ICD 08120

L0806 YO

' ote

INHAND XINOW

:)nn E[.6LTBOOO

sistoree
2342

F3E

NEWSPAPER

sodrsiosleste

| g

s
=
>,
=

>

Fotlows page 60

¢ VOLUME 98 NO. 46

THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

November 15, 1686/$3.95 (U.S.), $5 (CAN.)

Consumers Say, ‘Charge It
Despite Major Tax Overhaul

This story prepared by Earl Paige
in Los Angeles and Geoff Mayfield
in New York.

NEW YORK Most home entertain-
ment software dealers say next
year’s revisions in income tax de-
ductions will not reduce charge card
sales.

A Billboard survey reveals that
credit card use has dropped in iso-
lated stores, but those declines can

Urhans Take
To The Streets
For Better Books

'BY KIM FREEMAN

NEW YORK Community orienta-
tion and an on-the-streets postur»
led to strong books for several of
the country’s urban radio program-
mers.

In the summer 1986 Arbitron rat-

ings, 15 urban out-
A SPECIAL

lets pulled top fiv2
rankings in th2
largest 24 markets.
Four stations—
KKDA  Dallas;
WKYS Washington, D.C.; KMJQ
Houston; and WVEE Atlanta—
landed in the No. 1 spot in their re-
spective markets. In additior,
WGCI Chicago, KSOL San Francis-
co, and WJLB Detroit were the lead-
ing contemporary music stations m
their areas.

As urban shares grow across the
country, the format continues to
prove its broad demographic reach,
both in age group and ethnic comp»-
sition of its listeners.

“We have definitely increased our

(Continued on page 107)
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be attributed to tight money as well
as the increasing gap between cred-
it card interest rates and the inter-
est on other types of loans.

The new federal tax package will
reduce deductions on personal cred-
it interest—including charge cards,
personal loans, and time pay-
ments—over the next five years.
Currently, such interest is fully de-
ductible; it will be 65% deductible in
1987, 40% in 1988, 20% in 1989, 10%
in 1990, and nondeductible by 1991.

Despite these changes, record
chains and video retailers do not an-
ticipate the consumers’ loss of such
deductions will affect their charge
card business. In fact, many have
seen their percentage of charge
sales climb.

“It’s gone up, and it's surprising

(Continued on page 68)
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The All Star Soundtrack albu n from the film that's got everbody
talking. THE COLOR OF MONEY (MCA-6189) feitures Don
Henley's “Who Owns This Place?” Eric Clapton’s “It's In The

* the classic “"Werewolves Of London" by
Warren Zevon, and new mus ¢ by Robert Palmer, Mark Knopfle-,

Way You Use It

Willie Dxxon and B.B. King.

Teldec Bows DMM For CDs

Process Cuts Mastering Costs

BY STEVEN DUPLER

NEW YORK A radically new com-
pact disk mastering process, said to
cut costs significantly, is being in-
troduced Thursday (13) by Germa-
ny’s Teldec Schallplatten GmbH. at
the Audio Engineering Society
(AES) convention in Los Angeles.

Teldec is already using the new
system—which eliminates the need
for a clean room—to master some
of its own CD product. The firm is
using the AES unveiling to seek
U.S. mastering-house and CD-plant
customers for the system.

The process—which uses a tech-
nology similar to the direct metal
mastering (DMM) technology devel-
oped by Teldec for black vinyl rec-
ords—will be ready for importation

ADVESTISEMENTS

to the U.S. by late spring of 1987,
says Russ Hamm, president of
Gotham Audio, Teldec’s U.S. repre-
sentative. German manufacturer
Neumann has begun production on
the special cutting lathes used by
the system, he says.

The only currently available CD

mastering equipment is the Sony/
Philips lzser optical package, priced
at about $2.5 million. The expense of
the equipment and the trained per-
sonnel needed to operate it as well
the high cost of building and main-
taining @ clean room are said to be

{Continued on page 101)

Tournier: Rights Groups Endangered
Source Licensing Under Fire

BY MIKE HENNESSEY

PARIS Television and radio broad-
casters in the U.S. are intent on lig-
uidating the performance rights
groups ASCAP and BMI to clear

FLATURING

DN HEMLEY
ROBERT PALMER
ERIC CLAPTON
MARK KNOPFLER
WILLEE DIXON
BB ING
WARREN JEVON

S RO

A PERFECT BOUQUET FROM ROSE ROYCE! Fresh Cut
(90557) continues the group's tradition of patented vocal
harmonizing and tasteful arrangements. After more than a dozen
gold and platinum awards, Rose Royce, proves thay're just as
fresh as ever. Features the single, “Doesn’t Have To Be This

Way" (7-99488). Produced by superstars Nick Mariinelli, Arthur
Baker, and Donald Robinson. On OMNI Records ad Cassettes.

the way for use of copyright music
on their own terms.

This is the claim of Jean-Loup
Tournier, the eminent French copy-
right lawyer who has been general
manager of the French performing
rights society SACEM for 25 years.

[n a hard-hitting attack on the at-
tempts 11 zhe U.S. Congress to abol-
ish -he 1 lanket license, Tournier de-
sc-ibes -he projected legislation as
“raurderos,” saying, “If this legis-
la~ion is approved, it will not be pos-
siblz for ASCAP and BMI to func-
ticn in ~h2 U.S., because the blan-
ket-license system is absolutely
inlisper sable for the good adminis-
tration of musical copyright.”

Tourr ier argues that music users
in t1e L.S. are much more hostile to
ccllectir g societies than are users in
Earope. “It is true that music users
in France are always ready to fight
SACEM over matters of tariffs—
but thes don’t want to destroy us,

(Continued on page 101)
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A Double-Live Whammy that includes the concert classics, “Love Struck Baby,”
“Yoodoo Chile,’ “Change It,’ plus new live favorites, “Superstmon" “Willie The Wimp,’
“I'm Leaving You (Commit A Crime)” and more blistering Texas blues and boogie!

In store November 17th. Watch for 4-month nationwide tour beginning November 22nd!

On Epic Records, Cassettes and Jompact Discs.
Produced by Stevie Ray Vaughan & Dauble Trouble. Direction: Slnle Force tnc. “Epic.” /GZ)«' are trademarks of €BS Inc. < 1986 CBS Inc. H
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“TEN YEARS
BURNING
DOWN

THE ROAD
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You are examining Billboard’s new, easy-to-use table of contents. We
start with capsule previews of some important stories. Next is an alpha-
betized listing of key features, followed by a listing of sections, also done
alphabetically. And finally, you'll find alphabetized listings of our charts.

Varied Agenda At NARM Wholesalers Confab
There was more to talk about than the weather when one-stops and in-
dependent distributors gathered poolside at NARM's annual wholesal-
ers meet, held this year Oct. 28-Nov. 1. Attendees focused on the impor-
tance of black vinyl product, lower CD prices, and the growing need for
bar-coding. Linda Moleski reports. Page 6

LABELS UP SERVICE OF PROMO-ONLY CDS

CD promos often get more attention than vinyl ones, say label represen-
tatives, who are increasingly relying on the configuration when servicing
radio. Talent Editor Steve Gett examines the trend. Page 12

Billboard Previews AES Meet
Our expanded coverage includes a photo page of new products to look
for at the 81st AES show, to be held Wednesday-Sunday (12-16) in Los
Angeles. Also offered are an in-depth interview with newly named Fair-
light Instruments Inc. CEO Paul Broucek and previews of new studio

gear. Page 48
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Richie Sets Multiplatinum Record
Boston Has RIAA Top Debut Album

BY PAUL GREIN

LLOS ANGELES Lionel Richie's
“Dancing On The Ceiling” was cer-
tified gold, platinum, double plati-
num, and triple platinum simulta-
neously on Oct. 16. It is the first al-
bum to reach all four sales levels
simultaneously since the Recording
Industry Assn. of America (RIAA)
introduced multiplatinum awards
two years ago.

Also in October, Boston's self-ti-
tled 1976 debut album was certified
for U.S. sales of 9 million copies, the
highest tally ever for a debut al-
bum. Whitney Houston’s first Aris-
ta album is the runner-up, with do-
mestic sales of 7 million units. The
RIAA also certified Boston's second
Epic album, “Don’t Look Back,” for
U.S. sales of 4 million units.

The RIAA certified 12 platinum
albums in October, bringing the
year-to-date platinum total to 60, a
substantial increase over the 54 cer-
tified by this point in 1985.

The RIAA also certified 15 gold
albums, bringing the year-to-date
tally to 109—one shy of the 110 re-
corded by this point in 1985,

These figures exclude the RIAA’s
first platinum awards for product
released prior to 1976. (See separate
story, this page.)

Richie’s album is the follow-up to
the Grammy-winning “Can’t Slow
Down,” which was certified for U.S.
sales of 10 million copies. Richie’s
1982 debut album was certified at 4
million copies, giving him a three-al-
bum sales total in excess of 17 mil-
lion units.

By hitting gold, platinum, double
platinum, and triple platinum simul-
taneously, Richie’s album surpasses
eight other out-of-the-box hits of
the past two years, which were ini-
tially certified at double platinum.
They are Madonna’s ‘“‘Like A Vir-
gin,” USA for Africa’s “We Are The
World,” Prince & the Revolution’s
“Around The World In A Day,” the
“Miami Vice” soundtrack, Barbra
Streisand’s ‘“The Broadway Al-
bum,” ZZ Top's “Afterburner,” Van
Halen’s ““5150,”” and Madonna’s
“True Blue.”

Two other albums were certified

gold and platinum simultaneously in
October: Bon Jovi’'s “Slippery When
Wet” and Billy Joel's “The Bridge.”
It is Joel's 11th consecutive gold al-
bum, his eighth in a row to go plati-
num. All of Joel’s platinum titles
were produced by Phil Ramone,

Three of October’s platinum
award winners were catalog titles
that had been in release for several
years. The “Evita” cast album was
released on MCA in August 1980;
Iron Maiden’s “The Number Of The
Beast” was issued on Capitol in
April 1982; Dolly Parton’s “Great-
est Hits” was released on RCA in
October 1982.

“Evita,”’ written by Andrew
Lloyd Webber & Tim Rice, is only
the second original cast album to be
certified platinum, following 1977’s

“Annie.” The cast album to Lloyd
Webber & Rice’s 1971 smash, “Je-
sus Christ: Superstar,” was re-
leased before the inception of plati-
num awards.

Four of October’s gold albums
were Warner Bros. catalog titles
submitted to the RIAA auditors
along with the label’s platinum and
multiplatinum contenders. ““The
Best Of Bill Cosby”” was released in
September 1969; Richard Pryor’s’
“That Nigger's Crazy” was re-
leased in June 1974, Also, Emmylou
Harris’ “Pieces Of The Sky’' was re-
leased in March 1975, and Yaz's
“Upstairs At Eric’s,” in October
1982.

Van Halen’s ‘5150,”” which
topped the 3-million-unit mark in Oc-

(Continued on page 100)

Warners Eams 47 Platinum
Certs For Pre-'76 Releases

LOS ANGELES Forty-seven cata-
log albums on Warner Bros. were
certified platinum in October—and
12 were certified multiplatinum—as
Warner Bros. became the first label
to submit pre-1976 releases to Re-
cording Industry Assn. of America
(RIAA) auditors for certification be-
yond the gold level.

Previously, only records released
after January 1976 were eligible for
platinum or multiplatinum certifica-
tion.

Black Sabbath leads Warner
Bros.’ platinum parade with five al-
bums. Next in line are Bill Cosby
and Jimi Hendrix, with four each,
and Alice Cooper, the Doobie Broth-
ers, and Neil Young, with three
each.

Hendrix and Young are the la-
bel’s top multiplatinum acts, with
two multiplatinum albums each.

The top multiplatinum titles are
“Fleetwood Mac’ and “History/
America’s Greatest Hits,” certified
for sales of 5 million and 4 million
units, respectively. Both albums
were released in late 1975, shortly
before the introduction of platinum

More Highlights For Vldeo Music Confab

Van Halen Debut Set For Blllhoard Show

| LOS ANGELES The debut screen-
| ing of Van Halen’s ‘“Live Without A

a feature event at Bi]lboard’s
Eighth Annual Video Music Confer-
ence, scheduled for Nov. 20-22 at the
Sheraton-Premiere Hotel here.

The concert, produced by Simon
Fields of Limelight Productions and
directed by Daniel Kleinman, will be
released to the home market by
Warner Reprise Video in time for

miere will take place immediately af-
ter the closing awards ceremony on
Nov. 22, .which caps off the two-day
event.

The Van Halen screehing joins a
world premiere of “KISS eXposed,”
an original music/comedy/docu-
drama from Polyg}ram Music Video.

awards. The Fleetwood Mac album
was followed by “Rumours,” which
has been certified for U.S. sales of
12 million units—a total topped by
only one album: Michael Jackson’s
“Thriller.”

Fourteen of the newly certified
platinum albums were released in
the ’60s. The oldest titles are “Pe-
ter, Paul & Mary,” released in April
1962, and “Bill Cosby Is A Very
Funny Fellow, Right!” released in
June 1964.

Here's the complete list of pre-
1976 certifications. All were re-
leased on the Warner Bros. label un-
less otherwise noted.

Multiplatinum Albums

“Fleetwood Mac,” Reprise, 1975,
5 million.

America, “History,” 1975, 4 mil-
lion.

Black Sabbath, ‘“Paranoid,”’ .
1971, 3 million.
James Taylor, ‘‘Sweet Baby

James,” 1970, 3 million.
Neil Young, “Harvest,’
1972, 3 million.
Deep Purple, “Machine Head,”
(Continued on page 95)

" Reprise,

Many panelists have been con-*
firmed for the conference; the final

| Net,” a longform concert program . . panels will be announced shortly.
filmed in New Haven, Conn., will be =

Film director/producer Taylor
Hackford will keynote the evéent on
Nov. 20, addressing the growing re-
lationship among the cinema, video,
and music arts.

Among the key seminars and

+théir participants are the following:

® “The State Of The Industry: An
Overview,” with Capitol Records
president Don Zimmermann; Ken

the holiday selling season. The pre-»+ Ehrlich, Ken Ehrlich Productions;

Ken Kragen, Kragen & Co.; Paul
Colichman, director of special pro-
grams, Fox Broadecasting Co.; Lee
Masters, senior vice president and
general manager, MTV Music Tele-
vision and VH-1/Video Hits One;
and Robert Blattner, president of
RCA/Columbia Pictures Home Vid-

“Adwrhmng/Promotnon/Corpo—
rate Sponsership; It Pays Off,” with
Michael DuKane, president, Sight &
Sound Marketing; Court Shannon,
Karl Lorimar Home Video executive
vice president; Foster Hurley, viee
president and associate creative di-
rector, Bozell Jacobs Kenyon & Fek-
hardt; Bruce Kirkland, president,
Second Vision; Chip Rachlin, presi-
dent, Screen Link Inc.; Michael Sha-
piro, chairman, M.R.S. Enterprises;
and Kevin Wall, president and CEQ
of Radio Vision International.

® “Where;Is The Audience?/A
Programming/Marketing Analy-
sis,” with Seth Willensen, vice presi-
dent of acquisitions, developments
and special projects, ParamountVi-
deo Group; Lou Fogelman, Show
(Continued on page 101}
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Just Rewards. Peter Gabriel was the big winner at the CMJ New Music
Awards, walking away with four trophies during the Nov. 1 ceremony, held at
New York’s Apollo Theatre. Other award winners included the Replacements,
Kate Bush, the Cult, Big Audio Dynamite, George Clinton, Run-D.M.C., Suzanne
Vega, Dwight Yoakam, Philip Glass, INXS, T-Bone Burnett, Metallica, and
comedian Steven Wright. The event, hosted by Sandra Bernhard and Ron
Reagan Jr., was videotaped for broadcast Monday (10) on the USA Network.

(Photo: Chuck Pulin)

Global Revival Follows DJM Purchase

PolyGram Bows Publishing Unit

BY IRV LICHTMAN

NEW YORK PolyGram Inc., hav-
ing recently acquired Dick James
Music in an attempt to re-establish
itself as a global music publishing
force, has set up a formal struc-
ture in publishing.

The worldwide unit, known as
PolyGram Publishing, is under
way in five territories, with expec-
tations of debuts in other markets
in the near future. The established
markets are the U.S., Canada, the
U.K,, France, and Germany.

In the U.S,, the division’s staff
reports to Dick Asher, president
and CEO of PolyGram Records
Inc., and is supervised by Ted
Green, senior vice president of
business affairs for PolyGram.
Asher is known to have been a
strong advocate of in-house music
publishing since his arrival at the
label late last year.

The U.S. division includes Poly-
Grdm Music (ASCAP), PolyGram
Songs (BMI), and the DJM catalog.
The latter contains about 12,000
copyrights, including songs by El-
ton John, the early Beatles, Gerry
& the Pacemakers, and the Holljes.

More recent writer additions to
PolyGram Music have been drawn
from the PolyGram label’s own as-
sociations, including Bon Jovi,
Cameo, Gwen Guthrie, Larry
Blackmon, Ca$hflow, Kurtis Blow,
Jeff Paris, and Cyndi Valentine.

NARM Confah: Rethink Use Of Black Vinyl

Bar Coding, Retailer CD Discounts Urged

BY LINDA MOLESKI

SCOTTSDALE, Ariz. One-stops
and independent distributors meet-
ing here called for a dramatic re-
thinking of the industry’s position
on black vinyl product, a stronger
push for the use of bar coding, and
retailer discounts on CDs. These ini-
tiatives were aired during the fifth
National Assn. of Recording Mer-
chandisers’ (NARM) Wholesalers
Conference.

Held Oct. 28-Nov. 1, the meet
marked the first time the industry
group brought together rackjob-
bers, one-stops, and independent
distributors for a series of one-on-
one meetings and business sessions.
(For additional coverage, see pages
8, 38, 100.)

Much of the conference focused
on the proliferation of CDs and
their impact on LPs. Echoing the
comments of many, California Rec-
ords Distributors’ George Hocutt
said, ‘“We don’t want black vinyl to
disappear. There’s a segment of rec-
ord consumers that will buy black
vinyl for years to come.”

Hocutt predicted that future LP
buyers would be served by labels li-
censing material for LP production
only. “Independents would make a
profit selling 30,000 copies, whereas
a major would not do that.”

Stressing the importance of the 7-
inch format during a one-stop meet,
Russ Bach, executive vice president
of WEA, said, “Singles are needed
to measure popularity. They're a
catalyst in launching careers.”

Because of high returns, howev-
er, Bach noted that sales on 7-inch

singles have been decreasing, while
sales on the 12-inch have been rapid-
ly increasing.

“We have to consider another for-
mat for the single,” he said. Refer-
ring to a recent RIAA survey, he
said that 61% of singles buyers
would prefer to purchase them on
cassette, suggesting that the cas-
single may be a viable alternative.

“Black vinyl is moving in a down-
ward trend faster than anyone ex-
pected,” said Bach. “For cassingles

to work we need whole support. We
need common packaging, and we all
have to move in the same direction.”
Labels that have been experi-
menting with cassingles include
Capitol-EMI and Arista, he said.
Another hot topic at the confer-
ence was standardization in the use
of bar coding. In his keynote ad-
dress to independent distributors,
Hocutt urged the use of bar coding,
noting that “it’s absolutely where
(Continued on page 100)

NEW YORK Jason S. Berman,
currently vice president of public

tions Inc. in Washington, D.C.,
has been named president of the
Recording Industry Assn. of
America. He is expected to as-
sume his new responsibilities in
early January.

Berman’s appointment ends a
six-month executive search for a
person with lobbying experience
who would run the day-to-day op-
eration of the trade group in the
nation’s capital. RIAA is expect-
ed to shift its headquarters from
New York to Washington in the
spring.

Stan Gortikov, current presi-
dent and acting chairman, will
continue his association with

WCI Exec Takes Charge In ‘87

BERMAN NEW RIAA GHIEF

affairs at Warner Communica- .

RIAA as chairman in New York
and is expected to retire from the
association in a year or two. Gor-
tikov was named president of
RIAA in 1972 after a long career
in the recording industry. He was
named acting chairman last year
to replace Bob Summer, former
president of RCA Records.

Before joining WCI, Berman
ran an independent lobbying firm
and served as administrative and
legislative assistant to former
Sen. Birch Bayh of Indiana.

As RIAA’s new structure and
move begin to take shape, it is
understood that most of the key
New York staffers remain unde-
cided about accepting offers to
relocate to Washington.

IRV LICHTMAN

Internationally, PolyGram Pub-
lishing is supervised by David
Hockman. Supervising specific
markets are Lucien Grainge, the
U.K.; Thierry Hauphais, France;
and Michael Kramer, under the
auspices of Antenna Music, Ger-
many.

PolyGram sold Chappell Music
several years ago to a group of in-

stock for a reported $109 million, a
record price for a music publishing
firm at the time. (A new record of
about $125 million will be set when
the sale of CBS Songs to Charles
Koppelman, Marty Bandier, and
Steve Swid is finalized.)

The acquisition of U.K.’s Dick
James Music reportedly cost Poly-
Gram $15 million.

vestors headed by Freddy Bien-

E xecutive Turntable

RECORD GOMPANIES. WEA International in New York promotes Jennifer S.
Cohen to vice president of product development and Tracy Nicholas Bled-
soe to vice president of press and public relations. Both were directors of
their respective areas.

Judy Libow is elevated to vice president of national promotion for Atlan-
tic Records in New York. She was vice president of national album promo-
tion. Atlantic also appoints Domenique Leomporra as publicist and Yves
Beauvais as staff writer/photographer. Leomporra was an account execu-
tive with JLM Public Relations. Beauvais was production coordinator in the
label’s international department.

Irwin Katz is appointed vice president of a&r for CBS Masterworks in
New York. He was director of marketing/merchandising for RCA Red

BLEDSOE

COHEN LiBOW

Seal.

EMI America in Los Angeles names Tony Smith vice president of promo-
tion. He was national CHR director for the label.

Eddie Gilreath is appointed head of Geffen Records’ sales department in
Los Angeles. He was vice president of sales at Elektra Records.

Chrysalis Records in New York names Adam Ritholtz senior director of
business affairs. He was records council for CBS Inc. Also, Derek Graham
and Tom Silver are appointed East and West Coast account representa-
tives, respectively. Graham was field merchandiser for RCA, A&M, and
Arista distribution. Silver was a sales, marketing, and merchandising spe-
cialist at PolyGram Records.

A&M Records, Europe, names Deborah Cohen to the newly created post
of artist development, France. She was promotion coordinator for the la-
bel’s Paris office.

Richard Sweret becomes manager of East Coast a&r for Arista Records
in New York. He was with Rockpool.

»~
»

i

: o
GILREATH

. ,\_ =
COHEN BRUNNING

RITHOLTZ

Randall Kennedy is promoted to national sales manager for MCA Jazz
and Zebra Records in Universal City, Calif. He was Zebra’s West Coast
sales manager.

Suite Beat Music Group/Sounds Good Music Co. in Hawthorne, Calif.,
names Wendy Gold production manager for Suite Beat and Steve Brown-
lee account executive for Sounds Good. Gold was new release coordinator
for PolyGram. Brownlee was sales manager for Greenworld Distribution.

HOME VIDEO. Video Arts In.ternationa] appoints Steven L. Ringel manager of
customer relations in New York. He was with Tapper Productions.

PUBLISHING. John Brunning is promoted to vice president/general counsel
for Chappell & Co. Inc., parent company of Chappell and Intersong Music
Group. He was vice president of legal and business affairs, based in Lon-
don.

Richard J. Mack is named BMI vice president of systems and data pro-
cessing in New York. He was with the Equitable Life Assurance Society.

The Sparrow Corp. in Chatsworth, Calif., appoints George Baldwin direc-
tor of print music marketing. He was previously associate minister.of music
at the First Baptist Church in Van Nuys, Calif.

PRO AUDIO/VIDED. Brad Lewis becomes executive producer of special effects
(Continued on page 95)
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THE JAZZ EVENT OF THE YEAR
TAKES PLACE ROUND MIDNIGHT

The Original Motion Picture Soundtrack—
produced by HERBIE HANCOCK.

Featuring Performances By:

CHET BAKER BOBBY McFERZRIN*
RON CARTER LONETTE McKEE
DEXTER GORDON* JOHN McLAUGHLIN
HERBIE HANCOCK PIERRE MICHELOT
BILLY HIGGINS WAYNE SHORTER
FREDDIE HUBBARD* CEDAR WALTON
BOBBY HUTCHERSON TONY WILLIAMS*

“A Masterly Tribute. ..the music is suolime...

Janet Maslin, The Nav York Ti ames

Now playing in cities nationwide!

“ROUND MIDNIGHT”
The first Soundtrack :“_::.:
altum to be recorded \—*’ é

“live on the s=t” of a
* Appear courtesy of Manhattan Records (Blue Note), ma‘]or motlm plcture

g division of Capitol Records, Inc.

oundtrack produced by Herbie Hancock. S £ .’,

Artwork and Artwork Tile: © 1986 Warner Bros, Inc. New. (n Columbia Records, ‘/~
All Rights Reserved. lone

*Columba,”  are trademarks of CBS Inc. © 1986 CBS Inc. Cassettes and Compact DlSCb. ;
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Trade Eyes Postelection Picture

New Faces In Legislative Initiatives

BY BILL HOLLAND

WASHINGTON Representatives
of music-related industries last
week began fitting together the
pieces of the new legislative puzzle
following the Democratic victory in
the off-year Congressional elec-
tions.

Most find the picture too fuzzy at
this point to offer anything but
speculation, but prognostication
centers on new leadership in the
wake of further Democratic gains
in the House and the first Demo-
cratic majority in the Senate, 55-45,
since 1980,

In most cases, it means new faces
and starting from scratch for the
lobbyists and their causes.

Focus at this point is on the chair-
manships of the powerful Senate
committees that deal with the inter-

ests of the music, broadcasting, and
consumer electronics industries. Be-
cause of the Democratic victory, all
Senate committees will have Repub-
lican chairmen stepping down.

Of greatest interest are the Judi-
ciary, Commerce, and Finance com-
mittees and their respective sub-
committees, including the Copy-
right Subcommittee, which falls
under the Judiciary Committee.

And although Democrats kept
control of the House, which means
that representatives of that party
will continue to chair those commit-
tees and subcommittees, there will
be changes there as well come Janu-
ary because of chairmanship jug-
gling and vacancies, most promi-
nently in the Telecommunications
Subcommittee,

Here is a breakdown of expected
changes in relevant chairmanships

Endorsement Made At NARM Meet

Racks OK 4-By-12 Package

BY GEOFF MAYFIELD

NEW YORK The 4- by 12 -inch pre-
recorded audiocassette package has
received a big boost by winning a
unanimous endorsement from the
National Assn. of Recording Mer-
chandisers (NARM) rackjobbers ad-
visory committee,

Don Weiss, committee chairman
and president of Cleveland’s Arrow
Distributing Co., announced the ap-
proval at the conclusion of the
group’s recent meeting in Scottsdale,
Ariz. (see story, page 38). NARM’'s
one-stop committee also came out
with a more conditional endorsement.

The rack committee’s resolution
stated support for a “secure 4- by
12-inch cassette package, with full
graphics,” providing labels also
make Norelco box-only cassettes
available during a “transition peri-
od.” WEA and RCA/A&M/Arista,
the distributors of labels that have
made the biggest commitment to
the long box, maintain such dual in-
ventory on cassettes that have been
packaged in long box.

Labels and retailers that favor
the disposable long box had worried
about resistance from the rack com-
munity. Previous NARM discussion
of a cassette long box was said to be
a major bone of contention for
Frank Hennessey, president of
racker Handleman. At another
point, Handleman made a push for a
4- by 8Y4-inch package, which it said
would fit its accounts’ fixtures bet-
ter than the 4-by-12,

But now Handleman vice presi-
dent Mario DeFillippo says, “We’re
agreeable to it, provided it’s in a
form that's acceptable to our cus-
tomers, and only if it’s available in
both packages.”

DeFillippo wants labels to main-
tain dual inventories until racked
accounts have a chance to refixture
for the longer package.

Arrow’s Weiss says the 4-by-12 is
important ““if the music industry
and the rackjobbing industry is sup-
posed to flourish. If LP sales drop
to 20% or 30%, or even as low as
10%, how are you going to show the

(Continued on page 100)

NEW YORK This week Billboard
introduces a pair of new charts to
reflect sales in the fast-developing
Pan-European market.

The Music & Media Pan-Europe-
an charts, to be featured weekly as
part of the Hits Of The World (see
page T7), list the top 20 singles and
albums based on sales in 17 Europe-
an nations. The charts are taken
from the European Hot 100, com-
piled by Billboard’s sister company
European Music Report (EMR).

The European Hot 100 is the only
Pan-European chart compiled ex-
clusively from sales figures in the
key European markets. Every
week, 73 different charts plus sales
reports from major rackjobbers and
wholesalers are analyzed in putting
together the Hot 100.

In countries where one chart is

Billhoard Introduces
Pan-European Gharts

recognized as the official industry
indicator, that chart alone is used.
In markets where several different
charts of equal importance are
available, EMR collates their num-
bers into a single listing.

Each chart position in an individ-
ual country is given a rating, which
is weighted to take into account the
country’s proportion of total Euro-
pean sales.

The statistics for this weighting
are provided on a regular basis by
such industry organizations as
IFPI, BP1/Gallup, and West Ger-
many’s BPW. An independent Eu-
ropean chart committee oversees
the chart calculations and decides
on any changes, improvements, or
updates.

The countries whose charts are

(Continued on page 100)

on the Senate side:

e Judiciary Committee. Outgo-

ing chairman, Strom Thurmond, R-
S.C.; likely successor, Joseph Biden,
D-Del. Thurmond was the sponsor
of S. 1980, the source licensing bill,
which was favored by local TV
broadcasters and opposed by the
performing rights societies and
songwriters.

e Copyright Subcommittee. Out-

going chairman, Charles McC
Mathias, R-Md.; likely successor,
Patrick Leahy, D-Vt. Mathias,

(Continued on page 100)

Crack-A-Jam. Lining up for a jam at the climax of the Oct. 31 Crack-Down
concert were, from left, Mick Taylor, Olatunji, Stephen Stills, and Dicky Betts
(see review, page 29). Headlining the Madison Square Garden anticrack concert
were the Allman Brothers; Crosby, Stills, & Nash; and Run-D.M.C. (Photo: Chuck

Pulin)

CHAR

by Paul Grein

BOSTON’S ‘“Amanda” holds at
No. 1 on the Hot 100 for the sec-
ond straight week. It's the first
No. 1 pop hit without a support-
ing video since Kenny Rogers &
Dolly Parton’s “Islands In The
Stream’’ in October 1983.

We should note that when Jan
Hammer’s “Miami Vice Theme”
reached No. 1 a year ago, a video
had not yet been serviced. But
we're discounting it because a
clip was eventually made and be-
cause the “Miami Vice” television
series, in essence, served as a vid-
eo for the song.

Three other hits have cracked
the top five so far this year with-
out the help of videos. Carl An-
derson & Gloria Loring’s
“Friends And Lovers’ reached
No. 2, Van Halen’s “Why Can’t
This Be Love” hit No. 3, and Mi-
ami Sound Machine’s ‘‘Words
Get In The Way’’ made No. 5.

(Our thanks to the L.A. Times’
Patrick Goldstein for suggesting
this item.)

Boston’s MCA debut album,
“Third Stage,” holds at No. 1 on
the Top Pop Albums chart for the
third straight week, while the
group’s two Epic albums, ‘“Bos-
ton’”’ and “Don’t Look Back,” re-
enter at Nos. 104 and 189, respec-
tively.

“Third Stage’ also jumps to
No. 1 on this week’s Pop Compact
Disks chart, while ““Boston” leaps
seven spots to No. 7.

FREDDIE JACKSON'’S “Tasty
Love” jumps to No. 1 on this
week’s Hot Black Singles chart,
replacing his duet with Melba
Moore, “A Little Bit More.” This
makes Jackson the first artist to
succeed himself at No. 1 on the
black chart since Dinah Washing-
ton did it in July 1960 with “A
Rockin’ Good Way’'—a duet with
Brook Benton—and ‘“This Bitter
Earth.”

(To give you an idea of how
long ago that was, Eisenhower
was president, Connie Francis
was the hottest singer on wax,
and Freddie Jackson was a 9-

T

T

month-old baby in Harlem.)

In the 37-year history of Bill-
board’s black chart, only two oth-
er artists have replaced them-
selves at No. 1. The Johnny Otis
Group did it in April 1950 with
“Double Crossing Blues’’ and
‘“Mistrustin’ Blues,”” and Fats
Domino landed three No. 1 hits in
a row in 1956-57 with ‘““Blueberry
Hill,” “Blue Monday,” and “I'm
Walkin.””’

“Tasty Love” jumps to No. 77
on this week’s Hot 100. And Jack-
son’s second Capitol album, “Just

Boston hits
No. 1 without
the aid of a clip

Like The First Time,” enters the
Top Pop Albums chart at No. 78.

FAST FACTS: Cyndi Lauper’s
“True Colors” jumps to No. 4 on
the Top Pop Albums chart, match-
ing the peak position of her
smash debut set, “She’s So Un-
usual.” The only difference is
that “Unusual”’ took 24 weeks to
climb to No. 4, whereas the new
album did it in just seven weeks.

It’s a similar story with Billy
Idol’s new album, ‘“Whiplash
Smile,” which leaps 20 notches to
No. 19 in only its second week on
the chart. Idol’s last album, ‘“Re-
bel Yell,” took 28 weeks to crack
the top 20.

Iron Maiden’s album “Some-
where In Time”” moves up to No.
13 this week, becoming the
group’s highest-charting album
to date. Its previous high was No.
14, which it attained with 1983’s
“Piece Of Mind.”

Ben E. King’s ‘“Stand By Me”
jumps eight notches to No. 23 on
this week’s Hot 100, matching the
recent peak of the Beatles’ “‘“Twist
And Shout,” another classic oldie
revived by its inclusion in a hit
movie, [t’s the third time the song
has hit this region of the chart in
recent years. John Lennon took it

to No. 20 in 1975; Mickey Gilley
took it to No. 22 in 1980.

Finally, Paul McCartney’s new
single, “Stranglehold,” debuts at
a lackluster No. 97 this week. We
know what you’re thinking: Sure-
ly that must be the lowest debut
of McCartney’s solo career. We
thought so too, but lo and behold,
1972’s ““Hi, Hi, Hi” started out
even lower, at No. 100. And that
song went on to hit the top 10.

WE GET LETTERS: Bernadette
M. O’Reilly of the Southern Music
Publishing Co. of San Antonio,
Texas, notes that five current mo-
tion pictures are named after old
song titles: “Peggy Sue Got Mar-
ried,” “Stand By Me,” “Blue Vel-
vet,” “Soul Man,” and “Jumpin’
Jack Flash.”

Don Beckman of Spokane has
an addition to our recent list of
No. 1 hits whose top 10 runs form
palindromes. The first three were
the Beatles’ “Yesterday” (3-1-1-1-
1-3), Grand Funk’s ‘“‘The Loco-Mo-
tion”’ (8-4-1-1-4-8), and Falco’s
“Rock Me Amadeus” (7-4-1-1-1-4-
7). The new addition: Janet Jack-
son’s “When I Think Of You,”
whose top 10 run was 7-3-1-1-3-7.

And in the we-couldn’t-make-
this-stuff-up-folks department,
Art Calvin of Orlando Fla., notes
that on the night of game seven
of the World Series, Boston had
the No. 1 album and No. 4 single,
Calvin adds that ome and four
equal five—the number of runs
the Boston Red Sox scored in the
game, Meanwhile, Cyndi Lauper
had the week’s No. 8 album, eight
being the number of runs scored
by the New York Mets. And
Lauper had the No. 1 single, just
as the Mets wound up No. 1 in the
Series. And Lauper, of course, is
from New York. Calvin has only
one question: “I wonder if Cyndi
is a Mets fan?”
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Their career-breaking debut album is THE THIN RED LINE. The first single,
“Don’t Forget Me (When I’m Gone)’’ went to #2 on Billboard’s Hot 100. The video reached the top of MTV's Top 20 Countdowr.
They’re now on one of the major tours of the fall, opening for Journey. The new smash (and there’s more) is "Someday.”
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NEW MUSIC FROM THE TELEVISION SERIES,
“"MIAMI VICE"
STARRING DON JOHNSON AND PHILIP MICHAEL THOMAS

THE SOUNDTRACK AVAILABLE ON MCA HQ CASS=ETTES AND RECORDS

MCA-5192

NOW AVAILABLE ON VIDEOCASSETTE FROM [MEAS

1588 MG FRCCRDS, INC
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BY JOSEPH F. DASH

It has been eight months since the
National Academy of Recording
Arts & Sciences (NARAS)—and by
extension, the entire classical music
community—was embarrassed by a
stuff-the-ballot-box campaign that
swung an incredible preponderance
of classical Grammy nominations
and awards to the Atlanta Sympho-
ny.
At that time, as Billboard readers
will recall, NARAS officials prom-
ised action to prevent such an em-
barrassment from recurring. Unfor-
tunately, it has become clear that
NARAS has instead decided to do,
effectively, nothing.

Since the day after the Grammy
Awards telecast last February, the
newly formed classical committee
of the Recording Industry Assn. of
America (RIAA) has attempted to
work with NARAS to solve the
problem. In return, we have re-
ceived first vague promises of coop-
eration, then months of silence, and
finally a self-fulfilling pronounce-
ment that there was no time to rem-
edy the situation before this year’s
awards.

We emphatically disagree.

To recap briefly what went
wrong:

In August 1985, the Atlanta chap-
ter of NARAS offered members of
the Atlanta Symphony Orchestra
and Chorus a ‘“‘pro-rated,” three-
month NARAS membership for $10
that would enable them to cast
Grammy ballots. By no coincidence,
the orchestra had several eligible
recordings on a classical label.

With Atlanta chapter member-
ship swelling 62% after the offer—
from 265 to 430—those recordings
received 12 Grammy nominations,
including (according to published re-

The Atlanta Case

THE GRAMMYS: THE ISSUE IS CREDIBILITY

ports) four of the original five nomi-
nations for classical album of the
year. The votes resulted in four
classical Grammys, including best
album.

Press comments on the Atlanta
awards ranged from “odd” (Boston
Globe) to “ridiculous” (Los Angeles
Times). The Philadelphia Inquirer’s
story was headlined, ““A Classic
Grab For a Grammy.”

