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Nashville Execs Declare
Country Music Fit & Able

BY GERRY wOOD

NASHVILLE A growth period
without the deceptive qualities of
the “Urban Cowboy” craze, a back-
to-basics movement in discovering
and promoting country acts, and im-
proved international exploitation
are hoped-for developments for
stimulating the country music in-
dustry in the coming year.

With the national spotlight and in-
dustry focus on Nashville during
Country Music Week, Saturday-Fri-
day (11-17), a survey of those who
direct and control Nashville’s coun-
try thrust indicates the mood is on
the upswing.

“We've got new, exciting acts
we're breaking as an industry,”
says Rick Blackburn, senior vice
president and general manager,
CBS Records, Nashville. “When
you’ve got new blood, it'll reactivate
the consumer—and that’s occurring
now.”” Blackburn expects the

NARM Bringing
Indie Distribs To
Wholesale Meet

BY EARL PAIGE

LOS ANGELES Independent label
growth, audiocassette packaging,
dwindling LP share, and sell-
through of home video will be
among the major topics Oct. 28-Nov.
1 at the National Assn. of Record-
ing Merchandisers (NARM) Whole-
salers Conference.

For the first time, NARM is com-
bining what has been a joint rack-
jobber and one-stop conference with
a previously separate conference

(Continued on page 106)

growth of country music compact
disks to spread dramatically within
the next year. “CD hardware will be
a major purchase by our consumers
this Christmas. In 1987, we'll enjoy
a brisk pickup in CD software
sales.”

After chasing some false gods
spawned by the faddish “Urban
Cowboy” craze, Nashville label ex-
ecutives have honed their business
practices, staffs, and rosters. “We
have a better handle on who we are
as an industry,” says Blackburn,
who also serves as president of the
Country Music Assn. “I'm proud of
the work the CMA has done in tak-
ing it to the street. We're all com-
municating better—not pie in the
sky, but understanding our busi-
nesses better and forgetting the

(Continued on page 106)

everyone else does.

Idiosyncratic, unorthodox and perfectly geared toward a
mainstream audience? Impossible? Not if the name of the band
is Fetchin Bones. Currently touring with REM, this fresh, raw,
vibrant band has their first major label release, BAD PUMPKIN,
out now on Capitol. Fetch ‘em now, and be prepared when

WCI Refutes Racism Charges
WEA: S. Africa Pullout In Works

BY NELSON GEORGE

NEW YORK Warner Communi-
cations Inc. (WCI), in response to
an attack by the Rev. Jesse Jack-
son, has revealed plans for divesti-
ture of its record operations in
South Africa.

According to black WEA staff-
ers, the divestiture plans were un-
derway prior to Jackson’s attack,
which came in a letter to WCI
chairman and CEO Steve Ross.

The civil rights leader is seeking
‘‘a bench-mark agreement’”’ with
WCI on a host of issues that he
hopes to confront the entire record
industry with. Among these are di-
vestiture of investments in South
Africa; higher salaries for black
employees; alleged disparities in

ADVERTISEMENTS

“PARTNERS" is the new album that's 100% WILLIE and 100%
Great. Produced by Chips Moman in the tradition of “Always On
My Mind”, “PARTNERS"” includes fresh new versions of
“Something In The Way She Moves” (Beatles), “When | Dream”
(Crystal Gayle), "Heart Of Gold” (Neil Young), and "“My Own

promotional budgets for pop and
black product; and recruitment of
acts from smaller labels.
Jackson’s Sept. 25 letter was
sent to many in the entertainment

business. His attack coincides with
a multimillion-dollar lawsuit filed
against Elektra by Solar Records
(see story below). Solar chairman

(Continued on page 107)

Action Stems From Elektra Deal

Solar Suit Slams WEA

BY CHRIS MORRIS

LOS ANGELES Solar Records and
its founder and chairman, Dick Grif-
fey, are seeking damages in excess
of $386 million in a suit filed against
Warner Communications Inc., the
Warner/Elektra/Asylum labels,
and publisher Warner Bros. Music

Y

Peculiar Way" (Willie's classic). On Columbia Records,
Cassettes, and Compact Discs. FC 39894,

International.

The 19-count action, filed Sept. 23
in the Central District of California
of the U.S. District Court, charges
the companies with deprivation of
civil rights, fraud, copyright in-
fringement, and breach of good
faith, among other abuses.

The suit alleges that WCI at-
tempted “to gain control and domin-
ion over Solar and Griffey ... for
the purpose of expropriating Solar
and Griffey’s business for itself.”

(Continued on page 107)

BMA Aims For
Radio Input

MIAMI BEACH The election of a
powerful radio personality as presi-
dent and a surprisingly diverse board
of directors were highlights of the
Black Music Assn. (BMA) conference
here Oct. 1-5.

The choice of Lee Michaels, pro-
gram director of WGCI Chicago, as
president marked the first time a
prominent radio figure has headed
the 8year-old BMA, an organization
dominated previously by record exec-
utives.

Also, the publishers of the two big-
gest black radio trade papers, Jack
Gibson of Jack The Rapper and Sid-

(Continued on page 107)
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THE INFESTATION
CONTINUES...

FEATURING THE SINGLE,

/74/145‘6

(7-89354)

ALSO AVAILABLE ON 12"
(PR 962)

GET READY TO BE OVERRUN.

Produced by Beau Hill, A Berle Compony Production
Personal Management: Marshall Berle

ON ATLANTIC RECORDS,- CASSETTES AND COMPACT DISCS ===
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House Reacts To Black Radio Lobby

BY BILL HOLLAND

WASHINGTON After hearing re-
curring complaints from the na-
tion’s black broadcasters, Rep. Car-
diss Collins, D-Ill., has introduced
legislation (H.R. 5373) that would
deny tax deductions to advertisers
who diseriminate against black-
owned or black-formatted radio sta-
tions.

The measure, co-sponsored by
Rep. Mickey Leland, D-Texas, chair-
man of the Black Congressional
Caucus, would also strip tax breaks
from advertisers who discriminate
against black-owned television and
print media.

Collins said H.R. 5373 would also
permit a party to bring a civil suit
on behalf of itself and others.

Black broadcasters, through the
National Assn. of Black Owned
Broadcasters (NABOB), aired their

concerns at a FCC hearing in Febru-
ary, where they told of specific in-
stances when their stations had
been passed over by national adver-
tisers in favor of nonblack stations
with lower ratings. The FCC has
said it does not have sufficient in-
formation to determine if discrimi-
nation exists, but if such informa-
tion were found by another body, it
would support sanctions.

Trade associations for the adver-
tising industry countered at the Oct.
2 hearing on the issue that black
stations are not discriminated
against but often are simply not the
best means of reaching black buy-
ers in a free market.

For example, said Gloria Lanza-
Bajo, vice president of the American
Assn. of Advertising Agencies, re-
search might show that black buy-
ers are reached better through TV
than a local radio station. “That has

nothing to do with discrimination,”
she said.

However, James J. Hutchinson,
executive vice president of Inter Ur-
ban Broadcasting Inc., which owns
WYLD-AM/FM New Orleans, said
that despite the station’s top rat-
ings, “We are not the No. 1 billing
station.” He contended that the rea-
son the stations are excluded from
national advertising buys is that
buys are “specifically identified as
‘no black,” ‘no urban,’ ‘no ethnic.””

Added Diane Johnson, advertis-
ing manager of top-rated WHUR-
FM here, “The no-ethnic dictate is
there. It’s very racist and very
real.”

With only a few days remaining
before Congress is expected to ad-
journ, H.R. 5373 will not see any ac-
tion until it is reintroduced in Janu-

ary.

Retailer Protest Is A Likely Cause Of Changes

CBS Records U.K. Revises Trading Terms

BY PETER JONES

LONDON The new trading terms
introduced by CBS Records here
on July 1, which generated a storm
of protest from the retail industry,
have been changed, though the
company is not disclosing details.

The fact that there has been a
change of policy was revealed by
CBS managing director Paul Rus-
sell at the company’s annual sales
conference held here recently.

After CBS set the new terms in
motion in July, it was followed by
other majors, including EMI and
PolyGram. The 5% return allow-
ance for LPs and cassettes was
eliminated as well as the 2.5% cash
settlement discount—described in
July by CBS as ‘‘archaic’’—in fa-
vor of 30-day net payment terms.
Dealer prices for CBS’ three main
pop album categories were re-
duced by about 8%.

It was the elimination of the
2.5% discount that fired the retail
trade anger. This discount now ap-
pears to have been restored, at
least to some extent.

Paul Russell approached the
subject at the sales conference by
saying that excitement generated
by the televising of the British Re-
cord Industry Awards in 1984 and
1985 had died away. He concluded
that 1986 had a “boring show.”

At the time of Christmas of
1985, dealers had complained of
the number of compilation albums
and the lack of big new talent.

Russell told conference attend-
ees, ‘‘Major retailers, also some of
the smaller ones, had adopted a re-
strictive stocking policy, particu-
larly with singles. More was being
stocked of fewer titles, with the
accent on singles from safe super-
star acts.” So CBS tried to change
the situation by introducing new
trading terms.

Russell said, ‘The changes didn’t
win us popularity. It lost us a few
sales too. But we have now con-
cluded arrangements with all seg-
ments of the retail side, big and
small, which will ensure a practical
commitment to breaking new CBS
artists and a wide stocking policy

with particular emphasis on all art-
ists’ singles.”

At the height of the dispute,
Record Merchandisers, a leading
rackjobber, refused to stock CBS
product, and some retail chains
took a similar approach as the oth-
er majors moved in with new trad-
ing terms (Billboard, Aug. 30).

Garry Nesbitt, head of the Our
Price/Music Market chain, says he
is pleased that CBS has ‘“recog-
nized the problems brought upon
us by altering its rules and regula-
tions.”

When the new terms were an-
nounced in midsummer, Nesbitt
said the policy would ‘“‘encourage
an even more conservative ap-
proach to stocking new product.
Dealers won’t want to know unless
a record is in the charts. We’re not
acting as a&r people. It's a ques-
tion of economics.”

However there are no signs that
PolyGram and EMI are planning
to revise their terms so quickly.
Both companies are saying the
new terms were introduced so re-

(Continued on page 106)

BY GLENN A. BAKER

SYDNEY In what has been de-
scribed as a reversal of the “‘brain
drain” that has afflicted Austra-
lian music for decades, rapidly in-
creasing numbers of international-
ly famous producers and session
musicians are migrating Down
Under with their families, their

talents, and, in
some cases,

A SPECIAL

BILLBOARD

their recording
studios.

Since the late
'70s, Australia
has become a
new celebrity playground. David
Bowie has a house in Perth, the
city where his son goes to school,
and George Harrison is building
one on Queensland’s Hamilton Is-
land. Mick Fleetwood purchased a
parcel of land in a lush area of
New South Wales.

Status Quo bassist Alan Lancas-
ter lives in Sydney and commutes
to London for occasional record-
r ing and concert commitments. El-
ton John appears to enjoy socializ-
ing in the city, and members of
Dire Straits have purchased plush
Sydney penthouses and mansions.

But a more significant influx is
highlighted by four behind-the-

ANALYSIS

H(e)aven Down Under
Musical Exiles Eye Australia

scenes figures now operating
here. They are Joe Wissert, who
has produced No. 1 hits for Boz
Scaggs, the Turtles, and Gordon
Lightfoot, among others; Louis
Shelton, an outstanding session
guitarist and Seals & Crofts’ long-
time producer; Ricky Fataar, for-
merly a member of the Beach
Boys and the Rutles; and David
Courtney, mentor of Leo Sayer
and a producer and writer for
Three Dog Night, Roger Daltrey,
and Dollar.

In search of an improved life-
style, each is contributing signifi-
cantly to Australian music’s cease-
less battle for recognition and ac-
ceptance in the top half of the
world.

The key appears to be the global
success of Men At Work from
1982-83. At the time, band member
Greg Ham said, “Americans have
a thing about Australia being a
last frontier. I think the Ameri-
cans would like to think there is a
last frontier around because they
haven't got one of their own any-
more.”’

Says Shelton: ““I wasn'’t real cra-
zy about dealing with smog, earth-
quakes, the threat of nuclear war,
and an increase in violent crime

(Continued on page 107)
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55 Dealers Participate

WaxWorks Show Draws 1,500

BY ED MORRIS

OWENSBORO, Ky. Business was
s0 good at the sixth annual Wax-
Works/Videoworks trade show
here Oct. 6-8 that even with twice
last year’s floor space and an accel-
erated check-out system, video buy-
ers were standing in line for up to
an hour at the cash register. Wax-
Works executives estimate that
there were 1,500 or more buyers at
the show—compared with 900 to
1,000 last year.

Sales totals from the show were
not available at presstime, but the
1985 edition brought in more than
$600,000 during the 12 hours the
“video supermarket” was open.

About 55 video manufacturers
and accessories dealers exhibited at
the show—up from 43 last year. At
the WaxWorks exhibit, the big push
was on stocking CDs in video rental
and retail stores.

In its Hear The Light promotion,
WaxWorks offered retailers two
CD prepacks: 150 for $1,785, com-
prising 80 pop/rock, 30 country, 15
soundtracks, 15 classical, and 10
easy listening and jazz; and 300 for
$3,570, including 150 pop/rock, 75
country, 25 soundtracks, 30 classi-
cal, and 20 easy listening.

As part of its lure, for $250 plus

shipping WaxWorks offered Hamil-
ton fixtures to hold the CDs at $250
and Gopher Products divider cards
for 36 cents each. Album buyer Har-
old Guilfoil says there was wide-
spread interest in the packages.
Shoppers were offered the option
of checking their purchases out
themselves, leaving them in the ex-
hibit area until the second day of
the sale, or having them shipped di-
rectly to their stores the day after

Big push on
stocking CDs

the show ended.

The manufacturers trotted out
several celebrities to attract shop-
pers. Karl Lorimar booths featured
actor/gymnast Mitch Gaylord, pro-
moting the movie ““American An-
them,” and Playboy model Rebekka
Armstrong, star of the latest Play-
boy Centerfold series’ cassette.

Wrestlers Debbie Combs and
Man Mountain Link stalked the Vid-
eo Game and Independent Media
Marketing displays, respectively.
Magician Tom Mullica appeared for
Transworld, and make-up artist Da-
vid Powell did demonstrations of his
art for United Home Entertain-

ment.

One of the more popular attrac-
tions was actress Sybil Danning,
who signed autographs at the IVE
enclave. Purchasers of IVE product
were automaticaly registered for a
drawing, the grand prize of which
was dinner with Danning.

All product was color-coded to
show prices—which ranged from
$7.90-$61.85.

To make shopping and waiting
more tolerable, Karl Lorimar ran a
free bar from 11 a.m.-5 p.m. the first
day of the show. The bar served to
focus attention on the company’s
“Mr. Boston’s Official Video Bar-
tender’s Guide.” Another Karl Lori-
mar ploy was giving away $100 each
hour of the show, selecting winners
from those who registered at the
company’s display.

On the evening before the show
opened, CBS/Fox sponsored a wel-
coming reception, Transworld pro-
vided a magician to entertain the
registrants, and IVE/USA/Monte-
rey/Thriller provided a cruise on
the Ohio River.

MCA Records’ Nanci Griffith and
Capitol’s Sawyer Brown gave a con-
cert the evening of Oct. 7, which
was followed by a ‘“casino night”
underwritten by Embassy Home
Entertainment.

RCA Red Seal Doubles Digital Remastering

Emmerson Moves To Expand Artist Roster

BY IS HOROWITZ

NEW YORK RCA Red Seal has
doubled the scope of its digital re-
mastering program, even as the
newly reorganized division steps up
negotiations to make additions to its
artist roster.

Michael Emmerson, recently ap-
pointed president of the classical op-
eration, says he is moving rapidly to
revitalize the label, which he feels
has been neglected and allowed to
decline in recent years.

Beginning in January, Red Seal
will release 12 compact disks a
month derived from the expanded
remastering program, says Emmer-
son. Those already in preparation
will bring the label’s catalog in this
category to 40 by the end of the
year. This is in addition to new re-
leases in the configuration.

A special feature of the vault en-
hancement program will revolve
around the 1987 centenary of the
birth of Artur Rubinstein. Ten Ru-
binstein CDs will be issued in the
first quarter of the year, all remas-
tered by Max Wilcox, alone who
produced many of the pianist’s re-
cordings.

In some cases, says Emmerson,
the digital remastering effort will
dig back well into the acoustic re-
cording era, involving a variety of
vocal and instrumental artists.

On the new signings front, the la-
bel has inked a deal with the young
Irish pianist, Barry Douglas, first-
prize winner at this year’s Tchaikov-
sky Competition in Moscow. His
first recording for RCA, the Tchai-
kovsky Piano Concerto No. 1, was
taped at the end of August and is
being rush-processed for release in
November. The deal with Douglas

is for three years, says Emmerson,
and calls for three albums a year.
His next recording will be of Mus-
sorgsky’s ‘“Pictures At An Exhibi-
tion.”

Other signings are due shortly,
says the new Red Seal chief. He
says that young new artists are be-
ing eyed in addition to already es-
tablished artists who may be ready
for a label change.

Of those exclusive artists remain-
ing on the label, Emmerson points
to flutist James Galway, guitarist
Julian Bream, and clarinetist Rich-
ard Stoltzman as talent that will
benefit from a “reinforced commit-
ment.”

One exclusive Red Seal artist who
will be leaving is pianist Emanuel

Ax, but the decision was the artist’s
and was made prior to his arrival,
says the label chief. Several recent
Ax recordings remain to be re-
leased, and he will record two new
albums before his contract termi-
nates—as pianist in a lieder recital
and in chamber music with the
Cleveland Quartet.

In general, says Emmerson, new
product will be recorded with the
world market in mind. “We have to
activate and sell a product line that
can be sold in many markets.”

The French label Erato will con-
tinue as a major product contribu-
tor, and Emmerson says the possi-
bility of co-productions is being dis-
cussed. RCA distributes Erato

(Continued on page 106)

NEW YORK CBS/Records
Group -profits increased 54%, with
an 8% hike in revenues, during the
third quarter ending Sept. 30.
According to parent CBS Inc.,
the group’s U.S. division, fueled
by a strong showing by its artist
roster, was the principal factor in
the rise in profits. Profit gains for
CBS Records International and
Columbia House, the unit’s club
operation, were also cited. .
CBS/Records Group profits for
the third quarter reached an ésti-
mated $19.2 million, up from $12.5
million during the corresponding
1985 quarter. Third-quarter reve-

54 %. Increase In»&Thgrd Quuc;:er

GBS Records Profits Rise

nues mcreased to $339‘m1]]10n
‘from $313.6 million.

. For the nine-month period, prof—
its hit an estimated $100.6 million,
up from $56.3 million during the
corresponding period in 1985. Rev-
enues reached $1.02 billion, up
from $887.9 million during the cor-
responding period of 1985.

CBS Inc. profits in the third
quarter declined 2% from the cor-
responding period of 1985. Al-
though operating profits rose 20%
in the quarter, income from con-
tinuing operations declined be-
cause of a number of unusual
charges, the company reports.

New Addition. Guenter Hensler, left, president of PolyGram Classics, meets
with ECM Records founder Manfred Eicher, center, and director Lee Townsend
to discuss plans for their new distribution pact. The agreement, covering the
U.S. and Canada, includes upcoming releases as well as ECM's entire back
catalog, which features recordings by Pat Metheny, Keith Jarrett, and John
Abercrombie.

Executive T'urntable

RECORD COMPANIES. Merlin Bobb is appointed director of a&r for the black
music division of Atlantic Records in New York. He was music consultant
and air personality for WBLS New York.

Island Records in New York promotes Bobby Ghossen to director of a&r,
black music division and names Jean-Pierre Weiller director of jazz, Is-
land/Antilles Records. Ghossen was director of dance music promotion.
Weiller was president of Europa Records.

CBS Records International in New York makes the following appoint-
ments: Mason Munoz, director of marketing and sales, Columbia label;

BOBB MUNOZ RIPLEY HENDRICKS
Steve Ripley, director of special assignments, Epic/Portrait/ Associated la-
bels; Frank O. Hendricks, director of marketing and sales, classical and
jazz product; and Alan J. Street, director of marketing and sales, special
products. Munoz was previously vice president and general manager for
Bronze Records. Ripley was upped from product manager. Hendricks was
director of marketing and administration for the label. Street was market-
ing manager for CBS Records U.K.

RCA Records names Mike Sirls manager of national country promotion,
Nashville. He joins from Chart Attack Promotions.

Robert Wieger is promoted to manager of West Coast artist development

GIANOPULOS

STREET FRIED RELLA
and publicity at Arista Records in Los Angeles. He was West Coast publi-
cist. Also, Deborah Radel becomes publicity coordinator for the label in
New York.

Marlene Cohen is named manager of creative services for Profile Rec-
ords in New York. She was art director for SPIN magazine.

Don Kaye and Don Girovasi join the promotion department of Combat
Records, a division of Relativity Records in Jamaica, New York.

DISTRIBUTION/RETAILING. WEA’s Los Angeles branch appoints Steve Kim
field merchandiser. He has been with the company since 1980.

The Music Shop in Nashville names the following general managers: Da-
vid DeBusk for the Music Shop; Jacqueline Rather for the distribution di-
vision; and Dick Coleman for the Nashville 800 division.

HOME VIDEO. James N. Gianopulos is appointed vice president of business
and legal affairs for the video division of the Paramount Television Group
in Los Angeles. He was senior vice president for that area at RCA/Colum-
bia Pictures International.

Vestron Video in Stamford, Conn., promotes Michael Wiese to vice presi-
dent of nontheatrical programming and C.J. Kettler to vice president of
film acquisition. Wiese was vice president of original programming. Kettler
was vice president of children’s video library.

(Continued on page 101)
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A-WONDERFUL'!
A-WONDERFUL !

A“WEIRD AL”
“POLKA PARTY I

Break out the pretzels! “Weird Al” Yankovic-
Is hosting a polka party!

It's "Weird Al"’s biggest bash yet. And his
first two bashes were gold-plus!

To kick it off there’s a video of the new
single, “Living With A Hernia! ssoewo
Why there’s even a Christmas song
for Christmas polka parties.

“Weird Al” thinks of everything!

REC

"WEIRD AL’ YANKOVIC'S "POLKA PARTY!"
FUN FOR ALL AND ALL FOR FUN! i
ON ROCK ‘N’ ROLL RECORDS, CASSETTES AND COMPACT DISCS. Scottigrothers

ROGKNROLL.

Produced by Rick Derringer. Distribused by CBS Records. © 1986 CBS Inc.
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Profile Runs Away From The Pack
Rap Success Lets Indie Branch Out

BY FRED GOODMAN

NEW YORK In an era when most
independent labels worry about the
hegemony of the majors, the multi-
platinum success of Run-D.M.C. is
helping Profile Records plot a wide
course that runs the gamut from
pop to street music.

“We feel we can have pop hits

when we have the right records,”
says Cory Robbins, president of
Profile. “But we still try to be a
street label in the sense of aware-
ness and reacting to trends before
the major labels. It bothers me
when we hear about a record after a
major gets it; it would have both-
ered me when we were real small,
and it still does even though our fi-

Jazz, Classical, Folk Repertoire

Vanguard Sold To Welk Unit

BY IRV LICHTMAN

NEW YORK The Welk Record
Group, having officially purchased
the 36-year-old Vanguard label Oct.
3, says it intends to convert much of
the label’s library into compact
disks starting early in 1987. The la-
bel has produced only a sporadic
flow of laser-read disks so far.
Acquisition of the label, which
has a wide-ranging repertoire of
classical, folk, jazz, and contempo-
rary music among its 2,000 masters,
ends ownership by Seymour and
Maynard Solomon, who established
the company in 1950. The brothers,

who also sold their music publishing
interests to the Welk Record Group,
will no longer be involved in the op-
erations of the company, which has
been based in New York (see Keep-
ing Score, page 85). The purchase
price was not announced, but it is
understood that the buyout figure
was between $2.5 million and $5 mil-
lion.

Larry Welk, president of the San-
ta Monica, Calif.-based Welk Record
Group—which also owns the Ran-
wood label and distributes Pat Wil-
liams’ new Soundwings Records
and the Hindsight label—said that

(Continued on page 107)

Poll: Ownership Of GD Players
Rises To 6.4%, From 1.8% In ‘85

NEW YORK Ownership of compact
disk players among families with ste-
reo equipment rose to 6.4% this year,
compared to 1.8% in 1985, according
to a study commissioned by the mar-
ket research department of News-
week magazine.

In follow-up interviews with 552
households across the country, the
survey found that new owners of CD
players continued their interest in
both LPs and cassettes, buying a me-
dian of five units in each category per
year. The median number of CDs
owned by each household is 14.
Awareness of CD among those sur-
veyed rose to 80% from 64% between
1985 and 1986.

CD buyers prefer rock music (40%),
with country and classical each ac-
counting for 15%, pop 14%, and jazz
12%. New titles account for 69% of
purchases, and 35% were for replace-
ment of other configurations, the sur-

vey found.

Player owners report satisfaction
with the machines but are critical of
how the software is marketed. CD
display in record stores was criticized
by 32% of owners, 23% expressed dis-
satisfaction with availability, and 16%
were unhappy with title selection.

Those buying componéent CD play-
ers prefer regular units over porta-
bles by 63% to 11%. About 19%
bought units built into a stereo sys-
tem, and the remainder had car units.

Of those who were aware of CD,
only 9% said they intended to install a
car player in the next 12 months.
Nearly threequarters in this group
said they were not considering car
CDs at all, according to the News-
week survey.

The median price of CD players
bought as separate components was
$267. When bought as part of a ste-
reo system, the typical cost was $348.
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nancial well-being doesn’t depend
on it anymore.”

Profile’s financial well-being
seems assured: Run-D.M.C.’s ‘“Rais-
ing Hell” album has been certified
double platinum in the U.S. only
five months after its release and is
charting strongly in several foreign
markets. Robbins and his partner,
label vice president Steve Plotnicki,
say the album may ultimately sell 4
million units. “We've only done two
singles at this point,” says Robbins.

With new offices at 740 Broad-
way in Manhattan, the label has
plenty of room to spread out. Yet
Profile sees no reason to rush into
expansion. The independent has a
roster of about 35 artists and a full-
time staff of 14.

“Our billing for the year has to-
taled around $14 million,” says Rob-
bins. “That’s not a normal ratio for
staff to revenues, and we could easi-

(Continued on page 106)

Major Attraction. Arista Records president Clive Davns right, and Qwest
Records’ Quincy Jones help Whitney Houston celebrate her recent sold-out
shows in Los Angeles. An exclusive party, held at a private Bel-Air estate, also
included Barry Manilow, Luther Vandross, Burt Bacharach and Carole Bayer
Sager, and Warner Bros. Records’ Mo Ostin, among others.

by Paul Grein

BOSTON’S ““Third Stage” debuts
at No. 15 on this week’s Top Pop
Albums chart, even though more
than eight years have elapsed
since the group’s last release,
“Don’t Look Back.” That album
debuted at No. 10 in September
1978 and shot to No. 1 two weeks
later.

“Third Stage” is only the fourth
album so far this year to debut in
the top 20. Van Halen’s “5150” de-
buted at No. 13; Prince & the Rev-
olution’s ‘“Parade” and Patti La-
Belle’s “Winner In You’’ both
bowed at No. 14.

Boston’s album is being boosted
by the first single, ‘“Amanda,”’
which leaps 12 notches to No. 15 on
this week’s Hot 100. Both of Bos-
ton’s first two albums generated
top five hits—*“More Than A Feel-
ing”” and “Don’t Look Back,” re-
spectively.

“Third Stage” is Boston’s first
album for MCA Records. If it hits
No. 1, it will be the second MCA de-
but album so far this year to top
the chart, following ‘“Winner In
You.” We might add that both Bos-
ton and LaBelle used to be on Epic.

“Third Stage” isn’t the only la-
bel debut by a long-dormant act to
crack this week’s album chart. Al-
ice Cooper enters at No. 133 with
his MCA debut, “Constrictor’’;
James Brown bows at No. 168
with his Scotti Bros. debut, “Gravi-

ty.”

FAST HOT 100 FACTS: Female
solo artists account for the top
three positions on the Hot 100 for
the first time in more than seven
years. Janet Jackson’s “When I
Think Of You” holds at No. 1 for
the second week, Tina Turner’s
“Typical Male” jumps three spots

CHAR

to No. 2, and Cyndi Lauper’s
“True Colors” leaps six spots to
No. 3. The last time female soloists
nailed down the top three positions
was in July 1979, when they in fact
controlled the top four. Anita
Ward’s “Ring My Bell” was No. 1,

Boston bows at
No. 15 with LP
after 8-year hiatus

Donna Summer’s “Bad Girls” and
“Hot Stuff” were No. 2 and No. 3,
respectively, and Rickie Lee
Jones’ “Chuck E’s In Love” was
No. 4.

Don Johnson’s “Heartbeat”
jumps two notches to No. 5, one
year to the week after Jan Ham-
mer’s “Miami Vice Theme”—the
theme from the show that made
Johnson a star—cracked the top
five. Tony Sundholm of Sudbury,
Ontario, notes that both records
also hit the top 10 the same week—
one year apart.

Lisa Lisa & Cult Jam With Full
Force’s “All Cried Out” jumps two
notches to No. 9, more than 16
months after their “I Wonder If I
Take You Home” hit No. 1 on Bill-
board’s Hot Dance/Disco 12-Inch
Singles Sales chart. ““All Cried
Out” is the third single from the
group’s eponymous album, follow-
ing “I Wonder” and “Can You Feel
The Beat.”

Five '60s classics are listed on
this week’s Hot 100: The Beatles’
“Twist And Shout” and Ben E.
King’s “Stand By Me,” plus re-
makes of the Rolling Stones’
“Jumpin’ Jack Flash,” the Mamas
& Papas’ “Cahforma Dreamin’,”

and Del Shannon’s ‘“‘Runaway.”
But listed ahead of all of them is
the Ronettes’ “Be My Baby,” a
piece of which is featured in Eddie
Money'’s ‘“Take Me Home To-
night,” which jumps to No. 19 this
week.

FAST ALBUM FACTS: Huey
Lewis & the News’ “Fore!” jumps
to No. 1 in its fifth week on the Top
Pop Albums chart. That’s consider-
ably faster than Lewis’ last album,
“Sports,” which took 39 weeks to
reach No. 1. Lewis & the News are
only the fifth act so far in the '80s
to land back-to-back No. 1 albums.
They follow the Rolling Stones,
Prince & the Revolution, Madon-
na, and Lionel Richie. It's worth
noting that three of the five have
come up in the last two months.
Iron Maiden’s ‘“Somewhere In
Time” leaps 56 notches to No. 25 in
its second week. It’s likely to land
in the top 10 alongside Bon Jovi's
“Slippery When Wet,”’ which
jumps to No. 2. Both break-
throughs signify a robust market
for heavy metal and hard rock
acts. Iron Maiden’s highest-chart-
ing album to date is 1983’s “Piece
Of Mind,” which peaked at No. 14.

WE GET LETTERS: Mike Perini
of Ypsilanti, Mich., notes that the
Beatles! “Twist And Shout” has
become the group’s all-time lon-
gest-running chart single. The hit
rode the chart for 11 weeks in 1964
and has now been listed for 11 ad-
ditional weeks. The old record for a
Beatles single was 19 weeks for
“Hey Jude'’; the old record for
Beatles’ “material”’ was 21 weeks
for “Stars On 45.” Notes Perini:
“When Jaap Eggermont sacrile-
giously put a load of Beatles clas-
sics into a medley shredder five
years ago, he came up with a sin-
gle that—in the slow-charting
’80s—managed to stay on the chart
longer than any Beatles single
ever had. But now the unfair ad-
vantage he had [of the slower turn-
over on the charts in the '80s] has
worked in the Beatles’ favor and
put them back out front where
they belong.”

www.americanradiohistorv.com
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THIS
WOMAN'S
PLACE
SN
RONT
OF THE
LONDON
PHILHARMONIC
ORCHESTRA.

PIA ZADORA.
‘| AMWHAT | A

“The itics say that Pia’s Zadorable. . . before the

curtain drops, Zadora gets a standing ovation.”
—PEOPLE MAGAZINE

“Pia Zadora has suddenly blossomed into a
serious singer of pop classics. SHE HAS IT ALL!™

—TIME MAGAZINE
FL40533 )

PIA ZADORA. ““1 AM WHAT | AM” FIFTEEN
TIMELESS PERFORMANCES THAT PUT
PIA ZADORA IN HER RIGHTFUL PLACE.

ON (BS ASSOCIATED RECORDS, CASSETTES
AND COMPACT DISCS.

Produ(ed by Tino Barzie.
“(BS" is a trademark of (BS Inc. © 1986 (BS Inc.
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BY ELLIOT GOLDMAN
Six-by-12, 6-by-6, 4-by-8, 6-by-10, 4-
by-10 ... ah, 4-by-12!

To anyone outside the music busi-
ness, those figures sound like one of
the magic formulas for the new Ru-

bik's toy. But for those of us in the

record industry, those should be im-
portant and fateful numbers, since
they represent the future of our in-
dustry as it relates to a topic that
should long since have been ad-
dressed:

How is the configuration that rep-
resents 60%-70% of our album sales
to the consuming public—the prere-
corded cassette—displayed and sold
to that public?

For this issue to be addressed in
terms of “existing fixtures,” vary-
ing esoteric and inconclusive
“tests,” retailers’ concepts of ‘“‘store
space,” or financial controllers’ per-
unit cost analyses, is to miss the for-
est for the trees.

For an industry that spends mil-
lions trying to get “end caps,” “‘win-
dow displays,” and any sort of fa-
vorable position for the LP version
of its product, ignoring how its cas-
sette product is displayed is illogical
and contradictory.

The basic strength and stability
of the prerecorded music business is
the fact that music is such an impor-
tant part of the lifestyle of our pri-
mary buyers.

However, it has been clear from
the first research done on consumer
buying patterns that these primary
record buyers—as well as the more
casual buyers who purchase popu-
lar releases by major artists or are
attracted by the phenomenal suc-
cess of a breakthrough artist—are
also very strong impulse buyers.

It is that impulse purchasing that
is the difference between a stag-
nant and a successful business.

Under those circumstances, how
our product is presented to the con-
sumer at the retail level is all-impor-
tant, and the specific packaging of
that product is the most important

A Visibility Problem

SIZING UP THE CASSETTE MARKET

element of all.

Anyone who has watched con-
sumers in retail stores browse
through the colorful wall or step-
down displays of 12- by 12-inch LP
covers before going to request his
selections at the cassette desk
knows that when that 12- by 12-inch
display is allotted less space be-
cause that configuration is not sell-
ing, we record manufacturers will
be in trouble.

To believe that those same con-
sumers are going to browse for mu-

excuse for an offense, and I can’t
believe that any record executive,
much less an artist, considers it an
adequate replacement for the 12- by
12-inch LP jacket cover, either as a

merchandising tool or as a visual,

representation of the creative talent
it contains.

The reasonable and obvious con-
clusion is that the cassette package
must be an attractive merchandis-
ing element that both informs the
consumer and entices him to buy
the product. If not, we run the very

‘Product packaging—
our first and possibly
only line of offense
at point-of-sale.’

Elliot Goldman is chairman and chief
executive officer, RCA/Ariola.

sic with their heads cocked to one
side trying to read the side of a Nor-
elco box does not fill me with antici-
pation or confidence.

In addition, while radio remains
the key element in gaining initial ex-
posure for our product, and video
enables us to gain some exposure
for the visual attractiveness of both
the product and the artists, the
growing tendency of the major out-
lets for recorded music is toward
sleeker and neater ambiance in their
stores. It is becoming more and
more difficult to display such mer-
chandising material as mobiles,
posters, stand-ups, counter cards,
ete.

In such an environment, product
packaging becomes our first and
possibly only line of offense at the
point-of-sale level.

The Norelco box by itself is a poor

serious risk of confronting a very
significant decline in impulse buy-
ing.

The 4- by 12-inch cassette pack-
age is the necessary and logical de-
velopment that answers these is-
sues.

I suppose an interesting debate
could be held as to why the 4- by 12-
inch size is better than 4-by-8 or 4-
by-10 or 6-by-6, but that appears to
me to be a debate without much pur-
pose. The fact is that the more visi-
bility we can give our product, con-
sistent with the size the consumer is
used to seeing and consistent with
the already adopted 6- by 12-inch
shape for compact disk, the easier
and better will be the product pre-
sentation at the retail level.

Frankly, the 4- by 12-inch cassette
package will tie in nicely with the
CD package and will stimulate the

ommentary

display of the CD and cassette side
by side at retail, with the added
merchandising value such display
will yield.

I appreciate that a move to 4- by
12-inch cassette packaging will
cause some short-term dislocation
for retailers physically unprepared
to handle the new packaging. For
that reason, I believe we need to
maintain a dual inventory of 4- by
12-inch and normal Norelco box for-
mats for a transitional period.

But retailers’ existing fixtures
cannot dictate how record compa-
nies present their product to the
market, and a transitional period of
mutual cooperation is what we
should all aim for.

To those financial types out there
to whom this development looms as
a dire threat, I must acknowledge
that where the new 4- by 12-inch
package replaces a Norelco-box-
only sale, the additional costs in-
volved are meaningful. (Where the
4- by 12-inch package replaces a 12-
by 12-inch LP sale, the economic
cost difference is negligible.)

However, our research shows
that these additional costs can be re-
couped with only a 5%-7% increase
in volume or by preventing (an
equal likelihood) a 5%-7% decline in
volume.

In my judgment, those are man-
ageable numbers, and if by some
chance they become too difficult to
bear, we will adjust to them as we
would to any other cost factor.

It is my firm belief that this new
packaging for cassette will have
benefits that not only wipe out the
increase in cost but yield a distinct
economic benefit over the long
term.

In summary, what all the facts
and figures call for is the same in-
dustrywide commitment to a 4- by
12-inch cassette package that was
achieved with the 6- by 12-inch CD
package. Our artists and their mu-
sic deserve this attention, and the
growth of our business demands
this new step forward—now.

LETTING PEOPLE DEGIDE

It's incredible that Martin Ehman
wants to set himself and his video
store chain up as paragons of art
and taste (Commentary, Sept. 27).
Video dealers have no business—
and I predict will have no success—
asking film directors and distribu-
tors to excise portions of R-rated
movies so they can be viewed by
children.

In most intelligent films with sto-
ry lines and emotions that demand
a certain amount of maturity, ex-
pletives and nudity are included be-
cause those things are a part of
real life. Far more harmful to
youngsters are vulgar and coarse
films like ‘““Porky’s’” and ‘‘Friday
The 13th,”” which treat sexual
themes in a gratuitously cheap and
violent fashion.

Children can walk into theaters
and video rental stores anywhere
and bring these movies home with-
out question, whereas more sophis-
ticated entertainment that might

Letters to

give them a window on adult reali-
ty (or even healthy fantasy) is hid-
den by people like Mr. Ehman.
When Mr. Ehman proposes that
he knows what is best for all fam-
ilies, he stands in line with the reli-
gious right and pressure groups
that try to tell us what we cannot
read or view. When will they real-
ize that ultimately people must
make their own decisions for them-

selves?
That’s what the U.S. is all about.
Bill Paige
Chicago

EDITING FOR TASTE AND PROFIT

I join Martin Ehman in urging stu-
dios to edit their movies for home
video (Commentary, Sept. 27).

As a parent of an 11-year-old and
an 8-year-old, it was a pleasure to
share with them the movie ‘“Animal
House.” It was edited for TV. The
crazy story was still there, but the
parts and language they don’t real-
ly have to be exposed to at their

the Editor

age were deleted.

They thoroughly enjoyed the
movie, one of the funniest of all
time, without bare breasts and be-
hinds and four-letter expletives
blemishing a family get-together.

Don’t get me wrong. I'm not a
saint. If I am watching a movie
without my kids present, nothing
offends me.

There are a lot of good movies
out there that I would love to share
with my family, but I won’t spend a
nickel on them until I know they
are fit for my home and children.

Studios should be aware that
there is another profitable market
out there waiting for them, but
that they are sometimes only one
word or one 30-second sequence
away from reaping the gold.

Bob Walker
WQUE
Metairie, La.

PLAYING FAVORITES
The more I read about the demise

of the LP in favor of the cassette
and the compact disk, the angrier I
get. I have about 400 LPs and
about two tapes. Get the picture?

I like LPs just fine, and I own
lots of 12-inch singles. Can I play
them on a CD player?

I still don’t believe that Motown
is no longer producing LPs for Ste-
vie Wonder’s ‘““In Square Circle”
and others in its midline series. I'm
pissed that the LP buyer is being
slighted in favor of the cassette
and CD buyer.

Michael Khan
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Portiand Arbitrends Reissued
KUPL DJ Discovered Diary Household

NEW YORK Results for the sec-
ond phase of the June/July/Au-
gust Arbitrends for the Portland,
Ore., market have been retabulat-
ed and reissued due to the discov-
ery of an Arbitron diary-keeping
household by a KUPL Portland air
personality

While Arbitron is calling the sit-
uation “‘no big deal,” a market pro-
grammer who requested anonym-
ity termed it “diary tampering.”
At presstime, KUPL general man-
ager Ed Hardy had not returned
calls.

According to Arbitron spokes-
man Tom Mocarsky, the situation
was brought to Arbitron’s atten-
tion when a Portland newspaper
reporter mentioned that a KUPL
DJd had come across a diary-keep-
ing household. “We¢ talked to

[KUPL] and the [DJ], and they
helped us locate this family. It was
one household with four diaries in
it.”

Mocarsky says that because of

‘“The anonymity
was compromised’

KUPL’s cooperation, Arbitron will
not take any disciplinary action
against the country station. “Why
would we punish them for helping
us preserve the integrity of the
survey? That integrity is what’s
important.” He would not com-
ment on whether other Portland
statione were putting pressure on
Arbitron tc penalize KUPL in fu-
ture Arbitrends of the summer

book.

According to Mocarsky, the dia-
ries were thrown out of the survey
“because the anonymity of the dia-
ry household was compromised.”

He notes, “The diaries in ques-
tion did not appear to be loaded. It
was relatively light listening, and
théy hadn’t heavied up on any one
station.” Mocarsky says Arbitron
was simply playing it safe by reis-
suing the results of that Arbitrend.

Mocarsky would not reveal
which KUPL personality came
across the diary keepers, or how
that meeting happened, but he
notes that discovering the where-
abouts of diaries can sometimes be
accidental. “If a diary keeper calls
a station or a personality, that’s
not the station’s fault.”

(Continued on next page)

Broadcast License Decisions For Females, Minorities Argued

House Subcommittee Challenges FCGC

BY BILL HOLLAND

WASHINGTON At a hearing on
Oct. 2, angry members of the House
Telecommunications Subcommittee
lambasted officials from the Feder-
al Communications Commission for
turning their backs on a long-stand-
ing FCC policy of awarding prefer-
ences to females and minorities in
hearings for radio and television
broadcast licenses.

FCC Chairman Mark Fowler and
the commissioners drew the ire of
the subcommittee because of a brief
filed before the U.S. Court of Ap-

peals in which the commission con-
cluded that the policy exceeded FCC
constitutional authority. However,
Rep. Cardiss Collins, D-IIl., who
chaired the three-hour hearing, said
the FCC’s brief went further.

“It is clear to me and to many of
my colleagues that this is an at-
tempt on the part of the current
commission to abolish the credit.”
She added, “There is nothing that I
have seen or heard to date which
would justify such a policy switch.”

Rep. Esteban E. Torres, D-Cal.,
who was asked to join the subcom-
mittee hearing to make a statement,

..newsline...

PANACHE BROADCASTING of Pennsylvania agrees to acquire WWDB-FM
Philadelphia, WTUX/WTLC Indianapolis, and WBLX Hamilton/Cin-
cinnati from subsidiaries of NEWSystems Group Inc. and NEWSys-
tems of Pennsylvania for $28.5 million. Panache is owned by various
investors and Charles Schwartz, the company’s president and chief ex-
ecutive officer. Schwartz is an employee/investor in the NEWSystems
Group, which is controlled by media entrepreneur Ragan Henry. Be-
cause of this connection, no major management or personnel changes
are expected following the transaction, which is one of the reasons
Henry accepted Schwartz’s offer. When the deal is completed, Henry
says, he will devote three months to the National Black Media Coali-
tion and then become owner and president of Communications Man-
agement Corp.

