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Heavy Metal Bands Are
Rocking Top 40 Playlists

BY KIM FREEMAN

NEW YORK The days of heavy
metal getting sneezed at by top 40
programmers are gone—at least for
the moment.

“Without a doubt, it’s a much eas-
ier time for metal at top 40 radio,”
says Don Josephs, PD of WSSX
Charleston, S.C., echoing the com-
ments of several top 40 PDs whose
support has played a part in getting
such hard rock groups as Bon Jovi,
Motley Crue, and Poison to the top
of the album charts (Billboard, June
13).

Many credit the mass-appeal suc-
cess of Bon Jovi’s “You Give Love A
Bad Name” last summer with open-
ing programmers’ ears to the merits
of metal. Others give a nod to Mot-

Japanese Labels
ake Advantage
0f Short G’right

BY SHIG FUJITA

TOKYO Japanese companies are
building a growing business from
unofficial compilations of early
British and American pop product,
made possible by the country’s 20-
year recording copyright protection
term. The trade group Japan Phono-
graph Record Assn. has become
sufficiently alarmed to set up a spe-
cial committee to look into the prob-
lem.

The two “pirate” Beatles CDs re-
ported surfacing in U.S. stores (Bill-
board, May 30) are only the tip of
the iceberg. CTA, the Japanese firm
responsible for them, has in fact
been marketing nine such compila-

(Continued on page 76)

ley Crue’s “Smokin’ In The Boys
Room” for dispelling the notion that
top 40 and hard rock don’t mix.
Metal and hard rock have often
fallen between programming cracks
because of their predominantly teen
appeal. The genre lost many airplay
slots when album rock outlets be-
gan to seek an older demographic a
few years back. Although teens are
crucial to the 12-plus shares of most
top 40s, it's the adult numbers that
sell advertising, and many pop PDs
steered clear of metal for fear of of-
fending adults. Today, most metal
records are dayparted in late after-
noon and nights by top 40 outlets,
and the format still approaches the
genre with concern.
WMMS Cleveland PD Brian Phil-
lips says the station’s rock roots en-
(Continued on page 67)

PICTURE THIS: With the right exposure, Picture Perfect’s
success should be a snap! Great teen demos make their
beautiful new bailad, “Can’t Hold Back The Tears” (7-89231) a
must for this summer. The album: Boy Crazy (81758) Produced
by Warry Woo and Gardon Worthy for WOO/WORTHY

PRODUCTIONS.

‘Beverly Hills Cop II’ Sets The Pace
Summer Soundtracks Sizzle

BY DAVE DiMARTINO

LOS ANGELES It’s that time of
year again: Hollywood’s annual sal-
vo of summer films is precipitating
another bumper crop of soundtrack
releases. More than 20 new movie-
associated albums are due in stores
before September.

MCA is already running and gun-
ning with its “Beverly Hills Cop I1”
album, seeking to repeat the multi-
platinum success of its 1984 sound-
track for the first “Cop” movie. The
new album jumps to No. 35 on this
week’s Top Pop Albums chart, with
three of its cuts making significant
showings on the Hot 100 Singles
chart: Bob Seger’s ‘“Shakedown”
moves up seven places to No. 12;
George Michael’s “I Want Your

ADVERTISEMENTS

around in years!

Sex”” climbs to No. 36; and the Jets’
“Cross My Broken Heart,” last
week’s Power Pick/Airplay, is bul-
leted at No. 45.

The upcoming soundtrack bonan-
za draws from such potential sum-

mer blockbusters as Steven Spiel-
berg’s “Innerspace,” Stanley Ku-
brick’s “Full Metal Jacket,” and
“Dragnet,” featuring Dan Aykroyd
and Tom Hanks. Among the diverse

(Continued on page 77)

DAT Makers Say No To Pols

Say Imports Could Precede Test

BY BILL HOLLAND

WASHINGTON, D.C. The Japa-
nese manufacturers of digital au-
diotape recorders have refused a
congressional request to delay the
importation and sale of the ma-
chines while the CBS Copycode sys-

BeBe & CeCe Winans (the younger siblings of the Grammy-
winning Winans family) have entered the Black/AC/Pop
mainstream with a stunning debut LP on Capitol. The first single,
“.O.U. ME” is getting rave requests at radio with retail kicking in
nicely. BeBe and CeCe Winans . . . the smoothest duo to come

tem is being evaluated by the Na-
tional Bureau of Standards.

The refusal came in the form of a
written reply to the congressional
request. It cites antitrust worries
and the recent announcement by
Marantz that it would not abide by
the congressional timetable and
would bring DAT recorders into the
country in October (Billboard, June
13) as reasons for its refusal.

The statement was written by
Charles Ferris, the former Federal
Communications Commission chair-
man who serves as spokesman and
counsel for the Home Recording
Rights Coalition, which represents
the interests of the manufacturers
of home recorders and blank tape.
Ferris also points out that Marantz
is not represented by the HRRC.

The letter requesting a delay was
written by Rep. James J. Florio, D-
N.J., chairman of the Subcommittee
on Commerce, Consumer Protection,
and Competitiveness, one of two
House groups handling DAT legis-

(Continued on page 76)
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"The new single from the soon to be Gold album, #ayee’s theme.

AMERICA *

Executive Producer Beau Huggins * Produced by Rahni Song
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TAWATHA. “WELCOME TO MY DREAM c.c...

Produced by James Mtume.

Featuring the hit single, “Thigh Ride.....-..,

On Epic Records, Cassettes and Compact Discs.

Management: New Dimensions Management. Epic,” @ are trademarks of CBS Inc. @ 1987 CBS Inc.

wwWw americanradiohistorvy com

Just ask Mtume, Luther Vandross,
Lou Rawls, Roberta Flack,
Aretha Franklin, Bryan Ferry,
et al. They’ve ell been enthralled by
the magnificent voice of this
young singer/songwriter when
they chose to work with her.
Now Tawatha steps forward
with her first major musical
statement,’'Walcome To My Dream.”
Produced by Mtume, it
features the kind of sensuous
delivery and personal intimacy
that’'s been a hallmark of
Tawatha’s Mtume hits such as
Juicy Fruit’’ and You, Me and He.”’
One listen to fresh new tracks
like the pulsating new single,
*Thigh Ride,”” and the emotive
ballad, ‘‘Did | Dream You,”” will be
enough to convince you that
there’s no voic2 quite like Tawatha's!
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NASHVILLE SONGWRITERS UNITE TO FIGHT

Music City songwriters are on the offensive in battling recent moves by
RCA and BMI. The Nashville Songwriters Assn. International has lodged
an official complaint against RCA’s decision to pare down the number of
songs on its country albums to nine, and a Music City-based group cali-
ing itself Songwriters For Song Rights is circulating a letter protesting
BMI’s new bonus policy. Pages 3, 9, 32

VSDA Prez Addresses Indies’ Problems
Ina rare public statement by VSDA president Arthur Morowitz, he put the
onus on independent dealers to become more aggressive in order to re-
main competitive. His remarks came during a recent chapter meeting in
Fullerton, Calif., and marketing editor Earl Paige was there. Page 44

SPOTLIGHT ON BLACK MUSIC

Nelson George covers the current crop of singers and stylists in this
comprehensive special section. Follows page 48

Spotlight On The U.K.
British record companies are so dependent on overseas business that
a&r policy is conducted with one eye firmly on the potential of new sign-
ings for international exploitation. Nick Robertshaw reports.
Follows page 60

JUNE 20, 1987

FEATURES

64 Album & Singles Reviews 56 La Radio Latina
23 The Beat 56 Latin Notas
24 Boxscore 68 Lifelines

6 Chartbeat 55 MTV Programming
57 Classical/Keeping Score 32 Nashville Scene
31 Dance Trax 74 Newsmakers

4 Executive Turntable 10 Out Of The Box
48 Gospel Lectern 19 Power Playlists
57 Grass Route 25 The Rhythm & the Blues
78 Inside Track 15 Vox Jox
48 Jazz/Blue Notes

SECTIONS

25 Black 58 Pro Audio/Video
61 Canada : 10 Radio
70 Classified Actionmart 36 Retailing

9 Commentary 22 Talent

- 32 Country 68 Update

62 Financial 54 Video Music
49 Home Video 42 Video Retailing

60 International

MUSIC CHARTS
Top Albums Hot Singles
28 Black 16 Aduit Contemporary
57 Classical 26 Black
| 38 Compact Disks 25 Black Singles Action
33 Country 34 Country
60A Hits of the World 32 Country Singles Action
48 Jazz 16 Crossover 30
15 Rock Tracks 30 Dance/Disco
72 Pop 60A Hits of the World
66 Hot 100
67 Hot 100 Singles Action
56 Latin 50
VIDEO CHARTS

52 Hobbies And Crafts
42 Kid Video
49 Music Videocassettes

52 Recreational Sports
44 videocassette Rentals
50 Videocassette Sales

®Copyright 1987 by Biliboard Publications Inc., a subsidiary of Affiliated Publications Inc. BILLBOARD
MAGAZINE (ISSN 0006-2510) is published weekly (except for the first week in January) by Biliboard
Publications Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual
rate, Continental U.S. $160.00. Continental Europe £155. Billboard, Quadrant Subscription Service Ltd
Perrymount Road, Haywards Heath, West Sussex, England. Japan Y87,000. Music Labo, Inc., Dempa
Building, 2nd Floor, 11-2, 1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Second class
postage paid at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are
available on microfilm from Kraus Microform, One Water Street, White Plains, N.Y. 10601 or Xerox Uni-
versity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send changes
of address to Billboard, P.0. Box 2071, Mahopac, N.Y. 10541-2071, (914) 628-7771.

- Gountry Music Networks Hourish

TNN, CMT Build Subscriber Bases

BY GERRY WOOD

NASHVILLE Two country-music-
oriented cable services are report-
ing skyrocketing subscriber num-
bers. Country label executives say
both services—The Nashville Net-
work and Country Music Televi-
sion—are bolstering the profile of
country artists through additional
clip exposure and promotion oppor-
tunities.

Latest subscriber and ratings fig-
ures show that The Nashville Net-
work continues to be one of the fast-
est growing advertiser-supported
networks. A.C. Nielsen data con-
firm that the country-music-orient-
ed entertainment service hit 32.8
million households this May, a 30%
increase over the 25.3 million house-
holds reached in May 1986.

The 4-year-old network has en-
joyed a 10.5% increase in subscrib-
ers during the last four months,
gaining 3.1 million new households
during that period. TNN now
reaches 76% of all U.S. cable house-
holds and 38% of all U.S. homes
with television.

“This has been phenomenal
growth,” comments Lloyd Werner
Sr., vice president of sales and mar-
keting for Group W Satellite Com-
munications. Werner says that
TNN is strong in urban, suburban,
and large population centers, with

70% of subscriber households locat-
ed in Nielsen A and B counties, rep-
resenting the 25 largest markets
along with communities with popu-
lations of more than 150,000. The
Nashville Network, an 18-hour-a-
day, advertiser-supported service, is
a division of Opryland U.S.A. Inc.
Marketing and distribution func-
tions are handled by Stamford,
Conn.-based Group Satellite Com-
munications.

Meanwhile, another country-ori-
ented cable service continues to ex-
pand its audience and playlist.
Country Music Television, based in
Hendersonville, Tenn., and owned
by Caribou Communications Co.,
now claims 6.3 million cable sub-
scribers, plus 1.2 million late-night
broadcast stations and low-power
TV outlets. Also 4 years old, CMT is
carried over 483 cable systems, in-
cluding four in Canada.

“By Nov. 1, we’ll be adding close
to another million subsecribers who
are already committed,” reports
Rene Ray, director of affiliate rela-
tions.

Top officials of CMT, including
Nyhl Henson, vice chairman; Stan
Hitchcock, the former country mu-
sic singing star, vice president/pro-
gramming; Seth Davis, general
manager; Nan Olson, director of ad-
vertising; and Ray, are pursuing
plans to take the cable service into

the international market while ex-
panding domestic subscribers.

CMT is like a country-slanted
MTYV, programming mainly videos,
24 hours a day, seven days a week.
Also like MTV, CMT carries some
concerts by leading country music
stars. CMT distributes its playlist of
videos, listing songs in light to
heavy rotation, new adds, hot re-
quests, and heavy mail requests.

The latest CMT heavy rotation
list features Randy Travis, Dwight
Yoakam, Ricky Van Shelton, Larry
Gatlin & Janie Frickie, Keith Whit-
ley, Michael Martin Murphey, Rest-
less Heart, K.T. Oslin, Steve War-
iner, and T. Graham Brown. New
video adds include Brown, Steve
Wariner, Patty Loveless and Cheryl
Handy. This week’s hot request is
“80’s Ladies’” by K.T. Oslin—and
heavy mail requests are cited for
Yoakam, Shelton, Steve Earle,
Whitley, and Travis.

Nashville label execs say they are
enthused about the growth of the
cable networks. They cite added ex-
posure of their artists as well as the
ability to mount extensive tie-in pro-
motions as two benefits.

“These [networks] are a very im-
portant extra tool for additional ex-
posure,” says Bruce Shindler, direc-
tor of national promotion for MTM
Records in Nashville. “The visual-

(Continued on page 76)

Letter Calls Bonus Policy Unfair

Nashville Songwriters Protest BMI Move

BY ED MORRIS

NASHVILLE Several of Nash-
ville’s top songwriters, loosely orga-
nized under the name Songwriters
For Song Rights, are circulating an
open letter to BMI protesting that
organization’s new bonus-payment
policy.

The policy denies bonus income to
any writer who has left BMI to join
another performing rights society
even if some of the writer’s songs
remaining with BMI are still earn-
ing bonuses for the songs’ publish-
ers.

Among those who have signed
the letter are Chris Waters, a
spokesman for the group, Rafe Van
Hoy, Sonny Throckmorton, J.D.
Martin, Keith Stegall, Lisa Silver,
Jim MeBride, Chick Rains, Tom Sha-
piro, Michael Garvin, Dan Tyler,
and Tim DuBois.

Composed more than two weeks
ago, the letter has been circulated
on Music Row here and is published
in an edited form in the Letters To
The Editor column in this issue of
Billboard.

Waters says that neither he nor
other representatives of the com-
plainants have discussed their oppo-
sition with BMI chief Frances Pres-
ton. Preston’s defense of the new
policy appeared in the Commentary
section of Billboard May 30.

The protesters maintain in their
letter that “bonus” is a misnomer
because the income is straight earn-
ings: “The so-called bonus makes up
50% or more of the performance
royalties of a hit song and therefore
is a major part of the income from
that work.”

The argument continues, “If, in-

deed, the so-called bonus is not an
inherent part of the earnings of a
song licensed by BMI but merely a
gratuity, then the royalties BMI
guarantees to pay on a work are not
competitive with the other perfor-
mance societies but are considera-
bly lower.”

The letter charges that all song-
writers are affected by the BMI ac-
tion on the grounds that the policy
results in their “freedom of move-

ment” from one society to another
being “greatly compromised.”

BMI has told writers who have
left the society that they can “rejoin
their catalogs” and not lose their bo-
nus earnings by re-signing with
BMI before Jan. 31.

“It is our hope,” the letter ends,
“that BMI will reconsider its posi-
tion on this matter and reinstitute a
policy of equity and fairness toward
all writers ... BMI represents.”

Fla. Drops Prosecution Of
Glerk In 2 Live Grew Gase

BY CHRIS MORRIS
LOS ANGELES The Florida state
attorney has decided not to prose-
cute an 18-year-old retail clerk for
selling an allegedly obscene cas-

- sette by the rap group 2 Live Crew

to a minor.

On June 10, James Appleman, the
state attorney for a six-county area
in northern Florida, filed “no infor-
mation” in the case of Laura Rags-
dale, a part-time clerk at the now-
shuttered Starship Records & Tapes
in Callaway. Ragsdale was arrested
by Bay County sheriff’s investiga-
tors April 20. She was charged with
“sale of harmful material to a per-
son under the age of 18" (Billboard,
May 2).

“In essence, [the filing] said that
there’s no further profit in prose-
cuting her,” says Ragsdale’s attor-
ney, Jeff Whitten. “It was a case
they didn’t want to try and didn’t
think they could win, and they

dropped it.”

A lengthy prepared statement by
Bay County Sheriff Lavelle Pitts,
whose officers arrested Ragsdale,
reads in part, “I am satisfied that
the legislative branch of the govern-
ment did its job when they passed
this law. I know that the sheriff’s
office did its job when we enforced
it. I am satisfied that Mr. Appleman
believes that he has done his job.

“We can only hope that the ac-
tions taken by the sheriff’s depart-
ment ... will not send any mixed
signals to persons who would at-
tempt to profit in the sale of pornog-
raphy or obscene material.”

State attorney Appleman was un-
available for comment on the case
at press time. Mike Goldwasser,
owner of the Georgia-based Star-
ship chain, was out of town and
could not be reached for comment.

The case involved the controver-
sial rap record “2 Live Crew Is

(Continued on page 76)
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N.Y. Video Chain Coiwerts Long Island Unit
RKO Warner Tests Discount Store

BY GEOFF MAYFIELD

NEW YORK RKO Warner The-
atres Video, the 20-unit superstore
web, is testing the off-price waters
with a discount store in Huntington,
Long Island.

The unit, converted from one of
the metro New York chain’s exist-
ing stores, will sell new titles for as
low as 15% off list price and catalog
product for as low as 75% off list.

RKO Warner Theatres Video Dis-
count Outlet also sports reduced
rental fees and marks the web's
first attempt at a multitier price
structure: Catalog titles rent for 99
cents per day; any title with a run-
ning time of less than 49 minutes
rents for 49 cents. New releases
rent for $2.49 per day.

Distinction between new and cat-
alog titles will be made on a title-by-
title basis, according to Steve
Berns, RKO president and chief op-
erating officer. He says that such
distinctions will depend on how well
each performs at the cash register.
The time span during which titles
are tested could range from “sever-
al weeks to several months.”

Berns says that one of the rea-
sons the chain selected the Hunting-
ton site for the trial is that the store
had not been performing on par
with the chain’s other outlets.

“If you like to grade your loca-
tions by A, B, C, D, etc., Huntington

has always been no higher than a
B,” says Berns.

“It probably could do well enough
by staying the course, but we have
something we want to test here, too.
We want to see if the discount out-
let concept will work.”

Berns adds that “tight space” at
the Long Island unit, which pre-
vented RKO from carrying the
minimum 5,000 titles that it stocks
in its other outlets, is another deter-
mining factor. He says, “At 1,500
square feet, the store is big by video
standards, but small by our stan-
dards.”

Unlike other RKO stores, which
maintain separate sale and rental in-
ventories, Berns says all titles at
the discount unit can either be
bought or rented. One function for
the store, he adds, will be to flush
slow-turning titles “that have been
sitting around for a while” from
outlets throughout the chain.

The company says the outlet’s ini-
tial stock approached 10,000 pieces,
but the number of titles will vary.
Says Berns, “Although it may not
have 5,000 [titles], it will have thou-
sands. It may end up carrying 5,000,
but the merchandising will be dif-
ferent than it is in our other stores.”

According to Berns, the outlet
will rely on dump bins and other ba-
sic merchandising tools, in contrast
to the “well-ordered rows of fix-
tures” found in RKOQ’s typical

stores.

Berns doubts that the outlet’s
lower rental rates and purchase
prices will irritate customers who
patronize RKQ’s regularly priced
stores. “We don’t roll out the same
rental rates at all of our stores. We

_have different rates in Brooklyn

[N.Y.] than we do in Manhattan or
suburbia.” He adds that customers
who work in Manhattan but live
elsewhere have already had a
chance to notice that rates vary, but
complaints about the different
prices have not been a problem.

Berns says that if the Long Is-
land outlet proves successful, the
chain plans to open more, targeting
a single discount unit in each of its
geographic pockets. RKO, which in-
cludes 13 Video Shack stores pur-
chased from Arthur Morowitz last
November (Billboard, Dec. 13), has
locations in Manhattan, Brooklyn,
and Northern New Jersey. Video
Shack stores are being converted to
the RKO logo.

In May, the chain’s affiliate com-
pany, RKO Warner Theatres Video
International, landed Adventure-
land Video, the Salt Lake City-based
franchiser that claims more than
450 stores in 37 states (Billboard,
June 6). Parent company is The
ALMI Group, a limited partnership
whose diversified interests include
holdings in motion picture and tele-
vision production and real estate.

IVE Finalizes Lieherman Buyout Offer
Rack Will Remain Aggressive Record Vendor

BY JIM McCULLAUGH

LOS ANGELES International Vid-
eo Enterprises finalized its bid last
week to acquire a 51% interest in
the country’s second-largest enter-
tainment software rackjobber,
Lieberman Enterprises (Billboard,
June 13).

Subject to closing conditions and
regulatory scrutiny, IVE will pur-
chase stock of the Minneapolis-
based company at $21 per share in
cash. The stock is held by chairman
David Lieberman, president Harold
Okinow, related family members,
and certain company executives.

According to a prepared state-
ment, in a second-step transaction,
IVE will offer public stockholders

$21 per share in cash for their
Lieberman stock. Total purchase
price could be approximately $100
million. IVE may also offer public
shareholders alternative securities.
A merger is also possible.

Los Angeles-based IVE, a subsid-
iary of Carloco Pictures Inc. and
producer of the “Rambo” films, has
about 800 video titles in its catalog.
IVE product is distributed through
MCA Distributing Corp. in the wake
of a recent pact, while Creative
Video Services, part of IVE,
manufactures MCA Home Video
product. That agreement also gives
MCA an option to purchase 20% of
IVE.

Says Jose Menendez, IVE chair-
man of the board and CEO, “We're

NEW YORK Arista Records re-
ports that May was a merry
month for unit sales—in fact, the
merriest in its history.
The sales spree was paced by
Whitney Houston’s new album,
- “Whitney,” which reportedly
passed the the 1.5-million-unit
mark in orders before its June 2
street date. Kenny G, Expose,
and Aretha Franklin were cited
“as other key contributors. Kenny
G’s “Duotones” album, sporting
the hit single “Songbird,” sold
nearly 400,000 units in May, ac-

Arista Has Marvelous May;
Whitney Leads Sales Spree

cording to the label.

For the year as a whole, the la-
bel claims that since Jan. 1, all al-
bum releases have registered
sales of at least 200,000, includ-
ing new records by Carly Simon,
Thompson Twins, and Patrice
Rushen. .

Arista says its second-half
product will keep the sales mo-
mentum going. Arriving shortly
are albums by Dionne Warwick,
the Grateful Dead, Cruzados,
and Whodini. ’

looking to create a fairly broad-
based entertainment company, and
the Lieberman acquisition is the cor-
nerstone.” Menendez, a former
RCA/Ariola Records executive,
also predicts other major entertain-
ment industry acquisitions during

. the next year.

Menendez says, ‘“Lieberman will
continue to move aggressively on
the record side. And video sell-
through will continue to play out
and become an ever-increasing part
of their customers’ sales base. The
video part of the business is going
to continue to expand and become a
big part of Lieberman’s sales and of
their customers’ sales. And the
Lieberman nationwide distribution
base can be leveraged into some
fairly significant expansion into oth-
er areas such as supermarkets,
drugstores, and hotels.” Carolco, he
says, bought IVE as an investment
in the future of video rental, while
IVE purchased Lieberman because
of the future of sell-through.

Menendez feels rackjobbing has a
rosy future. He says, “Their ser-
vices are needed more than ever be-
cause of the complexity of audio
and video buying. Everyone ex-
presses cocktail views on the fu-
ture—will mass accounts buy di-
rect?—but the business goes on
prospering.”

IVE has also begun to dramatical-
ly change its profile as a video com-
pany since Carolco completed its
takeover from founder Noel Bloom.

With such upcoming releases as
“Angel Heart,” “Extreme Preju-
dice,” and “Rambo II1,” IVE plans
to offer 12-15 “triple A” titles per

(Continued on page 76)
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Phantom Debut. Andrew Lioyd Webber, right, visits with PolyGram chief Dick
Asher on a recent trip to New York to oversee preproduction on the upcoming
Broadway premiere of “Phantom Of The Opera.” The label recently released
the show's original London cast recording.

E xecutive "Turntable

RECORD COMPANIES. Atlantic Records in New York promotes Mark Schul-
man to vice president of its newly formed creative marketing services
division, overseeing the label’s advertising, graphics, merchandising,
packaging, preproduction, and video departments. He was vice president
of advertising and video.

Tom Gorman is promoted to vice president of pop promotion for Capi-
tol Records in Los Angeles. He was national promotion director. Tim De-
vine is named associate director of a&r, West Coast, for the label. He

L
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SCHULMAN GORMAN

DEVINE

was director of artist development for MCA Records.

Wayman Jones is appointed vice president of promotion and artist re-
lations/urban contemporary for PolyGram Records in New York. He
was national director of urban promotion for the label.

Dave Wheeler is promoted to vice president of sales for RCA Records
in New York. He was with the label’s Nashville division.

GRP Records in New York appoints Andy Baltimore vice president of
creative services. He was a television producer.

Bob Bernstein is named manager of public relations and communica-
tions for EMI Music, North America and Japan. He was an account exec-
utive for Dennis Davidson Associates.

Rich Weinman becomes director of marketing and promotion for Jelly-

PRITCHITT REIS

WALKER GERSHON
bean Productions in New York. He will continue to serve as president of
the marketing and promotion firm Best Performance.

MANUFACTURERS. Lisa Schraml is named marketing administrator of con-
sumer products, North America, for Philips and Du Pont Optical Co.
(PDO) in New York. She was sales administrator with RCA/A&M/Arista
Distribution.

DISTRIBUTION/RETAILING. Louis Parks is appointed president and chief oper-
ating officer of RKO Warner Theatres Video International in New York.
He joins from an extensive background in retailing.

Show Industries in Los Angeles promotes Lory Shaw to audio adminis-
trator. She was senior audio buyer.

Win Records and Video in Long Island City, N.Y., appoints Tex Weiner
video sales manager. He served in a similar capacity at Metro.

John Scott is promoted to national sales manager for Vestron Video.

HOME VIDED. Raymond Reilly is promoted to vice president of purchasing
for CBS/Fox Video in New York. He was director of that area.
(Continued on page 68)

-

www americanradiohistorv com

BILLBOARD JUNE 20, 1987



www.americanradiohistory.com

Fro

Behind the beat of Reggae, the ethnic pride of its music and its tropical sensuali-y, lies a hypnotic
sound that's capturing the international music scene. That scene is the focal point of Biflboard’s
Spotlight on Jamaica & Reggae.

Billboard also facuses internatianal attentian on Reggae artists, producers and arrangers, labels
(both majors and indies) and global acceptance from Kingston to London . . . Tokyo to Toronto .
New York to LA . . . Miami to Austin . . . Amsterdam to Sydney.

BE PART OF THIS TRIBUTE!

Don'’t miss this chance to tell Billboard’s more than 200,000 worldwide readers the part you are
playing in the Jamaica and Reggae success stary. Advertise in this image-building issue. Benefit from
instant exposure to people you want to reach on this milestone occasion.

FOR AD DETAILS CONTACT.

NEW YORK ¢ Gene Smith. Associate Publisher (212) 764-7356
LOS ANGELES ° Marv Fisher (213) 273-7040
MIAMI ¢ Geoffrey Chung (305) 285-9570 Angela Rodnguez (305) 448-201)
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K-tel Seeks To Gompile Ghart Hits
To Handle 2 Rap Acts, Brit Metal Band

BY IRV LICHTMAN

NEW YORK Although its core
business remains compilation al-
bums, K-tel International (USA)
Inc. is giving front-line product a
shot.

The company, which streamlined
its operations after a year of reor-
ganization under Chapter 11 in
1984-5, has made deals to distrib-
ute 12-inch rap product by Gang
Starr on the Wild Pitch label and
IRM Crewe on Cchill Records, ac-
cording to Mickey Elfenbein, exec-
utive vice president of K-tel, who
operates out of the Minneapolis
suburb of Plymouth.

K-tel has also established its
own logo, Quil, which is making its
debut with an album by Venom, a

U.K. heavy metal act. Sales will be
directly to accounts and through
selected independent distributors.

Boston-based Gang Starr’s rap
“The Lesson’ is a ‘‘street-hip”’
message on parental relationships,
mugging, homicide, prostitution,
and drug abuse. Lighter rap com-

Firm’s logo, Quil,
to offer Venom LP

mentary is offered by IRM
Crewe’s ‘“Baseball,” which makes
special note of the Minnesota
Twins, the home team of the five-
member band. In addition to its 12-
inch offering, a cassette version
with a second session is also avail-

Drummer Yogi Horton
Dies In New York At 33

NEW YORK Yogi Horton, drum-
mer for Luther Vandross and one of
New York’s top session players,
committed suicide June 8 by jump-
ing from the 17th floor of a Manhat-
tan hotel hours after performing at
a sold-out Madison Square Garden.

According to police reports, the
33-year-old New York native was
at the Dumont Plaza Hotel with
his wife, Ava, when Horton, ex-
pressing frustration with his role
as a backing musician for Van-
dross, opened a window and fell to
his death.

Horton, who is survived by his
wife of one year and a 14-year-old
son, Chris, had performed with
Vandross since 1981, touring with
the Epic artist and playing on all
five of Vandross’ solo albums. In
an era when drum machines have
become the norm in pop musiec,
Horton was still in demand for jin-
gles as well as record dates. Be-

fore performing with Vandross,
Horton had worked for many
years with Ashford & Simpson. In
addition, the Teaneck, N.J., resi-
dent worked with Diana Ross,
Aretha Franklin, John Lennon, Al
Green, Gladys Knight & the Pips,
and Whitney Houston, among
many others.

At his fourth sold-out date at the
Garden June 9, Vandross told the
audience, “I'd like to dedicate this
performance to the memory of Yogi
Horton, the greatest drummer who
ever lived,” before opening the con-
cert with his hit “Give Me The Rea-
son.”

Horton’s manager James Phelan
hopes to establish a college fund for
Horton’s son in lieu of friends send-
ing flowers to the family. The fu-
neral was held at Canaan Baptist
Church in Harlem, with Horton to
be buried in Chicago.

NELSON GEORGE

Sammy Kaye Dead At 77

NEW YORK Sammy Kaye, the
orchestra leader whose big-band
style was, in his own words, de-
signed for ‘‘dancing and ro-
mance,”’ died in Ridgewood, N.J.,
June 2 of cancer at the age of 77.

As a recording artist, Kaye, who
played alto sax and clarinet, had
dozens of charting singles, start-
ing with a Vocalion recording of
“Rosalie” in 1937.

In succeeding years, he made re-
cordings for RCA (1938-50), includ-
ing the No. 1 “I’m A Big Girl Now”’
(1946) and ‘‘The Old Lamp-
Lighter”’ (1946). After switching to
Columbia in 1950, he scored anoth-
er No. 1 hit, his last, with “Harbor
Lights.”” Kaye, also a writer, in re-
cent years operated his own
ASCAP publishing firm, over-
looked successful business invest-
ments, and contracted out a band
in his name. He was the co-origina-
tor of the World War II rallying
cry, “Remember Pearl Harbor.”

According to swing-era musicol-
ogist George Simon in his “The
Best Of The Music Makers,” the
“swing and sway with Sammy
Kaye’’ formula was simple:

‘““Sweeten romantic songs with
simpering saxes and slurping
trombones, set off by dainty, mut-
ed trumpets, and climax each ar-
rangement with full ensemble
sounds. Spice it all with a few
catchy tricks, like singing, instead
of announcing song titles, and per-
sonalize each tune with a vocal re-
frain by one or more of the half-
dozen or so singers in the band.”
Another Kaye audience pleaser
included an interlude he used in
personal appearances and on radio
and TV. It was “So You Want To
Lead Band,” when, for better or
worse, one could take Kaye's ba-
ton in hand and conduct his band.
Kaye, born in Ohio of Czechoslo-
vak descent, leaves no immediate
survivors. His marriage ended in
divorce. IRV LICHTMAN

Billboard analysis:
Jazz carves a
niche on radio

...see page 13

able.

Elfenbein says this stab at the
charts reflects newly gained mo-
mentum after spending a yearina
Chapter 11 reorganization, from
October 1984 to October 1985. The
company has cut its ties to invest-
ments in oil and gas, real estate,
and mail-order businesses.

For the third fiscal quarter, end-
ing March 31, Elfenbein reports
net sales increases of 52% com-
pared with the same quarter in
1986.

As for K-tel’s compilation al-
bums, some 150 remain active.
There are also 40 compact disks in
the catalog that carry a $12.98 list,
while a $9.98 list for classical prod-
uct is being developed.

Meet The Boys. Fire Town members meet with Atlantic Records executives in
New York to celebrate the release of their label debut album, *'In The Heart Of
The Heart Country.” The first single is ““Carry The Torch.” Standing are, from
left, Atlantic a&r representative Michael Gallelli and group members Butch Vig,
Tom LaVarda, Phil Davis, and Doug Erikson. Seated are Atlantic vice president
Tunc Erim and president Doug Morris.

KENNY G.’S sax single, “Songbird,” wings its way to
No. 9 on this week’s Hot 100. That makes it the highest-
charting instrumental that didn’t originate in a film or a
television series so far in the '80s. The last such instru-
mental to climb this high was Herb Alpert’s “Rise,”
which reached No. 1 in October 1979.

Only one other ‘“‘nontheatrical” instrumental has
cracked the top 10 in the past eight years: the Royal
Philharmonic Orchestra’s “Hooked On Classics,”
which peaked at No. 10 in January 1982.

‘Songhird’ Flies Into The Top 10;
U2 Has A Lock On The Top Album Siot

the top 10 in the '80s have
been split between film
themes (Vangelis’ ‘“Chari-
ots Of Fire” and Harold
Faltermeyer’s “Axel F”
from “Beverly Hills Cop”)
and TV themes (Mike
Post’s “Hill Street Blues”

The four other instru-

mentals to have cracked
e e e
e s e

and Jan Hammer’s “Mi-

ami Vice”).

The success of “Song-
bird” enables Kenny G.’s “Duotones” to crack the top 10
in its 42nd week on the Top Pop Albums chart. Only
three albums in the past 10 years have taken longer to
reach the top 10: “Madonna’ (58 weeks), Quincy
Jones’ “The Dude” (56 weeks), and the Bangles’ “Dif-
ferent Light” (50 weeks).

“Duotones” also jumps to No. 1 on the Top Contempo-
rary Jazz Albums chart.

U2’S “The Joshua Tree” holds at No. 1 on the Top Pop
Albums chart for the ninth straight week. That’s the
longest that any album has held the top spot since
“Whitney Houston” was No. 1 for 14 weeks last year.
It’s the longest an album by a foreign act has remained
on top since Dire Straits’ “Brothers In Arms” was No.
1 for nine weeks in 1985.

WEA has a lock on this week’s top three albums, with
U2 (Island) followed by Whitesnake (Geffen) and Mot-
ley Crue (Elektra). It’s the first time in three years that
one distributor has had this monopoly. The last time was
in June 1984, when CBS scored with Huey Lewis & the
News, “Footloose,” and Bruce Springsteen.

FAST FACTS: Lisa Lisa & Cult Jam’s “Head To
Toe” jumps to No. 1 on this week’s Hot 100, a few
weeks after hitting No. 1 on the Hot Black and Dance/
Disco charts. It’s the first single to achieve this triple
crown since 1985, when Ready For The World’s “Oh
Sheila” and Stevie Wonder’s “Part Time Lover” both
scored. Also, Lisa Lisa’s “Spanish Fly” jumps from
No. 10 to No. 7 on the Top Pop Albums chart. It’s been
the only black music album in the top 10 both weeks.
And Michael Fondacaro of Clifton Park, N.Y., notes
that in the two preceding weeks—May 30 and June
6-—there were 7o black acts in the top 10. That was
the first time that black acts had been shut out of the

by Paul Grein

top 10 since Aug. 24, 1985.

Herb Alpert’s “Diamonds’ jumps to No. 1 on this
week’s Top Black Singles and Top Dance/Disco Club
Play charts, and it also moves up to No. 5 on the Hot
100. Alpert is only the fourth white artist to top the
black chart in the '80s, following Daryl Hall & John
QOates (‘I Can’t Go For That”), Paul McCartney (“The
Girl Is Mine,” with Michael Jackson), and Michael
McDonald (“On My Own,” with Patti LaBelle). “Dia-
monds’’ features Janet Jackson, who in effect re-
places herself on top of
the Club Play chart. The
previous No. 1 club hit
was her ‘“The Pleasure
Principle.” Finally, “Dia-
monds’’ is the seventh
top five pop hit in the
past 13 months for red-
hot producers Jimmy
Jam & Terry Lewis. This
pulls them ahead of Nar-
ada Michael Walden,
who has produced six top
five hits 1n the past two years.

Heavy metal or metal-based acts account for five of
the top six albums on the Top Pop Albums chart for
the second straight week. But, as the musical Dr. Lou- -
is Iacueo points out, 7o metal acts appear in the top
six on the Top Pop Compact Disks survey. Of the five
metal titles that are burning up the album chart, four
are ranked between No. 8 and No. 12 on the CD index,
and one—Poison’s “Look What The Cat Dragged
In"—isn’t listed at all. The bottom line: If CDs were
counted along with LPs and cassettes in the Top Pop
Albums chart—as they will be eventually—metal’s
showing wouldn’t be quite as dramatic.

WE GET LETTERS: Several of you noted that eight
remakes of Beatles hits have cracked the top 40, mak-
ing them—not the Supremes—the group whose hits
have inspired the most top 40 remakes. Mike Perini
and Mike Zeiger of Ypsilanti, Mich., added, intriguing-
ly, “Most of the Supremes remakes were by white art-
ists, and most of the Beatles remakes were by black
artists.” And so they were. Artists cracking the top 40
with old Supremes hits have included Herb Alpert &
the Tijuana Brass, Vanilla Fudge, Phil Collins, the
Hollies, and Kim Wilde. Artists hitting the top 40
with Beatles oldies have included Aretha Franklin,
Ray Charles, Wilson Pickett, Stevie Wonder, Earth,
Wind & Fire, and the Ramsey Lewis Trio.

Chris Arndt of Kinderhook, N.Y., notes that Huey
Lewis & the News' “Fore!” is the third album with
that homonym (the others being Foreigner’s “4” and
Toto’s “IV”’) to yield four top 40 hits.

Tony Sundholm of Sudbury, Ontario, notes that the
first letters of the titles of Genesis’ five top five hits
from “Invisible Touch” form a palindrome: I-T-L-T-I.
Tony, we can’t top that. We won’t even try.
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THE KIND OF
ARTIST
CAREERS ARE
MADE OF

At 23, RICHARD MARX has already made
Rock and Roll history. The track “DON'T
MEAN NOTHING,” upon release, became
the most added record by a debut artist
ever.

“RICHARD MARX,’ HIS DEBUT ALBUM, IS
NOW AVAILABLE ON CASSETTES (axT
53049), RECORDS (s153049) AND COMPACT
DISCS (cpP-7-46760-2).

MBA RN
HEANT)
[TRANN

BUILDING SUCCESS FROM THE SOUND UP
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BY DOUGLAS SAX

The digital audiotape format is the
most exciting audio product to be in-
troduced in the last 30 years. But it
couldn’t have been brought forthina
worse manner.,

This ill-conceived and ill-executed
introduction has given both the con-
sumer and the record industry a to-
tally false impression of the ultimate
benefits of this format. It has made
combatants out of what should be al-
lies.

Intrinsic to the DAT format is the
ability to offer prerecorded product
to the consumer in a more cost-effec-
tive method than compact disk and
with a much greater flexibility in us-
age. Foremost among its virtues is its
obvious viability as an ideal format to
provide digital sound in the automo-
bile, an area of heavy use in an envi-
ronment not kind to the CD.

, Aside from the sonic superiority
of DAT to the Philips audiocassette,
it offers even more compact size
and excellent indexing. The consum-
er who purchases a prerecorded
DAT for auto use will also find that
it offers perfomance equal to CD in
the home—two birds with one
stone.

The mistake in DAT introduction
lies in the fact that the hardware is
well ahead of the software. The only
use for DAT today is to copy, and
that fact is at the root of the record
industry’s desire to copy-protect
their product.

Would the record industry be so
upset if it had high-speed contact
duplicators in their manufacturing
facilities? I think net.

Is one arm of a record company
campaigning in Congress while the
other arm is trying to buy DAT du-
plicators? You bet.

