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There’s a reason this man is smiling. Rl
PLATINUM

Album:

Look what’s happening with el

FREDDIE JACKSON'S P&

new ‘album — i

1 : < : BLACK

Just Like The First Time CHART)
(The first
artist in 26
years to take
himself out
of the #1
position with
another #1
single!)

Tour:

95 CITIES
NATIONWIDE

+ 10/30 SAGINAW. MI-
: Civie Center

« {1/1° DETROIT, MI-
Masonic Temple

« 11/2. CHICAGO, IL-
Arie Crown

* 11/60 WESTBURY, NY-
Westbury Music Fair

*11/7 VALLEY FORGE, PA-
Music Fair

* 11/8" ROCHESTER, NY-
Masonic

* 11/14 RICHMOND, VA-
Mosque

* 11/15 HAMPTON, VA-
Coliseum

*11/16 WASHINGTON, D.C -
Constitution Hall

»11/21 CHARLOTTE, NC-
Oven Auditorium

* 11/22 BIRMINGHAM, AL-
Concert Hall

* 11/23 NASHVILLE, TN-
Opry House

* 11/26 MONTGOMERY. AL-
Civic Centet

 11/28 ATLANTA, GA-
Fox Theatre

* 11/29 JACKSONVILLE, FL-
Civic Auditorium

*11/30 MIAMI, FL-
Knight Center

»12/4 LAKE CHARLES, [A-
Civic Center =

*12/6 OKLAHOMA CITY, OK-~
Myacad

+12/7 SAN ANTONIOJSTX-
Metro Center

+12/13 ST. LOUIS, MO-
Welsh Auditorium

* 12/14 MILWAUKEE, Wi-
River Front
Theatre
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Year’s events leave
artist managers

with bigger role
See page 5

A&M staffers try life
behind the counter
See page 5

Grammys return to

N.Y.C. in 1988
See page 94

THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

Lahel Execs, DAT Makers Hit Impasse

BY STEVEN DUPLER

NEW YORK Talks between audio
hardware and software makers con-
cerning the introduction of copy-
guard technology into the new digi-
tal audiotape (DAT) cassette record-
ers broke down Dec. 11 at a summit
in Vancouver, British Columbia.
The failure of the discussions vir-
tually assures that DAT recorders
will be introduced in the U.S. with-
out antiduplication devices. N
Several highly placed executives
at Japanese hardware firms say the
first DAT recorders will likely ar-
rive in small quantities in the U.S.
this summer, to be met by software
from at least one independent rec-

Home-Stretch
Sales Building,
Dealers Report

This story prepared by Ed Morris
in Nashville and Geoff Mayfield in
New York.

NEW YORK Fourth-quarter pre-
recorded music sales continue to
stay ahead of last year’s disappoint-
ing pace, according to record and
record/video combo dealers, with
most anticipating even stronger in-
creases down the home stretch.

But several chains say a new holi-
day season pattern has emerged
during the last three years. Unlike
preceding years, when a strong
Thanksgiving kickoff would lead to
brisk weekly volume through
Christmas, many notice a trend to-
ward late-season music gift pur-
chases.

Says Steve Marmaduke, vice
president of purchasing for Amaril-
lo, Texas-based Western Merchan-

(Continued on page 90)

ord label.

The machines should be available
in Japan even earlier—by February
or March—with a retail price of
200,000-300,000 yen ($1,200-$1,800).

Despite the inability of the com-
bined delegations of the Recording
Industry Assn. of America (RIAA)
and the international label organiza-

tion IFPI to reach an accord with
the Electronics Industry Assn. of
Japan (EIAJ) on the home-taping is-
sue, the organizations have tenta-
tively agreed to meet again, though
this time to discuss only commercial
tape piracy. No date has been set
for the next round of talks.
According to statements issued

following the meeting in Vancou-
ver, the Japanese hardware makers
feel that home taping by consumers
has nothing to do with piracy, while
the software groups say home tap-
ing and piracy are synonymous.
(See Commentary by RIAA presi-
dent Stanley Gortikov, page 11.)
(Continued on page 90)

Thirty Singles Check In At No. 1

Quick Turnover Marks '86 Hot 100 Chart

BY DAVE DIMARTINO

LOS ANGELES The No. 1 song on
Billboard’s Hot 100 chart this week
is the sixth No. 1 in the last seven
weeks—a dramatic indication of the
volatility of the 1986 chart year.

A total of 30 records reached the

ne ®n Christmas

Dr

w gl

DR. YORK presents his sensational holiday 7" release (YRC786-
39) and video “LET ME BE THE ONE ON CHRISTMAS.” This
season'’s greeting comes to life as the DR. sings to you on
Christmas. A video delight it's star SHEBA new recording artist
from England, the 7" is available now from YORK's forthcoming
LP “RENEW” YORK’S PRODUCTIONS, INC. (718) 443-4417.

No. 1 position in 1986. By compari-
son, 26 songs hit the top of the Hot
100 in 1985; 19 in 1984; 16 in 1983;
and 15 in 1982. In fact, this year’s to-
tal is the highest in 11 years.

The longest stay at the No. 1 posi-
tion was earned by Dionne &
Friends’ “That’'s What Friends Are

ADVERTISEMENTS

For,” which held the top spot for
four weeks. Four songs enjoyed a
three-week run: Falco’s “Rock Me
Amadeus,” Whitney Houston’s
“Greatest Love Of All,” Patti La-
Belle & Michael McDonald’s “On
My Own,” and Huey Lewis & the

(Continued on page 92)

e

LTnique.

AN
w) (& [¥]
7] (&) (N
Bum.pING Success From THE Sounp Up

Bobby McFerrin’s voice is a one-man orchestra without
instruments. This unique artist is continually breaking sound
barriers to astonished and delighted audiences as his two recent
appearances on the Tonight Show and his performance at this
year's CMJ convention of college radio and retail professionals
have proven. His Blue Note debut album is “Spontaneous

Inventions” (BT-85110). CD now available (CDP-7-46298-2).

CHART
RECAP:

Whitney Is
Top Artist

BY PAUL GREIN

LOS ANGELES Whitney Hous-
ton is the top pop artist of 1986
on Billboard’s year-end chart re-
caps, topping 1985’s champ, Ma-
donna. Houston’s Arista debut
album is also the No. 1 album of
the year, making Houston the
first female artist to earn that
distinction. (See complete year-
end charts and special section,
following page 48.)

Houston is also the top pop al-
bum artist, marking the fourth
year in a row that a black cross-
over star has won that key

(Continued on page 93)

W.B., Columbia
Are Top Labels

BY FRED GOODMAN

NEW YORK Warner Bros. is
the top pop distributed label and
Columbia the leading imprint in
Billboard’s year-end chart analy-
sis for 1986.

This year’s chart summary
features the first analysis of
chart share based on distribu-
tion. In addition to the usual la-
bel-by-label tally, separate
breakdowns of pop, black, and
dance chart shares have been to-
taled to include records on dis-
tributed imprints. As an exam-
ple, Columbia’s black music total

(Continued on page 93)

ORIGINAL SOUNDTRACK RECORDING

MUSIC COMPOSED AND CONDUGTED BY MAURILLJAKKE

ORIGINAL SOUNDTRACK RECORDING

HARRISON FORD

COMPOSED AND CONDUCTED BY MAURICE JARRE

ON FANTASY RECORDS, CASSETTES, AND COMPACT DISCS 6

FANTASY F-21005
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GOLDEN
CHILD
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. ! s 3_3__ 7 *"‘ s RATT/BODY TALK

w7%. . MELI'SA MORGAN/DEEPER LOVE
R ~ ASHFORD & SIMPSON/LOVE GOES ON

MARLON JACKSON/(LET YOUR LOVE FIND) THE CHOSEN ONE

ROBBIE BUCHANAN/THE CHOSEN ONE -
NOW PLAYING ON (Zgactol. ﬁ
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LABELS HOPE FOR A JAZZY HOLIDAY

An unprecedented number of jazz box sets are on the market this holi-
day season. Labels are hoping—and are being proved correct—that gift
givers won't be scared off by the $35-$200 price tags of the collections.
News and financial editor Fred Goodman reports. Page 8.

Bee Gees: Comeback Is No Jive Talk
The Bee Gees, newly signed to Warner Bros. Records and Ken Kragen’s
management company, are on the comeback trail. Their new album is
scheduled to be released in February, and a world tour will follow in the
summer. Talent editor Steve Gett gets all the details from the brothers
Gibb. Page 32.

THE YEAR IN MUSIC AND VIDEO
Whitney Houston, Billboard's top pop artist of the year, leads the parade
of 1986 winners in our year-end chart wrap-up. Also, Billboard editors
give their overview of the year in soundtracks, rap, alternative video, tal-
ent in action, news, and more; they also select their 10 favorites of the
year, as do some of your favorite pop stars. Follows page 48.

Retailers Rely Less On Newspaper Advertising
This holiday season, retail chains are spending fewer dollars on newspa-
per advertising: Direct mail and radio are picking up the slack. Billboard
reporters in New York, Los Angeles, and Washington, D.C., survey the

scene. Page 49.
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Managers Are In The Thick Of It

1986 Brings More Responsibilities

BY STEVE GETT

NEW YORK Artist managers are
accepting greater responsibilities
with the advent of lucrative mer-
chandising, soundtrack, and spon-
sorship deals and the emergence of
technologies like video and compact
disks. And with the major labels’
suspension of inde-

[ W2 {H/ .8 pendent record pro-
motion earlier this
year, the role of a
manager has ex-
panded even more.

“Management is the most com-
plex area of the record business
right now,” says Michael Lippman,
whose Los Angeles-based manage-
ment organization has just added
ex-Wham! vocalist George Michael
to its roster of artists, songwriters,
and producers.