The situation prompted the long-

e Requiring new NARAS enroll-
ees to serve one full year as paying
members before becoming eligible
to vote.

The NARAS response, such as it
is, has been to eliminate the bar-
gain-basement, three-month mem-
berships. Period. But it remains
temptingly feasible for Symphony
Orchestra X to release an album,
enroll its entire membership (at a
still-affordable $50 a head) in

‘It will be a sad day

when boosterism
takes precedence
over credibility’

Joseph F. Dash, senior vice president and
general manager, CBS Masterworks, is
chairman of the classical committee of the

RIAA.

overdue formation of an RIAA clas-
sical committee, composed of execu-
tives of Capitol/EMI/Angel, Poly-
Gram Classics (London, Deutsche
Grammophon, and Philips), RCA
Red Seal, MCA Classics, Nonesuch,
and CBS Masterworks. In late
April, the committee submitted a
list of suggestions for future Gram-
my voting, including:

e Replacement of the final-nomi-
nation system with a special “craft”
nominating committee of classical
experts.

® Revision of voting criteria to
limit orchestras or other continuing
organizations of more than 25 mem-
bers to one vote.

NARAS, and all but guarantee it-
self a Grammy because of the rela-
tively small pool of classical voters.

Far-fetched? We have it on good
authority that another U.S. orches-
tra is doing precisely this.

Should record companies now
scurry to sign and enroll every
available symphony orchestra?
Should CBS Masterworks enroll the
entire Mormon Tabernacle Choir?
Will the Grammy for best classical
album now always go to the record
with the most musicians playing on
it?

NARAS has an understandable
interest in enrolling as many new
members as possible. At times in

the past year, NARAS officials
have seemed actually to be praising
the Atlanta chapter for an aggres-
sive marketing campaign. It will be
a sad day, though, when this sort of
boosterism takes precedence over
the credibility of the Grammys.

To date, our committee has more
than held up its end of the bargain.
We have pursued a course of pa-
tient dialog; we have presented sug-
gestions, not ultimatums; and we
have not prosecuted our case in the
trade or consumer press.

The academy’s apparent indiffer-
ence to the problem has made it
clear that we can no longer follow
this course.

During the exchange of pleasant-
ries that has thus far passed for ne-
gotiation on this issue, NARAS has
suggested that a final resolution
might have to await the appoint-
ment of a full-time NARAS presi-
dent. This may or may not have
been one more attempt to stall.

But now, in Joe Smith, the acade-
my has a permanent president,
whose choice is being applauded
throughout the music industry. A
fair and prompt airing of this prob-
lem must be made an immediate pri-
ority on Smith’s agenda.

NARAS—like other award-giving
organizations—has faced bloc-vot-
ing problems in the past. What
makes classical bloc voting a
uniquely dangerous practice is that
in the entire musical world, there
are no groups as large, as unified in
their interests, and as uniformly
qualified for NARAS membership
as classical choirs and orchestras.

We can't wait another year, or
two, or three. Our worst night-
mares are being realized right now.
The classical Grammys are becom-
ing a bad joke.

THE EXTRA INGREDIENTS

I share Michael Khan's concern
about the demise of the LP (Let-
ters, Oct. 18). He owns 400 LPs and
two tapes, and he’s angry. I have
about 3,000 albums and 200 tapes.
Imagine how I feel.

I'm not too mad yet, but will be
if more companies follow Mo-
town’s lead. Motown and others
are seeing the compact disk as a
replacement for the LP, instead of
recognizing that it offers yet an-
other choice to the consumer.

The trusty old LP has many vir-
tues, not the least of which is pack-
aging. It surrounds your music
with cardboard and decorates it
with fantastic visuals. The album
cover has always been a visual aid
to the music it enclosed.

Another virtue is the extra good-
ies, something lots of album fanat-
ics identify with. These include
posters, stickers, lyric sheets, etc.

So let’s not lose our heads too
quickly over CDs. They do sound
infinitely better, and I intend even-
tually to buy a player when the
hype dies down and my pockets are
richer. But I'll want one primarily
to have CD versions of albums I
consider the classics of my collec-

Letters to

tion.

Until then, I will continue to
stand by the LP and continue to
buy it, maybe for sentimental rea-
sons. But that’s my choice.

Richard Crist
Kingston, N.Y.

A PLEA FOR COEXISTENCE

It’s extremely disturbing to learn
that most—if not all—major labels
are encouraging the sale of com-
pact disks rather than LPs this
Christmas. To many people, plac-
ing so many promotional dollars on
CD is like calling for an early
death of the LP.

Certainly the CD is a marvel of
technology. But technology is not
always where it’s at. Packaging
plays a key role in marketing. If a
particular LP catches our eye, we
pick it up and a sale often follows.
The CD, on the other hand, is
small. Most often it isn’t even no-
ticed unless the customer is look-
ing for a specific disk.

Where is all this leading? New
acts will find it even more difficult
to win public attention at the store
level. The result will be more reli-
ance on personal appearances, con-
certs, and video for the new and

the Editor

developing act.

I'm not arguing for the removal
of CD. That would be ludicrous. In-
stead, I feel there should be coex-
istence of both configurations.

Anthony Seow
Agincourt, Ontario

FORCE-FEEDING CD

Record executives must be sitting
on their brains. Don’t they have ac-
cess to research departments?
Why are they so hell-bent on kill-
ing off LPs and forcing compact
disks down the throat of the pub-
lic?

Research indicates that most of
the record-buying publicis 12 to 18
years old. How many of those peo-
ple do you suppose have CD play-
ers? What will happen is that one
person with a CD player will make
cassette copies for his friends who
neither have players nor want
them.

Mike Love
Chicago

GILDING THE LILY

Why is it that no matter what the
label, whenever megaartists put
out anything—old or new—atten-
tion is immediately turned to them,

and almost all effort at promoting
new or less-established artists is
put on the back burner?

I have some examples. All of us
at retail know that Lionel Richie’s
new album will go muitiplatinum
by January, even without any ad-
vertising. Radio will take care of
him. And $300,000 for one Richie
video, as has been reported! Is that
really necessary? There are other
Motown acts that could profit
from some of this attention.

An A&M representative told me
the other week that a push on one
act had been relaxed because of
the new Police album. What's the
deal, guys?

To advertisers I shout: Give
more artists more space. Why
spend extra effort and money on
something you know will sell?

Marc Ferry
Dallas

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Labels Increasing Service Of Promo-Only CDs

BY STEVE GETT

NEW YORK A number of major la-
bels have begun to support new prod-
uct by servicing radio with promo-
tional compact disks. Leading the
field is A&M, which has issued
promo-only CD singles on 38 Special,
OMD, and the Police. The label has
also put out an eight-song sampler
featuring such new artists as Double
and David + David.

“The feedback we got straight
away was that people paid more at-
tention to the music,” says A&M gen-
eral manager Bob Reitman. “We
started earlier this year with the 38
Special one, servicing about 1,000
copies to major-market top 40 and
AOR stations and through the trade.
Then we did the sampler, ‘A Year
Ago We Hadn't Heard Of Them Ei-
ther,” which we also sent out to adult
. contemporary because it featured

some AC-oriented artists.”

RCA issued a limited-edition CD of
“Dreamtime,” the leadoff single
from Daryl Hall's “Three Hearts In
The Happy Ending Machine” album.
The label subsequently put out a
four-cut Eurythmics’ live set, featur-
ing songs from the group’s ‘“Re-
venge” album.

Plans call for Ariola to service ra-
dio with a CD version of Carly Si-
mon’s latest single, “Coming Around
Again,” by the end of November.
Like RCA, Ariola will present the Si-
mon song in a jewel box package;
A&M has used the Digi-Pak.

Of A&M'’s decision to continue its
CD promo series with OMD’s “Forev-
er (Live & Die)’ and the Police’s
“Don’t Stand So Close To Me ’86,”
Reitman says, “My philosophy in
marketing records is that you can’t
change the music, you can only
change the environment in which it's

perceived. The better the environ-
ment, the greater the likelihood you'll
get positive response.

“Here’s the analogy: You can in-
vite someone to dinner and either
serve them steak or a hamburger.
My sense is that the conversation will
be a little nicer over the steak. So
there’s a chance you can manipulate
the environment a bit.”

Reitman adds, however, that A&M
will remain selective in terms of fu-
ture promo CD releases. “We don’t
want to institutionalize them, be-
cause when you do that, it becomes
predictable and defeats the purpose
of a special piece,” he says.

Columbia is said to be planning a
promo-only CD sampler to coincide
with the upcoming CD releases of 14
Rolling Stones albums originally is-
sued by Atlantic. A black vinyl sam-
pler of Bruce Springsteen’s live box
set is reportedly planned but is un-

Washington Roundup

BY BILL HOLLAND

IS THE FEDERAL Communica-
tions Commission going to ask
Howard Stern’s employer to re-
spond to allegations that he has

" broadcast obscene or indecent lan-
guage? According to an FCC
spokesperson, Mass Media Bureau
chief James McKinney has put the
matter “on hold for a while.” No
reason has been given, but there are
indications from insiders that Mc-
Kinney may have found Stern’s
statements in submitted air checks
to be, as one put it, “more border-
line rather than over the border.”
Apparently, letters to Infinity
Broadcasting are still being re-
viewed.

MEANWHILE, THE FCC HAS re-
ceived a reply from the chancellor
of the Univ. of California at Santa
Barbara on allegations that the col-
lege’s station, KCSB-FM, had aired
a song in July with obscene or inde-
cent language. University officials
said they have no power to censor
content of student broadcasters.
The station manager said a new pol-
icy will be proposed to play such ma-
terial later at night, when there will
be less chance of children listening.
FCC officials will now review the re-
ply, characterized as disorganized
and “patchwork” by insiders.

FCC CHAIRMAN Mark Fowler
continues to draw congressional ire
over his decision to re-examine the
commission’s policy of awarding
preferences to minorities and wom-

Louis, and WENS Indianapolis.

..newsline...

DOYLE ROSE is promoted to VP/station operations for the six-market
Emmis Broadcasting chain. Previously, Rose was an Emmis regional -
VP and oversaw KPWR Los Angeles and his home-base outlet, WLOL
Minneapolis. Emmis’ other properties are WQHT New York, KSHE St.

NATIONWIDE BROADCASTING makes KZZP-AM-FM Phoenix, Ariz., PD Guy
Zapoleon and WNCI Columbus, Ohio, PD Bill Richards directors of
programming services, newly created positions. Both will continue su-
pervising programming at their respective stations, but will also over-
see other chain properties. For Zapoleon, those assignments include
KISW Seattle; KZAP Sacramento, Calif.; KWSS San Jose, Calif.;
KLUC/KMJJ Las Vegas, Nev.; and WBJW Orlando, Fla. Richards will
now oversee WPOC Baltimore; WGAR-AM-FM Cleveland; WKZL Win-
ston-Salem, N.C.; and KRQ Tucson, Ariz. The posts were created as a
result of the departure of Dave Van Stone, who left Nationwide in Oc-
tober to join Western Cities” KMLO Boulder, Colo.

KHOP-FM Modesto/Stockton, Calif., has been bought by Fuller-Jeffrey
Broadcasting for $6 million. The adult contemporary station was sold
by the Pete Pappas Co. Blackburn & Co. brokered the deal.

WEPM/WKMZ Martinsburg, W.Va., will be bought by the Prettyman
Broadcasting Co. for $2 million. The seller of the country and adult
rock outlets is Elektra Broadcasting Corp. Prettyman also owns
WICO-AM-FM Salisbury, Md., and WYUS/WAFL Milford, Del.

en in comparative license renewal
cases. The chairman of the House
Telecommunications Subcommittee,
Tim Wirth, D-Colo., along with vo-
cal subcommittee critics, wrote to
Fowler saying that the subcommit-
tee has compiled an “‘exhaustive
record illustrating the need to in-
crease female and minority owner-
ship of broadcast properties,” and,
further, that Congress has deter-
mined that it wants the preferences.

BEV BROWN, RADIO BOARD
chairman of the National Assn. of
Broadcasters, announced recently
that NAB will backstop the volun-
tary standards to improve AM radio
fidelity. The standards, developed
by a committee of broadcasters and
manufacturers and unveiled at Ra-
dio ’'86 in September, are open to
comment until January. They would
make AM sound close to the quality
of FM broadcasts. NAB’s small
market radio committee also en-
dorsed the standards Oct. 30 and
wants the NAB to push for greater
acceptance of AM stereo.

COMRADE KASEM’S TOP 40
countdown? Not all that far-
fetched. One of the ideas to come
out of the recent Reagan-Gorba-
chev Iceland summit was reciprocal
programming—with a U.S. eye on
stopping the jamming of Voice of
America broadcasts by the Rus-
sians. Proposals include beaming
down Russian audio and video pro-
gramming to stations here or per-
mitting the Soviets to buy time on
American stations. Gorbachev sup-
posedly likes the idea. Swell.

THE FCC has granted a waiver of
its rule permitting only one media
property per market to the Malrite
Communications Group. Malrite
will now be able to keep WHK/
WMMS Cleveland, although it has
purchased the UHF indie WOIO-TV
there, which for some years has op-
erated in the red. The commission
said that teaming it up with the suc-
cessful stations would be in the pub-
lic interest because of the extra in-
come Malrite could pump into it.

likely to come out on CD.

Island recently sent out a number
of U.K. import CD copies of the Fran-
kie Goes To Hollywood single “Rage
Hard.” Similarly, Epic distributed
British promo CDs of FM/u.ks de-
but album. Manhattan plans to pro-
vide radio with a CD of Rob Jung-
klas’ album in December, but this will
not be available commercially.

Other labels have serviced radio
with CD versions of albums before

their retail release—these include
current product from R.E.M. and
Glass Tiger—and indicate that they
are considering the possibility of spe-
cial CD promo items for 1987.

Programmers—especially in the al-
bum rock format—welcome the
trend. Most labels have established
discount CD servicing to radio, but
many programmers opt to buy them
or arrange trades with retail to ob-
tain CDs on a timely basis.

SHS

Programmers reveal why they have jumped on
certain new releases.

TOP 40

Forget about movie soundtracks—television may be a more influential
vehicle for creating hits at radio. First it was the “Miami Vice”-generated |
successes, then soap opera supersingle ‘“Friends & Lovers.” Now, WHTZ
“Z-100” New York music director Frankie Blue says, the NBC-TV show
“Family Ties” has made a hit of Billy Vera & the Beaters’ “At This Mo-
ment” (Rhino). The song has been used on the show for the last two
months and reportedly draws zillions of inquiries at NBC. According to
Blue, the ballad pulled 100 phone requests after one day on Z-100’s air-
waves. (Vera, by the way, is a veteran who recorded for Atlantic in the
mid-'60s. The song is part of a Rhino album, “By Request: The Best Of
Billy Vera & The Beaters.) Also burning up the phones at Z-100, says
Blue, is the Bangles’ “Walk Like An Egyptian” (Columbia), a No. 2
phoner after three weeks of play.

BLACK/URBAN

Coming off a market-sweeping summer book (see story, page 1), WVEE
Atlanta PD Ray Boyd says he is in the midst of a calm before the storm
of hot holiday releases but that the pickings are a little slim at the mo-
ment. Nonetheless, Bobby Brown’s “Girlfriend” (MCA) is a strong-
sounding add, Boyd says. “There’s no question this has heavy teen ap-
peal,” the PD says of the former New Edition member’s first solo outing.
“To me, the melody is similar to that of ‘Me & Mrs. Jones,” and I think
that’ll give it some effect on the 18-24 and 24-34 demos.” El DeBarge’s
“Someone” (Gordy/Motown) is “simply another good El cut” from an
artist whose general sound always sells, says Boyd. Another strong mov-
er, he reports, is Isaac Hayes’ “Ike’s Rap/Hey Girl” (Columbia).

ALBUM ROCK

WDHA Dover, N.J., PD Mike Boyle says Don Dixon is breaking nicely
from the producer ranks with “Praying Mantis” (Enigma). “It's a
tongue-incheek-type tune,” Boyle says, noting that the song has been
available as an import for more than a year. The Beastie Boys’ “Gotta
Fight For Your Right To Party” (Def Jam/Columbia) is “going to crop
up on a lot of metal shows,” Boyle predicts. At WDHA, the song is spin-
ning in night shifts, an add motivated by the band’s cult following and a
strong sales pattern. “It’s an up-tempo rock-anthem song,” Boyle re-
ports. Detroit newcomer Toby Redd is off to a good start with its debut,
“Every Time I Run” (RCA). “This is a spirited rock’n’roll song without
the synthesizers,” Boyle says. Finally, Boyle recommends a rocked-up re-
mix of Gene Loves Jezebel's “Desire” (Geffen).

COUNTRY

KOLO Reno, Nev., PD Tony Thomas encourages colleagues not to un-
derestimate audiences when considering Paul Simon’s “Graceland.”
which Warner Bros. recently serviced to country. “The first time we
played it, we got very positive, almost all female responses. No negatives
at all,” Thomas reports. “It may not go top 10, but it adds a nice bit of
diversity.” Newcomer Patty Loveless put forth a very strong vocal per-
formance in “Wicked Ways” (MCA), Thomas says of the “up-tempo,
country rock tune.” Crystal Gayle’s “Straight To The Heart” (Warner
Bros.) “is a song you’ll be hearing everywhere in a month or two,” says
Thomas. “I just saw her introduce it to a live concert audience, and it
drew a tremendous reaction.” Marty Stuart’s “Do You Really Want My
Lovin’ ” (Columbia) was co-written by the late Steve Goodman, whose
good-natured writing ability is well represented here, Thomas says. “It’s
a good country song with a honky tonk feel to it.” Finally, Thomas says
the Almost Brothers have “hit their stride” with “I Don’t Love Her
Anymore” (MTM). KIM FREEMAN
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wanted: Dead Or Alive!

wanted: By over 450,000 rabid fans in the U.S. aiore as Dead
Or Alive’s debut album, “Youthquake,” approacne: GOLD!

wanted: By the thousands of dance jloov addicts who made last
vear’s hit single, *'You Spin Me Rourd (Like A Record),”

the No. [ dance record for months or: end!

wanted: By U.S. radio who are playing Dead Or Alives
smashing new single, “Brand New Lover,” to deatn From ther
eagerly-awaited new album, “Mad, Bad And Dangerous To
Know”! Which comes armed with trvo Eiller videos in regular

and extended video mix versions!

gjﬁj” wanied: By the whole ! @#$%¢& world!
Produced by Stock. Aitzaen and Waterman for PWL Dead Or A ll‘ve, ‘Mad, Bad And Dangerolts TG KIIOW.”
Manapemeznt: Chris Morrison for C.MLO. L wernational Led Fedtul‘['ng [/18 ne‘/v 7” and ] ’” "Bi/’and Ne\v LOL'e}’_“
North American Mainemen Consultant. kerry Jatfe Jeoese 1905569

You ve Been Warned! On Epic Records, Casseties and Compact Discs.

“Epic: S are trademicks of CBS Inc. © 1986 CBS inc
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Up Against City Hall. Shannon has New York City Hall as a backdrop as she
helps kick off the annual Harlem Week festivities with WRKS New York.
Shannon performed selections from her recent Atlantic atbum on the steps of
the building. Pictured, from !eft, are album preducer Russell Taylor, Shannon,
WRKS New York air personality Chuck keonard, and Atlantic’s Simo Doe.

Dancin’ In The Street. Staiters from WJMK Chicago lead their Baby Boomers
Band in a dancing parade through the strests of Oak Park, ll. The band tuned in
its boom boxes as WJNIK played suitable baby-boomer marching music. Seated
in the station’s Pontiac GTC are, from left, air ralents John Charleston, Dick
Biondi, and Scott Wagner.

i e *"‘""“”"""""1,.

Windy City Silver. It's a sterling moment for WJJD-AM Chicago morning man
Clark Webber as the station throws him a silver anniversary party. ‘Webber has
been active in Chicago radio for 25 years Standing next to Webber is station
producer Keena Leonard.

Grand Toto. The grand-prize winner is selactad in the United Stations
Programming Network/Chewels contest by mambers of Toto. The drawing was
held at the USP studio after an in'erview sess:on to discuss the band’s latest
release, “Fahrenheit.” Shown, irom left, are USP’s Rich Vestuto; USF director
of artist relations Janice Ginsberg; Toto members David Paich, Steve Porcaro,
and Jeff Porcaro; end USP VP/Zastern sales Dick Kelley.

Breadcast Hitch. WBLM Portlaind, Maine, station celebrity Frenchie Gagne Live From The Restaurant Booth. WNEW-FM New York celebrates #s 19th birthday with its annual live broadcast from
pours the wedding toast for Mr. and Mrs. Curt Shaw following the live broadcast the booth of New York’s Hard Rock Cafe. Guest artists stopped by during the weeklong celebration to play guest DJ and
of the ceremony. The couple gat hitched en the station’s "Remarkable be interviewed. Celebrating, from left, are Journey's Neil Schon, WNEW afternoon legcenc Scott Muni, Journey’s Steve
Wedding” segment. The entire stete of Maine was invited to attend. Perry and Jonathan Cain, and pinch-hitting morning man/station PD Charlie Kendall.
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IN MEMORIUM

JANE DORNACKER
1946 - 1986

WNBC -AM
NEW YORK
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in partnership with Bi"mcrd

" CAN YOU GET THE HITS?

More and more international hits are created in
Europe. Whether it is A-Ha (Norway) or Falco
(Austria); Blow Monkeys (UK) or Mai Tai (Holland);
Doubie (Switzerland) or Jennifer Rush (Germany);
Simply Red (UK) or Modern Talking (Germany);
Opus (Austria) or Sandra (Germany), European
acts hit the world!

Every week almost 30% of the hits on Billboard’s

Hot 100 originate from one of the 18 European
markets. A&R experts and Music Publishers, Ra-
dio and Television programmers, Managers and
Producers all have a need to foliow the European
music trends. They find their new upcoming hits
every week in Music & Media, the leading Pan-
European newsweekiy for the broadcasting and
Home Entertainment industries.

EUROPEAN ACTS HIT THE WORLD

YES

YOU CAN!

MUSIC & MEDIA (formerly Eurotipsheet)
gets you the hits at the earliest stage.
Every week Music & Media tips the new
upcoming hits from the 18 European
markets, gives the latest Pan-European

music and videonews, playlists and hot :
adds from the 400 leading programme 3% =3% » %

directors and deejays, the official Eurae
pean Hot 100 charts, the most aired

videoclips, New Talent and much more. % , *

Detach and mail coupon below

SUBSCRIBE NOW!

Mail coupon to: Music & Media
c/o Billboard Publications, 1515 Broadway
New York, NY 10036. Att: Circulation Dept.

Please enter my Music & Media Subscription:

Name

Company Title

Address

City/State/Zip
Country.

Type of Business

Signature

* |ssues will not be sent until payment is received.  Please allow 3 weeks for handling.

g'
7

’\"-\—\_
-TT T A

O Payment Enclosed ([ Bill Me
Charge my credit card as follows:

O American Express [ MasterCard/Eurocard (Access)
(3 Dinersclub (I VISA

Card #
Expiration Date

Subscription Rates 1 year (U.S. doHars)
USA/Canada $155.
Holland $155.
Germany $155.
England $155.
France $155,
Rest of Europe $130.
Other Markets $185.

F

I T ———————
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WZYQ “Z-104”" Frederick, Md.,
morning man and PD Kemeosabi
Joe is leaving the leading top 40
station after eight years there for
the afternoon post at new hit out-
let KHYI Dallas. Z-104 VP/GM
Howard Johnson says afternoon
man Brother Bear is already
tagged to fill Joe's PD shoes. “We
are very excited for Kemosabi,”
says Johnson. “He and I have been
talking about this possibility for a
period of years, so we were quite
prepared.” Joe’s departure opens a
hot morning slot at Z-104, and
hopeful jocks should speed t&r kits
along to Bear.

Meanwhile, at KHYI, VP/pro-
gramming Mark Driscoll reports
a hot new morning show is set to
arrive soon. Furthermore, he cor-
rects our erroneous report in the
previous issue that Randi Rockett
was appointed PD. Rockett was an
air talent who dabbled in the music
department to begin with, and she
was subsequently let go. “She just
didn’t work out quite right,” says
Driscoll.

ROBERT WALKER and Bill
Tanner are back together again:
WPOW Miami PD Tanner has
wooed Walker away from his VP/
programming post at WHYI “Y-
100” Miami. Walker will be chair-
ing WPOW’s 1-5 p.m. shift, while
Don Cox moves into evenings.
Tanner and Walker had worked to-
gether at Y-100 for several years,
and sources say Tanner has been
trying to get Walker over to
WPOW for quite a while. Good
sources also say that Tanner may
take on an air shift soon, possibly
giving Walker some programming
responsibilities.

KTKS “Kiss 106” Dallas adds sev-
eral members to its top 40 staff.
Former KEGL Dallas promotion
director Kelly Wendorf resurfaces
quickly in the same post at Kiss
106. Wendorf is joined at the Gan-
nett outlet by former KEGL intern
Joy Melendy, Kiss’ new assistant
promotion director. Plus, the sta-
tion has two new personalities.
Don Crockett arrives in middays
from the PD post at KISR Fort
Smith, Ark., and Dr. Drex ships
into the evening slot from his last
gig, at KTFM San Antonio, Texas.
They replace Jim Zippo and Ran-
dy Chambers, respectively.

THE REAL KISS, KISS San An-
tonio, reportedly just shifted its al-
bum rock fare to hard rock/heavy

[ metal. That’s under the direction
of rock veteran Trip Reeb.

Los Angeles rock radio irregular
Frazer Smith recently launched
the “Saturday Night Fraze” week-
ly show on young classic rocker
KLSX there. The station’s cute re-

\k\(:]DQ\‘??
10) 5

lease listed Smith’s credentials at
local rockers KROQ, KMET, and
KLOS, and a hopefully fictitious
stint at K-MART, where he claims
to have been the voice behind the
legendary Blue Light Specials.

SHADOW STEVENS is busy put-
ting the doo-dah into Booth Ameri-
can’s WZZP “Zip 104” South Bend,

Kemosabi Joe on
the warpath at
KHYI Dallas

Ind., station, where he’s the top
40’s newly installed PD. Stevens
was the former assistant PD at the
old WGCL Cleveland (now WNCX)
through the summer of 1985. He
then returned to Cincinnati as eve-
ning man at Booth’s WWNK. Zip
104 “sounded like Bore 104 when I
got here,” says Stevens, adding
that Booth is now supplying him
with “whatever it takes to take
over the market.” Part of that in-
volved ‘‘buying most of the tick-
ets” to an Eddie Money concert for
giveaways, he says.

66

WE’RE GOING TO TAKE A
good, hard look at it,” says Edens
executive VP Michael Osterhaut
with regard to what the company
will do with new acquisition KLZZ-
AM-FM, San Diego, Calif. (Bill-
board, Nov. 8). There are market
worries that WRBQ “Q-105" Tam-
pa, Fla., PD Randy Kabrich will
be shipped West to KLZZ. Oster-
haut says, “I’'m not sending Randy
anywhere. But, Randy does con-
sult all of our stations, as does
[WRBQ operations manager] Ma-
son Dixon and other members of
our team. So, they’ll be involved on
that level.” Osterhaut is mum on
what KLZZ’s future format may
be. It’s now a classic rocker. Don't
forget that Kabrich was at KCBQ
San Diego when it was quite a
rocker several years ago.

Observers should watch for
more growth in the Edens chain.
“We love the Sun Belt, but there’s
a lot of markets we want to be in,”
Osterhaut says. “You find me
someone who wants to sell us
something in Atlanta and we’ll be
there!”

Longtime top 40 outlet KBOY
Medford, Ore., is undergoing a
shift toward album rock. Progres-
sively minded John Napier is the
new music director and afternoon
driver ... In Boston, progressive
rocker WFNX ups weekender Bill
Abbate to local music director.
He'll continue his afternoon news/
sports commentaries and the “Bos-
ton Rocks” show on Sundays . . . In
Schenectady, N.Y., Tom Parker

becomes PD at hit outlet WGFM.
He joined the station in 1980 and
moved up through the ranks as an
air talent and then music director.

THE FORMAT and ownership
change at WMKR Baltimore to AC
WWMX ‘“We Mix 106” leaves plen-
ty of good radio folks looking for
new gigs. One of those is GM Scott
Frothingham, who was at the top
40 for only four months before the
change came down.

John Bodnar is back at Metro-
media’s “‘lite” AC, WASH-FM
“Easy 97,” where he takes on PD
duties in addition to his morning-
man chores. Country outlet KVET
Austin, Texas, brings Cindie
Brooks on as afternoon air talent.
She’s direct from the midday slot
at WNOE New Orleans, where she
worked for six years.

ROCKER JOHN PARR is a
strong candidate for the WNEW-
FM New York morning shift. At
least that’s what PD Charlie Ken-
dall would have had you believe
during one of many clever covers
he’s orchestrated while seeking a
replacement for the ‘‘Breakfast
Club” feature. During a recent
morning show, Kendall did a hilari-
ous bit trying to convince Parr that
his schedule wouldn’t interfere
with doing WNEW’s a.m. shtick.
Later in the week, Kendall ex-
cused himself from interim morn-
ing duties, saying he was “‘going to
the mountain” for divine inspira-
tion on whom to hire. So far, it's
been the most entertaining non-
show show we’ve heard in a long
time. And, naturally, there have
been lots of morning music and lin-
ers to that effect, an obvious
counter to the all-talk approach of
competitor WXRK “K-Rock.”

THE HELICOPTER CRASH that
killed WNBC traffic reporter Jane
Dornacker (Billboard, Nov. 8) was
reportedly caused by a mechanic’s
error in installing the vehicle’s
clutch three weeks ago. That re-
port surfaced in a Nov. 4 New
York Times report, which stated
that the mechanic volunteered the
clutch information during a federal
investigation of the accident.

New motto updates: KITS San
Francisco is now calling itself
“Live 105,” and sources there say
it sounds like the station is posi-
tioning itself to fill the adventur-
ous and progressive void left by
the KQAK’s demise ... Emmis’
WQHT changed its ID from “Hot
103.5” to “Hot 103.”

TRAVEL LOG: We're looking for-
ward to seeing many of you at the
Young Black Programmers Co-
alition convention Friday and Sat-
urday (14-15) at Houston's Hyatt
Regency Hotel ... Unfortunately,
that’ll keep us from attending the
Loyola Radio Conference, held
that same weekend in Chicago’s
Holiday Inn Mart Plaza. The 17-
year-old confab attracts college
and high-school radiophiles, with a
schedule of seminars that ought to
prepare them nicely for commer-
cial radio futures. Keynote speak-
er is WBBM-TV Chicago’s Bill
Kurtis, while WKQX Chicago’s
Robert Murphy is bringing his
morning crew in for a seminar.

permission of the publisher.

ALBUM ROCK ™*-

4 DAVID & DAVID
AEM

. = Compiled from national album rock
3 - om
1’5 65 ’;‘o #E ARTIST radio airplay reports. TITLE
Tw wl I} xT
E2 |3z [ @ [ 25| wea
* % NO.1 % *
THE PRETENDERS DON'T GET ME WRONG
1 1 3 6 SIRE
TO BE A LOVER
2 |2 |2 |7 | B
JOHN FOGERTY CHANGE IN THE WEATHER
3 4 6 8 WARNER BROS.
P 3 4 10 RBcl}UCE HORNSBY THE WAY IT IS
@ 6 1 6 38$TON WE'RE READY
KBC BAND IT'S NOT YOU, IT'S NOT ME
6 7 9 6 ARISTA
@ DON HENLEY WHO OWNS THIS PLACE
12 25 3 GEFFEN
14 28 3 STEVE MILLER | WANT TO MAKE THE WORLD
CAPITOL
@ 10 16 5 GEORGIA SATELLITES KEEP YOUR HANDS TO YOURSELF
ELEKTRA
10 1t 15 4 IH‘E POLICE DON'T STAND SO CLOSE TO ME '86
9 10 8 'TIL TUESDAY WHAT ABOUT LOVE
5 1 11 HUEY LEWIS & THE NEWS HIP TO BE SQUARE
. CHRYSALIS
STAY THE NIGHT
19 2 4 ELE:{T#QMIN ORR Y
17 5 PETER GABRIEL THAT VOICE AGAIN
19 GEFFEN
LAND OF CONFUSION
0 |2 | 2 | SENESIS
TRUE TO YOU
s | @ | o | BICQCASEK
2 29” 5 3&STON COOL THE ENGINES
STEVE WINWOOD FREEDOM OVERSPILL
8 8 11 ISLAND
% 3 5 gé\EU(ING HEADS PUZZLIN' EVIDENCE
13 sv 8 38$TON AMANDA
SWALLOWED BY THE CRACKS

THE STABILIZERS
COLUMBIA

ONE SIMPLE THING

TEARS IN THE RAIN

EoCECIBEEEENEREEEEERE

35 | 45 | 3 | JRIUMPH
2 | 13| 13| BONJow YOU GIVE LOVE A BAD NAME
. WANG CHUNG EVERYBODY HAVE FUN TONIGHT
25 Z 6 GEFFEN
1 * % * POWER TRACK # % %
6 | — | 2| ERICCLAPTON 1T'S IN THE WAY YOU USE IT
B |4 | 3| REM SUPERMAN
38 | 44 | 4 | EDDIE MONEY WE SHOULD BE SLEEPING
COLUMBIA
2 | — |.2 | THEPRETENDERS MY BABY
o SIRE
37 | — | 2 | SURVIVOR IS THIS LOVE
SCOTTI BROS,
KANSAS ALL | WANTED
8- 2|/
2| 15| 7 | 1 | MEOCASEK EMOTION IN MOTION
B |18 | 18| 7 | JINATURNER BACK WHERE YOU STARTED
u | |3 |6 | GGVPOP CRY FOR LOVE
35 |24 | 14| g | TIMBUK3 THE FUTURE'S SO BRIGHT
[ DANCE
% |3 |13 | 4 | RATT c
@ 4| a9 | 3 ggRgugngl WANTED DEAD OR ALIVE
38 | 28 | 23 | 13 | TALKINGHEADS WILD, WILD LIFE
2 5 5 *ﬁfFLASHMAKER**t
NEWD | 1 | LONEJUSTICE L - SHELTER
w0 NY THIS LOVE
0 | 2 |12 | 7 | BADCOMPA
NEW) | 1 | BiLLYIDOL DON'T NEED A GUN
NEWD | 1 | STEVIERAYVAUGHAN SUPERSTITION
8 | 3| 2 | 14| DAVID&DAVID WELCOME TO THE BOOMTOWN
s |32 | 22| 11 | HUEYLEWIS & THE NEWS JACOB'S LADDER
NEWp | 1 | BOBGELDOF THIS IS THE WORLD CALLING
GRACEL
NEWD | 1 | LERENON AND
g | 71| 7| s | BILLYSQUIER LOVE IS THE HERO
8 | a8 | — | 2 | HOWARD JONES YOU KNOW | LOVE YOU DON'T YOU
ELEKTRA
49 | 39.| 32| 15 | EDDIEMONEY TAKE ME HOME TONIGHT
You C
50 | 40 | 30.| 8 | THEOUTFIELD EVERYTIME YOU CRY

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Featured Programming

HOBERT P. KIPPERMAN is
named vice president of the CBS
Radio Networks. Kipperman takes
over immediately from Richard Bre-
scia, who has resigned. Another
change has Michael Ewing named
VP/marketing. He will be reporting
to Kipperman.

Kipperman has been with CBS
for 19 years and has been VP/GM
of CBS Radioradio since 1981. He
will be responsible for program-
ming, production, and promotion for
CBS Radio Networks, CBS Radio-
Radio, and the syndicated program-
ming unit.

Ewing also comes to his post with
a long affiliation with CBS. Coming
to the network after working for
two CBS 0&0Os, Ewing has been
VP/GM of the CBS Radio Network
since 1982. He will be responsible
for sales and affiliate relations for
the three mentioned units.

PRO MEDIA has bought the
rights to Narwood Productions’
“Country Close-Up.” Based in New
York, ProMedia was launched 15
years ago with “The Blimp,”’ a
shortform series initially geared to-
ward album rock outlets. Since
then, ProMedia has grown to offer
several shortform, comedy, and
general-information programs.

““Country Close-Up’’ is Pro-
Media’s first longform offering,
and company president Bill Quinn
says much is being done to enhance
the show. The first change will be
the addition of a guest co-host each
month. Lon Helton will continue as
program host, with T.J. Sheppard
being the first to fill the guest chair.
On the promotion side, ProMedia is
now arranging concert-ticket and T-
shirt giveaways for affiliates, and a
package of 30-second vignettes
from “Country Close-Up”’ will be of-
fered to highlight the show.

“Country Close-Up” came to Pro-
Media with affiliates in 37 of the top
50 markets, says Quinn. Quinn says
the format’s national situation is
somewhat similar to that of album
rock’s. “In many major markets,”
Quinn says, ‘“‘you might only see
one or two country stations. So we
don’t see the proliferation of coun-
try stations themselves.”

Narwood initiated the show in
1982 with Glen Campbell as host.
Narwood’s Ellen Silver says Pro-
Media approached Narwood with a
satisfactory offer but would not
elaborate on what that offer en-
tailed or why the company chose to
sell “Country Close-Up.”

At this time, Narwood continues
to syndicate the shortform rock
news feature “Rock Notes.” Prima-
ry work at Narwood these days is as
a production studio, but the compa-
ny is considering restarting its
MOR program, “The Music Mak-
ers.”

THE SHERIDAN Broadcasting
Network of Pittsburgh, Pa., will be
simulcasting the radiothon portion
of this year's “Lou Rawls’ Parade
Of Stars.” This is the third year of
the TV/radio benefit, which aids the
United Negro College Fund. The
six-hour event takes place on Dec.
27 and is scheduled to run from 6
p.m.-midnight, EST.

Scheduled artists for this year’s
gala include Aretha Franklin, Fred-
die Jackson, and Diahann Carroll,
among others. Sheridan can be con-
tacted at 412-281-6751 for more in-
formation.

MUTUAL BROADCASTING Sys-
tem has two three-hour country mu-
sic specials for the Thanksgiving ta-
ble. For the sixth consecutive year,
Mutual will present “The Great En-
tertainers,” spotlighting the CMA’s
entertainer-of-the-year category.
The two-course holiday special will
feature this year’s winner, Reba
McEntire, and other winners from
the past 20 years. Lee Arnold of
Mutual’s “On A Country Road”
and WHN New York is hosting, and
the show is available on disk or via
satellite.

