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Will Pan-Euro MTV Pan Qut? Retailers Pleased By Early Test Results

Net Bows In 14 Countries

BY STEVEN DUPLER

LONDON With the launch of 24-
hour-a-day MTV Europe at mid-
night Aug. 1, MTV Networks Inc.
took on a formidable challenge: to
navigate the largely uncharted
waters of Pan-European television
programming by setting a course
that will allow the station to ap-
peal to viewers in 14 different na-
‘tions.

In its quest to become a global
entity, the Viacom International-
owned U.S. company has already
established licensing agreements
that have brought MTV (in slightly
altered forms) to Japan in 1985 and
Australia in 1986.

But the major difference be-
tween these countries and the Eu-

Vestron Slump
Spurs Layoffs,
Exec Shuffle

BY AL STEWART

NEW YORK Vestron’s worsening
financial situation has triggered the
second management shakeup at the
company in the past three months.

Overall, the latest round of
changes includes the dismissal or
reassignment of 15 staffers. Eight
employees, including four top exec-
utives, have been laid off as respon-
sibilities are being reshuffled at
both the video and theatrical divi-
sions of the company.

Among the executives who are
leaving the company: Michael
Wiese, VP, nontheatrical program-
ming; C.J. Kettler, VP, feature film
acquisition; Marilyn DiGirolamo,

(Continued on page 81)

ropean market is that Japan and
Australia are both culturally ho-
mogeneous, while Europe—de-
spite the preponderance of Anglo-
American music product on the
continent—remains in many ways
a group of countries connected po-
litically and economically but sen-

(Continued on page 81)

Cassette Single: Thumhs Up

BY CHRIS MORRIS

LOS ANGELES Initial feedback
on the cassette-single launch shows
it looking A-OK to retail accounts.
After approximately three weeks
with the cassette-single custom fix-
ture in place in more than 1,000

stores, most retailers polled by Bill-
board are finding the tapes to be an
active drawing card.

While some observers say that
haphazard stock replenishment and
a still-low level of consumer aware-
ness are problems that need to be
addressed, others are already laud-

0D Hits Reach New Sales Heights

This story was prepared by Dave
DiMartino in Los Angeles and
Geoff Mayfield in New York.

LOS ANGELES As the universe of
compact-disk-player owners ex-
pands, a signifieant number of top-
selling albums are passing the half-

Former lead guitarist and songwriter for The Biasters and X, DAVE
ALVIN straddles the line between country and rock ‘n rod with his
solo album debu ROMEQ’S ESCAPE. A southwestern <ind of
music with rhythm and blues on one side, country on the other, and
DAVE ALVIN in the middie. Produced by Steve Berlin and Mark
Linett on Epic Rec, Cass, and C.D. Instore 8/24. BFE 40921.

million sales mark in the CD config-
uration—and that number is rapidly
growing.

Whereas a major CD hit of two
years ago might have represented
5% of any album’s total sales, sever-
al labels now boast top-line CD sell-
ers that approach—and in some

ADVERTISEMENTS

Emerging SUPERSTAR Denise Austin, Host of “"GETTING FIT
WITH DENISE™ on ESPN and Fitness Consultant for NBC's
“TODAY SHOW". Has five new videos: SUPER STOMACHS,
HIGH ENERGY AEROBICS, THE TOTAL WORKOUT featuring
low impact aerobics, and HIPS, THIGHS AND BUTTOCKS . ..
“NOBODY DOES IT BETTER” ... PARADE VIDEO . .. Newark,

cases exceed—20% of a hit album’s
total sales.

In short, many of today’s best-
selling CDs could be declared gold
entirely on their own.

Paul Simon’s “Graceland,” for ex-
ample, already past 3 million total

(Continued on page 82)

NJ (Division of Peter Pan Inds.)

ing the configuration as a potential
boost to the waning singles market.

“You don’t need to be a rocket sci-
entist to see it's going to work,”
says Jim Cawley, vice president of
sales for Arista. which is adminis-
tering the RIAA test. Other label
executives agree.

Some of the retail accounts que-
ried have found the cassette single,
priced at $1.99 at most outlets, to be
an out-of-the-box hit.

“It’s doing tremendously,” says
Kenny Dobin, singles buyer for
Washington, D.C.-based Waxie
Maxie's Quality Music, which is
testing the cassette program in all
25 of its stores.

“Everything across the board is
selling, even things that are very
weak on the charts, like Stan Camp-

(Continued on page 72)

House Panel
Approves
DAT Chip Bill

BY BILL HOLLAND

WASHINGTON The prospect of
Congress-mandated installation of
a Copycode chip in digital audio-
tape recorders imported into the
U.S. got a big boost Aug. 3 from
the House Commerce, Consumer
Protection, and Competitiveness
Subcommittee.

With a 6-2 vote the subcommit-
tee marked up a bill that would re-
quire DAT manufacturers to in-
stall a Copycode scanner on DAT
machines earmarked for sale in
the U.S. The scanner would pre-
vent DAT recorders from copying

(Continued on page 80)
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“DON'T MAKE ME WAIT E@R LOVE"

The new single from KENNY G (with vocal by enn y Williams). {{'s the fbllow up
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Indie Distribs Thrive In Summer
Hot Black Product Fuels Surge

BY LINDA MOLESKI

VOLUME 99 NO. 33
JULY RIAA CERTIFICATIONS

Almost 10 years after a plane-crash killed Lynyrd Skynyrd leader Ronnie
Van Zant, five of the band’s albums have been certified multiplatinum.
Paul Grein offers a roundup of the July Recording Industry Assn. of
America certifications. - Page 8

Record Plant Relocation Seen
Manhattan’s Record Plant Studios is likely to become a casualty of the
Times Square redevelopment program. After 20 years in the same mid-
town location, the studio will almost certainly have to relocate. Bill-
board’s Steven Dupler tells the story. Page 10

BOWIE’S BACK ON TOUR
David Bowie talks candidly about his new album and tour, which opened

July 30 in Philadelphia, in an interview with talent editor Steve Gett in the
‘One To One' column. Page 22

NARM Star Peter Glen Blasts Vid Retailers
Retail consultant Peter Glen, who will address the upcoming Video Soft-
ware Dealers Assn. convention, gives the video retailing trade failing

marks in an interview with Billboard's Geoff Mayfield. Page 58
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NEW YORK The summer is heat-
ing up for independent record distrib-
utors, thanks to a run of hit-oriented
black product. Among this season’s

biggest titles are new albums from .

Eric B. & Rakim, UTFO, the Cover
Girls, and Salt-N-Pepa.

Upcoming releases from DeBarge,
the Surf MC’s, and Dana Dane are
also expected to be strong sellers.

“Within the next 30 days, indies
are going to be hot as hell,” says Clay
Pasternack, a buyer for Cleveland-

based distributor Action Music. “Last
summer was big for us, and it looks
like a lot of hit product is coming our
way again.”

This summer the focus seems to be
on rap-type product. “We're getting
in so many rap records,” says Todd
Van Gorp, branch manager of Atlan-
ta-based M.S. Distributing. “Rap
product is doing real well, but {inde-
pendent distributors] need to break a
record nationally, like a Run-
D.M.C.—which showed we can take
a record to 3 million.”

George Hocutt, owner of Los An-

NEW YORK The burgeoning
compact disk market is reflected
in the whopping 104% increase in
the number of new titles released
on CD in 1986.

In fact, among new releases,
CDs were the only major configu-
ration to show gains in new titles
in 1986, according to a tally by the
Recording Industry Assn. of
America.

For CDs, the number of new ti-
tles hit 2,365, compared with 1,160
in 1985.

For LPs, which had shown
about a 10% increase in new titles
in 1985 over the year before, re-
leases dipped 1%, from 2,360 to

CD Titles Zoomed In '86

2,345.

Cassettes were down 6% in new
titles, from 2,395 in 1986 to 2,260.
In 1985, only five fewer cassettes
were released compared with
1984.

For singles, 7-inch releases, re-
flecting the troubled configura-
tion, dropped 17%, from 2,200 to
1,815, while a modest 2% gain, up
to 915 titles, was registered by
combined 10- and 12-inch singles.

For reissues, CDs also showed
the biggest percentage gains, up
to 283% on just 34 titles. LPs were
up 21% to 850, while cassettes rose
18% to 1,195.

IRV LICHTMAN

geles-based California Record Dis-
tributors, is also optimistic about the
current stream of black product.
“There are four or five albums that
are looking good and getting good re-
action. It was slow in April and May,
but June and July were very good for
us.”

Hocutt also notes that distributors
experienced a similar run of hit prod-
uct last summer. “A year ago we
were doing well with the Timex So-
cial Club, Doug E. Fresh, Run-
D.M.C,, and Boys Don’t Cry. But this
is the best batch of good-selling re-
cords we've had in a long time.”

One of the best-selling indies is
Eric B. & Rakim’s new album, “Paid
In Full,” on 4th & Broadway. The re-
cord debuts this week at No. 39 on
the Top Black Albums chart after
having been out just three weeks;
sales reportedly total more than
250,000 units already.

“The record just exploded the day
we got it,”’ says Action’s Pasternack.
“We went through 12,000 copies,-and
we were one of the lightest distribu-
tors on it.”

“Eric B. is blowing out the door for
us,” adds M.S.” Van Gorp. “It’s get-
ting no airplay, but tapes and LPs are
over 20,000 {copies], with a 6-1 ratio.”

Also doing well for 4th & Broad-
way is Amazulu’s self-titled pop/reg-
gae album. The first single from the
record, a remake of the 1970 Bobby
Bloom hit “Montego Bay,” is getting
airplay on urban and top 40 stations

(Continued on page 83)

Deal Would Continue Major Acquisition Spree

ALMI Seeks National Video Buyout

BY GEOFF MAYFIELD

NEW YORK In a move that could
significantly alter the video retail
landscape, the ALMI Group, parent
company of metro New York super-
store chain RKO Warner Theatres
Video, has extended an offer to buy
the 627-store franchise system of
National Video Inc.

If ALMI succeeds in landing the
National web—which has the big-
gest store count among U.S. video
franchisers—it would mark the
New York-based company’s third
major retail acquisition in less than
eight months.

The move would also place two
trade figures who have been bitter
rivals—NVI chief Ron Berger and
Adventureland Video co-founder
Martin Ehman—under the same
corporate umbrella.

On May 27, ALMI purchased the
Salt Lake City-based Adventure-
land franchise, which is said to have
more than 450 stores (Billboard,
June 6). Last winter, the limited
partnership bought out the 13-store
Video Shack chain from its founder,
Arthur Morowitz, outgoing presi-
dent of the Video Software Dealers
Assn. (Billboard, Dec. 13, 1986).

Details about ALMI Group’s of-
fer to buy NVI are vague. In fact,
Berger acknowledges the only rea-
son his company announced the of-
fer is that it is obligated to do so as
a publicly traded company
(NASDAQ/NVIS).

Berger will not divulge any spe-
cific details about the deal. Execu-
tives at ALMI decline any comment;

the company issued a ‘“no com-
ment” through its publicist even be-
fore Billboard made any inquiry
about the bid.

According to Berger, National
Video’s board of directors has asked
ALMI for a clarification of terms.
When spelled out in greater detail,
the board will again review the pro-
posal. It is even possible that a buy-
out could be announced as soon as
the Aug. 16-20 Video Software Deal-

ers Assn. convention, although
Berger says such a quick turn-
around is probably not realistic.
Berger does not tip his hand as to
whether the deal may actually be
consummated: “I'll have to wait and
see what the qualified offer says.”
Further, he says that this is not the
first time he has been approached
with a buyout offer, but earlier bids
came before the firm’s Wall
(Continued on page 78)
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Overall, 39 Certifications In July

Multi Multiplatinums For Skynyrd

BY PAUL GREIN

LOS ANGELES Nearly 10 years
after a plane crash killed Lynyrd
Skynyrd leader Ronnie Van Zant
and two other band members, five
of the group’s albums have been
certified multiplatinum by the Re-
cording Industry Assn. of America.
The double live “One More From
The Road” and the double greatest-
hits set “Gold & Platinum” are the
Florida-based band’s most popular
albums, with U.S. sales of 3 million
units each.

In current activity, the RIAA cer-
tified seven albums gold and plati-
num simultaneously in July: Fleet-
wood Mac’s “Tango In The Night,”
Prince’s ““Sign ‘O’ The Times,” Lin-
da Ronstadt/Emmylou Harris/Dol-
ly Parton’s “Trio,” Randy Travis’
“Always And Forever,” Heart’s
“Bad Animals,” Motley Crue’s
“Girls, Girls, Girls,” and Whitney
Houston’s “Whitney.”

The Houston album was also cer-
tified double platinum, and its lead-
off single, “I Wanna Dance With
Somebody (Who Loves Me),” went
gold. It’s the first gold single by a
female solo artist since Madonna’s
“Angel” two years ago.

Two albums advanced to the rar-
efied 7 million sales plateau: Huey
Lewis & the News’ “Sports” and
Madonna’s “Like A Virgin.” Only
one other album by a female artist
has been certified for sales of 7 mil-
lion: “Whitney Houston,” which has

in fact surpassed 8 million.

