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KMET Gives Up On Rock;
New Age/Jazz Format Seen

BY KIM FREEMAN

NEW YORK The demise of KMET
Los Angeles as an album rock sta-

Fighting the vinyl
bulge, see page 10

tion after 19 years—and the firing
of its entire air staff Feb. 6—caused
a media commotion in the market.
But a much bigger commotion could
be in the offing: Rumors abound
that the station will switch to a new
age/modern jazz format.

At noon Feb. 14, KMET will be-

Billhoard Bows
Hot 100 Poster

NEW YORK The Billboard Hot
100 Poster program, a new mu-
sic-dealer service, will be intro-
duced July 1.

Each week, Billboard will sup-
ply to participating retailers—at
no cost—a four-color 18 by 30-
inch poster of the current Bill-
board Hot 100. The magazine
will also supply the participating
stores with a permanent alumi-
num and plexiglass frame to
hold each poster. The program
will be underwritten by national
advertisers.

“For over 40 years,” says Sam

(Continued on page 8?)
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come known as KTWV “the Wave.”
Sources indicate that KTWV will
then debut a mix of new age and
jazz music, along with a presenta-
tion that includes vignettes record-
ed by actors and actresses, rather
than live DJs: A typical morning
time check might consist of male
and female performers heard nudg-
ing each other out of bed to get to

(Continued on page 86)

Firms Also Come To Terms On Video CD

Philips, Sony Set GD Single

BY IS HOROWITZ

NEW YORK A 3-inch compact disk
single is in the planning stages at
N.V. Philips and Sony.
Specifications for the CD single
will be formulated jointly by the
two companies, collaborators in the
development of the CD format. The
new product is being positioned as

an eventual replacement for the an-
alog 7-inch 45 rpm disk.

It's expected that the specifica-
tions will be set in ‘‘several
months,”” following consultation
with record company executives.
Michael Schulhof, a board member
of Sony Corp. and president of Digi-
tal Audio Disc Corp., the CD plant
in Terre Haute, Ind., says the CD

Senate Studies DAT Copy-Gode Bill

BY BILL HOLLAND

WASHINGTON Sen. Albert Gore,
D-Tenn., has introduced legislation
in the Senate to require all digital
audiotape recorders (DAT) import-
ed into the U.5. to be equipped with

SIMPLY RED

“BEST NEW 3ROUP” GRAMMY NOMINEE SIMPLY RED
returns with the first simply sensational record of 1987: “THE
RIGHT THING” 7" (7-69487) and 12" (0-66816). Mick Hucknall's
soulful vocals never sounded better. Coming soon, MEN AND
WOMEN (60727), the second album. Produced by Alex Sadkin.

copy-code scanners to prohibit the
illegal duplication of copyright pre-
recorded music.

The bill, S. 506, says that any per-
son who knowingly violates the
copy-code mandate is subject to a
two-year jail sentence and may be

ADVERTISEMENTS

fined $50,000 or an amount five
times the retail value of the ma-
chines without scanners. The bill
has been referred to the Commerce
Subcommittee on Communications,
of which Sen. Gore is a member.
(Continued on page 87)
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Watch SIMPLY RED LIVE at the Grammy Awards! It's the right
time and the =ight thing . . . on Elektra Records.

They're hot and their new album, “WHELS", is on RCA. Jus-
off their first number one single with *“That Rock won't Roli”,
their new single “I'LL STILL BE LOVING YOU"” promises mor3

of }he same. Watch for RESTLESS HEART on tour with Bruce
Hornsby, The Judds, Alabama and Hank Williams, Jr.!

single should be ready for market
by the end of the year.

Schulhof says the laser-read sin-
gle, designed to hold as many as
four songs with a total playing time
of up to 20 minutes, should sell at
retail for “between $2 and $2.50.”

Disclosure of plans for the CD
single came as the two companies
reached agreement on specifica-
tions for a video compact disk (V-
CD), a standard-size (5-inch) CD
variant that will permit up to five
minutes of video with sound and 20
minutes of ‘“high-quality” digital
sound without picture.

The agreement signals the repair

(Continued on page 87)

RCA To Shutter
Vinyl Facility
At Year’s End

BY IRV LICHTMAN

NEW YORK RCA/Ariola, citing a
steady drop in consumer demand,
plans to get out of the vinyl-press-
ing business by the end of the year.
The label’s LP and 45 production
at its Indianapolis facility is being
phased down from three shifts to
one. According to a spokesman for
the label, the phase-down period will
take from eight to 10 weeks.
The second major label with
(Continued on page 86)
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SPANDAU BALLET’S new album, “Through The Barricades,’
is off to a fast start throughout Europe.
The title track and the album are both in the Pan-European Top-10.

In England, Spandau’s single went to No. 4 and their five recent nights at Wembley were

completely sold out.

Now the final phase: “Through The Barricades" is available in America as Spandau Ballet's Epic debut.
The new single, “How Many Lies?" is the long-awaited follow-through to their Top-5 U.S. breakthrough
hit, “True” “Through The Barricades” is full-strength Spandau Ballet. It can’t miss!

SPANDAU BALLET. “THROUGH THE BARRICADES.” INCLUDING THE NEW SINGLE

‘HOW MANY LIES?” ON EPIC RECORDS, CASSETTES AND COMPACT DISCS
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| GBS, WCI Post '86 ‘Record’ Profits

4th-Quarter Surges Figured Prominently

VOLUME 99 NO. 8 FEBRUARY 21, 1987
FIGHTING ‘VINYL BULGE’

Columbia and Epic/Portrait/CBS Associated are battling the “‘vinyl
bulge” by cutting back on 12-inch servicing to album rock programmers
and are hoping the move will increase time spent listening to their prod-
uct. Rock PDs are responding with enthusiasm and look for more CD
service from the labels as part of the plan. Billboard radio editor Kim
Freeman reports. Page 10

ACM Awards Nominations Announced
The Los Angeles-based Academy of Country Music has announced its
1987 award nominations. Billboard provides a complete rundown of the
nominees by category. Page 32

SPOTLIGHT ON NARM AND MUSIC IN FLORIDA
Expect a different atmosphere at the National Assn. of Recording Mer-
chandisers annual convention this week in Miami. The confab will under-
score the common goals of NARM members and their music suppliers.
And Floridd retailers can take their share of credit for the hottest trend in
retail—the combo store. Billboard retail editors Geoff Mayfield and Earl
Paige report. Follows page 60

East Asian Countries Make Antipiracy Moves
South Korea’s copyright law takes effect in July, the result of strong eco-
nomic pressure from the U.S. An antipiracy act in Singapore, effective in
February, will also have wide impact. Billboard international editorial di-
rector Mike Hennessey and correspondent Christie Leo tell the stories.
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BY FRED GOODMAN

NEW YORK Strong fourth quar-
ters helped both the CBS and
Warner Communications Inc.
(WCI) record groups post their
best year ever.

For WCI, it marked the first
time the company’s Recorded Mu-
sic Division’s revenues topped the
$1 billion mark, a feat the CBS
Record Group has now achieved in
eight consecutive years.

For the CBS Records Group, op-
erating profits in the fourth quar-
ter were $99.5 million, including a
$30 million net gain on the sale of
its CBS Songs music publishing
operation. However, even without
the one-time gain realized by that
sale, the group managed to double
its income from continuing opera-
tion. And although Bruce Spring-
steen’s boxed set pointed the way,
the company made a strong
fourth-quarter showing with a
wide range of product, including
the Bangles, Luther Vandross, and
Cyndi Lauper.

Profits from continuing opera-
tions were $61.5 million on reve-

nues of $469.8 million. During the
fourth quarter of the previous
year, the group had operating
profits of $33.4 million on revenues
of $341.8 million.

CBS Records Group profits for
the year were $192.1 million (in-
cluding those gained from the sale
of CBS Songs) on revenues of
nearly $1.5 billion. Last year, the
group posted operating profits of
$89.7 million on revenues of slight-
ly more than $1.2 billion.

At WCI, the Recorded Music Di-
vision had operating income of
$43.5 million on revenues of $352.2
million in the fourth quarter. Dur-
ing the same period of 1985, the
music operation earned $34.7 mil-
lion on revenues of $270.1 million.

For 1986, the WCI music group
posted operating income of $150.6
million on revenues of $1.1 billion.
During 1985, the operation had in-
come of $§112.7 million on revenues
of $912.3 million.

The 1986 performance of the
CBS Records Group, believed to be
the highest revenues and income
generated by a record company,
comes at a time when the compa-

ny's flagship Broadcast Group
saw its revenues and profits drop.
CBS president and CEO Laurence
A. Tisch noted that overall CBS op-
erating profits declined 10% “‘al-
though the CBS Records Group
had the best year in its history.”

As a whole, CBS Inc. posted rev-
enues of $4.75 billion for the year
and net income of $375.1 million, or
$15.42 per share, owing in large
part to the sale of the company’s
educational and professional pub-
lishing operations.

At WCI, where the film division
managed to post modest gains, the
company Lad total operating reve-
nues of $2.8 billion, producing net
income of $185.8 million, or $1.26
per share.

At WCI, the company noted that
its three wholly owned domestic la-
bels—Warner Bros., Atlantic, and
Elektra/Asylum/Nonesuch—set a
new collective sales record, while
WEA International also set new
revenue and earnings records.
Among the firm’s best-selling art-
ists overseas was Madonna, whose
“True Blue” sold a reported 6 mil-
lion copies outside the U.S.

Labels Concerned About New Product Exposure

BY GERRY WOOD

NASHVILLE As country radio
broadcasters continue program-
ming more oldies than new releases,
the inclusion of some "70s rock clas-
sics into the oldies rotation has be-
come a concurrent and growing
trend.

A Billboard survey of key country
stations shows a 60% average of air-
time devoted to oldies, magnifying
record label complaints on the lack
of time available for current prod-
uct. These oldies also include a larg-
er roster of such noncountry acts as
the Eagles, Eric Clapton, the Point-
er Sisters, Charlie Daniels, the Mar-
shall Tucker Band, Lionel Richie,
Pure Prairie League, the Allman
Brothers, and Creedence Clearwa-
ter Revival.