Also from Mutual for the Thanks-
giving weekend is ‘“Moonlight,
Memories & Miller.” Jimmy Stew-
art, who portrayed the bandleader
in the film biography ‘“The Glenn
Miller Story,” will host the three-
hour special, which chronicles the
life and music of Miller. Stewart
will share his thoughts and reminis-
cences on Miller and the big-band
era and play a mix of Miller's fa-
mous compositions and arrange-
ments as well as excerpts from
“The Glenn Miller Story.”

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Nov. 14-16, Jimi Hendrix, Leg-
ends Of Rock, NBC Radio Enter-
tainment, two hours.

Nov. 14-16, The Bee Gees, Spe-
cial, CBS Radioradio, three hours.

Nov. 14-16, Gary Morris, Coun-
try Today, MJI Broadcasting, one
hour.

Nov. 14-16, Robert Palmer, Su-
perstars Rock Concert, Westwood
One, 90 minutes.

Nov. 14-16, Neil Young, Paul Si-
mon, Dr. & the Medics, Rock
Chronicles, Westwood One, one
hour.

Nov. 14-16, Motorhead, Metal-
shop, MJI Broadeasting, one hour.
Nov. 14-16, Jean Carne, Star
Beat, MJI Broadcasting, one hour.

Nov. 15, Sting, Billy Squire,
Bananarama, Party America, ABC
Radio Networks, two hours.

Nov. 15, John Lee Hooker, Hei-
di Bohay, Highlights, DIR Broad-
casting, three hours.

Nov. 15, Forester Sisters, The
American Eagle, DIR Broadcast-
ing, 90 minutes.

Nov. 15-16, Rebbie Jackson, Jef-
frey Daniel, Urban Music Maga-
zine, Syndicate It Productions, one
hour.

Nov. 15-16, The Byrds, Her-
man’s Hermits, Reelin’ In The
Years, Global Satellite Network.

Nov. 15-16, Billy Idol, On The
Radio, Nationally Syndicated
Broadcasting Alliance, one hour.

Nov. 15-17, Billy Joel, Rock
Watch, United Stations, three
hours.

Nov. 16, Bruce Springsteen,
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Don Henley, Powercuts, Global E Compiled from a national sample of radio playlists.
Satellite Network, two hours. = =133
Nov. 16, Heart, King Biscuit ¥ 15513
Flower Hour, DIR Broadeasting, 2 2|4 Tme ARTIST
one hour. = S{a|Z LABEL & NUMBER/DISTRIBUTING LABEL
Nov. 16-22, John Parr, Rock E L ke NOJT * & © ° < 7o %
Over London, Radio International, e \8 THE NEXT TIME | FALL 2 ¥ 1 week at No. One
one hour. WARNER BROS. 7-28597 - & PETER CETERA WITH AMY GRANT
Nov. 17, David Bowie, Roxy ()| 2|37 | LOVE WILL CONQUER ALL
Music, Mott The Hoople, T. Rex, . MOTOWN 1866 @ LIONEL RICHIE
Pioneers In Musie, DIR Broadeast- @ 41g8|s| HUMAN
ing, one hour. VIRGIN 2861/A&M ¢ THE HUMAN LEAGUE
Nov. 17, Steve Miller, Rockline, 4 |31 || VL BEOVER YOU
Global Satellite Network, 90 min- COLUMBIA 38-06280 ¢ 70TO
utes. @ 5118 THE WAY IT IS
Nov. 17-23, Eddie Money, Rock RCA 5023 & BRUCE HORNSBY & THE RANGE
Today, MJI Broadcasting, one @ 8 12| g | TRUEBLUE
hour. . SIRE 7-28591/WARNER BROS. & MADONNA
Nov. 17-23, Glenn Jones, Shirley 7 b5 |11| COMING AROUND AGAIN
Jones, Special Edition, Westwood ARISTA 1-9525 CARLY SIMON
One, one hour. 8 |11113] 3 | CALIFORNIA DREAMIN'
Nov. 17-23, Steve Winwood, Off CAPITOL 5630 ¢ THE BEACH BOYS
The Record Specials With Mary 9 | 7 4/13] THROWING IT ALL AWAY
Turner, Westwood One, one hour ; ATLANTIC 7';9372 @ GENESIS
Nov. 17-23, Genesis, BBC Con- 10 |9]6|17| SWEETLOVE
cert Classic, Westwood One, 90 ii::‘l;f;;“m SEAN TRIEAKER
e, . @ SN JIVE 1.8580/ARISTA " & BILLY OCEAN
Nov. 17-23, Paul Simon, Part
One, Pop Concerts & Star Trak AD| 0|25 E"F'OT'O': ": MOTE'OBN < © RIC OCASEK
Profiles, Westwood One, one hour. :ER::: ::; E; ';‘;AR" R BROS.
Nov. 17-23, Big Country, Line 13 (10711
One, Westwood One, one hour. PORTRAIT (3)70;247/5% T USDTo ¢ CYNDI LAUPER
Nov. 21, Mike Rutherford, Paul 14 (15(17] 6 THEY DON'T MAKE THEM LIK USED
. . o RCA 5016 KENNY ROGERS
Stanley, Billy Squier, Scott Muni's S UERWTIEO0
Er‘]cekﬁgl'fro Ride, DIR Broadcasting, B el ey & HUEY LEWIS & THE NEWS
] WHEN | THINK OF YOU
MEOI;' 21(-123, ?axon, M}?talshop, S A e  JANET JACKSON
roadcasting, one hour. T THE LADY IN RED
. NOVM?III-ZB?», ngazgl Hewitt}; Stard (IR R0 120 Y e CHRIS DEBURGH
eat, roadcasting, one hour. AMANDA
Nov. 2123, Genqsis, Rock 3| MCA 52756 BOSTON
Watch, United St.atlons, three 281 —1| 2 FALLING IN LOVE (UH-OH)
hours. . EPIC 34.06352 ¢ MIAMI SOUND MACHINE
Nov. 21-23, Gatlu}s, Country To- 20 (14114 9 | VIUST CAN'T LET GO wARNER BROS. 7-28605
day, MJI Broadcasting, one hour. : DAVID PACK WITH MICHAEL MCDONALD AND JAMES INGRAM
Nov. 21-23, TOtO, Countdown @ '29 2 STAY THE NIGHT
America, United Stations, four - ELEKTRA 7-69506 & BENJAMIN ORR
hour. . 22 |19116| 9 | LOVING ON BORROWED TIME (LOVE THEME FROM “COBRA")
Nov. 21-23, Diana Ross, Motor SCOTTI BROS. 4-06267/EPIC GLADYS KNIGHT AND BILL MEDLEY
City Beat, United Stations, three 23 |24 2] 7 | TYPICAL MALE
hours. CAPITOL 5615 © TINA TURNER
Nov. 21-23, Carly Simon, Dick 30| 36| 3 | TAKE THIS LOVE
Clark’s Rock, Roll & Remember, ot AGM 2875 SERGIO MENDES BRASIL '86
United Stations, four hours. @ 31| 35| 3 | STAND BY ME
Nov. 22-23, Luther Vandross, . ATLANTIC 7-89361 & BEN E. KING
Urban Music Magazine, Syndicate 2% | 18| 15|18 | FRIENDS AND LOVERS
it Productions, one hour. CARRERE 4-06122/EPIC CARL ANDERSON & GLORIA LORING
LOVING STRANGERS
R ARISTA 1-9530 CHRISTOPHER CROSS
FOR WEEK ENDING NOVEMBER 15, 1986{ 23 |23 |13 |12 | A MATTER OF TRUST
- COLUMBIA 38-06108 @ BILLY JOEL
® WORDS GET IN THE WAY
Bi"mld ol sl e eyt MIAMI SOUND MACHINE
01—|2 HIP TO BE SQUARE £ & THE
- * TH
ADULT CONTEMPORARY - — HUEY LEWSS & THE NEWS
1
MOST ADDED @ NEW} MCA 52973 LINDA RONSTADT AND JAMES INGRAM
A weekly national compilation of the most 1 SHAKE YOU DOWN
added records on the radio stations currently @ N@EWD COLUMBIA 38-06191 ¢ GREGORY ABBOTT
reporting to the Top Adult Contemporary
SUelschat @) » |2 :8.0533? PRIDE ® DARYL HALL
NEW TOTAL WHERE DID YOUR HEART GO?
88 REPORTERS ADDS ON @ B3] 4 COLUMBIA 3806294 & WHAM!
BILLY JOEL 17 17 35 (261916 LOVE ZONE
THIS IS THE TIME coLumsia : JIVE 1-9510/ARISTA @ BILLY OCEAN
ANITA BAKER 14 15 36 |36133|7 DON'T FORGET ME (WHEN I'M GONE)
CAUGHT UP IN THE MANHATTAN 50037/EMI-AMERICA @ GLASS TIGER
RAPTURE EeLecTRA 37 21120020 TAKE MY BREATH AWAY (LOVE THEME FROM “TOP GUN"™)
MIAM! SOUND MACHINE 13 47 COLUMBIA 38-05903 4 BERLIN
FALLING IN LOVE (UH-OH) 1 I'M FOR REAL
EPIC NEWD ELEKTRA 7-69527 ¢ HOWARD HEWETT
BILLY OCEAN 13 64 39 1321291019 HIGHER LOVE
LOVE IS FOREVER sve ISLAND 7-99545/WARNER BROS. ® STEVE WINWOOD
RIC OCASEK 12 57 a0 (3312113 YOU CAN CALL ME AL
EMOTION IN MOTION erren WARNER BROS. 7-28667 ¢ PAUL SIMON

Products with the greatest airplay gains this week. @ Videoclip availability. ® Recording tndustry
Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1

miltion units.
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YesterHits. S0

Hits From Billboard 10 and
20 Years Ago This Week I o

POP SINGLES—10 Years Ago

1. Tonight's The Night (Gonna Be
Alright), Rod Stewart, waRNER BROS

. The Wreck Of The Edmund
Fitxﬁerald, Gordon Lightfoot,
REPRISE

N

3. Love So Right, Bee Gees, rso T

4. mt:dskrat Love, Captain & Tennille, he u n o t e own

5. Disco Duck (Part 1), Rick Dees &
His Cast Of Idiots, rso

6. The Rubberband Man, Spinners, m ]
ATLANTIC

7. Rock’'n Me, Steve Miller Band, at t us‘
CAPITOL c

8. Just To Be Close To You,
Commodores, MOTOWN

9. Beth, Kiss, cASABLANCA

10. Do You Feel, Peter Frampton, aam

POP SINGLES—20 Years Ago

b éﬁ:!é%i’i.’&%!liﬁg'" on The soulful sound that first came out of s the tunes the artists will tell their storiesin brief

o oL (et ey Detroit in the sixties seems to own a per- capsule form. Each show will also highlight

3. Winchester Cathedral, New manent place on the charts. ayear in the history of the Motor City's music.

a. \L/::td ?:::i '?3”8.:&"3&7&, Now, every week, for three solid hours, your u rs we'll play every one of your favorites: Dian_a

TS listeners can cruise to the infectious rhythms Ross, Wilson Pickett, Michael Jackson, Stevie
" IMPERIAL ' ' of MOTOR CITY BEAT, a new guaranteed rat- Wonder, Mitch Ryder and The Detroit Wheels

R i A A S ings-grabber from US. and scores of other superstars.

O e N O 00 MOTOR CITY BEAT will include a focus on So don't spin your wheels. Call foday and
" Purify, gect PRe g a different star or topic each week, with rev up your ratings with the hottest new

8. 96 Tears, ? & the Mysterians, cameo track after track of Detroit's best. Between show around!

9. If | Were A Carpenter, Bobby

Darin, ATLANTIC

10. Rain On The Roof, Lovin' Spoonful,
KAMA SUTRA

TOP ALBUMS—10 Years Ago

1. Songs In The Key Of Life, Stevie
Wonder, 1amLa

2. The Song Remains The Same
gggémdtrack), Led Zeppelin, swan

. Blue Moves, Elton John, warRNER
BROS.

. Boston, epic

. Frampton Comes Alive, Peter
Frampton, aam

. Spirit, Earth, Wind & Fire, coLumeia

. A Night On The Town, Rod Stewart,
WARNER BROS

. RCsl(ljildren Of The World, Bee Gees,

. One More For The Road, Lynyrd
Skynyrd, mca

. Fly Like An Eagle, Steve Miller
Band, capivoL

S W O N s W

[

TOP ALBUMS—20 Years Ago

. The Monkees, COLGEMS

. Dr. Zhivago, Soundtrack, mgm

. Supremes A Go-Go, MOTOWN

. The Mamas & the Papas, DunHiLL

. And Then . .. Along Comes The
Association, vaLianT

. What Now My Love, Herb Alpert &
the Tijuana Brass, aam

. Revolver, Beatles, capitoL

. Somewhere My Love, Ray Connitf
& the Singers, columsia

. The Kinks Greatest Hits, RePriSE

. The Sound Of Music (Soundtrack),
RCA/VICTOR

COUNTRY SINGLES—10 Ysars Ago

1. Somebody Somewhere, Loretta
Lynn, mca

. Living It Down, Freddie Fender,
ABC/DOT

. I'm Gonna Love You, Dave &
Sugar, rRCa

. 9,999,999 Tears, Dickey Lee, rca

. Good Woman Blues, Mel Tillis, mca

o Elpclzcr Name Is . .., George Jones,

N NEBWN -

JU U

[=2-] @~

=/ A g

. Thinkin’ Of A Rendezvous, Johnny
Duncan, cotumsia
- Show Me A Man, T.G. Sheppard, MOTOR CITY BEAT is available on a swap/exchange basis to stations in the top 170

HITSVILLE a
. Hiubiug Heart, Johnny Rodriguez, Arbitron-rated metro markets.
MERCUR

O W 0O N oovseE W N

For station clearance information call United Stations Programming Network Affiliate
Relations in Washington D.C. at (703) 276-2900.

For national sales information call United Stations Programming Network in New York
at (242) §75-6100.

—

. Thank God I've Got You, Statler
Brothers, MERCURY

SOUL SINGLES—10 Years Ago

. You Don’t Have To Be A Star (To
Be In My Show), Marilyn McCoo &
Billy Davis Jr., aBc

. Enjoy Yourself, the Jacksons, eric

. Love Ballad, LTD, aam

. Keep Me Cryin’, Al Green, Hi

Dazz, Brick, Bang

Shake Your Rump To The Funk,

Bar-Kays, MERCURY

. Hot Line, Sylvers, capiroL

. Catfish, Four Tops, asc

. The Rubberband Man, Spinners,
ATLANTIC

. Car Wash, Rose Royce, MCA

L UNITED

—

STATIONS
i

PROGRAMMING NETWORK

New York Washington, D.C. Chicago Detroit Dallas Los Angeles London

O VEN ONHLWN

—
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POWER PL

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOS

ISTS.

T INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Statlons with a weekly cume

audlence of

GOLD—Statlons with a weekly cume
audience between 500,000 and 1 mlilion.
SILVER—Stations with a weekly cume
audience between 250,000 and 500,000,

more than 1 mililon.

Janet Jackson, Control 16 Billy Idol, To Be A Lover
Duran Duran, Notorious 19 Five Star, Can't Wait Another Minute
Stacy Lattisaw, Nail It To The Wall 17 Lionel Richie, Love Will Congues All
Five Star, Can't Wait Another Minute 21 Wang Chung, Everybody Have Fun Tomigh
Midniggl Stathuﬂas Touchd &4l Zlg Lisa isa & Eun Jam With Fult Fgrces,
Miami Sound Machine, Words Get In The Huey Lewis & The News, Hip To Be Squa
Chico DeBarge, Talk To Me 23 Bruce Hornsby & The Range, The way It
Commodores, Goin’ To The Bank 27 Bangles, Walk Like An Egyptian
Kool & The Gang, Victory 28 Kool & The Gang chlov
feners':, Land 0! Clon‘lfusmn[ %g Gregol fbbollvéha;e otIJ {)ownv
- overboy, Heaven In Your Eyes Howard Jones, You Krow | Love You
New York , P.D. Larry Berger Huey Lewis & The News, Stuck With You 26 Daryl Mall, Foolish Pride
1 1 Cyndi Lauper, True Colors Jeffery Osborne, Room With A View 29 Janet Jackson, Control
2 2 Anita Baker, Sweet Love Wham!, where Did Your Heart Go? 32 Duran Duran, Notorious
3 3 The Human League, Human Bangles, walk Like An Egyptian 15  Robert Palmer, { Didn’t Mean To Turn
4 4 Oran “Juice” Jones, The Rain Bilty Ocean, Love IS Forever 30 Commodores, Goin’ To The Bank
5 5 Madonna, True Blue Don Johnson, Heartbeat 31 Miami Sound Machine, Falting In Love
6 7 Boston, Amanda Run-D.M.C., Walk This Way 30 33 Survivor, Is This Love
7 12 Gregory Abbott, Shake You Down Genesis, Throwing It All Away 34 Billy Ocean, Love Is Forever
8 13 Bon Jovi, You Give Love A Bad Name - Lut‘er Vandross, Stop To Love
9 10 Robert Palmer, | Didn't Mean To Turn —  Glass Tiger, Someday
10 8 Stace 3, Two Of Hearts —  Paul McCartney, Stranglehold
11 & Carl Anderson & Gloria Loring, Friend
g lg f[lame?, WordTUpv |
ina Turner, Typical Maje FM 1027
14 20 Eddie Money, Take Me Home Tonight KIIS T
15 14 Billy Jocl. A Mater Of Trust ° AM 1150
}? {g riami éouﬂnd 'fachine,l\%ords GelAIIn The
tonel Richie, Love Will Congquer i
18 19 Ben E. King, Stand By Me g Los Angeles P.D.: Mike Schaefer
%3 ;; aanet LJackso:, \'f‘vht'a‘n | Thﬁnk TCN [‘;ouS Cameo, Word Up
uey Lewis & The News, Hip To Be Squa ran “Juice” Jones, The Rain A .
21 21 Lisa Lisa & Cult Jam With Full Force, aadonna, True Blue Washmgton P.D.: Chuck Morgan
22 22 Don Johnson, Heartbeat Ben E. King, Stand By Me 2 Robert Palmer, | Didn't Mean To Turn
23 23 Nu Shooz, Point Of No Return The Human League, Human 5 Billy Joel, A Matter Of Trust
24 28  Peter Cetera With Amy Grant, The Next Boston, Amanda 4  Cyndi Lauper, True Colors
25 25 New Edition, Earth Angel Billty 1dol, To Be A Lover & Madonna, True Blue
26 26 Genesis, ThrowmgTIt All Away Robert Palmer, | Didn't Mean To Turn 8 Boston, Amanda
A27 — Bruce Homsby & The Range, The Way It Eddie Money, Take Me Home Tonight 9 Eddie Money, Take Me Home Tonight
A —  Midnight Star, Midas Touc! Talking Heads, wild Wild Life 10 Nu Shooz, Point Of No Return
EX  EX  Wang Chung, Everybody Have Fun Tomigh Bangles, Walk Like An Egyptian 11 Peter Cetera With Amy Grant, The Next
Toto, l(':lh Be OEvev Voud P l% (T:he Human lLeAagug, Humag
Wang Chung, Everybody Have Fun Tonigl orey Hart, | Am By Your Side
Peter Cetera With Amy Grant, The Next 17 Bon Jovi, You Give Love A Bad Name
/ﬂ” (Llyndil Ihau , LTvue ColoEs | {Z Wan, Chu{\gkiverybofy Have Fun Tonigh
ionel Richie, Love Will Conguer Al Ric Ocasek, Emotion In Motion
Bruce Hornsby & The Range, The Way It 18  Huey Lewis & The News, Hip To Be Squa
Bh': |[3)752L's, SummDer 0f Love 2!3) }o(o,Tl'Il Be (%ver You
w” Z m .D., Live And Die ina Turner, Typical Male
r F Eon JLovi,GVIog givje Lo\vve'ﬂ FBa't'i FName %; Lionel RicGhie,C{uve W\lll Conquer All
- isa Lisa ult Jam With Fuit Force, Journey, Girl Can't Help It
New York ) P.D.: Scott Shannon The Pretenders, Don’t Get Me Wrong 23 Bangles, Walk Like An E, {pttan
% % (legd&mg?‘e[,elrgl:; Cﬁlor;san {)anel J;ckson,NC?nlyol %3 (T:alkmg \I:veags Wild wild Life
. Hu uran Duran, Notorious ameo, Wor
3 3 Dran “Juice” Jones, The Rain Anita Baker, Sweet Love 2] Five Star Can'tpwm Another Minute
4 4 Madonna, True Biue New Edition, Earth Angel 25 The Monﬁees. Daydream Believer
5 7 Boston, Amanda Huey Lewis & The News, Hip To Be Squa 28  Bruce Hornsby & The Range, The Way It
6 8 Gregory Abbott, Shake You Down Ric Dcasek, Emotion In Motion 26 Billy Idol, To Be A Lover
75 Anita Baker, Sweet Love Corey Hart, | Am By Your Side 26 EX Wham!, Where Did Your Heart Go?
8 9 Bon Jovi, You Give Love A Bad Name Tl Tuesday, What About Love 29 Peter Gabrief, In Your Eyes
9 13 Robert Paimer, | Didn’t Mean To Turn Steve Winwood, Freedom Overspill 31 Duran Duran, Notorious
10 14 Cameo, Word Up Glass Tiger, Don't Forget Me 30 0.M.D, Live And Die
1117 Eddie Money, Take Me Home Tonight Howard Sones You Know | Love You 32 Kool & The Gang, Victory
12 6 Carl Anderson & Gloria Loring, Friend Tina Turner, T pical Male EX  The Pretenders, Don't Get Me Wrong
13 10 Stace( Q. Two Of Hearts Robbie Nevil, Ees( La Vie 32 EX Howard Jones, You Know | Love You
14 20  Lionel Richie, Love Wil Conquer All Gregory Abbott, Shake You Down EX  Survivor, Is This Love
15 18 Ben E. King, Stand le Me Dary! Rall, Foolish Pride ~—  Robbie Nevil, C'est La Vie
16 12 Tina Turner, Typical Maie Timbuk 3, The Future's So Bright. | G —  Glass Tiger, Someday
17 16 Miami Sound Machine, Words Get [n The Pet Shop Boys, Suburbia A — Genesis, Land Of Confusion
18 15 Billy Joel, A Matter of Trust Survivor, Is This Love EX EX Carly Simon, Coming Around Again
19 11 Janet Jackson, When | Think Of You Bilty Ocean, Love Is Forever
20 24 Peter Cetera With Amy Grant, The Next Miami Sound Machine, Falling (n Love
A%% 25 nuey L:‘wi;& TheF NE_FIOS, Hm 0 Be Squa Gehnesi's, Lﬁnd of gonfuslon ®
= ancy Martinez, For Ton; Wham!, Where Did Your Heart Go?
23 19 Glass Tiger, Don't Forge(%ﬂe
%g %3 guu? Duran, NLo't‘uriAousE .
angles, Walk Like An Egyptian
26 21 Don Johnson, Heartbeat M -
% %g :uey[Lde:lis &[ThehNAews, Stuck With You / W v
ew Edition, Earth Angel i A .
29 EX Run-D.M.C. You Be lliin Philadelphia P.D.: Scott Walker
30 26 Lisa Lisa & Cult Jam With Full Force, Bon Jovi, You Give Love A Bad Name
A — Tina Turner/Brian Adams. Back Where Y 4  The Human League, Human
A - Biily Vera & The Beaters, At This Mom 5 Madonna, True Blue
EX EX Billy Idol, To Be A Lover 108FM 6 Boston, Amanda
EX EX Aretha Franktin, Jumpin' Jack Flash . 12 Eddie Money, Take Me Home Tonight
P.D.: Sunny Joe White 1 Cyndi Lauper, True Colors
’ ) 3 Robert Palmer, | Didn't Mean To Turn
a?.;::}.f’?a"dam . 9 Oran "juice” Jones, The Rain
S 11 Midnight Star, Midas Touch
E Cameo, Word Ug b 15 Wang hungbtvw{bod Have Fun Tonigh
Eddie Money, Take Me Home Tonight 1EQECucelterns irisiielaneaitelan
W Til Tuesday, What About Love 12 Corey fart, | Am By Your Side
%‘°"".-.","§""6L°"§,W"‘ Conquer All 3 Ti"aymme" Typical Male
oto, e Over You I 9
. st e 16 Toto, I'll Be Over You
Chicago P.D.: John Gehron Five Stcah:, CanEt Wait fnother Minyte 17 Peter Cetera With Amy Grant, The Next
1 1 Boston, Amanda B‘" ng. g?’y Y A“g’ d”{“ onigl 20 Bilty Idol, To Be A Lover
2 2 The Human League, Human Jormame sv?“ o JL%ve R W 21 Lionel Richie, Love Wil Conquer All
3 7 Eddie Money, Take Me Home Tonight “7""““,"‘ "aD‘& ;’ Y Heart Go? 24 Huey Lewis & The News, Hip To Be Squa
4 5 Peter Cetera With Amy Grant, The Next o er i pour Heart Go? 22 Talking Heads, wild wild Life
5 4 Janet jackson, When [ Think Of You B |L'VT9 ‘g'd iz 23 Triumph, Somebody's Out There
6 3 Robert Palmer, | Didn't Mean To Turn The Pretenders. LE’IV"G'( Me Wi 27 Ric Ocasek, Emotion In Motion
7 16 Huey Lewis & The News, Hip To Be Squa ¢ ’; 'r;‘ I"/: B°" 3 S'e rong 25  Robbie Nevil, C'est La Vie
8 6 OGlass Tiger, Don't Forget Me M‘?Q'Y h: St mdy Your Side 28 Howard Jones, You Know | Love You .
9 12 Bruce Hornsby & The Range, The Way it T '“’."K H ;'v 1das T°d”CL"' 39 Bangles, Walk Like An Egyptian
10 10 Anita Baker, Sweet Love ST S G o 30 Steve Wiowood, Freedor-Overspi
11 14 Madonna, True Blue o e P 29 The Temptations, Lady Sou!
12 % BentKingStndByMe =~ R horasoy & The Range, The Way 31 Wham!, Where Did Your Heart Go?
1 The Pretenders, Don't Get Me Wrong ’ 5 34 O.M.D, Live And Die
14 15 Lionel Richie, Love Will Conquer All ?:QYTL""'S? Th'LN?'ssH'P To Be Squa 32 Elton John, Heartache All Over The Wo
15 17 David & David, Weicome To The Boom ““ j’“h" aHvons', ahYA”“‘(‘) Wi 33 Cinderella, Nobody's Fool
16 18 Talking Heads, Wild Wild Life e U L O Tg‘e %0 36 Til Tuesday, What About Love
17 21 Ric Ocasek, Emotion [n Motion J°a" J' HET IS s:‘: eca 00 37 Daryl Hall, Foolish Pride
18 Tina Turner, Typical Male D""i H° "ns;m/ls H ‘:1“" fazay —  Genesis, Land Of Confusion
19 20 Toto, Il Be Over You B Oexan, Lovele Foe 40 Stacy Lattisaw, Nail It To The wail
20 25 The Police, Don't Stand So Close To M 3; Y f;:".‘- o S| ItheveTrh Wall 38 Billy Ocean, Love Is Forever
21 22 Corey Hart, | Am B[ Your Side e s G U UG EX  The Pretenders, Don't Get Me Wrong
22 37 Billy \dol, To Be A Lover Daran Do Notocio EX  Glass Tiger, Someday
23 13 Miami Sound Machine, Words Get In The e e You D EX  The Pointer Sisters, Goldmine
24 26 Howard Jones, You Know | Love You RoE ‘?"VN b.l P ShaLkev oapbown —  Survivor, Is This Love
2% Carl Anderson & Gloria Loring, Friend S° 'e'h"F" %5( haMIe A — Duran Duran, Notorious
26 13 Genesis, Throwing It All Away Fae’“d;f‘ J" k°"v °T“C( Le A — Bob Seger, Miami
27 35 Genesis, Land Of Confusion : c’mco'aegglég"hf; e A — Kool & The Gang, Victory
%g g? Bh; [B)ea&g%sl, %I;HOINQ Dreamin David & David, Weicome To The Boom & David Lee Roth, That's Life
3027 Billy Joel, A Matter Of Trust RebilHay df enchiissin)
31 28 Steve Winwood, Freedom Overspill Nancy Martinez, For Tonig 1
3234 Survivor, is This Love SurvvorisHlius Lovel ()ﬂ
33 32 Double The Captain Of Her Heart Timbuk 3, The Future's So Bright, | G ot ]
o he Pointer Sisters, Gold
34 33 Lionel Richie, Dancing On The Ceil ngv 1 3 PG‘I"“ erGSIS eri/. t° mue
35 29 Huey Lewis & The News, Stuck With You Kool & The Gang, e @
A3 — Wang Chung, Everybody Have Fun Tonigh B:nyllsay:zguylml Ane[gaylgha?\mes -
A3 —  John Fogerty, Change [n The Weather 13"5 Tackson, Control M ‘
= (CSLa’:;gTolzm”seTue%any" Love M Pittsburgh P.D.: Nick Ferrara
Run-D.M.C., You Be llin’ g 8?::|o‘r“jlﬁ$€n}’:nes The Rain
\ Commodores, Goin' To The Bank 5 Bon Jovi, You Give Love A Bad Name
a‘%‘:i :i‘/[my Eurythmics, fhorn In M; Side & Madonna, True Blue
. et Miami Sound Machine, Falling In Love 7 Huey Lewis & The News, Hip To Be Squa
Carly Simon, Coming Around Again 8  Peter Cetera With Amy Grant, The Next
Genesis, Land Of Contusion 10 Ben E. King, Stand By Me !
Chicago P.D. Buddy Scott B DO HoUB D
1 1 Boston, Amanda 4 Czndi Lauper, 1}r‘ue Colors
2 4 The Human League, Human 14 The Human League, Human
3 7 Cameo, Word Up 95 ' ’C-FM 9 Loverboy, Heaven In Your Eyes
4 3 Lisa Lisa & Cult Jam With Full Force, 16 Billy Joel, A Matter Of Trus
5 9 Peter Cetera With Amy Grant, The Next 21  The Monkees, Daydream Believer
[ 5 Madonna, True Blue 22 Bruce Hornsby & The Range, The Way It
7 8 Oran “Juice” Jones, The Rain 17 Billy Idol, To Be A Lover
8 2 Cyndi Lauper, True Colors P.D.: Gary wall 20  Lionel Richie, Love Will Conquer All
9 6 Janet Jackson, When | Think Of You Joui A 24 Gregory Abbott, Shake You Down
10 11 Aretha Franklin, Jumpin' Jack Fiast 5 Bon Jowi, You Give Love A Bad Name 19 Corey Hart, | Am By Your Side
1113 Lionel Richie, Love Will Conquer All 22 Boston, Amanda 26 Toto, I'll Be Over You
12 14 Huey Lewis & The News, Hip To Be Squa 31 Oran "Juice Jones,MThe Rain T 2 Ban%;:s, Watk Like An Egypllan
13 12 Robert Paimer, | Didn't Mean To Turn 4 3 Eddie M"""’H Take Me Home Tonight 23 The Police, Don't Stand So Close To M
14 17 Billy Idol, To Be A Lover i § Eomiidd 11 Class Tiger Don't Forget Me
15 10 Anita Baker, Sweel Love 6 4 Cyndi Lauper, True Coiors 0.M.D., Live And Die
16 20 Ben E. King, Stand By Me 7 6 Madonna, True Blue 27 Ric Ocasek, Emotion In Motion
17 21 Gregory Abbott, Shake You Down 8 14 Toto, I'll Be Over You 28 Daryl Hall, Foolish Pride
18 2] Wang hul}g, Everybody Have Fun Tonigh 9 9 The Human League, Hurgan EX  Duran Duran, Notorious
19 16 Stacey Q, Two Of Hearts 10 10 Peter Cetera With Amy Grant, The Next EX  Billy Ocean, Love s Forever
20 15 Tina Turner, Typical Male 112 Ric Ocasek, Emotion In Motion EX  Genesis, Land Of Confusion
21 24 Howard Jones, You Know | Love You 128 Anita Baker, Sweet Love EX  Survivor, Is This Love