In its desire to copy-protect, the
industry has chosen an old CBS sys-
tem that I call the “dip chip.” The
dip chip’s main claim to fame is its

The Debate Continues

HOLD OFF ON DAT INTRO PENDING SOFTWARE

mere existence, not its merit.

It’s estimated that more than 90%
of all new popular albums are han-
dled by as few as 12 mastering stu-
dios in the U.S. As one of those doz-
en two-channel processing facilities,
I predict enormous turmoil and re-
sistance when and if artists are re-
quested to pass their music through
the CBS dip chip.

It’s interesting that the Record-
ing Industry Assn. of America has
been given the task of approving

‘The CBS chip will
force the industry
to degrade formats
engineered for
least degradation’

I’'m deeply concerned with the
path the industry is taking. The dip
chip will force the industry to de-
grade the very formats that are en-
gineered to offer the least degrada-
tion.

Were this problem up to me to
solve, I would suggest the follow-
ing: Establish a noncombatant dia-
log between the record industry and
DAT manufacturers. This would
hinge on an agreement not to offer
any DAT recorders for sale to con-

Doug Sax is president of The Mastering Lab
in Los Angeles and also Sheffield Lab.

the audibility of the CBS chip, some-
thing akin to the fox guaranteeing
the security of the chicken coop.

Arguably, it shouldn’t be neces-
sary to copy-protect a prerecorded
cassette. Who is going to make an
expensive, high-quality copy of an
inexpensive, medium-quality re-
cording? We could copy-protect the
LP, but that format is fading away
like an old general and makes copy
protection unnecessary.

So what would the industry real-
istically want to protect? The CD
and the DAT, dat’s what. Both of
these media are digital, and I main-
tain that some scheme could be
worked out to copy-protect them, if
copy protection is ¢ruly what the in-
dustry wants. But new copy protec-
tion will take time, and DAT is here
now.

sumers in the U.S. until all record
companies and software manufac-
turers are on line with DAT duplica-
tors.

Only when there is an abundance
of prerecorded product available for
sale should DAT be offered for con-
sumer use. In this way both the con-
sumer and the record companies
will experience the real benefits of
the new format.

This process should take from
one to two years to accomplish. Dur-
ing that time, the best engineers
can work out a copy-protect system
that doesn’t compromise the very
product we all live by.

In addition, I would not only allow
but encourage the immediate sale of
DAT to the recording industry. And
these should be full-blown units
with digital ports.

Professional use of DAT is the
most exciting part of the format.
Here is a tool of immense use and of
immediate benefit to the industry.
It would provide the ideal vehicle
for record executives and a&r per-
sonnel to hear new product, rough
mixes, and alternate equalization,
Artists, producers, and engineers
would have the unprecedented abili-
ty to hear and approve the finished
album, .

I would also suggest selling DAT
machines to all the radio stations.
By installing a bank of DAT record-
ers in the studio the industry would
have the ability to service new prod-
uct literally overnight—and with
the splendor of the latest audio.

It would be an easy matter to po-
lice the sale of DAT, probably best
handled by those companies that
specialize in professional recording
equipment. If industry paranoia
wouldn’t accept this, the record
companies themselves could distrib-
ute DAT.

The professional uses of DAT
challenge the imagination. Extra
channels could be synced with exist-
ing multitrack recorders. It would
be an ideal format for remote re-
cordings and would be great for vid-
eo audio.

I predict enormous sales for DAT
in the industry. This would allow
meaningful income for DAT manu-
facturers while they hasten the ar-
rival of high-speed duplicators.

It's clear that there is great utili-
ty for DAT in professional record-
ing and that it will quickly become a
valuable industry tool. Its desirabil-
ity and superiority as a playback
format in automobiles, boom boxes,
and “DATmans” is equally obvious.

Proper introduction of DAT to-
gether with software will give the
correct message to all. Here is a
great prerecorded format that also
is capable of recording.

I hope for reason, not treason.

|

BMI’S NEW ROYALTY POLICY

Over the years, BMI has done many
things to help the songwriter.
Therefore, its new policy of inequi-
table distribution of performance
royalties is viewed by many writers
as a basic contradiction of what
BMI stands for.

Under the payment schedule, hit
songs in the BMI catalog composed
by writers who are not currently af-
filiated with that organization will
no longer receive full performance
royalties. Instead, a significant por-
tion of the money collected for these
copyrights will be distributed
among currently affiliated BMI
writers.

It is BMI’s contention that this
money is a ‘“bonus,” to be taken
away from or given to any writer at
BMTF’s discretion. However, the so-
called bonus makes up 50% or more
of the performance royalties of a hit
song. In most businesses, a bonus
rarely accounts for over half of an

individual’s earnings,

If, indeed, the bonus is not an in-
herent part of the earnings of a
song licensed by BMI but merely a
gratuity, then the royaities BMI
guarantees to pay on a work are not
competitive with the other perfor-
mance societies.

BMI has stated that formerly af-
filiated writers are free to move
their catalogs affected by this poli-
cy to another society. In practical
terms, however, this is often ex-
tremely difficult. A publisher may
be hampered by his own contractual
obligations to BMI even if he want-
ed to assist the writer.

All songwriters, regardless of
their affiliation, have had their free-
dom of movement between the vari-
ous performance rights societies
greatly compromised.

At a time when the livelihood of
songwriters is under attack from all
sides, it is unfortunate that an orga-
nization writers look to for protec-
tion of their works should under-
take a policy so injurious.

It is our hope that BMI will recon-
sider its position in this matter and
reinstitute a policy of equity and

fairness toward all the writers
whose works it represents

After all, it is difficult to justify

an action that hurts one writer to
benefit another. )

Songwriters for Song Rights:

Rafe VanHoy, Sonny Throckmorton,

Chick Rains, Chris Waters, Lisa

Silver, J.D. Martin, Dan Tyler,

Tim DuBois, Michael Garvin,

Tom Shapiro, Jim McBride

Nashville

OLDIES ON 45
As one of hundreds of radio stations
that are into the “gold” format, we

‘wonder why so many of the great

goodies from the ’50s are not avail-
able as singles. Remember “Moon-
glow/Theme From Picnic” by Mor-
ris Stoloff, “A Guy Is A Guy” by
Doris Day, or Jerry Lewis’ record-
ing of “Rock-A-Bye Your Baby’'?

These masters and many others
must be safely tucked away in vari-
ous vaults, and I think this is the
time for MCA, CBS, and others to
consider releasing them as singles.
And why not a few of the old 78
rpms from the early ’50s cleaned up
and reissued on 45 rpm?

Bruce F. Ruggles
Program Manager, CRTV-FM
North Bay, Ontario

LEGENDS OVERLOOKED

I strongly disagree with the atti-
tude of certain radio programmers
as expressed in the recent article
“Country Radio Thinks New” (Bill-
board, May 23).

It seems that Merle Haggard,
George Jones, and Willie Nelson are
now being overlooked. They are no
longer the automatic radio adds
they used to be.

These legends deserve respect,
not rejection. All three have a lot of
good songs left in them.

Barney Piper
Oldtown, Md.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036,
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WXRK N.Y.

K-Rock Pits

BY KiM FREEMAN

NEW YORK “First of all, it’s not
a format change, it’s a format ad-
justment,” says Pat Evans, pro-
gram director of WXRK “K-Rock”’
here, which unvieled a heavy clas-
sic rock positioning campaign June
5.

As is evidenced by many classic
rock stations around the country,
every programmer has a different
way of interpreting and executing
the classic rock banner. ‘‘This is
just a slight variation of what
we've been doing for the last year
and a half,”” says the Infinity
Broadcasting PD. ““Since we
signed on, we’ve been using classic
rock liners twice an hour for oldies
and using top-of-the-hour ‘New
York’s classic rock’n’roll radio.’
What we're doing now is calling at-
tention to and putting emphasis on
what we’ve always been doing.

“We’re still playing currents
and recurrents, maybe not as
many as last week,” Evans contin-
ues. “We're not an oldies station.”

In its new form, K-Rock appears
to be adopting a classic approach
similar to that of KLSX Los Ange-
les, which has done tremendously
well in its first year. The core of
that approach is that artists and
their records don’t have to be old

Adds Dash 0f Classics

Itself Against WNEW-FM

to be classic. The playlist leans
heavily on superstars with deep
rock roots. It also highlights stars
who are actively contributing to
today’s rock arena, including Tom
Petty, Gregg Allman, Bob Seger,
Billy Joel, and Joe Walsh.

Evans says K-Rock’s library has
tripled in size to accommodate the
format adjustment and the new
policy of no-repeat days. Evans
has also instituted 40-minute mu-
sic sweeps every hour. Only a few
of K-Rock’s weekly features fell
by the wayside with the position-
ing change. Those axed include
“Heavy Metal From Hell,” “Top 10
At 10,” and the national ‘“‘Power-
cuts.”

Since K-Rock came on air as a
rocker, the former WKTU has
been up against the 20-year-old
WNEW-FM, which bills itself as
“the home of rock’n’roll.” With an
initial emphasis conveyed in liners
like “The new home of rock’n’-
roll,” K-Rock put Howard Stern
into its morning shift and beat
WNEW soundly in the slot. During
the rest of the day, however, the
heritage rocker has maintained a
fairly steady lead over K-Rock.

K-Rock’s new image will set it
apart from WNEW because “they
play both old and new,” says Ev-
ans. “They don’t concentrate on

classie rock.”

At WNEW, PD Mark Chernoff
has always held a relatively flexi-
ble mix of old and new rock (see
story, page 20), and the station had
been promoting its broad musical
spectrum long before K-Rock re-
positioned itself with on-air refer-
ences ranging from cutting edge
to classies. Since K-Rock’s recent
move, WNEW has made subtle ac-
knowledgments, using oldie intros
referring to WNEW as the station
“that made this a classic.”

“Our currents-to-oldies mix will
stay the same,” says Chernoff.
“We've always played a lot of clas-
sic rock. We continue to have the
biggest record library, and we will
keep telling listeners that no mat-
ter what anybody tries to say. We
also have the people who've been
playing these classics all along.
We're the survivors.”

Chernoft says the WNEW staff
is “pumped up that we’re the only
rock’'n’roll station in town. But it's
sad in a way, because as much new
rock as we play, we can only do so
much as one station.” He says he
views K-Rock’s move as a WNEW
victory, but the war is far from
over. He says, “I refuse to give up
any ground. We won’t relent on
anything.”

Radio Free Europe. Epic Phoenix rep Joe Bravo gathers a host of supportive
programmers at a party following Europe’s recent performance in the city.
Displaying their Europe plaques behind the members of the band are, from left,
KZZP Phoenix MD Kevin Weatherly and a friend; Bravo; KUPD Phoenix PD
Curtiss Johnson; and KFMG Albuquerque, N.M., MD Michael Davis.

BOBBY POE’s

POP MUSIC SURVEY
CONVENTION

June 26-27

At The Sheraton Premiere Hotel
Tysons Corner, Virginia

FEATURING

ZIM ZEMAREL

AND HIS ORCHESTRA
(Appearing Courtesy Of Hindsight Records)

NAME

POP MUSIC SURVEY-SEMINAR/AWARDS BANQUET
7$250.00 Seminar/Cocktail Party/Awards Banquet=:
Make check payable to:

Pop Music Survey-4818 Chevy Chase Dr., Chevy Chase, Md. 20815

ADDRESS

CITY

COMPANY/STATION

Room availiability on a first come, first serve basis.

BRoom Reservations (703) 448-1234%2

Badges & Tickets are d y for admi

to all fi

trictly enforced!

Programmers reveal why they have jumped on
certain new releases.

TOP 40

To say that Steve Masters, MD at KITS “Live 105"’ San Francisco, is
a fan of the Cure’s “Why Can’t [ Be You” (Elektra) is a gross under-
statement. “This cult band is ready to break through to top 40,"
Masters says. “Give 'em a chance, programmers!” The modern rock
MD is an equally big fan of Depeche Mode’s “Strange Love” (Sire).
“This is my all-time favorite right now,”” he says. “It’s been a smash
since we added it as an import.” Another fave from England is “Liv-
ing In A Box” (Chrysalis) by the group of the same name. “It’s blue-
eyed soul. A great groover. A smash.” Finally, Masters calls atten-
tion to Jon Astley’s “Jane’s Getting Serious” (Atlantic), a song “‘get-
ting strong response from the Jane segment of our demo."”

BLACK/URBAN

The lyrical content of George Michael’s “I Want Your Sex” (Colum-
bia) doesn’t bother WVEE “V-103" Atlanta PD Ray Boyd at all. A
USA Today story on the song coincided with local press commotion,
and Boyd popped it into one of V-103’s ‘“‘People’s Poll” segments. It
tested 62% ‘‘no problem” with listeners, so Boyd added it, though
with an edit that cuts out the word “sex.” “Even though the press
attempted to cause a problem with the record, it's a great record
that’s selling well and ought to do great on both top 40 and urban
charts,” Boyd says. Generating less controversy and equal enthusi-
asm is Natalie Cole’s “Jump Start” (Manhattan). “It’s great to have
her finally back with a great record,” he says. Finally, Boyd raves
about Luther Vandross’ “I Really Didn’t Mean It” (Epic). “I'm usu-
ally a fan of Luther’s ballads, but this up-tempo track sounds great,
too."

ALBUM ROCK

Add WIYY “98 Rock” Baltimore PD Tom Evans to the list of true
believers in INXS & Jimmy Barnes’ “Good Times” (Atlantic). Joe
Walsh has always been a favorite at 98 Rock, and Evans says his
latest, “The Radio Song” (Warner Bros.), is a quick add. ““Anything
with ‘radio’ in it is an automatic,” he says. After giving them a few
weeks of exposure, Evans points to two songs that ‘“have the trap-
pings to go all the way””: He raves about Richard Marx’s “Don’t Mean
Nothing” (Manhattan) and says the newcomer’s album sounds like
the start of a long career, and he says that Tom Kimmel's “That’s
Freedom” (Mercury/PolyGram) is also poised to fly at WIYY. “It’s
the right record at the right time,” he says. KIM FREEMAN
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The Outfield moved over 2 miillion on their debut album and are now ready to go Bang all over again!

THE OUTFHFIELD. “BANGINE”

0OC 40619

Featuring the first singie, “SINCE YOU’'VE BEEN GONE .’ On Columbia Records, Cassettes and Compact Discs.
Produced by Wilkam Wittman for Waedy Wt Praducticns “‘Columbia,”’ ** are trademarks of CBS Inc. © 1987 C8S Inc. Q’
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STANLEY MOUSE is promoted to president of Cox Enterprises’ broadcasting
division. He was vice president of that area, which covers five AM outlets,
six F'M outlets, and eight television stations.

MARK KRESS is promoted to vice president of music marketing for
Westwood One Radio Networks, where he will supervise all aspects of
WWTI’s concert tour sponsorships. Kress was general manager of WWI's
music marketing division and was instrumental in the networks’ entry
into sponsorship, the 1985 deal between Coca-Cola and Foreigner.

NEWCITY COMMUNICATIONS intends to spin off KKNG-FM Oklahoma City,
Okla., for approximately $20 million as part of its upcoming acquisition of
Swanson Broadcasting’s four outlets (Billboard, May 30).

JACK BANKSON will soon retire from his VP/GM spot at Viacom hit outlet
KNBQ Tacoma/Seattle.

CHRISTOPHER BECK joins Burbank, Calif -based Wally Clark Productions as
vice president of sales training. Since 1984, Beck has consulted station
sales forces on an independent basis with his “top 4%” approach.

BOB BED joins Philadelphia-based DeMers Programming/Marketing as a
consultant. He had been operations manager at WNOR-AM-FM Norfolk,
Va.

KERNIE ANDERSON, general manager of WBMX-AM-FM Chicago, is ap-
pointed to Arbitron’s radio advisory council. The 25-year radio veteran
will complete Zane Roden’s term and will represent black/urban formats.

101,
REALLY HEATS UP
MINNEAPOLIS/

ST. PAUL
WITH CASEY.

Sunday nights have been hot for years

in the Twin Cities. Why? Because American
Top 40 with Casey Kasem has become

the perfect way to top
off each weekend for the
majority of listeners,
making KDWB 101 number
one by far!*
For more information call
Patricia Rosen at

(212) 887-5019. h4

SABC RADIO NETWORKS

*Source: Arbitron, Winter 1987, Sunday 7pm-midnight, Persons 12+

BY BILL HOLLAND

l.OOKS LIKE PACIFICA’S WBAI-
FM New York will go ahead with its
annual June 16 reading of some of
the more libidinous sections of James
Joyce’s “Ulysses,” even though Fed-
eral Communications Commission
Mass Media Chief Jim McKinney
turned down Pacifica’s request for an
ahead-of-time declaratory ruling on
Joyce character Molly Bloom’s erotic
memories. However, because McKin-
ney did not say that WBAI couldn’t
broadcast the material and because
he did say that “in the context of it-
self” the classic has obvious literary
value, it appears Pacifica’s broadcast
will be deemed acceptable. McKinney
also said that such a before-the-fact
ruling would come too close to prior
restraint.

THIS IS THE FBI . . . come out with
your hands up ... Such could be the
scenario, the FCC warns, if stations
don’t cough up commission-levied
fines. The FCC says that it will refer
all unpaid forfeitures to the Depart-
ment of Justice for collection. It says
that the Justice Department “‘has
been very cooperative” in pursuing
forfeiture cases. Forewarned is fore-
armed.

AN FCC ADMINISTRATIVE law
judge last week granted a motion
by Metroplex Communications Inc.
to investigate the financial quahfi-
cations of Southeast Florida Broad-
casting Ltd. Partnership in the on-
going license-renewal case of South-
east’s WHYI-FM in Fort
Lauderdale, Fla. Metroplex wants
to find out if financial certification
is false and has an impact on South-
east’s licensee qualifications.

GOMMENTS from broadcasters
are still coming into the FCC in its
reexamination of its comparative li-
censing, distress sales, and tax cer-
tificate policies based on racial, eth-
nic, or gender classifications. The
Fowler commission has hinted the
policies might not be constitutional,
some members of Congress and
rights groups blew their tops and
told the FCC to take another look.

THE FCC DID TAKE another
look, however, at its main studio
rule recently, and, effective July 16,
the main studio may now be placed
anywhere within principal commu-
nity contours of the station. Also,
the FCC eliminated its program-
origination rule, under which a
broadcaster had to have more than
50% of its non-network program-
ming originating from its main stu-
dio or other areas within its license
community.

THIS IS COMRADE IVAN coming
to you from Moscow with 300,000
watts ... The Soviets have begun
blasting broadcasts from a Cuban
transmitter at the Southeast U.S.—
especially Florida—on 1040 AM. At
least 16 U.S. stations have been af-

Country Corner looks
at what’s hot at
radio ... see page 35

fected, and the FCC asked a dozen
stations to go dark so the commis-
sion could monitor the broadcasts.

l.ET THE PRESIDENT sign the
Fairness Doctrine Bill. That's what
broadcaster strategists are thinking
now. Rather than work for a presi-
dential veto of the bill, which passed
with a 302-102 vote, and then see
Congress wrap the bill around an-
other the prez won’t veto, some

newsline N Washington Roundup

system.

AND [F AND WHEN the FCC
gets around to sorting out the large
RKO license-renewal proceeding (13
stations), it will have at least decid-
ed on South Jersey Radio Inc. as a
challenger for RKO’s WAXY-FM
Fort Lauderdale, Fla. Two appli-
cants were turned down—Adware
Co., Cozzin Communications Corp.,
and Laudersea Broadcasting.

would like to let it stand by itself
and then go after it via the court

/\
<Sponsorsmi>=

PRINCIPLES & PRACTICES
V

A Practical Guide to
Entertainment, Sport, Music &

Event Marketing
by Ron P. Bergin
published by Amusement Business

The first complete
guide on the
mechanics of

sponsorship

PRE-PUBLICATION
OFFER

§ 5500
Order by June 30, 1987

YOUR COPY WiILL BE
MAILED IN JULY

Using case study examples, the author covers: sponsorship
applications, legal issues, sponsorship agreements &
proposals, and pricing sponsorship packages. A sample
agreement and outiines are included in the text.

| PLUS: |

A Directory of Corporate Sponsors listing over 300 names,
addresses and phone numbers of major U.S. corporations.

|  ABOUT THE AUTHOR: |

Ron P. Bergin works @s a sponsorship consultant, writer
and business manager. He developed the book’s concept
as part of his masters thesis at Columbia College. Chicago.

| TO ORDER: ]

Pre-Publication Offer: order your copy/ies by June 30, 1987
and pay only $55.00 plus $2.00 postage (520 off retail
price). Send check or money order (payable to
Amusement Business) with your name, address and # of
copies requested to: Sponsorship: PrincCipies & Practices,
AB, Box 24970, Nashville, TN 37202.

American Express, Visa or Master Card orders - Call

615/748-8120
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Jazz Carves A
Niche On The
Airwaves

BY KIM FREEMAN

NEW YORK Jazz on commercial
radio is a complicated topic. On the
one hand, you’ve got only three sta-
tions in the country’s top 25 mar-
kets that broadcast only jazz and
draw above a 1 share of their mar-

kets doing so. Of

those three out-

LRI {H] 1] lets—KKGO Los
CIITETTT]] Angeles, KJAZ

San Francisco,

[ LTINAIE and WJZZ De-

troit—the latter

has the biggest
share of its market with a 2.6 share
of 12-plus listeners in Motor City
(per the winter Arbitrons). That sta-
tistic only reflects a small percent-
age of the exposure opportunities
for jazz on commercial radio.

The genre has surely benefited
from the simple fact that radio
grows more competitive every day.
The most intense fights in any mar-
ket are usually fought over the de-
mographic every advertiser loves:
adults. That reality has motivated
many programmers shooting for
mass appeal to bring jazz cuts into
their mainstream mix, either in spe-
cial program blocks or as “‘spice” el-
ements in regular playlists. Also,
the growing popularity of quiet
storm shows and/or stations and
the more recent influx of new age
shows and/or stations has also done
much to expose jazz to mainstream
radio audiences.

The prospects for jazz on com-
mercial radio “have never been bet-
ter,” says Dr. Jazz of the Detroit-
based indie promotion firm Dr. Jazz
Operations. “There is an ever-in-
creasing number of commerecial,
nonjazz stations that are program-
ming jazz—whether it's within nor-
mal rotations or special shows, most
typically on Sunday morning.”
While an add on a block jazz pro-
gram usually represents just one
shot a week, Dr. Jazz says the sales
impact of that play is significant be-
cause those shows generally devel-
op a strong and dedicated listener-
ship. He says the fact that the jazz-
exclusive programs are only one or
two hours means that audiences are
often listening carefully to each
tune.

Dr. Jazz says the success of CDs
and the quiet storm programming
on urban outlets has done a great
deal to expose jazz. He also gives
credit to the tastes of the 35-plus au-
diences. “This is an age group that
has grown up with a lot of different
music. At a certain point they tend
to look for something more substan-
tive, and jazz fulfills that require-
ment because you have to be aware
of what you're hearing.”

As the number of exposure oppor-
tunities for jazz has grown, so has
the competiton for those airplay
slots. Brenda Winfield, national pro-
motion director for Optimism Inc.,
the Los Angeles-based independent
label/distributor, says product com-
petition has outstripped the radio
time available. “When I started this
2Y/, years ago, you could almost

(Continued on page 18)
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The first decade without Elvis has
past.

Elvis Presley, the most impcrtant
force in popular music history, died on
August 16, 1977.

To mark this date the United Sta-
tions Programming Network has pre-
pared an all-new radio tribute truly fit
for a King.

“Elvis Presley—A Decade of Memo-
ries” is a three-hour special that will
provide new, loving insights into Elvis's
career, his life, and above all his musi-
cal legacy.

1t features never-before broadcast
interviews with the people who knew
Elvis best, rare tapes of Elvis talking
about his music and his career, as well
as observations by leading musical his-
torians who will attenkpt to put Elvis's

two decades of music, and the past ten
years cf memories into their proper
perspective.

This is one radio special that honors
the memory of Elvis Presley in a way
that will touch every one of your listen-
ers. It will air on the weekend of August
15th.

We anticipate great demand for this
program, so we urge you to call today.
It is available on a swap/exchange basis
to radic stations in the top 170 Arbitron-
rated markets.

For station clearance information call
United Stations Programming Network
Affiliate Relations in Washington, D.C.
at (703} 276-2900.

For mational sales information call
United Stations Programming Network
in New York at (212) 575-6100.
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HADIO INTERNATIONAL, New
York, will be painting a “Portrait
Of An Artist—90 Minutes With
Gregg Allman” during July. The
show features the highlights of an
extensive two-day interview by Joe
Trelin with Allman and the Allman
Brothers’ guitarist Dan Toler. The
interview segments focus on how
the usually shy Allman approaches
his music, and the effect that music
has had on his life. The Jon Sargent
production is music-intensive and
tracks four cuts off Allman’s recent
solo release as well as a number of
vintage Allman Brothers classics.

THE AMERICAN RADIO audi-
ence will get an idea of what rock
would be like without a British inva-
sion as United Stations brings
“Billboard’s Official Top 40 ‘Made
In The USA’ Hits Of The Rock
Era” to the July 4 picnic. This is the
second of three United Stations spe-
cials this season to take the Bill-
board chart approach. Each three-
hour special is a countdown of hits
never before compiled. Elvis’ hits
were calculated for the Memorial
Day weekend, the Beatles count-
down is set for Labor Day, and only
tracks with the “Made In The USA”
label since 1964 will be included on
the July 4 countdown.

TWO OTHER LOOKS at all-Amer-
ican rock will light up on the Fourth
of July as the MCA Radio Network
bows its second summer special,
“American Music All-Stars.” The
three-hour special, produced by
Kris Stevens, features 12 American

Featured Programming

Takin’ US By Storm. Randy Travis, left, brings along a copy of his latest
release, “Storms Of Life,” as he stops at United Stations in New York for an
interview. Travis pulled in four Academy of Country Music Awards this year,
including top male vocalist. Ed Salamon, right, is executive VP/programming at
US and executive producer of United Stations’ “Country Six-Pack.”

top 40 superstars in 12 spotlight
segments. All interview snippets
will be new and many will be exclu-
sive. The show is hosted by Los An-

™

WPLJ-FM RADIO

NEW YORK WENT
THROUGH THE ROOF
WITH CASEY.

Congratulations Power 95, New York, for reaching
more listeners than any other Contemporary Hit Radio

station in America®...and to American Top 40 with

Casey Kasem, the #1 countdown
program in America,™*
Congratulations

Power 95, New York.

For more information,

call Patricia Rosen at

(212) 887-5019.

»

SABC RADIO NETWORKS

Source: *Arhitron, Winter 1987. Cume Persons 124, Monday-Sunday, 6am-Midnight, Metro Survey Area.
**RADAR 34, (Fall 1986), Persons 12+, Network Audiences to Commercials Within Programs; Average Persons.

geles veteran personality Jeff Rob-
bins. CBS RadioRadio lights the
sparklers on “Beach Boy Bonan-
za,” a special three-hour edition of
“Cruisin’ America” with “Cousin”
Bruce Morrow. The show will party

with the premier Fourth of July
band and feature interviews that let
us in on who influenced the Beach
Boys and whom they believe they
influenced.

nRANGE PRODUCTIONS, Nar-
berth, Pa., will bring in the Chair-
man of the Board himself for a spe-
cial three-hour edition of its July 4
“Something Special.” Show host
and long-standing Frank Sinatra
aficionado Sid Mark recently inter-
viewed Sinatra, and the two took a
special look at the writers, arrang-
ers, and conductors who have been
an integral part of the singer’s suc-
cess. Orange is promising that Sina-
tra will also reveal his secret recipe
for spaghetti sauce during the
show.

“Something Special” is Orange’s
holiday special series. This July 4
show is actually a special edition of
the company’s weekly, two-hour
“Sounds Of Sinatra” and its first
major special. Mark has been doing
his “SOS” show for 31 years on
WWDB Philadelphia, and Orange
began its national syndication in
1980 as a four-hour show on the Mu-
tual Network. It now offers it inde-
pendently on a market-exclusive,
barter basis.

WHEN THIS COLUMN gave a
brief overview of the mountain of
summer programming May 30, it
briefly mentioned NBC Radio En-
tertainment’s rock opus, ‘““The
Rock Of Your Life.” This show was
originally a comprehensive 30-hour
retrospective of rock’s history host-
ed by WSHE Miami’s Charlie Ken-

(Continued on page 16)

CFGM-AM Moves On Dial

Toronto Station In Better Position

OTTAWA CFGM-AM, the Toron-
to-area country station near the
bottom of the market’s ratings,
has been given a substantial boost
with federal approval of the relo-
cation of its transmitter and the
changing of its frequency.

But the move, made formal June
2, took a lot longer than expected.
In a rare decision, the federal cabi-
net referred the original case ap-
proval, made in June 1986 by the
federal regulator, back for anoth-
er hearing. The second airing of
the proposal in April was much
tougher than the first. Community
groups complained that the reloca-
tion of the transmitter would swal-
low valuable agricultural land,
that the electromagnetic energy
from the tower would affect crops,
and that other Toronto stations
might decide to converge on the
area and put their transmitters
there.

In the course of its decision, the
Canadian Radio-television and
Telecommunications Commission
also seemed to indicate it has to
carry out what are sometimes
flawed federal Communications
Department rules on technical
standards.

But for CFGM, a Westcom sta-
tion, the news is a big lift.

“I’'m happy it’s over,” says sta-
tion manager Greg Slaight.

Its original bid was made in late
1985. A decade ago, a nearly two-
year wait would have been com-

mon. But in this age of speedier
regulation, the delay is onerous fi-
nancially and out of step with rap-
id shifts in the broadcast world.

But the reaffirmation of the
commission’s decision means
CFGM moves to 640 on the dial, a
stone’s throw away from the only
contemporary hit radio station on
the dial, CFTR. It had been sta-
tioned at 1320, a no man’s land on
the cluttered Toronto dial.

Better placed on the dial, CFGM
now also stands to be better placed
in the market. Its transmitter al-
lows it more access to the heavily
populated southwestern Ontario
market, a conservative demo-
graphic that includes many rural
communities more inclined to sam-
ple CFGM’s country sound. The
original transmitter had been in
Mississauga, just west of Toronto.
The new Beamsfille location is far-
ther west. Bound to be captured by
the CFGM signal now, for exam-
ple, are the Niagara-On-The-Lake
and Niagara Falls markets.

But the station had to struggle
for the changes. Some 30 groups
and individuals came to Lincoln,
near Beamsville across the river
from Ottawa, to express concern.

KIRK LaPOINTE

Country Corner looks
at what’s hot at
radio ... see page 35

YesterHits.

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

1. Got To Give It Up (Part t), Marvin
Gaye, TAMLA

2. Gonna Fly Now (Theme From
“Rocky™), Bill Conti, UNITED ARTISTS

3. Undercover Angel, Alan O'Day,
PACIFIC

. Feels Like The First Time,
Foreigner, ATLANTIC

. Lucille, Kenny Rogers, UNITED ARTISTS

. Dreams, Fleetwood Mac, waRNER
BROS.

P

. Lonely Boy, Andrew Gold, asyLum

. Da Doo Ron Ron, Shaun Cassidy,
WARNER/CURB

. Angel In Your Arms, Hot, BIG TREE
. Jet Airliner, Steve Miller Band,
CAPITOL

oW N ou

POP SINGLES—20 Years Ago

. Groovin’, Young Rascals, ATLANTIC
. Respect, Aretha Franklin, aTLaNTIC

. She’d Rather Be With Me, Turtles,
WHITE WHALE

. Windy, the Association, wARNER BROS.
. Little Bit O’ Soul, Music Explosion,
LAURIE

. San Francisco, Scott McKenzie, ope

. Somebody To Love, Jefferson
Airplane, RCA VICTOR

. Can’t Take My Eyes Off Of You,
Frankie Valli pHiLLIPS

. Sunday Will Never Be The Same,
Spanky & Our Gang, MERCURY

10. Let’s Live For Today, Grass Roots,
DUNHILL

N gbhs W =

o o

TOP ALBUMS—10 Years Ago
. Rumours, Fleetwood Mac, warnER
BROS.

. Book Of Dreams, Steve Miller
Band, caritoL

. Commodores, MOTOWN

. Barry Manilow Live, arisTa

. Peter Frampton, I'm In You aam

. Marvin Gaye Live At The London
Palladium, TamLa

. lzitso, Cat Stevens, aam

. Foreigner, aTLANTIC

. Hotel California, Eagles, asvLum

. Little Queen, Heart PORTRAIT/CBS

O W~ U Ww N e

-

TOP ALBUMS—20 Years Ago

1. Headﬂuarters, the Monkees,
COLGEMS

2. Sounds Like, Herb Alpert & the
Tijuana Brass, aam

. Revenge, Bill Cosby, wARNER BROS.

. I Never Loved A Man The Way |
Love You, Aretha Franklin, aTLanTIC

. Born Free, Andy Williams, coLumsia

. Surrealistic Pillow, Jefferson
Airplane, RCA VICTOR

. More Of the Monkees, coLGEMS

. Sgt. Peppers Lonely Hearts Club
Band, Beatles, capitoL

. Mamas & the Papas Deliver,
DUNHILL

10. Dr. Zhivago, mgm

- %] & w

Y-} 0 N

COUNTRY SINGLES—10 Years Ago

1. That Was Yesterday, Donna Fargo,
WARNER BROS.

2, !;ll:IABe Leavin' Alone, Charley Pride,

3. Luckenbach, Texas (Back To The
lgcaAsics Of Love), Waylon Jennings,

4. It Was Almost Like A Song, Ronnie
Milsap, rca

5. Don’t Go City Girl On Me, Tommy
Overstreet, asc/poT

. If Practice Makes Perfect, Johnny
Rodriguez, MERCURY

. Head To Toe, Bill Anderson, mca

. If You Want Me, Billy Jo Spears,
UNITED ARTISTS

. | Was There, Statler Brothers,
MERCURY

10. Cheap Perfume And Candlelight,
Bobby Borchers, pLaysoy

-

O N

SOUL SINGLES—10 Years Ago

. Best Of My Love, Emotions,
COLUMBIA

. Easy, Commodores, Motown

. Slide, Slave, cotiLLion

. Got To Give It Up (Part 1), Marvin
Gaye, tamLa

. A Real Motha For Ya, Johnny
Guitar Watson, bum

. Sunshine, Enchantment, rRoansHow

This | Swear, Tyrone Davis,
COLUMBIA

. 1 Don’t Love You Anymore, Teddy
Pendergrass, PHILADELPHIA

. Break It To Me Gently, Aretha
Franklin, ATLANTIC

BWN

(5]

10. I'm Going Down, Rose Royce, mca
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REGGIE BLACKWELL is back jn tne business:
He’s landed his top 40 programmirgcalents at Nation-
wide’s WKZL Winston-Salem, N§. The station had
been without a PD for quite a wglile, waiting for re-
turns on market research. “We wyren’t in any big hur-
ry,” says WKZL GM Dan Morrif. Formerly the PD at
WROQ Charlotte, N.C., Blackwell had interviewed at
WKZL before the research came in and had made Na-
tionwide contacts by checking out a post at WBJW
“BJ-105" Orlando.
WNCI Columbus, /

Reggie Blackwell Retums To Radio;
Keith Naftaly B_ecomes PD At KMEL

frustrated radio person, I guess,” says Walsh, who
first did a guest stint on KLOS, then at several rock-
ers around the country. He says he envisions his na-
tional show as being similar to his guest shots: equal
parts seriousness, corny humor, celebrity visits, and
call-ins. “You know I'm an old-timer,” he says. “I've
been around the world, and I think I’'m kind of in a po-
sition to teach people something. I'd like to get people
registered to vote.”

Walsh’s appearances and the nature of his current
hit, “The Radio Song,”

Ohio, PD and Nationwide
regional programmer
Bill Richards saw
WKZL through up books
in the winter and the
most recent Arbitrend.
uring that time, Morris
’Iasked Blackwell to fill in
on afternoons; on June 5,
he offered Blackwell the

certainly set some nice
groundwork for launch-
ing a national show. If he
tours behind his new
Warner Bros. album,
Walsh says hosting the
show from various affili-
ates would be a natural.
= : And, in case you thought
L Roger Waters had cor-

T

.{ PD-ship. “Reggie’s got
f superior knowledge of

broadcasting in general, great people skills, and he is
originally from this area so he knows the region very
well,” says Morris. Blackwell says he’ll continue the
afternoon shift for the time being.

KEITH NAFTALY adds to his list of industry
awards with his promotion to PD at hit outlet KMEL
San Francisco. He's worked there for three years,
most of them as music director, and has seen the sta-
tion through two PD-less periods: after Steve Rivers
left for KIIS Los Angeles and Lee Michaels came and
went, from WGCI and WBMX Chicago. After looking
around awhile, KMEL GM Paulette Williams says
she concluded that ‘““nobody knows the music, San
Francisco, or KMEL better than Keith.”” Kudos!

Adult-hit outlet WDTX Detroit lands a new PD in
Bobby Hatfield, who's fresh from three years at clas-
sic hits outlet WKLX Rochester, N.Y. WDTX’s inter-
im PD, Mike Brad/®, will stay on as assistant PD. As
you may recall, all of these openings came about when
Jim Harper decided to step out of the PD position to
concentrate on his morning show,

DONALD KELLY is appointed PD of young AC out-
let WWMX “We Mix” Baltimore. He comes from the
NewCity chain, where he’d been PD of WYYY Syra-
cuse, N.Y., and WFTQ Worcester, Mass. ... David
Anderson is the new MD at adult rock outlet WIOQ
Philadelphia, where he succeeds Bill Webber Jr. An-
deson is fresh from WMAD Madison, Wis., where he
was assistant PD and MD. Webber, by the way, is now
wo.'king with consulting firm Radio Computer Ser-
vices ... Monica Logan gets the nod as MD at quiet
storm station KBLX Berkeley, Calif., where she has
worked on air for morethan two years. She’ll continue
her'overnight shift there.

l

WARREN WILLIAMS joins the on-air lineup at
KNX-FM Los Angeles, leaving his MD spot at KKHT
Hoiston to do so ... Kevin “Hollywood” Harris
mo7es into afternoons at top 40 outlet KHFI Austin
fron a post at KKYS Bryan/College Station, Texas.
KEFI PD Barry Kaye moves from afternoons to
mornings ... At “Classy” outlet KLSY Bellevue,
Wash., former KHIT Seattle PD Paul Dickson as-
surnes the PD-ship, while Bob Brooks becomes MD
an(| midday personality ... KEFM Omaha, Neb.'s
Dwight Lane graduates to PD after having been as-
sis'ant PD to Chuck Strand, who has left the busi-
nesg ... WKSI “Kiss FM” Greensboro, N.C., intro-
duces a new g;arment to its line of “Kisswear,” design-
er jeans.

FORMER EAGLE Joe Walsh may land at your sta-
tion soon if his hopes to launch a weekly national radio
show come to fruition. The idea came to light last
week during a guest appearance by Walsh on ABC
rocker KLOS Los Angeles, and Walsh says plans for
the show are proceeding nicely.

“I've been a ha& radio operator for 20 years and a

by Kim Freeman

nered the market on ra-
dio themes, Walsh’s video
for “The Radio Song” is partially set in a studio, and it
‘features Wolfman Jack and a collection of antique ra-
idio sets.

STEVE MC COY resurfaces in Atlanta, where he
crops up on hit outlet WARM in the mornings. He’s up
against his replacement at WZGC, Randy Miller . ..
Country PD Barry Mardit of WCXI/WWWW Detroit
rang us with an unofficial out-of-the-box tip on Joe
Kenyon’s Mercury instrumental “Hyme.” After test-
ing it on air, WCXTI’s jocks jokingly asked listeners to
call in and offer their opinion on the song’s nonexis-
tent lyrics. “We got all positive comments, and it’s a

. great summer record.”

WILLIS BROADCASTING will have a number of air
personality, news, and production openings during the
next two months. The inspirational and urban contem-
porary chain will be adding outlets to its roster soon,
and t&rs should be sent to Willis group programmer
Steve Crumbley at WOWI Nofolk, Va. For starters,
Crumbley will be replacing himself on WOWI’s morn-
ing shift, and there are already slots to be filled at
WPDQ Jacksonville, Fla.

Congrats to KZII Lubbock, Texas, PD Mark Har-
lan and his wife, Diane, on the birth of Matthew Pres-
ton . .. Rich Panama is the new 7-midnight man at hit
outlet WSSX Charleston, S.C. He’s fresh from WSNX
Grand Rapids, Mich.

