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Newcomers Make Strong
Show In Gotham, L.A. Arhs

BY KIM FREEMAN

NEW YORK Classic outlet KLSX
Los Angeles and New York’s dance-
oriented WQHT “Hot 103" are the
hot shots of the initial fall Arbitron
radio ratings results. Each had an
impressive 3.1 market share after
its first full book.

WHTZ New York again emerged
as the top station here with a share
jump to 5.8, from 5.5. Perennial top
40 rival WPLJ—the leader in the
summer book—slipped from a 5.5
share to a 5.1 and landed in the No.
2 spot.

Gountry Singles
Chart: Revolving
Door At No. 1

BY GERRY WOOD

NASHVILLE A charting trend of
recent years reached its pinnacle in
1986: Each of the 51 weekly Bill-
board Hot Country singles charts
had a different record at No. 1.

This volatility has continued into
1987, with a new No. 1 on each of
the first two country charts of the

new year.
A SPEGIAL

Shortened radio
playlists, the de-
cline in sales of sin-
gles, and a more
pinpointed retail
and radio focus by record company
marketing and promotion units are
cited as reasons for the short stays
at No. 1. Even such hot acts as Wil-
lie Nelson, Alabama, and Randy
Travis now spend only a week at the
summit of the chart before falling—

(Continued on page 69)

BILLBOARD
ANALYSIS

The overall leader in Los Angeles
is KPWR “Power 106, which re-
gained its No. 1 spring slot with a
6.5 share. Power 106 is the year-old
inspiration for Gotham’s Hot 103.
Both zre Emmis outiets pioneering
in the top 40/urban/dance fusion
format that is proving successful
for many stations around the coun-
try.

Los Angeles’ longtime leader
KIIS-AM-FM fell to a 6.3—after a
strong 7.1 summer book—and fin-
ished in the No. 2 spot.

Besides their 3.1 shares, KLSX
and Hot 103 share another similar-
ity in that they both took great ad-
vantage of narrow market niches.
Many classic rock outlets have come
out of the box with great success,
but KLSX's victory is especially no-

(Continued on page 69)

RICKY VAN SHELTON is a “take one” artist. All of the

per ormances on his debut album were one-take affairs, filled
with a spontaneous energy and authority that Billboard has
corpared to the classic Sun sound. The first time you hear

Small Dealers Fear Wholesale Hikes
Storm Brews Over Vid Pricing

BY EARL PAIGE

LOS ANGELES A storm of pro-
test, led by independent video
stores, is building over the potential
for higher prices on rental titles fol-
lowing CBS/Fox Home Video’s an-
nounced $89.95 tag on “Aliens.”

The outery is likely to build in the
wake of the recent announcement
of RCA/Columbia’s similar boost on
“Stand By Me,” to be released in
March at $89.95 (see related story,
page 3). The higher list price is like-
ly to translate into a wholesale in-
crease of roughly $7.50.

Reaction is negative among some
larger chains and distributors, but
most of the heat comes from small-
er dealers, a constituency repre-
sented by the 2,000-member-store

ADVERTISEMENTS

RICKY VAN SHELTON'S music you'll do a double take! “WILD-

EYED DREAM,”

the single, soon-to-be-album. Produced by

Steve Buzkingham. On Columbia Recs. and Cass. B6C 40602.

American Video Assn. (AVA).

AVA president John Power cites
letters from his membership threat-
ening everything from boycotts to
consumer campaign petitions.

The price issue was expected to

RCA/Columbia to
raise ante, page 3

be hotly debated Jan. 9 in Las Ve-
gas at AVA’s annual meeting dur-
ing the Winter Consumer Electron-
ics Show.

However, retail reaction varies,
with certain larger operations indi-
cating that the hike is not a major is-
sue for them.

Concern by smaller stores re-

NELSON
MANDELA

YOUSSOU is here! A smash on the Peter Gabriel tour, Youssou
M’Dour {Yoo Soo En Door) brings soulful vocals and pulsating
African shythms to his debut on Polydor Records, NELSON
MANDELA 831 294 LP or Cassette. Coming soon on CD!

volves around a number of factors.
Mom-and-pop retailers assert that
the price hike will cut into rental
revenue margins, impede making
large enough purchases on hot ti-
tles to handle heavy traffic during
new-release periods, limit purchases
of B and C product, and cause con-
sumer bitterness while playing gen-
eral havoc with the whole rental
concept.