The survey pinpoints an area cre-
ating both problem and potential for
record labels: Though the airtime
granted to oldies squeezes the time
allowed for new product, stations
are hungry for oldie compilation al-
bums, especially on compact disk,
and labels sating this hunger will be
rewarded with instant airplay and
promotion.

Referring to the surge in popular-
ity of some '70s rock hits, R.J. Cur-
tis, music director of KZLA-FM and
KLAC-AM Los Angeles, notes that
it’s no surprise. He says, “It re-
searches so well. We've done a lot of
auditorium testing, and it’s through
the roof.” Many country listeners,
he says, grew up with Creedence or
Elvis Presley or Bob Seger. Curtis
notes, ‘“They can’t take the hard
rock or classic rock stations.”
Though Curtis expects the trend
could grow even hotter, he cautions,
“We have to be careful. When you
play songs like that, you have to
separate them with what charts
country. It's very important to posi-
tion them next to something that’s
definitely country.”

The move toward such acts as
Clapton and Jim Croce is caused by
a combination of factors. Younger
country programmers grew up with
and still favor this type of musie.
The blurring of format boundaries
and the broadening of country mu-
sic’s base also contribute to the situ-
ation. Additionally, the continuing
aftereffects of the “Urban Cow-
boy” era that saw such acts as the
Eagles on the flip side of Johnny
Lee singles are still with us.

Joe Ladd, music director of
KIKK-AM/FM Houston, observes,
“The rock’n’rollers are today’s
country audience anyway—our tar-

| Oldies GContinue To Grow On Gountry Radio

get.”

The sometimes volatile relation-
ship between record companies and
radio stations flares over the battle
for valuable airtime. “Record com-
panies sit around and knock oldies
and say taey’re not an important
part of their business,” says Mack
Daniel, music director of KPLX-FM
Dallas/Fort Worth. “They can’t sell
enough catalog stuff to make ends
meet for themselves—that’s why
[labels are promoting] their new
artists.”

Pam Green, music director at
WHN-AM New York, offers anoth-

(Continued on page 86)

GRP Inks Four-Year Deal
With MCA Distributing

BY IRV LICHTMAN

NEW YORK GRP Records, a lead-
ing jazz label headed by musicians/
producers Dave Grusin and Larry
Rosen, leaves independent distribu-
tion in March with a four-year deal
with MCA Distributing Corp.

An intriguing issue raised by the
deal is that MCA is apparently not
standing in the way of GRP’s inten-
tion to release commercial digital
audiotapes as early as the spring of
this year.

Major labels say they are holding
off on the DAT configuration be-
cause they are fearful of increased
home taping abuses with DAT hard-
ware and the negative impact DAT
could have on the growing compact
disk market. GRP has already sup-
plied some manufacturers of DAT
hardware with demonstration
tapes.

As a label that began releasing
CD product in 1984, GRP gained a
reputation for high-quality CD pro-

ductions, so that in 1986, the label's
best sales year, it did more than 65%
of its bus:ness in CD sales. GRP’s
roster includes such artists as Chick
Corea, Lee Ritenour, Diane Schurr,
and Grusin himself. Also, a digital
re-creation of the music of Glenn
Miller was one of the label’s early
CD successes.

According to Grusin and Rosen,
the new agreement, which applies
to the U.S. market only, will not al-
ter the label—once distributed by
Arista—as it is currently struc-
tured. A joint statement by the part-
ners reads, “If anything, we proba-
bly will aagment our personnel as
needed to interface and work with
the MCA distribution system. We
expect to release more than 20 al-
bums in cur first year with MCA,
and all the key marketing, sales,
and promotion activities will contin-
ue to emanate from our own opera-
tion and management team.”

Irving Azoff, president of MCA

(Continued on page 83)
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Law Compels Divestment Of Aussie Label

Murdoch Sells Festival Records

BY GLENN A. BAKER

SYDNEY Media magnate Rupert
Murdoch has divested himself of
Festival Records, one of Australia’s
six major record companies, as part
of a complete readjustment of his
media ownership. Murdoch’s $4.92
million takeover of the Herald &
Weekly Times and Queensland
Press newspaper groups necessitat-
ed the major divestment.

Festival, three metropolitan
newspapers, three radio stations,
and television stations in Sydney
and in Melbourne are part of a $1.25
million package sale to Westfield
Capital Corp. and Northern Star
Holdings, which is 20%-owned by
Westfield.

The price paid by Westfield/
Northern Star for Festival was re-
portedly $25-$29 million of the total
cost.

Murdoch’s divestment of $2.24
million in electronic and other media
ownership was required to satisfy
the laws of the land, as formulated
by the Australian Broadcasting
Control Board. The bulk of that di-
vestment went to the Westfield/

Northern Star group, newcomers to
media ownership. In fact, the pur-
chased package is five times the
current worth of Northern Star
Holdings.

In becoming unguestionably the

‘The new owners
will allow Festival
to operate in an
autonomous way’

most powerful print baron in Aus-
tralia, Murdoch was forced to yield
control of a number of companies
that obviously had great personal
significance to him, including his
original power base, the Adelaide
News.

Festival Records was Murdoch’s
second takeover, in 1961, following
his successful bid for the Cumber-
land Press group of suburban news-
papers. Almost never out of the top
three of the six majors, it has re-
turned a substantial profit every
year since and has long been consid-

ered a secure and integral part of
Murdoch’s empire. In the early '80s,
Festival chairman Alan Hely was
called upon by Murdoch to act as an
experienced trouble-shooter for his
other interests.

For the moment it is business as
usual at Festival. Hely is staying
put as chairman, and the company
has been given, says managing di-
rector Jim White, “a firm under-
standing by the new owners that
Festival will continue to operate in a
completely autonomous manner.”

In fact, the successful bidders
were the only concern of three in
the running that specifically wanted
Festival to complement their radio
station ownership. The other media
groups were only willing to take it
as part of a package, probably in-
tending to sell it off later. Such a de-
velopment would no doubt have
alarmed Festival’s principal product
sources—A&M, Chrysalis, and Is-
land.

The other five major record com-
panies are watching the affairs of
their competitor with some interest,
each being an Australian branch of
a multinational corporation.

GD Maker Discovery Launches Label

First Signing Is Folk Group Pure Prairie League

NEW YORK Discovery Systems,
the Dublin, Ohio-based compact
disk and video production firm, has
launched Discovery Music, a record
division whose first signing is veter-
an folk/pop act Pure Prairie
League.

According to Mary Perkins, man-
ager of label development, Discov-
ery is currently investigating both
independent and major label distri-
bution possibilities for the band’s
first release. The record is due in

mid-1987.

“The music division will ultimate-
ly be made up of a number of la-
bels,” says Perkins, who has held
national promotion spots with
Warner Bros., United Artists, and
ABC Records. Distribution chan-
nels will be worked out on a case-by-
case basis, depending upon the mu-
sical genre in which each imprint
specializes, she says. Product will
be available on both CD and cas-
sette.

NEW YORK Al Stewart joins the
Billboard staff here as home video
editor, effective Feb. 11. a

Stewart comes to Billboard
from HFD, the weekly home fur-
nishings newspaper of Fairchild
Publications. As home video editor
of HFD, Stewart served as a one-
man bureau, covering the prere-
corded video industry.

At Billboard, Stewart will work
with home entertainment editor
Jim McCullaugh to continue Bill-
board’s tradition of timely and
comprehensive home video cover-
age.

Prior to HFD, Stewart was as-
sociate editor of Mart Magazine, a
monthly trade journal covering
the consumer electronics and ma-
jor appliances industries. He also
has served as assistant editor for
Hampton International Communi-
cations—publishers of Video Re-
tailing, Guide To Pre-Recorded
Video, Video Buyers Guide, and
CES Daily News (serving the Con-
sumer Electronics Show)—and as
associate editor of Industrial Pho-
tography Magazine.

Stewart Appointed Home Video Editor

CHANGES AT BILLBOARD

Stewart broke into journalism in
1980 as a reporter for the weekly
Staten Island Register. He has a
bachelor’s degree from Wagner
College.

Redesign Bows

NEW YORK Look closely at this
week’s Billboard and you will find
some pleasant surprises.

First, you will notice a whole
new set of attractive logos identi-
fying many of our most popular
weekly features.

In the retailing section you will
find a new weekly feature, Retail
Track. The column, by Earl Paige,
features inside news and notes
about music and video retailers
across the U.S.

And, if you turn to page 9, you
will see our new masthead, re-
vised to provide you with more in-
formation about Billboard’s grow-
ing staff.

We hope you like these
changes—there are more on the
way!

Pure Prairie League has recorded
10 albums for RCA and Casablanca,
one gold and one platinum. The
band’s past hits include “Falling In
And Out Of Love,” “Let Me Love
You Tonight,” “Two Lane High-
way,”’ and its biggest single,
“Amie.”

The Discovery album will feature
members of the original group, in-
cluding Craig Fuller, composer of
and vocalist on “Amie.” Perkins
says PPL was chosen as the new la-
bel’s premier act because of the
group’s “strong grassroots follow-
ing. ‘Amie’ is one of the most re-
quested and highly positive records
ever on radio,” she says.

The band will record its new al-
bum at Discovery’s in-house 24-
track digital studio, which features
Sony digital gear and a Neve con-
sole. Perkins says the firm is plan-
ning a videoclip to support PPL’s
debut release.

A full-service entertainment pro-
duction company, Discovery has a
complete in-house video production
and postproduction facility, in addi-
tion to its CD manufacturing plant
and audio recording studio.

STEVEN DUPLER

Hart Gold In Dec.

NEW YORK The Corey Hart
album “Fields Of Fire” on EMI
America was officially certified
gold by the Recording Industry
Assn. of America on Dec. 29.
However, because the certifica-
tion took place during the rush
of the holiday period, word did
not reach the Billboard chart de-
partment until last week. The
gold-certification symbol for the
Hart album appears on this
week’s Top Pop Albums chart.