GARY GROSS is appointed general manager of United Broadcasting’s ur-
ban outlet WDJY Washington, D.C. Prior to this appointment, Gross
was vice president of broadcast standards and practices for United,
which owns nine radio stations.

JHAN HIBER will join Malrite Communications Jan. 1 in the newly created
vice president/research post. At that time, he will close down his re-
search and marketing consultancy as well as his Hiber Hotline news-
letter.

TOM CASSETTY leaves his general manager post at Gaylord Broadcast-
ing’s WSM-AM-FM Nashville to become a partner in the newly formed
Southern Broadeasting Corp., which is awaiting FCC approval on the
purchase of WABD-AM-FM Fort Campbell, Ky. Bob Meyer is leaving
sister outlet WKY Oklahoma City to serve as WSM’s new GM. And
Gaylord group programmer Gregg Lindhal will assume the GM duties
at WKY.

called the FCC’s legal brief ‘‘the
Dred Scott decision of communica-
tions law,” referring to the 1857 Su-
preme Court ruling that the Consti-
tution does not protect blacks.

Rep. Al Swift, D-Wash., a fre-
quent critic of the Fowler commis-
sion, called the brief “reprehensi-
ble’’ and told the FCC panel, “I
didn’t think anything you would do
could surprise me. But I'm aston-
ished.”

Both Reps. Collins and Mickey
Leland, D-Texas, who is also chair-
man of the Congressional Black
Caucus, announced that they were
introducing a bill that would codify
the commission’s preference policy
on minority ownership.

Fowler said that the commission
is only seeking to have the case re-
manded to the FCC so the commis-
sion could establish a “factual rec-
ord” that would show that the policy
promotes program diversity. Diver-
sity is the desired effect of the policy,
but Fowler said the policy is “‘sus-

(Continued on next page)
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Programmers reveal why they have jumped on
certain new releases.

TOP 40

“My tip of the week,” says KITS San Francisco program director
Richard Sands, “is the Housemartins’ “Happy Hour” (Elektra). A for-
mer top 10 record in the U.K., the single hit No. 1 on KITS’ request list
after just one week of play, Sands says. “It sounds a lot like Freddy &
the Dreamers or someone from the mid-'60s.” The Bangles’ “Walk
Like An Egyptian” (Columbia) “is a real hit here,” Sands says, com-
menting. that the group departs from its '60s girl-group stance for a
very “unusual”’ sound. The Pretenders’ “Don’t Get Me Wrong” (Sire/
Warner Bros.) is “growing on us,” he says, and Howard Jones’ “You
Know ¥ Love You” (Elektra) is a probable add for the hit outlet.

h’ i
ALBUM ROCK
Kurt Kelly, assistant PD/MD at KLLOS Los Angeles, says the Stabiliz-
ers, with “One Simple Thing” (Columbia), are a band to watch. Early
response on the midtempo track is similar to the initial buzz the Out-
field and INXS garnered at KLOS last fall, says Kelly. “I'm not saying
[the Stabilizers] are going to be the Outfield of 1986, but they are cer-
tainly off to a good start,” Kelly reports. “Eddie Money’s [Columbia]

album has been a real surprise for us,” says Kelly, noting that the al-
bum is breaking much faster than expected. “We can’t seem to add a
wrong track,” says Kelly, who is now preparing to add Nos. 4 and 5,
“One Love” and “I Want To Go Back.” The Genesis album track “To-
night, Tonight” (Atlantic) is like “‘another ‘In The Air Tonight,” ” says

| Kelly. “I won’t be surprised to hear it on a beer commercial in the fu-

ture.” Meanwhile, Peter Gabriel’s “That Voice Again” (Geffen) is per-
forming well, as are the latest albums from Huey Lewis & the News,
Tina Turner, and Boston.

COUNTRY

“In the big sea of independent product, Adam Baker’s ‘Weren’t You
Listening’ [Avista] is right at the top,” says KOLO Reno PD Tony
Thomas. “The guy has a great voice; it's a really strong ballad and a
surprisingly great production for an indie. I hope programmers will
not overlook this.”” Back in major label waters, Thomas calls attention
to Ray Charles’ “Dixie Moon” (Columbia). “It’s a positive, very coun-
try song with an unmistakable sound that has a proven success rec-
ord,” says Thomas. The Osmond Brothers’ “Looking For Suzanne”
(EMI America) “could work really well for those who would put aside
any prejudices they might have about the Osmond family,” says the
PD. “It’s got a good, contemporary sound, with strong lead vocals
from Merrill.” Another Thomas track of choice is Steve Earle’s “Some
Day” (MCA), a country/rock record with strong adult appeal, Thomas
says. Serving the same demo is Dan Seals’ “You Still Move Me” (EMI

America), “a love triangle story lots of people will relate to.”” And final-
ly, John Conlee’s “Carpenter” (Columbia) is “a song I’ve loved since I
heard [writer] Guy Clark sing it, and ['ve been wondering who would

cover it ever since.”

KIM FREEMAN

Washington Roundup

FCC COMMISSIONER James
Quello is not a man to mince
words. In an Oct. 6 speech before
the Pennsylvania Assn. of Broad-
casters, he said that in recent
years the FCC, although it has lift-
ed many broadcaster burdens
through deregulation, has made a
few “blunders.” Quello said that
“I even contributed to some of
them.” Right at the top was the
FCC repeal of its antitrafficking
rules and the ‘“‘trustee concept’”’
used in the transfer of licenses.
Quello explained that he’s opposed
to “professional raiders and finan-
cial opportunists with little or no
broadcast or communications
background or commitment.” He
added that “I don’t think I was ap-
pointed . .. to accommodate a
bunch of fast-buck artists trading
broadcast properties like commod-

ities.”

FCC CHAIRMAN Mark Fowler
met some resistance on Capitol
Hill last week (see story, above).
He proposed at a congressional
hearing that the FCC be given lim-
ited auction authority to sell off
certain nonbroadcast frequencies
and turn over the proceeds for
loans to qualified minority broad-
casters. He said the commission
could earmark $250 million for
that purpose. However, later in
the week, at a hearing that took
the commission to task for revers-
ing its stand on minority prefer-
ences, a witness groused that $250
million “wasn’t enough to buy one
TV station in Los Angeles.”

THE NAB IS URGING THE FCC
to renew the Advisory Committee

on Radio Broadcasting for at least
two more years. The committee
played a valuable role in providing
cost-free information on several
domestic and international radio
allocation issues and wants to con-
tinue that program and its agenda
“for government/industry AM im-
provement.”

THE FAIRNESS DOCTRINE—

‘and whether or not it is constitu-

tional—had FCC lawyers and
judges scratching their heads ear-
lier this month in a U.S. Court of
Appeals panel meeting here. No
conclusion was reached, but inqui-
ries from the bench indicated
judges were looking closely at a
September ruling in the same
court that the doctrine is only FCC
policy and not a statutory require-

(Continued on next page)
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WASHINGTON ROUNDUP |

(Continued from preceding page) l

ment. However, the court wants to '
know if the FCC plans to uphold it
in a current TV case.

YOU WANT SYNDICATED? You
got syndicated. The NAB has just
published its 1986 directory of syn-
dicated programming, which lists
production libraries, jingles, and
formats—automated, live, and
live-assist. It also includes music
and special programming. Listed
are producer company names, ad- |
dresses, and phone numbers. NAB |
members can get it for $10, non- |
members for $20. Call NAB ser-
vices at 800-368-5644.

HOLD ON ... there is another
NAB directory! This one is the
1986 Radio Financial Report. It
contains summaries of statisties
from the latest survey of station
revenues and expenses. More than
100 tables are presented so that
stations can compare their perfor-
mances to those of others. This one
is $95 for members, $195 for non-
members, unless your station par-
ticipated in the survey. Then, it is
free. See phone number above.

WQBA-AM, THE 50,000 watter ‘n
Miami, has been found eiigibie to
receive $714,833 in compensatory
damages to mitigate the effects of
Cuban interference in its service
area. The FCC approved :he ~iaim.
Congress authorized such »ay-
ments ‘n 1983, WQBA had o
change its cransmitter locaiion
and operate with a modified -adia-
tion pattern. BILL HOLLAND

HOUSE CHALLENGES FCC

Continued from preceding page)

pect” until a factual record is zath-
ered.

The suocommittee grilled 2ach of
the commuissioners: nnly one .jdames
Queilo, saia ne halieved in using ~he
preferences. Commissioners Pairi-
cia Diaz Dennis, Mimi Weyworth
Dawson, and Dennis M. Patrick, ai.
Reagan appointees, said they cither
do not believe in preferences or
have questions about the constitu-
tionality.

The case in question, Steele vs.
FCC, concerns a challenge to the
awarding of an FM permit to a
woman.

ARBITRENDS REISSUED

(Continued from preceding page)

Diskettes with the recalculated
second-phase results were air-ex-
pressed to Portland clients on
Sept. 30, and the new information
was loaded into Arbitron’s main
system on Oct. 1 for retrieval by
other interested clients. The situa-
tion will not delay the release of
Portland’s summer book, Mo-
carsky says. KIM FREEMAN

GRASS ROUTE
COVERS THE INDIE
LABEL SCENE
... see page 85

The Sound of the Town
That Set Music

The soulful sound that first came out of

Detroit in the sixties seems to own a per- Its
manent place on the charts.

Now, every week, for three solid hours, your Ea rs
listeners can cruise to the infectious rhythms

of MOTOR CITY BEAT, a new guaranteed rat-
ings-grabber from US.

MOTOR CITY BEAT will include a focus on

a different star or topic each week, with
track after track of Detroit’s best. Between

Al

the tunesthe artists will tell their stories in brief
capsule form. Each show will also highlight
ayearinthe history of the Motor City’s music.

we'll play every one of your favorites: Diana
Ross, Wilson Pickett, Michael Jackson, Stevie
Wonder, Mitch Rider and The Detroit Wheels
and scores of other superstars.

So don't spin your wheels. Call today and
rev up your ratings with the hottest new
show around!

J UVU VU

BE

@

Jf y

MOTOR CITY BEAT is available on a swap/exchange basis to stations in the top 170

UNITED at (212) 575-6100.

STATIONS

PROGRAMMING NETWORK

New York Washington, D.C.

Arbitron-rated metro markets.

For station clearance information call United Stations Programming Network Affiliate
Relations in Washington D.C. at (703) 276-2900.

For national sales information call United Stations Programming Network in New York

Chicago Detroit Dallas

Los Angeles London
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The Most Popular VIO EER New Weekly Specials OLIVIANEWTON.JOHN
Adult Hits —VH-1’s Hit List — i

—More variety, New Countdown
great oldies Show every
and no weekend.
hard rock. —New Visions—
New Age/lazz
every Saturday.

LN

New Studio & Set ’ . AIR SUPPLY New VJ’s
—More versatile ‘ ¢ R —Nationwide
facilities and talent hunt

more stages for three more
for more personalities
specials. with proven
adult appeal.

KENNY ROGERS

You crave more record
VH-1 has put their

www americanradiohistorvy com


www.americanradiohistory.com

More Celebrity New Programs JULIO IGLESIAS

Interviews —Love Songs Hour
—Monthly interview every night at

specials with today’s 10pm EST Monday—Friday.

hottest stars. —Celebrity Hosts at

9pm EST Monday—Friday.

ASHFORD
AND SIMPSON

[
More Concerts _ WILLIE NELSON Hourly RONAELLIOT
—Farm Aid I, eI TR Entertainment - .
Everly Brothers, Updates
Peter, Paul Rona Elliot
and Mary. of the
Today Show

reports on the
Entertainment
Watch every hour.

i <
‘_ ;-
"

& T

& -

o

& - %
B

buying adults?
ingeronit!

Independent nationwide research from the Street Pulse Group, Opinion
Research Corp. and A.C. Nielsen all dramatically indicates that VH-1 sells

records and tapes to adults, 25-54. Why? VH-1 is their music oncable tv.
VH-1 is where they see it and listen to it before they go out and buy it! ' - -

In response to further consumer research we’ve taken these steps to keep VIDEO HITS ONE
VH-1 in its unique and one-of-a-kind position to help you market music I T ReEien)  CHitses Atlanta
1286 MTV Networks to those elusive (and music-loving) 25-54 year olds. (212)944-4041  (818)506.8316  (312)565-2300  (404) 320-6808
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MICHAEL ST.JOHN didn't take
long to resurface after leaving
the PD post at WYHY ‘‘Y-107"
Nashville about a month ago. St.
John had brought spectacular rat-
ings to the hit outlet. Now, he
crops up as PD at WWKX ‘“‘Kicks
104" Nashville, Capitol Broad-
casting’s new property, where he
has his work cut out for him. In
the spring Arbitrons, Kicks 104
had a 3.3 12-plus overall share
compared with Y-107's 9.7 share.
St. John’s move also marks a re-
turn for him: He had served as
Kicks 104’s operations manager
when it was launched in 1978.

ALSO RESURFACING recently
was Jon Holiday. He was the PD
at WPOW (formerly WCJX) Mi-
ami and is now programming
across town at WQAM. That’s an
interesting move from contempo-
rary hits to country. At the Sun-
shine Wireless AM outlet, Holi-
day replaces former PD Gene
Bridges and will also handle the
midday air shift,

Brand new to Florida is Mark
Thomas, the new PD at Price
Communications’ WIRK-AM-FM
West Palm Beach. He was opera-
tions manager at WCRZ/WKMF
Flint, Mich. Filling in for Thomas
in Flint are WCRZ assistant PD
Shelly James and WKMF assis-
tant PD Timothy Murphy, who
will both assume acting PD titles
for the time being.

GARY BERKOWITZ will soon
be putting all of his energies into
Cap Cities/ABC news/talker
WIJR Detroit. He will be leaving
the operation of sister hit outlet
WHYT to a yet-unnamed PD. “It
was a difficult decision to make,”
says Berkowitz. ‘I love WHYT
and its format, and I'm very
proud that we’ve set it up so it can
run all by itself.” With regard to
leaving the operations manager
post at WHYT to concentrate on
the same responsibility for WJR,
Berkowitz says, “It will be nice to
have just one job, and the WJR
post will put me in a better posi-
tion to get closer to a GM spot.”

In the meantime, Berkowitz
will be helping WHYT’s newly
named GM, John Cravens (Bill-
board, Oct. 11), find a suitable PD
for the top 40.

cONGRATULATIONS to WGCI
Chicago PD Lee Michaels on his
election to the 1987 presidency of
the Black Music Assn. (see story,
page 1). That appointment should
give the BMA a great boost in
getting more participation from
the radio community.

Amy Schneider is the new pro-
motion director at WHTZ ““Z-100”
New York. She arrives from MTV

IOX, 2
IO ...

Networks, where she was manag-
er of client services.

THE USUALLY PEACEFUL
city of Spokane, Wash., has a
brand new battle on its hands,
thanks to the arrival of KVXO-
FM “Power 104,” another entry
in the album rock/top 40 hybrid
field. At the programming helm is
Steve Thomas, formerly with
KEZY Anaheim, Calif., and KHJ
Los Angeles. Thomas brings for-
mer KKPL Spokane staffer

St. John is back at
WWKX Nashville

Vicky McCarthy on board as MD
and former KLUC-FM Las Ve-
gas, Nev., MD Brian Christian in
as assistant PD.

Naming Power 104 the
“rock’n’roll mothership,” Thomas
makes no secret of his planned at-
tack against leading hit outlet
KZZU and album rocker KEZE.

STEVE MILLER is upped to PD
at WTPI Indianapolis, where he’ll
continue as afternoon man. No
word yet on whether the Ben Si-
dran/Steve Miller collaboration
“Space Cowboy” will show up on
the AC outlet. Assisting Miller is
Steve Cooper, who is elevated to
assistant PD/production manag-
er and will continue handling
mornings,

AS IF SPEED DIALERS weren’t
a big enough thorn in the side of
promotion directors, KOKE Aus-
tin, Texas, threw its jocks into the
prize-winning arena recently.
While doing his KOKE morning
show, Bob Cole made a chance
monitor of major AC competitor
KEYI Austin, where morning
man Dave Jarrott was in the pro-
cess of giving away a Mazda RX-7
to the 103rd ‘‘key caller.” You
guessed it . .. Cole won KEYI's
car and caused a big stir on the
first day of the fall Arbitron
sweep (Sept. 25). And it’s not out
of sheer generosity that Cole is
giving the car away to a KOKE
listener. He just bought his own
RX-7 last month.

Getting along a bit better are
WKHK and WRNL in Richmond,
Va. Up until Saturday (18), the
two will have been stiff competi-
tors in the country format. On
that day, WRNL will give that
fight and switch from country to
oldies. WRNL will accept adver-
tising from WKHK that will re-
mind listeners where to find their
country music if the oldies don't
sit right. Says WRNL GM Claire
Shaffner, “To my knowledge, it's
the first time one station has used

another for advertising, and [
personally think it’s a great and
innovative idea.”

Going back to country music is
WIRE Indianapolis, which recent-
ly dropped its AC/oldies mix to
return to a country format, which
won it several awards in the past.

John Jenkins is the new PD at
Voyager’s WMAG High Point/
Salem, N.C. He joins the hit-ori-
ented AC from WMJJ Birming-
ham, Ala., where he held the PD
post.

KITS San Francisco has named
Steve Masters the new music di-
rector. He has been programming
some special features for the hit
station, including the ‘“Modern
Music Hour,” and will continue
on the 7 p.m. to midnight shift as
well as take on MD duties. You
should expect a bit more of that
modern music rock approach to
be seeping into the rest of KITS’
regular programming.

YOU MAY BE ABLE to see for-
ever on a clear day, but we prefer
the overcast days, when one can
occasionally catch an unfamiliar
signal. Such was the weather Oct.
3, when we happened upon
WMIJY “Y-107" Long Branch,
N.J. The 3,000-watter beamed
into our midtown Manhattan
headquarters with a music mix
that might have surprised even
regular listeners. The Monmouth
Broadcasting station has been on
the air for four years, but is just
now fine-tuning a top 40/album
rock hybrid format that sounded
refreshingly innovative to us. Y-
107 operations manager Joy
Crosslin says the station could
use better record service to facili-
tate that move. Recent adds at Y-
107 include the latest by the Pre-
tenders, Wang Chung, FM/U.K.,
Timbuk 3, Bad Company, Tom
Cochrane & Red Rider, and How-
ard Jones.

WZEE “Z-104”’ Madison, Wis.,
gave a lot more than lip service to
local talent Sunday (12), when the
top 40 station staged its The Beat
Of The City Live concert. For the
past six months, Z-104 has had
great success with the Sunday-
night local showcase show, says
the station’s Jonathan Little. Sev-
en acts featured on that series
got a big shot at the Sunday con-
cert, as Little had lured at least
six label a&r execs down for the
concert at the 10,000-seat Dane
County Coliseum. Admission for
listeners is $3, plus a donation of
a can of food for local food banks.

You see, Little has some experi-
ence with the ins and outs of the
a&r arena. In 1969, he managed
the Underground Sunshine,
which he says sold 800,000 copies
of a cover of the Beatles’ ““Birth-
day” for Intrepid/Mercury.

Rocktober happy birthday
wishes go to WDIZ Orlando PD
Rad Messik and WBCN Boston
MD Bob Kranes. They marked
milestones on Oct. 9 and 11, re-
spectively ... And congratula-
tions go to WPOW Miami VP/GM
Greg Reed and his wife, Mar-
ianna. They have a new baby boy,
Trevor Reed.
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X "Zé §° ‘,’25 ARTIST radio airplay reports. TITLE
FElSE |2 |35 wen
*&x NO.1 & &
1|16 |4 | BOSTON AMANDA
2 | 3 | 3 [ 7 | HUEYLEWIS & THE NEWS HIP TO BE SQUARE
CHRYSALIS
RIC OCASEK EMOTION IN MOTION
3 2 ! 7 GEFFEN
@] 6 | 9 | 7 | STEVEWINWOOD FREEDOM OVERSPILL
ISLAND
TO BE A LOVER
@ u a3 | BRI
EDDIE MONEY TAKE ME HOME TONIGHT
6 4 2 11 COLUMBIA
7 | 5 | & | g | TALKINGHEADS WILD, WILD LIFE
DAVID & DAVID WELCOME TO THE BOOMTOWN
8 | 8 | 10| 10 | wem
9 | 9 | 12| 10 | TRIUMPH SOMEBODY'S OUT THERE
60 16 | 9 | BONJow YOU GIVE LOVE A BAD NAME
13 MERCURY
@ 15 17 6 RBcl:UCE HORNSBY THE WAY IT IS
b V—
* & * POWER TRACK % & 1
@| w7 | — | 2 | THEPRETENDERS DON'T GET ME WRONG
A== SIRE ;
@ o1 | 27 | 4 | JOHNFOGERTY CHANGE IN THE WEATHER
WARNER BROS.
THIS LOVE
5| % | 3 | SARGOMPANY
@| 19 | 22 | & | TILTUESDAY WHAT ABOUT LOVE
20|25 | IMBUK3 THE FUTURE'S SO BRIGHT
7 | 17 | 21| & | BILLYSQUIER LOVE 1S THE HERO
'S LADDER
18110611 7 ?H??ESYALITSEW|S & THE NEWS JACOB'S LA
GOIN' CRAZY
v || [ s | BAMDLEEROT N
27 |5 | u| REM FALL ON ME
BOSTON WE'RE READY
@ 32 i 2 MCA
YOU CRY
2|2 | 2| 4 | THEQUTFIELD EVERYTIME
@)| @ | — | 2 | KBCBAND IT'S NOT YOU, IT'S NOT ME
ARISTA
24 | 14 | 14 | 8 | THESMITHEREENS BLOOD & ROSES
% | 16| 7 | 18 | FETERGABRIEL IN YOUR EYES
20 | 39 | 3 | TINATURNER BACK WHERE YOU STARTED
CAPITOL
z7 | 27 | 35 | 3 | JOHNFOGERTY HEADLINES
CANTHELPIT
% [ 3| w6 | JQUENY G
2 | 18] 8 | 8 | JOHNFOGERTY THE EYE OF THE ZOMBIE
WARNER BROS.
30 | 25 | 15 | 14 | STEVEWINWOOD SPUIT DECISION
31 [ 26 | 26 | 5 | PETE TOWNSHEND BAREFOOTIN'
32 | 24 | 18 | 10 | BILLYJOEL A MATTER OF TRUST
@] 3 | — | 2 | wanGCHUNG EVERYBODY HAVE FUN TONIGHT
GEFFEN
GD| w | — | 2 | RIcOCASEK TRUE TO YOU
At GEFFEN
% & FLASHMAKER % % %
35)| NEwP | 1 | GEORGIASATELLITES  KEEP YOUR HANDS TO YOURSELF |
UMPIN' F
% | 3 l @ | 3 | ARETHAFRANKLIN JUMPIN' JACK FLASH
A
GD| NeEwP | 1 | PETERGABRIEL THAT VOICE AGAIN
38 | 28 | 19 | 18 | GENESIS THROWING IT ALL AWAY
3 | 31 | 25 | 7 | HUEY LEWIS & THE NEWS | KNOW WHAT | LIKE
w0 | 3| 2| | GENES LAND OF CONFUSION
NEWD | | | BOSTON COOL THE ENGINES
) Te IGGY POP CRY FOR LOVE
4a 2 AZM
©3 | 33 | 33| 5 | NELYOUNG WEIGHT OF THE WORLD
TOL
NEWD | 1 | PETE TOWNSHEND LIFE TO LIFE
@5)| NEWD | 1 | TALKINGHEADS PUZZLIN' EVIDENCE
WHOLE LOTTA LOVIN'
% | W | M6 | GRLEMS TTA
47 | 35 | 23 | g | FABULOUS THUNDERBIRDS LOOK AT THAT,LOOK AT THAT
£BS ASSOCIATED
ROBERT PALMER | DIDN'T MEAN TO TURN YOU ON
8 (a4 |4 | e
a9 | ©2 | 28 | 9 | BOBSEGER &THE SILVER BULLET BAND IT'S YOU
50 | 45 | 37 | 11 | STEVEWINWOOD TAKE IT AS IT COMES

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

BILLBOARD OCTOBER 18, 1986

wwWw americanradiohistorv com

15


www.americanradiohistory.com

&adio

Featured Programming

MJI BROADCASTING New York
has made two additions to its staff.
Darryl Whitehead comes on board
as promotion director in time for the
fifth anniversary of “Rock Quiz.”
MJI produces four of the short-
form quiz programs each week. Be-
cause each one awards prizes,
Whitehead will be a very busy man.
He spent the previous year as the
promotion coordinator at WHN
New York.

Laurie Sayres is the producer for
one of those short-forms, “Country
Quiz.” She’s not a new face to the
MJI network, but she will have new
duties as she begins to co-produce
MJT’s “Country Today” program.
Before joining MJI she was music
director for KNEW-AM and its sis-
ter station in San Francisco, KSAN-
FM.

Ty
THE 12 HOURS of Christmas” is
once again being offered by Kris
Stevens Enterprises for the holiday
season. The program is updated
yearly and includes contemporary
seasonal music as well as the stan-
dard Christmas favorites. The 12-al-
bum stereo set also includes comedy

segments and stories of how Christ-
mas is celebrated around the world.
Hosted by Kris Eric Stevens, the
special offers 120 minutes of com-
mercial time for local sponsors. You
can hear its promo by calling Dial-
A-Demo at 818-981-DEMO.

WORTH NOTING: Satellite Mu-
sic Network racked up 19 new affili-
ates during the months of August
and September. The WZRC-FM
switch-over to SMN’s Z-Rock for-
mat seems to have tapped a respon-
sive hard rock market in the Chica-
go area and will be watched closely.
All seven of SMN’s formats gained
at least one affiliate, and “Country
Coast To Coast” picked up five.

Westwood One is continuing its
sponsorship efforts with the cur-
rent U.S. tour of Triumph. The tour,
which began Sept. 18, is co-spon-
sored by Budweiser and runs
through the end of 1986. This is the
fourth full or partial sponsorship of
a U.S. tour by Westwood One in
1986.

On a final note, Rick Dees’
“American Music Magazine” has
been picked up by the U.S. Armed

Guest Columnist

SIow Songs Are Dominating The Airwaves

BY DAVE ANTHONY

MINNEAPOLIS The music indus-
try—what a business. Whatever
proves successful is normally fol-
lowed by dozens of copies. We find
it throughout musical history. Elvis
had his copiers, so did the Beatles.
Now, we hear the airwaves full of
Madonna and her clones. Sooner or
later, these singers will burn out as
the public becomes tired of them.
But it doesn’t matter—someone
else is out in the underbrush right
now with a new sound that inevita-
bly will be copied.

For the past few months, the mu-
sic industry has been trying very
hard to fall into another rut. This
one is made up of ballads. Am I
alone, or have there been just truck-
loads of slow songs arriving on ra-
dio’s doorsteps lately? If you’'re pro-
gramming a top 40 station that
leans toward AC, then maybe
you're strolling around with an ear-
to-ear smile. However, if you're
striving to present a more conven-
tional, straightforward style of top
40 (playing all the hits), then quite
possibly this continuing string of
sleepy ballads is making program-
ming life difficult.

It would be easy if most of the
ballads were lousy, but alas, the rec-
ord industry has seen fit to ensure
that the vast majority of slow songs
are incredibly good—the type that
you're bound to spot being lip-
synched in every traffic jam by 18-
to 34-year-old women. A clever trick
devised by those slick promotion
guys, no doubt.

So, now what happens? As a radio
programmer, do you meekly accept
your fate and add every great-
sounding, syrupy snoozer that
crosses your desk? At last count,
enough ballads were on hand to en-
able top 40 stations everywhere to

out-adult the AC stations.

The solution to this barrage re-
quires intelligent thinking, stamina,
and guts. Intelligent thinking is
what you’ll need to figure out how
many ballads are just enough for

A programming
balance is needed

your exciting radio station without
overdoing it.

Stamina is the will power and
stick-to-it-iveness you need to brace
yourself against the next avalanche
of dreary (but great!) product.

And guts is the stuff heroes are
made of —the same ingredient you’ll
need when the armies of fun record
promotion people descend with
more bags of cottony fluff. Accord-
ing to this group, everyone else is
playing all these slow songs, so why
not you? (It’s kind of like a young
sapling in a hurricane. Whoa, baby!
Weather that storm!)

In any event, the current tidal
wave of slow product is just another
page in the music industry’s manual
of following whatever is successful
with loads more of the same. And
even though the product is great,
nobody says we have to play it all at
the same time. A programming bal-
ance is needed on radio stations.
Top 40 means hits of all stripes.

Remember what fun we had in
the late '70s programming artists
like Christopher Cross ... Michael
McDonald (with and without the

Doobies) . . . Fleetwood Mac . .. the
Eagles ... Pure Prairie League . ..
Steely Dan ... and more of the big

passive giants? Remember experi-
encing the top 40 format’s decline?
(Kind of like sporting concrete
shoes while surfing.) Wasn’t that
great fun? Well, it’s happening

ras
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CONTEMPORARY.

Forces Radio for airing on its 400 E Compiled from a national sample of radio playlists.
outlets, beginning in November. « |x|8|3
PETER LUDWIG § 221z
2 |k £1¢| TTLE ARTIST
- = o~ = LABEL & NUMBER/DISTRIBUTING LABEL
Below is a weekly calendar of up- *% NO.1 * &
coming network and syndicated 1 11121 g| THROWING IT ALL AWAY 2 weeks at No. One
music specials. Shows with multi- ALLANTIC 7.89372 ® GENESIS
ple dates indicate that local sta- @ 4|7 |7 | VLLBEOVERYOU
tions have option of broadcast COLUMBIA 38-06280 & TOTO
time and dates. 3 | 3(4|13] SWEET LOVE
ELEKTRA 69557 & ANITA BAKER
Oct. 17, Chuck Berry, Solid Gold 4 |21 |12| STUCK WITH YOU
Scrapbook, United Stations, one CHRYSALIS 4-43019 @ HUEY LEWIS & THE NEWS
hour. TRUE COLORS
Oct. 17-19, Jackson Browne, Su- w17 PORTRAIT 37-06247/EPIC @ CYNDI LAUPER
perstars Concert Series, Westwood (6| 12|21 ¢ | THE NEXT TIME 1 FALL
One, 90 minutes. WARNER BROS. 7-28597 & PETER CETERA WITH AMY GRANT
Oct. 17-19, Alvin Lee, Mike (7)| 9 | 14| 7 | COMING AROUND AGAIN
Rutherford, Rock Chronicles, ARISTA 1-9525 CARLY SIMON
Westwood One, one hour. 13|30| 3 | LOVE WILL CONQUER ALL
Oct. 17-19, U2, Rock Watch: A MOTOWN 1866 LIONEL RICHIE
Countdown To Ecstasy With Oedi- 9 | 6| 3|14| FRIENDS AND LOVERS
pus, United Stations, three hours. CARRERE 4-06122/EPIC CARL ANDERSON & GLORIA LORING
Oct. 17-19, Cyndi Lauper, Count- 10 | 515 |1p| LOVEZONE
down America, United Stations, JIVE 1-9510/ARISTA & BILLY OCEAN
four hours. 11 | 7|6 15| TAKE MY BREATH AWAY (LOVE THEME FROM "TOP GUN")
Oct. 17-19, Janie Frickie, The COLUMSBIA 3805903 ® BERLIN |
Weekly Country Music Countdown, 12 | 81 g1 | LOVEALWAYS
three hours. GORDY 1857/MOTOWN & EL DEBARGE
(Continued on next page) @ 19120 g | WHEN I THINK OF YOU
A&M 2855 ® JANET JACKSON
14 |n!g|ig| WORDSGET IN THE WAY
EPIC 34-06120 MIAMI SOUND MACHINE
15 | 15|18 | 9 | YOU CAN CALL ME AL
WARNER BROS. 7-28667 & PAUL SIMON
ul27!|s 1 JUST CAN'T LET GO  waRNER BROS. 7-28605
DAVID PACK WITH MICHAEL MCDONALD AND JAMES INGRAM
agam and if we're not careful, we're @ 21|23 | 8 | A MATTER OF TRUST
going to get sucked down yet anoth~ COLUMBIA 38.06108 @ BILLY JOEL
er time. This time we have different HUMAN
artists, but we’re making the same ] I A&M 2861 ¢ THE HUMAN LEAGUE
mistake. Let’s hear that variety! 18 116! 11|11 | THE STORY OF MY LIFE
Let’s hear the results of all that in- COLUMBIA 38-06136 NEIL DIAMOND
telligent thinking! The stamina 27 | 28 | 4 | CALIFORNIA DREAMIN'
you’'ll exude will make you a better CAPTOL 5630 THE BEACH BOYS
manager. And the guts you show @D|2|31] 4| THEWAVITIS
will get you on every promotion per- RCA 5023 BRUCE HORNSBY & THE RANGE
son’s Christmas list. 2 [20]19| 9 | THE OTHER SIDE OF LIFE
This is not meant to be a target- POLYDOR 885 201-7/POLYGRAM ¢ THE MOODY BLUES
shoot on slow songs, but right now 23 (18|16 15| HIGHER LOVE
we've got to be careful. Sing the || ISLAND 7-99545/WARNER BROS. © STEVE WINWOOD
slow blues if you want, but be sure 24 |26 26| 5 | LOVING ON BORROWED TIME (LOVE THEME FROM “COBRA")
it’s what you're looking for. SCOTTI BROS 4-06267/EPIC GLADYS KNIGHT AND BILL MEDLEY
25 (17112 10| LONELY IS THE NIGHT
Dave Anthony is program manag- ARISTA 19521 AIR SUPPLY
er of Legacy Broadcastling’s 3| _ | p | TRUEBLUE
KDWB-AM-FM Minneapolis. SIRE 7.28591/WARNER BROS. MADONNA
27 114110 14 | DANCING ON THE CEILING
MOTOWN 1843 & LIONEL RICHIE
FOR WEEK ENDING OCTOBER 18, 1986 | 23 | 25|22 | 7 | !T'SYOU
CAPITOL 5623 BOB SEGER & THE SILVER BULLET BAND
. e 29 | 23|17 15| TAKENIN
Blllmrd ATLANTIC 7-89404 ¢ MIKE & THE MECHANICS
39|_| » | THEY DON'T MAKE THEM LIKE THEY USED TO
ADULT CONTEMPORARY KENNY ROGERS
THE LADY IN RED
MOST ADDED @ | i I A&M 2848 CHRIS DEBURGL
A weekly national compilation of the most @ 33[33] 3 TYPICAL MALE
added records on the radio stations currently CAPITOL 5615 ¢ TINA TURNER
T 13 |22 15|17 | SWEET FREEDOM (THEME FROM “RUNNING SCARED")
MCA 52857 & MICHAEL MCODONALD
NEW TOTAL 34 | 35|37 | 3 | DON'T FORGET ME (WHEN I'M GONE)
89 REPORTERS ADDS  ON MANHATTAN 50037/EMI-AMERICA ® GLASS TIGER
MADONNA 17 49 35 |30 (24| 19| THE CAPTAIN OF HER HEART
TRUE BLUE sire A&M 2838 & DOUBLE
LIONEL RICHIE 14 78 3% | 32(32| 4 | LEAVING ME NOW
LOVE WILL CONQUER POLYDOR 885 284.7/POLYGRAM & LEVEL 42
AL 57 |37|_| 2 | WOMAN OF THE WORLD
KENNY ROGERS 12 36 A&M 2869 DOUBLE
THEY DON'T MAKE THEM EMOTION IN MOTION
ML ILIAT Bi) 10 NEW» ! GEFFEN 7-28617/WARNER BROS. @ RIC OCASEK
THE HUMAN LEAGUE 150 3 | 31|25 19| GLORY OF LOVE (THEME FROM “THE KARATE KID PART II")
”l‘JrMAN A&M . WARNER BROS. 7-28662 @ PETER CETERA
TOUCH AND COrmcions NEWD| 1 | LOVING STRANGERS

ARISTA 1.9530 CHRISTOPHER CROSS

Products with the greatest airplay gains this week. ® Videoclip availability. e Recording Industry
Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
miltion units.
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adio

FEATURED PROGRAMMING

(Continued from preceding page)

Oct. 17-19, Moody Blues, Hot
Rocks, United Stations, 90 minutes.

Oct. 17-19, Supertramp, Legends
Of Rock, NBC Radio Entertain-
ment, two hours.

Oct. 17-19, James Ingram, Star
Beat, MJI Broadcasting, one hour.

Oct. 17-19, Anne Murray, Coun-
try Today, MJI Broadcasting, one
hour.

Oct. 17-19, Leo Kottke, Musical
Starstreams, Musical Starstreams,
two hours.

Oct. 17-19, Lee Ritenour, The
Jazz Show With David Sanborn,
NBC Radio Entertainment, two
hours.

Oct. 17-19, Paul McCartney,
Dick Clark’s Rock Roll & Remem-
ber, United Stations, four hours.

Oct. 17-19, Artie Shaw, The
Great Sounds, United Stations,
four hours.

Oct. 17-19, Yngwie Malmsteen,
Metalshop, MJI Broadecasting, one
hour.

Oct. 18, Paul Hogan, Steve Win-
wood, Party America, ABC Radio
Networks, two hours.

Oct. 18-19, Device, Entertain-
ment Coast To Coast, Kris Stevens
Enterprises, one hour.

Oct. 1819, Chaka Khan, On The
Radio, Nationally Syndicated
Broadcasting Alliance, one hour.

Oct. 18-19, Ben E. King, Urban
Music Magazine, Syndicate It Pro-
ductions, one hour.

Oct. 18-19, Jefferson Airplane,
Bob Dylan, Reelin’ In The Years,
Global Satellite Network, three
hours.

Oct. 19, Paul Young, Rock Over
London, Radio International, one
hour.

Oct. 19, The Pretenders, KBC
Band, Powercuts, Global Satellite
Network, two hours.

Oct. 20, KBC Band, Rockline,
Global Satellite Network, 90 min-
utes.

Oct. 20-26, Paul Simon, Rock To-
day, MJI Broadcasting, one hour.

Oct. 24-26, Judds, Country To-
day, MJI Broadcasting, one hour.

Oct. 24-26, Lettermen, The Great
Sounds, United Stations, four
hours.

Oct. 24-26, Smokey Robinson &
the Miracles, Dick Clark’s Rock
Roll & Remember, United Stations,
four hours.

Oct. 24-26, Billy Ocean, Hot
Rocks, United Stations, 90 minutes.

Oct. 24, Larry Gatlin & the Gat-
lin Brothers Band, Music Of
America, ABC Radio, 90 minutes.

Oct. 24-26, Waylon Jennings,
The Weekly Country Music Count-
down, United Stations, three hours.

Oct. 24-26, Elton John, Count-
down America, United Stations,
four hours.

Oct. 24-26, David Lee Roth, Pro-
file '86, NBC Radio Entertainment,
90 minutes.

Oct. 24-26, David Lee Roth,
Rock Watch: A Countdown To Ec-
stasy With Oedipus, United Sta-
tions, three hours.

Oct. 24-26, Cameo, Star Beat,
MJI Broadcasting, one hour.

Oct. 24-26, Wasp, Metalshop,
MJI Broadcasting, one hour.

Oct. 25, OMD, Surviver, Party
America, ABC Radio Networks,
two hours.

QUICK!
NAME THE ONLY

COUN
THAT

» WITH 1!

The answer of course: Countdown
America, the one Adult Con-
temporary countdown that *
features the most popular
songs according to Radio & Records
hosted by America’s premier personality,
Dick Clark.

When Dick countsdown ¥
the hits, you can count on
the ratings, because this show’s got all
the ingredients of a blockbuster.

First you've got the week’s most popu-
lar AC songs—the songs your
listeners have helped propel
to the top of the charts.
Then there’s the excite-
ment and unparalleled
drawing power of the
countdown format.
Plus exclusive inter-

For national sales information call (212) 575-6133.
For station clearance information call (212) 575-6100.

UNITED
STATIONS

RADIO NETWORKS

New York Washington, D.C. Chicago Detroit

own,

Dalias

DOWN

views with the
most popular
artists on record week,
after week, after week. Because no one
who's climbing the charts is willing to
miss out on the opportunity of stopping:
by to talk with the best-loved personality
in radio.

The most popular songs...the most suc-
cessful format...interviews with top artists
..and Dick Clark himself. It's a winning
combination that simply
has no competition.

£ So get #1 working for
your station. Call today.
' Countdowm America is
' transmitted via satellite or disc
and is available to radio stations
on a free swap/exchange basis.

Los Angeles London
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eep a close watch
on your listeners. They’re
about to do something ex-
traordinary. They’re going
to multiply . . . just as soon
as you begin airing the new
United Stations Program-
ming Network AOR show,
ROCK WATCH, starring
OEDIPUS, the reigning mon-
arch of on-air AOR person-
alities, and Billboard’s 1985
Program Director of the
Year.

Every week, OEDIPUS
will take listeners on a
3-hour trip to the heart of
AOR, via R&R’s Top 30
tracks. He'll even take them
behind the scenes to hear
brief, insightful comments
directly from the top
artists.

UNITED

STATIONS

PROGRAMMING NETWORK

New York

Washington, D.C.

A Countdown to Eestasy
with Oedipus

It’s a show with such
phenomenal drawing
power it was already
cleared by some of the
nation’s leading AOR
stations before USPeven
officially announced its
introduction including
WBCN—Boston,
K-ROCK—New York,
KOME—San Jose,
WYSP—Philadelphia, and
KROQ—Los Angeles.

Chicago Detroit

Dallas

So don’t wait another
second to reserve this
AOR show in your mar-
ket. Call today. And re-
serve the one program
that can count down
the top tracks with the
top AOR artists . .. and
multiply your listeners
... and ensure their un-
divided attention from
now on.

Los Angeles London

ROCK WATCH is avail-
able on a swap/exchange
basis to stations in the top
170 Arbitron-rated markets.
There are 10 commercial
minutes per hour, evenly
divided between local sta-
tion and network.

For station clearance in-
formation call United Sta-
tions Programming Net-
work Affiliate Relations in
Washington, D.C. at (703)
276-2900.

For national sales infor-
mation call United Sta-
tions Programming Net-
work in New York at
(212) 575-6100.
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COUNTRY SINGLES—10 Years Ago

. You And Me, Tammy Wynette, eric
. A Whole Lotta Things To Sing

W N

N d W N e

(-2

10.

YesterHits

Hits From Billboard 10 and

. If You Leave Me Now, Chicago,
. Disco Duck (Part 1), Rick Dees &

. A Fifth Of Beethoven, Walter

. Lowdown, Boz Scaggs, coLumBia
. Still The One, Orieans, asyLum
. Play That Funky Music, Wild

. (Shake, Shake, Shake) Shake Your

. She's Gone, Hall & Oates, aTLANTIC
. Love So Right, Bee Gees, rso
. Rock’n Me, Steve Miller Band,

. Reach Out I'll Be There, Four Tops,
MOTOWN

. 96 Tears, ? & the Mysterians, cameo
. Last Train To Clarksville,

. Cherish, Association, vaLianT
. Psychotic Reaction, Count Five,
BLE SHOT

. Walk Away Renee, Left Banke,
SMASH
| PoorASLide Of Town, Johnny Rivers,

. What Becomes Of The

. Dandy, Herman's Hermits, mam
. See See Rider, Eric Burdon & the

. Songs In The Key Of Life, Stevie
. Frampton Comes Alive, Peter
. Fly Like An Eagle, Steve Miller

. Spirit, Earth, Wind & Fire, coLumsia
. Silk Degrees, Boz Scaggs, coLumsia
. Hasten Down The Wind, Linda

. Fleetwood Mac, wARNER BROS.

