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lacocca ‘Platoon’ Clip Stirs  Musicians’ Pro-DAT Lobby Planned
Dealer Ire Over $99.95 List HRRC Rallies Recording Pros, Too
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BY AL STEWART

NEW YORK Already shell-
shocked by the $§99.95 list price for
“Platoon,” many retailers reacted
bitterly to word that the video will
include a 45-second tribute to Viet-
nam veterans sponsored by the
Chrysler Motors Corp.

If Chrysler is going to underwrite
the video release, the price should
be reduced, retailers say.

Frank O’Connell, CEO of HBO
Video, says the criticism is prema-
ture and assures retailers that they
will benefit from Chrysler’s spon-
sorship of “Platoon.” He says the
tie-in will heighten demand for the
videocassette and spark “millions”
of additional rental transactions.

“I tell retailers that if you have to

Nesmith To Key
AF\/Billhoard
Vid Conference

LOS ANGELES Music and video
industry veteran Michael Nesmith
will keynote the first American
Video Conference, Nov. 19-21 at
the Hollywood Roosevelt Hotel
here.

The conference, a joint effort be-
tween the American Film Institute
and Billboard, includes the ninth
annual Billboard Video Music Con-
ference. The event also will fea-
ture screenings and seminars for
professionals in special interest
video and music video. A closing
night banquet will be highlighted
by two separate awards competi-
tions honoring the best in special
interest and music video.

(Continued on page 80)

choose two incremental units of any
title, there is no better place to in-
vest your money than in copies of
‘Platoon,””” says O’Connell. “No A
title being released right now will
offer [retailers] a better return on
their investment.”
He says a program involving
Chrysler dealers and video retailers
(Continued on page 91)

BY STEVEN DUPLER

NEW YORK The pro-DAT Home
Recording Rights Coalition is at-
tempting to organize musicians and
recording professionals who have
opposed the use of anticopying de-
vices in digital audiotape recorders.

Ruth Rodgers, director of the
Washington, D.C.-based HRRC,

says her organization has received
“hundreds of inquiries”’ from re-
cording engineers, studios, and pro-
fessional musicians across the U.S.
who are “‘outraged that someone
may be tampering with [DAT].”
“We’re now responding to those
requests by putting out our feelers
across the entire country and trying
to formalize these people into an as-

MCA Execs Deny Dodging U.S. Prober

BY CHRIS MORRIS

LOS ANGELES A lawyer for MCA
Records president Myron Roth and
vice president of finance Dan McGill
has denied a U.S. special attorney’s
claim that the two executives invoked
the Fifth Amendment during a gov-

There are a thousand stories in the loneliest city.

One of the best is Willy Deville. Presenting

Miracle, the new album from the man who inveated
tough but tarder. On A&M Records, compact dics,

and BASF Chrome tape. (SP 5177)

ernment investigation into alleged il-
legalities in the record industry.

U.S. Special Attorney Marvin Rud-
nick’s allegation came during a pre-
trial hearing Sept. 21 in the federal
tax evasion case of reputed New
York mob associate Salvatore Pisello.

Pisello was indicted July 9 as a re-

ADVERTISEMENTS

sult of the special Los Angeles feder-
al grand jury’s probe of the music
business (Billboard, July 25). The
three-count indictment charges Pi-
sello with evading taxes on income to-
taling more than $600,0600. A govern-
ment statement says that the income

(Continued on page 91)

ANTONIO CARLOS JOBIM EPA

SSARIM

Tha man who wrote "THE GIRL FROM IPANEMA,”

“DESAFINADO,” and countless bossa nova clasgics, is back on

VERVE! 11 songs—including 7 new by JOBIM—a1d a HOT new
band. ANTONIO CARLOS JOBIM—PASSARIM \erve 833 234

Ccmpact Discs, LPs and Cassettes.

sociation that would be called Musi-
cians For DAT,” says Rodgers.

She says these recording profes-
sionals are not being represented by
the Recording Industry Assn. of
America.

The RIAA, along with several
other music industry groups, is a
member of the Coalition to Save
America’s Music (CSAM), which
lobbies on behalf of the antiduping
chip. Two bills now before commit-
tees in Congress would require the
incorporation of an antiduping de-
vice into imported DAT recorders.

CSAM and HRRC traded swipes
earlier this year in a series of adver-
tisements in music trades and con-
sumer magazines.

An RIAA representative had no
comment on the planned formation

(Continued on page 89)

U.S. import
Restrictions
Griticized

LONDON The move by U.S. record
companies and music publishers to
block imports of records from Eu-
rope and elsewhere is coming under
increasing attack here.

Critics see the import restrictions
as overkill application of a provision
in the 1976 U.S. copyright law that
gives copyright owners the right to
refuse authorization for the importa-
tion of their property.

