a rating
system. PMRC’s multi-designation
system had featured a rating of “X”
for profanity, violence, suicide or
sexually explicit lyries, and addi-
tional ratings including “D/A” for
lyries which glorify the use of drugs
or aleohol, “O” for lyrics concerned
with the occult, and “V” for lyrics
concerned with violence.

In rejecting that system, RIAA
president Stanley Gortikov noted
that the sheer volume of records re-
leased makes such a system “an un-
real expectation.” He also termed
the idea of four separate ratings “ir-
relevant to its own central objec-
tive,” adding that “it should make
no difference to a given parent de-
siring to ‘protect’ his/her child
whether a given recording contains
sexually explicit material or violent
material. The choice of multiple rat-
ing symbols is unnecessary to ac-
complish the PMRC's own cited
objective.”

The RIAA also rejected or dis-
avowed any ability to control the
other areas in which PMRC is seek-
ing changes.

Rejected was a request to have
unobscured lyrics printed on the
outside of each recording, and to
supply radio stations with copies of
lyrics. The RIAA also said that it
can do nothing with regard to the
display of explicit material in shops,
since recording companies have no
control over the merchandising and
display practices of individual retail-
ers. It added that record companies
cannot exercise any control over the

(Continued on page 74)
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PLATINUM IS IN THE STARS
FOR JULIO IGLESIAS

® | »
1R
PASSIONATE.

SENSITIVE.
UNCOMPROMISING.

BRI
NEW SPANISH LOVE

SONGS BY THE LEGENDARY
INTERNATIONAL SUPERSTAR.

JULIO IGLESIAS.

ON COLUMBIA RECORDS AND CASSETTES.
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NEW YORK Nielsen and Arbitron
rating systems are inappropriate
gauges of video music popularity
and thereby threaten the economic
well-being of full-time video music
broadcast outlets.

This is the view of many video
music executives, who say their sta-
tions are garnering low ratings be-
cause measurement systems used
in calculating them are designed for
network programming. They claim
that responses to promotions they
schedule, and ratings for standard-
format programs they show,
strongly indicate that their channels
have high viewership that Nielsen
and Arbitron are not reporting.

“Video music stations are barely
surviving because of ratings,” says
Rick Seott, general manager of TV-
21 (KRLR) Las Vegas. Advertising
sales come from ratings, he says,
and video music stations ‘‘don’t pro-
duce them.”

Spokespersons for Nielsen and
Arbitron admit there are some prob-
lems with the current diary sys-

tems, but for the most part, they in-
sist their services are accurate and
designed for all types of program-
ming. In an attempt to improve the
methodology, however, both compa-
nies are experimenting with elec-
tronic meters.

Video music broadcasters say the
diary system has two disadvantages
for them: The questionnaires focus
on episodic programming, and the
survey areas set up by Nielsen and
Arbitron are based on full-power
television,

Station executives say that the
diaries’ “block’ programming for-
mat is not suitable for the continu-
ous-stream programming of their
stations. For example, executives at
TV-21 decided to mix network re-
runs in with the already existing
video music format. The first day
“Dallas’” aired, the station’s ratings
jumped from zero to 10 in teenaged
viewership. “To go from zero to 10
in one day is virtually impossible,”
Scott asserts. “Those people were
already our viewers.”

Station executives also argue that
full-power television measures are

New Ownership for Six
ABG/Cap Cities Spinoffs

BY KiM FREEMAN

NEW YORK Six of the eight radio
properties available through the
ABC/Capital Cities merger have
found new homes.

Cap Cities country combo KLAC/
KZLA Los Angeles and AOR outlet
KSRR Houston are now in the
hands of Cleveland-based Malrite
Communications for a $75.5 million
package price. Cap Cities’ easy lis-
tening combo WPAT-AM-FM New
York goes to Park Broadcasting of
Ithaca, N.Y., for a yet-undisclosed
sum. And ABC contemporary outlet
KTKS-FM Dallas/Ft. Worth has
been acquired by the Atlanta-based
Gannett Broadcasting Group for
$16 million.

At presstime, negotiations on the
remaining spinoffs, ABC's WRIF
Detroit and Cap Cities’ WKBW Buf-
falo, had not been finalized. All of
the sales are contingent on FCC ap-
proval and the completion of the his-

toric ABC/Cap Cities merger itelf,
which is expected in January. Be-
cause the two broadcasters owned
overlapping properties in several
markets, the spinoffs are a compli-
ance with the Commission’s multi-
ple-ownership rules.

Malrite chairman Milton Maltz
says the Los Angeles and Houston
acquisitions represent ‘‘sensational
opportunities to complement Mal-
rite’s growth. We consider them
America’s two most desirable mar-
kets.” According to the Spring Arbi-
tron results, KSRR was Houston's
top-rated AOR outlet, while KLAC/
KZLA were the only country outlets
to register above a one share in Los
Angeles.

Given Malrite’s track record with
two-year-old market leader WHTZ
(Z-100) New York, one might spec-
ulate that the company will attempt
to give Gannett’s pop champion
KIIS-AM-FM a run for its money in

(Continued on page 74)

inappropriate for the recently devel-
oped low-power stations on which
music programming is frequently
aired.

“Until recently, Arbitron and
Nielsen totally ignored low-power
television,” says Jack DeHaven,
general manager of TV-69
(W69AY) Gainesville, Fla. Arbitron
attributes this to a lack of custom-
ers.

“Now they’re just starting to rec-
ognize us,” DeHaven continues.
“We still have to make the mini-
mum standards, but now they’ll in-
clude us. We're getting a better
chance, but we're still not able to
compete like full-power stations.”

As a result, DeHaven reaffirms
that “national advertisers won’t
touch us, even though we have the
viewers.”

According to Low Power Technol-
ogy Ine.’s Bill Crawford, “We can’t
make Nielsen in certain markets.
We’re not taken seriously as an ad-
vertising entity.”

Low Power Technology operates
video musie channels Catch 22
(K22AG) in Anchorage, Alaska and
TV-30 (K30AM) in Lawrence, Kan.,
and is planning several more. Catch
22 was the first low-power station in
the U.S. to make Nielsen, Crawford
claims, with a rating of one.

Will Dougherty, general sales
manager of TV-69 (WVEU) Atlan-
ta, explains that a lot of video music
is being watched, but “the age de- .
mographie is not likely to write it
down.”

Another dilemma video music
broadcasters say they face is the
section of the diaries requiring
“name of program.” Because of the
nature of video music programs,
they tend not to have specific names
or discreet time blocks. Station ex-
ecutives say viewers get confused
and often leave that line blank or
switch to a program to which they
can make reference.

To further complicate matters,
Darrell Sharpe, general manager of
TV-21 (WLXI) Greensboro, N.C,,
says that “so many try to compare
us to radio because of the musie for-
mat. Newspapers do not feel it’s a
neccessity to list us like other tv
programs, and don’t, because they
see us as music.”

In addition, consumer viewing
habits are different for video music

(Continued on page 77)

Holdsworth Now Billboard’s Editor-in-Chief

Sam Holdsworth, publisher of Bill-
board, has assumed the additonal
role of editor-in-chief. In announc-
ing the move, Holdsworth said his
primary objective is to expedite
changes planned for the magazine.
“This dual role allows me to
quickly move forward with my
plans to expand Billboard’s cover-
age and charting of music pro-
gramming, retailing and home en-
tertainment,” Holdsworth said.
“Billboard is a complex, interna-
tional magazine serving a diverse
readership of related interests.
That readership is used to authori-
tative information that comes
quickly off the page. To this end,
we will be adding several new pro-
gramming- and marketing-related

, feature sections, selected audience
options for advertisers, further de-
sign enhancements and numerous
other refinements to the basic Bill-
board.” Holdsworth explained.

The magazine is currently work-
ing on a major overhaul of its radio
department under the guidance of
newly hired general manager of
broadcasting Jonathan Hall, who
was formerly vice president of Ra-
dio & Records.

Among other Billboard priorities
is continuing the rapid growth and
acceptance of Billboard Informa-
tion Network (BIN), the maga-
zine's on-line data base informa-
tion service. Marty Feely, asso-
ciate publisher and director of
research, has just debuted a new

“territorial rights availability”
product overseas and has several
new domestic and home entertain-
ment research products which are
to be introduced shortly.

Holdsworth assumes the title
previously held by Adam White,
who resigned and has moved to Ra-
dio & Records. Irv Lichtman, depu-
ty editor, will continue to manage
Billboard’s day-to-day editorial
process.

Also executive vice president of
Billboard Publications Inc., Holds-
worth spent the past eight years as
founding editor and co-publisher of
Musician magazine, a Billboard
publication.

BILLBOARD AUGUST 17, 1985
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WEA U.K. Readies Price Hikes

Surprise Move Includes 23 % Boost in CD Dealer Tags

LONDON WEA Records U.K,,ina
surprise move, is implementing an
across-the-board price increase on
prerecorded music product as of
Sept. 1, including a massive 23%
hike in the dealer price of Compact
Disc software.

Taking an exchange rate of $1.35
to the pound sterling, CDs will go
up around two U.S. dollars, from
$8.77 to $10.78. At presstime, the
company had given no explanation
for the decision, which surprised
many industry observers here.

The WEA U.K. increases also
mean that seven-inch singles will go
up from $1.33 to $1.41, and 12-inch
singles from $2.41 to $2.68. Full-

price albums go from $4.92 to $4.98,
at dealer price, an increase of barely
1%, although some ‘‘special catego-
ry”’ albums will carry a greater
price increase, from $4.92 to $5.25.
WEA'’s midprice albums stay at the
$2.68 dealer price and double al-
bums at $6.55.

Although there have been sug-
gestions that CBS U K. here is also
planning to increase CD prices, se-
nior director Tony Woolcott says he
is ‘“‘not aware” of any intention to do
so. But he does emphasize that, as
would be the case at any record
company, prices are under review
52 vyeeks of the year, in all software
regions.

At PolyGram, where CD prices
are generally agreed to be among
the lowest in the U.K. market, CD
coordinator Clive Swan says: “We
have no plans for a fall price in-
crease, but we’ll watch with close
interest the effect and impact of the
WEA price restructure.”

It’s stressed by WEA in London
that the price increases apply only
to the U.K. market and not to other
European territories, at least for
the present. At EMI Music, a
spokesman says that price levels
are the responsibility of its local op-
erating record companies, but that
as far as EMI Music is concerned,
no increases are in the pipeline.

Serious Producers Getting Clipped?

Canadian Filmmaker Raps Video Standards

BY KIRK LaPOINTE

TORONTO A successful Canadian
commercial filmmaker, who has in
the last year turned his company’s
attention to the production of music
videos, is sounding off about what
he says is a clubby, cheap and inferi-
or attitude toward video clip produc-
tion by many Canadian record
firms.

Steve Fanfara, co-founder of
Rock 'n’ Reel Motion Pictures Inc.,
says many Canadian firms are
skimping on costs and “relying on
favors” to get videos done, rather
than spend and produce high-quali-
ty videos.

“I’'m still enthusiastic about mu-
sic video,” says Fanfara, who has
been in the business of film for

more than a decade. “But too many
record companies view music videos
as a commodity they can’t sell, in-
stead of a marketing tool.”

He contends that the field is rife
with “music groupies’ who are
“willing to do videos for ridiculously
low prices, just to be close to the
stars. There’s no sophistication yet
on the part of many companies in
choosing who can make a good vid-
€0 and who is simply in the business
for the glamor.”

Fanfara says it is common for
record firms to keep budgets for
videos extraordinarily low—$20,000
or less—and expect something that
will stand alongside an American-
made video. “It’'s more important
for a record company to save that
thousand dollars than to spend it on

RCA, Bertelsmann OK Link

Multinationals in Music Merger

NEW YORK After more than a
year of negotiations, RCA Corp.
and Bertelsmann A.G. said Thurs-
day (8) that they had completed a
joint venture that merges their
worldwide interests in recordings,
music publishing and music video.

The deal, creating RCA/Ariola
International, sees RCA with own-
ership of 75% and Bertelsmann
with 25% of the new entity. RCA
has operational control worldwide
in all countries except West Germa-
ny, Austria and Switzerland, where
West Germany-based Bertelsmann
has 51% of the voting shares and
operational control (Billboard,
March 16, 1985). In other European
countries, both parties will share
equally in major management re-
sponsibilities.

An announcement also noted that
senior management of RCA Rec-
ords will assume overall worldwide
management responsibilities for the
new enterprise, except in Germany,
Austria and Switzerland, where
Monti Lueftner, president of the
Ariola Group of companies, will as-
sume management responsibility.
Along with Leuftner, Bob Summer,
president of RCA Records, now be-
comes president of the new entity,
while Jose Menendez functions as
executive vice president of opera-
tions, a post similar to one he held

previously at RCA in New York. In
the German-speaking markets, the
joint venture is known as Ariola/
RCA Musik.

All labels involved in the transac-
tion, first reported to the industry in
June, 1984, continue to exercise cre-
ative control over their operations,
the announcement said, and the
names and logos of the respective
companies will continue to be used
on consumer product. Communica-
tions by both companies to the trade
and press, however, will carry the
RCA/Ariola International letter-
head.

RCA appears to have had little
difficulty getting U.S. antitrust
agencies to approve its arrange-
ment. However, approval by the
West German Cartel Office last
January surprised the West Ger-
man record industry (Billboard,
Jan. 19). Ariola argued that while it
was well represented on German
charts, 75% of its repertoire came
from limited license deals. Ariola
commands about 16% of the Ger-
man market, where the top market
share belongs to PolyGram with
25%. RCA's recording ties with Ber-
telsmann formally started with its
acquisition of a 50% share in Arista
from Ariola in May, 1983.

IRV LICHTMAN

quality,” he says.

Rock 'n’ Reel recently completed
‘“Wave Babies’’ for Honeymoon
Suite, and is slated to produce a vid-
eo for Loverboy’s next single. In ad-
dition, the company is pursuing an
hour-long Honeymoon Suite special.

Fanfara says some firms think
that videos should be no more ex-
pensive than song production. He
claims he’s heard record executives
say that if they spend $100,000 on a
10-song album, they should be able
to get videos done at $10,000 each.

“The only companies that are en-
lightened are the ones that have
acts signed in Canada international-
ly,” he says. “Most of the rest ex-
pect you to pay for the privilege to
do the video. I'm interested in film-
making; I’'m not interested in subsi-
dizing the career of an artist.”

Only a few of the internationally
signed artists from Canada have
their videos made here. In most
cases, parent companies foot the
lion’s share of the bills. And, be-
cause the Canadian market is small,
and it’s difficult to recoup even rec-
ord production costs in the market,
few videos are being made.

In the last year, the MuchMusic
Network has sprung up to give vid-
eo clips greater exposure. The net-
work has a Canadian content quota
of 10% and is exceeding it by per-
haps another 50%, according to
MuchMusic president Moses
Znaimer. A condition of its license is
a fund for video production, the Vid-
eo Foundation To Assist Canadian
Talent (VideoFACT), which will
reach about $125,000 in the year
ending July 1 (Billboard, Aug. 10).

But Fanfara isn't a VideoFACT
fan. He says the fund “encourages
amateurs to make videos,” because
the maximum grants under the
fund are $10,000 and are never giv-
en in advance of the project to spur
innovative development.

Low-budget video production per-
petuates itself, he adds: If a record
company get one done for $15,000, it
expects the next one for about the
same.

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.
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Generous Contribution. RCA recording artist Rick Springfield, together with
his label and tour sponsor Westwood One Radio Network, present a $50,000
check to the USA For Africa/American Relief Fund during the artist’s recent
concert at New Jersey's Byrne Arena. The money was donated in the names of
500 radio listeners who called in to various stations across the country. Pictured
from left are the artist's manager Dana Miller, USA For Africa official Marty
Rogol, Springfield, Westwood One vice president Ron Hartenbaum and RCA
division executive vice president Jose Menendez.

Executive Turntable

RECORD COMPANIES. Larry Hamby is promoted from senior director to vice
president of a&r, West Coast, for Epic and Portrait Records.

EMI America Records names Colin Stewart vice president of marketing
in Los Angeles. He was director of business development and planning for
EMI Music, North America and Japan.

Atlantic Records in New York restructures its black music division: Pa-
tricia Jones is appointed national director of product management; Rita
Roberts, national marketing manager; Iris Grubman, marketing coordina-
tor; and Timmy Regisford, a&r manager. Jones is upped from executive
assistant. Roberts was national secondaries promotion coordinator. Grub-
man was a secretary for the label. Regisford was with New York radio sta-
tion WBLS.

RCA Records names Jeffrey Naumann West Coast manager of national
album promotion and Jim Burress field promotion representative for the

HAMBY

STEWART JONES ROBERTS

San Francisco area. Naumann was both field promotion representative for
the label in the Los Angeles area and manager of national album promo-
tion. Burress joins from CBS Records, where he was a college representa-
tive.

Freddy Wilkes is appointed East Coast director of a&r for the Relativ-
ity/Combat Record Group, the label division of Important Record Distribu-
tors in New York. He served in a similar capacity at Chrysalis Records.

Michael Moore is named director of a&r for the Suite Beat Music Group
in Santa Monica, Calif. In addition to his new responsibilities, he will contin-
ue as assistant operations manager for the label’s parent company, Sounds
Good Music Co.

Audio Fidelity names Kenny Antonelli director of marketing in Rahway,

GRUBMAN GREENWALD

REGISFORD ROSS

N.J. He was with Lakeside Marketing in Cleveland.

RETAILING/DISTRIBUTION. Gary Spiegel joins Sounds Good Music Co. as inde-
pendent buyer in Santa Monica, Calif. He was with Feedback Records.

HOME VIDEQ. Henry McGee is promoted to vice president of HBO Home Vid-
eo in New York. He was director of HBO Enterprises.

Vestron Video elevates Nana Greenwald to vice president of film evalua-
tion and Marilyn DiGirolamo to vice president of administration in Stam-
ford, Conn. Both were directors of their respective areas.

CBS/Fox Video names Kenneth L. Ross director of music programming

(Continued on page 70)
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~ GETTING DOWN TO BUSINESS WITH NEW TALENT!

BONUS DISTRIBUTION
at the 6th New Music Seminar:
September 25-28

ADVERTISING DEADLINE: SEPTEMBER 6
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FOR ADVERTISING DETAILS CALL

In New York: Grace Whitney-Kolins (212) 764-7352;
Ron Willman (212) 764-7350;

Norm Berkowitz (2412) 764-7330

In Los Angeles: Christine Matuchek (213) 859-5344
In London: Patrick Campbell (011) 441-439-9411
or contact any Billboard Sales Office worldwide.
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Japanese Instrumentalist’s Domestic Debut

Geffen Maps Massive Push for Kitaro

BY SAM SUTHERLAND

LOS ANGELES Geffen Records is
mounting an unusual catalog cam-
paign to launch the first domestical-
ly distributed albums by Japanese
composer and synthesizer stylist Ki-
taro. Long a cult attraction via im-
port product, Kitaro will bow late
next month on Geffen via the simul-
taneous release of six albums previ-
ously issued in the Far East and Eu-
rope.

The label’s strategy prominently
includes simultaneous release for
Compact Disc and audiophile cas-
sette versions of the six titles, along
with lavish custom artwork and
packaging for the LPs. Cassettes
will use clear Mark 10 cassette
shells and Norelco boxes embossed
with a Kitaro logo in gold. Jackets
for the LPs will feature “high-low”
cover lamination, custom labels us-
ing elements from the respective
jacket design, outer belly bands de-
tailing biographical and technical in-
formation, black poly inner sleeves
and looser outer wrap.

Other elements in the launch in-
clude two video presentations, a
special Compact Disc browser box,
a catalog poster and both cassette

and LP bin dividers. Video pieces
now in production will include a 10-
to 15-minute presentation utilizing
footage from a Japanese documen-
tary on the artist and intended for
use by WEA staff in learning about
Kitaro’s massive international im-
pact. The second video program,
running four to five minutes, will be
shown at the upcoming WEA con-
vention and will also be made avail-
able to selected cable television out-
lets.

Label president Ed Rosenblatt
traces the decision to mount a cata-
log-wide launch to the unique na-
ture of Kitaro’s impact abroad.
“What’s been common knowledge
in Europe and Japan for some time
is long overdue in this country,” he
comments. “Simply put, Kitaro is
one of the most innovative and in-
fluential figures on the internation-
al music scene.”

The Kitaro signing makes Geffen
the latest major label to enter the al-
ternative instrumental pop realm
most often associated with the
Windham Hill label, and identified
through such performers as George
Winston and CBS artist Andreas
Vollenweider. But Geffen execu-
tives downplay the Kitaro project as

LOS ANGELES EMI America
has set next Monday (19) as the
global release date for “Dancing
In The Street,” the David Bowie/
Mick Jagger version of the Mo-
town classic specially recorded for
inclusion in the historic Live Aid
famine relief concert telecast. La-
bel president Jim Mazza says pro-
ceeds from sales of the single will
go to the Live Aid Foundation.
News of the record’s official re-
lease follows a spate of radio air-
ings for the song as recorded from
the audio portion of the interna-
tional Live Aid broadcast. Mazza
and EMI have asked stations to

Jagger/Bowie Duet Set for Release

. cease broadcasting the Bowie/

Jagger duet until legitimate
copies of the single are distributed
to them.

This single is the only recording
from the concert scheduled for re-
lease through a legitimate label.
EMI is overseeing the project with
cooperation from Jagger’s record
company, CBS.

The unique duet, recorded at
four New York studios, was pro-
duced by Clive Langer and Alan
Winstanley with additional pro-
duction from Nile Rodgers and
Jagger.

Famous Has Banner Year
Publisher’s Profits Post 20% Jump

BY IRV LICHTMAN

NEW YORK Strong chart record-
ings, the continuing high perfor-
mances of its standard catalog and
an increasing role in home video us-
age have fueled the best financial
year in the history of Famous Mu-
sic.

The 56-year-old music publishing
division of Paramount Pictures, it-
self a part of the Gulf & Western
conglomerate, showed a gain of
20% in both gross royalties and
profits, according to Marvin Cane,
president and CEO, and Sid Her-
man, executive vice president.

Crowning the fiscal year, ending
July 30, were a publisher of the year
award to the company’s BMI affili-
ate, Ensign, and a four-million-per-
formances award to “Gentle On My
Mind" at ceremonies in Los Angeles
last month.

While Herman notes a 25% in-
crease in performance income, a
40% gain in mechanical income was

registered, thanks to big sales gen-
erated by product stemming from
two major music films, “Flash-
dance’’ and ‘“Footloose,” and two
smashes from “Beverly Hills Cop’”:
“The Heat Is On” and “Axel F.”

According to Herman, home vid-
eo usage of Famous copyrights
within the past year provided 25%
of mechanical income, compared to
only 5% a year before. ‘“‘Several
years ago, we were getting about 50
home video requests a year,” he
notes. “During the latest fiscal
year, we got about 1,000.”

Herman says Famous is currently
negotiating home video payment
fees on the basis of a buy-out for
the first 10,000 copies sold and re-ne-

gotiation at each step of 10,000 °

copies.

Internationally, Herman reports
gains in local income, although con-
version to the strong U.S. dollar has
led to a small downturn.

part of a larger strategy to enter
“new age” or alternative pop.

“It’s not necessarily a test of that
market,” says Robin Rothman, gen-
eral manager of the label, who, like
Rosenblatt, stresses the proven ap-
peal of the artist as the primary
lure. However, because of the
broader demographics expected for
the product, and a conviction that
older buyers will figure prominent-
ly, Rothman says the Compact Disc
emphasis and the overall technical
quality sought via both CDs and
special cassettes are indeed target-
ed to “that quality-oriented demo-
graphic.”

In keeping with the quality im-
age, the LP and cassette will also
carry a higher $9.98 list price, with
the Compact Disc version to carry
WEA'’s standar CD price.

New Association. Executives celebrate the recent signing of a longterm
distribution agreement between 21 Records and the Atco division of Atlantic
Records. The first album to be released via the new arrangement is Highway
Chile's ""Rockarama.” Standing from left are LeFrak Entertainment executive
vice president Herb Moelis, Atlantic president Doug Morris and LeFrak/21

Entertainment president Fred Haayen.

by Paul Grein

(Paul Grein is on vacation. This
week's column was prepared by
Rob Hoerburger.)

THIS WEEK’S COLUMN starts
with a quiz: What songwriter has
penned seven top 10 singles, in-
cluding two that also hit No. 1 on
the country chart and one that hit
the top two on the Hot 100 twice,
once as a disco smash and once as a
seven-minute epic for an actor/
singer?

Paul McCartney? Burt Bacha-
rach? Holland-Dozier-Holland? It
was not any of these but another
legend in his own right, Jim Webb,
who this week returns to the top of
the country chart with “Highway-
man,” performed by Waylon Jen-
nings, Willie Nelson, Johnny
Cash and Kris Kristofferson.

It’s been more than 16 years
since the Webb compositions
“Wichita Lineman” and “Galves-
ton” topped the country singles
chart for Glen Campbell, one of
Webb’s regular clients in the late
'60s. Both of those songs also
reached the pop top 10 (numbers
three and four, respectively) in
1969. Campbell just missed two
more country chart-toppers with
Webb’s “By The Time I Get To
Phoenix’’ in 1967 and ‘“Honey
Come Back” in 1970, both of which
reached number two. Surprisingly,
“Phoenix,” an oft-recorded MOR
standard, never got higher than 26
on the Hot 100, while the relatively
forgotten “Honey Come Back” got
up to 19.

Webb’s first success came with
the Fifth Dimension and “Up, Up
And Away” (#7, '67). Webb also
wrote, arranged and conducted
most of the group’s “‘Magic Gar-
den’’ album, which contains three
of Chartbeat’s favorites: ‘‘Paper
Cup”’ (#34, '67), “Carpet Man”
(#29, '68) and “The Girls Song”
(#43,'70). That album also includ-
ed the first recorded version of

CHAR

“Worst That Could Happen,”’
which later went on to become a
top three hit for Brooklyn Bridge
in 1969.

Webb's greatest success, howev-
er, is “MacArthur Park,” which hit
number two in 1968 in a seven-min-
ute-plus version by Richard Har-
ris, and finally gave Webb his first
pop No. 1 in a breathless remake
by Donna Summer. One of the
“Highwaymen,” Waylon Jennings,
won a Grammy for his 1969 version
of the song.

Webb kept a low profile
throughout most of the "70s, sur-
facing to write Art Garfunkel’s
first (and only top 10) solo hit, “All
I Know” (#9,’73). He also reunit-

Houston’s “Saving All My Love
For You,” which moves to number
four on the Black Singles chart and
debuts on the Hot 100 at 53. Goffin
co-wrote the song with Michael
Masser, and it first appeared on a
1978 album by, coincidentally, ex-
Fifth Dimension singers Marilyn
McCoo & Billy Davis Jr.

cHART BRIEFS: Ten years ago
last week, 10cc was peaking at
number two with “I’'m Not In
Love.” This week, group alumni
Godley & Creme, who have been
known lately for their innovative
videos, re-enter the top 40 with
“Cry,” which jumps 13 notches to
39. Godley & Creme left 10cc short-
ly after “I'm Not In Love,” and the
group had two more American hits
without them: “The Things We Do
For Love” (#5, "77) and “People
In Love (#40, "77). Another 10cc
alumnus, singer/guitarist Rick
Fenn, is currently in the top 30 on
the Rock Tracks chart with “Lie
For Lie,” a collaboration with for-
mer Pink Floyd drummer Nick
Mason.

Producer/writer David Foster
continues his hot streak with back-

‘Highwayman’ returns Jim Webb
to the top of the country list

ed with the Fifth Dimension in
1975 to produce the original
group’s last album, the vastly un-
derrated “Earthbound.” Webb’s
last known chart appearance be-
fore “Highwayman’ was with
Linda Ronstadt’s luminous “Easy
For You To Say” ( #54, '83).

As for Jennings, Nelson, Cash
and Kristofferson, “Highway-
man”’ marks the 36th No. 1 on the
country chart among them. Cash,
Jenninigs and Nelson each have 11,
Nelson and Jennings one together,
and Kristofferson one (though it
was a big one: The song, “Why
Me,”" also spent 38 weeks on the
Hot 100 in 1973-74).

Webb isn’t the only veteran
songwriter finding new life on the
country chart these days. A Carole
King/Gerry Goffin collaboration,
“Time Don’t Run Out On Me,”
reached number two earlier this
year, courtesy of Anne Murray.
Goffin has also been making head-
way these days with Whitney

to-back singles in this week's top
10. John Parr’s “St. Elmo’s Fire
(Man In Motion),” which Foster
produced and co-wrote, jumps to
number seven; and Debarge’s
“Who’s Holding Donna Now,”
which Foster co-wrote with Jay
Gradon and Randy Goodrum,
slips to number eight.

Perhaps of more interest is the
fact that another Foster co-produc-
tion/co-composition, Chaka
Khan’s “Through The Fire,” clings
to chart life at number 83. Like its
predecessor, “This Is My Night,”
“Through The Fire” is a followup
to the gold smash ““I Feel For
You,” and inexplicably failed to
get beyond number 60 on the Hot
100. But “Through The Fire” still
hangs on in its 17tk chart week. No
record in recent memory had
peaked so low and stayed on the
chart that long (few No. 1’s have
lasted that long lately). That’s
what we call stamina.
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1985 POLYGRAM RECORDS. INC

JOHN COUGAR MELLENCAMP

From his forthcoming album

PRODUCED BY LITTLE BASTARD & DONGEHMAN Manufactured and Marketed by
SINGLE # 880 984-7 Management: Tommy-Mottola, Champion Entertainment Org. PolyGram Records$
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DESPITE OFFICIAL BANS, private radio is still attempting to reach listeners
in Greece. The latest serious private station, as opposed to pirate music
stations, calls itself “Channel 15”” and aims to provide an alternative to
state-controlled fare. Reaching a limited inner-Athens radius, the out-
fit says it wants “to lift up our cultural level and open ourselves up to
public dialog.” It’s reported to be run by the Television Viewers’ Pro-
tection Committee, a private non-profit organization.

