ICD 08120

L0806 VO

NEWSPAPER

1
€
v
W
c

® X

Follows page 48

June 27, 1987/$3.95 (U.S.), $5 (CAN.)

THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

VOLUME 99 NO. 26

Buyers Vote For Price On
Expanded Gompact Disks

BY DAVE DIMARTINO

LOS ANGELES Dollar-conscious
consumers are showing strong ac-

ceptance of the
A SPEGIA[ growing number
BILLBOARD

of specially priced
““two-on-one’’
compact disks.
Two titles de-
buting on this
week’s Top Pop
Compact Disks chart—the Smiths’
‘“Louder Than Bombs’’ and the
Cure’s “Kiss Me, Kiss Me, Kiss
Me’’—are marketed as single
CDs—while their vinyl counter-
parts are two-record sets. The same
is true of the Ozzy Osbourne/Ran-
dy Rhoads “Tribute” CD, at No. 14

GD Capacity
Bests Sales

PALM SPRINGS, Calif. Global
compact disk production capacity
will top projected sales this year by
150 miilion units.

Worldwide CD sales for 1987 are
expected to go over the 250-million-
unit mark. But the total annual ca-
pacity of the world’s 35 CD plants is

EMI/Manhattan
Merger Is On, P. 6

in excess of 400 million.

In the U.S. alone, rapidly growing
CD plant capacity is expected to ap-
proach 200 million units this year,
almost twice the anticipated num-
ber of domestic sales in 1987.

The world figures were revealed
here recently by Pieter Strooker,
the PolyGram marketing manager

(Continued on page 92)
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in its third week on the chart.
Similarly, the newest releases by

Radio Edit For George Michael Hit
Stations Want Love, Not Sex

The 15-ips tape appeared during

BY KIM FREEMAN

the same week that Michael

Judas Priest, Jonathan Butler,

stressed that his song is meant to

Stevie Ray Vaughan, Husker Du,

Billy Bragg, and Roy Orbison mir-
ror what appears to be a growing
trend: CD buyers are increasingly

(Continued on page 92)

NEW YORK A tape of ar edited

version of George Michael’s “‘I
Want Your Sex,” with the word
“love” replacing “‘sex,” has quietly
surfaced at some radio stations.

promote monogamy. The singer
made his remarks in a national radio
special and during an unusual intro-
duction to his video, done for MTV.

‘Whitney’ Does It: Debuts At No. 1

BY PAUL GREIN

LOS ANGELES Whltney Houston
this week becomes the first female
artist in pop history to debut at No.
1 on Billboard’s Top Pop Albums
chart. The Arista star also becomes
the first female artist to string to-
gether four consecutive No. 1 hits

on the Hot 100. Houston accom-
plishes these feats as her second al-
bum, “Whitney,” and its leadoff sin-
“] Wanna Dance With Some-

gle,
body (Who Loves Me),” soar to the
top.

“Whitney” is the first studio al-

bum to enter the pop chart at No. 1

since Stevie Wonder’s Grammy-win-

ADVERTISEMENTS

ning “Songs In The Key Of Life” in
October 1976. Only three other al-
bums have debuted at No. 1 in the
modern pop era: Elton John's “Cap-
tain Fantastic And The Brown Dirt
Cowboy” and “Rock Of The Wes-
ties”’ in 1975, and “Bruce Spring-
steen & The E Street Band Live/

(Continued on page 93)
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The Mid-Atlantic's 5-star Washington Area Music Awards winner
MARY CHAPIN CARPENTER debuts nationally: Columbia
Records proudly presents Carpenter’s strikingly sensitive song
collection *“Hometown Girl.” In-store 7/20/87. BFC 40758.

When Tom Kimmel sings, everyone listens! Because Tom
Kimmel's rock'n'roll is sung from the heart. it's played with
conviction, integrity, and style. “That’s Freedom' (888 571-1),
the first single from this exceptional debut album, 5 to 1" (832
248-1), is a first taste of rock’n'roll, Tom Kimmel style. Exploding
at retail & radio—AOR Breaker & on over 50 CHRs. Don't miss
it! On Mercury compact discs, cassettes & records.

Mark Benesch, vice president of
promotion at Columbia, Michael’s
label, says the company sent the
tape to a “few’ stations in the hope
that it would be more programma-
ble. Certain radio stations had said
they feared the song’s lyries could
be interpreted by listeners as advo-
cating promiscuity.

Benesch stresses that Columbia
had nothing to do with making the
edit, but he would not reveal the
source of the tape.

“We do not believe in altering art-
ists” music,” he says. “There are
several stations around the country
who created their own edited ver-
sions and have had great success

with them.”
(Continued on page 93)

DAT Makers
Misrepresent
Gopycode—IFPl

BY MIKE HENNESSEY

HAMBURG, West Germany The
board of directors of the Interna-
tional Federation of Phonogram &
Videogram Producers is accusing
the makers of digital audiotape re-
corders of deliberately misrepre-
senting the effect of the CBS Copy-
code device on recorded music.

In a strongly worded statement
issued to coincide with the IFPI
board and council meetings here,
June 9-11, the federation said: “By
false statements and contrived dem-
onstrations, the DAT industry
maintains that Copycode will distort
recorded music and thus cheat con-
sumers who buy it. Wrong! The Co-

(Continued on page 86)

- the new single by

lEVERT

Produced by Reggie Callowoy  Co-Produced by Vmcem Calloway fa Colloco Inc.

lcst year “(POP, POP, POP, POP) GOES MY MIND,” from Levert’s debut album, Bloodline, topped
Billboard’s R&B Singles Chort. This yeor “"CASANOVA” will entice everyone into clubs ond

record stores as Levert changes speeds with their potented vocal blend. Flirt with Levert and find

yourself in love with them oll over agoin.

From the forthcoming album, THE BIG THROWDOWN (81773)

Produced by Gerald Levert, Marc Gardon & Craig Cooper for Trevel Productions; except “Temptation”

and “Casanova” produced by Reggie Calloway Management: Harry §. Caombs
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Tomorrow's Classics Today...
On Atlantic Records
1987 Atlantic Recording Corp. @ A Wornee Communsations Co.
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What is New Progressive Rock?

Who is Cinema?

And why should I care?

In the early 70’ when progressive rock
was hustled out by disco, the progressive
rock record buyer was largely forgotten.

For the last 15 years or so, he’s been
hoping that the record industry would
remember him and release some new
progressive rock.

The time is now.

Introducing
Cinema:

The New Progressive Label.
Distributed and marketed by Capitol,
Cinema 1s the New Progressive label for
the 80% and beyond.

With its roots in groups like Pink
Floyd, Genesis, and Yes, Cinema artists
will appeal to the record buyer who en-
joys complex yet melodic music.

Cinema 1s for the consumer who
doesn’t require or desire music video to
explain music. He prefers creating his
own images in his own mind-hence the

name Cinema.

Our first two releases.

Happily;, Patrick Moraz lives up to his
reputation as “keyboard genius” with
Human Interface, his first Ip on the
Cinema label.

It has “instrumental of the year”

WrItten 1Nto every groove.

And Cinema is very pleased as
well to present Pete Bardens, the key-
board founder of Camel and ivory be-
hind Van Morrison. His debut solo Ip,
Seen One Earth greets and guides you

through miles of musical mind travel.

It’s an excursion you won't want to miss.

www.americanradiohistorv.com

Although completely different
stylists, both Moraz and Bardens create
visual audio adventures unlike any
you've seen or heard since Dark Side
of The Moon.

Why you should care.
Cinema’s marketing strategy specifically
targets the 70’ progressive rock record
buyer. We intend to bring him and his
substantial purchasing power back into
your stores.

That’s why every piece of Cinema

music will be simultaneously released

on CD.

Cinema. It means more consumers
in your store buying more records than
ever before.

And if there ever was a reason for

a retailer to care, that’ got to be it.

-

On Compact Discs, high quality XDR® Cassettes, and Records.

Ciputol

01987 Capitol Records, Inc.
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NBS: No Moﬁev For Gopycode Test

Lawmakers Press For Swift Resolution

BY BILL HOLLAND

VOLUME 99 NO. 26 JUNE 27, 1987
VSDA REPORTS ’'86 GAINS

Fueled by both increased sales and rental volumes, business rung up by
video stores in 1986 outpaced 1985 volume, according to the annual
Video Software Dealers Assn. survey. Video retailing editor Geoff May-
field reports. Page 4

Nashville’s Fan Fair A Huge Success
The 16th annual International Country Music Fan Fair, held June 8-14 at
the Tennessee State Fairgrounds, drew some 24,000 country music lov-
ers. The event is one of Nashville’s biggest single sources of tourist in-
come. Edward Morris tells the story. Page 37

TOWER'’S STORE DESIGN INFLUENTIAL
The design of Tower Records’ downtown Manhattan store, which bowed
in November 1984, has influenced the look and style of many other rec-
ord stores. Mary Forsell explores the thinking behind the store's design
innovations, created by New York architectural firm Buttrick White & Bur-
tis. Page 41

Spotlight On Jazz
After a period of widespread neglect and indifference, every major label
is involved to a greater or lesser degree in releasing jazz albums—newly
recorded work by both developing and established artists as wel! as reis-
sues. Jazz editor Peter Keepnews reports. Follows page 48
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WASHINGTON Government test-
ing of the CBS Copycode system
could be delayed by as much as four
months because, the National Bu-
reau of Standards claims, there are
no funds available for the study.

Congressional copyright leaders,
dissatisfied with the NBS response to
their directive to hold the test, last
week called NBS officials to the Hill
to underscore their desire for fast ac-
tion.

The June 17 meeting here goes
hand in hand with a strongly worded
letter about to be sent to NBS from
four members of the Senate and
House Copyright subcommittees, in-
cluding the two subcommittee chair-
men. The letter accuses NBS of drag-
ging its heels on the month-old man-
date to evaluate the Copycode
system.

The fate of pending House and
Senate bills requiring the Copycode
system in digital audiotape players
depends heavily on the outcome of
the test. Critics of the system say it
can be defeated and that it degrades
prerecorded sound. Testing, sources
say, could cost as much as $150,000.

The letter is signed by subcommit-
tee chairmen Sen. Dennis DeConcini,
D-Ariz., and Rep. Robert Kasten-
meier, D-Wis., as well as Sen. Orrin
Hatch, R-Utah, and Rep. Carlos
Moorhead, R-Calif., the two ranking
Republicans on the subcommittees.

An unsigned draft of the letter has

7
Lae

already been leaked to the Commerce
Department, under which the NBS
operates. It points out to NBS offi-
cials that the Copycode system pro-
tection has been proposed by Presi-
dent Reagan, in his State of the
Union address, as a solution to unau-
thorized copying of digital recordings

‘Even if testing
is smooth, we'’re
talking deep fall

or winter’

(Billboard, Feb. 21).

Congress expects funding for the
NBS test to come from the existing
Commerce Department budget, but
there have been suggestions from
within Commerce that, as one source
put it, “they might have to cut off
funding to another program to come
up with the money.”

As the funding problem came to
light, suggestions for alternative
monies also surfaced. Sources say
there were suggestions from the Of-
fice of Patents and Trademarks, also
under Commerce, and from several
opponents and proponents of the
pending DAT legislation in the House
and Senate (H.R. 1384 and S. 506)
that U.S. record companies pay for
the testing. That suggestion was
turned down by legislators because
of concerns over possible charges of

bias. Sources say the Recording In-
dustry Assn. of America has infor-
mally offered to split the cost of test-
ing with Japanese DAT manufactur-
ers.

Sources now say the timetable for
testing of the Copycode system has
been extended from a projected four
to six weeks to three to five months.

The testing process, once funding
is found, will be conducted in three
parts: an examination of system
specifications and circuitry; an audi-
bility test to determine if the system
degrades signal and can be “heard,”
which will be subcontracted to out-
side psychoacoustic experts; and a
study on the difficulty of bypassing
the system.

“Even if they find the funding,” a
source admits, “and even if the test-
ing goes smoothly, we're talking
about deep fall or winter.”

Record companies and other propo-
nents of DAT Copycode legislation,
however, are running against the
clock because of a May 30 announce-
ment by Marantz that it intends to ig-
nore a congressional request to re-
frain from bringing DAT machines
into the U.S. Marantz says it will be-
gin selling the machines without any
anticopying device in October.

Japanese manufacturers allied
with the Home Recording Rights Co-
alition have also refused the congres-
sional request to delay bringing DAT
machines into the U.S. (Billboard,
June 30), citing antitrust concerns.

Honoring The Arts. Industry notables gather with Sen. Edward Kennedy, D-Mass., left, during the music industry’s first
salute to the John F. Kennedy Center’s Very Special Arts division. Shown with Kennedy are, from left, Very Special Arts
founder and national chairman Jean Kennedy Smith, Kennedy'’s sister; Gladys Knight; RIAA president Jay Berman, and
Katz and Cherry law firm principal Joel Katz.

Execs To Gather In Los Angeles June 22-27

A&M Prepares For First Worldwide Meet

LOS ANGELES Some 250 repre-
sentatives of A&M Records’ domes-
tic and international operations will
gather here this week for the first
worldwide conference in the label’s
25-year history.

The conference, set to run Mon-
day-Saturday (22-27) on A&M’s Hol-
lywood lot, will include business
meetings, a&r presentations, and
performances by label artists John
Hiatt, Suzanne Vega, Squeeze,
Thrashing Doves, and Barry White
& the Love Unlimited Orchestra.

More than 120 participants at the
conference will be A&M affiliates
and licensees, from such countries
as Yugoslavia, Uruguay, Korea, Ar-
gentina, Bolivia, Sweden, Israel,
and New Zealand, including repre-
sentatives from Australia’s Festival
Records and PolyGram, A&M’s li-
censee for Europe, Southeast Asia,
and Latin America.

Featured speakers at the gather-
ing will be David Puttnam, chair-
man and CEO of Columbia Pictures;
Jann Wenner, publisher of Rolling

Stone; Russ Solomon, president and
founder of Tower Records; A&M
artist Joe Jackson; and Windham
Hill artist and founder Will Acker-
man.

Artist performances are sched-
uled to take place at the conference
site and at Hollywood’s nearby
Roxy Theater. Also slated for the
international audience is a screen-
ing of the hit film “The Untouch-
ables,” the soundtrack of which is
distributed by A&M.

DAVE DiMARTINO

BILLBOARD JUNE 27, 1987

.

wwWwW americanradiohistorv com

3


www.americanradiohistory.com

Unique Push For ‘Wnﬁ(ing Gifs’

Theatrical Return Aids Home Vid Bow

BY AL STEWART

NEW YORK Can the theatrical re-
release of a movie spark home video
interest?

Movie producer Miramax Films
and video supplier Embassy Home
Entertainment will find out in a
unique promotion on behalf of the
Aug. 12 videocassette release of
“Working Girls.”

In an effort to create increased
recognition for the title, Miramax
will rerelease the controversial film
in theaters in 12 cities to coincide
with the video release.

“It's a classic case of the tail wag-
ging the dog,” says Embassy’s vice
president of sales, David Cline, re-
ferring to Miramax’s efforts to pro-
mote the video. “That’s the beauty
of videocassette sales. Theatrical
box office’s significance is great,
but a movie can do even better as a
home video even if it is not a box-of-
fice success.”

The dimensions of the promotion
are also unprecedented for a title of
this nature. Released to theaters in
February, “Working Girls” is a
stark, often graphic look at life in a
New York brothel. No major stars
appear in the film, which generated
less than $3 million during its initial
theatrical run. Its producers say it
was not submitted to the Motion
Picture Assn. of America for fear of
being saddled with an X rating.

In addition to the theatrical rere-
lease, the New York-based, 20-store
chain RKO/Warner (formerly Vid-
eo Shack) is planning to place major
emphasis on the video with exten-
sive point-of-purchase materials and

a Meet The Girls Of “Working
Girls” promotion that will feature
in-store appearances by the ac-
tresses. The film, which will be re-
leased by Embassy’s Charter Enter-
tainment division, will also be pro-
moted with incentives offered to
distributors and sales reps.

The incentives will be awarded
through a “Working Girls” trivia
contest with labor-saving prizes like
microwave ovens and telephone an-
swering machines. Participants will
have to search through solicitation

materials and the film’s trailer to
find the contest answers.

Still, the most compelling aspect
of the video promotion appears to
be the involvement of Miramax.

Embassy’s Cline says that the re-
emergence of the movie is likely to
spark additional publicity for the ti-
tle as a videocassette. Even though
the movie was made with a budget
of less than $300,000, the film was
the center of a controversy when
first released. The film was written

(Continued on page 87)

BY GEOFF MAYFIELD

NEW YORK Fueled by increases
in both rental and sales volumes,
business rung up by video stores
in 1986 outpaced 1985 volume, ac-
cording to the annual survey just
released by the Video Software
Dealers Assn.

By category, action/adventure
and comedy titles led the field, as
they did in the previous year.

The 1986 VSDA survey is based
on responses from some 800 mem-
bers—a universe that represents
more than 7,500 stores.

Of responding dealers, 96.2%
said they tallied more software
sales transactions than they did in
1985; 88.2% reported an increase in
rental transactions. Likewise, re-

VSDA Reports 1986 Gains

Rentals And Sales Top 1985

spondents said volume from both
types of transactions increased in
1986 over the previous year: 95.4%
of the dealers saw sell-through
dollars increase; 89.5% saw a gain
in rental dollars.

As sales and rental volumes in-
creased, the consumer’s cost for
both types of transactions was re-
duced. The average purchase cost
of a prerecorded video dropped
from $37.23 in 1985 to $29; the av-
erage rental fee fell from $2.66 to
$2.40.

Of the survey’s respondents,
7.8% saw their rental transactions
slip; a slightly higher portion of
the stores, 10%, said their rental
dollars were lower than in 1985.
Similarly, those who saw a dip in

(Continued on page 93)

System Adds New Dimension To 3-D

BY STEVEN DUPLER

NEW YORK In the 1983 sci-fi mov-
ie “Brainstorm,” a headset device
allowed people to experience three-
dimensionally filmed events so com-
pletely that some of the characters
died from fright while viewing the

futuristic productions.

Although it is not quite in that
league, a prototype image processor
that allows an ordinary videocas-
sette recorder to be used as a 3-D
viewing machine has been devel-
oped by Space Robot Technologies,
a small aerospace firm in Winston-

BY PETER JONES

MOSCOW There are signs here
that Soviet leader Mikhail Gorba-
chev’s policy of glasnost, or open-
ness, is spreading to commercial
aspects of the entertainment
world, with particular repercus-
sions outside of the Soviet Union.

Following an appeal to the new
culture minister, Vladimir Sakha-
rov, by a group of some 20 influen-
tial figures in the world of the per-
forming arts, the authorities have
lifted two regulations that the art-
ists say restricted their work.

The three-month limit imposed
on artists performing abroad in
any year will be ended. As a re-
sult, they will be able to sign con-
tracts wherever and whenever
they like.

Also, the state-run agency Gos-

More Freedom For Soviet
Artists Touring Abroad

concert has lifted its monopoly on
representing such artists abroad.
The performers argued that they
should have the right to find their
own agents in foreign countries
and to negotiate their own fees—
roles which Gosconcert had as-
sumed in the past.

The state agency already had
admitted that it was too large to
look after all artists on an individ-
ual basis and appreciate fully their
personal qualities and needs.

The only stipulation put by Sa-
kharov, who was appointed by
Gorbachev last fall, is that artists
who seek their own agents abroad
will have to pay a small percent-
age to Gosconcert.

Among the artists who signed
the appeal was the acclaimed or-
chestral conductor Gennadi Rozh-
destvensky.

Salem, N.C. The firm has also pat-
ented a process for converting 3-D
films to video.

The SRT system could pump new
life into the 3-D movie by providing
the home video and pay-per-view in-
dustries access.

The Stereo Vision system, for
which SRT holds a patent listing 67
different applications, consists of
three basic parts: a viewing head-
set, an image processor, and a cam-
era subsystem.

The wrap-around headset gener-
ates two separate images—one for
each eye—by means of twin liquid-
crystal displays and related optics.
The images appear within the head-
set—no television monitor is re-
quired—and they can be drawn
from live camera shots or such pre-
recorded sources as videocassettes
and TV, or even be generated by
computer.

Seeing the image reproduced in
this manner “puts the viewer right
in the picture in a way that has nev-
er been achieved before,” says John
Dobbins Jr., SRT’s president.

The image processor—a black
box that is the heart of the sys-
tem—allows the user to “view, re-
cord, or play back stereo video or
audio” using a standard VCR, says
Dobbins. “It combines the two com-
plete video images in such a way
that the combined image can then
be recorded on a standard videocas-
sette using a standard VCR,” says
Dobbins.

(Continued on page 87)

Golden Cure. Elektra Records executives present gold plaques to members of
the Cure for sales of *Standing On The Beach.” The band has been touring to
promote its latest release, “Kiss Me, Kiss Me, Kiss Me.”” Shown are, from left,
senior VP of marketing and promotion Mike Bone, group members Laurence
Tolhurst and Simon Gallup, Elektra/Asylum chairman Bob Krasnow, group
members Robert Smith and Boris Williams, and group manager Chris Parry.

Executive Turntable

RECORD COMPANIES. Frank Welzer is named vice president and general man-
ager of CBS Discos, based in Miami. He was vice president of marketing for
CBS’ Latin American operation.

A&M Records Canada appoints Jean Pierre Guilbert vice president of
promotion and James Monaco vice president of publicity. Guilbert was di-
rector of national promotion. Monaco has been with the company for 11
years.

Debbie Sandridge is promoted to director of a&r for Motown Records in

U

- h ;
WELZER GUILBERT MONACO SANDRIDGE
Los Angeles. She was assistant to the vice president of that area.

Andy McKaie is appointed director of a&r special markets and products
for MCA Records in Universal City, Calif. He was director of national pub-
licity for the label.

Elektra Records in New York appoints Kenny Ortiz national director of
dance music. He was working independently with Supertronics, RCA, and
Are N’ Be Records.

Private Music in New York names Jeff D. Klein vice president of market-
ing and sales. He was serving as a consultant to the company.

Antonia Sneed becomes financial administrative coordinator for Elektra
Records. She was upped from assistant, administration.

PolyGram Records promotes Don Coddington to Seattle local promotion

WELLS

ORTIZ BONHAM LOUBET
manager. He was a local promotion representative in North and South Car-
olina. Coddington will be succeeded by Joe Riccitelli, who was a college
promotion manager for the label. Additionally, Chris Lopes becomes man-
ager of college promotion, based in New York. He was involved in artist
management.

Bob Bernstein is appointed manager of public relations & communica-
tions for EMI Music, North America, based in Los Angeles. He was an ac-
count executive and staff writer for Dennis Davidson Associates.

Jayne Grodd is promoted to manager of a&r administration for Manhat-
tan Records in New York. She was senior coordinator for that area.

Relativity Records in Jamaica, N.Y., makes the following appointments:
Jim Kozlowski as director of artist development; Mike Corcione, national
promotion director; and Matt Pollack, national album promotion.

HOME VIDEC. Lorimar Home Video in Irvine, Calif., promote Rob Bonham to
vice president of sales and Pierre Loubet to vice president of business de-
velopment. Bonham was director of sales. Loubet was vice president of new
markets.

Cathy Mantegna becomes vice president of advertising and publicity for
Forum Home Video in Stamford, Conn. She was director of publicity and
promotion for Vestron. Also, John Scott is upped to national sales manager
for Vestron. He was national sales manager for Lightning Video.

Leslie O’Brien is named vice president of marketing for New World Vid-
eo in Los Angeles. She was with Mattel Toys.

Dana Plautz is appointed director of business development for Embassy

(Continued on page 84)
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6th ANNUAL

VIDEO SOFTWARE DEALERS
ASSOCIATION CONVENTION

August 16-20
Las Vegas, Nevada

Both -
Sides

of the -
Coin. -
VSDA 87 .

Business Sessions featuring Top Industry Speakers

and Special Guests!
Meet Celebrities!

Convention Center Exhibit Area. Over 325,000
square feet of exhibits!

Registration fees include admission to all
Breakfasts, Lunches, Dinners, Gala Events,
Business Sessions, Educational Seminars and
Exhibits!

Educational Seminars!

Hundreds of exhibits featuring computer
hardware and software, video hardware and
software, accessories, fixtures, p.0.p. signage,
T-shirts, buttons and more!

Product Presentations!

Meet manufacturers and distributors!
1st Annual VSDA Scholarship Awards!
Best Seller Awards Banquet!

SPACE IS LIMITED TO 4,000 FULL REGISTRANTS. SO, DONT GET TURNED AWAY, REGISTER TODAY!
ALL CONVENTION REGISTRATION WILL TAKE PLACE AT THE LAS VEGAS CONVENTION CENTER.
FREE AIR-CONDITIONED SHUTTLE BUSES TO CONVENTION CENTER FROM BALLY'S, CAESAR'S AND TROPICANA!

Please send me VSDA Membership information and Convention Registration Forms.
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Sal Licata Named CEO Of N.Y.-Based Operation

EMI/Manhattan Revamp Gonfirmed

NEW YORK The rumors can fi-
nally stop. The EMI America and
Manhattan labels have been
merged to form a
new New York-
based company,
EMI America/
Manhattan Rec-
ords.

Details of the
merger were an-
nounced by Joe Smith, vice chair-
man of Capitol Industries-EMI
Inc., June 18 at the Capitol Tower

in Hollywood.

Sal Licata, president of distribu-
tion for RCA-A&M-Arista, has
been named chief executive officer
of the new label. He will assume
the position in July and will report
directly to Smith.

The reshuffling has precipitated
Jim Mazza’s resignation as presi-
dent of EMI America; Manhattan
topper Bruce Lundvall will become
president of EMI America/Man-
hattan, reporting to Licata on the
creative aspects of the company,

Special Music Bows Midline
GDs 0f New Sessions

NEW YORK For most labels, put-
ting out midline or budget compact
disks usually means dipping into the
vaults.

But Dick Greener—who operates
the Special Music Co., which has
specialized in budget cassettes since
its start several years ago—is get-
ting into CD midlines with newly re-
corded product.

Greener, who left CBS Records
two years ago after a 16-year stint,
is ready with five debut CDs whose
adult-MOR direction is hinted at by
the tag line, “Music lovers’ music!”

The CD releases, housed in jewel
boxes, which in turn are enclosed in
individually themed 6-by-12 boxes,
are sold direct to accounts at an un-
der-$7 price tag, Greener says.

The first five releases—to be fol-
lowed by at least seven more this

year—are ‘‘Ragtime Piano Favor-
ites,” featuring Dick Wellstood; ‘26
Happy Honky Tonk Favorites” by
Dave Jasen; ‘“‘Derek Smith Plays
The Passionate Piano”; “The Sensu-
al Sound Of The Soulful Oboe,”
with Bert Lucarelli; and “Romantic
Guitar,” with Jay Berliner. Veteran
producer Bugs Bower handled all
the dates. The CDs are being
pressed by Sony’s DADC plant in
Terre Haute, Ind.

The cassette line of the Special
Music Co., which is based in Hack-
ensack, N.J., sports major artist
compilations licensed from such la-
bels as CBS, RCA, and PolyGram.

Greener says that the CD catalog
will be made available on cassette
sometime in the future, an approach
he believes warrants recognition as
an industry first. IRV LICHTMAN

Total Experience Bankrupt

Calif. Label Files For Chapter 11

BY CHRIS MORRIS

LOS ANGELES Total Experience
Records, the Hollywood-based label
whose roster includes such popular
black acts as the Gap Band and Yar-
brough & Peoples, is seeking Chap-
ter 11 protection in federal bank-
ruptey court here.

The company’s petition, filed May
217, is unusual in that Total Experi-
ence lists greater assets than liabil-
ities: $9.5 million vs. $8.5 million.

At the heart of the petition is a $6
million debt to RCA Records, which

has distributed the company’s prod-
uct since 1984. The nature of the un-
secured credit is unexplained in the
document.

Total Experience spokesman Ron
Ashford says that RCA will contin-
ue to release the label’s product,
adding that new Gap Band and Yar-
brough & Peoples albums are due
soon. An RCA spokesman confirms
the assertion, saying, “Our distribu-
tion agreement is still in effect.”

“We're definitely in business and
will continue to stay in business,”

(Continued on page 87)

LOS ANGELES British inva-
sion? What British invasion?

With the July Fourth weekend
just days away, patriotic music
fans in the U.S. may want to take
stock in their country’s greatest
export—hit records.

There are revolutions, and there
are revolutions per minute. One
glance at Billboard's Hot 100 since
the fabled British invasion of the
mid-'60s concisely proves that the
U.S. has licked the U.K. not once
but twice: in 1776 and even during
the Beatles' heyday.

Proof? The best gauge, as al-
ways, is the Hot 100. From 1964-

Radio To Salute U.S. Hits

77, U.S. artists have consistently
dominated its No. 1 slot. In fact,
had Simon & Garfunkel’s “Sounds
Of Silence” reached its No. 1 spot
just one week earlier—Dec. 25,
1965, rather than Jan. 1, 1966—it
would have been a clean sweep.
Regardless, during that 1964-77
span, U.S. artists claimed more
No. 1 hits than their British coun-
terparts in every year but 1965.
The facts—as researched for a
radio special to be presented by
United Stations Radio Networks
in conjunction with Billboard—
speak for themselves:
(Continued on page 87)

with emphasis on a&r duties for
the new label and the Blue Note
imprint.

“Together, Licata and Lundvall
form a strong team in both the cre-
ative and marketing fields,” says
Smith. “The new label will also have
the advantage of a powerful com-
bined artist roster as well as an ef-
fective marketing unit to promote
and sell their product.”

Jack Satter, Manhattan vice pres-
ident of pop promotion, will become
head of promotion for EMI Ameri-
ca/Manhattan; Gerry Griffith, Man-
hattan senior vice president of a&r,
will be head of a&r for the new la-
bel. There has been no official word
on other personnel changes.

EMI America/Manhattan will use
the field promotion staff previously
shared by the two labels. The com-
pany’s West Coast operation will be
based in the Capitol Tower in Holly-

wood.

STEVE GETT

Here’s Billy. Artist Billy Viera, center, accepts a gold award for “By Request:
The Best Of Billy Vera & The Beaters” from Johnny Carson, left, and Rhino
Records executive Stan Eecker, following a recent taping of “The Tonight
Show.” A special trophy was presented to the television show in appreciation
for Vera's numerous guest appearances during the last few months.

‘l Wanna Dance’ Produces Third No. 1 In
Three Months For Narada Michael Walden

WHITNEY HOUSTON'’S “I Wanna Dance With
Somebody (Who Loves Me)” is the third No. 1 hit in
less than three months for producer Narada Mi-
chael Walden, following Starship’s ‘“Nothing’s
Gonna Stop Us Now” and Aretha Franklin &
George Michael’s “I Knew You Were Waiting (For
Me).” Only two other producers in the last 10 years
have landed three No. 1 hits in the space of just three
months. Quincy Jones did it in early 1983 during the
“Thriller” blitz, and the Bee Gees, Karl Richard-
son, and Albhy Galu-

ten scored in early
1978 during “Saturday
Night Fever” mania.
Walden, once a
drummer with John
McLaughlin’s Maha-
vishnu Orchestra,
first hit the r&b chart
as a solo artist in 1977,
He landed his first top

GHART

BEAT

10 r&b hit in 1979 with
“I Don’t Want Nobody
Else (To Dance With You),” which, judging from the
title, at least, could be an answer record to Houston's
current smash.

Walden has also placed several albums on the Top
Pop Albums chart, the most successful being “The
Dance Of Life,” which climbed to No. 74 in 1980. But
clearly, Walden has achieved his greatest success as
a producer. He landed his first top 10 pop hit two
years ago with Aretha Franklin’s “Freeway Of
Love” and scored the first of his four No. 1 hits in
February 1986 with Houston’s “How Will I Know.”

Only five other producers have amassed as many
No. 1 pop hits in the '80s. Lionel Richie is out front
with six (four produced in collaboration with his long-
time partner, James Anthony Carmichael). Quin-
cy Jones, Daryl Hall & John Oates, and Hugh
Padgham are tied for second place with five No. 1
hits in the '80s.

Everything else you could possibly want to know
about Whitney Houston—except her home phone
number—can be found in the story on page one.

I..L. Cool J’s “Bigger And Deffer” leaps from No.
52 to No. 13 in only its second week on the Top Pop
Albums chart, becoming the fastest-breaking rap al-
bum to date. Run-D.M.C.’s “Raising Hell” took four
weeks to crack the top 20 last year, and the Beastie
Boys’ “Licensed To III” took eight weeks to crack
the top 20 in January. Whodini, the other platinum-
level rap act, has yet to hit the top 20. Its highest
charting albums, “Escape” and “Back In Black,”

by Paul Grein

both peaked at No. 35.

L.L. Cool J's previous album, “Radio,” was a sleep-
er pop hit last year. It remained in the top 100 on the
Top Pop Albums chart for 22 weeks but never
climbed above No. 46. It fared better on the Hot
Black Albums chart, where it peaked at No. 6.

FAST FACTS: With Whitney Houston debuting at
No. 1 on this week's Top Pop Albums chart, Motley
Crue has to be content with a No. 2 finish for “Girls,

: Girls, Girls.” But the
group has a consola-
tion prize of sorts: Its
entire catalog returns
to the chart this week.

Heart’s “Bad Ani-
mals” jumps to No. 6
on this week’s Top Pop
Albums chart. The al-
bum took just three
weeks to climb into the
top 10, compared with
nine weeks for the
grcup's last release, ‘““Heart.” The first single,
“Alone,” jumps to No. 4 on the Hot 100. It was writ-
ten by the team of Billy Steinberg and Tom Kelly,
who have a flair for writing hits for female pop/rock
stars. They wrote Madonna’s “Like A Virgin” and
Cyndi Lauper’s ‘“True Colors,” both of which
reached No. 1.

Richard Marx, whose “Don’t Mean Nothing”
jumps to No. 2 on this week’s Album Rock Tracks
chart, is no stranger to chart success. But the last
time he was riding high, it was on a different chart
and he was working behind the scenes. Marx co-
wrote the Kenny Rogers/Kim Carnes/James In-
gram hit “What About Me,” which reached No. 1 on
the Hot Adult Contemporary Singles chart in No-
vember 1984. To go from writing AC ballads to per-
forming hit album rock tracks in less than three
years is a remarkable career transition.

WE GET LETTERS: Dan Kraft of Boston notes
that Pseudo Echo’s “Funkytown,” which jumps to
No. 16 on this week’s Hot 100, is the first remake of
an '80s hit to crack the top 40. The original version,
by Lipps Inc., was No. 1 for four weeks in 1980.
“Funkytown” is one of three remakes of former No.
1 hits in this week's top 30. Kim Wilde’s update of
the Supremes’ “You Keep Me Hangin’ On” dips to
No. 17; the Nylons’ remake of Steam’s “Na Na Hey
Hey Kiss Him Goodbye” surges to No. 26 (minus the
“Na Na” and the “Hey Hey”).

www.americanradiohistorv.com
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Tiie raBuLous _
THUNDERBIRDS §
GOT YOUR NUMBER..B»
AND IT'S A HOT ONE!]

“Hot Number.” The sizzling new album from
the No. 1 Texas rock ‘n’ boogie bana,
The Fabulcus Thunderbirds!

“Hot Number” is the follow-up to
The Fabulcus Thunderbirds’ Top-10 elbum,
“Tuff Enuff ” Like its predecessor, “"Hot Number”
is produced by Dave Edmunds.

And like its predecessor, it’s a sure shot for the top!

Take a Nunmber!

““HOT NUMBER.’’
The new album from
The Fabulous Thunderbirds.
Featuring the hitsingle, ‘’Stand Back."’
On CBS Associated Records, Cassettes
and Compact Discs.

Produced by Dawe Edmunds for Dave Edmunds Productiors, Ltd.
Management: Ma-k Proct for Mark | Productions.
“CBS” is a trademar< of CBS Inc. - 1987 (BS Inc.
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Cm OZL” d)/cz/zwzs,

rom her Hot Band days to the hit Lano,

Emmylou Harris has always given new
spirit to traditional country music. For her

brand new M_gel Band album, she

gathered 12 special songs and some

distinguished friends, then went into
the studio live and turned on the heat. Its
100% Emmylou Harris, at her very best.

Angel Band

(1/4/2-25585)

The New Album - Produced by Emory Gordy, Jr.
and Emmylou Harris - Featuring the Hit Single
“Someday My Ship Will Sail’’(7-28302)
Management: Mark Rothbaum & Associates, Inc.

OnWarner Bros. Records, Cassettes and
Compact Discs
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BY KEVIN WALL

It has become increasingly appar-
ent that the musie industry is less
than enthusiastic about the sell-
through potential of music video.
Philosophically and financially, ma-
jor record companies have tight-
ened their purse strings and are re-
evaluating their commitment to the
format.

Can ancillary companies and re-
tailers that helped ignite “the video
boom” survive, or have record com-
panies and retailers created a mind-
set about the industry’s viability
that will cause it irreversible dam-
age?

I'd like to outline some of the
problems and how I believe they can
be solved.

First, the industry seems to have
realized that it’s detrimental to com-
pare the music video business to the
theatrical video business. In just
about every aspect (acquisition, unit
pricing, shipping, profit margin, vol-
ume, etc.) music video sales would
seem paltry by comparison.

However, one only has to recall
the origins of the record business to
find a more valid comparison to the
present state of the MV sell-
through business. Record compa-
nies started pretty much as a “pen-
nies,” businesses with low profit
and high volume. Sales from singles
helped solidify a broad consumer
base. And once that base was estab-
lished, record companies expanded
into albums. As the industry grew,
it introduced new products—tape,
the cassette, the compact disk—and
passed on most of those costs to the
consumer.

What happened in MV is that the
business was created backward. It
was created as the recording indus-
try approached the difficult years of
1982 and 1983. Funding and staffing
of video departments, which had
been dispensing huge amounts of
cash for grandiose concepts, collid-
ed with a slowdown of record sales.
Production fees were arbitrarily set

AN OUTDATED DEMOGRAPHIC

In what may be an idealistic yearning
for fairness and accuracy, I've con-
cluded that it is time for a change in
the title of the black charts. Although
others have raised this issue in the
past, I think its importance warrants
further discussion . .. and action.

At one time, they seemed to serve
a purpose. During the early '70s,
when there was a clear distinction be-
tween rock’n’roll and r&b, music
charts helped clarify that distinction.
There was really no way to get the
white Led Zeppelin following con-
fused with the black O’Jays follow-
ing, and chart segmentation reflected
this.

Then a strange new sound was
heard, music that combined the hard-
ness of a rock’n’roll beat with the
soul of r&b—disco! A new demo-
graphic was born. Disco attracted a

New Approaches Needed

THERE IS A MARKET FOR MUSIC VIDEO

with little concern for the labels’
chances for recoupment.

MTYV convinced record companies
that videos should be “free goods”
and that hit videos translate into hit
records. Some superstar acts,
thanks to pay television, did earn
back substantial revenue. But nei-
ther cable broadcasts nor other ex-
ploitation made any real impact on

|

Kevin Wall is chairman of Radio Vision

couraging, and there are other in-
dustry trends there that forecast
even greater potential revenues.
But in the U.S., the industry’s per-
ception of itself continues to fluctu-
ate.

Musie product is filling a void for
networks in many countries. Spain,
Iceland, Malaysia, West Germany,
and France are now buying product

‘Major record chains ‘

are enthusiastic, but

video retailers have
all but given up
on the format’

International.

cost recoupment or made any
progress toward creating a product
produced, priced, and marketed as a
mass consumer item.

Sell-through of music video in the
U.K. has been successful because
record companies there were com-
mitted from the outset and aggres-
sively pursued the consumer. They
bypassed video specialty stores,
which they realized are intended
largely for rentals or to serve con-
sumers interested in movies, not
music. And they built a competitive
price structure supported by cross-
promotions, merchandising, and in-
store displays.

Once consistent sell-through was
established, U.K. distributors took
another step. They positioned the
market to accept ‘premium” video
product as well as lower-priced mu-
sic video. Most recently, they also
launched the music video “gift mar-
ket,” selling music videos in major
chains like Woolworth’s and
Smith’s.

Statistics in the U.K. are very en-

on a regular basis. In these same
countries, new music video sell-
through labels are being formed,
generating more consumer pur-
chases.

In our own country, the sell-
through market for music videos
grew by 35% in 1986 and accounted
for some $129 million in sales. Major
record retailers are enthusiastic and
show increased sales, while video
retailers have all but given up on
the format.

There are three areas that need to
be addressed to exploit music prod-
uct more efficiently. The first and
most crucial is pricing.

For the most part, music videos
have been overpriced, particularly
because they’'ve been competing
with lower-priced albums, concerts,
and merchandising products. It's
easy for the consumer to ignore a
secondary, higher-priced item after
having already purchased other
products by the artist.

The second area is timeliness and
coordination. The home video re-

lease should be coordinated with
other market releases. Longform
concerts have traditionally been
marketed as one-time-only specials,
but both these concerts and home
video releases should be strategical-
ly timed and distributed to provide
marketplace continuity. Time lag
can severely cut the shelf life and
appeal of the MV product.

The third area is the length and
configuration of the music pro-
gram. The program released in
home video should be tailored to the
viewer’s lack of response to long-
form concert programming. The
fact is that this particular format
has yielded minimal sales.

Probably the single most encour-
aging sign for a solid music video
market is PolyGram’s CD video, a
new product that fuses all these ele-
ments into one package. The CD
video will prove attractive to the
consumer, and technically and cre-
atively it will allow for better pric-
ing and a more suitable configura-
tion.

Whether CD video is developed in

* time to change the industry attitude

remains to be seen, but the across-
the-board creation of more “dispos-
able programming” and its reve-
nues will give much-needed incen-
tives for record companies and
retailers to build a stronger sell-
through market.

Better configurations mean bet-
ter pricing. Better pricing means
more ample display space. And
more retail space translates into im-
proved consumer awareness and
greater sales.

I urge record companies, manag-
ers, attorneys, and artists to read-
just their attitudes toward tradition-
al music video programming and be
more responsive to the needs of the
industry.

It will take coordinated effort to
implement effective change. But
then the music industry has every-
thing to gain. It also has much to
lose if it doesn’t respond positively.

white and black audience.

In the early ’80s, rock’n’roll mel-
lowed, disco had “died,” and r&b was
sneaking its way into the radios of
middie America. Then, in the mid-
’80s, before you could say Madonna,
a new sound was heard. It sounded a
lot like disco but was labeled “dance
music.”

Black artists sing it; white produc-
ers produce it. White singers sing it;
black producers produce it.

Could this be a demographic hell?
No. As it turns out, this music may be
heaven, because everyone is buying
it.

If race is no longer an issue in the
mind of the consumer, why then do
charts labeled “black” still exist? We
don’t see this type of labeling in other
art forms.

Today, the so-called black charts
serve as a vehicle rather than a classi-
fication. In order to break a record in
pop radio, it is often first promoted as
black. Once it has proven its merit
there, it is directed to pop stations.
The black charts serve as the first

phase in the crossover of a record.
Perhaps ‘“‘phase 1” and ‘“phase 2”
would be more appropriate chart ti-
tles.

50 we have the arrival of a new
breed of radio stations. WQHT New
York and KPWR Los Angeles are
dance-music-oriented, playing music
that defies racial demographics.

In an industry that has Phil Collins
producing Philip Bailey, and Nile
Rodgers producing Madonna, we
need to rethink the racial separation
that black charts imply.

Jae Delman
Artist Management Division

Radio City Music Hall Productions |

New York

EARING THE IMAGE
I have some comments with refer-
ence to Ken Joy’s articles “Macrovi-
sion Tries To Mend Image” and “Suit
Filed Over Anticopying System’’
(Billboard, June 13).

The ANS System-5 technology has
been examined and carefully studied
by patent attorneys at the firm of

Levisohn, Lerner and Berger in New
York. Peter Berger, who is handling
patent matters on our behalf, has ad-
vised us that ANS System-5 does 7ot
infringe Macrovision’s patent.

ANS International Video Ltd. will
indemnify all of its clients against
any and all claims of patent infringe-
ment.

ANS System-5 has been shown to
most major home video companies,
and we are negotiating contracts
with duplicators worldwide. Obvious-
ly our clients like our system. We
have yet to find anyone who saw any
degrading of the visual image.

Ahmed Tahir

Marketing Chief

ANS International Video
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor.
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KPRS Celebrates Its Longevity

Black-Owned Co. Desegregates Airwaves

BY KiM FREEMAN

NEW YORK When the KPRS
Broadcasting Corp. marked its
36th anniversary recently, KPRS
and KRPT Kansas City, Mo., the
Carter family, and all station em-
ployees had much to celebrate. The
company—wholly owned by the
Carter family—holds the oldest
black-owned, -operated, and -for-
matted stations in the country.
Both stations are outstanding role
models for minorities in any stage
of a broadcasting career.

KPRS was founded by Andrew
R. “Skip” Carter. To Carter and
his wife and partner, Mildred, the
company’s success is only partially
defined by Arbitron stats. More
important, says Mildred Carter, is
the opportunity KPRS has given
minorities to prove themselves.
She says the resulting evidence
shows that whites and minorities
can work together and win in the
medium.

“Our main focus has been to
show that all these people can
work side by side,” she says. “Our
feeling is that if you are willing to
put enough into something, it
doesn’t matter what color your
skin is.”

Skip Carter became interested in
radio and engineering while at-
tending Georgia State Univ. at Sa-
vannah. When he came out of the
service in 1945, Carter set his
sights on owning his own station.

“There were no black-owned sta-
tions at the time,” recalls Mildred
Carter. “‘Skip wrote a letter to
Broadcast Magazine stating the
need for black advertising and
black radio and the fact that no
blacks had ever been given a li-
cense. Gov. Alf Landon of Topeka,
Kan., became interested in the ar-
ticle and contacted my husband to
come to Topeka for an interview.

“[Landon] said he’d give him an
opportunity to show what he could

do in radio.” Carter proved effec-
tive, and Landon soon became a fi-
nancial partner in backing him to
apply for the license of an outlet in
Oletha, Kan., that had disecontin-
ued broadcasting. Carter was
granted the license in 1952,
promptly moved the outlet to Kan-
sas City, and KPRS was born.
“There had been another license
granted to a black man in Atlan-
ta,” recalls Mildred Carter. “But
that station did not survive.”

The KPRS calls were moved to
the FM band in 1963, and the
KPRT calis arrived on the original
AM.

Exposing KPRS Broadcasting’s
purpose has been a key priority all
along, according to Mildred Car-
ter. ‘“We belong to every organiza-
tion in the country. My husband is
on the board of directors for Na-
tional Assn. of Black-Owned
Broadcasters,” she says. “It was
all a matter of getting blacks expo-
sure in the white population and
business areas—areas where they
had not gotten exposure before.

“We've come a long way in see-
ing the growth of blacks in broad-
casting, but there’s still a long
way to go. Right now, there’s
about 100 black radio stations in
the country, maybe 10 or 12 black-
owned TV stations.

“There is much to learn about
radio, primarily because blacks did
not start to own their own stations
until the last 10 or 12 years,” she
says, adding that training pro-
grams for Kansas City radio aspi-
rants are an ongoing project at
KPRS and KPRT. Mildred Carter
says that as more minorities con-
tinue to pursue communications
degrees in college, there are still
not enough black-owned stations
to handle those looking to enter
the business. Therefore, KPRS
Broadcasting’s policy that all
races can work together is being
emphasized all the more.

newsline...

EZ COMMUNICATIONS creates a regional programming staff with the
promotion of three of its PDs, who will all continue their PD duties
in their new positions. Jim Richards, PD of WBZZ Pittsburgh, will
oversee KYKY St. Louis, WEZC Charlotte, N.C., and WEZS Rich-
mond, Va. WEZB New Orleans PD Shadow Stevens will be in charge
of WAIV/WOKYV Jacksonville, Fla., and WHQT Miami. And KRAK-
AM-FM Sacramento PD Don Langford will supervise KMPS-AM-
FM Seattle, KFYE Fresno, Calif., and KAMJ/KMYL Phoenix.
Based in Fairfax, Va., EZ grew so much in the last year that the for-
mation of regional posts was necessary. All three PDs will report to
EZ VP/programming Dan Vallie.

BRUCE HOLBERS is promoted to president of TAK Communications’ radio
group. Holberg was president/general manager of urban outlet
WUSL Philadelphia for the past five years. TAK purchased WUSL
from Lin Broadcasting recently, and the company also owns WKIO-
FM Champaign, IlI., and several television stations.

WIN COMMUNICATIONS makes two appointments within its chain: WQAL
Cleveland general manager Mark Biviano is elevated to VP/GM of the
station, and Paul Rogers joins new Win property WEJZ (formerly
WLCS-FM) Jacksonville, Fla. Rogers arrives at the easy listener from
president/GM posts at WFYV-FM and WPDQ-AM, both in Jackson-
ville.

The continued incorporation of
minorities into radio must go far
beyond Federal Communications
Commission equal opportunity
regulations, she says. “It takes
more than that. We need to have
more trained and capable people in
radio. They can’t just be figure-
heads.”

Letting listeners of urban-for-
matted KPRS and gospel/inspira-
tional KPRT know that the sta-
tions are black-owned and -operat-
ed is an integral part of everyday
programming. The recognition
KPRS Broadcasting receives, how-
ever, is not restricted to Kansas
City: The company has been hon-
ored numerous times by organiza-
tions of all sorts. “We’ve gotten
recognition from congressman,
governors, legislators,” says Mil-
dred Carter. “It’s been a beautiful
response.”’

For health reasons, the founders
now live in Florida, but keep in dai-
ly touch with Kansas City through
an elaborate computer setup. ‘I
have a dedicated line to the sta-
tion. Whatever happens at the sta-
tion on a given afternoon, we know
about it the next morning via the
computers,” she explains. Most of
KPRS’ management has been kept
in the family, with the Carter’s off-
spring holding various positions at
the Kansas City outlets.

The couple recently promoted
one of their grandsons, Mike Car-
ter, to president of the stations.
“He went on the air for the first
time when he was 8,”" says Mildred
Carter. ‘““He learned how to manip-
ulate the console and had his own
regular show.” Most of their chil-
dren were bitten by the radio bug
at an early age, she says. “My
daughter decided she wanted to be
a nurse. We said fine, and she got
her degree in that, but she came
back to radio.”

“Washington
Roundup

BY BILL HOLLAND

0N JUNE 16, the FCC upheld the
decision of the commission’s Mass
Media Bureau to decline to issue an
advance “advisory opinion” for the
broadcast on Pacifica’s WBAI-FM
New York of a reading of certain
portions of James Joyce’'s novel
“Ulysses.” Pacifica had asked for
the up-front opinion back in May.
The FCC sidestepped the issue by
saying the request did not contain
“sufficient grounds to warrant the
relief requested.”

THE BROADCAST COMMUNITY
was abuzz with the still-uncon-
firmed rumor that FCC Mass Media
Bureau Chief Jim McKinney would
be leaving the commission to work
on communications issues for the
Reagan administration. Many are
those who are saying, “Say it ain’t

(Continued on page 16)

Ozzy At Ease. KITS “Live 105" San Francisco succeeds in getting a relaxed
glimpse of rock’n’roll wild man Ozzy Osbourne as he drops by to visit the Alex
Bennett show. From left are KITS PD Richard Sands, Osbourne, show producer
Christy Fraser, and GM Ed Kampf.

Programmers reveal why they have jumped on
certain new releases.

BLACK/URBAN

Summer releases are starting up on a sizzling note, says WUSL “Pow-
er 99" Philadelphia PD Tony Quartarone, who has found a threesome
of hot cuts. The first is Kool & the Gang’s “Holiday” (PolyGram). “It’s
consistent to the group’s sound, and they’re singing about things lis-
teners can easily relate to this time of year.” Filling the same bill is the
Cover Girls’ “Spring Love” (The Fever), he says. And Natalie Cole’s
“Jump Start” (Manhattan) is an energetic dance track doing well at
Power 99 with all demos. “She’s got some name recognition with
adults, who appreciate this record,” says the PD, ‘“whereas the youn-
ger end will be educated about her by hearing it.”” Not new but still
burning up the request lines is Labi Siffre’s “So Strong (Inside)”
(Chrysalis). “First, this is a good song musically,” says Quartarone,
“and the message behind it hits you right in the gut.” The song makes
a moving case against apartheid and remains a top 10 request after
seven weeks of play. “Programmers need to go out on this,” he says.

ALBUM ROCK

Sammy Hagar’s “Give To Live” (Geffen) could be the “song of the
summer,” according to WLLZ Detroit PD Doug Podell. Dan Fogel-
berg’s “She Don’t Look Back” (Epic) has a “real good hook to it,” he
says, “and it’s a real nice cross between top 40 and album rock.” John
Waite’s latest, “These Times Are Hard For Lovers” (EMI America), is
“the best record he’s done since ‘Missing You.” This could really cross
over big.” Podell says his personal favorite is Roger Waters’ “Radio
Waves” (Columbia), while Joe Walsh’s “The Radio Song” (Warner
Bros.) is among the biggest reaction tracks on WLLZ’s list. Also in-
cluded in that group are INXS & Jimmy Barnes’ “Good Times” (Atlan-
tic) and Neil Young’s “Long Walk Home” (Geffen). “Both got incredi-

ble reaction after just a couple of plays,” the PD says.

CROSSOVER

Since WQUE New Orleans traded its rock lean for an urban slant last
year, PD Jay Stevens has kept his ear close to the clubs for “those
active records that make us sound fresher and different from WYLD
and WEZB.” This week, some of those finds include “Love Is A
House” (Tommy Boy/Warner Bros.) from the Force M.D.’s. After less
than a week of play, the track is a definite smash and is drawing out-
standing reaction from females 18-34, Stevens says. Also jumping off
the club floor is Bassix’s cover of “Tears Of A Clown” (Epic), as the
remake boom in New Orleans continues. “Younger people are familiar
with the song, although they don’t know quite why,” says Stevens of
remakes in general. “And of course our core demo remembers it well.”
Presumably, the Bassix single makes a nifty segue into Smokey Robin-
son’s latest, “One Heartbeat” (Motown). Having just made a recurrent
of Robinson’s “Just To See Her,” Stevens says ‘“‘Heartbeat” is an even
stronger track. Phyllis Hyman’s “Ain’t You Had Enough Love” (Man-
hattan) has “a pop feel with a Loose Ends sound to it.” Hyman skews
the older end of WQUE's target, and Stevens says this single is “one of
those that you love the first time you hear it.” Finally, the PD raves
about “1.0.U. Me” (Capitol) by BeBe & CeCe Winans. ‘“This is a perfect
midday record because it's more mellow,” he says. “As it gets familiar
it could easily spread threughout the day.” KIM FREEMAN

10.
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he last album, ““KNEE DEEP IN THE HOOPLA"
was a landmark in their career . It yielded
two consecutive #1 hits, “We Built This City"”’
and “Sara”’at AOR, CHR, AC and a #1 video.

hen from the yet unreleased new album
came the biggest selling single of 1987 to date,

selling over 2.5 million copies worldwide.
#1 two weeks in the U.S.,
#1 four weeks inEngland,
#1 three weeks in Canada,
Top Five in Germany, Norway,
Portugal, Israel, Sweden, Switzerland,
Finland, Australia and Holland.

_nd now, finally, comes the most eagerly
anticipated album of this internationally
acclaimed rock and roll band’s career.
featuring the new hit single,

5225-7-G

STARSHIP: Donny Baldwin drums, Craig Chaquico guitars, Grace Slick vocals, Mickey Thomas vocals.

A Produced and Arranged by Peter Wolf ® Produced by Keith Olsen  ® Produced and Arranged by Narada Michael Walden - Management: Bill Thompson

GRUNT &3

TMK(s) ®'Registered - Marca(s: Registradz(s) RCA Covpovation,-k' " 1987, BMG Music * Manufactured and Distributed by BMG Music Records, Cassettes, Compact Discs
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THE HERMAN & McBEAN saga continues . .. The
former WSHE Miami morning team, which arrived at
rival rocker WGTR in February after waiting out a
WSHE noncompete, was served a cease-and-desist or-
der from a court employee via an on-air call June 15.
The injunction restrains the duo from having any and
all connection with WGTR until further notice.
WSHE had asked for the temporary injunction in
November, and it was granted June 12. WGTR PD
Bill Wise says that simply being served the injunction
was not dramatic
enough. WGTR’s lawyer
got a court rep to call the
station, and Wise got the
young woman to agree to
read the injunction to-
Herman and McBean
during their show.
“WSHE has given us the
greatest end-of-book pro-
motion we could ever

WSHE Gease-And-Desist On Herman &
McBean Brings Publicity To WGTR

McBean gave GTR a competitive advantage. Their
name and reputation have significant value to an ad-
vertiser, and that’s where the connection really hurt
WSHE,"” says Marcus. He says he doubts the air tal-
ents were out to hurt WSHE and says that they proba-
bly thought staying off the air would represent suffi-
cient compliance with the noncompete.

Herman & McBean had been working without a
noncompete clause until they asked for more money.
WSHE consented in exchange for the noncompete.
Marcus says the bottom
line of WSHE'’s position
is that it didn’t get its
part of that bargain. If
WSHE wins, it will only
mean that Herman &
McBean will be kept off
the air at WGTR for an
additional two or three
months.

Asked whether the bat-

dream of,” says Wise, in
that the court rep of-
fered an impromptu plug after reading the announce-
ment and before WSHE posted the $5,000 bond. “I
think this kind of stinks,” she said. “Once you left
[WSHE] I started bopping around [the dial], and I've
being listening to WGTR ever since they started pro-
moting that you were there . . . Hang in there!” Three
local TV crews were tuned in, says Wise, and rushed
to film Herman & McBean's reaction to the injunction,
broadeasting it on news shows throughout the day.

WGTR also had the weekend to air editorials, which
referred to WSHE as “Brand X" and accused it of “do-
ing everything in their power to kick us off the radio”
in “violation of our freedom.” The editorial urged lis-
teners to protest the “gag order” by writing to Florida
Gov. Bob Martinez.

“It’s a legally complicated thing,” says Wise. “Basi-
cally, we've filed for a stay of the injunction and are
hoping to have word on that by next week. We're also
hoping that an emergency trial will be called. A trial
has to be called at some point because it still hasn’t
been decided who's right or wrong.”

Wise says WGTR’s position is that preventing a for-
mer employee from seeking employment elsewhere
“cannot be the law. The contract can’t be upheld; it's a
slavery contract. This has become a big moral issue in
Florida. If they win, that means bosses can have com-
plete control over people after leaving.”

Until the next development, WGTR will replace
Herman & McBean with the ‘“People’s Morning
Show,” hosted by a variety of local guests. Television
anchormen, a music writer, and a comedian were on
the bill last week.