. Wild Cherry, epic

. Chicago X, coLumsia

. Dreamboat Annie, Heart, musiroom

. Supremes A Go-Go, The Supremes,
. Revolver, Beatles, capitoL

. Dr. Zhivago, Soundtrack, mcm

. The Mamas & The Papas, DuNHILL

. What Now My Love, Herb Alpert &

. Somewhere My Love, Ray Connitf

. Whipped Cream & Other Delights,

. :(!‘Ae Sound Of Music, Soundtrack,
9. And Then ... Along Comes The

. Among My Souvenirs, Marty

. Cherokee Maiden/What Have You

. Somebody Somewhere, Loretta

b Eler Name s ..., George Jones,
PIC

. The Games That Daddies Play,

. Come On In, Sonny James, coLumsia
. Livigg It Down, Freddie Fender,
ABC/DOT

o0 ® N o

. The Rubberband Man, Spinners,
| Messa%e In Qur Music, O'Jays,
. Just To Be Close To You,

. Love Ballad, LTD, aam
. You Are My Starship, Norman

. Give It Up (Turn it Loose), Tyrone
. (Shake, Shake, Shake) Shake Your

. Lowdown, Boz Scaggs, coLumsia
. Get The Funk Out Ma Face,

20 Years Ago This Week
POP SINGLES—10 Years Ago

COLUMBIA
His Cast Of diots, rso

Mur hg & the Big Apple Band,
PRIVATE STOCK

Cherry, eric

TB’(ooty, K.C. & the Sunshine Band,

CAPITOL

POP SINGLES—20 Years Ago

Monkees, COLGEMS

DOUBL

IMPERI,

Brokenhearted, Jimmy Ruffin, sour

Animals, MGm

TOP ALBUMS—10 Years Ago

Wonder, TamLa
Frampton, aam

Band, capitoL

Ronstadt, asyLum

TOP ALBUMS—20 Years Ago

the Tijuana Brass, aam
& the Singers, coLumBia

Herb Alpert & the Tijuana Brass,
A&M

Association, vauianT
The Impossible Dream, Jack
Jones, kapp

About, Charley Pride, rca
Robbins, cotumeia

Got Planned Tonight Diana, Merle
Haggard, caemoL

Lynn, mca

Conway Twitty, mca
I'm Gonna Love You, Dave &
Suger, rca

SOUL SINGLES—10 Years Age

ATLANTIC

PHILADELPHIA INTERNATIONAL

Commodores, MOTOWN

Connors, BUDDAH
Davis, coLumBia

TBKooty, K.C. & the Sunshine Band,

Brothers Johnson, aam
Mr. Melody, Natalie Cole, cartoL
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Jzzz Stinger. MCA'’s the Yellowjackets give KACE Los Angeles a friendly sting at a reception after the group's concert at
ths Bevery Theater. Shown in the back row are, from left, Yellowjacket Ricky Lawson, KACE air talent Talaya Tirgueros,
KACE production director Brad Wiilliams, the band’s Russell Ferrante, MCA Records’ Sara Melendez, Yeilowjackats Marc
Russo and Jimmy Haslip, and MCA’s Ricky Schuitz. In front are KACE assistant MD Paul Perredin, left, and MCA’s
Gwnthia Johnson.

5, e R |\ ' ha £

Full-Scal2 Models. At the Paradise Theater in Boston, WERI Providence staffers gather with the Models. The band had
just made its U.S. debut when WERI came backstage to size things up. Shown, from left, are Model Roger Mason, WERI
MD Maurice Miner, the band’s Sean Kaily, Geffen Records' John:Brodey, and WERI’s Kathy Sheldon.

KRTH Fingers Hero. On the set of “Mid-Morning L.A.,” KRTH Los Angeles
recognizes John Finger as its fourth Hometown Hero. The 70-year-old honoree
began his fund-raising for the March Of Dimes in 1948 and has continued to
participate in walk-a-thons despite two strokes that have left him partially
paralyzad. From left are Tommy Hawkins and Meredith MacRae of “Mid-
Morning L.A.,” Finger, and KRTH-AM morning man Al Connors.

Germane Appearance. The WAVA Washington Morning Zoo is right on time as
it presents Jermaine Stewart with a cake at the Adams-Morgan Day Festival.
Stewart was in Washington to perform at the festival when WAVA found out it
was his birthday. Shown, from left, are WAVA morning man Don Geronimo,
Stewart, and morning show producer John Nolan.

That's No Way To Treat A Man With A Lady’s Name. Alice Coopes has a i
KZZP gun to his head in an atternpt by KZZP Phoenix to gat the release date of g
Cooper's new album, “Constrictor.” The station wanted a scoop on the LP,
ctaiming hometown privileges. In back are, from left, Cooper, PD Guy Zapolean,
and MCA Records’ Billy Brill Pictured in front is station morning man Bruce
Kelly.

Listener A-Peel. Bananarama slips in some "“True Confessions™ as it gives KPWR Los Angeles the scoop during an on-
air interview. Pictured are, from left, Bananarama’s Keren Woodward, KPWR MD Al Tavera, the group’s Siobhan Fahey,
KPWR PD Jeff Wyatt, and Sarah Dallin of Bananarama.
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- PLATINUM—Stations with a weekly cume
Blllmrd audience of more than 1 mililon.
b GOLD—Statlons with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
OCTOBER 18, 1986 ™ audlence between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

TINUM 24 27 Loverboy, Heaven in Your Eyes 18 27 Cameo, Word Up 2 1 Carl Anderson & Gloria Loring, Friend
25 11 Dayl Ha‘!, Dreamtime 19 20 Journey, Girl Can't Help It 3 6 Janet Jackson, When | Think Of You
26 28 Five Star, Can't Wait Anolher Minute 20 21 Luther Vandross, Give Me The Reason 4 7 Robert Palmer, | Didn’t Mean To Turn
27 29 Midnight Star, Midas Touch 21 29 Bon Jovi, You Give Love A Bad Name 5 3 Huey Lewis & The News, Stuck with You
28 40 Boston, Amanda 22 28 Aretha Franklin, Jumpin' Jack Flash 6 & Miami Sound Machine, Words Get In The
29 35 Lionel Richie Love Will Conquer All 23 24 Peter Gabnel, In Your Eyes 7 12 Cyndi Lauper, True Colors s
30 21 Eurythmics, Missionary Man 24 25 Jermaine Stewart, Jody 8 8 Glass Tiger, Don't Forget Me o
gzl % JBe r1gry TOsbor'l"e, goor;\hv‘ilh A View 222 % gu;mz.TPogl glLNo Return ‘g lg ]lf;:a Tumer,LTypicaI " ale
erlin, Take My Breath Away i , To Be A Lover o Human League, Human - Phil i
33 25 Luther Vandross, Give Me The Reason 21 32 Lionel Richie, Love Will Conguer Al Atlanta P.D.: Bob Case 11 5 Run-D.M.C, Walk This Way Cleveland P.D.: Phil LoCascio
New York P.D.: Larry Berger 34 37 Billy Idol, To Be A Lover 28 31 Steve Winwood, Freedom Overspill 1 2 Stacey Q, Two Of Hearts 12 27 Boston, Amanda 1 2 Genesis, Throwing It All Away
oo U 35 38 Wham, Where Did Your Heart Go? A29  — Toto, I'll Be Over You 2 3 Cyndi Lauper, True Colors 13 16 Genesis, Throwing It All Away 6 Tina Turner, Typical Male _
11 Car Anderson & Gioria Loring, Friend 36 39 Huey Lewis And The News, Hip To Be Sq 30 33 Wang Chung, Everybody Have Fun Tonigh 3 1 Janet Jackson, When | Think Of You 14 33 Madonna, True Blue 31 Huey Lewis & The News, Stuck With You
23 Stacey Q, Two Of Hearts 37 30 Mu Shooz, Point OI No Return A3l —  Five %m, Cint Wait Another Minute & 10 Tina Turner, Typical Male 15 15 Don Johnson, Heartbeat 4 7 Cyndi Lauper, True Colors
37 Janet Jackson, When | Think Of You 38 EX Ben E. King, Stand By Me 32 34 Huey Lewis And The News, Hip To Be Sq 5 11 Anita Baker, Sweet Love 16 26  Aretha Franklin Jumpin' Jack Flash 5 8 Daryl Hall, Dreamtime
4 2 Miami Sound Machine, Words Get In The 39 EX  Stacy Lattisaw, Nail [t To The wall A33  —  Howard Jones, You Know | Love You 6§ 6 Loverboy, Heaven In Your Eyes 17 18 Talking Heads, Wild Wild Life 6 9 Janet Jackson, When | Think Of You
5 4 Hu’a Lewis & The News, Stuck With You A4 —  Aretha Franklin, Jumpin’' Jack Flash A34 —  Daryl Hall, Foolish Pride 7 12 Bangles, walk Like An Egyptian 18 11 Berlin, Take My Breath Away 7 4 Glass Tiger Don't Forget Me
6 11 Cyndi Lauper, True Colors A — Howard Jones, You Know | Love You & 9 Don Johnson, Heartbeat 19 10 Lionel Richie, Dancing On The Ceiling 8 12 Billy Joel, A Matter OF Trust
7 10 Glass Tiger, Bon't Forget Me A — Chico De Barge, Talk To Me 9 14 Genesis, Throwing [t All Away 20 30 Peter Cetera With Amy Grant, The Next 9 5 Van Halen, Love Walks In
3 8  Oran "Juice” Jones, The Rain 10 15 Lisa Lisa & Cutt Jam With Full Force 21 37 Cameo, Word Up 10 13  Loverboy, Heaven In Your Eyes
8§ 5 Anita Baker, Sweet Love 11 5 Car Anderson & Gloria Loring, Frien 22 39 Lisa Lisa & Cult Jam With Full Force, 11 14 Don Johnson, Heartbeat
10 S Lionel Richie, Dancin§ On The Ceiling 12 4 Eurythmics, Missionary Man 23 28 Anita Baker, Sweet Love 12 15 Robert Palmer, | Didn't Mean To Tura
11 6 Berin, Take My Breath Away 1 13 16 Madonna, True Bive 24 24 Eddie Money, Take Me Home Tonight 13 16 Lisa Lisa & Cult Jam With Full Force,
12 15 Tina fumer, Typical Maie 14 19 Robert Palmer, | Didn't Mean To Turn 25 25 Loverboy, Heaven In Your Eyes 14 17 Slxe‘v , Two Of Hearts .
13 14 New Edition, Earth An%el M 1027 1S 18 Journey, Girl Can't Help It 26 17 Billy Ocean, Love Zone 15 3 Car Anderson & Gloria Loring, Friend
14 25 Genesis, Throwing It All Away KIIS g 16 20 Huey Lewis And The News, Hip To Be Sq 21 23 Steve Winwood, Higher Love 16 21  Madonna, True Blue
15 26 Billy Joel, A Matter Of Trust AM 1150 inet . 17 24 Peter Cetera With Amy Grant, The Next 28 29 Toto, Il Be Over You 17 10 Miami Sound Machine, Words Get In The
16 16 Daryl Hall, Dreamtime o — Washington P.D.: Chuck Morgan 18 21 Bifly Joel, A Matter Of Trust 29 22 Madonna, Papa Don't Preach 18 11 Billy Ocean, Love Zone
1717 Lsa Lisa & Cult Jam With Full Force, L I PD: Mi 1 3 Janet Jackson, When | Think Of You 19 22 Peter Gabriel In Your Eyes 30 31 Journey, Girl Can't Help It 19 24 Anita Baker, Sweet Love
18 13 Run-D.M.C., Walk This Way 0s Angeles .D.: Mike Schaefer 2 4 Van Halen Love Walks In 20 23 Toto, I'li Be Over You 31 32 Ric Ocasek, Emotion In Motion 20 23 Peter Gabriel, In Your Eyes
13 27 The Human League, Human 1 1 Janet Jackson, When | Think Of You 3 6 Genesis Tf'nowinf 1t Al Away 21 29 The Human League, Human ) 32 34 Steve Winwood, Freedom Overspill 21 20 Eurylhmics, Fissionary Man
20 28 Madonna, True Blue 2 3 Lisa Lisa & Cult Jam With Full Force, & 1 Glass Tiger, Don'l Forgét Me 22 27 Eddie Money, Take Me Home Tonight 33 EX Bon Jovi, You Give Love A Bad Name 22 25 Toto, I'l Be Over You
21 23 Nu Shooz, Point Of No Return 3 & Tina Turner, Typical Male 5 7 LisaLisa & Cult Jam With Full Force, 23 25 Chicago, 25 0r 6 To 4 34 35 Corey Hart, | Am By Your Side 23 26 Lionel Richie, Love Will Conquer Ali
22 28 Five Star, Can't Wait Another Minute 4 2 Car Anderson & Glona Loring, Friend 6 9 Loverboy, Heaven In Your Eyes 24 26 Ric Ocasek, Emotion In Motion 35 36 Lionel Richie, Love Will Conquer All A2 —  Journey, Girl Can't Help It
23 30 Don Johnson, Heartbeat S 7 Oran "Juice” Jones, The Rain 7 & Tina Tumner, Typical Male 25 28 Boston, Amanda 36 38  The Outfield, Everytime You C 25 30 Peter Cetera With Amy Grant, The Next
24 12 Bamanarama, Venus 6 9 Cameo, Word Up 8 14 The Human League, Human 26 33 Cameo, Word Up . 37 40 The Pretenders, Don't Get Mer;lrung 26 29 Bon Jovi, You Give Love A Bad Name
A25 — Boston, Amanda 7 8 The BS2's Summer Of Love 9 10 Cyndi Lauper, True Colors 21 EX Oran “Juice” Jones, The Rain 38 EX David & David, Welcome To The Boom 27 EX  Boston, Amanda
26 18 Double, The Captain Of Her Heart 8 11 Robert Palmer, | Didn't Mean To Turn 10 15 Robert Palmer, I Didn't Mean To Turn 28 31 Corey Hart, | Am By Your Side 39 EX Huey Lewis And The News, Hig To Be S A28 —  Huey Lewis And The News, Hip To Be Sq
27 19 Steve Winwood, Higher Love 9 10 Cyndi Lauper, True Colors 11 13 Ben E. King, Stand By Me 29 32 Aretha Franklin, Jumpin’ Jack Flash 40 EX Bruce Hornshy & The Range, The Way | 29 EX  The Human League, Human .
A28 —  Robert Palmer, | Didn't Mean To Turn 10 12 Anita Baker, Sweet Love 12 16 Billy Joel, & Matter Of Trust 30 34 Billy Idol, To Be A Lover _ A — Howard Jones, You Know | Love You 30 19 Lionel Richie Da",cm§ On The Ceiling
EX EX The Dream Team, Let's Go Mets 11 13 The Human League, Human 13 19 Madonna, True Blue 31 3 Winis Chung, Everybody Have Fun Tonigh A — Triumph, Somebody’s Out There A — Ric Ocasek, Emotion In Motion
12 14 Don Johnson, Heartbeat 14 23 Boston, Amanda 32 36 David & David, Welcome To The Boom A — Corey Hart, | Am By Your Side
13 15 Genesis, Throwing It All Away 15 2 Stacey Q, Two Of Hearts 33 EX Bon Jovi, You Give Love A Bad Name
14 20 Madonna, True Blue 16 22 Corey Hart, | Am By Your Side 34 37 Lionel Richie, Love Will Conquer All
15 24 BenE King, Stand By Me 17 17 Don Johnson, Heartbeat 35 EX The Pretenders, Don't Get Me Wrong r
Al6 —  New Edition, Earth Angel 18 18 Anita Baker, Sweet Love 36 EX  Talking Heads, Wild Wild Life 0 2
’ 17 21 Talking Heads, Wiid Wild Life 19 25 Oran "Juice” Jones, The Rain EX —  Bruce Hornshy & The Range, The Way It
* 18 19 Pet Shop Boys, Love Comes Quickl 20 26 Peter Cetera With Amy Grant, The Next EX — The Monkees, Daydream Believer S N
WHTZ Em 19 5 Huey Lewis & The News, Stuck With You | 21 21 New Edition, Earth Angel EX —  Steve Winwood, freedom Overspif ﬂ@@aﬂ YE T
ﬁ zg (Bilass Tiger, Don"t3 rort elA Me g g 2::«1 Oc'a‘sek, EmolionMIn Motior} EX —  Daryl Hall, Fooltsh Pride
. erin, Take My Breath Away ie Money, Take Me Home Tonight v
New York P'D"_ SCOﬁ Sh,annon 22 18 Nu Shooz, Point Of No Return 28 27 Journey, Gnr¥ Can't Help It Cleveland . P.D.: Kid Leo Detroit P.D.: Brian Patrick
1 1 Carl Anderson & Gloria Loring, Friend 23 27 Peter Gabriel, In Your Eyes 25 EX Nu Shooz, Point Of No Return 1 2 Tina Turner, Typical Male T
22 Miami Sound Machine, Words Get In The 24 28 Journey, Girl Can't Help It 26 EX  Wang Chung, Everybody Have Fun Tonigh 2 1 Genesis, Throwing It All Away 1 1 Cyndi Lauper, True Colors
3 3 Stacey Q, Two Of Hearts 25 30 Toto, I'l Be Over You 21 EX Toto, I'll Be Over You 3 4 Cyndi Lauper, True Colors 2 2 Janet Jackson, When | Think Ot You
4 5 Janet Jackson, When | Think Of You A2% — Billy Idol, To Be A Lover 28 EX Billy Idol, To Be A Lover 4 6 Eddie Money, Take Me Home Tonight 3 4 Anita Baker, Sweet Love
5 6 Anita Baker, Sweet Love 21 33 Bangles, walk Like An Egyptian 29 30 Cameo, Word Up 5 9 Robert Palmer, | Didn't Mean To Turn 4 5 Tina Turner, Typical Male
6 7 Oran “Juice” Jones, The Rain 28 EX Boston, Amanda 30 EX Lionel Richie, Love Will Conguer All Ay 6 3 Don Johnson. Heartbeat 5 9 Don JohnsonM eartheat
1 8 Glass Tiger, Don't or%et Me 29 35 Aretha Franklin, Jumpin' Jack Flash A — A-Ha, I've Been Losing You 7 14 Journey, Girl Can't Help It 6 7 Eurythmics, Missionary Man
8 9 Cyndi Lauper, True Colors ) 30 25 The Beatles, Twist And Shout A — Bon Jovi, You Give Love A Bad Name Tampa 0.M.: Mason Dixon 8 15 Bon Jovi, You Give Love A Bad Name 7 14 Genesis, Throwing It All Away
9 4 Huey Lewis & The News, Stuck With You 31 EX Orchestral Manoeuyres In The Dark, A —  Huey Lewis And The News, Hip To Be Sq . A 9 20 Boston, Amanda 8 3 Huey Lewis & The News, Stuck With You
10 13 New Edition, Earth A'r?el 32 26 Daryf Hall, Dreamtime A —  Bangies, Walk Like An Egyptian 1 1 Genesis, Throwing It All Away 10 19 The Human League, Human 9 6 Billy Ocean, Love Zone
11 15 Tina Turner, Typical Male 33 EX Ric Ocasek, Emotion In Motion A —  Orchestral Manoeuvres In The Dark, 2 2 Don Johnson, Heartbeat 11 13 Peter Gabriel, In Your Eyes 10 17  Glass Tiger, Don't Forget Me
12 22 Madonna, True Blue 34 EX Eddie Money, Take Me Home Tonight 3 9 Van Halen, Love Walks In . 12 7 Loverboy, Heaven In Your Eyes 11 8  Simply Red, Monez; 00 Tight
13 12 Lisa Lisa & Cult Jam with Full Force, 35 31 Steve Winwood, Higher Love 4 3 Huey Lewis & The News, Stuck With You 13 11 Billy Joek A Matter Of Trus 12 16  Luther Vandross, Give Me The Reason
14 16 Five Star, Can't Wait Another Minute A — Bon Jovi, You Give Love A Bad Name S 5 Daryl Hail, Dreamtime M 2 T ]’ugsday' What About Love 13 10 Slactz 8 Two 0f Hearts
15 10 Lionel Richie, Dancm% On The Ceiling AR —  Peter Cetera With Amy Grant, The Next 6 7 Cyndi Lauper, True Colors 15 32 Bruce Hornsby & The Range, The Way It 14 20 Robert Palmer [ Didn't Mean To Turn
16 14  Berin, Take My Breath Away A — Steve Winwood r.ee".%m Overspill 7 10  Anita Baker, Sw.eet Love 16 17 The Art Of Noise With Max Headroom, P 15 13 Lionel Richie, bancmg On The Ceiling
17 25 Human League, Human A — il Tuesday, What About Love . 8 12 Glass T:Fer, Don't Forget Me 17 25 Toto, I'l Be Over You 16 30 Boston Amanda
18 18  Nu Shooz, Point Of No Return EX EX Bruce Hornsby & The Range, The Way it 9 18 Toto, I'll Be Over You 18 23 Aretha Franklin, Jumpin’ jack Flash 1711 Run-DMC. Walk This Way
19 17 Double, The Captain Of Her Heart EX EX Wham!, Where Did Your Heart Go? Wm(/‘f” 10 11 Billy Joel, A Matter Of Trust 19 26 Ric Ocasek, Emotion In Motion 18 12 Berin, Take N!{ Breath Away
%(1) g gle"y Joel,r: Matter‘ O‘fmTvAlst EX EX Wang Chung, Everybodr Have Fun Tonigh H l, ge ‘n’n, T:ke My Breath Away 0 33 Madonmd True Blue ;3 gi gv:::tar, Calla WaI!HAnother Minute
nesis, [hrowing it way EX EX Lionet Richie, Love wifl Conquer All q 8 . oston, Amanda 1 21 Luis Cardenas, Runawa he Human League, Human
2 24 Cameo, Word Upg iRl Philadelphia P.D.: Scott Waiker 13 6 Miami Sound Machine, Words Get In The 324 Huey Lowss & The News. Stuck With You 21 15 Miami Sound Machine, Wards Get In The
23 26 Bon Jovi, You Give Love A Bad Name 1 5 LisaLisa & Cult Jam With Full Force, 14 16 Bon Jovi, You Give Love A Bad Name 23 5 Daryl Hall, Dreamtime 2 Midnigh( Star, Midas Touch
24 27 .Loverboy, Heaven In Your Eyes 2 3 Robert Palmer, | Didn’t Mean To Turn 15 8 Michael McDonald, Sweet Freedom 2 31 Orchestral Manoeuvres In The Dark, 23 18 €l DeBarge, Love Always
25 11 Run-D.M.C., walk This Way 3 4 Genesis, Throwing It All Away 16 20 Janet Jackson, When | Think Ol You 25 30 Corey Hart, | Am By Your Side 24 32 Aretha Franklin, Jumpin' Jack Flash
26 19 Bananarama, Venus 4 8 Cyndi Lauper, True Colors 17 18 Tina Turner, Typical Male 2% 10 Eurythmics, Missionary Man 2 22 Daryl Hall, Dreamtime
21 30 Robert Palmer, | Didn't Mean To Turn / 5 9 Janet Jackson, When | Think Of You 18 22 Loverboy, Heaven In Your Eyes 21 31 The Pretenders, Don't Get Me Wrong 26 33 Madonna, True Blue
28 EX Don Johnson, Heartbeat 6 7 Don lohnson, Heartbeat 18 27 Oran "Juice” Jones, The Rain 28 29 Triumph, Somebody's Out There 27 31 Corey Hart, | Am By Your Side
A2 — Boston, Amanda 7 1 Stacey Q, Two Of Hearts 20 13 Steve Winwood, Higher Love 29 35 Steve Winwood, Freedom Overspill 28 EX Cameo, Word Up
A3 — Eddie Money, Take Me Home Tonight 8 11 Tina Turner, Typical Male 21 24 The Human League, Human 30 39 Billy Idoi, To Be A Lover 23 29 Van Haien, Love Walks In
A — BenE King Stand By Me § 12 Anita Baker, Sweet Love 2 28 Madonna, True Biue 31 12 Van Haien, Love Walks In 30 34 Jermaine Stewart, Jody
EX EX Aretha Franklin, Jumpin' Jack Flash 108 FM 10 2 Glass Tiger, Don't Forget Me 23 25 Lisa Lisa & Cult Jam With Full Force, A32 —  Huey Lewis And The News, Hip To Be Sq 31 35 Peter Cetera With Amy Grant, The Next
EX EX Billy Idol, To Be A Lover 11 13 Billy Joel, & Matter OF Trust 24 29 Eddie Money, Take. Me Home Tonight 33 EX Micheal Standiey Band, Poor Eide ot T 32 25 Bananarama, Venus
EX EX Lionel Richie, Love Will Conguer All Boston P.D.: Sunny Joe White 12 14 Peter Gabriel, In Your Eyes 25 30 Robert Palmer, | Didn't Mean To Turn 34 38 David & David amcomg To The Boom 33 37 Lionel Richie, Love Will Conguer All
1 2 Janet Jack hen | of v 13 16 Bon Jovi, You Give Love A Bad Name 2 EX  Lionel Richie, Love Will Conquer All 35 EX Wang Chung, Everybody Have Fun Tonigh 34 38 Steve Winwood, Freedom Overspill
H "‘9], ackson, When | Think Of You 14 6 Daryl Hall, Dreamtime A27 — Huey Lewis And The News, Hip To Be Sq 36 EX Cameo, Word Up AB  — The Temglahons, Lady Soul
2 g"" e ical Male 15 15 Loverboy, Heaven In Your Eyes A28 —  Peter Cetera With Amr Grant, The Next 37 40 Bangles, Walk Like An Egyptian 36 39 Peter Gabriel, In Your Eyes
3118 nd: Laupen el Colorem 16 18 Oran "Juice” Jones, The Rain A —  Jourmey, Girl Can't Help It 33 EX  Wham! Where Did Your Feart Go? A1 —  Huey Lewls And The News, Hip To Be
SR e meDidniWeapllullnn 17 17 Van Halen, Love Walks In A — Billy Ocean, Love Is Forever 39 EX  Peter Cetera With Amy Grant, The Next 38 EX Bruce Hornsby & The Range, The Way |
H 3 a"l"a Ba "A“ *‘;9‘ L?ve 18 19 The Human League, Human A — BenE. King, Stand B‘ Me 0 EX id Lee Roth, Goin' Crazy! 39 13 The Jets, Private Number
§ il Jool Ot 19 21 Bricklin, Even When Your Done with Me A EX Corey Hart, | Am By Your Side A —  Southside Johnny, Tell Me 0 EX Bon Jovi, You Give Love A Bad Name
0 }0 ""’sm" '0"‘; ¢ BI"(;‘";‘"E;‘ g 20 26 Madonna, True Blue A EX Triumph, Somebody's Out There A — Robbie Nevil, C'est La Vie A — David & David, Welcome To The Boom
—AS L — ol 1 oo tmecaronl L0 Ne Return 21 23 Midnight Star, Midas Touch A —  Daryl Hall, Foolish Pride : - ga ieH:‘". Flo%l,-sh‘ PL'ald\t;l
Chicago P.D.: John Gehron | 10 13 Don Johnson, Hearibeat B B ey Mar, | fm By Your Side A Lo Heads, Wi wid[Le A — Billyldol To Bo A Lover
1 Carl Anderson & Gloria Loring, Friend {% 18 ‘I:l:donm, TrduthIue 2 2 Boston, Amanda A —  Howard Jones, You Know | Love You EX EX  Freddie Jackson, Tasty Love .
26 Janet Jackson, When | Think Of You B 2 m;"”' W°’L P 25 21 Toto, I Be Over You P A —  Andy Taylor, When The Rain Comes EX EX  Wang Chung, Everybody Have Fun Tonigh
4 Robert Palmer, | Didn’t Mean To Turn R ASM;""""‘:”S, eague, E"‘"‘:"v 8l 26 29 Cameo, Word b) ™ A — Anita Baker, Sweet Love
2 Huey Lewis & The News, Stuck With You 15 23 TiTeesday Ay °“;‘L ohglessi 35 Bruce Horn: E The Range, The Way It Anenca € EX EX Jermaine Stewart, Jody
5 6 Glass Tiger, Don't Forget Me 1o 2 P' "é bnygll | aV Ab°€’ ove 28 33 David Lee Roth Gon' Crazy! MECGES TERTION.. EX EX Bad Company, This Love pOWER
6 3 Miamj Sound Machine, Words Get In The v % Em ua -r’;k:“M’e g?ne Tonight 29 34 Triumph, Somebody’s Out There EX EX Billy Squeer, Love Is The Hero *
7 7 Tina Turner, Typical Male 18 31 Boston Amind 4 37 The Beach Boys, California Dreamin’ Miami P.D.: Rick Stacy EX EX Berlin, Like Flames
14 The Human League, Human 19 2% ) v, Girl Cant Help 1t 31 40  Lionel Richie, Love will Conquer All iy EX EX Joan jett And The Blackhearts, Good M
27 Boston, Amanda W Boumey, 1 h" ep) Stops R 32 38 Peter Cetera With Amy Grant, The Next 1 10 Janet Jackson, When | Think Of You EX EX Bananarama, More Than Physical
10 10 Genesis ThroaglitAllAaa R B e nen ThelPhere SR Ring] EX  Eddie Money, Take Me Home Tonight 22 Lisa Lisa & Cult Jam With Full Force, EX EX The Outfield Everytime You Cry
1119 Aretha Franklin, Jumpin’ Jack Flash 2 % ro_io, b Somebodsrs Out Th 34 EX Ric Ocasek Emotion In Motion 3 4 Tina Turner, Typical Male EX — Lipstick, | Want To Be with You Tonig KRBE - FM
12 12 Talking Heads, Wild Wild Lite riumph, Somebody's Qut There A35 —  Billy idol, To Be A Lover 4 6 Cyndi Lauper, True Colors Houst P.D.: Paul Chri
1 5 Berhin, Take My Breath Awa 23 35 Bon Jovi, You Give Love A Bad Name 39 New Edition Earth Angel S 17 Robert Palmer, | Didn't Mean To Turn ouston .D.: Paul Christy
13 Doubls, The Captain Of Her Heart 24 30 Five Star, Can't Wait Another Minute 37 EX Aretha Franklin, Jumpin' jack Flash 6 12 Anita Baker, Sweet Love 13 Genesis, Throwing It Al Away
15 17 Eddie Money, Take Me Home Tonight AR etha Frankim. bumpiniglack|Fizsh A3 —  Wang Chung, Everybody Have Fun Tonigh 79 Genesis, Throwing It All Away 25 Janet Jackson, When 1 Think Of You
16 18 Toto, Il Be Over You 2 J""‘Aa"‘! S"‘""wj_ f A39  —  Howard Jones, You Know | Love You 8 14 Oran "Juice” Jones, The Rain 3 6 Van Halen, Love Walks in
17 23 Peter Cetera With Amy Grant, The Next 27 33 The Art Of g B" Max Headroom, P —  Steve Winwood, Freedom Overspill 9 1 Huey Lewis & The News, Stuck With You A 4 9 Cyndi Lauper, True Colors
18 29 Madonna, True Blue 2 53; Corey Hart, | Am '.?“c’ Side N A Robbie Newi, C'ect Ls Vie 10 19 Cameo, Word Up power £fm § 12 Lisa Lisa & Cult Jam With Full Force,
19 16 Peter Gabriel, In Your Eyes a &% Lionel Richie, Love Wi onuer i A —  Etton John, Heartache All Over The Wo 11 16 The Human League Human ——— e 6 1 B““"{; Amanda
20 21 Anita Baker, Sweet Love 30 Orchestral Manoeuvres in The Dark, A —  Jermaine Stewart, Jody 125 Stacey Q, Two Of Hearts 7 1 Glass Tiger, Don't Forget Me
21 8 Lionel Richie, Dancing On The Ceiling 31 EX James Brown, Gravity : 13 20 Glass Tiger, Don't Forget Me . . . 8 8 Loverboy, Heaven in Your Eyes
22 13 Loverboy, Heaven In %our Eyes 32 EX David Lee Roth, Goin' Crazy! 4 22 Midnight Star, Midas Touch Detroit P.D.: Gary Berkowitz 9 15 Don Johnson, Heartbeat
23 24 Journey, Girl Can't Help It B KX %‘":7 Squ:ethove Is The Hero 1 15 28 Bon Jovi, You Give Love A Bad Name 1 1 Cyndi Lauper, True Colors 10 2 Daryl Hall, Dreamtime
24 20 Madonna, Papa Don't Preach K RE B"F"‘I o California Dreamin ﬁ}()ﬂ lf 16 24 The Secret Ties, Dancing In My Sleep 3 Huey Lewis & The News, Stuck With You 11 4 Stacey Q, Two Of Hearts
25 31 Ric Ocasek, Emotion In Motion 35 EX REM, Fall ’(':.Me [} 5 17 34 Boston, Amanda 3 12 Janet Jackson, When | Think Of You 1218 Tina Tumer, Typical Male
A26 — Gladys Knight, Loving On Borrowed Tim A~ —  Robbie Nevil, C'est La Vie 18 29 Five Star, Can't Wait Another Minute 1 4 Stacey Q, Two Of Hearts 13 20 Robert Palmer, | Didn't Mean To Turn
21 28 Chicago, 25 Or 6 To A — Gvego? Abbott, Shake You Down 19 3 Don Johnson, Heartbeat S 2 Cad Kvngerson & Gloria Loring, Friend " 7 [u((thmocs, Missionary Man
28 30 Lionel Richie, Love Will Conguer All A — Etton John, Heartache All Over The Wo - 20 EX  Nu Shooz, Point Ol No Return § 7 Glass Tiger, Don't Forget Me 15 16 Anita Baker, Sweet Love
29 25 Steve Winwood, Freedom Overspill : —  Talking Heads, Wild wild Life M 21 2 Eddie Money, Take Me Home Tonight 7 10 (Loverboy, Heaven In Your Eyes 16 21 The Human League, Human
30 32 Corey Hart, | Am By Your Side —  Midnight Star, Midas Touch ] . 2 EX Madonna, True Blue 8 11 Amta Baker, Sweet Love 17 17 New Edition, Earth Angel
31 22 Peter Cetera, Glory Of Love A —  Steve Winwood, Freedom Overspill Pittsburgh P.D.: Nick Ferrara 23 21 Ashtord & Simpson, Count Your Blessin 9 14 Don Johnson Heartbeat 8 19 Billy Joel, A Matter Of Trus!
32 33 David & Dawd, Welcome To The Boom EX EX  Bruce Homsby & The R::s'hn'e Way It 1 4 Cameo, Word Up 24 25 Billy Joel, A Matter Of Trust 10 15 Billy Joel, A Matter Of Trust 9 22 Aretha Franklin, Jumpin' Jack Flash
33 34 Bruce Hornsby & The Range, The Way It g EX: r""""m 0 Hol 1"339 Hard 2 2 Genesis, Throwing It All Away 25 EX  Lionel Richie, Love Will Conquer All 11 5  MIami Sound Machine, Words Get In The 20 24 Madonna, True Blue
A3 —  The Beach Boys, California Dreamin’ e el K EheartsYGood[M 33 Janet Jackson, When | Think O You A2 —  Huey Lewis And The News, Hip To Be S 1213 Genesis, Throwing It All Away 125 Eddie Money, Take Me Home Tonight
A35 —  Howard Jones, You Know | Love You X ' Jgﬁ <0 ¢ 4 8 Oran “Juice” Jones, The Rain 21 EX G"&W Abbott, Shake You Down 13 17 Robert Palmer, | Didn't Mean To Turn 22 26 Oran “Juice” Jones, The Rain
X e acinson. Lraray 5 & Cyndi Lauper, True Colors 28 33 Aretha Franklin, Jumpin' Jack Flash 14 21 Lisa Lisa & Cuit Jam With Full Force, 3 10 Huey Lewis & The News, Stuck With You
EX EX The Temptations, Lady Soul . 8 12 class Tiger, Don't Forget Me 29 31 Arcadia, Say The Word 15 22 Madonna, True Biue 4 28 Peter Cetera With Amr Grant, The Next
EX X Wang Chung, Everybody Have Fun Torigh 7 14 Boston Amanda 30 EX  Stacy Lattisaw, Nail It To The wall 16 20 The Human League. Human 3131 Toumer (Gl Can't R It
EX EX Wham! Where Did Your Heart Go? 8 9 Don Johnson, Heartbeat 31 EX Belinda Carlisle, | Feel The Magic 17 19 Tina Tumer, Typical Maie 6 33 Bruce Hornsby & The angsc_, The way It
X EX Billy tdol, ToBe A Lover 9 13 Robert Palmer, | Didn't Mean To Tur 32 EX Chico De Barge, Talk To Me 18 18 Jouney, Gl Can't Help It 7 32 Corey Hart, | Am By Your Side
EX_ X The Pretenders. Don't Get Me Wrong 10 10 Tina Turmer, Typical Male 33 8 Daryl Hall, Dreamtime 19 24 Peler Cétera With Amy Grant, The Next 8 34 Toto, ll Be Over You
) 1 11 Van Halen, Love Walks In 335 James Brown Gravity 2 29 Boston, Amanda 29 36 Bon Jovi, You Give Love A Bad Name
o 12 1 The Beatles, Twist And Shout A3~ Til Tuesday, What About Love 21 76 Corey Hart, | Am By Your Side 1 B b ovelWillcogte Al
— 13 26 Bon Jovi, You Give Love A Bad Name A —  The Temptations, Lady Souf 22 33 Bon Jovi, You Give Love A Bad Name % 3 c:!"e"' wz°’oug 9
Chicago P.D.: Buddy Scott 14 17 Madonna, True Blye A —  Bruce Homsby & The Range, The Way It 23 28 Jermaine Stewart, J B3 Thlca‘o' 50r6Tod Dreamin’
e 96 " -FM 15 5 Stacey Q, Two Of Hearts A —  Bananarama, More Than_ (5"53' 24 27 The Beach Boys, Caiifornia Dreamin’ e Beach Boys, California Dreamin
11 Slace‘v y 9. Two Of Hearts ' 16 16 Chicago, 25 0r 6 To 4 A —  Nancy Martinez, For Tonigh 25 30 Lionel Richie, Love Will Conquer All 3 EX Jermaine Stewart, Jody
22 Carl Anderson & Gloria Loring, Friend 17 7 Lisa Usa & Cult Jam With Full Force, A — KTP, One Step ) 26 31 Peter Gabriel. In Your Eyes A5 —  Bangles, Walk Like An ‘W"’"
3 5 Janet Jackson, when | Think Ol You 18 22 Nu Shooz, Paint Of No Return EX EX Ric Dcasek, Emotion In Motion 21 32 Aretha Franklin, Jumpin' Jack Flash 36 EX  Triumph, Somebody's Out There
4 6 Robert Palmer, | Didn't Mean To Turn 19 21 Loverboy, Heaven In Your Eyes EX EX Jermaine Stewart, jody 28 35 Triumph, Somebody's Out There gg EX er'.':’ uier, Love Is The Hero
5 3 Miami Seund Machine, Words Get In The | Hartford P.D.: Gary Wall 20 24 Talking neads wild wild Liﬁa EX EX Toto, I'l Be Over You 34 The Art Of Noise With Max Headroom, P EX bl Outfield, Everytime You Cry
6 9 LisaLisa & Cult Jam With Full Force, 21 23 Journey, Girl Can't Help It EX EX Wham! where Did Your Heart Go? 30 EX Eddie Money, Take Me Home Tonight A39  — Til Tuesday, What About. Love
7 4 Run-D.M.C, Walk This Way 11 Stacey Q, Two Of Hearts 22 25 Peter Getera With Amy Grant, The Next EX —  Wang Chung, Everybody Have Fun Tonigh 31 EX Huey Lewis And The News, Hip To Be Sq A0 —  Orchestral Manoeuvres In The Dark,
8 10 Tina Turner, Typical Male 2 4 Cyndi Lauper, True Colors ) 23 28 Billy idol, To Be A Lover EX — Shannon, Prove Me Right 32 EX Tl Tuesday, What About Love A~ —  Midnight Star, Midas Touch
9 12 Madonna, True Blue 3 9 Eddie _Moneyd Take Me Home Tonight 24 27 The Human League, Human EX — Howard """"“: 'm For Real 33 EX  Oran "Juice” Jones, The Rain A —  Talking Heads, Wild Wild Lile
10 7 Huey Lewis & The News, Stuck With You 4 2 LisaLisa & Cult Jam With Full Force, 75 18 Regina, Baby Love EX —  Peter Cetera With Amy Grant, The Next 34 EX Toto, I Be Over You A —  Laban, Love Is Siberia
11 8 Billy Ocean, Love Zone 5 16 Oran "Juice” Jones, The Rain A26 — Huey Lewrs And The News, Hip To Be Sq EX  —  Robbie Nevil, C'est La Vie 35 EX Five Star, Can't Wait Another Minute E; it Martinez deorTonghl
12 17 Cameo, Word Up 6 3 Tina Turner, Typical Male 2] 29 Corey Hart, | Am By Your Side EX EX A-Ha, I've Been Losing You £ Luis d." enasfh unaway
13 13 Genesls, Throwing it All Away 78 Anita Baker, Sweet Love 28 30 Jermaine Stewart, Jody A Elton John, Heartache Alf Over The Wo DEe Arcadiassay)l e o~
14 18  Anita Baker, Sweet Love 8 15 The Human League, Human 29 19 Huey Lewis & The News, Stuck With You A —  Wang Chung, Everybody Have Fun Tonigh b3 g B"”s eBurgh, hem dy P: e |
15 22 Cyndi Lauper, True Colors 9 18 Boston, Amanda® 30 EX BenE. King Stand By Me A Ric Ocasek, Emotion In Motion X ananarama, More Than Physica
16 23 Human League, Human 1010 Robert Palmer | Didn't Mean To Tura A —  Billy Joel, A Matter Of Trust EX EX Robbie Nevil, Cest La Vie
17 16 Don Johnson, Heartheat 11 5 Don Johnson, Heartbeat A — Ric Ocasek, Emotion In Motion EX EX Joan Jett And The Blackhearts, Good M
18 15 Regina, Baby Love 12 & Carl Anderson & Gton'a Loring, Friend A — The Monkees, Daydream Believer
19 19 New Edition, Earth Angel 13 14 Billy Joel, A Matter Of Trust EX EX  Orchestral Manoeuvres In The Dark,
A20 — Rod Stewart Another Feartache LA ket acksan: W henlilThigkl0fYou EX EX  Lionel Richie, Love Will Conquer All
z% f: ffér’!‘e?"ﬁfchi':.'gaﬂﬁcingYOn The Celling 16 23 Peter Cefera With Amy Grant, The Next Chicago P.D.: Jan Jeffries
23 32 Peter Cetera With Amy Grant, The Next 1719 Ric Ocasek, Emotion In Motion I 2 Stacey Q, Two Of Hearts
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Iloburt Paimer, | Dldnt Mean To Turn
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Glass Tiger, Don't Forget Me
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Janet Jnkson When 1 Think Of You
Bon Jovi, You Give Love A Bad Name
Don Johnson, Heartbeat
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Anita Baknr,' Sweet Love
Oran "Juice” ) The Rain
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70 EXHIBIT

AT THE BIGGEST

ertainly all the big names will be exhibiting at MIDEM ’87. So will many
of the smaller companies who play such a vital role in today’s world
music industry. Some have been coming for 20 years. Some are quite new

Why not join them?

equipment.

American music industry. MIDEM 1s the unique opportunity to show them

And where else can you attend the famous MIDEM Galas, or see so
many top bands performing? Or attend the MIDEM MIP RADIO the fourth
great international radio program market. Where else but at MIDEM is the
environment more suited to making those contacts you need to succeed?

As an Exhibitor you’re not just part of MIDEM you are the
show, ranking with the biggest names and with all the business
pull of music’s greatest international market-place.
MIDEM is where the regional and global deals are struck that

build company prosperity. It’s here you’ll find all the top

producers, record companies, publishers and independents
from over 50 countries.
For promoting records, catalogues and artists, nowhere
else comes close. It’s the place for viewing or screening
the latest video promos-or for an update on state of the art studio

The rest of the world is waiting to hear what’s new from the

what l:zfou have.

IDEM ’87 will cost. .

or openers, ring Frank Kelcz on (212) 967-7600. He’ll tell you all you
need to know about exhibiting at MIDEM ’87. Practically everything is done
for you-including fully equipped and furnished stands with phone and hi-fi
equipment. All in all, you might be surprised at how little ex?nbmng at

.and how much attention you’ll get.

[_Please rush me further

details on MIDEM 87

Name:

MIDEM’87"

Company:

Title:

Address:

Phone:

Perard Associates, Inc., 38 West 32nd Street, Suite 1512, New York, N.Y. 10001
Phone: (212) 967-7600 Telex. 4979122 PERAUD Ul FAX: {212) 967-7607
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‘Vice’ Is Nice, But Johnson Wants Pop Stardom

BY STEVE GETT

NEW YORK Don Johnson knew he
had his work cut out for him in shift-
ing gears from pop cop to pop star. “I
feit I was carrying a lot of dead
weight from people who had tried to
make the transition and, for one rea-
son or another, weren't able to do it,”
he says. “Either they just didn’t have
the chops, the musical savvy, the
background, or whatever.

