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Execs: Sell-Through Surge
Gould Tax Vid Duplicators

BY TONY SEIDEMAN

NEW YORK Significant shortages
may develop if high demand for sell-
through product continues, claim
home video manufacturers, duplica-
tors, and distributors.

Spot shortages have already oc-
curred in shipments on preorders of
this season’s promotions, manufac-
turers admit. ““There have been
shortages,” says Ben Tenn, vice
president of Walt Disney Home Vid-
€o. “You don'’t sell 2.8 million units
without affecting some deliveries
during the production process, and
we had some back orders. They
have now been filled.” Disney is
now in the midst of its Bring Disney
Home promotion.

In another sign of the power of
this year’s sell-through market and
its impact on a duplication crunch,

MusicVision
Jobs Axed By
RCA/Golumhia

NEW YORK RCA/Columbia Pic-
tures Home Video has sharply cut
back on its investment in music video,
eliminating five full-time jobs devot-
ed to its MusicVision line.
According to Robert Blattner,
president of RCA/Columbia, there is
not enough activity in the musie video
industry to support the firm’s previ-
ous commitment. “We built an over-
head structure for a market we
hoped would develop in a certain
way,” and it did not, he says.
Virtually no other home video label
has made a commitment to the for-
mat as great as RCA/Columbia’s.
The MusicVision line was supported
(Continued on page 84)

Paramount Home Video says
preorders of “Indiana Jones And
The Temple Of Doom” and titles in
the company’s 20/20 promotion
came to 3.2 miilion units.
On the retail side, Erol’s, a major
(Continued on page 86)

BOSS BOX ORDERS RULE ROOST

For Some, Initial Buy Is Heaviest Ever

This story prepared by Geoff May-
field and Fred Goodman.

NEW YORK Bruce Springsteen’s
soon-to-be-released live box set ap-
pears well on its way to generating
the biggest dollar-volume preorders

of any album in history.

A survey of leading record retail
chains finds virtually all agreeing
that the multialbum set, which will
wholesale for under $19, is the big-
gest single-title purchase they have
ever made. The situation among

Urtian Outlets Hot In Summer ARB's

BY KIM FREEMAN

NEW YORK Urban radio once
again emerges as the summer Arbi-
tron champ. In the initial summer
1986 Arbitron results, KKDA-FM
Dallas, KMJQ Housten, and WKYS
Washingten, D.C., were the 12-plus,
overall leaders in their markets, and
others made dramatic gains. (At

Once in a g-eat while a sir ger emerges who has the capacity to
interpret lov= songs in a way that is at once both unique and
universal. Miki Howard is that singer. Sultry. Sensual.

“Come Share My Love”
(7-89351) the exqusite debut single. From the album, Come
Share My Love (8" 688). Froduced by LeMel Humes for Nijel
Productions. On Atantic R2cords and Cassettes.

Soghisticated. In a word, sensational.

presstime, results in 15 of the top
markets were available; see page 22.)

Other success stories include
KIIS Los Angeles’ return to domi-
nance. The Gannett top 40, ranked
third in the spring book, had never
lost much of its all-important 18-34
share. Now it has recouped its long-
held top slot from upstart KPWR
by pulling a 7.1 overall share.

ADVERTISEMENTS

(Like many combo cutlets, KIIS’
flgure combines FM [6.9] and AM
[.2] shares, an equation that boosted
other outlets more dramatically.
The summer book is the first to re-
flect the FCC's allowance of full-
time simuleasting.)

At the same time, KPWR, Emmis
Broadcasting’s top 404/urban hy-

(Continued on page 86)

“THE CRUSA['ERS those venerable ]az~ titans, returr with
therr first new rzlease in over two years, "The Good and Bad
Times." A milestonz in their stellar career, this swunning se:
features very special guest Nancy Wilson :courtesy CBS
Records) singir g the bittersweet ballad “Te Way It Goes™
(MCA52966). The CRUSADERS, “The Good anc Bad Tmes,”
on MCA Records. NCA 5781-CD, LP and casseties.”

racks, one-stops, and independent
retailers is similar.

Naturally, the set’s higher whole-
sale cost accounts for some of that
volume, but Barrie Bergman, chair-
man and president of the 126-store
Record Bar web, says his chain’s ini-
tial order is its biggest ever. At
least two other leading chains say
the same is true for them.

In Atlanta, Brian Poehner, direc-
tor of purchasing for the 72-store
Turtle’s Records & Tapes chain,
bought in “fairly heavy,” and Tracy
Donahue, album buyer for 84 Sound
Warehouse stores in the Southwest,
reports a similar initial buy.

Says Lew Garrett, vice president
of purchasing for the 187-store
Camelet Music chain, “Bruce sold
10 million albums last time. How

Continued on page 87)

Reba And Randy
Reap CMA Glory

____ BY GERRY WOOD

NASHVILLE It was the week that
Reba McEntire reached her goal of
being voted the Country Music
Assn.’s entertainer of the year, and
it was the week that Randy Travis
made thz leap to star status. Perfor-
mances and plaudits were crammed
into an action-packed Country Mu-
sic Week, Oct. 11-17, that put an in-
ternational spotlight on Nashville
and its musical denizens.
The week sandwiched seminars
(Cowtinued on page 84)
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CISAC Meet Urges Action On Beme

500 Attend World Copyright Congress

BY MIKE HENNESSEY

MADRID A call to all nations—in-
cluding the U.S.—to join the Berne
Convention was among the key res-
olutions passed during the 35th
Congress of CISAC, the Interna-
tional Confederation of Authors’ &
Composers’ Societies, held here Oct.
6-11.

The Berne Convention has been
described as the ‘“Magna Charta’ of
the international copyright
community.

The Congress also:

¢ Reaffirmed the need for a col-
lective administration of audio/vi-

sual rights and for model contracts

to be drawn up between copyright

owners and producers of audio/vi-
sual works.

¢ Called for major measures to be
taken to promote the protection of
literary and artistic property in Lat-
in America.

¢ Reaffirmed its opposition to the -

pending U.S. bill on source licensing
and pledged support for the position
of ASCAP, BMI, NMPA, and all
other authors’ and composers’ soci-
eties in resisting any attempt to
pass legislation that would force au-
thors, composers, and publishers to
license the use of their works by ra-
dio and television stations on a basis
that undermines the value of their
intellectual property. This resolu-
tion is to be sent to the members of

LONDON Prospects for an
accommodation between the
record industry and the Japa-
nese audio hardware industry
over the timing of the introduec-
tion of digital audio tape (DAT)
were given a boost last week.
The Electronics Industry Assn.
of Japan (EIAJ) announced
that it has agreed to meet with
representatives of IFPI to dis-
cuss the situation.

The meeting between board
members of IFPI, headed by
president Nesuhi Ertegun, and
top executives of the EIAJ is

EIAJ, IFPI Will Meet

Talks Set On Digital Tape

scheduled for December in
Vancouver, British Columbia.
The planned meeting virtual-
ly guarantees that the launch
of the DAT system will be post-
poned at least until next
spring. The firm stand taken in
support of the IFPI position by
the European Consumer Elec-
tronics Assn. as well as the
Japanese hardware industry’s
own commitment to the CD
system are considered key fac-
tors in influencing the Japa-
nese to agree to talks.
MIKE HENNESSEY

the U.S. Congress.

¢ Invited UNESCO and WIPO
(the World Intellectual Property Or-
ganization) to join CISAC in taking
the necessary steps to create au-
thors’ societies in African countries
where no such societies exist.

® Renewed its expression of great
concern at the growing volume of
unauthorized private copying of
copyrighted works and urged all
governments to take immediate
steps to introduce legislation pro-
viding for a royalty on blank tape
and recording equipment.

® Voiced strong opposition to the
EEC’s draft directive of April 29
proposing a nonvoluntary license
system that would deprive rights
owners of the right to authorize use
of their works through a collective
organization. Collective societies,
the congress affirmed, represent
the best means of securing a satis-
factory balance of the mutual inter-
ests of copyright users and copy-
right owners.

Denis de Freitas—representing
PRS (Performing Right Society),
MCPS (Mechanical Copyright Pro-
tection Society), and the British
Copyright Council, of which he is
chairman—urged CISAC. to call on
all governments that recognize the
value of the copyright system to in-
troduce home taping royalties.

He cited surveys showing that six
times as much music is being taped
in the U.K. annually than is being
bought on record and prerecorded
tape. He said that 466 million hours
of music were taped in the U.K. in
1983, while the record industry sold

(Continued on page 84)

TDK Revives Cash Rebate For Videotape

Retailers Fear Price Wars, Consumer Confusion

BY EARL PAIGE

LOS ANGELES TDK Electronics
Corp. has initiated what retailers
call another round-of blank video-
tape rebate competition.

The TDK promotion, effective
Oct. 19-Jan. 31, offers a $3 rebate to
the consumer. To qualify, the con-
sumer must purchase any four of
TDK’s VHS T-120 or Beta L-750 cas-
settes.

“TDK’s put a different spin on it
because it’s $3 in cash,” says Mike
Stephenson, marketing specialist
for 187-store Camelot Music, based
in North Canton, Ohio. He adds that
most rebates now offer additional
products or other premiums, rather
than money.

Along with others surveyed, Ste-
phenson was philosophical, mostly
concerned with the difficulty of ad-
vertising such rebates without cre-
ating consumer confusion.

Most retailers contacted expect a
flurry of rebates involving other
major brands. “Those [brands] who
don’t have rebates probably will
now. They’re all blaming each other
for this,” says Steve Nikkel, video
and blank tape advertising director
for 87-store Tower Records/Tower
Video, West Sacramento, Calif.

Somewhat less sanguine than
others is Al Hollin, manager of ac-
cessories for the 103-unit Erol’s vid-
eo chain, Springfield, Va. “I think
what has the rest of the industry

ticked off, and I guess myself, too,
is the way stores net the price down.
It’s not very fair to the consumer,
and it’s not the way we do it.

“We show the price the consumer
has to lay out. Then we add a box or
two lines or whatever it takes and
explain they can save even more
with the rebate. We show the net
price at this point. But that’s not our
key price. We also make sure it
states that it’s a manufacturer’s re-
bate.”

Although Erol’s is buying into the
TDK program and Hollin is enthusi-
astic about its success, he says,
“What I don’t know is how this will
translate in the consumer’s mind to
competitive brands.”