The more restrained complainants
describe this new manifestation of
protectionism as misguided and coun-
terproductive and charge the U.S. in-
dustry with using a sledgehammer to

(Continued on page 90)

The Sounds of Soweto is a complla

of South Africa's top musicians, including
Johnny Ciegg and Savuka, Brenda Fassie and

The Big Dudes and Sankomota and Condry Ziqubu.
Featuring the hit,Gorilla Man.
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Boss, Sting Lead Oct. Album Parade
Second Efforts From Belinda, Jets

BY JEAN ROSENBLUTH
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INTERSTATE GROUP EYES NO. 1 SPOT

With three major acquisitions in the last three years, the Interstate Group
has staked out its turf as the largest regional music and video rack oper-
ator in the Northeast and Middle Atlantic states. Managing editor Ken
Schiager tells the story.

PolyGram Seeks Publishing Clout

Three years after selling Chappell Music for $100 million, PolyGram’s
seeking to restore its clout in music publishing by signing songwriters
and acquiring catalogs. Deputy editor Irv Lichtman tells the story.

WARNER/NASHVILLE LOOKS AHEAD

Warner Bros. Records/Nashville will try to court record buyers in *88 with
cassette singles, 10-plus-cut albums, and singles with B sides that don’t
appear on albums. Billboard’s Debbie Holley reports.

Rhino Video Goes Mainstream, Sort Of

Rhino Video, responsible for such classics as ‘‘Mondo Elvis” and “Slea-
zamania,” is looking to release product with more broad-based appeal,
but not much more, according to president Richard Foos.
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NEW YORK School’s back in ses-
sion, but nearly everyone enrolled
at the college of hot hits seems to be
a sophomore: Sting, Belinda Car-
lisle, and the Jets all have second al-
bums due in October.

Meanwhile, Bruce Springsteen
was held back in September but
promises to have his latest assign-
ment, “Tunnel Of Love,” in by Oct.
5, and Aretha Franklin returns to
her religious studies with “One
Lord, One Faith, One Baptism.”

Others hitting the racks—if not
the books—this month include
George Harrison, Terence Trent
D’Arby, Robbie Robertson, Oran
“Juice’”’ Jones, and Waylon Jen-
nings.

Undoubtedly, one of the semes-
ter’s highest grades will go to
A&M’s ““A Very Special Christ-
mas.”” The project, due Oct. 12,
benefits the Special Olympics and
features Bryan Adams, Bon Jovi,
Eurythmics, Whitney Houston, Ma-
donna, John Cougar Mellencamp,
Alison Moyet, Stevie Nicks, the
Pointer Sisters, the Pretenders, Bob
Seger & the Silver Bullet Band,
Sting, U2, and Springsteen perform-
ing holiday classics. In addition,
Run-D.M.C. contributes an original,
“Christmas In Hollis.”

Sting’s follow-up to “Dream Of
The Blue Turtles” shouldn’t disap-
point the more than 1 million people
who bought his debut; “. . . Nothing
Like The Sun,” due Oct. 5 on A&M,
features almost all of the same mu-
sicians and has a similar jazz feel.
Putting in appearances are Eric
Clapton, Andy Summers, Mark
Knopfler, and Branford Marsalis,
whose own “Renaissance” comes
out Oct. 5 on Columbia.

Clapton also shows up on Harri-
son’s “Cloud Nine,” along with El-
ton John and Ringo Starr; Jeff
Lynne co-produced the album with
Harrison. The Dark Horse/Warner
Bros. record arrives in stores Oct.
20.

Springsteen’s ‘“Tunnel Of Love,”

originally scheduled for a Sept. 28
release by Columbia, is now planned
for Oct. 5. As of Sept. 21, however,
several prominent radio stations
were playing the entire alboum—not
just the already-out first single,
“Brilliant Disguise”—so the official
release date may yet be pushed up.

MCA is mad about Carlisle, whom
the label signed when a legal snafu
freed the former Go-Go from L.R.S.
after “Belinda” went gold. “Heaven
On Earth,” scheduled for an Oct. 5
release, features the similarly celes-
tial single ‘“Heaven Is A Place On
Earth.” The video for the cut was di-
rected by Diane Keaton.

The label also has high hopes for

the Jets, whose debut rocketed to
platinum. Whereas that album pri-
marily featured the lead vocals of
Elizabeth Wolfgramm, the new one,
“Magic,” showcases other members
of the clan as well. It’s due Oct. 19.

The New Bethel Baptist Com-
bined Choirs figure prominently in
Arista’s October release schedule;
they back up Franklin on her dou-
ble-record set ‘“One Lord, One
Faith, One Baptism,” which will
have a suggested list price of $11.98
when it hits stores Oct. 29.

