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New Crop Of Vid Stores- 
More Inventory & Scope 
BY TONY SEIDEMAN 

NEW YORK A new breed of spe- 
cialty stores has begun to dominate 
home video retail expansion. The 
new stores are characterized by 
high square footage to accommo- 
date a large selection of titles and 
deep inventory. Some include such 
additional profit centers as compact 
disks and hardware. 

The new outlets are not the indi- 
vidual mom -and -pop stores that 

Capricorn 

Rises Again 

In Nashville 
BY GERRY WOOD 

NASHVILLE Capricorn Records, 
the Rock of Gibraltar of the '70s 
Southern rock movement, is being 
revived in Nashville by its founder 
and guiding light, Phil Walden. 

The return of the label, which 
launched the Allman Brothers, the 
Marshall Tucker Band, Wet Willie, 
and other acts from its Macon, Ga., 
base, marks a remarkable recovery 
from the ruins of bankruptcy in 
1979. 

Many in the record business were 
ready to write off the often brash 
Walden, but those who knew him 
best were certain he would someday 
resurrect himself and his label. In 
addition to re- forming Capricorn, he 
has opened an office and is estab- 
lishing a management firm, two 
publishing companies, and a televi- 
sion production operation. 

Though rumors had Walden sign- 
ing a distribution deal with Poly - 
Gram, the Capricorn chief denies 

(Continued on page 91) 

have fueled past video retailer ex- 
pansions. They are being opened by 
experienced video specialty store 
owners and superstore -style chains 
and franchises, say distributors and 
retailers. 

"It's a great resurgence of video 
expansion," says Larry DuVuono, 
general manager of Sight And 
Sound Distributors in Minneapolis. 
"It's not mom -and -pops this time." 
Rather, they are stores that call and 
ask for 500 pieces for 15 outlets, he 
says. 

Sight And Sound is opening 30 
new accounts a week, DuVuono 
says. A few months ago, the compa- 
ny was only opening five a week. "A 
lot of `A' dealers are expanding," he 
says. "Guys are opening their third 
and fourth stores, their 23rd and 

(Continued on page 91) 

Bruce Springs Out Of The Box 
Born To Run Out Of Stock? 

BY FRED GOODMAN 

NEW YORK Record retailers say 
out -of- the -box sales of "Bruce 
Springsteen & The E Street Band 
Live /1975 -85" far outstrip those of 
any other record in memory. 

A Billboard survey of retail out- 
lets around the country found most 
stores selling out of their initial 
shipments on Nov. 10, the first day 
of the album's release. It was pro- 
jected at presstime that virtually all 
available U.S. copies in all configu- 
rations would be sold by the end of 
the week. Sources say approximate- 
ly 1.5 million copies of the 40 -song 
box set -300,000 of them on CD- 
were shipped initially. (For an inter- 
national sales report, see page 84.) 

Retailers report that CBS Rec- 

ADVERTISEMENTS 

ords holds little chance of supplying 
significant quantities of the album 
for reorder before Thanksgiving 
weekend. And compact disks are 
not expected to be available again 
until Christmas, sources say. 

Despite the product shortfall, re- 
tailers are convinced that the pack- 

age virtually guarantees extraordi- 
narily heavy traffic for Christmas. 
"I'll take these kinds of problems 
any day," says Barrie Bergman, 
president and CEO of the 127 -store 
Record Bar chain. Executives at the 
chain's Durham, N.C., headquarters 

(Continued on page 85) 

PDs Ponder Burnout Factor 

It's Here: All -Bruce Radio 
BY KIM FREEMAN 

NEW YORK After 10 years of 
burning down the road, the Boss is 
having no trouble burning up the 
airwaves. 

From U.K. foursome KTP Certain Things Are Likely 
(830 397 -1). Their first single One Step" (888 160 -1) is already 
a top 5 dance hit in breakout rotation on MTV. Superb 
production of an album filled with saucy and soulful Pop 
melodies make it more than likely America will love KTP! On 
Mercury/Magnet Compact Discs, Cassettes and Records. 

Their debut album garnered three top ten singles, a top ten 
album and critical acclaim. Now their new album, WHEELS, hits 
the streets on the heels of Restless Heart's first number one 
single "That Rock Won't Roll." Their exquisite vocal harmonies 
and tightly crafted songs are not to be missed. Catch Restless 
Heart on tour now! 

"Bruce Springsteen & The E 
Street Band Live /1975 -85," easily 
the most eagerly anticipated album 
at radio this year, is having no trou- 
ble generating airplay. Some sta- 
tions are airing all 40 of the box 
set's tracks. 

Naturally, album rock outlets 
went deepest into the five -record 
package, with some reporting as 
many as 19 Springsteen tracks add- 
ed to their playlists. Meanwhile, 167 

(Continued on page 85) 

Glass Tiger Is 
Big Juno Winner 

BY KIRK LaPOINTE 

TORONTO Last year, members of 
the band Glass Tiger couldn't even 
buy tickets to the annual Juno Mu- 
sic Awards. This year, they were 
the guests of honor. 

The Capitol group snared three 
Junos, including the top album and 
single honors. In view of the year 
the group has had, it was hardly 
surprising that the Canadian Acade- 
my of Recording Arts and Sciences 
(CARAS) would honor them. But 

(Continued on page 82) 
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Amazing. 

GRACE JONES 
Her SLAVE TO THE RHYTHYM sold a million albums worldwide. 

The new album, INSIDE STORY, is Grace Jones like you've never heard her before. A startling musical achievement that 
proves once and for all, that not only is she ahead of her time -but that her timing couldn't be better. INSIDE STORY includes the first hit, 

"I'm Not Perfect (But I'm Perfect For You,)" plus 9 other great songs. Produced by Nile Rodgers with Grace Jones. Available now 
on high quality XDR cassette, compact disc and record. 
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BLUES, R &B CLASSICS ARE BACK 
Major American labels are bringing classic black blues and r&b record- 
ings back into print with a new wave of reissues. The result is a fresh 
round of blues and r &b packages -most of them digitally remastered 
and authoritatively annotated. Story by Chris Morris. Page 4 

Bob Seger Tour Storms The U.S 
Rock'n'roller Bob Seger, whose Capitol album "Like A Rock" has be- 
come his seventh consecutive million -seller, has set attendance records 
with his latest tour. Gary Graff talks with the rock veteran. Page 32 

Billboard's Video Music Conference Special 
"Shakeout" and "consolidation" are key words in 1986, as the still 
young and volatile music video industry undergoes growing pains. Video 
music editor Steven Dupler examines the issues. Also featured are a top 
product survey and a retailer's guide. Follows Page 44 

It's The Final Cut For Pink Floyd 
Pink Floyd, whose album "Dark Side Of The Moon" has been on Bill- 
board's Top Pop Albums chart for 650 weeks, is almost certain to split 
up. Co- founder Roger Waters has applied in a London court to have the 
group dissolved officially. Nick Robertshaw explains. Page 70 

Midnight Star Shoots For Superstardom P. 24 

Warners' Biggest Nashville Year Ever P. 36 
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Unauthorized CDs Sold In Europe 
Vintage Rock In Legal Loophole 

BY KNUD ORDSTED 

COPENHAGEN Unauthorized 
compact disks featuring Elvis Pres- 
ley, Buddy Holly, Pat Boone, and 
other vintage rock artists are being 
marketed in Common Market coun- 
tries by a Danish company, Card 
Records, thanks to an anomaly in lo- 
cal copyright law. 

Recorded directly from vinyl 
disks and manufactured in Japan, 
the CDs are packaged in standard 
jewel boxes with reproduction 
artwork and exported via Denmark 
on the Card Exclusive label. Accord- 
ing to IFPI, the international label 
association, around 50,000 CDs have 
been pressed to date. The trade 
group says it plans to take legal ac- 
tion to halt sales of the CDs. 

Until recently, the term of copy- 
right protection under Danish law 
was only 25 years. Although the law 
has now been amended, it does not 
apply to recordings that hai already 
come out of copyright under the old 
law, thereby putting at risk large 
numbers of recordings released pri- 
or to the '60s. 

Card has so far released 13 ti- 
tles -six by Presley, the remainder 

featuring Boone, Holly, Paul Anka, 
Eddie Cochran, Fats Domino, Nat 
King Cole, or Cliff Richard. 

All of the titles have been regis- 
tered with the collection society 
Nordisk Copyright Bureau by All 
Round Trading, the company be- 
hind Card Records. Its owner, 
wholesaler Jorn Adrian, maintains 
that under Common Market free - 
trade provisions he is entitled to dis- 
tribute the CDs in other European 
countries once they have been mar- 
keted in Denmark, even though 
copyright in these other countries 
may not yet have lapsed. 

In the U.K., where about 8,000 
Card CDs have been imported, the 
British Phonographic Industry 
(BPI) has vowed to take legal action 
wherever such CDs are found on 
sale. Says BPI legal adviser Patrick 
Isherwood: "Any U.K. dealer who 
sells these disks or any importer 
who brings them in will be liable to 
immediate legal action from record 
companies, and if contested, the 
case would be likely to go to the Eu- 
ropean Court." 

Isherwood adds that dealer re- 
sponse has been "helpful," with the 
offending CDs withdrawn from 

sale. 
IFPI antipiracy coordinator Peter 

Crockford is equally emphatic, say- 
ing, "These CDs are definitely ille- 
gal. We can stop them, and we will." 

Both organizations agree that 
EEC free -trade provisions appear 
not to apply to product manufac- 
tured where copyright protection 
has expired and which is subse- 
quently sold elsewhere. 

"If the EEC legal position is not 
what we think it to be," warns Ish- 
erwpod, "the potential conse- 
quences would be considerable. 
There would be nothing to stop any- 
body going to a territory where 
copyright protection was short, 
manufacturing disks, and then sell- 
ing them without paying any royal- 
ty or license fee. 

"Recordings of classical works 
made in the '60s would be an ideal 
target. Soon the Beatles will be vul- 
nerable, and none of their record- 
ings yet been released on CD. This 
matter highlights the need for copy- 
right law within the EEC to be stan- 
dardized." 

Assistance on this story provided 
by Nick Robertshaw in London. 

Combo Units To Open In Atlanta, Fort Lauderdale 

Sound Warehouse Expands To Southeast 
BY EARL PAIGE 

LOS ANGELES Sound Ware- 
house, the Dallas -based retail chain, 
has expanded into the Southeast 
with large combo stores opening 
soon in Atlanta and Fort Lauder- 
dale, Fla. 

According to chain chief Terry 
Worrell, stores will be located in 
three other Florida cities, among 
them Orlando. As for Atlanta, 
"We're looking all through [Atlan- 
ta]. We're certainly not going to 
open up just one store. What hap- 
pened is we found a location we just 
couldn't pass up." 

The Atlanta store is located be- 
tween downtown and Lennox 
Square on Peachtree Boulevard and 
will be the chain's first in a newly 
designed series that is on two levels. 
"We will have a classical annex in 
the basement," Worrell says, add- 
ing that the firm likes to isolate that 
genre wherever possible. The unit 
will be a little larger than average, 
coming in at 18,500 square feet. 

Sound Warehouse recently 
moved into Chicago, its first expan- 
sion into a major market with larger 
stores, averaging 12,000 square feet 
(Billboard, Aug. 23). Currently oper- 
ating 10 stores in the city, it plans to 
have a total of 13 locations there by 
the end of its fiscal year, May 31. 

Since going public in July 1985, 
Sound Warehouse has expanded 
steadily. It operates 90 stores in 12 
states: Texas, Oklahoma, Louisiana, 
Colorado, New Mexico, Tennessee, 
Missouri, Illinois, Kansas, Utah, 
Georgia, and Florida. By the end of 
its second fiscal quarter, Nov. 30, 12 
more stores will join the chain. 

Refusing to disclose future loca- 
tions, Worrell does say, "We're not 
going to California. I love the stores 
out there and what is happening, 
and we follow it very closely." But, 
he feels that the state is saturated 

with big players like Wherehouse, 
Musicland, Tower, and in Southern 
California, Music Plus. 

The move into the Southeast will 
necessitate adding a 10th region to 
the chain. Worrell says the firm has 
been able to expand quickly and 
seize leasehold opportunities in new 
markets "because we have a lot of 
good people who have been with us 
a long time and who are willing to 
move." 

Sound Warehouse's recent expan- 
sion has come with basically the 
same management team in place. 
Gus White, former director of re- 
tail, has left the firm, and John 
Quinn, a former national sales man- 
ager with WEA, is now in that slot. 
Sound Warehouse employs 2,000 
people and has all the room it needs 
at its headquarters, Worrell says. 

Steve La Russo, who has been in 
Dallas and St. Louis, was moved to 

head up the Chicago district. Gerald 
Smith, another veteran from Dallas, 
is already in Fort Lauderdale and 
will move to Atlanta next month. 
Worrell expects the Fort Lauder- 
dale unit to open in early December 
and is shooting for the Atlanta store 
to bow just before Christmas. 

Full -line video, the product that 
characterizes the combo store, con- 
tinues to work well for Sound Ware- 
house. Worrell says of the $131 mil- 
lion net sales for the fiscal year that 
ended May 31, $15.6 million, or 11 %, 
were in video rental; $6.25 million 
were in video sales. 

All of Sound Warehouse's new 
stores have fully computerized vid- 
eo rental and utilize a new theft -pre- 
vention system that allows the actu- 
al videocassettes and not just empty 
boxes to be on open display. 

Hackford Highlights Confab 
2 Debuts At Billboard Vid Meet 

LOS ANGELES A keynote ad- 
dress by film producer /director 
Taylor Hackford, two debut long - 
form screenings, six sessions cov- 
ering pertinent industry topics, 
and a closing Video Music Awards 
ceremony- hosted by comedian 
Paul Rodriguez -are highlights of 
Billboard's Eighth Annual Video 
Music Conference, Thursday -Sat- 
urday (20 -22) at the Sheraton -Pre- 
miere Hotel here. 

Hackford, whose major film fea- 
ture credits include "White 
Nights," "Against All Odds," and 
"An Officer And A Gentleman," 
will discuss the relationship 
among the cinema, video, and mu- 

sic arts. He recently lensed 
"Chuck Berry: Hail! Hail! Rock'n' 
Roll" for Universal. Hackford be- 
gins his talk at 9:30 a.m. on Friday 
(21). 

The two screenings include 
"KISS eXposed." an original mu- 
sic /comedy /docudrama from Po- 
lyGram Music Video U.S., sched- 
uled for Friday evening. 

The second debut screening is 
Van Halen's "Live Without A 
Net," a longform concert program 
filmed in New Haven, Conn. The 
video, produced by Simon Fields of 
Limelight Productions and direct- 
ed by Daniel Kleinman, will be re- 

(Continued on page 90) 
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Major Labels Release Multialbum Packages 

Black Blues, R &B Classics Back 
BY CHRIS MORRIS 

LOS ANGELES Major American 
labels are bringing classic black 
blues and r &b recordings back into 
print with a new wave of reissues. 

Following the trend begun by the 
re- establishment of renowned jazz 
labels by their parent companies, 
the majors are turning to the blues 
and r &b catalogs that they own. 

The result is a fresh round of 

blues and r &b packages -most of 
them digitally remastered and au- 
thoritatively annotated -directed at 
an audience of collectors and newly 
roots- conscious young consumers. 

"There's really a movement by a 
lot of companies in the business, 
thank God, to reissue important mu- 
sic," says Bob Schnieders, MCA 
vice president of branch distribu- 
tion, who is overseeing the develop- 
ment of the Original Chess Masters 

Windham Hi /l, Rabbit Ears 
Team For Arnum Product 

BY CHRIS MORRIS 

LOS ANGELES Windham Hill 
Records is teaming with producer 
Mark Sottnick of Rabbit Ears Pro- 
ductions in a new series of chil- 
dren's recordings featuring noted 
film and stage actors and, in some 
cases, members of the record la- 
bel's artist roster. 

The first album in the new Rab- 
bit Ears series, "Santabear's First 
Christmas," was shipped Nov. 4, 
in advance of the airing of an 
ABC-TV network special on Satur- 
day (22). Kelly McGillis, who re- 
cently appeared in "Top Gun," 
narrates; guitarist and Windham 
Hill artist Michael Hedges per- 
forms the music. 

Future Windham Hill /Rabbit 

Ears releases will include "The El- 
ephant's Child," narrated by Jack 
Nicholson, with music by Bobby 
McFerrin; "The Ugly Duckling," 
narrated by Cher, with music by 
Patrick Ball; and "The Steadfast 
Tin Soldier," narrated by Jeremy 
Irons, with music by Windham 
Hill's Mark Isham. 

The new Rabbit Ears series is a 
spin -off the successful release of 
"The Velveteen Rabbit" by Wind- 
ham Hill's Dancing Cat subsidiary 
in 1985. The album, a follow -up to 
the animated special produced by 
Sottnick for PBS, was narrated by 
Meryl Streep, with music by Wind- 
ham Hill's George Winston. It was 
named the best -selling children's 
album of 1985 by the National 

(Continued on page 91) 

series. 
The debut 12 -title Chess release 

returned to print classic LPs by 
such major blues, r &b, and rock'n'- 
roll figures as Muddy W'+orc, Now- 
lin' Wolf, Bo Diddley, .emphis 
Slim. Each remastere which is 
packaged with orig over art 
and liner notes, i priced at 
$4.98. 

The second Chess release is ex- 
pected in January. That month will 
also see the release of the first five 
Chess compact disks. The CDs will 
feature two albums by an artist for 
the price of a single CD. 

Schnieders says that MCA's ex- 
pectations for the Chess product are 
not short-term. 

"We're a very big catalog compa- 
ny," he says. "It's a long -term busi- 
ness-a ones and twos kind of busi- 
ness. Nobody's going to order 150 
of 'The Best Of Little Walter.' But 
MCA isn't going to cut these rec- 
ords out if they don't do well 
enough." 

EMI America began reissuing the 
r &b -rich catalogs of the Aladdin, 
Imperial, Sue, and Minit labels in 
September under the Legendary 
Masters mantle, as part of its mid - 
line Treasury series. 

Legendary Masters started anew 
with the release of five anthologies 
devoted to individual indie labels 
owned by EMI America. Four of the 
five sets covered r &b recordings; 
among the artists included are 
Amos Milburn, Louis Jordan, Fats 
Domino, Big Joe Turner, Aaron 
Neville, and Ernie K -Doe. 

(Continued on page 90) 

RIAA's Berman: `Relocating' Priorities 
New President Outlines Policy Agenda 

BY BILL HOLLAND 

WASHINGTON The recent ap- 
pointment of Jason S. Berman to 
the presidency of the Recording In- 
dustry Assn. of America reflects 
the trade group's change in focus. 

The RIAA wanted a strong lobby- 
ist with close government ties to 
consolidate the gains made by the 
industry and to plot out energetic 
new approaches to concerns that in- 
creasingly have multi -industry and 
international ramifications. 

Brooklyn -born Berman, 48, will 
head the RIAA as it moves its entire 
organization here from New York 
when he assumes his duties in Janu- 
ary. He has worked in public rela- 
tions and lobbying and as a Capitol 
Hill staffer for more than a decade. 
Berman is vice president of public 
affairs for Warner Communications 
Inc., a job that gives him a close -up 
look at the needs of entertainment - 
based industries. 

The new RIAA president has al- 
ready set a number of priorities ad- 
dressing record industry con- 
cerns -from in -house institutional 
programs to trade and copyright 
protection worldwide, examples of 
what he calls "the public policy 
agenda." 

He also wants to involve perform- 
ers more in the issues facing the in- 
dustry and make them aware that 
the problems the labels face are 
their problems, too. 

"I'd start out by going to the la- 

bels and find out from them who on 
their roster would be interested, 
who we would be able to reach," he 
says. 

Berman, who has three teen -age 
daughters, says he considers him- 
self "a rocker," and attends many 
concert and club dates here. "I've 
seen local groups nobody's heard 
about yet," he says, and admits to 
having recently enjoyed such acts 
as the Hooters and the BoDeans. 

The new RIAA president feels 

the "single most important item on 
my agenda" is moving the head- 
quarters and staff to Washington 
and finding suitable office space. 
"We're going to have some trauma 
moving a large organization [25 
staffers and eight field people], but 
it's my hope we can do that with a 
minimum of dislocation." 

Berman says that he hopes "to 
bring as many people from New 
York as I can without missing a 

(Continued on page 90) 

Japanese Also Due At IFPI Gathering 

U.S. To Attend DAT Meet 
BY IS HOROWITZ 

NEW YORK Top executives of 
U.S. recording companies will join 
IFPI, the international label trade 
association, in Canadian meetings 
with key Japanese audio equip- 
ment manufacturers in an attempt 
to resolve differences over the 
commercial introduction of digital 
audiotape (DAT). 

The addition of a U.S. contin- 
gent to talks between IFPI and 
the Electronic Industries Assn. of 
Japan, scheduled to take place in 
Vancouver, British Columbia, 
Dec. 11 (Billboard, Oct. 15), high- 
lights the importance given the is- 

sue by the international recording 
community. 

Even before that meeting con- 
venes, a delegation representing 
Japanese record labels will meet in 
New York with RIAA and CBS 
Records staffers later this month 
to witness demonstrations of a de- 
vice that would prevent dubbing 
of encoded copyright recordings. 

That delegation will be headed 
by Kazuo Mochizuki, president of 
Nippon Columbia. It will report 
back to other Japanese labels and 
will also make its position known 
to hardware manufacturers. 

Recording spokesmen here and 
(Continued on page 90) 

UJA Honoree. Columbia recording artist Willie Nelson, second right, displays a 
special plaque he received during the music industry division of the UJA 
Federation Campaign's 21st annual dinner -dance in New York. Congratulating 
him are, from left, CBS /Records Group president Walter Yetnikoff, MC Steve 
Wynn, and Connie Nelson, the artist's wife. 

Executive Turntable 
RECORD COMPANIES. Manhattan Records in New York promotes Gerry Grif- 
fith to the newly created post of senior vice president of a &r. He was vice 
president of that area. 

Jim Urie is named vice president of national sales and branch distribution 
for PolyGram Records in New York. He joins from CBS Records, where he 
served as sales manager for the New York branch. In addition, H. Peter 
Velser and Karen Mattson are promoted to director of national accounts 
and director of national sales development, respectively. Velser was Minne- 
apolis branch manager. Mattson was director of album sales. The label also 
expanded the duties of Jeff Brody, who is now vice president of national 
accounts. 

Ria Lewerke is appointed vice president and creative director at RCA 

GRIFFITH URIE LEWERKE SMITH 

Records -U.S., based in New York. She was head of her own Los Angeles - 
based design firm, R.I.A. Images. 

Richard Smith is named head of Geffen Records' black music depart- 
ment in Los Angeles. He was vice president of r &b promotion for Arista. 

Robin Sloane is promoted to vice president of video for Elektra /Asylum 
Records in New York. She was director of video production. 

Atlantic Records in New York promotes Andrea Ganis from director to 
senior director of national singles promotion. She will be succeeded by 
Marc Nathan, who was director of national singles promotion for the com- 
pany's Atco division. Also, Nance Kaplan is named director of video admin- 
istration and Steve Sussmann becomes copywriter for the label. Both join 
from RCA /Ariola. 

Jean -Pierre Bommel joins Capitol Records in Los Angeles as director of 

SLOANE MISHRA FURST BOGAN 

marketing and promotion, international. He was international product man- 
ager for RCA International. 

CBS Records International in New York names Richard Elmore vice 
president of information resources. He was a consultant for the company. 

Jem Records in South Plainfield, N.J., names Joy Edelstein secretary to 
the president. She was with CBS /Fox Video. 

DISTRIBUTION /RETAILING. WEA in Los Angeles promotes Jody Raithel to na- 
tional director of product development. He was national special projects/ 
singles sales coordinator. 

Francis T. Phalen is appointed vice president and chief financial officer 
of Stars To Go Inc. in Los Angeles. He was vice president of Carter Hawley 
Hale Stores. 

HOME VIDEO. Dave Mishra is appointed president of Creative Video Services, 
a subsidiary of International Video Entertainment, in Newbury Park, Calif. 
He was vice president of manufacturing and distribution operations for 

(Continued on page 84) 
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Copyright Reform Is Canadian Issue 
8 Trade Groups Form Lobbying Body 

BY KIRK LaPOINTE 

TORONTO The Canadian music in- 
dustry's eight major trade groups, 
fearful that copyright reform has 
again been shelved or stalled by the 
federal government, have stepped 
up their private and public cam- 
paigns to push through revisions to 
the 1924 Copyright Act, widely re- 
garded as one of the weakest in any 
Western country. 

Leaders of these trade groups 
have formed the Music Copyright 
Action Group, a lobbying body that 
intends to press the government 
and persuade the public that copy- 
right reform is essential for the pro- 
tection of the livelihood of Canadian 
musicians and companies. 

Representatives of the groups 
met Oct. 30 here and agreed to de- 
mand a meeting with both Commu- 
nications Minister Flora MacDonald 

and Consumer and Corporate Af- 
fairs Minister Harvie Andre. 

They hope to put to rest persis- 
tent rumors that the Conservative 
government has opted not to make 
copyright revisions a priority dur- 
ing the current session of Parlia- 
ment, even though former Commu- 
nications Minister Marcel Masse 
had championed their cause to the 
point where a new Copyright Act 
seemed within reach. 

Masse shifted portfolios during 
the summer, as did former Consum- 
er and Corporate Affairs Minister 
Michel Cote. Earlier this year, the 
two ministers reached agreement 
on a white paper outlining govern- 
ment policy and signaled the gov- 
ernment's intention to introduce 
amendments to legislation this 
year. 

"Right now, though, all of us are 
dumfounded, frustrated, and op- 

FBI Raids Sites In L.A., Chicago 

`Counterfeit' Goods Seized 
NEW YORK Eleven search war- 
rants for allegedly counterfeit re- 
cordings and related goods have 
been executed in Los Angeles and 
Chicago in what is described as a co- 
ordinated effort by the offices of 
the FBI in both cities. 

In the Los Angeles area, search 
warrants were executed Oct. 28 in 
nine separate locations; on the same 
day, search warrants were executed 
by agents in Chicago at a private 
residence and also at a warehouse, 
yielding 36,500 allegedly counterfeit 
cassettes. 

Arrested and held without bail in 
Burbank, Calif., was Raoul Pache- 
cho Martinez of 304 W. Tajunga. He 
was charged with trafficking in 
counterfeit labels. About 500,000 al- 
legedly counterfeit insert cards 
were seized from two vehicles and 
Martinez's warehouse, at 11188 
Penrose in Sun Valley. 

Also in California, manufacturing 
equipment and approximately 
750,000 custom -length or unloaded 
cassettes were seized from Greg 
Avakian, owner of Tough Sounds, 
located at 14581/2 Hamlin in Van 
Nuys. Avakian also allegedly owns 
Press Masters at 4152 Aetna in Van 
Nuys, from which 50,000 allegedly 

counterfeit cassettes, manufactur- 
ing equipment, and 500,000 custom - 
length or unloaded cassettes were 
seized. 

In Los Angeles, 1,402 cassette 
master tapes, three mastering units 
with 15 slaves, 5,000 allegedly coun- 
terfeit cassettes, 500,000 allegedly 
counterfeit labels, color separa- 
tions, and 5,000 custom -length or 
unloaded cassettes were seized at a 
residential property located at 913 
W. 73rd St. 

Search warrants were served on 
the home and manufacturing plant 
of Rosendo Villasenor Sr. and Jr. of 
Ontario, Calif. The Villasenor home, 
at 1420 N. Hacienda, yielded busi- 
ness records and printing equip- 
ment. The manufacturing facility, 
at 529 E. Park, yielded 2 million al- 
legedly counterfeit labels, 1,600 
master cassettes, one master unit 
with 27 slaves, and 50,000 allegedly 
counterfeit cassettes. 

At Arco Iris Musical, a retail 
store at 502 S. Sultana in Ontario, 
about 5,000 allegedly counterfeit 
cassettes were seized. 

In both the Los Angeles -area and 
Chicago seizures, the Recording In- 
dustry Assn. of America assisted 
the law enforcement authorities. 

Two Charged With Pirating 
PBS `Live From The Met' Series 

NEW YORK Two men were ar- 
rested here Nov. 3 on charges of 
making illegal videotapes drawn 
from the Public Broadcasting Ser- 
vice's "Live From The Met" series. 

Arrested and charged with copy- 
right infringement and mail fraud 
were Ralph Ferrandina and Mar - 
cello Jara. 

Federal law enforcement authori- 
ties also seized 6,833 audio master 
recordings and 859 video master 
tapes that were allegedly used as 
part of an illegal manufacturing 
business operating under the name 
of Mr. Tape, located here at 155 W. 
68th St. 

Ferrandina and Jara were 
charged with manufacturing and 

distributing pirate videotapes of 
copyright PBS broadcasts of "Live 
From The Met," a series that pre- 
sents ballet and opera perfor- 
mances at New York's Metropolitan 
Opera House. Luciano Pavarotti, 
Placido Domingo, and other classi- 
cal artists are featured on the tape. 

Also seized during execution of a 
search warrant was duplicating 
equipment allegedly used to manu- 
facture the pirate videotapes and 
audiotapes, including 18 VCRs, 
about 22 reel -to-reel tape recorders, 
and 10 cassette decks. If convicted, 
Ferrandina and Jara could receive 
the maximum penalty of $250,000 
and five years in jail. 

pressed at the new approach," says 
Paul Berry, chief of the Canadian 
Music Publishers Assn. and the Ca- 
nadian Musical Reproduction 
Rights Agency Ltd. Those two 
groups are among eight signatories 
to a declaration of music industry 
policy on copyright released earlier 
this year (Billboard, May 17). 

The other groups are the Canadi- 
an Recording Industry Assn.; the 
Canadian Independent Record Pro- 
duction Assn.; the Composers, Au- 
thors and Publishers Assn. of Cana- 
da; the Performing Rights Organi- 
zation of Canada; the Society for 
Reproduction Rights of Authors, 

(Continued on page 91) 

Back On Track. Warner Bros. chairman Mo Ostin recently hosted a luncheon 
reception at New York's Water Club, during which the Bee Gees inked a deal 
with the label. Now managed by Ken Kragen, the brothers Gibb are recording an 
album with producer Arif Mardin. Pictured, from left, are Kragen & Co.'s Ken 
Yates, Robin Gibb, Kragen, attorney Michael Eaton, Ostin, Kragen & Co.'s Gary 
Borman and Harriet Sternberg, and Maurice and Barry Gibb. 

(Ng1T 
RElIT 

by Paul Grein 

THE TOP STORY of the week is 
an album that isn't yet on the Top 
Pop Albums chart: "Bruce Spring - 
steen & the E Street Band Live 
1975/1985." Look for the set to de- 
but next week, probably in the top 
10. 

That would make it only the 
third album to debut in the top 10 
in the past three years, following 
Springsteen's "Born In The 
U.S.A." and the "We Are The 
World" album -which featured a 
previously unreleased Springsteen 
track, "Trapped." 

Springsteen's highest- debuting 
album to date was 1980's "The Riv- 
er," which entered the chart at No. 
4. "U.S.A." debuted at No. 9-as 
did the "We Are The World" al- 
bum. 

One indication of the album's 
strength: The first single, a re- 
make of Edwin Starr's 1970 smash 
"War," crashes onto the Hot 100 at 
No. 45. 

HUMAN LEAGUE'S "Human" 
jumps to No. 1 on this week's Hot 
100, becoming the second No. 1 hit 
of the year for writer /producers 
Jimmy Jam & Terry Lewis. It fol- 
lows Janet Jackson's "When I 
Think Of You," which was No. 1 

just five weeks ago. Only one other 
writer /producer team has notched 
two No. 1 hits this year: Burt 
Bacharach & Carole Bayer 
Sager, who did the honors on 
Dionne & Friends' "That's What 
Friends Are For," and Patti La- 
Belle & Michael McDonald's "On 
My Own." 

The Human League hit is on 
A &M /Virgin; the Jackson hit was 
on A &M proper, as was a third No. 
1 hit this year -Falco's "Rock Me 
Amadeus." This is the first time in 
its 24 -year history that A &M has 
earned three No. 1 hits in a calen- 
dar year. It came close last year, 
when it had two, as it did in 1973, 
1975, and 1979. 

"Human" is the second No. 1 

pop hit for Human League, follow- 

ing 1982's "Don't You Want Me." 
Only three other acts in A &M his- 
tory have earned two or more No. 1 

singles. The Carpenters are out 
front with three; Herb Alpert and 
Billy Preston have also had two. 

For more observations on "Hu- 
man," let's break out the mailbag. 
Robert Dolan of Goleta, Calif., 
notes that "Human" is the seventh 
No. 1 hit so far this year with a 

Bruce's version 
of `War' hits the 
Hot 100 at No. 45 

one -word title, following "Kyrie," 
"Sara," "Kiss," "Sledgehammer," 
"Venus," and "Amanda." Dolan 
notes that this beats the old record 
of six No. 1 hits with one -word ti- 
tles, which was set in 1982 with 
"Physical," "Centerfold," "Abra- 
cadabra," "Truly," "Mickey," and 
"Maneater." 

And Hooman Hekmat of Chula 
Vista, Calif., points out that "Hu- 
man" is the sixth No. 1 hit in the 
rock era in which a word in the title 
is also part of the name of the act. 
It follows the Chipmunks' "The 
Chipmunk Song," Paul & Paula's 
"Hey Paula," Sly & the Family 
Stone's "Family Affair," Love Un- 
limited Orchestra' -s "Love's 
Theme" and Stars On 45's "Stars 
On 45 Medley." 

PAUL SIMON'S "Graceland" 
jumps four spots to No. 7 on this 
week's Top Pop Albums chart, 
nearly 20 years after Simon & Gar- 
funkel first cracked the top 10 with 
"Parsley, Sage, Rosemary And 
Thyme." 

The success of "Graceland" is 
especially impressive because Si- 
mon's last album, "Hearts And 
Bones," peaked at a lackluster No. 
35 three years ago. It is also strik- 
ing because the first single from 
the album, "You Can Call Me Al," 

failed to crack the top 40. 
In both respects, "Graceland" is 

similar to Barbra Streisand's "The 
Broadway Album," which hit No. 1 

earlier this year. "Broadway" also 
followed a flop album ( "Emotion ") 
and featured a single that fell 
short of the top 40 ( "Somewhere "). 
But both albums sold on the 
strength of strong word of mouth, 
glowing reviews, and carefully 
planned media appearances. 

And don't be surprised if both al- 
bums wind up with Grammy nomi- 
nations for album of the year. 

FAST FACTS: The Monkees have 
seven albums on the Top Pop Al- 
bums chart again this week -in- 
cluding one, "Changes," that 
failed to chart when it was first re- 
leased in the late '60s. Having sev- 
en albums on the chart simulta- 
neously is a tremendous achieve- 
ment, but it's not a record. Led 
Zeppelin had nine albums on the 
chart in October and November 
1979. And several other acts have 
had seven albums on the chart at 
once, including Chicago in 1974, 
Elvis Presley after his death in 
1977, and the Beatles after John 
Lennon's death in 1980. 

Lionel Richie this week earns 
his 12th consecutive top 10 hit, as 
"Love Will Conquer All" jumps 
three notches to No. 10. That puts 
Richie in a tie with sometime col- 
laborator Michael Jackson for the 
most consecutive top 10 hits in the 
'80s. Richie's tally includes a duet 
with Diana Ross; Jackson's in- 
cludes two duets with Paul 
McCartney. 

The Communards' "Don't 
Leave Me This Way" jumps to No. 
1 on this week's Hot Dance /Disco 
Club Play chart, nearly 10 years af- 
ter Thelma Houston's classic ver- 
sion of the song hit No. 1. Hous- 
ton's smash topped the dance chart 
for six weeks in late 1976 and early 
1977 and went on to hit No. 1 on the 
pop and black charts. 
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ommentary 
Promoting Fairness & Efficiency 

THE CASE FOR A RECORD PRODUCERS GUILD 
BY RICHARD N. JOSEPH 

Over the last few months, I have 
represented two record producers 
in unrelated cases involving the 
same issue: They produced demo re- 
cordings for artists with the under- 
standing that they (the producers) 
would receive royalties ranging 
from two to four points if the artists 
signed record deals based on the 
demos. 

One of the producers had a writ- 
ten agreement drawn up by himself 
and the artist; the other relied on a 
verbal contract. In each case the 
artist secured a record contract, and 
in each case the artist and producer 
now dispute the terms of their 
agreements. 

So instead of getting a royalty, 
each producer has only managed to 
produce a probable lawsuit. 

Just another day at the office? 
Perhaps. But it seems to me that 
these problems and others involving 
record producers on the one hand 
and artists and record companies on 
the other could be avoided if the re- 
lationships between these groups 
were governed by uniform agree 
ments. 

The time has come for record pro- 
ducers to begin seriously consider- 
ing forming a guild, just as film di- 
rectors have done. 

Such a guild would advance the 
practical, educational, and social in- 
terests of its membership as well as 
the industry at large. 

The practical component would be 
the promotion of fairness and effi- 
ciency in the producer- artist and 
producer- record company relation- 
ships. The educational component 
would be the collection and dissemi- 
nation of information and the spon- 
sorship of forums designed to ad- 
vance the state of the art of the pro- 
fession. 

The social component would be 
the opening of doors of the profes- 

sion to women and minorities, who 
today are not among its most promi- 
nent members. 

Standard -form contracts would 
obviate, in many instances, the need 
for a lawyer. This would bring 
greater efficiency to the market- 
place. But, more importantly, stan- 
dard -form contracts would go a 
long way in keeping disputes to a 
minimum. 

Finally, form contracts are obvi- 
ously less costly than the current 
practice of having lawyers negoti- 
ate and then draft individual agree- 

Do the big producers have any- 
thing to gain? I think they do. For 
one thing, they will benefit from a 
more efficient method of contract- 
ing. As any producer can tell you, le- 
gal fees incurred from the negotia- 
tion and drafting of a producer's 
agreement can be quite substantial. 

They will also benefit by a reduc- 
tion in the tension that can develop 
in the relationship between the art- 
ist and producer over issues like 
payment of royalties from the first 
record sold. I have seen artists be- 
come very upset when the record 

`Standard contracts 
would go a long way 
in keeping disputes 

to a minimum.' 

Richard Joseph is an attorney specializing in 
the music /record industry. He is based in Los 

Angeles. 

ments. 
But is this notion of efficiency 

compelling enough to warrant for- 
mation of a record producers guild? 
I'm not sure, but the issue doesn't 
rest entirely on the idea of efficien- 
cy. There is also the need to bring 
fairness to these relationships - 
fairness to both parties. 

Typically, the idea of fairness is 
not of major concern to the big pro- 
ducers, because they usually get all 
they want. But there are a lot of 
producers out there who don't enjoy 
such bargaining power and who 
have made their share of bad deals. 
A standard -form contract would 
protect this group. 

producer receives royalties while 
the artist is still waiting for his. If a 
producer cannot waive this provi- 
sion in the guild contract, the artist 
is less likely to feel ripped off and 
consequently will be more likely to 
work with that producer in the fu- 
ture. 

Uniform agreements also reduce 
problems associated with contract 
ambiguities, which can be the cause 
of contention and bitterness. 

Some might argue that a guild 
would inhibit the entrepreneurial 
spirit by keeping lesser -known pro- 
ducers out of the studio. It is said 
that if an artist and record company 
must enter into this mandatory con- 

tract, they might as well use a bet- 
ter -known producer with a better 
track record. 

The problem with this argument 
is that it ignores the fact that the se- 
lection of a producer is not usually a 
function of economics. It is primari- 
ly a creative decision. 

The big producers can also im- 
prove the terms of the basic or stan- 
dard contract. They just would not 
be permitted to go below its terms. 

Another argument made in oppo- 
sition to a record producers guild is 
that unlike in other crafts, record 
producers have historically been in 
a position of equal, if not superior, 
bargaining power. Hence the ratio- 
nale for such a guild is absent. 

However, not all producers have 
the kind of superior bargaining 
power this premise implies. More- 
over, the objectives of fairness, effi- 
ciency, and education that a guild 
would promote are, or should be, im- 
portant to every record producer, 
whether he's coming off a dozen 
gold albums or just starting out. 

Finally, while I don't advocate af- 
firmative action in the field of rec- 
ord production, I often despair at 
the poor representation of women in 
the ranks of top producers. They 
could influence the sound of music 
in a distinct way, and there's little 
question that as more women take a 
seat behind the board we will begin 
to hear the difference. 

A record producers guild could, 
and should, bring pressure on rec- 
ord companies to hire more female 
producers. And it should be part of 
the guild's mandate to implement 
programs that encourage women to 
enter the field. 

The same rationale for broaden- 
ing the participation of women in 
record production applies equally to 
blacks, Hispanics, and other minor- 
ities. A guild could be just as helpful 
here as well. 

COLOR CONFUSION 

Joe Shamwell raised some valid 
points in his commentary on black 
music (Nov. 1). But I don't agree with 
everything he said. 

When you open Billboard you come 
across a black music chart, and con- 
fusion sets in. Does this chart only 
contain music by black musicians? If 
so, somebody should tell Stacey Q 
and Nu Shooz ... quickly. Or maybe 
you should be black to listen to this 
music. Then I'm breaking all kinds of 
rules. 

Recently I did some counting on 
the Billboard charts. Four of the top 
10 records in the Hot 100 were by 
black artists. Hmmm ... that's 40%. 
Five of the top 10 pop albums were 
by black artists. What? Half? Five of 
the top 10 dance records were by 
black artists, and, of course, all the 
top 10 black albums were by black 
artists. 

So it would seem that black musi- 
cians are everywhere, and so is their 
music. 

But black is a color, not a musical 
description. Let's try to keep color 
out of music. Remember, it's great 

Letters to the Editor 
music, not black music. 

David A. Knight 
Sunset Sound Factory 

Hollywood 

SOUNDING OUT ON RACE 

I disagree with Joe Shamwell's pro- 
testations over the use of urban radio 
as a substitute for black radio. Music, 
after all, is colorblind. It is a sound, 
not a race, and this is especially true 
in 1986. 

Black musicians and producers 
have adopted the hi -tech excitement 
of the white British sound and have 
infused it with new passion. As a re- 
sult, many white acts have been turn- 
ing to black producers to give their 
music "life" (the Human League and 
Madonna are good examples). 

Grace Jones, on the other hand, 
turned to a white producer, Trevor 
Horn, for production of her latest LP. 
In Los Angeles, black bands playing 
rock (Fishbone, Busboys) and white 
bands playing funk (Red Hot Chili 
Peppers) are common. New biracial 
bands have followed in Prince's foot- 
steps, etc. 

The shift from the term black to 

urban simply reflects how archaic it 
is to describe music by race when, in 
fact, music has (thankfully) de- 
stroyed such barriers. 

There is no place in the modern mu- 
sic business for a racially segregated 
mentality. 

Randal Neal Cohen 
Los Angeles 

THE REAL THING 

Joe Shamwell was so eloquent and 
succinct in mapping the strategy to 
maintain and enhance black radio 
that I've made copies of his commen- 
tary to distribute ... and to save my 
vocal chords. 

Like black radio, Shamwell's arti- 
cle was the "real thing." 

Jackie Rhinehart 
Hush Productions 

New York 

TEAM EFFORT 

I really got annoyed when speakers 
at a CMJ Music Marathon a &r semi- 
nar in New York laid blame for all 
that's wrong with the music business 
today on the shoulders of a few a &r 
people. 

Some of the panelists claimed that 
one of the difficulties in developing 
new recording acts is the lack of qual- 
ified producers. Maybe so, but per- 
haps too much emphasis and respon- 
sibility has been put on the record 
producer. It's almost like saying that 
if you hire a great producer most of 
your problems are solved. 

Actually, a recording act must be 
coached through all stages of its ca- 
reer. A variety of talented and cre- 
ative people are involved. 

If anything, what's wrong in the 
business today is the lack of team- 
work and way too much individuality. 

Matt Suskind 
Audio Systems 

Forest Hills, N.Y. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Com- 
mentary Editor, Billboard, 1515 
Broadway, New York, NY. 10036. 
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Sebastian Offers Flat -Fee Service 
`EOR' Consultant Vows Confidentiality 

NEW YORK John Sebastian adds 
another innovative consulting 
project to his track record with the 
inception of a completely confiden- 
tial flat -fee service he has 
launched out of his Scottsdale, 
Ariz., headquarters. 

Earlier this year, Sebastian 
stopped his "the new AC" consul- 
tancy, which began as "EOR" 
(eclectic- oriented rock). That pro- 
gramming concept was positioned 
as an upscale, older -demographic 

WILD Nights. WILD Boston 
programming assistant Tonya 
Pendleton, left, poses with Tim 
Kirkwood, center, winner of the urban 
station's Halloween costume contest. 
Kirkwood did some fancy footwork 
with a fake monkey. Local CBS 
Records rep Reggie Sullivan also 
extends congratulations. 

spin -off of the album rock format. 
Sebastian committed himself to 
EOR/the new AC for roughly two 
years; before that he had a suc- 
cessful career as a top album rock 
consultant with the Burkhart/ 
Abrams firm and on his own. 

Sebastian says he already has 
four clients for his new consulting 
venture, which he says offers solu- 
tions to what he calls the two ma- 
jor reasons stations hesitate to use 
consultants: "economics and the 
confidentiality of the relation- 
ship." 

Sebastian is offering a wide va- 
riety of services for a flat fee of 
$500 a month; the minimum con- 
tract is one year. "Basically, it'll 
be a clearing -house of information, 
ideas, and services," he says. "It's 
a hi -tech consultancy. I will not be 
traveling or making weekly music 
calls. I will work strictly for the 
program director and whoever else 
he selects, and it will be completely 
confidential so that the PD gets all 

the credit when the station does 
well." 

Sebastian intends to take on al- 
bum rock; top 40, adult contempo- 
rary, EOR, and oldies outlets. 

`I'll be working 
in a plethora 

of different areas' 

"It'll be a true consultancy in the 
way consultancies originally 
were," he says. 

Sebastian expects his activities 
to consist of personality critiques 
of clients and their competitors, 
advice on specific songs, ratings 
analyses of a client's station and 
its competitors, and advice on new 
formats or format adjustments. 
"I'll be working in a plethora of 
different areas, basically as a 
place to bounce ideas off of." 

KIM FREEMAN 

LIN Deal Is On Hold Until Rollins Sale 

Heritage To Buy 6 Stations 
NEW YORK Heritage Communi- 
cations, based in Des Moines, is pre- 
paring to purchase six stations from 
the LIN Broadcasting Corp. for $23 
million. Those stations are WEMP/ 
WMYX Milwaukee; WBBF /WMJQ 
Rochester, N.Y.; and WIL -AM -FM 
St. Louis. 

The move follows closely on the 
heels of Heritage's decision to sell 
six stations it acquired in the still - 
pending purchase of Rollins Com- 
munication Inc. Those outlets are 
KDAY Los Angeles; WBEE Chica- 
go; WRAP Norfolk, Va.; WAMS 
Wilmington, Del.; and WCHS/ 
WBES Charleston, W.Va. 

PAUL WILENSKY is appointed president /general manager of Viacom's 
WMZQ -AM -FM Washington, D.C. He moves up from the general sales 
manager post at the country combo. 

WXTR Washington, D.C., has been sold to Broadbased Communications 
for $14.5 million. The oldies outlet was sold by the Dalton Group, which 
had bought WXTR -AM -FM for $2 million in 1981. Dalton sold the AM 
(now WCMD) for $290,000 in May. Based in Rochester, N.Y., Broad - 
based Communications is run by general partner Vincent Henry, the 
son of NEWSystems Inc. president and broadcast veteran Ragan Hen- 
ry 

JIM STANTON is appointed general manager of DKM Broadcasting's 
KMEZ -AM -FM Dallas. Most recently, Stanton was GM at former DKM 
outlets WDJO /WUBE Cincinnati. 

OSBORN COMMUNICATIONS is preparing to purchase WNDR /WNTQ Syra- 
cuse, N.Y., for $6.5 million. The seller is WN Broadcasting, and the 
sale brings Osborn's radio count up to nine properties. 

TOM KENNEDY adds the vice president title to his post as general manag- 
er of Summit Communications' KXXY -AM -FM Oklahoma City. 

MICHAEL COHEN, general manager of Gilmore Broadcasting's WIVY -FM 
Jacksonville, Fla., is appointed vice president of that outlet. 

The sale of these stations will not 
happen until the completion of the 
Rollins deal -a $600 million transac- 
tion that involved four television 
stations, an outdoor advertising 
subsidiary, and cable TV systems. 
The purchase of the LIN radio prop- 
erties, in turn, will not happen until 
the sale of the six Rollins radio 
properties. 

Regarding the sale of the Rollins 
stations, Heritage Radio president 
Paul Fiddick says, "While they are a 
profitable operating group, the Rol- 
lins stations do not meet our acqui- 
sition criteria for radio properties." 

Of the LIN purchases, Fiddick 
says, "Our strategy is to purchase 
high -quality, major- market FM sta- 
tions or AM /FM combinations with 
above -average growth and develop- 
ment potential. The LIN properties 
meet these criteria and represent an 
excellent foundation for our new ra- 
dio group." 

Jazz Panel Grows 
NEW YORK The panel of retail 
stores reporting to Billboard's 
biweekly Top Jazz Albums chart 
has been restructured to better 
reflect the sale of various types 
of jazz throughout the country. 
The changes are effective with 
this week's chart. 

The retail panel has grown in 
size from 56 stores to 92 outlets, 
and many of the new reporters 
are smaller, specialty- oriented 
outlets. 

To revise this panel, Billboard 
went to jazz radio stations, ur- 
ban outlets regularly broadcast- 
ing jazz, and other experts in the 
genre to find the country's top 35 
jazz markets and the stores with- 
in each that sell the most albums 
in all forms of jazz. 

eg- 4_444151' 
Programmers reveal why they have jumped on 

certain new releases. 

BLACK /URBAN 
"A truly urban crossover that's kickin' down here," says KMJQ Hous- 
ton PD Ron Atkins of Robbie Nevil's "C'est La Vie" (Manhattan/ 
EMI). "Because we're the leader, we jumped right out of the box on 
this one, and it's getting lots of requests and sales." A rap that's rip- 
ping things up is Heavy D & the Boys' remake of "Mr. Big Stuff" 
(MCA), which Atkins watched become a No. 1 request at hot Houston 
club the Rhinestone Wrangler after just a week on the floor. "Raps are 
kind of getting negatives now from the older demos, so we're daypart- 
ing this when kids are out of school." Another hit -bound record on At- 
kins' list is Cameo album track "Candy " -(Atlanta Artists /PolyGram). 
"It's an up -tempo track that you just can't sit down to, and it reminds 
me of the old Ohio Players," Atkins enthuses. Meanwhile, the Beastie 
Boys are building up a Houston following with the 12 -inch "You Gotta 
Fight For Your Right To Party" b/w "Paul Revere" (Def Jam /Co- 
lumbia). "We had to dedicate a whole weekend to the Beastie Boys be- 
cause they're so big down here," the PD explains. Also doing well at 
KMJQ is Ready For The World's "Love You Down" (MCA). 

COUNTRY 
Dan Seals' "You Still Move Me" (EMI America) is one of the quickest 
moving records on WBOS Boston's playlist, says PD Mark Tudor. 
"There are too many ballads out right now, but this one seems to be 
doing all right." According to Tudor, station research shows that the 
single's biggest fan group is older females, and young males rank No. 
2, so it's a winner across the board. Lyle Lovett's "Cowboy Man" 
(MCA /Curb) sounds "traditional one minute and a little jazzy the 
next," says Tudor, adding that the newcomer's mid - to up -tempo track 
is earning positive response. Rounding out WBOS' new and strong per- 
formers is Keith Whitley's "Homecoming '63" (RCA). KIM FREEMAN 

Washington oundup 
BY BILL HOLLAND 

THE NEW CHAIRMAN of the 
Senate Commerce Committee, 
which deals with broadcasting con- 
cerns, will be Sen. Ernest Hollings, 
D -S.C., according to Capitol Hill ob- 
servers. Hollings and broadcasters 
have always enjoyed a good work- 
ing relationship, except for a few is- 
sues, such as the fairness doctrine, 
which the lawmaker believes in. 
Hollings may also chair the Tele- 
communications Subcommittee 
come January. 

THE NAB LIKES HOLLINGS too 
... One of the broadcasters trade 
group's political action committees, 
TARPEC, contributed $5,000 to his 
campaign, according to a source. 
TARPEC is funded by voluntary 
corporate contributions from broad- 
cast companies. 

THE CHAIRMANSHIP of the 
House Telecommunications Sub- 
committee, however, is still a mys- 
tery -and will be until Congress 
convenes in January. Departing is 
just- elected Sen. Tim Wirth, D- 
Colo., who has not enjoyed a good 
working relationship with broad- 
casters. NAB PACs did not contrib- 
ute to Wirth's campaign. 

TAKING THE PULSE ... The Na- 
tional Telecommunications and In- 
formation Administration (NTIA) is 
about to make a survey of AM 

broadcaster attitudes on AM stereo. 
The survey will ask whether or not 
broadcasters have bought a system; 
if they have, how much it cost; and 
if not, why not. NTIA hopes to find 
ways to move around the impedi- 
ment caused by the competing and 
incompatible Kahn and Motorola C- 
Quam systems. 

FCC VETERAN Larry Eads, chief 
of the audio services division, has 
been picked as the chairman of the 
FCC's Advisory Committee on Ra- 
dio Broadcasting, a government/ 
private sector group that examines 
issues of mutual concern. 

RADIO HALL OF FAME nomi- 
nees are being accepted by the 
NAB. Ballots have been sent out to 
members and should be returned, 
says NAB, by Dec. 31. Nominees 
should have been "radio- active" for 
at least 10 years. 

TWO YEARS AGO THIS MONTH 
. WTCO -FM, an Arlington 

Heights, Ill., station bought by syn- 
dicator Darrel Peters, informed the 
FCC it was changing its call letters 
to WSEX. The FCC didn't like it but 
eventually OK'd the sex change. 

Arbitron revises its 
methods for ranking 

Hispanic stations 
... see page 64 
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World 

Popular Sono 

F 

in Tobo 

'86 

From 2,072 entries from 58 coun- 
tries, 13 artists from 11 countries 
were chosen to participate in 
Yamaha's 17th World Popular Song 
Festival. Of those 13, Stacy 
Lattisaw, singing her song 
"Longshot," was judged the per- 
former with the most international 
musical potential and was 
awarded the International 
Grand Prize. 

Other award winners included: 
Japan Grand Prize 
Kenji Ono (Japan) 
The Train For Tomorrow 
Best Singer 
Harvey Malaeholo (Indonesia) 
Seandainya Slalu Satu ( "If ") 
Golden Awards 
Kate (Norway) 
Carneval ( "Carnival ") 
Sasori -za (Japan) 
Come To Me, Blancoli! 
Sandra Kim (Belgium) 
Liberté ( "Liberty ") 
Eros Ramazzotti (Italy) 
Emozione Dopo Emozione 
( "Emotion After Emotion ") 
Honeymoon Suite (Canada) 
Those Were The Days 
Audience First Choice Award 
Honeymoon Suite (Canada) 
Those Were The Days 
Kawakami Award 
The Fifties (Japan), Party Night 

Stacy Lattisaw's "Longshot" 
The Winner! 

YAMAHA MUSIC FOUNDATION 

3- 24 -22, Shimomeguro, Meguro -ku, 
Tokyo 153, Japan 
TEL: Tokyo (03) 719 -3101 
CABLE: WORLDFESTIVAL TOKYO 
TELEX: 2466571 YAMAHAJ 
FAX: (03) 794 -1654 
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RICK GILLETTE is leaving his 
PD -ship at supersuccessful top 40 
KSFM "FM 102" Sacramento, 
Calif., for the same post at Cap Cit- 
ies /ABC outlet WHYT Detroit. 
Thrilled with his medium- market 
find, WHYT president /GM John 
Cravens says, "Rick is a bright, 
young, aggressive, enthusiastic 
broadcaster who wants to do in De- 
troit what he did in Sacramento- 
make the station No. i and keep it 
that way." Gillette starts Dec. 1. 

It took a month and a half and "a 
million" interviews to fill the post, 
says Cravens, whose words of wis- 
dom on seeking a programmer are, 
"Don't get too caught up in the top 
10 markets." 

GARRY WALL leaves market - 
topping top 40 WTIC Hartford, 
Conn., for the PD post at soon-to- 
be Edens Broadcasting outlet 
KLZZ San Diego (Billboard, Nov. 
8). Wall has nothing but superla- 
tives for WTIC higher -ups Tom 
Barsanti and Perry Ury and his 
three -plus years at the station. 
"That just speaks for the magni- 
tude of my desire to work for 
Edens," Wall says. Wall's arrival 
early next month at KLZZ lends 
credence to speculation that Edens 
will make the station a top 40, but 
he's as mum on the subject as 
Edens executive VP Michael Os- 
terhaut was last week. "You can 
at least bet it'll be something in a 
contemporary vein," says Wall. 

MIKE PRESTON, PD at leading 
San Diego top 40 KSDO -FM, won't 
be there to witness Wall's moves. 
He's accepted the PD post at Na- 
tionwide hit outlet KWSS San 
Jose, Calif. Preston starts there on 
Nov. 24 and cites the chance to 
work with Nationwide group, pro- 
grammer Guy Zapoleon 4 
KWSS GM Jim Smith and the L- 
portunity to program in his home- 
town as lures for leaving Gannett's 
KSDO. 

Bay -area veteran rocker Paul 
"Lobster" Wells is back at original 
FM rocker KSJO San Jose boiling 
up the "Lobster Breakfast" morn- 

Kim 
Freeman 

by 

ing menu. "Ten years ago, I had 
51% of men 18 -24," recalls Wells of 
one of his KSJO stints. "Those 
guys are the 24- to 35- year -olds of 
today, which is right where we're 
targeted." Wells' return came 
about after he appeared at the sta- 
tion's 18th birthday party last 
month to a fantastic reception 
from partygoers. Wells returns af- 

PD Gillette roars 
into WHYT Detroit 
from Sacramento 

ter brief gigs with KMET Los An- 
geles and KNAC Long Beach, 
Calif., and his arrival moves Lau- 
rie Roberts into KSJO's afternoon 
shift. Other good news is the immi- 
nent relocation of KSJO's 50,000 - 
watt transmitter to higher terrain. 

DON DAVIS leaves the PD post 
at album rocker WCKG Chicago. 
Station VP /GM Marc Morgan 
says he's seeking a veteran rock 
programmer ready to succeed in a 
highly competitive marketplace to 
replace Davis. 

KEGL Dallas loses another 
staffer, and KHYI "Y -95" there 
gains another. That's Andrea Li- 
bely, who split her traffic report- 
ing post at KEGL to assume mid - 
days at Y -95. Speedy recovery 
wished to Y -95 VP /programming 
Mark Driscoll, who was recently 
hospitalized after a car accident. 

ROBERT WALKER will indeed 
be joining WPOW "Power 96" Mi- 
ami as afternoon man (Billboard, 
Nov. 15), but a noncompete con- 
tract with WHYI "Y -100" there 
will keep him from doing anything 
power -ful for at least a while. "The 
contract is so broad, it would pro- 
hibit him from being a janitor 
here," says the ever -colorful Pow- 
er 96 PD Bill Tanner. Tanner says 
Walker wasn't aware of the scope 
of the noncompete when he signed 
it and adds that Power 96's attor- 
neys recently contested the con- 

tract in court. Tanner confirms 
that Walker will be involved in pro- 
gramming, but says, "We haven't 
come up with a particular title for 
him yet." 

Also new at Power 96 is consul- 
tant and Miami veteran Jerry Clif- 
ton, who programmed the station 
in the '60s, when it was still "96X." 
Finally, Tanner is anxious to clari- 
fy the description of Power 96's 
format. "We're not an urban," he 
notes. "We're a top 40 for Miami, 
which is heavily Hispanic. So, real- 
ly, we're more dance than urban." 

IT'S "NO MORE MORNING sick- 
ness" at WNEW -FM New York, 
where station veteran Dave Her- 
man slid into the morning shift on 
Nov. 12 after two weeks of banter 
and brouhaha. Herman, of course, 
chaired WNEW's morning show 
from May 1972 to May 1982 and 
most recently was doing middays 
for the rocker. Herman's move 
brings weekender Ray White into 
the full -time midday slot. 

One of Herman's first gags was 
an on -air attempt to telephone 
WXRK "K- Rock" morning star 
Howard Stern. When Stern didn't 
pick up, Herman dedicated Don 
Henley's "Dirty Laundry" to the 
morning leader. 

Other changes at WNEW in- 
clude the release of consultants 
George Harris and Lee Abrams of 
Burkhart/Abrams. The new advis- 
er? Jeff Pollack, whose most re- 
cent Gotham client was WNEW 
challenger WXRK "K- Rock." 

Meanwhile, the latest New York 
Arbitrends showed some things 
shaking. WPLJ emerged the lead- 
er, while WHTZ slipped, and 
WQHT logged strong -if not 
earthshaking -growth. On the 
rock front, both WXRK and 
WNEW logged slight increases, 
with the latter maintaining its lead. 
Urban leader WRKS stayed 
steady, and challenger WBLS 
dipped a bit. 

In Los Angeles, the Arbitrends 
had KPWR back as the No. 1 mu- 
sic station, while KIIS slipped a bit 
from its summer lead. On the high- 
ly competitive rock scene: KROQ 
is back on top of the overall shares, 
with KLOS in second and KMET 
down a bit further. Meanwhile, 
new classic rock outlet KLSX may 
have taken some fire away from 
KLOS and KMET, as it logged a 
slight gain after changing formats 
toward the end of the 12 -week Ar- 
bitrend period. 

Sheridan Bargains for Texas Stations 
DALLAS Sheridan Broadcasting 
Network of Pittsburgh, Pa., is nego- 
tiating to buy gospel and urban sis- 
ter stations KHVN and KDLZ, both 
licensed to Fort Worth, Texas. The 
seller is Earl G. Graves, publisher of 
New York's Black Enterprise maga- 
zine, and the price is said to be $15 
million. 

In the summer Arbitron, KDLZ 
was ranked No. 14 overall in the Me- 
troplex, and the station's general 

manager, Garry Lewis, predicts a 
much better showing under the 
ownership of a broadcaster. Specifi- 
cally, Lewis says Sheridan's back- 
ing will enable KDLZ to "knock 
[KKDA -FM] off the dial." Urban - 
formatted KKDA is a consistent top 
three outlet in Dallas /Fort Worth 
and topped the market in ratings 
this summer and last. 

KDLZ is currently airing a rela- 
tively soft urban format and would 

have to make a dent in KKDA's 
huge teen audience if it is to fulfill 
Lewis' predictions. 

Sheridan is expected to take over 
KDLZ in February, and Lewis says 
one of the first projects under new 
ownership is upgrading the outlet's 
tower. At present, KDLZ's 100,000 - 
watt signal emanates from a 530 - 
foot tower. In the future, it will em- 
anate from a 1,500 -foot tower. 

CHARLENE ORR 
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Compiled from national album rock 
radio airplay reports. 

TITLE ARTIST 
LABEL 

1 1 I 7 

* * No.1 * * 
THE PRETENDERS DON'T GET ME WRONG 
SIRE 

2 2 2 8 
BILLY IDOL 
CHRYSALIS 

TO BE A LOVER 

O 8 14 4 
STEVOE MILLER I WANT TO MAKE THE WORLD 

® 5 6 7 
BOSTON WE'RE READY 

O 7 12 4 
DON 
GEFFE N 

HENLEY WHO OWNS THIS PLACE 

6 6 7 7 
KBC BAND 
ARISTA 

IT'S NOT YOU, IT'S NOT ME 

O 9 106 
GEORGELEKTRA IA SATELLITES KEEP YOUR HANDS TO YOURSELF 

8 3 4 9 
JOHN FOGERTY 
WARNER BROS. 

CHANGE IN THE WEATHER 

9 4 3 11 
BRUCE HORNSBY THE WAY IT IS 

RCA O13 lU 19 5 ELEKT 
BENJAMIN ORR STAY THE NIGHT 

11 15 20 22 GENESIS LAND OF CONFUSION 
ATLANTIC 

CI 16 16 7 
RGEFFEN IC OCASEK TRUE TO YOU 

13 NEW I 

* * *FLASHMAKER * ** 
BRUCE SPRINGSTEEN WAR 

14 26 46 3 ERIC CLAPTON IT'S IN THE WAY YOU USE IT 

15 17 23 6 
BOSTON COOL THE ENGINES 

CI 21 29 5 
DAVID & DAVID SWALLOWED BY THE CRACKS 

O27 11 33 4 
R.E.M. 
IRS. 

SUPERMAN 

O 18 28 38 5 
EDDIE MONEY WE SHOULD BE SLEEPING 
COLUMBIA A 

19 19 26 6 
TALKING HEADS PUZZLIN' EVIDENCE 

20 11 9 9 TEL TUESDAY WHAT ABOUT LOVE 

21 22 30 5 
THE STABILIZERS 
COLUMBIA 

ONE SIMPLE THING 

® 29 42 3 THE PRETENDERS MY BABY 

23 23 35 4 
TRIUMPH TEARS IN THE RAIN 

24 10 11 5 
THE POLICE DON'T STAND SO CLOSE TO ME '86 

25 31 43 3 
KANSAS ALL I WANTED 

26 14 17 6 
PETER GABRIEL 
GEFFEN 

THAT VOICE AGAIN 

27 12 5 12 
HUEY LEWIS & THE NEWS 
CHRYSALIS 

HIP TO BE SQUARE 

YH 42 - 2 

***POWER TRACK * * * 
STEVIE RAY VAUGHAN SUPERSTITION 

yOy C7 37 41 4 
BON JOVI WANTED DEAD OR ALIVE 
MERCURY 

30 30 37 3 
SURVIVOR IS THIS LOVE 
SCOTT! BROS. 

CD 41 - 2 BILLRYY 
SALIS 

IDOL DON'T NEED A GUN 
CH 

32 18 8 12 ISLAND 
TEVE WINWOOD FREEDOM OVERSPILL 

O 45 - 2 
BOB 

LANTIC 
GELDOF THIS IS THE WORLD CALLING 

AT 

® 39 2 
GEFFEN 
LONE JUSTICE SHELTER 

O NEW I I 
BILLY SQUIER SHOT O' LOVE 

36 24 I 21 14 
BON JOVI 
MERCURY 

YOU GIVE LOVE A BAD NAME 

ONEW 31 , 
1 ATLA 

BAD 
NTI 

CC OMPANY FAME AND FORTUNE 

38 20 13 9 BOSTON AMANDA 

39 25 25 7 WEFFEN ANG CHUNG EVERYBODY HAVE FUN TONIGHT 
G 

® 46 - 2 PAUL 
R 
SIBROS. MO N GRACELAND 

WARNE 

41 NEW 1 
STEVE WINWOOD BACK IN THE HIGH LIFE AGAIN 
ISL 

42 34 34 7 
IAGGGY POP CRY FOR LOVE 

43 38 28 14 
BALKING HEADS WILD, WILD LIFE 

44 44 32 12 
HUEY LEWIS & THE NEWS 
CHRYSALIS 

JACOB'S LADDER 

45 NEW 1 
!ME SPRINGSTEEN FIRE 

46 48 48 3 
HOWARD JONES YOU KNOW I LOVE YOU DON'T YOU 
ELEKTRA 

47 32 15 12 GEFF 
RIC OEN CASEK EMOTION IN MOTION 

48 33 18 8 
TINA TURNER BACK WHERE YOU STARTED 
CAPITOL 

49 35 24 10 
TIMBUK 3 THE FUTURE'S SO BRIGHT 
I.R.S. 

50 36 36 5 
DANCE 

ATLANTIC 

( Tracks wi h the greatest airplay gains this week. The Flashmaker is the highest -debuting track of the 
week. The Powe Track is the track on the chart that shows the largest increase in airplay over the week before 
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radio 
Ratured Programming 

AIRWAVES RADIO NETWORK 
of Boston is busy gearing up for its 
nationally syndicated "Classics 'Tul 
Dawn." The overnight satellite ser- 
vice is slated for a March bow, and 
ARN is investing in a "total pack- 
age" approach in order to garner af- 
filiates. Hosted by Chris Clausen, 
the format programs recognizable 
classical "hits," selections from the 
light classics repertoire, and such 
crossover tracks as John Williams' 
"Star Wars" scores and other film 
and Broadway hits. 

The six -hour, Monday- Saturday 
package is scheduled for an 11 p.m: 
5 a.m. air slot in each U.S. time zone 
and is available as a fully automat- 
ed service to stations using subau- 
dio pulses. It will also be available in 
modular form for localization. For 
more information on the barter -ba- 
sis /market -exclusive offering, call 
617 -592 -1150. 

WESTWOOD ONE will broadcast 
the hourlong special "John Lennon 
In His Own Write" the week of 
Dec. 8, which is the sixth anniversa- 
ry of Lennon's assassination. The 
special has been produced without 
narration, using recorded inter- 
views with Lennon dating from 1962 
until shortly before his death, and, 
of course, the music he gave us. 

Global Satellite Network of 
Sherman Oaks, Calif., appoints 
Sheryl Meshover to the newly cre- 
ated post of head of station affiliate 
relations. She will be responsible for 
expanding the affiliate base for the 
GSN program "Powercuts," which 
is a joint offering by GSN and the 
Album Network. The album rock 
show is hosted by KLOS Los Ange- 
les afternoon driver Geno Mitchel - 
lini. 

WEEDECK CORP. of Hollywood, 
Calif., offers a completely new "A 
Weedeck Country Christmas" for 
this holiday season. Ron Martin re- 
turns as host of the 12 -hour pro- 
gram, a slot he filled for Weedeck 

three years ago. Each hour can be 
programmed separately and con- 
tains six two-minute stops for local 
sale. The show is available on a mar- 
ket- exclusive basis. 

Also in the country format for the 
Christmas weekend, Mutual 
Broadcasting will present "The 
Judds' Christmas Present." This 
three -hour music and interview spe- 
cial will set the holiday mood with 
country- oriented Christmas music 
and stories about the season by the 
Judds, Alabama, and the Oak Ridge 
Boys. Lee Arnold of Mutual's "On 
A Country Road" will co-host with 
the Judds, and the show is available 
on disk or via satellite. 

PROGRAM HOST Frank Forest is 
offering two special holiday editions 
of his show "Musical Starstreams" 
to nonaffiliates. The "Musical Star - 
streams Christmas Special" will 
feature acoustic instrumental 
Christmas music mixed with his 
usual offering of new age sounds. 
"1986 Favorites" will be a review of 
new age artists and recordings that 
sparked the greatest listener and 
critical response during the year. 
Both shows run two hours and are 
offered on a market -exclusive bar- 
ter basis. For information, call 415- 
383 -STAR. 

UNITED STATIONS' album rock/ 
top 40 show, "Hot Rocks," has a 
new host in Buzz Brindle of WYNY 
New York. Brindle will be replacing 
WQHT New York's Rufus with the 
show's Nov. 28 installment, "The 
Genesis Story." Rufus holds down 
the morning slot at WQHT, and his 
heavy duties with the new Emmis 
outlet were cited as the reason for 
the replacement. 

In addition to his show on WYNY, 
Ronald E. "Buzz" Brindle is presi- 
dent of a marketing firm, the Brin- 
dle Co. His background includes po- 
sitions at MTV and NBC Radio, and 
he's written for several trade publi- 
cations. 

Promotions 
PUTTS, PUNS & PROMOTIONS 

IMAGINE THE AURAL ring of a 
Walk -A- Dog -A -Thon, the creation 
of CJBK London, Canada. Naturally, 

it was a fund -raiser for the the Hu- 
mane Society, during which the sta- 
tion drew 200 participants and their 
canine best friends and raised close 
to $9,000 in pledges. 

Continuing the animal -magnetism 
theme, hit outlet KSD -FM St. Louis 
raised more than $3,000 in its first 
KS94 Cow Patty Golf Tournament. 
A benefit for the Ronald McDonald 
House, the good sports event was 
staged in a local park, where station 
traffic reporter Allen Barklage built 
an impromptu golf course complete 
with wooden cows, pigs, and chick- 
ens. Marshmallows were used in- 
stead of golf balls, and courageous 
competitors were treated to an 
awards banquet featuring glamor- 
ized cow patty trophies, a rusty 1968 
Oldsmobile, and a trip for two to Red 
Bud, Ill. 

WXRK New York had a "bloody" 
good time promoting its K -Rock and 
Roll Up You Sleeve Blood Drive on 

(Continued on next page) 

HLC of Hollywood has had a high 
profile recently with its string of 
"ad hits" for Levi's, Wheaties, Ga- 
torade, and others. HLC's broadcast 
division and Riviera, a hardware 
leasing company, have teamed up to 
offer jingle leasing. By leasing with 
the intent to buy, stations can amor- 
tize the expense of a jingle package 
over three years, and, depending on 
how the station (and your state tax 
laws) is set up, the cost could be 
written off entirely. 

It's no secret that an HLC pack- 
age is going to cost you, but if a pre- 
mium jingle package is a needed 
tool in your market's ratings war, 
this may be a way to afford heavier 
promotional guns without selling 
out every other item on your bud- 
get. The offering is for "in- stock" 
items on a market -exclusive basis. 
Of course, if you want original 
tunes, you'll have to dig deeper into 
your pockets. HLC can be contacted 
at 213- 464-6333. PETER J. LUDWIG 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast 
time and dates. 

Nov. 21, Mike Rutherford, Paul 
Stanley, Billy Squier, Scott Muni's 
Ticket To Ride, DIR Broadcasting, 
one hour. 

Nov. 21 -23, Saxon, Metalshop, 
MJI Broadcasting, one hour. 

Nov. 21 -23, The Crusaders, The 
Jazz Show With David Sanborn, 
NBC Radio, two hours. 

Nov. 21 -23, Howard Hewett, Star 
Beat, MJI Broadcasting, one hour. 

Nov. 21 -23, Genesis, Rock 
Watch, United Stations, three 
hours. 

Nov. 21 -23, Patti LaBelle, Jesse 
Johnson, Street Beat, Barnett - 
Robbins, one hour. 

Nov. 21 -23, Gatlins, Country To- 
day, MJI Broadcasting, one hour. 

FOR WEEK ENDING NOVEMBER 22, 1986 

Billboard' 
ADULT CONTEMPORARY 

MOST ADDED 

A weekly national compilation of the most 
added records on the radio stations currently 
reporting to the Top Adult Contemporary 
Singles chart. 

87 REPORTERS 

NEW TOTAL 

ADDS ON 

BILLY JOEL 19 36 

THIS IS THE TIME COLUMBIA 

CHICAGO 14 23 

WILL YOU STILL LOVE ME 
WARNER BROS. 

MIAMI SOUND MACHINE 13 60 

FALLING IN LOVE (UH -OH) 
EPIC 

TINA TURNER 10 10 

TWO PEOPLE CAPITOL 

BENJAMIN ORR 10 49 

STAY THE NIGHT ELEKTRA 

FOR WEEK ENDING NOVEMBER 22, 1986 

Billboard® 
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Compiled from a national sample of radio playlists. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 2 2 8 

* * No.1 * * 
LOVE WILL CONQUER ALL 1 week at No. One 
MOTOWN 1866 LIONEL RICHIE 

2 1 1 9 THE NEXT TIME I FALL 
WARNER BROS. 7 -28597 PETER CETERA WITH AMY GRANT 

O 5 5 9 THE WAY IT IS 
RCA 5023 BRUCE HORNSBY & THE RANGE 

4 3 4 9 HUMAN 
VIRGIN 2861 /A &M THE HUMAN LEAGUE 

5 6 8 7 TRUE BLUE 
SIRE 7. 28591 /WARNER BROS. MADONNA 

6 4 3 12 
PLL BE OVER YOU 
COLUMBIA 38 -06280 TOTO 0 11 16 4 
LOVE IS FOREVER 
JIVE 1- 9540 /ARISTA BILLY OCEAN 

8 7 6 12 
COMING AROUND AGAIN 
ARISTA 1-9525 CARLY SIMON 

O 12 20 6 
EMOTION IN MOTION 
GEFFEN 7- 28617 /WARNER BROS. RIC OCASEK 

10 8 11 9 CALIFORNIA DREAMIN' 
CAPITOL 5630 THE BEACH BOYS 

11 14 15 7 
THEY DON'T MAKE THEM LIKE THEY USED TO 
RCA 5016 KENNY ROGERS 

12 9 7 14 
THROWING IT ALL AWAY 
ATLANTIC 7 -89372 GENESIS 

13 19 28 3 FALLING IN LOVE (UH -OH) 
EPIC 34 -06352 MIAMI SOUND MACHINE 

I4 18 22 5 
AMANDA 
MCA 52756 BOSTON 

IS 21 29 3 STAY THE NIGHT 
ELEKTRA 7 -69506 BENJAMIN ORR 

16 10 9 18 
SWEET LOVE 
ELEKTRA 69557 ANITA BAKER 

17 17 17 8 THE LADY IN RED 
A &M 2848 CHRIS DEBURGH 

18 13 10 12 
TRUE COLORS 
PORTRAIT 37- 06247/EPIC CYNDI LAUPER 

I9 25 31 4 
STAND BY ME 
ATLANTIC 7-89361 BEN E. KING 

20 24 30 4 
TAKE THIS LOVE 
A &M 2875 SERGIO MENDES BRASIL '86 

21 15 13 17 
STUCK WITH YOU 
CHRYSALIS 43019 HUEY LEWIS & THE NEWS 

22 16 12 11 WHEN I THINK OF YOU 
A &M 2855 JANET JACKSON 

23 30 40 3 
HIP TO BE SQUARE 
CHRYSALIS 43065 HUEY LEWIS & THE NEWS 

Y4 31 - 2 SOMEWHERE OUT THERE 
MCA 52973 LINDA RONSTADT AND JAMES INGRAM 

Cl 32 - 2 SHAKE YOU DOWN 
COLUMBIA 38 -06191 GREGORY ABBOTT 

26 33 39 3 
FOOLISH PRIDE 
RCA 5038 DARYL HALL 

27 NEW 1 
THIS IS THE TIME 
COLUMBIA 38-06526 BILLY JOEL 

28 20 14 10 
I JUST CAN'T LET GO WARNER BROS. 7 -28605 

DAVID PACK WITH MICHAEL MCDONALD AND JAMES INGRAM 

29 23 24 8 TYPICAL MALE 
CAPITOL 5615 - TINA TURNER 

30 27 27 6 
LOVING STRANGERS 
ARISTA 19530 CHRISTOPHER CROSS 

31 26 18 19 
FRIENDS AND LOVERS 
CARRERE 4- 06122 /EPIC CARL ANDERSON & GLORIA LORING 

32 29 25 23 
WORDS GET IN THE WAY 
EPIC 34 -06120 MIAMI SOUND MACHINE 

33 34 38 5 WHERE DID YOUR HEART GO? 
COLUMBIA 38 -06294 WHAM! 

34 22 19 10 
LOVING ON BORROWED TIME (LOVE THEME FROM "COBRA ") 
SCOTTI BROS. 4- 06267/EPIC GLADYS KNIGHT AND BILL MEDLEY 

35 NEW 1 
STAY FOR AWHILE 
A &M 2864 AMY GRANT 

36 NEW 1 (FOREVER) LIVE AND DIE 
VIRGIN 2872/A&M ORCHESTRAL MANOEUVRES IN THE DARK 

37 NEW 1 
CAUGHT UP IN THE RAPTURE 
ELEKTRA 7 -69511 ANITA BAKER 

38 38 - 2 I'M FOR REAL 
ELEKTRA 7 -69527 HOWARD HEWETT 

39 28 23 13 
A MATTER OF TRUST 
COLUMBIA 38 -06108 BILLY JOEL 

40 36 36 8 
DON'T FORGET ME (WHEN I'M GONE) 
MANHATTAN 50037 /EMI -AMERICA GLASS TIGER 

EDProducts with the greatest airplay gains this week. Videoclip availability. Recording Industry 
Assn. Of America (RIAA) certification for sales of 500.000 units. RIAA certification for sales of 1 

million units. 
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radio 
PROMOTIONS 
(Continued from preceding page) 

"Sunday Bloody Sunday" Nov. 9, 
when it encouraged rockers to "Let 
It Bleed" and give blood for the 
Greater New York Blood Program. 
Out to support the effort were Joan 
Jett, the Burns Sisters, Joey Ramone, 
John Eddy, and the Washington 
Squares. 

Speaking of K -Rock, here are the 
feats the five finalists in its $25,000 
Be Outrageous Contest were at- 
tempting last week: forming a bee 
beard built of 60,000 live bees; con- 
verting the inside of a car into an 
aquarium (complete with 92 gold- 
fish); creating the largest pair of 
women's panties in the world and 
hanging them from a Manhattan 
building; drilling the letters K- R -O -C- 
K into her teeth and filling them with 
gold; and building an 8- by 20 -foot 
wall covered with Velcro, to which 
nine people in Velcro suits will affix 
themselves to spell K -Rock. 

TIRED OF PRINT POLLS on your 
popularity or lack thereof? Try turn- 
ing the tables on the press and, at the 
same time, garner some irresistible 
attention from your local media writ- 
ers. That's what WNIC Detroit 
morning man Mike Murphy is in the 
process of doing with his listener poll 
on the area's best newspaper colum- 
nists. The votes are still rolling in, 
and the winning columnists will ap- 
pear on Murphy's program. 

Across town, AC /pop outlet 
WDTX Detroit was busy getting into 
the hearts, minds, and kitchens of its 
listeners. That was courtesy of morn- 
ing man Jim Harper's Morning Ex- 
press week of live broadcasts from 
the kitchens of five listener families. 

According to WDTX promotion di- 
rector Carolyn Krieger, the morn- 
ing crew woke folks up at 5:30 a.m. 
armed with broadcast gear, eggs, ba- 
con, and orange juice. 

WMJI Cleveland has adopted one of 
our favorite promotion themes -the 
supermarket singles nights. Billed as 
the latest edition in WMJI's Majic 
After Work Party, the AC station 
began singles nights at two Fazio's 
supermarkets each Thursday. The 
nights are hosted by a WMJI person- 
ality, and shopping singles will be 
treated to contests, prizes, dancing, 
and, naturally, WMJI's music .. . 

Also going after singles in Cleveland 
is top 40 outlet WRQC, which is pre- 
senting Cleveland Lifestyles: Enter- 
tainment Fair For Today's Single 
Adult on Saturday (22). To be held at 
a local racquet ball club, the fair will 
display audio /video equipment and 
fashions and offer financial informa- 
tion. Singles author Sheri Foxman 
will host a "date auction" to benefit 
the Geauga County Cancer Society. 

IN THE "Sorry we missed it" cate- 
gory is KWAV Monterey, Calif.'s 
sixth annual Brussel Sprout Festival. 
During the event, KWAV staffers 
judged gourmet sprout recipes ... Fi- 
nally, it was good to have the KZEW 
Dallas staff in town last week for a 
live broadcast from the Hard Rock 
Cafe. That was the kickoff for 
KZEW's weekly "Night Court with 
John Dillon," its overnight show 
that will henceforth be broadcast live 
from the just- opened Hard Rock in 
Dallas. KIM FREEMAN 

The Television Commercial for FM Radio 

that dares to entertain.... 

on the edge of tomorrow.... 

SllPERSPOTSn (312)280-9433 
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radio 
INN 

eep a close watch 
on your lsteners. They're 
about to do something ex- 
traordinary. They're going 
to multiply ... just as soon 
as you begin airing the new 
United Stations Program- 
ming Network AOR show, 
ROCK WATCH, starring 
OEDIPUS, the reigning mon- 
arch of on -air AOR person- 
alities, and Billboard's 1985 
Program Director of the 
Year. 

Every week, OEDIPUS 
will take listeners on a 
3 -hour trip to the heart of 
AOR, via R &R's Top 30 
tracks. He'll even take them 
behind the scenes to hear 
brief, insightful comments 
directly from the top 
artists. 

New York 

A Countdown to Ecstasy 
with Oedipus 

1 

2e. 

It's a show with such 
phenomenal drawing 
power it was already 
cleared by many of the 
nation's leading AOR 
stations. 

So don't wait another 
second to reserve this 
AOR show in your mar- 

Washington, D.C. Chicago Detroit 

ket. Call today. And re- 
serve the one program 
that can count down 
the top tracks with the 
top AOR artists ... and 
multiply your listeners 
... and ensure their un- 
divided attention from 
now on. 

Dallas Los Angeles London 

ROCK WATCH is avail- 
able on a swap /exchange 
basis to stations in the top 
170 Arbitron -rated metro 
markets. There are 10 com- 
mercial minutes per hour, 
evenly divided between 
local station and network. 

For station clearance in- 
formation call United Sta- 
tions Programming Net- 
work Affiliate Relations in 
Washington, D.C. at (703) 
276 -2900. 

For national sales infor- 
mation call United Sta- 
tions Programming Net- 
work in New York at 
(212) 575 -6100. 

Yesterflits© 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Tonight's The Night (Gonna Be 
Alright), Rod Stewart, WARNER BROS. 

2. The Wreck Of The Edmund 
Fitzgerald, Gordon Lightfoot, 
REPRISE 

3. Love So Right, Bee Gees, RSO 

4. Muskrat Love, Captain & Tennille, 
A &M 

5. The Rubberband Man, Spinners, 
ATLANTIC 

6. Disco Duck (Part 1), Rick Dees & 
His Cast Of Idiots, Rso 

7. Just To Be Close To You, 
Commodores, MOTOWN 

8. Beth, Kiss, CASABLANCA 

9. More Than A Feeling, Boston, EPIC 

10. Nadia's Theme (The Young Si The 
Restless), Barry De Vorzon & Perry 
Botkin Jr., A &M 

POP SINGLES -20 Years Ago 

1. You Keep Me Hangin' On, 
Supremes, Motown 

2. Good Vibrations, Beach Boys, 
CAPITOL 

3. Winchester Cathedral, New 
Vaudeville Band, FONTANA 

4. Devil With A Blue Dress On /Good 
Golly Miss Molly, Mitch Ryder & 
the Detroit Wheels, NEW VOICE 

5. Poor Side Of Town, Johnny Rivers, 
IMPERIAL 

6. I'm Your Puppet, James & Bobby 
Purify, BELL 

7. Last Train To Clarksville, 
Monkees, COLGEMS 

8. Lady 
OL 
Godiva, Peter & Gordon, 

CAPI 

9. Mellow Yellow, Donovan, EPIC 

10. Born Free, Roger Williams, KAPP 

TOP ALBUMS -10 Years Age 

1. Songs In The Key Of Life, Stevie 
Wonder, TAMLA 

2. The Song Remains The Same 
Soundtrack), Led Zeppelin, SWAN 

SONG 

3. Blue Moves, Elton John, WARNER 
BROS. 

4. Boston, EPIC 

5. Spirit, Earth, Wind & Fire, COLUMBIA 

6. A Night On The Town, Rod Stewart, 
WARNER BROS. 

7. Frampton Comes Alive, Peter 
Frampton, A &M 

8. Children Of The World, Bee Gees, 
RSO 

9. One More For The Road, Lynyrd 
Skynyrd, MCA 

10. Fly Like An Eagle, Steve Miller 
Band, CAPITOL 

TOP ALBUMS -20 Years Ago 

1. The Monkees, COLGEMS 

2. Dr. Zhivago, Soundtrack, MGM 

3. Supremes A Go-Go, MOTOWN 

4. The Mamas & the Papas, DUNHILL 

5. What Now My Love, Herb Alpert & 
the Tijuana Brass, A &M 

6. The Sound Of Music (Soundtrack), 
RCA /VICTOR 

7. And Then ... Along Comes The 
Association, VALIANT 

8. Revolver, Beatles, CAPITOL 

9. Sergio Mendes & Brazil '66, A &M 

10. Somewhere My Love, Ray Coniff & 
The Singers, COLUMBIA 

COUNTRY SINGLES -10 Years Ago 

1. Good Woman Blues, Mel Tillis, MCA 

2. Somebody Somewhere, Loretta 
Lynn, MCA 

3. 9,999,999 Tears, Dickey Lee, RCA 

4. Thinkin' Of A Rendezvous, Johnny 
Duncan, COLUMBIA 

5. I'm Gonna Love You, Dave & 
Sugar, RCA 

6. Living It Down, Freddie Fender, 
ABC/ DOT 

7. Hillbilly Heart, Johnny Rodriguez, 
MERCURY 

8. She Never Knew Me, Don Williams, 
ABC /DOT 

9. Take My Breath Away, Margo 
Smith, WARNER BROS. 

10. 
PLLaAYwS 

lor 
Y 

Miss Clawdy, Mickey Gilley, 

SOUL SINGLES -10 Years Ago 

1. Dazz, Brick, BANG 

2. Enjoy Yourself, Jacksons, EPIC 

3. Car Wash, Rose Royce, MCA 

4. Keep Me Cryin', Al Green, HI 

5. Shake Your Rump To The Funk, 
Bar -Kays, MERCURY 

6. Hot Line, Sylvers, CAPITOL 

7. Catfish, Four Tops, ABC 

8. You Don't Have To Be A Star (To 
Be In My Show), Marilyn McCoo & 
Billy Davis Jr., ABC 

9. Love Ballad, LTD, A &M 

10. Do It To My Mind, Johnny Bristol, 
ATLANTIC 
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ECM 
Now Distributed by Poly Gram Classics 

Keith Jarrett 
SPIRITS 

829 L67 
ECM 133334 

t E STIR ;O1 

AVANT POP 

BRASS FANTASY 

Lester Bowie's Brass Fantasy 
AVANT POP 

Keith Jarrett 
STANDARDS LIVE 
827 827 -2 ECM 1317 

Pat Metheny 
REJOICING 
817 795 -2 ECM 1271 

829 563 
ECM 1326 

Available on Compact Disc, 
LP and Cassette 

" JON HASSELL 

POWER SPOT 
Jon Hassell 
POWER SPOT 

829 466 
ECM 1327 

Paul Bley 
FRAGMENTS 

Now on Compact Disc 

rx.iards,Vol.1 

Keith Jarrett 
STANDARDS VOL. 1 

811 966 -2 ECM 1255 

John Abercrombie 
CURRENT EVENTS 
827 770 -2 ECM 1311 

Pat Metheny 
NEW CHAJTAUQUA 
825 47 -2 ECM 1131 

Marc Johnson 
BASS DESIRES 
827 743-2 ECM 1299 

JOHN SURMAN 
BILL FRISELL 
PAUL MOTIAN 

829 280 
ECM 1320 

lid kid hid IA 
PAT METHENY GROUP 
TRAVELS I its 
IC ILA ith4 
WHIMI 1111 

Pat Metheny Group 
TRAVELS 
810 622 -2 ECM 1252 53 

Oregon 
CROSSING 
825 323 -2 ECM 1291 

ECM Distributed by PolyGram Classics 810 Seventh Avenue, New York, NY 10019 
ti, 1986 ECM/PolyGram Classics 
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What Goes Around ... After being thrown r ut to party all night with WXKS -FM Boston staffers, the group Boomerang 
comes back for a live interview. Pictured, from left are Atlantiic's Don Maggi; WXKS MD Susan O'Connell; Boomerang's 
Perri, Cheryl, and Adriana; and assistant MID Jerry McKenna. 

Back In The Fold WKZL Winston -Salem, N.C., morning man Dave Hutchesor, 
is glued' tc the center-told as he welcomes back area native Donna Edmondsor. 
Edmcndson is Playbcy's Miss November, and she stopped by to pay a 
hometcwn visit via the WKZL morning F. how. 

The Raitt Stuff. Westwood One director of special projects Sam Kopper finds 
out that rock'n'roll touring takes the right stuff. Bonnie Raitt stopped by the New 
York Westwood One studio for a live guest appearance on the network's "Line 
One" show and talked about the rigors of touring and her new Warner Bros. 
album, "Nine Lives." tj 

In Cheerleader Heaven. KBEQ 
Kansas City, Mo., afternoon driver 
Chuck Nasty is up to his pom -poms in 
cheerleaders. The Blue Springs High 
School cheerleaders held a pep rally 
to celebrate their school's win in the 
KBEQ School Spirit Contest. The 
school sent in 217,000 postcards to 
win a concert by the Jets. 

Studebathers. WFOX Atlanta, Ga., staffers get wet behind the ears as they 
take a bath at local oldies nightspot Studebakers. The joint promotion had the 
WFOX staff Ip- synching "Splish Splash, I Was Takings A Bath." From left are 
WFOX news director /morning air talent Stasia Kelly, sales rep Lavon Lacy, GM 
Martin Sherry, staffer Laura Hurtt, sales rep Sandra Hall, and community director 
Carla Hodge 

Ear -ly Checkup. Contest winner Robert Haynes gets "checked by WJLB 
Detroit. His ears were working fine when he identified WJLB's (Double Play and 
won $5,000. Standing, from left, are WJLB afternoon driver Lary Elliot, Haynes, 
promotions manager Lisa Orlando, and FD James Alexander. 

