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One Year Later, Radio Eyes CD Growth Counters U.S. LP Drop 
Indie Suspension Aftennath bbel $$ Sales Hit Peak In '86 

BY KIM FREEMAN 

NEW YORK More than a year has 
passed since major labels an- 
nounced suspension of independent 
promotion. And while indie activity 
has hardly ceased, most top 40 pro- 
grammers agree the cutbacks have 
had an effect on the hit -making pro- 
cess. 

In a Billboard survey, program- 
mers offered a wide range of obser- 
vations on the indie cutbacks and 
the current state of indie and label 
promotion. 

Among the questions raised by 
the Billboard survey: 

Have the majors fulfilled the 
promise of beefed -up promotional 
support? 

Have local staffs risen to the oc- 

3 Labels Storm 

Market With 
`Platoon' Songs 

BY DAVE DiMARTINO 

LOS ANGELES Three separate la- 
bels, taking advantage of the im- 
mense success of the film "Pla- 
toon," have issued singles from the 
soundtrack album. 

The album, issued by Atlantic in 
early March, contains instru- 
mental music from the film and sev- 
eral songs from the Vietnam era. 
Three of those songs -"White Rab- 
bit" by the Jefferson Airplane, 
"The Tracks Of My Tears" by 
Smokey Robinson & the Miracles, 
and "When A Man Loves A Wom- 
an" by Percy Sledge -have been is- 
sued as singles by RCA, Motown, 
and Atlantic, respectively. The 

(Continued on page 83) 

casion and provided improved ser- 
vice? 

Have programmers become 
more independent in choosing mu- 
sic? 

Those queried in the survey and 
other industry sources indicate that 
while most major labels still have 

(Continued on page 73) 

BY IS HOROWITZ 

NEW YORK The retail value of 
net record and tape shipments by 
U.S. manufacturers rose by 6% last 
year, to $4.65 billion, a new industry 
high. 

The dollar increase, spurred by 

soaring activity in compact disks, 
came even as combined unit ship- 
ments of all configurations declined 
by 5% in 1986, to 618 million. This 
was the third consecutive decline in 
three years and is far below the in- 
dustry peak of the 726.2 million 
units shipped in 1978. 

Yid Dealers Take Closer Look At PPT 
This story prepared by Earl Paige 
in Los Angeles and Geoff Mayfield 
in New York 

NEW YORK. Pay -per- transaction, 
much maligned last year when Na- 
tional Video chief Ron Berger first 
proposed it as a means of distribu- 

tion, is now getting a serious look 
from competing dealers. 

Movieland, a South Lyon, Mich. - 
based franchiser with 62 stores in 
nine states, is running a PPT test. 
Convenience -store supplier Stars To 
Go has also expressed interest in 
the shared- revenue distribution 

method, which allows retailers to 
purchase copies of movies at much 
lower wholesale prices (Billboard, 
April 4). 

Berger, president and CEO of Na- 
tional Video, says various rental 
marketers -including Movie Quick, 

(Continued on page 82) 

ADVERTISEMENTS 

BEDROCK VICE. The debut album from THRASHING DOVES. 
Featuring the single "Beautiful Imbalance." For your free 
cassette, call 213 /856 -2731 before 4/18/87. 

LA LA. After writing a series of chart- topping Eingles for Whitley 
1- ouston Gleni Jones, Kashif and Melba Moore, this time she's 
saved the hits for herself. La La's debut Arista album features 
the single "If You Love Me Just A Little" (produced by Full 
Force), and more great songs that leave no doubt about it: now 
it's La La's turn. 

NH( II I I. 
RIO It 

Figures assembled by the Record- 
ing Industry Assn. of America docu- 
ment the continuing erosion of LP 
and single shipments and show only 
modest increases in prerecorded - 
cassette activity. 

The net total of cassettes shipped 
reached 345 million units in 1986, up 
a mere 2% over the previous year. 
At suggested list, the value of cas- 
sette shipments after returns to- 
taled $2.5 billion, up 4% and well 
over half the value of all prerecord- 
ed material shipped to the trade dur- 
ing the year. 

The rising curve of cassette activ- 
ity, both in units and value, began 
flattening out in 1985 after years of 
substantial annual gains. 

(Continued on page 83) 

Clone Copying 

Irks Solons At 
DAT Hearings 

BY BILL HOLLAND 

WASHINGTON Several key law- 
makers have hinted that Congress 
may draw the line on home taping 
by preventing unauthorized digital - 
to- digital clone copying. 

The suggestions came during a 
rare joint hearing here April 2 on 
home copying problems raised by 
the development of digital audio - 
tape recorders. 

Members of both the Senate and 
House copyright subcommittees 
met to discuss the ramifications of 
the DAT machines, which could be 
imported into the U.S. as early as 
this summer. 

The hearing came after quick 
(Continued on page 83) 

MICHAEL BRECKER UNBELIEVABLE! 