Two other albums moved to the 6
million sales level: Van Halen's
“1984” and ZZ Top’s “Eliminator.”
“1984” thus surpasses the 5 million
unit sales of Van Halen's 1978 debut
album to become the Los Angeles-
based group’s best-selling album to
date. In fact, only one metal-based
album has sold better: Bon Jovi's
“Slippery When Wet,” which has

passed the 7 million mark.

Both of the artists who landed
their first gold albums in July—
Chris De Burgh and Suzanne
Vega—are signed to A&M. Both
singers achieved these break-
throughs with the help of left-field
top five single hits, “The Lady In
Red” and “Luka,” respectively.

The Lynyrd Skynyrd albums

(Continued on page 72)

BY STEVEN DUPLER-

NEW YORK Compact-disk-only
indie label Rykodisc will release in
October a Frank Zappa 3-inch CD
single for commercial sale at a ten-
tative price of $3.98. The label is the
first to announce such plans.

As the momentum behind the lit-
tle laser-read disks begins to build,
two other labels—Motown and
A&M—become the first majors to
reveal their debut 3-inch titles, from
Stevie Wonder and Squeeze, respec-
tively. The Wonder and Squeeze
CDs will be used for in-store and ra-
dio promotion only, however. Two
independent labels—Telarc and
DMP—previously placed orders for

Ryko Taps Zappa For First
Commercial 3-Inch GD

promotion-only 3-inch CDs (Bill-
board, Aug. 1).

The Zappa CD will contain an al-
bum mix of “Peaches En Regalia,”
from the Mothers Of Invention al-
bum “Hot Rats,” which will be re-
leased on CD simultaneously with
the single. Also included on the 3-
inch will be an alternate take of the
same song, with an extended violin
solo by Sugarcane Harris. The pro-
gram length will be somewhere be-
tween 10 and 20 minutes.

“This is not a gimmick for us,”
says Don Rose, Rykodisc’s presi-
dent. “We are viewing this as an ac-
tual single.”

Distribution of promotional and

(Continued on page 83)

Bhaskar Menon Explains Reorganization
EMI Music Chief Cites Global Marketing View

BY DAVE DiMARTINO

LOS ANGELES The appointments
of David Berman as president of
Capitol Records and Don Zimmer-
mann as president of international
marketing for EMI Music World-
wide are part of a global strategy to
coordinate EMI Music Worldwide’s
marketing power, says Bhaskar
Menon, chairman and CEO.

Those appointments—part of a
series of major changes at EMI’s
U.S. record operations that have
taken place in the past six months—
have caused some confusion among
industry observers, many of whom

are unclear about the shifts in title
for label heavyweights Joe Smith,
Berman, and Zimmermann.

On the surface, it may appear to
be a complex game of musical
chairs: Zimmermann, former Capi-
tol Records president, is assuming
his new position as president of in-
ternational marketing at EMI Music
Worldwide’s London office; Ber-
man, former president of Capitol In-
dustries-EMI Inc., has taken over
Zimmermann'’s position as president
of Capitol Records; and Smith, for-
mer vice chairman and chief execu-
tive of Capitol Industries-EMI Inc.,
now assumes Berman'’s previous ti-

BY GEOFF MAYFIELD

NEW YORK Two incumbents
and two newcomers won slots on
the Video Software Dealers Assn.
national board of directors in the
trade group’s recently concluded
mail-in election.

The winners, who emerged
from a field of nine candidates, are
Dave Ballstadt, Lou Berg, Allan
Caplan, and Carol Pough.

Ballstadt, president of the 10-
store, Twin Cities web Adventures
In Video, and Berg, co-owner and
operator of Houston superstore
Audio/Video Plus, were the only
incumbents on the slate of candi-
dates; both had been tapped to run

VSDA Elects New Board

by VSDA’s nominating committee
(Billboard, May 2).

The other two winners, Caplan
and Pough, had been nominated at
large by the trade group’s general
membership (Billboard, May 30).
Caplan is owner and chairman of
the board of Omaha, Neb.-based
Applause Video, which operates a
total of 69 company-owned stores,
franchised stores, and racked out-
lets. Pough is president of Santa
Anna, Calif., store Video Cas-
settes Unlimited; her partner and
husband, John Pough, is a former
VSDA board member who was the
trade organization’s national pres-
ident during the 1985-86 term.

(Continued on page 78)

tle of president and remains chief
executive.

Explaining the shift, Menon
points out that Smith’s transition
from vice chairman to president is
entirely logical, given the new ap-
pointments of Zimmermann and
Berman. “When Berman moved to
be president of Capitol Records,
Capitol Industries had no presi-
dent,” says Menon. Smith, says
Menon, “retains the prime title that
he has always had, which is chief ex-
ecutive. So this is just a different
nomenclature, because it would be
very odd to have a chairman, a vice
chairman, and no president.” -

The new position created for Zim-
mermann, says Menon, signals a
consolidation of what until now has
been a parallel marketing structure
for EMI Music Worldwide. “We’ve
had an international department out
of EMI Records, which is our U.K.
record company, and we’ve had an
international department out of
Capitol, both in parallel and with
different lines of management—one
reporting to the president of Capi-
tol, the other reporting to the man-
aging director of EMI Records.”

Thus, he adds, when EMI Music
Worldwide had worked with any of
its companies elsewhere for market-
ing purposes, it had to deal with
“two men—or two groups of peo-
ple—carrying what is in terms of
the reality of that homogeneous
market a common product idiom
with a different marketing picture.
Obviously, in marketing terms,
there’s an illogicality about that.

(Continued on page 80)

Stern, dedicate a refurbished playground in Brooklyn Heights, New York, to the
memory of singer/songwriter and activist Harry Chapin, who died in an auto
accident in 1981. Accepting the honor is Chapin's widow, Sandy Chapin.

EXECUTIVE TURNTABLE |

RECORD COMPANIES. EMI Music Worldwide appoints Don Zimmermann pres-
ident of international marketing, based in London. He was president of Cap-
itol Records. Zimmermann will be succeeded by David Berman, who was
president of Capitol Industries-EMI Inc. Berman is based in Los Angeles.
Also, Colin Hodgson is named executive vice president of Capitol Indus-
tries-EMI. In addition to his new responsibilities, he will continue as vice
president of finance for EMI Music Worldwide (see story this page).
Rudolf Gassner is named chief executive officer of BMG Music Interna-
tional, based in New York. In addition to his new responsibilities, he will con-

STARKS

ZIMMERMANN

BERMAN

tinue as president of that division.

Jimi Starks is appointed vice president of sales for CBS Records’ black mu-
sic division, based in New York. He was vice president of Epic/Portrait/CBS
Associated Labels promotion, black music marketing. Also, Louise LoCas-
tro-Kaufman is promoted to production manager of merchandising for CBS
Records. She was production coordinator of merchandising.

Shelly Rudin becomes senior vice president of national sales for Peter Pan
Industries, the Newark, N.J.-based children’s label. He was senior vice presi-
dent of PolyGram Records.

Elektra Records promotes Ray Gmeiner to national director of album radio
promotion and Roger Smith to national director of top 40 radio promotion.
Gmeiner was West Coast regional album promotion director. Smith was pro-
motion marketing manager for the Southern California/Arizona/Nevada re-

gion.

GMEINER SMITH STRAUSS BERKOWITZ

Columbia Records names Amy Strauss and Steve Berkowitz associate di-
rectors of product marketing, East Coast, based in New York. Strauss was
upped from product marketing manager, East Coast. Berkowitz was East
Coast vice president of Lookout Management.

Arista Records in New York names Michele Block manager of national
album promotion. She was manager of national college marketing for CBS Re-
cords.

Jonathan Birkhahn becomes senior attorney for PolyGram Records in
New York. He was an entertainment lawyer with the firm Berger & Steingut.
Ann Martin is promoted to facilities manager at the label. She was assistant
to the executive vice president of marketing & sales.

M. Scott Mampe is appointed director of classical product for the Welk Re-
cord Group in Santa Monica, Calif. She was vice president of Philips-Mercury
classical product for PolyGram Classics.

Wendy Harte joins Frontier Records in Sun Valley, Calif., as national pub-

(Continued on page 78)
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In Memory of Alex Sadkin

4/9/49 - 7/25/87

WHO IS ALEX?
WHO IS HE?
HE IS LOVE
HE IS YOUR DREAM
HE IS YOUR WANTING
YOUR DESIRE
YOUR NEED
YOUR SPRING
THE MUSIC OF LIFE
THE BROOK OF COOL RUNNING WATER
SEARCHING TO TOUCH US ALL
THIS BE ALEX
WHEREVER HE MIGHT BE
HIS TONES
HIS SOUNDS OF THE MUSIC
TOUCH YOUR HEART
AND EAR
FOR THIS BE ALEX
A MAN OF LOVE AND CARE
WE LOVE YOU
GOD, OH GOD
BE WITH YOU FOREVER.

poem by Bert Padell

Lovingly Remembered by Your Friends

Foreigner Michael Lang Lennie Petze

Ed Germano Cyndi Lauper Talking Heads:

Grubman Indursky Padell Nadell Fine Chris Frantz, Tina Weymouth
& Schindler Weinberger & Co. David Byrne, Jerry Harrison

WWWw.americanradiohistorv.com


www.americanradiohistory.com

Record Plant Relocation Seen
Studio Caught In Times Sq. Overhaul

BY STEVEN DUPLER

NEW YORK After 20 years in the
same midtown location, Record
Plant Studios seems certain to soon
become the latest casualty of this
city’s Times Square redevelopment
program that has many music- and
arts-oriented businesses worried
about their future (Billboard, Feb.
7

The City Planning Commission’s
official plans for the reconstruction
of the Midtown Manhattan area
west of Fifth Avenue will not be un-
veiled until this fall; still, real-estate
values have risen dramatically and

continue to do so. This is making it
difficult, if not impossible, for some
businesses to renew their leases.

Nicki Schiralli, general manager
of Record Plant, says this is what
has happened in the studio’s case.
“It wasn’t even a question of rene-
gotiating a new lease,” he says.
“The landlord simply refused to do
that. When we offered $20 million to
buy the building, that was also re-
fused out of hand.”

Norman Halper, a representative
of the First Republic Inc., the build-
ing’s owner, simply said he is “not
interested” in commenting on the
situation.

GBS Sues WHTZ, Gharges
Duping Of Jackson Single

BY JIM BESSMAN

NEW YORK As anticipated, CBS
Inc. has responded to the numerous
radio broadcasts of Michael Jack-
son’s ‘I Just Can’t Stop Loving
You” single prior to its official re-
lease (Billboard, Aug. 1) by suing
WHTZ “Z-100" New York and an
unspecified number of other, un-
identified defendants.

The suit, filed Aug. 3 in New Jer-
sey Superior Court in Hudson Coun-
ty, in no way questions the legality
of the act of broadcasting the Jack-
son single. Instead, it alleges that
persons unknown, referred to in the
charges as “John Does 1-10,” un-
lawfully obtained and/or duplicated
the single and/or subsequently and
unlawfully caused it to wind up in

the possession of WHTZ and other
stations.

CBS further claims that this al-
leged act resulted in WHTZ'’s broad-
cast of the song two days ahead of
CBS’ July 22 authorized ‘“‘advance
copy date,” causing several compet-
ing New York-area stations to com-
plain of “unfair and discriminatory
treatment’” by CBS. Consequently,
CBS believes that some stations re-
taliated by curtailing airplay of oth-
er CBS records and withholding air-
play reports to the trades.

Additionally, the CBS complaint
asserts that some of these stations
were so0 ‘‘desperate’’ to play the sin-
gle that they taped WHTZ’s broad-
casts of it, with the ensuing re-
broadcasts being of inferior sound

(Continued on page 83)

AFTRA Supports Royalty Artists
Fight Over Session-Fee Guts

BY IS HOROWITZ

NEW YORK Efforts by the re-
cording industry to roll back gains
won by royalty artists and back-
ground singers in past union agree-
ments have placed talks for a new
contract in jeopardy, according to
the American Federation of Televi-
sion and Radio Artists.

The union says that more than
100 of its members, including many
of star status, have petitioned AF-
TRA to resist label pressure. AF-
TRA lists Lionel Richie, Billy Joel,
Aretha Franklin, Melissa Manches-

ter, Donna Summer, Jackson
Browne, and Rosanne Cash among
those who have spoken out.

One of the main points at issue,
according to John Hall, AFTRA na-
tional secretary, is the industry de-
mand that session fees for royalty
artists be cut back from $330 a song
to $110. Hall points out that the re-
cordings of many royalty artists
never sell enough to earn back pro-
duction costs and so never provide
royalties. Session fees are thus the
only income these artists earn from
recordings, he says.

(Continued on page 82)

Gabriel Top MTV Nominee

NEW YORK Even if Peter Gabriel
doesn’t win everything, he is sure to
be the shining star of this year’s
MTV Video Music Awards. Gabriel
racked up 11 nominations in both
general and technical categories for
his clips “Sledgehammer” and “Big
Time.”

Next in line were Gabriel's for-

FCC votes down
fairness doctrine
...see page 14

mer cohorts, Genesis, and Madonna,
who each garnered six nominations
in various categories.