The rest of Arista’s lineup for the
month, all due on Oct. 29, is equally
impressive: Air Supply veteran Rus-

(Continued on page 90)

BY STEVE GETT

NEW YORK Hollywood has en-
joyed the best summer in its his-
tory—total box-office receipts sur-
passed the 1984 record of $1.6 bil-
lion—but only two of the
top-grossing domestic films were
supported by hit soundtrack al-
bums: “Beverly Hills Cop II” and
“La Bamba.”

MCA’s platinum soundtrack for
the “Cop” sequel, which grossed al-
most $151 million from Memorial
Day through Labor Day, spawned
hit singles for Bob Seger, George
Michael, and the Jets.

Warner Bros. scored with the
“La Bamba” album, which hit No. 1
on the Top Pop Albums chart four
weeks ago. The Columbia Pictures
film, based on the life of Ritchie Va-
lens, grossed $42.5 million this sum-
mer.

Hit soundtrack albums did not
play key roles in the box-office tri-
umphs of the other top summer
films. In order of highest gross,
these were ‘“The Untouchables,”
“The Witches Of Eastwick,” “Pred-
atOl'," “Dragnet," “Robocop," urIvhe
Living Daylights,”” ‘“‘Full Metal

Movies Hot, Music Not

Jacket,” and the reissued Walt Dis-
ney classic “Snow White And The
Seven Dwarfs.”

Last year, eight of the top 10
summer movies were backed by
pop music releases. Still, it should
be noted that with the exception of
“Top Gun” no other 1986 sound-
track generated particularly dy-
namic sales. g

Once again, this season did see a
number of movie-originated songs
making significant showings on the
Hot 100 Singles chart. Aside from
hits from the ‘““Cop’’ and ‘‘La
Bamba” soundtracks, other high-
charting singles included Madon-
na’s theme song for “Who’s That
Girl” and Bananarama’s “I Heard
A Rumour” (from “Disorderlies”).

One other highlight of the poten-
tially lucrative association between
the record and motion picture in-
dustries is stemming from the Ves-
tron film “Dirty Dancing” (Bill-
board, Sept. 26). The late-summer
movie release is faring very well at
box offices, and its- accompanying
RCA soundtrack is bulleted at No.
12 after just three weeks on the Top
Pop Albums chart.

Holdout Companies Question Effects On U.S. Copyright Law

RIAA Expected To Endorse Beme Treaty

BY BILL HOLLAND

WASHINGTON U.S. record com-
panies are close to an official
statement favoring U.S. member-
ship in the Berne Convention, the
most comprehensive international
copyright treaty.

Several member companies of
the Recording Industry Assn. of
America, however, continue to ex-
press reservations about U.S. ad-
herence to the treaty. They are
particularly troubled by the differ-
ences between U.S. copyright law
and the Berne provisions.

The Recording Industry Assn.
of America’s legal committee is ex-
pected to meet Monday (28) to
hammer out the language of a pro-
Berne industrywide statement.

Those in the U.S. music industry
who question Berne adherence
fear that pending bills in Congress
to join the treaty do not clarify
Berne's effect on existing U.S.

law. Another concern is whether
the so-called moral rights protec-
tion extended to authors by the
Berne treaty expands the protec-
tion offered by U.S. law.

Most RIAA member companies
have already decided they want
the extra protection—especially on
piracy and counterfeiting issues—
offered by Berne.

The U.S. and the Soviet Union
are the only major copyright-hold-
ing nations that are not Berne
members; 76 other nations are sig-
natories.

Insiders are guessing that
RIAA labels will bow to pressure
concerning U.S. adherence, espe-
cially in light of the announcement
Sept. 21 that ASCAP, BMI,
SESAC, and the National Music
Publishers Assn. have agreed to
support the 101-year-old conven-
tion, joining 43 publishing, com-
puter software, and educational
groups in the conviction that

Berne adherence will strengthen
U.S. stature and influence.

One obstacle still to be ad-
dressed by the performing rights
groups is the compulsory jukebox
license in the Copyright Act, which
would be dismantled if the U.S.
joined Berne. Nevertheless, the
groups have reacted favorably toa
proposal for negotiations with the
jukebox-owner group the Ameri-
can Music Operators Assn. to de-
cide on a rate that would then be
officially “set” by the Copyright
Royalty Tribunal.

The Motion Picture Assn. of
America and International Busi-
ness Machines Corp. also issued
statements at a Sept. 16 House
hearing. Both maintain that cur-

"rent U.S. law is in line with Berne

with respect to moral rights.

The MPAA statement says,
“U.S. law complies with the Berne
Convention.” It adds, “No federal

(Continued on page 89)
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Recent Acquisitions Bolster East Coast Rack

Interstate Stakes Out Its Turf

BY KEN SCHLAGER

SARATOGA SPRINGS, N.Y. With
three major acquisitions in the last
three years, the Interstate Group Inc.
has staked out its turf as the largest
regional music and video rack opera-
tion in the Northeast and Middle At-
lantic states.