All Set For Saturday Night. WBLZ Cincinnati gets into the party mood with Lauren Grey, whose Dice Records hit, 
"Saturday Night," has feet moving from coast to coast. Shown, from left, are WBLZ PD Brian Castle, Grey, and station air 
talent Joe Demma. 
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TELDEC 
TECH flOLOGY 

DMM revolutionizes CD 
mastering /production 

Advantages 

1. No clean room environment 
2. Needs less room 
3. Fewer production steps 
4. More efficient production 
5. Faster turnaround 
6. Easier to handle 

LOWER INVESTMENT 

FOR MORE DETAILS CONTACT: 
Audio Engineering Society 
81th Convention 
Los Angeles Convention Center 
November 12 -16 
Gotham Booth Nbr. 520 
Mr. Russ Hamm 

Teldec Schallplatten GmbH 
Headquarters 
Heussweg 25 
2000 Hamburg 20 
Telefon: 0 40/49 06 20 
Telex: 213 545 
Mr. Manfred K. Atzert 
Mr. Thomas Stein 

Teldec Schallplatten GmbH 
Laboratories 
Finkensteinallee 38 
1000 Berlin 45 
Telefon: 0 30/8 30 00 50 
Telex: 186202 
Mr. Horst Redlich 

Gotham Audio Corporation 
1790 Broadway 
New York, NY 10019 
Telephone: 212/765 -3410 
Telex: 236779 gothm ur 
West Coast Office 
Telephone: (818) 785 -2211 
Mr. Russ Hamm 
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Billboar+d 
FOR WEEK ENDING 
NOVEMBER 22, 1986 POWER PLAYLISTS. 

PLATINUM- Stations with a weekly cume 
audience of more than 1 million. 

GOLD- Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER -Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 26 29 Commodores, Gain' To The Bank 

27 30 Kool A The Gang, Victory 
28 20 Tina Turner, Typical Male 
29 19 Stun, Q, Two Of Hearts 
30 25 Five Star, Can't Wait Another Minute 
31 26 Midnight Star Midas Touch 
32 27 Miami Sound 

Star, 
Words Get In The 

33 37 Billy Ocean, Love Is Forever 
A34 - RobLk Revd, C'est La Vie 
A35 - Luther Vaudrons, Stop To Love 
A36 - Tina Turner, Two People 
A37 - Anita Baker, Caught Up Iqn The Rapture 

- Nancy 
Jones, 
Martinez, 

Norl Perfect But I'm 
Me - Bruce Springstoen, War 

17 20 Bangles Walk Like An Egyptian 
18 21 Kaal & the Gang, Victory 
19 12 Anita Baker, Sweet Love 
20 25 Janet Jackson, Control 
21 21 Gregory Abbott Shake You Down 
22 23 Howard Jones, fou Know I Love You ... 
23 24 Daryl Hall, Foolish Pride 
24 26 Duran Duran Notorious 
25 30 Survivor Is this Love 
26 28 Commodores Goin' To The Bank 
27 29 Miami Sound Machine, Falling In Love 
28 31 Billy Ocean, Love Is Forever 

30 32 
Robert 

Vandress, 
Didn't 

top To Love 
To Turn 

31 33 Glace Tiger, 
nSeoymeday 32 

3 - Gennes¡=G 
McCartney, 

01 Confusion 
ain' 

A34 - The Pretenders, Don't Get Me Wrong 
A35 - Robbie Bevil, C'est La Vie 

A - Nancy Martinez For Tonight 
EX EX Janet Jackson, Control 
EX EX The Jets, You Got It All 

38 40 Eurythmics, Thorn In My Side 
39 EX Paul Young, Some People 
40 EX Billy Ocean love Is Forever 
A - Billy Vera d The Beaters, At This Mom 
A - Don Johnson Heartache Away 
A - Tina Turner, Two People 
A - G Simon, Coming Around Again 
A - Dead Or Alive, Brand New Lover 
A - Van Halen, Best Of Both Worlds 

Kaneas All Wanted 
EX EX The Pointer Sisters, Goldmine 
EX EX Cinderella Nobody's Fool 

EX EX Sieere Millerry Bairdd, I 

Want To Make The 

EX EX Bob Gelddor, This IsgThe World Calling 

aydream Believer 
ather 

EX EX 
John Change 

EX EX Andy Taylor When The Rain Comes 
EX EX Elton lofe 

Taylor, 
All Over The Wo 

EX EX loan Jett And The Blackhearts, Good M 

POWER 

RADIO 
' 

New York P.D.: Larry Berger 
1 3 The Human League, Human 
2 1 CWMi taupe, True Colors 
3 5 Madonna, True Blue 
4 7 

5 6 Boston, Amanda 
Shake You Down 

6 2 Anita Baker, Sweet Love 
7 9 Robert Palmer, I Didn't Mean To Turn 
8 8 Bon Jovi, You Give Love A Bad Name 
9 4 Oran "Juice" Jones, The Rain 

10 12 Cameo Word Up 
11 14 Eddie Money, Take Me Home Tonight 
12 17 Lionel Richie, Love Will Conquer All 
13 18 Ben E. King, Stand By Me 
14 20 Huey Lewis 8 The News, Hip To Be Squa 
IS Il Gd Anderson i Gloria luring, Friend 
16 ]0 Stxq p, Two Of Hearts 
17 24 Peter Cetera With Amy Grant, The Next 
18 13 Tina Turne, Typical Male 
19 16 Miami Sound Machine Words Get In The 
20 19 Janet Jackson, When I Think Of You 
21 15 Billy Joel, A atter Of Trust 
22 27 Bruce Hornsby i The Range, The Way It 

A23 - Billy Ida, To Be A Lover 
24 EX Wang Chung, Everybody Have Fun Tonigh 

A25 - Nancy Martinez, For Tonight 
A26 - Koo 8 The Gang, Victory 

EX EX Midnight Star, Midas Touch 

¡¡F 1I 
I l `', I / ) ) 

- J 111 r I t) 

Atlanta P.D.: Bob Case 
1 3 Madone True Blue 

3 5 The Ñ anaLegue, Human 
1 6 Bon Joni, You Give Love A Bad Name 
5 7 Peter Cetera With Amy Grant, The Next 
6 8 Cameo, Word Up 
7 9 Oran "Juice" Jones, The Rain 
B 10 Huey Lewis & The News, Hip To Be Squa 
9 11 Bruce Hornsby i The Range, The Way It 

10 1 Lisa Lisa i Cult Jam With Full Force 
Il 12 Eddie Money, Take Me Home Tonight 
12 2 Bangles Walk Like An Egyptian 
13 15 Wang Chung, Everybody Have Fun Tonigh 
14 16 Lionel Riche, Love Will Conquer All 
15 17 Billy Idol To Be A Lover 
16 H David i David, Welcome To The Boom 
17 25 Ben E. King, Stand By Me 
18 24 O.M.D. Live And Die 
19 21 Timbuk 3, The Future's So Bright I G 

20 22 Steve Winwood, Freedom Overspill 
21 23 The Pretenders Don't Get Me Wrong 
22 26 Duran Duran, Notorious 
23 29 Howard Jones, You Know I Love You .. 
24 30 Billy Ocean, Love Is Forever 
25 27 Talking Heads, Wild Wild Life 
26 28 Daryl Nall, Foolish Pride 
27 33 Robbie Nevit, C'est La Vie 
28 31 Gregory Abbott, Shake You Down 
29 32 Survivor, Is This Love 
30 34 Genesis, Land Of Contusion 
31 35 Luther Vandrou, Stop To love 
32 36 Paul McCartney, Stranglehold 
33 EX Billy Joel, This Is The Time 
34 EX Glass Tiger, Someday 
35 EX Cool A The Gan Victory 

g' 36 EX Paul Young, Some People 
A - Janet Jackson, Control 
A - Billy Vera i The Beaters, At This Mom 
A - Bruce Springestoen, War 
A - Cary S 

Coming 
Keep Your Hands T 

A - Carly aman, Coming Around Again 

y ̂ 
Chicago P.D.: Jan Jeffries 

1 1 Boston, Amanda 
2 2 The Human League, Human 
3 

9 Bo ,^ ovi.You Si ve Love A Bad Name 
5 5 Oran "Juke" Jones, The Rain 

7 8 Peter Cetera 
Jam With 

rant 
Full 

The Next 
8 11 Eddie Money, Take Me Home Tonight 
9 IO Madonna, True Blue 

IO 16 Bruce Hornsby i The Range, The Way It 
Il 14 Billy Idol To Be A Lover 
12 13 Talking Beads, Wild Wild life 
13 7 Robert Palmer, I Didn't Mean To Turn 
14 23 Ben E. King, Stand By Me 
15 17 Huey Lewis & The News, Hip To Be Squa 
16 6 Stacey Q Two Of Hearts 
17 18 Dard A David Welcome To The Boom 
18 19 Wang Chung, Everybody Have Fun Tonigh 
19 20 The Pretenders, Don't Get Me Wrong 
20 21 Lionel Richie, Love Will Conquer All 
21 20 Bangles, Walk Like An Egyptian 
22 15 Janet Jackson, When I Think 01 You 
23 25 Toto, I'll Be Over You 
24 27 Howard Jones, You Know I Love You ... 
25 39 Dunn Dunn, Notorious 
26 12 Cyndi louper, True Colors 
27 29 0.M.D. Live And Die 
28 26 Genesis, Throwing It All Away 
29 30 Triumph, Somebody's Out There 
30 33 Genesis, Land Of Confusion 
31 32 Daryl Hall, Foolish Pride 
32 34 Robbie Nerìl, C'est La Vie 

0.33 - Bruce Springstwn, War 
34 35 Jon left And The Blackhearts, Good M 

35 3n' 'Til Tuesday, What About Love 
36 40 David Lee Roth, That's Life 
37 EX Georgia Satellites, Keep Your Hands T 

A38 - Janet Jackson, Control 
0.39 - Glass Tiger, Someday 
MO - Peter W riel, Bi Time Gabriel, Big 

? 
AM 1150 

Washington P.D.: Chuck Morgan 
1 1 Robert Palmer, I Didn't Mean To Turn 

2 2 Billy Joel, A Matter Of Trust 
3 6 Eddie Meriey, Take Me Home Tonight 
1 4 Madonna True Blue 
5 5 Boston, Amanda 
6 7 Nu Shooz, Point 01 No Return 
7 8 Peter Cetera With Amy Grant The Next 
B 10 Corey Hart I Am By Your Side 
9 11 Bon Joni, hou Give Love A Bad Name - 

10 12 Wang Chung Everybody Have Fun Tonigh 
11 13 Ric Ocasek, Emotion In Motion 
12 15 Toto, I'll Be Over You 
13 14 Huey Lewis A The News Hip To Be Squa 
14 19 Bangles, Walk Like An 

News, 

15 17 Lionel Richk, Love Will Conquer All 
16 3 Cyndi Lauper, True Colors 
17 20 Talking Heads Wild Wild Lite 
IB 21 Cameo, Word lep 
19 22 Five Star, Can't Wait Another Minute 
20 24 

The Human 
Lt' i The Range, The Way It 

21 9 The Human League Human 
22 23 The Monkees, Daydream Believer 
23 26 Wham! Where Did Your Heart Go? 
24 28 Duran to, 

Be Lover 25 25 Billy Ida, To 

And 

A Lover 
26 31 The Pretenders, Don't Get Mn Wrong 
27 29 O.M.D. Live And Die 
28 30 Koo i The Gang, Victory 
29 32 Howard Jones, You Know I Love You ... 
30 33 Survivor, Is This Love 
31 EX Glass Tiger, Someday 
32 EX Genesis Land Of Confusion 
33 EX Robbie 

Genesis, 
C'est La Vie 

A - Chicago, Will You Still Love Me? 
A - Kansas, All I Wanted 
A - Gregory Abbott, Shake You Down 

EX EX Cony Simon, Coming Around Again 

t'Yyl/Cr !^v"r 
Los Angeles P.D.: Mike Schaefer 

1 5 The Human League, Human 
2 3 Madonna, True Blue 
3 4 Ben E. King, Stand By Me 
4 1 Cameo, Word Up 
5 6 Boston, Amanda 
6 7 Billy Ida, To Be A Loner 
7 11 Bangles, Walk Like An Egyptian 
B 9 Eddie Money Take Me Home Tonight 
9 10 Talking Heads, Wild Wild Life 

10 2 Oran "Juice" Jones, The Rain 
11 12 Toto, I'll Be Over You 
12 13 Wang Chung, Everybody Have Fun Tonigh 
13 14 Pete Cetera With Amy Grant, The Next 

16 Lionel Richie, Love Will Conquer All 
15 23 Janet Jackson, Control 
16 17 Bruce Hornsby 8 The Range, The Way It 
ll 19 O.M.D. Live And Die 
18 20 Bue Joui, You Give Love A Bad Name 
19 24 Duran Duran, Notorious 
20 22 The Pretenders, Don't Get Me Wrong 
21 8 Robert I Didn't Mean To Turn 
22 27 H Lewis i Palmer, 

he News, Hip To Be Squa 
per, 23 15 C i Lau True Colors 

24 21 Lisa Usa & Cult Jam With Full Force, 
25 31 Steve Winwood, Freedom Overspill 

A26 - Chico DeBan e, Talk To Me 
27 18 The B -52's, Summer Of Love 

A29 30 Jesse Johnson/Sly Atone, 
Love 29 30 Tit Tuesday, What About Love 

30 33 Howard Jones, You Know I Love You 
31 EX Gregory Abbott, Shake You Down 
32 35 Robbie Nenil, C est La Vie 

A33 - Stacy Lattisaw, Nail It To The Wall 
31 Za Ric Ocasek, Emotion In Mahan 
A - Nancy Martinez, For Tonight 
A - Kool The Gang, Victory 
A - Bruce Springsteen, War 
A - Billy Vera i The Beaters, At This Mom 
A - Don Johnson, Heartache Away 

EX EX Timbuk 3 The Future's So Bright I G 

EX EX Daryl Hall Foolish Pride 
EX EX Survivor, Is This Love 
EX EX Miami Sound Machine, Falling In Love 
Ex EX Genesis, Land 01 Contusion 
EX EX Wham!, Where Did Your Heart Go? 
EX EX B!Ry Ocean, Love Is Forever 
EX EX Pet Shop Boys, Suburbia 

Detroit 
1 

2 
3 

/ 
5 

6 
7 

8 1 

9 

10 
11 1 

12 I 
13 1 

14 2 
15 I 
16 23 
11 EX 
18 27 
19 21 

A20 - 
21 EX 
22 26 
24 20 

24 ii 
A25 

26 12 
27 28 
Zd 11 

A29 - 

P.D.: Michael Waite 
Boston, Amanda 
Madonna, True Blue 
Eddie Money, Take Me Home Tonight 
The Human League, Human 
Bon Jovi, You Give Love A Bad Name 
Lisa Lisa i Cult Jam With Full Force, 
Bangles Walk Like An Egyptian 
Cameo Word Up 
Lionel 
Cameo, 

Love Will Conquer All 
Cyndi Louper, True Colors 
Bruce Hornsby i The Range, The Way It 
Ben E. King, Stand By Me 
The Temptations Lady Soul 
Gregory Abbott, Shake You Down 
Peter Cetera Wrth Amy Grant, The Next 
Wang Chung, Everybody Have Fun Tonigh 
Duran Dunn, Notorious 
The Pretenders, Don't Get Me Wrong 
Robert Palmer, I Didn't Mean To Turn 
Freddie Jackson teary Love 
Janet Jackson Control 
Huey Lewis 8 The News Hip To Be Squa 

Of You Janet 
"Juice" ones The Rain 

Orant Jackson, rien I 

The Rain 
Koo i The Gang, Victory 
Billy Joel, A Matter Of Trust 
Midnight Star, Midas Touch 
Stacey pp.. Two Of Hearts 
Daryl H+11, Foolish Pride 

/ / 
/'1 T1 F/17 

York P.D.: Scott Shannon 
I 2 The Human League, Human 
2 1 Madonna True Blue 
3 6 Gregory Abbott, Shake You Down 
4 5 Boston, A 

5 1 Besse , 

Amanda 
tidier, True Colors 

6 8 Bon lova, You Give Love A Bad Name 
1 3 Oran "Juice" Jones, The Rain 
B 7 Anita Baker, Sweet Love 
9 9 Robert Palmer I Didn't Mean To Turn 

10 10 Gmen Word hp 
11 11 Eddie M Money, Take Mn Me Home Tonight 
12 14 Lionel Richie, Love Will Conquer All 
13 12 Gd Anderson 8 Gloria Loring Friend 
le 15 Ben E. King, Stand By Me 
15 13 Stacey Q, Two Of Hearts 
16 20 Pete Cetera With Amy Grant, The Next 
17 n Nancy Martinez, For Tonight 
18 17 Miami Sound Machine, Words Get In The 
19 21 Huey Lewis 8 The News Hip To Be Squa 
20 25 Bangles, Walk Like An Egyptian 
21 16 Tina Turner, Typical Male 
n 24 Duran Duran Notorious 
n 18 Billy Joel, A Matter Of Trust 
2/ 19 Janet Jackson, When I Think Of You 

A25 - Bruce X 8 The Range, The Way It 
26 29 Run -D.M.C. You Be clin' 
27 EX Billy Ida, l'o Be A Lover 
28 23 Glass Tiger, Don't Forget Me 

A29 - Tete, I'll Be Over You 
30 21 Huey Lewis 

ti 
The News, Stuck With You 

EX EX Billy Vera The Beaters, At This Mom 

WNCX 
leveland P.D.: Denny anders y 

1 1 MI Tuesday, What About Love 
2 3 Bruce Hornsby i The Range, The Way It 
3 6 Ric Ocasek, Emotion In Motion 
1 12 Huey Lewis & The News, Hip To Be Squa 
5 1 Madonna, True Blue 
6 10 Steve Winwood, Freedom Overspill 
7 2 Boston, Amanda 
8 8 Cameo, Word Up 
9 4 The Human League Human 

10 11 The Pretenders, Doll t Get Me Wrong 
11 14 Billy Ida To Be A Lover 
12 19 Genesis Land Of Confusion 
13 5 Toto, I'll Be Over You 
14 26 Duran Duran Notorious 
15 16 Bangles, Walk Like An Egyptian 
16 17 The Police Don't Stand So Close To M 
17 20 Jeffery Osborne, Room With A View 
18 23 Wang Chung, Everybody Have fun Tonigh 
19 31 Lionel Richie. Love Will Conquer All 

21 25 Daryl Hall, FoolishyPride Night 
n 27 Talking Heads, Wild Wild Life 
23 28 Commodores, Coin' To The Bank 
24 24 The Beach Boys, California Dreamin' 

A25 - Bruce Spanquteen, War 
26 36 O.M.D. Live And Die 
27 37 Simply Red, Come To My Aid 
28 34 Howard Jones You Know I Love You . 

29 33 Peter Cetera tkdh Amy Grant, The Next 
30 32 Gwen Guthrie, Ain't Nothin' Gain' On 
31 38 General Cane, Crack Killed Apple Jack 
32 18 David 8 David, Welcome To The Boom 

5 
34 15 

EX a net 
Give 

ntroue 
A Bad Name 

36 EX Don Johnson, Heartache Away 

38 EX Survira, Is This Loves 
Life 

at EX Timbuk 3, The Future's So Bright, I G 

40 EX One To One, There Was A Time 
A - Midnight Stu, Midas Touch 
A - The Pointer Sisters, 

Beat 
Goldmine 

A - Rod Stewart, Every Beat Of My Heart 
A - Tina Turner, Two People D 
A - Billy Vera i The Beaters, At This Mom 
A - Robbie Neri), C'est La Vie 

EX EX lipstick, I Want To Be With You Tonig 
EX EX Tina Turner /Brian Adams, Back Where Y 

EX EX Sting, Bring On The Night When The Wo 
EX EX Carry Simon, Coming Around Again 
EX EX Marti Jones, Inside These Arms 
EX EX Miami Sound Machine, Falling In Love 
EX EX Glass Tige, 

Closer y 
EX EEXX Stacy Latthawr Nail It To The Wall 
EX EX Steve Miller Band, I Want To Make The 
EX EX Richard 8 The Heartbeats, Somebody Lo 

Tampa 
1 2 
2 1 

3 1 

4 7 

5 8 
6 3 

7 10 
8 11 

9 13 
10 5 
11 16 
12 12 
13 19 
14 17 

16 28 
17 9 
18 20 
19 n 
20 24 
21 21 
n 25 
23 26 
24 27 
25 29 
26 30 

AV - 
A30 EX 

A - 
A - 

EX EX 
EX EX 

Dixon 

Bad Name 

Tonight 

To Turn 

All 
Full Force, 

The Way It 
The Next 

In Love 
Down 

Fun Tonigh 

Band, M 

Try - -. - 

_ -] , ̀  
T48lA ItIV 

O.M.: Mason 
Boston, Amanda 
Bon Join, You Give Love A 
Tote, I'll Be Over You 
The Human League, Human 
Madone True Blue 
Anita Baer, Sweet Love 
Eddie Money, Take Me Home 
Ben E. King, Stand By Me 
Robert Palmer, I Didn't Mean 
Billy Joel, A Matter Of Trust 
Lionel Rkhk Love Will Conquer 
Lisa Usa i duff lam With 
Bruce Hornsby A The Range, 
Peter Cetera With Amrh Graal. 

Ban s, Walk Like An Egyptian 
Van Halen, Love Walks In 
Genesis, Land Of Confusion 
Billy Ocean, Love Is Forever 
Cameo, Word Up 
The Monkees, Daydream Believer 
Duran Duran Notorious 
Miami Sound Machine, Falling 
Gregory Abbott, Shake You 
Survivor, Is This Love 
Wang Chung Everybody Have 
Glass Tiger, 

{G 

Someday 

Victory 
The Panter Sistén WGoldmine 
Billy Idol, To Be A Lover 

Bob Seu,,' 8 The Silver Bullet 
Robbie Nevil, C'est La Vie 
The Jets, You Got It All 

J y 
Detroit P.D.: Brian Patrick 

1 1 Boston, Amanda 
2 3 Madonna, True Blue 
3 4 The Human League, Human 
4 5 Cameo Word Up 
5 6 Pete Cetera With Amy Grant The Next 
6 12 Huey Lewis i The News, Hip To Be Squa 
7 18 Boa Joui, You Give Love A Bad Name 
8 9 Midnight Star, Midas Touch 
9 16 Eddie Moneys Take Mn Home Tonight 

Soul 
1T t2 Robert Palmer I Didnt Mean To Turn 
12 15 Uonel Richie, Love Will Conquer All 
13 7 Tim Turner, Typical Male 
14 25 Bangles, Walk Like An Egyptian 
15 10 Corot' Hart, I Am By Your Side 
16 21 Steve Winwood, Freedom Overspill 
17 n Bruce Hornsby 8 The Range, The Way It 
18 23 Oran "Juice" Jones The Rain 
19 24 Billy Idol, To Be A Lover 
20 26 Freddie Jackson, TaasstyyLove 
21 30 Wang Ch 

egCutt Jim WNA Full Fwee gh 22 e Liu lise 

King, 5 
n 29 Duran Duran, 
24 

29 Daryyl H ll, Foolish h P ide 
Me 

26 11 Anita Baker Sweet Love 

28 31 Talking Heads,'e Id Wild Life 
29 35 Billy Ocean, Love Is Forever 
30 33 David 8 David, Welcome To The Boom 
31 34 The Pretenders, Don't Get Me Wrong 
32 EX Gregory Abbott Shake You Down B 
33 36 Howell Jones, Tou Know I love You . 

34 37 Janet Jackson, Control 
35 38 The Police, Don't Stand So Close To M 
36 EX Luther Vandross, Stop To Love 
37 40 Boo 8 The Gang, Victory 
38 17 Cyndi Louper, True Colors 
39 EX Genesis, Land Of Confusion 
40 EX Bob Seer i The Silver Bullet Band, M 
A - Bruce S n steep War Don t 
A - Anita Baker Caught Up In The Rapture 
A - Timbuk 3, The Future's So Bright, I G 

EX EX 
Turner, 

Coming Around Again 

qa f u/(/S n 
Philadelphia P.D.: Scott Walker 

1 2 The Human League, Human 
2 3 Madonna True Blue 

4 5 Eddie Money Take Me Home Tonight 
5 1 Bon Jed, You Give Love A Bad Name 
6 10 Wang Chung Everybody 

The 
Have Fun Tonigh 

7 11 Bruce Hornsby & The Range, The Way It 
8 17 Billy Idol, To e A Lover 
9 16 Peter Cetera With Amy Grant, The Next 

IO 6 Cyndi loupe, True Colors 
11 12 Cameo, Word Up 
12 19 Huey Lewis A The News Hip To Be Squa 
13 7 Robert Palme I Didn't Mean To Turn 
14 IB Lionel Richk, Love Will Conquer All 
IS 25 Banks, Walk Like An E than 

I8 26 SSteve Winwoo. Youeedo Overspilou . 

19 23 Roabcbiie Bevil, C'est La Vie 

21 
35 

0.M.DLLive And Die 
It To The Wall 

n 30 Elton John, Heartache All Over The Wo 
n 31 Cinderella, Nobody's Fool 
21 EX Duran Duran, Notorious 
25 32 'Til Tuesday What About Love 
16 33 Daryl Hall, Foolish Pride 
27 34 Genesis Land Of Confusion 
28 38 Glass Tiger, Someday 

2á 36 
Billy Ocean, 

Don'torev Mn Wrong g 
31 39 The Pointer Sisters, Goldmine 
32 40 Survivor, Is This Love 
33 EX Bob Sege 8 The Silver Bullet Band, M 
34 EX Koo & The Gang, 
35 EX David Lee Roth, That's Life 

A36 - Gregory Abbott Shake You Down 

_ Boneemxkson, 

Abbott, Shake 
Night 

A39 - Chicago, Will You Still Love Me? 
MO - Ben King, Stand By Me 

A - Rod Stewart, Every Beat Of My Heart 
A - Paul McCartney, 
A - Georgia Satellites, Keep Your Hands T 

A - Samantha Fax, Touch Me 

GOLD 

1 0 8 F M 

Boston P.D.: Sunny Joe White 
1 2 Madonna, True Blue 
2 3 The Human League, Human 
3 4 Cameo, Word Up 

4 5 Eddie Money, Take Me Home Tonight 
5 6 Til Tuesday, What About Love 

e 17 WICÁchie, Everybody 
Conquer 

Tonigh g 

mdse 
9 11 Bon 

np 

Jed Yours dive LoveeA Bad Na e 
10 

IS 
B Midnight ,Stan, Midas Touch 

12 13 Wha, Where Did Your Heart Go? 
13 14 o.M.D. Live And Die 
14 21 Bruce Hornsby A The Range, The Way It 
15 19 Talking Heads, Wild Wild Life 
16 20 Steve Winwood Freedom Overspill p 
17 23 Huey Lewis & erse News Hip To Be Squa 

oils 18 24 The Temptations, La Soue 
19 25 Elton John, Heartache All Over The Wo 
20 28 Daryl Hall, Foolish Pride 
2l 32 Duran Duran, Notorious 
n 26 Joan left And rions Blackheads, Good M 
23 27 Jesse 

Jett 
And 

The 
Johnson/Sly Stone, Crazay 

24 27 Boo i The Gang, g 
25 EX Bangles. Walk 

Is 
An Egyptian 

26 29 Billy Ocean, Love Is Forever 
27 30 Stacy lottisaw, Nail It To The Wall 
28 31 Laban, Love In Siberia 

5 5 Gregory Abbott, Shake You Down 
30 34 Robbie Nevil, C'est La Vie 
31 35 Samantha Fox, Touch Me 
32 EX Janet Jackson, Control 
n EX ComnwdoresSisters, Solo' To The Bank 

5 
34 EX The 

EX Corny 
Pointer 

AroundeAgain 
A - Rod Stewart, Every eat Of My Heart 
A - Grace Jones, I'm Not Perfect But I m 
A - Communards, Don't Leave Me This Way 

EX EX Freddie Jackson Tasty Love 
Chico DeBarge, Talk To Me 

B 

EX EX David 8 David, Welcome To The Boom 
EX EX Debbie Harry, French Kissin 
EX EX Nancy Martinez, For Tonight 
EX EX Survivor Is This Love 
EX EX Timbuk The Future's So Bright, I G 

EX EX Andy Taylor, When The Rain Comes 
EX Ex Glass Tige, Someday 
EX EX Chicago, Will You Still Love Men 
EX EX Run.l M C., You Be Illin' 
EX EX Eurythmies, Thorn In My Side 
EX EX Genesis Land Of Confusion 
EX EX Miami Sund Machina, Falling In Love 

IS - / Aal _ 
Chicago P.D.: John Gehron 

1 1 Boston, Amanda 

3 3 Eddie Money Take Me Home Tonight 
1 1 Pete Cetera With Ani/ Grant, The Next 

It 
6 7 

Bruce 
Lewis A The News, 

Range, 
To Be Squa 

7 11 Madonna, True Blue 
8 6 Robert Palmer, I Didn't Mean To Turn 
9 12 Ben E. Kin[, Stand By Me y 

10 n Billy Idol, To 
Don't 

Lover 
11 13 The Pretenders, 

Welcome 
Get Mn Wrong g 

12 15 David 8 David, Welcome To The Boom 
13 14 Lionel Rkhk, Love Will Conquer All 
1/ ]0 Anita Baker, Sweet Love 
IS 5 Janet Jackson When Think Of You 
16 36 Wan Chung, bad Have Fun Tonigh Wang B Everybody y g 
17 17 Ric Ocasek, Émotion In Motion 
18 19 Toto, I'll Over You 
l9 20 The Police, Don't Stand So Close To M 
20 16 Talking{ Heads, Wild Wild Life 
21 8 Glass Tiger, Dori t Forget Me g 

23 
24 

3 Miami Sewedd Machine, Words Get 
You 

The 
24 27 Genesis, Land Of Confusion 
25 25 Cad Anderson i Gloria Loring, Friend 
26 29 O.M.D. Live And Die 

B 

27 28 The Beach Boys, California Dream' 
28 32 Survive, Is This Love 

3e29 

26 Genesis, Throwing It All Away 
30 30 Billy loll Matter Of Trust 
31 33 Double the Captain Of Her Heart 
32 34 Lionel 

Double, 
Dancing On The Ceiling g 

33 37 John Fogerty, Change In The Weather 
34 31 Steen Winwood, Freedom Overspill 
35 35 Huey Lewis & like News, Stuck With You 

A36 - Bruce Springsteen, War 
A37 - Td Tuesday, What About Love 

y 

f 

- - Il 

`L 

Miami P.D.: Rick Stacy y 
1 1 Boston, Amanda 
2 2 Gmeo, Word Up 

1 T 
Gregory 

Jon, 
Abbott, 

Give Love 
You 

Bad Name 
5 5 Madonna, True Blue 
6 11 Lionel Rkhk Love Will Conquer All 
7 7 Run -D.M.C., 4ou Be Ilk 

8 8 Huey Lewis i The News Hip To Be Squa 
9 9 The Temptations Lady Soul 

10 10 Midnight Star, Midas Touch 
11 12 Brace Hornsby & The Range, The Way It QQ 

12 13 Nancy Martinez, For Tonight 
13 16 Pete Cetera With Amy Grant, The Next 
14 15 Chico DeBarge, Talk To Me 
15 17 Janet Jackson Control 
16 21 Wan Chun Everybody Have Fun Tonigh g g g 
17 6 The Amin League Human 
18 M Koo i The Gang, history 
19 19 Til Tuesday, What About love 
20 28 Duran Duran, Notorious 
21 n Billy Idol, To Be A Lover 
22 23 Billy Ocean, Love Is Forever 
23 25 Miami Sound Machine, Falling In Love 
24 24 Robbie Nevi!, C'est La Vie 
25 31 The Ponter Sister, Goldmine 
26 33 Bungles, Walk Like An Egyptian 

n 27 18 Janet Jackson, I Think Of You 
28 30 Corey Hart, I Am By Your Side 

30 
EX Ben E. King, 

Stand 
By The Bank 

32 14 Robert Palmé!, I Didn't Mean To Turn 
33 EX Vesta Williams, Once Bitten Twice Shy 
34 EX Talking Heads, Wild Wild Life 
35 EX Howard Janes, You Know I Love You .. 
A - Don Johnson, Heartache Away 
A - Bruce Springstoen War 
A - Freddie Jackson, Tasty Love 

EX EX Glass Tiger, Someday 
Summertime 

EX EX KTP, One Step 
EX EX Stacy Lattisaw, Nail It To The Wall 
EX EX Genesis, Land Of Confusion 
EX EX Georgia Satellites, Keep Your Hands T 

bop To LoveBand, 
M 

EX EX Luther Vendrons, 
Silver 

L'//n JT/1F CL ' O dil 
[ I s FYI 

Houston P.O.: Paul Christy 
1 3 Madonna, True Blue 

1 2 The Human League, Human 
3 4 Pete Cotera With Amy Grant, The Next 
4 5 Bee Joui, You Give Love A Bad Name 
5 6 Cameo Word Up 
6 8 Eddie Morse, Take Me Home Tonight 
7 9 Oran "Juin' Jones The Rain 
8 10 Book Of Low You Make Me Feel So One 
9 12 Bee E. King, Stand By Me 

10 1 Boston, Amanda 
11 14 Talking Heads, Wild Wild Life 
12 15 Timbuk 3, The Future's Sa Bright, I G 

13 17 Brue Hornsby i The Range, The Way It 

16 27 B 
Bangles, Walk 

And 

You 
Like An Egyptian 

You 

17 11 Robert Palmer I Didn't Mean To Turn 
18 21 Lionel Rkhk, Love Will Conquer All 
19 13 Cyndi Lauper, True Colors 
20 25 Tit Tuesday What About Love 
21 24 Survivor, Is This Love 
22 27 Stew Winwood Freedom Overspill 
23 23 Triumph` Somebody s Out There 

25 
24 32 Glass 

30 The Preteiders, 
ay 

Get Me Wrong 
26 26 Ric Ocasek, Emotion In Motion 
27 28 Wang Chung, Everybody Have Fun Tonigh 

5 29 Gregory 
tttt, 

Shake 
29 33 The 

You 
Down 

31 5 34 The Pointer , land Of 
Sisters, 

32 38 Duran Duran Notorious 
33 35 Laban, Love In Siberia 
34 36 Miami Sound Machine, Falling to Love 
35 37 Robbie Nevil, C'est La Vie 
37 10 a Hag, onli Poile 

A38 - 
The 
Janet Jackson. Control 

38 EX 1eá, You Got All 
39 EX Karnes, All I Wanted 

/ < arf r !7 / 
%/ OOOaCl/ ea 

Cleveland P.D.: Kid Leo 
1 2 Bruce Hornsby i The Range, The Way It 
2 4 Huey Lewis 8 The News, Hip To Be Squa 
3 3 The Human League, Human 
4 1 Boston, Amanda 
5 5 The Pretenders, Dont Get Me Wrong 
6 7 Cameo Word Up 
7 8 Billy Ida, To Be A Lover 
8 10 Want Chung Everybody Have Fun Tonigh 
9 9 Til Tuesday, What About Love 

10 13 David 8 David, Welcome To The Boom 
11 11 Rie Ocasek, Emotion In Motion 

13 14 0.11.D. ve 
Winwood, 

od, Freedom 
Ovterspill 

15 19 Talking Heads, Wild Wild Life 
16 6 Bon Jeri, You Give Love A Bad Name 
17 17 Southside Johnny, Tell Me 
18 25 Howard Jones, You Know I Love You .. 
19 24 Genesis, Land Of Confusion 
20 n Peter Cetera With Amy Grant, The Next 
21 12 Madonna, True Blue 

n 5 Daryl Hall, Foolish yPrid 
Night 

24 30 Duran Duran, Notorious 
25 29 Koo i The Gang, Victory 
26 27 The Poke, Don't Stand So Close To M 
27 18 Eddie Money Take Me Home Tonight 

Dt 
32 

Lipstick, 
Rkhie Love Will Conquer All 

30 36 Glass Tige, Someday 
31 35 Robbie Nevi!, C'est La Vie 
32 38 Summer, Is his Love 

Sprin teen War A33 EX Brace 
This 35 EX Billy loot Thie 

Future's 
the Time 

net J 3 The So Bright, I G 

31 EX Janet Jackson Control 
31 EX David Lee Roth, That's Lite 

/j' 
I(I'VV 

Pittsburgh g 
1 1 Boston, 
2 3 Be o 
3 6 Peter 
1 1 Madonna, 
5 5 Huey 
6 7 Ben 
7 8 Eddie 
8 11 The 

10 
14 The 

11 15 Bruce 
12 18 Gregory 
13 21 Bangles 
14 9 timed 
15 17 Lino 
16 16 Billy 
17 20 Toto, 
18 13 
19 19 Corey) 
20 n The 
21 24 O.M.D. 
22 27 Duran 
23 26 Daryl 
24 29 

Ric 
26 Zn' Billy 
27 10 Cyndi 
28 30 Survivor, 
29 EX Robb 

A EX Bruce 
A - 
A - Kansas, 

/ Iq`s r/, 
" LAD 

FM 

P.D.: Nick Ferrara 
Amanda 

Joui, You Give Love A Bad Name 
Cetera With Amy Grant, The Next 

True Blue 
Lewis i The News, Hip To Be Squa 

E. King, Stand B Me 
Money, Take Me Home Me 

Human 

Jnk 

League, 

ream 
Believer 

Hornsby i The Range The Way It 
Abbott Shake You Down 
Walk Like An Egyptian 

Word Up 
kkhie, Love Will Conquer All 

Ida, To Be A Lover 
I'll Be Over You 

HaLrtA Am Be YouruSide 
Police, Don't Stand So Close To M 

Live And Die 
Duran, Notorious 

Mill, Foolish Pride 

Ocasek, Emotion E of onnInsMotion 
Ocean, Love Is Forever 
Louper, True Colors 

Is this Love 
Falling Sound MachiLa, 
Vie 

In Love 

Springuten War 
All Two People 
All I Wanted 

- 

/ =WBBM - FM. Wirt" 
-_ - 

Chicago P.D.: Buddy Scott 

2 2 The ere Human anda Human 
3 3 Cameo, Word Up 
1 7 Oran "Juke" Jones The Rain 
5 5 Pete Cetera With Amy Grant, The Next 
6 6 Madonna, True Blue 
7 4 Lisa Lisa & Cult Jam With Full Force, 
8 12 Huey Lewis & The News, Hip To Be Squa 
9 11 Lionel Rkphìee,, Love Will Conquer All 

10 8 

11 14 BíÌlyy Idol, To Be e A Lovers 
12 9 Janet Jackson, When I Think Of You 
13 16 Ben E. King, Stand 

Shake 
Me 

ou Down 14 17 Gregory Abbott 
15 13 Robert Palmer I Didn't Mean To Turn 

17 21 Howard Jones, You KKnnoow 

Have 
I LovenYou ... 

18 15 Anita Baker, Sweet Love 
19 23 Duran Duran, Notorious 
20 n Janet Jackson, Control 

Egyptian 21 36 Bangles, Walk, Na An E The 

10 
Stacy 

Franklin, Jumpin'aJack 
Wall 

p ash 
24 31 Chico es, Lande Talk 

CoTo nfusion 
Me 

25 31 Genesis, Land Df Confusion 

96T/CFM 
Hartford P.D.: Gary Wall 

2 2 Boston, bmandaGive 
Love A Bad Name 

3 5 Cameo, Word Up 

5 1 Teloónm 
Be 
erOv 

Over 
Blue 

6 6 Cyndi Louper, True Colors 

8 13 Billy Iddwi, To 
Bitte Amy Grant, The Next 

9 16 Wang Chung Everybody Have Fun Tonigh 
10 9 The Human League, Human 
11 11 Ric Ocasek, Emotion In Motion 
12 3 Oran "Juice" Jones, The Rain 

14 15 Lionel Rihie. Lovee1Will nConqurAll 
Minute 

I5 19 Bruce Hornsby 8 The Range, The Way It 
Huey D qua 16 18 H Lewis i The News, H! To Be S 
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radio 
40 EX Billy Ocean, Love Is Forever 

A - Georgia Satellites Keep Your Hands T 

A - Grace Jones, I'm hot Perfect But I'm 
A - Millie Jackson Hot Wild Crazy Love 
A - Rad Stewart, Every Beat Of My Heart 
A - Weird Al Yankovic, Living With A Hero 
A - Brace Springsteen, War 

EX EX 
IX EX Davviidd A D vid, WelcomeoTohThe Boom 
EX EX Run -D.M.C., You Be Illio' 
IX EX Carte Simon, Coming Around Again 
EX EX The Temptations Lady Soul 
IX IX Samantha Fox, Pouch Me 
IX EX Freddie Jackson, Tasty Love 
IX EX Paul McCartney, Stranglehold 
EX EX Luther Vandross, Stop To Lave 
IX IX Dead Or Alive, Brand New Lover 

4 10 Bon Jai, You Give Love A Bad Name 
5 19 Bangles, Walk Like An Egyptian 
6 7 Wang Chung, Everybody Have Fun Tonigh 
7 9 The Secret Ties, Dancing In My Sleep 
8 12 Talking Heads, Wild Wild Life 
9 11 Chico DeBarge, Talk To Me 

10 3 Madonna, True Blue 

12 15 Stacy Iattisaw, Nail It To The Wall 
13 14 0.M.. Live And Die 
14 18 The Pretenders Don't Get Me Wrong 
15 17 Jesse Johnson /Sly Stone, Crazay 
16 8 Trl Tuesday, What About Love 
17 21 Bruce Hornsby á The Range, The Way It 
18 6 Ben E. King, Stand By Me 
19 22 Samantha fou Touch Me 
20 25 Duran Duran Notorious 
21 24 Huey Lewis L The News, Hip To Be Squa 

Amy 22 31 Peter Cetera With Grant, The Next 
23 27 Ready For The Worts Love You Down 
24 26 Commodores, Coin' >'o The Bank 
25 30 Lionel Rkhk, Love Will Conquer All 
26 28 Janet Jackson, Control 
21 5 Robert Palmer, I Didn't Mean To Turn 
28 16 Boston, Amanda 

A29 - Timbuk 3, The Future's So Bright, I G 

30 35 The Ponter Sisters Goldmine 
31 EX Luther Vandross, Stop To Love 
32 20 Cameo, Word Up 

A33 - Jew Limber Fusion, Facts Of Love 
34 23 Howard Hewett, I'm For Real 

A35 - Carly Simon, Coming Around Again 
A - Peter Gabriel, Big Time 9 
A - Robbie Nevil, C'est La Vie 

EX EX Gregory Abbott, Shake You Down 
EX EX Howard Jones, You Know I Love You .. 
IX EX Nu Shooz Don't Let Me Be The One 
EX EX The Jets, You Got It All 
EX EX Glass Tiger, Someday 

S 1 LVER 

/' 
A Err 94 t 

Boston P.D.: Harry Nelson 
1 1 Boston, Amanda 
2 2 Madonna, True Blue 
3 3 The Human League, Human 
4 / Cyndi Louper, True Colors 
5 5 Oran Lewis Jones, The Rain 
6 6 Huey Lewis 8 The News, Hip To Be Squa 
7 7 Eddie Money, Take Me Home Tonight 
8 8 Robert T Palmer, 1 Didn't Mean To urn 
9 9 Ric Ocasek, Emotion In Motion 

10 10 Cameo, Word Up 
11 11 Ben E. King, Stand By Me 
12 12 'Tit Tuesday, What About Love 
13 13 Talking Heads, Wild Wild Life 
14 14 Bon Jovi, You Give Love A Bad Name 
15 15 Bruce Hornsby 8 The Range, The Way It 
16 16 Wang Chung, Everybody Have Fun Tonigh 
17 17 Toto, I'll Be Over You 
18 IB Duran Duran, Notorious 
19 19 The Pretenders, Don't Get Me Wrong 
20 20 Corey Hart I Am By Your Side 
21 21 Bangles Walk Like An Egyptian 
n n Aretha Franklin Jumpin Jack Flash 
23 23 Timbuk 3, The Future's So Bright I G 

24 24 Stew *Inwood, Freedom Overspill 
25 25 Robbie Nevi!, C'est La Vie 
26 26 Billy Idol, To Be A Lover 

77 Z7 Peler Cetera With Amy Grant, The Next 

28 28 Howard Jones, You Know I Love You ... 
29 29 Daryl Hall Foolish Pride 
30 30 Survivor, is This Love 

A IX Don lohnsonr Heartache Away 
EX IX David 8 David, Welcome To The Boom 
EX EX Genesis, Land Of Contusion 
EX EX Debbie Harry French Kissin 

EX EX 
The Pointer 

John,, Heartache coAll Over The Wo 

IX IX Lionel Richie, Love Will Conquer All 

16 6 Tina Turner, Typical Male 
17 18 Wang Chung, Everybody Have Fun Tonigh 
18 23 The Pretenders, Dont Get Me Wrong 
19 20 Billy Idol To Be A Lover 
20 21 Lionel Rkhie, Love Will Conquer All 
21 27 Duran Duran Notorious 
22 24 Talking Heads, Wild Wild Life 

24 28 Kroll 
Gregory 

Gangs Victory 
You Down 

25 25 Nu Shooz, Point Of No Return 
26 30 Glass Tiger, Someday 
27 29 Kansas, All I Wanted 
28 EX Carly Simon, Coming Around Again 
29 EX Billy Vera á The Beaters, At This Mom 
30 IX Howard Jones, You Know I Love You ... 
A - Bruce Springsteen, War 
A - Ready For The World, Love You Down 
A - The Jets, You Got It All 

EX EX Janet Jackson, Control 
EX IX Sury vor Is This Love 
IX IX Luther andross, Stop To Love 

19 25 Cameo, Word Up 
20 24 Bansks Walk Like An Egyptian 
21 23 Talking Hearts, Wild Wildlife 
22 n The Beach Boys, California Dreamin' 
23 26 Robbie Nevi!, C'est La Vie 
24 29 Duran Duran Notorious 
25 32 Glass Tiger, Someday 
26 

ñ Steve Winwood, 
Sweet Love 

Overspill 
28 30 Lionel Richie, Love Will Conquer All 
29 31 The Pretenders, Don't Get Me Wrong 

A30 - Ben E. King, Stand By Me 
31 33 O.M.D. , Live And Die 
32 35 Howard Jones, You Know I Love You ... 
33 37 Commodores Gaie' To The Bank 
34 34 Elton John, Heartache All Over The Wo 
35 36 Twice When The Rain Comes 
36 38 cod á The Gana, Victory 
37 9 Billy Joel, A Matter Of Trust 
38 10 Jesse Johnson/Sly Stone Crazay 

ty Th A39 
Jesse 

Warranty, Stot , 
Craze), 

e Door 

/0 IX Gregory Abbott, Shake You Down 
A - Bruce spnngsteee, War 
A - Janet Jackson, Control 
A - Survivor, Is This Love 
A - Trie lets You Got It All 

EX EX Nancy Martinez, For Tonight 
IX IX Kansas, All I Wanted 

! 

1'01 
Minneapolis P.D.: Tac Hammer 

Madonna, True Blue 1 2 Ma 
2 3 Peter Cetera With Amy Grant, The Next 
3 4 Talking Heads, Wild Wad Life 

4 7 Bruce Hornsby A The Range, The Way It 
5 6 Ric Ocasek, Emotion In Motion 
6 1 Toto, I'll Be Over You 

7 10 Huey Lewis & The News, Hip To Be Squa 

8 8 Boston Amanda 
9 12 Wang Chung Everybody Have Fun Tonigh 

10 14 Bangles, Walk Like An Egyptian 
A 9 13 Ban low, You Give Love ad Name 

l2 Il The Human League, Human 
13 l8 Cameo, Word Up 
11 17 Daryl Hall, Foolish Pride 
15 20 David á David, Welcome To The Boom 
16 21 Howard Jones You Know I Love You ... 
17 19 Billy Idol, To He A Lover 
18 5 Eddie M Take Me Home Tonight Money, 
19 24 The Pretenders, Don't Get Me Wrong 
20 22 Lionel Richie, Love Will Conquer All 
21 25 Duran Duran Notorious 
n n Survivor, Is this Lave 
23 28 The Pointer Sisters, Goldmine 
24 27 Five Star, Can't Wait Another Minute 
25 30 Timbale 3, The Future's So Bright, I G 

26 9 Corey Had, I Am By Your Side 
27 31 Robbie Nevi!, C'est La Vie 
28 34 Limited Warranty, Beat Down The Door 

29 33 Glass Titer, Someday 
30 26 Fake, The Sound Of Muzik 
31 36 Kod á The Gang, Victory - Bruce Spnngsteen, War 
33 15 Lisa Lisa A CuN Jam With Full Force, 
3 IX Miami Sound Machine Falling In Love 

35 IX Janet Jackson, Control 
36 IX Genesis, Land 01 Confusion 
A - The Jets, You Got It All 
A - Billy Otan, Love Is Forever 
A - Chicago, Will You Still Love Me. 
A - Nancy Martinez, For Tonight 

IX EX Ben E King, Stand By Me 

MAS 
Baltimore P.D.: Steve Kingston 

I Boston, Amanda 
2 Oran "Juke" Jones, The Rain 
3 Madonna, True Blue 
4 Cyndi Louper, True Colors 
5 Cameo, Word Up 
6 The Human Leeson Human 
7 Robert Palmer, I Didn't Mean To Turn 
8 1 Bon Jovi, You Give Love A Bad Name 
9 1 Nu Shooz, Point Of No Return 

10 1 Peter Cetera With Amy Grant, The Next 
1l 1 Ben E. King, Stand By Me 
12 1 Bangles, Walk Like An Egyptian R p 
13 1 Huey Lewis á The News, Hip To Be Squa 
11 Janet Jackson, When I Think 01 You 

q 

15 1 Bruce Hornsby á The Range, The Way It 
16 Genesis Throwing Il All Away 
17 22 Eddie Money, Take Me Home Tonight 
19 23 Wang Chung, Everybody 

You 
Have Fun anigh 

19 23 Greg, I'll tt, hau 
20 26 Gregory Abbott Shake You Down 
21 25 Duran Duran Notorious 
23 27 Billy Vera Beaters, 

Stop 
Lo This Mom 

23 29 Luther Vandross, Stop To Love 
24 24 Billy Idol, To Be A Lover 
25 EX Run -D.M.C., You Be Illie' 
26 20 Survivor, Is This Love 
27 30 Cady Simon, Coming Around Again 
28 EX Janet Jackson, Control 
29 IX Billy Ocean, Love Is Forever 
30 IX The Pretenders, Don't Get Me Wrong 
A - Bruce Springsteen War 
A - Miami Sound Machine Falling In Love 

EX EX five Jets, You Gat It All 

93 
Q 

NOT iron NMI PIS 

Houston P.D.: John Lander 
1 10 Bangles Walk Like An Egyptian 
2 4 Cameo, Nord Up 
3 3 Bon lori You Give Love A Bad Name 
4 1 Boston, Amanda 
5 5 Cyndi Lau r, True Colors 
6 6 Madonna, True Blue 
7 7 The Human Lague Human 
8 8 Peter Cetera Wilt Amy Grant, The Next 
9 9 Eddie Money Take Me Home Tonight 

10 11 Huey Lewis 6 The News, Hip To Be Squa P 
11 2 Book "Juice" 

Love, 
Jones, The Rain 

13 14 Book ungn ver ye Me Feel So Goo 
13 15 Wang Chung Everybody Have Fun Tonigh 
14 16 Bruce Hanshy & The Range, The Way It 

SS 15 17 Grp E. King, t, Sh lee Me 
16 18 Gregory Abbott, Shake You Down 
17 23 Samantha Fox, Touch Me 
18 22 Billy Idol, To Be A Lover 
19 24 Toto, I'll Be Over You 
20 25 Duran Duran, Notorious 
21 12 Anita Baker, Sweet Love 
72 13 Ric Ocasek, Emotion In Motion 
23 19 Lisa Lisa á Cult Jam With Fob Face, 
24 20 Robert Palmer, I Didn't Mean To Turn 
25 21 Uptown, I Know I'm Losing You 
26 27 Genesis, Land Of Confusion 
27 EX The Pretenders Don't Get Me Wrong 
28 30 Td Tuesday, What About Love 

A29 - Carry Simon, Coming Around Again 
A30 Howard Jones, You Know I Love You ... 

A - Glass Tiger, Someday q 
EX IX Timbuk 3, the Future's So Bri ht, I G 

4 EX EX Bob Seger 8 The Silver Bullet and, M 
EX EX Survira Is This Love 
EX EX Talking Heads, Wild Wild Life 
EX EX O.M.D. Live And Die 
IX EX Wham!, Where Did Your Heart Go? 
EX EX Elton John, Heartache All Over The Wo 

(- ,o 1(I 
San Francisco 

2 2 Billy Idol, To Be 
2 2 The Human League, 
3 5 Bangles, Walk 
4 4 H Lewis á The 
5 3 Robert Palmer, 
6 7 Bruce Hornsby 
7 9 Cameo Word Up 
8 15 Wang Chung, Everybody 
9 10 A.M.D., Live And 

10 11 Steve Wine/cod, 
11 13 Talking Heads, 
12 12 Bon Joui, You 
13 11 Ta Tuesday, What 
14 16 Howard Jones, 
15 17 The Pretenders, 
16 IB The Police, Don't 
17 74 Duran Duran 
18 20 Ric basale, Emotion 
19 19 David á David, 
20 12 Timbut 3, The 
21 25 Robbie Nevil, C'est 
22 26 Genesis, Land 
23 27 Benjamin On 

A24 - Paul Young, Some 
A25 - Pet Shoo Boys 
A26 - Debbie Harry, 
A27 - Eurythmics, Thorn 

TS 
P.D.: Richard Sands 
A Lover 

Human 
Like An Egyptian 

News, Hi To Be Squa ews, D 

I Didn't Mean To Turn 
á The Range, The Way It 

Have Fun Tonigh 
Die 

Freedom Overspill 
Wild Wild Life 

Give Love A Bad Name 
About Love 

You Know I Love You ... 
Don't Get Me Wrong 
Stand So Close To M 

Notorious 
In Motion 

Welcome To The Boom 
Future's So Bright, I G 

La Vie 
Of Confusion 
Stay The Night 

People 
Suburbia 

French Kissin 
In My Side 

Atlanta 
1 

2 

3 
4 1 

5 
6 
7 

8 
9 1 

10 1 

12 1 

12 
13 1 

14 I 
15 

16 1 

17 2 

18 2 

19 1 

20 20 
21 24 
n 28 
n IB 
24 27 
25 31 
26 26 
27 l9 
28 30 
29 32 
30 34 
31 33 
32 IX 
33 IX 

A34 - 
35 EX 
A - 
A - 

IX EX 
IX EX 
IX EX 
IX IX 
EX IX 
EX IX 
EX EX 
EX EX 
EX EX 

P.D.: Jim Morrison 
Bon Jovi, You Give Love A Bad Name 
The Human League, Human 
Boston, Amanda 
Gregory Abbott, Shake You Down 
Bruce Hornsby á The Range, The Way It 
Lionel Rkhk, Love Will Conquer All 

Madonna, 
na, Freedom Overspill 

Madonna, To B Blue 
Billy Idd, To Be A Lover 
Peter Cetera With Amy Grant The Neat 
David á David Welcome The Ta the Boom 
Oran "Juke" Jones, The Rain 
Huey Lewis 8 The News, Hip To Be Squa 
Talking Heads, Wild Wild Life 
Aretha Franklin Jumpin' Jack Flash 
C ndi buyer, True Colors 
Timbuk 3, The Future's So Bright, I G 

Wang Chung, Everybody Have Fun Tonigh 
Eddie Money, Take Me Home Tonight 
Toto I'll Be Over You 
The Pretenders, Don't Get Me Wrong 
Carly Simon, Coming Around Again g 

Robert Palmer, I Didn't Mean o Turn 
Ben E. King, Stand By Me 
Billy Ocean, Love Is Forever 
Ric Ocasek, Emotion In Motion 
Tina Turner, T ical Male yp 
Tit Tuesday What About Love 
Kansas, All I Wanted 
Paul Simon, Graceland 
Howard Jones, You Know I Love You ... 
Luther Vandross, Stop To Love 
Genesis, Land Of Confusion 
Georgia Satellites, Keep Your Hands T 

Glaze Tiger, Someday 
Bruce Spnngsteen War 
0.M.D., Live And die 
Survivor, Is This Love 
Billy Joel, This Is The Time 
David Lee Rath, That's Life 
Paul YoungQ, Some People 
Benjamin On Stay The Night 
Steve Miller land, I Want 4o Make The 
The Pointer Sisters Goldmine 
Daryl Hall, Foolish Pride 
R Nevil, C'est La Vie obbie 

,,,,em, 

KDIAffi 
\ ' 

St. Paul P.D.: David Anthony 
1 2 The Human League Human 
2 4 Peter Cetera With Amy Grant, The Next 
3 3 Boston, Amanda 
4 6 Toto, II Be Over You 
5 5 Madonna, True Blue 
6 1 Eddie Money Take Me Home Tonight 
7 12 Bruce Hornsby & The Range, The Way It 
8 8 Corey Hart, I Am B Your Side 
g 14 Wan Chun Eve Have Fun Toni h 

10 19 Huey Lewisgt The News, Hip To Be Squa 
11 7 Star Q Two Of Hearts e¡ 
12 16 Oran 'laité tories, The Rain 
13 11 Ric Ocasek, Emotion In Motion 
14 10 Janet Jackson, When I Think 01 You 

15 21 Bon lori, You Give Love A Bad Name 
16 18 'Thumb, b Somebody's Out There 
17 17 Na meyer, Top Gun Anthem cold FaSe T 

18 20 David A David, Welcome To The Boom 

/^ ', / 
1r 

vyÉtt115 v>r 

Washington P.D.: Mark St. John 
1 2 Madonna True Blue 
2 3 Boston, 

Madonna, 

3 5 Bon Jovi, You Give Love A Bad Name 
4 4 Oran "Juke" Janes, The Rain 
5 1 The Human League Human 
6 7 Peter Cetera WHIT Canne. The Next 
7 8 Robert Palmer I Didn t Mean To Turn 
8 9 Eddie Morley, take Me Home Tonight 
9 10 Cameo, Word Up 

10 11 Huey Lewis á The News Hip To Be Squa 
11 12 Bangles, Walk Like An Egyptian 
12 16 Bruce Hornsby á The Range, The Way It 

6 13 15 Tole, I'll Be ver You 
14 14 Corey Hart, I Am By Your Side 
15 19 Run -D.M.C., You Be Illie' 

San Francisco P.O.: 

1 1 The Human algue, 
2 2 Nancy Martinez, For 
3 4 Run -U.M.C., You Be Illin 

Steve Rivers 
Human 
Tonight 

Certainly all the big names will be exhibiting at MIDEM '87. So will many 
of the smaller companies who play such a vital role in today's world 

music industry. Some have been coming for 20 years. Some are quite new 
Why not join them? 

As an Exhibitor you're not just part of MIDEM you are the 
show, ranking with the biggest names and with all the business 

pull of music's greatest international market -place. 
MIDEM is where the regional and global deals are struck that 

build company prosperity. It's here you'll find all the top 
producers, record companies, publishers and independents 

from over 50 countries. 
For promoting records, catalogues and artists, nowhere 

else comes close. It's the place for viewing or screening 
the latest video promos -or for an update on state of the art studio 

equipment. 
And where else can you attend the famous MIDEM Galas, or see so 

many top bands performing? Or attend the MIDEM MIP RADIO, the fourth 
great international radio program market. Where else but at MIDEM is the 
environment more suited to making those contacts you need to succeed? 

The rest of the world is waiting to hear what's new from the 
American music industry. MIDEM is the unique opportunity to show them 
what you have. 

For openers, ring Frank Kelcz on (212) 967 -7600. He'll tell you all you 
need to know about exhibiting at MIDEM '87. Practically everything is done 
for you - including fully equipped and furnished stands with phone and hi -fi 

equipment. All in all, you might be surprised at how little exhibiting at 
MIDEM '87 will cost ...and how much attention you'll get. 

YOU DON'T HAVE 
TO BE BIG 

TO EXHIBIT 
AT THE BIGGEST 

Please rush me further 
details on MIDEM '87 

Name- 

Company 
Title: 

Address: 

MIDEM '871 

Phone. 
Perard Associates, Inc., 38 West 32nd Street, Suite 1512, New York, N.Y. 100111 

LPhone: (212) 967 -7601 Telex: 4979122 ['FRAUD UI FAX: 1212) 967 -7607 J 
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Midnight Star Shoots for Supergroup Constellation 
BY STEVEN IVORY 

LOS ANGELES Generally speak- 
ing, self-contained bands have fallen 
upon hard times. Computerized syn- 
thesizers and the one -man -band ap- 
proach popularized by Stevie Wonder 
and Prince, while cutting production 
costs, have endangered the conven- 
tional rhythm section. Many of the 
bands on today's charts, such as 
Cameo, are actually a few group 

members assisted by session players. 
Coinciding with this trend has been 
the decline of such black super- 
groups as Earth, Wind & Fire and the 
Commodores. 

The seven -member band Midnight 
Star is looking to change this trend. 
Band member Belinda Lipscomb 
says, "We're seriously interested in 
becoming the premier pop /r &b self - 
contained group. Let's face it, there's 
a void since Earth, Wind & Fire 

slowed down. Kool & the Gang are 
big, but it's funny- they've spent so 
much time on pop charts, it's hard to 
think of them as an r &b band. We're 
interested in reaching out to a new 
audience, but without forsaking our 
black base. Every band goes through 
changes. We've gone through ours, 
but they haven't affected the group." 

Lipscomb is referring to the recent 
departures of Reggie and Vincent 
Calloway, who were integral parts of 

RHYTHM 
by Nelson George 

WES 

THERE ARE A FEW black music awards programs 
on television now, but none has garnered wide support 
or made the kind of impact on audiences equal to the 
power of the music. Black music creates superstar af- 
ter superstar, yet never has it had a showcase event 
reflective of that fact. Perhaps it will have one when 
the Soul Train Music Awards are inaugurated in April. 
Through soul, disco, and the age of crossover, Don 
Cornelius' broadcast has been consistent in its appeal. 
It has developed an identification with black music 
that no other regular broadcast show can match. 

"I truly feel that there is ample room within a medi- 
um such as television, 
which accommodates 
awards specials in honor 
of almost everything, for 
a major tribute to black 
music," says Cornelius. 
"Without disparaging 
the efforts of existing 
awards shows to give recognition to the achievements 
of blacks in music and without intending to promote 
separatism, we seek only to be specific in organizing 
our supplemental celebration of one of the world's 
most important art forms -a celebration to which all 
are invited regardless of race, color, creed, or coun- 
try 

Luther Vandross and Dionne Warwick will host, 
with that hyperactive producer- arranger, George 
Duke, to act as musical director. Steve Binder, one of 
the few directors to have any understanding of how to 
present popular music on TV, is co- producing, and 
"Soul Train" distributer Tribune Entertainment Co. is 
handling syndication. Cornelius says the program will 
be taped March 24 at Hollywood's KTLA TV studios. 
Program and music directors, retailers who report to 
the trades, and artists with charted records are among 
the eligible voters. Ballots are to be tabulated by the 
accounting firm Price, Waterhouse. Awards will be 
given in 15 categories, and a pioneering member of the 
r &b /urban contemporary community will be honored 
for lifetime achievement. 

Considering the ongoing role "Soul Train" plays in 
exposing black music and Cornelius' commitment to 
keeping the program on the air through some rough 
times, one hopes that the Soul Train Awards will re- 
ceive the enthusiastic response they deserve. 

SHORT STUFF: Nona Hendryx is collaborating in 
New York with choreographer Yoshiko Chums and 
painter Yvonne Jacquette on "The Big Picture," a 
performance piece to debut in January . .. Former 
"Hot Tracks" video dance show host Carlos DeJesus 
begins taping a new syndicated program in December 
... Tina Turner's new Terry Britten -produced single 
is "Two People" on Capitol ... The Nile Rodgers -pro- 
duced "I'm Not Perfect (But I'm Perfect For You)" by 
Grace Jones on Manhattan is his best work since the 
Madonna album. It is a muscular, early -'70s funk rec- 
ord (aren't those real horns! ?) with a very '80s drum - 
machine pattern. Jones' vocal is perfectly fine, and 

Rodgers again shows why he is still one of the best 
rhythm guitarists ever. Rodgers also handled produc- 
tion on Al Jarreau's "Tell Me What I Gotta Do" on 
Warner Bros. 

The Holland brothers, Eddie and Brian, of Motown 
fame, have supervised the recording of a promising 
debut album by Heavy Traffic Starring V (yes, that's 
the group's name). The featured artist is V, a sultry - 
voiced female vocalist who sings well on the first sin- 
gle, "Jealousy," and several other cuts on this very 
commercial record. Though the Hollands will always 
be remembered for their music during Motown's mag- 

ic years, this Atlantic re- 
lease shows that time has 
not passed these veter- 
ans by. One of the Hol- 
land brothers' post -Mo- 
town masterpieces, Fre- 
da Payne's "Band Of 
Gold," has been covered 

by (of all people) Bonnie Tyler, with a remix by Ar- 
thur Baker, for Columbia. 

Lonnie Simmons' Total Experience has signed pop 
singer Steven Paul -Perry ... The Temptations fol- 
low up "Lady Soul" with the title track to the "To Be 
Continued" album on Motown ... Detroit TV host and 
record producer Jim White has introduced a white 
r &b singer named Michelle Goulet on Island Records. 
Her self -titled debut has an intriguing version of 
Aretha Franklin's standard, "(You Make Me Feel 
Like) A Natural Woman," and some production work 
by Dexter Wansell ... Smokey Robinson has sung 
and co- written "Love Will Set You Free," the theme 
from the film "Solarbabies," a sci -fi movie on Metro - 
Goldwyn- Mayer. 

Aarons Fuchs' oldies and hip -hop operation in 
Queens, N.Y., has just released a bunch of good rec- 
ords. For fans of beach music there is Maurice Wil- 
liams & the Zodiacs' "At the Beach (Live in '65)" on 
Night Train International, which includes covers of 
the best r &b of the day and the vocal group's classic 
"Stay." The record was cut live at Myrtle Beach, S.C., 
back in the days of the frug and the watusi. Fuchs has 
also put out Funkmaster Wizard Wiz's "Crack It Up" 
b/w "Can't You Take A Hint." Fuchs says that "Hint" 
is in "the Wildman Steve tradition," which is one pret- 
ty raunchy tradition. Love -rapper Sponnie Gee is 
back with "That's My Style" b/w "I'll Serve You 
Right." Gee was one of the great early rappers, and 
this 12 -inch will maintain his underground reputation. 
Fuchs can be reached at 718 -706 -1240 ... Keep David 
Sanborn. Put away those Kenny G records and Gro- 
ver Washington, too. Now pull out "Atlantic 
Honkers," a double album of shouting, honking saxo- 
phone instrumentals from the '40s and '50s by noted 
bar -walking saxmen like Frank Culley, Willis Jack- 
son, Arnette Cobb, and King Curtis. It is another fine 
package from the Atlantic vaults compiled by Bob 
Porter. 

Here's wishi 
to Soul Train 

ng success 
Music Awards 

the Cincinnati -based unit. Vincent 
was a key songwriter and instrumen- 
talist, while band founder Reggie 
produced the group's albums. The 
brothers left Midnight Star to record, 
perform, and produce as a duo. 

Nevertheless, Lipscomb insists 
that creatively the two won't be 
missed, and there are no plans to re- 
place them. She points out that on the 
band's sixth Solar album, the near - 
platinum "Headlines," the 
Calloways' song-writing contributions 
were minimal. "Reggie and Vincent 
are interested in being producers, 
and that is essentially why they left. 
But it is the band that makes the 
songs happen. Midnight Star's sound 
belongs to Midnight Star." 

Midnight Star's plan is to expand 
its appeal beyond its largely black au- 
dience. The strategy, according to 
Lipscomb, involves "nurturing the in- 
dividual talents within the group. 
Since I'm the group's only female, I'll 
become the focal point by doing more 
lead singing with strong on -stage 
support from [band members] Melvin 

Gentry and Bo Watson. We plan on 
growing musically by writing songs 
with more depth and as a band [by] 
taking more control of our recording 
sessions and videos." 

Daniel Markus of Alive Enter- 
prises, who with partner Shep Gor- 
don manages both Midnight Star and 
the Calloways, shares the band's 
crossover vision. "In the time we've 
worked with them, almost a year 
now, we've always seen them as 
Earth, Wind & Fire," he says. 
"There's a lot of personality there 
locked behind the whole `faceless 
band' thing. That's already changing 
on stage, and it'll change on the rec- 
ords as well." 

Markus says Alive's plans have al- 
ways involved keeping the group's 
records on the "commercial cutting 
edge" and developing the unit into a 
great live attraction. "As it is, you 
can always tell when Midnight Star 
has played a particular region. Our 
record sales in the area usually swell 
shortly thereafter. Their perfor- 
mance is the best promotion of all." 

Blu Isn't Blue. Peggi Blu is far from blue after signing with Capitol Records. The 
1986 "Star Search" grand -prize winner is welcomed to the label by, from left, 
Capitol president Don Zimmermann; Blu's manager, Mark Alan; Blu; Blu's 
musical director, Ted Perlman; Capitol senior vice president Don Grierson; and 
vice president of black a &r Wayne Edwards. 
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HOT BLACK SINGLES ACTION 

RADIO MOST ADDED 
97 REPORTERS 

ARETHA FRANKLIN JIMMY LEE ARISTA 

EL DEBARGE SOMEONE GORDY 

MELBA MOORE FALLING CAPITOL 

FORCE MD'S I WANNA KNOW YOUR NAME TOMMY BOY 

O'BRIEN TENDERONI CAPITOL 

NEW TOTAL 

ADDS ON 

34 42 
19 72 
18 18 

17 37 
16 28 

Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self- addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
125 REPORTERS 

MIKI HOWARD COME SHARE MY LOVE ATLANTIC 

VESTA WILLIAMS ONCE BITTEN TWICE SHY ABM 

KRYSTOL PRECIOUS, PRECIOUS EPIC 

LUTHER VANDROSS STOP TO LOVE EPIC 

KLYMAXX SEXY CONSTELLATION 

NUMBER 

REPORTING 

30 
19 

14 

14 

13 

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
publisher. 

24 BILLBOARD NOVEMBER 22, 1986 

www.americanradiohistory.com

www.americanradiohistory.com


HARD TO RESIST. 

o 

SURRENDER 
TUF NFw ALBUM BY 

FEATURING THE SINGLE 

TENDEROM* 

PRODUCED BY 

O'BRYAN 

, 
* PRODUCED BY 

JERRY KNIGHT & AARON ZIGMAN FOR AARONNIGHT MUSIC COMPANY 

www.americanradiohistory.com

www.americanradiohistory.com


V V II 

MOW WALTERS ASSOCIATES 

Li/ 
4-4*************441-44t 

OF THE CHART TALENT SEEN 
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ARE WITH NORBY WALTERS ASSOCIATES 

*********************************************** 
NORBY WALTERS ASSOCIATES 

200 West 51st St., N.Y., N.Y. 10019 (212) 245 -3939 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL 8 NUMBER: DISTRIBUTING LABEL (SUG. LIST PRICE)* 

1 1 1 9 

** No.1 ** 
CAMEO ATLANTA ARTISTS 830-265-1 /POLYGRAM 5 weeks at No. One WORD UP 

2 3 5 LUTHER VANDROSS EPIC 40415 GIVE ME THE REASON 

3 3 2 33 ANITA BAKER ELEKTRA 60444 (8.98) (CD) RAPTURE 

® 11 42 3 FREDDIE JACKSON CAPITOL ST 12495 (8.98) JUST LIKE THE FIRST TIME 

O 6 9 8 GREGORY ABBOTT COLUMBIA BFC 40437 SHAKE YOU DOWN 

6 5 4 11 LIONEL RICHIE MOTOWN 6158 ML (9.98) (CD) DANCING ON THE CEILING 

7 4 6 18 THE TEMPTATIONS GORDY /MOTOWN 6207 GL /MOTOWN (8.98) TO BE CONTINUED 

8 7 5 24 RUN -D.M.C. 412 PROFILE 1217 (8.98) (CD) RAISING HELL 

9 10 11 39 JANET JACKSON A2 A &M SP.5106 (8.98) (CD) CONTROL 

10 9 7 7 TINA TURNER CAPITOL P112530 (9.98) (co) BREAK EVERY RULE 

11 8 8 16 ORAN "JUICE" JONES DEF JAM /COLUMBIA BFC 40367 /COLUMBIA JUICE 

12 12 10 14 LEVERT ATLANTIC 81669 -1 (8.98) BLOODLINE 

13 13 13 9 ASHFORD & SIMPSON CAPITOL ST 12469 (9.98) REAL LOVE 

14 15 16 10 HOWARD HEWETT ELEKTRA 60487 -1(8.98) 
I COMMIT TO LOVE 

15 14 12 9 MAZE FEATURING FRANKIE BEVERLY CAPITOL SWBB -12479 (9.98) LIVE IN LOS ANGELES 

16 17 18 11 PHYLLIS HYMAN P.I.R. ST 53029 /MANHATTAN (9.98) LIVING ALL ALONE 

1p7 23 20 13 MELBA MOORE CAPITOL ST 12471 (9.98) A LOT OF LOVE 

10 22 27 5 KURTIS BLOW MERCURY/POLYGRAM 830 215-1 M.1 /POLYGRAM KINGDOM BLOW 

19 19 22 5 JESSE JOHNSON A &M SP-5122 (8.98) SHOCKADELICA 

20 16 14 27 BILLY OCEAN JIVE /ARISTA JL8.8409 /ARISTA (8.98) (CD) LOVE ZONE 

21 18 15 27 WHODINI 0 JIVE /ARISTA 18-8407/ARISTA (8.98) (CD) BACK IN BLACK 

® 38 - 2 ARETHA FRANKLIN ARISTA AL -8442 (8.98) ARETHA 

23 25 25 17 UTFO SELECT SEL 21616 (8.98) SKEEZER PLEEZER 

24 24 24 6 WHISTLE SELECT SEL 21615 (8.98) WHISTLE 

25 20 19 11 KENNY G. ARISTA AL8 8427 (8.98) (CD) DUOTONES 

26 21 17 50 LISA LISA & CULT JAM WITH FULL FORCE LISA LISA & CULT JAM WITH FULL FORCE COLUMBIA FC 40135 (CD) 

27 26 21 10 GEORGE BENSON WARNER BROS. WB 1 -2547 (8.98) WHILE THE CITY SLEEPS ... 
28 27 23 27 PATTI LABELLE MCA 5737 (8.98) (CD) WINNER IN YOU 

® 35 37 6 THE HUMAN LEAGUE vIRGIN /A&M SP 5129/A &M (8.98) (CD) CRASH 

30 30 29 17 SHIRLEY JONES P.I.R./MANHATTAN ST- 53031 /MANHATTAN (8.98) ALWAYS IN THE MOOD 

31 32 33 5 LOOSE ENDS MCA 5745 (8.98) THE ZAGORA 

32 28 28 21 JEFFREY OSBORNE A &M SP.5I03 (8.98) (CD) EMOTIONAL 

O50 - 2 COMMODORES POLYDOR 831 194.1 / POLYGRAM UNITED 

34 34 44 6 BOBBY JIMMY & THE CRITTERS MACOLA MRC 0933 (8.98) ROACHES IN THE BEGINNING 

35 33 32 25 MIDNIGHT STAR SOLAR /ELEKTRA 60454 /ELEKTRA (8.98) (CD) HEADLINES 

36 36 43 6 STACY LATTISAW MOTOWN 6212 ML (8.98) TAKE ME ALL THE WAY 0 54 - 2 MILLIE JACKSON JIVE 10161016 -J /RCA (8.98) AN IMITATION OF LOVE 

38 29 26 17 JEAN CARNE OMNI 90492 /ATLANTIC (8.98) CLOSER THAN CLOSE 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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; ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)" 

39 39 35 15 FULL FORCE COLUMBIA BFC 40395 FULL FORCE GET BUSY ONE TIME 

40 40 47 4 CHICO DEBARGE MOTOWN 62I4MLA (8.98) CHICO DEBARGE 

41 43 39 20 CLARENCE CARTER ICHIBAN 1003 (8.98) DR. C.C. 

42 31 30 10 FIVE STAR RCA AFL) -9501 (8.98) SILK & STEEL 

43 37 31 6 AL JARREAU WARNER BROS. 25477.1 (8.98) (CD) L IS FOR LOVER 

44 42 34 11 GWEN GUTHRIE MERCURY /POLYGRAM 829 -532 /POLYGRAM GOOD TO GO LOVER 

45 48 51 4 PEABO BRYSON ELEKTRA 60484 (8.98) QUIET STORM 

46 46 48 5 JAMES BROWN scOTTI BROS./EPIC 12 40380/EPIC GRAVITY 

47 41 36 74 RENE & ANGELA MERCURY / POLYGRAM 824607.IM) /POLYGRAM (CD) STREET CALLED DESIRE 

c: 74 - 2 ONE WAY MCA 5823 (8.98) ONE WAY XI 

47 51 53 7 FATTBURGER GOLDEN BOY /OPTIMISM 2001 /OPTIMISM (8.98) (co) ONE OF A KIND 

50 44 38 86 WHITNEY HOUSTON 6 ARISTA AL8 -8212 (8.98) (CD) WHITNEY HOUSTON 

51 49 40 21 BOB JAMES /DAVID SANBORN WARNER BROS. 25390 (8.98) (CD) DOUBLE VISION 

52 69 - 16 SHIRLEY MURDOCK ELEKTRA 960443.1 (8.98) SHIRLEY MURDOCK! 

53 45 46 21 JERMAINE STEWART 10/ARISTA AL8.8395 /ARISTA (8.98) (CD) FRANTIC ROMANTIC 

® 59 55 10 JAMES INGRAM QWEST/WARNER BROS. 1.25424 /WARNER BROS. (8.98) NEVER FELT SO GOOD 

CI 63 - 2 GENERAL KANE GORDY 6216 GL /MOTOWN (8.98) IN FULL CHILL 

56 47 49 24 EL DEBARGE GORDY /MOTOWN 6181GL /MOTOWN (8.98) (CD) EL DEBARGE 

57 52 41 18 PIECES OF A DREAM MANHATTAN ST -53023 (8.98) JOYRIDE 

® 72 - 2 JEFF LORBER WARNER BROS. 1 -25492 (8.98) PRIVATE PASSION 

59 57 57 17 BOOGIE BOYS CAPITOL 12488 (8.98) SURVIVAL OF THE FRESHEST 

60 62 59 9 R.J.'S LATEST ARRIVAL MANHATTAN ST -53037 (9.98) HOLD ON 

61 61 61 9 GEORGE DUKE ELEKTRA 960480 -1 (8.98) GEORGE DUKE 

62 53 52 41 MELI'SA MORGAN CAPITOL sr. 12434 (8.98) DO ME BABY 

63 60 60 13 CHAKA KHAN WARNER BROS. 25425 (8.98) (CD) DESTINY ® NEW, 1 BOB JAMES WARNER BROS. 25495 (8.98) (CD) OBSESSION 

65 55 45 13 LA. DREAM TEAM MCA 5779 (8.98) KINGS OF THE WEST COAST 

66 58 50 28 THE S.O.S. BAND TABU FZ 40279 /EPIC (8.98) (CO) SANDS OF TIME 

CI NEW 1 JUST -ICE FRESH LP RE.1 /SLEEPING BAG (8.98) BACK TO THE OLD SCHOOL 

68 64 54 5 REBBIE JACKSON COLUMBIA BFC 40364 REACTION 

69 56 56 7 BEAU WILLIAMS CAPITOL ST -12486 (9.98) NO MORE TEARS 

70 NEW 1 MILES DAVIS WARNER BROS. 25490 (8.98) (CD) TUTU 

%1 NEW B 1 VESTA WILLIAMS A &M SP 5118 (8.9s) VESTA 

72 67 67 6 STACEY Q ATLANTIC 81676 (8.98) BETTER THAN HEAVEN 

73 65 62 10 MADONNA 2 SIRE I- 25442 /WARNER BROS. (8.98) (CD) TRUE BLUE 

74 73 66 12 STEVE WINWOOD ISLAND 25448 /WARNER BROS. (B.98) (CD) BACK IN THE HIGHLIFE 

75 70 71 11 EARL KLUGH WARNER BROS. 25478 (8.98) LIFE STORIES 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 
numeral following the symbol. "CBS Records and PolyGram Records do not issue a suggested list price for its product. 
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FOR WEEK ENDING NOVEMBER 22, 1986 

I . ' o ac mg es 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each titles composite position on the main Hot Black Singles chart. 
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1 2 TASTY LOVE FREDDIE JACKSON 1 

2 1 A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 6 

3 3 HUMAN THE HUMAN LEAGUE 5 

4 6 NAIL IT TO THE WALL STACY LATTISAW 4 

5 4 SHAKE YOU DOWN GREGORY ABBOTT 11 

6 8 CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 3 

7 10 LOVE WILL CONQUER ALL LIONEL RICHIE 2 

8 9 HOT! WILD! UNRESTRICTED! CRAZY LOVE! MILLIE JACKSON 10 

9 18 GOIN' TO THE BANK COMMODORES 8 

10 5 WORD UP CAMEO 18 

11 11 CRACK KILLED APPLEJACK GENERAL KANE 16 

12 14 DON'T THINK ABOUT IT ONE WAY 7 

13 7 JEALOUSY CLUB NOUVEAU 24 

14 19 LOVE YOU DOWN READY FOR THE WORLD 9 

15 21 TALK TO ME CHICO DEBARGE 12 

16 22 I'M CHILLIN' KURTIS BLOW 20 

17 13 I'M FOR REAL HOWARD HEWETT 31 

18 24 YOU BE ILLIN' RUN -D.M.C. 21 

19 23 KISS AWAY THE PAIN PATTI LABELLE 13 

20 12 JUMPIN' JACK FLASH ARETHA FRANKLIN 34 

21 27 CAUGHT UP IN THE RAPTURE ANITA BAKER 14 

22 26 GRAVITY JAMES BROWN 28 

23 34 IKE'S RAP /HEY GIRL ISAAC HAYES 23 

24 - VICTORY KOOL & THE GANG 15 

25 30 LET'S GO OUT TONIGHT LEVERT 19 

26 16 LADY SOUL THE TEMPTATIONS 39 

27 15 TYPICAL MALE TINA TURNER 40 

28 - GIRLFRIEND BOBBY BROWN 17 

29 17 OLD FRIEND PHYLLIS HYMAN 35 

30 39 UNFAITHFUL SO MUCH FULL FORCE 22 

31 40 LOVE IS FOREVER BILLY OCEAN 26 

32 20 CAN'T WAIT ANOTHER MINUTE FIVE STAR 43 

33 - CONTROL JANET JACKSON 25 

34 - AS WE LAY SHIRLEY MURDOCK 33 

35 - SPLIT PERSONALITY UTFO 50 

36 29 THE RAIN ORAN "JUICE" JONES 56 

37 - GOOD COMBINATION PEABO BRYSON 51 

38 38 LAST NIGHT I NEEDED SOMEBODY SHIRLEY JONES 46 

39 36 ERIC B. IS PRESIDENT ERIC B. FEATURING RAKIM 48 

40 25 JODY JERMAINE STEWART 65 

TM 

=w r3 Qw 
_i3 

AIRPLAY 
TITLE ARTIST 

Y 
UZ 
cop: 

oo 
1 1 TASTY LOVE FREDDIE JACKSON 1 

2 2 LOVE WILL CONQUER ALL LIONEL RICHIE 2 

3 3 CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 3 

4 5 DON'T THINK ABOUT IT ONE WAY 7 

5 9 TALK TO ME CHICO DEBARGE 12 

6 7 GOIN' TO THE BANK COMMODORES 8 

7 8 LOVE YOU DOWN READY FOR THE WORLD 9 

8 4 NAIL IT TO THE WALL STACY LATTISAW 4 

9 17 GIRLFRIEND BOBBY BROWN 17 

10 15 VICTORY KOOL & THE GANG 15 

11 14 CAUGHT UP IN THE RAPTURE ANITA BAKER 14 

12 13 KISS AWAY THE PAIN PATTI LABELLE 13 

13 11 HOT! WILD! UNRESTRICTED! CRAZY LOVE! MILLIE JACKSON 10 

14 18 UNFAITHFUL SO MUCH FULL FORCE 22 

15 16 LET'S GO OUT TONIGHT LEVERT 19 

16 20 FACTS OF LOVE JEFF LORBER FEATURING KARYN WHITE 27 

17 6 HUMAN THE HUMAN LEAGUE 5 

18 23 CONTROL JANET JACKSON 25 

19 21 IKE'S RAP /HEY GIRL ISAAC HAYES 23 

20 27 STOP TO LOVE LUTHER VANDROSS 32 

21 26 ONCE IN A LIFETIME GROOVE NEW EDITION 29 

22 25 ONCE BITTEN TWICE SHY VESTA WILLIAMS 30 

23 10 A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 6 

24 35 YOU BE ILLIN' RUN -D.M.C. 21 

25 34 SEXY KLYMAXX 38 

26 29 LOVE IS FOREVER BILLY OCEAN 26 

27 22 EVEN WHEN YOU SLEEP THE S.O.S. BAND 37 

28 30 TIGHT FIT CHAKA KHAN 36 

29 12 SHAKE YOU DOWN GREGORY ABBOTT 11 

30 31 I'M CHILLIN' KURTIS BLOW 20 

31 36 I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) GRACE JONES 42 

32 37 COME SHARE MY LOVE MIKI HOWARD 45 

33 - SOMEONE EL DEBARGE 44 

34 39 AS WE LAY SHIRLEY MURDOCK 33 

35 - GOLDMINE THE POINTER SISTERS 49 

36 38 YOU'RE MY FIRST, MY LAST, MY EVERYTHING O.C. SMITH 52 

37 19 FLAME OF LOVE JEAN CARNE 41 

38 - PRECIOUS, PRECIOUS KRYSTOL 47 

39 - MISUNDERSTANDING JAMES (D TRAIN) WILLIAMS 53 

40 - WHEN YOU LOVE SOMEONE MAZE FEATURING FRANKIE BEVERLY 54 
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TITLE 

(Publisher Licensing Org.) 

Sheet Music Dist. 

75 2 THE LIMIT 
(Baby Beck, ASCAP) 

81 ALL CRIED OUT 

(Mokojumbi, BMI /My! My!, BMI /Careers, 

BMI/Willesden, BMI) CPP 

33 AS WE LAY 

(Troutman's, BMI /Saja, BMI) 
67 BIG FUN 

(Temp Co., BMI) 

43 CAN'T WAIT ANOTHER MINUTE 

(Ensign, BMI /Boomers Mothers, BMI /Naked Prey, 

BMI) CPP 

14 CAUGHT UP IN THE RAPTURE 

(WB, ASCAP /DQ, ASCAP /Silver Sun, ASCAP) 

79 C'EST LA VIE 

(MCA, ASCAP /Afg, ASCAP /Bug, BMI) 
63 CHOCOLATE LOVER 

(Billion /Burnt Out, BMI) 

45 COME SHARE MY LOVE 

(Warner- Tamerlane, BMI /Buffalo Factory, BMI) 

25 CONTROL 

( Flyte Tyme, ASCAP) 

100 COUNT YOUR BLESSINGS 

(Nick -O -Val, ASCAP) 

16 CRACK KILLED APPLEJACK 

( Jobete, ASCAP) CPP 

92 CRACKIN' UP 

(Fanny Mac, BMI) 

3 CRAZAY 

(Shockadelica, ASCAP /Almo, ASCAP) CPP /ALM 

87 DON'T LOOK BACK 

(MCA, ASCAP /Unicity, ASCAP /Right By The Sea, 

ASCAP /Nelana, BMI) 

7 DONT THINK ABOUT IT 

(Duchess, BMI /Perk's, BMI) 

84 EARTH ANGEL (FROM "THE KARATE KID, PART II ") 
(Dootsie Williams, BMI) 

48 ERIC B. IS PRESIDENT 

(Robert Hill, BMI) 

37 EVEN WHEN YOU SLEEP 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

27 FACTS OF LOVE 

(Music Corp. Of America, BMI /Bayjun Beat, BMI) 

41 FLAME OF LOVE 

(WB, ASCAP /Silver Sun, ASCAP /DQ, ASCAP) 

17 GIRLFRIEND 

(Kamalar Music /Let's Shine Music /Clinton 
St. Publishing) 

8 GOIN' TO THE BANK 

(Tuneworks, BMI / Franne Gee. BMI / Rightsong, 

BMI /Nonpareil, ASCAP /Careers, BMI) CPP 

49 GOLDMINE 

(Nonpareil, ASCAP /Broozertoones, BM!) CPP 

51 GOOD COMBINATION 

(WB, ASCAP /Peabo, ASCAP /Almo, ASCAP /Keecho, 

ASCAP) CPP/ALM 

97 GOOD FRIEND 

(Mycenae, ASCAP) 

96 GOTTA SEE YOU TONIGHT 

(Paul Simpson, BMI) 
28 GRAVITY 

(April, ASCAP /Second Nature, ASCAP /Blackwood, 

BMI /Janiceps, BMI) CPP /ABP 

59 GROWING UP 

(Zomba, ASCAP) 

80 HEAT STROKE 

(Max, ASCAP /Leosun, ASCAP) 

60 HEAVEN IN YOUR ARMS 

(W6, ASCAP /Silver Sun, ASCAP /DQ, ASCAP) 

10 HOP WILD! UNRESTRICTED! CRAZY LOVE! 

(Willesden, BMI) 

5 HUMAN 

(Flyte Tyme, ASCAP) 

95 I KNOW YOU LOVE ME 

(Specialists, BMI) 

78 I WANNA KNOW YOUR NAME 

(Mighty Three, BMI) 

91 I WISH YOU WERE HERE 

(WB, ASCAP /Future Shock, ASCAP /Kip Teez, 

ASCAP /La Salas, ASCAP) 

23 IKE'S RAP /HEY GIRL 

(Super Blue, BMI) 

20 I'M CHILLIN' 

(Kuwa, ASCAP /Hugabut, ASCAP) 

31 I'M FOR REAL 

(WB, ASCAP /E/A, ASCAP /Make It Big, 

ASCAP /Clarkee, BMI) 

42 I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) 

(Bruce Wooley, ASCAP /April, ASCAP /Grace Jones, 

ASCAP /Deshuffin, ASCAP) CPP /ABP 
58 ITS THE NEW STYLE 

(Def Jam, ASCAP) 

24 JEALOUSY 

(Jay King IV, BMI) 

71 JIMMY LEE 

(Gratitude Sky, ASCAP/When Words Collide, 

BMI /Bellboy, BMI) 
65 JODY 

(Virgin, ASCAP /Gratitude Sky, ASCAP /Polo Grounds, 

BMI) CPP 

73 JOYRIDE 

(Mchoma, BMI) 

34 JUMPIN' JACK FLASH 

(Abkco, BMI) CPP 

94 JUST FOR FUN 

(ADRA, BMI /Guinea Farm, BMI) 

13 KISS AWAY THE PAIN 

(Mercey Kersey, BMI /L'il Mama, BMI) 

39 LADY SOUL 

(Dream Dealers, ASCAP /Buchu, ASCAP /Arista, 
ASCAP) CPP 

46 LAST NIGHT I NEEDED SOMEBODY 

(Downstairs, BMI /C'Index, BMI) 
19 LETS GO OUT TONIGHT 

(Trycet, BMI /Ferncliff, BMI) 
6 A LITTLE BIT MORE 

(Bush Burnin', ASCAP /Gene McFadden, BMI /Su -ma, 

BMI /Careers, BMI) CPP 

26 LOVE IS FOREVER 

(Zomba, ASCAP) 

2 LOVE WILL CONQUER ALL 

(Brockman, ASCAP /Dyad, BMI /Poopÿ s, ASCAP) 

CPP /CLM 
9 LOVE YOU DOWN 

(Ready For The World, BMI /Excalibur Lace, BMI/Trixie 

Lou, BMI) 
72 THE MIDAS TOUCH 

(Hip Trip, BMI /Midstar, BMI) CPP 

53 MISUNDERSTANDING 

(Huemar, BMI /Blackwood, BMI) CPP /ABP 
4 NAIL IT TO THE WALL 

(Jobete, ASCAP /Perfect Punch, BMI) CPP 

61 A NIGHT TO REMEMBER 

(Sloopus, BMI /Golden Horizon, BMI) CPP 

35 OLD FRIEND 

(Bellboy, BMI /De Creed, BMI) 

30 ONCE BITTEN TWICE SHY 

(Vesta Seven, ASCAP /Almo, ASCAP /Sir Gant, BMI) 

CPP /ALM 
29 ONCE IN A LIFETIME GROOVE 

(House Of Champions, ASCAP /April, ASCAP /MGM -UA, 

ASCAP) CPP /ABP 
89 "OOPS, OH NO" 

(Palass, BMI /MCA, ASCAP /Honey Music, ASCAP) 

55 OUTSIDE IN THE RAIN 

(Colgems -EMI, ASCAP /Lem -Thom, ASCAP) 

74 P.O.P. (PURSUITS OF PLEASURE) GENERATION 

(Mtume, ASCAP) 

47 PRECIOUS, PRECIOUS 

(Alexandra Kee, BMI /Aujourd'Hui, BMI) 

82 PROVE ME RIGHT 

(Rashida, BMI /Nelana, BMI/Write By The Sea, 

ASCAP/Yellowbrick Road, ASCAP) 

56 THE RAIN 

(Def Jam, ASCAP) 

70 ROOM WITH A VIEW 

(ATV Of Canada Ltd. /Mussel Schwartz, BMI) 

77 SERIOUS 

(Triage, BMI /Living Disc, BMI) 

38 SEXY 

(Spectrum VII, ASCAP /Klymaxx, ASCAP) CPP 

Il SHAKE YOU DOWN 

(Charles Family, BMI /Alli Bee, BMI /Grabbitt, BMI) 

68 SHIVER 

(Gratitude Sky, ASCAP /Bellboy, BMI) 
44 SOMEONE 

(Noted For The Record, ASCAP /MCA, ASCAP /Music 

Corp. Of America, BMI) 
64 S.O.S. 