“Things have changed so much
now, and you've got to run the gam-
ut,”” says Lippman. “You need a
knowledge of the motion picture in-
dustry to find out what movie is
right for your client to be associated
with and how that movie will be
marketed and merchandised. At the
same time, you've got to know the
ins and outs of independent promo-
tion, retail, publicity, marketing,
and merchandising a record as well
as dealing with a live performing
act.”

BILLBOARD
ANALYSIS

Danny Goldberg, head of Gold
Spaceship management, says, “Be-
fore the labels backed out of hiring
independents, there were already a
number of managers who felt hav-
ing a knowledge and expertise
about radio promotion was part of
representing a client. But clearly,
with the record companies getting
out, there’s an increased pressure
on managers on that level.”

The rigors of contract negotia-
tions are key to managers’ expand-
ing role. Marvin Katz of the
Gotham-based Mayer, Katz, Baker,
& Leibowitz law firm says, “With
all the changes, particularly in tech-
nology—CDs and videos—our work
has certainly increased and become
a lot more complex than it was be-
fore. Some managers want to be
very much involved in the negotia-
tions, and there are those that’ll say
‘Call me when it’s finished.” But it
makes it more enjoyable when
you're dealing with a manager that
understands what you’re talking
about and appreciates what's going
into a record deal.”

Katz says that “negotiations just
on the video issues can sometimes
be as time-consuming as the record
deal itself. That’s one area in which
you have to spend more time negoti-
ating with a label, and CDs are an-
other area.

‘“The whole CD royalty issue has

been tremendously involved over
the last year or so. I think managers
are becoming very aware of the eco-
nomics of a CD, and that’s good. Be-
fore, a lot of managers and attor-
neys probably weren’t as aware of
the economics of selling a record.
With CDs, people are asking more
questions, like ‘What’s the cost of a
CD?’ or ‘What’s the profit?’ Overall,
managers these days are having to
ask a whole bunch of questions
about issues they never faced be-
fore.”

Perhaps the most significant is-
sue for managers in 1986 was inde-
pendent promotion. Many managers
have been going into their own
pockets to hire independent record
promoters—and now are seeking
methods of recouping the funds
from the labels.

According to one senior label ex-
ecutive, who requests anonymity,
managers who are paying for inde-
pendent promotion “want you to
then restructure their video deal or
pay for a promo trip that they’d nor-
mally be responsible for. If any-
thing, I'm getting into fights with
managers because they’ll say, ‘I
paid for the indies, you’ve got to do
something for me.

“That’s the biggest problem I'm
running into. They’ll ask for an ex-
tra $30,000 to do a video, or whatev-

(Continued on page 89)

BY CHRIS MORRIS

LOS ANGELES Don’t look now,
but that clerk behind the record
store counter may be an A&M Rec-
ords vice president.

In an unusual program initiated
by A&M president Gil Friesen and
implemented by sales vice presi-
dent David Steffen, the label’s ex-
ecutives are getting hands-on ex-
perience in record stores around
the country during the 1986 holi-
day selling season.

Label staffers, including some
vice presidents and the regiqnal
sales force, are taking one- to-four-
day shifts in record outlets in their
specific areas. In some cases,
A&M’s people have taken the op-
portunity to work more than one
store.

Regional A&M personnel have
worked the retail trenches during
the past five Christmas rushes, but
this year’s program appears to be
the label’s most wide-ranging yet.

Michael Leon, A&M vice presi-
dent of East Coast operations, re-
cently did a tour of duty at Tower
Records’ Lincoln Center store in
New York. He says Friesen called
his vice presidents together over
Thanksgiving to organize the pro-
gram on a grander scale than in
the past.

“The idea Gil Friesen had was
that in order to provide certain in-
sights into the customers and their
buying habits in-store, we were all
going to take an afternoon in a re-
tail store,” Leon says. “We gauge
what the customers’ needs are, and

Program Strives For ‘Insights Into Customers’

A&M Staffers Are In Stores Now

Michael Leon, center, A&M vice president of East Coast operations, spends
a day as a sales clerk at Tower Records' Lincoln Center store in New York
as part of a labelwide effort to give staffers hands-on experience. at retail.
Shown with Leon are Tower Records manager Steve Harmon and A&M
marketing representative Elise Kolesky.

we put our executives back in
touch with the people on the
street.”

Leon says that all regional sales
managers and some members of
the label’s Los Angeles home of-
fice staff are taking part in the
program. Participation at certain
executive levels is voluntary, but it
is mandatory for some managers.

Leon says the program is useful
in maintaining a thorough perspee-
tive on retailing.

“The consumer who is hit-orient-

ed knows what a record store is all
about,” he says. “But there is a
whole audience of consumers that
is diversified. There’s a lot of busi-
ness out there that doesn’t have to
rely on what'’s in the top 10.”

Leon says that approximately
one-third of A&M’s New York of-
fice staff is involved in the retail
program.

A&M West Coast regional sales
manager Jayne Neches sees the
program as a way to pay back the

(Continued on page 93)
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Hikes Expected From Other Suppliers, Too

CBS/Fox Video Sets $89.98 Price

BY JIM McCULLAUGH

LOS ANGELES Industry giant
CBS/Fox Video has settled on a
$89.98 price point for selected rent-
al-oriented A titles. The company re-
cently announced plans for a $5-$15
increase to “rekindle profits” on the
rental side of the business (Bill-
board, Dec. 6). Several other major
suppliers are known to be consider-
ing a similar move.

The first title to reflect the higher
price point will be “Aliens,” last
summer’s $80 million box-office gi-
ant. Street date is Feb. 26. Accord-
ing to Len White, president of the
consumer products division, six ti-
tles are expected to be affected
through 1987. Next up is expected
tobe “The Fly,” another major sum-
mer box-office draw for 20th Centu-
ry-Fox.

The hike should result in an ap-
proximate 12%-15% wholesale cost
increase per unit for distributors.

White says the new $89.98 price
point on selected A rental titles, pre-

viously listing at $79.98, will hold
through the end of 1987.

CBS/Fox is also launching a first-
quarter edition of its ongoing Five
Star sell-through promotion, which
in its third go-round centers on 60 ti-
tles at $29.98.

Industry observers estimate that
CBS/Fox moved about 1.2 million
units with 30 titles for Five Star I,

‘The strategy
is to protect
the bottom line’

introduced last March, and as many
as 2.5 million units of Five Star II's
37 titles, introduced in August.

Says White, “As we move further
into sell-through we’re increasing
unit volume, but it’s putting pres-
sure on margins. The strategy is to
protect the bottom line.” He points
out that the low prices on the Five
Star collection are permanent.

For Five Star III, 21 titles are
holdovers from Five Star II, while
two are reintroductions from Five
Star L.

The new collection includes “Star
Wars,” ‘“Exodus,” “The Verdict,”
and “Raging Bull.” Also included
are selections from the Pink Pan-
ther series, the James Bond series,
and Clint Eastwood westerns.

Titles carrying through include
“The Sound Of Music,” “My Fair
Lady,” “Casablanca,” and “Alien.”
(“Aliens” will feature a trailer pro-
moting the original.)

Sweetening the Sweepstakes Of
The Stars support theme, retailers,
distributors, and consumers are eli-
gible for a number of prizes. The
grand prize is an all-expenses-paid
trip to the movie location of choice
from the Five Star collection. Other
prizes include a trip to Hollywood as
well as Five Star sets and cassettes.

A stand-alone display with 60
sleeves will also be available,
backed by extensive merchandising
and media support.

Gapitol-EMI Appoints Two U.S. Executives

Move Signals Strategy To Increase Market Share

BY MIKE HENNESSEY

LONDON The appointment of Joe
Smith and David Berman to key po-
sitions with Capitol Industries-EMI
Inc. (Billboard, Dec. 20) signals the
vital importance the group attaches
to North America, both as a market-
place and a talent source, according
to Bhaskar Menon, chairman and
chief executive of EMI Music

Worldwide and Capitol Industries
Ine.

Menon says the appointments are
part of the music division’s “mas-
sive investment strategy’ in North
America.

“As well as bringing distinetion
and dynamism to our leadership,
their appointment will leave me
much more time for my worldwide
functions,” he says.

NEW YORK Appearances by
Elektra recording artist Anita Bak-
er and actor Tim Reid are among
the featured attractions scheduled
for the National Assn. of Recording
Merchandisers’ (NARM) 1987 con-
vention, Feb. 13-17 at the Fontaine-
bleau Hilton in Miami Beach.

Baker’s performance at the
NARM Awards Banquet on Feb. 16
will mark the second consecutive
year she has attended the trade
group’s annual meet. She made a
cameo appearance during the WEA
product presentation at the 1986
convention in Los Angeles. Since
then, her debut album, “Rapture,”
has been certified platinum, mark-
ing her as one of the year’s major
finds.

The awards dinner recognizes the
year’s best-selling product and art-
ists, determined by actual sales in
NARM member stores. The associ-
ation’s annual awards for retailer
and wholesaler of the year will also
be presented. Already announced
as the banquet’s MC is Joe Smith,
newly appointed vice chairman and
chief executive of Capitol Indus-
tries-EMI. Smith delivered the key-
note address at the association’s
1975 meet.

Reid, best known for his roles on

Anita Baker, Tim Reid Will Appear

NARM Confab Lineup Set

the CBS-TV comedy “WKRP In
Cincinnati” and the network’s cur-
rent series “Simon & Simon,” has
been tapped to host the NARM Ad-
vertising Awards luncheon on Feb.
14. Reid’s music industry ties ex-
tend beyond his portrayal of Venus
Flytrap, the night man on WKRP;
he is also a principal in the new la-
bel MS International, whose prod-
uct is manufactured and distributed
by Macola Records.