The privately held company, which
serves 13 states from North Carolina
to Maine, is still No. 3 in the territory
to Goliath rackjobbers Handleman
and Lieberman, but, says executive
vice president Steve Kugel, “We
want to be No. 1 in our trading area.”

Kugel and Interstate president
Dick Greenwald were interviewed

‘We want to be
No. 1in our area’

during the company’s upbeat con-
ference at the Gideon Putnam Hotel
here.

The group’s latest move was the
March acquisition of New England
Record and Tape Sales Corp. of
North Smithfield, R.I. That deal fol-
lowed the 1985 merger with Bee
Gee Distribution Corp. of Albany,
N.Y,, and the 1986 acquisition of En-
core Entertainment Corp., a rack
and one-stop operation in Columbia,
Md,, and Nashua, N.H.

Combined, the new additions to
Interstate ‘“‘will represent about
45% of volume in fiscal 1988,” says
Kugel.

All of the operations now are

headquartered at Interstate’s two
computerized distribution centers in
Hagerstown, Md., and Lincoln, R.I.
From these locations, Interstate’s
field staff of 47 handles 600-700 ac-
counts.

Interstate’s principal accounts in-
clude such mass merchants as
Sears, which the company shares
with Handleman and Lieberman,
and Ames, which is shared with Ar-
row Distributing Co. of Solon, Ohio.
Other large accounts include Rich’s,
Stuart’s, and Mars stores; all are
racked exclusively by Interstate.

“We also do some food-chain busi-
ness, and we're strong in the college
market,” says Kugel.

Additionally, the company picked
up about 250 one-stop accounts with
the Encore acquisition. ““We’ve
made a commitment to make that
segment grow,” says Greenwald.

Interstate, which developed out
of a news-distribution business,
moved into music racking in 1960
and added video in August 1986.
The founders and majority share-
holders are Greenwald and his

(Continued on page 88)

NEW YORK In an effort to
arouse interest in the floundering
Beta format, Paramount Home Vid-
eo'says that all new Beta releases
will be list-priced no higher than
$29.95—regardless of VHS pricing.

Beginning with its December re-
leases, even titles offered for a list
price of $79.95 or higher in the
VHS format will be initially avail-
able in Beta at the lower price
point, according to Tim Clott, se-
nior vice president and general
manager. The move marks the
first time a major supplier has
charged less for Beta titles than
for VHS titles in their initial re-
lease.

“During the past several years,
our shipments of Beta cassettes in

Paramount Beta Discount

all categories have declined steadi-
ly, making it difficult for Beta own-
ers to remain active as either sales
or rental customers,” says Clott.
“This trend has been primarily a re-
sult of retailers’ understandable re-
luetance to stock dual inventories of
higher-price product. i

“Since we're still strongly com-
mitted to the format, we're offer-
ing this price ceiling as an incen-
tive to video retailers to carry a
broader selection of Beta pro-
gramming,” he adds.

Clott says that Paramount has
always offered VHS and Beta cas-
settes on all new releases and
‘“has no plans to alter this prac-
tice.” AL STEWART

Record World Confab Has Busy Agenda

Web Fine-Tunes Its ‘Neighborhood Store’ Approach

BY GEOFF MAYFIELD

LANCASTER, Pa. Having estab-
lished a ‘“‘neighborhood record
store”’ concept as its marketing
niche, the 72-store Record World
web sought to fine-tune its opera-
tions during a busy convention here
Sept. 13-16.

The setting was the same as last
year’s meet—American Host Farm

Resort—and many familar faces re-
turned. Those similarities aside, the
1987 convention showed that much
has changed in Record World and
its Roslyn, N.Y.-based parent com-
pany, Elroy Enterprises.

Owner and president Roy Imber
continues to raise the profiles of his
sons—Bruce Imber, who is vice
president of planning and opera-
tions, and Mitch Imber, vice presi-

BY STEVE GETT

NEW YORK Epic's a&r depart-
ment has undergone major re-
structuring since Don Grierson as-
sumed his position as the label’s
senior vice president of a&r in Jan-
uary.

During his eight-month tenure
with Epie, Grierson, formerly
head of talent acquisition at Capi-
tol, has hired six new a&r staffers.

“The team is basically complete
now,” says Grierson. “But it’s tak-
en a while to get everything in
place. When I arrived, I had a total
staff of four people: Michael
Caplan, Bob Feineigle, Patrick
Clifford, and Frank Rand. Then
Patrick went to A&M and Frank

Epic Exec Expands Scope
With Rebuilt A&R Team

resigned, so that left a number of
slots to be filled.”