VICKY MOSCHOLIOU, a top domestic repertoire singer, is being sued by her
former agent, drummer/bandleader George Lavranos, for some
$80,000 allegedly owed him for seven years of service. She denies that
he was her agent, claiming on the contrary that he “tapped” her pri-
vate telephones and has threatened to reveal the contents of the tapes.

SIXTEEN GREEK SINGERS from various labels have teamed up to record a
maxi-single, the profits of which will go to help the Ethiopian famine
fund appeal. PolyGram Greece will produce and distribute the Greek
version of Band Aid and USA For Africa. The 12-inch single, written by
singer Philippos Nikolaou, is titled “For The Children.”

GREEK PRESS REPORTS say that the ERT-1 channel, one of Greece’s two
state-run tv networks, is contributing to mass video piracy by assign-
ing private duplication firms to put out 155 hours of Greek television
serial reruns for sale on the commercial market. Though the network
says it has paid the artists involved, the press notes that the act vio-
lates present laws on intellectual property rights. There’s no firm indi-
cation yet if the case will come to trial.

ATHENS IS DUBBED ““the cultural capital of Europe” for the last six
months of the year, and music events in this context are being orga-
nized by movie star Melina Mercouri as head of the government’s min-
istry of culture. A riot-ridden two-day pop festival was staged in the
old marble-seated National Stadium, scene of the first modern Olympic
Games in 1896, because the newer Olympic Stadium, with plastic seats,
was considered more prone to serious damage by over-excited fans.

GREECE

111€...

JOHN CARR

New French TV Channel
Will Offer Mostly Music

BY DERRY HALL

PARIS A new national television
channel devoted mainly to music
programming will be launched in
France late this year or early in
1986. The move is part of the prom-
ised deregulation of French televi-
sion by President Mitterand’s So-
cialist government.

Announcing the plans after a
meeting of the council of ministers
in Paris, Georges Fillioud, secretary
of state for communications, said
two new advertising-financed net-
works would be created and the
government would also authorize
up to 50 local television stations,
where transmission frequencies
permitted.

“The first of the new networks,”
Fillioud stated, ‘“will be devoted
principally to music programs, fill-
ing a need felt very strongly by
young viewers in this country. The
second will carry programs of gen-
eral interest and will eventually be
distributed via the TDF-1 satellite.”

The musie channel, carrying vid-
eo clips and concert converage, is
expected to be allotted to a consor-
tium likely to include such compa-
nies as Europe 1, Publicis, Gaumont
and NRJ, with Virgin Records, Ha-
chette Filipacchi and Club Mediter-
ranee among the additional contend-
ers. Radio Tele Luxembourg and
Tele-Monte Carlo have also been
cited as possible major partners in

one or the other of the two proposed
networks.

The government move comes af-
ter 36 years of state monopoly over
French television, and some six
months after President Mitterand
first announced his intention to
“free’”’ the medium as radio was
“freed’’ in 1982. A government-
sponsored report published in May
suggested that up to two commer-
cial channels might be feasible, and
a bill to set them up will be intro-
duced this fall, hopefully passing
through Parliament before Christ-
mas.

Viewers here currently have a
choice between three state-run sta-
tions (TFI, Antenne and FR3), in
addition to the recently launched
pay-television channel Canal Plus.
These existing stations are likely to
be left largely untouched.

And, Fillioud promises: “Within a
few months the public will have a
fourth, fifth and sixth channel at
their disposal, and possibly a sev-
enth and an eighth, the logical out-
come of President Mitterand’s
promise of freedom of the air-
waves.”

LA N - Ton 40

Cassette Piracy Epidemic Hits Australia
But Industry Assn. Says Situation Is Under Control

BY GLENN A. BAKER

SYDNEY Australia’s near-spot-
less record of piracy control has
been tarnished slightly by a sudden
epidemic of illegal cassette activity.
But, with three arrests within a
week, the Australian Record Indus-
try Assn. (ARIA) claims to have
the problem well in hand and close
to eradication.

Virtually ringed by the most ac-
tive pirate nations in the world, In-
donesia, Thailand, Singapore and
India, Australia is a prime target
for Asian criminals seeking to ex-
pand their markets.

Little can be done about Bali tour-
ists bringing back a stack of tapes
in their luggage. But the Australian
record industry, with strong federal
and state police support, has firmly
crushed any serious market infiltra-
tion of bogus music tapes, from
both foreign and domestic sources.

This new bout of activity came to
light when executives of Festival
RecordS, one of Australia’s six ma-
jor companies, came upon a number
of street stalls outside the Sydney
Entertainment Centre hawking pi-
rated Joan Armatrading cassettes
on the night of the singer’s first
concert.

By noting license plates and fol-
lowing vehicles, the staffers were
able to provide police with sufficient
information to initiate the arrest of
“small fish” in Sydney and the near-
by industrial city of Newcastle, and
the seizure of 1,300 tapes.

Says ARIA official Stuart Silver:
“These little guys are causing great
concern. What appeared to be just a
Sydney incident could become a na-
tional problem if we don’t stamp it
out quickly. The sales representa-
tives from all member companies
have been alerted to the problem,
and we’ve sought retailer assis-
tance.”

The current crop of illegal tapes
are the most sophisticated seen in

Presidential Honor. Wolfgang
Arming, president of PolyGram
Austria, displays his Cross of Honor
for Science and Art presented to him
by the Austrian government at a
ceremony in Vienna. The award
citation refers to Arming'’s efforts on
behalf of domestic pop music in the
international market, his work on
classical and contemporary music,
and PolyGram Austria’s “literature™
series featuring Austrian artists.

this country. The four-color slicks
have been perfectly reproduced
from Australian rather than U.S. re-
leases, indicating that production
may be occurring within Australia
rather than in a neighboring Asian
country.

The range of titles captured in the
first batch is wide, including such
artists as Phil Collins, Prince, Bruce
Springsteen, Eurythmics, Dire
Straits, Tears For Fears, Madonna,
Talking Heads, Paul Young and Lio-
nel Richie. Most sales are in subur-
ban flea markets and street stall ar-
eas.

Says Jim White, managing direc-
tor of Festival Records: “We're
lucky to have such close cooperatlon
from the police, press and public in
the fight against piracy. We've al-
ways beaten piracy as a united in-

dustry, and that’s made us the envy
of the world. What we seem to have
here is one or two big fish and a
number of tiddlers who don’t seem
to have heard about what happens
to music pirates in Australia.”

He adds: “The most interesting
aspect of this particular case is that
those arrested appear to be British,
which hasn’t been the trend before.
They’ve also compounded their
crimes by duplicating logos and
trademarks, giving us another area
of prosecution.”

With Federal Police assistance
scaled down as a result of current
staff shortages, ARIA has success-
fully recruited the state police in
New South Wales, notably the
“breaking squad.” The swift results
obtained may see more localized po-
lice liaison in the future.

Genie Rises from Ashes

Lamhorghini Label Folds

BY PETER JONES

LONDON Geneva-based auto man-
ufacturer Lamborghini has pulled
out of the record industry, closing
down the label it set up, amid a spec-
tacular promotional launch cam-
paign, some three years ago.

The Lamborghini label had main-
tained a high-profile presence at Mi-
dem in recent years. Mike Hurst, a
one-time member of the original
Springfields pop/folk team (along
with Dusty and Tom Springfield,)
had served as managing director.

Now Hurst is setting up a new la-
bel, Genie Records, based at the
Lamborghini offices, with his for-
mer record production partner

Chris Brough. During the late '60s
and early "70s, the duo was respon-
sible for major hits by
Showaddywaddy, Cat Stevens,
Manfred Mann, Spencer Davis, the
Move and Shakin’ Stevens.

They have also formed a new pub-
lishing company, Genie Music, and
Genie Productions. The first single
under the new label operation is
“Rock’n’Roll School” by Jonas, the
12-year-old son of Mike Hurst, who
had a turntable hit earlier this year
with “Bang On The Drum All Day”
and who created considerable inter-
est via a Midem video clip in 1984.

The followup releases on Genie
will be “Blue Night Shadow’ by

(Continued on page 63)
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BY BRUCE OGILVIE

I'm mad as hell at the injustice done
to me and other one-stop owners by
manufacturers of Compact Discs.
And I'm tired of their lack of com-
mitment to wholesalers and inde-
pendent record stores when policy
decisions are made.

The one-stop does not seem to be
considered when policies are deter-
mined. The chain retailer is given
more protection; he is helped, and
the one-stop customer hurt.

Let’s say I'm a prospective dealer
and I'm thinking of opening up a CD
store somewhere in Southern Cali-
fornia’s ‘‘chain retailer market-
place.” I find that to be competitive
with the chains I have to sell the
CDs at about $11.99. Most of the
manufacturers I check with tell me
that after meeting strict credit re-
quirements, and placing 2 minimum
order, my cost would be $10 per
disk, with 60-day terms and a 2%
discount if paid the 10th day after
the end of the month.

However, since I would have only
one store and my volume would be
low, the major vendors don’t consid-
er me an important account. They
tell me to try a local one-stop. I shop
around and find that my best cost
from a legitimate one-stop is $11.25,
a whole $1.25 more than the manu-
facturer price.

This would-be dealer is shocked to
learn that one-stops pay the same
price for CDs as the chain retailer.
One would expect a functional dis-
count to apply, since the one-stop
provides an extra service. But ap-
parently the manufacturers don’t
think so. Right now there’s a short-
age of CDs, and they don’t have to
discount.

In fact, when CDs first came out,
one-stops couldn’t get them at all
because they were not considered
“direct retailers.” What it meant,
and still means, is that the innocent

‘Economic Apartheid’

CHOKING OFF INDIE COMPETITION

indie record store is being punished
for being a one-stop customer.

As things stand, the aspiring
dealer has five choices of the kind of
a business to enter: 1) an all-CD
store; 2) an all-cassette store; 3) a
video rental store; 4) a frozen yo-
gurt store; or 5) just put the money
in the bank and collect interest.

Let’s say he was to open a 1,000
square foot store and buy his CDs
from a one-stop. This is what he
might expect in monthly expenses
and gross profits:

Expenses would be in the area of

startup cost of $15,000, and the total
investment mounts to well over
$79,000.

Can we really expect someone to
invest almost $80,000 in a business
that won'’t provide a return?

One-stops furnish their custom-
ers with many services: a full line of
inventory, credit, co-op advertising,
shipping and control of promotional
materials, smaller minimum orders,
same day service, and lots more. All
we ask is a functional discount so
that we can have a decent gross
profit to work with, and to have our

s

‘The indies have two
strikes against them
before they even step
into the batter’s box’

Bruce Ogilvie is president of Airlie Inc., which
operates Abbey Road Distributors, a one-stop

in Santa Ana, Calif.

$2,800—8$1,000 for rent, $1,100 for
payroll, and $700 for all other costs.
He would pay $11.25 per CD and sell
it for $11.99, taking in 74 cents, or a
little over 6% in gross profit per
unit.

Our dealer would thus have to
generate more than $45,000 in gross
CD sales monthly just to break
even. And that’s not counting depre-
ciation and service on the debt. To
make things worse, many CD pur-
chasers use credit cards, eating into
gross profits even more. Should our
theoretical entrepreneur be able to
get eight turns a year, he would
need an inventory investment of
more than $64,000. Add to that a

independent retail customers pay
the same price for product as the
chains.

Then everybody would have the
same size bat to swing, and it would
come down to who is the best hitter.
As it stands now, the indies have
two strikes against them before
they even step into the batter’s box.

A lower price would accomplish
many things. For one, indie retailers
would become stronger and order
more inventory—and we all know
how the record industry loves to put
out inventory. We also know the
power of the independents in cater-
ing to the needs of the rea! record
store customers, not the cattle that

are processed through the chains.
Independents do break records!

This policy of preferred service to
the chains is a crime. It is the worst
discrimination that can be imposed
on a group of businessmen. In its
own way, it is equivalent to econom-
ic apartheid.

Record companies are thus block-
ing the legitimate chances of suc-
cess by independent record store
owners. Potential investors look at
the prices chains charge, then look
at the cost from one-stops and try to
put two and two together. But they
see no way of it adding up to four.

So they say, “Forget it. I'd rather
open up a video rental store.” Ev-
erybody and his brother is getting
into video, while the only growth in
the audio business is that of the
chains at the expense of the indies.

To survive, independents explore
directions not tried by the chains.
Some buy back used albums (not
unlike record rental) and send them
back to the one-stop (which would
then send them back to the manu-
facturer). And everybody makes
more profit than when the album
was sold new, on sale, at $5.99.

Because independents are busi-
nessmen who have to survive, this is
the only direction many of them can
go. And it was brought about by the
policies of the record companies.

Let’s lay the cards on the table
now. Are the manufacturers going
to do something to help the industry
this October in Scottsdale, at the
NARM one-stop meetings? Are
they really going to make a commit-
ment to the future of one-stops and
independent record stores?

If not, let’s all save a lot of aggra-
vation. Let me send my records
back and get out of the business.
Put me out of my misery now; I hate
a long and slow death.

A JUDGMENT CALL

I strenuously question your judg-
ment for not cutting a certain line
out of a certain letter that appeared
in your July 13 issue. George Rob-
erts’ blatant insult to Judas Priest
should never have made it to the col-
umn.

Roberts is a fool for writing a
comment like that, and you, Com-
mentary Editor, aren’t too swift ei-
ther, for allowing it to get printed.
That was horrid judgment.

Integrity should never be the vic-
tim of the idiocy of ingrates. Judas

Priest is due an apology.
Andrew John Ohar
Staten Island, N.Y.

IGNORING CONSUMER REACTION
In a Billboard cover story (July 27),
Warner Bros. says it is going to con-
vert already available Compact
Discs to all-board packaging within
the next few months. An unidenti-
fied ‘‘spokesman’’ says that the
company is “convinced that board
packaging is viable.” On what ba-
sis?

According to the story, consumer
response to all-board packaging has

Letters to the Editor

been ‘‘mostly negative.” However,
the spokesman dismisses the import
of 300 critical letters because “80%
were written on word processors,”
representing people who “‘have ‘a
vested interest’ because of . .. com-
mitments they’ve already made.” In
other words, if you don’t like what
customers say, ignore them!

But we “early adopters,” as we're
often called, are the lifeblood of the
industry. Our word-of-mouth is cru-
cial to the success of new products.
Selling over 60,000 pieces of a
Prince CD proves nothing at all
about packaging, except that
Warner Bros. is less interested in
testing the waters than in shoving a
pet project down customers’
throats.

Less sales hype and more atten-
tion to quality always pay off in the
long run.

David Greene
Palo Alto, Calif.

WANTED: LIVE AID COMPLETE

Live Aid was not only a spectacle,
but a many-sided functional tool. In
our 11-store chain in New York we
have sold (not rented) the Band Aid

and USA For Africa videos very
well. In fact, we have donated an
amount equal to sales to the Band
Aid Trust Fund.

However, I find it hard to believe
the decision of the organizers not to
produce an all-inclusive video-
cassette of the event (Billboard,
Aug. 3). Due to media hype, we
were practically sold out of blank
videotape the day before the event.
There definitely is a consumer de-
mand for owning Live Aid complete.
I'm sure the performing artists
would agree that it would bring
added revenues and concern for its
purposes.

On the retail level, I believe con-
sumers would pay for its history as
well as its quality. And as a Video
Quest owner, my sales would be
matched by my donations to the
cause.

I would like to take this opportu-
nity to commend the efforts of Bob
Geldof and all those who helped cre-
ate and plan this mega-event.

Tony Evangelista, President
Video Quest Lid.
New York

COUNTRY CLARIFICATION

I have some clarification with re-
gard to the report by Ed Morris on
the release of Tina Turner’s “Coun-
try”’ album (Billboard, Aug. 3).
Contrary to Jack Gale’s statement
in the article, this material has been
in release before. The tracks in
question were issued on Wagner
Records (#14108) in 1979 as the al-
bum “Good Hearted Woman.”

The record was distributed by In-
ternational Record Distributing As-
sociates. Bob Scherl produced and
arranged. Jimmie Haskell provided

the string and horn arrangements.
Robert K. Oermann
The Tennessean
Nashville

Articles and letters appearing on
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The Scorpions’ new album “World

Wide Live” featuring 80 minutes of live
concert recording is gold in four weeks!
But that’s just the beginning! The

exciting movie of their international

tour will be seen in rock clubs around the
country with a massive campaign involving
radio promotions, marketingand MTV.

So don’t miss out on the action!

Marufactured and Marketed by

PolyGram Records

Beta
LP # 824 3441 . EPE:@Z)
PRODUCED BY DIETER DIERKS FOR BREEZE MUSIC e Avaisoeen T VIASOCASSRIES,

MOVIE TOUR DATES: 8/2-3 CHICAGO * 8/7 BOSTON » 8/9 FITTSEURGH = 8/11 SAN AN"ONIO ¢ 8/13 BALTIMORE « 8/13 NEW YORK « 8/13 ASBURY PARK « 8/14 ATLANTA = 8/14
DENVER » 8/15 DETROIT e 8/15 MILWAUKEE * 8/15 SEATTLE * 8;15 SAN DIEGO * 8/15 NASHVILLE = 8/16 POFTLAND * 8/16 SYRACUSE * 8/17 PHOENIX * 8/18 WEST (SLIP »

8/18 HOUSTON » 8/18 DALLAS » 8/18 PROVIDENCE * 8/19 CINCINATT! » 8/21 LOS ANGELES « 8/21 CLEVELANC * 8/21 DAYTON * 8/21 ORLANDO * 8/22 COLUMBUS = 8/23 SAN

JOSE ¢ 8/24 KANSAS CITY « 8/28 WASHINGTON, DC » AND MORE TO COME.
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DOUBLE PLATINUM!

Something to “Shout” about.

TEARS FOR FEARS ON TOUR: €/24 WINNIPEG,
CAN » 8/26 LETHBRIDGE, CAN » 8/27 CALGARY,
CAN ¢ 8/28 EDMONTON, CAN ¢ B/30 KAMLOOPS,
CAN ¢ 8/31 VANCOUVER, TAN «

9/3 SEATTLE,WA * /4 PORTLAND, OR * 9/6 LAS
VEGAS, NV ¢ 9/8 DENVER, CO « 9/11 AUSTIN, TX
*9/12 SAN ANTONIO, TX «9/14 DALLAS, TX »

9/15 HOUSTON, TX * 9i17 NEW ORLEANS, LA«
9/19 JACKSONVILLE, FL = &/2) W. PALM BEACH,
FL *9/21 TAMPA, FL » 9/22 GAINESVILLE, FL ¢
9/24 ATLANTA, GA ¢ 9/25 MASHVILLE, TN « 10/4
TO 10/6 NEW YORK, NY * AND MORE TO COME ..

s
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~ Rock 'n’ roll was bomn in the U.S.A. and came ofage in ~ The cream of the pop and rock original and archival

~ Great Britain, and the two countries continue toshape  programming from the BBC Transcription Service is .

~ the course of contemporary music around the world.  now available in the United States exclusively from

~_And now, the Westwood One Radio Network and the = Westwood One — concerts, interviews, features and
British Broadcasting Corporation, the dominant  produced specials. Add that to the long-standing
forces of national radio in the United States and the =~ Westwood One tradition of superior programming
United Kingdom, have reached a history-making  originating in the U.S., and you get the greatest selec-

 agreement to bring prime BBC programming to the  tion of quality programming available anywhere in the

ican al -  world — only from Westwood One. :

American airwaves. 1

The best of the BBC from Westwood One — it's revolutionary!

~ Contact your Westwood One representative for details. Call (213) 204--5600 or Telex 4996015 WWONE.,

www americanradiohistorv com
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Stately Greetings. Never one to do things on a small scale, KITY San Antonio
drew up this nine- by eight-foor greeting card for Kenny Loggins’ arrival for a
show in the city. Working with Levi Strauss, KITY staffers transported the card
to various Levi outlets and encouraged listeners to go in and inscribe it.
Signees, in turn, got a chance at winning tickets to the Columbia artist’s

performance.

S
A

!

Programmers reveal why they have jumped on .
particular new releases.

POP

There seems to be a whole lot of listenin’ going on at KMEL San Fran-
cisco, where music director Jack Silver had more favorites than we
have space to list. First off is Maurice White’s cover of Ben E. King’s
“Stand By Me” (Columbia). Citing the station’s urban slant, Silver
says the Earth, Wind & Fire founder’s track “reeks of KMEL. It's a
great 1985 update on an older song.” Along the same lines, Silver is a
fan of Shannon’s “Stronger Together” (Mirage), which he calls a
“great image record” for outlets flaunting urban influences. On the
new song front, Silver is a somewhat grudging fan of A-Ha’s “Take
On Me” (Warner Bros.) and Orchestral Manoeuvres in the Dark’s “So
In Love” (A&M). “When you're a programmer over 25,” notes Silver,
“it’s tough to realize that this is what the kids want to hear. But you
need this type of songs to keep appealing to young adults.” In Silver’s
“if you snooze, you’re gonna lose” category are the Mick Jagger/Da-
vid Bowie “Dancing In the Street” (EMI America) duet and Huey
Lewis & the News’ “Back In Time,” from the MCA “Back To The Fu-
ture” soundtrack. On the local front, Silver is polishing KMEL’s play-
list with the Eric Martin Band’s “Information” (Capitol) and Eddie &
the Tide’s “One In A Million” (Atco).

BLACK/URBAN

With the temperature rising to unpleasant levels in Dallas, KKDA mu-
sic director/assistant program director Terri Avery has skipped the
pavement and found three records to fry eggs on. First off is Charles
Singleton’s “Make Your Move On Me Baby” (Arista). “We jumped -
right on this uptempo track,” says Avery, “and got immediate re- _
sponse on phone lines.” An equally popular track with Avery and
KKDA listeners is the Dazz Band’s latest, “Hot Spot” (Motown), an-
other fast-tempo track. In the cool-down category is Bobby Womack’s
“I Wish He Didn’t Trust Me” (MCA), ballad that Avery says ‘“chroni-
cles your classic love triangle and has a great appeal for women.”

AOR

KKCY (The City) San Francisco co-PD Kate Hayes can’t resist a little
yarn-spinning in ticking off this week’s top tracks. Calling Blue Nile’s
self-titled album and “Stay” (A&M) single “just plain stunning,”
Hayes relays that the Scottish album came by way of a high-end turn-
table manfacturer there, who could not find product of great enough
quality to mateh its new equipment. The firm put out a call for local
demos to meet the challenge, and Blue Nile came through. According
to lore, the album was recorded two years back, but Hayes says it has
a modern quality that’s bringing The City’s adult audience to the
phone lines en masse. “In the same ballpark as Blue Nile,” says Hayes,
is U2’s “Love Comes Tumbling” (Island). “It’s hard to believe this is
an outtake from ‘Unforgettable Fire’.” Like KMEL'’s Silver, Hayes’
next choice come from the station’s backyard, where the Eric Martin
Band has been patiently plying its craft for many years. In her opinion,
Martin’s first Capitol single, “Information” is reason enough for the
rockers to make the nation their playground. Finally, Hayes is high on
the late Professor Longhair’s “Rum & Coke” (Dancing Cat/Windham
Hill/A&M). “It’s a fun, bouncy little tune that adds a touch of authen-
ticity by playing one of the originals.” KIM FREEMAN

Remixes Revitalize Singles at Top 40

Programmers Bring Dance Floor Sounds to Airwaves

" BY ANGELA GAUDIOSO

This 1s the second of two articles
on the impact of dance music at
top 40 radio.

NEW YORK More than a few lead-
ing CHR stations’ programming
limbs have been stretched by dance
rhythms, and regular remix airplay
is doing its share to further exercise
product that weeks earlier would
have slipped from the charts. The
top 40 programmers polled for this
survey say that approximately 20%
to 30% of their respective playlists
consist of remixes.

“I love remixes because they give
new life to a song,” says John Gor-
man, operations manager of WMMS
Cleveland. “We’re currently play-
ing [remixes of] Sting, Paul Young,
Heart, Animotion, Pat Benatar,
Huey Lewis, Tears For Fears, Tina
Turner, Wham! and Dead Or Alive.”

WBZZ Pittsburgh program direc-
tor Nick Bazoo claims that his city is
“one of the few markets in the coun-
try where the Sting record was real-
ly not doing that well, and we found
that with the ‘Jellybean’ Benitez re-
mix, requests and sales increased.”

He continues: “When I was in San
Francisco [KMEL], Don Henley’s
‘All She Wants To Do Is Dance’ sin-
gle did absolutely nothing for us.
We put the dance mix in and the
song became a top 10 record.

“Same thing with Paul Hardcas-
tle’s ‘19.” It had run its course as a
novelty-type record; then came the
instrumental version. Now we see a
resurgence in single sales and re-
quests. We were able to play the
Kool & the Gang ‘Fresh’ single with
the remix another three to four
weeks.”

“I play them more because
they’re different and better than
the original mix than because

CMJ Seeking
‘America’s Best’
Unsigned Acts

NEW YORK CMJ’s New Music
Report, the college and alternative
radio tip sheet pubished in Albert-
son, N.Y., has added a new twist to
its annual Music Marathon conven-
tion. Slated for Nov. 7-10 at the Roo-
sevelt Hotel here, the meeting will
mark the conclusion of CMJ’s
“America’s Best,” a national talent
search whose 10 semifinalists will
appear on an Epic compilation enti-
tled “America’s Best Undiscovered
Artists.”

Finalists are now being selected,
with each CMJ reporting station en-
tering a cassette of its favorite
band. From these, the tipsheet will
chose the 10 tracks for inclusion on
the album. Ballots will be distribut-
ed with the compilation package,
and the final winner will be an-
nounced and dubbed “America’s
Undiscovered Artist Of The Year”
during CMJ’s New Music Awards
ceremony, scheduled for Nov. 9 at
the Beacon Theatre.

they’re a dance mix,” claims WRBQ
Tampa operations manager Mason
Dixon. Scott Shannon, PD of WHTZ
(Z-100) New York, remarks: “Re-
mixes help avoid the burnout factor.
We don’t use it because the dance
clubs are playing it, we use it as an
alternative version. We'll pick out
features of a particular mix and in-
corporate it into the seven-inch.

“If we edit it down at all,”” he
adds, “we try to maintain the cre-
ative flow. Our attraction is variety
of sound. If the cut is eight minutes
long and I feel the artist could have

said it in in five or six, we'll go to
that.”

WMMS'’s Gorman notes that per-
cussion solos are the first to go,
while WBBZ's Bazoo says his outlet
has no time restrictions.

KIIS-AM-FM Los Angeles PD
Mike Schaeffer notes that top 40
running time limitations are usually
a factor in most major markets. “It
has to be an incredibie mix for us to
play a track much longer than five
minutes,” he says. “But we usually
give the jocks the choice of A and B
versions.”

..newsline...

PRICE COMMUNICATIONS elevates Jack McSorley to senior vice president/
radio. Formerly the executive vice president and general manager of
the New York-based Price’s AC San Francisco outlet KIOI, McSorley
replaces Frank Osborn, who recently resigned. With his relocation to
New York, McSorley will oversee Price’s radio properties in Fort
Wayne, San Francisco, West Palm Beach, Oklahoma City, New Or-
leans, Detroit and Madison, Wis. McSorley’s track record prior to KIOI
includes high-level management positions with KYUU San Francisco
and KQFM Portland, Ore.

VIACOM VETERAN Norm Feuer joins Noble Broadcasting as vice presi-
dent/general manager of its XTRA-AM-FM San Diego. The former
Viacom radio president had been president of KBZT San Diego. His
arrival at XTRA lightens the load of Noble chief executive officer John
Lynch, who had been doubling in the XTRA VP/GM role.

TAFT'S APPROPRIATION of former Gulf properties WKLS-AM-FM Atlanta
and WNDE/WFBQ Indianapolis has generated a number of manage-
ment changes. First off, WDAF Kansas City vice president/general
manager Tom Connolly moves to the Atlanta combo for an equity post.
He is replaced in Kansas City by Mike Costello, who had been VP/GM
at KYYS there. In turn, Costello’s replacement is Hasty, promoted
from KYYS sales manager. In Indianapolis, Ed Sander moves from
WSUN Tampa to take on the WNDE VP/GM title, while Chris Wheat
carries the same title at WFBQ. Wheat joins from spun-off Tampa out-
let WYNF.

KPKE DENVER general manager Ed Stenberg leaves that job for new chal-
lenges at WLUB/KISN Salt Lake City, a “Music Of Your Life” and
top 40 combo recently acquired by Sun Mountain Broadcasting. With
his relocation, it’s expected that KLUB’s full-service orientation will be
revamped, while KISN may return to its AC origins.

New York Boarders. WRKS (Kiss) New York vice president/general manager
Barry Mayo, left, and WKTU New York general manager Tom Chiusano
celebrate their appointment to the board of directors of the New York Market
Radio Broadcasters Assn. (NYMRAD). The announcement of their appointment
was made at NYMRAD’s annual management dinner last month.
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by Kim Freeman

0)1

At top-rated WJR Detroit, Joan Siefert joins the
MOR outlet as a news anchor and reporter. She was
the a.m. anchor on WBT Charlotte ... WQBA-FM
(Super Q 108) Miami comes off a successful spring
book to add a new program director and music direc-
tor. Jose Luis Rodriguez is now doing double duty as
PD and afternoon man, while Maria Cristina Ruiz
gets the nod as MD. With a mix of American and Span-
ish dance/top 40 tracks, the Spanish-language outlet
edged above its main competitor, WCMQ-FM, in the
spring book . . . Oldies-oriented AC outlet WFOX At-
lanta adds Don Schaeffer as its morning personality.
A 10-year broadcast veteran, Schaeffer was most re-
cently WIQI-FM Tampa’s afternoon adult talent.

EES EEI’HI s.