(Critique, BMI /EMI, BMI) 
50 SPLIT PERSONALITY 

(ADRA, BMI /Kadoc / Mokojumbi, BMI/Willesden, BMI) 

69 STAY 

(Little Tanya, BMI /MCA, ASCAP) 

32 STOP TO LOVE 

(April, ASCAP /Uncle Ronnie's, ASCAP /Dillard, BMI) 

CPP /ABP 
57 SUMMERTIME, SUMMERTIME 

(Washinwear, BMI /Beach House, ASCAP) 

85 SUNSHINE LADY 

(Malaco, BMI /Backlog, BMI) 

98 SWEET LOVE 

(Old Brompton Road, ASCAP /Jobete, ASCAP) CPP 

12 TALK TO ME 

(Music Corp. Of America, BMI /Franne Gee, 

BMI /Rightsong, BMI /Del Zorro, ASCAP /Summa- 

Booma, ASCAP) 

1 TASTY LOVE 

(Bush Burnin', ASCAP) 

66 TELL ME WHAT I GOTTA DO 

(Music Corp. Of America, BMI/Young Millionaire's 

Club, BMI /Noted For The Record, ASCAP /Avodah, 

ASCAP) 

90 TENDERONI 

(Almo, ASCAP /Crimsco, ASCAP /Music Corp. Of 

America, BMI /Ziggurat, BMI) 
93 THERE'S JUST SOMETHING ABOUT YOU 

(Beau Williams, BMI /Ensign, BMI) CPP 

36 TIGHT FIT 

(April, ASCAP /Blackwood, BMI /Henry Suemay, BMI) 

BLACK SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Black Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

COLUMBIA (6) 8 
Def Jam (1) 
Def Jam /Columbia (1) 

MCA (7) 8 
Constellation (1) 

CAPITOL 7 

ELEKTRA (6) 7 
Solar (1) 

A &M (5) 6 
Virgin /A &M (1) 

ATLANTIC (3) 6 
Omni (2) 
21 Records (1) 

EPIC (4) 6 
Scotti Bros. (1) 
Tabu (I) 

MANHATTAN (4) 6 
P.I.R. (2) 

MOTOWN (3) 6 
Gordy (3) 

RCA (4) 6 
Jive (1) 
Total Experience (1) 

ARISTA (3) 5 

Jive (2) 
POLYGRAM 5 

Mercury (2) 
Polydor (2) 
Atlanta Artists (1) 

WARNER BROS. 5 

MACOLA 3 
Catawba (1) 
Palass (1) 
Tuxedo (1) 

SELECT 2 

CRITIQUE 1 

FAST FIRE 1 

Atter Five (1) 
ICHIBAN 1 

ISLAND 1 

4th & B'Way /Island (1) 
MALACO 1 

MJSIC SPECIALISTS 1 

Jam Packed (1) 
POSSE 1 

POW WOW 1 

PROFILE 1 

RENDEZVOUS 1 

SLEEPING BAG 1 

SUPERTRONICS 1 

TOMMY BOY 1 

TRIPLE T 1 

CPP /ABP 
76 T00 MUCH IS NEVER ENOUGH 

(Little Ebony Sam, BMI /Spider Daddy, BMI) 

40 TYPICAL MALE 

(W B, ASCAP /Almo, ASCAP /Myaxe, PRS /Good Single, 

PRS) CPP /ALM 

n UNFAITHFUL SO MUCH 

(Forceful, BMI/Willesden, BMI) 

15 VICTORY 

(Delightful, BMI) 
99 WHEN I THINK OF YOU 

(Flyte Tyme, ASCAP) 

54 WHEN YOU LOVE SOMEONE 

(Amazement, BMI) 

62 WHERE DID WE GO WRONG? 

(Abkco, BMI /Ashtray, BMI) 

86 WHOPPIT 

(Sand Bon, ASCAP /Hamilton, ASCAP) 

18 WORD UP 

(All Seeing Eye, ASCAP /PolyGram, ASCAP /Better 
Days, BMI / PolyGram Songs, BMI) 

21 YOU BE ILLIN' 

(Protoons, ASCAP /Rush Groove, ASCAP) 

88 YOU BRING ME UP 

(Bullion, BMI /Burnt Out, BMI) 
83 YOU GOT IT ALL 

(Holmes Line,. ASCAP) 

52 YOU'RE MY RRST, MY LAST, MY EVERYTHING 

(Sa -vette, BMI /Six Continents, BMI /Unichappell, BMI) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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CLUB PLAY 
TITLE 

Compiled from a national sample of dance club playlists. 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

O 3 6 8 
* * No.1 * * 

DON'T LEAVE ME THIS WAY THE COMMUNARDS MCA 23665 1 week at Na One U 4 7 7 I CAN'T TURN AROUND (REMIX) RCA 5702-1-RD J.M. SILK 

3 2 2 10 NAIL IT TO THE WALL (REMIX) MOTOWN 4563MG STACY LATTISAW 

4 1 4 11 WORD UP ATLANTA ARTISTS 884 933.1 /POLYGRAM CAMEO 0 7 8 7 WORLD DOMINATION (REMIX) MCA 23671 THE BELLE STARS © 12 16 5 BRAND NEW LOVER EPIC 49 -05965 DEAD OR ALIVE 

7 6 5 9 ONE STEP (REMIX) MERCURY 888 160-1/POLYGRAM K.T.P. 

® 13 14 6 MORE THAN PHYSICAL (REMIX) LONDON 886 080- 1 /POLYGRAM BANANARAMA 

9 10 13 8 SOMEBODY (REMIX) /THE RED, RED GROOVY ATLANTIC 0 -86771 BRILLIANT 

CD 14 17 5 TRUE BLUE (REMIX) SIRE 0- 20533 /WARNER BROS. MADONNA 

11 5 3 10 SUMMERTIME, SUMMERTIME SLEEPING BAG SLX -22 NOCERA 

1Z 19 22 4 FACTS OF LOVE (REMIX) JEFF LORBER FEATURING KARYN WHITE WARNER BROS. 0.20545 

Cl 17 18 5 GRAVITY (REMIX) scoTTl BROS. 4Z9-05943/EPIC JAMES BROWN 0 23 33 3 EVERYBODY HAVE FUN TONIGHT (REMIX) GEFFEN 0- 20551 /WARNER BROS. WANG CHUNG 

15 9 10 7 HOW MANY LOVERS WARNER BROS. 0-20515 ANTHONY AND THE CAMP 

16 8 1 8 HUMAN A &M SP -12197 THE HUMAN LEAGUE 0 28 - 2 MUSIQUE NON STOP WARNER BROS. 0-20549 KRAFTWERK 

ió 26 - 2 EVERY LOVER'S SIGN (REMIX) A &M SP -12208 THE LOVER SPEAKS 

CI 22 23 5 TALK TO ME (REMIX) MOTOWN 4567MG CHICO DEBARGE 

® 24 27 4 CRY FOR LOVE (REMIX) A &M SP -12203 IGGY POP 

Yl 33 - 2 BIZARRE LOVE TRIANGLE (REMIX) /STATE OF THE NATION (REMIX) NEW ORDER QWEST 0. 20546 /WARNER BROS. 

® 32 35 5 SET ME FREE (REMIX) CAPITOL v -15252 JAKI GRAHAM 

23 11 11 9 TYPICAL MALE (REMIX) CAPITOL V -15249 TINA TURNER 

24 20 20 7 SATURDAY NIGHT DICE TGR 1009 /SUTRA LAUREN GREY 

25 25 34 4 SACRIFICE (REMIX) ATLANTIC 0 -86770 CYNDI PHILLIPS 

PG 27 31 4 I DIDNT 
6804 /ATLANTIC 
MEAN TO TURN YOU ON (REMIX) ROBERT PALMER ISLAND 0- 9 

27 16 15 7 SPECULATION (REMIX) MCA 23670 COLONEL ABRAMS 0 34 39 3 HUNT YOU DOWN (REMIX) SELECT FMS 62275 THE SHAKES 

® 37 - 2 MISUNDERSTANDING COLUMBIA 44 -05967 JAMES (D TRAIN) WILLIAMS 

® 30 30 5 DON'T HOLD BACK JUMP STREET JS 1005 /4TH & B'WAY BUMPER TO BUMPER 

31 29 32 5 FALLING IN LOVE NEXT PLATEAU NP 50049 SYBIL 0 35 44 3 FREND 
0.2EDOM 

OVERS 
ISLA 0537 /WARNEPIR 

LL 
ERO 

(REMIX) /HIGHER LOVE (REMIX) STEVE WINWOOD 0 43 45 3 UNFAITHFUL SO MUCH (REMIX) COLUMBIA 44 -05955 FULL FORCE 

34 21 19 8 THE SOUND OF MUSIK (REMIX) SIRE 0.20529 /WARNER BROS. FALCO 0 49 - 2 FrL774.1 
-RD 

DMINE (REMIX) /SEXUAL POWER THE POINTER SISTERS RCA 

® 36 49 3 JUMPIN' JACK FLASH (REMIX) ARISTA ÁD1.9529 ARETHA FRANKLIN 

31 NEW 1 CONTROL (REMIX) A &M SP -12209 JANET JACKSON 

38 15 9 9 JODY (REMIX) /DANCEFLOOR ARISTA AD1 -9476 JERMAINE STEWART 

39 46 - 2 TOO MUCH OR NOTHING (REMIX) I.R.S. 23683/MCA GENERAL PUBLIC 

® 45 48 3 SECOND TO NONE KMA 12- 001 /MACOLA KOPPER 

41 48 - 2 T4TH 

& BHIS 

TIME 
'WAY SWAY- 426 /ISLAND 

PRIVATE POSSESSION FEATURING HUNTER HAYES 

CI 47 - 2 BEAT OF LOVE (REMIX) ATLANTIC 0 -86772 REGINA 

® 44 50 3 I'M A MAN ORPHAN OR -004 JIMMY LIPTON 

44 38 40 4 JEALOUSY /MALICIOUS JEALOUSY KING JAY TB 884 /TOMMY BOY CLUB NOUVEAU 

45 18 12 13 CAN'T WAIT ANOTHER MINUTE (REMIX) RCA PW -14422 FIVE STAR 

® NEW O 1 
COLUMBIA 
C'MON EVERY BEATBOX (REMIX) /BADROCK CITY BIG AUDIO DYNAMITE 44 -05963 9 NEW 1 TIME KEEPS MOVIN' ON VINYLMANIA VMR 005 CALVIN 

® NEW 1 DON'T THINK ABOUT IT (REMIX) MCA 23659 ONE WAY 

49 31 25 8 HEARTACHE GEFFEN 0. 20519 /WARNER BROS. GENE LOVES JEZEBEL 

5O NEW 1 FREAK IN THE STREET (REMIX) MCA 23690 THE UNTOUCHABLES 

to 
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Titles with future 
chart potential. 
based on club play 
this week. 

1. ONCE IN A LIFETIME GROOVE (REMIX) NEW EDITION MCA 

2. ONCE BITTEN TWICE SHY (REMIX) VESTA WILLIAMS A &M 

3. C'EST LA VIE (REMIX) ROBBIE NEVIL MANHATTAN 

4. IN THE HEAT OF A) PASSIONATE MOMENT (REMIX) PRINCESS NEXT PLATEAU 

5. BOY TOY (REMIX) TIA RCA 

6. SOMEONE LIKE YOU SYLVESTER WARNER BROS. 

7. FINGERTIPS (REMIX) SPARKS MCA /CURB 

8. DON'T LET ME BE THE ONE NU SHOOZ ATLANTIC 

9. SAY YOU REALLY WANT ME (REMIX) KIM WILDE MCA 

10. SUBURBIA (REMIX) PET SHOP BOYS EMI -AMERICA 

OTitles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) c 

unless indicated otherwise. 

TM 

©Copyright 1986, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 -INCH SINGLES SALES 
Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

0 1 1 10 

* * No. 1 * * 
HUMAN THE HUMAN LEAGUE 
A &M SP -12197 5 weeks at No One 

2 2 2 11 FOR TONIGHT ATLANTIC 0 -86789 NANCY MARTINEZ 

O 7 9 4 BRAND NEW LOVER EPIC 49-05965 DEAD OR ALIVE 

® 5 3 11 DON'T LEAVE ME THIS WAY MCA 23665 THE COMMUNARDS 

5 3 5 9 NAIL IT TO THE WALL (REMIX) MOTOWN 4563MG STACY LATTISAW 

© 8 7 10 SUMMERTIME, SUMMERTIME SLEEPING BAG SLX-22 NOCERA 

7 4 4 6 TRUE BLUE (REMIX) SIRE 0- 20533 /WARNER BROS. MADONNA 

8 6 6 13 WORD UP ATLANTA ARTISTS 884 933.1 / POLYGRAM CAMEO 

9 9 12 8 TALK TO ME (REMIX) MOTOWN 4567MG CHICO DEBARGE 

10 10 13 7 SPECULATION (REMIX) MCA 23670 COLONEL ABRAMS 

11 15 10 6 I CAN'T TURN AROUND (REMIX) RCA 5702.1 -RD J.M. SILK 

lY 22 35 3 EVERYBODY HAVE FUN TONIGHT (REMIX) GEFFEN 0- 20551 /WARNER BROS. WANG CHUNG 

13 11 11 13 DIAMOND GIRL ATLANTIC0 -86778 NICE & WILD 

14 16 19 5 LOVE CAN'T TURN AROUND (REMIX) COTILLION 0- 96805 /ATLANTIC PHILLY CREAM 

15 13 14 8 HOW MANY LOVERS WARNER BROS. 0.20515 ANTHONY AND THE CAMP 

CI 19 28 6 FALLING IN LOVE NEXT PLATEAU NP 50049 SYBIL 

17 14 17 5 I DIDN'T MEAN TO TURN YOU ON (REMIX) ROBERT PALMER ISLAND 0- 96804 /ATLANTIC 

18 18 25 5 SHAKE YOU DOWN (REMIX) COLUMBIA 44 -05959 GREGORY ABBOTT 

19 12 15 9 JEALOUSY /MALICIOUS JEALOUSY KING JAY TB 884 /TOMMY BOY CLUB NOUVEAU 

® 28 - 2 CONTROL (REMIX) A &M SP -12209 JANET JACKSON 

21 21 18 5 WORLD DOMINATION (REMIX) MCA 23671 THE BELLE STARS 

22 23 36 3 BIZARRE LOVE TRIANGLE (REMIX) /STATE OF THE NATION (REMIX) NEW ORDER QWEST 0- 20546 /WARNER BROS. 

CI 26 42 3 MUSIQUE NON STOP WARNER BROS. 0 -20549 KRAFTWERK 

24 17 16 6 GRAVITY (REMIX) scorn BROS. 4Z9- 05943/EPIC JAMES BROWN 

25 20 23 8 SATURDAY NIGHT DICE TGR 1009 /SUTRA LAUREN GREY 

26 27 29 5 MORE THAN PHYSICAL (REMIX) LONDON 886 080.1 /POLYGRAM BANANARAMA 0 47 - 2 ONCE IN A LIFETIME GROOVE (REMIX) MCA 23692 NEW EDITION 

YH 41 - 2 IT'S THE NEW STYLE /PAUL REVERE DEF JAM 44- 05958 /COLUMBIA BEASTIE BOYS 

® 34 46 3 
WARN 
FACTS OF LOVE (REMIX) JEFF LORBER FEATURING KARYN WHITE 

ER EROS. 0.20545 ® 35 45 4 CRY FOR LOVE (REMIX) A &M SP -12203 IGGY POP 

31 31 37 8 DON'T BREAK MY HEART CUTTING Ca-209 SA -FIRE 0 NEW 1 LOVE YOU DOWN MCA 23680 READY FOR THE WORLD 

33 25 24 14 DOWN AND COUNTING EPIC 49 -05926 CLAUDJA BARRY 

® 36 - 2 BEAT OF LOVE (REMIX) ATLANTIC 0 -86772 REGINA 

35 33 27 5 JUMPIN' JACK FLASH (REMIX) ARISTA AD1.9529 ARETHA FRANKLIN 

(1.) 40 49 3 TOUCH ME (1 WANT YOUR BODY) (REMIX) SAMANTHA FOX JIVE 1014 -1 -JD /RCA 

37 NEW . 1 
I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) (REMIX) GRACE JONES MANHATTAN V -56038 /CAPITOL 

38 37 40 5 (FOREVER) LIVE AND DIE ORCHESTRAL MANOEUVRES IN THE DARK A &M SP -12202 

39 NEW 1 VICTORY (REMIX) MERCURY 888 074.1/POLYGRAM KOOL & THE GANG 

® NEW 1 NOTORIOUS (REMIX) CAPITOL v -15264 DURAN DURAN 

41 43 32 9 KINDNESS FOR WEAKNESS SUPERTRONICS RY -015 THE CUT 

42 NEW O. 1 UNFAITHFUL SO MUCH (REMIX) COLUMBIA 44.05955 FULL FORCE 

43 39 31 14 SUMMER OF LOVE (REMIX) WARNER BROS. 0.20509 THE B -52'S 

® NEW O 1 DON'T THINK ABOUT IT (REMIX) MCA 23659 ONE WAY 

45 NEW11110. 1 SOMEONE LIKE YOU WARNER BROS. 0 -20548 SYLVESTER 

46 29 21 15 THE RAIN (REMIX) DEF JAM 44.05930 /COLUMBIA ORAN "JUICE" JONES 

47 45 39 8 SUCH A FEELING ATLANTIC 0 -86781 YOUNG & CO. 

® NEW ' 1 TIME KEEPS MOVIN' ON VINYLMANIA VMR 005 CALVIN 

49 NEW 1 SOMEBODY (REMIX) /THE RED, RED GROOVY ATLANTIC 0 -86771 BRILLIANT 

50 30 22 20 CAN'T LIVE WITHOUT YOUR LOVE ATLANTIC 0 -86791 SUZY 

0 
I=111 

D O 
Z 
W 
Ce 
m 

Titles with future 
chart potential, 
based on sales 
reported this week. 

1. ONCE BITTEN TWICE SHY (REMIX) VESTA WILLIAMS A &M 

2. GIRLFRIEND BOBBY BROWN MCA 

3. IKE'S RAP (REMIX) /HEY GIRL ISAAC HAYES COLUMBIA 

4. GOLDMINE (REMIX) /SEXUAL POWER THE POINTER SISTERS RCA 

5. MR. BIG STUFF HEAVY D. AND THE BOYZ MCA 
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by Brian Chin 

DANCE MUSIC strays from pop to 
radical whatever and makes stops 
at every combination in between 
this week ... Tashan's "Chasin' A 

Dream" is a typically unusual Def 
Jam production, perching tradition- 
al r &b vocals on a big, swaying 
drumbeat. The flip is a nice ballad, 
"Got The Right Attitude," showing 
off some very smooth singing from 
Tashan and Alyson Williams, who 
will soon have her own record out 
on the label. 

C- Bank's "I Won't Stop Loving 
You" (Next Plateau) represents an- 
other change of producer, artist, 
and style for this studio "group ": 
This cut is breakdance music with a 
heavy Latin influence (a winning 
combination these days, to be sure) 

. In a similar vein, TKA's "Come 
Get My Love" (Tommy Boy), noted 
here some weeks ago, is released 
this week in a very handsome sleeve 
slightly remixed from its early test - 
pressing stage. 

Chip E.'s "If You Only Knew" 
(DJ International) is the first truly 
different record to come out of Chi- 

cago in some time: The house bass 
drum plays a brittle rock rhythm, 
and there's actual instrumentation 
and vocals here ... Duke Bootee's 
"Broadway" (Beauty and the Beat) 
is a witty and perfectly edited rap 
tribute to the Wilson Pickett classic 
"Funky Broadway," updated to re- 
flect the even tougher street life of 
today. 

Brenda K. Starr's "What You 
See Is What You Get" (MCA), re- 
mixed by Jellybean, is good generic 
pop -dance of the sort that would be 

called Madonna -clone if it weren't 
for Starr's more full -bodied voice 
... Gary L.'s "Time (To Party)" 
(Sensations, 201 -642 -9527) clones the 
Colonel Abrams sound astounding- 
ly close to a Chicago -style bass 
drumbeat; Timmy Regisford & 

Boyd Jarvix mixed. 

RAPS: First on the list, certainly, is 

Heavy D. & the Boyz' rap rework- 
ing of Jean Knight's "Mr. Big 
Stuff" (MCA), produced by Andre 

Club sounds run 
the gamut from 
pop to whatever 

"Dr. Jeckyll" Harrell: Just one of 
those great ideas that turned out to 
be a terrific record ... Incidentally, 
Wardell Quezergue, the original ar- 
ranger of that record, has produced 
"Dumb Man" by the Awesome MCs 
(RIA Records, 305 -759 -2792), a rock - 
ish, Run- D.M.C. -style track ... Boo- 
gie Boys' "Run It" remix (Capitol) 
is also getting some good street at- 
tention for its simple but good exe- 
cution; it's actually the bonus cut to 
the pop "Share My World" song/ 
rap ... Similarly catchy: "(Nana 
Nana) She's My Baby" by Rock - 
Gee -Jazzy (Direct Records, 201 -963- 

1560), which has a cute plot twist 
and sing -along chorus. 

Joeski Love's double -sided "Hey 
Joe" (Vintertainment /Elektra) is 

clangorous electro/ go-go; the ac- 
companying cut, "My Girl," an orig- 

inal song with an adaptation of the 
bass hook from the Temptations' 
classic, represents- finally! -a non - 
dising rap about a girl! ... Salt -n- 
Pepa's "Beauty And The Beast" 
(Next Plateau) follows the sleeper 
"I'll Take Your Man "; it is routine 
rap but has a good early following. 

REMIXES: Jeff Lorber's "Facts 
Of Love" (Warner Bros. promo) has 
added production in a Flores remix 
version that brings it in line with Ja- 
net Jackson's stuff: Everybody, 
please note that this belongs on the 
pop chart ... Loose Ends' "Slow 
Down" (MCA), already an import 
noisemaker, is now the domestic 
single; the song is revisited in a 

skeletal, slower version on the B 

side. 
Skipworth & Turner's "Won't 

Get No Better" (Warner Bros.) is 

very '70s orchestral soul /disco giv- 

en pleasing sparkle and flow in 

Paul Simpson's remix and pound- 
ing Moog -bass dub. Bacho Man - 
gual's mix of the instrumental "Ne- 
penthe" appears on the flip . . . 

Speaking of revivalist sounds, Bo- 
hannon is back on Mercury with 
"Jammin' In The Streets," which is 

just what you expect /remember ... 
Al Jarreau's "Tell Me What I Gotta 
Do" (Warner Bros. promo) has a re- 
laxed, vaguely go -goed rhythm, re- 

mixed by John Luongo. 

BRIEFLY: Oran "Juice" Jones' 
"Curiosity" (Def Jam) offers more 
abuse and domination and also his 
Kendricks -like high tenor ... Tia's 
"Boy Toy" (RCA) is disco -rock, 
ready -made for "power" formats 

. Cleavage's "Barah" (Studio) is a 

soul instrumental groove based on 

the Cymande proto -disco "Bra "; 
there's a smooth "D -Cup" mix, a 

sampled vocal version, and a zippi- 

er, percussive house mix. Produced 
and mixed by Archie Lucas and 
Washington DJ Tyrone "Tito" 
Robinson. 

NOTES: Atlantic debuts a series of 
Dance Classics reissued this week 
with Clubhouse's "Billie Jean /Do It 
Again" medley, from 1982. The orig- 
inal is supplemented with a new re- 
mix and dub by New Yorker Fred- 
die Bastone. No specific releases 
have yet been scheduled, but clear- 
ances are being researched for old- 

ies ranging from the Trammps to 
Klein & M.B.O., we're told. You'll 
recall that in 1982, Clubhouse's rec- 
ord was kept off the dance chart en- 
tirely by a Detroit sound -alike of the 
Italian sound -alike (Slingshot, on 
Quality). 
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NOW AVAILABLE 
ON "CD" 

THE BEST OF 

ITALO -DISCO 
Vol. 7 

also available 
on Double -LP 
ZYX 70.007 

and MC 52.007 
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ZYX 5559 
ZY% 5558 
ZYX 5560 
ZYX 5555 
ZYX 5543 
ZYX 5548 
MEM 047 
ZYX 5561 
ZYx 5545 
ZYx 5550 
ZY% 5515 
ZYX 5547 
zyx 5552 

- GINO SOCCIO : Magic - NASTY BOYS : I was made for loving you 

- PAUL PARKER : Time after time - BIONIC FORCE : The age of atom - CLIFF TURNER : Moonlight affair 

-0 F F : Electrica Salsa - KOTO : Jabdah - V.S.O.P. : Welcome to pieasurdome - PATTY RYAN : Stay with me tonight 

- ITALO BOOT MIX Vol. 7 - MIKE MAREEN : Love Spy - CHIKERIA : Le Freak - RUDY 6 CO.: Play the game 

DISTRIBUTION LIMITED 
Airport Induslnal Office Park 
145th Ave and Hook Creek Blvd Valley Stream, New York 11581 

Telelax 516- 568-1125 Tel 516.568.3777 Manager Gunter Blum 

ATTENTION DTs 
Disco, Rock It Oldie Books. 
Over 2,500 titles in each book, indexed in - 

3 sections by BPM, Song Title & Artist. 
What makes a disc jockey stand out from the crowd? 

Mixing Skill Music Awareness Good Timing 

Join the thousands of Dr's who subscribe to the world's leading beats -per- minute 

music programming resource. The definitive guide to dance music, past, present and 

future. Find out why we are the IBM' of BPM. Call or write for free brochure. 

I;) 
TY)M LEWIS' Established 11177 

Disco Beats 
Box 500 1) - Ballston Spa. NY 12020 

*4L 

518 -587 -7733 
IBM is a registered trademark of 

International Business Machines. 
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TOUCH That DIAL! 
Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

Call our Hotline at (800) 223 -7524. 

and tell Jeff you want to see some 

Action! 

DISCO & DANCE 12" 
U.S A. & IMPORTS 

(WHOLESALE FOR STORES) 
USACANADAENGLANDGERMANV 

IIALYFRANCEHOLLAND 

US & CANADIAN 12' 

Jackin -Hone Wreckers 
Bang The Eeat -Model 500 

Trax I Lost- Hcusemaster Boyz 

Automatic Love (Rmx) -DD Jackson 
Blackjack -V P oject 
Only The fvghl -Voice of Fashion 

Love & Deotial (Rmo) -M. Bow 

Let Your Body -Raze 
Emerald Lady -Don Diego 

Love In Siteria- -Laban 
Stay -Ian Darty 
Everybody Do I -House Rockers 
If You Only Knew -Chip E 

The Path -Fingers Inc. 

Oh La La- Priocess Day 
Shattered -Stimulation 
The Callino -Fen Heaven 
One Of Those Days --Jazzy J 

#."h 44 .n 

We have a corryele selection of all U.S. 

releases and al «port disco records. 
We also export b -vegn countries. 

Send b our hex fyer listing all titles we 

stock. L S. 8 Irmcrts. We specialize in U.S. 

small Moat proeect. call us for best service 
and in crmatior 

Beat Of The Drum -Wired 
Mind Games-Culture Vibe 

Breathless -Gina Desire 
Let's Have Some Fun -Meow 
Whisper To A Scream (rmx f -BcCby 0 
South Bronx -Scott La Rod, 
Lonely Too Long- Banana Rep. 

Love Attack -Tony Caso 
Don't Pretend- -Tapps 
Fire -Linda 
Movement -Movement 

EUROPEAN 12 "S 

What Evil Lurks -Man To Man 

Mix Your Own Stars -Vol, 3 ILP) 

Space Effect -Vol. 3 (121 
Love Spy -Mike Mareen All Ver.) 

Lady 01 Ice -Fancy 
Take Your Time -Taboo 
Can't Stop -Attack 

Fancy LP (NEW) 
I m A Winner -Kinky Go 

Wanna Hear -Bad Boys Blue 
Moonlight Altair Turner 

Magic-Gino Soccio 
What Have You Got -Astaire 
Love Hangover -Tracy Ackerman 
Deliverance- People Like Us 

Give Me Your Love-Sisley Ferre 

Catch The Fox -Den Harrow 

DISCO CLASSICS 

ALL ZYX 12' 
ALL BOBBY Os 12' +Productions 
ALL JDC 12' 
ALL DIVINE 12' 
ALL LIME 12' + Lps 

Mix Your Own (Los) 

+ OVER 500 OTHER CLASSICS 

UNIQUE RECORD DIST. 
855 (E) CONKLI` ST. FARMINGDALE. NY 11735 

FAX TELEX 

(516) 694 -4545 516 694 4594 8254 IMPT DISC 
EXP DISC 

NIGHTCLUB 
& BAR 

EX1 

,TIFG Fr.- 
. . . T h e Best 

of Europe 

And The USA 
Las Vegas 

Bally's Grand Hotel 
January 5 -7 as 

tS 

t ca t 
Res 

ade 

If e 

4J 

aüst;T'f 
n 

Three Days... Seminars, 
Demonstationts And 

Over 250 Exhibits 

Pre - Register and 
Save 50% 

Phone Today! 
800/922 -2812 

For Additional Information: 
Nightclub & Bar Expo 

305 W. Jackson Ave., OYford, MS 38655 

601 -236 -5310 

31 

www.americanradiohistory.com

www.americanradiohistory.com


 

al ent 

Like A Rock'n'Roller, Seger Storms The U.S. 
BY GARY GRAFF 

DETROIT Upon returning to the 
concert scene this summer, Bob 
Seger has broken sales and atten- 
dance records throughout the South, 
the East, and the Midwest, enjoying 
sold -out multinight stands at venues 
like New York's Madison Square 
Garden and the Pine Knob Music 
Theatre, which is outside his home- 
town of Detroit. The Seger tour is set 
to continue storming across America 
through March, and there's even talk 
of some international dates. 

Seger's latest Capitol album, "Like 
A Rock," released in April, quickly 
became his seventh consecutive mil- 
lion- seller, and it is likely to get a 
boost from the new single, "Miami." 
The previous singles from the album, 
"American Storm," the title track, 
and "It's You," only added to his 
cache of hits. 

The 41- year -old Seger has been on 
a roll, but he claims to be surprised - 
and relieved -by his current spate of 
success. "I never take any of this for 
granted," he says. "It was three 
years [since the 'Distance' album and 
its accompanying tour], and, knock 
on wood, it's like we never left. 

"I always forget how strong we 
are as album sellers. I read in Bill- 
board that our last four records had 
been in the top 10 the second week 
they came out, which I never real- 
ized. I think there's a serious core of 
about 2 million fans of ours out there. 

When we get an album out, they just 
buy it. When it goes up to 3 or 4 mil- 
lion, that's sort of the icing on the 
cake." 

The three -year gap between "The 
Distance" and "Like A Rock" was a 
particularly difficult period for 
Seger, however. The veteran super- 
star suffered the end of two personal 
relationships, including one that had 
lasted 11 years. Additionally, he and 
manager /co- producer Ed "Punch" 
Andrews spent what seemed like an 
eternity trying to equal the sonically 
superb production Jimmy Iovine and 
engineer Shelly Yakus had achieved 
on "The Distance." Seger and An- 
drews changed studios, reworked 
material, and did everything possible 
until they were completely satisfied 
with the finished product. 

Meanwhile, artists like John Cou- 
gar Mellencamp and Bruce Spring - 
steen -who, like Seger, sings about 
life in the heartland, about the hopes, 
dreams, and pitfalls of the common 
man -came to greater prominence. 
There was a threat that they might 
replace Seger in an area where he 
had been a leader during his 20 -year- 
plus career. 

"I think there's a lot of room for all 
of us," says Seger. "I was real happy 
for Bruce, and I always thought John 
had it. I've inspired them down 
through the years. I know I inspire 
Bruce a little bit. I see [Mellencamp] 
on stage, and I see a lot of stuff I do. 
But they inspire me, too." 

Canadian's Overjoyed At U.S. Success 

Hart Is Beside Himself 
BY LINDA MOLESKI 

NEW YORK After scoring an in- 
stant Hot 100 hit with "Sunglasses 
At Night" from his 1984 debut EMI 
America album, "First Offense," 
Canadian singer /songwriter Corey 
Hart proved he was more than just 
a one -hit wonder with last year's 
successful follow -up album, "Boy 
In The Box." 

That his second album produced 
another U.S. hit single in "Never 
Surrender" -and sold more than a 
million copies in his native Canada 
alone -was particularly gratifying, 
says Hart. "I really think it's diffi- 
cult breaking into America regard- 
less of where you're from. I don't 
think it's any more difficult for a 
Canadian act than for a band from 
Oklahoma." 

Eager to win even greater inter- 
national recognition with his third 
album, the recently released "Fields 
Of Fire," Hart is in the midst of a 
monthlong European promotional 
visit. Meanwhile, his version of the 
Elvis Presley hit "I Can't Help Fall- 
ing In Love With You" has just 
been issued here as the follow -up 
single to "I Am By Your Side," 
which reached No. 18 on the Hot 
100. 

The "Fields Of Fire" album was 
co-produced by Hart and Phil Chap- 
man, who was also behind the board 
for Hart's first two albums. "It's 
just been an incredible collaboration 
from the start," says Hart. "I look 
to Phil as a teacher, and I feel very 
fortunate that I've been schooled by 

him. He's not only incredibly effi- 
cient technically, he is a true song 
man. He knows the musical aspects 
of songs." 

Though Hart and Chapman did 
most of the studio work on the al- 
bum, it also features contributions 
by bassist Russell Boswell, key - 
boardist Gary Breit, saxophonist 
Andy Hamilton, guitarist. Michael 
Hehir, and drummer Bruce Moffet, 
who collectively serve as Hart's 
touring band. 

Hart is slated to embark on an ex- 
tensive North American tour in Jan- 
uary. "There's no question that 
touring is very important for Corey 
because he's an outstanding live 
performer," says Colin Stewart, 
EMI America's vice president of 
marketing and sales. "The fact that 
he's in Europe at the moment will 
obviously help broaden his interna- 
tional base, and it's important that 
he gets credibility on a worldwide 
level." 

Plans call for Hart to headline 
dates in New York and Los Angeles 
on his upcoming tour, two major 
markets that were overlooked last 
time out. 

"A lot of people think I wasn't 
touring behind 'Boy In The Box' be- 
cause I didn't play New York or 
L.A.," says Hart. "Because of rout- 
ing, we played a lot of those small 
towns rather than the big ones. Not 
to say that I don't want to play 
them -I believe in playing both. But 
it was a management decision to 
wait until the next tour to play 
those two centers." 
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If the response to the "American 
Storm" tour is any indication, Seger 
is still hitting that universal nerve in 
his fans' emotions. And he's hitting it 
well, with a revamped 11 -piece Silver 
Bullet Band. The entourage has been 
rocking audiences with two -hour 
shows that skip some of Seger's big- 
gest hits -such as "Against The 
Wind," "Fire Lake," "Understand- 
ing," and "Still The Same" -and old- 
er standards like "Ramblin' Gamblin' 
Man" and "Heavy Music" in favor of 
upbeat album tracks ( "Come To Pop - 
pa," "Boomtown Blues," "The After- 

math ") and even an unreleased song, 
"Yesterday Rules," which was writ- 
ten for the "Back To The Future" 
soundtrack. 

Seger is out there doing what he 
wants, primarily because this may be 
his last tour. The man who has said 
that rock'n'roll never forgets hopes 
to be able to forget about that most 
laborious part of his career. 

"I have a cabin up north [in Michi- 
gan] that I see 10 days a year -may- 
be," he says. "If I'm not doing an al- 
bum for 10 straight months, I'm on 
the road for eight straight. There's 

just not time for any life. 
"I have to reassess what I want. 

I'm going to finish this tour and then 
try to do what I've wanted to for 
years -try to make an album faster, 
liver, and with less headaches. If I 
can do that, I might consider another 
tour. But if it takes another two or 
three years between albums ... well, 
that's getting a little ridiculous. 
Something's wrong somewhere, and 
I have to find out what it is." 

Michael's Cohorts: Streisand, Scorsese? 
Mick Takes A Shine To Keith Diamond 

by Steve Gett 

NEW YORK It may be glory days 
for the Boss right now, but the 
Thriller Kid is gonna be startin' 
something when his new album 
hits the stores. Epic has Michael 
Jackson's eagerly anticipated fol- 
low-up to the megaplatinum 
"Thriller" album scheduled for re- 
lease in the second week of Febru- 
ary, but rumors abound that it may 
actually come out in January. 

On The Beat has heard whispers 
that a duet with Barbra Streisand 
will be featured on the Quincy 
Jones- produced album and that 
Jackson will be shooting a number 
of videos with top movie director 
Martin Scorsese. At presstime, 
Jackson and Scorsese were report- 
edly in New York secretly collabo- 
rating on a videoclip for an anti - 
crack song the superstar plans to 
issue as a single. 

START HIM UP: The tape is fi- 
nally rolling for Mick Jagger's sec- 
ond Columbia solo album. After 
auditioning a number of possible 
producers, Jagger has recruited 
Keith Diamond. Sessions are un- 
derway at New York's Right Track 
studios. 

Initial plans called for the proj- 
ect to be recorded in Holland, and 
it's still uncertain whether the 
whole album will be cut in the Big 
Apple. Jagger may decide to stay 
put, however, if he can't quit his 
addiction to one of the video games 
at Right Track. Making sure that 
Mick doesn't spend all his quarters 
is Jeff Beck, who is playing guitar 
on the album. 

SHORT TAKES I: Tonio K. is due 
to make his first live appearance in 
five years on Dec. 12 at L.A.'s 
Roxy club. He'll be promoting his 
latest What ? /A &M album and sin- 
gle, "Perfect World" ... Following 
a three -year recording hiatus, the 
Outlaws have returned with a new 
Epic /Pasha album, "Soldiers Of 
Fortune." Produced by Randy 
Bishop and Spencer Proffer, the 
album marks the reunion of origi- 
nal band members Hughie Tho- 
masson and Henry Paul ... Doc 
Roc is a new outfit helmed by a re- 
nowned eye /brain surgeon, Dr. 

Greg Krohel, and features mem- remanded on bail by a London bers of Joe Jackson's touring magistrate after being charged 
band. The group is playing live with possession of cocaine. 
dates in support of its self- titled 
debut indie album, which has be- EASTERN DELIGHT: Check out 
gun to show significant sales and "Media Bahn Live," the new live 
airplay action ... Chris Lendt of album by Japanese keyboardist- the Gotham -based Glickman- composer Ryuichi Sakamoto. Re- 
Marks management organization, corded in June during a series of which represents Kiss, reports concerts in Tokyo, the double al- that the band's complete back cata- bum (the CD is a killer) boasts a 
log will be issued on compact disk splendid selection of vocal and in- 
in early 1987 ... David + David strumentai tracks. 
have just kicked off a series of Currently available as a Japa- 
North American club dates to sup- nese import on the Midi label, "Me- port their A &M debut album, dia Bahn Live" features perfor- 
"Boomtown" ... The Smiths were mantes by a number of New York forced to cut short a couple of session musicians, including ex- 

Herbie Hancock singer Bernard 
Fowler and percussionist David 
Van Tieghem. Sakamoto, you may 
recall, was a member of the Yel- 
low Magic Orchestra and starred Artist news, touring, with David Bowie in the movie signings, venues ... for "Merry Christmas, Mr. Law - 

those who need to know rence." In recent years, he has re- 
corded a series of excellent solo al- 
bums. 

ON THE BEAT 

dates on their recent sellout Brit- 
ish tour because of violent crowd SHORT TAKES II: Metallica re- 
behavior. Lead singer Morrissey cently played two surprise L.A. 
was reportedly injured by a missile gigs, opening for Metal Church, to thrown on stage at one show ... introduce new bassist Jason 
Billy Bragg was one of 500 people Newsted, the replacement for Cliff arrested during an antinuke dem- Burton, who was killed in a bus ac- onstration in Britain ... Status cident recently in Sweden. Band 
Quo guitarist Francis Rossi was manager Cliff Burnstein says Me- rushed to a hospital in Switzerland tallica will resume its "Master Of after collapsing at the end of a Puppets" tour Nov. 26 to fulfill all show. A spokesman said Rossi was postponed U.S. and European 
suffering from "the sheer heat of bookings ... Cyndi Limper filmed the place [the venue, not the coun- a videoclip for the song "Change 
try] and exhaustion" and that he Of Heart" in London ... The 
has since regrouped with the veter- Fountainhead -the Dublin -based an British boogie band on its Euro- duo of Pat O'Donnell and Steve 
pean tour. Belton -is playing its first U.S. 

club dates through Dec. 9. The act THE LEGAL CLUB: New York released its debut China /Chrysalis attorney Harry Lipsig is said to album, "The Burning Touch," last have filed a $44 million lawsuit year ... Marillion is still busy re- against Boy George on behalf of cording its next Capitol album in Edwin and Sally Rudetsky, whose Britain ... Scorpions' "Worldwide 
son Michael died in August at the Live" album has been certified 
London home of the British rock platinum, the first million -selling star. The suit reportedly charges live set since Pat Benatar's 1983 that the Boy "actively participat- "Live From Earth" ... On a final 
ed" in the injection of a fatal dose Boss note, one of the Sam Goody of heroin into Rudetsky, with record stores in Manhattan appar- 
whom he had been collaborating on ently nixed Madonna's request to 
his next musical project. film there. Why? Because she Meanwhile, reports in the Brit- wanted the cameras to roll Nov. 10, ish press say that Culture Club the same day the Springsteen live drummer Jon Moss was recently album went on sale. 
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#1Iks BOXSCORE TOP 
GROSSES 

CONCERT 

Amusement Business° 
Gross Attendance 

ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter 

BILLY JOEL Joe Louis Arena Nov. 7 -8 8665,368 38,021 The Building Group 

Detroit, Mich. $17.50 sellout 

LIZA MINELLI Chicago Theatre Noy. 3-10 5628,390 23,948 in- house /Shepardson 

CORBETT MONICA Chicago, Ill. $990/$29.90 24,500 

sellout 

LIONEL RICHIE Joe Louis Arena Nov. 1 -2 áS63,500 32,200 The Building Group 

SHIELA E. Detriot Mich. $17.50 sellout 

ALICE COOPER Joe Louis Arena Oct. 30 -31 W1,936 33,246 Brass Ring Prods. 

VINNIE VINCENT INVASION Detroit, Mich. $16 sellout 

LIONEL RICHIE Dean E Smith Center Nov. 8 á234,944 19,184 Coned/Southern Promotions 

SHEILA E. Univ. of North Carolina $16 sellout Dimensions Unlimited 

Chapel Hill, N.C. 

FATS DOMINO Chicago Theatre Oct. 28 -Nov. 2 $278,594 21,014 in- house / Shepardson 

LITTLE ANTHONY Chicago, Ill. á24.90/04.90 28,000 

LESLEY GORE 
THE DRIFTERS 
FRANKIE FORD 

JOURNEY Hampton Coliseum Nov. 6 0215,792 13,487 Beaver Prods. 

GLASS TIGER Hampton, Va. $16 sellout 

JOURNEY Charleston Civic Center Nov. 8 á20Q178 12,508 Beaver Prods. 

GLASS TIGER Charleston, W.Va. $16 sellout 

KENNY ROGERS Birmingham- Jeflerson Civic Oct. 31 $1$7,195 11,100 North American Tours 

DOLLY PARTON Center Coliseum $17.50/615.50 18,903 

T. GRAHAM BROWN Birmingham, Ala. 

ANNE MURRAY Fox Theatre Oct. 25-26 $175,506 8,447 m -house 

St. Louis, Mo. 627.50/$22.50419.50418 9,330 David Fay 

GALLAGHER Royal Oak Music Theatre Nov. 3 -9 $170,250 11,350 Brass Ring Prods. 

Royal Oak, Mich. $15.25 11,350 

sellout 

DAVID LEE ROTH Mississippi Coast Coliseum 8 Nov. 8 5169,747 11,436 Beaver Prods. 

CINDERELLA Convention Center $14.50 12,000 

Biloxi, Miss. 

LIONEL RICHIE Ovens- Auditorium -Charlotte Nov. 7 0168,633 10222 Concert/Southern Promotions 

SHIELA E. Coliseum 816.50 sellout Kaleidoscope Prods. 

Charlotte, N.C. 

KENNY ROGERS Mid -South Coliseum Oct. 30 $168,063 9,960 North American Tours 

DOLLY PARTON Memphis, Tenn 017.50 /015.50 12,219 

T. GRAHAM BROWN 

CAMEO Fox Theatre Oct. 31 $158,671 9,078 First Class 

MIDNIGHT STAR Atlanta, Ga. $17.75415.75 9,356 PACE Concerts 

PETER GABRIEL Rochester War Memorial Nov. 7 $151287 11,000 Monarch Entertainment Bureau 

YOUSSON N' DOUR Rochester, N.Y. á15.50414.50 sellout John Scher Presents 

KENNY ROGERS Charles M. Murphy Athletic Nov. 1 1157,457 10,324 North American Tours 

DOLLY PARTON Center $17.50415.50 12,390 

T. GRAHAM BROWN Middle Tennnesee State Univ. 

Murfreesboro, Tenn. 

FREDDIE JACKSON Masonic Auditorium Nov. 11 $140,039 7,798 First Class 

MELI'SA MORGAN Detroit, Mich. $18.50416.50 sellout PACE Concerts 

LEVERT William Garrison 

NEIL YOUNG Milwaukee Exposition & Oct. 12 $124,806 7,866 Stardate Concerts Inc. 

Convention Center Arena $16.50 9,000 

Milwaukee Wis. 

ALABAMA Charleston Civic Center Nov. 2 $124,759 8,454 Fowler Promotions 

WAYLON JENNINGS Charleston, W.Va. $15.50 13,202 

RANDY TRAVIS 

TRIUMPH Providence Civic Center Nov. 6 $120,132 8,818 Frank 1. Russo 

WHITE LION Providence, R.I. $14.50/$13.50 9,784 

AN EVENING WITH CHICAGO Mid -South Coliseum Nov. 9 $109,395 7,293 Mid -South Concerts 

Memphis, Tenn. j15 10,000 

ALICE COOPER Saginaw Civic Center Oct. 29 á1O5,570 7,038 Brass Ring Prods. 

VINNIE VINCENT INVASIONS Saginaw, Mich. $15 sellout 

AN EVENING WITH CHICAGO Stokley Athletic Center Nov. 5 $16,025 7,015 Mid -South Concerts 

Univ. of Tennessee, Knoxville $15 10,000 

Knoxville Tenn. 

KENNY ROGERS Hirsch Memorial Coliseum Oct. 29 $101,862 6,551 North American Tours 

LEE GREENWOOD Shreveport, La. *16.50413.50 10,295 

T. GRAHAM BROWN 

PETER GABRIEL Onondaga County War Memorial Nov. 9 $100,991 7,684 Monarch Entertainment Bureau 

YOUSSON N' DOUR Syracuse, N.Y. $13.50 sellout John Scher Presents 

ALICE COOPER Toledo Sports Arena Nov. 1 $95980 6,800 Brass Ring Prods. 

VINNIE VINCENT INVASION Toledo, Ohio $14.50413.50 sellout 

STEVE WINWOOD Rutgers Univ. Nov. 10 $94,152 6,344 Monarch Entertainment Bureau 

LEVEL 42 Piscataway, NJ. á15.50/s14.50 8,032 John Scher Presents 

FREDDIE JACKSON Valley Forge Music Fair Nov. 7 $91,109 5,716 in -house 

MELI'SA MORGAN Devon, Pa. $18.50 sellout 

FELA KUTI & HIS AFRO -BEAT The Felt Forum Nov. 8 á90,088 4,643 Monarch Entertainment Bureau 

ORCHESTRA New York, N.Y. $22.50/020/$17.50 sellout John Scher Presents 

ALICE COOPER Wings Stadium Nov. 2 $90,015 5,600 Brass Ring Prods. 

VINNIE VINCENT INVASION Kalamazoo, Mich. $14 sellout 

R.E.M. The Spectrum Nov. 9 $$3,307 6,018 Electric Factory Concerts 

THE FEEUES Philadelphia, Pa. $14.50412.50 7,191 

FREDDIE JACKSON Arie Crown Theatre Nov. 2 $75,739 4,094 First Class 

MELI'SA MORGAN Chicago, Ill. $18.50 sellout PACE Concerts 

LEVERT William Garrison 

STEVE WINWOOD Milwaukee Exposition 8 Nov. 2 P4,403 4,909 Stardate Concerts Inc. 

Convention Center 8 Arena $16.50 9,000 

Milwaukee, Wis. 

STEVE WINWOOD Met Center Nov. 5 B69,660 6,927 Jam Prods. 

LEVEL 42 Bloomington, Minn. $15 7,500 Company 7 

FRESH AIRE BY MANHEIM Warfield Theatre Nov. 6 -9 065,065 3,780 Bill Graham Presents 

STEAMROLLER San Francisco, Calif. $18.50/á1150 5,000 

FREDDIE JACKSON Saginaw Civic Center Oct. 30 $62,887 4,337 First Class 

MELI'SA MORGAN Saginaw, Mich. $14.50 5,000 PACE Concerts 

LEVERT William Garrison 

JIMMY BUFFET & THE CORAL Manatee Civic Center Nov. 5 $59,30 3,920 American Concerts 

REEFER BAND Palmetto, Fla. $16 sellout 

38 SPECIAL University Activity Center Nov. 10 $59,122 4,723 Evening Star Prods. 

BAD COMPANY Arizona State Univ. $14 7.539 

Tempe, Ariz. 

Copyrighted and compiled by Amusement Business, a Billboard Publications. Inc. publication. Boxscores are compiled every Tuesday and should 
be submitted to Renee Noel in Nashville at (61 5) 748-8 1 38; Linda Deckard in Los Angeles at (2 1 3) 859- 5338; or Melinda Newman in Chicago 
at (312) 236 -2085. 

Talent in Action 
RICHARD THOMPSON 

ELIZA GILKYSON 

The Palace, Hollywood, Calif. 
Tickets: $13.50 

PERHAPS ITS TIME that the crit- 
ics and fans who have championed 
Richard Thompson for years resign 
themselves to the fact that despite 
their best efforts, he will likely re- 
main something of a cult artist. If the 
rest of the world chooses to ignore 
the English musician's thrilling mag- 
ic, displayed in its finest form at this 
recent concert, so be it. 

It's not that Thompson lacks the 
wherewithal for larger success -his 
latest PolyGram album, "Daring Ad- 
ventures," offers two wry, upbeat 
possibilities for singles in "Nearly 
Love" and "Valerie" -but he just 
doesn't seem to be able to garner any 
airplay. So here he was, playing to an 
audience largely composed of loyal 
followers, not even filling the 1,200 - 
capacity room. 

What those on hand got, however, 
was a consummate and unique per- 
former at his best moving songs of 
sorrow and regret balanced by under- 
stated humor, a crack five -piece band 
that included superb button accor- 
dionist John Kirkpatrick, making his 
first U.S. tour with Thompson; and, 
of course, Thompson's own incompa- 
rable playing, which had guitar en- 
thusiasts in the crowd craning their 
necks to see every subtle, yet seem- 
ingly impossible, lick. Extra treats 
came when Thompson graciously 
handed over the spotlight to singer 
Christine Collister and singer /guitar- 
ist Clive Gregson. 

Opening act Eliza Gilkyson seems 
a good bet for commercial success 
and has reportedly drawn the inter- 
est of several major labels. Hailing 
from Austin, she and her band alter- 
nated between interesting, guitar - 
based mainstream material with a 
country tinge and less interesting 
arena rock. STEVE HOCHMAN 

ALICE COOPER 

VINNIE VINCENT INVASION 

Joe Louis Arena, Detroit 
Tickets: $16' 

YOU COULDN'T ask for a more 
perfect match than Alice Cooper and 
Halloween night -plenty of tricks 
for a treat of a show. That the almost 
16,700 -seat arena in the hard rock 
singer's birthplace sold out in a mat- 
ter of hours may have had something 
to do with the holiday connection, but 
he also enjoyed a sellout date here 
the night before. 

With a new band, led by muscular 
guitarist Kane Roberts, who makes 
Rambo look like a shrimp, Cooper ran 
through metalized versions of such 

hit anthems as "Eighteen," "Billion 
Dollar Babies," and "School's Out" 
as well as more obscure favorites like 
"The Ballad Of Dwight Frye" and 
"Cold Ethyl." During the 80- minute 
show, he also offered three songs 
from his debut MCA album, "Con- 
strictor." 

On the theatrical side, this year's 
tour lives up to the standards of pre- 
vious outings, which inspired many 
of today's heavy metal acts. Some old 
traditions have returned, such as 
Cooper cavorting with a boa constric- 
tor and sticking his head in a guillo- 
tine, but the new tricks he has incor- 
porated into the show - particularly a 
monster- building illusion during 
"Teenage Frankenstein" -were just 
as entertaining and proved that Coo- 
per's wild imagination is still intact 

The Vinnie Vincent Invasion 
opened the evening with a half -hour 
set featuring speed -metal versions of 
songs from the group's self -titled 
Chrysalis debut album. Any subtle- 
ties of the album versions of those 
tunes were lost, but the quartet 
proved to be a more than adequate 
rabble -rouser to warm up the crowd 
for Cooper. GARY GRAFF 

CHICAGO 

Spectrum, Philadelphia 

¡ Tickets: $17.50, $10 

KICKING OFF WITH solid power 
and flashing lights to introduce what 
has almost become its theme, "25 Or 
6 To 4," Chicago was upbeat all the 
way at this recent performance. 

In addition to giving a youthful di- 
mension to the band, bassist/singer 
Jason Scheff (who has taken over 
lead vocal chores from Peter Cetera) 
provides a tenor voice that rings out 
sweetly and sincerely. His harmonies 
blend in well with keyboardist/vocal- 
ist Robert Lamm and keyboardist/ 
guitarist Bill Champlin. 

It's basically the same Chicago as 
always but with a more driving 
beat, generated by the outstanding 
hammering at the drums of Danny 
Seraphine. His solo efforts high- 
lighted the performance. Instru- 
mentation still includes the power- 
house blowing of trombonist James 
Pankow, trumpeter Lee Loughane, 
and Walt Parazaider, whose solo 
flashes on sax and flute shined 
through. 

Musical selections were the Chica- 
go hits of yesterday and today - 
many from last year's "Chicago 17" 
and the current chart-climbing "Chi- 
cago 18." That the attendance fell 
short of the venue's capacity was due 
largely to the fact that the concert 
was postponed at the last minute 
from Saturday to Monday because 

(Continued on next page) 
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CURRENT CHART HITS 
AVAILABLE BY SUBSCRIPTION 

For programming use only 
Inquire on station letterhead: 

RECORD SOURCE INTERNATIONAL 

A DIVISION OF BILLBOARD 

1515 BROADWAY. NEW YORK. N.Y. 10036 

Le Parc offers you a great luxury suite 
even when your budget affords 

a good hotel room. 
t Le Parc Hotel we 
believe in business. 

And good value is good 
business. All 154 luxury 
suites at Le Parc come 
equipped with multi -lined 
telephone systems. Each 
suite provides for a com- 
fortable conversation/ 
entertainment center 
separate from the sleeping area. And, if your in -suite facilities still aren't 
sufficient for your company, our conference rooms and multi -lingual staff 
are there to run things your way. 

We also believe in relaxation. That's where the rooftop tennis court 
comes in, and the swimming pool, the spa, the gym, the private 

restaurant/bar and the 
in -suite gourmet food 
service. 

Good business also 
dictates a good 

location. Ours is excel- 
lent: a quiet residential 
street at Melrose and 
La Cienega, imme- 
diately adjacent to 

Beverly Hills. The recording, movie and design 
industries are our neighbors and downtown is 

only 20 minutes away. 
e Parc is a member of LErmitage la Hotels. Our flagship Beverly Hills hotel, 

EErmitage, is the only all -suite Five Star, Five 
Diamond hotel in America. 
All five IErmitage hotels 
are intimate, luxury, all - 
suite hotels and share the 
LErmitage standards of 
quality and service. MONDRIAN ' BEL AGE Contact your travel agent 

LE PARC LERMITAGE LE DUFY 
or call us directly. You'll 

find out how comfortable 

Superstar Pianist Focuses On Older Listeners 

Clayderman Targets North America 
BY JIM BESSMAN 

MIAMI BEACH With more than 
44 million records sold worldwide, 
Richard Clayderman is now focus- 
ing on the two countries that have 
thus far eluded him -the U.S. and 
Canada. The French pop /classical 
pianist's latest Columbia album, 
"Love Songs Of The World," is his 
fourth for the label, which signed 
him in 1982. 

"[Columbia was] looking for an 
MOR act," says Peter Brown, who 
handles Clayderman's U.S. busi- 
ness affairs. "They felt that there 
were a lot of people out there who 
were a strong market in the '50s 
and early '60s but had stopped 
buying records. So they geared for 
this market, and their research 
came up with Richard, who had 
achieved major success through- 
out Europe, Japan, South America, 
and everywhere but the. U.S. and 
Canada." 

The successful test -marketing 
of Clayderman's "Music Of Love," 
a direct -response /mail -order al- 
bum released through Suffolk 

Marketing in 1984 -which sold 
400,000 copies in five months, ac- 
cording to Brown -prompted Co- 
lumbia to commence releasing the 
artist's product. 

"The American market is the 
most difficult for an overseas art- 
ist," says Brown. He adds, howev- 
er, that Clayderman has accepted 
the fact that the U.S. and Canada 

The U.S. market 
is the hardest for 

an overseas artist' 
require extra promotion. The pia- 
nist recently concluded a national 
concert tour. 

Of his latest album, Clayderman 
says he and his management 
team -which also includes interna- 
tional manager and producer Olivi- 
er Toussaint -chose the material 
specifically for the U.S. market. 

"We picked big European hits 
that were also big in the U.S. dur- 
ing the '50s and '60s, like 'Volare' 

and 'Love Is Blue,' " says Clayder- 
man, who is also represented by 
concept albums being released this 
month in the U.K. ( "Hollywood 
And Broadway "), Germany 
( "Dream Gala "), and Italy ( "Ro- 
mantic"). All of these recordings, 
Clayderman adds, deliver the ro- 
mantic music for which he is 
known, both in terms of material 
and his soft classical playing style. 
He notes, however, that in concert 
he also plays up -tempo pieces and 
jazz improvisations. 

Brown says promotion for the 
international and domestic mar- 
kets relies heavily on television ad 
campaigns as well as local and na- 
tional talk show appearances. Ac- 
cording to Brown, Columbia is 
backing "Love Songs Of The 
World" with a national TV ad cam- 
paign and is servicing radio with a 
one -hour interview program. In 
addition, the label is preparing 
heavy media promotion for last 
year's "Romantic Christmas" al- 
bum because it was released too 
late in the season for TV exploita- 
tion. 

TALENT IN ACTION 
(Continued from preceding page) 

Scheff's wife was having a baby. 
Incidentally, the Spectrum's intro- 

duction of ArenaVision -a six- sided, 
center -hung video screen -added a 
new dimension, giving fans, particu- 
larly those in the high seats, the op- 
portunity to see close -up shots of the 
players on stage. 

MAURIE H. ORODENKER 

HUNTERS & COLLECTORS 

CONCRETE BLONDE 

The Roxy, Hollywood, Calif. 
Tickets: $13.50 

I.R.S. RECORDS showed off two re- 
cent additions to its roster here last 

L'ERMITAGE HOTELS, 800- 424 -4443 

A Collection of Originals 
good business can really be. Outside the USA and Canada Tclex 4955516 LEGG 

Shock Rockers. Martin Degville of 
Sigue Sigue Sputnik sported an 
appropriately outrageous look as the 
Manhattan recording act made its 
debut U.S. concert appearance Oct. 
27 at the Palace in Los Angeles. The 
Sputniks also played a Halloween 
night show at New York's Palladium. 
(Photo: Dave Plastik) 

month with generally encouraging 
results. 

Australia's Hunters & Collectors 
are making yet another attempt at 
cracking the U.S. market, with their 
third American label in five years 
(A &M and Slash were the first two). 
For the first half of this 75- minute 
set, the sextet presented the same in- 
triguing variety that can be found on 
its recent "Human Frailty" album. 
Songs built around the dense 
rhythms of bassist John Archer and 
drummer Doug Falconer and the an- 
guished drama of singer Mark Sey- 
mour were balanced with more me- 
lodic songs, such as the warm 
"Throw Your Arms Around Me." 
Much of the material received vivid 
coloration from the band's three -man 
horn section. 

The rest of the Hunters & Collec- 
tors' show, however, was monoto- 
nous for its emphasis on Gang of 
Four -like rhythms. "This song's 
about frustration, like most of our 
songs," said Seymour of one number. 
He might also have been talking 
about the feeling of the audience, 
looking in vain for an opening in the 
music's hard façade. 

L.A. trio Concrete Blonde (former- 
ly Dream 6) presented a consistently 
interesting set of melodic, driving 
material that often called to mind ear- 
ly Pretenders, with a touch of the 
Jimi Hendrix Experience. The first 
comparison stems largely from the 
strong material and Chrissie Hynde- 
like vocals and presence of singer/ 
bassist /songwriter Johnette Napoli- 
tano. With an album due for release 
in early 1987, Concrete Blonde is a 
band to watch. 

STEVE HOCHMAN 

THE LOUNGE LIZARDS 

The Bottom Line, New York 
Tickets: $10 

WITH THE RECENT release of 
their debut Island album, "Live In 
Tokyo -Big Heart," together with 
John Lurie's acting exposure via the 
movie "Down By Law," the Lounge 
Lizards are enjoying a re-emergence 
on the scene. Casual group behavior 
at this recent set nicely balanced its 
otherwise gripping jazz instrumental 
tension, with band members stepping 
back off the stage for a swig or a 
smoke, to watch others solo, or to ex- 
change playing tips and inside jokes. 

One of the set's song titles, "I'm 
Afraid To Leave My Apartment," 
perfectly illustrated the nervous anx- 
iety always present in the Lizards' 
material, which was largely built on 
heavy repetition of basic passages 
started first by Lurie's alto sax, then 
picked up by the two other horns be- 
fore dissolving into an anarchy that 
nevertheless stayed rhythmic and re- 
tained a certain melodic logic. 

But the structured free -for -all na- 
ture of the proceedings was mislead- 
ing, as the Lizards were quite capa- 
ble of stopping on a dime, even if in 
doing so they had to laugh out of 
their own surprise. Lurie's eccentric 
comments were also engaging, espe- 
cially his explanation that "some- 
thing in the atmosphere" had made it 
a "bad week for reeds." For his part, 
brother Evan Lurie was himself a 
sight hunching over the piano and an- 
grily pecking chords in between 
pushing back his unruly mop of hair. 

JIM BESSMAN 
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I aient 
Smith Steps 

Ahead After 
Leaving Journey 

BY STEVE GETT 

NEW YORK Now that he is a 
member of the jazz group Steps 
Ahead in addition to helming his 
own outfit, Vital Information, 
Steve Smith is quite happy that 
he's no longer playing drums with 
Journey. But he readily admits 
that being asked to leave the San 
Francisco rockers in the summer 
of 1985- midway through studio 
sessions for the "Raised On Ra- 
dio" album -left him in a tempo- 
rary state of "shock and depres- 
sion." 

"When it first happened, I 

stayed at home, didn't do anything 
for a while, and just had to do a lot 
of thinking," says Smith. "Even 
though I had a lot of experience 
playing with people outside the 
band, when it got right down to it, 
I had become really involved dur- 
ing the seven years I was with 
Journey. It was my life." 

Though he refuses to engage in 
what he terms "unnecessary press 
feuds" with his former band 
mates, Smith says of his departure 
from Journey, "In a way, I was re- 
lieved because the pressure of 
making the record was really bad. 
There was a lot of pressure to do it 
the way [Journey vocalist] Steve 
Perry wanted, which I had a lot of 
problems with because I felt it 
should be a group record, like all 
the other records. But that wasn't 
the case." 

Smith says Perry finally "re- 
tired" him and bassist Ross Va- 
lory. Following a brief hiatus, 
Smith returned to the drumkit for 
various projects, including albums 
by guitarist Tony McAlpine and 
bassist Jeff Berlin. 

"I got offers to play in a number 
of major rock groups, but I decided 
I didn't wan't to do that at that 
point," says Smith. He also in- 
volved himself in drum clinics, 
which ultimately led to the gig in 
Steps Ahead. "Last April, I was 
doing a clinic in Philadelphia with 
Lenny White [of Chick Corea /Re- 
turn To Forever], and he'd gotten 
a call to do Steps Ahead. He was 
too busy so he recommended me." 

After a phone call from Steps 
Ahead leader Michael Brecker, 
Smith joined the band, which also 
features Mike Mainieri, Darryl 
Jones, and Mike Stern. "They're 
brilliant musicians," says Smith. 
"I'm real happy that I've been ac- 
cepted into the ranks of players of 
that stature." 

With the members of Steps 
Ahead involved in a number of out- 
side projects, plans call for the out- 
fit to work on an "on- and -off" ba- 
sis throughout 1987, says Smith. 
Meanwhile, the drummer will 
forge ahead with Vital Informa- 
tion, which has just released a new 
Columbia album, "Global Beat." 

Pink Floyd is 
breaking up 

... see page 70 
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Country 

Warner Bros. Reports Biggest Nashville Year Ever 
BY GERRY WOOD 

NASHVILLE Buoyed by the re- 
cent No. 1 album and No. 1 single by 
newcomer Randy Travis, Warner 
Bros. Records officials credit the 
company's "banner year in Nash- 
ville" to several key factors. These 
include a more aggressive market 
stance, improved promotional tech- 
niques, higher visibility in radio and 
retail, and a balance of traditional 
and "new traditional" acts. 

"Four acts we signed last year 
give us a whole new perspective in 
recording country music," corn- 

ments Vic Faraci, Los Angeles - 
based senior vice president of mar- 
keting and sales for Warner /Nash- 
ville. Those acts -Travis, Dwight 
Yoakam, Southern Pacific, and the 
Forester Sisters -made strong ap- 
pearances on the Billboard country 
charts, with some spillover onto the 
pop charts. 

Faraci points to more in -store ac- 
tivity, including visits by stars, and 
more national and local promotions 
as reasons for higher visibility. Suc- 
cessful video parties for radio and 
consumers have been staged at 
such stations as KLAC -AM and 

KZLA -FM Los Angeles. 
Warner Bros. artists have visited 

accounts' warehouses, staging mini - 
concerts for the warehouse employ- 
ees, and are encouraged to visit all 
radio stations, says Faraci. "We set 
out last year to let people know that 
country music is not dead, and what 
we needed was a fresh new infusion 
of music." Faraci says he hasn't 
seen this much excitement at the re- 
tail level in years. He applauds the 
"great cooperation" from radio, 
typified by a KSON San Diego live 
broadcast from a K mart featuring 
the Nitty Gritty Dirt Band. 

,7\SHVILLE SCENE 

ONE OF THE MOST successful business side ven- 
tures initiated by a recording artist is thriving in the 
48 contiguousstates' southernmost city, Key West, 
Fla. 

That's where Jimmy Buffett lives when he's not 
slumming at his other pads in Aspen, Colo.; Mobile, 
Ala.; and the isle of St. Bart in the Caribbean. (It's a 
tough job, but someone has to live in those places.) 
And Key West is where Buffett's Margaritaville Store 
has been doing business in Buffett memorabilia and 
trivia. 

Known for his relaxed musical flavorings, Buffett 
takes advantage of the 
image by offering tropi- 
cal clothing and gift 
items for sale at the store 
or through his monthly 
newsletter, the Coconut 
Telegraph. The Tele- 
graph is distributed 
through subscription sales and as a free advertising 
tool at the Margaritaville Store. Its 9,000 subscribers 
include Buffett fans in the U.S., Canada, Taiwan, Isra- 
el, England, Germany, and Australia. 

Besides cataloging items available for mail -order 
sale, the newsletter, effectively edited by Carol 
Shaughnessy, focuses on the Margaritaville lifestyle 
as exemplified by Buffett. Recent features have in- 
cluded Captain Tony Tarracino's campaign for Key 
West mayor, tour stories by Buffett band member 
Fingers Taylor, and an interview with Buffett's moth- 
er concerning the influences the ocean has exerted on 
her son's life and music. Buffett's tour schedule is 
also an important part of the publication -and the 
package ties together neatly in boosting Buffett and 
his business. Other artists and executives would do 
well to grab some copies of the Coconut Telegraph 
and see how effective this tool can be in raising aware- 
ness and money. 

The Telegraph's mail -order service offers such Buf- 
fett- slanted products as the MCA artist's home video 
releases and silk -screened T- shirts from his Caribbean 
Soul line (designs are based on such songs as "Cheese- 
burger In Paradise," "Son Of A Son Of A Sailor" and, 
of course, "Margaritaville "). Classic margarita glass- 
es, cassettes, compact disks, pink flamingos, funky is- 
land jewelry, and nautical charts are also offered. 

"The Coconut Telegraph brings a little taste of the 
islands to its readers, no matter where they are," says 
editor Shaughnessy. To facilitate orders, an 800 num- 
ber (800 -COCOTEL) has been established. 

The newsletter is the Buffett bible for his fans, and 
the Margaritaville Store is their mecca. It's a bold 
business move that's paying off creatively and com- 
mercially. 

NEWSNOTES: Remember those buzzers that were 
triggered when you shook hands with somebody? 

Well, the joke items are back in a CBS Records promo- 
tion. Attached to the hand buzzer is a card reading, 
"Buzz Words ... The O'Kanes, 'Oh, Darlin" ' The Sin- 
gle, 'The O'Kanes' The Album, The Cassette on Co- 
lumbia Records." The new group already has many 
fans buzzing ... EMI America singer Tom Wopat has 
accepted a starring role in the New York Broadway 
production of "Olympus On My Mind." His latest sin- 
gle was produced by Jerry Crutchfield ... Set to 
serve as guest host for the Dec. 22 "Nashville Now" 
show on The Nashville Network, Jerry Clower has 
picked some of his close friends to appear with him. 

Among those sharing the 
camera will be Jim Ed 
Brown, Jeannie C. Riley, 
the Tennessee River 
Boys, and Bill Mack. 

Gary Morris ran and 
won his first race at 
Churchill Downs in Lou- 

isville, Ky., recently. No, not the Warner Bros. singer, 
but a Kentucky colt named after him ... Riders In 
The Sky will be riding the sky to Europe and the 
Wembley Festival next spring ... Linked to a radio 
and retail promotion campaign with RCA Records, 
Bobby Roberts Entertainment has booked a 16 -date 
tour for Fake McEntire in key Southeast markets. 

Dayspring artist Cynthia Clawson is slated to ap- 
pear on the annual Lou Rawls "Parade Of Stars" tele- 
thon next month. It benefits the United Negro College 
Fund. Alabama will also perform on the show .. 
Blossom Gap Records label president Lou Miller an- 
nounces that the company has relocated its headquar- 
ters to Suite 500-A, United Artist Tower, 50 Music 
Square W., Nashville, Tenn. 37203 ... Tammy Wyn- 
ette has been chosen a board member of the American 
Liver Foundation, a health agency for the prevention 
and cure of liver diseases. 

Our favorite author and memo writer, Walter Wa- 
ger, reports from the Big Apple that the long -awaited 
Dell paperback edition of the Mel Tillis autobiogra- 
phy is now in the stores. "Stutterin' Boy" is co- written 
by the singer- songwriter and the eminent (self -de- 
scribed) author -publicist Wager. The witty novelist is 
finishing a new book for Macmillan ... The True Val- 
ue Country Showdown enjoyed a sold -out show at the 
regional contest held recently at Caesars Palace in At- 
lantic City, N.J. The winner of the Northeast regional 
competition was the band Runner, representing 
WFMA radio in Rocky Mountain, N.C. The show is 
sponsored by True Value Hardware Stores ... Coun- 
try Music Television celebrated its debut launch in the 
Nashville cable market by hosting a party for enter- 
tainers, music business execs, and politicians. 

RCA artist Louise Mandrell and her songwriter 
husband R.C. Bannon are the proud parents of a new- 
ly adopted 2- year -old girl named Nicole. 

Buffet ma 
with Margar 

kes bucks 
itaville mart 

The label is wrapping up a suc- 
cessful Country Music Month pro- 
motion and is setting its promo 
guns on the Christmas market. A 
new Crystal Gayle album is pegged 
for holiday buyers. 

Faraci says, "We're continuing 
the biggest year in Warner Bros./ 
Nashville history." He points to the 
sales of several releases as evi- 
dence: "Storms Of Life," the debut 
Travis album, sold more than 
634,000; Yoakam's "Guitars, Cadil- 
lacs, Etc., Etc." sold 360,000, accord- 
ing to Nick Hunter, senior vice pres- 
ident of sales and promotion, 
Warner Bros. /Nashville; and "Mon- 
tana Cafe" by Hank Williams Jr. is 
nearing gold. In addition, the Nitty 
Gritty Dirt Band is experiencing a 
resurgence, and many other hot 
acts are emerging. The company's 
success, including hits by John An- 
derson, Michael Martin Murphey, 
and Gary Morris, was accomplished 
through the release of only 17 LPs 
this year. "That's a hell of a shot," 
says Faraci. 

Hunter predicts the Travis LP 
has a "good shot" at going platinum 

and adds, "We're looking at a trend 
of new artists having greater suc- 
cess quicker than before. We've tak- 
en three artists who were totally un- 
known [Travis, Yoakam, the Forest- 
ers] and now, to a large degree, 
they're considered stars." 

Jim Ed Norman, executive vice 
president, Warner Bros. /Nashville, 
heads the label's creative thrust, 

`We ushered in the 
next generation 

of artists' 
producing several of the acts and 
guiding the roster decisions. He ad- 
mits the label needed to overcome 
its negative reputation of failing to 
break new acts. "The last two years 
we've tried to address the issue of 
breaking new acts," Norman says. 
"There was a point of view that 
Warner Bros. hadn't done that. So 
we signed new talents and ushered 
in the next generation of country 

(Continued on page 40) 

W.Va. Venue Mixes Old And New 

Jamboree Draws 100,000 
BY EDWARD MORRIS 

NASHVILLE Jamboree U.S.A., a 
weekly radio and stage show pro- 
duced in Wheeling, W.Va., has 
racked up ticket sales of nearly 
100,000 this year, according to J. 
Ross Felton, vice president and 
general manager of the operation. 

Although it has never had the 
fame of the Grand Ole Opry, the 
53- year -old Jamboree continues to 
nurture new country talent and 
serve as a refuge for traditional 
acts. And it remains one of the 
most reliable and lucrative venues 
for country performers of all 
sorts. 

By the end of this year, the Jam- 

boree will have spent more than 
$600,000 on its in -house and im- 
ported talent. 

Unlike the Opry, which builds its 
shows around its cast members, 
the Jamboree features a nationally 
famous country act each week and 
uses its own cast in supporting 
roles. The Jamboree stages two 
shows every Saturday night, ex- 
cept for the period from mid -De- 
cember- February, when there is 
only one weekly performance. 
Tickets are $8 each during the win- 
ter segment and $10 and $12 each 
the rest of the year. 

Jamboree U.S.A. is produced in 
the Capitol Music Hall, which 

(Continued on page 41) 
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HOT COUNTRY SINGLES ACTION 

RADIO MOST ADDED 
141 REPORTERS 

RONNIE MILSAP HOW DO I TURN YOU ON RCA 

CRYSTAL GAYLE STRAIGHT TO THE HEART WARNER BROS. 

NITTY GRITTY DIRT BAND FIRE IN THE SKY WARNER BROS. 

EDDY RAVEN RIGHT HAND MAN RCA 

DWIGHT YOAKAM IT WON'T HURT REPRISE 

NEW 

ADDS 

56 
49 
40 

34 
27 

TOTAL 

ON 

57 

56 

89 

79 
70 

Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self- addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
43 REPORTERS 

NUMBER 

REPORTING 

CONWAY TWITTY FALLIN' FOR YOU FOR YEARS WARNER BROS. 17 
THE JUDDS CRY MYSELF TO SLEEP RCA /CURB 15 
REBA MCENTIRE WHAT AM I GONNA DO ABOUT YOU MCA 14 
WAYLON JENNINGS WHAT YOU'LL DO WHEN I'M GONE MCA 9 
RICKY SKAGGS LOVE'S GONNA GET YOU SOMEDAY EPIC 6 

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
publisher. 
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Wine Colored Roses is George Jones' hit follow up to last year's highly successful 

Who's Gonna Fill Their Shoes album. Wine Colored Roses is also George's hit single 

currently playing at radio all across America. 

A special thanks from the George Jones Organization to the following for 

making the past year so successful. 

SCENE III-For the Who's Gonna Fill Their Shoes video. 

Winner of Music Video Of The Year from The Academy Of Country 

Music and The Country Music Association. 

BUDDY LEE ATTRACTIONS -For outstanding tour direction. 

BILLY SHERRILL -For producing the hits. 

EPIC RECORDS -For promoting and marketing the hits. 

1986 CBS Im. / "Epic" and 

. 

are trademarks of CBS Inc. 
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38 MUSIC SQUARE EAST : SUITE 300 

NASHVILLE, TENNESSEE 37203 : 615/244-4336 
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Compiled from a national sample of retail store 

TITLE 
and one -stop sales reports and radio playlists. ARTIST 

PRODUCER (SONGWRITER) LABEL & NUMBER; DISTRIBUTING LABEL 

O 2 3 13 

** NO.1 ** 
YOOU'RE(STILL NREEW TO ME 1 week at No- One MARIE OSMOND WITHBP 

5613/CAPITOL 
DAVIS 

O 4 7 10 TOUCH MBE WHEN WE'RE DANCING 
GELD 

ALABAMA 

CI O 3 5 14 
SHE USED TO BE SOMEBODY'S BABY LARRY, STEVE, RUDY:THE GATLIN BROTHERS 
C.YOUNG (L.GATLIN) COLUMBIA 38.06252 

® 6 10 11 I AIIN DOOLLOL,T.OBERCRAZY 
ABOUT YOU GEORGE 

TRAIT 

5 5 8 13 
AT THE SOUND OF THE TONE JOHN SCHNEIDER 
J.BOWEN,J.SCHNEIDER (M.T.BARNES. D.RICHARDSON) MCA 52901 

© 8 14 12 é 
ELLLrANBDHIHIGH WATER T GRAHAM BRROWN 

O 9 15 9 TOO MUCH 
éS 

ENOUGH BELLAMY BROTHERS WITH THE FORESTER 
S MCA/CURB 

® 12 16 14 
DADDY'S HANDS HOLLY DUNN 
].WEST (H.DUNN) MTM 72075 /CAPITOL 

O15 20 7 
W 

NORM (H.WILLIAMS) WARNER /CURB 7-28581/WARNER 
H.ND 

MS. UBOWN 
BUSINESS HANK JR. 

0 14 18 9 é IVE M (.WINGGS, D.SCHLITZ) 
MICHAEL JOHNSON 

11 16 19 11 WINE COLORED ROSES GEORGE JONES 
B.SHERRILL (D-KNUTSON, A.L.OWENS) EPIC 34 -06296 0 20 22 8 LOVES GONNA GET YOU SOMEDAY RICKY SK9á AGGS 

CI 18 21 11 OUT GOIN' AATTINscRUCCS> 
SAWYER BROWN WITH 

'CAT" 
JOE 

B 5629/CAPITOL 

14 17 17 14 
I MISS YOU ALREADY BILLY JOE ROYAL 
N.ARKIN (M.RAINWATER, F.YOUNG) ATLANTIC/AMERICA 7 -99519 /ATLANTIC 

15 1 2 16 
THAT ROCK WON'T ROLL RESTLESS HEART 
T DUBOIS,S.HENDRICKS (J.S.SHERRILL, B.DIPIERO) RCA 14376 0 19 23 10 WHAT YOU'LL DO WHEN I'M GONE WAYLON JENNINGS 
J.BOWEN,W.JENNINGS (L.BUTLER) MCA 52915 

Z% 22 24 7 WHAT AM I GONNA DO ABOUT YOU REBA MCENTIRE 
J.BOWEN,R.MCENTIRE ( D.GILMORE, B.SIMON, J.ALLISON) MCA 52922 

ló 23 25 6 é MAHMYSELF E 
SLEEP 

RCA/CURB 50 01 7//RCA 

19 7 6 15 
NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 
T.COLLINS (J.SCHWEERS) MCA 52900 

® 24 27 6 IUNDI 
( D.LINDE) CAPITOL 

p W EN IT'S LOVE DON 
PLLIAM8 

CI 25 28 9 KD BSPRINGSTEEN) CAPITOL 
ON MEL MCDANIEL 

® 26 30 11 

* * * POWER PICK /SALES * * * 
WALK THE WAY THE WIND BLOWS KATHY MATTEA 
A.REYNOLDS (TP.O'BRIEN) MERCURY 884 978-7/POLYGRAM 

23 11 1 15 
DEEGGIN' (Uo EE 

WARNER BRROST128649 

Z4 27 33 7 HALF PAST FOREVER (TILL I'M BLUE IN THE HEART) T.G. SHEPPARD 
R.HALL (R.BYRNE. T.BRASFIELD) COLUMBIA .38 -06347 

25 28 35 6 REID) WARNER BROS. áFALLIN' 

HOR YOU FOR YEARS CONWAY 
57i 

?ó 29 31 7 
BAD LOVE PAKE MCENTIRE 
M.WRIGHT (D.LINDE) RCA 5004 -7 

O 31 34 8 T.WEST 
THINKS THAT 

HATESOHEE'LL 
MARRY ATMDYRROD MAN 

® 30 32 10 
OH DARLIN' THE O'KANES 
K.KANE,J.O'HARA (J.O'HARA, K.KANE) COLUMBIA 38-06242 

® 32 38 5 
YOU STILL MOVE ME DAN SEALS 
K.LEHNING (D.SEALS) EMI- AMERICA 9851 

30 13 4 15 STARTING 
J BOWEEN DR.000DMArN. J.W.RYLES) 

STEVE MAR 5N 3R 

3L 34 40 6 OUT AMONG THE STARS MERLE HAGGARD 
B.MONTGOMERY (A.MITCHELL) EPIC 34 -06344 

32 36 43 5 SLOGAN 
HE 

.CLARK) COLUMBIA 38-8 -06311 

O 37 45 4 
LEAVE ME LONELY GARY MORRIS 
G.MORRIS,B.ALBERTINE,S.SMALL (G.MORRIS) WARNER BROS. 7 -28542 

34 10 11 15 
HONKY TONK CROWD JOHN ANDERSON 
J.ANDERSON,J.E.NORMAN (L.A.DELMORE. L.CORDLE) WARNER BROS. 7 -28639 

35 21 9 14 R.ANDISP(D.SH`ANNON) 
JUICE NREWTON 

CA 14417 

®7 43 54 4 

* * * POWER PICK /AIRPLAY * * * 
NNDIS(E.RABBITT, R.NIELSEN, R.LANDIS) 

EDDIE R 501TT 

3/ 41 50 4 COIF BOYOM UNL.LOVETT) 
MCA/CURB 52951, CA 

® 40 46 5 SOMDY.JR.Y.BROWN (S.EARLE) 
STEV CA 52 20 

39 44 51 4 
EST 

(B 
N. CHAPMAN) MTM 708 /C OL T.W 

WANT GIRLS 27 I 
® 45 62 3 

I'LL COME BACK AS ANOTHER WOMAN TANYA TUCKER 
J.CRUTCHFIELD (R.CARPENTER, K.M.ROBBINS) CAPITOL 5652 

41 46 55 5 
DAVIES HEART PTO HEART 

HIATT, F.KOLLER) 
WILD CHOIR FEATURING GAIL 

RCA 5011-7 

42 33 12 17 
TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 
N.LARKIN,M.WRIGHT (M.SMOTHERMAN, SPACE, TMCSHEAR) RCA 14380 

® 53 61 3 RCA s01-7B 
OME pOMING' KEITH 

RA 5 3 ̀ R.PORTER) ® 56 2 FIRE IN THE SKY NITTY GRITTY DIRT BAND 
J. HANNA,B.EDWARDS (J.HANNA, B.CARPENTER) WARNER BROS. 7 -28547 

45 59 - 2 RIGHT HAND MAN EDDY RAVEN 
D.GANT,E.RAVEN (G.SCRUGGS) RCA 5032 -7 

® 50 57 6 
R. 
WEREWEREN'T YOU LISTENING ADAM BAKER 

OATES (C.WATERS. M.GARVIN. T.SHAPIRO) AVISTA 8602 /NSD 

47 39 29 11 
EVERYTHING I USED TO DO GENE WATSON 

® 
60 82 3 

WHEN A WOMAN CRIES JANIE FRICKE 
N.WILSON (B.MOORE. M.WILLIAMS) COLUMBIA 38 -06417 

49 64 - 2 PAOEORSON D`YOAKAM) REPRISE 77.28565//WARNNER BROS. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

® 58 75 3 
I SHO THE TB ULD DHAVE BEEN EASY 

MCA /CURB 52953WHIT E Á 

51 35 13 18 
BTL ÉBE ME 

TER, J.P.PENNINGTON) EPIC 34 06229 

52 55 60 5 
SHE'S s E TRPTHAT 

IVE BEEN ON LARRY POOOR 
E ( FIR, MERCURY 888 

BOONE 

0 NEW 0' I 

* * * HOT SHOT DEBUT*** 
R 

OWADO IGITIRIOYOB 
ON(M.REID, R.BYRNE) 

RONNIERCA 
50AP 

54 52 56 6 WE BELONG TOGETHER 
CAR 25 ÑSD 

55 NEW 1 
STRAIGHT TO THE HEART CRYSTAL GAYLE 
J.E.NORMAN (G.LYLE, T.BRITTEN) WARNER BROS. 7 -28518 

56 38 36 9 JJ..KENNEDY (B.RAM, A.RANO) 
THE 
MERCURYY 888 Eó 

BROTHERS 

5/ 65 73 3 
JOHNNY 

SD OIRNELBURM.CORNE 
IUSI(M R EADY 

MERCURY 888 088 -7A/PO YGRAM 

® 67 77 3 
ME AR N 

(D .YOGU O ) MERCURY 888 093-7/POLYGRAM 
FARGO 

59 61 65 4 
ROMANCE JIM COLLINS 
R.BAKER(D.OSSON) TKM 111217 

® 82 - 2 WHEN I'M FREE AGAIN RODNEY CROWELL 
R.CROWELL,B.T.JONES (R.CRWELL, W.JENNINGS) COLUMBIA 38 -06415 

61 42 26 18 
JJ E.NORMAN (C.KOHLMAN) W RNN RSBOS. 7-28689 

62 47 37 18 
SINCE 

FOUNLDLOYO R.FOSTER) 
SWEETHEARTS OF THE RODEO 

63 62 53 6 
THEY DON'T MAKE THEM LIKE THEY USED TO KENNY ROGERS 
B.BACHARACH,C.BAYER SAGER (B.BACHARACH, C.BAYER SAGER) RCA 5016.7 c 74 - 2 OE ONE VMAN B AND 

CGUIRE) MCA /CURBB 529B 0/MCA 

® 71 - 2 M DAN EIN 
T RE TECN.BLA E, 

P.BARNHART, J.DOWELL) 
LEON 

ORLANDEO 11r15 ® 
83 

- 
2 T.COLLINS 

M& 
J.D.HICKS, 

(WITH A COUNTRY HEART) 
EPIC 34-06418 

6/ 7 
78 - 2 YOUR LOVING SIDE BAKER 

ITSETT, J.SCHWEERS) MERCURY 888 33CH 

® 73 81 3 éJinBER JRA,Á.JJ..MASyTEARS ((B.T HORN BURY. A.J.MASTERS, D.MOORDIGIAN) BERMUDA 1115 

69 51 44 20 YORÓCó N'T RTOPEELOVCHUYLER) 
SCHUYLER, KNOBLOCHF& OVERSTREET EGT 

0 86 - 2 
FRHODMRWHER ELI STGANDER) 

CA ITOL5647 

%1 89 - 2 YYOU'RE 
MBNROwN (J.HALL, J.HALL) 

ORLA 5A RS 

72 63 63 4 SOUEHE(éNóLMES, S.DILL) 
RAY 

n 
STEVENS 

9 

73 80 84 3 
DO 
J.KENNEDY (A.VANDOLLEN. 

I STEP INTO YOUR DREAMS 
MERCURY 888 á 

CANNONS 

74 57 42 16 
DIDN'T WE LEE GREENWOOD 
J.CRUTCHFIELD (G.LYLE, T.SEALS) MCA 52896 

%5 2 STANDING TOO CLOSE TO THE MOON TINA DANIELLE 

%ó NEW 0, 
1 

DO YOU REALLLY WAN RMY LOVIN' Má RMBIA 
38 064125 

77 54 41 20 JUST ANOTHER LOVE TANYA TUCKER 

78 49 49 7 
THAT'S MORE ABOUT LOVE (THAN I WANTED TO KNOW) NICOLETTE LARSON 
E.GORDY,JR.,T.BROWN (D. LEE, B.MCDILL, B.JONES) MCA 52937 

79 85 - 2 SWEET EIMEBAKER, 
S.LONGACRE, Q.POWERS) WARNER 

JILL 
BROS. 7-28559 

80 48 39 18 DOO-WAH IDAY(EHUNNICUTT. 
D.GILMORE, G.VINCENT) 

MICKEY á -06184 

HZ NEW 1 
1 DONT LOVE HER ANYMORE THE ALMOST BROTHERS 
T.WEST (M.RAGOGNA) MTM 72079 /CAPITOL 

82 77 71 23 B.MEV IS AALWB.SHERRILL. M.D.BARNES) 
KEITH WHITLEY 

® NEW 1 
EASY DOES IT TIM MALCHAK 
J.RUTENSCHROER,T.MALCHAK (T.MALCHAK. D.STERN) ALPINE 004 

84 87 87 3 CRY BABY THE LOWES 
D.CHAMBERLAIN (C.OTMAN, J.O'HARA. D.000K) API 1001 

85 79 59 21 SISTERS 
7 

LONELY 
ACE,,7SKIKINNER (J.D.MARTIN, J.JARRARD) 

THE FORESTER 
WARNER BROS. 7-28687 

86 75 58 16 
A GIRL LIKE EMMYLOU SOUTHERN PACIFIC 
SOUTHERN PACIFIC,J.E.NORMAN (T.GOODMAN, J.MCFEE. K.KNUDSEN, S.000KE) WARNER BROS. 7-28647 

87 69 52 19 SECOND TO NO ONE 
1COLUMBBIIA 38-06159 

88 66 66 4 
DIXIE MOON RAY CHARLES 
B.SHERRILL ( T.SEALS. E.SETSER) COLUMBIA 38 -06370 

89 68 48 20 BONDS (O 
EACH OTTHRERR)(FRIENDS & LOVERS) EDDIE RABBITT & JUICE NEW TON 

90 70 70 4 
LOOKTNGVFOR PSUZANNRLEY) 

EMI-AMERICA/CURB 
THE 

O O 

91 72 47 14 MHLIFEWHIATEDM.SIPIROE 
ANNE 

M 
MURRAY 

84 69 16 
I'M NOT TRYING TO FORGET YOU WILLIE NELSON 
W.NELSON (W.NELSON) COLUMBIA 38-06246 

93 81 64 12 WHEN YOURHURT I HURT RONNIE 
MCA/CURB DOW LL 

94 88 68 20 GUITARS,CADILLACS DWIGHT YOAKAM 
P.ANDERSON (D.YOAKAM) REPRISE 28688, WARNER BROS. 