“So there was a lot for me to over-
come, and, in some ways, I feel I've
done it. But there’s still a lot of peo-
ple out there who remain uncon-
vinced.”

Though “Heartbeat,” the title
track from his Epic debut album, is at
No. 5 on this week’s Hot 100 Singles
chart, Johnson says he understands
why many are still skeptical about his
musical endeavors.

“There are those who feel, and
rightfully so, that they’ve been

Optimistic Outlook. The BoDeans
proved their live potential with songs
from their Warner Bros. album “Love
& Hope & Sex & Dreams"” at New
York's Ritz club. Pictured is
singer/guitarist Sammy Bodean.
{Photo: Chuck Pulin)

burned so many times before by peo-
ple that have tried to capitalize on one
fame or another,” he says.

Johnson, who is determined to gar-
ner serious recognition as a recording
artist, says, “I didn’t want my album
to come out with a lot of splashy, Hol-
lywood hype. I want acceptance to
come from radio and those other
places records are traditionally made
and broken.”

Johnson readily admits that his sta-
tus as a “Miami Vice” star helped stir
initial interest in the “Heartbeat” al-
bum. “Obviously there’s going to be
a certain amount of curiosity or at-
tention because I am who I am,” he
says. “And I wouldn’t trade that for
the world. I certainly don’t apologize
for it—I worked hard to get to where
I am—but I want my record to live
and die on its own merit.”

Before going into the studio, John-
son connected with rock manager
Danny Goldberg, who played a key
role in getting the “Heartbeat” proj-
ect off the ground.

“l pride myself in knowing a lot
about the film business,” says John-
son. “When it came to the record
business, [ felt I had the talent to be a
recording artist, but I just didn't have
the business sense of how you go
about putting all the details together.
So I really relied on Danny for that.

“I told him what I had in mind to do
and how I wanted to approach the
record,” says Johnson. “Luckily for
me, Danny understood where I was
coming from, and he was able to put
together all the elements that ulti-
mately gave me the stage to create
my vision.”

In addition to Goldberg, Johnson
was helped by various top-name mu-
sicians who agreed to play on the rec-
ord. “I didn’t just invite people down
to the studio for their name value,”
says Johnson. “These guys are pals
of mine: Willie Nelson I've known for

Group Tours To Support ‘Orgasmatron’

Motorhead Runs Smoothly

NEW YORK British heavy metal
group Motorhead has just em-
barked on a two-month U.S. tour in
support of its debut Profile album,
“Orgasmatron.” The record’s re-
cent release marked the end of an
18-month recording hiatus for the
band, precipitated by extensive le-
gal battles with its former U.K. la-
bel, Bronze Records.

Unsurpassed in Quality

GLOSSY | .
PHOTOS >~

100 POSTCARDS

100 8:10
CISTOM
JUR PRINTS

163 WEST 46th STREET, N.Y. 10038
7

(212) 382-0233

Though hardly a household
name here, Motorhead—often re-
ferred to as “‘the world’s loudest
band’’—has built a formidable
U.S. cult following. With the re-
cent success of Metallica, the word
in hard rock circles is that Motor-
head, with its similarly aggressive,
no-holds-barred approach, is on the
verge of a major breakthrough.

Like Metallica’s top 30 Elektra
album, “Master Of Puppets,” the
Bill Laswell-produced “Orgasma-
tron” is unlikely to garner signifi-
cant radio airplay.

“The lack of radio support for
our style of music is a problem ev-
erywhere,” says Motorhead vocal-
ist-bassist Lemmy. “But we made
it in England without radio, and
we’ve got to where we've got in
the States without it.”

It was 10 years ago that Lemmy,
a onetime member of the U.K.
band Hawkwind, put together the
first Motorhead lineup. By the end
of the '70s, the second version of
the group—with Phil Taylor on
drums and Fastway’s Eddie
Clarke on guitar—had established

(Continued on page 25)

some time; Ronnie Wood and Stevie
Ray Vaughan are people I've played
guitar with at one time or another, in
hotels or wherever; and Bonnie Raitt
I ran into at the New Orleans Jazz
Festival.

“So it’s not just a bunch of studio
session players that got together and
then I came in and did the vocals,” he
adds. “In fact, most of the vocals
were done live with the rhythm sec-
tion while we were tracking.”

Further proof that Johnson is seri-
ous about his musical pursuits is evi-

denced by his desire to play live con-
certs. “I definitely want to do them,”
he says. “Unfortunately, right now,
‘Miami Vice’ is taking up most of my
time, but I'm hoping to go out and
play some concerts next year.”

A full-length feature video of the
“Heartbeat” project is in postproduc-
tion and is due before year’s end.
Though still committed to (and enjoy-
ing) “Miami Vice,” Johnson says he
plans to make a movie in 1987.

Asked whether he is bothered by
cynics who continue to question his

musical talent, Johnson says, “Hey,
listen, I just love music and working
with people—that’s what gets me off.

“If I paid attention to what every-
body said all the time, the rumors and
the gossip, then either I wouldn’t
have time to do any work, or it would
just mess up my mind. You just have
to say, ‘Hey, that’s part of the gig.’
You do your work and don’t pay any
attention.”

(For the record, Johnson confided
that he was not wearing socks while
this interview was conducted.)

by Steve Gett

NEW YORK Robert Plant and
Billy Idol have inked new manage-
ment deals. Former Led Zeppelin
vocalist Plant has teamed with Bill
Curbishley, whose Trinifold (U.K.)
and Left Field Services (U.S.) com-
panies also handle Judas Priest
and the four ex-Who members.

During his Zeppelin days, Plant
was under the wing of the legend-
ary Peter Grant. That relationship
had been terminated, however, by
the time Plant released his 1982 de-
but solo album, “Pictures At Elev-

n.” Since then, the singer has
been looking after his own busi-
ness affairs.

Curbishley’s New York office
reports that Plant is assembling
material for his fourth solo album,
due next year. A producer and stu-
dio location have yet to be select-
ed.

As for Idol, he’s just hooked up
with Freddie DeMann, whose cli-
ent roster includes Madonna and
Peter Cetera. Earlier this year,
Idol parted company with Bill Au-
coin. While completing the new
“Whiplash Smile” album, the pun-
ky one was represented by ex-Au-
coin employee and onetime Chrys-
alis a&r staffer Brendan Bourke
and lawyer Stewart Silfen.

Incidentally, Idol's former Gen-
eration X band mate Tony James
has found U.S. management for
his group, Sigue Sigue Sputnik.
After telling On The Beat that he
was looking for a J.R. Ewing-type
character, James decided Gotham-
based David Krebs was the right
man for the job. Krebs says the
space-cadet rockers will be making
their U.S. debut with an Oct. 31
Halloween show at New York's
Palladium.

SISTERS ARE DOIN’ IT FOR
themselves: Twisted Sister has
been lying low these past few
months, but the band members
have not been idle. Guitarist Jay-
Jay French and bassist Mark “The
Animal” Mendoza have been pro-
ducing the debut album for new
hard rock act Reckless, while sing-
er Dee Snider has reportedly been
at the knobs for a Long Island-
based group.

A sneak preview of the French/-

Plant, Idol Land Heavyweight Managers:
Twisted Rockers Tum To Production

Mendoza project indicates that
Reckless has strong potential. The
band is co-managed by Twisted
Sister’s tour manager, Joe Gerber,
and Phil Carson, who also repre-
sents Jimmy Page. The still-unti-
tled Reckless album will be re-
leased in January on Carson’s At-
lantic-distributed Valentino label.
But what of Twisted’s future?
The glam-rockers are keeping qui-
et about their next project and
have yet to announce a replace-
ment for drummer A.J. Pero, who
left the lineup earlier this year.

SHORT TAKES I: Rumors are
flying that Steven Spielberg is
planning to make a documentary
on the Beatles. Word has it the fa-

ON THE BEAT

Artist news, touring,
signings, venues . .. for
those who need to know
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mous director recently discussed
the project with Paul McCartney
in London . . . China Crisis has just
completed its fourth album, “What
Price Paradise.” The record is due
in November, with a world tour set
for 1987 ... Atlantic plans a No-
vember release for Bob Geldof’s
debut solo album. The project, now
being mixed in Paris, was co-pro-
duced by Dave Stewart and Rupert
Hine. A single, ‘““This Is The World
Calling,” will be issued Oct. 24 in
Britain—no word as yet on a U.S.
single. Geldof is said to be putting
a new live band together for dates
in early '87 ... Chrysalis has had
to push back the release of Go
West’s second album. It won’t be
out until January because of ‘‘a
computer failure” in the Denmark
studio where the U.K. band is re-
cording. A fall tour has also been
postponed, until next spring . ..
Manhattan Records has signed the
Glamour Camp, a new band fea-
turing Christopher Otcasek, son of
the Cars’ Ric Ocasek.

HERE’S THE BEEF: Marvin Lee
Aday, better known as Meat Loaf,
has signed a U.S. deal with Atlan-
tic. The singer’s debut album for
the label, “Blind Before I Stop,” is

-debut in “Serving Time

due shortly and will feature Mr.
Loaf’s recent U.K. hit duet with
John Parr, “Rock’n’Roll Merce-
naries.” Produced by Frank Far-
ian, the Meat Loaf album has just
been issued in Britain by Arista.
Parr’s second Atlantic album,
“Running The Endless Mile,” will
be released at the end of October.

GOTTA SING, GOTTA DANCE:
Michael Peters, choreographer to
the stars, is recording his first al-
bum, with Michael “Maniac” Sem-
bellio producing. Says Peters, “We
started working at Michael's L.A.
studio in July and have put down
six tracks so far.”

Peters’ lawyer, Ronnie Dasheyv,
who also represents Lionel Richie
and Sheila E., is shopping for a la-
bel deal. Hopefully, the album will
be out early next year, says Pe-
ters, adding that there’s a good
chance some heavy names will be
making guest appearances.

SHORT TAKES II: ZZ Top is
playing European concerts
through October. Then it’s time
for a two-month break in the
band’s native Texas. Dates in Ja-
pan and Australia have been
booked for January, after which
there’s a good chance the group
will return for more U.S. stadium
shows ... Eddie Junior, vocalist
for the Tears For Fears spinoff
group Mancrab, has filmed a gaso-
line commercial with Aretha
Franklin and is set to star in the
TV movie ‘“The Jackie Robinson
Story” ... Sounds a little far-l
fetched, but the scuttlebutt is that
Lionel Richie will make his movie
;" playing
George Hamilton’s villainous but-
ler ... Noted U.S. film critic Rex
Reed was not impressed by the
movie “Sid & Nanecy,” which had
its U.S. premiére at the New York
Film Festival. In a particularly
caustic New York Post review,
Reed wrote, “Forced to choose be-
tween ‘Sid & Nancy’ and two hours
at the dentist, I'll choose root ca-
nal.”” Reed acknowledged that
Gary ‘‘Sid”’ Oldman and Chloe
“Nancy” Webb realistically re-cre-
ated their roles, but added, “I'm
not sure if they can act or not.
They both make the mutants in
‘Aliens’ look like the folks next
door.”
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ELVIS IS MAIN
ATTRACTION
ON U.S. TOUR

BY CHRIS MORRIS

LOS ANGELES Elvis Costello’s
much-anticipated six-city U.S.
tour kicked off here Oct. 1 with
the first of five sold-out shows at
the Beverly Theater.

Dubbed Costello Sings Again,
the intimate-venue tour features
the idiosyncratic vocalist in a dif-
ferent musical setting each night.
Costello is being backed by two
different assemblages during the
tour: his regular group, the At-
tractions, and the Confederates,
an aggregation of crack studio
musicians who played on the sing-
er's “King Of America” album,
released earlier this year.

The tour, which coincides with
the release of “Blood And Choco-
late,” his second Columbia album
of 1986, continues through Octo-
ber. Other stops include San Fran-
cisco, Oct. 810; Chicago, Sunday-
Tuesday (12-14); Boston, Thurs-
day-Saturday (16-18); New York,
Oct. 21-25; and Philadelphia, Oct.
27-29.

The first show of the L.A. visit
was perhaps the least surprising:
Costello & the Attractions (key-
boardist Steve Nieve, bassist
Bruce Thomas, and drummer
Pete Thomas) ran through a retro-
spective of 25 songs from nine al-
bums. The band fielded requests
from the audience during the per-
formance.

The second and third nights
combined solo stints by Costello
with full-band sets with the Con-
federates. On the second evening,
there was also a miniset by the
“Coward Brothers”—Costello and
producer/musician T-Bone Bur-
nett—who sang playful renditions
of country standards. The Confed-
erates (Burnett, guitarist James
Burton, bassist Jerry Scheff, key-
boardist Mitchell Froom, and
drummer Jim Keltner) augment-
ed selections from “King Of
America” with crackling covers of
blues, r&b, and country oldies.

The most eagerly sought-after
ticket during the L.A. stint was
for the penultimate night, dubbed
the Spectacular Spinning Song-
book. Taking a cue from “Wheel
Of Fortune,” the performance
used a giant wheel bearing 40
song titles; spins by audience
members determined the song se-
lection, which was then performed
by Costello & the Attractions.

John Doe of X and Tom Waits
co-hosted the Songbook show; Su-
sannah Hoffs and Vicki and Debbi
Peterson of the Bangles per-
formed three songs with Costello.
Costello’s wife, Caitlin O’Riordan
of the Pogues, also performed—
as a go-go dancer, disguised in a
red wig.

The final L.A. concert, featur-
ing Costello & the Attractions,
leaned heavily on material from
“Blood And Chocolate.” Tom Pet-
ty guested on three encore num-
bers.

V
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Talent in Action

GENESIS
Exhibition Stadium, Toronto
Tickets: $22.50

UNLY FOUR DATES into the 10-
month “Invisible Touch” tour, Gene-
sis, arguably the world’s most popu-
lar rock band, was in top form. On a
chilly, water-logged night in possibly
the ugliest major league ballpark,
61,000 braved the elements for one of
rock’s classiest and most engrossing
shows. Singer/drummer Phil Collins
may be moving Genesis ahead com-
mercially, but Toronto has been such
a loyal market over the years for the
veteran British group that even older
work was warmly received.

Collins remains tireless, frenetic,
and witty on stage, with a silky, nasal
singing style that seems not to have
aged in the decade that has passed
since he took over vocal chores from
Peter Gabriel. Keyboardist Tony
Banks is both the band’s on-stage
link to its heritage and the propellant
of today’s more accessible melodies.
Bassist/guitarist Mike Rutherford is
a seamless player whose embellish-
ments are integral to the deceptively
simple Genesis sound. Drummer
Chester Thompson and guitarist
Dary! Steurmer have progressed be-
yond being sidemen in concert to
adopt full-fledged roles.

The repertoire spanned nearly 15
years, but the audience was most
comfortable in the 2Y,-hour set with
the newer material. “Mama” opened
the show, then Collins moved behind
the drums for “Abacab,” and the
crowd shrieked its delight. “Invisible
Touch” and “Throwing It All Away”
were the highlights from the new al-
bum. But “The Brazilian” was a stun-
ning stage number, too.

Lighting and sound were state of
the art; few can rival the effort Gene-
sis makes to have its music heard and
seen. Rumors abound that this is the
last hurrah for the band, though Gen-
esis members deny it. If this is the fi-
nale, however, it’s a topflight way to
depart. KIRK LAPOINTE

STEVE WINWOOD
Pier 84, New York
Tickets: $15

BEFORE LAUNCHING this tour in
late August, Steve Winwood had
long been absent from the concert
circuit. And, seemingly, from his
point of view those heady years with
Traffic are best left in the past.

At this Sept. 12 show, Winwood
paid only passing lip service to his
early days: a show-opening medley of
Traffic’s “Low Spark Of High
Heeled Boys” (with Winwood on solo
piano) and the instrumental “Glad,”
and later, pumped-up versions of the
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Spencer Davis Group’s “I'm A Man”
and “Gimme Some Lovin’,” the hits
which introduced Winwood some two
decades ago.

Beyond that, this nearly two-hour
show was as "80s as could be. The shy
teen prodigy of the past has re-
emerged as a confident and com-
manding frontman.

The bulk of the material was
drawn from Winwood’s three Island
“comeback” albums: “Are Of a Div-
er,” “Talking Back To The Night,”
and the recent “Back In The High
Life.” And it was those latter-day
Winwood songs for which the sold-
out venue erupted loudest.

Backed by an eight-piece horn-
punctuated band, Winwood delivered
punchier-than-the-record versions of
his No. 1 summer smash, “Higher
Love,” the five-year-old hit “While
You See A Chance,” and more than a
dozen other tightly arranged, funky,
danceable party tunes from his re-
cent work.

Some fans in the crowd might have
bemoaned the lack of the more atmo-
spheric, intricate Traffic-style compo-
sitions, but Winwood made up for
that by demonstrating why he has
earned his reputation as a brilliant
vocalist and multi-instrumentalist.

JEFF TAMARKIN

BILLY JOEL
Glens Falls Civic Center
Glens Falls, N.Y.
Tickets: $17.50

BILLY JOEL gave this hockey rink
a street-corner ambience at his Sept.
29 concert, delighting the 7,650-
strong crowd that had snapped up all
the tickets just two hours after they
went on sale. Not only was it Joel's
first live show in 21, years, but it was
also the opening date of an extensive
U.S. tour to promote his latest Co-
lumbia album, “The Bridge.”

Offering an overview of his 15-year
career, Joel and his six-man band per-
formed for almost three hours. The
26-song set began with the new
“Running On Ice” and ended with
“This Night,” one of four songs from
his 1983 album, “An Innocent Man.”

Those songs—and ones from the
new album, particularly the single “A
Matter Of Trust”—were highlights
in a joyous concert marked by Joel's
versatility and staggering physical
energy.

The singer/songwriter/pianc man
gave his musicians plenty of rope. Es-
pecially memorable performances
were given by sax man Mark Rivera
and guitarist David Brown, whose
fluid lines made “This Is The Time”
simply ravishing,

While sentimentality has occasion-
ally sabotaged Joel's work, that was
never a problem at this near-faultless
show. Warmth and a distinctive
sense of community prevailed as Joel
re-entered the performance arena
with wonderful vengeance.

CARLO WOLFF

ANITA BAKER
Radio City Music Hall, New York
Tickets: $25, $20

MAKE NO MISTAKE: Anita Baker
is a name we’ll be hearing for years
to come. At her recent Radio City de-
but—one of two concerts here—the
Elektra recording artist welcomed an
audience that was already madly in
love with her. Preceded by her two al-
bums, “The Songstress” and “Rap-
ture,” Baker had a repertory of

(Continued on page 25)

]

BOXSCORE

TOP CONCERT
GROSSES

Amusement Business®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BOB SEGER & THE SILVER Boston Garden Oct. 2-3 $439,790 26,132 Don Law Co.
BULLET BAND Boston, Mass. $17/815 sellout
THE FABULOUS THUNDERBIRDS
DAVID LEE ROTH Centrum in Worcester Oct. 5-6 $315,330 19,892 Don Law Co.
CINDERELLA Worcester, Mass. $16.50/$14.50 sellout
VAN HALEN Tarrant County Convention Sept. 30-Oct. 1 $302,550 20,170 PACE Concerts
BACHMAN-TURNER OVERDRIVE Center $15 26,000
Fort Worth, Texas
JULID IGLESIAS Concord Pavilion Oct. 34 $297,051 15,109 in-house
ROSEANNE BARR Concord, Calif. $25/$15.50 16,950
ELTON JOHN Pacific Amphitheater Oct. 4 $271,489 17872 Nederlander Organization
Costa Mesa, Calit. $20.35/815 18,764
JDURNEY Rosemont Horizon Qct. 4 $270,221 15,543 Jam Prods.
GLASS TIGER R i}, $17.50/$16.50 sellout
JOURNEY McNichols Sports Arena Sept. 19 $267,159 16,286 Feyline Presents
THE QUTFIELD Denver, Colo. $17.05/$15.95 18,235
BOB SEGER & THE SILVER Capital Center Oct. 5 $252,434 15,251 Cellar Door Prods.
BULLET BAND Landover, Md. $17.50 sellout
JOHN EDDIE
ELTON JDHN Qakland Coliseum Oct. 3 $240,538 13,745 Bill Graham Presents
Qakland, Calif. $17.50 seflout
ELTDN JOHN McNichols Sports Arena Sept. 30 $23734 13,846 Feyline Presents
Denver, Colo. $17.60/$16.50 18,365
JOURNEY Rivertront Cotiseum Oct. 2 $228,966 14,192 Jam Prods.
GLASS TIGER Cincinnati, Ohio $16.50/814 sellout
BILLY JOEL Providence Civic Center Oct. 4 $228,078 13,033 Frank J. Russo
Providence, R.l. $17.50 sellout
LIDNEL RICHIE Arizona Veterans Memorial Sept. 19 $226,755 13,149 Feyline Presents
SHELIAE Coliseumn $17.50/815 15,500
Phoenix, Ariz.
JOURNEY Met Center Sept. 25 $222,173 14,022 Jam Prods.
GLASS TIGER Bloomington, Minn. $16.50 17,700 Company 7
JDURNEY The Arena Sept. 30 $210,880 15,614 Contemparary Prods.
GLASS TIGER St. Louis, Mo. $16 sellout
THE QAK RIDGE BOYS Western Washington Fairgrounds  Sept. 20-21 $202,792 23359 in-house
THE FORESTER SISTERS Puyallup, Wash. $12/$10/89 35,000
KENNY ROGERS The Spectrum Oct. 1 $200,866 11,936 North American Tours
PAUL ANKA Philadelphia, Pa. $17.50/$15.50 19,455
LEE GREENWOOD
38 SPECIAL Roberts Municipal Stadium Oct. 4 $190,400 13,600 Mid-South Concerts
BON JOVI Evansville, Ind. $14 sellout
TONY BENNETT Fox Theater Sept. 23-28 $188,436 12,225 Fox Concerts
St. Louis, Mo. $18.50/$6.50 4,665
JOURNEY Freedom Hall Arena Oct. 1 $182,304 11,394 Jam Prods.
GLASS TIGER Louisville, Ky. $16 sellout
JOURNEY Market Square Arena Sept. 28 $178,782 11,544 Jam Prods.
GLASS TIGER Indi lis, Ind. $15.50/813.50 sellout
0ZZY OSBOURNE Canadian National Exhibition Sept. 26 $178,620 11,908 Concert Prods. International
QUEENSRYCHE Grandstand ($223,275 Canadian) 12,500
Toronto, Ontario $19
LIONEL RICHIE Myniad Convention Center Sept. 26 $171,12 11,152 Contemporary Presentations
SHELIA E Oklah City, Okla. $16.50
GEORGE STRAIT Tulsa State Fairgrounds Sept. 28 $164,000 10,997 Little Wing Prods.
TANYA TUCKER Tulsa, Okla. $15 15,000 Ray Bingham Prods.
BILLY PARKER in-house
THE QAK RIDGE BOYS Universal Amphitheater Sept. 23-24 $160,719 10,049 Universal City Studios
THE FORESTER SISTERS Universal City, Calif. $17.50/$15.50/$12.50 12,502
NITTY GRITTY DIRT BAND
THE MOODY BLUES James L. Knight International Sept. 28 $157,938 9,025 Fantasma Prods.
THE FIXX Center $17.50 10,040
Miami, Fla. sellout
38 SPECIAL Market Square Arena Oct. 4 $155,142 11,544 Jam Prods.
BON JOVI di lis, Ind. $13.50 sellout
BILLY JOEL Rochester Community War Oct. 2 $153,003 8820 Monarch Entertainment Bureau
Memorial $17.50 sellout John Scher Presents
Rochester, N.Y.
38 SPECIAL Allen County Memonal Coliseum Oct. 5 $150,156 11,000 Jam Prods.
BON JOVI Fort Wayne, Ind. $15.50/8$14.50 sellout
JOURNEY Milwaukee Exposition & Sept. 26 $136,274 8,259 Jam Prods.
GLASS TIGER Convention Center Arena $16.50 sellout
Milwaukee, Wis.
JAMES TAYLOR Shoreline Amphitheater Oct. 4 $131,213 8,153 Bill Graham Presents
in View, Calif. $16.50/$14.50 15,000
TRIUMPH Rochester Community War Oct. 3 $123,230 9,648 Monarch Entertainment Bureau
YNGWIE MALMSTEEN Memorial $13.50/$12.50 10,200 John Scher Presents
Rochester, N.Y.
ALABAMA Ohio Center Sept. 27 $121,044 7,336 Keith Fowler Promotions
CHARLIE DANIELS Columbus, Ohio $16.50 7,588
STEVIE WONDER RPI Field House Oct. 4 $118,503 7,369 Magic City Prods.
Rensselaer Polytechnic Institute $16.50 sellout
Troy, N.Y.
HUEY LEWIS & THE NEWS Hammons Student Center Oct. 1 $117,375 8372 Contemporary Prods.
DUANE EDDY & THE REBELS Southwest Missouri State Univ. $15/812 seflout
Springfield, Mo.
ALABAMA Knoxville Auditorium/Coliseum Sept. 28 $112,233 7,108 Keith Fowler Promotions
THE BELLAMY BROTHERS Knoxville, Tenn. $16.50 sellout
THE OAK RIDGE BOYS Concord Pavilion Sept. 28 $111,954 7,021 in-house
THE FORESTER SISTERS Concord, Cailf. $18.50/$14.50/$12.50 8475 Bill Graham Presents
HUEY LEWIS & THE NEWS Amarillo Civic Center Coliseum Sept. 12 $109,788 7393 Feyline Presents
DUANE EDDY & THE REBELS Amarillo, Texas $15/$14.50 7,800
NEIL YOUNG & CRAZY HORSE RPI Field House Sept. 24 $107,880 7284 Creative Concerts
Rensselaer Polytechnic Institute $15 seltout
Troy, N.Y.
0ZZY OSBOURNE Mississippi Coast Coliseum & Oct. 3 $107,724 7482 Alex Cooley/Southern Promotions
QUEENSRYCHE Convention Center $15/814 14,000

Biloxi, Miss.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Renee Noel in Nashville at (615) 748-8138; Linda Deckard in Los Angeles at (21 3) 859-5338; or Melinda Newman in Chicago

at(312) 236-2085.
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Cactus World
News—Out Of
U2’s Shadow

BY SHARON LIVETEN

LOS ANGELES Three years
ago, the members of Cactus
World News—guitarist Frank
Kerns, singer Eion McEvoy, bass-
ist Fergal MacAindris, and drum-
mer Wayne Sheehy—were merely
fans of U2. Since then, they have
become proteges.

Cactus World News isn’t com-
plaining about the association
with its fellow Irish band, but it is
suffering from a slight identity
crisis. The new MCA act evokes
musical memories of U2; both
groups rely on a thickly textured,
guitar-based sound and share a
similar style of anthemic lyrics.
But the ties that bind go far be-
yond the music.

Cactus World News’ debut two-
song record, produced by Bono,
was the first release on U2's
Mother label. Realizing that com-
parisons (and criticism) were inev-
itable, the young group felt it had
no alternative but to take advan-
tage of the break. *

“When we were offered the
chance to record, nobody knew
us,” says McEvoy. “It was very
early on, but we sent out tapes to
a lot of people. When we sent one
to Bono, we got a real quick reac-
tion.”

Only a few thousand copies of
that first single were pressed, but
they sold out quickly, says McE-
voy. More importantly, however,
the record helped attract the at-
tention of MCA, which resulted in
a deal.

The group’s debut album, “Ur-
ban Beaches,” produced by Chris
Kimsey, has garnered strong col-
lege radio airplay, thus enabling
Cactus World News to build a sol-
id core following. The album has
also spawned three singles:
“Worlds Apart,” “Years Later,”
and “The Bridge.” (The latter is a
remake of the A-side of the Moth-
er record.)

Tim Devine, MCA’s director of
artist development and product
manager for U2’s debut Island al-
bum, views the development of
Cactus World News as a mirror of
U2

“We built U2 from the street
level up,” says Devine. “We built
an awareness campaign that be-
gan with the press and the
clubs—the pacemakers. We're do-
ing the same thing with Cactus
and look on this as a long-term ca-
reer act. We think that we're two
to four years away from plati-
num.”

MCA is making a concentrated
effort to appeal to U2's legion of
fans, says Devine. The 12-inch
version of ‘““The Bridge’’ has
shipped with a laudatory quote
from Bono featured prominently
on the cover. In addition, during
Cactus’ recent national tour, MCA
worked with U2 fan clubs around
the country, coordinating ticket
giveaways and other promotions.

TALENT IN ACTION

(Continued from preceding page)

greatest-hits quality to display. And
display it she did, in glorious vocal
and emotional finery.

Baker’s pacing called for a jazz
warm-up, an immediate dip into
“Rapture,” then the devastating Da-
vid Lasley-written “You Bring Me
Joy” to kick the show into high gear
and create the charged mood that
was sustained throughout.

So complete was Baker’s musical
command that it seemed impossible
for her to make a mistake or overdo.
Despite the cultish devotion with
which her now-mass audience ap-
proaches her, Baker’s stage demean-
or (especially her Joe Cocker-like
body movement!) showed her probing
the music emotionally while elaborat-
ing on it vocally. Baker concentrated
fully on each song and soaked in the
wild applause between, not during,
numbers.

The concert had a genuinely fresh
spin, creating unexpected highlights.
“Joy” was a peak, as was ‘‘Sweet
Love.” The memorable moments in-
cluded the ecstatic surge of choral
singing in “You're the Best Thing
Yet”’; Baker’s delightful vocal and
playful stage interpretation of “An-
gel”; and a truly heartfelt encore,
“No One In The World.”

The Radio City show lacked the in-
tense, exhilarating atmosphere of
danger that surrounded Baker’s very
first New York show, at Avery Fish-
er Hall during the JVC Jazz Festival
this summer; after all, that was a
much-anticipated first meeting. But
Baker’s jazz chops and her deep feel-
ing for each song guarantee a truly
spontaneous reading each time she
sings. That’s a pleasure one can live
and relive endlessly. BRIAN CHIN

TANNAHILL WEAVERS
The Bottom Line, New York
Tickets: $10

IN RECENT YEARS, there has
been an upsurge of interest in tradi-
tional British and Irish folk music,
and Scotland’s Tannahill Weavers
have been cited as one of the brighter
young bands.on the scene. Other
groups like the Pogues and the Men
They Couldn’t Hang update the trad
sound by mixing in rock influences,
but the Tannahill Weavers are a pur-
ist's dream.

That meant acoustic instruments
and nothing but when the quintet
played here Sept. 14. Aside from the
familiar sounds of guitar, fiddle, and
mandolin, there were also pipes, bou-
zouki, and an unusual hand-held
drum—all of which the group han-
dled masterfully.

Most of the Tannahill Weavers’ set
consisted of age-old ballads, jigs, and

MOTORHEAD

(Continued from page 22)

itself as one of Britain’s leading
heavy metal acts.

Despite subsequent personnel
changes and the litigation with
Bronze, Lemmy has refused to let
Motorhead die. Citing “ruthless
idiocy” as the key to his staying
power, the veteran musician says,
“It’s never occured to me to stop.
Besides, what else am I going to
do? Take a university course in
brain surgery?”’

Accompanying Lemmy in the

reels arranged by the group for a
contemporary audience. But the
“Tannies,” as their friends call them,
inserted a steady dose of humor and
generally kept things from getting
somber here. A song about a guy
who was shipwrecked for five years
could have been a real tearjerker, but
not when the Weavers have him dis-
covered by a blonde in a wet suit.
And, though other tunes spoke of
strife, battles, drinking, and the usu-
al stuff of traditional folk, only this
bunch would write of a piper who
liked to listen to baseball games.
One particularly strong original,
“Bustles And Bonnets,” which ap-
pears on the group’s current Green
Linnet album, “Land Of Light,” was
a moving tale of the abuse of the
oceans and especially the whale. One
could easily imagine Crosby, Stills &
Nash covering it beautifully. This
was good-time music, and those who
turned out for the show certainly had
no trouble enjoying it.
JEFF TAMARKIN

.8

On The Beat. Cozy Powell bashes the skins during a recent Emerson, Lake &

Poweli concert at New York’s Madison Square Garden. (Photo: Chuck Pulin)

Concerts Scheduled To Promote New Album
Lightfoot Retums To Mainstream

BY KIRK LaPOINTE

TORONTO Rumors have been cir-
culating that Gordon Lightfoot is
about to make major changes in his
career. Word is out that he will call
it quits from recording, that the re-
cently released “East Of Midnight”
is his final album for Warner Bros.,
and that he will continue fostering
his career only through perfor-
mances.

“I’'m not going to say it's my last
album, but I probably won’t do an-
other for some time,” says Light-
foot. “We worked hard on this one.”

With “East Of Midnight,” Light-
foot—20 pounds and four years re-
moved from a drinking habit he
says “got in the way of my music
and my life”’—has produced what
many followers consider to be his
most sincere, assured album in a
long time.

The first single, “Anything For
Love,” was a collaboration with fel-
low Canadian David Foster. Light-
foot says the song was “‘a learning
experience that showed me a lot,
even after all these years.” The
song fared well on U.S. adult con-
temporary radio and was a cross-
over single from AC to pop in Cana-
da.

The new album’s roots can be
traced back to January of 1983,

current Motorhead lineup are gui-
tarists Phil Campbell and Wurzel
and drummer Pete Gill. With U.S.
management being handled by
noted hard rock manager David
Krebs, the band will be playing
U.S. dates through early Decem-
ber before embarking on a Europe-
an tour. STEVE GETT

when Lightfoot submitted five
songs to Kenny Rogers. None of
the songs made it onto Rogers’ al-
bum. Not to be deterred, Lightfoot
reworked the material, as if he had
to prove to himself that he still had
the right stuff.

Lightfoot sensed his stature slip-
ping and felt he owed an album to

‘We worked
hard on
this one’

himself. He says he was initially re-
luctant to collaborate with Foster
“because I thought he might steal
my thunder and he thought the
same.”

But the collaboration proved
worthwhile. After four days of re-
cording with Foster, Lightfoot had
learned enough to rework five
songs he thought were already fin-
ished.

“It was an expensive record to
make, but I was given the latitude
to go by trial and error,” says Light-
foot. He recorded 22 songs, which is
practically unheard of for an estab-
lished artist. Lightfoot says he is
willing to make a video to popular-
ize “East Of Midnight.”

Lightfoot’s plans include touring,
with a cluster of dates intermingled
with periods of downtime. He is also
going to spend some time boosting
the profile of his respected reper-
toire, particularly the ‘“‘Sundown,”
“Summertime Dream,” and ‘““Don
Quixote” albums. He also plans to
rerecord “Gord’s Gold,” a collection
of greatest hits, and pare it down
from a double album for release in
compact disk configuration.

One senses, however, that this
new, spiffier version of Lightfoot is
not the kind of person who sits back
and collects dust. He knows “East
Of Midnight” has the bite his work
has needed for a few years; perhaps
it won’t be long before the thought
of recording strikes him again.

Sound Off
Two Ways

For Demos Or Retail Sales

@ AUDIO CASSETTES: You'll love the sound from our latest
generation of duplicating equipment. We'll duplicate, label,
package and mail your order to your specs. Complete printing
and mailing services, too, for one-stop convenience. Your free
copy of “Cassette Talk’ explains it all.

@® SOUNDSHEETS: They're a high-quality low-cost way to
promote studios, new album releases and production libraries.
They're a great way to introduce and promote syndicated radio
programming. Use them as “audio pages’’ in magazines, in direct
mail, as handouts or as retail products.
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Gamble & Laurence? Producer/artist Paul Laurence, left, greets one of his
idols, producer/writer Kenny Gamble, at a New York party for RKO general
manager Barry Mayo.

BY JEFF HANNUSCH

NEW ORLEANS For the past 35
years, Bobby “Blue” Bland has lived
by the motto “I have never liked
changing much,” and he hasn’t. From
his searing early Houston recordings
to the brassy big band arrangements
of the ’60s and "70s right up to his
contemporary work, blues has been
Bland’s forte, and he has rarely deliv-
ered anything that was less than ex-
cellent.

“At this point in my career, it
would be pretty silly for me to go in
another direction,” says Bland. “I've
been blessed with the ability to deliv-
er this kind of music better than just
about anybody else, so this is where
I'm going to stay. I know the record
business has changed a lot since I got
into it, and a blues record doesn’t get
the same kind of attention it once did.

But that doesn’t really bother me;

by Nelson George

THE EIGHTH BLACK MUSIC ASSN. conference,
held in Miami Oct. 1-5, was a strange study in self-in-
terest. Some seminars were well-attended and lively.
The panel of a&r men listening to tapes and discuss-
ing how to get a deal was packed to capacity. No sur-
prise there. So was a talk about -crossover musie,
which is still one of the most emotional issues in black
music.

Yet some panels were virtually empty. A panel on
college radio had as many folks in the audience as on
the panel. The same could be said of a panel called
“Black Executives: A Dying Breed?,” a rather de-
pressingly titled discus-

RHYTHMGBLUES

the young faces flowing into the industry. Workshops
held around the country are one way to do this.

Overall, this conference was an example of the
BMA offering more than its members were willing to
accept, a curious circumstance for an organization
that in the past has been criticized for not offering
enough information.

SHORT STUFF, BMA EDITION: Carl Anderson,
hoping that his hit debut with Gloria Loring,
“Friends & Lovers,” has established him in the pop
market, sang at a Columbia boat party on the opening

night of the conference.

sion that apparently
drove registrants (includ-
ing most of the black ex-
ecutives in attendance) to
the beach outside the

BMA meet should branch
out—to chapter cities

His self-titled album and
new single, “Can’t Stop
The Feeling,” are in re-
lease. Pauli Carmen also
performed on the boat,

Fontainebleau Hotel.
Some said later that the
very idea of the panel was unappealing and that
scheduling it opposite the a&r panel was a mistake.
People are more interested in talking about deals and
new music than the industry’s executive turntable.
Maybe this was an example of enlightened self-inter-
est overshadowing concern for a job status that most
attendees will never attain.

But that is no justification for why the best parts of
the conference—workshops on everything from
stress management to the MIDI computer to the Ca-
ribbean music scene to a brilliant session on jingles,
run by Debbie McDuffie—were so scantily attended.
Those who did come were committed and inquisitive,
picking up important information on areas of the busi-
ness they either knew little about or sought more in-
sight into. The BMA may have misjudged the concern
of many of its members on some issues, but it cannot
be faulted for attempting to provide useful informa-
tion to its members.

In fact, the workshops were so good that one hopes
the topics will be addressed in each city the BMA hasa
local chapter. These are the kinds of activities that will
build the grassroots support the organization needs.
The presence at the conference of such young promo-
tion people as Atlantic college rep Joe Grant, Sleeping
Bag’s Millie Walker, and rapper Andre Harrell (just
elected to the board of directors) will only be increased
by the development of lines of communication among

while other Columbia sig-
nees, including Rebbie
Jackson, Oran “Juice” Jones, Isaac Hayes, and MCA
of the Beastie Boys, mingled with BMA members dur-
ing the conference ... Percy Sutton was a surprise
visitor to the conference. While the National Assn. of
Black Owned Broadcasters was gathering at the
Black Caucus Weekend in Washington, the chairman
of Inner City Broadcasting, which controls New
York’s famous Apollo Theatre, was sitting in on ses-
sions at the BMA conference and asking questions
about the record industry. With a label deal based on
the talent discovered at the Apollo amateur night near
completion, Sutton was clearly doing his homework
... Despite an erratic microphone, Jerry Butler per-
formed with his usual style at the BMA Awards din-
ner ... The new MFSB backed contestants at the tal-
ent show with fine, funky flair. That was a particular-
ly tough job because the group had to re-create
arrangements from demo tapes the local winners had
submitted. New Yorker Leotis Clyburn won first
prize, an RCA contract, for his song “Quiet Girls Are
Dangerous.” Local winners were Philadelphia’s Ro-
chelle Ferrell, Toronto’s Marlon Dailey, Washing-
ton’s Terry Star, Los Angeles’ Leslie Ann Tatum,
Memphis’ Beverly White, Miami’s Little Nicky, and
Cleveland’s Sasha, aka Kathy Bloxson. Sasha has a
song on the Manhattans’ new Columbia album ...
The MuchMusic channel of Canada was all over the
(Continued on next page)

there’s always going to be a market
for a good blues artist. The blues has
been here since day one and will be
here long after I'm gone.”

Bland takes the same stable ap-
proach toward the business of music.
When Bland signed with Malaco late
last year, it was the first time he

‘l deliver this
music better than
almost anyone’

inked a deal with a new company
since being signed to Duke in 1952,
That Don Robey-operated label was
purchased by ABC in 1972, and then
MCA bought ABC; Bland shifted
with each move. In fact, Bland’s old
Duke albums are still a staple of
MCA'’s mid-line catalog.

“Dave Clark was responsible for
bringing me to Malaco,” says Bland,
referring to the legendary octogenar-
ian promotion man. “We’'ve known
each other ever since we both worked
for Duke, back in the '50s. As soon as
I got my release from MCA, he came
by my home in Memphis and said,
‘Come with us, and let’s get down to
business.” That was all I needed to
hear. I was only between contracts a
week.” Bland’s initial Malaco outing,
“Members Only,” quickly became
one of the label's hottest items. Ac-
cording to the Jackson, Miss.-based
label, the single and the album are
still moving; the album has passed
the 100,000 mark, nearly double what
Bland’s last MCA effort tallied.

“I’'m really comfortable at Ma-
laco,” says Bland. “There are really
some Bobby Bland fans there. They
make me feel like they’re happy to
have me around.” Bland has recently
finished a new album, tentatively ti-
tled “Secondhand Heart,” which he
hopes will repeat the success of
“Members Only.”

“I think it might even be better
than the first [Malaco release] be-
cause there was a little more plan-

35-Year Veteran Has New Album

The Blues Belong To Bobhy Bland

ning that went into it,” Bland says.
“Material is the key. They've got
some hot pens up there, such as
George Jackson [who wrote “Down
Home Blues”] and this fellow Larry
Addison, who wrote ‘Members Only.’
There are a couple of ballads on the
new album and something up-tempo,
but the rest is pretty much blues.

“I went over the material with Mel
Jackson [Bland’s bandleader of 16
years], and made a few suggestions.
I like a song with short sentences
that go right to the point. I'm a sing-
er that sings ahead of the beat. That
kind of threw [Malaco producers]
Tommy Couch and Wolf Stephenson
at first, but they’re used to it now.”

Bland admits to being miffed by
the attitude many of the younger DJs-
and programmers have toward his
new records. “You've got a new gen-
eration of people involved in radio
that has no respect for the blues. I
used to make a point of stopping by
the radio stations in all of the cities
where we played, but now they won’t
even let you in the door. They tell you
that you have to have an appoint-
ment, and they won’t even talk to you
on the air. I just got mad and don’t do
it anymore. Sure, it would be nice if
they played my records like they
used to, but hell, I could never make
another record for the rest of my life
and still go on working.”

Bland still uses a erack nine-piece
orchestra, and, although he does ma-
terial from recent records, Bland
knows why peoplé come out to see
him. His show is largely devoted to
the songs that built his reputation.
“I've slowed up some over the last
few years,” admits the 56-year-old vo-
calist. “There was a time when I used
to work 300 one-nighters a year and
think nothing of it. Now we do about
half of that because I'm just not in
the shape I was 10 years ago.” Still,
Bland doesn’t foresee retiring in the
near future. “This is my life out here
singing,” he emphasizes. “As long as
I stay healthy and my voice doesn’t
let me down, this is the way I'm go-
ing to make my living.”

Billboard
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BLACK SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
96 REPORTERS ADDS ON
ANITA BAKER CAUGHT UP IN THE RAPTURE  gLekTRA 26 38
VESTA ONCE BITTEN, TWICE SHY aam 24 28
READY FOR THE WORLD LOVE YOU DOWN mca 22 65
JEFF LORBER/KARYN WHITE FACTS OF LOVE wARNER BROS 22 47
PATTILABELLE KISS AWAY THE PAIN mca 21 66

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036.