Janet Jackson, Control 35 40 Robbie Nevil, C'est La Vie
Robbie Nevil, C'est La Vie 36 EX Glass Tiger, Someda{
The Jets, You Got It All ——T- 37 38 Bad Company, This Love
Miam: Sound Machine, Falling In Love ,L-r 38 EX  Survivor, Is This Love
39 EX Timbuk 3, The Future's So Bright, | G
iJiUns 40 EX  Eurythmics, Thorn In My Side
o A — lggy Pop, Cry For Love
: — I;Vig Le: Rosth,' That(;s Ialfe
) i . i - e Pointer Sisters, Goldmine
Q Chicago P.D.: Jan Jeffries A Billy Joel, This Is Is The Time
1 1 Boston, Amanda A — Cinderella, Nobody's Fool
2 4 The Human League, Human A — Billy Ocean, Love Is Forever
3 8 Cameo, Word Up § A — John Fogerty, Change In The Weather
P.D. Bob C 4 5 Lisa Lisa & Cult Jam With Full Force, EX EX Janet Jackson, Control
-U.. bob (ase 5 13 Oran "Juice” Jones, The Rain EX EX The Monkees, Daydream Believer
Lisa Lisa & Cult Jam With Full Force, 6 2 Stacey Q, Two Ot Hearts EX EX Elton John, Heartache Ali Over The Wo
Bangles, Walk Like An Egyptian 73 Robert Paimer, | Didn't Mean To Turn EX EX Paul Young, Some People
Madonna, True Biue 8 9 Peter Cetera With Amy Grant, The Next EX EX Andy Taylor, When The Rain Comes
Boston, Amanda 9 15 Bon Jovi, You Gve Love A Bad Name EX EX Steve Miller, | Want To Make The worl
The Human League, Human 10 11 Madonna, True Blue EX EX Joan Jett And The Blackhearts, Good M
Bon Jovi, You Give Love A Bad Name 1112 Eddie Money, Take Me Home Tonight EX EX Kansas All | Wanted
Peter Cetera With Amy Grant, The Next 12 6 Cyndi Lauper, True Colors EX EX Bob Geldorf, This s The World Callin
Cameo, Word Up 13 14 Talking Heads, wild wild Life EX EX Berlin, Like Fiames
Oran "Juice” Jones, The Rain 14 18 Billy Idol, To Be A Lover
Huey Lewis & The News, Hip To Be Squa 15 7 Janet Jackson, When | Think Of You
Bruce Hornsby & The Range, The Way It 16 17 Bruce Hornsby & The Range, The Way It
Eddie Money, Take Me Home Tonight 1719 Huey Lewss & The News, Hip To Be Squa
Robert Paimer, | Didn’t Mean To Turn 18 20 David & David, welcome To The Boom
David & David, Welcome To The Boom 19 WanSChun , Everybody Have Fun Tonigh .2 . 2
Wang Chung, Everybody Have Fun Tonigh 20 24 The Pretenders, Don't Get Me Wrong DO\Ner
Lionel Richie, Love Will Conquer All 21 22 Lionel Richie, Love Will Conguer All e
Billy 1dol, To Be A Lover 2 1 Reocasek, EsmmngnelnMMohon
Corey Hart, | Am By Your Side en E. King, Stan 3 M ;
The Monkees, Day i 2416 Carl Anderson & Glon); Loring, Friend Detroit P.D.. Michael Waite
Toto, I'll Be Over You 25 26 Toto, i Be Over You 11 UsaLisa & Cutt Jam With Full Force,
Timbuk 3, The Future’s So Bright, | G 26 21 Genesis, Throwing It All Away 2 2 Madonna, True Blue
Steve Winwood, Freedom Overspill 27 30 Howard Jones, You Know | Love You 3 3 Boston, Amanda
The Pretenders, Don't Get Me Wrong 28 3% Baﬂ%esv Walk Like An Egyptian 4 4 Eddie Money, Take Me Home Tonight
0.M.D., Live And Die 29 32 OMD, Live And Die 5 5 The Human League, Human
Ben E. King, Stand By Me 31 Triumph, Somebody's Out There 6 9 Bon Jovi, You Give Love A Bad Name
Duran Ouran, Notorious 31 25 Tina urner# Typical Male 7 6 Cyndi Lauxer True Colors
Talking Heads, Wild Wild Life 32 34 Daryl Hall, Foolish Pride 8 15 Bangles, alk Like An [ngptxan
Daryl Hall, Foolish Pride 33 35 Genesis Land Of Confusion 9 14 Lonel Richie, Love Will Conquer All
Howard Jones, You Know | Love You 3 38 Robbie Newil, Cest La Vie 10 19 Cameo Word U&
Billy Ocean, Love Is Forever 35 40 Joan Jett And The Blackhearts, Good M 11 10 Janet Jackson, When i Think Of You
Gregory Abbott, Shake You Down 36 37 Glass Tiger, Don't Forget Me 12 11 Billy Joel, A Matter Of Trust
Survivor, Is This Love 3733 Berlin, Like Flames 13 13 Glass Tiger, Don't Forget Me
Robbie Nevil, C'est La Vie A38  — Tl Tuesday, What About Love 14 7 Stac? , Two Of Hearts
Genesis, Land Of Contusion A39  — Duran Duran, Notorious 15 16 The Temptations, Lady Soul
Luther Vandross, Stop To Love A4 — David Lee Roth, That's Life 16 23 Bruce Hornsby & The Range, The Way It
Paul McCartney, Stranglenold A —  Georgia Satellites, Keep Your Hands T 17 17  Anita Baker, Sweet Love
Kool & The Gang, Victory 18 18 Ben E. King, Stand By Me
Glass Tiget, Someday[ 19 12 Peter Cetera With Amy Grant, The Next
Billy joel, This ts Is The Time 20 21 Oran “Juice” Jones, The Rain
Paut Young, Some People 21 8 Robert Palmer, | Didn't Mean To Turn
22 22 Tina Turner, Typical Male
23 20 Wang Chum verybody Have Fun Tonigh
— 24 30 Gregory Abbott, Shake You Down
Toto, ['ll Be Over You
A%? a ?;‘ley Lewis & Ths Newé, Hi TevBe Squa
. — e Pretenders, Don't Get Me Wrong
Cleveland P.D.: Denny Sanders 28 26 Midoight Star, Midas Touch
TAMPA BAY 11 Til Tuesday, What About Love A — Janet Jackson, Control
g § I3oston‘i Amagda& | EX EX Duran Duran, Notorious
. : Bruce Hornsby & The Range, The Way It
P.D.: Mason Dixon 4 4 The Human League, Humagn
Toto, {'ll Be Over You 5 6 Toto I'l Be Over You
Boston, Amanda 6 8 Ric Ocasek, Emotion In Motion
Anita Baker, Sweet Love 7 7 Madonna, True Blue
Bon Jovi, You Give Love A Bad Name 8 10 Cameo, Word Up
Billy Joel, A Matter Of Trust 9 9 Oran “juice” Jones, The Rain
Oran “juice” Jones, The Rain 10 11 Steve Winwood, Freedom 0verwm
The Humar% Lea, |||e. Human }% %‘2) The Pvetender?hDon't Get MeT éong
Madonna, True Biue Huey Lewis & The News, Hip To Be Squa : . : .
Van Halen, Love Walks In 13 18 Eddie Money, Take Me Home Tonight Detroit P.D.: Brian Patrick
Eddie Money, Take Me Home Tonight 14 16 Billy Idol, To Be A Lover 1 1 Boston, Amanda
Ben E. King, Stand B‘lMe 15 5 Bon Jovi, You Give Love A Bad Name 2 2 Robert Palmer, | Didn't Mean To Turn
Lisa Lisa & Cult Jam With Full Force, 16 22 Banges. Walk Like An Egyptian 3 4 Madoona, True Bive
Robert Palmer, | Didn't Mean To Turn 17 25 The Police, Don’t Stand So Close To M 4 6 The Human League, Human
Loverboy, Heaven In Your Eyes 18 18 David & David, Weicome To The Boorn 5 8 Cameo, Word U,
Genesis, *hruwlng It All Away 19 29 Genesis, Land Of Confusion 6 13 Peter Cetera with Am Grant, The Next
Lionel Richie, Love Will Conquer At} 20 24 )effery Osborne, Room With A View 7 3 Tina Turner, Typical Male
Peter Cetera With Amy Grant, The Next 21 21 Anita Baker, Sweet Love 8 7 Llsalisad Cu{ Jam With Full Force,
Huey Lewis & The News, Hip To Be Squa 22 23 Wham!, Where Did Your Heart Go? 9 10 Midnight Star, Midas Touch
Bruce Hornsby & The Range, The Way It 23 28 Wangdhun , Everybody Have Fun Tonigh 10 15 Corey Hart, | Am By Your Side
Genesis, Land Of Confusion 24 26 The Beach Boys, California Dreamin’ 11 5 Anita Baker, Sweet Love
The Monkees, Daydream Believes 25 27 Daryl Hall, Foalish Pride 12 23 Huey Lewis & The News Hlf) To Be Squa
Bilty Ocean, Love Is Forever 26 32 Duran Duran, Notorious 13 22 The Temptations, Lady Sou
Glass Tiger, Don't Forget Me 27 33 Talking Heads, Wild Wild Life 14 11 Oon Johnson, Heartbeat
Cameo, Word Up 28 31 Commodores, Gon' To The Bank 15 19 Lionel Richie, Love Will Congquer All
Duran Duran, Notorious 29 34 Benjamin Orr, Stay The Night 16 27 Eddie Money, Take Me Home Tonight
Miami Sound Machine, Falling In Love 30 30 Aretha Frankfm, Jumpin’ Jack Flash 17 9 Cyndi Lauper, True Colors
Gregory Abbott, Shake You Down 31 40 Lionel Richie, Love Will Conquer All 18 25 Bon Jovi, You Give Love A Bad Name
Bangles, Walk Like an Egyptian 32 36 Gwen Guthrie, Ain't Nothin’ Goin’ On 19 12 Janet Jackson, When | Think Of You
Survivor, Is This Love 33 35 Peter Cetera With Amy Grant, The Next 20 21 Toto, Vil Be Over You
Wang Chung, Everybody Have Fun Tonigh 34 39 Howard Jones, You Know | Love You 21 24 Steve Winwood, Freedom Overspill
Kool & The Gang, Victory 35 38 Berlin, Like Flames 22 26 Bruce Hornsby & The Range, The Way It
Bob Seger, Miami 36 EX O.M.D, Live And Die 23 28 Oran “Juice” Jones, The Rain
Robbie Nevil, C'est La Vie 37 EX  Simply Red, Come To My Aid Bilty Idol, To Be A Lover
The Jets, You Got It All 38 EX General Cane, Crack Killed Apple Jack 2% 3 Bae?les, Walk Like An Egyphtian
Andy Taylor, When The Rain Comes 39 EX Triumfh Somebody’s Out There 26 31 Freddie Jackson, Tasty Love
4 EX Kool & The Gang, Victory 27 30 Oaryl Hall, Foolish Pride
A —  Janet Jackson, Control 28 35 Ben E. King, Stand By Me
A — David Lee Roth, That's Life 29 32 Duran Duran, Notorious
A — Don Johnson, Heartache Away 30 33 wang Chung, Everybody Have Fun Tonigh
. A Timbuk 3, The Future’s So Bright, | G 31 EX Talking Heads, wild wild Life
- EX EX Lipstick, | Want To Be with You Tonig 32 37 Robbie Nevil, C'est La Vie
AnammCA S EX EX Tina Turner/Brian Adams, Back Where Y 33 36 David & David, Welcome To The Boom
s EX EX Sting, Bring On The Night When The Wo 34 38 The Pretenders, Don't Get Me Wrong
EX EX Carly Simon, Coming Around Again 35 EX Billy Ocean, Love Is Forever
P.D.: Rick Stac EX EX Andy Taylor, when The Rain Comes 36 40 Howard jones, You Know | Love You .
e ¥y EX EX One To One, There Was A Time 37 EX  Janet Jackson, Control
Boston, Amanda EX EX  Marhi Jones, Inside These Arms 38 EX The Police, Don't Stand So Close To M
Cameo, Word Up EX EX Miami Sound Machine, Falling In Love 39 14 Aretha Franklin, Jumpin’ Jack Flash
Gregory Abbott, Shake You Down EX EX Glass Tiger, Somedabx 40 EX Kool & The Gang, Victory
Bon Jovi, You Give Love A Bad Name EX EX Clannad, Closer To My Heart A — Genesis, Land Of Confusion
Madonna, True Biue EX EX Survivor, s This Love A ——  Carly Simon, Coming Around Again
The Human League, Human EX EX Stacy Lattisaw, Nail It To The Wall A Gregory Abbott, Shake You Down
Run-D.M.C., You Be likn’ EX EX Steve Miller, | Want To Make The Worl A - Bob Seger, Miami
Huey Lewis & The News H|r To Be Squa EX EX Timex Social Club, Cokelife EX EX  Luther Vandross, Stop To Love
The Temptations, Lad: Sou EX EX Richard & The Heartbeats, S Lo ——
Midnith Star, Midas Touch
Lionel Richie, Love Will Conguer All pOWER
Bruce Hornsby & The Ranghe, The Way It *
Nancy Martinez, For Tomight N\ 4
Robert Palmer, | Didn't Mean To Turn ]
Chico DeBarge, Talk To Me k’
Peter Cetera With Am( Grant, The Next
Janet iac:son, slohnlroI i ﬂ@@ﬂﬂ E@ KRBE " FM
Janet Jackson, When | Think Of You Houston P.D.: Paul Christ
“Til Tuesday, What About Love S Ki o y
Tina mme,y' Typical Male Cleveland P.D.: Kid Leo 1 1 Boston, Amanda
Wang Chung, Everybody Have Fun Tonigh 1 1 Boston, Amanda 2 3 The Human League, Human
Billy idol, To Be A Lover 2 4 Bruce Hornsby & The Range, The Way It 3 4 Madonna, True Blue
Billy Ocean, Love Is Forever 3 3 The Human League, Human 4 5 Peter Cetera With Amy Grant, The Next
Robbie Newil C'est La Vie 4 8 Huey Lewis & The News, Hip To Be Squa 5 6 BonJovi, You Give Love A Bad Name
Miami Sound Machine, Falling In Love 5 6 The Pretenders, Don't Get Me Wrong 6 7 Cameo, Word Up
Kool & The Gang, V\clou{ 6 2 Bon Jovi, You Give Love A Bad Name 78 Bangles, Walk Like An Egyptian
Eddie Money, Take Me Home Tonight 7 ¢ Cameo Word Up 8 11 Eddie Money, Take Me Home Tomght
Duran Duran, Notorious 8 13 Billy dol, To Be A Lover 9 13 Oran "Juice J°"95M”'€ Rain |
Anita Baker, Sweet Love 9 10 'Til Tuesday, What About Love 1015 Book Of Love, You Make Me Feel So Goo
Corey Hart, | Am By Your Side 10 19 Wang Chung, Everybody Have Fun Tomigh 11 2 Robert Palmer, t Didn't Mean To Turn
The Pointer Sisters, Goldmine 1111 Ric Ocasek, Emotion In Motion 1219 Ben E. King, Stand By Me
Cyndi Lauxer True Colors 12 5 Madonna, True Blue 13 9 Cynd Lauper, True Colors
Bangles, Walk Like An Egyptlan 13 17 David & David, welcome To The Boom LIS T?“""E Heads, Wild Wild Life
Commeodores, Goir' To The Bank 14 15 0.MD, Live And Die 15 18 Timbuk 3, The Future’s So Bright. | G
Survivor, s This Love 15 20 Bangles. Walk Like An Egyptian 16 10 Tina Turner, Typical Male
Vesta Williams, Once Bitten Twice Shy 16 18 Steve Winwood, Freedom Overspill 1721 Bruce Hornsby & The Ran¥e, The Way It
Genesis, Land Of Confusion 1721 Southside Johnny, Tell Me 18 20 Howard Jones, You Know [ Love You
Ben E. King, Stand By Me 18 7 Eddie Money, Take Me Home Tonight 19 12 Janet Jackson, When | Think Of You
Bob Seger, Miami 19 25 Talking Heads, Wild Wild Life 20 24 O.MD Liveand Die
Georgia Satellites, Keep Your Hands T 20 12 Aretha Franklin, Jumpin' Jack Flash 21 25 Lionel Richie, Love Will Conguer All
Howard Hewett, I'm For Real 21 22 Triumph, Somebody's Qut There 22 22 Corey Hart, | Am By Your Side
KTP, One Step 22 24 Peter Cetera With Amy Grant, The Next 23 26 Triumph, Somebody’s Qut There
Talking Heads, Wild wild Life 23 14 Robert Paimer, | Didn't Mean To Turn 2427 Survivor, Is This Love
Howard Jones, You Know | Love You 24 34 Genesis, Land Of Confusion 25 28 'Til Tuesday, What About Love
Glass Tiger, Someday 25 28 Howard Jones, You Know | Love You . 26 29 Ric Ocasek, Emotion In Motion
Luther Vandross smr And Listen 2% Daryl Hall, Foolish Pride 27 30 Steve Winwood, Freedom Overspill
Stacy Lattisaw, Nail [t To The Wall 27 The Police, Don't Stand So Close To M 28 31 Wang Chuagéivw body Have Fun Tonigh
28 32 senf’amin Orr, Stay The Night 29 34 Gregory Abbott, Shake You Down
29 35 Kool & The Gang, Victory 32 The Pretenders, Don't Get Me Wrong
30 37 Duran Duran, Notorious 31 33 Midnight Star, Midas Touch
31 31 Wham! Where Did Your Heart Go? 32 35 Glass Tiger, Somedy
32 Lione! Richie, Love Will Conguer All 33 36 Andy Taylor, When The Rain Comes
33 39 Lipstick, | want To Be with You Tonig 34 37 The Pointer Sisters, Goldmine
34 23 Corey Hart, | Am By Your Side 35 38 Laban, Love In Siberia
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36 40 Miami Sound Machine, Falling In Love 16 18 Wang Chung, Everybody Have Fun Tonigh 23 2 Timbuk 3, The Future's So Bright, 1 G
37 39 Robbie Nevil, C'est La Vie 17 20 Toto, il Be Over You 24 30 The Pretenderﬁ Don't Get Me Wrong
A38 EX Duran Duran, Notorious 18 22 Duran Duran, Notorious 25 16 Don Johnson, Heartbeat
A39 €X Genesis, Land Of Confusion 19 23 The Pretenders, Don't Get Me Wrong 26 27 Ric Ocasek, Emotion In Motion
A40  EX  Daryl Hall, Foolish Pride [~ % 21 Corey Hart, | Am By Your Side 27 31 BenE. King, Stand By Me
A —  Stacy Lattisaw, Nail It To The Wall g 21 27 Bangles, Walk Like An Egyptian 28 33 Carly Simon, Coming Around Again
A —  Carly Simon, Coming Around Again 229 Aretha Franklin_ Jumpin’ Jack Flash 29 23 Triumph, Somebody's Out There
A —  Paul McCartney, Siranglehold 23 24 Timbuk 3, The Future's So Bright, | G 30 32 ‘Til Tuesday, What About Love .
A~ —  Luther Vandross, Stop To Love San Francisco P.D.: Steve Rivers 2425 Steve Winwood, Freedom Overspill Washington P.D.: Mark St. John 31 34 Billy Ocean, Love Is Forever St. Paul P.D.: David Anthony
A — The Jets, You Got It All o 25 26 Robbie Nevil, C'est La Vie 32 EX  Kansas, All | wWanted 1 1 Eddle Money, Take Me Home Tonight
A — Dead Or Alive, Brand New Lover 12 The Human League, Human 26 28 Billy Idol, To Be A Lover 12 The Human League, Human 33 EX  Howard Jones, You Know | Love You 5 & :‘ 7[ i me tonigl
EX EX Kansas, All | Wanted 2 4 Nancy Martinez, For Tonight 27 30 Peter Cetera With Amy Grant, The Neat 2 3 "'donﬂi‘( True 34 EX  Paul Siman, Graceland e o L ague, Human
EX EX David & David, Welcome To The Boom 33 Madonna, True Blue 0 28 29 Howard Jones, You Know | Love You 3 & Boston Amanda A — Sunvivor, Is This Love P": °"C "“a"w?'h Amy Grart, The Next
EX €X Run-D.M.C. You Be llin’ 4 5 Run-DMC, You Be lliin 29 EX Daryl Hall, Foolish Pride 4 S Oran “Juice” Jones, The Rain A — Billy Joel, This Is Js The Time A cuCeteraWithiA TG ant JIRY
EX EX Billy Ocean, Love Is Forever § 1 Rabert Palmer, | Didn't Mean To Turn 30 EX  Survivor, Is This Love S 7 Bon Jovi, You Give Love A Bad Name A — David Lee Roth, That's Life H i T is
EX EX  The Temptations, Lady Soul 6 & BenE King, Stand By Me A — Don Johnson, Heartache Awa; § 1 Tina Turer, uP'“' Male A Luther Vandross, Stop To Love 1 Toto, ; V'(’)'l H°" :
EX €X Samantha Fox, Touch Me 7 11 Wang Chung, Everybody Have Fun Tonigh EX EX David & Oaw'd, Welcome To The Boom 7 8 Peter Cetera With Amy Grant, The Next A Paul Young, Some Peopie 7 S StaceyHQ,n v:roA A eavr s &
EX EX Freddie Jackson, Tasty Love 8 8 Til Tuesday, What About Love EX EX Genesis, Land Of Confusion 8 11 Robert Palmer, | Didnt Mean To Turn EX €X Benjamin B Sty The Night g R °°"Y, R M LD
. 9 13 The Secret Ties, Dancing In My Sleep EX EX Debbie Harry, French Kissin 9 12 Eddie Money, fake Me Home Tonight €X EX  Genesis Land Of Confusion 9 4 Billy joel, A Matter Trus 0%
10 20 Bon Jjovi, You Give Love A Bad Name EX EX The Pointer Sisters, Goldmine 10 13 Cameo, Word Uﬁ _ €X  €X  Steve Milier, | Wanl To Make The Worl 10 3 Janet Jackson, When || h“lnﬁ« Of You
11 15 Chico DeBarge, Talk To Me €X EX Elton John, Heartache All Over The Wo 11 14 Huey Lewis & The News, Hip To Be Squa EX EX The Pointer Sisters, Goldmine 11 13 Ric Ocasek, Emation In Motion -
1217 Talking Heads, Wild Wild Life €X EX Lionel Richie, Love Will Conquer All 1216 Bangles, Walk Like An Egyptian EX €X Daryi Hall, Foolish Pride 12 16  Bruce Hornsby & The Range, The Wa
13 18 Bila Idol, To Be A Lover ! 13 Janet Jackson, When | Think Of You EX  EX Rok%ne Nevil, C'est La Vie 13 8 Carl Anderson & Gloria Lonngk Frien
14 14 OMD, Live And Die 14 15 Corey Hart, | Am By Your Side EX EX Glass Tiger, Someday 14 19 Wang Chung, Everybody Hawe Fun Tonigh
15 18 Stacy Lattisaw, Nail It To The wall 15 19 Toto, I'll Be Over You 15 10 Honey‘pwn" uite, What Does It Take
16 16 Boston, Amanda [ 4 16 21 Bruce Hornsby & The Range, The Way it 16 20 Oran “Juice” Jones, The Ran
NOT TS KNBQ P 17 21 Jesse Johnson/Sly Stone, Craza 17 17 Ric Ocasek, Emotion In Mation ) 17 18 Harold Faltumeyer,jo& Gu1 Anthem
18 28  The Pretenders lgon'l Get Me Wrong 18 20 Wang Chung, Everybody Have Fun Tonigh 18 24  Tnumph, Somebody's Out There
Houston P.D.: John Lander 19 24 Bangles, Walk Like An Egyptian o 19 %9 guln-‘iaul.cf ‘(3 Ae lilin’ ;8 S B:eyd &"Ss &dnxelc?se' #;nghoeagog;ua
20 7 Cameo Word U MEANS MUSIC 20 22 Billy ldol, To Be A Lover Z Vi avid, m
; ; gf:,'.“nj.ﬁc"lﬁ"}'o’,,s The Rain 21 25 Bruce homsby g The Range, The Way [t 21 24 Lionel Richie, Love Will Conquer Al 21 27 Bon Jovi, You Give Love A Bad Na_m_e
3 4 Bon Jovi, You Gise Love A Bad Name 22 26 Samantha Fox, Touch Me . . . 22 10 Cyndi Lauper, True Calors 2 25 The Beach BoyswCalllovma Dreamin
£ 1 Bl 8 8 b g | SIS Pl RSN | B2 T Sl wor § 2 o
uey Lewis e News, Hip To Be Squa alking Heads, wild Wild Life . . . \
H B P e EThs 25 32 Duran Duran, Notorious LR Cond CaueriTiuelColo 25 26 Nu Shooz, Point Of No Return Minneapolis P.D.: Tac Hammer 2 31 Cimeo WordlUp
7 8 The Human League, Human 26 29 Commodores, Goin’ To The Bank 3 5 Madonna, True Blue 26 30 Gregory Abbott, Shake You Down 1 4 Toto, I'l Be Over You 26 728 Robbie Nevil, C'est La Vie
8 15 Peter Cetera wii Amy Grant, The Next 21 31 Ready For The World, Love You Down 4 2 Genesis, Throwing It All Away 27 EX Duran Duran, Notorious 2 5 Madonna, True Blue 2729 Steve gv::wood, F’"L“"' Overspill
S 10 Eddie Money, Take Me Home Tonight 28 33 Janel Jac}son. Control 5 9 Boston, Amanda 28 £X Kool & The Gang, Victory 3 7 Peter Cetera With Amy Grant, The Next g g Anita Da er, S'»‘ve'e(_ ove
10 16 Bangles, walk Like An Egyptian 29 9 The B-52's, Summer Of Love 6 7 Cameo, Word Uj 29 EX  Kansas, All | Wanted 4 6 Talking Heads, wild Wild Lile Duran R.‘"h‘”v L° °’w.‘flsc Al
11 14  Huey Lewis & The News,%v To Be Squa 30 35 Lionel Richee, Love Will Conquer Al 7 4 Janet fackson, elhen | Think Of You 30 X Glass Tiger, Someday S 1 Eddie Money, Take Me Home Tonight 30 33 Lionel Richie, Love Wi G 0’3”"*
12 12 Anita Baker, Swaet Love 31 EX Peter Cetera With Am¥ Grant, The Next 8 11 The Human League, Human A —  Janet Jackson, Controt 6 8  Ric Ocasek, Emotion In Motion 31 35 The Pu_lendesrs, Don't Get Me Wrong
13 13 Ric Ocasek, Emotion In Motion 32 12 Midnight Star, Midas Touch . g 10 Robert Palmer, | Didn't Mean To Turn A — Survivor, s This Love 7 11 Bruce Harnsby & The Range, The Way It :3& g; gl:.ssDTl or, Aorgeg_ay
14 19 Book Df Love, You Make Me Feel So God 33 22 Eddie Money, Take Me Home Tonight 10 12 Nu Shooz, Point Of No Return A — Howard Jones, You Know | Love You 8 10 Boston, Amanda oD thEH n ) ie P
15 20 Wang Chung, Everybody Have Fun Toniga 34 30 Oran "Juice” Jones, The Rain 11 15 Bon Jovi, You Give Love A Bad Name A —  Luther Vandross, Stot) To Love 9 ¢ Corey Hart, | Am By Your Side 3 3% Eiten an, ea; acr"(e I Ler ve o
16 26 Bruce Hornshy & The ange, The Way 1t 35 E€X  The Pointer Sisters, Goldmine 12 14 Peter Cetera With Amy Grant, The Next A — Billy Vera & The Beal ersf At This Mom 10 13 Huey Lewis & The News, Hip To Be Squa 35 EX Howard oneﬁh ou n:w»; %ve ou
17 27 BenE King, Stand By Me A~ —  Luther Vandross, Stop To Love 13 16 Ben E. King, Stand By Me EX EX EMon John, Heartache All Over The Wo 11 2 The Human League, Human 35 EX  Andy Taylor, When i ta]_hal’g3 o'r(nes
18 28 Gregory Ab%)ott, Shake You Down A — NuShooz, Don't Let Me Be The One 14 8 Tina Turner, Typical Male EX Ex  Carly Simon, Coming Around Again 1215 Wang Chung, Everybody Have Fun Tonigh & EX Comni T?:E ?‘omv_c? e Ban
19 3 Lisa Lisa & Cult Jam With Full Force, A —  Glass Tiger, Someday 15 17 Huey Lewis & The News, Hip To Be Squa 13 17 Bon Jovi, You Gve Love A Bad Name W RN o earts. Good M
20 7 Robert Palmer, | Didn't Mean To Turn A —  The Jets, You Got It All 16 19 Bangles, Walk Like An Egyptian 14 18 Bangles, Walk Like An Egyptian 1 pal oo et S &1 R
21 11 uptown, | Know I'm Losing You EX EX  Howard Jones, You Know | Love You 17 13 Glass Tiger, Don't Forget Me 15 16 Lisa Lisa & Cult Jam With Full Force, \ K'“' °A" |" A d‘"‘ , Lrazay
22 24 Billy idol, To Be A Lover EXEX Gregory Abbott, Shake You Down 18 6 Anita Baker, Sweet Love 16 3 Robert Palmer, | Didn't Mean To Turn N = NG o e
A23 — Samantha Fox, Touch Me 19 24 Bruce Nomsb{ & The Range, The Way it @ 17 20 Daryl Hall, Fooiish Pride A Nangc rymrhnu' Foar ;oni W
24 25 Toto, I'll Be Over You 20 22 Wang Chung, tverybody Have Fun Tonigh 18 21 Cameo, Word Up y 0 8
25 EX  Duran Duran, Notorious 21 21 Lionel Richie, Love Will Conquer All 19 19 Billy 1dol, To Be A Lover
26 21  Aretha Frankiin, Jumpin' Jack Flash 22 26 Eddie Money, Take Me Home Tonight 1EM 20 25 David & David, welcome To The Boom
21 30 Genesis, Land O Confusion 23 21 Toto, I'll Be Over You ) 21 26 Howard Jones, You Know | Love You
28 29 Corey Hart, | Am By Your Side 24 25 Billy Idol, To Be A Lover Atlanta P.D.: Jim Morrison 22 23 Lionel Richie, Love Will Conquer All
29 17 Huey Lewis & The News, Stuck With You 25 28 Duran Duran, Notorious 23 24 Oran "Juice” Jones, The Rain
A0 — °Til uesda¥ Wrat About Love 26 29 Gregory Abbott, Shake You Down 1| Boston, Amanda 24 21 The Pretenders Don't Get Me Wrong
A — Timbuk 3, The Future’s So Bright, 1 G 27 EX Billy Vera & The Beaters, At This Mom 2 H The Human League, Human 25 28 Duran Duran, Notorious
A — Bob Seger, Miani 28 30 Survivor, Is This Love 3 7 Madonna, True Slue 2% 29 Falco, The Sound Of Muzik
A — The Pretenders, Don't Get Me Wrong A29 — Luther Vandross, Stop To Love 4 5 Bon Jov, You Give Love A Bad Name 27 30 Five Star, Can’t Wait Another Minute
A —  Survivor, Is This Love . 30 EX Carly Simon, Coming Around Again S G Aretha Franklin, Jumpin' Jack Flash 28 31 The Poinfer Sisters, Goldmine
EX EX Talking Heads, wild Wild Life Boston P.D.: Harry Nelson A — Billy Ocean, Love Is Forever § 18 Bruce Hornsby & The Range, The Way It 29 33 Survivor, Is This Love
EX EX OM.D, Live And Die 1 3 Boston, Amanda A —  The Pretenders, Don't Get Me Wrong 71 Oran “Juice” Jones, The Rain 30 36 Timbuk 3, The Future's So Bright, | G
EX EX  Wham!, where Did Your Heart Go? 2 4 Madonna, True Blue A — RunD.MC, You Be fllin’ 8 8 Steve Winwood, Freedom Overspill 31 35 Robbie Nevil, C'est La Vie
EX__EX  fiton John, Heartache All Over The Wo [ ; A — The Jets, You Got It Al 9 12 Lionel Richie, Love Will Conguer Al 32 12 Janet Jackson, When | Think Of You
3 The Human League, Human 1 " G Abbott, Shake Y, a
4 1 Cyndi Lauper, True Colors EX EX Janet Jackson, Control 0 regon Aoooth ake You Down kX Glass Tiger, Someday
5 7 Oran "Juice” Jones, The Rain 11 4 Cyndi Cauper, True Colors A3 —  Limited Warranty, Beat Down The Door
§ 11 Huey Lewis & The News, Hip To Be Squa 12 15 Davd & 0md,r Weicome To The Boom 35 14 s'"'l %'Two Hearts
7 10 Eddie Money, Take Me Home Tonight 13- 13 £ddie Money, Take Me Home Tonight 3% EX Kool & The Gang, Victory
8 2 Robert Palmer, | Didn’t Mean To Turn 1417 Peter Cetera With Amy Grant, The Next A —  Janet Jackson, Control
9 12 Ric Ocasek, Emotion (n Motion 15 2z B’"z. "”h ToBe A Lover A — Genests, Land Of Confusion
10 13 Cameo, Word Up 16 13 Talking Heads, Wild Wild Life A — Mami Sound Machine, Faliing In Love
11 15 BenE. King, Stand By Me 1720 Huey Lewis & The News, Hip To Be Squa EX EX Ben E. King, Stand By Me
12 14 °Til Tuesday, What About Love L3R chednalmec NI DidnitMearclioy
13 16 Talking Heads, wild Wild Life H A SRR
14 17 Bon Jovi, You Give Love A Bad Name N 23 Wang Chung vat;ryggdy Have Fun Tonigh
15 19  Bruce Hornsby & The Range, The Way It 22 14 Anits Baker, Sweet Love

YOU DON'T HAVE
TO BE BIG
TO EXHIBIT

AT THE BIGGEST

A ertainly all the big names will be exhibiting at MIDEM ’87. So will many
of the smaller companies who play such a vital role in today’s world
music industry. Some have been coming for 20 years. Some are quite new

Why not join them?

|—Please rush me further
details on MIDEM 87

L

Name:
Company:
Title:
Address:

Phone: _
Perard Associates, Inc., 38 West 32nd Street, Suite 1512, New York, NY. 10001
Phone: (212) 967-7600 Telex: 4979122 PERAUD Ul

k

As an Exhibitor you’re not just part of MIDEM you are the
show, ranking with the biggest names and with all the business
pull of music’s greatest international market-place
MIDEM is where the regional and global deals are struck that
build company prosperity. It’s here you’ll find all the top
producers, record companies, publishers and independents
from over 50 countries.
For promoting records, catalogues and artists, nowhere
else comes close. It’s the place for viewing or screening
the latest video promos-or for an update on state of the art studio
equipment.
And where else can you attend the famous MIDEM Galas, or see so
many top bands performing? Or attend the MIDEM MIP RADIO, the fourth
great international radio program market. Where else but at MIDEM is the
environment more suited to making those contacts you need to succeed?
The rest of the world is waiting to hear what’s new from the
American music industry. MIDEM 1s the unique opportunity to show them
what you have.
I'Yor openers, ring Frank Kelcz on (212) 967-7600. He’ll tell you all you
need to know about exhibiting at MIDEM ’87. Practically everything is done
for you-including fully equipped and furnished stands with
equipment. All in all, you might be surprised at how little e:
IDEM ’87 will cost. . .and how much attention you’ll get.

hone and hi-fi
xhibiting at

MIDEM’87"

FAX: (212) 967-7607
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Gameo: Black Rock In The Footsteps Of Hendrix

BY JIM BESSMAN

NEW YORK Having had an easier
time breaking its self-described
“black rock’n’roll” in the U.K.,
Cameo is now starting to garner
mass acceptance in the U.S. with its

‘They have a niche
in the heart of
the taste makers’

new PolyGram/Atlanta Artists al-
bum, “Word Up.”

Though Cameo’s latest release
(No. 15 on this week’s Top Pop Al
bums chart) follows a series of gold
albums culminating with 1985’s
“Single Life,” the group had never
before really broken out of the
black charts. With the new album’s
title track placed at No. 11 on the
Hot 100 Singles chart, things are
looking good for the act, thanks, in
part, to the British lead.

“England has always served as a
springboard to the rest of the
world,” says Steve Pritchitt, Poly-
Gram vice president, international.
“If it’s a hit in England, you'll get so
much more play in other markets.
In Cameo’s case, America is defi-
nitely following the crown parent-

age. Many people here keep track of
the U.K. charts, and that has an im-
pact on top 40 radio programmers.”’

The British record-buying public
became hooked on Cameo following
the release of 1985’s “Single Life”
album, which topped the U.K.
charts for six weeks.

“The English don't see black and
white the way people in America
tend to,”” says Pritchitt. He adds
that 60% of Cameo’s English con-
cert audiences have been white.
“It’s a very hip market, and because
of Cameo’s unique blend of funk
and rock, they’ve found a niche in
the hearts of the taste makers
there, with Larry [Blackmon, Cam-
eo’s creative force] being regarded
as a leader of a whole new move-
ment,” says Pritchitt.

Blackmon, who formed Cameo a
decade ago as a 12-piece, says he
stayed within the “black pop formu-
la” before paring the now three-
piece plus “friends” to five mem-
bers for 1982’s rockier “Alligator
Woman’’ album. This time out,
Blackmon and his band have
emerged with a toughened fashion
look to go with the “warrior rock”
attitude, which he feels has been
present throughout Cameo’s career.

‘“We’ve always put on a rock
show and kicked ass,” says Black-
mon, recalling that even before get-

Jamming At The Garden. Eric Clapton made a surprise guest appearance
during the opening concert of Lionel Richie’s recent stint at New York’s Madison
Square Garden. (Photo: Chuck Pulin)

‘Breakout’ LP Is Aptly Named

Spyro Gyra Spins A Winner

BY STEVE HOCHMAN

LOS ANGELES When Spyro
Gyra’s latest MCA album, “Break-
out,” hit No. 1 on the Top Jazz Al-
bums chart at the end of September,
it became the eighth of the band’s
10 albums to reach the top. Continu-
ing to hold down high chart posi-
tions, “Breakout” has sold extreme-
ly well without significant commer-
cial radio play.

Spyro Gyra gained instant pop
and jazz airplay with “Morning
Dance,” an instrumental from its

1977 debut album (originally re-
leased through the independent
Amherst label and later picked up
by MCA).

“Radio was a heck of a lot more
adventurous then than it is now,”
says Spyro Gyra founder Jay Beck-
enstein. “We haven’t really had ra-
dio support since then. In terms of
jazz radio we do very well, but
there’s not much of it. We’ve really
had to make up for that by touring a
lot.”

Originally hailing from the Buffa-

(Continued on page 29)

ting a record deal the group had
proven itself before white audiences
in Canada. He adds, however, that
“the industry has been against the
concept of black rock’n’roll since
Jimi Hendrix’s Band Of Gypsies,
which was the first glimpse of how
it worked.”

Cameo’s manager Steve Leber
feels that the group has the poten-
tial to become a major rock act

along the lines of Sly & the Family
Stone.

“They’re great live, and when you
can deliver live the rest is history,”
says Leber, whose Gotham-based
company also manages the Scorpi-
ons and Joan Jett. He adds that
Cameo will tour extensively
throughout the U.S. to promote the
“Word Up” album, first covering its
urban-market base as a headliner,

then appearing with major white
rock acts if the “right situations”
can be found.

Leber says Blackmon is also busy
producing product for his 11-act At-
lanta Artists label roster. The man-
ager adds that Blackmon has been
asked to produce other rock artists,
including Pet Shop Boys and that he
has a film treatment in the works
for English financiers.

by Steve Gett

NEW YORK Madonna is back in
front of the cameras with a star-
ring role in the upcoming Warner
Bros. movie “Slammer.” Directed
by Jamie Foley—the man respon-
sible for the “Papa Don’t Preach”
and “Live To Tell”’ videos—the
flick also features Coati Mundi, of
Kid Creole & the Coconuts fame
(he reportedly holds a knife to Ma-
donna’s neck in one scene!).

Currently shooting in New York,
with additional footage to be
filmed in Los Angeles, the movie is
tentatively set for release next
summer. There’s also a good
chance Madonna will record some
new songs for the soundtrack.

In addition to working on “Slam-
mer,” Madonna has collaborated
with producer Stephen Bray on
the debut single by new Sire artist
Nick Kamen. Titled “Each Time
You Break My Heart,” the record
should emerge within the next few
weeks.

Meanwhile, Sire won't be issuing
her six-cut EP of dance songs,
originally due out before Christ-
mas, until next year. Word has it
the label wanted to ensure that its
release did not affect holiday-sea-
son sales of the “True Blue” al-
bum. After scoring another Hot
100 hit with the album’s title track,
Sire plans to put out “Open Your
Heart” as the fourth single. An ac-
companying videoclip, directed by
Jean Baptiste Mondino, was
filmed this summer in L.A.

As for live concerts, Warner
Bros. publicist Liz Rosenberg says
Madonna will probably be touring
“sometime in '87.” Incidentally, ru-
mor has it that either Penthouse or
Playboy (or both, probably) is
scheduling another series of Ma-
donna nude pix for publication in
January. With the constant gossip-
ing about her marriage to Sean
Penn, one can only wonder why
the media refuses to give the poor
woman a break. Enough already!

lATE-NIGHT PREVIEW: Daryl
Hall gave a taste of what he’ll be
delivering on his forthcoming solo
tour when he recently performed
two songs—‘‘Someone Like You”
and “Foolish Pride”’—on David
Letterman’s show.

On The Beat slipped into NBC’s
Manhattan studios for a firsthand
glimpse and caught Hall rehears-
ing with Paul Shaffer's band. Also

GCameras Roll For New Madonna Flick;
Daryl Hall Sows His Solo Oats On TV

accompanied by guitarist G.E.
Smith, bassist Tom “T-Bone”
Wolk, and drummer Tony Beard,
the singer was in terrific form.
Manager Tommy Mottola re-
vealed that Hall will be auditioning
other musicians in New York this
month before he hits the road in
February.

SHORT TAKES I. The Bee Gees
have inked a new recording deal

ONTHE BEAT

Artist news, touring,
signings, venues. .. for
those who need to know

with Warner Bros. Now managed
by Ken Kragen, the Gibb brothers
are reportedly cutting their debut
album for the label with producer
Arif Mardin . . . Peter Gabriel has
given the opening slot on his tour
to West African musician Youssou
N’Dour, whose Polydor album,
“Nelson Mandela,” ships Nov. 17.
N’Dour made guest appearances
on Gabriel’s “So’’ album and on
Paul Simon’s “Graceland” ...
New York’s famous Roseland Ball-
room will celebrate the completion
of its million-dollar renovation with
a Nov. 18 gala ribbon-cutting cere-
mony. Legendary dancer Ann
Miller will be on hand with a pair
of scissors ... The Bangles are
back on the road through mid-No-
vember and are scheduled for an
appearance on the new Joan Riv-
ers ‘“‘Late Night” show. Lead sing-
er Susanna Hoffs is getting into
the movies thanks to her mom,
writer-director Tamar Simon
Hoffs, who has given the lucky
lass a leading role in her next mov-
ie, “Cutting Loose” ... After leav-
ing the William Morris Agency,
George Benson is now booked by
Triad ... Nile Rodgers, Andy
Warhol, and Dr. Timothy Leary
were on the set to make cameo ap-
pearances in Grace Jones’ new vid-
€0, “I'm Not Perfect (But I'm Per-
fect For You).” With visuals pro-
vided by New York street artist
Keith Haring, the elaborate clip
cost a reported $1.25 million.

PLEASURE SEEKERS: Nancy
Brennan and Deidre O’Hara of
CBS Songs held their Fifth Annual
Birthday Bash Nov. 1 at a down-
town Manhattan loft, attracting an

impressive music industry turnout.
Among those who helped the two
gals celebrate their birthdays were
Michael Bolton and his manager,
Louis Levin; songwriter Des-
mond (Kiss/Bon Jovi) Child; Mic
Murphy and David Frank of the
System; Chris Chappell (of the
Who, Springsteen, and MTV
fame); and PolyGram a&r chief
Dick Wingate.