AVA’s Power adds a more subtle
concern relating to the mass-mer-
chandiser sell-through market: “We

(Continued on page 66)

Grammy Finals
Are A Grab Bag
0f New And Old

BY PAUL GREIN

LOS ANGELES The nominations
for the 29th annual Grammy Awards
are a mix of familiar Grammy favor-
ites, like Dionne Warwick and Barbra
Streisand, and rock artists, such as
Peter Gabriel and Steve Winwood,
who until recently had not fared well
in Grammy balloting.

For the second year in a row, three
of the five nominees for the top
Grammy record of the year are al-
bum-oriented rock hits: Gabriel’s
“Sledgehammer,” Winwood’s “High-

(Continued on page 66)
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For Your Consideration

BEST ORIGINAL SONG
. “Glory Of Love '
(Theme From ‘The Karate Kid Part IT")”
! Written by
Peter Cetera, David Foyster and Diane Nini

Performed by

Peter Cetera

BEST ORIGINAL SCORE
“The Karate Kid Part II”
Composed by Bill Conti
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SENATE APPOINTMENTS SPUR LOBBY SHIFT

As the 100th Congress gets down to business, new faces in two key sub-
committee chairmanships may force a shift in lobbyists working on au-
diotape and videotape home-copying legislation. Washington bureau
chief Bill Holland reports. Page 4.

Those Bad Beastie Boys Break Out
Once booed off stages, the Beastie Boys have garnered great success
with their debut Def Jam/Columbia album, “Licensed To il,” which has
climbed to No. 20 on this week’s Top Pop Albums chart. Billboard report-
er Linda Moleski interviews the Boys, and columnist Nelson George ex-
amines the phenomenon. Pages 20, 22.

COUNTRY STARS PLAY MUSICAL CHAIRS
Major labels and independents are opening the year with a wide variety
of outstanding talent, with many artists changing labels. Nashville report-
er Edward Morris offers complete rosters of labels in Nashville.

Page 28.

‘Women In Rock’—Brenda Lee To Tina Turner
MCA Home Entertainment is betting nearly a quarter-million dollars on
its new longform video, “Women In Rock.” The company calls the video
its most innovative since “The Doors: Dance On Fire.” Los Angeles-

based free-lance writer Wolf Schneider tells the story. Page 41.
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RCA/Columbia Hikes Video Prices
Supplier Follows CBS/Fox Lead

BY JIM McCULLAUGH

LOS ANGELES RCA/Columbia
Pictures Home Video becomes the
second major supplier to hike the
price of selected A titles with
“Stand By Me” set for a March 19
release at $89.95. Distributors were
notified Jan 7.

CBS/Fox, which announced late
last year that it planned to raise
prices, is moving to $89.95 on a half-
dozen titles this year, beginning
with “Aliens” at the end of Febru-
ary, followed by “The Fly” (Bill-
board, Dec. 27). HBO/Cannon chief
executive Frank O’Connell says he
expects to make a formal announce-
ment shortly, adding that he has
been contemplating a $99.95 retail
price tag.

Additional films at the higher
price point, according to Gary
Khammar, senior vice president for
RCA/Columbia Pictures Home Vid-
eo, will be determined on a title-by-
title basis.

Khammar says he doesn’t believe
the marketplace will be adversely
affected by the hike and predicts
that the industry may one day move
to $99.95 on “triple A” films.

“It’s not going to produce the
dreary picture that some dealers
are painting,” he says. (See related
story, page 1.)

Answering dealer concerns about
not having the ability to buy as
many titles as they would at a lower
wholesale price, he suggests a few
extra rental turns would balance
that out.

He says, “At $2 a night, it’s an ex-
tra three rentals. There hasn’t been
a price increase on lead titles in four
years. Yes, manufacturing costs are
going down, but that’s about the
only thing that is. Marketing and
overhead costs are higher. We feel
the time is right to go to a higher
price on a title like this. The indus-
try has been anticipating price
rises.”

Big Red Arrives

NEW YORK In an effort to
better serve our readers, Bill-
board has introduced red-tint-
ed corners on all pages featur-
ing coverage of home video.
The new video package—
known as Big Red—comprises
the Video Retailing, Home Vid-
eo, Video Music, and Pro Au-
dio/Video sections. Readers
can now follow the red trian-
gles to find Billboard’s com-
plete package of video news,
features, and charts.

Khammar also adds that he
doesn’t think the price hike will
erode purchases of B and C titles.

