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Compact Disk Soars To
Center Stage At Cannes

BY NICK ROBERTSHAW

CANNES To the surprise of no
one, the compact disk and its spec-
tacular progress in the world record
markets have dominated the 21st
MIDEM, held
here Jan. 26-30.
One hundred
years after the in-
vention of the flat
n[pnnl disk, there is gen-
: eral recognition
that the introduc-
tion of CD represents an event of
comparable significance, opening
whole new areas of opportunity to a
revitalized industry.
The unprecedented high profile of
manufacturing companies at the in-
ternational meet was graphic evi-

GDs Boost 85
Global Music
Sales By 2%

CANNES Worldwide sales of pre-
recorded music in 1985 increased 2%
over 1984, to $12.25 billion, accord-
ing to figures released at MIDEM
by the label trade group IFPI. Com-
pact disk sales accounted for the in-
crease, with unit sales up from 20
million to 61 million.

Total record and tape sales for
1986 are not available yet. IFPI did
report, however, that 1986 saw a
further 200% increase in CD volume
worldwide, taking unit sales for the
CD close to 200 million. The trade
group forecasts a further threefold
increase for 1987, with the implica-
tion that despite mushrooming CD
production worldwide, supply short-
falls may persist for some time to

(Continued on page 73)

dence that the CD revolution is in
full swing. Among abeut 20 such
firms present, Austria’s Koch Inter-
national announced the opening of a
U.S. office to seek custom-pressing
clients from stateside indies; West
Germany’s Teldec premiéred its Di-
rect Metal Mastering-CD technolo-
gy; and Australia’s Disctronics cele-

(Continued on page 67)

New Study Reflects 12,000 Video Outlets

Retailers Not Sold On Sell-Through

By JIM McCULLAUGH

LOS ANGELES Sell-through video
has a long way to go before it
reaches industry expectations, a
new survey reveals.

According to the study, conduct-
ed jointly by New York-based Link
Resources Corp. and Video Market-
ing, a Los Angeles-based research

firm, two-thirds of single-store op-
erators receive no more than 5% of
their revenue from sell-through.
For the larger chains—51 or more
storefronts—26% receive no more
than 5% of their revenue from sell-
through product.

The survey was based on a sam-
ple of 267 respondents representing
more than 12,000 retail outlets of

Times Square Firms Fear Relocation

BY STEVEN DUPLER

NEW YORK A major relocation on
the part of Midtown-based enter-
tainment companies and recording
studios is likely if the proposed
Times Square redevelopment pro-

gram here goes ahead in its current
form.

Whern word of the city’s plar to
develop Manhattan’s Midtown area
west of Fifth Avenue came in 1982,
commercial rents began to climb.
Rehearsal, producticn, and studio
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Cassettes, Records and-Co npact Discs.

EXPOSURE, tte eagerly awaited first album by EXPOSE, is fast
developing intc one of '€7's hottest debuts. It indudes three #1
Dance hits, “Point Of Nc Return,” “Exposed To _ove,” and the
brand new acrass-the-bcearc smash “Come Go Witt ve.”
EXPOSE. Achiaving maxzimum exposure, on Aris:a Chrome

spaces that for years rented for
roughly $4-$5 a square foot are now
going for §15-$25. These rates could
soon rise to as much as $45-$65,
says Jack Goldstein, executive di-
rector of the nonprofit Save the

(Continued on page 77)

How much would you pay for a little piece of musical paradise?
Before ycu answer, listen to WHAT PRICE PARADISE
(SP-51434, the 1ew album from CHINA CRISIS. roduced by
Clive Lager ard Alan Winstanley. Features “AFIZONA SKY”
(AM-2902), the first single and video. We're sure you'll agree, it's

the buy of the season. On A&M RECORDS.

various types. Large chains and
rackjobbers were included in the
sample as well as smaller video spe-
cialty stores. Key buyers for each
type of store operation were inter-
viewed. The first phase of the study
was conducted last summer with fo-
cus groups; the balance of the sur-
vey was completed in November
and December.

Other survey findings:

e Timely shipment of product is
more important to retailers than
price.

e Retailers are troubled by a
shorter window in the release of A
titles at a lower price.

e Total dependence on direct dis-
tribution is not inevitable for the
video industry.