RETAIL BREAKOUTS

NUMBER
127 REPORTERS REPORTING
ONE WAY DON'T THINK ABOUTIT wmca 25
JESSE JOHNSON (FEATURING SLY STONE) CRAZAY aam 2]
FREDDIE JACKSON TASTY LOVE caproL L7
JAMES BROWN GRAVITY scortTiBros 17
JEAN CARNE FLAME OF LOVE omwn 15

publisher.
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Bilboord Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
s SALES §§_ . AIRPLAY §§
2u 'gg TITLE ARTIST 53| |28 'gg TITLE ARTIST 53
1 1 WORD UP CAMEO 1 1 2 I'M FOR REAL HOWARD HEWETT 2
2 3 EARTH ANGEL (FROM “THE KARATE KID, PART Il") NEW EDITION 6 2 1 WORD UP CAMEO 1
3 8 SHAKE YOU DDWN GREGORY ABBOTT 3 3 3 CAN'T WAIT ANOTHER MINUTE FIVE STAR 7
4 7 LADY SOUL THE TEMPTATIONS 4 4 4 TYPICAL MALE TINA TURNER 5
5 9 I'M FOR REAL HOWARD HEWETT 2 5 7 A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 8
6 5 WHEN | THINK OF YOU JANET JACKSON 11 6 9 SHAKE YOU DOWN GREGORY ABBOTT 3
7 4 COUNT YOUR BLESSINGS ASHFORD & SIMPSON 9 7 5 LADY SOUL THE TEMPTATIONS 4
8 2 THE RAIN ORAN ~JUICE" JONES 10 8 14 HUMAN THE HUMAN LEAGUE 17
9 14 TYPICAL MALE TINA TURNER 5 9 11 JEALOUSY CLUB NOUVEAU 14
10 12 CAN'T WAIT ANOTHER MINUTE FIVE STAR 7 10 10 KISSES IN THE MODNLIGHT GEORGE BENSON 13
1 6 THE MIDAS TOUCH MIDNIGHT STAR 12 11 12 REACTION REBBIE JACKSON 16
12 16 A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 8 12 13 HEAVEN IN YOUR ARMS R.J.'S LATEST ARRIVAL 20
13 19 WHAT DDES IT TAKE (TO WIN YOUR LOVE) KENNY G. 15 13 16 NAIL IT TD THE WALL STACY LATTISAW 19
14 21 STAY A LITTLE WHILE, CHILD LOOSE ENDS 18 14 22 TASTY LOVE FREDDIE JACKSON 22
15 15 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 26 15 23 CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 25
16 22 KISSES IN THE MDONLIGHT GEORGE BENSON 13 16 19 OLD FRIEND PHYLLIS HYMAN 21
17 13 (POP POP POP POP) GOES MY MIND LEVERT 36 17 8 EARTH ANGEL (FROM “THE KARATE KID, PART II") NEW EDITION 6
18 28 JEALDUSY CLUB NOUVEAU 14 18 6 COUNT YOUR BLESSINGS ASHFORD & SIMPSON 9
19 29 JODY JERMAINE STEWART 23 19 25 CRACK KILLED APPLEJACK GENERAL KANE 24
20 23 REACTION REBBIE JACKSON 16 20 21 STAY A LITTLE WHILE, CHILD LOOSE ENDS 18
21 10 | WANNA BE WITH YOU MAZE FEATURING FRANKIE BEVERLY 37 21 18 WHAT DOES IT TAKE (TO WIN YOUR LOVE) KENNY G. 15
2 27 OLD FRIEND PHYLL!S HYMAN 21 2 35 LOVE WilL CONQUER ALL LIONEL RICHIE 31
23 33 NAIL IT TO THE WALL STACY LATTISAW 19 23 28 DON'T THINK ABOUT IT ONE WAY 33
24 17 WALK THIS WAY RUN-D.M.C. 42 24 24~ FLAME OF LOVE JEAN CARNE 28
25 35 HUMAN THE HUMAN LEAGUE 17 25 31 HOT! WILD! UNRESTRICTED! CRAZY LOVE! MILLIE JACKSON 27
26 11 LOVE ALWAYS EL DEBARGE 39 26 27 JODY JERMAINE STEWART 23
27 24 HUNGRY FOR YOUR LOVE HANSON & DAVIS 41 27 26 ALL OF MY LOVE GENOBIA JETER 30
28 39 NO HOW, NO WAY RENE & ANGELA 29 28 29 TALK TO ME CHICO DEBARGE 34
29 — TASTY LOVE FREDDIE JACKSON 22 29 — GOIN’ TO THE BANK COMMODORES 40
30 25 SWEET LOVE ANITA BAKER 66 30 30 ROOM WITH A VIEW JEFFREY OSBORNE 35
31 18 PASSIDN FROM A WOMAN KRYSTOL 43 31 15 THE RAIN ORAN ~JUICE" JONES 10
32 — CRACK KILLED APPLEJACK GENERAL KANE 24 32 33 NO HOW, NO WAY RENE & ANGELA 29
3 37 ONE PLUS ONE FORCE M.D.'S 49 13 34 THERE'S JUST SOMETHING ABOUT YOU BEAU WILLIAMS 38
k] 40 HOT! WILD! UNRESTRICTED! CRAZY LOVE! MILLIE JACKSON 27 k] — LOVE YOU DOWN READY FOR THE WORLD 44
35 31 HEAVEN IN YOUR ARMS R.J.'S LATEST ARRIVAL 20 35 —_— JUMPIN’ JACK FLASH ARETHA FRANKLIN 32
36 20 AIN'T NOTHIN' GOIN' ON BUT THE RENT GWEN GUTHRIE 50 36 17 THE MIDAS TOUCH MIDNIGHT STAR 12
37 38 THUNDER AND LIGHTNING MISS THANG 53 37 —_ WILD AND FREE THE DAZZ BAND 47
38 — JUMPIN' JACK FLASH ARETHA FRANKLIN 32 38 — KISS AWAY THE PAIN PATTI LABELLE 54
39 36 DANCING DN THE CEILING LIONEL RICHIE 70 39 39 $.0.S. OLIVER CHEATHAM 45
40 _ FLAME OF LOVE JEAN CARNE 28 40 20 WHEN | THINK OF YOU JANET JACKSON 11

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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2

TITLE
{(Publisher — Licensing Org.)
Sheet Music Dist.

AINT NOTHIN' GOIN' ON BUT THE RENT

(Dum Di Dum, ASCAP)

ALL CRIED OUT

(Mokojumbi, BMI/My! My!, BMIi/Careers,
BMI/Willesden, BMI) CPP

ALL OF MY LOVE

(Fuss, ASCAP)

ALL THE WAY TO HEAVEN

(Entertaining, BMI/Danica, BM)

ALWAYS

(Keith Diamond, BMI/Willesden, BMI/Yah Mo, BMI)
ARMED AND DANGEROUS

(Golden Torch, ASCAP/Saggitire, ASCAP/April,
ASCAP/Silver Sun, ASCAP/Martin Page, ASCAP/WB,
ASCAP) CPP

AS WE LAY

(Troutman's, BMI/Saja, BMI)

BROKEN GLASS

{Mycenae, ASCAP)

CAN'T WAIT ANOTHER MINUTE

(Ensign, BMI/Boomers Mothers, BMI/Naked Prey,
BmI) CPP

CAUGHT UP IN THE RAPTURE

(WB, ASCAP/Do, ASCAP/Silver Sun, ASCAP)
CHOCOLATE LOVER

(Billion/Burnt Out, BMI)

COAST TO COAST

(Promuse, BMI/Duke Bootee, BMI)

COUNT YOUR BLESSINGS

(Nick-0-Val, ASCAP)

CRACK KILLED APPLEJIACK

(Jobete, ASCAP) CPP

CRAZAY

(Shockadelica, ASCAP/Almo, ASCAP) CPP/ALM
DANCING ON THE CEILING

(Brockman, ASCAP) CPP/CLM

00 YOU GET ENOUGH LOVE

{Assorted, BMI/Henry Suemay, BMI)}

DON'T THINK ABOUT §T

(Duchess, BMi/Perk’s, BMI)

EARTH ANGEL (FROM "THE KARATE KID, PART §")
(Dootsie Witliams, BMI)

ERIC B. tS PRESIDENT

(Robert Hill, BMi)

EVEN WHEN YOU SLEEP

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
FACTS OF LOVE

(Music Corp. Of America, BMI/Bayjun Beat, BMI)
FLAME OF LOVE

(W8, ASCAP/Silver Sun, ASCAP/DQ, ASCAP)

5

81

S?

FRIENDS AND LOVERS

(WB, ASCAP/French Surf, ASCAP/Colgems-EMI,
ASCAP)

GIRLS AIN'T NOTHING BUT TROUBLE

(Not Listed)

GIVE ME THE REASON

(April, ASCAP/Uncle Ronnie's, ASCAP/Diltard, BMI)
CPp/ABP

GIVING MYSELF TO YOU

(WB, ASCAP/Overdue, ASCAP/Song Of Solomon,
BMI/Warner-Tamerlane, BMI)

GOIN' TO THE BANK

(Tuneworks, BMI/Franne Gee, BMI/Rightsong,
BMI/Nonpareil, ASCAP/Careers, BMI) CPP

GOOD COMBINATION

(W8, ASCAP/Peabo, ASCAP/Almo, ASCAP/Keecho,
ASCAP) CPP/ALM

89 GOTTA SEE YOU TONIGHT

76

41

7

51

14

B

(Paul Simpson, BMI)

GRAVITY

(April, ASCAP/Second Nature, ASCAP/Blackwood,
BMI/Janiceps, BMI) CPP/ABP

HEALING

(Nero, BMI/Hollysongs, BMI/WB, ASCAP/French Surf,

ASCAP) CPP

HEAVEN IN YOUR ARMS

(WB, ASCAP/Silver Sun, ASCAP/DQ, ASCAP)
HOT! WILD! UNRESTRICTED! CRAZY LOVE!
{(Willesden, BMI)

HUMAN

(Flyte Tyme, ASCAP)

HUNGRY FOR YOUR LOVE

(Beach House, ASCAP)

| WANNA BE WITH YOU

(Amazement, BMI)

| WANT YOU

(Jobete, ASCAP/Almo, ASCAP) CPP

IF YOU'RE READY (COME GO WITH ME)
(Irving, BMI) CPP/ALM

I'M CHILUN'

(Kuwa, ASCAP/Hugabut, ASCAP)

I'M FOR REAL

(W8, ASCAP/E/A, ASCAP/Make It Big,
ASCAP/Clarkee, BMI)

JEALOUSY

(Jay King IV, BMi}

JoDy

(Virgin, ASCAP/Gratitude Sky, ASCAP/Polo Grounds,
BMI) CPP

JOYRIDE

{Mchoma, BMI)
97 JUKE BOX
(Sounds Heard Everywhere, BMI)
32 JUMPIN' JACK FLASH
(Abkco, BMI) CPP
63 JUST FOR FUN
(ADRA, BMI/Guinea Farm, BMI)
92 KINDNESS FOR WEAKNESS
(Supertronics, BMI/Unknown Renoun, BMI)
54 KISS AWAY THE PAIN
(Mercey Kersey, BMI/L'il Mama, BMI)
13 KISSES N THE MOONLIGHT

(Gratitude Sky, ASCAP/Beliboy, BMI/When Words,

BMi/Collide, BMI)

60 LIS FOR LOVER
(WB, ASCAP/Gamson Songs, ASCAP/Jouissance,
ASCAP)

4 LADY SOuL

(Dream Dealers, ASCAP/Buchu, ASCAP/Arista,
ASCAP) CPP

48 LAST NiGHT | NEEDED SOMEBODY
(Dawnstairs, BMI/C'index, BMI)

59 'LET'S GO OUT TONIGHT
(Trycet, BMI/Fernctiff, BMI)

84 LET'S TRY AGAIN
(Colgems-EMI, ASCAP)

8 ALITTLE BIT MORE

(Bush Burnin', BM/Gene McFadden, BMI/Su-ma,
BMi/Careers, BMI) CPP

39 LOVE ALWAYS
(New Hidden Valley, ASCAP/Carole Bayer Sager,
BMi/Broozertoones, BMI) CPP

87 LOVE ME DOWN EASY

(April, ASCAP/Midnight Magnet, ASCAP) CPP/ABP

31 LOVE wiLL CONQUER ALL

(Brockman, ASCAP/Dyad, BMi/Poopy's, ASCAP) CPP

4 LOVE YOU DOWN

(Ready For The World, BMi/Excalibur Lace, BMI/Trixie

Lou, BMI)
67 LOVE ZONE

(Zomba, ASCAP) CPP
69 MAGIC iN THE AIR

(Temp Co., BMI)
12 THE MIDAS TOUCH

(Hip Trip, BMI/Midstar, BMI) CPP
19 NAIL IT TO THE WALL

(Jobete, ASCAP/Perfect Punch, BMI) CPP
29 NO HOW, NO WAY

(A La Mode, ASCAP/WB, ASCAP)
21 OLO FRIEND

(Bellboy, BMI/De Creed, BMI)

90 ONE LOVE

(Zomba, ASCAP)

95 ONE NIGHT OF LOVE

45

100

(RH, ASCAP)

ONE PLUS ONE

(T-Boy, ASCAP/Fly Girl, ASCAP/Force M.D., ASCAP)
PASSION FROM A WOMAN

(Gratitude Sky, ASCAP/Alexandra Kee, BMI)
POINT OF NO RETURN

(Poolside, BMI)

(POP POP POP POP) GOES MY MIND

(Trycet, BMI/Ferncliff, BMI)

P.0.P. (PURSUITS OF PLEASURE) GENERATION
(Mtume, ASCAP)

THE RAIN

(Def Jam, ASCAP)

REACH OUT

(All Seeing Eye, ASCAP/PolyGram, ASCAP)
REACTION

(Colgems-EMI, ASCAP)

ROOM WITH A VIEW

(ATV Of Canada Ltd./Mussel Schwartz, BMI)
SHAKE YOU DOWN

(Charles Family, BMI/Alli Bee, BMI/Grabbitt, BMI)
SHE'S A STAR

(Black Lion, ASCAP/Captain 2, ASCAP/Val-ie Joe,
BMI)

S.0S.

(Critique, BMI/EMI, BMI)

SOWETO

(Joe's Songs, ASCAP/F.M., BMI)

SPLIT PERSONALITY

(ADRA, BMi/Kadoc/Mokojumbi, BMI/Willesden, BMI)
STAY A LITTLE WHILE, CHILD

(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP) CPP
STYLIN'

(Assorted, BMI/American League, BM1)

66 SWEET LOVE

"

(0id Brompton Road, ASCAP/Jobete, ASCAP) CPP
TALK TO ME

(Music Corp. Of America, BMt/Franne Gee,
BMI/Rightsong, BMi/Del Zorro, ASCAP/Summa-
Booma, ASCAP)

TASTY LOVE

(Bush Burnin’, BMI)

TEN WAYS OF LOVING YOU

(Len-lon, BM1/Gtasshouse, BM1/idnyc-Derf, BMI)
THERE'S JUST SOMETHING ABOUT YOU

(Beau Williams, BMI/Ensign, BMI} CPP

" BLACK SINGLES

‘BY LABEL

o A ranking of distFibuting labels
by tha number of titles they have
on the Hot Black Singles l:.hart\

LABEL . NO. OF TITLES
ON CHART
EPIC (4) ‘8’
CBS Associated (1) -
Carrere (1) &  *
Scotti Bros. (1)
Tabu (1) o :
COLUMBIA (6) 7
Def Jam/Columbia (1) *°
ELEKTRA (6) .o =)
* Sofar (1)
MANHATTAN (3),  * e
P.LR. (4) - ‘
MOTOWN (4) i)
Ggrdy (3) b
POLYGRAM . 7
Mercury (3} By ey
s Atlanta Artists {2) =
PolydorK(Z) % . 3
RCA(#)Y e =t
= Jiwve {2) “ =) =3
woy Totat Experience (1)
JWARNER BROS. () | . 7
© Geften(l) , ., Sty
Dzl (1) 2
Tammy Boy (1) T p:
CAPITOL « 1
RN « »x‘x&\g“” £
MCA, = w8
AM() L % wb 8
Nirgin (1) s 37 et 1 S
SARISTA ) . - Y
2 Jive (2) \xﬁ z Lt G
ATLANTIC(4) = & o5
Omni {Q g % A
FANTASY . s S
Mok Hill £1) s 2
Reality/Danya {1) " L @
~PROFILE Pt 2
L o A S 2=
CRITIQUE " el
FASTFIRE 2, = et
After Five (lﬁ % & el
HSLAND & T . = te s
4th & B'Way/Island (1) o
R&R% (e»\ 3 = e W =t - k
RENDEZVOUS a1
SLEEPING BAG 1&
Fresh (1)
< SUPERTRONICS 1
SUTRA 1
TOMMY BOY = 1
WORD-UP g

53 THUNOER AND LIGHTNING
(T-Boy, ASCAP/Fly Girl, ASCAP)
62 TWO OF HEARTS

(On The Note, BMi/Bug, BMI/Tim Green, ASCAP/Four

Buddies, ASCAP) CPP
5 TYPICAL MALE

(WB, ASCAP/AImo, ASCAP/Myaxe, PRS/Good Single,

PRS) CPP/ALM
71 UNFAITHFUL SO MUCH
(Forcetul, BMi/Willesden, BMI)
42 WALK THIS WAY
(Daksel, BMI/Unichappell, BMI)
15 WHAT DOES IT TAKE (TO WIN YOUR LOVE)
(Jobete, ASCAP/Stone, BMI) CPP
11 WHEN | THINK OF YOU
(Flyte Tyme, ASCAP)
47 WILD AND FREE
(Mac-man, ASCAP/Blackwood, BMI/Kuzu,

BMI/Dazzberry Jam, ASCAP/April, ASCAP) CPP/ABP

1 WORD UP
(All Seeing Eye, ASCAP/PolyGram, ASCAP/Better
Days, BMI/PolyGram Songs, BMI)
77 YOU'RE MY FIRST, MY LAST, MY EVERYTHING
(Sa-vette, BMI/Six Continents, BMI)
YOU'RE MY LAST CHANCE
(Ackee, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
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ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM Ivan Mogull

BP Bradley MCA MCA

CHA Chappelt PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPl Cimino WBM Warner Bros.
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AR CLUB PLAY 5188, 12-INCH SINGLES SALES
g 7 g |k Compiled from a national sample of dance club playlists = 3 ¢ | %k Compiled from a national sample of retail store sales reports
2 15| 5|gs| Tme yasts: ARTIST el 5| 3 |g3| TME " ARTIST
= -~ ) 0 LABEL & NUMBER/DISTRIBUTING LABEL = ] o~ XS] LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 * » * & NO.1 » &
GOTTA SEE YOU TONIGHT TWO OF HEARTS
@ ; - g RCA PW.14405 2 weeks at No. One AR (Y @ - 5 15 ATLANTIC 0-86797 3 weeks at No. One SR
— T—— —— e PSSR
(2)] 3 ] 4 [ 9 | FORTONIGHT atantic 086789 NANCY MARTINEZ 2 [ 2 [ 1 [ 9 | DOWNAND COUNTING rc 4905926 CLAUDJA BARRY
G| 11| 35| 3 | HUMAN asmspa2197 © THE HUMAN LEAGUE 3 [ 3| 3| 9 | WHENITHINK OF YOU (REMIX) asmsp.12193 © JANET JACKSON
(| 7 [ 15 | 5 | NAILITTO THE WALL (REMIX) MoTown a563mc STACY LATTISAW (@) 6 | 13| 5 | HUMAN aemsp12197 © THE HUMAN LEAGUE
(5| 8 | 3| 5 | SUMMERTIME, SUMMERTIME SLEEPING BAG SLx-22 NOCERA 5 | 4 | 8 | 6 | FORTONIGHT atanTic 086789 NANCY MARTINEZ
6 9 6 9 SAMPLE THAT!/SAMPLES! (REMIX) GEFFEN 0-2051 2/WARNER BROS. BANG-ORCHESTRA! @ 9 12 8 WORD UP ATLANTA ARTISTS 884 933.1/POLYGRAM & CAMEO
@ 9 11 6 THE RAIN (REMIX) Dt JAM 44.05930/COLUMBIA @ ORAN "JUICE" JONES 7 7 5) 10 THE RAIN (REMIX) DEF Jam 24.05930/COLUMBIA @ ORAN “JUICE" JONES
8 | 2 | 1 | 9 | WHENITHINK OF YOU (REMIX) atmsp12193 © JANET JACKSON 12 | 18 | 4 | NAILIT TO THE WALL (REMIX) MOTOWN 4563MG STACY LATTISAW
(9| 16 | 19 | 8 | CANT WAIT ANOTHER MINUTE (REMIX) rca pw-14422 FIVE STAR 9 | 8 | 6 | 14 | POINTOF NO RETURN (REMIX) ATLANTIC 086802 & NU SHOO0Z
LOVE UICKLY (REMIX)/THAT'S MY IMPRESSION
10 | 10 | 12 | 7 | LOVECOMES QUICKLY( ) MY $Si0  PET SHOP BOYS 15| 17 | 8 | DIAMOND GIRL arLanTic 0.86778 NICE & WILD
@ 14 | 22 6 WORD UP ATLANTA ARTISTS 884 933.1/POLYGRAM & CAMEO 11 5 4 9 SUMMER OF LOVE (REMIX) waRNER BROS. 0-20509 THE B-52'S
12 6 8 8 LOVE IN THE SHADOWS (REMIX) aamsp-12187 ¢ E.G. DAILY 12 10 10 15 CAN'T LIVE WITHOUT YOUR LOVE ATLANTIC 0-86791 suzy
(Q3)] 18 | 26 | ¢ | ONESTEP (REMIX) mercur 884 990.1/POLYGRAM K.TP. (A3)| 17 | 21 | 6 | DONTLEAVE ME THIS WAY mca 23665 # THE COMMUNARDS
21 | 28 | 4 | JODY (REMIX)/DANCEFLOOR aRsTA D1 9476 JERMAINE STEWART 4 | 11| 11 [ 5 | SUMMERTIME, SUMMERTIME SLEEPNG BAG SiX22 NOCERA
@ 15 18 5 REACTION (REMIX) coLumsia 44.05927 REBBIE JACKSON 15 16 16 8 LOVE IN THE SHADOWS (REMIX) asm sp-12187 @ E.G. DAILY
17 | 32 | 4 | SUCH AFEELING aTLANTIC 0-86781 YOUNG & CO. 21 | 31 | 4 | JEALOUSY/MALICIOUS JEALOUSY KNG JAY T8 884/TOMMY BOY CLUB NOUVEAU
AD| 23 | 25 | 4 | TYPICAL MALE (REMIX) capiror v-15249 © TINA TURNER 17 | 13 | 14 | 8 | STAYALITTLE WHILE, CHILD (REMIX) mca 23635 LOOSE ENDS
18 4 3 10 SUMMER OF LOVE (REMIX) warNER BROS. 0-20509 THE B-52'S 24 36 3 HOW MANY LOVERS wARNER BROS. 0-20515 ANTHONY AND THE CAMP
19 | 21 | 7 | CANTULIVE WITHOUT YOUR LOVE atiantic 0-86701 suzy 23 | 8 | 5 | CANTWAIT ANOTHER MINUTE (REMIX) rcapw-14422 FIVE STAR
26 | 36 | 3 | DONTLEAVE ME THIS WAY mca 23665 & THE COMMUNARDS 20 | 20 | 24 | 7 | TYPICAL MALE (REMIX) capiroL v-15249 © TINA TURNER
21 | 20 | 20 | 9 | DIAMOND GIRL arantic 086778 NICE&GWILD | [@D] 29 | — | 2 | SPECULATION (REMIX) wca 23670 COLONEL ABRAMS
(@) 27 | 33 | 4 | SINGOUROWN SONG asmsp12196 * UB40 @] NEWP | 1| | TRUE BLUE (REMIX) sie 020533/ warner gros MADONNA
@)| 5 | — | 2 | WORLD DOMINATION (REMIX) wca 23671  THE BELLE STARS 23| NEWP | 1 | 1CANT TURN AROUND (REMIX) rea s702.1 70 JM.SILK
37 | — | 2 | 1CAN'T TURN AROUND (REMIX) rca 5702-1.%0 M. SILK 31 | 47 | 3 | TALK TOME (REMIX) MOTOWN 4567MG CHICO DEBARGE
(@5)| 38 | — | 2 | HOW MANY LOVERS wasner 8ros. 020515 ANTHONY AND THE CAMP (@5)| 28 | 39 | 3 | SATURDAY NIGHT oice TR 1009/5UTRA LAUREN GREY
31 | 43 | 4 | YOU'RESOSTRONG (REMIX) coLueia 44.05923 MENTAL AS ANYTHING 30 | 35 | 4 | KINDNESS FOR WEAKNESS SUPERTRONICS RY-015 THE CUT
@D)| 32 | 45 | 3 | SOMEBODY (REMIX)/THE RED, RED GROOVY ATLANTIC 086771 BRILLIANT 27 [ 19 | 9 | 16 | VENUS (REMIX) LONDON 886 088.1/POLYGRAM © BANANARAMA
29 | 42 | 3 | THE SOUND OF MUSIK (REMIX) SIRE 0-20525/WARNER BROS. ® FALCO NEWP | 1 | GRAVITY (REMIX) scormsros azs.050a3/emc © JAMES BROWN
PARANOIMIA (REMIX
29 [ 12| 9 | 9 | CELEBRATE rowwowrwa12 SUBJECT 2| 2% | 2 SN OINIE (R ML) © THE ART OF NOISE WITH MAX HEADROOM
@0)| 42 | — | 2 | SPECULATION (REMIX) mca 23670 COLONEL ABRAMS M PUNETERS 16 | AINT.NOTHIN GOIN ON BUT THE RENT © GWEN GUTHRIE
865 106 1,POLYG
31 | 13| 5 | 13| DOWNAND COUNTING epc9.05926 CLAUDJA BARRY 31 [ 18 | 15 | 8 | GOTTA SEE YOU TONIGHT rca pw-14405 BARBARA ROY
@ 49 | — 2 SATURDAY NIGHT DIicE TGR 1009/SUTRA LAUREN GREY @ 2 — 2 REACTION (REMIX) coLumBia 44.05927 REBBIE JACKSON
33 | 3 | 37 | 4 | KINDNESSFOR WEAKNESS SUPERTRONCS RY-015 THE CUT (@3)| 37 | 30 | 5 [ MIDAS TOUCH sotar0.66836/ELENTRA © MIDNIGHT STAR
@ 4 48 3 HEARTACHE GEFFEN 0-20519/WARNER BROS. @ GENE LOVES JEZEBEL 34 32 42 6 YOU ARE EVERYTHING coLumBIa 44-05941 JAMES (D TRAIN) WILLIAMS
35 [ 22 | 7 | 9 | MISSIONARY MAN (REMIX) rcapo 14209 # EURYTHMICS (35)| 4% | — | 2 | THUNDER AND LIGHTNING ommy oy T8 889 MISS THANG
36 | 34 | 40 4 DON'T YOU TRY IT EMERGENCY EMDS-6567 RAWW 3% | 33 43 3 HOW MANY HEARTS SEA BRIGHT PAL-7109/PROFILE EVELYN THOMAS
@D)| 48 | 49 | 3 | YOURLOVE (IS ALL | NEED)/REACH OUT wiDE ANGLE TTW 8680 CAROL HAHN @D)| 38 | 3 | 7 | SAMPLE THATY/SAMPLES! (REMIX) GeFren 020512/ wARNERBROS.  BANG ORCHESTRA!
38 | 41 | 46 | 4 | DREAMTIME (REMIX) rcas71a1r0 # DARYL HALL 38 | 25 | 33 | 9 | MISSIONARY MAN (REMIX) rch p0-14409 ® EURYTHMICS
PARANOIMIA (REMIX
3 [BERPNTR] o | PARANOIMIA(REMIX) @ s  THE ART OF NOISE WITH MAX HEADROOM 39 [ 34 | 48 | 3 | AQUESTION OF TIME (REMIX) SIRE 0-20530/ WARNER BROS. DEPECHE MODE
47 | 47 | 3 | TAKEME ASIAM atiantic 086782 EROTIC EXOTIC 4 | — | 2 | THESOUND OF MUSIK (REMIX) SIRE 0-20529/WARNER BROS. ® FALCO
NEWP | | | 50 FAR SO GOOD (REMIX) ewamercav-19270 © SHEENA EASTON 41 | 46 | 3 | SUCH AFEELING atanTC 0.86781 YOUNG & CO.
42 35 39 5 OH YEAH (REMIX) MERCURY 884 930-1/POLYGRAM YELLO 43 44 3 RAGE HARD 7T7/iSLAND 0-96806/ATLANTIC @ FRANKIE GOES TO HOLLYWOOD
N I'LL TAKE YOU ON/HUNGRY FOR YOUR LOVE
4| 3|2 6 MARCIA BA!LA SIRE 0-20448/WARNER BROS. ® RITA MITSOUKO 43 [NTHIME32 S| 21 EEEN AT S E NGB HANSON & DAVIS
4 | 24 | 14 | 9 | HOW MANY HEARTS SeA BRIGHT PAL7109/PROFILE EVELYN THOMAS NEWP | | | FALUNG IN LOVE next piareau e so0es sYBIL
45 | 25 | 16 | 8 | YOUAREEVERYTHING COLUMBIA 4405941 JAMES (D TRAIN) WILLIAMS 45 | 22 | 19 | 7 | DANCING ON THE CEILING (REMIX) MOTOWN 456aMG # LIONEL RICHIE
NEW’ 1 MORE THAN PHYSICAL (REMIX) LONDON 886 080-1/POLYGRAM & BANANARAMA 46 35 23 21 RUMORS/VICIOUS RUMORS Jay 001/MACOLA TIMEX SOCIAL CLUB
LOVE COMES QUICKLY (REMIX)/THAT'S MY IMPRESSION
47 | 50 1 — | 2 | ISURRENDER/PARIS, PAREE Crivsaus 4vo-43018 ~ ROBEY RE-ENTRY CpulaCll 20,2 ( ) # PET SHOP BOYS
NEWP | | | WALKLIKE AN EGYPTIAN (REMIX) cotumsia 4 0535 # BANGLES RE-ENTRY EARTH ANGEL mca 23669 © NEW EDITION
49 39J 31 | 8 | SPIRITIN THE SKY RS 23653/mcCa # DOCTOR AND THE MEDICS 49 | 45 | — | 11 | THEHOUSE MUSIC ANTHEM/MOVE YOUR BODY MARSHALL JEFFERSON
(50)| NEWP | 1 | DIAL MY NUMBER/TENDER metric wer 8001 THE BACK BAG 5 | 39 | 50 | 3 | DONTBREAK MY HEART curTinG Cr 209 SA-FIRE
P 1. DON'T HOLD BACK BUMPER TO BUMPER sump sTRe€T P 1. TAKE ME AS | AM EROTIC EXOTIC atuanic
$5 [T ries o feire 2. JEALOUSY/MALICIOUS JEALOUSY CLUB NOUVEAU KNG JaY b= | Tites with future 2. TEMPORARY LOVE THING FULL FORCE coLumsia
D | chart potential, 3. I DIDN'T MEAN TO TURN YOU ON (REMIX) ROBERT PALMER iscaND || e 3. WORLD DOMINATION (REMIX) THE BELLE STARS wca
© | besedonciubpiay | 4. ROOM WITH A VIEW (REMIX) JEFFREY OSBORNE s © | besed on sales 4. EXCITE ME CARLTON iFUTURE
this week. 5. CRY FOR LOVE (REMIX) IGGY POP asm reported this week. | 5. WHAT DOES IT TAKE (TO WIN YOUR LOVE) (REMIX) KENNY G. arisTa
< 6. DON'T THINK ABOUT IT (REMIX) ONE WAY mca x 6. I'M FOR REAL HOWARD HEWETT ELexTRA
< 7. M CHILLIN' (REMIX) KURTIS BLOW MERCURY <
Lal al
0z [ 4
-] (-]

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Ciub Play are 12-inch unless
indicated otherwise.
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by Brian Chin

OUR PERSONAL fave, for several
reasons, is the Source featuring
Candi Staton’s ‘“You Got The
Love” (Source, 312-263-5095), which
appeared in and blew out of the
stores in a day last week. It's a won-
derful, laid-back inspirational song,
with the rich, expressive feel of Sta-
ton’s numerous soul classics and a
rhythm as much in the pocket as
Tramaine’s chart-topper of a year
ago. The label conspicuously uses
the word “house,” but the sound it-
self is rather more New York than
Chicago, if only because of its mid-
tempo groove. Farley “Jackmas-
ter” Keith mixed in decidedly house
fashion, though, bringing out an
elastic bass groove, with fresh, un-
expected reconstructions of the
tracks. The “houseappella” goes all
the way with the club effects, while
two more commercial mixes are on
the A side. Major—as in a major hit,
we mean. And look for an
innovatively conceived, documen-
tarylike video soon.

In other gospel news, the Clark
Sisters will finally reappear, on
Word Records through A&M, with
a track to be mixed, quite appropri-
ately, by Walter Gibbons. Mean-
while, the next project from Source
Records will be—just wait—Mavis
Staples! The makeup of the group
itself is to remain confidential, with
rotating featured artists.

ALBUMS: New Order’s “Brother-
hood” album (Qwest), as noted pre-
viously, has two aces for the mass
club audience that discovered the
group through its run of electronic
hits: “Bizarre Love Triangle,” pop
hip-hop that feels just perfect, and
“All Day Long,” which starts out
more pop and ends up less so, build-
ing up layers of sound. The differ-
ence this time is in the acoustic band
sound of “Paradise” and “Way Of
Life.” Also check ‘“‘Broken Prom-
ise,” a speeding new wave cut.
Stacy Lattisaw’s ‘“Take Me All
The Way’’ (Motown) is the album
that makes clear that she’s arrived,
vocally. Overall, it’s planted mid-
way between the Whitney and Janet
albums, with soft funk and topnotch
ballads. “Over The Top” and ‘“Jump
Into My Life,” a firm midtempo

New York/Minneapolis fusion, are
good remix candidates; “The Hard
Way”’ is an interesting Tina Turner-
style rocker. Ballads alone would
have floated the album. Nonethe-
less, ““Love Me Like The First
Time” and “You Ain’t Leavin’” are
excellent pop. In the latter, produc-
er Leon Sylvers elicits Lattisaw’s
best vocal ever, and the title track
with longtime collaborator Narada
Michael Walden is also quite love-
ly.

Loose Ends’ “Zagora” (MCA) in-
cludes the propulsive, sure-fire
“Slow Down,” already buzzed about
on import; a bubbly “Ooh You Make
Me Feel”; and the more straight-
ahead, uptempo “Nights Of Plea-
sure.” Again, a ballad is the stand-
out: “Sweetest Pain,” beautifully
arranged, with background vocals
by Loose Ends lead vocalist Jane
Eugene, with Working Week’s Ju-
liet Roberts ... Rebbie Jackson’s
“Reaction” (Columbia) plays well all
the way through. Outstanding for
clubs are “If You Don’t Call (You
Don't Care),” firmly mainstream ra-
dio r&b, and “Ain’t No Way To

Love,” sporting harder production
and vocals, in which Jackson reveals
an almost Stephanie Mills-ish edge.

SINGLES, BRIEFLY: The new Mi-
ami sound, which we'll go into a bit
next week, is represented in Se-
qual’s “She Don’t Want You” (Joey
Boy), a hip-hop cut with a Latin syn-
thesizer hook. Hot and piercingly
mixed, this may be the new wave in
street music (consider Nocera, Nice
& Wild, Nancy Martinez, and Trin-
ere, among many others) ... On the
Joey Boy sister label JR, Freshy 2’s
“Word” is a hollow beatbox cut, no-
table for its speediness when the
Northeast corridor is into more rub-
bery tempos ... P.8.0.’s “Wanna
Be Startin’ Something” (Sunny-
view) is not the Jackson song, but
again, hip-hop with a perceptibly
Latin undercurrent ... Meanwhile,
Shannon’s “Prove Me Right” (At-
lantic) puts her in a West Coast pop
bag, away from a sound that’s an
obvious Miami influence; the cut is
similar to the Pointer Sisters’ “Dare
Me.” Mixed by Eddison Electric
and Merlin Bobb, the dub has extra

(and needed) kick.

Big Country’s ‘“‘One Great
Thing” (Mercury) is an elaborate re-
mix of a basic track ... Whistle’s
“Just For Fun” (Select) shows that
there’s such a thing as pop-rap. On
the flip is “We’re Called Whistle,” a
snappy go-go number ... Wayne
Johnson's “Power (Of Love)” (Sure
Sound) is funky New York neosoul
in the Colonel Abrams mode, with a
nice acoustic guitar fill. Stand by
for a possible major label signing
... Beastie Boys’ “It’s The New
Style” (DefJam/Columbia) is indis-
putably good musically and hot
rhythmically. Conceptually, it’s just
a travesty of the no-goodism of
Schooly D. “Paul Revere,” the flip,
is similar, with a strange rhythm
track, played in tape-reverse ...
Full Force’s “Unfaithful So Much”
(Columbia) comes out brighter and
busier than the “Unfaithful” album
cut. A whole radio-drama rap ver-
sion with U.T.F.0.’s Doctor Ice con-
tinues an entertaining tradition. “So
Much” is also pumped up with extra
keyboard tracks; the alternate mix
(“It’s Your Attitude”) interweaves
several songs, with another enter-
taining male-female rap exchange
... Thomas & Taylor’s ‘“Love And
Affection” (Thom/Tay) is a lovely
slow-motion change of pace, with a
slight Caribbean flavor; bonus on
the flip is a remix of the sadly undis-
covered “You Can't Blame Love.”

New Album Departs From Hi-NRG Sound

Stacey (. Has A Hit, But Is It Disco?

BY BRIAN CHIN

NEW YORK That Stacey Q.’s
“Two Of Hearts” hit No. 3 on last
week’s Hot 100 Singles chart may
or may not prove that the public
wants disco after all. But the song
“wasn’t calculated as a success,”
says Stacey Swain, identified by
her real surname in the writing
credits of three cuts on her Atlan-
tic album “Better Than Heaven.”

“We’ve recorded so many songs
as SSQ,”" she says, referring to the
eclectic band that backs the single
and the “Better Than Heaven’’ al-
bum. SSQ recorded a four-song EP
in 1982 on Mal Records and the
“Playback’ album in 1983. The lat-
ter was eventually picked up by
EMI America.

The new album’s progressive
leanings and general understate-

DISCO & DANGE 12"

U.S.A. & IMPORATS

(WHOLESALE FOR STORES)
UEARC AHADASENGLANDSGERMANY
ITALY=FRARCESHOLLAND

US & CANADIAN 127

Back To You—Crystal & Pink
What a Night—Terry Iten
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Sally Boy—Scott Yahney
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ment are both departures from the
run-of-the-mill hi-NRG sound.
“ ‘Disco’ isn’t a bad word, but the
stigma of it can create an effect. If
it's ‘hi-NRG,’ people are comfort-
able with it,”” Swain says.

But among the writing credits

‘l didn’t think
| was preparing
to do this; | just
write and sing’

are names as far removed from
disco as one can get. Yes vocalist
Jon Anderson co-wrote ‘‘He
Doesn’t Understand’’ after meet-
ing the band at the “Two Of
Hearts’’ video shoot; Utopia’s Wil-
lie Wilcox contributed the song
“We Connect’’; and members of
Berlin participated in writing the
title track.

‘“Between the EMI album and
this one, we recorded a lot of rock
songs, and it’s funny to listen to
them, because I don’t have that
rock edge in my voice. I have a
hard time singing out,”’ says
Swain.

“Two Of Hearts” was originally
an independent release on On The
Spot Records. Co-produced by stu-
dio owner Jon St. James, William
Walker, and club DJ Jeff Fishman,
that version’s local success on the
pop level attracted the attention of
Atlantic, which has been repeated-

GRASS ROUTE
COVERS THE INDIE
LABEL SCENE
... See page 85

ly successful this year in picking
up foreign and independent mas-
ters and crossing them from dance
to black to pop (for example, Nu
Shooz, Regina, Trans-X, and Nan-
cy Martinez).

Swain indicates that in her case
(as in the emergent pop-hi-NRG
sound of Miami), the Hispanic pop-
ulation was key in establishing her
record’s base.

“We pounded the pavement all
over East L.A. with the 12-inch,”
Swain says. ‘“We did every little
thing, singing in parks set up with
sound systems for Latins, and if a
store sold 10 records, we'd say
‘Thank you, have a T-shirt and a
button.” "’

The “Better Than Heaven” al-
bum was written and recorded in
three weeks, as the single zoomed
to No. 1 in cities where pop radio
play opened up first. “I love that
sparse, underproduced sound on
Patrice Rushen albums,’”” says
Swain, who also cites Depeche
Mode as an influence. ‘I didn’t
think I was preparing to do this; I
just write and sing.”

Swain is looking for the right
tour to open for. In the meantime,
SSQ—Skip Hahn, Karl Moet, Rich
West, and album producer Jon St.
James—has recorded sound-alike
tracks for such TV series as ‘‘St.
Elsewhere,” “Hill Street Blues,”
and “Remington Steele.”

“They’ve been musicians since
they were out of the chute, and
they have the club experience,”
says Swain. “I’d like to do a proper
tour.”
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New Ghristmas Product Includes Plenty Of CDs

BY EDWARD MORRIS

NASHVILLE It's shaping up to be
a lively season for country Christ-
mas records. There will be new
product on the shelf from Ronnie
Milsap, George Strait, the Oak
Ridge Boys, and Crystal Gayle. Sev-
eral promotions are in the making,
and an increasing number of Christ-
mas albums are being made avail-
able in the compact disk format.
Epic is debuting an acoustic holi-
day album titled “The Nashville
Christmas Album.” It offers vocal
pairings of Willie Nelson & Connie
Smith (with instrumental backing
by Chet Atkins & Marty Stuart),
George Jones & Gene Watson,

Tammy Wynette & the O’Kanes,
Mickey Gilley & Libby Hurley, and
Charly McClain & Wayne Massey.
Sweethearts Of The Rodeo will also
be featured. Soloists on the album,
which is tagged a midline, are Janie
Fricke, John Conlee (with Charlie
Daniels on fiddle), Mark Gray, and
Merle Haggard.

To date, the only seasonal single
planned from Epic is the Ricky
Skaggs & James Taylor duet, “New
Star Shining,” from Skaggs’ new
“Love’s Gonna Get You” album.
“The Nashville Christmas Album”
is available on CD.

“Christmas With Ronnie Milsap”
and “‘Season’s Greeting,” a CD sam-
pler, are the new offerings from

RCA. Back from last year is the
platinum-selling “Alabama Christ-
mas” by Alabama. Kenny Rogers &
Dolly Parton’s ‘““Once Upon A
Christmas,” also platinum, is back
from 1984. The Milsap, Alabama,
and Rogers & Parton albums, all of
which are available on CD, each
have a suggested retail tag of $6.98.
The CD sampler, which features 10
cuts from the artists Alabama, the
Judds, Pake McEntire, Michael
Johnson, and Keith Whitley, is
marked for $17.95.

To promote the Milsap album,
RCA will join with Dodge Trucks
and The Nashville Network (TNN)
for an eight-week blitz called Watch
And Win. Entrants will be asked to

by Gerry Wood

THE Disney people really know how to throw a par-
ty, and when these masters of the home and home-
away-from-home entertainment business put on the
ritz, they often do it with country music.

The recent 15th anniversary celebration commemo-
rating the birth of Walt Disney World in Orlando, Fla.,
should go down as a textbook study in positive public
relations. From Oct. 2 to Oct. 5, the Disney folks host-
ed some 10,000 media types from America and beyond
for three days of fun, frolic, press conferences, and in-
terviews in the Magic Kingdom and elsewhere.

The No. 1 attraction for the international contingent
was, of course, Disney
World and the Epcot

ASHVILLE SCENERE

chairman. On the night of Oct. 3, The Magic Kingdom
was the site of activities ranging from performances
to parades. The guests enjoyed a country hoe-down on
Oct. 4 sponsored by the Kissimmee/St. Cloud Resort
Area. McEntire and Reed performed, and visitors at-
tended a rodeo announced by Larry Mahan, where
they feasted on such delicacies as catfish, 'gator, tur-
tle, and frog legs.