He says, “It’s no secret that B
and C titles have dropped in terms
of volume anyway. And certain ti-
tles are rental titles whether the list
price is $69, $79, or $89. I don’t think

that a few dollars’ increase will be
that dramatic.”

One benefit of tke price hike,
Khammar suggests, s that it might
“eliminate 99-cent rentals.”

Other manufacturers agree with
Khammar on that point. Although
Karl Lorimar is holcing upcoming
release prices such as “Blue Vel-
vet” to $79.95, senior vice president
Court Shannon says, “If dealers
raised their rental prices, it would
be the best thing to happen to the in-
dustry.”

In terms of the consumer, Kham-
mar says that ‘“‘the industry has
pretty much gone through the back
door on two-tiered pricing. The con-
sumer, however, is starting to real-
ize that a film which is a rental title
today is a sale title next year as it
moves into a promotional campaign
or is permanently lowered.”

Khammar declines to make any
unit projections on the title but em-
phasizes there is no reason yet to
believe that the studio would have
to set its sights lower.

Strong Yen, Korean Goods Bar Growth

Japan VCR Production Stalls

BY SHIG FUJITA

TOKYO Video-recorder production
in Japan will remain almost static in
1987—about 34 million units—ac-
cording to projections by the Elec-
tronic Industries Assn. of Japan
(EIAJ).

According to the EIAJ, machines
exported to North America last fall
for the Christmas market did not
sell as well as expected, leading to
an increase in stockpiles. Between
1985 and 1986, there was a 12% in-
crease in output.

The high value of the yen and
competition from low-end South Ko-
rean machines have also hit VCR

sales.

However, production of cam-
corders is expected to rise by 28%
this year, to 4.12 million, and video-
disk-player production will increase
by 45%, to some 800,000 units.

Falling exports to the U.S. and
European Economic Community
countries have alsc had some im-
pact on Japanese VCR manufac-
ture. In the last month for which
figures are available, November,
exports totaled 1.91 million units,
18.4% below the equivalent figure a
year earlier. Of these machines, 1.2
million went to the U.S., 13.7% few-
er than the year before, and 194,000

(Continued on page 66)

Doing It In Style. Industry notabies gather to honor Elliot Goldman, president and chief executive officer of RCA/Ariola,
during the recent 18th Annual AMC Cancer Research Humanitarian Award Dinner. The event was highlignted by a
celebrity fashion show, which inciuded PolyGram Records president Dick Asher, Manhattan Records president Bruce
Lundvall, and MTV president Bob Pittman, among others. Shown are, from left, David Braun of entertainment law firm
Braun, Margolis, Burrill & Besser; Miles Copeland, chairman of |.R.S. Records; Sandy Hill, wife of Bob Pit:man; Dr. Marvin
A. Rich, president and director of the AMC Cancer Research Center; Jill Goldman, wife of Elliot Goldman; Goldman;
Evelyn Ostin, wife of Moe Ostin; John Sykes of Creative Artists Agency; and Dr. Jean Hager, senior scientist and director
of extramural programs for the AMC Cancer Research Center.

BILLBOARD JANUARY 17, 1987



Senate Reshuffle Affects Anticopying Lobbyists

BY BILL HOLLAND

WASHINGTON As the 100th Con-
gress convened Jan. 6, two Senate
subcommittee chairmanship ap-
pointments made it suddenly clear
that entertainment industry lobby-
ists may have to shift their strate-
gies in wrestling with audiotape and
videotape home copying.

However, the lobbyists may also
find that there are new legislative
opportunities to present grievances.

Record industry proponents of
legislation to counter home taping
got the news that Sen. Dennis De-
Concini, D-Ariz., has been named
the new chairman of the Senate
Copyright Subcommittee, replacing
the retiring Sen. Charles McC. Ma-
thias Jr., R-Md.

DeConcini has been firmly op-
posed to a home taping bill with roy-
alty plan provisions in every session
of Congress since 1981. The new
chairman voted against the royalty
bill when it was marked up May 21
and sent to the full Judiciary Com-
mittee. He looked with more favor
on the alternative ‘“duping-chip”
provision put forward by the indus-
try and endorsed by the Reagan ad-

ministration, but never became a co-
sponsor. The bill never made it out
of the committee.

Proponents of the bill had hoped
that the chairmanship would have
gone to Sen. Patrick J. Leahy, D-
Vt., a co-sponsor of the legislation
and an early favorite of insiders
who prognosticated on chairman-

‘Technology today
outstrips the law’

ship choices.