Mike Joseph moves his consultancy to the Big Apple,
where he can be reached at 212-247-0300, Ext. 2503.

THE J.J. McKay/Christian Paul morning teain of
WRQX “Q-107” Washington, D.C., is no more. The
team, together 5', months, split up when *““Christian
Paul” Gironda resigned, citing overwork and his girl-
friend getting a good job in Boston as the reasons. Q-
107 PD Chuck Morgan, who found the team at
WZOU Boston, says he’s disappointed. The ABC sta-
tion had pumped thousands into a TV campaign. The
split follows last summer’s breakup of the Jim Elliot
& Scott Woodside team.

KNX-FM Los Angeles hit the airwaves recently
with a programmer’s hot line for listener suggestions.
Local sources say the outlet sounds more and more
like 2 midtempo album rock outlet ... Up the coast a
bit, there are two album rock MD posts open, at
KOME and cross-town rival KSJO, both in San Jose.

Out in Dallas, KTKS PD Kevin Metheny complains
of “55 journalists calling out of the woodwork” to
sound out format-change rumors. The top 40 PD de-
nies rumors of an AC move and says any chdnges re-
flect longtime plans to reposition the outlet against its
two top 40 competitors,

Want an air check of top-rated adult hit outlet
KFMB-FM “B-100" San Diego? It's a phone call
away; you should ask for Mike Novak . . . Sonny Joe
Stevens is no longer doing evenings at WKCI “KC-
101” New Haven, Conn. J.J. Jackson assumes that
shift from a Groton, Conn., outlet.
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ALBUM ROCK ™4c**-

. g,_ Compiled from national album rock
v . B
ol ,0_155 §o =& ARTIST radio airplay reports. TITLE
TY | <Y g | XX
F2 | 3 g | B0 LABEL
* % NO.1 » »
BOB SEGER SHAKEDOWN
1|1 |15 | wea
2 | 471 5 | g | FLEETWOODMAC SEVEN WONDERS
WARNER BROS.
()| 5| 9 | 5 | RICHARD MARX DON'T MEAN NOTHING
MANHATTAN
ALONE
o [ o [ [o | b0
u2 [ STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
5 12| 2 |18 g4
(&) 16 | — | 2 | SAMMYHAGAR GIVE TO LIVE
GEFFEN
TOM PETTY & THE HEARTBREAKERS ~ RUNAWAY TRAINS
8 | 10| 7 | wh
13 | 24 | 4 | BRYANADAMS HEARTS ON FIRE
9 | 12| 18| 4 | WARRENZEVON SENTIMENTAL HYGIENE
CROWDED HOUSE SOMETHING SO STRONG
10 11 11 8 CAPITOL
* % # POWER TRACK & & &
AD| 20 | 4% | 3 | HEART WHO WILL YOU RUN TO
— CAPITOL
BLOOD
2 [ 15 | 15 | ¢ | MASONRUERMER ey
3|77 | s | pAviDBOWE TIME WILL CRAWL
EMI-AMERICA
#1612 | Y2, BULLET THE BLUE SKY
51182 s ASEMZANNE VEGA LUKA
T RADIO WAVES
s | @ | 5 | BogEpwaTeRs w
AD| 2 | 3 | 3 | THEQUTFIELD SINCE YOU'VE BEEN GONE
COLUMBIA
18| 9| 8 | 10 | THETRUTH WEAPONS OF LOVE
19| 17 | 13| 5 | DANFOGELBERG SHE DON'T LOOK BACK
2 | 10| 6 |10 | BRYANADAMS INTO THE FIRE
@D| 8| — | 2 | JoHNwAITE THESE TIMES ARE HARD FOR LOVERS
EMI-AMERICA
. TOM PETTY & THE HEARTBREAKERS JAMMIN' ME
2| 6- 3 |10 yh'PEL
B | 2. 23| & | MOTLEY CRUE GIRLS, GIRLS, GIRLS
2% | 37 | 4 | WHITESNAKE HERE | GO AGAIN
' s * % & FLASHMAKER *1? *
HE
@D NEWD | 1 | O W nenos (Yoo eNe
97 | 34 | 3 | OMARANDTHE HOWLERS  HARD TIMES IN THE LAND...
COLUMBIA
@D} 33 | 42 | 4 | ACEFREHLEY INTO THE NIGHT
NEWD/| 1 | NEILYOUNG LONG WALK HOME
@ x | | 2 | curTing crREW ONE FOR THE MOCKINGBIRD
VIRGIN
(30)| NEWp | 1 | INXS & JIMMY BARNES GOOD TIMES
u2 WHERE THE STREETS HAVE NO NAME
i ¥ | — 8 ISLAND
2| 25 | 27| 4 | !ONBUTCHER HOLY WAR
G| NEWD | 1 | [OMKIMMEL THAT'S FREEDOM
H
@ NEWD | | !Ecgncn'lsj lB'INQUET LITTLE DEVIL
% | 24| 12 | 10 | 3REGGALLMAN ANYTHING GOES
% | 42 | 47 | 3 | ANDYTAYLOR DON'T LET ME DIE YOUNG
37 |31 2 | 6 | LTTLESTEVEN TRAIL OF BROKEN TREATIES
8| 3|28 | 8 | fLEETWOODMAC TANGO IN THE NIGHT
39 | 23| u | 11 | LTILEAMERICA WALK ON FIRE
TOM PETTY & THE HEARTBREAKERS THINK ABOUT ME
0 145 | — | 4 | uk
NEW)D | 1 JOHN HIATT THANK YOU GIRL
NEW) | 1 | GREGGALLMAN CAN'T KEEP RUNNIN
ISNTIT
83 | 39 | &4 | g | FLEETWOOD MAC MIDNIGHT
m | 29| 2% |2 | BONJV WANTED DEAD OR ALIVE
NEWD | 1 | Y&T CONTAGIOUS
8% | a0 | 32 | 14 | WHITESNAKE STILL OF THE NIGHT
a | 47| — | 2 | LOUGRAMM HEARTACHE
D
8 | 41 | 45 | 5 | DAVIDBOWIE BANG BANG
49 | 37 | 25 | 18 | GENESIS IN TOO DEEP
50 | 32 [ 22| 9 | TESLA LITTLE SuZI

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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FEATURED PROGRAMMING

(Continued from page 14)

dall for rock’s 30th anniversary.
The Museum of Broadecasting asked
NBC for that 1985 show for its ar-
chives.

This year’s model has been tuned
up and overhauled with WNEW-FM
New York’s Ray White as host. It's
still comprehensive and clocks in at
20 hours. The show is programmed
in segments that cover the discern-
able periods and elements of rock’s
history, i.e., rock’s founders, the
British Invasion, psychedelia, wom-
en in rock, etc. Care has been taken
not to edit heavily, but to tighten
this ambitious project and make it
more manageable for station pro-
grammers. [t’s produced by Denny
Somach Productions and airs over
the July 4 weekend.

THE NATIONAL radio comedy
competition started last January by
Active Markets, Santa Monica,
Calif. (Billboard, Mar. 7), has pro-

FOR WEEK ENDING JUNE 20, 1987

duced a winner, and WAAF Bos-
ton’s Dennis Leary has been chosen
the “Jest Of The West.” Active is
pleased with the project and prom-
ises to run the promotion next year.
The seven stations that brought fi-
nalists to L.A.’s Improvisation club
were KSND Eugene, Ore., KDWB
Minneapolis, WPLR New Haven,
Conn., WINZ Miami, WPEG Char-
lotte, N.C., KEGL Dallas, and

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

June 19-21, John Kay, Part 1, Rock Connec-
tions, CBS RadioRadio, one hour.

June 20-21, T.G. Sheppard Father's Day Spe-
cial, Country Close-Up Special, ProMedia, one
hour.

Billboard.
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HOTCROSSOVER 30.

WKS. ON
CHART

Compiled from national

radio airplay reports.

0k | 55 Qo ARTIST TITLE
= 7]
Iy (de|Ze LABEL
. & NO.1 &«
LISA.LISA & CULT JAM HEAD TO TOE
1 1 1| 1| coiheia
5 3| 4 | § | WHITNEY HOUSTON | WANNA DANCE WITH SOMEBODY
ARISTA
3 5 2 | 10 | HERB ALPERT DIAMONDS
THE WHISPERS ROCK STEADY
4 | 6 | 7.1 5 | souam
HAPPY
5 1505 | 8 | BUBTACE
ALWA
6 | 4 | 3 | 13 | ATLANTICSTARR YS
7 57 | 9| 5 | cLuBNOUveEAu WHY YOU TREAT ME SO BAD
B WARNER BROS.
8 | 11| 10 | 11 | SMOKEYROBINSON JUST TO SEE HER
& JANET JACKSON THE PLEASURE PRINCIPLE
9 | 16| 18 | 4 | agwm

DEBBIE GIBSON
ATLANTIC

ONLY IN MY DREAMS

June 20-21, Byrds/Rolling Stones, Reelin' in
The Years, Global Satellite/ABC Radio Networks,
90 minutes. '

June 20-21, Giles Reaves, Musical Starstreams,
Frank Forest Productions, two hours.

June 21, KBC Band, King Biscuit Flower Hour,
DIR Broadcasting, one hour.

June 21, Bob Seger/John Waite, Powercuts,
Global Satellite/ABC Radio Network, two hours.

June 21, Run- D.M.C., Hitline USA, James Paul
Brown Entertainment, one hour.

June 21-27, Paul Brady, Rock Over London, Ra-
dio International, one hour.

June 22, Steve Winwood, Line One, Westwood
One, one hour.

June 22-28, Journey, Legends Of Rock, NBC
Radio Entertainment, one hour.

June 22-28, Grace Slick, Classic Cuts, MJI
Broadcasting, one hour.

June 22-28, George Jones, Live From Gilley's,
Westwood One, one hour.

June 22-28, lggy Pop, Rock Today, MJI Broad-
casting, one hour.

June 22-28, Bryan Adams/Talking Heads/Tom
Petty, Rock Clock, DIR Broadcasting, one hour.

June 22-28, Huey Lewis, Off The Record With
Mary Turner, Westwood One, one hour.

June 22-28, Los Lobos/Del Fuegos, In Concert,
Westwood One, 90 minutes.

June 25-27, Journey, Hot Rocks, United Sta-
tions, 90 minutes.

June 26-27, Europe, On The Radio, On The Ra-
dio Broadcasting, one hour.

June 26-28, David Bowie, Rock Watch, United
Stations, three hours.

June 26-28, David Benoit, Jazz Show With Da-
vid Sanborn, NBC Radio Entertainment, two
hours.

June 26-28, Steve Winwood, Superstars Rock
Concerts, Westwood One, 90 minutes.

June 26-28, John Kay, Part 2, Rock Connec-
tions, CBS RadioRadio, one hour.

June 27-28, Sawyer Brown, Country Close-Up,
ProMedia, one hour.

June 27-28, Black Music Month Special,
Streetbeat, MCA Radio Network, one hour.

June 27-28, Janis Joplin/Charlie Sexton, Rock
0f The World, MCA Radio Network, one hour.

COPIES
OF

ATLANTIC

THE SYSTEM DON'T DISTURB THIS GROOVE
1110116 | 141 ananc
12 12 1 11 é(;-NYS%‘E‘L\LXA%ON I'D STILL SAY YES
13|15 | 13| 8 | KENNVG. SONGBIRD E E L
1 | 9 | 15| 6 | NONAHENDRYX WHY SHOULD I CRY VV K Y
|
15 | 23 | 30 | 3 | GEORGEMICHAEL WANT YOUR SEX C H RT S
6|21 | 2| 3 | EXPOSE POINT OF NO RETURN A
7 | 20 | 26 | 3 | JODYWATLEY STILL ATHRILL are avalla’ble from
:;Asuoo ECHO FUNKYTOWN Billboard’s Chart
B |10 |83 |k Research Depart-
19| 8 | 6 | 13| KIMWLDE YOU KEEP ME HANGIN' ON ment. Pop Singles
2 | 22| 20| 5 | GENESIS INTOO DEEP 1941 through 1984.
ATLANTIC T LP 1949
21 | 26 | — | 2 | STEPHANIEMILLS | FEEL GOOD ALL OVER op LI's
M: G THE LADY IN RED ATl sfsk
2 |19 | v 4 | GIRISDEBURGH $3.50 per chart.
B | 27| — | 2 | ABYFOUR WANT YOU FOR MY GIRLFRIEND Call or write:
2 | 22 | — | 2 | DENIECEWILLIAMS NEVER SAY NEVER
COLUMBIA R
25 | 18 | 12 | 13 | MADONNA LA ISLA BONITA ?;qgo;,d f,"‘a" Research
roadway
% | 25 | — | 2 | GLORIAESTEFAN RHYTHM IS GONNA GET YOU New York. NY 10036
THE BREAKFAST CLUB RIGHT ON TRACK (212) 764-4556
7| 13| 8 |u| MM
% | NEWp | 1 | THEJETS CROSS MY BROKEN HEART
2 | NEWD | 1 | JONATHANBUTLER LIES
0 | 30 L?_N , | STACEYQ INSECURITY
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CONTEMPORARY.

'n;: Compiled from a national sample of radio playlists.
ol =X
AEELE
z 214510
2 (B3¢ TmE ARTIST
= | =] e~ | 2] LABEL & NUMBER/DISTRIBUTING LABEL
oS+ kK NO.1 * %
1 11219 IN TOO DEEP ’
ATLANTIC 7-89316 2 weeks at No. One & GENESIS
2 201113 ALWAYS
WARNER BROS. 7-28455 & ATLANTIC STARR
SONGBIRD
: g9 | ARISTA 1-9588 & KENNY G.
@ 58110 MEET ME HALF WAY
COLUMBIA 38-06690 & KENNY LOGGINS
@ 71109 CAN'T WE TRY
COLUMBIA 38-07050 DAN HILL
@ sl12l6 | WANNA DANCE WITH SOMEBODY (WHO LOVES ME)
ARISTA 1-9598 & WHITNEY HOUSTON
7 slaln2 NOTHING'S GONNA CHANGE MY LOVE FOR YOU
AMHERST 311 4 GLENN MEDEIROS
8 6132 THE LADY IN RED
ARM 2848 & CHRIS DE BURGH
@ 1211616 GIVE ME ALL NIGHT
ARISTA 19587 & CARLY SIMON
141187 | EVERY LITTLE KISS
RCA 14361 & BRUCE HORNSBY & THE RANGE
nteirlis JUST TO SEE HER
MOTOWN 1877 & SMOKEY ROBINSON
LA ISLA BONITA
R SIRE 7.28425/WARNER BROS. & MADONNA
@ 239! 3 MOONLIGHTING (THEME)
MCA 53124 & AL JARREAU
1712016 I'D STILL SAY YES
CONSTELLATION 53028/MCA KLYMAXX
5 tule |11 IF SHE WOULD HAVE BEEN FAITHFUL...
WARNER BROS. 7-28424 CHICAGO
ala7] s KISS HIM GOODBYE
OPEN AIR 0022/A&M THE NYLONS
SE LA
e MOTOWN 1883 @ LIONEL RICHIE
ALONE
a3 o CAPITOL 44002 & HEART
., ILL STILL BE LOVING YOU
B lgf B RCA 5065 RESTLESS HEART
20 (15171 9 THE LAST UNBROKEN HEART
MCA 53064 PATTI LABELLE & BILL CHAMPLIN
@ |2 BACK IN THE HIGHLIFE AGAIN :
ISLAND 7-28472/WARNER BROS. & STEVE WINWOOD
THE FINER THINGS
A ISLAND 7-28498/WARNER BROS. & STEVE WINWOOD
23 [16{14l13 SAME OLE LOVE (365 DAYS A YEAR)
ELEKTRA 7-69484 & ANITA BAKER
o8 1 23|23| 7| WITH OR WITHOUT YOU
ISLAND 7-99469/ATLANTIC & U2
LOVE LIVES ON
@ AR MCA 53077 JOE COCKER
DON'T DREAM IT'S OVER
el el ) CAPITOL 5614 & CROWDED HOUSE
ONLY LOVE KNOWS WHY
df &) 8] Y WARNER BROS. 7-28383 PETER CETERA
LIES
0334 JIVE 1038/RCA & JONATHAN BUTLER
@ 3{37]3 UNITED IN LOVE
b POLYDOR 885 760-7/POLYGRAM & COMMODORES
YOU KEEP ME HANGIN’ ON
ool kA MCA 53024 & KIM WILDE
@ 39 —12 UNDER THE BOARDWALK
MOTOWN 1896 BRUCE WILLIS
YOU CAN CALL ME AL
SEe WARNER BROS. 7-28667 & PAUL SIMON
33 [26)21] 14 BABY GRAND
COLUMBIA 38-06994 & BILLY JOEL FEATURING RAY CHARLES
@ 8l —12 CHICAGO SONG
WARNER BROS. 7-28392 DAVID SANBORN
@ NEWD| | TELLING ME LIES
WARNER BROS. 7-28371 DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS
3 131122016 | KNEW YOU WERE WAITING (FOR ME)
ARISTA 1-9559 & ARETHA FRANKLIN AND GEORGE MICHAEL
@ RE-ENTRY ARE YOU STILL IN LOVE WITH ME
CAPITOL 44005 ANNE MURRAY
1 | HAPPY
NEWD COLUMBIA 38-06611 ¢ SURFACE
1 | SOMETHING SO STRONG
NEWD CAPITOL 5695 & CROWDED HOUSE
: () JUST) DIED IN YOUR ARMS
)| e v VIRGIN 7-99481 & CUTTING CREW

O Products with the greatest airplay gains this week. @ Videoclip availability. « Recording Industry
Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of
2 million units.
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SPORT SORTS

Because it is in neither Los Angeles
nor Boston, oldies outlet KCBQ-
AM-FM “Eagle 105’ San Diego
chose to play both sides during the
National Basketball Assn. Champi-
onships, thereby using the action to
its promotional advantage. In ad-
vance of the second series game in
Los Angeles, Eagle 105 let listeners
vie for tickets by calling up and
“slam dunking” the opposition. Call-
ers with the most creative slam
against each team were given tick-
ets and a limo ride to the game. The
hitch was that the caller whose
team won got to return to San Die-
go in the limo, while the caller back-
ing the losing team rode home on a
Greyhound bus.

Meanwhile, in Nashville, hit outlet
WYHY “Y-107" included breast-en-
largement surgery as one of many
prizes in its ongoing Hot, Rich, &
Famous campaign. The premise was
to give winners things they would
not normally be able to afford, and
the more typical prizes included
trips to see Billy Joel in Moscow,
London, and Hawaii and a $25,000
shopping spree. The winner of the
surgery received loads of local and
national press attention— and that
was before the operation. Here’s her
comment on winning: “This could be
bigger in more ways than one, and
the breast is yet to come.”

FREE LUNCHES

“You don't have to be an AC or easy
listening station to be on in the
work place,” says Bill Stedman, op-
erations manager of country combo
KSAN/KNEW San Francisco. The
FM, KSAN, is now in the midst of
its Free Lunch Returns campaign to
prove that point. Through a direct
mailing to local businesses, people
were asked to return a request for a
free lunch for their office and to
stay tuned to KSAN during work to

listen for their names. KSAN did a |

similar direct-mail campaign last
year and pulled an unusually high
11.5% response rate on the lunch
proposition. With the Charlie Brown
restaurant chain as co-sponsor, lis-
teners who responded to hearing
their names on air within 95 minutes
won a free noon meal for them-
selves and up to 25 co-workers.

Stedman also says he and his
southern Malrite counterparts at
KZLA/KLAC Los Angeles are
thrilled with their Discover Country
television spots produced by the
Nashville-based Filmhouse. “It fea-
tures three different people ages 25-
34 talking about how they discov-
ered country,” says Stedman. “Tt
looks terrific, it's up-scale, and its a
great cume builder.”

Back in New York, big band/
jazz/nostalgia/comedy station
WNEW-AM held a week’s worth of
live midday broadcasts from Charlie
O’s during which comedian host
Steve Allen and co-host Mark Si-
mone performed. Guests for the
week included Lynn Redgrave,
Rich Hall, Sammy Cahn, Jackie
Mason, and others.

WNEW-AM will be swinging the
stock market and surrounding busi-
ness people this summer with a
weekly series of lunch-time concerts

(Continued on next page)

MCA
Radio Network
Presents

Now In Its
Fourth Great Year!

The hottest 1-hour black weekly music
magazine on radio premieres the best new
acts and #1 hits from the top superstars
every week! Exclusive interviews, contests,
promotions and special features like ““Club
Countdown” and “Rhythm Report” keep the
beat on great urban stations coast-to-coast!

Plus. . On The Beat” daily features
keep listeners tuned to the most exciting
personalities and events in entertainment.

For more information,

call 818/777-5775.

MCA

Where Music Comes Alive!
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JAZZ CARVES A NICHE ON COMMERCIAL OUTLETS

(Continued from page 13)

send out anything and get it played.
Just the other day, I spoke to a pro-
grammer who had 25 brand new
jazz albums competing for four
spots on his playlist that week. It’s
amazing.”

Winfield says the success of CDs
and the advent of new age program-
ming that incorporates a lot of jazz
have been a boon to the role of jazz
on commercial radio. While Nation-
al Public Radio and other noncom-
mercial stations continue to concen-
trate on traditional jazz, Winfield
says, contemporary/fusion jazz has
found increasingly welcome arms at
commercial radio. Sales of modern
jazz have increased significantly
with that exposure.

Jazz will always be a staple of the
increasingly successful quiet storm
programming, and Winfield says
she is especially encouraged by the
adult contemporary format'’s recep-
tivity to the genre. ““At one point,
the format was the very least inter-
ested in jazz, and now they’re all
wanting to add it,” she says.

There are enough stations in any
format paying attention to jazz that
Winfield says she doesn’t have time
to try to sell stations omitting jazz
on the genre’s merits. The whole
system of getting widespread jazz
airplay “is so much more together
than it was three years ago, that I
have to spend my time going after
the heavy hitters.”

Those heavy-hitter stations are
not the consolidated bunch they are

to promotion people pushing rock,
pop, or country. “I can’t go to one
station and say, ‘You have to play
this because so and so is playing it,’
because each station has such a dif-
ferent way of using jazz,” says Win-
field. “This is probably the purest
area of promotion because if the
music measures up it will get a fair
shot.”

Keeping track of the many, di-
verse sources for jazz exposure is
made much easier with the help of
Optimism’s local distributors
around the country. And Winfield
stresses that her job goes far be-
yond local radio. She keeps in touch
with nationally available jazz shows
like “David Sanborn’s Jazz Show,”
“Art Good’s Jazz Trax,” and “Fu-
sion 40" and keeps a close eye on lo-
cal jazz hosts with broader connec-
tions. For example, WRKS New
York’s Rob Crocker hosts a weekly
show for the station and is also one
of the top syndicated jazz hosts for
programs airing in Japan. “So, I kill
two birds with one stone there,” she
says. And that is not to mention vy-
ing for slots on in-flight program-
ming services supplied to airlines.

KJAZ Alameda/San Francisco is
the oldest full-time jazz station in
the country, and it will celebrate its
28th anniversary in August. As the
general manager there for the past
five years, Ian Epstein is a relative
newcomer to the staff. The average
tenure for KJAZ’s staff is eight to
10 years, says Epstein, calling that

PROVIDENCE

PULLED OUT

ALL THE STOPS
WITH CASEY.

And they're not interested in putting them back.
Congratulations PRO-FM Providence for
being the #1 station during the time period.®

“We air American Top 40 each
Sunday and it’s been that way for
6 years! — Tom Cuddy,
PRO-FM Operations Manager
The #1 countdown program in
America: AMERICAN TOP 40
WITH CASEY KASEM*

For more information call

Patricia Rosen at (212) 887-5019.

P

S ABC RADIO NETWORKS

*Source: Arhitron, Winter 1987, Sunday 9am-1pm, Persons 12+

a key factor in the station’s ap-
proach. “Our midday man, Jerry
Dean, has been here since 1959, and
the musical knowledge of our collec-
tive staff is immense,” Epstein
says. ‘“The individual announcers
don’t have total freedom on what
they play, but we do rely on them
heavily to put their shows togeth-
er.” KJAZ’s playlist is roughly 80%
straight-ahead, acoustic jazz and
20% mainstream and caters to
adults 35- to 54-years-old, with spe-
cial strength in men 35-44.

“With cautious realism, my feel-
ing is that as people get older they
get tired of rock’n’roll. Rock today
is pretty much unchanged, and our
station gives people an alternative.”
To highlight KJAZ as an alterna-
tive, the station airs a nightly “Din-
ner Jazz”’ program that includes
some new age music and focuses on
ballads, soft vocals, and classic jazz
by the likes of Bill Evans and oth-
ers. “It’s a good introduction to jazz
for most people,” says Epstein.

Promotionally, KJAZ is extreme-
ly active in tie-ins or sponsorships of
local jazz concerts, including sever-
al free shows. This summer, the sta-
tion will host a free concert series
on the ferry between San Francisco
and Marin County for the fifth year.
On air, KJAZ is the Bay area’s dom-
inant source for interviews with fa-
mous jazz artists who've come to
recognize the outlet as a must-stop
whenever they’re in town.

While Epstein acknowledges that
the ratings potential for main-
stream jazz outlets are minimal, he
says it is quality, not quantity, that
counts in selling KJAZ to advertis-
ers. And although KJAZ has a small
12-plus share of the San Francisco
ratings, Epstein says those shares
mean more. “What's happened with
radio is the fragmentation of audi-

PROMOTIONS

(Continued from preceding page)

featuring an appropriately varied
roster of performers. To be held at
Battery Park City every Thursday,
the event will feature swing, jazz,
and Dixieland groups. Different
WNEW-AM air talents will host
each performance.

STREET SMARTS

Progressive rocker WXRT Chicago
has been busy with local beats of
late. Having just lent its weight to
the annual Chicago Blues Festival,
WXRT is now gearing up to act as
radio sponsor of the Budweiser Chi-
cago Choice Picks competition. The
event is designed to perk the eyes
and ears of national a&r folk to the
talents of Chicago groups. From
Thursday-Sunday (18-21), local
groups will perform at a variety of
nightclubs, while WXRT gives sev-
eral of its projects a spin on the air
and encourages listeners to go
check out the shows.

Meanwhile, rockin’ hits outlet
KZEW Dallas plans to take to the
beach June 13 for its annual Down-
town Beach Party. The party is a
benefit for Muscular Dystrophy
with Coors as a co-sponsor, and is
being held nearby City Hall, where
tons of sand are being brought in.

KIM FREEMAN

ences. You no longer find one sta-
tion that is dominant in its market,
and advertisers are getting more
targeted in their buys. So, it makes
our share look more viable.”

That audience fragmentation has
come hand in hand with the arrival
of more specialized programming
on stations in many markets, and
San Francisco is no exception. Quiet

Crisis Control. After helping WLIR Long Island, N.Y., promote China Crisis’

storm outlet KBLX Berkeley car-
ries a significant amount of jazz in
its adult urban approach, but Ep-
stein doesn’t consider that a threat
to KJAZ’s exclusive jazz fare.
“Rather, I think they do a good job
of getting people to listen to instru-
mentals. Even if it’s Steely Dan,
maybe listeners turn the record
over and see Phil Woods.”

recent local shows, the progressive rocker's Donna Donna broucht band
member Gary “Gazzy” Johnson to the studio to discuss the group’s current

A&M album, “Arizona Sky.”

Anniversary Sal

GMA ENTERTAINMENT GR
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0 I PLATINUM—Stations with a weekly cume
I 'd audience of more than 1 million.
& GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
JUNE 20, 1987 ™ audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