With Caplan and Feineigle al-
ready positioned as East Coast di-
rectors of a&r, the first step for
Grierson was to establish Epic’s
presence on the West Coast, which
resulted in the hiring of former
Arista executive Roger Klein as
associate a&r director. “Up until
then, there was no one out in Los
Angeles,” says Grierson.

In April, Bernie Miller joined
the team as vice president of black
a&r, coming from a position as
program director at WLUM Mil-
waukee. An assistant to Miller,
Madeline Randolph, who previous-
ly worked with Quincy. Jones, has

(Continued on page 89)

dent of merchandising. Both took a
more active role at this year’s meet,
in several instances replacing the
father as spokesmen for the chain.
The meet also affirmed the key role
being played by Mark Collins, who
joined Elroy six months ago as vice
president of retail stores from Bos-
ton-based audio equipment chain
Tech High-Fi.

Like Jim Errichetti, who was re-
cently named to a key position in the
T6-store, Pittsburgh-based National
Record Mart, Collins’ resume in-
cludes a stint at the Gap, the large
jeans chain that Jack Eugster
helped guide prior to taking the
reins of the 554-store Musicland
Group.

While Collins established the
web’s operational agenda, the youn-
ger Imbers set the tone for the
chain’s future. “We operate in the
most competitive regions of the
country for music/video retailing,”
said Mitch Imber. “We could open
superstores with gobs of product or
small stores carrying only top prod-
uct. However, those are the mis-
sions of our competitors.”

Saying that Elroy’s “ideal record
store is not a concept to be taken
lightly,” Bruce Imber added that
“our goal is to be a full-line record
store in places where those big
stores would fail and to a degree
where those little stores pale by
comparison.”

Record World’s immediate expan-
sion plans ahead are modest com-

(Continued on page 91)

Playing Solo. Industry executives congratulate Alison Moyet at a bash to
celebrate her recent sold-out performance at New York’s Beacon Theatre.
Moyet played a number of North American dates in support of her latest
Columbia album, *“Raindancing.” Shown, from left, are Barrie Bergman,
president of the Record Bar chain; Marc Benesch, Columbia vice president of
promotion; Moyet;, Danny Yarbrough, Columbia vice president of sales; Jack
Rovner, Columbia vice president of product marketing, East Coast; Joe
McEwen, Columbia director of a&r; and Burt Baumgartner, Columbia director of
national singles promotion.

EXECUTIVE TURNTABLE

DISTRIBUTION/RETAILING. Dennis White is promoted to the newly created
post of president of CEMA (Capitol/EMI-Manhattan/Angel) in Los An-
geles. He was executive vice president, Records Group Services.

RECORD COMPANIES. MCA Records in Los Angeles promotes Liz Heller to
vice president of artist development and Janie Hoffman to national di-
rector of media & artist relations. Heller was director of music video for
the label. Hoffman was associate director of artist development and pub-
licity.

Koos de Vreeze is named area vice president of European operations
for CBS Records International, based in Holland. He will continue as

N "

WHITE

HELLER

HOFFMAN

DE VREEZE

managing director of CBS Holland (domestic).

Boo Frazier is appointed executive director of black music field opera-
tions for A&M Records in Los Angeles. He was national director of r&b
promotion.

Elektra Records in New York promotes Chuck Jones to national direc-
tor of top 40 promotion. He was a promotion and marketing manager for
the Atlanta/Miami region. ’

In a restructuring of its publicity department, PolyGram Records in
New York promotes Beverly Paige and Nancy Sullivan to national direec-
tors of communications. Paige was national director of publicity in the
label’s urban contemporary music division. Sullivan was director of pub-
licity, West Coast. Sullivan is succeeded by Sue Sawyer, who was asso-
ciate director of media relations for Epic/Portrait/CBS Associated. Mar-
tha Moore will continue as director of communications, based in Nash-
ville. .

Polly Anthony is promoted to director of national promotion, West
Coast, for Epic/Portrait/CBS Associated. She was director of national
adult contemporary promotion and trade relations.

EMI-Manhattan in Los Angeles appoints Susan Clary West Coast di-
rector of press and publicity. She was West Coast director of publicity
for Arista Records.

FRAZIER

DREXLER

SABOUNGHI

PUBLISHING. In a revamping of its division, CBS Songs in New York ap-
points Marcy Drexler creative director and Marisa Sabounghi director of
administration. Drexler was director of professional activities for Chap-
pell Music. Sabounghi was manager of copyright administration for the
company.

Screen Gems/Colgems-EMI Music in Nashville promotes Steve Single-
ton to creative manager. He was professional manager. Singleton is suc-
ceeded by Mark Bright, who was assistant professional manager.