The advertising awards recog-
nize outstanding campaigns and are
drawn from submissions by mem-
ber retailers, rackjobbers, and one-
stops. This year’s awards have been
expanded to include special media,
covering such items as billboards,
direct mail pieces, and other promo-
tional efforts that do not fall into
the three traditional categories: TV,
radio, and print.

The advertising awards will be
determined by judges from the Ra-
dio Advertising Bureau, the News-
paper Advertising Bureau, and the
Television Bureau of Advertising.
The new special media category will
be judged by a panel of advertising
agency professionals.

Deadline for NARM Advertising
Awards submissions is Jan. 15.

GEOFF MAYFIELD

Menon adds that he had been
looking to make these appointments
since July. This strengthening of
EMI's management team can be
seen as a major initiative to boost
EMI's U.S. market share, which
Menon puts at 9%—a figure that he
agrees cannot be regarded with un-
qualified delight after such a long-
term investment of time and money.

Menon admits, “Certainly I am
less than satisfied with EMI’s per-
formance, but I am confident we
can substantially improve on this in
the not-too-distant future. And I
hope that when we achieve a 20%
market share we shall still be look-
ing to improve our position.””

Why is it so hard for European-
based companies to establish a sig-
nificant foothold in the U.S. mar-
ket? “I think in the case of EMI we
were late in perceiving the global
nature of the business,” says
Menon. ‘“Perhaps we did not settle
on a sufficiently high level of invest-
ment to begin with—and, in any
case, market share was not a major
priority in the early *70s because we
had a highly profitable cash-gener-
ating business.”

Smith, a former chairman of
Elektra/Asylum/Nonesuch Rec-
ords and more recently president of
NARAS, has been named vice chair-
man and chief executive of Capitol
Industries-EMI Ine.

Berman, senior vice president,
business affairs, with Warner Bros.
Records, is appointed president of
Capitol Industries-EMI Inc. Both
appointments are effective Feb. 1.

Menon, who has run EMI’s North

American operations since April

1981, remains chairman of the board
of Capitol Industries-EMI Inc.
Reporting directly to Smith will
be Bruce Lundwall, president of
Manhattan Records; Jim Mazza,
president, EMI America Records;
Brown Meggs, president, Angel
Records; Don Zimmerman, presi-
dent, Capitol Records; and Hal
Posner, vice president and staff as-
(Continued on page 92)
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It's 100% Theirs. Principals from Bertelsmann Inc. and General Electric
complete the acquisition by Bertelsmann of GE’s 75% stake in all of RCA’s
music interests, which was effective Dec. 15. The music businesses, under
president and CEO Elliot Goldman, will report to Bertelsmann board members
Michael Dornemann and Monti Leuftner. Seated at the closing in New York are,
from left, Bertelsmann executive president and executive board member
Dornemann, GE vice president and deputy general counsel Joseph Handros,
and Bertelsmann executive board member Leuftner. Standing, from left, are
Bertelsmann executive vice president and chief finanical officer Jurgen Kramer,
Berteismann vice president and general counsel Manfred Kuhn, and Aydin
Caginalp of the law firm of Walter Conston & Schurtman, who represented
Bertelsmann in the transaction.

Executive Turntable

RECORD COMPANIES. Capitol Industries-EMI Inc. in Los Angeles names Joe
Smith vice chairman and chief executive and David Berman president.
Smith was president of the National Academy of Recording Arts and Sci-
ences. Berman was senior vice president of business affairs for Warner
Bros. Records. Bhaskar Menon remains chairman of the board of Capitol
Industries-EMI Inc. (See story, this page.)

Richard C. Lyttelton is appointed president and chief operating officer
of Capitol Records-EMI of Canada Ltd. He was Capitol/Canada’s managing
director. Lyttelton succeeds J. David Evans, who recently resigned to pur-
sue other interests.

Virgin Records in Los Angeles names Phil Quartararo vice president of
national promotion. He was vice president of singles promotion for Arista.

SMITH BEAMAN - HUBBARD BISCEGLIA

Eliot Hubbard is promoted to vice president of press and public informa-
tion for Epic/Portrait/ Associated Labels in New York. He was director of
press and public information, East Coast.

In a restructuring of its national pop promotion department, Arista Re-
cords makes the following appointments in New York: Rick Bisceglia as
senior director of national singles promotion; Jeff Backer, national singles
director; Joan Lawrence, national director of adult contemporary promo-
tion and trade relations; Bruce Schoen, national director of top 40 second-
aries promotion; and Maureen Guinana, national promotion coordinator.

Bisceglia was director of singles promotion for the label. Backer was direc-

HIGGINS

e

BACKER LAWRENCE SCHOEN
tor of East Coast promotion, and Lawrence was director of national second-
aries promotion.

PolyGram Records in New York makes the following appointments: Tom
Nilsen as director of administration, business affairs; Winston D. McFar-
lane, director of record and music publishing royalties; and Brian Kelleher,
director of operations for the label’s publishing companies. Nilsen was di-
rector of a&r administration, East Coast, for CBS Records. McFarlane was
head of RCA Records’ royalty department. Kelleher was director of admin-
istration in the business affairs department at PolyGram.

Brian Higgins is named vice president of sales and marketing for Dunhill
Compact Classics in Los Angeles. He was sales manager for the company.

Deborah Surdi becomes U.S. product manager for RCA Red Seal in New
York. She was assistant to the director of marketing for the label.

(Continued on page 87)
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Two words: BANG MUSIC. Go ahead and laugh.
A SAMPLE THIS! Production on STOProck Records.
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Jazz Boxes Invade The Market
Labels Target Holiday Gift Sales

BY FRED GOODMAN

NEW YORK An unprecedented
number of exhaustive, high-ticket
jazz box sets are vying for Christ-
mas gift dollars this year.

Recent weeks have seen the re-
lease of new boxed jazz sets from
PolyGram Classics, RCA, Atlantic,
and Fantasy, swelling a usually thin
high-end market. List prices range

from approximately $35 for a four-.

record Duke Ellington collection on
RCA'’s reinvigorated Bluebird im-
print to more than $200 for Poly-
Gram’s 21-record “Complete Key-
note Collection” and Fantasy’s 22-
record ‘““The Complete Riverside
Recordings” of Thelonious Monk.
Label executives agree that de-

mand for the sets is generally limit-
ed to outlets specializing in jazz.
“It’s too bad, but that’s the way it
is,”” says Kirk Roberts, national
sales manager for the Berkeley,
Calif.-based Fantasy group of la-
bels.

Roberts says the initial pressing
of the Monk set was limited to 1,500
copies, about what the label pressed
a few years ago of a similar collec-
tion of Bill Evans’ work. However,
Fantasy did substantially better
with a set of the complete Prestige
recordings of Miles Davis, selling
approximately 7,500 of the 12-rec-
ord box sets, and it is planning to re-
lease the Davis set on CD in the
coming year.

At Atlantic, where the label’s 15-

Europeans Sell U.S. Classics—In U.S.
Roots Music Gomes Home

BY CHRIS MORRIS

LOS ANGELES A distributor
based here is attempting to make in-
roads into the U.S. marketplace for
the British reissue label Charly Rec-
ords and other European companies
marketing classic American roots
music.

In 1987, Street Level Trading Co.
Inc., an 18-month-old distribution
and marketing firm owned by Char-
ly, will step up its efforts to move
foreign LP and compact disk reis-
sues through major U.S. retail
chains.

Headed by president Jacques Hu-
bert, who distributed Charly’s vin-
tage rock’n’roll, r&b, and blues
product in France, and sales manag-
er Michael Bayler, former Charly
production manager in England,
Street Level handles advertising,
promotion, publicity, and distribu-
tion for Charly; its jazz line, Affini-
ty; and the company’s budget lines,
Topline and Atlantis.

The company also distributes two
jazz reissue labels, Spain’s Fresh

Sound Records and Italy’s Swing-
time.

Bayler sees Charly’s upscale
treatment of such American labels
as Atlantic, VeeJay, King, Sun,
Chess, and Capitol as the key to
scoring significant numbers on cat-
alog product.

‘“Esoteric American roots music
has to be given more reverential
treatment,” Bayler says. ‘“More
money should be spent on packag-
ing, compiling, researching, details,
and design. People should be given
product immaculately pressed,
beautifully designed. If you come
up with that, you end up finding the
people that will buy it.

“There’s no point in banging out a
$4.98 Chuck Berry album in a drug-
store,” he continues. “You have to
give it treatment like a museum
piece. Unless you do that, it's just
going to be another cheesy reissue
program.”

The Europe-based Charly, which
leads the market for American reis-
sues on the continent, first explored

(Continued on page 92)

NEW YORK Nine writers, in-
cluding the first from a new inter-
national category, will be inducted
into the Songwriters Hall of Fame
at its 18th annual dinner March 9
here at the Plaza Hotel.

The inductees were announced
by Sammy Cahn, president of the
National Academy of Popular Mu-
sic, at a reception here Dec. 17.

John Lennon and Paul MeCart-
ney are the first to be inducted un-
der new rules granting entry to
non-American writers.

Elected in the category of those
whose careers began during the pe-
riod 1955-67 were Carole Bayer
Sager and the teams of Gerry Gof-
fin & Carole King and Barry Mann
& Cynthia Weil. Bob Merrill was
elected in the category of writers
whose careers began before 1955. A
final new inductee was Sam Cooke
in the posthumous category.

The academy announced other

Nine Selected For Ihductian
Into Songwriters Hall Of Fame

awards, including Jerry Wexler,
who won the Hall of Fame Life-
time Achievement Award; Jerry
Herman, Johnny Mercer Award;
and Lou Levy, the Abe Olman
Publisher’s Award.