The finalists in the nine general
and seven professional award cate-
gories were announced by the 24-
hour music channel Aug. 5 at the
Hard Rock Cafe here. What follows
is a list of general award finalists.

e Best video: Peter Gabriel,
“Sledgehammer’’; Genesis, “Land
Of Confusion”; Paul Simon, “Boy In
The Bubble’’; Steve Winwood,
“Higher Love”; U2, “With Or With-
out You.”

(Continued on page 80)

“They want to open a restaurant
where we are, and we have about
three months left to either agree to
certain terms they’ve offered or
else find a new home for the stu-
dio,” Schiralli says.

First Republic Inc. has offered a
compromise of sorts to the famous
studio, but Schiralli says the terms
are not acceptable.

The studio occupies the first and
10th floors of the building at 321 W.
44th St.; the lease for both floors ex-
pires in about a year and a half.

According to Schiralli, First Re-
public says it is willing to allow Rec-
ord Plant to continue to occupy the
10th floor, but only if it surrenders
rights to the first floor in October.
If it does not, when the lease ex-
pires, Record Plant must vacate
both floors.

(Continued on page 80) Communications.

We The People. A public-service-announcement radio campaign called A
Celebration Of Citizenship will debut on the airwaves this month. Pictured, from
left, are participants George Taylor Morris, director of programming for the
Global Satellite Network and writer/producer/host of “Reelin’ In The Years”;
Thom Ferro, vice president and general manager, Westwood One Radio
Networks; Sharon Gelman, project director; Frank Cody, program director of
KTWV-FM “the Wave” Lds Angeles; and Michael Jensen, president, Jensen

lT’S TIME FOR a pop quiz. What two artists have
earned the most No. 1 hits on the Hot Black Singles
chart so far in the '80s? Hint No. 1. Both artists are
named Jackson. Hint No. 2: Neither is named Michael.
Hint No. 3: They're the owners of the incoming and out-
going No. 1 black singles.

The artists, of course, are Freddie Jackson, whose
“Jam Tonight” jumps to No. 1, and Janet Jackson,
whose “The Pleasure Principle” dips to No. 5. Both Jack-
sons have amassed six No. 1 black hits so far in this dec-

ade—including, in both

cases, one duet. Freddie
e L T
T e

teamed with Melba
Moore for 1986’s “A Lit-
tle Bit More,” and Janet
backed Herb Alpert on
the recent “Diamonds.”
Tied for second place
are Kool & the Gang and
Stevie Wonder, who have

each garnered five No. 1

black hits so far in the
’80s. Of course, both of
those acts have been piling up No. 1 hits since the start
of the decade. By contrast, Freddie didn’t land his first
No. 1 until June 1985, and Janet didn’t hit No. 1 until
March 1986. They are babies.

The three most prominent black stars of the '80s—Mi-
chael Jackson, Lionel Richie, and Prince—have each
had four No. 1 black hits in this decade.

ARISTA RECORDS has three albums in the top 10 for
the first time in its 13-year history. Whitney Houston’s
“Whitney” is No. 1 for the eighth straight week, the
Grateful Dead’s “In The Dark” jumps two notches to
No. 7, and Kenny G’s “Duotones” dips a notch to No. 8.

Houston has now amassed 22 weeks at No. 1 so far in
the '80s, a total topped by only two artists: Michael Jack-
son, with 37 weeks, and Prince & the Revolution, with
27. Bruce Springsteen is in fourth place with 18 weeks,
and the Police are fifth with 17 weeks.

The Grateful Dead this week cracks the top 40 on the
Hot 100 for the first time, as “Touch Of Grey” jumps 15
notches to No. 32. The Dead’s top 40 breakthrough
comes more than 17 years after the group first hit the
Hot 100, with “Uncle John’s Band.” Robert T. Durkee of
Altoona, Wis., notes that this is the longest gap between
an artist’s first Hot 100 appearance and its first top 40
hit. Runners-up are Jim Capaldi, William Bell, Billy
“Crash” Craddock, Donnie Elbert, and Ray Price.

Kenny G’s album is the first jazz-oriented album to
crack the top 10 since Al Jarreau’s “Breakin’ Away” in
October 1981—unless you count Quincy Jones' more
pop-minded “The Dude” in April 1982.

FAST FACTS: U2 was a platinum-level supergroup

by Paul Grein

' 0: Who Has Most No. 17°80s Black Hits?
A: Not The Three Most Prominent Acts

long before it had any singles support. But now the Irish
band is arguably the hottest singles act in the business.
The group’s “I Still Haven't Found What I'm Looking
For” is in its second week at No. 1 on the Hot 100, and its
prior release, “With Or Without You,” was No. 1 for
three weeks. No other act has logged as many as five
weeks at No. 1 this year.

Madonna’s “Who's That Girl” jumps five notches to
No. 2, becoming her 12th consecutive top five single.
Only two other artists have managed to string together
this many successive top
five hits. Elvis Presley
made the mark with 24
consecutive A sides; the
Beatles scored with 15 in
a row. Elvis’ record is
probably safe, but Madon-
na may well catch the Fab
Four. Who would have
guessed that?

Reggie and Vincent
Calloway of Midnight
Star wrote and produced
two of the top three hits on this week’s Hot Black Sin-
gles chart. But neither hit is by Midnight Star. Levert’s

“Casanova” leaps four notches to No. 2, and Natalie |

Cole’s “Jump Start” inches up a notch to No. 3.

K.T. Oslin’s “80s Ladies” jumps to No. 12 on this
week’s Hot Country Albums chart after debuting last
week at No. 15. That was reportedly the highest entry
ever for a debut album by a female country singer.

WE GET LETTERS: Philippe Brieu of Perpignan,
France, notes that in its entire 26-week chart run,
“Bruce Springsteen & The E Street Band Live/1975
'85” made just one upward move. That was on April
25—in its 22nd week on the chart—when it jumped from
No. 135 to No. 127. That’s what happens when you debut
at No. 1.

Brieu adds that three is a lucky number for at least
two chart acts: Genesis and Run-D.M.C. Both are
three-member groups, and both are coming off albums
that peaked at No. 3 and sold more than 3 million units.
But whereas Genesis has pulled three top three singles
from “Invisible Touch,” none of Run-D.M.C.’s three
chart hits from “Raising Hell” have cracked the top
three.

Marty LeGere of Rotterdam, N.Y., notes that the
Scottish trio Danny Wilson, whose “Mary’s Prayer”
jumps to No. 33 on this week’s Hot 100, joins the ranks
of such groups as Jethro Tull, the Marshall Tucker
Band, and Lynyrd Skynyrd. It's the latest group that
sounds like it was named after one of its members—but
wasn't.
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Kiri Sings
-~ Gershwin

o One (ﬁle greatest sing;ars of our time,
- KIRITE KANAWA, offers world-premiere
reCOrhgs of the original versions of
memy Loves mlx‘ﬁ“ceable You,
Love Walked In, The Man Love I Got
Rhythnrundflo more of Gershwin’s
best—lomd-seﬂgﬁ The superb original
orchestrations are olayed brilliantly
Gerﬁin—saocialict John McGlinn
| and the New Princess Thdter Orchestra
~ and ﬂw York Choral Artlsts
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Paul Simon

= “Qraceland:
L.

The African Concert”

The Home Video

“Towering and memorable.” The New York Times A world class extravaganza’ The New York Post

Paul Simon’s Graceland is now more than just the multi-platinum Album of the Year and the concert event
of the season. It’s a video event for all time.

Filmed in Zimbabwe, “Graceland: The African Concert” captures all the excitement, the color and the majestic
music of this memorable experience in a full-length concert video. Paul Simon, Hugh Masekela, Miriam Makeba
and Ladysmith Black Mambazo perform the Grammy-winning music of Graceland, plus all new material.

Original choreography, authentic costumes and state-of-the-art staging all make “Graceland: The African
Concert” a video event to relive again and again.

Directed by Michael Lindsay-Hogg * Produced by Ian Hoblyn * Music Recorded and Mixed by Roy Halee

Suggested list price: $29.98 VHS 3-38136

W VHS i
. OQ(oowey srerec] ~
© 1987 Warner Bros. Records Inc.
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COPYGODE:

In last week’s Commentary, Wil-
helmus Andriessen, chief applica-
tions officer of BASF, expressed-
his views on digital audiotape and
home taping. A reply on behalf of
the International Federation of
Phonogram and Videogram Pro-
ducers follows.

BY IAN THOMAS

In the the torrent of words and opin-
ions about digital audiotape, it is
easy for the fundamental issue to
be obscured and the standpoint of
the music industry to be misrepre-
sented. Let me start, then, by stat-
ing the attitude of IFPI’s board,
which represents the interests of
the recording industry globally.

The recording industry does not
oppose the results of research and
new technology. But when these re-
sults represent improvements in
copying techniques that make it
possible for the consumer to make
near-perfect copies of compact
disks, the industry has to qualify its
acceptance.

Record producers will welcome
DAT when:

¢ The incorporation of Copycode
in DAT recorders is made manda-
tory. -

¢ High-speed duplication of prere-
corded DAT becomes technically
possible.

® DAT cassettes of different com-
panies are made compatible or inter-
changeable.

The first of these conditions has
given rise to considerable opposi-
tion, notably from the tape manu-
facturing industry and the consum-
er electronics industry speaking un-
der the banner of the Home Taping
Rights Campaign in Britain and the
Home Taping Rights Coalition in
the U.S.

Even the names of these bodies
are based on a fallacy. There is no
inalienable human right to “home
tape,” either legally or morally.

The Berne Convention for the
Protection of Literary and Artistic
Works does allow a private copying
exception to the fundamental right
of the author to control the copying
of his work. But this exception was
first permitted in an era when such
copying typically took the form of a
scholar manually copying out sec-
tions of a textbook. Further, the ex-
ception was allowed only on condi-

MAKING THE DISTINCTION
In your recent article describing po-
tential copyright infringement by
program suppliers that market com-
pact disk product to radio stations for
broadcast (Billboard, July 18), you
ran a comment from Century 21 pro-
gramming vice president Dave Scott
that in the context of your article in-
correctly characterizes the service we
provide for reporting stations.
Century 21, according to your arti-
cle, sells current music CD compila-
tions to radio stations. We, Album
Network, on the other hand, send to
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Who’s Right To Tape?

THE EQUITABLE APPROACH TO DAT

tion that such private copying did
not harm the author’s own economic
interests.

I think that one point all are
agreed on is that home taping of re-
corded music has now become big
business—for blank tape manufac-
turers like Andriessen’s BASF. The
unjust and immoral aspect is that
those without whose work the home
taping business would not exist—
the artists, composers, and record
companies—earn nothing from that

late '40s. The consumer has an in-
terest in a wide range of repertoire

" being made available at affordable

prices and in seeing that new artists
are being recorded. This depends
entirely on the existence of a viable
music industry.

Andriessen’s own industry is
equally dependent on the health of
the music industry. By definition,
any industry that makes and sells a
blank medium depends for its suc-
cess on the desire and ability of con-

protection is there

the lifeblood of
the music industry’

lan Thomas is director general of the
International Federation of Phonogram &

‘Copyright

to preserve

Videogram Producers.

business.

Let us be quite clear about one
point. When Andriessen tells us
that the growth of the music indus-
try is the result of the technological
skills of the hardware manufactur-
ers, he has things exactly the wrong
way around. The fundamental mo-
tive for consumers in buying our
prerecorded sound carriers, his
blank tapes, and the hardware in-
dustry’s equipment is their desire to
hear the music of their favorite
composers and artists.,

It is the creativity of musicians,
the flair of composers, and the a&r
and marketing skills of record com-
panies that are primary and that,
encouraged by the blank tape manu-
facturers, the copier expects to take
without any payment.

Much has been said about the in-
terests of consumers in this debate,
and it is well to remember that
there are other consumer interests
at stake apart from the so-called
right to tape. Technical progress of
itself is not necessarily in the inter-
est of the consumer. Sound and au-
dio/visual systems need a long life
to provide maximum availability of
software. :

The LP has been with us since the

sumers to put something else onto
that tape. Every one of the'30 or so
market research surveys in Europe
and the U.S. on home taping has
shown that 90% of copying is of pre-
recorded music.

Without the availability of that
repertoire and the combined skills
of our music industry, the blank
tape industry would be a small-scale
business providing high-cost equip-
ment for ornithologists, journalists,
and business users. So perhaps the
Home Taping Rights Coalition and
Campaign should be renamed the
Blank Tape Industry Rights Cam-
paign.

Returning to the Copycode issue,
there is not enough space here to
discuss the criticisms of its techni-
cal characteristics. While members
of IFPI are satisfied that, properly
used, the encoding process does not
damage sound quality, it has been
agreed by all parties that Copycode
should be fully and objectively scru-
tinized by the National Bureau of
Standards in the U.S. _

I stress the word “objectively”’
because it is clear that the chorus of
criticism has been orchestrated by
the home taping rights people to the
extent that an inaccurate “mockup”

of Copycode was demonstrated in
Washington, only to be withdrawn
with apologies when its perpetra-
tors were challenged.

Their motives are clear enough.
What is less understandable are the
attitudes of those within our indus-
try who have lent their voices to the
opposition. They need to consider
the longer-term consequences of a
defeat for copyright owners in this
battle over the uncontrolled intro-
duction of DAT.