Nicholas Arcomano joins BMI’s legal staff in New York as senior at-

(Continued on page 83)
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WYDD-FM
KPLZ-FM
WAIL-FM
WZGC-FM

WLOL-FM
KXOK-FM
KIMN-AM

KSFM-FM
WBSB-FM
KKFR-FM
WZPL-FM

Hartford/New Haven, CT WKCI-FM

Portland, OR

San Diego, CA
Orlando

Daytona Bch, FL
Milwaukee, WI
Kansas City, MO
Nashville, TN
Charlotte, NC
Columbus, OH
New Orleans, LA
Buffalo, NY
Oklahoma City, OK
Greenville
Spartanburg, SC
Raleigh/Durham, NC
Salt Lake City, UT
Memphis, TN
Grand Rapids
Kalamazoo, Ml
Providerncasds

Pensacola, FL

KKRZ-FM
KSDO-FM

WHLY-FM
WHBT-FM
KCPW-FM
WWKX-FM
WROQ-FM
WXGT-FM
WQUE-FM
WKSE-FM
KOFM-FM

WANS-AM
WZZU-FM

KISN-FM
WMC-FM

ZOU-FM
WABB-FM

Wilkes Barre.

Scranton, PA WKRZ-FM
Wichita’/Hutchinson, KS KKRD-FM
Knoxville, TN WOKI-FM
Jacksonville, FL WAPE-FM
Albuguerque, NM KNMQ-FM
Richmond, VA WRVQ-FM
Fresno, CA KYNO-FM
Toledo, OH WMHE-FM
Des Moines, 1A KDWZ-FM
Syracuse, NY WHEN-AM
Green Bay, Wi WIXX-FM
Springfield
Champaign, IL
Omaha, NE

Rochester, NY
Roanoke

Lynchburg, VA

Cedar Rapids
Waterloo, 1A
Davenport/Rock Isiand
Moline, 1A

Paducah, KY.

Cape Girardeau, MO WDDJ-FM
Portland, ME WGAN-AM
Lexington, KY WLAP-FM
Spokane, WA KZZU-FM
Austin, TX KAPT-FM
Chattanooga, TN WALV-FM
Johnstown/Altoona, PA WBXQ-FM
Tucson, AZ KHYT-AM
Springfieid, MO KKDY-FM
South Bend, IN WZZP-FM
Jackson, MS WTYX-FM
Bristol, va/Greensport/
Johnson City, TN
Columbia, SC
Evansvillte, IN
Huntsville/Decatur
Florence, AL
Lincoln/Hagias

WLRW-FM
KGOR-FM
WPXY-AM

WXLK-FM
KQCR-FM
KilK-FM

WQUT-FM
WNOK-FM
WKTG-FM

KSLY-FM

groe, LA KNAN-FM

El Dorado, AR KIXK-FM

Columbus, GA WCGQ-FM
McAllen

Brownsvilie, TX KRGV-AM

Amarillo, TX
Joplin, MO
Pittsburgh, KS
Duluth, MN
Corpus Christi, TX
Beaumont/Port
Arthur, TX
Yakima, WA
Wheeling, W VA
Steubenville, PA
Reno, NV
Wichita Falls, TX/
Lawton, OK

La Crosse/Eau
Claire, WI

La Cross, WI
Warsaw, Wi
Sioux City, 1A
Tallahassee, FL
Macon, GA
Eugene, OR
Binghamton, NY
Tupelo, MS
Boise, 1D
Columbia, MO
Erie, PA
Traverse City
Cadillac, M!
Chico/Redding, CA
Lubbock, TX
Topeka, KS

Odessa/Midland, TX

Florence, SC
Minot/Bismark/
Dickinson, ND

Bitlings/Hardin, MT
Salisbury, MD
Eimira, NY
Greenwood,
Greenville, MS
Watertown
Carthage, NY

KQIZ-FM

KKUZ-FM
KZIO-FM
KZFM-FM

KZZB-FM
KIOK-FM

WRKY-FM
KHTZ-FM

KKQV-FM

WBIZ-FM
WIZM-FM
WSPT-FM
KSEZ-FM
WGLF-FM
WQBZ-FM
KSND-FM
WQXT-FM
WWKZ-FM
KIYS-FM
KCMQ-FM
WJET-FM

WATT-AM
KEWB-FM
KRLB-FM
KDVV-FM
KWES-FM
WJIMX-FM

KQID-FM
KAPB-AM/FM

KZLS-FM
WSEA-FM
WLVY-FM
WSWG-FM

WYBG-AM

WMMZ-FM
KBIU-FM
KRDM-FM
KASX-FM
WJDQ-FM
WPFM-FM
KOPR-FM
KSTR-FM
KMON-FM
KBCQ-FM
KDES-FM
KTRS-FM
WMQT-FM
WHKW-FM
WAZY-FM
KIXY-FM
WNUZ-AM
WZOQ-FM
WXIL-FM