Amazing but true - Michael Brecker's first session as a leader! Universally 
acclaimed as one of today's top saxophone voices, Michael's solo statement is 
long overdue. Michael assembled a group of friends including Pat Metheny, 
Kenny Kirkland, Charlie Haden and Jack DeJohnette to interpret his personal 
m isical explorations. Michael Brecker (MCA -5980) - the wait is over! Full 
digital recording an MCA /Impulse compact discs, HiQ cassettes and KM 
aLdiophile records. NICA 
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LABELS DIGGING DEEP FOR CD TITLES 
With top catalog titles by their biggest artists already available on com- 
pact disk, labels are mulling their CD marketing strategies for other pop 
album catalog product. Billboard's Chris Morris examines the situation in 

an in -depth report. Page 4 

Arista Pulls Out Stops For Patrice Rushen 
After a three -year break, Patrice Rushen has just released her debut al- 
bum for Arista. Her new label has accorded her priority handling, includ- 
ing a video profile being serviced to radio and the press. Brian Chin and 
Jim Bessman offer the details. Pages 25, 44 

RCA: NEW LPS WILL SPAWN MORE SINGLES 
RCA Records' decision to trim its albums from the standard 10 cuts to 
nine may be less damaging to songwriters and publishers than it first 
seemed. A source at RCA says most of the label's albums will yield four 
singles instead of the average two or three now being pulled from coun- 
try albums. Billboard's Edward Morris reports. Page 33 

On The Road In Europe 
Billboard offers a roundup of talent and touring for summer 1987 in the 
Benelux territories, France, West Germany, Italy, Scandinavia, and the 
U.K. Billboard international correspondents report in this special section. 
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HBO, Cannon Call It Splits 
Cable Firm Buys Out Partner For $5 Mil 

BY AL STEWART 

NEW YORK Cable television giant 
Home Box Office has dissolved its 
uneasy alliance with the Cannon 
Group to become sole owner of 
HBO /Cannon Video, which has 
been renamed HBO Video. 

While the video supplier is esti- 
mated to have generated over $150 
million in 1986, sources say Can- 
non's interest was acquired for ap- 
proximately $5 million. The buyout 
is said to have been triggered by 
HBO's disappointment with Can- 
non's contribution to the 8- month- 
old joint venture. 

Though Cannon is a major inde- 
pendent producer of feature films, 
it had entered into agreements that 
gave rival suppliers the home video 
rights to more than 75 Cannon 
films. The relatively low price paid 
to buy out Cannon's interest is be- 
lieved to reflect its inability to fur- 
nish HBO /Cannon with a signifi- 
cant amount of product. 

Prior to its involvement with 
HBO, Cannon made a $100 million 
deal that gave Media Home Enter- 
tainment the video rights to 55 
films. Also, in an effort to raise 
enough capital to bankroll its in- 
volvement as a supplier, Cannon 
sold the rights to another 23 titles to 
Warner Home Video. It is like "sell- 
ing your horse in order to buy a sad- 

dle," says one industry observer. 
It is likely that Cannon's decision 

to accept the buyout offer stems 
from the company's widely reported 
financial woes. Most recently, the 
Securities & Exchange Commission 
placed budgetary restrictions on 

Company's third 
name change 
in three years 

Cannon after a probe into the com- 
pany's accounting process. 

Calling home video "one of the 
fastest- growing segments of enter- 
tainment industry," HBO executive 
vice president Steve Scheffer says 
the company "initiated these negoti- 
ations because of our desire to 
maintain a leadership position in 
this facet of in -home entertain- 
ment." While VCR penetration con- 
tinues to climb, HBO has seen a 
softening of its flagship business, 
pay TV. The company entered the 
home video arena in 1984 as the re- 
sult of a joint venture with Thorn/ 
EMI Screen Entertainment, which 
was later acquired by Cannon. 

Under the terms of the buyout, 
HBO will retain the video distribu- 
tion rights to all titles from the 
HBO /Cannon Video catalog, even 

those produced by Cannon, includ- 
ing "First Blood" and "Raw Deal." 
The company says it will also have 
product from Hemdale Film Corp., 
Dino De Laurentiis Entertainment, 
and Kind's Road Entertainment as a 
result of "extensive home video dis- 
tribution arrangements." 

Aside from releasing theatrical 
product, HBO Video plans to esca- 
late its involvement in made- for -vid- 
eo titles. The company says it plans 
to market videocassettes based on 
publications owned by HBO's par- 
ent company, Time Inc. HBO says a 
series based on Sports Illustrated is 
currently in the works. 

Though officials from HBO Video 
gathered for a press conference 
only two days after the Cannon 
buyout announcement, they repeat- 
edly declined comment on the move. 
Instead, the gathering was held in 
conjunction with a new sell- through 
promotion being launched by the 
company. 