Also, three young writers
earned the Abe Olman Scholar-
ship, each receiving an award of
$1,000: Kitty Gill, Paul Scott Good-
man, and Eddie Hughes.

The fund was established as a
$25,000 grant two years ago by
the Olman family and the families
of Howie Richmond and Al Brack-
man. The families have earmarked
an additional maximum amount of
$37,500 for the fund as matching
funds on a dollar-for-dollar basis
for monies donated by outside
sources during 1987. Nominees
are culled from workshops hosted
by ASCAP, BMI, and the Song-
writers Guild of America.

record “Atlantic Jazz” box is a com-
parative bargain, with a list price of
approximately $100, director of jazz
John Snyder says the company has
yet to solidify a campaign that can
take the set beyond specialty out-
lets.

“We’ll be meeting later this week
to talk about the direction we're go-
ing to take,” says Snyder. ‘“We
want to let people know that it’s out
there.”

Although the Atlantic project is
part of a label retrospective that
also includes r&b and blues pack-
ages and will culminate next year in
a rock’n’roll box, Snyder says he is
considering other jazz packages,
particularly the complete Atlantic
recordings of saxophonist John Col-
trane. The label also recently re-
leased a fourrecord set by singer-
piahist Bobby Short.

(Continued on page 89)
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Young Talent. international recording artist Luis Miguel signs a long-term,
exclusive worldwide agreement with WEA International and Warner Bros.
Records. His first album will be recorded in Spanish and is slated for early 1987
release. Pictured with Miguel are, in back from left, manager Joe Ruffalo of
Cavallo, Ruffalo & Fargnoli; the artist's attorney, Peter Lopez; and the artist's
father, Luis Rey. Sitting next to Miguel is WEA International chairman Nesuhi

Ertegun.

by Paul Grein

cINDERELLA’S “Night Songs”
jumps four notches to No. 10 on this
week’s Top Pop Albums chart, be-
coming the fourth debut album to
crack the top 10 in 1986. It follows
the Outfield’s ‘“Play Deep,” Pet
Shop Boys’ “Please,” and Bruce
Hornsby & the Range’s “The Way
It Is.”

This matches the pace set in each
of the past two years. Debut albums
by Sade, Power Station, Whitney
Houston, and Freddie Jackson
cracked the top 10 in 1985, while de-
but sets by Cyndi Lauper, John
Cafferty & the Beaver Brown
Band, Madonna, and the Honey-
drippers made the mark in 1984.

Three debut albums cracked the
top 10 in 1980 and 1983. In 1980,
Christopher Cross, the Pretend-
ers, and Lipps Inc. all did the trick;
in 1983, Eddy Grant, Duran
Duran, and Quiet Riot scored.
Only one debut album made the top
10 in 1981, that of the novelty act
Stars On Long Play.

So far in the "80s, 1982 is the year
in which the most debut albums
cracked the top 10. Ten debut sets
hit the top 10 that year: albums by
the Royal Philharmonic Orches-
tra, the Go-Go’s, Quarterflash,
Bob & Doug McKenzie, Asia,
Aldo Nova, Human League, Men
At Work, A Flock Of Seagulls,
and the Stray Cats.

That’s noteworthy because 1982 is
generally considered to be the worst
year of the early-"80s industry down-
turn. It's said that new acts are the
lifeblood of the record business;
that’s undeniably true, but it’s also
true that the year in which the most
new acts broke through was the
worst year in recent record business
history. New acts. may be the life-
blood, but superstars pay the bills.

A few notes: We didn’t count solo

CHART

debuts by acts who had established
a name for themselves while in
groups. That includes Phil Collins
and Stevie Nicks in 1981; Robert
Plant, Michael McDonald, and
Lionel Richie in 1982; Sting in
1985; and David Lee Roth in 1986.
Also, Duran Duran’s 1981 debut al-
bum is listed in 1983 because that’s
the year it hit the top 10.

HOW IMPORTANT is the hit sin-
gle in the contemporary music busi-

Cinderella has 4th
top 10 debut in '86

ness? Consider this: In the past five
years, a total of 45 albums have
reached No. 1 on Billboard’s Top
Pop Albums chart. Of that total,
only two have failed to generate at
least one top 10 single: AC/DC’s
“For Those About To Rock (We Sa-
lute You),” which was No. 1 five
years ago this week, and Barbra
Streisand’s “The Broadway Al-
bum,” which hit No. 1 at the begin-
ning of 1986.

And for every No. 1 album in the
past five years that generated no
top 10 hits, there was a No. 1 album
that spun off sevem—namely, Mi-
chael Jackson’s “Thriller” and
Bruce Springsteen’s “Born In The
US.AY

Another of the No. 1 albums—
Lionel Richie’s ‘““Can’t Slow
Down”—yielded five top 10 hits, and
eight more spun off four.

We point this out this week be-
cause Bruce Springsteen & the E
Street Band’s “War” jumps three
notches to No. 8 which prevents the
act’s “Live/1975-1985” from becom-
ing the third No. 1 album in the past
five years not to yield a top 10 hit.

On another Springsteen-related
matter, it's worth noting that “War”
is the third remake of a No. 1 hit
from 1970 to crack the top 10. The
first was Aretha Franklin’s 1971
version of Simon & Garfunkel’s
“Bridge Over Troubled Water.”
That's exactly the kind of ‘“‘stan-
dard”-type song you would expect
to be revived, as are such other
smashes from that year as “Let It
Be,” “Close To You,” “Make It With
You,” and “I'll Be There.” But the
second and third No. 1 hits from
1970 to make it back to the top 10
are both left-field hits that few
would have predicted would ever be
revived: Shocking Blue’s “Venus”
(a recent hit for Bananarama) and
now Edwin Starr’s “War.”

JANET JACKSON’S “Control”
jumps six notches to No. 7 on this
week’'s Hot 100, becoming the
fourth top 10 hit from her former
No. 1 album of the same name. It’s
the seventh top 10 hit of 1986 writ-
ten by the team of Jimmy Jam &
Terry Lewis. That’s the best show-

ing for a writer or team of writers |

since Barry Gibb had a hand in
writing 11 top 10 hits in 1978.

Jam & Lewis also produced six of
their top 10 hits—all four of Jack-
son’s, plus “Tender Love” by the
Force M.D.’s and Human
League’s “Human.” They wrote but
didn’t produce Robert Palmer’s “I
Didn’t Mean To Turn You On.”

TO OUR READERS: This is our
last chance this year to thank you
for your cards and letters, which
never fail to amaze, inform, and
amuse us. You people really know
your stuff. (A few of you, however,
still don’t know that letters to Chart-
beat should be addressed to the Los
Angeles bureau: 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.)

With that bit of business out of
the way, we leave you with our tra-
ditional holiday greeting: May you
always have a bullet on the chart of
life!
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ARTIST OF THE YEAR (wmbinedglbmffzs’r:rl/gles)
¥ TOP POP SI NGLES ARTIST
L MO POP SINGLES ARTLST’LFEMALE :
s ToP DANCE salE A
& TOP DANgE_C' B PLAY ARTIST

BLACK SINGLES ARTIST

JUCED BY JIMMY JAM AND TERRY LEWIS for FLYTE TYME PRODUCTIONS, INC

Co-Producer: Janet Jackson 4 Executive Producer: John McClain

/. /z.i

/

Some record companies boast
of multi-platinum albums
and million-selling videos.

" But for a moment, AGM Records
would like to turn your attention

to some smaller numbers ...

the positions Janet Jackson achieved
on Billboard's year-end charts.

Janet reached the Number One position

in six separate categories.

One is a small number.

So is six.

The achievement is not.

Congratulations from your friends

at A&M Records.

s

C1BH6 ASM Rooald, IneAl lliits Rosvivin
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cHAN GE WAS IN the air in 1986—
or was it? Although not apparent at
first, stability characterized the cor-
porate software environment after
the dust settled.

A major label, RCA/Ariola,
changed hands twice, at least sort of.
General Electric acquired 75% of the
company, with Germany’s Bertels-
mann holding the remaining 25%. But
by year’s end, the label was returned
to one-corporation ownership when
Bertelsmann acquired GE’s holdings.

CBS Records, having a fantastic
year, appeared to be on the brink of
sale because its parent paid dearly in
fending off hostile takeovers and be-

BY STANLEY M. GORTIKOV

A summit meeting in Vancouver,
B.C., on Dec. 11 brought together
your high chieftains of Japan’s elec-
tronics corporations and those of
leading U.S. and international re-
cording companies.

The agenda focused on whether en-
coded copyrighted sound -recordings
could be safeguarded by a legislative-
ly required copyright-protection chip
integrated into your digital audio-
tape (DAT) recording equipment.

You proclaimed a resounding
“No” to that proposition.

You deserve the highest commen-
dation for participating in Vancou-
ver with such prestigious top execu-
tives from Hitachi, JVC, Matsu-
shita, Sony, Toshiba, and the
Electronic Industries Assn. of Ja-
pan (EIAJ). We met. We talked. We
listened. A magnificent opportunity
flickered. But we failed. More accu-
rately, you failed.

We approached you in a conscien-
tious effort to preserve our unique
and precious intellectual property—
the talent and assets of our per-
formers, our writers, our creators,
and our companies.

You are familiar, of course, with
“intellectual property.” After all,
you prosper in its shelters. You cov-
et your inviolate patents; you trea-
sure your sacrosanct trademarks;
you jealously preserve your own
copyrighted materials.

But “intellectual property” is all
one way, isn’t it ... only your way?
I must judge by your deeds, not
your words.