95 91 78 12 WE HAD IT ALL DOLLY PARTON 
V.GARAY ( T.SEALS, D.FRITTS) RCA 5001 -7 

96 94 79 22 Ñ WW ÓÑ$ 
MAVE)ALWAYS WILL 

JANIÁ FRICKE 

97 76 76 4 
DARK EYED LADY BART CAMERON 
B.MCCRACKEN (B.LEROY, J.BRITT) REVOLVER 86 -013 

98 96 86 13 J.EDNORMAN (M MURPHEY, C. RAINS, J.E.NORMAN) 
MICHAEL MARTIN 

BRROS RPá 98 

99 98 83 9 K. ̀ ÉHN NGN HE'MRD, GARVIN, JONES) 
CON PHI OL 5 31 

100 93 72 4 
YOU CAN'T TAKE IT WITH YOU WILLIAM LEE GOLDEN 
B.T.JONES,R.E.BALL (S.BOGARD, R.GILES) MCA 52944 

OProducts with the greatest airplay and sales gains this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. RIAA certification for sales of 2 million units. 
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FOR WEEK ENDING NOVEMBER 22, 1986 

Biliboad Hot Country Singles SALES & AIRPLAYM 
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart. 

y3 á; 
SALES 

TITLE ARTIST 

'Z Ú. 
óg 

1 2 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 1 

2 3 SHE USED TO BE SOMEBODY'S BABY THE GATLIN BROTHERS 3 

3 4 TOUCH ME WHEN WE'RE DANCING ALABAMA 2 

4 7 IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 4 

5 6 AT THE SOUND OF THE TONE JOHN SCHNEIDER 5 

6 9 DADDY'S HANDS HOLLY DUNN 8 

7 13 TOO MUCH IS NOT ENOUGH BELLAMY BROS. /FORESTER SISTERS 7 

8 10 WINE COLORED ROSES GEORGE JONES 11 

9 11 I MISS YOU ALREADY BILLY JOE ROYAL 14 

10 12 GIVE ME WINGS MICHAEL JOHNSON 10 

11 14 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR. 9 

12 15 HELL AND HIGH WATER T GRAHAM BROWN 6 

13 18 LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 12 

14 21 OUT GOIN' CATTIN' SAWYER BROWN WITH 'CAT' JOE BONSALL 13 

15 19 WALK THE WAY THE WIND BLOWS KATHY MATTEA 22 

16 16 DIGGIN' UP BONES RANDY TRAVIS 23 

17 24 CRY MYSELF TO SLEEP THE JUDDS 18 

18 23 WHAT YOU'LL DO WHEN I'M GONE WAYLON JENNINGS 16 

19 1 THAT ROCK WONT ROLL RESTLESS HEART 15 

20 8 NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 19 

21 26 WHAT AM I GONNA DO ABOUT YOU REBA MCENTIRE 17 

22 20 CHEAP LOVE JUICE NEWTON 35 

23 29 BAD LOVE PAKE MCENTIRE 26 

24 5 HONKY TONK CROWD JOHN ANDERSON 34 

25 22 TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 42 

Z6 17 STARTING OVER AGAIN STEVE WARINER 30 

27 30 STAND ON IT MEL MCDANIEL 21 

28 - FALLIN' FOR YOU FOR YEARS CONWAY TWITTY 25 

29 - OH DARLIN' THE O'KANES 28 

30 - THEN IT'S LOVE DON WILLIAMS 20 

2w I-3 áw 3 

AIRPLAY 
TITLE ARTIST 

'Z ,_ó 
Up 
ó RR 

1 2 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 1 

2 4 TOUCH ME WHEN WE'RE DANCING ALABAMA 2 

3 3 SHE USED TO BE SOMEBODY'S BABY THE GATLIN BROTHERS 3 

4 5 IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 4 

5 6 AT THE SOUND OF THE TONE JOHN SCHNEIDER 5 

6 8 HELL AND HIGH WATER T GRAHAM BROWN 6 

7 9 TOO MUCH IS NOT ENOUGH BELLAMY BROS. /FORESTER SISTERS 7 

8 12 DADDY'S HANDS HOLLY DUNN 8 

9 14 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR. 9 

10 15 GIVE ME WINGS MICHAEL JOHNSON 10 

11 16 OUT GOIN' CATTIN' SAWYER BROWN WITH 'CAT' JOE BONSALL 13 

12 1 THAT ROCK WON'T ROLL RESTLESS HEART 15 

13 19 LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 12 

14 18 WINE COLORED ROSES GEORGE JONES 11 

15 17 WHAT YOU'LL DO WHEN I'M GONE WAYLON JENNINGS 16 

16 22 WHAT AM I GONNA DO ABOUT YOU REBA MCENTIRE 17 

17 20 I MISS YOU ALREADY BILLY JOE ROYAL 14 

18 23 CRY MYSELF TO SLEEP THE JUDDS 18 

19 7 NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 19 

20 24 THEN IT'S LOVE DON WILLIAMS 20 

21 25 STAND ON IT MEL MCDANIEL 21 

22 10 DIGGIN' UP BONES RANDY TRAVIS 23 

23 26 WALK THE WAY THE WIND BLOWS KATHY MATTEA 22 

24 27 HALF PAST FOREVER T.G. SHEPPARD 24 

25 28 FALLIN' FOR YOU FOR YEARS CONWAY TWITTY 25 

26 29 BAD LOVE PAKE MCENTIRE 26 

27 - SHE THINKS THAT SHE'LL MARRY JUDY RODMAN 27 

28. 30 OH DARLIN' THE O'KANES 28 

29 - YOU STILL MOVE ME DAN SEALS 29 

30 13 STARTING OVER AGAIN STEVE WARINER 30 

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 

COUNTRY SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Country Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

17 MCA (12) 
MCA /Curb (5) 

RCA (15) 
RCA /Curb (1) 

CAPITOL (8) 
MTM (5) 
Capitol /Curb (2) 

WARNER BROS. (11) 
Reprise (2) 
Warner /Curb (1) 

COLUMBIA 

EPIC 

POLYGRAM 
Mercury (7) 

EMI -AMERICA (1) 
EMI -America /Curb (1) 

NSD 
Avista (1) 
LUV (1) 

API 

ALPINE 

ATLANTIC 
Atlantic /America (1) 

BERMUDA DUNES 

CHARTA 

ORLANDO 

REVOLVER 

TKM 

16 

15 

14 

12 
7 

7 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

96 ALWAYS HAVE ALWAYS WILL 

(Texican, ASCAP /Cavesson, ASCAP) CPP 

5 AT THE SOUND OF THE TONE 

(WB, ASCAP/Two Sons, ASCAP) 

39 BABY I WANT IT 

(Uncle Artie, ASCAP) 

26 BAD LOVE 

(Dennis Linde, BMI) 
89 BOTH TO EACH OTHER (FRIENDS 8 LOVERS) 

(Colgems -EMI, ASCAP/WB, ASCAP/French Surf, 
ASCAP) 

32 THE CARPENTER 

(April, ASCAP /GSC, ASCAP) CPP /ABP 

35 CHEAP LOVE 

(Shidel, BMI /Bug, BMI) HL 

37 COWBOY MAN 

(Michael H. Goldsen, ASCAP /Lyle Lovett, ASCAP) 

61 CRY 

(Shapiro Bernstein 8 Co., ASCAP) 

84 CRY BABY 

(Tree, BMI /Cross Keys, ASCAP) 

18 CRY MYSELF TO SLEEP 

(Irving, BMI) CPP /ALM 
8 DADDY'S HANDS 

(Blackwood, BMI) CPP /ABP 
97 DARK EYED LADY 

(Prairie Fire, SESAC /Itzabitch, ASCAP) 

74 DIDN'T WE 

(Irving, BMI/WB, ASCAP/Two Sons, ASCAP) 

CPP /ALM 
13 DIGGIN' UP BONES 

(Writers Group, BMI/Scarlet Moon, BMI /Sawgrass, 
BMI /Lawyers Daughter, BMI) CPP /HL 

88 DIXIE MOON 

(GAB, ASCAP/Two Sons, ASCAP/Warner -Tamerlane, 

BMI) 

73 DO YOU MIND IF I STEP INTO YOUR DREAMS 

(Hall- Clement, BMI/Yellow Jacket, BMI /AI Gallico, 

BMI) 
76 DO YOU REALLY WANT MY LOVIN' 

(Big Ears, ASCAP /Red Pajamas, ASCAP /Hank's 
Cadillac, BMI) 

57 DON'T BURY ME 'TIL I'M READY 

(Songmedia, BMI /Bugshoot, BMI) 
80 DOO -WAH DAYS 

(Young Beau, BMI/Tapadero, BMI /Rok, BMI) CPP 

83 EASY DOES IT 

(Life Of The Record, ASCAP /Malchak, ASCAP /Deborah 

Stem, ASCAP /Caloosa, ASCAP) 

47 EVERYTHING I USED TO DO 

(Jack 8 Bill, ASCAP /Little Will, ASCAP /Ernie Powell, 

ASCAP) HL 

25 FALLIN' FOR YOU FOR YEARS 

(W8, ASCAP/Two Sons, ASCAP /Lodge Hall, ASCAP) 

CPP 

98 FIDDLIN' MAN 

(Timberwolf, BMI /Cross Keys, ASCAP /Kahala, BMI) 
HL 

44 FIRE IN THE SKY 

(Le- Bone -Aire, ASCAP/Vicious Circle, ASCAP) 

70 FROM WHERE I STAND 

(Sweet Angel, ASCAP /Michael H. Goldsen, 

ASCAP/Writers Group, BMI /Bethlehem, BMI) 

86 A GIRL LIKE EMMYLOU 

(That's What She Said, BMI /Long Tooth, BMI /K -Kuad, 

ASCAP /Standup, ASCAP) 

10 GIVE ME WINGS 

(Irving, BMI /Eaglewood, BMI /MCA, ASCAP /Don 
Schlitz, ASCAP) CPP /ALM /HL 

36 GOTTA HAVE YOU 

(Briarpatch, BMI /Englishtown, BMI) 
94 GUITARS, CADILLACS 

(Coal Dust West, BMI) 
24 HALF PAST FOREVER (TILL I'M BLUE IN THE HEART) 

(Rick Hall, ASCAP) 

41 HEART TO HEART 

(Lilly Billy /Lucrative /BMI) 
6 HELL AND HIGH WATER 

(April, ASCAP /Ides Of March, ASCAP /Preshus Child, 

BMI) CPP /ABP 
43 HOMECOMING '63 

(Blackwood, BMI /Larry Butler, BMI/South Wing, 

ASCAP) 

34 HONKY TONE CROWD 

(Jack 8 Bill, ASCAP /Foggy Jonz, ASCAP /Amanda -Lin, 

ASCAP) HL 

53 HOW DO I TURN YOU ON 

(Lodge Hall, ASCAP /Rick Hall, ASCAP) 

81 I DON'T LOVE HER ANYMORE 

(Uncle Artie, ASCAP) 

68 I DON'T MEAN MAYBE 

(Desert Sands, BMI /Once Artie, ASCAP) 

14 I MISS YOU ALREADY 

(Tree, BMI) HL 

40 I'LL COME BACK AS ANOTHER WOMAN 

(Let There Be Music, ASCAP /Irving, BMI) 
92 I'M NOT TRYING TO FORGET YOU 

(Willie Nelson, BMI) CPP 

4 IT AIN'T COOL TO BE CRAZY ABOUT YOU 

(Larry Butler, BMI /Blackwood, BMI/Southwing, 

ASCAP) CPP/ABP 

50 IT SHOULD HAVE BEEN EASY 

(Jack 8 Bill, ASCAP) 

49 IT WONT HURT 

(Coal Dust West, BMI) 

51 IT'LL BE ME 

(Tree, BMI /Pacific Island, BMI) CPP /HL 
77 JUST ANOTHER LOVE 

(Web IV, BMI) 
33 LEAVE ME LONELY 

(WB, ASCAP /Gary Morris, ASCAP) 

85 LONELY ALONE 

(MCA, ASCAP /Alabama Band, ASCAP) HL 

90 LOOKING FOR SUZANNE 

(Irving, BUI) CPP /ALM 
12 LOVE'S GONNA GET YOU SOMEDAY 

(Hall -Clement, BMI /Ricky Skaggs. BMI /Chip Peay, 

BMI) HL 

58 ME AND YOU 

(Prima -Donna, BMI) 

9 MIND YOUR OWN BUSINESS 

(Acuff -Rose Opryland, BMI /Rightsong, BMI /Hiram, 

BMI) HL 

91 MY LIFE'S A DANCE 

(Youngster Musikverlag, GEMA /Edition Sunrise, BUI) 
CPP 

19 NO ONE MENDS A BROKEN HEART LIKE YOU 

(Collins Court, ASCAP) CPP 

28 OH DARLIN' 

(Cross Keys, ASCAP) HL 

66 OLE ROCK 8 ROLLER (WITH A COUNTRY HEART) 

(Tom Collins, BMI /April, ASCAP /Keith Stegall, ASCAP) 

64 ONE MAN BAND 

(Ensign, BMI /April, ASCAP /Butler's Bandits, ASCAP) 

56 ONLY YOU 

(Hollis, BMI) 
31 OUT AMONG THE STARS 

(Warner -Tamerlane, BMI/Ten Speed, BMI) 

13 OUT GOIN' CATTIN' 

(Zoo Crew, ASCAP /Colgems -EMI, ASCAP /Labor Of 

Love, BMI) 
99 QUITTIN' TIME 

(Tree, BMI /Cross Keys, ASCAP) HL 

45 RIGHT HAND MAN 

(Earthly Delights, BMI) 

59 ROMANCE 

(Screen Gems -EMI, BMI) 
87 SECOND TO NO ONE 

(Chelcait, BMI /Atlantic, BMI) 
27 SHE THINKS THAT SHE'LL MARRY 

(Uncle Artie, ASCAP /Sabal, ASCAP) HL 

3 SHE USED TO BE SOMEBODY'S BABY 

(Larry Gatlin, BMI) 

52 SHE'S THE TRIP THAT I'VE BEEN ON 

(Acuff -Rose Opryland, BMI) 

62 SINCE I FOUND YOU 

(Lawyers Daughter, BMI /Uncle Artie, ASCAP) 

38 SOMEDAY 

( Goldleine, ASCAP) HL 

72 SOUTHERN AIR 

(Eagles Path, ASCAP) 

21 STAND ON IT 

(Bruce Springsteen, ASCAP) 

75 STANDING TOO CLOSE TO THE MOON 

(17th Ave., ASCAP /ETC, ASCAP) 

30 STARTING OVER AGAIN 

(Forrest Hills, BMI/Write Road, BMI) 
65 STILL IN THE PICTURE 

(Southern Grand Alliance, ASCAP /Horsier, ASCAP) 

55 STRAIGHT TO THE HEART 

(Rondor, BMI /Chappell, ASCAP) 

79 SWEET TIME 

(Mime, ASCAP/Warner- Refuge, ASCAP/Somebody's, 

SESAC /Flying Cloud, BMI) 
82 TEN FEET AWAY 

(NB, ASCAP/Two Sons, ASCAP /Algee, BMI /Blue 
Lake, BUI) CPP 

15 THAT ROCK WON'T ROLL 

(Combine, BMI) 
78 THAT'S MORE ABOUT LOVE (THAN I WANTED TO 

KNOW) 

(Hall-Clement, BMI /Maplehill, BMI /Cross Keys, 

ASCAP /Jack K Bill, ASCAP /Ranger Bob, ASCAP) HL 

20 THEN ITS LOVE 

(Dennis Linde, BUI) 
63 THEY DON'T MAKE THEM LIKE THEY USED TO 

(New Hidden Valley, ASCAP/Walt Disney. ASCAP /CBS, 

BMI/Wonderland, BMI) CPP /ABP /HL 
42 TOO MANY TIMES 

(Rowdy Boy, ASCAP /P.B.T.W., ASCAP/Tuna Day, 

ASCAP) 

7 TOO MUCH IS NOT ENOUGH 

(Bellamy Bros., ASCAP) 

2 TOUCH ME WHEN WE'RE DANCING 

(Hal- Clement, BMI) HL 

22 WALK THE WAY THE WIND BLOWS 

(Colgems -EMI, ASCAP/White Sheep, ASCAP) 

54 WE BELONG TOGETHER 

(Paukie, BMI) 

95 WE HAD IT ALL 

(Danor, BMI /Irving, BMI) CPP /ALM 
46 WEREN'T YOU LISTENING 

(Tree, BMI /O'Lync, BMI) HL 

17 WHAT AM I GONNA DO ABOUT YOU 

(Tapadero, BMI /Jim's Allisongs, BMI) CPP 

16 WHAT YOU'LL DO WHEN I'M GONE 

(Larry Butler, BMI /Blackwood, BMI) CPP /ABP 
48 WHEN A WOMAN CRIES 

(Tapadero, BMI /Cavesson, ASCAP) 

60 WHEN I'M FREE AGAIN 

(Granite, ASCAP /Coolwell, ASCAP/Warner- Tamerlane, 

BMI /Blue Sky Rider, BMI) 

93 WHEN YOU HURT I HURT 

(Tree, BMI /Strawberry Lane, BMI) HL 

11 WINE COLORED ROSES 

(Hall -Clement, BMI /Frizzell, BMI / Cavesson, ASCAP) 

CPP /HL 
69 YOU CANT STOP LOVE 

( Lawyes Daughter, BMI/Writers Group, BMI/Scarlet 
Moon, BMI /Bethlehem, BMI) CPP 

100 YOU CANT TAKE IT WITH YOU 

(Dejamus, ASCAP /Chappell, ASCAP) HL 

29 YOU STILL MOVE ME 

(Pink Pig, BUI) 
67 YOUR LOVING SIDE 

(Tom Collins, BMI /Collins Court, ASCAP) 

71 YOU'RE MINE 

(Irving, BMI/Schmirving, BMI) 
1 YOU'RE STILL NEW TO ME 

(Writers Group, BMI /Scarlet Moon, BMI/Web IV, BMI) 

CPP 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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Country 
WARNER BROS. REPORTS BIGGEST NASHVILLE YEAR 
(Continued from page 36) 

music artists." 
The label will continue signing 

new acts, but will be shifting some 
of its priorities in "continuing the 
development" of its new break- 
through acts, says Norman. He 
feels more exploration is needed in 
the international arena, but the 
most important project is "to try to 
make country music available and 
acceptable for those people who 
view music as one of the most im- 
portant parts of their lives. We're 
trying to attract younger demo- 
graphics and let people know there 
are important things happening in 
country music." 

Norman says the country music 
industry wandered astray from a 
successful pattern during the late 
'705, or urban cowboy period. "We 
got away from that, and it resulted 
in the dwindling of sales and the 
whole process we went through af- 
ter the urban cowboy experience." 

Aiming for the audience that con- 
siders music "a viable and impor- 
tant part of their life" as opposed to 
those people "who let music take a 
back seat," Norman hopes to ex- 
pand upon what he calls "the big- 
gest success in the history of our 
company in terms of substantial 
growth and sales." 

FOR WEEK ENDING NOVEMBER 22, 1986 

Hall Publishing. John and Johanna Hall are pictured with Almo /Irving Music executives following the signing of their co- 
publishing contract with the company. Present at the signing were, from left, Almo /Irving general manager Mary Del Frank, 
Almo /Irving vice president David Conrad, Johanna Hall, Almo /Irving president Lance Freed, and John Hall, who is a 
member of the MCA group Orleans. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL. & NUMBER .DISTRIBUTING LABEL (SUG. LIST PRICE) 

O1 2 5 

* * No. i * * 
ALABAMA RCA 5649 -1 -R 2 weeks at No. One THE TOUCH 

2 2 3 22 RANDY TRAVIS WARNER BROS 1 25435 (8.98) STORMS OF LIFE 

3 4 5 32 DWIGHT YOAKAM REPRISE 25372/ WARNER BROS. (8.98) GUITARS, CADILLACS, ETC., ETC. 

4 3 1 29 STEVE EARLE MCA 5713 (8 -98) GUITAR TOWN 

5 5 7 4 RICKY SKAGGS EPIC FE 40309 LOVE'S GONNA GET YA 

© 8 8 5 EARL THOMAS CONLEY RCA 5619 -1 -R TOO MANY TIMES 

7 6 4 18 HANK WILLIAMS. JR. WARNER /CURB 1- 25412 /WARNER BROS. (8.98) MONTANA CAFE 

8 7 6 24 GEORGE STRAIT MCA 5750 (8.98) # 7 

O 10 14 5 REBA MCENTIRE MCA 5807 WHAT AM I GONNA DO ABOUT IT 0 13 22 3 GEORGE JONES EPIC 40413 WINE COLORED ROSES 

11 9 9 9 GARY MORRIS WARNER BROS. 125438 PLAIN BROWN WRAPPER 

IZ 16 18 5 SAWYER BROWN CAPITOL /CURB ST -12517 /CAPITOL OUT GOIN' CATTIN' 

13 14 15 53 THE JUDDS RCA /CURB AHLI.7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

14 11 11 11 RAY STEVENS MCA 5789 SURELY YOU JOUST 

15 17 19 5 DAN SEALS EMI -AMERICA PW 17231 ON THE FRONT LINE 

16 12 10 12 LEE GREENWOOD MCA 5770 LOVE WILL FIND ITS WAY TO YOU 

ll 22 16 39 ALABAMA A RCA AHL 1.7170 (8.98) (CD) GREATEST HITS 

18 20 17 11 JOHN SCHNEIDER MCA 5795 TAKE THE LONG WAY HOME 0 26 30 3 MERLE HAGGARD EPIC 40107 OUT AMONG THE STARS 

® 25 37 3 WILLIE NELSON COLUMBIA FC 39896 PARTNERS 

21 15 13 17 EXILE EPIC FE 40401 GREATEST HITS 

22 21 23 22 T GRAHAM BROWN CAPITOL ST 12487 (B.98) I TELL IT LIKE IT USED TO BE 

23 19 21 9 MARIE OSMOND CAPITOL/CURB ST12516, CAPITOL I ONLY WANTED YOU 

24 28 29 24 NITTY GRITTY DIRT BAND WARNER BROS. 1 -25382 (8.98) TWENTY YEARS OF DIRT 

25 27 31 26 BILLY JOE ROYAL ATLANTIC/ AMERICA 90508 LOOKING AHEAD 

26 37 - 2 THE GATLIN BROTHERS COLUMBIA 40431 PARTNERS 

01 33 33 3 MEL MCDANIEL CAPITOL ST 12528 JUST CAN'T SIT DOWN MUSIC 

28 29 26 33 RONNIE MILSAP RCA AHL 17194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 

36 39 3 JOHN ANDERSON WARNER BROS. 1-25373 COUNTRIFIED 

® 34 35 5 THE BELLAMY BROTHERS MCA CURB 5812, MCA GREATEST HITS, VOL. II 

31 31 25 12 CRYSTAL GAYLE WARNER BROS. 1 -254os STRAIGHT TO THE HEART 

32 32 44 56 EARL THOMAS CONLEY RCA AHU -7032 (8.98) (CD) GREATEST HITS 

33 23 20 17 JANIE FRICKE COLUMBIA FC 40383 BLACK & WHITE 

34 24 28 38 REBA MCENTIRE MCA 5691 (8.98) (CD) WHOEVER'S IN NEW ENGLAND 

35 35 40 87 GEORGE STRAIT MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 

CI 51 4 THE STATLER BROTHERS MERCURY 422 -826 710 -1 POLYGRAM RADIO GOSPEL FAVORITES 

37 18 12 24 THE STATLER BROTHERS MERCURY 422 -826 782.1 M/ POLYGRAM FOUR FOR THE SHOW 

38 30 27 14 SWEETHEARTS OF THE RODEO COLUMBIA 404o6 SWEETHEARTS OF THE RODEO 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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; ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

39 43 24 105 THE JUDDS A RCA /CURB AHLI,5319,RCA(8.98) (CD) WHY NOT ME 

40 40 59 31 JOHN CONLEE COLUMBIA FC -40257 HARMONY 

4>< 60 50 270 WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS 

42 57 71 80 LEE GREENWOOD MCA 5582 (8.98) (CD) GREATEST HITS 

43 46 58 16 RAY CHARLES COLUMBIA FC 40338 FROM THE PAGES OF MY MIND 

44 44 53 19 T.G. SHEPPARD COLUMBIA FC 40310 IT STILL RAINS IN MEMPHIS 

45 41 34 7 LYLE LOVETT MCA/CURB 5748 /MCA LYLE LOVETT 0 NEW 1 KATHY MATTEA MERCURY 830405.1 /POLYGRAM WALK THE WAY THE WIND BLOWS 

47 45 48 79 THE STATLER BROTHERS MERCURY 824-42D I/POLYGRAM PARDNERS IN RHYME 

48 48 67 33 WAYLON JENNINGS MCA 5688 (8 98) (CD) WILL THE WOLF SURVIVE 

49 51 56 12 THE KENDALLS MCA /CURB 05724 /MCA FIRE AT FIRST SIGHT 

50 52 57 92 ALABAMA RCA AHL1 -5339 (8 98) (CD) 40 HOUR WEEK 

51 55 - 2 RODNEY CROWELL COLUMBIA 40116 STREET LANGUAGE 

52 38 38 34 TANYA TUCKER CAPITOL Sr_12474(898) GIRLS LIKE ME 

O RE -ENTRY KEITH WHITLEY RCA CPLI-7043 (8.98) L.A. TO MIAMI 

54 58 62 446 WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST 

55 64 - 6 MICHAEL JOHNSON RCA AEU 9501 WINGS 

56 56 61 4 VERN GOSDIN COMPLEAT 671022 -1 /POLYGRAM GREATEST HITS 

57 42 42 18 DAVID ALLEN COE COLUMBIA FC 40346 SON OF THE SOUTH 

® 68 75 18 RONNIE MCDOWELL MCA /CURB 5725 /MCA (8 98) ALL TIED UP IN LOVE 

59 49 52 136 ALABAMA A2 RCA AHLI -4939 (8.98) (CD) ROLL ON 

® 67 72 37 EVERLY BROTHERS MERCURY 826 142 1 POLYGRAM BORN YESTERDAY 

61 54 55 79 RONNIE MILSAP RCA AHL1 -5425 (8 98) (CD) GREATEST HITS VOL. 2 

62 50 46 34 JUDY RODMAN MTM 71050 (8 98) JUDY 

63 63 41 29 EDDIE RABBITT RCA AHUa041 (8 98) (CD) RABBITT TRAX 

64 47 47 60 GEORGE STRAIT MCA 5605 (8 98) (CD) SOMETHING SPECIAL 

65 65 - 32 
MC 
PAA 

61TSY 49 
CLINE SOUNDTRACK -SWEET DREAMS, THE LIFE AND TIMES OF PATSY CLINE 

66 62 65 21 GIRLS NEXT DOOR MTM sr 71053 /CAPITOL (8.98) THE GIRLS NEXT DOOR 

67 74 74 19 REBA MCENTIRE MERCURY 822 -455 -1 Ma / POLYGRAM REBA NELL MCENTIRE 

68 73 60 23 CARICAN L PERKINS, JERRY 
1 

LEE LEWIS, ROY ORBISON, & JOHNNY CASH CLASS OF '55 
AMER SMASH 

PERKINS; 
002 - I M -POLYGRAM 

69 71 45 23 SOUTHERN PACIFIC WARNER BROS. I- 25409(898) KILLBILLY HILL 

70 69 64 245 ALABAMA A3 RCA AHL 1 4229 (8 98) (CD) MOUNTAIN MUSIC 

71 61 63 244 WILLIE NELSON A3 COLUMBIA FC 37951 (CO) ALWAYS ON MY MIND 

72 72 70 132 THE STATLER BROTHERS MERCURY BIB- 652.1 -POLYGRAM (CD) ATLANTA BLUE 

73 53 54 51 
HANK WILLIAMS, JR. GREATEST HITS, VOLUME II 
WARNER CURB 25328. WARNER BROS. (8.98) 

74 75 73 8 BARBARA MANDRELL MCA 5769 MOMENTS 

75 66 66 3 NEW GRASS REVIVAL EMLAMERICA ST 17216 NEW GRASS REVIVAL 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units. with each additional million indicated by a 
numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for its product. 
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Country 
TNN To Air 

Specials, Expand 

Quiz Show Focus 
NASHVILLE Upcoming changes 
and additions for The Nashville Net- 
work include two Loretta Lynn spe- 
cials, a Christmas special featuring 
the Shotgun Red puppet, and a new 
look for the "Fandango" quiz show. 

The Lynn programs will be shot 
during her November and Decem- 
ber tours of military bases in South 
Korea and the Philippines and with 
units of the Seventh Fleet on the In- 
dian Ocean. "Loretta Lynn's Christ- 
mas Card 1986," the first of the two 
specials, is set to debut Dec. 20 and 
will be rebroadcast on Dec. 24 and 
25. 

The second program will be aired 
during April. 

"Shotgun Red's Christmas Sur- 
prise," a 30- minute segment featur- 
ing Tom T. Hall, Little Jimmy Dick- 
ens, Riders In The Sky, Bobby Bare, 
and Ralph Emery, is slotted for Dec. 
20, 24, and 25. "Let's Spend Christ- 
mas At My House," a new song by 
Hall, will be introduced as part of 
the program. 

In the coming season, "Fandan- 
go" spotlights a new set, a new 
hostess, and a broader musical fo- 
cus. Model Blake Pickett will star 
with Bill Anderson, host of the 
show. For the first time, pop music 
trivia will be mixed with country 
music questions. 

JAMBOREE U.S.A. 
(Continued from page 36) 

seats 2,500. It is broadcast in its 
entirety over WWVA -AM. The 
50,000 -watt station's signal 
reaches 18 states and six Canadian 
provinces. 

Most of the tickets are sold to in- 
dividuals. Tour -service buys ac- 
count for the next biggest share. 
The Jamboree operates its own 
tour service, which has brought in 
more than 900 busloads of ticket - 
buyers so far this year. 

Jamboree U.S.A. has approxi- 
mately 50 acts on its membership 
roster. These acts are paid union - 
rate minumums for their perfor- 
mances. Next year, the legendary 
Doc Williams will celebrate his 
50th anniversary with the Jambo- 
ree with a special three -hour con- 
cert on May 17. 

Kathy Oliver, who is in charge 
of publicity for the Jamboree, says 
the show is promoted with quar- 
terly mailings to fans; weekly, na- 
tionally distributed news releases 
to newspapers and trade publica- 
tions; tour -service brochures; and 
radio spots. Each quarter, accord- 
ing to Oliver, the Jamboree mails 
or otherwise distributes 60,000 
promotional pieces. 

THE BILLBOARD BOOK 

OF NUMBER ONE HITS 
BY FRED BRONSON 

The inside story of every Number 
One single from "Rock Around 

the Clock" to "We Are the World:' 
AT BOOKSTORES NOW. 
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deo music 

CM/ Panel Predicts A Bright Future for Clips 
BY JIM BESSMAN 

NEW YORK An upbeat panel, 
"The Video Medium," at the CMJ 
Music Marathon here Nov. 1 con- 
tended that music video is alive 
and well and that venues -both on 
and off television -still exist for 
exposing even unsigned video art- 
ists. (More on CMJ, see page 45.) 

But some panelists complained 

`Kids are starved 
to see videos' 

that independent labels are not 
thoroughly exploring all the out- 
lets open to their artists. 

Claiming that the reported 
downturn in the industry has "re- 
versed itself," moderator George 
Aposporos of Vusic Express, an in- 
dependent video distribution ser- 
vice, said that many unsigned 
bands who submit clips to Vusic 
are now on their second and third 
entries. 

Scott Gordon, who programs the 
"New Grooves" progressive video 
program operated by Campus Net- 
work, agreed, saying he is receiv- 
ing an increasing number of clips 

each week -as many as 50. He said 
that these tapes continue to exhib- 
it better production values. 

Gordon noted, however, that in- 
dependent labels "could do a bet- 
ter job" of servicing their videos to 
his and other alternative video out- 
lets. "The bottom line is that they 
go to MTV and the other big boys, 
not us," he said. 

Curiously, said Gordon, many 
major labels take advantage of the 
exposure primarily intended for 
their indie counterparts. "If the in- 
dies don't want to give me their 
product, I don't care, because the 
majors will give me product by 
Iggy Pop and New Order," he said. 

Doug Cerrone, MCA's music vid- 
eo coordinator, said his label is 
committed to using video at the 
grassroots level to break new acts. 
He said video clubs are frequently 
used "testing grounds" for his 
new artists. 

"If it works there, I know it can 
work on a larger scale," he said, 
pointing to a recent 18 -club promo- 
tion for MCA act the Communards. 
Such promotional schemes "hit the 
active record buyer, who's in tune 
with what's going on, and that's 
where we start building a base," 
said Cerrone. 

Nu Shooz Debut. Atlantic act Nu Shooz made its live television debut this 
month on the syndicated newsmagazine program "Rock'n'Roll Evening News." 
The band performed two of its singles, "I Can't Wait" and "Point Of No Return." 
Shown are lead singer Valerie Day and "Rock'n'Roll Evening News" anchorman 
Steve Kmetko. 

PUT REAL VISUAL INTEREST 

IN YOUR NEXT MUSIC VIDEO 

We're specialists in providing beautiful, young, talented 
Models and Actresses for Music Videos, Album Covers, fbsters 
and Promotional Events. 

PC 
áA SS O C I A T ES 

MODELING AND TALENT AGENCY DIVISION 
2 1 3 / 9 6 9 2 6 2 9 

3599 Cahuenga Boulevard West Los Angeles, California 90068 

`Least Expensive Way To Get Maximum Exposure' 

Panel Pushes Clip Use For Indie Acts 
NEW YORK Several participants 
in the "Independent Record Labels" 
panel at the Oct. 31-Nov. 1 CMJ Mu- 
sic Marathon here said they would 
like to see the use of videos to pro- 
mote indie label artists -on televi- 
sion, in clubs, and on videocas- 
sette stepped up in a big way. 

"Video is the least expensive way 
for indies to get the maximum expo- 
sure," said Fran Duffy, who runs an 
independent video promotion firm 
here. "There are 200 TV stations in 
the U.S. using video," he added. 
"Closed -circuit video exposure 

reaches hundreds of thousands of 
people a month, and any good indie 
clip can get on Campus Network." 

Curtis, who heads the Auburn- 
dale, Mass.-based Taang! Records, 
said that his label is releasing its 
first videocassette, featuring a com- 
pilation of clips by such indie acts as 
Gangrene, Oysters, Kilslug, Last 
Stand, Negative Effects, and Stran- 
glehold. 

"It won't be important in the busi- 
ness sense, because a Taang! video 
won't get played on MTV," he said. 
"But it will appeal to the people who 

buy our records." 
Curtis said his as- yet -unpriced 

compilation will be available from 
the label via mail-order sheets in- 
cluded in all album product, al- 
though he hopes eventually to bring 
it to retailers through his record dis- 
tributors. He said he will also ser- 
vice it to "cool" clubs for play. 

But panel moderator Howard 
Wuelfmg of Jem Records cautioned 
indie label artists not to expect their 
labels to pay for videos. "It just ain't 
gonna happen," he said. 

JIM BESSMAN 

Karen Glauber, A &M's director 
of special projects, also spoke of 
the importance of video club pro- 
motion, especially at small campus 
pubs, where label acts often won't 
appear live. 

"We service free video compila- 
tions on artists and do tie -ins with 
college radio giveaways," she said, 
noting that some of these "video 
parties" pull 600 attendees. "Kids 

are so starved to see some of these 
videos," she added. 

But Glauber said that A &M is 
experiencing great difficulty get- 
ting its "baby acts" exposure on 
traditional broadcast outlets. This 
problem, she said, is hampering 
production of videos for such acts. 

The oft -spoken premise that big 
bucks need not be spent on great 
video art was reiterated by tip 

sheet CVC Report publisher Mitch 
Rowen. "Colleges have film de- 
partments that would kill to do a 
video," Rowen said, noting that 
such productions would probably 
cost the artist little, if anything. 

But Campus Network's Gordon 
said that artists don't necessarily 
have to have a video to get expo- 
sure on his outlet. 

VAI Readies Jazz Line For January Debut 
Ongoing Series Features Genre's Greats 

CHICAGO Home video manufac- 
turer Video Arts International 
(VAI) is bringing to market a line 
of jazz product, with debut re- 
leases "The Coltrane Legacy" and 
"The Trumpet Kings" set to hit 
stores Jan. 22. 

According to Mark Jacoby, di- 
rector of consumer marketing for 
the RCA -distributed, New York - 
based VAI, each title in the Jazz 
Video Collection is priced at $39.95 
and runs approximately one hour. 
A third title in the series, "The Pi- 
ano Greats," is due in early spring. 

"The producers have an endless 
collection," Jacoby says. "If all 
goes well, we will have 10 releases 
out in the next year and a half." 

The titles in the jazz series are 
produced by David Chertok and 
Burrill Crohn of Jazz Images Inc. 
Chertok, a jazz historian and archi- 
vist, and partner Crohn originally 
produced the cassettes for home 
video in Japan. 

The pair was contacted by VAI, 
which had no jazz product in its 35- 
title catalog of classical, opera, 
and ballet. 

"There isn't much difference be- 
tween jazz and classical listeners 
as far as depth of interest and mu- 
sical knowledge," says Jacoby. 
"But there is a difference in back- 
ground and income," he adds. 
Thus, the jazz line is priced lower 
than VAI's classical line. 

The VAI Jazz Video Collection is 
being marketed in the same way 
the firm pushes its classical ti- 
tles- specialized print ads in 
Downbeat, Musician, Jazz Times, 
and Jazz Is magazines. For direct - 
mail purposes, Jacoby says, VAI 
has purchased lists of jazz collec- 
tors, clubs, retail stores, and edu- 

cational institutions. 
The cassettes feature rare foot- 

age culled from Chertok's collec- 
tion. Included in "The Coltrane 
Legacy" is film of saxophone 
great Eric Dolphy, McCoy Tyner, 
Reggie Workman, Jimmy Garri- 
son, Elvin Jones, and Jimmy Cobb. 

Featured on "The Trumpet 
Kings," which is hosted by Wyn- 
ton Marsalis, are Bunny Berrigan, 
Dizzy Gillespie, Louis Armstrong, 

Roy Eldridge, and others. The tape 
also includes a "battle of the 
horns" between Armstrong and 
Gillespie. 

"The Piano Greats" features 
footage of Fats Waller, Jelly Roll 
Morton, Count Basie, Duke Elling- 
ton, McCoy Tyner, Art Tatum, 
Cecil Taylor, Bill Evans, Earl 
"Fatha" Hines, Oscar Peterson, 
Bud Powell, and Errol Garner. 

MOIRA MCCORMICK 

Video rllrack 
NEW YORK 

MANHATTAN'S POPULAR un- 
derground rock club CBGB was the 
setting for "Good Music," the latest 
video by Joan Jett. Sylvia Miles 
makes a guest appearance in the 
performance piece, which was di- 
rected by Jim Hershleder. Karen 
Bellone and Lauren Chelec pro- 
duced for Bell One Productions. 
The video supports the title track 
off Jett's new Blackheart/CBS As- 
sociated album. 

Jive recording act Whodini re- 
cently completed a video for "Grow- 
ing Up," a single off its "Back In 
Black" album. It was created as 
part of an anticrack media cam- 
paign, funded by the New York Di- 
vision of Substance Abuse. Lensed 
in Manhattan's East Village, the 
project focuses on the problems of 
crack in urban high schools and fea- 
tures cameo appearances by actors 
Larry Fishburne ( "Cotton Club," 
"Apocalypse Now "), Giancarlo 
Esposito ( "Taps," "Miami Vice "), 
and Carl Payne ( "The Bill Cosby 

Show "). Charlie Rice directed. Pe- 
ter Bunche and Ricardo Siciliano 
produced for Furiousfilms. 

LOS ANGELES 

FORMER KISS GUITARIST Vin - 
nie Vincent debuts his new band, 
Vinnie Vincent Invasion, with a vid- 
eo for "Boyz Are Gonna Rock." The 
piece, which is said to employ the 
greatest number of pyrotechnic ef- 
fects ever used in a rock video, re- 
quired five Compton, Calif.-based 
fire marshalls to monitor the blaz- 
ing event. The clip supports the first 
single off the group's self -titled 
Chrysalis album. 

Norwegian group a -ha has fol- 
lowed its award -winning debut clip, 
"Take On Me," with "I've Been Los- 
ing You." Like its predecessor, the 
video blends live- action footage 
with unusual graphic effects that 
were created by director Bill Pope 
and noted fashion photographer 
Knut Bry. Postproduction work 
was performed at Editel /L.A. 

(Continued on page 44) 
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MOVE OVER MTV 

The new kids in town are celebrating their first birthday. 

We're one year old and growing strong. Our 24 -hour music video network features: 

World debut videos * Artist interviews 

Weekly entertainment specials 

Breaking lots of new acts 

14 talented personalities 

National 24 -hour, toll -free request lines 

Thank you to all of our friands in the recording industry 

who've helped make our first year a great one. 

HUT VIDEO 
u S A Arist and 

label relations 

(713) 650 -0055 
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deo music 

Accidents Will Happen. Yes, that's Sly Stone checking out that Lincoln Continental's damaged chrome, and with him is 
A &M's Jesse Johnson. They are pictured with director Dominic Sena on the Chaplin Soundstage in Los Angeles for the 
shooting of Johnson's video for "Crazay." The tune is the debut single from "Shockedelica." 

New Videoclips 
This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, al- 
bum (where applicable). label, pro- 
ducer /production house, director. 
Please send information to Bill- 
board, New Videoclips, 1515 
Broadway, New York, N.Y 10036. 

MATT BIANCO 
More Than I Can Bear 
Matt Bianco; Atlantic 
Front Row Films 
Peter Cornish 

BIG AUDIO DYNAMITE 
C'mon Every Beat Box 
No. 10 Upping St. /Columbia 
Gary Kurtirst /Red Eye Records 
Kevin Hewitt 

CHEAP TRICK 
It's Only Love 
The Doctor /Epic 
T'boo Dalton, John Diaz /Calhoun Productions 
Andy Morahan 

DURAN DURAN 
Notorious 
Notorious Capitol 
Peter Kagan, Paula Greif 
Nile Rodgers 

FASTWAY 
After Midnight 
Trick Or Treat (Soundtrack) /Columbia 
Russell King, Gary Leach 

PHIL FEARON 
I Can Prove It 
Chrysalis 
Danny Nissim /Chrysalis 
Jeff Baynes 

FISHBONE 
When Problems Arise 
In Your Face /Columbia 
Mark Burg 
Gary Weis 

BOB GELDOF 
This Is The World Calling 
Deep in The Heart Of Nowhere /Atlantic 
Ruth Orme /Awgo 
Nigel Dick 

JOAN JETT & THE BLACKHEARTS 
Good Music 
Good Music /CBS Associated /Blackheart 

PROMOTIONAL 
MUSIC VIDEO 

Available on 1 Hour Tape Compilations to colleges, nite clubs, and other 
public venues throughout America. 
We provide: Newest Releases Call us today to see if you 

Quick Service qualify to receive promotional 
Highest Quality videos on a monthly basis. 
Low Cost / _raurzene& Enfetirti L5., ûne. Dial (201) 667 -7575 

# i way of staying on top of video music 

JACKETS 
CUSTOM EMBROIDERED 

We manufacture the finest in the 
music and entertainment industry 
at unbeatable prices. 

SPORTSWEAR 
(213) 629.2869 

We Challenge 
the Competition 

. To Match 
Our Prices 
and Quality! 

Karen Bellone /Bell One Productions 
Jim Hershleder 

KRVSTOL 
Precious, Precious 
Passion From A Woman /Epic 
Tony Hendrix 
De Anne Millwood 

LEVERT 
Let's Go Out Tonight 
Bloodline /Atlantic 
Julie Pantelich /Soffer- Pantelich Productions 
Simean Softer 

HUEY LEWIS & THE NEWS 
Hip To Be Square 
Fore 'Chrysalis 
Lexi Godfrey /Medialab 
Godley & Creme 

VIDEO TRACK 
(Continued from page 42) 

OTHER CITIES 

MGMM PRODUCTIONS just 
wrapped clips for "Some People" 
and "Why Does A Man Have To Be 
Strong," two cuts off Paul Young's 
new Columbia album, "Between 
Two Fires." The videos were shot 
on location in Como and Milan, Ita- 
ly, with director Nick Morris. 
Fiona O'Mahoney produced. Adri- 
an Wilde served as director of pho- 
tography. Other projects recently 
completed by the production compa- 
ny include clips for Aretha Frank- 
lin's "Jimmy Lee" and Billy Brani- 
gan's "Maybe Tonite." 

Carol Scott Davis, former vice 
president of the American Grama- 
phone label, has formed Wallpaper 
Video, a music video production 
company based in Omaha, Neb. The 
company's debut project is "Hyp- 
notic Places, Exotic Spaces," a 30- 
minute clip that features the music 
of Vangelis; Mannheim Steamroll- 
er with the London Symphony and 
the Cambridge Singers; Check - 
field; and guitarist Ron Cooley. It 
is available on VHS, Beta, and 8mm 
formats. Edited by LINDA MOLESKI 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Video Track, Billboard, 1515 
Broadway, New York, N.Y 10036. 

Mo7 Vr CL, Iy00 

oldie rotation. 
3 
J .f1:;ß ::i PROGRAMMING i C1111VAIDM- This report does not include videos in recurrent or 

0 Ne CAMEO WORD UP PolyGram LIGHT 
W W CHEAP TRICK ITS ONLY LOVE Epic ACTIVE 0 W ERIC CLAPTON IT'S IN THE WAY YOU USE IT Warner Bros. SNEAK PREVIEW 

QTHE ROBERT CRAY BAND SMOKING GUN PolyGram MEDIUM 

U) 
N DEPECHE MODE BUT NOT TONIGHT Warner Bros. LIGHT 

O = 
1-- 

FASTWAY AFTER MIDNIGHT Columbia LIGHT W 
CI JOHN FOGERTY CHANGE IN THE WEATHER Warner Bros. SNEAK PREVIEW 

HUNTERS & COLLECTORS IS THERE ANYBODY IN THERE I.R.S. NEW 
JANET JACKSON CONTROL A &M MEDIUM 
JOAN JETT & THE BLACKHEARTS GOOD MUSIC Epic BREAKOUT 
MARTI JONES CHANCE IN A LIFETIME A &M NEW 
MADONNA OPEN YOUR HEART Sire /Warner Bros. SNEAK PREVIEW 
GEORGE THOROGOOD NIGHT TIME EMI BREAKOUT 
WOODENTOPS GIVE IT TIME Columbia LIGHT 
NEIL YOUNG PEOPLE ON THE STREET Geffen LIGHT 

V) DURAN DURAN NOTORIOUS Capitol 3 

W W BOB GELDOF THIS IS THE WORLD CALLING Atlantic 2 j 0 DARYL HALL FOOLISH PRIDE RCA 4 

IL - ELTON JOHN HEARTACHE ALL OVER Geffen 6 

Cl- HUEY LEWIS & THE NEWS HIP TO BE SQUARE Chrysalis 2 

NC HOWARD JONES YOU KNOW I LOVE YOU, DON'T YOU Elektra 4 < MONKEES DAYDREAM BELIEVER Arista 5 

ZBEN ORR STAY THE NIGHT Elektra 4 

N RAU DANCE Atlantic 3 

ROD STEWART EVERY BEAT OF MY HEART Warner Bros. 4 
TINA TURNER TWO PEOPLE Capitol 2 

>- z 'BANGLES WALK LIKE AN EGYPTIAN Columbia 11 O BON JOVI YOU GIVE LOVE A BAD NAME PolyGram 15 
W 1.7., PETER CETERA /AMY GRANT THE NEXT TIME I FALL Warner Bros. 11 = CINDERELLA NOBODY'S FOOL PolyGram 8 

O GENESIS THROWING IT ALL AWAY Atlantic 6 _ *COREY HART I AM BY YOUR SIDE EMI 9 
BRUCE HORNSBY & THE RANGE THE WAY IT IS RCA 8 
HUMAN LEAGUE HUMAN A &M 9 
*BILLY IDOL TO BE A LOVER Chrysalis 9 
*JOURNEY GIRL CAN'T HELP IT Columbia 9 
BEN E. KING STAND BY ME Atlantic 8 
MADONNA TRUE BLUE Warner Bros. 3 

POLICE DON'T STAND SO CLOSE TO ME '86 A &M 6 
*DAVID LEE ROTH GOIN' CRAZY /LOCO DEL CALOR Warner Bros. 13 
*TALKING HEADS WILD WILD LIFE Warner Bros. 10 
.'TIL TUESDAY WHAT ABOUT LOVE Epic 10 
TOTO I'LL BE OVER YOU Columbia 8 
TRIUMPH SOMEBODY'S OUT THERE MCA 5 

*WANG CHUNG EVERYBODY HAVE FUN Geffen 7 

*STEVE WINWOOD FREEDOM OVERSPILL Island 10 

W Z BERLIN LIKE FLAMES Geffen 3 

O DAVID o DAVID WELCOME TO THE BOOMTOWN A &M 13 

Ú Q EURYTHMICS THORN IN MY SIDE RCA 6 

Q 1- GEORGIA SATELITES KEEP YOUR HANDS TO YOURSELF Elektra 4 
O GLASS TIGER SOMEDAY EMI 3 

CC ROBBIE NEVIL C'EST LA VIE EMI 5 

RIC OCASEK EMOTION IN MOTION Geffen 9 
OMD (FOREVER) LIVE AND DIE A &M 8 
THE OUTFIELD EVERYTIME YOU CRY Columbia 5 

PRETENDERS DON'T GET ME WRONG Warner Bros. 6 
SMITHEREENS BEHIND THE WALL OF SLEEP Enigma 5 

SURVIVOR IS THIS LOVE Scotti Bros. /CBS Associated 2 
ANDY TAYLOR WHEN THE RAIN COMES DOWN MCA 5 

TIMBUK 3 THE FUTURE'S SO BRIGHT. I GOTTA WEAR SHADES I.R.S. 12 
WHAM! WHERE DID YOUR HEART GO? Columbia 8 

m z CHICAGO WILL YOU STILL LOVE ME Warner Bros. 2 = O THE COMMUNARDS DON'T LEAVE ME THIS WAY MCA 5 

Q F GENE LOVES JEZEBEL DESIRE Geffen 4 
W MICHAEL MCDONALD OUR LOVE Warner Bros. 2 

o THE RAINMAKERS DOWNSTREAM Mercury /PolyGram 3 

CC LOU REED & SAM MOORE SOUL MAN A &M 6 
LIONEL RICHIE LOVE WILL CONQUER ALL Motown 4 

WORLD PARTY PRIVATE REVOLUTION Chrysalis 2 

"WEIRD AL" YANKOVIC LIVING WITH A HERNIA CBS 4 

I- z BIG AUDIO DYNAMITE C'MON EVERY BEATBOX Columbia 3 

O DEAD OR ALIVE BRAND NEW LOVER Epic 3 

I-- EUROPE THE FINAL COUNTDOWN Epic 20 

a FINE YOUNG CANNIBALS EVER FALLEN IN LOVE MCA 2 
W 0 GENERAL PUBLIC TOO MUCH OR NOTHING I.R.S. 4 

l= CC 
0:1 

HOUSEMARTINS HAPPY HOUR Elektra 9 
ISLE OF MAN DESPERATE SURRENDER CBS 4 
ROB JUNGKLAS MEMPHIS THING EMI 4 

LOVE & ROCKETS ALL IN MY MIND Big Time 2 

M +M SONG IN MY HEAD RCA 4 
MODELS EVOLUTION Geffen 4 

MOODY BLUES RUNNING OUT OF LOVE Polydor /PolyGram 3 
NEW ORDER BIZARRE LOVE TRIANGLE Warner Bros. 4 
PET SHOP BOYS SUBURBIA EMI 4 

LOU REED THE ORIGINAL WRAPPER RCA 4 

SIMPLY RED COME TO MY AID Elektra 5 

BRIAN SPENCE HEAR IT FROM THE HEART PolyGram 7 

JOE STRUMMER LOVE KILLS MCA 6 
PETE TOWNSHEND BAREFOOTIN' Atco 8 
VINNIE VINCENT INVASION BOYZ ARE GONNA ROCK Chrysalis 2 

B-521 THE GIRL FROM IPANEMA GOES TO GREENLAND Warner Bros. 
BELLE STARS WORLD DOMINATION MCA 
CACTUS WORLD NEWS WORLDS APART MCA 
BILLY CHINNOCK SOMEWHERE IN THE NIGHT CBS 
DEGARMO & KEY EVERY MOMENT Power Discs 
DOCTOR & THE MEDICS BURN I.R.S. 

GRAPES OF WRATH MISUNDERSTANDING Capitol 
KROKUS SCREAMING IN THE NIGHT Arista 
ONE TO ONE THERE WAS A TIME Warner Bros. 
SCREAMING BLUE MESSIAHS TWIN CADILLAC VALENTINE Elektra 
MATTHEW SWEET SAVE TIME FOR ME Columbia 
THEY MIGHT BE GIANTS PUT YOUR HAND INSIDE THE PUPPET'S HEAD Bar None 

4 

4 

3 

3 

2 

4 

3 

4 

3 

3 

2 

5 

W z 
AGENT ORANGE FIRE IN THE RAIN Enigma 
BOLSHOI A WAY I.R.S. 

THE BURNS SISTERS BAND I WONDER WHO'S OUT TONIGHT Columbia 
FISHBONE WHEN PROBLEMS ARISE Columbia 
KRAFTWERK MUSIQUE NON -STOP Warner Bros. 

4 

7 

8 

3 

2 

e Denotes Sneak Preview Recurrent. MTV Exclusive. 
For further information, contact Jeanne Yost, director of music programming, 
MTV, 1775 Broadway, New York, N.Y. 10019. 
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DECISIONS 
AT THE 
CROSSROADS 
WHICH WAY 
VIDEO MUSIC? 
The Power of Video Has Run Ahead 
of the Industry's Ability to Regulate 

Video Music's Wild Surges, 

Successes and Excesses -Blowing a 

Fuse on the Highway to Film Fame, 

Casting a Shadow on Future 

Production Patterns, and Leaving 

Creators Grasping for Solid Ground 

S 

By STEVEN DUPLER 

hakeout and consolidation have been key words in 
1986, as the still young and volatile music video 
industry continues to undergo growing pains. 

But despite some statements to the contrary during the 
year, most record companies continue to rely on video clips 
as necessary means for exposing new talent and helping sell 
product. 

The consolidation taking place has been largely in the cre- 
ative and production ends of the business. Most of the pop- 
ular and successful music video producers and directors are 
now represented by just a handful of firms. Among these are 
companies whose sheer volume of work has made them the 
"giants" of the industry -N. Lee Lacy /Associates, Screen 
Link, and Limelight, which all rep "stables" of name direc- 

Below left: Stewart Copeland, left and Adam Ant on 
set of `Out Of Bounds" movie music video. Below right, 
from left.- Columbia Pictures' Scott Holtzman; Copeland; 
director Dan Kleinman; Ant- Columbia's Tom Andrews, 
and manager Derek Power. 

tors, such as Tim Pope, Steve Barron, and the team of Kev- 

in Godley & LoI Creme. 
Other directors, frustrated by the creative constrictions 

and relative unprofitability of working in the music video 
field, have vacated the premises for greener pastures. Ken 
Walz, pioneering director of clips for Cyndi Lauper ( "Girls 
Just Wanna Have Fun" and "Time After Time "), as well as 
videos for the Oak Ridge Boys and others, now works al- 

most exclusively in commercials and industrial video. 
Other directors, such as Russell Mulcahy, continue to do 

some work in music video, but have branched into feature 
films. And Tim Pope, noted for his work with Bryan Ferry 
and Neil Young, recently directed his first television com- 
mercial, one sign of a reversal of the trend that saw directors 
who orginated in the commercial field (Bob Giraldi, for in- 

stance) tapped to make video clips in the early years of the 
industry. 

On the broadcast and cable side, local music channels- 
touted by many as the "future of the business" just a couple 
of years ago have greatly dwindled in number. Two well - 
known outlets -Boston's V -66 and New York area station 
U68-were recently purchased by Home Shopping Net- 
work, and neither is now programming music video. 

Smaller outlets throughout the country have disappeared 
as well. Some said they simply couldn't come up with the 
fees most major labels now charge for the use of their video 
output. Others said they could not compete with MTV, and 
their lack of advertising support-even local spots- reflect- 
ed that fad. 

"There has definitely been a shakeout going on, and it's 
going to continue," says Les Garland, MTV senior vice pres- 
ident of programming. "Local channels are having a diffi- 

cult time surviving. Why? They have little audience, and no 
advertising support. We have said in the past that, at this 
stage of the game, music cannot compete with music on 
TV." 

The fate of U68 and V-66 "didn't surprise me one bit," 
Garland continues. "Simply being local doesn't make you a 
winner." 

No full -time music video outlet has so far been able to 
compete on the same national scale as MTV Some say part 
of the reason for this is MTV's video exclusivity window 
agreements, which the channel has held with most major 
labels. MTV says it is confident about extending these agree- 
ments well beyond 1987. 

These pacts inspired two anti-trust and "unfair competi- 
tion" lawsuits brought against the music video leviathan by 
separate national music channels- Discovery Music Net- 

Right: Yngwie 
Malmsteen points 

out John House of 
Razor Productions, 
who produced and 

directed ̀ You Don't 
Remember, I''l Nev- 

er Forget" chp. Split Screen producers /directors Fisher & Preach - 
man lend a hand to George Clinton during filming 
of his 'Do Fries Go With The Shake" clip. 

work and Hit Video USA 
Discovery's suit has since been settled months ago out of 

court, and the music network never materialized. The Hit 
Video USA action, brought by Denver -based owner Wod- 

linger Broadcasting Co., has yet to reach trial, but the plain- 

tiffs say they will not settle out of court. 
Meanwhile, MTV dealt with some shakeups and shake- w 

outs of its own in 1986. After watching its ratings steadily c 
decline to their lowest point ever, the 24 -hour music channel á 
became embroiled in a dispute over sampling methodology .c 
with audience research giant AC. Nielsen. That dispute con- 

tinues, and MTV has said it will be monitored by a different 
research agency by mid-1987--AGB, which uses its own 
electronic research technology called the PeopleMeter. 

"Under Nielsen's current methodology, less than 10 
homes across America determine MTV's ratings out of an 
audience of 30 million homes," says Les Garland. "That's 
what I call a ratings problem." 

Garland says MTV was never completely satisfied with 
Nielsen's ability to rate a service of its type, even when the 
channel's ratings were strong. "We never believed our 12 
rating [when the channel was at its peak on the Nielsen me- 

ter in 1983]. Our target at that point was a 2.0. How can 
you believe a 0.8 or 0.7 rating, when you run a contest and 
get 500,000 entries?' he says. 

MTV Networks was bought by Viacom International this 

year, and several months ago, Bob Pittman, president and 
CEO of the network, as well as a founding father of MN, 
said he would leave his post with the company sometime 
next year. Recently, MW has been divided into two sepa- 
rate divisions-MW Networks Entertainment and MW 
Networks Operations, with Tom Freston and Bob Roganti 
appointed co- presidents of the respective left- brain /right- 
brain company arms. 

On the overall issue of music video's continuing viability 
as marketing tool, TV programmers and labels continue to 
debate whether or not clips actually help product sales. Still, 

most seem to agree that a video is a necessary marketing 
tool to expose new and breaking acts. While some labels, 
particularly CBS, have cut back on the number of clips they 
make, videos for key ads are not being ignored. A recent 
clip acquisition meeting at MTV saw clips added to the 
channel from bands such as A =440, Two Minds Crack, It 

Bites, and the Venetians none of whom are exactly house- 
hold words. 

MN now says it plans to add more rock music (letting 
VH -1 program all AC clips), and vows that new music will 

(Continued on page UM -9) 

Right: From left 
John Deacon, Fred- 
die Mercury, direc- 
tor Russell Mulcahy, 
Roger Taylor, and 
Brian May of 
Queen on set of "A 
Kind Of Magic" 
chp. (Photo: Peter 
Hince) 

Left: The upcom- 
ing film `Chuck 
Berry Hail! Hail 
Rock n Roll " unites 
director Taylor 
Hackford, Keith 
Richards and 
Chuck Beny. 
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Above: `Jimmy Buffett - 
Live By The Bay" on MCA 
Home Video. 

Billy Joel and Ray Charles in Bilk Joel-The Video Al Prince stan-ed in and directed `Under The Cherry Moon" 
bum, Vol. 2" on CBS -Fox 

i 

on Warner Home Video. 

Top Product Survey 
VIDEOLABELS PLAY MUSICAL 

CHAIRS IN PURSUIT OF 
BLOCKBUSTERS THAT WILL SHAKE, 

RATTLE & ROLL THE MARKET 
By CHRIS McGOWAN 

n the 1985 Billboard year -end videocassette sales 
chart, videoclip compilations, longforms and con- 
cert tapes accounted for four of the top 13 posi- 

tions, and 13 of the top 50 spots. Add musicals -which 
grabbed four more places on the year -end chart-and it is 

clear that music -oriented video product is generating large 
revenues for many labels. In 1986, even though RIAA certi- 
fications are running more slowly, the new (non -theatrical) 
music video category pulled in 18 gold and 6 platinum 
awards in the first three quarters. 

The following is a look at most of the major maufacturers 
of music -centered product (vidclip compilations, longforms, 
concerts and musicals): past hits (especially in '85), current 
chart- climbers and coming releases. 

A&M VIDEO: "Rock Me Falco," "Find A Way" and 
"Age To Age" by Amy Grant, "Synchronicity Concert" (The 
Police), "The Big World Sessions" (Joe Jackson), "Canyon 
Consort" (Paul Winter Consort) and some 11 others. Nov.: 
"Every Breath You Take -The Videos" (The Police/ 
$19.95). This vidclip compilation will be tied to a single /al- 
bum/CD Police release "Every Breath You Take -The Sin- 
gles"); "Control -The Videos" (Janet Jackson /$12.95). 

ATLANTIC VIDEO: Catalog hits include gold `Batt: 
The Video" and "No Jacket Required" (Phil Collins) as well 
as two versions of "Pete Townshend's Deep End" ($19.98 
mini concert and $29.98 longer version). Currently on the 
charts: "Genesis Live: The Mama Tour." Oct.: "Soul To 
Soul" (a 1971 concert in Ghana featuring many of Ameri- 
ca's top soul artists /$24.98), 'Who Made Who" (AC /DC/ 
$19.98), "What You Need" (INXS /$16.98) and "Vocalese 
Live 1986" (Manhattan Transfer /$24.98). 

AUDIOFIDELITY ENTERPRISES: This fall saw the 
release of 11 titles in the Audiofidelity "Jazz Classics" line, 
with each video retailing for $19.95. Cab Calloway, Duke 
Ellington, Louis Armstrong, Billie Holiday, Nat King Cole 

and Bessie Smith are among the legendary performers 
spotlighted. More "Jazz Classics" titles are set to come in 
early 1987. 

CBS -FOX VIDEO: Current product includes the long - 
form Mick Jagger video "Running Out Of Luck," which is 
priced as a theatrical product ($79.98) and was introduced 
with a one -time only midnight premiere screening on Sept. 
25 in eight cities, tied in to radio promotions in each locale. 
The video, which was shot in Rio de Janeiro and stars Jag- 
ger, Jerry Hall, Rae Dawn Chong, and Dennis Hopper, 
bowed Oct. 2. 

CBS -Fox has some 30 music videos in its catalog, as well 
as a number of musicals. Gold longforms and concert hits 
include: 'Wham! The Video," 'Willie Nelson And Family In 
Concert," "The Who Rocks America," "Billy Joel Live From 
Long Island" and "Culture Club: A Kiss From Across The 
Ocean." Platinum musicals include "The Sound Of Music" 
and 'West Side Story." Gold: "Cabaret," "Fiddler On The 
Roof," "My Fair Lady," "The Rose" and "Oklahoma!" 

Current hits: "The Video Album, Vol. I" (Billy Joel), 
'Wham! In China -Under Foreign Skies," "The Ultimate 
Ozzy," "Fuel For Life" (Judas Priest) and "Hard To Handle" 
(Bob Dylan and Tom Petty). Nov.: " Til Tuesday" ($19.98), 
"Billy Joel Live II" ($19.98) and "South Pacific: The Lon- 
don Sessions" ($19.98, with Sarah Vaughan and the Lon- 
don Philharmonic), and two Barbra Streisand 1960s TV 
specials, "My Name Is Barbra" and "Color Me Barbra" 
($29.98 each; available together in a $49.98 gift set through 
December). 

DOUGLAS VIDEO CORP.: Distributed through 
Sony, Douglas currently offers: "Jimi Hendrix: Johnny B. 
Goode" and "George Clinton And Parliament Funkadelic: 
The Mothership Connection, Live From Houston." Com- 
ing: a tape featuring excerpts from Alice Cooper's "Wel- 
come To My Nightmare" and a new Hendrix video. 

EMBASSY HOME ENTERTAINMENT: Some 20 
music -oriented titles, including "The Cotton Club" ( #16 in 

Below: "Wham In China - 
Foreign Skies'' on CBS -Fox 

"Hard To Handle: Bob Dylan, Tom Petty & the Heart - 
breakers" on CBS -Fox 

'85 rentals), "Rod Stewart: Tonight He's Yours," "The Roll- 
ing Stones: Let's Spend The Night Together" and "Elton 
John: Visions." Also available are three "Jazz In America" 
tapes with Dizzy Gillespie, Max Roach and Gerry Mulligan. 
Dec: nothing yet set. 

ENIGMA MUSIC VIDEO: "Live In Japan" (Stryper). 
HBO /CANNON VIDEO: Hits include "Duran Duran 

Sings Blue Silver" ( #43 on '85 year -end sales chart) and 
"Arena" (Duran Duran). Dec: nothing yet set. 

(Continued on page VM -5) 

How to Increase 
Sales & Rental 
A RETAILER'S 
GUIDE TO 
BREAKING 
MUSIC VIDEO 

By KEN JOY 

dramatic increase in sales is expected in the music 
video genre this year as retailers on a national level 
take the product more seriously, realizing there are 

substantial profits to be had from its sell- through potential. 
The expanded awareness of music videos appears to be 

occurring primarily among the retailers who are record ac 
counts, as they have aggressively set themselves to pursue 
the music video business, and sell the product in the same 
manner as albums. Most retailers agree that music videos 
are an essential product now, and have moved out of the 
promotion -only category that was the norm for the genre 
just two short years ago and have become a viable product 
for the video -only store as well. 

One boost to the music video market has been the nar- 
rowing of the gap from the time an artist's album is released 
and the time the video is available, although a simultaneous 
release of product is still rare. "The primary importance is 
placed on the preparation of the audio product [album] and 
the artist doesn't have time to prepare a professional video 
while trying to finish his basic tracks," says Dan Davis, vice 
president of Video Distribution & Sales for Capitol Records 

(Continued on page 01-7) 
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VIDEOLABELS 
(Continued from opposite page) 

IVE /USA HOME VIDEO /MONTEREY HOME 
VIDEO: "The Grateful Dead Movie," "Abba," "The Tubes 
Live At The Greek," "Gospel" and several others on Monte- 
rey Home Video; "Path LaBelle: Look To The Rainbow," 
"Pavarotti" and others on USA Home Video. Dec: nothing 
yet set. 

KARL LORIMAR HOME VIDEO: "Bring On The 
Night" (Sting), "From Mao To Mozart" (Issac Stern in Chi- 
na), "Sun City. Artists United Against Apartheid" (with Bob 
Dylan, Jackson Browne, Bruce Springsteen, Pete Town - 
shend and others), "Deja View" (songs from the '60s) and 
'The Rod Stewart Concert Video." Musicals include "Sun- 
day In The Park With George" and "That's Singing." Nov.: 
"The Making Of: Dancing On The Ceiling" (Lionel Richie/ 
$14.95). 

KULTUR VIDEO: Kultur Video has 35 ballet and 24 
classical music /opera titles in its catalog, including "Requi- 
em" (Andrew Lloyd Webber's work, featuring Placido Do- 
mingo, the choirs of Winchester Cathedral and St. Thomas' 
Church, and the orchestra of St. Luke's conducted by Lorin 
Maazel) and "Concert Aid" (a benefit concert featuring Sir 
Georg Solti and the BBC Symphony Orchestra playing 
Beethoven's Symphony No. 5; all proceeds go to Oxfam 
Emergency Relief for Ethiopia and Sudan). Dec.: "Boris 
Godunov" ($69.95), the Mussorgsky opera starring Yevgeni 
Nesterenko. "Wagner. The Complete Epic" (four tapes for 
$249.95), a look at the great composer's life, starring Rich- 
ard Burton (as Wagner), Vanessa Redgrave, Laurence Olivi- 
er, Ralph Richardson, and John Gielgud. Excerpts from 
Wagner's works are performed by Sir Georg Solti with three 
different orchestras. 

MCA HOME VIDEO: MCA has some 30 performance 
videos and 20 musicals, including: "The Doors Dance On 
Fire" ( #36 on '85 year -end chart), `The Blues Brothers" 
(platinum), "Belinda Carlisle," "Blue Suede Shoes" (with 
Carl Perkins), "Motown: The Last Radio Station," "Crosby, 
Stills & Nash: Daylight Again," "Olivia In Concert," "Hard 
To Hold," "The Wiz," "Jesus Christ Superstar" and `The Pi- 

rates Of Penzance." Dec: nothing yet set. 
MGM /UA HOME VIDEO: MGM/UA has over 100 

music -related titles, including performance videos, ballets 
and musicals. Hits include: "Singin' In The Rain" ( #17 in 

'85 sales), platinum 'The Wizard Of Oz," `The Compleat 
Beatles," "Fame" and "Motown 25: Yesterday, Today, For- 
ever," and gold "Portrait Of An Album" (Frank Sinatra), 
"Pink Floyd The Wall" and "That's Entertainment." Also: 

"Girl Groups: The Story Of A Sound," "Elvis On Tour," "On 
The Town," "Meet Me In St. Louis," "An American In Par- 
is," "Jailhouse Rock" and many others. Nov.: $19.95 pro- 
motion on select music titles, including several of the above. 
Also: "Horowitz In Moscow" ($39.95) will get a heavy 
Christmas season promotional push. Dec: no new releases 
yet set. 

MEDIA HOME ENTERTAINMENT: The Media Mu- 

sic line carries over 20 titles, including: "David Bowie: Seri- 
ous Moonlight," `The ARMS Concert" (Vols. I and II), "El- 

vis '68 Comeback Special," "Elvis Aloha From Hawaii," "A 
Tribute To Billie Holiday," "Magical Mystery Tour" (the 
Beatles), "Alchemy. Dire Straits live" and others. The Nos- 
talgia Merchant line has "Rock! Rock! Rock!" and six Fred 
Astaire /Ginger Rogers movies. Dec: nothing yet set 

MUSICVISION: MusicVision has some 100 music ti- 

tles, including platinum "The #1 Video Hits" (Whitney 
Houston), 'We Are The World -The Video Event" and "All 

Night Long" (Lionel Richie); "Animalize Live Uncensored" 
( #47 on the '85 sales chart); "I Can't Wait" (Stevie Nicks); 

"U2 Live At Red Rocks "; 'Video Hoopla" (Starship); "Rip- 
tide" (Robert Palmer); "Videos From The Real World" (Mr. 

Mister); "Grace Under Pressure Tour" (Rush); "So Excited" 
(Pointer Sisters); and, many others. Oct.: "Digging Your 
Video" (The Blow Monkeys /$14.95), "The Fabulous Thun- 
derbirds: Live From London" ($29.95), "Waylon Jennings' 
America" ($19.95), 'The Luxury Of Life" ($19.95) and two 
Monkees tapes (from the TV series; $19.95 each). Also, the 
"Music In Motion" promotion has dropped the price on 21 
titles from $29.95 to $19.95, through the end of the year. 
Dec: no new releases yet set. 

PACIFIC ARTS VIDEO: Pacific Arts has some 20 

music- oriented titles, including "Koyaanisquatsi" (Philip 
Glass soundtrack), "Say Amen, Somebody," (documentary 
on gospel music), "The Huberman Festival" (a five -tape 
classical music series featuring Issac Stem, Itzhak Perlman, 
Pinchas Zukerman and others), 'The Best Of Blondie" and 
others. Dec: no new releases yet set. 

PARAMOUNT HOME VIDEO: Musical and long - 
form hits include "Footloose" ( #41 in '85 sales, #50 in rent- 

als), "Flashdance" ( #33 in '85 sales), "Saturday Night Fe- 

ver," "Staying Alive," "Funny Face" (with Fred Astaire), 
"The Jazz Singer" (with Neil Diamond), "Lady Sings The 
Blues," "Breaking Glass," "Don't Look Back" (Bob Dylan), 

an 18- volume Metropolitan Opera series, 'The Magic Flute" 
(Ingmar Bergman's version of the Mozart opera), `Takan- 
aka World" (Masayoshi Takanaka) and many others. 

Current: Four Windham Hill /Paramount videos ( "Wa- 

ter's Path," 'Western Light," "Autumn Portrait" and 'Win- 
ter ") are available in a four- volume gift box for $99.95 0o 

through December. 
PASSPORT MUSIC VIDEO: Over 20 titles, including á 

"Art Blakey: Live At Ronnie Scott's," "Marc Bolan: On Vid- . eo," "King Crimson: The Noise," "Meatloaf: live At Wem- 

bley," "Nina Simone: Live At Ronnie Scott's," "Utopia A 
Retrospective: 1977 -84" and "Ten Years After: Goin' 
Home." Dec: nothing yet set. 

PRISM HOME ENTERTAINMENT: "Sheena Eas- 

ton: Act I," "Dionne Warwick Live," "Johnny Mathis: Great- 
est Hits," "Crystal Gayle Live," "Glen Campbell: Live In 

London" and " Frankie Valli: Hits From The '50s and '60s." 
Dec: nothing yet set. 

SONY VIDEO SOFTWARE: "Tina Turner Private 
Dancer" ( #13 on '85 sales chart); "Duran Duran Dancing 
On The Valentine" ( #27), 'Tina Live Private Dancer Tour" 
( #49); "Imagine" (John Lennon); gold "John Lennon Live 

In New York," "Live After Death" (Iron Maiden) and 'The 
Beatles Live: Ready Steady Go!"; "Hear N' Aid, The Ses- 
sions"; and, "Video Aid" (21 videos including David Bowie, 
Mick Jagger, Duran Duran, Peter Gabriel and Bob Gel - 
dof- profits to hunger relief in Africa). Oct.: "Kerrang!" 

(Continued on page VM -9) 
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Survival and Recognition ín'86 
DIRECTORS ON VIDEO: THE DIFFICULT ART OF 
PULLING TOGETHER SONG, PERFORMER, CONCEPT 

By STEVE GETT 

or every act that wants its MTV, finding the right 
video director is crucial in order to maximize the 
effect of working in the medium. Five years after 

MTV led the music industry into the video age, directors un- 
derstandably are adamant that their work provides invalu- 

t able promotional tools for many artists. 
O1 "When you sit down and analyze the whole video situa- 

tion, it's absolutely clear, beyond a shadow of doubt, that 
L they break new acts and they break big acts," says Jeff Stein, 

á director of award -winning videos for the Cars ( "You Might 

m 
Think ") and Tom Petty & the Heartbreakers ( "Don't Come 

a Around Here No More. ") 

It is no secret, however, that the key to making a good 
video is not simply to select a director and leave everything 
in his hands. According to Stein, also known for his work 
with Billy Idol, Heart, and Hall & Oates, "The three most 
important elements are the song, the performer, and the 
concept." 

Stein and other top video directors say they like the chal- 
lenge of coming up with new ideas, but stress the impor- 
tance of artists being comfortable with concepts. Some 
groups are eager to go for innovative videoclips, but others 
find live performance pieces to be more effective. 

After garnering a good deal of attention by eschewing 
conceptual videos to support its latest Columbia album, 
"Raised On Radio," Journey returned to the video scene 
with a clip for the single "Girl Can't Help It," filmed at an 
outdoor festival. 

British singer- keyboardist Howard Jones has a complete- 
ly different outlook and says he much prefers conceptual 
clips. "There's often the case where a song, lyrically, has no 
direction, so you can't put visuals to it- they're just not suit- 
ed. But seeing these endless performance videos, with swirl- 
ing cameras and whatever, just becomes a real bore." 

According to London -based director Andy Morahan, 
"Some people turn their noses up at performance videos 
but, to me, videos are videos. If an artist wants to do some- 
thing a bit more conventional, it's still challenging and I 

think there's a lot one can do with performance videos that 
has never been done before." 

Morahan cites his work with Wham! and George Mi- 
chael, which has often featured live concert footage and in 
black and white, as examples of videoclips that have worked 
on a more simplistic level. 

"When we did the video for `Everything She Wants' in 
black and white, it did something for Wham! at a time when 
they were in danger of becoming just another pop band," 
says Morahan. "It kind of brought them back in the credibil- 
ity stakes. George is one of the world's greatest performers, 
so we were able to utilize that strength." 

In addition to working with Michael and Wham!, Mora - 
han's recent credits include the Blow Monkeys ( "Digging 
Your Scene "), Human League ( "Human "), all three Pet 
Shop Boys videos, and Arcadia's "Say The Word." 

"Pet Shop Boys and Arcadia both wanted to do some- 
thing completely different, so I really enjoyed doing those," 
says Morahan. "But, then again, every artist is individual, ev- 
ery record is individual, so therefore the challenge is making 
an original video, whether it's live footage or something 

The Jets' Leroy Wolfgramm awaits "take two" 
for `Crush On You" video shot by Minneapolis- 
based Moving Images Inc. 

Michael Des Barres 
and Melanie Gnf 
fith face to face in 
`Money Don't 
Come Easy''clip. 

Marilyn Martin on 
the set of her Jim 
Yukich- directed 
`Move Closer" vid- 
eo. 

Directors John Carpenter, center, 
Nick Castle and Tommy Lee Wal- 
lace, ,sight rock out on `Big Trou - 
ole " mouse video. 

Jim Yukich, righi, with Al Kooper, left and 
Cheech Marin in Jeff Beck's "Ambitious" clip. 

more complex." 
The booming soundtrack business has seen a growing 

number of videos that contain movie footage. Despite the 
additional cashflow into the video world, most directors say 
they prefer not to work in this manner. 

"I don't think any director likes to have a lot of extra foot- 
age suddenly thrown into his work," says Gotham -based di- 
rector Peter Israelson. "It can be okay, but most of us like 
videos to stand on their own merits." 

Israelson has directed videos for a number of black artists, 
including Anita Baker, Whitney Houston, and Freddie Jack- 
son. Asked whether the lack of exposure for black videos 
can become frustrating, Israelson says, "Obviously there 
aren't as many outlets and I'm not sure that'll ever change. 
But I think talented black artists do find their way through. I 

don't necessarily do a video because a lot of people are go- 
ing to see it, sometimes you do it purely for the artistic side 
of working on a project." 

The ongoing use of video has precipitated the emergence 
of countless directors and, like record producers, those with 
a proven track record tend to attract the most work. 

"I don't think there are quite as many directors out there 
than there might have been a couple of years ago," says 
Stein. "I also think that people are no longer willing to take 
as much of a shot with a new director." 

"It's easier having established some kind of a track record 
when you're getting new work," says Israelson. "Labels are 
often insecure about going with new guys and will tend to 
go back to directors who've proved themselves with artists." 

Like other directors, Stein says he has become more 
open to working with acts that do not have excessively high 
video budgets. "I used to be a bit snooty and say I'd only do 
a video for this amount of money, or for these acts," says 
Stein. "But I just think that was narrow -mindedness on my 
part. I've really enjoyed being opened up to some of the 
newer acts and the less expensive videos. They can be fun 
and prove a point, too." 

That superstars will still go for high -price videos is under- 
standable, says Stein. "There are always going to be people 
who will spend lots of money on their videos -those who 
are more image conscious and sometimes I think you get 
what you pay for. But I don't always believe a good video 
music video relies on how much you spend. It's the idea, but 
certain ideas cost certain amounts of money." 

In recent years, there has been a growing number of com- 
panies that represent a stable of directors. Screen Link, for 
example, handles several New York- and Los Angeles -based 
directors, and also looks after the U.S. interests of Britain's 
MGMM organization. 

Screen Link's vice president of marketing/project devel- 
opment (and a former MTV staffer), Gale Span-ow, says, "A 
company like Screen Link will get heavily involved in find- 
ing out what new product is coming out in the near future 
and the kind of videos that will be produced, as well as sug- 
gesting directors to people at the various labels and helping 
them make their decisions in terms of concept and budget." 

Analyzing the video directors' scene, Span-ow says, "What 
they're facing these days is a combination of keeping the 
budgets in line and coming up with new ideas. Directors 
know they have to be innovative if they're going to stick 
around." 
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RETAILER'S GUIDE 
(Continued from page UM -4) 

Groups Services Distribution. 
'When a new album is released the 
artists are generally committed to 
concert dates to promote the album, 
and it makes it very difficult to make 
a video of any length to release con- 

currently with the album." 
When videos are released it is 

usually just the record /video stores 
that market the product which Da- 

vis feels is a mistake: "We haven't 
been addressing the video -only ac- 

count base for that very reason, be- 

cause they tend to ignore the prod- 
uct anyway. But by ignoring the 
product they are also ignoring prof- 
its that could be had by tying a mu- 
sic video together with a motion pic- 
ture that has a hit soundtrack. Music 
videos aren't necessarily just for rec- 

ord stores." 
The basic problem echoed by 

most industry analysts is that video 
stores and record /video stores tend 
to mark themselves as an outlet for 
one particular type of product, 
when home video is a much broad- 
er category. "Our basic tenant at 
Capitol," says Davis, "is it's not real- 

ly the record or the video busi- 
ness -it's the pre- recorded home 
entertainment business." 

While that is true, retailers still 
face the problem of promoting pre- 
recorded home entertainment prod- 
uct as a broad category to custom- 
ers who enter a video store just to 
rent the hottest new movie. 

While some envision the music 
video overtaking the album as the 
popular form for listening to pre -re- 

corded music, the fad still remains 
that music videos need the success 

of an album to create the viability of 
the video. Until that changes, the 
major market for music videos will 
be those tied to the release of mo- 
tion pictures and top -selling LPs 
which could be sold not only in the 

highly visible record /video store but 
even in the "mom and pop" video - 
only store. 

For record /video stores and vid- 
eo -only stores which are already, or 
intending on, taking music videos 
seriously, a cross section of music 
video program suppliers, distribu- 
tors and music video retailers has 

offered to Billboard their sugges- 
tions on successfully selling and 
renting music videocassettes: 

CROSS REFERENCE: Pro- 
mote the availability of music videos 
that accompany albums and movies 
with signs that tell customers which 
section of the store the music videos 
are located in and how to find the 
title they are looking for. For rec- 

ord /video stores, do not hesitate to 
promote all of an artist's available 
videos: each time that artist releases 

a new album, prior videos tend to 
begin selling again and you can in- 

crease those sales through addition - 
(Continued on page VM -8) 
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THE VIDEO WITH 
DIGITALLY MASTERED 
COMPACT DISC SOUND 

A 

For 
For 

BILLBOARD 

NEW CONCEPT IN 
SUAL ENTERTAINMENT 
your home. 
your business. 

LLPAPER VIDEOS, LTD., is the 
name of a new company with 
a new concept in visual 
entertainment - providing 
beautifully soothing long -form 
scenic music videos for home 
use and also to provide another 
form of 'while you wait' 
entertainment for businesses 
and professional environments. 

t home, "HYPNOTIC PLACES, 
EXOTIC SPACES" provides an 
unusual alternative to pre- 
recorded movies, radio, 
television or reading - perfect 
or quiet evenings at home or 
as entertaining background for 
company and social occasions. 

For the business environment, 
the corporate waiting room, 
retail outlets, doctors' and 
dentists' offices, restaurants and 
lounges, the busy front lobby, 
anywhere people gather, 
sit, wait and stare at the 

alls...WALLPAPER VIDEOS, LTD., 

Ideas will keep your client 
happily entertained. 

I XOTIv OPAO_Ci' 

SEE US AT THE 
VIDEO MUSIC CONFERENCE 

NOV 20-22 
SUITE 2260 

By Carol Davis 

VHS Hi -Fi BETA Hi -Fi 8MM 

A 30 minute scenic music 
visual fantasy which takes the 
viewer scuba diving into liquid - 
aqua innerspace... strolling 35 
acres of misty Canadian 
gardens. .. to the tropics... and 
to the English countryside with 
castle ruins and fallen abbeys. 

Gently soothing and mildly 
provocative, "HYPNOTIC 
PLACES. EXOTIC SPACES" 
encompasses art forms 
ranging from hand -painted 
cell animation to computer 
graphics to dancing bears! 
and is intriguing entertainment 
for any age. 

Produced by photographer 
and visual designer Carol 
Davis, the music of "HYPNOTIC 
PLACES, EXOTIC SPACES" is a 
beautiful, eclectic mix of works 
ranging in feeling from light, 
airy, tropical pieces...to the 
lush and richly orchestrated... 
to dynamic classical rock. 

So kick back...relax...and 
enjoy the fantasy of hypnotic 
places and exotic spaces. 

NOW ON SALE 
AT MOST MUSIC STORES, VIDEO OUTLETS AND ELECTRONICS STORES 

A L L P A P E R VIDEOS, L T D . ' OMAHA, N E 4 0 2- 5 7 2- 9 2 1 4 

TOLL 
FREE mi 800-245-1172 

!NM) ALT41ìEiE 

ENT 800-ALT-4666 
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`Two' MuchMusic 
CARVING A QUICK NICHE, 
REAPING QUICK REWARDS 

By KIRK LaPOINTE 

thought a station such as 
yours existed only in my wild- 

est dreams," writes Ray Newman. 
"There just aren't enough words to 
express how much I enjoy Much - 
Music." 

Typical fan mail? Not exactly. 
Newman lives in Baltimore and has 
access on cable to music video ser- 
vices. Instead, he prefers to lift the 
two- year -old Canadian channel off 
the satellite. "I honestly feel this [sat- 
ellite dish] investment was worth it, 
if only just to watch this phenome- 
nal station," he adds. It is a nice iro- 
ny for a country whose broadcast 
system is under siege from foreign 

competition, and it is the sort of let- 
ter that puts a smile on the face of a 
MuchMusic Network executive. 

Not that the current scene has 
been anything to frown about. With 
its eclectic mixture of hits, new mu- 
sic and the offbeat, the Toronto - 
based network has carved a quick 
niche and reaped some quick re- 
wards. In its first year, it turned a 
profit. In its second year, it remained 
"marginally profitable," says vice 
president and general manager, 
Dennis Fitz -Gerald. As of Aug. 31, 
the network had 826,573 subscrib- 
ers on Canadian cable, triple the ex- 
pectations of only two years ago. 

Depending on who you talk to, 
MuchMusic's impact will be de- 

Looking for the source 
for the latest music videos? 
Wolfram has them. Only $99 
for two hours each month. 

Wolfram Video issues monthly HotVideo tapes which 
include the hottest, newest videos available from every major 
record label. Two one -hour tapes for only $99 plus $5 shipping, 
no special membership or service fees are ever added. 

Wolfram also issues music video tapes 
in all catagories from Progressive to R &B to 
Country, or will custom edit any video combina- 
tion at your request from an open stock of over 
3,000 video clips. For more information and an 
updated playlist, call toll -free 1- 800 -433 -1652. In 
Wisconsin, call 414 -546 -1379. © 1986 Wolfram Video 

Loud and Clear. 

Looking for Another Dawn of 
Audio -Visual Age? 

Contact 

VIDEOABTS JAPAN! 

VIDEOARTS JAPAN, INC. 

Hisao Elaine, Managing Director 
in Los Angeles through 
November 17 to 26 
can be reached at 

Menes Law Corporation 
TEL: (213)277 -4895 

scribed as anything from significant 
to pivotal for the Canadian music 
industry. Independent label execu- 
tives say the station provides a 
much -needed boost for emerging 
Canadian artists and saves them a 
lot of legwork and dollars in promo- 
tion. Major labels say it can generate 
record sales; although, massive 
MuchMusic exposure can quickly 
bum out a single. And video pro- 
ducers say its presence has been a 
big help in two ways: it broadcasts 
their work and it helps pay some of 
their bills. 

The latter video function is con- 
ducted through the Video Founda- 
tion to Assist Canadian Talent (Vid- 
eo FACT) , established as a 
condition -of- license for MuchMusic 
by the federal broadcast regulator. 
The network has to set aside 2.4% 
of its gross revenues or $100,000, 
whichever is greater, to help finance 
Canadian videos. VideoFACT's 
board disburses funds to a wide 
range of artists, not all of whom are 
bound to receive airplay. The maxi- 
mum grant is $10,000, but even that 
amount is often the difference in a 
project. 

'We don't help people as much 
as we'd like, but it's free money," 
says VideoFACT chairman Bernie 
Finkelstein. In September, the feder- 
al government augmented the fund 
with $300,000 a year for the next 
five years as part of an assistance 
package for the Canadian -owned el- 
ement of the business. 

But the behind- the -scenes work, 
spearheaded by MuchMusic presi- 
dent Moses Znaimer, Fitz -Gerald 
and music programming director 
John Martin, means nothing if the 
on- screen product is a turn-off. And, 
judging by the baskets of viewer 
mail and the immense popularity of 
the VJs when they tour the country 
to promote the network, there are 
still love -ins in the 1980s. 

Four VJs anchor the network - 
veterans J.D. Roberts and Christo- 
pher Ward and relative newcomers 
Michael Williams and Erica Ehm. A 
Rock Flash news service was intro- 
duced last year and has been up- 
graded this year with the addition of 
Kim Champniss and Michael 
Rhodes to provide up -to -date artist 
information. 

MuchMusic operates on an eight - 
hour programming day, with the 
package repeated twice to form a 
24 -hour service. Hour -long block 
programs include light -rock Mon- 
days, older videos Tuesdays, new 
videos Wednesdays, heavy metal 
Thursdays, a chart countdown Fri- 
days, a request show Saturdays and 
avant -garde videos Sundays. 

There are daily artist spotlights 
and a Saturday night "Big Ticket" 
concert presentation. Martin says 
programs scheduled for imminent 
addition include a black music pro- 
gram Saturday nights and, possibly, 
a country or new age program. 
MuchMusic also has a reciprocal 
programming arrangement with 
The Sky Channel that sees each ser- 
vice specially prepare programs for 

the other. 
A key to the success of the 

CHUM Ltd. -owned network has 
been executive experience. Znaimer 
and Martin have been pioneers of 
music video programming whose 
work has drawn acclaim intemation- 

ally for nearly a decade. 
"We make a few changes here 

and there," says Martin. "But we've 
been at it long enough to know 
when to leave things alone." 

MuchMusic VJs J.D. Roberts left & Michael Williams with Corey Han; center. 

RETAILER'S GUIDE 
(Continued from page UM -7) 
al promotion. 

USE THE MUSIC VIDEO 
AS AS ELECTRONIC P -O -P: 
Play newly released music videos 
over monitors in the store which are 
strategically placed where custom- 
ers either stand in line or browse 
through floor merchandisers to 
maximize their exposure. Some 
dealers feel a music video viewing 
room, providing there is available 
space, increases the interest in the 
videos and could increase store traf- 
fic during off hours for customers 
who want to take a break from work 
or shopping and spend a few min- 
utes watching a video. 

USE STANDARD P -O -P: 
Distributors and suppliers unani- 
mously agree that retailers do not 
use p -o -p displays effectively, and 
some do not use them at all. "If 
you're going to carry a title," asks 
one distributor, "why not promote it 
with as much material as possible 
and increase your sales ?" 

CARRY AS LARGE A VARI- 
ETY OF MUSIC VIDEOS AS 
POSSIBLE: "There are legitimate 
markets for even the most obscure 

music videos," says Joe Medwick of 
Tower Records. "Country, blues, 
bluegrass, classical and folk have 
their fans just like rock. You don't 
have to have five of every title, but if 

you carry even one it lets your cus- 
tomers know that you're aware of 
the genre." Most distributors agree 
saying that "mom and pops" which 
carry a good selection of music vid- 
eos have a good chance of keeping 
their customers from going to the 
major chains and losing them forev- 
er. 

KEEP A GOOD INVEN- 
TORY OF NEW RELEASES: 
The first week in the life of a music 
video is the most critical as the ex- 
posure on MTV, VH -1 and other 
broadcast venues is the most intense 
during the first seven days of re- 
lease. "Being out of the video is al- 
most more serious than being out of 
the record," says Tower's Medwick. 
Stores should rally behind new re- 
leases to inform customers of new 
product by an artist they may not be 
aware is available. 

TIE IN TO AN ARTIST'S 
LOCAL APPEARANCE OR 
CABLE SPECIAL: Pay attention 

(Continued on opposite page) 

PROMOTIONAL 
MUSIC VIDEO 

Available on 1 Hour Tape Compilations to colleges, nite clubs, and other 
public venues throughout America. 
We provide: Newest Releases Call us today to see if you 

Quick Service qualify to receive promotional 
Highest Quality videos on a monthly basis. 
Low Cost 

.rCUITTE12C8 Erzteztvales, Ø. Dial (201) 667 -7575 
# i way of staying on top of video music 

EDWARDS 
TECHNOLOGIES VIDEO 

122 MENA STREET 

EL SEGUNDO. CALIFORNIA 90245 

12131322 -8830 

MUSIC VIDEOS 
Ambient Videos 
Speciality Videos 

FOR RESTAURANTS * LOUNGES * CLUBS 

The HIGHEST QUALITY at the LOWEST PRICE 
FREE two hour compilation tape with this ad! 