Tracy Dolgin, HBO vice president 
of marketing, says he had no idea 
that the company was being re- 
structured and only heard about it 
the day before a press release was 
issued. 

The move from HBO /Cannon 
Video to HBO Video is the compa- 
ny's third name change in the last 
three years. 

Operation Will Capitalize On Growing Latin Market 

EMI Music Adds Company In Venezuela 
BY NICK ROBERTSHAW 

LONDON EMI Music has 
launched a new record company in 
Venezuela in a continuation of its 
strategy of expansion into Third 
World markets. The Venezuelan ini- 
tiative is also the latest move in 
EMI Music's push to gain leader- 
ship of the growing Latin American 
market. The new record company is 
EMI's 39th worldwide. 

A 50 -50 joint venture with present 
licensee SonoRodven, Caracas - 
based EMI Rodven began opera- 
tions April 1 and is headed by Mi- 
guel Angel Martinez, a former Ven- 
ezuelan representative of Spanish 
company Hispavox, which EMI ac- 
quired in 1985. 

SonoRodven, a subsidiary of Ven- 
ezuela's major TV network, will 
handle manufacturing and distribu- 
tion. The new arm will also include 
a &r, marketing, and sales divisions. 

A significant Latin market with 
tolerable inflation and piracy rates, 
Venezuela is also viewed as a major 
potential source of repertoire ex- 
ploitable throughout Latin markets. 

EMI already has well -established 
companies in Mexico, Argentina, 
Brazil, and Chile. In 1983, it further 
strengthened its position through a 
joint venture with Portuguese com- 
pany Carvalho. This deal has al- 
lowed it to increase penetration of 
the Brazilian market. More recent- 
ly, it relocated its Latin regional 
headquarters to Miami. The possi- 
bility of other direct operations in 
Colombia, Peru, and Central Ameri- 
ca is now under active investigation, 
according to EMI Music Worldwide 
chairman and chief executive offi- 
cer Bhaskar Menon. 

Menon's move to expand opera- 
tions is partially motivated by what 
he says is "the fashionable percep- 
tion that the Third World is about to 
arrive." According to Menon, EMI's 
strategy takes advantage of its 
unique expertise in international 
trading, which is rooted in Britain's 
former position as a colonial power. 

Key staffers are expected to be 
adept in several languages, he says, 
and are routinely transferred "the 
minute they have bought curtains 
for their new apartment." 

Menon adds, "Management is the 
problem. You have to take unique 
risks in the Third World, and we 
have the background to understand 

and deal with those risks." 
In Arab markets, EMI's foothold 

was consolidated three years ago by 
the acquisition of a controlling in- 
terest in its former Egyptian licens- 
ee based in Cairo. Other territories 
where direct operations are now 
planned are Saudi Arabia, Morocco, 
Turkey, Taiwan, and South Korea. 
On the Ivory Coast, a joint company 
serving the Francophone West Afri- 
can region is expected to be operat- 
ing within six months, Menon says. 

Joint ventures are preferred to 
wholly owned subsidiaries. He says, 
"We don't regard 100% companies 
as the right posture, even where lo- 

(Continued on page 73) 

Honor Roll. Some of the winners at the recent New York Music Awards 
ceremony gather with their trophies following the event. Pictured, from left, are 
Kristi Rose & the Midnight Walkers' Fred Smith, Gregory Abbott, the 
Smithereens' Mike Mesaros, Kristi Rose, the Smithereens' Pat DiNizio, Rick 
Derringer, the Smithereens' Dennis Diken and Jim Babjak, and Kristi Rose & the 
Midnight Walkers' Chris Christos. See related story on page 24. (Photo: Chuck 
Pulin) 
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Catalog Is Key To Increased Output 

LABELS DIG DEEP FOR CD TITLES 
BY CHRIS MORRIS 

LOS ANGELES With top catalog 
titles by their biggest artists al- 
ready available on compact disk, 
major labels are mulling their CD 
marketing strategies concerning 
other pop album catalog product. 

Recent product by the Beatles 
(Capitol), the Rolling Stones 
(PolyGram and Columbia), and 
Frank Sinatra (Capitol and Warner 
Bros.) are the most significant re- 
leases in the majors' ongoing at- 
tempt to fill the CD pipeline. 

Improved CD manufacturing ca- 
pabilities-the result of several re- 
cent domestic plant openings -have 
opened the door for more aggres- 
sive pursuit of the catalog market. 

A more critical issue is retail pric- 
ing. Several labels, sensitive to con- 
sumer resistance to paying top dol- 
lar for catalog items in any configu- 
ration, have instituted or are about 
to launch midline CD programs. 

PolyGram is the latest to an- 
nounce a midline program (Billboard, 
April 11), and MCA will soon follow 
suit. (For more on PolyGram's mid - 
line program, see page 67.) 

Some players in the CD catalog 
game have been out of the gate 
more quickly than others: Colum- 
bia, thanks to CBS' Japanese manu- 
facturing plants, has 1,000 full -price 
catalog titles in release. 