TDK expected flack, according to

T. Tsujii, vice president of market-
ing, who acknowledges that rebate
offers have received ‘‘negative
press.” He contends the changing
marketplace forced the issue. Tsujii
cites the factors as the ‘“‘yen-dollar
situation, increased promotions
from competitors, and demand from
retailers seeking greater profits.”
TDK claims it is confronting the
yen-dollar imbalance by increasing
its U.S. production of both audio-
and videotape. Tsujii raps competi-
tors, claiming that “certain Ameri-
can companies are relying on over-
seas sources, which means contin-
ued high prices to retailers and
consumers in certain cases, and the
potential for inconsistent tape quali-
(Continued on page 78)
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NARM Meet Hashes Direct Vs. 3rd-Party Linkup
Automated Ordering Progresses

BY GEOFF MAYFIELD

BLOOMINGTON, Minn. Steady
progress is being made toward the
day when music retailers and whole-
salers can handle virtually all of
their transactions with labels via
computer linkup.

That was the clear message from
the largely upbeat National Assn.
of Recording Merchandisers
(NARM) Operations Conference
here Oct. 9-10. Still, some key issues
remain unresolved:

e Should telecommunications go
direct from vendor to account, or
should a third-party mailbox be em-
ployed?

o If a third-party system is em-
ployed, who pays for its extra cost?
And who will supply the needed
data base?

e Should labels use a different
configuration number for long-
boxed cassettes from tapes of-
fered in standard Norelco packag-
ing?

The vocabulary of NARM’s oper-

LOS ANGELES Motown is re-
leasing a special compact disk ver-
sion of “The Motown Story” and
plans to have 10,000 copies of the
three-disk package in the stores
by mid-November.

Each set, retailing for $49.95,
will be numbered and marked as a
collector’s item. According to Mo-
town marketing vice president
Miller London, the set will later be
made available in greater quanti-
ty—but not as a collector’s edition.

The three CDs in this “update”
package will contain 60 songs cov-
ering all influential Motown art-
ists from the label’s inception to
the present, as well as narration
by Stevie Wonder, Lionel Richie,

3-GD Set From Motown

Label History Features 60 Songs

and Smokey Robinson.

The label has previously re-
leased vinyl versions of “The Mo-
town Story,” a two-LP set in 1970,
and a five-LP package four years
ago. Most of the material from
those sets will be on the fresh CD
edition.

Special in-store point-of-pur-
chase material will accompany the
set into dealer locations.

London, who describes the CD
package as part of an aggressive
ongoing CD program, says Mo-
town will make every effort to al-
locate the 10,000 copies fairly so
that as many dealers as possible
will have a share of the sets.

JIM McCULLAUGH

ations committee is crammed with
hi-tech terminology, but the bene-
fits of its goals translate simply into
plain English: By having a distribu-
tor’'s computer talk directly with a
customer’s computer, both parties
can realize savings from reductions
in paperwork and labor costs while
cutting down on order and shipping
errors.

Such procedures, already being
utilized in other retail markets,
yield another precious savings:
time. Retailers and wholesalers can
have quicker access to both product
and credits; labels can speed their
returns processes.

Four accounts—the 520-store Mu-
sicland Group, 185-store Where-
house, retail/rack operation West-
ern Merchandisers, and 126-store
Record Bar—are already telecom-
municating orders with CBS and
RCA/A&M/ Arista Distribution.

Bob Schneider, vice president of
operations for Western Merchandis-
ers, reported a dramatic “payoff”
for his company’s telecommunica-
tions link with the two suppliers: An
estimated monthly total of 20 phone
hours was reduced to 80 minutes.

WEA is eager to join the pack and
will shortly initiate automated
transactions with Musicland and
Western Merchandisers. But Mar-
ida Slobko, WEA’s vice president of
data processing, said security con-
siderations prompt the distributor
to endorse through a third-party
mailbox as opposed to the direct
dedicated ports- that CBS and RCA
have established with their auto-

(Continued_ on page 87)

Safeway Plans New Vid Rental Machines
Grocery Chain Pacts For ‘User-Friendly’ Equipment

BY BILL HOLLAND

WASHINGTON Safeway Stores
Inc., one of the country’s largest
grocery chains, has sent a letter of
agreement to a U.S. subsidiary of
Super Club, N.V,, a Belgian firm, to
begin installation of self-serivce,
“user-friendly” video rental ma-
chines in its stores.

The Oct. 13 agreement allows
Movie Machine Corp. to install 10
machines in Safeway stores here by
Christmas, and 40 by early 1987.
The company plans to install hun-
dreds of the machines in Safeways
across the country as soon as agree-
ments can be signed with the other
four interdependent divisions of the
Oakland-based chain.

Movie Machine Corp. spokesman
John McGowan says that the ma-
chine to be used is different and
more sophisticated than a video
vending machine. “It's not one of
those things where you put your
money in, press a button, and some-
thing pops out,” he says. “The cus-
tomers have complete access to all
the movies sitting on the shelves.
They can actually handle the mov-
ies, read the descriptions. We think
that’s very important from a mer-
chandising point of view.”

The machine, in the double-unit
configuration to be used in
Safeway, measures about 6 feet
high by 10 feet long by 2 feet deep.
It can handle 376 tapes and 18 VCR
rental units. Tapes will be rotated

every 14 days, according to
McGowan. “In a location like this,”
he says, ‘“you don’t need 3,000
tapes; you just need 300 good ones.”

McGowan, a partner of Belgian
machine inventor Mauritz De Prins,
says that the machines have already
been installed in Belgium’s largest
food chain, GB, and that the compa-
ny is also negotiating and conduct-

ing tests with several other U.S. and
Canadian grocery chains.

“We think The Movie Machine
provides the most cost-effective vid-
eo rental operation for a medium-
sized space like a grocery store,
stores with limited floor space and
long hours of operation,” he says.

Safeway has been without video

(Continued on page 86)

PR

LOS ANGELES A debut screen-

music/comedy/docudrama from
PolyGram Music Video, will be"a
feature event at Billboard’s up-
coming Eighth Annual Video Mu-

Sheraton-Premiere Hotel here.
The longform, characterized as
uncensored “behind-the-look”

duced by Len Epand, senior vice
president and general manager of
PolyGram Music Video U.S., and
Mark Freedman. It was -directed
by Claude Borenzweig and is
scheduled for release in the first
quarter of 1987.

A number of the panelists are
scheduled to appear at the confer-
ence. Film director/producer Tay-

Panelists Named For Billboard Confab
Premiere At Vid Music Meet

ing of “Kiss & Tell,” an original’

sic Conference, Nov. 20-22 at the

scenes of the group Kiss, was pro-

lor Hackford will keynote the
event on Nov. 20. He will address
the growing relationship among
the cinema, video, and music arts.
Among the key seminars and
their participants are the follow-
ing:
® “The State Of The Industry:
An Overview” is an examination
of the music video business in all
its forms by heads of leading en-
tertainment firms. It will be an-
chored by Don Zimmermann, pres-
ident, Capitol Records; Ken Ehr-
lich, producer of the Grammy
Awards; Ken Kragen, head of
Kragen & Co.; Lee Masters, senior
vice president and general manag-
er, MTV Music Television and
VH-1/Video Hits One; and Rob-
(Continued on page 87)
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Crystalized Classics. Leonard Bernstein, center, accepts a CBS International
Crystal Globe Award in recognition of career album and tape sales outside the
U.S. in excess of 5 million units. Bernstein, who received the award for sales of
his albums with the New York Phitharmonic, is the first classical artist and the
21st CBS signee so honored. The presentation was made at Lincoln Center's
Avery Fisher Hall. In the rear are, from left, Robert Summer, president, CBS
Records International; Joseph E. Dash, senior vice president and general
manager, CBS Masterworks; Albert K. Webster, executive vice president and
managing director, New York Phitharmonic; and Gurnee F. Hart, vice chairman
of the board of directors, New York Philharmonic.

Executive Turntable

RECORO COMPANIES. Bill Bennett becomes vice president of album promotion
for MCA Records. He was previously with CBS for 13 years, most recently
as vice president of national album promotion for E/P/A. Also at MCA, Ted
Higashioka becomes national promotion manager for MCA Jazz. He was
formerly director of marketing and promotion for California Records Dis-
tributing.

Elany Portafekas joins Windham Hill Records in New York as assistant
to East Coast regional manager Bob Duskis.

GRP Records names Art Weiner director of legal and business affairs.
He is former co-owner of concert-producer New Audiences Productions.

Miriam R. Cilo becomes supervisor. contracts and a&r administration,
for CBS Masterworks. Cilo was an editorial assistant for Columbine and
joined the CBS corporate information department in 1984.

HIGASHIOKA

BENNETT NICHOLS PELLEY

Lynn Nichols is promoted to vice president of a&r for the Word Record
& Music Group, Word Inc. He was executive director of Myrrh Records. .

Rip Pelley becomes vice president of marketing for Allied Artists Rec-
ords. He previously headed his own firm, Advance Marketing, and spent
eight years prior to that venture with Elektra/Asylum.

DISTRIBUTION/RETAILING. Greta Schickersinsky is promoted to manager, pro-
duction and order services, for WEA International. She was production co-
ordinator/order processing. Prior to coming to WEA, Schickersinsky held
posts with Virgin and Atlantic Records as well as with Album Graphics Inc.

WEA Manufacturing names David A. Grant vice president, sales ser-
vices, for its marketing division. Grant began his career in 1962 with CBS
and served in various executive capacities with PRC Records. He will be
based in Los Angeles.

HOME VIDED. Cindy Anthony-Kimball is promoted to vice president of sales
and communications at HBO/Cannon Video (formerly Thorn EMI/HBO
Video). She was with Thorn EMI/HBO as vice president, communications.
And the company names three new marketing executives: Eric L. Kessler
for theatrical product; Tracy S. Dolgin for “Play For Keeps” sell-through;
and Ellen Stolzman for special-interest video titles.

PUBLISHING. Trend Music Group names Lawton Giles general manager and

Doug Flaherty professional manager of its new West Coast office.
Mary Dell Frank is promoted to general manager of Almo Irving/Nash-
(Continued on page 78)
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FISHBONE IS
RUDE, CRUDE, A0UD,

Posacatize, TRISEXUAL~ ZICENTIOUS,
Yerierted, Rarnpently Outrageous,

//(/y{%&'/z{ﬁ 27/ ? {//}{/y . e ff{/%{/&{/y

“IN YOUR FACE”!l!

FISHBONE LIVE
“IN YOUR FACE™

10/13 Seattls, WA

10/15 3arta Clara,CA

10/16 Berxley, CA
10/17 Fresno, CA
10/18 Sarte Crue, CA
10/19 Eu=eka, CA
10/20 Dawis, CA
10/21 Cotati, CA
10/22 San Rafael, CA

_1”R Minneapolis. MN
Z1/3 Lincoin,NE

~14 St Louis, MO
21/  Milwaukee, W1
1/ Cincinnati, OH
-1/7 Rock Island, IL
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Want some seafood, Mama? Then
scarf down th:s delicious Fish stew of
rock, R&B, funx and ska on Fishbone's

“In Your Fzce.” From the six soulmates

> who rollicked the house with cheir

much-praised debut last year!
FISHBONE now exploding
“IN YOUR FAC= on college racio and
on WHFS, KTCL, WFNX, WOXY, WRAS,
KBLE, 91X, WNCS, WEQX, KTAL, KEYX,
WMNE WTOS, NUOG, WHTG end KFMU!