17 Cutting Crew, (I Just) Died In Your A A28 —  Expose, Point Of No Return 4 5 Whitney Houston, | Wanna Dance With S 20 15 Cutting Crew, (I Just) Died In Your A 27 32 Expose, Poinl Of No Return
33 35 The Nylons, Kiss Him Goodbye 29  EX T'Pau, Heart And Soul 5 6 Kenny Loggins, Meet Me Half Way 21 21 Tom Petty & The Heartbreakers, Jammin 28 21 Huey Lewis & The News, | Know What |
34 EX  The Jets, Cross My Broken Heart 30 EX  Gloria Estefan And Miami Sound Ma 6 8 Herb Ak)ef? Diamonds 22 23 Kenny Loggins, Meet Me Half Way 29 36 Janet Jackson, The Pleasure Principle
A35 —  Robbie Nevil, Wot's It To Ya A — Crowded House, Something So Strong 7 11 Heart, Alone 23 26 Motley Crue, Girls, Girls, Girls 30 16 U2 with Or Without You
A —  Debbie Gibson, Onla In My Dreams A — Wang Chung, Hypnolize Me 8 9 The System, Don't Disturb This Groove 24 16 Bon Jovi, Wanted Dead Or Alive 31 34 Robbie Nevil, Wot's it To Ya
A — The Whispers, Rock Steady A — Debbie Gibson, Only tn My Dreams 9 12 Kenny G. Songhird 25 29 The Nylons, Kiss Him Goodbye 32 35 Steve Winwood, Back In The High Life
EX EX Cutting Crew, One For The gbird 10 7 Genesis, fn Too Deep 26 27 Europe, Rock The Night 33 38 The Jets, Cross My Broken Heart
™ EX EX Jennifer Rush ’SDue( With Eiton John), 11 13 T'Pau, Heart And Soul 21 33 George Michael, | Want Your Sex 34 25 Bryan Adams, Heat Of The Night
EX EX Wang Chung, Hypnotize Me 12 16 Smokey Robinson, Just To See Her 28 18 Madonna, La Isla Bonita 35 EX  Club Nouveau, Why You Treat Me So Bad
13 14 Tom Petty & The Heartbreakers, Jammin 29 34 Debbie Gibson, Onaly In My Dreams 36 39 Gloria Estefan And Miami Sound Ma
New York P.D. Larr Berger 14 15 Level 42, Lessons In Love 30 31 Bruce Hornsby & The Range, Every Litt 37 40 Dan Fogetberg, She Don't Look Back
. e y . 15 17  Expose, Point Of No Return 31 22 Paul Simon, You Can Call Me Al 38 EX Suzanne Vega, Luka
1 1 Atlantic Starr, Atways 16 18 Pseudo Echo, Funkytown 32 EX Gioria Estefan And Miami Sound Ma 39 EX Fleetwood Mac, Seven Wonders
22 Chris De Burgh, The Lady in Red W&'A{/’fﬂ 17 19 Bob Seger, Shakedown 33 30 Jack Wagner, Weatherman Says 40 19 Chris De Burgh, The Lady In Red
3 3 Lisalisa & Cult Jam, Head To Toe 18 20 Crowded House, Something So Strang 34 39 T'Pau, Heart And Soul A — George Michael, | Want Your Sex
4 7 Whitney Houston, | Wanna Oance With S Philadelphi P.D.- Scott Walk 19 10 Gino Vannelli, Wild Horses 35 36 Robbie Nevil, Wot's It To Ya A — Bryan Adams, Hearts On Fire
5 8 Smakey Robinson, Just To See Her lladelphia -D.Scott Walker 20 21 Bruce Hornsby & The Range, Every Litt 36 37 The Jets Cross My Broken Heart A — Living In A Box, LM"F In A Box
6 6 Kim Wilde You Keep Me Hangin' On 1 5 Whitney Houston, | Wanna Dance With S 21 22 Motl:{ Crue, Girls, Girls, Girls 37 38 Richard Marx, Don't Mean Nothing A — TPau, Heart And Sou
7 5 Glenn Medelros, Nothing's Gonna Chang 2 3 Herb Alpert, Diamonds 22 23 The Nylons, Kiss Him Goodbye 38 40 Poison, | Want Action A — INXS, Good Times
8 11 Herb Alﬁeﬂ, Diamonds 108 F M 3 4 LisaLisa & Cult Jam, Head To Toe 23 24 The Truth, Weapons Of Love 39 EX Al Jarreau, Moonlighting (Theme) A —  Gino Vannelli, Wild Horses
9 4 U2, with Or Without You . 4 7 Genesis, In Too Deep 24 25 Mondo Rock, Primitive Love Rites 40 EX U2, | Still Haven't Found What I'm Lo EX EX Richard Marx, Don't Mean Nothing
10 12 Genesis, In Too Deep Boston P.D.: Sunny Joe White 5 & Smokey Robinson, Just To See Her 25 26 Partland Brothers, Soul Cit A — Suzanne Vega, Luka
11 9 Madonna, La Isia Bonita 1 | Lisa Lisa & Cult Jam, Head To Toe [ 9 The System, Don't Disturb This Groove 26 27 Jennifer Rush (Duet With Eiton John), _
1217 Kenny G., Songbird 2 2 Herb Alpert, Diamonds 7 13 Heart, Alone 2] 28 Gloria Estefan And Miami Sound Ma
13 15 Bon Jovi, wanted Dead Or Alive 3 4 w?mnepfi uston, | Wanna Dance With S 8 1 Atlantic Starr, Always 28 29 Robbie Nevil, wot's It To Ya
14 16 Surface, Happy ' - (,YS";" Ay ncelul 9 10 Eddie Mone‘, Endiess Nights 29 30 Steve Winwood, Back In The High Life
15 13 The Breakfast Club, Right On Track 5 3 "E:,’." Icmone o ¥ 10 2 Kim Wilde, You Keep Me Hangin' On 30 31 The Jets, Cross My Broken Heart
16 10 Cutting Crew, (I Just) Died In Your A § 6 Lorel'd2 Lessons In Love 11 12 Debbie Gibson, Only In My Dreams 3 32 Wang Chunﬁ, Hy?notue Me
1721 Heart, Alone 77 Diase Poat Of No Retern 12 18 Expose, Point Of No Return 32 EX George Michael, | Want Your Sex
18 18 Debbie Gibson, Only In Mg Dreams T o % d‘" whoSh {d | Cry? 13 19  Kenny G., Songbird 33 EX U2, I Still Haven't Found What I'm Lo /2] ﬁ@
19 20 The S%stem, Don’t Disturb This Groove s c“"an e W"Wh yv oy M’Y's Bad 14 16 T'Pau, Heart And Soul 34 EX Janet Jackson, The Pteasure Principle Chi P.D. Buddy Scott
20 16 Jody Watley, Looking For A New Love IR 15 17 Level 42, Lessons In Love 35 EX  Bryan Adams, Hearts On Fire OM.: Kid L Icago dbls |ET0 07 SEY
21 25 Expose Point Of No Return 1 16 Bob S e hakedoun 16 25 Klymaxx, I'd Still Say Yes 36 EX Fleetwood Mac, Seven Wonders -2 Rid Leo 1 1 Atiantic Starr, Always
22 2 Gloria Estefan And Miami Sound Ma 12 13 K:nn eg rSon bird 17 20 Partland Brothers, Soul City 37 EX  Kiymaxx, ('d Still Say Yes 1 2 Whitney Houston, | Wanna Dance With S 2 3 LisaLisa & Cult Jam, Head To Toe
A23  —  Level 42, Lessons In Love 13 12 Bil {doi' 5 e%t Sixteen 18 21 Billy Idol, Sweet Sixteen 38 EX Poison, | want Action 2 3 Tom Petty & The Heartbreakers, Jammin 3 5 Whitney Houston, | Wanna Dance With $
A24  —  Bob Seger, Shakedown o Janzt TP TheuPleas ¢ Principie 19 22 Europe, Rock The Night 39 EX  Surface, Na&wy 3 4 Ken” G., Songbird 4 2 Kim Wilde, You Keep Me Hangin' On
25 24 Nancy Martinez, Move Out 15 19 Carly Smon. Give Me Al N oht P 20 27 Gloria Estetan And Miami Sound Ma 40 EX 4 By Four, Want You For My Girlfriend 4 7 Hearf, Alone 5 6 Herb Alpert, Diamonds
26 28 U2, | Still Haven'l Found What I'm Lo %6 20 U2 1St }’I"aven't Found What 'm Lo 21 23 Restless Heart I'll Still Be Lovin, A — INXS, Good Times 5 6 Eddie Money, Endless Nights 6 4 Chris De Burgh, The Lady In Red
A7 — KenngLoggms, Meet Me Half way 7 18 Pahlandl Brothers, S%‘:A'I' Cit 22 26 Tom Petty & The Heaﬂbreakers,ﬁammin A —  Club Nouveau, Why You Treat Me So Bad 6 1 Genesis, In Too Deej 7 8 The System, Don't Disturb This Groove
28 22 Paul Simon, You Can Call Me Al 18 21 Avetha Fra Hi: Rock A L {t 23 28 Carly Simon, Give Me All Night A — Sammy Hagar, Give To Live 7 12 Bob Seger, Shakedown 8 9 Smokey Robinson, Just To See Her
19 24 Crowded H’:mse' ngnelhino So Stron 24 29 Jennifer Rush (Duet With Eiton John), A — Cumns Crew, One For The Mockingbird 8 11 Bruce Hornsby & The Range, Every Litt 9 11 Expose, Point Of fo Return
PR w 2 Bruce eHw Sby & The Range Toon Lg" 25 30 Mondo Rock, Primitive Love Rites A — Richard Marx, Don't Mean Nothing 9 10 Partland Brothers, Soul Cify 10 12 Genesis, In Too Dee
51 26 CGeoree Mihasl | Want ,,ogu; S pa 26 32 Nona Hendryx, Why Should | Cry? L= 10 13 T'Pau, Heart And Soul 11 13 Pseudo Echo, Funkylown
2 2 R b;} Nevil. Wot's n"ro Va X 27 31 Pseudo Echo, Funkytown 11 15 The System, Don't Disturb This Groove 12 14 xenn% G., Songhir
23 2 The s'” stam. Don't Disturb This Groo 28 33 Motley Crue, Girls, Girls, Girls 12 16 Crowded House, Something So Strong 13 16 The Whispers, Rock Steady
28 32 Jenmfer fush (Duet With Efton Johy. 23 34 Bruce Willis, Under The Boardwalk 13 9 Lisa Lisa & Cult Jam, Head To Toe 14 17 Heart, Alone
] 2% 27 The Nelons Kiss Him Goodb e" : A30 — Janet Jackson, The Pleasure Principle 14 19 Kim Wilde, You Keep Me Hangin’ On 15 10 CompanhB Fascinated
WHTZ F/77 % 28 Eddie Mone '[ dl| N? hlsy 31 36 Bob Seger, Shakedown 15 8 Kenn{ Loggms, Meet Me Half Way 16 18 George Michael, | Want Your Sex
57 53 Sheena tacton bleiy'® 32 39 Robbie Nevil Wot's It To Ya 16 18 Billy ldol, Sweet Sixieen 17 31 Bob Seger, Shakedown
New York P.D.: Scott Shannon %8 35 Cyndi Lauper Boy Bi ey 33 38 Bruce Hornsby & The Range, Every Litt TAMPA BAY 17 23 The Nylons, Kiss Him Goodbye 18 22 Jody Watley, Still A Thrill
X o N 3 REO 3 eg:a' ony Va‘rjiet Tonight 34 EX Crowded House, Something S0 Strong 18 14 Leval 42, Lessons In Love 19 23 Nona Hendryx, Why Should 1 Cry?
1 1 Atlantic Starr, Always B OR The Toth W S 0f Love 35 EX The Whispers, Rock Steady T OM:M Di 19 27 Mondo Rock, Primitive Love Rites 20 24 Surface, Happy
22 Chris De Burgh, The Lady In Red R I AT IR s ik L 36 37 The Truth, weapons Of Love ampa .. Mason Dixon 20 22 Eurape, Rock The Night 21 21 The Nylons, Kiss Him Goodbye
3 3 Lisa Lisa & Cult Jam, Head To Toe 32 EX Pseudo Echo, Funk %DW"I ¥ 37 EX  The Nylons, Kiss Him Goodbye 1 1 Kenny G., Sengbird 21 29 Steve Winwood, Back In The High Life 227 U2, with Or without You
4 4 Genesis, In Too Dee| 33 EX  Suzanne Vega Lukya 38 Ex U2 ¢ Still Haven't Found What I'm Lo 2 2 Genesis, In Too Deep 22 28 Expse. Paint Of No Return 23 15 Fleetwood Mac, BIF Love
5 5 Whitney Houston, | anna Dance With S EX D:bb" G:bsgn' Only In My Dreams 39 EX Sammy Hagar, Give To Live 3 4 Atiantic Starr, Always | 23 5 Bon Jovi, Wanted Dead Or Alive 24 33 Debbie Gibson, Only in My Dreams
6 6 Glenn Medeiros, NO"""&[S Gonna Chang 35 EX Jon AISQI Jane's éet’l‘in ySer'o 8 40 Ex  Cutting Crew, One For The Mockingbird 4 & Whitney Houston, | Wanna Dance with S 24 34 Motley Crue, Girls, Girls, Girts 25 19 Jody Watley, Locking For A New Love
79 Smokey Robinson, Just To See Her A Wam Stil A Thri riou A —  The Jets, Cross My Broken Heart 5 8 Smokey Robinson, Just To See Her 25 31 Lone Justice, | Found Love 26 37 Club Nouveau, Why You Treat Me So Bad
8 8 Kim Wilde, You Keep Me Hangin' On A _ Simypi R-dy'lnhdellt A —  David Bowie, Time Will Craw! 6 11 Heart, Alone 26 30 Lou Gramm, Ready Or Not 2] 34 Gloria Estefan And Miami Sound Ma
9 10 Herb Alpert, Diamonds A — B eywilii Under The Boardwalk A — John Waite, These Times Are Hard For 7 7 Restless Heart, I'll Slill Be Loving 27 36 Cutving Crew, One For The Mockingbird 28 32 The Pointer Sisters, Be There
10 7 U2, With Or without You o Riwhca(d Marx 00"5' Mea Nrot“in A — Tom Kimmel, That's Freedom 8 10 Lisa Lisa & Cult Jam, Head To Toe 28 EX U2, 1 Still Haven't Found What I'm Lo 29 29 Janet Jackson, The Pieasure Principle
11 14 Bon Jovi, Wanted Dead Or Alive A wgn Chang. Hypnotize h’I‘Ie L A Surface, Hw)py 9 3 Chrs De Burgh, The Lady In Red 29 35 Peter Wolf, Can't Get Started 30 30 Prince, If | Was Your Girlfriend
1213 Debbie Gibson, Only In My Dreams A Flmﬂm o B onders A The Cure, Why Can't | Be You 10 13 Bon Jovi, Wanted Dead Or Aiive 30 EX Pseudo Echo, Funkytown 31 36 The Jets, Cross My Broken Heart
13 15 The System, Don't Disturb This Groove A Bryan Adams chea % On Fire A —  Bryan Adams, Hearts On Fire 1 5 Jody Watley, Looking For A New Love 31 39 Suzanne Vega, Luka 32 38 AllJarreau, Moonlléhhv (Theme)
14 18 George Michael | Want Your Sex X EX G,'g,i, Estoton And Miami s" 4 Ma EX EX Dan Hill, Can't We Try 12 15 Bob Seger, Shakedown 32 38 Debbie Gibson, Only In My Dreams 3339 Kiymaxx, ['d Still Say Yes
15 19 Kemy G, Songbird EX Ex Surface. Ha oun EX EX Richard Marx, New Freedom 13 18 Dan Hifl, Can't We Try 33 EX  Fleetwood Mac, Seven Wonders 34 20 Bon Jovi, Wanted Dead Or Alive
16 20 Surface, Happ ) EX X The Jets. Crodk My Broken Heart L 14 9 Madonna, La Isfa Bonita 3437 Gino Vannelli, Wiid Horses 35 25 The Cover Girls, Show Me
1711 Madonna, La [sla Bonita EX EX  The Whispers Rocyk i 15 19 Bruce Hornsby & The Range, Every Litt 35 40 Jenuifer Rush (Duet With Elton John), 36 40 U2, 1 Still Haven't Found What I'm Lo
18 21 Klymaxx, I'd Still Say Yes EX EX Cuttin é"rgw-()ne Tor The Mockingbird 1 16 12 Kim Wilde, You Keep Me Hangin' On 36 EX George Michael, | Want Your Sex 37 EX  Freddie Jackson, Jam Tonight
19 12 Cutiing Crew, (I Just) Died in Your A EX  EX Princeglfl as Your ’G' ltriend € ﬂd(ﬂ lf 1721 Bon Jovi, Never Say Goodb¥e 37 EX Bry.n Adams, Hearts On Fire A8 — Level 42, Lessons In Love
20 16 Fleetwood Mac, Big Love EX EX Radio Heart Featurin 6’3 ':‘oo"a" Ra 0. 5 18 14  Steve Winwood, The Finer Things 38 21 Huey Lewis & The News. | Know What | A39  — Deniece Williams, Never Say Never
21 17 Jody Watley, Looking For A New Love g Gary b 19 20 Level 42, Lessons In Love 39 EX Robaie Nevil, wot's It To Ya A40 — Jonathan Butler, Lie's
A22  — Heart, Alone i . 20 26 The System, Don't Disturb This Groove 40 EX John Farnham, You're The Voice
23 29 Motley Crue, Girls, Girls, Girls - 21 16 U2, With Or Without You A —  Cyndi Lauper, Boy Blue
gg gz Eseu o ﬁ;:hoi Bl;nrsytawp M %g %g IE’he Breapkias(l&ln;?, %Ighl On Track : = To':v Kim;nel?gha('% Freed:m iF pOWER
xpose, Poin 0 Return . T : xpose, Poin 0 Return —  John Waite, These Times Are Hard For g
A% — Bob Seger, Shakedown 95 ' ’. -FM Pittsburgh P.D.: Jim Richards 24 28 Suzanne Vega, Luka A — David Bowie, Time Will Crawl TN 4 )
2] 30 Gloria Estefan And Miami Sound Ma 1 1 Atlantic Starr, Always 25 29 Motley Crue, dirls, Girls, Girls EX EX Rictard Marx, Don't Mean Nothing [ ]
28 22 Paul Simon, You Can Cafl Me Al 2 2 Lisa Lisa & Cult Jam, Head To Toe 26 30 Al Jarreau, Moonlighting (Theme) EX EX warg Chung, Hypnolize Me /
29 23 Crowded House, Don't Dream It's Over 3 3 Genesis, In Too Dee) 27 17 Crowded House, Don't ream It's Over EX EX Aretha Franklin, Rock A Lott
Elg EZ; (Tl:m?a‘ny g,oFasanaéedk Mot A P.D.: Lyndon Abell g z whitnex Houston, | Wanna Dance With S Ag EX G;orlgg llllicHhael, It Vganthou’Z Selx L EX EX S:n my ’Hal aré GivevTo LiveB 8 KRBE - FM |
e Jets, Lross My Broken Hearl artfor .D.: Lyndon e Heart, Alone — U2, I'Still Haven't Found What I'm Lo EX EX The Qutfield, Since You've Been Gone . )\
A — U2, Still Haven't Found What I'm Lo ) 2 e g ZT o & 9 Kenny Loggins, Meet Me Half Way A SuHace, Happy EX EX The Truth, Weapons Of Love Houston ) P.D.: Paul Christy
: s E'S" 'S‘P ) t“01 r:'"'R :a o Toe 7 8 Bon Jovi, Never Say Goodbye A —  Bryan Adams, Hearts On Fire EX EX Poison, | Want Action 12 Genesis, In Too Dee
57 At L G e Return 8 10 Janet Jackson, The Pleasure Principie EX EX Tom Kimmel, That's Freedom 9 Whitney Houston, | Wanna Dance With §
antic Starr, Siways A 9 12 Kenny G., Songbird EX EX The Jets Cross My Broken Heart 37 Expose, Point Of No Return
4 8 Whitney Houston, | Wanna Dance With S 10 11 Eddie Maney, Pndless Nights EX EX  Pseudo Echo, Funfylown 4 3 Lisa Lisa & Cylt Jam, Head To Toe
5 9 Kenny G, Songbird ) 11 14 Smokey Robinson, Just To See Her —_—— 5 6 The System, Don't Disturh This Groove
A\ 3 £z 4 6 7 The System, Don't Disturb This Groove 12 16 Pseudo Echo, Funky(own 6 10 Motley Crue, Girls, Girls, Girls
7 3 Chris De Burgh, The Lady In Red 13 4 The System, Don't Disturb This Graove T 14 Kenny Loggins, Mect Me Half Way
» AM 89 « § 13 Heart, Alone 18 18 Bob Seger, Shakedown 8 1 Bon Jovi, Wanied Dead Or Alive
e/ 13 30 Dmmkey Robinsen. aust To See Her 15 15 Bon Jovi, Wanted Dead Or Alive B R gfoge 7]
i : eger. W 16 13 TPay, Heart And Soul W 10 Kenny G, Songbir
Chicago P.D.: John Gehron 11 10 Genesis, In Too Deep 17 13 Company B, Fascinated AN NESCATS . o ) 11 & Atlantic $tarr, Always
11 Atantic Starr, Always 12 & The Cover Girls, Show Me 18 22 Gloria Estefan And Miami Sound Ma Detroit P.D.. Rick Gitlette 12 16 Bob Seger, Shakedown
22 Genesis, In Too Deep 136 Herb Alpert, Diamonds. 19 26 Steve Winwood, Back In The High Life 11 Atiantic Starr, Always 13 11 Chicago, If She Would Have Been Fath
3 4 Whitney Houston, | Wanna Dance With S 1421 Jennifer Rush (Duet With Elton John), 20 7 Kim Wilde, You Keep Me Hangin' On o o 2 3 Lisa Lisa & Cult Jam, Head To Toe 14 5 The Breakfast Club, Right On Track
4 12 Kenny G., Songbird 15 12 U2 With Or without You 2117 Paul Simon, You Can Call Me A Miami P.D.: Rick Stacy 34 Herh Alpert, Diamonds 15 19 Smokey Robinsen, Just Ta See Her
5 5 Bruce Hornsby & The Range, Every Litt 16 lg Club N"L""‘“- why v°'a Treat Me So Bad 22 25 Bruce Hornsby & The Range, Every Litt 1 1 Chris De Burgh, The Lady In Red 4 2 Kim Wilde, You Keep Me Hangin' On 16 24 Debbie Gibson, Only In My Dreams
6 8 Heart, Alone }g }9 59""5 d" gins, "g”( ":? Halsf wSaty 23 29 Expose, Point Of No Return 2 Whitney Houston | Wanna Dance With S 5 5 Anita Baker, Same Ole Love (365 Days 17 17 Surface, Happy
73 Chris De Burgh, The Lady In Red 18 1 o e e R g 0 Strang 24 28 Robbie Nevil, Wot's It To Ya 33 BonJovi, Wanted Dead Or Alive 6 & Smckey Robinson, Just To See Her 18 8 Company B, Fascinated
8 6 U2 With Or Without You ¢ brea das “hv UL L 25 EX U2, 1 Still Haven't Found What I'm Lo 4 7 Wil Power, Dreamin 7 8 Bon Jovi, Never Say Goodbye 19 15 Herb Alpert, Diamonds
9 7 Cutting Crew, (| Just) Died In Your A 200 23 NonajHepdry ity Shaulg liCry? A28 — Level 82, Lessons In Love 5 & Kenny G, Songhird 8 9 Kiymaxs, I'd Stil Say Yes 2020 Pseudo Echo, Funkytown
10 13 Kenny Loggins, Meel Me Half way 21 24 Debbie Gibson, Only In My Dreams 27 24 Herb Alpert, Diamonds 6 10 Genesis, In Too Deg 3 10 Whitney Houston, | Wanna Dance With $ 21 23 George Michael, | Want Your Sex
1114 Eddie Money, Endiess Nights 22 25 TPau, Heart And Soul A28 - Crowded House, Something So Strong 7 22 Gloria Estefan And Miami Sound Ma 10 13 Keny G., Songbir 22 22 Kiymaxs, I'd Stil Say Yes
12 11 Smokey Robinson, Just To See Her IS et sonhelbieasuglrincole 29 EX  Bryan Adams, Hearts On Fire 8 12 Level 42, Lessons In Love 1 12 The System, Dont Disturb This Groove 23 25 Janet Jackson, The Pleasure Principle
13 20 Al Jarreau, Moonlighting (Theme) 247 Surdace, Happy 30 20 Chns De Burgh, The Lady In Red 9 11 Smokey Robinson, Just To See Her 12 14 Bob Seger, Shakedown 24 26 Jennifer Rush (Duet With Elton John),
14 15 Bob Sesev Shakedown 5 29 George Michael, | Wan! Your Sex A — Fleetwood Mac, Seven Wonders 10 13 Expose, Point O No Return 13 15 Surface, Happy 25 33 TPau, Heart And Soul
15 18 Crowded House, Something So Strong 26 28 Tom Petty & The Heartbreakers, Jammin A — Motley Crue, Giris, Girls, Girls 11 14 Heart, Alone 14 18 Al Jarreau, monh hting (Theme 26 27 Wang Chung HED"U“U Me
i6 5 Sieve Winwood, Te Finer Things | 27 30 U2 | Stil taven't Found What I'm Lo 12 16 The System, Don't Disturb This Groove 15 7 Chos De Burgh. The Lady In Re 27 34 Bruce Hornshy & The Range, Every Litt
1710 Aretha Franklin & George Michael, | K 28 32 Gloria Estefan And Miami Sound Ma 13 4 Herb Alpert, Diamonds 16 17 Expese, Point Of No Return 28 28 The Truth Weapons Of Love
18 25 Steve Winwood, Back In The High Life 23 31 Jonathan Butier, Lie's 14 17 Molley Crue, Girls, Girls, Girls 17 19 The Jels, Cross My Broken Heart 29 23 Level 42 Lessons In Love
19 23 The System, Don't Disturb This Groove 3033 The Jets, Cross My Broken Heart 15 9 Debbie Gibson, Only In My Dreams 18 20 George Michael, | Want Your Sex 30 30 Bily dol, Sweet Sixteen
0 22 Level 42, Lessons In Love 3135 Al Jarreau, Moonlighting (Theme) 16 20 Surface, Happy 19 11 U2 Nith Or without You 31 31 Restless Heart, I'il Still Be Loving
21 26 The Nylons, Kiss Him Goodbye 3234 Danny Wilson, Mary's Prayer 17 24 Janet Jackson, The Pieasure Principie 20 21 Debiiie Gibson, Only in My Dreams 32 32 Peter Wolf, Can't Get Started
22 23 Restiess Heart, Ill Still Be Lovin 33 36 Fleetwood Mac, Seven Wonders 18 25 Kenny Loggins, Meet Me Half Way 21 16 Jody Watley, Looking For A New Love A33  — U2, 1 Still Haven't Found What I'm Lo
23 16 Starship, Nothing's Gonna Stop Us Now 34 38 Suzanne VexahLuka 19 5 Cutting Crew, &I Just) Died In Your A 22 EX  Genesis, In Too Deey 3435 Nona Hendryx Whﬁ_ShO“'d 1Cry?
24 17 Fleetwood Mac, %Love 35 37 Wan Ch""xk ypnotize Me 5 20 27 George Michael, | want Your Sex 23 24 Bruce Willis, Under The Boardwalk 35 365 Euiope, Rock fhe Night
25 30 Carly Simon, Give Me All Night A3  —  The Nylons, Kiss Him Goodbye Washingt PD. st 21 23 The &hlspers, Rock Steady 24 25 Prince, If | Was Your Girlfriend 36 37 Partland Brothers, Soul City
26 21 Chicago, If She Would Have Been Faith 37 39 Ferry Aid, Let It Be ashington .D.. Mark St. John 22 34 Bob Seger, Shakedown 25 EX  Hean, Alone 37 38 Mondo Rock, Primitive Love Rites
27 28 Huey Lewss & The News, | Know What | A8 —  Motley Crue, Girts, G'"Sf Girls 11 LisaLisa & Cult Jam, Head To Toe 238 U2, with Or without You A —  Club Nouveau, Why You Treat Me So Bad 38 39 Robbie Nevil, Wot's It To Ya
A28 —  Fleetwood Mac, Seven Wonders A33  —  Cutting Crew, One For The Mockingbird 22 Aflantic Stamr, Always 20 33 TPau, Heart And Soul A —  Jody Watley, Still A Thril A39  — The Fat Boys, Wipe Out
29 28 Paul Simon, You Can Call Me Al EX EX Bon Jovi, Never Say Goodbye 33 Herb Alpert, Diamonds AZ5 —  Pseudo Echo, Funkytown A Art Of Noise, Dragnet | A4 — The Cure, Why Can't | Be You
A30  —  Jennifer Rush (Duet With Etton John), 4 & Bon Jovi, Wanted Dead Or Ative 26 28 Bruce Hornshy & The Range, Every Litt EX EX Diana Ross. bir}y Looks | A~ —  Aretha Franklin, Rock A Lott
5 5 Kim Wilde, You Keep Me Hangm’ On 27 32 Cyndi Lauper, Boy Biue EX EX Janet Jackson, The Pleasure Principle | A —  John Waite, These Times Are Hard For
6 7 Kenny Loggins, Meet Me Hall Way 28 15 Lisa Lisa & Cult Jam, Head To Toe EX EX Pseudo Echo, Funkylown A —  Sammy Hagar, Give To Live
7 8 AllJarreau, MoonhFhling (Theme) 29 31 The Jets, Cross My Broken Heart EX EX The Whispers, Rock Steady EX EX Carly Simon, Give Me All Night
8 9 Whitney Houston, | Wanna Dance With S 30 35 Jennifer Rush (Duet With Elton John), EX EX Robtie Nevil, Wot's It To Ya EX EX  Gino Vannelli, Wild Horses
9 4 Bon Jovi, Never $ay Goodbye 31 18 Kim Wilde, You Keep Me Hangin’ On EX EX Nocera, Summertime, Summertime €X EX KTP, Certain Things Are Likely
FM 027 10 17 Heart, Alone 32 EX The Nylons, Kiss Him Goodbye EX EX  Sheena Easton, Eternity
AM 11850 11 11 Chicago, If She Would Have Been Faith A3 — Crowd%d House, Somethm%‘ o Strong EX EX The Jets, Cross My Broken Heart
. 12 13 Madonna, Where's The Part A3 — KTP, Certain Things Are Likely , EX EX Radio Heart Featuring Gary Noonan, Ra
Washington P.D.: Chuck Morgan 13 14 Restless Heart, '] Still Be Loving A35 —  Nick Kamen, Each Time You Break My ’ [ d d EX EX Cutting Crew, One For The Mockingbird
Los Angeles P.D.: Steve Rivers Jantic Starr, Al 18 15 Bruce Hornshy & The Range, Every Litt A Rohbie Nevif, Wot's It To Ya EX  EX  Cyndi Lauper, Boy Blue
. s 11 Allantic Starr, Always L 15 16  Expose, Poinl Of No Return EX EX Wang Chung, Hypnotize Me ~y EX EX  Richard Marx. Don't Mean Nothing
1 1 Lisa Lisa & Cult Jam, Head To Toe 2 2 Kim w,"di You Keep Me Hangin' On 16 18 Kenny G., Songbird EX EX Billy idol, Swee( Sixteen A \ EX EX Al Jarreau, Moonlighting éTheme)
2 2 Genesis, In Too Deep 3 3 LisalLisa & Cult Jam, Head To Toe 17 19 Bob Seger, Shakedown | ' EX EX Tom Kimmel, That's Freedom
37 Alantic Starr, Aiways 4 4 BonJovi, Never Say Goodbye 18 20 The System, Don't Disturb This Groove L | [ WCZYFM/AM 1500 EX EX Lou Gramm, Ready Or Not
4 5 The Breakfasf Club, Right On Track 5 7 Bon Jovi, Wanted Dead Or Alive 19 10 Genesis, In Too Deep . CRu . EX EX Diana Ross, Dirty Looks
5§ KennyG., Songbird 6 9 Whitney Houston, | Wanna Dance With S 20 22 Kiymaxy, I'd Still Say Yes Detroit P.D.: Brian Patrick
& 1 Whitney ‘Ious&)n, | Wanna Dance With S 712 Heart, Alone 21 23 Surface, Happy |1 4 LisaLisa & Cult Jam, Head To Toe
7 3 Herb Alpert, Diamonds g }(l, genny kgw“sv Mee:)'MTe HEA’. V‘?Y 22 24 Level 42, Lessons In Love 2 5 Genesis, In Too Deep
8 10 Level 42, Lessons In Love ryan l’"“- HB" he Nigl 23 25 Smokey Robinson, Just To See Her 3 3 Smoxey Robinson, Just To See Her
9 9 Glenn Medeiros, Nothing’s Gonna Chang }‘l’ 2 ﬁ;"'w?“ 3 T&‘?m ee v 24 26 Gloria Esteian And Miarm Sound Ma 4 6 Herb Alpert, Diamonds
10 13 Kenny Loggins, Meet Me Half Way B oa 3 Ilil rtl D'I out You 25 27 Pseudo Echo, Funkytown 'm 5 7 Level 42, Lessons In Love
11 4 Kim Wilde, You Keep Me Hangin’ On i ?"‘,’ er, IamondsN_ ht 26 28 The Jets, Cross My Broken Heart Chi P.D Ric Li ott 6 8 Klymaxx, I'd Still Say Yes "
1215 Smokey Robinson, Just To See Her 1;44 14 Eddie oney, Endless Rights ) 21 30 Robbie Nevil, Wat's It To Ya Icago -D.Ric Lippinc 7 10 Whitee Houston, | Wanna Dance With § ("
13 16 Kiymaxx, I'd Still Say Ves e vcitom g heliange et B 12 Fleetwood Mac, Big Love 11 Atlantic Starr, Always 311 Kenry G, Songbid
14 8 Bon Jovi, Wanted Dead Or Alive TS B° ey Lrug, h 'Lsa OIS LIES 29 EX  Debbie Gibson, 0n¥ In My Dreams 2 3 Lisalisa & Cult Jam, Head To Toe 9 9 Bon Jovi, Wanted Dead Or Alive Houston P.D.- John Lander
15 20 Janet Jackson, The Pleasure Principle v COD egerﬁ axedowh 30 EX U2 1 Still Haven't Found What I'm Lo 3 2 Kim Wilde, You Keep Me Hangin' On 10 13 Bob Seger, Shakedown ! e
16 19 Crowded House, Something So Strong 1 ompan; ,kr%;cma‘le':i EX EX Cutting Crew, One For The Mockingbird 4 11 Whitney Houston, | Wanna Dance With S 11 14 Diana Ross, Dlrtz Looks 11 Alantic Starr, Always
1721 Surface, Navgy E“’We- cchpie "'F t EX EX George Michael, [ Want Your Sex 5 10 Kenny G., Songhird 12 15 Bruce Hornsby & The Range, Every Litt 24 Genesis, In Too Deep
18 18 Company B, Fascnated 13" chicatalliihelouldlriavelBeentiath 6 7 Herb Alpert, Diamonds 131 Aflantic Starr, Always 37 Lisalisa & Cult Jam, Head To Toe
19 24 The System, Don't Disturb This Groove 20 24 Robbie Nevil, Wot's It To Ya 7 6 Chris De Burgh, The Lady In Red 1417 The System, Don't Disturb This Groove o NevelLCarlGoodtne]
20 23 Pseudo Echo, Funkytown 21 23 Smokey R°b'“5°"k“‘5‘ To See Her A==\ 8 14 The System, Don't Disturb This Groove 15 2 Kim Wilde, You Keep Me Hangin' On 5 12 Whitney Houston, | 'Wanna Dance With S
21 29 George Michael, | Want Your Sex 22 25 Pseudo Echo, Funkytown 9 5 Company B, Fascinated 16 23 Heart, Alone 6 13 Kenny G, Songbird
22 25 Bruce Hornsby & The Range, Every Litt 23 26 Level 42, Lessons In Love :Z = 9 10 17 ety Echo, Funkytown 17 20 Crowded House, Something So Strong 7 17 Herb Alpert, Diamonds
23 26 Expose, Point Of No Return 2427 Kenny G“.S"“ bird { LS B 1119 Expose, Point Of No Return 18 2 The Bresktast Club, Right Dn Track 8 19 Motley Crue, Giris, Girls, Girls
24 27 Eddie Money, Endiess Nights 25 30 George Michael, | Want Your Sex s 12 12 Smokey Robinson, Just To See Her 19 22 Kenny Loggins, Meet Me Half way 8 9 Bon Jovi, Wanted Dead Or Alive
25 12 Chris De Burgh, The Lady In Red 26 28 The System, Don't Disturb This Groove Alan's Hit Rado 13 4 2 With Or Withul You 20 26 Al Jarreau, Moonlighting (Theme) 10 10 Fleetwood Mac, Big Love
2 30 Gloria Estefan And Miami Sound Ma 27 EX Cutting Crew, One For The Mockingbird = 14 8 Genesis, In Too Deep 21 18 Fleetwood Mac, Big Love 11 11 Company B, Fascinated
27 14 U2 with Or without You Atlant P.D.: Bob C 15 9 Glenn Medeiros, Nothing's Gonna Chang 22 37 U201 Still Haven't ﬁound What I'm Lo 12 8 Chris De Burﬁh The Lady In Red
28 31 Billy Idol, Sweet Sixteen anta -D.: Bob (ase 16 24 Bob Seger, Shakedown 23 27 John Farnham, You're The Voice 1318 Bob Seger, Shakedown
29 32 Bob Seger, Shakedown 1 2 Lisa Lisa & Cult Jam, Head To Toe 17 25 Heart, Alone 24 33 Pseudo Echo, Funkytown 14 5 Madonna, L? Isla Bonita
30 33 Heart, Alone ) 2 1 Atlantic Starr, Always 18 13 Jody Watley, Looking For A New Love 25 24 Jody Watley, Looking For A New Love 15 15 Kenny Loﬁz'ﬂs. Meet Me Half Way
31 34 U2, | Still Haven't Found What I'm Lo 3 3 Bon Jovi, Wanted Dead Or Alive 19 20 Level 42, Lessons In Love % 31 Tom Pmyi The Heartbreakers, Jammin 16 16 Chicago, (I She Would Have Been Faith
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WNEW’s Ghernoff Takes On Role Of A Lifetime

BY KIM FREEMAN

WHICH MAJOR-MARKET PD
has a degree in accounting, an
M.B.A. from Rutgers, and a solid
family life and coaches a little-
league team in his spare time while
holding down a job that represents
one of those rare
dreams come
true? Mark Cher-
noff, the PD of
living legend rock
outlet WNEW-
FM, now celebrat-
ing its 20th year
in the New York rock business.
After programming rocker
WDHA Dover, N.J., for several
years, Chernoff came to WNEW in
the end of 1985 as the MD. He
served as interim PD when Charlie
Kendall resigned one year later and
proved himself capable of assuming
the full PD title shortly thereafter.
“Even though I was really happy
at WDHA, programming WNEW
had been a lifelong dream,” says
Chernoff. What about when that
dream entails assuming authority
over a personality lineup that you
held in the highest regard when
growing up? Says Chernoff, “These
were the legends 1 grew up with.
But I was more intimidated when 1
first joined WNEW than when I be-
came PD. By then, we'd developed
enough respect for each other. I
think the staff liked the input I
brought in as MD and respected my
knowledge of the market and belief

In new music.”

Chernoff says he was able to at-
tain that respect because former
WNEW PD Kendall gave him re-
sponsibilities beyond those often as-
signed to MDs. “He made me acting
PD whenever he went away, and to
me that was a huge load.”

Of course, Chernoff has some
pretty solid broadcasters to confer
with, most notably WNEW opera-
tions manager and veteran air per-
sonality Scott Muni. “Scott is very
much a sounding board,” says Cher-
noff. “He’s the one I turn to for ad-
vice, and he always has the right ad-
vice.” Chernoff also has the team of
Metropolitan (formerly Metrome-
dia) Broadcasting behind him.

When 1t comes to critiquing
WNEW’s veteran air team, Cher-
noff says he started doing that un-
officially years ago. “Even though I
respected and loved them all, I
would often say, ‘Why’d they do
that that way?’ ” In his now official
critiques, Chernoff says his style in-
volves directing equal attention to
positives and negatives and employ-
ing the power of suggestion. “It’s
always done in comfortable conver-
sations and as suggestions, rather
than ‘do this, do that,” ” he says.

Getting the most attention right
now is WNEW’s new morning
show, which centers around long-
time air talent Dave Herman. Rich-
ard Neer and Mark McEwen were
dismissed from the morning show
late last year, and in one of Ken-
dall’s final WNEW decisions, Her-
man was brought back to mornings.

Mark Chernoff. Program director of
20-year-old New York rocker WNEW-
FM and Billboard’s PD of the week.

Says Chernoff, “Dave had been out
of the morning shift for five years,
and in putting him back on we had
to remember that it wasn’t 1972 or
1982—that we needed a fresh, mu-
sic-intensive, approach. Our people
know our musie, and I think for a
while we’d forgotten the impor-
tance of music [in the morning].”
While fine-tuning Herman’s shift,
the slot has improved in the ratings
despite stiff New York morning
competitors. “It’s slow, but it’s
growth,” says Chernoff.

He says the constant critiquing

process comes naturally. “I was one
of those nuts who as a little kid lis-
tened to everything. I could proba-
bly repeat any jock line up from the
last 10 or 15 years from stations in
the area. I wanted to be a Good Hu-
mor man at the time, but I still took
great pride in knowing what con-
tests, countdowns, etc. any station
was doing.”

GETTING ATTENTION from the
majors during his smaller-market
days was made much easier by
WDHA'’s proximity to New York,
which put Chernoff in the same cir-
cle of concerts and promotion peo-
ple as New York programmers.
During his WDHA days, Chernoff
met Kendall a few times while both
were covering Meadowlands con-
certs, and he hit it off with Muni one
year at the Rockers convention. Ad-
ditionally, Chernoff’s ears were rec-
ognized by the industry when he
finished strongly in the 1985 Active
Industry Research contest.

Chernoff says that at the time the
WNEW MD offer came, ““I thought
WDHA was the most wonderful
station. I'd been given the opportu-
nity to do everything for the station
thanks to [WDHA’s] Bob Linder
and Peter Arnow. But the minute
Charlie called, I knew [ would put
my whole heart into going after the
WNEW job.”

Often, interim PDs can prove
their skills by fixing up a failing sta-
tion, but Chernoff didn’t have the
opportunity as WNEW has held its
top rock slot steadily. Instead, says

Chernoff, he had to execute existing
policies and suggest areas of im-
provement.

AS ANY GOTHAM promotion per-
son can tell you, the battle between
WNEW and relative rock newcomer
WXRK “K-Rock” can provide plen-
ty of touchy situations when it
comes to artist interviews and other
support rounds. “My feeling—and I
feel very strongly about this—is
that WNEW has been here 20 years,
and we've always supported new
acts. [ just feel that because of our
early and continued support, we de-
serve the respect that brings these
artists to us first. If we didn't sup-
port or play the artist, [ don’t have
anything to say about it.”

cHERNOFF says he prides himself
in listening to every record that
comes across his desk. WNEW com-
fortably covers a wide spectrum of
old and new rock, which should serve
the outlet well now that K-Rock for-
mally went classic rock last week.
“I'm just trying to put on the best
music possible, and a lot of new mu-
sic is good musie,”’ the PD says.
While WNEW’s day is heavily pep-
pered with the Beatles, Bruce
Springsteen, Elton John, and an oc-
casional Led Zeppelin song, Chernoff
says he keeps his ears wide open for
the bands of the future. He says,
“Bruce Hornsby, the Smithereens,
the Georgia Satellites—they’re the
next heritage artists. We believed in
them early on, and that image comes
across to our listeners.”

| 17 23 Heart, Alone 17 17 Eddie Money, Endiess Nights 26 32 Peter Wolf, Can't Get Started
18 28 The System, Don't Disturb This Groove 18 22 George Michael, | Want Your Sex 27 27 Company B, Fascinated
19 7 Cutting Crew, (I Just) Died In Your A 19 20 Tom Petty & The Heartbreakers, Jammin 28 33 Pseudo Echo, Funkytown
20 6 U2, With Or Without You 20 31 Bon Jjovi, Never Say Goodbye P 29 36 Bryan Adams, Hearts On Fire
21 21 Psychedetic Furs, Heartbreak Beat 21 32 Kenny G., Songbird 30 30 Bon Jovi, Wanted Dead Or Alive
22 22 Glenn Medeiros, Nothing’s Gonna Chang 22 26 U2, 1'Still Haven't Found What I'm Lo 31 39 Danny Wilson, Mary's Prayer
23 24 Pseudo Echo, Funkytown 23 24 Heart, Alone 1FM 32 37 The System, Don’t Disturb This Groove
gg 25 Eruce Hf’ms‘t)YO?N e R'ange, Every Litt %g gg tou Grar;m,tRa?d 0'7z r:ot : gg [)‘; guégnn%Vq a,wLnlnkan i
26  Expose, Poin o Return i : i xpose, Poin o Return D.: 4 obbie Nevil, Wot's It To Ya \[0)e i
26 27 Level 42, Lessons in Love San Francisco P.D.. Lee Michaels 26 35 Motiey Crue, Girls, Girls, Girls Atianta b D‘ Fieetwood Gruver 35 18 Huey Lewis & The News, | Know What | Dallas . P.D.. Kevin Metheny
27 32 Janet Jackson, The Pleasure Principle 1 Smokey Robinson, Just To See Her 27 33 Wang Chung, Hypnotize Me 1 1 Kenny G, Sonibud 36 EX U2 1Still Haven't Found What I'm Lo 1 1 Genesis, In Too Deep
28 30 Europe, Rock The Night 2 8  Whitney Houston, | Wanna Dance With § 28 34 TPau Heart And Soul 2 2 Chris De Burgh, The Lady In Red 37 EX  Steve Winwood, Back In The High Life 2 2 Kenny Loggins, Meet Me Half Way
29 34 TPay, Heart And Soul 33 Ke""l G, Songbird 29 EX Pseudo Echo, Funkytown 33 Smokey Robinson, Just To See Her 38 Billy Idol, Sweet Sixteen 35 Atlantic Starr, Always
30 31 Billy Idol, Sweet Sixteen 4 1 Lisa (153 & Cult Jam, Head To Toe 30 EX  The Nylons, Kiss Him Goodbye 4 5 Kenny Loggins, Meet Me Half Way 39 EX The Outfleld, Since You've Been Gone 4 4 Kim Wilde, You Keep Me Hangin' On
A31 —  Smokey Robinson, Just To See Her 5 5 Level 42, Lessons In Love 31 EX Janet Jackson, The Pleasure Principle 5 6 Chicago, [t She Would Have Been Faith 40 EX Fleetwood Mac, Seven Wonders 5 6 Whitney Houslon,{l anna Dance With $
32 33 Cutting Crew, One For The Mockingbird 6 & Klymaxx, I'd Stit Sag Yes 32 EX  World Party, All Come True 6 8 md"’?“’é La isla Bonita A — Richard Marx, Don't Mean Nothing 6 3 Chris De Burgh The Lady In Red
33 EX  George Michael, | Want Your Sex 7 14 The Whispers, Rock Steady 33 EX  Steve Winwood, Back In The High Life 710 Atlantic Starr, N,waérs ) A — The whispers, Rock Steady 7 10 Kenny G, 5°"§ ird
34 35 The Truth, Weapons Of Love 8 13 Expose, Point Of No Return 34 EX  Sammy Hagar, Give To Live 8 12 Restless Heart, I'll Still Be Loving 8 9 Lisa Lisa & Cult Jam, Head To Toe
A35 —  Debbye Gibson, Dnly In My Dreams 9 9 Genesis, In Too Deep 35 EX Club Nouveau, why You Treat Me So Bad 9 4 U2, with Or Without You . 9 8 Chicago, If She Would Have Been Faith
A — The Cure, Why Can't | Be You 10 10 Kenny Loggins, Meet Me Half Way A The System, Bon’f Disturb This Groove 10 13 Kim Wilde, You Keep Me Hangin’ On 10 19 Restless Heart, I'll Still Be Loving
A — Robbie Nevil, Wot's It To Ya 11 12 Pseudo Echo, F'unkytown . A — Surface, Happ 11 14 Genesis, In Too Deep 11 11 Herd A‘irert,_ Diamonds
A — U2, 1Still Haven't Found What I'm Lo 12 16 Janet Jackson, The Pieasure Principte A — Carly Simon, &ve Me All Night Al2  —  Level 42 Lessons In Love 12 7 Glenn Medeiros, Nothing's Gonna Chang
A — Bryan Adams, Hearts On Fire 13 20 Heart, Alone A — Bryan Adams, Hearts On Fire 13 17 Crowded House, Something So Strong 13 16 Smokey Robinson, Just To See Her
A — Whitesnake, Still Of The Night 14 18 Surface, Hap% A — Fleetwood Mac, Seven Wonders 1816  Gino Vannelli, Wild Horses 14 20 Heart, Alone P
EX EX Klymaxx, I'd Still Say Yes 15 17 Phil Saatchi, Wheel Of Fortune A — INXS, Good Times 15 18 Partland Brothers, Soul City 15 15 Journsj, Why Can't This Night Go On F
EX EX Gloria Estefan And Miami Sound Ma 16 4 Herb Alpert, Diamonds A — Cutting Crew, One For The Mockingbird 16 20 Heart, Alone . I 16 12 Jody Watley, Looking For A New Love
17 21 George Michael, | Want Your Sex A —  Jack Wagner, Weatherman Says 17 19 Luther Vandross with Greﬁqr‘ Hines, T . X 17 21 Eddie Money, Endiess Nights
18 23 Club Nouveau, Why You Treat Me So Bad EX EX Gloria Estefan And Miami Sound Ma 18 21 Carly Simon, Give Me All I t St. Paul P.D.: David Anthony 18 13 U2, with Or Without You
(ZIZW 19 7 The System, Don'{ Disturb This Groove EX EX Robbie Nevil, Wot's It To Ya 19 23 Whi nea Houston, | Wanna Dance With S 1 1 ep 19 24 pan Hill, Can't We Try
20 24 KT.P, Certain Things Are Likely EX EX Company B, Fascinated 20 22 Bruce Hornsby & The Range, Every Litt 2 3 Lisa Lisa & Cult Jam, Head To Toe 20 14 Cutting Crew, (I Just) Died In Your A
m ”Ee‘ 21 25 Bruce Hornsby & The Range, Every Litt EX EX Europe, Rock The Night 21 7 Lionel Richie, Se La 35 Bon Jovi, Never Say Goodbye 21 26 The Nyions, Kiss Him Goodbye
g 22 22 Billy Idol, Sweet Sixteen ! 22 11 Fleetwood Mac, Big Love 4 & Gino Vannelli, Wild Horses 22 23 Crowded House, Something So Strong
//714/ 2 . 23 27 Gloria Estefan And Miami Sound Ma N 23 26 Bob Seger, Shakedown 5 7 Whitney Houston, | Wanna Dance With § 23 27 The System, Don't Disturb This Groove
24 29 Suzanne Vega, Luka TR 24 27 TheN Fons, Kiss Him Goodbye 6 11 ¥ 24 17 Paul Simon, You Can Cail Me Al
25 11 Nick Kamen, Each Time You Break My I°6 25 29 Steve Winwood, Back in The High Life 7 2 Chicago, If She Would Have Been Faith 25 EX  Level 42, Lessons In Love
26 26 Stacey .? Insecurity S y 26 31 Al Jarreau, Moonhghtmg (Theme) 8 6 Glenn Medeiros, Nothing’s Gonna Chang 26 18  Huey Lewis & The News, | Know what |
Dallas P.D.: John Roberts %; ﬂ T'Pav, Heart Ang ISou'll o 2 35 {‘enniffr Rusz ?‘ue:‘ Wi hl[::on Jam),‘ | 3 19 t g z; g srucle Iéoansb [} Tge Raélfe, Every Litt
i ' Debbie Gibson, Only tn reams . uey Lewis e News, | Know Wha i i 21 artland Brothers, Soul Ci
% ; E:f,’;ge”ﬁf,i'{"?ﬁe"a‘ig',{'f b Eems Gy 29 19 Kim Wilde, You Keep Me Hangin' On WEGX A29  — Bryan Adams, Hearts On Fire }‘1’ {g y’\:ceyll‘%r:;,sg;si }}'h’! %g:dl;ye{ver Litt 23 EX Al Jarreau, Moonlu’ghtin (Theme)
3 4 Heart, Alone 30 34 Robbie Nevil, wot's It To Ya 30 33 Dan Hill, Can't We Tr 12 8 Kim Wilde, You Keep Me ahgm' n 30 EX  Jennifer Rush (Duet wigh Eiton John),
4 7 Motley Crue, Girls, Girls, Girls 31 EX U2, 1 Still Haven't Found What I'm Lo . . . . . 31 EX U2 ) Still Haven't Found What I'm Lo 13 18 K A — Debbie Gibson, Only In My Dreams
5 2 Bon Jovi, Wanted Dead Or Alive 32 35 Crowded House, Something So Strong | Philadelphia P.D.: Charlie Quinn 32 EX  Robbie Nevil, Wot's It To Ya 1810 Stabilizes, One Smple Thing A — Steve Winwood, Back In The High Life
& 5 Genesis, In Too Deep 33 EX Living In A Box, Living In A Box 1 1 Atiantic Starr, Always 33 EX  Suzanne Vega, Luka 15 12 The Other Ones, We Are What We Are EX EX  Carly Simon, Give Me All Night
7 § Kenny Lo gins, Meet Me Half way 34 32 Atlantic Starr, Riways 2 Genesis, In Too Deep 34 EX Fleetwood Mac, Seven Wonders 16 9 ¢ EX EX Gloria Estefan And Miami Sound Ma
8 13 wmtesnafe, Still Of The Night 35 EX The Jets, Cross My Broken Heart 33 Herb Alpert, Diamonds A —  Wang Chung, Hypnotize Me 17 2 EXEX  Billy Idol Sweet Sixteen
9 10 Journey, Why Can't This Night Go On F A~ —  The Nylons, Kiss Him Goodbye 4 5 Kim Wiide, You Keep Me Hangin' On 18 21 House, Somethng So Strong EX EX Rock And Hyde, Dirty Water
0 8 U2 wir Or Without You A — Bob Seger, Shakedown 5 6 Lisa Lisa & Cult Jam, Head To Toe 19 22 Don't Disturb This Groove
11 17 Eddie Money, Endless Nights A —  Freddie Jackson, Jam Tonight 6 8 Whitney Houston, | Wanna Dance With S 20 28 ]
12 11 Steve Winwood, The Finer Things A —  The Cover Girls, Spring Love 7 7 Bon Jovi, Wanted Dead Or Alive 1 23 Partland Brothers, Soul Cit
13 9 Huey Lewis & The News, | Know What | 8 10 Heart, Alone 225 Gloria Estefan And Miami Sound Ma
14 12 Cutfing Crew, {1 Just) Died In Your A 9 12 The System, Don't Disturb This Groove 3 31 Eh"
15 25 Lou Gramm, Ready Or Not 10 11 Level 42, Lessons In Love 4 EX on't Look Back
16 15 Bryan Adams, Heat Of The NI%M 11 13 Tom Petty & The Heartbreakers, Jammin 5 A
17 EX U?l Still Haven't Found what I'm Lo 12 14 Kenny Lod;%)ms, Meet Me Half Way . . 26 27 {
18 27 Bob Seger, Shakedown 13 17 Smokey Kobinson, Just To See Her Minneapolis P.D.: Gregg Swedberg 27 30 Smokey Robinson, Just To See Her
19 20 Crowded House, Something So Strong 14 16 Kenny G., Songbird 1 3 Lisa Lisa & Cult Jam, Head To T 28 32 inwood, Back In The High Life
20 16 Boston, Can'tcha Say (You Believe In 15 18 Bob Seger, Shakedown ;1 AIQSI: t:éaS(an“ Nwa;“'s ead 1o loe 9 29 Pseudo Echo, Funkytown
21 22 Bruce Hornsby & The Range, Every Litt 16 4 U2, with Or without You FR Wh'(n Hauston. | Dance With 0 35
22 28 Billy Idol, Sweet Sixteen 17 19 Crowded House, Something So Strong R o ]‘:zl Never“éa Gao"o'hab : 1 EX N ¥
23 14 (sIhns Oe Burgh, The tLang Iane|g }g % Tseutdo} Eiho, F\;rrl'ky:’?:n Principle s Hggrl lons ¥ ¥ g Ei uet With Elton John),
urvivor, Man Against The Worl ) anet Jackson, The Pleasure Princy o
5 5 Bon dou, Never ay Goodbye Boston P.D.; Harry Nelson 20 25 Expose, Point Of No Retum 6 3 Bruce Hornsby & The Range, Every Litt 34 13
' i 21 22 Gloria Estefan And Miami Sound Ma 71 Genesis, In Too Deep 5 EX The Jets, Cross My Broken Heart
26 EX  Poison, | Want Action 1 3 Genesis, In Too Deep B 8 11 Crowded House, Something So Strong e i B
27 19 Chicago, If She Would Have Been Faith 2 & Smokey Robinson, Just To See Her 22 23 George Michael, | want Your Sex 9 12 Bob Seger, Shakedown A —  Living In A Box, Living In A Box
28 EX  The Outfield, Since You've Been Gone 3 12 Atlantic Starr, Aiways 23 24 The Jets Cross My Broken Heart 0 & Chiea ol 11 Sha Would Have Been Faith A —  Debbie Gibson, Only In My Dreams
29 24 Cinderella, Somebody Save Me 4 11 Whitney Houston, | Wanna Dance With S 26 27 U2, 1 Still Haven't Found What I'm Lo 11 14 Eddie Money, Endiess Nights EX EX Mondo Rock, Pnmitive Love Rites
30 EX Richard Marx, Don't Mean Nothing 5 9 Lisa Lisa & Cult Jam, Head To Toe 25 EX Fleetwood Mac, Seven Wonders 2 17 Gloria [sm;;‘ And Miam% Sound Ma EX EX The Truth, Weapons Of Love
31 26 Fleetwood Mac, Big Love 6 8 Kenny Loggins, Meel Me Hall Way 26 26 Oebbie Gibson, On]I{In My Dreams 13 19 The Nylons, Kiss Him Goodbye EX EX Bryan Adams, Hearts On Fire
32 33 T'Pay, Heart And Soul 7 1 Cutting Crew, (I Just) Died In Your A A27 — Bruce Hornsby & The Range, Every Litt 1 21 Do Fogelbérg She Dont Lbox Back EX EX o 7
33 34 The Truth, wWeapons Of Love . 8 4 Paul Simon, You Can Call Me Al A — Eddie Money, Endless Nights 15 7 Stavilisees. Oce Simple Thing [i [; a‘r‘x, gnl Mean Nothing
34 35 Steve Winwood, Back In The High Life 9 10 Level 42, Lessons In Love A —  The Whispers, Rock Stead 16 10 Kim Wilde: You Keep Me Hagin® On EX Ex Elee:wsoqd h ac, 'te¥en \G{on%er{sr L
35 21 Night Ranger, The Secret Of My Succes 10 14 Bruce Hornsby & The Range, Every Litt EX EX Bon Jovi, Never Say Good! (e 17 24 Parlland Brothers. Soul City E 2, 1 Still Haven't Found What I'm Lo
36 36 Tom Petty & The Heartbreakers, lammin 11 15 Bob Seger, Shakedown EX EX Madonna, Where's The Party 18 22 TPau Heart And Soul
37 EX  Bryan Adams, Hearts On Fire 122 Huey Lewis & The News, | Know What | 19 29 The Jets, Cross My Broken Heart
A38 — Thompson Twins, Get That Love 13 5 Herb Alpert, Diamonds 20 23 Kenny G, Songbird
39 EX Level 42, Lessons In Love 14 21 Crowded House, Somethm_F So Strong 21 25 Expose, Point Of No Return
A~ —  Night Ranger, Hearts AWK 15 16 Partland Brothers, Soul Cify 22 15 Gino Vanneli, Wild Horses
A — John Waite, These Times Are Hard For 16 18 Billy ldol, Sweet Sixteen 23 13 Level 42, Lessons In Love
24 28 lanet Jackson, The Pleasure Principie
25 31 Carly Simon, Give Me Afl Night
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ABC Watermark