(Continued on page 76)

Retail Votes
For Grammy
In-Store Support

BY GEOFF MAYFIELD

NEW YORK Retailers and whole-
salers hope to be winners, too, when
the Grammy Awards are telecast
Feb. 24 on CBS.

For the second straight year, or-
ders have doubled for the Get Into
Grammy Music point-of-purchase
material provided annually by the
National Assn. of Recording Mer-
chandisers (NARM) in support of
the awards program.

Pam Cohen, NARM executive di-
rector, says the larger demand for
Grammy materials comes despite
revival by the trade group of its
Valentine’s Day campaign; that
date falls less than two weeks be-

(Continued on page 73)

BILLY BRANIGAN

s o
Sy

ADVERTISEMENT



LOVE YOU DOWN

(MCA-52947)

LONG TIME COMING

(MCA-5829)

MARY GOES 'ROUND

(MCA-53004)

.MCA RZCORDS




IN THIS ISSUE

VOLUME 99 NO. 6 FEBRUARY 7, 1987
OEDIPUS’ DRAMATIC ROCK PROGRAMMING

Oedipus, program director for longtime album rock leader WBCN in Bos-
ton, was a pioneer in the punk movement and continues to exert influ-
ence in the rock radio scene. He explains his philosophy in an interview
with David Wykoff. Page 21.

Husker’s Doing It Again: Another 2-Album Set
The Minneapolis-based trio Husker Du has produced a second two-al-
bum set, “Warehouse: Songs And Stories,”’ its second outing for Warner
Bros. The band and the label are hoping to make a dent in the main-
stream with the new material. Jeff Tamarkin reports. Page 23.

SONY TO MARKET VIETNAM VIDEO SERIES

Sony Video Software is preparing to release the Emmy-winning 13-epi-
sode PBS documentary, ‘‘Vietnam: A Television History.” It is Sony’s
most extensive licensing and promotional undertaking ever. Jim Bess-
man tells the story. Page 48.

Coliseum’s Giants Video May Score Big
Coliseum Video is hoping it has a winner with its just-released, 20-minute
video, “We’re The N.Y. Giants.” The firm says 40,000 tapes were
shipped the first week. Billboard’s Jim McCullaugh reports. Page 68.
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Forum: Artist Pacts Are Vulnerahle
U.K. Cases Could A ffect Other Courts

BY FRED GOODMAN

CANNES, France A recent series
of lawsuits in the U.K. has music in-
dustry executives worried about le-
gal challenges to standard artist
contracts in other countries, accord-
ing to a group of international en-
tertainment attorneys meeting here
Jan. 26 at MIDEM.

The International Assn. of Enter-
tainment Lawyers (IAEL), whose
members include attorneys from
the U.S., Canada, and various West-
ern European nations, said chal-
lenges to U.K. contracts charging
undue influence and restraint of
trade filed since the mid-'70s pose
far-reaching problems for music
publishers, record labels, and artist
managers in all markets.

At the core of the cases are judg-

Year Starting
Slowly For Hot
Album Product

BY STEVE GETT

NEW YORK The new year moves
into its second month with a marked
lack of superstar product. New al-
bums by Whitney Houston and Mi-
chael Jackson, expected in Febru-
ary, have been delayed. And with
the absence of product from any
other platinum-base acts save the
Judds, this month’s album releases
are decidedly lean.

A survey of major labels indicates
that retailers and consumers will
not see the first wave of potential
blockbusters until at least March.
Leading the pack will be Houston’s
album, now due March 26. Epic,
however, has set no new release
date for Jackson’s follow-up to
“Thriller.”

Other hot spring releases sched-
uled include albums from U2, Peter
Wolf, David Bowie, Def Leppard,
and Scorpions.

Labels appear unfazed by the cur-
rent lack of superstar releases.
Most are still working carry-over
product from last year, and the re-
cent American Music Awards (see
story, this page) and the upcoming
Grammy Awards (Feb. 24) will
doubtless lead to renewed interest
in best-selling items at retail.

“Our business has been extreme-
ly strong; it’s up by significant
amounts from previous years,”
says David Blaine, vice president/
general manager of the 25-store
Washington, D.C.-based Waxie
Maxie chain. “We're getting strong
continuing sales from things that
have been out for some time. Last
week, Bon Jovi and Genesis were
our top-selling albums. Having
some superstar product would just
make things that much better.”