FISHBONE

“IN YOUR FACE"...

IN YOUR MIND...

IN YOUR PANTS...
AND ON COLUMBIA
RECORDS AND
CASSETTES!
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Censorship Panel Draws Full House
Zappa, Biafra Attack PMRC, RIAA

BY EARL PAIGE

LOS ANGELES The Parents’ Mu-
sic Resource Center (PMRC) and
leaders of the fundamentalist right
were strongly criticized here during
a public seminar on censorship.

The Oct. 12 afternoon seminar,
“Censorship In Music,” drew a ca-
pacity audience to At My Place, a
Santa Monica club. It was part of a
general series on censorship pre-
sented by the local Midnight Special
bookstore.

Among the panelists were perform-
er/songwriter Frank Zappa, a leading
industry spokesman against censor-
ship, and Jello Biafra, leader of the
Dead Kennedys, himself embroiled in
a precedent-setting court case involv-
ing an allegedly obscene album post-
er. The panel was moderated by Bill-
board reporter Chris Morris.

Panelists frequently sought to
place censorship in a broader con-
text, linking it to larger events.
Zappa, for example, lashed out at
the Recording Industry Assn. of
America (RIAA) for its role in push-

ing for home taping legislation.
Both Zappa and Biafra contended
that the RIAA’s 1985 agreement
with the PMRC, which called for the
placement of warning stickers on
recorded material, was intended to
boost congressional support for the
audio-only home taping bill.
“PMRC’s literature actually en-
courages home taping,” Biafra said.
Such leading fundamentalists as
Jerry Falwell and Jimmy Swaggart
came in for harsh criticism. Biafra

. called Falwell a “racist lunatic” and

said ‘“‘a private lunatic like Swag-
gart has the power to convince [de-
partment store chain] Wal-Mart” to
remove publications.

Biafra is also the owner of Alter-
native Tentacles Records and is one
of the defendants facing criminal
charges relating to the allegedly
pornographic status of a poster in-
cluded in the 1985 Dead Kennedys’
album ‘“Frankenchrist” (Billboard,
June 14).

Biafra said of the case: “The Los
Angeles City Attorney has practi-
cally admitted we were singled out

Used To Fill Holiday Pipeline

High-Grade Tape Is Hot

BY IRV LICHTMAN

NEW YORK Duplication on high-
quality videotape is, now more than
ever, the way to go, especially be-
cause duplicators have to move
quickly to fill major product pipe-
lines for holiday business.

Doug Booth, chief of national in-
dustrial sales for TDK Electronics
Corp., says movie studios have been
demanding the use of a higher
grade of tape during the past year
or so.

In Booth’s view, the ‘‘bean
counters” who used to keep costs
down by using cheaper formula-
tions are now convinced, in some-
thing of a turnabout in bottom-line
thinking, that better-grade video-
tape is, in the long run, more cost-
effective.

“With duplicators looking at 24-
hour-a-day, seven-days-a-week ef-
forts to get product out for the holi-
days, they can’t afford a high defec-

tive rate that leads to extra runs,”
Booth explains. “With 10,000 or
12,000 machines belching out prod-
uct, you’d need 500 people on quali-
ty-control stations to check out each
tape, the system that was in place
when far less product was being du-
plicated. Today, quality control
sampling adds to the need for quali-
ty tape.”

Booth says higher-grade tape
shells are also the order of the day,
even for those who buy their tape in
bulk form and acquire shells sepa-
rately.

On the consumer end, TDK and
its studio clients continue to offer
cross-promotional support for spe-
cific prerecorded titles. This started
with Paramount’s “Ghostbusters”
and continues this year with such ti-
tles as “Out Of Africa” from RCA/
Columbia, “Santa Claus—The Mov-
ie”” from Media Home Entertain-
ment, and Vestron’s series of Na-

(Continued on page 87)

USA For Africa Taps Funds Goal:
More Than $51 Million Raised

BY CHRIS McGOWAN

LOS ANGELES USA for Africa
has raised more than $51 million to
date through its “We Are The
World”’ project, foundation presi-
dent Ken Kragen has reported.

At an Oct. 8 press conference at
the Le Bel Age Hotel here, Kragen
revealed that 80% of that sum has
already been spent or allocated, go-
ing primarily to 70-odd African hun-
ger projects. “We Are The World”
is 90% targeted for African relief,
10% for American programs.

The “We Are The World” effort,
which included a Columbia Records
LP and single, a PolyGram compact
disk, and a MusicVision video, has
so far topped by more than 1 million

the original $50 million goal set by
Kragen, Harry Belafonte, Quincy
Jones, and other USA for Africa
board members.

The foundation’s other project,
“Hands Across America,” has to
date brought in $24.5 million, ac-

cording to Kragen. Hunger project

grants constituting $16 million-$20
million of that amount will be an-
nounced in mid-November.

“From Sea To Shining Sea,” a 60-
minute documentary covering the
Hands Across America event and
examining domestic hunger, has
been underwritten by Karl Lorimar,
which will release the video in early
'87. A television broadeast on either
network television or cable is
planned for Thanksgiving time.

as a pigeon.” He said his band has
not toured in six months and “may
be down the tubes.” Another defen-
dant in the case, Greenworld Distri-
bution, has filed for bankruptcy
(Billboard, Oct. 11), although the
case may not have had any direct
bearing on the firm'’s failure.
Strategy for opposing censorship
drew spirited questioning of the
panel. Biafra said the American Civ-
il Liberties Union (ACLU) is help-
ing, “but they don’t do the Perry
Mason work.” Biafra explained that
the ACLU is not a lobbying forum
and added that a defense fund has
(Continued on page 86)

Active Retirement. Ron White, retiring from his current position as managing
director of EMI Music U.K. after 45 years with EMI's record and publishing
companies, will become president of PRS, Great Britain’s performing rights
society. Replacing him at EMI is Frans de Wit, currently managing director of
EMI Music, Holland. Pictured offering their best wishes are, from left, Bhaskar
Menon, chairman and chief executive, EMI Music Worldwide; composer Tim
Rice; White; Colin Hodgson, vice president, finance, EMI Music Worldwide; Fred
Willms, president, Screen Gems/Colgems/EMI Music; and de Wit.

by Paul Grein

THE HUMAN LEAGUE’s “Hu-
man’’ jumps five notches to No. 9
on this week’s Hot 100, giving for-
mer Time members Jimmy Jam
and Terry Lewis three songs in
this week’s top 10. The team also
wrote Janet Jackson’s “When I
Think Of You,” which falls from
No. 1 to No. 3, and Robert Palm-
er’s “I Didn’t Mean To Turn You
On,” which jumps four spots to No.
4

"This brings the team’s year-to-
date total of top 10 hits to six. They
also wrote and produced Force-
M.D.’s’ “Tender Love” and Jack-
son’s “What Have You Done For
Me Lately” and “Nasty.”

This is the best showing for a
writer or team of writers since
Barry Gibb blitzed the charts in
1978. Gibb wrote or co-wrote 11 top
10 hits that year, and at one point
had five songs in the top 10 simul-
taneously.

“Human” is responsible for an-
other milestone this week: It’s
A&M Records’ 100th top 10 hit.
The label first cracked the top 10 in
December 1962 with the Tijuana
Brass’ “The Lonely Bull.”

The Carpenters are still A&M’s
leading singles act, with 12 titles
among the label’s all-time top 100.
That’s twice as many as runners-
up the Police, Styx, and the Cap-
tain & Tennille, with six top 10
hits each.

Next in line with four top 10 hits
for A&M are Herb Alpert (two
with the Brass, two without), Car-
ole King (on Ode), Cat Stevens,
Billy Preston, and Bryan Adams.
A beat behind with three are Ser-
gio Mendes (two with Brasil '66,
one without), Peter Frampton, the
Brothers Johnson, Janet Jack-
son, and the Human League (on
A&M/Virgin).

“Human” also jumps to No. 1 on
this week’s Hot Dance/Disco Club
Play and 12-Inch Singles Sales
charts. It is the group’s second No.
1 club hit, following 1983’s “(Keep
Feelin’) Fascination.”

CHAR

BON JOVI this week becomes
only the fourth heavy metal act to
hit No. 1 on Billboard’s Top Pop Al-
bums chart. The group, which
climbs to No. 1 with “Slippery
When Wet,” follows Led Zeppelin,
which scored six No. 1 albums in
the "70s, AC/DC, which topped the
chart in 1981 with ‘“‘For Those
About To Rock (We Salute You),”
and Quiet Riot, which did the trick
in 1983 with “Metal Health.”

Bon Jovi’s single, “You Give
Love A Bad Name,” jumps eight

Jimmy Jam &
Terry Lewis have
three top 10 hits

notches to No. 16 and is likely to
crack the top five. Only one of the
Zeppelin albums produced a top
five single (‘‘Led Zeppelin II,”
which included ‘“Whole Lotta
Love”’). The Quiet Riot album also
yielded a top five hit (“Cum On
Feel The Noize”), but the AC/DC
album didn’t even produce a top 40
hit.

FAST FACTS: Boston’s ‘“Third
Stage” leaps to No. 3 in only its
second week on the Top Pop Al-
bums chart. It is only the fifth al-
bum in the post-“Thriller” era to
climb that high in just two weeks.
It follows Bruce Springsteen’s
“Born In The U.S.A.,”” Prince &
the Revolution’s “Purple Rain,”
USA For Africa’s “We Are The
World,” and Van Halen’s “5150.”

Paul McCartney’s “Press To
Play” drops from its No. 30 peak to
No. 36. Unless it turns around fast,
it will go down as the lowest-chart-
ing album of his solo career—un-
less you want to count the 1981
“McCartney Interview.” McCart-
ney’s last release, “Give My Re-
gards To Broad Street,” peaked at
No. 21; his last regular studio al-
bum, “Pipes Of Peace,” peaked at
No. 15.

WE GET LETTERS: With Cyndi
Lauper’s “True Colors”’ jumping
to No. 1 on this week’s Hot 100,
Hooman Hekmat of San Diego
thoughtfully sent us a list of the
most popular colors that have ap-
peared in No. 1 titles. The leader is
blue, with nine No. 1 titles, fol-
lowed by green and red (including
ruby, erimson, and rose), with four
each; black, brown, and yellow,
with three each; gold, purple, and
white, with two each; and pink,
with one.