EQUAL TIME TO WSHE: The station’s lawyer, Ira
Marcus, calls WGTR’s position a ‘“‘convenient one”
and stresses that Herman & McBean signed their con-
tract with eyes wide open. “There is a statute in Flori-
da that acknowledges that covenants not to compete
under certain circumstances are permissible. Those
circumstances include the prevention of solicitation of
customers of former employers and engaging in a
similar business.” Marcus notes that Herman is a law-
yer and that he and McBean participated in the negoti-
ation of their noncompete clause. That clause prevent-
ed them from making any connection with a competi-
tor. The original time frame was six months, which
the team bargained down to four months. “They knew
what they were doing,” says Marcus.

“They decided to leave WSHE in September, and
when they entered into a written agreement with
WGTR, they thereby accepted employment,” he says.
According to Marcus, both personalities were paid
$5,500 a month between October and February, when
they went on the air at WGTR. During that time, Mar-
cus says that Herman & MeBean assisted WGTR in
recruiting personnel, and that WGTR used the duo’s
ratings at WSHE to woo advertisers and demonstrate
the station’s commitment to its then-pending change
from WAIA to all-CD-rocker WGTR.

“By signing the agreement with WGTR, Herman &

by Kim Freeman

tle has been worth it so
far, CEO John Tenaglia
of TK, which owns WSHE, had no comment.

NOW TO RICK PETERS: He'll be resigning his cor-
porate VP/programming post at TK by the end of the
month to form Peters Communications, and you can
expect him and some yet-unnamed partners to buy a
station soon. He will continue consulting WSHE
through January.

Peters says he’s got his acquisitive eyes on 23 cities
and that a Florida market would be his first choice. He
will also make himself available to consult (in non-TK
markets) on a very limited basis. He can be reached at
305-475-2791,

WWKX “Kix 106” Nashville PD Michael St. John
will be leaving the top 40, creating a hot opening at the
Capitol station. Says the group’s Bill Thomas, “I'm
looking for someone with four or five years of medi-
um- or large-market experience that wants to win in
this head-to-head top 40 battle.” Those interested can
reach Thomas at 205-942-4133.

St. John, who was at WWKX for a year, now heads
to the operations manager post at KOY-FM Phoenix.
That’s an AC station, and St. John’s background is top
40. Don’t jump to conclusions: KOY VP/GM Michael
Horne says, “The possibility of us doing top 40 is un-
likely, and the questions about it are a little prema-
ture. We're a 25-54 station and our intention is not to
change that.”

St. John’s arrival in Phoenix is one of a trio of moves
in the Edens chain. Effective July 6, KOY’s current
operations manager, Bob McNiel, will return to
WRVA Richmond, Va., while WRVA’s current PD,
Gary King, is moving to Edens’ WWDE Norfolk, Va.

MIKE SCHAEFER turns up as the new PD at
KMAI Honolulu. The former KIIS Los Angeles pro-
grammer quit his most recent gig, in Virgin's promo-
tion department, a while ago to get back into radio. As
we recall it, Schaefer was hoping a top 40 shot would
turn up in Los Angeles, but we don’t think Hawaii is
such a bad second choice.

POECAT COUNT: You will see MCA national dance
and Gotham promotion man Bobby Shaw at the up-
coming Bobby Poe. You might see him arrive in a new
Porsche, which he won in the most recent AIR eompe-
tition. He won it with his great pop ears, but let’s hope
he drives it with something else. You'll also see for-
mer WMMS Cleveland—and briefly WNCX Cleve-
land—programmer John Gorman, and you might get
the real dirt on his departure from WNCX.

JIMMY SMITH assumes the PD-ship at urban lead-
er WLUM Milwaukee after several years as MD at
WHRK Memphis, Tenn. At WHRK, the former
KMJM St. Louis-er will assume Smith’s morning
shift, while acting PD Gary Young picks up Smith’s
MD duties.
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O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Texas Toast. Kathleen Hudson talks
up her national ‘‘Texas Heritage Music
Series” to Asleep At The Wheel’s Ray
Benson, while celebrating the
program'’s inclusion in the Longhorn
Radio Network catalog. Hudson
produces the show in Kerrville, Texas.

FOR WEEK ENDING JUNE 27, 1987

WASHINGTON ROUNDUP

(Continued from page 10)

so, Jim,” because McKinney has
done for FCC bureaucracy what
Magic Johnson did for basketball,
and he will be missed. McKinney’s
office is still saying, ‘“no comment
at this time.”

SPEAKING OF THE FCC, here’s
probably the most quotable quote of
the week: FCC Commissioner
James H. Quello, speaking at an At-
lanta luncheon for broadcast promo-
tion and marketing executives
about, among other things, the com-
mission's revised indecency stan-
dards, said that the FCC is not on a
“witch-hunt to exorcise evil disk
jockeys or lewd students.” He add-
ed that previous interpretations of
the Supreme Court’s Pacifica case
“had the practical effect of ob-
structing the prosecution of patent-
ly indecent or obscene language on
the air.” Quello said the commission
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WARNER BROS.

THE ISLEY BROTHERS

SMOOTH SAILIN' TONIGHT

can now ‘‘act on egregious viola-
tions.”

EDDIE FRITTS, president of the
National Assn. of Broadcasters, the
chairman and the commissioners of
the FCC, and others were on Capitol
Hill June 17 testifying before the
House Telecommunications Sub-
committee. The group held hearings
on H.R. 1187, the Broadcast Owner-
ship Stabilization Act, the so-called
antitrafficking legislation that
would reinstate the old FCC rule
that owners that buy stations must
hold on to them for three years. The
NAB takes a neutral stand, and the
FCC commissioners are divided on
the issue. Among the co-sponsors of
H.R. 1187, -authored by Rep. Al
Swift, D-Wash., are the chairman of
the subcommittee, Rep. Edward J.
Markey, D-Mass., and the chairman
of the Energy and Commerce Com-
mittee, Rep. John Dingell, D-Minn.

THE NAB FILED COMMENTS
with the FCC supporting elimina-
tion of the one-to-a-market rule and
modification of the AM duopoly
rule, which prohibits a person from
owning a radio-television combo in
the same market or two or more ra-
dio stations where contours overlap.
The NAB, however, opposes the
FCC’s elimination of the FM duopo-
ly. The commission proposal would
allow ownership of, say, an AM,
FM, and UHF TV combo in the
same market.

cONTINUE TAX CERTIFICATE
policy to aid minorities in gaining
station ownership . . . that’s the gist
of the NAB filing at the FCC. It also
said that if the commission decides
to eliminate the policy, any changes
made should offer “financial incen-
tives to minorities and others.” The
NAB filing says that this is “essen-
tial to the commission attaining its
primary objectives of increasing mi-
nority ownership and participa-
tion.”

NAB’S JOHN SUMMERS, senior
executive vice president, says that
organization strongly opposes a
proposal on Capitol Hill that would
allow advertisers to deduct only
80% of ad expenses in a given year.
NAB is urging House Ways and
Means Committee members to re-
ject the proposal—a follow-up from
a letter sent earlier this month by
Fritts to members saying such a
law would have a ‘“devastating im-
pact” on broadcast media.

—] Billboard.
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SAME OLE LOVE (365 DAYS A YEAR)
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& COMMODORES
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2 million units.

ik i s WARNER BROS. 7-28371 DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS
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- Promotions
ARISTA REFILLS THE WELL
“It’s just our way of giving some- ’
thing back to the black communi-
ty,” says Arista VP/r&b promotion
Tony Anderson of the label’s Black
Music Month poster campaign. The
effort has the support and involve-
ment of several stations around the
country, and the label has printed
up a poster saluting Black Music
"Month. Posters have been donated
to various local black charity and
public-service groups. In return, the
groups are encouraging radio and
retailers to sell the posters in store,
with the proceeds going to the
groups.
To back up the campaign at radio,
Arista has issued a sampler album
featuring tracks from Whitney
Houston, Exposé, La La, Patrice .
Rushen, and others for stations to
give away. The posters’ graphics
are the same as those on the sam- o o 1 . o o N
pler lbum coves 50 the e for e Most Prestigious Station Line Up In Radio Histo
joint efforts between radio and re- *
tailers are mce],y plantqd. New York, NY WHTZ-FM Lincoln / Hastings/ Kearney, NE KEZH-FM Ardmore/ Ada, OK KASX-FM Humble City, NM KZOR-FM
At WUSL Philadelphia, for exam- Losngeles,CA KIS-AM/PM  BatonRouge. LA WEMF-FM  Mendan, Ms WIDQ-FM  Jackson,OH WKOV-AM
e N o icago, WKQX-FM Youngstown, OH WHOT-AM /FM Pa City. FL WPFM-FM ksonville, FL WUVU-FM
ple, the station is giving away the Philadelphia, PA WCAL-FM FortWayne, IN WMEE-FM Mi"s:.f?,zh/;m_m KOPR-FM i:,k,-,,s,n WIFX-FM
albums and encouraging listeners mﬁ:n;iwvu %:: Si“v’;:f;ﬁ” mg:: Grandjunction, CO KSTR-FM Yerome, ID KFMA-FM
. on, -} NV - P
to go buy the poster. WUSL is Detroit. MI WOZVEM  Greenl/NewBern, Washingon, NC KLCTM  GreatFalls MT KMON-PM  JunciionCGityA KICK-FM
. . . . | Roswell, NM KZOR-FM Keene, NH 'WKNE-PM
working with the organization Dallas, T KTKS-FM Lansing, MI WVICFM e CA nett MO Y
: Washington, DC WAVA-FM Fargo,ND WDAY-FM Springs, KDES-FM Kenoett, KNNT-AM
Blacks Educating Blacks On Sexual Houston, TX KKBQ-FM  ElPuso, TX KEZBAM ;f";” ] Gtnde LIS Rejvuiple
Issues. In Atlanta, the support of R e e Lo el o
WVEE, WEKS, and other local ur- Seatle /Tacoma, WA KPLZ-FM FtMyers/Naples, FL WINK-FM Pzrktrs!;;rwi‘ WXIL-FM Lawton, 0K KMGZ-FM
ban outlets benefits a group called A o) Rl e e R e ot
100 Black Men, which consists of Minna/gﬁ;e/‘f«}!{aul.MN WLOL-PM Salinas/Monterey, CA KDON-PM  Presquelsle, ME WDHP-FM Lihue, HI KIPO-AM
. Tampa/St. Pete. WHLY-FM Lafayette, LA KSMB-FM Flagstaff, AR KVNA-AM Lima,OH FM
busmessrqen w.ho.counsel blaFk Denver, CO KIMN-AM  Rockdord, IL WIOK-FM  victoria, TX KVIC-PM uT KPRQ-FM /KRPX-AM
teen-agers in their high school activ- Sacramento/Siockion e KSLUTM  pend OR KXIQ-FM  Lordsburg,NM KXKK-FM
e . . imore, 'WBSB- KNAN-| i
ities and pick up the tabs for their Indianapolis, IN WILMM  Horsdo.ls KDKPM (st M e il
college educations. In New York, Hartonic s s EEO, weog em Honolulu H1 KQMQ-PM Marinetie, WCIL-AM
poster proceeds will be going to the San Diego, CA KSDO-PM  McAllen/Brownsville,TX KRGY-AM AberdcenSD L] BEOmRES VAKH-PM
local chapter of the United Negro Ot DL AW Amarilo, TX KQiz-Fu e N e M vy
Kansas City. MO KCPW-FM lin.M'O / Pittsburg, KS KKCZ-FM Americus GA ) WADZ-FM McMiunville,TNl WIRZ-”M
College Fund. Nashville, TV b i e KZIO-PM s o Thds Lo o
: : Charfotte, NC M Corpus Christi, TX KZFN-FM 03, KRNz 1y -
_“We wanted to [aid] local chari- Sl [ = il Batesille AR KLERM  Morgantown, WV VUQTM
ties so that radio and retailers can i WQUEFK  vakuma, WA KIOK-FM :«nl;&ee“l;eMTlx m:: Monierey N i)
: ) 8 8 8 uttzlo, WVSE-FM Wheeling, WVA/ reckenridge, Mol ., -
tap into what's happening in their Oklahoma ity 0K KJYO-FM Sleubengiﬂe,l’.\ WRKY.FM Bryan, TX KKYS-FM Marysville, CA KRFD-FM
market”’ says Anderson. “It works Grenville/Spartanburg, SC WWIT-AM Reno, NV KHTZ-FM Bozeman MT KUUB-FM NewAlbany, MS WWKZ-FM
out great for everybody involved.” ;zhlz:emaw Kcrx-:u Witchita Falls, TX/ Big Stone Gap, VA WLSD-FM North Platte, NE KELN-FM
. lemphis, WMC-FM Lawton, 0K KKQV-mM Brinkley, AR KQMC-FM ia, WA KQEU-AM
Grand Rapids/ Kalamazoo, M1 WSNX-AM /FM LaCrosse/Eau Claire, W1 WBIZ-FM l;ool:y.ngs,SD l(?il((;—m m;xh,MO KQY:C-FM
BILLIONS & BILLIONS ey v o e M Browmood, X KIS Paducah iy wRIK F
e on/ unpnston, ' Jouxtaty Bowman ND KPOK-AM Paris, TX WAKQ-FM
Harrisburg York/ Lancaster, PA WQXA-FM Tallahassee, FL WGLF-FM v ] WWPL-
. . SanAntonio, TX KSJLAM/FM  TerreHauie,N  WZZQ-PM cc‘:goﬁy“ %ﬁ: m‘“ﬁ““' s qu:.:
The quantity was millions last week Birmingham, AL WIOO-FM Macon,GA WQBLTM y - e '
hen WBCN Boston keyed a 19th- | Dwso YOO Dok KoM Cese T WL iy voum
when ston key ! Lonisville, kY WDJXFM TupeloMS  WWKL-EM Cheraw,SC WPDZ-FM Richmond, 1N WQLK-FM
anniversary celebration to a 2 mil- Greensboro/ Winston-Salem / Highpt, NC WKZL-PM Boise, 1D KIYS-FM Claremont. NH WHDQ-FM Roanoke Rapids, NC WCBT-AM
lionth-song contest, an approach T o T o KOG, I i . o
S ’ Shreveport, LA /Texarkana, TX KOSY-FM Erie,PA WJET-FM S L PA g Rome, WQTU-IM
that WNEW-FM New York used re- Flint/Saginaw/ BayCity MI WCPX-FM  TraverseCity/Cadillac, M1 Cody, WY KTAG-FM Ronan, MT KQRK-FM
cen tly Little Rock, AR KZOU-FM ] WATT-AM Coos Bay, OR KYNG-FM S. Boston, VA WHLF-AM
. Mobile, AL/ Pensacola, FL WABS-FM ico/Redding, CA Cortland, NY WOKW-FM Saco,ME WHYR-PM
1 1 1ti Wilkes Barre /Scranton, PA WKRZ-FM KEWB-PM Clarksdale, MS WAID-FM Salina, KS KSKG-FM
Pl'lZ(:iS .ln garga:ntuan quantl.tles ‘Wichita/ Hutchinson, kS KKRD-FM Lubbock, TX ) KRLB-FM Columbus, NE KWMG-FM Santa Barbara, CA KRQK-FM
spurred interest in the campaign. Knoxville, TN WOKI-PM  Topeka,KS KDVV-FM Cortez, CO KISZ-FM/AM  Scottsblaff,NE KMOR-FM
who i uesse to Jacksonville, FL WAPE-FM Odessa/Midland, TX KWES-FM Chariton 1A KELR-FM Sebring, FL WCAC-FM
A sent In guesses as Albuguerque, NM KNMQ-FM  Florence,SC  WIMX-PM Waterloo/ Cedar Bluff, VA VYRAM  Selmadl VALX-FM
what the song would be competed Richmond, VA WRVQ-FM  Minot/Bismark/ Dickinson,ND
i 5 s freso. CA TNOEM KHHEFI KYYY.FM Campbellsville, KY WCKQ-FM St. George, LT KDXU-AM
for 2 million pennies ($20,000); 2 mil- S WMMEEM  Bloefield/Beckley/ i Diboll /Lufkin, TX KIPR-EM  Sauion,VA WAVE-AM
. g i g DeQueen AR KDQN-FM Stockton, CA KWIN-FM
lion seconds of rock’n’roll from the m:;mu Kowz u m%:(av,u ML ‘Dodge Gty Ks KDCK-PM  Surkville, MS WKOR-FM
WEA ca].talog (1,004 albums); and 2 Greenbay W1 Lo e il Btmockn, aads gcmw:: Sus e Maie i
illi i = Omaha,NE KGOR-FM Albany, GA WALG-1W Fayenieville, g - Stillwater, KVRO-
million laughs (on a Suzuki Samu N SR iy i i Fayettevile AR KMCK-FM  Swainsboro,GA WGKS-PM
rai). Along the way, 2-million-seller Roanoke /Lynchburg, YA WXIK-PM  QuinyL/HamibalMO  KGRC-FM Pt Walton Beach, FL WNUB-AM  _ Tappahanock, VA WRAR-FM
a]bums from WEA were given Cedar Rapids/ Waterloo, IA KQCR-FM Bangor, ME WY Frederick.MD WIYQ-FM Valdosta, GA WLGA-FM
Davenport/Rock Istand / Moline, 1A KIIK-FM Tier,TX KTYL-AM Fairbury, NE KGMT-AM Vermillion, SD KVRF-FM
away as perks. U Mucag.l(v/(apeﬁlmduu,MO KSTG-FM/WWKF-FM Abilene /Sweetwajer, TX KR Fayette AL WHKW-FM Vernal, UT KUIN-FM
he 2 millionth song?—U2’s Portland, ME WIGYV-FM  Mediord OR KTHEPM ForestCity LA KIOW.FM Vincennes, IN WRTB-FM
7 T- g I Lexington, KY WLAP-FM Sarasoua, FL WRRT-FM Fairfield, IL WAIW-FM Waterloo /Cedar Falls, A KFMW-FM
Pride In The Name Of Love. Spokane, WA KZUUFM  DothanAl FHMY-FM Gallup, NM KONM-FM s willamsport, PA WEXXAM
“Emotionally, we felt it was a cor- Chatanoogh N WAL RS ey s Grants N KLLT-FM Wil A KLIK-AM
» . Jobnstown/Aktoona, PA WBXQ-FM  Clarksburg Greenville MS WIQQ-FM 3 e Willision, ND KDSR-FM
ect S0 ays WBCN director of Tucson, AZ KHYEAM  Alevandria LA 10Q-
rect song,  say irector 2y - " oty Marquetie, M1 / Waynesville, MO KFED-FM
. : . . Springfield, MO KKDY-FM Laurel/Hatieshurg, M WRSK-FM ¢ fick Deas” /48
creative services David Beiber, add- S gy wizbM  Biliogs/Hard My ] WHMQT-PM Winner,SD KWYR-FM
ing that the relationship betwee Jackson, MS ©OWIYXFM  SaliurMD WEELFM tio, H1 KPUCAMIL D B [AMMCAN
g ship n
h . . Hilo, HY KWXX-FM Worchester, MA WESO-AM
Bristol, VA/ Greensport/Johnson City, TN WQUT-FM Elmira, NY WL
U2 and WBCN has been a long and Columbia, SC WNOKM  Greemeood, MS i Hoisington, KY KHOK-PM .’ .ro Watertown, NY WT0)-PM
i - Evansville, IN M Waertown/Carthage, Y WYBG-AM Hornell NY WKPQ-FM Woodward, 0K KWDQ-FM
mutually supportive one. He ad Eranse, N eatur/Florence AL e el Houma LA KCIL-FM b p Wentachee, WA KYJR-FM

mits, however, that when you've
been on air 19 years, pinpointing the
-actual 2 millionth song played is a
less than precise science. Says
Beiber, “You calculate how many
songs you play on average a day,
multiply that by 19 years.” He says
that WBCN explained to listeners
that early music logs may not be a

(Continued on next page)
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CBS RADIORADIO will give the
July 4 weekend its all-American at-
tention with a special three-hour
edition of “Rock Connections.” In-
cluded in the profile of 13 American
classic rockers will be a segient
from a rare interview with Jimi
Hendrix, conducted by host Mike
Harrison. The special is produced
by Harrison’s Goodphone Commu-
nications.

WESTWOOD ONE is throwing a
prerelease album party for Starship
fans Friday (26). The one-hour live-
via-satellite sneak preview of the
“No Protection” album originates
in San Francisco and features the
band discussing the new release and
taking listeners’ calls.

HEMN COMMUNICATIONS,
New York, will be airing its second
longform special of the year in a
two-week window centering on the
July 4 weekend. “Wanted Dead Or
Alive” is an hourlong music/inter-
view program that tracks much of
the multiplatinum Bon Jovi album
“Slippery When Wet” and features
exclusive interview snippets. The
music-intensive show was produced
in conjunction with Neer Perfect
Productions, New York.

REMN’s first longform special of
1987 was the one-hour Paul Simon
show “Graceland, Before & Be-
yond,” which aired in April and was
also jointly produced with Neer Per-
fect. REMN was launched in March
1986 when founders Ed Milarsky
and Richard Neuman combined
their respective EMM Inc. and New-
man Communications. The new
company produced three longform
specials last year, including a six-
hour Billy Joel special, and is plan-
ning on producing four specials in
1987.

The company’s first offering and
only ongoing weekly at this time is
the 90-second shortform “Sylvia
Porter’s Personal Finance Re-
port.” The series capitalizes on the

Featured Programming

Test Launching. WPLJ New York morning man Jim Kerr teams with the ABC
Radio Network as it launches the Levis 501 National Rock Test at New York's
Hard Rock Cafe. The promotion will be carried on “American Top 40.” From left
are “American Top 40" host Casey Kasem, Kerr, WPLJ morning show producer
Marisa Brown, ABC Radio Network president Aaron Daniels, and actress Jean
Kasem of the television show ‘‘The Tortellis.”

nationally recognized Porter name
and delivers concise financial infor-
mation that you don’t need a Har-
vard M.B.A. to understand. REMN
is researching a second shortform
offering to bow later this year.

THERE ARE REPORTS of gospel
syndications springing up all across
the country. The Satellite Music
Network of Dallas is so convinced
that gospel is an active and growing
format that it will premiere the
“American Gospel Network” as its
eighth format on July 4. The 24-
hour satellite service is aiming to
edge black gospel ever closer to ur-
ban contemporary as the format
most listened to by the black 25-plus
demographic. The network is partic-

PROMOTIONS

(Continued from preceding page)

librarian’s dream, and a little
guesstimating was involved in peg-
ging the 2-millionth track.

WIYY “98 Rock” Baltimore is en-
gaged in a similar contest keyed to
the airing of its 1-millionth song. At
stake is a 1987 Corvette with $5,000

ularly interested in targeting the
women in that demographic group.

There were a number of elements
that led to the decision to produce a
24-hour gospel service, according to
Jim Black, the new format’s opera-
tions manager. His research is
showing that gospel record sales

-now account for almost 7% of the

national record sales total, and most
of those sales have been sparked by
local concert-appearances, not radio
airplay. Until recently, gospel was
recorded and marketed only by
small record companies. Now that
the majors have gotten involved,
the production values rival urban
contemporary product. Black says,
“The music is there and has been
there for some time.” He sees the

“new gospel”’ getting good num-
bers on AM radio in the desired
markets,

The format will actually be pro-
duced by Satellite Radio Network
for distribution by SMN. Unlike
most of SMN’s other format ser-
vices, the ‘““American Gospel Net-
work’’ will not try to localize its
sound, trying instead to sound as
national as possible. Gospel on radio
has previously had to share much of
its airtime with preachers. The net-
work will be programming the
“AGN” service with a secular ap-
proach. The service will aim fore-
most to present music, keeping its
daypart hosts as unobtrusive as
possible and devoting the majority
of talk time to interview material. A
top 40 gospel countdown, talent
searches, the legends of gospel, and
national promotions will all be fea-
tured in the programming.

Black believes that the new gos-
pel is a direct response to the times
and a growing listener need for rec-
ords and a format that reflect a pos-
itive outlook. He says that if the
network can put together a truly ap-
pealing format, the music will stand
on its own.

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

June 25-27, Journey, Hot Rocks, United Sta-
tions, 90 minutes.

June 26-27, Europe, On The Radio, On The Ra-
dio Broadcasting, one hour,

June 26-28, David Bowie, Rock Watch, United
Stations, three hours.

June 26-28, David Benoit, The Jazz Show With
David Sanborn, NBC Radio Entertainment, two
hours.

June 26-28, Steve Winwood, Superstars Rock

(Continued on page 22)

in the glove compartment.
FREAKING OUT ON THE FOURTH
WBJW-FM “BJ-105” Orlando, Fla.,

turned a town crisis into a great
show of community concern by re-

Are you hungry for a new sound?

DEVET 1&%}

Proudly i'resent!

Ol

Got the Munchles

WORLD TOUR

The Whiskey
8901 Sunset Boulevard
Los Angeles, CA
June 26, 1987

viving the city’s annual fireworks
display. The festivities at Lake Eola
had become a tradition and were
canceled this year as a result of
scheduled construction at the dis-
play site. The building plans were
actually delayed, but nobody moved
to reinstate the fireworks—except
BJ-105.

Acting on calls from disgruntled
listeners, BJ-105 called around and
discovered that the park would be
available. The next step was raising
money for the event, and BJ-105 re-

- cently began taking monetary sup-

port pledges during the Breakfast
Bunch show. The station estimates
that the show will cost $15,000 and
says it is taking donations from ev-
erybody. Counting on securing the
financing, the Nationwide outlet is
now in the process of arranging per-
mits, entertainment, and conces-
sions.

BJ-105's campaign reminds us of
one of our favorite July 4th station
efforts. Last year, a small-market
Connecticut outlet came to the res-

- cue when its local parade could not

muster a band for the event. The
station devoted its programming to
marching music during the parade
and encouraged all listeners to

bring their boom boxes to the side-
lines.

July 4th plans at WFLY Albany,
N.Y, revolve around a Lisa Lisa
concert, and Columbia Records has
chipped in to support the deal. Key-
ing into the group’s ‘“Head To Toe”
hit, WFLY will outfit five couples
from head to toe, including facials,
manicures, pedicures, and a shop-
ping spree for a complete wardrobe.

In York, Pa., AC outlet WQXA
will dub Independence Day ‘“All
American Weekend,” with give-
aways encompassing such thematic
items as baseball tickets, apple pies,
and hot dogs. The campaign fits in
nicely with with WQXA'’s season-
long Wet, Wild & Winning Summer
theme, which involves giving away
anything having to do with H;0: wa-
ter beds, wind surfers, scuba-diving
lessons, and tickets to the area’s
many amusement parks, most of
which feature water rides of one
sort or another. KIM FREEMAN

YesterHits,,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Gonna Fly Now (Theme From
“Rocky"), Bill Conti, UNITED ARTISTS

. Undercover Angel, Alan O'Day,
PACIFIC

. Got To Give It Up (Part 1), Marvin
Gaye, TamMLA

. Da Doo Ron Ron, Shaun Cassidy,
WARNER/CURB

. Looks Like We Made It, Barry
Manilow. ARISTA

. Dreams, Fleetwood Mac, waRNER
BROS

-

. Lonely Boy, Andrew Gold, asyLum

. Angel In Your Arms, Hot, iG TREE

. Jet Airliner, Steve Miller Band
CAPITOL

VoSN 60 0 & W N

-
(=]

. Margaritaville, Jimmy Buffett, asc

POP SINGLES—20 Years Ago

. Windy, the Association, waRNER BROS

. Groovin', Young Rascals, ATLANTIC

x I.Litjtgﬁ Bit O’ Soul, Music Explosion,
Al

. San Francisco, Scott McKenzie, obe

. She’d Rather Be With Me, Turties,
WHITE WHALE

. Respect, Aretha Frankliin, aTLaNTIC
. Can't Take My Eyes Off Of You,
Frankie Valli priLLIPS

5 %St s Live For Today, Grass Roots,

5 Come On Down To My Boat, Every
Mother’s Son, mem

. Don't Sleep In The Subway, Petula
Clark, warner Bros

W 0O N ha WNhe

-
(=]

TOP ALBUMS—10 Years Ago
. Rumours, Fleetwood Mac, waRNER
BROS

. Barry Manilow Live, arisTa

. Peter Frampton, I'm [n You, A&m

. Commodores, MOTOWN

. Book Of Dreams, Steve Miller
Band, caPiToL

. Marvin Gaye Live At The London
Palladium, TamLa

. lzitso, Cat Stevens, asm

. Foreigner, aTLanTIC

. Little Queen, Heart, PORTRAIT/CBS

. Love Gun, Kiss, CASABLANCA

TOP ALBUMS—20 Years Ago

. Sgt. Pepper’s Lonely Hearts Club
Band, Beatles, caritoL
b Headﬂuarters the Monkees,

. Sounds Like, Herb Alpert & the
Tijuana Brass, aam

. | Never Loved A Man The Way |
Love You, Aretha Franklin, aTLANTIC

- Surrealistic Pillow, Jefferson
Airplane, Rca vICTOR

. Revenge, Bill Cosby, waRNER BROS

., Born Free; Andy Williams, coLumsia
. More Of the Monkees, COLGEMS

. Dr. Zhivago (soundtrack), mam

. Mamas & the-Papas Deliver,
DUNHILL

CWVWOON O W&k M=

-

-

O m =~ o -~ w N
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COUNTRY SINGLES—10 Years Age
. L’éIABe Leavin' Alone, Charley Pride,

. It Was Almost Like A Song, Ronnie
Milsap, rca

. That Was Yesterday, Donna Fargo,
WARNER BRO!

. 1 Can’t Love You Enough, Loretta
Lynn/Conway Twitty, mca

. Don't Go City Girl On Me, Tommy
Overstreet, asc/D0T

. If Practice Makes Perfect, Johnny
Rodriguez, MercurY

. Luckenbach, Texas (Back To The
Basics Of Love), Waylon Jennings,

0 If You Want Me, Billy Jo Spears,
UNITED ARTISTS

9. Cheap Perfume And Candlelight,
Bobby Borchers, pLavsoy

10 1 Don’t Know Why (I Just Do),
Marty Robbins, coLumeia

SOUL SINGLES—10 Years Ago

. Best Of My Love, Emotions,
COLUMBIA

. Easy, Commodores, motown

. Slide, Stave, coTiLLION

. Sunshine, Enchantment, RoaDsHow

. A Real Motha For Ya, Johnny
Guitar Watson, 0im

. Got To Give It Up (Part 1), Marvin
Gaye, TamLa

. This | Swear. Tyrone Davis,
coLuM

. Livin' In The Life, isley Brothers,
EPIC

. See You When | Get There, Lou
Rawis, epiC

. Baby Don't Change Your Mind,
Giadys Knight & the Pips, rca

N o aew N =
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-
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very day,
everywhere, you
see numbers.
Chart numbers,
sales numbers...
numbers that
don’t tell the story
and may rot tell
the truth. In the
midst of a great
year. A&M
Records offers a
few words about
its music. Because

numbers simply

7 1ds i cights reserved.

ryan Adams is
an international
star. He makes
| great rock &
* roll music. He
| plays stadiums
worldwide. |
(You know how
many copies
Reckless sold —
you sold them.) Into The
Fire is Bryan’s latest: a
collection of topical
rockers including the
back-to-back hits “Heat

Of The ‘

Night” and
-

“Hearts On
Fire?
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dgave dia-
I Em()[.[ls to

| A&M for its
Silver Anniversary—
the internatiomal hit
*Diamonds” fram the
album Keep Your
Eve On Me. Janet
Jackson
sings;
Grammy

winners
Jimmy Jam and
Terry Lewis produce;
Herb delivers the
record of the vear.
*Making Love InThe
Rain"and “Keep Your
Eve On Me” round
out the LP’ hits.

e cidn't
krow when
Caris De
Burgh would
top the U.S.
charts, but

we kaew he

wauld. “The
Lady In Rec*is Chris’
first bora fide hit
stateside, though
thraughcut the
last decade he's
delivered multi-
Platinurm nterna-
tional afbums.
Chris De Burgh'’s
LP into The Light
also fectures
the track “Fatal

Hesitaticn?

;2 won't
tell you
how many
hit singles are on Janet Jackson's
Control album.
We won't tell 2
you how many
millian copies
it’s sold. (Hint: you can’t count
either on one hand.) We will tell
you that in the last year. Janet
emerged as one of music's most

influential women. On radios and

televisions worldwide, she shines.
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oe Jackson is

a great musician,
and like other
great musicians,

he’s not, well. . . predictable.

From Body

andSoulto | W o
Night And &

Day, from ﬁ-.;";
Look Sharp!

to Big World, Joe’s work
is always changing, and
always creating its own
audience. Will Power is
Joe Jackson’s first orches-
tral, mstrumental album—
a tour de force from the
musician’s musician.

vzan-e
Vegais.
astar.
Her de-

but clbum was a
werldwide best-
seller. She's scid
out the Roya

Albert Hall aad
appeared in the
presticious Prince's
Trust Senefit, the
only American
selected for that
noror. Naow
Suzarne comes
qome with Soli-
*ude Sranding, -he
most critically-
aczlaimed w’—‘
alsum of & ’

recex t ygears. g i

UK

) e

3

M

:
e

:
Ny

[ &M attiliated 1a-
\\ bels heep stretch-
\ ing the bound-

v MUSIC. From
Canada (on Jpen Air/ Windham Hill
Records) asmes the a cappella
band The NWons. “Kiss Him Good-
bye”is a hmge hit, the first from
the band’s Happy Together LP.
Previous hesiery-related album
titles inclade

One Size Fits kS Y -
Al and Seam- ’
i € )
less. 0
x m'
ANWW A e A A 0 0

hen Al Green

sings “E¢3rything’s

Ganna Be Awight’ you
knew & Is. AI's latestalibum, Soul

Sarvivor, "
m re ; !
finds him both. oy <
sucyising and "

prespexing. The

record seams new an. familiar at
the same time. It's sintage Al
Greer, in the Eighties — lister for

“You Kncw And | Knaw.”

2 xlm
s 5

"3 \.-.' . l‘v

-

EM’s Dead

Letter Office

is a eollec-
tion of rare and
unavailable B-sides
from the band’s old
singles.
Released
in the
wake of
REM’ biggest album
ever, Dead Letter
Office delivers. &4

RS
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HITS OF THE ROCK ERA

Coming July 4th—The First All-American Count-
down In History! Rock & Roll was born in the USA!
And now, for the first time ever, Billboard Magazine
has compiled the All-American Top 40!

British go home! It's a Revolutionary Top 40, just in
time for the 4th of July! Three hours of the absolute
biggest ‘Made in the USA rockin’ records counted
down in order!

Elvis! Motown! Beach Boys! Four Seasons! Who will
be at the top? Who will have the most entries? You've
never heard anything like it!

Everything great about American rock will be rollin’ your
way in this spectacular world premier event! It's the 4th
of July Special that's guaranteed to blow your listeners
awayl

Billboard’s Official Top 40 ‘Made in the USA Hits of the
Rock Era is available on a swap/exchange basis to
radio stations in the top 170 Arbitron-rated metro
markets. Call United Stations Radio Networks at
212-575-6146 immediately to reserve it for your station.

OFFICIAL TOP 40
'MADE IN THE USA

New York

Washington, D.C.

Chicago
Detroit
Dallas

Los Angeles
London

UNITED

STATIONS

RADIO NETWORKS

RADAR Report
Shows No Major
Usage Changes

NEW YORK The 1987 spring RA-
DAR report indicates that radio us-
age in general is steady although
the medium’s 25-54 audience has in-
creased slightly and overall 12-plus
listening is down roughly 3% from
last year.

The report is issued annually by
Statistical Research Inc.’s RADAR
audience measurement service,
based in Westfield, N.J.

The study estimates that 96% of
the total 12-plus population uses ra-
dio, while 83% of those tune into sta-
tions that are affiliates of RADAR
subscriber networks: ABC, CBS,
NBC, Mutual Broadcasting, the Na-
tional Black Network, Sheridan
Broadcasting Network, Satellite
Music Network, Transtar Radio
Network, and the United Stations
Networks.

Morning-drive-time listeners rep-
resent roughly 84% of all persons,
with half of that group listening at
home and the other half in cars and
other locations.

The study further reports that
the FM share of total radio audience
is back on the incline after leveling
off in 1985 and 1986, and the band
now captures 74% of the total 12-
plus audience.

FEATURED PROGRAMMING

(Continued from page 18)

Concerts, Westwood One, 90 minutes.

June 26-28, John Kay, Part 2, Rock Connec-
tions, CBS RadioRadio, one hour.

June 27, Phil Collins/Tracy Ullman/Nylons,
Party America, ABC Radio Network, three hours.

June 27-28, Black Music Month Special,
Streetbeat, MCA Radio Network, one hour.

June 27-28, Animals/Traffic, Reelin' In The
Years, Global Satellite/ABC Radio Network, 90
minutes.

June 27-28, Janis Joplin/Charlie Sexton, Rock
0Of The World, MCA Radio Network, one hour.

June 27-28, Ray Davies/John Sebastian/Gerry
Marsden, Let The Good Times Roll, Global Satel-
lite/ABC Radio Network, three hours.

June 27-28, Sawyer Brown, Country Close-Up,
ProMedia, one hour.

June 27-28, The Hlustrated History Of Black
Music, RadioScope Special, Lee Bailey Communi-
cations, one hour.

June 28, Starship/Tom Petty, Powercuts, Glob-
al Satellite/ABC Radio Network, two hours.

June 28-July 3, Phil Collins/George Harrison,
Rock Over London, Radio International, one hour.

June 28-July 5, Journey, Part 2, Legends Of
Rock, NBC Radio Entertainment, one hour.

June 29, Robert Palmer, Line One, Westwood
One, one hour.

June 29, Crosby, Stills & Nash, Rockline, Global
Satellite/ABC Radio Network, 90 minutes.

June 29-July 5, John Lennon, Classic Cuts, MJI
Broadcasting, one hour.

June 29-July 5, Roddy Crowell, Live From Gil-
leys, Westwood One, one hour.

June 29-July 5, Los Labos, Rock Today, MJI
Broadcasting, one hour.

June 29-July 5, Pretenders/Faces/Who, Rock
Clock, DIR Broadcasting, one hour.

June 29-July 5, Patti LaBelle, Part 2, The Miller
Sound Express, Westwood One, one hour.

Country Corner tells
what’s hot in radio
... see page 39
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Sunshine Supermen. Jim White, left,
morning man on classic hits outlet
KZPS Dallas, finds a new friend in
classic artist Donovan, who stopped
by for an on-air interview.

PSAs On Drug
Abuse, Featuring
Vesta, Offered

NEW YORK The minority-owned
Orchid Communications public re-
lations firm and the Jackson Lim-
ousine Service management firm
here have teamed up to offer sta-
tions antidrug-abuse PSA spots.

The 40- and 60-second jingles
feature A&M artist Vesta and
were produced by Gary Taylor.
They carry a “Do music, don’t do
drugs’’ theme.

The firms chose June—national
Black Music Month—to kick off
the campaign. They are offering
the spots free to stations through-
out the summer. For more infor-
mation, call 201-807-0053.

Gonsultant Gives
Advice On Tape

NEW YORK Milwaukee-based
marketing consultant and air-tal-
ent trainer Pat Martin is selling his
advice to personalities on a six-
hour audiocassette, titled “How To
Improve Your Radio Career’” and
priced at $79.85.

A former PD at WSPT Stevens
Point, Wis., and WBCS Milwaukee,
Martin is the author of ‘“‘Major
Market Method” and has spent
much of the past year on the road
giving air-personality seminars.

For more information, call 414-

© 482-2638.

Talk Show Guide

NEW YORK The “Fourth An-
nual Talk Show Directory’’
rolled off the presses recently,
featuring a 96-page alphabetized
index by topic to help producers
find experts on subjects ranging
from the serious to the offbeat.

The directory costs $23.45, in-
cluding postage and handling.
For more information, call 202-
333-4904.

NIVIS8 KEYNOTE SPEAKERS:
BILL GRAHAM

RICHARD BRANSON

The Eighth New Music Seminar, July 12-15,1987
The Marriott Marquis Hotel, New York City

The only convention that brings together virtually the entire international music business. Look at the program
of this year’s meeting—it describes an unbeatable opportunity to increase your knowledge and contacts
internationally. The daytime program, when combined with a nighttime program of performances by over
200 groups of every kind (applications to perform are being accepted now) in venues all over the city makes
the NMS the only place to assure your future in the music business.

SUNDAY — JULY 12

® 1:00 PM
DJs & MCs: The Battle For World
Supremacy—Trials
® 4:30 PM
Nightclubbing Around The World

American Rock Indies: A Reality Check

Marketing Metal

Songwriters & Publishers: A Mock
Negotiation

France/Benelux: A Market Survey

® 6:30 PM

Recording Engineers

Alternative AOR

Dance Music Issues

Imports Issue

Censorship: Still A Burning Issue

Pool Directors Conclave

2:30 PM

A & R (Arguments & Recriminations)

Publicity Workshop

Rhythm Radio: Meeting The Pop
Challenge

State of the Artist's Recording
Agreement

Australia: A Market Survey

Album Radio Conclave

5:30 PM

Managers

DJs And Remixers

Commercial Music: 1s It Art?

New Technologies: The Hardware
Revolution

International Publishers Debate: The
European Licensing Controversy

Radio G.M:s: The Big Guys Talk Music
& Money

Canada: A Market Survey

College Radio Conclave (Radio Only)

12:45 PM

The Future of Music Video

Music For Peace

Japan: A Market Survey

Hi-NRG: Frontier or Boundary?

Nightclubs In Crisis

2:30 PM

Metal: Headbanging Around The
World

Songwriters

Crossover: Pop Radio’s New Attitude

The Record Deal: A Follow-Up
Workshop

Dance & Alternative Rock Retail

Crossover: The New Hitmakers

MONDAY — JULY 13

® 30 AM TUESDAY — JULY 14
L l;?l;(l)) ;MA ress ® 1 I:(:(O AM
f H . _ Rock Criticism
Socvg;Eslﬁas"& Publishers: A Follow-Up Recording Contract: A Mock

Negotiation
Talent & Booking Worksht:r: Getting
New Bands On The Roa

A Million Dollars Worth of Mistakes
Racism in the US Music Industry
Merchandising: The New Profit Center

Dance-Oriented Rock

® 5:30 PM

Record Producers
UK Major Labels

Big Record Retailers: Is There Room

For New Music?

Contemporary Instrumental

Music Trends in the Underground

Attorney Clinic: The Whys &
Wherefores of Getting a Good
Lawyer

WEDNESDAY — JULY 15

11:00 AM

Talent & Booking

Independent Labels & Distribution:
The Big Comeback

Copyright in the Digital Age

College Radio: The Freshiman) Format

Germany/Austria/Switzerland/
Scandinavia: A Market Survey

Accounting & Bookkeeping Workshop

12:45 PM

Alternative Promotion & Marketing

International Talent & Booking

Management Workshop

Rap: America Surrender To The Street

2:30 PM

Djs & MCs: The Battle For World
Supremacy—TFinals

UK Independent Labeis

Small Club Booking Conclave

Music Business Insurance Clinic

5:30 PM

Artists

Make your plans now to attend the world’s best-attended, forward-looking music meeting. Join more than 6,000 of your peers in
NYC in Julv. Register by mail or use your credit card to register by telephone: tel. (212) 722-2115, telex 6971684 FUNK, fax

(212) 289-3708. Registration fee $225.00 ($250.00 at the door). ACT NOW!!!

Remember, it's time to act if you want to use marketing opportunities the world’s most effective business meeting. Sell, promote
and shmooz to the max. Contact Joel Webber or Jim Levitt at the NMS or your local rep now!

Press Contact: Raleigh Pinskey, The Raleigh Group—tel. 212-265-4160, telex 4900006880 RALYU (Email), fax 212-247-8269.

FOREIGN REPRESENTATIVES:

AUSTRALIA: Rob Kewley, Above Ground Music, Syd-
ney, Tel: 389-3322; CANADA: Stuart Raven-Hill, Re-
source One, Tel: (416) 922-3633; BENELUX &
FRANCE: Johann Janssens & Herman Van Llaar,
Himalaya/Het Gerucht, Brussels, Tel: 217-4115,
FRANCE: Tamra Blankenship-Brody & Bernard
Meyet, Attitude Records, Paris, Tel: 43.36.87.60
GERMANY, AUSTRIA, SWITZERLAND & SCAN-
DINAVIA: Walter Holzbaur, Wintrup Musikverlage,
Horn, West Germany, Tel: (052) 34-5148/2976
JAPAN: Jack Matsumura, CBS/SONY Inc., Tokyo, Tel:
03-266-5803 UNITED KINGDOM: Sales Contact:
Philip Rambow, c/o Time Capsule, London, Tel:

NEW MUS I

‘
&>

01 700-4788; Press & Information Contact: Philip

v —
. 2

Hall, Hall Or Nothing, London, Tel: 01 434-3080

NEW MUSIC SEMINAR

1747 First Avenue, New York, NY 10128
Tel. (212) 722-2115, Telex 6971684 FUNK,
Fax (212) 289-3708.

o EMTN AR

Company

Address

City

State Zip
Country .

Telephone Number

Posta! Code

Telex

Occupation

[ 1am interested in marketing opportunities at the NMS,
please send me more information.

RETURN THIS FORM

New Music Seminar, 1747 First Ave., New York, NY 10128

Tel. 212-722-2115, Telex

T0:

6971684FUNK BILL

... 1he Unconventional GConvention
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Billboard.

FOR WEEK ENDING
JUNE 27, 1987

Atlantic Starr, Always

Genesis, In Too D

Kenny G., Songbird

Heart, Alone

12 14 Surface HapW
139 U2 with Or Without You

1
2
3
4
5
g Herh rt, Diamonds
7
6
2
7

17 11 Madonna, La isla Bonita
18 21 Expose, Point Of No Return

20 24 Bob Seger, Shakedown
22 23 Level 42, Lessons in Love

eal
25 Nancy Martinez, Move

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 miliion.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million,

SILVER-—-Stations with a weekly cume
audience between 250,000 and 500,000.

juiu s
QL=

New York P.D.: Larry Berger

Chris De Burgh, The Lady In Red

Lisa Lisa & Cult Jam, Head To Toe
Whitney Houston, | Wanna Dance With S
Smokey Robinson, Jusl To See Her

eep
Glenn Medeims, Nothing's Gonna Chang
Kim Wilde, You Keep Me Hangin’ On

14 13 Bon Jovi, Wanted Dead Or Alive

15 19  The System, Don't Disturb This Groove
16 18 Debbie Gibson, Only In My Dreams

139 22 Gloria Estefan And Miami Sound-Ma
21 26 U2, 1 Still Haven't Found what I'm Lo

il Kenng Lozfins, Meet Me Half way
The Breakfast Club, ng(;nlOn Track
u

26 16 Cutting Crew, (I Just) Died In Your A
A2] — Crowded House, Something So Strong

WHTZ FMm

Atlantic Starr, Always

1

3

5

; Genesis, In Too Deep
9 iamonds
7

Herh Alpert,

11 15 Kenny G., Songbir

14 16 Surface, Happy

15 22 Heart, Alone

16 18 Kgm_u, 1'd Still Say Yes
UZ, with Or Without You

17 Madonna, La Isla Banita

ger, Shakedown

24 Pseudo Echo, Funkyltown
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New York P.D.: Scott Shannon

Lisa Lisa & Cult Jam, Head To Toe
Whitney Houston, | Wanna Dance With S

Chris De Bursh, The Lady In Red

Smokey Robinson, Just To See Her
Glenn Medeiros, Nothing's Gonna Chang
11 Bon Jovi, Wanted Dead Or Alive
10 12 Debbie Gibson. Only In My Dreams

12 13 The System, Don't Disturb This Groove
13 14 George Michael, | Want Your Sex
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Kim Wilde, You Keep Me Hangin' On

Company B, Fascinated
Richard Marx, Don't Mean Nothing
S_tarshir, It's Not Over Tilf It's Ove
Living in A Box, Liviw In A Box

buet With Eiton John),

Jenniter Rush é ¥
Wang Chung, Hypnotize Me

/

108FM

P.D.: Sunny Joe White

Whulnex Houston, | Wanna Dance With $
Heart, Alone
Expose, Point O No Return
Level 42, Lessons In Love
Bob Seger, Shakedown
Nona Henerx, Why Should | Cry?
Billy idol, Sweel Sixteen
Club Nouveau, whg You Treat Me So Bad
TPau, Heart And Soul
Janet Jackson, The Pleasure Principle
U2, | Still Haven't Found What I'm Lo
Kenny G., Son(lgbird
Carly Simon, Give Me All Mghl
Aret] Fran‘(lin, Rock-A-Lot
Crowded House, Somelhing So Strong
Partland Brothers, Soul Ci
Robbie Nevil. Wot's It To Ya
Jennifer Rush (Duet With Etton John),
Bruce Homnsby & The Range, Every Litt
George Michael, | Want Your Sex
The System, Don't Disturb This Groove
Cyndi Lauper, Boy Blue

Nylons, Kiss Him Goodbye
Pseudo Echo, Funkytown
Eddie Money, Endless Nights
Suzanne Ve}a, Luka
Jon Astley, Jane’s Getting Serious
K.T.P., Certain Things Are Likely
Debbie Gibson, Only tn My Oreams
Radio Heart Featuring Gary Noonan, Ra

twood Mac, Seven Wonders
The Whispers, Rock Steady
The Jets, Cross My Broken Heart
Gloria Estefan And Miami Sound Ma
Cutting Crew, One For The Mockingbird
Living In A Box, Living In A Box
Al Jarreau, Moonlighting (Theme
Motley Crue, Girls, Girls, Girls
Steve Winwood. Back In The High Life
Nancy Martinez, Move Out
Kool & The Gang, Holid%y
Starship, It's Not Over THl It's Ove
Surface, Happg .
Jody Watiey, Still A Thrili
Simply R ,in!ioehl*
Bruce Willis, Under The Boardwalk
Richard Marx, Don't Mean Nothirg
Wang Chung, Hypnotize Me
Bryan Adams, Hearts On- Fire
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phia P.D.: Scott Walker

Whitney Houston, | Wanna Dance With S
Lisa Lisa & Cult Jam, Head To Toe
Genesis, In Too Deep

Heart, Alone

Smokey Robinson, Just To See Her
The System, Don't Disturb This Groove
Debbie Gibson, Only In My Dreams
Expose, Point Of No Return

Eddie Money, Endiess Nights

Kenny G., Songbird

Herb Alpert, Diamonds

Level 42, Lessons In Love

TPau, Heart And Soul

Gloria Estefan And Miami Sound Ma
Klymaxx, 1'd Still Say Yes

Partland Brothers, Soul City

Billy Idol, Sweet Sixteen

Europe, Rock The Night

Pseudo Echo. Funkytown

Restless Heart, I'll Still Be Loving
Carly Simon, Give Me All Night
Jennifer Rush (Duet With Elton John),
Bruce Willis, Under The Boardwalk
Nona Hendryx, Why Should | Cry?
Janet Jackson, The Pleasure Principie
Motley Crue, Girls, Girls, Girls :
Bob Seger, Shakedown

U2, | Still Haven't Found What i'm L:
Robbie Nevil, Wot's It To Ya

Crowded House, Something So Stron
Bruce Hornsby & The Range, Every L
The Whispers, Rock Steady

The Nylons, Kiss Him Goodbye
Sammy Hagar, Give To Live

Cutting Crew, One For The Mockingh
The Jets, Cross My Broken Heart |
Dan Hill, Can't We T

Tom Kimmel, That's Freedom

David Bowie, Time Will Craw!

John Waite, These Times Are Hard F
Living In A Box, Living In A Box
Suzanne Vega, Lu

ka
Fleetwood Mac, Seven Wonders
C{ndi Lauper, éoy Blue__
Starship, It's Not Over Till It's

Jonathan Butler, Lie's

Surface. Hsypy

The Cure, Why Can't | Be You'?
Bryan Adams, Hearts On Fire
Richard Marx, New Freedom

THHE T RRERRs

Herb Alpert, Diamonds

6

12 Smokey Robinson, Just To See Her

17 Bob Seger, Shakedown

15 Expose, Point Of No Return

16  Pseudo Echo, Funkytown

14 Level 42, Lessons in Love

10 Genesis, In Too Deep

18 Crowded House, Something So Strong
20 Bruce Hornsby & The Range, Every Litt
g Motiey Crue, Girls, Girls, Girls

The Nylons, Kiss Him

ye
32 George Michael, | Want Your Sex
27 Gloria Estefan And Miami Sound Ma
25 Partland Brothers, Soul Cit

gg Robbie Nevil Wot's It To Ya

Jennifer Rush (Duet With Eton John),
The Jets, Cross My Broken Heart
Steve Winwood, Back In The High Life
Wang Chung, Hypnotize Me

U2, I'Still Haven't Found What I'm Lo

Bryan Adams, Hearts On Fire

Poison, 1 Want Action

Klymaxx, I'd Still Say Yes

Fleetwood Mac, Seven Wonders

Club Nouveau, Why You Treat Me So Bad

30

29

3

3 |

gg Janet Jackson, The Pleasure Principle
38

37

36

39 Surface, Haw)y
4 By Four, Want You For MrﬁGirlmend

Cutting Crew, One For The Mockingbird
Richard Marx, Don't Mean Nothing
Sammy Hagar, Give To Live
INXS & Jimmy Barnes, Good Times
Suzanne Vega, Luka

Outfield, Since You've Been Gone
The Whispers, Rock Steady
Living In A Box, Living In A Box
Whitesnake, Here | Go Again
Starship, It's Not Over Till It's Ove
Debbie Gibson, Only In My Dreams

Glenn Medeiros, Nothing's Gonna Chang
Europe, Rock The Night

Gloria Estefan And Miami Sound Ma
Jody Watley, Looking For A New Love
Bruce Hornsby & The Range, Every Litt
Cutting Crew, (I Just) Died In Your A
TPauy, Heart And Soul

Tom Petty & The Heartbreakers, Jammin
Poison, | Want Action

Al Jarreau, Moonlighting 9,""“9

U2, 1 Still Haven't Found What I'm Lo
The Jets, Cross My Broken Heart
Robbie Nevil, wot's It To Ya

Kenny Loggins, Meet Me Half Way
Richard Marx, Don't Mean Nothing
Paul Simon, You Can Call Me Al
Madonna, La {sla Bonita

Suzanne Vega, Luka

Jack Wagner, Weatherman Says

The Whispers, Rock Steady
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23 Motiey Crue, Girls, Girls, Giris

Bob
25 Exse, Pont Of No Return

Cutting Crew, (I Just) Died In Your A
U2, | Still Haven't Found What I'm Lo
27 Gloria Estefan And Miami Sound Ma
21 Jody Watley, Looking For A New Love

—  Club Nouveau, Why You Treat Me So Bad
EX The Jets, Cross My Broken Heart
28 Paul Simon, You Can Call Me Al

Atlantic Starr, Always
Genesis, In-Too Deey

Kenny G., Songbird
Heart, Alone

Chris De Burgh, The La
12 14 Bob Seger, Shakedown

15 8 UZ, With Or without You

;?) 20 Level 42, Lessons In Love

21 24 Fleetwood Mac, |§Love
A28 — TPau, Heart And Soul

WLS
» AM 89 <

Chicago P.D.: John Gehron

Whitney Houston, | Wanna Dance With S

1

2

i

g Bruce Homsby & The Range, Every Litt

1 E?djie Mone: Endle;i Mg("‘I!;

3 arreau, Mooniightin eme

7 %y in Re(?
Kenny Lohgins, Meet Me Haif Way

11 15 Crowded House Something So Strong

13 18 Steve Winwood, Back In The High Life
14 19 The System, Oon't Disturb This Groove

9 Cutting Crew, (I Just) Died In Your A
17 22 Restless Heart, I'll Still Be Loving
18 12 Smokey Robinson, Just To See

21 The Nylons, Kiss Him Goodbye
21 25 Carly Simon, Give Me All Night
22 30 Jennifer Rush (Duet With Elton John),
23 16 Steve Winwood, The Finer Things
24 28 Fleetwood Mac, Seven Wonders
25 17 Aretha Franklin & George Michael, | K
26 23 Starship, Nothing's Gonna Stop Us Now

A28 — Gloria Estefan And Miami Sound Ma-

96TICFM

P.D.: Lyndon Abell

Whitney Houston, | Wanna Dance With S
Kenn{' ., Songbird

Lisa Lisa & Cult Jam, Head To Toe
£xpose. Point Of No Return

The System, Don't Disturb This Groove
Heart, Aione

Smokey Robinson, Just To See Her

Bob Seger, Shakedown

Atlantic Starr, Always

Chris De Burgh, The Lady In Red
Debbie Gibson, Only In My Dreams
Kenn/‘ Loggins, Meet Me Half way
Jenmter Rush (Duet With Eiton John),
Surface, Happy*

Club Nouveau, Why You Treat Me So Bad
Janet Jackson, The Pleasure Principle
Crowded House, Somelhmg ‘So Strong

Nona Hendepx Why Should | Cry?
TPau, Hea And Soul

George Michael, | Want Your Sex
Genesis, In Too Oeep

The Cover Girls, Show Me

U2, 1 Still Haven't Found What I'm Lo
Gloria Estefan And Miami Sound Ma
Herb Alpert, Oiamonds

The Jets, Cross My Broken Heart
Jonathan Butier, Lie’s

Al Jarreau, Moonlighting (Theme)
Suzanne Vega, Luka

Danny Wilson, Mary's Prayer
Fleetwood Mac, Seven Wonders
Motlev’ Crue, Girls, Girls, Girls

The Whispers, Rock Steaw
WanF‘Chung Hypnotize Me

The Nylons, Kiss Him Goodbye
Ferry Rid, Let It Be

Cumngkgrew, One For The Mockingbird
Bryan Adams, Hearts On Fire
Starship. It's Not Over Till it's Ove
Living In A Box, Living in A Box
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B D EERLERDS
Sl morwnno

| RECRRABBRN

Il

T

Fm

P.D.: Jim Richards

Lisa Lisa & Cult Jam, Head To Toe
Whilnex Houston, | Wanna Dance With S
Heart, Alone

Kenny Log&ins, Meet Me Half Way
Kenny G., Songbird

Janet Jackson, The Pleasure Principle-
Bon Jovi, Never Sair Goodbye

Smokey Robinson, Just To See Her
Eddie Money, Endless Nights

Pseudo Echo, Funkytown

Bob Seger, Shakedown

Genesis, In Too Deep

TPau, Heart And Soul

Steve Winwood, Back In The High Life
Gloria Estefan And Miami Sound Ma
The System, Don't Disturb This Groove
Atlantic Starr, Always

Expose, Point Ol No Return

UZ, 1 Stil Haven't Found What I'm Lo
Bruce Hornsby & The Range, Every Litt
Robbie Nevil. Wot's It To Ya

Crowded House, Something So Strong
Bryan Adams, Hearts On Fire

Level 42, Lessons In Love

Motiey Crue, Girls, Girls, Girls
Company-B, Fascinated

Paul Simon, You Can Call Me Al
Fleetwood Mac, Seven Wonders

The Whispers, Rock Steady

Bon Jovi, Wanted Oead Or Alive
Starship, It's Not Over Tifl It's Ove
The Jets. Cross My Broken Heart

B8

RER| ||| IRERes

O » B RN

0.M.: Mason Dixon

1 Kenny G., Songhird

4 Whitney kouston, | Wanna Dance With $
3 Atlantic Starr, Always

5 Smokey Robinson, Just To See Her

6 Heart, Alone

2 Genesis, In Too Deep

8 Lisa Lisa & Cult Jam, Head To Toe

7 Restless Heart, I'} Still Be Loving

13 Dan Hill, Can't We Try

10 Bon Jow, Wanted Dead Or Alive

12 Bob Seger, Shakedown’

15 Bruce Hornsby & The Ranﬁe, 'E;;ry uitt
n

o

Chris De Burgh, The Lady

17 Bon Jovi, Never Say Goodbye

Jody Watley, Looking For A New Love

11

20 The System, Don't Disturb This Groove
24 Suzanne Vega, Luka

14 Madonna, La Isla Bonita

19 Level 42, Lessons In Love

George Michaei, | Want Your Sex

Expose, Point Of No Return

Kim Wilde, You Keep Me Hangin' On

Motiey Crue, Girls, Girls, Girls

Al Jarreau, fdoonhgkhting gvheme)

U2, | Stilt Haven't Found What I'm Lo

Surface, Happy

z‘ye Jets, ﬁao%sur'ﬂ Brovken Heart
maxx, it Say Yes

Kool & The Gang, Holiday

Starshin, It's Not Over Till It’s Ove

T'Pau, Heart And Soul

Tom Kimmel, That's Freedom

Pseudo Echo, Funkytown

Bryan Adams, Hearts On Fire
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0.M.: Kid Leo

Whitney Houston, | Wanna Dance With S

Heart, Alone

Eddie Money, Endless Nights

Bob Seger, Shakedown

Bruce Hornsby & The Range, Every Litt

Partland Brothers, Sout Ci

TPau, Heart And Souf

Tom Petty & The Heartbreakers, Jammin

The System, Don't Disturb This Groove

Kenny G., Songbird .