SHORT TAKES II: Yorgos Kyr-
iakou Panayiotou, better known
as George Michael, has started
preparation of his debut Columbia
solo album, unquestionably one of
1987’s most eagerly anticipated re-
leases ... As soon as Ron Nevison
has finished producing Heart’s
next album, he’s set to go into the
studio with Kiss ... Hard rock
group Aerrage has renewed its
management contract with
Westwood Assns. and is in the stu-
dio with producer Steven Herb . . .
Hats off to A&M’s publicity staff
on the latest issue of its Communi-
que news bulletin—the UB40 Rus-
sian diary made for a particularly
good read. Other labels should
take note of this well-presented,
highly informative publication ...
PolyGram is excited about the
Nov. 17 release of the Robert Cray
Band’s Mercury/Hightone debut
album, ‘“Strong Persuader’ ...
Rumors abound that Rod Stewart
is planning a Faces reunion tour
for 1987. Latest word is that Bill
Wyman might take Ronnie Lane’s
place on bass ... Contrary to re-
cent press reports, David Bowie
definitely won’t be going on the
road with his good pal Iggy Pop.
Good news for Bowie fans, though,
is that he'll definitely be touring in
1987; his new EMI America album
is set for spring release ... On The
Beat was sad to learn about the re-
cent death of Horace Burrell, a
longtime friendly face in Atlantic’s
publicity department. Suffice it to
say that Horace will be missed by
all who knew him.

END QUOTE: Former MTYV talent
director Laurie Zaks, who now
works on David Brenner’s “Night-
Life,” came up with this particular-
ly potent line in the New York Dai-
ly News magazine. “In this busi-
ness, an aggressive woman is a
bitch; an aggressive man is a vice
president.” Think about it, guys.
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GOLD.
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BonJovi. “Slippery When Wet.”
DOUBLE PLATINUM.



www.americanradiohistory.com

1

POLYGRAMY FINEST.
A TREASURED COLLECTION OF THE FINEST ALBUMS. EACH ONE A JEWEL IN SHINING, PRECIOUS METAL.
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WBZTVapresnts — The country’s outstanding new
amphitheatre thanks all who
helped to make its first season

GreatéWoods

GreaffWoods SPECTACULAR

Miller Music Series

Julian Lennon Patti LaBelle INXS Steve Lawrence Steve Winwood Herbie Mann Yo-Yo Ma Paul Plishka
Kenny Rogers Bob Dylan/Tom Petty Guests Del Fuegos and & Eydie Gorme Guest Jimmy Cliff Dave Valentin Renata Scotto Starislaw Skrowaczewski
Pointer Sisters Willie Nelson New Man Air Supply 38 Special Betty Carter Bella Davidovich Alexander Foradze
Guest El Debarge New England Lou Reed James Taylor Guest Ban Jovi Ella Fitzgerald Elmar Oliveira Tonv Randall
Jimmy Buffett Ragtime Ensemble Peter, Paul & Mary Andreas Vollenweider ~ John Fogerty Makoto Ozone Sarah Vaughan Itale Tajo
Jeffrey Osborne The Moody Blues Peter Allen & Friends Guest Bonnie Raitt Sonny Rollins Horacio Gutiérrez Rudplf Nureyev
Guest Angela Bofill Guest The Fixx Mr. Mister UB-40 Emerson, Lake & Powell Toots Thielemans Katia and Marielle Labeque Tommy Makem & Liam Clancy
Engelbert Humperdinck  Joe Jackson Guest The Bangles Guest Fine Young Rodney Dangerfield Illinois Jacquet & Big Band ~ Justino Diaz De Danann
Miles Davis/Spyro Gyra  Starship Stevie Nicks Cannibals Neil Young & Crazy tlorse  Stevie Ray Vaughan Victor Borge Green Fields of America
Stephen Stills & America  Guest The Qutfield Guest Peter Frampton Joan Armatrading Psychedelic Furs Roy Buchanan Nadja Salerno-Sonnenberg Barley Bree
Guest Tom Chapin Joan Baez with Loverboy Anne Murray USTrust Festival Bobby Blue Bland Vyacheslav Polosov Noel tienrv Show Band
Robert Palmer Don McLean & The Smiths Eurythmics The Pittsburgh Symphony  James €otton Blues Band (American debut) Carmel Quinn
Jackson Browne Livingston Taylor Guest Phranc Guest Jean Beauvoir Orxchestra Etta Jones & Houston Person Benita Valente
Bill Cosby Eddie Murphy Beach Boys George Benson Michael Tilson Thomas Mose Allison Wendy White
Van Morrison Guest The Weather Girls  Guest Katrina and the Waves jylio Iglesias Wynton Marsalis Bennie Wallace Neil Rosenshein
The Cure Manhattan Transfer Guest Rosanne Barr
§& ) o . » . PY] 1 1093 .
We've played all over the world and this place is one of the nicest. Bob Dylan Has everyone seen the dOUbLlf
1 ) I T2 o
July 22, 1986 rainbow over there? Where else

“The Pittsburgh Symphony has could you have a concert and a

found a home amid the red cedar, ’ - rainbow like that?”
white pine and maples of south- Great WOOdS Robert Paimer June 24, 1986

eastern Massachusetts. CENTER FOR THE PERFORMING ARTS “Recent weeks have seen the opening
- P.0. Box 810 ‘ :
The New York Times Mansfield. MA 02048 of several new outdoor amphitheatres
(617) 339-2331 around the country ...it now appears

. % : : that the most successfui debut
; 2 belongs to the new Great Woods
H PLAYED THE Center for the Performing Arts in the
TS A YA Boston suburb of Mansfield.” Pollstar
uSIé

- USTrust Festival'86
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~ Talent in Action

CRACK-O0WN
Madison Square Garden
New York
Tickets: $25

THE OCT. 31 CRACK-DOWN ben-
efit, presented by Bill Graham, was
an event staged to fund local anti-
drug educational efforts. These ser-
vices are provided by an office that
coordinates personal appearances
and public service announcements
by entertainment and sports fig-
ures. The main draw of the Crack-
Down concert, however, was its re-
vival of '60s rock.

For numerous possible reasons—
conflict with Halloween revelry,
half-hearted radio support, or even
the depressing association of drug
abuse with the event—there were
several thousand empty seats in the
house. Despite sold-out track rec-
ords of the individual headliners—a
reunited Allman Brothers Band;
Crosby, Stills & Nash; Santana;
Run-D.M.C.; Ruben Blades; and Ba-
batunde Olatunji & His Drums Of
Passion—the eclectic show may
have proven that musical coalition-
building has been made obsolete by
the fragmented target-marketing of
music on strictly formatted radio
and video outlets.

Predictably, the 30- to 40-minute
sets of greatest hits by the Allman
Brothers (joined at various mo-
ments by Carlos Santana, Paul But-
terfield, and Felix Cavaliere); San-
tana; and Crosby, Stills & Nash
drew warm, nostalgic response
from the crowd. Run-D.M.C., on the
other hand, flirted with a derisive
response from that half of the audi-
ence that was unfamiliar with “My
Adidas.”

Ultimately, both the end to which
the concert was a means and the at-
tempt to revive the open and “pro-
gressive”’ eclecticism that was a
part of the '60s spirit were transpar-
ent to the audience. BRIAN CHIN

THE TAXI GANG
SLY DUNBAR & ROBBIE SHAKESPEARE

INI KAMOZE
YELLOWMAN

HALF PINT

Universal Amphitheatre
Universal City, Calif.
Tickets: $17.50, $16

THE PROMOTERS may have lost
their shirts on this quarter-full
house, but the audience certainly
got its money’s worth. For 2Y/,
‘hours, the groove never ceased as
top reggae acts on the Island,
Mango, Shanachee, and Celluloid la-
bels joined forces in an international
caravan billed as The Taxi Connec-
tion.

The Taxi Gang—keyboardists
Handel Tucker and Franklin Waul,
guitarist Winston Bowens, trom-
bonist Ronald Robinson, trumpeter
Junior Chin, and saxophonist Dean
Fraser—hardly took a breath dur-
ing the Oct. 17 show as it supported
a series of vocalists. The beat was
seamless, propelled by the flawless
rhythm section of Sly & Robbie and
marked by startling horn work—es-
pecially from saxman Fraser.

The evening’s first performer
was Ini Kamoze, a commanding
presence with a sinuous vocal style.
Luminous in a fluorescent pink win-
dowpane-check suit, Kamoze

brought the fans to their feet and
kept them there for the rest of the
show. (It was, in fact, the first time
on record that the amphitheater’s
security allowed the crowd to cram
the aisles.)

Next up was new Jamaican sensa-
tion and recent Island signing Half
Pint, exemplifying the upbeat side
of reggae rhythm. The diminutive
singer is a whirlwind of energy.
More pop-oriented than Kamoze,
Half Pint seemed to be the crowd
favorite, until Yellowman took cen-
ter stage.

An unlikely pop hero, Yellowman
is an aging albino Jamaican who re-
sembles a jaundiced Ben Franklin.
He sings lyrics that, if deciphered,
might give the Parents’ Music Re-
source Center apoplexy. He rapped
his personal opinions on homosex-
uality (he disapproves), big bosoms
(he approves), marijuana (he strong-
ly approves), and cocaine (he disap-
proves). One of the concert’s high-
lights was his Caribbean reading of
“Rock Around The Clock” and “Let
The Good Times Roll,” which pro-
vided the only departure from a lop-
ing reggae back beat.

For reggae enthusiasts, though,
this show was about as good as it
gets. Some may cavil at the genre’s
never-changing beat, but it's obvi-
ous that these players can also tack-
le any other format. Next time,
however, they should all get their
labels cooperating on prepublicity—
or book themselves into a smaller
venue. ETHLIE ANN VARE

X
The Palace, Hollywood, Calif. -
Tickets: $14.50

THOUGH X has not achieved the
national breakthrough once predict-
ed for it, the band had no trouble
drawing crowds to a three-night
stint at the 1,200-capacity Palace
here last month. On the opening
night, X rewarded its loyalists—
which included a healthy brace of
enthusiastic young fans—with a
show that not only paid homage to
its role as Los Angeles’ leading un-
derground catalyst at the start of
the decade, but also pointed out
where the band is heading.

X has become something of an
L.A. supergroup; with Billy Zoom’s
departure, former Blasters guitar-
ist-songwriter Dave Alvin and ex-
Lone Justice guitarist Tony Gilky-
son were enlisted. Judging by this
show, the change was just what the
band needed. Vocalist Exene Cer-
venka, singer-bassist John Doe, and
drummer D.J. Bonebrake per-
formed with renewed vitality and
optimism, while Alvin and Gilkyson
framed the stage as lanky twin tow-
ers of American rock guitar (though
a bad sound mix lessened their im-
pact).

The new material previewed here
(penned by the Cervenka-Doe team
and by Alvin) provided a particular-
ly encouraging note. Gone are the
forced attempts at forging a new
folk music that undermined 1983’s
“More Fun In The New World” al-
bum. Also missing was the metal
posturing on last year’s “Ain’t Love
Grand,” which confused some fans.
The new songs are tuneful, punchy,
and have something real to say

(Continued on next page)

In Pursuit Chases Wider Audience Appeal

A-Ha Tour, Video, Upcoming Album Reflect Growth

BY ANDREW ROBLIN

NASHVILLE Local pop-rock trio
In Pursuit recently completed its
first big-time tour, opening a series
of shows in major cities for a-ha.
But the members of In Pursuit—
bassist/vocalist Emma, guitarist/
vocalist Jay Joyce, and drummer/
vocalist Jeff Boggs—are no strang-
ers to the concert scene.

In addition to appearing as sup-
port act on dates with Mr. Mister,
Starship, Nick Lowe, R.E.M., and
the Alarm, In Pursuit has headlined
the national club circuit for several
years, working such venues as First
Avenue in Minneapolis and Pea-
body’s in Cleveland.

The Nashville-based group signed
with the Capitol-distributed MTM
Records in spring 1985 after im-
pressing label executives with its
demos and live performances. A
five-song debut EP, “When Dark-
ness Falls,” met with sporadic col-
lege and album rock radio airplay
when issued. But the record won a
rave review from the college radio
trade paper CMJ New Music Re-
port, which led to an appearance on
the “New Music Awards Show,”
broadcast on MTV.

In Pursuit’s first video, “Losing

M + M To Move
On & Diversify

BY KIRK LaPOINTE

TORONTO Many prominent music
figures have left Canada, mainly to
seek fame and fortune, but Martha
Johnson and Mark Gane, the driving
forces behind M + M, say they just
want to move to a place that might
be more open to the group’s sound.

With London and New York
among their likely destinations,
Johnson says, “We’ve made up our
minds to move. It's not a running-
away kind of thing, and it’s not nec-
essarily permanent. But both Mark
and I want to diversify.”

Johnson and Gane have been mak-
ing waves on the Canadian new mu-
sic scene for nearly a decade, first
with Martha & the Muffins and now
with M + M, whose third album,
“The World Is A Ball,” was well-re-
ceived in Canada and has recently
been issued in the U.S. through
RCA. Like its predecessors, the new
album offers a collection of pop on
the outskirts of the mainstream.

Best known in the U.S. for the
1984 club hit “Black Stations/White
Stations,” M + M recorded the bulk
of its new album in Bath, England,
at co-producer David Lord’s Cres-
cent Studios. Preproduction and ini-
tial recording sessions were held at
Johnson and Gane’s home studio.

The album’s first single, “Song In
My Head,” has garnered respectable
airplay in Canada, but Johnson
doesn’t see M + M as a singles-ori-
ented band. She says the focus leans
more toward strong album writing,
but concedes that “it’s not a popular
approach these days.”

Johnson and Gane are eager to re-
cord film music and solo albums as
well as form a touring band.

Control,” received light-rotation air-
play on MTV and was also seenon a
variety of cable and local music
shows.

“We were surprised at the mile-
age the video got,” says Boggs.
“We had people coming up to us at
our club shows saying, ‘We saw the
video, that’s why we came to the
show.””

In Pursuit and MTM have high
hopes for the group’s upcoming de-
but album, “Standing In Your Shad-
ow.” Due for release in early 1987,

the 10-cut album was produced by
Steve Churchyard, known for his
work with INXS, the Pretenders,
and Siouxsie & the Banshees.

In Pursuit is managed by Josh
Zieman of the New York-based Side
One Management company, which
also represents Modern English, Ici-
cle Works, Steve Earle, and Ro-
sanne Cash. A member of the Miller
Rock Network—Miller distributors
contribute promotional dollars to
support live dates—In Pursuit is
booked by the Good Music Agency.

Turning It Up. Veteran hard rock bassist-singer Lemmy recently returned to the
U.S. concert circuit with his group Motorhead, playing live dates to promote the
group’s Profile/ GWR album, “Orgasmatron.” The “loudest band in the world”
kicked off its tour at the Santa Monica Civic Center. (Photo: Dave Plastik)

SPYRO GYRA

(Continued from page 22)

lo, N.Y,, area, Spyro Gyra began in
the mid-"70s, virtually as a solo proj-
ect of saxophone and lyricon player
Beckenstein. He and Richard Calan-
dra, co-producers of all the Spyro
Gyra albums, were involved with
production of a number of local
groups, but it was Beckenstein’s
project that took off. Only much lat-
er did it become a true band.

“Spyro Gyra started as a very
production-oriented band, and a lot
of people were going through it. We
weren't afraid to use overdubs and
guest players,” says Beckenstein.

Of the musicians featured on
“Breakout,”” Beckenstein says,
“Our keyboardist, Tom Schuman,
goes back seven years, and [vibra-
phonist] Dave Samuels has record-
ed on every album we’ve made, but
he’s only toured with us for the last
three albums.” Beckenstein adds
that guitarist Julio Fernandez, bass-
ist Kim Stone, drummer Richie Mo-
rales, and percussionist Manolo Ba-
drena have all joined within the last
three years.

Thus, says Beckenstein, the
meaning of the latest album’s title.
“In a way, we're breaking out of the
mold, and we’ve found a new direc-
tion that has more vitality to it,” he
says.

“We brought in players who were

adventurers, risk takers. It’s hard
to keep the momentum and excite-
ment and evolution going over 10 al-
bums, and I've been happy to let the
others have more input because it
kept me from going stale. The most
exciting thing is the players really
pace me. In the last few years my
playing has really improved be-
cause [’ve been running with the
big boys, and I appreciate that.”
(For the record: This article was
prepared before Calandra’s death
on Oct. 20—see Billboard, Nov. 8.)
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TALENT IN ACTION

(Continued from preceding page)

about modern life and romance—
subtler than recent Springsteen and
less self-conscious (though more po-
etic) than Mellencamp, but in the
same general ballpark. Whether
this will bring the group national
recognition remains to be seen, es-
pecially since American radio seems
to be getting more and more conser-
vative. STEVE HOCHMAN

ELVIS COSTELLO
Broadway Theatre, New York
Tickets: $30

ELVIS COSTELLO’S five-night
stand on Broadway roughly coincid-
ed with the World Series, which
may have kept die-hard Mets fans at
bay. Still, the Costello series hardly
suffered at the box office; all tickets
were snapped up in just half an
hour—and with good reason. Not
only was the intimate venue a treat,
but Costello presented a different
show each night.

Most of the attention focused on
the second and fourth dates of the
Oct. 21-25 stint. The former was
billed as half Costello solo and half
Elvis & the Confederates. The lat-
ter, featuring Costello with his usu-
al band, the Attractions, offered
something called the Spinning
Songbook.

On both of these nights, fans
were treated to a formidable sam-
pling of Costello standards as well
as lesser-known tracks buried
among his 13 albums, such as
“Green Shirt,” “Lip Service,” and
“Jack Of All Parades.” But that
was the least of it.

Consider: magicians Penn & Tell-
er practically threatening Costello
into performing Prince’s ‘‘Pop
Life’’; Mrs. Elvis Costello (Cait
O’Riordan of the Pogues) wildly
frugging in a go-go cage; audience
members being chosen at random,
game-show-style, by Buster Poin-
dexter (David Johansen) to spin a gi-
ant wheel bearing 40 Costello
songs, followed by the headliner’s
performance of each song chosen.

That’s just a little of the nonstop
zaniness that took place at the
Broadway. Also featured were Cos-
tello covering Tom Petty’s “Ameri-
can Girl,” the Hollies’ “King Midas
In Reverse,” the Psychedelic Furs’
“Pretty In Pink,” and Gerry & the
Pacemakers’ ‘“Ferry Across The
Mersey”; a slide show from Costel-
lo’s world travels; a duet with T-
Bone Burnett, presented as the
Coward Brothers, on George Jones
and Johnny Cash songs. And, of

course, there was ‘“On Broadway.”

This was not your typical Costel-
lo. The man was not only jovial but
downright hilarious, passionate,
outgoing, and musically sharper
than ever. With the Attractions and
the Confederates and on his own, he
proved a total showman who’s got a
long way to go before he runs short
of ideas. JEFF TAMARKIN

FARIPORT CONVENTION
DAN AR BRAS
Bottom Line, New York
Tickets: $10

ALTHOUGH SOME of the more
notable band members, like Richard
and Linda Thompson and the late
Sandy Denny, vacated Fairport
Convention years ago, the venera-
ble British folk-rock act continues to
attract a loyal cult audience. With
three longtime members—guitar-
ist/vocalist Simon Nicol,
bassist/vocalist Dave Pegg, and
drummer Dave Mattacks—accom-
panied by Ric Sanders on violin and
Martin Allcock on guitar, the cur-
rent Fairport aggregation turned in
a generally impressive set here last
month.

Considering that the group was
formed nearly two decades ago and
has undergone countless personnel
changes, its sound remains curious-
ly unchanged. If there was any no-
ticeable difference between this
show and one from the group’s hey-
day, it was that a sizable dose of
straight-ahead rock’n’roll and even
a taste of funky fusion are now fil-
tered through Fairport’s traditional
electric English folk, Celtic fiddle
tunes, and ballads.

The band performed material
from its new Varrick/Rounder al-
bum, “Expletive Delighted,” as well
as old favorites like the traditional
‘““Matty Groves’’ and Richard
Thompson’s “Meet On The Ledge.”
Not once did the quality of the quin-
tet’s musicianship flag. However,
the dominance of Sanders’ fiddle
made one wish Thompson would
emerge from the wings to add his
distinctive guitar to the mix.

Opening the show was Dan Ar
Bras, a solo guitarist from the Brit-
tany region of France. A former
member of Fairport himself, he al-
ternated between acoustic and elec-
tric pieces. His music holds appeal
for fans of new age and the tradi-
tional fold. While often pretty and
texturally interesting, it was also
sometimes forgettable, lacking in
direction. JEFF TAMARKIN

. BOXSCORE

TOP CONCERT
GROSSES

PUBLICITY

PRINTS

Litnographed ON Heavy Gloss Stock
BLACK & WHITE 8x10’s
500 - $60.00 1000 - 85.00

COLOR
1000 - $388.00
Above Prices Include Typesetting & Freight
Send 8xi0 Photo - Check or M.O.

* N x
Full Color & B/W Posters
composites - Cards - Other Sizes

LE RS
send For Catalog & Samples

) PICTURES

1867 E. Floriga, Dept. B8
springfield, MO 65803
(417) 369-9433 Or 869-3456

19,200
SEAT'S

reunion arena
777 Sports Street

Dallas, Texas 75207
(214) 658-7070

Amusement Business
Gross Attendance
ARTIST(S) Venue Dategs) Ticket Price(s) Capacity Promoter
VAN HALEN Cow Palace Oct. 31-Nov.3  $950,745 51.210 Bill Graham Presents
BACHMAN-TURNER OVERDRIVE San Francisco, Calif. $16.50 sellout
JOURNEY Meadowlands Arena Oct. 25-26 & 28 $946,113 © 57483 Monarch Entertainment Bureau
GLASS TIGER East Rutherford, N.J. $17.50/$16.50 61,398 John Scher Presents
sellout
JOURNEY The Coliseum Oct. 11-12 $505,632 31,602 Belkin Prods.
GLASS TIGER Cleveland, Ohio $16 35,000
BOB SEGER & THE SILVER The Spectrum Oct. 28-29 $484.478 29458 Electric Factory Concerts
BULLET BAND Philadelphia, Pa. $17/315 sellout
FRANKIE MILLER
JOURNEY The Centrum in Worcester Oct. 30-31 $411,903 4910 Don Law Co.
GLASS TIGER Worcester, Mass. $17.50/$15 sellout .
VAN HALEN Memorial Coliseun Complex Oct. 25-26 $326,592 20,412 Double Tee Promotions
BACHMAN-TURNER OVERDRIVE Portland, Ore. $16 sellout
BILLY JOEL The Coliseum Oct. 29 $324,538 18,545 Belkin Prods.
Cleveland, Ohio $17.50 sellout
BILLY JOEL Pittshurgh Civic Arena & Exhibit ~ Oct. 27 $285,645 16,321 DiCenare-Engler Prods.
Hall $17.50 seliout
Pittsburgh, Pa.
JULIO IGLESIAS James L Knight International Oct. 24-25 $268,428 10,009 Fantasma Prods.
Center $27.50 sellout
Miami, Fla.
OINGO BOINGO Irvine Meadows Amphitheatre Oct. 31 1272V 15,000 Avalon Attractions
Laguna Hills, Calif. $17.50/316.50/812.50 sellout )
JOURNEY Providence Civic Center Nov. 2 $215,693 12,868 Frank J. Russo
GLASS TIGER Providence, R.I. $17.50 sellout
NEIL YOUNG & CRAZY HORSE The Coliseum 0Oct. 10 $199,904 12494 Belkin Prods.
Cleveland, Ohio $16 13,000
DAVID LEE ROTH Maple Leaf Gardens Oct. 31 $190,272 11,892 Concert Prods. International
CINOERELLA Toronto, Ontario (3237,840 Canadian) 12,500
Canada $20
STEVIE WONDER ARCO Arena 0Oct. 26 $183,594 10,299 White Rose Ltd.
Sacramento, Calif. $17.50 sellout
ANNE MURRAY Fox Theatre Oct. 25-26 $175,508 84 Fox Concerts
St. Louis, Mo. $27.50/38.40 9,330
VAN HALEN Lawlor Events Center Oct. 29 $158,087 9,581 Bill Graham Presents
BACHMAN-TURNER OVERDRIVE Univ. of Nevada, Reno $16.50 11,500
Reno, Nev.
TRIUMPH Meadowlands Arena Nov. 2 $156,972 11,45 Monarch Entertainment Bureau
YNGWIE MALMSTEEN East Rutherford, NJ. $15.50/$13.50 14,953 John Scher Presents
WNEW/Westwood I/St. Pauli
Girl/ i
ELVIS COSTELLO The Tower Theatre Oct. 27.29 $149,438 9216 Electric Factory Concerts
Upper Darby, Pa. $17.50/$15.75/$15 sellout
DAVID LEE ROTH Cumberiand County Civic Center Nov. 2 $139,762 9,500 Don Law Co.
CINDERELLA Portland, Maine $16/815 sellout
R.E.M. Wang Center for the Performing Nov. 1-2 $131,671 31m Don Law Co.
THE FEELIES Arts $17/%16 sellout
Boston, Mass.
STEVE WINWOOD Concord Pavilion Oct. 26 $130,004 8,288 in-house
LEVEL 42 Concord, Calif. $17.50/$14.50 sellout
NEW ORDER Irvine Meadows Amphitheatre Nov. 1 $124,265 8,002 Avalon Attractions
THE FALL Laguna Hills, Calif. $17.50/8$16.50 10,418
JERRY GARCIA BAND Henry J. Kaiser Convention Oct. 31 $116,72 7,900 Bill Graham Presents
KINGFISH Center $15 sellout
Qakland, Calif.
38 SPECIAL Reunion Arena Nov. 1 $116,655 1 Beaver Prods.
BAD COMPANY Dallas, Texas $15 9,000
TRIUMPH The Centrum in Worcester Nov. 1 $115,847 8229 Frank ). Russo
YNGWIE MALMSTEEN Worcester, Mass. $14.50/$13.50 9,657
38 SPECIAL Dayton Hara Arena & Exposition Oct. 8 $112,000 8,000 Belkin Prods.
BON Jovi Center $14 selfout
Dayton, Ohio
THE MOODY BLUES Capital Centre 0Oct. 16 $109,065 6,610 Cetlar Door Prods.
THE FIXX Landover, Md. $16.50 14,000
NEIL YOUNG & CRAZY HORSE Ohio Center 0Oct. 20 $103,140 63876 Belkin Prods.
Columbus, Ohio $15 7,500
38 SPECIAL Lakefront Arena Oct. 28 $98,980 6,592 Beaver Prods.
BAD COMPANY Univ. of New Orleans $15 7,000
New Orleans, La.
TRIUMPH . Baltimore Arena Oct. 30 $97,832 7,284 Up Front Promotions
YNGWIE MALMSTEEN Baitimore, Md. $14.50 13,641
EMERSON, LAKE & POWELL Rosemont Horizon 0Oct. 19 $92,674 5979 Jam Prods.
ADRENALIN ll. $15.50 8935
THE MONKEES Roberts Municipal Stadium Nov. 1 $90,090 6424 Sunshine Promotions
THE GRASS ROOTS Evansville, Ind. $15 7,500
GARY PUCKETT & THE UNION
GAP
HERMAN'S HERMITS
STEVIE WONDER Beasley PAC Oct. 22 $89,576 5,694 White Rose Ltd.
Washington State Univ. $17/816 12,300 Double Tee Promotions
Pullman, Wash.
CHICAGO Providence Civic Center Oct. 28 $88,328 5,700 Frank J. Russo
Providi $15.50/$14.50 9,784
CHICAGO Baltimore Arena Nov. 1 $86,128 5,588 in-house
Baltimore, Md. $15 13,641
YNT Concord Pavilion Oct. 31 $80,669 5230 in-house
CASTLE BLAK Concord, Calif. $16.50/$14.50 8475
0ZZY OSBOURNE Memorial Cofiseum Oct. 8 $73,044 5180 Stone City Attractions
QUEENSRYCHE Corpus Christi, Texas $15 sellout
CAMEO Fox Theatre Oct. 24 $72,176 4204 Fox Concerts
FORCE M.D.'S St. Louis, Mo. $17.50/$15.50 4,665 First Class Prods.
PACE Concerts
GALLAGHER La Crosse Center Oct. 29 $70,635 5,001 Wizard of Odd
La Crosse, Wis. $15/812 5,365
ANNE MURRAY Veterans Memorial Auditorium Oct. 23 $66,177 4345 in-house
Des Moines, lowa $15.50 7,250

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Renee Noel in Nashville at (615) 748-81 38; Linda Deckard in Los Angeles at (21 3) 859-5338; or Melinda Newman in Chicago

at(312) 236-2085.
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HOW BIG DO YOU HAVE TO BE
TO FILLWEMBLEY?

The Stadium. If you saw the Live Aid concert then you
know England's famous Wembley Stadium.

It's where performers like The Rolling Stones, Queen,
Bob Dylan and Rod Stewart all chose to play England.

It holds 72,000 people and is the venue for big
concerts in the UK.

The Arena. A full house at Wembley doesn’t have to

be 72,000 people though. That's because Wembley is more

than just the Stadium.
The adjacent Wembley Arena holds 10,000 people in
any one of a dozen configurations and can be adapted to

house anything from rock concerts to ice skating.

It's as famous for famous names as the Stadium with
artistes like Pavarotti, Whitney Houston, Dire Straits and
ZZ Top performing there.

The Grand Hall. For performances that require a
more intimate atmosphere may we recommend the Grand
Hall. It has superb acoustics and holds 2,700 in concert hall

comfort for anything from Howard Keel to Yoko Ono.

Apart from having the best concert facilities in Europe,
Wembley is the place to play England. It does, after all, draw

5 million people a year.

Of course we offer all the support youd expect from

Britain's premier concert venue - security, sales, publicity,
advertising and the experience to cater for everything from
The Rolling Stones to the Muppets.

No matter how big your act you can play the big one

in England.
BIG Wembley, where else?

Contact Tony Stephens, Wembley Stadium
Ltd, Wembley, .~ Middx. HA9 ODW, Great Britain.
Z7AN Tel: 01144 902 8833, Telex: 8811735,

WHERE ELSE

wWww.americanradiohistorv.com
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ASCAP CONGRATULATE

1986 COUNTRY

Troy Seals

ASCAP
Country Songwriter Of The Year

“Lost In The Fifties Tonight”
(In The Still Of The Night)

ASCAP Country Song Of The Year
Writers: Troy Seals, Mike Reid

\Xarner Bros., Inc. Publishers: Lodge Hall Music Inc.,

ASCAP Country Publisher Of The Year Two-Sons Music, WB Music Corp.

Pictured L-R: Pat Higdon, Tim Wipperman, Don Daily, Pictured L-R: Troy Seals and Mike Reid, writers;

Johnny Wright, Chuck Kaye, Jay Morgenstern. Joyce and Ronnie Milsap; and Rob Gaibraith of Lodge Hall Music.
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AWARD WINNERS

ASCAP’s Most Performed Country Songs

AIN'T SHE SOMETHING ELSE [2nd Award)

Writers Jerry Foste”

Bill Rice
Publisher Jack and Bilt Music Co.
ALL TANGLED UP INLOVE

Writers Bob McDill
Jim Weatherly
Publishers: Bright Sky Mustc
Jack and Bill Music Co.
Charlie Monk Music
ANGEL IN YOUR ARMS

Writers Tom Brasfield

Clayton Ivey*

Terry Woodford*
Publisher I've Got The Music Co.
BABY BYE BYE

Writers Jamie Brantley
Gary Morris
Pubiishers Gary Morris Music
WB Music Corp.
BABY'S GOT HER BLUE JEANS ON

writer Bob McDill
Publisher Jack and Bill Music Co.
BLUE HIGHWAY

Writers Don Henry
David Womack
Publshers Cross Keys Publishing Co., Inc.
Oven Bird Music
BOP

Writers Jennifer Kimbail
Paul Davis*
Publishers Michael H. Goldsen, Inc.
Sweet Angel Music
CAN'T KEEP A GOOD MAN DOWN

Writer Bob Corbm
Publisher Sabal Music. inc.
COUNTRY BOY

Wters Tony Colton {PRS}
Albert Witham Lee {PRS)
_Ray Smith {PRS)
Publisher Ackee Music, Inc.
COUNTRY GIRLS

Writers Troy Seals
Eddie Setser™
Publishers Two-Sons Music
WB Music Corp.
COWBOY RIDES AWAY

wrners Casey Kelly
Sonny Throckmorton
Publishers Cross Keys Pubtishing Co , Inc.
Tight List Music, Inc.
CRAZY

Wwriters Richard N. Marx
Kenny Rogers
Publishers Lion's Mate Music Co
Security Hogg Music
CROSSWORD PUZZLE

Wwriters Frank Myers

Steve Dean™
Publisher Coitins Court Music, Inc.
DON CHA

Writer Walt Aldridge
Pubhsher Rick Hall Music, Inc.

DON'T CALL HIM A COWBOY

Witers Debbie Hupp
Johnny MacRae
Bob Morrison
Publisher Southern Nights Music Co.
Subsidiary of the Entertainment
Music Company
DRINKIN® AND DREAMIN’

Writers Troy Seals
Max D. Barnes*
Publishers Two-Sons Music
WB Music Corp.

CITY OF NEW ORLEANS (3rd Award)

witer: Steve Goodman
Publisher Turnpike Tom

(January 1, 1985-December 31, 1985}

FALLIN' IN LOVE

writers Randy Goodrum
Brent Maher
Publishers April Music, Inc.
Blue Quill Music
Random Notes Music
Welbeck Music Corporation
FIRE IN THE NIGHT

Writer' Bob Corbin
Pubksher Sabal Music, Inc.
FOOLED AROUND AND FELL INLOVE

writer Elvin Bishop
Publisher Crabshaw Music
FORTY HOUR WEEK [FOR A LIVIN'}

Wiriters Dave Loggins
Don Schiitz
Lisa Silver*
Publishers MCA., Inc.
Patchwork Music
Don Schlitz Music
GIRL'S NIGHT OUT

Wiriters' Jeff Bullock
Brent Maher
Publishers: Blue Quill Music
Welbeck Mustc Corporation
HEARTACHE AND A HALF

Wiiters Edward H. Struzsck ll
Deborah Allen*
Rafe Van Hoy*
Publishers: Jaseppy Music
Struzick Music Publishing Co

HIGH HORSE

Wiriter Jimmy Ibbotson
Publisher Unami Music
THE HIGHWAY MAN

Writer Jimmy L. Webb
Pubiisher White Oak Songs

HONOR BOUND

wiriters Chartre Black
Austin Roberts
Tommy Rocco
Pubiishers Bibo Music Pub., Inc.
Chappelliintersong Music
Group-USA
Chriswaid Mustc
Hopi-Sound Music
MCA, Inc.
{1 CRY JUST ALITTLEBIT

Writer Bob Heatlie {PRS)
Publisher Colgems-EMI Music, Inc.

I DON'T KNOW WHY YOU DON'T
WANT ME
writers Rodney Crowell
Rosanne Cash*
Pubiishers Cootwell Music
Granite Music Corporation

i NEED MORE OF YOU

Writer David Bellamy

Publishers Bellamy Brothers Music
Famous Music Corporation

I NEVER MADE LOVE [TILL | MADEIT

WITH YOU)

Writer Bob McDill
Publisher Jack and Bill Music Co.
1 WANNA HEAR IT FROM YOU
writers Rick Giles
Nancy Montgomery
Publishers Dejamus, Inc
Silver Rain Music
I WANT EVERYONE TO CRY
Writers Mike Noble
Wood Newton*
Publishers Bob Montgomery Music, Inc.
WB Music Corp

I'D DANCE EVERY DANCE WITH YOU

Writers Kevin Welch

Mark Paden*®
Pubiisher Cross Keys Pubiishing Co., Inc.
IF THAT AIN'T LOVE

writers Jeff Harrnngton

Jeff Pennig
Publisher Flowering Stone Music
I'LL NEVER STOP LOVING YOU
Witters' Dave Loggins

J.D. Martin*
Publishers MCA, Inc.

Patchwork Music

I'M GONNA LEAVE YOU TOMORROW
Writers Gene Dobbins

Johnny A. Wiison

Tim Danvels™
Publisher Chappelliintersong Music

Group-USA

LADY (5th Award}

writer Lionel Richie
Pubhisher- Brockman Music
A LADY LIKE YOU

Writers Jim Weatherly
Keith Stegall™
Publishers. Bright Sky Music
Charlie Monk Music
LIE TO YOU FOR YOUR LOVE

Writers David Bellamy
Howard Bellamy
Frankie Miller {PRS)
Jeff Barry™
Pubiishers Bellamy Brothers Music
Rare Blue Music, Inc.

LONG AND LASTING LOVE

Writers Michael Masser

Geratd Goffin™
Publisher Prince Street Music
LOST IN THE FIFTIES TONIGHT
{IN THE STILL OF THE NIGHT]

Writers Mike Reid
Troy Seals
Fred Parris*
Pubiishers Lodge Hall Music, Inc.
Two-Sons Mustc
WB Music Corp.

LOVE DON'T CARE (WHOSE HEART IT
BREAKS)
Whriters Earl Thomas Conley
Randy Scruggs*
Publishers April Music. Inc.
Blue Moon Music
LOVE TALKS
Writers Bucky Jones
Michael Garvin™
Tom Shapiro*
Publisher Cross Keys Publishing Co., Inc
MAKE MY LIFE WITH YOU
Writer Gary Burr
Publishers: Garwin Music, Inc.
Sweet Karol Music
MODERN DAY ROMANCE
Writers Kix Brooks
Dan Tyler
Pubfishers Golden Bridge Music
Mota Music
MORNING DESIRE
Writer Dave Loggins
Publishers MCA, Inc.
Patchwork Music
MY BABY'S GOT GOOD TIMING
Writers Bob McDill
Dan Seals™
Publishers Jack and Biit Music Co.
Ranger Bob Music

NEVER BE YOU

writers Tom Petty
Benmont Tench
Pubhshers Blue Gator Music
Gone Gator Music
NOBODY FALLS LIKE AFOOL
Wwriters. Peter McCann
Mark Wright*
Publishers April Mustc, Inc.
New & Used Music
NOBODY WANTS TO BE ALONE
Writers Michael Masser
Rhonda Fieming*
Publishers Almo Music Corporation
Prince Street Music
OLD HIPPIE

writer David Bellamy
Publisher Betlamy Brothers Music
ONE OWNER HEART

Writers Walt Aldridge
Tom Brasfield
Mac McAnally
Publishers Beginner Music
Tom Brasfteld Music
Rick Hall Music, Inc.
OPERATOR, OPERATOR

Writers Janet Willoughby
Larry Willoughby
Publishers Goldine Music, inc.
Granite Music Corporation
PRETTY LADY

Writer Keith Stegall
Publishers April Music, Inc.