John Farkas of Cleveland notes
that prior to hitting No. 1 last
month with the “Top Gun” smash
“Take My Breath Away,” Berlin
topped the Hot 100 with “No More
Words.” Well, sort of. It was the B
side of another film song, Madon-
na’s “Crazy For You.” Notes Far-
kas: “This is the first time an artist
has hit No. 1 on a B side before hit-
ting No. 1 with the A side of a sin-
gle.”

Farkas also suggests that the
artist at No. 8 on this week’s Hot
100 may have the longest name
ever to crack the top 10: Lisa Lisa
& Cult Jam with Full Force fea-
turing Paul Anthony & Bow
Legged Lou. We're not sure if it’s
a record, but it beats the hell out of
M.

Our favorite letter of the week
comes from James A. Geoghan of
Manhasset, N.Y., who notes that
Stacey Q’s recent No. 3 pop hit,
“Two Of Hearts,” is the fifth song
to crack the Hot 100 during the
rock era whose title is a playing
card from the standard 52-card
deck. It follows Juice Newton’s
“Queen Of Hearts” (No. 2 in 1981),
0.V. Wright’s “Ace Of Spades”
(No. 54 in 1970), K.C. & the Sun-
shine Band’s “Queen Of Clubs”
(No. 66 in 1976), and Ruth Brown’s
“Jack O’ Diamonds’’ (No. 96 in
1959). Geoghan’s astute conclu-
sion: “If you want to have a sub-
stantial hit with a playing card,
pick a heart, any heart.”
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ROBINWILLANS.
A NGHT AT THE
5 NOTHING SACRE

Jam fun, sex, politics, chilciiis
Khadafi, men’s parts and Dl
into a blender—flip the S‘U‘thf
light speed—and run for coll
This is Robin Williams’ “2 Nl
At The Met,” an album sz Gl
control you should belt yotis
before listening! %

WILLIAMS

ANIGHT AT THE MET

—
- }
- ’
RECOADID LIVE AT THE METROPOVTAR OPERA R XC. - =1 RS

SEE ROBIN WILLIAMS’
HBO SPECIAL!

Produced by Brooks Arthur. Co-produced by David Steinberg.
Management: Rollins, Joffe, Morra & Brezner, Inc
“Columbia,” % are trademarks of CBS.Inc. © 1986 CBS Inc.
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Join Mary Turner the week of Monday,
October 27 as rock radio’s most listened-to
interview host presents an exclusive hour-
long Off The Record Special featuring Bad
Company. You and your listeners will hear
how founding members Mick Ralphs,
Simon Kirke and Boz Burrell reunited for
Fame And Fortune, their first new studio
album in three years. How Brian Howe
joined them as Bad Company's new lead

V
'QVIQ\ WESTWOOD ONE RADIO NETWORKS PRESENT
V/AU

vocalist. What it was like working with pro-
ducers Keith Olsen and Mick Jones of For-
eigner. And along with the hottest tracks
from the new album, you'll hear classics
from the band's first decade. Make sure
you'll be keeping Bad Company — contact
your Westwood One Station Relations rep-
resentative about Mary Turner’s latest
exclusive Off The Record Special now at
(213) 204-5000 or Telex 4996015 WWONE.

I/
WESTWOOD ONE RADIO NETWORKS
V/AY
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BY ROB DEAN

Howard Bloom’s commentary on
censorship by religious fundamen-
talists (Sept. 13) was unfair and bi-
ased because he neglected to ex-
plain why the fundamentalists are
so zealous in their fight against “de-
monic rock,” pornography, abor-
tion, and certain public school
textbooks.

Granted, he correctly cited “secu-
lar humanism” as the target of fun-
damentalists. But he failed to define
humanism accurately.

According to Mr. Bloom, human-
ists are individuals who embrace
evolution as logical and who ‘““do
unto others as they would have oth-
ers do unto them.” Such a simplistic
definition should offend any human-
ist worth his salt.

First, and most importantly, hu-
manism is a religion. Authorities as
diverse as Humanist Manifestos I &
II, The Humanist magazine, and
two U.S. Supreme Court decisions—
Torcaso vs. Watkins, 1961, and U.S.
vs. Seeger, 1964—expressly ac-
knowledge humanism’s religious
nature.

In the January/February 1983 is-
sue of The Humanist, the mouth-
piece of the American Humanist
Assn., one reads that “the battle for
mankind’s future must be waged
and won in the public school class-
room by teachers who correctly-per-
ceive their role as the proselytizer
of a new faith; a religion of human-
ity ... utilizing a classroom instead
of a pulpit to convey humanist val-
ues in whatever subject they
teach.”

Humanism claims that man, not
God, is at the center of the universe.
Consequently there are no absolute
values, only those that man insti-
tutes. The humanists do not believe
in a God who created the universe
and who works in the lives of men in

“The Battle Goes On’

CHRISTIAN FUNDAMENTALISM VS. HUMANISM

history. Man alone, they maintain,
is in control of his destiny.

Concerning evolution, humanism
is dogmatic in its belief that the uni-
verse is self-existing and that man
has emerged as a result of an evolu-
tionary process. This theory (and I
emphasize the word theory) is dia-
metrically opposed to the Judeo-
Christian belief that God created
the universe and then created man
in His own image.

The humanists also believe that

pornography, and even in the public
school classroom.

In Humanist Manifesto II, princi-
ple six states: “In the area of sexu-
ality, we believe that intolerant atti-
tudes, often cultivated by orthodox
religions and puritanical cultures,
unduly repress sexual conduct. The
right to birth control, abortion, and
divorce should be recognized. While
we do not approve of exploitive,
denigrating forms of sexual expres-
sion, neither do we wish to prohibit,

‘Censorship isn’t the
issue... at stake is
the moral character

of our nation.’

Rob Dean is administrative director of Word

Records.

man is his own authority and is not
accountable to any higher power.
This idea conflicts with both the
Christian and Jewish faiths, which
acknowledge God as the Supreme
Authority over mankind.

By declaring that man is his own
authority, the humanists logically
conclude that there are no plenary
values to live by. Since man decides
what is right and wrong, they say,
there are no absolutes to govern our
behavior. For the humanist, ethics
is purely situational.

The most controversial humanis-
tic concept is that of sexual permis-
siveness. Humanists’ belief in sex
without restraint is being blatantly
expressed in music, motion pictures,

by law or social sanction, sexual be-
havior between consenting adults.”

You don't need a degree in theolo-
gy to see why a Christian, or any
other decent person, would react
strongly to such a statement. The
humanists make it eminently clear
where they stand regarding sex.
With this attitude, they enter the
moral arena advocating the dissemi-
nation of birth control to minors,
supporting abortion rights, and
even defending pornography.

Some of the other humanist te-
nets that Christians are ardently op-
posed to are: the belief in a one-
world government (the idea that
“global citizenship” should replace
nationalism); economic socialism;

and the denial of life after death.

There are other doctines outlined
in Humanist Manifesto 1 & II, but
those I've mentioned plainly point
out the glaring differences between
humanism and Christianity.

Now it should be much clearer
why fundamentalist Christians, as
well as Christians who don’t consid-
er themselves fundamentalists, are
so alarmed about humanism. The
basic core values of Christianity are
being threatened. The humanist aim
is to completely overthrow the tradi-
tional Judeo-Christian value system
and replace it with their own philos-
ophy. The two religions are mutual-
ly exclusive.

Because the battle for control is
being waged in the areas of music,
motion pictures, pornography, abor-
tion, feminism, and the public school
system, it should come as no sur-
prise to see fundamentalist activists
launching their fiercest attacks on
these fronts. It’s in these areas that
the battle will be won or lost.

Mr. Bloom, and others who share
his viewpoint, continually accuse
fundamentalists of censorship
whenever they take a stand for tra-
ditional values and fight against
pornography, abortion, or immoral
lyrics. If that is considered censor-
ship, then the humanists, of whom
there are many in the music indus-
try, are guilty of the same charge,
because they defend their position
as fervently as the fundamentalists.
The argument works both ways.

But censorship isn’t the real issue
anyway; it’s morality. What’s at
stake is the moral character of our
nation. Will America continue to
support the traditional Judeo-Chris-
tian value system on which our na-
tion was founded, or will we commit
moral suicide and succumb to the
new religion of humanism?

That is still to be decided. The bat-
tle goes on.

MOLDING REALITY

As one who remembers the admoni-
tions of my bigoted parents that
“race” music wasn't fit for a teen-
age boy struggling with puberty, I
find the recent commentary by the
Parents’ Music Resource Center re-
pulsive. They only want to cut off a
piece of the musical spectrum—a
small, dirty part.

Who knows, next time they may
decide it is those animal vibrations
below 1,000 cycles that are the
cause of our troubles. This desire of
“decent society” to mold reality to
its vision is a bit too much to take.

Dick Cooper
Sheffield, Ala.

LABELING IT CENSORSHIP

As usual, the ladies of the Parents’
Music Resource Center try to pack-
age their antimusic intentions with
illusions of moderation (Commen-
tary, Oct. 11).

They cite a poll that says most
Americans want a rating system for
records. But free enterprise, unlike
politics, is not run on polls. More im-
portantly, we all know that the way
a question is phrased dictates the

Letters to the Editor

outcome. I have conducted a poll
that shows 68% of Americans
against a record rating system if it
inhibits the creative people who
have made American music our
most popular export and a pillar of
our culture.

A record rating system would em-
power a committee to impose a per-
sonal moral and religious code on all
songwriters, punishing them for un-
orthodoxy by applying a label that
would limit access to retail stores
and the airwaves.

Thus, advocates of record rating,
even if they say they’re against cen-
sorship, encourage a blacklisting at-
mosphere. The result would be just
as un-American as censorship.

Danny Goldberg
President, Gold Mountain
Los Angeles

PROTECTING MORAL VALUES

In response to Howard Bloom’s
commentary, ‘“Censorship Crusade
Targets Rock” (Sept. 13), I'd like to
say that I am an 18-year-old who is
not ashamed of his beliefs. I am of-
ten ashamed, though, by the actions
of well-known evangelists, whose

remarks are often embarrassing to
Christians like myself.

People protesting suggestive mu-
sic, magazines, etc., feel they are
being assaulted. These people (well,
the majority of them) are only try-
ing to protect their families and
their sense of moral values.

Mr. Bloom feels that rock musie,
among other things, is being wrong-
fully accused. Must I point out that
airplay is freely given to music that
condones sex and drugs, while mu-
sic by “Christian” artists is all but
ignored.