Source: *RADAR 34, (Fall 1986), Persons 124, Network Audiences to Commercials Within Programs; Average Persons, **Arbitron, Winter 1987, Cume Persons 12+, Monday-Sunday, 6 am-midnight, Metro Survey Area.

RADIO
STATIONS

TAKING
OFF
WHILE
CASEY’S
COUNTING

When stations count down with Casey, there? little
more to do but sit back and warch the ratings take off.
AMERICAN TOP 40 WITH CASEY KASEM.

Just look at these statistics:

POWER 95, New York — America’s #1

Countdown Program™® on America’s #1 music station.*
Ul WPRO, Providence —the #1 statlon

durmg the time period. *** G
KDWB, Minneapolis/St. Paul
ﬂ%@ — making KDWB 101 e
number one by far! ¥*¥** S
And the success list goes on.
To find out how to boost your

ratings, call Patricia Rosen

at (212) 887-5019

AMERICAN
* TOP40 *

WITH CASEY KASEM

S ABC RADIO NETWORKS

Xé;s

*** Arbitron, Winter 1987, Sunday 9 am-1pm, Persons 12+. ****Arbitron, Winter 1987, Sunday 7 pm-midnight, Persons 12+
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CONETOONES

Warner Pictures’
Gary LeMel looks

of the soundtrack

at the state

Gary LeMel became president of
music at Warner Brothers Pic-
tures last year, following a stint
as senior vice president of music
at Columbia Pictures. In an in-
terview with Billboard’s Los An-
geles bureau chief, Dave DiMar-
tino, LeMel discusses the ups and
downs of putting together movie
soundtracks, their evolution,
and what this summer’s crop
portends.

Q: When do you think sound-
track albums really became key
marketing tools for certain
films?

A: Consistently, about four or five
years ago. But there were times
when it happened by accident—
when a really well known group
was in a movie, say. For example,
‘“Saturday Night Fever”’ was
probably the first major, con-

at A&M—I wouldn’t think of go-
ing above David to even start the
deal. Because first of all, that’s
David’s area, and second of all,
he'’s very plugged in to Gil [Frie-
sen, A&M president] and every-
body at the label. In that case, |
would just go to David. But in oth-
er cases, [ would just go to the
president of the label.

Q: What kind of mood do you
sense at the labels now about
soundtrack projects: gung ho or
cautious?

A: T think they’re getting to be
more careful. And I think we're
getting a little more careful. Ev-
eryone is. But you know what'’s
funny? I felt that way during the
fall lag, and now, with summer
coming on, there’s going to be a
lot of soundtrack albums out in
the marketplace. Maybe the sum-

Gees], but the movie

scious marketing ef- mer films lend
fort to have one or cras themselves more to
more hit records out It’s a that.

in front of a film. It collaborative Q: What have you
not only featured a , been working on?
major band [the Bee art form A: We have three

big ones coming:

was produced by

the band’s manager [Robert Stig-
wood], who knew that if you do it
right, you can really market the
film. After that, there were a few
feeble attempts, but it didn’t start
to happen consistently until mar-
keting departments started to no-
tice that it was a good way to mar-
ket a film.

Q: Who plays the most important
role is selecting the songs for a
soundtrack album?

A: It varies. If you have a director
who is really knowledgeable about
pop music, such as Taylor Hack-
ford—he has very, very strong
opinions—then it becomes more of
an a&r decision between the both
of us. I worked on two pictures
with him—“White Nights’’ and
“Against All Odds’’—and it was
very much give and take. General-
ly, it would be hard to say who’s
more responsible for the songs,
though, because it’s that kind of
an environment. If it’s a director
who has strong opinions, but
they’re not really what I think are
right—yet he has the final say,
and that’s the way it is—I may
have less input. Then there are
some directors who say, ‘‘Look,
that’s an area you know and I real-
ly don’t know. If it feels okay in
my movie, do whatever you
want.” So it really varies—it’'s a
collaborative art form.

Q: When you approach record la-
bels about a soundtrack project,
who are your liaisons?

A: Again, it’s different at every la-
bel. At some, I deal with the head
of the label. But some labels have
such a strong person in that
area—for example, David Anderle

“Innerspace,”’
which is on Geffen—the first sin-
gle, by Wang Chung, is already on
the charts; “The Lost Boys” [on
Atlantic], its first single just
shipped, by INXS with Jimmy
Barnes—the second single will be
by Lou Gramm; and the Madonna
film, “Who’s That Girl.” Its first
single will be “Who’s That Girl.”
Q: Are soundtrack albums good
places for new artists to emerge,
or are they more like dumping
grounds?

A: The problem with that is, in a
way, we cannibalize the record
business, because we have this
short window to get a record on
the radio and to promote the film.
And all the big efforts are put into
the beginning. So how do you do
that? You do it by getting the
most automatic artist you can get.
That’s the first thing. Would you
want to go out there with a new
artist to promote a film that a stu-
dio has a lot of money in, when
you know that in most cases, new
artists take quite a while to break?
Those are questions that you have
to ask—and sometimes you don’t
have the luxury of waiting for an
answer.

Q: What will soundtrack albums
be like in five years?

A: I don’t know. It's almost like
sayving five years ago, “What will
mainstream rock’n’roll sound like
in five years?” It probably sounds
a lot like it sounded five years ago.
I think as long as there’s a way to
help expose the picture and as
long as there’s a way to piggyback
the record business and the video
business, it's always going to be
there.

Cure Album: Rx For Success?

BY DAVE DIMARTINO

LOS ANGELES ‘Kiss Me, Kiss
Me, Kiss Me,” the Cure’s first new
studio album in two years, enters
the Top Pop Albums chart at No. 72
this week and looks likely to break
the band wide open in the U.S.

The British group’s third album
for Elektra, it follows two signifi-
cant sellers for the label: 1985’s
“The Head On The Door,” which
has sold more than 350,000 copies,
and last year’s greatest-hits compi-
lation package, “Standing On The
Beach.” The latter—well past gold
status, with 600,000 copies sold—
continues to sell strongly and is still
on the Top Pop Albums chart after
54 weeks.

Significantly, “Kiss Me” is the
Cure’s first double album. Both cas-
sette and LP configurations carry a
$13.98 list price; the compact disk
version—a single disk, listed at

$15.98—contains every track on the
LP but the brief, two-minute, 23-
second ‘“Hey You.”

“We didn’t want to go to two CDs
and have to charge a lot more mon-
ey,” says Hale Milgrim, vice presi-
dent of marketing/creative services
at Elektra. He adds that the bonus
CD price break follows the Cure’s
past generosity with newer configu-
rations; the ““Standing On The
Beach” album, for example, con-
tained 24 songs on the cassette, 17
on the CD, and 14 on the album. “It
was totally confusing,” says Mil-
grim, “but it was fabulous. It was
right where the Cure’s at.”

“Kiss Me, Kiss Me, Kiss Me” ini-
tially shipped 320,000 units, accord-
ing to Kenny Hamlin, Elektra vice
president of sales, adding that in
less than a week, “we’re already up
another 20,000 in reorders.” “That
tells me that the country is finally
aware of the Cure—and it also tells

me that the major retail customers
are well aware of the power of this
band. They’'re not afraid to take a
shot, they know they’re going to
sell records. And they are selling re-
cords already.”

Both Hamlin and Milgrim say
support for the Cure’s summer
tour, scheduled for July-August,
will be key in the label’s sales cam-
paign. “We're going to go out of our
way to get retail and radio out to
these shows to see this band,” says
Milgrim, who credits loyalists in
both camps with establishing the
band’s growing consumer base.

“The most exciting part for any
of us, [ think, is working with a new
band,” says Milgrim, “or working
with an established band that hasn’t
reached its potential yet and grow-
ing with it, watching it grow, and
nurturing it. This record is going to
be platinum—that’s my feeling.”

ARTIST
DEVELOPMENTS

GOLDEN RAPPER

L.L. Cool J’s new hot-selling Def
Jam album, “Bigger And Deffer!,”
reportedly shipped 430,000 units
upon its release two weeks ago; at
press time, that figure had increased
to more than 650,000.

According to Bill Steffney, Def
Jam vice president, “L.L. was strong
with his first album, ‘Radio,” which
came out in November 1985. That
sold over 800,000 copies, making it
[one of] the highest debuts ever. So
we knew we'd have a strong reac-
tion to this one.”

The first single, “I’'m Bad,” No. 20
on last week’s Hot Black Singles
chart, is starting to get pop radio
adds. “We're experiencing some
crossover,” says Steffney, “but L.L.
has a more hardcore-based audience
than Run-D.M.C. or the Beastie
Boys.”

In addition to “I'm Bad,” the al-
bum track “I Need Love,” a rap bal-
lad, is “getting a lot of requests at
urban stations,” says Steffney.

L.L. Cool J will headline the Def
Jam Summer ’87 Tour, which will
also feature Public Enemy, Doug
E. Fresh, Stetsasonic, and
Whodini.

HEART STARTS

Heart will launch an extensive
North American tour June 26 in
Tucson, Ariz., in support of its sec-
ond Capitol album, “Bad Animals.”
Live performances will doubtless
boost sales of the album, which is al-
ready off to a flying start. After de-
buting at No. 29 on last week’s Top
Pop Albums chart, “Bad Animals”
climbs to No. 12 with a bullet. Mean-
while, the leadoff single, “Alone,”
has rocketed up the Hot 100 Singles
chart.

Manager Trudy Green credits
Capitol for doing a “phenomenal
job” in launching the follow-up to
Heart’s 1985 quadruple-platinum
comeback album. “A lot of the suc-
cess the last time around was that
we worked closely with the record
company and we were great team-
mates,” says Green. “[Capitol presi-

Grand Finale. Phil Collins leads
Genesis through the first of two
sellout concerts at New Jersey'’s
Giants Stadium, the last U.S. dates on
the band’s Invisible Touch tour.
(Photo: Chuck Pulin)

dent] Don Zimmermann has al-
ways supported this group—he’s
been there for them since day one.”
When “Alone” has run its course,
plans call for Capitol to issue “Who
Will You Run To” as the album’s
second single, according to Green.
She adds that Heart’s tour will run
through the end of the year.

RESTLESS NO MORE

RCA Nashville division vice presi-
dent and general manager Joe Ga-
lante says Restless Heart’s second
album, “Wheels,” is “performing ex-
tremely well at radio, and all ac-
counts are seeing [growing sales).
The record really took hold over the
last four to six weeks.”

The album, rapidly approaching
gold status, is at No. 82 on the Top
Pop Albums chart; its first single,

“I'll Still Be Loving You,” was at
No. 33 on last week’s Hot 100 Sin-
gles chart.

RCA will be looking to achieve
similar crossover success with the
album’s second single, “Why Does
It Have To Be (Wrong Or Right),”
already moving up the Hot Country
Singles chart. “I think it has cross-
over potential,” says Ed Mascolo,
the label’s vice president of national
promotion. “Once crossover starts, it
ignites the album and radio sees
sales holding up.”

Lending added exposure to Rest-
less Heart is the Michael J. Fox
movie “The Secret Of My Success,”
which features the group’s cut
“Don’t Ask The Reasons Why” on
its soundtrack.

Restless Heart’s crossover suc-
cess may help pave the way for oth-
er country artists, says Mascolo. “I
think [contemporary radio] is start-
ing to loosen up a bit and go back to
a country-crossover-type thing.” Cit-
ing Warner Bros.” “Trio” album as
another example, he adds, “There’s
a lot of good music coming out of
Nashville, and I think it’s going to
continue.”

Restless Heart will be touring
with Alabama this summer.

ROOTS ROCKER

After creating underground rip-
ples with his Rick Derringer-pro-
duced eponymous debut album,
singer/guitarist Mason Ruffner is
starting to make mainstream waves
with his new CBS Associated album,
“Gypsy Blood.” Initial orders on the
album, at No. 134 on the Top Pop
Albums chart, were over 100,000
units, according to John Warner,
product manager for the label.

“The first record got amazing
press, but radio wasn’t that respon-
sive to it,” says Warner. “We got
Dave Edmunds to produce this al-
bum. Mason maintained his rock-
roots credibility, but this record’s
more accessible.”

In an effort to heighten radio
awareness of “Gypsy Blood,” the la-
bel flew some two dozen key album
rock programmers to New Orleans,
where Ruffner showcased material
from the new release.

(Continued on next page)
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ARTIST DEVELOPMENTS

(Continued from preceding page)

On the retail front, special promo-
tional kits—containing a CD, an ad-
vance cassette, a cover proof, and
marketing outline—were sent to 500
of the label’s largest accounts “to
let them know that this was an im-
portant record,” says Warner.

A video for the album'’s first sin-
gle, “Gypsy Blood,” is airing on
MTV. Ruffner will be the opening
act on Peter Wolf’s tour, which
starts Friday (19).

WANG'S MOVIE SHOT

Wang Chung will be getting ex-
tra exposure on “Hypnotize Me,”
the third single from the band’s
“Mosaic” album. A remixed version
will be featured prominently in the

cessor, the theme song to the Mi- |
chael J. Fox movie, “The Secret Of
My Success.”

“It’'s what we felt was the best
song on the album, before “The Se-
cret Of My Success’ was tagged,”
says Cohn. He adds that the latter
track was recorded “after the album
was done, basically, as an after-
thought. We felt very good about
the song, felt David Foster’s pro-
duction was excellent, and played it
for a lot of people before it came
out. They thought it was a stone
smash. And it didn’t go. So who
knows?”

Cohn refers to the new “Hearts
Away” as “the ‘Sister Christian’ of
the album,” but he points out that

Stephen Spielberg/Joe Dante
movie “Innerspace,” due in theaters

Cult’s Call. When Billy Idol’s June 2
show at New York’s Madison Square

current chart competition is getting
relatively fierce. “More songs are

/ B

July 1.

“The movie is real hot, and the
song ties in really well,” says David
Massey, longtime Wang Chung
manager. The remixed “Hypnotize
Me”—the single version was bullet-
ed at No. 70 on last week’s Hot 100
Singles chart—will also appear on
the Geffen soundtrack album, due
June 30. Others on the soundtrack
will include Rod Stewart, Berlin,
and Narada Michael Walden.

Massey credits Geffen a&r execu-
tive John Kalodner with linking
Wang Chung to the movie. “He and
Spielberg’s people talked, and they
felt ‘Hypnotize Me’ fit very well into
the movie,” says Massey.

A fourth single from “Mosaic”

slow builders these days than out-of-
the-box hits, because there are so
many songs out there,” he says.
“We don’t ever mind a slow build,
though,” he adds, referring to his
experience managing the Doobie
Brothers. “[The Doobies] built slow-
ly and steadily, and they sold 40 mil-
lion albums. And Night Ranger is
hopefully going to go the same
way—ijust keep building.”

WILSON WORKED WIDE

“Mary’s Prayer,” the first single
from Scottish trio Danny Wilson, is
finding airplay success on at least
four formats, says Phil Quartar-
aro, vice president of promotion at
Virgin. Not only have various AC,

Good Groovin'. Atlantic act the System—Mic Murphy and David Frank—kicked
off its first series of live dates in three years at New York’s Beacon Theatre.
From left are Murphy; Simo Doe, Atlantic’s national director of black music
publicity; B.K. Kirkland, WBLS New York PD; Frank; and Richard Nash,
Atlantic’s naticnal director of black music promotion.

Garden was canceled, opening act
the Cult arranged a last-minute show
at the Ritz that same night. Pictured is
Cult vocalist lan Astbury. (Photo:
Chuck Pulin)

can be expected, adds Massey, and
will likely coincide with the band’s
upcoming opening slot on Tina
Turner’s tour, slated for August
through September.

NEW NIGHT RANGER

MCA has just issued “Hearts
Away” as the second single from
Night Ranger’s “Big Life” album.
Band manager Bruce Cohn has
great hopes it will outdo its prede-

Bowie Tour—No Ziggy, Lotsa Spiders

one at a time—and we're breaking
the record almost the old-fashioned
way. We're developing markets.”
Among those markets are Milwau-
kee, Chicago, Hartford, Conn., Min-
neapolis, and Buffalo, N.Y.

album rock, and top 40 stations add-
ed the tune, but MTV last week
named its accompanying video the
Hip Clip of the Week.

“The biggest format we're going
for—and it’s off to a good start—is
top 40 radio,” says Quartararo. The
campaign there, he adds, has “been
based on quality vs. quantity so far.
What we're doing with this record is
taking majors—market by market

Artist Developments: Edited by
Steve Gett. Reporters: Linda Mo-
leski (New York) and Dave Di-
Martino (Los Angeles).

THE BEAT’S EUROPEAN spies have provided a
few clues as to what can be expected from David
Bowie when his “Glass Spider” tour hits the U.S. at
the end of July. The rock’n’roli chameleon is already
on the road in Europe, presenting what would seem
to be his most theatrical concert extravaganza since
the mid-'70s.

The centerpiece of a spectacular set is a giant spi-
der, which hangs above the stage with its legs dan-
gling down to the floor. For his dramatic stage en-
try, Bowie is reportedly low-

25th anniversary ... Culture Club drummer Jon
Moss and ex-Roman Holiday vocalist Steve Lambert
have formed a new band, Heartbeat U.K. The
group’s first single, “Jump To It,” is just out in Brit-
ain.

cOOL CATS: Be on the lookout for the hot new
L.A. rock act Faster Pussycat, whose Elektra debut
album ships the second week of July. The five-piece
band is managed by Warren Entner, who also repre-
sents Quiet Riot. “We signed

ered in an armchair from the
spider’s belly (sounds a little
strange, but probably looks
wonderful') while singing the
song ‘‘Glass Spider’’—what

THEBEAT

the deal about six weeks ago,”
says Entner. “I saw them live
and they definitely knocked
me out. Then I got a tape of
the album, which really cap-

else?—from his latest EMI
America album, “Never Let

BY*STEVE +GETT

tures what the band’s all
about—great songs and a lot

Me Down.”

In addition to performing many of the songs from
his new album and hits like “China Girl”’ and “Let’s
Dance,” Bowie has gone back into the vaults and is
presenting an interesting selection of older materi-
al. At the May 28 opening date in Rotterdam, for ex-
ample, he played “Sons Of The Silent Age” from the
“Heroes” album, ‘“Big Brother” from ‘“Diamond
Dogs,” “Time” from “Aladdin Sane,” and even “All
The Madmen’ from ‘““The Man Who Sold The
World.” Word has it, however, that there was noth-
ing from the classic “Ziggy Stardust And The Spi-
ders From Mars” album.

Can’t wait until the show hits these shores.

SHORT TAKES I: RCA has a live Eurythmics al-
bum due for late-summer or early-fall release ...
Pet Shop Boys have a new Stephen Hague-produced
single, “It’s A Sin,” coming out in Britain on Mon-
day (15) ... PolyGram is planning to launch a mas-
sive video campaign July 1 for Swing Out Sister’s de-
but single, “Breakout” . . . The Mission, Status Quo,
and Alice Cooper are the headliners for the U.K.
Reading Festival Aug. 28-30, which is celebrating its

of personality.”
On the Quiet Riot front, the manager reports that
original bassist Rudy Sarzo will be back in the line-
up after he has finished touring with Whitesnake.

SHORT TAKES II: Those Brits like to knock back a
few pints, right? And many of them like listening to
musie, right? Well, Virgin’s U.K. retail chain is ca-
tering to both tastes through a promotional cam-
paign with Castlemaine XXXX Draught Lager. A
free coupon is being given out with every pint pur-
chased; collect 10 coupons and you get a one pound
discount on any LP or cassette bought at Virgin.
Sounds like a winner—Ralph Kramden would be
proud ... Anita Pointer is completing her first solo
album for RCA. The Preston Glass-produced project
is set for late-summer or early-fall release ... HBO
will premiere its “Cyndi Lauper In Paris” concert
special Saturday (20) ... With its second Columbia
album, “Bangin’,” due in stores shortly, the Out-
field has reportedly parted company with manager
Kip Krones. Word has it the U.K. band’s affairs are
now handled by Bill Graham’s organization.
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MADONNA will be hitting stadi-
ums on the North American leg of
her Who's That Girl tour, which
starts June 27 at Miami's Orange
Bowl. Polydor group Level 42 has
been confirmed as the opening act,
not Club Nouveau, as had origi-
nally been reported.

In addition to the Miami show,
the following cities and dates have
been confirmed: Indianapolis,
June 30; Washington, D.C., July 2;
Toronto, July 4-5; Boston, July 9;
Philadelphia, July 11; Seattle, July
15; Anaheim, July 18-19; Oakland,
July 21; Dallas, July 26; Minneapo-
lis, July 29; Chicago, July 31; At-
lanta, Aug. 2; Detroit, Aug. 6-T;
East Rutherford, N.J., Aug. 9-11.

SMASHING GIG: Deep Purple
has been forced to cancel the re-
maining dates of its U.S. tour due
to an injury gui-

That Gid To Hit Stadiums;
Deep Purple Gigs Ganceled

Arts is hosting a number of festi-
val concerts, and the Finger Lakes
Performing Arts Center near
Rochester, N.Y., is a festival par-
ticipant for the first time.

Among the familiar names on
the festival roster are Ella Fitz-
gerald, Stan Getz, Dizzy Gilles-
pie, Wynton Marsalis, and the
Modern Jazz Quartet; in the spirit
of eclecticism, there will also be a
Carnegie Hall show by Rubén
Blades on June 27 and a June 26
Avery Fisher Hall concert called
“Rock & Roll Forever” featuring
Chuck Berry and Wilson Pickett.

SHORT TAKES: Coca-Cola has
extended its four-year sponsor-
ship deal with New York’s Radio
City Music Hall and will be the
venue'’s official soft drink for an-
other two years ... The Yellow-
jackets will be

tarist Ritchie
Blackmore re-
ceived during a
May 30 concert
in Phoenix, Ariz.

ONTHE

i

! promoting their
fifth MCA al-
bum, “Four Cor-
ners,”’ on a 40-
city tour with

According to
group manager Bruce Payne,
Blackmore broke the middle fin-
ger of his left hand while smash-
ing some equipment on stage.
“We're waiting for a specialist
to come back and tell us when we
can reschedule the dates,” says
Payne. He adds that every effort
will be made to rebook the shows
before Purple travels to Europe,
where it has dates booked from
Aug. 19.

l.IAZZY expansion ... This year’s
JVC (formerly Kool, formerly
Newport/New York) Jazz Festi-
val, which kicks off Friday (19)
with concerts by, among others,
Miles Davis, has grown over the
years from a New York City event
to a tristate extravaganza. This
year’s festival remains centered in
New York (with Carnegie, Avery
Fisher, and Town Hall the main
venues); as in previous years,
there are also weekendlong festi-
vals-within-the-festival set for
Waterloo Village in Stanhope,
N.J., and the Saratoga Perform-
ing Arts Center in Saratoga
Springs, N.Y. In addition, the
Stamford (Conn.) Center for the

}
1
Larry Carlton.

Dates start in July and will be
sponsored by Benson & Hedges
... The Bangles and the Hoodoo
Gurus will launch the 1987 Miller
Genuine Draft concert series at
New York’s Pier 84 on Thursday
(18). Some 25 shows will be held
through the summer, among
which are several strong double-
bills: Stevie Ray Vaughan and
Gregg Allman, June 26; Peter
Wolf and Mason Ruffner, July 16;
and Los Lobos and the Smither-
eens, Aug. 22 ... Keel takes over
from Cinderella as the opening
act on the Bon Jovi tour, starting
July 21 ... Neil Diamond begins a
North American tour Friday (19)
with the first of three concerts at
Toronto’s Maple Leaf Gardens . ..
REO Speedwagon returns to the
road June 22 to start the third leg
of its Live As We Know It tour,
which will take the band through
20 cities. A fourth leg is scheduled
to commence Aug. 8 at Detroit’s
Pine Knob Music Theatre.

Edited by Steve Gett and Linda
Moleski in New York. Send info
to Billboard, 1515 Broadway,
New York, N. Y. 10036.
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Amusement Business®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
LUTHER VANDROSS Arena, Madison Square Garden June 5-8 $1,320,815 61,546 Ron Delsener Enterprises
SHIRLEY MURDOCK Center $25/$20 seilout Stageright Prods.
New York, N.Y. Sunsong Prods.
BON JOVI Met Center June 6-7 $546,678 33,719 Jam Prods. Ltd.
CINDERELLA Bloomington, Minn. $16.50 sellout Company 7
BILLY IDOL Exhibition Stadium, Exhibition May 26 $292,338 12,253 Concert Prods. International
THE CULT Place ($392,505 Canadian) 18,000
Toronto, Ontario 32275
HUEY LEWIS & THE NEWS Laguna Seca Raceway May 31 $240,460 12,123 Bill Graham Presents
STEVIE RAY VAUGHAN & DOUBLE | Salinas, Calif. $20 15,000
TROUBLE
BONNIE HAYES & THE WILD
COMBO
LUTHER VANDROSS Richmond Coliseum May 24 $187,061 11,506 Stageright Prods.
SHIRLEY MURDOCK Richmond, Va. $16.50 sellout Di ions Unlimited
LUTHER VANDROSS Charlotte Coliseum, Ovens May 30 $186,462 11,827 Stageright Prods.
SHIRLEY MURDOCK Auditorium $16.50/$15.50 seliout G Street Express
Charlotte, N.C.
CHRIS DE BURGH Maple Leaf Gardens May 19 $162,810 9,792 Concert Prods. International
THE BOX Toronto, Ontario ($218,59 Canadian) 10,000
$22.50/$18.50
DEEP PURPLE Cal Expo Grandstand, California May 27 $148,164 8412 Bill Graham Presents
BAD COMPANY State Fair $17.50 10,000
Sacramento, Calif.
THE BEACH BOYS Copps Coliseum May 8 $144423 10357 Blue Live Entertainment
Hamilton, Ontanio ($193,908 Canadian) selfout
$19.50(Canadian)
THE BEACH BOYS Winnipeg Arena/Stadium May 4 $136,302 9,663 Blue Live Entertainment
Winnipeg, Manitoba ($183,005 Canadian) 12,443
$19.50 (Canadian)
NIGHT RANGER Cal Expo Stadium, Califorma May 28 $133,770 8825 Bill Graham Presents
TESLA State Fair $15.50 10,000
Sacramento, Calif.
WAYNE NEWTON Carlton Celebrity Theatre May 20, 22-23 | $125,637 6,752 in-house
Bloomington, Minn. $24.95/815 10,200
FOURTH ANNUAL COUNTRY Nashville Municipal Auditorium June 7 $124,128 82712 Jayson Promotions
EXPLOSION: Nashvile, Tenn. $16.50 9,473
CONWAY TWITTY
LORETTA LYNN
RANDY TRAVIS
CONWAY TWITTY Richfield Coliseum May 17 $116,408 1,197 Jayson Promotions
LORETTA LYNN Richfield, Ohio $17.50 12445
RANDY TRAVIS
TOM PETTY & THE Concord Pavilion June 4 $115,89% 1,105 in-house
HEARTBREAKERS Concord, Calif. $17.50/$15.50 8475
THE DEL FUEGOS
THE GEORGIA SATELLITES
THE BEACH BOYS Northlands Coliseum, Edmonton April 30 $115,841 8,284 Blue Live Entertainment
Northlands ($155,533 Canadian) 10,374
Edi Alberta $19.50 (Canadian)
THE BEACH BOYS Ottawa Civic Center May 10 $100,985 6,800 Blue Live Entertainment
Ottawa, Ontario ($135,587 Canadian) 8278
$19.50 (Canadian)
THE STATLERS Concerts in the Country, June 6 $99,749 7807 in-house
SYLVIA Lanierland $13 8332
Cumming, Ga. sellout
REO SPEEPWAGON Rochester Community War May 23 $95,193 6,784 Monarch Entertainment Bureau
JOAN JETT & THE BLACKHEARTS | Memorial $15.50/$14.50 11,000 John Scher Presents
Rochester, N.Y.
KENNY ROGERS Stabler Arena June 8 $93,537 5417 North American Tours
T. GRAHAM BROWN Lehigh Univ. $17.50 6,500
Bethlehem, Pa. .
THE BEACH BOYS Agridome, Regina Exhibition May 3 $93,329 6,544 Blue Live Entertainment
Assn. ($125,307 Canadian) seliout
Regina, Saskatchewan $19.50 (Canadian)
THE BEACH BOYS Canada Games Sportsplex April 29 $89,378 5,496 Blue Live Entertainment
Lethbridge, Alberta ($120,003 Canadian) sellout Skarrett Prods.
Canada $19.50 (Canadian)
THE KINKS Concord Pavilion June 7 $83,708 5383 in-house
JOAN JETT & THE BLACKHEARTS | Concord, Calif. $16.50/$14.50 8475
REQ SPEEDWAGON Cumberland Co. Civic Center May 29 $81,622 5513 Frank J. Russo
THE BOYZ Portland, Maine $15.50/§14.50 9,500
THE BEACH BOYS Sudbury Arena May 7 $76,336 5548 Blue Live Entertainment
Sudbury, Ontario ($102,492 Canadian) sellout
$19.50 (Canadian)
FREDDIE JACKSON Carlton Celebrity Theatre May 28-29 $69,042 4516 in-house
RAY, GOODMAN & BROWN Bloomington, Minn. $16.95/812 6,120
NAJEE seliout
REBA MCENTIRE Mud Island Amphitheatre June § $66,738 4,767 Mid-South Concerts
JOHN CONLEE Memphis, Tenn. $14 5,000
JUDY RODMAN
KOOL & THE GANG Mud Island Amphitheatre June 6 $63,904 3,994 Mid-South Concerts
ELLA BROOKS Memphis, Tenn. 316 5000
SLAYER Hollywood Palladium June § $60,945 4,207 Avalon Attractions
DARK ANGEL Hollywood, Calif. $1i5 sellout
REQ SPEEDWAGON Providence Civic Center May 25 $59,842 4127 Frank J. Russo
JOAN JETT & THE BLACKHEARTS | Providence, R.l. $14.50/$13.50 9,784
KOOL & THE GANG Fox Theatre June 7 $51,056 3,095 Leonard Rowe
KLYMAXX Atlanta, Ga. $18.75 4678
PETER, PAUL & MARY Arena Theatre May 28 $49.861 2519 Gulf Coast Attractions
Houston, Texas $21.50 2,853
PSYCHEDELIC FURS Darien Lake-Lakeside June 4 $48,764 3m Monarch Entertainment Bureau
MISSION UK. Amphitheatre $15/$13.50 7,500 John Scher Presents
Darien Lake, N.Y.
HOWARD JONES Tower Theatre June 1 $47,075 2,605 The Concert Co.
FROZEN GHOST Upper Darby, Pa. $17.50 3,020
JVC JAZZ: Fox Theatre June 5 $44,450 2,646 WVC Jazz
CHICK COREA Atlanta, Ga. $19.75/$12.75 4,678
STANLEY JORDAN
THE CRUSADERS

615-748-8120.