The grand finale came that night with the Epcot Ex-
travaganza and We The People Parade. Dolly Parton,
now a figure in the amusement park business with
Dollywood in Tennessee, performed, and thousands

flocked to see the stun-

Center. But another im-
portant element at the
event was the presence
of music. From the

Disney World celebration
hosts great music

ning Michael Jackson
“Captain EOQ” film. State-
of-the-art 3-D processes
and special laser effects
were combined in the 17-

breezy, upbeat ride that
features the song “It’s A
Small World” to Michael Jackson’s sensational new
3-D minimovie, “Captain EO,” music provided the glue
that held together the diverse activities of the Disney
celebration.

Wherever you walked in the park, there was music,
whether through loudspeakers or live entertainers.
Music has always been a vital part of the various
theme areas and attractions at the amusement park.
Performances by country singers Crystal Gayle, Dol-
ly Parton, Jerry Reed, and Reba McEntire were fea-
tured on that hallmark weekend. The country enter-
tainers joined Toni Tennille, the Four Tops, the
Temptations, the Miami Sound Machine, and other
acts in helping Disney and other Florida attractions
toast the event.

The festivities started at Lake Eola in Orlando as
the Orlando/Orange County Convention and Visitors
Bureau presented “The Magic Beyond the Kingdom,”
a show highlighting such entertainment as Sea World
waterskiers, the Florida Symphony Orchestra, a jazz
band from Rosie O’Grady’s, and Toni Tennille. The
show was further enlivened by fireworks.

Disney scored a media bonanza when retired Chief
Justice Warren Burger kicked off the bicentennial
celebration of the U.S. Constitution with a speech,
ending with the announcement that Nicholas Dani-
loff, the recently freed American journalist, was a
surprise guest. The print/radio/television media con-
tingent suddenly had a scoop on its hands.

Later came a visit to Sea World and a birthday party
for Baby Shamu, the first baby killer whale ever bred
in captivity and now celebrating birthday No. 1.
Among the Walt Disney officials available for inter-
views were Michael Eisner, chairman of the board;
Frank Wells, president; and Roy E. Disney, vice

minute show. It was pro-
duced by George Lucas
of “Star Wars” fame and directed by Francis Cop-
pola. Aside from starring in the film, Jackson wrote
the original songs for the soundtrack.

The logistics for the celebration almost defy the
imagination, but the Disney staff—along with the co-
sponsors—kept things running smoothly. Estimates
are that Disney spent some $1.5 million on the project,
and total costs are near the $8 million mark. But if the
favorable publicity generated by the reports on “En-
tertainment Tonight” and by radio stations beaming
live reports back to their listeners could be measured
in terms of dollar value, the event would be a bargain
for Disney and the co-sponsors.

Walt would have been proud.

NEWSNOTES: A myriad of activities enlivens Coun-
try Music Week, but one of the more important events
is the homecoming concert by Kris Kristofferson and
friends Wednesday (15). Presented by Mercury Rec-
ords and WSIX Radio, the concert at the Boardwalk
Cafe in Nashville benefits the Exchange Club Center
for the Prevention of Child Abuse. Crazy Eddie Ed-
wards is hosting the show, and tickets are available
for $20 at Ticketmaster outlets and the Boardwalk.

SIGNINGS: Tommy Brasfield to Opryland Music
Group as an exclusive writer ... Writers Max D.
Barnes and Chick Rains to Terrace Entertainment
Corp. ... Ronnie Sessions to Compleat/PolyGram,
with an album expected in February ... MCA’s Steve
Wariner to Entertainment Artists Inc. for bookings
... Tom Campbell inks writers agreement with Uncle
Artie Music, a division of the MTM Music Group.

watch TNN’s ‘“Video Country” and
“Country Clips” to answer two Mil-
sap/Dodge-related questions. The
grand prize is an all-expenses-paid
trip to a Milsap concert and a Dodge
truck. Second prizes are four Pilot
stereos, and third prizes are Milsap
Christmas albums and Dodge key
chains. TNN is also airing the spe-
cial “Ronnie Milsap In Celebration”
on Oct. 23 and 24.

New from MCA are “Christmas
Again” by the Oak Ridge Boys and
“Merry Christmas Strait To You”
from George Strait. Previously re-
leased albums include ‘“The Oak
Ridge Boys’ Christmas,” ‘““Christ-
mas At Our House” by Barbara
Mandrell, “Christmas To Christ-
mas”’ by Lee Greenwood, “Country
Christmas” by Loretta Lynn, “Mer-
ry Christmas From Brenda Lee,”
and ‘“Tenessee Christmas’ and
“Rockin’ Little Christmas,” both by
various artists.

Except for the Lynn and Lee al-
bums, all the MCA Christmas prod-
uct carries frontline prices. ‘“The
Oak Ridge Boys’ Christmas” and

Mandrell’s “‘Christmas At Our
House’ are on CD.

Final decisions on MCA Christ-
mas singles are still being made,
but likely titles include ‘‘Merry
Christmas Strait To You” and “Re-
joicing Love” from the Oaks.

Warner Bros. will issue two al-
bums: the new “A Crystal Christ-
mas’’ from Crystal Gayle and
“Light Of The Stable,” a recurring
seasonal favorite from Emmylou
Harris. The Harris album carries a
midline price. Singles from Warners
include ‘“Have Yourself A Merry
Little Christmas’/‘Silver Bells”
from Gayle, ‘“White Christmas
Makes Me Blue” by Randy Travis,
and, from last year, Pinkard & Bow-
den’s “A Christmas Gift.”

A Warner spokesman says there
will be several local retail and radio
promotions built around the Gayle
album and that the record will be
supported by p-o-p material. Nei-
ther the Gayle nor the Harris album
is on CD.

PolyGram’s additions to the

(Continued on next page)

St

Morris Seals Friendship. EMi America artist Dan Seals, left, and VH-1 guest
VJ Gary Morris discuss their careers during a recent interview taping in
Nashville.
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Billboard

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
131 REPORTERS ADDS ON
THE JUDDS CRY MYSELF TO SLEEP rca 76 T8
DON WILLIAMS THEN IT'S LOVE capiToL 50 &3
CONWAY TWITTY FALLIN' FOR YOU FOR YEARS  wARNER BROS 38 45
REBA MCENTIRE WHAT AM| GONNA DO ABOUT YOU mca 37 83
MERLE HAGGARD OUT AMONG THE STARS epic 34 43

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS P
43 REPORTERS REPORTING
ALABAMA TOUCH ME WHEN WE'RE DANCING Rrca 15
HOLLY DUNN DADDY'S HANDS wmmm 15
BARBARA MANDRELL NO ONE MENDS A BROKEN HEART mca 13
MARIE OSMOND YOU'RE STILL NEW TO ME capPITOL/CuRB 11
GATLIN BROS. SHE USED TO BE SOMEBODY'S BABY coLumBia 9

publisher.

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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BY ANDREW ROBLIN

NASHVILLE No more silk shirts
open to the navel for Ronnie McDow-
ell. Since signing with MCA/Curb in
January, McDowell says, he has
shelved the sexy image he had been
known for.

McDowell has changed more than
his image and label. For the first time
in his career, he has management:
Tandy Rice and Joe Harris. Also for
the first time, McDowell has an inde-
pendent publicist: the Hyland Co. of
Nashville. The publicity firm will, Mc-

New Emphasis At New Label MCA
Ronnie McDowell Kisses His Sexy Image Goodhye

Dowell hopes, help dispel the indus-
try’s dislike of his former image.

“No more pretty-boy image for
me,” McDowell says. “I guess my old
label they thought it would sell rec-
ords.”

Apparently that image did, at least
occasionally, sell records. McDowell's
1981 album, “Good Time Lovin’
Man,” sold over 200,000 copies, the
most of any of his releases, he says.

Radio programmers have given
plenty of airplay to the product of
McDowell’'s amorous streak. “Wat-
chin’ Girls Go By,” “Older Women,”

VH-1 Visits Nashville

NASHVILLE VH-1 is increasing
its presence in country music this
month with a series of celebrity
hosts, including Reba McEntire,
Ricky Skaggs, and Gary Morris.
Each of the guest-VJ segments was
shot in Nashville and features ap-
pearances by country artists.

McEntire led the series—which is
scheduled to coincide with Country
Music Month—with a slot from Oct.
6-10. Her segment was taped at
Sound Stage Studios, and her
guests were Waylon Jennings, with
whom she sang ‘“Take Me Back To
Tulsa,” and Steve Earle, who per-
formed his composition ‘“My Old
Friend The Blues.” McEntire’s sec-
ond video, “What Am I Gonna Do
About You,” made its VH-1 debut
during the period.

From Monday-Friday (13-17),
Gary Morris presides. He is sched-

uled to perform several songs from
his new acoustic album, ‘““Plain
Brown Wrapper.” Also included are
interviews with Stu Cook and John
McFee of Southern Pacific, Dan
Seals, and the Pinkard & Bowden
musical comedy team.

Ricky Skaggs handles the reins
for the Oct. 20-24 stretch. His seg-
ment was taped-at Bill Monroe's
Bluegrass Hall Of Fame, Ryman
Auditorium (former home of the
Grand Ole Opry), Music Row, Cen-
tennial Park, and the Country Music
Hall Of Fame, all of which are in
Nashville.

In the Centennial Park portion,
Skaggs joins Randy Travis in sing-
ing Travis’ recent No. 1 hit, “On The
Other Hand.”

The celebrity-host shifts air Mon-
day-Friday from 9-10 p.m., EST.

NEW CHRISTMAS PRODUCT INCLUDES PLENTY OF CDS

(Continued from preceding page)

Christmas parade are “Christmas
Memories” by Frankie Yankovic
and ‘“Christmas Present’’ and
“Christmas Card” from the Statler
Brothers. The “Christmas Present”
album, available in CD, is the only
frontline-priced item in the list.
Three additional Statler albums,
all religious in nature, are being
stocked for Christmas buyers: “The
Holy Bible: Old Testament,” “The
Holy Bible: New Testament,” and

the new “Radio Gospel Favorites.”

Compleat Records has released a
$5.98 cassette by Bobby Helms
called “Jingle Bell Rock.”

Capitol will resurrect *“Christmas
Wishes’’ by Anne Murray and
“Kenny Rogers’ Christmas,” both
priced at midline and neither avail-
able on CD. No single releases from
these albums are planned.

“You're Gonna Ruin My Bad Reputa-
tion,” “You Made A Wanted Man Out
Of Me,” and “In A New York Min-
ute” all became top five country hits.

But even with the help of hit sin-
gles, album sales have proven elusive
for McDowell. “Translating hit sin-
gles into album sales is still a chal-
lenge,” he says. “Even albums with
four hit singles didn’t always trans-
late into big album sales.

“MCA is going to get my product
out there where fans can buy it: on
the racks. And Dick Whitehouse of
Curb is behind what I'm doing. He’s
into new sounds; we're going to get
away from the type of sound that
hasn’t sold albums.”

For McDowell, it is time to experi-
ment with his sound. His most recent
single, “When You Hurt I Hurt,” em-
ploys a lick he says he copped from

the Rolling Stones’ “Brown Sugar.”
The next single from his “All Tied Up
In Love” album will be a ballad. Mc-
Dowell says he has not released a bal-
lad as a single since 1977.

McDowell is also pursuing broader
exposure for his music. Seven of his
songs were on the soundtrack to the
season premiere, on Sept. 27, of CBS’
“Twilight Zone” series.

His BMI-affiliated publishing com-
pany, Strawberry Lane, continues to
prosper, too. McDowell co-wrote and
co-published eight of the 10 cuts on
his latest album, including the first
single, “All Tied Up,” which reached
No. 6 on the Hot Country Singles
chart. McDowell is actively working
the company’s catalog; he has recent-
ly pitched songs to George Strait and
Randy Travis, among others.

19,200
SEATS

(o)

reunion arena

777 Sports Street
Dallas, Texas 75207
(214) 658-7070
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“MATCHING WHITE CIRCLES”

We're Sowing the Seeds for a

ALTON THRASHER

Help us Harvest the Hit!!
G Produced by Ray Baker and Bobby Fischer for F&L

National Record Distribution By:
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" S,_ Compiled from a national sample of retail store o &
%)E U’E §8 ‘{2% TITLE and one-stop sales reports and radio playlists. ARTIST !,é ;E ’;‘o QE TITLE ARTIST
=2 | 32 | «% | 25 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL F2| SE2| a2 | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
. * & NO.1 « 5 | 49 | 50 | § | FOOLSFOR EACHOTHER ED BRUCE WITH LYNN ANDERSON
(1) 3 | 5 | 15 | JUST ANOTHER LOVE 1 week at No. One © TANYA TUCKER EBRUCEBMEVIS (GOLARK) goAN005:2
(N2 J.CRUTCHFIELD (PDAVIS) CAPITOL 5604 = o e = TIME STOOD STILL VERN GOSDIN
@ A 6 13 CRY CRYSTAL GAYLE V.GOSDIN.R_J. JONES (R.J JONES) COMPLEAT 158/POLYGRAM
JE.NORMAN (C. KOHLMAN) WARNER BROS. 7-28689 BAD LOVE PAKE MCENTIRE
@ g i 13 IT'LL BE ME EXIL @ 65 | — 2 M.WRIGHT (D.LINDE) RCA 5004-7
EKEEEN G EMAR - RRENNINGTON) EIa340522 (53)| 6 | — | 2 | HALF PAST FOREVER (TILL 'M BLUE IN THE HEART) T.G. SHEPPARD
(@) 7 | 10| 12 | TOQMANY TIMES ¢ EARL THOMAS CONLEY AND ANITA POINTER R Y R ALBRASHE LD COCOMBIAT-36.06347
N.LARKIN.M WRIGHT (M.SMOTHERMAN, S.PAGE, T.MCSHEAR) FIDDLIN. MAN MICHAEL MART'N MURPHEY
5 5 8 " SECOND TO NO ONE © ROSANNE CASH M| | 8 JE NORMAN (MMURPHEY, C.RAINS. J.E.NORMAN) WARNER BROS. 7-28598
D.MALLOY (RCASH) COLUMBIA 3806159 i UITTIN' TIME CON HUNLEY
@ 8 14 10 DIGGIN' UP BONES RANDY TRAVIS 55 59 63 4 LEHNING (HELLARD. GARVIN. JONES) CAPITOL 5631
KLEHNING (P.OVERSTREET. A GORE) WARNER BROS. 7-28649 AIN'T THAT PECULIAR NEW GRASS REVIVAL
@ 10 13 13 DOO-WAH DAYS © MICKEY GILLEY 62 | 66 5 G.FUNDIS (W.ROBINSON, W.MOORE, M TARPLIN, R ROGERS) EMI-AMERICA 8347
N.WILSON.M.GILLEY (E HUNNICUTT. D.GILMORE, G.VINCENT) EPIC 34-06184 THESE SHOES EVERLY BROTHERS
13 16 1 THAT ROCK WON'T ROLL RESTLESS HEART 57 57 58 6 D.EDMUNDS (L.LEE. J.GOIN) MERCURY 884 694-7/POLYGRAM
T.DUBOIS,S.HENDRICKS (J.S.SHERRILL, B.DIPIERO) B RCA 14376 NEWD . THEN IT'S LOVE DON WILLIAMS
9 | 9 | 12| 15 | YOUCANTSTOPLOVE SCHUYLER, KNOBLOCH & OVERSTREET DWIIAMS G RUNDIS(O UNDE) CARTON638
JSTROUD (POVERSTREET. T.SCHUYLER) MTM 72071/CAPITOL NIGHT LIFE BJ. THOMAS
|15 | 11 | DIDNTWE LEE GREENWOOD 59 | 6L | 69 3 S.BUCKINGHAM (W.NELSON. P.BUSKIRK. W.BREELAND) COLUMBIA 38:06314
JCRUTCHFIELD (GLYLE, T.SEALS) A 52896 » by . FIRE AT FIRST SIGHT THE KENDALLS
M ! 1| 3 | 15 | BOTHTOEACHOTHER (FRIENDS & LOVERS) EDDIE RABBITT & JUICE NEWTON I SKINNE ) WAL CACH(T SKINNE R IBWACEACE) MERICURSIE 29 33/MCA
RN C SRSk PoCRDOD =377 NEWD | 1 | OUT AMONG THE STARS MERLE HAGGARD
QA2)| 15 | 17 | 13 | SINCEIFOUND YOU # SWEETHEARTS OF THE RODEQ EMONTOOME RV MITCHERL) ERICIB4063
S.BUCKINGHAM (B.LLOYD, RFOSTER) COLUMBIA 38 06166 TEN FEET AWAY KEITH WHITLEY
@ 18 19 10 STARTING OVER AGAIN STEVE WARINER 62 43 33 18 B.MEVIS (T.SEALS. B.SHERRILL, M.D.BARNES) RCA 14363
T.BROWN.J.BOWEN (D.GOODMAN, J W.RYLES) MCA 52837 @ NEW FALLIN' FOR YOU FOR YEARS CONWAY TWITTY
19 2 8 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS ’ 1 C.TWITTY,D.HENRY R.TREAT (T.SEALS, M.REID) WARNER BROS 7.28577
P.WORLEY (P.OVERSTREET, P.DAVIS) CAPITOL/CURB 561 3/CAPITOL LITTLE ROCK REBA MCENTIRE
15 2 2 16 LONELY ALONE THE FORESTER SISTERS 64 41 29 17 J.BOWEN,R MCENTIRE (P.MCMANUS. B.DIPIERO. G HOUSE) MCA 52848
JLLWALLACE.T.SKINNER (J.D.MARTIN, J.JARRARD) WARNER BROS 7-28687 & b . SHE WANTS TO MARRY A COWBOY JAMES & MICHAEL YOUNGER
23 | 25 | o | SHEUSED TO BE SOMEBODY'S BABY LARRY, STEVE, RUDY:THE GATLIN BROTHERS MIDANENGIRWIATAMS) AIR00108
CYOUNGIECATLIND COLUMBIALIB00252 66 | 46 | 31 | 19 | GOTMYHEART SET ON YOU JOHN CONLEE
@ 20 22 10 NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL B.LOGAN (D.GRAY. B.RENEAU) COLUMBIA 3806104
TCOLLINS (J SCHWEERS) 22300 73 | _ | 2 | THAT'S MORE ABOUT LOVE (THAN | WANTED TO KNOW) NICOLETTE LARSON
21 23 9 CHEAP LOVE JUICE NEWTON E.GORDY,JR. T.BROWN (D LEE, B.MCDILL, B.JONES) 52937
o ) SCAITaTY 68 | 50 | 34 | 15 | FARTHER DOWN THE LINE LYLE LOVETT
n | n 10 HONKY TONK CROWD JOHN ANDERSON T.BROWN.LLOVETT (LLOVETT) MCA/CURB 52818/MCA
J ANDERSON, ] E.NORMAN (L.A.DELMORE. L CORDLE) WARNER BROS. 7-28639 STAND A LITTLE RAIN NITTY GRITTY DIRT BAND
@ n | % 8 AT THE SOUND OF THE TONE JOHN SCHNEIDER 69 8 43 18 M.MORGAN.P.WORLEY (D.SCHLITZ. D.LOWERY) WARNER BROS. 7-28690
J BOWEN,J.SCHNEIDER (M.T.BARNES. D RICHARDSON) MCA 52901 NEWD ; ) CAN'T HELP THE WAY 1 DON'T FEEL KAYLEE ADAMS
o
* % % POWER PICK/SALES * & # 8.BECKETT (M.GARVIN, C.WATERS, T.SHAPIRO) WARNER BROS. 7-28567
@D)| 25 | 28 | 5 | TOUCHME WHEN WE'RE DANCING © ALABAMA 71| 72 | 80 | 4 | HOW MUCH DO | OWE YOU TONI PRICE
H.SHEDD,ALABAMA (T.SKINNER, J.LWALLACE, K.BELL) RCA 5003.7 ! L.MORTON (S.KAROL. DHALEY) MASTER 01/NSD
@ 2% 27 6 IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 72 55 41 1 THAT'S WHAT HER MEMORY IS FOR BUTCH BAKER
JBOWEN (D.DILLON, RPORTER) A52914 R.ALVES (R MURRAY, ). SCHWEERS, J.D.HICKS) MERCURY 884 857-7/POLYGRAM
23 17 18 11 A GIRL LIKE EMMYLOU SOUTHERN PACIFIC 73 66 54 20 THAT'S HOW YOU KNOW NICOLETTE LARSON (WITH STEVE WARINER;
SOUTHERN PACIFIC,).E.NORMAN (T.GOODMAN, J.MCFEE, K KNUDSEN. $ COOKE) WARNER BROS, 7-28647 E£.GORDY.JR. TBROWN (W.WALDMAN, C.BICKHARDT) MCA 5283
30 32 7 HELL AND HIGH WATER & T GRAHAM BROWN 81 ) ) I'LL GO STEPPIN’ TOO GLENN SUTTON
B.LOGAN (T.BROWN, A HARVEY) CAPITOL 5621 G.SUTTON (T.JAMES. W.DENNY) MERCURY 884 §74-7/POLYGRAM
ALWAYS LWAYS *
B 12| 1|1y | SNARHANEALWAYS WILL M IRCKE | |GD[INEWR| 1 | WEBELONG TOGETHER CARLETTE
MY Wi
AR ERER R ) AN Mo et NEWD | 1 | R o e S ueroy A ooy
@ 32 38 4 TOO MUCH IS NOT ENOUGH BELLAMY BROTHERS WIiTH THE FORESTER SISTERS 77 63 48 19 COUNTRY STATE OF MIND HANK WILLIAMS, JR.
£ GORDY.JR. (D.BELLAMY. R.TAYLOR) MCA/CURB 52917 /MCA H WILLIAMS, JR |B.BECKETT.).ENORMAN (H.WILLIAMS. JR.. R A WADE) WARNER/CURB 7-2869 | /WARNER BROS.
31 35 9 DADDY'S HANDS & HOLLY DUNN 78 69 56 2 DESPERADO LOVE CONWAY TWITTY
T.WEST (H.DUNN) MTM 72075/CAPITOL C.TWITTY.D.HENRY.R TREAT (M.GARVIN, S.JOHNS) WARNER BROS. 7-28692
IM YOU
@[ = | % | o | IMssYouameaDy s e 108 ROYAL NEWD | 1 | THEYDONTMAKE THEM LIKE THEY USED To KENNY ROGERS
30 16 7 18 GUITAR TOWN L STEVE EARLE 80 77 72 7 LOVE DON'T COME ANY BE'ITER THAN THIS SHELLY WEST
E£.GORDY.JR..TBROWN (S.EARLE) MCA 52856 B.BECKETT (K.ROBBINS. SLONGACRE WARNER BROS. 7-28648
3 | 34 | 37 | 7 | WEHADITALL DOLLY PARTON 81 | 79 | 85 | 3 | LOVELETTERSIN THE SAND TOM T HALL
V.GARAY (T.SEALS. DFRITTS) 50017 JKENNEDY (F.COOTS, C.KENNY, N.KENNY) MERCURY 884 850-7/POLYGRAM
@2 35 | 3 | 6 | QUTGOIN CATTIN SAWYER BROWN WITH “CAT" JOE BONSALL 8 | 75 | 6 | 21 | SOMETIMES A LADY ® EDDY RAVEN
RL.SCRUGGS (MMILLER. R SCRUGGS) CAPITOL/CURB 5629/CAPITOL PWORLEY.E RAVEN (E.RAVEN, FMYERS) RCA 14319
@ 36 44 6 WINE COLORED ROSES GEORGE JONES 83 67 53 19 SLOW BOAT TO CHINA @ GIRLS NEXT DOOR
B.SHERRILL (DKNUTSON, A LOWENS) EPIC 34.06296 TWEST (M.RAGOGNA) MTM 72068/CAPITOL
7} 14 4 15 GUITARS,CADILLACS & DWIGHT YOAKAM 8 74 59 10 SO THIS IS LOVE CHARLY MCCLAIN
P ANDERSON (D.YOAKAM) REPRISE 28688/WARNE R BROS. N.WILSON.SNEED BROTHERS (S.DAVIS, D.MORGAN) EPIC 3406167
(5| 39 | 47 | 4 | SIVEMEWINGS ® MICHAEL JOHNSON 85 | 71 | 62 | 6 | TJALKIN'BLUE EYES MARTY HAGGARD
B.MAHER (RFLEMING, D.SCHLITZ) RCA 14412 B.STRANGE (J.JARRARD. C.QUILLEN) MTM 72073/CAPITOL
@ 18 45 5 WHAT YOU'LL DO WHEN I'M GONE WAYLON JENNINGS 86 78 76 8 ANYTHING FOR LOVE GORDON LIGHTFOOT
3 BOWEN,W.JENNINGS (LBUTLER) MCA 52915 D.FOSTER (D.FOSTER, G LIGHTFOOT) WARNER BROS 7-28655
37 37 42 7 WHEN YOU HURT | HURT RONNIE MCDOWELL 87 82 79 8 ALONG FOR THE RIDE ’5'56 T-BIRD) JOHN DENVER
BKILLEN (RMCDOWELL) MCA/CURB 52907/MCA RNICHOLS (D.O'KEEFE. B.BRAUN) RCA 14406
— -
* & # POWER PICK/AIRPLAY & & & 8 | 83 | 81 | 6 | PEOPLE'S COURT RAY STEVENS
ol 3 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR. R STEVENS (C.W.KALB.JR.. D.SLATER, JWHITE) MCA 52924
HWILLIAMS, JR. B BECKETT.).E NORMAN (H.WILLIAMS.JR.) WARNER/CURB 7-2858 1 /WARNER BROS 0 | 70 52 10 | WON'T LET YOU DOWN TOM WOPAT
—@ g 73 0 HEBSXIPE';&GT ,'. (‘é%&l? ) GENEE. gva AB%%% JCRUTCHFIELD,M.PEDERSEN (G.BURR) EMI AMERICA 8334
i L ] Pu
LOVE’S GONNA GET YOU SOMEDAY RICKY SKAGGS W | 8% | 8| 8 | oSt cmvis oy T eSS
3 g 4 R SKAGGS (C.CHAMBERS) EPIC 34-06327 91 88 87 15 YOU MADE A ROCK OF A ROLLING STONE THE OAK RIDGE BOYS
= T ng[‘sg,]- I';EYL'S%G 7O FORGET YOU é’é’,{b’d&lﬁ%’&?}é R.CHANCEY (C WATERS, K.BROOKS) MCA 52873
el oA eciit | |y | wgws | 1 | OUREABETIER MANTHANI PEGE LAEONT,
< = . JKENNEDY (B.SPRINGSTEEN) CAPITOL 5620 93 91 ) 21 A FRIEND IN CALIFORNIA MERLE HAGGARD
@) 45 | 49 | 5 | WALKTHE WAY THE WIND BLOWS @ KATHY MATTEA R e YN S (EROWERS) £RC33:00097
AREYNOLDS (T.P.O'BRIEN) MERCURY 884 978-7/POLYGRAM o 92 88 8 WHAT DID YOU DO TO MY HEART ICHANCE
- ) WHAT AM | GONNA DO ABOUT YOU REBA MCENTIRE B.ARLEDGE (J.CALHOUN) MERCURY 884- 918-7/POLYGRAM
J.BOWEN.R MCENTIRE (D.GILMORE. B SIMON, J.ALLISON) MCA 52922 95 80 n 21 EE‘[L\LRTEE‘;J L’gTDPEEG%Ag'éEE?S) ® DONQW‘%'GE%%%
IN LOVE RONNIE MILSAP A e L ol e
LH] 28 n 1 16 RMILSAP.T.COLLINS,R.GALBRAITH (M.REID, B.DEES) " RCA 14365 % 9% 92 2 COUNT ON ME THE STATLER BROTHERS
! OH DARLIN' THE O'KANES JKENNEDY (D.REID) MERCURY 884 721-7/POLYGRAM |
51 57 3 K.KANE,J.O'HARA (J.O'HARA, K KANE) COLUMBIA 38-06242 97 76 61 1 ALL BECAUSE OF YOU MARTY STUART |
g g ONLY YOU © THE STATLER BROTHERS C ALLEN (SFORBERT) COLUMBIA 38-06230 |
i J.KENNEDY (8.RAM, A RAND) MERCURY 888 042-7/POLYGRAM STRONG HEART T.G. SHEPPARD
* % xHOT SHOT DEBUT* * & 9% | 9% | % 3 RHALL (TROCCO, C.BLACK. A ROBERTS) COLUMBIA 3805905
WORKING CLASS MAN LACY J. DALTON
NEW)D SEIHQQLS&%&J&YS,LEEP RC,\.CU,%HE,EOJOL,JBR%SA 99 | 93 | 75 | 19 | wAORDGE (LCAIN) COLUMBIA 38-06098 |
— B
i ROCKIN’ MY COUNTRY HEART PAT GARRETT |
D), | % ! 65 : } §&‘EESTT(T;|;§[',(MSAJ g%lsgyfn EOMARRY ’M#‘,f,?}o’?é??,\’}’,‘,%‘ﬂ 10| 8 | 74 | 6 | poarsert (H.W‘PEICE, P.GARR'YETT) COMPLEAT 157/POLYGRAM |

Products with the greatest airplay and sales gains this week. # Videoclip availability. ¢ Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units.
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Bi

Tboard. Hot Country Singles SALES & AIRPLAY.

A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart.

>
. SALES £z s AIRPLAY gé
;g ‘gg TITLE ARTIST §§ ;; ‘g; TITLE ARTIST g§
1 3 JUST ANOTHER LOVE TANYA TUCKER 1 1 3 JUST ANOTHER LOVE TANYA TUCKER 1
2 4 CRY CRYSTAL GAYLE 2 2 4 CRY CRYSTAL GAYLE 2
3 5 TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 4 3 5 IT'LL BE ME EXILE 3
4 8 DIGGIN' UP BONES RANDY TRAVIS 6 4 6 SECOND TO NO ONE ROSANNE CASH 5
5 9 IT'LL BE ME EXILE 3 5 7 TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 4
6 7 THAT ROCK WON'T ROLL RESTLESS HEART 8 6 9 DIGGIN' UP BONES RANDY TRAVIS 6
7 11 DOO-WAH DAYS MICKEY GILLEY 7 7 8 YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCK & OVERSTREET 9
8 10 DIDN'T WE LEE GREENWOOD 10 8 10 DOO-WAH DAYS MICKEY GILLEY 7
9 12 SINCE | FOUND YOU SWEETHEARTS OF THE RODEO 12 9 1 BOTH TO EACH OTHER EDDIE RABBITT & JUICE NEWTON 11
10 14 HONKY TONK CROWD JOHN ANDERSON 19 10 14 THAT ROCK WON'T ROLL RESTLESS HEART 8
11 13 YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCK & OVERSTREET 9 11 11 DIDN'T WE LEE GREENWOOD 10
12 1 BOTH TO EACH OTHER EDDIE RABBITT & JUICE NEWTON 11 12 15 SINCE | FOUND YOU SWEETHEARTS OF THE RODEO 12
13 18 STARTING OVER AGAIN STEVE WARINER 13 13 19 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 14
14 20 CHEAP LOVE JUICE NEWTON 18 14 18 STARTING OVER AGAIN STEVE WARINER 13
15 — SHE USED TO BE SOMEBODY'S BABY THE GATLIN BROTHERS 16 15 20 NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 17
16 6 SECOND TO NO ONE ROSANNE CASH 5 16 2 LONELY ALONE THE FORESTER SISTERS 15
17 2 LONELY ALONE THE FORESTER SISTERS 15 17 21 SHE USED TO BE SOMEBODY'S BABY THE GATLIN BROTHERS 16
18 23 TOUCH ME WHEN WE'RE DANCING ALABAMA 21 18 2 CHEAP LOVE JUICE NEWTON 18
19 21 | MISS YOU ALREADY BILLY JOE ROYAL 29 19 23 AT THE SOUND OF THE TONE JOHN SCHNEIDER 20
20 - YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 14 20 24 TOUCH ME WHEN WE'RE DANCING ALABAMA 21
21 17 GUITAR TOWN STEVE EARLE 30 21 25 IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 22
22 - NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 17 22 27 HONKY TONK CROWD JOHN ANDERSON 19
23 15 ALWAYS HAVE ALWAYS WILL JANIE FRICKE 25 23 17 A GIRL LIKE EMMYLOU SOUTHERN PACIFIC 23
24 16 GUITARS,CADILLACS DWIGHT YOAKAM 34 24 29 MY LIFE'S A DANCE ANNE MURRAY 2
25 30 AT THE SOUND OF THE TONE JOHN SCHNEIDER 20 25 30 HELL AND HIGH WATER T GRAHAM BROWN 24
2 27 WHAT AM | GONNA DO ABOUT YOU REBA MCENTIRE 44 2 12 ALWAYS HAVE ALWAYS WILL JANIE FRICKE 25
2 — LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 40 27 — TOO MUCH IS NOT ENOUGH BELLAMY BROS. & FORESTER SISTERS 27
28 26 WINE COLORED ROSES GEORGE JONES 33 28 — DADDY'S HANDS HOLLY DUNN 28
29 - OUT AMONG THE STARS MERLE HAGGARD 61 29 - WE HAD IT ALL DOLLY PARTON 31
30 25 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR. 38 30 — OUT GOIN’ CATTIN' SAWYER BROWN WITH "CAT* JOE BONSALL 32

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by the number of tities they have
on the Hot Country Singles chart.

NO. OF TITLES
ON CHART

17

LABEL

MCA (13)
MCA/Curb (4)

RCA

WARNER BROS, (12)
Warner/Curb (2)
Reprise (1)

CAPITOL (7)

MTM (5)
Capitol/Curb (2)
COLUMBIA

POLYGRAM
Mercury (8)
Compleat (2)

EPIC
EMI-AMERICA
AR

ATLANTIC
Atlantic/America (1)

AVISTA
DOOR KNOB
LUV

NSD
Master (1)

15
15

14

12

[ S )

- s

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

97
87

39

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

AIN'T THAT PECULIAR

(Jobete, ASCAP) CPP

ALIVE AND WELL

(Tree, BMI/Cross Keys, ASCAP) HL

ALL BECAUSE OF YOU

(Rolling Tide, ASCAP)

ALONG FOR THE RIDE (‘56 T-BIRD)
(Bicameral, BMI/Slavetone, ASCAP)

ALWAYS HAVE ALWAYS WILL

(Texican, ASCAP/Cavesson, ASCAP) CPP
ANYTHING FOR LOVE

(Moose, CAPAC/Air Bear, BMI/Warner-Tamerlane,
BMI)

AT THE SOUND OF THE TONE

(WB, ASCAP/Two Sons, ASCAP)

BAD LOVE

{(Dennis Linde, BMI)

BOTH TO EACH OTHER (FRIENDS & LOVERS)
(Colgems-EMI, ASCAP/WB, ASCAP/French Surf,
ASCAP)

CHEAP LOVE

(Shidel, BMI/Bug, BMI)

COUNT ON ME

(Statler Brothers, BMI)

COUNTRY STATE DF MIND

(Bocephus, BM!/Tapadero, BMI) CPP

CRY

(Shapiro Bernstein & Co., ASCAP)

CRY MYSELF TO SLEEP

(Irving, BMI)

DADDY'S HANDS

(Blackwood, BMI) CPP/ABP

DESPERADO LOVE

(Tree, BMI/Lowery, BMI) CPP/HL

DIDN'T WE

(Irving, BMI/WB, ASCAP/Two Sons, ASCAP)
CPP/ALM

DIGGIN' UP BONES

(Writers Group, BMI/Scarlet Moon, BMI/Sawgrass,
BMI/Lawyers Osughter, BMI) CPP/HL

DOO-WAH DAYS

(Young Beau, BMI/Tapadero, BMI/Rok, BMI) CPP
EVERYTHING | USED TO DO

(Jack & Bill, ASCAP/Little Will, ASCAP/Ernie Powell,
ASCAP) HL

FALLIN' FOR YOU FOR YEARS

(WB, ASCAP/Two Sons, ASCAP/Lodge Hall, ASCAP)
FARTHER OOWN THE LINE

(Micheel H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
FIDDLIN' MAN

i
D

45

3

(Timberwolf, BMI/Cross Keys, ASCAP/Kahala, BMI)
HL

FIRE AT FIRST SIGHT

(Hali-Ciement, BMI) HL

FOOLS FOR EACH OTHER

(Chappell, ASCAP) HL

A FRIEND IN CALIFORNIA

(Inorbit, BMI) CPP

A GIRL LIKE EMMYLOU

(That's What She Said, BMI/Long Tooth, BMI/K-Kuad,
ASCAP/Standup, ASCAP)

GIVE ME WINGS

(Irving, BM|/Eaglewood, BMI/MCA, ASCAP/Don
Schlitz, ASCAP) CPP/ALM/HL

GDT MY HEART SET ON YOU

(Simonton, BMI/N2D, ASCAP)

GUITAR TOWN

(Goidline, ASCAP) HL

GUITARS, CADILLACS

(Coal Dust west, BMI)

HALF PAST FOREVER (TILL I'M BLUE IN THE HEART)
(Rick Hall, ASCAP)

HEARTBEAT IN THE DARKNESS

(MCA, ASCAP/Patchwork, ASCAP) HL

HELL AND HIGH WATER

(April, ASCAP/Ides Of March, ASCAP/Preshus Child,
BMI) CPP/ABP

HONKY TONK CROWD

(Jack & Bill, ASCAP/Foggy Jonz, ASCAP/Amanda-Lin,
ASCAP) HL

HOW MUCH DO | OWE YOU

(Emily Too, SESAC)

| CAN'T HELP THE WAY | DON'T FEEL

(Tree, BMI/O'Lyric, BMI)

| MISS YOU ALREADY

(Tree, BMI) HL

| WON'T LET YOU DOWN

(Garwin, ASCAP/WB, ASCAP/Bob Montgomery,
ASCAP)

I'LL GO STEPPIN' TCO

(APRS, BMI)

I'M NOT TRYING TO FORGET YOU

(Willie Nelson, BMI) CPP

N LOVE

(Lodge Hall, ASCAP/Miisap, BMI) CPP

IT AIN'T COOL TO BE CRAZY ABOUT YOU

(Larry Butler, BMi/Blackwood, BMI/Southwing,
ASCAP) CPP/ABP

ITLL BE ME

(Tree, BMI/Pacific Island, BMI) CPP/HL

a7

61

R

JUST ANOTHER LOVE

(Web Iv, BMI)

LITTLE ROCK

(Combine, BMI/Music City, ASCAP)

LONELY ALONE

(MCA, ASCAP/Alabama Band, ASCAP) HL

LOVE DON'T COME ANY BETTER THAN THIS
(Irving, BMI/Somebody's, SESAC) CPP/ALM
LOVE LETTERS IN THE SAND

(Bourne, ASCAP)

LOVE'S GONNA GET YOU SOMEDAY
(Hall-Clement, BMI/Ricky Skaggs, BMI/Chip Peay,
BM1I)

MIND YOUR OWN BUSINESS

(Acutt-Rose Opryland, BMI/Rightsong, BMI/Hiram,
BMI)

MY LIFE'S A DANCE

(Youngster Musikverlag, GEMA/Edition Sunrise, BMI)
CPP

NIGHT LIFE

(Tree, BMI/Glad, BMI)

NO ONE MENDS A BROKEN HEART LIKE YOU
(Collins Court, ASCAP) CPP

OH DARLIN'

(Cross Keys, ASCAP) HL

ONLY YOU

(Hollis, BMI)

OUT AMONG THE STARS

(Warner.Tamerlane, BMI/Ten Speed, BMI)

OUT GOIN' CATTIN'

(Zoo Crew, ASCAP/Colgems-EMI, ASCAP/Labor Of
Love, BMI)

PEOPLE'S COURT

(Ray Stevens, BMI/New London, ASCAP)

§5  QUITTIN' TIME

89
16

12

(Tree, BMI/Cross Keys, ASCAP) HL
ROCKIN® MY COUNTRY HEART

(Red Barn, BMI)

SECOND TO NO ONE

(Chelcait, BMI/Atiantic, BMI)

SHE THINKS THAT SHE'LL MARRY
(Uncle Artie, ASCAP/Sabal, ASCAP)
SHE USED TO BE SOMEBODY'S BABY
(Larry Gatlin, BMI}

SHE WANTS TO MARRY A COWBOY
(Jack & Bill, ASCAP)

SINCE | FOUND YOU

(Lawyers Daughter, BMI/Uncle Artie, ASCAP)
SLOW BOAT TO CHINA

(Uncle Artie, ASCAP)

n

67

72

57
1

51

2

SO THIS IS LOVE

(Tapadero, BMI/Little Shop Of Morgansongs, BMI)
CPP

SOMETIMES A LADY

(RavenSong, ASCAP/Michael H. Goldsen,
ASCAP/Collins Court, ASCAP) CPP

STAND A LITTLE RAIN

(Don Schlitz, ASCAP/MCA, ASCAP/Sheddhouss,
ASCAP) HL

STAND ON IT

(Bruce Springsteen, ASCAP)

STARTING OVER AGAIN

(Forrest Hills, BMI/Write Road, BMI)

STRONG HEART

(Chappell, ASCAP/MCA, ASCAP/Chriswald,
ASCAP/Hopi Sound, ASCAP/Bibo, ASCAP) HL
TALKIN' BLUE EYES

(Alabama Band, ASCAP/Quillsong, ASCAP/Dejamus,
ASCAP) HL

TEN FEET AWAY

(WB, ASCAP/Two Sons, ASCAP/Algee, BMI/Blue
Lake, BMI) CPP

THAT ROCK WON'T ROLL

(Combine, BMI)

THAT'S HOW YOU KNOW

(Screen Gems-EMI, BMI/Moon & Stars, BMI/Colgems-
EMI, ASCAP)

THAT'S MORE ABOUT LOVE (THAN | WANTED TD
KNOW)

(Hail-Clement, BMI/Maplehill, BMI/Cross Keys,
ASCAP/Tres, BMI)

THAT'S WHAT HER MEMORY IS FOR

(Tom Collins, BMI/Collins Court, ASCAP) CPP
THEN IT'S LOVE

(Dennis Linde, BMI)

THESE SHOES

(Carlsongs, BMI/Carlyric, ASCAP)

THEY DON'T MAKE THEM LIKE THEY USED TO
(New Hidden Valley, ASCAP/Walt Disney, ASCAP/CBS,
BMI/Wonderland, BMI)

TIME STOOD STILL

(Hookit, BMI/Blue Lake, BMI) CPP

TOO MANY TIMES

(Rowdy Boy, ASCAP/P.B.T.W., ASCAP/Tung Day,
ASCAP)

TOO MUCH IS NOT ENOUGH

(Bellamy Bros., ASCAP)

TOUCH ME WHEN WE'RE DANCING

(Hall-Clament, BMI) HL

WALK THE WAY THE WIND BLOWS

(Colgems-EMI, ASCAP/White Sheep, ASCAP)
75 WE BELONG TOGETHER
(Paukie, BMI)
31 WE HAD IT ALL
(Danor, BMI/irving, BMI) CPP/ALM
76 WEREN'T YOU LISTENING
(Tree, BMI)
44 WHAT AM | GONNA DO ABOUT YOU
(Tapadero, BMI/Jim's Allisongs, BMI)
94 WHAT DID YOU DO TO MY HEART
(Marledge, ASCAP)
36 WHAT YOU'LL DO WHEN I'M GONE
(Larry Butler, BMI/Blackwood, BMI) CPP/ABP
37 WHEN YOU HURT | HURT
(Tree, BMI/Strawberry Lane, BMI) HL
33 WINE COLORED ROSES
(Hall-Clement, BMI/Frizzell, BMI/Cavesson, ASCAP)
CPP/HL
99 WORKING CLASS MAN
(Frisco Kid, ASCAP/Chappell, ASCAP)
9 YOU CAN'T STDP LOVE
(Lawyers Daughter, BMI/Writers Group, BMi/Scarlet
Moon, BMI/Bethiehem, BMI) CPP
91 YDU MADE A ROCK OF A ROLLING STONE
(Tree, BMI/Cross Keys, ASCAP) HL
92 YOU'RE A BETTER MAN THAN |
(Door Knob, BM!/Chip'N'Dale, ASCAP)
14 YOU'RE STILL NEW TO ME

(Writers Group, BMI/Scarlet Moon, BMI/Web IV, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM ivan Mogull

BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI Cimino WBM Warner Bros.
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COUNTRY MUSIC’S NEWEST RECORDING ARTIST

Gina Gibson

WITH HER NEW SINGLE

‘Jus’ Goes T’ Show’’

FOR WEEK ENDING OCTOBER 18, 1986

Bilboard.