Call or write for catalog. 
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VIDEOLABELS 
(Continued from page .M-5) 
(Iron Maiden, Queensryche, Bon 
Jovi), "Metal Mania" (Nazareth, 
UFO, Uriah Heep) and "Black 
Wax" (Gil Scott -Heron). Nov.: 
'Women In Rock" ($19.95), "Guitar 
Men" ($19.95), "Punk Special" 
($19.95) and Scrooge's Rock'N'Roll 
Christmas" ($14.95). 

VESTRON VIDEO: Vestron 
has some 30 music -related videos, 
including gold "Dick Clark's Best Of 
Bandstand," "Video Rewind: The 
Rolling Stones Great Video Hits" 
(No. 38 in '85 sales), "Making Mi- 
chael Jackson's Thriller" (No. 49 in 
'85), "Do They Know It's Christ- 
mas" (the video and song -that 
created a heightened level of public 
consciousness about the famine in 
Ethiopia, and a behind -the -scenes 
look at how it all came together), 
"Jimi Plays Berkeley" (Jimi Hen- 
drix), "White City" (Pete Town - 
shend), "Rust Never Sleeps" (Neil 
Young), "Pink Floyd At Pompeii" 
and "Elton John: Breaking Hearts 
Tour." Oct.: "Neil Diamond: I'm 
Glad You're Here With Me To- 
night" ($29.95) and "MW Closet 
Classics" ($29.95). Nov.: "Elvis: 
Memories" ($29.95). Dec: "Tammy 

Wynette Live" and' Willie Nelson In 
Concert" (both $29.95). 

VIDEO ARTS INTERNA- 
TIONAL: VAI currently has 34 bal- 
let /opera /classical music videos. 
Oct.: "The New Born King" (a col- 
lection of hymns and carols taped in 
London's Westminster Cathedral/ 
$39.95), "Amahl And The Night 
Visitors" (the Metropolitan Opera 
performing the popular Gian Carlo 
Menotti work /$39.95) and "Sherrill 
Milnes: An All -Star Gala" (the 
famed baritone sings selections 
from Mozart, Verdi and Brahms 
with Placido Domingo, Julia Mi- 
genes-Johnson and others /$49.95). 

1987: The VAI Jazz Video Collec- 
tion will bow, with "The Coltrane 
Legacy" ($39.95) and "The Trum- 
pet Kings" (Wynton Marsalis hosts; 
Louis Armstrong, Dizzy Gillespie, 
Roy Eldridge, Marsalis and others 
perform /$39.95). Eight more titles 
will follow in 1987 -88. 

WALT DISNEY HOME VID- 
EO: Walt Disney has a number of 
musicals (live or animated), includ- 
ing "Mary Poppins" as well as such 
fare as the five -tape "DTV" series 
(which includes "DTV -Rock, 
Rhythm & Blues." 

Nov -Dec: "Disney's Sing -Along 

RETAILER'S GUIDE 
(Continued from opposite page) 

to the record market. Contact the re- 
cord companies to tie in with their 
record promotions, say several re- 
tailers. They are always looking for 
ways to gain additional exposure. 
Contact radio stations to be a part 
of a video giveaway when an artist 
comes to town for a concert. The re- 
peated mention of your store's 
name during the concert promos 
will bring you additional exposure 
for your other video business. 

CROSS -MERCHANDISE 
WITH WINDOW DISPLAYS: 
Use window space to promote ev- 

ery product an artist has available: 
movie soundtracks, hit singles, mu- 
sic videos, local concert dates or ca- 
ble specials. Tie everything together 
with one theme and indicate that all 
of the audio /video product that an 
artist has to offer is available for 
rent /sale inside. Or, designate a 
month as "Action /Adventure 
Month" and use the window to 
cross merchandise all of the action/ 
adventure movies with the corre- 

sponding music videos that have 
been released from the film's sound- 
track, along with other music videos 
by those same artists. 

TALK TO THE CUSTOMER 
Nearly every supplier and distribu- 
tor feel retailers could gain tremen- 
dous ground if they would simply 
communicate with their customers, 
finding out their likes and dislikes 
and asking them simple questions 
when they approach the counter 
with a music video in hand, like "Do 
you want to rent or buy this video ?" 
"Did you know that this artist also 
has two other music videos that we 
carry?" "I see you like country. Is 

there a particular video that you 
want that we could order for you ?" 
Communication is the key in meet- 
ing the market's needs. Ask ques- 
tions of customers as well as suppli- 
ers. Stay in touch with the market - 
both feature film video and music 
videos. Read the record charts and 
plan sales strategies accordingly. 
Work with as wide a variety of me- 
dia as possible -from radio stations 
to concert venues -to gain the max- 
imum in exposure for the product. 

Top Music Videocassettes Review 
Following is a recap chart of the best -selling music videocassettes dur- 
ing the eligibility period of Oct. 24, 1985 to Oct. 25, 1986. 

1. THE VIRGIN TOUR -MADONNA LIVE (Warner Video) 
2. MOTOWN 25: YESTERDAY,TODAY,FOREVER(MGM /UA) 
3. NO JACKET REQUIRED (Atlantic Video) 
4. JOHN LENNON LIVE IN NEW YORK (Sony Video) 
5. PRINCE & THE REVOLUTION LIVE (Warner Music Video) 
6. THE #1 VIDEO HITS (MusicVision) 
7. WHAM! THE VIDEO (CRS-Fox Video) 
8. THE BEATLES LIVE -READY STEADY GO! (Sony Video) 
9. I CAN'T WAIT (MusicVision) 

10. LIVE AFTER DEATH (Sony Video Software) 

Songs: Zip -A- Dee- Doo -Dah" 
($14.95), "A Walt Disney Christ- 
mas" ($19.95) and "A Disney 
Christmas Gift" ($14.95). 

WARNER HOME /WARNER 
MUSIC /WARNER REPRISE 
VIDEO /ELEKTRA ENTER- 
TAINMENT: Warner Home Video: 
"Purple Rain" (No. 4 in '85 sales), 
"The Song Remains The Same" 
(Led Zeppelin /No. 34 in '85), "A 
Star Is Born" and many others. 

Warner Music Video: "Prince 
And The Revolution Live" (No. 22 
in '85), "Madonna" (No. 28 in '85), 
gold "The Virgin Tour: Madonna 
Live," "Gospel At Colonus" and 
"Depeche Mode: Some Great Vid- 
eos." Nov.: "Sacred Heart-The 
Video (Ronnie Dio /$24.98), 
"Chaka Khan Live" ($24.98) and 
"David Lee Roth" ($19.98). 

Warner Reprise: "Brothers In 
Arms" (Dire Straits) and others. 
Elektra Entertainment "Staring At 
The Sea" (the Cure). 

DECISIONS 
(Continued from page VM -3) 

be programmed into higher rotation 
categories more quickly. These ac- 
tions, say high ranking MW pro- 
gramming executives, are being tak- 
en to please the channel's audience. 

Alternative video clip marketing 
strategies have continued to grow 
this year, albeit slowly. Music Mo- 
tions Inc., which places clips in mov- 
ie houses had some success with a 
1,000 theater run for Cyndi 
Lauper's "True Colors" video. Ko- 
dak was tapped to sponsor the vid- 
eo, and hinged its own thirty -second 
spot (shown immediately after the 
video) on the title of the song. And, 
the "video tour" has done well for 
College Satellite Network, which 
uses satellite- carried video concerts 
to bring crowds to nightclubs. 

On the home video front, though, 
music video continues to fight a bat- 
tle against consumer apathy, high 

priced- product, and retailer confu- 
sion. Only major acts such as Ma- 

donna and Whitney Houston can 
really pull the sales numbers, it 
seems, and most product still suffers 
from a lack of creativity (lots of dull 
concert videos and uninspired clip 
compilations out there) and prices 
that are considerably more than the 
$10 or so most consumers would 
like to pay for music videos. 

Some retailers (and labels) have 
begun to pay more attention to 
cross -merchandising album and vid- 

eo product, with some flagging the 
video in the album bin, and vice - 
versa. A good example of savvy 
marketing recently was seen when 
Atco /Atlantic quickly released an 
unplanned Pete Townshend album, 
and began to cross- promote it with 
an existing longform concert video. 

CREDITS. Special Issues Editor, Ed Ochs; 

Asst. Ed... Robyn Wells; Design, Stephen 
Stewart Cover, Douglas Brian Martin. 
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etailing 

CMJ Panek New Artists Need Retail Exposure 
BY JEAN ROSENBLUTH 

NEW YORK The importance of re- 
tailing in breaking records by new 
artists is greatly underestimated, 
concluded the members of a panel 
at the sixth annual CMJ Music Mar- 
athon, which drew some 2,000 par- 
ticipants to New York Oct. 30 -Nov. 
1. The point was driven home by the 
sparse attendance -about 20 peo- 
ple-of the panel, "The Retail Con- 
nection." 

Moderated by Cathy Lincoln, who 
is an alternative marketing field rep 
for Warner Bros. Records in Los 
Angeles, the panel included a com- 
prehensive cross -section of people 
involved in retailing, primarily at 
the indie level. Representing mar- 
keting concerns were Scott Martin 
of Los Angeles -based SRO Market- 
ing, which handles such superstar 
acts as Genesis and Toto as well as 
developing groups, and Jim Bradt 
of New York's Concrete Manage- 
ment & Marketing. On hand from 
various labels were Blake Gum - 
precht, who handles retail promo- 
tion for Twin /Tone Records of Min- 
neapolis; Pat Hall, director of mar- 
keting for Los Angeles -based Slash 
Records; and Graham Hatch, pro- 
motion director of Frontier Rec- 
ords, also based in the Los Angeles 
area. Rounding out the group was 
David Giles, who is the owner of 
Ruthless Records, a retail outlet in 
Athens, Ga. 

The panelists were in agreement 

that college and alternative radio re- 
ceive a disproportionate share of 
the attention from indie labels and 
majors trying to break new artists. 
"You can be a No. 1 college record, 
but if people can't find it in the 
stores, it doesn't do you any good," 
said Gumprecht. Martin added that 
such an occurrence is rare anyway 
because "if radio finds out there's 
no support for a record at retail, 
they'll drop it." 

Everyone stressed, however, that 
radio must be an integral part of 
any marketing plan, at least in its 
latter stages. "There is a way to 
break records without airplay," said 
Martin, "and we do it almost every 
day." SRO accomplishes this, he 
said, by "doing massive promos - 
getting merchandise placed in the 
front of the store, getting in -store 
play, getting displays up." Added 
Lincoln: "The last thing that hap- 
pens with most of the records we 
work is radio. The first thing with 
pop releases is radio." 

"In many markets there's not a 
good alternative radio scene; it's 
pretty much up to the local press 
and retail," said Gumprecht. "But 
you can't do one without the other." 
Martin said that his company 
chooses stores to target based on 
radio in the market. "It doesn't real- 
ly matter how small the market is, 
just how radio is tied to retail." 

Bradt brought up the issue of in- 
store play, which he suggested can 
play a larger role in breaking a rec- 

jvew Releases 

ALBUMS 
The following configuration ab- 
breviations are used: LP- album; 
EP-extended play; CA- cassette; 
NA -price not available. Multiple 
records and /or tapes in a set 
appear within parentheses follow- 
ing the manufacturer number. 
46= Simultaneous release on CD. 

POP /ROCK 

BING CROSBY 
The Radio Years Vol. IV 
LP GNP Crescendo GNP 9048/$8.98 
CA GNP 9048 /no list 

JACKY & THE CHEAP CHECKERS 
Rollin' Dice 
LP Mac 011/no list 

THE LIMELITERS 
Alive! 
LP GNP Crescendo GNPS 2188/88.98 
CA GNPS 2188 /no list 

HELEN MERRILL 
The Rodgers & Hammerstein Album 
LP DRG SL 5204/88.98 
CA SLC 5204/88.98 

THE MUSIC EXPLOSION 
Little Bit O' Soul -The Very Best Of The 
Music Explosion 
LP Performance 384/58.98 

MICO 
(Live) Heroes 
EP Performance 385/57.98 

NIGHT ARK 
Picture 
LP Novus 3002-1-N9/RCA/$9.98 
CA 3002- 4.N9/$9.98 

EDDIE RAVEN 
Right Hand Man 
LP RCA 5728 -1- 88/58.98 
CA 5728-4-R8/88.98 

ROBIN TROWER 
Passion 
LP GNP Crescendo GNPS 2187/$8.98 
CA GNPS 2187/no list 

VARIOUS ARTISTS 
Oh No!! Not Another Midnight X -Mass 
Again! 
LP Midnight MIRLP 135 /1em East & West /$8.98 

BLACK 
ETHIOPIAN & GLADIATORS 
Dread Prophecy 
LP Nighthawk NHM- 7492/56.98 
CA NHC-7492/$6 98 

CAST RECORDING 

VARIOUS ARTISTS 
Nunsense 
LP DRG SBL 12589/89.98 
CA SBLC 12589/59.98 

CLASSICAL 
J.S. BACH 
Toccata, Adagio And Fugue 
Marie -Claire Alain 
LP Erato NUM- 75294/RCA/$10.98 
CA MCE- 75294/$10.98 

GULLIVER 
Sir John Gielgud, Patrick Williams, The 
Royal Philharmonic Orchestra 
LP Soundwings SW-2101/$9.98 
CA SW-2101/$9.98 
CD SW- 2101/$14.98 

HANDEL 
Tamerlano -Opera In Three Acts 
John Eliot Gardiner, English Baroque 
Soloists 
LP Erato NUM- 75278/RCA/$32.98 
CA MCA -75278/$32.98 

ROUSSEL 
Symphony No. 1, Op. 7 "Forest Poem"; 
Symphony No. 3, Op. 42 
Charles Dutoit, National Orchestra Of 
France 
LP Erato NUM -75283 /RCA /$10.98 
CA MCE- 75283/$10.98 

TCHAIKOVSKY 
Symphony No. 6 "Pathetique" 
Seiji Ozawa, Boston Symphony Orchestra 
LP Erato NUM -75303 /RCA /$ 10.98 
CA MCE- 75303/510.98 

TCHAIKOVSKY 
Serenade For Strings, Op. 48; String 

(Continued on page 49) 

ord than radio. Concurred Martin: 
"Every time you play a record in a 
store, you get at least two or three 
people asking about -or buying - 
it." Consequently, familiarizing 
sales staff with releases is essen- 
tial. "Nobody is going to buy a rec- 
ord the salesman doesn't know 
much about," said Bradt. 

Giles complained that there is of- 
ten no follow -up on the press mate- 
rial he receives at his store, and that 
each packet is usually so volumi- 
nous that he just doesn't read any 
of it. Lincoln advised limiting press 

releases to one page and making 
sure that they are "pretty." 

The panelists had another sug- 
gestion for young bands: Forget 
about 7- inches. "The market on the 
single is really bad," said Hatch. 
"Albums make more money, and 
CDs are taking up more and more 
space in stores. The 7 -inch is the 
first thing to go." Avoidance of the 
format doesn't mean that bands 
with only enough money to put out 
one or two songs are left out in the 
cold, said Lincoln: The 12 -inch is a 
viable alternative for more than just 

dance /disco releases. 
The issue of payola was brought 

up in response to a question from 
the audience. "The stores we're 
dealing with are, by and large, run 
by people who love the music," said 
Hall. "'They wouldn't falsely report 
to the charts." 

In conclusion, Lincoln reiterated 
her feeling that an effective retailing 
strategy is the most important part 
of breaking a new act. Summed up 
Martin: "Often, we're the ones to 
show the majors that a record is hap- 
pening before they'll get behind it." 

Vendors Discuss Bar Coding Of Singles 

Seminar: 45s, LPs Are Still Viable 
BY EARL PAIGE 

SCOTTSDALE, Ariz. At a time 
when new configurations like the 
compact disk and digital audiotape 
(DAT) make a lot of news, standby 
configurations like the 45 single 
and LP are still viable. 

This was indicated by a vendor 
panel addressing rackjobbers and 
reviewing all configurations dur- 
ing the fifth National Assn. of Re- 
cording Merchandisers Wholesal- 
ers Conference here Oct. 28 -Nov. 
1. 

Moderator Bill Hall, president of 
rack firm Sight & Sound Distribut- 
ing, was joined by six vendor pan- 
elists: John Burns, senior vice 
president sales, MCA Distribut- 
ing; Henry Droz, president, WEA; 
Harry Anger, vice president mar- 
keting and sales, PolyGram Re- 
cords; Sal Licata, president 
RCA /A &M /Arista Distributing; 
Paul Smith, senior vice president 
and general manager of market- 
ing, CBS; and Dennis White, exec- 
utive vice president, Capitol. 

Many references were made to 
the keynote address by Bob Sher- 
wood, senior vice president of mar- 
keting, CBS, who kicked off the 
weeklong event with stirring de- 
fense for both the 7 -inch and 12- 
inch single (Billboard, Nov. 8). 

Speaking of the 7 -inch configu- 
ration, Burns said, "We can't sit 
around and see it go down the 
tubes. It is extremely important in 

driving the LP, cassette, and CD." 
Droz paid tribute to the Sher - 
wood's points about the single as 
the vehicle for developing artists. 
"You have to move carefully [in 
eliminating singles], since many of 
your outlets are the only show in 
town." 

Vendors compared notes on the 
bar coding of 7- and 12 -inch sin- 
gles. It is an area where much dis- 
parity exists and is an important 
consideration for retailers, one - 
stops, and rackjobbers who have 
incorporated automated systems 
to receive product (Billboard, Oct. 
25). 

Smith said all CBS singles are 

bar coded. Licata said A &M sin- 
gles will all be bar coded by year's 
end. 

Droz said WEA has begun bar 
coding of custom 12 -inch titles that 
are not jacketed as "generic prod- 
uct." It was reported that MCA 
has bar coded the majority of its 
12- inches. Capitol is just looking at 
7 -inch bar coding, while all 12 -inch- 
es are so marked, said White. 

PolyGram's Anger spoke of sin- 
gles' merchandising impact. 
"Don't forget that 85% of 45s are 
in the picture bags. This is very im- 
portant. These items give us great 
point -of- purchase excitement." 

(Continued on page 47) 

Screaming For Laughs. Sam Kinison, the comedian whose debut album was 
recently released by Warner Bros., made a personal appearance at a Sound 
Video Unlimited open house for employees and retailers at the distributor's 
Niles, III., warehouse. From left are Steve Harkins, audio sales manager, Sound 
Video; Kinison; and Stan Meyers, vice president, Sound Video. 

KOCH DIGITALDISC GMBH & CO KG MANUFACTURES COMPACT DISCS 
(since April of 1986) 

We are regularely delivering CD's to custo- 
mers like GRP Records (CH), Polarvox Oy 
(FN), Durium SpA (I), Nowo SRL Qisehi 
Ricordi (I), Arcade (NL), Dureco L), Kim 
Records (USA), Harlequin (DK), etc., and by 
1987 we will be able to deliver up to 3.5 M 

units per year. 

-- COMETO US -- 

We not only Manufacture CD's, LP's, MC's 
and 45's, 

We Promote, Publish & Distribute Your 
Music. 

We License & Export Our Music Worldwide 

NDCH- DIgITALDISC COMPACT WE ARE YOUR 
'ndependent 

LL4.11ILU tLClt.ei DIGITALAUDID Alternative 
Contact: Mr. Haakon Brenner / A & R, Int. Manager 
AUSTRIA -6652 Elbigenalp 91 /Tirol. : 05634/6444. 05581 koch a 

ó0 
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by Mike Shalett 

IN THE WEEK BEFORE the of- 
ficial street date for "Bruce 
Springsteen & The E Street Band 
Live /1975 -85," we asked retailers 
how much they expected to 
charge for the package. Those 
who would talk to us (some were 
fearful that the information 
would get to competitors) told us 
they would charge anywhere 
from $19.99 to $50. Many were 
taking a wait -and -see attitude, 
holding off until their competitors 
had tipped their hands. If sold for 
$24, gross profit on the package 
would be approximately $5.50. If a 
chain sold say, 50,000 units at that 
price, it would show a gross profit 
of $275,000. 

When we discussed this point 
with several retail executives, they 
told us that although they wanted 
to sell the product for a slightly 
higher price, say, $29.99, they were 
afraid of the effect that would 
have on consumers' future percep- 
tion. Have we read consumer reac- 
tion correctly? Is price the driving 
factor? 

What is the difference between 
the consumer who chooses to shop 
at your location for selection as op- 
posed to the one who chooses to 
shop by price? Our surveys indi- 

cate that more consumers shop at 
a particular record store for selec- 
tion than do for price. Younger 
consumers are the most price -con- 
scious of all record -buying custom- 
ers. There is a steady decline of 
price as a factor among consumers 
over the age of 18 until they reach 
35. 

Males are much less cost -con- 
scious than females. They are 
much more interested in selection 
and the availability of the product. 
The older the male consumer be- 
comes, the more selection becomes 
an obsession. 

Retailers spend a considerable 
amount of time, effort, and money 
on location and the feel of their 
stores. Most also spend all of the 
above on the training of their em- 
ployees. Does this enter into the 
customer's decision to shop at a 
particular account? You bet it 
does! 

In our most recent surveys, 
price wasn't even the second most 
important reason for shopping at a 
particular location. Location was. 
In many areas there are multiple 
stores to choose from. Distance 
from home does enter into the 
choice as does the convenience of 
getting there. Price was tied with 

the comfortability of the shopping 
experience for a third of those sur- 
veyed. Customers do take into ac- 
count the decor and the helpful- 
ness of an employee to guide them 
or to answer questions about prod- 
uct. 

In a piece done by CBS News on 
New York's Tower Records on the 
first day of release, customers 
were asked how much they had 
spent on the product. None even 
knew! Those who thought they 
knew how much they had paid 
were incorrect. Customers who 
thought the package was selling 
for $29.99 were startled to find it 
selling for $19.99. They said they 
would have been willing to pay as 
much as necessary to secure 
"Bruce juice." 

At Record Theatre in Cleveland, 
the account opened its doors the 
day of release to more than 25 
waiting customers. A local compet- 
itor had advertised a coupon in the 
newspaper, good for five days, of- 
fering the record or tape package 
for $19.99. Record Theatre accept- 
ed its competitor's coupon. It was 
sold out in hours. 

In a follow -up survey we did, we 
asked retailers if in fact customers 

(Continued on next page) 

Denon America, Inc., 27 Law Drive, Fairfield, NJ 07006 
Denon Canada, Inc., 17 Denison Street, Markham, Ont. L3R 1B5Canada 

Sample 
some of the 
great names 

in jazz on 
Denon CD. 

Hampton, Corea, McCrae, Rich, Toots, 
Wallington, Gomez, L.A. Transit -these jazz greats 
and more are now available on one unique compact 
disc, Denon's Jazz Sampler. Featuring entire 
selections from 14 different Denon Jazz CDs, this 
exciting collection includes both new recordings and 
previously unreleased sessions from our Sonny Lester 
Series. With over 72 minutes of music, it's a virtual 
jazz festival on Disc. 

DENON 
The first name in digital recording. 

Nippon Columbia Co., Ltd., Tokyo, 107, Japan 
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SEMINAR: LPS STILL VIABLE 
(Continued from page 45) 

As for the LP's status, CBS' 
Smith cautioned that although the 
company's Pitman, N.J., plant has 
been converted to CD, it "shifted 
half of the LP production to Car- 
rolton [Ga.], so we have really not 
done away with that capacity. 

"We were frankly surprised at 
the LP ratio on Springsteen," said 
Smith, offering that with five LPs 
in the boxed set, 600,000 units will 
amount to 3 million vinyl disks. 

In a departure from recent panel 
discussions on the LP, three of the 
speakers questioned the compari- 
son of the LP with the long -obso- 
lete prerecorded 8- track. Licata 
noted recent Recording Industry 
Assn. of America figures on LP de- 
cline and asked if too many people 
equate the situation to the 8 -track 
era. 

Smith said, "We forget where 8- 
track came from. It was never pop- 
ular in Europe. It was a feature in 
the U.S. relating to auto safety. 
Cassette at the time had no auto- 
matic reverse and required the eye 
be taken off the road for an inordi- 
nate amount of time. You might 
drive up a telephone pole. Also, 8- 
track never had a huge home unit 
sale. It's not analogous," said 
Smith. 

PolyGram's Anger said, "We do 
a terrible disservice to ourselves 
with this comparison. The LP and 
8 -track cannot be mentioned in the 
same breath." 

Droz pushed for the LP "espe- 

cially upon release. Yes, tape does 
kick in tremendously around the 
fourth, fifth, sixth month." 

Nearly all discussion on CD cen- 
tered on production. Burns said 
MCA "is over the hump. We will 
have all the production necessary 
for 1987." 

Droz said WEA's "hump has yet 
to be mounted. We have had a 
rather difficult time this year be- 
cause we have not had any domes- 
tic supply. However, we have a do- 
mestic plant up and running as of 
the end of September and more so 
in October. We do feel we will be 
close to current somewhere 
around Pearl Harbor Day. That 
means we will not have everything 
in stock at all times because of the 

logistics of manufacturing and 
turnaround time." 

Anger said PolyGram's status 
was "very fortunate" and told of a 
new plant in Kings Mountain, 
N.C., part of a joint venture with 
Phillips and Dupont "that will be 
operating by the end of the year 
and up to speed by the end of first 
quarter 1987." 

Licata said that in 1987 RCA la- 
bel fill "will be super." 

Smith touted CBS' fill from Ter- 
re Haute and said the Pitman plant 
is expected to be in full production 
by early 1988. Another optimistic 
report was from Capitol. White 
said, "We have three plants oper- 
ating," with the Jacksonville, Ill., 
now in production. 

ON TARGET 
(Continued from preceding page) 

had been coming in and purchasing 
other product along with the 
Springsteen package. Almost all 
told us that the Springsteen pur- 
chase was an exclusive one. 

Is price the factor we think it is? 
Does traffic on an item such as this 
once -in -a- lifetime set translate into 
additional sales? Do we damage the 
consumers' perception of our every- 
day product when we sell such a 
special item at a greatly discounted 
price? If price is not the factor we 
assume it is, then we are doing our 
business great damage. This point 

demands examination. 

"On Target" is a biweekly feature 
to help readers understand more 
about consumer buying habits 
and trends. The column is based 
on retail research conducted by 
the Street Pulse Group, a Connect- 
icut -based music industry market- 
ing consultancy of which Mike 
Shalett is president. 

Watch fir 
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g THE YEAR IN 
MUSIC & VIDEO 

#1 AWARDS 

BILLBOARD COVERS If ALL! 

#G ES-9105 

Denon America, Inc., 27 Law Drive, Fairfield, NJ 07006 
Denon Canada, Inc., 17 Denison Street, Markham, Ont. L3R 1B5 Canada 

Samplel9 
of Denon's 

best! 
Denon's specially priced Classical Sampler of the Year 

(1987) brings you a feast of listening pleasure. You'll hear Ravel's 
original two piano arrangement of Bolero performed by Ruth 
Laredo and Jacques Rouvier and Denon's critically acclaimed 
Mahler Symphony Series conducted by I nbal. Featuring excerpts 
from 19 of Denon's best classical compact discs performed by 

such renowned artists as Nicolet, Fujiwara, Kantarow, Prey, 

Camerata Bern, Asselin, and the Prague Quartet and such 
prestigious conductors as Suitner, Matacic, and Inbal, this 
sampling of classical music will please the most discerning ear. 

The array is before you -sample the best! 

DENON 
The first name in 'iigital recording. 

Nippon Columbia Co., Ltd., Tokyo, 107, Japan 
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Detailing 

Home storage units for: 
CDs, Cassettes, Video 8 mm 
Ask your local retailer 

CANADA 
PRECOR (416) 7312íy22 

Lift Discplay Inc., 
7216 Bergenline Avenue, 
North Bergen, NI 07047 
(201) 662 -8503, 662 -8504 

ENT 
systems with future 

Compact Disc Dividers 

SAGE A 

800/648-0958 
GOPHER PRODUCTS CORP. 

2201 Lockheed Way. 
Carson City, Nov. 99701 

The Record Company That Doesn't Make Records 

i 

1 1 Iá ,M.. i PRAR.91, 

THE CRUISIN' YEARS 
RCD 40032 
Compilation of classic rock 
from 1955 -67; CHUCK 
BERRY and LITTLE RICHARD 
to THE COUNT FIVE and the COMPACT 
SURFARIS. Original Recordings ¡n lom 

DIGITAL AUDIO 

DISTRIBUTORS 
EAST SIDE DIGITAL 
Minneapolis, MN 
1- 800 -468 -4177 

PRECISION SOUND 
MARKETING 
Mountlake Terrace. WA 
1- 800 -547 -7715 

INTERCON MUSIC CORP 
Wallington, NJ 

1 -800- 524 -2724 

70 minutes 

ROUNDER RECORDS 
Cambridge, MA 
(617) 3540700 
GEMINI DISTRIBUTORS 
Norcross, GA 

1 -800- 862 -2202 Ext. 727 

R 

RYKODISC USA 
Pickering Wharf 
Bldg C -3G 
Salem, MA 01970 
617 744 7678 
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Compiled from a national sample of retail sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 5 3 

* * NO. 1 * * 
BOSTON MCA MCAD 6188 2 weeks at No. One THIRD STAGE 

2 3 4 10 PAUL SIMON WARNER BROS. 2 -25447 GRACELAND 

3 2 1 15 STEVE WINWOOD ISLAND 25448.2 /WARNER BROS. BACK IN THE HIGHLIFE 

4 6 7 6 TALKING HEADS sole COP 46157/WARNER BROS. TRUE STORIES 

5 7 14 3 BOSTON EPIC EK 34188 BOSTON 

6 4 2 7 HUEY LEWIS & THE NEWS CHRYSALIS VK -41534 FORE! 

7 5 3 11 BILLY JOEL COLUMBIA CK 40402 THE BRIDGE 

8 8 6 19 GENESIS ATLANTIC 2-81641 INVISIBLE TOUCH 

9 9 8 21 PETER GABRIEL GEFFEN 2- 24088 /WARNER BROS. SO 

10 11 9 9 LIONEL RICHIE MOTOWN 6158MD DANCING ON THE CEILING 

11 10 12 4 BON JOVI MERCURY 830264- 2 /POLYGRAM SLIPPERY WHEN WET 

12 13 13 14 MADONNA siRE 2- 25442 /WARNER BROS. TRUE BLUE 

13 12 19 8 BRUCE HORNSBY & THE RANGE RCA PCD 1 -8058 THE WAY IT IS 

14 14 16 3 CYNDI LAUPER PORTRAIT RK 40313 /EPIC TRUE COLORS 

15 15 10 17 SOUNDTRACK COLUMBIA CK 40323 TOP GUN 

16 16 11 6 TINA TURNER CAPITOL CDP 46323 BREAK EVERY RULE 

17 19 15 29 ROBERT PALMER ISLAND 2 -90471 /ATLANTIC RIPTIDE 

18 18 18 78 PINK FLOYD HARVEST CD 46001 /CAPITOL DARK SIDE OF THE MOON 

19 u 17 15 ANDREAS VOLLENWEIDER ces MASTERWORKS MK 42255 DOWN TO THE MOON 

20 24 28 7 LINDA RONSTADT ELEKTRA 9 60474-2 FOR SENTIMENTAL REASONS 

21 20 20 65 CREEDENCE CLEARWATER REVIVAL FANTASY ECD 623 -CCR2 CHRONICLES 

22 NEW THE POLICE EVERY BREATH YOU TAKE /THE SINGLES COLLECTION 
A &M CD 3902 

23 n 27 77 DIRE STRAITS WARNER BROS. 2 -25264 BROTHERS IN ARMS 

24 NEW 1 LED ZEPPELIN ATLANTIC 2 -19129 LED ZEPPELIN 

25 NEW 1 BOSTON EPIC EK 35050 DON'T LOOK BACK 

26 21 24 25 STEELY DAN MCA MCAD 5570 DECADE 

27 29 - 2 CHICAGO COLUMBIA CK 33900 GREATEST HITS 

28 25 30 17 EURYTHMICS RCA PCD 15847 REVENGE 

29 27 23 3 EDDIE MONEY COLUMBIA CK 40096 NO CONTROL 

30 26 29 12 ANITA BAKER ELEKTRA 60444 -2 RAPTURE 

TM 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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CLASSICALTM 
Compiled from a national sample of retail sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 13 

** NO.1 ** 
DOWN TO THE MOON Ces MK -42255 7 weeks at No. One 

ANDREAS VOLLENWEIDER 

2 2 2 42 
BACHBUSTERS TELARC 80123 

DON DORSEY 

3 3 3 16 
SYNCOPATED CLOCK PRO ARTE CDO -264 

ROCHESTER POPS (KUNZEL) 

4 4 4 35 
HOROWITZ: THE LAST ROMANTIC DG 419 -045 

VLADIMIR HOROWITZ 

5 5 5 23 BACH MEETS THE BEATLES PRO ARTE COD -211 

JOHN BAYLESS 

6 10 12 3 
SOUTH PACIFIC CBS MK 42205 

TE KANAWA, CARRERAS 

7 6 6 11 
HOROWITZ: THE STUDIO RECORDINGS DG 419 -217 

VLADIMIR HOROWITZ 

8 12 - 2 HOROWITZ IN MOSCOW DG 419 -499 

VLADIMIR HOROWITZ 

9 7 7 78 
AMADEUS SOUNDTRACK FANTASY WAM -1791 

NEVILLE MARRINER 

10 8 10 8 HOLST: THE PLANETS TELARC CD -80133 

ROYAL PHILHARMONIC ORCHESTRA 

11 9 9 9 SABRE DANCE PRO ARTE CDD -250 

HOUSTON SYMPHONY (COMISSIONA) 

12 11 $ 78 
TCHAIKOVSKY: 1812 OVERTURE TELARC 80041 

CINCINNATI POPS (KUNZEL) 

13 13 11 78 
TIME WARP TELARC 80106 

CINCINNATI POPS (KUNZEL) 

14 22 - 2 FILMTRAX PRO ARTE COD 280 

LYN LARSEN 

15 14 13 33 
SWING, SWING, SWING PHILIPS 412 -626 

BOSTON POPS ( WILLIAMS) 

16 16 16 43 
ORCHESTRAL SPECTACULARS TELARC 80115 

CINCINNATI POPS (KUNZEL) 

17 15 14 78 STAR TRACKS TELARC 80094 

CINCINNATI POPS (KUNZEL) 

18 17 15 22 TELARC SAMPLER #3 TELARC 80003 

VARIOUS ARTISTS 

19 19 19 31 WILLIAM TELL AND OTHER FAVORITE OVERTURES TELARC 80116 

CINCINNATI POPS (KUNZEL) 

20 18 18 7 ANNIVERSARY LONDON 417 -362 

LUCIANO PAVAROTTI 

21 20 17 12 
BERNSTEIN: WEST SIDE STORY (HIGHLIGHTS) DG 415 -963 

TE KANAWA, CARRERAS (BERNSTEIN) 

22 21 20 30 
SONGS FROM LIQUID DAYS CBS MK -39564 

PHILIP GLASS 

23 23 23 67 
GERSHWIN: RHAPSODY IN BLUE CBS MK -39699 

LOS ANGELES PHILHARMONIC (THOMAS) 

24 24 21 10 
ROMANCES FOR SAXOPHONE CBS MK 42122 

BRANFORD MARSALTS 

25 25 22 24 COPLAND: BILLY THE KID /RODEO ANGEL CDC -47382 

SAINT LOUIS SYMPHONY (SLATKIN) 

26 NEW Olo 1 
KATHLEEN BATTLE SINGS MOZART ANGEL CDC -47355 

KATHLEEN BATTLE 

27 27 25 26 PLEASURES OF THEIR COMPANY ANGEL CDC -47196 

KATHLEEN BATTLE, CHRISTOPHER PARKENING 

28 28 26 4 
BEETHOVEN: PIANO CONCERTO NO. 5 PHILIPS 416215 

CLAUDIO ARRAU 

29 29 27 78 
COPLAND: APPALACHIAN SPRING TELARC 80078 

ATLANTA SYMPHONY 

30 30 28 78 
TELARC SAMPLER # 1 TELARC 80101 

VARIOUS ARTISTS 
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eetailing 
NEW RELEASES 
(Continued from page 45) 

Sextet "Souvenir Of Florence," Op. 70 
Thomas Fueri, Camerata Bern 
CA Erato MCE -75295/RCA/$10.98 

COMPACT DISK 
DOUBLE FANTASY 
Universal Ave. 
CD Innovative Communication KSCD 80.054 /Suite Beat /no 
list 

THE RARE EARTH 
Get Ready 
Ecology 
CD Motown 8033MD /MCA /no list 

DIANA ROSS 
Touch Me In The Morning 
Baby It's Me 
CD Motown 8026MD /MCA /no list 

DIANA ROSS & THE SUPREMES WITH 
THE TEMPTATIONS 
Diana Ross & The Supremes Join The 
Temptations 
Together 
CD Motown 8038MD /MCA /no list 

PETER SELLER 
Flying Frames 
CD Innovative Communication KSCD 80.057 /Suite Beat /no 
list 

SOFTWARE 
Chip Meditation 
CD Innovative Communication KSCD 80.050 /Suite Beat /no 
list 

VARIOUS ARTISTS 
Greatest Science Fiction Hits -Vol. I 

CD GNP Creuendo GNPD 2128/$14 95 

VARIOUS ARTISTS 
Greatest Science Fiction Hits -Vol. II 
CD GNP Crescendo GNPD 2133/514.95 

VARIOUS ARTISTS 
Greatest Science Fiction Hits -Vol. III 
CD GNP Crescendo GNPD 2163/514.95 

VARIOUS ARTISTS 
Secret Agent File 
CD GNP Crescendo GNPD 2166/514.95 

WANG CHUNG 
Mosaic 
CD Geffen 2- 24115/515.98 

JAll 
ERNIE KRIVDA 
Tough Tenor Red Hot 
LP Cadence Jazz CJR 1028 /no list 

ADAM MAKOWICZ 
Moonray 
LP Novus 3003.1.N9 /RCA /$9.88 
CA 3003- 4- N9/$9.98 

JAMES MOODY 
Something Special 
LP Novus 3004-1-N9/RCA/$9.98 
CA 3004- 4- N9/59.98 

ALPHONSE MOUZON 
Love, Fantasy 
LP MPC 6001 /Optimism /$8.98 
CA MPC C6001/$8.98 

NANETTE NATAL 
Hi Fi Baby 
LP Benyo 3335/58.98 

PAULA OWEN & THE RON ENYARD 
QUARTET 
Red, Green And Blues In Living Black & 
White 
LP Cadence Jazz CJR 103I/no list 

THORGEIR STUBO 
Rhythm -A -Ning 
LP Cadence Jazz CJR 1030/no list 

SOUNDTRACK 
VARIOUS ARTISTS 
Little Shop Of Horrors 
LP Geffen GNS 24125/WEA/B9. 98 
CA M5G 24125/59.98 

CD Blisters 

BEAT 
Paper Packaging. 

Much Higher Quality 
& Lower Prices Than 
Paper CD Packaging. 

From the No. l Supplier 
of CD Blisters. 

Call Cal 612 -934 -4078 
INNOVATIVE PLASTICS INC. 

A Sound Investment 

Select- N- PlayrM compact disc 
storage means added sales and 
better margins. 
Your customers buy the latest in audio reproduction, 
they'll want the latest in quality protection for their 
compact discs, too. 

Handsome and completely portable Select -N -Play 
storage systems provide fast, easy organization for up 
to 80 discs. They're all indexed in separate 
compartments just a finger's touch away. Select -N -Play 
systems are available in a variety of styles and prices 
to fit your customers' needs. 

The economic Compact Disc Rack holds up to 16 discs 

in a durable and modern case. The Compact Disc 
Library gives customers quick and easy access to 24 
discs with individual sliding pulls. 

Handsome Compact Disc Cabinets hold 20, 40, 60 or 80 
discs in an attractive oak woodgrain finish. Each Select - 

N -Play comes in an attention -getting package that will 

really stand out on your shelves. These storage systems 

are designed for easy expansion with features that 
make stacking simple and secure. As disc collections 
grow, so will your profits. 

If all this sounds like a good investment to you, contact 
Ring King toll free, 1- 800-553 -9647; 
in Iowa call collect, 
319 -263 -8144 or 
write Ring King 
Visibles, Inc., 2210 
Second Ave., 
PO. Box 599, 
Muscatine, Iowa 
52761. 

Ring 
King 

c 
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ideo retailing 

P/lily-Based Coast Web Heads West, Rna Ily 
BY CHRIS MORRIS 

LOS ANGELES West Coast Video 
has finally made it to the West 
Coast. 

On Nov. 1, the 3- year -old, Phila- 
delphia -based franchise chain 
opened its first California location- 

'We give them 
the best computer 

system' 
a 1,400 -square -foot store in a strip 
center at the corner of Santa Moni- 
ca Boulevard and 26th Street in the 
oceanside community of Santa Mon- 
ica. 

According to West Coast Video 
franchise director John Barry, the 
Los Angeles -area store is the first 
shot in the company's aggressive 

expansion of its Western opera- 
tions. 

"I'd be conservative if I said 
[we'll be opening] 200 [outlets] in 
the state of California, probably in 
about two years, maybe less," Bar- 
ry says. 

Barry says that immediate plans 
in California call for a 3,000- square- 
foot store in the Ocean Park area of 
Santa Monica as well as locations 
south of San Francisco, in Orange 
County, in Ventura County, and an- 
other store in West Los Angeles. 

Regarding further Western 
growth, Barry says, "The markets 
we're defining right now are San 
Francisco, Phoenix, Denver and 
Salt Lake. I know there are some 
heavy numbers in Phoenix and the 
major markets in New Mexico." 

To better service the Western re- 
gion, Barry himself will be relocat- 
ing to Los Angeles. The company in- 
tends to hire eight to 10 franchise 

Outlet Stands Out In Crowd 
Imaginative Promos In San Diego 

BY EARL PAIGE 

SAN DIEGO Here in one of the 
country's most competitive mar- 
kets, crowded with 350 -plus home 
video stores, Howard Bregstein 
dreams up a steady schedule of pro- 
motions to make his 1- year -old Vid- 
eo Cafe stand out. 

Located in a strip center in the in- 
land community of La Mesa, Video 
Cafe is expanding its promotions to 
include neighboring businesses. A 
tie -in with Great Escape Travel in- 
volves a Hawaiian vacation sweep- 
stakes for rental club membership 
renewals. 

"For Christmas, we're going to 
lower the temperature down to 60 
degrees and bring in snow to pro- 
mote winter travel. I'm going to 
stock travel tapes now, too," says 
Bregstein. 

His store is working with next - 
door neighbor Pizza Construction 

Co. to provide a pizza- and -movie de- 
livery service. "I haven't even 
worked out the fine details yet," 
says the former advertising agency 
executive, who once owned a chain 
of camera stores. 

Many promotions are ongoing. 
"Little League sponsorship is the 
best promotion you can do. For a 
$125 sponsorship these kids are 
wearing your logo all over the 
place, and you're doing something 
in the community." 

Another new service will offer 
VCR cleaning and repairs. "This is 
$15 in my pocket on a $39.95 clean 
ing fee. On repair, my end is $25." 

Competition in this market goes 
beyond independent stores. Publicly 
owned Video Library has 28 units 
locally. Combos operated by Where- 
house, Tower, and Licorice Pizza 
are all in video. 

To create his own identity, Breg- 
(Continued on next page) 

Rotating Sections Give Store Fresh Look 

`Cafe' Changes Menu Frequently 
SAN DIEGO Video Cafe here can 
rotate the genre sections on its 
walls with great rapidity. 

According to owner Howard 
Bregstein, this flexibility gives the 
store a fresh look and the opportu- 
nity to shift promotions regularly. 
Snap -in shelf fixturing allows for 
the flexible layout. The custom 
shelves pop into the grooves of 4- 
by 8 -foot sections of slat -wall. 

The shelves slant out at an an- 
gle, allowing Bregstein to utilize 
display space down to the floor 
level "and up to 8 feet if I want, 
because the slat -wall comes both 
ways," he says. The cost for each 
4- by 8 -foot sheet is $33. 

Bregstein acknowledges that 
slat -wall has become standard for 
many record /tape stores, but 
says, "Video stores have not start- 
ed to use it. Ours is the only one 

I've seen around here." 
The metal shelves hold videocas- 

settes so that they face out and 
have a depth allowing for as many 
as three tapes per title. The 
shelves are made in Los Angeles 
at $9.80 each. "We tried to have 
them done locally but the cost was 
$22" 

Every 10 to 14 days, Video Cafe 
gets a new look as genre sections 
are moved around and arranged in 
different combinations. "Lots of 
customers come in and go to the 
same spot each time." 

The store will soon begin utiliz- 
ing open space down the middle of 
the 1,200- square -foot unit by sand- 
wich- boarding slat -wall to make 
floor displays. EARL. PAIGE 

salesmen for the region; West Coast 
also will open a training facility in 
Ocean Park. 

Barry says that the new sales- 
men, armed with the company's 40- 
minute videotape presentation, will 
work markets throughout the re- 
gion. 

"We're putting people in Denver; 
we're putting people in Phoenix; 
we're putting people in Salt Lake," 
he says. "They will be trained under 
my supervision in our regional of- 
fice." 

At present, West Coast's opera- 
tions are centered in the East, 

Southeast, and Midwest, with fran- 
chise outlets in Philadelphia; Bos- 
ton; Atlanta; Tampa, Fla.; Chicago; 
and Columbus, Ohio. 

Barry estimates West Coast's 
current store count at approximate- 
ly 135, with 60 company -owned loca- 
tions, 30 operating franchises, and 
45 signed franchisees. 

West Coast's growth will extend 
beyond the domestic front into the 
international marketplace, Barry 
says. 

"We're putting Canada on the 
map, with a group of attorneys up 
there," he says. "Internationally, 

FOR WEEK ENDING NOVEMBER 22, 1986 

Great Britain and also another 
country that I can't mention right 
now. But our primary thrust of con- 
centration is going to be here in the 
U.S." 

Barry points to his company's ex- 
tensive cross- promotions, well -sub- 
scribed membership program (99% 
of West Coast's customers partici- 
pate) and the Movie Access Rental 
System, West Coast's chainwide 
computer linkup, as the elements 
that will support the chain's project- 
ed rapid growth. 

"[Support is] our premise," Barry 
(Continued on next page) 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, 
Catalog Number 

ó 

>. 

'; 
a. 

1 1 4 

** NO.1 ** 
SLEEPING BEAUTY Walt Disney Home Video 4 76 1959 29.95 

2 3 60 PINOCCHIO Walt Disney Home Video 239 1940 29.95 

3 2 23 ALICE IN WONDERLAND Walt Disney Home Video 36 1951 29.95 

4 4 32 THE SWORD IN THE STONE Walt Disney Home Video 229 1963 79.98 

5 5 60 DUMBO Walt Disney Home Video 24 1941 29.95 

6 6 55 ROBIN HOOD Walt Disney Home Video 228 1973 29.95 

7 10 51 PETE'S DRAGON Walt Disney Home Video 10 1977 29.95 

8 11 22 WINNIE THE POOH AND THE HONEY TREE Walt Disney Home Video 49 1965 14.95 

9 7 18 POUND PUPPIES Family Home Entertainment F1193 1985 14.95 

10 25 2 THE UNSINKABLE DONALD DUCK Walt Disney Home Video 478 1986 14.95 

11 8 23 WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 14.95 

12 12 22 MICKEY KNOWS BEST Walt Disney Home Video 442 1986 14.95 

13 9 23 WINNIE THE POOH AND THE BLUSTERY DAY Walt Disney Home Video 63 1968 14.95 

14 17 56 BUGS BUNNY'S WACKY ADVENTURES Warner Bros. Inc. 
Warner Home Video 11504 

1985 17.98 

15 NEW A TALE OF TWO CHIPMUNKS Walt Disney Home Video 477 1986 14.95 

16 15 32 RAINBOW BRITE AND THE STAR STEALER Warner Bros. Inc. 
Warner Home Video 11531 1985 79.95 

17 NEW Oo 
PORKY PIG CARTOON FESTIVAL FEATURING TOM United Artists Television, Inc 

TURK AND DAFFY MGM /UA Home Video 200991 1986 14.95 

18 18 24 MY LITTLE PONY: ESCAPE FROM CATRINA Children's Video Library 
Vestron 1403 

1986 19.95 

19 16 18 LEARNING ABOUT LETTERS 
Children's Television Workshop 
Random House Home Video 88319 -57 

1986 
No 

listing 

20 21 23 THE IMPORTANCE OF BEING DONALD Walt Disney Home Video 443 1986 14.95 

21 20 9 CARE BEARS II: A NEW GENERATION RCA /Columbia Pictures Home Video 6 -20682 1986 79.95 

22 13 60 THE CARE BEARS MOVIE 
Samuel Goldwyn 
Vestron 5082 

1985 24.95 

23 19 2 DISNEY'S SING -ALONG SONGS Walt Disney Home Video 480 1986 14.95 

24 RE -ENTRY HUGGA BUNCH 
Children's Video Library 
Vestron 1513 

1985 29.95 

25 14 35 VELVETEEN RABBIT Family Home Entertainment F1173 1985 14.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 o $1.2 
million for nontheat ical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 

150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a va ue of 

$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for nontheatrical titles. SF short -form. LF long -form. C concert. D documentary. 
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deo retailing 
New Releases 

HOME VIDEO 
Symbols for formats are 4= Beta, 

=VHS, =CED and. =LV. 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "no list" or "rental "is 
indicated. 
ACROSS A CROWDED ROOM 
Richard Thompson 

Pioneer 21845/IDC Amerca /529.95 

ANDROMEDA 
Conceptual r Gem Graphics 940633/$39 95 

THE BLACK WINDMILL 
Michael Caine, Donald Pleasence, 
Delphine Seyrig 
di V MCA Home Video /559.95 

BORIS GODUNOV 
Yevgeni Nesterenko 
*V Kultur 1138/S69.95 

BUNNETICS: THE BUTTOCKS WORKOUT 
Cal Del Pozo 
*V Parade V1028/$19.95 

CALLANETICS 
Callan Pinckney 
*II MCA Home Video /524.95 

CAR CRASH 
Joey Travolta 
4 r Sony 0506/569.95 

DEFENDERS OF THE EARTH: VOLUME 2 
Animated 
*V Family Home Entertainment F 1.21 1 /I VE /S 14.95 

DUCK SOUP 
The Marx Brothers, Margaret Dumont 
4 MCA Home Video /529.98 

FIREBACK 
Richard Harrison, Bruce Baron, 
Gwendolyn Hung 
e r Adventure Video 213 -1079/IVE/$39.95 

FROM HELL TO BORNEO 
George Montgomery, Torin Thatcher, Julie 
Gregg 

V Monterey Home Video 135- 1076/IVE/559.95 

THE GODS MUST BE CRAZY 
Marius Weyers, Sandra Prinsloo, Louw 
Verwey 
4 r Playhouse /579.98 

GOING MY WAY 
Bing Crosby, Barry Fitzgerald 
4. MCA Home Video /539.98 

GRAY LADY DOWN 
Charlton Heston, David Carradine, Stacy 
Keach 

V MCA Horne Video /159.95 

GUITAR MEN 
John Martyn, Snowy White, Steve Marriott r Sony 0473/519.95 

THE HONEYMOONERS HIDDEN EPISODES 
VOLUMES 11 -15 
Jackie Gleason, Art Carney, Audrey 
Meadows 
* MPI 1236 -40 /no It 
BILLY JOEL: THE VIDEO ALBUM VOL. 1 

Billy Joel 
*CBS /Fox 21835/IDC America /529.98 

LEGEND 
Tom Cruise, Mia Sara, Tim Curry 
e r MCA Home Video /179.95 

LIVE WITHOUT A NET 
Van Halen r Warner Reprise 3- 38129/WEA/$29.98 

THE MEANEST MEN IN THE WEST 
Charles Bronson, Lee Marvin, Lee J. Cobb 

V MCA Home Video/$79.95 

THE MONEY PIT 
Tom Hanks, Shelley Long 
4 MCA Home Video334 98 

NINJA WARRIORS 
Ron Marchini, Paul Vance, Ken Watanabe r Adventure 215- 1066/IVE/$59.95 

PLAYBOX 2 
Animated 
*V Family Home Entertainment F1- 2I0 /IVE /514.95 

(Continued on page 54) 
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Although its Video Copyguard Killer was only recently introduced, DT Electronics International has already spruced up the 
unit with three additional features. 

BY EDWARD MORRIS 

A biweekly column spotlighting 
new video products and accesso- 
ries. Vendors introducing such 
products may send information 
and promotional material to Ed- 
ward Morris, Billboard, P.O. Box 
24970, Nashville , Tenn. 87202. 

DT ELECTRONICS International 
(212 -529 -2781) has put an updated 
model of its Video Copyguard Killer 
on the market. The device is de- 
signed to remove all jittering, blank - 
ing -out, and color -muting from "Co- 
pyguraded" videotapes. Features 
on the new unit include an RF mod- 
ulator with selectable channel 3 or 4 
output, vertical stabilizer circuitry 
to eliminate rolling and bending of 

Video Plus 

Discwasher pumps up 
your profits by cleaning 
yuckies off VCR heads. 

Discwasher can build your profits 
with the brightest VCR care products 
around. 

Discwasher products offer you 
terrific add -on sales opportunities. 
Discwasher only offers the most popular, 
fast moving accessories. No need to carry 
a large inventory to profit from the 
lucrative accessory business. 

It's easy to sell Discwasher acces- 

sories. Take advantage of the fact that 
people know and trust the Discwasher 
brand name. 

Discwasher, with nationally 
advertised products, is the technological 
leader in maintaining picture and sound 
clarity. Find out more by calling your 
Discwasher representative. Or write, 
Discwasher, 4309 Transworld Road, 
Schiller Park, IL 60176 

You can also profit from our record, tape and compact disc 
equipment care products, too! 

discwasher ̀ For good, clean profits 

in 1986 Discwasher 
A Division of International Jensen Inc. 

picture, and a hi- tech -look black 
metal cabinet. 

Suggested retail price for the Vid- 
eo Copyguard Killer is $230. 

From Jasco Products (405 -752- 
0710) comes the HE+ cable signal 
convertor. The unit converts incom- 
ing TV VHF signals to UHF, which 
enables users to add a second TV to 
their cable systems without the 
need for an additional cable box. It 

also enables viewers to watch one 
channel while recording another on 
the VCR. 

Included in the kit are a convertor 
box, two three foot Redicables with 
push -on F plugs at each end, and 
two video cable matching trans- 
formers. The Model HE 8260 retails 
for $49.99. 

Bush Industries (800 -228 -2874; in 
(Continued on page 54) 

SAN DIEGO OUTLET STANDS OUT IN CROWD 
(Continued from preceding page) 

stein illustrated Video Cafe's logo 
with a silhouette of a waiter in a 
tuxedo, promoting the business 
from a restaurant angle. 

Posters of coming attractions 
adorn the windows, and inside he 
uses a restaurant -style menu board 
behind the main counter. "I can't 
tell you how many people come in 
and walk right up to the counter to 
see what's new." 

Bregstein requires that the store 
is cleanly maintained. "It drives me 
crazy to have a sign or other item 
off -kilter," he says, straightening 
some autographed photos he 
brought back from the August Vid- 
eo Software Dealers Assn. Conven- 
tion in Las Vegas. 

Enthusiastic about VSDA and a 
director of the local chapter here, 
Bregstein credits trade groups for 
some of his ideas. "At VSDA we de- 
liberately mixed with people from 
all over the country. I came up with 
the discovery I could sell my quar- 
terly catalog instead of giving it 
away. Now the entire cost is cov- 
ered." 

Bregstein emphasizes preselling, 
usually at $39.95. A schedule is 
maintained, "depending on how hot 
a title is and where the holidays fall. 
We'll turn around after presell and 
get four to six weeks' worth of rent- 
al use out of it and sell it for $39. 
That's where the money is." New 
movies are sold on a preorder, $10- 
off incentive basis at $69.95. 

Two merchandise areas adding 
promotional pizzazz are candy and 
popcorn. "You have to offer them 
something they can't get at 7 -Elev- 
en," he says of his candy selection. 
"Everything is jumbo size -theater 
packs. I probably put $200 to $400 in 
my pocket every month on candy 
alone. 

"As for popcorn, you can't believe 
how it sells. Talk about profitabili- 
ty. Plain popcorn -my cost, 14 cents 
per bag. It sells for 35 cents. Cheese 
costs me 16 cents, but we sell it for 
50 cents." 

Utilizing his experience as a cam- 

era dealer, Bregstein stresses the 
value of add -on sales like accesso- 
ries and food in his video store. "We 
carried all the name brands- Nikon, 
Canon -5% over cost because you 
had to be competitive. But you'd 
make 60%100% on your filters, 60% 
on your camera bag -it's the acces- 
sories. 

"Same thing with VCRs. We do 
VCR almost at break even, but we 
add in the membership so we're 
making it there. We make it back on 
dust covers at $9.98-cost $3." On 
the other hand, he says he is careful 
of loading in too many accessories, 
and he has never sold Beta. 

Memberships are also sold be- 
cause "I want a tight, elite group of 
people. Everyone can go to Where- 
house. That's why we do so many 
promotions -dollar night on Mon- 
day for members. A lot of members 
don't have a VCR. We give them a 
VCR every night of the week for 
$5 

Carrying through with the res- 
taurant motif of the store, member- 
ships are offered in terms of appe- 
tizer, entree, main course, and buf- 
fet. These are, respectively, $25 
annually, with one free tape a 
month; $50 annually, with two free 
tapes per month and two bonus 
rentals; $100 annually, with four 
free rentals monthly and four bonus 
rentals; and $50 for 25 one-day rent- 
als, with a limit of three at a time. 

Membership privileges include 
free tape rental on birthdays, 25% 
off on rentals, phone reservations, 
no deposits after joining, and 10% 
off on most items for sale. 

Bregstein has yet to computerize 
formally. A Commodore unit is be- 
ing used to maintain back -room rec- 
ords; customer and movie files are 
maintained on cards. 

Bregstein still considers his wife 
Leila's bank supervisor position and 
his chemical salesman job to be 
hedges. A beeper keeps him in con- 
stant touch with the store, which is 
open Monday -Friday, 11 a.m.-9 p.m., 
and on Sunday, noon -8 p.m. 
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This video will be profitable 
to your business. 

HBO /CANNON VIDEO presents John Lithgow in the acclaimed thriller about 
a whiz kid who builds an atomic bomb. Will it blow up? Arm yourself! 

"One of the most intelligent 
and gripping thrillers 

of recent years." 
TIME MAGAZINE 

If 
e r .va 'O 

T!i 7EAOL`" ^sAME 
H 

OMNI GLADDEN ENTERTAINMENT PRESENTS A MARSHAL_ BRICKMAN FILM THE MANHATTAN PROJECT JOHN LITHGOW CHRISTOPHER CCLIETT CY(,TFIA NIXON 

Music oy PFILIPPE SARDE Phatographr by BILLY WILLIAMS, B.S.C. Production ]esign by PHILIP ROSENBERG 

Produced by JENNIFER EDEN MARSHALL ORICKMAN written by MARSHALL BRICKMAN THOMAS BAUM Directed by MARSHALL BRICKMAN 

HBO /Cannon Vioeo 1986 

VIDEO 
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NEW RELEASES 
(Continued from page 52) 

PUNK SPECIAL 
King Kurt, Lords Of The New Church, 
Husker Du 
a r Sony 0478/$19.95 

RAMBO: THE RESCUE 
Animated 
a V Family Home Entertainment F4.215 /IVE 839 95 

SCROOGE'S ROCK AND ROLL 
CHRISTMAS 
Paul Revere & The Raiders, Three Dog 
Night, The Association 
a r Sony 0048 /$14.95 

SHATTERED IF YOUR KID'S ON DRUGS 
Burt Reynolds, Judd Nelson 
a V MCA Home Video /$24.95 

SLAUGHTER OF THE VAMPIRES 
Walter Brandy, Dieter Eppler, Graziella 
Granta 
a V Monterey Home Video 133 -1078; IVES $39.95 

STUTTGART BALLET -THE MIRACLE 

LIVES 
Marcia Haydee 
a r Sony 0379/$69.95 

SYLVIA ANDERSON'S THE ANIMATES 
Animated 
a r Family Home Entertainment F1- 123/IVE114.95 

TRANSFORMERS: VOLUME 12 
Animated 
a r Family Home Entertainment F3- 214/IVE/$24.95 

TROPIC OF DESIRE 
Matt Collins, Eartha Kitt 
a V Sony 0502/$69.95 

WAGNER: THE COMPLETE EPIC 
Richard Burton, Vanessa Redgrave, Sir 
Lawrence Olivier 
a r Kultur 1140/$249.95 

WHERE THE HOT WIND BLOWS 
Gina Lollobrigida, Marcello Mastroianni, 
Yves Montand 
a V Monterey Home Video 133-1077: 'IVE . $39.95 

WEST COAST WEB HEADS WEST 
(Continued from page 51) 

says. "Our premise is not to make it 
on the front end, but make it on the 
back end. Since we control the 
stores, we lock the stores in, be- 
cause we know every movie they 
rent, every nickel that comes in. We 
support them, train them, we give 
them the best computer system." 

According to Barry, a 51/2-year vet- 
eran of the Video Connection and 
Video Biz chains, support ultimately 
pays off in royalty dividends. 

"The royalties [West Coast fran- 
chisees] are paying now are three to 
four times the royalties paid to Vid- 
eo Connection," Barry says. "And 

we have operational now only about 
30 franchises. They're paying more 
than the 300 -store chain did. 

"I can't see any of the existing 
companies, regardless of the finan- 
cial infusion that they may get, be- 
ing around, because they did it on 
one basis and one basis alone, and 
that is to sell," he says. "Sell and 
burn your bridges and forget about 
it. `I'm gonna make my money on 
the front end, and hey, if you're stu- 
pid enough to pay me a royalty, I'll 
make it on the back end, too.' But 
they never did anything, and they're 
not doing anything now." 

VIDEO PLUS 
(Continued from page 52) 

New York, 800 -248 -2874) has un- 
veiled a new video cabinet. It can ac- 
commodate most 19 -inch TVs and 
25- and 26 -inch monitors /receivers 
in its television compartment. 
Above the compartment is an ad- 
justable shelf for a VCR and a selec- 
tion of videotapes. Below is an en- 
closed storage area with an adjust- 

able shelf for other components, 
accessories, or videocassettes. 

The Model V1336 also has cabinet 
portholes for "side- firing" speak- 
ers. There is a silk screen pattern on 
the cabinet's glass doors. The oak 
frame and door handles are lac- 
quered. There are hidden casters to 
make the unit move easily. 
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Fight nautical mile.. 
from Coconut (;ruse sou 
see its sucepi i profile. 

l p clive. still are struck 
bs the cascade of garden 
terraces. The flare of 
Liberman'. sculpture 
"11 indward: 

The intlisbed cobble 
entry to f)IhI \N odd 
graeirnl.iie.. N it bin. 
Ind R F:GI \ l','» abuse. 
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GRK\D BAY HOTEL 
WE MASTER THE DETAILS 

2669 S. Bayshore Drive, Coconut Grove, Miami, FL 33133 (305) 858 -9600. 
The Grand Boy A CIGA International Hotel including, Royal Monceau, Poris, Hotel Excelsior & Le Grand, 
Rome, Grill! Palace & Hotel Daniel i, Venice; Principe & Savoia, Milan; Hotel Excelsior, Florence. For 
reservations 800- 221 -2340; NYC (2121935-9540, Toronto Zenith 71060. 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

Principal 
Performers 

v 

° v 

o, CC CC 

1 1 7 

* 
DOWN AND OUT IN BEVERLY HILLS 

* NO. i * * 
Touchstone Films 
Touchstone Home Video 473 

Nick Nolte 
Richard Dreyfuss 1986 R 

2 2 9 OUT OF AFRICA Universal City Studios 
MCA Dist. Corp. 80350 

Robert Redford 
Meryl Streep 1985 PG 

3 NEW , INDIANA JONES AND THE TEMPLE OF 
DOOM 

Paramount Pictures 
Paramount Home Video 1643 

Harrison Ford 
Kate Capshaw 1984 PG 

4 3 5 PRETTY IN PINK Paramount Pictures 
Paramount Home Video 1858 

Molly Ringwald 
Jon Cryer 1986 PG -13 

5 5 4 THE MONEY PIT Amblin Entertainment 
MCA Dist. Corp. 80387 

Tom Hanks 
Shelly Long 1986 PG 

6 4 7 F/X HBO /Cannon Video TVA3769 Bryan Brown 
Brian Dennehy 1986 R 

7 6 4 9 1/2 WEEKS MGM /UA Home Video 800973 Mickey Rourke 
Kim Basinger 1986 R 

8 12 3 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 G 

9 33 2 MURPHY'S LAW Cannon Films Inc. 
Media Home Entertainment M849 Charles Bronson 1986 R 

10 8 6 WILDCATS Warner Bros. Inc. 
Warner Home Video 1 1583 Goldie Hawn 1986 R 

11 7 8 GUNG HO Paramount Pictures 
Paramount Home Video 1 751 

Michael Keaton 
Gedde Watanabe 1986 PG -13 

12 9 6 RUNAWAY TRAIN Cannon Films Inc. 
MGM /UA Home Video 800867 

Jon Voight 
Eric Roberts 1985 R 

13 NEW AT CLOSE RANGE Orion Pictures 
Vestron 5170 

Sean Penn 
Christopher Walkin 

1986 R 

14 11 8 YOUNG SHERLOCK HOLMES Amblin Entertainment 
Paramount Home Video 1670 

Nicholas Rowe 
Alan Cox 

1985 PG -13 

15 15 24 BACK TO THE FUTURE Amblin Entertainment 
MCA Dist. Corp. 80196 

Michael J. Fox 
Christopher Lloyd 1985 PG 

16 25 2 HIGHLANDER HBO /Cannon Video TVA3761 Christopher Lambert 
Sean Connery 1986 R 

17 10 7 CROSSROADS RCA /Columbia Pictures Home Video 6- 
20665 

Ralph Macchio 
Joe Seneca 1986 R 

18 13 5 8 MILLION WAYS TO DIE CBS -Fox Video 6118 Jeff Bridges 
Rosanna Arquette 1986 R 

19 21 14 IRON EAGLE CBS -Fox Video 6160 Louis Gossett Jr. 
Jason Gedrick 1986 PG -13 

20 18 2 SANTA CLAUS THE MOVIE Media Home Entertainment M846 Dudley Moore 
John Lithgow 1985 PG 

21 17 15 MURPHY'S ROMANCE RCA /Columbia Pictures Home Video 6- 
20649 

Sally Field 
James Garner 1985 PG -13 

22 19 4 APRIL FOOL'S DAY 
Paramount Pictures 
Paramount Home Video 1832 

Jay Baker 
Deborah Foreman 1986 R 

23 14 5 AMERICAN ANTHEM Karl Lorimar Home Video 386 Mitch Gaylord 
Janet Jones 1986 PG -13 

24 NEW LUCAS CBS -Fox Video 1495 Corey Haim 
Kern i Green 

1986 PG -13 

25 16 7 CRITTERS New Line Cinema 
RCA /Columbia Home Video 6 -20666 

Dee Wallace Stone 
M. Emmet Walsh 1986 PG 13 

26 NEW POLICE ACADEMY 3: BACK IN 
TRAINING 

Warner Bros. Inc. 
Warner Home Video 20022 

Steve Guttenberg 
Bubba Smith 1986 PG 

27 22 18 THE JEWEL OF THE NILE CBS -Fox Video 1491 Michael Douglas 
Kathleen Turner 1985 PG 

28 20 15 THE HITCHER HBO /Cannon Video TVA3756 Rutger Hauer 
C. Thomas Howell 1985 R 

29 30 28 COCOON CBS -Fox Video 1476 Steve Guttenberg 
Don Ameche 1985 PG -13 

30 32 30 WITNESS Paramount Pictures 
Paramount Home Video 1 736 

Harrison Ford 
Kelly McGillis 1985 R 

31 29 22 JAGGED EDGE RCA /Columbia Pictures Home Video 6- 
20591 

Glenn Close 
Jeff Bridges 1985 R 

32 24 16 SPIES LIKE US Warner Bros. Inc. 
Warner Home Video 11533 

Dan Aykroyd 
Chevy Chase 1985 PG 

33 26 11 QUICKSILVER RCA /Columbia Pictures Home Video 
60644 

Kevin Bacon 
JamiGertz 1986 PG 

34 28 12 AFTER HOURS The Geffen Company 
Warner Home Video 1 1 528 

Griffin Dunne 
Rosanna Arquette 1985 R 

35 40 19 
A NIGHTMARE ON ELM STREET 2 
FREDDY'S REVENGE Media Home Entertainment M838 Robert Englund 

Mark Patton 1985 R 

36 31 2 BAND OF THE HAND Tri -Star Pictures 
RCA /Columbia Home Video 6 -20709 

James Remar 
John Cameron Mitchell 1986 R 

37 37 3 NOMADS Paramount Pictures 
Paramount Home Video 12513 Pierce Brosnan 1986 R 

38 23 10 THE CLAN OF THE CAVE BEAR CBS -Fox Video 6795 Daryl Hannah 1986 R 

39 39 18 WHITE NIGHTS RCA /Columbia Pictures Home Video 6- 
20611 

Mikhail Baryshnikov 
Gregory Hines 1985 PG -13 

40 38 6 RAD Embassy Pictures 
Embassy Home Entertainment 1 308 

Bill Allen 
Lori Loughlin 1986 PG 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 
million for nontheat ical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a value of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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}tst tbrward 
BY KEN JOY 

(Second of a two -part series on the 
state of the VCR market.) 

VCR MANUFACTURERS ARE 
hoping hi -tech widgets will make 
machines stand out in a market- 
place crowded with over 150 differ- 
ent models. What the reality may 
be, say retailers, is increasing con- 
sumer and hardware store confu- 
sion. 

This kind of market, however, of- 
fers great opportunities to the sav- 
vy retailer, however. And these op- 
portunities will most likely be real- 
ized by stores that adopt the 
computer- industry technique of 
"adding value" to their product, 
thus becoming "value -added resell - 
ers" (VAR). The value is often add- 
ed simply by telling consumers 
which gadget does what and how 
well. 

Video retailers who adopt this 
tactic and see themselves as VARs 
may very well have found a niche in 
a highly competitive marketplace 
that will take their hardware profits 
into the black. 

For those who are willing to make 
the effort, the rewards are great. 
This new product season offers 
some of the most exciting technolo- 
gy ever seen in the home video mar- 
ket. For retailers who play the mar- 
ket correctly, there are healthy mar- 
gins to be had in spite of stiff 
competition and price wars. The fea- 
tures, and the opportunities they of- 
fer, are many and varied. So, in 
many ways, will be the risks. 

The ability to program the VCR's 
function by using the unit's remote 
box rather than the tiny buttons on 
the front of the machine will be one 
of the more potent selling points 

this year. The date, time, and chan- 
nel selection information is superim- 
posed on the television screen and is 
remembered by the VCR's comput- 
er for future reference. And instead 
of just a few models, a broad spec- 
trum of machines will have this fea- 
ture this year. 

Along with this advance in pro- 
gramming method comes an expan- 
sion in programming itself, with 
more and more new models offering 
the ability to preset recording in- 
structions up to a year in advance. 

Hi -fi stereo will pretty much be a 
standard feature on VCRs this year 
save for a relatively few bargain - 
basement models. This opens a 
whole new use for the VCR-audio- 
only recording. Manufacturers are 
producing decks with both linear 
and hi -fi stereo systems in order to 
play back in stereo those tapes that 
were recorded (before 1984) in the 
linear format. 

Adding even more ammunition to 
the VCR as audio recorder is the in- 
clusion by some manufacturers 
(Sony and Akai) of an on -board au- 
dio amplifier that eliminates the 
need for the VCR to be routed 
through a stereo system and en- 
ables it to act as a self -contained 
unit to which a monitor and speak- 
ers can be attached. 

These machines have on -board 
amplifiers that can power speakers 
with up to 20 watts per channel 
without the need for additional 
boosters. They will probably be big 
sellers with people who want to add 
a second or third VCR for the bed- 
room or den without buying a new 
stereo system or running wires all 
over their house to their existing 
one. 

One of the more controversial 
add -ons may prove to be HQ, or 

(Continued on page 59) 

Premiere Entertainment 
Launches Fore New Labels 

LOS ANGELES Former record 
label executives dominate the ros- 
ter of the Premiere Entertainment 
Group, a company that has just en- 
tered the home video marketplace 
with an array of five new labels. 

Under the company's umbrella 
are Main Event Video, Cobra Vid- 
eo, Premiere Video, Club House 
Video, and Vintage Video. 

"We will be releasing some six 
to eight pieces of product per 
month after January. The major- 
ity will be comprised of feature 
films and children's video, and 
then we'll also have special events 
and how -Ws," says Nancy Sain, 
vice president of marketing and 
sales. Sain is a former national 
promotion director for United Art- 
ists Records and Casablanca Rec- 
ords as well as former executive 
vice president for Butterfly /MCA. 

"Foxy Boxing," which bowed in 
October on Main Event, was the 
first release of Premiere product. 
"A Gathering Of Heroes" and 
"Ghost Of The Ninja" (both on Co- 
bra) are set for November release. 

All three titles retail for $39.95. 
Main Event Video will concen- 

trate on special events and how -to 
product. Cobra will release ninja 
and kung fu features. Premiere 
will focus on musical specials, 
how -to product, and both domestic 
and foreign features. Club House 
will release children's and educa- 
tional programming. Vintage will 
present classic films. 

The Premiere group will be 
helmed by Jeffrey Cheen, former 
head of Tetragrammaton Records, 
West Coast Mercury Records, and 
Capitol's rock a &r department. 

Another key executive is Barry 
Oslander, vice president of acqui- 
sition and development. Oslander 
was previously general manager 
of 20th Century Fox Publishing 
and Jobette Music and was also 
RCA's West Coast a &r vice presi- 
dent. Krishna Mahadoo is also an 
executive with the company and 
will act as vice president, interna- 
tional. CHRIS McGOWAN 

dome video 

Fox Hills, ScanLine Ink Agreement 
Offbeat Product To Be Mass -Marketed 

BY CHRIS McGOWAN 

LOS ANGELES Thirty- minute 
videos aimed at the mass merchant 
market are the focus of a long- 
term agreement between Fox Hills 
Video, the newly formed sell - 
through division of Heron Commu- 
nications, and ScanLine Video, a 
new division of Scanline Communi- 
cations. The videos will explore 
such subjects as offbeat sports 
and contemporary relationships as 
well as offer comic- book -style ad- 
ventures. 

"These are concepts that 
haven't been tried before," com- 
ments Jack Bernstein, president of 
Culver City -based Fox Hills. "This 
isn't just your run -of- the -mill how - 
to. It's more entertainment- than 
information- oriented." 

Four original programs are in 
production by ScanLine Video for 
release by Fox Hills in the first 
quarter of 1987. 

In addition, Fox Hills will also be 

marketing the 100 -plus titles of the 
Nostalgia Merchant line of film 
classics, which it picked up in Octo- 
ber from another Heron subsid- 
iary, Media Home Entertainment. 
Fox Hills was formed by Heron as 
an independent supplier of low - 
priced product to the mass mer- 
chant marketplace. 

"Our goal is to establish our- 
selves in the growing sell- through 
market," comments Bernstein. 
"We will mainly have videos priced 
under $20, with original program- 
ming in various genres as well as 
the Nostalgia Merchant line - 
which we'll be adding to." 

Ten new Nostalgia titles will 
bow in December, and in 1987 Fox 
Hills will release eight to 10 titles 
of Nostalgia and /or ScanLine 
product per month, according to 
Bernstein. 

"We expect a lot of business 
with the mass merchants, but 
we're also planning on selling a lot 
through traditional video distribu- 
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tion channels," says Bernstein. 
He adds, "In this instance, we 

have quite a bit of input based on 
our marketing viewpoint as to 
what this original programming 
should be, and we'll be working 
closely with ScanLine. We decided 
to go with them because of their 
expertise in designing original 
home video programming. 

"We'll take a high -visibility ap- 
proach in promotion. We'll use 
television where it fits, and we will 
try to develop programs with cor- 
porate sponsors. We'll cross -mar- 
ket with them. 

"We're going to exploit it in a lot 
of ways other than just running 
consumer ads. We're very cogni- 
zant of the value of packaging 
with this kind of product, and 
we're taking great pains with the 
point -of- purchase and display box- 
es. Everything will be tailor -made 
to fit the product from a market- 
ing and promotion standpoint." 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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, i 

1 1 21 

** NO.1 ** 
THE #1 VIDEO HITS 

Arista Records Inc. Whitney Houston 
MusicVision 6 -20631 

1986 SF 14.95 

2 4 5 WHAM! IN CHINA- FOREIGN SKIES 
CBS Video Music Enterprises Wham! 
CBS -Fox Music Video 7142 

1986 C 19.98 

3 2 5 MTV CLOSET CLASSICS Vestron Music Video 1043 Various Artists 1986 LF 29.95 

4 3 21 
DICK CLARK'S BEST OF dick clark Video Various Artists 
BANDSTAND Vestron Music Video 1028 

1986 D 29.95 

5 5 9 STARING AT THE SEA 
Elektra Records The Cure 
Elektra Entertainment 40101 1986 LF 24.98 

6 NEW II. THE VIDEO ALBUM, VOLUME II 
CBS Video Music Enterprises Billy Joel 
CBS -Fox Music Video 6199 

1986 LF 19.98 

7 13 3 THE COMPLEAT BEATLES MGM /UA Home Video 700166 The Beatles 1982 D 19.95 

8 8 63 U2 LIVE AT RED ROCKS 
Island Records Inc. U2 
MusicVision 6 -20613 

1984 C 19.95 

9 NEW illo MY NAME IS BARBRA 
CBS Video Music Enterprises Barbra Streisand 
CBS -Fox Music Video 3519 

1965 C 29.95 

10 6 17 THE ULTIMATE OIZY CBS Video Music Enterprises Oay Os me 
CBS -Fox Music Video 6199 

1986 LF 29.98 

11 10 5 HARD TO HANDLE 
CBS Video Music Enterprises Bob Dylan 
CBS -Fox Music Video 3502 Tom Petty 

1986 C 29 98 

12 14 51 
MOTOWN 25: YESTERDAY, TODAY, Motown Pictures Co. Various Artists 
FOREVER MGM /UA Home Video 300302 

1983 D 29.95 

13 16 5 THE VIDEO ALBUM, VOLUME I 
CBS Video Music Enterprises Billy Joel 
CBS -Fox Music Video 6198 

1986 LF 19.98 

14 17 13 
Picture Music Intl. Genesis GENESIS LIVE: THE MAMA TOUR Atlantic Video 50111-3-5 

1986 C 24.98 

15 NEWIllo MAX HEADROOM Karl Lorimar Home Video 367 Max Headroom 1986 D 39.95 

16 ii 23 I CAN'T WAIT 
RCA Video Prod. Inc- Stevie Nicks 
MusicVision 6 -20524 

1986 SF 19.95 

17 9 19 RIPTIDE 
Island Records Inc. Robert Palmer 
MusicVision 6 -20635 

1986 SF 14.95 

18 7 17 BROTHERS IN ARMS 
Warner Bros. Inc. Dire Straits 
Warner Reprise Video 38119 

1986 SF 19.98 

19 NEW LIVE IN HAMBURG Sire Records Depeche Mode 
Warner Reprise Video 38107 -3 

1985 C 29.98 

20 12 3 SOME GREAT VIDEOS Sire Records Depeche Mode 
Warner Reprise Video 3 -38124 

1986 LF 24.98 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 

million for nontheatrical made- for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 

150,000 units or suggested list price income of $6 million (60,000 or $2.4 million tor nontheatrical made -for- home -video product; 50,000 units or a value of 

S2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 

a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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New Morris Subsidia ry TOP VIDEOCASSETTES TM 

SALES 

Bows With Scuba Tape 
BY MOIRA McCORMICK 

CHICAGO Major how -to distribu- 
tor Moms Video of Hermosa Beach, 
Calif., has bowed a new subsidiary 
label featuring original made -for- 
home -video product in the entertain- 
ment field. Titled More Entertain- 
ment, the label has slated its initial 
release for Dec. 1, with two more ti- 
tles scheduled to be out within the 
next 18 months. 

According to vice president 
George Morris, More Entertain- 
ment's first title is "Scuba Run," a 
50- minute, $49.95 cassette described 
as an action /adventure program. It 
stars diver Tulla Cove, who was 
Daryl Hannah's stand -in in 
"Splash," and Eric Davis, recently 
seen in Michael Mann's film "Band 
Of The Hand." 

"Scuba Run" was licensed from 
Miami -based production company 
Photon Video Co., which has 
worked on "Miami Vice." Says Mor- 
ris, "The best way to get into enter- 
tainment video was to release an al- 
ready- existing program." More En- 
tertainment will function as 
executive producer on its next two 
titles, however, along with future 
releases. 

More Entertainment is offering 
"Scuba Run" to dealers at an intro- 
ductory price of $24.95. "We'll be 
shortening the discount in the fu- 
ture, and the dealer net price will re- 
turn to normal Dec. 1," says Morris. 
The $49.95 suggested retail tag is 
steeper than Morris' how -to price 
points, which are either $19.95 or 
$24.95. "Since entertainment tapes 
are perceived as more rental than 

sell- through, it carries a higher 
price," he says. More Entertain- 
ment's next two titles have not yet 
been determined, but Morris says 
they will be similar in length and 
price point. 

The company is using "Scuba 
Run" trade advertisements as well 
as a direct -mail campaign aimed at 
dealers to help pull through sales, 
says Morris. "The biggest challenge 
to anyone who's not a major studio 
with a presold title is to get dealers 
to sell your product," he adds. 
"They don't have to sell 'Indiana 
Jones.' " 

Morris Video's how -to and alter- 
native video product encompasses 
some 400 -plus releases, with anoth 
er 800 titles in the can. Most are li- 
censed from other sources, "but on 
some we're the executive produc- 
er," says Morris. "By the middle of 
next year, we expect to have an am- 
bitious production schedule." 

The 21/2- year -old company re- 
leases 20-30 titles a month, a num- 
ber that varies seasonally, accord- 
ing to Morris. Morris Video utilizes 
independent distributors, including 
Commtron, Ingram Video, Nor/ 
Star, and Baker & Taylor. It also 
sells directly to such major chains 
as Wherehouse, Adventureland, 
and Waldenbooks. 

Morris Video's two most popular 
titles are "Golf Like A Pro" ($24.95), 
featuring Billy Casper, and "Golf 
The Miller Way" ($29.95), with John- 
ny Miller and Sean Connery. "When 
you look at how -to, 80% of the busi- 
ness is done by 20% of the titles," 
notes Morris. "In our case, it's prob- 
ably 90 % -10 %." 

Breene Kerr's VSI Succeeds 
Co. Fuels Classic -Car Awareness 

CHICAGO Two years ago, founder 
and president Breene M. Kerr of 
film /video production company 
Breene Kerr Productions parlayed a 
lifelong interest in auto racing into a 
subsidiary video line called Video 
Sports International (VSI), which 
specializes in classic -racing -car films. 

Today, VSI encompasses eight ti- 
tles, and more are expected to be re- 
leased, according to Kerr's wife, 
Christine Cacciari -Kerr, Breene 
Kerr Productions' vice president. 
She says, "We're hoping to expand 
by going to Europe to get more ti- 
tles." Many of VSI's existing titles 
were licensed from European com- 
panies, including the U.K.'s Castrol 
Films; others were produced by 
Shell Oil Co. 

Breene Kerr founded VSI three 
years after he formed Palo Alto, 
Calif. -based Breene Kerr Produc- 
tions, which itself offers film and 
videotape production and postpro- 
duction services. 

"He has been racing cars himself 
on and off for 10 years," says Cac- 
ciari-Kerr. "His father had a classic - 
car museum in Oklahoma City; he's 
been surrounded by classic cars all 
his life." 

Kerr, a Ferrari enthusiast, pro- 
duced and directed "Quest For The 

Best -Ferrari," one of the titles of- 
fered by VSI, going to the Ferrari 
factory in Modena, Italy, for the 
shoot. 

VSI's other titles center on classic 
cars and include "Monaco Grand 
Prix 1957," "If You're Not Winning, 
You're Not Trying," "Mountain 
Legend," "Nurburgring 100 Kms 
1956," and "Triumph At Sebring." 
All titles are approximately 30 min- 
utes in length and retail for $49.95, 
plus $5 for shipping and handling. 

The videocassettes are available 
through direct mail and are market- 
ed via advertisements in such rac- 
ing magazines as Road & Track, 
Vintage Racing, The Robb Report, 
and Cavalino, which is a magazine 
for Ferrari fans. VSI also sends out 
a quarterly mailing to the 1,000 peo- 
ple on its list, and VSI product is 
spotlighted in Breene Kerr Produc- 
tions' monthly newsletter. 

In addition, VSI staffers sell their 
product at booths set up at major 
racing events around the country. 

At present, VSI does not have 
much competition in the classic -car 
video field, according to Cacciari- 
Kerr. "There are a lot of car tapes, 
but the classic -car phenomenon is 
[just beginning to] grow," she says. 
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TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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** NO.1 ** 
SLEEPING BEAUTY Watt Disney Home Video 476 Animated 1959 G 29.95 

2 9 2 
INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford 
OF DOOM Paramount Home Video 1643 Kate Capshaw 1984 PG 29.95 

3 2 55 JANE FONDA'S NEW WORKOUT KVC -RCA Video Prod. 
Jane Fonda Karl Lorimar Home Video 069 1985 NR 39.95 

4 3 5 
JANE FONDA'S LOW IMPACT KVC -RCA Video Prod. 

Jane Fonda AEROBIC WORKOUT Karl Lorimar Home Video 070 1986 NR 39.95 

5 4 69 THE SOUND OF MUSIC CBS -Fox Video 1051 Julie Andrews 
Christopher Plummer 1965 G 29.98 

6 8 68 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 29.95 

7 5 66 ALICE IN WONDERLAND Walt Disney Home Video 36 Animated 1951 G 2995 

8 6 3 THE CAGE Paramount Pictures Jeffrey Hunter 
Paramount Home Video 60040 -01 Susan Oliver 1866 NR 2995 

9 7 7 THE MUSIC MAN Warner Bros. Inc. Robert Preston 
Warner Home Video 11473 Shirley Jones 1962 G 24.98 

10 17 53 BEVERLY HILLS COP Paramount Pictures 
Eddie Murphy Paramount Home Video 1 134 1985 R 19.95 

11 12 7 PLAYBOY VIDEO CENTERFOLD # 3 Karl Lorimar Home Video 509 Rebekka Armstrong 1986 NR 9.95 

12 RE -ENTRY WITNESS Paramount Pictures Harrison Ford 
Paramount Home Video 1736 Kelly McGillis 1985 R 19.95 

13 RE -ENTRY RAIDERS OF THE LOST ARK Paramount Pictures Harrison Ford 
Paramount Home Video 1376 Karen Allen 1981 PG 39.95 

14 23 3 MY FAIR LADY CBS -Fox Video 7038 Rex Harrison 
Audrey Hepburn 1964 G 29.98 

15 13 103 
JANE FONDA'S PRIME TIME KVC -RCA Video Prod. 

Jane Fonda WORKOUT Karl Lorimar Home Video 058 1984 NR 39.95 

16 16 22 KATHY SMITH'S BODY BASICS JCI Video Inc. 
JCI Video 8111 Kath y Smith 1985 NR 29.95 

17 RE -ENTRY 
STAR TREK II -THE WRATH OF Paramount Pictures William Shatner 
KHAN Paramount Home Video 1 180 Leonard Nimoy 1982 PG 19.95 

18 18 3 FORBIDDEN PLANET MGM /UA Home Video 600041 Leslie Nielsen 
Anne Francis 1956 G 19.95 

19 21 8 OUT OF AFRICA Universal City Studios Robert Redford 
MCA Dist. Corp. 80350 Meryl Streep 1985 PG 79.95 

20 14 50 MARY POPPINS Walt Disney Home Video 23 Julie Andrews 
Dick Van Dyke 1964 G 29.95 

21 38 2 MURPHY'S LAW Cannon Films Inc. 
Charles Bronson Media Home Entertainment M849 1986 R 79.95 

22 10 39 AMADEUS HBO /Cannon Video TVA2997 Tom Hulce 
F. Murray Abraham 1984 PG 29.95 

23 15 40 ALIEN CBS -Fox Video 1090 Sigourney Weaver 
Tom Skerritt 1979 R 2998 

24 27 32 GHOSTBUSTERS RCA /Columbia Pictures Home Video 6- Bill Murray 
20413 Dan Aykroyd 1984 29.95 

25 29 2 LET'S GO METS Vestron 1201 New York Mets 1986 NR 19.95 

26 39 24 BACK TO THE FUTURE Amblin Entertainment Michael J. Fox 
MCA Dist. Corp. 80196 Christopher Lloyd 1985 PG 79.95 

27 RE -ENTRY NORTH BY NORTHWEST MGM /UA Home Video 600104 Cary Grant 
Eva Marie Saint 1959 NR 19.95 

28 19 236 JANE FONDA'S WORKOUT KVC -RCA Video Prod. 
Jane Fonda Karl Lorimar Home Video 042 1982 NR 59.95 

29 33 51 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. 
WORKOUT JCI Video 8100 Kathy Smith 1984 NR 29.95 

30 24 33 THE KARATE KID RCA /Columbia Pictures Home Video 6- Ralph Macchio 
20406 Pat Morita 1984 PG 29.95 

31 37 6 THE JOLSON STORY RCA /Columbia Pictures Home Video 6- Larry Parks 
20686 Evelyn Keyes 1946 NR 29.95 

32 RE -ENTRY WHITE CHRISTMAS Paramount Pictures Bing Crosby 
Paramount Home Video 6104 Danny Kaye 1954 NR 19.95 

33 11 4 9 1/2 WEEKS MGM /UA Home Video 800973 Mickey Rourke 
Kim Basinger 1986 R 79.95 

34 22 47 CASABLANCA CBS -Fox Video 4514 Humphrey Bogart 
Ingrid Bergman 1942 NR 29.98 

35 26 6 DOWN AND OUT IN BEVERLY HILLS Touchstone Films Nick Nolte 
Touchstone Home Video 473 Richard Dreyfuss 1986 R 79.95 

36 20 3 THE MONEY PIT Amblin Entertainment Tom Hanks 
MCA Dist. Corp. 80387 Shelly Long 1986 PG 79.95 

37 25 11 
AN AMAZIN' ERA THE NEW YORK Major League Baseball Prod. 

New York Mets METS 25TH ANNIVERSARY Scotch Sports Collection Edition 1986 NR 19.95 

38 32 23 AUTOMATIC GOLF Video Reel VA39 Bob Mann 1983 NR 14.95 

39 31 2 SANTA CLAUS THE MOVIE Media Home Entertainment M846 Dudley Moore 
John Lithgow 1985 PG 19.95 

40 35 2 PLAYBOY VIDEO CALENDAR Karl Lorimar Home Video 510 Various Artists 1986 NR 19.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 o $1.2 million for nontheat ical made -for- home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a value of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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IRS Tape Taxes 

Manufacturers' 
Patience 

BY CHRIS McGOWAN 

LOS ANGELES Taxpayer anxiety 
may be alleviated somewhat by an in- 
structional video produced by the In- 
ternal Revenue Service: "Tax Forms 
86 -The IRS Year -Round Tax 
Guide." Video manufacturers' anxi- 
ety may rise as a result, however. 

The tape, which was produced and 
released by the government, is in the 
public domain. So far four video com- 
panies are selling it, and more may 
get on the bandwagon soon. 

"Tax Forms 86" is a 120 -minute 
self -help video that takes viewers line 
by line through forms 1040, 1040A, 
and 1040EZ. Helpful hints are of- 
fered on bookkeeping, and an over- 
view of the new tax legislation is in- 
cluded for those who want to plan 
ahead for 1987's taxes. 

An instructional tax video has been 
produced by the IRS each year since 
1978 and was distributed to libraries. 
Independent commercial distributors 
began marketing the public domain 
product in 1984, when RKO Home 
Video picked up the tape. There is no 
copyright on "Tax Forms 86," and 
manufacturers need pay no residual 
fees. 

Norstar Video and Entertainment 
Mechandising marketed the tape in 
1985 and will also sell it this year. 
Other companies that will be ped- 
dling "Tax Forms 86" include Child's 
Play Video, Stars To Go, and In- 
crease Video. 

ITA Sets Third 
Update Seminar 

NEW YORK The International/ 
Tape Disc Assn. (ITA) has sched- 
uled its third annual update seminar 
for Tuesday (18) at the Essex House 
hotel here. 

The seminar will open with a half - 
hour general membership meeting 
at 9:30 a.m. and will run through 4 
p.m. Its official title is "Current Sta- 
tus And Future Trends In The Au- 
dio /Video /Data Industry." 

Topics and speakers scheduled so 
far include prerecorded video, with 
Len White, president of distribution 
for CBS /Fox Video; video hard- 
ware, with Steve Isaacson, national 
sales and marketing manager, con- 
sumer products, for JVC Co. Of 
America; video duplication, with 
Larry Bennett, president of Pre- 
miere Video Inc.; base film, with 
Dick Stofan, vice president and gen- 
eral manager of the American 
Hoechst Corp.; and the Canadian 
market, with Junior Ali, general 
manager of Sony of Canada. 