It is all very well for one of to-
day’s successful artists to proclaim
he doesn’t care about home taping.
But what of the next generation of
musicians? What of the situation in
20 or 30 years if copyright owners
do not put down a marker now?

Those studio technicians who
have been quoted as opposing Copy-
code need to consider that the pros-
perity and continued development
of their businesses are inevitably
tied up with the success of the rec-
ord companies whom they accuse of
being “deaf” or not caring about
the quality of their product.

If the music industry loses over
DAT and the early '90s bring an es-
calation in home taping on the scale
of the early '80s, we will all suffer—
recording studios along with per-
formers and composers.

Copyright protection is not some-
thing invented by record companies
to protect their profits. It is there to
preserve the lifeblood of the music
industry.

I believe Andriessen is right in
emphasizing the importance of the
DAT battle for the longer-term fu-
ture. One of the most heartening
things I have found in many meet-
ings with government officials
throughout Europe is a new aware-
ness of the importance of a healthy
music industry (not least in its em-
ployment and export aspects).
There is a shared concern that our
industry must not be the victim of
technological change but must be-
come a partner in sharing the bene-
fits of that change.

Such a partnership has been
achieved with CD. Don’t let us jeop-
ardize it by introducing DAT at the
wrong time and in the wrong way.

radio stations free copies of CD sam-
plers that our company manufac-
tures for the promotional benefit of,
and with the prior permission of, the
record companies whose artists are
involved. .

In light of Billboard’s assertion
that companies that sell compilations
of CD product to radio stations
“could find themselves in copyright-
infringement hot water,” I believe
it's important to emphasize and clari-
fy this important distinction between
Century 21’s business and ours.

Steve Smith
Managing Editor
Album Network
Burbank, Calif.

A MATTER OF RESPECT

Your comments (Billboard, July 25)
about the lack of commercial appeal
of David Bowie’s ‘“Never Let Me
Down” reflect my own feelings about
the less-than-spectacular showing of
Paul McCartney’s “Press To Play.”

Paul obviously put a great deal of
work into the album and turned in
one of his best efforts. Why radio ba-
sically ignored three fine singles
from the album (“Press,” “Strangle-
hold,” and “Only Love Remains”) is
beyond me.

‘What made the situation even
more frustrating was Billboard’s al-
most gleeful reporting of the failure
of “Press To Play” to match the sales
of previous McCartney albums.

When Bowie, Springsteen, Dylan,

and Townshend releases don’t mea-
sure up commercially, there’s always
someone rushing to their defense. Af-
ter all that McCartney has contribut-
ed to music over the past 25 years, he
should be treated with equal respect.

Dean Billings

Hickory, N.C.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Pirate ‘Sarah’ Grew Has Its Say
WNYG Allows Station To Relay Message

BY KiM FREEMAN

NEW YORK Full-service adult
contemporary outlet WNYG Baby-
lon, N.Y., gave over its airwaves
Aug. 5 to the crew that had a brief
run with pirate radio station ‘“‘Sa-
rah’”” off the south shore of Long
Island two weeks ago (Billboard,
Aug. 8).

After four days of beaming in on
the 103.1 FM frequency, Sarah’s
crew was taken into custody by the
Coast Guard and the station was
taken off the air. Those operating
Sarah told the press the action was
a warning to other New York radio
stations that their programming is
too geared toward teens and, in
general, “stagnant and stale.”

Muriel Horenstein, the owner
and general manager of WNYG,
says, ‘I think these kids have a
point, and I [let them] make it.”
She used to own WBAB Babylon,
N.Y, and says, “When I owned
that station, we changed the for-
mat four times, and each time it
was for the better. That was be-
cause I was listening to what peo-

ple had to say.”

Horenstein adds, “If I like what
these people have to say—if I
think they can teach me some-
thing—I might use them as consul-
tants. I think what they’ve done is

‘I think these
kids have a point,
and | let
them make it’

a good statement for the whole
business to listen to. We are all ca-
pable of getting stale, even my-
self.”

She makes it clear that if she de-
cides that the pirate’s concepts are
good enough to use, possible for-
mat changes at WNYG would not
mean personnel changes. ““I have
wonderful people here already,”
she says.

WNYG is a 1,000-watt, AM day-
timer that did not show up in the
recent Arbitrons for the Nassau-

Suffolk, N.Y., market. The station
promoted the Aug. 5 change in pro-
gramming heavily on air and held
a press conference the week be-
fore to alert Long Island residents
to the news.

Ed Arnold, WNYG’s morning
man and an organizer of the Sarah
day, says listeners have been jam-
ming the phones in support of the
move. The station is in the process
of compiling results from a poll
taken the day after the broadcast
to find out what listeners think of
Sarah’s message. Arnold says ad-
vertisers have also been receptive.

WNYG is not your typical com-
mercial station to begin with, Ar-
nold points out. “We've done live
comedy, live theater, and a number
of different things in the morning
show,” he says.

The music mix for WNYG on
Aug. 8 is scheduled to jump from
AC staples like Neil Diamond and
Barbra Streisand to groups the pi-
rates feel are ignored by New
York radio. Examples include the
Ramones, Country Joe & the Fish,
and various hard rock groups.

WASHINGTON |
ROUNDUP

BY BILL HOLLAND

BACK IN THE OTHER COURT
... The fairness doctrine, except for
a few congressional champions and
some public-interest groups, seems
to be turning into a homeless waste
barge no one wants to claim. First,
the Federal Communications Com-
mission cast it adrift last year, call-
ing it unconstitutional. Then Presi-
dent Reagan, on June 20, vetoed a
bill that would have made it into a
law. Then Congress decided it
wouldn’t try to override the veto.
Now the FCC, in a recent open
meeting, voted unanimously Aug. 4
to abolish the doctrine—which re-
quires broadcasters to air all sides
of controversial issues—because it
violates broadcasters’ First Amend-
ment rights. Supporters of the doc-
trine in Congress are expected to
criticize the FCC decision and work
again to attach the bill to legislation
so that President Reagan won’t be
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able to veto it. More later.

HEPORTER-CANDIDATES are
not exempt from the “‘equal-time”
provisions of the Communications
Act, say the FCC and the U.S. Court
of Appeals for the District of Co-
lumbia, which recently ruled that
on-air appearances by a broadcast
reporter who is also a candidate for
public office are subject to the same
equal-time provisions as others. The
FCC had cited a 1965 commission
ruling, and the court concurred.

HIGHER FEES? “No way,” the
National Assn. of Broadcasters is
saying to Senate Commerce Com-
mittee members in a position paper.
There are, as we've told you before,
proposals circulating on Capitol Hill
to reduce the federal deficit by rais-
ing “cost-of-regulation” fees—like

the ones the broadcasting industry
agreed to in order to secure longer
license renewal terms. Now Capitol
Hill wants to slap a surcharge on
such items as transfers of licenses
or major station upgrades.

NIGH’I‘TIME FOR DAYTIMERS?
The NAB conditionally supports an
FCC plan to allow certain Class 111
daytimers and certain other day-
timers on domestic clear channels to
broadcast at night. However, the
NAB, in its filing, asked that night-
time authority be granted on an in-
terim basis because of growing con-
cern over the increased amount of
interference on the AM band. Sta-
tions, according to the NAB position
paper, should be required to con-
form with the new interference pro-
tection rules put in effect last
month.

T-Twins Tour Texas. KHYI "Y-95" Dallas gives the Thompson Twins a Texas-
size welcome as the duo stops by the station on behalf of its new release,
“Close To The Bone.” From left are KHY] air talent Andrea Lively, Y-95 VP/
programming Mark Driscoll, Thompson Twin Alannah Currie, Y-95 MD Chuck
Beck, station air talent Kemosabi Joe, and Twin Tom Bailey.

North Coast Beach Party. WMMS Cleveland rolls out the beach blankets as
Annette Funicello and Frankie Avalon surf into the North Coast area to talk up
their new “Back To The Beach' movie. From left are WMMS morning zoo
members Jeff Kinzbach, “Flash” Ferenc, Funicello, WMMS zoo member Ruby
Cheeks, and Avalon.

TOP 40

At KWIN Stockton, Calif., PD John Willyard says adds are chosen
using “the old ABC method even though we’re not an ABC station.”
That’s why the Other Ones’ “Holiday” (Virgin) is brand new on the
station. “I would have added it three weeks ago,” says Willyard, “but
here, we have music meetings where we listen to tunes, and the major-
ity rules.” Also just getting the thumbs-up from the committee are Cu-
riosity Killed The Cat’s “Misfit” (Mercury), which the PD predicts will
go top 10, and Alexander O’Neal’s “Fake” (Tabu). Willyard has been
paying close attention to Los Lobos’ “La Bamba” (Slash/Warner
Bros.) since the soundtrack scored high on the station’s “Trackin’ At
10” feature. “We played the whole album, and the next morning we
had several adults calling to ask us to do it again,” he says. “We’ve
never had that happen before.”

ALBUM ROCK

WBAB Long Island, N.Y., had the new Def Leppard album, “Hyste-
ria” (Mercury), a week before anybody else, according to MD Ralph
Tortora, “and we'll be playing it well into 1988. You could use any ad-
jective to describe it as long as it was positive.” Tortora says several
tracks are stronger than the first single, “Women,” including “Arma-
geddon” and the title cut. “If you like Graham Parker and Aerosmith
and want to see what they’d sound like in the same band, check out
Faster Pussycat [Elektra],” the MD advises. “We’re keying in on the
12-inch, ‘Don’t Change That Song,” and we're dabbling with a track
called ‘Babylon.”” Tortora also likes Cock Robin’s new single, “Just
Around The Corner” (Columbia), because ‘“‘the lead singer sounds like
Roy Orbison,” and, like Willyard, he’s hot on the new Other Ones
track. “I didn’t play the first single because I was protesting—I want-
ed ‘Holiday’ out. I think their second at bat could pay off with a home
run.”

COUNTRY

Tony Thomas, PD at KIIQ “Kick FM” Reno, Nev,, is playing Ala-
bama’s “Tar Top” (RCA) even though it’s “very different. Time will
tell if the story line of this song is too personal to be understood by
some listeners.” The tune chronicles the musical career of lead singer
Randy Owen, whose voice “rings with conviction,” according to Thom-
as. “Hardcore fans will love it.” Gene Watson’s “Everybody Needs A
Hero” (Epic) answers one of the questions raised in “Tar Top,” says
the PD. “As Randy asks, ‘Is it country enough? Well, it doesn’t get
much more country than this.” Among Thomas’ other current faves:
the Judds’ “Maybe Your Baby’s Got The Blues” (RCA); John
Schneider’s “When The Right One Comes Along” (MCA); and Sawyer
Brown’s “Somewhere In The Night” (Capitol).

JEAN ROSENBLUTH
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BREAKDUT

AMERICA'S MOST POPULAR CONTEMPORARY JAZZ GROUP

T N =

THE NEW RELEASE..."STORIES WITHOUT WORDS" FULLY DIGITAL! FULLY REMARKABLE!

5pyro Gyra's success story contlnues with this fantastic
new title “Storles without words” finding this veteran
ensermble traveling along new muslical highways. Third
world pulses and fiery south of the border percussion Join
the group’s classic sound for an incendiary new disc! Jay
Beckensteln ieads the way with s muscular sax and top
notch production. “Nu Songo; “Cavo Hueso; “Del Cor-
azon; and "Joy Rice" are but a few of soon to be Spyro Gyra
favorltas!

Spyro Gyra's entire catalog from the newly certifled piati-

num groundbreaker “Morning Dance” to the simuitaneous
release of “Storles without words” are available on audio
dynamic digital discs. Recently gold-piated “Carnaval”
adds to two already goid tities In their lustrous catalog
noted for its consistently high sales - during a prolific
career — milllons of sales chalked up and counting! Be sure
tC catch this band live - see for ycurseif why they're one of
the hottest tickets in Americal New video on the way!

Spyro Gyraoncompact disc - a record breaking Amer-
Ican band!

PERSONAL MANAGEMENT: PHIL BRENNAN FOR CROSSEYED BEAR PRODUCTIONS

MCA-5753

ForE AL

FREETIWVE

Y0 GYRA

MCA-1468
MCA-1663

CARNAVAL

CATCHING THE SUN
AVAILABLE ON MCA COMPACT DISCS, HQ CASSZTT=5 AND R=CORDS.