Keith Stegall Mustc
REAL LOVE

Writers Richard "'Spady” Brannan
David Malioy*
Randy McCormick™
Pubiishers Cottonpatch Mustc
Mailven MustC
SAVE THE LAST CHANCE
Writers Walt Aldridge
Robert Byrne
Publishers: Rick Hall Music, Inc.
Terry Woodford Music
SEVEN SPANISH ANGELS
winters Troy Seals
Eddie Setser™
Publishers Two-Sons Music
WB Music Corp
SHE KEEPS THE HOME FIRES BURNING
Writers Don Pfrimmer
Mike Reid
Dennis Morgan*
Pubiishers Cotttins Court Music, Inc.
Lodge Hali Musrc, Inc.
SHE’'S GONNA WIN YOUR HEART

Wiiters Bilty Burnette
Mentor Williams

Publishers Cavesson Music Enterprises Co.

Dorsey Music
Welbeck Music Corporation
SHE'S SINGLE AGAIN
Writers Peter pMcCann
Charlie Craig*
Publishers Aprit Music, Inc.
New & Used Music
SLOW HAND {4th Award
wriers John Bettis
Michael Clark™
Publisher Sweet Harmony Music, inc.
SOMEBODY SHOULD LEAVE
Writers Chick Rains
Harlan Howard*
Pubiishers Choskee Bottom MusiC
Cross Keys Publishing Co.. Inc.

ASCAP’s Most Performed Country Standards

DON'T IT MAKE MY BROWN EYES BLUE
{7th Award)]

Writer Richard Leigh

Publisher CBS-U Catalog, Inc.

THE GAMBLER (6th Award)

Witer Don Schlitz
Pubhsher Writer's Night pMusic

QSCcQ

American Society of Composers, Authars

& Publishers

THREE TIMES A LADY [3rd Award|

Writer Lionel Richie
Publishers Brockman Enterprises, inc.
Jobete Music Company, Inc.

www.americanradiohistorv.com

SOMETHING IN MY HEART

writer Wayland Patton
Publisher Jack and Bill Music Co.
SOMETIMES WHEN WE TOUCH
writers Dan Hilt {CAPAC]

Barry Mann™
Publisher Welbeck Music Corporation
STAND UP
writers Sonny Throckmorton

Bruce Channel*

Richard Rector™
Publisher Cross Keys Publishing Co., Inc
STEP THAT STEP

Writer Mark A Miller
Publisher G.1.D. Music, Inc.
THERE'S NO WAY
Wwriters John Jarrard
Lisa Palas
Will Robinson
Publsher The Alabama Band Music Company
TIME DON'T RUN OUT ON ME

Writers Carole King Evers
Gerald Goffin*
Publishers Colgems-EMI MusiC, Inc.
Elorac Music
TO ALL THE GIRLS I'VE LCVED BEFORE
{2nd Awara)

writers Hal David

Albert Hammond
Pubhishers Aprit Music, Inc.

Casa David

USED TO BLUE
wiiters Fred Knobloch

Bill LaBounty™
Publsher A Little More Mus c. Inc
WE'VE GOT TONIGHT |3rd Award)

Wrniter Bob Seger
Publisher Gear Publishing Company
WHAT I DIDN'T DO

Writers Mike Nobie

Wood Newton*
Publisher WB Gold Music Carp
WHO'S GONNA FILL THEIR SHOES

Writers® Troy Seals
Max D. Barnes*
Pubflishers Two-Sons Music
WB Music Corp.
WHY NOT ME {/nd Award
Writers Brent Maher
Sonny Throckmorton
Harian Howard*
Pubiishers Blue Quitl Music
Cross Keys Publishing Co , Inc.
Welbeck Music Corporation
YOU AND I (4th Award)

Writer Frank Myers
Pubiishers Cottonpatch Music
Mallven Music
YOU MAKE ME WANT TO MAKE YOU
MINE

Writer Dave Loggins
Pubiishers MCA, Inc.
Patchwork Musiz
YOU TURN ME ON (LIKE A RADIO)
wnters Bob McDill
Jim Weatherly
Publishers Bright Sky Music
Jack and Bili Music Co.
YOU'RE GOING OUT OF MY MIND
Writers Wayland Holyfieid
Jerry McBee
Publishers CBS-U Catalog, Inc.
Ides of March Music
YOU'VE GOT A GOOD LOVE COMIN’
Writers Jeff Silbar
Danny Morrison™
Van Stephenson™
Publisher W8 Gold Music Corp.

YOU NEEDED ME (7th Aw.ard)

Wwiiter Randy Goodrun
Publishers Chappelliintersong
Music Group-JSA
Ironside Music

*Share not licensed by ASCAP
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Dot Drops Its Emphasis On Traditional Acts

BY ANDREW ROBLIN

NASHVILLE Changes are com-
ing to Dot, the label MCA reacti-
vated one year ago to preserve tra-
ditional country music.

Although Dot will retain its mis-
sion to serve as a haven for tradi-
tional country music, the label’s
roster of such acts will be cut sub-
stantially. Dot’s mission has ex-
panded, too: It now becomes—in
part—an artist-development label.

On that front, Dot recently is-
sued an acoustic album by ac-
claimed rock artist and producer T-
Bone Burnett. In 1987, Dot will is-
sue other developmental albums,
by multi-instrumentalist John

ble.

On the traditional front, Dot will
release two compilation albums
consisting of tracks on existing
Dot records. The compilations will
be sold on television through spots
on The Nashville Network (TNN).

“MCA/Dot is a preservation and
development label,” says MCA/
Nashville president Jimmy Bowen.
“We set about the first year in
preservation because it hadn’t
been done in country music. There
were some 30 country artists who
still worked and were still viable in
certain parts of the entertainment
industry who felt they could still
sell 15,000 albums.”

Sales of 15,000 albums, after re-

even point for most Dot albums.
But most artists’ sales on Dot have
fallen short of that number. Al-
though Bowen won’t name the acts
dropped from Dot, he says the la-

‘Sales just weren’t
there that we
thought would be’

bel has gotten rid of most of its
roster.

“The bottom line, the profit mar-
gin in the record industry, hasn’t
been good for the past year and a
half, when these albums came

Hartford and fiddler Johnny Gim-

turns and free goods, is the break-

out,” says Bowen. “They were

by Gerry Wood

WHAT DO YOU SAY to a friend who’s gravely ill?
Good luck? Hang in there, man? Hey, we’re with you?
Somehow, every encouraging word comes off as shal-
low.

That’s my situation in writing this column for—and
dedicating it to—one of the finest entertainers and hu-
man beings I've run into during a blessed three de-
cades in the glittering world of show business, where
talk comes cheap and honesty sometimes becomes ex-
pensive. I'm talking about O.B. McClinton.

The illness is cancer, the prognosis is not encourag-
ing. But I've got the feeling that this fighter—a black
man who made his mark

HVILLE SCENE/(

0.B. to this day will laugh over the remark a wom-
an made at one of his concerts. She kept yelling for
him to sing a song by Charley Pride, one of the hand-
ful of black entertainers in country music and the
most commercially successful of them. For six
songs, she persisted. And for six songs, O.B. sang
O.B. or whatever he liked but not a Pride song. The
exasperated lady finally hooted to O.B., “I think
you're prejudiced.”

For many reasons O.B. should have prejudiced
bones in his body. But he doesn’t. He grew up in Mis-
sissippi when segregation was the state anthem and

policy. When he listened

in a predominantly white
man’s music, country—
will never say die, never
quit, never lose that
heart-warming smile and

What do say to a gravely ill
friend? O.B., we love you

to the Grand Ole Opry on
the radio, his parents
didn’t want to disown
him, they simply wanted
him to visit the local

wit. He has done the im-
possible before. Maybe
it’s possible now that he can do it again. God knows,
he’s got enough friends and loved ones supporting ev-
ery life-breath he takes.

If the joy, satisfaction, and fun he has delivered to
millions through radio, television, concerts, and rec-
ords is returned in full, this creative karma could get
him through his present solo sojourn. His fans and
friends are hoping for him, praying for him, rallying
around him.

On Tuesday (11) at the Stockyards in Nashville, a
benefit concert will be held for O.B. Finding seats for
everyone who wants to attend is a problem. Finding
stars willing to perform for the benefit was the least
of the problems. Expected to donate their time and tal-
ent are such artists as Waylon Jennings, Exile, Tom
T. Hall, Rex Allen Jr., Larry Gatlin, Ronnie McDow-
ell, Steve Wariner, Ricky Skaggs, Reba McEntire,
Johnny Rodriguez, Dobie Gray, Johnny Cash, and
Kathy Mattea. If everyone O.B. has touched creative-
ly, artistically, and emotionally attended, he could sell
out the Super Bowl.

It’s rough enough for a good singer to make it in
country music with all the competition. Add to the
roughness being black, and you can start dealing with
square roots and multiples. But O.B. has hurdled
those challenges with good sense and a good sense of
humor. When he came off his ploy of using “the Choc-
olate Cowboy” (in the Urban Cowboy daze) in promot-
ing himself, he admitted, ‘“People will still call me
‘Chocolate Cowboy.’ It’s there. I can’t erase it. Daddy
took care of that in 1940 when I was born.” Then O.B.

.adds, “Johnny Cash is the man in black. I am, too. But
he can take his off.”

shrink.

A native of Senatobia,
Miss., O.B. grew up working on a farm. He attended
Rust College in Holly Springs, Miss., on a choir schol-
arship, and graduated in 1966. He served four years in
the Air Force and then moved to Tennessee, where he
won a talent contest sponsored by WDIA Memphis.
He later worked at the station as a DJ. He was gain-
ing success as a songwriter when Al Bell signed him
as an artist with Enterprise, a division of the Stax or-
ganization.

O.B. wanted everyone to know where he was com-
ing from, regardless of pigmentation, so he released
“Country Music, That’s My Thang” and “Six-Pack Of
Trouble.” Then he scored big with “Don’t Let The
Green Grass Fool You” and its follow-up, “My Whole
World Is Falling Down.” He credits Merle Haggard
as being his career catalyst, and the Hag remains
McClinton’s favorite singer. Others include Hank
Williams and Pride.

He has played the Grand Ole Opry, the show he lis-
tened to as a Mississippi kid, and won a standing ova-
tion. He has gained single and album chart success
and puts on a powerful concert, giving it all he’s got.
“My belief,” he says, “is that you don’t play to an au-
dience, you play with an audience. When you isolate
yourself from your audience, you lose them. Some en-
tertainers seem to say to people in an audience,
‘You're really lucky to be down there looking up at
me.” Well, my position is how lucky I am to be up on
stage looking down at them.” His philosophy wins
fans over instantly.

When George Jones ran into booze problems, O.B.,
who is a teetotaler after some years of alcohol
(Continued on next page)

hurt by that. Sales just weren’t
there that we thought were there.
To be fair, our distribution setup in
the mainstream record business
may not be able to reach that con-
sumer.

“We couldn’t sell some things,
and [ see them go on television and
sell a million.”

So Bowen has enlisted TNN to
sell two forthcoming Dot albums.
One of the albums will have 10 Dot
acts singing a total of 20 recent
country hits. The other will fea-
ture 10 Dot acts singing 20 of their
own hits. Ads for the two albums
will start in 1987 on a date to be de-
termined by MCA’s special-prod-
ucts division, which will also set
the price for the albums.

“Hopefully, some packages that
will work can be created from
these [existing Dot] albums,” says
Bowen. “If it does [work], that ob-

viously helps the artists and might
then make it where we could do
more.”

Production budgets for the Dot
line remain low. For traditional
acts, most budgets have been un-
der $30,000. For developing acts,
$30,000 is the median production
budget, Bowen says. The ceiling
for production budgets is $50,000,
he says.

Traditional acts that have re-
leased Dot albums in the past year
include Sonny James, Mac Wise-
man, Billy Walker, Charlie Walk-
er, Jeanne Pruett, Helen Corne-
lius, Jan Howard, Asleep At The
Wheel, Justin Tubb, George Ham-
ilton IV, Porter Wagoner, Jimmy
C. Newman, Dave & Sugar, Hank
Thompson, Ferlin Husky, Crash
Craddock, Red Steagall, Buck
Trent, Tompall Glaser, Margo
Smith, and Boxcar Willie.

Telethon Goal Is 10% Increase

CMA Seeks Memhers

NASHVILLE The Country Music
Assn. will conduct a membership
telethon Nov. 10-Dec. 9. More than
24 volunteers are participating in
the telephone campaign, which is
aimed both at gaining new members
for the trade organization and en-
couraging lapsed members to re-
new their affiliation.

The phone solicitors are using a
sales pitch that focuses on the infor-
mational, social, and financial bene-
fits of CMA membership—but a ma-
jor selling point is the fact that
those who sign up can do so at the
previous membership rate of $35 a
year. Beginning in January, the fee
goes up to $50.

Steve Ison, director of member-
ship development and services for
the CMA, says the goal is to in-
crease enrollment by 10%. The CMA

now has more than 7,500 members
in 31 countries.

For purposes of the telethon, the
CMA membership has been split
into six categories. A team of phone
solicitors will be assigned to each.
Team leaders and their fields are
John Briggs, ASCAP, composer and
publisher; Chip Young, Young-un
Sound, artist and agent; Liz Thiels,
Network Ink, advertising, TV, and
video; Joanne Gardner, broadcast-
ing; Phil Graham, BMI, record/vid-
eo merchandiser, talent buyer, and
promoter; Darryl Huddleston,
SESAC, affiliated and international.

Prizes for those getting the most
memberships above the 20-member
minimum qualification include a
four-day vacation for two on Grand
Cayman Island and use of a cellular
car telephone for six months.
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
141 REPORTERS ADDS ON
NITTY GRITTY DIRT BAND FIRE IN THE SKY  waRNER BROS 45 49
EDDY RAVEN RIGHT HAND MAN  rca 45 45
TANYA TUCKER [I'LL COME BACK AS ANOTHER WOMAN  capitoL 37 76
DWIGHT YOAKAM IT WON'T HURT  RepRISE 37 43
JANIE FRICKE WHEN A WOMAN CRIES  coLumsia 34 52

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept.. 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS NUMBER
43 REPORTERS REPORTING
RICKY SKAGGS LOVE'S GONNA GET YOU SOMEDAY tpic 14
SAWYER BROWN OUT GOIN' CATTIN'  caPITOL/CURB I8
HANK WILLIAMS, JR. MIND YOUR OWN BUSINESS wARNER/CURB e
THE JUDDS CRY MYSELF TO SLEEP Rrca/curs 140
GEORGE JONES WINE COLORED ROSES tpiC 7

© Copyright 1986 by Billboard Publications.-lnc. No pal;t of this publication may be repro-
duced, stored in any retrieval system. or transmitted, in any form or by any means. electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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NASHVILLE SCENE

(Continued from preceding page)

abuse, wrote a song in tribute to
one of his favorite performers. Ti-
tled “Ole George Stopped Drinking
Today,” O.B.’s demo tape found its
way to producer Billy Sherrill and
a sober Jones, who recorded the
heartfelt ballad in the studio while
holding a Bible to his chest. O.B.
breathed a sigh of relief. “I'm so
afraid of hurting somebody’s feel-
ings. I love George Jones so much,
and he is such an idol of mine that I
didn’t want to do anything to offend
him.”

Although Pride blazed a path for
black singers in country musie, the
road wasn't Easy Street for O.B.

“I've traveled a harder road coming
behind Charley Pride than Hank
Williams Jr. did coming behind his
daddy. Many people in country mu-
sic looked on Charley Pride as an ac-
cident,” he says. McClinton, always
able to hit the nail on the head in
philosophy as well as song selec-
tion, adds, “You can take a black
guy to Nashville from right out of
the cotton fields with bib overalls
and two watermelons in his back
pockets, and they will call him r&b.
You can take a white guy in a pin-
stripe suit who has never seen a cot-
ton field, take him to Nashville right
out of a subway in Manhattan, and

FOR WEEK ENDING NOVEMBER 15, 1986
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they will call him country.” So true,
SO true.

His country stylings have also at-
tracted praise from some blacks.
“They come out to see me and iden-
tify with me because I come off as a
black person doing country music,”
he says. “Still, nobody has asked me
recently if I'm Dinah Shore’s son.”

0.B. remains colorblind. One of
his two sons, Shea, is named after
Ed Shea, then ASCAP’s Southern
director. One of the best meals I
ever enjoyed was at 0.B.’s house in
Memphis when his wife, Joanne,
whipped up a soul food dinner for
Shea and me. Two months ago, O.B.

dropped by Billboard’s Nashville of-
fice, brimming with enthusiasm
over his latest project—a new al-
bum on Moonshine U.S.A. It’s an 18-
song, two-LP set telemarketed
through Suffolk Marketing. When
0.B. smiles, he flashes enough ivo-
ry to make an elephant jealous—
and he was all smiles while reciting
the lyrics for his next single,
“Soap.!’

Obie Burnett McClinton, 46, will
soon find out how many friends his
life in show business has brought
him. Titled “A Fight For Life: The
0.B. McClinton Benefit,” the show
at the Stockyards Restaurant is be-

ing sponsored by Buddy Killen,
head of Tree International; broad-
cast personality Ralph Emery; and
promoter Lon Varnell. Tickets are
$50 and are on sale at the Stock-
yards and at CentraTik outlets, with
table sales being handled by Connie
Bradley at ASCAP. Proceeds will
go toward medical expenses. It
should be one hell of an emotional
night.

When Pride first met O.B. years
ago, he shook his hand and said,
“0.B., you hang in there.”

That’s what O.B.’s friends are
saying now.
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G| 8 | 12 | 12 | SO TaAmns b icaroson 52901 5| 6 | 67 | 4 | SHESTHE TRIP THAT I'VE BEEN ON LARRY BOONE
@ 10 1 1 | 10 | 'AINTCOOL TO BE CRAZY ABOUT YOU GEORGE STRAIT RBAKER (S.D.SHAFER, DFRAZIER) _ MERCURY 888 044-7/POLYGRAM
JBOWEN (D.DILLON, R.PORTER) MCA 52914 * % * HOT SHOT DEBUT * & &
FIRE IN THE SKY ITTY GRITTY DIRT BAND
7 6 8 14 ?g,&’,ﬁ‘s‘( J'QCEH'\‘N?ESRSA BROKEN HEART LIKE YOU BARBARA MAM%AD.‘:RZEQ%% @ NEWD 1 JHANNA.B.EDWARDS (J.HANNA, B.CARPENTER) N RNER BROS. 7-28547
I ST _
DIDN'T WE LEE GREE] WOOD
14 15 1 11 yf&k{#?ﬁ&ﬁﬂ@l%’* O GRAHACTF,E&OS“JS 57 (42| 2 15 | JCRUTCHFIELD (G.LYLE. TSEALS) N 52896
MUCH IS NOT . IT SHOULD HAVE BEEN EASY THE WHITES
@ 15 1 18 8 g(?c?nov.m.c(o.azsumov. R.ET':EAJR();H BELLAMY BROTHERS WITH THE F%@E/SCIEE 5§|9511/EM%§ 75 2 LBUTLER (BMCDILL) MCA/CURB 52953/MCA
TONK RIGHT HAND MAN EDDY RAVEN
10|11} 18} 14 ragcﬁgongz.mncvﬁgwgoﬂmonz. L.CORDLE) v{rgeﬁga 9%2532%9:% NEWD L D.CANT:ESRAVEN((GSCRUGGS) RCAIS032.7
v WHEN A WOMAN CRIES JANIE FRICKE
1 1 3 14 Eﬂgﬁ!ﬁ‘c (EEVEBRQ#QEEST_ A.GORE) WAnﬁéhé%sT,r"zAs!ls 82 | — |2 N.WILSON (B.MOORE. M.WILLIAMS) COLUMBIA 38-06417
» OMANCE OLLI
@ 16 | 19 | 13 P&EEP(E[S,U',%NDS ,ﬁ,&"%‘a&é&%’#& 65 ¢ 77 3 EBAKER(D(.ROSSON) JIMTKCM 11 1?157
THEY DON'T MAKE THEM LIKE THEY T KENNY ROGER
131 4 5 14 ?g&yr&?xg‘cégoﬁm IWRYLES) STEVE v&éﬁg?&? 62 | 33| ¥ 3 B.BACHAR%H.C.B’&EF!( SAGE'; (B.BACHARACH. c.B}\JrEsRE S[:GE(R)) RCA 5016 §
SOUTHERN AIR RAY STEVENS
18| 3| 8 9&‘{5&‘&!&'&"&3 O, ¢ MICHAEL JOHNSON 63 | 8 | 72 | 3 | Rstévens @HOMES,SDILL) MCA 52906
ND YOUR OWN BUSINE WILLIAMS, JR. (60| NEW I EAWONIIgHURT) DWIGHT YOAKAM
@ 20| 2% 6 m!IILuAhYnS.JR..B.BECKETTEES.NORSSI (H.WILLIAMS) wmnzmcuryaéggsm /WARNERS éggg. . > EANDERSONDYOAKAM) RERRISE1; 28565 WARNER BROS,
DON'T BURY ME 'TIL I'M READY JOHNNY PAYCHECK
19 241 10 y&s&g‘ﬁ%‘&%ﬁgﬁ%&mm GEORGE JONES @ 73 | — | 2 | SCORNELIUSHMCORNELIUS (JMOFFAT) MERCURY 888 088-7/POLYGRAM
DIXIE MOON RAY CHARLES
MIS! EADY 66 | 66 | 78 3 "
AD| v | 2 | 13 | MR hmacr Pvounc) ATLANTIC/AMERR A 98 s AN El S A e e AL DR
21 | 25 | 10 | OUT.GOIN' CATTIN ® SAWYER BROWN WITH "CAT" JOE BONSALL (670 oz I R METANDICC wercury ses ONNA FARGO
— e BOTH TO EACH OTHER (FRIENDS & LOVERS EDDIE RABBITT & JUICE NEWTON
23 27 9 WHAT YOU'LL DO WHEN I’'M GONE WAYLON JENNINGS 68 48 36 19 R.LANDIS (J.GRUSKA, P.GORDON) ( ) RCA 14377
J BOWEN.W_JENNINGS (L.BUTLER) MCA 52915 S CONDITOINGIONE SO
@ 2 | 28 7 LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 69 | 52 | 38 | 18 | puallovreasH COLUMBIA 38-06159
A C AT Silhaiiis LOOKING FOR SUZANNE THE OSMONDS
21 9 9 13 RCHESS(%&Y\%NON) JUICE NEWTON 70070 |73 3 T.CHOATE.D.W.WILSON (PKENNERLEY) EMI-AMERICA/CURB 8390/EMI-AMERICA
- - TILL IN EVERETTE
@)| 2 | 3 | 6 | WHATAMIGONNA DO ABOUT YOU © REBA MCENTIRE @D NEWD | 1 | ST T T . paarwant, sooweLL) O a0 115
) BOWEN,R MCENTIRE (D.GILMORE, B.SIMON, JLALLISON) MCA 52922 PV ESINDRNCE ANNE MURRAY
@ 25 | 31 | 5 [ CRYMYSELFTOSLEEP THE JUDDS 72| 47 | 37| 13| JWite JWHITE, MSPIRO) CAPITOL 5610
f ] RUE 000-
- L TR T3] a1 | — | 2 | LDONT MEAN MAYBE A.JMASTERS
27 | n 5- gwlfmuggrbggg o Lnoe DONCm#u%%ss G.BARBER, JR.A.LMASTERS (B THORNBURY. A.JMASTERS. D.MOORDIGIAN) BERMUDA DUNES 115
: CIUNDS OINOE) o NEWD | 1 | ONEMANBAND MOE BANDY
@ 28 | 33 3 STAND ONIIT MEL MCDANIEL ) KENNEDY (K BELL, BMCGUIRE) MCA/CURB 52950/MCA
JKENNEDY (B.SPRINGSTEEN) a - CAPITOL 5620 75 | 53 | 46 | 15 | AGIRLLIKEEMMYLOU SOUTHERN PACIFIC
* & # POWER PICK/SALES * * % L SOUTHERN PACIFIC.J.E NORMAN (T.GOODMAN. JMCFEE. K KNUDSEN. S.COOKE) WARNER BROS. 7-28647
WALK THE WAY THE WIND BLOWS & KATHY MATTEA DARK EYED LADY BART CAMERON
30| 3 (10 6 6 | 81 3
REYNOLDS (TP MERCURY 884 978-7/POLYGRAM 7 7 8 MCCRACKEN (B.LEROY. J.BRITT) REVOLVER 86-013
@ 13 43 6 HALF PAST FOREVER STILL I'M BLUE IN THE HEART) T.G. SHEPPARD 77 71 8 22 TEN FEET AWAY KEITH WHITLEY
RHALL (RBYRNE, T.BRASFEELD, COLUMBIA .38-06347 9 B.MEVIS (T.SEALS, B.SHERRILL. M.D.BARNES) RCA 14363
FA| ' FO ONW, UR LOVING SID BUTCH B
35 | 4 5 rk#w D. HEI"}%YY v? %5?3 !5&“3 REID) wgnnrgn a%gs%m NEW)D 1 !.(A)chs (R?AURRAH. C.WPE-IITSETT. JSCHWEERS) MERCURY 888 1339/P0L¢(§5§
@ 31 m 6 BAD LOVE PAKE MCENTIRE 79 59 50 20 LONELY ALONE THE FORESTER SISTERS
MWRIGHT (D.LINDE) RCA 5004-7 JLWALLACE.T.SKINNER (J.D.MARTIN, J.JARRARD) WARNER BROS. 7-28687
P ’ D U MIND IF | STEP INTO YO THE CANNONS
@ 2|4 9 ?ﬂ&ﬁgh‘,\%\ (J.OHARA. KKANE) com%.%'é%’g‘z"ﬁ 34 | — 2 ), K(ENYN(E)DV (A.VANDOLLEN. S.KENNEDY) LIS MERCURY 888 048-7/POLYGRAM
* WHEN YOU HURT I'HURT RONNIE MCDOWELL
GD| 3 | @2 | 7 | T O rais, - MARRY M 30D ST 8L | 64 | 49 | 11| SN Kcoownn A Cuts 52500 W
WHEN I'M FREE AGAIN RODNEY CROWELL
@ 38 | 47 | 4 I&HN?NE (LDFS&g\)’E ME EM.E&S‘;EE ;‘sLssl NEWD | 1! R.CROWELL.B.T.JONES (R CROWELL. W.JENNINGS) C(r;‘LUMB?A 3806415
OLE ROCK & ROLLER (WITH A HEART, KEITH STEGALL
B |12 2 16 I?A%Kmﬁ'i,ﬁ,g,'mﬁswommm SPAGE. TMCS:,EEQRL THOMAS CONLEY AND ANITA POINTER NEW)D 1 T.COLLINS (R.MURRAH, J.D. HOC&S K. STEGA(L:LOUNTRY ) EPIC 34-06418
R 'M NOT TRYlNG TO FORGET YOU WILLIE NELSON
@ 0 | 4 5 9%&“3&’;&};‘,&3& S MERLEE@%%%?E 8 | 69 | 64 | 15 | wNELSON WNELSON COLUMBIA 38-06246
o SWEET TIME JILL HOLLIER
3| 13 1 17 :,L%{-E,?g_{!&”m_ JPPENNINGTON) EPIC3 4%'}2% NEW)D 1 S.DORFF.J.LEO (G.BAKER, SLONGACRE. Q.POWERS) WARNER BROS. 7-28559
FROM WHERE | STAND DOBIE GRAY
@ 43 48 4 ;P&&Qgg&yJER ng’asfﬁgg&fﬁ NEW)D 1 H.SHEDD (J.KIMBALL. T.5CHUYLER) CAPITOL 5647
v —
LEAVE ME LONELY % % * POWER PICK/AIRPLAY & & & e MORRIS 87 | & — | 2 ggiy,xn?éggxm (C.PUTMAN, J.O'HARA, D.COOK) THE E\gvlvoFbsl
@ 4 | S8 3 G.MORRIS, a.AuaemmE S.SMALL (G.MORRIS) m‘n‘&gos 7.28542 88 | 68 | 55 | 19 | GUITARS,CADILLACS © DWIGHT YOAKAM
KR e ——— P.ANDERSON (D.YOAKAM) REPRISE 28688/WARNER BROS.
18 36 39 3 LY & THE STATLER YOU'RE M
JKENNEDY (B.RAM. A.R;ND) MERCURY 888 042-7/POLYGRAM NEWD) | 1! Dg&gfﬁ Tg‘?gw“ UHALL JHALD qw%k%lz\gg
EVERYTHING | USED TO D! WATSO
39|29 3210 G.\VNETSON.L.BO(%’H (E.ROWELL()) 0 GENErFic 34»0%29’3 NEW ) 1 §L@L’§E([%§Mﬂﬂ,? EC#SSE TO THE MOON ULE %ﬁﬂ'ﬁ%";
SOMEDAY STEVE EARLE
46 | 53 | 4 | EGORDYR.TBROWN (SEARLE) MCA 52920 9 | 781 5 | 11 w&at\gsg LAS.LDL.FRWTS) DOLLY,%}?JS!‘;
COWBOY MAN LYLE LOVETT
ION
50 62 3 T.BROWN,LLOVETT (LLOVETT) MCA/CURB 52951/MCA 92 | 80 | & 3 gggoéwld\%{oFgWWAN. M.SHERRILL. B.LANCASTER, C.HENDRICKS) SOUTHERN EEG‘&’?
CRY CRYSTAL GAYLE v
42 | 26 | 10 | 17 | [Fnorman CKOHLMAN) WARNER BROS., 7-28689 93 | 72|75 3 g?}é&é&};k{fég g)gg";’él%u WILLIAM LEE GOLDEN
GOTTA HAVE YOU EDDIE RABBITT
@ 5 | 65 3 R.LANDIS (E.RABBITT. R.NIELSEN, RLANDIS) 5012.7 9% [ 79 |5 (2 ﬁh'fs%ﬁsu’»l?)’ SCEASTI c’of@%ﬁf ;8811(6:55
BABY | WANT IT L 4 NEXT DOOR
51 | 66 3 7.wzs¥(e.mnszl. CHAPMAN) 6"31'?3 72078/(9&9!TOL 95 | 67 | 5 | 22 Eé’JJDA,_'}RTg‘g’OWN (SEARLE) C STEVNECAEQQ;"S%
I'tL COME BACK AS ANOTHER WOMAN TANYA TUCKER 4
62 | — 2 J.CRUTCHFIELD (R.CARPENTER, K.MAROBBvaS) CAPITOL 5652 9% | 8 | 70 | 12 ﬂ?}g&h',,?j" M?AURPHEY_ CRAINS, JE NORMAN) MICHAEL %ﬁ&lg‘a%gegysgl
HEART HEART WILD FEATURING GAIL DAVIES
55 | 59 4 G.DAlES,PL?NDRAs ﬁnmn_ FKOLLER) CHOR 5011-7 97 [ 8 { 79 | 19 EQR%L%IEBOVDE?TWHJE%UNE & ,&L‘g%}&!}%ﬂu
INCE | FOUND & SWEETHEARTS OF THE RODEO p
a3 || u geucxﬁug;ugn (BALLOYYgg.FOSTER) COLUMBIA 38-06166 98 | 8 | 68 8 ELW§ (HR[‘AED. GARVIN. JONES) COC”\#TLCJ)P‘SLGEBYI
0-WAH & MICKEY GILLEY
83916 1 Rv?lLsgrvﬂ M GlB_évY (?z HUNNICUTT. D GILMORE. G.VINCENT) c EPIC 34-06184 9/ 74|74 4 m,?v (SST[?AE’ISS) Jéh"c’gLYE %lg%’?gyo
49 49 51 6 THAT'S MORE ABOUT LOVE (THAN | WANTED TO KNOW) NICOLETTE LARSON 100 | 85 71 20 IN LOVE RONNIE MILSAP
£.GORDY.JR..T.BROWN (D.LEE, BMCDILL. B.JONES) MCA 52937 RMILSAP.T.COLLINS.R.GALBRAITH (M.REID. B.DEES) RCA 14365

O Products with the greatest airplay and sales gains this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units.
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COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by the number of tities they have
on the Hot Country Singles chart.

LABEL NO. OF TITLES
ON CHART
MCA (13) 19
MCA/Curb (6)
RCA(15) 16
RCA/Curb (1)
CAPITOL (8) ‘ 14
MTM (4)
Capitol/Curb (2)
WARNER BROS. (10) 13
Reprise (2)
Warner/Curb (1)
COLUMBIA 11
EPIC 7
POLYGRAM 7
Mercury (7)
NSD 3
Avista (1)
Encore (1)
LUV (1)
EMI-AMERICA (1) 2
EMI-America/Curb (1)
API 1
ATLANTIC 1

Atiantic/America (1)
BERMUDA DUNES
CHARTA
ORLANDO
REGAL
REVOLVER
TKM

Py S ™

Bilboard Singles SALES & AIRPLAY.
ilboard. Hot Country Singles i
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Country Singles chart.
SALES 3 AIRPLAY 3
é’g 'gg TITLE ARTIST 53 ‘gg gg TITLE ARTIST 53
1 2 THAT ROCK WON'T ROLL RESTLESS HEART 1 1 2 THAT ROCK WON'T ROLL RESTLESS HEART 1
2 6 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 2 2 3 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 2
3 5 SHE USED TO BE SOMEBODY'S BABY THE GATLIN BROTHERS 3 3 5 SHE USED TO BE SOMEBODY'S BABY THE GATLIN BROTHERS 3
4 7 TOUCH ME WHEN WE'RE DANCING ALABAMA 4 4 7 TOUCH ME WHEN WE'RE DANCING ALABAMA 4
5 4 HONKY TONK CROWD JOHN ANDERSON 10 5 10 IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 6
6 9 AT THE SOUND OF THE TONE JORN SCHNEIDER 5 6 8 AT THE SOUND Of THE TONE JOHN SCHNEIDER 5
7 11 IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 6 7 6 NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 7
8 8 NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 7 8 14 HELL AND HIGH WATER T GRAHAM BROWN 8
9 16 DADDY'S HANDS HOLLY DUNN 12 9 15 TOO MUCH IS NOT ENOUGH BELLAMY BROS./FORESTER SISTERS 9
10 14 WINE COLORED ROSES GEORGE JONES 16 10 1 DIGGIN' UP BONES RANDY TRAVIS 11
11 13 | MISS YOU ALREADY BILLY JOE ROYAL 17 11 12 HONKY TONK CROWD JOHN ANDERSON 10
12 15 GIVE ME WINGS MICHAEL JOHNSON 14 12 16 DADDY’'S HANDS HOLLY DUNN 12
13 19 TOO MUCH IS NOT ENOUGH BELLAMY BROS./FORESTER SISTERS 9 13 4 STARTING OVER AGAIN STEVE WARINER 13
14 22 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR. 15 14 17 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR. 15
15 18 HELL AND HIGH WATER T GRAHAM BROWN 8 15 19 GIVE ME WINGS MICHAEL JOHNSON 14
16 1 DIGGIN' UP BONES RANDY TRAVIS 11 16 20 OUT GOIN' CATTIN' SAWYER BROWN WITH "CAT" JOE BONSALL 18
17 3 STARTING OVER AGAIN STEVE WARINER 13 17 21 WHAT YOU'LL DO WHEN I'M GONE WAYLON JENNINGS 19
18 20 LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 20 18 22 WINE COLORED ROSES GEORGE JONES 16
19 26 WALK THE WAY THE WIND BLOWS KATHY MATTEA 26 19 23 LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 20
20 10 CHEAP LOVE .UICE NEWTON 21 20 18 | MISS YOU ALREADY BILLY JOE ROYAL 17
21 23 OUT GOIN’ CATTIN’ SAWYER BROWN WITH "CAT” JOE BONSALL 18 21 9 CHEAP LOVE JUICE NEWTON 21
22 12 TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 33 22 24 WHAT AM | GONNA DO ABOUT YOU REBA MCENTIRE 22
23 — WHAT YOU'LL DO WHEN I'M GONE WAY _ON JENNINGS 19 23 25 CRY MYSELF TO SLEEP THE JUDDS 23
L) — CRY MYSELF TO SLEEP THE JUDDS 23 24 26 THEN IT'S LOVE DON WILLIAMS 24
25 17 IT'LL BE ME EXILE 35 25 27 STAND ON IT MEL MCDANIEL 25
26 — WHAT AM | GONNA DO ABOUT YOU RZIBA MCENTIRE 22 26 30 WALK THE WAY THE WIND BLOWS KATHY MATTEA 26
27 24 CRY CRYSTAL GAYLE 42 27 — HALF PAST FOREVER T.G. SHEPPARD 27
? T 25 DOO-WAH DAYS MICKEY GILLEY 48 28 = FALLIN' FOR YOU FOR YEARS CONWAY TWITTY 28
29 — BAD LOVE PAKE MCENTIRE 29 29 — BAD LOVE PAKE MCENTIRE 29
30 —_ STAND ON IT MEL MCDANIEL 25 30 — OH DARLIN’ THE O’KANES 30

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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a1

42

87

76

57

65

48

39

28

TITLE
(Publisher ~ Licensing Org.)
Sheet Music Dist.