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Jive Talkin’, Bee Gees, rsO
. One Of These Nights, Eagles,
ASYLUM

. Please Mr. Please, Olivia Newtdn-
John, mca

. Someone Saved My Life Tonight,
Elton John. mca

. Fallin’ In Love, Hamilton, Joe Frank
& Reynolds, pLaveoy

. Rhinestone Cowboy, Glen
Campbelt, capritoL

. Why Can't We Be Friends, War
UNITED ARTISTS

. How Sweet It Is (To Be Loved By
You), James Taylor, warNER BROS

. Midnight Blue, Melissa
Manchester, arisTa
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e R DAN INGRAM and WXRK N York h hed 10. Rockford Files, Mike Post, mGm
o) N an ew York have reache .
‘o&e 06‘ s> \@ Ooe 0‘00 a mutual agreement on his status at the newborn JERRY GAVIN gets the nod as program director at e :l] [eoes 201
0 o QO ker. With a year left on his contract, Ingram, who WQFM Milwaukee. He's been with the AC station for Ly oliiou/Batiee sonny I ianties
GOQQLO o L rocker. Wi year s » LNgram, v ; A s | station 2. (1 Can't Get No) Satisfaction,
4@ o0 6‘0 q@‘ & had chaired WKTU'’s afternoon slot up until its switch ~ five years in a variety of programming and research Rolling Stones, LONDON
St o a " ot o »° to rocker WXRK a month ago, will not return to the  posts ... Top 40 KCDQ Bozeman, Mont. program di- 3. Save Your Heart For Me, Gary
1*-95 e “_{,_s o\e\.oe‘(’ K-Rock airwaves. ' . rector Greg Williams has left that job for the night o }f&"ﬁeﬁ‘,f;‘%ﬁ:a{t"\?";sﬁgﬁg‘;s
<@ ;_,a\q OE 09 N Ingram says Infinity executives had discussed the  shift at KDAQ Oxnard/Ventura, Calif . .. The choice Hermits, Mam |
\\e \S\\e}f{) o 00“‘ 0&‘ RS change with him before his vacation three weeks ago. KFYI calls have found a new home with a move from S SWiat's hiew Pussycat?, Tom Jones, |
A\ > o ,:ﬁ“ o ‘000\ “The research was excellent,” he notes. “I actually  an abandoned news/talker in Berkeley to Phoenix. 6. Unchained Melody, Righteous
22 @™ of e \-{\O‘ A% recommended”’ the battle with WNEW-FM, “even  The letters will once again signal news/talk as the sis- Brothers, PHILLES
-;..,\‘19 c;}o&og o s «° Y though it was not necessarily congruent with the type  ter station to the Broadcast Group’s first venture, 7. 'Tt(')sp Ihsofgm‘e 0ld Song, Four
?L\G“' N v@“\x‘o“ R of radio I've been doing. . KJJJ, a country outlet. 8. Don't Just Stand There, Patty
x":\%D\y\ o8 06 Infinity, Ingrarr_l says, was “Ope_n to my,st,;aymg. w - - - Duke, UNITED ARTISTS
s \{_ﬁ © .3 W I've done everything from screaming rock’n’roll to HILE WEDNESDAY remains established as Prince 9. California Girls, Beach Boys,
10 gut 97 W07 oC o classical, and I toyed with the idea [of staying on K-  Spaghetti Day, Thursday is shaping up as an equally 10. Down In The Boondocks, Billy Joe
ol ?}:\i\@\} Qetﬁge ‘oar,% Lntriguing day, at least for those of us in the crossfire Royal, coLumeia
N DS S P - etween New York’'s WNEW-FM and the new kid on TOP ALBUMS—I10 Years Ago
1946‘6\90‘?& o’\er\\x.@ N - Dan |ngram and K-Rock the rock block, WXRK (K-Rock). In what looks like a 1. One Of These Nights, Eagles,
‘@ eo\\ e‘:;o\(\ e® . . direct shot at K.-Ro.ck S ‘I‘\Io Repeat Thursdays, 2 AT?:UrTeat Is On Featuring Fight
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N s.;qi 8 & = ) @o\ ‘éo tions have made him offers, which he will decide upon  end overnight man. He replaces Dan Carlye, who left | Captain & Tennille, aem '
“e® x‘i';‘e‘e e 0\0“'00\\ soon. a while back for KKCY (The City) San Francisco . .. 10. Why Can't We Be Friends, War,
00\001*- e ;‘-x‘& o\\O P A Meanwhile, in upstate New York, “Classic Hit Radio”
Vet b b oF p v’ T COUNTRY-FORMATTED WXTU Philadelphia, ~WJJB Poughkeepsie plays musical chairs with its per- TOP ALBUMS—20 Years Ago
O g W 006 K # Buzz Bowman comes aboard as morning man. He re-  sonnel. Here’s the final round results: Afternoon driv- Jo Deaties WL owror |
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oo ae year. Bowman is a recruit from WQXY Baton Rouge. ~ midnight slot, and part-timer Bob Hahn is now doing 5. The Sound Of Music, Soundtrack,
| . & et o Meanwhile, Burchette is rumored to be resurfacing at  midnight to mornings full-time. Ron Lyon is a new re- CANMICTOR S
LIRS ¥ ©° o\\° another Philly outlet soon ... Former WLS-AM Chi-  cruit as afternoon news anchor, and PD Bob Miller o Ly I T B TS
\"0 ac_,ﬂ" 06 o5 cago music director Mike Wolf helps fill the Mark Di-  still conducts his early riser show. 7. My Name Is Barbra, Barbra
cs° o e «&° id Dia void at WYSP Philadelphia, where he’ll be the Many diseases are garnering deserved radio cover- 8 SM';f'S;"d"?oL““gB" =
o Sl e\ Lt rocker’s assistant program director ... At Philly top  age these days, but few stations have paid heed to the f{ Al Sl AT
(4 . ’ . Just Once In My Life, Righteous
A *606 e® 40 WZGO-FM, the morning team of Kelly Randall &  perils of “MBS,” the KAFM Dallas-dubbed ‘“Madonna Brothers PHILLES
O?v O b Dan Cooke is now doing mornings in the worst sense  Burnout Factor.” To minimize the syndrome’s spread, 10. g;‘lgﬁ"(‘:g:: MAelllABaCk Home, Bob
O 0\\ of the vyord: the 2-6 a.m. shift. Following a slippagein ~ KAFM aired a “No Madonna Weekend” during the ;
B | || the spring Arbitrons, WZGO management reportedly  end of July, giving listeners a chance to rest before COUNTRY SINGLES—10 Years Ago
O‘&“ deemed the duo’s show less than penetrating. Pro-  the artist’s “Dress You Up” was added . . . Reportedly L !!Zzz;g'?ayds AndCV/V[?OsTted Nights, |
gram director Steve Davis is temporarily chairing the  an owner of 150 hand-knit sweaters, Henry Santoro’s [ 2. Rhinestoz: ce;,:goy Glen |
i [ shift, while Nancy Leigh has happily given up her  knack for dressing for success has obviously paid off. | Campbell, caprtoL
o i graveyard show to move into middays. WFNX Boston has moved him up from news announc- 3. The Seeker, Dolly Parton, rca
= | THE PRODUCTION DIRECTOR t at WASH er to arts and features editor. ; b&iﬂ,ﬂl’};ﬁ'ff‘ e e |
- E seat a 5. Feelin’s, Loretta Lynn & Conwa
55 ' & Washington will soon be open, as Bill Reno is leaving ANDRE A VINCENT and Beau Daniels return to the Twitty, mca Y N o I
£ ; S to pursue ultimate dreams as a musician. We wish him  afternoon and evening shows respectively at WSSX O 1Piaase\Vy. Please:livialiewize:
& i P - luck as part of Ned Massey’s band, which should be  Charleston, S.C. The pair had spent three months at 7. Everytime You Touch Me (I Get |
5 6-3\0 P cropping up on the Gotham club scene shortly . .. Sconnix’s WMXJ Miami, and moved back to Charles- High), Chartie Rich, epic )
? : ; Donna Moore joins WKYS Washington as promo-  ton after Sconnix acquired the outlet last month. In g Momantrlhe BaekCHMyMind
iy = e tions coordinator. She was providing similar services  addition, WSSX PD Brian Philips teams up with Bill 9. Deal, Tom T. Hall MercuRY
¥ - for the Easter Seals Society ... In Oklahoma City,  Jordan in the morning program, and Paul Williams 10. | Want To Hold You, Stella Parton
A s KEBC brings Sue Spencer aboard its country crew as  has joined as promotions director and swing jock. He’s e
& B el 2-6 a.m. air talent. She’s a recruit from Wisconsin ~ from WGLF Tallahassee ... WMAG Greensboro PD SOUL SINGLES—10 Years Ago
g e State Univ.’s WSUW and is currently pursuing a  and morning sportsman Jim Ballard takes his talent 1. QJDeDirp Merchant, New Birth,
4 $ broadcast journalism degree. And joining KEBC’s  south for the programming post at WSTF Orlando, 2. Get Down Tonight, K.C. & the
,,,3;{*&"\ » news team is Dan Mahoney, fresh from KRKE-AM-  Fla., a new Capitol Broadcasting venture. In other Sunshine Band,
Jl=" S &} FM ... West a bit in Portland, KINK brings K(S?l}:y Capitol news, Steve Perun moves up to PD at KBEQ 3. g:ap:):”',zt :Vi'fﬂ"‘):;‘&"geme"
ol Marshall on board as programming assistant. She Kansas City. He was the top 40 station’s program co- INTERNATIONAL *
-a‘;‘éa‘{v %% .{éﬁ“\ was public service director and evening talent at  ordinator and gets the promotion after Pat McKay’s 4. gil%'::\eTrhseTP:E‘g:' Part 1, Isley
o o) <P neighboring KKCW ... Also in Portland, adult con-  recent departure . .. Better-late-than-never congratu- 5.7.6,5.4,3,2.1 (Blow Your
Q q\oﬁ’\gt‘é’ temporary KCNR-FM adds a trio of new voices to its  lations to KLOK-FM San Francisco personality Mark Whistle), Gary Toms Empire, i
o cjﬂ‘?},\“ '19%5 airstaff. In the wakeup spot, Dave Conlee continues a  Lennartz, who chose Independence Day to tie the 6. Forever Came Today, Jackson 5,
QO\?-’Q\D‘\G@(&Q ,5\'5q- career that includes gigs with KKBQ HOl.lstOn and  knot with Louise Needy. 7. That's The Way Of The World,
}\1‘?3&?;\33’ ?:1“" < o 5 o &\o KHJ Los Angeles. Bryan O’Neal casheg in on two Dana Giedrys joins hit-formatted WKSS Hartford : g?‘n'a,wér;‘d Nf‘ Fn(r)e_comlme;
\‘\":33}\ Q"oih\"""o %% 0® years of loyal KCNR on-air and production service  as promotion coordinator. A former WZOU-FM Bos- ekl Greyesm, g
\};1 ‘<\°6:> 2 oooée‘@‘b}q’ w.ith a permanent post as midday man. Anﬁ prog;taém %)n.employee, Giedrys is a recent graduate of Boston 9. :zhzleetsteps From True Love,
- eflections, CAPTITOL
’1»\%65\3’0\00‘&\\0‘;\'1’0 :gsﬁtg:i‘ic:tt McLeod picks up extra work as after niv. | 16 x%&%g;gééraham i
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CLASSICAL HOLD-UP
WNCN New York (classical)
Contact: Mario Mazza,

Mary Gendron
Those folks with their hands up in
the air outside of Sam Goody’s mid-
town Manhattan record store last
week were not the victims of a rob-
bery. Rather, they were WNCN lis-
teners and closet conductors,
brought out of hiding by the station
for an “Air Baton” promotion with
real-life conductor James Galway.
The idea was hatched following
WNCN’s determination that its
baby boom listeners had graduated
from air guitars to air batons.

For the last three weeks of July,
WNCN asked its audience for writ-
ten confessions about their high-
falutin’ habits. The finalists then
came out in force to Sam Goody,
where they directed still shots of a
symphony orchestra to the tune of
Galway and Henry Mancini’s RCA
record “In The Pink.”

Galway was on hand to auto-
graph albums and select winners.
Grand prize was a Mediterranean
cruise, second prize a night on the
town, and third prize a signed li-
brary of Galway’s and Mancini’s
RCA releases.

Arhitron Fixes Errors
In County Coverage

NEW YORK Arbitron will reis-
sue its 1985 Radio County Cover-
age Study Friday (16), due to er-
rors in in the age/sex weighting
methods used in the original. The
new report houses a re-analysis
of the entire year’s rating peri-
ods on a county-by-county basis,
which differs from the metro-
area study supplied in last year’s

His Royalty’s Kiss. WXKS (Kiss)
Boston program director Sonny Joe
White poses with Columbia soulster
Paul Young during the final phase of
the station's “Rock Royalty Week,” a
promotion geared around Young's
concert there. Standing from left are
White, Kiss music assistant Sue
O'Connell, Young and Kiss music
director Geni Donaghey.

ACTIONMART . el || SupzrSPOTs.

The results are fast. The THE NEXT DIMENSION IN ELECTRONIC MARKETING * (312) 280-3433

reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.
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NATIONAL

184 REPORTERS

JOHN COUGER MELLENCAMP LONELY OLD NIGHT = riva
WHITNEY HOUSTQN SAVING ALL MY LOVE FOR YOU  arisTa
JOHN WAITE EVERY STEP OF THE WAY
JOHN CAFFERTY/BEAVER BROWN BAND C-I-T-Y scoTTisros.
MADONNA DRESS YOU UP  sire

EMI-AMERICA

NEW
ADDS

122
60
51
48
36

TOTAL
ON
122
68
109
95
147

©Copyright 1985, Billboard Publications, Inc. No part of this publication
may be reproduced, stored in any retrieval system, or transmitted, in any

™

torm or by any means, electronic. mechanical, photocopying, recording,

or otherwise, without the prior written permission of the publisher.

NATIONAL
183 REPORTERS NUMBER
REPORTING
EURYTHMICS THERE MUST BE AN ANGEL rca a4
GODLEY & CREME CRY poLYDOR 28
READY FOR THE WORLD OH SHEILA mca 23
COCK ROBIN WHEN YOUR HEART IS WEAK coLumsta 20
WHAM! FREEDOM coLumsia 19

REGION 1

CT, MA, ME, NY State, RI, VT

WZON Bangor, ME

WIGY Bath, ME

WHTT Boston, MA

WXKS-FM (KISS) Boston, MA
WBEN-FM Buffalo, NY

WNYS Buffalo, NY

WPHD Buffalo, NY

WKPE Cape Cod, MS

WERZ Exeter, NH

WKSS (Kiss) Hartford, CT
WTIC-FM Hartford, CT

WKC) (KC-101) New Haven, CT
WSPK Poughkeepsie, NY
WPRO-FM Providence, Rl
WMJQ Rochester, NY

WPXY Rochester, NY

WGFM Schenectady, NY
WFLY Troy/Albany, NY
WRCK Utica/Rome, NY

REGION 2

DE, D.C., MD, NJ, NY Metro, PA, WV

WQQQ (Q-100) Allentown, PA
WFBG Altoona, PA

WILK-FM  Asbury Park, NJ
WBSB (B-104) Baltimore, MD
WMAR-FM Baltimore, MD
WVSR Charleston, WV

W2YQ (Z-104) Frederick, MD
WKEE Huntington, WV

WBLI Longlsland, NY

WAPP New York, NY

WHTZ (Z-100) New York, NY
WPLJ New York, NY

WKHI Ocean City, MD
WCAU-FM Philadelphia, PA
WUSL Philadelphia, PA
WZGO (Z-106) Philadeiphia, PA
WBZZ (B-94) Pittsburgh, PA
WHTX Pittsburgh, PA

WPST Trenton, NJ

WAVA  Washington, VA

WRQX (Q-107) Washington, DC
WOMP-FM  Wheeling, WV
WILK Wilkes-Barre, PA

WKRZ Wilkes-Barre, PA
WHTF  York, PA

WYCR York/Hanover, PA

A weekly national indicator of the five
mast 2dded records on the radio
stations reporting to Biliboard's

Hot 100 chart. The stations in each
region represent the entire panel in
that region, not just those which have
added the records listed.

REGION 3

FL, GA, NC, SC, East TN, VA

WISE Asheville, NC

WQXI-FM (94-Q) Atlanta, GA
WZGC (Z-93) Atlanta, GA
WBBQ-FM Augusta, GA

WSSX Charleston, SC

WBCY Charlotte, NC

WROQ Charlotte, NC

WNOK-FM Columbia, SC

WNKS (Kiss) Columbus, GA
WNFi (1-100) Daytona Beach, FL
WDCG (G-105) Durham/Raleigh, NC
WQSM Fayetteville, NC

WANS Greenville, SC

WOKI Knoxville, TN

WHYI (Y-100) Miami, FL
WINZ-FM (1-95) Miami, FL
WKZQ-FM Myrtle Beach, SC
WYAV (Wave 104) Myrtle Beach, SC
WNVZ Norfolk, VA

WBJW Orlando, FL

WRVQ (Q-94) Richmond, VA
WXLK (K-92) Roanoke, VA
WZAT (Z-102) Savannah, GA
WRBQ (Q-105) Tampa, FL
WMGG Tampa Bay, FL

WZNE (Z-98) Tampa Bay, FL
WSEZ Winston-Salem, NC

REGION 4

IL, IN, KY, Mi, OH, WI

WKDD Akron, OH

WBWB Bloomington, IN
WCIL-FM Carbondale, IL
WBBM-FM (B-96) Chicago, IL
WGCI-FM  Chicago, IL
WLS-AM  Chicago, IL

WLS-FM Chicago, IL

WKRQ (Q-102) Cincinnati, OH
WGCL Cleveland, OH

WMMS Cleveland, OH
WXGT-FM (92X) Columbus, OH
WCZY Detroit, MI

WHYT Detroit, Mi

WSTO Evansville. IN

WNAP Indianapolis, IN

WZPL |Indianapolis, IN

WVIC Lansing, MI

WZEE Madison, Wi

WKTI  Milwaukee, W|

WZUU Milwaukee, Wl

WKZW (KZ-93) Peoria, IL
WRKR Racine, Wl

WZOK Rockford, IL

WSPT  Stevens Point, Wi
WHOT-FM  Youngstown, OH

REGION S

IA, KS, MN, MO, NE, ND, OK, SD

KFYR Bismarck, ND

KFMZ Columbia, MO

KIIK Davenport, 1A

WDAY-FM (Y-94) Fargo, ND
KKXL-FM Grand Forks, ND
KBEQ (Q-104) Kansas City, MO
KZZC (ZZ-99) Kansas City, KS
KDWB-AM Minneapolis, MN
KDWB-FM Minneapolis, MN
WLOL Minneapolis, MN

KJYO (KJ-103) Oklahoma City, OK
KQKQ Omaha, NE

KKLS-FM Rapid City, SD

KKRC Sioux Falls, SD

KWK  St. Louis, MO

KHTR St.Louis, MO

KDVV  Topeka, KS

KAYI Tulsa, OK

KFMW Waterloo, 1A

KEYN-FM Witchita, KS

REGION 6

AL, AR, LA, MS, West TN, TX

KHFI Austin, TX

WQID Biloxi. MS

WKXX (KXX-106) Birmingham, AL
KAFM Dallas, TX

KTKS (Kiss-FM) Dallas, TX
KAMZ ElPaso, TX

KSET ElPaso, TX

KISR Fort Smith, AR

WQEN (Q-104) Gadsden, AL
KKBQ (93-FM) Houston, TX
KMJQ (Magic102) Houston, TX
KRBE-FM Houston, TX

KEGL Irving, TX

WTYX Jackson, MS

KKYK Little Rock, AR

KBFM Mcallen-Brownsy, TX
WMC-FM (FM-100) Memphis, TN
WJDQ (Q-101) Meridian, MS
WABB-FM Mobile, AL

WHHY-FM  Montgomery, AL
WWKX (KX-104) Nashville, TN
WZKS (Kiss) Nashville, TN
WEZB (B-97) New Orleans, LA
WQUE-FM New Orileans, LA
KITY San Antonio, TX

KTFM San Antonio, TX
KWTX-FM Waco, TX

REGION 7
AZ, Southern CA, CO, HI, Southern NV,

KKXX Bakersfield, CA

KIMN Denver, CO

KOAQ (Q-103) Denver, CO
KPKE Denver, CO

KRXY-FM (Y-108) Denver, CO
KLUC Las Vegas, NV

KHS Los Angeles, CA

KKHR Los Angeles, CA

KCAQ (Q-105) Oxnard, CA
KOPA Phoenix, AZ

KZZP
KFMY

Phoenix, AZ

Provo, UT

KDZA Pueblo, CO

KRSP Salt Lake City, UT
KSDO-FM(KS 103) San Diego. CA
KIST Santa Barbara, CA

KHYT Tucson, AZ

KRQQ Tucson, AZ

REGION 8

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY

KYYA Billings, MT

KI¥YS Boise, ID

KTRS Casper, WY
KMGX Fresno, CA
KYNO-FM Fresno, CA
KOZE Lewiston. ID
KHOP Modesto, CA
KOSO Modesto, CA
KKRZ (Z-100) Portland, OR
KMJK Portland, OR
KPOP  Sacramento, CA
KSFM Sacramento, CA
KWOD Sacramento, CA
KSKD Salem, OR

KITS San Francisco, CA
KMEL San Francisco, CA
KSOL San Francisco, CA
KEZR San Jose, CA
KWSS San Jose, CA
KSLY San Luis Obispo, CA
KUBE Seattle, WA
KNBQ Tacoma, WA

REGI 1

CT, MA, ME, NY State, RI, VT

Bee Gee Dist. Latham, NY

Buffalo Enterprises 1-Stop Buffalo, NY

Cambridge 1-Stop Boston, MA

Cavages Dewitt, NY

Central Record & Tape S.Windsor, CT

Cutier's New Haven, CT

Dicks One Stop Dedham. MA

Discount Records Cambridge, MA

Easy Records 1-Stop N.Quincy, MA

Everett Music Everett, MA

Good Vibrations Boston, MA

House Of Guitars Rochester, NY

Music Suppliers One-Stop Needham,
MA

Northeast 1-Stop Troy, NY
Peters One Stop Norwood, MA
Record Giant Utica, NY

Record Theater Buffalo, NY
Rhody’s Warwick, RI
Trans-World 1-Stop Latham, NY

REGION 2

DE, D.C., MD, NJ, NY Metro, PA, WV

A-1 One Stop New York, NY
All-Service One-Stop Union, NJ
Alpha Rack New York, NY

Benel Dist. Bronx. NY

C&M 1-Stop Hyattsville, MD
Eastern One-Stop Philadeiphia, PA
Eiroy Enterprises Roslyn, NY
Gallery of Sound Wilkes-Barre, PA
Harmony Music Bronx, NY

J&R Music World New York, NY
J.EK. Enterprises Baltimore, MD
Kemp Mill Beltsville, MD

Mobile One-Stop Pittsburgh, PA
Music Factory Brooklyn, NY
Musical Sales Baltimore, MD
Musicden Edison, NJ

National Record Mart Pittsburgh, PA
Oasis Bethel Park, PA

Oasis Pittsburgh, PA

Record & Tape Ltd. Washington, DC
Record Bar Morgantown, WV
Richman Brothers Pennsauken, NJ
Sam Goody Baltimore, MD

Sam Goody Massapequa, NY
Seasons Four Records Hyattsville. MD
Shulman Records Cinnaminson, NJ
Tape King One Stop  Hillside, NJ
The Wiz Brooklyn, NY

Tower New York, NY

Tower Records New York, NY
Universal One-Stop Philadelphia, PA
Waxie Maxie Washington, DC

Wee Three Philadelphia, PA

Win's Records Long Island City, NY

A weekly national indicator of
“breakout” singles, Le., those with
significant future sales potential based
on initial market reaction. These
records are not yet on the top 30 lists
of the retailers and one-stops reporting
to Biltboard’s Hot 100 chart. The
outlets in sach region represent the
entire panel in that region, not just
those which are reporting the records
listed.

REGION 3

FL, GA, NC, SC, East TN, VA

Album Den Richmond, VA

Bibb One Stop Charlotte, NC

Camelot Atlanta, GA

Camelot Charlotte, NC

Camelot Daytona Beach, FL

Camelot Winston-Salem, NC

Coconuts Atlanta, GA

Coconuts Jacksonville, FL

Jerry Bassin's 1-Stop N.Miami Beach,
FL

Nova Records 1-Stop Norcross, GA
One-Stop Records Atlanta, GA
0z Records Stone Mountain, GA
Peaches Clearwater, FL
Peaches Greensboro, NC
Peaches Richmond, VA
Peaches Ft. Lauderdale, FL

Q Records Miami, FL

RPM Associates Fairfax, VA
Record Bar Savannah, GA
Record Bar Durham, NC
Sounds Familiar Columbia, SC
Specs Records Miami, FL
Starship Records Savannah, GA
Tara Records Atlanta, GA
Tidewater One-Stop  Norfolk, VA
Tracks Records Norfolk, VA

REGION 4

IL, IN, KY, MI, OH, wi

Ambat/Record Theater Cincinnati, OH
Angott 1-Stop Detroit, Mi

Buzzard's Nest Columbus, OH
Camelot N. Canton, OH

Central 1-Stop Columbus, OH

Flipside Records Arlington Heights, IL
Gemini One-Stop Cleveland, OH
HarmonyHouseRecords&Tapes Troy,M|
Laury's Records Des Plains, IL
Mainstream Records Milwaukee, WI
Martin & Snyder Dearborn, M|
Musicland Norridge, IL

Northern Record 1-Stop Cleveland, OH
Oranges Chicago, IL

Peaches Cincinnati, OH

Radio Doctors Milwaukee, W|

Record City Skokie, IL

Rose Records Chicago, IL

Scott’s 1-Stop Indianapolis, IN

Sound Video One Stop Niles, IL

Vigyl Vendors Kalamazoo, Ml

Wax Works Owensboro, KY

REGION S

1A, KS, MN, MO, NE, ND, OK, SD

Brown Bros. One-Stop Minneapolis, MN

CML-One Stop  St. Louis, MO

Camelot Wichita, KS

Dart One-Stop Minneapolis, MN

Great. American Music Minneapolis,
MN

Hastings Lawton, OK

Music Vision St. Ann, MO

Musicland Minneapolis, MN

Musicland  St. Louis, MO

Record Bar Cedar Rapids, (A

Record Bar Norman, OK

Streetside Records St. Louis, MO

The Record Shop Edina, MN

REGION 6

AL, AR, LA, MS, West TN, TX

Camelot Little Rock, AR

Camelot N.Richland Hills, TX
Camelot Plano, TX

Central South One-Stop Nashville, TN
Disc Records ElPaso, TX

Discount Records Nashville, TN
H.W. Daily Houston, TX

Hastings Arlington, TX

Hastings Austin, TX

Hastings Houston, TX

Hastings San Antonio, TX

Hastings Tyler, TX

Melody Shop Dallas, TX

Music City One-Stop Nashville, TN
Musicland Birmingham, AL
Peaches Memphis, TN

Poplar Tunes Memphis. TN

Star Records ElPaso, TX

Sunbelt Music Dallas, TX

Texas Tapes & Records Houston, TX
Western Merch. One Stop Houston, TX
Wherehouse Metaire, LA

REGION 7

AZ, Southern CA, CO. HI, Southern NV,
NM, UT

Abbey Road One Stop Santa Ana, CA
Alta/West. Merch. Salt Lake City, UT
Associated One-Stop Phoenix, AZ
Canterbury’s Pasadena, CA
Circles Phoenix, AZ

Dan-Jay Denver, CO

Licorice Pizza Glendaie, CA
Loveli’'s Whittier, CA

Middle Earth Downey, CA

Music Box Fullerton, CA
Musicland Murray, UT

Odyssey Records Las Vegas, NV
Peer Records irvine, CA

Record Bar Colorado Springs, CO
Record Bar Sait Lake City, UT
Record Retreat Los Angeles, CA
Show Industries Los Angeles, CA
Tower Anaheim, CA

Tower ElCajon, CA

Tower San Diego, CA

Tower Las Vegas, NV

Tower Panorama City, CA

Tower San Diego, CA

Tower Sherman Oaks, CA

Tower Los Angeles, CA

Tower Tempe, AZ

Tower West Covina, CA
Wherehouse Gardena, CA
Wherehouse Mission Valley, CA

REGION 8

AK, Northern CA, ID, MT, Northern NV,
OR, WA, wY

Budget Boise, ID

Dan-Jay Tuilwila, WA

Ei's Records & Tapes Spokane, WA
Eucalyptus Records Napa, CA
Leopold's Records Berkeley, CA
Music People Qakland, CA
Musicland Billings, MT

Musicland San Jose, CA

Peaches Seattle. WA

Rainbow One-Stop S.San Francisco, CA
Sea-Port 1-Stop Portland, OR
Tower Campbell, CA

Tower Concord, CA

Tower Portland, OR

Tower Sacramento, CA

Tower San Francisco, CA

Tower Seattle, WA

Westgate Records Boise, ID
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At Bat With the Big Leaguers. WJLE Detroit staffers team up as the "Strong Song Softballers”
to take on opposing groups from record labels and visiting artists. Standing from left are WJLB’s
John Edwards, John Mason of RJ’s Latest Arrival, Shannon, WJLB's Duane Bradley, Atlantic
Records’ Van James, RJ, the station’s Barbara Taylor-tMade, Earline Zealy and the Tune Up
Man. Kneeling are WJLB's Kris McClendon and Shei Leshner.

Another Reason To Hate California. The team from KNAC-FM Long Beach
pauses during the station’s fourth annuzl “Salute To The Southern California
Lifeguards” to ponder the finer points of life. A fund-raiser for the Long Beach
Lifeguard Assn., the day included live broadeasts, beach sports and performances
by local favorites the Chums, White Boy and the Ten Inch Men. Plotting their next
move from left are PD Jimmy *‘The Saint™* Christopher and personalities Bob Lynx,
Roland West, Roberto Angotti and Rick Stuart.

e

Supertramp Finds Its ‘Way to San Jose. KSJO San Jose music director Ken Anthony
meets with Supertramp members for an interview about their latest A&M album, “Brother
Where You Bound?” Shown from left at the rock outlet are station promotion director John
Cotter, Anthony, Supertramper Dougie Thomson, A&M Records’ Iris Dilicn and the group’s
Rick Davies.

S

Tough in the Tropics. A bunch of bathing beauties surround WVIC Lansing, Mich.
afternoon man Danny Stewart, who represented the outlet as host of the Hawaiian
Tropic International Beauty Pageant. Pictured are the Lansing finalists, who will move
on soon to compéte with other contenders from the state.