MCA2-6893

MCA-5108

MORNING DANCE SPYRO GYRA
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. PLATINUM-—Stations with a weekly cume ‘
Blllmrd audience of more than 1 million.
® ! GOLD—Stations with a weekly cume
¥ audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
AUGUST 15, 1987 ™ audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLAT'N 36 36 Prince, U Got The Look EX EX The Breakfast Club, Kiss And Tell | 12 22 Los Lobos, La Bamba 31 31 Dionne Warwick & JE"'E‘VOSbOmE, Lov |
37 27 Al Jarreau, Moonlighting (Theme} EX EX Danny Wilson, Mary's Prayer » n [) 13 7 Whitney Houston, | Wanna Dance With S 32 37 Whitney Houston, Didn't We Almost Hav
38 37 Pseudo Echo, Funkytown EX EX Fahrenheit, Lost In Love oh/@ [// 14 20 LL CoolJ, | Need Love 33 38 Go West, Don't Look Down - The Sequel
EX EX Smokey Robinson, Dne Heartbeat 15 19 The Whispers, Rock Steady 34 36 The Breakfast Club, Kiss And Tell
EX EX Curiosity Killed The Cat, Misfit / 16 17 The Jets, Cross My Broken Heart (From A3S Heart, Who Will You Run To
EX EX Depeche Mode, Strangeiove 17 18 Freddie Jackson, Jam Tonight 36 39 Tom Petty And The Heartbreakers, Afl
EX EX David Bowie, Never Let Me Down = 18 21 Whitesnake, Here | Go Again A7 John Cougar Metiencamp, Paper (n Fire
=) . 2 E; E; Ihe Ne;/ %ity Rockers],hReg It Up M ;g %; Cr’?wded House, S%n:jell:m SX Slronﬁ gg 5)0( Europe, Carrie -
3 M evel 42, Running In The Family i i i Whitney Houston, Didn't We Almost Hav The Silencers, Painted Moon
WPLJ FM RADIO KIIS AM fmz Pittsburgh P.D.c Jim Richards 21 10 Lisa Lisa & Cult Jam, Head To Toe 30 EX Prince, U Gol The Lok
New York P.D.: Larry Berger 12 U218l Haven't Found What I'm Lo 22 26 Europe, Carrie A David Bowie, Never Let Me Down
ol y — 2 3 The Whispers, Rock S{eadry . 23 25 Dan Fogelberg, Lonely [n Love A — Cock Robin, Just Around The Corner
1 2 George Michael, | Want Your Sex (From Los Angel PD- St Ri 31 Steve Winwood, Back I The High tife 24 28 Fleetwood Mac, Seven Wonders A — A-Ha, Living Daylight
2§ Los Lobos, La Bamba 0s Angeles 0.2 oteve Rivers o 4 9 Madonna, Who's That Girl 25 27 Michael Jackson, | Just Can't Stop Lo EX EX  Curiosity Killed The Cat, Misfit
3 3 Madonna, Who's That Girf 1 1 George Michael, | Want Your Sex (From 5 6 Starship, It's Not Over ('TH It's Qv 26 29 Danny Wilson, Mary's Prayer EX EX Michael Jackson, t Just Can't Stop Lo
4 1 Heart, Alone . 2 2 The Whispers, Rock Steady 6 8 [Fleetwood Mac, Seven Wonders 27 30 Kim Wilde, Say You Really Want Me EX EX Crowded House, World Where You Live
5 4 Whitney Houston, | Wanna Dance With S 3 4 Hean, Alone 7 7 Suzanne Vega, Luka A28 Smokey Robinson, One Heartheat EX EX The Pointer Sisters, Be There (From
6 6 Gloria Estefan & Miami Sound Machine, 4 6 U2 1 Stii Haven't Found What I'm Lo 8 14 Debbie Gibson, Only In My Dreams A — John Cougar Mellencamp, Paper In Fire EX EX Warren Zevon, Leave My Monkey Alone
7 7 U2 1 Stil Haven't Found What ['m Lo 5 8 Los Lobos, La Bamba . 9 12 Fat Boys & The Beach Boys, Wipeout EX EX Jellybean featuring Elisa Fiorillo, W EX EX Cruzados, Bed Of Lies
8 5 Bob Seger, Shakedown (From "Beverly H & 7 Debbie Gibson, Only In My Dreams Hartford P.D.: Lyndon Abell 10 17 Los Lobos, La Bamba EX EX Laura Branigan, Shattered Glass EX EX Patty Smythe, lsn't It Enough
9 10 Suzanne Vega, Luka 7 3 Gloria Estefan & Miami Sound Machine, 1 6 Los Lobos, La Bamba 11 13 The Jets, Cross My Broken Heart (From EX EX Grateful Dead, Touch Of Grey EX EX Great White, Rock Me
10 13 TPay, Hearl And Soul 8 10 Suzanne Vega, Luka 4 Madonna, Who's That Girl 12 16 Huey Lewis & The News, Doing It All F EX EX  Bananarama, | Heard A Rumour EX EX  Lipstick, What Js It
11 14 The Jets, Cross My Broken Heart (From 9 11 Madonna, Who's That Gurl 3 3 The Whispers, Rock Steady 13 18 Richard Marx, Don't Mean Nothing EX EX Dionne Warwick & Jetfrey Osborne, Lov EX EX Enc Capton, Tearing Us Apart
1212 The Whispers, Rock Steady 10 14 Michael Jackson, | Just Can't Stop to 4 1 George Michael, | Want Your Sex (From 144 T'Pau, Heart And Sou} EX EX Starship, it's Not Over ("TilIt's Dv
13 9 Kenny G, Songbird 11 5 Bob Seper, Shakedown (From "Beverly H 5 2 Debbie Gibson bnly In My Dreams 15 5 Robbie Nevil, Wot's It To Ya
1811 Atlantic $tarr, Always 12 18 TPau Heart And Soul 6 13 Richard Marx, Don't Mean Nothing 16 22 Whitesnake Here | Go Again
15 15 Kiymaxx, I'd $til Say ves 13 9 Whitney Houston, | Wanna Dance With S 7 28 Michael Jackson, | Just Can't Stop Lo 1719 George Michael, | Want Your Sex (From
16 17 Noel, Silent Mornin§ i 14 18 Steve Winwood, Back (n The High Life 3 8 Suzanne Vega, Luka 18 10 Bob eger,vSha@edown (From "'Beverly H L=
17 24 Michael Jackson, | Just Can't Stop Lo 15 12 The Jets, Cross M( Broken Heart (From 9 7 The Jets, Cross My Broken Heart (From 19 24 Klymaxx, I'd Siill Say Yes i
ig ﬂ éahnpt IJ)ac;son,hTrT\tra‘ Plfadsurle F";elguple }g %g [T)gn glllt(Dueé with V?nda Tsa\epérd), [ 10 29 LL Cool J, | Need Love %‘1) gg gm’:‘?v&“b"ﬁs‘?“ ?ga’gea&ﬁﬂw Lov ¥ m e WY T FM
ris De Burgh, The Lady In e System, Don't Distur 1s Groove i wic h i Arumraca
20 18 Smokey Robiﬁson, Just To See Her 18 22 ABC, he:‘Sm:key Smgsb }% 3 g;gns}:g"%hakmown (From "Beverly H 22 28 Whitney Houston, Didn't We Almost Hav L
21 19 Lisa Lisa & Cult Jam, Head To Toe 19 15 Expose, Point Of No Return 13 14 Jellybean {eaturng Elisa Fiorillo, W 23 15 Janet Jackson, The Pleasure Principle . . .
22 22 Surface, Happy 20 25 Jellybean featuring Elisa Fiorilto, W 14 10 Glota Estefan & Miami Sound Machine, 2430 Michael Jackson, | Just Can't Stop Lo o Detroit P.D.: Rick Gillette
A23  — Wil To Power, Dreamin’ 21 17 Robbie Nevil, Wot's It To Ya 15 17  Living in A Box, Lving In A Box ' 25 11 Bryan Adams, Hearts On Fire Miami P.D.; Rick Stacy 1 1 George Michael, | Want Your Sex (From
24 25 LL Cool J, 1 Need Love 22 23 Starship, It's Not Over ('Til It's Ov 16 18 Freddie Jackson, Jam onight 26 26 Motley Crue, Girls, Girls, Girls 1 1 George Michael, | Want Your Sex (From 2 2 Hear, Alone
25 26 Dionne Warwick & Jefirey Osborne, Lov 23 24 Richard Marx, Don't Mean Nothing 17 20 ABC, When Smokey Sings 27 EX  Europe, Carrie 2 3 Los Lobos, La Bamba 33 Freddie Jackson, Jam Tonight
26 28 Steve Winwood, Back In The High Life 24 26 Living In A Box, Living In A Box 18 24 Regina Belle, Show Me he Way 28 EX LL Cool J, | Need Love 3 4 Madonna, Who's That Girl 4 4 Madonna, Who's That Girl
A2]  — Richard Marx, Bon't Mean Nothing 25 28 Smokey Robinson, One Heartbeat 19 21 Robbie Nevil, Wot's It To Ya A29 Dan Hill (Duet With Vonda Shepard), C 4 9 LL Cool)J, | Need Love 5 5 The Whispers, Rock Steady
A28 — Lisa Lisa & Cult Jam, Lost In Emotion 26 29 Wil To Power, Dreamin’ 20 22 Dionne Warwick & Jeffrey Osborne, Lov 30 EX Bananarama, | Heard A Rumour 5 5 Fat Boys & The Beach Boys, Wipeout 6 7 Janet Jackson, The Pleasure Principle
A29 —  Whitney Houston, Didn't We Almost Hav 27 33 Natalie Cole, Jump Start 21 35 Whitney Houston, Didn't We Almost Hav A — Heart, Who Will You Run To 6 8 TPay, Heart And Soul 79 LL Cool J, | Need Love
30 27 The System, Don't Disturb This Groove 28 30 Dionne Warwick & Jetfrey Osborne, Lov 22 11 Surface, Happy A — ABC, When Smokey Sings 7 7 The Jets, Cross My Broken Heart (From 8 10 Suzanne Vega, Luka
29 31 Huey Lewis & The News, Doing It All F 23 15 Janet Jackson, The Pleasure Principle 8 2 The Whispers, Rock Steady 9 11 Los Lobos, La Bamba
30 32 Bananarama, | Heard A Rumour 24 26 Smokey Robinson, One Heartbeat 9 16 Lisa Lisa & Cult Jam, Lost In Emotion 10 15 Michael Jacksen, | Just Can't Stop Lo
—— 31 34 Whitney Houston, Didn't We Almost Hav 25 27 Laura Branigan, Shattered Glass 10 10 Suzanne Vega, Luka 11 14  Jellybean leaturing}EIisa Fiorillo, W
32 35 Lisa Lisa & Cult Jam, Lost In Emation 26 32 Prince, U Got The Look 11 13 Jellybean featuring Elisa Fiorillo, W 12 17 Stephanie Mills, | Feel Good All Over
33 EX  Freddie Jackson, Jam Tonight 21 37 Lisa Lisa & Cult Jam, Lost In Emotion 1212 Sa-Fire, Let Me Be The One 1316 Fat Boys & The Beach BOF' Wipeout
34 21 Janet Jackson, The Pleasure Principle 28 30 Bananarama, | Heard A Rumour 13 18 ABC, When Smokey Sings 14 18  Huey Lewis & The News, Doing It All F
> A3 Herb Alpert, Making Love In The Rain 29 31 Huey Lewis & The News, Doing It All £ 14 19 Michael Jackson, | Just Can't Stop Lo 15 21 Whiiney Houston, Didn’t We Almost Hav
WNHTZ F17?7 A — Curiosity Killed The Cat, Misfit 30 36 Herb Alpert, Making Love In The Rain 15 & U2 1'Still Haven't Found What I'm Lo 16 6 Bob Seger, Shakedown (From “Beverly H
E: a E,L C’o?IDJ, IdNeed Lmz)e' . 31 33 The System, Night Time Lover A{? E Eloel. Silgnt Maorning g ;g TréetCur;, Wgy Ckan'tsl Be You?
. rateful Dead, Touch rey 32 25 Whitney Houston, | Wanna Dance With S i ° urope, Larrie ABC, When Smokey Sings
New York _ P.D.: Scott Shannon £X EX Level 42, Running In The Famly B 5 TRy Sioters. Be Taeve (From Washington o P.D.: Mark St. John 18 11 BonCecer Shakedown (From “Beverly H 19 22 Dionne Warwick & lefirey Osborne, Lov
11 George Michael, | Want Your Sex (From EX EX  The Outfieid, Since You've Been Gone 30 38 GoWest, Don't Look Down - The Sequel 1 2 Debbie Gibson, Only in My Dreams 19 21 Dionne Warwick & Jetfrey Osborne, Lov 20 23 Jonathan Butler, Lies
2 4 Madonna, Who's That Girl 35 EX David Bowie, Never Let Me Down 23 Expose, Point Of No Return 20 20 The Qutfield, Since You've Been Gone 21 24 Herb Algen, Making Love [n The Rain
3 12 Los Lobos, La Bamba A36 — LeVert, Casanova 35 George Michael, | Want Your Sex (From 21 2% Whitne{ Houston, Didn’t We Almost Hav 22 8 Kenny G., Songbird
4 2 Heart, Alone A3 —  Heart, Who Will You Run To 4 1 U2 1 Stll Haven't Found What I'm Lo 22 28 Curiosity Killed The Cat, Mistit 23 25 Steve Winwood, Back in The High Life
5 9 Suzanne Vega, Luka A38  — Expose, Let Me Be The One 5 4 Heart, Alone 23 24 Smokey Robinson, One Heartbeat 24 EX Natalie Cote, Jump Start
6 5 Gloria Estefan & Miami Sound Machine, A —  Whitesnake, Here ( Go Again 6 7 Ki(maxx, I'd Stul Say Yes 24 30 Herb Alpert, Making Love In The Rain 25 EX Regina Belle, Show Me The Way
7 3 Whitney Houston, | Wanna Dance With S - ‘ 79 LL Coof J, | Need Love 25 25 Freddie Jackson, Jam Tonight A — LeVert, Casanova
8 8 The Jets Cross My Broken Heart (From ;. 8 11 Madonna, Who's That Girl 26 27 Regina Belle, Show Me The Way A — Lisa Lisa & Cult Jam, Lost In Emotion
9 7 y2, 1 Still Haven't Found What I'm Lo N m 9 13 The Whispers, Rock Steady 27 29 Alexander O'Neal, Fake A The Pointer Sisters, Be There (From
10 6 Bob Seger, Shakedow: (From “Beverly H a 10 8 Suzanne Vega, Luka A28 —  Richard Marx, Don't Mean Nothing A Giorgio, Tina Cherry
1113 TPay, Beart And Sou 1116 TPay, Hearf And Soul 29 15 Heart, Alone EX EX  The Cover Girls, Spring Love
12 18 Michael Jackson, | Just Can't Stop Lo M 12 12 Surface, Happy A30 —  Whitesnake, Here | Go Again EX EX Prince, U Got The Lool
13 14 The Whispers, Rock Steady 13 14 The Jets, Cross My Broken Heart (From A Laura Branigan, Shattered Glass EX EX Kim Wilde, Say You Really Want Me
14 15  Will To Power, Dreamin’ Boston P.D.. Harry Nelson 14 6 Whitney Houston, | Wanna Dance With $ A — Natalie Cole, Jump Start EX EX Smokey Robinson, One Heartbeat
15 19 Janet Jackson, The Pleasure Principle 5 15 20 Los Lobos, La Bamba A — Anita Baker, No Une In The World
16 11 Kenny G., Songbird 15 Madonna, Who's That Girl 16 19 Steve Winwood, Back fn The High Life EX EX  Level 42, Running In The Family
17 10 Kiymaxx, I'd s%.” Say Yes 2 7 Los Lobos, La Bamba Washington P.D.: Chuck Morgan 17 10 The System, Don't Disturb This Groove EX EX Sammy Hagar, Give To Live
15 16 Atontc Starr, Always 3 1 Crowded House, Something So Strong 1 1 Debbie Gibson, Only In My Dreams 18 15  Club Nouveau, Why You Treat Me So Bad ’ —~—t el
19 22 Noel, Silent Mornin 4 12 Suzanne Vega, Luka 2 U2, 1 Still Haven't Found Whay I'm Lo 19 21 Richard Marx, Don't Mean Nothing
20 17 Pseudo Echo, Funkytown oI OliGauthieariSndiSoul " 34 George Michael, | Want Your Sex (From 20 25 Dionne Warwick & Jefirey Osborne, Lov . =
21 20 Chris De Burgh, The Lady In Red 6 14 Gloria Estefan & Miami Sound Machine, 4 3 Kenny G, Songhird 21 23 Pepsi & Shirlie, Heartache \ S N
22 26 LL Cool J, | Need Love 74 U2, 1Still Haven'l Found What /'m Lo S & Tad Heart o Soul 22 28 Crowded House, Something So Stronﬁ .
23 21 Lisa Lisa & Cult Jam, Head To Toe 8 8 Bryan Adams, Hearts On Fire 6 7 Madonna, Who's That Girl 23 28 Whitney Houston. Didn't We Almost Hav WCZYIFM/AM 1500
24 28 Dionne Warwick & Jeffrey Osborne, Lov 9 13 Fleetwood Mac, Seven Wonders 7 9 Steve Winwood, Back In The High Life 24 27 Bananarama, | Heard A Rumour : . '
25 30 Whitney Houston, Didnt We Almost Hav 10 11 Sammwiagar, Give To Live 8 10 The Whispers, Rock Steady 25 26 Starshp, It's Not Over (11} [t's Ov Detroit P.D.: Brian Patrick
26 23 Motley Crue, Giris, Girls, Girls 11 6 Steve Winwood Back In The High Life 9 12 Suzanne Uega, Luka 2 25 Dan Hib (Duel With Vonda Shepard), C m 17 Madonna, Who's That Gurl
27 25 Crowded House, Something So Strong 1216 Richard Marx, Don't Mean Nothing 10 16 Los Lobos, La Bamba 27 30 Fat Boys & The Beach Boys, Wipeout f CBie ] inn 3 Suzanne Vega, Luka
28 24 Herb Alpert, Diamonds 12 1‘;’ 5'3’5.'"9“ “.[S w" ,D"Ie’T( T\"l It's Ov 11 11 Gloria Estefan & Miami Sound Machine, 28 EX  Janet fackson, The Pleasure Principle Chicago P.D.c Ric Lippincott 3 1 George Michael, | Want Your Sex (From
29 EX Lisa Lisa & Cult Jam, Lost In Emotion 1417 Robbie Nevil, Wot's It To Da 125 Heart, Alone 29 EX  Michael Jackson, | Just Can't Stop Lo 1 1 George Michael, | Want Your Sex (From 4 6 Richard Marx, Don't Mean Nothin
30 27 Club Nouveau, Why You Treat Me So Bad }2 ;2 ;‘“"YASL"’I:“ J& The GN";S' S‘""g ILAILF 13 13 Surface, Happy 30 EX Herb Alpert, Making Love In The Rain 5 Suzanne Vega, Luka S 5 The Jets, Cross My Broken Hean%Fvom
A — Europe, Carrie 5% D°"bb, ks a”"o‘m €| n'“ g{g‘;‘gs 14 19 LL Cool J, | Need Love A — Europe, Carrie 3 4 U2 1 Still Haven't Found What I'm Lo 6 10 Stephanie Mills, | Feel Good All Over
18 2 Lisinlem A g“'x Ly InYA Box 15 15 The Jets, Cross My Broken Heart (From A —  Huey Lewis & The News, Doing It All F 4 3 Heart, Alone 7 9 TPay, Heart And Sou!l
18 33 Tre Whs m°R' "“”’S‘ b 16 17 Klymaxx, I'd Still Say Yes A — Joha Cougar Mellencamp, Paper In Fire S 12 Debbie Gibson, Only In My Dreams 8 8 Steve Winwood, Back In The High Life
20 21 The Jet DC ves &C Brokey Heart (From 17 18 Richard Marx, Don’t Mean Nothing EX EX ABC, When Smokey Sings 6 2 Bob Seger, Shakedown (From “Beverty H 9 2 U2, 1Stll Haven't Found What ['m Lo
2 2 Th Oeu‘s el S z You' enBeean' Gone 18 8 Robbie Nevil, Wot's It To Ya EX EX Yelio, Oh Yeah . 7 9 The Whispers, Rock Steady 10 4 Janet Jackson, The Pleasure Principie
52 5% Smoke Rabinttr Ong Heartbast 19 30 Michael Jackson, | Just Can't Stop Lo EX EX  Lisa Lisa & Cult Jam, Lost In Emotion 8 6 TPau, Heart And Soul 1127 Los Lobos, La Bamba
23 UL LDC yl 31 Need LoSe 20 21 Crowded House, Something So Strong EX EX Nick Berry, Every Loser Wins 9 17 Richard Marx, Don’t Mean Nothm%v 12 12 Al Jarreay, Moon}‘thtm (Theme)
9 2 28 INXS ?Jir}\m el;ames Good Times 21 22 Dionne Warwick & Jeffrey Osborne, Lov EX EX  Whitesnake, Here | Go Again 10 7 Whitney Houston, | Wapna Dance With S 13 21 Whitesnake, Here | Go gam
’ AM ‘ 25 30 Whitne: Hous{on Didnt we Almost Hav 22 24 Huey Lewis & The News, Daing It Al F 11 19 Madonna, Who's That Giri 14 30 Michael Jackson, | Just Can't Stop Lo
i % 27 NatalieyCoIe Jump Start 23 Whi{ne Houston, Didn't We Almost Hav 12 8 Pseudo Echo, Funkytown 15 17 INXS & Jimmy Barnes, Good Times
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KSOL’s Rohinson Build