The next time I have to listen to
someone in the secular community
lament the treatment they are re-
ceiving from the Christian commu-
nity, I think I’ll point out that we
have put up with such things as the
banning of school prayer and the
charge that it is “unconstitutional”
to teach creationism in public
schools. Why can’t Mr. Bloom just
accept the fact that much of the ma-
terial he is supporting is harmful?

A “secular humanist” is someone
who believes that man, and only
man, can solve the world’s prob-
lems. Just look around. It isn’t

working.
Steve Hardin
Decatur, IIl.

TAKING SIDES ON DECENCY
It has never been popular to be on
the side of decency. What is decen-
cy? Have a look in the Bible, Old or
New Testament. God makes it abun-
dantly clear just how we should live.
Though it’s tough not to sound.
preachy or self-righteous, we Chris-
tians have had enough of the trash
in this world, and we're trying to do
something about it.
Tom Noller
58 wDBO
Orlando, Fla.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Classic Rock Thrives In 18 Months

Some Insist It’s Just A Passing Phase

BY KIM FREEMAN

NEW YORK As 1986 draws to a
close, it seems certain to be remem-
bered as the year of the classic rock
format. By most accounts, the for-
mat’s initial success—which has been
sustained in some markets—has add-
ed further programming caution to
an already conservative rock radio
arena.

-The format has vaulted several sta-
tions into the ratings limelight in just
one book. Predictions that those clas-
sic rockers would burn out as fast as
they were fired up have been borne
out in some markets; generally, how-
ever, classic rockers appear to be
here to stay.

Opinions vary on how the format’s
presence has affected the market-
place and what effect it may have in
the future. But the consensus is that
classic rock will have to evolve in or-
der to thrive instead of just survive.

Looking back on the 18 months
since he launched classic rock on

WMMQ Lansing, Mich., Media Strat-
egies chief Fred Jacobs says, “It’s al-
ways fashionable to try to shoot
holes in new things, and skepticism
has certainly underscored [the devel-
opment] of the format.”

Although the format has received
some severe criticism, Jacobs says re-
spect for classic rock has been shown
by “the way everybody has reacted
to it—an industrywide effect on the
way ACs, top 40s, and AORs are pro-
grammed.” That reaction, he says,
has taken the form of adding more
oldies and more classics-oriented fea-
tures.

“There’s been an effect on labels
as well,” Jacobs continues. “We're
hearing from artists—Ilike John
Fogerty and Joe Cocker—that we
haven’t heard from in a long time.”

The advertising community is re-
sponding, too. “You can’t turn on the
TV without seeing older rock tunes
used as the basis for commercials,”
Jacobs says.

“The format helped put many sta-

On The House. CBS country promo rep extraodinaire Sam Harrefl, left, brings
two of the genre’s brightest stars together by introducing CBS artist Mickey
Gilley, right, to KLAC Los Angeles morning man Gerry House.

..newsline...

BRIAN PUSSILAND joins Chicago-based Superspots as executive vice pres-
ident and general manager. Pussilano brings an extensive radio and
television background to the programming and promotional services
firm. Most recently, he was vice president/sales for CBS, and earlier
he was VP/GM at the groups WHTT (now WMRQ) Boston and
WBBM-FM Chicago.

LYNN ANDERSON-POWELL is promoted to VP/GM at Gannett’'s KIIS-AM-
FM Los Angeles. A seven-year KIIS veteran, Anderson-Powell had
been acting station manager since July and replaces Wally Clark, who
left to form his own consultancy.

DAVE NOLL is appointed general manager of Malrite’s KRXY-AM-FM
Denver. Noll replaces Dave Habisch. He returns to radio after running
the cable programming firm Visitors Television in Palm Springs, Calif.
Noll's previous radio creditials include an executive post with Sunbeit
Communications.

JIM SMITH joins hit Nationwide hit outlet KWSS San Jose, Calif., as gen-
eral manager after resigning his post as VP/GM at RKO’s KFRC San
Francisco.

tions on the map,” he says. “That’s
the easy part. The hard part is how to
become competitive with the rest of
the market ... to start acting like a
real radio station, with promotions,
advertising, air talent development.
The music will only generate so much
loyalty.”

At the recent National Assn. of
Broadcasters convention, some pro-
grammers suggested that classic
rockers are using the format as a
wedge and that they will eventually
open their playlists to newer artists
in order to expand their initial piece
of the pie.

“We are not there yet,” says Ja-
cobs of that theory. His client sta-
tions have, however, begun adding
“Yesterday And Today’’ features
that allow new product from classic
artists to fit easily into the mix.

“There’s no question the format
has a big out-of-the-box buzz,” says
the Detroit-based consultant. Of a
year also dominated by high-ticket ra-
dio sales, Jacobs says, “The immedi-
ate pressure to score high has also
helped the format’s acceptance. A lot
of those high shares are just the re-
sult of an initial ground swell, and
there will be a shake-out of shares
for classic rockers.”

One such shake-out took place in
the early results of the summer
Arbitrons: WCXR Washington fell
from a 5.3 share to a 3.8 after igniting
the nation’s capital in its first two
books.

In addition to WMMQ and WCXR,
Jacobs’ clients include WCFX Kansas
City, WYSP Philadelphia, KRZZ
Wichita, and the recently launched
KSLX Los Angeles (Billboard, Oct.
11).

“A lot of people thought classic
rock would be a natural extension for
KMET [Los Angeles], that we would
just throw in the towel,”” says
KMET's new PD, Frank Cody. While
he won't comment on the once-leg-
endary outlet’s comeback plans,
Cody says, “Classic rock is a nice
place to visit, but I don’t know that
people want to live in a museum.”

“Frankly, I think the format has
been somewhat overrated,” says
Sean Coakley, Arista’s senior direc-
tor of national album promotion.
“There are a lot of stations—album
rock and top 40—that are positioning
themselves with classic rock without
changing their overall sound or their
policies on how they decide what to
play.”

Because of album rock’s 18-34 male
target, Coakley says, a rock station
by any name will always play a high
percentage of older cuts. “Those of
us on the music side will always fight
that,” he adds, “because we're trying
to sell the sizzle—what’s hot now.”

What is tough, Coakley says, is the
effect classic rock has on a&r deci-
sions. “Radio is on the rampage right
now, talking about covers and re-
makes. Those are no accidents. When
[stations] position themselves with
classic rock, there is a tendency to
play it safe in terms of imaging older
artists at the expense of new and/or
unknown artists. That has really
caused a lot of a&r people, managers,
and artists to realize that their best
shot on the radio is to do something

(Continued on page 14)

S,
.

Programmers reveal why they have jumped on
certain new releases.

TOP 40

WBZZ Pittsburgh program director Nick Ferrara says Gregory Ab-
bot’s “Shake You Down” (Columbia) is starting to pull good adult
female phones. In addition, Abbot is registering great sales on the
single and album. Although *“B-94” typically leans urban, Ferrara
says the hottest request record on the station is Bon Jovi’s rocker
“You Give Love A Bad Name” (PolyGram). The single has been B-
94’s No. 1 request for nine weeks running, Ferrara reports. “I don’t
know why other [top 40s] are holding off on this,” he says. “It’s the
best-performing rock record we’ve had all year.” Ferrara also calls
attention to the “‘Stand By Me”’ soundtrack (Atlantic), which
cropped up at No. 8 on B-94's sales list this week. Simultaneously,
the Ben E. King title track stands at No. 3 on B-94’s singles sheet.
“This oldies thing is just incredible,” Ferrara says. *We were one of
the earlier stations to add the Beatles’ ‘Twist & Shout’ reissue. We
do a lot of call-out research, and that record just wouldn’t die.” Fer-
rara also made an add of the Monkees’ “Daydream Believer” (Rhino)

last week.
BLACK/URBAN

Coming off a market-topping 8.9 summer share, KKDA-FM Dallas
programmer Terri Avery was kind enough to take time out from cel-
ebrations to share some of the songs involved in her secret to suc-
cess. Just added last week was Klymaxx’'s “Sexy” (Constellation/
MCA), which “came out smokin’ on the phone lines,” Avery says.
The single, with George Clinton production, has a “funk feel that
always takes off first down here. Plus, he really got the girls
rockin’.” Getting the same instant reaction is Bobby Brown’s “Girl-
friend” (MCA), a midtempo tune that’s the former New Edition
member’s first solo effort. “‘He can really sing,” Avery says. Gener-
al Kane’s “Crack Killed Applejack” (Gordy/Motown) is taking a
strong hold in Dallas after three weeks of play. “I'm really glad
about that one,” says Avery, who joins many programmers in sup-
porting the song’s message. Also performing well is Full Force’s
“Unfaithful” (Columbia). As for KKDA’s nonmusic secrets to suc-
cess, Avery says, “We're just doing what we do best. Staying very
involved with the black community and taking that out into the
streets a lot more than our competitors.” KIM FREEMAN

KZEW & KRQX Are Sold By Belo Corp.

Henry Buys Dallas Stations

DALLAS Alan Henry is back in
the radio business. As head of Tam-
pa, Fla.-based Anchor Media Ltd.,
the former president of Gulf Broad-
casting Co. is buying album rocker
KZEW and classic rocker KRQX
here from the A.H. Belo Corp. for
$20 million.

KZEW is the oldest album rock
station in Dallas, while KRQX has
its own claim to fame as the first
commercial station to broadcast in
Texas. That was back in 1922, when
the station came on air as WFAA-
AM, a 50-watt channel operating
out of a 9-square-foot studio.

Before Gulf Broadcasting liqui-
dated last year, Henry held control
of KZEW'’s biggest rival, KTXQ,
which is now a CBS station sitting
at the top of Dallas’ album rock race
with a 5.3 overall summer Arbitron
share. In the same book, KZEW
stands in the challenger position
with a 3.1 share.

According to sources here, Belo

president and CEO Robert W. De-
cherd cited recent tax reforms as a
reason for the stations’ sale. In ad-
dition, changes in “grandfather”
provisions, which protected cross-
ownership of newspapers and
broadcast properties, forced Belo to
rethink its corporate structure and
priorities. Belo also owns the Dallas
Morning News.

Newspapers and network televi-
sion will be Belo’s chief concerns af-
ter the completion of the KRQX/
KZEW sale, which is expected be-
fore 1987.

Sources say format and personnel
changes are not expected at either
station, although Henry has yet to
discuss his plans with the staffs.