Artist Preview. San Francisco-based singer/songwriter Chris isaak, right,
confers with Warner Bros. Records chairman Mo Ostin on the artwork for his
upcoming eponyous album, scheduled for release later this month.

Executive T'urntable

BILLBOARD. Al Stewart is appointed home video editor, based in Billboard’s
New York office. He served in a similar capacity with HFD, the weekly
home-furnishings newspaper of Fairchild Publications (see story, this
page).

RECORD COMPANIES. Michael Kuhn is promoted to senior vice president of
PolyGram International and chief executive officer of the newly formed
business division. He served as general counsel.

Mort Weiner is appointed to the newly created post of vice president of
sales and distribution for Motown Records in Los Angeles. He served in a
similar capacity for Total Experience Records.

Columbia Records in New York promotes Marilyn Laverty to vice presi-
dent of national press and public information and Jack Rovner to vice presi-

o

WEINER LAVERTY

STEWART ROVNER

dent of marketing, East Coast. Laverty was director of national press and
public information. Rovner was director of product development, East
Coast.

PolyGram Records in New York names Kenneth M. Kaufman senior
vice president of legal affairs and Michael Johnson vice president of pro-
motion and marketing for Wing Records. Kaufman was with Viacom Inter-
national. Johnson was vice president of black promotion for EMI America.
Also, Heather Irving becomes director of pop a&r for Wing Records and
Bob Payne is named manager of a&r for PolyGram. Irving was associate
director of West Coast a&r for Epic. Payne was coordinator of artist devel-
opment at Columbia.

Bernard de Bosson resigns as president of WEA Music, WEA Interna-
tional’s affiliate in France, a position he has held since 1986.

Rose Gross-Marino is promoted to executive assistant to Clive Davis,

DARUS

KAUFMAN JOHNSON GROSS-MARINO
head of Arista Records, in New York. She has been with the company since
its inception, in 1975. Also, Tom Balla and Ken Antonelli are elevated to
associate regional marketing director, Midwest region, and regional mar-
keting director, East Coast, respectively. Balla was a local marketing man-
ager. Antonelli was associate regional marketing director.

Steve Backer is appointed director of national video promotion for Epic/-
Portrait/CBS Associated Labels in New York. He was director of national
college marketing for CBS Records.

Atlantic Records in New York names Bruce Tenenbaum director of na-
tional singles promotion for Atco Records and Ed Trunk director of artist
and label affairs for Megaforce Records. Tenenbaum was Northeast re-
gional pop promotion director for Atlantic. Trunk was assistant manager
for Alwik Records.

Rhino Records in Santa Monica, Calif., promotes Dave Darus to national
director of promotion. He was associate director of sales and marketing.
Also, Garson Foos is upped to national sales coordinator and Gia Gittelson
becomes national licensing coordinator.

(Continued on page 83)
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Porn Charges In Ala. Dropped
But One Vid Retailer Still Faces Trial

BY EDWARD MORRIS

NASHVILLE Video dealers in and
around Florence, Ala., are continu-
ing to rent adult videos following
the dismissal Feb. 9 of obscenity
charges against all but one of them.
Originally, five video dealers were
scheduled to be tried Feb. 11 by
Florence Municipal Judge Larry
Smith.

On Feb. 9, the city announced it
was dropping charges against Bar-
bara Miller (Florence Home Video),
Steve Green and James Winstead
(Video Center), and Morris Freder-
ick (O’Henry Video Station) because
of “several technical difficulties”
that signaled “a low probability of
success’’ in prosecuting the cases.

One of the defendants, James
Odis Thompson, has appealed his
case to circuit court. Two city war-

rants against him were found to be
defective. No date has been set for a
jury trial for Thompson, who owns
Budget Video. The city’s statement
on the dismissal of charges against
the others noted that Thompson’s
was ‘‘one of the better cases techni-
cally.”

A spokeswoman for Winstead’s
Video Center says he “is undecided
yet” whether to continue rental of
adult videos, but she adds that they
have not yet been pulled off the
shelves.

The city of Florence, which bases
its antiobscenity ordinance on state
law, first moved against the video
dealers after members of a small,
church-related group called Citizens
Against Pornography rented adult
videos and then filed complaints.

The group has also secured
charges against stores carrying

12 Titles Debut Line

Welk Unit Sets Midline GDs

BY IRV LICHTMAN

NEW YORK The Welk Record
Group has joined the growing ranks
of record companies creating a line
of midline compact disks.

Effective Feb. 12, the company
has lowered the wholesale price of
12 Ranwood and Welk-distributed
Hindsight releases by 25%, enabling
dealers to sell the CDs at a price be-
low $10 if they choose to do so.

In addition, the company plans to
begin marketing midline titles from
recently acquired Vanguard Rec-
ords in June.

Kent Crawford, director of sales
and marketing, says the label decid-
ed to do something about CD mid-
lines rather than “just talk about it.

There’s a misconception at retail
that you can now get CDs pressed
and housed in jewel boxes [and] 6-
by 12-inch packages cheaply.”

Crawford admits, however, that
achieving a competitive midline
dealer cost of $7-$8 for each CD is
getting easier. He says he arrived at
a dealer cost range based on field
conversations he had concerning
the pricing of impending midline
CDs from such major labels as Poly-
Gram and MCA.

On the pressing end, Crawford
notes that with more majors owning
their own facilities, prices are going
down, and independents are ‘“now
first in line.”

For recently acquired Vanguard,

(Continued on page 87)

MGM/UA Joins 8mm Gamp
With Software Release

LOS ANGELES MGM/UA Home
Entertainment has joined the 8mm
prerecorded software camp, with
plans to release 15 titles covering
classics, musicals, and children’s pro-
gramming in the spring.

Among the initial titles are “An
American In Paris,” “Dinner At
Eight,” and “National Velvet.” With
a $30 suggested list price, the cas-
settes will be distributed through
Sony’s proprietary electronics distrib-
utor network.

Already offering prerecorded 8mm

titles are Warner Home Video, Para-
mount, Embassy, RCA/Columbia,
Sony Video Software, RKO, Video
Yesteryear, and others. RKO recent-
ly announced 8mm plans for three
classics: “‘King Kong,” “Citizen
Kane,” and “Top Hat.”

According to Ted Cott of the 8mm
Video Council in New York, more
than 800 titles are now available in
the format.

While the Electronics Industry
Assn. does not break out 8mm hard-

(Continued on page 86)

BY GEOFF MAYFIELD

NEW YORK Liberace, the flam-
boyant pianist who endeared fans
and irked purists with his light-
hearted approach to classical works,
died Feb. 4 at his home in Palm
Springs, Calif. He was 67.

The Riverside County coroner’s
office announced on Feb. 9 that
AIDS was the cause of the enter-

Liherace Dead At 67

tainer’s death, confirming earlien
published reports. Spokesmen for
Liberace denied those reports, say-
ing instead that he had died from
emphysema and heart disease.
Born Wladziu Valentino Liberacs
in the Milwaukee, Wis., suburb o
West Allis, his career spanned more
than 40 years. He recorded exten
sively for Columbia Records in the
(Continued on page 87)

adult magazines.

When Thompson is brought to tri-
al, the video in question will be
“Debbie Does Dallas I1.” Conviction
on the charges carries penalties of
up to a year in jail and a fine of up to
$10,000. In January, Thompson was
convicted in city court of selling and
displaying obscene material and
was ordered to pay a $300 fine and
court costs and to serve a 30-day jail
term. The jail term was suspended
for one year on the condition that
Thompson not be charged again
with the same offense.

Thompson says he is eager to get
the VSDA involved in the case. He
is represented by attorney Lindsey
Mussleman.

Manhattan Solo. WEA International chairman Nesuhi Ertegun, right, and
Atlantic executive vice president and general manager Dave Glew congratulate
Janis Siegel backstage following one of her recent shows at New York's Blue
Note club. Siegel, a member of the Manhattan Transfer, performed selections
from her upcoming second solo album, slated for a spring release.

ON JOVI’s “Slippery When Wet” logs its seventh
week at No. 1 on Billboard’s Top Pop Albums chart,
tying a pair of Led Zeppelin albums for the longest
run at No. 1 by a heavy metal act. “Led Zeppelin II”
was No. 1 for seven weeks in 1969-70; “In Through
The Out Door’’ topped the chart for seven weeks in
1979.

So dominant was Led Zeppelin in the metal hierar-
chy that it also holds the two runner-up positions in
terms of longevity at No. 1. “Physical Graffiti” was
No. 1 for six weeks in
1975; “Led Zeppelin I11”
was on top for four
weeks in 1970.

Those next in line
with three weeks each
at No. 1: AC/DC’s “For =
Those About To Rock,” | e ———
from 1981-82, and Van L
Halen’s ‘5150, from )
last year. Two Zeppelin | p—
albums had two weeks
on top: 1973’s ‘‘Houses
Of The Holy” and 1976’s
“Presence.” And two more albums had one week on
top: Alice Cooper’s “Billion Dollar Babies,” from
1973, and Quiet Riot’s “Metal Health,” from 1983.

(We've decided to classify Van Halen as a metal
act because we're counting Bon Jovi as metal. But
we’'re drawing the line at including Bachman-
Turner Overdrive and latter-day Grand Funk.)

FREDDIE JACKSON this week lands his fifth No. 1
hit on the Hot Black Singles chart, tying Kool & the
Gang and Stevie Wonder for the most top-charted
black hits so far in the '80s. Impressively, Jackson
has amassed all five of these No. 1 hits in less than
two years. The singer first topped the chart in June
1985 with “Rock Me Tonight”” and has made it back
to No. 1 with “You Are My Lady,” “Tasty Love,” “A
Little Bit More” (a duet with Melba Moore), and now
“Have You Ever Loved Somebody.” (Ironically,
“Loved Somebody’’ takes over the top spot by bump-
ing Moore’s “Falling” to No. 2.)

Kool & the Gang’s No. 1 black hits in this decade
are ‘“Celebration,” “Take My Heart,” “Joanna,”’
“Fresh,” and ‘““Cherish.” Wonder’s are ‘“‘Master
Blaster,” “That Girl,” “I Just Called To Say I Love

You,” “Part Time Lover,” and ‘“That’s What
Friends Are For’’ (a collaboration with Dionne &
Friends).