Crowded House, Something So Strong

The Nylons, Kiss Him Googb e

Motley Crue, Girls, Girls, Girls

Billy fdol, Sweet Sixteen

Genesis, In Too Dee

Mondo Rock, Primitive Love Rites

Lisa Lisa & Cult Jam, Head To Toe

Europe, Rock The Night

Steve Winwood, Back In The High Life

Kim Wilde, You Keep Me Hangin' On

U2, | Still Haven't Found What I'm Lo
ing Crew, One For The Mockingbird

Expose, Point Of No Return

Pseudo Echo, Funkytown

Suzanne Vega, Luka

Lou Gramm, Ready Or Not

George Michael, | Want Your Sex

Fleetwood Mac, Seven Wonders

Kenny Lows, Meet Me Half Way

Debbie Gibson, Only In My Dreams

Bryan Adams, Hearts On Fire

Jennifer Rush {Duet- With Elton John),

Gino Vannetti, Wild Horses

Starship, It's Not Over Till It's Ove

Robbie Nevil, Wot's It To Ya

Level 42, Lessons In Love

Richard Marx, Don't Mean Nothing

Lone Justice, | Found Love

John Farnham, You're The Voice

Wan§ Chung, h pnotize Me

INXS & Jimmy Barnes, Good Times

Night Ranger, Hearts Away

Joe Walsh, Radio Song

Aretha Franklin, Rock-A-Lott

Poison, | Want Action

The Outfield, Since You've Been Gone

Sammy Hagar, Give To Live

The Truth, Weapons Of Lave

Tom Kimmel, That's Freedom

Cyndi Lauper, Boy Blue

John Waite, These Times Are Hard For

David Bowie, Time Will Crawl
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32
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Janet Jackson, The Pleasure Principle
Robbie Newil, Wot's it To Ya

The Jets, Cross My Broken Heart
Steve Winwood, Back In The High Life
Club Nouveau, Why You Treat Me So Bad
Tom Petty & eartbreakers, Jammin
George Michael, | want Your Sex

Gloria Estefan And Miami Sound Ma

Dan Fogelberg, She Don't Look Back

Suzanne Ve'ia, uka

Fleetwood Mac, Seven Wonders
TPau, Heart And Soul

David Sanborn, Chica'ﬁo Sor;‘g
Richard Marx, Don't Mean Nothin;

Jody Watley, Looking For A New Love
Motley Crue, Girls, Girls, Girls
Freddie Jackson, Jam Tonight
Whitesnake, Here | Go Again

Jody Watley, Still A Thri

Starship, It's Not Over Till It's Ove
Poison, | Want Action

Debbie Harri, In Love With Love
Bryan Adams, Hearts On Fire
Living In A Box, Living In A Box
INXS & Jimmy han\es, Good Times
Gino Vannelli, Wild Horses
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Chicago

P.D.: Buddy Scott

Lisa Lisa & Cult Jam, Head To Toe

Whitney Houston, | Wanna Dance With S

Atfantic Starr, Always

Kim Wilde, You Keep Me Hangin' On

Pseudo Eche, Funkytown

Kenny G., Songbir

Expose, Paint Df No Return

Heart, Alone

Herb Alpert, Diamonds

The Whispers, Rock Steady

George Michael, | Want Your Sex

The System, Don't Disturb This Groove

Smokey Robinson, Just To See Her

Bob Seger, Shakedown

Surface, Happ:

Chris De Burgh, The LadY In Red

Jody Watley, Still A Thnl

Debbie Gibson, Only In Mr Dreams

Nona Hendryx, Why Should | Cry?

Club Nouveau, Why You Treat Me So Bad

The Nylons, Kiss Him Goodbye

gliojna Estefan Anld miamiam‘d Ma
arreau, Moanlightin, e me)

Klymaxx, {'d Still §a fés

The Pointer Sisters, Be There

Genesis, In Too D

The Jets, Cross My Broken Heart

Comrany B, Fascinated

uz, | Still Haven’t Found What I'm Lo

Jody Watley, Looking For A New Love

Prince, !f | Was Your Girlfriend

Janet Jackson, The Pleasure Principle

Level 42, Lessons In Love

Freddie Jackson, Jam Tonight

Deniece Wiliams, Never Say Never

Jonathan Butler, Lie's

Bon Jovi, Wanted Oead Or Alive

Suzanne Veg, Luka
Kool & The Gang, Holiday

A30 — Robbie Nevil, Wot's it To Ya

KIIS )¢ i

Debbie Gibson, Only In M
Robbie Nevil, Wot's It To

Los Angeles ) P.D.: Steve Rivers

N ORI N

U2, | Still Haven't Found What I'm Lo
Bon Jovi, Wanted Dead Or Alive

The Jets, Cross My Broken Heart

The Nylons, Kiss Him Goodbye

1 1 LisaLisa & Cuit Jam, Head To Toe
2 2 Genesis, In Too Deep
3 3 Atlantic Starm, Always
4 6 Whitney Houston, | Wanna Dance with S
5 5 Kenng ., Songbird
6 4 The Breakfast Club, Right On Track
7 8 Level 42, Lessons In Love
8 10 Kenny LoRglg'ns, Meet Me Half way
9 12 Smokey nson, Just To See Her
10 13 Klymaxx, I'd Still Say Yes .
11 15 Janet Jackson, The Pleasure Principle
12 7 Herb Alpert, Diamonds
13 16 Crowded House, Something So Strong
14 17 Surface, Hap%y
15 19 The System, Don't Disturb This Groove
16 20 Pseudo Echo, Funkytown
17 21 George Michael, | Want Your Sex
18 9 Glenn Medeiros, Nothing's Gonna Chang
19 22 Bruce Hornsby & The Range, Every Litt
20 23 Expose, Point Of No Return
21 24 Eddie Maney, Endless Nights
22 2 Gloria Estefan And Miami Sound Ma
23 11 Kim Wilde, You Keep Me Hangin' On
24 EX The Whispers, Rock Steady
25 28 Billy Idol, Sweet Sixteen
26 29 Bob Seger, Shakedown
27 30 Heart, Alone
31
14
u
3
EX
35
EX
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Cutting Crew, One For The

Washington P.D.: Chuck Morgan

Atlantic Starr, Always

Kim Wilde, You Keep Me Hangin' On
Lisa Lisa & Cult Jam, Head To Toe
Bon Jovi, Never Say Goodbye

Bon Jovi, Wanted Dead Or Alive
Whilnex Houston, | Wanna Dance With S
Heart, Alone

Kenny Loggins, Meet Me Half Way
Herb Alpert, Diamonds

Bryan Adams, Heat Of The Night
Bruce Hornsby & The Range, Every Litt
Motley Crue, Girls, Girls, Girls

Eddie Money, Endless Nights

Bob Seger, Shakedown

£xpose, Point Of No Return

Robbie Nevil, Wot’s It To Ya

Europe, Rock The Night

Pseudo Echo, Funkytown

Smokey Robinson, Just To See Her
Kenny G., Songbir

The System, Don't Oisturb This Groove
Level 42, Lessons In Love

George Michael, | Want Your Sex
Cutting Crew, One For The Mockingbird
TPau, Heart And Soul

Gloria Estefan And Miami Sound Ma
The Jets, Cross My Broken Heart
Debbie Gibson, Only In My Dreams
Wang Chung, ‘Iypnolize

Surface, Nappyr

Hipsway, Ask The Lord

Crowded House, Something So Strong
Lou Gramm, Ready Or Not

U2, 1 Still Haven't Found What I'm Lo
Suzanne Vega, Luka

Washington P.D.: Mark St. John

Lisa Lisa & Cuit Jam, Head To Toe
Atlantic Starr, Always

Kim Wilde, You Keep Me Hangin' On
Bon Jovi, Wanted Dead Or Alive

Kenny Loﬁgins, Méeet Me Half Way
Whitney Houston, | Wanna Dance With S
Heart, Alone

Herb Alpert, Diamonds

Bon Jovi, Never Say Goodbye

Bob Seger, Shakedown

Kenny G., §ongbird

Bruce Hornsby & The Range, Every Litt
Expose, Point Of No Return

The System, Don't Disturb This Groove
Al Jarreau, Moonlighling (Theme)
Surface, Hap?(y

Restless Heart, I'll Still Be Loving
Klymarx, I'd Still Say Yes

Level 42, Lessons In Love

Glorta Estefan And Miami Sound Ma
The Jets, Cross My Broken Heart
Oebbie Gibson, Only in My Dreams
Smokey Robinson, Just To See Her
Pseudo Echo, Funkytown

Robbie Nevil, wot's It To Ya

U2, 1 Still Haven't Found What I'm Lo
Chicago, If She Would Have Been Faith
Madonna, Where's The Party

George Michael, | Want Your Sex
Cutting Crew, One For The Mockingbird
Starship, It's Not Over Till It's Ove
Suzanne Vega, Luka

T'Pay, Heart And Soul

Club Nouveau, Why You Treat Me So Bad
Richard Marx, Don't Mean Nothing
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P.D.: Rick Stacy

Will Power, Dreamin

Whitney Houston, | Wanna Dance With S
Chris De Burgh The Lady In Red
Kenny G., Songbird

Genesis, In Too Deej

Gloria Estefan And Miami Sound Ma
Level 42, Lessons In Love

Expose, boint Of No Return

Smokey Robinson, Just To See Her
Heart, Alone

12 The System, Don't Disturb This Groove
14 Motley Crue, Girls, Girts, Girls

17 Janet Jackson, The Pieasure Principle
16  Surface, Happy

20 George Michael, | want Your Sex

21 The Whispers, Rock Steady

18  Kenny Loggins, Meet Me Half way

25  Pseudo Echo, Funkytown

22 Bob Seger, Shakedown

35 Nick Kamen, Each Time You Break My
21 Cyndi uuger, Boy Blue
15 Debbie Gibson, On!sy In My Dreams

28 TPau, Heart And Soul

Bon Jovi, Wanted Dead Or Alive

Herh Al}reﬂ, Diamonds

Bruce Hornsby & The Range, Every Litt
The Jets, Cross My Broken Heart
K.T.P., Certain Things Are Likel!

Lisa Lisa & Cuit Jam, Head To Toe
Jeanifer Rush (Duet With Eiton John),
The Nylons, Kiss Him Goodbge
Crowded House, Somelhin§ o Strong
Robbie Nevil, Wot's It To Ya

Bilty Idol, Sweet Sixteen

Wang Chung, Hypnotize Me

U2, I'still Haven't Found What I'm Lo
Debbie Harri, In Love With Love

Kool & The Gan Holidw

Fleetwood Mac, Seven Wonders
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P.D.: Rick Gillette

Lisa Lisa & Cult Jam, Head To Toe:

Whﬂne{ Houston, | Wanna Dance With S

Herb Al
Bon Jovi, Never Sax Goodbge
Smokey Robinson, Just To See Her
Kl{maxx, I'd Still Say Yes
Atlantic Starr, Always
Kenny G., Songbird
Bob Seger, Shakedown
Al Jarreau, Mocnlighting (Theme,
The System, Don't Disturb This Groove
Surface, Happy
Kim Wilde, You Keep Me Hangin' On
Geor}e Michael, | Want Your Sex
The Jets, Cross My Broken Heart
Expose, Point Of No Return
Anita Baker, Same Ole Love (365 Oays
Genesis, In Too Deep

ie Gibson, Only In My Dreams
Freddie Jackson, Jam Tonight
Bruce Willis, Under The Boardwalk
The Whispers, Rock Steady
Prince, If | Was Your Girlfriend
Heart, Alone
Pseudo Echo Funkytown
Diana Ross, birty Looks
Janet Jackson, The Pleasure Principle
Robbie Nevil, Wot's It To Ya
Nocera, Summertime, Summertime

ipert, Diamonds

Club Nouveau, Why You Treat Me So Bad

Jody Watley, Stili A Thrill

Art Of Noise, Dragnet

L.L Cool 4., I'm Bad

Oebbie Hari, In Love With Love
The Cure, wfly Can't | Be You ?
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P.D.: Bob Case

Lisa Lisa & Cult Jam, Head To Toe
Whitnex Houston, | Wanna Dance With §
Heart, Alone .

The System, Don't Disturb This Groove
Kenny G., Songbird

TPau, Heart And Soul

Chicago P.D.: Ric Lippincott

4 Whitney Houston, | Wanna Oance With S
2 Lisa Lisa & Cult Jam, Head To Toe

1 Atlantic Starr, Always
5 Kenny G, Songbird .

3 Kim Wiide You Keep Me Hangin' On
0  Pseudo Echo, Funkytown
8  The System, Don't Disturb This Groove
6 Herb Alpert, Diamonds

17 Heart, Alone

11  Expose, Point Of No Return

7 Chris De Burﬁh The Lady In Red

16 Bob Seger, S akedown

9 Comrar;y B, Fascinated

19 Level 47 Lessons In Love

13 U2, with Or Without You
23 Maotley Crue, Girts, Girls, Girls

12 Smokey Robinson, Just To See Her
25  The Nylons, Kiss Him Goodbye

21 George Michael, | Want Your Sex

14 Genesis, In Too Deep

29 Debbie Gibson, Only In My Dreams
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Aretha Franklin, Rock-A-Lott
\L,

P.D.: Brian Patrick
Whitney Houston, | Wanna Dance with $

Genesis, In Too ﬂeep

Smokey Robinson, Just Te See Her
Bob Seger, Shakedown

Level 42, Lessons In Love

Kiymaxx, I'd Still Say Yes

Keony G., Songbird

Diana Ross, Dirty Looks

Bruce Hornsby & The Range, Every Litt
Heart, Alone

The System, Don't Disturb This Groove
Lisa Lisa & Cult Jam, Head To Toe
Crowded House, Something So Strong
Al Jarreau, Moonlighting (Theme)
Herb Alpert, Dlamonds

Bon Jovi, Wanted Dead Or Alive

U2, 1 Still Haven't Found What I'm Lo
Atlantic Starr, Always

Kennyr Loggins, Meet Me Half Way
John Farnham, You're The Voice
Pseudo Echo, funky(own

Kim Wilde, You_Keep Me Hangin' On
The Breakfast Club, Right On Track
Expose, Point Of No Return
Fleetwood Mac, Big Love
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Houston
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P.D.: Paul Christy

Genesis, In Too Dee&

Whitney Houston, | Wanna Oance With S
Expose, Pomnt Of No Return

Motley Crue, Girls, Girls, Girls

Lisa Lisa & Cult Jam, Head To Toe
Heart. Alone

The System, Don’t Disturb This Groove
Kenny G., Songbird

Bob Seger, Shakedown

Smokey Robinson, Just To See Her

Kenny Loggins, Meet Me Half Way
Atiantic Starr, Always

Debbie Gibson, Only In My Dreams
Surface, Happy

George Mic&pel | Want Your Sex
Jennier Rush ébuet With Elton John),
Pseudo Echo, Funkytown

Klymaxx, I'd Still ag Yes
Janet Jackson, The Pleasure Principte
TPau, Heart"And Soul

Wang Chung, Hypnotize Me

U2, 'still Haven't Found What I'm Lo
Bruce Hornsby & The Range, Every Litt
Billy Idol, Sweet Sixteen

Level 42, Lessons In Love

Sammy Hagar, Give To Live

Restiess Heart, I'll Still Be Loving
Nona Hendryx, Why Should | Cry
Richard Marx, Don't-Mean Nothing
Europe, Rock The Night

Partland Brothers, Soul Ci

The Outfield, Since You've Been Gone
Tom Kimme‘, That's Freedom

Robbie Nevil, Wot's It To Ya

The Fat B(ws, Wipe Out

The Cure, 731 Can't | Be You ?

John Waite, These Times Are Hard For
Cutting Crew, One For The Mockingbird
Stan Bush & BamJt, Crank That Radio
Kool & The Gang, Holiday

The Jets, Cross My Broken Heart
Crowded House, Something So Strong
INXS & Jimmy Bames, Good Times
Living In A Box, Living In A Box
Starship, It's Not Over Till It's Ove
Dan Hill, Can’t We Try

Danny Wilson, Mary's Prayer

Suzanne Vega, Luka

Bryce Willis, Under The Boardwalk

Jody Watiey, Still A Thrill

Simon, Give Me All Night

Gino Vaonnelli, wild Horses

K.T.P., Certain Things Are Likely
Radio Heart Featuring Gary Noonan, Ra
Cyndi Lauper, Boy Blue

Al Jarreau, Moonfighting (Theme)
Oiana Ross, Dirty Looks

Aretha Franklin, Rock-A-Lott
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P.D.: John Lander

Whitney Houston, | Wanna Dance With S
Abantic Starr, Always

Lisa Lisa & Cult Jam, Head To Toe
Genesis, In Too Deep

Herb Alpert, Diamonds

Motley Crue, Girls, Girls, Girls

Bob Seger, Shakedown

Heart, Alone

Bon Jovi, Wanted Oead Or Alive

Bon Jovi, Never Say Goodbye
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Rick Garroll Fashions KROQ's Unique Sound

BY TERRY WOOD

TEN YEARS AGO, KROQ Los An-
geles was recognized by a small cir-
cle of friends as the flagship station
of madhouse rock. At one point, the
debt-burdened station used room
1228 of the Pasadena Hilton as its
studio. House-
keepers frequent-
ly interrupted on-
air jocks by vacu-
uming. Tales of
drunkenness,
blown cues, and
huge gaps of
dead air were trademarks of the
KROQ school of radio.

In 1987, that perception of unbri-
dled, off-center wackiness still
clings to the station. In fact, KROQ
PD Rick Carroll encourages it. He
points to it as one of the reasons his
station has been rated among Los
Angeles’ top 10 outlets in the last
five ratings and why it fetched a
record-setting stand-alone price tag
of $45 million when Infinity bought
it last year.

“We’ve managed to create the il-
lusion that the station is nonstruc-
tured,” Carroll says as he scans the
view from his posh ninth-floor of-
fice in Burbank’s movie-studio dis-
trict. “Actually, it’'s probably the
tightest-programmed format in the
country, where the PD chooses all
the songs by hand. Yet, we’re per-
ceived to be the loosest.”

It’s easy to understand why. Few
other stations claim as their core

artists such bands as the Smiths,
the Pet Shop Boys, the Cure, and
Depeche Mode. Who else takes
chances on acts like Tonio K., Kill-
ing Joke, Robert Wyatt, and Public
Domain? Who else shrewdly inte-
grates all this new material with al-
bum cuts from artists KROQ helped
boost into the mainstream—the Po-
lice, INXS, the Pretenders, etc.
Where else can you find jocks who
so fully embrace the daffy? but hip
mindset that KROQ projects?

As evidenced by KROQ's healthy
4.0 winter Arbitron, Carroll has in-
jected method into the madness
since he became PD in 1978.

T

' REMEMBER WHEN we used
to charge just $25 a minute for ads,”
he says. “Now we’re charging $800
a minute and lots of our dayparts
are sold out. Our consistency is one
of our greatest strengths. We've
been in the upper threes and low
fours for a year and a half now.”

Though KROQ is categorized as
an album rock outlet, the 39-year-
old Carroll describes it as a “mass
appeal, progressive new music sta-
tion. Mention KROQ to someone in
Des Moines, lowa, and he’ll say,
‘Oh, yeah, where all the jocks have
purple hair,’ ”” says Carroll. “People
say we're too adventurous or too
far out, and it’s not true. We consid-
er ourselves a unique station, but
we’re a lot more conservative than
most people think.

“In the latest monthly Arbs, we
experienced our highest adult share
in the station’s history—a 6.7 in 18-

.

Rick Carroll. Program director of
progressive rocker KROQ and
Billboard’s PD of the week.

34 adults. That was unheard of just
a few years ago. We're No. 2 in the
market with teens, but we don’t tar-
get them exclusively. Our primary
audience is 17-32, which spills over
both ways. A KROQ listener may be
carrying a skateboard or a brief-
case. Our adult shares will keep
growing because all of those teens
have gotten older and stuck with us.

“One of the great things about
this format,” Carroll adds, “is that
we've remained consistent over the
years. When a new station comes on
the air, it doesn’t affect us. A lot of
people thought we’d be in trouble
when [crossover outlet] KPWR
‘Power 106’ showed up. I was hap-
py. I figured it would bring a lot
more bodies down to our end of the
dial [at 106.7]). We share 39% of our

audience with Power 106 and 41%
with KIIS. But when they start
playing [promotional] games with
each other, we're not affected. Ac-
tually, I think we benefit because
we appear unique.”’

DESPITE its irreverent, mod im-
age, KROQ now stands as one of
Los Angeles’ “‘heritage” rock sta-
tions. Carroll, who has spent 16
vears in Los Angeles radio, was
hired by KROQ former owner Bur-
bank Broadcasting in 1978 when
ownership ‘‘decided it wanted to
play hardball with the other guys,”
Carroll says.

Most of the current on-air staff
came on board at the turn of the
decade and gradually adjusted to
Carroll’s regimented new wave ro-
tation. To this day, Carroll picks and
sequences every song for every
time slot, although the last song of
each hour is reserved for “jock’s
choice.” Jock suggestions, Carroll
says, are his prime source of outside
musical input.

BY MID-1982, KROQ caught, and
later passed, album rock kingpins
KLOS and the former KMET in the
ratings. Carroll’s influence sent rip-
ples through the music industry
that can still be noticed today, such
as the mainstream ascendancy of
acts like Billy Idol and Simple
Minds.

Right after a profile on his pro-
gramming appeared in Rolling
Stone magazine, Carroll tried to
take his “roq of the '80s” formula

nationwide as a consultant. It was a
bust.

“I've learned my lesson,” Carroll
says. “I’'m not going on the road
this time. I learned that radio sta-
tions don’t pay their bills, or leave
you hanging, or just rip you off—
which happened to me in Cleve-
land.”

Ratings flopped in Los Angeles
as well, as Carroll was removed
from daily PD duties. “I was having
music Federal Expressed to me,”
recalls Carroll, “and I was listening
to it in taxis and on airplanes. I had
no frame of reference to make sure
everything was in sync. | just didn’t
have the same feeling.” With Car-
roll back in a hands-on role, KROQ
has flourished.

At age 14, Carroll finished work-
ing out with his high school swim-
ming team, then hitchhiked to help
anywhere he could at the new AM
top 40 station, KLIV, in his home-
town of San Jose. Several years and
twists of fate later, Carroll was
hired as PD of KKDJ Los Angeles
(now KIIS), where he spent 2V,
years. He was in his sixth month of
vacation in Hawaii (Carroll loves to
surf), following a 2',-year stint at
KEZY Anaheim, when KROQ found
him.

“Sometimes I'm surprised by my-
self when I think I've been a PD at
one station for nine years,” he says.
“T"d still like to have a few more sta-
tions use this format across the
country someday. Some are trying
it, but I don’t think they’re doing it
correctly.”
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Wonderiove. At the recent ASCAP Pop Music Awards show in Beverly Hills,
Calif., ““Miami Vice” regular Olivia Brown ran into old friend Stevie Wonder.
Brown accepted the awards for Jan Hammer and Glenn Frey for their work on
the television series’ soundtrack.

BY NELSON GEORGE

NEW YORK This is a very impor-
tant summer for the duo of Mic
Murphy and David Frank, aka the
System. The Atlantic group is com-
ing off its first No. 1 single,
“Don’t Disturb This Groove,” and
is watching the record perform
ever stronger on the pop chart.
The question remains, however,
whether the System, which has
been together since 1983, can be-
come as much a force in the mar-
ketplace as it has been in the re-
cording studio. As producer/writ-
ers, the System has worked with
Chaka Khan (“This Is My Night”),
Jeff Lorber (“Step By Step”), An-

IT’S TIME FOR THE SUMMER edition of the Rhythm
& the Blues’ “Yeas” and “Nays,” a column of boos and
cheers. No hedging allowed. Let’s get to it.

Yea once again to the team of Jimmy “Jam” Harris
and Terry Lewis, but not for what you think. Sure, they
pumped life into the record sales of Herb Alpert. Sure,
they made Alexander O’Neal very Timely. But they
should really be recommended for their role as execu-
tive producers of Nona Hendryx’s Manhattan album
and that catchy single “Why Should I Cry?” Hendryx is

Jam & Lewis Are Among The ‘Honorees’

Summer ‘Yeas’ & ‘Nays’ Hold Surprises

DeBarge’s new single is “Dance All Night” from the al-
bum “Bad Boys” ... Atlantic’s Levert has another po-
tential No. 1 black single in “Casanova,” a sparse and |
superfunky track produced by ex-Midnight Starr mem-
bers Reggie and Vincent Calloway. It fuses a Mtume/
Club Nouveau groove with a strong melodic hook ...
Another possible hit from a young but not yet estab-
lished male vocal group is “Love Is A House” by the
Force M.D.’s; the vocal arrangements are similar to
those of “Casanova,” but the groove is a tasty cloning of
the Jam-Lewis sound. The

one of the most idiosyn-

cratic singer/songwriters

in black ic, O hose

1r?ms?cc arrlrziui)lgrs:r?awhaxsfe rm
Rhythm

and the

Blves

never found a comfort-
able niche in the market-
place or on black radio.
“Why Should I Cry?” is a
major step in that direc-
tion.

Yea to two ex-Howard

latest addition to the black
teen group sweepstakes
(there seem to be new
ones every week) is a trio
of young ladies from Bos-
ton called Picture Per-
fect. The Atlantic album,
“Boy Crazy,” was pro-
duced, written, and ar-
ranged by Larry Woo

- —

Univ. students, Angela
Wimbush and Tawatha
Agee, who sang together while attending that grand
Washington, D.C,, institution. Wimbush is to be hailed
for her production of the Isley Brothers’ “Smooth Sai-
lin’ Tonight,” the summer’s sexiest record, and Agee for
(finally) making her long-awaited solo debut.

Nay to all those a&r men and women who are stuff-
ing record stores and playlists with the clones of New
Edition and the Jets. Success spawns imitators, but it’s
getting crazy out there. Looks like folks are scouting ju-
nior high school talent shows. That is not to say that
some of these kids don’t have talent or that all the rec-
ords are frightfully silly, but too many of them don’t and
most of them are.

THERE HAS been an encouraging reponse to the an-
nouncement of the Bishop Desmond Tutu peace con-
cert, scheduled to take place in Los Angeles in Septem-
ber. Many have called this office for information on how
to be included. The person to call is Kendell Minter, a
New York entertainment attorney, who is acting as tal-
ent coordinator. He can be reached at 212-809-2900.

SHORT STUFF: Spike Lee will be directing the video
for Anita Baker’s next single, “No One In The World”
... Here’s hoping the sure-fire success of Alexander
O’Neal’s “Fake” not only sets up his upcoming Tabu al-
bum for gold-plus sales but also turns attention back to
his superb and underappreciated debut ... The Cover
Girls’ new single on Fever/Sutra Records is “Spring
Love,” a song co-written and -produced by Rainy Davis
... DeBarge, now recording for Striped Horse Records,
will be appearing on an upcoming episode of “Punky
Brewster.” Randy, Bobby, James, and Marty are fea-
tured in the program as well as Chico, who records solo.

by Nelson George

and Gordon Worthy ...
The Fat Boys recently
gave retired basketball star Julius Erving a book of
raps penned especially in his honor ... The Timex So-
cial Club is back with a single on Danya Records titled
“Mixed Up World,” from the “Vicious Rumours” album
... On the New York indie label Original J&S comes a
cover of the Ashford & Simpson copyright “You're All
I Need To Get By” by Johnnie & Joe. Original J&S can
be reached at 212-399-1800 ... Bobby Bloom’s classic
one-shot, “Montego Bay,” has been cleverly revived by
Amazulu, an integrated British female trio on Island’s
Mango label . . . Black female DJ Gail King is making a
name for herself on the East Coast as a remixer. She
just finished work on Robbie Nevil’s “Wot’s It To Ya”
12-inch on Manhattan ... On the whole, the “Beverly
Hills Cop II"” soundtrack is disappointing. One of the
few bright spots is the Andre Cymone-produced “Bet-
ter Way” by James Ingram. It is one of the few tunes
to cut through the shootings and car crashes of the Ed-
die Murphy flick . . . Philip Bailey and Maurice White
are cutting tracks with Preston Glass for use on therr
revival of the Earth, Wind & Fire name. Whether any
of the other key band members, including Larry Dunn
and Verdine White, will be involved is unclear. Two
new Capitol artists, Audrey Wheeler and Bert Robin-
son, are also working with those active folks at Glass-
house Productions . . . Luther Vandross is so popular in
England that he’s appearing at London’s Wembley Sta-
dium from June 30 through July 8 ... Richie Havens
has signed with RBI Records, a subsidiary of the Moss
Music Group. An album, “Simple Things,” and a single,
“Drivin’,” will arrive in July ... Marlon Jackson has
officially left the Jacksons and is readying his solo de-
but for Capitol with the help of Fred Maher from
Scritti Politti.

gela Bofill, Nona Hendryx, Angeli-
ca Chaplin, Gavin Christopher, and
acts on almost every major label.
The System’s landmark single,
“You Are In My System,” was cov-
ered by Robert Palmer. Yet, until
now, this interracial team has nev-
er sold records at a level equal to
its reputation.

Vocalist Murphy and key-
boardist Frank cite three elements
as being crucial to the success of
“Groove,” which they hope will
continue to make 1987 their break-
through year as recording artists.

The Systen signed with New
York-based AMI Management
(Ready For The World, Colonel

‘If it does well
on the pop chart,
that’s just
extra gravy’

Abrams), who, according to Frank,
“encouraged us to take our time
and do the record right. From Jan-
uary to November we did no out-
side production work.”” Frank dis-
agrees with those who say the Sys-
tem gave away some of its best
material to others. ““We never felt
that,” he says. “We always wrote
the best songs we could for what-
ever project we worked on. ‘Plea-
sure Seekers,” from the last album,
though it wasn’t the hit we
thought it would be, generated of-
fers to produce from all over the
world.”

The impact of Atlantic execu-
tives was also crucial, says Frank.
“[Black music vice president] Syl-
via Rhone picked ‘Groove’ as the
first single,”” he recalls. “We

FOR WEEK ENDING JUNE 27, 1987

Murphy & Frank Buck The System

Group Crosses Over With ‘Groove’

thought it was possibly the best
song on the album but weren’t
sure it should be the first single.
But she and [black a&r director]
Merlin Bobb pushed for it, and
they were rizht.” Before the cur-
rent “Don’t Disturb This Groove”
album, the System was signed to
the Atlantic-distributed Mirage la-
bel. Murphy notes the irony that
several ex-Mirage acts, including
Whitesnake, have done well this
year. “‘Maybe it just wasn’t time
for all this to happen at Mirage,”
says Murphy. “But [ex-Mirage
president] Jery Greenberg has re-
mained in touch with us and been
very supportive in advising us.”

Murphy says ‘“Don’t Disturb
This Groove” is as good as any-
thing the System has done before,
calling it ““ ‘You Are In My Sys-
tem’ goes to college.” He adds, “It
is a romantic song, a relationship.
Today people want to find a girl or
a guy and stay with them awhile.”

This summer the System,
booked by the Norby Walters
Agency, is opening 50 dates for
Kool & the Giang, traveling with
Chris Kellow on keyboards, gui-
tarist Paul Pesco on guitar, and no
drummer in keeping with the
band’s hi-tech sound.

The Systen’s desire to consoli-
date its black base is very much on
the duo’s mind. “Our goal has al-
ways been the black chart,” says
Frank. “We reached our goal with
‘Groove,” and now if it does well on
the pop chart that’s extra gravy.”

Dexter Gordon
gets back in the
swing of things
... see page 49
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/
GOLD
ADDS
17 REFORTERS
JAM TONIGHT
FREDDIE JACKSON capitor 8
NIGHTTIME LOVER
THE SYSTEM atLanTIC 7
HOLIDAY
KOOL & THE GANG MERCURY 4
COME BACK TO ME LOVER
MIKI HOWARD atLanTiC 8
| LOVE YOU BABE
BABYFACE soLar 6
LAST TIME
THERESA rca 6
ONE HEARTBEAT
SMOKEY ROBINSON MOTOWN 8
LET'S TALK IT OVER
VANEESE THOMAS GEeffEN 3
JUICY-O
SLAVE icHiBAN 0
JAMMIN' TO THE BELLS
CHUCK STANLEY DeF Jam 6

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-address::d stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONE/
SILVER  SECONDARY TOTAL TOTAL
b3 b@(%)k?ms 55 illA[EO[:TERS 0?0% R[PORTUgN
10 18 36 75
7 19 33 36
6 20 30 31
9 12 29 66
4 17 27 44
5 14 25 34
2 13 23 79
9 9 21 82
4 17 21 24
2 10 18 53
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Bi

lboard Hot Black Singles

™
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.
x x
SALES AIRPLAY
0¥ |5 it 0¥ |5 -5
Ty 5;4 TITLE ARTIST 29 E\; 5;4 TITLE ARTIST 20
1 1 DIAMONDS HERB ALPERT FEATURING JANET JACKSON 1 1 6 | FEEL GOOD ALL OVER STEPHANIE MILLS 4
2 3 WHY YOU TREAT ME SO BAD CLUB NOUVEAU 2 2 2 WHY YOU TREAT ME SO BAD CLUB NOUVEAU 2
3 2 ROCK STEADY THE WHISPERS 6 3 1 DIAMONDS HERB ALPERT FEATURING JANET JACKSON 1
4 4 STILL A THRILL JODY WATLEY 3 4 7 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 5
5 7 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 5 5 5 STILL A THRILL JODY WATLEY 3
[ 10 WHY SHOULD | CRY? NONA HENDRYX 9 6 10 SMOOTH SAILIN’ TONIGHT THE ISLEY BROTHERS 7
7 6 NEVER SAY NEVER DENIECE WILLIAMS 11 7 8 LIES JONATHAN BUTLER 8
8 8 | FEEL GOOD ALL OVER STEPHANIE MILLS 4 8 13 SHOW ME THE WAY REGINA BELLE 10
9 11 LIES JONATHAN BUTLER 8 9 14 WANT YOU FOR MY GIRLFRIEND 4 BY FOUR 13
10 15 SMOOTH SAILIN' TONIGHT THE ISLEY BROTHERS 7 10 16 DIRTY LOOKS DIANA ROSS 15
1l 13 I'M BAD L.L. COOL J 12 11 17 IF | WAS YOUR GIRLFRIEND PRINCE 18
12 5 HEAD TO TOE LISA LISA & CULT JAM 20 12 19 FAKE ALEXANDER O'NEAL 16
13 19 | COMMIT TO LOVE HOWARD HEWETT 14 13 18 SATISFIED DONNA ALLEN 19
14 18 SHOW ME THE WAY REGINA BELLE 10 14 4 ROCK STEADY THE WHISPERS 6
15 9 HAPPY SURFACE 30 15 3 WHY SHOULD | CRY? NONA HENDRYX 9
16 24 WANT YOU FOR MY GIRLFRIEND 4 BY FOUR 13 16 11 1 COMMIT TO LOVE HOWARD HEWETT 14
17 21 RHYTHM METHOD R.).'S LATEST ARRIVAL 17 I 22 THE PLEASURE PRINCIPLE JANET JACKSON 21
18 22 DIRTY LOOKS DIANA ROSS 15 18 20 I'M BAD L.L. COOL J 12
19 17 SONGBIRD KENNY G. 36 19 12 RHYTHM METHOD R.J.'S LATEST ARRIVAL 17
20 34 FAKE ALEXANDER O'NEAL 16 20 23 I'M IN LOVE LILLO THOMAS 24
21 23 FALLING IN LOVE THE FAT BOYS 26 21 25 DON'T BLOW A GOOD THING VESTA WILLIAMS 23
22 14 ALWAYS ATLANTIC STARR 38 22 24 (IF YOU) LOVE ME JUST A LITTLE LA LA 22
23 33 SATISFIED DONNA ALLEN 19 23 21 D.Y.B.O. STARPOINT 25
24 37 MIXED UP WORLD TIMEX SOCIAL CLUB 31 24 27 THIGH RIDE TAWATHA 29
25 28 (IF YOU) LOVE ME JUST A LITTLE LA LA 22 25 9 NEVER SAY NEVER DENIECE WILLIAMS 11
26 30 THE PLEASURE PRINCIPLE JANET JACKSON 21 26 28 WHAMMY ONE WAY 28
27 27 IF | WAS YOUR GIRLFRIEND PRINCE 18 27 26 HEY THERE LONELY GIRL GERRY WOO 27
2 16 JUST TO SEE HER SMOKEY ROBINSON 51 28 30 ROCK-A-LOTT ARETHA FRANKLIN 32
29 36 D.Y.B.O. STARPOINT 25 29 37 | REALLY DIDN'T MEAN IT LUTHER VANDROSS 37
30 29 DON'T BLOW A GOOD THING VESTA WILLIAMS 23 30 31 TINA CHERRY GEORGIO 34
31 20 GO ON WITHOUT YOU SHIRLEY MURDOCK 47 31 32 AIN'T YOU HAD ENOUGH LOVE PHYLLIS HYMAN 35
32 12 | DON'T WANT TO LOSE YOUR LOVE FREDDIE JACKSON 50 32 40 JUMP START NATALIE COLE 39
33| 2 HEY THERE LONELY GIRL GERRY WOO 27 33 34 FALLING IN LOVE THE FAT BOYS 26
kL] — I’'M IN LOVE LILLO THOMAS 24 ki) 35 MIXED UP WORLD TIMEX SOCIAL CLUB 31
35 — STILL WAITING RAINY DAVIS 44 35 33 LATE NIGHT HOUR KATHY MATHIS 40
36 38 YOU CAN'T STOP THE RAIN LOOSE ENDS 33 36 29 YOU CAN'T STOP THE RAIN LOOSE ENDS 33
37 35 WHAMMY ONE WAY 28 37 — JAM TONIGHT FREDDIE JACKSON 42
38 3l DON'T DISTURB THIS GROOVE THE SYSTEM 67 38 39 IF YOU WERE MINE CHERYL LYNN 43
39 — THIGH RIDE TAWATHA 28 39 — K00 KOO SHEILA E. 41
40 - WITHOUT YOU TOUCH 48 40 15 HEAD TO TOE LISA LISA & CULT JAM 20

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE o
(Publisher — Licensing Org.)
Sheet Music Dist.

m
(Century City, ASCAP/MCA, ASCAP)

88 8TH WONDER OF THE WORLD

(1)1, ASCAP/WB, ASCAP)

35 AINT YOU HAD ENOUGH LOVE

10

97

69
55

15

61

67

76

91

(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP) CPP
ALL THE WAY WITH YOU

(Baby Love, ASCAP/Clarity, BMI)

ALWAYS

(Jodaway, ASCAP) CPP

BABY LET'S KISS

(Shockadelica, ASCAP/Almo, ASCAP) CPP/ALM
BACK AND FORTH

(All Seeing Eye, ASCAP/PolyGram, ASCAP/Better
Days, BMI/PolyGram Songs, BM1)
CIRCUMSTANTIAL EVIDENCE

(Hip Trip, BMi/Hip Chic, BMI) CPP

COME BACK TO ME LOVER

(Mardago, BMI)

DIAMONDS

(Fiyte Tyme, ASCAP)

DIRTY LOOKS

(Black Lion, ASCAP/RC Songs, ASCAP/Matak, ASCAP)
DO YOU REALLY LOVE ME

(Witbe, BM1/Oatie, BMI)

DON'T BLOW A GOOD THING

(Wiz Kid, BMI/Irving, BMI) CPP/ALM

DON'T DISTURB THIS GROOVE

(Science Lab, ASCAP) CPP/ABP

DON'T MAKE ME LATE

(Malaco, BMI)

DON'T TAKE YOUR LOVE AWAY

(Dawnstairs, BMI/Piano, BMI/Mighty Three, BMI)
DYBO.

(Phitesto, BMI/Harrindur, BMI) CPP
EVERYTHING'S GONNA BE ALRIGHT

(Pop Spiritual, BMI/Al Green, BMI/Irving, BMI)
CPP/ALM

FAKE

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
FALLING IN LOVE

(Fat Brothers, BMI/Lami-Lam, ASCAP)

GO ON WITHOUT YOU

(Troutman’s, BMI/Saja, BMI)

GOTTA SERVE SOMEBODY

(Special Rider, ASCAP)

HAPPY

(Brampton, ASCAP)

HEAD TO TOE

(Forceful, BM1/Willesden, BM1) CPP

81

27

12

2

42

HEY LOVE

(Promuse, BMI/Robert Hill, BMI)

HEY THERE LONELY GIRL

(Famous, ASCAP) CPP

HOLIDAY

(Delightful, BMI)

| CAN DO BAD BY MYSELF

(Zee-Kidd, BMI/Triple Scale, BMI/Iwebbi, BMI)
1 COMMIT TO LOVE

(Jabete, ASCAP/RK.S., ASCAP/Stone Diamond,
BMI/Lock Series 11, BMI) CPP

| DON'T THINK {'M OVER YOU

(Digital Soul, BMI/Monteque, BMI)

| DON'T WANT TO LOSE YOUR LOVE

(Su-ma, BMI/Bush Burnin’, ASCAP)

| FEEL GOOD ALL OVER

(Gabeson, BMI/On The Move, BMI/Secret Lady, BMI)
| KNOW YOU GOT SOuL

(Robert Hill)

| LOVE YOU BABE

(Hip Trip, BMI/Hip Chic, BMI)

| REALLY DIDN'T MEAN IT

(April, ASCAP/Uncle Ronnie's, ASCAP/MCA,
ASCAP/Sunset Burgundy, ASCAP) CPP/ABP

| WANNA DANCE WITH SOMEBODY (WHO LOVES
ME)

(Irving, BMI/Boy Meets Girl, BM!) CPP/ALM

| WANT YOUR SEX

(Chappeli, ASCAP/Morrison Leahy, ASCAP)

I'D STILL SAY YES

(Hip Trip, BMI/Klymaxx, ASCAP/Hip Chic,
BMI/Midstar, BMI) CPP

IF | WAS YOUR GIRLFRIEND

(Controversy, ASCAP)

(IF YOU) LOVE ME JUST A LITTLE

(Little Tanya, ASCAP/MCA, ASCAP/Forceful,
BMI/Witlesden, BMI)

IF YOU WERE MINE

(Music Corp. Of America, BMI/Bayjun Beat,
BMI/MCA, ASCAP)

I'M BAD

(Def Jam, ASCAP)

I'M IN LOVE

(Bush Burnin’, ASCAP/Willesden, BMI/Johnnie Mae,
BMI)

1'M NOT GONNA LET YOU GO

(Bush Burnin’, ASCAP)

I'M SEARCHIN'

(Music Specialists)

JAM TORIGHT

(Wavemaker, ASCAP)

60 JAMMIN' TO THE BELLS 21
(Def Jam, ASCAP/First Impulse, BMI)

39 JUMP START .87
(Colloco, BMI)

84 JUST THE FACTS (THEME FROM DRAGNET) 56
(MCA, ASCAP/Flyte Tyme, ASCAP)

51 JUST TO SEE HER 75
(Unicity, ASCAP/Lucky-Break, ASCAP/Lars, ASCAP)

41 K00 KOO 17
(Girlsongs, ASCAP/Sister Fate, ASCAP)
LAST TIME 9
(Jay King IV, BMI)
LATE NIGHT HOUR 59
(Avant Garde, ASCAP/Shee Shee, ASCAP/Interior,
BMI) 6

82 LET YOURSELF GO

(Next Plateau, ASCAP/Bratton-White,

ASCAP/Goodspeed, ASCAP) 32
77 LET'S GET BUSY

(Romeo Dancer, BMI)

LET'S TALK IT OVER 93
(Bush Burnin', ASCAP/KMA, ASCAP)
8 LIES 19
(Zomba, ASCAP/Willesden, BMI)
49 LIFETIME LOVE 10

(Beach House, ASCAP/Tawanne Lamont, ASCAP)
54 LONG TIME COMING

(MCA, ASCAP/Unicity, ASCAP/Ready Ready, ASCAP) 7
52 LOVE ME RIGHT

(Ackee, ASCAP/Beezer, ASCAP/Istand, 80
BMI/Frustration, BMI)
LOW RIDER 36
(Far Out, ASCAP) CPP

58 MERCURY RISING 3

(Nonpareil, ASCAP/Broozertoones, BMI)
31 MIXED UP WORLD

(Danica, BMI} 4“4
62 MOONLIGHTING (THEME)

(American Broadcasting, ASCAP/ABC Circle, BMt) 57
11 NEVER SAY NEVER

(Almo, ASCAP/Michael Jeffries, ASCAP/Gate Way, 92

ASCAP/Atomic Age, BMI/Bug, BMI) CPP/ALM
74  NIGHTTIME LOVER
(Science Lab, ASCAP) n
45 ONE HEARTBEAT ’
(Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey, 100
BMI)
53 ONE LOVER AT A TIME
(Trinifold, BM1/Sweet Karol, ASCAP/Orca, ASCAP) 2

cpPp

THE PLEASURE PRINCIPLE

(Flyte Tyme, ASCAP)

POUR IT ON

(Pizzazz, BMI/Righ BM1/ h
PRIVATE CONVERSATIONS

(Stone City, ASCAP/National League, ASCAP) CPP
RESCUE ME

(Beblica, ASCAP)

RHYTHM METHOD

(Arrival, BMI)

RIGHT ON TRACK

(MCA, ASCAP/Unicity, ASCAP/Short Order, ASCAP)
ROAD DOG .

(Darwall, BMI/It's Mine/Electric Doll, BMI)

ROCK STEADY

(Hip Trip, BMI/Hip Chic, BMI/Midstar, BMI/Hitwell,
ASCAP) CPP

ROCK-A-LOTT

(Gratitude Sky, ASCAP/Glasshouse, BMI/Irving, BMI)
CPP/ALM

SAME OLE LOVE (365 DAYS A YEAR)

(Jobete, ASCAP) CPP

SATISFIED

(Triage, BMI/Living Disc, BMI)

SHOW ME THE WAY

(Almo, ASCAP/He Gave Me, ASCAP/Don’t You Know,
ASCAP/Pomerants, BMI) CPP/ALM

SMOOTH SAILIN' TONIGHT

(Angel Notes, ASCAP/USA Exotic, ASCAP)
(SOMETHING INSIDE) SO STRONG

(MCA, ASCAP)

SONGBIRD

(Brenee, BMI/Blackwood, BMI) CPP

STILL A THRILL

(Ultrawave, ASCAP/April, ASCAP/Rightsong, BMI)
CPP/ABP

STILL WAITING

(Controversy, ASCAP)

TEAR JERKER

(A.Naga, BM1)

TELL ME YOU WILL

{Membership, ASCAP/Idync-dert, BMI/Pure Delite,
BMI)

TESTIFY

(Jobete, ASCAP/Tall Temptations, ASCAP) CPP
THERE'S NOTHING BETTER THAN LOVE

(April, ASCAP/Uncle Ronnie's, ASCAP/JVA, ASCAP)
CPP/ABP

THIGH RIDE

BMI)

LABEL

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of tities they have
on the Hot Black Singles chart.

NO. OF TITLES
ON CHART

COLUMBIA (7) 9

Def Jam (2)

MCA (8) 9

Constellation (1)

MANHATTAN (4) 7

P.AR. (2)
EMi-America (1)

WARNER BROS. (5) 7

Paisiey Park (2)

CAPITOL 6
E.PA. 6

A&M

ELEKTRA «
ARISTA

ATLANTIC (3)

POLYGRAM

Epic (3)
Tabu (2) .
CBS Associated (1)

MOTOWN 6
RCA (3)

o

Jive (2)
Total Experience (1)

S b

21 Records (1)

o

Atlanta Artists (1)
Mercury (1)
Polydor (1)
Tin Pan Apple (1)

SOLAR .3

4TH & B'WAY

N

FANTASY (1) 2

Danya (1)

PROFILE (1) 2

Zakia (1)

AMHERST 1
CHRYSALIS 1

China (1)

EDGE 1

GEFFEN
{CHIBAN

JAM PACKED
MALACO

NEXT PLATEAU
PRIORITY
SLEEPING BAG
SUPERSTAR INT'L.
SUPERTRONICS
TTED.

[

Witbe (1)

L

g &3 8

{Mtume, BMI/Do Drop In, BMI)

TINA CHERRY

(Georgia's, BMI/Stone Diamond, BMI) CPP
A TOUCH OF JAZZ

(Zomba, ASCAP)

UNDER THE BOARDWALK

(Alley, BMI/Trio, BMI)

WANT YOU FOR MY GIRLFRIEND

(Baby Love, ASCAP/Clarity, BMI)
WHAMMY

(Perk's, BMI/Duchess, BMI)

WHY SHOULD | CRY?

(Flyte Tyme, ASCAP/Eat Your Heart Qut, BMI)
WHY YOU TREAT ME SO BAD

(Jay King IV, BMI)

WITHOUT YOU

(Fred, ASCAP/Eric, ASCAP)

WOT'S IT TO YA

(MCA, ASCAP)

YOU CAN'T STOP THE RAIN

(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP) CPP

are listed for piano/vocal sheet music copies

ABP April Blackwood

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM lvan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPt Cimino

SHEET MUSIC AGENTS

and may not represent mixed folio rights.
CPP Columbia Pictures

WBM Warner Bros.
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Titles with future
chart potential,
based on club play
this week.

. TOUCH NOHO.eric

. HEARTACHE (REMIX) PEPSI & SHIRLIE poLYDOR
. CRY OF THE LONELY (REMIX) J.M. SILK rca

. BIG DECISION THAT PETROL EMOTION PoLYDOR

DD D WN =

. JESUS ON THE PAYROLL (REMIX) THRASHING DOVES aam
. RHYTHM IS GONNA GET YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE eptc

Titles with future
chart potential,
based on sales
reported this week.

1. TINA CHERRY (REMIX) GEORGIO motown
2. DRAGNET THE ART OF NOISE cHRysaLIS

3. INTO MY SECRET ALISHA rca
4
5

. (GOODBYE BABY) VICTIM OF LOVE SWEET SENSATION NexT pLATEAU

. ONE LOVE (REMIX) DOROTHY GALDEZ aam

o 2 o i
E g i g SE Compiled frogkﬁgmalBsamije& daAnc!Iub playlists. . g zg if' SE 1g&!ﬁﬁﬂaﬁi!ﬁnﬁk&im&é&o&s
g g 2 i g% I’\I:ELLE NUMBER/DISTRIBUTING LABEL ARTIST :-]’-_:’ ' g z gg H;LLE NUMBER/DISTRIBUTING LABEL ARTIST
: A * % NO.1 & . R B *%* NO.1.* % .
110 2] 6| Bedde iy 2 wesks 3t No. One # HERB ALPERT 1| 1] 1|9 | HEADTOTOE b weokcat N One + “@ LISA LISA & CULT JAMS
Q) 3 4 7 RESPECTABLE (REMIX) ATLANTIC 0-86703 MEL & KIM Q) 2 2 12 RIGHT ON TRACK (REMIX) mca 23687 ¢ THE BREAKFAST CLUB
@ 6 7 6 IN LOVE WITH LOVE (REMIX) GEFFEN 0-20654/WARNER BROS. ¢ DEBBIE HARRY @ 3 8 4 DIAMONDS (REMIX) asmsp-12231 ¢ HERB ALPERT
4 [ 4 | 5| 1 | SOMETIMES (REMIX)/IT DOESNT HAVE TO BE © ERASURE 4 | 4 | 4 | 6 | | WANNADANCE WITH SOMEBODY (REMIX) o WHITNEY HOUSTON
G| 7 | 8 | 5 | ROCK-ALOTT (REMIX) arista a0i-9575 ARETHA FRANKLIN (5)| 7 | 9 | 7 | RESPECTABLE (REMIX) atantic 0-86703 MEL & KIM
6 201 8 THE PLEASURE PRINCIPLE (REMIX) a&M sp-12230 @ JANET JACKSON @ 10 15 5 FUNKY TOWN (REMIX) RCa 6431-1-RD & PSEUDO ECHO
@ 87 9 6 WHY SHOULD | CRY (REMIX) EMI-AMERICA V-19242/CAPITOL @ NONA HENDRYX @ | n | 6 MOVIN’ ON EMERGENCY PAL-7145/PROFILE CAROLYN HARDING
8 |.5 6 A 8 DON’T BLOW A GOOD THING (REMIX) aamsP-12229 © VESTA WILLIAMS 12.] 16 6 I'M SEARCHIN Jam PACKED JP1-2008 DEBBIE DEB
@) W [ 5 | Kl I eI oY) © WHITNEY HOUSTON (9)] 18 | 27 | 4 | INSECURITY aruantic 086716 STACEY Q
10 | 10 |10 6 BIG LOVE (REMIX) wARNER BROS. 0-20683 ¢ FLEETWOOD MAC 10 6 5 13 WITHOUT YOU SUPERTRONICS RY-017 TOUCH
QAD| 124 15 | 5 | MOVIN' ON emeraency pa7145 CAROLYN HARDING 1D] 13 | 14 BIG LOVE (REMIX) waARNER BROS. 0-20683 & FLEETWOOD MAC
12 13°] 16 9 LESSONS IN LOVE (REMIX) POLYDOR 885 706-1/POLYGRAM & LEVEL 42 @ 15 17 9 YOU'RE THE ONE (REMIX) ATLANTIC 0-86711 SANDEE
@ gM18\?" 28 4 FUNKY TOWN (REMIX) rca 6431-1-RD ¢ PSEUDO ECHO @ 19 o 2 THE PLEASURE PRINCIPLE (REMIX) a&am sp-12230 © JANET JACKSON
14 | 14-] 18 7 HEART AND SOUL vIRGIN 0-96779/ATLANTIC & T'PAU 14 | 20 6 WHY YOU TREAT ME SO BAD tomMmY BOY TB 895/WARNER BROS. ¢ CLUB NOUVEAU
@ew | B ] 0 | S I e T 5D # BIG AUDIO DYNAMITE 15 |8 | 6 [ 19 | ONLYINMY DREAMS (REMIX) ATLANTIC 0.86744 DEBBIE GIBSON
21 36 3 STILL A THRILL (REMIX) mca 23747 ¢ JODY WATLEY %30 1w 3 STILL A THRILL (REMIX) mca 23747 ¢ JODY WATLEY
17 16« 21 6 NO REASON TO CRY (REMIX) PROFILE PRO.7137 JUDY TORRES 17 [F5§ 3 13 ONLY IN THE NIGHT (REMIX) aTLANTIC 0-86719 THE VOICE IN FASHION
18 |9 3 10 | HEAD TO TOE coLumsia a4 06757 © LISA LISA & CULT JAM ‘B |48 3 SHY BOYS parc 429 06771/cBS ANA
2% 2% 4 OUTLAW agmsp-12233 STRAFE 1919 [F10 9 CERTAIN THINGS ARE LIKELY (REMIX) MAGNET/MERCURY 885 727-1/POLYGRAM ®K.TP
@) &l @ 8 || BTG EIIEI) SIMPHONIA FEATURING CARMEN BROWN 20 | 16 | 19| 8 | HAPPY (REMIX) coLumaia 44 06739 © SURFACE
2| 17 722 | 5 | MODICLIANI (COST N YOUR EVES) (REMIX) BOOKOF LOVE | [GZD)] 28 | 5 | 5 | EACHTIME YOU BREAK MY REART (REWTX) o NICK KAMEN
@ 28 4] 35 4 YOU CAN'T TAKE MY LOVE (REMIX) aTH & B'WAY BWAY 436/ISLAND PAM RUSSO @ 2| 2% 5 HEART AND SQUL (REMIX) VIRGIN 0-96779/ATLANTIC & T'PAU
@ 24 31 4 NEVER SAY NEVER (REMIX) cOLUMBIA 44-06761 & DENIECE WILLIAMS @ 33 |33 3 LIFETIME LOVE SLEEPING BAG SLX-0024 JOYCE SIMS
25.{ 29 | 4 | DON'TBELIEVE IN LOVE mca 23748 JEANNA CIE NEW R IS TMISCORRES LIS GLORIA ESTEFAN & MIAMI SOUND MACHINE
@ & | — 2 STRANGELOVE (REMIX) SIRE 0-20696/WARNER BROS. DEPECHE MODE 5|2 [ 35 7 IN LOVE WITH LOVE (REMIX) GEFFEN 0-20654/WARNER BROS. ¢ DEBBIE HARRY
30 41 4 BOOPS (HERE TO GO) ISLAND DMD 1023/ATLANTIC SLY & ROBBIE NEW } 1 | WANT YOUR SEX COLUMBIA 44 06814 & GEORGE MICHAEL
@ 31 | 38 3 LIFETIME LOVE SLEEPING BAG SLX-0024 JOYCE SIMS 27 |21 | &8 7 ALWAYS waRNER BROS. 0-20660 © ATLANTIC STARR
| — 2 LIVING IN A BOX CHRYSALIS 4v9 43119 @ LIVING IN A BOX 29 | 38 4 I’'M BAD DEF JAM 44.06799/COLUMBIA ®LL.COOLJ
2N |2 |23 5 WHY YOU TREAT ME SO BAD (REMIX) tommy BOY T8 895/WARNERBROS. € CLUB NOUVEAU 2| 5 6 ROCK STEADY (REMIX) SOLAR V-71153 THE WHISPERS
@ 32 38 3 SHY BOYS parc 429 06771/CBS ANA @ 32 kL3 8 WHY SHOULD 1 CRY (REMIX) EMI-AMERICA V-19242/CAPITOL & NONA HENDRYX
@ 33 43 3 WHY CAN'T | BE YOU (REMIX) ELEKTRA 0-66810 & THE CURE I_@) 35 44 3 LET ME BE THE ONE CuTTING CR 212 SA-FIRE
@ M —_ 2 ONE LOVE (REMIX) agM SP-12234 DOROTHY GALDEZ 2 31 42 3 DON'T BLOW A GOOD THING (REMIX) aamsp-12229 @ VESTA WILLIAMS
Sl I A O R # NICK KAMEN @3] 37 | — | 4 | WHYCANTIBE YOU (REMIX) ELEKTRA 066810 # THE CURE
@ 35 45 3 SHUT UP aTa aTa-JMM-1001 MOONFOU 3 24 22 9 NO ONE KNOWS (REMIX) ATLANTIC 0-86736 THE WILD MARYS
@ 3 | — 2 LET'S WORK IT OUT Quark QKkoo2 EXIT - @ NEW)D 1 FAKE 1aBU 429.06788 & ALEXANDER O'NEAL
@ 38| M4 3 MEAN SEASON KLUBKR 512 8TH AVENUE 3 | 2 7 9 MY HEART GETS ALL THE BREAKS LiG0sA LIG-501 MONET
@ NEW } 1 TINA CHERRY (REMIX) MOTOWN 4586MG GEORGIO @ 40 49 3 | KNOW YOU GOT SOUL 47H & B'WAY BWAY-438/ISLAND ERIC B. AND RAKIM
@ f= | 2 | CEHIE S LEINHLLY © CARRIE MCDOWELL #1 | — | 2 | IFEEL GOOD ALL OVER wca 23740 # STEPHANIE MILLS
39 [ 26 | 13 | 10 | JUST ANOTHER MAN sTupioSTU-1311 JEANNE HARRIS 9| B | — | 2 IF | WAS YOUR GIRLFRIEND/SHOCKADELICA PaisLEY PaRK 0-2069:"/WARNERBROS.  PRINCE
49 | — | 2 | STRANGERS IN OUR TOWN VIRGIN 0-96772/ATLANTIC ® SPEAR OF DESTINY 4 | 39 | 37 | 5 | SOMETIMES (REMIX)/IT DOESN'T HAVE TO BE & ERASURE
NEW)D 1 | WANT YOUR SEX COLUMBIA 44 06814 © GEORGE MICHAEL m 431 43 3 DIRTY LOOKS (REMIX) RCA 6416-1-RD & DIANA ROSS
NEWD | 1 | SATISFIED (REMIX) 21 RECORDS 0.96775/ATLANTIC DONNA ALLEN a2l B S I RO RN CUIIORNOLC/RRES STAB L OUE LAUREN GREY
@ NEW) 1 LET IT BE WITH YOU capitoL v-15310 BELOUIS SOME @ NEW > 1 STRANGELOVE (REMIX) SIRE 0-20696/WARNER BROS. DEPECHE MODE
“u [ 2919 8 MY HEART GETS ALL THE BREAKS LIGOSA LIG-501/WARLOCK MONET NEW) 1 LET'S WORK IT OUT quark Qkoo2 EXIT
45 | 45 | — | 2 LAY IT ON THE LINE ATLANTIC 0-86701 ELAINE CHARLES RE-ENTRY CAN'T GET ENOUGH STATE STREET SSR-1002 LIZ TORRES
46 | 41 | 32 8 SECOND CHANCE FOR LOVE revER SF 815/SUTRA & NAYOBE NEWD | 1 POINT OF NO RETURN (REMIX) ARiSTA ADI-9580 EXPOSE
NEWD | 1| FAKE 18U 429-06788 & ALEXANDER O’NEAL AD| NEW): | 1 SILENT MORNING (REMIX) 4T & B'WaY BWAY-439/ISLAND NOEL
NEW > 1 INTO MY SECRET Rca 6432-1-RD ALISHA 48 | 4| 32 6 MACHO MOZART TIN PAN APPLE 885 567-1/TIN PAN APPLE,BMI LATIN RASCALS
NEWD | | I'M BAD DEF JaM 44.06799/COLUMBIA &LL.COOLJ 49 | 46.| 50 | 4 NO REASON TO CRY pROFILE PRO-7137 JUDY TORRES
50 37 I 30 10 AMERICAN SOVIETS 0ak LAWNOLR 125 CCCP. 50 26 13 10 DON'T DISTURB THIS GROOVE (REMIX) aTLANTIC 0-86741 & THE SYSTEM
v v
5 5
: g
< <
(M) o]
@ [+ 4
[~ -]
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Girls Just Want To Have Fun On The Charts

DANCE MUSIC is the one musical
genre in which women’s voices pre-
dominate: The disco diva is one of our
most characteristic icons. It’s one of
those weeks-—not exactly uncom-
mon—when almost every notable
record has a female lead voice. And if
Chartbeat will permit this statistical
indulgence, it’s an overall pop trend,
too: At this writing three No. 1 sin-
gles in a row (“Always,” “You Keep
Me Hangin’ On,” and "Head To Toe”’)
are female-sung, and the likely suec-
cessors (“Alone,” “I Wanna Dance,”
and “Diamonds”’) are also sung by
women.