According to Columbia vice presi- 
dent of marketing development Jer- 
ry Shulman, the label is "moving to 

put every single thing in the active 
catalog on CD as soon as possible. 
Within an extremely short period of 
time, any title with a consumer 
sales profile will be out on CD." 

Columbia's 1987 CD 'release 
schedule includes 400 new, full -price 
catalog items. An additional 130 ti- 
tles will be added to CBS' recently 
introduced Collector's Choice line 
(Billboard, Feb. 28), bringing the to- 
tal number of the label's midline 

CDs to 200. 
Shulman says that CBS' Terre 

Haute, Ind., plant has aided the 
company in meeting its CD produc- 
tion needs, but adds that in light of 
its broad -based programs in the con- 
figuration, "we need production 
from Japan again." 

So far, the only thing that has in- 
terfered with the release of a sales - 
worthy titles has been the quality of 

(Continued on page 82) 

Word Set To Market Its 
First Cassette Single 

NASHVILLE Word Records is 
testing the cassette single waters 
with a radio and retail promotion 
for singer Wayne Watson's 
"Friend Of A Wounded Heart." 
The song is from the album "Wa- 
tercolour Ponies," on the Word 
subsidiary label DaySpring Rec- 
ords. 

Approximately 20,000 copies of 
the cassette single will be given 
away free by retailers in nine mar- 
kets and promoted by Christian ra- 
dio stations there. DaySpring is 
also offering a 50-50 co-op adver- 
tising program to retailers. Where 
more than one store in a market is 
involved, the retailers will split 

their costs of the 50% evenly. 
Radio stations involved in the 

promotion are KYMS Los Ange- 
les; KCMS Seattle; WJYP Charles- 
ton, W.Va.; KCFO Tulsa, Okla.; 
WCRM Chicago; KSBJ Houston; 
KOJO Dallas; WWJQ Grand Rap- 
ids /Holland, Mich.; and KRDS 
Phoenix, Ariz. The Interstate Sat- 
ellite Network in Los Angeles will 
also participate in the project. 

The singles will carry the logo 
of the participating radio station 
in each market. The stations' part 
in the plan is to play the single and 
announce, via 60- second spots, its 
availability at the specified retail - 

(Continued on page 77) 

PMRC Director Reveals Corporate Funding 
Disclosure Made At Music Biz Symposium 

BY DAVE DiMARTINO 

LOS ANGELES The disclosure 
that the Parents Music Resource 
Center (PMRC) is partially funded 
by the Occidental Corp. and Merrill 
Lynch was the most significant rev- 
elation of the third annual Music 
Business Symposium, held here 
April 2-5. 

The four -day meet drew an esti- 
mated 800 people to the Ambassa- 
dor Hotel for a series of panel dis- 
cussions ranging from censorship 
and music publishing to new age 

music and digital audiotape. 
Launched at the nearby Beverly 

Theatre in Beverly Hills, the confer- 
ence featured keynoter Norm Pat- 
tiz, chairman and CEO of Westwood 
One Radio Networks, and a multi- 
media presentation by Bob Pittman, 
former president /CEO of MTV and 
currently the president /CEO of 
Quantum Media Inc. Both speakers 
were well- received. 

Among the most colorful of the 22 
symposium panels was the all -star 
"Rock Music's Influence On Our So- 
ciety," in which PMRC executive di- 

Comdisc Opts For PTT 
LOS ANGELES Utilizing an al- 
ternative system for producing 
compact disks, Comdisc Technolo- 
gies has officially opened its doors 
here as an independent compact 
disk manufacturing plant. 

According to Herb Paige, presi- 
dent, the company is using propri- 
etary continuous Photo- Thermo- 
graphic -Transfer pressing equip- 
ment, a process based on the 
science of microgeometric surface 
transfers. 

Standard industry techniques 
for CD pressing are injection 
molding and injection /compres- 
sion molding. 

The PTT machine replicates 
CDs onto a roll of polycarbonate in 
a continuous ribbonlike format, 
comparable to a roll of paper be- 

ing fed into a high -speed printing 
machine. 

The company uses such nonpro- 
prietary processes as metalizing, 
printing, laminating, abrasion 
coating, and packaging for other 
parts of the CD manufacturing 
chain. 

Paige says that disks produced 
by this process so far compare fa- 
vorably with disks pressed in the 
conventional fashion. 

Just shipped, says Paige, is a 
substantial order to Capitol for 
copies of Pink Floyd's "Dark Side 
Of The Moon." 

The company is only turning 
about 350,000 CDs per year but is 
gearing up for automation so that 
it can increase production to 30 

(Continued on page 82) 

rector Jennifer Norwood told the 
SRO crowd her organization is part- 
ly funded by Occidental and Merrill 
Lynch. The revelation came after 
prodding by panelist Jello Biafra, 
the former lead vocalist of the Dead 
Kennedys who is now involved in an 
ongoing obscenity case over his 
band's "Frankenchrist" album. 