BY TERRY WOOD

FOR THE PAST DECADE, com-
petitors from all formats around the
Bay area have repeatedly discov-
ered that it’s tough to disturb that
groove at KSOL San Francisco.

The spring 1987 book was no ex-
ception, as the
venerable urban
outlet scored the
highest 12-plus
share (4.8) of any
music-intensive
station in the San
Francisco metro-
politan area, tying for the fourth
overall 12-plus rank in the city.

Since 1981, the chief architect of
the station’s sound has been Marvin
Robinson, who was elevated to PD
that year after holding various air-
shifts at KSOL.

Born 38 years ago in what he de-
scribes as “a real hardcore, low-in-
come, depressed neighborhood” of
San Francisco and later working on
assorted city commissions and with
redevelopment agencies, Robinson
has kept fully in touch with the
mood, and beat, of Bay-area street
life.

His 11 years at the station, plus
what he regards as an indispensable
relationship with GM Bernie Moody,
have helped Robinson mold a
black/urban format that is equal
parts high-energy and high-fashion,
strategically balancing its spine-
snapping dance cuts with consistent
offerings of midtempo numbers and

heart-tugging ballads.

““We are aggressive and cre-
ative,” Robinson says. “We are bal-
anced and well-structured.”

That is about as specific as Robin-
son cares to get about his program-
ming formulas. He is protective of
his concepts and wary of divulging
too much information that may di-
lute his station’s long-term domi-
nance. Right behind KSOL in the re-
cent Arbitrons, for example, was
cross-town rival KMEL, a growing
top 40/crossover outlet.

Robinson will, however, correct
anyone who suggests his station is
strictly teen-oriented.

“In the last three or four Arbs,
we've only been third in teens,” he
points out. “We are an adult station
that is sensitive to the teen base. At-
tracting teens is a good way to build
listenership, but teens are fluky. As
soon as a new station comes to
town, they are first to abandon you.
They fly out of there.

“We’ve been successful because
we've expanded into the older demo-
graphics. The voungster who was
15 when I came here in 1976 is 26
now, and we've grown with him.”

Robinson also dismisses the sug-
gestion that KSOL—which most lis-
teners and diary-keepers still refer
to as K-SOUL, the station’s funky
ID from the '70s—is merely a dance
station.

“The phrase ‘dance music’ sounds
like ‘disco” to me,” he says. “About
95% of the product we play is black,
and most black artists always have
a beat. James Brown had a beat,

Marvin Robinson. Program director
of KSOL San Francisco and
Billboard's PD of the week.

and a lot of people do today.

“While we’re most sensitive to
dance product, we won't add a song
just because you can dance to it. It
has to fit our goals and objectives.
When you become only a dance sta-
tion, you become a fad, like plat-
form shoes. At some point, vou're
going to play out. To me, a station
like ‘Power 106’ [KPWR Los Ange-
les] is a disco station.

“When people think of KSOL,
they should think of it as a great
place to hear great midtempo songs
and great ballads. We’re accepted

for our consisteney.”

One of the station’s most popular
features, though, focuses entirely
on dance music: a noontime club-
mix hour. Such energetic blitzes,
blended in among softer, slower
segments, have scored highly with
KSOL’s apparent target audience
(Robinson won't define it exactly): a
multiracial mix of young adults,
particularly females.

““The difference between San
Francisco and so many other mar-
kets,” Robinson says, “is its cultur-
al blend. You can see Asians,
blacks, Hispanics, and whites
grooving on KSOL. Even so, our
product is 95% black, and we try to
play the elite selections that fit into
our goals and objectives.

“Instead of calling musie like Ma-
donna’s and George Michael’s
‘crossover,” | call it generie, or uni-
versal. Much black music could be
considered that way, too. I could
take this format to any major mar-
ket and win. It just works especially
well in San Francisco because of the
area’s multiculture blending.”

To enhance that ethnie link,
KSOL features a Hispanic evening
jock who freely rolls his R’s. “We
want people to know that he is a
Hispanic,” Robinson savs. “There’s
a large Hispanic base here, and they
are proud people. It makes them
feel good.”

Robinson, who also handles
KSOL’s midday air shift, says he re-
lies heavily on phone response to de-
termine who is hot and who’s not.
“Your listener is your consumer,”

s Success In Bay Area

he says.

Despite KSOL’s traditional cume
strength, many stations with lesser
shares consistently outbill KSOL.

“For sales purposes, we call our-
selves ‘urban,” but the bottom line
here is that we're a black radio sta-
tion. Yet so many black stations
across the country still have (o take
a back seat when it comes to getting
time buys.

“There’s no question that we're
profitable. KSOL has been able to
survive because its success is too
strong to deny. But it’s a4 shame
that racism still exists in 1987. Ad-
vertisers need to be convineced that
economics is not black or white, it's
green, and black consumers spend
billions of dollars, too."”

Robinson’s professional back-
ground is almost equally divided be-
tween his roles on radio and as a
community activist. He pondered a
career in baseball as a youth, then
became fascinated with electronics
as a preteen. By age 12, he was con-
stantly tinkering with radios, had
learned Morse code, and had grown
mesmerized by radio voices.