IT’S EASY to pick Cover Girls’ up-

coming album as a major summer
smash; “Spring Love” (The Fever),
the second single, has a sweet pop
near-ballad feel, produced by Rainy
Davis and Pete Warner and given a
stronger pulse by Bruce Forest’s re-
mix. The Cover Girls, TKA, and
Sweet Sensation albums will chase
each other up the charts, just watch.

Fun Fun’s “Baila Bolero,” a top
hi-NRG spin for months that was
picked up by radio while still in the
import stage (need we say?), is now
domestically available through ZYX,
probably destined for the same wide
play that “Boom Boom” enjoyed. It
includes a mammoth, 11-minute mix,
with typical smooth Continental feel

e, R
W -

St

by Brian Chin

.. Janice’s “I Wanna Be With You”
(4th & B’way) follows up the long-
term sleeper “Bye Bye” in effect-
filled go-go style, with the same
slightly off sense of instrumentation
that made ‘“Bye Bye” so amusing . . .
Princess’ “Red Hot” (Polydor) teams
her with Richard James Burgess in
a surprising U.S.-style hard funk set-

SIB-MAGIS Exhibition Shows Growth

Disco, Theater Technology In International Setting

BY GERMANO RUSCITTO

MILAN, Italy The SIB-MAGIS in-
ternational exhibition for the en-
tertainment industry’s technical-
equipment sector, staged at the
[talian resort of Rimini May 4-8,
was the fifth in the series and was
generally regarded as the most
successful yet, with total atten-
dance up 6% over the 1986 event.

Of the total 12,786 attendees,
1,870 were international profes-
sionals in the field. A further
breakdown shows that of those
from abroad, 31% came from West
Germany, 13% from France, 9.5%
from Switzerland, 8.7% from the
U.K., 3.4% from Holland, and 3.2%
from Spain. Sizable groups also ar-
rived from Belgium, Finland, Yu-
goslavia, Norway, and other coun-
tries.

The international aspect of the
1987 event is emphasized by the or-
ganizers, who see SIB as well-es-
tablished worldwide as a showcase
for the latest technological ad-
vances in equipment for discos,
dance halls, and other public ven-
ues.

There were 400 exhibitors in the
SIB section this year and 70 for the
MAGIS division, together up 15%
over last year’s event. SIB had a
25,000-square-meter exhibition
space, and MAGIS had 5,000
square meters.

The organizers report that the
1988 exhibition has been moved up
two months and is slated for
March 7-11. Mauro Malfatti, gen-
eral manager, says, ‘The sixth in
the series is to be held earlier to ca-
ter to the best interests of exhibi-
tors, who will be in a better posi-
tion to gain new orders and make
deliveries well in time for the mon-
ey-spinning summer season.”

He said it has not yet been decid-
ed whether MAGIS will be held in
conjunction with SIB next year.
However the MAGIS presence this
year was characterized by the par-
ticipation of leading international
big-name companies, such as
Rosco (U.S.), Rank Strand Quartz-
color (U.K.), ARRI (West Germa-
ny), Coemar (Italy), ADB (Bel-
gium), Teatro (Italy), De Sisti (Ita-
ly), Philips (Holland), and
Spotlight (Italy).

While SIB exhibits equipment
for dance venues (including light-
ing, lighting effects, audio/video
lines, and furnishings), MAGIS is

involved in technical equipment
for theaters and cinema/television
studios, a fast-growing develop-
ment within the [talian industry.

Nicola Ticozzi, president of
APIAD (the Italian association of
manufacturers of dance venue
equipment), says, “This year’s
market trend was strongly on light
scanners controlled by computer-
ized command and iodide lamps.
The audio area showed a trend to
more and more compact loud-
speakers, plus a break of the old
Technics monopoly in favor of oth-
er trademarks imported from the
U.S. and U.K., including Numark
and Lad.”

During SIB, the European Fed-
eration of Entertainment Technol-
ogy (to which APIAD is linked as
are similar other European associ-
ations), announced it would be
fully participating in the U.S. Dis-
co & Bar Expo, to be held in Atlan-
tic City, N.J., Nov. 3-5. And Ticozzi
confirmed that APIAD will also be
at the PLASA show in London,
Sept. 6-9.

At SIB this year, Clay-Paky, a
leading Italian company, intro-
duced a new product line, called
No. 1, which includes a series of
light effects based on a compact
light projector with halogen
lamps, which ecan be transformed
into a follow spot with electronic
color and spot dimension control or
adapted into light effects projects
or into a scanner by the addition of
a light-reflecting mirror. This new
range of equipment was unveiled
by Clay-Paky co-owners Pasquale
Quadri and Guilio Savoldi.

Bruno Dedoro, president of the
other Italian market leader, Coe-
mar, says, “Our aim at SIB was to
consolidate our firm international
market status and also launch a
new company, founded with an En-
glishman, Mike Lowe. The new di-
vision is called Teatro and is
strong on lighting products for
theaters and television studios.”

He adds, “There’s no doubting
that SIB really is now the interna-
tional market center. The change
of dates next year will make it
even better in terms of catering
for market needs.”

Coemar’s new product for this
year’s SIB was the Forte light pro-
jector, operating with metallic io-
dides, which can be transformed
into a scanner or a light-effects
projector of a follow-up by means

of a series of accessories.

The Italian industry in the field
covered by SIB-MAGIS takes in $2
billion annually, spread over 600
companies with a total work force
of around 10,000. The industry is
concentrated mainly in the areas
of the north, notably Lombardy
and Veneto, and central Italy, Emi-
lia and Romagna.

There are 7,000 dance venues in
Italy and 50,000 in the Pan-Europe-
an scene of operations, according
to official figures from APIAD. In
1986, the Italian dance venues had
an income of some $800 million,
with about half coming from ticket
prices and the other half from
first-drink revenues.

The APIAD companies manufaec-
ture lights, audio, video, and furni-
ture. On average, they export 35%
of production to Germany, the
U.K., France, the U.S., and the Far
East. But in the area of lighting
technology, they export around
70% of their production, with Clay-
Paky and Coemar leading the
front-runner pack.

And thanks to the newly opened
markets like Japan, Australia, and
China, the estimate is that exports
will be up around 20% this year.

HOLD
THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

ting, with a jolting Dave “0O” Ogrin
mix ... Club favorite Jocelyn
Brown’s “Caught In the Act” (Jelly-
bean/Warners) is a soulful midtempo
song; it is the flip of the A-side ballad
“Whatever Satisfies You” ... Force
M.D.’s “Love Is A House” (Tommy
Boy) is in the lush, melodic low-tempo
groove of “Human,” with lovely,
crooning choral voices ... Priority
Club’s moody, all-instrumental “Mid-
night” (Emergency) features James
Bratton, co-producer with Delores
Drewry of the recent Sybil, Finchley
Road, and Sonya Baines records . ..
Eastbound Expressway’s ‘“Rain-
storm’’ (VinylMania) is another
shrewd amalgam of styles from Mi-
ami to Chicago, with that jazzy Ka-
ren Young feel. Manny Lehman
mixed ... “Use It Or Lose It” by
Cheveré (Paris International) is
catchy, midtempo Miami sound, with
a meatier feel than standard.

REMIXES: The Jets’ “‘Cross My
Broken Heart” (MCA), already hit-
bound at pop level, is remixed by
Shep Pettibone with edits by Petti-
bone and Tuta Aquino, with excel-
lent shifting textures halfway in ...
More from the “Beverly Hills Cop II”
soundtrack: James Ingram’s ‘“Bet-
ter Way,” remixed by Louil Silas Jr.
with strong echoes of “Higher Love”
in content and form ... Atlantic
Starr’s ““One Lover At A Time”
(Warner Bros.) gets a busy, teen pop
sound in an Arthur Baker mix/Gail
King edit, just the thing for a band
that is set to break out of the ballad
bag.

BRIEFLY: Mozzart’s motoring
Eurobeat “Money” (ZYX) is devel-
oping as a solid hi-NRG hit . . . Mar-
ibell’s “Roses Are Red” (Criminal)

is classic Shannon-style teen drama,
produced by Nelson Cruz and Mi-
chael Levine; flip is a Spanish-sung
version ... Roxanne Shante’s
‘“Have A Nice Day” (Cold
Chillin’/Prism) is a cleverly under-
stated, name-dropping rap, which
makes its parting dis all the more
dazzling ... M.C. Serch’s “Hey
Boy” (Idlers, 718-372-0783) is devel-
oping in the underground; it's a
swing-beat rap romance. ‘“‘Beware
Of The Death” is the white-boy rap
flip . .. Kid ’N’ Play’s “Last Night”
(Select) is a Herb Azor production
immortalizing the now-closed Union
Square club with some very funny
lines.

NOTES: The New Music Seminar’s
program here will have any number
of features of particular interest to
club people: The hi-NRG panel,
moderated by Casey Jones, will take
up the question, “Frontier Or
Boundary?’’ which we couldn’t
state any more succinctly. The pan-
el of retailers, producers, and label
and promotion people will also dis-
cuss the prolific German/Italian re-
cord mills and Asian and Arab sub-
cults. Twenty acts will perform that
night (Tuesday, July 14) at the
Saint.

Another sign of the times: VH-1
has produced a special series for its
‘““Entertainment Watch’ hourly
spots, set for Friday (26) airing, on
the resurgence of dance music. Ex-
pert witnesses will include Jam &
Lewis, Jheryl Busby, Full Force,
Jody Watley, Exposé, Janet Jack-
son, Power-106's Jeff Wyatt, Deb-
bie Gibson, Herb Alpert, and Bill-
board’s own Michael Ellis.
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a new light
frontier on the
dancing floor.

Marte it's nearly a curtain, a wall,
a light wing sinking below the
dancing floor to delimit it. Marte
with its dynamic and endless
beams is the new light
frontier by Clay Paky.

CLAY PAKY :nc

Projectors and light effects far discotheques
VIA PASCOLI,1 - PEDRENGO (BERGAMO) ITALY
TELEFONO 035/663965 - TELEFAX 234314

TX.301589 - 301032 BG EXP| MBOX: CLAY
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Bruce Fairbairn,

who produced
‘Slippery When Wet,’ |
discusses his career |

J

Vancouver, British Columbia-
hased producer Bruce Fairbairn,
whose credits include several
Loverboy albums and Bon Jovi's
multiplatinum “Slippery When
Wet,” has just completed Aero-
smith’s second Geffen album. In
this week's One To One inter-
view, Fairbairn discusses his
work with Billboard talent edi-
tor Steve Gett.

Q: As a producer with a formida-
ble track record, do people often
approach you with an attitude of
“Can you do for us what you did
for so-and-so?”

A: Tt happens, but those bands 1
probably won't work with because
they're just trying to jump on a
trend and on somebody else’s
sound. If somebody comes to me
and says, “You know what you did
with Loverboy? We

mith record, and | go, “Well, should
we make a record like the Bon Jovi
record that got tons and tons of air-
play?” Absolutely not. If you do
that, you’re pandering to a medium
that is in itself looking for direction.
Q: Can in-demand producers ba-
sically get what they want in
terms of fees and points?

A: | guess you can get greedy if
vou want to do that. | haven’t

changed my points or my fees that |

significantly over the last five or six
years. | figure [ may as well make a
record for $150,000 and walk out of
there with a reasonable fee that the
band’s not going to feel intimidated
by and go, “Look at this guy—he’s
making as much as our recording
budget.” Id rather take something
more in proportion to what the bud-
get 1s, so I don’t feel awkward
working with the band, because
usually the bands

don’t want to be
that. You know
what you did with
Bon Jovi? We don’t
want to be that.
Here’s what we

‘I don’t make a
Bruce Fairbairn
record’

(don’t make that
much). When we
were in doing the
Bon Jovi record,
those guys were
scraping together

want to be—this is

us—do you think you can do it?,”
then, I say, “Well, here are some
guys who are thinking for them-
selves. They’ve got a sound they
want to get across on record—
let’s try and go for it.” When [
make a record, | don’t make a
Bruce Fairbairn record, 1 don’t
make a Bon Jovi or Loverboy rec-
ord, I make a record for the band
I’m working with.

Q: How actively do you pursue
acts to work with?

A: 1 don’t. I think if somebody’s in-
terested in working with me, they’ll
hear something I've done, and
they’ll get a hold of me. I don’t go
out and say, “l want to make the
next Dire Straits record with
[Mark] Knopfler, so I'm going to
get on the phone.” Maybe some
guys do that, but it's not my style.
Q: When you're making an al-
bum, do you consider its radio
accessibility?

A: I've learned a lot of things from
the guys I've worked with. One
thing I learned from Jon Bon Jovi,
although it may seem a little odd
considering the commercial success
of the album, is that the best thing
to do is make records for the kids—
not to make records for radio, the
record companies, the managers, or
necessarily to make records that
are self-indulgent for yourself. I
don’t go out and make a record that
radio can play because I've always
found that radio is chasing some-
body’s tail. Radio wasn't playing
rock bands like Bon Jovi when we
made that record. Six months after
that, they’re playing lots of Bon
Jovi and other bands like that. So
now I look at it, | make an Aeros-

per diems to go down
and have a beer at night. Who am |
to be putting away thousands and
thousands of dollars off the top
when we didn't know whether the
record was going to sell or not? I
don’t feel bad a year later getting a
big royalty check, because 1 know
those guys are all getting them.
But I'd feel very bad if I walk out of
the record with a ton of money, it
doesn’t sell, and I'm the only one
that goes away smiling. That’s real-
ly unfair, but I know it happens.
Q: Does a successful producer
have to be concerned with burn-
ing himself out?
A: What happens to a lot of givs
when they get hot is they tend o
take on too much work. They tend
to spread themselves too thin,
spend too much time on the phone,
too much time running around
worrying about their careers—as
opposed to the records they’re
making. You can see what hap-
pens after a year or so of that.
Their records start going down
the toilet. OK, they might be go-
ing for everything they can get
while they’'re happening, but [
think it’s an injustice to the bands
they’re working with. And I think
it’s an injustice to themselves.
Look at producers and just line up
divorce rates, how many guys
have alcohol or drug problems,
how many guys have other per-
sonal problems. Thev get that by
trying to run on 10 all the time. So,
for me, I think I may as well work
at a pace that I can handle com-
fortably, make good records, and
keep my family together and stay
a happy person.

S S —

‘Priest Live’ LP Tied To Video

BY LINDA MOLESKI

NEW YORK .Judas Priest’s latest
Columbia release, “Priest Live!,” a
two-record set, is being backed by a
full-scale marketing campaign tied
in with the simultaneous release of
a 9b-minute concert video on
CBS/Fox Video Music. Like the
double album, which is selling for
roughly the same price as a single
disk, the digitally recorded home
video carries a deliberately low list
price of $24.98.

“The timeliness of a video in rela-
tionship to the iife of an album is so
important,” says Debbie Newman,
vice president of programming &
sales for CBS Music Video Enter-
prises. “Generally, a video is re-
leased six months after an album
comes out, and the record is usually

dead by then. In this case, the video -

and album were completed at the
same time.”

Both the album—No. 47 with a
bullet on the Top Pop Albums
chart—and the home video were re-
corded during the group’s 1986 Fuel

ARTIST
DEVELOPMENTS

For Life tour. “We’ve never been
able to try this with others, so this
project presented a great opportuni-
ty,” adds Newman. “We did some-
thing similar with an Ozzy Os-
bourne longform for ‘Shot In The
Dark’—the video was out when
Ozzy was on the road. It wasn’t si-
multaneous, but it was within the
life of the record.”

Newman says the simultaneous
album and video release lends itself
to numerous marketing possibilities
at retail. “The packaging on the LP,
cassette, CD. and video is the
same,” she says. “The video i1s a
fourth configuration of the same
product. Merchandisers can display
them all together, which can make a
tremendous impact.”

Initial plans called for Judas
Priest to hit the road in support of
the live album, but the group has
opted to start work on its next stu-
dio album. “We decided not to tour
because we want to tour with a new
studio record,” says guitarist Glenn
Tipton. “We’re in the process of re-
cording that, and so we plan go out

in full force early next year.”

In lieu of live concerts, “Priest
Live!” is being promoted on a 30-city
video club tour, set to kick off June
15 1n Dallas. Members of the groun
are expected to make guest appear-
ances at some of the screenings.
There will also be promotional tie-
ins with local radio stations and re-
tailers throughout the tour.

In addition, specially designed
copper CD samplers—featuring
two versions of the album'’s leadoff
track “You’'ve Got Another Thing
Comin,” " and three other cuts—
were serviced to key album rock
stations and major retail accounts
prior to the album’s release. “It got
tremendous response, and really
got people talking about the rec-
ord,” says Amy Strauss, Columbia
associate director of product mar-
keting. “It’s hard to get metal on ra-
dio, especially live stuff. So we had
to be very clear on what we were do-
ing. But we found we’re getting far
more airplay on this than the
group’s past stuff.”

SATURDAY NITE FEVER

Look for a major push from Po-
lyGram behind “Saturday Nite,”
the leadoff track from the new Jeff
Paris album, “Wired Up,” due in
stores July 6. The anthemic song is
already starting to garner feed-
back from album rock radio sta-
tions, and the imminent launch of
its accompanying videoclip will
doubtless help increase exposure.

According to David Leach, Poly-
Gram director of promotion, the la-
bel began its campaign on the Par-
is project by servicing stations
with advance *‘triple-play” cas-
settes of “Saturday Nite.”

“The triple-plays repeat the song
three times, and we sent them out
so that guys would know that this
is a real hooky song,” says Leach.
“There are a lot of records by new
artists and superstars out there at
the moment, but we feel this is an
audience-reaction type of song, and
we'’re anticipating an overwhelm-
ing positive.”

SUZANNE VEGA

Sales of the new Suzanne Vega
album, “Solitude Standing,” are be-
ing boosted by across-the-board re-
sponse to the first single, “Luka.”
The song was bulleted at No. 59 on
last week’s Hot 100 Singles chart.

According to Charlie Minor,
A&M senior vice president of pro-
motion, “This is the freshest new
piece of music on the street, and
it’s such a change from the urban/
dance situation. Suzanne is an art-
ist, and I really have to pat radio
on the back for being awake and
aware.”

Minor adds that having the video
for “Luka” as a recent MTV Hip
Clip of the Week “helped a tremen-
dous amount and really made peo-
ple want to go out and find the al-
bum.”

Following a successful European

Birthday Boy. Jimmy Page, left, joins
Les Paul at New York’s Hard Rock
Cafe during a birthday party thrown by
the eatery and Gibson guitars in honor
of Paul's 72nd birthday. (Photo: Chuck
Pulin)

tour, Vega returns to the U.S. con-
cert circuit in July, starting with a
two-night stand, July 1-2, at New
York’s Carnegie Hall.

BEAR FACTS

Sales of the debut album by gui-
tarist Adrian Belew's band, the
Bears—the first record from [.R.S.
Records’ offshoot label, Primitive
Man—have taken off so quickly
that parent company [.R.S. is step-
ping in.

“When Primitive Man was de-
signed, the idea was to have one
man concentrating on one or two
projects on a very individual, store-

by-store level, trying to build up
the ground support,” says label
president Sam Gennawey. “When
the ground support is there, then
the I.R.S. staff comes jumping in
full force and starts working it like
an [.R.S. project. Except I think
we’re doing this much faster than
anybody anticipated.”

Gennawey attributes strong
sales on the Bears’ album to a
number of factors, including pre-
existing press interest in guitarist
Belew and considerable radio play.

“When we went to L.R.S. and
said, ‘Look, we're doing well, we've
got a lot of radio stations that are
playing the record and we just
need that little something extra,’
[I.R.S. president] Jay Boberg just
said, ‘OK, vou’ve got it.””

The Bears are touring the East
Coast with label mates Tirez Tirez;
their recent West Coast jaunt
found them paired with Primitive
Man’s Balancing Act.

SUICIDAL SALES

Manhattan-based indie Caroline
Records is making its presence felt
with Suicidal Tendencies’ “Join
The Army,” bulleted at No. 113 on
this week’s Top Pop Albums chart.
According to label chief Andrew
Graham-Stewart, the record has
already sold some 85,000 copies in
vinyl and cassettes and another
6,000 on CD.

“The group built a following
with its first album, ‘Institutional-
ized,” which was released four
years ago on Frontier Records,”
says Graham-Stewart. “It’s one of
those bands that is getting increas-
ingly well known on the retail lev-
el.’!

The record, starting to cross
over to commercial radio, *“is get-
ting very expansive specialty play,
either through metal shows or
jocks who are putting it in as a
pick,” says Graham-Stewart. He
adds that a video for the first sin-
gle, “Possessed To Skate,” is get-
ting exposure on MTV and other

(Continued on nert page)
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(Continued from preceding page)

national and local video outlets.
“MTV was a great supporter of
the band’s first album,” he says.

“Join The Army” is also seeing
strong support from retailers.
“What’s interesting about this rec-
ord is the indication that an inde-
pendent release—if properly dis-
tributed through independent chan-
nels—can be as readily available as
this one is,” says Graham-Stewart.
“Our chart position proves that.”

In addition to Caroline’s own dis-
tribution arm, other outfits han-
dling the release include Impor-
tant, Twin Cities, Navarre, Dutch
East, and Universal.

EXPLOSIVE TALENT

“Tell No Tales,” the new album
from Mercury/PolyGram recording
act TNT, is the latest in a series of
rock titles garnering commitment
from the label. “It’s the band’s sec-
ond release, and it’s already double
the sales of their first album,”
says Harry Anger, PolyGram se-
nior vice president of marketing.
At press time, the record was re-
portedly approaching the 125,000-
unit mark; this week, it moves to
No. 107 on the Top Pop Albums
chart.

“I think this is a band with tre-
mendous potential, and the street
reaction to this record has been
wonderful,” says Anger. “Right
now they’re completing a success-
ful European tour, and we’re look-
ing for the right opportunity to
bring them over here.” Though
there are reports that the band

EACH IN
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100POSTCARDS  $25
100 8x10 $34.95
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Downtown Girl. Patty Smyth
performs songs from her latest
Columbia album, “Never Enough,”
during a show at New York's Ritz.
(Photo: Chuck Pulin)

may be featured on the Stryper/-
Loudness bill, “nothing has been
confirmed yet,” says Anger.

A video for the first single,
10,000 Lovers (In One),” is getting
exposure on MTV. “We had a mod-
est response with ‘10,000 Lovers’
at album rock radio, and we're
about to come out with another
track,” says Anger. “We’ll do ev-
erything we can to stay with this
band until they break.”

YES OR NO?

Yes is finally mixing its next At-
co/ Atlantic album, “Big Genera-
tor.” The veteran British rock
group has spent a good deal of
time working on the follow-up to
its successful “90125” album. Pro-
ducer Trevor Horn was involved in
the early stages of the project; the
band is completing the album with
Paul Devilliers.

Yes is looking at a late-July re-
lease for the album, according to a
spokesman from Lookout Manage-

i ment, who adds that the songs

“Love Will Find A Way” and
“Rhythm Of Love” are contenders

AUDIO CASSETTES:

Ways To Duplicate Your
Master Audio Tape For
Demos Or Retail Sales

Eva-Tone is a full-service supplier, offering duplication, labeling,

packaging,

additional printing and complete mailing services.

Fa Write or call for your free copy of ‘“Cassette Talk,"
< our newsletter complete with information, specs,

L)

\'e‘alk/
7

| SOUNDSHEETS:

Use these thin, flexible vinyl recorded discs as
audio pages in magazines, as direct mail inserts,

layout sheets and prices.

as handouts at concerts or trade shows, or even as retail products.
Write or call for your free copy of our Soundsheet Idea Kit,
complete with samples, specs, layout sheets and prices.

P.O. Box 7020-LB, Clearwater,
Toll-Free 1-800-EVA-TONE {In FL 813-577-7000)

Florida 33518

for the leadoff single. However,
other sources are predicting that
the Yes album may not surface un-
til September.

ICM is reportedly planning U.S.
dates for Yes starting in late Sep-
tember or early October.

JAPANESE ATTACK

“It’s going to be a building pro-
cess,” says Amuse America man-
ager Bernie Mueller of breaking
Japanese metal band E-Z-O’s epon-
ymous debut Geffen album in the
U.S. market. The album, at No. 153
with a bullet on the Top Pop Al-
bums chart, was produced by Gene
Simmons and Val Garay.

“Our main focus was to get the
band known and to build a base
with the hard rock audience here,”
says Mueller. “That went success-
fully—every college metal show
has been on the record.”

st e

Funky Time. Pierre Gigliotti, left, and Brian Canham, of the Australian band
Pseudo Echo onstage at Manhattan’s Ritz, playing “Funkytown™ and other
songs from its RCA album, “Love An Adventure.” (Photo: Thuck Pulin)

A videoclip for the first single,
“Flashback Heart Attack,” is get-
ting exposure on MTV as well as a
number of regional video outlets.

“We're working on [picking] the
second single right now,” says
Mueller. “Realistically, the album’s
heavy for typical album rock radio,
but for a station whose format is a
little heavier there’s a lot there.”

Plans for a U.S. summer tour
are in the works at ICM.

JACKSON'S RAP

During a recent lecture at

UCLA’s Ackermann Union Grand
Ballroom, Joe Jackson told the
student audience that radio and
video formats “are so formulized
and so rigid that it’s difficult for
anything interesting or a bit differ-
ent to break through.”

Jackson, whose all-instrumental
album, ‘“Will Power,” had a short
run on Top Pop Albums chart,
voiced his disgust with the indus-
try’s “corporate mentality” and the

current state of radio.

“Everyone’s trying to play just
what’s really popular,” he said.
“Which means that everyone ends
up playing the same thing, and
nothing else gets a chance to be-
come popular.”

Artist Developments: Edited by
Steve Gett. Reporters: Linda
Moleski (New York) and Dave
DiMartino (Los Angeles).

THE BEAT has been given sneak previews of upcom-
ing albums by two celebrated hard rock acts—Def Lep-
pard and Twisted Sister—both of whom have been
away from the scene for a while. For Leppard, it's actu-
ally four years since the British band enjoyed multipla-
tinum success with its “Pyromania” album. On the
Twisted front, the group has maintained a low profile
since the commercial disappointment of its 1985 album,
“Come Out And Play.”

Based on initial spins of their upcoming releases, how-
ever, the two bands could be

Def Lep, Twisted LPs Pack A Wallop

with Miles Herzog of Y&M Associates, Bob Michael-
son’s licensing company, which distributes Michael's
Pets, the toy line modeled on the collection of animals in
Wacko Jacko's private menagerie.

Though Bubbles told The Beat that she has been in
the studio with the gloved one during sessions for the
upcoming album, the cheeky chimp refused to give any
details on the project—even when bribed with a bunch
of bananas.

The Beat has since learned, however, that Jackson
will launch his eagerly anticipat-

very much in the public’s eye
through the rest of the year—if
not well into 1988.

The Beat listened to six tracks
from Leppard’s “Hysteria,” due

] ed follow-up to “Thriller” with a

i new single ir the third week of

| July. The suparstar has reported-

I“ [ AI \ ly changed his mind on numer-
ous occasions as to what the

in August, and was most im-
pressed. Definitely not a carbon

i leadoff single should be, but this
| week it looks like he’s planning

copy of “Pyromania,” the album
rocks hard, but the material has an experimental edge
and may take longer to sink in. Still, it’s a pretty safe bet
that Leppard will hit multiplatinum again. Be sure to
check out “Love Bites”—a killer cut. The production is
superb, but after four years there can be no excuses!

As for Twisted, the Long Island, N.Y., rockers have
had their work cut out in attempting to recapture the
double-platinum success of their 1984 album, “Stay
Hungry.” On their latest opus, “Love Is For Suckers,”
due in July, they worked with producer Beau Hill. The
end result has a sharper focus than its predecessor and
boasts a formidable selection of songs, highlighted by
the title cut, the rebel-rousing “Me And The Boys,” and
the leadoff single, “Hot Love.” Given the necessary ra-
dio and video exposure, Twisted Sister has an excellent
chance of reestablishing itself.

Still on the subject of upcoming hard rock product,
Elektra’s Mike Bone is predicting that the next Dok-
ken album will be a multiplatinum smash.

MONKEY BUSINESS: Michael Jackson’s pet chim-
panzee, Bubbles, recently made a surprise visit to Bill-
board’s New York office. The amiable creature came

to return with a duet—quite pos-
sibly with an up-and-coming lass whose vocals have
been featured on several Madonna cuts. Word has it
that Jackson’s album will surface in August.

SHORT TAKES: At the request of Dan Aykroyd, the
Fabulous Thunderbirds will be providing the enter-
tainment at a Hollywood party Tuesday (23) following
the premiere of the new Aykroyd/Tom Hanks movie,
“Dragnet.” Meanwhile, the T-Birds are starting to gar-
ner positive album rock radio response on “Stand Back!”
the leadoff track from their upcoming CBS Associated
album, “Hot Number” ... George Michael’s ex-
Wham! partner, Andrew Ridgely, has been cutting
tracks in the Bahamas for his upcoming Columbia debut
solo album . .. George Harrison and Ringo Starr were
reunited on stage at the June 5 Prince’s Trust charity
concert in London. Accompanied by Eric Clapton on
guitar, the former Beatles played three tunes from the
good old days—*“Here Comes The Sun,” “While My Gui-
tar Gently Weeps,” and “With A Little Help From My
Friends” ... CBS prez Al Teller and other key label
execs were on hand June 11 at New York’s Bottom Line
as the Def Jam Soul Song tour hit town.

E\ATO
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ALENT

BY LINDA MOLESKI

cLASS COMEBACK: Pink
Floyd will kick off a North Ameri-
can tour Sept. 16 at Cleveland’s
Municipal Stadium. With some
70,000 tickets sold, the opening
date is already a sellout. The vet-
eran U.K. rock band has also sold
out a Sept. 30 show at Milwau-
kee’s County Stadium and an Oct.
14-15 stint at the Hartford (Conn.)
Coliseum. Additionally, two more
dates have been added at Toron-
to’s Exhibition Stadium (Sept. 21
and 24), where tickets for the first
two shows sold out in record time.
More Floyd dates will be an-
nounced shortly.

Meanwhile, ex-Pink Floyd sing-
er-bassist Roger Waters will be
launching the first leg of his Radio
K.A.O.S. tour on

Pink Floyd Tour Takes Off;
Waters Sets Solo Dates

Modern Jazz Quartet will com-
memorate its 35th anniversary via
an upcoming world tour to pro-
mote its new Atlantic album,
“Three Windows,” produced by
WEA International chief Nesuhi
Ertegun. Following a June 21 pre-
miere performance at New York’s
Carnegie Hall, the quartet has ap-
pearances scheduled at Manhat-
tan’s Lincoln Center, San Francis-
co’s Opera House, London’s Royal
Festival Hall, the Montreux Jazz
Festival, and the Istanbul Festi
val,

BACK FOR MORE: Gary Moore
will hit the U.S. club circuit July 24
in Seattle, supporting his Virgin
album, “Wild Frontier.” The for-
mer Thin Lizzy guitarist has not
performed here since 1984, when
he was promoting the
Mirage/Atlantic

Aug. 14 in Provi-
dence, R.I. A to-
tal of 28 shows
are confirmed,
with dates wind- -

ll‘;l T
ONTHE' ROAD
= \

| |

release “Vietims
Of The Future.”
Some 27 shows
are scheduled,
with dates run-

ing up Oct. 3 in

Honolulu. Waters will be backed
by the Bleeding Heart Band,
which includes Andy Fairweather
Low, Jay Stapley, Mel Collins,
Graham Broad, and Paul Car-
rack. Upon completion of U.S.
dates, the tour is set to continue in
Japan, Australia, and Europe
through the end of the year.

METAL BRIGADE: Dio is set to
headline an all-star hard rock ben-
efit concert Aug. 1 at Irvine Mead-
ows in Los Angeles. Proceeds will
go to the Children of the Night
Shelter Fund, a local program for
runaway kids, and to the Los An-
geles chapter of Women In Music.
Black’N’Blue and Armored Saint
are on the bill, and there will also
be an all-star jam featuring Quiet
Riot’s Carlos Cavazo, Frank
Banali, and Paul Shortino,
among others. The show reported-
ly will be Dio’s only North Ameri-
can date this year, and the band is
not expected to tour the U.S. until
early 1986 in support of its upcom-
ing Warner Bros. album, “Dream
Evil”

JAZZY CELEBRATION: The

ning through
August. ICM is booking

SHORT TAKES: David Bowie’s
Aug. 2 date at New Jersey’s Giant
Stadium sold out in 90 minutes,
beating the venue’s previous 2Y,-
hour record, set by Madonna and
Genesis. To help accommodate
concertgoers, an Aug. 3 show has
been added . . . Kitaro will embark
on his first-ever U.S. tour Sept. 18
in Northhampton, Mass., in sup-
port of his upcoming Geffen al-
bum, slated for a Sept. 1 release
date. Some 32 dates are booked, in-
cluding an Oct. 5 show at New
York’s Radio City Music Hall .
Primitive Man/I.R.S. recording
act Tirez Tirez just launched a
summer club tour in Cleveland on
June 8, with label mates the
Bears. The longtime New York-
based group is touring behind its
recently released album, ‘“Social
Responsibility" . . . Stryper will be
teaming up with fellow rockers
Loudness for a series of U.S. sum-
mer dates.

Send information to On The
Road, ¢/o Billboard. 1515 Broad-
way, New York, N. Y. 10036.
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Amusement Business®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BUDWEISER SUPERFEST: RFK Stadium, Starplex June 13 $1,101,074 3,19 Al Haymon Prods.
LUTHER VANDROSS, PATTI Washington, 0.C. $30/825 . 52,558 Dimensions Unlimited
LABELLE, MAZE FEATURING
FRANKIE BEVERLY, ATLANTIC
STARR, GAP BAND, GLADYS
KNIGHT & THE PIPS
JUNE JAM: Fort Payne High School June 13 $959,004 56,412 Keith Fowler Promotions
ALABAMA, OAK RIDGE BOYS, Fort Payne, Ala. $18/$15.95 sellout
CARL PERKINS, JOHN
SCHNEIDER, RESTLESS HEART,
PETRA, SAWYER BROWN,
MICHAEL JOHNSON, RUBARB
JONES, PAT UPTON, GEORGE
"GOOBER" LINDSEY, CHARLIE
| _DOUGLAS, THE SHOOTERS

THE GRATEFUL DEAD Ventura County Fairgrounds June 12-14 $754,056 46,685 Bill Graham Presents

Ventura, Calif. $18/316 34,000
BRYAN ADAMS Cumberland County Civic Center June 8-9 $266,040 18,210 Beaver Prods.
THE HOOTERS Portland, Maine 15 sellout
ALABAMA Buffalo Memorial Auditorium June 6 $195,068 12,585 Keith Fowler Promotions
SWEETHEARTS OF THE RODEO Buffalo, N.Y. $15.50/$14.50 15,587 Pate & Assoc.
HOWARD JONES Arena, Madison Square Garden June 12 $195,000 11,000 Ron Delsner Enterprises
FROZEN GHOST Center $18.50/$16.50 14,000

New York, N.Y.
BON Jowvi Carver Arena, Peoria Civic Center ~ June 9 $168,563 10,875 Jam Prods. Ltd.
CINDERELLA Peoria, il $15.50 sellogt
JMMY BUFFETT & THE CORAL Mud Island Amphitheatre June 9-10 $166,766 10,107 Mid-South Concerts
REEFER BAND Memphis, Tenn. 16.50 seftout
BON JOVI Casper Events Centre June 13 $155,260 10,424 Jam Prods. Ltd.
CINDERELLA Casper, Wyo. $16.50/$15.50 sellout Fly Concert Co.
BON JOVI Five Seasons Center June 10 $155,000 10,000 Jam Prods. Ltd.
CINDERELLA Cedar Rapids, lowa $15.50 setout
SANTANA Greek Theatre June 13 $150,873 8,500 Bill Graham Presents
RUBEN BLADES Y SEIS DEL Berkeley, Calif. $20/$17.50 seliout
SOLAR
BATUCAJE
BON JOVI Rockford Metrocentre June 5 $141,562 9,133 Jam Prods. Ltd.
CINDERELLA Rockford, Il $15.50 selfout
FREDDIE JACKSON Starlight Theatre May 31 $120,089 7838 Contemporary Prods.
RAY, GOODMAN & BROWN Kansas City, Mo. $16.50/315 seltout PACE Concerts
NAJEE New West Presentations
JIMMY BUFFETT & THE CORAL Oak Mountain Amphitheatre June 12 $108,903 7538 New Era Prods.
REEFER BAND Birmingham, Ala. $15/$13.50 seflout
KENNY ROGERS Selland Arena, Fresno Convention ~ May 27 $106,160 6,795 North American Tours
RONNIE MILSAP Center $16.50/$13.50 10,748
T. GRAHAM BROWN Fresno, Calif.
KENNY G, Paramount Theatre June 12 $102,324 5,531 Bill Graham Presents
THE RIPPINGTONS Oakland, Calif. $18.50 seltout Larry Bailey Prods.
HANK WILLIAMS JR. & THE BAMA | Sandstone Amphitheatre May 29 $95,073 6,560 Contemporary Presentations
BAND Bonner Springs, Kan. $18/$15.50/$14.50 10,000
EDDIE RAVEN
KOOL & THE GANG Sun Dome June 13 $92,988 6,681 Silver Star Prods.
KLYMAXX Univ. of South Florida $15.75 1.242
THE SYSTEM Tampa, Fla.
GENE WATSON Central Alabama Music Park June 13 $85,000 6,969 N.M. Bolton
RANDY TRAVIS Jemison, Ala. $12.50/$10 1520

seliout

MOODY BLUES Mud Island Amphitheatre June 13 $83,375 5,053 Mid-South Concerts
THE PARTLAND BROTHERS Memphis, Tenn. $16.50 selfout
KOOL & THE GANG Convention Hall Arena, James L. June 14 $81,883 4875 Fantasma Prods.
KLYMAXX Knight Int’l Center $17.50 sellout
THE SYSTEM Miami, Fla.
EDDIE MONEY Indianapolis Sports & Music June 7 $67,657 4367 Sunshine Promotions
HENRY LEE SUMMER Center $15.50 6,000
THE TRUTH Indi lis, Ind.
STEVIE RAY VAUGHAN & DOUBLE | Met Center June 9 $62,682 4,248 Stardate Prods.
TROUBLE Bloomington, Minn. $15.50 7,500 Frank Prods.
GREGG ALLMAN
THE BANGLES Mud Island Amphitheatre June 12 $62,175 4,145 Mid-South Concerts
HOODOO GURUS Memphis, Tenn. $15 5,000
BON JOVI Met Center June 6-7 $54,678 33,132 Jam Prods. Ltd.
CINDERELLA Bloomington, Minn. 16.50 sellout
WAYLON JENNINGS Concerts in the Country, June 13 $54,145 4,347 in-house
SWEETHEARTS OF THE RODEO Lanierland $13 8332

Cumming, Ga.
AMERICA Syria Mosque June 14 $40,748 2,784 DiCesare-Engler Prods.
THREE DOG NIGHT Pittsburgh, Pa. $15.75 3,500
LADYSMITH BLACK MAMBAZO The Wiltern Theatre June 12 $36,300 2,200 Bill Graham Presents
DAVID LINDLEY & EL RAYO X Los Angeles, Calif. $16.50 seliout
SAM KINISON Devos Hall, Grand Center June 13 $33,690 2324 Belkin Prods.
CARL LABOVE Grand Rapids, Mich. $15 2,446
THE NYLONS Warfield Theatre June 12 $33.233 2,015 Bill Graham Presents

San Francisco, Calif. $15.50 sellout
10TH ANNIVERSARY REGGAE Warfield Theatre June 13 $30,174 1,631 Bill Graham Presents
SUNSPLASH San Francisco, Calit. $18.50 2,000
THE CHARLIE WATTS The Galleria June 15 $27 440 1,568 Bill Graham Presents
ORCHESTRA San Francisco, Calif. $17.50 sellout
ROOMFUL OF BLUES
LEE GREENWOOD Texas Club June 11 $16,650 1,184 in-house
SAMMY KERSHAW Baton Rouge, La. $15 1,100
ROUND-UP sellout
JOHNNY WINTER Janus Landing June 6 $15,921 1,355 Fantasma Prods.

St. Petersburg, Fla. 312 1,500
JOHN MAYALL’S BLUES The Ritz May 29 $14,991 1,000 Monarch Entertainment Bureau
BREAKERS New York, N.Y. $15/813.50 sellout John Scher Presents
THE MICK TAYLOR BAND
BAD COMPANY London Victory Club Rock & Roll June 13 $12,152 1,300 Silver Star Prods.
SCHOOL OF NIGHT America $10.95/$8.95 seltout

Tampa, Fla.
THE WAILERS The Ritz May 27 $11,826 1,000 Monarch Entertainment Bureau
AM-JAM New York, N.Y. $15/$13.50 seflout John Scher Presents

615-748-8120.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Kathy Vandercook in Nashville at 615-748-8138; Linda Deckard in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085; or Melinda Newman in New York at 212-764-7314. for research information contact Gina DiPiero or Karen Oertley in Nashville at
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Fan Fair Was Full—Of People And Good Times

BY EDWARD MORRIS

NASHVILLE A record 24,000 tick-
et buyers showed up for the 16th an-
nual International Country Music
Fan Fair, held June 8-14 at the Ten-
nessee State Fairgrounds. The
event, co-sponsored by the Grand
Ole Opry and the Country Music
Assn., drew 21,500 in 1986. Tickets
for this year’s fest were $60 each.
Because of the duration of each
Fan Fair, the event has become one
of Nashville’s biggest single
sources of tourist income. The city’s
chamber of commerce had speculat-
ed that this year’s fair would bring
in $6.4 million, based on a prelimi-
nary crowd estimate of 22,800 and a

per-person expenditure of $278.70
(including ticket cost). According to
figures kept by the chamber, Fan
Fair has drawn a total attendance of
233,976 during its 16-year run.

The Grand Ole Opry provided ap-
proximately 280 personnel for the
event to cover security, ticket-tak-
ing, parking, hosting, and other
functions. The CMA had an addi-
tional 45 paid and volunteer staffers
on hand. Rent for the fairgrounds
came to $1.75 per ticket, with a
guaranteed minimum fee of $25,000.

Well over 100 acts performed at
the fairgrounds’ grandstand stage
during the week as part of the offi-
cial event, and dozens of others ap-
peared at local nightclubs to gain

the attention of country music’s
most hardcore fans.

On two successive nights at the
Grand Ole Opry House, more than
50 established and new country acts
performed for the Music Country
Radio Network.

From an industry point of view,
one of the most interesting label
shows was the one that debuted the
16th Avenue Records roster. The
new label, owned by Opryland USA,
which also owns the Grand Ole
Opry, has been building itself
around country veteran Charley

Pride. So far, Pride is the only one

on the label who has released a rec-
ord. However, the show bowed such
other 16th Avenue acts as Johnny

HOW DOES A 45-year-old woman make it to the top
strata of the Billboard Hot Country Singles chart af-
ter years of trying? With a little help from her
friends—and a lot of determination, drive, and dura-
bility.

K.T. Oslin reaches a bulleted 19 on the chart with
her ‘“80’s Ladies,” the second charting single from her
debut RCA album of the same name. A video version
of the single is in heavy rotation on Country Music
Television and is being added to VH-1. It seems like

‘80°s Ladies’ Strikes Successful Chord

K.T. Oslin Took Long Road To The Top

cek released “Lonely, But Only For You” as a single;
and Judy Rodman recorded “Come Next Monday.”
Oslin co-starred in a 1984 Pacifica Radio special with
Guy Clark, Rodney Crowell, Jerry Jeff Walker,
Townes Van Zandt, and Mickey Newbury. She later
put together a band, leased a Music Row club, and put
on a showcase for invited country music executives.

This proved to be the turning point in her career.
In the audience was Chuck Neese, then with May-
pop Music. “He was the only one in town that respond-
: ed to me, looked me in the

K.T. Oslin, a true '80s
lady, will become one of
the major new talents to
emerge from Nashville
in this decade. As a writ-
er and performer, she is
going to score and score
big. This borderiine fool
is crossing the border
into national success that
could go far beyond the boundaries of country music.
Her unlikely route has taken her from the South to
Broadway and back. It’s one of the most atypical suc-
cess stories you'll find in show biz.

Born in Crossitt, Ark., Kay Toinette Oslin lived in
various Southern cities before winding up in Houston.
As a kid she got into Chuck Berry, Jimmy Reed, Pat-
sy Cline, Patti Page, Teresa Brewer, and Ray
Charles. When she began singing folk music, Joan
Baez was her idol. With Guy Clark and David Jones,
she formed a folk trio in the '60s and later teamed with
Frank Davis, journeying to Los Angeles, where they
recorded an album that was never released.

Oslin returned to Houston and took advantage of
her theatrical training, auditioning for the national
touring company of “Hello Dolly.” She landed a part
in the chorus and eventually moved to New York for
the Broadway version of the musical. She appeared in
the Lincoln Center revival of “West Side Story,”
“Promises, Promises,” and other musicals, then
worked as a studio backup vocalist and ad jingle sing-
er. While touring on the college concert circuit, she
started writing songs, made a demo tape, and sent it
to SESAC’s Dianne Petty. Oslin was soon signed to
Elektra Records and released two unmemorable sin-
gles. “The first one charted for about a minute and a
half,” Oslin recalis. “It died a fiery death.” The second
single didn’t fare much better, so she fled Nashville,
returning to New York for television and jingle work.
She awoke one morning and thought, “Oh, my God,
I'm gonna die, and the only thing I’ll be remembered
for is a hemorrhoid commercial.”

Oslin continued writing while making plans for her
Nashville return. Gail Davies hit with Oslin’s “Round
The Clock Lovin’ "’ in 1982. Dottie West and, later, Da-
vies recorded ‘“Where Is A Woman to Go”’; Sissy Spa-

just another “overnight”
success story.
Nashville

Here’s a prediction:
S ————

by Gerry Wood

eye, and wanted to sign
me on the spot,” says Os-
lin. “Quite honestly, if it
hadn’t been for Chuck
sending me a little week-
ly note just to reaffirm
that he thought I was
great, I would have
kicked it in—he gave me
the lift that I needed, and
I decided to hang in
there.” Neese told Oslin
that her timing was right and that the age factor could
work for her instead of against her.

Also witnessing Oslin’s performance was Harold
Shedd, producer for Alabama and other acts. Attend-
ing the showcase at the suggestion of Petty, Shedd
later told Oslin he’d make her a writing deal, take her
to the studio to cut a demo tape, and pitch it. They fin-
ished three sides, Shedd took the tape to RCA Nash-
ville chief Joe Galante, and the label head called the
next morning offering a contract. The album was cut
in only three sessions—three songs per session—and
yielded a charting single, “Wall Of Tears,” which
peaked at No. 40 in February.

Thanks to Neese, Shedd, Galante, and her own un-
sinkable spirit, Oslin has finally cracked the top 20
with “80’s Ladies,” a ballad of three girifriends—a
pretty one, a smart one, and a borderline fool—who
must make the transition from one decade to another
from the ’50s through the '80s. Oslin unabashedly ad-
dresses the problems of growing older but not always
up. In talking about the song, she points to the demo-
graphic strength of the baby boomers: “They’re turn-
ing 40 this year, and they think 40 and 50 isn’t so old.
There’s a big group of people out there saying, ‘Hey,
wait a minute, don’t put me out to pasture.”” She
hopes that men enjoy her songs, too. “I don’t mean to
exclude men at all. More than likely, if a woman has
gone through [getting older], she went through it with
a man.”

The song seems to have struck a nerve. Oslin was
besieged at Fan Fair here by women claiming to be
the pretty one, the smart one, or the borderline fool.

Oslin’s success is a tale of three cities. She says, “I
have to thank Houston for my start, New York for my
education, and Nashville for listening and saying,
‘Yeah.””

Russell and Little David Wilkins as
well as newcomers Lane Caudell,
Vickie Bird, Robin & Cruiser, and
Randy Vanwarmer. Except for Van-
warmer, who hit the pop charts in
1979 with his own composition,
“Just When I Needed You Most,”
the label’s acts lean toward tradi-

tional country.

According to the CMA, there
were 324 display booths at the fair,
the same number as last year. How-
ever, the booths spilled over into an
extra building this year to accom-
modate the growing crowds. Artist

(Continued on page 40)

Travis Shines At Awards
But Statlers Pull Top Honor

NASHVILLE Even though the
perennially favorite Statlers won
the entertainer-of-the-year honor
at the Music City News Country
Awards show June 8, the event
clearly belonged to Randy Travis.
The neotraditional whiz kid won in
four of the five categories in which
he was nominated. The Statlers,
who historically sweep the fan
magazine's annual subscribers
poll, also won the top prize for vo-
cal group and country music televi-
sion special of the year.

Travis’ triumphs were for top
male vocalist, star of tomorrow,
and single and album of the year.
He was also in the running for the
entertainer-of-the-year prize.
Reba McEntire, the other of the
three multiple winners, won fe-
male-vocalist and best-country-
music-video awards.

Staged at the Grand Ole Opry
House here, the sold-out show was
broadcast live and taped for syndi-
cation. The dramatic high point of
the event came when Loretta Lynn
presented the living-legend award
to George Jones. In addition to
making apparent Lynn’s adoration
of Jones as a vocal stylist, the pre-
sentation showcased taped trib-
utes to Jones from such famed ad-
mirers as Johnny Cash, Waylon
Jennings, and Willie Neison. In re-
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sponse, Jones called the tribute
“one of the proudest moments of
my life.”

Following the presentation,
Jones took to the stage to sing his
tribute to country music legends,
“Who’s Gonna Fill Their Shoes,”
as a way of introducing four up-
and-coming country performers:
Holly Dunn, Ricky Van Shelton,
Patty Loveless, and Keith Whitley.
Each of the newcomers sang ab-
breviated versions of their own re-
cent chart singles.

Hank Williams Jr., Marie Os-
mond, and Johnny Cash, who joint-
ly hosted the show, also per-
formed. Williams opened the show
with “Born To Boogie.” Osmond
did “Cry Just A Little,” and Cash
performed ‘16 Tons.”” Barbara
Mandrell debuted her new single,
a solid country weeper called
*“Child Support.”

Also performing were the Oak
Ridge Boys, with new member
Steve Sanders; Reba McEntire; the
Statlers; and Travis.

The other Music City News
award winners were the Judds, for
duet of the year; Ray Stevens, co-
median of the year; “Nashville
Now,” country music TV series of
the year; and the Hee Haw Gospel
Quartet, gospel artist of the year.

(Continued on page 40)
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expose new acts.

sings,” he says.

by Marie Ratliff
HANDY’S ROOST: Still firmly planted in the No. 1 position, 416
points ahead of its nearest competitor, Randy Travis’ “Forever And
Ever, Amen” (Warner Bros.) becomes the first country single to occu
py the top slot for three weeks since Johnny Lee’s “Lookin’ For Love”
(Asylum) turned the trick Sept. 6-20, 1980. The Lee record also
climbed to No. 5 on the Hot 100 chart, but so far Travis’ strength is ali

nECORD PROMOTERS are watching with alarm as more and more
radio stations announce plans to cut back on the number of records on
their playlist. This scenario, played out with greater frequency, gives
rise to the industry fear that it will become increasingly difficult to
develop new acts into solid performers. With shorter playlists and the
large volume of records released each week, most available slots are
going to proven names. In an effort to counteract this trend, our list
of reporting stations was increased last week from 136 to 149, with
many of the new stations sporting longer lists that make it possible to

On the upbeat side, three new acts are enjoying their first time inside
the top 20. Baillie & the Boys, an RCA act, is at No. 15 with its first
release, “Oh Heart.” K.T. Oslin breaks in at No. 19 with “80’s Ladies,”
also on RCA, and Ricky Van Shelton’s second Columbia single, “Crime
Of Passion,” moves to No. 12. “It’s our No. 1 phone record,” says PD
Jim Murphy of WOKQ Dover, N.H., about the Shelton record. “We’ve
never before had that kind of reaction on a new artist.”