The most prominent black stars of the ’80s, Mi-
chael Jackson and Lionel Richie, have each had
four No. 1 black hits in this decade.

FAST FACTS: There’s lots of activity on this week’s
Hot 100, so let’s start at the top and work our way
down. Chicago lands its 10th top five hit with “Will
You Still Love Me,” which jumps three notches to
No. 3. But closing in fast is the latest by Huey Lewis
& the News, “Jacob’s Ladder,” which leaps four

Bon Jovi Gives Metal A Good Name By
Toppmg Albums Chart For Seven Weeks

by Paul Grein

notches to No. 4. This is the third top five hit from
the group’s “Fore!” album, which is noteworthy be-
cause none of the singles from its prior album,
“Sports,” were quite able to crack the top five.

Bruce Willis’ “Respect Yourself” jumps six notch-
es to No. 12, already matching the peak position of
the Staple Singers’ original version of the song,
from 1971.

Journey’s “I’ll Be Alright Without You” jumps
three notches to No. 18, becoming the fourth top 20
hit from the band’s
‘“Raised On Radio” al-
bum. It follows ‘‘Be
Good To Yourself,” “Su-
zanne,” and “Girl Can't
Help It.”” Journey’s
smash 1981 album, “Es-
cape,’”’ also generated
four top 20 hits, though

its 1983 follow-up,
“Frontiers,” yielded just
two.

Corey Hart’s “‘Can’t
Help Falling In Love”
moves up one notch to No. 24, becoming one of the
five highest-charting remakes of a song popularized
by Elvis Presley. Bill Black’s Combeo’s ‘“‘Don’t Be
Cruel” reached No. 11 in 1960, Donny Osmond’s
“Are You Lonesome Tonight” hit No. 14 in 1974,
John Schneider’s “It’s Now Or Never” reached No.
14 in 1981, and Richard Chamberlain’s (yes, that
Richard Chamberlain) “Love Me Tender’’ hit No. 21
in 1962.

WE GET LETTERS: John Farkas of Cleveland
notes that Europe—which jumps to No. 34 with
“The Final Countdown’’—is the first Swedish group
to crack the top 40 since Abba, which made the mark
with 14 hits from 1974-82. Farkas also observes that
Europe is the third group named after a continent to
crack the top 40, following Asia and America.

Keith Hardy of Arlington, Texas, notes that the
titles of Boston’s four top 10 hits to date have
ranged from one to four words. The group has
scored with ‘“Amanda,” ‘“We’re Ready,” “Don’t
Look Back,” and “More Than A Feeling.” Hardy’s
conclusion? “No need bucking the odds. They ought
to release ‘I Think I Like It’ next.”

Rod McKuen wrote to comment on aur recent
mention of the San Sebastian Strings’ ‘“The Sea,”
which until a few weeks ago had the longest run on
the chart by any album that fell short of the top 40.
McKuen noted that he’s currently working with
Anita Kerr remixing ‘“The Sea’” and adding new
tracks for the CD version.

Ronnie Stephen of Hagerstown, Md., notes that
Madonna’s “Open Your Heart” is the first song
with the word “heart” in its title to hit No. 1 in Feb-
ruary. Consider it a personal valentine straight from
Madonna to you.
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BY LEA HARPER

The recent decision by the U.S. gov-
ernment to stop new Canadian mu-
sicians, actors, and other entertain-
ers from entering the U.S. to work
(Billboard, Jan. 31) is a startling
new form of censorship for the arts.

The revised visa regulations now

in effect will make ineligible all acts -

except those of star status from
playing south of the border. De-
tailed documentation must now be
provided to the U.S. Immigration
Department as unequivocal sub-
stantiation of commercial success
and public acclaim. Bryan Adams,
for instance, would have to produce
an extensive resumé that would in-
clude press clippings and an ac-
counting of salary and record sales.

Already, dozens of groups out of
the U.K. and Jamaica that hope to
build their reputations through U.S.
concert dates have been seriously
affected.

It is doubtful that Canada will
serve a similar boycott in retaliation
on incoming American acts, in view
of our difficulties on other more
pressing issues—Ilike the freeze
frame on the U.S.-Canada acid rain
problem.

Safety and protection have been
the seeming prerequisites for the
often tedious and humiliating inter-
rogations some of us have quietly
endured at U.S. Customs, even as
tourists. But the situation, I think,
is considerably denser than this.

Such cultural cutbacks so easily
implemented without any given rea-
son can only be yet another posture
of the right-wing militancy now in
full swing on the home front. And
who’s always the first to go down in
the foray? In the good old days of

GARBAGE IN, GARBAGE 0UT

I was shocked to read Billboard
country chart manager Marie Rat-
liff’s observation that country sta-
tions are dropping records from
their charts as soon as they’ve hit
No. 1 rather than letting them work
their way down naturally (Bill-
board, Jan. 17).

Immediately dropping a record
once it reaches its peak is, in fact, a
type of falsification because these
stations are misrepresenting air-
play.

I submit that stations that manip-
ulate their charts to pacify record
companies, as described in the arti-
cle, have no place as Billboard re-
porters. As the saying goes, “Gar-
bage in, garbage out.” These sta-
tions certainly don’t drop the
records from their airwaves as soon
as they’ve hit No. 1. Nor do these
records stop selling once they’ve hit
the top of the charts.

When a station delists records as
soon as they peak, they rob longev-
ity from the artists, writers, and
record companies who have legiti-

A Form of Censorship

BLOCKING OFF FREE TRADE IN MUSIC

the foot soldier, patriotism gave
way to an accepted form of martyr-
dom. The sacrificial lamb was the
little drummer boy who gleefully
led the brigade. Trumpeters preced-
ed horsemen.

What modern musicians are re-
signed to (and probably enjoy) is
that when they place one foot in
front of the other and are required
to state their name, rank, and serial
number they just naturally fall
against the grain in the fabric of so-
ciety.

In the past, Canadian recording

ber, we were once her colony and
we still have Her Majesty’s face on
our $20 bills.

More importantly, we should ad-
dress the question of why this is
happening at all. Let’s look at the
anatomy of a rock star and his lon-
gevity. Mostly, by the time he
reaches maturity and a certain ho-
mogeneity, and thus can appeal to
the largest common denominator,
he’s a fairly tame beast.

Before you get huffy about your
prize pet hero, forget the obvious
exceptions. After three to five

‘In the past, Canadian recording
artists have made their bid for fame
and fortune in the U.S. marketplace’

artists have made their bid for fame
and fortune in the U.S. market-
place. Some have hatched out of
other continents, mostly Europe,
but only reached center stage in the
U.S. standings.

The Canadian market is almost
too small to mention. Groups have
slugged it out in these confines for
years only to find themselves no
further ahead. Canadian record
companies often pattern their acts
after their southern competitors.

Let’s face it, we are still halluci-
nating on the American dream. It's
a crime of fashion based on fear and
insecurity. Nevertheless, it exists
and is a grim reality for local artists
who strike out on their own with in-
genuity and integrity.

So I ask my beaver-toothed broth-
ers and sisters, “Where does that
leave us?”’ We could always make a
mass exodus to the U.K. Remem-

mate hits. They also rob the Hot

Country Singles chart of its credibil-
ity as a barometer of popularity.

Ed Salamon

Executive Vice President, Programming

United Stations Radio Networks

New York

A SLAP IN THE FACE

In your Canadian spotlight (Jan. 31),
you cite the great moments for Ca-
nadian artists in 1986. It was a good
year, especially for the veterans—
Rush, Murray, Triumph, Lightfoot.
But you forgot to include BTO in
this category.

In fact, as is your custom, you ne-
glected BTO totally.

Maybe you don’t consider more
than 180 dates opening for Van Ha-
len to be anything. And these in-
cluded dates in 20,000-seat halls as
well as such special events as the
Texxas Jam and the Toronto Na-
tional Exhibition.

BTO still has something to give.
Not to mention them is a slap in the
face to their fans, to the guys in the
band, their roadies, booking agent,
and maybe even Van Halen.

Bob Seif
Redwood City, Calif.

DOUBLE-PLATINUM CREDIT
In Paul Grein’s front-page article

years, most of them, even the pres-
tigious head-banging, microphone-
swallowing, ‘“‘your world sucks”
warblers are unmentionably
wealthy, well-loved, and free to wor-
ship at the banks of their choice.

Why rock the boat? It’s a good
life, ain’t it? Because the star now
lacks the lean, mean, sociosexual
tension that attracts the young and
separates him from the average
shopkeeper, he may be forced into
early retirement, prolonged embar-
rassment, or Las Vegas.

But haven’t you noticed that the
’80s brought in a fresh cycle of con-
science and message into music?
That it’s starting to feel like the '60s
again? Only this time, everyone’s
hipper, so the measures of circum-
vention are that much more vigor-
ous. And let’s face it—in this case,
downright undemocratic.

Most underground groups and

dealing with the top labels of 1986
(Jan. 10), the statement was made
that Arista “had Houston topping 5
million and Ocean doing 2 million.”

Billy Ocean is, in fact, signed to our
organization’s Jive label and not to
the Arista label. His recordings are li-
censed to Arista for marketing and
distribution in the U.S. only on the
Jive label. The article should thus
have credited Jive, not Arista, as the
label enjoying multiplatinum status
with the Ocean album.

I realize that oversights like this
can easily happen, even with the best
of intentions. But it is rather dis-
heartening for an aggressively ex-
panding independent label like ours
to be relegated to such nonexistent
status in a Billboard front-cover arti-
cle summing up sales achievements
for a whole year in the world’s most
important record market.

Clive Calder
Zomba Productions Ltd.
London

A MATERIAL SUGGESTION

I have an idea for record companies
and publishers. The bigger compa-
nies should hire one person whose
job, preferably full time, would be
to travel around the country and
visit people who claim they’ve writ-
ten a lot of songs. Such a person

many subsuperstars have a lot to
say about disarmament, hunger,
and basic bad behavior and a lot
that could easily be interpreted as
anti-American.