“Historically, the year’s first
quarter has tended to offer slim
pickings in terms of new releases,”
says Evan Lasky, president of the
85-store Denver-based Budget
Tapes & Records franchise. “The
one exception in recent years was
1984, when Warner Bros. came out
with a new Van Halen album and
then followed it with a Pretenders

(Continued on page 77)

ments against music publishers,

record labels, and managers for ex-

erting undue influence over artists

because of their superior bargain-

ing position and power and judg-

ments in favor of artists who

claimed many

rights of exclusiv-

MI“[M ity during and af-

ter the terms of

the contracts con-

H[p“n.l. stituted a re-
straint of trade.

In the U.K,, the

string of contract challenges by art-

ists beginning with Schroeder vs.

Macaulay in 1974 and running

through last year’s suit brought by

Elton John against Dick James Mu-

sic has created a crisis in the sancti-

ty of contracts, according to U.K.

attorneys David Lester and Julian

Turton.

IAEL president David Peeper-
korn said the British court rulings
mean that “English companies can’t
feel safe [with their artist con-
tracts] anymore.” He predicts the
issue ‘“will spread to other coun-
tries.”

In the U.S,, attorney Michael Su-
kin said, the U.K. cases are revising
“a standard of fairness not limited
to publishers.”

Lester termed the successful suit
by singer/songwriter Gilbert O’Sul-
livan against Management Agency
Ltd. as “the first case of devastat-
ing influence.”

In that case, the court, ruling in
favor of O’Sullivan, said that Man-
agement Agency had exerted undue
influence while acting as his manag-

(Continued on page 67)

Pride And Joy. Whitney Houston, right, celebrates with her mother, Cissy

Houston, after the Arista recording artist captured four major honors at the
American Music Awards. (Photo: Attila Csupo)

BY PAUL GREIN

LOS ANGELES Whitney Hous-
ton was the big winner at the 14th
annual American Music Awards,
held Jan. 26 at the Shrine Auditori-
um here. The 23-year-old singer
took prizes for favorite album and
favorite female vocalist in both
the pop/rock and soul/r&b fields.
Houston also won the award for
favorite r&b video single for the
second year in a row.

This is the third time in the past
four years that an album has been
declared the champion in both pop
and r&b. Michael Jackson’s
“Thriller’”” won both awards in
1984; Prince & the Revolution’s
“Purple Rain” won both in 1985.
The string of dual awards drama-
tizes the strength of pop/black
crossover, as does the fact that
the award for favorite pop single
has gone to a black artist for six of
the past nine years. This year’s re-
cipient of that award was Billy

Awards Reflect Crossover’s Vitality

AMA: HOUSTON WINS BIG

Ocean’s “There’ll Be Sad Songs.”
Lionel Richie was the year’s oth-
er big winner, with four citations.
This brings his career total of
American Music Awards to 15,
just three shy of all-time champ—
and fellow Kragen & Co. client—
Kenny Rogers. Richie was named
favorite male vocalist in both pop
and r&b for the second time in
three years. Richie also won for
favorite pop video single for the
second time in three years, with
“Dancing On The Ceiling” taking
the prize “Hello” won in 1985.
Janet Jackson, who led all art-
ists in the number of nominations
(nine), won just two awards, for
favorite r&b single and favorite
female r&b video artist. In the
seven categories in which she and
Whitney Houston went head to
head, Houston won five awards;
Jackson, only one. One of Jack-
son’s wins was for favorite r&b
single, an award claimed seven
(Continued on page 76)
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Many East Coast Stores Forced To Close

Winter Storms Chill Album Sales

This story prepared by Edward
Morris in Nashville, Bill Holland
in Washington, and Geoff May-
field in New York.

NEW YORK Old Man Winter,
making up for lost time with a late
January attack on much of the East-
ern U.S,, had a chilling effect on rec-
ord store business.

‘““At least it didn’t happen at
Christmas,” says Terry Carruthers,
Southeast regional director for the
191-store Camelot Music web.

Adds Howard Applebaum, vice
president of the 29-store Washing-
ton, D.C.-based chain, “I made an
arrangement with God that if there
wasn’t any snow in December, I
wouldn’t complain about it any oth-
er time.”