Your words are marvelous, incon-
testable. At our Vancouver meeting
you made a major point of proclaim-
ing the sanctity of intellectual prop-

Editorial

THE MORE THINGS GHANGE . . .

cause acting chairman Laurence
Tisch just didn’t care for the roller-
coaster ride of being in the record
business. But by year’s end, no such
divestiture appeared likely.

A shock wave of earthquake pro-
portions hit the music industry early
in the year with allegations of gang-
land involvement in independent rec-
ord promotion. As an aftershock, ma-
jor indie promo figures lost their key
label accounts. Without losing a rock
beat, however, the labels filled the
promotion void. Big acts still charted,
and new acts had a banner year.

In home video, the big retail shake-
out among video specialty stores
failed to materialize. Better yet, mass

merchandisers moved in with inven-
tory priced to sell through—and
based on early holiday-season buying
reports, they made a wise decision.

The software hero of the year was
the compact disk, moving steadily to
worldwide dominance as a prerecord-
ed configuration, with only digital au-
diotape lurking in the wings as a po-
tential diversion.

But while CD marched on, the LP
kept its stripes with a strong showing
among the many who flocked to buy
the year’s historic Bruce Springsteen
box set.

At radio, album rockers left the
record industry dismayed by further
retrenchment into the safety of es-

Open Letter To Japan—No. 2

DAT MUST BALANCE ALL INTERESTS

erty. “We in Japan,” you said, “ada-
mantly acknowledge and respect in-
tellectual property rights ... and
EIAJ is deeply concerned and inter-
ested in the establishment of intel-
lectual property rights.”

How noble of you ... but how
false and hypocritical. You mouth

We brought Copy Code to Van-
couver. We wanted to demonstrate
its features to you face-to-face and
show you its promise and copyright
protection potential. But you all re-
fused even to walk 25 feet into an
adjoining room for a five-minute
demonstration of how copyrighted

‘Your words are
marvelous ... your
deeds condemn our
copyrighted recordings’

Stanley Gortikov is president of the Recording
Industry Assn. of America.

those words, but they become hol-
low when your deeds condemn our
copyrighted recordings to unbri-
dled, perpetual appropriation by
anyone who wants them for free.

How phony are your expressed
convictions, when you program
your DAT indiseriminately to rob
artists and creators of their rightful
revenues and thus diminish their ca-
reer potential.

Yes, your words are OK, but your
actions are ready to commit their
master-quality recordings to a
worldwide free grab-bag.

Magnificently, you do sprint for-
ward technologically. But you stand
still intellectually, your ears closed,
your mind set, your views frozen,
and your sensitivities immobile.

recordings can be sheltered.

Yet, wasn’t it you who told us,
“We in Japan adamantly acknowl-
edge and respect intellectual prop-
erty rights”?

You consistently express extraor-
dinary concern for “consumer inter-
ests” as presumed rationale for the
unfettered introduction and sale of
DAT equipment and tape. Yet, it is
unrealistic to presume that whatev-
er consumers want they should get.

Consumer desires must be bal-
anced with the harm that could en-
sue from fulfillment of those wish-
es. And the undisciplined satisfac-
tion of the wants of any one group
of consumers can conceivably im-
pinge on the preferences of other
consumers.

ommentary

COUNTRY'S BEST YEAR

Walter Williams writes (Letters,
Dec. 13) of all the talk about “new
country music and exciting new tal-
ent” coming from Nashville but la-
bels it “bravado to cover the fact
that people in Nashville have forgot-
ten how to make good records.”
Then he states that mainstream buy-

Letters to the Editor

ers will never purchase records by
Dwight Yoakam and Steve Earle.

Well, Yoakam’s album (made in
California and marketed from
Nashville) has sold over 300,000
copies and has spent 35 weeks on
the Top Pop Albums chart. And
Earle’s album was bulleted at No.
107 on that same pop chart.

Actually, 1986 has been the best
year in country music history for
breaking new talent. As of Dec. 13,
19 new acts have claimed their first
top 20 single chart position, and 17
of them have gone top 10.

John Lomax Ilf
Nashville

tablished acts and classic hits. But
top 40 and urban radio were there to
assume an even greater role in the
breaking of new artists.

WE CONGRATULATE the home
entertainment industry for proving
its resiliency in 1986. Such adaptabil-
ity to the changing times bodes well
for the many challenges ahead in
1987.

At Billboard we look forward to
documenting the exciting year ahead.
And we rededicate ourselves to serv-
ing our readers with complete, inde-
pendent, and impartial reporting.

Here’s to a great year for all!

We want “consumer protection”
too ... legislative protection ade-
quate to ensure for consumers an un-
impeded flow of new recordings, new
talent, new musical approaches, new
sounds. We want this along with a
safe creative and economic environ-
ment for the originators of that con-
sumer-desired recorded music.

You certainly must know the feel-
ings of our constituents who want
to get paid for what they make. Af-
ter all, you insist on getting paid for
every single unit of equipment and
tape which consumers acquire. And
you certainly have not announced
plans to give away your DAT units
without cost.

Yet, how is it that you are totally
content that the recordings we cre-
ate may be cloned on those DAT ma-
chines—as perfectly as our original
masters—and made available gratis

. free ... on the house?

In the closing days of the recent
U.S. congressional session, one im-
portant U.S. senator said: “Before
this new technology [DAT] is un-
leashed, Congress must consider
whether steps should be taken to
protect against its abusive use.”
Other senators echoed that same
expectation.

“That expectation translates into a
need for the U.S. Congress to con-
sider legislative options that would
balance the concerns of DAT origi-
nators, consumers, and the creators
and owners of copyrighted record-
ings. We have proposed a legislative
technological approach to a techno-
logical problem, a marketplace solu-
tion.

It is not too late to depart from
the intransigence you manifested in
Vancouver. It is not too late, as [ ap-
pealed in my recent “Open Letter to
Japan—No. 1” (Billboard, Sept. 6),
to “find a way to accept the Ameri-
can music industry as your opportu-
nity, not your victim.”

In your own presentation at the
Vancouver meeting, you repeatedly
used the analogy that hardware and
software coexist like “two wheels of
a cart.”

If that is your wish, I respectfully
recommend that first you get off
your unicycle.

BILLBOARD DECEMBER 27, 1986
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Execs Offer Thoughts On '86, Hopes For '87

BY PETER LUDWIG

NEW YORK Further successes
for individual companies and con-
tinued growth for the network and
syndicated-programming industry
are on top of executive wish and
prediction lists at this time of year.

Here are some hopes and specif-
ic predictions for 1987 and obser-
vations on 1986 from a number of
industry executives:

“This is the first year I envied
CEOs and owners,” says the Unit-
ed Stations Radio Network’'s Ed
Salamon. “It seemed that all the
fun and headlines had to do with
trading properties. Programmers
used to get all the attention. But
not this year.”

Speaking of 1987, the program-
ming chief notes, “It’s about time
for AM radio breakthroughs, but
they will only happen with innova-
tive—not one-size-fits-all—pro-
gramming.” Salamon’s Christmas
wish: “[I want] our programs to
continue to make affiliates happy
so that I can keep having fun—and
not have to get a real job.”

Joe Kelly, the founder and cre-
ative director of Chicago-based Su-
perspots, says 1986 was a year of
soul searching for album rock.
“By October, the identity crisis
was over, and [the format] began
making plans for the next evolu-
tion.” Kelly adds that for 1987,
“AOR will come to mean adult-ori-
ented radio, but there will be two

Sharing The Season. Atlantic’s Miki Howard shares her smile and her debut
album, “Come Share My Love,” while promoting the project in Chicago. Getting
into the holiday spirit are, from left, WBMX MD Marco Spoon, WJMO PD Doug
Harris, Howard, WBMX PD Jerry Boulding, Atlantic VP/GM of black music
operations Sylvia Rhone, WGCI. PD Lee Michaels, an unidentified guest, and
Black Radio Exclusive columnist Jerry Simmons.

agement capacities since then.

worked at two nearby stations.

e

ARBITRON says the results of the fall survey should reflect a higher re-
sponse rate due to the institution of a standard follow-up treatment for
all diary keepers who don’t fall into the ratings company’s Differential
Survey Treatment (DST) group. The new procedure involves a presur-
vey phone call and a during-survey letter with a $1 premium enclosed.
. That treatment was arrived at after several different methods were
tested with diary keepers in January. “We estimate a gain of two or
more points in total response across radio markets,” says Arbitron
methods research manager Jim Peacock.

INTERURBAN BROADCASTING appoints Charles Richardson vice president/
general manager of its KATZ-AM-FM St. Louis station. Richardson
had been director of administration and finance for Inner City Broad-
casting and was previously station manager of KRE Berkeley, Calif.

LARRY GROGAN is named executive vice president of the Susquehanna
Radio Corp. Grogan joined Susquehanna in 1976 as manager of its
WFMS Indianapolis station and has served the group in various man-

BRUCE MITTMAN, owner of WICE-AM Pawtucket, R.1., buys WWFX-FM
Bangor, Maine, his second acquisition. Known as “the Fox,” WWFX’s
Hot Hits format and talent lineup will remain intact.

PAUL MUHLY is appointed general manager of KKMG Pueblo/Colorado
Springs, Colo., a Whale Communications property. Muhly had been ad-
vertising director at Denver Cable Interconnect and had earlier |

kinds: one that services the 18-34
demo and one servicing the 35-49
demo.” Kelly’s year-end hope is
that programmers will realize that
“to excel, one must be adventur-
ous.”

CBS Radio Network executive

‘To excel,
one must be
adventurous’

Frank Murphy says his Christmas
wish is ““to see syndicated and net-
work radio programs do what they
do so well—use the imagination,”
adding that he would like to see
programming ‘‘stimulate the
imagination with a cinematic ap-
proach—not a cookie-cutter ap-
proach.”