He pitched in as a volunteer at
two San Francisco public stations,
but community involvement drew
him into the service of then-Mayor
Joseph Alioto. Alioto appointed
Robinson to two city commissions,
making him the chairman of the hu-
man rights commission. This hap-
pened when when Robinson was
just 21, making him the voungest
city commissioner in San Francisco

(Continued on next page)
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BY CHARLENE ORR

DALLAS Record label reps who
service Oklahoma City will agree on
two things about that market:
There is stiff competition, and the
market leader is “‘the Katt.” Album
rock outlet KATT has held the title
of market leader for as long as most
programmers say they can remem-
ber. “The only problem with that
honor,” says A&M’s Mark Tyndall,
“is that everybody wants to knock
out the station.”

“There’s a tough battle going on
there, especially between the [mar-
ket’s only] top 40, KJYO, and the
Katt,” says Michael Scurlock, Co-
lumbia’s Southwest promotion man-
ager. “But there’s always been a
battle with the Katt.”

The market is largely dependent
on oil revenue and is only now be-
ginning to enjoy a slow economic re-
covery from the oil-industry crash.
Along the road to recovery, two
market traits have become clear.

First, Oklahoma City has a glut of
AC outlets stretching listening
shares and ad dollars further than
ever before. Second, KJYO is now
being programmed by a veteran of
ratings wars, former KEGL Dallas
PD Joe Folger.

“What’s happened is that we have
four ACs pulling the market in dif-
ferent directions,” says Tom Kenne-
dy, GM of top country outlet KXXY-
FM. “In turn, they are diffusing the
loyal media buyers.”

KATT’s PD, Pat Welsh, agrees.
“I don’t know how long these sta-
tions can all reasonably go after the
same crowd.”

The four ACs (in order of their
spring Arbitron share rankings)
taking the heat for market woes are
KZBS, which leans toward top 40 in
its music; KLTE, with the slogan
“classic oldies and today’s hits’’;
KMGL, a Format 41 station; and
KIMY, the ‘“‘soft-rock, less-talk”
outlet.

Steve Anthony, PD for KLTE,
says, “Radio everywhere is proba-
bly the best it's been in a long time.
I think we're finding more and more
product-driven stations across the
country. Market survival forces us

into taking care of business.” But
Anthony says he feels the main war
in Oklahoma City is still against
KATT.

When asked if the AC format is to
blame for the market’s bottleneck
blues, Anthony laughs. “Well, we
pull a very healthy share of the 25
49 crowd. KLTE was the first ‘lite’
station in the nation. We like to
think of it in terms of lite as a blow-
torch or a high-power light bulb. If

‘I don’t know how
long the stations
can reasonably
go after the
same market’

that makes us the bad guy, then
OK. We’'ve all heard rumors
abounding in the market about for-
mat changes. There are holes to be
filled here, but I'm not sure Oklaho-
ma City can support them.”

Other market programmers
agree there are format holes, but no
one appears willing to take the
plunge to fill them.

Anthony says, “Keep in mind,
too, that there is only one album
rocker and one top 40. This competi-
tion between two possible crossover
stations is very good for us ACs.
The top 40, KJYO, goes toward
rock, which helps us pick up fe-
males, 18-34. Profilewise, we're
pretty high, but not as high as
KZBS, which is almost like a top 40.
Our programming philosophy is
also close to top 40—we play the
hits and our personality presence is
very important.

“Our strongest position is ‘classic
oldies and today’s hits with more va-
riety,””” Anthony continues. “We
have much more variety than our
AC competitors, who seem to have
an era restriction in the music
they’ll play. We have no reason, ac-
cording to our ratings, to change
format.”

Anthony also cites KLTE’s “Sun-
set Serenades,” a series of Thurs-

ROBINSON BUILDS SUCCESS IN BAY AREA

(Continued from preceding page)

history.

Robinson’s first job in commercial
radio came on KRE (now KBLX) in
the early '70s, compelling him to
take on two full-time jobs, in radio
and at the mayor’s office. He spent
a year at KJAZ Alameda, Calif.,
then dropped out of radio for nearly
four years until KSOL offered him
part-time weekend work in March
1976.

The opportunity rekindled Robin-
son’s passion for radio, and he took
a leave of absence from his civic du-
ties to work full-time at KSOL.
When his leave expired, he decided
to stick with radio.

“It was a tough decision economi-
cally, because | had a good salary at
the mayor’s office,” he recalls. “But
I chose what I felt I loved.

“I love it because it’s an ongoing
challenge. The market changes.
Tastes change. You can’t be stag-
nant. Yesterday’s score doesn’t

matter in today’s game, so I have to
stay creative.”

Robinson says he'll never leave
San Francisco. “If 1 lost my job to-
day, I'd have another one tomor-
row,” he says. “I couldn’t count on
that in another market.” He re-
mains active in community projects
today and says he is considering an
entrepreneurial relationship with
retail developers. He would also like
eventually to own a station. “I'd like
a larger share of the pie,” he ad-
mits.

Robinson offers these tips to mi-
norities thinking of breaking into
radio: “Learn all the basics prior to
your first job. Work on your direc-
tion. Make yourself articulate.
Learn how to structure a clock, if
you want to be a programmer. And
know how to take directions. How
can you give them if you first don’t
know how to take them?”

day night poolside parties that draw
approximately 2,100 AC fans to
some of the nicest hotels in the city.
“As an AC, we don’t do many high-
power or high-dollar contests, but
when we do, we make sure we do it
right. It's extremely important to
get out in the community and let the
people know we are there for
them,” he says.

Dusty Black, station manager for
easy-listener KKNG, says, “The
ACs create a problem mainly for
themselves, although we’'ve seen
ratings dip a little. But, we have the
easy-listening audience all to our-
selves, plus a lot of office tune-in.
We don’t need to change formats.
Our future is bright. Total cash is
up, and every sign is positive.”

KXXY’s Kennedy says there are
several avenues to explore in the
way of missing formats. “We don’t
have an FM classic rock station—a
format that seems to be doing quite
well nationally. Plus, there are no
FM urbans.”

Just recently, however, KATT’s
AM sister station became urban-for-
matted KPRW. KATT's Welsh, who
also programmed KPRW for its
first several months, says, ‘“Oklaho-
ma City has an ethnic population of
9% black, and Hispanics are negligi-
ble. Minorities, as I see it, are under-
represented by 11% to 12%. We ran
KPRW semiautomated to begin
with to make sure there was a need.
We feel that with the ratings re-
turns we’ve seen, coupled with lis-
tener response, the market did need
an urban station. In this market,
there’s not going to be a superfrag-
mentation of formats. But there’s
plenty of listeners for everybody.”

No matter whether any of the
ACs change formats, all of them
agree that Oklahoma City will expe-
rience no less competition. Accord-
ing to Welsh, the medium-size mar-
ket has some of the best program-
mers and radio people in the
country. “One barometer of that is
our losing good people to bigger
markets. In the last year, we've lost
from the Katt a GM and a promo-
tions director to Dallas’ KZEW.
When a market has those kinds of
professionals, the competition will
be fierce.”

The ratings-battle question natu-
rally leads programmers to consider
KATT, which is considered impor-

Fierce Ratings War Rages In ﬂklahaibé City

tant because of its market longev-
ity. KATT itself faces a new threat,
Joe Folger at top 40 KJYO “KJ-
103.”

Folger is used to big challenges.
He comes from the raging Dallas
battle between KTXQ and his for-
mer station, KEGL. KJ-103 already
had a good start before Folger ar-
rived, as the ratings gap between
the two stations continues to nar-
row. KATT has gained while KJ-103
has experienced slight losses during
the last year. KATT led the market
this spring with a 13.7 12-plus Arbi-
tron share; KJ-103 wasn’t too far
behind, with a 10.1. (The only other
station close to KATT is country
outlet KXXY-FM, with a 10.5 spring
book.)

“I can’t take any credit until the
fall book,” says Folger. “I can tell
you the Katt is reacting to us, and
that definitely is the first sign of
success.”

As an example, Folger cites a KJ-
103 promo featuring a telephone op-
erator’s voice that states, ““The
number you are dialing, 100.5
[KATT’s frquency], is a nonwork-
ing number. Please make a note of
the new number, 102.7 [KJYO'’s fre-
quency].” KATT air personalities
responded by commenting on the
great free advertising. Folger says
the Katt is “copycatting.”

“The Katt also claims to be the
CD station in Oklahoma City. In re-
ality, one half of their playlist
seems to be from 8-tracks,” Folger
says. “KJ-103 is definitely the CD
leader. Because the Katt is a hybrid
album rocker, we definitely have a
competing playlist.”

Contrarily, Welsh says that as the
only album rocker in town, KATT
has no direct competition. “As far
as being called a hybrid, we're not
afraid of crossover. We play what
top 40 plays as long as our audience
wants to hear it. If that makes us a
hybrid, then I guess we are. Our
programming philosophy is to try
and be broad-based.”

As far as KATT’s response to
KJYO, Welsh says, “It's way too
early to tell what Folger will do. I
know he’s added some oldies and
more rock music over dance tunes.
Still, they're just another competi-
tor in the market. We fight back by
always looking at how to improve
ourselves.”

country outlet WBOS.

newsline.. L

JOHN GEHRON will be the new VP/GM of CBS’ “quality rock” outlet
WMRQ “Q-103" Boston. Gehron has held various positions for Cap Cit-
ies/ABC outlet WLS Chicago during the past 13 years. Most recently,
he was WLS-AM’s operations director. At WMRQ, Gehron replaces
Bob VanDerheyden, a 13-year CBS veteran who had been VP/pro-
gramming for the CBS FM group prior to taking the WMRQ VP/GM
position in April 1986. VanDerheyden says he’s anxious to spend more
time with his Connecticut-based family and is currently exploring ave-
nues that may bring him back to New York radio.

ROBERT ABERNATHY is named VP/GM of Sconnix Broadcasting’s
WHDH/WBOS Boston. He adds that title to his existing one of GM at

PETER HANDY is named VP/GM of Sconnix Broadcasting’s newly ac-
quired Tampa, Fla., stations, WFLA/WPDS. He had been general
sales manager of Sconnix’s WBOS Boston
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Kim Freeman is on vacation. This week’s column
was written by Linda Moleski, with additional con-
tributions from an assortment of industryites with
something to say, as promised last week.

TERRY AVERY will assume the PD-ship at Houston
leader KMJQ “Magic 102.” She arrives at the urban
stalwart from another urban market leader, KKDA-FM
“K-104” Dallas, where she’d been for 10 years, as MD to
radio veteran and K-104 PD Michael Spears. She re-
places Ron Atkins at -

‘Magic’ Makes Terri Avery Depart Dallas;
New York Outlets Awash In Change

setter. Interestingly enough, these two formats target
entirely different sets of demographics while sharing a
common source for programming. Both formats rely
heavily on new and relatively unknown artists. How the
music sounds is more important than whether anyone
has heard of the performer before.

“Many of the latest rating books show that some of
the most successful top 40 and album rock stations in
the country are those that regularly expose their audi-
ence to new sounds. These stations have a fresh and ex-
citing sound. They have an

Magic 102.

“I wasn’t really looking,
because the people here
have been really great to
me,” says Avery. “But the
more | talked to [KMJQ
GM] Barry Drake, the
more the pieces fell into
place.”

G. Keith Alexander

X
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""“" will be alerted to what's
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overly conservative can be

like wearing an anchor
around your neck. Pretty
soon, you're on the bottom
looking up at all the big-
ger fish. Seek out the new
trends and sounds. It’s im-
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leaves his weekend shift
at WBLS New York after
a dispute with the station manager over vacation time.
The Gotham broadcasting veteran will continue voice-
over work and various other radio-related activities . ..
Across town at WXRK “K-Rock,” two talents have ro-
tated shifts. The Rock’N’Roll Madame returns to late
nights, while Jimmy Fink slides into her midday post.
K-Rock’s slogan remains the same: “Howard Stern all
morning; classic rock’n’roll all day” ... Speaking of
Stern, the controversial jock was recently voted one of
the 10 sexiest men in America by Playgirl magazine . . .
Other changes in the Gotham area are taking place at
veteran outlet WNBC, where vice president and general
manager John Hayes Jr. is departing to take a similar
post at KIOI-FM “K-101” San Francisco.

WMGG-FM Columbus, Ohio, has gone classic rock to
take on local rocker WLVQ. WMGG’s new morning
man is Chuck Mattison, a recruit from WKRR Greens-
boro, N.C. ... David Lawrence called to inform us that
he was filling in at WLVQ “Q-FM 96” in Columbus,
Ohio, not WQFM Milwaukee—also known as “Q-FM”—
as stated in last week’s column. Meanwhile, Lawrence
says he’s still looking for a permanent slot.

Also in Ohio, AC outlet WCLW-FM Mansfield has
undergone some major changes under the direction of
its new owner, Treasure Radio Assn. On Aug. 3, the
revamped station signed on as WYHT “Y-105,” offering
a contemporary hit format. The new lineup is morning
team John Foster & Toni Foxx, 6 a.m.-9 am,; Chris
Casale, 9 am.-2 p.m,; Sheri Wharton, 2 p.m.-6 p.m,
David G. Cook, 6 p.m.-midnight; and Eric Taylor, mid-
night-6 a.m. Additionally, Bob Dickey, who was
WCLW’s morning man, is upped to music director/assis-
tant PD. No longer with the station is afternoon-drive
personality John Findlay, who has taken his talents to
Worcester, Mass.