In Your Ears. Pictured is a variety of custornized “Badge Radio” items which are available in button
or headset styles. The miniature radios are three-and-a-half inches in diameter and run from $3.35
to $6.85 in price to stations. The manufacturer is TIS Information Systems, 12010 Shagbark Drive,
Rockville, Md. 20852; (301) 468-3373.

- .\\“ % 1 L
& : » - e PR — u |
The Sting of Things. KMET Los Angeles night rocker Cynthia Fox, left, joins music
director Pam Edwards in a rare, private moment with Sting. The A&M artist was flagged

down while promoting his solo album, “The Dream Of The Blue Turtles,” and his
forthcoming tour.

-m'- n . ; N

NEw’d Bathing. WNEW-FM veteran Scott Muni, center, offers live greetings from Asbury Park, N.J.,
during a recent station beach party that drew roughly 10,000 listeners. Poised to entertain the crowd
are Mountain’s Leslie West, right, and comedian Joe Piscopo, who offered his Bruce Springsteen
parody “New Jersey.” Aiso on hand for shows during the 11-hour live broadcast were the Hooters
and La Bamba & the Hubcaps.

Dr. Ruth Gets Around. WNBC
New York lunchtime host Soupy
Sales conducts a rousing interview
with WYNY’s multi-media sex
therapist Dr. Ruth Westheimer. As
thanks for the visit, Sales brought
a copy of Madonna’s “'Like A
Virgin,” while Dr. Ruth came well
armed with copies of her new
game “Dr. Ruth’'s Game Of Good
Sex" and her popular book “Dr.
Ruth’s Guide To Good Sex.”
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TOP ROCK TRACKS

WPLJ’s Larry Berger Hits
The Right Demographics

BY NEIL McINTYRE

NEW YORK Since the instanta-
neously successful inception of
WHTZ (Z-100) two years ago,
ABC’s WPLJ has kept a steady and
tenacious hold on the top 40 scene
here. The outlet is number three in
the market, but No. 1 where it
counts: the right demos.

Since switching from AOR to
CHR in June, 1983, program direc-
tor Larry Berger has maintained a
consistent growth in 18-49 demo-
graphics. In the latest Arbitron rat-
ings, “Power 95" moved to No. 1
with women 18-49.

The competition in New York is
fierce, with 50 outlets rated in the
last Arbitron book. Many tv stations
put radio in the top 10 of their most
active advertisers. In addition, on-
air contests make radio big spend-
ers, and the rewards can be just as
big.

But all the promotion in the world
won’t work if a station doesn’t have
its sound act together. Larry
Berger has been programming
WPLJ for 11 years, and he knows
that it takes more than just 12-plus
ratings to attract sales clients.

“When we first started the for-
mat and made the decision to
change from AOR to CHR,” says
Berger, “’PLJ was the No. 1 teen
station in New York as an AOR.
There are a lot of numbers looked at
by trade magazines or people from
other cities, because the 12-plus to-
tal week shares are much easier to
work with. I think that most people
in the business know that 12-plus
shares don’t mean a thing in terms
of sales.”

He explains further: “First of all,
nobody sells shares; they sell aver-
age quarter-hour listeners. Second-
ly, when an advertiser goes to buy a
market, they decide on what the tar-
get demo is for the their specific
demos and look at the rankings of
the radio stations and the cost per
thousand.”

When Berger changed the sta-
tion’s direction through music and
image, the industry was surprised
because ‘PLJ was riding on top of
the AOR ratings in the market. But
the progarmmer says he saw a
change in tastes and a swing to con-
temporary music, so he moved away
from AOR and some good ratings to
begin to go after more adults, which
meant a reduction in teen audience.

“When we designed the format
[CHR] with a goal of 75% adults
and 25% teens,” Berger says, “we
came in a little below that with 20%
to 22% teens and the rest adults,
most of those women. CHR is by na-
ture more female- than male-orient-
ed. We also positioned ourselves as
sort of AC and urban, leaning in the
CHR framework more than our
competition.”

The station’s biggest competitors
are Z-100, WKTU (now album rock-
er WXRK), rock-influenced CHR
WAPP and talkative pop outlet
WNBC. What makes WPLJ so
strong in female demographics?

‘“In terms of presentation,”’
Berger answers, “our disk jockeys
and promotional elements don’t
scream and yell and carry on. We

don’t have loud-mouthed, nasty disk
jockeys like some CHRs do around
the country—the ones that are high-
intensity and masculine in their pre-
sentation. It's not that 'PLJ is laid-
back, but we are more warm and
friendly rather than intense and
high-energy.”

For most stations in any format,
the morning show usually sets the
pace, and Jim Kerr’s ratings are
proof that it’s a tough pace to keep.
“Kerr’s approach is to the females
in the audience,”” Berger says.
“He’s not like Imus [WNBC-FM] or
the Z Morning Zoo [Z-100]. They
are more masculine acts. I think the
morning show sets the tone for the
station.”

What about his station’s chief
competitor, Malrite’s Z-100? ““In
reality,” says Berger, “they gener-
ally run 39% or more teens. We're
20% or so. That’s not a wide differ-
ence, but the image of Z-100 is teen.
In New York, where a lot of the
buyers listen to the stations they
buy, it'’s an important factor that
WPLJ has an adult image and
sounds like an adult radio station.”

As for WPLJ’s future course in
this competitive market, Berger
lays out his plan: “Be the No. 1 sta-
tion. But I'm not hell bent for leath-
er to be getting that 12-plus num-
ber. I'd like to beat everybody 18-
plus.

“On an 18-49 basis, we are No. 1
now among women, and that’s a
pretty good start. If we can, I'd like
to have a little more dominance and
get some men in there.”

According to Berger, WPLJ’s
success is not just a matter of pro-
gramming; it's a case of the total
station believing in the format and
direction. And he says he is confi-
dent of continued strong sales sup-
port.

“I think if we had a four-and-a-
half share and our competition had
a five-and-a-half share,” says
Berger, “we’d make more money
because we have a better sales de-
partment.”

Neil McIntyre was most recently
program director of WKTU New
York (now WXRK).
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o VQ- Compiled from a nationat sample of AOR radio playlists.
$/8/8/8
& ,5‘ &/ S
§ &/ 2/ &/ ARTIST TITLE
AR LABEL
1|11 1|12 | DRESTRAITS MONZY FOR NOTHING
: WARNER BROS.
2 | 2 | 2 | g | JounParr ST. ELMO'S FIRE (MAN IN MOTION)
ATLANTIC
35 | w7 | siN FORTRESS AROUND YOUR HEART
A&M
PAT BENATAR INVINCIBLE
4 4 4 8 CHRYSALIS
5 | 3 { 3 | g | HUEYLEWIS & THE NEWS THE POWER OF LOVE
CHRYSALIS
6 | 7| 33 | 3 | MICHAEL MCDONALD NO LOOKING BACK
WARNER BROS.
717 19| 7 | MOTLEYCRUE SMOKIN' IN THE BOYS ROOM
ELEKTRA
9|9 lnls JOHN CAFFERTY/BEAVER BROWN BAND CIT-Y
SCOTTI BROS.
SHAME
10| 10 | 16 | 4 | THEMOTELS
HUEY THE NEWS BACK IN TIME
11 ["16 | 24 | 4 | HUEYLEWIS& L
CHEAP ~ONIGHT IT'S YOU
12|19 | 28| 3 | GHEAPTRICK
13 s | s | 8 | SOREYHART NEVER SURRENDER
R.EM. CAN'T GET THERE FROM HERE
18114 |1s| 7 |RE
15 20 | — 1 2 | JoHNwaITE EVERY STEP OF THE WAY
EMI-AMERICA
T SUMMERTIME GIRLS
1618|225 Y& M
171 6 | 5 | 10| JEFFBECK &ROD STEWART PEOPLE GET READY
EPIC
IN AND SHE WAS
HN MELLENCAMP LONELY OL’ NIGHT
19 NEW» FJ“QA COUGAR
20 | 1| 1| 0| RATT LAY IT DOWN
N ADAM DIANA
21 | 21 | 2t | & | BRYANADAMS
HEART WHAT ABOUT LOVE
22 | 12| 6 | 12 | HEARI
E R HEAD OVER
23 3 — 2 ;ERQ:'S%FO FEARS HEELS
TER AND WE DANCED
20 | 30 | w0 |3 | JHGHPOTERS
NICK MASON & RICK FENN LIE FOR A LIE
25 | 25 | 37 | 3 | NICKMASON&
BILLY JOEL YOU'RE ONLY HUMAN (SECOND WIND,
26 28 30 4 COLUNYB!‘!\O ( )
EAR FEARS SHOUT
27 | 15 7 | 13 | TEARSFOR
EFF BECK GETS US ALL IN THE END
28| % | — |2 | &
INA TURNER WE DON'T MEED ANOTHER HERO
293 |u|s | TN
ks TIN IF YOU LOVE SOMEBODY SET THEM FREE
30 | 2| 13| 1| STING You M
31 | NEWD NIGHT RANGER FOUR IN THE MORNING
BURNING HOUSE OF LOVE
32 © - 2 ExLEKTRA
2 THREE SUNRISES
B |||
MARILLION KAYLEIGH
34| NEWp | MARILLIO _
N FERRY SLAVE TO LOVE
35| 29 | 19| 8 | BRYANFER
‘ STILL IN LOVE
36| 4| —|-2 | TAxx
DIRE STRAIT O FAR AWAY
37| NEWp | DIRESTRANS S
ROBERT
38 | 38 | 26 | 11 | ROBERTPLANT SIXES AND SEVENS
A THE FIRE BURNS
39 | 2 | 15| 8 | RUSRRALLARD ST
40 | 27 | 17 | 13 | NIGHT RANGER SENTIMENTAL STREET
IN ONE DAY
41| 41 | 3 | 6 | HOWARD JONES LIFE IN ONE
PRINGSTEEN STAND ONIT
42 | %2 | 2| 7 | BRUCESPRINGSTEE v
a | BABE
43 NEWD UBA0 GOT YOU
RUCE SPRINGSTEEN DAYS
M| | w3 EESPRINGS GLORY
DIRE STRAITS WALK OF LIFE
45 45 45 12 WllxRNEEgBROS.
4 | 35 | 25 | 10 | SEORGE THOROGOOD WILL E & THE HAND JIVE
ROBERT PLAN UTTLE BY LITTLE
47 | 37 | 27 | 14 | ROBERTPLANT
POWER IT ON (BANG A GONG
48 39 31 16 g/!‘r!'FTo ow STATION GET ( )
HELIX DEEP CUTS THE KNIFE
49 | a2 | 39 | 9 | HELX
] IN AND OUT OF LOVE
50 | a7 | &7 | 7 | BONJOV
20
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" Featured Programming

WESTWOOD ONE gets a bit of
Britian by way of the BBC, which
will now supply a minimum of 80
hours of pop/rock music annually to
the Culver City, Calif.-based net-
work. The exclusive U.S. distribu-
tion agreement extends for three
years, giving WWI a balance of
original pop and rock concerts, plus
material from the BBC archives.
Formerly channeled to the States
through London Wavelength, the
BBC's fare will go out as either part
of WWT’s regular shows or as “The
BBC On Westwood One.”

ABC’s Young Adult Network
hopes to tickle a few funny bones
with the new short feature,
“Laughs On Us.” Slated for an
Aug. 12 debut, the series sports
words of wisdom from Eddie Mur-
phy, Bill Cosby, Rodney Danger-
field and several other comics. The
feature is supplied by the Progres-

sive Radio Network of New York, -

home to “News Blimp,” “Laugh
Machine” and other short items . . .
On a more somber note, Dick Clark
fans will be sad to note that, come
Oct. 31, the veteran will be resign-
ing his host post for “Dick Clark’s
National Music Survey.” Mutual
Broadcasting has carried the three-
hour program since 1981.

MORE GOOD NEWS from the
Radio Network Assn. in New York,
which has announced a revenue
gain of 13.6% for the first half of
1985 over the same period in 1984.
For the eight networks represented
in the RNA, that means a total of
$153,428,565 in collective billings . . .
Clean hair fanaties will find further
good news coming from NSBA, the
Playa del Ray, Calif.-based syndica-
tor of the hour-long “On The Ra-
dio.” Current programs will feature
a blurb offering listeners free sam-
plings of Nexxus hair care prod-
ucts, the program’s sponsor. Send-
ing in the shampoo submissions will
also serve as a bid for an NSBA/
Nexxus-sponsored trip to Hawaii in
September. No, programmers can’t
enter, but affiliate PDs will get
their own sample pack of Nexxus
products.

Studioline Cable Stereo, the pay
audio service, made its debut last
month via the Bresnan Communica-
tions cable system in Escanaba and
Gladstone, Mich. The service is a
commercial-free package of nine 24-
hour music formats offered by the
Reston, Va.-based SCS. The Michi-
gan cable outlet chose to include
Studioline with stereo sound for
MTV, The Nashville Network and
The Movie Channel for a combined
monthly fee of $6.95 . . . The Cabal-
lero Radio Network inaugurates
Caballero Promotions, a venture
spawned to coordinate local activi-
ties organized and promoted by af-
filiates of the Spanish web. Based in
Chicago, the promotion wing is
headed by Raynaldo T. Garza, for-
mer head of Garza Advertising.

United Stations Radio Networks
in New York appoints Ron Werth
senior vice president of research.
He had held a similar post for Mutu-
al Broadcasting. In addition, David
Landau is named sales manager for
the Detroit region. He was general
sales manager of WCXI-AM-FM
Detroit. KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate local stations
have option of broadcast time
and dates.

Aug. 17-18, Rascals, Dick Clark’s
Rock, Roll & Remember, United
Stations, four hours.

Aug. 17-18, Go-Go’s, On The Ra-
dio, NSBA, one hour.

Aug. 17-18, Four Tops, Top 30
USA, CBS Radioradio, three hours.

Aug. 17-18, Eartha Kitt, The
Great Sounds, United Stations,
three hours.

Aug. 17-18, Jim Glaser, Weekly
Country Music Countdown, United
Stations, four hours.

Aug. 1824, Huey Lewis & the
News, Rick Dees’ Weekly Top 40,
United Stations, four hours.

Aug. 19, Godley & Creme, Rock
Over London, Radio International,
one hour.

Aug. 19-25, Lee Greenwood,
Charlie Daniels, Kenny Rogers,
Country Calendar, Clayton-Web-
ster Corp., one hour.

Aug. 1925, Ratt, Inner-View, In-
nerview Radio Network, one hour.
Aug. 1925, Modernaires, The
Music Makers, Narwood Produc-

tions, one hour.

Aug. 19-25, Daryl Hall & John
Oates, Off The Record Specials
with Mary Turner, Westwood One,
one hour.

Aug. 19-25, Ronnie Lane Bene-
fit Concert, In Concert, Westwood
One, 90 minutes.

Aug. 19-25, Rick Springfield,
Star Trak Profiles, Westwood One,
one hour.

Aug. 19-25, Natalie Cole, Special
Edition, Westwood One, one hour.

Aug. 19-15, Jeffrey Osborne,
Special Edition, Westwood One,
one hour.

Aug. 23-25, Madonna, Tina
Turner, Cyndi Lauper, Superstars
Of Rock, Barnett-Robbins, two
hours.

Aug. 23-25, Kenny Loggins, Su-
perstar Portraits, Barnett-Robbins,
one hour.

Aug. 2325, Merle Haggard,
American Country Portraits, Bar-
nett-Robbins, one hour.

Aug. 23-25, Cyndi Lauper, Sur-
vivor, Eddy Grant, ete., Spirit Of
Summer, CBS Radioradio, one
hour.

Aug. 23-25, Eagles, Rock Re-
union, Barnett-Robbins, two hours.

Aug. 23-25, Kim Carnes, Hot
Rocks, United Stations, 90 minutes.

Aug. 23-25, The Firm, Superstar
Concert Series, Westwood One, 90
minutes.

Aug. 23-29, Earl Thomas Con-
ley, Country Today, MJI Broad-
casting, one hour.

Aug. 24-25, Prince, On The Ra-
dio, NSBA, one hour.

Aug. 24-25, Kool & the Gang,
Dick Clark’s Rock, Roll & Remem-
ber, United Stations, four hours.

Aug. 24-25, Arthur Prysock, The
Great Sounds, United Stations,
three hours.

Aug. 24-25, Exile, Weekly Coun-
try Music Countdown, United Sta-
tions, four hours.

Aug. 25-31, Billy Ocean, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

Billboard.

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most

added records on the radio stations currently

reporting to the Top Adult Contemporary

Singles chart.

74 REPORTERS

WHAM!
FREEDOM coLumsia

WHITNEY HOUSTON
SAVING ALL MY LOVE FOR
YOU anista

MICHAEL FRANKS

YOUR SECRET'S SAFE WITH

ME WARNER BROS.

COMMODORES
JANET motown

HUEY LEWIS & THE NEWS
POWER OF LOVE cuavsaus

WSKY Asheville, NC
WRMM Atlanta, GA
WSB-AM  Atlanta, GA
KEYl Austin, TX

WFBR Baltimore, MD
WJBC Bloomington, IL
KBOI Boise, ID
WBEN-AM Buffalo, NY
WGR Buffalo, NY
KTWO Casper, WY
WVAF  Charleston, Wv
WBT Charlotte, NC
WCLR Chicago, IL
WYEN Chicago, IL
WKRC Cincinnati, OH
WLLT Cincinnati, OH
WLTF Cleveland, OH
WMJI  Cleveland, OH
WIS Columbia, SC
WTVN Columbus, OH
KMGC Dallas, TX
WLAD Danbury, CT
WHIO-AM Dayton, OH
KHOW Denver, CO
KRNT Des Moines, IA
WEIM  Fitchburg, MA
WENS Indianapolis, IN
WYYN-FM  Jackson, MS
WIVY  Jacksonville, FL
KLSI Kansas City, MO
KUDL Kansas City, KS
KMJJ Las Vegas, NV
KMGG Los Angeles, CA
KOST Los Angeles, CA
WHAS Louisville, KY
WRKA Louisville, KY
WMAZ Macon, GA
WIBA Madison, Wi
WRVR Memphis, TN
WAIA  Miami, FL ’
Milwaukee, W1
Milwaukee, Wi
Minneapolis, MN
KWAV Monterey, CA
WHHY  Montgomery, AL
WLAC-FM Nashville, TN

WISN
WTMmJ
WLTE

WCTC New Brunswick, NJ

WPIX New York, NY
WWDE Norfolk, VA
KLTE Oklahoma City, OK
KOIL Omaha, NE

WIP Philadelphia, PA
KKLT Phoenix, AZ

KOY Phoenix, AZ

WTAE Pittsburgh, PA
WWSW  Pittsburgh, PA
KGW Portiand, OR

WPRO-AM Providence, Rl

WRVA Richmond, VA
KQSW Rock Springs, WY

" WSGW Saginaw, MI

KSL Salt Lake City, UT
KFMB-AM San Diego, CA
KFMB-FM San Diego, CA
K-101 San Francisco, CA
WGY Schenectady, NY
KKPL Spokone, WA

KSD St. Louis, MO
KKJO St.Joseph, MO
WIQ! Tampa, FL

WWWM Toledo, OH
KRAV Tuisa, OK

WLTT Washington, DC

WMAL Washington D.C., MD

NEW TOTAL
ADDS ON
15 49
14 21
12 3
9 10
9 43
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$ Compiled from a national sample of radio playlists.
/. 0/T
& L/ G/
E/ES,
o /5 s?’ o/ TILE ARTIST
,;2‘ J:/ o . _§'/ LABEL & NUMBER/DISTRIBUTING LABEL
M| | » | 12| EVERYTIME YOU GO AWAY  columeia 38.04867 2 weeks at No. One
& PAUL YOUNG |
+— =

12 | WHO'S HOLDING DONNA NOW  GORDY 1793/MOTOWN

Z Z | ] DEBARGE
| CHERISH  DE-LITE 880869-7/POLYGRAM
(34 6|7 KOOL & THE GANG
A H 3 £ i YOU’RE ONLY HUMAN (SECOND WIND) coLumBia 38-05417
| BILLY JOEL |
_5 I 61 7912 FOREVER coLumBiA 38-04931
; & KENNY LOGGINS
f‘E'\_: 8|80 NOT ENOUGH LOVE IN THE WORLD  GEFFEN 7-29012/WARNER BROS
L © DON HENLEY
1 JUST AS | AM  aRiSTA 1-9353
7 i 1 ¥ & AIR SUPPLY
[ 8 9 (118 YOUR LOVE IS KING PORTRAIT 37.05408/EPIC
& SADE
g i MYSTERY LADY  JIvE 1-9374/ARISTA
(3121416 BILLY OCEAN
i | WE DON'T NEED ANOTHER HERO (THUNDERDOME) CAPITOL 5491
0|56 & TINA TURNER
Tl winmlr FREEWAY OF LOVE ariSTA 1:9354
ik & ARETHA FRANKLIN
12 | 714 |15 YOU GIVE GOOD LOVE amsta 19274
i & WHITNEY HOUSTON
£ “f NEVER SURRENDER  EM.AMERICA 8268
(l_i] L L & COREY HART
i THE SEARCH IS OVER  SCOTTI BROS 4-04871/EPIC
14 {10} 5|18 & SURVIVOR
e ~ 12| POWER OF LOVE crrvsaus 4.42876
Aa}iaz 275 © HUEY LEWIS & THE NEWS
5 1 LOST IN THE FIFTIES TONIGHT rca 14135
(-1—6" |18 2|5 RONNIE MILSAP
| FIND A WAY asm 2734
17 [ A g @ AMY GRANT
R i FREEDOM coLumBIA 38-05409
{18725 30| 3 © WHAML!
r YOUR SECRET'S SAFE WITH ME  waRNER BROS. 7-28928
(19|23 3 MICHAEL FRANKS

| 20 |19 | 12 | yg| POSSESSION OBSESSION  rca 14098
] & DARYL HALL & JOHN OATES
21 16116 9 | DON'T KNOW WHY YOU DON'T WANT ME  coLumBia 38-04809
1  ROSANNE CASH
GETCHA BACK CARIBOU 4.04913/EPIC
22 |23\ & THE BEACH BOYS
— PP — 2 Ty 41T
23 |21 |18 | 15| EVERYBODY WANTS TO RULE THE WORLD W
& TEARS FOR FEARS
38 A LITTLE BIT OF HEAVEN  MODERN 7-99630/ATLANTIC
@' {30813 NATALIE COLE
B | FRANKIE atLanTic 7-89547
B |15|15]9 # SISTER SLEDGE |
eI = IT'S GETTING LATE  cariBoU 4-05433/EPIC
“&' 7 2 & THE BEACH BOYS
151 HEAVEN aam 2729
g Phpelh & BRYAN ADAMS
2 23|13 REAL LOVE Rca 14058
1= | DOLLY PARTON (DUET WITH KENNY ROGERS)
| SUDDENLY  JIvE 1.9323/ARISTA
e e @ BILLY OCEAN
(300 34| —| 2 SPANISH EDDIE  aTLaNTIC 7-89531
= & LAURA BRANIGAN
SAVING ALL MY LOVE FOR YOU ariSTA 1-9381
NEWD- - © WHITNEY HOUSTON |
NEVER ENDING STORY  EMI-AMERICA 8230 |
32 (2826 15 L
ANGEL  SIRE 7-29008/WARNER BROS
33 |26|22|15 MADONNA |
' 38 | 2 | CRY POLYDOR 8817867/POLYGRAM
& GODLEY & CREME
s e } == i |
AXEL F  mcas2536
35 52| 18_ i & HAROLD FALTERMEYER |
1 SUSSUDIO  ATLANTIC 789560
36 736 |3 10 @ PHIL COLLINS |

@ NEw;_ "LIFE IN ONE DAY  ELEKTRA 7 69631

NEWD
39 |31 29_'11
40 |40 (38| 4

& HOWARD JONES

NO LOOKIN' BACK  wARNER BROS. 7-28960

N & MICHAEL MCDONALD
WALKING ON SUNSHINE capITOL 5466
& KATRINA AND THE WAVES

RCA 14115

DON'T CLOSE YOUR EYES
JOHN DENVER

O Products with the greatest aii play this week. @ Video clip availability. ® Recording Industry Assn. Of
America (RIAA) seal for sales of 500.000 units. A RIAA seal for sales of one million units.
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Staff Training Called Key
To Music Plus Expansion

BY EARL PAIGE

LOS ANGELES The 37-store Mu-
sic Plus here is mapping a growth
plan that will have the chain at 50
stores by the end of next year and
double that amount by 1990, accord-
ing to personnel director Dick O'-
Keith. Central to the plan is training
staff to assume management re-
sponsibility.

As part of the blueprint, Music
Plus is initiating training sessions
for assistant store managers. At the
first one, July 24, O’Keith chal-
lenged the group by describing
them as “the second battalion of
management staff.”

Underpinning much of the chain’s
emphasis on staff training is video,

Makin’ Book. As part of the burgeoning market for books in cassette form,

O’Keith and others said during the
day-long session. Video rental is
service-intensive but brings in so
many new customers, both O’Keith
and Music Plus president Lou Feo-
gelman pointed out.

Fogelman, in particular, chal-
lenged store staff ‘““not to blow
away our customers for a $1.25
rental,” in urging enthusiastic cus-
tomer service.

O’Keith’s message was to com-
municate management skills and
readiness now. ‘“There are people
not even with us now who will be su-
pervisors” in the near future, he
said. “Think what advantage you
have if you're with us now.” He said
most of the management staff at

(Continued on page 26)

Warner Audio Publishing has introduced a line of four cassette-center displays.
The units, available to record, book and mass merchandisers with qualifying
minimum orders, accommodate from 36 to 1,440 cassettes. The display centers
include a counter unit, wall unit, mini-center and the full-scale cassette center,
which is pictured here. For more informaticn, contact Gillian Jolis, director of
sales, Warner Audio Publishing, 599 Broadway, New York, N.Y. 10012; phone:

(212) 334-1250.

by Mike Shalett

MUCH HAS BEEN MADE of the
impact that cable television has
had on record sales in the past five
years. Without a doubt, MTV has
changed the course of marketing
product in our industry.

Cable also brings us “Night
Flight,” ““Night Tracks,”” The
Nashville Network and now VH-1.
The pay channels such as HBO,
Cinemax, Showtime and The Movie
Channel offer us music specials
starring the likes of Phil Collins
and Tina Turner; Cinemax has “Al-
bum Flash” and uses music videos
as filler.

; u

aware of the new cable music chan-
nel and are watching it.

Two-thirds of the cable recipi-
ents we sampled who receive VH-1
watch it regularly. Three-quarters
of our 18- to 23-year-olds who are
cable subscribers and who get VH-
1 on their selectors view the chan-
nel.

Of this survey sample, who
watches VH-1 most often? Our 24-
to 35-year-olds say that they do.
That’s a good sign—that’s the
channel’s target demographic.

Nearly 15% of the women be-
tween 24 and 35 watch more than

Viewers are aware of VH-1—
and it appears to sell records

A survey of record consumers in
a cable-penetrated market brings
us new and interesting data. Fifty-
six percent of the record consum-
ers we intercepted said that they
had cable in their homes. Ninety-
two percent of those cable sub-
scribers receive MTV. Eighty-two
percent of the wired homes in this
particular market receive VH-1.

All the female record consumers
under 18 years of age who had ca-
ble tv said that they receive MTV.
Reception was more than 90% with
all age/sex demographics up until
age 35. Over 35, that figure
dropped to 75%.

VH-1 reception was equally
strong among teens as well as 24-
to 35-year-olds. Almost 90% of the
24- to 35-year-old record consumers
who had cable said that they re-
ceived VH-1.

It is interesting that there are
still doubters as to the validity and
effectiveness of VH-1. Our data in-
dicates that viewers are very much

15 hours a week. It’s interesting to
note when they watch: 64% of our
24- to 35-year-old women say that
they watch at night. Overall, one-
third of our VH-1 viewers usually
watch between 4 and 8 p.m., while
nearly 50% watch from 8 p.m. to
midnight. Are we talking yuppies
here?

When asked to compare their
viewing of MTV to VH-1, 53% of
the VH-1 viewers said that they
watch VH-1 less often than MTV.
Sixteen percent said that they
watched VH-1 more often, while
30% of our viewers said that they
viewed the channels equally.
Viewership is again highest among
24- to 35-year-olds.

VH-1 viewers favor soft rock,
which is not surprising. Notewor-
thy is their second favorite type of
music: new music/new wave. Soft
rock scores highest with 24- to 35-
year-olds, especially women; new
music with 18- to 23-year-olds.

Indicative of VH-1's music mix,

black/dance music scores with fe-
male VH-1 viewers 23 and youn-
ger. The channel is a strong outlet
for black product with young fe-
males who don’t find those videos
readily available elsewhere on ca-
ble.

VH-1 viewers are active record
buyers. Seventy percent said that
they bought more than four LPs,
cassettes or Compact Discs in the
past three months. Forty-one per-
cent had bought more than seven
pieces of product, while nearly a
quarter of all VH-1 viewers said
that they had bought more than a
dozen records (in any configura-
tion) over the last three months.

Where it is carried by local cable
operators, the data suggests
strongly that VH-1 sells records—
to baby boomers and then some.

“On Target’ is a bi-weekly fea-
ture to help readers understand
more about consumer buying
habits and trends. The column is
based on retail research conduct-
ed by the Street Pulse Group, a
New York-based music industry
marketing consultancy of which
Mike Shalett is president.

For its primary retail survey
technique, Street Pulse distrib-
utes packets containing question-
naires and product to 50 retail
stores around the country. A
packet is handed out randomly
to a consumer immediately after
he or she has paid for a purchase,
and a $2 coupon, good for the con-
sumer’s next purchase at the
store, is the motivation for com-
pleting the questionnaire. The av-
erage survey incorporates over
700 respondents, a sample equal
to those used by Gallup or Roper
in their polls on political issues.

‘Pitfalls’ of Expansion Outlined

Gimhel Offers Gautious Video Overview

BY EARL PAIGE

AUDIO AND VIDEO
CASSETTE BOXES

LOOSELEAF
BINDERS

Manufacturers of
High Quality Generic
and Custom Boxes
and Binders

Michael Roger Press, Inc.
(212) 243-1296

DIVIDER CARDS

I ALL SIZES AVAILABLE

15¢ and up
Why Pay More?