©Copyright 1986, Billboard Publications, Inc.

No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form

or by any means, eiectronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.

ANNE MURRAY CAPITOL 5J 12466 (8.98)

SOMETHING TO TALK ABOUT

5 < |3 % Compiled ;:‘odmozer:ttgc;nglaiaasn:groc;tfsn‘-etal| store . . § %
AR 1
?— g E g LAA’;:JE.LUMBER/NSTRIBUTING LABEL (SUG. LIST PRICE)” TITLE ?— % E g CA’;:’LIELUMBER/DISTNBUTING LABEL (SUG. LIST PRICE)” TITLE
*h NO.1 % # 50 | 38 | 11 | MARTY STUART columei gec 40302 MARTY STUART
@ 1 2 17 | RANDY TRAVIS wARNER BROS. 1-25438 (8.98) 6 wesks at No. One STORMS OF LIFE 43 | 46 7 MICKEY GILLEY epic 40353 ONE AND ONLY
2 2 3 13 | HANK WILLIAMS, JR. wARNER/CURB 1.25412/WARNER BROS. (8.98) MONTANA CAFE 41 | 42 [ 62 | 32 | JOHN CONLEE coLumia FC-40257 HARMONY
G| ¢ | 6 | 12| EXILEercreacaon GREATEST HITS 63 | 65 | 18 | SOUTHERN PACIFIC waRNER BROS. 1.25409 (8.95) KILLBILLY HILL
4 3 5 27 | DWIGHT YOAKAM REPRISE 25372/WARNER BROS. (8.98) GUITARS, CADILLACS, ETC, ETC. 43 | 37 | 37 | 265 | WILLIE NELSON A2 cOLUMBIA KC 237542 (CD) GREATEST HITS
@ 7 9 24 STEVE EARLE mca 5713(8.98) GUITAR TOWN 49 | — 2 LYLE LOVETT mCa/CURB 5748/MCA LYLE LOVETT
@ 6 4 | 18 | GEORGE STRAIT mca 5750 (8.98) #7 45 | 45 | 49 [ 441 | WILLIE NELSON A3 coLumBIA FC 35305 (CD) STARDUST
7 5 1 12 | JANIE FRICKE coLumaia FC 40383 BLACK & WHITE 46 | 44 | 45 | 16 | GIRLS NEXT DOOR MTMST 71053/CAPITOL (8.98) THE GIRLS NEXT DOOR
8 8 48 | THE JUDDS @ RCA/CURB AHL1-7042/RCA (8.98) (CO) ROCKIN' WITH THE RHYTHM 74 | 68 7 THE KENDALLS mca/CURB C5724/MCA FIRE AT FIRST SIGHT
@ 9 8 19 | THE STATLER BROTHERS MERCURY 422-826 7821 M/POLYGRAM (8.98) FOUR FOR THE SHOW 48 | 48 [ 54 | 74 | RONNIE MILSAP @ RCa AHL1.5425 (8.98) (CD) GREATEST HITS VOL. 2
11 12 7 LEE GREENWOOD mcas770 LOVE WILL FIND ITS WAY TO YOU 49 | 47 | 50 | 87 | ALABAMA A RCAAHLI-5339(8.98) (CD) 40 HOUR WEEK
@ 13| 14 6 RAY STEVENS mca 5789 SURELY YOU JOUST 50 | 61 [ 69 [ 127 | THE STATLER BROTHERS MERCURY 818.652-1/POLYGRAM (8.98) (CD) ATLANTA BLUE
@ 12 13 7 CRYSTAL GAYLE waRNER BROS. 1.25405 STRAIGHT TO THE HEART 51 51 53 13 RONNIE MCDOWELL mCa/CURB 5725/MCA (8.98) ALL TIED UP IN LOVE
@ 17|12 4 GARY MORRIS WARNER BROS. 1-25438 PLAIN BROWN WRAPPER 52 | 55 | 51 [ 75 | LEE GREENWOOD ® mca 5582 (8.98) (CD) GREATEST HITS
14 | 15 9 SWEETHEARTS OF THE RODEQ coLumsia 40406 SWEETHEARTS OF THE RODEO 53 | 58 | 63 [ 131 | ALABAMA A2 RCa AHLI-4939 (8.98) (CD) ROLLON
15 | 10 | 11 | 34 | ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS 54 | 52 | 56 | 239 | WILLIE NELSON A3 COLUMBIA FC 37951 (CD) ALWAYS ON MY MIND
16 | 15 | 10 | 33 | REBA MCENTIRE mca 5691 (8.98) (CD) WHOEVER'S IN NEW ENGLAND 55 | 66 | 67 | 32 | DON WILLIAMS CAPITOL ST-12440 (8.98) NEW MOVES
@ 20 21 6 JOHN SCHNEIDER mca 5795 TAKE THE LONG WAY HOME 56 56 60 10 GENE WATSON EPic 40306 STARTING NEW MEMORIES
18 | 18 | 19 | 17 | TGRAHAM BROWN CAPITOL ST 12487 (8.98) I TELL IT LIKE IT USED TO BE 57 | 59 | 61 | 32 | EVERLY BROTHERS MERCURY 826 142.1/POLYGRAM (8.98) BORN YESTERDAY
2 | 2 4 MARIE OSMOND CAPITOL/CURB ST-12516/CAPITOL I ONLY WANTED YOU 58 | 67 | 72 | 240 | ALABAMA A3RCA AHL1-4229 (8.98) (CD) MOUNTAIN MUSIC
2 | 16 | 16 | 19 | NITTY GRITTY DIRT BAND WARNER BROS. 1.25382 (8.98) TWENTY YEARS OF DIRT 59 | 68 [ 52 | 14 | REBA MCENTIRE MERCURY 822-455-1 M-1 REBA NELL MCENTIRE
21 19 | 18 | 28 | RONNIE MILSAP RCA AHL1-7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 60 | 60 | 66 3 BARBARA MANDRELL mca 5769 MOMENTS
@ 28 | 33 | 29 | TANYA TUCKER CAPITOL ST-12474 (8.98) GIRLS LIKE ME 75 | 64 13 | ED BRUCE RCa AHL1-5808 (8.98) NIGHT THINGS
232 17 | 68 | ROSANNE CASH coLumeia FC 39463 RHYTHM AND ROMANCE 71 | 71 | 20 | PAKE MCENTIRE RrCa aFL1.5809 (8.98) TOO OLD TO GROW UP
24 |4 | 0|2 BILLY JOE ROYAL ATLANTIC/AMERICA 90508 LOOKING AHEAD @ RE-ENTRY ALABAMA A2 RCA AHL 1-4663 (8.98) (CD) THE CLOSER YOU GET
25 (2325 | 51 EARL THOMAS CONLEY rCa AHL1-7032 (8.98) (CD) GREATEST HITS 64 | 64 | 34 | 55 | GEORGE STRAIT ® mcase60s (8.98) (CD) SOMETHING SPECIAL
26 | 26 | 33 | 100 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME 65 | 53 [ 97 9 LACY J. DALTON coLumgia 40393 HIGHWAY DINER
2] | 25 | 22 | 26 | WILLIE NELSON coLumeia Fc-40327 THE PROMISELAND RE-ENTRY THE STATLER BROTHERS MERCURY 812 184-1/POLYGRAM (8.98) TODAY
30 24 24 EDDIE RABBITT RCA AHL1-7041 (8.98) (CD) RABBITT TRAX 67 57 32 28 WAYLON JENNINGS mca 5688 (8.98) (CD) WILL THE WOLF SURVIVE
—@SD 34 | 36 | 16 | THE FORESTER SISTERS warNERBROS. 1-25411 (8.98)  PERFUME, RIBBONS AND PEARLS 68 | 40 | 43 | 44 | STEVE WARINER mCa5672(8.98) LIFE'S HIGHWAY
@ 36 | 29 | 82 | GEORGE STRAIT @ mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 69 | 69 | 4l 16 | CONWAY TWITTY WarNER BROS. 1-25408 (8.98) FALLIN' FOR YOU FOR YEARS
@ B |U RAY CHARLES coLumsia FC 40338 FROM THE PAGES OF MY MIND 70 | 54 | 55 | 29 | JUDY RODMAN MTM™ 71050 (8.98) JUDY
32 | 32 | 35 | 15 | KEITHWHITLEY RcA CPL1-7043 (8.98) L.A. TO MIAMI 71 | 62 | 44 | 24 | THE OAK RIDGE BOYS MCA 5714 (8.98) (CD) SEASONS
@ 38 | 42 | 74 | THE STATLER BROTHERS MERCURY 824.420-1/POLYGRAM (8.98) PARDNERS IN RHYME 72 | 70 | 58 | 10 | JIMMY BUFFETT mca5730(8.98) FLORIDAYS
3 | 2 | 31 | 18 | CARLPERKINS, JERRY LEE LEWIS, ROY ORBISON, & JOHNNY CASH  cLass OF '55 73| 4% | 59 | 18 | JOHNNY CASH AND WAYLON JENNINGS CoLUMBIA 40347 HEROES
35 | 35 | 40 | 14 | T.G.SHEPPARD coLumBiAFC 40310 IT STILL RAINS IN MEMPHIS M09 | & 13 | DAVID ALLEN COE coLumeia FC 40346 SON OF THE SOUTH
36 | 27 | 28 | 48 | RICKY SKAGGS eric FE-40103 LIVE IN LONDON 75 | 65 | 73 | 73 | HANK WILLIAMS, JR. @ WARNER/CURB 25267/WARNER BROS. (8.98) FIVE-O
37 | 31 | 26 | 30 | MERLEHAGGARD erc a0286 A FRIEND IN CALIFORNIA () albums with the greatest sales gains this week. (CD) Compact disk available.  Recording Industry Assn. Of America (RIAR)
38

certification for sales of 500,000 units. & RIAA certificatlon for sales of 1 million units, with each additional million indicated by a
numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for its product.
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By GERRY WOOD

he World of Country Music has

not been the most blessed plan-
et for the past several years, but as
that noted country music poet Bob
Dylan (remember “Nashville Sky-
line?) once sang, “The Times They
Are A-Changin’”

The times have, indeed, changed
over the past year. While those with
short historical perspectives on
country music have been prockim-
ing gloom and doom because post-
Urban Cowboy sales and chart ac-
tion didn’t measure up to the
epitome of that unlikely, unexpected
and crazy face, this musical genre
continues to be a solid, legitimate
force in today’s music scene. 'What
those sub-Urban Cowboy prophets
failed to realize Is that this is no fad
force, but a form of music that has
been engrained into the soul of
America and will remain there, de-
spite fads, follies and farcical excur-
(Continued on page C-12)

- Marty Stuart
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GREAT AMERICAN
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'GREAT AMERICAN MUSIC.

"DOBIE GRAY

ANNE MURRAY

NEW GRASS REVIVAL
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1986—That Pivotal Year
NEW TALENT
EVERYWHERE:
NEWCOMERS ON THE
BLOCK MOVE RIGHT UP
TO THE TOP

By EDWARD MORRIS

ountry music historians will likely remember 1986 as

that pivotal year in which more than a dozen newcom-
ers became serious chart contenders. And all the signs say
these artists have staying power. .

Three of the acts nominated for the Country Music
Assn.’s 1986 Horizon Award—Randy Travis, the Forester
Sisters, and Dwight Yoakam—didn't have a major record
deal until last year. Travis and the Foresters have racked up
a series of No. 1 singles, and Yoakam went into the Top 5
his first record out. Kathy Mattea, who joined the majors in
1983, also went Top 5 this year and is a Horizon contender.

Of the 10 “New Faces” that showcased at the Country
Radio Seminar in March, three (Travis, the Foresters, and
Judy Rodman) went on to register No. 1 hits, and another,
T. Graham Brown, climbed into the Top 5.

Some of the acts—notably Travis, Yoakam, and the For-
esters—fall into the “new traditionalist” category; but other
newcomers, such as Marty Stuart and Steve Earle, layer a
rockabilly sound onto their country base. (Stuart is a new-
comer in the solo sense only. At 13, he was playing mando-
lin for Lester Flatt, and he subsequently worked in Johnny
Cash’s band.)

New groups are getting their share of the country charts.
Restless Heart, a Top 10 assemblage of former studio musi-
cians, was a first round Horizon nominee. Southem Pacific,
a group quilted together of onetime rockers, has settled
comfortably and prominently into the country playlists.

The Foresters are not the only sister act causing country
excitement. Siblings Kristine Amold and Janis Gill, paired as
Sweethearts Of The Rodeo, made the Top 20 their second
record out.

Independent labels are contributing their share of hot
new talent. After taking Judy Rodman to No. 1, MTM Rec-
ords put the Girls Next Door into the Top 10 with their
“Slow Boat To China.” MTM'’s Schuyler, Knobloch & Over-
street had climbed into the Top 20 at press time with “You
Can't Stop Love,” the group’s first single. Other strong indie
performers are Holly Dunn, also on MTM, Robin Lee on

Right: Vince Gill,
Michael Johnson
and Juice Newton.
Below: Manager
Larry McFaden,
Lee Greenwood,
producer Jerry
Crutchfield, MCA
Nashville president
Jimmy Bowen.

L Pl - 2 iy
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Above left: Crystal Gayle and Jim Ed Norman, execu-
tive vice president, Nashville Division, Warner Bros.
Above: Ricky Skaggs in Faris, early ‘86.

Evergreen, and A.J. Masters on Bermuda Dunes.

Keith Whitley, who emerged from a bluegrass music
background, made his strongest bid to date this year with
his Top 10 “Miami, My Amy.” T. Graham Brown defies cat-
egorization, moving effortlessly from r&b to country
sounds. His Top 5 version.of “l Wish That I Could Hurt
That Way Again” demonstrated that he can be as country as
the best of them when he sets his voice to it.

Sawyer Brown, a glittery band that is country only in the
loosest sense of the word, has nonetheless captured enough
country hearts in its two years on Capitol Records to make it
one of the label’s bestsellers.

Although he only recently released his first single (on
MCA/Curb), great things are being predicted for Lyle Lo-
vett—not just as a stylist, but as a writer. He wrote or co-
wrote every song on his debut album and was its co-produc-

(Continued on page C-15)

INDEPENDENT LABELS:
THE SEARCH FOR
ALTERNATIVES

ndependent country labels are hurting these days, and

there are several sources of pain: short playlists, radio sta-
tions that don’t play indie records as a matter of policy, lack
of effective distribution systems, and the tendency for major
labels to lure away the stars that the indies have so labori-
ously created.

But there are bright spots, too. Music videos have be-
come a potent medium for exposing the new talent that ra-
dio snubs. The Nashville Network continues its open-door
policy to good acts from small labels. Many secondary radio
stations still showcase indie product. And the foreign market
seems to be expanding.

To circumvent the retail distribution problem, some indies
are tumning to direct marketing.

“'m very optimistic about the future,” says Johnny Mor-
ris, head of Evergreen Records. “Our condition is
healthy. It all depends on the product.” Evergreen’s brightest
star is Robin Lee, a nominee this year for the Academy of
Country Music’s best new female artist.

To be sure, indies have not been excluded from the high-
er reaches of the chart. The well-financed MTM Records,
distributed by Capitol, took Judy Rodman to the top of the
charts this year, and has done nearly as well with the Girls
Next Door. Opryland USA, a company not given to des-
perate ventures, will soon launch its own independent label
under the leadership of former RCA exec, Jerry Bradley.

“A short playlist is like a country club,” complains Joe
Gibson, Nationwide Sound. “It says ‘We own the terri-
tory, and you're not invited.” ” He adds that while exposure
and publicity have done “a great deal to develop artists, I
don’t see it translating into sales.”

Lamenting the decline of the independent distribution
network, Gibson says he foresees the possibility of several
independent labels going together and setting up their own
network, with outlets in different regions of the country.

Jeff Walker, publicist and music video promoter, says that
spotty and underbudgeted distribution systems, the lack of
promotional money for instore displays and artist visits, and
the rising popularity of compact disks all conspire to make

(Continued on page C-15)

Below: Schuyler, Knobloch & Ouverstreet kid with label-
mate Judy Rodman during MTM’s Music Row party to
celebrate Rodman’ first No.1 single “Until I Met You.”
Below right: Restless Heart signs autographs at RCA’s
Fan Fair booth.
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New Acts, New Outlets Expanding Horizons
VIDEO VERDICT: DOUBTS LINGER, BUT LABELS CONTINUE
T0 VOTE WITH THEIR POCKETBOOKS

By ANDREW ROBLIN

In 1986, it finally happened. After years in which country
video was a sleeper category for video retailers, country
at last produced a hit music video. In 1986, “Alabama—
Greatest Video Hits” on RCA/Columbia became the first
country video to achieve a platinum award for sales of
50,000 units.

But Alabama’s platinum award—a feat for any genre of
music video—hasn’t unleashed a flood of country videos.

“[Home video] is a hits market,” says Joe Galante, vice
president of Alabama’s record label, RCA. “Short of a few
people like Lionel Richie and Alabama, it just isn’t very fi-
nancially rewarding, although you can put the videos out
there and get exposure.”

Most of Nashwville’s major acts now get that home video
exposure with clip compilations or concert videos. Among
the titles released in the past year are “Country Comes
Alive” (with Kenny Rogers, Ronnie Milsap, the Judds, Earl
Thomas Conley and Waylon Jennings), “Kenny & Dolly—
Real Love,” “Ronnie Milsap—Golden Video Hits,” “Ricky
Skaggs: Live In London,” “The Statlers—Brothers In
Song,” “Hank Williams Jr—A Star-Spangled Country Par-
ty” and Sawyers Brown’s “Shakin’.” This latest batch of
country videos joins the already-large library of country con-
certs, television programs and films now out on video.

But, in light of video’s diminished impact on rock record

THE NASHVILLE NETWORK:
HIGHLY-RATED, VIEWER-
TESTED, STILL-
GROWING FORMAT

By GERRY W00D

uick now. Out of all the cable television networks in
America, which one is the highest rated? CNN? ESPN?
MTV? No, try again. How about TNN. Got it!

The Nashville Network, the country music-oriented cable
service, has surged to the top of the A.C. Nielson ratings. In
becoming the major No. 1 rated basic cable network in
prime time, TNN with a 1.6 rating topped USA (1.4), ESPN
(1.4), CNN (1.2), MTV (.8), CBN (.7), and a host of other
competitors.

Maybe many music fans want their MTV, but more want
their TNN. Only three years old, TNN now invades more
than 26 million TV households and is recognized in the vol-
atile cable industry as one of the fastest growing network
entertainment services.

“The Nashville Network’s prime time preeminence dem-
onstrates the strength of our regular prime time series,” says

The Sweethearts Of The Rodeo perform “Hey
Doll Baby” on “Nashville Now,” TNN'’s live
nightly series hosted by Ralph Emery.

sales, labels here are re-examining country clips and their
effect on country record sales.

Although doubits linger, labels continue to vote with their
pocketbooks for video. Superstars like Alabama, Willie Nel-
son and Anne Murray release a video clip with virtually ev-

Don Everly, left, on “Nashville Now” with host Ralph
Emery.

Lloyd Wemer, senior vice president/sales and marketing for
Group W Satellite Communications, the firm that markets
and distributes TNN. Wemer is excited about the demo-
graphic skew that shows a surprisingly young audience. “Af-
ter several months of consistent growth, our regular series in
the prime time block attracted more and younger viewers to
the network.” He cites such popular shows as “Video-
Country,” a half-hour daily music video show; “New Coun-
try,” a nightly concert series; “Nashville Now,” a 90-minute
live variety show; and “Crook And Chase,” a half-hour en-
tertainment news magazine show hosted by Charlie Chase
and Lorianne Crook.

Weekend attractions such as “Country Notes,” the coun-
try cousin of “Entertainment Tonight,” have proved to be
some of the most popular shows beamed by TNN. Hosted
by Janet Tyson and Greg Crutcher, “Country Notes” often
scores as the most watched TNN show. The Network has
created an harmonious blend of news, music, sports (racing
and fishing fall naturally into the country music fans’ demo-
graphic delights), cooking, game shows, situation comedies,
and live concerts, including Willie Nelson’s FarmAid 1.

Want some impressive facts?

Beaming down to planet Earth from the Galaxy I satellite,
TNN hits 32 hundred cable systems representing 64% of all
US. cable households and 29% of all U.S. TV households.

TNN averages four thousand fan letters and five thou-
sand fan phone calls per month.

It is the leading American specialty service in Canada.

(Continued on page C-15)

ery single. Others release videos as they see fit, but most acts
of any stature make at least one video per year. Video expo-
sure is especially important for developing acts. Even inde-
pendent labels dig deep into their budgets to fund clips for
their newcomers. MTM, a highly successful boutique label,
has launched most of its acts with videos.

Clip production for country acts continues apace, partly
because outlets for country videos have increased, even
while outlets for rock videos seem to have decreased. A
well-produced country clip—especially if it has crossover ap-
peal—can get airplay on a staggering array of outlets. Ros-
anne Cash’s “Second To No One,” for instance, had aired
on 68 different outlets by the end of September, including
USA’s “NightFlight,” WTBS’s “Night Tracks,” six video
pools and the usual national, regional and local country-clip
programs.

Several of the most widely seen country video shows
have expanded in the past year. PBS’s “Country Express”
show, now underwritten by the Stroh Brewery Co. and host-
ed by the Nitty Gritty Dirt Band, doubled the markets it is
seen in. “Country Express” now reaches 10 markets. In
Nashville, Country Music Television (CMT) was purchased
this past summer by Caribou Communications for $10 mil-
lion. James William Guercio, the record producer who
heads Caribou, reportedly plans to invest between $5 mil-
lion and $10 million to upgrade CMT. CMT’s president,
Nyhl Henson, says the all-country-video channel now
reaches 6.2 million homes. At the Nashville-Network, mean-
while, “Country Clips” and *“VideoCountry” remain among
the networks better-rated programs.

The past year has seen labels looking beyond clips and

(Continued on page C-15)

aal

MTM'’s Girls Next Door swing to the b
“Baby I Want It” video.

eat while shooting

Keith Whitley and Pake McEntire, RCA labelmates, be-
fore appearing on TNN'’s “Nashville Now.”
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ASCAP’S NEW GENERATION
OF STARS

RANDY TRAVIS Tl BROWN JOHN SCHNEIDER

Warner Bros. Records
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A Blliboard Spotiight

Randy Travis
T T T T T e T

TOP SINGLES

Pos. TITLE—Artist—Label
1 ON THE OTHER HAND—Randy Travis—Warner Bros.
2 HAVE MERCY—The Judds—RCA/Curb
3 NEVER BE YOU—Rosanne Cash—Columbia
4 YOU CAN DREAM OF ME—Steve Wariner—MCA
5 WHOEVER'S IN NEW ENGLAND—Reba McEntire—MCA
6 UNTIL | MET YOU—Judy Rodman—MTM
7 BOP—Dan Seals—EMI-America
8 MORNING DESIRE—Kenny Rogers—RCA
9 | DON'T MIND THE THORNS (IF YDU'RE THE RDSE)—
Lee Greenwood—MCA
10 TOO MUCH DN MY HEART—The Statler Brothers—
Mercury
11 THE CHAIR—George Strait—MCA
12 EVERYTHING THAT GLITTERS (1S NOT GDLD)—Dan
Seals—EMI-America
13 ONE LOVE AT A TIME—Tanya Tucker—Capitol
14 THERE'S NO STOPPING YOUR HEART—Marie Osmond—
Capitol/Curb
15 NOBODY FALLS LIKE A FOOL—Earl Thomas Conley—RCA
16 CAJUN MOON—Ricky Skaggs—Epic
17 1 COULD GET USED TO YOU—Exile—Epic
18 WHAT'S A MEMORY LIKE YOU (DDING IN A LOVE LIKE
THIS)—John Schneider—MCA
19 MAMA'S NEVER SEEN THOSE EYES—The Forester
Sisters—Warner Bros.
20 LIFE'S HIGHWAY—Steve Wariner—MCA
21 LIE TO YOU FOR YOUR LOVE—The Bellamy Brothers—
MCA/Curb
22 YOU'RE THE LAST THING | NEEDED TONIGHT—John
Schneider—MCA
23 HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO
LOVE)—Lee Greenwood—MCA
24 ONCE IN A BLUE MOON—Earl Thomas Conley—RCA
25 I'LL NEVER STOP LOVING YOU—Gary Morris—
Warner Bros.

TOP ALBUMS

Pos. TITLE—Artist—Label

1 ROCKIN' WITH THE RHYTHM—The Judds—RCA/Curb

2 FIVE-0—Hank Williams Jr.—Warner/Curb

3 GREATEST HITS VOL. 2—Ronnie Milsap—RCA

4 GREATEST HITS—Earl Thomas Conley—RCA

5 RHYTHM AND ROMANCE—Rosanne Cash—Columbia

6 SOMETHING SPECIAL—George Strait—MCA

7 PARDNERS IN RHYME—The Statler Brothers—Mercury

8 40 HOUR WEEK—AIlabama—RCA

9 HANG ON TO YOUR HEART—Exile—Epic

10 HIGHWAYMAN—Waylon Jennings, Willie Nelson,
Johnny Cash, Kris Kristofferson—Columbia

11 SHAKIN'—Sawyer Brown—Capitol/Curb

12 STREAMLINE—Lee Greenwood—MCA

13 GEORGE STRAIT'S GREATEST HITS—George Strait—MCA

14 GREATEST HITS—Alabama—RCA

15 WON'T BE BLUE ANYMORE—Dan Seals—EMI-America

16 GREATEST HITS VOL. ll—Hank Williams Jr.—
Warner/Curb

17 LIVE IN LONDON—Ricky Skaggs—Epic

18 ANYTHING GOES—Gary Morris—Warner Bros.

19 WHY NOT ME—The Judds—RCA/Curb

20 WHO'S GONNA FILL THEIR SHOES—George Jones—Epic

21 THE FORESTER SISTERS—The Forester Sisters—
Warner Bros.

22 WHOEVER'S IN NEW ENGLAND—Reba McEntire—MCA

23 A MEMORY LIKE YOU—John Schneider—MCA

24 THE HEART OF THE MATTER—Kenny Rogers—RCA

25 GUITARS, CADILLACS, ETC., ETC.—Dwight Yoakam—
Reprise

OVERALL TOP
LABELS

Pos. LABEL (No. of Charted Albums & Singles)
1 RCA (97)
2 MCA (105)
3 COLUMBIA (73)
4 WARNER BROS. (71)
5 EPIC (65)
6 MERCURY (46)
7 CAPITOL (27)
8 CAPITOL/CURB (12)

9 WARNER/CURB (8)
10 MCA/CURB (22)

George Strait
Do i dr o i S bl S S A

OVERALL TOP
ARTISTS

Males, Females, Duos, Groups
Pos. ARTIST (Combined Albums & Singles) Label
1 GEORGE STRAIT (10) MCA
2 ALABAMA (9) RCA
3 THE JUDDS (7) RCA/Curb
4 HANK WILLIAMS JR. (8) Warner/Curb
S LEE GREENWOOD (3) MCA
6 WILLIE NELSON (9) Columbia
7 THE STATLER BROTHERS (8) Mercury
8 RONNIE MILSAP (5) RCA
9 EXILE (7) Epic
10 REBA McENTIRE (7) MCA
(2) Mercury

Reba McEntire

OVERALL TOP
FEMALE ARTISTS

Pos. ARTIST (No. of Charted Albums & Singles) Label
1 REBA MCcENTIRE (7) MCA (2) Mercury
2 ROSANNE CASH (5) Columbia
3 JANIE FRICKIE (7) Columbia
4 JUICE NEWTON (5) RCA
5 MARIE OSMOND (4) Capitol/Curb
6 BARBARA MANDRELL (6) MCA
7 JUDY RODMAN (4) MTM

8 ANNE MURRAY (5) Capitol
9 TANYA TUCKER (3) Capitol
10 DOLLY PARTON (5) RCA

OVERALL TOP
MALE ARTISTS

Pos. ARTIST (No. of Charted Albums & Singles) Label
1 GEORGE STRAIT (10) MCA
2 HANK WILLIAMS JR. (8) Warner/Curb
3 LEE GREENWOOD (9) MCA
4 WILLIE NELSON (9) Columbia
5 RONNIE MILSAP (5) RCA
6 RICKY SKAGGS (5) Epic
7 JOHN SCHNEIDER (8) MCA
8 MERLE HAGGARD (8) Epic
9 GARY MORRIS (6) Warner Bros.
10 EARL THOMAS CONLEY (5) RCA

OVERALL TOP DUOS

Pos. ARTIST (No. of Charted Albums & Singles) Label

1 CHARLY McCLAIN & WAYNE MASSEY (4) Epic

2 CRYSTAL GAYLE & GARY MORRIS (1) Warner Bros.
3 SYLVIA & MICHAEL JOHNSON (1) RCA

4 JOHNNY CASH & WAYLON JENNINGS (2) Columbia
5 MARIE OSMOND & DAN SEALS (1) Capitol/Curb

6 NICOLETTE LARSON & STEVE WARINER (1) MCA
7 RAY CHARLES & HANK WILLIAMS JR. (1) Columbia
8 EDDIE RABBITT & JUICE NEWTON (1) RCA

9 EARL THOMAS CONLEY & ANITA POINTER (1) RCA
10 MALCHAK & RUCKER (3) Alpine

Alabama

OVERALL TOP
GROUPS

Pos. ARTIST (No. of Charted Albums & Singles) Label
1 ALABAMA.(9) RCA
2 THE JUDDS (7) RCA/Curb
3 THE STATLER BROTHERS (8) Mercury
4 EXILE (7) Epic .
5 THE FORESTER SISTERS (6) Warner Bros.
6 SAWYER BROWN (6) Captiol/Curb
7 NITTY GRITTY BAND (6) Warner Bros.
8 THE OAK RIDGE BOYS (8) MCA
9 THE BELLAMY BROTHERS (5) MCA/Curb
10 SOUTHERN PACIFIC (6) Warner Bros.

OVERALL TOP
ALBUM ARTISTS

Males, Femnales, Duos, Groups
Pos. ARTIST (No. of Charted Albums) Label
1 ALABAMA (6) RCA
2 GEORGE STRAIT (5) MCA
3 HANK WILLIAMS JR. (4) Warner/Curb
4 WILLIE NELSON (6) Columbia
5 THE JUDDS '(3) RCA/Curb
6 THE STATLER BROTHERS (5) Mercury
7 RONNIE MILSAP (2) RCA
8 LEE GREENWOOD (5) MCA
9 EXILE (3) Epic
10 EARL THOMAS CONLEY (3) RCA

OVERALL TOP
SINGLES ARTISTS

Males, Females, Duos, Groups
Pos. ARTIST (No. of Charted Singles) Label
1 LEE GREENWOOD (4) MCA
2 THE JUDDS (4) RCA/Curb
3 STEVE WARINER (4) MCA
4 THE FORESTER SISTERS (4) Warner Bros.
5 GEORGE STRAIT (5) MCA
6 REBA McENTIRE (4) MCA
7 EXILE (4) Epic
8 JOHN SCHNEIDER (4) MCA
9 JUICE NEWTON (4) RCA
10 NITTY GRITTY DIRT BAND (4) Warner Bros.

TOP NEW ARTISTS

Pos. ARTIST (No.of Charted Albums & Singles) Label
MALE VOCALIST
1 RANDY TRAVIS (4) Warner Bros.
FEMALE VOCALIST
1: JUDY RODMAN (4) MTM
GROUP VOCALISTS
1 SOUTHERN PACIFIC (4) Warner Bros.

TOP PUBLISHERS

Pos. PUBLISHER, Licensee (No. of Charted Singles)
1 TREE, BMI (35)
2 CROSS KEYS, ASCAP (29)
3 MCA, ASCAP (22)
4 HALL-CLEMENT, BMI (18)
5 RICK HALL, ASCAP (6)
6 PATCHWORK, ASCAP (10)
7 IRVING, BMI (13)
8 WB, ASCAP (26)
9 STATLER BROTHERS, BMI (3)
10 APRIL, ASCAP (16)

TOP PUBLISHING
CORPORATIONS

Pos. PUBLISHER
1 TREE
2 WELK
3 MCA
4 WARNERS
5 CBS
6 MERIT
7 ARISTA
8 [RVING
9 CHAPPELL
10 STATLER BROTHERS

TOP SINGLES
LABELS

Pos. LABEL (No. of Charted Singles)
1 RCA (63)
2 MCA (60)
3 WARNER BROS. (51)
4 COLUMBIA (47)
5 EPIC (43)
6 CAPITOL (22)
7 MERCURY (30)
8 CAPITDL/CURB (9)
9 MCA/CURB (17)

10 MTM (15)

Chart eligibility period is 9/14/85 to 9/13/86.
Charts compiled by Billboard Research Dept. under
the direction of Marty Feely.
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ThanKs to our winning team...
The writers for writing them.
The artists and producers for reconfing thern.
Bob, Dan and Wilter for pitching them.
Tﬁestqfﬂracﬁmmmyqu

Budify Killeri—Presidet and Chief Exzcutive Officer Donna Hille—Executive Vice President |J

CROSS KEYS (ASCAP) TREE BM |]

8 Music Sguare West, Nashville, TN 37203
(615) 726-08%0
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TOP FEMALE
SINGLES ARTISTS

Pos. ARTIST (No. of Charted Singles) Labal

9 DAN SEALS (1) EMI-America
10 GARY MORRIS (1) Warner Bros.

1 REBA MCcENTIRE (4) MCA

2 JUICE NEWTON (4) RCA

3 ROSANNE CASH (4) Columbia

4 JANIE FRICKIE (4) Columbia

5 MARIE OSMOND (3) Capitol/Curb
6 JUDY RODMAN (3) MTM

7 BARBARA MANDRELL (3) MCA

8 DOLLY PARTON (3) RCA

9 LOUISE MANDRELL (3) RCA
10 TANYA TUCKER (2) Capitol

2 TOP MALE
% SINGLES ARTISTS

Pos. ARTIST (No. of Charted Singles) Labsl
1 LEE GREENWOOD (4) MCA
2 STEVE WARINER (4) MCA
3 GEORGE STRAIT (5) MCA
4 JOHN SCHNEIDER (4) MCA
5 HANK WILLIAMS JR. (4) Warner/Curb
6 GARY MORRIS (5) Warner Bros.
7 WAYLON JENNINGS (2) MCA
(2) RCA
8 RICKY SKAGGS (3) Epic
9 JOHN CONLEE (2) MCA
(2) Columbia
10 DON WILLIAMS (2) Capitol
(1) MCA

TOP SINGLES DUOS

Pos. ARTIST (No. of Charted Singles) Label
1 CHARLY McCLAIN & WAYNE MASSEY (3) Epic
2 CRYSTAL GAYLE & GARY MORRIS (1) Warner Bros.
3 SYLVIA & MICHAEL JOHNSON (1) RCA
4 MARIE OSMOND & DAN SEALS (1) Capitol/Curb
5 NICOLETTE LARSON & STEVE WARINER (1) MCA

TOP SINGLES
GROUPS

Pos. ARTIST (No. of Charted Singles) Label
1 THE JUDDS (4) RCA/Curb
2 THE FORESTER SISTERS (4) Warner Bros.
3 EXILE (4) Epic

4 NITTY GRITTY DIRT BAND (4) Warner Bros.
5 THE STATLER BROTHERS (3) Mercury

TOP ALBUM LABELS

Pos. LABEL (No. of Charted Albums)
1 MCA (45)
2 RCA (27)
3 COLUMBIA (26)
4 EPIC (22)
5 WARNER BROS. (20)
6 MERCURY (16)
7 WARNER/CURB (4)
8 CAPITOL/CURB (3)
9 CAPITOL (5)

10 MCA/CURB (5)

TOP FEMALE
ALBUM ARTISTS

Pos. ARTIST (No. of Charted Albums) Label
1 REBA MCENTIRE (3) MCA

(2) Mercury
2 ROSANNE CASH (1) Columbia
3 JANIE FRICKIE (3) Columbia
4 MARIE OSMOND (1) Columbia/Curb
5 JUICE NEWTON (1) RCA
6 ANNE MURRAY (1) Capitol
7 EMMYLOU HARRIS (2) Warner Bros.
8 BARBARA MANDRELL (3) MCA
9 CHARLY McCLAIN (2) Epic
10 TANYA TUCKER (1) Capitol

TOP MALE
ALBUM ARTISTS

Pos. ARTIST (No. of Charted Albums) Label
1 GEORGE STRAIT (5) MCA
2 HANK WILLIAMS JR. (4) Warner/Curb
3 WILLIE NELSON (6) Columbia
4 RONNIE MILSAP (2) RCA
5 LEE GREENWOOD (5) MCA
6 EARL THOMAS CONLEY (3) RCA
7 MERLE HAGGARD (3) Epic
8 RICKY SKAGGS (2) Epic

Charly McClain & Wayne Massey

TOP ALBUM DUOS

Pos. ARTIST (No.of Charted Albums) Label
1 CHARLY McCLAIN & WAYNE MASSEY (1) EPIC
2 JOHNNY CASH & WAYLON JENNINGS (1) COLUMBIA
3 KENNY ROGERS & DOLLY PARTON (1) RCA

TOP ALBUM GROUPS

Pos. ARTIST (No. of Charted Albums) Label
1 ALABAMA (6) RCA
2 THE JUDDS (3) RCA/Curb
3 THE STATLER BROTHERS (5) Mercury
4 EXILE (3) Epic
5 SAWYER BROWN (2) Capitol/Curb

e _____________———— |
Chart eligibility period is 9/14/85 to 9/13/86.
Charts complled by Billboard Research Dept. under
the direction of Marty Feely.
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TURN TO MERCURY/SMASH FOR THE

2 51 f E Ee L3P -
3 - - \ RADIO GOSPEL FAVORITES from the group which
| . - N )\ has been a fan favorite for over twenty years.
' 7 m This is their first gospel album In a decade.
| A NEg . Y | Give It a listen and you'll know why they’re
R dM l\ the most awarded group In country music.
on ' " -

SroreERSON

What does a songwriting legend do while he's in the process of becoming one of the biggest film stars in the
world? He continues to write songs, of course. After six years, the genius of Kristofferson is back with a 8
solo LP. It has been worth the wait.

The CMA Horizon Award finalist brings

you an album you'll be listening to for

years. Kathy has some red-hot hits on
this LP, Including the top-5 ‘‘Love at the
Five & Dime,”’ and her latest release,
‘‘Walk The Way The Wind Blows.” Timeless
music from one of country’s brightest stars.

VOLUME 1

She's one of the great ladies of the
industry, and this is one of the great
albums of the year. Containing some of her
past succass stories as well as tomor-
row's ciassics. WINNERS is just that.

5\ Here's something to write home about.
& We took eight of the most exciting
i new acts presented to us this year,
put them all together in an album
showcasing tomorrow's superstars,
at a speclal price. They're our
trade secrets, but we’ll share.

i

The 1986 Grammy-winner has put together a collection of AMERICA’S FAVORITES, and just in time for the holidays,
CHRISTMAS MEMORIES. If you've been listening to music more and enjoying it less—maybe you need a good dose
of the rousing polka music of Frank Yankovic. You can't iisten and feel anything iess than great.

WE’'RE INTO PEOPLE MUSIC, AND THAT MATTERS. —SSNESRT (mewury)  POlyGram Records
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MCA MUSIC PUBLISHING, NASHVILLE * THE BEST OF COUNTRY

TO BE
NUMBER

'S
EAT

DON'T UNDERESTIMATE MY LOVE
FOR YOU « LEE GREENWOOD

HEARRTBEAT IN THE DARKNESS
DON WILLIAMS

I'LL NEVER STOP LOVING YOU
GARY MORRIS

LONELY ALONE
THE FORESTER SISTERS

MAKIN’ UP FOR LOST TIME
CRYSTAL GAYLE/GARY MORRIS

MORNING DESIRE
KENNY ROGERS

OLD SCHOOL
JOHN CONLEE

1*

100% CHANCE OF RAIN
GARY MORRIS

ON THE OTHER HAND
RANDY TRAVIS

MCA Music Publishing Writers:

Lewis Anderson
Kristine Arnold
Roger Brown
Frank Dycus
Janis Gill

Lee Greenwood
Jennifer Kimball

Dave Loggins
J.D. Martin
Tom McHugh
Don Schlitz
Lisa Silver
Russell Smith

ROCKIN' WITH THE RHYTHM OF
THE RAIN « THE JUDDS

SHE AND1
ALABAMA

STRONG HEART
T.G. SHEPPARD

YOU MAKE ME WANT TO MAKE
YOU MINE ¢ JUICE NEWTON

WE'VE GOT A GOOD FIRE GOIN’
DON WILLIAMS

40 HOUR WEEK (For A Livin’)
ALABAMA

Panorama Productions—production
arm of MCA Music Publishing:

]1* Streamline LP ¢ Lee Greenwood

1*Don’t Underestimate My Love
for You * Lee Greenwood

1*1 Don’t Mind the Thorns
Lee Greenwood

1*Hearts Aren’t Made to Break
Lee Greenwood

Produced by Jerry Crutchfield

MCA Music Publishing is a supporter of the Salvatare T. Chianﬁa Memorial Fund, a division of the T.J. Martell Foundation.
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Hank Williams, Jr. Rosanne Cash Janie Frickie

\l

Dan Seals Paul Davis Fred Parris Paul Overstreet Dwight Yoakam

Let's Hear It For
- This Year's
* CMA Nominees

ENTERTAINER OF THE YEAR

Willie Nelson

Ricky Skaggs

The Judds

_ TOP MALE VOCALIST

Nicolette Larson Steve Wariner Waylon Jennings agg‘r(gmﬁ:;sé’ Jr

TOP FEMALE VOCALIST

Rosanne Cash

Janie Frickie

SINGLE OF THE YEAR

“Bop”—Dan Seals :

“Grandpa (Tell Me 'Bout The Good Old Days)”"—The Judds
SONG OF THE YEAR (Awarded to the songwriter)
“Bop”—Paul Davis

“Lost In The Fifties Tonight

(In The Still Of The Night)”"—Fred Parris

“On The Other Hand”—Paul Overstreet
HORIZON AWARD

Dan Seals

Dwight Yoakam

TOP VIDEO

The Judds— “Grandpa (Tell Me 'Bout The Good Old Days)”
Dwight Yoakam— “Honky Tonk Man”

George Jones— “Who's Gonna Fill Their Shoes”
ALBUM OF THE YEAR

The Judds— “Rockin’ With The Rhythm”
VOCAL GROUP OF THE YEAR

Exile

The Judds

The Oak Ridge Boys (Duane Ailen)

VOCAL DUO OF THE YEAR

Crystal Gayle

Dolly Parton

Dan Seals

Nicolette Larson and Steve Wariner

Waylon Jennings and Willie Nelson

© BMI 1986
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PERFORMING RIGHTS
ORGANIZATIONS

By DEBBIE HOLLEY

Never have all three performing rights organizations
gone through as many significant corporate changes
within a one-year period as during the past year. And never
have they faced more intense challenges to their licensing
structures and income as they do in the introduction of
source licensing proposals in Congress.

Frances Preston, the most powerful person in the Nash-
ville music industry for years, is now making her mark on
the intemational scene as the new president and chief exec-
utive officer of BMI. Morton Gould has replaced Hal David
as the newly appointed president of ASCAP. And SESAC
has moved its headquarters from New York to Nashville
and named Bob Thompson, a respected force in the Nash-
ville music industry, its senior executive.

Following Preston’s move to New York from Nashville
two years ago as senior vice president, she was promoted to
executive vice president, and then, this past May, to BMI's
top position. She reports, “Nashville has gained a full-time
PR person in New York. Daily, people are asking me about
Nashville, and daily I'm talking about Nashville.”

Preston says she feels that the source licensing issue is the
most important matter before the industry, but that chances
are slim that the proposed bills will come to vote during the
present session of Congress. “It will probably be reintro-
duced in the next session, in January, with modifications.”
She has pledged BMI's efforts in continuing a campaign
against the bills. “It's a major battle for the creators of music,
and we can't rest one minute until the bill is defeated,” she
says. :

BMI has a one-and-one-half million song repertoire and
represents more than 50% of all music broadcast today.
Forty-seven of 72 prime-time series this year have music li-
censed through BMI in them,” Preston says.