Nonvideo topics include compact 
disks, with Cal Roberts, vice presi- 
dent of operations and marketing 
for CBS Records; floppy disks and 
computer tape, with Art Anderson, 
marketing manager for Memorex 
Corp.; and audio duplication -mu- 
sic, with Sandy Richman, marketing 
manager, XDR and custom manu- 
facturing, for Capitol Records. 

More topics and additional speak- 
ers will be announced shortly. 

ALL THE HI ?S 
ALL TOGETHER 
FOR THE FIRST TIME 
WILLIE NELSON: GREATEST HITS LIVE 
-a unique music video featuring all of 
WILLIE NELSON's greatest hits live at 
the Austin Opera House in Austin, Texas. 

ON THE ROAD AGAIN * GEORGIA * WHIS- 
KEY RIVER * THE CITY OF NEW ORLEANS 
* RED HEADED STRANGER it GOOD 
HEARTED WOMAN * FUNNY HOW TIME 
SLIPS AWAY x CRAZY * NIGHT LIFE * 
TO ALL THE GIRLS I'VE LOVED BEFORE 
* ANGEL FLYING * TO CLOSE TO THE 
GROUND * LUCKENBACH, TEXAS * IF 
YOU'VE GOT THE MONEY * STARDUST 
* TILL I GAIN CONTROL AGAIN * SEVEN 
SPANISH ANGELS * BLUE EYES CRYING 
IN THE RAIN * ALWAYS ON MY MIND 

NATIONAL RELEASE DATE: 
December 17, 1986 
VHS: MA1059; Beta: MB1059: 60 Minutes. 

VEST RON 
MUSIC VIDEO' 

Produced By Tim O'Connor Fred Fletcher 
Directed by Zoli Vadja 

Live Recording Arlyn Studios 
Recorded Live at the. Austin Opera House. Atstin. Texas 

Dedicated with Love to Shawn ()Con for 
c 1986 Vestron MusicVideo 
P.O. Box 4000 
Stamford. Cr 06907 
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Redneck Comic 

Joe Bob Briggs 

Rides Again 
BY MOIRA McCORMICK 

CHICAGO Redneck columnist 
turned standup comic Joe Bob 
Briggs is the star of a new made - 
for video produced by United En- 
tertainment Inc. of Tulsa, Okla. 
Called "Joe Bob Briggs Dead In 
Concert," the 65- minute, $39.95 
cassette will be available Dec. 3. 

According to United Entertain- 
ment assistant vice president Ka- 
ren Machande, "Dead In Concert" 
was filmed in 1985 at various 
nightclubs. The program features 
Briggs performing his most popu- 
lar routines, including "Drive -In 
Oath," "The Baptist," "Looking 
For A Wife," and "We Are The 
Weird." Machande says Briggs' 
material spares no offense against 
women, minorities, the church, and 
many other targets. "For Joe Bob, 
nothing is sacred," she says. 

Joe Bob is the creation of author 
and journalist John Bloom, who 
gave his offensive character life in 
the pages of the Dallas Times Her- 
ald. In his Joe Bob persona Bloom 
wrote a weekly satirical column 
for three years, in which he regu- 
larly enraged readers with such 
subjects as his fictitious organiza- 
tion, Drunks Against Mad Mothers 
(DAMM). The column was 
dropped, according to Machande, 
in April 1985, at which point Joe 
Bob /Bloom hit the comedy night- 
club circuit. "Dead In Concert" is 
his first video release. 

Science fiction and horror titles 
make up the bulk of United Enter- 
tainment's 210 -title catalog, says 
Machande. The company, which 
was formed in 1974 under the 
name Video Communications, also 
produces a religious /inspirational 
label called Vanguard Video. "Joe 
Bob Briggs Dead In Concert" is 
one of four titles United Entertain- 
ment is releasing simultaneously 
in what it calls the Killer Bs (as in 
B movie) series. Video specialty 
stores are being targeted by the 
national network of independent 
distributors that handle United 
Entertainment product. The stores 
will receive accompanying point - 
of- purchase materials. 

"We have a flier," says Ma- 
chande, "in which National En- 
quirer -style headlines say, 'Video 
Store Owners Saved By Killer 
Bs -Their Agonizing Battles With 
Major Studios Revealed.' Then 
there is the logo, which is a statue 
of the Oscar trying to run off its 
pedestal as it's being attacked by a 
bee." 

In addition to the Joe Bob video, 
the other three releases in the Kill- 
er Bs series are "Bonnie And 
Clyde: Myth Or Madness ?" 
($49.95), "Beyond Belief" ($59.95), 
which examines psychic experi- 
ences, and "Deadly Kick" ($59.95), 
a martial arts title. 

The tape levy 
is erased in U.K. 
... see page 70 

`:.. such constant fun, that it may well be 
the best family film around." 

New York Times 

Prebook Date-January 8 
Street Date - January 27 

WALT DISNEY 
HOME VIDEO 

Wah Disney Home Video distributed by Walt Disney Telecommunications and Non Theatrical Company, Uurbank. California 91521. Printed in U.S.A 91V-2126-NIA) 
01986 The Walt Disney Company. 
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WALT DISNEY PICTURESpresen*s FLIGHT OF THE NAVIGATOR 

A PRODUCERS SALES ORGANIZATION Picture A RANDAL KLEISER Film 
A NEW STAR ENTERTAINMENT Production Starring JOEY CRAMER 

CProdu bd 
DAVID JOSEPH P rs JONATHAN SANGER MARK DAMON JOHN HYDE 

Based on a 
MARK H. BAKER 

Screenpib, MICHAEL BURTON and MATT MacMANUS Story by 

Produced 
ROBBY WALD and DIMITRI VILLARD °iredg RANDAL KLEISER 

PG PARENTAL GUIDANCE SUGGESTED ::irr; 

SOME MATERIAL MAY NOT BE SUITABLE FOR CHILDREN 

©1986 The Waft Disney Company D O DOLBY STEREO I:Ì 

Dolby ana mare uulemrts of Dolby Labormones Laen>ng ï r poyaboo 

FAST FORWARD 
(Continued from page 55) 

High Quality VHS VCRs. A major 
blow has been dealt to HQ's credi- 
bility because of slipshod labeling of 
the technology. There are four basic 
circuits that make a machine HQ. 
Not all VCRs that carry the HQ la- 
bel have all four circuits; most carry 
just two. 

Manufacturers neglect to tell 
buyers which machines have two 
circuits and which have four, which 
means some purchasers may feel 
they have paid top prices for midline 
or lower machines. Consumers can 
tell the difference just by looking, 
the manufacturers say, ignoring 
such niceties as the wide variety of 
conditions to be found in the aver- 
age showroom and the untrained 
eye of the average customer. 

More complete labeling and the 
inclusion of all four circuts in al- 
most all machines may clear up this 
problem next year, however. 

Digital video, which is accom- 
plished by the addition of random 
access memory chips, promises a lot 
of sizzle but a little steak. While 
there is no arguing the drastic im- 
provement to slow- motion and still - 
frame effects (absolutely jitter - 
free), the ability to freeze a frame 
from live broadcast television 
seems relatively unimportant when 
you consider the fact that you have 
no advance warning of what it is 
you want to freeze. And while the 
picture is frozen, you don't know 
what you're missing. 

Future VCRs will, no doubt, be 
able to freeze two pictures at once, 
or freeze one picture in a reduced 
size in the corner of the screen while 
the original broadcast picture car- 
ries on. Maybe those VCRs will 
come with instructions that will ex- 
plain why you would want to do 
that. 

For the more adventurous video 
retailer Beta VCRs still hold amaz- 
ing promise. That promise is rather 
dimmed by the fact that Beta units 
are outsold 9 -1 by VHS machines 
and by the fact that retailers are 
pulling Beta videocassettes (blank 
and prerecorded) off their shelves. 

In order to combat the format's 
swift -eroding market share, Beta 
machine manufacturers are offer- 
ing the most sophisticated VCRs on 
the market in the hope of snaring 
the consumers who want the best 
home video has to offer. The ploy 
just might work, and Beta could 
make a comeback as the elite sys- 
tem to own. 

That aside, the Beta machine of- 
fers more features than any VHS or 
8mm deck combined and may, in 
fact, be on its way to setting a stan- 
dard for the home video enthusiast 
who borders on the professional. 

Sony is offering features on its 
two top models that previously 
were only available in professional 
industrial models: jog wheels and 
shuttle dials that produce "glitch - 
free" special effects and edits. 

These models offer the ability to 
assemble videos or insert edits that 
closely resembles those accom- 
plished on studio models costing 
many thousands of dollars more. 
Clearly Sony feels the Beta market 
is not dead. It is counting on con- 
sumers growing bored with VCRs 
that only record and play back and 
who are looking toward VCRs that 
can be used as tools for business. 

BILLBOARD NOVEMBER 22, 1986 
59 

www.americanradiohistory.com

www.americanradiohistory.com


SEN 
nn ome video 

SONY MUSIC VIDEO BREAKS THE PRICE BARRIER! 
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Sony 
Video 
Software 

Sony has done it. We have reduced the price 
of your favorite groups on video to the mere 
cost of an audio cassette. There's something 
for everyone at this incredible low price, an 
amazing value with dozens of superstars to 
choose from! 

ONLY 

X9.95 
AND UP 

Rock, Pop, Jazz and Heavy Metal -the hottest 
titles priced just right. You can't go wrong! The 
finest in music video on superior high quality 
tape in VHS and Beta Hi -fi stereo! Break the 
price barrier, order now and stock up... it's the 
music video explosion and it's happening now!!! 

Simitar Sets 
Its Sights On 

Budget Line 
BY MOIRA McCORMICK 

CHICAGO Simitar Entertainment 
of Minneapolis is concentrating its 
marketing efforts on a new budget - 
price line consisting of automotive, 
instructive, and game titles. 

The line includes Simitar's best- 
selling title, "Monster Madness," 
which was released last spring and 
has been certified gold. "Monster 
Madness" ($19.95) sets tractor pulls 
and monster -truck exhibitions to a 
rock music score. "We had been re- 
leasing movie titles at a higher 
price," says Bill Smith, Simitar's as- 
sistant director of marketing. "Then 
`Monster Madness' came out at 
$19.95. Our newer titles are $14.95, 
and we have a line coming out before 
Christmas priced at $11.95." Simitar 
plans to continue releasing movie ti- 
tles, but for now, "we're concentrat- 
ing on the discount stuff." 

Simitar is introducing its discount 
line to 300 mass merchants previous- 
ly unfamiliar with the company via a 
series of product- introduction letters, 
each of which includes a flavored -tea 
bag, coffee, or a hot -chocolate packet. 
"For 'Monster Madness,' for in- 
stance, we sent a coffee packet with 
the headline, 'Take a coffee break,' " 
says Smith. "It's an attention -getter. 
When you send out mailings, 90% of 
it usually gets thrown away. Yet 
with this campaign, we're getting a 
high percentage of people who re- 
member us. Initial orders are usually 
cautious, but we're selling to people 
we haven't sold to before." 

In addition to "Monster Madness," 
the first in Simitar's Motorock series, 
the budget line includes the second 
Motorock title, "Superstars Of Moto- 
cross" ($19.95); "BMX Freestyle" 
($19.95), with a score by Michael Sem- 
bello; "William Alexander's Video 
Painting Techniques" ($19.95); "The 
Basics Of Hitting" and "The Basics 
Of Pitching" (both $19.95), featuring 
instructors from the New York Mets; 
"Karate Master" ($14.95), an instruc- 
tional tape aimed at kids ages 7 -14; 
"Carol Lawrence's Broadway Body 
Workout" ($14.95), which Smith de- 
scribes as "a workout tape aimed at 
teaching basic self- defense skills "; 
"How To Plan Your Wedding" 
($14.95); "Stretch For Life," with Do- 
reen Rivera, who choreographed the 
stretching segments of "Jane Fon- 
da's Workout "; and "Skydiving: The 
Ultimate Thrill" ($14.95). 

Also included in Simitar's budget 
line are four editions of "Cinema 
Classics Challenge" ($14.95), a trivia 
game made up of three -minute film 
clips and questions. The four catego- 
ries are comedies, mysteries, West- 
erns, and movie queens. 

Simitar's $11.95 line is due out be- 
fore Christmas and consists primari- 
ly of 30- minute videocassettes. The 
first title, released in mid -October, is 
"Cruisin' Through The '50s: The Time 
Capsule," which will be followed by 
"Cruisin' Through The '505: The Car 
Of Your Dreams." A third "Cruisin' " 
volume is in the works. Also due out 
in the $11.95 line are "Walter Cron - 
kite Narrates Life, Vols. I and II" 
and a number of sports, automotive, 
and miscellaneous titles. 
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Enterprising Crew. Director Leonard Nimoy, center, aka Dr. Spock, listens to a 

playback during the scoring of the upcoming Paramount Pictures release "Star 

Trek IV: The Voyage Home." Also pictured at the Record Plant in Los Angeles 

are master scoring mixer Dan Wallin, left, and composer Leonard Rosenman. 

fro audio /video 

Multitalented Froom Is An Innovator 
Has Worked With Costello, Thompson 

BY PAULA PARISI 

NEW YORK Mitchell Froom, the 
producer /keyboardist, has been 
steadily but quietly building a repu- 
tation as a versatile, up- and -coming 
innovator. 

Best known for his production 
work with Richard Thompson, 
Crowded House, and the Del Fue- 
gos and his musicianship on the 
Bangles' "Different Light" and El- 
vis Costello's "King Of America," 
the 33- year -old musician has played 
on virtually every album he has pro- 
duced. 

As a result of his work with Cos- 
tello on the "King Of America" ses- 
sions, Froom joined the artist on his 
six-city tour as keyboardist for the 
Confederates, an alternate backup 
band that included guitarist James 
Burton, bassist Jerry Scheff, and 
Jim Kelter on drums. 

Froom worked the dates into his 
hectic schedule because "it was sim- 
ply too good an offer to pass up. The 

Audio Track 
NEW YORK 

PRODUCER JOE MARDIN is 
wrapping up a project for Just 
Four at Greene Street Studios. At 
the board is Rod Hui. Joe's dad, 
Arif, is executive producer for 
Deniz Productions. 

At Unique Recording, Nona 
Hendryx just finished mixing her 
new album for EMI. Dan Hartman 
produced, with Chris Lord Alge at 
the console, assisted by Steve An- 
tebbi. Also there, Jermaine Jack- 
son has been tracking in MIDI 
City with Boys Next Door for 
A &M. Denzil Miller is producing, 
with Roey Shamir at the board. 
Assisting is Angela Piva. Finally, 
Stephanie Mills has been record- 
ing her latest for MCA with pro- 
ducers Wayne Brathwaite and 
Barry Eastmond. Steve Peck and 
Acar Key are at the board. 

LOS ANGELES 

PRINCE IS IN at Sunset Sound 
tracking and mixing his new 
Warner Bros. album. Coke John- 
son and Susan Rogers are at the 
controls; Jim Preziosi is assisting. 
Prince is producing. Also there, 
CBS artist Dan Fogelberg is work- 
ing on his latest album. Fogelberg 
is co- producing with Russ Kunkel. 
Niko Bolas is engineering, with 
David Glover assisting. 

The Del Fuegos are in at Sunset 
Sound Factory working on their 
latest for Slash /Warner Bros. 
Mitchell Froom is producing, with 
Tchad Blake engineering. Dave 
Knight assisted. Also there - 
wearing his production cap -was 
T -Bone Burnett, working on over- 
dubs with Word Records artist 
Leslie Phillips. Larry Hirsch was 
at the board. 

Hank Ballard was in at Chero- 
kee Recording Studios with his 
backup band, the Midnighters, cut- 
ting the antidiet "Keep The Fat 

Right Where It's At" single. Bal- 
lard is producing, with Dee Robb 
at the knobs. Also in at Cherokee, 
cutting tracks for her latest Co- 
lumbia album, was Darlene Love. 
Tom Kelly and Bill Steinburg pro- 
duced, and George Tutko was at 
the board. Finally, George Clinton 
was in laying tracks for his latest 
album, which he is also producing. 

At Burbank's Master Control, 
Chrysalis artist Holly Knight was 
in with her band, Device. At the 
console was Dave Leonard, with 
assistance from Dan Nebenzal. 

The Le Mobile truck has been 
busy with remotes in the Los An- 
geles area, including tapings of El- 
ton John at the Universal Amphi- 
theater, Genesis at the Los Ange- 
les Forum, and Eddie Money at the 
Wiltern Theater. 

OTHER CITIES 

JAMES TAYLOR WAS in at Chi- 
cago's Paragon Recording Studios 
working on "I Fooled You" and 
"Magically In Love," with Ivan 
Dupree at the console. Also there, 
Atlantic artist Sandy Torano was 
working on his latest projects, 
"Solitaire" and "I Need To 
Know." At the console was George 
Warner, with Torano producing. 
Finally, Danny Wilson has just 
finished his latest for D.J. Interna- 
tional, "Communicate" and "Here 
We Go Again." Producing was 
D.J. president Rocky Jones, with 
Bob Kearney at the board. 

Also in the Windy City, Marc 
Warling & Picture This were in 
mixing at Seagrape. The EP, on 
Pudzone, was mastered by Bernie 
Grundman, with Steve Carter en- 
gineering. 

In nearby Detroit, Arnetia 
Walker, fresh from the play 
"Dream Girls," was in at Sound 
Suite cutting tracks for her up- 
coming release. Jeff Conrad 
served as producer. Also there, 

Sweetpea Atkinson, vocalist for 
Was /Not Was, was working on his 
latest. Mike Brown was at the 
board, with David McMurray pro- 
ducing. 

ERC rap group Everready Crew 
was working on a 12 -inch at Studio 
A. The project was produced by 
the group. John Jaszcz engi- 
neered. Jim Grant assisted. 

Jay King was in at Starlight Stu- 
dio in Richmond with Club Nou- 
veau cutting "Jealousy," the fol- 
low-up to Timex Social Club's "Ru- 
mors." 

Deep in the heart of Texas -Dal- 
las, to be exact -local group Rod 
& Chris has been cutting rap 
tracks for a new 12 -inch for Def 
Jam Productions. Paul Roberts 
produced. 

In Houston and Dallas, Reel - 
sound's remote unit was on loca- 
tion for Judas Priest's live album 
recording. Tom Allom produced, 
with Malcolm Harper, Mason Har- 
low, and Gordon Garrison at the 
boards. The truck's services were 
also booked by Stevie Ray 
Vaughan for his latest CBS pro- 
ject, a live album. Ron Cote was at 
the console, assisted by Harper, 
Harlow, and Garrison. 

Omega Audio recently provided 
remote services at a Houston ven- 
ue for Roy Orbison's upcoming 
special. Pam Irwin, Paul Christen- 
sen, Ken Pelic, and Kevin Hart en- 
gineered. Omega's remote equip- 
ment was also on hand in Kansas 
City and Minneapolis to record 
Neil Young's "garage band" tour. 
Producer was David Briggs. Chris- 
tensen, Irwin, Pelic, Hart, and Pat 
Holloway engineered. 

All material for the Audio Track 
column should be sent to Steven 
Dupler, Billboard, 1515 Broad- 
way, New York, N. Y. 10036. 

combination of my respect for Elvis 
as an artist and that band being the 
greatest group of musicians that I 

know of made it impossible to say 
no." 

Jetting back to L.A. aster each 
performance with the Confederates, 
Froom rehearsed the Del Fuegos 
for their third album, now in prog- 
ress at Sunset Sound Factory. 

Simultaneously, Froom was put- 
ting the finishing touches on Geffen 
artist Tim Scott's new album, due 
out in March, and working on a 
soundtrack for the film "Slam 
Dance," an Island Pictures release 
starring Tom Hulce, Harry Dean 
Stanton, Adam Ant, and X's Jon 
Doe. 

Froom describes the score, which 
will commence recording in Janu- 
ary, as "Prokofiev meets James 
Brown." Every track except one, a 
collaboration with guitarist Stan 
Ridgeway, will be instrumental. 

Coincidentally, it was through 
soundtrack work -scoring the film 
"Cafe Flesh" -that Froom got his 
first big break as a producer in 
1982. "I did the whole score for 
about $2,000 on a little 8 -track ma- 
chine -just me and a drummer. It 
took maybe seven, eight days," he 
says. 

Two years later, Slash's Bob 
Biggs heard the music and decided 

to release it as an album "on a very 
modest scale," Froom says. Six 
months later, Biggs contacted him 
about a band from Boston, the Del 
Fuegos. 

"He was trying to figure out just 
what to do with them. They had 
some arrangement problems, and 
he was a little unsure about bring- 
ing them into the studio. Initially, he 
said, 'You're really adept at 8 -track 
recording, why don't you do a demo 
with them, and if that's good we'll 
do a record.' " 

The album was made, and Froom 
went on to produce two more Del 
Fuegos albums, "The Longest Day" 
and "Boston, Mass." It was after 
hearing Froom play with the Del 
Fuegos that T -Bone Burnett, then 
producing Los Lobos' "How Will 
The Wolf Survive ?" asked him to 
play on that album. 

That association has proved to be 
one of Froom's most fruitful, lead- 
ing first to work on the "King Of 
America" session, which Burnett 
produced, and later, collaboration 
on the critically acclaimed Peter 
Case album, on which he played 
keyboards and co- produced four 
songs with Burnett. 

One touch that appears on all the 
Del Fuegos records as well as on 
one "King Of America" track, 

(Continued on next page) 

Print your label copy 
right on your cassette 
with the apex printer 

Forget abou paper tabetS_ 
Print aver 7.000 units per hour. 
Save time, money. trouble, space. 
Eliminate inventory problems, costly label overrun 
Save 4e or more per cassette. 

Five models to choose from. 
One manual single color unit. 
Two semi- automatic one color table top models. 
Two high production multi -color consoles 
that print up to three colors in one pass. 

Manufactured and distributed 
in U.S A_ by 

apex 
apex machine company 
3000 n.e. 12th terrace 
fort lauderdale, fl 33334 u.s.a. 
telephone: (305) 566 -1572 

Distributed worldwide by 

and 
audiomatic corporation 
400 madison avenue 
new vork, new york 10017 u.s.a. 
telephone: 1212) 308 -6888 
telex: 12 -6419 
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ro audio /video 
found Investment 

A weekly column spotlighting 
equipment- related news in the 
audio and video production, post - 
production, and duplication in- 
dustries. 

GETTING REEL GRAPHIC: The 
newest addition to the broadcast - 
quality computer graphics /anima- 
tion scene in Florida is Not Reel, 
based in Fort Lauderdale. Origi- 
nally a division of Complete Micro 
Cadd, the largest computer graph- 
ics systems sales center in the 
Southeast, Not Reel was spun off 
as a separate firm to meet the ris- 
ing demand for its services by the 
advertising and video production 
communities. Its facilities include 
"everything from solids modeling 
and animation systems to digital 
video effects, switchers, digital au- 
dio effects, and a totally automat- 

A CMJ panel 
predicts bright 
future for clips 
... see page 42 

ed MIDI audio studio," according 
to firm president Paul Chadwick. 

A MORE POWERFUL ECLIPSE: 
Owners of the Audio Kinetics Ltd. 
Eclipse audio editor can increase 
the power and flexibility of the 
system with the addition of new 
software. Among the enhance- 
ments provided by the new pack- 
age are the inclusion of an on -line 
loop editing mode, which allows 
the editor to select, display, and 
edit any of the Eclipse's 100 "loop" 
memories as well as display the 
contents of the "event" memories; 
reconfigured menus; and improved 
user programmability of the Q. 
Keys. Audio Kinetics is based in 
Borehamwood, Hertfordshire, in 
the U.K. Telephone: 01 -953 -8118. 

YANKEE LOGIC: Solid State 
Logic arrives in New England, as 
Warren, R.I. -based Normandy 
Sound installs the firm's ubiqui- 
tous SL 4000 E Series 48- channel 
console with total recall. Accord- 
ing to Ogden Fell, Normandy's 
general manager, the upgrade was 
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essential. The Boston and New En- 
gland record companies, producers, 
and artists, Fell says, "are now 
seeking out the ability to record and 
mix on the sophisticated, computer- 
ized consoles. We have to move with 
the times; it's like swimming out of 
the bay and into the ocean." 

AND A CONTINENT away, San 
Francisco's Russian Hill Record- 
ing has also gone the SSL route, 
with its installation of a SL 4000 E. 
The Hill's console, however, is said 
to be equipped with a number of 
special modifications cooked up by 
technicians from SSL, Lucasfilm, 
and the studio itself. These have 
been implemented in order to allow 
the board to easily shift back and 
forth from film to album work, the 
studio says. 

RH is also adding a new studio/ 
synthesizer /media room, with a 
16 -track recorder, Macintosh com- 
puter, and MIDI keyboards. The 
room is intended mainly for clients 
doing off -line audio production to 
picture but will also be used for ev- 
erything from sound -effects edit- 
ing to music projects. 

NEW LANDSCAPE at sounds - 
cape: Manhattan -based Sound - 
scape is a combination rehearsal 

hall /party zone /eight -track MIDI 
studio. It's also just completed a 
renovation aimed at making the fa- 
cility more comfortable. A wood - 
paneled lounge has been added, 

and new lighting and appoint- 
ments have been installed in the 
studio room. 

Edited by STEVEN DUPLER 

Man At Work. Colin Hay, right, puts the finishing touches on his debut CBS 
solo album, "Looking For Jack," scheduled for release in early 1987. Pictured in 
a London studio with Hay is producer Robin Millar, noted for his production work 
with Sade. 

MITCHELL ROOM IS AN INNOVATOR 
(Continued from preceding page) 

"Sleep Of The Just," is a piano 
wired through a Leslie amp. 

Favoring natural sounds over 
sampled and synthesized ones, 
Froom and guitarist Thompson 
brought in medieval English instru- 
ments like shawms and hurdy -gur- 
dies to work on Thompson's "Dar- 
ing Adventures" sessions, in addi- 
tion to utilizing more traditional 
folk instruments like accordians 
and fiddles. 

"We used five tracks of different - 
size shawms to get that strange 
sound in 'Bone Through Her 
Nose,' " Froom says. "And on one 
song, 'Al Bowlly's In Heaven,' we 
brought in what's known as a silver 
band for the horn section. In north- 
ern England all the factories have 
bands, so we brought one to London 
and wrote out a chart for them." 

"Mitchell approaches things from 
a musician's point of view," Thomp- 
son says. "So he contributes enor- 
mously to the arrangements and 
was instrumental in selecting the 
musicians." 

Despite such experimentation, 
"Daring Adventures" took only 21 

days to record. Generally speaking, 
Froom says he clocks in at two 
months in the studio per group. The 
sophisticated pop sounds of Crowd- 
ed House took three months to cap- 
ture, with extra time spent perfect- 
ing arrangements for songwriter 

`Mitchell has a 
musician's 

point of view' 
Neil Finn's complex melodies. 

Though Froom himself played 
synthesizer on the album, he stress- 
es that "the attempt was not to 
make it a synthesizer record. For 
example, we used a toy piano on 
'Hole In The River.' We looked with- 
in the realm of natural instruments 
and used them as much as possible. 
In geríeral, I'm tending toward .a 
more natural sound, avoiding drum 
machines and things like that." 

Froom also played electric piano 
and Hammond organ on the al- 
bum -the latter instrument, some- 
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thing of a trademark, used to aston- 
ishingly contemporary effect. "Peo- 
ple were tired of hearing that sound 
because it was so overused in the 
early '70s," he states simply. "Then, 
all of a sudden, because of its ab- 
sence, it's become a fresh sound 
again. There's a lot of expression to 
be had out of the B-3, and with a lit- 
tle knowledge of synthesizers you 
can get even more out of it." 

Gear Froom finds himself using 
most often in the studio includes 
Calrec Soundfield four -capsule mi- 
crophones ( "They eliminate phase 
cancellation when you're doing ste- 
reo recording and give a very true 
sound "), AMS and Lexicon 224 digi- 
tal reverbs, and the Publison Infer- 
nal Machine, which he claims "has 
everything -the equivalent of a 
harmonizer setting, a number of de- 
lays, digital reverb, and pitch trans- 
position." 

With his reputation as a producer 
established, does Froom find it diffi- 
cult to say he thinks a song needs 
him on keyboards? 

"Most of what I do in terms of 
music is atmospheric and subtle," 
he says modestly. "I don't come in 
with a musician's ego, saying 'Boy, 
would I love to play on that track.' 
It's more like there's a job to be 
done, and it's a lot simpler if I do it 
than to bring in another personality. 
[It is] generally pretty smooth, like 
on the Richard Thompson record, 
where we just basically set up a 
four -piece group and recorded live. 
Later, we overdubbed certain 
things, but all the guitar solos were 
done in one take. The 'King Of 
America' record, which I didn't pro- 
duce, was done the same way. Nine- 
ty- nine percent of the time, what we 
heard after the first take was what 
appeared on the album." 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL S NUMBER /DISTRIBUTING LABEL 

I 4 4 

* * No.1 * * 
HOROWITZ IN MOSCOW 1 week at No. One 
OG 419 -499 (CD) VLADIMIR HOROWITZ 

2 1 14 
HOROWITZ: THE STUDIO RECORDINGS DG 419 -217 (CD) 

VLADIMIR HOROWITZ 

3 2 40 
HOROWITZ: THE LAST ROMANTIC DG 419 -045 (CD) 

VLADIMIR HOROWITZ 

4 3 16 
KATHLEEN BATTLE SINGS MOZART ANGEL DS -38297 (CD) 

KATHLEEN BATTLE 

5 9 6 VERDI: OTELLO ANGEL DSB 3993 (CD) 

PLACIDO DOMINGO 

6 6 8 
DVORAK: CELLO CONCERTO CBS IM.42206 (CD) 

YO -YO MA 

7 5 24 
ROMANCES FOR SAXOPHONE CBS M -42122 (CD) 

BRANFORD MARSALIS 

8 8 36 
PLEASURES OF THEIR COMPANY ANGEL DS -37351 (CD) 

KATHLEEN BATTLE, CHRISTOPHER PARKENING 

9 7 12 
ANNIVERSARY LONDON 417 -362 (CD) 

LUCIANO PAVAROTTI 

10 lo 6 
PUCCINI: TOSCA LONDON 414 -597 (CD) 

KIRI TE KANAWA 

11 11 106 
AMADEUS SOUNDTRACK FANTASY WAIN 1791 (CD) 

NEVILLE MARRINER 

12 12 34 
TOMASI /JOLIVET: TRUMPET CONCERTOS CBS IM -42096 (co) 

WYNTON MARSALIS 

13 16 6 
MOZART: THE MARRIAGE OF FIGARO PHILIPS 416 -370 (CD) 

ACADEMY OF SAINT MARTIN -IN- THE -FIELDS (MARRINER) 

14 NEW VIENNA, CITY OF MY DREAMS ANGEL DS -38280 (CD) 

PLACIDO DOMINGO 

15 13 22 THE KRONOS QUARTET NONESUCH 79111 

THE KRONOS QUARTET 

16 15 24 
BEETHOVEN: PIANO CONCERTO NO. 5 PHILIPS 416 -215 (CD) 

CLAUDIO ARRAU 

17 NEW illo 
BEETHOVEN: SYMPHONY NO. 3 LONDON 417 -235 (CD) 

ACADEMY OF ANCIENT MUSIC (HOGWOOD) 

18 14 16 
PURCELL: DIDO AND AENEAS PHILIPS 416 -299 (CD) 

JESSYE NORMAN 

19 19 4 
HOLST: THE PLANETS TELARC 10133 (CD) 

ROYAL PHILHARMONIC ORCHESTRA 

20 18 74 
GERSHWIN: RHAPSODY IN BLUE CBS IM 39699 (CD) 

LOS ANGELES PHILHARMONIC (THOMAS) 

21 23 4 
BEL CANTO ARIAS LONDON 417.253 (CD) 

JOAN SUTHERLAND 

22 17 32 
COPLAND: BILLY THE KID/ RODEO ANGEL DS 37357 (CD) 

SAINT LOUIS SYMPHONY (SLATKIN) 

23 21 26 
TCHAIKOVSKY: PIANO CONCERTO NO. 1 DG 415 122 (co) 

IVO POGORELICH 

24 24 172 
HAYDN /HUMMEL /L MOZART: TRUMPET CONCS. ces IM -37846 (CD) 

WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD) 

25 25 362 
PACHELBEL:CANON /FASCH:TRUMPET CONCERTO RCA FRL15468 

PAILLARD CHAMBER ORCHESTRA 

TOP CROSSOVER ALBUMS TM 

1 1 6 

* * NO. 1 * * 
RODGERS & HAMMERSTEIN: SOUTH PACIFIC 4 weeks at No. One 
CBS SM -42205 (CD) TE KANAWA, CARRERAS 

2 2 14 
DOWN TO THE MOON CBS FM 42255 (CD) 

ANDREAS VOLLENWEIDER 

3 3 14 
BEGIN SWEET WORLD RCA AMLI -7124 (CD) 

RICHARD STOLTZMAN 

4 5 14 
SONGS FROM LIQUID DAYS CBS FM.39564 (CD) 

PHILIP GLASS 

5 4 14 
BEAUTIFUL DREAMER LONDON 417.242 (CD) 

MARILYN HORNE 

6 6 14 
BERNSTEIN: WEST SIDE STORY (HIGHLIGHTS) DG 415 -963 (CD) 

TE KANAWA, CARRERAS (BERNSTEIN) 

% 7 14 
BACHBUSTERS TELARC 10123 (CD) 

DON DORSEY 

8 io 10 
OPERA SAUVAGE POLYDOR 829 -663 

VANGELIS 

9 NEW 0, A CHRISTMAS CELEBRATION ANGEL DS -37363 (CD) 

KATHLEEN BATTLE 

10 12 4 
PERSONA CBS BEM 42120 (CD) 

LIONA BOYD 

11 8 14 
BERNSTEIN: WEST SIDE STORY DG 415 -253 (CD) 

TE KANAWA, CARRERAS (BERNSTEIN) 

12 9 14 
SWING, SWING, SWING PHILIPS 412 -626 (CD) 

BOSTON POPS (WILLIAMS) 

13 NEWS CHRISTMAS WITH KIRI LONDON 414 -632 (CD) 

KIRI TE KANAWA 

14 11 14 
ECHOES OF LONDON CBS FM -42119 

JOHN WILLIAMS 

15 13 14 
BLUE SKIES LONDON 414 -666 (CD) 

KIRI TE KANAWA (RIDDLE) 

CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 

EEPING SCORE 
by Is Horowitz 

PUBLIC RADIO STATIONS may not live or die by 
the ratings, but they are still very much concerned 
about about the size of their audiences. It remains the 
best way to know if the people out there like what 
they hear. 

It's no wonder then that audience building was the 
topic that surfaced most often at the recent annual 
conference of the Assn. of Music Personnel in Public 
Radio (AMPPR) in New Orleans. Basic interest of the 
association is classical music, although in recent years 
it has broadened in scope to include jazz, folk, and oth- 
er special- interest music. 

It was evident at the meeting, held Oct. 22 -26, that 
public stations are looking with more attention at 
techniques used by their commercial counterparts to 
see what is adaptable to their own use. Less talk, 
shorter selections, no vocals too early in the morning, 
and less time devoted to "difficult" music were among 
the topics that engaged the attention of representa- 
tives of about 75 stations across the country that at- 
tended the event. 

As John Fischer of KSUI Iowa City, Iowa, newly 
elected president of AMPPR, puts it: "The problem re- 
volves around the old questions of form and content." 
The trick, he and others believe, is to adopt some of 
the ploys of successful commercial radio without sac- 
rificing too much traditional content. 

Fischer notes a fear among many public radio pro- 
grammers that stress on changing the form may 
bring with it a dilution of content and, ultimately, a 
kind of top 40 or "classical Muzak" approach. 

Still, sound radio principles are just as suitable for 
public radio stations as for their commercial cousins. 
Public stations are finding that their listeners are not 

as special as they think and will respond to many of 
the techniques used with profit elsewhere. 

But Fischer acknowledges that not all stations face 
the same situations and that demographic patterns 
and competition affect local decisions. 

Record company participation at the conclave was 

Public stations can learn 
from commercial cousins 

marginal this year. Recent shifts in the board makeup 
were blamed for poor advance contact with labels. 
Among those that did attend were reps from Har- 
monia Mundi, Qualiton, and Telarc. 

Elected as vice president of AMPPR was Jon Solins 
of WGBH Boston. Named as treasurer was Peter 
Goldsmith of WNED Buffalo, N.Y. Members of the 
new board include John McGrody, WOSU Columbus, 
Ohio; Joe Lowery, WHRO Norfolk, Va.; John Mon - 
tanari, WSCR Amherst, Mass.; Bill Shedd, KGCS 
Phoenix, Ariz.; Ruth Dreier, WNYC New York; and 
Jon Tusks, KOAP Portland, Ore. 

Next year's meeting of AMPPR will be held in Bos- 
ton. 

THE TWO LISZT ALBUMS performed by Andre 
Watts on Angel have won the Grand Prix du Disque 
Liszt from the Liszt Society of Budapest ... Jesus Lo- 
pez-Cobos, music director of the Cincinnati Sympho- 
ny, will make his recording debut with the orchestra in 
a De Falla album for Telarc. Sessions are scheduled 
for early next year. 

BASS ROUTE 
by Linda Moleski 

MACOLA RECORDS of Los Angeles is fast becom- 
ing a major force on the independent music scene. 
Home of the Timex Social Club's hit 12 -inch, "Ru- 
mors," the production company is now having success 
with Bobby Jimmy & the Critters' 12 -inch lampoon, 
"Roaches," and the group's album, "Roaches In The 
Beginning," which reportedly sold 185,000 and 90,000 
copies, respectively. Other releases that have just en- 

Macola makes itself heard 
on the indie scene 

tered the charts are Latimore's "Sunshine Lady" sin- 
gle and Kopper's 12 -inch, "Second To None." 

According to president Don MacMillan, Macola has 
been successful because "we're putting out product 
that is wanted. We're the only one with a record plant, 
so that's our major edge. We can press 100,000 records 
per week, and there's no stock on the floor." 

Because Macola operates its own pressing facility, 
production costs are low. "Our break -even point is 
1,000 units, whereas a major is 100,000," he says. "So 
if we only sell 1,500 pieces, we're making a profit." 

Also low is the company's return rate, which is 
about 8 %. "Distributors buy what they need," says 
MacMillan. "There's no reason to stock up because 
our turnaround time is fast." 

Macola, which primarily puts out black street prod- 
uct, moved some 35 million units last year, according 
to MacMillan. This year the company is looking at a 
gross profit of $1.5 million, he says. 

Though Macola is not a record label, "we're like one 
in many respects," says MacMillan. The way the com- 

pany operates is that for $1,000, it will press 500 copies 
of a customer's record. MacMillan says he then sends 
copies to a network of radio programmers, promotion 
people, and distributors for feedback. 

"If it's negative we drop it," he says. "But if they 
like it, we'll get behind the record with marketing and 
promotion." 

Under this system, artists have a chance to make 
"twice as much money with us," says MacMillan. "It's 
their record. We just collect a percentage off the top 
for service charges." 

At present, Macola's catalog is 375 titles and grow- 
ing. "We press 18 -20 records per month," says Mac- 
Millan. Among the most recent artists seeking the lo- 
go's services are Latoya Jackson and former Fifth 
Dimension member Billy Davis Jr. 

Macola Records is located at 6209 Santa Monica 
Blvd., Hollywood, Calif. 90038; 213 -469 -5821. 

SEEDS & SPROUTS: Fever /Sutra Records has just 
released Nayobe's new self -titled album. Included in 
the project is "Please Don't Go," the 18- year -old sing- 
er's debut 12 -inch, which scored big on the club level 
last year, as well as a hot ballad, "The More That I 
Need (The Less That I Have)." The album is currently 
being supported by the single "Good Things Come To 
Those Who Wait." Another 12 -inch of interest is the 
rap -meets -rock remake of the Led Zeppelin number 
"Whole Lotta Love" by the Vicious Rumor Club. It 
can be found on Sutra's Sunnyview label ... Roy 
Rogers' debut album, "Chops Not Chaps," has been 
nominated for a W.C. Handy Award for traditional 
blues album of the year. The winner of the interna- 
tional title will be announced at the seventh annual 
Blues Awards Show in Memphis on Sunday (16). 
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Compiled from national Latin 

ARTIST 
radio airplay reports. 

TITLE 
LABEL 

l O 5 4 6 

* * NO. 1 * * 
JAOSSEE JOSE Y QUIEN PUEDE SER 

2 1 2 8 
FRANCO 
PEERLESS 

TODA LA VIDA 

O 7 11 5 
DANIELA ROMO DE MI ENAMORATE 
ODEON 

4 4 5 8 PANDORA SOLO ELY YO 

5 2 1 8 EMMANUEL TODA LA VIDA 

6 3 3 8 JUAN 
GABRIEL YO NO SE QUE ME PASO 

RIOLA 

7 6 6 8 
MOAN SEBASTIAN Y PRISMA OIGA 

8 8 10 8 LFONONICS CORAZON VACIO 

9 9 13 8 LBSSETTE EVA 

10 10 8 8 ROSE FELICIANO SE ME SIGUE OLVIDANDO 

11 11 7 8 BEATRIZ ADRIANA HASTA CUANDO 

12 14 12 6 PRISMA DE COLOR DE ROSA 

13 12 9 8 ROCIO DURCAL LA GUIRNALDA 

14 13 15 8 CAMILO 
SESTO ME LA ESTAS PONIENDO DIFICL 

15 15 14 8 NICOLA DI BARI ROSA 
CBS 

20 21 6 JOHNNY VENTURA EL LUNAR 

17 17 20 g EL 
CO 

GRAN 
MBO 

COMBO GARANTIA 

18 18 16 7 Ca RMIN OTRA SEMANA 

19 19 17 7 
MIAMI SOUND MACHINE NO ME VUELVO A ENAMORAR 

20 21 18 8 EDDIE SANTIAGO TU ME QUEMAS 

21 26 44 3 

** *POWER PICK * ** 
BASILIO VIVIR LO NUESTRO 

® 24 22 8 ROCIAD DURCAL QUEDATE CONMIGO ESTA NOCHE 

23 23 27 5 
LUCERITO 
MUSART 

ERA LA PRIMERA VEZ 

24 22 24 8 
COGILBERTO 

SANTA ROSA SIN UN AMOR 
M BO 

25 27 36 3 PFLANS 
TIMIDO 

ZÓ 28 29 4 
VALERIA LYNCH FUERA DE MI VIDA 

27 25 35 3 
EDNITA NAZARIO TU SIN MI 
MELODY 

28 29 23 8 
BONNY CEPEDA ASESINA 

29 30 49 4 
MILLIE Y LOS VECINOS NO SE MUERA NA 

30 31 - 2 MARISELA TU DAMA DE HIERRO 

31 16 19 8 
FRESAS COMO NO QUERERTE A TI 
PHILIPS 

32 32 28 8 ITtHENNEW YORK BAND COLE 

33 NEW 1 

***HOT SHOT DEBUT*** 
RIB MEDINA Y ME DECIDI 

® 41 - 2 
BRONCO 
BOBBY VALENTIN EL SENOR DE LA SENORA 

35 35 26 8 
ROBERTO CARLOS DE CORAZON A CORAZON 

36 37 43 6 
LTELE UNNA NI PRINCESA NI ESCLAVA 

37 NEW io, 
1 BRSAULIO 

JUGUETE DE NADIE 

38 38 46 4 MARIO PINTOR ADIOS QUE TE VAYA BIEN 
PEERLESS 

Q 

® NEW II. 1 
ANDY MONTANE/ ME LA ESTAS PONIENDO DIFICIL 

40 44 47 3 ISABEL PANTOJA HOY QUIERO CONFESARME 

41 34 25 8 JOORGE RIGO NO RENUNCIARE 

42 40 41 8 SANDY REYES ENAMORAR 
SR 

43 36 5 NELSON NED FIERA 
EMI 

® 50 - 2 WIREN LFRIDO VARGAS PARA QUE NO ME OLVIDES 
KA 

45 45 45 7 
SOPHY SOLA 

® NEW 1 
CONJUNTO CHANEY CADA COSA EN SU LUGAR 

47 42 48 3 
DYANGO 

DEON 
Y BORDON LA NORIA DEL AMOR 

EMI -O 

48 NEW 1 
cANAGABRIEL MALVADO 

49 RE -ENTRY 
GRUPO EL TIEMPO 
ROCIO 

TU EX -AMOR 

50 47 37 8 ALUMS ANGEL TU ME QUEMAS 

OProducts with the greatest airplay gains this week. 

Il OlAS 

This week's column was written by Carlos Agudelo. 

ARBITRON IS modifying the procedures used to 
measure ratings for Hispanic radio stations. 

The new methodology includes the question: "Is 
your household of Spanish or Hispanic origin or de- 
scent?" According to Nan Myers, spokeswoman for 
Arbitron, the question asked previously -"How do 
you describe yourself: white, black, or Hispanic?" - 
did not accurately gauge the composition of house- 

Arbitron revises its methods 
for rating Hispanic stations 

holds. "Many Hispanics considered themselves 
white," Myers says. 

Arbitron has also changed the criteria by which His- 
panic survey areas are chosen. Under the new rules, a 
metro area will qualify if blacks or Hispanics total at 
least 150,000 or make up 10 percent or more of the 
population. Previously, a metro area had to have a 
Hispanic population of at least 20 percent aged 12 
years or older, or a 10 percent black or Hispanic popu- 
lation with one ethnic radio station. An area also quali- 
fied if it had 150,000 or more blacks or Hispanics and 
an ethnic radio station. 

The changes, which go into effect with the fall sur- 
vey, will add eight Hispanic markets and bring the to- 
tal surveyed to 33. 

The move comes in the wake of efforts by the newly 
formed Spanish Rating Advisory Council to set up an 
independent rating system for Hispanic markets 
across the country. 

According to Eduardo Caballero, president of Ca- 

ballero Spanish Radio Network, Arbitron ratings have 
failed to reflect the composition of Hispanic audi- 
ences. "Arbitron doesn't make specific studies for the 
Hispanic market," Caballero says. "They measure 
Hispanic audiences almost by accident." 

The council has commissioned a pilot study by Infor- 
mation and Analysis in Chicago; initial results should 
be ready early next year. 

THE THIRD Festival de las Superestrellas will take 
place Nov. 30 in Houston's Astrodome. The event, 
sponsored in part by radio station KLAT "La Tre- 
menda," will feature 18 acts, mostly from Mexico. 
Among them are Beatriz Adriana, Yuri, Chelo, Lisa 
Lopez, Marivel Guardia, Los Plebeyos, Los Diablos, 
Franco, El Tiempo, Rafael Buendia, and the comedi- 
ans Piporro and Los Polivoces. 

Previous festivals draw audiences of about 40,000 to 
the Astrodome. Part of the proceeds of the concert 
will go to buy toys as part of Operacion Juguetes, a 
benefit coordinated by several organizations in Hous- 
ton. The event will also serve to celebrate the seventh 
anniversary of La Tremenda. 

IN PUERTO RICO, the network Estereotempo is try- 
ing to attract listeners with a card called Estereocall. 
They can use the card for free admission to gala show- 
ings of movies being presented in Puerto Rico for the 
first time. 

The network also promotes its own concerts. The 
Estrellas Del Amor concerts have featured Lolita at 
Manati and San Juan and Jose Luis Rodriguez in San 
Juan, among others. The network includes WIOA -FM 
in Santurce (San Juan), WIOB -FM in Mayaguez, and 
WIOC -FM in Ponce. 

NEW MEXICO may have its own all -day FM radio 
station in Spanish as early as Jan. 1. The new outlet, 
KBOM -FM, will be broadcasting for the Santa Fe 
area. General manager Lance Armer says the station 
is awaiting a permit to build its transmission tower in 
nearby Los Alamos. 

THE BRITISH pop band Siouxsie & the Banshees 
will undertake its first South American tour at the end 
of November. The tour will include two shows in Rio 
de Janeiro, three in Sao Paulo, and one in Buenos 
Aires. 

Emmanuel Is One Of A Kind 
Superstar Boasts A Blend Of Influences 

BY LUIS VEGA 

LOS ANGELES Emmanuel, whose 
international career began only five 
years ago, is one of today's top Latin 
record sellers. With his visual style, 
rock- influenced music, youthful good 
looks, and elaborate stage produc- 
tions, Emmanuel is positioning him- 
self as the Latin balladeer of the 
MTV generation. 

His current RCA album, "Toda La 
Vida Y Otros Grandes Exitos," is No. 
1 on the Top Latin Albums chart. It 
was preceded by the hugely success- 
ful "Pobre Diablo" album, also on 
RCA, which was produced by Manuel 
Alejandro, the Spanish Quincy Jones. 

Further, "Toda La Vida," his cur- 
rent single, went to No. 1 on the Hot 
Latin 50 airplay chart; this week it is 
at No. 5, trailing Franco's version of 
the same song. 

"Emmanuel is the Mexican star 
with the biggest influence on the in- 
ternational Latin scene in the last 10 
years. He raises the quality, creating 
new standards," says Tomas Fun - 
dora, editor of 23 Millones, the influ- 
ential Spanish- language magazine 
covering the music industry in Mi- 
ami. 

"He is the most sophisticated prod- 
uct Mexico has to offer. All the other 
Latin singers are busy trying to be- 
come the next Sinatra; Emmanuel 
sings some of Sting's songs. As Ru- 
ben Blades shows Latinos can think, 
Emmanuel proves we are contempo- 

rary," says Luis Lim, UPI's enter- 
tainment editor in Mexico City. 

"He dresses like a hip youth of 
America and like them, projects an 
attitude," says Lim. "While Jose Jose 
sings about not always getting the 
girl, Emmanuel blames her for being 
cold. He is different." 

"Nowadays, image is very impor- 
tant," agrees Emmanuel. "An inter- 
national figure has to be advanced. 
Music videos are an important vehi- 
cle. I produce my own in Spain to cap- 
ture a sense of European style. 

"Once you have successfully mar- 
keted your talent and personality, the 
crossover attempt must be made pro- 
tecting the original persona. It has to 
be an extension of it." 

The work of facilitating Emman- 
uel's entrance to the mainstream 
American market is being divided 
among RCA, Rogers & Cowan (the 
public relations firm that orchestrat- 
ed Julio Iglesias' media blitz), the Wil- 
liam Morris Agency, and Emman- 
uel's manager- father, Raul Acha. 

"The American market is very im- 
portant, like a different dimension," 
says Emmanuel. "When an American 
singer has a hit, his success is re- 
spected all over the world. Immedi- 
ately, he becomes an international 
figure. Look at Whitney Houston. 
The ideal situation would be that the 
same was true for Spanish -language 
music. It isn't so. To create the same 
impact we would have to record in 
many different languages, like Igle- 

sias still does. 
"The task is to learn to balance the 

needs of both audiences without los- 
ing credibility. I don't want to lose 
my Latin base. Consequently, I 
would have to produce two different 
records, one in English, the other in 
Spanish. There are very few songs 
that don't lose their essence in trans- 
lation." 

His recent two-week run with ma- 
gician David Copperfield at Caesar's 
Palace in Las Vegas was well -re- 
ceived by a mostly Anglo audience 
even though Emmanuel's repertoire 
included only two English songs. 

All this attention in the U.S. makes 
Emmanuel an even bigger star in the 
Latin market because Latin youth 
have always looked to the U.S. for 
their music idols. In Emmanuel, they 
find somebody they can identify with 
who is current, young, and communi- 
cates their concerns in their own lan- 
guage. 

"For many, Emmanuel represents 
the future and survival of the Span- 
ish- language balladeer. As the U.S. 
keeps becoming a more important 
market for Latin performers, they 
now have to compete with tougher 
opponents. David Lee Roth, Madon- 
na, Michael Jackson, and Tina Turner 
are not easy to beat," says Javier 
Santiago, music critic for Puerto Ri- 
co's El Nuevo Dia. "Emmanuel still is 
a Latin romantic but is more in touch 
with the times." 
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RADIO ESPAÑOL PRES 

Radio Español salutes the young Cuban sensation, Franco, in an exclusive interview E. pecial on the Westwood One Fadio 
Networks during the week of November 17 -23. 

Franco's appearance on Radio Español comes on the heels of his recent #1 hit in the U.S. and Mexico, "Toda La Vida " for .- 
which he recently received a Gold Record. 

Franco considers himself to be "trapped" between the Cuban Guaracha sound and mocern American rock. He shares 
exclusive details about his life and rapidly exploding musical career in this one -hour Radio Español broadcast. 44 top 
Spanish -language radio affiliates throughout the U.S., including KLVE -FM in Los Angeles, WJIT -AM in New York, WQBA- 
FM in Miami, WTAQ -AM in Chicago, and KXET-AM in San Antonio will bring Franco to his adoring fans during the week of 
November 17 -23. 

Radio Español is produced for the Westwood One Radio Networks by Hispanic Ertertainrnent Specialists. For more 
information contact Penny Yamron in Los Angeles at (213) 204 -5000. 

HISPANIC 

ENTERTAINMENT 

SPECIALISTS 

'1A WESTWOOD ONE ' !ll&« 
RADIO 

NETWORKS 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL A NUMBER /DISTRIBUTING LABEL 

O 12 5 

* * No. 1 * * 
MILES DAVIS 1 week at No. One 
WARNER BROS. 25490 (CD) TUTU 

2 1 15 
ANDREAS VOLLENWEIDER CBS MASTERWORKS FM 42255 (CD) 

DOWN TO THE MOON 

O 5 23 
BOB JAMES /DAVID SANBORN WARNER BROS. 25393 (CD) 

DOUBLE VISION 

® 7 7 WYNTON MARSALIS COLUMBIA FC 40308 (CD) 

J MOOD 

O3 17 
PIECES OF A DREAM MANHATTAN ST -53023 /EMI -AMERICA 

JOYRIDE 

© 6 13 
KENNY G. ARISTA AL8 8427 (CD) 

DUOTONES 

7 2 21 
SPYRO GYRA MCA 5853 (CD) 

BREAKOUT ® 11 9 GEORGE BENSON WARNER BROS. WB 1.25475 

WHILE THE CITY SLEEPS ... 
O9 17 BOBBY MCFERRIN BLUE NOTE BT -85110 /EMI -AMERICA 

SPONTANEOUS INVENTIONS 0 
10 9 LEE RITENOUR GRP 1021 (CD) 

EARTH RUN 

II 14 7 AL JARREAU WARNER BROS. 25477 -1 (CD) 

L IS FOR LOVER 

0 20 7 SOUNDTRACK COLUMBIA SC 40464 

ROUND MIDNIGHT 

13 8 P1 YELLOWJACKETS MCA 5752 (CD) 

SHADES 

14 21 5 
KEVIN EUBANKS GRP 1029 

FACE TO FACE 

15 4 19 
LESLIE DRAYTON & FUN ESOTERIC /OPTIMISM ER 1004 /OPTIMISM (CD) 

WHAT IT IS, IS WHAT IT IS 0 
38 5 

STANLEY CLARKE EPIC FE 40275 

HIDEAWAY 0 
29 5 

DIANE SCHUUR GRP A -1030 

TIMELESS 

18 18 9 MIKE METHENY IMPULSE /MCA 5755 /MCA (CD) 

DAY IN, NIGHT OUT 

19 19 11 
EARL KLUGH WARNER BROS. 25478 

LIFE STORIES 

20 13 15 
FATTBURGER GOLDEN BOY /OPTIMISM GBJ 2001 /OPTIMISM (CD) 

ONE OF A KIND 

21 15 33 
LARRY CARLTON MCA 5689 (CD) 

ALONE /BUT NEVER ALONE 

YY 23 5 
JOHN MCLAUGHLIN & MAHAVISHNU 
RELATIVITY /IMPORTANT 88561 -80811 ADVENTURES IN RADRADIOLAND 

23 30 3 BRANFORD MARSALIS COLUMBIA FC 40363 

ROYAL GARDEN BLUES 

24 NEW ANITA BAKER ELEKTRA 60444 (CD) 

RAPTURE 

25 25 7 HENRY BUTLER IMPULSE,MCA 5707 /MCA (CD) 

FIVIN' AROUND 

Zó NEW BOB JAMES WARNER BROS. 25495 

OBSESSION 0 NEW THE TONIGHT SHOW BAND /DOC SEVERINSEN AMHERST AMR 3311 

THE TONIGHT SHOW BAND 

28 22 53 
HIROSHIMA EPIC BFE 39938 

ANOTHER PLACE 

29 NEW iii, JEFF LORBER WARNER BROS. 1 -25492 

PRIVATE PASSION 

30 35 5 
THE LEADERS BLACK HAWK/ASPEN BKH 52001.1D /ASPEN 

MUDFOOT 

31 31 7 
OUT OF THE BLUE BLUE NOTE BT 85128 /MANHATTAN 

INSIDE TRACK 

32 34 7 
MEL TORME & ROB MCCONNELL CONCORD JAll CJ 306 (CD) 

MEL TORME /ROB MCCONNELL AND THE BOSS BRASS 

33 NEW DAMON RENTIE TBA TBA 219 /PALO ALTO 

DON'T LOOK BACK 

34 NEW GENE HARRIS TRIO PLUS ONE CONCORD JAll CJ 303 

GENE HARRIS TRIO PLUS ONE 

35 36 9 TOM GRANT PAUSA PR 7199 

TAKE ME TO YOUR DREAMS 

36 33 7 
STAN GETZ BLACK HAWK /ASPEN BKH 50901 /ASPEN (CD) 

VOYAGE 

37 NEW HANK MOBLEY BLUE NOTE ST 84435 /MANHATTAN 

STRAIGHT NO FILTER 

38 27 19 
JIMMY SMITH BLUE NOTE BT 85125 /CAPITOL 

GO FOR WHATCHA KNOW 

39 NEW ETTA JAMES & EDDIE "CLEANHEAD" VINCENT FANTASY 9647 

BLUES IN THE NIGHT 

40 NEW WORLD SAXOPHONE QUARTET NONESUCH /ELEKTRA 9 79137.1F /ELEKTRA (CD) 

WORLD SAXOPHONE QUARTET PLAYS DUKE ELLINGTON 

oAlbums with he greatest sales gains during the last two weeks. (CD) Compact disk available. Record- 
ing Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales 
of 1 million units. 

LUE NOTES 
by Peter Keepnews 

WITH THE EXCEPTION of the many gatherings 
that have been organized over the years by the very 
active Duke Ellington Society, we had never heard of 
an entire convention devoted to a single jazz musi- 
cian -until we learned about an upcoming event dedi- 
cated to the memory of Stan Kenton. 

In the course of his lengthy career, Kenton inspired 
a mixture of adulation from his followers and derision 
from his critics that is unparalleled in jazz history. His 

Stan Kenton's fans plan 
an unconventional tribute 

followers will have their say next spring in England at 
what's being billed as the world's first Kenton conven- 
tion. 

The event, set for April 30 -May 3 at the Birch Hall 
Hotel in Oldham, is being organized by Arnie Chad- 
wick and other Kenton enthusiasts. Among the activi- 
ties set for the mass homage to the late bandleader 
are films, panel discussions, clinics, and a perfor- 
mance of vintage Kenton charts by an orchestra un- 
der the direction of Ernie Eyes. 

We learned about the convention from a mimeo- 
graphed newsletter put out by The Kenton Network, 
which appears to be kind of a cross between a fan club 
and a religious cult. Anthony J. Agostinelli, the man 
behind the newsletter, is currently working hard to 
see that Dec. 15, the 75th anniversary of Kenton's 
birth, is observed in proper style. Among his sugges- 

tions is that both Capitol Records and the bandlead- 
er's own Creative World label undertake extensive re- 
issue programs -as well as making their previously 
unreleased Kenton material available -"in CD, rec- 
ord, and tape." He's also calling for a few words of 
tribute to be read into the Congressional Record. 

ALSO NOTED: A New Jersey company has an- 
nounced plans for a national jazz magazine to be given 
away at concerts and clubs, in the tradition of Playbill 
and Rockbill. According to the company, Third Earth 
Publishing, the magazine, set for a January launch, 
will go by the appropriate, if unimaginative, name of 
Jazzbill ... Also in New Jersey, the Institute of Jazz 
Studies has become the world's primary repository of 
jazz periodicals. The Newark -based institute, affiliat- 
ed with Rutgers Univ., recently acquired an extensive 
collection of memorabilia, including records and books 
as well as periodicals, belonging to jazz researcher 
Harold Flasker. The collection represents more than 
45 years of work on Flasker's part ... In an inspired 
union of youth and experience, jazz veteran Svend 
Asmussen has joined the David Grisman Quintet. 
The 70- year -old Danish violinist has performed with 
the likes of Duke Ellington, Fats Waller, and Benny 
Goodman. None of those musicians ever played 
"dawg music," as mandolinist Grisman terms his 
unique mix of jazz, bluegrass, and sundry other influ- 
ences, but Asmussen's lighthearted, gently swinging 
approach should fit comfortably into Grisman's 
group. Grisman records for the Zebra Acoustic label, 
distributed by MCA. 

ECTERN 
by Bob Darden 

ROSEY GRIER is only the latest in a long line of per- 
formers from the various facets of entertainment who 
are interested in religious music. The difference is 
that Grier is a former football player and sometime ac- 
tor, a talented knitter, and now an inspirational sing- 
er. 

His first contemporary Christian music album is ti- 
tled "Committed" for Word Records. And while it 
isn't going to make anybody forget Philip Bailey or 
Lamelle Harris, it isn't a joke, either. Grier actually 
sounds pretty good on the r &b numbers and on a cou- 
ple of tunes by the brilliant songwriter Morris Chap- 
man. 

But Grier says folks who aren't taking his new ca- 
reer seriously have forgotten that he once sang pro - 
fessionally-on national television, no less. 

"Hey, I've been singing since I was 5," Grier says. 
"I had a singing group in high school and college with 
my brothers. We started out doing spirituals and gos- 
pel songs. Even then, I was serious about it. When one 
of the guys started drinking during rehearsals, that's 
when I quit. 

"After I got into pro football, I started singing r &b. 
I toured with Jerry Butler, Curtis Mayfield, Ernie K- 
Doe, the Coasters, Gladys Knight & the Pips, Chuck 
Berry -lots of people. I didn't know that nearly all of 
them had strong gospel roots. It was at a time when I 
was looking for some answers in my life, and I didn't 
know where to find them." 

In time, Grier appeared on TV shows like "Shindig," 
singing songs like "By The Time I Get To Phoenix," 
"Get Ready," "Stand By Me," and others. 

"I had a couple of tunes that were written specifi- 
cally for me that I didn't record -or wasn't allowed to 
record -that went on to be hits for other people," 
Grier says. "I was upset back then. Now I realize that 
it wasn't my time, that I wasn't ready for success. 

Suppose I had had a hit then, then I wouldn't be doing 
what I'm doing for the Lord today. 

"Besides, I wasn't really free about singing back 
then. It wasn't what I wanted to do. It is now." 

More than a decade elapsed before Grier began 
singing extensively again. Eventually, he ended up 
with two of Word's Nashville -based producers, Neal 

After many careers, Grier is 
now an inspirational singer 

Joseph and Dick Tunney. Tunney produced "Commit- 
ted." 

"Both of those guys got a lot out of me," he says. 
"They wouldn't let something slide. They'd say, 'That 
was good Rosey, but ...' Dick pulled it out; Neal drove 
it out. What was amazing was that each song we even- 
tually recorded -I could see me in it, a spot in the song 
for me, not just for my voice on top of the music." 

Grier says the three went through hundreds of 
songs, marking the best ones "interesting" and "very 
interesting." Once they got down to the final 20, Grier 
says, he couldn't cut any more. "I loved them all. It 
was a struggle. Each tune had its own merits." 

The best moments on "Committed" come on the two 
Chapman tunes. Grier says he didn't like Chapman's 
simple, profoundly moving ballad "Lately" at first be- 
cause it was so laid -back on the demo. 

"Finally, one day I was coming home, listening to it 
again and again. I listened to it all night. I knew I 
didn't have to sing it. It's all there for you. The strug- 
gle is not to overdo it, to keep from oversinging it." 
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I wanted to be like my dad, 
"Order me a dry martini:' 

"I was twelve when I started drinking. 
I drank because I wanted to look cool, 
I wanted to look older" 

It's not easy to say no when your friends, 
your parents and everyone else around you is 

pressuring you to drink. But alcohol is a drug 
And you can get hooked on it. 

National Council on Alcoholism Inc. 

It's a fact. The younger you start, the more 
addictive it is and the more damage it can do. 

It's not easy to say no. But if you want to be 
somebody, you have to learn. 

To find out more, contact the National 
Council on Alcoholism in your area. Or write NCA, 
12 West 21st Street, New York, New York 10010. 

Say no. 
And say yes to your life. 
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I I Billboard 

CLASSIFIED 
ACTION MART 
To order an ad ... check the type of ad you want ... 

Regular classified (ads without borders): $2.35 per word, per 
insertion. Minimum ad order, $47.00. 
Display classified (all ads with borders): $77.00 per column per 
inch, per insertion; 4 insertions $71.00 per; 12 insertions $66.00 
per; 26 insertions $63.00 per; 52 insertions $51.00 per. Price 
discounts are based on insertions in consecutive issues. 
REVERSE AD $10.00 ADDITIONAL CHARGE 

COUPON 
Count 8 words for our Box Number and address. Add $6 Your Name 
for handling. Only regular mail forwarded -tapes not 
acceptable. Company 

Check the heading you want ... 
For Sale Help Wanted Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease Songwriters Talent 
Accessories Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 
Comedy Material Computer Schools & Instructions 
Video Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. Bank# 

Address 

City State 

Telephone 

Zip _ 

Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

American Express Diners Club Visa Master Charge 

Credit Card # Exp. Date: 

Cancellations must be in writing and mailed to the 
Classified Dept. 

Your signature 

Need to get your ad in fast? Call Jeff Serrette . In NY State 
phone 212/764 -7388 -..Outside N.Y. State phone toll free 800/223 7524 

FOR SALE 

FOR 
SALE 

RARE ONE OF A KIND RECORD COLLEC- 
TION FROM ESTATE SALE CONTAINING HIS- 
TORICAL TREASURES -250,000 RECORDS 
IN A -1 CONDITION. BEST OF COHAN, CARU- 
SO, GALLI CURRCI, PRESLEY, CROSBY, OLE 
BLUE EYES AND MOST MAJOR ARTISTS 
FROM 1905 to PRESENT. 
EDISON RECORD PLAYER AND ASSORTED 
HAND PAINTED HORNS AND MEMORABILIA. 
COLLECTION WILL CHANGE HANDS BE- 
FORE DECEMBER 31, 1986 FOR MAXIMUM 
TAX BENEFIT FOR ALL CONCERNED. CALL 
619- 451 -3790 FOR FACT SHEET AND FULL 
DETAILS OR WRITE MAYO COMMUNICA- 
TIONS, 16496 BERNARDO CENTER DR., SAN 
DIEGO, CA. 92128 

CASSETTE SHELL MOLDS 
2 - 12 cavity sonic cover cassette 
2 - 12 cavity bass cassette 
1 - 12 cavity screw cover cassette 

1 - 8 cavity sonic cover cassette 
1 - 8 cavity bass cassette 
1 - 4 cavity cassette box 
1 - 32 cavity keyhole hub 
1 - 64 cavity guide roller mold 
Gima automatic audio cassette as- 
sembly machine plus misc. compo- 
nents for cassette assembly. 

$300,000 for all! 
Box 7668 

Billboard Magazine 
1515 Broadway 

New York, NY 10036 

NOW IN STOCK: 
TOURIST "HOOKED ON YOU" (12 ") 

ANITA BAKER ALBUM THE SONGSTRESS 
CHUCK BROWN ALBUM GO -GO SWING ETC 

D ( G NDEPENDENT 
AND RARE 

EXPORTS RECORD LABELS 
DANCE SOUL REGGAE 

JAZZ POP ROCK NEW WAVE 

ECHO HOUSE 
281 DEAN ST. SOUTH. 

ENGLEWOOD, NEW JERSEY 07631 
TEL: 201-568-0040 - TELEX. 219744 

CUT OUTS & IMPORTS 
LP's. cassettes. 8 tracks and 45 s. Rock. 
Country R a B and Gospel Write for free 
catalog. Trade only 

MARNEL DIST. 
P.O. Box 953 

Piscataway, NJ 08854 

CASSETTE FIXTURES - OPEN racks, 50" and 60" 
wide, 700 and 840 tape capacity. Also some locking 
fixtures. Regina 1 (800) 222 9332. 

CUT OUTS 3 OVER STOCKS 
LP's Tapes. 45's and imports. Looking for the 

unusual? We have it at lowest prices. All re- 
quests for list ust be written on your company 
letterhead. Dealers Only 

Performance 
P.O. Box 156 

New Brunswick NJ 08901 
(201) 545-3004 Telex: 5106008316 

FOR SALE 

STRATFORD 
DISTRIBUTORS 
135 Dupont St., Plainview, NY 

America's Premier 
Home Entertainment 

Center 
AUTHORIZED DISTRIBUTOR FOR 

AKAI MAXELL 
ALLSOP NORTRONICS 
BASF RECOTON 
'DEMON *SAVOY 
DISCWASHER *SCOTCH 

G.E. SKC 
J.V.C. *SONY 

TDK 
FIND ALL TOP LABELS: 

CD's, LP's, CASSETTES, 12 ", POPS 
EXCELLENT FILL & SERVICE 

(TOLL FREE OUTSIDE NYS) 

1- 800 -645 -6558 
516- 349 -3000 

TELEX: 685 -2550 
ASK FOR WEEKLY SPECIALS 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and LP's 
TARGET MUSIC DISTRIBUTORS 

2628 N.W. 72nd Ave., Miami, FL 33122 
(305) 591 -2188 

While Other People are raising their prices 
we ore slashing ours Major Label LP's as 

low as SIIc Your choice of the most exten 
sive listings available 

For free catalog call 16091 'F81 t><KK) 

or write 
Scorpio Mu,rc lire 
Post Office Bi A 

Trenton NJ 08b91 002(1 

WE EXPORT TO ALL COUNTRIES 

12" / LP'S / CD'S 

BEST STOCK -BEST SERVICE - 
BEST INFORMATION 

We specialize in 12 Dance Records 
all small and major labels 

TRY US!! 

EXPORT -O -DISC 
855(E) Conklin Street 

Farmirgdale, N.Y. 11735 USA 
Tele # (516) 694 -4545 

Telex: 6852522 
Telex: 4758254 

Fax # (516) 694 -4594 

FOR SALE 

BUDGET L MIDLINE CASSETTES 
Catering to flea market vendors and inde- 
pendent record stores only No cut -outs. 
$50 minimum. Write or call for free cata- 
log. 

The Tap. Box, Inc. 
2801 West Reynolds St. 

Plant City, FL 33566 
(813) 754 3896 

allalt your 
ligADING 

The stop 

ATTENTION 
RETAILERS 
. Personalized Service 
. Thousands of Titles in Stock 

CO Accessories 
Competitive Pricing 
Same or Next Day Shipment 
Volume Discounts Available 

1- 800 -255 -3472 
In Connect,cui Call 1 452 0203 

41 Monroe Tpke Trumbull CT 06611 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave. (bet. 35th 8 36th Str.) 
New York, N.Y. 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN 

LP's $4.99 
12 inch $2.99 

also 
LARGEST SELECTION OF 

IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES: 

T.D.K. 90 $1.09 
T.D.K. SA90 1.79 
Maxell IIS 2.49 
FAMOUS BRANDS T -120 . 52.99 
SONY T -120, PANASONIC, JVC, 
KODAK, MEMOREX T -120's ALL 
FOR ONLY $4.49 EACH 
WE ACCEPT MAIL ORDERS - 5100 MINIMUM ADD 

12'. SNIPPING AND HANDLING 

12" .* 
EAVEN 

LARGEST SELECTION OF 
12" RECORDS 

FROM 1976 TO THE PRESENT 

WE EXPORT 
TO ALL COUNTRIES 

FREE CATALOGUE TO 
RETAILERS AND DISTRIBUTORS 

JDC RECORDS INC. 
(IN THE PORT OF LOS ANGELES) 

567 W. 5TH STREET 
SAN PEDRO, CA 90731 USA 

213 -519 -7393 
TELEX VIA ITT 4996506 JDCINC 

FAX" 213- 519 -1614 

FOR SALE 

MTV'S ROCK 6 ROLL 
TO GO 

Along with 1,000 s of other cassette and LP ti 
Iles Dealers only Write or call for free catalog 

Record -Wide Distributors, Inc. 
P.Q. # 8100 

Fenton, MO 63026 
(314) 343-7100 

GOLDEN OLDIES 

Original out of pint albums and singles All 
types of music We specialize in records horn 
the 50 s 60 s and 70 s Largest selection Write 
for free catalog 

HAVEMEYER PARK RECORDS 
P 0 BOx 32B 

OLD GREENWICH CT 06870 

Satisfaction guaranteed 

REAL ESTATE /FOR TAPES 
SALE /LEASE 

NEW YORK CITY 
COMMERCIAL CONDO 

FOR SALE /LEASE 
* 3,000 sq. ft. office 
* Featured in Interior Design Magazine ' Music industry building Tower 

Records, Island Records. 

(212) 477-8800 

9000 SUNSET BOULEVARD 

Prime music industry location 
Floor to ceiling windows- impres- 
sive views 
24 hr. security 
500 to 6000 sq. ft. suites avail- 
able 

Exclusive leasing agent - Los Ange- 
les Realty Services - Andrew 
Raines /Lark Christensen 

(213) 271 -4666 
(213) 274 -6855 

50 -acre FORMER FARM 
Zoned for Sound /Video Studio 

21/2 hrs drive NYC, in Berkshires 

4 -BR Country house, 5 rental apts, 
8000 s/f Barn for Studio. Near 
Tanglewood, airport. Gd Investment. 
Box 371, W. Stockbridge, Mass. 01266 
NYC: (212) 765 -3707, Mr. Howard 

GOLDEN OLDIES 

FREE OLDIES 
45's CATALOG 

'Special quantity discounts 
*Great selection of reissues and 

out of print oldies 
'Special wholesale list for stores 

Radio stations beef up your library! 

Act Now!! 

Gold Vault 
P.O. Box 202 

Oshtemo, MI 49077 
(616) 349 9413 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNEE, FOR RETAIL OUTLETS 
E ASS TO USE NE SPENSivE 
REUSE ABLE a DISPOSABLE 

5 SELECTIVE MODELS 

-FOR SAMPLES AND 'micas- 
CONTACT 

C D SPECIAL PRODUCTS 
309 SE QUOTA DRIVE 

HOPKINSVILLE KY 42240 
502/865 -BOSe 

BLANK AUDIO 8 VIDEO CASSETTES 
21ST ANNIVERSARY 

LOWEST PRICES IN TOWN 
Audio Cassettes Video Cassettes 

Mastering Tapes 8 Tracks 
Don t Delay -Call Today' For More Information 

Andol Audio Products, Inc. 
4212 14th Av., Brooklyn, NY 11219 

Call Toll Fr- -18001 221.6578 
N.Y. Rs. 

(7181 435 -7322 

VIDEO 

C.D. INC. 

We distribute compact discs for: 

RCA 
POLYGRAM 
CAPITOL 

MCA 

Check our prices 
Free shipping on $500 or more 

Wholesale only 

Call: 1 (800) 237 1880 
In CO call: 1 (800) 237 3674 

WE BUY VIDEO OVERSTOCKS 
AND DELETES 

NO LOAD TOO BIG!! 

Video Cassette Sales 
1201) 778-0877 
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VIDEO NOVELTIES/ 
MERCHANDISE 

OPENING A NEW 
VIDEO STORE? 

WANT TO INCREASE 
PRESENT INVENTORY? 
WANT TO ROTATE OLD 
INVENTORY? WANT TO 

SELL DEAD 
INVENTORY? 

CALL 
TRADE -A -FLICK 

1 800 654 5390 

BLISS MOBILE VIDEO state of the art video produc- 
tion without the art price tag (BETACAM /SPEDI- 
CAM). For details: (212) 580 8662. 

WE BUY AND SELL USED MOVIES- 
ANY QUANTITY. 

WE SPECIALIZE IN 

"ALMOST NEW - RELEASES 

AND TOP 40 - NONE 

HIGHER THAN 538.00. CALL 

FOR TITLES AND PRICES! 

(800) 833 3284 or 
(803) 292 2072 

VIDEO - OPEN YOUR STORE - Save - used 'nos 
les and more' Used movies will be bough) /sold /trad- 
ed (215) 638-4222/1 (800) 4473399 

IDEAL FOR DUPLICATION 
RENTAL & -- RETAIL 

Video Cassette Boxes 
Cardboard Slip Boxes 

and Mailer Boxes 
Also. compact disc boxes 

floppy disc boxes. 
reel- toreel boxes. 

12" long pilfei.proof 
audio cassette boxes 

In Stock -Instant Shipment 
Custom Beautiful Printing 
Low Prices -Free Samples 

CORPORATION 
128 Tivoli St., Albany, NY 12207 

(518) 465.4556 Collect . 

NOVELTIES/ 
MERCHANDISE 

* * * * * * * * * * * * * * * * 

* LOOK * 
* POSTERS * 
* BUTTONS * 
* SUNGLASSES * * and * 
* NOVELTIES * 
* ORION DISTRIBUTING * 
* (216) 881 -1500 * 
* NOW TOLL FREE * 
* 1(800) 872 -2334 * 
* * * * * * * * * * * * * * ** 

W Aim To Plus* ... 
THE HIT LIST ... 

featuring MALMSTEEN /RISING FORCE. 
FATES WARNING, OMEN, SLAYER, EXODUS, 
6 more on screened printed t- shirts. Exclu- 
sive representation -ROCK REPS. INC. Your 
Concert T -Shirt Connection 

(312)378.8573 or (8001621 -8551 
Sal Reps Wanted 

WANTED 
1450'á 111 /TOW \ 1,1lHEDl:l.11 Pl AK 

ssss..sááá..........á...... . ..á .. á sssss 

OLD ROCK POSTERS 
sssr,s,,, >ssssssssssssssssssssssssssss ssmsssss 

Top prices paid. Please write BACKLASH 
POSTERS. 2269 Market St.. Suite 272 -B. 
San Francisco. CA 94114. 13131663 -4544 

WOOD FRAMED POSTERS 
Shrink Wrapped -16x20 & 20x28 Rock, 
Girls, Cars -Free Catalog 

Hammer Industries 
P.O. Box 278 

Chippewa Lake, Ohio 44215 
1- 216 -769 -2927 

'Ask About Flat Posters 

SIX -FOOT INFLATABLE 
GODZILLA- $29.95 + $4. 
P &H. Smaller plastic figures, 
lighters and movies also available. 
MC /Visa. Monster Island Imports, 
241 King, Northampton, MA 01060. 
+ 5 %. (413) 584 -0341. 

ORIGINAL 
1960's Fillmore & 

Avalon posters for sale. 

MINT condition. Please 

send 52.0(1 for 18 page photo 
catalogue to: Backlash Posters, 

Suite 272 -B. 2269 Market St.. 

San Francisco, California 94114. 

POSTERS 
Rock Posters 

ZAP ENTERPRISES 
1251-3 Irolo St 

Los Angeles. Calif 90006 
(213) 732 -3781 
DEALERS ONLY 

WANTED TO BUY 

ROCK MEMORABILIA PAST or present. We pay 
cash for shirts, buttons, posters, collectibles, etc. 
Promotional or otherwise! All quantities! (619) 452- 
1525. 

SERVICES /SUPPLIES/ 
EQUIPMENT 

* * * * * * * * * * * * * * * * * 
* DJ & DANCE FLOOR * 
* EQUIPMENT SALE 
* * 
* 'QUALITY PRODUCTS PRICED LOW * 
* Mixers. mirror balls, black lights. 
* strobes. DJ consoles./ope lights. * 
* controllers. foggers. turntables. and * 
* other similar products * 
* Let us help you! * 
* THE MUSIC SERVICE * 
* 327 S Miller Rd Akron. OH 44313 * 
* * * * * (216) 867-1575 * * * * * 

:iskmakers 
DOES IT ALL 

CALL FOR OUR PRICE LIST 

406 (c.fre 

RECORD JACKET CASSETTE 
PRESSING DESIGN & DUPLICATION 

PRINTING 

CALL NOW 

TOLL FREE 1-800-468-9353 
153 W. 46th Street NY. NY 10036 

in NYC 212 -302 -4140 

SERVICES /SUPPLIES/ HELP WANTED 
EQUIPMENT 

* * * * * * * * * * * * * * * * 
* DISCO 8 STAGE * 
* LIGHTING /AUDIO * 
* Mirror Balls. Pin Spots. Rain Lights. * 
* Chasers, Portable DJ Gear. Club * 
* Lighting. etc * 
* WHOLESALE PRICING AVAILABLE 

* Farralane Enterprises, Inc. * 
* 166 Central Ave. * 
* Farmingdale, N.Y. 11735 * * * 
* ** (516) 752 -9824 * ** 

EUROPADISK,L°TD. 
Direct Metal Mastering 

DmmDU.S. M 
Only Complete 

M Facility- 

Disk Mastering Suite 
Hi- Definition Plating 
State -Of- The -Art Pressing 

For brochure & pricing, call or write 

IEUROPADISKKLTDD 
75 Varlck St . N Y 10013 

(212) 226 -4401 

BUSINESS 
OPPORTUNITIES 

EARNINGS UNLIMITED! MAIL OUR BURGLAR 
ALARM ADVERTISEMENTS FROM HOME( RBM 
MERCHANDISING BOX 59314 CHICAGO ILLINOIS 
60659 

British Jazz Label seeks US distributor. Please con- 
tact: Zodiac Records, 1099A Finchley Road, LON- 
DON NW11 OBD England 

HELP WANTED 

ANNOUNCER 
PRODUCTION MAN 

"Wanna Go South ?" Send your 
demo tape and resume to: 

5900 Dewey St. 
Hollywood, FL 33021 

If you have a great voice and can 
write and produce radio commer- 
cials with multiple voices, you could 
gain a position on the winning TSI 
team. Earn up to $30,000 per year 
plus company benefits, and pleas- 
ant 5 day 40 hr. work week. Send 
attn: Mr. T. 

SALES PERSON WANTED 
Radidly growing and expand- 
ing dance music 1 stop and 
exporter of phonograph re- 
cords seeking individual inter- 
ested in expanding with us. 
Experience preferred must be 
well versed in all areas of mu- 
sic. Long Island, NY. 

(516) 694-4545 

SALESPERSON 

San Francisco area theatrical pro- 
duction company looking for a cre- 
ative, aggressive self- starter to sell 
sets to the music touring industry. 
This person must have related ex- 
perience in the industry. Sales ex- 
perience helpful. Some travel re- 
quired. 

Box #7690 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

Representatives 
With existing client base for growing au- 
dio /visual & computer disk manufactur- 
er. All territories open. Send resume or 
call David Silberstein, American Video 
Tape, 1116 Edgewater Ave., Ridgefield, 
NJ 07657, (201) 941 -4404. 

TALENT 

SINGERS 
LET DICK MICHAELS 

PRODUCTIONS 
DO A SESSION FOR YOU! 

WE ARE REASONABLE AND WE GET RESULTS! 
National distribution and promotion available. 

DICK MICHAELS PRODUCTIONS 
11311 Audalia Road Condo 283 

Dallas, Tx. 75243 (214) 348-4151 

SONGWRITERS 

YOUR TUNES CAN WORK FOR YOU! 

Receive your high quality demo for onlyS95 per 

song. Marketing Assistance available for strong 
songs 
Call or Write for brochure 

Easton One Productions 
P.O. Box 30682 

Bethesda, Md. 20814 
(301) 493 -6440 

DYNAMITE LYRICIST X 
DYNAMITE COMPOSER =TOP 

10 TUNES 
Send copyrighted music to 

"D. Lyricist" 
c/o Law Offices 

Richard W. Culver, Ltd. 
2300 No. Barrington Rd. 

Suite 300 
Hoffman Estates, IL 60195 

MISCELLANEOUS 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
NOT 
LINE! 

CALL 
NOW 

TO 
PLACE 
YOUR 
AD' 

SCHOOLS & 
INSTRUCTIONS 

MUSIC BUSINESS /VIDEO CAREERS' 

Learn recording studio techniques. video pro- 

duction and much more. The Music Business In- 

stitute prepares you for exciting marketing 
management and technical careers. Top pro 
training in concert production. artist representa- 
tion. retail /wholesale. promotion /marketing. 
copyright law. publishing. much more. Employ- 
ment assistance. financial aid available. Call ton 
free, 1- 800 -554 -3346, or send for free career 
guide (indicate home address, phone and year 
of H.S. graduation). Mail to MBI, Dept 23. 3376 
Peachtree Rd.. Atlanta, GA 30326. 

Billboard 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
top hits year by year, 
through the entire history 
of the Adult Contemporary 
Singles charts. 
Based on the authoritative 
statistical research of the 
music industry's foremost 
trade publication. 

THREE TITLES 
AVAILABLE: 

Number One Adult 
Contemporary Singles, 
1961 through 1985. 
Lists Billboard issue date, 
title, artist and label of the 
number one record of each 
week. $30.00. 
Top Ten Adult Contem- 
porary Singles, 1961 
through 1985. Lists title. 
artist and label of every 
record which reached 
number 10 or higher on 
Billboard's Adult Con- 
temporary Singles chart. 
Listed alphabetically 
within each year. #1 rec- 
ords are indicated. $30.00. 

Top Adult Contempo- 
rary Singles Of The 
Year, 1966 through 
1985. The annual listings 
of the top hits of the year in 
rank order, as published in 
Billboard's year -end spe- 
cial issues. Includes title, 
artist and label for each 
entry. $30.00. 

Individual yearly lists may 
also be purchased sepa- 
rately; see coupon below. 
$5.00 per list. 

Billboard Chart Research 
Attn: Debra Todd 

1515 Broadway 
New York, NY 10036 

Please send me the follow- 
ing Billboard Chart 
Research Packages: 
G -1 Number One Adult 

Contemporary 
Singles @ $30.00 

G -2 Top Ten Adult 
Contemporary 
Singles @ $30.00 

G -3 Top Adult Con- 
temporary Singles 
Of The Year 
@ $30.00 
Individual yearly 
lists from 
(please list book 
code number) for 

please 
list year(s) desired. 

Check or money order is 
enclosed in the amount of: 

$ 
tSurry. no C.O.D. ur billing.) 

Nam, 

Cum part 

Address 

City. State, Zip 
Overseas air mail rates available 
upon request. 

All sales are final. 
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nternational 
U.K. Parliament Erases Tape Levy 

BPI Is Outrageai Receives ASA Support 
BY NICK ROBERTSHAW 

LONDON As expected, the Brit- 
ish government has dropped plans 
to introduce a home taping levy in 
the next parliamentary session, 
despite strong representation 
from music industry and copyright 
bodies here (Billboard, Nov. 8). 

The British Phonographic Indus- 
try (BPI) says it is "horror- struck" 
by the omission of the proposed 
copyright bill from the 1986-87 leg- 
islative agenda set out in the 
queen's speech on Nov. 12. The de- 
cision coincides with an Advertis- 
ing Standards Authority (ASA) 
judgment upholding BPI com- 
plaints about an antilevy press 
campaign mounted earlier this 
year by the Tape Manufacturers' 
Group (TMG). 

The BPI argued that the cam- 
paign, which ran in Britain's most 
authoritative national newspaper, 
The Times, was defamatory, un- 
true, and attempted to prejudice 
the public. It rejected the TMG 
claim that a levy might violate Eu- 
ropean Economic Community 
(EEC) law, penalize innocent 
groups such as the blind, and raise 
$18 million annually. It also said 
that record sales, despite home 
taping, were at their highest level 
"since the glory days of the Bea- 
tles." 

All these complaints are upheld 
in the ASA judgment. Neverthe- 
less, the same newspaper recently 
carried an editorial feature repeat- 

ing in almost unchanged terms the 
substance of the original TMG 
case under the heading, "Wipe this 
tape injustice clean away." The ar- 
ticle describes the record industry 
as `one of the richest, and certain- 
ly the greediest, of businesses," 
and characterizes the levy as "rob- 

`For 10 years, 
we have explained 

our case' 

bery." 
It repeats the TMG estimate 

that such a levy would raise $18 
million, an estimate far higher 
than either the BPI or government 
figures, and claims wrongly that 
no one will be exempt from the 
charge. 

A similar article in the Daily 
Telegraph by Alan Haselhurst, a 
Conservative member of Parlia- 
ment, argues the same case and 
says that in the U.K. total LP and 
cassette sales "have jumped from 
nearly 440 million in 1980 to an es- 
timated 665 million this year -an 
annual increase of about 20 %." 

In fact, says the BPI, 1980 LP 
and tape deliveries totaled 92.6 
million units. In 1985, they were 
108.4 million. Annual increases 
have been in the 1 % -9% range, and 
the total increase over the period is 
less than 20 %. Blank tape sales, 
which Haselhurst claims have re- 

mained "more or less constant," 
have increased by 47% over the 
same period, the BPI says. 

BPI director general John Dea- 
con comments: "In over 10 years 
of working toward reform of out- 
dated copyright law, the BPI has 
commissioned eight major surveys 
and published the results. We have 
willingly explained our case to 
anyone interested through meet- 
ings, seminars, and other brief- 
ings. It is disheartening in the ex- 
treme that after all this a British 
member of Parliament can write 
such an article." 

Observers here believe that 
while it may continue to express 
indignation at the government's 
reluctance to implement a levy in 
line with those in force in other Eu- 
ropean countries, the BPI is now 
looking toward the CBS -developed 
copy -code spoiler as the most via- 
ble long -term solution to the prob- 
lem of home taping. 

Demonstrations of the device 
have been held for the Patent Of- 
fice and Department of Trade & 
Industry officials here, and IFPI is 
arranging similar demonstrations 
for EEC personnel. The EEC Com- 
mission is being urged to make the 
inclusion of copy -code chips in 
DAT hardware a legal require- 
ment, and there are indications 
that Japanese electronics manu- 
facturers may now be prepared to 
countenance such a proposal. 

Getting Carried Away. CBS recording act Europe celebrates its last European 
show of the year at a postconcert party in Munich, Germany, which was 
attended by some 250 friends and media representatives. The group was on 
tour promoting its latest release, "The Final Countdown." Pictured are, from left, 
group members John Leven, Ian Haugland, Joey Tempest, Mic Michaeli, and 
John Norum. Enjoying the band's company is German television personality 
Stefanie Tucking. 

Conference Addresses Long -Term Plans 

Bertelsmann Meets Press 
GUTERSLOH, West Germany Fol- 
lowing completion of the purchase 
of RCA's music interests, Bertels- 
mann, the West German multimedia 
conglomerate, plans a three- to 
four -year period of consolidation be- 
fore re-embarking on its strategy of 
major expansion in the U.S. 

Addressing a press conference 
here Nov. 4, Dr. Mark Woessner, 
chief executive officer of Bertels- 
mann, revealed that the RCA acqui- 
sition and the takeover of U.S. pub- 
lishing firm Doubleday represent 
investments of about $300 million 
and $500 million, respectively. 

Assimilation of RCA and Double- 
day into the Bertelsmann empire 
would bring the group's turnover 
for 1986 -87 to $5.1 billion, compared 
with the 1985-86 level of $3.8 billion. 

However, Woessner expects net 
profits to fall from $162.5 million 
for the year that ended June 1986 to 
$92.6 million in 1986 -87 and $75 mil- 
lion the following year, due to de- 
preciation, interest payments, and 
increased administration expendi- 
tures. 

Woessner said the RCA and 
Doubleday acquisitions are being fi- 

(Continued on page 73) 

It's The Final Cut: Pink floyd To Sp /it Officially 
BY PETER JONES 

LONDON Pink Floyd is almost 
certain to split up following a High 
Court application made here by co- 
founder Roger Waters to dissolve 
the three -man partnership. 

Waters says he believes that 
Pink Floyd has become a spent 
force creatively, noting that "this 
should be recognized in order to 
maintain the integrity and reputa- 
tion of the group name." 

Proceedings have been issued by 
the Chancery Division of the High 
Court and subsequently served on 
the other group members, Dave 
Gilmour and Nick Mason. 

Through his lawyers, Waters 
says the group has reached the 
stage where it is realistic to admit 
that it has, in practical terms, dis- 
banded. Pink Floyd should be "al- 
lowed to retire gracefully from the 
music scene with its integrity and 
reputation intact, and the mem- 
bers should pursue some other mu- 
sical direction individually." 

A spokesman for Waters ex- 
plains further: "If the group just 
splits up, there's always a ques- 
tion of who retains rights to the 
name. This formal action will avoid 
any misunderstanding because the 
band Pink Floyd will then not ex- 
ist." 

In fact, the three members of 

the band have not been able to 
work properly together since 1983. 
Instead, each has concentrated on 
solo work. The music and lyrics on 
the last two albums under the Pink 
Floyd logo ( "The Wall" and "The 
Final Cut ") were almost entirely 
written by Waters. 