Direct from Manufacturer
Call or Write

Sam Lempert
(718) 802-0300
544 Park Avenue, Brooklyn, NY 11205
AL-LEN CUTTING CO.
Special Volume Rales
We Buy Used and
Obsolete Cards

LOS ANGELES Home video deal-
ers could see business slacken off
despite the optimistic view of a U.S.
market in which 30% of all house-
holds own VCRs.

This ironic note was expressed by
Noel Gimbel, president of Sound
Video Unlimited, who spoke here
July 9 at an Orange County chapter
meeting of the Video Software
Dealers Assn. (VSDA).

A main point of Gimbel’s talk was
to warn dealers about expansion.
“As a distributor,” he said, “I get a
little nervous when I hear a dealer
is expanding. It requires capital,
and you may be using cash flow to
do it”"—which, he indicated, is dan-
gerous. “First thing, someone will
come along and talk you into paying
$4,000-35,000 for a big sign.”

Gimbel listed what he termed the
“pitfalls’’ of expansion, noting,
“I’ve got five branches and face the
same pitfalls.” At one point, Sound
Video Unlimited had eight
branches. 0

Gimbel said dealers falsely be-
lieve that a second store will double
grosses. “You think you’ll go from
$30,000 to $60,000 . .. It rarely hap-
pens. The first store is best because
you’ve given it tender loving care.”

Gimbel, a founding member and
director of VSDA, indicated he
might have looked to the keynote
role here as political kite flying. One
of five directors rotating off the
board, Gimbel said after his talk
that he will campaign for re-elec-
tion.

The industry veteran also offered
some introspective revelations on
his own role in distribution. He dis-

counted rumors that Sound Video
Unlimited would be acquired by an-
other company, and in private re-
marks indicated the five-branch
firm is on an unprecedented growth
curve.

In response to a question about
distribution reps, Gimbel said,
“We’ve been remiss about sending
salespeople out to stores.” Now, he
said, his company will have two full-
time people who will “do nothing
but call on you.” Other salespeople,
he said, will be on the street ‘“one
day a week.”

Gimbel said he still sees “posters
that go back a year ago,” and urged
dealers to be more aggressive in
building a sales market. “You have
to do more than just hang up a sign
saying this rents for X, X, and X,”
he said. “You have to worry when

(Continued on page 26)
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(On the Beam

BY SAM SUTHERLAND

A weekly column on developments
in Compact Disc hardware and
software.

NOVEMBER SEMINARS spot-
lighting format considerations for
both ROM (Read Only Memory)
and graphic applications in Compact
Disc are on the drawing boards for
the Compact Disc Group, accord-
ing to executive director Leslie Ro-
sen, who sees the separate training

FOR WEEK ENDING AUGUST 17, 1985

sessions as the first steps in a move
by the trade group beyond its origi-
nal base in audio CDs.

While acknowledging that most
major record companies remain pre-
occupied with the ongoing produec-
tion crunch and its implications for
the supply of Compact Disc albums
through the final quarters of this
year, Rosen contends that corporate
planners need to address these hy-
brid technologies quickly. Claiming
that her New York office is already
fielding inquiries on practical for-

mat needs from non-music firms,
she warns that graphic display ca-
pability will be included in CD hard-
ware designs at the next Winter
CES.

“My question for the software
companies,” she says, “is: ‘Who’s
going to have product out to take
advantage of that option?’ ”

Record labels may be distracted
by the pressing pinch, but Rosen
contends that the approach of both
data storage and graphic applica-
tions is under review at competitive

labels. “I think every company is
looking at it,”” she observes. “The
problem is that not everyone at a
given company is taking the issue
seriously or preparing to make the
necessary commitment in answer-
these questions.”

Hence, the decision to sponsor the
seminars, which will mark the
group'’s first foray into training ses-
sions.

Meanwhile, Rosen says the orga-
nization’s CD Hotline phone service
continues to retrieve data on the
current CD consumer base. Re-
sponse has recently doubled, she
says, with an estimated 2,000 calls
received last month alone, leading

to plans for the first published ex-
tract of research data to be released
over the next few weeks.

The next meeting of the group is
slated for this week.

THE FIRST MASS-PRODUCED
CD-ROM disk is slated for release
Oct. 1, when Grolier Electronic
Publishing, a division of the venera-
ble text publisher, unveils its Aca-
demic American Encyclopedia on
Compact Disc. Believed to consist of
a single disk, the package is de-
signed for use with the Activen-
tures retrieval software format,
running on an IBM PC with 256K of
memory.

——
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New Releases

The following configuration ab-
breviations are used: LP—album,
EP—extended play;, CA—casselte:
NA—price not available. Multiple
records and/or tapes in a set ap-

pear within parentheses follow-
ing the manufacturer number.

POP/ROCK
EXILE
Hang On To Your Heart

LP Epic BFE 4000C/CBS/no list
CA BET 40000/ no list

LOVERBOY

Lovin' Every Minute Of it

LP Columbia FC 39953/CBS/no iist

CA FCT 39953/no0 list

LOWE, NICK, & HIS COWBOY OUTFIT
The Rose Of England

LP Columbia FC 39558/CBS/no st
CA FCT 39958/n0 I'st

FEATURES OF THE WEEK

We Deliver!
THE BEST POSTERS .

" THE LARGEST SELECTION

Fully Licensed, Full Color, Full Size

To Order Call
1-800-292-2902
Send $1.00 for Mail Order Catalogue
ARTEMIS, INC., 162 W. 21ST,, NEW YORK, N.Y. 1001

MONDO ROCK

LP Coiumbia BFC 40143/CBS/no list

CA BCT 40143/no list

QUESTION MARK & THE MYSTERIANS
96 Tears Forever

CAROIRA-137/$9.98

ROBEY

LP Silver Blue BFZ 40073/CBS/no list
CA BZT 4007 3/no list

ROLIE, GREGG

LP Columbia BFC 40080/CBS/no list
CA BCT 40080/no list

THE ROMANTICS

Rhythm Romance

LP Nemperor FZ 40106/CBS/no list
CAFIT 40106/no0 list

SAGA

Behaviour

LP Portrait BFR 40145/CBS/no list
CA BRT 40145/no0 list

SILENT MOVIES

LP Columbia B6C 40083/CBS/no list
CA B61 40083/no hst

(Continued on page 49)

5.
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Thinking Big. Houston’s Audio/Video Plus recently won an RCA/Columbia
Home Video merchandising contest in support of the company’s MusicVision
line with this super-sized outdoor display. The prize was a Dimensia music/video

system worth several thousanc doliars.

Record Bar Heats Up Gonvention Agenda
Invitation to Managers: Take a Walk on Fiery Coals

BY FRED GOODMAN

NEW YORK New product presen-
tations and company pep talks are
the usual stuff of retail conven-
tions. But as Record Bar’s manag-
ers know—and those from the
chain’s recently acquired Licorice
Pizza stores are about to discover—
the Durham-based web of 193 shops
delights in finding unorthodox ways
to promote enthusiasm and profes-
sional competency.

And next month when the manag-
ers meet in Hilton Head, S.C. for
Record Bar’s annual convention,
professional and personal training
will include an invitation to walk on
hot coals.

The firewalk is part of a 0-hour
seminar to be conducted by Califor-
nia-based consultant Tony Robbins,

! who uses the concept of the walk—

and its confrontation with attending
fears—as a jumping-off point for
examining how people deal with
their professional fears and tasks.

The sessions, designed by Rob-
bins and Record Bar president and
CEO Ron Cruickshank, came about
after Cruickshank and Record Bar
chairman Barrie Bergman partici-
pated in one of Robbins’ firewalks
at a business seminar in Colorado
last winter. ““When we ddid the
firewalk with subsequent workshop
followup, we found it really impres-
sive,” says Cruickshank. “I wanted
to transfer that feeling to our peo-
ple.”

While attendance for the seminar
will be required, employees will not
have to do the walk if they don't
want to. “The actual event is not the
most important part of the ses-
sions,” says Cruickshank. “In the

TARZANA
USA

5172 ETIWANDA AVENUE
CALIFORNIA 91356
TELEPHONE: 818 996 8215

A COMPLETE START TO FINISH

EXHIBITION SERVICE
MIDEM

& shows throughout Europe, UK and USA

THE COMPLETE PACKAGE

Design, Production, Graphics, Logos, Decor, Display, Photoboards, Screen Printing,
Furnishings, Lighting, Equipment, Promaotional Materials, Transport, Distribution, Storage,
Documentation, Insurance, Customs and Stand Service THROUGHOUT the Exhibition.

1 DRAKE CROFT
QUEEN ELIZABETH'S WALK

TELEPHONE: O1 800 8066/9798
TELEX: 21792 (REF 3595)

LONDON Ni6
ENGLAND

EXHIBITIONISTS INC

THE ALTERNATIVE PROFESSIONAL EXHIBITION SERVICE

midst of it, nobody knows who actu-
ally did or didn’t do it. The work-
shop is really where things happen,
and the firewalk is really no big
deal. It’s really just to wake them
up.Y!

The true value, according to
Cruickshank, is in using the
firewalk for a metaphor. “It’s about
dealing with fear,” he says. “It cre-
ates an experience that allows peo-
ple to examine how they manage
their lives.”

The seminar with Robbins is the
latest development in Record Bar’s
extensive human systems program,
developed as part of the chain’s
five-year plan. That program, al-
though not limited to physical chal-
lenges, has included white water
rafting and cliff repelling as train-
ing settings.

“We started the program at the
management level and are just
starting to carry it out to the store
level,” says Cruickshank. “So far
their only exposure to it has been
through others like district manag-
ers who have had direct experi-
ences.”

Specifically, the goals of the
firewalk and the seminar are three-
fold: to encourage a sense of per-
sonal empowerment and confidence;
to provide specific modeling by iden-
tifying the strategies of the chain’s
most successful managers; and to
provide health guidance for main-
taining high levels of energy.

Stressing that participation in the
actual walk is optional, Cruickshank
says that he encourages skepticism
among the company's employees
concerning the mechanics and val-
ues of the event.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OO
@
30
O\ /s
o000
Call our Hotline at (800) 223-7524.

and tell Jetf you want to see some
Action!
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GHART
RESEARGH
PACKAGES

The definitive lists of the best selling albums
year by year, through the entire history of the
Top LP s charts.

Based on the authoritative statistical research
of the music industry’s foremost trade publi-
cation.

THREE TITLES AVAILABLE:

Number One Pop Albums, 1947 through
1984. Lists Billboard issue date, title, artist
and label of the number one album of each
week. $50.00.

Top Ten Pop Albums, 1949 through
1984. Lists title, artist and label of every
album which reached number 10 or higher on
Billboard’s Top LPs chart. Listed
alphabetically within each year. #1 albums are
indicated. $50.00.

Top Pop Albums Of The Year, 1956
through 1984. The annual listings of the top
albums of the year in rank order, as published
in Billboard’s year-end special issues. Includes
title, artist and label for each entry. $50.00.

Individual yearly lists may also be purchased
separately; see coupon below. $5.00 per list.

Billboard Chart Research
Attn: Debra Todd
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart
Research Packages:

B-1 [J Number One Pop Albums @ $50.00
B-2 [J Top Ten Pop Albums @ $50.00
B-3 [J Top Pop Albums Of The Year @
$50.00
[J Individual yearly lists from
(please list book code number) for
(please list vear(s)

desired.)

Check or money order is enclosed in the
amount of:

$

(Sorry, no C.O.D. or billing)
Name. B
Company
Address__

City, State, Zip ) -
Overseas air mail rates available upon request.
All sales are final.

HOTTEST OUTLET
AT E.AS.?

Billboard

Watch for Billboard’s

Electronic Accessories Show Issue!
Bonus distribution at the first

E.A.S. Show in Atlantic City, N.J.
October 10-11

ADVERTISING DEADLINE: SEPTEMBER 6

FOR MORE ADVERTISING DETAILS CALL
In New York: Ron Willman (212) 764-7350
or contact any Billboard Sales Office.

CONNECT TO E.A.S. WITH BILLBOARD!
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“has not gone away.” He also said
that recent prosecutions involving i
3 q 9 11 BANK STREET MUSIC WRITER ite, edi i iti
il D product “geare me” in 9 SICW Mindscape Write, edit and play back your own music compositions. [ ) [
terms _Of threats to Flr§t .Amend' Teaches the basics of logic and circuitry to ages 9 and up.
ment rights and the possibility that 10| 100] 5 ROCKY'S BOOTS The Learning Company  Presents user with a problem that is solved by using logic ® ® Y
authorities at some point might— and building a machine to solve the problem.
“confiscate horror films.”
- 1 1 56 | PRINT SHOP Broderbund At Home Print Shop ° ° Y
AMER’CA ;S # 1 ; 2 2 17 THE NEWSROOM Springboard The progran}lhets you desisn. i“lt‘;St"l?t'e anddprint your own ° ° °
newspaper. The program has a built-in word processor.
Fun Combat Simulator! | | &3 3 | 3 | 19 | PRINTSHOPGRAPHICS Broderbund An additional disk for use with the “Print Shop”. Supplies
Z - E LIBRARY 100 new graphics. g L4 L4
y ] g 4 4 | 98 | BANKSTREET WRITER Broderbund Word Processing Package ° ° ° °
PRINT SHOP GRAPHICS A second disk for use with the “Print Shop™ more new
L[5 10]|s Broderbund ) RS
LIBRARY Il raphics. O O
= =
g 6 6 17 HOMEPAK Batteries Included &an::gjgeni evrv\(:';: grr‘cheaS;l(r;gg.efommunications anddata ° ° ° °
L wd 7 5 32 PAPERCLIP Batteries Included Word Processing Package o | ox
- o (O SN ' eca Home Financial Management System o
5 = o] [ | MneE :
e L e e, =19 | 7 | 3 | PRINTMASTER Unison World AtHome Print Shop ™
Fr9m your distributor or 10 | NEWD | 3IN1BUNDLE Timeworks Combination of Word Processing, Data Base and Spread .
MicroProse Software S
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Fast Forward

BY FRANK LOVECE

AS THE BETA VCR format slowly
sinks into the East, a new-old video-
disk format is making its latest at-
tempt to enter the West.

For the fourth time in five years,
JVC’s Video High Density (VHD)
videodisk system is slated for intro-
duction to the U.S. market. Devel-
oped by JVC around 1978, primarily
under current research-and-devel-
opment chief Toshiya Inoue, the
system has carved footholds in Ja-
pan and England over the past two
years, and reportedly nudged out
the competing laser-optical system
130,000 to 120,000 last vear in Ja-
pan-market sales (including indus-
trial).

Yet somehow, VHD has had as
much trouble making it to the U.S.
as the Titanic. The first attempt at a
U.S. launch involved a consortium
of GE, JVC, Thorn EMI and Matsu-
shita (Panasonic and Quasar’s Jap-
anese parent). VHD Programs Inc.
was formed to supply software. By
late 1980, the VHD camp had gone
s0 far as to send press releases and
glossy photos announcing the for-
mat’s imminent arrival. The esti-
mated suggested retail was to be
about $650, or $100 less than a laser
player.

In early 1981, however, RCA
bowed its CED system with the cir-
cus-in-town trumpeting the compa-
ny does so well. That introduction,
combined with a look at the laser-
disk’s minimal initial sales figures,
might have prompted the VHD con-
sortium to back off. By October,
however, Hitachi, NEC, Sanyo,
Sharp and Toshiba were exhibiting
VHD players at a Japanese trade
show.

But by the following March, VHD
Programs president Gary Dartnall

FOR WEEK ENDING AUGUST 17, 1985

was already fielding rumors of the
format’'s demise. VHD was now
“definitely”” scheduled for third-
quarter '82,

Then JVC Japan, suddenly citing
market uncertainties, announced an
indefinite postponement. Despite
regular statements to the contrary
every CES, that postponement
would extend in this country for
three years while Japan and En-
gland tested the waters.

VHD’s many false starts here re-
flected not only a shaky consumer
market for videodisk players, but
VHD)’s own technological immatu-
rity. It was an in-between system,
based on the same electronic princi-
ples as RCA’s doomed CED (capaci-
tance electronic disk), and offering
capabilities similar to those of the
Philips/MCA laser-optical player.
Unfortunately, a VHD player had
to be housed in two or sometimes
three pieces in order to perform
these tasks, making it appear clum-
sy and expensive.

Unlike the laser system—which
uses a non-contact stvlus that fires
a laser beam to “‘read’”’ picture/
sound data encoded on microscopic
pits—a VHD player has a smooth,
flat metal stylus that runs along the
same sort of “micropits” in the man-
ner of a blind person reading
Braille.

The laser system is called “opti-
cal” because a light-sensing ele-
ment “‘sees’ the varying bright-
nesses of encoded signals and con-
verts that information into the
signals that make up the picture
and sound.

The VHD system, on the other
hand, is similar to the defunet CED.
[t's based on the “electrostatic”
principle—the principle of station-
ary electric charges. A metal elec-
trode in the VHD stylus senses tiny

(Continued on page 29)
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FIRMS TOY WITH CHILDREN’S MARKET

Vestron, Hallmark Link for ‘Rainbow Brite’ Title

BY TONY SEIDEMAN

NEW YORK As the children’s
genre grows more lucrative and
more competitive, home video firms
are forging increasingly strong
links with firms in the toy and li-
censing industries.

The projects reflect the diversity
of the toy and home video industry.
They include:

e A rental-oriented title that's be-
ing released by Vestron Video and
Hallmark Properties.

¢ A line of animated product go-
ing out at an ultra-low price of $9.95
via primarily public domain manu-
facturer Cayre Industries and mid-
sized toy manufacturer Remco.

¢ A tie between Karl/Lorimar
Home Video, Scholastic Productions
Inc. and United Media's Gymboree
franchised line of child-development
play centers.

“We're quite aware of the tre-
mendous growth in home video, and
we believe it is going to become one
of the most important communica-
tions media of the next two de-
cades—especially for children,”
says Hallmark Productions director
of marketing services Jim McDow-
ell.

“It is now viable to produce pro-
gramming exclusively for the home
video market,”” McDowell adds,
“and it also appears likely that dis-
tribution of video will not be limited
to current channels.”

The first result of Hallmark’s in-
terest is “It’s Your Birthday Party!
With Rainbow Brite And Friends,”
a joint effort of Hallmark and Ves-
tron Video (separate story, this
page).

The Vestron/Hallmark link will
allow the home video company to
tap into Hallmark's distribution net-

Bilboard

Copyright 1985. Billboard Publications. Inc. No part of this publication may be reproduced. stored in any
retrieval system. or transmitted. in any form or by any means, electronic. mechanical. photocopying
recording. or otherwise. without the prior wntten permission of the publisher.

TOP MUSIC VIDEOCASSETTES

é? Compiled from a national sample of retail store sales reports.
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‘i/‘/ N < ]
/o /O . o ol o o
© §_ o Copyright Owner, Principal S8 & &
/;b o § TITLE Manufacturer, Catalog Number Performers x| - a
WE ARE THE WORLD THE VIDEO USA For Africa .
L1315 gvent MusicVision 6:20475 st e Gz 1985 D 1495
CBSInc
t
2 2 15 WHAM! THE VIDEO ® CBS-Fox Video Music 3048 Whamt 1985 | SF | 1998
Sire Records
3 1|2 MADONNA A Warner Music Video 3.38101 Madonna 1985 | SF | 1998
Picture Music Intl. .
4 4 21 PRIVATE DANCER ® Sany Video Software 97W50066-7 Tina Turner 1985 | SF | 1695
Doors Music Company
5 6 17 DANCE ON FIRE ® MCA Dist. Corp 80157 The Doors 1985 | LF | 3995
Polygram MusicVideo-U.S.
6 5 13 ANIMALIZE LIVE UNCENSORED MusicVision 6.20445 Kiss 1985 | LF | 2995
Universal City Studios
7 7|2 U2 LIVE AT RED ROCKS MCA Dist. Corp 80067 u2 1984 | C | 2995
Tritec Duran Vision
8 8 21 SING BLUE SILVER ® Thorn EMI HBO Video 2852 Duran Duran 1985 C 29.95
Brockman Enterprises Inc.
9 9 21 ALL NIGHT LONG A ¢ MusicVision 6-20420 Lionel Richie 1985 | SF | 1995
10 | NEWD | THE VISIONS OF DIANA ROSS MusicVision 620454 Diana Ross 1985 | SF | 1995

® Recording Industry Assn Of America (RIAA) certification for sales of 20 000 units or sales income of $800.000 a RIAA certification for sales of 40.000
units or sales income of $1 6 nulfion @ International Tape Disc Assn certification for sales of $1 mithon at wholesale Sk short form LF long-form C concert
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work and promotional machinery.
Another potent home video link is in
the offing between Cayre Indus-
tries’ Goodtimes Video and toy man-
ufacturer Remco.

Cayre is best known as a distribu-
tor of public domain product. But
the product it will be releasing in its
50/50 joint venture with Remco will
all come out of Storer Broadcast-
ing’s “‘Mel-O-Tunes’’ cartoon li-
brary.

According to company president
Joe Cayre, his company will be put-
ting out “52 different programs of
animated cartoons in color,” with a
running time of 30 minutes per cas-
sette and a list price of $9.95. Sub-
jects of the cartoons include Alice In
Wonderland and Pinocchio. The
product will be part of Cayre’s
“Kids Klassics” line, which was on
display at the Summer Consumer
Electronics Show.

A substantial sum was paid for
the ‘“Mel-O-Tune” product, says
Cayre. But, he adds, “It’s a flat deal
with no royalties, and therefore we
can sell it at $9.95.” At that price
point, Cayre will be taking in 50
cents a cassette. “‘It’s a 10-year
deal,” he says, and we're hoping to
amortize it over the next 10 years.”

He claims that such toy outlets as
Toys ‘R’ Us and K-Mart have al-
ready placed orders for “hundreds
of thousands” of units of the cut-
price children’s product, and says
his company will be promoting the
titles heavily at the Video Software
Dealers Assn. convention later this
month.

At $9.95, the Kids Klassics cas-
settes will fall into the category of
“shut up toys,” Cayre says—items
parents buy on impulse to keep
their kids quiet for a few hours.

(Continued on page 28)

BY JIM BESSMAN

NEW YORK Children’s Video Li-
brary, distributed by Vestron Vid-
€0, is releasing its first original pro-
duction, “It's Your Birthday Party!
With Rainbow Brite And Friends.”
The $59.95 title, which combines ani-
mation with live action, is due out
Oct. 16.

The company has previously re-
leased two all-animated Rainbow
Brite children’s titles, which were
acquired product. The new 50-min-
ute program has animation from
the prior releases in a format that
contains various games, songs, pa-
rades and stories designed, accord-
ing to vice president of program-
ming C.J. Kettler, to be both “high-
ly entertaining for the kids and to
give parents a tool to occupy them
at birthday parties with a full array
of activities.”

Kettler, who served as executive
producer of the program, claims
such participatory children's birth-
day video product is innovative in
home video. “When a parent gives a
birthday party, he or she faces the
issue of what to do with 15 kids in
the house. What better way to en-
tertain than to put the party on cas-
sette, have it emanate out of the tv
and include the kids in the room?

“And with Rainbow Brite, we
have a favorite children’s character
as host of the party, coming to the
child’s very own house and making
the child the guest of honor. For the
kids, it's a piece of entertainment,
but for the parents, it alleviates the
task of planning the activities.”

According to data furnished by
Children’s Video Library, Rainbow
Brite, which is a licensed character
of Hallmark Properties, is currently

(Continued on page 28)
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TOP VIDEOCASSETTES ***

Cayre notes that Remco has “toy ‘‘Gymboree,” will be brought out ~

sales and toy distribution we don’t  via Scholastic/Lorimar with a retail § Compiled from a national sample of retail store sales reports.

have. We have video experience price of $29.95. It will run for 50 & ‘5}" S 5 z w0

that they don’t have. It was a good minutes and feature Gymbo the NA g Copyright Owner, Principal 5L £ 8
1 : o (%) .

merger. clown and Gymboree vice president X/e /& TITLE Manufacturer, Catalog Number Performers x| @ [ &

At Hallmark, McDowell says, andsyndicated columnist Karen An- S/N/R
“Our long-range plan is to produce  derson. o 1| 4| 2 | PINOCCHIO Walt Disney Home Video 239 Animated 1940 1995
quality programming for children, Gymboree will distribute the
since there are fewer restraints on  product via its franchise network. 2 | 2 |170| JANE FONDA'S WORKOUT 4 ¢ ?ZC"LRC,A Vidgo Pms:deo 042 Jane Fonda 1982 | NR | 5995
the creative process” in home video  Karl/Lorimar will also try to place * -orimar Home ¥
than in any other video medium. the title in toy stores and other chil- 31 ] 6 ‘é"\fE‘mE THE WORLD THE VIDEO &i/s\.s\c/)irsfg:?zous USA For Africa 1985 | NR | 14.95
Birthdays are Hallmark’s strongest  dren’s-oriented outlets. United Me-
holiday, he notes, which is why his  dia Productions will act as producer 4|31 s WRESTLEMANIA Eitlan Spor\;§dlncWFoo4 Various Artists 1985 | NR [ 3995
company chose the subject matter  of the cassette. Release is scheduled oliseum video
for the Vestron tape. for early October. 5 | 5 | 10 | SINGIN'INTHE RAIN MGM/UA Home Video 600185 o 1952 | NR | 2995

1 i ebbie Reynolds
The Karl/Lorimar tape, titled
CBS Inc.

6 | 10|16 | WHAM!THE VIDEO ® S o e et ST Wham! 1985 | NR | 19.98

P ————
¢ ¢ ’ KVC-RCA Video Prod.
VESTRON‘S ‘RAINBOW BRITE 7| 7|37 | PRIMETIMEA ¢ Karl Lorimar Home Video 058 garclionds (L2} || DI ] s
(Continued from page 27) 8 | 6 | 24 | STARTREKIITHE SEARCH FOR Paramount Pictures william Shatner | e |l
SPOCK Paramount Home Video 1621 DeForest Kelley :

being exploited by 65 top license cassette. Retailers with qualifying 9 | 11| 6 | MADONNA & a/ire Rec&rdsf Video 338101 Madonna 1984 | NR | 19.98
manufacturers in product ranging orders of two videocassettes get 50 arner Music video 5
from school supplies to apparel. A of the books free along with a color- 10| 12| 3 | ASOLDIER'S STORY gg%%o'umbia Pictures Home Video 6- adO'PthEaegal'r ) | 198a | Po | 7935
Mattel toy line generated sales of ful counter display piece. Cover oward = Fofins
seven million units last year, $110  price of the book is $1.49. 11| 8 | 8 | LIFEWITHMICKEY! Walt Disney Home Video 260 Mickey Mouse 1985 | NR | 2995
million at retail. Kettler, who observes that rental

T? . . . y D

“It's Your Birthday Party! With of “passive” party videocassettes | 12 | 13 | 22 | GONEWITH THEWIND & ¢ MGM/UA Home Video 900284 Clark Gable 1939 | G |89
Rainbow Brite And Friends” was heard about ‘“‘through the grape- E
developed with Hallmark Proper- vine” has become a “centerpiece” of 13| 9 | 11| THEKARATE KID ROA/Columbia Pictures Home Video 6- Rl e orita | 1964 | PG| 7995
ties. A Geoffrey Drummond Pro-  today’s children’s birthday parties, . SIS el LB
duction, it features music by ac- notes that the $59.95 price point 14 | 15 | 24 | TINATURNER PRIVATE DANCER®  EictureMusicintl Tina Turner 1984 | NR | 1695
claimed Broadway and film compos- makes “It's Your Birthday! With J
er Elizabeth Swados. Rainbow Brite And Friends” a rent- 15 | 2 7 STARMAN Fzzgﬁiczolumb:a Pictures Home Video 6- ieff Brxj”ges 1984 | pc | 79.95

According to Kettler, the title has  al property. aren ATen
been picked by Hallmark as the first “It doesn’t need to be a sale 161872 E:iﬂﬁ?ﬁggrm WORKOUT ?ZCI‘LRC_A Video P'°3:d 051 Jane Fonda 1984 | NR | 5995
home video product to be carried by  item,” she says. “You bring it home T Lorimar Home Video
1 1 1 1 - i i 1 P CLOSE ENCOUNTERS OF THE THIRD RCA/Columbia Pictures Home Video 6- Richard Dreyfuss
its retall.network,’and 1s being pro-  for the birthday and bring it back 7108 | e oA s il St 1977 | PG | 29.95
moted with a full line of accessories  the next day. But we have found a
and greeting cards in 3,000 Hall-  repeatability factor in that the live 18 25| s gg‘éﬁmgs'smzs FOR SEVEN MGM/UA Home Video 700091 :‘a":éa’;gv’v‘:”e' 1954 | NR | 2995
mark stores across the country. Itis  action segments have a storyline
also the first product other than  with parallels to the animation.” 19 | 31 | 17 | THE TERMINATOR a Thorn/EMI/HBO Video TVA2535 A Schwarzenegger | 1984 | R | 79.95
Hallmark’s to be marketed by the
e, ‘rlwl“\ \\ “I{rlw Titan Sports Inc.