The worst blow came Jan. 22,
when a snowstorm dumped on
states from New England to Geor-
gia, forcing numerous store clos-
ings and limiting traffic for those
that managed to remain open. Mis-
eries continued for an Eastern clus-
ter of markets—including Washing-
ton, D.C., Philadelphia, and south-
ern New Jersey—when an
overnight storm wiped out trade the
following Monday, Jan. 26.

Since Southerners are unaccus-
tomed to wintry conditions, it does
not take much snow to slow busi-
ness down. But even in the hearty
Northeast, accumulations of a foot
or more snarled traffic and caused a
wave of store closings.

Despite 5 inches of traffic-para-
lyzing snow, Atlanta-based Turtles

did manage to keep all of its local
stores open. Joe Martin, the 77-store
chain’s advertising director, says
that while the Jan. 22 storm forced
three to four hour delays for some
outlets, all of its stores in the area
eventually opened.

Others in that market were not as
fortunate. Steve Bennett, vice presi-
dent of marketing for the 130-store
Record Bar chain, says, ‘“We lost all
of the Atlanta market for one day.”
Likewise, Camelot’s five area stores

were also forced to close.
Camelot’s Carruthers, who is
based in Atlanta, says most of the
chain’s outlets in Georgia and the
Carolinas suffered short days as a
result of the Jan. 22 blast, adding
that a store in Hendersonville, N.C.,
remained closed through Jan. 26.
Although he estimates the in-
clement weather will cause his re-
gion to suffer a decrease of 10%-
20% for the week, Carruthers thinks
(Continued on page 73)

BY EARL PAIGE

LOS ANGELES Several retailers
have reacted angrily to the exclu-
sive 90-day window granted the
521-store Musicland Group by
Dick Clark Productions for a com-

- pact disk series {Bi]lboard Jan.
17) % Sl e

‘chief executive officer of the 130-
store Record Bar chain, says of
sthe exelusive mgxdow “It’s a terri-
“ble trend. I was'very surpnsed "

Pau} Brownstein, vice president

Clark Productions, 8ays he is

.affairs department to”explore an-
~other distribution arrangement” -
for_the two-volume set,”*‘Dick
Cla“rk’s All Tm’xe Hnts.” SIS i

Exclusive Miffs Dealers

Barrié I."etlrgman president and’
- “Musicland_does bhusiness” with

*of programs and sales for Dick -

-working with the firm’s business -

“We are looking at a number of
distribution possibilities,” says
Brownstein, who acknowledges
the firm received complaints from
Musicland competitors.

“We got two letters. I have con-
tacted the [{complaining] firms.
It’s cool. It was my personal deci-
sion—ia way we could test the,
package?”’ He also notes that

us” as a sponsor on Clark’s syndi-
cated radio show.

‘““We-pressed 5,000 of each
disk—it was not like a big deal. [
think {the reaction] is because it’s
CD, and the implication was that it
was-a long- -term deal,” says
Brownstein.

Record Bar’s Bergman says he
was “relieved” after hearing from

(Continued on page 68) .

Goldman Extends His RCA/Arola Contract

Sees Music Publishing, Record Club Growth

BY IRV LICHTMAN

NEW YORK RCA/Ariola’s world-
wide music publishing interests will
play a bigger role in the company’s
fortunes, while the RCA Record
Club operations in the U.S. are to be
subject to “fresh ideas.”

These are among the new man-
dates delivered by parent Bertels-
mann to Elliot Goldman, who has
just signed a new long-term agree-
ment as president and CEO of
RCA/Ariola after a little more than
a year on the job.

Goldman, continuing as chief of
all of RCA/Ariola’s music interests
in the U.S. and Canada, is giving up
his day-to-day role as head of inter-
national operations, although his re-
sponsibilities in worldwide manage-
ment and direction of financial and
administrative services, now
through the newly established Ber-
telsmann Music Group, continue.

It is expected that Rudi Gassner,
former PolyGram executive in Lon-
don, will assume international re-
sponsibilities out of New York (Bill-
board, Jan. 31). Goldman and
Gassner report to Michael Dorne-
mann and Monti Lueftner, co-chair-
men of the Bertelsmann Music
Group.

Goldman, who has just returned
from meetings with Bertelsmann
executives in Germany, says that
“before agreeing to stay on” he had
deemed it “OK with me” when Ber-
telsmann said it felt that Goldman
had “an awful lot on the plate.”