Copyrighted and compiled by Amusement Business, a Billbo
be submitted to Kathy Vandercook in Nashville at 615-748
312-236-2085; or Melinda Newman in New York at 212-7

ard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
-8138; Linda Deckard in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
64-7314. For research information contact Gina DiPiero or Karen Oertley in Nashville at
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Bilboard. Hot Black Singles SALES & AIRPLAY
.Ho ck Singles " | _BLACKSINGLES
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. BY LABE
x x
=] 9 . e
k SALES <3 AIRPLAY gé A ranking of dlstr!butll:ﬁ labels
o ;ﬁ TITLE ARTIST Sg’ 28 ;ﬁ TITLE ARTIST ""7_’ " ":: n:mtbglr o'ktgilleeseZhg::e
F F on the Ho ac D
| % | <Y o8| |z¥|=¢ g
1 3 | DIAMONDS HERB ALPERT FEATURING JANET JACKSON | 1 1 2 | DIAMONDS HERB ALPERT FEATURING JANET JACKSON | 1 LABEL No-g; g:}k’g?
2 4 ROCK STEADY THE WHISPERS 3 2 3 WHY YOU TREAT ME SO BAD CLUB NOUVEAU 2
3 5 WHY YOU TREAT ME SO BAD CLUB NOUVEAU 2 3 4 WHY SHOULD | CRY? NONA HENDRYX 7 COLUMBIA (6) 8
4 | 13 | sTILL A THRILL JODY WATLEY | 4 4 | 1 | rRock STEADY THE WHISPERS | 3 Def Jam (2)
5 | 1 | HEAD TO TOE LISA LISA & CULT JAM | 10 5 | 6 | STILL A THRILL JODY WATLEY | 4 MCCA (7t) P 8
atio
6 | 8 | NEVER SAY NEVER DENIECE WILLIAMS | 8 6 | 8 | IFEEL GOOD ALL OVER STEPHANIE MILLS | 5 MO:S?N; fon ;
7 10 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 6 7 9 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 6 WARNER BROS, (5) 7
] 11 | FEEL GOOD ALL OVER STEPHANIE MILLS 5 ] 10 | LIES JONATHAN BUTLER 9 Paisley Park ('2)
9 6 HAPPY SURFACE 16 9 7 NEVER SAY NEVER DENIECE WILLIAMS 8 CAPITOL 6
10 12 WHY SHOULD | CRY? NONA HENDRYX 7 10 12 SMOOTH SAILIN' TONIGHT THE ISLEY BROTHERS 11 MANHATTAN (4) 8
11 15 LIES JONATHAN BUTLER 9 11 11 | COMMIT TO LOVE HOWARD HEWETT 12 EMI-America (2)
12 2 | DON'T WANT TO LOSE YOUR LOVE FREDDIE JACKSON 19 12 13 RHYTHM METHOD R.J.’S LATEST ARRIVAL 15 P.LR.(2)
13 | 21 | rmBAD LLcooL) | 14 13 | 14 | SHOW ME THE WAY REGINA BELLE | 13 RCJ{\ (3)3 6
14 7 ALWAYS ATLANTIC STARR 21 14 15 WANT YOU FOR MY GIRLFRIEND 4 BY FOUR 18 A&I:;e ® 5
15 18 | SMOOTH SAILIN' TONIGHT THE ISLEY BROTHERS 11 15 5 HEAD TO TOE LISA LISA & CULT JAM 10 NS 5
16 9 JUST TO SEE HER SMOKEY ROBINSON 35 16 18 DIRTY LOOKS DIANA ROSS 17 EPA 5
17 16 SONGBIRD KENNY G. 29 17 21 IF | WAS YOUR GIRLFRIEND PRINCE |' 20 'Epi.c 2
18 24 SHOW ME THE WAY REGINA BELLE 13 18 20 SATISFIED DONNA ALLEN 22 Tabu (2)
19 | 20 [ 1COMMIT TO LOVE HOWARD HEWETT | 12 19 | 26 | FAKE ALEXANDER O'NEAL | 23 CBS Associated (1)
20 | 14 [ GO ON WITHOUT YOU SHIRLEY MURDOCK | 34 20 | 23 | I'MBAD LL.COOLJ | 14 ATLANTIC (3) 4
21 | 30 | RHYTHM METHOD R.).’'S LATEST ARRIVAL | 15 21 | 19 [ pvso. STARPOINT | 26 2 e () s
2 | 34 | DIRTY LOOKS DIANA ROSS | 17 22 | 24 | THE PLEASURE PRINCIPLE JANET JACKSON | 24 f’IéEL':LT?/:\ " s
23 | 32 FALLING IN LOVE THE FAT BOYS | 30 23 28 | I'MIN LOVE LILLO THOMAS | 31 Atlanta Artists (1)
24 | 37 WANT YOU FOR MY GIRLFRIEND 4 BY FOUR 18 24 22 (If YOU) LOVE ME JUST A LITTLE LA LA 25 Polydor (1)
25 17 BACK AND FORTH CAMEO 49 25 25 | DON'T BLOW A GOOD THING VESTA WILLIAMS 21 Tin Pan Apple (1)
26 19 8TH WONDER OF THE WORLD ISLEY /JASPER/ISLEY 42 26 21 HEY THERE LONELY GIRL GERRY WOO 28 SOLAR 3
21 | — [ IF1 WAS YOUR GIRLFRIEND PRINCE | 20 27 | 31 | THIGH RIDE TAWATHA | 36 4TH & B'WAY 2
28 | 31 | (IF YOU) LOVE ME JUST A LITTLE LALA | 25 28 | 32 | WHAMMY ONE WAY | 33 FANTASY (1) 2
29 | — | DON'T BLOW A GOOD THING VESTA WILLIAMS 21 29 29 YOU CAN'T STOP THE RAIN LOOSE ENDS | 32 Danya (1)
30 | — | THE PLEASURE PRINCIPLE JANET JACKSON 24 30 | 34 ROCK-A-LOTT ARETHA FRANKLIN 37 PRZ(E:E(S) e
31 26 DON'T DISTURB THIS GROOVE THE SYSTEM 64 31 | — | TINA CHERRY GEORGIO | 38 AMHERST 1
32 | 38 HEY THERE LONELY GIRL GERRY WOO 28 32 | 38 | AIN'T YOU HAD ENOUGH LOVE PHYLLIS HYMAN 39 CHRYSALIS 1
33 | — | SATISFIED DONNA ALLEN 22 3| 35 LATE NIGHT HOUR KATHY MATHIS 43 China (1)
34 | — | FAKE ALEXANDER O'NEAL 23 34 [ — | FALLING IN LOVE THE FAT BOYS | 30 EDGE 1
3% | — | WHAMMY ONE WAY | 33 35 | — | MIXED UP WORLD TIMEX SOCIAL CLUB 40 EPIC 1
3 | — | D.YB.O. STARPOINT 26 36 17 HAPPY SURFACE 16 GEFFEN 1
37 | — | MIXED UP WORLD TIMEX SOCIAL CLUB 40 37 | — | I REALLY DIDN'T MEAN IT LUTHER VANDROSS | 44 ICHIBAN 1
38 | 40 [ YOU CAN'T STOP THE RAIN LOOSE ENDS | 32 38 | 39 | STILL WAITING RAINY DAVIS | 4l WRC (1)
39 | 25 | SAME OLE LOVE (365 DAYS A YEAR) ANITA BAKER | 71 39 | — | IF YOU WERE MINE CHERYL LYNN | 47 JAM PACKED 1
40 22 THERE'S NOTHING BETTER THAN LOVE L. VANDROSS/G. HINES | 65 40 | — | JUMP START NATALIE COLE 48 M/éCOU} . . 1
tia ire
®©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, gyptian Empire (1)
photocopying, recording, or otherwise, without the prior written permission of the publisher. MALACO 1
NEXT PLATEAU 1
PRIORITY 1
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC SLEEPING BAG .
TITLE SUPERSTAR INT'L. 1
{Publisher - Licensing Org.)
Sheet Music Dist. SUPERTRONICS 1
42 8TH WONDER OF THE WORLD 69  HEY LOVE (Wavemaker, ASCAP) 80 RESCUE ME [EED: !
(1)1, ASCAP/WB, ASCAP) (Promuse, BMI/Robert Hill, BMI) 85 JAMMIN' TO THE BELLS (Beblica, ASCAP)
39 AINT YOU HAD ENOUGH LOVE 28 HEY THERE LONELY GIRL (Def Jam, ASCAP/First Impulse, BMI) 15 RHYTHM METHOD
(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP) CPP (Famous, ASCAP) CPP 48 JUMP START (Arrival, BMI)
21 ALWAYS | CAN DO BAD BY MYSELF (Colloco, BMI) RIGHT ON TRACK
(Jodaway, ASCAP) CPP (Zee-Kidd, BMi/Triple Scale, BMi/Iwebbi, BMI) 35 JUST TO SEE HER (MCA, ASCAP/Unicity, ASCAP/Short Order, ASCAP)
78 ARE YOU MAN ENOUGH? 12| COMMIT TO LOVE (Unicity, ASCAP/Lucky-Break, ASCAP/Lars, ASCAP) ROAD DOG
(Rare Blue, ASCAP/Black Lion, ASCAP) (Jobete, ASCAP/R.K.S., ASCAP/Stone Diamond, 45 K00 KOO (Darwall, BMI/It's Mine/Electric Doll, BMI)
54 BABY LET'S KISS BMI/Lock Series I, BMI) CPP (Girlsongs, ASCAP/Sister Fate, ASCAP) 3 ROCK STEADY
(Shockadelica, ASCAP/Almo, ASCAP) CPP/ALM 19 1 DON'T WANT TO LOSE YOUR LOVE 43 LATE NIGHT HOUR (Hip Trip, BMi/Hip Chic, BMI/Midstar, BMI/Hitwell,
49 BACK AND FORTH (Su-ma, BMI/Bush Burnin', ASCAP) (Avant Garde, ASCAP/Shee Shee, ASCAP/Interior, ASCAP) CPP/ABP A TOUCH OF JA2Z
(All Seeing Eye, ASCAP/PolyGram, ASCAP/Better 5 | FEEL GOOD ALL DVER BMI) 37 ROCK-A-LOTT (Zomba, ASCAP)
Days, BMI/PolyGram Songs, BMt) (Gabeson, BMI/On The Move, BMI/Secret Lady, BMI) 56 LET YOURSELF GO (Gratitude Sky, ASCAP/Glasshouse, BMI/lrving, BMI) BT UNDER'TH[ BOARDWALK
94 CIRCUMSTANTIAL EVIDENCE | KNOW YOU GOT SOuUL (Next Plateau, ASCAP/Bratton-White, CPP/ALM (Alley, BMI/Trio, BMI)
(Hip Trip, BMI/Hip Chic, BMI) (Robert Hill) ASCAP/Goodspeed, ASCAP) 71 SAME OLE LOVE (365 DAYS A YEAR) 18 WANT YOU FOR MY GIRLFRIEND
92 COME BACK TO ME LOVER | REALLY DIDN'T MEAN IT 46 LET'S GET BUSY (Jobete, ASCAP) CPP (Baby Love, ASCAP/Clarity. BMI)
(Mardago, BMI) (April/Uncle Ronnie's, ASCAP/MCA, ASCAP/Sunset (Romeo Dancer, BMI} 22 SATISFIED 100 WATCH OU'T !
1 DIAMONDS Burgundy, As) 50 LET'S TALK IT OVER (Triage, BMi/Living Disc, BM{) (Baby Fingers, ASCAP/Shown Breree, ASCAP)
(Flyte Tyme, ASCAP) 6 | WANNA DANCE WITH SOMEBODY (WHO LOVES (Bush Burnin’, ASCAP/KMA, ASCAP) 93 SELA 33 WHAMMY '
17 DIRTY LOOKS ME) 9 LIES (Brockman, ASCAP) (Perk's, BMi/Duchess, BMI)
(Black Lion, ASCAP/RC Songs, ASCAP/Matak, ASCAP) (Irving, BMI/Boy Meets Girl, BMI) CPP/ALM (Zomba, ASCAP/Willesden, BMI) 13 SHOW ME THE WAY 7 WHY S'HOULD \ CRV'!'
73 DO YOU REALLY LOVE ME 90 | WANT YOUR SEX 51 LIFETIME LOVE (Almo, ASCAP/He Gave Me, ASCAP/Don’t You Know, (Fiyte Tyme, ASCAP/Eat Your Heart Out, BMI)
(Wilbe, BMI/Qatie, BMI) (Chappell, ASCAP/Morrison Leahy, ASCAP) (Beach House, ASCAP/Tawanne Lamont, ASCAP) ASCAP/Pomerants, BMI) CPP/ALM 2 WHY YOU T'REAT ME SO BAD '
27 DONT BLOW A GOOD THING 78 I'D STILL SAY YES 57 LONG TIME COMING 11 SMOOTH SAILIN' TONIGHT (Yay King IV, BMI)
(Wiz Kid, BMI/Irving, BMI) CPP/ALM (Hip Trip, BMI/Klymaxx, ASCAP/Hip Chic, (MCA, ASCAP/Unicity, ASCAP/Ready Ready, ASCAP) (Angel Notes, ASCAP/USA Exotic, ASCAP) 52 WITHOUT V6U
64 DONT DISTURB THIS GROOVE BMI/Midstar, BMI) CPP 58  LOVE ME RIGHT 53 (SOMETHING INSIDE) SO STRONG (Fred, ASCAP/Eric, ASCAP)
(Science Lab, ASCAP) CPP/ABP 20 IF | WAS YOUR GIRLFRIEND (Ackee, ASCAP/Beezer, ASCAP/Island, (MCA, ASCAP) 8 WOTSITTOYA
86 DONT MAKE ME LATE (Controversy, ASCAP) BMI/Frustration, BMI) SONGBIRD (MCA, ASCAP)
(Malaco, BMI) 25 (IF YOU) LOVE ME JUST A LITTLE 98 LOW RIDER (Brenee, BMI) CPP 32 YOU CANT STOP THE RAIN
60 DONT TAKE YOUR LOVE AWAY (Little Tanya, ASCAP/MCA, ASCAP/Forceful, (Far Qut, ASCAP) 4 STILL A THRILL (MCA, ASCAP/Brampton, ASCAP Virgin, ASCAP) CPP
(Downstairs, BMi/Piano, BMI/Mighty Three, BMI) BMI/Willesden, BMI) 75 MERCURY RISING (Uitrawave, ASCAP/April, ASCAP/Rightsong, BMI} ' ' !
2 D.YB.O. 47 IF YOU WERE MINE (Nonpareil, ASCAP/Broozertoones, BMI) CPP/ABP
(Philesto, BMI/Harrindur, BMI) CPP (Music Corp. Of America, BMI/Bayjun Beat, 40 MIXED UP WORLD 41 STILL WAITING
63 EVERYTHING'S GONNA BE ALRIGHT BMI/MCA, ASCAP) (Danica, BMI) (Controversy, ASCAP)
(Pop Spiritual, BMI/Al Green, BMI/Irving, BMI) 14 I'M BAD 95 MOONLIGHTING (THEME) 61 TEAR JERKER
CPP/ALM (Def Jam, ASCAP) (American Broadcasting, ASCAP/ABC Circle, BMI) (A.Naga, BMI)
23 FAKE 31 I'M IN LOVE 8 NEVER SAY NEVER 87 TELL ME YOU WILL s USIC AGENTS
(Flyte Tyme, ASCAP/Avant Garde, ASCAP) (Bush Burnin’, ASCAP/Willesden, BMI/Johnnie Mae, (Almo, ASCAP/Michael Jeffries, ASCAP/Gate Way, (Membership, ASCAP/Idync-dert, BMI/Pure Delite, listed ?EET M I sheet 4 .
30 FALLING IN LOVE BMI) ASCAP/Atomic Age, BMI/Bug, BMI) CPP/ALM BMI) aIe é“e ol {"3“0/"“? ! e% f’"l‘.ls'c. Cr?tmes
(Fat Brothers, BMI/Lami-Lam, ASCAP) 82 I'M NOT GONNA LET YOU GO 55 ONE HEARTBEAT 67 TESTIFY and may not represent mixed folio rights.
97 FREAKAHOLIC (Bush Burnin’, ASCAP) (Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey, {Jobete, ASCAP/Tall Temptations, ASCAP) CPP ABP April Blackwood CPP Columbia Pictures
(Tpyge, BMI) 72 I'M SEARCHIN' BMI) 65 THERE'S NOTHING BETTER THAN LOVE ALM Almo HAN Hansen
34 GO ON WITHOUT You (Music Specialists) 70 ONE LOVER AT A TIME (April, ASCAP/Uncle Ronnie’s, ASCAP/IVA, ASCAP) M o Ml HL Hat d
(Troutman's, BMI/Saja, BMI) 99 IMAGINATION (Trinifold, BMI/Sweet Karol, ASCAP/Orca, ASCAP) CPP/ABP -M Belwin Mills al Leonar
89 GOTTA SERVE SOMEBODY (Bourne, ASCAP/Music Sales, ASCAP) 24 THE PLEASURE PRINCIPLE THIGH RIDE B-3 Big Three IMM Ivan Mogull
(Special Rider, ASCAP) 91 AN IMITATION OF LOVE (Flyte Tyme, ASCAP) (Mtume, BMI/Do Drop In, BM!) BP Bradley MCA MCA
16 HAPPY (Zomba, ASCAP/Willesden, BMI) 62 PRIVATE CONVERSATIONS TINA CHERRY CHA Chappell PSP Peer Southern
(Brampton, ASCAP) 77 IT'S BEEN SO LONG (Stone City, ASCAP/National League, ASCAP) CPP (Georgio's, BMI/Stone Diamond, BMI) CPP CLM Cherry Lane PLY Plymouth
10 HEAD TO TOE (Music Corp. Of America, BMI/Gunhouse, BMI) 81 RELATIONSHIP TONIGHT imi
(Forceful, BMI/Willesden, BMI) CPP 76 JAM TONIGHT (Masarati, ASCAP) (Mtume, BMI) CP Cimino WBM Warner Bros.
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Minny La La. Longtime songwriter and new Arista artist La La meets two of her
favorite producer/writers, Jimmy Jam, left, and Terry Lewis, at the recent

Minneapolis Music Awards.

TED HAWKINS

(Continued from page 25)

living.”

Hawkins says the honesty of his
performances emanates from the
wide variety of songs he plays, from
country to pop standards. “Every-
thing I do comes from the heart,
and that’s something people can un-
derstand. I also play a lot of differ-
ent kinds of songs and sing them ac-
cording to the mood of the people in
the audience.”

Rounder recently issued 1983 re-
cordings by Hawkins, titled “Happy
Hour,” and Nowlin hopes for a
warmer reception for the singer

fall tour.

FOR WEEK ENDING JUNE 20, 1987

Billboard.

when he brings him back home for a

Octoher Gonfah To Focus
On Crescent Gity Sound

NEW YORK New Orleans’ rich
tradition of music will be the fo-
cus of the National Conference
on Black Music, set for Oct. 15-17
in the Crescent City. Sponsored
by the Center for Black Music
Research in Chicago, the confer-
ence will have seven sessions ex-
ploring New Orleans’ music:
black religious music, jazz, the
New Orleans-Chicago connec-

cert muic, Creole and Cajun mu-
sic, zydeco, and r & b. An addi-
tional session will focus on the
CBMR’s data base and its appli-
cation for music scholars. There
will also be photo and musical in-
strument exhibitions to comple-
ment the sessions. For more in-
formation, contact the CBMR at
312-663-9462.

tion, late-19th-century black con-

©Copyright 1987, Billboard Publications, Inc

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher

Nalgl R e e elsli
Ble|2g AR AR
219 £ | 4| ARmIST TITLE 2| 5 £ | ¢ | armst TITLE
= 3 ~ E LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 *# & 39 [ 39 | 83 5 DENIECE WILLIAMS coLumia 49486 WATER UNDER THE BRIDGE
1 2 1 13 JODY WATLEY @ mca 5898 (8.98) (CD) 2 weeks at No. One JODY WATLEY 4 | 4 5 NONA HENDRYX EMI-AMERICA ST 17248 (CD) FEMALE TROUBLE
2 1 2 33 FREDDIE JACKSON A CAPITOL ST 12495 (8.98) (CD) JUST LIKE THE FIRST TIME 41 29 31 27 MIKI HOWARD ATLANTIC 81688 (8.98) (CD) COME SHARE MY LOVE
@ 7 7 13 SMOKEY ROBINSON MOTOWN 6626 ML (8.98) (CD) ONE HEARTBEAT 45 | 64 3 ISLEY/JASPER/ISLEY cBS ASSOCIATED FZ 40409/E.PA. DIFFERENT DRUMMER
4 4 5 8 ATLANTIC STARR ® WARNER BROS. 1-25560 (8.98) (CD) ALL IN THE NAME OF LOVE 43 | 36 | 34 [ 32 ARETHA FRANKLIN @ ARiSTA AL-8442 (9.98) (CD) ARETHA
@ 6 6 12 HERB ALPERT A&m SP-5125 (8.98) (CD) KEEP YOUR EYE ON ME 4 | 38 | 4 16 2 LIVE CREW LUKE SKYY WALKER XR 100 (8.98) 2 LIVE CREW IS WHAT WE ARE
6 3 3 35 LUTHER VANDROSS A EPiC FE 40415 (CD) GIVE ME THE REASON 45 | 40 | 36 29 KLYMAXX CONSTELLATION 5832/MCA (8.98) (CD) KLYMAXX
@ 01 6 LISA LISA & CULT JAM COLUMBIA FC 40477 SPANISH FLY 46 | 42 38 10 STARPOINT ELEKTRA 60722 (8.98) (CD) SENSATIONAL
8 5 4 8 PRINCE PAISLEY PARK 1-25577/WARNER BROS. (15.98) (CD) SIGN ‘O’ THE TIMES 50 | 41 | 29 | TIMEX SOCIAL CLUB DANYAF 9645/FANTASY (8.98) VICIOUS RUMORS . .. THE ALBUM
@ 11 14 ] 4 KENNY G. @ ARISTA AL8-8427 (8.98) (CD) DUOTONES 8 | 35 35 8 LAKESIDE SOLAR ST-72553 (8.98) POWER
15 | 16 4 THE WHISPERS SOLAR ST 72554 (8.98) JUST GETS BETTER WITH TIME 60 | — 2 DIANA ROSS RCA 6388-1-R (8.98) (CD) RED HOT RHYTHM AND BLUES
® 16 17 12 SURFACE coLUMBIA 40374 (CD) SURFACE @ 0| 48 9 GEORGIO MOTOWN 6229 (8.98) SEXAPPEAL
12 9 9 21 CLUB NOUVEAU A WARNER BROS. 25531-1 (8.98) (CD) LIFE, LOVE & PAIN 51 47 52 15 DAVID SANBORN WARNER BROS. 1-25479 (9.98) (CD) A CHANGE OF HEART
13| 8 8 39 | CAMEQ A ATLANTA ARTISTS 830-265-1/POLYGRAM (CD) WORD UP @ 54 | 63 4 MC SHY D LUKE SKYY WALKER XR-1004 (8.98) GOT TO BE TOUGH
4 12 10 | 43 MELBA MOORE CAPITOL ST 12471 (8.98) (CD) A LOT OF LOVE 53 | 37 42 7 PUBLIC ENEMY DEF JAM BFC 49658/COLUMBIA YO! BUM RUSH THE SHOW
15 | 13 | 12 | 63 | ANITA BAKER A2 ELEKTRA 60444 (8.98) (CD) RAPTURE @ 5 | 66 4 STETSASONIC ToMMY BOY TB 1012 (8.98) ON FIRE
16 14 13 15 | THE SYSTEM ATLANTIC 81691 (8.98) (CD) DON'T DISTURB TH!S GROOVE @ 58 59 32 ONE WAY mca 5823 (8.98) ONE WAY XI
@ 18 | 18 | 26 | NAJEEEM-AMERICAST 17241 (8.98) (CD) NAJEE'S THEME 5% | 53 | 43 | 26 | DOUGE. FRESH & THE GET FRESH CREW REALITY F-9649/FANTASY (8.98) OH, MY GOD!
18 17 15 | 46 SHIRLEY MURDOCK ® ELEKTRA 9 60443-1 (8.98) (CD) SHIRLEY MURDOCK! 57 51 60 39 R.J.’S LATEST ARRIVAL MANHATTAN ST-53037 (9.98) HOLD ON
19 [ 19 | 20 | 69 | JANET JACKSON A% A&MSP-5106(9.98) (CD) CONTROL 58 | 49 | 54 | 22 | MANTRONIX SLEEPING BAG TLX 8 (8.98) MUSIC MADNESS
2 | 23|26 (1 MARVIN SEASE LONDON 830 794-1/POLYGRAM MARVIN SEASE RE-ENTRY VESTA WILLIAMS A&MSP 5118 (8.98) VESTA
@ 4 | — 2 THE FAT BOYS TiN PAN APPLE 831 948-1/POLYDOR (8.98) CRUSHIN' 60 59 | 47 54 RUN-D.M.C. A3 PROFILE 1217 (8.98) (CD) RAISING HELL
214 |22 12 SALT-N-PEPA NEXT PLATEAU PL 1007 (8.98) HOT, COOL & VICIOUS 61 46 | 37 _26 RAY, GOODMAN & BROWN EMI-AMERICA ST 17235 (8.98) TAKE IT TO THE LIMIT
23 | 21 | 23 | 35 | LOOSE ENDS mca 5745 (8.98) (CD) THE ZAGORA 66 | 55 | 15 | STEADY B JIVE/RCA 1020-J/RCA (8.98) BRING THE BEAT BACK
24 | 2 19 | 30 BEASTIE BOYS A3 DEF JAM BFC 40238/COLUMBIA (CD) LICENSED TO ILL 63 | 63 51 19 EGYPTIAN LOVER EGYPTIAN EMPIRE DMSR-00773/MACOLA (8.98) ONE TRACK MIND
5|2 |2 12 KOOL MOE DEE JivE 1025-1.J/RCA (8.98) KOOL MOE DEE 64 55 | 49 19 DONNA ALLEN 21 RECORDS 90548/ATLANTIC (8.98) PERFECT TIMING
2 | 26 | 24 | 16 | D.J.JAZZY JEFF & THE FRESH PRINCE Jive 1026.1-J/RCA (8.98) ROCK THE HOUSE @ NEW)D 1 REGINA BELLE coLUMBIA BFC 49537 ALL BY MYSELF
7|27 |8 |4 PHYLLIS HYMAN P.R. ST 53029/MANHATTAN (9.98) (CD) LIVING ALL ALONE NEW)D 1 THE O'JAYS P.R. ST-12569/MANHATTAN (8.98) LET ME TOUCH YOU
32| 45 9 LILLO THOMAS CAPITOL ST-12450 (8.98) LiLLo 67 | 65 | 67 [ 116 | WHITNEY HOUSTON A8 ARISTA AL8-8212 (8.98) (CD) WHITNEY HOUSTON
NEW) | 1 L.L. COOL J DEF JAMFC 47093/COLUMBIA BIGGER & DEFFER ni|(n 8 BOBBY MCFERRIN BLUE NOTE BT 851 10/MANHATTAN (8.98) (D)  SPONTANEOUS INVENTIONS
@ 8| — | 2 JONATHAN BUTLER Ve 1032-1.J/RCA (8.98) (CD) JONATHAN BUTLER 69 | 61 | 57 | 27 | GEORGE HOWARD mca 5855 (8.98) (CD) A NICE PLACE TO BE
31 | 25 ] 3 ;11 AL GREEN A&M SP 5150 (8.98) (CD) SOUL SURVIVOR 70 | 68 | 68 [ 32 MILLIE JACKSON JIVE 1016-1-J/RCA (8.98) AN IMITATION OF LOVE
32 | 31 25 1 41 LIONEL RICHIE A% MOTOWN 6158 ML (9.98) (CD) DANCING ON THE CEILING @ 73 | 74 5 BABYFACE SOLARST-72552 (8.98) LOVERS
@ NEWD | 1 THE ISLEY BROTHERS WARNER BROS. 25586-1 (8.98) (CD) SMOOTH SAILIN' 772|712 3 T-LA ROCK rRESH RE-2/SLEEPING BAG LYRICAL KING
38 | 34 | 28 | 29 | KOOL& THE GANG ® MERCURY 830-398-1-M/POLYGRAM (CD) FOREVER 73 | 62 | 62 | 10 | GRANDMASTER FLASH ELEKTRA 60723 (8.98) BA-DOP-BOOM-BANG
3% | 3|32 2 ROBERT CRAY ® HIGHTONE/MERCURY 830 568-1/POLYGRAM (CD) STRONG PERSUADER 74 | 64 56 10 CHUCK STANLEY DEF JAM BFC 40514/COLUMBIA (8.98) THE FINER THINGS IN LIFE
36 | 30 | 33 | 16 | EXPOSE @ ARISTAAL 8441 (8.98) (CD) EXPOSURE 75 | 52 | 39 | 38 | GREGORY ABBOTT @ COLUMBIA BFC 40437 (CD) SHAKE YOU DOWN
37| 87T 12 | PATRICE RUSHEN ARISTA AL-8401 (8.98) (CD) WATCH OUT! o Albums with the greatest sales gains this week. (CD) Compact disk available. ¢ Recording Industry Assn. Of America (RIAA)
i | 4 | | nowARD HEWETT s s e TCOMATTOLOVE | it o skl 500000 i 4kt st e e e
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A TRIBUTE TO

BILL GRAHAM

MUSIC INDUSTRY FOR THE CITY OF HOPE

HHow You Can Contribute To The Journal

Please check appropriate selection Please reserve

THURSDAY
EVENING
JULY 9
1987

L
CENTURY
PLAZA

HOTEL
LOS ANGELES
CALIFORNIA

NATIONAL CAMPAIGN CHAIRMAN

Jerry Sharell « MCA Home Video
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Joe Smith e Capitol Industries/EMI, Inc.

Tom Ross @ Creative Artists Agency
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INTERNATIONAL CHAIRMAN
Lou Cook ® MCA Records
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John Frankenheimer ® Loeb & Loeb
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Janis Gardner ¢ Panacea Entertainment
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trwin Goldstein e Warner/Elektra/Atlantic
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PROCEEDS TO BE USED FOR CAPITAL PROJECTS AT THE
CITY OF HOPE NATIONAL PILOT MEDICAL CENTER

How You Can Contribute To The Dinner

table(s). (10 persons to a table) or
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Back Cover . $15,000.00 White Page . ... ... .$1,000.00 | dinner honoring: BILL GRAHAM.
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My Ad Copy Should Read:
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MAIL TO: Bill Graham Tribute, ¢/o City of Hope, 208 West 8th Street, Los Angeles, California 90014 MAIL TO: Bill Graham Tribute, c/o City of Hope, 208 West 8th Street, Los Angeles, California 90014
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o]
AP CLUB PLAY AP 12-INCH SINGLES SALES
F3 = o Sk . . . = = &% O I , .
a . . | .
%’ Z’ ; ‘Q% TITLE Compiled from a national sample of dance club playlists ARTIST %, 5 § Q% TITLE Compiled from a national sample of retail store sales reports ARTIST
= - ~ =0 LABEL & NUMBER/DISTRIBUTING LABEL [ -l N =20 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * & * % NO.1 * *
DIAMONDS (REMIX HEAD TO TOE
@ 8 9 ) A&M SP-12231 ¢ ) 1 week at No. One O RldRiai LT : L ; 0 COLUMBIA 44-06757 4 weeks at No. One QUL G ERr
2 | 1 ] 1 | 7 | THEPLEASURE PRINCIPLE (REMIX) aemsp-12230 © JANET JACKSON (2)] 2 | 2 [ 1l [ RIGHTON TRACK (REMIX) mca 23687 © THE BREAKFAST CLUB
(3)| 4 | 7 | 6 | RESPECTABLE (REMIX) ariantic 086703 MEL & KIM (3)| 8 | 22 | 3 | DIAMONDS (REMIX) asmsp-12231 HERB ALPERT
SOMETIMES (REMIX)/IT DOESN'T HAVE TO BE I WANNA DANCE WITH SOMEBODY (REMIX
@ 5 8 6 SIRE 0-20614/WAS%NER BRO%. ¢ ERASURE @ 4 9 5 ARISTA ADI-9599 ( ) WHITNEY HOUSTON
5 | 61 6 | 7 | DONTBLOW A GOOD THING (REMIX) asmsP-12229 ® VESTA WILLIAMS 5 | 3 | 4 | 12 | ONLYINTHE NIGHT (REMIX) ATLANTIC 0-86715 THE VOICE IN FASHION
@ 7 9 5 IN LOVE WITH LOVE (REMIX) GEFFEN 0-20654/WARNER BROS. & DEBBIE HARRY 6 5 7 12 WITHOUT YOU SUPERTRONICS RY-017 TOUCH
()| 8 | 16 | 4 | ROCK-A-LOTT (REMIX) arisTa aDI9575 ARETHA FRANKLIN (| 9 | 11 | 6 | RESPECTABLE (REMIX) aTianTic 0-86703 MEL & KIM
9 [ 15 | 5 | WHYSHOULD I CRY (REMIX) EMLAMERICA V-19242/CAPITOL © NONA HENDRYX 8 | 6 | 5 | 18 | ONLYINMYDREAMS (REMIX) ATLanTic 0-86744 DEBBIE GIBSON
9 3 2 9 HEAD TO TOE coLumsia 44 06757 & LISA LISA & CULT JAM 9 10 12 8 CERTAIN THINGS ARE LIKELY (REMIX) MAGNET/MERCURY 885 727-1/POLYGRAM O KTP.
10 | 14 | 5 | BIGLOVE (REMIX) WARNER 8ROS. 0-20683  FLEETWOOD MAC 15 | 28 | 4 | FUNKY TOWN (REMIX) Rca6431-1-RD # PSEUDO ECHO
QD[ 14 [ 25 | 4 | ! WANNA DANCE WITH SOMEBODY (REMIX) © WHITNEY HOUSTON 1| 11 | 20 [ 5 | MOVIN' ON emercency paL7145/PROFILE CAROLYN HARDING
@A2)| 15 | 21 | 4 | MOVIN' ON emcroENcY PaL-7145 CAROLYN HARDING (@A2)| 16 | 23 | 5 | V'MSEARCHIN jampacKeD Jp1-2008 DEBBIE DEB
Q3)| 16 | 17 | 8 | LESSONS IN LOVE (REMIX) POLYDOR 385 706-1/POLYGRAM ® LEVEL 42 (A3)| 14 | 13 | 6 | BIGLOVE (REMIX) waRNER 8R0S 0-20683 # FLEETWOOD MAC
18 19 6 HEART AND SOUL vIRGIN 0-96779/ATLANTIC & T'PAU 20 | 16 5 WHY YOU TREAT ME SO BAD TOMMY BOY T8 895/WARNER BROS. ¢ CLUB NOUVEAU
EACH TIME YOU BREAK MY HEART (REMIX ,
15 11 5 10 SRETY2063 2 AR ENBROS ( ) @ NICK KAMEN 15 17 17 8 YOU'RE THE ONE (REMIX) ATLANTIC 0-86711 SANDEE
21 | 23 | 5 | NOREASON TO CRY (REMIX) PROFILE PRO-7137 JUDY TORRES 19 | 21 | 7 | HAPPY (REMIX) coLumsia a4 06739 ® SURFACE
MODIGLIANI (LOST IN YOUR EYES) (REMIX) PUTTING THE NIGHT ON HOLD/IRRESISTABLE LOVE
@ 2 28 g SIRE 0-20650/WAF§NER BROS. ) BOOK OF LOVE 7 18 2 6 DICE DG-50/SUTRA LAUREN GREY
28 | 42 | 3 | FUNKY TOWN (REMIX) rca 6431.1.80 # PSEUDO ECHO 27 | 46 | 3 | INSECURITY atantic 0-86716 STACEY Q
I E
% || &8 [ 8 || oI R s ARl A L  BIG AUDIO DYNAMITE NEWD | 1 | THEPLEASURE PRINCIPLE (REMIX) &M sP-12230 © JANET JACKSON
% | 38 | 3 | OUTLAW aemsp.12233 STRAFE 35 | 36 | 6 | INLOVEWITH LOVE (REMIX) GEFFEN 0-20654/WARNER BROS.  DEBBIE HARRY
Q@D)| 3 | — | 2 | STILLA THRILL (REMIX) Mca 23747 # JODY WATLEY 21| 7 | 8 | 8 | MYHEART GETS ALL THE BREAKS LIGOSA LIG-501 MONET
n 23 31 4 WHY YOU TREAT ME SO BAD (REMIX) Tommy BOY T8 895/waRNERBROS. @ CLUB NOUVEAU @ 26 34 4 HEART AND SOUL (REMIX) VIRGIN 0-96779/ATLANTIC & T'PAU
23 | 12 | 12 | 7 | LET'SHAVE SOME FUN aTanTIC 086717 MERGE FEATURING DEBBIE A. (@23)| 8 | — | 2 | SHYBOYS parcazs 06771/ces ANA
31 34 3 NEVER SAY NEVER (REMIX) coLuMBIA 44-06761 @ DENIECE WILLIAMS 24 22 27 8 NO ONE KNOWS (REMIX) ATLANTIC 0-86736 THE WILD MARYS
(25| 2 | 41 | 3 | DONTBELIEVE IN LOVE mca 23748 JEANNA CIE 25 | 24 | 39 | 5 | ROCKSTEADY (REMIX) SoLAR V71153 THE WHISPERS
26 13 11 9 JUST ANOTHER MAN STUDIO STU-1311 JEANNE HARRIS 26 13 14 9 DON'T DISTURB THIS GROOVE (REMIX) ATLANTIC 0-86741 & THE SYSTEM
)l @ [ = | 2 || Rl Qi i) SIMPHONIA FEATURING CARMEN BROWN 27 | 23| 31 | 6 | ALWAYS warner 8R0S, 0-20660 © ATLANTIC STARR
35 | 45 | 3 | YOUCAN'T TAKE MY LOVE (REMIX) aTH & BWAY BWAY 436/ISLAND PAM RUSSO 28 [ 25 | 45 | 4 | EACHTIME YOU BREAK MY HEART (REMIX) © NICK KAMEN
29 | 191 2 7 MY HEART GETS ALL THE BREAKS LIGOSA LIG-501/WARLOCK MONET @ 38 | 43 3 I’M BAD DEF JAM 44-06799/COLUMBIA L.L.COOLJ
@ 41 49 3 BOOPS (HERE TO GO) ISLAND DMD 1023/ATLANTIC SLY & ROBBIE @ 39 | — 2 STILL A THRILL (REMIX) mca 23747 JODY WATLEY
BD)| 39 | — | 2 | LIFETIME LOVE sLeepinG BaG SLx.0024 JOYCE SIMS @BD| 2 | — | 2 | DON'TBLOW A GOOD THING (REMIX) aam sp-12229 VESTA WILLIAMS
@ 8| — 2 SHY BOYS Parc 429 06771/CBS ANA @ 34 48 7 WHY SHOULD | CRY (REMIX) EMI-AMERICA V-19242/CAPITOL @& NONA HENDRYX
(33)| 83 | — | 2 | WHYCAN'TIBE YOU (REMIX) ELEKTRA 066810 & THE CURE @3] 3 | — | 2 | LIFETIME LOVE steepnG s six.0024 JOYCE SIMS
@ NEW)D | | LIVING IN A BOX CHRYSALIS 4v9 43119 @ LIVING IN A BOX @ NEW) | | IF 1 WAS YOUR GIRLFRIEND/SHOCKADELICA PaiSLEY PARK 0-20697/WARNERBROS.  PRINCE
@] 4 | — | 2 | SHUT UP ataatasmm 1001 MOONFOU 39| # | — | 2 | LET MEBE THE ONE curinecrz12 SAFIRE
36 | 20 18 8 COMMUNICATE D.J. INTERNATIONAL 926 FULL HOUSE 36 12 3 10 SOMETHING IN MY HOUSE (REMIX) epic 49-06750 @ DEAD OR ALIVE
37 (30 | 26 | 9 | AMERICAN SOVIETS oAk LAWNOLR 125 CCCP. GD|  reenTRY WHY CAN'T | BE YOU (REMIX) ELEKTRA 0-66810 & THE CURE
84 | — | 2 | MEAN SEASON KLUBKRS12 8TH AVENUE 38 | 29 | 2% | 8 | CLAVEROCKS PO KO.003/EASY STREET AMORETTO
CAN'T YOU FEEL MY HEART BEAT (REMIX) SOMETIMES (REMIX)/IT DOESN'T HAVE TO BE
3 |27 | 7| 7 | CANTYOU CLAUDJA BARRY 39 | 37 | 42 | 4 | SOMETIMES (REMIX)/ ® ERASURE
NEWD | 1 | STRANGELOVE (REMIX) SRE 0.20696/WARNER BROS. DEPECHE MODE 49 | — | 2 | 1KNOW YOU GOT SOUL 4TH & B'WaY BWAY-438/ISLAND ERIC B. AND RAKIM
41 | 32 | 30 | 7 | SECOND CHANCE FOR LOVE rever sF a15/5uTRa NAYOBE NEWD | | | IFEEL GOOD ALL OVER wmca 23740 STEPHANIE MILLS
2|1 4 10 LET’S WORK IT OUT oMNI 0-967 74/ATLANTIC SADIE NINE 2 | 4 37 5 COMMUNICATE 0.1, INTERNATIONAL 926 FULL HOUSE
(43)| NEWD | 1 | LET'S WORK IT OUT quark gkoo2 EXIT (83)| 88 | — | 2 | DIRTYLOOKS (REMIX) Rca 6416:1.70 DIANA ROSS
NEWD | 1 | ONELOVE (REMIX) aamsp.12234 DOROTHY GALDEZ 4 | 28 | 10 | 11 | LAISLA BONITA (REMIX) SIRE 0-20633/WARNER BROS. & MADONNA
NEWD | 1 LAY IT ON THE LINE ATLANTIC 0-86701 ELAINE CHARLES 45 | 32 | 32 5 MACHO MOZART TIN PAN APPLE 885 567-1/TIN PAN APPLE.BMI LATIN RASCALS
4% | ¥ } 24 | 8 | LET YOURSELF GO NEXT PLATEAU NPS00S7 SYBIL 5 | 50 | 3 | NOREASON TO CRY PROFILE PRO-7137 JUDY TORRES
NEWD | 1 | UHUH NONOCASUAL SEX (REMIX) CARRIE MCDOWELL 47 | 36 | 18 | 10 | BACKAND FORTH (REMIX) ATLANTA ARTISTS 538 385-1/POLYGRAM CAMEO
8 | 3 I 22 | 9 [ DONTLOOK NOW/CAN'T FIND MY WAY HOME TORCH SONG 48 | 31 | 15 | 16 | YOUKEEP ME HANGIN' ON (REMIX) Mca 23717  KIM WILDE
NEW} 1 STRANGERS IN OUR TOWN VIRGIN 0-96772/ATLANTIC & SPEAR OF DESTINY 49 21 6 17 MOVE QUT (REMIX) ATLANTIC 0-86734 NANCY MARTINEZ
50 | 33 ] 13 | 12 | CERTAIN THINGS ARE LIKELY (REMIX) MAGNET/MERCURY 885 727-1/POLYGRAM ®KTP. NEWD | 1 | LESSONS IN LOVE (REMIX) POLYDOR 885 706-1/POLYGRAM @ LEVEL 42
» 1. INTO MY SECRET ALISHA Rca 0 1. RHYTHM IS GONNA GET YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE epc
el — 2. WE SACRIFICE SPIN ATLANTIC b= | Titles with future 2. STRANGELOVE (REMIX) DEPECHE MODE sire
5 chart potential 3. TINA CHERRY (REMIX) GEORGIO mMoTowN ) | chart potential, 3. LIVING IN A BOX LIVING IN A BOX chRvsaurs
based on club play 4. ASK THE LORD (REMIX) HIPSWAY coLumsia o based on sales 4. FAKE ALEXANDER O'NEAL 18U
o this week. 5. WEAPONS OF LOVE THE TRUTH IRs. reported this week. 5. | WANT YOUR SEX GEORGE MICHAEL coLumaia
< 6. IF YOU WERE MINE (REMIX) CHERYL LYNN MANHATTAN X
< 7. FAKE ALEXANDER O'NEAL TagU <
u 8. DIRTY LOOKS (REMIX) DIANA ROSS e [
& 9. PARTY GIRL (REMIX) GRACE JONES MANHATTAN [
-] 10. | WANT YOUR SEX GEORGE MICHAEL coLumia -]

O Titles with the greatest sales or club

unless indicated otherwise.

play inCrease this week. ® Videoclip availability.  Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
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GCome And Get These Memories . . .