“We're concentrating on maximizing our income with a
big push on cable TV and general licensing,” Preston adds.
“We're planning to expand—including the Nashville office.”
BMTI's Los Angeles headquarters will be moving into new
offices during the week following Country Music Week.

ASCAP’s president, Morton Gould, says, “As the new
president of ASCAP, my chief priority is to make sure that
the rights of our members are protected and strengthened;
that the established and new vehicles for their music are li-
censed; and that members’ royalties are collected and dis-
tributed to them as quickly as possible.”

Gould also pledges his efforts in seeing that ASCAP con-
tinues its outreach to new talent and endeavors to be repre-
sented in all types of music.

Other than Gould replacing Hal David as president, the
corporation has seen no major personnel changes. “ASCAP
does adapt to the times, but the constant is the Board of
Directors which makes ASCAP unique because policy is set
by its writers and publisher members.”

Gould is quite pleased with the Nashville operation. “I
think our Nashville office is doing a first-rate job in looking
after the interests of our Nashville membership,” says
Gould. After chairing his first ASCAP membership meeting
in Nashwille this past June, he met with ASCAP’s Nashville
writer advisory committee and says, “ was extremely im-
pressed with the knowledge and innovative ideas of this
group of writers . .. | think ASCAP and country music have
become terrific partners over the years.”

Of the source licensing bills, Gould says, “The good news
is that it appears that there will be no further action for the
remainder of this Congressional session. The bad news is
that it is almost certian to surface again in the next session.”

SESAC has moved its headquarters from New York to
Nashville with Vincent Candilora leading the organization
as executive vice president and chief operating officer.

According to Dianne Petty, vice president of the organiza-
tion, SESAC'’s reasons for making the move to Nashville
were well thought out. “We saw a city that was growing, a
community that was growing, and we felt that the time for
our move was now.” Petty says, “We've reached a level
where Nashville is getting ready to burst wide open ... eco-
nomically, the city is booming, and we wanted to be a part
of that and to vest ourselves in it with this facility.”

The future for SESAC is looking bright. The organization
has acquired a state-of-the-art computerized system with
personal computers at each work station. Priding itself on
being a small organization, SESAC foresees this system aid-
ing it in becoming more efficient for itself and its affiliates.

Thompson, too, says he fears the reintroduction of the
source licensing bills.

PUBLISHING: New
Artists, New Avenues

It appears that mechanical income for publishers is at least
at a leveling-off stage, and in some cases on the upswing.
The influx of new recording artists and the various avenues
being taken by Nashville publishers to generate income
seem to be correcting the effects of the mechanical slow-
down and accounting for the optimism publishers have for
1987.

Diversification is one key to the brighter outlook. “We are
doing everything we possibly can to generate income from
secondary uses,” says Tree Intemational’s Donna Hilley.
“We're going after a lot of commercials, television, and mov-
ies.”

Country music is being pushed into all areas. According
to Charley Feldman of Screen Gems, “exploring the ad
business, the jingle business, and the soap opera market”
has become an important income factor in publishing.
“We're expanding in all areas, including the acquisition of
contemporary phonograph records, due to the affiliation
with the New York office,” says Bob Beckham of Combine
Music. Combine was recently sold to the Entertainment
Corp. in New York.

Many publishers have created new positions within their
companies for “media pluggers,” people who shop songs
specifically to ad agencies, movie companies, television pro-
duction companies, and various other markets beyond the
recording artist. “We pitch to those companies just as hard
as we do the record community,” says Almo/Irving Music’s
vice president David Conrad.

Some publishers, though few in number, report that their
mechanical income is down from last year or just now be-

ginning to level off and move up. Many have compensated
for the drop by trimming demo costs, reducing professional
staff size, and cutting back on staff writers. “I didn’t have the
cushion that 1 had before for marginal writers,” says Tim
Wipperman of Wamer Bros. Music. “I had to let some of
the writers go.”

Some publishers are compensating for lowered mechani-
cals by cross-collateralizing writer's advances against their
performance income. Others oppose this ploy: “I have never
cross-collateralized on writers,” Beckham says.

The rise of such popular new artists as Randy Travis, the
Forester Sisters, Pake McEntire, Judy Rodman, and Sweet-
hearts Of The Rodeo seem to be bolstering the confidence
and faith of publishing executives. “New artists are having a
direct effect on mechanicals,” says Henry Hurt of Chappell.
Many feel that these bright young additions to the country
market can only help the publishing economy. Combine’s
Beckham asserts that “mechanicals hold a direct relation-
ship to the quality of product that comes out—and | see
some good signs.”

The excitement and optimism evident in Nashville’s pub-
lishers is a welcome sight from the low spirits and caution of
the past few years. “We like to think that mechanicals will
continue to rise,” says MCA'’s Jerry Crutchfield. David Con-
rad says, “There’s new music out there, and if retail and ra-
dio can work together, then mechanicals will pick up.”
Many feel that the music and artists are present, the outlets
are present, and that these two positives can’t go sour.

DEBBIE HOLLEY & EDWARD MORRIS

CREDITS: Special Issues Editor, Ed Ochs; Assistant Edi-
tor, Robyn Wells; Coordinators: Edward Morris & Debbie
Holley; All editorial by Billboard writers; Design, Stephen
Stewart; Cover, Douglas Brian Martin, Design & Direc-
tion Inc.

CROSSROADS

{Continued from page C-1)
sions that featured Brooklyn lawyers wearing cowboy boots
and hats. Anybody ready for a good laugh?

dJust because country in the '80s became the disco of the
"70s wasn'’t a reason to get excited . . . or later, depressed. It
was only a flash phase that should have been recognized as
such. Because then we could be ready for what happened in
that tumaround year of 1986: country music has come
again.

If there are any universal truths left in a generation of dis-
belief, let there be the fundamental fact that the youth will
prevail. And, with that accepted, country music is in great
shape for years to come.

Radio and TV airplay of country music has accelerated
over the past year, along with the telltale factor of record
sales. What has caused this surge? New hits by George
Jones? A Tammy Wynette comeback? Johnny Cash savors
a No. 1 rebound record? No, no, and no again.

No, we're talking about new blood. Never has there been
such a surge of new talent in one field of music. Yes, Keith
Stegall is making it. Yes, Earl Thomas Conley is making it.
Yes, another bewy of boisterous new talents is making it . . .
and making it big. Let’s check those who have qualified for
Country Music Assn. awards. Usually these accolades were
reserved for those who had spent a decade, or lifetime, or
two devoted to the world of country music. Now we have
the Forester Sisters, Kathy Mattea, George Strait, Dwight
Yoakam, the Judds, Randy Travis, Steve Earle . .. and other
contenders for the crown of country music champion.

Coupled with bright and brash new talents like Reba
McEntire and the emerging genius of groups like Exile, the
present, and future, of country music could not look any-
thing but good. The amalgamation of these talents with the
proven entities such as Nicolette Larsen and Jimmy Buffett
has made country cool in a period when country wasn’t sup-
posed to be cool.

Look what CBS Records has done with their Horizon Se-
ries of new artists such as Marty Stuart and Sweethearts Of
The Rodeo. Marty Stuart hit the charts right out of the box,
and the Sweetheaits Of The Rodeo have become the
Sweethearts Of The Radio, not to mention Video. Look
what MTM Records has done with new artists such as Judy
Rodman, Holly Dunn and the Girls Next Door. Actually es-
tablish a label presence with brand new acts. Look what
RCA has done with Pake McEntire and the Judds. And
Wamer Bros. with Randy Travis and Dwight Yoakam. And
Capitol with Sawyer Brown and T. Graham Brown. And
MCA with John Schneider and Steve Earle . ..

Never have so many new acts broken through onto the
country charts so convincingly. And never has it meant
more.

Coupled with solid-selling established acts, the new-coun-
try surge should prove an important force for years to come.
And the popularity is translating into impressive sales, along
with radio airplay. Ricky Skaggs, with imaginative market-
ing by CBS, is aiming for an intemational audience, and has
racked up more than 3 million in album sales within the
past five years. And we all know about Willie Nelson, that
friend of the farmer and the listener’s ear.

The Nashville Network and Country Music Television
have been capitalizing on the popularity of country music by
taking it in video form to new markets and established radio
markets. Impressive box office totals have been reported
during the year, despite a fluctuating economy and enough
liability insurance worries to keep Perry Mason in business
for a decade or two.

It is not a field without problems. Singles remain soft sell-
ers, indies are having a rough go of it, performing rights or-
ganizations face a powerful threat to their income with the
source licensing proposal, and even Willie Nelson had se-
vere problems hurdling the liability insurance problem for
his July Farm Aid in Texas.

But the country music professionals—those who market
and those who create—have demonstrated that they can
meet challenges. And they have done it when it really
counts. Now. And they will continue to do it when it really
counts—in the future.

For that reason, the world of country music is gaining a
golden and platinum global aura that blends successfully
into America’s cultural fabric with a significant and unique
form of American music.
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Country’s “A” List
John Anderson
Countrified .25

The Hard Country Return
Of A Honky Tonk Hero

et Ready For The

Holiday Selling Season

With These Winners
On Warner Bros. Records

The Forester Sisters
Perfume, Ribbons & Pearls (114-2sa1n

Dwight Yoakam 0 ‘
Guitars, Cadillacs, Christmas Comes Early

Etc., Etc. (114/2-25372)

Crystal Gayle

Crystal Gayle asssson A CTystal Christmas 4%
Straight To The Heart 1+25405) A Traditional Collection
Of Yuletide Classics

Randy Travis

Storms Of Life (1/4/2.25435)
*Top Single:

“On The Other Hand”
*Top New Male Vocalist

Southern Pacific
Killbilly Hill (14-25409)
*Top New Group

Michael Martin Murphey
Tonight We Ride (1425369

The Nitty Gritty Dirt Band
Twenty Years Of Dirt:
The Best of (14-25382)

Hank Williams, Jr.
Montana Cafe (i14/2-25412;

Gary Morris
Plain Brown Wrapper (1425438

) 1986 Warner Bros. Recorda Inc.

Beginnings of Bocephus i
Hank Williams, Jv. Wiy,
Ttharly X_Cars (1/4-28814)

A New Compilation From

The Elektra Records Releases
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TWO OF ASCAP”
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MCA Records

GEORGE STRAIT ~ REBA McENTIRE

MCA Records

Americar Society of Composers, Authors Ilf & Publishers
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PROFESSIONAL ASSOCIATIONS
By EDWARD MORRIS

M ore than any other form of popular music, country mu-
sic is buoyed and strengthened by the “drumbeating”
of many professional and educational organizations. Often
bom in reaction to hard times, these groups train their own
membership in better ways of doing business, agitate and
lobby for better economic conditions, and relentlessly show-
case to the world at large the country music talent they are
built on.

Foremost among these groups is the venerable and vital
Country Music Assn. By convincing Nashville’s compet-
ing musical factions that they all have a common interest
that should be commonly worked toward, the CMA has cre-
ated a united front that withstands success as well as adver-
sity.

The banner activities for the CMA are October’s “Country
Music Month”—which includes the highly rated network
awards show—and Fan Fair, co-sponsored with the Grand
Ole Opry. Both have developed into magnificent media
events, the effect of which has been to maintain the interest
of longtime country fans and to gain the attention of poten-
tial new ones.

As part of its “Country Music Month,” the CMA orga-
nizes the annual Talent Buyers Entertainment Marketplace.
This feature not only shows concert promoters and talent
bookers how to make more money with country music, it
also gives them—via a series of showcases—a chance to see
the new talent that has developed over the past year.

The CMA has been active in developing the European
market for country music and has maintained a branch of-
fice in London since 1982.

On the West Coast, the Academy Of Country Music
produces its own popular network awards show each
spring, yoking Hollywood glamor and down-home sensibil-
ities in the process and exposing a wide range of country
talent to millions.

The Nashville Entertainment Assn. does not focus on
country music, nor did it in its earlier manifestation as the
Nashville Music Assn. Still, it has been a steady ally to coun-
try, particularly through its annual Banking Conference, its
various showcases, and its Harlan Howard Birthday Bash.

In keeping country music prominently on the air, no
group rivals the importance of the Country Radio Broad-
casters, sponsor of the Country Radio Seminar. Even
as the excitement of the “Urban Cowboy” period subsided,
the Country Radio Seminar continued to grow, both in reg-
istration and influence. In recent years, the CRB has com-
bined with the CMA to produce a series of “Music Industry
Professional Seminars” as a part of the overall CRS educa-
tional program.

The CRS has gradually replaced the old “DJ Week,”
which used to be held in October, as the major radio event
for country music. Unlike the DJ function, the CRS attracts
music directors, program directors, general managers, and
others who have the final decisions on how their stations
will sound and what records they will play.

Capping the CRS is the “New Faces Show,” a select pa-
rade of talent that has spotlighted for broadcasters almost
every major country act of the past 15 years.

The Nashville Songwriters Assn. Int’l is clearly the
melodic voice of the industry. It annually presents songwrit-
er seminars, produces well-attended songwriters showcases,
and elects members to its Songwriters Hall of Fame. The
NSAI draws extra attention to its activities by bringing to
Nashville such pop writers as Michael McDonald, Phoebe
Snow, and Janis lan to compare their creative notes with
those of country’s best writers.

Providing an educational base to the business is the
Country Music Foundation. The CMF maintains the
largest collection of country music recordings and artifacts
in the world. Many of the most fascinating artifacts are em-
bodied in the Country Music Hall Of Fame And Museum,
which the CMF oversees. The Hall Of Fame And Museum
attracts hundreds of thousands of visitors each year.

Staffed by experts, the CMF is a major and much-used
research center for country music scholars, authors and
joumalists, and television and movie producers. The Foun-
dation also has educational programs built around country
music for students from the kindergarten through high
school levels. As an outlet for current research, the Founda-
tion publishes the Journal Of Country Music.

Last year, bluegrass fans and professionals established
the International Bluegrass Music Assn. Headquar-
tered in Owensboro, Ky., the IBMA has already held its first
convention and is issuing a newsletter. And through its offi-
cers, the group has established strong retail and radio ties
for the furtherance of this most traditional form of country
music.

INDIE LABELS

(Continued from page C-3)

life tough for the indies. But he notes that the quality of in-
die product is improving—often matching that of the ma-
jors—and says that videos are giving indie artists a “forum.”

Walker, who formerly ran the Con Brio independent la-
bel, points out that there are several ways for indies to make
the most of their conditions. One way, he says, is to take the
regional approach instead of trying for national exposure.
Another is to cultivate a special market, such as several indie
artists have with rodeo and racetrack fans.

The prudent indie label head, according to Walker, may
need to take a part of the artist’s publishing, booking, and
merchandise income to offset the lack of record sales.

Walker says he sees little hope in working independent
product the conventional retail routes. “The future of inde-
pendents is in telemarketing,” he says, adding that “they
need to be more album-oriented.”

Bill VomDick, who heads Nashville’s The Music Shop
and The Distribution Co., says he is moving a lot of in-
die records. “We're moving tons,” he asserts, “not cartons.”
The Music Shop sells directly to consumers who can phone
in their orders on a toll-free number. When he set up the
service, VomnDick supplied telephone stickers with the num-
ber to radio stations throughout the country. At least one
indie artist, he says, announces the number to potential rec-
ord-buyers at each of her concerts.

OPRYIAND MUSIC, inc. emo

OmmMusm INC.(ASCAP)

WEREONTHENOVE"

In June, VomDick established The Distribution Company
to service mom & pop stores in the U.S,, as well as foreign
clients. He says that the service was in the black within three
months of its launching. He pays for all his records in ad-
vance and sells them for cash or C.O.D. to retailers.

Among his bestselling indie artists, VorDick reports, are
Ray Price, Step One; Nanci Griffith, Philo; Robin Lee, Ever-
green; Patsy Cline, Four Star; Bill Anderson, Swanee; John-
ny Duncan, Pharoah; and Mason Dixon, Premier One.

The master of direct marketing of indie albums continues
to be Lee Stoller of LS Records. Through Pls, direct time
buys and imaginative cross promotions, Stoller has made
Cristy Lane one of country’s bestselling artists.

EDWARD MORRIS
VIDEO VERDICT

(Continued from page C-4)

home videos. Capitol, Wamer Bros., CBS and RCA now
use “video bios”"—which combine the features of written bi-
ographies and music videos—to introduce new acts and
draw fresh attention to established performers.

Warner Bros. and RCA have shipped video bios of
Dwight Yoakam, Michael Johnson, Keith Whitley, and Earl §
Thomas Conley to radio stations. “With the success [Dwight
Yoakam] is having, the video must have helped,” says Nick
Hunter, senior vice president of promotion for Warner Bros.

Capitol has made video bios for T. Graham Brown,
Becky Hobbs and Sawyer Brown. Capitol uses the videos to
generate excitement among its sales staff; the artists use the
videos to generate bookings.

Several labels are also using video to teach artists the
ABCs of dealing with the media. MCA, which until recently
was reluctant to commission videos, sharpened the Vega
Brothers’ TV skills by training them with video.

“It's so difficult anyway for new acts, we decided to do
this as an experiment,” says publicist Kay Shaw West. “We
want to prepare them for what we hope will be an onslaught
of media attention.”

Others have tumed to Veri Lynn of Media Images in
Nashville, a company that specializes in teaching perform-
ers and businessmen to cope with TV appearances. Acts
hone their interviewing skills while working with Lynn. She
will not name the acts she works with or even the labels they
are signed to. But a spokeswoman for RCA confirms that
several of the label’s signees have worked with Lynn.

NEW TALENT

(Continued from page C-3)
er.

Many others of the new crop of performers are also sea-
soned songwriters. Yoakam penned his second Top 10 sin-
gle, “Guitars, Cadillacs.” Travis wrote the moving “Reasons
To Cheat” on his bestselling “Storms Of Life” album. Thom
Schuyler, Fred Knobloch, and Paul Overstreet evolved pri-
marily as songwriters before forming their trio.

The members of Sawyer Brown, Restless Heart. South-
em Pacific, and Wild Choir (a new group with Gail Davies
as lead vocalist) write much of their own material. Earle
composed his recent hit single, “Guitar Town.” Vince Gill
co-wrote his two Top 10s, “Oklahoma Borderline” and “If It
Weren't For Him.” J.D. Martin also has top-flight writing
credentials.

Among the other new voices stirring up attention on Mu-
sic Row is Pake McEntire, who went No. 3 with his Buddy
Holly-ish “Savin’ My Love For You;” Tom Wopat, who is
proving that, like fellow “Dukes of Hazzard” star John
Schneider, he can sing as well as act; and Butch Baker. a
great voice still in search of a magic song.

NASHVILLE NETWORK

(Continued from page C-4)

TNN has won awards from The International Film And
TV Festival of New York, National Cable Television Assn.,
Academy of Country Music, and Music City News.

TNN programs 18 hours daily—9 am. to 3 am. eastem
time. A division of Opryland U.S A. Inc. of Nashville, which
is a division of Gaylord Broadcasting, TNN is not dividing
the music audience. It is merging music fans of 50 states
and Canada into an amalgam that has soared to the top of
one of the most competitive arenas in entertainment—cable

V.

dg pmoqu

o

By

BILLBOARD OCTOBER 18, 1986

www americanradiohistorv com

C-15


www.americanradiohistory.com

RECORD
ATILERS!

1

| Bilboard
O
O

WHAT DO YOU CALL
SOMETHING
THAT'S A PREMIUM,
A POWERFUL
TRAFFIC-BUILDER
AND A HOT NEW
MUSIC MAGAZINE
ALL ROLLED UP
IN ONE?

® A magazine sure to bring your best
customers hurrying into your store.

® A rock retrospective that reviews the year’s biggest
hits and flops...what's hot...what's not...what’s
NEXT...PLUS: The Last WORD in Charts from the
ultimate source-—BILLBOARD and a Special 5th
Birthday Salute to MTV...Plus...Rock Fashion, Sight
and Sound all rolled into one BIG NEWSMAKING,
TRAFFIC-BUILDING, SALES-BOOSTING MAGAZINE.

A PROMOTION POWERHOUSE

® 44 MILLION young adults will see “The Year in Rock
'86” on MTV as over 110 VJ Promotions will air during
the first two weeks in December.

During those same 14 days, there will be $100,000
worth of radio support as we advertise this exciting
property on some of the hottest national rock shows
around. Produced by Westwood One, these shows will
include:

® Scott Shannon’s Rockin’ America

® Line One

® In Concert

® Future Hits

® Off The Record

and they’ll reach over 13 million of your best customers.
To be part of the biggest music event of 1986, all you

SLB0A €
R

A SENSATIONAL
YEAR-END ANNUA.
PRODUCED BY
BILLBOARD & MTV
AND BACKED BY
SPECTACULAR
PROMOTION
ON MTV & RADIO!

have to do is fill out the Order Form
below and, for the postage and
handling fee indicated, we will send you “The Year in
Rock '86” on December 1st—just in time for your best
selling season. (Minimum order: 500).

If you need more information, just call Brad Lee,
(617) 281-3110.

HEADQUARTERS ADDRESS:

DATE: RETAILERPO. #. S

[

["UniTs | cosTPERUNIT | TOTAL COST |

[

Dear Billboard:

Please register my company to
participate in the BILLBOARD/ $.20
MTV YEAR IN ROCK: 1986 ANNUAL [
program.

I understand that we will be charged for
these magazines at the cost indicated
on this order form.

NAME (PRINT):_
SIGNATURE:
TITLE:

SPECIAL INSTRUCTIONS:

1. Please return to Billboard/MTV Annual Program, 1515 Broadway, New York, New York 10036, by
OCTOBER 20, 1986.

2. Please attach a complete list for all your participating stores and number of copies for each store.
Include complete shipping address and store manager’s name for each.

3. Please keep the top copy of this form and return the remaining copies to Billboard.

4. Please be sure to include your P.O. no. on all orders.

5. No returns accepted.
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THROW
AWAY
ALL YOUR

ROLLING
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THE
ROLLING STONES,

THE LONDON YEARS,
ALL 15 ALBUMS HAVE BEEN

FROM THE
ORIGINAL MASTER RECORDINGS
AND ARE AVAILABLE ON

FEATURING THE ORIGINAL ART.
IT’S JUST WHAT YOU
AIWAYS WANTED...

SATISFACTION.
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Upheat Mood At Record World Meet

Chain’s Expansion Dominates Agenda

BY GEOFF MAYFIELD

LANCASTER, Pa. The Record
World chain and parent company
Elroy Enterprises scheduled a busy
agenda for their annual convention.

Compared to other retailers’
meets, there was little time to play.
But the company’s stunning expan-
sion during this fiscal year—which
saw another dozen stores added to
the web—and anticipation of future
growth sparked an upbeat mood
among attendees here during the
Sept. 28-Oct. 1 confab (Billboard,
Oct. 11).

True to the convention’s Play To
Win theme, Elroy Enterprises’ em-
ployees understand that their chain
is quickly becoming a major player
in the prerecorded music market.
And they are excited by the oppor-
tunity this transition represents for
their company.

Store designs are taking on an ex-
citing hi-tech look, and a gradual
roll-out of in-store computer termi-
nals promises a more efficient
means of product replenishment. In
the meantime, Record World is com-
ing to grips with the fact that ad-
justments need to be made in the
way the company conducts business
to keep up with its expansion.

For example, director of purchas-
ing Steve Lerner told store manag-
ers that growing pains have
stretched the amount of time it
takes for ordered product to make
its way from Elroy’s warehouse to
the retail floor. The company is still
using the bag system, once a main-
stay in music retailing, for replen-
ishment on slower-turning titles.
Lerner said the process can now
take twice as long as it once did.

The longer order window has also
caused the firm’s advertising de-
partment to make adjustments.
Phyllis Purpero, director of adver-
tising, said her staff will attempt to
forward ad notices a week earlier to
give managers adequate time to get
appropriate quantities of featured
titles in stores.

Lerner also told field personnel

that because of the chain’s larger
size, purchasing department staff-
ers no longer have the luxury of
maintaining one-on-one contact with
managers. Instead, he requested
that stores funnel questions and

Mike Roney is
top manager
of the year

problems through their area super-
visors.

Another Record World transition
is one that confronts all music deal-
ers. Tom Pettit, director of mer-
chandising, said his staff has re-
vised fourth-quarter inventory
guidelines for bulk LPs down from
last year’s holiday-season numbers.

Tips in the buying and merchan-
diser sessions hold added impor-
tance for Elroy because its manag-
ers have more control over their ev-
eryday inventories than their
counterparts in other chains. Order-
ing mistakes made at the store level
can create returns headaches for
corporate headquarters.

A solution to many of these prob-
lems is already in the works. Elroy’s
warehouse is already computerized,
and the company is testing its newly
developed PCXT computer
register/inventory management
system at Record World’s Com-
mack, N.Y., store.

The terminal will not only speed
the ordering process, it will assist
the firm's effort to cut shrinkage by
automatically controlling mark-
downs, markups, and other price ad-
justments. Elroy president Roy
Imber hopes to have all stores on
line within two years.

But as the chain steps into the
computer age, the convention un-
derlined, the company will retain its
commitment to people. From the
opening remarks by Bruce Imber,
vice president/director of planning,
through the closing comments by
vice president Bill Forrest, present-

TORONTO Allister MacLean,
former manager of the classical
music department at A & A Re-
cords’ flagship Young Street out-
let in downtown Toronto, was sen-
tenced Sept. 26 to pay $5,000 or
serve one year in jail after being
found guilty of stealing thousands
of albums from the store.
MacLean admitted to stealing
366 cassettes, but District Court
Judge Hugh Locke said the for-
mer manager stole several thou-
sand albums and cassettes. Ma-
clean, 56, was given until late De-
cember to pay or else serve time.
Police seized more than 10,000
records and tapes from MacLean’s
home earlier this year. Under the
ruling, roughly half of the albums
will be returned to him. The stolen

Canadian Stole Thousands Of Albums
Store Manager Is Fined

items were worth about $80,000
retail. Prosecutor Chris Punter
says MacLean was unable to pro-
duce any receipts to substantiate
his claim of having spent $9,000 a
year on records and tapes.

Punter says MacLean had a life-
long obsession with classical mu-
sic and stole because he felt he
was unjustly compensated for
long hours and hard work at the
store. He was prosecuted with five
other employees a year ago when
it was discovered that the store
had been robbed over the years.

Three others have pleaded
guilty and been granted dis-
charges, charges were withdrawn
against a fourth, and a trial is
pending against a fifth employee.

KIRK LaPOINTE

ers reminded field personnel that
the chain’s ongoing expansion cre-
ates career growth opportunities
because of the company’s policy to
promote from within whenever pos-
sible.

Two more indications of Elroy’s
commitment to its employees are
the company’s benefits package for
home office staff and field manage-
ment—which includes major medi-
cal, group life, and dental plans—
and recognition of five-year manag-
ers and outstanding store-manager
performance.

Pauline Pettit, director of opera-
tions, said that rather than giving a
single manager-of-the-year award,
as the chain has done in the past,
managers from each region would
receive awards. Winners, chosen by
area supervisors, were Lori Thom-
as, Donna Murray, Mike Morrissey,
Rob Waters, Mark Santivenere,
Tony Aiello, and Mike Roney.

Roney, of White Marsh, Md., also
earned most-outstanding-manager
honors—and the way that accom-

(Continued on page 57)
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Southern Talk. Veteran hitmaker Anne Murray, right, gives a backstage
welcome to Marie Silcox, an order processor for the one-stop division of Central
South Music Sales, following a concert at Nashville’s Starwood Ampitheatre in
support of her Capitol album “Something To Talk About.”

Personal Touch Pays For Elroy’s Imher

LANCASTER, Pa. “A lot of people
in this company don’t consider
themselves to be working for Elroy
Enterprises. They work for Roy.”

That is how one staffer character-
izes the relationship between El-
roy/Record World employees and
company president Roy Imber, who
is also the president of the National
Assn. of Recording Merchandisers.

The loyalty of Imber’s work force
and a methodical expansion pro-
gram are paying off. Originally a
four-store operation, the 28-year-old
company will soon be up to 70 units.
Much of that expansion has oc-
curred since the mid-"70s, and a doz-
en units have opened this year.

“My goal is to make the company
grow well, in a strong, concrete
manner,” says Imber. “I didn’t start
off expecting to get to 70 stores. If
we get to 75, that's great. If we get
to 80, that’s fine. If we can get to 90
or 100—as much as we can get to
and do it right.

“There are three things you have
to look at when you open a store:
money; personnel, in terms of store
people; and its effect on your ware-
house and home office. Money,
thank God, is not a problem. We can
afford to open new stores.”

Imber says, ‘“My feeling is that
with five to 10 stores a year we can
open them efficiently and work
them right. More than that, to me,
would not be healthy growth.” But
Imber made an exception to that
rule this year, when he seized the
opportunity to add to a growing
market cluster in the Baltimore
area through the acquisition of
three Record & Tape Collector
stores (Billboard, Sept. 13).

Still, the Maryland move complied
with another Imber philosophy: to
concentrate on “filling in” existing
store pockets.

At the time of the purchase, the
chain already had two locations in
Baltimore, with another two

planned to open in the suburbs of
Glenburnie and Westminister, so
the three acquired stores fit Elroy’s
game plan. “That would give us sev-
en in the area. Now you can go into
the Baltimore Sun and have an ad
that’s meaningful, and it's effi-
cient,” says Imber.

As for future growth, he says,

‘My goal’s to make
the company grow
in a concrete way’

“There’s still a lot of room in the
area from Virginia to Massachu-
setts. The way we're running, it
makes sense: The trucks go there.
The supervisors go there. For ad-
vertising, you have an umbrella.”

Such concentration will help fight
one of the company’s nagging prob-
lems. An ad in the Long Island/New
York edition of Newsday covers
some 20 stores, and labels are more
tempted to spend money there than
for ‘‘out-of-town stores,”’ says
Imber. “For a total package, it's
very expansive. Right now we must
be up to 20 newspapers that we
have to advertise in to cover the
company.”

But the company is entertaining
the notion of moving to new terri-
tories.

Says Imber, “We are looking at,
for us, a store that's far away from
right now, just to see if we can also
run it out of our umbrella. A store
that we won't deliver to by our own
trucks. A store that won’t have an
area supervisor living right there.

“Relatively speaking, the miles
aren’t that bad. But it will be com-
pletely away from anything we're
doing. It'll be interesting to see if
we can handle it. The company’sina
position where it can experiment a
little bit. If it works, great—we've

discovered a new avenue. If it's a
dismal failure, we'll have to take
whatever lumps we get out of it, but
it won’t kill us.”

On a closer front, Elroy is evalu-
ating the 12 company-operated ‘“‘rec-
ord shops” in the T.S.S. department-
store chain.

Of the T.S.S. locations, Imber
says, “Business is not as good there
as I'd like it to be. The growth is not
keeping up with the Record World
stores at the moment, and we have
to look at the situation. If it does not
grow or continue to grow, or if it
takes a backward step, we'll have to
take a look at it.”

The NARM presidency, even
though it occupies much of his time,
has been a learning experience for
Imber.

“The biggest benefit I've gotten
from all the work I've done for
NARM is the ability to converse
with a [Camelot Music executive
vice president] Jim Bonk or a [Tow-
er Records president] Russ Solo-
mon. For me personally, it was good
to start dealing with a lot of people
in the record companies who some-
one from a company of [Elroy’s]
size wouldn’t normally meet.

“In terms of saying I got more
out of the record companies: No, I
don’t believe that. In terms of
knowledge, yes. Spending an after-
noon in a meeting with a [CBS vice
president] Paul Smith or a [WEA
president] Henry Droz—or any of
the people from record companies
and other companies that we would
deal with—you learn an awful lot.”

A joke at Record World’'s recent
convention about Imber’s NARM
activities was that his airline bonus
mileage would be raffled off to
store managers at next year’s con-
vention,

“This year has been a little more
difficult timewise: We have a hectic
program in our own company and

(Continued on page 57)
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Home storage units for:

CDs, Cassettes, Video 8 mm
Ask your local retailer

Lift Discplay Inc,,

7216 Bergenline Avenue,
North Bergen, NJ 07047
(201) 662-8503, 662-8504

JLI0TIC

systems with future

DIVIDER CARDS

ALL SIZES AVAILABLE

15¢ and up
Why Pay More?

Direct from Manufacturer
Call or Write

Sam Lempert
(718) 802-0300
544 Park Avenue, Brooklyn, NY 11205
AL-LEN CUTTING CO.

Special Volume Rates
Fiberboard cards available.

We buy used cards.

Jem Texas Is Thriving

BY GREG REIBMAN

GRAND PRAIRIE, Texas Even
though many independent labels
continue turning to major-label dis-
tribution, Don Gillespie, president
of Jem Records Texas, believes that
thanks to newcomers and entrepre-
neurs, the independent distribution
business will remain healthy.
Given the fact that the 3-year-old
distribution house services the
Southwest—an area that has expe-
rienced an economic downturn—

and competes with the significantly
larger 35-year-old Big State Distrib-
utors Corp., Gillespie’s optimism is
particularly notable.

Gillespie, a former Pickwick
branch manager, founded Jem Rec-
ords Texas in 1983 when he decided
to merge his 3-month-old distribu-
torship, Dagan Inec., with the South
Plainfield, N.J.-based Jem Records
(Jem East).

“Originally, [Jem Records Group
president] Marty Scott and I got to-

(Continued on page 58)
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New Releases

~ ALBUMS

The following configuration ab-
brevations are used: LP—album,
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK
ANGELIC UPSTARTS
Brighton Bomb
LP Chameleon CHLP 8603/Suite Beat/$8.98
CA CHC 8603/$8.98
LOU ANN BARTON
Forbidden Tones
LP Spindletop SPT-107/PAR.A S. Group/$8.98
CA SPT-107/$8.98
JIM FEMINO
All Night Party
LP Road RR-1A001/$9.98
CA RR-1C001/$9.98
FOR AGAINST
For Against
LP Independent Project IPO 19/Suite Beat/$8.98
CA IPC 019/$8.98
TOMMY KEENE
Run Now
LP Geffen GHS 24128/WEA/$6.99
CA M5G 24128/$6.99
JEFF LORBER
Private Passion
LP Warner Bros. 1-25492/WEA/$8.98

CA 4-25492/$8.98

THE PRETENDERS

Get Close

LP Sire 1.25488/WEA/$9.98

CA 4-25488/39 98

SLAYER

Reign In Blood

LP Geffen GHS 24131/WEA/$8 98

CAM5G 24131/$8.98

VARIOUS ARTISTS

Modern Girls (Soundtrack)

LP Warner Bros. 1-25526/WEA/$9.98

CA 4-25526/39.98

VARIOUS ARTISTS

Motown Time Capsule, Volume |—The
60's

CA Matown 5398MC/MCA/$4.98

VARIOUS ARTISTS

Motown Time Capsule, Volume li—The
70's

CA Motown 5399MC/MCA/$4.98

COMPACT DISK
PETER CETERA
Solitude/Solitaire
CD Warner Bros. 2.25474/WEA/$15.98
FOUR TOPS
Anthology Volumes | & I
€D Motown 6188MD-2/MCA/no list
MARVIN GAYE
Marvin Gaye Live At The London
Palladium
€D Motown/Tamla 6191TD/MCA/no list
BOB JAMES
Obsession
CD Warner Bros. 2-25495/WEA/$15.98

(Continued on next page)

BY EDWARD MORRIS

A biweekly column spotlighting
new audio products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

COMPACT DISK devotees who
want to take their prize CDs with
them when they travel have an ar-
ray of Case Logic (303-444-4706)
carriers to choose from. Among
the company’s newest offerings
are two cases that hold 30 disks
each, one that holds 15, and one for
eight.

The PSCD-30 case (whose sug-
gested retail price is $29) has an
outside pocket for a personal CD
player, a rigid plastic tray that
aligns the 30 disks, a nylon cover
backed with foam padding, zip-
pered closings, and a webbed han-
dle that expands into a shoulder
strap. There are also two slots in
the tray for double CDs. Model
CD-30 ($26 retail) has the same
specifications except for the pock-
et.

For digital music on the go, Case Logic's model PSCD-30 carries 30 compact
disks. The CD cases are offered in three different sizes by the accessories

supplier.

The CD-15 features one double
CD slot, has a pocket to hold the
case of a disk in use, and, like the
other models, boasts a nylon-and-
foam-padding skin around a rigid
plastic tray. This 15-CD holder car-

ries a suggested retail tag of
$14.95. The smallest case—model
CD-8—has a nylon and foam con-
struction and is equipped with a
detachable shoulder strap that

(Continued on next page)

ELROY’S ROY IMBER

(Continued from page 55)

there are some restraints that the
[NARM presidency] puts on it. But
it’s well worth it. Next year I think
I’ll miss it. I’ll still be on the board,
but I'll miss what I’'m doing now.”

If music retailing can be an inher-
ited trait, the business is definitely
in Imber’s blood.

His father, Jack, founded the
company now known as Elroy; his
uncle Sam Goody started the Sam
Goody chain, which later became a
subsidiary of the The Musicland
Group. Now, with sons Bruce, 26,
and Mitchell, 24, finding roles with-
in the company, his family’s involve-
ment in the industry spans three
generations.

But he has been careful not to
build their careers at the expense of
the morale of other employees.

“I make them work harder than
anyone else, and I gave them less
privileges than anybody else. It was
never, ‘Come in, here’s your office.
Now you’re vice president of
sales.””

Both sons started working in the
chain’s flagship store, in the Roose-
velt Field mall in Garden City, N.Y,,
at age 16. Upon finishing his CPA
studies, Bruce started working as a
bookkeeper and has since become
involved with store design and ad-
vertising startegies. He represent-
ed Elroy at NARM'’s recent adviso-
ry meetings in San Diego.

Roy characterizes Bruce as “a
creative person’’ and says Mitchell
“relates better with the managers
and people in the stores. He’s also
spent more time in the stores, and I
believe he has a little more flair for
the merchandising end of the busi-
ness.

“My hope is that they will makea
good combination. I see Bruce more
or less as being the Elroy part of the
business and Mitchell developing
the Record World part.”

GEOFF MAYFIELD

MOOD IS UPBEAT AT RECORD WORLD MEET

(Continued from page 55)

plishment has been cited gives more
proof that Elroy is a people compa-
ny. Earlier this year, the chain suf-
fered the tragic loss of regional su-
pervisor Hank Gelb and area super-
visor Peter Mark in an automobile
accident. A plaque in their honor is
on display in the chain’s Roslyn,
N.Y., headquarters and will list
each year’s most outstanding man-
ager.

Elroy honored four five-year
managers: Joe Logatto, Wayne Ol-

sen, Ray Zanfini, and Barbara Sim-
mons.

Other Record World convention
highlights:

e The first label appearance by
CBS act the Burns Sisters. An im-
promptu, a cappella chorus sung by
the group at an after-concert cock-
tail party marked what may well be
the performing debut of John Ko-
tecki, the label’s veteran vice presi-
dent of sales and marketing.

e A showcase of A&M’s Bricklin.

Many attendees raved about the
band’s cover version of the Beatles’
“l Am The Walrus.”

® Presentations by all six major
record distributors. Most notable
was that of RCA/A&M/Arista,
which featured a ‘“‘name that tune”
contest based on new and older re-
leases from those labels. Three com-
pact disk players were awarded as
preliminary prizes; a color TV was
the grand prize.

e A vendors exhibition with

booths manned by three accessories
distributors and two independent
record distributors, and an in-house
booth to explain the company’s
PCXT computer system.
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JEM TEXAS IS THRIVING
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gether with the idea of doing some
import business together,” says Gil-
lespie. “I was also interested in
their [independent labels] Passport
and PVC, so we had a marriage and
formed Jem Records Texas.”

Gillespie and Dagan Inc. control
50% of Jem Records Texas. Jem
East, which went public in August
of 1984, owns the other half. Gilles-
pie describes Jem East as primarily
an importer and record label opera-
tor and says Jem Texas’ main func-
tion is distribution.

“When we started, we carried
two import inventories, one in New
Jersey and one in Texas. But that
didn’t seem to make sense,” says
Gillespie. Except for compact disks
and hot-selling LPs or tapes stocked
locally, import orders are now
pulled from the East Coast unit and
shipped directly to accounts.

Imports have accounted for ap-

proximately 10% of Jem Texas’ an-
nual volume, according to Gillespie.
That share has recently risen as a
result of import-only releases of the
Sting double album and ‘““‘Risky
Business” soundtrack as well as in-
creased CD volume.

Domestic and import CD volume
combined has recently tripled. Gil-
lespie predicts CDs will account for
about 30% of Jem Texas’ fiscal 1986
volume. “But that number would be
much higher—perhaps as much as
70%-80%—if we could have gotten
the supplies we wanted.” Should fill
improve, he figures the configura-
tion could account for 80% of his vol-
ume.

As for the LP, he says, “I think
the downturn on black vinyl will
happen more slowly than many peo-
ple have been predicting.

“We are seeing lots of new people
get into the business. Even though

we lose some labels [most recently,
Rhino, Big Time, and Dream Team
moved to majors], there are always
new companies coming along,” he
says.

In the past four months, Gillespie
has seen the soft Sun Belt economy
hurt sales, but not significantly.

Scott Taylor, buyer for 87-store,
Dallas-based Sound Warehouse,
Jem Texas’ largest account, says,
“They’ve been particularly useful
tracking down titles for us that
we've been having a hard time find-
ing.” The Timex Social Club’s “Ru-
mors’’ album on Macola, distributed
by Jem, became the hottest-selling
12-inch single in the chain’s history.

“Business has been very good,”
says Gillespie, noting 70% growth
during Jem’s first year of operation
and a 40% climb last year. This year,
despite the region’s weak economy,
he expects 20%-25% growth.
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RIC OCASEK

This Side Of Paradise

CD Getfen 2-24098/WEA/$15.98

JIMMY REED

Compact Command Performances
CD Motown 6206MD/MCA/no fist

LITTLE RICHARD

Compact Command Performances
CD Motown 6206MD/MCA/no list

DIANA ROSS

Anthology Volumes | & 11

€D Motown 6197MD-2/MCA/n0 list

DIANA ROSS & THE SUPREMES
Greatest Hits Vol. 1

Greatest Hits Vol. 2

€D Motown 8029MD/MCA/no fist

THE TEMPTATIONS

Anthology Volumes | & 11

€D Motown 6189MD-2/MCA/n list

BLACK
BROW & HOLT
Wild Fire
LP Tad's TRD LP111585/$7.49
CA TRDCT 111585/87.49

BURNING SPEAR

Peopile Of The World

LP Slash 1-25524/WEA/$8.98

CA 4-25524/$8.98

GREGORY ISAACS

All | Have Is Love, Love, Love
LP Tad's TRD LP15586/%7.49

CA TRD CT 15586/$7.49

GENERAL KANE

In Full Chill

LP Gordy/Motown 6216GL/MCA/$8.98
CA 6216GC/no list

NEW AGE
BAFFO BANFI
Ma, Dolce Vita
LP Innovative Communication KS 80 032/Suite Beat/$3.98
CA KSMC 80.032/$9.98
DAVID FLIPPO
New Age Variations
LP Inner Light IL1101/$9.98
CAIL1101C/$9.98
KITARO
Tenku

LP Geffen GHS 24112/WEA/$9.98
CA M5G 24112/$9.98

Buy 1,000 LP Santa
Get 1,000 LP or Cassette

FREE!

(Net cost 12'4¢ each)

Dther Designs Available
533! N. Tacoma Indianapolis. Indiana 46220
{3171 251-3918 or (317] 253-432)

STEFAN KUKURAGYA

The Essence Of Sentiment
LP Inner Light IL1102/$9.98
CAIL1102C/$9.98
MERGENER/WEISSER
Phancyful Fire

LP Innovative Communications KS 80.05 3/Suite Beat/
$9.98

CA KSMC 80.053/$9.98
MISTRAL

Fortunes Of War

CA Mistral FW 1001/$8.98

PEAK

Ebondazzar

LP Innovative Communications KS 80.044/Suite Beat/
$9.98

PSYCHAUDION

Psychaudion |

CA Psychaudion Sound Sources 001/%$6.98

SOFTWARE

Electronic Universe

LP innovative Communication KS 80.055/Suite Beat/
$14.98

CA KSMC 80.055/%$14.98
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