ALWAYS HAVE ALWAYS WILL
(Texican, ASCAP/Cavesson, ASCAP) CPP

(WB, ASCAP/Two Sons, ASCAP/Lodge Hall, ASCAP)
cpPp

AT THE SOUND OF THE TONE 97 FARTHER DOWN THE LINE
(WB, ASCAP/Two Sons, ASCAP) (Michael H. Goldsen, #SCAP/Lyle Lovett, ASCAP)
THE AUCTION 96 FIDDLIN' MAN

(Forrest Hills, BMI/Al Gallico, BMI/Circle Scuth,
ASCAP/MCA, ASCAP) HL

(Timberwolf, BMI/Cro:s Keys, ASCAP/Kahaia, BMI)
HL

BABY | WANT IT FIRE IN THE SKY
{Uncle Artie, ASCAP) {Le-Bone-Aire, ASCAP ~Vicious Circle, ASCAP)
BAD LOVE FROM WHERE | STAND

(Dennis Linde, BMI)
BOTH TO EACH OTHER (FRIENDS & LOVERS)

(Sweet Angel, ASCAP,'Michae! H. Gotdsen,
ASCAP/Writers Group BMI/Bethlehert, BMI)

(Colgems-EMI, ASCAP/WB, ASCAP/French Surf, 75 A GIRL LIKE EMMYLCU

ASCAP) (That's What She Saic, BMI/Long Tooth, BMI/K-Kuad,
THE CARPENTER ASCAP/Standup, ASCAP)

(April, ASCAP/GSC, ASCAP) CPP/ABP 14 GIVE ME WINGS

CHEAP LOVE (Irving, BMI/Eaglewocd, BMI/MCA, ASCAP/Don
(Shidel, BMI/Bug, BMI) HL Schlitz, ASCAP) CPP/&LM/HL

COWBOY MAN GOTTA HAVE YOU

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
CRY
(Shapiro Bernstein & Co., ASCAP)

{Briarpatch, BMI/Eng ishtown, BMI)
GUITAR TOWN
(Goldline, ASCAP) HL

CRY BABY 88 GUITARS, CADILLACS

(Tree, BMI) {Coal Dust West, BMI)

CRY MYSELF TO SLEEP 27 HALF PAST FOREVER (TILL I'M BLUE IN THE HEART)
(Irving, BMI) CPP/ALM (Rick Hall, ASCAP)

DADDY'S HANDS 46 HEART TO HEART

(Blackwood, BMI) CPP/ABP (Lilly Billy/Lucrative/ 3MI)

DARK EYED LADY 8 HELL AND HIGH WATER

(Prairie Fire, SESAC/Itzabitch, ASCAP) (April, ASCAP/Ides Of March, ASCAP/Preshus Child,
DIDN'T WE BMI) CPP/ABP

(Irving, BMI/WB, ASCAP/Two Sons, ASCAP) 53 HOMECOMING '63

CPP/ALM (Blackwood, BMI/Larry Butler, BMI/South Wing,
DIGGIN' UP BONES ASCAP)

(Writers Group, BMI/Scarlet Moon, BMI/Sawgrass, 10 HONKY TONK CROWD

BMI/Lawyers Daughter, BMI) CPP/HL (Jack & Bill, ASCAP/Foggy Jonz, ASCAP/Amanda-Lin,
DIXIE MOON ASCAP) HL

(WB, ASCAP/Two Sons, ASCAP/Warner-Tamerlane, 73 | DON'T MEAN MAYBE

BMI) (Desert Sands, BMI/Uncle Artie, ASCAP)

00 YOU MIND IF | STEP INTO YOUR DREAMS 17 1 MISS YOU ALREADY

(Hall-Clement, BMI/Yellow Jacket, BMI/Al Gallico, (Tree, BMI) HL

BMI) 45 I'LL COME BACK AS ANOTHER WOMAN

DON'T BURY ME ‘TIL I'M READY (Let There Be Music, ASCAP/Irving, BMI)
(Songmedia, BM1/Bugshoot, BMI) 84 I'M NOT TRYING TO FORGET YOU

DOO-WAH DAYS {Willie Nelson, BMI) CPP

(Young Beau, BMI/Tapadero, BMI/Rok, BMI) CPP 100 IN LOVE

EVERYTHING | USED TO DO (Lodge Hall, ASCAP/Milsap, BMI) CPP

(Jack & Bill, ASCAP/Little Will, ASCAP/Ernie Powell, 6 IT AINT COOL TO BE CRAZY ABOUT YOU

ASCAP) HL (Larry Butler, BMi/Blackwood, BMI/Southwing,

FALLIN' FOR YOU FOR YEARS

ASCAP) CPP/ABP

35

37

70

67

72

59

61

69

3l

IT SHOULD HAVE BEEN EASY
(Jack & Bill, ASCAP)

SHE USED TO BE SOMEBODY'S BABY
(Larry Gatlin, BMI)

IT WON'T HURT 55 SHE'S THE TRIP THAT I'VE BEEN ON

(Coal Dust West, BM{} (Acuff-Rose Opryland, BMI)

IT'LL BE ME 47 SINCE 1 FOUND YOU

(Tree, BMI/Pacific Island, BMI) CPP/HL (Lawyers Daughter, BMI/Uncle Artie, ASCAP)
JUST ANOTHER LOVE SOMEDAY

(Web Iv, BMI) (Goldline, ASCAP) HL

LEAVE ME LONELY SOUTHERN AIR

(WB, ASCAP/Gary Morris, ASCAP) (Eagles Path, ASCAP)

LONELY ALONE STAND ON 1T

{MCA, ASCAP/Alabama Band, ASCAP) HL (Bruce Springsteen, ASCAP)

LOOKING FOR SUZANNE STANDING TOO CLOSE TO THE MOON

(Irving, BMI) (17th Ave., ASCAP/ETG, ASCAP)

LOVE'S GONNA GET YOU SOMEDAY 13 STARTING OVER AGAIN

(Hall-Clement, BMI/Ricky Skaggs, BMI/Chip Peay, (Forrest Hills, BMI1/Write Road, BMI)

BMI) HL 71 STILL IN THE PICTURE

ME AND YOU (Southern Grand Alliance, ASCAP/Hossier, ASCAP)
(Prima-Donna, BMI) 85 SWEET TIME

MIND YOUR OWN BUSINESS (Minisa, ASCAP/Warner-Refuge, ASCAP/Somebody's,
(Acuff-Rose Opryland, BMI/Rightsong, BMI/Hiram, SESAC/Flying Cloud, BMI)

BMI) HL 77 TEN FEET AWAY

MY LIFE'S A DANCE (WB, ASCAP/Two Sons, ASCAP/Algee, BMi/Blue
(Youngster Musikverlag, GEMA/Edition Sunrise, BMI) Lake, BMI) CPP

CPP 1 THAT ROCK WON'T ROLL

NO ONE MENDS A BROKEN HEART LIKE YOU (Combine, BMI)

(Collins Court, ASCAP) CPP 49 THAT'S MORE ABOUT LOVE (THAN | WANTED TO
OH DARLIN’ KNOW)

(Cross Keys, ASCAP) HL (Hall-Clement, BMi/Maplehill, BMI/Cross Keys,
OLE ROCK & ROLLER (WITH A COUNTRY HEART) ASCAP/Jack & Bill, ASCAP/Ranger Bob, ASCAP) HL
(Tom Collins, BMi/April, ASCAP/Keith Stegall, ASCAP) 24 THEN IT'S LOVE

ONE MAN BAND (Dennis Linde, BMI)

(Ensign, BMI/April, ASCAP/Butler's Bandits, ASCAP) 62 THEY DON'T MAKE THEM LIKE THEY USED TO
ONLY YOU {New Hidden Valley, ASCAP/Walt Disney, ASCAP/CBS,
(Hollis, BMI) BMI/Wonderland, BMI) CPP/ABP/HL

OUT AMONG THE STARS 33 TOO MANY TIMES

(Warner-Tamertane, BM1/Ten Speed, BMI) (Rowdy Boy, ASCAP/P.B.T.W., ASCAP/Tuna Day,
OUT GOIN' CATTIN' ASCAP)

(Zoo Crew, ASCAP/Colgems-EMI, ASCAP/Labor Of 9 TOO MUCH IS NOT ENOUGH

Love, BMI) (Bellamy Bros., ASCAP)

QUITTIN' TIME 4 TOUCH ME WHEN WE'RE DANCING

(Tree, BMi/Cross Keys, ASCAP) HL (Hall-Clement, BM1) HL

RIGHT HAND MAN TWO SIDES

(Earthly Delights, BMI) (Hear No Evil, BMI)

ROMANCE WALK THE WAY THE WIND BLOWS

(Screen Gems-EMI, BMI) (Colgems-EMI, ASCAP/White Sheep, ASCAP)
SECOND TO NO ONE 52 WE BELONG TOGETHER

(Chelcait, BMi/Atlantic, BMI) (Paukie, BMI}

SHE THINKS THAT SHE'LL MARRY 91 WE HAD IT ALL

(Uncle Artie, ASCAP/Sabal, ASCAP) HL

(Danor, BMI/Irving, BMI) CPP/ALM

5) WEREN'T YOU LISTENING
(Tree. BMI/O’Lyric, BMI) HL
22 WHAT AM | GONNA DO ABOUT YOU
(Tapaderc, BMI/Jim's Allisongs, BMI) CPP
19 WHAT YOU'LL DO WHEN F'M GONE
(Larry Butler, BMI/Blackwood, BMI) CPP/ABP
60 WHEN A WOMAN CRIES
(Tapadero, BMI/Cavesson, ASCAP)
WHEN I'M FREE AGAIN
{(Granite, ASCAP/Coolwell, ASCAP/Warner-Tamerlane,
BMI/Blue Sky Rider, BMI)
81 WHEN YOU HURT | HURT
(Tree. BMI/Strawberry Lane, BMI) HL
16 WINE COLORED ROSES
(Hall-Ciement, BM1/Frizzell, BMI/Cavesson, ASCAP)
CPP/HL
51 YOU CANT STOP LOVE
(Lawyers Daughter, BMI/Writers Group, BMI/Scarlet
Moon, BMI/Bethlehem, BMI) CPP
YOU CANT TAKE IT WITH YOU
(Dejamus, ASCAP/Chappell, ASCAP) HL
YOU STILL MOVE ME
(Pink Pig, BMI)
YOUR LOVING SIDE
(Tom Collins, BMI/Collins Court, ASCAP)
YOU'RE MINE
(Iring, BMI/Schmirving, BMI)
2 YOU'RE STILL NEW TO ME
(Writers Group, BMI/Scarlet Moon, BM1/Web 1V, BMI)

3 8 B B

ABP Apnil Blackwood

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CPP Columbia Pictures

ALM Aimo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPl Cimino WBM Warner Bros.
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Racks Become Big Players In Video
NARM Meet Details Challenges In Move

BY EARL PAIGE

PHOENIX, Ariz. The home video
market has matured to the point
that rackjobbers—who already ser-
vice mass merchandisers effectively
with prerecorded audio—can be-
come important players in video,
too.

But the move to a new product in-
volves numerous challenges, which
were addressed here in depth dur-
ing the fifth annual National Assn.
of Recording Merchandisers
(NARM) Wholesalers Conference
Oct. 28-Nov. 1 at the La Posada in
Scottsdale (Billboard, Nov. 8).

Setting the tone for the event’s
first major exploration of video was
keynoter Bob De Lellis, group vice
president consumer products,
CBS/Fox Video. Drawing from his
experience in hard goods, where the
motto was “Stack 'em high, let 'em
fly,” De Lellis suggested the new
metaphor might be “Rack 'em deep,
we'll all weep together.”

Two areas De Lellis focused on
were the physical nature of the pre-
recorded home entertainment de-
partment in the mass merchandiser
outlet and a profile of the video con-
sumer.,

De Lellis contrasted margins and
returns on audio product with video.
He also noted that the rackjobber
must refixture—as the compact
disk configuration’s sales are ex-
ploding—while being conscious of
“dollars-per-square-foot pressure”
when video is added to the inven-
tory mix.

De Lellis said that while there are
similarities between the home video
consumer and prerecorded audio
consumer, there are ‘“basic differ-
ences. It’s not that people are pre-
sold on video, they know the prod-

uct.”

Everything points to increasing
consumer interest in purchasing
video rather than renting it, said
Stephen Wilson, president of the
Fairfield Group, a research firm.
The consumer’s interest in rental
“will diminish. Theaters peaked out.
Pay television is struggling to stay
at a 25% household level. We're
starting to see this in consumer re-
sponse from the past two months,”
he said.

Asking the panel a series of ques-
tions was Richard Greenwald, presi-
dent, Interstate Group, a rack firm.
Panelists were Rand Bleimeister,
senior vice president Embassy
Home Video; Louis Feola, vice pres-
ident video distribution, MCA Home
Video; Jack Kanne, director of
sales, Paramount Home Video;
Gary Khammar, senior vice presi-
dent, RCA/Columbia Pictures
Home Video; David Mount, vice
president sales, Warner Home Vid-
eo; and Ben Tenn, vice president
home video, Walt Disney Home Vid-
€0,

Referring to the rackjobber as a
new home video player who must
promote the product to the consum-
er, Feola said, “We're in a mission-
ary role. We [have to] spend all that
money on advertising.”

Urging wider selection, Penn
said, “Assortment is the nature of
the business. It drives consumer
satisfaction.”

The proliferation of B and C titles
is also part of the territory Mount
suggested. “If we can take a title
that’s stopped dead and fill in holes,
20,000-30,000 pieces makes sense to
us,” he said, adding that the mass
merchandisers reach many differ-
ent markets.

Speaking of the contrasts be-

Buy 1,000 LP Santa
Get 1,000 LP or Cassette

FREE!

(Net cost 12'2¢ each)

) A4
%o,

tween record and tape department
fixturing, Khammer said mass mer-
chandiser outlets ‘‘are not Target-
ized,” an obvious reference to the
giant Target chain. “They told us in
Minneapolis they don’t hang things
from the ceiling. We’d much rather
you came to us and told us your
point-of-purchase needs.” The point
was echoed by Penn, who added,
“We're open, this is our first oppor-
tunity with fixtures [for mass mer-
chandisers].”

Other topics included the gradual
shift from stock balancing to re-
turns based on purchase percent-
ages; the clamshell vs, the slip-
sleeve package; co-op policies; han-
dling of defective merchandise; and
the future of Beta, 8mm, and laser-
disk configurations.

In the one major exchange with
the audience, Feola asked the rack
view on music video. David Lieber-
man, chairman of Lieberman En-
terprises, said, “It’s not just price
point, it’s program content. There
is more than just taking a camera
into a concert. But there has to be
a visual element that is not there in
audio and that is very, very expen-
sive. The economics just aren’t
there.”

Radio Reception. Record World's Monmouth Mall store in Monmouth, N.J.,
hosts an in-store appearance of radio personality Gary “Boy Gary" Delbate, a
member of Howard Stern’s crew from WXRK-FM “K-Rock” New York. Pictured,
from left, are John Capra, K-Rock intern; Max Felder, the station’s assistant
promotion director; Jody Dunowitz, account executive, K-Rock; Delbate; and Tim
Olphie, public relations specialist, Record World.

But Record, Tape Sales Decline At N.Y. Instrument Store

Music Still Counts At Hilton

Prerecorded

BY DAVID WYKOFF

BOSTON Though record and tape
sales have declined appreciably for
Hilton Music Stores, an upstate
New York musical instrument deal-
ership, prerecorded music still ac-
counts for a significant portion of
overall business and remains an im-
portant customer draw.

R. Arthur Hilton, company
founder and president, says, “Rec-
ords have been a part of business at
Hilton since nearly the company’s
beginning 25 years ago, and they
started out as over a third of our
business. Now, in the stores that
carry records and tapes, they ac-
count for approximately 20% of
sales, with keyboards and musical
instruments comprising most of the
other 80%.

He says, “Profits for the prere-
corded music departments are now
rather low,” noting that at one time
records and tapes were among the
Castleton, N.Y.-based chain’s most
profitable products.

“They now function primarily as
a draw to bring customers into the
stores. We don’t put a lot of effort
into maintaining or supplying them.
That’s taken care of by a local rack-
jobber called King Records,” says
Hilton. Hilton Music owns the en-
tire LP/cassette inventory. Exercis-
ing a frequently used option, Hil-
ton’s chain bought the stock out-
right from King.

According to Hilton, six of the
chain’s nine outlets, mostly located
in 2,000- to 3,000-square-foot mall
spaces, carry record and tapes. Ap-

and the remaining 20% is in hit prod-
uct, says Hilton, noting that the
chain stocks no singles or CDs and
that sales are nearly evenly split be-
tween albums and cassettes. Most
hit product is sold at $2 under list,
and cutouts normally retail at two
or three for $5.

Hilton attributes the declining
figures to increased competition
and the company’s primary focus on
instrument sales and instruction.
“We were once able to do very well
with records, and they were a natu-
ral extension of our teaching ser-

vices and equipment sales. In fact,
Record Town started in my stores,
and I later sold those record depart-
ments off.

“In more recent years, we've seen
record sales drop because we can’t
compete with the large chains in
terms of price, selection, or adver-
tising. And we’re not looking to do
that. That’s not the primary focus
of the business. [The focus is] on in-
struments and teaching, which is
why I got into the business in the
first place, and records and tapes
were just an offshoot of that.”

New Releases

ALBUMS

The following configuration ab-
breviations are used: LP—album,
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK
APPLIED SCIENCE
Definition
LP Binary/Kiderian 001/no list
CJSS
Praise The Loud
LP important LAB62/$8.98
CA LCB62/$8.98
CLUB NOUVEAU
Life, Love & Pain

EP Likewise JR101/$5 98
CA JR—C101/$5.98

BLACK
ASHTINO
Coconut Pudding
LP Yasava YSv 1001/no hst

SYLVESTER
Mutual Attraction

LP Warner Bros. 1-25527/WEA/$8.98
CA 4-25527/%8 98

GOMPACT DISK
A-HA
Scoundrel Days
CD Warner Bros. 2-25501/WEA/$15 98
LESLIE DRAYTON & FUN
What It Is Is What It Is
CD ERCD 1004 Esoteric/Optimism/no list
FATTBURGER
One Of A Kind
CD GBJCD 2001/Golden Boy Jazz/Optimism/no hst
RUSS FREEMAN
Nocturnal Playground
CD Brainchild BCB603/PARAS Group/no hst

. . : g LP Warner Bros. 1-25531/WEA/$8.98 BOB JAMES
Im 533t N Tﬂther De'sl(;;ns Avlallable proximately 80% of Hilton’s prere-  ca4-25531/58 98 Obsession
. . Tacoma Indianapolis. indiana 46220 2+ 8 3 - CD W Bros 2-25495/WEA/$15 98
8 N (317) 2513918 or [317) 253.432) corded music inventory is com lJ)?fal-inLl!A(\:sr:](iHTrue e s .
o prised of cutout records and tapes, (Continued on page 41)
38 BILLBOARD NOVEMBER 15, 1986

www.americanradiohistorv.com


www.americanradiohistory.com

etailing

SAM GOODY PRIMED FOR YULE DRIVE

AAEREREe e ,
00DY WRAP IT UP °

Goody’s Goodies. Brass from The Musicland Group accept “Wrap It Up”
convention jackets during the Sam Goody chain’s October gathering in Cherry
Hill, N.J. From left are Arnie Bernstein, senior vice president of operations,
Musicland; Larry Gaines, vice president and general manager, Sam Goody; Jack
Eugster, Musicland Group president and CEQ; Cindy Marchese, administrative
assistant, Sam Goody; and Randy Abbott, Goody's manager of stores and
personnel.

And The Winner Is ... Randy
Abbott, Goody’s manager of stores
and perscnnel, hosts the web's Sam
Goody Awards.

Good Show, Show. Bob Show, right,

district manager of South Jersey
stores, receives his award from Arnie
Bernstein, senior vice president of
operations, The Musiciand Group.

T 44 SAM Gﬂ AWAH?S

’. -.."

Leaders Of The Pack. Home office staffers recognize outstanding
accomplishments by field personnel with the chain’s first-ever Sam Goody
Awards. From left are Randy Abbott, manager of stores and personriel; Larry

Gaines, vice president and general manager; Mary Jane Nagel, manager of field

operations and merchandise; and Cindy Marchese, administrative assistant.

BY GEOFF MAYFIELD

NEW YORK The 63-store Sam
Goody chain got its managers
primed for the fourth-quarter drive
with a two-day convention in Octo-
ber. The agenda was heavy on en-
tertainment and light on business.

“The whole program here was in-
tended to be a rah-rah meeting and
a kickoff for Christmas,” says Lar-
ry Gaines, vice president and gener-
al manager of The Musicland
Group’s Sam Goody division.

“We wanted to say thank you to
our managers because Sam Goody
went through some rough times
earlier, and we've really been kick-
ing tail for the last 18 months.”

The confab was held at the Cher-
ry Hill Inn in Cherry Hill, NJ., a
centralized location within Goody's
territory.

The theme Wrap It Up was car-
ried through by the Edison, N.J.-
based staff, which utilized a televi-
sion programming format to tie all
of the convention’s events together.
Under the banner of the SGTV net-
work, the meet featured takeoffs on
standard video fare:

e A news program was co-an-
chored by Mary Jane Nagel, field
operations and merchandise manag-
er, and Randy Abbott, stores and
personnel manager. Ken Onstad,
district manager for New York City
and Northern New Jersey, acted as
“weatherman,’”” with an upbeat
sales forecast.

o A Phil Donahue skit featured
Musicland’s top four executives as
guests: Jack Eugster, president; Ar-
nie Bernstein, senior vice president
of operations; Gary Ross, senior
vice president of merchandising;
and Keith Benson, senior vice presi-
dent and chief financial officer.

¢ Gaines hosted a Johnny Carson-
style program, with Ed McGowan,
district manager for Brooklyn,
Queens, and Long Island, N.Y,, fill-
ing in for Ed McMahon.

“It was really a pat-on-the-back,
job-well-done kind of thing,” says
Mike Masca, advertising and opera-
tions coordinator. “Within the first
hour the Moody Blues showed up,
and we kept things upbeat through
the rest of the convention.”

Moody members John Lodge and
Patrick Moraz took an hour to pose
for photos and sign copies of their
latest PolyGram album.

CBS provided two showcase per-
formances, one by classical cross-
over percussionist Brian Slawson
and another by the Burns Sisters
Band.

All six major label distributors
held product presentations. In keep-
ing with the convention’s TV net-
work theme, the New York branch
of RCA/A&M/Arista Distribution
repeated the Name That Tune con-
test that it had presented earlier at
Record World’'s convention (Bill-
board, Oct. 25).

Gaines says his staff’s goal was
that the gathering would mirror the
Goody division’s sales performance.

‘““We’ve been enjoying a really
good year, and we anticipate a
strong Christmas. We wanted our
managers to know we appreciate
their efforts. Musicland picked up
recently, but we’ve been on a real
good roll since November of last
year.”

DISTRBUTOAS OF AUDKD » VIDED » TAPED « ALLE SS0RS

ALL NEW FOR 1986

FOR DEALERS ONLY.

ALL NEW 224-PAGE AUDIO, VIDEO, TELEPHONE,
COMPUTER, ELECTRONICS CATALOG

A Loading Distibutor Of Brand Name

Home Entertainment Products

sYour One-Stop Distribution Center Semng

Dealers CoastTo-Coast

+$10,000,000 Inventory With Over
10,000 Products In Stock At All Times

sSpecial Product Information By Phone

sMonthly Newsletter On Our Specials

PHONO CARTRIDGES

AUDIO TECHNICA
AT-140ML Linear
Contact High
Performance
Phono Cartridge

34881

SHURE M92E
Universcf Mount All Purpose . . s7 29

SHURE

“Best Buy’ Universcl Mount

SHURE V15 TYPE IV-M $58 89
New improved Micro Rldge Stylus

STANTON 680EL 35 .39

Disco Special W/Extrg Stylus .
AUDIO TECHNICA AT-152MLP 574'89
improved P-Mount Linear Tracking

* WE CARRY A COMPLETE SELECTION OF REPLACEMENT STYLI iN STOCK *

VIDEO TAPE

SONY L-750 ES-HG $
8rand New Extra High Grade . Each 5-38
SONY L-750 ESX-HIFI $
New Hi-fi Extra High Grade . . Each 6.38
SCOTCH T-120 EG (]
Improved Standard Grade . . Each 4.39
SCOTCH T-120 EXG-PRO
:ro IHPII; grzzgecwil(o;tperln . .Each s7.89
UJl A ECt L
. 4-Pack 516.92

Gr:o} ':gcéog Special .
TOK T- H
_tach '5.49

“Best Buy” High Grade VHS .

SONY P6-90 8MM
VIDEO CASSETTES
*High quality
metal particle
tape +90 minutes

rrﬁ:ﬂ ‘ 377?

ach
Other Lengths Avallable At Similar Savings

AUDIO TAPES

TDK AD-X90 HIGH
BIAS CASSETTES
eIncrease Profits
And Your
Customers
Satistaction

l Each
ONLY 2000 AVAILABLE

TDK SA-X9O s] 7 4
“Best Buy” Extended High Bias . Each
-90

TDK SA
The High Bias Standard Eoch s1.54
TDK D-90 so 9]
All Purpose Normal Bias . . . . Each "W
TDK HX-$90 52 68
Digital Recording Special . . Each
ucx

SONY -$90 s] .49
Uttimate Hloh Blas Recording . Each
MAXELL XL-090 sl 89
‘Top Ra'ed" High Bias Each

ACCESSORIES

RECOTON CD-20 5
Portable CD To Car Adaptor . “ 7
RECOTON CD-10

Interiocking 10 CD Holder

RECOTON 8 59
2-Pack Replacement “Jewel Cases” S]_
CRESTMARK 6K

Holds 40 12-inch LP Records

DISCWASHER SC2

Stylus Cleaning System w/Fluid . . .

TDK TCL-30 §
Non-Abrasive VHS Head Cleaner . .

RECOTON CD-] CD
CLEANING SYSTEM

*True Radiat
Cleaning ¢Speciai
Cieaning. Formulo

SUPER CLOSEOUT SPECIALS

TOK LX-35908
*Backcoated
Open Reel tape
1200

%

TDK LX-351808 . Eoch

Each

SONY L-750 UHG 54.74
Uitra High Grade Below Cost . Each
SCOTCH L-750 53 33
Unbelieveabie Closeout Price Each "W«
BASF T-120 53 99
Pure Chrome Standard Grade Each "W
FUJI METAL-9O 52 94
Metal Bios Audio Cassette . . Each "&.
PANASONIC KX-T2425 ]29 95
Integrated Telephone System

WHISTLER SPECTRUM 2 52]4.95
Tap-Ct-The-line Radar Detector .

1'800'2 2]'3]9]

IN NEW YORK CALL (212) 233-0747

BIG APPLE ENTERTAINMENT
15 PARK ROW, DEPARTMENT BB3086
NEW YORK, NY 10038
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IS @i
Home storage units for:

CDs, Cassettes, Video 8 mm
Ask your local retailer

CANADA:
PRECOR (416) 731 2022

Luft Discplay Inc.,

7216 Bergenline Avenue,
North Bergen, NJ 07047
(201) 662-8503, 662-8504

JLI0EI0

systems with future

GEMINI

404-441-1868

DISTRIBUTING
GD ONE STOP
WHOLESALE ONLY

INDEPENDENT DISTRIBUTOR
& MAJOR LABEL Cb'S

6299 M_cD(;(;ugh Drive
Norcross, GA 30093

DIVIDER CARDS

ALL SIZES AVAILABLE For fast action, use

15¢... maGIONMART
and up
the Billboard
Why Pay More? Classifed.
N Call Jeff Serette toll
Sam Lempert free at (800) 223-

(718) 802-0300
544 Park Avenue, Brooklyn, NY 11205
AL-LEN CUTTING CO.

Special Volume Rates
Fiberboard cards available.

We buy used cards.

7524 (NY residents
dial 764-7388).
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Audio Plus

BY EDWARD MORRIS

A biweekly column spotlighting
new audio products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

HING KING VISIBLES (800-553-
9647; in Iowa, 319-263-8144) is de-
buting two compact disk cabinets.
The cabinets are made of oak-fin-
ished board, have separate com-
partments for the disks, and fea-
ture removable guides to make
room for double sets.

The Select-N-Play series is avail-
able in 20- and 40-disk configura-
tions and can be used vertically or
horizontally. Protective cork feet
are provided for each unit.

Retail price for the CDT-20 cabi-
net is $17.95; the CDT-40 will sell
for $24.95.

Audiophiles are the targets of
the M Series of speaker and inter-
connect cables from Monster Ca-
ble (415-777-1355). The cables use
the company’s MicroFiber dielec-
tric construction by which each
conductor is individually wound.

The M1 speaker cable is avail-
able in 15- and 25-foot pairs and
has Monster Cable’s X-Termina-
tors. The precut lengths are pack-
aged in durable cases that can be
used to store more than 100 CDs.
Monster’s M1000 interconnect ca-
bles feature ‘“‘Bandwidth-bal-
anced’’ construction, which, ac-
cording to the product literature,
provides ‘‘quicker transient re-
sponse.” The M1000 also comes in
a variety of precut sizes and is ter-
minated with a new RCA gold-plat-
ed connector with a locking outer
ring for better contact and “‘pull-
proof reliability.”” The M Series
will ship in December.

Suggested retail prices for the
two cables begin at §9 a foot.

Ring King Visibles offers an important option to compact disk enthusiasts whose
libraries include multi-CD sets. Both the 20- and 40-disk-capacity Select-N-Play
racks have removable guides to accommodate those large jewel boxes.

NEW RELEASES

(Continued from page 38)

ROB MULLINS

Soulscape

Nite Street

CD RMC RMC1007/PARAS Group/no list

THE PRETENDERS
Get Ciose
CD Sire 2-25488/WEA/$15.98

MICHAEL TOMLINSON
Run This Way Forever
CD Desert Rain DR3201/PARAS Group/no list

JAZZ
CROSSING POINT
Listener Friendly
LP City Pigeon/5001/Optimism/$$8.98
CA 5001/38.98
PETER KATER
Two Hearts
LP PDK 4001/Optimism/$8.98
CA PDK 4001/$8.98
BILL MEYERS
Images

LP Spindietop SPT114/P.ARAS./$8.98
CA SPT114¢/$8.98

4 TOM SCOTTY

One Night/One Day

LP Soundwings SW2102/$9.98
CA SW2102/$9.98

CD Sw2102/$14.98

4 BILL WATROUS
Someplace Else

LP Soundwings SW2100/$9 98
CA SW2100/$9.98

CD SW2100/$14.98

NEW AGE
ALVIN CURRAN
For Cornelius; Era Ora

LP New Albion NAO11/no list
CA NAG11/no tist

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

Nadine Reis, Billboard, 1515 Broadway,
New York, N.Y. 10036.

' FUEL INJECTION
FOR YOUR MUSIC

SHIFT INTO DIGITAL DRIVE WITH RECOTON'S CD ADAPTER

.

Accelerate into the digital
dimension with Recoton's
Compact Disc Adapter. This
versatile accessory delivers the,
full impact of digital sound-—
with no signal loss.

Just plug into your port-
able CD player, and insert
the adapter into your car's
cassette unit. No wiring.
No permanent installa-
tion. Just pure pleasure
—10 go. Get one today
and you'll never be
driven to boredom.

RECOTAN

THE PROVEN PERFORMERS

4623 CRANE STREET. LONS ISLAND CiTY
1-800-223-6009

L ]

COMPACT
DISC
SPECIALISTS

ear S/ s>
can

We have the most exciting
selection available in any
retail store.

Individual customer services & attention!

e Special orders through Ear Express.
e Hear your selection before you pur-
chase with cur Candy Sampler.

® Mail orders welcome
® Pre-Book orders on new releases

We are a

T/CKEV,:“‘ASIEH
outlet
203 Route 59, Monsey, NY 10952
{914) 356-4700
Open "7 Days A Week"
M/C, Visa, Amex
We're light ears ahead
Ear Candy*

Franchises available, contact: Ms. Orman

COMPACT DISCS
Americas

st Distributor

CALL NOW!
We will send you a Regularly Published computerized
Inventory list of THOUSANDS of CD’s ACTUALLY IN STOCK.

Guaranteed 1-2 day delivery anywhere in the
Continental United States at no exira cost to you.

Connecticut
(203) 544-8391
Fax 203-544-8056

Toll Free
(800) 826-079

New York
(212) 517-3737

Los Angeles
[213) 388-9834

BILLBOARD NOVEMBER 15, 1986

www.americanradiohistorv.com

41


www.americanradiohistory.com

etailing

CDs Carry The Market, Rising 166 %

French Record, Tape Sales Drop Sharply

BY PHILIPPE CROCQ

PARIS French record and tape
sales are continuing to fall despite
hopes that last year’s negative
trend could be reversed. Figures
released here by the trade group
SNEP show that in the first six
months of 1986, singles sales were
down 16% from the same period
last year, album sales were down
17%, and cassette sales were down
5.6%.

SNEP figures for the months of
May and June reveal an even more
marked decline, with singles and
LPs each plummeting about 22.5%
and cassettes down 10% on the cor-
responding months in 1985. What
makes the situation particularly
troubling is that 1985 was itself a
bad year, with overall sales 4% be-
low the levels of 1984 (Billboard,
Sept. 13).

Just as in 1985, however, price
increases above the rate of infla-
tion have helped generate turn-
over growth in the first half of the
year, with earnings actually 6%
higher than in the corresponding
six months of 1985. The business

can also take comfort from the
continued dramatic progress of
CD sales, up 166% in the first half
of the year, accounting for 5% of
overall industry volume and 15%
of overall turnover. The split be-
tween classical and pop sales is
now 50/50, compared with 60/40 in
1985.

Absence of product is not seen
as the key problem. There has
been no shortage of high-quality
releases from local and interna-
tional artists. Gold, J.J. Goldman,
Renaud, Indochine, Etienne Daho,
Jeanne Mas, Stephanie (daughter
of the late Princess Grace of Mona-
co), and other domestic acts have
achieved satisfactory sales. Two
independent labels, headed by
Paul Ledermann and Alain Puglia,
have dominated the charts here for
much of the year, the former with
the compilation “Le Disque Des
Records Des Slows,’’ the latter
with the new group Images.

Hopes are now pinned on the
pre-Christmas sell-in. Last Decem-
ber proved an exceptional month,
with sales up 25% on the same
month a year before. Company

CURRENT CHART HITS

AVAILABLE BY SUBSCRIPTION

For programming use only
Inquire on station letterhead:

RECORD SOURCE INTERNATIONAL

A DIVISION OF BILLBOARD
1515 BROADWAY, NEW YORK, NY. 10036

heads are now waiting anxiously
to see if this December will prove
similarly successful.

At the root of the French indus-
try’s difficulties, though, is the
stagnation in consumer spending
power, which has prompted many
record buyers to switch their prior-
ities to more essential items. If
sales figures at the end of the year
merely confirm instead of show a
reversal of the downward trend, it
is expected that the executive re-
shuffles that have shaken the busi-
ness throughout 1986 will contin-
ue, with many more presidents,
managing directors, and other se-
nior staffers changing, or losing,
their jobs.

IM Ties Promo
To Sponsorship
Of Olympics

LOS ANGELES 3M is building a
global marketing, promotional, and
merchandising campaign around its
recently announced sponsorship of
the 1988 Olympics. The Winter
Olympics are set to take place in
Calgary, Alberta, and the Summer
Olympics will take place in Seoul,
Korea.

Through the deal, the company’s
Scotch brand of videocassettes,
audiocassettes, computer diskettes,
and computer data products become
official products of the Olympics.
Record dealers, video outlets, mass
merchandisers, and other retailers
will be the recipients of promotional
offers, which will spill over to the
consumer.

Individual campaigns are still in
development. According to a compa-
ny spokesman, the fact that a 3M
brand is the official videotape of the
1988 Olympics will lead to the cre-
ation of far-reaching promotions for
that product area.

George Burr, marketing opera-
tions manager for the magnetic me-
dia division, says the importance of
this promotion is that it involves the
entire company and cuts across a
broad spectrum of product catego-
ries—22 areas that have a variety of
products within them.

3M says this will allow for cross-
promotions between products and
categories. Burr says, “We will
back it up with unique promotional
marketing efforts on a company-
wide basis.”

All 3M products will soon feature
Olympic signage. Print, television,
and co-op advertising will focus on
products with Olympic signage.

It is estimated that 30%-50% of
the company’s communications bud-
get will be used for this campaign.

JIM McCULLAUGH

FOR WEEK ENDING NOVEMBER 15, 1986

©Copyright 1986, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

TOP MIDLINE ALBUMS.

Compiled from a national sample of retail store
and one-stop saies reports.

ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

THIS WEEK
4 WKS. AGO
WKS. ON CHART

** NO. 1 &
COLUMBLA PC-36865 (1980) 44 weeks at No. One

160/ AEROSMITH
AEROSMITH'S GREATEST HITS

bt
—

ELTON JOHN  wmca 1689 (1974)

ELTON JOHN'S GREATEST HITS

4 |208 DON MCLEAN  UNITED ARTISTS LN-10037 (1971)

AMERICAN PIE

BRUCE SPRINGSTEEN  COLUMBIA PC-31903 (1973)

GREETINGS FROM ASBURY PARK

6 126 STEPPENWOLF  mca 1599 (1973)

16 GREATEST HITS

ol ol & w| N
“w
=4

ARISTA AL5-B061 (1976
THE MONKEES' GREATEST HITS

5 |220] THE MONKEES

ELTON JOHN mca 1690 (1977)

ELTON JOHN'S GREATEST HITS VOL. I!

168 THE WHO  mca 1691 (1971)

WHO'S NEXT

NEIL DIAMOND  mca 1489 (1974)

12 GREATEST HITS

40 MEATLOAF  €p(C PE.-34974 (1977)

10 | 11
BAT OUT OF HELL

11 |13 36 STEVE MILLER  caPiTOL SN.16321 (1978)

GREATEST HITS 1974-1978

RCA AYL1-3662 (1971)

118 THE GUESS WHO
THE BEST OF THE GUESS WHO

12 |10

13 |12 (174 STEELY DAN  mca 37214 (1977)
AJA
14 |18 20 CHICAGO  coLumaia PC-33900 (1975)
CHICAGO IX - GREATEST HITS
15 |14 |166 LYNYRD SKYNYRD mca 1685 (1973)

PRONOUNCED LEH-NERD SKI-NERD

16 |22 12 LED ZEPPELIN  ATLANTIC SD-19129 (1971)

LED ZEPPELIN tV

17 |15 228 DAVID BOWIE RCa avL1-3843 (1972)
THE RISE AND FALL OF ZIGGY STARDUST
BILLY JOEL coLumBia PC-32544 (1974)
18 EEs PIANO.MAN
19 |17 28 THE WHO  mca 1496 (1982)
THE WHO'S GREATEST HITS
20 | 20! 24 STEELY DAN  mca 5324 (1982)
GOLD
21 | 19 158 AEROSMITH  coLumBta PC-33479 (1975)
TOYS N THE ATTIC
22 28112 PHIL COLLINS  ATLANTIC 5D-16029 (1981)
FACE VALUE
23 2132 HEART  PORTRAIT PR-34799 (1977)
LITTLE QUEEN
24 | 23136 JANIS JOPLIN COLUMBIA PC-32168 (1973)
JANIS JOPLIN'S GREATEST HITS
25 | 24 | 9 TOM PETTY  mca 37248 (1979)

DAMN THE TORPEDOES

JIMMY BUFFETT  mca 37150 (1977)

26 | 25 |154
CHANGES {N LATITUDES, CHANGES IN ATTITUDES

72 SIMON AND GARFUNKEL coLumsia PC-9914 (1970)

27 | 26
BRIDGE OVER TROUBLED WATER

28 |38 8 VARIOUS ARTISTS  mca 1692 (1978)
ANIMAL HOUSE SOUNDTRACK
29 |27 1168 STEELY DAN  mca 37220 (1980)
- GAUCHO
30 |30 88 CREEDENCE CLEARWATER REVIVAL  ranTASY ORC-4516 (1970)
COSMO’'S FACTORY
31 13352 THE BEATLES  CAPITOL SN-16021 (1976)
ROCK 'N' ROLL MUSIC VOL. Il
32 | 29|48 HEART  PORTRAIT PR-35555 (1978)
DOG & BUTTERFLY
33 |31 /130 MARVIN GAYE  MOTOWN M5-191 (1976)
MARVIN GAYE'S GREATEST HITS
34 |NEWD AC/DC  ATLANTIC $D-16018 (1980)
BACK IN BLACK
35 |32 1218 THE WHO  mca 37003 (1978)
- WHO ARE YOU
36 |34 1130 BOZ SCAGGS coLumBia PC-36841 (1980) s
HIT:

CREEDENCE CLEARWATER REVIVAL  FANTASY ORC-4515 (1969)

37 135|786
WILLY AND THE POOR BOYS

38 [Re-ENTRY THE BEATLES  cCaPITOL SN-16020 (1976)

ROCK "N’ ROLL MUSIC VOL. |

CREEDENCE CLEARWATER REVIVAL  FanTASY ORC-4512 (1969)

39 3680
GREEN RIVER

52 CHEAP TRICK  €piCc PE-35795 (1979)

40 | 40

LIVE AT BUDOKAN

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certitication for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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‘No Credit Card Needed’: System Seems To Work

BY RUSSELL SHAW

ATLANTA For most video retail-
ers who operate membership clubs
for customers, the usual passkey
for admittance is a major credit
card. But 10-store outlet American
Tape & Video, based here, is chang-
ing that rule.