IT’S NOT ALWAYS our proudest
point, but dance music is often the
most thorough and the most liber-
al of pop genres in recycling—
some would say cannibalizing—
pop history. It lends itself to for-
mula reworkings of ballads from
any period (from “Stormy Weath-
er” to “Never Can Say Goodbye”
to “At This Moment”’), allows for
multiple remakes whenever the
prevailing instrumentation or beat
changes (‘‘Don’t Leave Me This
Way”’), and it even forced the law-
yers to figure out what to do with
its penchant for medley-izing ev-
erything it could get its hands on.
This resulted in the landmark
“best disco in town’’ rule, which
established that you couldn’t use a
couple of bars of anything for
free.

Right now, its handling of the
past is as aggressive as ever: On
the one hand, there are predictable
instant-click remakes like ‘“You
Keep Me Hangin’ On’’ (and the
still-underground ‘“Love Child!"’);
on the other hand is the mind-blow-
ing, omnivorous use of songs,
beats, jingles, and theme songs in
rap. We're not the kind to get in-
stinctively worried over this, but a
good point was made by a key-
board player some weeks ago, who
said, “The good sounds have to
come from somewhere.” Good,
original songs—or well-chosen,
non-No. 1 covers—are out there.

We’d hate to think that the best
that ’80s musicians can do is recy-
cle the past 20 years.

NEW SINGLES: Ian Foster’s
“Qut For The Count” (MCA) could
easily be taken for a new Loose
Ends record given Nick Martinel-
li’s trademark production; the or-
gan hook is a new touch—very
Timmy Thomas. Timmy Regisford
mixed . .. Finchley Road’s “Infec-
tious”” (Quark), a rare all-instru-
mental, was produced by the team
behind Sybil’s pair of hits, James
Bratton & Delores Drewry. The
track combines the right beat and
minimal decoration . .. Ice-T’s
“Make It Funky” is the Sire label’s
first hardcore rap release. Pro-
duced by New York DJ Afrika Is-
lam, it’s a tribute, of course, to the
James Brown record, with gener-
ous helpings thereof backing a
party rap; the bonus cut, “Sex,” is
Schooly/Beastie-like explicit mum-
bling ... Also intriguing: Little
Shawn’s Oedipal street psychodra-
ma, “My Girl’s Mother” (Select),
produced by the artist, labelmate
Chubb Rock, and Hitman Howie
Tee; the official “A” is a rap ver-
sion of the Jacksons’ “Heartbreak
Hotel.”” We have visions of a Rap
Therapy package tour starring the
most introspective, sensitive rap-
pers ... Wall Of Voodoo’s “Do It
Again” (I.R.S.), a drone-disco re-
make of the Beach Boys’ oldie, re-

DANGE | [
TRAX

DISCO & DANCE 12"

U.5.4. & IMPORTS

(WHOLESALE FOR STORES)
UEACANADACENGLAND=CERMANY
ITALFsFRANCEeHOLLAND

US & CANADIAN 12"

Use It Don't Lose lt—Chever'e
Bom To Be wild—J Carol/Mod Rock
| Will Survive—Vince Capretta

Close Your Eyes—M. Griffin

| Just Can't Quit—Deeva
Halloween—Ministry
Infectous—Fincley Rd.

Gotta Get Back—Marco Spoon
In The Dark—Tiffany
Rainstorm—Eastbound Exwy
Baila Bolero—Fun Fun

Boom Boom—P.

Don’t Come Crying—Suzy Q
Chooch—Latin One

Tesn Rock-Set Me Free—Remix
1-2-3—Heartbreak

Control Yourself—House

Holiday Rap—Mc Miker G More | Get—Pat
Huxtabie House Party—Newcleus Desire—Candy J
Happy People Gi reg Stone Thief—Charlotte

Beat Of My Heart—Jacqueline
Lets Play House—Gangsters—RMX

Lies—Suzy Swan

Fantasize Me—Pleasure Pump
Be Mine Tonite—Promise Circle
Never Can Say Goodbye—Chio Chio  ZAGER
Don't Let Go—Tasha

UNIOUE PHOME |518) 204-5300
MAIL O DISC PHONE (316} 284-5111

We have a complete selectan of all U S
releases and all import disco records
We also export o [oreign countnies

Send for >ur iree tlyer hsting all uties we
stock US & Imports We specialize nU S
small label product. call us for best service
and information

Call t Heaven—Boys Boys Boys
Fun Fun—Gimme Some Lovin
Den Harrow—Tell Me Why
Meccano-Extra—Remix

Miko Mission—Talk Talk Talk
Marano Carrara—Disco King—{remix)
Telex—Pearuts
McKinnon Jet Airliner—Modern Talking

Danger Danger—Silent Circle
De Blanc—Mon Amor

DISCO CLASSICS
LETS ALL CHANT—MICHAEL

Lekakis—Rmx

ALL ZYX t2~

Rikers Island—D.J. Polo No! Mr. Boom Boom—Body Heat ALL BOBBY 0Os 12"+ Productions
ggney—Mozzan Can't Get Enough—Liz Torres ALL JDC 1
lt—Lisa 't ALL DIVINE 12"
Come Back To Me—Mid Fantasy ~ EUROPEAN 12°S ALL LIME 12+ Lps
Tina Tina—Fat Lawrence 1-2-3-4-5-6—Ken Lasiow
It's You—Farley Jessica—Chinese Magic + OVER 500 OTHER CLASSICS

110 DENTON AVE. NEW HYDE PARK, MEW YORK 11040
FAX & (5181741-2584
TELEX @ 4THE2%4 IMPT D45

by Brian Chin

mixed by Christer Modig & Boris
Granich, is perfectly timed for the
season ... Midnight Fantasy’s
““Come Back To Me’' (Tropical
Heat, through Apexton 718-937-
4038) is another New York Latin
hip-hop fusion from a production
crew normally associated with
high-quality semihouse.

HEMIXES: Freeez Featuring
John Rocca’s 1982 dance charter,
“I Want It To Be Real”’—remixed
by the artist, Arthur Baker, and
Farley “Jackmaster” Keith; edited
in the U.K. by Tim Palmer and
Graeme Durahm; and first avail-
able on import—is now domestical-
ly released on Criminal, with an-
other jazzy piano version as the
highlight . . . Robbie Nevil’s
“Wot's It To Ya” (Manhattan) is
remixed and go-goed by the artist,
with edits by Gail King ... Grace
Jones’ ‘“‘Party Girl” (Manhattan) is
remixed by Thompson/Barbiero,
emphasizing its reggaeish pulsa-
tion ... First Circle’s ‘“‘Miracle
Worker’”’ (EMI America) has a
heavy thud, almost “‘Rent’’-like; B
side is a West Coast remix of
“Workin’ Up A Sweat,” by Rusty
Garner & Paul Sabu ... War’s
original “Low Rider,” the musical
basis of the Beastie Boys’ “Slow
Ride,” gets two new remixes by
Arthur Baker, one faithful, the
other more liberally edited . ..
Pointer Sisters’ sleaze-tempo
“Mercury Rising”” (RCA) is re-
mixed by Timmy Regisford, with
deeper, more complex results.

BRIEFLY: Alison Moyet’s “‘Is
This Love?” (Columbia) is not real
clubby but is still a great pop rec-
ord, from an album of satisfying
vocal performances, ‘‘Rain-
dancing” ... Roger Waters’ ‘“‘Ra-
dio Waves’ (Columbia) is very
good Eurosymphonic dance musie,
although a bit dense toward the
end ... Curtis Hairston, one of
New York’s best undiscovered
voices, turns in a pop-street ‘“Let’s
Make Love Tonight’ (Atlantic)

with fine vocal interplay . . . Hano-
ver Fist’s mordantly funny ‘““Amer-
ican Dream” (Capitol) pays tribute
to Lou Reed in its monotone lead
. In That Petrol Emotion’s “Big
Decision” (Polydor), garage rock
meets drum machine breaks and a
multitude of disco effects . .. Lin-
da Imperial’s “Extra Credit” (Co-
lumbia) is midtempo radio stuff . ..
Dorian’s ‘“Madness’’ (Plutonium/
Total Experience) is midtempo
rock-funk; cliché but good.

NOTES: After all these years, Mo-
town has commissioned a remix
for clubs of one of its classics, the
Temptations’ 1972 Grammy-win-
ning No. 1, “Papa Was A Rollin’
Stone.” It has been overdubbed
and restructured by New York's
Freddie Bastone. Previously, the
label restricted such club reissues
to re-edits ... While on the sub-
ject, the Miami remake of Smokey
Robinson’s “Tears Of A Clown” by
Bassix, released locally on Rock-
Well, has been signed by Epic ...
Our very favorite remake of re-
cent weeks, though, is scheduled
for summer release on Chrysalis:
It's Paul Carrack’s revival of the
Searchers/Jackie DeShannon mod-

era oldie, “When You Walk In the

1y

Room,” which will make a super
top 40 record. Carrack is the un-
sung lead singer and keyboardist
on numerous Ace, Squeeze, and
Mike & the Mechanics records . ..
Chris Rea, who's had several popu-
lar imports on Britain’'s Magnet la-
bel, has been signed to Motown for
the U.S. ... Colonel Abrams’ MCA
album is finally scheduled for re-
lease after months of informal
play in clubs and on radio; ETA is
August ... Another much-antici-
pated release, David Cole’s ‘‘Take
My Breath Away,” is still un-
signed, but Cole, annoyed by the
prerelease airing of his demo,
says, simply, “I'm changing it,”
and promises it'll be even hotter at
its eventual release.

An October confab
will focus on the
many aspects of
the Crescent City

music scene
... See page 28

Z Y X - records domestic reieases

2YX 6621-US  FUN FUN—Baila Bolero

2vX 6620-US  TOM HOOKER—Looking For Love

IYX 5629-US  MOZZART—Money

2YX 5619-US  CHIP CHIP—Never Say Goodbye

2YX 5571R-US PAUL LEKAKIS—Boom Boom (Remix)
IvX 5548-US  OFF—Electrica Salsa

2vX §559-US  GINO SOCCI0-—Magic

IYX 5558-US  NASTY BOYS—| Was Made For Lovin® You
27X 6603-US
X 20076-US

MIKE MAREEN-—Love Spy
THE BEST OF EUROBEAT VOL. 1 (LP)
also avail. Cass & CO

BERNHARD MIKULSKI
DISTRIBUTION LIMITED
[: : Awport indusinat Ofhice Park

1451h Ave and Hook Creek Bivo Valiey Stream. New York 11581 |

Telelax 516 568.1125

Tel 516-568 3777

2YX 5666
2YX 5665
IYX 5658
I¥X 5655

— SOLID STRANGERS—Gimme The Light
— ITALIAN BOYS—Forever Lovers

— SCOTCH—Pictures (Remix)

— OFF—Step By Step

— ROGER MENO—Loving All The Time

— PLASTIC AGE—Interface

— SCOTT STRYKER—Less Than Lovers

— ALAN BARRY—Ring The Bell

— MIQUEL BROWN—Footprints In The Sand

2YX 5650
2YX 5649
2YX 5648
2YX 5646
2YX 5645
2¥X 5635
2YX 5634
2YX 5621
2vX 5617
2YX 5615
2YX 5607
IYX 5602
MEM 056
ITH 017

— GRANT MILLER—Wings Of Love
— SECOND MISSION—Kyrieleison
— MICHAEL BEOFORO—Tonight
— DANUTA—Touch My Heart
— JOY PETERS—One Night In Love
— EDDY HUNTINGTON—Up & Down
— CHARLY G.—L"lama Lamour
— BRIAN ICE—Night Girt
— LATIN LOVER—DOr. Love
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NASHVILLE Reba McEntire has
completed a four-week, 19-city tour
aimed at cultivating markets
throughout Canada and the West
Coast. Specifically, the tour was in
support of her recently released
“Greatest Hits” album. Her two
previous albums have been certified
gold. The MCA artist’s sweep be-
gan April 29 in Edmonton, Alberta,
and concluded May 15 in Phoenix,
Ariz.

Packaged by Seattle-based Jack
Roberts Productions and ‘the Jim
Halsey Co., the series of concerts
also involved extensive promotional
and marketing efforts involving
MCA’s US. and Canadian offices.
RCA’s Pake McEntire opened for
his sister in Canada, and Warner
Bros.’” Nitty Gritty Dirt Band and
MCA/Curb’s Desert Rose worked
the opening slot in the U.S.

Advance promotional interviews
were done with major dailies and
radio stations along the route.
MecEntire also appeared for an auto-
graph-signing at the West Edmon-
ton Mall. Ed Harris, marketing rep
for MCA in Calgary, Alberta, says

McEntire Tour Hits Goal

that approximately 1,000 fans
turned out for the event.
MCA/Canada worked with all
the rack and retail accounts in the
cities on the tour, providing them
with “Greatest Hits” header cards
and promotional copies for in-store
play. Radio stations in the Canadian
cities held Star Treatment promo-
tions in conjunction with the tour.
Winners in the promos were provid-
ed with limousine service, dinner,
concert seats, and the chance to
meet McEntire. The label addition-
ally hosted receptions for the ac-
counts and the media in each city.
Radio stations involved were
CFCW and CISN Edmonton;
CFAC, CKRY, and Q-91 Calgary;
CKRM Regina, Saskatchewan;
CJWW Saskatoon, Saskatchewan;
CJOC Lethbridge, Alberta; CJJR
and CKWX Vancouver; and KUPL
Portland. Other cities visited were
Great Falls, Mont.; Spokane, Wash.;
Seattle; Eugene, Ore.; Medford,
Ore.; and Phoenix, Ariz. California
cities involved were Santa Rosa,
Davis, Manteca, Los Angeles, La-

NSAI Objects To RCA 9-Song Album

Other Labels Expected To Follow

NASHVILLE The Nashville Song-
writers Assn. International lodged
an official protest June 4 against
RCA Records’ recently revealed pol-
icy of cutting the number of songs
on its country albums from 10 to
nine (Billboard, April 4). The com-
plaint was announced at a press

‘Removing 10% of
mechanical
income is a blow’

conference conducted at NSAT
headquarters here by association
president Ralph Murphy.

In a statement read to the press
Murphy said, “Removing 10% of
mechanical income is a serious blow
to writers and publishers. If the
nine-song album becomes an indus-
try standard, everyone will suffer.”

A survey of country label chiefs
made at the time the RCA policy
surfaced revealed that none of the

guna Hills, and San Bernadino.

labels were planning a similar de-

OUICK, name me the producer of the platinum super-
group Alabama.

If you didn’t come up with the name Harold Shedd,
don’t feel bad.

Though he has produced such acts as Louise Man-
drell, Dobie Gray, and the red-hot newcomer K.T. Os-
lin, Shedd keeps a low profile, letting his producing do
the talking. Now it's time to raise that profile, as
Nashville Scene gives praise where it's due.

Co-owner and president of the Music Mill studio

Alabama’s Producer Gets Recognition He Deserves

A Long-Overdue Tribute To Harold Shedd

ing Reba McEntire to the top twice and cutting hits
with Glen Campbell, Mel Tillis, Merle Kilgore, and
Roger Miller. He produced the music for Alabama’s
CBS-TV special “My Home's In Alabama” and for the
Roy Clark/Tillis movie, “Up Hill All The Way.” More
recently, he was knocked out by K.T. Oslin after SE-
SAC’s Dianne Petty suggested he attend Oslin’s Mu-
sic Row showcase. He took her tape to RCA’s Joe Ga-
lante, and the label called the next morning wanting
to sign her. Oslin's “80’s Ladies” has broken into the |

man in Bremen, Ga. He
grew up listening to, and
singing, gospel, blue-
grass, and big band mu-
sic when he wasn’t per-
forming such farm
chores as plowing and
picking cotton. He fled
the farm life for the field
of radio, performing and
announcing at stations
ranging from Key West, Fla., to Mississippi. He later
bought WWCC-AM in his hometown and programmed
it country with a taste of gospel. He sold it in 1969,
joining the William B. Tanner Co. in Memphis and con-
centrating on the radio- and TV-jingle business. That
line of work brought him to Nashville in 1972, where
he joined the Nashville Tower. Four years later he
built the original Music Mill Studio, solicited jingle
production work, and segued into record production.
He soon hit the charts producing such acts as Price
Mitchell and Willie Rainsford.

The year 1979 brought some magic into his life. A
group on MDJ Records was sent to Shedd to complete
work on its debut album. The first song he became in-
volved with was “My Home’s In Alabama.” The rec-
ord by the new group, named Alabama, reached No.
17 on Billboard’s Hot Country Singles chart. Soon af-
ter appearing on the Country Radio Seminar’s New
Faces Show, the group signed with RCA Records and
started a string of No. 1 hits with “Tennessee River.”
Nineteen more Alabama singles produced by Shedd
have hit No. 1, setting a new record for consecutive
No. 1s and producing sales of some 25 million albums.

Shedd proved he wasn’t a one-act producer by tak-

complex, Shedd was born
the son of a preacher
Nashville

by Gerry Wood

top 30 of the Billboard
country chart, and she
has quickly become one
of the hottest new talents
to scorch the Nashville
scene. Shedd will also be
producing Eddy Raven’s
next album and has
signed to produce his
first act on CBS Records,
Libby Hurley.

He owns five publish-
ing companies and a rec-
ord production branch, employing 14 people. The stu-
dios utilize two 32-track Mitsubishi digital consoles
and JVC digital two-track mixdown machines. The
publishing companies use a 24-track demo studio.
State of the art doesn’t come easy in the studio—last
year Music Mill spent $300,000 upgrading its equip-
ment.

“I want to keep this operation running full throt-
tle,” Shedd says. “I want to see the people who are in-
volved in this company get the opportunity to do what
they want to do—whether it’s to produce or co-pro-
duce records or get involved in other projects.”” Shedd,
a veteran of the record and radio business, sees the
broad spectrum of the industry: “The better the songs
we have, the better the records we make, the better
the radio.”

Laid-back and friendly, Shedd has quietly become
one of the giants of the country music industry. He’s
living proof that good guys don’t always finish last.
Just like the songs he produces, Harold Shedd is No. 1.

NEWSNOTES: Coe co-stars. CBS/Columbia artist
David Allan Coe shares the spotlight with his 7-
(Continued on next page)

crease in cuts. But industry insiders
predict that RCA’s lead will ulti-
mately be followed unless the label
backs down on its policy.

Murphy said that the NSAI had
voiced its objections to the policy via
telegrams to both RCA’s New York
headquarters and its Nashville of-
fice. According to Murphy, RCA’s
Nashville head, Joe Galante, re-
sponded with a note that said the
policy had originated with him. Ga-
lante has made no comment on the
NSALl protest.

Murphy told reporters “I did have
some dialog with [an RCA] label
person who said they probably just
wanted to get rid of that one crappy
song” that often shows up on an al-
bum. He discounted this explana-
tion, though, noting that producers

routinely cut 15-20 selections for
each album project to try to ensure
that there will be enough strong
material for a full album. He also
argued that the mastering costs in-
volved in a single cut are not suffi-
cient to warrant the cutback.

Murphy said that the label will
save only a nickel per album
through decreased mechanical
payout. He said, “If Joe were sav-
ing a million or a million-five a year
and giving new artists a start, then
that would be great.”

Likening the songwriter’s place
in the music community to a link in
the food chain, Murphy said, “We're
like the algae on the bottom of the
ocean. We support an entire indus-
try, and we do it for the least
amount of money.” EDWARD MORRIS

Willie Wins Tubb Award

NASHVILLE Willie Nelson has
been chosen to be the first recipient
of the Ernest Tubb Humanitarian
Award during the International Fan
Club Organization’s Fan Fair show
June 12. The award was established
in May to honor the late Country
Music Hall Of Fame member.
Nelson, who used to perform on

NASHVILLE The Country Music
Assn,, in cooperation with the Gib-
son guitar company, has kicked off
a 90-day membership promotion.
The Member-Pick-A-Member cam-
paign features 12 Gibson guitars as
prizes.

Six of the prizes will go to the six
individuals who recruit the largest

FOR WEEK ENDING JUNE 20, 1987

CMA Membership Promo

Tubb’s syndicated television show,
was selected for the award because
of his “many outstanding contribu-
tions to the field of country music
and for making it acceptable to
more people” as well as for his “nu-
merous duet recordings.” His con-
tributions to Farm Aid were also
recognized.

number of new members. The re-
maining six guitars will be awarded
via drawings from the names of sue-
cessful recruiters and the members
they recruited.

Additional information and mem-
bership applications are available
from the CMA at 615-244-2840.

GOLD
ADDS
27 REPORTERS
I'LL BE YOUR BABY TONIGHT

JUDY RODMAN m1m 1
THIS CRAZY LOVE

OAK RIDGE BOYS mca 6
I'LL BE THE ONE

STATLER BROTHERS mercury 2
NOWHERE ROAD

STEVE EARLE mca 2

BORN TO BOOGIE
HANK WILLIAMS, JR. wARNER/CURB 11

AFTER ALL

PATTY LOVELESS mca 0
PONIES

MICHAEL JOHNSON rca 2
SHE'S TOO GOOD TO BE TRUE

EXILE epic 3
I'LL NEVER BE IN LOVE AGAIN

DON WILLIAMS caritoL 2
MAKE ME LATE FOR WORK . ..
RONNIE MCDOWELL mca/curs 2

-
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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NASHVILLE SCENE

(Continued from preceding page)

month-old daughter, Tanya Mon-
tana, in his new video. The clip is for
“Tanya Montana,” the second sin-
gle from his “A Matter Of Life . ..
And Death’”” album ... John
Schneider has been shooting a
made-for-television film, “Christ-
mas Comes To Willow Creek,” on lo-
cation in Vancouver. The show is
scheduled to air this winter on CBS
... Donna Fargo has teamed up
with Atlantic America artist Billy
Joe Royal for a duet, to be included
on the “Winners” album, Fargo’s
debut release on the Mercury/Poly-
Gram label. The project was pro-
duced by Nelson Larkin.

FOR WEEK ENDING JUNE 20, 1987

Billboard.

Road news: Ricky Skaggs’ tour
schedule will be sponsored by Coun-
try Time Lemonade ... Charley
Pride recently took a month off
from working in the U.S. to tour En-
gland, Scotland, and Ireland. He
sold out halls in every city along the
way. And, at every stop, second per-
formances (all sellouts) were added
to the schedule ... T. Graham

Brown appeared on ‘“‘“The Late
Show’”” and performed his latest
Capitol release, “Brilliant Conversa-
tionalist.”” Following the taping,
preparations were made for His T-
ness to showcase at L.A.’s Roxy
Theatre.

McEwen, Tenn., recently hosted
the sixth annual Ralph Emery Day,
honoring the native and benefiting
local Lion’s Club charities. The fes-
tivities included a parade through
McEwen and a noontime concert,
hosted by Emery and starring
Grand Ole Opry favorite Minnie
Pearl and country artist Ronnie
McDowell . .. Los Angeles recently
played host to “God & Country,”
the first festival offering a blend of
country and contemporary Chris-
tian music. The three-day event was
held at the L.A. Sports Arena. Spon-
sored by the Lutheran Laymen’s
League of Southern California, the

fete drew more than 20,000 people.

Eddy Arnold was presented with
a plaque early this month naming
him honorary chairman for Dream-
ship '87. Dreamship aims to utilize
the talents of Nashville’s entertain-
ment community to raise money for
and increase awareness of mentally
retarded citizens. Bob Finical, pres-
ident of the board of directors for
the organization and producer of
the 1986 Dreamship concert, which
raised $3,000 for area agencies serv-
ing the mentally retarded, present-
ed the award.

Three cheers for the Country Mu-
sic Foundation! The CMF, including

the 20-year-old Country Music Hall
of Fame and Museum, was recently
accredited by the American Assn. of
Museums in Washington, D.C. It is
the first such organization in Nash-
ville to meet the AAM’s rigorous
standards for acereditation.

June Carter Cash recently cele-
brated the publication of her book,
“From The Heart.” The book chron-
icles her life experiences with fam-
ily and friends and on the road.
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@ 12 14 6 REBA MCENTIRE mca 5979 (8.98) (CD) GREATEST HITS 438 50 50 8 MICKEY GILLEY epic 40670 BACK TO BASICS
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18 16 16 12 JOHN CONLEE coLumsia 40442 AMERICAN FACES 57 58 58 42 T.G. SHEPPARD coLumBia FC 40310 IT STILL RA{NS IN MEMPHIS
19 21 28 4 CHARLEY PRIDE 16TH AVENUE 70550/CAPITOL (8.98) AFTER ALL THIS TIME 70 66 26 PATSY CLINE @ mca 128 98) GREATEST HITS
20 19 19 37 LYLE LOVETT MCA/CURB 5748/MCA (8.98) (CD) LYLE LOVETT 59 65 62 7 JOHNNY PAYCHECK MERCURY 422-830404-1/POLYGRAM (CD) MODERN TIMES
21 | 22 | 31 5 ANNE MURRAY caPITOL 12562 (8.98) (CD) HARMONY RE-ENTRY EARL THOMAS CONLEY Rca aHL1.7032 (8.98) (CD) GREATEST HITS
2 |23 23 15 RICKY VAN SHELTON coLumsia 40602 WILD EYED DREAM 61 56 60 | 475 | WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST
23 | 27 | 24 | 69 | ALABAMA A RCAAHLIZ170(8.98) (cD) GREATEST HITS 62 | 64 | — | 32 | THESTATLERBROTHERS ©98) €0y RADIO GOSPEL FAVORITES
24 26 i 2 EDDY RAVEN Rca 57281 R(3 98) RIGHT HAND MAN 63 57 63 8 GENE WATSON triC 40644 HONKY TONK CRAZY
(25| 29 | 29 | 7 | NITTY GRITTY DIRT BAND waRNER BROS 1 25573 (898) (CD) HOLD ON NEWD | | | MERLEHAGGARD, GEORGE JONES, WILLIE NELSON WALKING THE LINE
26 28 30 | 8 THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 65 71 | 71 10 DAVID ALLAN COE coLumsia 40571 A MATTER OF LIFE ... AND DEATH
27 20 21 16 OAK RIDGE BOYS mca 5945 (8.98) (CD) WHERE THE FAST LANE ENDS NEW» 1 THE DESERT ROSE BAND MCA/CURB 5391/MCA (8 98) DESERT ROSE BAND
28 30| 25 35 EARL THOMAS CONLEY RCa 5619-1-R (8.98) (CD) TOO MANY TIMES RE-ENTRY RAY STEVENS mca 5918 (8.98) (CD) GREATEST HITS
29 | 24 | 18 | 35 | REBA MCENTIRE @ mca 5807 (8 98) (CD) WHAT AM | GONNA DO ABOUT YOU 68 | 73 | 65 | 21 DONNA FARGO MERCURY 422 830236-1/POLYGRAM WINNERS
30 | 33 33 9 CONWAY TWITTY mca 5969 (8.98) (CD) BORDERLINE 69 | 49 53 36 MICHAEL JOHNSON RCA AEL1-9501 (6 98) WINGS
31 | 34 38 6 JANIE FRICKIE coLumsia 40666 AFTER MIDNIGHT NEW ) 1 RATTLESNAKE ANNIE coLumsia 40678 RATTLESNAKE ANNIE
32 | 31 26 32 LARRY GATLIN AND THE GATLIN BROTHERS coLumBiA 40431 PARTNERS 71 62 61 35 DAN SEALS £MI-AMERICA PW 17231 (8.98) (CD) ON THE FRONT LINE
3| 32 32 13 STEVE WARINER mca 5926 (8 98) (CD) IT'S A CRAZY WORLD 72 | 63 67 32 KENNY ROGERS UBERTY 5112/CAPITOL (9.98) (CD) TWENTY GREATEST HITS
k) 25 22 59 STEVE EARLE mca 5713 (8 98) (CD) GUITAR TOWN 73 67 69 73 OAK RIDGE BOYS @ mca 5496 (8 98) (CD) GREATEST HiTS VOL. I
@ a7 | — 2 STEVE EARLE & THE DUKES mca 5998 (8 98) (CD) EXITO 74 | 51 | 45 | 35 | SAWYER BROWN CAPITOL/CURB ST-12517/CAPITOL (8.98) (CD) OUT GOIN' CATTIN'
36 39 39 10 CHARLY MCCLAIN EPiC 40534 STILL | STAY 75 75 73 54 GEORGE STRAIT @ mca 5750(8.98) (CD) #7

GEORGE STRAIT A MCA 5567 (8 98) (CD)

GEORGE STRAIT'S GREATEST HITS

HOLLY DUNN mTM ST 1052/CAPITOL (8.98)

HOLLY DUNN

O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500.000 units. & RIAA certification for sales 0f 1 million units, with each additional million indicated by a
numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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- S._ Compiled from a national sample of radio playlists. » S._
ol | 5| X 5% oS | 5| ¥ Y
24 | 54 |9 ] €% | Tme ARTIS 24 | 24 | 28| €5 | e ARTIST
£z | Sz | o2 | Z5 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL Tz | Sz | «& | TS | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 #* % HARD LIVIN' ® KEITH WHITLEY
D] 1| ¢ | s | ommapomamey "7 Sewdteoe  pompumwe | SR e
s TOO OLD TO GROW UP NOW PAKE MCENTIRE
2 3 5 ", YOU'RE MY FIRST LADY T G. SHEPPARD @ 62 10 3 M.WRIGHT (A HARVEY, P.MCCANN) RCA 5207-7
RAZL QHMOANAL) e @ 6 | — | 2 Iwazﬁgﬁnankg‘ﬂ% HICKS) OAK RIDGE BOYS
YOU'RE NEVER TOO OLD FOR YOUNG LOVE EDDY RAVEN - - hohiod
3 4 7 13
D.GANT,E RAVEN (R GILES, F.MYERS) RCA5128-7 @ PP I NOWHERE ROAD STEVE EARLE
@ 5 9 12 THAT WAS A CLOSE ONE EARL THOMAS CONLEY T.BROWN,E.GORDY.JR..R.BENNETT (S.EARLE. R.KLING) MCA 53103
N.LARKIN.E.TCONLEY (R BYRNE) - 51297 JURN RUVR R B ',EJ,,&QEM.%}IE%&‘}L"S . THE OAK RIDS’.CEA%%YS
CHAINS OF GOLD WEETHEARTS OF THE RODEO AN
5 6 8 12
iilf:"":::ﬂ:mwm (:KE:;ER:Y) GCE:)U:(?E ?Tz::; 5% 51 53 6 r? RVNE? (EOMTALKE YOU WANTA GO HOME MERCURY sssB 531:;9%08&&55
@ J.BOWEN,G.STRAIT (5.D.SHAFER. L.J SHAFER) MCA 53087 @ S I I'LL BE THE ONE THE STATLER BROTHERS
7 7 10 1 LITTLE SISTER @ DWIGHT YOAKAM JKENNEDY (DON REID, OEBO REID) MERCURY 888 650-7/POLYGRAM
o IS | O [ |
3 9 11 13 i FOR YOU . LH. -
J.CRUTCHFIELD (MREED, R.M BOURKE) CAPITOL 5694 "TIL THE OLD WEARS OFF THE SHOOTERS
(9| 10 | 13 | 12 | LOVEYOUAIN'T SEEN THE LAST OF ME JOHN SCHNEIDER (89| 65 | 15 | 3 | WAoot waonbeD Fln s
IWEN,.
LBOWER] SERNEIDER (N FRANCERTD 20 6 | 53 | 35 | 11 | EVERYBODY'SCRAZY BOUT MY BABY MARIE OSMOND
11 | 16 | 9 | ANOTHER WORLD CRYSTAL GAYLE AND GARY MORRIS PWORLEY (M.REID) CAPITOL/CURB 5703/CAPITOL
JE.NORMAN (JLEFFLER, R SCHUCKETT) WARNER BROS. 7.28373 = -
an 1 KNOW WHERE I'M GOING THE JUDDS : To,:(;,:' HOT SHOT DEBUT * % * RO
412 1 B.MAHER (D.SCHLITZ, C BICKHARDT, B.MAHER) RCA/CURB 5164-7/RCA NEW)D 1 'Th%s?(EBEVOL‘A’.ﬁ BABY MTM 726’&%9!089/8\%‘1\&
THE WEEKEND & STEVE WARINER [ M
AD| 15 | 19 | 9 | THEN SR e Lan0unrv.arostem HARINER 8 | 73| 3 | YOULAYALOTTALGVE ONME v ass o HEWRAYS
BABY'S GOT A HOLD ON ME NITTY GRITTY DIRT BAND
13 2 3 13 | Jieoleo. LHANNA,%.CAR?ENTER) WARNER BROS. 7-28443 63 | 41 | 41 7 g’ggg’s E’&?&Eg%ﬁ&ﬁgomx RAY %I:E!E%?
CRIME OF PASSION @ RICKY VAN SHELTON
18 22 1 TAL T LARRY BOONE
® | SRR nSae mocain 1 | 1 | 3 [ \IAGKERALOT ABOUT tEAVING e
20 25 8 LOVE SOMEONE LIKE ME HOLLY DUNN T *
@ TWEST (H.DUNN. R.FOSTER) MTM 72082/CAPITOL @®)| 72| 18| 3 a.ls\rirg&moo.y&%%%m ERRILL DAXJR}@;L—@Q&%@
16 | 19 [ 24 | 10 | AMERICAN ME b0 3935 WEST END AVENUE MASON DIXON
2-STROUDIIFKNOREOCHF SCHUYLER) MTM 72086/CAPITOL 66 [ 46 | 39 | 10 D.MI?CSHELL (§v.rmvnoso~, F.MYERS, S.DEAN) PREMIER ONE 112
23 | 23| 5 | SNAPYOURFINGERS eI AT DON'T TOUCH ME THERE CHARLY MCCLAIN
@ R MILSAP,R GALBRAITH.K LEHNING (G.MARTIN, A. ZANETIS) 67 | 59 | 50 | 16 | DON BROR{ I EYN LI . Y MCCLAIN
21 1 26 |10 gﬂ,ﬂﬁéﬁ&ws (MBROOK, K BAILLIE. DSCHLITZ) AEIZ e )2 ?85? 68 | 58 | 62 | 5 | SAVING THE HONEY FOR THE HONEYMOON SAWYER BROWN
ONE T GREENWOOD RL.SCRUGGS (RVITO, J BARRY) CAPITOL/CURB 44007/CAPITOL
22 28 1 ?%MEEN.LGREENWOOD (C.BLACK, A.ROBERTS, S.DORFF) MCA 53096 89 60 42 14 ASHES OF LOVE THE DESERT ROSE BAND
ONE PROMISE T00 LATE ERAMCENTIRE P.WORLEY (JANGLIN, JANGLIN, JWRIGHT) MCA/CURB 53048/MCA
@ 25 3 5 J.BOWEN,RMCENTIRE (D.LOGGINS, L.SILVER, D.SCHLITZ) MCA 53092 79 . 2 THE FIRST CUT IS THE DEEPEST RIDE THE RIVER
@ LOVE CAN'T EVER GET BETTER THAN THIS RICKY SKAGGS & SHARON WHITE uLAEIAR LOVANTASE 100 /R0 voRAn
u 218 ¥ 'VE LOST THAT FEELING ARLE
o RSN [ 2 o |« | mmmsm g W
220 o G A e et e oo MCA/CURB 53033/MCA 12 | 6 | 50 | 2 | THE MOON IS STILL OVER HER SHOULDER @ MICHAEL JOHNSON
@ 80'S LADIES SR ORI 8 MAHER (H,PRESTWOOD) REA500 15,
% | 30| 9 T OSLI . -
HSHEDD.CTOSAN) RCAS1547 @ NEW ’ 1 éggF{EIJB.JARH%ROWN (J.HINSON. H.STINSON) U LOMEAL 5%37
28 33 8 CINDERELLA VINCE GILL
RLANDIS (R.NIELSEN) RCA 5131-7 NEW)D 1 MAKE ME LATE FOR WORK TODAY RONNIE MCDOWELL
B KILLEN (C.PUTMAN, RMCDOWELL) MCA/CURB 53126/MCA
@®| » | 2|7 ERO%MGTLI!}‘ETLTO U120 (A TS ELB LD QUSRI ELHINC i [l HANK DRANK BOBBY LEE SPRINGFIELD
YOUN ATLIN,
: @ 80 — | 2 SNEED BROTHERS (D.MORGAN, B.L.SPRINGFIELD, $.DAVIS) EPIC 3407110
13 | 37 | 6 | FALLUN'OUT WAYLON JEN} INGS ,
gt 55 | o | | o | CACTSTONMYHENTLEOM LOVNG 10U TS
NI 'HARA Al ¥
@ 32 36 7 ARE YOU STILL IN LOVE WITH ME ANNE Ml RRAY ¢
JWHITE (SPIRO, PORTER, WHITE) CAPITC 44005 @ g7 | — | 2 MAIEE A LJI(\;IAI%(E; OJJGT %IE: Lg\!(l)gG You COMPLEATRleZ/(ggBGACK
P.SULLIVAN (. N, M.GAYDEN, S.HOGIN 4/POLYGRAM
3 | 38 | 5 | WHISKEY, IF YOU WERE A WOMAN HIGHW? " 101 VAN ) YORA
PWORLEY (M.FRANCIS, J.MACRAE. B.MORRISON) WARNER BROS. 28372 NEW’ 1 LgR%Kl:NGB 'T:%':lEYSOF!JCROWELL Rcasd RODNEY CROWELL
@)| 35 | 4| 5 | ALONGLINEOF LOVE ® MICHAEL MARTIN MUI PHEY RCROWELL B TJONES (R RCASH COLUMBIA 3807137
S.GIBSON,J.E.NORMAN (POVERSTREET, T.SCHUYLER) WARNER BROS. '-28370 G| s | — | 2 5',§'N DEEP oo BOB%I LACE
» | o X 16 | LWILL BE THERE DAN SEALS H.BRADLEY ().WOOD. B.NASH) 15 1008
K LEHNING (SNOW, KIMBALL) EMI-AMERICA 837 7/CAPITOL % | 78 | 72 | 20 | YOU'RE THE POWER KATHY MATTEA
TELLING ME LIES DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS AREYNOLDS (C.BICKHARDT, F.C.COLLINS) MERCURY 888 319 7/POLYGRAM
@ 36 | 45 | 4 | GMASSENBURG (LTHOMPSON, BCOOK) ' ' WARNER BROS. 7-28371 81 | 75 | 65 | 20 | OLDBRIDGES BURN SLOW BILLY JOE ROYAL
FULL GROWN FOOL MICKEY GILLEY NLARKIN (J.SOUTH, J.MEADERS, S.BROWN) ATLANTIC/AMERICA 7-99485/ATLANTIC
3 1 v 12 N.WILSONM.GILLEY (A.REYNOLDS. K S.TAYLOR) EPIC 34-07009 82 74 57 18 TO KNOW HIM IS TO LOVE HIM & DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS
@ WHY DOES IT HAVE TO BE (WRONG OR RIGHT) ® RESTLESS HEART S e WARNER BROS. 7-28492
39 47 4 T.DUBOIS,S.HENDRICKS.RESTLESS HEART (R.SHARP, D.LOWERY) RCA5132-7 83 81 66 7 ghééNS%'i?ggle'&Anzisg CwELCH . (éégRYogAORRIGS
TRAIN OF MEMORIES KATHY MATTEA MORRIS 8. it il WARN 728468
@ 42 | 4% 5 AAREAYLOLDS (J.Hﬁwson, ABYRD) MERCURY 888 574-7/POLYGRAM NEWD ; SHE DON'T LOVE YOU SUSIE ALLANSON
I TURN TO YOU GEORGE JONES G.J.HORTON (MAYFIELD, BUTLER, CARTER) TNP 75005/ENIGMA
@ 40 | 4 6 B.SHERRILL (M.D.BARNES. C.PUTMAN) EPIC 3407107 e 3 WHEN A MAN LOVES A WOMAN NARVEL FELTS
% | 7 | ; MIDNIGHT BLUE JOHN WESLEY RYLES JMORRIS (C.LEWIS, A WRIGHT) EVERGREEN 1054
B.BECKETT (D.GOODMAN, JW.RYLES) WARNER BROS. 7-28377 % | 82 | 63 | 14 | DONTLET GO OF MY HEART SOUTHERN PACIFIC
@ 7 | 5 . BRILLIANT CONVERSATIONALIST © T GRAHAM BROWN SOUTHERN PACIFIC,J.E NORMAN (K HOWELL. H.MASLIN) WARNER BROS. 7.28408
B.LOGAN (J.HADLEY, G.NICHOLSON) CAPITOL 44008 AEAE ES,'G‘;T SQMEQTRTE SAMNTS)ERS T GRAH AcM BRO\QIGN
PUT ME OUT MY MISERY TOM WOPAT : (gt lSM ARITOUS56
“ |8 1 J.CRUTCHEFIELD (e.ggmu. L ANDERSON) EMI-AMERICA 43010/CAPITOL alle | & ; BACK WHEN IT REALLY MATTERED TOMMY ROE
JULIA CONWAY TWITTY N.LARKIN (J.CAREAGA, J.JARVIS) MERCURY 888 497-7/POLYGRAM
¥ | 2 16 | JBOWEN.CTWITTY.D.HENRY (JJARVIS, D.COOK) MCA 53034 % | g | 8 | 20 | SENORITA DON WILLIAMS
* % * POWER P-tICK 7AIRPLAY * * & D.WILLIAMS,G.FUNDIS (H.DEVITO, D.FLOWERS) CAPITOL 5683
19 . 2 BORN TO BOOGIE HANK WILLIAMS, JR. 90 83 69 8 HOT RED SWEATER JAY BOOKER
B8.BECKETT H.WILLIAMS, JR.,).E.NORMAN (H.WILLIAMS.JR)) WARNER/CURB 7-28369/WARNER BROS. 7.CHOATE (J.BOOKER) EMI-AMERICA 8379/CAPITOL
BROTHERS TRAIGHT FROM MY HEART SYLVIA
a4 | 31 | 4 7 Eg&#gﬂ%ﬁ@&m THE BELI&CAAMCYJRB 52834/MCA 91 | 86 | 74 6 ?DUBOIS.S.HENDRICKS (SRUTLEDGE, J FORTUNE) RCA5127.7
] % | 3| eSS0 ety P 3405 135 922 | 89 | 71| 8 | RONTINE, erecan THEKEDDASE
DUNN
0| 0] 1| 1 | R e S ONE LUES FOR YOU L6TH AV S/ AL % | 90 | 85 | 20 | AFACEINTHE CROWD. commmsow M CHAEL MARTIN MURPHY A ks 7-2ent
FORESTER SISTERS THE RIGHT LEFT HAND GEORGE JONES
a4 (27 (2t 16 If.’ﬁ&%?éﬁ%?;!‘(ﬁ‘“ow,ano) Va2 SRR S SEe 94 | 92 | 87 | 23 a_smmm& (n.xln'uyson ALOWENS) EPIC 34-06593
d DON WILLIAMS DBYE'S ALL WE'VE GOT LEFT STEVE EARLE
54 | 68 3 !).%JII.LL'I‘AEVIVS,EG'}UBNEIy(‘B.(LZgFXBIEN)AGAIN CAPITOL 44019 9% | 91 [ 8 | 19 g(%?DV,Jg..T.BROWN (SEARLE) 0 MCA 53011
52 | 55 | 4 | HOUSEOF BLUE LIGHTS ASLEEP AT THE e % | o | 81 | 6 | JHERESOES MILVE -
56 | 64 3 %%JN??géLfng\%m MCA/CLUYRLBEseng\zl/EME 97 93 89 A 1&'&35%8\3&{’5? £ FOR ME WARI‘ll-I!ZIRGBl-Rin)g_AXZéE)S]é
55 | 1 |+ | JHSHANDTUAT SOCISTHE GRADLE  GLEN CAMPBELL WITHSTEVEVARIER) | | ap | 9 | w5 | 2 | AOMYE SOLTHETONH, o s T
o |0 | o | o | MSERATEAS, VELHCOAN, | [ | w | | » | KEsouyrenyRysoou THE BELI SROTHERS
JOHN CONLEE @ DAVID FRIZZELL
50 38 15 iy gg'GwA%s(R%kr!EE G.HARRISON) COLUMBIA 38-06707 100 | 95 88 7 ?IEAAN%;II!EI;J (lﬁrzBY?NI.)x.MALLETTE. B.MORRISON) COMPLEAT 168/POLYGRAM