Canada’s MuchMusic
may program more
softrock ...
see page 64
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. If You Leave Me Now, Chicago,
COLUMBIA

. Disco Duck (Part 1), Rick Dees &
His Cast Of Idiots, rso

. Rock’n Me, Steve Miller Band,
CAPITOL

. The Wreck Of The Edmund
REPRISE
. A Fifth Of Beethoven, Waiter
Murphy & the Big Apple Band,

PRIVATE STOCK [ ]
. Love So Right, Bee Gees, rso
. She's Gone, Hall & Oates, aTLanTIC
. Play That Funky Music, Wild
Cherry, ePiC
. Muskrat Love, Captain & Tennille,
A&M
10. Magic Man, Heart, musHroOM on

POP SINGLES—20 Years Ago

g e w N~

o 0o ~NO

D e I L The soulful sound that first came out of It the tunes the artists will tell their stories in brief
Monkees, colgems Detroit in the sixties seems to own a per- capsule form. Each show will also highlight
LRI VL= AoV g manent place on the charts. ayearinthe history of the Motor City’s music.
< [on s HEIoATClohanylRivers: Now, every week, for three solid hours, your Ea rs we'll play every one of your favorites: Diana
5. Walk Away Renee, Left Banke, listeners can cruise to the infectious rhythms Ross, Wilson Pickett, Michael Jackson, Stevie
6. Dandy, Herman's Hermits, mGm of MOTOR CITY BEAT, a new guaranteed rat- wonder, Mitch Ryder and The Detroit Wheels
7. What B Of Th ; ~
Broienf\gg?t‘gcsl. Jimmey Ruffin, sout ings grObber from US. and scores of other superstors.
g. :ooraYy Fog Haz$u. To:;rr;:" Ro% o MOTOR CITY BEAT will include a focus on - So don't spin your wheels. Call today and
" Standing In The Shadow?, Rolling " a different star or topic each week, with rev up your ratings with the hottest new
RCHSIoNEOl track after track of Detroit's best. Between show around!
10. See See Rider, Eric Burdon & the

Animals, MGMm

TOP ALBUMS—10 Years Ago

. Songs In The Key Of Life, Stevie
Wonder, TamLa

. Spirit, Earth, Wind & Fire, coLumsia

. Fly Like An Eagle, Steve Miller
Band, capitoL

. Frampton Comes Alive, Peter
Frampton, agm

. Hasten Down The Wind, Linda
Ronstadt, asyLum

. Fleetwood Mac, warNER BROS.

. Dreamboat Annie, Heart, musHroOM

. Chicago X, coLumsia

. Silk Degrees, Boz Scaggs, coLumsiA

d gs%ildren Of The World, Bee Gees,

—

& wN

CVWHNO U

TOP ALBUMS—20 Years Ago
d SuPremes A Go-Go, The Supremes,
MOTOWN

. Revolver, Beatles. caproL

. Dr. Zhivago, Soundtrack, mem

. The Mamas & the Papas, bunHiLL

. What Now My Love, Herb Alpert &

the Tijuana Brass, agm

. The Monkees, COLGEMS

And Then ... Along Comes The

Association, vaLiant

. Lou Rawls Soulin’, Lou Rawls,
CAPITOL

© O NO PAWN

. The Impossible Dream, Jack
Jones, karP

. Somewhere My Love, Ray Conniff

& the Singers, coLumaia

COUNTRY SINGLES—10 Years Ago

1. Among My Souvenirs, Marty
Robbins, coLumsta
2. A Whole Lotta Things To Sing
About, Charley Pride, rca
3. Cherokee Maiden/What Have You
Got Planned Tonight Diana, Merle
Haggard. capitoL
. Somebody Somewhere, Loretta
Lynn, mca
d S:ecr Namels ..., George Jones,
{l

—
(=]

Al

J; b e

Livin§ It Down, Freddie Fender,
ABC/DOT

I'm Gonna Love You, Dave &
Sugar, rca

. Come On In, Sonny James, coLumBia
. 9,999,999 Tears, Dickey Lee, rCa

. You And Me, Tammy Wynette, epic

SOUL SINGLES—10 Years Ago

. Message In Qur Music, O'Jays,
PHILADELPHIA INTERNATIONAL

. The Rubberband Man, Spinners,

ATLANTIC UNITED
. Love Ballad, LTD, aam

. You Are My Starship, Norman
Connors, BUDDAH
. Just To Be Close To You,
Commodores, MmoTown
. Give It Up (Turn It Loose), Tyrone
Davis, coLumsia
7. You Don’t Have To Be A Star (To
Be In My Show), Marilyn McCoo &
Billy Davis Jr., asc
8. Lowdown, Boz Scaggs, coLumsia
9. Shake Your Rump To The Funk,
Bar-Kays, MERCURY

10. Anything You Want, John Valenti,
ARIOLA AMT RICA

No oo s

[=RT-N-]

MOTOR CITY BEAT is available on a swap/exchange basis to stations in the top 170
Arbitron-rated metro markets.

For station clearance information call United Stations Programming Network Affiliate
Relations in Washington D.C. at (703) 276-2900.

For national sales information call United Stations Programming Network in New York
at (212) 575-6100.

STATIONS

D bW N e

PROGRAMMING NETWORK

New York Washington, D.C. Chicago Detroit Dallas Los Angeles London
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TH= ROBERT J. BURTON AWARD

“DON'T CALL IT LOVE’
Dean Pitchford « Tom Snow
Careers Music, Inc. « Pzazz Music « Snow Music

SONGWRITERS OF THE YEAR

Dennis Morgan « Sonny Lemaire » J.P. Pennington

PUBLISHER (f THE YEAR

Tree Publishing Cc, Inc.
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Ance I Your Arms
Clayton Ivey « Terry Woodford « Song Tailors
Music Company

Berween Buue Eves Anp Jeans,
Kenneth R. McDuffie « Hall-Clement Publications
Lionel Delmare Music Company

oP
Paul Davis « Web IV Music

Carovina IN Tre Pines
Michael Martin Murghey « Mystery Music, Inc.

Tue Chain
Hank Coch-an « Dean Dillon
Blackwood Music, Inc. « Larry Butler Music
Tree Pub ishing Co, Inc.

Countay Boy
Albert W. Lee

Country GiRts
Eddie Setser « Warner-Tamerlane Pub. Corp

Dixie Roap
Don Goodman « Mary Ann Kennedy » Pam Rose
Circle South Music » Southern Soul Music
Window Musie Publishing Co, Inc.

Don’1Cact It Love
Dean Pitchford » Tom Snow » Careers Music, Inc.
Pzazz Music » Snow Music

Drinkin” Ano Dreamin’
Max D. Barnes » Blue Lake Music

Evervoay
Buddy Holly « Normen Petty « Peer International

The Fireman
Wayne Kemp » Mack Vickery
Tree Publishing Co,, Inc.

Foraiving You Was Easy
Willie Nelson » Viillie Nelson Music, Inc.

Forty Hour Week (For A Livin’)

Lisa Silver « Music Sorporation of America, Inc.

Gor No Reason Now For Goin’ Home
Johnny Russell « Sunflower County Songs
Vocue Music

Hang On To Your Heart
Sonny Lemaire « J.P. Pennington » Pacific Island
Publishing » Tree Publishing Co,, Inc.

Have | Gor A Dea For You
Michael Heerey « Jackson Leap
Friday Night Music « Songmedia

Have Mercy
Paul Kennerley « Irving Music, Inc.

Heant TRousLe
Dave Gibson « Kent Robbins « Irving Music, Inc.
Silverline Music, Inc.

Hewwe Mary Lou
Cayet Mangiaracina » Gene Pitney « Champion
Music Corporation - Unichappell Music, Inc.

Howme Acain I My Hearr
Josh Leo « Wendy Waldman « Moon And Stars
Music « Mopage Music « Screen Gems-EMI
Music, nc. « Warner’ Elektra/Asylum Music, Inc.

I Couwp Ger Usep To You
Sonny Lemaire « J.P. Pennington « Pacific Island
Publishing « Tree Publishing Co,, Inc.

I Don’t Know Wy You Don’t Want Me
Rosanne Cash » Atlantic Music Corp.
Che cait Music

| Don’t Minp Te THorNs

(IF You’ re Te Rose)
Jan Buckingham « Linda Young « Duck Songs
Pullman Music « Warner-Tamerlane Pub. Corp.

| Don’7 Teink I’m Reany. For You
Milton Brown - Steve Dorff « Snutf Gerrett

Burt Reynods « Happy Trails Nus:z

Music Corporation Of America Inc.

| Fe Iv Love Acain Last Nisut
Paul Overstreet « Thom Schuyler
Scarlet Moon Music « Writers Group Rusic

| Wanna Say Yes
R.C. Bannon « Three Ships Music
Wamerdamerlane Pub. Cor.

"L Neer Stop Loving Yeu
J.D. Martin « Mudc Corporation Of Amer ca, Inc.

1’m For Love
Hank Williams Jr. « Bocephus Music, Inc.

In A New York Minure
Chris Waters « Michael Garvin » Tom Shapiro
O’Lyric Music « Tree Publishing Co, Inc.

Jusr In Case
Sonny Lemaire » J.P. Pennington « Pacific Island
Publishing « Tree Publishing Cc,, Inz.

ALrov Lixe You
Keith Stegal » Blackwood Musk, Irc.

Lasso Tue Moon
Mitton Brown « Steve Dorff « Ensijn fusic
Corporation

Lie ToYou For Your Love
Jeff Barry « Steeple Chase Music

Lirree Tings
Billy Barber » Revnsong Publishing Corporation

A Lons Anp Lasting Love
Gerald Goffin » Screen Gems-EMI Music, Inc.

Lost In THe FiFmies Tonget

(I5 TueSTiLL OF The Nigw-)
Fredericke L Parris » Ltee Corparation

Love Don’1 Case (WHose Hean Ir Breaks)
Randy Scruggs » Blackwood Music, Inc.
Labor Cf Love Publishing Co.

Love Is Auve
Kent Robhins » Irving Music, Inc.

Love Tatks
Michael Garvin - Tom Shapiro » O'Lyric Music
Tree Publishing Co., Inc.

Meer Me In MonTana
Paul Davis « Web IV Musiz

My Baev’s Gor Gooo Tivive
Dan Seals « Pink Pig Music

My Onvy Love
Jimmy Fortune « Statler Brothers Musk, Inc.

NaruraL Hign
Freddy Powers « Mount Shasta Music, Inc.

Nosoov Faiis Like A Foa
Mark Wrigh: « Blackwood Mus<, Iac.
Land Of Music Publishing

Nosoos Wants To Be ALowe
Rhonda Fleming - Eaglewood Miusic
Irzing Music, Inc.

A Puace To FacL Apart
Merle Haggard - Willie Nelson « Freddy Powers
Mount Shasta Music, Inc.

Raoio Hearr
Steve Davis « Dennis Morgan « Tapzedero Music
Tom Colins Music Corporaton

Reaw Love
David Maloy « Randy McCormick
DedDave Music, Inc.