Addressing affiliates and poten-
tial affiliates, Murphy says he

hopes that adult-oriented pro-
grammers will break ranks to re-
verse what he calls a homogeniz-
ing trend in those formats.

“The AC format in 1986 gravi-
tated toward soft contemporary
vocals. CHR got softer.  And, the

beautiful music format abandoned

instrumentals. That has caused an
acceleration of all adult-oriented
stations starting to sound alike.
AC stations will have to do more
than just play the music in 1987.
We will see success for stations
that blend the elements of music,
personality, and information,”
Murphy says.

On a larger industry scale, Mur-
phy predicts that the industry it-
self will begin to stabilize, with
fewer station sales and format
changes. He says AM is where the
chances will be taken with a move
toward narrowcasting on the
band.

MJI Broadeasting’s Josh Fei-

genbaum predicts that observers
will see ““consolidations in the busi-
ness. Solid companies with a
strong base and an eye on quality
product will hold their own in a cli-
mate of intensified growth.”

David Bolger, a writer for the
offbeat radio comedy troupe Duck
& Cover, says, “My wish is that
the popularity of shock radio will
open people’s minds to other un-
conventional programming.”’
Bolger predicts that 1987 may of-
fer a nationally simulcast morning
show, possibly with WXRK New
York’s Howard Stern as host.
Bolger also bets that Stern will
score a victory for the First
Amendment in the air personal-
ity’s current scuffle with the FCC.

Like many others in the indus-
try, Nationally Syndicated Broad-
casting Alliance president Jeff
Leve says, ‘“Last year exceeded
my expectations, and if 1987 is as
good, I'll be happy.”

~Washington Roundup

BY BILL HOLLAND

ALL RIGHT. Today we're having a
surprise quiz. Topic: What hap-
pened in Washington during 1986 in
the wonderful world of radio? Sor-
ry, it is not multiple choice. Those
who fail must stay after school and
write “Vox Jox” 1,000 times on the
blackboard. The answers are print-
ed upside down at the bottom of the
page. Ready? Go.

1. What two competing broad-
casting trade groups were ready to
merge last January?

2. What nettlesome House Com-
munications Subcommittee chair-
man announced in January he was
running for Gary Hart’s seat in the
Senate?

3. Which federal agency (OK,
which commission) asked Congress
in February for authority to slap
stations with $100,000—and even an
occasional $1 million—fines?

4. How many radio stations were

asked in February by a Federal
Rate Court to cough up financial
records in the license rate hike dis-
pute with ASCAP?

5. What old rule (OK, doctrine)
did 12 broadecast groups tell a U.S.
Court of Appeals was, in their view,
“constitutionally suspect”?

6. Did the FCC, in March, drop
“underbrush rules” dealing with
fraudulent billing, combo ad rates,
and network clipping? Yes or no?

7. In Mareh, the FCC finally re-
leased its long-awaited report on
AM radio improvements. True or
false?

8. What are the initials of the fed-

eral agency (OK, commission) that
in April deleted its 30-year-old dupli-
cation rule that prevented AM-FM
combos co-owned in the same area
from simulgasting?

9. What is the last name of the
U.S. president who in April signed
the FCC’s cost-of-regulation-fee
proposal in a deficit reduction pack-
age approved by the Congress?

10. The National Assn. of Broad-

casters (NAB) and the National Ra-
dio Broadcasters Assn. (NRBA) did
not merge, after members of both
refused to ratify the agreement in
May? True or false?

11. As of May, radio stations must
now keep in their public record files
a log of their ‘“‘most significant”
public programming. True or false?

12. Was FCC Chairman Mark
Fowler, in June, renominated by the
White House for a second term, and
did he go on leave to star in the
“Howard The Duck” movie? Yes or
no? Answer carefully.

13. In June, President Reagan
signed a bill reducing the terms of
the five FCC commissioners from
seven years to how many years?

14. What is the non-Hispanic mar-
ried name of the Hispanic female.
sworn in June 25 as the newest com-
missioner of the FCC? (Hint: Patri-
cia Diaz ...)

15. The All Industry Radio Music
License Committee, which in July
accepted a contract settlement with
ASCAP—fees will jump 7.5% retro-
active to January—should think of
getting a shorter, snappier name.
True or false?

16. What prominent House Com-
munications Subcommittee member
introduced a bill in July to temper
speculative trading of broadcast
properties by reinstating the old
FCC rule requiring new owners to
hold on to-.stations for three years,
then admitted he knew such a bill
wouldn’t pass? (Hint: He's a Demo-
erat from Washington, and he
sounds a little like Gary Owens.)

17. What broadcast trade group
with three initials beginning with N
supported an FCC proposal in Au-
gust to use an index method for de-
termining station class in new facili-
ties?

18. What big group whose name
sounds like “cocky fellow” did Out-
let Communications buy back its
broadcast from in August for $617.5
million, almost twice what it had
sold it for?

19. What successful annual event,

similar to Radio '85, took place in
September 1986 in New Orleans and
had headquarters in a huge Marri-
ott with elevators designed by Pee
Wee Herman?

20. What is the name of the cur-
rent FCC chairman, who continued
to be picketed into September by an-
tismut groups who accused him of
being ‘“‘soft on porn”?

21. Did the FCC tell two Califor-
nia noncommercial stations in Sep-
tember to respond to complaints
about “obscene or indecent” pro-
gramming? Yes or no?

22. Did House legislators refuse
to lambast the FCC in October for
its turnaround in not supporting
preferences for minorities and wom-
en seeking new broadecast proper-

ties? Yes or no?

23. In October, the NAB brought
out the troops to quash the efforts
of the speaker of the House to make
the fairness doctrine the law of the
land—and won. True or false?

24. The FCC proposed in Novem-
ber to amend or eliminate the “main
studio” rule, but nevertheless kept
fining stations $10,000 a pop for vio-
lations. True or false?

25. Postelection results showed
the Democrats keeping the House
and gaining the Senate. What is the
name of the Democratic senator
from South Carolina who will be the
new key communicatons man.
(Hint: He’s the one without the hair
transplant.)

26. In December, the FCC sent In-
finity Broadcasting a letter telling
the company to respond to charges
about ‘“obscene or indecent” pro-
gramming by one of its on-air em-
ployees. What is the first name of
the employee? Define in one word
the tone of the letter.

27. The FCC, in December, denied
the NAB’s request for a deadline
extension of the three-year time pe-
riod in which Class B and C must up-
grade their facilities or else be
downgraded. What is the deadline
month date in 19877 (Hint: It

(Continued on next page)
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FCG: Full-Time
AMs Only

WASHINGTON The Federal Com-
munications Commission is accept-
ing applications only for new full-
time AM stations and has put a
freeze on applications for AM day-
time stations.

The FCC cited ongoing efforts to
provide relief for existing daytimers
and to help in the establishment of
full-time stations as reasons for the
move.

National Assn. of Broadcasters
(NAB) radio board chairman Bev
Brown applauded the FCC action.
“It’s certainly about time we’ve got-
ten to this point,” he said. “It’s a
step in the right direction toward
AM improvement.”

In other AM development news,
the NAB executive committee,
which met here recently, approved
the group’s budget for implementa-
tion of the new voluntary guidelines
to improve AM quality. The stan-
dards, to be presented for consider-
ation to broadcasters and receiver
manufacturers, were first unveiled
last fall at the Radio ’86 confab in
New Orleans.

Also, the executive committee ap-
proved a recommendation that NAB
explore whether legal barriers exist
in further pursuing new rating ser-
vices being developed that would
compete with Arbitron and Birch.

BILL HOLLAND

WASHINGTON ROUNDUP

(Continued from preceding page)

rhymes with “parch.”)

28. What performing rights
group, with three initials, agreed in
December to extend its interim mu-
sic license for three more months, to
March 317

ALL RIGHT. Pencils down. I'll
give you a moment to look over
your jottings. Then read the an-
swers and weep.
The answers:
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(704) 847-1041

eep a close watch
on your listeners. They’re
about to do something ex-
traordinary. They’re going
to multiply . . . just as soon
as you begin airing the new
United Stations Program-
ming Network AOR show,
ROCK WATCH, starring
OEDIPUS, the reigning mon-
arch of on-air AOR person-
alities, and Billboard’s 1985
Program Director of the
Year.

Every week, OEDIPUS
will take listeners on a
3-hour trip to the heart of
AOR, via R&R’s Top 30
tracks. He'll even take them

A Countdown to Ecstasy
with Oedipus |

ROCK WATCH is avail-
able on a swap/exchange
basis to stations in the top
170 Arbitron-rated metro
markets. There are 10 com-
mercial minutes per hour,
evenly divided between
local station and network.

For station clearance in-
formation cal! United Sta-
tions Programming Net-
work Affiliate Relations in
Washington, D.C. at (703)
276-2900.

For national sales infor-
mation call United Sta-
tions Programming Net-
work in New York at
(212) 575-6100.

It’s a show with such
phenomenal drawing
power it was already. *
cleared by many of the
nation’s leading AOR
stations.

So don’t wait another
second to reserve this

ket. Call today. And re-
serve the one program
that can count down
the top tracks with the
top AOR artists . . . and
multiply your listeners
... and ensure their un-
divided attention from

behind the scenes to hear AOR show in your mar- now on.
brief, insightful comments
| directly from the top
] artists. ‘.
|
; p '
J : ;
i unTeD ;
i STATIONS g |
] .
E New York Washingten, D.C. Chicage Detroit Dallas Los Angeles London
I
| |
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WE’LL BEGIN THIS GRAB bag
of a year-end column with the hot-
test piece of news to crop up in the
heat of the holiday season: Shad-
ow Stevens opts to leave his opera-
tions manager/afternoon man
post at WHTZ “Z-100” New York
for the PD post at EZ Communica-
tions’ WEZB “B-97” New Orleans.
That’s expected to take effect
sometime next month, and Z-100
PD Scott Shannon explains Ste-
vens’ move as part of the natural
evolution for those who work with
him in the OM post. ““I teach the
type of radio people can take away
with them . It s kind of a gradu~
ation process

As for the rumors that Shannon
himself will be leaving Z-100, he
says, “There are no clandestine
plans for me to move to any other
organization. I'll be involved in
contract negotiations with Malrite
now through the end of the year,
and that’s all it is right now.”