Goldman explains, “Bertelsmann
has a lot of expertise in internation-
al activities, and they felt it would
be more productive if international
reported directly to the board.”

As for music publishing, Goldman
sees it as “an area that I feel very
strongly about.” Goldman has had a
long history of music publishing in-
volvement from his days at CBS on

through Arista and Warner Com-
munications Ine.

While Bertelsmann’s music pub-
lishing unit remains a highly active
enterprise, RCA has downplayed its
efforts for more than a decade.

It is Goldman’s plan to meld all of
Bertelsmann’s publishing units into
a more integrated setup. He notes

(Continued on page 76)

BY EDWARD MORRIS

NASHVILLE Local union resis-
tance to ratification of the agree-
ment recently reached by the
American Federation Of Musi-
cians’ leadership and representa-
tives of the recording industry
continues to grow (Billboard, Jan.
31). But Jay Collins, president of
Local 257 here, says he is advising
members to vote yes on ratifica-
tion, fearing that rejection of the
pact will lead to a strike rather
than a return to the bargaining ta-
ble.

A strike, Collins maintains,
would be ruinous to Nashville’s re-
cording musicians because they
have no film work—and too few
jingle projects—to fall back on.

AFM Locals Mixed On
Agreement With Labels

In a letter to its membership
dated Jan. 22, the executive board
of New York Local 802 urged a no
vote on the agreement, which
specifies a 10% cut in contribu-
tions to the Music Performance
Trust Fund and the Special Pay-
ments Fund as well as the exemp-
tion of royalty payments on titles
selling under 25,000 units. Collins,
who spoke to Billboard from Los
Angeles, where he is involved in
negotiations on union film con-
tracts, says he expects the Los An-
geles local to advise formally
against ratification, too.

Collins is by no means an un-
qualified supporter of the agree-
ment: “Our members are being
asked by the federation to ratify

(Continued on page 76)

Megalabel Deal. Atlantic Records executives meet with founders of the heavy
metal label Megaforce Records to finalize a worldwide distribution pact. The first
releases under the new association include albums by Overkill, Testament, and
former Kiss member Ace Frehley. Shown in New York are, from left, Megaforce
attorney Michael Toorock, Atlantic executive vice president and general
manager Dave Glew, Megaforce founder and vice president Jon Zazula, Atlantic
president Doug Morris, and Megaforce founder and president Marsha Zazula.

Executive Turntable

RECORD COMPANIES. David Altschul becomes head of Warner Bros. Records’
legal and business affairs department in Los Angeles. He was upped from
vice president of that area. Also, Richard Streicker is elevated from direec-
tor to senior director of business affairs for the label. He is succeeded by
Jeff Fenster, who served as a staff attorney.

Capitol Records in Los Angeles names Ron McCarrell vice president of
marketing. He served in a similar capacity for Epic/Portrait/CBS Associat-
ed in New York.

Hale Milgrim is promoted to vice president of marketing and creative
services for Elektra/Asylum/Nonesuch Records in New York. He was vice
president of creative services.

Jean Riggins is appointed director of artist and product development for
Capitol Records in Los Angeles. She was national telemarketing manager
for the label.

Bob Myers becomes national singles promotion director for EMI Ameri-
ca Records in Los Angeles. He was local promotion manager for RCA in
Denver.

Delos International in Santa Monica, Calif., names Bob Lampkin direc-

_‘-

MCCARRELL

ALTSCHUL

STREICKER

FENSTER

tor of sales and marketing. He was compact disk buyer and product manag-
er for the Federated Group.

DISTRIBUTION/RETAILING. In a restructuring of its field organization, the Mu-
sicland Group in Minneapolis, Minn., makes the following appointments:
Paula Connerney as vice president of stores, Western division; Paul Ra-
maker, Western regional director; and Mary Jane Nagel, Central regional
director.

Record Bar in Durham, N.C., promotes Chip Cappelletti to vice president
of real estate planning and development. He was the chain’s director of
store planning.

HOME VIDEO. Embassy Home Entertainment in Los Angeles names Victoria

et ..

MILGRIM MORGENSTERN DENNY

RIGGINS

White vice president of business affairs. She was counsel for theatrical mo-
tion pictures at 20th Century-Fox Film Corp.

Diane Keating becomes vice president of International Video, a division
of Orion Pictures in New York. She was director of program marketing for
RCA/Columbia Pictures.