T3

IT’S GONNA BE THE ALBUM OF THE YEAR,” says Bobby Yar-
brough, MD at WSM Nashville, of Holly Dunn’s “Cornerstone” (MTM).
Especially strong is the “Why Wyoming” cut, Yarbrough says. Another
Dunn supporter is PD Don Langford of KRAK Sacramento. “She has
an incredible knack of working a song; she believes every word she

T3

BORN TO BOOGIE” carries Hank Williams Jr. (Warner/Curb) to
No. 32 in just three weeks. Initial action on the cut is considerably stron-
ger in the Midwest and South. “He’s very hot here—this is Hank Jr.
land,” says MD Lesley Welch of KWKH Shreveport, La.
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Billboard. Hot ™ | COUNTRY SINGLES
A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.
-
SALE s - = % A ranking of distributing labeis
x | _x O by the number of tities they have
28 (28 | TiTLE ARTIST 58 on the Hot Country Singles chart.
-2 |32 Ia
. LABEL NO. OF TITLES
1 2 ALL MY EX'S LIVE IN TEXAS GEORGE STRAIT 3 ON CHART
: RANDY TRAVI 1
2 1 FOREVER ANO EVER, AMEN ) MCA (13) e
3 3 IT'S ONLY OVER FOR YOU TANYA TUCKER | 11 MCA/Curb (5)
CAPITOL (6) 16
4 6 | CHAINS OF GOLO SWEETHEARTS OF THE RODEO 4 EMI-America (4)
5 4 LITTLE SISTER DWIGHT YOAKAM | 28 MTM (3)
Capitol/Curb (2)
6 10 | THAT WAS A CLOSE ONE EARL THOMAS CONLEY 2 16th Avenue (1)
7 | 5 | YOU'RE MY FIRST LAOY _T.G. SHEPPARD | 5 WARNER BROS. (12) 14
Reprise (1)
8 12 YOU'RE NEVER TOO OLO FOR YOUNG LOVE EDDY RAVEN 7 Warner/Curb (1)
N RCA (12) 13
9 14 | 1 KNOW WHERE I'M GOING THE JUDDS 8 RCA/Curb (1)
10 | 18 | CRIME OF PASSION RICKY VAN SHELTON | 12 COLUMBIA 10
11 | 16 | ANOTHER WORLO CRYSTAL GAYLE AND GARY MORRIS | 9 POLYGRAM 1o
Mercury (8)
12 9 BABY'S GOT A HOLO ON ME NITTY GRITTY DIRT BAND | 36 Advantage (1)
Compleat (1)
13 [ 13 | LOVE, YOU AIN'T SEEN THE LAST OF ME JOHN SCHNEIDER | 6 EPIC 8
14 | 20 | LOVE CAN'T EVER GET BETTER THAN THIS R. SKAGGS/S. WHITE | 18 NSD (1) 2
Master (1 N
15 | 19 | WOULO JESUS WEAR A ROLEX RAY STEVENS | 77 615 M 1
16 | 23 | AMERICAN ME S-KO | 37 ATLANTIC 1
: Atlantic/America (1)
LIFE JOHN CONLEE 1
17 7 OOMESTIC 6 DOOR KNOB N
18 | 11 | TIL M TOO OLO TO OIE YOUNG MOE BANDY | 30 ENIGMA 1
19 | 25 | LOVE SOMEONE LIKE ME HOLLY DUNN | 13 WP ()
EVERGREEN 1
20 | 26 | SNAP YOUR FINGERS RONNIE MILSAP | 14 MAXIMA 1
21 | 8 | HAVE I GOT SOME BLUES FOR YOU CHARLEY PRIDE | 66 MELODY DAWN 1
1
22 | 27 | FROM TIME TO TIME LARRY GATLIN & JANIE FRICKIE | 21 ?Tf'TWER i3 \
23 | 28 | THE WEEKENO STEVE WARINER | 10 Killer (1)
24 | — | ONE PROMISE TOO LATE REBA MCENTIRE | 16
25 | 15 | FULL GROWN FOOL MICKEY GILLEY | 50
26 | 17 | JULIA CONWAY TWITTY | 51
27 | 22 | HARO LIVIN' KEITH WHITLEY | 91
28 | — | SOMEONE LEE GREENWOOD | 17
29 | 21 | 1WILL BE THERE DAN SEALS | 46
30 | — | ARE YOU STILL IN LOVE WITH ME? ANNE MURRAY | 27
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TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

69 3935 WEST END AVENUE
(Tom Collins, 8MI/Collins Court, ASCAP) CPP

19 80'S LADIES
(Wooden Wonder, SESAC)

64 AFTER ALL
(Goldline, ASCAP/Silverline, BMI)

3 ALL MY EX'S LIVE IN TEXAS

(Acuff-Rose Opryland, 8MI) CPP

37 AMERICAN ME
(A Littte More Music , ASCAP/Uncle Artie,
ASCAP/Writers Group, BMI/Bethlehem, 8MI/Lawyers
Daughter, BMI) CPP

59 ANGER & TEARS
(MCA Music) HL

9 ANOTHER WORLD
(Fountain Square, ASCAP) CPP

27 ARE YOU STILL IN LOVE WITH ME
(Edition Sunrise, BMI/Young Musikverlag, GEMA) CPP

93 ASHES OF LOVE
(Acuff-Rose, BMI/Opryland, BMI) CPP

36 BABY'S GOT A HOLD ON ME
(Warner-Elektra-Asylum, BMI/Mopage, BM|/Warner-
Refuge, ASCAP/Moolagenous, ASCAP)

32 BORN TO BOOGIE
(Bocephus, BMI) CPP

31 BRILLIANT CONVERSATIONALIST
(Tree, BMI/Cross Keys, ASCAP) HL

83 BUT | NEVER DO
(Melody Lane, BMI)

81 CALL ME A FOOL
(MCA, ASCAP/Patchwork, ASCAP)

89 CAN'T STOP MY HEART FROM LOVING YOU
(Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP)
HL

4 CHAINS OF GOLD
(Irving, BMI) CPP/ALM
20 CINDERELLA
{Englishtown, BMI)
53 COUNTRY RAP
(Bellamy Bros., ASCAP)
12 CRIME OF PASSION
{Rick Hall, ASCAP/Beginner, ASCAP)
71 DADDIES NEED TO GROW UP TOO
(Cross Keys, ASCAP/Tree, BM|/Kieran Kane, ASCAP)
61 DOMESTIC LIFE
(MCA, ASCAP/Nashion, BMI) HL
82 DON'T IT MAKE YOU WANTA GO HOME
(Lowery, BMI) CPP
8 DONT TOUCH ME THERE
(Songmedia, BMI/Friday Night, BMI)
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EVERYBODY'S CRAZY 'BOUT MY BABY

(Lodge Hall, ASCAP) CPP

A FACE IN THE CROWD

(AMR, ASCAP/Nashion, 8MI)

FALLIN' OUT

(Keith Sykes, BMI)

THE FIRST CUT IS THE DEEPEST

(Dutchess, BMI) HL

FOREVER AND EVER, AMEN

(Writers Group, 8MI/Scarlet Moon, 8BMI/MCA,
ASCAP/Don Schlitz, ASCAP) CPP/HL

FROM TIME TO TIME (IT FEELS LIKE LOVE AGAIN)
(Larry Gatlin; BMI)

FULL GROWN FOOL

(Aunt Polly's BMI/Pecan Pie, BMI)

THE HAND THAT ROCKS THE CRADLE
(Contention, sesac)

HANK DRANK

(Little Shop Of Morgansongs, BMI/Tapadero, BMI)
cpPpP

HARD LIVIN

(April, ASCAP/E.PR., ASCAP/Freeflow, ASCAP/Guy
Harmonica, ASCAP) CPP/ABP

HAVE | GOT SOME BLUES FOR YOU

(Milene, ASCAP/Qpryland, 8MI) CPP

HOUSE OF BLUE LIGHTS

(CBS Robbins, ASCAP) CPP/B-3

HYMNE

(WB, ASCAP)

| KNOW WHERE I'M GOING

(MCA, ASCAP/Don Schiitz, ASCAP/Colgems-EMI,
ASCAP/April, ASCAP/Welbeck, ASCAP/Blue Quill,
ASCAP) HL

| NEED TO BE LOVED AGAIN

(Forrest Hills, BMI/Song Pantry, ASCAP)

| TALKED A LOT ABOUT LEAVING

(Dejamus, ASCAP/AI Gallico, BMI/John Anderson,
BMI/Mullet, BMI) CPP/HL

| TURN TO YOU

(Tree, BMI) HL

| WILL BE THERE

(Snow Songs, BMI/Michael H. Goldsen, ASCAP/Sweet
Angel, ASCAP)

FLL BE THE ONE

(Statler Brothers, BMI) CPP

I'LL BE YOUR BABY TOMIGHT

(Dwarf, ASCAP)

I'LL NEVER BE IN LOVE AGAIN

(Sabal, ASCAP) HL

IT TAKES A LITTLE RAIN

(Tom Collins, BMI) CPP

11 IT'S ONLY OVER FOR YOU
(Lodge Hall, ASCAP/Chappell, ASCAP/RMS, ASCAP)

(Jack & 8ill, ASCAP/Ranger 8ob, ASCAP/Music
Corp. Of America, 8MI/Leighton, BMI) HL

CPP/HL 85 RACHEL'S ROOM
51 JULIA (Door Knob, 8MI)
(Tree, BMI/Cross Keys, ASCAP) HL SAVING THE HONEY FOR THE HONEYMOON
94 JUST TRY TEXAS (Fat Frog, BMI/Steeple Chase, 8MI)
(Millstone, ASCAP/Almarie, 8MI} SENORITA
LITTLE SISTER (Almo, ASCAP/Little Nemo/Danny Flowers,
(Evis Presley, BMi/Rightsong, BMI) HL ASCAP/Bughouse, ASCAP) CPP/ALM
22 A LONG LINE OF LOVE 78 SHE DON'T LOVE YOU
(Writers Group, BMI/Scarlet Moon, BMI/Bethlehem, (Conrad, BMI)
8MI) CPP 34 SHE'S T00 GOOD TO BE TRUE
68 LOOKING FOR YOU (Tree, BMI/Pacific Island, BMI) HL
(Granite, ASCAP/Coolwell, ASCAP/Atlantic, 79 SKIN DEEP
8MI/Chelcait, BMI) (Music City, ASCAP)
18 LOVE CAN'T EVER GET BETTER THAN THIS 14 SNAP YOUR FINGERS
(Silver Rain, ASCAP/Jack & Gordon, ASCAP) (Acuff-Rose, BMI/Opryland, BMI) CPP
13 LOVE SOMEONE LIKE ME 17 SOMEONE
(Lawyers Daughter, BMI/Uncle Artie, ASCAP) (Chappell, ASCAP/Chriswald, ASCAP/Hopi Sound,
6 LOVE YOU AIN'T SEEN THE LAST OF ME ASCAP/Peso, BMI) HL
(W.B.M,, SESAC) 88 TAMING MY MIND
70 MAKE A LIVING OUT OF LOVING YOU (Littie Bill, BMI)
(Coal Miners, BMI) 62 TANYA MONTANA
63 MAKE ME LATE FOR WORK TODAY (Warner-Tamerlane, BMI/Sherrill, BMI)
(Tree, BMI/Strawberry Lane, BMI) 26 TELLING ME LIES
41 MAKE NO MISTAKE, SHE'S MINE (Chappell, ASCAP/Firesign Music Ltd., PRS) HL
{Moonwindow, ASCAP) 2 THAT WAS A CLOSE ONE
74 MEMBERS ONLY (Rick Hall, ASCAP) CPP
(Malaco, BMI) 39 THIS CRAZY LOVE
44 MIDNIGHT BLUE (Tom Collins, BMI) CPP
(Ensign, BMI/Write Road, BMI) CPP 57 THREE TIME LOSER
80 THE MOON IS STILL OVER HER SHOULDER (Pink Pig, BMI)
(Lawyers Daughter, BMI) 30 TIL' I'M TOO OLD TO DIE YOUNG
84 MOONWALKIN' (Tree, BMI/Cross Keys, ASCAP) HL
(Revel, BMI) 54 TIL THE OLD WEARS OfF
45 NOWHERE ROAD (Rick Mall, ASCAP)
(Goldline, ASCAP) HL 97 TO KNOW HIM IS TO LOVE HIM
15 OH HEART (Mother Bertha, BMI) CPP
(Colgems-EMI, ASCAP/MCA, ASCAP/Don Schiitz, TOO MANY RIVERS
ASCAP) HL (Combine, BMI)
90 OLD BRIDGES BURN SLOW TOO0 OLD TO GROW UP NOW
(Lowery, BMI) CPP (Blackwood, 8MI/Preshus Child, BMI/April,
16 ONE PROMISE TOO LATE ASCAP/New and Used, ASCAP) CPP/ABP
(MCA, ASCAP/Patchwork, ASCAP/Don Schlitz, 29 TRAIN OF MEMORIES
ASCAP/Music Corp. Of America, BMI) HL (Goldline, ASCAP) HL
96 PLAIN BROWN WRAPPER 67 THE WAY WE MAKE A BROKEN HEART
(WB Music/Gary Morris, ASCAP/Cross Keys, ASCAP) (Bug, BMI/Bilt, BMI)
HL 10 THE WEEKEND
49 PONIES (Screen Gems-EMI, BMI)
(April, ASCAP) CPP/ABP 99 WHEN A MAN LOVES A WOMAN

35 PUT ME OUT OF MY MISERY

(Pronto, BMI/Quinvy, BMI) CPP

23 WHISKEY, IF YOU WERE A WOMAN
(Southern Nights, ASCAP)

25 WHY DOES IT HAVE TO BE (WRONG OR RIGHT)
(Warner-Tamerlane, 8MI/Rumble Seat,
8MI/Sheddhouse, ASCAP)

40 WHY | DON'T KNOW
(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)

77 WOULD JESUS WEAR A ROLEX
(Leona, ASCAP)

58 YOU AGAIN
(MCA, ASCAP/Don Schlitz, ASCAP/Writers Group,
8MI/Scarlet Moon, 8MI)

55 YOU LAY A LOTTA LOVE ON ME
(Stan Cornelius, ASCAP)

5 YOU'RE MY FIRST LADY
(Beginner, ASCAP)

7 YOU'RE NEVER TOO OLD FOR YOUNG LOVE
(Dejamus, ASCAP/Morgan Active Songs, ASCAP/You
& |, ASCAP) CPP/HL

92 YOU'RE THE POWER
(Colgems-EMI, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Warner Bros.
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MUSIC CITY NEWS

(Continued from page 37)

The presenters included Sylvia, Ed-
die Rabbitt, Charley Pride, Shelly
West, Ricky Skaggs, Eddy Raven,
Lorianne Crook, Charlie Chase,
Kathy Mattea, Dan Seals, Irlene
Mandrell, Sawyer Brown, Mel Tillis,
the Forester Sisters, Mel McDaniel,
Jerry Clower, Lane Brody, Ray Ste-
vens, Johnny Rodriguez, T.G. Shep-
pard, Judy Rodman, Roy Clark, Lo-
retta Lynn, and John Schneider.

Multimedia Entertainment, which
owns Music City News, produced and
will syndicate the show.

EDWARD MORRIS

16TH ANNUAL FAN FAIR

(Continued from page 37)

and fan booth spaces were rented
for $38 each, and commercial spaces
went for $638.

Music City Record Distributors,
which set up its regular records-
and-tapes concession at the fair,
says that sales were “slightly down
from last year.” While the company
refuses to cite specific figures, a
spokesman says that of the entire
dollar volume, 65% came from cas-
sette sales, 25% from LPs, 8% from
video, and 2% from CDs.

The best-selling artists, according
to the spokesman, were Randy
Travis, Reba McEntire, Ricky Van
Shelton, and Charley Pride, in that

order.

Attendance at the Country Music
Hall of Fame, which jumped 12%
above normal during last year’s
fair, was up only about 3% this year,
with total ticket sales at about
15,000 for the week. Across the
street from the Hall of Fame, Bar-
bara Mandrell Country experienced
a slight drop in attendance from last
year.

Observers say that the ticket-buy-
ing for Music Row attractions may
have dropped or leveled off because
the Fan Fair tickets were good for
five days of attendance at the Opry-
land amusement park instead of the

three days allowed with last year’s
tickets.

Fan Fair registration was cut off
this year at 24,000 to prevent over-
crowding of the fairgrounds, and
there has been speculation among
industry insiders that the Grand Ole
Opry and the CMA may go search-
ing for another site. But a source at
the Opry says there is no place else
in the Nashville area that has the
seating capacity and housing for
booth spaces that Fan Fair now re-
quires.
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= 5 z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = S| z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
. 5 % NO.1 * % o 39 [ 36 | 39 | 11 | CHARLYMCCLAIN epic 40534 STILL I STAY
@ 1 3 5 RANDY TRAVIS ® wARNER BROS. 25568-1 (8.98) (CD) 2 weeks at No.One  ALWAYS & FOREVER 4 | 40 | 38 14 JUDY RODMAN MTM 71060/CAPITOL (8.98) A PLACE CALLED LOVE
2 2 1 7 DWIGHT YOAKAM REPRISE 2556 7-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 41 41 45 6 JOHN SCHNEIDER mca 5973 (8.98) YOU AIN'T SEEN THE LAST OF ME
3| 3 | 2 | 14| EMMYLOUHARRIS DOLLY PARTON, LINDA RONSTADT @ TRIO 42 | 42 | 35 | 19 | THEBELLAMY BROTHERS MCA/CURB 5721/MCA (8.98) (CD) COUNTRY RAP
4 4 4 20 GEORGE STRAIT @ mca 5913 (8.98) (CD) OCEAN FRONT PROPERTY 43 43 40 55 THE STATLER BROTHERS MeRCURY 422-826 782-1 M/POLYGRAM (D) FOUR FOR THE SHOW
5 5 5 | 29 | RESTLESS HEART Rrca 5648 (8.98) (CD) WHEELS 53 | 53 | 13 | MICHAEL MARTIN MURPHEY waRNER BROS. 1.25500 (8.98) AMERICANA
6 [ 6 18 THE JUDDS @ RCA/CURB 5916-1/RCA (8.98) (CD) HEART LAND 46 | & 41 19 WAYLON JENNINGS mca 5911 (8.98) (CD) HANGIN' TOUGH
@ 9 12 7 REBA MCENTIRE mca 5979(8.98) (cD) GREATEST HITS 4% | 38 | 37| 29 HOLLY DUNN MTM ST 1052/CAPITOL (8.98) HOLLY DUNN
8 8 20 | HANK WILLIAMS, JR. wARNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE~ 47 | 44 | 42 | 17 | KRIS KRISTOFFERSON MERCURY 830 406-1/POLYGRAM REPOSSESSED
9 7 7 53 RANDY TRAVIS A WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 43 51 55 | 136 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
10 10 10 45 SWEETHEARTS OF THE RODEO coLumsia 40406 SWEETHEARTS OF THE RODEO NEW ’ 1 RAY STEVENS mca 42020 (8.98) CRACKIN' UP
11 12 9 31 THE O'KANES coLumBIA BL 40459 THE O'KANES 50 | 48 | 50 9 MICKEY GILLEY epic 40670 BACK TO BASICS
12 { 11 | 11 | 63 | DWIGHT YORKAM @ .55 <o) GUITARS, CADILLACS, ETC,, ETC. 51 | 50 | 54 | 301 | WILLIE NELSON &2 coLumsiakc 237542 (D) GREATEST HITS
@ 15 15 32 KATHY MATTEA MERCURY 830 405-1/POLYGRAM (CD) WALK THE WAY THE WIND BLOWS 52 | 4 | 48 | 40 GARY MORRIS WARNER BROS. 1-25438 (8.98) (CD) PLAIN BROWN WRAPPER
14 | 14 | 18 | 36 | ALABAMA & rcas64s.1R(s.98) (CD) THE TOUCH @) & || = || 2 || Biahiet i C sl TR ) WALKING THE LINE
@ 16 | 18 | 16 | MOE BANDY mMCA/CURB 5914/MCA (8.98) YOU HAVEN'T HEARD THE LAST OF ME @ NEW) 1 T. GRAHAM BROWN capiToL 12552 (8.98) BRILLIANT CONVERSATIONALIST
16 13 13 3 GEORGE JONES epC 40413 WINE COLORED ROSES @ 67 — 12 RAY STEVENS wmca 5918 (8.98) (CD) GREATEST HITS
@ 21 22 6 ANNE MURRAY CapiTOL 12562 (8.98) (CD) HARMONY 5 | 45 | 46 | 22 SCHUYLER, KNOBLOCH & OVERSTREET MTM ST 71058/CAPITOL (8.98) SKO
19 21 5 CHARLEY PRIDE 16TH AVENUE 70550/CAPITOL (8.98) AFTER ALL THIS TIME 57 56 | 6l 48 EXILE EpiC FE 40401 (CD) GREATEST HITS
19 | 17 | 17 | 13 | ASLEEP AT THE WHEEL epic 40681 ASLEEP AT THE WHEEL 58 | a9 | 52 | 137 SA‘:'N‘Q/'!U'.EBL!—,’S?!'?/ vm-N EAR 8R0S, (898) (CD) GREATEST HITS, VOLUME |
20 18 16 13 JOHN CONLEE coLumsia 40442: AMERICAN FACES 59 54 59 | 35 RICKY SKAGGS epic FE 40309 (CD) LOVE'S GONNA GET YA
@ 22 + 23 | 16 | RICKY VAN SHELTON coLumsia 40602 WILD EYED DREAM 69 | 49 | 37 | MICHAEL JOHNSON RCa AEL19501 (6.98) WINGS
@ 35 47 3 STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO 6l 66 — 2 THE DESERT ROSE BAND mCA/CURB 5991/MCA (8.98) DESERT ROSE BAND
@ 25129 8 NITTY GRITTY DIRT BAND wARNER BROS. 1-25573 (8.98) (CD) HOLD ON 62 59 | 65 8 JOHNNY PAYCHECK MERCURY 422-830404-1/POLYGRAM (CD) MODERN TIMES
24 24 26 23 EDDY RAVEN RCA5728-1R (8.98) RIGHT HAND MAN 63 57 58 43 T.G. SHEPPARD coLumBIA FC 40310 IT STILL RAINS IN MEMPHIS
(@5)| 28 | 30 | 36 | EARL THOMAS CONLEY rcas619-1R(8.98) c0) TOO MANY TIMES 64 | 62 | 64 | 33 | THESTATLER BROTHERS @ o8 o) RADIO GOSPEL FAVORITES
26 23 27 70 ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS 65 61 56 | 476 | WILLIE NELSON A3 CcOLUMBIA FC 35305 (CD) STARDUST
27 | 206 | 19 | 38 | LYLE LOVETT MCA/CURB 5748/MCA (8.98) (CD) LYLE LOVETT 66 | 72 | 63 | 33 KENNY ROGERS LIBERTY 5112/CAPITOL (9.98) (CD) TWENTY GREATEST HITS
28 26 28 84 THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 67 58 70 27 PATSY CLINE @ mca 12 (8.98) GREATEST HITS
29 | 27 ] 2 | 17 | OAKRIDGE BOYS mca 5945 (8.98) (cD) WHERE THE FAST LANE ENDS RE-ENTRY A —— GREATEST HITS, VOLUME Il
30 31 34 7 JANIE FRICKIE coLumBia 40666 AFTER MIDNIGHT 69 7l 62 36 DAN SEALS EMI-AMERICA PW 17231 (8.98) (CD) ON THE FRONT LINE
3 33 32 14 STEVE WARINER wmca 5926 (8.98) (CD) IT'S ACRAZY WORLD 70 70 — 2 RATTLESNAKE ANNIE coLumBia 40678 RATTLESNAKE ANNIE
32 30 33 10 CONWAY TWITTY mca 5969 (8.98) (CD) BORDERLINE 71 65 71 11 DAVID ALLAN COE columsia 40571 A MATTER OF LIFE ... AND DEATH
3 34 | 25 | 60 STEVE EARLE mca 5713 (8.98) (CD) GUITAR TOWN 72 RE-ENTRY RONNIE MILSAP @ Rca AHL1-5425 (8.98) (CD) GREATEST HITS VOL. 2
@ 37 36 118 | GEORGE STRAIT A MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 13 60 — 85 EARL THOMAS CONLEY rca AHL1-7032(8.98) (CD) GREATEST HITS
@ NEW) 1 HOLLY DUNN mTm 71063 (8.98) CORNERSTONE |, 4 | 713 67 7 OAK RIDGE BOYS ® mca 5496 (8.98) (CD) GREATEST HITS VOL. It
36 | 29 24 | 36 REBA MCENTIRE @ Mca 5807 (8.98) (CD) WHAT AM | GONNA DO ABOUT YOU 75 68 73 22 DONNA FARGO MERCURY 422 830236-1/POLYGRAM WINNERS
37 | 39 | 43 | 7 | JOHNNY CASH meRCURY 8320311/POLYGRAM JOHNNY CASH IS COMING TOTOWN | ("™ pjhums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
3 | 2 | 31 | | LARRY GATLIN AND THE GATUN BROTHERS couven o3 PARTERS | Sl oo of 00000l 0 crcaoni st i e wn och ot okt
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Archltects Adapt Tower Desmn As Chain Expands

BY MARY FORSELL

NEW YORK Not long after Tow-
er Records opened its landmark
downtown Manhattan location in
November 1984, the store’s power-
ful neon-graphics design scheme
began to influence the look and
style of other record stores.

New York architectural firm
Buttrick White & Burtis is the
company that Tower president
Russ Solomon called on to fashion
that store’s design innovations.
BWB ordinarily takes on institu-
tional and historic restoration
projects, but it was interested in
the challenge of defining Tower’s
store image.

Having firmly established the
visual motifs of neon graphics,
bold signage, and hot colors, BWB
must now find ways to accommo-
date Tower’s growth—in some
cases on a very large scale, but
also in smaller spaces. For exam-
ple, the store now under construc-
tion in Boston will, at 39,000
square feet, be the chain’s largest.
In contrast, Tower’s recently an-
nounced Long Island, N.Y.,
store—tentatively set for a March
1988 opening—will be one-third
that size.

BWB and Solomon’s staff have
collaborated on a dozen stores, in-
cluding the anchor store and clas-
sical-annex store recently opened
in Philadelphia (Billboard, April
18). The firm also designed Tow-
er’s five New York units, including
the downtown budget classical
outlet and two video stores as well
as one store each in Washington,
D.C., London, and Torrance, Calif.
(Billboard, Dec. 6, 1986).

For smaller stores, BWB has in-
creasingly emphasized bold yet
simple design elements. That tae-
tic is particularly useful where
space is at a premium, according to
firm designer William Braham, as
was the case at the chain’s mall
site in Washington, which, at
18,000 square feet, is small by
Tower standards.

“We set up a very simple and
very strong shift and play of color

)

Ei

The London store encourages customer traffic with its generously proportioned entryway, which 's accentuatad by neon
ceiling bands and flanked by symmetiically placed video monitors.

and put [all design elements] ex-
actly where they needed to be to
get as much as they could c¢n the
floor,”” says Braham. “But we
made something so special that
each room had its own element.
And we're trying to do that same
thing in these mall stores, but only
do it once. Or repeat one very sim-
ple design element three times.”
Changes in the ambitious Bos-
ton store plan include glass-sided
escalators trimmed in bright eol-
ors and a complexly interwoven
“ceilingscape” of lighting and vid-
eo banks turned on a different an-
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A line of neon slices diagonally through the Philadelphia store, visually
broadening the space. Custom-designed signage promotes various artists

throughout.

gle from the floor racks so that the
customer is visually drawn into
the store. Says partner Harold
Buttrick, “I think it will set a dif-
ferent tone from the other stores.”

‘Boston will set a
different tone from
the other stores’

The vast difference in the ap-
proaches for these latest Tower
ventures points to the chain’s flex-
ibility in tailoring a design to a spe-
cific site. The architects readily ad-
mit that regional tastes affect a
store’s layout—for example, clas-
sical product is allotted more space
at the two main stores in New
York than in the Torrance store.
But they maintain that designs are
dictated more by specific charac-
teristics of a site than by regional
differences.

At the Torrance store, the first
Tower store that BWB built from
the ground up, windows were mini-
mized to create a bolder architec-
tural statement for passing motor-
ists. Also, they learned from the
downtown Manhattan store that
windows detract from control of
lighting, and so they refrained
from adding them. The result, they
say, is a very strikingly lit interior.

According to Buttrick, local reg-
ulations in Torrance prohibit ex-
posed neon tubes, which forced
them to use a plastic-covered neon
sign rather than the characteristic
oversize reverse italic letters.
They compensated by stretching
the logo into a ““moving object”

that cuts through and around the
building

While Buttrick says his firm was
“pretty much given carte blanche”
to create Tower’s look, he is quick
to acknowledge Solemon’s inti-
mate involrement: He credits the
Tower chief with initiating the use
of neon and video monitors in the
stores. Says partner Ted Burtis.
“[Solomon] was one of the first
few to perceive that he’s not sell-
ing music: He’s selling entertain-
ment. Video is an aspect of enter-
tainment, and therefare it is very

useful in selling records compact
disks, and tapes.”

Accordmg to Burtis, the overall
Tower design was conceived as a
very social setting. He explains,
‘““The notion of having a place
where you can really hang out and
be seen was what we came up with
to meet [Selomon's] needs.”

As a result of the shifting popu-
larity of configurations, changes
are planned for existing stores.
Says Buttrick, “Chances are that
the whole Fourth Street store [in
New York] will be reconfigured
next vear. The video department
will get larger; the classical de-
partment may get smaller. It is a
dynamic situation, always chang-
ing.”

According to Braham, a pass-
around system, whereby actual
rental tapes are put out on the
floor, will be tested at the Lincoln
Center video store. He also says
the cassette departments will
adopt the hotter colors used in the
vinyl and CD rock/pop sections of
the store.

Many of these decisions are in-
stinctive, according to Buttrick.
“That’s one of the great things
about working with Tower. They
don’t do research. They have very
good, strong opinions,” he says.
An example of this is the
midproject decision not to include
a video department in the Philadel-
phia store because Solomon
thought that there wouldn’t be
enough residential traffic to sup-
port it. Likewise, circumstances in
Philadelphia led to creating a
slightly pumped-up design for the
classical annex, compared with the
budget look used at New York’s
off-price annex.

With regard to further Tower in-
novations and how these will com-
pare with other designs of the re-
tail industry, Buttrick says, “‘I
think we can stay ahead of the
pack.”

Mary Forsell is a free-lance writer
and editor, based in New York.

The video chandelier in the freestanding Torrance outlet is surrounded by a
herringbone-style neon pattarn, whose effect is magnified in the metallic ceiling
above. Tower's architects call this motif the “big top” because it draws attention
to the centra area of the store.
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clearly arranged storage.

Ilsemann
compatible.

DISCIT

LIFT Discplay Inc.
7216 Bergenline Avenue

Filam
BLANK & PRE-PRINTED ﬂ National Plastics

CUSTOM OR PROMOTIONAL

North Bergen, NJ 07047 13984 S. Orange Ave. 1200 N. Street
(ém) gez(-jlsf)z, 662-835;)4 e 800/648 - 0958 Paramount, CA 90723 Suite 504
2nacay 856-54 213) 630-2500 Lincoln, NE 68508
E?f'_. GOPMER PRODUCTS CORP { ,
P (et (T FAX: (213) 408-0712 (402) 435-5005
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= =
x x
: POP : CLASSICAL
= 5183 ™ = =183 ™
¢ ¥ ; 3 Compiled from a national sample of retail sales reports. ¢ ES ; 3 Compiled from a national sample of retail sales reports.
e | L | £1 ¢ | ARTIST TITLE 2 % £ | ¢ | nmE ARTIST
':—: 5 ~ = LABEL & NUMBER/DISTRIBUTING LABEL - S o~ ES LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 » » * & NO.1 * &
t No. O
1] 2| — | 2 | THE BEATLES caprroL cep ases2 SGT. PEPPER'S LONELY HEARTS CLUB BAND 1 1 | 33 | HOROWITZ IN MOSCOW oG 15499 VLAE")IWH ”E RSSRQ‘:MIHZ
CARNAVAL 8BS MK-32137
2 | 1| 1t | 13| U2sanp 290s81/ATLANTIC THE JOSHUA TREE 2 22|12 R NS
PLEASURES OF THEIR COMPANY  anGEL CDC-47196
3 | NEWPp | | | WHITNEY HOUSTON aRisa ARCD 8405 WHITNEY 34| 3|5l KATHLEEN BATTLE, CHRISTOPHER PARKENING
TRADITION  ANGEL CDC-47904
4 | 3 | 3 | 41 | PAUL SIMON WARNER BROS. 2-25447 GRACELAND 4 |34 |11 T RO
POPS IN LOVE  PHILIPS 416361
4
51 6 | 11| 5 | KENNY G. arista arco saz7 DUOTONES 515 |15 BOSTON POPS (WILLIAMS)
HOROWITZ: THE STUDIO RECORDINGS G 419-217
6 4 2 9 FLEETWOOD MAC WARNER BROS. 2-25471 TANGO IN THE NIGHT 6 6 5 42 VLADIMIR HOROWITZ
HOLST: THE PLANETS  LONDON 417-553
7
7 | 13| 14| 3 | HEART caprmoL cop 46676 BAD ANIMALS 7181 MONTREAL SYMPHONY (DUTOIT)
KATHLEEN BATTLE SINGS MOZART  ANGEL CDC-47355
8 | 10| 6 | 7 | BARBRA STREISAND coLuMsia Ck 40788 ONE VOICE 8 | 7|71 3 A E—
BOLLING: SUITE FOR FLUTE & JAZZ VOL.2  cBs Mx-42018
9 | 7] 5 | 7 | THEBEATLES caproL coP 46441 REVOLVER 9 1w | w10 JEAN.PIERRE RAMPAL, CLAUDE BOLLING
IN IRELAND  Rca 5798-RC
10| 5 | 4 | 7 | THE BEATLES capoL cop 46440 RUBBER SOUL 1096 |13 TS EALTS) £ TR
HOROWITZ: THE LAST ROMANTIC DG 419045
11 [ 11 ] 10 | 10 | WHITESNAKE GEFFEN 2.24099/WARNER BROS. WHITESNAKE 11| 12| 9 | 66 AR LR
AMADEUS SOUNDTRACK  FANTASY WAM-1791
12 9 | 23| 3 | MOTLEY CRUE eextra 260174 GIRLS, GIRLS, GIRLS 12 | 14 | 14 | 109 SR DEELES
CBS MASTERWORKS DIGITAL SAMPLER  cBs Mxk-42070
13| 8 | 8 | 35 | BON JOVImercURY 830264-2/POLYGRAM SLIPPERY WHEN WET 13113116 6 TS (EHES
DOWN TO THE MOON  cBs Mk-42255
14| 12 19 3 0ZZY OSBOURNE/RANDY RHOADS cBs ASSOCIATED ZGK 407 14/E.P.A. TRIBUTE 141 8 4 ANDREAS VOLLENWEIDER
ROUND-UP  TELARC 80141
15 17 22 6 THE JIMI HENDREX EXPERIENCE RYKODISK RCD 20038 LIVE AT WINTERLAND 15 15 13 18 CINCINNATI POPS (KUNZEL)
16 | 14| 7 | 46 | STEVE WINWOOD sLAND 2-25448/WaRNER BROS. BACK IN THE HIGHLIFE G w0 9 | RRLEREED e
PHILIP GLASS
17 1 28 3 AN ENCHANTED EVENING  PRO ARTE CDD-275
17 | 19 | 15 | 6 | SUZANNE VEGA asmcD 5136 SOLITUDE STANDING 9 ROCHESTER POPS (KUNZEL)
18 | 16 | 13 | 5 | GENESIS atiantic 281641 INVISIBLE TOUCH 18 | 17 | 12 | 7 | OPERASAUVAGE roLynor 829663
VANGELIS
THE CLASSIC EXPERIENCE  PRO ARTE CDM-800
19| 15| 9 | 7 | 1HE BEATLES caprmoL cop 46439 HELP 19 | 18| 17| 16 TGS AETISS
_ STRONG PERSUADER 2 NEW 1 TELARC SAMPLER #4  TELARC CD-80004
20 | 18 12 19 THE ROBERT CRAY BAND MERCURY/HIGHTONE 830 568-2/POLYGRAM 0 > VARIOUS ARTISTS
BACHBUSTERS  TELARC 80123
21 | NEWD | 1 | THE CURE eLektra 260737 KISS ME, KISS ME, KISS ME 21 [ 21 | 2t | 73 ST —
TOM PETTY & THE HEARTBREAKERS . 22 : 4 | 77 BEETHOVEN: SYMPHONIES 5 & 6 DG 413932
2| 2| 16| 5| s D . B2 BERLIN PHILHARMONIC (KARAJAN)
ATMOSPHERES  cBS Mxk-42313
231 25 25 11 BRYAN ADAMS asm CD 3907 INTO THE FIRE 231 2 19 8 VARIOUS ARTISTS
) 24 | NEW 1 COPLAND: LINCOLN PORTRAIT  TELARC CD-80117
24 27 24 39 BRUCE HORNSBY & THE RANGE Rca PCD 1-8058 THE WAY IT IS ’ CINCINNATI POPS (KUNZEL)
POMP & PIZAZZ  TELARC BO122
y R —
25| 26| 27| 4 ANITA BAKER ELEKTRA 2-60444 APTURE 25| 25 2 CINCINNATI POPS (KUNZEL)
HANSON: SYMPHONY NO. 2 anGEL €DC-47850
L TR —
26| 21| 17| 15 | DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS WARNER BROS. 2-25491 10 26 | 29 2 ST LGNS S EAe ST
PRIMO TENORE LONDON 417-713
HOUSE 1
27 | 24 | 20 | 12 | CROWDED HOUSE capiToL COP 46693 CROWDED 2] | NEWD LUCIANO PAVAROTTI
Y . S0 HOLST: THE PLANETS  TELARC 80133
28 RE-ENTRY PETER GABRIEL GEFFEN 2.24088/WARNER BROS. 28 | 22|22 39 L YRR GREMET
TCHAIKOVSKY: 1812 OVERTURE  TELARC 80041
- THAN BOMBS
29 | NEWD | | THE SMITHS SIRE 2-25569/WARNER BROS. LOUDER 29 | 26 | 29 | 109 CINCINNATI POPS (KUNZEL)
Y AGAIN TIES AND TAILS  PRO ARTE CDD-276
30 RE-ENTRY CARLY SIMON aRISTA ARCD 8443 COMING AROUND 30| 24202 ROCHESTER POPS (KUNZEL)
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Rosy Outlook Seen For S-VHS, DAT Tape

But Panelists Note Flat Blank VHS Cassette Sales

BY EDWARD MORRIS

CHICAGO Biank tape manufac-
turers have high hopes for sales of
the new Super-VHS and digital au-
diotape configurations, a panel of
reps reported at the summer Con-
sumer Electronics Show here, June

1. But they also
CEs warned of an im-

mediate flatten-

ing of videotape

sales because of

the apparent

peaking of VCR

purchases in the
Us.

Stan Bauer, manager of the mag-
netic products division for Fuji, said
there had been a leveling of video-
tape sales in the past six or seven
months, leading to an overall
growth in that period of only 15%-
16%.

“We can see an overcapacity is-
sue there that could see tremendous
price reductions,” added Bob Bur-
nett, marketing director of consum-
er products. Mike Golacinski, vice
president of consumer tape prod-
ucts for Maxell, said that causes for
concern are slower VCR movement
within the past 90 days and manu-
facturers oversupplying videotape.

The panelists noted that manufac-
turers will need a separate license
to produce S-VHS tape and that
Fuji, Maxell, 3M, and TDK have
such licenses already. Burnett com-
plained that JVC had not policed its
VHS licensees very well. He pre-
dicted that the entire blank tape
technology will shift upward be-
cause of S-VHS: “By the end of
1988,” Burnett said, “I don’t think
you’ll be able to buy a VCR that’s
not S-VHS.”

Buyers of the new S-VHS hard-
ware, the panelists agreed, will

probably jump their annual blank
videotape purchases from the cur-
rent three to 13.

“With the S-VHS,”” Bauer ex-
plained, ‘“we’re looking at some-
thing clearly different from the dif-
ferent grades of VHS. This isn’t
just an add-on [grade].” Burnett
added that Super High Grade VHS
“will go away,” once S-VHS gets
down in price to where the current
top grade VHS is. He also predicted
that since S-VHS will appeal to vid-
eophiles, they will not use it to re-
cord in the six-hour mode.

None of the panelists knew if
there is an 8-VHS in the T-160
length, but some said that length is
“being explored.”

Burnett estimated that around 5%
of the US. blank videotape—“per-
haps 10 million units”—is from unli-
censed manufacturers. “We've
counted 77 brands of videotape in
the U.8.,” he said. In the last six to
nine months, Bauer said, mass mer-
chants who have sold unlicensed
videotape ‘“have had unfortunate
experiences and created headaches
for their own consumers.” Bill
Flynn, director of marketing for
BASF, said that one mass merchant
reported that 10%-30% of his unli-
censed tape was returned as defec-
tive.

In the realm of blank audiotape,
Bauer predicted that DAT “will be a
tonnage business right off the bat.
It won’t take nearly the time to
grow that VHS will.” That predic-
tion, the speakers noted, depends on
the outcome of proposals in Con-
gress that only DAT recorders sold
in the U.S. be required to have anti-
copying chips installed.

Burnett said no license is re-
quired to manufacture DAT. Re-
sponding to the question of how one
brand of DAT can be promoted over

America’s Largest
CD Distributor
HERE’S WHY:

¢ PRICE—Low everyday prices, incredible weekly sales.
® FILL—Best fill in the industry.

e SERVICE—100% computerized inventory. The order you
place is the order you get. No disappointments!!
No surprises!!

e DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of
THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York
(242) 547-3737

Connecticut
(203) 798-6590

Toll Free
(800) 826-0079

DEALERS ONLY

Los Angeles
(213) 388-9834

FAX
(203) 798-8852

another—assuming that all are of
equal quality—Burnett said that
manufacturers might point to such
particular features as the drive
mechanism.

Golacinski said the audiotape
business has “absolutely exploded,”
adding, ‘“We're looking at increases
this year of over 20% for the indus-
try.”

Burnett disagreed: “I don’t see
the audiotape business growing
20%, except in dollars. The high end
is growing like crazy, but [ don’t see
it in units—I see about 5%.”

But Bauer said his company’s
sales were up 14% or 15%, and Gola-
cinski said his were up “higher than
30%.”

Causes for the rosy retail picture
varied from Bauer’s notion that dis-
tribution is improving via audio-
tape’s entry into new outlets, such
as mass merchants. Diana Loredo,
marketing product manager for Me-
morex tapes manufacturer Memtek,
contended that the popularity of
multipacks of four, five, and 10
units “has fueled the unit growth.”

Peter Dyke, national sales man-
ager for TDK, also sat on the panel,
which was moderated by Stephen
Booth, electronics and photography
editor for Popular Mechanics.

Rhino Charges
Headfirst Into
Gonservation

LOS ANGELES Rhino Records
will go to bat for two endangered
species—the vinyl LP and the Afri-
can rhinoceros—with a special pro-
motion scheduled for the month of
July.

The L.A. label’s Save The LP
campaign will offer retailers dis-
counts on catalog LPs. Special
point-of-purchase material, includ-
ing T-shirts, bumper stickers, and
pins, will focus on the LP’s declin-
ing market share in the face of
booming compact disk sales.

Rhino will donate 10 cents from
every album sold between July 6
and 31 to Rhino Rescue USA, a non-
profit Washington, D.C., organiza-
tion dedicated to preserving the
wild rhino, now officially designat-
ed as an endangered species.

According to Rhino senior vice
president of marketing Arnie Or-
leans, label sales director Bob Cahill
originated the idea of a promotion
devoted to the shrinking status of
the LP at retail outlets. Cahill’s
original notion was ultimately re-
fined and developed by label presi-
dent Richard Foos.

“We said, ‘Let’s retrieve the vinyl
LP from the dustbin of history,’”
Orleans says. “Ninety million play-
back systems in the country can
play viny! LPs, and we thought that
that was getting short shrift. Not
that we're trying to reverse the tide
of history, but there are still a lot of
people out there that want to play
vinyl LPs.”

Orleans also notes that Rhino,
which is primarily an oldies-oriented

(Continued on page 46) |
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sTRIBUT o We especialize in
compact Discs and Accesories

’UST!Q
/c. Great Variety of Latin Compact's

e Service to all Latinamerica and the Caribbean
from Miami

“Hablamos Espanol” Orders Call: George Navarro
6854 NW. 75th STREET (Bay No. 2) MEDLEY, FLORIDA 33166
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GOMPACGT DISG SOURGE!
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from analog tape to packaged CD
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TAILING

RETAIL
TRACK

by Earl Paige

VINYL HANGS TOUGH: Considering that the 12-
inch single is a vinyl configuration, tape and compact
disk have not won the game. That’s the word coming
from many quarters that are watching vinyl's evolu-
tion. “The 12-inch single is the backbone of our busi-
ness,” declares Steve Libman, president of Nova Dis-
tributing Corp. in suburban Atlanta. “We're racking
36 Turtle’s Records & Tapes with the top 100. You
can’t scratch with a cassette,” Libman continues,
pointing to the disco DJs “who do all their mixing
from a disk.” Libman claims he has won concessions
from vendors who have underestimated the demand
for vinyl, whether 12-inch, LP, or 45. He says ‘“new
wave, new age, country, jazz, and certainly disco” re-
main strong vinyl LP genres as black music starts to
swing more to cassette. ‘“‘But the 12-inch market has a
strong black influence,” says Libman, who claims the
vinyl LP is still important in all genres. “We can’t
count vinyl out—its decline is not all-encompassing.”

OLD IS GOLD: Meanwhile, another vinyl configura-
tion is still up at bat—the 45 oldie single. That's the
word from several sources, but most dramatically Big
State Distribuing Corp. The veteran Dallas wholesale
firm has put together a marketing package, says its
president, Billy Emerson. He really credits brother
Mike with working out the details, like a shuck or spe-
cial outer container. Title, artist, label, and account
number are printed on the shuck, which becomes an

automatic replenishment slip when mailed back.

Also heralding the oldies single boom is Wayne Vo-
lat, president of American Pie, a Los Angeles suppli-
er specializing in oldies for several years. ‘“People are
into songs,”’ says Volat. “They buy oldies and make up
tapes for their car or Walkman. Look at ali the oldie
stations,” he says, contending that formats like clas-
sic rock have just added on to what was always there
in terms of oldie programming.

HACK RAP: There ought to be plenty of rackjobber
chatter, following the planning meeting of the Na-
tional Assn. of Recording Merchandisers rack advi-
sory committee June 18 in Chicago. New chairman is
Richard Greenwald, Interstate Group. Other mem-
bers (no change from last year): Don Weiss, Arrow
Distributing; Charles Blacksmith, Roundup Music
Distributors; John Brenner, Southeastern Tape Dis-
tributors; George DeMartyn, D&H Distributing;
Mario DeFilippo, Handleman; William Glaseman,
Music Merchandisers of America; Sylvan Gross,
Serv-Rite Record & Tape; William Hall, Sight &
Sound Distributing; Jerry Hopkins, Western Mer-
chandisers; Milton Kyle, Eurpac West; and Harold
Okinow, Lieberman Enterprises.

SHORT REIGN FOR CD ONE-STOPS? Yet another
chapter in the CD revolution, the exclusive CD one-
stop, may not grow as fast as CD specialty stores. At
least that’s the opinion of Steve Libman at Nova Dis-

tributing Corp. “The labels want a one-stop to service
everything, not just one configuration. [CD one-stops] |
are going to find it rough going." |

To reach Retail Track, call Earl Paige: 213-273-7040. |

CONGRATULATIONS TO

QRTLE'S

REGORDS & TAPES

ON YOUR TENTH ANNIVERSARY
FROM YOUR FRIENDS AT

A&TDK

THE ART OF PERFORMANCE

The world’s leading manufacturer of audio/video cassettes and floppy disk products
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TOP MIDLINE ALBUMS..

E Compiled from a national sample of retail store
o2 8 5 and one-stop sales reports.
i I 2
2 (v O
2 | £ ¢ | ARTIST TITLE
= | < | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 x »
1 3|4 LED ZEPPELIN  ATLANTIC SD-19129 (1971) (CD) 1 week at No. One
LED ZEPPELIN IV
2 11192 AEROSMITH  coLUmBIA PC-36865 (1980) (CD)
) AEROSMITH'S GREATEST HITS |
3 2 1200 ELTON JOHN  mca 1689 (1974) (CD)
- ELTON JOHN'S GREATEST HITS
4 5 | 44 PHIL COLLINS  ATLANTIC SD-16029 (1981) (CD)
| FACE VALUE
5 | 3 |32 THE EAGLES  AsvLuMm 6E-105 (1976) (CD)
) GREATEST HITS 1971-1975
6 11336 AC/DC  ATLANTIC SD-16018 (1980) (CD)
o - BACK IN BLACK |
7 | 27|20 | PATSY CLINE  mca1201973)
PATSY CLINE'S GREATEST HITS
8 2516 FLEETWOOD MAC  wARNER BROS BSK-3010 (1977) (CD)
) RUMOURS
9 2|2 LED ZEPPELIN  ATLANTIC SD-19127 (1969) (CD)
LED ZEPPELIN Il
10 | 11|68 STEVE MILLER  caPITOL SN-16321 (1978) (CD)
GREATEST HITS 1974-1978
11 | 10152 CHICAGO  coLumBia PC-33900 (1975) (CD)
| CHICAGO IX - GREATEST HITS
12 |NEWD WHITESNAKE  GEFFEN GHS 4018/WARNER BROS (1984) (CD)
) ) SLIDE IT IN
13 |17 ] 24 JAMES TAYLOR  WARNER BROS BSK-3113 (1976)
L JAMES TAYLOR'S GREATEST HITS
14 {1272 MEATLOAF  ePiC PE-34974 (1977) (CD)
BAT OUT OF HELL
YAZ  SIRE 23737 (1982) (CD}
50 UPSTAIRS AT ERIC'S
THE WHO  mca 1691 (1971) (CD)
1_6 12 1200 - WHO'S NEXT
JOURNEY  coiumsia TC-37408 (1981) (CD)
1735 ESCAPE
GENESIS  ATLANTIC 80116 (1984) (CD)
R GENESIS |
19 | 6 |158 STEPPENWOLF  mca 1599 (1973) (CO)
16 GREATEST HITS
20 |31 44 CROSBY, STILLS, NASH & YOUNG  ATLANTIC SD-19119 (1974) (CD)
SO FAR
21 | 9 |198 ELTON JOHN  mca 1690 (1977) (CD)
. ELTON JOHN'S GREATEST HITS VOL. Il
22 | 23| 56 STEELY DAN  mca 1483 (1982)
GOLD
23 | 4 [220 DON MCLEAN  UNITED ARTISTS LN-10037 (1971)
AMERICAN PIE
LED ZEPPELIN  ATLANTIC 19126 (1969) (CD)
24 |NEWD - LED ZEPPELIN |
25 | 15| 40 VARIOUS ARTISTS  mca 1692 (1978)
| ANIMAL HOUSE SOUNDTRACK
2% NEW)i PHIL COLLINS  ATLANTIC 80035 (CD)
- HELLO | MUST BE GOING
27 INEWD THE CARS  ELEKTRA GE 135 (1978)
_ THE CARS
28 |16 1206 STEELY DAN  mMca 1688 (1977) (CD)
- - - AJA
THE SMITHS  siRe 25065 (1984) (CD)
29 1355 o | THE SMITHS |
30 | 24 | 60 THE WHO  mca 1496 (1982)
THE WHO'S GREATEST HITS
31 |[NEW) THE RIGHTEQOUS BROTHERS  verve 5020 (1967)
GREATEST HITS
32 |7 1120 BRUCE SPRINGSTEEN  columBiA PC-31903 (1973) (CD)
1 GREETINGS FROM ASBURY PARK |
33 [ | 198 LYNYRD SKYNYRD  mca 1685 (1973)
PRONOUNCED LEH-NERD SKI-NERD |
34 |21 1150 THE GUESS WHO  rca avL1-3662 (1971)
THE BEST OF THE GUESS WHO |
35 INEWD PETER GABRIEL  ATCO 36147 ATLANTIC (1977)
1l ) PETER GABRIEL
36 |19 ]252 THE MONKEES  ARISTA ALS-8061 (1976)
| - THE MONKEES' GREATEST HITS
37 |2 !100 NEIL DIAMOND  MCA 1489 (1974) (CD)
| | 12 GREATEST HITS
[ THE THE  tric PE 39266 (1984)
e e B SOUL MINING
39 | 26 | 256 DAVID BOWIE  RCA AYL1-3843 (1972) (CD)
| THE RISE AND FALL OF ZIGGY STARDUST
40 |18 28 BRUCE SPRINGSTEEN  cotumBia PC-32432 (1973) (CD)
THE WILD, THE INNOCENT & THE E STREET SHUFFLE

(CD) Compact disk available.
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You already know it.

You've been following it for
years. It’s the Billboard Hot
100 program. The original
Billboard Charts the industry
—and the world—have depended
upon for years.

You show it.

And, according to a recent Billboard retailer study, many of you have
been tearing the Billboard Charts out of every issue of Billboard. And
displaying it in your store. Over the years, you've let us know how the
Charts have helped you sell. Educating your customers. Encouraging
them. Introducing them to new records. And boosting your
sales. And now we're going to make it even better.

The Billboard Hot 100 Poster Program

Beginning July 1, 1987 3000 leading record retailers across

the country will participate in the The Biliboard Hot 100 Poster

Program. Be one of the first! Every participating retailer will receive:

A specially designed, high quality four color, glossy coated stock poster for your store...

At 18" x 34", it’s big enough to grab your customer’s attention...and keep it! Compact
enough to use a minimum of valuable wall space.

A beautifully crafted aluminum and plexiglass frame to facilitate simple bi-
weekly inserts of new charts. ’

New chart posters every other week, all year long. Each poster shows the 50

Top Pop Albums and the 50 Top Singles.

A program consumers will love. “own
Find out how you can chart bigger sales today. Participation is limited to

first 3,000 dealers, so sign up soon. Quantity discounts available.

For information, call Brad Lee at (617) 281-3110. Or mail coupon to:

Brad Lee, MUSICIAN, PO. Box 701, Gloucester, MA 01930.

EABS‘

And that’s not all! Because participating dealers will enjoy increased traffic
and sales from the national television, radio and magazine promotions we
will be running throughout the year.

All for just $78.00—only $1.50 a week. It's an offer you can’t afford to miss.

P :I;, M
i
RRRIRA
fyt
k

t
‘I
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LAY

= A ‘.
= | e o | | Billboard Hot 100 Chart Program Retailer Participation Form |
Ll B S <X ] We, the undersigned, agree to f)arlicipale in the BILLBOARD HOT 100 CHART PROGRAM. This |

L = = = = document confirms that we will post the permanent frame in a high traffic area in our store(s)
— - I — l and that we will change the charton a biweekl{) basis as supplied to us by Billboard. It is under- |

- —— ‘ stood that this agreement is valid for one year beginning July 1, 1987, and renewable based on
| |

the mutual consent of both parties. We also agree to periodically participate in any research
. B ] Billboard may conduct to assess the program. |
| It 1s also understood that you will be billed at the rate of $78 per store for each store partictpating |
1 in the program Quannity discounts availabie |
| For information, call Brad Lee at (617) 281-3110. |
: Signature. NOTES: :
X 1. ALL INFORMATION
| Name (Printed) MUST BE FILLED IN |
I FOR THIS AGREE- |
| Title. MENT TO BE VALID. |
| 2. Please attach a |
mailing hist with
| Company individual store |
i addresses and
=] | Date Number of stores e |
- kTS |  Average Weekly Traffic Per Store 3. Please return all |
- | (Foottraffic, not transactions) completed informa- i
-~ . - & | tion along with your |
o ) ¢ . u! i | Phone Number. Ea[\fmenl made out to

- e " i } IBLB((j)tRD HOT 100, |

1 i) - to Brad Lee, MUSI-
| Billing Address CIAN, PO. Box 701, i
| Gloucester, MA 01930. |
. | |
= —-———=—--l-l—BI|| rd-:.--—:-_—. P2 e ——— | |
dlll — ® | |
3 e e = = = = = | T=—T=—(=—T— P J

HOTIE6)]
=
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CD Blisters

NOW

Available for Shipment.

Much Higher Quality
& Lower Prices Than
Paper CD Packaging.

From the No. 1 Supplier
of CD Blisters.

Call Bob Parish 612-934-4078
L INNOVATIVE PLASTICS INC.

NEW YORK There are five new
faces among the 24 appointees
named to the National Assn. of Re-
cording Merchandisers 1987-88 re-
tailers advisory committee by
Russ Solomon, president of the
trade group and chief of Tower
Records.

The rest of the committee, in-
cluding its chairman, Ira Hei-
licher, president of Great Ameri-
can Music, are returnees from last
J yvear. The advisory group’s first
meeting was June 15-16 in Chica-

GET YOUR ORIGINAL CD DISCS

ONTO THE MARKETIN VOLUME,
With Top Recording Technology

We now offer complete CD
Digital Recording Services
from your Copy- rlgs(;led
Master Tape.
Our Highly advanced manufactur- -
ing equipments with integration of dlg:lal/opucal technologies help you
speedily manufacture Discs w:lé superior quality & performance.

The only thing you do is “Send us your pre- arranged &
Copy-righted master tapes with printing instructions” and
you tan leave the restto us.

Write today for further deétails with quantity estimate.

* k We welcome enquiries from worldwide buyers’ orders large and small % %

| * LONGINT CORPORATION F.E.
W 1-9-1, Kanda Awaji-Cho, Chiyoda-Ku, Tokyo, Japan 101
Phone:(03)255-0800, Telex:2227274 LONGNT J
Fax:(03)255-6860, Cable:LONGINT TOKYO

go. The annual summit with the
NARM manufacturers advisory
committee is scheduled for Sept.
28-Oct. 1 in San Francisco.

New to the retail committee are
Bob Higgins, president of the 213-
store Trans World Music Corp.;
Frank Fischer, president of 75-
store National Record Mart; Wal-
ter McNeer, vice president of re-
tail for Western Merchandisers
(125 stores, including the Hastings
Books & Records chain); John
Quinn, director of retail operations

 for 102-store Sound Warehouse;

New York’s Largest
Most Complete
Audio/Video Wholesaler

Big Apple 15 Audio, Video, Computers,
Blank Tapes, Accessories, Telephones,
and more. Everything in the world of
consumer electronics. Service oriented,
we offer convenient toll free ordering,
knowledgeable salespersons, extensive
customer service, monthly and weekly
spedcials, plus the lowest prices in town!

1-800-221-3191

In New York State Call:
(212) 233-0747

Call Toll
Free!

HAME

COMPANY

ary

TELEPHONE

BIG APPLE ENTERTAINMENT
15 Park Row, NY, NY 10038

and Barry Bordin, general manag-
er of the record division for The
Wiz, the 20-store, metro New York
hardware/software chain.

Four incumbent committee

members represent chains of more
than, 100 stores: Steve Bennett,
The Record Bar; Arnie Bernstein,
The Musicland Group; Lou
Kwiker, Wherehouse Entertain-
ment; and Jim Bonk, Camelot Mu-
sic. Bonk is also serving his first
year on the trade group’s board of
directors.

Other returning committee
members: Jerry Adams, Harmony
House; Ned Berndt, Q Records &
Tapes; Randall Davidson, Central
South Music Sales/Sound Shop;
Lou Fogelman, Show Industries/
Musie Plus; Rochelle Friedman,
J&R Music World; Stan Goman,
Tower Records; Bruce Imber, Rec-
ord World; David Jacowitz, Peach-
es Entertainment; Evan Lasky,

Five New Appointees On NARM Retail Committee

Budget Tapes & Records; Mary
Ann Levitt, The Record Shop;
James Rose, Rose Records; Carl
Rosenbaum, Flip Side; and Mark
Silverman, Waxie Maxie’s.