O Products with the greatest airplay this week, ® Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sates of 2 milfion units.
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—COUNTRY Billboard. Hor COUNTRY SINGLES.. | country sincLes
A ranking of the top 30 country singles by sales with reference to each
1 2 300000 d o4 title’s position on the main Hot Country Singles chart.
>z )
S ALE S &g A ranking of distributing labels
x | ,.x OE by the number of titles they have
o |24 | TITLE ARTIST 53 on the Hot Country Singles chart.
=5 R T Iaq
LABEL NO. OF TITLES
1 FOREVER AND EVER, AMEN RANDY TRAVIS 1 T
. ; 2 4 ALL MY EX’S LIVE IN TEXAS GEORGE STRAIT 6
by Marie Ratliff MCA (14) 20
3 6 IT'S ONLY OVER FOR YOU TANYA TUCKER 8 MCA/Curb (6)
HANDY TRAVIS CONTINUES his phenomenal record-setting ways 4 7 | LITTLE SISTER DWIGHT YOAKAM | 7 C‘\E’;\:‘Tlgl;n(;i)ca 3 16
with “Forever And Ever, Amen”’ (Warner Bros.). Singles take an aver- 5 9 YOU'RE MY FIRST LADY T.G. SHEPPARD 2 MTM (3)
age of 14 weeks to reach the top of the Hot Country Singles chart; this - Capitol/Curb (2)
one made the climb in eight. In addition, Travis has held on to the No. 1 6 8 CHAINS OF GOLD SWEETHEARTS OF THE RODEO 5 16th Avenue (1)
position for a second week, marklpg the first time in nearly two years 7 3 | DOMESTIC LIFE JOHN CONLEE | 50 WARNER BROS. (14) 16
that a record has accomplished this feat. The last one, a crossover re- Reprise (1)
cord, was Ronnie Milsap’s “Lost In The Fifties” (RCA), from Sept. 28- 8 2 | HAVE | GOT SOME BLUES FOR YOU CHARLEY PRIDE | 43 Warner/Curb (1)
14
Oct. 5, 1985. ) ) ) ) 9 | 5 | BABY'S GOT A HOLD ON ME NITTY GRITTY DIRT BAND | 13 RC;Cgl/%)urb )

With his first album, “Storms Of Life,” certified platinum and his al . 5
ready-gold just-released follow-up, “Always & Forever,” boasting an ini- 10 | 14 | THAT WAS A CLOSE ONE EARL THOMAS CONLEY EPIC
tial shipment of more than half a million copies, Travis is generating a 11 | 11 | TIL’ 'M TOO OLD TO DIE YOUNG WRECIIDY || & Pol\lnhzg:ﬁny}?) 10
welcome wave of excitement at both radio and retail,

12 | 12 | YOU'RE NEVER TOO OLD FOR YOUNG LOVE EDDY RAVEN 3 Compleat (2)
“w , . . Advantage (1)
E'RE FLOODED WITH CALLS asking where they can buy it,’ 13 | 16 | LOVE, YOU AIN'T SEEN THE LAST OF ME JOHN SCHNEIDER | 9 COLUMBIA
. . : )
says MD Kevin Herring of WWWW Detroit about Joe Kenyon's 14 | 19 | 1 KNOW WHERE I'M GOING THE JUDDS | 11 615 1
Hymne” (Mercury). The instrumental, which Herring added this week, ATLANTIC 1
is the music to a popular wine commercial. “I haven’t seen such response 15 | 18 | FULL GROWN FOOL MICKEY GILLEY | 32 Atlantic/ America (1)
even on records at the top of our list that we’ve played for weeks." 16 | 23 | ANOTHER WORLD CRYSTAL GAYLE AND GARY MORRIS | 10 ENIGMA 1
13 TNP (1)

PUT ME OUT OF MY MISERY” is pulling the calls for Tom Wopat 17 | 10 | JULA CONWAY TWITTY | 39 EVERGREEN 1
(EMI America). “It tested very highly, so we added it a little earlier than 18 | 21 | CRIME OF PASSION RICKY VAN SHELTON | 14 NSD 1
usual,” says Susan Hart, MD at KEBC Oklahoma City. [t is also off toa LUV (1)

19 | 20 | WOULD JESUS WEAR A ROLEX RAY STEVENS | 63
fast start at WQBE Charleston, W.Va., says PD Bob Jones. PREMIER ONE 1
PP 20 | 25 | LOVE CAN'T EVER GET BETTER THAN THIS R. SKAGGS/S. WHITE | 21 STEP ONE 1

UUR AUDIENCE IS NOT MAINSTREAM COUNTRY," says Bill 7 e oo rEE |
Powell, MD at KHEY El Paso, Texas. With a 67% Hispanic population,
such acts as Restless Heart (RCA), Asleep At The Wheel (Epic), SKO 22 | 17 | HARD LIVIN' KEITH WHITLEY | 51
(MTM), and Anne Murray (Capitol). havg strong listeper appeal, "T, Gra- 23 | — | AMERICAN ME SKO | 16
ham Brown’s ‘Brilliant Conversationalist’ will be big here—our people
like the bluesy sound,” says Powell 24 | 13 | TOO MANY RIVERS THE FORESTER SISTERS | 44

) :

“I. 25 | 30 | LOVE SOMEONE LIKE ME HOLLY DUNN | 15

ARRY BOONE HAS IT ALL TOGETHER, people should open their ” SNAP YOUR FINGERS RONNIE MILSAP | 17
ears and pay attention to him,” says Tim Closson, MD at WAXX Eau —
Claire, Wis. “His new Mercury release, ‘I Talked A Lot About Leaving,' 27 | 28 | FROM TIME TO TIME LARRY GATLIN & JANIE FRICKIE | 25
is a strong ballad and doing very well here. 28 | — | THE WEEKEND T ———
6 ‘I

T SHOULD HAVE BEEN A SINGLE LONG AGO," says Dennis 29 | — | OHHEART BAILLIE AND THE BOYS | 18

= i M t & t
Blce.”MD at V‘V‘NWI}I Coldwater, Mlch., of Exile’s “She’s Too Good To Be 0 | — | COUNTRY RAP THE BELLAMY BROTHERS | 41
True” (Epic). “Our jocks thought it was great when the album came out O Com 1987 Blbomra PaBT Ao Mo oot ot the oabeat N et o

H . n opyrig , BIllboar ublications, Inc. No parto IS publication may be reproauced, store
and have been featur.mg that cut by request for some time. in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.
COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 33 WHY DOES IT HAVE T0 BE (WRONG OR RIGH)
(Warner-Tamerlane, BMi/Rumble Seat,

TITLE BMI/Sheddhouse, ASCAP)

(Publisher — Li}:ensing Org.) 47 WHY | DON'T KNOW

Sheet Music Dist. 86 DON'T LET GO OF MY HEART (Sabal, ASCAP) (Hall-Clement, BMI/Frizzell, BMI/Cavesson, ASCAP) (Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
66 3935 WEST END AVENUE (Warner-Refuge, ASCAP/U Do 2, ASCAP/Adushka, 55 IT TAKES A LITILE RAIN CPP/HL WOULD JESUS WEAR A ROLEX

(Tom Collins, BMI/Calins Court, ASCAP) CPP ASCAP) (Tom Collins, BMI) CPP 92 ROUTINE (Leona, ASCAP)

SSIADIES ’ 67 DON'T TOUCH ME THERE 8 IT'S ONLY OVER FOR YOU (Dejamus, ASCAP) HL 62 YOU LAY A LOTTA LOVE ON ME

(Wooden Wonder, SESAC) (Songmedia, BMI/Friday Night, BMI) (Lodge Hall, ASCAP/Chappell, ASCAP/RMB, ASCAP) SAVING THE HONEY FOR THE HONEYMOON (Stan Cornelius, ASCAP)

5 OAFTERALL 60 EVERYBODY'S CRAZY 'BOUT MY BABY CPP/HL (Fat Frog, BMI/Steeple Chase, BMI) 2 YOU'RE MY FIRST LADY

(Goldline, ASCAP/Silverline, BMI) (Lodge Hall, ASCAP) CPP 39 JULIA SENORITA (Beginner, ASCAP)

6 ALL MY EX'S LIVE IN TEXAS 93 A FACE IN THE CROWD (Tree, BMI/Cross Keys, ASCAP) HL (Alma, ASCAP/Little Nemo,/Danny Flowers, 3 YOU'RE NEVER TOO OLD FOR YOUNG LOVE

(Acuf-Rose Opryland, BMI) CPP (AMR, ASCAP/Nashion, BMI) 99 KIDS OF THE BABY BOOM ASCAP/Bughouse, ASCAP) CPP/ALM (Dejamus, ASCAP/Morgan Active Songs, ASCAP/You
neAnER.CANIr B %6 FALLIN' OUT (Bellamy Bros., ASCAP) 84 SHE DON'T LOVE YOU & 1, ASCAP) CPP/HL

(A Little More Music , ASCAP/Uncle Arlie (Keith Sykes, BM1) 7 LITILE SISTER (Conrad, BMI) 80 YOU'RE THE POWER

ASCAP,Witers Group. BMI/Bethlehem, BMI/Lawyers 70 THE FIRST CUT IS THE DEEPEST (Elvis Presley, BMI/Rightsong, BMI) HL 42 SHE'S TOO GOOD TO BE TRUE (Colgems-EMI, ASCAP)

Daughter, BAI) CPP ' (Dutchess, BMI) 29 A LONG LINE OF LOVE (Tree, BMI/Pacific Island, BMI) “YOU'VE GOT” THE TOUCH
49 ANGER &' TEARS 1 FOREVER AND EVER, AMEN (Writers Group, BMi/Scarlet Moon, BMI/Bethlehem, 79 SKIN DEEP (Alabama Band, ASCAP)

(MCA Music) HL (Writers Group, BM1/Scarlet Moon, BMI/MCA, BMI) (Music City, ASCAP) 71 YOU'VE LOST THAT LOVING FEELING
10 ANOTHER WORLD ASCAP/Don Schlitz, ASCAP) CPP/HL 78 LOOKING FOR YOU 17 SNAP YOUR FINGERS (Screen Gems, BMI)

(Fountain Square, ASCAP) CPP 25 FROM TIME TO TIME (IT FEELS LIKE LOVE AGAIN) (Granite, ASCAP/Coolwell, ASCAP/Atlantic, (Acuft-Rose, BMI/Opryland, BMI) CPP
27 ARE YOU STILL IN LOVE WITH ME (Larry Gatlin, BMI) BMI/Chelcait, BMI) 19 SOMEONE

(Edition Sunrise, BMI/Young Musikverlag, GEMA) CPP 32 FULL GROWN FOOL 21 LOVE CAN'T EVER GET BETTER THAN THIS (Chappell, ASCAP/Chriswald, ASCAP/Hop: Sound,

69 ASHES OF LOVE ' (Aunt Polly's BMI/Pecan Pie, BMI) (Silver Rain, ASCAP/Jack & Gordon, ASCAP) ASCAP/Peso, BM1) HL

(Acuff Rose, BMI/Opryland, BMI) CPP GOODBYE'S ALL WE'VE GOT LEFT 15 LOVE SOMEONE LIKE ME 91 STRAIGHT FROM MY HEART
13 BABY'S GO'T A HOLD ON "‘[ (Goidline, ASCAP) HL (Lawyers Daughter, BMI/Uncle Artie, ASCAP) {Sharayah, ASCAP/Statler Brothers, BMI) CPP

(Warner-Elekira-Asylum, BMI/Mopage, BMI/Warrer- THE HAND THAT ROCKS THE CRADLE 9 LOVE YOU AIN'T SEEN THE LAST OF ME 65 TANYA MONTANA

Reluge, ASCAP/MooIagénous ASCAP)' (Contention, sesac) (W.B.M,, SESAC) {Warner-Tamerlane, BMI/Sherrill, BMI)

B erc kLW RERTL REAT L MRS ERED 75 HANK DRANK 77 MAKE A LIVING OUT OF LOVING YOU 31 TELLING ME LIES

(Ensign, BMI/Tree, BMI) CPP/HL (Little Shop Of Morgansongs, BMI/Tapadero, BMI) (Coal Miners, BMI) (Chappell, ASCAP/Firesign Music Ltd., PRS) HL

nocMBEAU T DNeCod 51 HARD LIVIN' 78 MAKE ME LATE FOR WORK TODAY 4 THAT WAS A CLOSE ONE

(Southern Nights, ASCAP) (April/E.P.R., ASCAP/Freeflow, ASCAP/Guy Harmonica, (Tree, BMI/Strawberry Lane, BMI} (Rick Hall, ASCAP) CPP
47 THE BED YOU MADE FOR ME ASCAP) CPP/ABP 36 MIDNIGHT BLUE 9 THERE GOES MY LOVE

(Warner-Tamerlane, BMI/Sportsman, BMI) HAVE | GOT SOME BLUES FOR YOU (Ensign, BMI/Write Road, BMI) CPP (Tree, BMI) HL
40 BORN TO BOOGIE ' (Milene, ASCAP/Opryland, BMI) CPP 72 THE MOON IS STILL OVER HER SHOULDER 53 THIS CRAZY LOVE

(Bocephus, BMI) HOT RED SWEATER (Lawyers Daughter, BMI) (Tom Collins, BMI)

37 BRILLIANT CONVERSATIONALIST (Screen Gems-EMI, BMI) 54 NOWHERE ROAD 22 TIL 'M TOO OLD TO DIE YOUNG

(Tree, BMI/Cross Keys, ASCAP) HL 4 HOUSE OF BLUE LIGHTS (Goldline, ASCAP) (Tree, BMI/Cross Keys, ASCAP) HL
76 CANT STOP MY HEART FROM LOVING YOU (CBS Robbins, ASCAP) CPP/B-3 18 OH HEART 59 TIL THE OLD WEARS OFF

(Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP) 11 1 KNOW WHERE I'M GOING (Colgems-EMI, ASCAP/MCA, ASCAP/Don Schlitz, (Rick Hall, ASCAP)

i g g ' (MCA, ASCAP/Don Schiitz, ASCAP/Colgems-EMI, ASCAP) HL TO KNOW HIM IS TO LOVE HIM
5 CHAINS OF GOLD ASCAP/April/Welbeck, ASCAP/Blue Quill, ASCAP) HL 81 OLD BRIDGES BURN SLOW (Mother Bertha, BMI) CPP

(Irving, BMI) CPP/ALM 64 | TALKED A LOT ABOUT LEAVING (Lowery, BMI) CPP 44 TOO MANY RIVERS SHEET MUSIC AGENTS
2% cmo[h[LLA (Dejamus, ASCAP/Al Gallico, BM1/John Anderson, 20 ONE PROMISE TOO LATE (Combine, BMI) are listed for piano/vocal sheet music copies

(Englishtown, BMI) BMI/Mullet, BM1) CPP (MCA, ASCAP/Patchwork, ASCAP/Don Schlitz, 52 TOO OLD TO GROW UP NOW and may not represent mixed folio rights.

41 COUNTRY RAP 35 | TURN TO YOU ASCAP/Music Corp. Of America, BMI) HL (Blackwood, BMI/Preshus Child, BMI/April/New and ABP April Blackwood  CPP Columbia Pictures

(Bellamy Bros,, ASCAP) (Tree, BMI) HL 83 PLAIN BROWN WRAPPER Used, ASCAP) CPP/ABP p ckwoo
18 CRIME OF PAlS'SION 30 | WILL BE THERE (WB Music/Gary Morris, ASCAP/Cross Keys, ASCAP) 34 TRAIN OF MEMORIES ALM Almo ] HAN Hansen

(Rick Mall, ASCAP/Beginner, ASCAP) (Snow Songs, BMI/Michael H. Goldsen, ASCAP/Sweet HL (Goldline, ASCAP) HL B-M Belwin Mills HL Hal Leonard
50 DOMESTI(': LIFE ' Angel, ASCAP) PONIES 12 THE WEEKEND B-3 Big Three IMM Ivan Mogull

(MCA, ASCAP/Nashion, BMI) HL SZRLCIRENTHE(ONE (ApriD (Screen Gems-EMI, BMI) BP Bradley MCA MCA
&7 DONT GO TO STRANGERS (Statler Brothers, BMI) PUT ME QUT OF MY MISERY 85 WHEN A MAN LOVES A WOMAN CHA Chappell PSP Peer Southern

(MCA, ASCAP) HL 61 I'LL BE YOUR BABY TONIGHT (Jack & Bill, ASCAP/Ranger Bob, ASCAP,Music (Pronto, BMI/Quinvy, BMI) CPP CLM Cherry Lane PLY Plymouth
56 DON"I" IT MAKE YOU WANTA GO HOME (Dwarf, ASCAP) Corp. 01 America, BMI/Leighton, BMI) HL 28  WHISKEY, IF YOU WERE A WOMAN o ¥ b

45 I'LL NEVER BE IN LOVE AGAIN 94 THE RIGHT LEFT HAND (Southern Nights, ASCAP) CPI' Cimino WBM Warner Bros.

(Lowery, BMI) CPP
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BY JIM BESSMAN

NEW YORK Seth D. Gershel rec-
ognizes that spoken-word cassettes
will never be among the “fastest-
selling” items for record retailers.
But he feels the product line is still
attractive for cassette consumers.

As sales director of Simon &
Schuster’s Audio Publishing Divi-
sion, Gershel is looking to alert mu-
sic merchants of the potential in
spoken-word tapes offered by his
and other companies.

Gershel heads the Audio Publish-
ers Assn. trade group, composed of
nearly 100 spoken-word suppliers.
He recently left Caedmon, another
manufacturer, where record store
business amounts to half of its
bookstore take. His goal at S&S,
where record store business is
“small but growing,” is to make
that market the company’s ‘‘next
growth area.”

Says Gershel, “Even though
we're another facet of book publish-
ing, the technology and format [of
spoken-word cassettes] is more akin
to record stores.

“Our problem is that most record
store people don’t understand the
product, and I don’t blame them.
It’s not a genre that you can dedi-
cate whole running aisles to with
endcaps and promotions, but some-
thing that you have to buy carefully
and watch and nurture.”

For Gershel, this means that spo-
ken-word vendors must first edu-
cate record store personnel to the
nature of the product and its con-
sumer appeal. He finds that this is
best accomplished on a store-by-
store basis.

‘““We’ve tried chain buys, but
we've been more successful on the
regional or local [store] level,” he
says. “This is usually a new item for
record stores, so there has to be
someone there who's interested and
aware on the trade level to translate

Publishek

it to the consumer level.”

Gershel estimates that the “tiny
but up-scale” spoken-word audio-
cassette business accounts for $100
million a year at retail, with manu-
facturers reporting a robust 20%-
30% growth rate. He says there are
300-500 such tapes produced annual-
ly, including 50 per year put out by
S&S.

Tapes of Shakespearean plays
and similar product have long been
merchandised in record store classi-
cal sections, Gershel says, yet it has
only been recently that the spoken-
word market expanded its reach
into conventional music stores.

“It was about three [National

Assn. of Recording Merchandisers
conventions] ago, when rock’n’roll
hit the skids, before Springsteen
went berserk,” he says.

“People were crying the blues,
but the classical area was getting
stronger, and cassettes were on the
move, so dealers were splitting cas-
settes and records and looking at
cassette audio as alternative prod-
uct. They were also looking to beef
up their midlist [cassette] product,
which is what we are strong in.”

In book publishing, Gershel ex-
plains, “midlist” is the equivalent
term for the record industry’s mid-
line product. He says spoken-word
cassette prices range from $5 to

$10, with double-cassette packages
averaging $14.95. Book titles in the
company’s AudioWorks catalog
cost $9.95 for single cassettes and
$14.95 for double cassettes. Busi-
ness and personal-management
tapes in the company’s Sound Ideas
line cost $8.95.

“Record store consumers who
buy cassettes for their car or
Walkman are tired of listening to
the same [music] tape over and
over again,”’ says Gershel. He
thinks that most of the potential
customer base for spoken-word
product remains untapped. Thus,
he is now gearing up to increase
penetration into record stores,

NEW YORK Record retailers’
experiences with spoken-word cas-
settes vary.

At the Pittsburgh-based, 75-
store National Record Mart chain,
director of merchandise George
Tunder reports the recent termi-
nation of an 18-month test in half
the stores.

“Audio books didn’t work at all
for us,” Tunder says. “They’re
more of a bookstore item, and
maybe we don’t have the same cli-
entele.”

Tunder also finds, however, that
self-help, business, humor, exer-
cise, and motivational tapes per-
form better and says that the
chain is now experimenting with
the Warner Audio Publishing line
in half the chain, using its 4- by 12-
inch packaging and 120-day dat-
ing/discount program.

At Rose Records’ flagship store
on Wabash Avenue in Chicago,

Store Clientele Often Determines Success

No Verdict Yet On Narrative Cassettes

buyer Frank Lord finds that spo-
ken-word product does “very well,
considering we're a record outlet.”
Approximately 500 titles are
stocked together in a corner on the
third floor of the large store,
which he says is known for being
the only record store in the city
carrying such product and is suc-
cessful with it even though
Kroch’s & Brentano’s—Chicago’s
premier bookstore—is located
nearby and has a bigger inven-
tory.

Lord adds that the suburban
Rose outlet in Downers Grove also
carries spoken-word titles because
it is also large enough to afford
the space. .

Lisa Goren, the cassette depart-
ment manager of Tower Records’.
downtown Manhattan store, cites
the distinet characteristics of the
store’s location in explaining its
success with the spoken-word

genre. ‘“We're near [New York
Univ.}, so our clientele is more in-
terested in classics like the Caed-
mon stuff, which doesn’t do well in
a lot of other record stores,” she
says.

“We also sell a lot of popular
novels and mysteries and New
York-related spoken-arts things
like Ellie Wiesel and Isaac Bashe-
vis Singer.”

But Goren adds that the uptown
Tower doesn’t do as well with spo-
ken-word, perhaps because it
doesn’t attract as many commut-
ers and out-of-towners, who often
buy as many as five pieces at' a
time at the chain’s downtown loca-
tion. She also notes that not all.
spoken-word categories are suc-
cessful at Tower and says that
joke and teen-book fare are better
suited to bookstores. JIM BESSMAN

& COMPACT DISCS !

LARGEST SELECTION
OF COMPACT DISCS

We Stock Over 6000 Titles
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CALL FREE

FOR CD BLISTERS
1-800-323-4997

* Much more secure and lower priced than pa-
per packaging. ® Easy assembly clamshell or
separate cover & tray. ® Generic. ®* 48 hour
shipment. ® 500 unit minimum order.

* A/so ask Cal Krupa about cassette packaging.
ULTRA PAC Inc. in Minnesota Call 612-553-9557

Make Strides With Sﬁa]{én- Word Tapes

mostly through direct selling to in-
dividual accounts.

“The business isn’t big enough
yet to attract distributors,” he says.
“But we are using sales reps who
handle other record product to take
our tapes directly to record stores,
since they’re familiar with how they
work and won'’t try to take over half
the store.”

The reps, adds Gershel, supple-
ment the company’s own sales
forces, which also go directly to
some record outlets but are mainly
involved with its traditional book-
store market.

To further aid record retailers,
Gershel says, a 2V/,-square-foot
spinner display that holds 56 pieces
is provided and serviced regularly
by his reps. All product, he adds, is
returnable “if it doesn’t work.”

The S&S catalog ranges from
“talking-book” fiction titles like Ste-
phen King’s novella “The Mist,” to
business-achievement cassettes like
Stephanie Winston’s ‘“The Orga-
nized Executive,” to inspirational/
personal-growth tapes like Harold
Kushner’s “When All You've Ever
Wanted Isn’t Enough.”

Gershel predicts that in the fu-
ture S&S and other suppliers will be
“more aggressive than ever’ in
chasing current best sellers for
audiocassette release. He says that
by expanding the focus to include
“solid and timely front-list” titles,
“we’ll keep current like record de-
partments [do] and give customers
a reason to keep checking that dis-
play.”

Illustrating the concept of timeli-
ness, Gershel points to the recent
release of the Vietnam War novel
“Gardens Of Stone,” which is read
by Paul Sorvino and ties in with the
movie starring James Caan.

Among the firm’s other recent
book cassettes is ‘“Poison,” an Ed
McBain police thriller read by “Hill
Street Blues” regular Joe Spano.

Tower Amnesty Intl Gampaign Extended

“Three-Week’ Project Into Its Third Month

LOS ANGELES Tower Records’
in-store letter-writing campaign on
behalf of the human rights organi-
zation Amnesty International (Bill-
board, April 4 and April 25), origi-
nally scheduled for a three-week
run during April and May, is still
going strong in many of the retail
chain’s 52 participating outlets.

The project, which kicked off
April 13, has utilized custom-made
videos featuring a number of music
notables as well as stand-up floor
displays to encourage customers to
sign letters seeking the release of
international prisoners of con-
science. Each store “adopted” one
of 24 individual prisoners.

According to David Hinkley,
Western regional director of Am-
nesty, several Tower outlets have
chosen to continue their efforts be-
yond the official three-week com-
mitment.

“About half of the stores still
have the displays in the stores and
are running the video,” says Hink-
ley, who adds that Tower outlets in
New York City; the California cities

of San Diego, Northridge, Sherman
Oaks, El Toro, and Anaheim; and
Hawaii have prolonged the cam-
paign.

Hinkley says that the average
number of letters signed per store
is between 250 and 300. Some stores
have far exceeded the average: At

the outlet in San Diego (an Amnesty
stronghold), 750 letters have been
collected so far.

“If that average holds up, with
the additional displays still running
we could collect a total of 15,000-
20,000 letters from the whole proj-
ect,” Hinkley says.  CHRIS MORRIS

TOKYO Kenwood will enter the
digital audiotape marketplace on
July 10 with a machine at the lowest
price yet in Japan, the DX-2200SR.
Listed at the yen equivalent of
$1,230, the DAT machine will cost
about $70 less than the lowest-
priced model currently available,
the Aiwa XD-001.

Kenwood plans to produce 500
units a month; the firm will also
start selling blank DAT tape on the
recorder’s debut date. The player
features random search with 10

Kenwood Bows Gar DAT

keys as well as blank search for
automatically finding the unrecord-
ed parts of the tape.

In August, the company will be
the first to enter the in-car DAT
player field, with its launch model
selling for roughly $1,380. Clarion,
Matsushita, and Alpine are sched-
uled to start marketing incar DAT
hardware and software this fall;
Clarion will price its model at
$1,365, and Alpine’s will sell for
$1,090.
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You already know it.

You've been following it for
years. It's the Billboard Hot
100 program. The original
Billboard Charts the industry
—and the world—have depended
upon for years.

You show it.

And, according to a recent Billboard retailer study, many of you have
been tearing the Billboard Charts out of every issue of Billboard. And
displaying it in your store. Over the years, you've let us know how the
Charts have helped you sell. Educating your customers. Encouraging
them. Introducing them to new records. And boosting your

sales. And now we're going to make it even better.

The Billboard Hot 100 Poster Program

Beginning July 1, 1987 3000 leading record retailers across
the country will participate in the The Billboard Hot 100 Poster

Program. Be one of the first! Every participating retailer will receive:

A specially designed, high quality four color, glossy coated stock poster for your store
At 18" x 34", it’s big enough to grab your customer’s attention...and keep it! Compact

enough to use a minimum of valuable wall space.
A beautifully crafted aluminum and plexiglass frame to facilitate simple bi-

weekly inserts of new charts.

New chart posters every other week, all year long. Each poster shows the 50
Top Pop Albums and the 50 Top Singles.
And that’s not all! Because participating dealers will enjoy increased traffic

and sales from the national television, radio and magazine promotions we

will be running throughout the year.

All for just $78.00—only $1.50 a week. It's an offer you can’t afford to miss.

A program consumers will love.

Find out how you can chart bigger sales today. Participation is limited to
first 3,000 dealers, so sign up soon. Quantity discounts available.

For information, call Brad Lee at (617) 281-3110. Or mail coupon to:
Brad Lee, MUSICIAN, PO. Box 701, Gloucester, MA 01930.
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cae-”

ﬂl
W L

il

nmae i e

HOTI06

byt
1
iyt

fa

(A
!ﬁ"x

wwwW americanradiohistorv com

Billboard Hot 100 Chart Program Retailer Participation Form
articipate in the BILLBOARD HOT 100 CHART PROGRAM. This

We. the undersigned, agree lof)

document confirms that we will post the permanent Irame in a high tralfic area in our store(s)
and that we will change the chart on a biweekly basis as supplied to us by Biliboard. It is under-
stood that this agreement is valid for one yeari’)eginning July 1, 1987, and renewable based on
the mutual consent of both parties. We also agree to periodically participate in any research
Billboard may conduct to assess the program.

It is also understood that you will be bitled at the rate of $78 per store for each store participating
n the program Quantity discounts available

For information, call Brad Lee at (617) 281-3110.

Signature NOTES:

1. ALL INFORMATION
MUST BE FILLED IN

Name (Printed ).
FOR THIS AGREE-

Title MENT TO BE VALID.
2. Please attach a
Company. mailing list with

ir‘ljdivi ual store
addresses and

Date Number of stores. contacts. an
Average Weekly Traffic Per Store

(Foot traffic, not transactions).

3. Please return all
completed informa-
tion along with your
Phone Number. gazmenl made out to
ILLBOARD HOT 100,
to Brad Lee, MUSI-
CIAN. PO. Box 701,
Gloucester, MA 01930.

Billing Address.

INTRODUGING
THE BIGGEST
ROFIT-
BUILDING
OU'VE
NOWN
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RETAILING

FOREVER YOUNG

Discit-the interlocking

super box from LIFT-
protects your valuable
Compact Discs and
guarantees neat and
clearly arranged storage.

LIFT Discplay Inc.
7216 Bergenline Avenue
North Bergen, NJ 07047
(201) 662-8503, 662-8504

Canada: (416) 856-5438 ;.-.-

DPDISCIT

(404) 441-1868

INDEPENDENT
DISTRIBUTOR &
MAJOR LABEL CD’S

WHOLESALE ONLY

6299 McDonough Drive
Norcross, GA 30093

Atlanta (404) 441-1868
Miami (305) 253-9495

COMPACT DISCS.

DISTRIBUTORS

e EAST SIDE DIGITAL ROUNDER RECORDS
e Minneapolis, MN Cambndge, MA
1 800 468 4177 (617) 354 0700
PRECISION SOUND GEMINI DISTRIBUTORS
MARKETING Norcrass GA
Mountake Terrace WA 1800 552 1313
1 800 547 7715 beep’ 7727
s SURFSIDL DISTRIBUTORS
| tionolulu HI 96817
PA—UL HORN ' (808) 524 2744
bttty SCHWARTZ BROS INC RY
Inside Lanham MD
RCD 10040 1 800 638 0530
Milestone work by the COMPACT RYKODISCUSA

Picker ng Wharf, Bldg C 3G
Salem MA 01970
617 744 7678

gifted flutist. Recorded

inside the Taj Mahal
DIGITAL AUDIO
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2| 16| 14| ¢ | TOMPETTY & THE HEARTBREAKERS W2y (U (U e (el e et) 2| 2| 2w | HOLSTTHEPLANETS eisnceoiss ROYAL PHILHARMONIC ORCHESTRA
23 2 7 5 REM. LRS. G 70054 DEAD LETTER OFFICE 23 24 2 7 BEETHOVEN: SYMPHONIES 5 & 6 0G 413932 BERLIN PHILHARMONIC (KARAJAN)
24| 20| 13| 11 | CROWDED HOUSE caprroL cop 46693 CROWDED HOUSE 24| 20 | 20 | 20 | TESANDTAILS  PROARTE coD-276 ROCHESTER POPS (KUNZEL)
25| 25 | 21 | 10 | BRYAN ADAMS asmco 3507 INTO THE FIRE 25 | NEWp | 1 | POMP&PIZAZZ rearcsoizz CINCINNATI POPS (KUNZEL)
2% 2 % 10 ANITA BAKER ELEKTRA 2-60448 RAPTURE 2 29 27 108 TCHAIKOVSKY: 1812 OVERTURE  TELARC 80041 CINGINNATI POPS (KUNZEL)
27 | 24 | 19 | 38 | BRUCE HORNSBY & THE RANGE Rca pcp 1.8058 THE WAY IT IS 27 | 25 | 23 | 53 | BACH MEETS THE BEATLES o aRTE CD-211 JOHN BAYLESS
” REENTRY CUTTING CREW ViR 50575.2/ATLANTIC BROADCAST 28 | 2 % 2% DVORAK: CELLO CONCERTO  cBs MKk-42206 YOO MA
2 | NEWD . HERB ALPERT ssm Co 5125 KEEP YOUR EYE ON ME 29 | NEW) 1 HANSON: SYMPHONY NO. 2 anGEL CDC-47850 S
30 RE-ENTRY LOU GRAMM ATLANTIC 281728 READY OR NOT 30 | 23 | 22 | 16 | STRATASSINGS WEILL ~ nonesucu7oian R GRS
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RE TAILING

|
New Releases

ALBUMS

The following configuration ab-
breviations are used: LP—album;
EP—extended play, CA—casselte;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK
LESLIE DRAYTON & FUN
Innuendos

LP Esoteric/Optimism 1005/$8.98
CAC1005

4 STEFAN KUKURUGYA

Sun Thoughts

LP Inner Light IL1104/$9.98

CAIL1104C/$9.98

DAN WILLS

Strange Voices

LP Slab City Records 0107/NA
COMPACT DISK

ALICE COOPER

Live Alice Cooper Show

CD Warner Bros. 2-3138/WEA/$15.98

ERASURE

The Circus

CD Sire 2-25554/$16.98

FLEETWOOD MAC
Tusk

CD Warner Bros. 2-3350/WEA/$17.98

SAMMY HAGAR

Sammy Hagar

CD Geffen 2.24144/WEA/$15.98

COLEMAN HAWKINS & BENNY CARTER
Coleman Hawkins And Benny Carter
CD DRG CDSW 8403/516.98

PEGGY LEE

Close Enough For Love

€D DRG CDSL 5190/$16.98

JONI MITCHELL

Wild Things Run Fast

CD Geffen 2-2019/WEA/$16.98

VARIOUS ARTISTS

Jazz In The Thirties

CD DRG CDSW 8457/$16.98

CLASSICAL
THE IRRESISTIBLE DR. L. SUBRAMANIAM
Violin Palghat T.S. Many lyer—Mridangam
CD Oriental 112/$16.99
THE MYSTICAL FLUTE OF HARIPRASAD
CHAURASIA
Zakir Hussain-Tabla
CD Oniental 113/$15.99

To get your compa