The Sony Video Software Co. appoints Jeff Ringler director of business
affairs. He served in a similar capacity at MGM/UA Home Video.

New World Video in Los Angeles makes the following appointments:
Cindy McWethy as assistant controller; Jeff Willner, operations manager;
Sue Lindsay, credit manager; and Mike Silverman, staff accountant.

PUBLISHING. Jay Morgenstern is elected to the ASCAP board of directors as
publisher member in New York. He is executive vice president and general
manager of Warner Bros. Music and president of Warner Bros. Publica-

(Continued on page 68)
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Great Grammy Music...
and the label says ASCAP

Robert Palmer
Addicted to Love

Burt Bacharach
That's What Friends Are For

James Harris lll, Terry Lewis Dan Hartman
What Have You Done For Me Lately Living in America

Louis A. Johnson, Gary Bias Prince Luther Vandross
Sweet Love Kiss Give Me The Reason

Steve Earle Jamie O'Hara
Guitar Town ~ Grandpa (Tell Me 'Bout The Good Old Days)

Cy Coleman, Dorothy Fields ~ Douglas Furber, Noel Gay*
Sweet Charity Me and My Girl (Original Broadway Cast Recording)
' Rupert Holmes
The Mystery of Edwin Drood (Original Broadway Cast Recording)
Stephen Sondheim
Follies in Concert (Original Cast Album)
Andrew Lloyd Webber," Richard Maltby Jr.
Song & Dance (Original Broadway Cast Recording)

Bruce Broughton
Young Sherlock Holmes (Original Motion Picture Soundtrack)

Harold Faltermeyer

Congratulations

Top Gun Anthem (Original Motion Picture Soundtrack) tO all our
J H

Aliens (Original i/!rg'ggn lglg'gsge Soundtrack) OUtStandlng 1087
Wynton Marsalis Lee Ritenour i

by s < ~ Grammy nominees

in songwriting catagories.
Philip Glass Witold Lutoslawski t
Company Sym. No. 3

‘ & Publishers

American Society of Composers. Authors

Johnny Mercer
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Virgin Signs Old Hand Winwood
U.S. Arm Revs Up With Growing Staff

BY DAVE DIMARTINO

LOS ANGELES With the world-
wide signing of Steve Winwood, a
nearly complete U.S. staff, and im-
mediate plans for new age and clas-
sical lines, Virgin Records is rapidly
making its presence felt in the U.S.

Winwood, nominated for six
Grammy Awards for his recent
“Back In The High Life”’ album on
Island/Warner Bros., is one of Vir-
gin’s first major signings since it be-
gan U.S. operations last year. His
debut album for the label is tenta-
tively scheduled for release in early
1988.

“Take a look at his career, and
take a look at where we are,” says
Jeff Ayeroff, co-managing director
of Virgin America. “We’re starting,
and here’s a man 20 years into his
career, with six Grammy nomina-
tions. And we have an opportunity

to work with him. I think that’s per-
fect.”

In addition to Winwood, Virgin
America’s roster includes Warren
Zevon, Culture Club, Heaven 17,
Killing Joke, and a number of art-
ists making their U.S. debut—
among them Cutting Crew, the Oth-
er Ones, Pete Wylie, Danny Wilson,
T’Pau, and Spear Of Destiny. The
label’s first release was the sound-
track to ‘““The Mission.”

“We are a worldwide record com-
pany,” says Ayeroff. “Because of
America being such an important
and large segment of the rock’n’roll
market, we will obviously have a lot
of influence on how acts break. If
you take a look at the way English
acts are breaking right now, a lot of
these that are breaking in England
broke in America first. So we're go-
ing to enable our English company
to have a leg up on things if we

‘Major Will Distribute New Age Label

Glohal Pacific, GBS Pact

BY LINDA MOLESKI

NEW YORK Global Pacific, the
Sonoma, Calif -based new age label,
has joined the distribution ranks of
CBS Records. Under the new agree-
ment, CBS will handle product in
the U.S., beginning with a sampler
album titled “The Fruits Of Our La-
bor.” The deal covers Global’s back
catalog as well as 15 upcoming re-
leases by such instrumentalists as
Paul Horn, David Friesen, and
Steve Kindler.