Applicants for both American’s
red card and blue card clubs don’t
have to have a major credit card. In-
stead, in a policy that the company
began testing this summer and re-
cently rolled out via a radio ad cam-
paign, customers need only pay a $5
processing fee and the membership
stipend, while the store does its own
credit check.

The credit examination, not as
broad as that undertaken by a typi-
cal bank or retailer issuing a credit
card, generally takes 48 hours. Em-
ployment is verified, and in border-
line cases, the Credit Bureau is con-
tacted for file information. During
this period, the applicant is issued a
temporary club card, which autho-
rizes the rental of two movies. If the
applicant is turned down, all fees
are refunded. Seventy-five percent
of applicants have been approved.

Ellis Baxter, American Tape &
Video chairman, thinks that insis-

tence on major credit cards can be
unfair. “We are interested in mak-
ing a deal for a customer, not turn-
ing them down. The idea for this,
then, came from some of our ran-
dom research that we did that
showed that more of our customers
didn’t have major credit cards than
did,” Baxter says. “A lot of people
don’t have good credit; they have
been divorced or have had other
problems. Others simply don’t want
a card. Look, we’re not selling a car,
just renting a movie. If the custom-
er is honest, then we say, ‘Let’s give
the guy a chance.””

Baxter also views the new policy
as an aggressive, competitive move
that will shake up rivals as well as
win new friends.

“The competition factor among
video retailers is great,” Baxter
adds. “Next year will be the shake-
out year, and we are going to lose
50% of our competitors. We have to
be different and very aggressive
with our new ideas, such as this
one.”

Those who pass American’s credit
check get a Micky Trustworthy
card. To date, Baxter claims suc-
cess. “With the ones that have no
major credit cards that we've given
a break to, the preliminary results

show fewer late returns than the
customer in general. They know we
are putting our trust in them, so
they won’t let us down.”

With Micky Trustworthy as a seal
of approval, membership in one of
American’s two video clubs is offi-
cially validated. The red card, with a
$34.95 one-time charge, allows rent-
als for $2 on weekdays and $3 on
weekends, with reservation privi-
leges. The more economical blue
card, which costs a one-time $19.95
fee, provides identical price breaks
but doesn’t entitle the card holder to
reservations.

American’s card-application
mechanism, one of the few such pro-
prietary programs in one-stop video
retailing, may soon be expanded
into an actual credit-granting pro-
cess. “We're thinking this might be
a way to extend marginal credit,
like to finance equipment,” Baxter
says. He also says several other re-
tailers have called to get informa-
tion on his approach.

As Baxter considers expanding
his credit program, he is moving
into more locations as well. A new
store, which opened recently in a
shopping center on the north side of

FOR WEEK ENDING NOVEMBER 15, 1986

Atlanta, is situated next to mass-
merchandise appliance retailer Cir-
cuit City. In a cross-promotion with
its big neighbor, American is offer-
ing half-price club membership
when the customer presents a sales
slip for a VCR purchase at Circuit
City.

American’s ranks swelled by
three stores during the last week of
October, with locations opening in
the Atlanta suburbs of Decatur, Ac-
worth, and Marietta. Each unit car-
ries 7,000 video titles and 15,000 cas-
settes.

Billboard.

TOP
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KID VIDEO™™"

BY MOIRA McCORMICK

CHICAGO Following the old ad-
age “If you can’t beat 'em, join
‘em,” a not-for-profit art film the-
ater here began renting videos as
a sideline activity last year. Now
video rentals and sales have be-
come exactly the money-maker
Facets Multimedia Inc. needed to
free it from dependence on grants
and donations.

According to Facets assistant
director Jim Madigan, the theater
decided to rent videos because
“we [were experiencing] the same
thing as the rest of the industry:
Video viewing cut into our box of-
fice. We saw that films still in the-
atrical run had video versions in
the stores. We thought, ‘Should
we be purists and beat our heads
against the wall or get into it our-
selves?””

Facets got into it, to the tune of
140 titles in March 1985. “The
niche we wanted to settle into was
that of the films we show—for-
eign, independent, and documen-
tary titles,” says Madigan. Initial-
ly, Facets’ stock included such ti-
tles as “8Y,," ‘“‘Breathless” (the
Godard original), “The Ballad Of
Gregorio Cortez,” ‘“‘Allegro Non
Troppo,” “Blowup,” and “Bye Bye
Brazil.”

The number of titles continued
to grow, and for 15 months cas-
settes were rented out of the facil-
ity’s box office, which Madigan
says posed many logistical prob-
lems. Also, as the theater did not
open officially until 7 p.m. on
weekdays and 1 p.m. on weekends,

Facets Finds Tapes Lucrative

Theater In Rental Mode

would-be renters arriving during
the day had to be escorted in the
back way by staff members and
up and down flights of stairs in or-
der to get to the box office. “We
made it really difficult to rent,”
says Madigan jokingly.

In May, however, Facets creat-
ed a separate space in its base-
ment for the video business—at
that point encompassing 800 ti-
tles—and extended rental hours to
10 a.m.-10 p.m., Monday-Saturday,
and noon-10 p.m., Sunday. Facets’
VHS-only collection has grown to
1,550 titles available for rental,
with 1,700 on order, according to
Madigan. A typical weekday sees
an average of 100 rentals, with
some 700 tapes out on weekends,
he adds. Hot titles include Luis
Bufiuel’s “Simon Of The Desert,”
Roman Polanski’s “Knife In The
Water,” Akira Kurosawa’'s “The
Seven Samurai,” and Hiroshi Te-
shigahara’s “Woman In The
Dunes.”

“As a nonprofit organization,
Facets’ thrust has always been to
rely on income generated our-
selves, rather than on the whims
of corporations and the adminis-
tration,” says Madigan. “Within
months after starting the video
business, the monthly income gen-
erated from tapes equaled that of
our feature films. Now video rent-
als regularly surpass film reve-
nues—except in the case of [block-
busters] like ‘Hail Mary’ and
‘Cannes III Advertising Film Fes-
tival.” ”

Some titles, Madigan notes, pe-

(Continued on next page)

E Compiled from a national sample of retail store sales reports.
x

g g g 5%

o | 59 TITLE Copyright Owner, =3 8
I|2)E Manufacturer, Catalog Number 22 &

* & NO.1 * &

1 2 3 SLEEPING BEAUTY Walt Disney Home Video 476 1959 | 29.95
2 | 1 | 22| ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
3| 3] 5 | PINOCCHIO® Walt Disney Home Video 239 1940 | 29.95
4 | 5 | 31 | THE SWORD IN THE STONE ¢ Walt Disney Home Vidzo 229 1963 | 79.98
5] 4 |5 | DUMBOA® Walt Disney Home Video 24 1941 | 29.95
6 | 6 | 54| ROBINHOOD® Walt Disney Home Video 228 1973 | 29.95
7 | 7 | 17| POUNDPUPPIES Family Home Entertainment F 1193 1985 | 14.95
8 | 9 | 22| WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 1495
9 | 11 | 22 | WINNIE THE POOH AND THE BLUSTERY DAY & Walt Disney Home Video 63 1968 | 14.95
10| 10 | 50 | PETE'SDRAGON A & Walt Disney Home Video 10 1977 | 29.95
11| 8 | 21 | WINNIE THE POOH AND THE HONEY TREE & Walt Disney Home Video 49 1965 | 14.95
12|12 |21 MICKEY KNOWS BEST ¢ Walt Disney Home Video 442 1986 | 14.95
13| 19 | 59 | THE CARE BEARSMOVIE A & Samuel Goldwyn 1985 | 24.95
14| 18 | 34 VELVETEEN RABBIT Family Home Entertainment F1173 1985 | 14.95
15| 20 | 31 | RAINBOW BRITE AND THE STAR STEALER N oS e 0 11531 1985 | 79.95
16 | 17 | 17 | LeaRNING ABOUT LETTERS e
17| 25 | 55 | BUGS BUNNY'S WACKY ADVENTURES A 1985 | 17.98
18 | 16 | 23 | MY LITTLE PONY: ESCAPE FROM CATRINA s ol 1986 | 19.95
19 | NEW]> | DISNEY'S SING-ALONG SONGS Walt Disney Home Video 480 1986 | 14.95
20 22| 8 CARE BEARS II: A NEW GENERATION RCA/Columbia Pictures Home Video 6-20682 1986 | 79.95
21 | 13 | 22 | THE IMPORTANCE OF BEING DONALD ¢ Walt Disney Home Video 443 1986 | 14.95
22 | 14 2 SPRINGTIME'S A POPPIN’ Magic Window 6-20€57 1986 | 14.95
23 | 15 | 31 | SESAME STREET PRESENTS: FOLLOW THAT BIRD ® ag::g: EL"nie'C?aeo 1G9 1985 | 79.95
24| 28 | 15 | LEARNING ABOUT NUMBERS Random Hovas Home Video 883 15-24 IELE2 Ilsr:;g
25 | NEWD | THE UNSINKABLE DONALD DUCK Walt Disney Home Video 478 1986 | 14.95

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested hist price income of $3 million (30,000 or $1.2
milhon for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films. sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 millton for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 millicn at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Boston-Area Chain Moves TOP VIDEOCASSETTES.RENTALS
Aggressively Into Software

BY DAVID WYKOFF

BOSTON Responding to the mar-
ket’s increased demand for sell-
through product and the recent arriv-
al of four new hardware competitors,
Prime Time Video of Hanover is en-
joying success varying its hardware/
software inventory mix.

“We’re moving much more strong-
ly into software,” says Dick Tedes-
chi, president of the 3-year-old, two-
store chain and head of this area’s
Video Software Dealers Assn.
(VSDA) chapter. “In the past six
months, we’ve seen four major hard-
ware dealers, two of them discount-
ers, move into this area. We're now
consolidating hardware lines, paring
down to what we really do well with.
Instead of carrying four or five lines,
we've cut down to three. It's mostly
the leader models and top-end prod-
uct,” he says.

“We’re utilizing that space for in-
creased software merchandising, and
we're doing very well with it. Our
rental business continues to grow,
but the sell-through business jumps
by leaps and bounds. Last month’s
figures for sales are up 100% over a
year ago, and we [recently] came off
our best non-Christmas sales week-
end in the history of the stores.”

Tedeschi says that software sales
account for 10% of Prime Time’s
business, whiie hardware is respon-
sible for 35% and rentals for 55%.
The figures differ significantly from
Prime Time’s first-year numbers of
1983-84. “Hardware was once more
than half of our business, while sell-
through was around 4%. And that
was in the time of some very good
promotions, back when ‘Raiders Of
The Lost Ark’ was priced at $39.95,”
he says.

Tedeschi anticipates that software
sales will continue to grow at sub-

stantial rates. ““We've always done
well with sell-through, much better
than the average industry figures,”
he says. “We have over 2,000 pieces
for sale right now, and it will grow to
over 3,000 in the next month as we
bring in the Disney and Paramount
product. ‘Sleeping Beauty’ and ‘Indi-
ana Jones’ ought to be the best-sell-
ing movies ever.”

Prime Time also has a successful
business in public domain product.
“We carry as much as we can of the
$9.95 lines, and we go as low as $3.99
for some items. We use these for pro-
motional purposes more than any-
thing else. We're looking to get peo-
ple used to buying movies, especially
now that prices are moving more into
line,” says Tedeschi.

He looks for rental to hold its place
in the market: “Even though sell-
through will show tremendous in-
creases, it will never replace rentals.
That’s still the core of the business.”

Prime Time’s rental rates haven’t
changed over the company’s his-
tory—$2 a day per movie with some
shorter titles at $1. Sunday and holi-
day rentals are free.

Both outlets are located in Hano-
ver, an affluent suburb 25 miles
southwest of Boston. Tedeschi, a for-
mer bank president and supermarket
chain comptroller, opened his first
store in April 1983 across from the
Hanover Mall on Route 53, a well-
traveled shopping venue.

Prime Time initially established a
strong identity in Beta product.
“There was no one in the area carry-
ing Beta, and we knew that there
was a demand. I just had to look to
my family—I could count 27 Beta
VCRs among various family mem-
bers,” says Tedeschi, who notes that
Prime Time still does a strong Beta
business with 40% of rentals in that

(Continued on page 47)

CHICAGO THEATER RENTS TAPES

(Continued from preceding page)

riodically go out of stock and are
only available for rent, such as “My
Brilliant Career’”” and ‘“Picnic At
Hanging Rock.”” Some are only
available for sale, like “The Bicycle
Thief,” whose distributor, Corinth
Films, will not allow it to be rented,
and the “Victory At Sea’ series,
which Madigan says is not a big
rental item but is sought by collec-
tors and educators.

STORE DISPLAY RACKS
for VIDEO TITLES
GOPHER PRODUCTS

800/648-0958
2201 LOCKHEED
CARSON CITY, NV 89701

Facets buys from some 70 inde-
pendent distributors as well as from
manufacturers. “Increasingly,
we're going direct to manufacturers
because we're now at an order level
they can deal with.”

Rentals and feature films at
times compete with each other, but
as Madigan notes, “Much of our cat-
alog doesn’t even get shown in Chi-
cago theaters once a year. We've
got 25 Bergman films, for instance,
which are rarely screened.”

Sometimes, video and film work
together. “We’ll program, say, two
weeks of Chaplin films in the the-
ater, and then the Chaplin tapes will
take off.”

Madigan says Facets has recently
made arrangements directly with
some independent filmmakers to
carry their videos exclusively. At
some point, the theater may form
its own video label.

Video sales fuel
talk at racks’ NARM
meet ... see page 38

E Compiled from a national sample of retail store rental reports.
=53
£12)8 8| w
o [ 514 TITLE Copyright Owner, Principal 56| £
| <| 5 Manufacturer, Catalog Number Performers 228

*+ NO.1 x »

1 1 6 DOWN AND OUT IN BEVERLY HILLS %32:::3:2 ﬁ:)r;se Video 473 s;g:ar:g'l()erevfuss 1336 i
2 2] 1| ovroramoass iy Sl | |
3 | 3| 4 | PRETTYINPINK aramount Home video 1858 JMoTéS:rgw a1 (L || (ReAE
44|86 | F/x HBO/Cannon Video TVA3769 g:{:ﬂ"ge’::e"hy 1986 | R
5 [ 10| s | memonerer e, TR Nk
6|7 |3 | 91/2weeks MGM/UA Home Video 800973 [‘("iﬁ“ggggé‘;‘e 1986 | R
7[5 7] ouneno D T ) e L
8 | 6| 5 | WILDCATS a:::z: Bros. I, o 11583 Goldie Hawn 198 | R
9 | 8 | 5 | RUNAWAY TRAIN MO U e yideo 800867 e ot ||
10! 13 6 CROSSROADS Fzzgg/stéolumbia Pictures Home Video 6- JRge‘epShe’:\A:ccaChio 1986 R
11| 9 | 7 | YOUNG SHERLOCK HOLMES pmolin Entertainment 670 iohotas Rowe 1985 | PG-13
1236 | 2 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 | G
13| 20 | 4 | 8MILLION WAYS TO DIE @ CBS-Fox Video 6118 ;%‘S‘aiﬂgg:fquen . 198 | R
14 | 15 | 4 | AMERICAN ANTHEM Karl Lorimar Home Video 386 e f;nye";'d 1986 | PG-13
15 | | 2 | saoxromeruTuRe s e e s | 1] 0
16 [ 16 | 6 | CRITTERS RCA/Coturmina ome Video 6:20666 M Ewencs waren” 1986 | PG-13
17 | 12 | 14 { MURPHY'S ROMANCE & R Columbia Pictures Home Video 6- f:r':{ezig'gmer 1985 | PG-13
18 | NEWp> | SANTA CLAUS THE MOVIE Media Home Entertainment M846 ?g:;egimgg;e 1985 | PG
19 ) 21 3 APRIL FOOL'S DAY Eg:gmgm Eligr(:;e\/sideo 1832 éi{)gfak:;oreman 1986 R
20 | 22 | 14 | THE HITCHER & HBO/Cannon Video TVA3756 Sk 1985 | R
21| 14 | 13 | IRONEAGLE & CBS-Fox Video 6160 hgg';%ﬁflgk” 1986 | PG-13
22 | 17 | 17 | THE JEWEL OF THE NILE & CBS-Fox Video 1491 r;f:;*;'nofjﬂgf 1985 | PG
231251 9 THE CLAN OF THE CAVE BEAR 4 CBS-Fox Video 6795 Daryl Hannah 198 | R
20| 15 | 15 | sesumeusa e Do e e
25 | NEW)p>| HIGHLANDER HBO/Cannon Video TVA3761 gg::‘c"g::e’r;a"‘be" 198 | R
26 | 28 10 QUICKSILVER Fezgga(“,lolumbia Pictures Home Video PJ(:;:?GBea:tan 1986 PG
7| v ] aw e
28 1 AFTER HOURS 4 \;I:err?eerfilegn?gc}zzgyl 1528 g:sf:fai:n[;ul\nrr:]el.lette 1985 R
29182 JAGGED EDGE 4 ¢ Fzzgégclolumbia Pictures Home Video 6- ?;?fngr?c:gsees 1985 R
30| 2 | 27| cocoona CBS-Fox Video 1476 Steve Guttenberg 1985 | PG-13
31 | NEWD | BAND OF THE HAND RCA/Golumbi Home Video 6:20709  Jonn ameron Mitchell | 1988 | R
32| 321 29| WITNESS Paramount Home wideo 1736 :glrl;lsnzgeﬁﬁfg BB || L
33 | NEWp | MURPHY'S LAW Ganaon Fims Inc. Hainment M849 Charles Bronson 198 | R
34 | 30 | 14 | HOUSEA New Word Viden 5525 gellgragme Wandt || [
B 14 DELTA FORCE 4 &aeré?:rl‘-lzin:g:énainment M841 (L::eu;:a'x}:is 1985 R
36| 3¢ | 12| vounGeLoOD MGM/UA Home Video 00966 Rov itﬁwsewayze 1985 | R
37133 | 2 NOMADS Eg:g:gﬂ:: :igr(:;evsideo 12513 Pierce Brosnan 198 | R
38 38 5 RAD E:ggzg :ig::ereEsntertainment 1308 EglriALI:nghlin 1986 PG
39|24 | 17 WHITE NIGHTS 4 ¢ Fzzgg/lciolumbia Pictures Home Video 6- gi:gg:]yB:irzes:nikov 1985 | PG-13
40 | 37 | 18 | ANGHTMARE ON ELM STREET 2 Media Home Entertainment M838 Robert Englund 1985 | R

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25.000 or $1 mitlion for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 mitlion at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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New Releases
HOME VIDEO

Symbols for formats are a=Beta,
v=VHS, +=CED and #=LV.
Where applicable, the suggested
list price of each title is given;
otherwise, “no list” or “rental” is
indicaled.

FILMS
BAD RONALD
Dabney Coleman, Kim Hunter, Scott
Jacoby

& ¥ USA Home Video 214-1061/$49 95

BEDROOM EYES

Kenneth Gilman, Dayle Haddon, Barbara
Law

& P Key/$79.98

BOX OFFICE

Robin Clark, Monica Lewis, Eddie
Constantine

& W USA Home Video 213-1060/$39.95

CHALLENGE OF THE GOBOQTS VI
Animated
& ¥ Chitdren's Video Library 1544/$29.95

CHALLENGE OF THE GOBOTS VI
Animated
& ¥ Children's Video Library 1545/$29.95

COBRA

Sylvester Stallone, Brigitte Nielsen, Reni
Santoni

& ¥ & warner Home Video 11594/$79.95

THE COLTRANE LEGACY
John Coltrane
& ¥ video Arts Intl./RCA/Ariola Intl./$39.95

CRAWLSPACE
Klaus Kinski
& ¥ Lightning 9943/$79.95

DEATH OF A SOLDIER
James Coburn, Reb Brown
&V Key/$79.98

DOLPHIN ADVENTURE
Documentary
& ¥ vestron 3143/$59.95

ELVIS MEMORIES

Elvis Presley, Cybill Shepherd, Barbara
Mandrell

& ¥ vestron Musicvideo 1054/$29.95

EVEN MORE RIPPING YARNS: ROGER OF
THE RAJ, MURDER AT MOORSTONES
MANOR, ACROSS THE ANDES BY FROG
Michael Palin

& ¥ CBS/Fox/$29.98

FAWLTY TOWERS: THE HOTEL
INSPECTORS, THE GERMANS, A TOUCH
OF CLASS

John Cleese, Prunella Scales, Andrew
Sachs

& ¥ CBS/Fox/$29.98

FAWLTY TOWERS: THE BUILDERS, THE
WEDDING PARTY, THE PSYCHIATRIST
John Cleese, Prunella Scales, Connie
Booth

& ¥ CB3/Fox/$29.98

FAWLTY TOWERS: GOURMET NIGHT,
WALDORF SALAD, THE KIPPER AND THE
CORPSE

John Cleese, Prunella Scales, Andrew
Sachs

& ¥ CBS/Fox/$29.98

FAWLTY TOWERS: COMMUNICATION
PROBLEMS, THE ANNIVERSARY, BASIL
THE RAT

John Cleese, Pruneila Scales, Connie
Booth

& ¥ CBS/Fox/$29.98

1ZZY & MOE

Jackie Gleason, Art Carney
& ¥ vidmark YM3101/$79.95

JACK FROST
Animated
& ¥ Lightning 8001/$29.95

LIFESPAN
Klaus Kinski, Hiram Keller, Tina Aumont
& ¥ vestron 4452/$69.95

MARK OF THE DEVIL
Herbert Lom, Olivera Vuco, Udo Kier
& ¥ Lightning 9588/$69.95

MORE RIPPING YARNS: THE TESTING OF
ERIC OLWAITE, WHINFREY'S LAST CASE,
THE CURSE OF THE CLAW

Michael Palin

& ¥ CBS/Fox/$29.98

92 IN THE SHADE

Peter Fonda, Burgess Meredith, Margot
Kidder

& V¥ Key/$59.98

THE NUTCRACKER, A FANTASY ON ICE
Dorothy Hamill, Lorne Greene

& ¥ vidmark 3001/$69.95

ODDBALLS

Foster Brooks, Jason Sorokin, Wally
Wodchis

(Continued on next page)

Our Retailer Bonus gram
is the video industry’s new Gold Standard.

Ingram Video introduces GoldChex™ —
a Retailer Bonus Program that’s worth
its weight in gold. GoldChex, like trav-
elers checks, are as good as cash for
merchandise, travel, lodging, food and
beverages, recreation, and more. And
GoldChex are honored by major air-
lines, car rental companies, hotels

and resorts.

Ingram Video is the exclusive dis-
tributor for GoldChex in the video in-
dustry. This exciting Retailer Bonus
Program lets you earn GoldChex with
every catalog order. And then lets you
select your own reward, whether travel
or merchandise, and use it whenever
you like.

A gold standard of service.
Our high level of personalized ser-
vice already sets the standard for the
industry. Your Ingram Video sales rep-
resentatives have access to the very lat-
est information so they keep you up-to-
date on hot new releases and the best
selling titles. Whether we’re helping
you make your selections or helping
you make the most of your buying
budget, Ingram’s service is as good
as gold.

Instant stock verification on
7,000 titles.

Now Ingram offers instant stock
verification on more than 7,000 titles.
And, with our tremendous inventory
and the industry’s highest fill rate, we
offer same day shipment on orders

placed by 10:30 AM your time, and
24-hour shipment on orders placed
later that same day.

So take advantage of Ingram Video’s
new Retailer Bonus Program and you’ll
get a standard of personalized service
that’s worth its weight ir gold. For
more information, call toll free at
1-800-423-2260. In Tennessee, call
1-800-468-9464.

Distribution Centers: Nashville,
Tennessee/City of Industry, California/
Jessup, Maryland.

INGRAM

INGRAM VIDEO
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NEW RELEASES

(Continued from preceding page)

& ¥ Lightning 9941/$79.95

PIRATES

Walter Matthau, Cris Campion, Damien
Thomas

& ¥ USA Home Video 217-1094/$79.95

RIPPING YARNS: TOMKINSON’S
SCHOOLDAYS, ESCAPE FROM STALAG
LUFT 112B, GOLDEN GORDON

Michael Palin, Gwen Watford, lan Ogilvy
& W CBS/Fox/$29.98

RUDOLPH AND FROSTY’S CHRISTMAS IN
JULY

Animated

& ¥ Lightning 8002/$29 95

RUDOLPH’S SHINY NEW YEAR
Animated

& ¥ Lightning 8003/$29.95

THE RUNAWAYS

Dorothy McGuire, Van Williams, John
Randolph

& W USA Home Video 214-1062/$49.95

SAY GOODBYE, MAGGIE COLE

Susan Hayward, Darren McGavin, Michael
Constantine

& ¥ Vidmark 3002/581/$59.95

SCARED STRAIGHT

Peter Falik

& ¥ Lightning 9073/$59.95

SHORT CIRCUIT

Steve Guttenberg, Ally Sheedy

& W CBS/Fox/$79.98

A SMALL CIRCLE OF FRIENDS

Brad Davis, Jameson Parker, Karen Allen
& ¥ Key/$59.98

SOMETHING FOR EVERYONE

Angela Lansbury, Michael York

& ¥ Key/$59.98

SPACECAMP

Kate Capshaw, Lea Thompson, Tom
Skerritt

& W Vestron 5174/$79.95

THE THIRD WALKER

Colleen Dewhurst, William Shatner, Frank
Moore

& ¥ USA Home Video 215-1064/$59.95

THE TRUMPET KINGS

Bunny Berigan, Dizzy Gillespie, Louis
Armstrong

& ¥ video Arts Intl./RCA/Arola Intl./$39.95
UNDER THE CHERRY MOON

Prince, Jerome Benton, Alexandra Stewart
& ¥ Warner Home Video 11605/$79.95

% 11605/$34.98

VALET GIRLS

Meri D. Marshall, April Stewart, Mary
Kohnert

& W Vestron 5175/$79.95

VIOLATED

John Heard, J.C. Quinn

& W Vestron 4481/$69 95

WHERE ARE THE CHILDREN

Jill Clayburgh, Max Gall, Barnard Hughes
& ¥ RCA/Columbia 0628/SB1/$79.95

THE YEAR WITHOUT SANTA CLAUS
Animated

& ¥ Lightning 8000/$29.95

To get your company's new video releases
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate “'no list" or “rental’)—to

Nadine Reis, Billboard, 1515 Broadway,
New York, N.Y. 10036.

BILLBOARD'S
INTERNATIONAL
TALENT &
TOURING
DIRECTORY

The source for US and interna
nationdl talent, booking agen-
cies. facities. services and
products Used by everyone who
buys and books talent—promotes
and manages tours— S48 (in-
cludes postage and handiing)

Order Your Copy Now!

CALL TOLL-FREE

800-223-7524
(in New York State 212 764-7579)]
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Tabloid Writes
0ff D.C. Web
Despite Write-In

BY BILL HOLLAND

WASHINGTON There may be
larger chains here, but Washington
Video Sales, with five stores scat-
tered throughout the D.C. area,
takes the prize for moxie.

When free tabloid The City Paper
announced recently that it was
about to publish its “best-of” issue,
Washington Video decided to try for
the best-video-store mantle. Howev-
er, no such category was offered, so
representatives of the video chain
called the paper and asked if write-
in ballots would be accepted for the
annual poll.

According to Washington Video’s
Jim Townsend, ‘“They said, ‘Sure,
OK, but no cheating.’ So we went
ahead and showed the ballots to our
customers, and if they wanted to,
they signed them. Really, we didn’t
coerce them.”

The City Paper, however, was not
terribly amused. It made mention of
the five-store web in the issue, be-
ginning with a compliment and end-
ing with a slam: “These folks over
at WVS impressed us,” the item
said. “They didn’t call to try and
schmoose an award. They sent all
the custom ballots—over a hun-
dred—in one package, and, surpris-
ingly, every ballot was filled in with
a different handwriting.”

The tabloid’s praise ended there.
“We added a category called best
video store, and WVS was not our
choice,” The City Paper wrote.

But Townsend and staff are not
taking the rejection too hard. After
all, more than 100 customers gave
their endorsement. “It didn’t turn
out the way we had hoped, but
we’ve had a lot of calls about it, a lot
of feedback,” he says.

Townsend characterizes his
stores as “generalist” in terms of
selection, although he says he uses
neighborhood surveys to determine

what his customers want to see. !

“For example, in the Dupont Circle
area, we stock a lot of foreign-lan-
guage films,” Townsend says.

BOSTON CHAIN

(Continued from page 44)

format.

Tedeschi opened a second store in
the same town, four miles away from
the first on Route 53. This store was
established to secure a foothold in a
different trading area and to retain
customers while he relocated the
original outlet to a larger, 2,000-
square-foot space located a quarter-
mile from the previous location. Cur-
rent plans call for the flagship store
to be expanded to 3,000 square feet.

Tedeschi is convinced that the su-
perstore-size operation is the next
logical step. “I think that the only
way that the independent stores can
stay in business is to have a greater
selection and more depth in hit titles.
Supermarkets, convenience stores,
and the discounters are all entering
the video business, and the only way
to compete with them is to have larg-
er stores filled with better inven-
tories.”

Our new sales offices in Chicago,
Cincinnati and Montgomery
have the competition crying sour grapes.

Ingram Video is opening sales offices

in 15 cities across the country. The
Chicago, Cincinnati and Montgomery
offices open August 15. Others will fol-
low soon, as we continue our efforts to
give you the highest level of personalized
service and the competitive advantage.

You’ll have new releases avail-

able when you need them.

Your local sales representatives will
be there to keep you up-to-date on hot
new releases. They’ll help you make
your selections and place your orders.
And, because they’re right there, they
can make sure you have your new re-
leases in the store when you need them.
Sc you’ll be able to take advantage of
those first sales.

The whole Ingram team is
behind you.

Our new sales offices are just an
extension of the personalized service
you’ve come to expect from Ingram.
Our personal telemarketing representa-
tives are also here to provide timely and
profitable information. And to back-up
your local sales representatives when
needed.

All Ingram Video customers have
instant stock verification on more than
7,000 titles. And, with the industry’s
highest fill rate, we offer same day ship-
ment on orders received by 10:30 AM
your time, and 24-hour shipment on
orders called in later that same day.

So whether your personalized ser-
vice comes from a local sales representa-
tive or your personal telemarketing
representative, with Ingram Video vou’ll
always have the competition crying sour
grapes. Call wll free at 1-800-423-2260.
In Tennessee. call 1-800-468-9464.

Distribution Centers: Nashville,
Tennessee/City of Industry, California/
Jessup, Maryland.

INGRAM

INGRAM VIDEO
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Faitlight Is Hopeful About Digital

BY STEVEN DUPLER

NEW YORK Paul Broucek, Fair-
light Instruments Inc.’s recently ap-
pointed CEO, says he sees the mar-
ket for his firm’s digital sampling
computer musical instrument (CMI)
as “only getting bigger and big-
ger.”

Broucek also says that while Fair-
light is keeping an eye on the possi-
ble legal ramifications of digital
sampling technology on copyright
law (Billboard, Aug. 2, 9), he feels
that the technology itself is inher-
ently blameless and that use of it
will continue to expand.

During the next three to five
years, the market for Fairlight’s hi-
tech wares, he says, will stem from
the “‘continuing hybrid activity in
music production and audio postpro-
duction.”

Fairlight’s latest version of the
CMI, the Series III, is the focus of
the firm’s efforts at the Audio Engi-
neering Society (AES) meet in Los
Angeles Wednesday through Sun-
day (12-16).

The demos are divided into three
major areas to appeal to the various
types of Fairlight users and owners.

For the audio postproduction mar-
ket, “Miami Vice’’ composer Jan
Hammer is set to run the Series 111
through its paces and show attend-
ees how he uses the device in scor-
ing the TV series.

Dale Strumpell, the Los Angeles-
based sound designer who worked
on the films “2010” and “Dragon-
slayer,” is scheduled to demon-

‘We are definitely
very concerned
about the abuse

of the
technology’

strate the Series I1I's usefulness to
the special effects and sound design
technician. And Australian musi-
cian Mars Lasar is demonstrating
new Series III software from the
composer’s point of view.

Broucek points out several new
features of the Series I1I. These in-
clude full SMPTE chase lock for all
frame rates, stereo sampling, and a

rack-mount version of the instru-
ment, which will allow studios and
others using the Series 11 in a fixed
installation to separate all electron-
ic components from the keyboard in
a space-saving arrangement.

Next year, says Broucek, Fair-
light will offer an 80-channel ver-
sion of the Series 111, which now of-
fers only 16 channels.

Fairlight’s biggest competitor in
the upscale digital sampling arena
is New England Digital (NED),
whose Synclavier digital music sys-
tem, priced at $140,000-$300,000,
costs considerably more than the
$72,000-$90,000 CMI Series I11.

The two instruments differ in
their approach to the market, how-
ever. NED has chosen to develop
the “tapeless’ studio market, which
NED’s president, Brad Naples, has
called ““‘the wave of the future in re-
cording technology.” A Synclavier
system can be bought today that of-
fers 32-channel all-digital process-
ing and recording on hard disk.

Fairlight chose to specialize in the
original market it had pioneered—
sound design, sampling, and wave-
form synthesis and resynthesis. The
CMI currently offers “only a couple

1st Publicly Advertised In-House Leasing Plan Is Launched

Mitsubishi Spurs Growth Of Digital Market

NEW YORK One of the primary
impediments to a more rapid
growth in the digital multitrack re-
corder market has been the steep
price tags carried by the machines.
Many studios will simply rent digi-
tal multitracks on a per-project ba-
sis, rather than dish out as much
as $170,000 to own one.

In an effort to counter this prob-
lem, the Mitsubishi Pro Audio
Group has instituted the first “‘on
the record” in-house leasing plan
by a major pro audio manufactur-
er.

The program, dubbed Diamond
Leasing, allows clients to deal di-
rectly with Mitsubishi—via its sub-
sidiary, Boston-based RediVision
Leasing Inc.—in arranging both
open- and close-ended leases of

high-end Mitsubishi Group pro au-
dio products. These products in-
clude the new X-850 32-channel
digital recorder, the larger Westar
music recording consoles, Westrex
film sound system packages, and
other Mitsubishi recorders, includ-
ing the new X-400 16-track and X-
86 digital two-track.

According to pro audio group
president Tore Nordahl, RediVi-
sion Leasing was originally start-
ed by parent company Mitsubishi
Electric Sales Corp. to meet the
leasing demand for Mitsubishi Di-
amond mobile telephone systems,
DiamondVision stadium video dis-
plays, and other products. After a
long examination of the digital
multitrack recorder business, it
was decided that RediVision

What Happens If | Hit This? At a recent Sony digital audio seminar, product
manager Gus Skinas, right, demonstrates the finer points of the firm's new
DASH format two-track recorders to some Nashville studio technicians.

should become involved in that
market.

Nordahl says, “To my knowl-
edge, there is no publicly adver-
tised program by a major manu-
facturer to offer internal financ-
ing on a scale as large as this.”

Although traditional bank fi-
nancing generally offers better
lending rates than private leasing
companies can, Nordahl says, get-
ting a loan approved is often a
slow process. As result, he says,
many studio owners “wind up ar-
ranging lease financing for their
larger equipment purchases, but
spend a great deal of time shop-
ping for the best rate of interest.”

Says Nordahl, “Since we know
the studio business, the people, the
equipment, and its inherent resale
value, we have a tremendous ad-
vantage in providing lease financ-
ing because we can make decisions
quickly.”

Once RediVision approves the
client’s credit application, the cli-
ent receives the equipment under
“standard terms,” which stipulate
that the client pay the first and
last two months’ payment in ad-
vance. A buyout option of 10% of
the value, calculated into the inter-
est rate at the end of the term, is

provided. According to Nordahl, .

this means that a studio consider-
ing the purchase of a leased X-850
would need a cash down payment
of about $10,000.

Typical lease periods under the
Diamond Leasing plan would be up
to 60 months for the X-850, Wes-
trex film sound packages, and
larger Westar music consoles; 48
months for the X-400; and about 36
months for the X-86 two-track.

Nordahl says Mitsubishi plans
to consider including other manu-

(Continued on page 50)

Sampler Growth

The Fairlight CMI Series Il is the latest version of computer-based digital
sampling devices from Australia.

of minutes” of recording capability,
concedes Broucek. But, he says,
Fairlight is now “exploring our own
system for tapeless recording—one
that will work hand in hand with
some other interesting systems out
there now.”

He mentions firms such as Com-
puSonics, AMS, and Lexicon—all
three of which have disk-based re-
cording technologies either on the
market or in development—as com-
panies that Fairlight has been *“‘hav-
ing discussions” with in this area.

On another note, Broucek says
that Fairlight has been keeping tabs
on recent reports that certain uses
of the digital sampling technology
that it pioneered may eventually be
proven to constitute copyright viola-
tions.

“We are definitely concerned
about the abuse of the technology,
but we don’t feel that our system
necessarily encourages that abuse,”

he says, comparing the CMI to a vid-
eocassette recorder in that “‘it
makes the means to break the law
available, but it certainly doesn’t en-
courage the user to do so.”
Fairlight, he says, “offers users a
library which is free and clear as
well as the technology to <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>