R ot ot (Tl i A ““ \“ 20 | 18 | 8 | HULKAMANIA L Hulk Hogan 1985 | NR | 59.95
brary’s most extensive promotional The results are fast. The 21| 21 | 24 | LIONEL RICHIE ALL NIGHT LONG 4 o Brockman Enterprises inc. Lionel Richie 1984 | NR | 1995
and marketing campaign to date, a reach is vast. And the call is MusicVision 6-20420
30-page Rainbow Brite birthday-re- free! To place a Billboard 22 | 22 | 12 | ANIMALIZE LIVE UNCENSORED Polygram MusicVideo U S. Kiss 1985 | NR | 2995
lated activity book has been created Classified ad, call Jeff Serette Musicvision 6-20445
as a companion piece to the video- at (800) 223-7524. RAQUEL, TOTAL BEAUTY AND Total Video. Inc.

p p 23 |16 | 39 | FTNESSA ¢ Thorn/EMI Home Video 2651 Raquel Welch 1984 | NR | 3095
. Debbie Reynolds
24 | 29 | 8 | THE UNSINKABLE MOLLY BROWN  MGM/UA Home Video 600578 " 1964 | NR | 2995
25|35 | 2 AN OFFICER AND A DUCK Walt Disney Home Video 258 Donald Duck 1985 | NR | 29.95
Warner Brothers Pictures Prince
26 | 28 37 BURBLERAINIA Warner Home Video 11398 Apollonia Kotero 1934 g 228
27 % 25 ANNIE & Fz?gllx/zc;nlumbua Pictures Home Video 6- ﬁrbc:?rreta':mf]/e\;dle 1982 G 29.95
RCA Columbia Pictures Home Video 6- Bill Murray
28 | 37 | 33 | STRIPES & 50221 Harold Ramis 1981 | R | 2995
2010 THE YEAR WE MAKE , ) Roy Scheider
29 | 17| 7 CONTACT 4 MGM 'UA Home Video 800591 John Lithgow 1984 | PG | 7995
30 | 23 | 16 | THE DOORS “DANCE ON FIRE* ® ,?A"C",{SD’}’S'fSiCCOfg”é%al"g7 The Doors 1985 | NR | 39.95
ABC Films Inc. Matt Dillon No
31 2 4 THE FLAMINGO KiD Vestron 5072 Richard Crenna 1985 | PG13 listing
5 Raymax Prod. P. Brownstein Prod. N
32|33 8 DO IT DEBBIE'S WAY A Video Associates 1008 Debbie Reynolds 1983 | NR | 3995
Orion Pictures Timothy Hutton No
33 | NEW) | FALCON AND THE SNOWMAN Vestron 507 3 Sean Ponn 1985 | PG-13 =i
Bing Crosby
34| 3¢ | 8 | HIGHSOCIETY MGM UA Home Video 600292 Grace Kelly 1956 | NR | 2995
WF VOL. | : Various Artists 1985 | NR {5995
35| 30 | 2 | THEBEST OF THE WWF VOL. 1 L e P T,
Samuel Goldwyn Company No
36 | NEWD | THE CARE BEARS MOVIE Vestron 5082 Amimated 1985 1 G ystng
Paramount Pictures William Shatner
37 36 9 THE MENAGERIE Paramount Home Video 60040-16 Leonard Nimoy 1966 i3 || ek
i Kerr Dullea
38| 2| 7 2001: A SPACE ODYSSEY A ¢ MGM UA Home Video 700002 Gary Lockwood 1968 | G | 2995
First Blood Inc.
39| 38 | 37 FIRST BLOOD A ¢ Thorn EMI HBO Video 1573 Syivester Stallone 1982 R [ 7995
40 | 90 | 3 | ANIGHTMARE ON ELM STREET A  Media Home Entertainment M790 ;f)’:\’;jgf;’;‘ley 1980 | R [ 7995
® Recording Industry Assn Of America (RIAA) gold certification. sales of 50 000 units o1 suggested fist price income of $2 million (20 000 or $800 000 for
non-theatrical made-tor home product) A RIAA certification for platinum. sales of 100.000 umits or suggested hist price income of $4 million (40.000 0r $1 6
nultion for non-theatrical made tor home product) Titles certified prior to Oct 1 1984 were certified under different criteria ) ® International Tape Disc Assn
certification for gross label revenue of $1 million after returns or stock balancing
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FAST FORWARD

(Continued from page 27)

changes in the electrostatic capacity
between the micropits and itself,
and begins to convert that informa-
tion to picture and sound.

At a diameter of 26 centimeters
(10.4 inches) and a thickness of
1.2mm, VHD disks are smaller and
lighter than the 12-inch across and
2.5mm thick laserdisks. They also
hold the advantage of offering ran-
dom accessing and playback effects
in an hour-per-side rather than a
half-hour-per-side mode.

Yet the very thing that gives
VHD this capability—having two
pictures per frame revolution rath-
er than one—ulso means freeze-
frame is possible only with seg-
ments that are specifically encoded
for it, i.e. revolutions containing
two frames of the same picture.

Another disadvantage is one en-
demic to any contact systen: wear.
While the non-contact laserdisk sys-
tem claims indefinite lifetimes for
the disks and at least 5,000 hours
for the stylus, VHS’s claims are,
naturally, far below. Moreover,
VHD picture quality is listed as be-
tween 240 and 270 lines of horizon-
tal resolution—about the same as a
good VCR—whereas laserdisk play-
ers offer 350, the level of a compo-
nent-video monitor.

For these and other reasons, per-
haps, JVC says its current VHD
plans call for a gradual introduction
to the industrial/commercial realm,
with the consumer market to follow
sometime afterward. Sprucing up
VHD for this go-round are 3D vid-
eo capability, using a picture that
can be seen two-dimensionally with-
out 3I) glasses, and an “AHD"” op-
tion. AHD formerly stood for “Au-
dio High Density”’—digital audio.
JVC now defines it as “Advanced
High Density,” suggesting comput-
er data-storage applications.

Tronically, VHD’s planned re-in-
troduction comes at a time when the
laserdisk format is finally begin-
ning to establish itself as a viable
consumer product as it has as an in-
dustrial device. Laser software title
libraries are increasing rapidly as
demand begins to swell, and con-
sumer-level interactive video seems
on the verge of a comeback.

With an aggressive and confus-
ing enough promotional campaign,
VHD this time might just succeed in
knocking off not only itself as a con-
sumer product, but videodisks in
general.

bought. rented,
hired, whatever you need.,
we'll tell the world In

—(800) 223-7524 (NY
residents dial 212 [
764-7388) |

I
Call Jeff Serrette today

Suggested List Price

Sony and Beta are registered trademarks of the Sony Corporation.

Beta hi-fi 1s a trademark of the Sony Corporation. Video 45 is a registered trademark of the Sony Corporation of America.
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Three hot videos for

ONLY $16.95

SONY.

THE MUSIC VIDEO COMPANY

BILLBOARD AUGUST 17, 1985

WwWWW . americanradiohistorv.com

29


www.americanradiohistory.com

FUK WEERN ENUING AUGUDT L/, 170D

1 — — -

R «Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
——— ° I retrieval system, or transmitted, in any form or by any means, electronic, mechanical. photocopying.
— Ome v l deo ' recording, or otherwise, without the prior written permission of the publisher.

TOUCH That DIAL! P I OI VI EOCASSE I I Es .
Get fast results with ACTION- &
MART’ the Billboard Classi- . QY Compiled from a national sample of retail store rental reports. .
fied S/&/0 52| w
1ed. /& e . S8l ¥
OOO < A © Copyright Owner, Principal N % £
O 2? L/ &/ TITLE Distributor, Catalog Number Performers 28 &
O() OO 1 1 12 THE KARATE KID ggﬁgCeolumbia Pictures Home Video 6- Z?)lr?;umac;gtlo Vorita 1984 | PG
A 2 2 7 STARMAN ggﬁ/lczolumbia Pictures Home Video 6- ieafrfeir/uxd“geens 1984 PG
Call our Hotline at (800) 223-7524.
iﬂd BB DE= £ 3| 4 | 3 | FALCON AND THE SNOWMAN orion Pictures et 1985 | R
ction!
4 | 3| 5 | THEFLAMINGOKID HBC Hme oS N e 1985 | PG-13
5 14 3 A SOLDIER'S STORY ggﬁgCSolumbla Pictures Home Video 6- agsvls:\dCEae;gﬁins " 1984 PG
THE F THAT 6 | 8 | 5 | ANIGHTMARE ONELM STREET A Media Home Entertainment M790 é%’:\’;jgj;’:ley 1984 | R
e
S'" THE o tire 7 | 5 | 17| THE TERMINATOR A Thorn/EMI/HBO Video TVA2535 A. Schwarzenegger 1984 | R
: Jshes Spes Tri-Star Pictures RCA/Columbia Pictures  Tom Selleck
N LR L ¥ 8 13 3 RUNAWAY Home Video 6-20469 Cynthia Rhodes R el
Ex ING ] S Mala | 7| SOV MGM/UA Home Video 800591 RoyiScheidey 198¢ | PG

CONTACT Ao John Lithgow

THE PLIGHT OF | o e | Sal Pl
OUR VOICELESS i . 10| 9 9 PLACES IN THE HEART CBS-Fox Video 6836 Lindsay Crouse 1984 | PG
e 3 RCA/Columbia Pictures Home Video 6- Dudley Moore
VIGIMS' : . 11| 7| 7 | MICKI&MAUDE 20456 Amy Iiving 1984 | PG-13
. : .

THE MISSING il 12| 22| 2 PINOCCHIO Walt Disney Home Video 239 Anmimated 1940 | G
e lives

Cannon Films Inc.

CH ILDREN . 13| 10 | 10 MISSING IN ACTION MGM/UA Home Video 800557 Chuck Norris 1984 R

Warner Brothers Pictures .
14 1 5 BROTOCOLTL Warner Home Video 11434 Goldie Hawn 1984 PG

Universal City Studios Sissy Spacek
DANIEI_ ] TRAVANTI J O I L MCA Dist. Corp. 80160 Mel Gibson 33 | (AEREE
L
r i . Michael Keaton
AND jOBETH WI llIAMS F 16 | 12 5 JOHNNY DANGEROUSLY CBS-Fox Video 1456 Joe Piscopo 1984 | PG

e 7| [ 5 | wromewonTa e Sispem ] 0
18 | 16 4 THE COTTON CLUB A Sr:(l))r;si';tg;(:e Entertainment 1714 gii:!:zrlijaigre 1388 R
19 | NEWD | THE MEAN SEASON & ?Efr”nfé?\'ﬁ/'ffso Video TVA2981 mﬁglﬁ;ﬂ:ngway B
20 7 [ e | omvneara P e s ||

COMING IN OCTOBER . - . 2112 | 7 | GHOULIES IR AT LR (e 1985 | PG-13

ON vIDEOCﬂSSHTE it o Vestron 5081 Jack Nance

| City Stud Kyle MacLachl
COPTRIIRT 1 PR ALk AN DSBIRE PROOCIIGNS. AL NHT NEREE. M 22| 18 11 DUNE A o L“J/lrgxe[rjsi:t‘ Cloyrp4 léol?sﬁl S{I:g actachian 1984 | PG-13
T oot i e i o b Tri-Star Pictures RCA/Columbia Pictures  Matthew Modine
- 23|19 6 BIRDIE Home Video 6-20457 Nicolas Cage 1385 R
New World Pictures Paul Mones
24 NEW’ [ULEERTEIRE New World Video 8501 Kim Richards 1585 R
Samuel Goldwyn Company
25 | 26 2 THE CARE BEARS MOVIE Vestron 5082 Animated 1985 | G
RCA/Columbia Pictures Home Video 6- Craig Wasson
26 | 21 | 15 | BODYDOUBLE ® 20411 Melanie Griffith ey I
Titan Sports Inc. . )
27 | 33 3 WRESTLEMANIA Coliseurn Video WF004 Various Artists 1985 | NR
Universal City Studios
28 | NEWp | MASS APPEAL ® MCA Dist. Corp, 80168 Jack Lemmaon 1984 | PG
. Clark Gable
29 | 32 | 22 GONEWITH THEWIND A ¢ MGM/UA Home Video 900284 Vivien Leigh 1939 G
: Robert Beltran
3031 3 NIGHT OF THE COMET CBS-Fox Video 6743 Catherine Mary Stewart | 198¢ | PG-13
Virgin Cinema Films Ltd. John Hurt
3 21 7 1984 USA Home Video 217547 Richard Burton L] R
First Blood Inc.
32|39 |36 | FIRSTBLOOD A ¢ Thorn/EMI/HBO Video 1573 Sylvester Stallone 1982 | R
) Nick Nolte
33122 |13 TEACHERS CBS-Fox Video 4728 o Beth Williams 1984 | R
New World Pictures Betsy Russell
KL 5 AVENGING ANGEL A New World Video 8506 Rory Calhoun 1585 R
Paramount Pictures Steven Bauer
35 28 15 THIEF OF HEARTS Paramount Home Video 1660 Barbara Williams Be2] b
RECOTON 3D PRO FORMULA VCR CLEANERS DO MORE THAN JUST CLEAN 4| 23 i Robert Carradine
FTHEN -
H.EADS! They cleanthe entire tape path including video and audio heads, capstan, %63 REVENGEO ERDS 4 CBS-Fox Video 1439 Anthony Edwards 1984 e
pinchroller, and tape guides. As the Pro Formula Cleaning Solution gentiy disolves Lesley Ann Warren
residual tape oxide, dust and dirt on contact, Recoton 3D captures these 37|30 |9 CHOOSE ME @ Media Home Entertainment M-787 KeithyCarradine e || E
contam!nants'in anon-abrasive fibernet cleaning material and safely whisks them
away. It's as s.|mple as dr.opp.mg ina c§ssette and pressing play ... 38 | 40 | 6 LAST HOUSE ON THE LEFT Vestron 5077 Eag'dGHesfh 1972 | R
Cgcotor:jG;TD Cleaners maintain a sparkling VCR picture, while extending both your ucy Brantham
R and Tape Library’s life, and helping prevent irs. i
ry ping p costly repairs 39 | 35 | 18 | COUNTRY ¢ Touchstone Home Video 241 AT (NS 1984 | PG

Protect your video investment! Ask your dealer for Recoton. Sam Shepard

® THE POPE OF GREENWICH VILLAGE A . Eric Robert
RECOTAON 40 137 | 15| o MGM/UA Home Video 800490 N";(fke;’ o= 1984 | R

Recoton Corporation, 46-23 Crane St., Long Island City, New York 11101 (718) 392-6442
® Recording Industry Assn. Of America (RIAA) gold certitication, sales of 50,000 units or suggested list price income of $2 million (20,000 or $800,000 for

non-theatrical made-for-home product). 4 RIAA certification for platinum, sales of 100.000 units or suggested list price income of $4 millon (40.0000r3%1.6
million for non-theatrical made-for-home product). Titles certified prior to Oct. 1. 1984 were certified under different criteria.) @ international Tape Disc Assn.
certification for gross tabel revenue of $1 million after returns or stock balancing.
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Rockamerica Panel Take Close Look at TV
Censorship, ‘Must-Carry’ Rule, Clip Fees Examined

BY TONY SEIDEMAN

NEW YORK Censorship, the
“must-carry’” rule and video clip
fees were the main subjects dis-
cussed on the “Cable And Broad-
cast” panel at the Rockamerica Vid-
€0 Music Seminar. The seminar was
held Aug 4-6 at the Roosevelt Hotel
here.

Key events related to the subject
that were discussed included:

e Led by a pair of fundamentalist
Christian housewives, a group has
succeeded in getting MTV pulled
off the cable system in Weymouth,
Mass., according to Roxy Myzal,
programming head of Boston video
music station V-66.

e The FCC has decided not to ap-
peal the recent revocation of the
must-carry rule, said Black Enter-
tainment Television President Bob
Johnson. Because of this decision,
he added, the rule will no longer be
in effect within 40 days.

e Many video outlets are negotiat-
ing with CBS Records over its video
clip fees, claimed Epic national di-
rector of video promotion Harvey
Leeds. Within six months, he
claimed, virtually all major outlets
will be paying for clips, and Warner
Bros. will probably be charging by
early September.

e Times are tough in the video
music business, claimed David Ben-

PLAY LIST

15-21 August 1985

The only trans-
European all
day music TV
channel

WATCH OUR NEW MUSIC BOOK REVIEW SHOW
"IN PRINT” WHICH STARTS SUNDAY
AUGUST 18, 10.00, 16.00, 22.00

[SURESHOT - 30 PLAYS/]

jamin, producer of NBC’s “Friday
Night Videos.” He noted that the
size of the audience for the 1985
Rockamerica conference was con-
siderably smaller than that for the
1984 event. “I don’t blame that on
Ed [Rockamerica head Ed Stein-
berg] but on the contraction of the
video music industry,” Benjamin
said.

Benjamin also addressed the is-
sue of censorship. He played a short
reel which he said contained seg-
ments from every clip his program

had ever shown. “We couldn’t play
probably about 20% of those clips
today because of what will probably
become the biggest issue in clips to-
day,” he said, referring to censor-
ship.

Other video programmers said
that they and the shows in their ar-
eas are also feeling increased pres-
sure from censorship-oriented
forces. V-66’s Myzal said that in her
area a couple of born-again Chris-
tians ‘“‘got a band of women togeth-

(Continued on page 32)

New Ways of Estahlishing
Sponsorship Links Explored

NEW YORK Faced with the limi-
tations placed by music video out-
lets against programming blatantly
sponsored videos, sponsoring
agents are devising new ways to ex-
ploit video links with pop artists. At
the Rockamerica Video Music Sem-
inar’s “Sponsorship’’ discussion,
panelists spoke of a “‘cross-pollen-
ation” among such diverse entities
as musie, fashion and ‘“‘cutting
edge” sports like wind surfing and
freestyle skiing as the means for
making the investment by a sponsor
in a music video worthwhile.

Additionally, long-form music
video was cited as a potential area in
which sponsors could either place
their product subtly or inject com-
mercial messages openly.

That overt product placement in
short-form music video is a rarity
was noted by Jay Coleman, head of
the Rockbill sponsorship packaging
firm. He said that television pro-

TINA TURNER
““WE DON'T NEED ANOTHER HERO"

[HEAVY ACTION 15-24 PLAYS/]

4 Bruce Springsteen ¢ ‘Glory Days’

o Feargal Shharkey ¢ ‘Loving You’
Prince, ‘Raspberry Beret’ ¢ Madonna, ‘Into
The Groove’* Phil Collins ‘Take Me
Home’ ¢ Chaka Khan ‘Through The Night’
o OMD ‘Secrets’ e Loose Ends ‘Golden
Years’s Five Star ‘Let Me Be The One’
* Belouls Some ‘Some People’ e Thomas
Dolby ‘May The Cure Be With You’ e Cool
Notes ‘in My Car’ e The Cure ‘In Between
Days’ e The Style Councll ‘The Boy Who
Cried Woll’ » Freddie Mercury ‘Made In
Heaven’ e Bllly Joel ‘You're Only Human’
® Eurythmics ‘There Must Be An Angel’
® Kid Creole ‘Endicott’ » Aretha Frankiin
‘Freeway Of Love’

e |
The one to watch. . . ,-’rf NEW

PORTABLE
24 TRACK
RECORDING

ANYWHERE.
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venues throughout America.
We provide: e Newest Releases
4 » Quick Service
e Highest Quality
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# 1 way of staying on top of video music

Avallable on 1 Hour Tape Compilations to colleges, nite clubs, and other putiic

Lawnence frztnfnuu " Dhe.

Call us today to see if you
qualify to receive promotional
videos on a monthly basis.

Dial (201) 667-4026

gramming outlets are cautious
when it comes to playing clips carry-
ing obvious product placement,
since, as advertiser-supported me-
dia, it’s not in their interest to offer
what is in effect free exposure. As
for “subliminal” product placement,
he suggested that such impercepti-
ble exposure wouldn’t justify major
funding by sponsors.

Steve Rechtschaffer, creative di-
rector of the Swatch watch compa-
ny, described his company’s com-
plex sponsorship efforts. After de-
tailing Swatch’s initial foray into
music sponsorship by starring the
Fat Boys in its commercials and
then sponsoring the “Swatch New
York City Fresh Festival” U.S. tour
of rap acts, Rechtschaffer outlined
the company’s current involvement
with Belouis Some.

Having sponsored Belouis Some’s
opening berth on the recent Frankie
Goes To Hollywood tour, Swatch
has done the same on the artist’s
new ‘“‘Some People” video, at the
same time producing a 30-second
commercial using the same story-
board. To further “take the music
out of the context of the artist,”
Swatch has also performed “minor
alterations” on the “Some People”
video for in-store play.

Further demonstrating Swatch’s
policy of “doing a video and at the
same time doing something else,”
Rechtschaffer screened parts of a
videotape to be shown in depart-
ment stores this fall, in which free-
style skiing footage is intercut with
snatches of different Swatches and
the product logo is displayed on ban-
ners and gates. After reporting a
just-signed deal with the Thompson
Twins, he used their ‘“Hold Me
Now”’ video as an example of an
“existing or about-to-be-shot” video
that could be similarly “doctored.”

Robert Rothfeld, senior partner
in Ackerman, Rothfeld, Kazer Inc.,
which specializes in consumer prod-
uct placement in film, told of his
company’s search for “alternative
media platforms” such as long-form
music video. Among the potential
sponsorship methods discussed
were advertising on the video-
cassette package, short ‘‘zap-proof”
commercials at both the front and
back ends of the program, and a
five-minute sponsored interview
“add-on” with the artist at the end
of the program. JIM BESSMAN

AS OF AUGUST 7, 1985

PROGRAMMING

This report does not include videos in recurrent or oldie rotation.

WEEKS ON
PLAYLIST

VIDEOS ADDED
THIS WEEK

CANDY WHATEVER HAPPENED TO FUN  Mercury

BILLY CRYSTAL YOU LOOK MARVELOUS A&M

GOON SQUAD EIGHT ARMS TO HOLD YOU Epic

JULIAN LENNON JESSE Atlantic

MARTY McFLY & THE STARLIGHTERS JOHNNY B. GOODE MCA
BELOUIS SOME SOME PEOPLE Capitol

UB40/CHRISSIE HYNDE | GOT YOU BABE A&M

LIGHT
BREAKOUT
BREAKOUT

POWER

LIGHT

BREAKOUT
POWER

POWER
ROTATION

Sneak Preview Videos

PHIL COLLINS DON'T LOSE THAT NUMBER Atlantic
EURYTHMICS THERE MUST BE AN ANGEL RCA

JOHN FOGERTY VANZ KANT DANZ Warner Bros.

BILLY JOEL YOU'RE ONLY HUMAN (SECOND WIND) Columbia
MADONNA DRESS YOUUP Sire

JOHN COUGAR MELLENCAMP LONELY OL" NIGHT  Riva/Mercury
MOTLEY CRUE SMOKIN' IN THE BOYS' ROOM  Elektra

ROBERT PLANT PINK & BLACK Es Paranza/Atlantic

WHAM! FREEDOM Columbia

W B BN W s N WY

HEAVY
ROTATION

*BRYAN ADAMS SUMMER OF '69 A&M

*PAT BENATAR INVINCIBLE Chrysalis

*DIRE STRAITS MONEY FOR NOTHING Warner Bros.
HEART WHAT ABOUT LOVE Capitol

HUEY LEWIS & THE NEWS POWER OF LOVE Chrysalis
JOHN PARR ST.ELMO'S FIRE (MAN IN MOTION) Atlantic
*BRUCE SPRINGSTEEN GLORY DAYS Columbia

*STING |IF YOU LOVE SOMEBODY SET THEM FREE A&M
*TEARS FOR FEARS SHOUT Mercury

*TINA TURNER WE DON'T NEED ANOTHER HERO  Capitol
*PAUL YOUNG EVERY TIME YOU GO AWAY Columbia

ACTIVE
ROTATION

*JEFF BECK & ROD STEWARY PEOPLE GET READY  Epic
DEAD OR ALIVE  YOU SPIN ME AROUND  Epic

DEPECHE MOOE PEOPLE ARE PEOPLE  Sire

ARETHA FRANKLIN FREEWAY OF LOVE Arista

*RATT LAY IT DOWN Atlantic

REO SPEEDWAGON LIVE EVERY MOMENT  Epic
*SCORPIONS BIG CITY NIGHTS Mercury

RICK SPRINGFIELD STATE OF THE HEART RCA
TALKING HEADS ROAD TO NOWHERE  Sire/Warner Bros.

MEDIUM
ROTATION

BON JOVI IN AND OUT OF LOVE Mercury

JOHN CAFFERTY & THE BEAVER BROWN BAND C.LT.Y. ScottiBros./CBS
CHEAP TRICK TONIGHT IT'S YOU  Epic

COCKROBIN WHEN YOUR HEART IS WEAK  Columbia

*GODLEY & CREME CRY Polydor

KING LOVE AND PRIDE  Epic

MOTELS SHAME Capitol

R.E.M. CAN'TGET THERE FROM HERE IRS

SWILLIE & THE POOR BOYS THESE ARMS OF MINE Jem/Passport

Y&T SUMMERTIME GIRLS A&M

w W owm

—
o 9

aoN oW

BREAKOUT
ROTATION

A-HA TAKE ON ME Warner Bros.

AC/DC DANGER Atlantic

RAY DAVIES RETURN TO WATERLOO Arista

SHEILAE. SISTERFATE Paisley Park/Warner Bros.
J.GEILS BAND FRIGHT NIGHT  Epic

KATRINA & THE WAVES DO YOU WANT CRYING Capitol
LONE JUSTICE SWEET SWEET BABY Geffen

NICK MASON/RICK FENN LIEFORALIE Columbia
MICHAEL McOONALO NO LOOKING BACK Warner Bros.
MR. MISTER BROKEN WINGS RCA

*TAXXI STILLINLOVE MCA

*TIL TUESDAY LOOKING OVER MY SHOULDER  Epic

—
~N

w o B WN A W WN =~ b

LIGHT
ROTATION

ADVENTURES SEND MY HEART Chrysalis

KIM CARNES ABBADABRADANGO EMI America
CHINA CRISIS KING (IN A CATHOLIC STYLE) Warner Bros.
IDLE EYES TOKYOROSE Atlantic

LIMAHL ONLY FORLOVE EMIAmerica

NILS LOFGREN SECRETS IN THE STREET Columbia
MARILLION KAYLEIGH Capitol

MIONIGHT OIL  BEST OF BOTH WORLDS Columbia
ALISON MOYET LOVE RESURRECTION Columbia
OINGO BOINGO WEIRD SCIENCE MCA

O.M.D. SOINLOVE A&M

STYLE COUNCIL BOY WHO CRIED WOLF  Geffen
SUZANNE VEGA MARLENA ON THE WALL A&M

NN A W RN W N NN W

NEW

ROTATION

B-MOVIE SWITCH ON OR SWITCH OFF Warner Bros.
BEAT RODEO JUST FRIENDS IRS

DREAMLAND TELEVISION DREAMS Independent
GOWAN A CRIMINAL MIND Columbia

MELISSA MANCHESTER ENERGY MCA

PROPHET EVERYTHING YOU ARE RCA

Q-16 TORNUP Black Jack

RATIONAL YOUTH NO MORE NO LESS Capitol
TIME BANDITS |'M ONLY SHOOTING LOVE Columbia
ROYWOOD UNDERFIRE Legacy

WORLD SITISENZ LOCKITUP Manhattan

BNV OON OO WD

* Denotes Sneak Preview Recurrent.
For further information, contact Buzz Brindle, director of music programming,
MTV, 1133 Avenue of the Americas, New York, N.Y. 10036.

*® MTV Exclusive.
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‘How To Fill The Room’

Rockamerica Panelists Discuss Glub Scene

BY JIM BESSMAN

NEW YORK Filling video clubs
depends as much on the nature of
the local market as on the venue it-
self, according to speakers on the
Rockamerica Video Music Semi-
nar’s ‘““Clubs: How To Fill The
Room” panel. What’s good for the
highly-charged and competitive
Manhattan scene, they noted, can
be light years removed from the
club atmosphere in less crazed parts
of the country.

For Rudolf, the colorful head of
New York’s Danceteria nightclub
and party coordinator of the new ul-
tra-hip Palladium disco, packing
them in requires obtaining “quanti-
ties of quality people” through pub-
licity, promotion and especially “bi-
zarre or spectacular” parties.

“There’s no limit,” declared Ru-
dolf, proposing club installations of
such grand magnitude as a “ceme-

tery for bad rock stars” as suitable
party fodder, and such historical
celebrations as “The Fall Of Baby-
lon.” Of course, a club can always
“just have video if you don’t want to
deal with this,” he added, prior to
announcing a heavily promoted Sep-
tember event honoring the “two
millionth person served at Dance-
teria.”

Somewhat more seriously, Rudolf
conceded that with video being a
“cold” medium, “every club should
have an individual concept,” with
some more focused on video than
others. Danceteria, he said, “fol-
lows the middle path,” with one of
its four floors being a video lounge
offering “little MTV material but
video that is art and different.”

Taking a different tack is Jason’s
in Boston, where, according to di-
rector of video services Larry An-
derson, video is used to “spice up
the place” and ultimately “prolong

hewsline...

MTV IS GOING into the book business. The network has linked with
Warner Bros. Publications to put out a series of sheet music books.
The first, “MTV: Music Television Presents The Best In Video Rock,”
came out on July 15. Songs featured include Phil Collins’ “One More
Night,” Howard Jones’ “Things Can Only Get Better”” and Glenn
Frey’s “Smuggler’s Blues.” The companies plan to put a number of
“MTYV Presents” sheet music titles, as well as to issue a volume based
on the clips that score in this year’s MTV Video Music Awards.

EURYTHMICS AND TEARS FOR FEARS are set to perform on the second annu-
al MTV Video Music Awards Show. The addition of the two groups
completes the list of performers who will be playing at the event. Oth-
ers previously scheduled are Pat Benatar, John Cougar Mellencamp,
Sting, and Daryl Hall & John Oates. The show will be broadcast on
Friday, Sept. 13 at 9 p.m., live from New York’s Radio City Music Hall.

AT USA NETWORK'S “NIGHT FLIGHT,” Pat Prescott will be moving into the
spotlight for the “Take Off” segment. Prescott is being upped from
voice-over announcer to on-screen talent. Her first round of hosting
duties will be with an “All American” series of “Take Offs” to will be
filmed at locales throughout the U.S. September will see such episodes
as “Take Off To Boston,” ‘“Take Off To Southern Rock,” “Take Off To
Texas” and “Take Off To California.” The show is produced by ATI
Video Enterprises Inc.

CO-HOSTS ARE BECOMING a feature on another ATI-produced show, ‘“Ra-
dio 1990.” The company has been lining up performers to guest with
anchor peson Kathryn Kinley. So far, Paul Stanley of Kiss and Peter
Garrett of Midnight Oil have done guest spots; Fred Schneider of the
B-52’s, Jon Bon Jovi and Wendy O. Williams are among those sched-
uled as part-time MCs.

LINDA RONSTADT WILL MAKE an appearance on PBS this month, joining
with Maria Muldaur and Kate & Anna McGarrigle for an hour-long
show, “Kate & Anna McGarrigle In Concert With Linda Ronstadt &
Maria Muldaur,” which is scheduled to air Aug. 28 at 10 p.m. McGarri-
gle-written tunes have provided both Ronstadt and Muldaur with hits.
PBS station WXXI Rochester, N.Y. produced the show. Fran Hensler
directed, while Christopher Zimmerman acted as executive producer.