CBS is the latest of the majors to
enter the new age marketplace via

independent outfits. The signing
was prompted, in part, by CBS’ suc-
cess with Andreas Vollenweider
and Philip Glass, both of whom re-
cord for the Masterworks division.

Global had been distributed
through an alternative network,
selling direct to some 1,000 stores
and 28 distributors. It also has
16,000 active mail-order customers,
according to label co-founder How-
ard Sapper.

‘““We never went out into the
mainstream in a big way,” he says.
“We've been selective and slow in

(Continued on page 68)

Verve Prepares First New
Recordings In 15 Years

BY PETER KEEPNEWS

NEW YORK The Verve label’s
first newly recorded albums in 15
years will hit the stores in Febru-
ary, and the label is gearing up for
an ambitious program of new re-
cordings in the months ahead.
Verve, once one of the most ac-
tive jazz labels on the market, has
maintained a busy schedule of reis-
sues under the direction of Richard
Seidel, vice president of PolyGram
Jazz. Seidel is also supervising
Verve’s return to recording, which
was launched last year when the la-
bel signed a production deal with

Ron Berinstein, owner of the Vine
Street Bar & Grill in Los Angeles,
for a series of vocal albums.

The first three new Verve re-
leases, due on the market Feb. 23,
are vocal albums. Two of them,
Nina Simone’s “Let It Be Me” and
Marlena Shaw’s “It Is Love,” were
recorded live at the Vine Street Bar
& Grill as part of the Berinstein
deal, under which Verve will release
about six albums a year. The third,
“Astrud Gilberto Plus James Last
Orchestra,” was recorded for Poly-
Gram Germany. All three releases
will be available on CD and as cas-

(Continued on page 77)

LOS ANGELES History repeats
itself as I.R.S. Records launches a
new label, Primitive Man Record-
ing Co., devoted to “the discovery
and development of new artists.”
Like I.R.S. itself, which founder
Miles Copeland began in 1979 as a
one-man operation in association
with A&M, Primitive Man—or
PMRC—will be run by one person
and start with a deliberately small

LR.S. Forms Own PMRGC

artist roster. Distribution will be
through MCA via L.R.S.

Sam Gennawey, former owner
of Camel Records, a California re-
tail outlet, has been named presi-
dent of the label. He will handle all
responsibilities for Primitive Man,
including signings, sales, promo-
tion, and publicity.

“This continues the tradition we

(Continued on page 77)

break them before they do.”

Two new subsidiaries will demon-
strate Virgin’'s growth as a full-line
record company, says Ayeroff: a
new age label called Venture, and
Virgin Classics, a classical label di-
rected by Simon Foster, former
head of EMI's UK. classical label.
Product from both is expected with-
in a year.

Though Virgin acts licensed to
other U.S. labels are not affected by
the formation of Virgin America,
certain artists will move to the new
label when their current contracts
expire, Ayeroff says. “It’s very fun-
ny how American companies have
come to rely upon Virgin as a source
of preselecting. Virgin comes with a
shopping bag of artists. A&M gets
this act, Warners gets that one,
Arista gets another, Epic gets this
one, and MCA gets that one. Well,
from now on, we get to go through
that bag.”

Jordan Harris, the other co-man-
aging director of Virgin America,
adds that the licensing of Virgin’s
U.K. acts to U.S. labels means the
company will initially have to work
harder to establish itself as a sepa-
rate entity. “We have to build up

(Continued on page 68)

,

Happy Deal. Celebrating the closing of an acquisition that brings Al Gallico
Music Corp. into the Columbia Pictures Industries fold are, from left, Robert
Holmes, president of the music publishing division of Columbia; Bill Green,
director of music publishing at Columbia; Ken Lemberger, Columbia senior vice
president of corporate operations and external affairs and general counsel; and
Gallico. Under the terms of the deal, veteran publisher Gallico, who built a major
catalog of country and rock oldies, stays on as a consuitant to Columbia,

reporting to Holmes.

by Paul Grein

MADONNA’s “Open Your Heart”
jumps to No. 1 on this week’s Hot
100, enabling the singer to tie sever-
al important records.

Madonna becomes the second fe-
male vocalist—following Whitney
Houston—to land three No. 1 sin-
gles from one album. “Open Your
Heart” is the third No. 1 hit from
“True Blue,” following “Live To
Tell” and “Papa Don’t Preach.”
“Whitney Houston” yielded ‘“Saving
All My Love For You,” “How Will I
Know,” and “Greatest Love Of All.”