I can remember how appalling it
was to discover on the liner notes of
a Steel Pulse album that Soviet fans
of the British reggae group had
been incarcerated and sent away for
10 years for listening to their music.
“Thank God,” 1 thought, “it can’t
happen here.”

Then I recalled Pete Seeger dur-
ing the Vietnam War days, and how
his movements were restricted for
being too outspoken. Is this visa law
simply deja vu?

Recently, our own native son,
Farley Mohat—a just man with a
strong conscience, and for years al-
most a sole practitioner in the pres-
ervation of our national awareness
of precious earth resources—was
refused entry into the U.S. for
something he said years ago.

And just the other day I passed
the biggest record retail store in
Canada. Staring back at me from
the window display was a huge
American flag superimposed with
the sullen face of Jim Morrison
wearing a crown of thorns.

Just another rock’n’roll casualty?
Morrison was also a man of great vi-
sion. He may have gone down for
the count, but at least he had a
fighting chance to ‘‘break on
through to the other side.”

A wise man once said: “Alas for
the bird that befouls its own nest.
Its neighbor’s nest is still less sa-
cred.”

Lea Harper and her twin sister
Lyn perform as Syren. They're
based in Toronto.

could review the work of up to 500

persons a year. Surely he would un-

cover a lot of good material this
way.

Rand Julian

San Jose, Calif.

FORMAT PURITY

Very few rock acts get nominated in
most award shows, let alone win.
This is so even in the so-called pop/
rock categories. And most winners
in these categories are, in fact, r&b
artists who seem to monopolize the
winter wave of award shows.

If an artist is in one category,
that’s where he should stay, with a
crossover category for the black
artist who appeals to white audi-
ences.

The bottom line: Rock is rock, pop
is pop, r&b is r&b. Van Halen sells a
lot of rock records. Lionel Richie
does not; he sells r&b and pop cross-
over.

Robert Ayler
indianapolis

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitied to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Golumbia, E/P/A To Gut Back On 12-Inch Servicing

BY KIM FREEMAN

NEW YORK In a twofold move to
encourage rock programmers to
once again focus on artists rather
than songs and to answer PD com-
plaints about too much vinyl, Co-
lumbia and Epic/Portrait/CBS As-
sociated Labels (E/P/A) will cut
back their 12-inch servicing to al-
bum rock on tracks beyond initial
singles.

Instead, if issuing multiple 12-
inches on second, third, and subse-
quent album tracks, the two labels
now intend to reservice entire al-
bums with stickers flagging priori-
ty tracks. Programmers were in-
formed of the change in a joint let-
ter from Paul Rappaport and
Harvey Leeds, VPs of album pro-
motion for Columbia and E/P/A, re-
spectively.

Leeds says the decision was
prompted by dialogue with pro-
grammers, and the consensus
among album rock PDs is that 12-
inches are more of a bother than an
aid unless they contain live versions
or special mixes. Columbia and E/

as

BY BILL HOLLAND

IT’S OFFICIAL ... President Rea-
gan has announced he will nominate
commissioner Dennis Patrick of the
Federal Communications Commis-
sion to replace Mark Fowler as
chairman when Fowler resigns in
the spring. No date has been men-
tioned yet, but by choosing Patrick,
the White House will gain an FCC
head who will carry on Fowler’s
conservative brand of deregulation
into 1989, when the Reagan term
ends. Patrick, however, got the
same protest treatment from anti-
porn and pro-family groups last
week that Fowler has been dealing
with—they’re angry that Patrick
hasn’t called for a crackdown on
“blue radio” and—believe it or
not—that he’s divorced and doesn’t

P/A’s new approach is “not written
in stone,” says Leeds, noting that
album tracks may be sent on 12-
inches when the situation warrants
it.

As programmers welcome the
move, all are quick to express hopes

‘We wanted to be
first in solving the
vinyl-glut problem’

that Columbia and E/P/A will in-
crease their CD service as part of
the new promotion approach. They
would also like to receive an ongo-
ing flow of artist information to ac-
company the reserviced albums.

“Because of our standing and vis-
ibility in the industry, we wanted to
be the first to help solve the ‘vinyl-
glut’ problem,” says Jim McKeon,
Columbia’s director of national al-
bum promotion. And, indeed, other
labels are watching E/P/A and Co-
lumbia’s move with interest.

“For the past 10 years, we've

been flooding the market with 12-
inches. Programmers don’t really
need them unless they’'re special ed-
its. At this point, radio has misinter-
preted the 12-inches as proof of a la-
bel’s commitment,” says Leeds.
“The bottom line is to get album ra-
dio back to what it was. It's all
about artists, not tracks.”

“We generally consider 12-inches
just as a joke. I give them to the
kids that answer our phones,” says
WBCN Boston PD Oedipus. In re-
ceiving reserviced albums, he says,
“Who knows, I may hear a track in
the context of an album and feel dif-
ferently about it.

“I appreciate this from the listen-
er’'s view, because we're dealing
with the reality of what’s actually in
the marketplace, as opposed to the
nonreality whats of available in our
industry,” Oedipus says. He says
the 12-inch cutback may eliminate
confusion experienced by air per-
sonalities over truly new songs and
songs that exist on current albums
or soundtracks. “It just puts things
in a better context.

“It’s a swell idea,” says KFOG

have kids.

THEY’RE LINING UP ... When
Patrick becomes chairman, of
course, an FCC commissioner slot
will open up, and odds-makers are
already bandying the names of pos-
sible candidates. High on the list is
recent FCC general counsel Jack
Smith, who, upon resigning last
month, warned that “the floodgates
will be open’ if the commission
doesn’t crack down on so-called ob-
scene and indecent programming.

BUT YOU'VE GOT TO have
friends ... That’s the tune broad-
casters are singing after hearing an
FCC commissioner and a top staffer
go after the creaky comparative-li-
cense-renewal process recently with
verbal bazookas. In a speech to con-
gressional staffers, lawyers, and

newsline...

PAUL DANITZ is named VP/GM of KTAR/KKLT Phoenix, a Pulitzer
Broadcasting facility. He had been acting general manager of the sta-
tions since October and was director of sales for both outlets prior to
that.

KEN DENNIS is appointed VP/GM of KSFO/KYA San Francisco. He was
promoted from the station manager post he had held since May. At the
same combo, Robert Hamilton is appointed operations manager. Ham-
ilton joined KSFO/KYA in June as program manager.

WIN COMMUNICATIONS purchases WLCS-FM Jacksonville, Fla., from the
Kravis Co. for $6.5 million. Based in Cleveland, Win owns seven other
radio stations. Its purchase of the Jacksonville AC outlet is still pend-
ing FCC approval.

DAVID WEINFELD joins WKPE-AM-FM Orleans, Mass., as general manag-
er. Previously, he was VP/radio operations for Vanguard Communica-
tions.

ington Roundup

journalists, Commissioner James
Quello called the process “a Byzan-
tine system of often meaningless
comparisons, which require highly
subjective judgments by the com-
mission” and said that while a “li-
cense challenge is purported to act
as a spur to better performance by
incumbents, it is more likely encour-
aging frivolous, self-serving peti-
tions.” Quello’s comments were un-
derscored in mass media chief Jim
McKinney's report on the stalled
RKO license-settlement proceeding.
Said McKinney, the costly compara-
tive-renewal process is an “enemy
of the public interest [and a] trage-
dy—and one that no one seems to
know how to stop.” The National
Assn. of Broadcasters (NAB) plans
to try to get Congress to abolish the
system this year, and these words
from the FCC can’t hurt the effort.

THEY’LL RESPECT each other in
the morning ... As expected, the
NAB and the Radio Advertising Bu-
reau (RAB), are joining forces (but
not exchanging rings and vows) for
a “single purpose’”’ and ‘limited-
life’’ coalition with three aims.
Ready? One: To increase radio’s to-
tal share of advertising. Two: To
gain greater license security
through comparative-license-renew-
al reform. Three: To improve the
public image of radio. How? Well,
through a study, of course, which
would survey advertisers on how
best to position radio in the market.

1987 INDUCTEES into the NAB’s
Radio Hall of Fame are top 40 inno-
vators Gordon McLendon and Rob-
ert Todd Storz, both deceased, and
broadcast-journalism-veteran Rob-
ert Trout. Presentation will take
place at the radio luncheon of the
NAB Convention in Dallas March
28-31.

San Francisco PD Dave Logan, add-
ing that the reservicing of albums
on subsequent tracks is in keeping
with changing times at album radio.
“Because 12-inches are also pushed
to top 40, it's all the more important
for album programmers to find the
right cut,” he says. Logan also com-

ments that the songs labels have
serviced on 12-inch in the past were
not necessarily the most appropri-
ate ones for the format.

WIYY Baltimore PD Bill Evans
says, “I've never been a big fan of
the 12-inch mentality—that AORs

(Continued on page 86)

" HOME of the

[SIANTS

Bowling For The Giants. Part of WHTZ “Z-100"" New York's morning zoo
covers the Los Angeles side of the Super Bowi story, while anchoring the West
Coast half of Z-100’s pre-Super Bowl coverage from Le Mondrian hotel. From
left are Z-100 morning partner Jack Murphy, assistant chief engineer Steve
Pepe; sports director Captian Kevin Smith; and Rick Garson of Sports
Entertainment Promotion International, who helped set up facilities for the event.
Kneeling are Billboard radio editor Kim Freeman and singles sales manager
Margaret LoCicero, who did the morning’s doughnut duty. (Photo: Todd Kaplan)

OUTA
THE

Programmers reveal why they have jumped on
certain new releases.