THE WINNER OF the “Menudo Mania” contest held by MTV Networks’
children’s web Nickelodeon was Angela Stine. The 14-year-old Stine
took home the grand prize in the competition, which drew 200,000 en-
trants. She was flown with her father to see Menudo’s July 20 concert
at the Los Angeles Forum, and also got to meet the members of the
group.

KOKH-TV DESCRIBES ITSELF as “Oklahoma’s Greatest Movie Station,” but
music filled its screen on July 13, when the station aired the Live Aid
concert from 6 a.m. to 5 p.m. KOKH says that viewers phoned in more
than $25,000 worth of donations—twice as much as had been expected.

TONY SEIDEMAN

the life’’ of an established club
whose “jacket-and-tie” crowd was
getting older and beginning to drop
out. To help give the club a younger
look, Anderson instituted video re-
lease parties for such local groups
as Ball & Pivot, special invite-only
events on an approximately month-
ly basis, and periodic “image” ad-
vertising to ‘“‘keep the name out
there.”

Anderson has also toyed with
character generation to caption un-
aware live onscreen customers with
off-the-wall remarks, and even
makes in-house lip synchs of em-
ployees performing such hits as
“Rebel Yell” to shake up the clien-
tele with exclusive video material.

David Greenberg, entertainment
program director of Confetti’s/
McFadden Ventures, said that the
Confetti’s chain of nightclubs using
video differs somewhat per market,
but that all are run under the as-
sumption that “every night is a par-
ty to us,” and that the goal is to
keep the momentum going. Based
on “fun and people, not video or en-
vironment,” Confetti’s clubs there-
fore stick pretty close to a top 40,
dance-oriented format, or ‘“‘generic
nightclub product,” where lengthy
concept clips are seen as ‘“‘more of a
distraction” and are thus avoided.

Greenberg added, however, that
there was some ‘“dayparting’’ of
videos when appropriate. While
there are no special events at Con-
fetti's, “Happy Hour” buffets are
used to help bring in a “yuppie”
crowd after work.

Cleveland’s Rascal House, pri-

- marily a restaurant that director of

production and music Marie Griffin
said serves 22,000 people a week,
tries to maintain the ‘“‘good atmo-
sphere” in its video programming,
which includes commercials and
character generation displayed on
40 19-inch monitors throughout four
bars, she said.

Under Attack. Larry Blackmon, left, Cameo’s leader, drummer and producer,
gets some advice from video director Amos Poe during the shooting of the
group’s latest videc, “Attack Me With Your Love.” The shoot was done in New
York's East Village. High production value was the target of the clip, which
featured appearances by Debbie Morgan and Tommy Wright of *“All My
Children,” Larry Fishburne of “The Cotton Club” and others.

New Video (lips

This weekly listing of new video
clips generally avatlable for pro-
gramming and/or promotional
purposes includes: Artists, title,
album (where applicable)/label,

Weird Science Soundtrack/MCA
The New Company
lan Fletcher

ROBERT PALMER

All Around The World
Explorers Soundtrack/MCA

producer/production house, di-
rector. Please send information to
Billboard, New Video Clips, 1515
Broadway, New York, N.Y. 10036.

ADAM ANT
Vive Le Rock
Vive Le Rock/Epic
The Woife Co.
Francis Dilea

ANDRE CYMONE
Dance Electric
Andre Cymone/Cotumbia
Karolyn Ali

Bill Parker

BILLY JOEL

You're Only Human (Second Wind)
Greatest Hits Vol. 1 & Vol.2/Columbia

John Small/Picture Vision Inc.

Richard Friedman

HUEY LEWIS & THE NEWS

The Power Of Love

Back To The Future Soundtrack/MCA
Dancing Butfalo

Tim Newman

MELISSA MANCHESTER

Energy
Mathematics/MCA
Modern Productions
Mark Robinson

OINGO BOINGO
Weird Science

Colossal Pictures
Gary Guiterrez

TOM PETTY & THE HEARTBREAKERS
Make It Better (Forget About Me)
Southern Accents/MCA

Overview

Jetf Stein

TAXXI

Still In Love
Expose/MCA
F/M Film Group
Mary Guida

ROCKAMERICA PANEL LOOKS AT TV

(Continued from page 31)

er and got MTV off of cable tv”’ in
Weymouth, Mass. Because of this,
Myzal said, V-66 is being very care-
ful in the clips it programs, avoiding
any with significant “sexual or vio-
lent” content.

“We get censored because we
show videos with black people and
white people in romantic situa-
tions,”’ said Black Entertainment
Television’s Johnson.

Several programmers pointed to
Dire Straits’ most recent clip, “Mon-
ey For Nothing,” as one which had
caused some problems, due to both
its imagery and the use of the word
“faggot.” Cynthia Friedland of ATI
noted that her company had some
troubles with the Dire Straits clip

before it found out there were two

versions of it. “Record companies
have a tremendous responsibility in
letting broadcasters know there are
two versions’ of a clip, she said.
Record companies should be more
aware of the problems video pro-
grammers face and steer clear of
images that might cause problems,
Benjamin added. “Every clip that’s
on ‘Friday Night Videos’ goes

through two or three levels of cen-
sorship,” he said, and “record com-
panies should wise up” to the fact
and redesign their videos according-
ly.

Many labels are reluctant to
make their videos according to the
prerogatives of others “because
some record companies still think
it’s an art form,” retorted Epic’s
Leeds.

“Art does not have to be smut,”
responded Benjamin, who claimed
that the television marketplace has
special needs. “Art can be in the
movie houses.”

On the subject of video clip fees,
Leeds claimed that while many rec-
ord labels service as many as 150
video clip programmers, Epic
“choses to do business with about
45 outlets.” Video programmer pro-
tests about the clip fees have had lit-
tle impact on the success of Epic’s
acts, Leeds added. “If there was a
boyecott out there, we've [nonethe-
less] successfully broken three new
acts.”

Record companies have not ade-
quately thought out their video clip

fee systems, charged Charles Levi-
son, head of the European video mu-
sic channel Music Box. Video clips
“should be free for the first three to
six months,” while they exist pri-
marily as prometional vehicles,
Levison said; after that they should
definitely be paid for.

Other programmers agreed that
this would probably be a good route
to take. Both V-66’s Myzal and
Steve Leeds of New York channel
U-68 said that they are currently in
negotiations with CBS over clip
fees, and that they are willing to
pay what they consider to be a fair
amount.

After censorship, NBC’s Benja-
min claimed, the most important is-
sue the video music industry has to
face is survival. The audience for
video music programming is ‘“very,
very small,” he said, and the num-
ber of shows is far too large.

Epic’s Leeds said that it is “im-
portant that we not get carried
away by ourselves.” Video execu-
tives, he stressed, should remember
that “radio is still the dominant me-
dium for exposing new music.”
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Bottom Line. Nils Lofgren visits with Roy Buchanan following Buchanan’s

performance at New York’s Bottom Line. (Photo: Chuck Pulin)

Producer Profile

Firm’s Four Divisions Seen Grossing $5.5 Million

ROCKBILL'S ‘SYNERGY’ PAYS OFF

~ BY PAUL GREIN

This is the second of twe articles
on New York-based Rockoill Com-
munications.

LOS ANGELES Rockbill Commu-
nications is best known for its music
marketing wing, which arranges
cerporate sponsorships and artist
endorsements. But the company
also entails three other operating di-
visions: licensing and merchandis-
ingz, established in 1979; publishing,
formed in 1982; and video market-
ing, formed last year.

Together, the four divisions will
gross about $5.5 million this year,
according to Jay Coleman, Rock-
bill's founder and president. “The
four areas work synergistically,”

Becker Puts Himself in a ‘Crisis’ Situation

"~ BY SAM SUTHERLAND

LOS ANGELES Few pop super-
stars have succeeded in remaining
as intentionally faceless as Steely
Dan’s Walter Becker did at the peak
of that group’s popularity. It’s hard-
ly surprising, then, that Becker’s re-
turn to active recording should
prove to be one of this year’s quiet-
est comeback stories.

Becker, who dropped from sight
following the release of the final
Dan album in 1979, has now resur-
faced as producer of the second
Warner Bros. album by China Cri-
sis, a thoughtful and thought-pro-
voking British pop/rock band
whose current work prompts com-
parison with some of their produc-
er’s earlier output in Steely Dan.
Oblique lyric imagery, sleek vocal
harmonies, warm brass accents and
tight, swinging rhythm work distin-
guish China Crisis” “Flaunt The Im-
perfection” from the more conven-
tional techno-pop strategies on the
group’s previous album.

Yet Becker himself downplays
any conscious transference of the
Dan style to the China Crisis rule-
book, and recounts a rendezvous
with the group that suggests that
he, rather than his young British
charges, pursued the collaboration.
“T bought this record at a little rec-
ord store in Hawaii,” he says, refer-
ring to the group’s first album,
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“and I liked it. Warners had been in-
terested in having me produce some
acts, and we went through their ros-
ter. I told [label a&r executive] Mi-
chael Ostin that I’d be interested in
talking to the band about it.”

Ostin then contacted China Crisis’
British label, Virgin, but while the
band was indeed ready to record,
they had already picked another
producer: Brian Eno. When Eno
proved unavailable, talks with
Becker began in earnest, leading to
sessions in London late last year.

Becker agrees that the earmarks
of electronic pop heard on the
group’s earliest work have been re-
placed by a more sophisticated in-
strumental approach, but he flatly
credits the members of China Crisis
themselves. “By the time | started
working with them, they’d already
outgrown that ‘new wave’ ele-
ment,” he says. “It’s growth on
their part, not anything I've insert-
ed.

“I'lladmit I snuck in a few things,
where the keyboard player would
be building & chord with three notes
and I'd slip a fourth in, and I found
they were using harmonies for
more textural purposes than they
might. But they had all these ideas
going for them when I met them.”

What the band lacked, however,
was the depth of formal musical

Management Three
Expands via Merger

LLOS ANGELES Management
Three chairman Jerry Weintraub
has completed a merger with the
management division of Profession-
al Management Consultants Inc.,
headed by Denny Bond and Steve
Sauer.

According to Weintraub, who an-
nounced the pact last week, the new
combined operation will assume the
Management Three name and oper-
ate from the existing offices of his
firm. Weintraub will continue as
chairman, with Bond assuming the
position of president and Sauer act-
ing as senior vice president.

knowledge tht Becker could pro-
vide. Led by writer/vocalists Garry
Daly and Eddie Lundon, the group
was essentially self-taught. “‘In
fact,” Becker recalls, “one of the
revelations came when I asked one
of the guys to play a C chord, and he
just lvoked at me.”
Becker also took pains to carry
(Continued on page 37)

says Coleman. ‘“Each division can
feed off each others.

“And now that we’ve laid down
the cornerstone of our business,
we’re positioned for very rapid
growth in the next few vears. We're
also taking on an international per-
spective: We now have business op-
erations in Toronto, London and
Melbourne.”

Rockbill’s licensing and merchan-
dising division, headed by Lee Hy-
man, in turn has two main focus ar-
eas: mail order and licensed premi-
ums.

“We've put together the first
mail order catalog ever done in the
music business,” says Coleman.
“We'll be distributing more than
three million copies during the sum-
mer through convenience stores
and supermarkets. It’s a 40-page
catalog featuring more than 200 dif-
ferent items pertaining to 50 or 60
different rock groups.

“Mail order in the U.S. is a $100
billion a year business,” Coleman
continues, “so we feel there’s a
niche out there. We want to see
whether a viable mail order opera-
tion can be developed for licensed
products. We've set up a mail order
operation in Chicago to handle all
the fulfillments.”

Coleman says he arranged for
Doritos to pay for the design, pro-
duction and distribution of the cata-
log. Doritos is a product of Frito-

Lay, which is a division of Pepsi-
Cola, for which Rockbill does music
marketing.

Rockbill’s licensed premium activ-
ities include several tie-ins with
Quaker Oats, which makes Captain
Crunch cereal. Coleman says he ar-
ranged with Quaker to put 15 mil-
lion Rock Star posters inside boxes
of Captain Crunch. The posters fea-
ture four acts: Journey, Air Supply,
Kool & the Gang and the Roman-
tics.

“We went out and paid the
groups licensing fees to give us the
right to print up millions of posters
of each artist,”” he notes. “‘The
groups not only made money off the
royalty, but on the back side of the
poster they could sell T-shirts and
memberships to fan clubs.

“We did a second project with
Captain Crunch, where we put Rock
Star stickers inside the boxes. We
did more than 15 million stickers
featuring Duran Duran, the Rolling
Stones, U2 and the Thompson
Twins.

“This is a great way for artists to
reach that younger part of their au-
dience, because stickers, posters
and trading cards appeal to teens
and pre-teens. And nmusic videos
have opened up that market of
eight- to 12-year olds.’

Coleman notes that his Canadian
office devised a licensed premium

(Continued on page 37)

CM]J Presents
The 1985 New Music Awards.
Starring REM. Live in Concert.

November 9th-The Beacon Theatre
New York City. Call(516) 248-9600

To Reserve Your Tickets Now:
Listen To The Stars Come Out. .

CMJ mMusic

RUN WITH THE BEST

MARATHON

BILLBOARD AUGUST 17, 1985
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Talent in Action

RATT
BON Jovi
Irvine Meadows, Irvine, Calif.
Tickets: $17.75, $13.75

A DREAM COME TRUE turned
into a living nightmare for Ratt on
Aug. 3. The hard rockers were play-
ing to almost 17,000 fans on their
home ground, just as their second
full album on Atlantic was entering
the top 10. They had even made up
special T-shirts for this one date,
with “sold out” optimistically silk-
screened across the backs. And just
as the flashpots were flaring, the
crowd was screaming and the show
was 20 minutes old, the power cut
out. In fact, the power for half the
city of Irvine called it quits, and
there was neither light nor sound
nor news of what was happening
for an unbelievable 90 minutes.

But in adversity there is strength,
and the five-man band from San
Diego must have been heartened by
the fact that these 17,000 loyalists
patiently waited that whole long,
terrible time for their heroes to re-
turn. There were no riots, few calls
for refunds, and an incredible re-
sponse when the show finally did re-
sume.

The show had started off on the
wrong foot altogether, when vocal-
ist Stephen Pearcy leapt to the
stage and grabbed a dead mike. The
group exited and re-entered, roar-
ing through a few of their lesser-
known numbers, highlighted by a
barrage of fluorescent spots and
punctuated with the obligatory gui-
tar solos. Bassist Juan Croucier was
as annoyingly stagey as ever, and
guitarist Warren De Martini was as
endearingly self-effacing as ever,
but the songs were fairly undistin-
guished until the band got to famil-
iar tunes like “Wanted Man” and
“Back For More.” Then the power
went.

The handling of the power failure
was inexcusable. Sure, no one could
make an announcement without a
microphone. But didn’t they think to
write up a sign? Pass the word
along row by row? No, they left the
crowd scratching their heads for
more than an hour.

But the kids waited it out. When
the band came back, they faltered a
few times with sloppy intros and
off-kilter harmonies, but the blind
adoration of those 17,000 soon
revved them back up. The closer of
“Round And Round” and the encore
of “Lay It Down” had the group
back to peak showmanship.

Opening the show was Bon Jovi,
PolyGram’s standard-issue hard
rockers, and they certainly would
have made more of the opportunity
if they had known what was to
come. As it was, half their followers
were still trying to walk in from the
mile-distant parking lot as they did
their 45-minute set.

Lead singer Jon Bon Jovi wore a
cape made of the American flag as
he commanded the crowd to give
him a lighter salute, and showed
that he had been practicing his
mike-stand-thrusting and riser-
jumping moves in front of the mir-
ror. The guitar solos and the drum
solos were in all the right places,
and the boys looked fine: This is an
MTV band, right down to the tag
line “too much is never enough” in
their song “In And Out Of Love.”

The vocal harmonies were above
average, and some of the material

was palatable. But when it comes to
cookie-cutter rock like Bon Jovi,
sometimes too much is more than
enough, thanks. ETHLIE ANN VARE

TOM PETTY & THE HEARTBREAKERS
LONE JUSTICE
The Forum, Los Angeles
Tickets: $16.50, $14

TOM PETTY'S FIRST Los Angeles
appearance in three years was
marked by a pleasant synthesis of
tight and loose on Aug. 1: The musi-
cianship of the Heartbreakers and
their tour backup (three horns, two
singers) was seamless, while T.P.’s
informal stage banter and sleepy
posture kept the feeling laid-back.
Ever since he released the “South-
ern Accents” album, Petty’s started
to drawl more.

Petty seemed heartened by the
warm welcome of the sold-out
house in his adopted city (word is
the show hasn’t been doing all that
well elsewhere), and gave the tick-
et-holders a jam-packed two-hour
set. With a voice that starts at his
rear molar and ends at his left bi-
cuspid, Petty sang the songs the
folks wanted to hear: “‘Breakdown,”
“You Got Lucky,” “Refugee,” and
most of the contents of the latest
MCA release. The stage set consist-
ed of antebellum plantation-like col-
umns, between which backdrops
and video screens altered the mood.

When Petty got to “Don’t Come
Around Here No More,” the back-
drop became a proper '60s psyche-
delic light show. Well, not proper,
perhaps: It was on videotape. Pul-
sating liquid light that glows identi-
cally night after night loses some-
thing in the translation. But the
song certainly didn’t suffer, espe-
cially when the Heartbreakers were
joined by guest guitarist Dave
Stewart of Eurythmics, who co-
write the song. Not to take away
from Petty’s own songwriting
skills, but that and the final encore
of “Make It Better (Forget About
Me),” Stewart’s other contribution,
were without doubt the high points
of the show.

Still, there was great applause for
Petty’s good-natured cover of the
Byrds’ “So You Want To Be A
Rock’N’Roll Star” (you think he
doesn’t read all those record re-
views?), and the balladic intro to
“Rebels,” with Petty under a halo
spot a la Springsteen, worked itself
into one rocking rave-up. The cover
of the Music Explosion’s 1967 hit
“Little Bit Of Soul” was less well
advised, but Stewart seemed to get
a great kick out of it, and it was a
good showoff piece for bassist
Howie Epstein.

Keyboardist Benmont Tench, his
usual excellent self, did double duty
when he joined openers Lone Jus-
tice onstage for a couple of their
numbers. Geffen’s cowpunk proto-
stars have been suffering under the
weight of their own great potential
lately, often disappointing audi-
ences simply because so much was
expected of them. But happily, this
show presented them at their dy-
namic best. Maria McKee proved
that all the “next Janis Joplin” hype
has a basis in fact, and jumped
around the stage like a whirling der-
vish as she belted out the tunes.

ETHLIE ANN VARE

TOP CONCERT
GROSSES

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BRUCE SPRINGSTEEN & THE E Robert F. Kennedy Stadium Aug. 5 $925,155 52,866 Cellar Door Prods
STREET BAND Washington, D.C. $17.50 sellout
HUEY LEWIS & THE NEWS Pine Knob Music Theatre Aug. 1-2 $371,280 31,402 Nederlander Organization
NEVILLE BROTHERS Clarkston, Mich, $15/$10 two sellouts
HUEY LEWIS & THE NEWS Alpine Valley Music Theatre Aug. 3 $339,621 25,197 In-House
NEVILLE BROTHERS East Troy, Wis. $21/$18.50/$17 sellout
HUEY LEWIS & THE NEWS Blossom Music Center July 30 $274,674 20,717 In-House
NEVILLE BROTHERS Cuyahoga Falls, Ohio $15/%13 sellout
TINA TURNER Meadowlands Arena Juty 28 $253,623 15,911 Monarch Entertainment Bureau/
GLENN FREY East Rutherford, N.J. $16.50/$14.50 19,480 Pepsi-Cola
TINA TURNER Capital Centre Aug. 5 $236,003 15,226 Cellar Door Prods./Dimensions
GLENN FREY Landover, Md. $15.50 15,500 Unlimited
KENNY ROGERS Olympic Saddledome July 30 $226,704 15,025 North American Tours Inc.
SAWYER BROWN Calgary, Alberta ($283,380 Canadian) 17,464
LEE GREENWOOD $19.50/$16.50
BRYAN ADAMS Reunion Arena July 30 $219,777 15,157 Beaver Prods.
KIM MITCHELL Dallas $14.50 seflout
RATT Irvine Meadows Amphitheatre Aug. 3 $218,034 15,000 Avalon Attractions
BON JOVi Irvine, Calif. $16.50/$12.50 sellout
TINA TURNER The Spectrum July 31 $214,063 12,995 Electnic Factory Concerts
GLENN FREY Philadelphia $17.50/$15.50/$13.50 14,700
HUEY LEWIS & THE NEWS Riverbend Music Center July 31 $213,774 16,434 Nederlander Organization
NEVILLE BROTHERS Cincinnati $16.50/$11 sellout
TOM PETTY & THE The Forum Aug. 1 $209,625 13,703 Avalon Attractions
HEARTBREAKERS Los Angeles, Calif. $16.50/$14.50 sellout
LONE JUSTICE
BRYAN ADAMS Reunion Arena July 30 $207,092 15,663 Beaver Prods.
KIM MITCHELL Daltas $14.50 19,000
DIANA ROSS Fox Theater July 19 $191,120 9,179 C ary Prods./Fox A:
St. Louis $22.50-$15.50 two sellouts
ROBERT PLANT Capital Centre July 30 $181,440 12,09 Cellar Door Prods.
Landover, Md. $15 14,500
BRYAN ADAMS 0Omaha Civic Auditorium July 26 $174,000 12,000 Beaver Prods.
KIM MITCHELL $14.50 seflout
NEW YORK FRESH FESTIVAL Lockhart Stadium July 25 $169,488 13,552 Pace Concerts/C.W. & Associates
Ft. Lauderdale, Fla. $13/812 19,006
CROSBY, STILLS & NASH Pittsburgh Civic Arena Aug. 2 $164,299 12,401 DiCesare-Engler Prods.
$13.75 13,000
BRYAN ADAMS St. Louis Arena July 27 $156,310 10,780 Beaver Prods./Contemporary Prods.
KIM MITCHELL $14.50 sellout
BEACH BOYS Muni Opera Aug. 3 $153,031 9,732 Contemporary Prods.
JOHN CAFFERTY & THE BEAVER St. Louis $17.50/§15.50/$11.50 sellout
BROWN BAND
POWER STATION Cow Palace July 19 $151,485 10,099 Bill Graham Presents
OMD San Francisco $15 12,000
LUTHER VANDROSS Carolina Coliseum Aug. 3 $151,438 10,691 Stageright Prods./Concert Prods.
CHERYL LYNN Columbia, S.C. $14.50 sellout International
WHISPERS
AL JARREAU Muni Opera . July 30 $143,294 9,552 Contemporary Prods.
DAVID SANBORN St. Louis $16.50/$14.50/$10.50 10,235
RICK SPRINGFIELD Meadowlands Arena July 26 $142,376 13,674 Monarch Entertainment Bureau/
'TIL TUESDAY East Rutherford, N.J. $14.50/$12.50 14,593 Chewels Sugarless Gum/Westwood
One
BRYAN ADAMS Tingley Coliseum Aug. 2 $142,155 10,530 Beaver Prods.
KIM MITCHELL Albuquerque $13.50 seltout
TINA TURNER Cumberland County Civic Center July 26 $138,105 8,462 Don Law Co.
GLENN FREY Portland, Me. $16.50 sellout
WILLIE NELSON Pittsburgh Civic Arena Aug. 3 $125,934 9,222 DiCesare-Engler Prods.
WAYLON JENNINGS $14.75 12,500
JESS) COLTER
MOTLEY CRUE Providence (R.1.) Civic Center Aug. 4 $125,175 10,014 Frank J. Russo
Y&T $12.50 seflout
BRYAN ADAMS Red Rocks Amphitheatre Aug. 3 $121,626 8,933 Feyline Presents
KIM MITCHELL Denver $14.30/813.20 sellout
BRYAN ADAMS El Paso (Tex.) County Coliseum Aug. 1 $115,362 7,956 Beaver Prods.
KIM MITCHELL $14.50 setout
COREY HART Olympic Saddledome Aug. 3 $115,102 9,762 Perryscope Concert Prods.
Calgary, Alberta ($148,878 Canadian) 11,100
$16.50/$15.50
NEW EDITION Providence (R.l.) Civic Center July 31 $113,045 9,565 Frank J. Russo
LISA LISA & CULT JAM $12.50/$11.50 9,826
UTFO
OAK RIDGE BOYS lonia (Mich.) Free Fair Aug. 2 $112,212 9,382 In-House
EXILE $14.50/$12.50 14,000
two shows
BRYAN ADAMS Amarillo (Tex.) Civic Center July 29 $112,868 1,784 Beaver Prods.
KIM MITCHELL $14.50 sellout
WILLIE NELSON Rochester (N.Y.) War Memorial Aug. 2 $107,946 6,826 John Scher Presents
WAYLON JENNINGS $16.50/$14.50 9,314
JESSI COLTER
OAK RIDGE BOYS Cal Expo July 13 $107,327 6,504 Bill Graham Presents
EXILE Sacramento $17.50 9,741
JubDS
OAK RIDGE BOYS Cheyenne (Wyo.) Frontier Days July 21 $100,909 10,508 UTM Artists Ltd.
$11.50/$9.50/$7.50 12,141
ALABAMA North Dakota State Fair July 26-27 $98,266 21,828 In-House
BILL MEDLEY Mtnot, N.D. $11/%9 two sellouts
OAK RIDGE BOYS Universal Amphitheatre July 10 $97,705 6,095 Universal Studios Inc.
EXILE Unwversal City, Calif. $17.50/$13 6,251
JuDDS

Copyrighted and compited by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los Angeles at
(213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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BWalent

ROCKBILL'S ‘SYNERGY' PAYS OFF

(Continued from page 33)

promotion with Texaco, which he is
looking to roll into the U.S. The pro-
motion, dubbed “The Stars Are Out
At Texaco,” entails the sale of eight
different cassettes covering the mu-
sic of the '50s, "60s, "70s and "80s. A
customer can buy a tape for $2.99
with a fill-up; Roekbill licensed the
music and got CBS to handle manu-
facturing.

A second major area of the Rock-
bill empire is Rave Communica-
tions, the publishing subsidiary.
Rave’s flagship publication is Rock-
bill magazine, a consumer monthly
now in its fourth year. Coleman
says Rockbill is given out at 105
clubs in 65 cities,

In the past yvear, Rave has
launched four new publications, all
of which are prototypes of maga-
zines that the company hopes to du-
plicate around the country. “We do
the guide for the New York Sum-
mer Music Festival,” says Coleman.
“By next summer, we hope to do
similar publications in five to 10 ad-
ditional cities.

“We've been talking to promoters
and buildings about doing their pro-
gram books, and they’re very inter-
ested. This year we did the program
books for Radio City Music Hall and
the Universal Amphitheatre, which
can be part of our adult contempo-
rary network of similar emporiums

PRODUCER WALTER BECKER

(Continued from page 33)

their rhythm work beyond the rigid
guidelines of the electronic drum
programs they had been accus-
tomed to using. “I could see they
had a real good bass player, a real
good drummer, and a good feeling
in their playing,”” he notes. “I want-
ed to see what they could do live.”

If relative inexperience set these
players apart from the crack ses-
sion stars that Becker had worked
with during Steely Dan’s final
years, the production’s budget
marked an even greater challenge.
“The biggest change was that we
had to do this in eight weeks,” he
says, adding that executives at Vir-
gin had originally asked that the
project be wrapped in just six
weeks. “There was some trepida-
tion that if 1 really got going with
them, they’d be bankrupt before we
finished.”

For Becker, who had travelled
from his home in Maui to undertake
the sessions in the weeks leading up
to Christmas, the leap from Steely
Dan’s meticulous timetable to the
two-month deadline was thus bold
indeed. “I had no idea how much
time to devote to drum tracks,” he
confesses. “I had to learn to not har-
monize everything, not double ev-
erything, not punch in wherever I
saw the need.

“I had to learn to listen to a per-
formance and readjust my sense of
where the point of diminishing re-
turns was. And, when I did, I start-
ed really enjoying it, although it
was an anxiety-ridden process. But
I got immediate feedback cutting
this way, which was something we
didn’t really have working on Steely
Dan records.”

In fact, Becker now says he rel-
ishes the pace of such projects, and
contends that a faster production
schedule “fits in with my lifestyle
and with my aesthetics at this
point—I'm really bored with spend-
g that much time in a studio, with-
out break.”

As for the types of acts he hopes
to work with, Becker candidly sees
his stature as producer in neophyte
terms, despite the legendary pro-
duction polish that he, Donald Fa-
gen and line producer Gary Katz
perfected over the course of seven
studio albums with Steely Dan. “I'd
really like to find a new band,” he
says, “because | think I could be of
the most benefit to someone going
in for the first time. I'm not in the
vaunted position I was in before,
when Donald and | were able to go
in and produce a Pete Christlieb and
Warne Marsh project, so I'll concen-
trate on pop and rock.

“I have pretty broad tastes, and
I'm just looking for something pret-
ty good. I suspect, though, that
there will be a lot of artists I can lis-
ten to and conclude that someone
else would do a better job.”

As for recording on his own, he
leaves the door open to future proj-
ects, including any possible work
with former partner Fagen, but
adds that his current life in the is-
lands keep him “out of the flow of
the mainstream.” He muses that,
despite evident good health and a
complete recovery from a near-fatal
car accident around the time of the
Dan breakup, he may lack the
“stamina’ for a formal Steely Dan
reunion.

around the countrv.”

Rave, which is headed by Joshua
Simons, publishes its newest maga-
zine, Soundcheck, in association
with promoter John Scher. The
magazine is given out at all of
Scher’s concerts, mostly at New
Jerseyv's Meadowlands Arena. Cole-
nman sees it as a prototype of a na-
tional magazine that could be given
out at arenas around the country.

“We've found a nice niche,” says
Coleman. “It’s kind of the ‘Playbill’
niche, but in contemporary music.
All of our publications are given out
at venues where live music takes
place.”