Reached at the PMRC office days 
later, Norwood confirmed her panel 
statements. "I don't understand 
what the big brouhaha is over who 
contributes to us," she said. "We're 
a very small organization, and we 
run on a minimum of funds. There's 
been a whole lot about whether 
we're trying to conceal anything - 
and there is no concealment, and 
there is no hidden agenda. I feel 
that they're trying to create scan- 
dals where there are none." 

Panelist Frank Zappa, a promi- 
nent foe of censorship who was 
highly visible at the 1985 PMRC 
hearings in Washington, D.C., told 
the symposium audience, "I'm sur- 
prised they're still having sympo- 
siums on this topic, when there are, 
in fact, more important things to 
deal with." 

Though admittedly weary of the 
topic, Zappa reacted strongly to the 
presentation of Melissa and David 
Beaudoin, founders of D &L Rec- 
ords -the small label responsible 
for "American Children," a record- 
ing based on the suicide of John 
McCullum, who allegedly shot him- 
self while listening to an Ozzy Os- 
bourne album. 

Reading a prepared statement, 
(Continued on page 73) 

Productive Deal. Superstar Elton John, center, meets with MCA executives to 
sign a major multirecord deal with the label. The first release under the 
agreement, "Elton John Live In Australia With The Melbourne Symphony 
Orchestra," slated for a July release, will be supported by a Showtime cable 
special and an accompanying home videocassette. With John are, from left, 
Irving Azoff, president of MCA Entertainment Group; Bernie Taupin; Sid 
Sheinberg, president of MCA Universal; and John Reid, John's manager. 

Executive Turntable 
RECORD COMPANIES. Roland Kommerell is appointed president of Decca/ 
London International, based in London. He has held a number of senior 
posts at PolyGram. Kommerell succeeds Rein Klaassen, who recently re- 
tired after 38 years of service with PolyGram. 

Marc H. Benesch is promoted to vice president of promotion for Colum- 
bia Records in New York. He was director of national singles promotion. 

John Fagot joins Capitol Records as vice president of promotion, based in 
Los Angeles. He was vice president of promotion for Columbia Records in 
New York. 

KOMMERELL BENESCH FAGOT MILLER 

Kenneth Bernard Miller becomes vice president of black music a &r for 
Epic /Portrait Records in New York. He was director of programming for 
WLUM Milwaukee. 

Anthony Formichelli is named vice president of operations marketing 
for CBS Records Operations, U.S., based in New York. He was an account 
executive with WCBS -AM. 

Virgin Records in Los Angeles appoints Colin Reef vice president of fi- 
nance and Sam Detwiler controller. Reef was with Warner Communica- 
tions. Detwiler was with Virgin Merchandising. Also, Bob Frymire joins as 
West Coast regional promotion manager. He was head of his own entertain- 
ment marketing and consulting firm, Bob Frymire Productions. 

Kevin Sutter is promoted to senior director of national album promotion 
for Chrysalis Records in New York. He was director of that area. 

A &M Records in Los Angeles names Jayne Neches Simon national direc- 
tor of single sales. She was West Coast regional sales manager for the la- 
bel. 

Island Records appoints Kim Buie director of West Coast a &r, based in 
Los Angeles. She was with MCA Records. 

MCA Records Nashville names Jessie Noble director of recording, a &r, 
and Sherri Halford manager of production /graphics. Noble was manager 

FORMICHELLI REEF SIMON GRAHAM 

of recording, a &r. Halford was production /graphics coordinator. 
Arista Records in New York appoints Heidi Title manager of business 

affairs. She was with HTH Entertainment. 
Eric Anderson becomes music video production manager for PolyGram 

Records in New York. He was production coordinator. 
Deborah Radel is named manager of national tour publicity for RCA 

Records in New York. She was publicity coordinator for Arista. 
Roy Sides is promoted to West Coast regional marketing manager for 

Elektra /Asylum /Nonesuch Records in Los Angeles. He was promotion 
marketing manager, based in Dallas. 

BlackHawk Records in San Francisco appoints Roy Lee Freeman direc- 
tor of national promotion. He was with the Columbia School of Broadcast- 
ing. 

RETAILING /DISTRIBUTION. Blockbuster Entertainment Corp. in Dallas appoints 
Charles H. Martin vice president of corporate development. He was a prin- 

(Continued on page 77) 
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ON CD, LP 
& CHROME 

TAPE 

Q: Firstly, why an instrumental album? 
A: Well, why not? It's something I've been doing on and off for years. I have more music ideas 
than lyric ideas, and by leaving out lyrics completely, I can develop the music ideas a lot further. 
I happen to believe, maybe unfashionably, that music is valid just as an art form, for its own sake-- - 
it doesn't have to have words, or be tied to a movie or a video. Anyway, I'm getting sick of my voice. 