He has recently completed writ- 
ing and performing original sound- 
track music for the feature film 
"When The Wind Blows," based on 
the best -selling book by Raymond 
Briggs. Virgin Records here is re- 
leasing the album this month. A 
new Waters album is in the pipe- 

line for release in mid -1987 and will 
be linked with a world tour. 

At this stage it is not clear 
whether the other two members 
will eventually contest the dissolu- 
tion bid. 

Pink Floyd was formed in Lon- 
don in 1965, when the lineup com- 
prised singer /guitarist Syd Bar- 
rett, keyboardist Richard Wright, 
bassist Waters, and drummer Nick 
Mason. Dave Gilmour was enlisted 
in 1968. The group's name was de- 
rived from a favorite blues record 
by Pink Anderson and Floyd Coun- 
cil. 

Floyd's music style started with 
r &b influences, and, moving into a 
psychedelic era, evolved into an 
amalgam of many different styles. 
The group became one of the first 
to add a light show to concerts. 

The big break came with "The 
Dark Side Of The Moon" in 1973, 
which has been in the Billboard 
Top Pop Albums chart for 650 
weeks. The. 1975 album, "Wish 
You Were Here," was dedicated to 
the erratic and controversial Bar- 
rett, who underwent lengthy men- 
tal treatment. Barrett put out a 
couple of solo albums after leaving 

the band after its debut album. 
In 1978, both Gilmour and 

Wright produced solo albums, 
"Dave Gilmour" and "Wet 
Dream," respectively. The elabo- 
rate scenic effects used for stage 
performances of "The Wall," per- 
formed only in New York, Los An- 
geles, and London, was another 
group highlight. 

The film version of "The Wall" 
featured Bob Geldof. Total Pink 
Floyd album sales are in excess of 
60 million units worldwide. 

Japan's Rebecca Is Not Just Another Pretty Face 
BY SHIG FUJITA 

TOKYO Breaking the long -standing 
Japanese pattern of so-called "idol 
singers " -attractive young girls who 
are turned into pop stars with publici- 
ty blitzes -a rock group called Re- 
becca is rewriting sales and atten- 
dance records in Japan. 

Led by energetic front woman 
Nokko, the group released its fourth 
album, "Rebecca IV," Nov. 1, 1985, 
and hit the top of the LP chart 10 
days later. In the year since then the 
record has sold 483,000 LP units, 
383,000 cassettes, and 189,000 com- 

pact disks, topping the 1 million do- 
mestic sales mark in a country where 
sales of 100,000 are regarded as very 
good. 

A live video of the band, released in 
March this year on VHS and Beta 
videocassette and laserdisk and VHD 
videodisk, sold 65,000 units. 

Rebecca's new album, "Rebecca 
Time," had an initial pressing of 
650,000 units when it was released 
Oct. 25. 

All nine songs on the album were 
composed by synthesizer player Aldo 
Dobashi, and the lyrics to eight songs 
were written by singer Nokko. The 

other members of the record- setting 
group are Noriyuld Takahashi (bass), 
Yutaka Odawara (drums), and tour - 
support musician Shoichi Tomomori 
(guitar). 

Tickets were sold out in advance 
for the group's 15 -date national tour, 
which started Oct. 16 with five shows 
in Tokyo. Eleven additional concerts 
will start Dec. 12. For the dates in Yo- 
kohama City and Tokyo, 120,000 tick- 
ets were snapped up in less than 36 
hours. Seven dates were added, with 
tickets going on sale Nov. 30. 

Rebecca performed in the May In- 
ternational Festival Week in Mem- 

phis this year; one reviewer wrote 
that "Nokko's energy, charm, and 
tough- little -girl singing style earned 
her what some might call the ques- 
tionable honor of being Japan's Ma- 
donna." 

Nokko says the group aims to en- 
sure that "Japanese rock'n'roll will 
be accepted inside and outside Ja- 
pan." 

Research shows that 41% of those 
who buy Rebecca records are in the 
16-18 age group, with 25% in the 19-22 
group and 22% in the 13-15 sector. Of 
concertgoers, 42% are aged 18-19, 
16.7% are 17, and 12.7% are 20. 
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I nternationat 
Motown Artist Wins First 

Prize In Japan Song Contest 
TOKYO The U.S. entry, "Long - 
shot," performed by Motown artist 
Stacy Lattisaw, won the grand prize 
for international artists in the 17th 
Popular Song Festival here Oct. 26 in 
the 10,000 -seat Nippon Budokan Hall. 
The prize was $10,000. 

The song was written and com- 
posed by Alan Scott and Gary Pickus 
and arranged by Scott with Adrian T. 

Tapia. 
The top prize, also $10,000, for Jap- 

anese artists went to Kenji Ono, 22, 
who wrote, composed, and performed 
"The Train For Tomorrow." A $3,000 
prize for best singer went to Harvey 
Malaeholo, of Indonesia, who per- 
formed "Seandainya Slalu Satu." 

The Kawakami Prize, donated by 
Genichi Kawakami, president of the 
Yamama Music Foundation, the 
event's sponsor, was given to the Fif- 
ties, a Japanese doo -wop group, 

INTERNATIONAL EDITOR 

PETER JONES, Billboard, 71 Beak St., London 

WIR 3LF. 01-439 9411. 

INTERNATIONAL CORRESPONDENTS 

Australia -GLENN A. BAKER, P.O. Box 261, 
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which performed "Party Night" by 
Hiroaki Kumagawa. 

Five songs were selected for Gold- 
en Awards of $3,000 each: "Came- 
val," written by Ivar Dyrhaug, com- 
posed by Rolf Loevland, and sung by 
the Norwegian group Kate; "Come 
To Me, Blancoli," by Kana Sugiyama, 
sung by Sarori-Za of Japan; "Lib - 
erte," written by Marino Atria & 
Jean -Paul Furnemont and sung by 
Sandra Kim of Belgium; "Emozione 
Dopo Emozione," by Eros Ramazotti, 
Adelio Cogliati & Piero Cassano, and 
sung by Ramazotti; and "Those Were 
The Days," by Ray Coborn, sung by 
Honeymoon Suite of Canada. 

BERTELSMANN 
(Continued from page 70) 

nanced by bank loans ($300 million) 
and a recent Eurobond issue ($200 
million), with the balance coming 
from the group's liquid asset re- 
sources of about $400 million. 

It is the aim of Bertelsmann, 
Woessner said, to raise the profit- 
ability of RCA to the level of its 
larger rivals, CBS and WEA. 

Woessner noted that the RCA 
Ariola operations in Germany, Aus- 
tria, and Switzerland had achieved 
remarkably good results in the last 
financial year, with a total turnover 
of $205 million. Altogether, Bertels- 
mann's book and record divisions 
had a global consolidated turnover 
of $975 million, a much better result 
than had been anticipated, 
Woessner said. WOLFGANG SPAHR 

Canada 
Cods Sport Multiplatinum Winners 
Richie, Van Halen Lead Way In October 

BY KIRK LaPOINTE 

TORONTO It may be called 
"Dancing On The Ceiling," but Lio- 
nel Richie's new album has shot 
through the roof. Richie's release 
and Van Halen's latest, "5150," tore 
up the Canadian market in October, 
rocketing beyond triple platinum. 

The Canadian Recording Indus- 
try Assn. (CRIA) certifications for 
October featured two megahits. 
Whitney Houston's self -titled de- 
but, already RCA Canada's stron- 
gest album in recent memory, 
moved past the eight- times -plati- 
num mark in the month and closed 
in on Cyndi Lauper's "She's So Un- 
usual" as the best -selling album 
ever by a female artist in Canada. 
Meanwhile, Billy Idol's "Rebel Yell" 
went five -times platinum in Octo- 
ber, signifying sales of 500,000 in 
the market. 

Unlike the flat August and Sep- 
tember certifications, October fea- 
tured several multiplatinum achiev- 
ers. In addition to those already 
mentioned, the "Top Gun" sound- 
track also moved past triple plati- 
num. Berlin's "Take My Breath 
Away," featured on the soundtrack, 
was certified gold as a single. 

Richie and Van Halen went gold, 
platinum, and double and triple plat- 
inum in October, according to 
CRIA. Also registering two certifi- 
cations was "Into The Light" by 
Chris De Burgh, which went gold 
and platinum in the month and reaf- 
firmed the singer -songwriter's sta- 
tus as a favorite of Canadians. 

Also going platinum in October 
were "True Confessions" by Banan- 
arama and "Alabama's Greatest 
Hits." "Venus," from the Banana - 
rama release, was certified plati- 

num as a single. 
Richie, De Burgh, and Van Halen 

checked in with gold albums, as did 
Patrick Norman for "Quand On Est 
En Amour," Art of Noise for "In 
Visible Silence," Daryl Hall for 
"Three Hearts In The Happy End- 
ing Machine," "Tribute To Christ- 
mas" by various artists, "The Sport 
Of Kings" by Triumph, and "Rais- 
ing Hell" by Run -D.M.C. 

Run -D.M.C.'s "Walk This Way" 
was certified gold as a single. Both 
certifications for the group were 
major breakthroughs in a market 
that had often shunned rap. 

Gold singles in the month also in- 
cluded "Vive Dans La Nuit" by Nu- 
ance, "St. Elmo's Fire (Man In Mo- 
tion)" by John Parr, "Spirit In The 
Sky" by Doctor & the Medics, and 
"I Can't Wait" by Nu Schooz. 

Billboard compiles an unofficial 
list of certifications according to 
distributing company on a monthly 
and year -to -date basis. The October 
totals: MCA, 7; WEA Music, 6; Poly - 
Gram, 5; CBS and RCA, 3; A &M, 2. 

Year -to -date totals: CBS, 54; Capi- 
tol -EMI, 31; RCA and PolyGram, 27; 
MCA, 26; A &M, 19; WEA, 13; Distri- 
butions Select, 3. 

Maple Briefs 
DAVID FOSTER and John Parr 
were among the notables attending 
a $200 -a -plate dinner Nov. 6 in To- 
ronto for wheelchair athlete Rick 
Hansen of Canada, who has been 
wheeling around the world in the 
last two years to raise money for 
spinal cord research and is now on 
the home stretch of his "Man In Mo- 
tion" tour. Foster penned "St. El- 
mo's Fire (Man In Motion)" as a 
tribute to Hansen and Parr sang it. 
The dinner raised more than a quar- 
ter- million dollars. 

CBS is estimating a ship -out value 
of $1.5 million on the five -album 
Bruce Springsteen live box set. 
That would be an industry record. 

CAROL WRIGHT has been upped 
at Island Records Canada Ltd. to 
national promotions manager. That 
goes along with her previous title of 
national publicity manager. She fills 

in the job left vacant when Lee Sil- 
versides moved up to the company's 
presidency. 

K.D. LANG, due out early in 1987 
with her first international release 
on Sire Records (produced by Dave 
Edmunds), swept three awards at 
the recent Alberta Recording Indus- 
try Assn. convention. She was given 
the best female recording artist, 
performer of the year, and country 
album awards. Tim Feehan, recent- 
ly signed to Scotti Bros. in the U.S., 
won for best rock album and male 
recording artist. Song of the year 
was Jim Foster's "X -Ray Eyes." 

Maple Briefs features short items 
on the Canadian music industry. 
Information should be submitted 
to Kirk LaPointe, 7 Glen Ames 
Ave., Toronto, Ontario, Canada 
M4E IMS. 

uN 
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CANADA (Courtesy The Record) As of 11 /6/86 
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SINGLES 
SPIRIT IN THE SKY DOCTOR & THE MEDICS I.R.S. /MCA 
RUMORS TIMEX SOCIAL CLUB A &M 

TAKE MY BREATH AWAY BERLIN CBS 

THE LADY IN RED CHRIS DE BURGH A &M 

TRUE COLORS CYNDI LAUPER PORTRAIT /CBS 

TRUE BLUE MADONNA SIRE /WEA 

HEARTBEAT DON JOHNSON EPIC /CBS 

.§.A5 
HOT 100 SINGLES 
TAKE MY BREATH AWAY BERLIN CBS 

THE FINAL COUNTDOWN EUROPE EPIC 

TRUE BLUE MADONNA SIRE 

I'VE BEEN LOSING YOU A -HA WARNER 

DON'T LEAVE ME THIS WAY COMMUNARDS LONDON 
HOLIDAY RAP MC MIKER G AND DEEJAY SVEN DURECO 

8 8 TWO OF HEARTS STACEY Q WARNER EROS. /WEA 7 8 TRUE COLOURS CYNDI LAUPER PORTRAIT 
9 11 HUMAN HUMAN LEAGUE VIRGIN /A &M 8 6 EASY LADY SPAGNA CBS 

10 10 AMANDA BOSTON MCA 9 13 IN THE ARMY NOW STATUS QUO VERTIGO 
11 9 FRIENDS AND LOVERS GLORIA LORING & CARL ANDERSON CBS 

10 7 TYPICAL MALE TINA TURNER CAPITOL 
12 12 A MATTER OF TRUST BILLY JOEL COLUMBIA /CBS 11 NEW NOTORIOUS DURAN DURAN EMI 
13 4 WALK THIS WAY RUN-D.M.C. LONDON /POLYGRAM 12 10 FLASH /ONE LOVE TO GIVE STEPHANIE JULISA /CARRERE 
14 18 SOMEDAY GLASS TIGER CAPITOL 13 9 RAGE HARD FRANKIE GOES TO HOLLYWOOD zrr /ISLANO 
15 15 WHEN I THINK OF YOU JANET JACKSON A&M 14 14 WORD UP CAMEO CLUB / PHONOGRAM 1 16 16 VENUS BANANARAMA LONDON / POLYGRAM 

15 16 SUBURBIA PET SHOP BOYS PARLOPHONE 

17 17 TYPICAL MALE TINA TURNER CAPITOL 
16 15 STUCK WITH YOU HUEY LEWIS & THE NEWS CHRYSALIS .V 18 20 TO BE A LOVER BILLY IDOL CHRYSALIS /MCA 
17 18 TO BE A LOVER BILLY IDOL CHRYSALIS 

19 14 I AM BY YOUR SIDE COREY TART AQUARIUS /CAPITOL 
18 12 (FOREVER) LIVE AND DIE OMD VIRGIN 

20 NEW THROWING IT ALL AWAY GENESIS ATLANTIC /WEA 
19 17 WALK THIS WAY RUN DMC LONDON 

©Copyright 1986, Billboard Publications, Inc. No ALBUMS 20 NEW RUMORS TIMEX SOCIAL CLUB CHRYSALIS /MERCURY part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in 1 1 MADONNA TRUE BLUE HOT 100 ALBUMS any 
form or by any means, electronic, mechanical, photocopying, recording, 2 2 

SIRE /WEA 

HUEY LEWIS & THE NEWS 
1 1 MADONNA TRUE BLUE SIRE 

or otherwise, without the prior written permission of the publisher. 3 

4 
5 

4 

FORE! CHRYSALIS /MCA 
LIONEL RICHIE DANCING ON THE CEILING MOTOWN 

BOSTON THIRD STAGE 

2 

3 

2 

3 

TINA TURNER BREAK EVERY RULE CAPITOL 

SOUNDTRACK TOP GUN CBS 

3 
MCA 

SOUNDTRACK 
4 4 IRON MAIDEN SOMEWHERE IN TIME EMI 

BRITAIN (Courtesy Music Week) As of 11/15/86 
5 

6 10 
TOP GUN COLUMBIA /CBS 

5 12 A -HA SCOUNDREL DAYS WARNER 

7 

BILLY IDOL WHIPLASH SMILE CHRYSALIS /MCA 6 5 EURYTHMICS REVENGE RCA This Last 7 
Week Week SINGLES 8 9 

BILLY JOEL THE BRIDGE COLUMBIA /CBS 7 6 LIONEL RICHIE DANCING ON THE CEILING MOTOWN 
1 1 TAKE MY BREATH AWAY BERLIN CBS 9 11 

PAUL SIMON GRACELAND WARNERBROS. /WEA 8 7 CHRIS DE BURGH INTO THE LIGHT A &M 
2 

3 

6 

4 
YOU KEEP ME HANGIN ON KIM WILDE MCA 

WALK LIKE AN EGYPTIAN BANGLES CBS 

10 8 
CYNDI LAUPER TRUE COLORS PORTRAIT /CBS 

TINA TURNER BREAK EVERY RULE CAPITOL 
9 

10 
17 

8 

FRANKIE GOES TO HOLLYWOOD LIVERPOOL ZTT /ISLAND 
WHAM THE FINAL EPIC 

4 8 SHOWING OUT MEL & KIM SUPREME 
11 13 BON JOVI SLIPPERY WHEN WET MERCURY /POLYGRAM 11 13 QUEEN A KIND OF MAGIC EMI 

5 17 BREAKOUT SWING OUT SISTER MERCURY 
12 6 COREY HART FIELDS OF FIRE AQUARIUS /CAPITOL 12 10 DIRE STRAITS BROTHERS IN ARMS VERTIGO 

6 3 IN THE ARMY NOW STATUS QUO VERTIGO 
13 15 STEVE WINWOOD BACK IN THE HIGH LIFE ISLAND /WEA 13 9 PAUL SIMON GRACELAND WARNER 

7 2 EVERY LOSER WINS NICK BERRY BBC 
14 14 GENESIS INVISIBLE TOUCH ATLANTIC /WEA 14 11 HUEY LEWIS & THE NEWS FORE CHRYSALIS 

8 20 THROUGH THE BARRICADES SPANDAU BALLET ces 
15 17 CHRIS DE BURGH INTO THE LIGHT A &M 15 14 TALKING HEADS TRUE STORIES EMI 

9 16 DON'T GIVE UP PETER GABRIEL & KATE BUSH VIRGIN 
16 16 IRON MAIDEN SOMEWHERE IN TIME CAPITOL 16 19 CYNDI LAUPER TRUE COLORS PORTRAIT 

10 5 ALL I ASK OF YOU CLIFF RICHARD & SARAH BRIGHTMAN POLYDOR 
17 R PETER GABRIEL SO GEFFEN /WEA 17 NEW BILLY IDOL WHIPLASH SMILE CHRYSALIS 

11 15 LIVIN' ON A PRAYER BON JOVI VERTIGO 
18 12 EURYTHMICS REVENGE RCA 18 NEW STATUS QUO IN THE ARMY NOW VERTIGO 

12 7 NOTORIOUS DURAN DURAN EMI 
19 R WHITNEY HOUSTON RCA 19 16 THE COMMUNARDS LONDON 

13 22 FOR AMERICA RED BOX WEA 
20 20 JOHN FOGERTY EYE OF THE ZOMBIE WARNER EROS. /WEA 20 15 PETER GABRIEL SO VIRGIN 

14 35 THE FINAL COUNTDOWN EUROPE EPIC 

15 10 DON'T GET ME WRONG PRETENDERS WEA WEST GERMANY (Courtesy Der Musikmarkt) As of 11/10/86 AUSTRALIA (Courtesy Kent Music Report) As of 11/17/86 
16 12 SOMETHING OUT OF NOTHING LETITIA DEAN & PAUL MEDFORD 

BBC 
SINGLES SINGLES 

17 9 MIDAS TOUCH MIDNIGHT STAR SOLAR 
1 2 COMING HOME (JEANNY PART II) FALCO TELDEC 1 1 YOUR'RE THE VOICE JOHN FARNHAM WHEATLEY /RCA 

18 24 BECAUSE I LOVE YOU SHAKIN' STEVENS 
2 1 THE FINAL COUNTDOWN EUROPE EPIC /CBS 2 4 YOU CAN CALL ME AL PAUL SIMON WARNER /WEA 

19 11 
EPIC 

TRUE BLUE MADONNA SIRE 
3 3 GERONIMO'S CADILLAC MODERN TALKING HANSA /ARIOLA 3 7 LADY IN RED CHRIS DE BURGH A &M /FESTIVAL 

20 33 THE GHOST TRAIN MADNESS ZARJAZZ 
4 11 IN THE ARMY NOW STATUS QUO VERTIGO /PHONOGRAM 4 2 DON'T LEAVE ME THIS WAY COMMUNARDS LONDON /POLYGRAM 

21 14 
. 

ASK SMITHS ROUGH TRADE 
5 4 TAKE MY BREATH AWAY BERLIN CBS 5 5 TRUE BLUE MADONNA SIRE /WEA 

22 NEW GHOSTDANCING SIMPLE MINDS VIRGIN 
6 9 (I JUST) DIED IN YOUR ARMS CUTTING CREW VIRGIN / ARIOLA 6 3 STUCK WITH YOU HUEY LEWIS & THE NEWS CHRYSALIS /FESTIVAL 

23 40 EXPERIMENT IV KATE BUSH EMI 
7 7 TRUE BLUE MADONNA SIRE /WEA 7 8 YOU TAKE MY BREATH AWAY BERLIN ces 

24 13 YOU CAN CALL ME AL PAUL SIMON 
8 5 RAGE HARD FRANKIE GOES TO HOLLYWOOD ISLAND /ARIOLA 8 6 MATTER OF TRUST BILLY JOEL CBS 

25 25 
WARNER 

THIS IS THE WORLD CALLING BOB GELDOF 
9 14 SUBURBIA PET SHOP BOYS PARLOPHONE /PMV 9 10 WALK THIS WAY RUN DMC LONDON /POLYGRAM 

26 
27 

NEW 

NEW 

MERCURY 

EACH TIME YOU BREAK MY HEART NICK KAMEN WEA 
10 6 DON'T LEAVE ME THIS WAY COMMUNARDS 

LONDON /METRONOME /PMV 
10 12 HEARTACHE ALL OVER THE WORLD ELTON JOHN 

ROCKET /POLYGRAM 

28 26 
FRENCH KISSIN' IN THE USA DEBBIE HARRY CHRYSALIS 11 10 (FOREVER) LIVE AND DIE OMD VIRGIN /ARIOLA 11 9 VENUS BANANARAMA LIBERATION /EMI 

29 18 
CLOSE TO YOU GWEN GUTHRIE BOILING POINT 12 15 WORD UP CAMEO MERCURY /PHONOGRAM 12 15 EMOTION IN MOTION RIC OCASEK GEFFEN /WEA 
SUBURBIA PET SHOP BOYS PARLOPHONE 13 8 HI HI HI SANDRA VIRGIN /ARIOLA 13 17 FRIENDS AND LOVERS CARL ANDERSON & GLORIA LORING 30 19 TRUE COLOURS CYNDI LAUPER PORTRAIT 14 12 EASY LADY SPAGNA ces EPIC 'CBS 

31 38 DON'T FORGET ME GLASS TIGER MANHATTAN 15 20 I'VE BEEN LOSING YOU A -HA WARNER 14 18 THE WAY IT IS BRUCE HORNSBY &THE RANGE RCA 
32 23 TO BE A LOVER BILLY IDOL CHRYSALIS 16 NEW RUMORS (REMIX) TIMEX SOCIAL CLUB MERCURY / PHONOGRAM 15 13 BAD MOON RISING THE REELS REGULAR /FESTIVAL 
33 NEW SOMETIMES ERASURE MUTE 17 NEW YOU WANT LOVE MIXED EMOTIONS ELECTROLA /EMI 16 19 TWO OF HEARTS STACEY Q ATLANTIC /WEA 
34 28 THINK FORA MINUTE HOUSEMARTINS GO! DISCS 18 13 TYPICAL MALE TINA TURNER CAPITOL /EMI 17 11 TRUE COLOURS CYNDI LAUPER CBS /PORTRAIT 
35 21 YOU'RE EVERYTHING TO ME BORIS GARDINER REVUE 19 17 WALK THIS WAY RUN DMC LONDON /METRONOME /PMV 18 14 MAD ABOUT YOU BELINDA CARLISLE EPIC /CBS 
36 NEW SWEET LOVE ANITA BAKER ELEKTRA 20 16 ONE LOVE TO GIVE STEPHANIE CARRERE /TELDEC 19 NEW (FOREVER) LIVE AND DIE OMD VIRGIN /EMI 
37 27 RAIN OR SHINE FIVE STAR TENT ALBUMS 20 16 WILD WILD LIFE TALKING HEADS EMI 
38 NEW LOVE IS THE SLUG FUZZBOX VINDALOO 1 7 FALCO EMOTIONAL TELDEC ALBUMS 
39 34 ALWAYS THERE MARTI WEBB BBC 2 1 TINA TURNER BREAK EVERY RULE CAPITOL /EMI 

1 2 JOHN FARHHAM WHISPERING JACK wHEATLEV /RCA 
40 29 TO HAVE AND TO HOLD CATHERINE STOCK SIERRA 3 2 CHRIS DE BURGH INTO THE LIGHT A &M /DG /PMV 2 1 PAUL SIMON GRACELAND WARNER/WEA 

ALBUMS 4 17 PETER MAFFAY TABALUGA UND DAS LEUCHTENDE SCHWEIGEN 
3 3 HUEY LEWIS & THE NEWS FORE CHRYSALIS /FESTIVAL 

1 1 POLICE EVERY BREATH YOU TAKE -THE SINGLES A &M TELDEC 4 7 ELTON JOHN LEATHER JACKET ROCKET /POLYGRAM 
2 3 VARIOUS NOW DANCE 2 EMI /VIRGIN 5 3 SOUNDTRACK TOP GUN CBS 5 4 EURYTHMICS REVENGE RCA 
3 2 PAUL SIMON GRACELAND WARNER 6 4 MADONNA TRUE BLUE SIRE /WEA 6 8 BILLY JOEL THE BRIDGE FAMILY PRODUCTIONS /CBS 
4 6 ORIGINAL SOUNDTRACK TOP GUN CBS 7 5 A -HA SCOUNDREL DAYS WARNER /WEA 7 5 TALKING HEADS TRUE STORIES EMI 
5 4 MADONNA TRUE BLUE SIRE 8 6 EUROPE THE FINAL COUNTDOWN EPIC /CBS 8 6 VARIOUS TOP GUN-ORIGINAL MOTION PICTURE SOUNDTRACK CBS 
6 5 FIVE STAR SILK AND STEEL TENT 9 8 CHRIS REA HERZKLOPFEN POLYSTAR /PMV 9 10 JOE COCKER LIBERATION /EMI 
7 20 BON JOVI SLIPPERY WHEN WET VERTIGO 10 13 FRANKIE GOES TO HOLLYWOOD LIVERPOOL ISLAND / ARIOLA 10 9 CYNDI LAUPER TRUE COLOURS PORTRAIT /CBS 
8 35 VARIOUS GREATEST HITS OF 1986 TELSTAR 11 9 EURYTHMICS REVENGE RCA 11 14 TINA TURNER BREAK EVERY RULE INTERFUSION /FESTIVAL 
9 39 SUPERTRAMP THE AUTOBIOGRAPHY OF SUPERTRAMP A&M 12 10 HUEY LEWIS & THE NEWS FORE CHRYSALIS / ARIOLA 12 11 WHITNEY HOUSTON ARISTA /RCA 

10 NEW VARIOUS HIT MIX 86 STYLUS 13 11 BRUCE HORNSBY & THE RANGE THE WAY IT IS RCA 13 12 MADONNA TRUE BLUE SIRE/WEA 

11 10 PRETENDERS GET CLOSE WEA 14 19 CHRIS NORMAN SOME HEARTS ARE DIAMONDS HANSA / ARIOLA 14 15 CHRIS DE BURGH INTO THE LIGHT A &M /FESTIVAL 

12 19 FOSTER &ALLEN REMINISCING STYLUS 
15 12 IRON MAIDEN SOMEWHERE IN TIME EMI 15 13 KEVIN BLOODY WILSON KEY'S BACK CBS 

13 9 EURYTHMICS REVENGE RCA 
16 16 SANDRA MIRRORS VIRGIN / ARIOLA 16 16 GENESIS INVISIBLE TOUCH VIRGIN /EMI 

14 17 QUEEN A KIND OF MAGIC EMI 
17 15 AL JARREAU L IS FOR LOVER WEA 17 NEW A -HA SCOUNDREL DAYS WARNER /WEA 

15 12 FRANKIE GOES TO HOLLYWOOD LIVERPOOL 2TT 
18 18 STEPHANIE CARRERE /TELDEC 18 18 PAUL KELLY & THE COLOURED GIRLS GOSSIP MUSHROOM /FESTIVAL 

16 13 PAUL YOUNG BETWEEN TWO FIRES 
19 20 OMD THE PACIFIC AGE VIRGIN / ARIOLA 19 19 UNCANNY X MEN WHAT YOU GIVE IS WHAT YOU GET CBS 

17 28 
CBS 

PETER GABRIEL SO VIRGIN 
20 NEW STATUS QUO IN THE ARMY NOW VERTIGO / PHONOGRAM 20 17 LIONEL RICHIE DANCING ON THE CEILING MOTOWN/RCA 

18 
19 

18 
7 

HOUSEMARTINS LONDON 0 HULL 4 GO DISCS 

A -NA SCOUNDREL DAYS WARNER 
ITALY (Courtesy Germano Ruscitto) As of 11/6/86 FRANCE (Courtesy of Europe 1) As of 11/9/86 

20 31 VARIOUS TOGETHER KTEL ALBINOS SINGLES 
21 21 DIRE STRAITS BROTHERS IN ARMS VERTWO 1 1 MADONNA TRUE BLUE. WEA 1 1 THE FINAL COUNTDOWN EUROPE CM 
22 14 VARIOUS THE CHART TELSTAR 2 2 POOH GIORNI INFINITI CGDMM 2 2 EVE LEVE TOI JULJE PIETRI CBS 
23 22 TE KANAWA /CARRERAS/VAUGHAN SOUTH PACIFIC CBS 

i 3 ANTONELLO VEN01771 SEGRETI RICORW 3 3 L'ENFANT JEAN MAS PATHS 
24 NEW ELTON JOHN LEATHER JACKETS ROCKET 4 NEW LUCID BALLA DALLAMERICARUSO RCA 4 4 FLASH STEPHANIE CARRERE 
25 8 BILLY IDOL WHIPLASH SMILE CHRYSALIS 5 4 GIANNA NANNINI PROFUMO RICORDI 5 5 HOLIDAY RAP MC MIKER G AND DEEJAY SVEN CARRERE 
26 29 WHITNEY HOUSTON ARISTA 6 13 SOUNDTRACK TOP GUN CBS 6 6 TOUCH ME (I WANT YOUR BODY) SAMANTHA FOX JIVE /CARRERE 
27 15 HUEY LEWIS & THE NEWS FORE CHRYSALIS 7 9 EROS RAMAZZOTTI NUOVI EROI DDD /CBS 7 7 J'VEUX PAS L'SAVOIR BIBIE CBS 
28 NEW VARIOUS BLACK MAGIC STYLUS 8 8 ZUCCHERO FORNACIARI RISPETTO POLYGRAM 8 8 LA VIE PAS PROCURATION JEAN JACQUES GOLDMAN CBS 
29 11 BIG AUDIO DYNAMITE NO. 10 UPPING ST CBS 9 5 ORNELLA VANONI ORNELLA E CGDMM 9 9 PREMIER BAISER EMMANUELLE AB /POLYGRAM 
30 26 LUTHER VANDROSS GIVE ME THE REASON EPIC 10 7 WHAM THE FINAL CBS 10 10 LES DEMONS DE MINUIT IMAGES FLARENASH /WEA 
31 23 CAMEO WORD UP CLUB 11 6 IRON MAIDEN SOMEWHERE IN TIME WEA 11 11 C'EST PAS FACILE CAROL ARNAULD POLYDOR 
32 25 STATUS QUO IN THE ARMY NOW VERTIGO 12 14 TINA TURNER BREAK EVERY RULE EMI 12 12 TAKE MY BREATH AWAY BERLIN CBS 
33 16 STRANGLERS DREAMTIME EPIC 13 NEW FRANKIE GOES TO HOLLYWOOD LIVERPOOL RICORDI 13 13 BRICK FAKE CBS 
34 34 TINA TURNER BREAK EVERY RULE CAPITOL 14 11 WHITNEY HOUSTON RCA 14 14 VILLE DE LUMIERE GOLD WEA 35 
36 

NEW 

24 
DRIFTERS VERY BEST OF THE DRIFTERS ARISTA /TELSTAR 15 NEW A -HA SCOUNDREL DAYS WEA 15 15 LIBERTINE MYLENE FARMER POLYDOR 

37 NEW 
LIONEL RICHIE DANCING ON THE CEILING MOTOWN 16 NEW COMMUNARDS POLYGRAM 16 16 LES BRUNES COMPTENT PAS POUR DES PRUNES LIO POLYDOR DIANA MICHAEL GLADYS STEVIE THEIR VERY BEST BACK TO BACK 

PRIORITY 
17 12 ENRICO RUGGERI ENRICO VIII CGDMM 17 17 TRUE BLUE MADONNA WEA 

38 32 WHAM THE FINAL EPIC 
18 19 PAUL MCCARTNEY PRESS TO PLAY EMI 18 18 FOURTH RENDEZ VOUS JEAN MICHEL JARRE DREYFUS /POLYGRAM 

39 36 VARIOUS NOW THAT'S WHAT I CALL MUSIC 7 EMI /VIRGIN 
19 17 SERGIO CAPUTO EFFETTI PERSONALI CGDMM 19 19 BOULE DE FLIPPER CORYNNE CHARBY POLYDOR 

40 27 PET SHOP BOYS PLEASE PARLOPHONE 
20 20 LIONEL RICHIE DANCING ON THE CEILING LIN RCA 20 20 RIEN Q QUE POUR TOI FRANCOIS FELDMAN PHONOGRAM 
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Famous Writer. Famous Music vice president Alan Melina, left, congratulates 
songwriter Jack Conrad on his recent signing of a long -term, exclusive 
publishing agreement with the company. Conrad's songs have been recorded by 

such artists as Three Dog Night, the Babys, Heart, the Doors, Yvonne Elliman, 

and John Denver. 

Slippery Talent. CBS Songs executives meet with Desmond Child to ink an 

exclusive worldwide publishing contract. The songwriter co -wrote four songs on 
Bon Jovi "s current hit album, "Slippery When Wet." Pictured in New York's 
Central Park are, standing from left, Child's manager, Winston Simone; CBS 
Songs executive vice president Harvey Shapiro; CBS Songs International 
director of creative operations Nancy Brennan; Child; and CBS Songs director of 
business affairs Jamie Lightstone and director of creative operations Deirdre 
O'Hara. Seated is CBS Songs director of talent acquisition and development 
Danny Keaton. 

Got A Hold On You. Christine McVie of Fleetwood Mac celebrates the new 

music publishing deal between her publishing companies, Alimony Music and 
Matterhorn-Rosti Music, and the Arista Music Publishing Group at a reception in 

her Beverly Hills, Calif. . home. Shown, from left, are Arista Music's John Balidi 

and Ron Handler; McVie's manager, John Courage; McVie; and Arista's John 
Young, president Billy Meshel, Judy Hicks, Chris Mancini, and Frank Petrone. 

The Masters Of The Works. CBS Masterworks executives honor the Juilliard 
String Quartet for its "40 years of music making" at a recent luncheon in New 

York. Gathered, from left, are CBS Records senior group vice president 
Seymour Gartenberg, quartet members Joel Krosnick and Samuel Rhodes, 
Colbert Artists Management's Agnes Eisenberger, quartet members Joel 
Smirnoff and Robert Mann, and CBS Masterworks vice president and general 
manager Joseph F. Dash. 

newsmakers 

Wealthy Winners. BMI executives 
honor songwriters during the 
company's recent Million -Air luncheon 
at New York's Plaza Hotel. Top: BMI 
president Francis Preston, left, 
presents a 2 million performance 
award for the song "Stand By Me," 
written by Ben E. King. Accepting, 
from left, are Trio Music Co.'s Randy 
Poe; Unichappell Music's Johnny 
Bienstock; Peter Stoller, son of writer 
Mike Stoller; Unichappell Music's 
Marcy Drexler; Betty King and Ben E. 

King Jr., wife and son of Ben E. King; 

and BMI's Stan Catron. Second from 
top: BMI's Stan Catron congratulates 
Million -Air writers. From left are Teddy 
Randazzo, Toots Thielemans, Catron, 
and Bernie Wayne. Third from top: 
Million -Air honorees congratulate each 
other. From left are Burton Cummings, 
Mrs. Cummings, Yoko Ono (accepting 
for John Lennon), and Janna Allen. 
Bottom: BMI president Francis 
Preston, left, presents a 1 million 
performance award for the song 
"These Eyes" to Randy Bachman and 
Burton Cummings. Accepting, from 
left, are Bachman; Unichappell 
Music's Johnny Bienstock; Cummings; 
Unichappell Music's Marcy Drexler; 
and BMI's Stan Catron. 
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in partnership with BîIIfCJCJrd 

CHECK THE NEW EURO MEDIA I 
The media landscape is changing and shifting at 
a rapid rate, particularly in Europe. Government 
control of broadcasting, both radio and television is 
eroding. Private entrepreneurs are entering the 
media picture with new and aggressive ventures. 

Whether we are talking about the explosion 
of new European radio stations and networks, 
satellite services, or new television channels - 

all feature music as an important programming 
element, in fact many only program music! 

This affects broadcasters, record companies, 
music publishers, home video companies, produ- 
cers and distributors of radio and television 
programming, artist managers, performing right 
societies, producers of music videos. 

At the same time it provides you with .. . 

AN EXPLOSION OF NEW OPPORTUNITIES 

Detach and mail coupon below 

YOUR 
SOURCE! 
Every week Music & Media presents the 
latest Pan -European media news. But it 
also provides the music and videonews 
from the 18 leading European markets; 
playlists and hot adds from the 400 
leading program directors and deejays; 
the official European Hot 100 charts; the 
most aired videoclips; the New Talent 
and much more. 

SUBSCRIPTION COUPON 
SUBSCRIBE NOW! 
Mail coupon to: Music & Media 
do Billboard Publications, 1515 Broadway 
New York, NY 10036. Att: Circulation Dept. 
Please enter my Music & Media Subscription: 

Name 

Company Title 

Address 

City /State /Zip 

Country 

Type of Business 

Signature 

Issues will not be sent until payment is received. Please allow 3 weeks for handling. 

Payment Enclosed El Bill Me 
Charge my credit card as follows: 

American Express MasterCard /Eurocard (Access) 
Dinersclub VISA 

Card # 

Expiration Date 

Subscription Rates 1 year (U.S. dollars) 
USA /Canada $155. 
Holland $155. 
Germany $155. 
England $155. 
France $155. 
Rest of Europe $130. 
Other Markets $185. 
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NEW YORK -BASED talent agency and management company Josephson 
International Inc. (NASDAQ /JSON) had a significant rise in earnings 
for its first quarter, which ended Sept. 30. The additional income was 
largely a result of the company disposing of its last six radio stations. 
Earnings were $21.9 million, or $4.45 per share, on revenues of $59.2 
million. During the first quarter of the last fiscal year, Josephson post- 
ed earnings of $15.8 million, or $3.28 per share, on revenues of $58.1 
million. After -tax income from continuing operations was 9 cents per 
share, compared with 10 cents per share in the same quarter of last 
year. Josephson earned nearly $21 million from discontinued opera- 
tions, primarily as a result of recording the gain on the completion of 
the sale of its remaining radio outlets and $581,000 from utilizing a net 
operating loss carryforward. 

CANADIAN MUSIC SOFTWARE MANUFACTURER Cinram Ltd., trading on the 
Toronto and Montreal stock exchanges, reported third -quarter net 
earnings up 138 %, with sales up 35 %. Unaudited results showed earn- 
ings of $915,000 on sales of $7.1 million, compared with last year's 
same -quarter earnings of $384,000 on sales of $5.27 million. Cinram, 
which increased its number of outstanding shares by approximately 
60% in the last year, said its earnings for the quarter translate into 31 

cents per share, compared with last year's mark of 2'7 cents per share. 
The company, based in Scarborough, Ontario, expects to begin manu- 
facturing compact disks early next year. 

STARS TO BO (NASDAQ /STG), the California -based company that oper- 
ates videocassette rental outlets in convenience stores, continued to 
lose money in the third quarter, posting losses of $994,000, or 12 cents 
per share, on revenues of $7.2 million. The company, which currently 
has more than 2,000 video centers in operation, completed its initial 
public offering in the quarter, raising approximately $17 million. Jerry 
Welch, president and CEO of the chain, says the company is now 
"properly positioned to take full advantage of the growing video rental 
boom in convenience stores and secure our leadership role in this 
emerging industry." 

CRAZY EDDIE HONCHO EDDIE ANTAR last week reduced his personal stake in 
the company when he sold 1.5 million shares of its common stock (NAS- 
DAQ/CRZY). It was the second block sale of shares by Antar this 
year, who now holds 3.4 million shares, or just under 11% of the compa- 
ny's 31.3 million shares outstanding. The stock closed at 141 /2, down 1. 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 

PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 
New York, N.Y. 10019, (212) 713 -2000 

Company 

Sale/ 
1000's 

NEW YORK STOCK EXCHANGE 

Close 

11/4 
Close 

11 /10 Change 

American Can 658.9 88% 881/4 -' /, 
John Blair & Co. 89.1 15 15'/, +'' /, 
CBS Inc. 737.5 132'/, 1361/4 +3'/, 
Cannon Group 123.7 311/, 27 -31/4 

Capital Cities Communications 162.5 271 2711/4 +' /, 
Coca Cola 2754.5 37'/. 36% -'/, 
Walt Disney 1669.7 431/4 44% +'/, 
Eastman Kodak 5607.7 64 62 V. -1'/, 
General Electric 3556.6 77'/, 781/4 +'/. 
Gulf & Western 487.1 66V, 651/4 -11/4 
Handleman 106.1 30% 29'/, -'/, 
MCA Inc. 1387.6 42V, 43 11/, +11/4 

MGM /UA 60.6 10' /, 10'/. -Y. 
Orion Pictures Corp. 779 13,' 14% +11/4 

Sony Corp. 304.8 221/4 201/4 -1' /, 
Taft Broadcasting 70.1 116V, 118'/. +1 
Vestron Inc. 124.8 5% 5'/. 
Viacom 1169.4 43% 431/4 +'/. 
Warner Communications Inc. 2577 241/4 24'/, 
Westinghouse 1497.6 571/4 571/4 

AMERICAN STOCK EXCHANGE 
Commtron 26 91/4 9 -' /. 
Lorimar /Telepictures 1634.4 191/4 21 V, +2% 
New World Pictures 73 141/4 14'/, +'/, 
Price Communications 104.6 10'/, 10V, -' /. 
Turner Broadcasting System 29.6 15'/, 15'/, i 
Unite) Video 11.5 9% 9'/, _3/. 
Wherehouse Entertainment 40.8 201/4 20 -'/, 

November 10 

Company Open Close Change 

OVER THE COUNTER 
Crazy Eddie 15V, 14'/, -1 
Infinity Broadcasting 12 12 
Josephson Inc. 111/4 11'/. 
LIN Broadcasting 52 52 
Lieberman Enterprises 171/4 17'/, 
Malrite Communications Group 12 12 
Prism Entertainment Corp. 5 Y, 51/4 

Recoton Corporation 8 7'/, 
Reeves Communications 9 81/4 

Satellite Music Network, Inc. 5'/. 51/4 

Scripps Howard Broadcasting 80 80 
Sound Warehouse 21 y 21'/, 
Specs Music 8'/, 8'/. 
Trans World Music Corp. 18'/. 177. -'/ 
Tri -Star Pictures 12'/. 12'/, 
Wall To Wall Sound & Video Inc. 51/4 51/4 

Westwood One 29'/. 29 /. 

inancial 
Memphis Seminars Bring Groups Together 

Bankers, Musicians Cement Ties 
BY SARAH SCOTT 

MEMPHIS, Tenn. An unusual 
two -part seminar sought to bridge 
the gap between the financial and 
music communities here by shed- 
ding light on the business needs 
and practices of the two groups. 

Dubbed "Music, Money, and 
You" and held Oct. 25 and Nov. 7, 
the event was sponsored by the 
Memphis chapter of NARAS and 
the Memphis and Shelby County 
Film, Tape, and Music Commis- 
sion. 

The Oct. 25 meeting, held at 
Memphis State Univ., had the mu- 
sic community as its audience, 
with financial and legal represen- 
tatives as well as established mu- 

'A lot of music 
industry people 
look at banks 

as venture 
capitalists' 

sic industry figures as the advis- 
ers. Two weeks later the situation 
was reversed, with music industry 
representatives explaining their 
business to participants from the 
banking and investment arena. 
Music participants were encour- 
aged to begin financial planning in 
the 14 -day interim. The two groups 
then joined for a mixer at the close 
of the Nov. 7 session. Each session 
brought in 35 -40 participants. 

The message voiced repeatedly 
Oct. 25 was that funding is avail- 
able, but the musician must have 
his act together as a business in or- 
der to get it. A musician should 
create his own management team, 
advisers suggested, composed of 
an accountant, an attorney, and a 
banker. 

There are more sources than 
ever before for financial backing, 
noted Wayne Smotherman, vice 
president of First American Trust 
Co., Nashville, and a songwriter 
and publisher. He pointed out that 
deregulation of the banking indus- 
try has opened up such alternative 
sources of financing as leasing 
companies and savings and loan in- 
stitutions. 

Know where to look for the type 
of funding needed, cautioned 
Smotherman. "A lot of music in- 
dustry people look at banks as ven- 
ture capitalists, although commer- 
cial banks generally are not in the 
business to fund a start -up." 
Banks are short -term lenders 
"looking for liquid fund situa- 
tions." 

Financial guidelines for starting 
one's own business were given by 
Pamela Brown, an entertainment 
lawyer with the Nashville firm of 
Ludwick & Lowell. While stress- 
ing the similarities in the ways 
venture capitalists evaluate proj- 
ects, both large and small, she not- 
ed that "each investor is looking 
for something different." 

Although more questions were 
raised than answered about the 
Tax Reform Act of 1986, Brown 
noted that this is a good time to 
seek investors in music because in- 
vestments in real estate will be 
less lucrative in 1987. She warned, 
however, that "most investors are 
not looking for just a write -off. 
They want income." 

Those investors probably don't 
understand the music business, 
Russ Miller, former senior vice 
president of a &r for Elektra Rec- 
ords, told the group. And if you 
can't explain it yourself, he said, 
take someone with you who can. 

"You have to approach the de- 
velopment of your ideas as a sales- 
person," advised Miller. 

After good sales comes good 
management, said Tim Goodwin, 
co -owner and general manager of 
Memphis Sound Productions. "It's 
very simple when your money 
starts flowing positively to buy a 
new Volvo and take a trip to the 
Caribbean." But Goodwin pointed 
out the early obsolescence of 
equipment and the need to put 
profits back into the company. 

"You deal in dreams. You deal in 
magic," Miller told the music mak- 
ers. "And that can get people fired 
up. But when the magic begins to 
wear down, investors want to 
know what's going on financially." 

The practical side of music, rath- 
er than its magic, was the focus of 
the Nov. 7 session at the Radisson 
Hotel, with an audience of bankers 
and others from the financial com- 
munity. 

As with the first meeting, many 
of the advisers were pulled from 
the Nashville music industry. Wes- 
ley Rose, president of Acuff -Rose- 
Opryland Music Inc., a director of 
First American Bank of Nashville, 
and founder of the Country Music 
Assn., opened the session by talk- 
ing about the cooperation needed 
among all elements in the music 
business in order to strengthen 
Memphis' market position. Rose 
added that publishing was a criti- 
cal factor in Nashville's success. 

In investments, the stable mon- 
ey is in publishing, said Harry 
Warner, director of writer admin- 
istration for BMI's Nashville of- 
fice. The quick money, he added, is 
with the entertainers. 

Several of the speakers noted 
that investors should realize cash 
flows are different for different 
aspects of the music industry. And 
a financial person who doesn't un- 
derstand the music business can 
unknowingly set someone up for 
failure. 

"We are as responsible for peo- 
ple going out of business as they 
are themselves," said Charles Bry- 
an, a senior vice president of Nash- 
ville City Bank whose expertise is 
in music finance. "We have so 
many people in our industry who 
are not loan officers. They are or- 
der takers." As a result, said Bry- 
an, projects get underfinanced and 
cash -flow problems are created. 

Warner said: "When you look at 
a songwriter or publisher who's 
had one hit or has a catalog, you 
cannot look at [his fund request] 

as a 90 -day note." Not only do BMI 
and ASCAP pay quarterly, said 
Warner, but a record on the charts 
today won't garner royalty money 
for nine months, or two years if it 
is overseas. 

Just as the musicians were told 
there is money to be obtained, the 
financial group was told there is 
big money to be made. And, if the 
conditions are right, it can be made 
more quickly than in conventional 
industries. 

"I've had an entertainer who 
had a negative net worth of 
$800,000 and ended up with a posi- 
tive net worth of $2 million in three 
months," said Bryan. 

BMI's Warner agreed, noting 
that for a No. 1 record by a major 
act on a major label, the songwrit- 
er and publisher could each get 
$40,000 -$50,000 in the year that it 
is a hit, then have continued earn- 
ings through radio and airline air- 
play, club performances, and other 
forums. 

Compact disks were singled out 
as a new and lucrative profit area 
by Eddie Reeves, general manager 
of Warner Bros. Records in Nash- 
ville. For a recording company 
with past masters sitting on a 
shelf, putting those songs out on 
CD can yield substantial income 
with little added investment. 

At the session's conclusion Har- 
old Shedd, owner of Music Mill Re- 
cording Studio and producer of Al- 
abama and Mel Tillis, offered tips 
he had shared with his banker. "I 
invited my banker to come spend a 
day with me so he wouldn't have to 
ask me what I did, so I could show 

`When the magic 
begins to wear 

down, investors 
want to know 

what's going on' 

him that I did work, that I had a 
regular job." 

Getting that banker involved, 
said Shedd, meant he no longer 
had to go through the bank's 
board of directors every time he 
needed $10,000 -$20,000 quickly to 
accomplish something. 

Sponsors of the seminar were 
pleased with what they saw as the 
first step in creating a well -fi- 
nanced music industry in Mem- 
phis. "I think this is going to be 
one of the most important things 
our organization has done in the 
last five years," said Deborah 
Camp, executive director of the 
NARAS Memphis chapter. She 
added that participants in both ses- 
sions would be given each other's 
names, and those from the finan- 
cial community would be added to 
the NARAS mailing list. 

Camp expects a follow -up semi- 
nar next year. 

Sarah Scott is a Memphis, 
Tenn. -based free -lance journalist 
specializing in financial news. 
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Ceuiews 

ALBUMS 
SPOTLIGHT Predicted to hit top 10 
on Billboard's Top Pop Albums 
chart or to earn platinum 
certification 
NEW & NOTEWORTHY Highlights 
new and developing acts worthy of 
attention and other releases of 
special interest 
PICKS New releases predicted to 
hit the top half of the chart in the 
format listed 
RECOMMENDED Other releases 
predicted to chart in the respective 
format; also, other albums of 
superior quality 

All albums commercially available 
in the U.S. are eligible for review 
Send albums for review to: 
Fred Goodman, Billboard 
1515 Broadway 
New York, N.Y. 10036 
or Chris Morris, Billboard 
.9107 Wilshire Blvd. 
Beverly Hills, Calif 90210 
Country albums should be sent to: 
Ed Morris, Billboard 
14 Music Circle E. 
Nashville, Tenn. 37203 

POP 

STEVIE RAY VAUGHAN & DOUBLE TROUBLE 

Live Alive 
PRODUCERS: Stevie Ray Vaughan & Double Trouble 
Epic E2 40511 

Just what you would expect: a two- 
record collection of extended jams by 
the guitar hero of the '80s and his trio 
of smokin' longhorns. Blues shuffles, 
instrumentals, and Hendrix -style 
virtuoso pieces abound; Vaughan is 
joined on four tracks by older brother 
Jimmie of the Fabulous Thunderbirds. 
Stevie Ray's formidable rep as a 
nonpareil axman will spur hot sales. 

DEBBIE HARRY 

Rockbird 
PRODUCER: Seth Justman 
Geffen GHS 24123 

Ex- Blondie songbird's second solo 
flight avoids the pitfalls of the 
disappointing "KooKoo." Justman, on 
leave from J. Geils, uses a large 
palette of instrumental colors to back 
Harry's breathy style. Heavy - 
breathing single "French Kissing" 
might turn the trick for this lively 
outing. 

CREEDENCE CLEARWATER REVIVAL 

Chronicle Volume Two 
PRODUCER: John Fogerty 
Fantasy CCR3 

Second two-record compilation of CCR 
sides includes lesser -known but still 
potent album tracks and obscure 
nonhit singles. Package will capitalize 
on Fogerty's current solo U.S. tour -a 
fact that should irk the ex- Creedence 
leader no end. 

RECOMME1NIED 

LOVE TRACTOR 

This Ain't No Outerspace Ship 
PRODUCER: Pat Irwin 
Big Time 6015 -1-B 

Georgia quartet plays to the same off - 
center audience as cross -state pals 
R.E.M. Skewed tunes and guitar - 
based bizarritude will play on college 
and alternative radio, where band's 
indie releases have established a 
following. 

EIGHT SECONDS 

Almacantar 
PRODUCER: Rupert Hine 
Polydor /PolyGram 831 119 -1 Y -1 

Canadian quintet's major label debut 
features the production wizardry of 
Rupert Hine. Album is chock -full of 
strong cuts catering to the pop /rock 
market, which may be enough to keep 
it from getting lost in the season 
shuffle. First single, "Kiss You (When 
It's Dangerous)," is already 
generating album rock and college 
radio response. 

GENE TAYLOR 

Handmade 
PRODUCER: Bill Bentley 
Spindletop SPT 111 

Former Blasters keyboard master 
puts together a delightful recital of 
funky blues and boogie woogie, 
reminiscent of Dr. John at his 
liveliest. Contact: 1500 Summit St., 
Austin, Texas 78741. 

BRIAN SPENCE 

Brothers 
PRODUCERS: Ed Stasium & Brian Spence 
Polydor 829 842 -1 

Pop rocker's debut album will draw 
comparisons to Don Johnson's current 
offerings in both its style and moods. 
Results are even and Spence shows 
talent, but hooks aren't particularly 
memorable. 

JERRY GOODMAN 

Ariel 
PRODUCER: Jerry Goodman 
Private Music /RCA 2013 

Fusion violinist (ex- Mahavishnu, 
Flock) goes the new age route with 
interesting results. Playing is 
uniformly superior, although album's 
compositions are marred by overly 
dramatic arrangements. 

BILLY VERA & THE BEATERS 

By Request 
PRODUCERS: Jeff Baxter, Jerry Wexler & Jimmy 
Johnson 
Rhino RNLP 70858 

Compilation offers tracks by early 
'80s L.A. club band originally 
recorded for the now -defunct Alfa 
label. Vera, who enjoyed pop hits in 
the early '60s as a vocalist, proved an 
able front man for this r &b- inflected 
horn band. 

BLACK 
Pen 

ROSE ROYCE 

Fresh Cut 
PRODUCERS: Various 
Omni /Atlantic 90577 

Revamped version of group that 
scored several big singles and albums 
in the '70s but hasn't been heard from 
in several years. Producers helming 
the project include Nick Martinelli and 
Arthur Baker, and the crew sounds 
best on "If Walls Could Talk" and 
"Doesn't Have To Be This Way." 

VESTA WILLIAMS 
Vesta 
PRODUCERS: Bryan Loren, Billy Valentine & David 
Crawford 
A &M SP -5118 

Powerhouse vocalist's first album is 
an auspicious debut. Production and 
songwriting team of Bryan Loren & 
Billy Valentine provides much of the 
material, but Williams provides the 
punch. 

LOOSE ENDS 

Zagora 
PRODUCER: Nick Martinelli 
MCA -5745 

Free -flowing Eurosoul from tasty new 
group may not be tight enough to 
tantalize radio. But "Slow Down" and 
"I Can't Wait" may pick up the slack 
left by shortfall of "Stay A Little 
While, Child." Strong production and 
touches of rhythm exotica. 

SPOTLIGHTS 

UÉ 
BÁN 

L14 J1975-ä5 

BRUCE SPRINGSTEEN & THE E STREET BAND 
Live /1975 -85 
PRODUCERS: Bruce Springsteen, Jon Landau & 
Chuck Plotkin 
Columbia C5X 40558 

The big one for Christmas, and 
rightfully so. Only a popular artist of 
Springsteen's stature could assemble 
10 exciting, listenable sides of live 
performances. This career 
retrospective charts the Boss' 
progress from the ebullient urban 
romanticism of "Rosalita" to the 
furious social commentary of "Born 
In The U.S.A." and the biting new 
"Seeds." Superior in every respect 
and a commercial KO to boot. 

PAUL YOUNG 

Between Two Fires 
PRODUCERS: Hugh Padgham, Paul Young & Ian 
Kewley 
Columbia FC 40543 

Soulful English vocalist's sequel to 
his platinum 1985 success, "The 
Secret Of Association," breaks no new 
turf but should go down easy with the 
fans. Young's gutsy yet restrained 
singing remains as effective as ever. 
Playful funk of "Some People" leads 
as the single; other potential chart- 
toppers include "Wasting My Time," 
"A Certain Passion," and title track. 
An extra plus is the helping hand of 
Genesis producer Padgham. 

POINTER SISTERS 

Hot Together 
PRODUCER: Richard Perry 
RCA 5609 -1 -R 

Perry's hit -making formula for the 
sisters remains in place and will likely 
result in platinum alchemy. 
Alternately prancing and sensuous, 
the Pointers do their customary 
crossover -oriented job on custom -cut 
material. Initial single, "Goldmine," 
sounds like a click; title track, "My 
Life," and simmering "Sexual Power" 
could also track to the bank. 

GEORGE CLINTON 
The Best Of George Clinton 
PRODUCER: George Clinton 
Capitol ST -12534 

Funkateer Clinton has a long history 
of hitting the funny bone and the 
charts with wildly imaginative forays 
on the lighter side. Hits collected here 
remind us of his idiosyncratic genius 
for zany detail and propulsive 
command of dance. 

BE.'ENDED 

HEAVY TRAFFIC STARRING V 
PRODUCERS: Brian Holland, Harold Beatty & 
Norman Whitfield 
Legacy /Atlantic 81682 

Motown songwriting and production 
vets helm studio project featuring 
vocalist V. Results are mixed, but 
"Jealousy" and "The Fire Is Gone" 
stand out. 

THE SNAPP 
PRODUCERS: Ray Miles & the Snapp 
Blue Heron /Aspen BLU 704 

Bay -area funk aggregate handles a 
broad range of styles, from current 
Minneapolis sound to more traditional, 
Southern- influenced soul fare. Results 
are mixed, but "I Just Want To Dance 
With You" and "I Treat My Baby 
Right" are on the money. 

COUNTRY 

THE BELLAMY BROTHERS 

Greatest Hits, Volume Two 
PRODUCERS: Various 
MCA 5812 

The Bellamy Brothers' trademarks, 
consistent grooves and smooth vocal 
harmonies, are here in force in 
" Feelin' The Feelin'," "When I'm 
Away From You," and "I Need More 
Of You." "Old Hippie" and "Lie To 
You For Your Love" provide enough 
lyrical wit to keep the consistency and 
smoothness from becoming 
monotonous. 

RECOMMENDED 

SCHUYLER, KNOBOCH & OVERSTREET 

S.K.O. 
PRODUCER: James Stroud 
MTM ST -71058 

Three of country's premier singer - 
songwriters combine their talents in 
this strong collection of guitar -based 
ballads. Love, as in the top 10 "You 
Can't Stop Love," dominates the 
lyrics. 

JAZZ 
RECOMIENDED 

AHMAD JAMAL 
Live At The Montreal Jazz Festival 1985 
PRODUCERS: Ahamad Jamal & Laura Hess -Hay 
Atlantic 81699 

Double live set captures the 
legendary jazz pianist with his 
quintet. Set is split between originals 
and standards. 

WINDOWS 

Is It Safe 
PRODUCER: Skipper Wise 
Intima /Enigma SJ -73218 

Polished, upbeat fusion unit 
showcases the superb abilities of its 
members, including saxophoist 
Michael Acosta, keyboardist Ed 
Cohen, and bassist Skipper Wise. 

NEW AND 
NOTEWORTHY 

DUKE ELLINGTON 

The Blanton -Webster Band 
REISSUE PRODUCER: Bob Porter 
Bluebird 5659 -1-RB 

An appropriately elegant collation of 
classic, domestically scarce 1940 -42 
recordings by what was arguably the 
Duke's greatest band. Bassist Jimmy 
Blanton and tenor saxophonist Ben 
Webster are featured in this well - 
annotated four -record box, which 
contains such Ellington treasures as 
"Take The A Train," "Ko-Ko," 
"Warm Valley," and "Concerto For 
Cootie." A perfect Yule treat for the 
jazzhound. 

RICHARD ELLIOT 

Trolltown 
PRODUCER: Richard Elliot 
Intima /Enigma SJ -73233 

Saxophonist /lyricon player 
demonstrates an insistent yet relaxed 
approach. Album is well -crafted and 
deftly executed but somewhat 
predictable. 

CLASSICAL 
flECOMNMNfED 

BARTOK: MUSIC FOR STRINGS, PERCUSSION & 

CELESTA/SCHOENBERG: TRANSFIGURED 
NIGHT /BARBER: ADAGIO FOR STRINGS 
Leopold Stokowski & His Symphony Orchestra 
Angel CDC -7 47521 

These vintage Stokowski 
performances have been remastered 
with the care their stature deserves. 
One need listen to no more than the 
Barber to succumb to the magic the 
maestro, at his best, exercised as no 
other. The Schoenberg, too, is a score 
he directed with unmatched color and 
mystery. 

SCHUBERT: DIE SCONE MULLERIN 
Hermann Prey, Philippe Bianconi 
Denon CO -1072 (CD only) 

The song cycle has long been a Prey 
specialty, and he projects the varying 
moods of the songs with a conviction 
few others can sustain. Young 
Bianconi is an able collaborator. The 
CD medium, of course, is ideal for 
conveniently sampling or reordering 
sequences according to listener 
moods. 

THE HEROIC MR. HANDEL 
Edward Carroll, Anthony Newman, New York 
Trumpet Ensemble 
Vox Prima MWCD 7100 (CD only) 

Bright, first -class, digital recordings 
that compare more than favorably 
with many higher -priced CDs. 
Excerpts from "Royal Fireworks," 
"Water Music," are highlights of a 
varied and entertaining program. CD 
is held in Moss Music's all -cardboard 
"wallet" pack. 

MOZART: PIANO WORKS 

Daniel Barenboim 
Angel CDC 7 47384 (CD only) 

An unusual collection of pieces that 
range from some of Mozart's more 
profound late solo keyboard works 
back to infant efforts (at age 7), 
played here with equal "respect" and 
communicative skill. Fourteen 
selections in all. 

BACH: PRELUDES & FUGUES, VOL 1 

Anthony Newman, Organ 
Newport Classic NC 60001 

The big pieces here are six title 
works, including the demanding 
"Wedge" (S. 548), separated by 
shorter chorales in a programming 
move that provides a welcome 
emotional change of pace. Newman is 
a skilled performer, and the full range 
of the Rieger organ used is captured. 
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HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 with Michael Ellis. 

THE HUMAN LEAGUE rides a gain in sales points to No. 1 with "Hu- 
man" (A &M) as Boston's "Amanda" (MCA) loses points and slips to 
No. 2. "True Blue" by Madonna (Sire) is No. 3 and, despite losing its 
bullet, is still a contender for No. 1 because the top four records are so 
close in total points. The No. 4 record, Bon Jovi's "You Give Love A 
Bad Name" (Mercury), from the group's double -platinum album, "Slip- 
pery When Wet," is No. 2 in sales and could make it to No. 1 if airplay 
points increase significantly. 

THE BIG STORY ON the chart is the No. 45 debut of Bruce Spring - 
steen's remake of "War" (Columbia). It's the third -highest debut of the 
year, with adds from 75% of the pop radio panel. It's already No. 10 at 
WYDD Pittsburgh and No. 23 at KLUC Las Vegas. When this one 
starts to accumulate sales points, it could really fly up the chart. 

SEVERAL UNUSUAL CHART moves merit a closer look. "To Be A 
Lover" by Billy Idol (Chrysalis) has an outstanding week at radio and 
in the stores, with large point gains, but moves up only one place -to 
No. 15-because of the intense competition this week. Similarly, the 30s 
hold many bulleted records jockeying for position, so Billy Ocean's 
"Love Is Forever" (Jive) is only able to move two places, to No. 36- 
despite strong point growth in sales and airplay. By contrast, the Po- 
lice move up five places, to No. 48, with "Don't Stand So Close To Me 
'86" (A &M), but their point gain was insufficient for a bullet. 

NEW ARTIST GREGORY ABBOTT is making impressive moves up 
the chart, and this week his "Shake You Down" (Columbia) is the Pow- 
er Pick /Airplay, which virtually guarantees that he will hit the top 10. 

The record is already top five at eight pop reporting stations, including 
No. 1 at WSSX Charleston, S.C.; No. 2 at WQUE New Orleans; and No. 
3 at Z -100 New York, WROQ Charlotte, N.C., and Y -100 Miami. 

OTHER NEW ARTISTS are also showing impressive strength on the 
Hot 100 this week. Robbie Nevil's "C'est La Vie" continues Manhattan 
Records' streak of breaking new talent this year as it moves from 35 to 
27 nationally. It's top 15 at 10 reporting stations, including WAPE Jack- 
sonville, Fla., (18 -15) and KKYK Little Rock (21 -15). David & David 
move up to No. 39 with "Welcome To The Boomtown" (A &M), already a 
top 10 record in Cleveland and Akron, Ohio, and No. 12 at WLS Chica- 
go. Timbuk 3 enters the top 40 with "The Future's So Bright, I Gotta 
Wear Shades" (I.R.S.). The Texas group is showing early radio 
strength in Houston (No. 12 at KRBE) and San Jose (No. 15 at KATD). 
PD Bob Harlow at KATD added the record off requests from college 
radio in the area and says "the response has been fantastic. The last 
four weeks it's been in our top 10 requests from the over -20 age group, 
and it's selling strongly." Two other new artists moving nicely are Chi- 
co DeBarge (Motown), up to 64 from 74, and Nancy Martinez (Atlan- 
tic), up to 52 from 60. 

FOR WEEK ENDING NOVEMBER 22, 1986 
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RADIO MOST ADDED 
222 REPORTERS 

NEW 

ADDS 

TOTAL 

ON 

BRUCE SPRINGSTEEN & THEE STREET BAND WAR COLUMBIA 167 167 

TINA TURNER TWO PEOPLE CAPITOL 73 74 

GREGORY ABBOTT SHAKE YOU DOWN COLUMBIA 32 157 

BILLY JOEL THIS IS THE TIME COLUMBIA 32 76 

ROD STEWART EVERY BEAT OF MY HEART WARNER BROS 24 24 
Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of radio reporters is published periodical- 
ly as changes are made, or is available by sending a self- addressed stamped envelope to: Bill- 
board Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
172 REPORTERS 

NUMBER 

REPORTING 

JANET JACKSON CONTROL A &M 32 

KANSAS ALLI WANTED MCA 22 

FREDDIE JACKSON TASTY LOVE CAPITOL 19 

THE POINTER SISTERS GOLDMINE RCA 18 

SURVIVOR IS THIS LOVE SCOTTI BROS. 17 
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duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
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f f When I think of the road we're traveling on, 

I wonder what's gone wrong. I can't help it. 
I wonder what's gone wrong. II - Paul Simon, American Tune. 

Iis obvious to us that these folks who 
find rock and roll lyrics so shocking and 

disorienting have never seen our book, 
Radio Eyes.® 

If they had, they'd get a chance to see 
rock lyrics for what they really are: poems 
that speak the truths about our lives. Often 
disturbing truths at that. 

It's not supposed to be comforting, for 
example, that some people in America can't 
live where they want, a situation addressed 
in Stevie Wonder's powerful Cash In Your 

Face on page 92. Or that the social classes 
are drifting further apart, the position for- 

warded by Frank Zappa in his violent 
More Trouble Every Day 
(page 80). Or that 
silly prejudices 
still exist, as Randy 
Newman proves in 

his often- misun- 
derstood Short 
People (page 63). 

Is your boy- 
friend gay? That's 
the thoroughly mod- 
ern question posed in Johnny Are You Queer? 
(page 37). What happens to people who take 
too many drugs? Grace Slick shows us the 
unhappy results in Lather (page 72). How 
would your lifestyle change if war comes? 
David Byrne gives a vivid prediction in Life 

During Wartime (page 91). Do you have to 
choose between loving America and leaving 
her? That's the theme of Paul Simon's patri- 
otic American Tune (page 60). And how does 
it feel when your own daughter betrays you? 

Bob Dylan and The Band's Richard Manuel 
explore the love beneath the pain in 

Tears of Rage (page 31). 

On and 
on Radio 
Eyes goes, 
page after 
page of this 
remarkable 
poetry. 

There are songs of 
heartbreak 
(What A Fool 
Believes), 
songs of soar- 
ing love (Piece 
Of My Heart) 
and songs of in- 

destructible hope 
(John Lennon's 
Imagine). Forty - 
six works in all, 

by most every major songwriter from Leiber 
and Stoller oo Sting and David Bowie. All of 

lasso em interpreted visually by the 
world's top illustrators, the 
same artists whose work you 
see on LP jackets, greeting 
cards and movie posters. 

We first published 
!Radio Eyes back in 1983, 

long before the current con - 
stroversy erupted over rock 
'`lyrics. We published it as a 

labor of love, thinking we 
were merely presenting a pretty art book. 
(It's pretty all right: The Swiss design maga- 
zine, GRAPHIS, devoted two entire pages 
to Radio Eyes in its 1984 annual.) 

But little did we realize how relevant 
and useful our little book would become. Our 
most optimistic hope is that by the time 
these 
would -be 
censors 
finish read- 
ing Radio 
Eyes, they 
will come to 
understand 
what the 
rest of us 
know al- 
ready: Rock lyrics are, in fact, Art. And not 
even with the noblest of intentions do Amer- 
icans familiar with the Bill of Rights interfere 
with something so precious. 

Radio Eyes is available by phone orders only. 

(213)271- 8698.24 hours. $14.95 plus postage. American 
Express cards welcomed. Radio Eyes is 9" x 12" with 96 
pages of full -color illustrations and copyrighted lyrics. 

Radio Eyes includes the work of Paul Simon Bob Dylan Sting David Byrne Randy Newman James Taylor 

John and Michelle Phillips Chuck Berry Kenny Loggins Frank Zappa Stevie Wider Michael McDonald 

Grace Slick John Lennon Roger Waters Ray Davies Eric Clapton Alice Cooper Stephen Stills Elton John 

Bernie Taupin Brian Wilson Christine McVie David Crosby Elvis Presley Daryl Hall and John Oates 

Hoyt Axton Hoyt Mother Mae Boren Axton Otis Redding Steve Cropper Tom Johnston Debora Iyall 

Jerry Leiber and Mike Stoller David Bowie Lou Reed Van Dyke Parks Joe Jackson And More 

American Tune *1973 by Paul Simon. Used with permission. ©1986 The Galliard Press 
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DONT BE MEESE-LED. 

The Meese Commission Exposed is must read- 
ing for everyone concerned about creeping cen- 
sorship in our society. Literary, artistic, social, 
religious, intellectual and political freedom of 
thought is being threatened. 

The biases and abuses of the Attorney General's 
Commission on Pornography, appointed with the 
charge of "contro :ling" what our laws do not even 
define, have aroused the concern of many 
Americans. 

On January 16, 1986, the National Coalition 
Against Censorship brought together well -known 
writers, feminists, actors, psychiatrists, lawyers and 
psychologists at a Public Information Briefing to 
answer the Meese Commission. Actress Colleen 
Dewhurst, author Kurt Vonnegut, Jr., and feminist 
Betty Friedan among others spoke out fervently on 
the growing wave of attacks -on the national, state 

and local levels -on sexually related expression. 
This booklet presents the vital information covered 
in this historic public information briefing. 

It is must reading for all who cherish freedom of 
thought, expression and choice in our country, and 
wish to see these freedoms preserved. 

To order The Meese Commission Exposed, write to: 
National Coalition Against Censorship, 132 West 43rd 
Street, New York, NY 10036 or call (212) 944 -9899. 
Postpaid copies are $3 to individuals, $6 to institutions. 
Bulk rates on request. 
The NATIONAL COALITION AGAINST CENSORSHIP, founded 
in 1974, is a broad -based non -profit, non -partisan coalition of 
religious, educational, professional, artistic, labor and civil rights 
organizations. The Coalition opposes censorship and advocates 
First Amendment rights. 

JUNO AWARDS 
(Continued from page 1) 

the 16th annual Canadian industry 
awards show here Nov. 10 did have 
some surprises. 

First, there was the appearance 
of Capitol act Anne Murray to pick 
up her Juno as best country female 
vocalist after boycotting the event 
for years. Then, there was the ap- 
pearance of Bob Dylan, who took 
time away from the film set of 
"Hearts On Fire" to pay tribute to 
Gordon Lightfoot, inducted into the 
Juno Hall of Fame. 

Perhaps most significantly, it was 
a surprisingly big night for Canadi- 
an black music. Billy Newton -Davis 
(CBS) and Kim Richardson (A &M) 
were honored as most promising 
male and female vocalists. Newton - 
Davis, clearly a crowd pleaser, 
snagged a second Juno in the best 
r &b -soul recording category. 

The MC, comedian and television 
star Howie Mandel, injected enthu- 
siasm and improvisation into the 
awards show, which was threatened 
down to the last minute by a strike 
by stagehands at the Canadian 
Broadcasting Corp. The Canadian 
Union of Public Employees walked 
off the job 75 hours before the na- 
tional telecast and left part of the 
stage unassembled. But they re- 
turned to work the day of the show. 

Apart from Glass Tiger and -¡New- 
ton- Davis, the evening's only other 
multiple winner was David Foster 
(WEA), who grabbed Junos as pro- 
ducer of the year and instrumental 
artist of the year. 

Other major winners included 
Honeymoon Suite (WEA) as top 
group; Bryan Adams (A &M) as top 
male vocalist; Adams' collaborator 
Jim Valiance as top composer; and 
Luba as top female vocalist. 

Top international album was 
"Brothers In Arms" by Dire Straits 
(PolyGram), and the top single was 
"Live Is Life" by Opus (PolyGram). 
Glass Tiger's awards were for the 
single "Don't Forget Me (When I'm 
Gone)" and the album "The Thin 
Red Line," both debuts for the 
band. To no one's surprise, the act 
was named most promising group 
of the year. 

Here are the remaining Juno 
Awards, presented before 1,600 peo- 
ple at Toronto's Hilton Harbour 
Castle Convention Centre: 

Country group: Prairie Oyster 
(RCA). 

Country male vocalist: Murray 
McLauchlan (True North). 

Children's album: "10 Carrot Di- 
amond" by Charlotte Diamond 
(A &M). 

Classical album (solo or ensem- 
ble): "Stolen Gems" by James 
Campbell (clarinet) and Eric Robert- 
son (keyboards), CBS. 

Classical album (large ensem- 
ble): "Holst: The Planets," Toronto 
Symphony, Andrew Davis, conduc- 
tor (CBS). 

Jazz album: "Lights Of Burgun- 
dy" by Oliver Jones (Justin Time). 

R &b -soul: "Love Is A Contact 
Sport" by Billy Newton -Davis (CBS). 

Reggae -Calypso: "Revolutionary 
Tea Party" by Lillian Allen. 

Engineer: Joe and Gino Vannelli, 
for "Black Cars" by Gino Vannelli 
(PolyGram). 

Video: Greg Masuak for "How 
Many (Rivers To Cross)" by Luba 
(Capitol). 

Graphics: Hugh Syme and Dimo 
Safari for "Power Windows" by 
Rush (Anthem). 

Walt Grealis Special Achieve- 
ment Award: Jack Richardson. 
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FOR WEEK ENDING NOVEMBER 22, 1986 

A ranking of the top 40 singles by sales and airplay, respective y, with ref 

le 

W r-3 

Y 

á W -3 

SALES 
TITLE ARTIST 

ó r 
ó ó =6. 

i 2 HUMAN THE HUMAN LEAGUE 1 

2 6 YOU GIVE LOVE A BAD NAME BON JOVI 4 

3 1 AMANDA BOSTON 2 

4 7 WORD UP CAMEO 6 

5 4 TRUE BLUE MADONNA 3 

6 5 TAKE ME HOME TONIGHT EDDIE MONEY 5 

7 10 THE NEXT TIME I FALL PETER CETERA WITH AMY GRANT 7 

8 13 HIP TO BE SQUARE HUEY LEWIS & THE NEWS 8 

9 8 THE RAIN ORAN 'JUICE" JONES 12 

10 11 I'LL BE OVER YOU TOTO 11 

11 12 LOVE WILL CONQUER ALL LIONEL RICHIE 10 

12 15 THE WAY IT IS BRUCE HORNSBY & THE RANGE 9 

13 3 I DIDN'T MEAN TO TURN YOU ON ROBERT PALMER 14 

14 19 TO BE A LOVER BILLY IDOL 15 

15 20 EVERYBODY HAVE FUN TONIGHT WANG CHUNG 13 

16 16 EMOTION IN MOTION RIC OCASEK 17 

17 23 WALK LIKE AN EGYPTIAN BANGLES 16 

18 22 STAND BY ME BEN E. KING 19 

19 9 TRUE COLORS CYNDI LAUPER 18 

20 14 I AM BY YOUR SIDE COREY HART 25 

21 24 FREEDOM OVERSPILL STEVE WINWOOD 20 

22 29 DON'T GET ME WRONG THE PRETENDERS 22 

23 36 NOTORIOUS DURAN DURAN 21 

24 18 JUMPIN' JACK FLASH ARETHA FRANKLIN 41 

25 27 WHAT ABOUT LOVE 'TIL TUESDAY 26 

26 31 SHAKE YOU DOWN GREGORY ABBOTT 23 

27 28 (FOREVER) LIVE AND DIE ORCHESTRAL MANOEUVRES IN THE DARK 24 

28 17 SWEET LOVE ANITA BAKER 29 

29 39 C'EST LA VIE ROBBIE NEVIL 27 

30 32 WILD WILD LIFE TALKING HEADS 28 

31 26 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 31 

32 21 TYPICAL MALE TINA TURNER 33 

33 34 WELCOME TO THE BOOMTOWN DAVID & DAVID 39 

34 - THE FUTURE'S SO BRIGHT, I GOTTA WEAR SHADES TIMBUK 3 40 

35 - YOU KNOW I LOVE YOU ... DON'T YOU? HOWARD JONES 30 

36 33 TWO OF HEARTS STACEY Q 51 

37 37 LADY SOUL THE TEMPTATIONS 49 

38 - VICTORY KOOL & THE GANG 37 

39 - DON'T STAND SO CLOSE TO ME '86 THE POLICE 48 

40 - LOVE IS FOREVER BILLY OCEAN 36 

TM 

=w 
r3 

áíwiw 3 
AIRPLAY 

TITLE ARTIST 

ó 
=á 

1 1 AMANDA BOSTON 2 

2 2 HUMAN THE HUMAN LEAGUE 1 

3 3 TRUE BLUE MADONNA 3 

4 5 THE NEXT TIME I FALL PETER CETERA WITH AMY GRANT 7 

5 6 YOU GIVE LOVE A BAD NAME BON JOVI 4 

6 9 HIP TO BE SQUARE HUEY LEWIS & THE NEWS 8 

7 4 TAKE ME HOME TONIGHT EDDIE MONEY 5 

8 13 THE WAY IT IS BRUCE HORNSBY & THE RANGE 9 

9 8 WORD UP CAMEO 6 

10 14 LOVE WILL CONQUER ALL LIONEL RICHIE 10 

11 15 EVERYBODY HAVE FUN TONIGHT WANG CHUNG 13 

12 16 WALK LIKE AN EGYPTIAN BANGLES 16 

13 11 I'LL BE OVER YOU TOTO 11 

14 12 THE RAIN ORAN 'JUICE' JONES 12 

15 7 I DIDN'T MEAN TO TURN YOU ON ROBERT PALMER 14 

16 19 TO BE A LOVER BILLY IDOL 15 

17 10 TRUE COLORS CYNDI LAUPER 18 

18 17 EMOTION IN MOTION RIC OCASEK 17 

19 22 FREEDOM OVERSPILL STEVE WINWOOD 20 

20 24 NOTORIOUS DURAN DURAN 21 

21 27 STAND BY ME BEN E. KING 19 

22 26 DON'T GET ME WRONG THE PRETENDERS 22 

23 25 YOU KNOW I LOVE YOU ... DON'T YOU? HOWARD JONES 30 

24 35 SHAKE YOU DOWN GREGORY ABBOTT 23 

25 30 IS THIS LOVE SURVIVOR 32 

26 28 (FOREVER) LIVE AND DIE ORCHESTRAL MANOEUVRES IN THE DARK 24 

27 32 LAND OF CONFUSION GENESIS 34 

28 34 C'EST LA VIE ROBBIE NEVIL 27 

29 33 WILD WILD LIFE TALKING HEADS 28 

30 31 WHAT ABOUT LOVE 'TIL TUESDAY 26 

31 38 CONTROL JANET JACKSON 35 

32 37 LOVE IS FOREVER BILLY OCEAN 36 

33 20 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 31 

34 36 FOOLISH PRIDE DARYL HALL 38 

35 21 SWEET LOVE ANITA BAKER 29 

36 39 VICTORY KOOL & THE GANG 37 

37 - SOMEDAY GLASS TIGER 42 

38 18 TYPICAL MALE TINA TURNER 33 

39 - WAR BRUCE SPRINGSTEEN & THE E STREET BAND 45 

40 23 I AM BY YOUR SIDE COREY HART 25 

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 

photocopying, recording, or otherwise, without the prior written permission of the publisher. 

HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot 100 chart. 

LABEL 

COLUMBIA (13) 
Def Jam (1) 

WARNER BROS. (3) 
Geffen (6) 
Sire (3) 
Island (1) 

EPIC (6) 
Carrere (1) 
Portrait (1) 
Scotti Bros. (1) 

CAPITOL 

A &M (5) 
A &M /Virgin (2) 

ATLANTIC (6) 
Island (1) 

MCA (6) 
I.R.S. (1) 

ELEKTRA (5) 
Solar (1) 

RCA (5) 
Jive (1) 

POLYGRAM 
Mercury (3) 
Atlanta Artists (1) 
Polydor (1) 

ARISTA (3) 
Jive (1) 

EMI- AMERICA (1) 
Manhattan (3) 

MOTOWN (3) 
Gordy (1) 

CHRYSALIS 

CRITIQUE 

PROFILE 

RHINO 

NO. OF TITLES 
ON CHART 

14 

13 

9 

8 

7 

7 

7 

6 

6 

5 

4 

4 

4 

3 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

31 ALL CRIED OUT 

(Willesden, BMI /My! My!, BMI /Careers, BMI) CPP 

47 ALL I WANTED 

(Dangling Participle, BMI /Hard Fought, BMI /Stark 

Raving, BMI) 

2 AMANDA 

(Hideaway Hits, ASCAP) 

69 AT THIS MOMENT 

(WB, ASCAP/Vera -Cruz, ASCAP) WBM 

80 CALIFORNIA DREAMIN' 

(MCA, ASCAP) MCA /HL 
57 CAN'T WAIT ANOTHER MINUTE 

(Ensign, BMI /Boomers Mothers, BMI /Naked Prey, 

BMI) CPP 

27 C'EST LA VIE 

(MCA, ASCAP /Afg, ASCAP /Bug, BMI) WBM /MCA /HL 

54 COMING AROUND AGAIN 

(C'est, ASCAP /Famous, ASCAP) CPP 

35 CONTROL 

( Flyte Tyme, ASCAP) WBM 

65 CRAZAY 

(Shockadelica, ASCAP /Alma, ASCAP) CPP /ALM 

89 DAYDREAM BELIEVER 

(Screen Gems -EMI, BMI) WBM 

63 DON'T FORGET ME (WHEN I'M GONE) 

(Colgems -EMI, ASCAP/Tiger Shards, CAPAC /Irving, 
BMI /Calypso Toonz, PROC) WBM /CPP /ALM 

22 DONT GET ME WRONG 

(Hynde House of Hits /Clive Banks) HL 

48 DONT STAND SO CLOSE TO ME '86 

(Virgin, ASCAP) CPP 

93 EARTH ANGEL (FROM "THE KARATE KID PART II ") 

(Dootsie Williams, BMI) HL 

17 EMOTION IN MOTION 

(Lido, ASCAP) WBM 

13 EVERYBODY HAVE FUN TONIGHT 

(Chong, PRS/Warner- Tamerlane, BMI /Pet Wolf, 

ASCAP /Chappell, ASCAP) WBM /CHA /HL 
100 EVERYTIME YOU CRY 

(Warning Tracks, ASCAP) 

59 FALLING IN LOVE (UH -OH) 

(Foreign Imported, BMI) CPP 

38 FOOLISH PRIDE 

(Hallowed Hall, BMI /Red Network, BMI) CPP 

52 FOR TONIGHT 

(Pezaz, PRO /Kish Kish, CAPAC) 

24 (FOREVER) LIVE AND DIE 

(Virgin, ASCAP) CPP 

20 FREEDOM OVERSPILL 

(F.S.Limited, PRS /April, ASCAP /Hot Little Numbers, 

ASCAP) CPP/ABP/WBM 

98 FRENCH KISSIN 

(Home Grown, BMI/Theodello Profunct, BMI) 

81 FRIENDS AND LOVERS 

(WB, ASCAP /French Surf, ASCAP /Colgems -EMI, 

ASCAP) WBM 

40 THE FUTURE'S SO BRIGHT, I GOTTA WEAR SHADES 

(Mambadaddi, BMI /I.R.S., BMI /Criterion, ASCAP) 

60 GIRL CAN'T HELP IT 

(Street Talk, ASCAP /Rock Dog, ASCAP /Frisco Kid, 

ASCAP /Colgems -EMI, ASCAP) WBM 

74 GOIN' TO THE BANK 

(Tuneworks, BMI /Careers, BMI /Franne Gee, 

BMI /Rightsong, BMI /Nonpareil, ASCAP) CPP 

50 GOLDMINE 

(Nonpareil, ASCAP /Broozertoones, BMI) 

55 HEARTACHE ALL OVER THE WORLD 

( Intersong, ASCAP) CHA /HL 
92 HEARTACHE AWAY 

(Stone Diamond, BMI) 

71 HEARTBEAT 

(Glasco, ASCAP /Cotillion, BMI /Moon & Stars, BMI) 

CPP 

99 HEAVEN IN YOUR EYES 

(Sordid Songs, ASCAP /Duke Reno, ASCAP /Irving, 
BMI /Poetical License, ASCAP /Famous, ASCAP /Ensign, 

BMI) CPP 

8 HIP TO BE SQUARE 

(Hulex, ASCAP) CLM 

1 HUMAN 

( Flyte Tyme, ASCAP) WBM 

25 I AM BY YOUR SIDE 

(Liesse, ASCAP) CPP 

14 I DIDN'T MEAN TO TURN YOU ON 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) WBM 

97 I WANT TO MAKE THE WORLD TURN AROUND 

(Sailor, ASCAP) 

11 I'LL BE OVER YOU 

(Rehtakul Veets, ASCAP /California Phase, ASCAP) 

WBM 

90 I'M FOR REAL 

(Lakiva, BMI /Nominee, ASCAP /Clarkee, BMI) WBM 

78 IN YOUR EYES 

(Cliofine, BMI /Hidden Pun, BMI) 

32 IS THIS LOVE 

(Easy Action, ASCAP/WB, ASCAP /Rude, BMI/Warner- 

Tamerlane, BMI) WBM 

41 JUMPIN' JACK FLASH 

(Abkco, BMI) CPP 

96 KEEP YOUR HANDS TO YOURSELF 

(No Surrender, BMI/Warner- Tamerlane, 

BMI /Eleksylum, BMI) 

49 LADY SOUL 

(Dream Dealers, ASCAP /Buchu, ASCAP /Arista, 

ASCAP) CPP 

34 LAND OF CONFUSION 

(Anthony Banks, ASCAP /Philip Collins, ASCAP /Michael 

Rutherford, ASCAP /Hit And Run, ASCAP) WBM 

95 LIKE FLAMES 

(Machine Age, ASCAP) WBM 

88 LOVE IN SIBERIA 

(Solid Smash, ASCAP) 

36 LOVE IS FOREVER 

(Zomba, ASCAP) HL 

10 LOVE WILL CONQUER ALL 

(Brockman, ASCAP /Dyad, BMI /Poopÿ s, ASCAP) 

CPP /CLM 
56 A MATTER OF TRUST 

(Joel, BMI) CPP /ABP 

83 MIAMI 
(Gear, ASCAP) WBM 

46 MIDAS TOUCH 

(Hip Trip, BMI /Midstar, BMI) CPP 

53 NAIL IT TO THE WALL 

(Jotete, ASCAP /Perfect Punch, BMI) CPP 

7 THE NEXT TIME I FALL 

(Sin- Drome, BMI /Blackwood, BMI /Chappell, 

ASCAP /French Surf, ASCAP) CPP /ABP /CHA /HL 

77 NOBODY'S FOOL 

(Chappell, ASCAP /Eve, ASCAP) CHA /HL 
21 NOTORIOUS 

(Copyright Control) 

85 POINT OF NO RETURN 

(Poolside, BMI) WBM 

12 THE RAIN 

(Def Jam, ASCAP) 

23 SHAKE YOU DOWN 

(Charles Family, BMI /Alli Bee, BMI /Grabbitt, BMI) HL 

87 SOME PEOPLE 

(April, ASCAP /I.Q., PRS) CPP /ABP 

58 SOMEBODY'S OUT THERE 

(Triumph, ASCAP) WBM 

42 SOMEDAY 

(Colgems -EMI, ASCAP/Tiger Shards, CAPAC /Irving, 
BMI /Calypso Toonz, BMI) WBM /CPP /ALM 

19 STAND BY ME 

(Rightsong, BMI/Trio, BMI /A.D.T. Enterprises, BMI) 

WBM /CHA /HL 
70 STAY THE NIGHT 

(Orange Village, ASCAP) 

76 STOP TO LOVE 

(April, ASCAP /Uncle Ronnii s, ASCAP /Dillard, BMI) 

CPP /ABP 
84 STRANGLEHOLD 

(MPL, ASCAP) MPL/HL 

75 STUCK WITH YOU 

( Hulex, ASCAP) CPP /CLM 

29 SWEET LOVE 

(Old Brompton Road, ASCAP /Jobete, ASCAP) CPP 

5 TAKE ME HOME TONIGHT 

(C And D, ASCAP /Arlon, ASCAP /Chappell, 

ASCAP /Mother Bertha, BMI/Trio, BMI/Warner- 

Tamerlane, BMI) CHA /HL 
64 TALK TO ME 

(Music Corp. Of America, BMI /Franne Gee, 

BMI /Rightsong, BMI /Del Zorro, ASCAP /Summa- 

Booma, ASCAP /Arista, ASCAP) CPP /MCA /CHA /HL 

61 TASTY LOVE 

(Bush Burnin', ASCAP) 

94 THAIS LIFE 

(Vogue, BMI) 

66 THIS IS THE TIME 

(Joel, BMI) CPP /ABP 

86 THORN IN MY SIDE 

(RCA, BMI /Red Network, BMI) CPP 

68 THROWING IT ALL AWAY 

(Anthony Banks, ASCAP /Phil Collins, ASCAP /Michael 

Rutherford, ASCAP /Hit And Run, ASCAP) WBM 

15 TO BE A LOVER 

(East Memphis, BMI /Irving, BMI) CPP /ALM 

62 TOUCH ME (I WANT YOUR BODY) 

(Zomba, ASCAP) 

3 TRUE BLUE 

(WB, ASCAP /Bleu Disque, ASCAP/Webo Girl, 

ASCAP /Black Lion, ASCAP) WBM 

18 TRUE COLORS 

(Denise Barry, ASCAP /Billy Steinberg, ASCAP) WBM 

51 TWO OF HEARTS 

(On The Note, BMI /Bug, BMI/Tim Green, ASCAP /Four 

Buddies, ASCAP) 

72 TWO PEOPLE 

(Myaxe, PRS /Almo, ASCAP/WB, ASCAP) 

33 TYPICAL MALE 

(Myaxe, PRS /Almo, ASCAP/WB, ASCAP) 

WBM /CPP /ALM 
37 VICTORY 

(Delightful, BMI) 

16 WALK LIKE AN EGYPTIAN 

(Peer International, BMI) CPP 

45 WAR 

(Stone Agate, BMI) 

9 THE WAY IT IS 

(Zappo, ASCAP /Bob -A -Lew, ASCAP) CPP /CLM 

39 WELCOME TO THE BOOMTOWN 

(Zen Of Iniquity, ASCAP /48/11, ASCAP /Almo, ASCAP) 

CPP/ALM 

26 WHAT ABOUT LOVE 

(Intersong -USA. ASCAP /Tit Tunes, ASCAP) CHA /HL 

44 WHEN I THINK OF YOU 

(Flyte Tyme, ASCAP) WBM 

82 WHEN THE RAIN COMES DOWN 

(Poetlord, ASCAP /A Thousand Miles Long, ASCAP) 

67 WHERE DID YOUR HEART GO? 

(Island, BMI/Ackee, ASCAP) WBM 

28 WILD WILD LIFE 

(Index, ASCAP) 

73 WILL YOU STILL LOVE ME? 

(Art Bear, BMI/Warner- Tamerlane, BMI /Music 

Corp. Of America, BMI/Young Millionaire's Club, 

BMI/Warm Springs, ASCAP) WBM /MCA /HL 

6 WORD UP 

(All Seeing Eye, ASCAP /PolyGram, ASCAP /Better 

Days, BMI /PolyGram Songs, BMI) WBM 

91 WORDS GET IN THE WAY 

(Foreign Imported, BMI) CPP 

43 YOU BE ILUN' 
(Protons, ASCAP /Rush Groove, ASCAP) 

4 YOU GIVE LOVE A BAD NAME 

(Bon Joni, ASCAP /PolyGram, ASCAP /April, 

ASCAP /Desmobde, ASCAP) CPP /ABP/WBM 

79 YOU GOT IT ALL 

(Holmes Line, ASCAP) 

30 YOU KNOW I LOVE YOU ... DON'T YOU? 

(Howard Jones Ltd, PRS/Warner- Tamerlane, BMI) 

WBM 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Alma HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogul] 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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plate 
BOSS BOX BOOMS IN EUROPE, T00 

Expanding Business. CBS /Records Group president Walter Yetnikoff, second 
right, meets with the founders of SBK Entertainment World Inc., to close the 
sale of CBS Inc.'s music publishing business to the new company. With 
Yetnikoff are, from left, Martin Bandier, Stephen C. Swid, and Charles 
Koppelman. 