Spec’s Music president Ann
Lieff, who was named to last
year’s committee but was unable
to attend the September meetings
in San Diego because of a schedul-
ing conflict with her chain’s con-
vention, has also been appointed.

NARM board members who rep-
resent retail firms—Jack Eugster,
Musicland; Roy Imber, Record
World; Terry Worrell, Sound
Warehouse; and Solomon—will
also be invited to attend the San
Francisco meet. GEOFF MAYFIELD

‘New Releases

ALBUMS

The following configuration ab-
breviations are used: LP—album;
EP—extended play, CA—casselle;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer numaber.
a=Simultaneous release on CD.

POP/ROCK
GRIM REAPER
Rock You To Hell
LP RCA 6250-1-R8/$8.98
CA 6250-1-R8
THE ICICLE WORKS
If You Want To Defeat Your Enemy Sing
His Song
LP Beggars Banquet 6447-4-H8/$8.98
CA 6447-4.-H8
SIMPLE MINDS
In The City Of Light

LP A&M SP 6850/$16.98
CA CB 6850/316.98

COMPACT DISK

BERLIN

Pleasure Victim

CD Geffen 2-2036/WEA/$15 98
DEPECHE MODE

Catching Up With Depeche Mode
€D Sire 2.253463/WEA/$15.98

PETER GABRIEL

Peter Gabriel

CD Geften 2.2035/$15.98

GRATEFUL DEAD

Anthem Of The Sun

CD warner Bros 2-1749/WEA/$15 98
EMMYLOU HARRIS

Elite Hotel

CD Reprise 2-2286/WEA/$15.98
LADYSMITH BLACK MAMBAZO

Shaka Zulu
€D warner Bros. 2-25582/WEA/$15.98

CAT STEVENS
Classics, Vol. 24
CD A&M CD-2522/NA

RHINO CAMPAIGN

(Continued from page 43)

label, still caters mainly to LP col-
lectors.

Rhino sees the tie-in to Rhino Res-
cue USA as a natural one; in fact,
the label was talking to the preser-
vation group as long as a year ago
about the possibility of mounting a
promotion.

The timing of the label’s cam-
paign is ideal: This summer, Con-
gress will begin a second series of
oversight hearings concerning the
horned animal. CHRIS MORRIS

NEIL YOUNG
After The Gold Rush
CD Reprise 2-2282/$15.98

JAZZ
GARY BURTON
Artist’s Choice
CD Bluebird 6280-2-RB/NA
DUKE ELLINGTON
And His Mother Called Him Bill
CD Bluebird 6283-2-RB/NA
BENNY GOODMAN & HIS ORCHESTRA
Sing, Sing, Sing
€D Biuebird 5630-2-RB/NA

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

¥ Billboard Covers the

g

— - —

B

’4 Industry P

BILLBOARD WILL REVIEW:

» New configurations including DAT and Super

VHS

* Manufacturers who are key players

* New displays for audio and video tape
* What’s new in tape accessories

« Retailers and how they sell blank tape

Present your full program to Billboard’s vast

retail readership.
FOR AD DETAILS

CONTACT YOUR BILLBOARD
ACCOUNT REPRESENTATIVE.
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Turtle’s Puts Spotlight On Employees

Stores And Staffers Honored At Weekend Meet

A Winning Team. Turtle's Records & Tapes' advertising department picks up the 82-stare chain’s outstanding
achievement award. Shown, from left, are Karen Preiss, director of promotions; Linda Harris, print buyer; Deborah
Milewski, media buyer; Deanna Simmons, graphic artist; Wendy Weiner, copywriter; and Joe Martin, vice president of

advertising.

DIVIDER CARDS

ALL SIZES AVAILABLE

15¢ and up
Why Pay More?

Direct from Manufacturer
Call or Write

Sam Lempert
(718) 802-0300
544 Park Avenue, Brooklyn, NY 11205
AL-LEN CUTTING CO.

Special Volume Rates
Fiberboard cards available.

We buy used cards.

—

438-123/

The Year's Best. Gina Jones, who
oversees store No. 12, receives the
manager-of-the-year award from Wyn
King, vice president of store
operations.

Top Guy. James Irwin, manager of
store No. 53, is honored with Turtle’s
merchandiser-of-the-year award.

HILTON HEAD, S.C. Seventeen
central office and store employees
were honored at a Turtle’s Records
& Tapes banquet during the chain’s
annual Getaway Weekend, held
here May 20-22 (Billboard, June 6).

The Peachtree Battle store, No.
24, in Atlanta took the Turtle’s “Os-
car’’ prize for having the best movie
rental department in the 82-outlet
network. Store manager is Dee
Murphy.

Store-of-the-year recognition
went to Atlantic Village, No. 54, in
Jacksonville, Fla., managed by Lisa
Pistone. Gina Jones, manager of
the Briarcliff Village unit, No. 12,
Atlanta, received manager-of-the-
year honors.

Named merchandiser of the year
was the Springdale Plaza store, No.
53, Mobile, Ala., managed by James
Irwin. Peggye Long, who works in
the central office’s accounts pay-
able department, was serenaded
with the unsung hero award. Troy
Pope, manager of the Mall Corners
unit, No. 38, Duluth, Ga., won the
increased sales citation.

The accounting achievement
award went to Debbie Barbeauld,
central office, Atlanta, and office-
mates Linda Harris, Deborah
Milewski, Karen Preiss, Deanna
Simmons, and Wendy Weiner each
took home outstanding-achieve-
ment prizes.

Awards for five years of service
were given to Harris; Josan
McDaniel, No. 18, Atlanta; Jesse
Miller, No. 30, Atlanta; Jeff
Lindler, No. 49, Atlanta; Paul Wil-
son, No. 22, Atlanta; and Tyrone
Thornton, No. 25, Columbus, Ga.

Columbia/Epic sponsored the
awards dinner. GEOFF MAYFIELD

The Store Is The Star. Lisa Pistone,
manager of store N, 54, accepts the
store-of-the-year award on behalf of
her staff from Wyn King, vice
president of store operations.

Thiee For Five. Receiving five-year
sarvice awards are, from left, Jesse

Miller, store No. 30; Tyrone Thorton,
store No. 25; and Jeff Lindler, store

MNo. 19.

LOW PRIGES
N ALLGD'S!

MOST POPULAR,ROCK
and JAZZ MAJOR LABELS

JUST *10°*

GREAT PRICES ON CLASSICALTOO

Help Us Celebtate Out
NEW Expanded Facddties

YOUR SUPPORT HAS HELPED ALL DISC TRADING
GROW — SO WE'VE TRIPLED OUR WAREHOUSE SPACE.

= GREAT PRICES » THE WIDEST SELECTION OF LABELS
IN THE INDUSTRY = COURTEOUS, KNOWLEDGEABLE
SALES STAFF = TERMS FOR ACCOUNTS WITH
ESTABLISHED CREDIT

CALL US ABOUT OUR FEDERAL EXPRESS OPTION -

WHEN YOU NEED THE PRODUCT TOMORROW —
ALL DISC TRADING WILL SAY “YES" TODAY!
— If YOU DON'T ALREADY RECEIVE
OUR WEEKLY NEWSLETTER
SIS I < INFORMATION CAglLOG -
CALL TODAY .. IT’S FREE!!
N
ALL DISC TRADING '
41 MONROE TURNPIKE, TRUMBULL, CT 06611
1-800-255-3472 @ 203-452-0203 e FAX 203-452-1843
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By PETER KEEPNEWS

Jazz, in all its myriad forms, styles, and moods,
has always been a vital part of American cul-
ture. In recent years, there have be=n increasing
indications that America is beginning to notice.

It may have taken a European director to make
a feature film about jazz and jazz musicians as
sympathetic and close to accurate as Bertrand
Tavernier’s ‘‘ 'Round Midnight.” But American au-
diences responded to Tavernier’s vision: His mov-
ie about expatriate musicians in 1959 Paris, with
Dexter Gordon giving a poignant performance as
a down-on-his-luck saxophonist, was a surprise
hit.

Day,,

Moy,

Miles D??(Photo:
Atti/!a Csupo)

FOR A NEW ERA

Even more surprising than the success of
‘“’Round Midnigh:” was its high profile at the
Academy Awards. Gordon, heretofore best known
as a musician, was rominated for an Oscar as best
actor; he lost to Paul Newman, who's made a few

Billoeard

more films, but Herbie Hancock won for his
“’Round Midnight™” score, and delivered an elo-
quent acceptance speech invoking the names of
Lester Young, Bud Powell, and other great jazz

artists.
The fact that Dexter Gordon and Herbie Han-
" (Continued on page J-22)
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A Billboard Spotlight

Fighting the Competition From Within
JAZZ AT THE MAJORS: A WELCOME RETURN TO
ROLE IN BOTTOM-LINE AND FUTURE STRATEGY

By GEOFF MAYFIELD

From a distance, it looks like a case of David
and Goliath—the Modern Jazz Quartet vs.
U2, Marlena Shaw vs. Bon Jovi. In simplistic terms,
these are the realities that confront jazz marketers
who work within the context of a major label situa-
tion.

On the plus side, big labels have big bucks and
well-oiled distribution mechanisms, and compact
disks are bringing the genre to a wider audience.
But, in order to successfully get jazz product to the
retail store—and into the consumer's hands—one
must first get the attention of the distributor’s sales
force, the same people who solicit orders for the
megahit pop and rock acts.

“When you're dealing with a minority music from
within the confines of a major organization, credibil-
ity is what you reaily live and die by,” says Ricky
Schultz, executive director of MCA Jazz and Zebra
Records. "If you're marketing jazz through a major
label, your major competition is more from within
the label than from other labels.”

According to Bruce Lundvall, president of Man-
hattan/Blue Note—who also built significant jazz
rosters when he headed CBS Records and Elektra—
establishing “leader” acts in the sales pack is the
quickest way to establish that essential credibility:
“The first thing you really need to do in a large com-
pany is be jucky enough to land a couple of artists
who sell like pop artists.”

When Lundvall revived Blue Note three years ago,
that “locomotive” seller turned out to be the label's
first new signee, guitarist Stanley Jordan, but it
wasn't the first time he'd enjoyed such success.

“Back at CBS, we had artists like Bob James,
Weather Report, Chick Corea, and Hubert Laws who
sold hundreds of thousands of records. And that
helped us when we went to sign Dexter Gordon,
Woody Shaw, Arthur Blythe, artists who were closer
to the mainstream jazz tradition, who wouid not be
expected to sell in those kinds of numbers,” says
Lundvall.

“Sometimes, it's a matter of realizing your place,
whether it's the bottom of the totem pole, or second
from the bottom,” says MCA's Schultz. “When it
works, you have a shot at the whoie thing happen-
ing. You can't take the risk of being the guy who
cried wolf too often.”

“You have to convey your belief in the music, and
bring that positive feeling to the people in the com-
pany,” says Steve Backer, series director for RCA’s
Novus imprint and executive producer of
its Bluebird reissues.

A key component, according to Backer
and Blue Note's Lundvall, is to work per-
sonal relationships within the company, a
process that helps ensure that projects
get the attention they merit, and helps
spread enthusiasm for key releases
through to the distributor’s focal and re-
gional field staff.

“You have to find out who the jazz fans
in a large company are, allies in the com-
pany who really care about the music,”
says Lundvall.

Richard Seidel, vice president of Poly-
Gram Jazz, has an advantage in this are-
na, by virtue of his company's structure.
Seidel's department is one of six jabel
groups serviced within PolyGram Clas-
sics, which is also comprised of three cias-
sical labels (Philips, DG, and London) and
two other jazz divisions (ECM and PSI).

As such, PolyGram Jazz—which or-

Right:
James Moody

chestrates all PolyGram-owned jazz imprints, in-
cluding the revived Verve logo plus reissues from
Verve, Mercury, Polydor, and MPS—has the advan-
tage of being “in a division that's oriented toward
catalog product,” says Seidel. “There are five re-
gional managers in the field who market both jazz
and classics in the field through our 14 branches.”

But similar momentum is happening with other
vendors, too. Here, in alphabetical order, is a
thumbnail sketch of each distributor’s jazz commit-
ments:

e CBS: The company is pouring energy into its
Jazz Masterpiece Series, digitally remastered re-
cordings from Columbia’s rich archives. However,
with a roster that inciudes Grover Washington Jr.,
and Wynton Marsalis, the young trumpeter who has
already become a perennial Grammy winner, its
eyes are not cast solely on recordings from the
past.

e CEMA: Lundvall's Blue Note line is the Capitol
label group’s most conspicuous contributor to the
jazz pipeline. But the activity doesn’t

this year, GRP signed a distribution agreement with
the label group, although it is not funneled through
MCA Jazz.
® PolyGram: Rich in historic recordings, Poly-
Gram was one of the first major distributors to mine
its jazz riches with CD resissues, and now has
ECM'’s catalog to add to its lineup. More catalog
gems are found in its recently launched Walkman
Jazz cassette series. New recordings come largely
from the revived Verve logo and ECM.
(Continued on page J-14)

Left: Wayne Shorter

stop there: EMi America’'s Najee has
joined the ranks of jazz chart-toppers.

® MCA: It's full speed ahead for
MCA Jazz and its impulse line, dedi-
cated to both reissues and new re-
cordings. The division also handles
Schuitz's Zebra Records. And earlier

Right: >
Michael Brecker W

Right:
Bobby McFerrin

Below: Michel!
Petrucciani

Left: George Howard

Left: Yellowjackets

Bottom left:
Marlena Shaw
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CD Is Catalyst, But
Vinyl Still Primal

JAZZ INDIES: WHILE
SUCCESS TODAY CAN
BE BIGGER, CHAIN-
STORE BINS SEEM
FURTHER AWAY

By FRED GOODMAN

I he story of the rise of the great jazz labels is fre-
quently synonymous with the story of the indepen-
dent record industry.

While most of the major labels can boast a commitment
to jazz and ownership of some of the greatest historical cat-
alogs of the music, few can lay claim to the role of pathfind-
er the way independent labels can.

Several factors have conspired to make jazz one of the
areas where an independent can properly deal with the mu-
sic and even prosper.

First, by nature of its continual artistic evolution, it has
always been difficult to remain on the cutting edge of the
music. Many of the finest jazz labels have been associated
with the growth of a particular trend in the music, and their
ability to be in the right place at the right time has frequent-
ly led to smaller labels establishing themselves as “homes”
for new styles.

Second, many smaller labels are owned by either enthusi-
asts or musicians who take a somewhat different view of the
business of making jazz recordings than publicly held cor-
porations.

M DIIpUalu sputnyn

Below:

| Right: Eddie Daniels

Frank Potenza

Finally, the comparatively smaller market for all but a
handful of jazz recordings is simpler for an independent to
tackle than a major. The low overhead of an independent
makes an artist who sells 30,000 copies of an album very
attractive indeed, while the major labels generally shy away
from signing an artist in that sales range. in a branch sys-
tem where salesmen rely on commissions and bonuses, you
wouldn't really be surprised to see Fleetwood Mac or Bruce
Springsteen getting the attention over the latest jazz sign-
ing.

Although several classic independent lines like Blue Note
have moved to major label ownership, others have man-
aged to remain independent, even with a change of owner-
ship. Riverside, Contemporary, and most recently Pablo
Records have all been acquired by leading indie Fantasy.
And, in a reversal a few years ago, the comparatively tiny
Muse label acquired Savoy’s jazz catalog from Arista.

Today, Muse/Savoy Jazz owner Joe Fields says the inde-
pendent scene is radically different than it was even a few
years ago.

“In the last two or three years the independent business
has changed beyond my wildest dreams,” says Fields. “It's
harder than it ever was for an indie. Distributors are an
ever-changing scene and the retail business has really gone
with the chains. And when you get airplay on a record, it's
still difficult to get into those chain-store bins.”

Fields concludes that today's independent label must be
self-contained to survive.

“Twenty years ago you used to have real business people
in distribution,” he says. “Now you have a lot of little people
in even the major markets. There's no such thing as having

Right:

David Benoit o,
Below: -,
Bill Watrous .

Russ Freeman of
the Rippingtons

| Right: Billy Mitchell

Left: Laurel Masse

Above: Leslie Drayton

someone at your distributor
who can really work that mar-
ket.”

On the positive side, Fields
says that a big record for an
independent can be even big-
ger than ever.

“If you've got something to
sell,” he says, “then you real-
ly sell it. But that means you must be more selective in the
records you choose to release.”

That same advice was recently given to fledgling labels by
(Continued on page J-14)

REISSUES: CD BOOM
CONTINUES TO
BRING OLD
TREASURES INTO
NEW LIGHT

By CHRIS MORRIS

M ajor U.S. labels are learning that there is gold to be
‘mined in classic jazz, as the compact disk boom
lures hordes of old and new jazz fans into retail stores.

The new interest has sparked a resurgence of catalog re-
issue activity on the jazz front, with the majors mounting
pushes for their classic repertoire—much of which has
been unavailable, except on budget titles, for many years—
on LP, CD, and cassette. Some of the best-known titles, like
Miles Davis’ “Kind Of Blue” and John Coltrane's “Ballads,”
have even reappeared on Billboard's Top Jazz Albums
charts.

Perhaps the most ambitious marketing approach to revi-
talizing the jazz classics has come from Columbia, which
launched its Jazz Masterpieces line in late January. The la-
bel has released 19 digitally remastered titles in the series
to date, with a total of 50-60 projected by the end of '87.
LPs and cassettes are priced at the equivalent of a $6.98
list, while CDs are moving at full price.

The program, which so far has featured reissues of exist-
ing albums and new compilations by such artists as Miles
Davis, Duke Ellington, Dave Brubeck, Benny Goodman, Bil-
lie Holiday, Louis Armstrong, Charles Mingus, and Errol
Garner, was launched with a wide-ranging marketing strate-
gy featuring special point-of-sale material and publicity and
promotion campaigns.

“We are being very

meticulous about the 1.5 ! T“‘-..*-:{
whole thing,”" says ]
George Butler, vice . = 9

president/executive
producer of a&r for
jazz and progressive
music at Columbia. “I
wanted to come up
with things that were
fairly exciting to the

Above: Cole-
man Hawkins

Left: Charles
Mingus

consumer.”

Some albums in the series, like the Louis Armstrong trib-
utes to W.C. Handy and Fats Waller in the initial January
release, make extensive use of alternate takes picked by Co-
lumbia's select Jazz Masterpieces committee of writers and
producers. In some cases, the original producer is partici-

(Continued on page J-16)
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Some like jazz hot

Some like jazz cool

This summer, stock the sounds
In the world’s greatest jazz pool.
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RISING TALENT: NEW GENERATION OF MUSICIANS PREFER
PILAYING ‘IN THE TRADITION’ TO PUSHING THE VANGUARD

By FRED GOODMAN

No other American artform can boast the rich his-
tory of jazz. And for the recording industry, the his-
toric and artistic legacy left by jazz's greatest artists has
continued to fuel jazz sales decade after decade.

From its inception through the big band, swing, bebop,
cool, new thing, and fusion movements, jazz's greatest art-
ists have created music of enduring quality that manages to
find an audience with each successive generation. And while
we need to laud the music’s greats, neither jazz's fans nor
its producers can forget that history is the chronicling of
change. And change is invariably carried on the wings of
new artists.

Today’s crop of new artists is remarkably diverse, and
virtually every jazz label, from tiny independents to the ma-
jors, can boast a commitment to recording and introducing
new talent.

While cynics might argue that the diverse field is indica-
tion of a lack of a clearcut direction in the music, the suc-
cess of a mainstream artist like Wynton Marsalis most likely
has more to do with the current willingness of labels to take
a shot with young artists not associated with the latest
trend.

On the heels of Marsalis, labels are evincing a greater will-
ingness to invest in the careers of young, bop-inflected art-
ists.

Looking for lightning to strike twice, Columbia—which
signed, broke, and re-wrote the jazz marketing book with
Marsalis—has inked the trumpet/saxophone duo of Ter-
rance Blanchard and Donald Harrison. Like Marsalis, the
pair came to attention as members of jazz's most famous
showcase for new talent, drummer Art Blakey's Jazz Mes-
sengers. The move to Columbia comes after a debut outing
on the Concord label.

Nor are Harrison and Blanchard the only post-Marsalis
talent to wend their way out of the Jazz Messengers and
into a solo contract. Trumpeter Wallace Roney, who re-
placed Marsalis in the Jazz Messengers, has recently inked
with long-standing New York indie Muse Records.

What may be most striking about this generation of new
players is an unusual dedication to playing “in the tradi-
tion.” Unlike preceding generations of players, who
pushed at the vanguard of the music's development, this
generation has gone back to the music of the '50s as its
jump-off point. One has to go back nearly a decade to
the waning days of New York's loft movement when
young artists like David Murray and James “Blood”
Ulmer came up to find new players who made significant
stylistic departures a part of their playing.

But if the new players here are proving retrospective
rather than progressive, the situation is quite different in
Great Britain, where a new school of decidedly British
jazz musicians is beginning to flower.

Chief among them is 23-year-old
saxophonist Courtney Pine. Although
Pine plays from the hard bop and
modern styles, his music is tinged
with the rhythm of the West Indian
music he grew up with. His outstand-
ing debut album on Antilles, **Journey
To The Urge Within,” marks him as
one of the most exciting and promis-
ing jazz artists to appear in several
years.

While Pine's playing shows the con-
tinued influence of American jazz be-
yond our shores, other up-and-com-
ing British musicians say they are
seeking to create a voice that is dis-
tinctly non-American.

A booming London club scene has
produced a generation of explorative
new musicians. At the forefront is the
21-piece orchestra Loose Tubes,
which takes a sly tact to subverting
the big band tradition and remolding

Right:
Wallace Roney

Above: Harrison-
Blanchard

Right: John Zorn

Right: Robert Watson

it to its own ends. Acting as a mothership, the group has
also spun off its sidemen intc other projects, such as the
Charlie Watts Orchestra, and drummer Bill Bruford's Earth-
works.

Bruford, a veteran best known for his years with experi-
mental rock group King Crimson, welcomes the new genera-
tion of players, but is at a loss to explain their almost sud-
den appearance.

“Since the war, when visiting American jazz musicians
came over, the British have been considered inferior jazz
musicians,” he says. “And rightly so. But over the last five
years that's changed. The kids know the music. Nobody
knows how—there aren’t any schools for it or any-
thing like the U.S. fusion academies. But they have  [=
enough confidence in themselves now to do some- i
thing besided going to Ronnie Scott's to gape at
Wayne Shorter.” '

The emerging scene is just beginning to be chron-
icled here. Aside from Pine, there are albums by the
Charlie Watt Orchestra (Columbia) and Bruford's
Earthworks (Passport/Jem),
and a sampler featuring 10
new jazz groups (“Get Wise!”
on Epic Records).

Trends aside, virtually every
label with a commitment to
jazz has been offering an un-
usually broad spectrum of new
and developing artists.

Along with Harrison and
Blanchard, Columbia boasts vi-

Right:
Joachim Kuhn

Right: Hilton Ru.z

braphonist/synthesist Mark Sherman, fusion violinist Sonya
Robinson, flutist Kent Jordan, and New York saxophonist
Tim Berne.

Among the majors, MCA Records has taken what may be
the most aggressive stance when it comes to new talent.
The company is releasing jazz on the Zebra, MCA Masters
Series, and reactivated Impulse label as well as under the
MCA logo itself. A new distribution deal has also been
struck with New York’s GRP Records.

Guitarists have been holding much of the MCA spotlight.
Among the instrument’s newest artists are the labels’ Henry
Johnson, John Chiodini, David Becker, and David Bowerly.
Other noteworthy new-
comers include vocalist
Kenya on the Zebra la-
bel, and the vocal quar-
tet Perri, featuring four
sisters who now back
Anita Baker. For the
MCA Masters Series,
bassist Edgar Meyer is
set to release the fol-
low-up to his much
lauded debut, “Dreams

Below: Curtis Lundy

Left: Courtney
Pine

Of Flight.” Pianist Henry Butler,
the first new artist to appear on
Impulse in more than a decade,
iy will have a second album in stores
this July. GRP has fusion group
Skywalk and pianist David Benoit.
At RCA, the reactivated jazz de-

partment includes a string of new
Left: artists to complement the compa-
Sonya Robinson ny's Bluebird reissue series.

Split between the Novus blue
and red imprints—which represent jazz and contemporary
instrumental recordings respectively—the RCA roster of
new jazz artists includes pianists Hilton Ruiz and Alex De
Grassi, quartet Night Ark, and guitarist Juan Martin.

(Continued on page J-20)
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New Music on ECM

Mark Isham

Yol.1

B

e

Mark Isham/Art Lande 831 621 ECM Spectrum Volume | 831 623-2 Zakir Hussain
WE BEGIN (Cempact Disc Oniy) MAKING MJSIC

TERIE RYPDOL & Tut CHASIRY STEVE TIBBE™TS

wipe

{ k

Terje Rypdal & Th2 Chasers 831 516 David Torn 831 108 Steve Tibbetts 831 109
BLUE CLOUD ABOUT MERCURY EXPLODEL: VIEW

GARY BLRTON QUINTEY Jan Garaarek All Those BorryWith Wings:

Availasle on Compact Disc, L2 and Cassette

Gary Burton Quintet 831 110 Jan Garbarek 31394

WHIZ KIDS Other Recent Releases: ALL THOSE BORN WIT- VINGS

' : JON HASSELL i
CHICK COREA > { i : I
MIROSLAY VITOUS ’ l _ - .
ROY HAYNES . i |
TRIO MUSIC A e . N
i LIVE IN EUROPE l - .
| 48 l POWER SPOT - | N ) ’

Chick Corea Jon Hassell Keith Jarrett Ncrma Winstone
TRIO MUSIC LIVE IN EUROPE POWER SFOT SPIRITS AVANT POP SOMEWHERE CALLED HOME
827 769 829 466 829 467 829 563 831 07

Coming Soon—New Recordings by:

Oregon Keith Jarrett John Abercrombie
Bill Frisell Marc Johnson’s Bass Desires = Gary Peacock
Dave Holland Quintet

New From VAT

MICHAEL MANTLER

Carta Biey l Michael Mantler

SEXTET INE ALIEN
WATT 831 697 1] WATT 827 639

ECM Distributed by PolyGram Classics 810 Seventh Avenue, New York, NY 10019

1987 ECM/PolyGram Cl
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BLUE NOTE RECORDS
VISION, QUALITY & SUCCESS

Stanley Jordan Standards BT-85130/CDP-1-46332-2 For his second album, Stanley Jordan
has applied his magic touch to a variety of jazz, and rock standards with astonishingly fresh
results. Like his debut, STANDARDS has dominated the charts since its release. Another master-
stroke from the most amazing guitarist to emerge in the jazz tradition in 20 years!

Dexter Gordon The Other Side of Round Midnight BT-85135/COP-1-46391-2 The
architect of the modern tenor sax is now a Best Actor Oscar nominee for his starring role in
"ROUND MIDNIGHT. This album features music from the film and has become the best selling
album of Gordon's career. It features Freddie Hubbard, Wayne Shorter, Tony Williams, Herbie

Hancock, Bobby McFerrin and more. SPonTANED

Bohby McFerrin Spontaneous Inventions BT-85110/CDP-1-46288-2 Two-time Grammy RRELE L1 B0 5

winner Bobby McFerrin continues to reinvent the art of the jazz vocal with this collection of live
solo performances and duets with Wayne Shorter and Herbie Hancock The world seems to have

caught up with his innovations. SPONTANEQUS INVENTIONS is his biggest album to date and stil ’ ¢ 3 2 . ——" :
selling steadily each week. v o ftanloy Jopite1 Flansares B1-E61302P- 1483472 Dexctor Gasian: Tre Jther Side Bobby MeEerrin i
‘ of Reund Mioltighe BFB5138/5D- 45381 whpontaneous Inventions BT-85110/COP-7-46184 2

-

Stanley Turrentine Wonderland BT-85140/CDP-1-46762-2 The reigning king of the soulful

jazz tenor explores eight Stevie Wonder tunes from a poignant “You And {” to Wonder's Ellington . ¥ JAMES HLOOD [ 1M FR
tribute “Sir Duke” to radio's choice “Creepin'” to a hot “Boogie On Reggae Woman™ which 1 0 3 I TR R RER S TR TR
features Stevie on harmonica. This is Stanley's most satisfying album in years.

Tony Williams Civilization B1-85138/CDP-1-46757-2 Master drummer Tony Williams put
together a working quintet and kept it out on the road for 5 months before recording CIVILIZA-
TION. The band has been hailed as the finest modern mainstream group to emerge in years.
And it is. the pioneer of fusion has turned his attentions to the jazz tradition and the results
are extraordinary.

James Blood Uimer America 0o You Remember The Love? BT-85136/CDP-1-46755-2
From funk to new wave, Blood Ulmer has established himself as an American original. Backed
on his Blue Note debut by his visionary peers Bill Laswell and Ronald Shannon Jackson, Blood
conjures up echoes of music from every corner of America and blends them into his own

unique brew. _ , 3
James Blood Bimer Amagisa Do You
Remembex The Love? - B1-85136/CDP-1-4675%2

Freddie Hubbard Life Flight BT-85139/CDP-7-46898-2 Two sides of Freddie Hubbard are
explored on his first solo album for Blue Note since 1965. One side features the soutful guest
artists Stanfey Turrenting, George Benson and Larry Willis The other side offers Hubbard with e A N

Willis, Ralph Moore, Rufus Reid and Carf Allen. Freddie’s soulful, Iyrical trumpet shimmers like “fred u e hubbared
never before I " . v

AENNY BURRELL

OTB Live at Mt Fuji B1-85141/CDP-7-46784-2 OTB moves from the studio to the festival
stage for a performance that accurately reflects its power and excitement. As well received as
the band's first two albums were, this one should signify. a real breakthrough.

Kenny Burrell Generation BT-85137/CDP-1-46756-2 Recorded live at the Village Vanguard,
guitar master Kenny Burrell has assembled two of this generation’s finest on that nstrument
Rodney Jones and Bobby Broom and a hot rhythm section for his richly orchestrated jazz

guitar band.

Michel Petrucciani Power of Three B1-85135/CDP-1-46427-2 Petrucciani, a rising force - - ' - 2
of the piano, has been teaming up with guitar great Jim Hafl on special occasions for almost . SN = - ;
two years. But the pinnacle of their collaboration came at the 1986 Montreux Jazz Festival i ‘E Live At Mt Mji B1-851 /cOM7-H6782:2 Kenily Bupell Geleration B1-85137/COP-1-44 %51}

where they were joined by special guest Wayne Shorter A magic concert!

James Newton Romance and Revolution BT-85134/CDP-7-46431-2 Flutist Newton's § Pt o
Blue Note debut THE AFRICAN FLOWER was voted #1 Record 0f The Year in the Down Beat Inter- : o1

national Critics Poll. His new album is equally extraordinary and features music by the leader,
Charles Mingus and Ornette Coleman arranged for an all-star octet.

COMING SOON: The Blue Note debuts of Dianne Reeves, Mose
Allison and Charnett Moffett as well as new albums by Bennie :
Wallace, George Russell, Don Pullen, George Adams, Freddie ; UHH

Hubbard, Woody Shaw, Dexter Gordon & Bobby McFerrin - g M HAL 8-t WAYNE SHCRTER

o4 AMICHEL FETRUCTIANI

ey S e

" . Mic.mf‘Peirucc Ri - Sames Newion
Available on Blue Note Records, Cassettes & Compact Discs Powdr ! Mree _ ELSS AR T M Ramance dnd Revolutis
For a free Blue Note catalog, please write to Blue Note Records, Department MCBB, 1370 Sixth Avenue. New York, N.Y. 10013 = . -
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DEVELOPING A GAMEPIAN: INDUSTRY AWAKENS
TO MARKETING JAZZ IN CD BOOMTIME

By GEOFF MAYFIELD

Many of the same ingredients that fuel pop music
are also found in successful jazz marketing
plans. But, since the genre’s artists tend to have less
name recognition with many accounts—and yes, with
some label sales staffs, too—jazz marketers within major
labels must give careful consideration to all aspects of
their gameplans.

In addition to tried and true industry methods, jazz mu-
sic’s unique consumer offers additional tools to major la-
bel marketing departments. Some jazz labels that are dis-

Kenny G

Special EFX

The Leaders

Tony Williams

tributed through majors—including ECM, Blue Note,
Verve, and GRP—have enough of an identity established
with their catalogs to supplement their media attack with
image advertising, a trick that would have little signifi-
cance for the pop customer.

e Advertising: The proper execution of ad campaigns,
both trade and consumer, are cited universally as a key
priority in the marketing of jazz product—a detail so im-
portant to Manhattan/Blue Note president Bruce Lund-
vall that he retains noted jazz producer Michael Cuscuna
to pen copy for all of Blue Note's ads.

“When you're writing ad copy for jazz, you better have
someone who knows what they're talking about,” says
Lundvall. He adds that the sophistication of the jazz con-
sumer demands this attention to detail.

Because RCA’s Novus logo has a varied roster, series
director Steve Backer stresses artist-oriented ads, rather
than a multi-artist ad. But RCA's Bluebird reissues, says
Backer, lends itself to label-oriented ads.

A catalog approach to advertising is also endorsed by
Ricky Schultz, executive director of MCA Jazz and Zebra
Records; Bud Katzel, senior vice president of sales and
distribution tor GRP, and Jack Rovner, CBS vice presi-
dent of marketing, East Coast.

e Newsletters: Another way to emphasize catalog. Blue

Henry Butler

&:@w&’_@"@
- | Chick Corea

i 2

g

)

Maynard Ferguson

Note's record sleeves are filled with news and notes
about various label projects—a trick Lundvall used dur-
ing his stints at Elektra and CBS. Copy is revised every six
months.

Warner Bros., on the other hand, publishes a quarterly
trade newsletter, Metro Notes, with information about ra-
dio play, reprints of product reviews, and other key sell-
ing points.

e Point-Of-Purchase: “If product like Bluebird and like
Novus is not visible in the store in a tangible manner,
rather than just part of a miscellaneous category, than alt
your effort is for naught,” says RCA’s Backer.

Thus, jazz demands attractive, sensible, and useable p-
o-p display materials, particularly for series like Bluebird
and the CBS Jazz Masterpiece series. CBS' Rovner and
other executives note that since jazz product tends to be
a catalog commodity—with a longer shelf life than many
pop titles—the genre calls for “specialized marketing'
tools, those pieces that can withstand a long period of
time.”

Sensibly designed p-o-p lends itself to long-term dis-
play on the salesfloor, and in many cases such pieces can
be stored away and then used again for later campaigns.

® Release Schedules: “We keep a regular flow of new
releases or reissues coming out,” says MCA’s Schuitz.
“That keeps our marketing people and our sales people
involved 52 weeks a year.”

Lundvall warns, however, against flooding too many re-
issues at once, as his firm did when Blue Note was revived
two years ago. “You have a real glut out there—there's
almost two much. It's becoming more difficult to present
a retailer with more than one or two a month.”

GRP’s Katzel cites his label’s move to MCA as another
example of how a release schedule relates to marketing
strategy. Normally, GRP strives to release one to two ti-
tles a month, but recently it held back ailbums so it could
make a conspicuous splash during its first major promo-
tion under MCA's umbrella. Four came out in April, with
another four in May, to set up a its “GRP Month'' cam-
paign in June.

e Compact Disks: With improved production capabili-
ty, the configuration has emerged as an ever-important
catalyst for jazz.

“It's definitely getting easier as time goes on to market
jazz, and a big reason for that is CD,” says CBS’ Rovner.
Adds Skidd Weiss, national director of communications
for WEA, “We don’t know how long it's going to last, but
CD has awakened the buying of classic stuff, including
jazz and blues.”

Many rave about the boon CD has provided for the
genre, including MCA’s Schultz, Blue Note's Lundvall,
GRP's Katzel, and Bob Porter, the veteran producer who
serves as consultant to Atlantic Records chairman Ahmet
Ertegun. Some labels, including Atlantic and Blue Note,
are taking advantage of the CD's longer playing time by
adding previously unreleased tracks to reissued albums.

¢ Working The Product: “The last thing you want to do
is just spring titles on everybody, have it just show up on
the solicitation order with no explanation,” says MCA’s
Schuitz.

To that end, video has become an increasingly popular
method of educating major labels’ sales teams and the
accounts that they call on. RCA's Backer says such tapes
help explain the *“why and how and wherefore of key re-
leases and campaigns. Similar videos have been utilized
in recent months by CBS, RCA, GRP, and MCA.

There are, of course, other ways to create awareness.
For example, when the Verve logo was revived, PolyGram
Jazz vice president Richard Seidel says the company pro-
grammed its schedule of new releases to reiterate the
strength of its older titles, ganging together related types
artists. A release featuring albums by singers Marlena
Shaw, Nina Simone and Astrud Gilberto was a reminder
of Verve's deep vault of vocalists; likewise new product
from Milton Nascimento and Wagner Tiso recalled its
Brazillian roots.

(Continued on page J-12)
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Nippon Columbia Co., Ltd , Tokyo, Jopon

BRECKER
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RANDY BRECKER. HIS NEWDENON CD
BRINGS NEW LIFE TO STRAIGHT-AHEAD BE-BOP JAZZ.

Trumpeter/composer Randy Brecker has just
completed his first Compact Disc. And it's on the
Denon label. We asked him to describe Denon’s
approach to jazz.

”Comple’re artisticfreedom,” is his immediate

response. “ Their co’rolog has alot of different styles.

All very high quaility music and all amazingly
ifferent.”

The title of Brecker’s new disc, “In the Idiom,”
refers fo the idiom of late 50s/early 60s be-bop.
We thought it quite a departure from the 70s
electrified funk of the Brecker Brothers. I always
wanted to do a record in this style,” Brecker says.
”| really wanted to do a totally acoustic album.”

Brecker chose his sidemen specifically for
their acoustic work: Ron Carter on bass, saxo-
phonist Joe Henderson, pianist David Kikowski
and Al Foster, all of whom Brecker calls “con-
summate musicians for this kind of music.”

When we commented on the disc’s live-on-
the-bandstand tone, Randy Brecker points out
that all the cuts were “live” direct-to-2-track
takes. Then he launches into the quality of
Denon s digital recording: “I love the sound.

ital is so much be’r’rer’ro work with —even more
? r acoustic music.” Always welcome, praise
for Denon digital recordings is nothing new. After
all, the world's first commercial digital recording
was by Denon.
In big band, fusion, classic jazz and classical

symphonies, the |mpon‘on’r new mMusic is on
Denon. As it should be.

nsty Voeckoc

CY-1483, "In the idiom,”
Over 57 minutes, DDD.

DENON

The first name in digital recording.
DENON SLPRADPHMN Interface

Denon America, Inc., 222 New Road, Parsippany, NJ 07054 (201) 575-7810
Denon Conada, Inc., 17 Denison Street, Markham, Ont L3R 185 Canada

MARKETING

(Continued from page J-11)

To make GRP's presence known
within the MCA Distribution, Kat-
zel says the label staged an all-out
campaign, they called on radio-
and retail- sponsored consumer
contests, retail display contests,
advertising, the release of a new
CD sampler, and live artist appear-
ances.

¢ Deals: Buy-in programs are
cited as a key ingredient by most
major-label jazz marketers. Dis-
counts and extra dating lessens
the fear of accounts who are un-
aware of the genre’'s potential.

“You've got to make it attractive
for the buyer; make it attractive
for the accounts to bring it in,”
says Atlantic’s Porter.

“Any buyer is looking for what
makes him more money—it
doesn't matter if it's jazz or coun-
try or classical.”

Recently WEA, Atlantic’s distrib-
utor, implemented such a cam-
paign for titles released prior to
October, offering 150-day dating
and discounts for all three product
configurations.

Deals, of course, are an oft-used
strategy for other labels, but
RCA's Backer stresses that such
programs must be flexible.

“Discounting alone is never ef-
fective,” says Backer. “You need
discount and dating, in tandem
with co-op advertising, with {dis-
play] contests and all the other
things.”

Carla White
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MOVERS 2 SHAKERS
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American Society of Composers, Authors & Publishers

ASCAP. SI TTING IN WITH THE JAZZ GREATS SINCE 1914.
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PIONEER
ARTISTS'

Che Laser

News

JAZZ ON DIGITAL SOUND LASERDISC
OUTSTANDING PERFORMANCES CAPTURED ON
i STATE-OF-THE-ART VIDEO TECHNOLOGY

KEH JARRETT 8 GARY AN

¢ u KK DF IR T

STANDKRIi

mearics

LM arFsve

© 1987 LDC America. 200 W. Grand Ave.. Montvale. N 1. 07645

equal! Compact Disc quality Digital Audio and
- Laser Video resolution. Outstanding jazz performances
captured on state-of-the-art technology. Only on LaserDisc.

For More Information please call {-800-255-2550 in Alaska 1-800-447-0890

[ tasecvon
{ Mniinnin)

LaserDise is a trademark of Pioneer Electronic Corp

DIGITAL RECORDINGS FROM AN
AUDIO REMOTE TRUCK?

YES, Sheffield Audio-Video Productions now offers:
* Neve 8068 console

Sony 3324 digital recorders
Otari MTRR0II analog recordars
Massenberg/Sontec mic amps/equalizers

And more!

We specialize in remote digital recordings for album projects. audio for video, and direct to two-track record-
ings. Our crews are experienced and knowledgeable in all aspects of remote audio services

We can also offer you video interlocked studio mixing packages using our Solid State Logic 4000E console.

For More Information:

74

AUDIO-VIDEQ
PRODUCTIONS

13816 SUNNYBROOK ROAD, PHOENIX, MARYLAND 21431 = .(301) 628-7260

INDIES

(Continued from page J-6)

Gene Norman, president of the ven-
erable California jazz label GNP
Crescendo. Speaking at the NAIRD
convention in San Francisco, Nor-
man jokingly termed himself “presi-
dent of America’s oldest unsuccess-
ful record company.’ But he
stressed that independents need to
be careful about what they release.

“l think I've done everything
wrong that you can possibly do in
33 years of running a record com-
pany,” said Norman. “But | have no-
ticed that in the motion picture in-
dustry they have the guts not to
release pictures they don't believe
in. About 400 films are made each
year but only around 200 are re-
leased. If you, as the head of a rec-
ord company, know in your heart
that a record won't sell, then don't
release it."”

With the advent of the compact
disk, Fields notes that labels run the
risk of “taking a vinyl bath" with the
wrong titles. “People just won't ex-
tend themselves on marginal
items,” he says. But he adds that
chains may be moving away from
the LP configuration too fast for the
jazz fan.

“The chains are rushing to de-
stroy vinyl,” says Fields. “These
people should take heed: some
smaller retailers are trying to grab
that market.” He adds that vinyl is
still the most essential configuration
for his label.

Carl Jefferson, founder of the
successful Concord Jazz label, also
says some stores are “‘premature”
in their cutting of space for vinyl re-
leases. ‘‘As long as the market
hasn’t gone over 10% penetration
on CD player ownership, we're go-
ing to be seeing a lot of vinyl buyers
for a long time,” says Jefferson.

Jefferson, as a leading catalog la-
bel with over 70 titles in print, says
the marketplace has been “quite
steady. We are selling a lot of CDs,
but also moving vinyl and cas-
settes.”

If the game is tougher for inde-
pendents, then how does a new la-
bel compete? One of the best places
to search for answers is at Opti-
mism Records. The year-old label
has landed five albums on the Bill-
board jazz charts, with two of the al-
bums crossing to the black chart.

Co-owner David Drozen admits
he is not exactly a newcomer to in-
dependent label operations. “The
trick was | owned half of Laff Rec-
ords for 15 years,” he says. Among
the customers he had already es-
tablished a relationship with was the
U.S. Navy.

Drozen also credits his artists, es-
pecially Lesley Drayton, for helping
to establish the label at retail. “Les-
ley gave us a great record, and from

(Continued on page J-22)

MAJORS

(Continued from page J-4)

e RCA/A&M/Arista: At RCA,
Backer’s Bluebird series revives
the past; his eclectic Novus im-
print aims for the future. With a
helping hand from VH-1, Arista
has scored big with fusion sax man
Kenny G. A&M has placed some of
the better-known CTI dates that it
retained from the days when
Creed Taylor was associated with
the label.

o WEA: Recently unleashed a
generous buy-in program for jazz
titles on all three labels. Atlantic is
bringing classics from its catalog
to CD and releasing current dates,
too. Through its Nonesuch divi-
sion, Elektra has the World Jazz
Quartet and John Zorn. Mean-
while, Warner has embarked on its
own four-month jazz campaign, to
pump the likes of Miles Davis, Da-
vid Sanborn, and Bob James.

“Entry for best vocal LP of the yesr’
— Cadence, Mar. 85

STEVE CLAYTON & DEREK SMITH
“INNER SPARK’’ (LP SOV -500)

“Good stuff indeed!”
— Steve Allen, Jan. 87

STEVE CLAYTON & DEREK SMITH
“ALL AGLOW AGAIN"
LP SOV-501 Chrome CA SOV-C-601

New Releasel

ANNETTE SANDERS
{Former Benny Goodman vocalist)
“THE TIME IS RIGHT
LP SOV-502 Chrome CA SOV-C-602

O

SOVEREIGN RECORDS
Aloft Music Enterprises, Inc.
1697 Brosdway NY,NY 10019 USA
(212) 247-2904

THE
DUKE ELLINGTON
ORCHESTRA

VNI is proud to announce the
exclusive representation of
the Duke Ellington Orchestra
conducted by Mercer Elling-
ton. For information please
call:

Vivien M. Niwes
VNI
360 Central Park West

New York, NY 10025
(212) 864-5513,
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ART BLAKEY
Art Blakey's Jazz Messengers
With Thelonious Monk

2-1311

JOHN COLTRANE
Giant Steps
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2-1674

RAHSAAN ROLAND KIRK
The Case Of The 3 Sided Dream
In Audio Color

i'*'ﬁ'vlomzm o4

DUARTET

e

21652

THE MODERN JAZZ QUARTET
Blues On Bach

5IC JAZZ

WERE VHL TOSETHER €11 1OR THE FIRST TIME
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DAVE BRUBECK
We're All Together Again
For The First Time

2-1361

JOHN COLTRANE
My Favorite Things

herbie

mannz
llage

gale

2-1380

HERBIE MANN
At The Village Gate

he Modem Jazz (' uartel Py Na Sun i Ve
Ongmal Fibm Scors by Johe Lewss

2-1284

THE MODERN JAZZ QUARTET
No Sun In Venice*

JE U poKTY Fles

o9

i

2-81276

JEAN-LUC PONTY
Fables

ON ATLANTIC RECORDS, CASSETTES

AND COMPACT DISCS

1987 Atlontic Recording Carp @ A Warner Communications Co.

THE DAVE BRUBECK QUARTET
Last Set At Newport

CHICK COREA/HERBIE HANCOCK
KEITH JARRETT/McCOY TYNER

HERBIE MANN
Memphis Underground®

2-1325

THE MODERN JAZZ QUARTET
Pyramid

bod
~
=3
=3
QL
o~

MEL TORME
Songs Of New York

4 35)

ATLANTIC
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LAS! ROM ATLANTIC RECORD
IS NOW AVAILABLE ON COMPACT DISC

2-1580

2-1305

2-90534

BILLY COBHAM
The Best Of Billy Cobham

DU NI

DUKE ELLINGTON
New Orleans Suite

Blues & Roots Charlie Migus

CHARLES MINGUS
Blues & Roots

PHINEZAS NEWBORN, JR.

The Piano Artistry Of Phineas Newborn, Jr.

2-8812

JOE TURNER
Boss Of The Blues

rax
SEAPE OF
JARE ¥O
ooME

e ——— i
ORNEFYE COLEMAN

o

ORNETTE COLEMAN
The Shape Of Jazz To Come

2.1317

2-1537

LES McCANN/EDDIE HARRIS

Swiss Movement

CHARLES MINGUS
Pithecanthropus Erectus

JEAN-LUC PONTY
Cosmic Messenger

Scheduled for June/July release

* Available on LP and Compact Disc only
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pating in the digital remastering process.

CBS Associated is making a similar splash with material
from Creed Taylor's CTI label. So far, 14 titles by Freddie
Hubbard, George Benson, Joe Farrell, Hank Crawford, Ron
Carter, Hubert Laws, and others have been issued on CD in
digitally remastered form.

MCA has already issued 26 albums from the mammoth
Impulse catalog on LP, CD, and cassette. At the end of the
summer, the company will release between six and 10
“twofer” packages on CD; John Coltrane, Keith Jarrett,
Gato Barbieri, Ahmad Jamal, McCoy Tyner, Milt Jackson,
Charles Mingus, and Freddie Hubbard are among the artists
under consideration for the first release.

“As a general rule, we will be able to include two complete
albums,” says MCA Jazz president Ricky Schultz. “One of
the exciting things about the CD is the length of the pro-
gram.”

Schultz adds that selected tracks may be deleted if the
combined running time of the two LPs runs over CD capaci-
ty.

More single albums will be forthcoming from the Impulse
catalog. These will generally be restricted to extended
works or to artists who cut a single date for the label, ac-
cording to Schultz, who offers the Lambert, Hendricks &
Ross album “Sing A Song Of Basie” as an example the type
of record that will be a cornerstone of future Impulse re-
leases.

As before, Impulse LP and CD releases will be simulta-
neous. ""We’ve brought Impulse back as a CD label,” Schultz
says.

MCA has also been actively moving its own impressive
catalog to CD: the Crusaders, John Klemmer, Joe Sample,
B.B. King, and Spyro Gyra are all well-represented on the
configuration.

Schultz adds that the fall will bring the first of a series of
CDs from the vaults of another label, with the details to be
announced shortly.

Fantasy, a leader in the reissuing of classic jazz since the
inauguration of its twofer series in the early "70s, currently
has 290 single-LP titles in its budget-priced line of single-
LP facsimiles, Original Jazz Classics (OJC), drawn from the
Prestige, Riverside, Milestone, Fantasy, and Contemporary
labels.

This month, Fantasy is releasing the first 30 OJC com-
pact disks at a suggested list price of $14.98. Miles Davis,
Sonny Rollins, Thelonious Monk, Bill Evans, John Coltrane,
and Coleman Hawkins are only the most noteworthy of the
artists represented.

“In instances where additional tracks are available that
correlate to the sessions, we will be adding them,” says Fan-
tasy president Ralph Kaffel, who adds that producer Orrin
Keepnews is actively researching the Riverside vaults for al-
ternate material from the sessions he produced for the la-
bel.

“QOrrin is finding takes and tunes that didn't see the light
of day,” Kaffel says. Five Riverside CDs in the first OJC re-
lease will include additional tracks.

At this point, much of Fantasy's Contemporary material
has been represented on CD by Japanese imports, but Kaf-
fel says that he has stopped importing the foreign packages
and will rerelease the albums at a lower price in the OJC CD
series.

Fantasy has also issued 10 jazz titles in its 60 Series of
CDs, featuring over 60 minutes of music in an anthology
format.

The label is moving aggressively to reinstate the catalog
of newly-acquired Pablo Records. Kaffel says that 60 Pablo
titles will be available on CD by the end of June; he hopes to
have 75-80 Pablos in the marketplace by the end of '87.
Ten titles will be released as midline CDs by August.

Kaffel says that Fantasy will also be issuing CD versions
of the comprehensive boxed sets of Miles Davis' Prestige
recordings and Bill Evans’ Riverside work, with the Evans
set hopefully coming in September. Fantasy issued a 22-LP
box set of Thelonious Monk’s Riverside sessions late last
year.

Jazz giant Blue Note has taken a second look at its LP

(Continued on page J-18)
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reissue schedule, but is continuing to pursue the CD market
aggressively: Between June and October, the company will
reissue another 40 titles on CD, according to label manager
c o N c o R D R E c o R D s Michael Cuscuna. .
“We have cut back on the amount of LPs we're releasing
because we saw the sales dwindling,” says Cuscuna, who

Offers adds that the company is now issuing one or two vault titles

as part of Blue Note's regular release, rather than pushing

Excellence In Jazz' Latin Jazz and Classical Music out 10 to 12 catalog titles at once. About 100 catalog
items are currently available in LP and cassette configura-

tions.
LP releases will veer away from such catalog linchpins as
Miles Davis, Thelonious Monk, Dexter Gordon, and Sonny

Performed By

LIVING LEGENDS AND YOUNG LIONS Rollins and toward the more esoteric, according to Cus-
cuna, who says that pianists Sonny Clark and Andrew Hill
On Our Labels will be represented in this summer’s album release. “I'm

taking a lot of chances,” he adds.

CONCORD JAZZ There are currently close to 60 Blue Note CD reissues

available. Cuscuna says that future CDs will try to take ad-

CO N CO R D C 0 N C E RTO vantage of the format’s extended playing time. “We'll in-

clude extra tracks as long as they're different enough and

PlCANTE good enough to put out,” he says.
Blue Note's next major project will be the midline launch
c ROSSOVE R of the Pacific Jazz catalog. In July and August, the company
will release 15 titles, by such artists as Art Pepper, Gerry
TH E G EORG E WE I N COLLECTIO N Mulligan, Annie Ross, Zoot Sims, Art Blakey, and Chet Bak-
er. Most of the packages will contain extra tracks. Albums
o will be listed at $6.98, while CDs will be tagged at $12.98,

for a shelf price of close to $10.
Cuscuna is also involved, along with Charlie Lourie, in a

For Quality LPs, Cassettes and Compact Discs more specialized reissue operation, the mail-order Mosaic
Please Contact Us For The Name Of Your Local Distributor label. Mosaic has won critical plaudits, and respectable
sales figures, for its exhaustively researched and annotated
g limited-edition boxed sets documenting the work of Monk,
CONCORD RECORDS, P.0. Box 845, Concord, CA 94522 Mingus, Mulligan, and others with loving care.
(415) 682-6770 Most but not all of the titles in the Mosaic catalog (which

reaches 22 titles this summer) are culled frorn the Blue

Note vaults, and most of them contain at least some previ-
ously unreleased material. Mosaic remains primarily a mail-
order label, but its albums are now also available in some
U.S. retail outlets.

PolyGram, which is mining the Verve, Emarcy, and Mer-
cury catalogs, is currently active in moving jazz classics on

The City of Chicago both the CD and cassette fronts.

presents the The company's cassette-only Walkman Jazz series (the
label has licensed the Walkman name from Sony) was
gth ANN UAL JAZZ FESTIVAL launched with 20 titles this March. The greatest-hits compi-
The largest free jazz festival in the world lations of such vintage artists as Ella Fitzgerald, Stan Getz,
Sarah Vaughan, and Count Basie are midline-priced at

Wednesday, September 2 through Sunday, September 6 $6.98.
A similar CD line, dubbed Compact Jazz, has just been
Wednesdoy Through SOTU[dOY launched. The 20 titles in the extended-play line are being
6:00 p-m. 10 10:30 p.m. marketed at a “lower price,” according to PolyGram jazz
Sundoy sromgt(i)on r(r;lanager Donak:)EIfman.dTh(: company hopes to

. . ave midline titles out by the end of the year.
5:00 p.m. fo 10:30 p-m. The enormous Verve catalog is the subject of ongoing re-
Petrillo Music Shell—Grant Park issue activity at PolyGram. In July, the label will make its
L VISIT THE JAZZ FOOD CAFE initial release in the Verve Alpha Plus CD series, with 20 to
" 30 titles projected for this year.

FEATURING: “The Leaders" Bill Hardman J.C. Heard Alpha Plus packages will include additional tracks, Elf-
Wynfon Marsalis Lester Bowle Woody Shaw Hdrry “Sweets” Edison man says: “Someone has been hired to go through our tape
' b Dave Brubeck (A:m::lg Er?ehn? on gg’c‘;(‘]’; %f}g’r“ ﬁggeHgg%wuy library, and he's finding a lot of new material.” For instance,
i‘:%?g:ee Grappelll ek Lightsey Reggle Workman  Irakere a true rarity will be packaged in the July reissue of a Lester
¥ Cecll McBee Curtis Fuller Ilinois Jacquet Young-Oscar Peterson date—the only known vocal by tenor
Deajlicie #ﬁgrg‘h?":ﬁgc“e" ng’,ei!"s saxophonist Young, a risqué version of “It Takes Two To

Al McKibbon Shelia Jordan Tango."”
Hankhinies and more PolyGram's highly acclaimed import “The Keynote Col-

lection” will be moved to CD in July and August. The 21-
— record compilation of material from the Keynote label will
For more information Northwest, official airline WBEZ Radio

call the Mayor's Office of Special Events Hotiine of Chicago City Festivals. will Droad'ﬁast live be issued on 10 CD sets, with a special four-CD set devoted

F i d 915 A . .
e e e Hoflne information calt o to Coleman Hawkins and a two-disk package devoted to

at (312) 666-1881 1-800-225-2525 Roy Eldrldge

Eifman says there are also plans to convert the boxed set

City of Chi Produced by the Mayor's Office of Special Events

Hg*,;{, wh::cs%?f?mm,Mavor ! Pl:ggro?nyme% bgvme Jozz nitte o Chi‘éago of Stan Getz's Verve bossa nova sessions to CD in the fu-

Ui, . ture

AGRAM’S i
“ [MXE)%S‘.F ["3«"] %I;;OLDEN PolyGram's ongoing reissue of Sarah Vaughan's Mercury
A\ BRECOOLER sides will continue later this year with two sets of the sing-
(Continued on page J-20)
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TALENT

(Continued from page J-8)

At Blue Note, where the presti-
gious imprint has been throwing its
weight behind relative newcomers
Out of the Blue, new signees also in-
clude trumpeter Jack Walrath and
singer Dianne Reeves.

At the Jem-distributed Passport
label, much attention has been fo-
cused on fusion foursome the Rip-
pingtons featuring Russ Freeman,
Kenny G., David Benoit and Bran-
don Fields. The label also boasts
Brazilian-inflected fusion from Cafi-
oneo, French horn player Ken Wiley,
and saxophonist Bill Bergman.

The Fantasy group of labels has
just released the first widely distrib-
uted album by New York vocalist
Carla White on their Milestone logo.
Bebop guitarist Joshua Breakstone
has just debuted on the Contempo-
rary imprint.

Newcomer Optimist Records
boasts a strong roster of developing
talent including Lesley Drayton &
Fun, Fattburger, pianist Billy Mitch-
ell, and Future Prospect featuring
Dan Siegel.

Among the smallest indepen-
dents, the Los Angeles-based New
Note has been attracting attention
with strong albums by Curtis Lundy,
french horn player Tom Varner and
the 29th Street Saxophone Quartet.