According to Dickey, Treasure Radio purchased
WCLW’s FM and AM stations this spring for a reported
$1.875 million. It subsequently phased out the AM side
so that it would be in compliance with FCC regulations
when it acquired another Mansfield outlet, WMAN-AM,
which sold for a reported $2 million. Consequently,
WYHT is now affiliated with WMAN.

MOVING ON: Sam Cochran arrives at WAVH-FM
Mobile, Ala., as program director and morning man. He
comes direct from the morning slot at WDLT Mobile.
Tony Brown is named PD of WBLX Mobile, Ala. He
joined the urban outlet in 1985 as afternoon talent and
was later promoted to MD, a post in which he set up
WBLX’s computer research and programming system.

AN D NOW, we break from our normal programming
to bring you the following special messages:

BRUCE TENENBAUM, director of national singles
promotion at Atco:

“The dance/crossover format has been one of the hot-
test trends in radio this past year. For the coming year,
it looks like the new age format will be the next trend-

by Kim Freeman

portant to be on the cut-
ting edge.”

DENE HALLAM, PD of KCPW “Power 95" Kansas
City:

“If you earn your living in radio, then thank your
lucky stars that you have, in most cases, the perfect job.
What's the perfect job? To me, the perfect job (or career)
is one that you get so much enjoyment and satisfaction
from that you would love to do it (figuratively, if not lit-
erally) for free. The majority of us in this industry are
making more money and having more fun than we ever
dreamed of having when we were about to enter the
work force. Most people in America dread going to work
in the morning, but we, in this business, should feel
quite the opposite.

“Remember, way back when you first wanted to be a
part of, or on, the radio? No matter how high a position
you achieve, don’t ever forget that magical feeling that
attracted you in the first place. Radio is a business and
should be run that way. But PDs especially should keep
in mind that, to listeners, we are show business.

“Be entertaining! It's alarming that the pendulum has
swung from one extreme to another in the last decade.
Ten to 20 years ago most programmers flew by the seat
of our pants. Now, there are too many researchers pro-
gramming radio. Let the researchers research. Let the
programmers program. Let the listeners be entertained.
Otherwise, our perfect jobs won’t be so perfect any-
more.”

STEVE KELLY: PD of WKSI “Kiss-FM” Greenville/
Winston-Salem/High Point, N.C. Kelly spent much of
the summer searching for talent and offers the follow-
ing marketing/presentation tips to radio hopefuls.

“Put the best material at the front of your tape. Most
PDs will know in 30 seconds if you've got the essential
ingredients of what they’re looking for. Put your best
stuff first. Forgo the monolog introducing yourself—
usually a repetition of what you covered in your cover
letter—or making excuses (never make excuses) for the
bad quality of your station’s skimmer. Never send bad-
quality audio!

“Send a cover letter. I've received tapes, resumes with
no tapes, tapes with no letters and no resumes ... it’s
amazing. Research the market, the PD, the station a bit
before applying. Sound intelligent (even if you’re only
marginally so), and, for crying out loud, don't get the
call letters or the PD’s name wrong. Invest a call to the
station’s switchboard to verify names, addresses, etc. If
you're responding to an ad that says “No calls,” then
why call?

“Include references. If your present employer should
not be contacted, say so. Include updated phone num-
bers so we PDs don’t have to scramble through our
yearbooks looking them up.

“Be patient! There are some of us who still answer ev-
ery applicant personally, and your patience is a welcome
virtue. It's smart business and it’s to be expected that
the three-day follow-up call be standard procedure to
see that we've received your portfolio and tape.”

] Billooard.
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27 11 13 8 }SJLZAND SPANISH EYES
8 | 28 | 39 | 4 | PATTYSMYTH ISN'T IT ENOUGH
@ 41 . 2 f&l‘ih}lL KELLY & THE MESSENGERS DARLING IT HURTS
@ 50 & 2 DAVID BOWIE NEVER LET ME DOWN
EMI-AMERICA
GD| NEWp | | | THEINSIDERS GHOST ON THE BEACH
32 24 12 13 5}\5&%&2 MARX DON'T MEAN NOTHING
B | 2 | 14| 8 | THEFABULOUS THUNDERBIRDS STAND BACK
@ 40 49 3 g'c':E SILENCERS PAINTED MOON
TH N
@ NEW) 1 WAREEF;RBEJSE DERS WHERE HAS EVERY BODY GONE
@ - THE BEAT FARMERS DARK LIGHT
35 2 WAl
v |n w3 | | COULD HAVE BEEN A DREAMER
22 | 4 | 3 | EUROPE CARRIE
39 | 31 4 5 ITVVL}ET'[CED SISTER HOT LOVE
THE CALL I DON' A
40 38 45 3 EL’;KETF(%:AA DON'T WANN
47 = 2 GRATEFUL DEAD WEST LA FADEAWAY
ARISTA
ANIMAL
NEWp | 1 | DEFLEPPARD
FABULOU .
(@3)| NEWp | 1 | THE FABULOUS THUNDERBIRDS HOW DO YOU SPELL
NEW) | | | WARREN ZEVON DETOX MANSION
(@)| NEWp | 1| | GRATEFULDEAD WHEN PUSH COMES TO SHOVE
46 46 . 2 MASON RUFFNER DANCING ON TOP
77 €8S ASSOCIATED
@7 | 3 | 19 | 12 | BRYANADAMS HEARTS ON FIRE
NEWp | | | JONBUTCHER WISHE? |
@ | I 2% | 8 | STEVEEARLE I AIN'T EVER SATISFIED
E
(50)| NEWp | 1| | CROWDED HOUSE WORLD WHERE YOU LIVE

() Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Cumber-Bums. WZGC Atlanta pulls out half the stops as it throws a strictly tux-
'n’-tennies affair to welcorme new morning man Randy Miller to the WZGC staff.
Standing, from left, are staffers E.Z. Money, Charles Henry, Bob Case, Mary
Glen Lassiter, Lindsey, Milier, and Marty Brooks. Kneeling from left are Harry
Schuster and Steve Mapel.
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aoiit CONTEMPORARY.

UPSCALE STICKLERS & Compiled from a national sample of radio playlists.

WYSP Philadelphia wanted the ex- = 51813
cellent visibility of bumper stickers Y% : F
but feit that its upscale targets 2 g3 |g| TME ARTIST
would rather buy their clothes at = | < |~ | = | LABEL & NUMBER/DISTRIBUTING LABEL
Montgomery Ward than attach a "% % NO.1 * &
bumper sticker to their BMWs. To 111 | 10| BACKIN THE HIGHLIFE AGAIN
solve the dilemma, the station has ISLAND 7-28472/WARNER BROS. 3 weeks at No. One & STEVE WINWOOD
adopted window stickers that use 4|6 |7 | LOVE POWER
static electricity to cling to any ARISTA 1-9567 DIONNE WARWICK & JEFFREY OSBORNE
smooth, clean surface. 317]g| LUKA :

The “94-WYSP” stickers can be ABM 2937 @ SUZANNE VEGA
peeled off without leaving any resi- 2 13|12 ALONE
due, presumably so that listeners’ CAPITOL 44002 ¢ HEART
cars can maintain their resale value. 11122 | 4 | ONE HEARTBEAT

The protective backing that gets
peeled off before application dou-
bles as a 7-Eleven coupon for a vari-
ety of the convenience store’s items.
There’s no confirmation yet on ru-
mors that competing stations’ pro-
motions staffs are roaming the Phil-
ly area armed with cans of Static
Guard.

MONEY FOR NOTHING
WKLI “K-LITE 101”7 Albany, N.Y.,
recently completed a 10-week pro-
motion that gave 10 listeners the
chance to spend $1,000 in four hours

MOTOWN 1897

¢ SMOKEY ROBINSON

1nls MARY'S PRAYER
VIRGIN 7-99465

& DANNY WILSON

WHO’S THAT GIRL
SIRE 7-28341/WARNER BROS

12156

¢ MADONNA

CAN'T WE TRY
COLUMBIA 38-07050

¢ DAN HILL (DUET WiTH VONDA SHEPARD)

MOONLIGHTING (THEME)
MCA 53124

¢ AL JARREAU

D STILL SAY YES
CONSTELLATION 53028/MCA

KLYMAXX

1 JUST CAN'T STOP LOVING YOU
EPIC 34-07253/E PA.

MICHAEL JACKSON

DIDN'T WE ALMOST HAVE IT ALL
ARISTA 1-9616

191313

B88l=-1-1006 -6 06)]-

WHITNEY HOUSTON

WARNER BROS. 7-28317

¢ FLEETWOOD MAC

and have nothing to show for it. The ERRREE E DA NCESVITLISOMEE DRV (N POVESIE VRS
HOT object was to blow the money in the ARISTA 1-9598 ¢ WHITNEY HOUSTON
. four hours on nontangible items 1 |15[17] 7 | SEVEN WONDERS
™

only, and in the process collect a

$500 bonus for a favorite charity. | 15 [13]15| 9 | SOMETHING S0 STRONG o CROWDED HOUSE
; |3 Compiled from national The contest kicked off with WKLI's ———
v = H N
oS =% 1% = ARTIST radio airplay reports. TITLE T Py 1 .. d 6 11019115 EVERY LITTLE KISS
28|28 2g|¢gx | AT invitation to local television an RCA 14361 ® BRUCE HORNSBY & THE RANGE
|
print J.ournahsts to try their hanq at @ 2 30 | 4 | DOING IT ALL FOR MY BABY
* % NO.1 * & spending. On?e_ﬁ? CO{I_teSt had high CHRYSALIS 43143 ® HUEY LEWIS & THE NEWS
MADONNA WHO'S THAT GIRL community visibility, listeners were LONELY IN LOVE
. : g : =25 Loreeles 31 Mo i, selected weekly from some 10,000 S FULL MOON/EPIC 34-07275/E.PA & DAN FOGELBERG
GEORGE MICHAEL | WANT YOUR SEX : E Th d h o =
2 1 2 11| Soiomsia entries. Each Thursday, the station LA BAMBA
3 2 1 | 12 | JANET JACKSON THE PLEASURE PRINCIPLE }S]t?;ff aclt(ed }f;‘s S?T}‘l’éce Pe}:’ S‘;"“el to D o e # LOS LOBOS
A&M elp make the night on the town as
. . R FATAL HESITATION
4 [ 102 | 3 | LOSLOBOS LA BAMBA expensive as possible. All 10 listen- 2336 o CHRIS DE BURGH
- ers succeeded in spending the mon-
LL.COOL) I NEED LOVE . n SONGBIRD
51 7 | B 3 | Diram ey in four hours. Most of the high 2 |17 12120 ) T eess © KENNY G.
FREDDIE JACKSON JAM TONIGHT rollers spent a large portion of the
6 | 4 | S [ 7| cana : : 2 1616 | 12| LES
NATALIE COLE JUMP START grand on fup philanthropy, like b‘}Y' JIVE_ 1038/RCA & JONATHAN BUTLER
7 8 12 4 MANH‘}TT,& ing out an ice cream store’s entire ) 2110 GIVE ME ALL NIGHT
s | 5 | 4| g | THEJETS CROSS MY BROKEN HEART |  stock and delivering it to a nursing 3RO s gsar ® CARLY SIMON
M : home or having pizza delivered to 2 | 29| 4 | "STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
9 | 26 | — | 2 | MICHAEL JACKSON * 1 JUST CAN'T STOP LOVING YOU police stations throughout the city. ISLAND 7-99430/ATLANTIC ® U2
For an estimated total expendi- NO ONE IN THE WORLD
WILL TO POWER DREAMIN' .
109 |11 |8 | g ture of $18,000, the station had 10 @ |z 4 ELEKTRA 7.69456 ® ANITA BAKER
1m | 6 | 7 | 13| THEWHISPERS ROCK STEADY weeks of ongoing promotion, got 18 |12 | 17| 'N TOO DEEP
SOCAR) — Sovs e word-of-mouth excitement as each % . ATLANTIC 7.89316 & GENESIS
1216 | 25| 3 | FATBOYS&THEBEACH BOY week’s winners tried to outdo the |~ """ " T MEET ME HALF WAY
3|15 2| 5 | GEORGIO TINA CHERRY previous week’s antics, and made COLUMBIA 38-06690 & KENNY LOGGINS
MOTOWN donations to several local charities. 28 2811921 | ALWAYS =
B! a 3(’)“18v'v(NEY ROBINSON ONE HEARTBEAT WARNER BROS. 7-28455 & ATLANTIC STARR
5 GOVERNOR BASH KISS HIM GOODBYE
IT 29 (2111314
15| 21 | — | 2 | WHITNEY HOUSTON DIDN'T WE ALMOST HAVE IT ALL With all the uproar over Arizona P AR 0022, mt THE NYLONS
16 | 17| 19| 4 | JELLYBEAN WHO FOUND WHO Gov. Evan Mecham’s Martin Luther | 35 |30 25| g | MINUTE BY MINUTE
LEF:IE:?T CASANOVA King Day<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>