In terms of long-term action on le-
gal issues caused by the onslaught
of new technology, most surprising
is Leahy’s appointment as the chair-
man of the Senate Subcommittee on
Technology and the Law.

Both subcommittees come under
the authority of the Senate Judicia-
ry Committee, now chaired by Sen.
Joseph R. Biden Jr., D-Del. Biden
was expected to make the an-
nouncements official this week.

The concerns and authority of the
new Leahy subcommittee will be
broad and could deal with subjects
as varied as electronic privacy and

Simon in the studio to help put the finishing touches on her debut album for the
label, “Coming Around Again,” scheduled for a February release. Also pictured
is Tommy Mottola of Champion Entertainment, Simon's management.

MTM Buys Song Catalogs

Include Works By Eddie Rabbitt

NASHVILLE The MTM Music
Group has purchased the DebDave,
Briarpatch, Mallven, and Cotton-
patch song catalogs from Eddie
Rabbitt, Even Stevens, David Mal-
loy, and Jim Malloy. While none of
the principals would reveal the pur-
chase price, sources quoted in print-
ed reports here put the price tag at
$1.6 million.

Seven of the songs in the catalogs
are BMI million-performance hits:
“I Love A Rainy Night,” “Drivin’
My Life Away,” ‘““Suspicions,”’
“Someone Will Lose A Heart To-
night,”” “Step By Step,” “When
You're In Love With A Beautiful
Woman,” and “Love Will Turn You
Around.” a

Other hot titles include “You
Can’t Run From Love,” “16th Ave-
nue,” “Years After You,” “Trains
Make Me Lonesome,” “Country
Heart,” “A Little More Love,” and
“Real Love,” a hit for Dolly Parton
anqd Kenny Rogers. In all, the four
catalogs contain more than 1,600
songs.

The deal did not include the pur-
chase of any songwriter contracts,
but Todd Wilkes will transfer from
DebDave/Briarpatch to MTM to
continue as a song plugger for the
catalogs.

DebDave and Briarpatch are BMI
affiliates; Mallven and Cottonpatch
clear through ASCAP.

EDWARD MORRIS

communications security. It is possi-
ble that several issues facing the
music and video industries could fall
under its jurisdiction, insiders sug-
gest, although details are hazy.

While the senator and his new
subcommittee staff have not yet
planned an itinerary meeting, there
is a feeling that the new subcommit-
tee might be dealing at some point
with noncopyright aspects of issues
related to new technology.

Says one staffer, “Technology is
outstripping the law every day in in-
formation transfer [and] areas like
that. How do you bring technology
into line with the law is what we’re
charged with finding. I think there
might be some issues that overlap
with the copyright subcommittee
somewhere.”

No one is talking on the record
about the ramifications of the chair-
manship shifts, but it is clear that a
DeConcini subcommittee, with
brand-new staff (veteran Mathias
copyright staffers are gone—some
to other subcommittees), will be un-
explored territory for lobbyists on
both sides of the home taping issue,
as will be the Leahy subcommittee.

There are reports that the new

RIAA Gold Video
Gerts Increase
In 1986 Tally

NEW YORK Theatrical gold
showed a sharp gain in 1986, while
platinum awards held to 1985 levels
in the Recording Industry Assn. of
America’s final accounting of home
video certifications.

According to the RIAA, 153 theat-
rical releases were certified gold in
1986, compared with 134 in 1985.
Platinum certifications were issued
for 81 theatrical titles in 1986, the
same amount as the year before.

Gold and platinum awards for the
year in the nontheatrical category
were down sharply compared with
1985—Ilargely because of the cre-
ation of a nontheatrical music video
category in October 1985.

In 1986, 46 nontheatrical titles
were certified gold, compared with
101 in 1985. In the new nontheatri-
cal music video category, 25 re-
leases were awarded gold; eight
were certified as platinum last year.

In December, five music videos
were certified gold, and two were
certified platinum.

The gold awards went to “Scorpi-
ons—World Wide Live’” on Poly-
Gram MusicVideo-U.S.; “The Police,
Every Breath You Take, The Vid-
eos” and “Janet Jackson, Control,
The Videos,” both on A&M Video;
and “David Lee Roth’ and “Live
Without A Net,” both on Warner
Music Video.

The platinum music video awards
went to “Frank Sinatra: Portrait Of
An Album” on MGM/UA Home
Video and “Let’s Go Mets” on Ves-
tron Video.