Q: What are the influences on your instrumental music? 
A: I'm influenced by everything, but I don't have a particular guru, or whatever. The music scene 
now is so fragmented -- -what interests me is synthesis - -- making diverse things work together. 

Q: Like an orchestra with electronic instruments? 
A: Yes, although it's not exactly an orchestra. I used 34 string players, but the rest is a real mixture-- - 
saxophones along with orchestral winds, drum kit along with orchestral percussion, synths, guitars-- - 
it changes from piece to piece. "Symphony In One Movement" has 53 players on it, and "Nocturne" 
is just me on piano. 

Q: What was it like working with so many musicians? 
A: Bloody chaos! It wasn't easy, dealing with this weird conglomeration of instruments and players from 
different backgrounds. But it worked. It was frightening, but thrilling. 

O: Your knowlege of orchestration and so on is not something one would associate with a pop 
songwriter. 
A: Well, I started off playing violin and oboe, and I was writing string quartets when I was 15. It didn't occur 
to me to write a song until much later, and then I did 3 years at the Royal Academy of Music in London, and 
I've never stopped studying. So, as far as being a pop songwriter, there's nothing wrong with that, but there 
are other things I can do, and I don't want to hold them back any longer. 

Q: What kind of audience are you hoping to reach with this record? 
A: The widest possible audience. I hate the snobbery of people that think only a certain special group of 
people can understand what they do. If something's good, it belongs in the mainstream. 

Q: But this record is hardly mainstream. 
A: Not in an obvious way, no. But I think a lot of people will like it if they just get a chance to hear it. 

The problem is getting through this "Give The People What They Want" attitude of the music biz and 
the radio programmers - -- I think people are more open than they think. I think there's an audience for 
something that goes beyond the standard song format, but which is still exciting and enjoyable and relevant. 

Q: Do you think "Will Power" is accessible to a pop or rock audience? 
A: Yes! Well, if you're listening for pop -song formulas, you're going to get a bit lost the first time you hear it. 
All these pieces have twists and turns and deliberate surprises. Sometimes there are clues early in 
the piece as to what's going to happen at the end. You're not going to take it all in on first hearing. 
That's the whole point: you're not supposed to. I guarantee, though, I give you my absolute personal 
guarantee, that it'll make more sense each time you hear it. 

O: What was the thinking behind the cover, an abstract cover with no lettering? 
A: It's abstract because it's just music, there's no message or concept you could illustrate. Also, it's not a 
case of selling the artist's face, thank God. I just wanted it to be something that looks nice, that you 
keep the record in. Actually, since there's no lettering, you can keep other records in it if you want, too. 

Q: Are you planning to continue along these lines in the future, or go back to writing songs, 
or what? 
A: Well, I sort of thought I'd see what happens with this first... 
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National Video Pacts With Univisa 
Franchiser To Tap Into Hispanic Market 

BY CHRIS MORRIS 

LOS ANGELES Portland, Ore. - 
based franchiser National Video 
Inc. has pacted with Univisa Inc., a 
diversified Spanish -language enter- 
tainment group, to develop a mini- 
mum of 600 National franchises in 
Hispanic communities throughout 
the U.S. by the end of 1992. 

Univisa will translate the Nation- 
al Video system into Spanish and 

market the franchises to the His- 
panic community. 

As part of the agreement, Univisa 
has an option to acquire up to 
200,000 shares of National common 
stock at $6 per share through April 
1, 1990, with an additional option to 
purchase 160,000 shares at $9 per 
share through April 1, 1992. 

National's stock, traded over the 
counter, was listed at 31 4 as of April 
6. 

Ca /le Ocho Festival Has 
its Biggest Year Yet 

BY TONY SABOURNIN 

MIAMI It started in 1978 as a one- 
day, 15 -block street party with free 
music, dancing, and food, organized 
by Miami's Little Havana Kiwanis 
Club on the city's Calle Ocho 
(Eighth Street). This year, the Calle 
Ocho Festival was an eight -day ex- 
travaganza -but it was still free. 

Along with music, this year's 
schedule included international soc- 
cer matches, a carnival paseo -a 
preservation of Cuba's carnival - 
esque tradition of floats, decorated 

truck cars, and street dancers -as 
well as an eight -kilometer mini - 
marathon, a bike dash through the 
streets of Little Havana, and the 
traditional open house at the event, 
which now stretches for 27 blocks. 

The opening festivities on March 
7, Carnival Night at the Orange 
Bowl, brought 35,000 people to hear 
merengue star Johnny Ventura; 
balladists Braulio, Yolandita 
Monge, and Luisa Maria Guell; teen 
heartthrobs Nice & Wild; and Miami 
salsero stars Roberto Torres and 

(Continued on page 77) 

Rose To Fame During Big -Band Era 

Buddy Itch Dead At 69 
BY PETER KEEPNEWS 

NEW YORK Buddy Rich, whose 
flamboyant approach to the drums 
and volatile personality made him 
one of the best -known jazz musi- 
cians in the world, died April 2 in 
Los Angeles. He was 69. 