SOME observations & '87 wishes:
This week and next, we’ll be open-
ing up part of this column for
members of our business to file re-
views, previews, predictions, and
plain-out wishes.

Scott Shannon: “I’'m beginning
to feel better about the overall
condition of radio programming
right now. There was a period
when there was too wide a gap be-
tween the competent PDs and the
beginners ... When it looked like
the people with the valuable infor-
mation weren’t sharing it. Now
we're seeing a lot of programmers
really taking our business serious-
ly. You're seeing young names and
talents emerge, and it seems our
business is again beginning to de-
velop on-air and programming tal-

ent.

“I think it has to do with the fact
that the communication sphere has
tightened. There are very few
original ideas, and the successful
things—theories, slogans, con-
tests—are more quickly borrowed,
shared, and just implemented. Just
the information you can gather
from various publications makes
competitors in any market more
equal.

“There is also a relation to high-
er prices being attached to proper-
ties and the fact that bigger com-
panies are moving into smaller
markets. You don’t find nearly as
many underdeveloped radio prop-
erties as you could have before. I
think a lot of management people
are understanding the importance
of a hands-on, creative program-
mer.”’

That's the good news. The bad
news is that “Grandma Got Run
Over By A Reindeer’’ has yet to die
a peaceful death on Z-100’s holiday
playlist.

)

by

1(0)8

Kim

HADIO VETERAN and PD To PD
author Paul Drew: “I wish more
people would program the way
KPWR ‘Power 106’ Los Angeles’
PD [Jeff Wyatt] programs. He
programs the way he wants to
without all this gobbledygook
bull.” Interpret that as you like.

I-ARRY BERGER, WPLJ New
York PD: “I wish that the record
industry and radio industry join
hands to save the single. Radio
could use its airwaves to encour-
age people to purchase single rec-
ords. The record industry could
recognize that the single is a loss
leader and reduce the price. It also
would help if consistency in the vi-

Shadow Stevens
to begin the
new year at

New Orleans’
WEZB as PD

nyl quality of singles were im-
proved. The concept of a hit song
has been around almost as long as
Thomas Edison. Radio stations
play them and every record compa-
ny prays for that hit. Hit songs are
a pillar of strength for both busi-
nesses.” A timely argument.

DENE HALLAM: KCPW Kansas
City, Mo., PD: “The only thing I
wish is that radio [stations] would
stop selling and pitching against
edch other and worry about other
competing media. I'd like to get ra-
dio listening up in general, at the
expense of time spent with televi-
sion and newspapers.”

ROAD REPORT: Last week, part
of Billboard’s traveling radio act
headed south for visits to Char-
lotte, N.C.; Memphis, Tenn.; Orlan-
do, Fla.; and, briefly, Tampa, Fla.
Many thanks to Capitol’s East
Coast album, man Dave Morrell,
who served as master road warrior
and set us up with members of his
crack local team in each city.

Due to deadlines, we couldn’t
hook up with the show until Orlan-
do, but our singles sales manager
Margaret LoCicero, filed snappy
stories from Charlotte and Mem-
phis. The major stop in Charlotte
was rocker WRFX “‘the Fox,"”
where MD Mary London ogled the
rare Beatles tapes Morrell deliv-
ered in his Santa sack. Besides
rare Beatles tapes, London says
the Fox is always looking for more
CDs—and maybe some more met-
al—as the station may soon start
producing its own hard rock show.

Freeman

Here’s hoping that WROQ Char-
lotte PD Reggie Blackwell recov-
ers from the flu in time for the
holidays, and it was fun to hear the
highly rated top 40 banging out
the Smithereens at night.

In Memphis, LoCicero spoke
highly of her long chat with WMC-
FM PD Robert John and a person-
al preview of some upcoming
morning bits by WEGR morning
partner Tommy Smith. Smith, by
the way, used to do mornings with
Capitol’s Sandy O’Connor, who es-
corted LoCicero there.

And then there were the riches
of Orlando. Big thanks to Rad
Messick, WDIZ’s rockin’ PD, and
Steve Pachter, Capitol’s Florida
manager, for expert advice on the
jai alai court that sent us home
with an extra $50. Next time, how-
ever, we may find our travel ex-
penses could be covered on the ad-
vice of WHLY “Y-106" PD Mark
McKay’s fiancée. As McKay ex-
plains it, his Lady Luck bases her
jai alai bets on things like the play-
ers’ name and appearance and
wins big.

Back on a business note, Y-106
operations manager Gerry Cagle is
close to giving up his morning
shift, and McKay was busy shut-
tling prospective candidates to and
from the airport before we snuck
him and Y-106 MD Michael Hayes
out to lunch.

At WBJW ““BJ-105,"” PD Brian
Thomas was in fine form. Thomas’
sought-after programming skills
are common knowledge, but here’s
some things you might not know
about him: (1) He's taller than
Warner Bros. artist Jack Wagner;
(2) he loves to fish; (3) he keeps his
desk uncluttered by handing back
almost every piece of paper visi-
tors try to palm off on him.

Meanwhile, in Tampa, we diddit-
tle to improve the reputation of
women drivers and spent most of
our time searching for the elusive
restaurant at which Morrell and
Pachter were holding WYNF PD
Carey Curelop and morning man
Ron Diaz hostage. Hey, we were
only two hours late.

We did find our way to WKRL’s
beautiful new studios and had a
great chat with the classic rocker’s
PD, Beau Raines, who shared a
funny depiction of one of the diffi-
culties in programming the for-
mat. When Three Dog Night's
‘“Eli's Coming’’ (or is he just,
breathing hard?) appeared on
WKRL'’s playlist print-out, a
young jock took the parenthetical
comment as part of the song’s title
and announced it as such on air!