EXECUTIVE TURNTABLE 
(Continued from page 4) 

RCA /Ariola International. 
Video Arts International in New York names Steven L. Ringel manager 

of customer relations. He was production assistant at Tapper Productions. 
Morris Video in Redondo Beach, Calif., appoints the following: Wendy 

Fulton, public relations director; Wes Clark, copy director; and Shawn 
O'Connor, publicity director. 

PRO AUDIO /VIDEO. Denon America Inc. in Fairfield, N.J., promotes Ken Furst 
to general manager. He was advertising /product manager. The company 
also appoints the following: Angela Petrelis, advertising manager; Bill 
Muster, national sales manager, tape division; and Geoffrey Marks, West- 
ern regional sales manager. 

Daniel S. Garcia is named national sales manager at Pickering & Co. in 
Plainview, N.Y. He was retail merchandising manager with Maxell Corp. of 
America. 

"Abe" Taylor Abercrombie joins Sigma Sound Studios in Philadelphia, 
Pa., as media services engineer. He was production director for 
WDEL /WSTW radio in Wilmington, Del. 

PUBLISHING. Tom Bogan is elevated to vice president /controller for the 
Chappell /Intersong Music Group- U.S.A. in New York. He was controller. 

RELATED FIELDS. Arlo Chan becomes director of music administration /televi- 
sion and advertising for the law firm of Willima M. Dobishinski in Los An- 
geles. He was with Fermata International Melodies. 

Hit Video USA in Houston, Texas, names Del J. Heintz Western regional 
manager. He was with Premium Channels Publishing. 

Calendar 
Weekly calendar of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y. 100d6. 

NOVEMBER 

Nov. 20 -22, Billboard's Eighth 
Annual Video Music Conference, 
Sheraton Premiere Hotel, Univer- 
sal City, Calif. Jim McCullaugh, 

FOR THE RECORD 
A caption in the Nov. 1 issue of 
Billboard misidentified the pub- 
lic relations director for Atlantic 
City, N.J. She is Soundra E. 
Usry. Billboard regrets the er- 
ror. 

A story in the Nov. 15 issue on 
promo -only compact disks should 
have listed Carly Simon's label 
as Arista Records. Billboard re- 
grets the error. 

213 -273 -7040. 
Nov. 21, Platinum Factory 

Seminar Series VII -The Emer- 
gence Of The Independent Label 
And Production Company As Hit - 
makers, Billie Holiday Theatre, 
Brooklyn, New York. Ed Adams, 
718 -636 -1401. 

Nov. 25, International Radio 
And Television Society (IRTS) 
Newsmaker Luncheon, Waldorf - 
Astoria, New York; 212 -867 -6650. 

Nov. 29, The Broadcast Enter- 
tainment Seminar, Hyatt Regen- 
cy, Kansas City, Mo. Greg 
Schaeffer, 913 -829 -6600. 

DECEMBER 

Dec. 18, International Radio & 
Television Society (IRTS) Christ- 
mas Benefit, Waldorf- Astoria, 
New York; 212 -867 -6650. 

JANUARY 

Jan. 5, Dynasty Records' Rap- 
per's Rap -Off Finals, Atlanta Civ- 
ic Center, Atlanta. Anthony Sten- 
son, 404-792-3812. 

Jan. 21, Rock And Roll Hall Of 
Fame Foundation Second Annual 
Induction Dinner, Waldorf -As- 
toria, New York. Christopher 
Johnson, 216 -621 -3300. 

CBS U.K. Has Record Preorder, Eyes CD Demand 
LONDON In the U.K., the 
Springsteen live package quickly 
became the biggest CBS money 
grosser ever in terms of prere- 
lease orders. The label's Ayles- 
bury plant was devoted almost ex- 
clusively to meeting the unprece- 
dented demand. 

The box set is thought to be the 
biggest compact disk package ever 
released in Europe, says Paul Bur- 
ger, CBS International director of 
marketing in Europe. "We antici- 
pate a very long life for it." 

Says Burger, "The original CD 
pressing requirement was set at a 
very high level to take account of 
expected demand at least until, 
and through, the Christmas holi- 
day period. We've already put 
through a second pressing order 
as big as the first. 

"Our prediction is that 250,000 
CD box sets, or 750,000 individual 
CD disks, will be sold in Europe 
alone." 

The CD package is selling in the 
U.K. for just under $50; the LP and 
cassette sets sell for roughly $40 

each. 
Though no specific figures are 

available yet, Burger says the 
Springsteen set "is extremely 
strong out of the box all over Eu- 
rope, with an incredible ship -out in 
Sweden, traditionally a very 
strong territory for Springsteen." 

`Our second 
pressing is as 
big as the first' 

He says Sweden is "the leading 
European territory in advance or- 
ders." 

The package also registered 
strong prerelease action in Nor- 
way, West Germany, and France. 

The set was released globally 
the week of Nov. 10. In the U.K., 
the week was designated National 
Springsteen Week, and the façade 
of the CBS offices in London's 
Soho Square were lavishly deco- 
rated. Major displays were mount- 

BIRTHS 

Girl, Heather Renee, to Richard 
"Spady" and Melissa Brannan, 
Oct. 2 in Nashville. He is a song- 
writer with Almo /Irving Music. 

Boy, Brandon Paul, to Allan and 
Sonja Canter, Oct. 10 in Engle- 
wood, N.J. He is sales representa- 
tive for Warner Home Video in 
New York. 

Girl, Glynnis Anne, to Steve and 
Nancy Catania, Oct. 10 in Califor- 
nia. He is a partner in Master Con- 
trol Studios, Burbank. 

Girl, Alison Elisabeth, to Bill and 
Libby Crowley, Oct. 24 in New 
York. He is director of merchan- 
dising for RCA Direct Marketing 
Inc. 

Boy, Thomas Edward, to Eddie 
and Janine Rabbitt, Oct. 26 in 
Franklin, Tenn. He is a recording 
artist on RCA Records. 

Girl, Hailey Coltra, to Andrew and 

I Alines 
Debra Teton, Oct. 29 in Santa Bar- 
bara, Calif. He is general manager 
and sales director for Sheffield 
Lab Records. 

MARRIAGES 

Steve Leeds to Wendy Silvershein, 
Sept. 28 in New York. She is music 
director at WPIX New York. He is 
former programmer of video chan- 
nel U -68. 

Gerd Muller to Dona Gale 
Spangler, Oct. 12 in Nashville. She 
is West Coast membership repre- 
sentative for the American Society 
of Composers, Authors and Pub- 
lishers. He is vice president of tal- 
ent acquisitions for Screen Gems/ 
Colgems /EMI Music. 

Fred L. Goodman to Merrie L. Da- 
vis, Nov. 9 in New York. She is 
publisher of Where magazine. He 
is a record producer /songwriter. 

Paul Mendelsohn to Susan Abeles, 
Nov. 9 in Queens, N.Y. She is an 
accountant with the finance divi- 

New (companies 
Arrangers' Publishing Co., an edu- 
cational print company, formed by 
W.C. Gore, Jay Dawson, and Her- 
bert Morgan. 1903 Division St., 
Nashville, Tenn. 37203; 615 -320- 
5721. 

Possum Records Ltd., an indepen- 
dent label, formed by Derrick Un- 
win and Link Lewis. Label will re- 
lease product from new acts. 42 
Cricklewood Broadway, London, 
U.K. NW2. 

KBA Talent Associates Inc., 
formed by Paul Kelly, Rob Wilson, 
Bonnie Hansen, Brian Dellinger, 

and Joe Stopka. A management and 
talent consulting firm with a book- 
ing agency division. First signings 
include Bobby Diamond & Second 
Wind, the Rave, Thirteen thirteen, 
and J.B. Sky. Suite 205, 110 Schiller 
St., Elmhurst, Ill. 60126; 312 -279- 
8384. 

Jett Stream Promotions, formed 
by Judy Walker Jett. A multiservice 
organization providing planning 
and promotion for individuals and/ 
or corporate concerns in the music 
industry. P.O. Box 792386, Dallas, 
Texas 75379; 214 -931 -1393. 

ed by the new Tower Records 
megastore at Piccadilly Circus, the 
new HMV store, the Our Price 
chain, and other large retail out- 
lets. 

CBS U.K. unleashed balloons in 
London's Oxford Street on release 
day, linking with a London Trans- 
port poster campaign. A national 
television advertising campaign is 
set to start in late November. 

A limited -edition eight -song 
sampler was sent to key media 
throughout continental Europe. 
National TV promotions are in line 
for Italy and Holland, and full - 
scale radio campaigns are set for 
France, West Germany, and Spain, 
among other countries, all due to 
get under way before the begin- 
ning of December. 

Meanwhile, CBS Italiana execu- 
tives hope to recover 10,000 box 
sets stolen from a truck in north- 
ern Italy (Billboard, Nov. 15). The 
consignment was on its way from 
Holland when the truck carrying it 
reportedly "disappeared" at the 
Italian border. - 

sion of NBC. He is assistant con- 
troller of ASCAP 

DEATHS 
Roosevelt Martin Sr., 86, of natu- 
ral causes Oct. 27 in Chicago. A vi- 
olinist and piano player, Martin 
was principal financier of Martin 
Music Systems of Chicago. He is 
survived by his wife, Hattie; two 
sons; three daughters; five grand- 
children; and two great grandchil- 
dren. 

Horace Kenneth Burrell, 36, Nov. 
1 in New York after a long illness. 
He was the senior member of the 
publicity department of Atlantic 
Records, with 15 years of service. 
He was named associate director 
of media relations earlier this 
year. He is survived by three sis- 
ters and a brother. 

Paul Frees, 66, of a heart attack 
Nov. 2 in Triburon, Calif. He was 
an entertainer whose voice is fa- 
miliar to many as that of the char- 
acters in dozens of commercials 
and television shows. He was the 
voice for the Pillsbury Doughboy, 
the Jolly Green Giant, Boris Badin- 
off in "Rocky And His Friends," 
the "Millionaire" series, Schlitz 
Lite commercials, and Disneyland 
characters, among others. 

Bobby Nunn, 61, on Nov. 5 of a 
heart attack in Los Angeles. He 
was founder of the Coasters and 
lead singer during the group's 
most successful recording period 
in the '50s, which included such 
Atco Records hits as Jerry Leiber 
& Mike Stoller's "Down In Mexi- 
co," "Charlie Brown," "Yakety 
Yak," "Love Potion Number 9," 
and "Poison Ivy." Nunn had been 
performing with successor groups 
to the original Coasters, most re- 
cently on Nov. 1 in Phoenix, Ariz. 
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BRUCE SPRINGS OUT OF THE BOX 
(Continued from page 1) 

were pressed into warehouse duty 
to handle the flow of product. 

"The last two days have been the 
wildest I've seen in 25 years in this 
business," says Bergman. "There 
wasn't this kind of money involved 
with the Beatles' albums." 

Although some retailers fear that 
consumer purchasing directed ex- 
clusively at the Springsteen title - 
coupled with price cutting on the 
set -would hamper holiday- season 
profits (see On Target, page 46), 
most retailers say sales on other 
product were up for the week. 

"If we back the Springsteen num- 
bers out, we're still up 20%," says 
Howard Applebaum, vice president 
of the 27 -store Kemp Mill chain, 
based in the Mid -Atlantic states. 
Adds Ivan Lipton, general manager 
of the Northeast's 47 -store Straw- 
berries chain: "Our business is up 
beyond the Springsteen release." 

But the biggest surprise has been 
the enormous demand for the set it- 
self. Virtually every market in the 
country reported sales far beyond 
projections. Among them are the 
following: 

Disc -o -mat's Times Square out- 
let in Manhattan opened Nov. 10 at 
10 a.m. with 1,000 LP box sets. By 
2:30 p.m., the store had sold 500. 

California's Music Plus initially 
ordered 22,000 Springsteen sets in 
all configurations; by the end of the 
day, the chain had put in a reorder 
for another 15,000 boxes. 

Specialty retailer Boston Com- 
pact Disc kept its supply of CD sets 
stacked by the cash register -pre- 
bagged with sales slips. 

The 174 -store Camelot chain re- 
ported that its stores were averag- 
ing 200 -500 copies sold in the first 
two days of release. 

Numerous retailers reported in- 
stances of customers purchasing 
the set in all three configurations. 

In addition, some consumers who 
purchased the CD version said they 
did not even own a player. 

Despite the overwhelming de- 
mand for the set in all configura- 
tions, a large number of retailers 
chose a low markup. Among the 
most widely noted was the Tower 
chain, whose 40 stores offered the 
LP and cassette packages at $19.99 
and the CD for $33.33. Stan Goman, 
vice president of marketing for the 
Sacramento-based chain, declined to 
give hard figures on Tower's initial 
order and reorder, but says, "This 
was probably our largest order in 
dollars." 

Yet Tower's price was not the 
lowest. Penguin Feathers of Wash- 
ington, D.C., offered the LP and 
cassette boxes for $18.99 during the 
first two days of release, after 
which it hiked the price of the set to 
$29.99. 

Incredibly, price competition be- 
tween one -stops in the Northeast - 
traditionally cutthroat -reached 
new heights when some wholesal- 
ers offered the set to stores for 
$18.20, 9 cents lower than their own 
cost. The loss- leader approach is 
frequently taken in New York to 
gain catalog orders from indepen- 
dent stores and small urban chains, 
but one dealer admits the situation 
got out of hand with the Spring- 
steen release. 

"We were schmucks," says a 
New York -area wholesaler who sold 
below cost. "And I'm sure every 
[area] retailer will say the same 
thing. We wound up giving it 
away." 

On the West Coast, Tower's low 
price forced many other retailers to 
offer the set for less than they had 
originally planned. Jess Klempner, 
manager of the independent Aron's 
Records in Los Angeles, says his 
store is selling the LPs and cas- 

settes for $20.98 and CDs for 
$34.98 -$1 higher than Tower's 
prices. Wherehouse was offering 
the LP and cassette sets for $21.95; 
one -stop Abbey Road offered the se- 
nior configurations at $19.39 for ini- 
tial orders. 

In Boston, Strawberries' Lipton 
says the chain debuted LP and cas- 
sette boxes at $22.99. However, he 
adds that the company will be 
forced to sell some sets even lower 
than that because its rain -check pol- 
icy gives an additional 10% off on 
advertised specials that are tempo- 
rarily out of stock. "That's fine 
though," he says. "We feel we're 
just building business for the fu- 
ture." 

Rackjobber Handleman, based in 
Clawson, Mich., was able to get the 
album to many of its 6,000 accounts 
on Nov. 10, according to president 
Frank Hennessey. He says retail 
prices among his customers were 
"around $24 for cassette and LP" 
and averaged $40 for CD. 

Short shipments were reported 
by many retailers across the coun- 
try. At National Record Mart in 
Pittsburgh, many of the LP cartons 
received from CBS contained nine 
sets instead of 10. At Record Bar, a 
purchasing executive says the chain 
was short -shipped on its warehouse 
order by some 1,200 albums. Gener- 
ally, though, the biggest problems 
seemed to be with undershipment of 
CD orders, a configuration which, a 
CBS spokesman admits, will not be 
reserviced until Christmas time. 

One Southern account suggested 
that the demand for the Spring- 
steen set is creating a bottleneck 
and noted that he was having trou- 
ble getting shipment on other CBS 
titles, including albums by the Ban- 
gles, Luther Vandross, Oran 
"Juice" Jones, and Journey. "We 
hear [CBS] can't get the product out 

Bruce Mania. A Tower Records employee restacks a makeshift Bruce 
Springsteen display in the chain's downtown Manhattan store following the initial 
rush on the morning of Nov. 10. Nationally, the chain sold out half its order on 
the first day of release. (Photo: Chuck Pulin) 

the door," he says. 
Other retailers wondered if the 

demand for the Springsteen set 
would cause a delay in the debut of 
the Rolling Stones Records catalog 
on CD, slated for next week, or slow 
fulfillment on other CD titles on 
CBS and its affiliated labels. A CBS 
spokesman says the company is 
committed to delivering all hot prod- 
uct and will only bump "catalog" 
from the presses. 

But by and large, retailers spent 
the better part of the week in awe of 
the Boss' drawing power. 

"Nobody has seen anything like 
this since the madness when Elvis 
died," says Hays Carlock, purchas- 

ing manager for Music City Record 
Distributors in Nashville, which 
sold out its entire shipment by the 
morning of Nov. 11. "It's the crazi- 
est I've seen it since then. I wish I 
had a pressing plant." 

"It's outrageous," says Strawber- 
riés' promotion coordinator, David 
Alexander. "It's absolutely bigger 
than our wildest dreams." 

Assistance in preparing this story 
provided by Chris Morris and Earl 
Paige in Los Angeles; Bill Holland 
in Washington, D.C.; Gerry Wood 
in Nashville; Iry Lichtman in New 
York; and Geoff Mayfield in Pitts- 
burgh and Canton, Ohio. 

ALL -BRUCE RADIO ARRIVES 
(Continued from page 1) 

of the 222 top 40 stations reporting 
to the Hot 100 chart have added the 
first single, "War." 

The release is giving many sta- 
tions the opportunity to show off 
their promotional muscle by giving 
away copies of the package. Others 
have received free promotion as 
television crews sought to capture 
the record hitting the airwaves and 
gather reactions from station staff- 
ers. 

That mass -media attention has 
prompted some programmers to 
proceed with caution because the 
hype could be a forerunner to audi- 
ence burnout on the project. 

"It could be the death of AOR if it 
is not handled perfectly," warns 
KISW Seattle program director 
Beau Phillips. "You've got to re- 
member that this is five records of 
primarily old music. There is a very 
fine line between making an event 
out of something and creating a se- 
rious backlash." 

The danger, according to Phillips, 
is that "there are a signficant num- 
ber of AOR PDs right now that 
aren't sure what's correct -more 
oldies or more currents -and are 
looking at this as a saving grace. 
[The record] is a phenomenon, but 
that doesn't equate to the fact that 
[listeners] want to hear it every 
hour. Similarly, 'Stairway To Heav- 
en' is always the top annual re- 
quest, but that doesn't mean every- 

body wants to hear it all the time. 
"It certainly is the most exciting 

record we've got out here," he con- 
tinues, "but it's not like the world is 
stopping and God's hand is coming 
down." 

Ultimately, Phillips says, "we're 
trying to pace ourselves." Phillips 
has replaced the 20 Springsteen 
tracks in KISW's catalog with live 
versions from the album, and he has 
put seven of the songs into current 
rotation. "War," "Raise Your 
Hand," "Fire," and "Because The 
Night" are getting the biggest em- 
phasis on KISW, but Phillips says, 
"This is not the kind of record 
where you're going to focus on just 
one or two tracks." 

"If it were a double album, I'd be 
really worried about it," says 
WBCN Boston MD Carter Alan. 
"But the sheer number of tracks 
will slow down the burnout pro- 
cess." Alan says the fact that 
WBCN's personalities have the 
freedom to chose any tracks off the 
package will prevent too much repe- 
tition of particular songs. 

The decision on what to play was 
not difficult, says Alan. "We had a 
powwow in the studio and eventual- 
ly said, 'Let's just keep going.' 
Eventually, we played the whole 
thing." 

At midweek, Alan said, "Born In 
The U.S.A." (especially on Veterans 
Day), "Cover Me," "No Surrender," 

and "Fire" appeared to be the 
standout cuts with WBCN's audi- 
ence. 

Promotionwise, WBCN teamed 
up with local retail chain Strawber- 
ries Records to give away Spring- 
steen tour jackets. Most stations 
are giving away the package in al- 
bum, cassette, and CD form. In Los 
Angeles, KMET had some local 
sources fooled with a Springsteen 
sound -alike singing "Call KMET" in 
giveaway cues. 

According to programmers 
polled, Columbia did not make any 
special requests to radio on treat- 
ment of the project. A typical con- 
cern with releases of this magni- 
tude is the discouragement of home 
taping. 

"Columbia said nothing to us," 
says Alan. "But [home taping is] al- 
ways a concern of ours. Sort of a ba- 
sic courtesy." When WBCN airs 
several Springsteen tracks in a row, 
"we talk up the intros and outres," 
says Alan. "But I don't think [Co- 
lumbia] is too worried about that 
anyway. Everybody is going to buy 
this album." 

Alan has been with WBCN for 
seven years and says, "I can't re- 
member any record that has caused 
this amount of excitement." 

At presstime, many programmers 
had not locked themselves into spe- 
cific tracks. "We're very open with 
it right now -sampling a lot of dif- 

ferent things," says WLUP Chicago 
MD Dave Benson. "Obviously, our 
first choices are those familiar 
songs that haven't been available 
before." 

WLUP is another station wary of 
Springsteen overkill. "We are not 
sacrificing our current rotation on 
other records," he says. "We are 
treating it as a special event, but 
we're trying not to radically alter 
the sound of our station." WLUP is 
not doing any special promotions. 
"This record doesn't need it," Ben- 
son says. 

WNEW -FM New York MD Mark 
Chernoff is also placing emphasis 
on cuts that have not been available 
before and has substituted live ver- 
sions for library songs. Major em- 
phasis is on "Because The Night," 
"Fire," "Seeds," "Paradise By The 
C," and "Raise Your Hand." 

"Eventually, we'll have to back 
off," says Chernoff, adding that he 
will be monitoring stores and re- 
quests for burnout. "That certainly 
isn't the case now," he stresses. "I'd 
say one -third of our requests are for 
Springsteen." 

"We're playing just about every- 
thing off the album right now," 
says KLOS Los Angeles PD Tim 
Kelly. "But, we'll probably hold off 
to about 10 cuts pretty soon." 

KFOG San Francisco MD John 
Russell says the station has been 
playing several complete album 

sides and has yet to settle on specif- 
ic tracks. In a few weeks, Russell 
says, KFOG will probably bring 
that down to five or six tracks, with 
the album sides reduced to "triple 
plays of Bruce." 

While mainstream album rock is 
the natural arena for the project, 
the release of the package was for- 
tuitously timed to take full advan- 
tage of the growth of the oldies - 
based classic rock format around 
the country. 

And, of course, top 40 is not to be 
left out, although its commitment to 
the entire package is naturally not 
as deep as that of album rock out- 
lets. 

WPLJ New York PD Larry 
Berger says the station is playing 
"Hungry Heart," "Born To Run," 
and "10th Avenue Freeze -Out," all 
versions recorded at local Spring- 
steen concerts. Berger says WPLJ 
played "War" over the weekend but 
pulled it off because it did not fit the 
station's sound. The three songs he 
is playing "all have the right sound 
for us and are familiar songs," he 
says. 

WMMS Cleveland PD Kid Leo 
says that to "call this a 'big deal' is 
kind of badmouthing the event." 
WMMS is a top 40 with a deep rock 
heritage, and Cleveland itself - 
home of the Rock And Roll Hall Of 
Fame -holds Springsteen near and 
dear. 
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Compiled from a national sample of retail store, 
-stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER, DISTRIBUTING LABEL (SUG. LIST PRICE) 

1 1 1 6 

* * No.1 * * 
BOSTON MCA 6188 (9.98) (CD) 4 weeks at No. One THIRD STAGE 

2 2 2 11 , BON JOVI MERCURY 830264 -1 /POLYGRAM (CD) SLIPPERY WHEN WET 

3 3 3 11 HUEY LEWIS & THE NEWS CHRYSALIS OV 41534 (CD) FORE! 

4 4 5 8 CYNDI LAUPER PORTRAIT OR 40313 /EPIC (CD) TRUE COLORS 

5 6 6 13 LIONEL RICHIE A3 MOTOWN 6158ML (9.98) (CD) DANCING ON THE CEILING 

6 5 4 9 TINA TURNER CAPITOL RI 12530 (9.98) (co) BREAK EVERY RULE 

O11 12 11 PAUL SIMON WARNER BROS. 25447 (9.98) (CD) GRACELAND ® 19 39 3 BILLY IDOL CHRYSALIS OV 41514 WHIPLASH SMILE 

9 9 9 15 BILLY JOEL COLUMBIA OC 40402 (co) THE BRIDGE 

10 10 11 19 MADONNA A2 SIRE 25442 /WARNER BROS. (9.98) (CD) TRUE BLUE 

11 13 14 7 IRON MAIDEN CAPITOL SJ 12524 (9.98) (CD) SOMEWHERE IN TIME 

12 8 7 25 SOUNDTRACK A2 COLUMBIA sC 40323 (CD) TOP GUN 

13 7 8 19 STEVE WINWOOD A ISLAND 25448 /WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE 

144 12 10 24 RUN -D.M.C. £2 PROFILE 1217 (8.98) (CD) RAISING HELL 

15 15 20 9 CAMEO ATLANTA ARTISTS 830 265 -1 /POLYGRAM (CD) WORD UP 

16 16 18 32 ANITA BAKER ELEKTRA 60444 (8.98) (CD) RAPTURE 

o17 17 8 TALKING HEADS SIRE 25512 /WARNER BROS. (9.98) (CD) "TRUE STORIES" 

1$ 21 24 23 BRUCE HORNSBY & THE RANGE RCA AFL1.5904 (8.98) (co) THE WAY IT IS 

19 14 13 38 JANET JACKSON 2 A&M SP -5106 (9.98) (CD) CONTROL 

20 20 16 19 CINDERELLA MERCURY 8300761 /POLYGRAM (CD) NIGHT SONGS 

21 22 23 13 EDDIE MONEY COLUMBIA FC 40096 (CD) CAN'T HOLD BACK 

22 18 15 22 GENESIS 2 ATLANTIC 81641 (9.98) (CD) INVISIBLE TOUCH 0 27 32 6 LUTHER VANDROSS EPIC FE 40415 GIVE ME THE REASON 

24 25 25 8 THE HUMAN LEAGUE A &M /VIRGIN so 5129/A &M (8.98) (CD) CRASH 

25 23 19 18 DAVID LEE ROTH WARNER BROS. 25470 (8.98) (CD) EAT 'EM AND SMILE 

26 26 31 5 RATT ATLANTIC 81633 (9.98) DANCING UNDERCOVER 

27 24 22 53 ROBERT PALMER ISLAND 90471/ATLANTIC (8.98) (CD) RIPTIDE 

28 28 28 24 PETER GABRIEL A GEFFEN GHS 24088 /WARNER BROS. (8.98) (CD) SO 

® 39 - 2 THE PRETENDERS SIRE 25488 /WARNER BROS (9.98) GET CLOSE 

30 29 21 11 DON JOHNSON EPIC FE 40366 (CD) HEARTBEAT 

31 31 37 7 RIC OCASEK GEFFEN GHS 24098 /WARNER BROS. (8.98) (CD) THIS SIDE OF PARADISE 0 42 46 10 SOUNDTRACK ATLANTIC 81677 (9.98) (CD) STAND BY ME 

33 30 27 16 EURYTHMICS RCA AJLI -5847 (9.98) (CD) REVENGE 

34 32 26 7 JOHN FOGERTY WARNER BROS. 25449 (9.98) (CD) EYE OF THE ZOMBIE 

35 33 33 12 TRIUMPH MCA 5786 (8.98( (CD) THE SPORT OF KINGS 

36 35 30 19 GLASS TIGER MANHATTAN ST.53032 /EMI -AMERICA (8.98) THIN RED LINE 

37 36 29 14 R.E.M. I.R.S. 5783/MCA (8.98) (CD) LIFE'S RICH PAGEANT 

38 34 34 28 BILLY OCEAN JIVE JL8- 8409 / ARISTA (8.98) (CD) LOVE ZONE 

39 46 50 20 PETER CETERA WARNER BROS. 25474 (8.98) (CD) SOLITUDE /SOLITAIRE 

® 78 - 2 FREDDIE JACKSON CAPITOL ST 12495 (8.98) JUST LIKE THE FIRST TIME 

41 37 35 33 VAN HALEN A3 WARNER BROS. 25394 (8.98) (CD) 5150 

42 45 64 5 ALABAMA RCA 5649 -R -1 (8.98) (CD) THE TOUCH 

® 47 54 11 TOTO COLUMBIA FC 40273 (CD) FAHRENHEIT 

44 43 43 6 CHICAGO WARNER BROS. 25509 (9.98) 18 

45 48 48 15 DAVID & DAVID A &M SP 65134 (6.98) (CD) BOOMTOWN 

46 49 51 7 LINDA RONSTADT ASYLUM 604741 -E /ELEKTRA (9.98) (CD) FOR SENTIMENTAL REASONS 

47 40 40 29 JOURNEY A COLUMBIA OC 39936 (CD) RAISED ON RADIO 

48 38 41 18 THE MONKEES THEN & NOW ... THE BEST OF THE MONKEES ARISTA AL98432 (9.98) (CD) 

49 57 62 5 'TIL TUESDAY EPIC FE 40314 (co) WELCOME HOME 

(D 51 59 6 HRAAUVR 
A &MlVIRGIN 
ORC ESTSP 

5144/A 
L M&M NOE 

(8.98) (CD> 

ES IN THE DARK THE PACIFIC AGE 

7 
51 54 70 4 WANG CHUNG GEFFEN GHS 24115 /WARNER BROS. (8.98) MOSAIC 

52 41 36 53 MIAMI SOUND MACHINE EPIC BEE 40131 (CD) PRIMITIVE LOVE 0 69 85 43 BANGLES COLUMBIA BFC 40039 (CD) DIFFERENT LIGHT 

54 44 53 10 ORAN "JUICE" JONES DEF JAM /COLUMBIA BFC 40367 /COLUMBIA JUICE 

TM 
©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

55 55 58 6 COREY HART EMI -AMERICA PW 17217 (8.98) FIELDS OF FIRE 

56 56 72 4 HOWARD JONES ELEKTRA 60499 (8.98) (CD) ONE TO ONE 

57 58 44 7 YNGWIE J. MALMSTEEN MERCURY 831 073-1 /POLYGRAM (CD) TRILOGY 

® 66 - 2 ARETHA FRANKLIN ARISTA AL -8442 (9.98) ARETHA 

59 60 67 6 ALICE COOPER MCA 5761(8.98) CONSTRICTOR 

® 73 121 3 W.A.S.P. CAPITOL ST 12531 (8.98) INSIDE THE ELECTRIC CIRCUS 

ól 65 60 15 THE SMITHEREENS ENIGMA ST 73208 /CAPITOL (8.98) (CD( ESPECIALLY FOR YOU 

62 63 79 3 BERLIN GEFFEN GHS 24121 /WARNER BROS. (8.98) COUNT THREE AND PRAY 

® 68 56 14 GEORGE THOROGOOD AND THE DESTROYERS EMI-AMERICA ST 17214 (8.98) LIVE 

64 64 65 10 VINNIE VINCENT INVASION CHRYSALIS BEV 41529 VINNIE VINCENT INVASION 

65 53 52 87 WHITNEY HOUSTON A7 ARISTA ALB -8212 (8.98) (CD) WHITNEY HOUSTON 

66 52 38 17 QUIET RIOT PASHA OZ 4032I /EPIC (CD) QUIET RIOT III 

67 50 42 32 BOB SEGER & THE SILVER BULLET BAND CAPITOL PT 12398 (8.98) (CD) LIKE A ROCK 

® 77 100 4 GREGORY ABBOTT COLUMBIA BFC 40437 SHAKE YOU DOWN 

69 71 45 51 THE OUTFIELD COLUMBIA BFC 40027 (CD) PLAY DEEP 

70 70 71 6 JESSE JOHNSON'S REVUE A &M SP 5122 (8.98) (CD) SHOCKADELICA 

%L NEW 1 THE POLICE A &M SP 3902 (9.98) (CD) EVERY BREATH YOU TAKE -THE SING! ES 

72 67 66 50 LISA LISA & CULT JAM WITH FULL FORCE LISA LISA & CULT JAM WITH FULL FORCE COLUMBIA BFC 40135 (CD) 

73 61 61 6 BILLY SQUIER CAPITOL P.112483 (9.98) ENOUGH IS ENOUGH 

74 74 76 4 A-HA WARNER BROS. 25501 (8.98) SCOUNDREL DAYS 

15 75 78 6 IGGY POP A &M SP 5145 (8.98) (CD) BLAH, BLAH, BLAH 

76 62 49 12 DARYL HALL RCA AJL1 -7196 (9.98) (CD) THREE HEARTS IN THE HAPPY ENDING MACHINE 0 81 87 5 MEGADETH CAPITOL ST 12526 (898) PEACE SELLS ... BUT WHO'S BUYING? 

7$ 79 86 8 TIMBUK 3 I.R.S. /MCA 5739/MCA (8.98) GREETINGS FROM TIMBUK 3 

79 72 57 37 THE FABULOUS THUNDERBIRDS CBS ASSOCIATED BFZ 40304 /EPIC (CD) TUFF ENUFF 

80 76 55 11 PAUL MCCARTNEY CAPITOL PAS 12475 (9 98) (CD) PRESS TO PLAY 

81 59 47 15 BANANARAMA LONOON 8280131 /POLYGRAM (CO) TRUE CONFESSIONS 

82 NEW 1 STRYPER ENIGMA PJAS 73237/CAPITOL (9.98) TO HELL WITH THE DEVIL ® 123 - 2 KANSAS MCA 5838 (8.98) POWER 

84 85 90 5 GENERAL PUBLIC I.R.S. 5782/MCA (8.98) HAND TO MOUTH 

$5 91 131 3 SURVIVOR SCOTTI BROS. /CBS ASSOCIATED F2- 40457/EPIC WHEN SECONDS COUNT ® 90 101 11 THE RAINMAKERS MERCURY 830- 214 -I /POLYGRAM (CD) THE RAINMAKERS 

87 80 73 17 ANDREAS VOLLENWEIDER ces MASTERWORKS FM 42255/EPIC (CD) DOWN TO THE MOON 

88 82 63 28 THE MOODY BLUES POLYDOR 829179 -1 /POLYGRAM (CD) THE OTHER SIDE OF LIFE 

89 89 104 5 STEVE EARLE MCA 5713 (8.98) GUITAR TOWN 

90 84 68 9 STACEY Q ATLANTIC ATL 81676 (8.98) (CD) BETTER THAN HEAVEN 

91 108 - 2 FRANKIE GOES TO HOLLYWOOD ISLAND 90546 /ATLANTIC (8.98) LIVERPOOL 

92 83 69 32 SIMPLY RED ELEKTRA 60452 (8.98) (CD) PICTURE BOOK 

93 124 141 4 GEORGIA SATELLITES ELEKTRA 60496 (8.98) GEORGIA SATELLITES 

94 88 92 10 AMY GRANT A &M SP 3900 (998) (CD) THE COLLECTION 

95 96 99 10 GEORGE BENSON WARNER BROS. 25475 (8.98) (CD) WHILE THE CITY SLEEPS 

96 86 74 17 THE TEMPTATIONS GORDY 6207G /MOTOWN (8.98) TO BE CONTINUED 

97 95 84 7 ELVIS COSTELLO & THE ATTRACTIONS COLUMBIA FC 40518 (CO) BLOOD & CHOCOLATE 

98 98 107 5 PETE TOWNSHEND ATCO 90553 /ATLANTIC (8.98) DEEP END LIVE! 

99 87 83 23 AC /DC ATLANTIC 81650(9.98) (CO) WHO MADE WHO 

® 104 - 2 BOSTON EPIC JE 34188 (CD) BOSTON 

O® 119 132 4 THE TONIGHT SHOW BAND /DOC SEVERINSEN THE TONIGHT SHOW BAND AMHERST AMHY 3311 (898) (CD) 

102 94 93 12 KENNY G. ARISTA AL 8 -8427 (8.98) (CD) DUOTONES 

103 92 80 8 FIVE STAR RCA AFLI -5901 (8.98) (CD) SILK AND STEEL 

® 114 135 3 KBC BAND ARISTA AL 8440 (8.98) KBC BAND 

105 107 119 5 JOAN JETT AND THE BLACKHEARTS GOOD MUSIC BLACKHEART /CBS ASSOCIATED BFZ 40544/EPIC 

106 100 103 90 PHIL COLLINS 5 ATLANTIC 81240 (998) (CD( NO JACKET REQUIRED 

EV 172 - 2 STEVE MILLER CAPITOL PJ 12445 (9.98) LIVING IN THE 20TH CENTURY 

108 105 81 19 WHAM! COLUMBIA OC 40285 (CD) MUSIC FROM THE EDGE OF HEAVEN 

109 106 106 5 BAD COMPANY ATLANTIC 81684 (9.98) (CD) FAME & FORTUNE 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 
following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for its product. 
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She's at the top of everyone's list 
01 BELGIUM 

# 1 ENGLAND 

# 1 IRELAND 

#1 ISRAEL 

# 1 NORWAY 

The Lady In Red. 

With great pride 

ABM Records 

Congratulates 

Chris De Burgh. 

CHRIS DE BURGH 

5121" Into The Light" 
featuring the 

orldwide "1 smash 
"The Lady In Red" 

AM 2848 

Produced by 

Paul Hardiman. 

AM 
RECORDS 

On A&M Records, Compact Discs 
and BASF Chrome Tape. 

1986 ALM Records. Inc. All Rights Reserved. 
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FOR WEEK ENDING NOVEMBER 22, 1986 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

110 111 116 5 BLACK 'N BLUE GEFFEN GHS 24111 /WARNER BROS. (8.98) NASTY, NASTY 

111 101 94 54 ZZ TOP A3 WARNER BROS. 25342 (9.98) (CD) AFTERBURNER 

11) 146 - 2 SOUNDTRACK MCA 6189 (9.98) THE COLOR OF MONEY 

113 99 97 15 THE MONKEES RHINO RNLP 70140 /CAPITOL (898) THE MONKEES 

®1 127 - 2 SLAYER DEF JAM GHS 24131 /GEFFEN (8.98) REIGN IN BLOOD 

13 136 152 4 LOVE & ROCKETS BIG TIME 6011.1 -B /RCA (898) (CD) EXPRESS 

116 109 112 17 POISON ENIGMA ST 12523 /CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN 

117 118 118 5 NEW ORDER QWEST 25511 /WARNER BROS- (898) BROTHERHOOD 

118 93 98 24 THE CURE ELEKTRA 60477 (a98) (CO) STANDING ON THE BEACH 

i9 129 133 4 BIG AUDIO DYNAMITE COLUMBIA BFC 40445 (CD) NO. 10 UPPING STREET 

120 120 123 19 RANDY TRAVIS WARNER BROS. 25435 (8.98) (CD) STORMS OF LIFE 

121 122 95 8 THE B-52'S WARNER BROS. 25504 (8.98) BOUNCING OFF THE SATELLITES 

an 131 140 3 METAL CHURCH ELEKTRA 60493 (8.98) THE DARK 

123 116 102 12 ASHFORD & SIMPSON CAPITOL ST 12469 (8.98) REAL LOVE 

124 97 82 26 NU SHOOZ ATLANTIC 81647 (8 98) (CD) POOLSIDE 

125 121 113 8 AL JARREAU WARNER BIOS. 25477 (8.98) (CD) L IS FOR LOVER 

126 110 105 15 THE MONKEES RHINO RNLP 70142 /CAPITOL (898) MORE OF THE MONKEES 

(0) 150 - 2 JEFF LORBER WARNER BROS. 25492 (898) PRIVATE PASSION 

128 113 91 13 UB40 A &M SP 5137 (8 98) (CD) RAT IN THE KITCHEN 

129 132 120 24 BOB JAMES /DAVID SANBORN WARNER BROS 25393 (898) (CD) DOUBLE VISION 

® 135 124 7 LINDA RONSTADT ASYLUM 60489 /ELEKTRA (24.98) (CD) 'ROUND MIDNIGHT 

131 112 88 25 BELINDA CARLISLE I.R.S. 5741 /MCA (898) (CD) BELINDA CARLISLE 

al 137 139 7 STACY LATTISAW MOTowN 6212 ML (8.98) TAKE ME ALL THE WAY 

133 125 110 24 JERMAINE STEWART 10 /ARISTA AL8- 8395 / ARISTA (8.98) FRANTIC ROMANTIC 

134 133 122 19 THE SMITHS SIRE 25426 /WARNER BROS. (8.98) THE QUEEN IS DEAD 

CB 156 172 3 BENJAMIN ORR ELEKTRA 60460 (898) (CD) THE LACE 

136 130 96 27 PATTI LABELLE MCA 5737 (a98) (CD) WINNER IN YOU 

137 102 77 15 NEIL YOUNG GEFFEN GHS 24109 /WARNER BROS. (8.98) (CD) LANDING ON WATER 

138 117 89 28 38 SPECIAL A &M SP -5115 (8.98) (CD) STRENGTH IN NUMBERS 

139 115 115 6 CHEAP TRICK EPIC FE 40405 THE DOCTOR 

® 166 189 3 VARIOUS ARTISTS PRIORITY SL 9466 (7 98) RAP'S GREATEST HITS 

141 141 144 5 MILES DAVIS WARNER BROS. 25490 (9.98) TUTU 

142 143 75 18 DOUBLE A &M SP 5133 (8.98) (CO) BLUE 

® 149 155 59 BON JOVI MERCURY 824 509-1 /POLYGRAM (8.98) (CD) 7800 DEGREES FAHRENHEIT 

144 126 108 28 WHODINI JIVE JL8- 8407/ARISTA(8.98) BACK IN BLACK 

145 128 109 24 EMERSON, LAKE & POWELL EMERSON, LAKE, & POWELL 
POLYDOR 8292971 / POLYGRAM (CD) 

® 189 - 2 BOSTON EPIC FE 35050 (CD) DON'T LOOK BACK 

® 155 162 4 EUROPE EPIC BFE 40241 THE FINAL COUNTDOWN 

® NEW 1 PAUL YOUNG COLUMBIA FC 40543 (CO) BETWEEN TWO FIRES 

® 153 163 4 LIZZY BORDEN METAL BLADE/ENIGMA ST 73224 /CAPITOL (8.98) MENACE TO SOCIETY 

150 147 130 35 METALLICA ELEKTRA 60439 (8.98) (CD) MASTER OF PUPPETS 

151 142 142 5 RICHARD THOMPSON POLYDOR 829 728 -1 /POLYGRAM DARING ADVENTURES 

152 154 174 3 THE MONKEES RHINO RNLP 70148 /CAPITOL (898) CHANGES 

153 138 128 63 JOHN COUGAR MELLENCAMP 3 RIVA 824 865 -1 / POLYGRAM (CD) SCARECROW 

® 157 - 2 SOUNDTRACK A &M SP 3903 (9.98) (co) SOUL MAN 

155 140 114 12 GLORIA LORING ATLANTIC 81679 (898) (CD) GLORIA LORING 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

38 Special 138 

A-Ha 74 
AC /DC 99 
Gregory Abbott 68 
Alabama 42 
The Art Of Noise 165 
Ashford & Simpson 123 

The B -52's 121 
Bad Company 109 
Anita Baker 16 
Bananarama 81 
Bangles 53 
George Benson 95 
Berlin 62 
Big Audio Dynamite 119 
Black 'N Blue 1,O 
Bon Jovi 143, 163. 2 
Boston 100, 146, 1 

James Brown 179 

Cameo 15 
Belinda Carlisle 131 
Peter Cetera 39 
Cheap Trick 139 
Chicago 44 
Cinderella 20 

Phil Collins 106 
Commodores 168 
Alice Cooper 59 
Elvis Costello & The Attractions 97 
Creedence Clearwater Revival 171 
The Cure 118 

David & David 45 
Miles Davis 141 
Chico DeBarge 188 
Dire Straits 161 
Dokken 178 
Double 142 

Steve Earle 89 
Emerson, Lake & Powell 145 
Europe 147 
Eurythmics 33 

The Fabulous Thunderbirds 79 
Five Star 103 
John Fogerty 34 
Aretha Franklin 58 
Frankie Goes To Hollywood 91 
Full Force 194 

Kenny G. 102 

Peter Gabriel 28 
Gene Loves Jezebel 164 
General Public 84 
Genesis 22 
Georgia Satellites 93 
Glass Tiger 36 
Any Grant 94 
Gwen Guthrie 180 

Daryl Hall 76 
Corey Hart 55 
Heart 177 
Howard Hewett 162 
Bruce Hornsby & The Range 18 
Whitney Houston 65 
The Human League 24 
Phyllis Hyman 195 

Billy Idol 8 
Iron Maiden 11 

Janet Jackson 19 
Freddie Jackson 40 
Bob James /David Sanborn 129 
Bob James 185 
Al Jarreau 125 
Jason & The Scorchers 166 
Joan Jett And The 

Blackhearts 105 
Billy Joel 9 
Don Johnson 30 
Jesse Johnson's Revue 70 
Howard Jones 56 
Oran "Juice' Jones 54 
Journey 47 
Judas Priest 196 

KBC Band 104 
Kansas 83 
Sam Kinison 176 
Krokus 169 

Patti LaBelle 136 
Stacy Lattisaw 1 32 
Cyndi Lauper 4 
John Lennon 193 
Level 42 197 
Huey Lewis & The News 3. 158 
Lisa Lisa & Cult Jam With Full 
Force 72 
Lizzy Borden 149 
Jeff Lorber 127 
Gloria Loring 155 
Love & Rockets 115 

Madonna 10 
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ARTIST TITLE 
LABEL & NUMBER.DISTRIBUTING LABEL (SUG. LIST PRICE) 

156 152 138 24 MIDNIGHT STAR SOLAP 60454 /ELEKTRA (8.981 (CD) HEADLINES 

157 144 111 22 JEFFREY OSBORNE A &M SP-5103 (8.98) (CD) EMOTIONAL 

® 159 169 133 HUEY LEWIS & THE NEWS 6 CHRYSALIS Fv 41412 (CD) SPORTS 

159 103 129 14 STRYPER ENIGMA ST 73207 /CAPITOL (8.98) THE YELLOW AND BLACK ATTACK 

® 169 194 3 THE OUTLAWS PASHA /CBS ASSOCIATED F2.40512 'EPIC SOLDIERS OF FORTUNE 

161 139 125 77 DIRE STRAITS A5 WARNER BROS. 2526418 98) (co) BROTHERS IN ARMS 

162 165 181 4 HOWARD HEWETT ELEKTRA 60487 (898) (CD) I COMMIT TO LOVE 

163 158 160 41 BON JOVI MERCURY 814 982 -1 ' POLYGRAM (CD) BON JOVI 

179 167 6 GENE LOVES JEZEBEL GEFFEN GHS 24118/ WARNER BROS. ;8 98) DISCOVER 

165 134 117 30 THE ART OF NOISE CHINA /CHRYSALIS B1V41528 /CHRYSALIS (CO) IN VISIBLE SILENCE 

® NEW 1 JASON & THE SCORCHERS EMI.AMERICA ST 1721918.98 STILL STANDING 

167 167 J 186 114 TALKING HEADS A SIRE 1-25186 /WARNER BROS (8.98) (CIA STOP MAKING SENSE 

® NEW 00. 1 COMMODORES POLYDOR 831 194 1 /POLYGRAM UNITED 

CO) NEW 0, 1 KROKUS ARISTA AL -8445 (8.98) ALIVE AND SCREAMIN' 

170 170 175 45 STRYPER ENIGMA ST 73217 CAPITOL (8 98) (CD) SOLDIERS UNDER COMMAND 

176 182 4 CREEDENCE CLEARWATER REVIVAL FANTASY CCR2 O 1 981 (CD) CHRONICLE I 

]® 194 - 2 VARIOUS ARTISTS TELEVISION'S GREATEST HITS VOLUME II 
TEE VEE TOONS TVT 1200 (16.98) 

173 148 137 32 DWIGHT YOAKAM REPRISE 25372 /WARNER BROS (898) (CD) GUITARS, CADILLACS, ETC., ETC. 

174 174 168 127 BRUCE SPRINGSTEEN A10 COLUMBIA QC 38653 (CD) BORN IN THE U.S.A. 

175 180 195 651 PINK FLOYD HARVEST SMAS11163 /CAPITOL (998) (CD) DARK SIDE OF THE MOON 

192 196 3 SAM KINISON WARNER BRCS. 25503 (8981 LOUDER THAN HELL 

177 168 149 72 HEART A4 CAPITOL ST.I 2410 (9 98) (CD) HEART 

178 145 146 49 DOKKEN ELEKTRA 60458 (8 98) (CD) UNDER LOCK AND KEY 

179 161 156 6 JAMES BROWN SCOTTI BROS FZ 40380 /EPIC GRAVITY 

180 177 145 13 GWEN GUTHRIE POLYDOR 829532 -1 /POLYGRAM (CO) GOOD TO GO LOVER 

® 188 - 2 "WEIRD AL" YANKOVIC SCOTTI BROS.'CBSASSOCIATED FZ 40520 EPIC POLKA PARTY 

182 162 127 18 QUEENSRYCHE EMI.AMERT A ST 17197 (898) RAGE FOR ORDER 

183 163 147 15 THE MONKEES PISCES, AQUARIUS, CAPRICORN, AND JONES LTD. 
RHINO RNLP 7014 I,'CAPITOL(898) 

184 151 143 15 THE MONKEES RHINO RNLP 70143 (8.98) HEADQUARTERS 

® NEW, I BOB JAMES WARNER BROS. 25495 (9.98) OBSESSION 

186 184 187 13 TALKING HEADS SIRE 25305 /WARNER BROS. (8.98) (CD) LITTLE CREATURES 

® NEW O 1 SOUNDTRACK MERCURY 830 545 I JUMPIN' JACK FLASH 

® 190 - 2 CHICO DEBARGE MOTOWN 6214 ML (8 98) CHICO DEBARGE 

189 160 158 11 THE MONKEES RHINO RNL' 144 (8.98) THE BIRDS, THE BEES & THE MONKEES 

190 187 154 10 MAZE FEATURING FRANKIE BEVERLY CAPITOL STI2479 (8.981 LIVE FROM L.A. 

NEW O. 1 SOUNDTRACK COLUMBIA SC 40549 TRICK OR TREAT 

192 186 157 155 U2 A ISLAND 90127 /ATLANTIC (6.98) (CD) UNDER A BLOOD RED SKY 

NEWIIIP. 1 JOHN LENNON CAPITOL SJ 12533 (9.98) MENLOVE AVENUE 

194 182 176 13 FULL FORCE COLUMBIA BF( 40395 FULL FORCE GET BUSY 1 TIME 

195 196 153 7 PHYLLIS HYMAN PI R.- MANHATTAN ST 53029 /EMI -AMERICA T3 98) LIVING ALL ALONE 

196 197 177 33 JUDAS PRIEST COLUMEIA OC 40158 (CD) TURBO 

197 173 150 36 LEVEL 42 POLYDOR 827 48) -1 / POLYGRAM (CD) WORLD MACHINE 

198 178 126 8 REGINA ATLANTIC 81671 (8.98) CURIOSITY 

199 164 136 53 MIKE & THE MECHANICS ATLANTIC 81287 18981 (CD; MIKE & THE MECHANICS 

200 185 185 4 WYNTON MARSALIS COLUMBIA FC 40308 J MOOD 

Megadeth 77 
Yngwie J. Malmsteen 57 
Wynton Marsalls 200 
Maze Featuring Frankie 
Beverly 190 
Paul McCartney 80 
John Cougar Mellencamp 153 
Metallica 150 
Metal Church 122 
Miami Sound Machine 52 
Midnight Star 156 
Mike & The Mechanics 199 
Steve Miller 107 
Eddie Money 21 
The Monkees 189, 152. 184, 
113, 126, 183. 48 
The Moody Blues 88 

New Order 117 
Nu Shooz 124 

Ric Ocasek 31 
Billy Ocean 38 
Orchestral Manoeuvres In The 
Dark 50 
Benjamin Orr 135 
Jeffrey Osborne 157 
The Outfield 69 

The Outlaws 160 

Robert Palmer 27 
Pink Floyd 175 
Poison 116 
The Police 71 
Iggy Pop 75 
The Pretenders 29 

Queensryche 182 
Quiet Riot 66 

R.E.M. 37 
The Rainmakers 86 
Ran 26 
Regina 198 
Lionel Richie 5 
Linda Ronstadt 46, 130 
David Lee Roth 25 
Run -D.M.C. 14 

Bob Seger & The Silver Bullet 
Band 67 
Paul Simon 7 

Simply Red 92 
Slayer 114 
The Smithereens 61 
The Smiths 134 

SOUNDTRACKS 
The Color Of Money 112 
Jumpin' Jack Flash 187 
Soul Man 154 
Stand By Me 32 
Top Gun 12 
Trick Or Treat 191 

Bruce Springsteen 174 
Billy Squier 73 
Stacey Q 90 
Jermaine Stewart 133 
Stryper 170, 82, 159 
Survivor 85 

Talking Heads 186, 167. 17 
The Temptations 96 
Richard Thompson 15: 
George Thorogood And The 
Destroyers 63 
'Til Tuesday 49 
Timbuk 3 78 
The Tonight Show Band /Joc 
Severinsen 101 
Toto 43 
Pete Townshend 98 
Randy Travis 120 
Triumph 35 

Tina Turner 6 

U2 192 
UB40 128 

Van Halen 41 
Luther Vandross 23 
VARIOUS ARTISTS 

Rap's Greatest Hits 140 
Televisions Greatest Hits Volume 

Il 172 
Vinnie Vincent Invasion 64 
Andreas Vollenweider 87 

W.A.S.P. 60 
Wang Chung 51 
Wham! 108 
Whodini 144 
Steve Winwood 13 

'Weird Al" Yankovic 181 
Dwight Yoakam 173 
Neil Young 137 
Paul Young 148 

ZZ Top 1 1 1 
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HACKFORD HIGHLIGHTS BILLBOARD YID MEET 
(Continued from page 3) 

leased to the home market by 
Warner Reprise Video for the holi- 
day selling season. That première 
will take place immediately after 
the Saturday night closing awards 
ceremony, which caps off the two- 
day event. 

Here is a run -down of the key 
seminars: 

"The State Of The Industry: An 
Overview," 10 -11:15 a.m. Friday, 
with moderator Ken Ehrlich, Ken 
Ehrlich Productions; Don Zimmer- 
mann, Capitol Records president; 
Ken Kragen, Kragen & Co.; Paul 
Colichman, director of special pro- 
grams, Fox Broadcasting Co.; Lee 
Masters, senior vice president and 
general manager, MTV Music Tele- 
vision and VH -1 /Video Hits One; 
Robert Blattner, president of RCA/ 
Columbia Pictures Home Video; 

John O'Donnell, president, Sony 
Video Software; and Andy Friendly, 
Andy Friendly Productions. 

"Advertising /Promotion /Cor- 
porate Sponsorship: It Pays Off," 
11:30 a.m -12:45 p.m. Friday, with 
moderator Michael DuKane, presi- 
dent, Sight & Sound Entertainment; 
Court Shannon, Karl /Lorimar 
Home Video executive vice presi- 
dent; Josef Lubinsky, CEO, HLC 
Co.; Foster Hurley, vice president 
and associate creative director, Bo- 
zell Jacobs Kenyon & Eckhardt; 
Bruce Kirkland, president, Second 
Vision; Chip Rachlin, president, 
Screen Link Inc.; Michael Shapiro, 
chairman, M.R.S. Enterprises; and 
Roger A. Ellman, Hendring Ltd., 
U.K. 

"Where Is The Audience ? /A 
Programming /Marketing Analy- 

sis," 2 -3:15 p.m. Friday, with moder- 
ator Seth Willensen, vice president, 
acquisitions, developments and spe- 
cial projects, Paramount Video 
Group; Lou Fogelman, president, 
Show Industries /Music Plus and 
Video Software Dealers Assn. vice 
president; Debbie Newman, vice 
president, programming and sales, 
CBS Music Video Enterprises; Russ 
Bach, WEA senior vice president; 
Ken Ross, director of CBS /Fox Vid- 
eo Music; Giles Ashford, co- produc- 
er of "Night Tracks "; and Peter 
Baron, associate director /video pro- 
duction and promotion for Arista 
Records. 

"Making The Deals 1986/87: A 
Simulation," 9:30 -11 a.m. Saturday, 
with Jim Gianopulos, vice president 
of business and legal affairs for the 
video division of the Paramount 

Television Group; David Altschul, 
vice president, legal affairs, Warner 
Bros. Records and Warner Reprise 
Video; Len Epand, senior vice presi- 
dent and general manager, Poly - 
Gram Music Video U.S.; Lee Phil- 
lips, Manatt, Phelps, Rothenberg, 
Tunney & Phillips; and Jay Cooper, 
Cooper, Epstein & Hurewitz. 

"Technological Evolution & 
Creative Innovation," 11:30 a.m. - 
12:45 p.m. Saturday, with modera- 
tor Kevin Dole, director, Eye In The 
Village; Ron Rich, president, Pio- 
neer Artists; director Zbigniew 
Rybczynski, Zbig Vision; Peter 
Blachley, director of marketing and 
programming, Picture Music Inter- 
national; Mike Watts, managing di- 
rector of Virgin Vision; John Kenne- 
dy, vice president and director, Py- 
rate Communciations; and Gary 

Gutierrez, co- founder of Colossal 
Pictures. 

"Artists On Video," 2 -3:15 p.m. 
Saturday, with artists, producers/ 
directors, and labels to express 
their thoughts on music video's cre- 
ative process. Seminar will include 
producer /director Jon Small, Pic- 
ture Vision Inc.; Simon Fields, 
Limelight; Jeff Gold, vice president, 
creative services, A &M; Steve Tay- 
lor, Sparrow /Capitol recording art- 
ist; and other guest artists. 

Thursday evening, (20), will 
be highlighted by an opening cock- 
tail party featuring special pro- 
gramming, with theme lunches 
planned for Friday and Saturday. 

Additional information about the 
conference can be obtained from 
Jim McCullaugh or Christina Fergu- 
son at 213 -273 -7040. 

MAJOR LABELS RELEASING BLACK BLUES, R&B CLASSICS 
(Continued from page 4) 

Single- artist LPs on Legendary 
Masters /Treasury include an Irma 
Thomas collection and two Ike & 
Tina Turner packages. 

All of the Legendary Masters 
packages include digitally remas- 
tered recordings and new liner 
notes. They carry a suggested retail 
price of $6.98. 

The Legendary Masters antholo- 
gies are being compiled by Alan 
Warner, who has put together ar- 
chive collections for EMI overseas. 
Warner says that plans call for a 
new group of anthologies every five 
to six months, with February as the 
target for the second release. 

EMI manager of a &r John Guar - 
nieri, who is coordinating the Leg- 
endary Masters /Treasury series, 

says that further single -artist com- 
pilations are scheduled for Novem- 
ber and January. 

"The climate is right," Guarnieri 
says. "The stuff that we own de- 
serves to be out. It's just as impor- 
tant as Motown or Stax -it influ- 
enced those labels down the line." 

None of the Legendary Masters/ 
Treasury series is available on CD. 
However, Guarnieri says that EMI 
America will probably issue some 
15 -track label compilations as a CD 
package. 

Atlantic Records, which last year 
released its ambitious seven -vol- 
ume, 14- record history, "Atlantic 
Rhythm & Blues 1947 -1974," is con- 
tinuing its reissue program into 
1987. 

According to archivist and Atlan- 
tic consultant Bob Porter, who as- 
sembled the multivolume r &b col- 
lection with Aziz Goksel, the label is 
preparing "a major r &b and jazz 
push for early next year," with fur- 
ther releases coming later this year. 

In October, Atlantic released two- 
record collections by Aretha Frank- 
lin, Big Joe Turner, and Esther Phil- 
lips as well as an anthology of 
"honking" r &b tenor sax instru- 
mentals. 

In November, the company will 
issue four two-record blues antholo- 
gies devoted to pianists, vocalists, 
guitarists, and Chicago blues. Like 
"Atlantic Rhythm & Blues 1947- 
1974," the albums will be available 
individually and as a slipcased set. 

In the spring, Atlantic will issue 
at least four single LPs, by Fats 
Domino, Big Joe Turner, Guitar 
Slim, and Aretha Franklin (the lat- 
ter made up of unreleased tracks). 

Also on tap for 1987 release are a 
pair of two-album Otis Redding col- 
lections and a two -album Drifters 
history compiled by Kim Cooke of 
Atlantic's Canadian division, who 
assembled the recently released 
Aretha Franklin twofer. 

A CD release of "Atlantic 
Rhythm & Blues 1947 -1974" is immi- 
nent, and Porter has submitted CD 
sequencing for the new Big Joe 
Turner and Esther Phillips collec- 
tions and the saxophone anthology. 
A CD issue of the Atlantic blues 
twofers is also anticipated. 

The 14- record r &b history has cre- 
ated a commercial climate that al- 
lows for continuing reissues on At- 
lantic's part. To date, the company 
has sold 6,800 of the boxed sets at 
$75 each. 

Porter believes that a sharp rise 
in prices for import reissues -until 
recently the main source of classic 
black music for the collector and en- 
thusiast -has led to increased do- 
mestic reissue activity. 

"The change in the dollar over a 
year ago has made a difference," 
Porter says. "It's less attractive to 
buy [these records] at $11.98, and it 
ain't gonna get cheaper. Twofers 
are a much better value." 

BERMAN IS NEW RIAA PRESIDENT 
(Continued from page 4) 

beat." 
Once the RIAA has relocated, a 

process he says will go well into ear- 
ly spring, he will move on his plans 
for RIAA growth, which include 
"reaching out to those companies. 
that are not members of RIAA right 
now." 

As far as institutional concerns, 
Berman wants to take a close look 
at RIAA committees "to find out if 
they're functioning well and if 
we're getting the kind of input we 
need from our industry people." 

He realizes that the industry has 
been saddled by competitors' resis- 
tance to working together, "but the 
very same forces exist in the cable 

television industry ... and the mo- 
tion picture industry, where there's 
intercompany rivalries and competi- 
tion, and they've been able to over- 
come that." 

He says, "I'm convinced that 
there's a commitment on the part of 
people in the record industry." Ber- 
man adds that since he's aware 
"that the players aren't changing - 
they may shift from company to 
company," the question is "whether 
attitudes are going to change. I be- 
lieve they will." 

On the public policy front, he says 
a high priority will be working for 
passage of a law that would require 
digital audiotape (DAT) recorders to 

contain an anticopying chip and for 
the reintroduction of an audio -only 
home taping bill. 

Surprisingly, Berman says RIAA 
wishes to pursue a bill with royalty 
provisions to benefit copyright own- 
ers who have suffered financial 
losses due to home taping, although 
a royalty bill did not get the support 
that a revised version mandating 
copy -coding technology received. 

That revised bill met with admin- 
istration approval, but Berman says 
RIAA companies "still believe [the 
royalty provision] is an important is- 
sue." He admits, however, that "en- 
thusiasm waned the closer we got to 
the election" and "the lobbyists that 

the Japanese manufacturers em- 
ployed were able to use their skills 
effectively. Overall, we've come a 
long way, and we're not prepared to 
abandon the fight yet." 

Berman also says the RIAA will 
"continue undiminished its antipi- 
racy efforts" and that "it was a sin- 
gular achievement" that the RIAA 
had gotten congressional and ad- 
ministration support to put tough 
intellectual- property -protection lan- 
guage in trade bills. He says ongo- 
ing efforts to underscore U.S. con- 
cern for protection -he singled out 
Indonesia as an example -"will be a 
major part of our agenda." 

He hopes that in the payola probe 

now being conducted by Sen. Albert 
Gore, D- Tenn., there will be "an 
equal focus" in the investigation 
"on what the broadcasters are all 
about. If in fact there is a practice 
that someone is concerned about, it 
seems to me to be a practice that 
takes two to tango." 

Berman worked with Warner 
Communications in Washington for 
seven years. Earlier, he ran his own 
public relations and lobbying firm, 
with several movie company clients. 
He also served as administrative as- 
sistant to Sen. Birch Bayh, D -Ind., 
and before that, as staff director for 
the Senate Subcommittee on Consti- 
tutional Amendments. 

IFPI DAT CONFERENCE 
(Continued from page 4) 

abroad have expressed fear that 
premature introduction of DAT 
would inhibit the growth of compact 
disks before they have fully consoli- 
dated their hold as a medium for 
home music playback. 

Even more, record labels fear 
that DAT capable of duplicating 
CDs or other program material 
without any deterioration in quality 
would spur home taping (and pira- 
cy), which already cuts deeply into 
recording sales. 

The record industry will urge Jap- 
anese manufacturers to include a 
spoiler in DAT hardware to prevent 
copyright recordings from being 
dubbed. A copy -code chip integrated 

into players would abort attempts 
to dub copyright recordings en- 
coded during the mastering pro- 
cess. Such a system has been devel- 
oped by the CBS Technology Cen- 
ter. 

Although U.S. record industry 
chiefs will now meet as a group with 
Japanese hardware manufacturers, 
they have yet to sit down in formal 
discussion on DAT with representa- 
tives of the Consumers Electronics 
group of the Electronic Industries 
Assn. of America, which remains a 
dedicated opponent of any move to 
insert antidubbing chips in home re- 
corders. Its representatives have 
been articulate lobbyists against 

proposed legislation that would 
place a special import duty on re- 
corders lacking such spoilers. 

At a board meeting in October, 
the CES restated its opposition to 
any special import duty or hardware 
modifications on recording equip- 
ment. 

Some observers see U.S. hard- 
ware manufacturers as more ada- 
mant in their opposition to any com- 
promise than the Japanese, al- 
though in most cases the latter are 
parent companies of their American 
counterparts. 

As many as 18 manufacturers are 
known to have shown prototype 
DAT hardware at October's con- 

sumer electronics show in Tokyo, al- 
though none have yet disclosed 
marketing plans. 

The Vancouver meeting follows 
several months of negotiation, says 
outgoing RIAA president Stanley 
Gortikov, who, along with IFPI 
president Nesuhi Ertegun and di- 
rector general Ian Thomas, played a 
role in setting up the conclave. 

U.S. executives scheduled to at- 
tend the meeting include Bhaskar 
Menon, chairman of Capitol Indus- 
tries /EMI; Mo Ostin, chairman, 
Warner Bros. Records; Walter Yet - 
nikoff, president, CBS /Records 
Group; Bob Summer, president, 
CBS International; Jay Berman, 

RIAA president- elect; and RIAA 
general counsel Joel Schoenfeld. 

Joining them from Europe will be 
Chris Wright, chairman of Chrysa- 
lis Records, and Jan Timmer, presi- 
dent of PolyGram International. 

Gortikov warns that marketing 
DAT without proper safeguards is 
more than "just a copyright issue. It 
impacts American jobs, careers, and 
American music itself," he says. 

Copy -code protective legislation 
has already been introduced in the 
European Economic Community 
through the efforts of IFPI, and 
parallel bills are due to be intro- 
duced in the U.S. Congress early 
next year. 
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CAPRICORN RECORDS 
(Continued from page 1) 

that this is true, but he says he ex- 
pects a distribution pact to be 
signed with a major label within two 
weeks. Walden has assembled a 
staff and plans for the first new 
Capricorn recording sessions to 
take place in Atlanta at the end of 
November. Rodney Mills will pro- 
duce an album featuring Toy Cald- 
well, one of the mainstays of the 
Marshall Tucker Band, and John 
Townsend, who hit No. 9 on Bill- 
board's Hot 100 Singles chart in 
1977 with the Sanford /Townsend 
Band's "Smoke From A Distant 
Fire." 

"We're a hit away from being fa- 
mous again," says the colorful Wal- 
den, who began his music business 
career when he was a college sopho- 
more booking Otis Redding. Walden 
was managing Redding when the 
r &b great was killed in 1967 in a 
plane crash. Walden signed the All- 
man Brothers Band and launched 
Capricorn in 1969. The label grew 
like the kudzu that covers the 
South -and soon became the defini- 
tive home of the Southern rock 
movement. Others recording for 
Capricorn during its heyday includ- 
ed Elvin Bishop, Livingston Taylor, 
Martin Mull, Grinderswitch, Arthur 
Conley, Delbert McClinton (it's ru- 
mored that McClinton may be on the 
revived Capricorn roster), Dobie 
Gray, Kitty Wells, Kenny O'Dell, 
Sea Level, the Dixie Dregs, and - 
after the breakup of the Allman 
Brothers Band -the Gregg Allman 
Band. 

In its glory years, Capricorn 
shared the excesses of an unbridled 
music business, often conducting 
promotion whistle -stops with Lear 
jets. The annual Capricorn picnic, 
featuring barbecue, beer, and the 
best in Southern rock music, be- 
came, after Country Music Week in 
Nashville, the major Southern mu- 
sic event of the year. 

Walden's success with Capricorn 
was instrumental in raising the na- 
tion's awareness of the creativity 
and neoliberalism of the once -con- 
servative region. He is credited with 
playing a key role in the rise of Jim- 
my Carter to the presidency. Carter, 
then an ex- governor. of Georgia, 
made some of his earliest campaign 
inroads wearing jeans, a T- shirt, 
and tennis shoes at the Capricorn 
picnics in the early '70s. 

When the economy dragged the 
music business down in the late 

The tape levy 
is erased in U.K. 
... see page 70 

'70s, Capricorn became one of the 
major casualties, plunging toward 
bankruptcy proceedings despite all 
the frantic wheeling and dealing of 
Walden. He tried to salvage the 
company, but to no avail. "Capri- 
corn's failure was due to bad timing 
with the economy and the music in- 
dustry recession," says Walden. "It 
had just become a full- fledged rec- 
ord company when PolyGram 
pulled the rug out from under us in 
a business deal." 

Down but not out, Walden moved 
to Nashville in 1984, joining in a 
short -lived, ill -fated venture with 
Buddy Killen, president of Tree In- 
ternational, and producer Chips Mo- 
man. Triad Records, their highly 
touted company, folded without 
ever achieving any success. 

Walden claims he has learned 
some lessons from Capricorn's rise 
and fall. "Things did get out of 
hand, and all I did was read reports. 
It's absolutely essential that I'm in- 
volved in all aspects of this busi- 
ness." 

Walden, who once surrounded 
himself with executives the way 
Patton used field generals, plans to 
keep it simple this time around. 
"This will be a decision -making com- 
pany that's not bogged down by 
endless bureaucracy. The artist will 
have access to me, and I'm answer- 
able to him and everybody around 
him. I don't want more people than 
we can put around one desk." 

Thus far, the staff includes Dave 
Ezell, the label's general manager 
and national promotion coordinator; 
Bill Hall, head of the management 
company (the Phil Walden Co.); and 
Ann Waller, office coordinator. 
Marc Pucci will handle the firm's 
public relations. 

The label will concentrate on "a 
combination of rock'n'roll, new mu- 
sic, and select new country prod- 
uct," according to Walden. Located 
at 115 Second Ave. N. in Nashville's 
historic Market Street area, the 
Capricorn headquarters will also 
contain the publishing companies 
(Inaugural Music, ASCAP; and Alle- 
giance Music, BMI) and Phil Walden 
Presents, the production firm that 
is now "working on a 30- minute sit- 
uation comedy about Music Row." 

Capricorn expects its first album 
to be released in January; it plans to 
use its studio facilities in Macon. 

NEW CROP OF VIDEO STORES 
(Continued from page 1) 

24th stores." 
"We're talking with anywhere 

from half a dozen to a dozen people 
a week," a number that is up from a 
figure that amounted to "very few" 
only recently, says Frank Wolbert, 
regional sales manager at the Chi - 
cago-based Sound Video Unlimited. 

The new outlets are all large for 
the markets they enter, often dou- 
ble or more the size of their competi- 
tors. Typical of the trend is Mega - 
Movies, a new two-store chain that 
plans to open 10 additional outlets in 
the New York metropolitan area 
over the next 18 months. The chain 
purchased close to 20,000 units for 
its first two stores, says video buyer 
Su Bertan. 

The initial MegaMovies outlet, 
just opened in suburban Hunting- 
ton, N.Y., occupies 5,000 square feet 
and carries an inventory of 10,000 
units. On "Indiana Jones And The 
Temple Of Doom" alone the outlet 
carries 50 copies to rent and 150 
units to sell. The store also stocks 
1,000 CD titles. 

Getting an edge on the competi- 
tion is a major reason for the size of 
many of the new outlets, which are 
trying to squeeze their way into 
markets already heavily populated 
by mom -and -pop shops. "If you're 
opening a store that's got 10,000 
movies to rent and 2,000 movies to 
sell, a little store that's got 2,000 

pieces total is not much competi- 
tion," says Bertan. 

Major Video, based in Las Vegas, 
is another chain moving into larger 
markets. None of the company's 
new outlets will take up less than 
4,000 square feet or carry under 
5,000 titles, says company president 
Gary Moore. "That's what the mar- 
ket is demanding right now," he 
says. 

Major Video outlets carry deep 
rental inventory. One store stocks 
150 units of "Indiana Jones And The 
Temple Of Doom" for rental. New 
stores all have sell- through -only 
sections which carry 2,000 -3,000 ti- 
tles, he says. 

Retailer Stars And Stripes, head- 
quartered in Decatur, Ill., is using 
smaller stores to target smaller 
markets, going into cities with pop- 
ulations of 20,000 -50,000. The com- 
pany has opened 17 outlets; they 
have an average of 2,400 square 
feet of floor space and a minimum 
inventory of 2,200 different titles to- 
taling 5,500 units. The chain is open- 
ing an average of two new outlets a 
month. 

Deep inventory "is one of our 
main selling points, and we figure if 
we come into a new market, we 
might as well come in big," says Jay 
Tyrell, Stars And Stripes director of 
advertising. "Our three biggest sell- 
ing points are our selection in depth, 

our rental rates, and our free mem- 
berships," he says. 

The Stars And Stripes outlets 
also maintain 100 VCRs for rental. 

Most of the new chains are run by 
experienced executives rather than 
by the hobbyists and entrepreneurs 
who have dominated video store 
ownership in the past. 

The new breed of stores is expen- 
sive to open and operate, and dis- 
tributors and inside sources say 
much of the money for them is com- 
ing from outside the video industry. 
"The expansion is not predicated on 
[video distributors] giving tons of 
credit. It's out there in the private 
sector," says Sound Video's Wol- 
bert. "Most of the money is coming 
from larger corporations or from in- 
vestor groups, or the stores are 
backed by people who have lots of 
bread," he says, adding that some 
existing stores have saved enough 
capital to fund their own expan- 
sions. 

Banks and venture capitalists are 
also playing a significant role in fi- 

nancing the new expansion, Wol- 
bert says. "Whenever you have 
some kind of hot new thing, you're 
going to find people who are willing 
to invest," he says. 

WINDHAM HILL, RABBIT EARS TEAM 
(Continued from page 4) 

Assn. of Recording Merchandisers. 
"Santabear's First Christmas" 

had its genesis following the suc- 
cess of the Santabear character cre- 
ated last year by the Minneapolis - 
based Dayton Hudson Department 
Store Co., according to Sam Suther- 
land, Windham Hill vice president 
and managing director. 

"Dayton Hudson had created 
Santa Bear as a premium merchan- 
dising tool," Sutherland says. "To 
their surprise, the bear became a re- 
gional celebrity in the Midwest." 

The chain sold 400,000 of the 
fluffy white teddy bears last Christ- 
mas, spurring a number of look - 
alike toys from competitors. 

Sottnick was approached by Day- 
ton Hudson with a Santabear story- 
book commissioned by the chain and 

written by Barbara Read. The pro- 
ducer mated the text, read by 
McGillis, with pan- and -scan illustra- 
tions by Howard Lewis. The result- 
ing ABC special will be marketed on 
videocassette directly by Dayton 
Hudson. 

Sutherland says that "Santa - 
bear's First Christmas" and subse- 
quent Windham Hill /Rabbit Ears 
albums are being priced, packaged, 
and marketed like Windham Hill's 
customary new age product. 

"The premise for the line is the 
belief that children's records can be 
successful if they appeal to the par- 
ent as much as the child," Suther- 
land says. "Sottnick tries to create 
programs that children and adults 
can share, as opposed to the idea of 
'video baby- sitting' so prevalent in 

COPYRIGHT REFORM IS CANADIAN ISSUE 
(Continued from page 6) 

Composers and Publishers in Cana- 
da; and a Quebec -based performing 
rights group known as SPACQ. 

"We will probably move the issue 
more into the public forum," Berry 
says. "The removal of Marcel Mas- 
se has stopped the legislation cold, 
and we simply can't afford more de- 
lays." . 

In Canadian copyright legislation, 
rates and penalties have not been al- 
tered since the 1924 introduction of 
the Copyright Act. Much of the 
wording in the law is considered an- 
tiquated. The maximum fine for in- 
fringement under the law is $200, a 
limp penalty that makes the country 
a piracy haven. 

Berry believes the government is 
worried that copyright reform will 
take up a lot of time in the House of 
Commons, and have little accompa- 
nying favorable publicity. The Con- 
servative government now trails 
the Liberals in public opinion polls, 

and many believe the second half of 
its mandate is going to be spent cur- 
rying support through many widely 
supported and attention -grabbing 
measures. Copyright reform, it is 
feared, simply lacks the appeal of 
other issues. 

It is expected the trade groups 
will enlist the support of high-pro- 
file artists in the campaign, al- 
though details of its lobbying ef- 
forts are still being ironed out. The 
meeting with MacDonald and Andre 
is expected to take place within 
weeks and should help clarify the 
status of the legislation, the timeta- 
ble the government has for it, and 
which of the two ministers will have 
a lead role in moving it through the 
Commons. So far, no legislation has 
been successfully pushed through 
by a Conservative communications 
minister, and the consumer and cor- 
porate affairs minister is widely 
viewed to enjoy more clout in cabi- 

net. 
"The cultural industries are real- 

ly at the mercy of the government," 
Berry says. "The idea is, how do we 
get the government to act when we 
need help ?" 

Earlier this year, the federal gov- 
ernment announced a $25 million as- 
sistance package to the industry 
over the next five years. But Berry 
says the package is not going to pla- 
cate the industry on the issue of 
copyright. 

"The music industry isn't going 
to be bought with a few million dol- 
lars," he says. "You can't buy what 
copyright legislation will deliver." 

Addressed in the federal white 
paper were $1 million maximum 
fines for infringement, clearer copy- 
right definitions, rental rights, 
changes in the role of the Copyright 
Appeal Board, and moral rights of 
use for radio and television commer- 
cials. 

the case of this type of product." 
Traditionally, Sutherland notes, 

children's records are marketed in 
toy stores and bookstores, usually 
as part of a record -and -book pack- 
age. 

"Santabear's First Christmas" 
will be marketed in a book- with -cas- 
sette version via B. Dalton. Howev- 
er, Sutherland notes, "We are try- 
ing to sell children's records at rec- 
ord and tape stores, not through toy 
stores." 

Sutherland says that subsequent 
Rabbit Ears productions will also be 
presented in TV versions, "placed in 
different broadcast situations in 
each case." 
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Baker & Taylor Nabs 
2nd Yid Distrib: VTR 
BY TONY SEIDEMAN 

NEW YORK Book distributor 
Baker & Taylor has picked up its 
second major video distributor, 
reaching an agreement in principle 
to purchase Pittsburgh -based VTR 
Inc. 

Earlier this year, Baker & Taylor 
purchased Sound Video Unlimited, a 
Chicago -based company estimated 
to be the country's No. 2 video dis- 
tributor in terms of sales volume. 
Together, VTR and Sound Video 
control 15 %-19% of the video distri- 
bution business in the U.S. 

"It was a good opportunity for us 
and for Baker & Taylor," says Bill 
Pilossoph, VTR executive vice presi- 
dent. Earlier this year, VTR floated 
a public offering, which was pulled 
from the market because of weak 
investor response. Capital troubles 
were not a reason for the deal, how- 
ever, Pilossoph says. 

"We were not undercapitalized; 
we were in good financial shape," 
he says. "We looked at going public, 
and we felt that the market at this 
point was just too unstable." There 
will be no major management 

changes at VTR as a result of the 
deal, he says. 

A spokesman for New Jersey - 
based Baker & Taylor would only 
say that "we've signed a letter of 
agreement" and that the purchase 
will almost definitely be finalized by 
year's end. 

Sound Video and VTR have sever- 
al branches in overlapping locales. 
The companies also have some oper- 
ating functions that could be com- 
bined effectively, but executives 
from both distributors refuse to 
speak about the future. "It's early 
on to make any speculations," says 
Sound Video's Stan Meyers. 

The companies combined have 15 
branches. Overlap appears to exist 
in Florida and the New York area. 

Baker & Taylor is the latest firm 
from outside the home video busi- 
ness to pick up distributors. Charles 
Levy Circulating Co., a magazine 
distributor, owns Video Trend and, 
through it, Video One Video. Source 
Video Distribution is owned by med- 
ical company Durr Fillauer. Comm - 
tron, the nation's largest video dis- 
tributor, is owned by drug company 
Bergen Brunswick. 

Island's Gotta Have Radio, Retail 

Promo Melds Sound, Screen 
NEW YORK With the current rec- 
ord company emphasis on soundtrack 
product, coordinating promotions 
with film distributors has become 
key to the success of such albums. 
With the soundtrack to "She's Gotta 
Have It," Island Records is in an en- 
viable position: The film is being han- 
dled by sister company Island Pic- 
tures. 

Jean -Pierre Weiner, director of 
jazz at Island, says the coordinated 
promotion, which targets radio out- 
lets and retailers in markets where 
the film is shown, is the first in what 
the company hopes will be many 
more film- soundtrack ties. "This proj- 
ect has required a lot of coordina- 
tion," he says. `But that's because 
it's the first time. We will do many 
more of these in the future because 
of the relationship between the two 
companies." 

The album also carries the logo of Is- 
land Visual Arts, a third company slat- 
ed to offer video and laserdisk product. 
Weiler says the new imprint will meld 
products from the film and record oper- 
ations, offering "everything that com- 
bines sound and image." 

For "She's Gotta Have It," Island 

Records has focused attention on the 
markets where the film -which is in 
limited distribution -is being shown. 

"We get a list from Island Films 
and try and find stations to work 
with in each market," says Weiller. 
"We've had a very good response 
from urban, and we're also working 
with college and jazz stations. It was 
a little slow in the beginning -but the 
jazz stations have warmed to it as 
they hear it." The soundtrack was 
written and performed by jazz bass- 
ist Bill Lee, the father of the film's di- 
rector, Spike Lee. 

A complete promotion kit serviced 
to stations includes several canned in- 
terviews with both Spike and Bill Lee 
as well as several of the film's stars; 
tickets to screenings; and T- shirts, al- 
bums, posters, and buttons for listen- 
er giveaways. Among the stations in- 
volved in promotions are WJLB De- 
troit; KKDA Dallas; WYLD New 
Orleans; and WPOW "Power 96" 
Coral Gables, Fla. 

Weiller adds that Atlantic, which 
distributes Island Records, is tied in 
with its local promotion schedule to 
ensure product placement in each 
market. FRED GOODMAN 

Staff Muts In Nashville 
NASHVILLE MCA and RCA 
have trimmed their staffs here in 
the latest belt- tightening along 
Music Row. 

MCA pink -slipped three employ- 
ees: product manager Robert 
Frye, a &r assistant Diana Haig, 
and publicist Jerri Leonard. At 
RCA, three clerical workers were 
released. 

Claiming the reduction is the 
only Nashville division cutback of 
the year, MCA officials say proj- 

ects handled by the three laid -off 
employees will be reassigned to 
the remaining staff. 

At RCA, the action was part of 
companywide reductions. Like 
MCA, no further reductions are 
predicted by RCA officials. 

MTM Records recently reduced 
its staff by 20%, but other Nash- 
ville label operations are maintain- 
ing their present staff strength or 
slowly building the number of 
staffers. 

1N,S1 )E1 
WILL THE "NOT FOR SALE" LABEL STICK? CBS 
Records staffers left Black Rock on Nov. 7 with more 
than thoughts on how well the market would receive 
the Bruce Springsteen live box set (see page 1 to learn 
just how well). Rumors were rife that CBS /Records 
Group chief Walter Yetnikoff and Columbia Records 
president Al Teller were heading a group of investors 
seeking to buy the label from CBS Inc. But by Nov. 10 
such possibilities for the immediate future appeared to 
be put to rest by corporate PR, which said that acting 
CBS Inc. chairman Larry Tisch had not put up a "For 
Sale" sign, although it was admitted that offers to ac- 
quire the label had been made. Were (or are ?) Yetnikoff 
and Teller among the suitors? "Individuals were not 
identified," Track heard in response. Corporate giants 
like Walt Disney, Coca -Cola, American Can, and Tri- 
angle Industries are said to have expressed interest in 
a buyout, although American Can formally denied press 
reports to that effect. At presstime, following a regu- 
larly scheduled CBS Inc. board meeting, a corporate 
spokesman reiterated that the Records Group had not 
been put up for sale, but skeptics still feel a deal might 
be made down the line. CBS Inc. could command a price 
tag of more than $1 billion. 

THERE'S NO DOUBT about the whereabouts of CBS 
Inc.'s music publishing interests, however. As expect- 
ed, its official sale for $125 million (about $55 million 
goes to insurance company partners) to SBK Enter- 
tainment World Inc., a corporation controlled by Ste- 
phen Swid, Charles Koppelman, and Martin Bandier, 
was announced Nov. 10 (Billboard, Sept. 20). Interest- 
ingly, SBK, in addition to controlling 50,000 copyrights, 
has a four -year binder to administer new copyrights 
from CBS Records, which suggests a continuing inter- 
est in music publishing by the label. The buyout also in- 
cludes administration of Michael Jackson's ATV Mu- 
sic, with its gold mine of Beatles' material. The trio can 
be reached at 810 Seventh Ave. in New York or by 
phone at 212- 975 -5873. 

BOSS BUCKS: Nobody's talking on the record, but 
scuttlebutt is that Columbia Records and Bruce 
Springsteen cut a special payment deal for the Boss' 
live box set. Sources say the arrangement is more a 
split after costs than a royalty formula ... The CBS 
sales staff apparently hasn't been invited to the Spring - 
steen party: Sources say the Record Group's sales reps 
will not get commissions for sales on the box set ... 
Credit Chrysalis Records' Charly Prevost with drop- 
ping this line: "It's not AOR radio, it's ABR (All -Bruce 
Radio)." We liked it so much, we put it on page 1. 

STRIKE ISSUE? Record companies and the American 
Federation of Musicians were still locked in negotia- 
tions late last week over a new industrywide contract. 
Main stumbling block appears to be the insistence by la- 
bels that the music -performance and special -payments 
funds be eliminated. Some reports indicate the union is 
prepared to strike over the issue. The funds call for a 
small levy (about 0.5 %, less deductions) on the sale of all 
recordings produced under AFM jurisdiction. Current 
contract expires the end of November. 

CAPITOL -EMI INDUSTRIES hopes soon to fill a post 
of North American president, a function that places a 
person between Bhaskar Menon, worldwide chairman, 
and the presidents of the Capitol, EMI America, Man- 
hattan, and Angel labels. Menon has basically held the 
job for a number of years, but there is now a greater 
sense of urgency to relieve Menon of this responsibility 
and bring in someone with the executive clout to under- 
take the assignment. 

FIRST SIGNINGS TO REACTIVATED U.S. Virgin 
Records are said to be Warren Zevon and Steve Win - 
wood. Speculation also has Culture Club, licensed here 
to Epic, appearing solely on Virgin. On the executive 
front, Virgin has added Nancy Jeffries as head of a &r. 
She was most recently with A &M in New York. 

THE CD SINGLE is getting a commercial test in the 
U.K. via Virgin Records' recently released Genesis sin- 
gle "Land Of Confusion." The CD contains more than 
24 minutes of music, with a dealer price of about $3. 
Track hears of no plans as yet to make the innovative 
item available in the U.S. 

HIGHER & HIGHER: Shorewood Packaging has cre- 
ated a 6 -by -12 compact disk package that makes it hard- 
er to pilfer the CD contained within. The trick is con- 

struction design that places the CD in the center of the 
box rather than at the bottom, where even sealed -end 
boxes, once slit open, leave the CD vulnerable to speedy 
retrieval. The company's Floyd Glinert hit the road last 
week to tell labels about the development. 

IS SCREEN GEMS -EMI MUSIC'S Nashville office 
close to acquiring three music publishing catalogs? 
Charlie Feldman, vice president of the Nashville divi- 
sion of the publisher, says it's premature to give the 
names of the firms that might be acquired ... A TV sit- 
com starring the Judds? The RCA stars have signed an 
agreement with BRB Entertainment and Tall Pony 
Productions in association with 20th Century-Fox to 
produce a pilot starring Wynonna and Naomi Judd ... 
And, finally, out of Nashville, A.M.I. Records plans to 
close its 24 -track studio in Hendersonville, near Nash- 
ville. Label president Michael Radford cites two rea- 
sons for the closure -cost effectiveness and construc- 
tion of a new video production studio and sound stage 
for the firm's new division, Alpha Video Productions. 

STARS FALL INTO ALABAMA: LaserVideo is mak- 
ing its first CD title at its new Huntsville, Ala., plant an 
appropriate one. It's Alabama's new RCA album, "The 
Touch." Nov. 25 is the formal opening of the facility, 
which is 16 times the size of LaserVideo's Anaheim, 
Calif., plant and is said to have an ultimate capacity of 
60 million CDs a year. Members of Alabama are expect- 
ed to be on hand. 

MEL FUHRMAN, the vet marketing executive, has 
left his post as executive vice president of FastFire 
Records to set up a new indie label service company, 
Little Major Record Distributors, at 230 W 55th St., 
New York; 212-765-5555. One of Fuhrman's main func- 
tions will be to establish an indie distrib network for 
new and existing logos. 

THE DISNEY CHANNEL debuts on Tuesday (18) 
"The Making Of Disney's Captain EO," the 17- minute 3- 
D film starring Michael Jackson, shown only at Dis- 
neyland and Disney World. The 60- minute program, 
scheduled for additional exposure during November 
and December, is hosted by Whoopi Goldberg. Down 
the road, expect a home video version from Disney. 

AC- CEN- TU- AT -ING ARLEN: ASCAP salutes one of 
its great members, the late songwriter Harold Arlen, 
who died in April, with a tribute at noon Thursday (20) 
at Broadway's Majestic Theatre. Lena Horne and Tony 
Bennett are among those who will sing Arlen favorites 
... Clive Davis is the 1986 honoree of the American 
Cancer Society at its seventh annual dinner, Dec. 8 at 
the Century Plaza Hotel in Los Angeles. The guest art- 
ist? You'd be right on target if you named Arista's own 
Whitney Houston ... Despite what you read in last 
week's Track, Ria Lewerke is vice president and cre- 
ative director at RCA Records, overseeing graphics and 
design. Also, Cengiz Yaltkaya is a co-producer of the 
group the Dig for Atlantic along with Mark Ross ... 
Bobby Roberts, who runs Dunhill Compact Classics 
with Marshall Blonstein, and his friend businessman 
David Semas have purchased the Canyon Country 
Club in Palm Springs, Calif. Look for the club to be host 
to a number of music events, including golf tourneys 
... Billy Vera & the Beaters are making big noises 
with their Rhino Records single, "At This Moment," 
yet the group is without a disk deal. The track was ac- 
quired by Rhino via Japan's Alpha Records, which 
made an unsuccessful plunge into the U.S. market a 
few years ago. Vera resides in Los Angeles. 

THE LATEST BLOW to the tragedy -stricken Pretend- 
ers was the recent death of their sound man. Sire Rec- 
ords says, however, it was scheduling difficulties that 
forced postponement of the group's upcoming U.S. tour 
to January. 

VCR /TELETRONICS, the professional wing of dupli- 
cator VCR /Technicolor, has been purchased in a lever- 
aged buyout by its management. The deal does not in- 
volve VCA /Technicolor's home video duplication 
branch. VCA /Teletronics is involved in video publishing 
and duplication for industrial clients, among other ar- 
eas. 

DJ TOM GAUGER, a mainstay at WMAL -AM Wash- 
ington, D.C., for the past 18 years, was released by the 
MOR station late last week. Edited by IRV LICHTMAN 
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