Rich had been receiving daily che- 
motherapy treatments since under- 
going surgery for removal of a 
brain tumor on March 16. He died of 
respiratory and cardiac failure. 

A percussion virtuoso, Rich rose 
to fame during the big -band era. In 
the late '30s and early '40s, he drove 
the orchestras of such major band- 
leaders as Artie Shaw, Tommy Dor- 
sey, and Bunny Berigan. 

But he was already a show busi- 
ness veteran long before the swing 
era began. His parents were vaude- 
ville entertainers, and he became 
part of their show at the age of 18 
months. By the time he was 11, he 
was leading his own band. 

Despite that early experience as a 
bandleader, Rich was primarily a 
sideman - albeit a prominently fea- 
tured and highly paid one -until 
1966, when he left Harry James' or- 
chestra to form his own big band. 

Although big bands were widely 
regarded as a thing of the past by 
the late '60s, Rich's ensemble was 
an immediate success. One reason 
was that the band's repertoire ex- 

(Continued on page 82) 

Jazz Singer Sullivan Dies 
NEW YORK Jazz singer Maxine 
Sullivan, who gained fame in the 
'30s with a jazz version of the Scot- 
tish ballad "Loch Lomond," died 
April '7 in New York City of heart 
failure after a battle with cancer. 
Sullivan was 75. 

Born May 13, 1911, in Homestead, 
Pa., Sullivan began her career in 
1934 as Marrietta Williams, singing 
in a Pittsburgh after -hours club. 
Moving to New York City in 1936, 
she gained almost instant fame with 
"Loch Lomond," recorded with 
Claude Thornhill. Other hits fol- 
lowed, including "Jeepers Creep- 
ers" and "Darn That Dream." 

In 1938 Sullivan appeared with 
Louis Armstrong in the film "Going 
Places" and on Broadway in an ad- 
aptation of "A Midsummer Night's 
Dream," titled "Swingin' The 
Dream." 

Retiring in the '50s, Sullivan 

started a nonprofit jazz center, the 
House That Jazz Built, in her Bronx 
neighborhood. 

In 1967 an invitation to perform 
at the newly opened club Blues Al- 
ley in Washington, D.C., brought 
Sullivan out of retirement and 
launched a second career for the 
singer. In demand for festival and 
club appearances, Sullivan also re- 
corded regularly and received 
Grammy nominations for jazz vo- 
cals in 1985 and 1986 for albums on 
the Stash and Concord labels, re- 
spectively. An album of songs by 
composer Jules Styne is set to be re- 
leased later this year. 

Sullivan, who was to have been 
honored with a Maxine Sullivan Day 
in Pittsburgh in June, is survived by 
her daughter, Paula Morris, and 
son, Orville Williams. 

FRED GOODMAN 

National has also agreed to dis- 
tribute Spanish -language videocas- 
settes and promotional materials 
distributed by a Univisa subsidiary 
to Hispanic franchisees and to pur- 
chase advertising on Univision, 
Univisa's national television net- 
work, and local Spanish -language 
stations. 

Beyond its network TV holdings, 
Univisa operates Video Visa, a 
videocassette distribution company; 
Galavision, a Spanish -language ca- 
ble network; Protele, an internation- 
al film distributor; Echo, an interna- 

(Continued on page 77) 

Live At Fat Tuesdays. Jazz artist Marlena Shaw celebrates the release of her 
new Verve album, "It Is Love -Live At Vine Street," at Manhattan's Fat 
Tuesdays club. Congratulating Shaw are, from left, Richard Seidel, vice 
president of PolyGram Jazz; Guenter Hensler, president of PolyGram Classics; 
and Ron Berinstein, Shaw's manager /producer. 

Aretha Is Most Enduring Chart- Topper & 
Producer Walden Has 2nd Straight No. l 

ARETHA FRANKLIN this week becomes the artist 
with the longest gap between No. 1 singles. Frank- 
lin first topped the Hot 100 in June 1967 with "Re- 
spect" and finally returns to No. 1 this week with "I 
Knew You Were Waiting (For Me)," a duet with 
George Michael. That gap of 19 years and 10 months 
between No. 1 hits beats Paul Anka's old record of 
15 years and one month, between "Lonely Boy" and 
"(You're) Having My Baby." Neil Sedaka is in third 
place with 12 years and six months, between 
"Breaking Up Is Hard 
To Do" and "Laughter 
In The Rain." 