The third major area of Rockbill’s

For fast action, use
ACTIONMART

the Billboard
Classified.

Call Jeff Serette toll
free at (800) 223-
7524 (NY residents
dial 764-7388).

coverage is video marketing. “In
the past couple of vears, we've been
looking at new ways of using the
video environment as a marketing
tool for our sponsors,” says Cole-
man. “‘We’'re involved in the first
coin-operated, laser-driven video
jukebox.

“When the jukebox is not playing
videos, it will be playing commer-
cials. And we can retain the adver-
tising rights and place a certain
number of commercials each hour.

By 1986, we're looking to have thou-
sands of video jukeboxes around the
world.”

Coleman sayvs Rockbill is plan-
ning to put together a video show-
case network comprising the 50
clubs that receive Rockbill maga-
zine and also screen videos. “We're
looking at new technology,” he con-
cludes, “and how it can impact on
the advertising world, particularly
from the entertainment stand-
point.”

(203) or write for
375-7034 price list

Bof-Craves—

Custom Quality...in Quantity

£100SY DY

) PRINTS

100-5x7  80¢ ea.
100-8x10  99¢ ea.
B&W 100-5x7  25.00
100-8x10  33.50
P. Cards 100 30.00
COPY NEGS:
COLOR $10 ea.
B&W upto 8x 10 6.00 ea.

¢ Dependable Service
e "“Pro’’ Quality
* Low Prices

PHOTO
PRINTERS, INC

From same size NEGS.
Plus Postage & Handling
Other Services We

Since 1946

19,20
SEAT

reunion arena

777 Sports Street
Dallas, Texas 75207
(214) 658-7070

Unsurpassed in Quality

(212) 382-0233

CHICA

O FESTIVAL

i

\ M

The City of Chicago and Bud Light present the 7th Annual Chicago Jazz Festival
Wednesday, August 28

Sunday, September 1
5:30 p.m. to 10:30 p.m.
Petrillo Music Shell
Grant Park

The Largest Free Jazz Festival
in the World

For more information call
the Mayor's Office of Special Events
Hotline at (312) 744-3370,

Featuring:

thru

Wiibur Campbeli
Mongo Santamaria
Ciark Terry

Nat Prerce

{thnois Jacquet Big Band
New Orfeans Dirty Dozen

Brass Band
Arturo Sandoval
Ira Sullivan
James Moody

Joseph Jarman

or the Jazz Institute
Hotline at (312) 666-1881

Produced by the
Mayor s Office of Special Events

BUD
LIGHT

Programmed by the
Jazz institute of Chicago

Official Jazz Hotef

The Blackstone

Muhal Richard Abrams

Amina Claudine Myers Quintet

Count Basie Orchestra
directed by Thad Jones

Buddy DeFranco

Hendricks & Ross

Charlie Rouse

Stan Getz

Gerry Mulligan

Modern Jazz Quartet

Henry Threadgiil

Lou Donaldson

Al McKibbon

Gus Johnson

City of Chicago
Harold Washington
Mayor

WBEZ Public Radio will broadcast live at 915 FM
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cards accepted.

WHAT WOULD A DRUMMER
WITH 14 YEARS EXPERI-
ENCE—OVER 30 RECORDING
SESSIONS AND PERFOR-
MANCES WITH SUCH ART-
ISTS AS: CRYSTAL GAYLE,
LORRETTA LYNN, RONNIE
MILSAP AND OTHER MAJOR

ARITSTS BE DOING RUNNING
THIS AD ...

BECAUSE | NEED WORK.
Caill:

RICK JONES
(606) 573-5955

BILLBOARD CLASSIFIED ADVERTISING SECTION

To order an ad...check the type of ad you want...
(] Regular classified (ads without borders): $2.20 per word, per
insertion. Minimum ad order, $44.00.

[ ] Display classified (all ads with borders): $72.00 per column per
inch, per insertion; 4 insertions $67.00 per; 12 insertions $62.00
per; 26 insertions $59.00 per; 52 insertions $48.00 per. Price
discounts are based on insertions in consecutive issues.

("] Count 8 words for our Box Number and address Add $6 for
handling. Only regular mail forwarded-tapes not acceptable.

Check the heading you want...

[ Help wanted [ ] Position Wanted [ JFor Sale [ ] Wanted 1o Buy
[ JUsed t quipment tor Sale [] Golden Oldies [ ] Comiedy Material
[ I Distubuting Services [ Video Hardware
[1Business Opportunity [ | Schools and Instruchion [ Video Software

Send your ad copy today with payment.to Bill-
board Classified, 1515 Broadway, N.Y., NY 10036

Payment must accompany order. Major credit

Call Toll Free 1-800-223-7524 Local (212) 764-7388

TALENT

OPPORTUNITY

Computer Software

PUBLICLY TRADED
MANUFACTURING CO.
Producing and duplicating music
and spoken word cassettes. 1984
sales 2 million, present backlog
500K—access to much more
sales—capital is limiting profit fac-
tor. Looking for investors/merg-

er/acquisition.

Box 7621
Billboard Magazine
1515 Broadway
New York, NY 10036

NEW AND USED RECORD,

TAPE AND VIDEO STORE FOR SALE
Profitable established store (8 years) located
across from major university in north Florida.
High traffic and great location. Includes new,
used & collectors records, video movie and
machine rental. Excellent opportunity.

Cail:
(904) 376-1688 for more intformation.

VIDEQ SOFTWARE

VIDEO MOVIES
Warehouse clearance on over
10,000 casseftes both VHS &
Beta. All cassettes with original
jackets in excellent condition.
Buy all or part.

(514) 342-6492

VIDEOQ

BRAND NEW RANK CINTEL

Needs experienced Colorist in Miami
Excellent opportunity to share our growth.

Broadcast Video, Inc.

20241 N.E. 15th Ct.
Miami, Fla. 33179
(305) 235-0423

WOULD YOU LIKE TO BE
PROMOTED IN THE U.K.?
If you're looking for a recording deal,

you need to reach the people that
matter.

Contact: Horizon, 27 Link Lane,
Wallington, Surrey, England.

MUSIC VIDEO
BEN-MOTION PICTURES

In a film production company specializing in
music videos We produce high quality low
budget videos. OQur work 1s presently shown
on MTV
Call:
GLADYS BENSIMON (212) 924-8072

ROCK BAND
with development deal with ma-
jor label seeking
1. Oviginal material
2. Guitar Player & Drummer
(male or female)

Only experienced mature musicians
need apph. Send tapes. picture and
resime fo:

Box 7619
Billboard Magazine
1515 Broadway

New York. NY 10036

THOUSANDS OF
VHS-BETA

CAB vCX AVC etc.

Videos—new and used—%$15.00 ta
$35.00—Dist. inquires invited.

(609) 823-9370

MANAGER WANTED!
Extraordinary singer/songwriter/composer of
Pop Rock, Jazz and Classical seeks extraordi-
nary manager to land record/pubhshing deal.

Must be successful. ambitows and well con-
nected. Senous rephes only.
Box #7624

Billboard Magazine
1515 Broadway
New York, NY 10036

POSITION AVAILABLE

RADIO TV JOBS —

10 000 radwo |obs a year tor men and women are histed
n the Amenican Radio Job Market weekly paper Up 10
300 openings every week! Disk Jockeys Nowspeople
and Program Dwectors Engineers Salespeople

Small medwm and major markets all formats Many
jobs requue lttie of no expenence' One week compit
er sl $6 00 Special Bonus six conseculive weeks
only $14 95—you save 521

AMERICAN RADIO JOB MARKET

1553 North Eastern
Las Vegas, Nevada 89101

WANTED TO BUY

WE ARE LOOKING TO purchase for CASH
rock and roll memorabilia especially gold re-

cords. Call Mr. Stone at (213) 854-3366.

GOLDEN OLDIES

DISCOUNT OLDIES
BY PHONE
MAIL ORDERS ALSO ACCEPTEL:
245-649-7565 - SAME DAY SERVICE
SPECIAL DISCOUNTS TO RADIO STATIONS
SEND $2 FOR CATALOG -
OVER 10.000 OLDIES

DISCOUNT OLDIES
BOX 77-8, NARBERTH, PA 19072

WANTED

Used or New Out of Print LP's
Promos and/or Collections.
Record Connection
8505 Sonta Monica Blvd.
Los Angeles CA 90069
{213} 930-3947

VIDEO MOVIES

Take advantage of the low
Canadian dollar — USED
MOVIES BETA & VHS.

CALL:

TRADE-A-FLICK, LTD.
Toronto, Canada

416 477 6818

MUST SELL

Over 6,000 VHS & Beta Video movies.
Mint condition. We also carry adult
movies. All or part and best prices.

(416) 537-8541
(416) 481-5254

SERVICES, SUPPLIES
& EQUIPMENT

FEXNXEREXXXEXNN

DISCO & STAGE
LIGHTING/AUDIO
Mirror Balls, Pin Spots, Rain Lights, Chasers, Por-
table DJ Gear, Club Lighting, etc.
WHOLESALE PRICING AVAILABLE!

166 Central Ave.
Farmingdale, N.Y. 11735
(516) 752-9824

«
«
¥ Farralane Enterprises, inc.
«
«

A A A A A A A Ak Ahhkhk

INVESTORS WANTED

»
»
*
»*
»
»
»
»
*

DISTRIBUTOR
WHOLESALE ONLY
We we 127 records, blunk audio.
blank video. video games. movies. ac-
cessontes, hardware, CD's0albinms,

tapes .

Stratford Dist., Inc.

86 Denton Ave.
Garden City Park NY 11040
(718) 343-6920, (516) 877-1430
(800) 645-6558, Telex 6852201

CUT OUTS & IMPORTS
LP’s, cassettes. 8 tracks and 45’s, Rock,
Country R & B and Gospel. Wnte or phone for
free catalog.

MARNEL DIST.
P.O. Box 953
Piscataway, NJ 08954

(201) 560-9213

Budget Cassettes
Rock e Pop e CountryeR & B
Classical ® Jazz ¢ Children
Call or write for catalog
Golden Circle Inc.

45 Jefferson St Stamford. CT 06902
1-800-992-8237

While Other People are raising their prices.
we are slashing ours. Major label LP's as
low as 50¢. Your choice of the most exten-
sive listings available.
For free catalog call: (609) 890-6000
or write
Scorpio Music Inc.
Post Office Box A
Trenton N.J 08691 0020

LP's, 8 TRACKS AND CASSETTES
AS LOW AS 22¢

Wate for nur tfree Jdant catalod Betaile s and

o strbutars only

RECORD-WIDE DISTRIBUTORS, INC.
1755 Chase Dr.
Fenton (St. Louis) MO 63026
{314) 343-7100

SAM ASH STORES

MAIL ORDER SERVICE
Deul with the professionals NY C v larg-

est nventory und best prices on musical

instrunients, sound und recording geur
1-800-645-3518

L N.Y. State 1-.800-632-2322

Graflinger Str 226  Postfach 1525
D-8360 D'dort/West-Germany
Phone (0991 22071 Telex 69780

We are gpeclalized In exporting all
german labels, independent and majos
companies (45,127 LP's and Compact)

Retall orders handeled preferred!
Waekly new release informations!

Call us or write for detailed stock-hsts
and shipping informations We want to
service all your european import needs

RECORDENZ EASY ACCESS
RECORD STORAGE ONLY $16.95
Best idea yet for growing collections! Proper
storage/totally expandable (10 to 1500 LPs).
SASEgor $16.95 (shipping C.0.D.) to:

RecordEnz
P.O. Box #08244,
Milwaukee, 53208

RECORDS COLLECTION
FOR SALE

Former disco disc-jockey has record collec-
tion for sale. Records date from 1972 thru
1984. Promos, 127, imports, Lp's and 45's.
Over 6,000 top quality records. Entire collec-
tion for $17,500. (NO SPLITS) FIRM.

Call
(718) 740-0293

ATTENTION
“JUST A RUNNIN’”
Walker Tkard's exciting new country
single. Send $2.00
Nebo Record Company
Box 194
New Hope AL 35760

Producers, retailers, write.

CASSETTE SHELL MOLDS
Ultrasonic and screw type. Meets Phillips
standards insertable for chromium dioxide
excellent cycle times Samples available. For
information write:

Box #7618
Billboard Magazine
1515 Broadway
New York, NY 10036

RECORD MFG. SERVICE
SUPPLIES & EQUIFME

RECORD PRESSING
CASSETTE DUPLICATION
SEND FOR OUR PRICE LIST

CALL TOLL FREE

1-800-468-9353
925 N. 3rd St.. Phila.. PA 19123

SERVICES

INVESTOR WANTED

For promotion, production, talent co-
ordinating company in Texas. Exciting
opportunity. | have spent 7 months on
research. Minimum investment
$100,000. Terms negotiable.

(713) 580-6608

RECEIVE LOTS
OF MAIL
we'll hist you with 100's of Publishers. Whole-
salers, importers, Firms Wanting Home Work-
ers, Mailers, etc Send $2.00 to.
Messier Industries
Drawer 49 1, Federal Building
Worcester, MA,. 01601-0491

DISTRIBUTING SERVICES

AMERICA'S LEADING DISTRIBUTOR OF
BLANK TAPE & ACCESSORIES

ju =" e Free Catalog Featuring:
) Maxeil = Discwasher « Memorex « TOK
Aecoton » Sony * Koss * Scotch © Fuji
Eveready « BASF « Allsop * Savoy
Audio Technica « Kodak © Ouracell
Amaray * and many more!

I

== + 24 Hour Freight
Paid Service

+ Free Mailing of
€xtra Protit Times

Oealers Only |
Send or Call Toll Free for Your
Free Copies: 800.523-2472

L L Rasesibal Bsoracionds. .
Dept. AR035 Lowts D, MWerminnine, PA HFIT4AZYS) 4410500

ROCK & SOUL
ELECTRONICS

470 Tth Ave, (bet. 35th & 36th Str.)
Mew York, N.Y. 10018
WE HAVE THE LOWEST
PRICES IN TOWN
5 e SRR e R R A L
12inch ... errebe s B289
also
LARGEST SELECTIOM OF
IMPORT 12 INCH RECORDS
SPECIAL PRICES ON TAPES:
e B R e R TR e L -
T.D.K, SABD .
Maxall 1S
TOK SOMY—Sony T-120 .
Panasonic, JVC, Kodak, Memaorax
T-120 ALL FOR OMLY $4.49 ea.

COMPACT DISCLIST

Updated monthly—Imports
included—Free issue
Disclist
P.O. Box 304
Novi, Mich 48050
(313) 348-2444

REAL ESTATE

GOVERNMENT HOMES from $1 (U repair).
Also delinquent tax property. Call 805-687-6000
Ext. GH-1304 for information.

BILLBOARD AUGUST 17, 1985
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EPT THE OSCARS
IDEO SALES.

Screenplay and

original stage play by PETER SHAFFER Produced by SAUL ZAENTZ Directed b MILOS FORMAN

Best Picture, Best Director, Best Actor. 8 Oscars in al. The Movie of the Year.
And Amadeus has already struck the right chord at theater box offices to the
tune of over $50 million.

THORN EMI/HBO VIDEQ is proud to announce that Amadeus, the Movie of
the Year, is now available on videocassette. The 18th century tale of Antonio Salieri
and Wolfgang Amadeus Mozart, two musical masiers ir Vienna vying to be the
Emperor's best. Salien, searching for excellence and immortal fame, is over-
whelmed by the brilliance and perfection of Mozari and his music. And so, jeal-
ously plots to destroy them both.

The cntics applauded—“Mozart comes rauccusly alive as a punk rebel,
grossing out the esleblishment, a grand sprawling entertainment.” (Time)

“Amadeus is about as close to perfection as movies
get” (USA Today)

The Man. The Music. The Murder. The Movie. Cn Video- THORN EMI
cassette. Order now lots of Amadeus videocassettes.

' AMPAS } For the distributor nearest you call:(800)648-7650.
ANOTHER THORN EMI/HBO kvieyTe

BLOCKBUSTER VIDEOCASSE TTE.

) "98E THORN EMI/HBO VIDEQ  © 1984 THE SAUL ZAENTZ COMPANY. All Rights Reserved

AMAMWN A adiohistorv co
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POSTERS, T-SHIRTS
& BUTTONS
PSST!
THE WORD IS OUT!
FOR THE BEST PRICE ON
POSTERS!!
(Rock—Celebrity & Novelty)
ond
Buttons—Keychains—Burmper stickers—Mirrors—
Tapestnes—Sunglosses—Bondanos—
Headbands—Jewelry and more
CALL TOLL FREE
1-(800) 544-0900 (outside MI)
or (313) 674-4691
AUTOMATIC VOLUME DISCOUNTS
* Free Cotalog
* Officially icensed Products
* Relable & Personal Service
e Point of Sale dispioys
48 hrs shipping or we pay freight
NATIONAL TRENDS, INC.
2260 Scoft Lake Rd.
Pontiac Mi 48054
Wanted—ind reps w/est. territories

HELP WANTED

Information-oriented station in the South
looking for afternoon news anchor. Im-
mediate opening for good-sounding self-
starter who still gets excited about news
stories. Salary unlimited. Send resume to:
Box #7625
Billboard Magazine
1515 Broadway
New York, NY 10036

AUDIO CASSETTE
SALESMAN WANTED
For company doing custom cassette duplicating. Please
send resume stating experi and salary issi
requirements. Compensation commensurate with
expericnce. Must be familiar with both educational and
musIC accounts.

American Tape Corp
1116 Edgewater Ave
Ridgefield, N.J. 07657
Equal opportunity Employer Male/Female

ROCK & FASHION ACCESSORIES

Once you try us, we know you'll be hooked So
we'te making otters you won't overlook! We have
$65 rock starter kits, a sample package of fashion
accessones tor 20% oft wholesale price. plus we'li
beat your cost on our top 10 posters' CATALOG-
WHOULESALE ONLY

NU MUSIC DISTRIBUTION

8948 Waitham Woods Dr.,

Baltimore, MD 21234
(301) 882-9899

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 frolo St.
Los Angeles, Calif. 30006
(213) 732-3781
DEALERS ONLY

Licensed Rock Merchandise
Wholesale Only
Buttons posters tapestnes headbands. bandanas,
postcards. decals ename! pins, stickers caps and
more' We will match any price you currently receive on
identical merchandise
RJF PRODUCTS, INC.
35946 Ford Road. Westiand. MI 48185
1313-729-1033
We are the competition!

aasasus buttons, buttons. BUTTONS! essnnn
Ordera $500r $100 Button Masier sampler pa 'osee allthe
newest of our 60.000 designs' We re the world s 1argest
aist of ncensed and novelty pins witn over 100 new
designs weekly! We take full returns and even take retumns
of other bultoncompanies stutf yougot stuck with' it you re
paying more than 40C per bullon you re getting ripped ot
Kids 1hat cant Swing 8 98 for anipLan attord a buck for a
button' Ask for our 24 ta‘alog NOWN
«+ Butten Master, P 0 Box 129 8nageport PA 19405
1-1800) 523+1197-(astlonsl) 1 you dont have a phone
1-(215} 277-1966-(PA} directory ishing nr business
card—dont waste your ime

[(TTATTNNSTREERRRERNEE ]

(212/764-7388
in N.¥. State)

MISCELLANEQUS

RECORD WORLD

One of the northeast leading retail
record chains now has several
management openings for ambi-
tious, bright and self-motivated
individuals. You will enjoy an ex-
cellent working environment,
comprehensive benefits and ex-
cellent salary. For immediate con-
sideration, stop by the Marriott
Hotel, Hempstead Tpke., next to
the Nassau Veterans Memorial
Coliseum, Uniondale, N.Y. Tues-
day, August 13th, bet. 9:30 am.
& 5:30 p.m. If you are unable to
stop by August 13th, please for-
ward resume to:

RECORD WORLD

P.O. Box 366
Roslyn, N.Y. 11576
Attn: Personnel

RADIO JOB MART
SERVICES

RECORDING STUDIO

PUBLIC AUCTION
SALE

CURRENT AND CLASSIC AIRCHECKS! 4

Current Issue # 64 foatures KOST/M.G. Kelly, WNBC/Soupy Sales, KIIS/Bruce Vidal. KMGG/Laune Allen, Portland CHRs
Z100 & KMJK, WJMK Rock & Roll Reunion, KMEL/London & Engelman. Boslon A/Cs WROR & WVBF. plus Tampa's 298/
Michael Foxx. 90-minute cassette, $5.50. Special Issue # S-60 features BUFFALO! CHRs WNYS, WBEN-FM & WYSL, AOR
WPHD, Urban WBLK. and A/Cs WGR, WGR-FM. WBUF, WKBW & WBEN-AM. Cassette, $5.50. Special Issue #S-61 fea-
tures SAN JOSE/SAN FRANCISCO. SAN JOSE CHRs KWSS & KHTT, AORs KOME & KSJO. A/Cs KLOK, KARA & KEZR,
plus SF CHRs KFRC (Game Zone), KYUU, KMEL & KITS. 90-minute cassette, $5.50. CLASSIC ISSUE # C-57 features KIMN/
Chuck Beull-1967, KHJ/Sam Riddle-1968, WLS/John Landecker-1975, WABC/Bob Lewis-Chuck Leonard-1967, 10Q/Andy
Barber-1978, KHJ/Machinegun Kelly-1975, KHJ/Real Don Steele-1973, plus St. Louis's WIL & KXOK-1965. Cassette,
$10.50. VIDEQ # 3 1s now available, featuring KMEL/London & Engelman. KHTZ/Charlie Tuna, KRXY/Chuck Buell, WMGG/
John Lanigan, KTFM/C.K. Cooper, plus 6 more! 2 full hours on VHS or BETA, $39.95.
CALIFORNIA AIRCHECK—Dept. BB—Box 4408—SAN DIEGO, CA 82104—(619) 460-6104

AT 220 BROADWAY
HUNTINGTON
STATION
LONG ISLAND, NEW YORX

WELL MAINTAINED, TOP OF THE

BALOWIN

ATTENTION

A DRUNKARD’S PRAYER
Artist - Billy Wagner

A special album dedicated to the
Mothers and Students Against
Drunk Drivers campaign. Predict-
ed to become the number one al-
bum and single. The 45 r.p.m. has
two songs—A Drunkard’s Prayer
and A Mother's Prayer. To obtain
album individuals—send—$§10
check or money order to: B.R.W.
Records—Rt. 2, Box 517, Lake
Butler, Fla. 32054 or phone (904)
752-4989. Included with album or
cassette—8 X 10 picture of artist,
booklet of safety, efficiency money
saving ideas for home and auto.
Special-low prices to one stops and
distributors in quantities album or
cassette has 10 unusual songs.

PUBLISHING
ROYALTY BOOKKEEPER/
ACCOUNTANT

Rapidly expanding music and book pub-
lishing company located near Rye Rail-
road station is looking for a royalty pro-
fessional with minimum of 3 yrs experi-
ence to prepare and reconcile royalty
statements. We offer a competitive com-
pensation and benefits package for the
right individual. Interested candidates
should send resume and salary require-
ments to:

CONTROLLER
CHERRY LANE MUSIC CO.
P.O. Box 430
Port Chester, N.Y. 10573

BLIND WRITER/POET
Appreciate any help of any kind—used VCR
or small copy machine, music records &
tapes—good music of the 1930's and
1940's.

Richard Jastrow
(213) 938-5347
5909 West 6th St.

Los Angeles CA 90036

LINE EQUIPMENT OR COMPLETE
| COMEDY MATERIAL | MASTERING & RECORDING
COMEDY MATERIAL STUDIO

(EQUIPPED FOR CASSETTE

ATTENTION INNOVATIVE D.J.s TAPES & RECORD DISCS)

PLUG OQOUR COMEDY COMMERCIALS
INTO YOUR SHOWS AND ZAP YOUR AU- AND MOBILE
DIENCES. CRACK-UP SPOTS SOUND nmnnlm mp_

LIKE THE REAL THING. SEND NOW FOR

FREE DEMO TAPE AND ORDER FORM.

ALLEGRO ENTERTAINMENT
4386 CAMPUS AVE.
SAN DIEGO, CAL., 92103

sT“nIo Eu“lp: TAPE RECORDERS BY: AM-
PEX, NAKAMICHI, STELLAVOX, TELEFUNKEN,
TEAC, KENWOOD, MICROPHONES; OVER 400 NEU-
MANN MIKES INCL: U47 tube, KM87 & KM89, & MANY

P.S. Also searching for music publisher

EQUIPMENT
FOR SALE

SCANDIA
CASSETTE WRAPPER

completely reconditioned - like new -
wraps 90 cassettes per minute - price

$25,000. U.S.
(416) 255-9584

COUNCILORS NEEDED. MILLIONS seeking
credit. Equal Opportunity Foundation Box
10323, B. Marina Del Rey, CA. 90295.

SCHOOLS &
INSTRUCTIONS

NEUMANN MASTERING
SYSTEM

Including tape machine Sx68 Head VG66 Ampli-
fier Rack, Level Sets HF Limiters, Elliptical Equal-
1zer and Vaniable pitch and depth Make Offer

Call: JIM

(513) 681-8402

Music business careers!
Learn the music business from the mside—

prepire yonrself tor the marketing, manage
ment or technical career yon want Top pro
tennmg i studho concert video production,
Artist representation management, retail
wholesale, promotion marketing, pubhshung,
el nore. Employ ment assistance ancd

finaneialand avalable.
Free brochure/career guide:
call toll-free 800-554-3346, or write
THE MUSIC BUSINESS INSTITUTE
Dept, B.3376 Peachtree RN B
Atlanta, GA 30326

RECORD PRESSING
SERVICES

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering.
(213) 666-3003. 1831 Hyperion, Dept. D, Holly-
wood, CA 90027.

USED EQUIPMENT
FOR SALE
MCI 400 Series 24 in/24 out recording console

and MCI JH-10 24-track recorder. Good working
condition. $19,000.00 for package. (615) 577-
5597.

PROFESSIONAL SERVICES

Make $300 to $600 weekly. Work at
home !!! Stuff envelopes!!! No ex-
perience necessary. You need to
know English. Possible with our
proven envelope program. Enclose
addressed envelope.
World Worker
TX 45008
Athens 13510, Greece

DISCOUNT TRAVEL

Stay at the best for 50% less. Get the best hotel/
motel plan in the country for 50% discount. De-
signed to aid frequent travelers. Attention enter-
tainers/musicians/agents/managers. Yearly
membership only $29,95. Call today—save
money and time.

(615) 824.7364 (615) 824-7664
Ask for Tom or Ted

guun(l Gmat.’
W(nl't Bn'ak.

I'lexible Soundshects go where hard
records can’t. In magazines, in the
mail. Great for promo samplers!
AUDIO CASSETTE DUPLICATION
Send for our frec ““Cassctte Talk™
newsletter with details and prices.
TOLL FREE 1-800-EVA-TONE
EVA-TONE INCORPORATED
P.O.Box 7020/Clearwater, FL 33518

OTHERS BY: RCA, EV, SHORE, CAPPS, CROWN PZM,
BEYER, MIKE STANDS BY: NEUMANN, ATLAS, KEITH
MONK; MIKE ACCESSORIES SUCH AS: HOLDERS,
CABLES, WIND SCREENS, SPEAKER MONITORS BY:
UREI, ALTEC, EV; AMPS TUBES & COMPONENTS BY:
FAIRCHILD, UREI, MACINTOSH RCA; HEADPHONES
BY: KOSS, BEYER; YAMAHA MIXERS, SCOTCH 206 &
207 BLANK TAPE; NOISE REDUCTION EQUIP. BY:
DBX, DOLBY A & B, TELECOM, ADVENT, & MANY
OTHER ITEMS TOO NUMEROUS TO MENTION

MASTERING Eu“lP: NEUMANN, LATHE,
WESTREX HEADS, PULTEC, STEREO PANNER, UREI
EQUALIZER, GOTHAM DELAY UNITS, SCAMP,
DeESERS, EMT LIMITERS, UREI NOTCH-PEAK FIL-
TERS, EMT REVERBS, WESTREX AMPS

BLANK AUDIO & VIDEO CASSETTES
21ST ANNIVERSARY
LOWEST PRICES IN TOWN
e Audio Cassettes ® Video Casseltes
* Masterning Tapes » 8 Tracks
Don t Delay—Call Today! For More Information

Andol Audio Products, Inc. TAPE DUPLICATING SYSTEMS
4212 14th Ave., Brooklyn, NY 11219
Cati Toll Free—{800) 221-6578 N.Y. Res. Bv AMPEx & mm

{718) 435-7322

m““l Eu“lp: SONY PCM1, DIGITAL ENCOD-

ERS, SONY RECORDERS & BTX EDITORS

MOBILE Eu“lp: TELEFUNKEN & NAKAMICHI
TAPE RECORDERS, YAMAHA PM 700 & PM 100 MIX-
ING BOARDS, KLEIN & HAMMEL MONITOR SPEAK-
ERS, STELLAVOX BILE SPECIAL EFFECTS RECORD-
ER, ALL OF THE PRECEDING ARE EQUIPPED w/AN-
VIL CASES

Mlsc- Eu“lp: QUADROPHONIC BY: SONY, CVS

& NEUMANN; VCRs BY: SYLVANIA & SANYO; SONY
PVM MONITOR & VCR

CASSETTE TAPE
SECURITY DEVICES
DESIGNED FOR RETAIL OUTLETS
EASY TO USE INEXPENSIVE
REUSEABLE & DISPOSABLE

5 SELECTIVE MODELS | CALL OR WRITE FOR

FOR SAMPLES AND PRICES FREE BR RE

CONTACT By BALDWIN INDUSTRIAL
C & D SPECIAL PRODUCTS LIQUIDATORS INC.
309 SE QUOYA DRIVE P.0. BOX 920 WANTAGH L.I., N.Y. 11783
HOPKINSVILLE KY 42240 AUCTIONEERS TELEPHONE:
- (516) 826-4700

$92/0953088 AUCTIONEERS AS AGENTS

City State Zip
. i

Q\“//_ National Society to Prevent Blindness
//"§ Box 2020, Madison Square Station, New York, N.Y, 10159

= F

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OOO
SON
O\

Lel®
Call our Hotline at (800) 223-7524,

and tell Jeft you want to see some
Action!

findness.

m-z-}._.‘.-..; i sl
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