Gainesvilie, FL

Lake Charles. LA
Ardmore/Ada. OK
Ardmore, OK
Meridian, MS
Panama City, FL
Missoula/Butte, MT
Grand Junction, CO
Great Falls, MT
Roswell, NM

Palm Springs, CA
Casper/Riverton, WY
Marquette, Ml
Tuscaloosa, AL
Lafayette, IN

San Angelo, TX
Anniston, AL

Lima, OH
Parkersburg, WV
Laredo, TX KRRG-FM
Cheyenne, WY KFBQ-FM
Presque Isle, ME HE

KISJ-FM
KKYS-FM
WBZD-FM
WCKQ-FM
KKRL-FM
WTGA-FM
WYRV-AM
WIKZ-FM
KELR-FM

Cadey, KY
Campbeilsville, KY
Carroil 1A
Carroltown, GA
Cedar Bluff, VA
Chambersburg, PA
Chariton, 1A
Cheraw, SC WPDZ-FM
Claremont, NH WHDQ-FM
Clarksvilie/Hopkins, TN WJZM-AM
Clarksdale, MS WAID-FM
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Clearfield, PA
Clovis, NM
Cody, WY

Coos Bay, OR
Cortland, NY
Columbus, NE
Cortez, CO

Del Rio, TX
Diboll/Lufkin, TX
Dodge City, KS
Eagle Pass, TX
Edmonton, Canada
Fayetteville, NC
Fayetteville, AR
Ft. Pierce, FL

Fort Walton Beach, FL

Frederick, MD
Fairbury, NE
Fairfield, IL
Eorele| g

ebanon, OR
Lewiston, ID
Lewiston, PA
Lihue, HI

WQYX-FM
KZZO-FM
KTAG-FM
KYNG-FM

WOKW-FM
KWMG-FM

KISZ-FM/AM

KTDR-FM
KIPR-FM
KDCK-FM
KINL-FM
CFCW-FM
WQSM-FM
KMCK-FM
WZZR-FM
WNUE-AM

KDLY-FM
KMGZ-FM
KIQY-FM
KOZE-AM
WMRF-FM

KQNG-AM/FM

Logan, UT KPRQ-FM/KRPX-AM

Lordsburg, NM
Lufkin, TX
Manstield, OH
Marinette, WI
McComb, MS
McCook, NE
McMinnville, TN
Middlesboro, KY
Morgantown, WV
Marysvilie, CA

KXKK-FM

KAFX-FM
WVNO-FM
WCJL-AM
WAKH-FM
KZMC-FM
WTRZ-FM
WFXY-AM
WVAQ-FM
KRFD-FM

Dawe

DIR-RADIO NETWORK

A
LORIMAR Telepictures
Compaony

Mites City, MT
Monterey, TN
Morehead. KY
Myrtle Beach, SC
New Albany. MS
North Platte, NE
Norfolk, NE
Qcilla, GA
Olympia, WA
Orofino, 1D
Osage Beach, MO
Owensville, MO
Paris, TN
Petoskey, MI
Phillipsburg, KS

lillwater, OK
Sault Ste Marie, Mi
Swainsboro, GA
Tappahanock, VA
Valdosta, GA
Vermillion, SD
Vernal. UT
Vincennes, IN
Waterloo
Cedar Falls, A
Watertown, NY
Williamsport, PA
Williston, ND
Willits, CA
Waynesville, MO
Winner, SD
Woodstock, VA
Woodward, OK
Wenatachee, WA

KMCM-FM
WRJT-FM
WMOR-FM
WYAV-FM
WWKZ-FM
KELN-FM
KEXL-FM
WSIZ-AM
KQEU-AM
KLER-AM
KYLC-FM
KZBR-FM

WRTB-FM

KFMW-FM
WTOJ-FM
WFXX-AM
KDSR-FM
KLLK-AM
KFBD-FM
KWYR-FM
WAMM-AM
KWDQ-FM
KYJR-FM
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P’Gram Seeks To Regain Pub Clout

By Catalog, Songwriter Acquisitions

BY IRV LICHTMAN

NEW YORK “A day after selling
Chappell Music, we regretted it,”
says Ted Green, who is charged
with restoring PolyGram’s clout in
music publishing through catalog
acquisitions and individual song-
writer signings.

Green, who doubles as senior vice
president of business affairs at
PolyGram Records, has served as
general manager of PolyGram Mu-
sic Publishing since its formation a

year ago.

PolyGram management had
moved the label away from the pub-
lishing business in 1984 when it sold
Chappell Music to a group of inves-
tors headed by Freddie Bienstock,
the music publishing magnate, for
about $100 million. The decision to
sell Chappell was made in the wake
of the failure to merge the music in-
terests of PolyGram and Warner
Communications Inc.