The RIAA ceased issuing theatri-
cal and nontheatrical awards on
Deec. 31. The trade group will contin-
ue to certify music video product at
the levels previously established:
25,000 units or a value of at least §1
million at suggested retail price for
gold; 50,000 units or a value of at
least $2 million at suggested retail
price for platinum.

Recording Industry Assn. of Ameri-
ca Washington-based staff is hold-
ing meetings with its lobbyists, as
are its consumer electronics manu-
facturer opponents, to consider
strategy for the 100th Congress.

The Motion Picture Assn. of
America (MPAA) is also interested
in the announcement of the new
chairman.

For one thing, the DeConcini sub-
committee will be examining con-
cerns initially addressed by Mathias
and, on the House side last year, by
Rep. Robert W. Kastenmeier, D-
Wis., chairman of the Subcommittee
on Courts, Civil Liberties, and the

Kastenmeier has been a leader in
trying to deal with the fallout
caused by the new technology on in-
tellectual property rights and
whether current law needs to be
amended or new laws written.

The MPAA is most concerned
with the introduction of the double-
well videocassette recorders being
shown this year at the Winter Con-
sumer Electronics Show (CES) in
Las Vegas (Billboard, Jan. 10). Pro-
totypes of the digital audiotape cas-
sette machines, opposed by the re-
cord industry, were also on view at
the CES. Both Kastenmeier and De-
Concini participated in a CES panel

Administration of Justice. on copyright legislation.
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Zerra Hour. PolyGram Records staffers stuff bottles for a “rescue operation”
on behalf of “Rescue Me," the first single from the Mercury/PolyGram debut
album by Zerra One. On their way to top industry personnel at album rock radio,
college radio, retail, and press are 2,200 bottles stuffed with a special message,
five of which include an invitation for an ail-expenses-paid trip to see Zerra One
perform in a showcase at the Marquee in London. From left are Jeff Brody, vice
president of national accounts; Sylvia Chanler, merchandising manager; Joe
Riccitelli, national college promotion manager; Patti Drosins, director of
advertising and merchandising; Harry Anger, senior vice president of marketing;
Drew Murray, director of national rock radio promotion; and Marty Diamond,
product manager.

E xecutive Turntable

RECORD COMPANIES. Ted Sikkink is appointed managing director of WEA
Netherlands, succeeding Hans Tonino, who has resigned to pursue other
interests. In addition to his new responsibilities, Sikkink will continue as
managing director of WEA Belgium.

Virgin Records in Los Angeles names Iris Dillon director of national al-
ternative promotion. She was with A&M Records, where she served as the
local northern California representative.

Adam Nimoy becomes manager of business affairs for EMI America
Records in Los Angeles. He is an attorney.

Richard Carr is named director of finance at GRP Records in New York.
He served in a similar capacity at CBS Records.

HOME VIDEO. Karl Lorimar Home Video in Irvine, Calif., promotes Jeff Jenest
to senior vice president of marketing. He was vice president of that area.
Nancy Kadner is named director of marketing for Key Video, a division
of CBS/Fox Video, in New York. She joins from Swatch Watch USA.
Kathy Callahan is promoted to national sales manager, premium and
specialty markets, for Vestron and Lightning Video in Stamford, Conn. She
was national marketing manager for Vestron.

PUBLISHING. In a restructuring of its representation in the U.S., Chappell-
Intersong International promotes Marla McNally to director of talent ac-
quisition and Susan Dodes to manager of creative services for Chappell
and Intersong, U.S.A. McNally was manager of talent acquisition for Inter-
song International. Dodes was international acquisition manager for Chap-
pell International. Both are based in New York.

Screen Gems/Colgems-EMI Music in Nashville names Cliff Audretch
professional manager. He was general manager of the Writers Group.

PRO AUDIO/VIDEO. Denon America in Fairfield, N.J., appoints Joe Kozlowski
national sales manager of its compact disk software division and Stephen
Baker national sales manager, home audio division. Kozlowski served in a
similar capacity at Telarc International. Baker was Eastern regional sales
manager for Denon.

RELATED FIELDS. SBK Entertainment World names Lawrence Katz special
assistant to the president and Joanne Boris vice president of licensing and
administration. Katz was a legal counsel for the Entertainment Music &
Television Cos. Boris was vice president of publishing for the Entertain-
ment Music Co.

4
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