RoLun’ Lowzty
Gary Harrison « J.D. Martin « Musie Corporation
Of America, Inc. » Nasnlon Msic, Inc.

Seven Spanist ANGELS
Ecdie Setser « Warner-Tamerlane Pub. Corp.

She Keeps Tne HoveRres Burning
Dennis Morgan « Tom Coliins Musie Corporation

Se’s A MmacLe
Sonny Lemaire « J.P. Pennington « Pacific Island
Publishing « Tree Pubiishing Co, Inc.

Sue’s Comin’ Back To Say Goopeye
Eddiz Rabbitt « Even Stevens « Brizrpatch Music
DebDave Music, Inc.

She’s SinaLE Acaiv
Charlie Craig « Blackwood Music, Inc.

Some Foors Nzwer Learn
John Scott Sherrill » Sweet Basy Music

Somesooy Exs"s Fire
Pat Bunch » Mary Ann Kennedy - Pam Rose
Love Wheel Music

Somesony Swosw Leave
Harlan Howard » Tree Publishing Co, Inc.

Somenimes When We Touck
Barry Mann » ATV Music Corp.
Mann And Weil Scngs, Inc.

Stano Up
Bruce Channel » Richard Rector
Old Friends Vusic

Tuere’s No Love bs Tennessee
Steve Davis » Dennis Margzn:« Tapadero Music
Tom Collins Music=Corporation

There’s No Storring Your Heart
Craig Karp » Flying Cioud Music, Inc.

Twis AN’T BatLas
Hank Williams, Jr. » Bocephus Music, Inc.

Too Much On Il Heaar
Jimmy Fortune « Statler Brothers Music, Inc.

Toucn A Hano, Make A Faienp
Homer Banks » $af Hamoton
Faymond Earl Jackson - rving Music, Inc.

Usep To Buue
Bill LaBounty « Captan Crystal Music

Wavkin’ A Broxen Hezar
Dannis Linde « Alan Rush « Gombire Music Corp.
Dennis Linde [Ausic

WarninG S 6N
Edde Rabbitt « Even Stevens « Briarpatch Music
DebDave Musiz, Inc.

Whar | Diow*1 Do
Wood Newton « Wamer House Of Music

WHaT S WanTs
Kerry Chater « Renee Armand
Padre Hotel Music « “ogue Music

Wirn Just One Loo« In Your Eves
Stave Davis « Dennis Momgan « L ttle Shop Of
Morgansongs » Tadadero Music

Wonrking Man
«<imHurt « Billy Ray Reyrdcs » Tapadero Music

You Gan Dreaw OF Me
John Hall » Steve Warizer « Sien Songs
Steve Wariner Music, Inc.

You'’ve Gor A Gooa Love Comiv’
Danny Morrison « V&an Stepienson
Warner House Cf Musc
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CLASSIC ROCK

(Continued from page 10)

that’s already become a hit.
¢ “It’s gotten so ridiculous that ma-
Q S jor bands are rerecording their own
W \ material—Chicago, the Monkees, the
@ o > S Police. That is a direct result of the
2 AN} ever-shrinking percentage of new
music on the air,” Coakley says.

As far as promoting Arista’s rock
product, Coakley says, “My job has
not gotten any more difficult because
of something like classic rock. I'm
trying to orchestrate records on as
many playlists as possible simulta-
neously. Album rock has always been
th2 hardest to orchestrate on because
it's so diverse.”

Alan Wolmark, RCA’s director of
national album promotion, says, “I
don’t think classic rock has made my
job any more difficult. It’s just gener-
ally become more difficult because al-
bum rock specifically has become
tighter. That’s aggravated by the
proliferation of classic rockers. The
diference now is that there are a
chunk of album stations that just will
not help you with new music until
you get it to a certain level.”

Wolmark says classic rock is not
just another obstacle, but “an obsta-
cle that should be eliminated by the
urilateral elimination of classic rock-
ers as [trade] reporting stations.”
These outlets, Wolmark says,
“should be treated with all the pres-
tige and honor of an oldies station.
They are not active within the AOR
format anymore.”

Wolmark says classic rockers
should be weeded out of the album
rock category because “established
stars are getting immediate play,
while developing acts get seriously
shortchanged by a good chunk of re-
porting stations.”

Wolmark also points to the role
classic rock has played in the percep-
ticn-vs.-reality game: The format, he
says, has “taken a core of AOR sta-
tions that were heavily laden with
oldies as it was and gotten them to fi-
nally acknowledge what they really
are. Then, they go full steam into it.”

The RCA executive says he has not
seen much reaction to classic rock
from mainstream rockers. “It's still
commonly felt that classic rock won’t
detract from what a currents-orient-
ed album rocker is drawing,” he says.
“T hope classic rock will be a kick in
the ass to mainstream rockers, mak-
ing them realize that they’ve got to
be active to get that young, viable,
money-spending, advertising-orient-
ed generation.

“In many markets,” he continues,
“it would behoove AORs to be deeply
involved in currents. That’s creative,
exciting, and that’s what allowed top
40 to steal the limelight from AOR a
few years ago.”

Judy Libow, Atlantic’s vice presi-
dent for national album promotion,
says she sees classic rockers “affect-
ing every other rock-type format in
their markets. Others feel that to
combat it, they must play more clas-
sics or must present themselves as if
they were, even if they’re not.

“It seems that pure classic rockers
ars springing up all over the place,”
Livow continues, “and that makes it
. very difficult to break new acts.” Li-
New “ork Washington, D C. Chizage De ot Dallas Los Angeles Laadon bow says college and alternative ra-
dio are becoming far more important,
as is touring, and top 40 is also play-
ing a greater role “as it leans more
toward new music.”

UNITED 4

STATIONS

PROGRAMMING NETWORK
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HIC LIPPINCOTT will return to
Chicago as PD at Cap Cities/ABC's
WYTZ (formerly WLS-FM) Chicago
on Oct. 27. He’s direct from 2V,
years at KYUU San Francisco,
NBC’s personality-intensive AC.
From 1981-83, Lippincott pro-
grammed WLS-AM-FM and calls his
homecoming “possibly the funnest
job around.” Those who know Lip-
pincott may be surprised by the
move, as he had made it quite clear
he was seeking a GM spot as his
next career move. “I was absolutely
not interested in programming
again and turned down several of-
fers,” he says. “But that was before
I knew that Cap Cities/ ABC would
ask me back.”

Lippincott left KYUU with a nice
3.1 summer book and arrives at
WYTZ after it jumped froma2toa
2.5 in 12-plus overall summer
shares. Before he leaves KYUU,
Lippincott will be interviewing his
replacement candidates.

THE BIGGEST TALK in Gotham
this week concerns who will fill the
MD post at album rocker WXRK
“K-Rock.” Bob Kranes, MD at In-
finity sister-station WBCN Boston,
is the most-mentioned candidate,
but neither party is talking yet.

JOHN GORMAN and much of his
camp are headed to newly acquired
Metropolis outlet WGCL Cleveland,
which will soon be known as WNCX
“99.5” and come up as a very adult-
oriented top 40 outlet. As we have
alluded to in recent columns, Me-
tropolis and Gorman have each had
something in the oven for several
weeks.

WGCL PD Phil LoCascio and
GM Kim Colbrook were let go
when Metropolis closed the deal.

Gorman will be VP/operations
manager for WNCX, and in that
post he’ll be fighting his employer of
13 years, WMMS. In the summer
book, WMMS is sitting in its typical-
ly pretty position with a whopping
13.5 12-plus overall share, while
WGCL drew a respectable 5.1 share,
making it the second-rated top 40 in
the city.

In addition to Gorman’s track rec-
ord with WMMS, Metropolis’ brief
but bright resume must be consid-
ered when placing odds on which
station will lead the market. Headed
by Jim Harper and Lorraine
Golden, Metropolis launched
WDTX Detroit roughly one year
ago. Since fall '85, the hit-oriented
AC outlet has risen froma 19 to a
3.1 share in the summer book.
Sources says Metropolis is financial-
ly committed and ready to go big
guns with the Cleveland property.

Long-time Gorman cohorts Den-
ny Sanders, Rhonda Kiefer, and
Gina lorilla will serve as WNCX’s
PD, MD, and promeotion director, re-
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spectively. As far as on-air lineup,
Spaceman Scott is wooed away
from WMMS, and Bernie Kendall
joins from WMMS sister AM WHK.
Other locals coming on board in-
clude Paul Tapie from WGAR and
Nancy Alden from WKKD.

So, what about Gorman Media,
the consulting firm Gorman left
WMMS to form? He will still pursue
that company, aceepting clients on a
very selective basis. The ability to
consult full time was the major rea-
son Gorman gave for leaving
WMMS. Now, the “Godfather” line
comes into play. “Jim and Lorraine
just made us an offer we couldn’t re-
fuse,” Gorman says.

Lippincott returns
to Chicago as PD
in a surprise
career move

JOEL SALKOWITZ gets a quick
promotion to the PD slot at young
Emmis hybrid outlet WQHT “Hot
103.5” New York. Instrumental in
the development of both KPWR
“Power 106” Los Angeles and Hot
103.5, Salkowitz was titled assistant
PD shortly after the station debuted
in August. Says Emmis VP/pro-
gramming Rick Cummings, “The
more we looked for a PD, the more
we realized we already had the right
one in Joel.”

Stepping into WQHT’s MD shoes
is Steve Ellis, a survivor from the
station’s Doubleday/WAPP days,
when he was PD. Noting that Ellis’
primary background is in
rock’n’roll, Cummings says, “We
were really impressed with his ad-
justment, and he’s been so helpful in
this transition that we think he’ll be
an excellent member of our staff.”

ALVIN STOWE is appointed pro-
gram director at hot urban outlet
WBLX Mobile, Ala. He arrives af-
ter six years in the operations man-
ager post at WDUR/WFXC Dur-
ham, N.C. Right away, Stowe re-
cruits Ty Bell as morning man; his
multiformat experience last came in
to play at WAPI Birmingham, Ala.

Judy Puente joins top 40 outlet
WKQX Chicago as partner to after-
noon man Dan Walker. She’s direct
from WTRK “Electric 106” Phila-
delphia, where she was known as
Toni Phillips . . . Another lady on the
move is T.J. Wright, who leaves
WKSS to cross the Mississippi and
land at KWSS San Jose, Calif. She'll
be handling the evening shift at the
top 40 station.