Madonna also becomes the second
female vocalist—following Barbra
Streisand—to land a No. 1 hit in
four successive years. Madonna’s
hits of the past two years were pre-
ceded by “Like A Virgin” in 1984
and “Crazy For You” in 1985. Strei-
sand scored in 1977 with ‘““Ever-
green,” in 1978 with ‘“You Don’t
Bring Me Flowers,” in 1979 with
“No More Tears,” and in 1980 with
“Woman In Love.”

And Madonna becomes the sec-
ond female vocalist—following Di-
ana Ross—to land five No. 1 hits
strictly as a solo artist. Ross topped
the chart on her own with “Ain’t No
Mountain High Enough,” “Touch
Me In The Morning,” “Theme From
Mahogany,” “Love Hangover,” and
“Upside Down.”

Furthermore, Madonna is the
only female vocalist—and one of
only four acts of any type—to land
five No. 1 hits so far in the '80s. She
follows Daryl Hall & John Oates,

CHAR

Lionel Richie, and Phil Collins.
(Richie’s total includes a duet with
Diana Ross; Collins’ counts hits
with Marilyn Martin and Genesis.)

Following up on a letter we print-
ed from James Geoghan of Manhas-
set, N.Y., we'll note that all five of
Madonna’s No. 1 hits have had
three-word titles. And only one of
her singles with a three-word title
(“Dress You Up”) has fallen short of
No. 1. We're not sure what this
means, but we wouldn’t bet against
the No. 1 prospects of Madonna’s
upeoming single, “La Isla Bonita.”

Perhaps the most dramatic indica-
tion of Madonna's popularity came
in Billboard's “20 Years Of Record
Piracy” supplement two weeks ago,
where she was listed as the favorite
artist of record pirates. (Talk about
dubious distinctions!) The rest of the
top five, in order: Bruce Spring-
steen, Dire Straits, Julio Iglesias,
and Lionel Richie.

cHICAGO’s “Will You Still Love
Me” jumps four notches to No. 9 on
this week’s Hot 100. It’s the second
straight time that the first single
from a Chicago album has been a
relative dud and the second has
sailed into the top 10. “Stay The
Night,” the first single from “Chica-
go 17, peaked at No. 16 in 1984, but
the follow-up, “Hard Habit To
Break,” climbed to No. 3. A hitech
update of “25 Or 6 To 4,” released as
the first single from “Chicago 18,”
peaked at No. 48 four months ago.

Actually, this isn’t a new phenom-
enon for Chicago. “Another Rainy
Day In New York City,” the first
single from “Chicago X,” peaked at
No. 32 in 1976. The second single,
“If You Leave Me Now,” shot to
No. 1.

FAST FACTS: Three of the albums
in the top five on this week’s Top
Pop Albums chart are debut collec-
tions. Cinderella’s “Night Songs”
is No. 3, the Beastie Boys’ “Li-
censed To III” is No. 4, and Bruce
Hornsby & the Range’s “The Way
It Is” is No. 5. It's the first time that
new acts have accounted for three
of the top five pop albums since late
1982, when the top three albums for
seven straight weeks were Men At
Work’s “Business As Usual,” the
Stray Cats’ “Built For Speed,” and
“Lionel Richie.”

Luther Vandross finally lands
his first top 20 pop hit this week as
“Stop To Love” jumps two notches
to No. 19. The breakthrough comes
more than five years after Vandross
first cracked the chart—and after
he amassed five straight platinum
albums. Vandross is probably just a
few weeks away from another mile-
stone—his first Grammy Award.

Linda Ronstadt & James In-
gram’s “Somewhere Out There”
jumps eight notches to No. 21, be-
coming Ronstadt’s biggest hit in
nearly seven years. Until this smash
ballad from the movie “An Ameri-
can Tail,” Ronstadt hadn’t placed a
single in the top 25 since “Hurt So
Bad” in 1980.

WE GET LETTERS: Tom Natoli of
Jersey City, N.J., and Larry Zam-
parelli of Manhattan note that Billy
Vera took 19 years and one month
from the date he first cracked the
Hot 100—in a duet with Judy
Clay—to reach No. 1 with “At This
Moment.” We had reported that
Vera’s long hard climb to No. 1 took
a mere 18 years and seven months.
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