TOP 40

WHTZ “Z-100"” New York music director Frankie Blue says Frank Le-
kakis’ “Boom Boom (Let’s Go Back To My Room)” (ZYX Records,
516-568-3777) is absolutely the “talk of the town. Go with this and it will
fly for you.” Blue says Z-100 broke it on the “Z-Morning Zoo” show
during the second week of January. “Within two weeks, it has become
our No. 1 phone record, and it’s the top-selling 12-inch in New York.” A
“huge passive record, meaning adult phones,” is Genesis’ “In Too
Deep” (Atlantic), says Blue. “Give this a couple of plays during mid-
days, and you’ll have adults phoning in for repeats,” he says. Mean-
while, the Jets’ “You’ve Got It All” (MCA) is “just flying up our
charts.” Getting a test flight at Z-100 are Cinderella’s “Nobody’s
Fool” (PolyGram) and Europe’s “The Final Countdown” (Epic).

ALBUM ROCK

Pam Edwards, music director of KGB San Diego, says Esquire’s “To
The Rescue” (Geffen) is “the track to generate interest on the group’s
album. Nikki Squire’s voice is so mysterious that everyone who hears
it is going to be very intrigued. It falls somewhere between the voices
of Kate Bush and Jon Anderson. Plus, Sherman Horn’s touch is evi-
dent in the stellar production sound.” Edwards’ second recommenda-
tion is the Cutting Crew’s “(I Just) Died In Your Arms” (Virgin). “I'm
very impressed with the record and with the way Virgin is handling the
release. It’s the kind of crossover song that will successfully launch
both the band and the label.” Edwards also says, “Joan Jett is back,
with a little help from Bruce Springsteen and a lot of help from mas-
sive interest in the ‘Light Of Day’ film she stars in. ‘I Love Rock And
Roll’ got her noticed; ‘Light Of Day’ [Epic] will make her a star.” Giv-
ing Jett’s rockets an.extra boost on KGB is “Road Runner,” from her
Epic album “Good Music,” a song Jett customized for San Diego with
local references. That version, Edwards reports, is now being pressed

up for sale as a charity release.

KIM FREEMAN
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1987 ROLYGRAM RECORDS INC

The PolyGram Touch. We’ve got it.

The PolyGram Touch. It’s the magic of finding new talent.
The s<ill and sensitivity that helps that talent produce records that are
positively bound for glory.

he PolyGram Touch. It’s the secret behind our success. And
taat means a year-end tally of Gold and Platinum and Multi-Platinum
taat would make anybody proud.

The PolyGram Touch. We’ve got it.

Thanks to our artists: Animotion*Bananarzma *Bar-Kays * Big
Country * Kurtis Blow * Bon Jovi* Billy Branigan *O’Chi Brown+Cameo
Johnny Cash * Cashflow * Cinderella* Commodores *Robert Cray * Deep
Furple * Def Leppard * Eight Seconds * Emerson, Lake & Powell* Everly
Brothers ¢ Fat Boys *Gwen Guthrie * Jean-Michel Jarre * Tom Kimmel
Kool & The Gang *Kris Kristofferson* KTP* Latin Rascals*Level
42 +Magnum* Yngwie Malmsteen * Kathy Mattea *John Mellencamp
Mission UK. *Moody Blues * Van Morrison * Johnay Paycheck
Rainmakers*René & Angela*Rush*Scorpions * Marvin Sease*Brian
Spencz+ Spoons * Statler Brothers* Tears For Fears¢Richard Thompson
INT *Cindy Valentine * Warlock * Frank Yankovic*Zerra One*
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For more information contact Lisa Britto at 212 887 5582 or Nancy Abramson at 212 887 5646.

Atlanta’s Kiss
Makes Big Leap
With Urban

BY KIM FREEMAN

NEW YORK 1If the future of
WEKS ““Kiss 104’ Atlanta is as
strong as its past, the station and its
crew may all be candidates for the
yet-to-be-written ‘“Book Of Radio
Legends.”

Since dropping beautiful music
and the WJQY calls for WEKS-AM-
FM and a progressive urban fare
one year ago, the station has rocket-
ed to a 3.6 share of the Atlanta 12-
plus market. Kiss came out of the
box quickly, sputtered in the sum-
mer while working the bugs out of
new transmitter facilities, and
jumped 1.6 shares last fall. And
that’s against urban stalwart
WVEE-AM-FM and three hot top
40s—WZGC, WXQI-FM, and
WARM-FM.

Of course, WEKS PD Mitch
Faulkner had an advantage in that
he’d been working at WVEE as af-
ternoon man before joining WEKS.

Before Transworld bought the
combo, Faulkner says, the compa-
ny’s research had already shown
there was a hole for another urban
outlet. It was one of those rare op-
portunities to prove ‘““how you
would do it, if you could do it your
way,” says Faulkner. And, his way
involves some clever programming
tricks.

“When we started out to distin-
guish Kiss from WVEE, we started
out with a very poor signal, so we
needed a gimmick to get people
wanting to listen, and that was play-
ing unfamiliar tunes by familiar art-
ists. We're playing the hits, but in a
very long rotation. The idea was and
is that you can hear Luther Van-
dross’ currents, but you’ll also hear
one of his album cuts in the next
hour. So, we got the familiarity
through the artists, and the pro-
gressive sound through the album
cuts.”

“More music, more variety’’ lin-
ers were used to reinforce that ap-
proach throughout the first two
books. A progressive approach and
variety continue to be Faulkner's
priorities in creating the desired lis-
tener perceptions of Kiss 104’s mu-
sic mix. The rotation on hits contin-
ues to be long, and each hour in-
cludes at least one album cut and
one jazz track.

Like many new contemporary sta-
tions, WEKS has made its biggest
jumps with teens, even though
Faulkner says that demo is one of
his lowest priorities. In part, Faulk-
ner credits his generous teen shares
to a dayparting trick that slots a
few rap records during every morn-
ing show before 8:30. “That’s what
the kids hear before they go to
school, and while they’re there, they
just assume Kiss has been rapping
all day while they were away.”

To keep the adults during that
segment, Kiss announces which
tune will follow that rap, and Faulk-
ner usually selects r&b oldies that
haven’t been heard in Atlanta for
many years. “That way, the adults
just turn their radio down during
the rap because we’'ve hooked them

(Continued on page 19)
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linfinity Gives VP/GM Berardini Double Duty
AT WBCN Boston And KROQ Los Angeles

NFINITY BROADCASTING continues to make the
most of its natural resources—this time in a move that
has WBCN Boston VP/GM Tony Berardini doing
double duty at Infinity’s KROQ Los Angeles, where
he will also be VP/GM.

You remember KROQ—the station that still stands
in the record books as the most expensive freestand-
ing FM around and pulls great numbers in L.A. with
its new wave/top 40 approach. As Berardini explains
it, “The situation was that Infinity bought this proper-
ty for $46 million, and with headquarters being 3,000
miles way, they wanted someone who (a) was familiar
with how the company operates and (b) was a GM who
had programming background. And, hey, I filled both
bills.”

So, when they double your duty, do they double
your salary? “No,” says Berardini. “But, I can assure
you, I'm one happy pup-
py.” Eventually, the com-
muting manager says, he
intends to split his time
evenly between Boston
and Los Angeles, al-
though the staff in L.A.
will frequently see his
face for the time being,
in part because the sta-
tion moves into new Bur-

whether you like them or not, and KMET was one of
them.”

The jocks were fired one by one at the Sheridan Pre-
miere hotel. Some say they saw it coming, some say
they didn’t, but all are unanimous in their amazement
and delight with attention the media, and more impor-
tantly, listeners have showered on them. At press-
time, the staffers were sticking tightly together. A
few expressed hope that they might find work as a
unit in the market, although we’re hard pressed to
imagine a station that could realistically accommodate
them all. At any rate, the Traveling Band has hired
the Ameen Management Group to represent its activi-
ties for the time being. To contact one or all of the for-
mer Mighty MET-ers, you can call Ameen at 213-656-
7603.

I.-A. BOUND: Los An-
geles-based album pro-
motion folks won’t have
to travel far to work their
priorities during Gram-
my week. That's because
many of the format’s
heaviest hitters will be in
town doing “Live From
L.A.” afternoon broad-
casts during the week.

bank facilities next week.
“I love the traveling,” he
says. “Remember, I was
the road manager for the Jefferson Starship for three
years.”

As for plans, Berardini says, “I think there are
some similarities between WBCN and KROQ in terms
of the stations’ image in the advertising community.
There are certainly ways of dealing with that, but
they change from market to market given the circum-
stances, and I've only just arrived here. I love KROQ’s
programming, and PD Rick Carroll is excellent. I
don’t think it’s the programming that’s an issue with
the ad community. Rest assured, there will be no at-
tempt to turn this into another WBCN.”

THE TRAVELING BAND: By now, that’s the term
we've all attached to the group of KMET Los Angeles
air personalities who were fired en masse Feb. 6. No
one involved or observing is anything but saddened by
the rocker’s demise, but at least the Pollyanna in all of
us can say that the station went out with a bang—and
a BIG one, at that. The media commotion devoted to
KMET and its outstanding air personalities will long
be remembered as a true tribute to KMET’s place in
the history of rock radio. Here’s a brief roundup:

As far as we can tell, the tributes started at KLOS
Los Angeles, where acting PD Kurt Kelly made way
for the KMET staff to say their goodbyes on his air-
waves the day they were fired. “We got wind about
‘Black Friday’ right when it was happening,” says
Kelly. “Obviously KLOS and KMET have been rivals
for longer than either of us care to remember. But, we
never like to see anybody get. knocked out of the
fight. It was a very sad thing. One of the weird things
about radiois that whensomebody gets fired, younev-
er get to talk about it. And, when it was the whole
staff fired, you know it wasn’t the whole staff that
was wrong.”

KLOS had most of the KMET team on the air—Jim
Ladd, Paraquat Kelly, Cynthia Fox, Randy Thomas,
David Perry, Jack Schnider, Rick Lewis, and Rick
Sciarry. “They were extremely professional, gra-
cious. It was understood that this was their chance to
say goodbye—and to say goodbye to the KMET dy-
nasty.” KLOS had local television crews covering its
Feb. 6 tribute, and from there the story mushroomed
onto every evening news program and covered the lo-
cal papers throughout the weekend. TV crews also
showed up for the KMET “wake” hosted at Kelly’s
house.