AR B

CREDITS: Special Issues Editors,
Ed Ochs (N.Y.) & Robyn Wells
(N.Y.), Billboard Jazz Editor, Peter
Keepnews; All editorial by Bill-
board writers; Cover & Design,
Stephen Stewart.

REISSUES

(Continued from page J-18)

er's work from the '50s, totaling
nine LPs. The same material will be
packaged as a six-CD set. Two four-
LP sets in what is projected as a 38-
or 39-volume Dinah Washington
retrospective will also be released in
1987.

RCA Bluebird, reactivated last
fall, moves aggressively into the CD
market this month with 16 CD-only
compilations featuring Duke Elling-
ton, Stan Getz, Bud Powell, Gary
Burton, Benny Goodman, Fats Wal-
ler, and others. Seven of the 12
Bluebird titles currently available on
LP are also out in CD form.

“We're picking and choosing for
CD from our catalog, depending on
the quality of the sound and the ma-
terial,” says Steve Backer, executive
producer of the Bluebird line.
“When we get into the pre-tape era,

you're dealing with fairly primitive
recording techniques and surface
noise."”

Some of the previously released
Bluebird titles are being issued with
previously unavailable takes in the
CD format. “Wherever we can, we
are going to add to the thrust with
additional tracks,” Backer says.

Atlantic may have issued the
splashiest single reissue of the year
with its 12-volume, 15-record “At-
lantic Jazz” boxed set. Atlantic jazz
and r&b consultant Bob Porter says
that the collection will be issued as a
12-CD set in July, with some track
deletions and substitutions necessi-
tated by the transfer of three dou-

ble-album sets to the laser format.

Porter says that 23 jazz titles will
be shipped on CD this month. “It's
the first of what will be a continuing
jazz presence on CD,” he says. “We
have stuff scheduled through the
end of the year.”

Some of the forthcoming CDs,
such as Joe Turner's “Boss Of The
Blues” and Charles Mingus’ “Pith-
ecanthropus Erectus,” will be drawn
from Atlantic’s ongoing, six-year-old
Jazz Lore reissue series. Currently
at 30 titles, the series will issue sev-
en more historic titles this fall.

“I think those will be CDs, too,”
Porter says.

THE BEST JAZZ IS UNDER THE RAINBOW

Leslie

Drayton

& Fun
"Innuendos”

IN OUR FIRST YEAR:
Billboard Jazz Chart

# 4 Leslie Drayton & Fun
#13 Fattburger

#16 Alphonse Mouzon
#20 Peter Kater

#17 Shieldstone

Alphonse

Mouzon
"Love

Fantasy”

CURRENT RELEASES:

Birds of a Feather

Brian Torff

Mark Knobel / Mike Gerber
Scott Scheer

Y
Mitchell
"Faces”
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Worldwide by

Optimism, Incorporated
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MAYHARD FERGUSOH

forttiourger

GOOD NEWS

[qchard Ellor
Trolllown

i I

RICHARD ELLIOT
Trolitown

CASSETTE 4X{-73233
ALBUM 5{-73233
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WINDOWS
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and, of course, compact discs.

MAYNARD
FERGUSON

High Voltage

CASSETTE 4x}-73279
ALBUM $1-73279
COMPACT OISC CDITIZTY

eLuaul

High Voltage Is the legendary trumpeter’s first
2ibum for the Intima label, and the title accurately
personifies the energy of this dazrling work.

Ic's a seven-prece outfit Ferguson calls High
Voltage. and t's elecne and lowd. hot and
entertaming.  he's plunged head-first into fusion
jazz. wiile mamtaming yust 2 touch of the be-bop
and manstream jazz trachtion

Bob Prouzman, St. Paul Pioneer Press & Dispatch

FATTBURGER

Good News

CASSETTE 4%}-73287
ALBUM 5173187
COMPACT DISC CDLTII87

With an already established radio and ceitical
following based on the crossover airplay and almost
unanimous positive reviews of its debut album

of 1986, this latest effort from the San Diego based
funk /fusion quintet is a contemporary jazx jewel

Fattburger is 3 spicy blend of pop melody, jazz improvisation and
funk rhythm, drenched m 2 suceulent soul sauce
Michael Wiltams, Vox

ALSO AVAILABLE ON COMPACT DISC:

E30O0 THOMOSON
Brothers

Keeper

T TE

BOB THOMPSON
Brother’s Keeper
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cock—and, by extension, the whole
pantheon of modern jazz greats—
were so visible at the Oscar ceremo-
ny shouldn't be taken to mean that
jazz has finally “crossed over” to a
mass audience. Neither should an-
other ** 'Round Midnight'-related
phenomenon: the exhilarating sight
and sound of Bobby McFerrin steal-
ing the show at the Grammys with
his award-winning wordless vocal
rendition of the Thelonious Monk
composition that gave the film its ti-
tle. But such occurrences are
among the signs that America’'s
most important home-grown art
form is beginning to receive at least
a modicum of the recognition it de-
serves in its native land.

There seems to be a growing will-
ingness to take jazz seriously—an
attitude that's even evident on Capi-
tol Hill, where steps are being taken
to make the music's status a matter
of record. John Conyers, the Demo-
cratic Congressman from Detroit
who has long been a dedicated sup-
porter of jazz, has been fighting to
get a resolution passed declaring
the music “a national treasure.”
Passage of Conyers’ proposed legis-
lation might be more of a symbolic
achievement than a real one, but it
would be an important
acknowledgement that the music is
more than just something to pat
your feet to or nod your head toin a
smoke-filled nightclub.

That rather basic fact is being ac-
knowledged more and more these
days—in academia, in the media,
and in the record industry. After a
period of widespread neglect and
indifference, every major label is in-
volved to a greater or lesser degree
in releasing jazz albums—newly re-
corded work by both new and estab-
lished artists as well as reissues. To
pick one of the most noteworthy ex-
amples, RCA has re-entered the jazz
marketplace with a double-barreled
attack including new releases on the
Novus label (by veterans like James
Moody and young artists like Hilton
Ruiz) and lovingly compiled reis-
sues on the Bluebird label (show-
casing the likes of Duke Ellington,
Charles Mingus, and Benny Good-
man).

It's accurate, if perhaps a trifle
cynical, to say that record compa-
nies don't get involved in anything
unless they expect to make money
from it. But while the motivation for
the recent upsurge in jazz record-
ings and reissues is presumably fi-
nancial as well as artistic, the results
are still glorious for the serious
fan—and for the casual listener
who'd like to become a serious fan.

Many of those casual listeners
seem to be discovering the wonders
of jazz via the wonders of digital
technology. The continuing com-
pact disk boom has been a key fac-
tor in the current health of the jazz
market-—as evidenced by the grow-
ing number of jazz-oriented labels

eschewing the LP format entirely,
and by such phenomena as GRP's
recently released ‘‘Digital Duke"
package of newly recorded Elling-
tonia, the CD version of which con-
tains roughly 20 more minutes of
music than its LP and cassette
counterparts. Another indication of
the relation between the CD boom
and jazz is CBS Records' decision to
reissue some of the classic early
and mid-'70s albums from the influ-
ential CTl catalog in CD form only.

The compact disk and the con-
tinuing success of the reissue mar-
ket are probably the biggest stories
on the business side of the jazz rec-
ord business these days, but anoth-
er interesting industry story in-
volves the consolidation of labels.
Within the last few months, there
have been three significant develop-
ments in that area.

Veteran producer Norman Granz
sold his Pablo label, which had been
inactive for some time, to Fantasy,
adding to that label's status as the
jazz indie—the Pablo catalog joins
those of Prestige, Riverside, and
Contemporary, three of the most
important jazz labels of the '50s
and '60s, under the Fantasy aegis.
Manfred Eicher's influential Munich-
based ECM label ended a long rela-
tionship with Warner Bros. by
switching its U.S. distribution to Po-
lyGram—which also made news by
reactivating the Verve label, and re-
mains busy as an importer of jazz
product through its PolyGram Spe-
cial Imports arm. And GRP, one of
the most active and successful of
the independent jazz labels, turned
its distribution over to MCA, already
a potent force in the jazz world with
its Impulse, Zebra, and Cranberry
labels.

As awareness and appreciation of
jazz grows, steadily if not spectacu-
larly, the jazz record business grows
along with it. In the process, it has
grown into a business that its practi-
tioners take very, very seriously. For
proof of that, one need look no fur-
ther than the annual JazzTimes
Convention, an industry gathering
of considerable substance and sig-
nificance. It began life rather tenta-
tively, but when industryites and
musicians gather in New York this
October for the sixth JazzTimes
Convention, to discuss the complex
relationship between jazz and the
media, organizer Ira Sabin expects a
large turnout and more industry
support than he's ever had. Warner
Bros., CBS, RCA, PolyGram, Man-
hattan/Blue Note, and Denon are all
sponsoring luncheons or recep-
tions—a very tangible sign that
when it comes to business, the jazz
business is clearly taking care of
business.

Of course, we all know that music,
not business, is what jazz is all
about. But we also know that, if
business isn't good, it makes it that
much harder for the music to flour-
ish. Happily, business and music
seem to be doing very well at the
moment.

INDIES

(Continued from page J-14)

that point on it was easy to come
back to accounts with more rec-
ords,” he notes. This year the label
plans on releasing 18 albums, all
contemporary titles with crossover
potential.

Among the current crop of small-
er independents are several that
show signs of developing into to-
morrow's leading tastemakers.
Among them is the Canadian-based
Uptown label, begun in the '70s as
a collectors’ label and today making
some of the finest mainstream and
bebop recordings on the market.

Among the more adventurous la-
bels, the Texas-based Caravan Of
Dreams has to be considered a
comer. The two-year-old label's cat-
alog boasts new recordings by Or-
nette Coleman, Ronald Shannon
Jackson, and James Blood Ulmer.

Highlighting the rise of Black-
Hawk Records, a division of the
San Francisco-based Aspen Group,
is the music of Stan Getz and Car-
men Lundy. The Leaders are be-
coming festival favorites on the U.S.
and European circuits, while pianist
Jessica Williams has garnered the
kind of reviews that might help pro-
pel her out of the Bay Area and onto
the road to lift her to the next level

of recognition.

Also active in the Bay Area is
Landmark, the current label ven-
ture of veteran producer Orrin
Keepnews. Like his earlier indie la-
bels, Riverside and Milestone, Land-
mark has a small but select roster
with an emphasis on straight-ahead,
post-bop jazz. Bobby Hutcherson,
Jimmy Heath, and the up-and-com-
ing pianist Mulgrew Miller are
among Landmark'’s artists, and the
label has also been reissuing much
of Cannonball Adderley’s Riverside
catalog.

Palo Alto/TBA, based in Los An-
geles, is experiencing a sales in-
crease on guitarist Frank Potenza's
rendition of “California Dreamin’,”
triggering the four-year-old Califor-
nia label's best surge yet. Also high-
ly active are George Shaw & Jet-
stream and flutist Alvin Hayes. By
year's end, the label will have 21
CDs on the market.

Soundwings, the Santa Monica
jazz label owned by film/TV com-
poser Patrick Williams, has had a
noteworthy first year. Two of its first
three LPs, by Tom Scott and Bill
Watrous, received Grammy nomina-
tions. Williams, who just released a
new LP, won his second Grammy
for his instrumental arrangement of
“Suite Memories’ on Watrous' al-
bum.

George Shaw & Jetstream

Stanley Turrentine

@

J-22

www americanradiohietorv com

BILLBOARD JUNE 27, 1987


www.americanradiohistory.com

f you’re loaking to make

Lyour station the hottest
! place on the dial, then you're

- looking for The Jazz Show
With David Sanborn.

Now a year and one-half
old and still going strong on
135 stations, The Jazz Show
is “Jazz-radio” '

At’s twa hours of the best in
contemporary j jazz, hosted
by one of today’s most popular
artists, David Sanborn. :
~ Call us at 6212) 664-5538
and program in style.

Fed each weekend via
digital satellite.

NBC RADIO
ENTERTAINMENT

America's Music Network



www.americanradiohistory.com

PP IHP we're cookin’ with

George Benson + Earl Klugh

COLLABORATION

Michael Franks

THE CARIRA NEVER LIES

Hugh Masekela

TOMORROW

A CHANGE OF HEART

David Sanborn

......

Bob James

(RSESSION

Bob James + David Sanborn

DOUBLE VISION

STONE FROM WHIGH THE KRGH WAS MADI

Mark O°Connor

llllllll

lllll

.....

llllll
llllll

=

Macdhouse

Miles Davis

i

y
€ 3987 Wamer Bres. Records ine.



www.americanradiohistory.com

Gospel
[EGTHRN

by Bob Darden

This 15 the second half of a two-part interview with
the Technos.

ONCE KNOWN as Fish Co., Writz, Famous Names,
and the Techno Twins, Steve Fairnie and Bev Sage
are now just the Technos. They're also the latest
signees of the Refuge Music Group. But the Technos
aren’t your average contemporary Christian music
band. In fact, they aren’t your average anything.

For one thing, Fairnie and Sage are well-known per-
formance artists. In their earlier incarnations, they
were more akin to Laurie Anderson or Startled In-
sects than to your friendly neighborhood pop band.
They also had a couple of mainstream hits—including
a hypnotic remake of Marlene Deitrich’s “Falling in
Love Again.”

And that’s not all. Fairnie is a successful painter
and sculptor, with several shows to his credit. He's
also done videos, including one for the recently signed
Smalltown Elephants and another for the giant
Greenbelt Music Festival. Sage is a much-in-demand
designer of both costumes and makeup.

When I finally caught up with the husband-and-wife
team, Fairnie was preparing to leave for a week of
avant-garde fashion shows in Japan (where he was
serving as both consultant and model). He was
squeezing it in between commercial work (he often
plays Charlie Chaplin for a certain well-known com-
puter company) and creating children’s television pro-
gramming.

“We're still ironing out all the details,” he says,
“but it looks like we’ll record the album this summer,
possibly in New York. This is a new industry for us, so
we're going slow. It’s my understanding that we're to
be on Refuge’s new Alien label, which is specifically

aimed at crossover airplay.”

Whatever else Fairnie and Sage do, they’re also ca-
pable of creating haunting, utterly contemporary mu-
sic. Tunes like “Falling In Love Again,” their English
and U.S. dance-floor hit “Foreign Lands,” and the so-
bering “Lunatic Republic” are fully in the tradition of
Steve Taylor and Charlie Peacock.

“Well, as David Byrne says, once you learn the cre-
ative process, it’s all the same,” Fairnie says. “I gen-
erally come up with the concept, Bev comes up with
the melody—but that can get reversed. I play a little
guitar and piano, but really, the studio is my instru-
ment.”

“We both write from a single image concept,” Sage
says. “Everything we do is extremely visual. So it’s no
surprise that the songs make good videos—or that
we're moving more all of the time into video.”

The Technos’ goal is to be able to translate their
brilliance in performing art—a la Art Of Noise or
Talking Heads—into a concert setting. It’s a feat pre-

The Technos blend the
best of both worlds

cious few artists with Christian backgrounds have at-
tempted since Daniel Amos—although Steve Taylor
sometimes comes close.

Since leaving the English label PRT, the Technos
have recorded a number of demos. They were signed
on the basis of those demos and the strength of the
single “Foreign Lands.” It's a risky venture in some
respects for Refuge, even though its roster ranges
from the instrumental “yuppie jazz” of Robin Crow
to heavy metal head-bangers Leviticus and Messiah
Prophet.

But musically, there’s no risk at all. From the 10
demos—some of them recorded on a four-track ma-
chine in the family bedroom—it’s easy to hear what
Refuge’s Gavin Morkel liked: strong melodies, Sage's
soaring voice, and an incessant, strident beat. The new
songs show a swing away from the synthesizer-based
format of earlier releases toward a more guitar-based
sound.

by Peter Keepnews

NEVER LET IT BE SAID that Dexter Gordon does
things in a predictable fashion. After being off the
scene for several years because of health problems,
the great tenor saxophonist made his long-awaited
comeback last year, not on the nightclub or concert
circuit but in the movies, winning critical acclaim
and an Oscar nomination for his poignant perfor-
mance as a troubled expatriate musician in the
French film ‘“’Round Midnight.” But despite his
high profile in the wake of the movie’s surprising
success, Gordon’s saxophone had remained silent
until earlier this month. And when he finally per-
formed in public, it was not in a typical jazz context,
but at Avery Fisher Hall as a featured soloist with
the New York Philharmonic.

Gordon performed “Ellingtones,” a David Baker
composition based on a number of Duke Ellington
themes, at three benefit concerts given by the Phil-
harmonic June 4-6. Pianist Tommy Flanagan and
bassist Ron Carter accompanied Gordon, helping to
bridge the jazz and symphonic elements of Baker’s
unusual, pastichelike piece. Gordon was featured
only sporadically, but he made the most of his mo-
ments in the spotlight, displaying his characteristic
lyricism and drive.

Gordon’s concert appearance, on a bill that also
featured excerpts from Ellington’s ballet “The Riv-
er” and two George Gershwin works, might be de-
scribed as a highly unorthodox warm-up for his re-
turn to the jazz scene. He’s about to hit the road for
the first time in four years at the helm of a small

group, with a Saturday (27) performance set for the
Montreal Jazz Festival, followed by a brief Europe-
an tour. There are no current plans, however, for
any U.S. gigs.

MORE CONCERT NEWS: Pat Metheny is current-
ly winding up his first tour of the Soviet Union. The
guitarist and his group, boldly going where few, if
any, contemporary electrified jazz acts have gone
before, began the three-city (Moscow, Leningrad,
and Kiev) jaunt June 8 and conclude it Tuesday (23).
A monthlong European tour follows, after which
Metheny comes back to the U.S. for still more dates,
through early September. Needless to say, he has a
new album coming out soon ... Dizzy Gillespie,
who, believe it or not, turns 70 later this year, was

Dexter digs in—with the
New York Philharmonic

feted in grand style at a June 6 concert at Washing-
ton, D.C.’s Wolf Trap. Among the musicians who
participated in the tribute were Sonny Rollins, Ben-
ny Carter, Carmen McRae, and Gillespie’s fellow
trumpeters Freddie Hubbard, Wynton Marsalis, and
Jon Faddis. The event was filmed for subsequent
airing on PBS; according to Billboard’s man in
Washington, Bill Holland, “The event was supposed
to be solemn and serious, but Dizzy kept mugging
for the camera.” So what else is new? ... British
saxophonist/composer John Dankworth joins the
San Francisco Symphony later this summer as prin-
cipal guest conductor for the orchestra’s Pops se-
ries. Among the guest artists who will perform un-
der Dankworth’s baton are two noteworthy vocal-
ists, Ella Fitzgerald and Dankworth’s wife and
longtime collaborator, Cleo Laine.
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TOP INSPIRATIONAL ALBUMS..

.E_ Compiled from a national sample of retait store
< 8 = and one-stop sales reports.
U<z
ES v | ©
2 | £|g|ARTIST Qe
= | < | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1
1 2 |65 SANDI PATTI  wWORD WR 8325/A&M 45 weeks at No. One
MORNING LlKE THIS
2 1|45 AMY GRANT  MYRRH SP 3900/WORD
THE COLLECTION
3 5 17 THE IMPERIALS  MYRRH 7-01.68350-65/WORD
THIS YEAR'S MODEL
4 |NEWD DEBBIE BOONE  LAMB AND LION LLRO3011
o FRIENDS FOR LIFE
5 |35 DAVID MEECE  MYRRH 7016864065/A&M
CANDLE IN THE RAIN
6 3|85 SANDI PATTI  1MPACT RO 3910/BENSON
HYMNS JUST FOR YOU
7 INEWP TWILA PARIS  STARSONG SSRB078/SPARROW
SAME GIRL
8 [10la STEVE GREEN  SPARROW 5T41040/CAPITOL
FOR GOD AND GOD ALONE
9 4|29 STRYPER  EnIGMA 73237/CAPITOL
- - TO HELL WITH THE DEVIL
10 {113 SECOND CHAPTER OF ACTS  LivE 0AKS 7-010-00721-7/WORD
HYMNS
11199 MARANATHA  MARANATHA 7100180848/WORD
KIDS PRAISE 6
12 | 8|4 LARNELLE HARRIS  Benson RO 3956
FROM A SERVANT'S HEART
13 |13 49 DENIECE WILLIAMS  sparrOW ST1039/CAPITOL
SO GLAD | KNOW
14 14| a1 PETRA  STAR SONG 7-102-07386-0/SPARROW
BACK TO THE STREET
15 |30 |105 AMY GRANT @  wORD SP 5060/A&M
UNGUARDED
16 | 6 |53 MICHAEL W. SMITH  REUNION WR 8332/A&M
THE BIG PICTURE
17 115] 5 WAYNE WATSON  DAYSPRING 7014155016/WORD
WATER COLOR PONIES |
18 |12/ 13 CARMAN  WORD WR 8321/A8M
THE CHAMPION
19 | 20 | 209 SANDI PATTI @  iMPACT RO 3818/BENSON
MORE THAN WONDERFUL
20 [ 23] 33 BRENTWOOD SINGERS  BRENTWOOD R25027
KIDS SING PRAISE
21 (25| 9 LESLIE PHILLIPS  HORIZON SP-0757/A&M
THE TURNING
2|72 DALLAS HOLM  DAYSPRING 701-414301-8/WORD
AGAINST THE WIND
23 133133 STEVE CAMP  SpaRROW ST41054/CAPITOL
ONE ON ONE
24 (2] 5 MICHAEL CARD  sparrOw SPR1126
THE FINAL WORD
25 |Re-enTRy| MIKE WARNKE  DAYSPRING 7-01-414801/WORD
GOOD NEWS TONIGHT
26 |17 1145 SANDI PATTI  impACT RO 3884/BENSON
SONGS FROM THE HEART
27 INEWD IDOL CURE  FRONT LINE RO9008/BENSON
IDOL CURE
28 |19]13 RAY BOLTZ  HEARTLAND HR3866/BENSON
- WATCH THE LAMB
29 | 27|45 FIRST CALL DAYSPRING 7-01-4144014/WORD
UNDIVIDED
30 (2125 NEW GAITHER VOCAL BAND  woRD 7-01-000733-0
ONE X 1
31 12613 PHIL KEAGGY  MARANATHA 7100149827 /WORD
THE WIND AND THE WHEAT
32 18] 39 THE BILL GAITHER TRIO  STAR SONG SSR8079
WELCOME BACK HOME
33 |NEWD DON FRANCISCO  sparROW SSR8097
THE POWER
34 |35 29 MESSIAH PROPHET  PURE METAL 790-060-0477/REFUGE
MASTERS OF THE METAL
35 | 29 141 CHRISTY LANE  ARRIVAL 9644/DOMINION
ONE DAY AT ATIME _|
36 |22 258 AMY GRANT A WORD SP 5056/A&M (CD)
AGE TO AGE
37 |38 2 PHILIP BAILEY  MYRRH SP 754/A8M
TRIUMPH
38 13621 THE MARANATHA KIDS  MARANATHA 710.0183820/WORD
FIRST SUNDAY SINGALONG
39 1633 DEGARMO AND KEY  POWER DISC PWR 01087/BENSON
STREET LIGHT
40 | 39|53 PHIL DRISCOLL  BEnsON 03915
INSTRUMENT OF PRAISE

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

BILLBOARD JUNE 27, 1987

www americanradiohistorv com

49



www.americanradiohistory.com

IDEO RETAILING

Seminar: Keep Prices Down, Offer Extra Services

BY MOIRA McCORMICK

CHICAGO Video retailers can main-
tain their competitive edge by keep-
ing rental prices in the $2-$3 range,
offering a range of extra services for
that higher rate, and setting them-
selves apart in as many ways as pos-
sible from the
competition.

That was the
consensus at a
May 30 workshop
at the summer
Consumer Elec-
tronics Show here,
titled “Prerecorded Video: Winning
Success Strategies.”

Barry Rosenblatt, president of the
33-store, San Diego-based Video Li-
brary, began by stating a simple for-
mula for success: “Buy something
and sell or rent it for more. You defi-
nitely must charge a fair price that
you can make a profit with.

“We charge $2.99 for rentals, and
we have tough competition; Where-
house rents for $1 at Christmastime.
People who want $1 worth of service
will go to those places.”

Higher rental prices mean more
movies, said Rosenblatt. “We buy 40-
50 copies of the hits for each store, so
when people come in we have them,”
he said. Even the B and C titles, ac-
cording to Rosenblatt, rent an aver-
age of four times a month. “You need
to work your movies, to get the most
out of the smallest amount,” he said.

In general, said Rosenblatt, a suc-
cessful video store needs to have a
good location, more copies of the hits,
fast transactions (“Ninety-six per-
cent of our customer base say they
never wait more than two to three
minutes, even with 70 people in the
store”), a sufficient number of em-
ployees, and a high enough price to
keep titles stocked and service above
average.

Allan Caplan, chairman of Omaha-
based Applause Video, with 21 com-
pany-owned stores and 17 franchise
units, concurred with Rosenblatt’s
pricing philosophy. He said that after
he urged a colleague to raise his rent-
al rates from $2 to $2.99, the man
“lost 3% of his business, and his
gross income rose 30%.” He detailed
Applause’s numerous marketing
methods, including placing bench ads
near competitors’ stores, putting up
billboards in strategic locations, con-
structing children’s play castles in
each store, and selling popcorn and
candy to create a movie-theater atmo-
sphere. “You have to be different,”
said Caplan. “I hear too much whin-
ing about how ‘the little video dealers
will disappear.’ If you think you’re lit-
tle, you are.”

Steve Savage, president of the five-
store, New York City chain New Vid-
0, said he charges a $65 annual rent-
al club fee in order to compete with
such major players as Tower. “We
tried to create a club that people
would want to belong to,” he said.

A BILLBOARD
SPOTLIGHT

FOR AD DETAILS PLEASE CONTACT:
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Fan Willman, Director of Sales, Videa/Sound
21T 350

Karen O'Callaghun (111} 76414

LOS ANGELES
Mickey Grenean (11} §55-5313
Hichele Gambardefls [11]) E55-5312

OR CONTACT ANY BILLBOARD SALES OFFICE

“We believe in charging more and
giving more. We have a staff that
cares about movies.” Savage said
many of his employees are film stu-
dents.

All of the retailers on the panel
agreed that video store proprietors
should concern themselves less about
what “the guy down the street” is do-
ing, and more on the finer points of
their own operations. “We don’t
waste time or money telling people
why we're better, and we don’t name
anybody else,”” said Rosenblatt.
“You're doing well when over 50% of

FOR WEEK ENDING JUNE 27, 1987

your customers say they were re-
ferred by a friend.”

Savage suggested utilizing as
many promotional ideas as possible,
in order to differentiate one’s stores
from the competition. “It’s a chal-
lenge, because we're competing for
our customers’ free time,” he said.
“The business used to be demand-
driven. Now, you've got to figure out
new ways to bring customers in.”
One of New Video’s most recent inno-
vations, he said, was to stock travel
videos and advertise them with signs
such as, “Barbados—$1.99.”

Panelists James Lahm, head of J.
Lahm Consultants Inc., which spe-
cializes in advising video vending ma-
chine operators, and Don Edwards,
director of Stars To Go, which sup-
plies more than 5,000 convenience
stores and other nontraditional out-
lets with video product, spoke about
their own areas of expertise.

Lahm described typical settings
for video machines, which he pre-
ferred to call “video-dispensing ma-
chines,” including work places, office
buildings, convenience stores, condo-

(Continued on page 55)
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TOP KID VIDEO™™™

§ Compiled from a national sample of retail store sales reports.
AEIE s
| 3|0 i sa| 9%
2|l h|g TITLE Copyright Owner, 59 g;
= < | ¥ Manufacturer, Catalog Number 28 323
% NO.1 *«
1 1 | 35 | SLEEPING BEAUTY Watt Disney Home Video 476 1959 | 29.95
2 8 3 HERE'S MICKEY! Walt Disney Home Video 526 1987 | 14.95
3 2 |91 PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
4 | 3 3 HERE'S DONALD! Walt Disney Home Video 527 1987 | 14.95
5 | 4 | 54 | WINNIE THE POOH AND THE BLUSTERY DAY ¢ Walt Disney Home Video 63 1968 | 14.95
6 (17| 3 WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 14.95
7 6 3 DISNEY'S SING-ALONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 14.95
8 | 5 | 53 | WINNIE THE POOH AND THE HONEY TREE & walt Disney Home Video 49 1965 | 14.95
9 | 13 | 54 | ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
10| 24 | 2 HERE'S GOOFY! Walt Disney Home Video 529 1987 | 14.95
1173 THE RELUCTANT DRAGON Walt Disney Home Video 533 1941 | 1495
12| 9 | 63 | THE SWORD IN THE STONE ¢ Walt Disney Home Video 229 1963 | 29.95
13 | 15 | 28 | THE ADVENTURES OF TEDDY RUXPIN Children's Video Library 1986 | 24.95
14 (10| 3 HERE'S PLUTO! Walt Disney Home Video 528 1987 | 14.95
15| 12 | 54 | WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 14.95
16 | 20 | 33 DISNEY'’S SING-ALONG SONGS Walt Disney Home Video 480 1986 | 14.95
17 | 11 | 86 | ROBINHOOD ¢ Walt Disney Home Video 228 1973 | 29.95
18| 14 | 91 DUMBO A ¢ Walt Disney Home Video 24 1941 | 29.95
19 | 23| 3 SILLY SYMPHONIES! Walt Disney Home Video 530 1987 | 14.95
20 | 16 | 16 | TEDDY RUXPIN: GUEST OF THE GRUNGES Hi-Tops Video HT 0022 1986 | 12.95
21 | 22 | 24 | A TALE OF TWO CHIPMUNKS Walt Disney Home Video 477 1986 | 14.95
2|18 16 L%)lm&m(gm: ESCAPE FROM THE TREACHEROUS |, . ps Video HT 0023 1986 | 1295
23| 25 | 37 | CHARLOTTE'S WEB B 099 1973 | 19.95
20 | REENTRY | LEARNING ABOUT LETTERS & e are iane vcr 3210:57
25 19| 15 THE TRANSFORMERS: THE MOVIE Family Home Entertainment 2656 1 1986 | 79.95

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $ 1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certitication for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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 Join For
Charity Fete

LONDON More than 1,500 U.K.
video dealers took part in Video
Charity Day here May 23, rais-
ing about $500,000 for the Na-
tional Children’s Home.

The brainchild of West London
retailer Peter Myson, the charity
push was backed by the trade or-
ganization British Videogram
Assn., with major distributors
and service companies partici-
pating in the fund-raising effort.

Among the hundreds of events
staged were walks, parachute
drops, shaves, wash-ins, discos,
sports contests, limbo dancing,
and photo sessions with a boa
constrictor.

Rank Video’s Race Night
raised $16,000 and a Warner/-
CIC/VCS gold tournament a fur-
ther $100,000, but the bulk of the
income came from UK. dealers,
who provided in-store collection
boxes and also donated the ster-
ling equivalent of 80 cents for ev-
ery rental transaction carried
out on May 23.

BVA chairman Stewart Till
says, “The day was an outstand-
ing success, and the dealers re-
sponded fantastically. It looks as
if we will have raised well over
$425,000, and that is a figure the
industry can be proud of. We've
also generated enormous
amounts of positive publie rela-
tions for the industry in all sorts
of consumer media, and finally
we have a great sense of the in-
dustry working together.”

Myson adds: ‘““It was hard
work, but those dealers who took
part probably learned something
which, if they apply it to the ev-
eryday running of their busi-
nesses, could help them over low
spots such as the summer.”

COPIES
OF

WEEKLY
CHARTS

are available from
Billboard’s Chart
Research Depart-
ment. Pop Singles
1941 through 1984.
Top LPs 1949
through 1984.
$3.50 per chart.
Call or write:

Billboard Chart Research
1515 Broadway
New York, NY 10036

(212) 764-4556
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IDEO RETAILING

Role Of Convenience Stores As Rental Outlets Discussed

Confab Panelists Debate Rental Pricing

BY EDWARD MORRIS
CHICAGO An upbeat mood pre-
vailed at the Consumer Electronics
Show’s Video Software Issues And
Answers Conference held here May
agreed on such matters as sell-

through and rent-

al pricing and the

CES role of conve-

nience stores as

n[PnHI Steve Strome,

vice president of

the video division

of Handleman Co., the nation’s larg-

est rackjobber, explained that his

videos and asserted that convenience

stores do not offer adequate space
for a sell-through program.

Jim Jimirro, president of J2 Com-
munications, reported that his new
market via the avenues of video
stores, mass merchants, and,
through reps, special-interest stores.
“We're going the route of paper-
backs and magazines,” Jimirro said.

Jim Fifield, president and CEO of
CBS/Fox Video, said all of these dif-
ferent outlets are “complementary”
for his product.

Richard Abt, executive vice presi-
Coast Video, which has 108 company-
owned and franchised video loca-
tions, expressed skepticism about
convenience-store video departments:
“I call them ‘inconvenience stores’
They’re never going to really hurt a
well-stocked video store. They’ve
been able to make a dent because the
parent companies can devote a lot of
money to them.”
ie management for Stars To Go—
which racks convenience stores—re-
sponded to Abt’s evaluation with,
“We have 6,000 stores, we're comput-
erized, and we are making money.”
outlet for videos, said Ralph King, se-
nior vice president of marketing and
general manager of International
Video Entertainment. “A lot of the
mass merchants have doubled or tri-

31. But the participating panelists dis-
rental outlets.

company handles only sell-through
company is getting its videos into the
“That’s where the highest traffic is.”
dent of Philadephia-based West
when it comes to renting videos.

Peer Ghent, vice president of mov-

Mass merchants are a promising
pled their space, and they offer us a

chance to reach an audience that vid-
eo specialists don’t.”

There was some obvious nervous-
ness among the panel members on
the rising retail prices of videos, par-
ticularly the $89.95 level that has
been adopted for some titles. “We're
still in the process of feeling our way
with $89.95,” Fifield said, noting that
“Peggy Sue Got Married” and
“Jumping Jack Flash” are being re-
leased at that price.

Asked if the $89.95 price point en-
courages piracy, Abt said, “I'm wor-
ried about higher prices, not just
from the piracy angle, but also on
where it will end. I'm not at all sure
that [suppliers] are convinced that
the video renters are their allies.
There’s no question in my mind that
there will be fewer videos sold to the
stores like West Coast Video.”

Added Star To Go’s Ghent, “We'll
buy fewer titles, or we’ll go to the
used market.”

Jerry Ruttenbur, senior vice presi-
dent of sales at HBO Video, said,
“We're taking some of the increased
revenue and putting it back into ad-
vertising.” King reported that IVE
has spent $125 million on title acquisi-
tions within the past five months,
some of which, he said, will be at

$89.95. At the other end of the pricing
scale, Jimirro said that it’s possible
for a supplier to make a profit on
$14.95 titles. “But I tell you it’s mar-
ginal. It gives you precious little mar-
gin to work with in terms of what
mass merchants demand.”

Strome told those who had gath-
ered to hear the panel that sell-
through is becoming a “year-round
business,” explaining that “over the
last three months, we’ve seen just
about a 10% decline in unit sales
[compared with the holiday peak]. I'd
estimate another 10% drop during the
coming months, and then it will come
back up.”

Ruttenbur said HBO Video is put-
ting together theme-oriented sales
programs on a quarterly basis, and
Fifield noted, “When we see an event
coming up, we try to see how we can
capitalize on it.” He cited the anniver-
sary of Elvis Presley’s death as a
case in point,

Other vendors on the panel were
Peter Pirner, president of Media
Home Entertainment, and Paul Cul-
berg, president of New World Video.

According to Strome, Handleman’s
sell-through activity is mushrooming:
from $1.5 million in sales in fiscal
1985 to $43.5 million in fiscal 1986.

No Prisoners. Armed to the teeth and dressed to kill, Tower Video’s West
Hollywood store and the sales force from Warner Home Video seek a captive
audience for the debut of Clint Eastwood's “Heartbreak Ridge." Poised for the
attack are, clockwise from front, tank driver Abe Shiepe, Warner sales rep Patty
Dignam, Clint Eastwood look-alike Jefferson Wagner, and Michael Mcleod,
Western regional sales manager of Warner Home Video. (Photo: Michael
Jacobs)

Chicago Dealer Merchandises Tapes Like Records

BY DAVID WYKOFF

NEW YORK Videocassettes
should be merchandised like rec-
ords, says Howard Rosen, presi-
dent of Chicago One-Stop.

Rosen’s firm manufactures and
markets a record-bin-style video-
merchandising system, which he
says is a more efficient and profit-
able method of displaying movies.

“The whole concept of putting
tape boxes on the walls has always
rubbed me wrong,” says Rosen, a
former owner of the Windy City’s
Downtown Records and Video
chain.

“That form of merchandising
wastes space by displaying only
80-100 tapes in a 6-foot space. It
discourages browsing, a very im-
portant element in music or movie
shopping, because it spreads out

the inventory too much and places
product in places that are hard to
see,” he says.

Rosen’s answer to these mer-
chandising difficulties comes out
of his experience as a record retail-
er: Put the tape box jackets in
clear, flat plastic covers and dis-
play them in traditional record
browser bins.

His Video Browser Pak (patent
pending) is 12 inches high and 8
inches across, and, according to
Rosen, “holds the smallest to the
largest covers, flattened out.”
This size allows dealers to fit three
rows of videos in the same space
that would house two rows of LPs.
‘“As has been done for compact
disk merchandising, the tradition-
al record store fixtures can easily
be adapted to hold the Video
Browser Paks,” Rosen adds.

Billboard.

The design also accommodates a
2-inch flap at the top of the pack
for a title strip, which identifies
the video’s title, length, rating,
stock number, category, and price
information.

By flattening out the cover box-
es in packs of uniform size, Rosen
says, stores can merchandise a vid-
€0 inventory in one-fifth the space
that they would use if they dis-
played the different size boxes on
conventional video store racks or
shelves. “With the browser boxes
that we provide, a retailer can dis-
play 200 movies in a 17- by 18-inch
portion of counter space,” he says.

To test his new merchandising
idea, Rosen opened a video store,
Belmont Harbor Movie Store, in
the heavily populated, upper-mid-
dle-class Chicago suburb. And he’s
very pleased with the results.

“In a retail space of less than
1,000 square feet, we had the ca-
pacity to display and store 10,000
tapes. We used adjusted record
browser bins and divided the tapes
into their usual categories and al-
phabetized the tities with each cat-
egory. And we had one browser
pack out for each movie we had in
stock, including multiple copies, so
all the customer had to do was
bring the pack to the counter. Peo-
ple didn’t need to keep asking
whether we had any more copies of
a certain movie in stock, because if
it was in the browser, then we had
it. If it wasn’t, then we didn't,”” he
says.

“We found that customers were
more comfortable with the more
traditional method of browsing.
Because the different categories
weren’t so far apart, we found cus-
tomers renting a wider range of
videocassettes. They also did a lot
more multiple rentals and seemed

to go deeper into the catalog in cer-
tain categories.”

Rosen created a 17- by 18-inch,
200-unit cardboard browser, which
he now offers free with the pur-
chase of 200 Paks. He recommends
that the box be used near the cash
register, an area in which custom-
ers make impulse purchases and
rentals.

“We had a lot of success with
taking unused titles and renting
them on a much more frequent ba-
sis,” says Rosen. “We could also
emphasize certain movies by mer-
chandising them at the register
counter and rented them much
more frequently, at least 100%
more, by placing them there.”

Such merchandising techniques
can be applied to most video spe-
cialty retailers, he says, and also
to other retailers looking to enter
the video business. “The 200-unit
box is the perfect way for a retail-
er, music or otherwise, to give vid-
eo a shot,” says Rosen.

Though he did not initially plan
to do so, Rosen now produces and
sells wooden fixtures to carry his
Video Browser Paks. “Demand
has been great for them, and it
seemed to us that the fixtures
could be a profitable way to offer
our customers another service,”
he says. He currently offers three
separate fixtures: a double-sided
island display, a one-sided wall dis-
play, and a counter display with
rear storage. All three have a ca-
pacity of 600 tapes.

Rosen looks for the browser con-
cept to make a real dent in urban
markets. “Where space is at a pre-
mium, this is the perfect merchan-
dising technique. You don’t need
7,000 or 8,000 square feet to dis-
play 10,000 tapes,” he says.
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'HOME VIDEO

Symbols for formats are = Beta,
v=VHS, ¢=CED and &=LV,
Where applicable, the suggested
list price of each title is given,
otherwise, “no list” or “rental” is
indicated.

v

ANATOMY OF A SEDUCTION
Rita Moreno, Jameson Parker
& ¥ HBO/Cannon/SBI/$79.95

THE BIRTHDAY BOY
Jim Belushi
& ¥ vestron 1080/$29.98

THE BREAKFAST CLUB

Emilio Estevez, Anthony Michael Hall,
Judd Nelson

& ¥ MCA 80167/$24.95

FEAR IN THE CITY

Michael Constantin, Fred Williamson
& ¥ Mogul 1022/5B1/$59.95

GROUCHO

Gabe Kaplan
& ¥ )2 Communications 0011/SB1/$29.95

THE HAUNTED STRANGLER
Boris Karloff

& ¥ MPI 3074/3B1/$39.95

THE KINDRED

Rod Steiger, Kim Hunter

& ¥ vestron 5210/$79.98

MASTER BLASTER
Jeff Moldovan, Donna Rosae
& W Prism 2458/$79.95

THE MEN'S CLUB

Roy Schieder, Craig Wasson, Treat
Williams

& ¥ Atlantic/$BI/$79.95

OVER THE TOP

Sylvester Stallone
& ¥ Warner 11713/389.95

PRIVATE LESSONS
Eric Brown, Howard Hesseman
& ¥ MCA 71008/$24.95

ALL QUIET ON THE WESTERN FRONT
Lew Ayres, Louis Wolheim

& ¥ MCA 55018/$29.98

RETURN TO HORROR HIGH

Vince Edwards, Alex Rocco

& W New World 86320/5B1/$79.95

RUNNING WILD

W.C. Fields

& ¥ Paramount/$B1/$29.95

SWEET CHARITY

Shirley MacLaine, Chita Rivera, Sammy
Davis Jr.

& ¥ MCA 55044/559.95

WANTED DEAD OR ALIVE

Rutger Hauer

& New World 86230/5B1/$79.95

WISDOM
Emilio Estevez, Demi Moore
& ¥ & warner 37081/$79.95

To get your company’s new video releases
listed, send the following information—ti
tle, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate “'no list” or “rental’)—to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

DO YOU HAVE YOUR
OWN COPY OF
BILLBOARD'S 1987
INTERNATIONAL
BUYER'S GUIDE?

$60 {Includes postage and handling)
INY.

Add appropriate sales ta
NJ. CA TN, MA and VA

Call TOLL-FREE
800-223-7524

{In New York State: 212 764-7579)
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Video Plus

The Whistle Switch allows consumers
to turn television sets appliances—on
and off from a distance of 50 feet.

BY EDWARD MORRIS

A biweekly column spotlighting
new video products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

WHISTLE STOP: Hudson-West
(617-342-4190) has come up with a
handy noise-maker called “Whistle
Switch.” The device is used to turn
television sets, stereos, and other
household appliances on and off
with a whistling sound. The un-
breakable, hand-held whistle acti-

vates the power without wires,
cords, or batteries from up to 50
feet away.

Packaged in colorful, clamshell
blister packs in a display carton
with a four-color header card, each
unit carries the suggested retail
price of $19.95. The product is UL
and CSA listed, according to the
company literature.

MACHINE SHOP: Actual and po-
tential video retailers may wish to
look into two computerized vend-
ing systems, both of which were
heavily promoted at the recent
Consumer Electronics Show in
Chicago. The machines are free-
standing units, accessible with
credit cards and designed for such
markets as convenience stores,
service stations, supermarkets,
drugstores, video libraries, fac-
tories, and apartment complexes.
Prices range from “under $7,000”
for the Tredegars Home Enter-
tainment THE Machine (619-229-
0809) to as much as $18,000 for the
Keyosk systems made by Keyvend
(813-646-1809). Low-end Keyosk
machines start at $10,000.

HAINBOW REWARDS: For those
normally happy spirits who are be-
coming dangerously depressed by
the endless string of videotapes
housed in black casings, here's a
remedy from Keystone Video (201-
546-2800): Le Clic Vivideos. Called

(Continued on next page)
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TOP VIDEOCASSETTES RENTALS

E Compiled from a national sample of retail store rental reports.
=|5|3
3 £ |3 58| w
o | 2| v TITLE Copyright Owner, Principal 52| £
Zl=<| ¥ Manufacturer, Catalog Number Performers 22l 8
w4 NO.1 & &
1 [ 1|5 | THecoLon or moner Tl s b
2] 3| s | cmuorenoratessercon S T ) MK
3| 5| 4 | HEARTBREAK RIDGE xg:gg: ﬁg‘ﬁé"\‘,?aeo 11701 Clint Eastwood 198 | R
4| 2 | 7 | PEGGYSUE GOT MARRIED o e :f::('jg;‘ oy 1986 | PG-13
5 | 4 | 9 | FERRISBUELLER'S DAY OFF ot e Matthew Broderick 1986 | PG-13
6 | 12| 2 | JUMPIN' JACK FLASH CBS-Fox Video 1508 Whoopi Goldberg 198 | R
7[5 | o | o encuss i | |
8 nin STAND BY ME gg;;/;éolumbia Pictures Home Video 6- xce\lygizgg;x 1986 R
o |7 [ rorcun BT e o | 0
10| 8 | 10 | BLUEVELVET Lorimar Home Video 399 LI TR 1986 | R
11 | NEWD> | THE MORNING AFTER Lorimar Home Video 419 jz;‘feBFr?gg:s 1986 | R
12 | NEWD> | THE MOSQUITO COAST e e (U O Harrison Ford 1985 | PG
13|10 3 FIREWALKER aaercliri‘: r}‘-kF)irlnn;SElrr::értainment M895 (L:g: CGkor::;tier. 1986 G
14| 9 | 7 | NOTHING INCOMMON HBO Video TVR9960 e . 1986 | PG
15| 18] 9 | SOULMAN M e Iy Rie o o 1986 | PG-13
16| 15 | 11 | THEFLY CBS Fox Video 1503 A 198 | R
17 | 4| 16| rurmess reone R S P
18|17 (5 MONA LISA HBO Video TVR9955 Bob Hoskins 1986 | R
19| 21|15 ALIENS CBS-Fox Video 1504 Sigourney Weaver 198 | R
20|16 [ 11 | AROOMWITHA VIEW CBSFox Video 6915 ;2’;2; Bonham Carter | 186 | P13
21 | 18 | 11 | TOUGH GUYS e o s = 6232?55'” 15861 | NBS
22| 18] 1| waneooeavorauve T e
23|22 6 SID AND NANCY éz?t;(z:]s/s';‘ i}(-lizlrtiicéxgitainmen( 1309 gzgeovl\?erggn 1986 R
24 | 22 | 20 | BACK TO SCHOOL HBO Video TVA2988 Rodney Dangerfield 1986 | PG-13
25 | 32 | 13 | SHE'S GOTTA HAVE IT '.ff;“\‘,’ig;g‘g'ggo Spike Lee 1986 | R
26|24 | 5 | TALPAN o T 80 Bry;n Brown 198 | R
21| | 16 | asouruasTiGHT... e o |
28 | 23 | 17 | RUNNING SCARED MGM/UA Home Video 801008 giﬁ};gggg;’l‘es 198 | R
29 | 30 19 THE KARATE KID PART Il gg/;/l(;olumbia Pictures Home Video 6- g::pmhxiz::chio 198 | PG
30 4 | WRESTLEMANIA Il Titan Sports Inc. Various Artists 1987 | NR
Coliseum Video WF035
31 | NEWD | THE MEN's CLUB e e Crag wasson 198 | R
32| 2 3 STREETS OF GOLD 52:3 gzu\zzgosd;i ggons‘ Inc; Klaus Maria Brandauer 1986 R
33|28 | 13| 52PICK-UP ﬁiﬁ?ﬁ r}‘-lzirlnrgsE':fértainmen( M892 5% fﬁ?f;gf& 1986 | R
34| 33 | 28 | SHORTCIRCUIT CBS-Fox Video 3724 i}f’y"g,ﬁ‘;ﬁ;“”e'g 198 | PG
35| 31 | 8 | TRUESTORIES xiﬁﬂiﬁ 5;‘:75@'3% . r David Bryne 1986 | PG
36| 35 | 15 | MANHUNTER B mel K resat ©ersen R || R
3| u 8 FROM BEYOND \Eler;;?:roi’z/i?c::;e; 182 tJaZfrfr;Zian :ggfp(on 1586 R
38| i THE NAME OF THE ROSE Erv:\%r:;ityhk(i:oer:?grr:rtainment 1342 ?.eh:r:lgg;r;\egaham 1986 R
39| 36 | 3 | DANGEROUSLY CLOSE Mo Home Emertainment M848 Corey Lo 198 | R
40 | 37 | 4 | QuieT cooL R e e ome Video 6.22768  James Remar 198 | R

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-videc product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical tities. SF short-form. LF long-form. C concert. D documentary.
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GES SEMINAR

(Continued from page 50)

miniums, vacation spots, universities,
and supermarkets. He predicted that
50,000-100,000 vending machines
would be in operation in five years
and named their major manufactur-
ers, Group One of Los Angeles and
Nelson Holdings of Toronto.

Lahm said the advantages of video-
vending units include convenience,
security, and low labor cost. “Dis-
pensing machines won’t hurt well-
run video stores,” he said. “The
smart independent specialty retailer
will utilize vending machines. They
can be a good adjunct to your opera-
tion, as satellites for your stores. You
can set up anterooms with machines
for 24-hour operation. Some retailers
have filled entire stores with vending
machines. [Machines have been]
bringing in an excess of $6,000 per
month in some stores.”

Applause’s Caplan insisted, ‘“We
wouldn’t even consider using vending
machines. People come to our stores
because we sell candy and coupon
books and have 50 copies of ‘Ferris
Bueller.” And machines don't say,
‘Thank you.’”

But Video Library’s Rosenblatt
said his chain will be “testing video
dispensing machines as well as home
delivery of movies.”

Stars To Go's Edwards said that
video rentals rank high on the list of
heaviest contributors to convenience
stores’ business, noting that “44% of
the average convenience-store rent-
ers are female and 50% are college
graduates.” Stars To Go, he said, cur-
rently services 5,000 outlets, with
6,000 more under contract. “Our fo-
cus is on fast transactions, hours of
operation (24 hours), {and the fact
that] convenience stores make an ide-
al location for Stars To Go’s video dis-
plays. The convenience store is like a
movie theater with a 2,000-square-
foot concession area.”

Edwards described convenience-
store video as “a complement to the
video specialty store and an alterna-
tive to superstores.” Average rental
rate, he said, is “over $2, but not
much over.”

Agreeing with Caplan’s view that
convenience stores should charge a
premium rental rate for the conve-
nience, Edwards said, “We may be
taking away your business. But if we
are, you're not doing what these
guys say you should.”

VIDEO PLUS

(Continued from preceding page)

“the first color cassettes in the dull
videocassette market,” the brightly
hued, U.S.-manufactured T-120
VHS tapes are displayed and sold in
a lucite “library rack” of four at a
suggested retail price of $29.95.
Customers may opt for a mixed-col-
or batch (pink, blue, green, and red
casings) or for one of a single color.
Retailers who buy 24 of the packs
get a free display unit.

Blank tape
vendors predict
video trends:
a CES report
... See page 43
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Frank Zappa Forms Alternative Qutlet, Hon

BY JIM BESSMAN

NEW YORK Frank Zappa, who
has fashioned one of the most bi-
zarre and controversial careers in
the record business, now threatens
to do the same in home video.

The prolific musician, who heads
his own record company, Barking
Pumpkin, has formed Honker Home
Video, naming it after his own pro-
found proboscis, which is also the
company logo. Honker will be dis-
tributed in the U.S. and Canada by
MPI Home Video, which released
Zappa’s “Does Humor Belong In
Music?” concert videocassette in
1985.

While Honker’s initial release
schedule calls for four Zappa titles
by the end of the year, Zappa says
that the label will eventually ac-
quire outside material that he feels
might otherwise be unavailable
through traditional home video and
television programming channels.

“We're basically going to provide
state-of-the-art weirdness for the
home video market,” says Zappa,
characterizing his label as “an alter-
native outlet for artists that find
their material too risky or obscure
for other companies to pick up.” He
says that Honker will look for fea-
tures, documentaries, animated
pieces, “unusual”’ short films for
compilations, and anything else fit-
ting under the rubric “optional en-
tertainment.” While music video
programming also qualifies,
Honker isn’t particularly keen on it.

“Interest in music video and in
stocking it has waned over the last

few years,” Zappa says. ‘‘Before
video stores think that what I do is
anywhere near rock video, they bet-
ter look because it’s a completely
different animal.”

But since the first Honker re-
leases are Zappa-related, not sur-
prisingly, music does play a role.
‘“‘Baby Snakes’—The Complete
Version,” to be released in Septem-
ber at $79.95, is a re-edited, three-
hour packaging of Zappa’s 1980 con-
cert film. This two-cassette pro-
gram also includes a visit to Zappa’s
Barfko-Swill warehouse as well as
the videoclip to ‘“‘Peaches 'N Rega-
lia.”

“Video From Hell,” Honker’s Oc-
tober release, is, according to
Zappa, “what I would program if I
ran a TV network.” The one-hour
tape, which will be priced at either
$27.95 or $29.95, satirizes recent
rock videos and also includes ex-
cerpts of the other scheduled
Honker releases as well as forth-
coming product in a ‘“magazine-
show”” format.

Scheduled for release in Novem-
ber is the one-hour “The True Story
Of ‘200 Motels,” ”” which contains
documentary footage shot during
the filming of the 1970 United Art-
ists feature. This will be followed in
December by “Uncle Meat,” a 100-
minute feature film project original-
ly begun by Zappa 20 years ago. It
contains material shot in 1967, 1968,
1970, and 1982, mostly by filmmaker
Haskell Wexler.

Zappa says that at least four ti-
tles will be released by Honker in
1988, including ‘‘Bunny, Bunny,

Promo Budget For ‘AAA’ Titles Boosted

New IVE Marketing Strategy

BY JIM McCULLAUGH

LOS ANGELES When Interna-
tional Video Entertainment releases
the unrated version of ‘“Angel
Heart,” the controversial film star-
ring Mickey Rourke and Lisa Bonet,
at $89.95 in the fall—backed by a $1
million campaign—it will signal the
most visible shift in the company’s
new marketing philosophy.

IVE, which rocked the industry
with its acquisition of rackjobber
Lieberman (Billboard, June 13 and
20), plans to acquire 12-15 “triple-A
titles” every year, a goal considered
realistic now that the company is a
Caroleo Pictures subsidiary.

Other important films snared by
IVE, according to Ralph King, se-
nior vice president and general man-
ager, include “Extreme Prejudice,”
the current Nick Nolte film, and
such upcoming projects as “Dimi-
tri,” an Arnold Schwarzenegger ac-
tion/adventure yarn, Sylvester Stal-
lone’s “Rambo I11,” and “Air Amer-
ica,” a $25 million comedy starring
Bill Murray and Jim Belushi.

Affiliated long-term video output
deals have also been inked with
Daniel Melnick (‘“‘Footloose’ pro-
ducer) and Edward Pressman (pro-
ducer of “Conan The Barbarian,”
“Das Boot,” and “True Stories”).

Several other major film and pro-
ducer links are also very near com-
pletion, says King, who puts IVE's

acquisition budget at $150 million
over the next three years. Each ma-
jor release will be backed by no less
than $175,000 in promotional sup-
port, and—as evidenced by the “An-
gel Heart” promo—as much as $1
million worth.

“The nucleus will be the triple-A
produet,” says King. And those box-
office hits will be supplemented by
at least two dozen lower-budget ti-
tles, which each played a minimum
of 700 screens theatrically, as well
as additional midline product.

The company, says King, hopes to
abandon the television and low-bud-
get horror/adventure titles that
have been most closely associated
with IVE. King says that while
there was a significant demand for
that type of produect, that was when
“the market was receptive to any-
thing and video stores were opening
every few hours. IVE is out of the
schlock business.”

IVE also will no longer release
product on its sublabels Thriller
Video, USA, and Adventure, al-
though existing catalog product will
be maintained. Instead, product will
be released either under the IVE
banner or on what King believes is
the company’s other strong line—
Family Home Entertainment chil-
dren’s video.

FHE will become even more ag-
gressive, vows King. Currently,

(Continued on page 61)

Bunny,” a “really bizarre, punk Io-
nesco-type play” made by daughter
Moon Unit Zappa with two of her
friends. .

Additionally, Zappa intends to re-
lease ‘“An American Dissident,”
which he describes as “a collection
of my most obnoxious interviews
and documentary stuff,” primarily
concerning his much publicized
fight against censorship. “It deals
with points of view on politics and
social issues which don’t get wide-
spread coverage in the U.S.,” he
adds. He hopes to be able to air the
program in this country as well as
in the U.S.S.R.

Zappa says that he decided to
start his own video company follow-
ing the ‘“disastrous’ experience
with “Does Humor Belong In Mu-
sic?” A Picture Music International
release that was originally intended
for distribution by Sony Video, the
tape included a brief interview seg-
ment containing partial female nu-
dity. It was taken to MPI when
Sony requested a warning label.

“They still sold 5,000 units in spite
of the fact that a lot of stores
weren't carrying it,”’ says Zappa,
adding that Honker plans to re-re-
lease the title. Notes MPI president
Waleed Ali, “We discovered an in-
credibly loyal following [for Zappa]
in tracking its [original] sales.”

According to Ali, Honker will be-
come the first outside label distrib-
uted by MPI. “While Honker will
start out with a lot of Zappa pro-
gramming, it will evolve into a
whole new universe because he’s
one of the few people in show busi-
ness with a point of view,” he says.
“My job is just to do what he says,

FOR WEEK ENDING JUNE 27, 1987
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Writer/musician Frank Zappa is bringing his unique talents to the home video
industry with the creation of Honker Home Video. Zappa says the new
company's name is a reference to his distinctive nose.

which is easy because we're not a
bureaucratic company.”

Ali adds that Honker product
“fits perfectly” with the MPI re-
lease schedule, which is “designed
not to saddle retailers with a lot of
product but a few titles per month

that we can get behind.”

To help retailers, Ali says that
standup displays and No-D Glasses
will be provided. The latter item, ex-
plains Zappa, uses ‘“‘opaque card-
board and a built-in nose shield for
do-it-yourself censorship.”
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TOP VIDEODISKS.