"I Knew You Were 
Waiting" was produced 
by Narada Michael Wal- 
den, who also did the 
honors on Starship's 
"Nothing's Gonna Stop 
Us Now," which dips to 
No. 2. This makes Wal- 
den the first producer to 
land back -to -back No. 1 

hits since Phil Ramone scored in September 1983 
with Michael Sembello's "Maniac" and Billy Joel's 
"Tell Her About It." Only five other producers in 
the modern pop era have had back -to -back No. 1 sin- 
gles: George Martin, Holland /Dozier /Holland, Bar- 
ry Gibb /Karl Richardson /Albhy Galuten, Mike 
Chapman, and Quincy Jones. 

This suggests that Walden -who was the No. 1 

producer of 1986 on Billboard's year -end chart re- 
cap- could take that honor again this year. That 
would make him the first producer to finish first two 
years in a row since Thom Bell in 1973 and 1974. 

Franklin's record is Arista's eighth No. 1 single in 
less than three years. It follows three hits by Whit- 
ney Houston, two by Billy Ocean, and one each by 
Ray Parker Jr. and Dionne & Friends. Arista has 
thus amassed more No. 1 pop hits in the past three 
years than it did in the preceding nine. Between 1975 
and mid -1984, the label topped the chart five times - 
with three hits by Barry Manilow and one each by 
the Bay City Rollers and Air Supply. The rate of No. 
1 hits isn't the only difference between then and 
now: Arista's early No. 1 hits were all by white art- 
ists; the last eight have all been by blacks (Elton 
John's guest shot on "That's What Friends Are 
For" and Michael's duet with Franklin notwith- 
standing). 

"I Knew You Were Waiting" is the second inter- 
racial male /female duet to top the Hot 100. It fol- 
lows Patti LaBelle & Michael McDonald's "On My 
Own," which hit No. 1 last June. In the past six 
months, two other such records have peaked at No. 
2: Carl Anderson & Gloria Loring's "Friends & Lov- 
ers" and Linda Ronstadt & James Ingram's "Some- 
where Out There." It's worth noting (or maybe not) 
that the two records coupling white men and black 
women went to No. 1, while the two pairing black 
men and white women stalled at No. 2. 

While Franklin has earned just two No. 1 pop hits, 
she has amassed 20 No. 1 black hits -more than any 
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other artist. But don't expect "I Knew You Were 
Waiting" to add to that number: The record loses its 
bullet at No. 5 on this week's Hot Black Singles 
chart. It recalls the situation last year when James 
Brown- runner -up to Franklin on the tally of artists 
with the most No. 1 black hits -did better pop than 
r &b with "Living In America." 

Finally, "I Knew You Were Waiting" is Michael's 
fourth No. 1 pop hit and his first since he traded An- 
drew Ridgely for Franklin as his duet partner of 

choice. Michael is the 
first artist to hit No. 1 in 
both an established, on- 
going duo (Wham!) and 
an informal, all -star 
duet. (Thanks to Dave 
Brunot of Meadville, 
Pa., Jeff Van Es of New- 
port News, Va., and 
K.H. of Allentown, Pa.) 

FAST FACTS: Freddie 
Jackson's "Just Like 

The First Time" holds at No. 1 on the Hot Black Al- 
bums chart for the 20th week, a total topped by only 
one album since the chart's inception in 1965. That 
album is, of course, Michael Jackson's "Thriller," 
which was No. 1 for 37 weeks in 1983. Rick James' 
"Street Songs" also logged 20 weeks at No. 1. Run- 
ners-up, with 19 weeks on top: Stevie Wonder's 
"Songs In The Key Of Life" and Prince & the Revo- 
lution's "Purple Rain." There is one big difference. 
The other albums all generated at least two top 40 
pop hits ( "Thriller" had seven, "Purple Rain" five, 
and "Songs" four), but "Just Like The First Time" 
has yet to yield one. 

U2's three previous releases return to the Top Pop 
Albums chart this week as "The Joshua Tree" closes 
in on No. 1. 

WE GET LETTERS: John Farkas of Cleveland and 
Larry Freda of S. Orange, N.J., both note that U2's 
current single is the first top 40 hit on which each 
side is a different speed. The A side, "With Or With- 
out You," is 45 rpm, while the limited- edition double 
B side, "Luminous Times" / "Walk To The Water," is 
33'/3. Nick Thomas of Kent, Ohio, adds that the re- 
cord has the longest combined playing time - 
14:18-of any chart single in history. Noting the 
time and speed complications, Thomas says, "I pity 
the poor jukebox operators." 

Fred Washko of Hazleton, Pa., notes that Jimmy 
Jam & Terry Lewis have had 10 top five hits on the 
Hot Black Singles chart since March 1986. We omit- 
ted the SOS Band's "The Finest." 

i Grein 
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THE SEARING COLLECTIO 
OF BLUES CLASSICS 
on side two of the album 

LIVING IN THE 20TH CENTURY 
by the 

STEVE MILLER 
BAND 
featuri.g 

I WANNA BE LOVED 

S 1 I V I M I M I R A N D 

A 24 minute 
long -form video 
will be released 
featuring live 
performances of the 
6 classic blues rockers 
from the album. 