So, happy holidays, good health,
and high ratings for 1987!
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OTraCks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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man. Verbitsky had been acting F |5 | [ 3| LaBEL & NUMBER/DISTRIBUTING LABEL
chairman for the last few months of ' x4 NO.1 * %
1986. Arthur Kriemelman, of ; °2 o | LOVE IS FOREVER ; \ 3 :
Westwood One’s office of the presi- JIVE 1-9540/ARISTA 2 weeks at No. One @ BILLY OCEAN
dent, has moved up to vice chairman @Dlal7]s THIS IS THE TIME
from the post of secretary-treasur- COLUMBIA 38-06526 ® BILLY JOEL
er, which will now be held by NBC 3 | 3|63 | FALLINGIN LOVE (UH-OH)
president Randy Bongarten. EPIC 34.06352 & MIAMI SOUND MACHINE
The RNA is reporting 1986 as an @ 6| 8| g | STAY THE NIGHT
excellent-year for revenues and pre- [ ELEKTRA 7-69506 # BENJAMIN ORR
dicts it will end with a 15% increase 5 | 2|1 (14| THEWAYITIS
over 1985. ; RCA 5023 & BRUCE HORNSBY & THE RANGE
- - . » ; ® : SHAKE YOU DOWN
ME ANWHILE. the latest RADAR Oval Office Radlo. The United Stations Programming brass gets high ratings 8 ﬁlz i g R & GREGORY ABBOTT
, the lates on its visit to the Oval Office by presenting President Reagan with a beautiful
report shows that the number of ; : R 4 : ; @ SOMEWHERE OUT THERE (FROM “AN AMERICAN TAIL")
. . . cathedral-style antique radio. From left are USP president Nick Verbitsky, 1417
ersons in the weekly radio audi- ! < b 2 MCA 52973 © LINDA RONSTADT AND JAMES INGRAM
p y .
g Reagan, Dick Clark, USP executive VP/programming Ed Salamon, and
ence has increased over the past . ° Vb GM Bil Hogan L g [ 7|5 |14| THE NEXT TIME | FALL
year but that listening frequency Ve . gan; % WARNER BROS. 7-28597 & PETER-CETERA WITH AMY GRANT
has decreased. The net result is a 9 | §13|33| LOVE WILL CONQUER ALL
3% decrease in the average audi- 2 MOTOWN 1866 © LIONEL RICHIE
ence. The RADAR network audi- Bob Jones, who has been a featured  chief for Starlog Press . .. Ron Ro- 42007 5 | WILL YOU STILL LOVE e
ence reports based on station clear- on-air personality since Satellite drigues is promoted to senior VP/ - Japterenos 728512 Sl
ances will be released in February. = Music Network launched its “Heart GM of James Paul Brown Enter- |(Q1){14 18] 6 CAUGHT UP IN THE RAPTURE
M And Soul” format last year, has tainment. In his new position, Ro- i ELERIAA 769511 I A BAKER
OVING UP ... Karen Foley is been promoted to program director  drigues will oversee operations for 12 |10f10} 9 | STAND BY ME
appointed director of the ABC Di- of that format. Jones joined SMN “Pepsi Hitline USA,” which pre- s QHIICI 69351 ¢ BENE. KING
rection Radio Network. Foley joins after 17 years at KDIA Oakland, mieres in February. The company, 131941 HUMAN e
the network after a seven-year as-  Calif. formerly known as Jim Brown Pro- : YIRS Z8S1/AM 1 The RNRIOM LEAGUE
sociation with various Cap Cities/ MIJI Broadcasting adds Danny ductions, syndicates “Country Mu- 14 |15[16| 9 I::fs;r:"s REE SERGIO MENDES BRASIL '86
ABC local outlets. In her new posi- Fields to the network staff as se- sic’s Top 10.” Rodrigues came to et SR GIL
tion, Foley will be responsible forall nior correspondent on its album the firm a year ago as director of ®|2a2|%| 3 '
5 2 d % H 3 - MOTOWN 1873 LIONEL RICHIE
aspects of station relations, includ- rock news program “Rock Today. marketing and development after - re )
ing marketing and acquisition ... Most recently, Fields was editor in serving as operations manager for 2333 ERMENT
- RHINO 74403 BILLY VERA & THE BEATERS
the former KMGG Los Angeles. i -
7 lialeln EMOTION IN MOTION oIt bt
MOVIES AND ROCK have been _ GEFFEN 7:2861 7/WARNER BROS. i ASEK
) 2 19|20 6 | STAY FOR AWHILE
closely linked for years, but radio 14 e & AMY GRANT
listeners generally go to television AMANDE
for news about upcoming movies 19 1181151101 e BOSTON
they want to see. To remedy the sit- TWO PEOPLE
uation, Radio International is tak- 2 |21 2415
itati : o D anlin? s Yy, CAPTOL 5644 & TINA TURNER
The authoritative book of record rankings ing “Reelin’ & A’ Rockin’” from - I'LL BE OVER YOU
regional monthly to national weekly | 21 [V B 4171 00 e o680 © TOTO
CHARTMASTERS’ status. Produced by Jon Sargent = " T T T YRUE BLUE
3 Productions, the program fills its SIRE 7-28591/WARNER BROS. & MADONNA
one hour with nine tracks from cur- 23 | 20119 |17 | COMING AROUND AGAIN
rent films, a “film flashback” oldie, ARISTA 1-9525 - CARLY SIMON
and a weekly feature spotlighting a 28 |24]22| g | HIP TO BE SQUARE
significant video. CHRYSALIS 43065 © HUEY LEWIS & THE NEWS
= L KLOS assistant PD Kurt Kelly @\ 2] 3 IN YOUR EYES
By Jim Quirin and Barry Cohen hosts the program, and in addition AsM 2894 JEFFREY OSBORNE
to the mentioned musical features, 26140 3 | SOMEONE
the show includes a weekly install- GORDY 1867/MOTOWN EL DEBARGE
W ROCK 100 ranks the top 100 songs for each year ment of movie music news hosted | 5; [35{31| 4 | GOLOMINE
from 1956 to 1981 based on the (Continued on next page) e & THE POINTER SISTERS
weekly Billboard HOT 100. 112 | scornsros. aoess1/erc @ SURVIVOR
[ DON'T GET ME WRONG
* ROCK 100 gives each hit's title, artist, label, and Bi"m'd B B ° | sweranss0mnernos ® THE PRETENDERS
number of weeks in the Top 100, Top 40, 30 [31]3] 3 | JIMMILEE
Top-10 and at #1. ADULT CONTEMPORARY L B AU 7oy S g T
MOST ADDED @ Nm } COLUMBIA 38-06301 JOURNEY
1. d A weskly nationalicompilationOUtRel oo WHEN YOU WISH UPON A STAR
FR EE' included at no extra cost: ad:;:j ricﬁé(;":n :::1 :)a'daio' s':a(:ionse z(r):enﬂy 2 pEa. ASYLUM 7-69507/ELEKTRA © LINDA RONSTADT
reporting to the Top Adult Contemporary SOMEDAY
ROCK 100 Supplements for 1982, 1983, 1984. PlElCh T @ B 2 | il 50048/EMI-AMERICA @ GLASS TIGER
1985 ROCK 100 supplements will be available for $1.00 NEW TOTAL (32)|NEWp| 1 | DEEP RIVER WOMAN
84 REPORTERS ADDS ON O MOTOWN 1873 LIONEL RICHIE
each on May 1, 1986 YOU GOT IT ALL
. J’OURNEY 14 kL) @ NEWD| |
- I'LL BE ALRIGHT WITHOUT MCA 52968 ® THE JETS
Mail to: Chartmasters, P.O. Box 1264 YOU cownsia 37 |36| 4 | VICTORY
Covington, Louisiana 70434 1070 13 14 MERCURY 888 074.7/POLYGRAM ® KOOL & THE GANG
WITHOUTYOURLOVE cowmsia @D|n|—]| 2 ALL | WANTED
B e R e p i E e R T A s s e P o e © KANSAS
P/easg send me copies of ROCK 100 at $6.25 per AT THIS MOMENT Ruino 38 | 25| 21| 12| THEY DON'T MAKE THEM LIKE THEY USED TO
copy (includes postage). Total amount enclosed in check or money JEFFREY OSBORNE g 37 1 RCA 5016 KENNY ROGERS
order is $. IN YOUR EYES asm 39 |29 |25] 6 | (FOREVER) LIVE AND DIE
Name THE JETS 9 2 i VIRGIN 2872/A&M & ORCHESTRAL MANOEUVRES IN THE DARK
Address , YOU GOT IT ALL mea : : OPEN YOUR HEART
City, State, Zip NEWD| ! SIRE 7-28508/WARNER BROS. & MADONNA

RETAILERS! Check here to inquire about special discounts []

O Products with the greatest airplay gains this week. ® Videoclip availability. e Recording Industry
Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certitication for sales.of 1

million units.
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" YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINBLES—10 Years Ago

You Don't Have To Be A Star (To
Be In My Show), Marilyn McCoo &
Billy Davis Jr., asc

You Make Me Feel Like Dancing,
Leo Sayer, wARNER BROS.

Tonight's The Night (Gonna Be
Alright), Rod Stewart, waRNER BROS.
1 Wish, Stevie Wonder, 1ama

Car Wash, Rose Royce, mca

Sorry Seems To Be The Hardest
Word, Elton John, mCa/ROCKET
Dazz, Brick, BANG

The Rubberband Man, Spinners,
ATLANTIC

After The Lovin’, Engelbert
Humperdinck, eric

Stand Tall, Burton Cummings,
PORTRAIT/CBS

POP SINGLES—20 Years Ago

I'm A Believer, Monkees, COLGEMS
Snoopy Vs. The Red Baron, Royal
Guardsmen, L AURIE

Winchester Cathedral, New
Vaudeville Band, FoNTANA

That'’s Life, Frank Sinatra, RepRIisE
Sugar Town, Nancy Sinatra, Reprise
Mellow Yellow, Donovan, eric

Tell It Like It Is, Aaron Neville,
PARLO

-

® RN ook w N

-
B4

{l Know) I'm Losing You,
Temptations, Goroy

A Place In The Sun, Stevie Wonder,
TAMLA

Good Thing, Paul Revere & the
Raiders, coLumaia

TOP ALBUMS—10 Years Ago .

Songs In The Key Of Life, Stevie ~
Wonder, Tamia

Hotel California, Eagles, asyLum
Boston, eric

Wings Over America, CApITOL

A New World Record, Electric Light
Orchestra, UNITED ARTISTS

A Night On The Town, Rod Stewart,
WARNER BROS.

The Best Of The Doobies, wARNER
BROS.

© ® Nema w Ne

-
e

Frampton Comes Alive, Peter
Frampton, asm

Fly Like An Eagle, Steve Miller
Band, capitoL

Greatest Hits, Linda Ronstadt,
ASYLUM

bl I G (O (O =

[
e

TOP ALBUMS—20 Years Ago

The Monkees, coLGEms

. S.R.0., Herb Alpert & the Tijuana
Brass, aam

. Dr. Zhivago, Soundtrack, mgm

. Parsley, Sage, Rosemary And
Thyme, Simon & Garfunkel,
COLUMBIA

The Sound Of Music (Soundtrack),
RCA/VICTOR

Je M'Appelle Barbra, Barbra
Streisand, coLumsia

Going Places, Herb Alpert & the
Tijuana Brass, Aam

Supremes A Go-Go, MOTOWN

The Mamas & the Papas, bunkiLL
Golden Greats, Gary Lewis & the
Playboys, LiBerTY

COUNTRY SINGLES—10 Years Ago

. Broken Down In Tiny Pieces, Billy
“Crash” Craddock, asc/poT

. You Never Miss A Real Good

Thing (Till He Says Goodbye),

Crystal Gayle, ua

Baby Boy, Mary Kay Place as

Loretta Haggers, coLumsia

1 Can’t Believe She Gives It All To

Me, Conway Twitty, mca

Statues Without Hearts, Larry

Gatlin, MONUMENT

Two Dollars In The Jukebox, Eddie

Rabbitt, ELEKTRA

DDOO_rn't Be Angry, Donna Fargo, asc/

Aw MM

—
Som N o w

N e

Sweet Dreams, Emmylou Harris,
REPRISE

Let My Love Be Your Pillow,
Ronnie Milsap, rca

10. Are You Ready For The Country/
RS&Gom! Woman, Waylon Jennings,

o N > AW

SOUL SINGLES—10 Years Ago

. Darlin”-Darlin’ Baby (Sweet,
Tender Love), O'Jays, PHILADELPHIA
INTERNATIONAL

| Wish, Stevie Wonder, TamLa

Dazz, Brick, sang

Hot Line, Sylvers, capioL

Car Wash, Rose Royce, mca
Saturday Night, Earth, Wind & Fire,
COLUMBIA

-

Free, Deniece Williams, coLumsia
Do it To My Mind, Johnny Bristol,
ATLANTIC

Enjoy Yourself, Jacksons, eric
. Open Sesame, Part 1, Kool & the
Gang, DE-LITE
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OUR FAVORITE TRICKS OF THE TRADE
In case you hadn’t noticed, 'tis the
se