—
Q) % Compiled from a national sample of retail store sales reports.
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El2z e

£lg |0 58 |w| 5 | 82

o £1 4 TITLE Copyright Owner, Principal 2 |£| E wl

A Manufacturer, Catalog Number Performers (]l 5 | 22

* % NO.1 o &

1 1 5 ALIENS CBS-Fox Video 1504 Sigourney Weaver 1986 Laser | 44.95
Paramount Pictures Tom Cruise

2| 2|11} TOPGUN Paramount Home Video 1629 Kelly McGillis 713 | 8| ey |

. Jeff Goldblum

3 3 9 THE FLY CBS-Fox Video 1503 Geena Davis 1986 | R | Laser | 34.95
Touchstone Films Danny Devito

4 | 4| 7 | RUTHLESSPEOPLE Touchstone Home Video 485 Bette Midler M3 || @ || e | €k

’ Paramount Pictures .

5 | NEWD | FERRIS BUELLER'S DAY OFF Paramount Home Video 1890 Matthew Broderick 1986 | 13 | Laser | 29.95
Touchstone Films Nick Nolte

6 8 3 DOWN AND OUT IN BEVERLY HILLS Touchstone Home Video 473 Richard Dreyfuss 1986 | R | Laser | 34.95
Universal City Studios Robert Redford

7 5 5 LEGAL EAGLES MCA Home Video 80479 Debra Winger 1986 | PG | Laser | 34.98
Paramount Pictures William Hurt

8 | NEWD | CHILDREN OF A LESSER GOD Paramount Home Video 1839 Marlee Matlin 1986 | R | Laser | 39.95
RCA/Columbia Pictures Home Video Wil Wheaton

g | 10 | 11 | STANDBYME 30736 River Phoenix 1986 | R | Laser | 29.95
Twentieth Century Fox Sean Connery

10 6 9 THE NAME OF THE ROSE Embassy Home Entertainment 1342 F. Murray Abraham 1986 | R | Laser | 38.95

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 mitlion for music video product). A RIAA platinum certificatian for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product. 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, of of at least 25,000 units or $1 million at
suggested retail for nontheatrical tities. SF short-form. LF long-form. C concert. D documentary.
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Heads or Tails, You Win New
Leads and Sales..\. /
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BILLBOARD’S PRE-VSDA

ISSUE
Ad Closing: July 31

BILLBOARD’S VSDA ISSUE

Ad Closings
» VSDA Section: July 28
» [ssue Closing: August 7

BILLBOARD’S POST-VSDA

ISSUE
Ad Closing: August 14

...In Billboard’s

It’s no toss-up!

Now you have three opportunities to reach
important video buyers before, during and
after the VSDA Convention. For the first time,
Billboard gives you three tie-in issues that will
saturate the market for a 21-day period.

We’ll be there. So should you . . . with your ad
message in Billboard. Reserve your space
today!

BONUS DISTRIBUTION
to attendees at VSDA

VSDA Issues!

FOR AD DETAILS CONTACT. NEW YORK: Gene Smith, Associate Publisher (212) 764-7356 « Ron Willman, Director Of Sales: Video/Sound (212) 764-7350;

LOS ANGELES: Mickey Grennan (213) 859-5313 Or Contact Any Billboard Sales Office
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| Bilboard, i
TOP VIDEOCASSETTES.SALES

V- Hooo

A

& 2 Won
- Q N | .
e 4 : comp ‘ 4
b - ompiled from a national sample of retail store sales reports.
I
X X o o
Lo () oW
I; ; g k] 2 ] § N
o |5 | g TITLE Copyright Owner, Principal se | £ | %%
z < ; Manufacturer, Catalog Number Performers 20 & 25
* & NO.1 * &
Paramount Pictures Tom Cruise
1] 1 |14] TOPGUN Paramount Home Video 1629 Kelly McGillis 19850 (RSO AR
2|t o] dtna Beehen, e IS
A Walk On The Mild Side. Workout guru Richard Simmons, center, strolls Callan Productions Corp v
through St. Petersburg, Fla., to promote his fitness video “Richard Simmons 3 | 3 | 23| CALLANETICS MCA Home Video 80429 Callanlginchney 23 || L3 | kk
And The Silver Foxes.” The Lorimar Home Video workout tape, which lists at KVC-RCA Video Prod.
$24.95, addresses the fitness needs of older adults. With Simmons are some of 4 | 4 | 8 | JANEFONDA'S NEWWORKOUTA - "0\ ideo 069 Jane Fonda 1985 | NR [ 3995
the silver foxes who appear in the video. From left are Sal Pacino, Harry : CI Video Inc. ]
Hoffman, Shirley Simmons, Simmons, Jacqueline Stallone, and Pauline Fawcett. 5 SEREST] KATHY SMITH'SBODY BASICSA 7, yigeo 8111 Kathy Smith 1985 | NR | 2995
6 7 34 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 | G | 2995
® 7 9 4 Et:za&ﬁygs?’ﬁf;‘g&s’:o"o #5 Lorimar Home Video 059 Donna Edmonson 1987 { NR | 1295
mm 8 | 2 2 HERE'S MICKEY! Walt Disney Home Video 526 Animated 1987 | NR [ 1495
900 . Julie Andrews
9 | 8 | 100 | THESOUND OFMUSICA® CBS-Fox Video 1051 Christopher Plummer | 1965 | & | 2998
Universal City Studios A
10| 6 | 38 | SCARFACE A 4 Al Pacino 1983 | R | 2495
. g MCA Home Video 80047
JERRY SHARELL EXITS MCA for the live talent field, becoming the new execu- " T
tive vice president of Westwood One Mutual Broadcasting, the Los Ange- 11 | 12 | 32 | THE DEER HUNTER M’(‘:"}’\egscfme':}’i d;;’ e M‘;rs{‘s"ze p"° 1976 | R | 2495
les-based radio syndicator. He'll act as the chief link to the music indus- e tora
try. At MCA Home Video for the past four years, most recently as senior 12 | NEW]p | THE MORNING AFTER Lorimar Home Video 419 Jg?feBr?ggeas 1986 | R | 7995
vice president of marketing, Sharell also is a veteran record label execu-
tive. MCA Home Video expects to announce a replacement shortly. 13 | 38 | 2 | HERE'S DONALD! Walt Disney Home Video 527 Animated 1987 | NR | 1495
ROBIN MONTGOMERY has quit her job at Prism Entertainment to rejoin her 14 | REENTRY | AUTOMATIC GOLF Ao Video Reel VA39 Bob Mann 1983 | NR | 1495
former boss, Andre Blay. Montgomery will serve as president and chief o ———, Paul Newmar
operating officer for The Cinema Group, the parent company of Continen- 15| 18 | 4 | THE COLOR OF MONEY Touchstone Home Video 513 Tom Cruise 1986 | R | 8995
tal Home Video. She had worked for Blay when he headed Embassy
: . WINNIE THE POOH AND A DAY FOR ’ ’ .
Home Entertainment, and most recently she was senior VP and general 16 | 24 | 2 | EgyoRe Walt Disney Home Video 65 Animated 1983 | NR | 1495
manager of Prism. The move is among the first made by Blay, who re- T T
cently teamed with producer Elliot Kastner to purchase a controlling in- 17 | 13} 11 | AWEEKWITH RAQUEL HBO Video TVA9965 Raquel Welch 1987 | NR | 2995
terest in Cinema Group’s home video and theatrical distribution divisions. Warner Bros. Inc _
18 | NEWDp | THE MOSQUITO COAST T e e 5o Harrison Ford 198 | PG | 89.95
A MASSIVE CONSUMER PUSH is in the offing from Media Home Entertain- Warner Bros. Inc. )
ment for its “A Nightmare On Elm Street 3: Dream Warriors,” which is 19| 18 | 4 | HEARTBREAK RIDGE Warner Home Video 11701 SintEastwocd 1986]][RRAN 18225
set for release Aug. 5. One element is a consumer sweepstakes in which ) . .
the top prize is a part in “Nightmare 4.” Media also plans for a limited 20 | 29 | 2 | JUMPIN' JACK FLASH CBS-Fox Video 1508 Whoopi Goldberg 198 | R |89.98
time to package the first two movies in twin-packs at $29.95. Distributors Paramount Pictures William Hurt
buying 10 “Nightmare 3” cassettes will be eligible to purchase a twin- 21 |19 | 4 | CHILDREN OF ALESSER GOD Paramount Home Video 1839 Marlee Matlin 1986 | NR | 79.95
pack. In another Media move, the company has announced that it will not S pinoccH ' _ ' 910
reprice any title until it has been in the market for at least 12 months. 22 9 Ul oty (oo Wslen 22 ganated S| @ || skE
o . . . 23| 16 | 84 STAR TREK III-THE SEARCH FOR Paramount Pictures William Shatner 1982 | PG | 1995
MOVIES AT $20: RCA/Columbia Pictures Home Video is running a $19.95 SPOCK Paramount Home Video 1621 DeForest Kelley -
price promotion on 10 titles, beginning Aug. 8 and running through De- o4 | 28 | 33 | !NDIANA JONES AND THE TEMPLE  Paramount Pictures Harrison Ford 1988 | PG | 295
cember. Included are “The Karate Kid,” “The Karate Kid, Part I1,” “Jag- OF DOOM Paramount Home Video 1643 Kate Capshaw -
ged Edge,” “Silverado,” “Ghostbusters,” “It Happened One Night,” DISNEY SING-ALONG SONGS: HEIGH ] _ )
. : Walt D
“Murphy’s Romance,” “The Wild One,” “Care Bear Movies II,” and 25 | NEWD | alt Disney Home Video 531 Animated 1987, 1 (NR' {1495
“White Nights.” A multimillion-dollar campaign, including television 26 | 15 | 28 | PLAYBOY VIDEO CENTERFOLD #4 & Lorimar Home Video 513 Luanne Lee 198 | NR | 995
spots and ads in major consumer magazines, will back the effort. )
" Paramount Pictures .
. . e 9" 32 9 FERRIS BUELLER'S DAY OFF . Matthew Broderick 1986 | PG-13 | 79.95
MORE MOYIES AT $20: Warner Home Video is set for the third installment 2 Paramount Home Video 1890 atthew Broderic
of its Best Of The Lot promotion, which comprises 36 titles at $19.98 and Titan Sports Inc . )
. . . . . p 17 4 WRESTLEMANIA HI ; ; | Various Artist 1987 | NR | 39.95
is due in stores Aug. 12. The first eight films in the Die Laughing phase of 28 Coliseurn Video WFO35 ous Arists
the promo are “The Amityville Horror,” “Creepshow,” “Cujo,” “Pee- 29 [ 23 | 5 | THESUPERFIGHT-HAGLER VS. QMI Video Marvin Hagler w0 m lam
wee’s Big Adventure,” “Risky Business,” “Salem’s Lot: The Movie,” LEONARD Forum Home Video QMI-1 Suger Ray Leonard '
“Screwballs,” and “Vision Quest.” Price reductions are permanent. 30 | NEWD | HERE’S GOOFY! Walt Disney Home Video 529 Animated 1987 | NR | 1495
A COMMEMORATIVE YIDEO of Garrison Keillor's final June 13 “Prairie 3113 |24 s National Geographic Video )
q " h y h ECRETS OF THE TITANIC - Martin Sheen 1986 | NR | 29.95
Home Companion” live radio broadcast will be released by Walt Dis- Vestron Video 1063
ney Home Video at $29.95, the first in a series based on the show. The 32 | NEWD | THE MEN'S CLUB Atlantic Releasing Corp. Roy Scheider 986 | R | 7995
studio plans to become more active in nontheatrical programming. GacamourtjglomelVideo 252 Craig.Wasson
JANE FONDA'S PRIME TIME KVC-RCA Video Prod.
. . 33| 25 | 134 s : Jane Fonda 1984 | NR | 39.95
VIDAMERICA WILL START DISTRIBUTING its own product after ending a 3- RORRO DAt Leriey (Vom0 YiEse O
year-old distribution deal with Vestron Video. “We are restructuring 34 | 14 | 82 | BEVERLY HILLS COP Paramount Pictures Eqdie Murph
J . . a . ’ y 1985 | R | 19.95
the VidAmerica organization to accommodate all areas of distribu- RaramountlomelVideollil 33
tion,” says VP and general manager Gary Needle. VidAmerica also Paramount Pictures Harrison Ford
planys to gesurrect “Dgo It Debbie’ngay ” ’the workout video, starring 35 HBEJSRIS) RAIDERS OF THE LOST AR EaianonniGmelVide el facenidien gl Rl |
b . H
Debbie Reynolds, was originally released by the _now-defunct sppplier 36| 11 | 79 | STARWARS CBS-Fox Video 1130 m:::;i";glrd 1977 | pPa | 2998
Video Associates over three years ago. The 85-minute tape, which has .
i i STAR TREK 1I-THE WRATH OF Paramount Pictures William Shatner
{i?tm;rtiiilﬁfsg.‘ls% gger 130,000 copies, will be released on Aug. 11 for a 37| 2 [153| giaNae e o 10 el 1982 | PG | 1995
e Polygram Records Inc. .
3836 | 2 KISS EXPOSED p : Kiss 1986 | NR | 20.95
. . . . } Video 440-041-489-3
GLOBAL MEDIA is set to release its first home video title, “Prayer For - Oyg_ram 1deo 8
World Peace,” in late July for $29.95. This is the same company that 39| 30 | 8 cv%TRHKYo?#IIH S ULTIMATE VIDEO jg: x:gz: g‘fbo Kathy Smith 1984 | NR | 2995
engineered Live Aid and Sport Aid. The event, Pope John Paul’s June 6 _
recitation of the rosary, was seen by an estimated 1.3 billion people in 40 | 40 | 63 | ALIENA® CBS-Fox Video 1090 ?fnﬁ“s';f:‘ri‘("tea"e' 1979 | R | 2998
40 countries. The company, which will shortly announce a distribution - —_— — . — o
g : ® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
t, pl dditional h d duct
pact, plans addiuonal home Vi €0 proqduct. million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certitication for theatrical films. sales ot
JIM McCULLAUGH & AL STEWART 150.000 units or suggested list price income of $6 million (60.000 or $2.4 million for nontheatrical made-for-home-video product; 50.000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certitied under different criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs. or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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“Priest . . , Live!,” CBS/Fox Video
Musiec, 95 minutes, $24.98.

In a genre where image and atti-
tude are as important—if not more
important—than the music itself,
there’s no better vehicle for ex-
ploiting that than live perfor-
mance—particularly when it’s cap-
tured on video, and captured well.

“Priest ... Live,” the much-an-
ticipated follow-up to last year’s
gold-selling compilation “Fuel For
Life,” was taped in Dallas during
Judas Priest’s 1986 world tour. It
was directed by Wayne Isham, the
creative force behind Bon Jovi’s
most recent music videoclips.

Metal aficionados will definitely
find this fast-moving, comprehen-
sive package attractive: It includes
Priest staples like “Hell Bent For
Leather” and “You’ve Got Anoth-
er Thing Coming” as well as cuts
from the Brit band’s last release,
“Turbo.” The project was digitally
recorded, resulting in exceptional
sound quality—something an are-
na often fails to offer. Rock on!

LINDA MOLESKI

“New York Yankees (The Movie),”
Magic Video, 100 minutes, $29.95.
The draw here is a team that has
enjoyed countless shining moments.
Trouble is, this “movie” comes off
like a fragmented potpourri of high-
lights, with far too much emphasis
on the early years and no cohesive
structure. There is no one narrator
to guide this tour of baseball his-
tory, and too much time is spent
with talking heads droning on about
their glory days. Also, one gets the
impression the tape was made un-
der the watchful eye of the Yankee
brass. The program fast-forwards
through the late '60s and early "70s,
making no mention of the Horace
Clarke era—Yankee hard times.
This glaring omission is insulting to
true fans who want the whole story.
However, there are some fine mo-
ments that will be a treat for Yan-
kee fans, but credit them to the
team’s unparalleled success, not to
the tape’s producer. AL STEWART

‘“Bob Mann’s Instant Karate,”
Video Reel, 42 minutes, $14.95.

In his second how-to video, Mann
claims that the karate techniques
demonstrated will “reduce the
quantity of martial arts disciplines
to nine easy self-defense moves.”
Then, along with 1983’s Miss Ameri-
ca, Debbie Maffet, Mann demon-
strates kicking and punching tech-
niques as well as the knee thrust
and the “back fist of champions.”

With practice, these moves can be
learned, yet their effectiveness is
questionable. No real-life situations
are depicted, and the demonstration
resembles an aerobics workout. The
techniques are often done sloppily
because the performers are looking
at the camera rather than at the tar-
get. The novice attempting to use
these “moves” in a real-life situa-
tion could potentially cause more in-
jury to himself than to an opponent.

DOUG REDLER

“Billy Idol: Vital Idol,” Vestron
Video, 41 minutes, $19.98.

Billy Idol’s first home video is a

(Continued on page 61)
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Over 25,000,000 TV households have already
seen Tim Conway promote DORF ON GOLF. And
once they see it, they want it!

America’s fallen in a big way for this little guy.
That means orders and reorders for dealers

stocking DORF.

L4 .
v [} @ °
»

.. *SUMMER 87's- HOTTEST VIDEO STAR.

“We've reordered twice in the last ten

we «
" days. DORF is @ winner — MusicPlus
“Cop
ared © -

porf apPPZ ¢ phone® ,ZORF ON 07;,0 us. pro
[ : ing A i AnSC Me vig ror. e the quCts like
\Goot MO 2 They 1@ *7aidento® ilers, » "Vture fo,

d nn "

tarte o

& Tay/ " V’idyeQrs

So don’t miss out on this summer’s biggest
made-for-video hit. Call your distribu-
tor today and ask for the short, short
sports expert with the long, long legs.

DORF ON GOLF Starring Tim Conway
J2-0009 $297° Suggested list

J2 Communications 10850 Wilshire Boulevard Suite 1000 Los Angeles, CA 90024
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VHS, 8mm Gontinue To Vie TOP SPECIAL INTEREST

For Gamcorder Format Lead

own.

VIDEOCASSETTES  SALES

Canon exhibited the 8mm o
BY MOIRA McCORMICK Canonvision 8 camcorder, which was o % Compiled from a national sample of retail store sales reports.
CHICAGO The camcorder format introduced in January at a suggested Erelg 3s
war appeared to be at a stand-off at  list of $1,699. Spokesman Myron 2 g | O . g
. , . » x 17 TITLE Copyright Owner, Remarks ot
the recent summer Consumer Elec-  Matzkin says Canon’s choice of the I | % |x Manufacturer, Catalog Numb. o)
. . = o~ z ' g Number a5
tronics Show here, with proponents  8mm format resulted from 8mm hav-
of both 8mm and VHS holding their ing a “better image than VHS. We're
a camera company, and we feel the ™
Sony and Fisher image quality is much higher with HEALTH AND FlTNESS
were among the 8mm. Plus, it lends itself much more % NO.1 v %
majoy players who  to the videogr'apher: The cassette is 1| 1|25 | JANEFONDA'S LOW IMPACT KVC-RCA Video Prod. Jane Fonda's newest workout focuses on | 40 o0
unveiled new 8mm  smaller, and it can record for two AEROBIC WORKOUT Lorimar Home Video 070 stretching and toning, :
camcorder mod-  hours.” KVC-RCA Video Prod Begi i
. t - E ginner and advanced routines
n[p“m els, while JVC, VHS proponent Steve Isaacson, 2 e I Lorimar Home Video 069 designed to strengthen and tone. ez
Matsushita/Pana-  J VC’s national sales manager for vid- 3| 3|25 | CALLANETICS Callan Productions Corp. Callan Pinckney presents deep muscle | 5, oo
sonic, and a num-  eo products, maintains that the two- MCA Home Video 80429 exercise techniques. ]
ber of other manufacturers exhibited  hour recording time is an overrated | JCI Video Inc. Fitness video gets down to basics and is
their latest inventions, most notably  feature. “Most home users only film O |98 || LGRS T JClVideo 8111 designed for the beginner. 99
Super VHS camcorders. in 20-minute bites, even if it's a wed- RICHARD SIMMONS AND THE SILVER | . ) Fitness program for people over 50
Sony’s Pak 7 system—touted by ding or a ball game,” he says. 3|4 |5 roxes Lorimar Home Video 158 includes warm-ups and aerobics. 29
Sony video specialist Martin Brown JVC was pushing its new VHS-C 6 | 8 | 11| AwEEKWITHRAQUEL Total Video, Inc. Extensive weekly exercise and yoga T
as the “smallest and lightest” cam- and S-VHS camcorders as well as a HBO Video TVA9965 program designed by Raquel Welch. )
corder available—came out at the prototype of an S-VHS full-size hifi 7 | 6 | 25 | KATHY SMITH'S ULTIMATE VIDEO  JCI Video Inc. Strenuous program designed for 20,05
end of May priced at less than $1,000. camcorder, the GFS 1000, which WORKOUT JCi Video 8100 intermediate and advanced exercisers. )
According to Brown, it utilizes the Isaacson says will be available in the 8 | 11| 13| FTFORULIFE MSS Productions How to improve your health through T
new CCD-M7U camcorder and EV-  fall. “By the fourth quarter, we will Warner Home Video 35020 proper dieting and exercise. )
P10U portable videocassette record- have five different new cameras ) Bess Motta's three workouts include
. . . . ’ 10} 2 20 MINUTE WORKOUT Vestron Video 1033 ) - 2995
er and weighs in at 2 pounds, 2 which will have come out between ? aerobics, stretching and more.
ounces “with tape and battery.” April and October,” he says. 0|9 |2 xa . JCI Video Inc. Comprehensive workout for all fitness
o o 20 ., THY SMITH'S TONEUP . i 29.95
Sony was also exhibiting a top-of- Isaacson predicts that VHS-C will JCI Video 8112 jevels designed to shape and tone.
the-line 8mm camcorder, the Handy-  ultimately be the dominant format, 11 | 12 | 25 | RAQUEL, TOTAL BEAUTY AND Total Video. Inc. Raquel Welch combines exercise and 1995
cam Pro, due in the fall at a suggest-  pointing at ““the multitudes of VHS-C FITNESS HBO Video 2651 yoga with tips on staying youthful.
ed list of $1,650. The company also  being offered from just about every- 12| 7 | 25 | JANE FONDA'S PRIME TIME KVC-RCA Video Prod. Calisthenics and aerobics for any ageat | 400
exhibited the Betamovie Pro. Brown body" at CES. WORKOUT Lorimar Home Video 058 a slow and easy pace.
says that although 8mm is “doing [saacson also points to the in- 13| 14 | 25 | DONNA MILLS: THE EYES HAVE T~ Donna Mills inc. Donna Mills shares her make-up, beauty | 14 gg
better than Beta” in camcorder sales, creasing numbers of camcorder MCA Home Video 80384 @ndiskincarglsectls
“Sony will not phase out Beta.” (Continued on next page) |14 | 16 | 15 LHEEGF':’;';‘ AEROBIC WORKOUT WITH 0 bie vsv:?g:t?:;gsegzzf;:?; ?;béne:xe?‘f 39.95
. . Richards Simmons leads a tough routine
151 18 | 15 | STOMACH FORMULA Lorimar Home Video 053 of intensive abdomminal EXErCises. 19.95
16| 13|25 THE JANE FONDA'S WORKOUT KVC-RCA Video Prod. Strenuous exercise program designed 5995
CHALLENGE Lorimar Home Video 051 for experienced exercisers. :
Simon & Schuster Video A unique, one-day-at-a-time program
VI D Eo SECRET Is o UTI 17 | REENTRY 21 DAYS TO STOP SMOKING Paramount Home Video helps you to kick the habit. BEH
[ ) . Dance fitness system combines exercise
18 | RE-ENTRY FREEDANSE WITH MARINE JAHAN MTI Home Video and dance in an exhilarating workout. 39.95
Now ma kl n the BI I-I-BOARD Ch(lr‘ls 19 | NEWD | REACH FOR FITNESS Lorimar Home Video 091 Richard Simmons designed this program | ), g
l b for the physically handicapped.
n u re U ur US|S' : . Richard Simmons combines nutrition
0 9 20| 15| 7 | GETSTARTED Lorimar Home Video 066 with exercise to get into shape. 24.95
PARADE VIDEQ...... BUSINESS AND EDUCATIONTM
L °
Joanie Greggains’ AEROBIC SHAPE-UP s 201 T R
# I7 on the Chu" 1 71 25 HOW TO USE YOUR IBM PC-IN TEN Kennon Publishing Corp. Basic knowledge to make the 1BM-PC 79.95
PARADE VI DE 0 EASY LESSONS Kennon Video work in countless ways. )
""" Paramount Pictures Henry Winkler educates parents and
: R . 2 | 8 | 25| STRONGKIDS, SAFEKIDS Paramount Home Video 85037 children about child abuse. HEE
UPER CHS by Joanie Greggains 2 Ho ’ .
# 19 on the Chart 3] swmersionne Grown Piling Corp B of i avgueeewihomotasi [ o
. Advice to parents on how to teach their
PARADE V|DEO _____ VHS202 4 | 5115 SAYNOTODRUGS Kid Stuff kids the dangers of drug abuse. 14.98
JAZZERCISE: THE BEST YET! # 20 on the Chart 5 | REENTRY | THE WINNING JOB INTERVIEW Star Video Prod. jmprgrementiinlinteaviewing s en Ui solod
career development.
q Improve test-taking skills for those
Soon fo be on fhe Chuﬂ's: 6 3 19 THE VIDEO SAT REVIEW Random House Home Video imgortant COI|eg:2-§ntr; SAT test; 69.95
o
PARADE VIDEO.....Denise Austin’s TOTAL BODY WORKOUT 7 | 1 [ 25 | LIVING LANGUAGE SPANISH Crown Video Learn to speak Spanish at your own pace| ,q o
PARADE VIDEO.....BUNNETICS - The Buttocks Workout by LESSONS in six easy weeks. _
Cul del Polo 8 g 2 gg:gl(l)hsﬂER REPORTS: HOUSES AND Lorimar Home Video 079 rgn\nwfeto evaluate, purchase, and finance a 1995
Watch for the new action-packed POWER VIDEOS: 9 | 2 | 25| PERSUASIVE SPEAKING Esauire Video £5Q0230 Successtul public speaking throueh use | 995
° DRAG RA("«; * ROLLER DERBY ° SKATE BOARD"«; Information on shopping for and
« SPEED THRILLS & CHILLS  + FREE-STYLE BICYCLING 10 | RE-ENTRY | CONSUMER REPORTS: CARS Lorimar Home Video 074 iocting A mow of il o, 19.85
N N HAVEA M _— Phyllis Di this gui tagi
For further information, call: PETER PAN INDUSTRIES 11 | NEwp | HOWTORALE A MONEYMAKING 12 communications ot grog s TR | 1ass
Mr. Gene Manning West Caast District Manager (714) 974-9398 LIVING LANGUAGE FRENCH . Learn basic French in just 6 weeks-look,
9
ety 12| 6 a LESSONS Crown Video listen, and repeat the phrases! 2995
Mr. Larry Menetre  Eost Caost District Manager (404) 751-1845 ; pe p !
o Y-8 _ . . Winnie The Pooh teaches kids to deal
Mr. Wuy.ne Olson Soyth West DIST'I’ICT Manager (gg) ggg 2817(;5 13| 11 | 23 | TOO SMART FOR STRANGERS Walt Disney Home Video 736 i Straneers and orotect themsehes. | 2995
I LS UL MRty (s 14| 4 | 23 | CAREERSTRATEGIES 1 Esquire Video ESG0200 Developing managerial skills and mental | g g5
Ms.Xathie Bierilo exercises are taught by top executives. :
PETER PAN INDUSTRIES INC. MAGAZINE: HOW TO REALLY ) ) Topics include getting the idea, finding
88 St. Francis Street, Newark, NJ 07105 15| 141 3 | START YOUR OWN BUSINESS Lorimar Home Video 081 investors and making the deals. 299
. i

{201) 344-4214 or FAX # (201) 344-0465

SEE US AT BOOTH No.1321

# International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of
at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
Next week: Recreational Sports; Hobbies And Crafts.
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(Continued from page 56)

long-term exclusive agreements
with several major toy and chil-
dren’s companies are in the works.

“The days of tremendous ad-
vances in children’s product are be-
hind us,” says King. “Product can’t
hit the market at $29-$39 anymore.
With some exceptions, children’s
product is primarily at $14.95 be-
cause the mass merchants are final-
ly making the commitment to kid
video.”

To bolster FHE as a line, [VE is
spending at least $1 million in June
on publicity, including TV commer-
cials and print ads. In addition, spe-
cial monthly promotions are also
planned year-round.

King, a former executive with the
Record Bar retail chain, also says
the company plans to create addi-
tional merchandising pizzazz, as evi-
denced by a major summer [VE pro-
motional campaign that features re-
bates (Billboard, June 13).

VIDEO REVIEWS

(Continued from page 59)

chronological compilation of the
musician’s nine music videos. It in-
cludes such well-known clips as
“Dancing With Myself,” “Rebel
Yell,” and “Eyes Without A Face”
as well as [dol’s most recent video,
“Sweet Sixteen.” The clips from
Idol’s first two albums are very sim-
ilar in style. Except for a live ver-
sion of “Rebel Yell,”” most are
filmed in dimly lit interiors occupied
by women clad in black leather. The
videos aren’t bad, but Idol’s repeti-
tious snarls and punches at the cam-
eras become too predictable, as do
the sets. The change in the style of
the videos from Idol’s latest album
provides a welcome new look. None-
theless, this video will appeal only
to the already converted.

PAUL OESCHGER

CES: CAMCORDER

(Continued from page 60)

sales. He says that by year’s end,
they will account for 30% of the vid-
eo business. “There’s too much fo-
cus on unit sales, but no manufac-
turer pays its bill in units,” says
[saacson. “People need to focus on
the fact that this is a big business,
dollarwise.”

[saacson points to a “split in cam-
corder customers”’—those who buy
multifeature models priced at more
than $1,000 and those who prefer
simpler units priced at less than
$1,000. He says, ‘“We recognize that
there are customers who want a sin-
gle point-and-shoot unit, and we ac-
commodate them. Recording and
playback units, on the other hand,
are for the person on the go who
wants to make sure they can review
in the field. Why force a customer
to buy a record/playback camcorder
when its usage will be primarily
around the house?”

Isaacson expressed similar senti-
ments at a CES workshop titled
“Camcorders: Marketing The For-
mats,” held June 1 and moderated
by Dan Shannon of Leisure Time
Electronics.

N ”om:' VIDEO

NEW RELEASES
FOLLOW THAT DREAM

10 MORE BIG HITS
DOUBLE TROUBLE

IT HAPPENED AT
THE WORLD’S FAIR

SPEEDWAY

Elvis Mania is coming this
August! We salute the 10th
Anniversary of his death with
this specially-priced collection,
a new in-store poster and an
electrifying standee (available
with qualifying orders). Your
MGM/UA Home Video distributor
is hip to how you can get one.
Quantities are limited and sale
ends September 30, 1987.

So shake it.

WAREHOUSE SHIP DATE: AUGUST 3, 1987

*Manufacturer’s suggested list price through September 30, 1987.

L
-

o

MGM/UA

HOME VIDEO
© 1987 MGM/UA Home Video, Inc.
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Broad Phgfamming Key For V32

Fla. Channel Uses Live On-Air Talent

BY JIM BESSMAN

NEW YORK Live on-air talent, a
broad-minded programming ap-
proach, and thin local cable penetra-
tion are the keys to success for V32,
a Lakeland, Fla.-based, full-power
VHF music video channel that oper-
ates around the clock.

Program director Debbie Brakke
says she’s so secure of V32's posi-
tion in its crowded local television
marketplace that even a complete
lack of CBS Records videoclips is no
cause for alarm.

“We make our own hits,” says
Brakke, noting that the station con-
siders the CBS programming fees
unreasonable.

Brakke’s confidence seems well
founded. With only an estimated
30% cable penentration in V32's 11-
county, 1.2-million-household
reach—which includes Tampa, Or-
lando, St. Petersburg, and part of
Sarasota—Brakke assumes that the
vast majority of her viewers are
without MTV and therefore un-
aware of many of the CBS clips V32
is unable to program.

One of V32's strongest assets,
from a program supplier’s point of
view, is that it offers a far greater
variety of videos than most outlets,
either dayparting them by genre or
segmenting them into special
shows.

“I watch every video that comes
in, both majors and indies,” says
Brakke. “Production values—how a
video jumps out of the screen—are
important, as are how the tune
sounds, how it’s doing on the charts,
and especially my gut feeling. But
I'm also a firm believer in giving
new music a chance.”

Brakke says that both “program-
ming flexibility” and maximum art-
ist exposure are her two concerns in
assigning rotation slots. She notes
that while these factors are ulti-
mately her decision, V32’'s video
jocks are “granted a free hand” in
programming their own shows to
give them a more spontaneous feel-
ing.

‘Y‘m a believer
in giving new
music a chance’

Brakke prefers to describe V32's
on-air approach in terms of “atti-
tude and lifestyle.” While videoclips
make up the bulk of the program-
ming, other offerings are also pro-
vided for the station’s 12- to 34-year-
old demographic.

These include a program featur-
ing George Lowe, whom Brakke de-
scribes as a “bizarre” standup com-
ic, who screens top 40 videos in be-
tween his strange shticks; a talk
show whose diverse guest list has
ranged from syndicated columnist
Jack Anderson to music artist
Kinky Friedman; and programs
aimed at particular demographic
segments and music genres.

One of these programs, “The No
Soap Attitude,” is presented from
noon-4 p.m., as an alternative to
soap operas. The fare consists of
“crossover”’ country, jazz, and adult
contemporary clips skewed to an
older demo.

Special weekend programming in-
cludes Michael Bagley’s two-hour
“Relativity” show, featuring “alter-

native’’ new rock music; a three-
hour kiddie rock show; a party/
dance program; a ‘“music for lov-
ers” show; and even a Christian vid-
eo show hosted by two local gospel
radio DJs.

Any open slots in the schedule are
filled by syndicated music video
shows like ‘“‘America’s Top 10,”
“Hot Tracks,” and “The MTV Video
Countdown” as well as Saturday
evening’s “‘big draw”—"The Gor-
geous Ladies Of Wrestling,” and a
home shopping service.

V32 attempts to maintain strong
relationships with labels, according
to Brakke. She says the station has
tied in with record companies on art-
ist promotions, and artists perform-
ing in the local area often call in for
live interviews.

But Brakke says that “the labels
could do better in supporting the
station with advertising.” Nonmu-
sic-related ad accounts have been
difficult to come by, she says, as the
channel has yet to achieve a 3.0
Nielsen rating.

As far as the ratings go, however,
signs look good, says Brakke. A
Nielsen special station index study
made on behalf of V32 for the Feb-
ruary book showed that in the coun-
ties of Polk (which includes Lake-
land) and Hillsborough, V32 enjoys
a 6.1 rating during the “broad” day-
part of 7a.m.-1 a.m.

“We decided to go with music vid-
€0 when we realized that while this
market is saturated with TV sta-
tions [in Orlando and Tampa], none
of them are directed to a young au-
dience,” says Brakke. “So we're
really targeting an untapped re-
source which, if done correctly, can
be very successful.”
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Grace To The Max. From his own dramatic television series to guest VJ shots
on MTV, computer-generated TV personality Max Headroom has done it all.
Now, he has his own talk show, debuting July 23 on Cinemax. Headroom, left, is
seen gabbing on the set at Unitel-New York with Grace Jones.

Video Track

NEW YORK

WHILE MAKING a guest appear-
ance on the latest Grim Reaper vid-
eo, “Rock You To Hell,” Japanese
rockers E-Z-O were held in prison
for some 20 minutes. It seems that a
mechanism in the door of the 50-
year-old jail cell where the clip was
being shot failed to work, keeping
the group members trapped until
Grim Reaper set them free. When
he was finally out, E-Z-O bassist
Taro joked, “If I had to stay with
singer Masaki in such a small room
forever, I'd lose my mind!”

Style Council will soon release

BY KIRK LaPOINTE

OTTAWA Three proposals that
could substantially broaden the
exposure of videoclips in Canada
will be presented to the govern-
ment here by television outlet
MuchMusic during a series of
hearings opening July 20.

The Canadian Radio-television
and Telecommunications Commis-
sion will hear an appeal from
MuchMusic, the Toronto-based,
English-language service, to
switch from being a pay-TV ser-
vice to basic cable in Canada.

Such a move could quadruple
MuchMusie’s current subscrip-
tion base of 1 million and blanket
the country with music video TV.
Under the deal, cable systems
would have the option of carrying
the channel, but if they did, Much-
Music would be carried to all sub-
scribers. The current 10-cent av-
erage price, charged cable sys-
tems per subscriber to carry
MuchMusic on pay TV, would
drop to 6 cents.

MuchMusic also proposes to
significantly alter its program-

Plan Would Expand Vidclip Exposure

ming if it becomes a basic cable
service. The channel says it would
comply with “Canadian content”
regulations relating to music vid-
eo carried on conventional broad-
cast outlets by increasing domes-

Move to basic
cable could
quadruple
MuchMusic’s
subscription base

tic videoclips to 30% of all carried,
up from the current 15% condition
of its license.

But, in return, MuchMusic
wants concessions from the CRTC
to allow it to carry music-related
films as well as independently
produced longform videos. The al-
lowance on the music films is
bound to be opposed by conven-
tional broadcasters, who earlier
forced the CRTC to prevent Much-
Musie from playing them.

MuchMusic Seeks To Move To Basic Gable In Ganada

Although the MuchMusic bid
seems a bold move, it is actually a
“defensive application,” says Jay
Switzer, director of programming
for MuchMusic. Other specialty
services now offered only as pay
TV decided to apply to move to ba-
sic cable, and MuchMusic’s bid
stipulates that it would not like to
move to basic cable unless the
others go.

Conversely, if the others go to
basic cable, it doesn’t want to be
left behind on pay TV. MuchMusic
has earned profits in its two oper-
ating years, but could face isola-
tion on the dial if The Sports Net-
work or other pay services be-
come part of a consumer’s basic
cable package.

Two proposals are also before
the commission from the Musi-
quePlus organization, now owned
and operated by CHUM Ltd. and
CITY-TV in Toronto. One would
formally gain a license for Musi-
quePlus, which now operates un-
der an amendment to MuchMu-
sic’s license. That would prevent
other firms from seeking a
French-language broadcast li-

cense.

In return, MuchMusic has
agreed to separate MusiquePlus’
production facilities and move
from a four-hour programming
day repeated once (an eight-hour
daily package) to a 24-hour pro-
gramming day consisting of a six-
hour program package repeated
three more times. MusiquePlus
would remain a discretionary ser-
vice, with a 15-cent cost to cable
companies per subscriber that
would decrease according to the
extent of subscriber penetration
on a given cable system.

MuchMusic has also proposed,
in a separate application, a 50-50
partnership between Musique-
Plus and the Radio Mutuel broad-
cast group based in Quebec. As
with the other MusiquePlus bid,
the service would have a separate
originating center in Montreal but
would be aiming for basic car-
riage by giving cable companies
the option to carry it to all con-
sumers. The charge to companies
would be 10 cents per subscriber
and an additional cent for each
year of the license.

’

“Jerusalem,” a minimovie combin-
ing concert footage and song video-
clips along with a narrative by
Richard Coles of the Commu-
nards.

Four clips from Bananarama’s
gold-selling “True Confessions” al-
bum have been digitally remas-
tered. Among them are videos for
the No. 1 hit “Venus” and “Do Not
Disturb,” which has never been re-
leased in the U.S.

LOS ANGELES

STEPPENWOLF RECENTLY
completed filming for “Hold On
(Never Give Up, Never Give In),”
the first single from its upcoming
Qwil album, “Rock’n’Roll Rebels.”
Performance segments were pro-
duced and directed by John B.
House and were integrated with
footage from the film “Grunt—The
Wrestling Movie.”

After successfully completing the
first leg of its North American tour,
Qingo Boingo will begin shooting a
video for “We Close Qur Eyes,” the
second single from its latest MCA
album, “BOI-NGO.”

Vivid Productions wrapped Is-
land recording act La Compagnie
Creole’s debut clip, for “A.LE.” It
was directed by Peter Scammel and
produced by Richard Bell.

Other activity for Vivid includes
the Thrashing Doves’ new video,
for “Grinding Stone,” directed by
Andy Morahan. Luc Roeg pro-
duced. The piece supports the first
single off the group’s A&M album,
“Dumb Poet.”

OTHER CITIES

DIRECTOR DAVID HOGAN of
Limelight Productions is complet-
ing postproduction work on new vid-
eos from Virgin recording group
Cutting Crew and Arista act Cruza-
dos, after which he’s scheduled to
fly to Paris to begin work on
Prince’s next production. Other
projects recently completed by Ho-
gan include clips for Sheila E.’s

(Continued on next page)
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This report does not include videos in recurrent or oldie

PROGRAMMING

rotation.

WEEKS ON
PLAYLIST

IDEO MUSIC

VIDEOS ADDED
THIS WEEK

THE CALL |DON'T WANNA Elektra

FROZEN GHOST END OF THE LINE  Atlantic
GRATEFUL DEAD TOUCH OF GRAY Arista
MARILLION INCOMMUNICADO Capitol
GEORGE MICHAEL 1WANT YOUR SEX Columbia
PSYCHEDELIC FURS SHOCK Columbia

WALL OF VOODOO DO IT AGAIN |.RS.

SNEA

SNEA

BREAKOUT
BREAKOUT
K PREVIEW
BREAKOUT
K PREVIEW
BREAKOUT
BREAKOUT

VIDEOS

SNEAK PREVIEW

BRYAN ADAMS HEARTS ON FIRE A&M

DAN AYKROYD & TOM HANKS CITY OF CRIME MCA
BEASTIE BOYS NO SLEEP TIL BROOKLYN Columbia

DAVID BOWIE TIME WILL CRAWL EMI America

EUROPE CARRIE Epic

LOU GRAMM READY OR NOT  Atlantic

INXS & JIMMY BARNES GOOD TIMES  Atlantic

CYNDI LAUPER BOY BLUE Epic

OTLEY CRUE GIRLS, GIRLS, GIRLS Elektra

RDBBIE NEVIL WOT'S IT TO YA? Manhattan

I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR Island
JOHN WAITE THESE TIMES ARE HARD FOR LOVERS EMI America
ANG CHUNG HYPNOTIZE ME Getfen

RDGER WATERS RADIO WAVES Columbia

PETER WOLF CAN'T GET STARTED EMI America

AW b W WWRNND B NN D W N

HEAVY
ROTATION

ON JOVI WANTED DEAD OR ALIVE Mercury/PolyGram
ROWDED HOUSE SOMETHING SO STRONG  Capitol
ENESIS IN TOO DEEP Atlantic

EART ALONE Capitol

RUCE HORNSBY & THE RANGE EVERY LITTLE KISS RCA
HITNEY HOUSTON
*BILLY IDOL SWEET SIXTEEN Chrysalis

JANET JACKSON THE PLEASURE PRINCIPLE A&M

VEL 42 LESSONS IN LOVE PolyGram

ENNY LOGGINS MEET ME HALF WAY Columbia

ICHARD MARX DON'T MEAN NOTHING Manhattan
*EDDIE MONEY ENDLESS NIGHTS  Columbia

*TOM PETTY & THE HEARTBREAKERS JAMMIN' ME MCA
*BOB SEGER SHAKEDOWN MCA

HITESNAKE  STILL OF THE NIGHT Getfen

IM WILDE YOU KEEP ME HANGIN' ON  MCA

*BTEVE WINWOOD BACK IN THE HIGH LIFE  Warner Bros.

| WANNA DANCE WITH SOMEBODY (WHO LOVES ME)  Arista

—
OK.D

——
U'\QDK.DU'\U.‘A(A)&D(A)\IO\\I

—
D @

ACTIVE
ROTATION

UTTING CREW ONE FOR THE MOCKINGBIRD Virgin
AN FOGELBERG SHE DON'T LOOK BACK  Full Moon/Epic
CE FREHLEY INTO THE NIGHT Megaforce/Atlantic

0ZZY OSBOURNE CRAZY TRAIN CBS
PSEUDO ECHO FUNKY TOWN RCA
MASON RUFFNER GYPSY BLOOD CBS

oW NN

MEDIUM
ROTATION

JON BUTCHER HOLY WARS Capitol

THE CULT LIL' DEVIL Sire/Warner Bros.
DANNY WILSON MARY'S PRAYER Virgin
IMMACULATE FOOLS TRAGIC COMEDY A&M
NIGHT RANGER HEARTS AWAY Camel/MCA
*POISON | WANT ACTION Capitol

SIMPLY RED INFIDELITY Elektra

*PATTY SMYTH DOWNTOWN TRAIN Columbia
RONNIE SPECTOR WHO CAN SLEEP Columbia
ANDY TAYLOR DON'T LET ME DIE YOUNG MCA
THOMPSON TWINS LONG GOODBYE Arista
T'PAU  HEART AND SOUL Virgin

SUZANNE VEGA LUKA Virgin

WARREN ZEVON SENTIMENTAL HYGIENE Virgin

AN W W W bhE BN D WU RN

BREAKOUT
ROTATION

ART OF NOISE DRAGNET Chrysalis

JON ASTLEY JANE'S GETTING SERIOUS  Atlantic

STAN CAMPBELL YEARS GO BY Elektra

JUDE COLE LIKE LOVERS DO Warner Bros.

STEVE EARLE | AIN'T EVER SATISFIED MCA

GEORGIA SATELLITES MYTH OF LOVE Elektra

HIPSWAY ASK THE LORD Columbia

STEVE JONES MERCY MCA

TOM KIMMEL THAT'S FREEDOM  Mercury/PolyGram

LITTLE STEVEN TRAIL OF BROKEN TREATIES Manhattan
LIVING IN A BOX LIVING IN A BOX Chrysalis

ALISON MOYET IS THIS LOVE? Columbia

OMAR & THE HOWLERS HARD TIMES IN THE LAND Columbia/CBS
PARTLAND BROS. SOUL CITY Manhattan

JENNIFER RUSH & ELTON JOHN FLAMES OF PARADISE Epic
BERNIE TAUPIN CITIZEN JANE RCA

TNT 10,000 LOVERS (IN ONE) PolyGram

GINO VANNELLI WILD HORSES Epic

WORLD PARTY ALL COME TRUE Chrysalis

Y&T CONTAGIOUS Geffen

N W N BN WODRN WD B DN B B W

* Denotes former Sneak Preview Video.
For further information, contact Jeanne Yost, director of music programming,
MTV, 1775 Broadway, New York, N.Y. 10019.

New Videoclips

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

ABC

When Smokey Sings
Alphabet City/PolyGram
Paul Darbychire

Anthia, Vaughn

BRYAN ADAMS
Hearts On Fire

Into The Fire/A&M

Carl wyant/ The Company
Wayne Isham

DAVID BOWIE

Time Will Crawl

Never Let Me Down/EMI Amenica
Glo Productions

Twim Pope

THE CALL

| Don’t Wanna
Into The Woods/Elektra
Kim Dempster

Doug Freel, Jean Pellerin

NATALIE COLE
Jump Start
Everlasting/Manhattan
Fiona O’'Mahoney

Nick Morns

STEVE EARLE

| Ain't Ever Satisfied

Exit Zero/MCA

Karen Bellone/Bell One Productions
Jim Hershleder

GENERAL KANE
Girl Pulled The Dog
Wide Open/Motown

Kurt Phillips

George Bloom

GEORGIO
Tina Cherry
Sex Appeal/Motown
Karolyn Al

Bill Parker

JOHN HIATT
Thank You Girl
Bring The Family/ A&M
Frazier Pennebaker
D.A. Pennebaker

IMMACULATE FOOLS

Tragic Comedy
Dumb Poet/A&M
Vivid Productions

T. vanden Ende

IN VITRO

Man And Woman

in Vitro/Manhattan

Karen Dahl/Yankee Pictures
Fred Schepisi

CHERYL LYNN

If You Were Mine
Start Over/Manhattan

VIDEO TRACK

(Continued from preceding page)

‘““Koo Koo’ and Jon Butcher’s
“Holy War.” A busy man indeed!

Limelight Productions was also
responsible for David Bowie’s clip
for “Never Let Me Down,” the title
track off his new EMI America re-
lease. It was directed by John-Bap-
tiste Mondino, who was the cre-
ative force behind Jill Jones’ clip
for “Mia Boca” and Chris Isaak’s
piece for “You Owe Me Some Kind
Of Love.”

Synthesist Suzanne Ciani recent-
ly appeared as guest host on VH-1's
“New Visions’’ music video pro-
gram. Besides videoclips, viewers
were treated to a live performance,
which included “The Eighth Wave,”
“The Velocity Of Love,” and “Lay
Down Beside Me.”

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Linda Moleskr, Video Track, Bill-
board, 1515 Broadway, New York,
N.Y. 10036.

Karolyn Al
Bl Parker

ALEXANDER O'NEAL

Fake

Hearsay/CBS Associated/ Tabu
Pamela Tarr

Paula Walker

RAY, GOODMAN & BROWN

Let's Make Love Tonight
Tike it To The Lirit/EMI America
Michael Owen

Michael Oblowitz

THE SILENCERS

Fainted Room
A Letter From St. Paul/RCA

How About That, Folks

Martin Brierley/The Molotov Brothers
Martin Brierley, Steve Lowe

STARSHIP

It’s Not Over (Till It’s Over)
No Protection/Grunt/RCA

Paul Flattery/Spht Screen

Jim Yulach

JOHN WAITE

These Times Are Hard For Lovers
Rover’s Return/EM| America

Michael Adler. Michael Riftle

Jetf Stein

? The multitalented Herb Alpert, trumpeter and co-

tounder of A&M Records, is seen blowing his horn at the VH-1 studios in New
York. Alpert stopped by to tape a spot on *‘Celebrity Hour With Roger Rose”
and to promote his single “Diamonds."

ISSUE DATE:
AUGUST 1
AD CLOSING:
JULY 7

E A Billboard SPOt“ht " the Nation and Its Music

For more ad details please contact

NEW YORK
Gene Smith, Associate Publisher
(212) 764-71356

LOS ANGELES
Mary Fisher (213) 273-7040

MIAMI
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Toscanini For A New Generation

Archival Portrait Of Maestro At Work

BY STEVEN DUPLER

NEW YORK An arduous recon-
struction of archival audio and vid-
eo programs by Arturo Toscanini is
enabling a generation unfamiliar
with the legendary maestro to view
him at work with the NBC Sympho-
ny Orchestra, during the period
1948-52.

The postproduction magic on the
project was performed by a team of
engineers, producers, and classical-
ly trained musicians at Howard
Schwartz Recording Inc., based
here. Co-producers on the programs
are Sergio Getzel, administrator of
international sales for NBC Inter-
national Ltd., the program’s distrib-
utor, and Wayne Stuart, producer/
program manager for NBC Enter-
prises.

Toscanini died 30 years ago. The
10 programs HSR recently complet-
ed at its Studio West were culled
from a series of televised concerts
aired only once before, in 1952.

The audio/video material—now
fully synced and cleaned up—is be-
ing offered to the international
home video, educational, and broad-
cast television markets by NBC In-
ternational Ltd.

‘““We showed the programs at
MIP in Europe this year, and the re-
sponse was phenomenal,” says Get-
zel. While no home video or broad-
cast deals have yet been inked, he
says there is “strong interest and

ongoing talks” with parties in Ja-
pan, Germany, Italy, and the U.K.

Getzel says he is also hopeful he
will soon be able to announce a do-
mestic syndication deal with a
“PBS-type station” as well as a sim-
ilar syndication arrangement in
Canada.

According to Getzel, preproduc-
tion was perhaps even more time
consuming and painstaking a pro-
cess than the actual postproduction
at HSR.

“The planning, negotiating, and
implementation of this project has
taken three years,” he says. “Just
finding all the material, deciding
what was the best, gaining rights to
all of it—it was a long road.”

The archival material delivered to
HSR last December was a chaotic
mixture of 35- to 40-year-old kine-
scopes and audiotapes obtained
from the Library of Congress, Lin-
coln Center Research Library, NBC
Inc., RCA Records, Voice of Ameri-
ca, the Toscanini estate, and a num-
ber of private collectors.

Roy Latham, an engineer who
worked on the project at HSR, says
the source materials were ‘“noisy,
distorted, and badly packed,” with
“many seriously damaged by water
and mildew after years of being
stored in a damp basement.”

To make matters even more diffi-
cult, none of the source materials
contained any synchronization ref-
erences; many of the old kinescopes

Audio Track

NEW YORK

JHON FAIR was in at Unique Re-
cording, producing ‘“‘Illusions,”
Dhar Braxton’s new single on
Sleeping Bag Records. Roey Sha-
mir was at the controls.

Mallory Earl has been mixing
tracks on MCA’s Brenda K. Starr
at Duplex Sound. Also, Anthony &
the Camp recorded and mixed two
cuts, ‘“Thought I Could Handle It”
and “Don’t Forget Your Way To
My Heart,” both for Jellybean/
Warner Bros. Records. Earl han-
dled mixing with producer Deo-
dato. And Dikki Deveraux was in
for MEDE Productions to record
and mix two cuts, ‘“Take Time Out
For Love’ and ‘“You Minus Me

STUDIO MANAGER
POSITION
NOW AVAILABLE
IN SANTA MONICA

RECORDING STUDIO

Complete with SSL
EXCITING JOB

FLEXIBLE HOURS
MUST HAVE PRIOR EXPERIENCE.
Please send resumes to:
JEFFREY M. FRYER & CO. INC.
1800 AVENUE OF THE STARS
Suite # 1015
LOS ANGELES, CA 90067

Equals Nothing.” Earl produced
and mixed.

LOS ANGELES

WARNER BROS.” John Sieger
worked on overdubs with producer
Mitchell Froom at Sunset Sound
Factory. Tchad Blake engineered.
Lisa Hartman finished up her al-
bum for Atlantic Records with Bill
Wray producing and Richard Bos-
worth engineering. Dave Knight
assisted on the project. Jim Cox
was in producing tracks for Albert
Lee for a masters series album on
MCA Records. Mark Howlett engi-
neered.

Air Supply recent]y cut tracks at
TMF Studios. Group leader Gra-
ham Russell co-produced four
tracks with TMF’s Ron Bloom.
Bloom played all instruments, han-
dled arrangements, and pro-
grammed the studio’s Fairlight Se-
ries III computer musical instru-
ment.

Fiesta Studios recently hosted
Jesters Of Destiny. In to record
their EP of cover songs, “In A
Nostalgic Mood” (slated for re-
lease in July), they also laid the
foundation for their second LP,
“No Laughing Matter.” Both pro-
jects will be on Dimension/Rest-
less Records with the EP serving
as follow-up release to the Jesters’
first LP, “Fun At The Funeral.”
Bruce Duff and Ray Violet pro-
duced the sessions.

(Continued on page 66)

were damaged and, in some cases,
previously edited. Further, two of
the 10 programs were operas, pre-
senting serious lip-syncing chal-
lenges.

“The problem was that none of
the picture and audio that we ended
up using for these programs was
ever intended to be synced, as the
audio was for radio broadcast, and
the picture was for separate televi-
sion broadcast,” says Latham.

“When we began the search for
the materials we could use, we had
the original kinescopes, which con-
tained audio soundtracks along with
the optical,” says Getzel. “The prob-
lem was that the audio and video
were recorded at different speeds,
and they deteriorated in different
ways.”

Getzel says the team decided to

(Continued on page 66)

Faithfull Friends. Marianne Faithfull recently completed her new album for
Island, ““Strange Weather,” at A&R Studios in New York. The project features

an eclectic assortment of musicians, ranging from guitarists Bill Frisell and
Robert Quine to keyboardists Dr. John and Garth Hudson. Shown at the console
in A&R are, from left, engineer Joe Ferla, producer Hal Willner, bassist

Fernando Saunders, and Faithfull.

NEW YORK When you buy a dig-
ital synthesizer that costs close to
$100,000, you have the right to ex-
pect more ‘than just good service.
To keep its well-heeled customers
satisfied and to attract new ones,
Fairlight Instruments of Sydney,
Australia—the maker of the Com-
puter Musical Instrument—says it
is implementing an unusually com-
prehensive service plan.

The key element in Fairlight’s
program is specially trained ser-
vice technicians the company calls
“technical ambassadors.” Three of
these factory-trained Australians
are already in place in the field—
two in the U.S,, one in England.

Fairlight Stresses Gustomer Service

More will be assigned in the near
future.

According to a Fairlight spokes-
man, the ambassadors are “totally
familiar with all aspects of soft-
ware design, hardware manufac-
ture, and customer service.

In addition to “supporting and
upgrading” local service personnel
in their areas, the new technicians
will travel extensively around the
continents on which they are
based. Most important, they will be
available for house calls, perform-
ing on-site service and consultation
for Fairlight owners.

During the warranty period,
there is no charge for this service,

says the spokesman. Afterward,
normal service charges will be in
effect.

In additiorn to the ambassador
program, the factory service de-
partment in Sydney is being beefed
up. Customer service head Mario
Paolino says he plans to institute a
24-hour-a-day phone hot line,
through which Fairlight owners
will be able to get advice and ser-
vice information.

The U.K.-hased ambassador is
Greg Jones. The two U.S. special-
ists are Andrew Brent, based here,
and Chris Pearce, in the Los Ange-
les Fairlight U.S. headquarters.

STEVEN DUPLER

First U.S. Studer DASH Recorder Installed

Disc Mastering Calls Machme ‘Easy To Use’

NEW YORK Disc Mastering Inc. is
the first U.S. recipient of Studer Re-
vox America’s long-awaited two-
channel DASH format digital audio
recorder, the D820X. The machine
was installed in May.

Until now, the only two-channel
DASH recorders on the market have
been manufactured by Sony. Tapes
recorded on either the Studer and
Sony machines are compatible, says a
Studer spokesman.

Randy Kling, owner and chief engi-
neer of Disc Mastering, says the ma-
chine is “exceptionally easy to use. I
had my 14-year-old son in over the
weekend, and after a few minutes he
was making copies on it.”

In addition to the Studer deck,
Kling has just received a Neve DTC-1

digital transfer console, one of only -

three in the U.S. Thus, Disc Master-
ing is, for the moment, the only all-
digital Studer/Neve combination stu-
dio in the country.

Kling says his first project with the
hi-tech gear is CD mastering work
for a Dallas-based client. He says he
plans to use the Studer/Neve pair to
archive rare old recordings from the
RCA Records vaults.

Randy Kling, mastering engineer and owner of Disc Mastering Inc. in Nashville,
sits in the driver’s seat behind his new Neve DTC-1 digital transfer console and
his newly acquired Studer D820X digital DASH two-track deck. The Studer is the
first delivered in the U.S.
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A weekly column spotlighting
equipment-related news in the
audio and ndeo production, post-
production, and duplication in-
dustries.

Behind Every Synclavier
There’s a Success Story

POST EXPANSION: Hollywood’s
Post Group is undergoing major ex-
pansion of its full-service postpro-
duction facility. Included in the up-
grade is the addition of an on-line
edit bay, four off-line edit bays, a
second film-to-tape transfer suite, a |
third au