Classic rocker KLSX staged a similar on-air good-
bye to KMET on Feb. 9.“I know all these guys from
working with them and against them,” says KLSX PD
and Los Angeles veteran Tom Yates. “It had to do
with that old feeling that certain stations are special

by Kim Freeman

That’s the package of
broadcast facilities and
guest stars California
Radio Entertainment’s Under New Management divi-
sion assembles periodically. Carlos N’ Charlie’s is the
place to be.

The six rockers that’ll have afternoon crews out
there are Infinity’s WBCN Boston, WXRK New York,
and WYSP Philadelphia as well as KYYS Kansas
City, Mo.; WIYY Baltimore; and KISW Seattle. Mean-
while, WHTX Pittsburgh will be there as the first AC
station to give the concept a shot. Bravo!

John McGhan, the producer of “Live From L.A.”
says members of REO Speedwagon, Supertramp,
Wang Chung, the Stabilizers, Timbuk 3, Mr. Mister,
various solo stars, and numerous nonmusic celebrities
will be on hand. And, that lineup was announced well
in advance of the actual broadcast.

ABOUT TOWN: New York, again. Daniel Glass was
a brave man to attend WQHT “Hot 103"’ New York’s
excellent Palladium party recently, where he got pes-
tered about what he would do after announcing plans
to leave his top promotion spot at Chrysalis. At the
party, it was, “I'm investigating some interesting pos-
sibilities.” But a few days later, he announced that he
would stay there after all.

Hot 103’s party drew every New York industryite in
sight, not to mention a line of listeners that wound
around the block. And, it was good to see the Hot crew
in action as they ushered various stars off to a broad-
cast booth in the corner for live reports that preceded
live performances.

We always love to play cheerleader for radio, and it
was a special honor to do so during Alan Colmes’ mid-
night debut broadcast on WNBC New York Feb. 9.
Gotham legends Dan Ingram and Cousin Brucie
Morrow were on hand to discuss the state of the fifth
estate in a sometimes serious, sometimes wacky
round-table discussion.

FOUND: The answer to last week’s “in-search-of”
segment about Jay Reynolds is country station
WFMS Indianapolis. Reynolds has been there since
about 1977, reports WUBE Cincinnati PD Mike Chap-
man. Asked if he was in search of anyone, Chapman
quipped, “No, but there’s a couple of people I'd like to
lose!”

ORDERS 212 929 0570

NEW YORK NY 10011
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nderful little record,
ack door of rock ra-
New Songs”

gtrings and horns 18
cally moving."—

Redding vocal blues

there 18 no substitute for enormous and beyond

“ ‘All Fools Day' 18 one of those r%me records which sounds

wonderful almost as soon as it's slapped on the turnta-
tion and gargantuan hooks make the Latter-day Saints the

freshest group to travel the independent route since the

Smithereens”"—FMQB “Sure Shots™
up with one of those rare radio songs that practically pro-

“...big big winner from Down Under .. .This band hag come
motes itgelf"—HARD REPORT “Front Runners”

“This band is like & careening semi-truck. You can ses it
coming fast and furiously’"—GAVIN REPORT “New Re-
“‘Mre Would's' imaginative multi-layered instrumenta-
dio's tastemakers"—ALBUM NETWORK “Best

both thoroughly modern and astronomi

ROCKPOOL “Spotlight”

“The mors time we spend with this wo
the more we hear it sneaking in the b

mortal talent. The coupling of an Otis
power with aggressive rock guitars,

“Frankly,
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& . = Compiled from national album rock
ol ,‘7,5 ; o | #Z ARTIST radio airplay reports. TITLE
Tw < w o] XT
2 | U2 ek | 20 LABEL
L - * % NO.1 * * j
@ 1 4 4 LOU GRAMM » MIDNIGHT BLUE
A ATLANTIC
@ 7 1 5 BRUCE HORNSBY MANDOLIN RAIN
RCA
@ 6 7 5 ALAN PARSONS PROJECT STANDING ON HIGHER GROUND
ARISTA
LOS LOBOS SHAKIN' SHAKIN' SHAKES
10 13 6 SLASH
5 5 6 10 g{g\gk&PARTY SHIP OF FOOLS
6 2 1 1 BON JOVI LIVIN' ON A PRAYER
MERCURY
7 { 3| 2 | 13| THEROBERTCRAY BAND SMOKING GUN
MERCURY
* % k¥ POWER TRACK X &  *’
GREGG ALLMAN I'M NO ANGEL
(B 8 | —| 2 | &% .
GENESIS TONIGHT, TONIGHT, TONIGHT
9 11 21 9 ATLANTIC
16 28 3 SAMMY HAGAR WINNER TAKES IT ALL
» COLUMBIA
BOSTON CAN'TCHA SAY/STILL IN LOVE
14 1 2 4 MCA
REO SPEEDWAGON THAT AIN'T LOVE
13116 4 EPIC
@ 15 19 5 GEORGIA SATELLITES BATTLESHIP CHAINS
ELEKTRA
14 4 3 10 gglghlngerNEY | WANNA GO BACK
15 ) 5 1 EEJ&SLHROIS’.TON TEARING US APART
2 40 3 EE'AE"\[I)E WINWOOD THE FINER THINGS
17 17 20 7 ?&AMVID & DAVID AIN'T SO EASY
18 .9 9 9 STEVE MILLER NOBODY BUT YOU BABY
CAPITOL
23 30 3 STARSHIP NOTHING'S GONNA STOP US NOW
GRUNT
20 | 12| 8 | 1 | KBCBAND AMERICA
21 18 18 9 nglf!;ROPE THE FINAL COUNTDOWN
JULIAN COPE WORLD SHUT YOUR MOUTH
26 | 3 3 ISLANO
2 | a1 | 5 | ERICCLAPTON MISS YOU
STEVIE RAY VAUGHAN WILLIE THE WIMP
3 | — 2 EPIC
30 39 Il S.EvyﬁlzﬁMlN ORR TOO HOT TO STOP
19 10 16 ;FI;IEE PRETENDERS MY BABY
985 25 7 %RNCBE\?ELLA NOBODY'S FOOL
BIG TIME

PETER GABRIEL
GEFFEN

27 | 27| 9 | IGGYPOP REAL WILD CHILD
32 | — | 2z | SANTANA VERA CRUZ
COLUMBIA
ROBIN TROWER NO TIME
GNP CRESCENDO

r
R

* &k FLASHMAKER * & &

Blz|=|c @6 @@Q&d?@@@@

NEWD | | &_EkgﬁagURPLE oB o g8 ; CALL OF THE WILD-

2 |15 | 15 | BiLLYIDOL DON'T NEED A GUN

2 | 14| 6 | DEEFPURPLE BAD ATTITUDE
NEWD | 1 | THEBARBUSTERS LIGHT OF DAY

| — | 2 CROWDED HOUSE DON'T DREAM IT'S OVER

-y | @ | 7 | JTUESDAY COMING UP CLOSE

-38 | 38 | 5 | KANSAS POWER

3% | 3 | 4 | DAVEEDMUNDS THE WANDERER
NEW)D | 1 | PAULSIMON THE BOY IN THE BUBBLE

4 | 42+ a4 | 4 | ROBJUNGKLAS MAKE IT MEAN SOMETHING
@ | W | o | 2 | COLNJAMES HAY HODWE
@)| NEwp | 1 | TESLA MODERN DAY COWBOY
“u | 34 l 24 | 10 | FHEKINKS WORKING AT THE FACTORY
NEWp | 1 | PSYCHEDELICFURS HEARTBREAK BEAT
4 |3 | 2 | 13 | BRUCEHORNSBY ON THE WESTERN SKYLINE
a7 | 47 | 47 | 1 | BRUCE SPRINGSTEEN FIRE
88 | a8 | 22 | 17 | BONJOWI WANTED DEAD OR ALIVE
a9 | 41 | 29 | 19 | BOSTON COOL THE ENGINES
50 | 45 | 34 | 12 | THESMITHEREENS BEHIND THE WALL OF SLEEP

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

YesterHits,,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. New Kid In Town, Eagles, asyLum

. Love Theme From “A Star Is
Born” (Evergreen), Barbra
Streisand, coLumgia

. Blinded By The Light, Manfred
Mann’s Earth Band, waRNER BROS.

. Fly Like An Eagle, Steve Miller
Band, caritoL

. | Like Dreamin’, Kenny Nolan, 20TH
CENTURY

. Enjoy Yourself, the Jacksons, epic

. Torn Between Two Lovers, Mary
MacGregor, ARIOLA AMERICA

. Night Moves, Bob Seger & the
Silver Bullet Band, capritoL

. Dancing Queen, Abba, atLanTic

. Weekend In New England, Barry
Manilow, arisTa

POP SINGLES—20 Years Ago

. Kind Of A Drag, Buckinghams, u.s.a.

. I'm A Believer, Monkees, cOLGEMS

b Rullw)%Tuesday. Rolling Stones,
LONDON

N =

QW W NO U b W

. Georgy Girl, Seekers, capitoL

. (We Ain’t Got) Nothin’ Yet, Blues
Magoos, MERCURY

. Love Is Here And Now You're
Gone, Supremes, MOTOWN

. 98.6, Keith, MERCURY

. Tell It Like It Is, Aaron Neville, -
PARLO

. The Beat Goes On, Sonny & Cher,
ATCO

© W N O Uh WN-

—

. Gimme Some Lovin’, Spencer
Davis Group, UNITED ARTISTS

TOP ALBUMS—10 Years Ago

. A Star Is Born (Soundtrack),
Barbra Streisand & Kris
Kristofferson, coLumsia

. Hotel California, Eagles, asyLum

. Songs In The Key Of Life, Stevie
Wonder, tamia

. Wings Over America, capiToL

. Year Of The Cat, Al Stewart, Janus

. Fly Like An Eagle, Steve Miller
Band, capitoL

. Boston, epic

. Animals, Pink Floyd, coLumsia

. Night Moves, Bob Seger & the
Silver Bullet Band, caritoL

b lI;Rtg)rsnours. Fleetwood Mac, warNER
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TOP ALBUMS—20 Years Ago

. More Of The Monkees, COLGEMS

. The Monkees, COLGEMS

S.R.0., Herb Alpert & the Tijuana
Brass, aam

. Dr. Zhivago (Soundtrack), mam

. The Sound Of Music (Soundtrack),
RCA/VICTOR

. The Temptations Greatest Hits,
GORDY

. That's Life, Frank Sinatra, REPRISE
. Winchester Cathedral, New
Vaudeville Band, FONTANA

. Spirit Of '67, Paul Revere & the
Raiders, coLumsia

. Got Live If You Want It, Rolling
Stones, LONDON

COUNTRY SINGLES—10 Years Ago

. Say You'll Stay Until Tomorrow,
Tom Jones, EPIC

. Moody Blue/She Thinks | Still
Care, Elvis Presley, rca

. Heart Healer, Mel Tillis, mca

. Near You, George Jones & Tammy
Wynette, eric

. Torn Between Two Lovers, Mary
MacGregor, ARIOLA AMERICA

. Crazy, Linda Ronstadt, asyLum

. Uncloudy Day, Willie Nelson,
COLUMBIA

. Two Less Lonely People, Rex Allen
Jr., WARNER BROS.