Capitol Broadcasting keeps the
news flowing with the appointment
of Charlie Cooper as PD at WVAF

“V-100" Charleston, W. Va. Cooper
arrives from the same duties at
KOFM Oklahoma City. And, there’s
a Capitol opening at WMJJ Bir-
mingham, where PD Smokey Riv-
ers is in need of an assistant. We
told you last week that Michael St.
John is the new PD at Capitol’s
WWKX “Kicks 104” Nashville.
Those wanting to know the where-
abouts of the top 40 station’s former
PD, Bobby Cook, will find him still
with the station doing middays.

WNEW-FM New York’s ‘“Break-
fast Club” was disbanded Oct. 13
when long-time air talents Richard
Neer and Mark McEwen were let
go. News director Lisa Glasberg
stays on board. WNEW’s morning
show has been on the decline since
fall ’85, and in the summer book, the
Breakfast Club was the 10th-ranked
music morning show in Gotham.
The album rocker’s PD, Charlie
Kendall, is sitting in on the morning
show.

“We’ve been actively reviewing
the program for the last year,” says
Kendall. “Richard and Mark did a
good job up to the point where they
took us. Now, we have to go to the
next level.” The Breakfast Club’s
descent correlates exactly with
WXRK “K-Rock” morning man
Howard Stern’s ascent to the top of
the summer 86 morning music
pack. “There’s more than just How-
ard Stern in this market,” says Ken-
dall. “The morning talent here is
probably the best there is.”

McEwen has nothing but nice
things to say about WNEW, but
sees the situation a little differently
from his former boss. “We were op-
posite a juggernaut,” says McEwen
of Stern. “I don’t know if Walter
Cronkite in that spot could have
done anything.” McEwen is down,
but far from out. He’ll be cropping
up on Benson & Hedges billboards
soon, as well as on Chunky Soup
commercials. He can be reached for
major-market offers at 212-724-2800.

Regarding the delightful rumor
that John DeBella, morning man
on Metromedia’s WMMR Philadel-
phia, would be simulcast on
WNEW, Kendall says, “That is not
an option at this point.” Moving the
legendary Scott Muni into morn-
ings is another nonoption, says Ken-
dall. “He’s too much of an afterncon
mainstay. He has been for the last
20 years.” Kendall says he knows of
several able replacement candidates
and is now investigating their avail-
ability.

KZFX “Z-107’ Houston, a new
classic rocker, went on the air last
month under the direction of PD
Blake Lawrence. The station was
formerly the Christian outlet
KGOL.

In a recent column item about
WBVE Cincinnati, we said the coun-
try station would be the only such
format getting into Dayton, Ohio.
Oops! ... We momentarily forgot
about the new-and-not-to-be-slighted
WBZI Xenia/Dayton. Thanks go to
MD Dave Cusack for calling our
slip.

Vox Jox will be in Los Angeles
next week, where we can be reached
at our West Coast headquarters:
213-273-7040.
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Featured Programming

A DAILY FEATURE chronicling
the history of British music events
is being made available by Radio
International. “The British Wax
Museum” is a five-minute program
produced by Radio International’s
“Rock Over London” production
team and hosted by Bob Harris.
Harris became an English television
celebrity as host of the popular
bandstand-style show ‘“The Old
Grey Whistle Test.”

Each segment will contain a song
that pertains to the day’s remem-
bered events and will include inter-
view clips. “Rock Over London” af-
filiates will be given right of first
refusal for the barter-basis show.
Scheduled for a Jan. 5, 1987, debut,
the program comes packaged with
an entire month’s features on disk.

An early announcement in holi-
day specials comes from Radio In-
ternational for “Rock Over Lon-
don.” A two-hour special featuring
the best live tracks from the year’s
broadcasts will be available for a
two-week period beginning in mid-
December. The special will be avail-
able on the same terms as “Wax
Museum” and promises exclusive
tracks from the company’s live li-
brary.

SONDRA LOWELL has tapped
into the the benefits of syndication
with her recent signing to All Star
Radio in Los Angeles. Since 1983,
Lowell has been a regular on KABC
Los Angeles’ “Ken & Bob Show,”
where she is billed as the world’s
only singing and tap-dancing news-
caster. After having a difficult time
breaking into either tap dancing or
newscasting, she hit upon the idea
of combining the two.

Her first exposure came on Los
Angeles television station KTTV as
part of its staff on “Metro News,
Metro News.” Later, she tapped her
way onto KABC radio and eventual-
ly onto stations in San Diego; Phoe-
nix, Ariz.; and Washington, D.C.
KKBQ Houston has also signed her
on, and other outlets are expected
to follow. Three segments per week
of Lowell's newscasts will soon be
available and are being offered on a
cash, market-exclusive basis. All
Star can be reached at 213-850-1169.

UPDATE ON UPCOMING
EVENTS: Westwood One will fea-
ture 38 Special in a live Halloween
concert. The 90-minute show will be
broadcast from the Summit arena in
Houston and begin at 11 p.m. EST.
Dr. Timothy Leary will be the
special guest on the Oct. 20-24 in-
stallments of Denny Somach Pro-
duction’s “Psychedelic Psnack.”
The WWI-distributed shortform
show is hosted by WNEW-FM New
York air personality Dave Herman.

MEALTICKET ENTERTAIN-
MENT of Panorama City, Calif.,
has its first daily program ready for
release. “The Auto Report” is a
three-minute feature hosted by
"~ John Dinkel, the editor of “Road &
Track” magazine. The main thrust
of the show will be reviewing new
domestic and foreign car models.
Advice to owners and prospective
buyers will also be a program main-
stay, as will a “listener mailbag”

feature, with prizes for letters used
on the air. The show already has the
National FuelSaver Corp. as a spon-
sor and will provide affiliate sta-
tions with local weekly newspaper
advertising that uses their call let-
ters.

THE SYNDICATE of Oakland,
Calif., expands its catalog of short-
form features with the addition of
“Value Line Viewpoints.” The pro-
gram is a daily three-minute con-
densation of information from the
investment advisory service Value
Line. With an obvious targeting of
the upscale and business-oriented
audience, the show includes Value
Line’s ranking of stocks, invest-
ment advice, and economic commen-
tary. For information on any of The
Syndicate’s offerings, you can con-
tact the company at 415-832-5171.

PETER J. LUDWIG

Below s a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Oct. 24, Larry Gatlin & the Gat-
lin Brothers Band, Music Of
America, ABC Radio, 90 minutes.

Oct. 24-26, Judds, Country To-
day, MJI Broadcasting, one hour.

Oct. 24-26, Lettermen, The Great’

Sounds, United Stations, four
hours.

Oct. 24-26, Neil Sedaka, Top 30
USA, CBS Radioradio, three hours.

Oct. 24-26, Smokey Robinson &
the Miracles, Dick Clark’s Rock
Roll & Remember, United Stations,
four hours.

Oct. 24-26, Billy Ocean, Hot
Rocks, United Stations, 90 minutes.

Oct. 24-26, Waylon Jennings,
The Weekly Country Music Count-
down, United Stations, three hours.

Oct. 24-26, Elton John, Count-
down America, United Stations,
four hours.

Oct. 24-26, David Lee Roth, Pro-
file '86, NBC Radio Entertainment,
90 minutes.

Oct. 24-26, David Lee Roth,
Rock Watch: A Countdown To Ec-
stasy With Oedipus, United Sta-
tions, three hours.

Oct. 24-26, Cameo, Star Beat,
MJI Broadcasting, one hour.

Oct. 24-26, Wasp, Metalshop,
MJI Broadcasting, one hour.

Oct. 24-26, Dave Stewart, David
& David, Rock Chronicles,
Westwood One, one hour.

Oct. 25, OMD, Survivor, Party
America, ABC Radio Networks,
two hours.

Oct. 25, Buddy Holly & the
Crickets, Solid Gold Saturday
Night, United Stations, five hours.

Oct. 25-26, Gene Simmons, En-
tertainment Coast To Coast, Kris
Stevens Enterprises, one hour.

Oct. 25-26, Loverboy, On The
Radio, Nationally Syndicated
Broadeasting Alliance, one hour.

Oct. 25-26, Steve Winwood, On
The Radio, Nationally Syndicated
Broadcasting Alliance, one hour.

Oct. 2526, Genobia Jeter, Vesta
Williams, Beau Williams, Urban
Music Magazine, Syndicate It, one
hour.

Oct. 26, Thompson Twins, Gen-
eral Public, Nick Kershaw, Rock
Over London, Radio International,
one hour.

Oct. 26, Bad Company, 'til tues-
day, Powercuts, two hours.

Oct. 26, Pierre Bachelet, Musical
Starstreams, Musical Starstreams,
two hours.

Oct. 27, Daryl Hall, Rockline,
Global Satellite Network, 90 min-
utes.

Oct. 27, Lee Greenwood, Solid
Gold Country, United Stations, one
hour.

Oct. 27-Nov. 2, Talking Heads,
Rock Today, MJI Broadcasting,
one hour.

Oct. 31, Bill Anderson, Solid
Gold Country, United Stations, one
hour.

Oct. 31-Nov. 2, Stryper, Metal-
shop, MJI Broadcasting, one hour.
Oct. 31-Nov. 2, Jesse Johnson,
Star Beat, MJI Broadcasting, one

hour.

Nov. 1-2, Harry James, Sinatra
Special Of The Week, Creative Ra-
dio Network, one hour.

Nov. 1-2, Harry James, Sinatra
Special Of The Week, Creative Ra-
dio Network, one hour.

Nov. 1-2, Aretha Franklin, On
The Radio, Nationally Syndicated
Broadcasting Alliance, one hour.

Nov. 1-2, Sheena Easton, On
The Radio, Nationally Syndicated
Broadcasting Alliance, one hour.

Nov. 2, Rudiger Lorenz, Musical
Starstreams, Musical Starstreams,
two hours.

Nov. 3, Housemartins, Rock
Over London, Radio International,
one hour.

Nov. 3-9, Pretenders, Rock To-
day, MJI Broadcasting, one hour.

Nov. 7-9, Ratt, Metalshop, MJI
Broadcasting, one hour.

Nov. 7-9, Tina Turner, Star
Beat, MJI Broadcasting, one hour.

Nov. 7-9, Lee Greenwood, Coun-
try Today, MJI Broadcasting, one
hour. '

Nov. 89, 'til tuesday, On The
Radio, Nationally Syndicated
Broadcasting Alliance, one hour.
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ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL

88 REPORTERS ADDS ON
BILLY OCEAN 20 20
LOVE 1S FOREVER snve
BENJAMIN ORR 15 15
STAY THE NIGHT ELExTRA
DARYL HALL 9 15
FOOLISH PRIDE rca
THE MONKEES 8 15
DAYDREAM BELIEVER arisTA
THE HUMAN LEAGUE 8 57
HUMAN vircin

E Compiled from a national sample of radio playlists.
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