. do, Joh i ,
BEeRs&:;a 0, Johnny Rodriguez

. She's Just An Old Love Turned
Memory, Charley Pride, rca

SOUL SINGLES—10 Years Ago

. I've Got Love On My Mind, Natalie
Cole, capitoL

. Don't Leave Me This Way, Thelma

Houston, tamLa

| Wish, Stevie Wonder, TamLa

Be My Girl, Dramatics, asc

b Tr{irb% To Love Two, William Bell,
MERCURY
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. Free, Deniece Williams, coLumia
Somethin’ 'Bout "Cha, Latimore,
GLADES

. Sometimes, Facts Of Life, kavveTTe

. Ha Cha Cha (Funktion), Brass
Construction, ua
. Gloria, Enchantment, unITED STATES
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CONTEMPORARY.

E: Compiled from a national sample of radio playlists.
X x1215
§lEiels
= (2|4 ]0
2 |22 TME ARTIST
F | S [« | % | LaBEL & NUMBER/DISTRIBUTING LABEL
‘ > * % NO.1
1 1f1in BALLERINA GIRL .
MOTOWN 1873 3 weeks at No. One & LIONEL RICHIE
2 21313 WILL YOU STILL LOVE ME?
WARNER BROS. 7-28512 & CHICAGO
3 312 n AT THIS MOMENT
RHINO 74403 @ BILLY VERA & THE BEATERS
@ 516110 SOMEDAY
MANHATTAN 50048/EMI-AMERICA & GLASS TIGER
5 41415 SOMEWHERE OUT THERE (FROM “AN AMERICAN TAIL™)
- MCA 52973 & LINDA RONSTADT AND JAMES INGRAM
@ 71139 YOU GOT IT ALL
MCA 52968 & THE JETS
@ gis|ao I'LL BE ALRIGHT WITHOUT YOU
COLUMBIA 38-06301 ¢ JOURNEY
8 61514 THIS IS THE TIME
COLUMBIA 38-06526 4 BILLY JOEL
@ 1 *14 5 MANDOLIN RAIN
RCA 5087 & BRUCE HORNSBY & THE RANGE
WITHOUT YOUR LOVE
L RS COLUMBIA 38-06570 & TOTO
1 97|15 SHAKE YOU DOWN
COLUMBIA 38-06191 & GREGORY ABBOTT
. - OPEN YOUR HEART
ISR SIRE 7-28508/WARNER BROS. & MADONNA
@ 16]22| 6| STOP TO LOVE
EPIC 34-06523 & LUTHER VANDROSS
ALL | WANTED
W W MCA 52958 & KANSAS
@ 1824 4 LET'S WAIT AWHILE
A&M 2906 JANET JACKSON
STAY THE NIGHT
W e ELEKTRA 7-69506 ¢ BENJAMIN ORR
LOVE IS FOREVER
e JIVE 1.9540/ARISTA @ BILLY OCEAN
TWENTY YEARS AGO
S RCA 5078 KENNY ROGERS
IN YOUR EYES
Ll e s ASM 2894 JEFFREY OSBORNE
CAUGHT UP IN THE RAPTURE
el | e o ANITA BAKER
@ 27135 3 ONLY LOVE REMAINS
CAPITOL 5672 PAUL MCCARTNEY
FALLING IN LOVE (UH-OH)
e B EPIC 34-06352 & MIAMI SOUND MACHINE
@ 34 o 2 NOTHING'S GONNA STOP US NOW
GRUNT 5109/RCA & STARSHIP
: CAN'T HELP FALLING IN LOVE
G EMI-AMERICA 8368 & COREY HART
’ SOMEONE
ol b e GORDY 1867/MOTOWN EL DEBARGE
@ : SOMEONE LIKE YOU
. 3% 3 RCA 5105 DARYL HALL
@ 21324 JACOB'S LADDER
N CHRYSALIS 43097 & HUEY LEWIS & THE NEWS
DEEP RIVER WOMAN
IR MOTOWN 1873 LIONEL RICHIE
311383 RESPECT YOURSELF
MOTOWN 1876 & BRUCE WILLIS
241232 THE WAY IT IS
A RCA 5023 & BRUCE HORNSBY & THE RANGE
@ 35‘ - 2 | LOVE YOU DOWN
MCA 52947 & READY FOR THE WORLD
JIMMY LEE
R ARISTA 1-9546 & ARETHA FRANKLIN
TWO PEOPLE
djalie CAPITOL 5644 & TINA TURNER
COMING AROUND AGAIN
e el e ARISTA 1-9525 CARLY SIMON
¥ IS THIS LOVE
ol SCOTTI BROS. 4-06381/EPIC ¢ SURVIVOR
1 | STONE LOVE -
@ NEWD MERCURY 888 292-7/POLYGRAM ¢ KOOL & THE GANG
b | 1 | ARIZONA SKY
@ NEW) ABM 2092 & CHINA CRISIS
8 |37]27| 2 THE NEXT TIME (| FALL
WARNER BROS. 7-28597 & PETER CETERA WITH AMY GRANT
LOVE WILL CONQUER ALL
el MOTOWN 1866 & LIONEL RICHIE
1 I'LL STILL BE LOVING YOU
NEWD RCA 5065 RESTLESS HEART

Products with the greatest airplay gains this week. @ videoclip availability. e Recording Industry
Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1

million units.
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Featured
Programming
MJ I BROADCASTING New York
is announcing the guest host lineup
for its five format-specific “29th
Annual Grammy Award Radio
Specials,” (Billboard, Jan. 10) The
format/guest roster reads: for
adult contemporary, Dionne War-
wick; urban, James Ingram; album
rock, Steve Miller; top 40, Mike
Rutherford; and country, Ronnie
Milsap. The five specials will air Sat-
urday-Sunday (21-22), preceding the
Grammy Award telecast Feb. 24.
Radio veteran and project partner
Mike Harrison will host the live
backstage coverage that night.

ANOTHER RECURRING awards
special will be coming from United
Stations Programming Network
(USPN). The “Academy Of Coun-
try Music Awards Nomination
Special” will be aired during the
April 4 weekend to precede that
event’s ceremonies April 6. This is
the third year in a row that USPN,
in association with Dick Clark Pro-
ductions, has produced the special.

The three-hour show will present
the nominated tunes from all top
categories and include exclusive in-
terviews with many of the nomi-
nees. Radio personality and chair-
man of the board of the academy
Gene Weed will host the program
for the third year.

USPN has responded to the suc-
cess it had with the “Country Mu-
sic Month” vignettes it offered last
year and has gone ahead with a
year-round vignette series titled
‘“The Country Datebook.” This
new, short-form series will be a dai-
ly 2Y,-minute country capsule and
will debut March 2. The same for-
mat that made last year’s month-
long series popular will again be
used. USPN will tap its impressive
country interview library and con-
centrate on the hit sounds for the
shorts, which will celebrate artists’
birthdays, historic recording ses-
sions, etc. This new version is half
the length of vignettes the company
released in 1986, and instead of last
year’s host Buzz Bowman, WHN
New York morning man Del De-
Montreux will host the show.

oRANGE PRODUCTIONS, Nar-
berth, Pa., has its own version of a

holiday six-pack in “Something |

Special.” The new offerings are
music and in-depth interview pro-
grams that concentrate on the great
pop vocalists of the past 20 years.
The one-hour specials will coincide
with the seasonal holidays, and for
Valentine’s Day, Orange has Tony
Bennett in the spotlight. The bar-
tered programs are hosted by Sid
Mark, whose “Sounds Of Sinatra”
is an Orange Productions’ staple.
Initial clearance for the new ven-
ture is 160 stations.

ROCK’S RICH HISTORY is being
mined again. “Rock & Roll Never
Forgets” is the new Westwood One
series celebrating 25 years of
rock’n’roll music history. The week-
ly two-hour program bows the week
of Feb. 23 over the Westwood One
Radio Networks.
The program will incorporate a
newsreel approach as it chronicles
(Continued on page 21)
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already on the show:

WAZY-FM—Lafayette, IN
KTKS-FM—Dallas, TX
CFCW-AM—Edmonton, Alberta,
Canada
KFOX-FM—Abilene, TX
KDWZ-FM—Des Moines, IA
KHTZ-FM—Reno, NV
WIXX-FM—Green Bay, W!
KMCM-FM—Miles City, MT
KYYY-FM—Bismarck, ND
WHSL-FM—Wilmington, NC

We welcome these new additions to
the list of over 330 3X0

362 affiliates

KMON-FM—Great Falls, MT
WWKZ-FM—Tupelo, MS
KiXK-FM—Eldorado, AR
WTOJ-FM—Watertown, NY
KQNM-FM—Gallup, NM
KDZN-FM—Giendive, MT
KVRO-FM—Stiliwater OK
KBCQ-AM—Roswell, NM
KCKN-FM—Roswell, NM
WFIW-FM—Fairfield, IL
WBSB-FM—