When Dick Asher arrived on the
PolyGram scene as its U.S. label

Welk Unveils GD Midlines

Vanguard Classic Titles Reissued

BY DAVE DIMARTINO

LOS ANGELES Classics from the
Vanguard Records archives will be
crossing retail counters as midline
compact disks as label owner the
Welk Record Group unveils an am-
bitious reissue plan that will see 43
midline titles available this month
and some classical CDs selling at a
$9.98-equivalent list price.

The Welk-distributed Vanguard,
Ranwood, and Hindsight labels will
be included in the company’s mid-
line series, which bears a low dis-
tributor cost of $7.05 per piece and
can be sale-priced at under $10 atre-
tail. Initial orders will be discounted
5%.

Also shipping at the end of the

month will be the first 15 titles in
the Vanguard Everyman Classics
CD line, which—with its $5.64 low
distributor cost and $9.98-equiva-
lent list price—will be among the
least expensive CD series now avail-
able.

‘““We’re anxious to see how
they’re accepted in the market-
place,” says Kent Crawford, vice
president and director of sales and
marketing at the Welk Record
Group, of the new Everyman bud-
get series. “Quite simply, we had to
do something because the classical
marketplace for CDs is saturated
with product, and it's also the most
price-competitive. And the feedback
on the quality of the repertoire is

(Continued on page 91)

Antipiracy Efforts Take
Hold in North Garolina

NEW YORK Two recent actions in
North Carolina are designed to
stem the sale of counterfeit and pi-
rate prerecorded material in the
state, which has long been “a center
of record and tape piracy,” accord-
ing to the Recording Industry Assn.
of America.

The North Carolina Assembly has
just passed a bill requiring flea mar-
ket vendors to keep a list of all mer-
chants selling at their markets.
Also, the merchants themselves are
now required to obtain and keep on
their person written permission
from the property owner on whose
land they are selling. Titled “An Act
Regulating Peddlers, Itinerant Mer-
chants, Flea Market Vendors, and
Flea Market Operators,” the new

law goes into effect July 1, 1988; the
penalty for failing to conform with
it is 30 days in jail and/or a $200
fine.

The RIAA estimates that some
60% of sales of counterfeit and pi-
rate sound recordings occur at flea
markets.

Further, the RIAA has sent out
58 cease-and-desist letters to vari-
ous individuals and businesses
throughout North Carolina that are
believed to be engaging in the sale
of illegal product. The action is the
RIAA’s second major antipiracy
campaign in the state in five years;
in 1982, 100 such letters were sent
out, resulting in 52 lawsuits with
judgments as high as $70,000 per
lawsuit. LINDA MOLESKI

Pastorius Dead At 35

WASHINGTON Jaco Pastorius,
formerly a bass guitarist with
Weather Report and other well-
known groups, died Sept. 21 from in-
juries he received in a beating Sept.
12. He was 35.

Pastorius, who police said was
homeless, was assaulted when he
tried to enter an after-hours club in
Fort Lauderdale, Fla., called Mid-
night. He had reportedly been kick-
ing the door of the club, which had
banned him because of “erratic” be-
havior. Club manager Luc Havan
was allegedly responsible for the
beating, and police have charged him

with aggravated battery.

Known for his formidable tech-
nique on the electric bass, Pastorius
was nominated for three Grammys.
Throughout the "70s and early '80s
his playing and composing talents
earned him the reputation of being
one of the top players on the instru-
ment.

Self-taught, Pastorius later attend-
ed the Univ. of Miami, where he first
began making waves in the musical
community. He widened his growing
renown by playing in clubs in South
Florida with Wayne Cochran & the

(Continued on page 88)

chief late in 1985, the company had
no real holdings in publishing. Ash-
er, too, believed the Chappell sale
had been a big mistake.

Asher, in fact, supported an at-
tempt recently to reacquire Chap-
pell Music when it was put on the
block earlier this year. PolyGram’s
bid, reportedly between $150 million
and $180 million, failed to win the
company back. (Warner Communi-
cations Inc. is about to become
Chappell’s new owner in a cash/
stock transaction valued at about
$200 million.)

The newly formed PolyGram Mu-
sic Publishing made its first major
investment in a catalog in the sum-
mer of 1986 with the purchase of
Dick James Music, which in addition
to containing four Beatles copy-

. w ic.
(Continued on page 80) omen In Music

Rockin’ For A Cause. Ronnie James Dio and friends present a check for
$77,102 to Dr. Lois Lee to go to the Children Of The Night shelter fund. The
money was raised during a special benefit rock concert in Los Angeles. Pictured
in the front row, from left, are Dave Alford, member of the group Rough Cutt;
Wendy Dio, wife and manager of Ronnie James Dio; Wendy Gruel, representing
Los Angeles Mayor Tom Bradley; Lee, founder of Children Of The Night; Ronnie
James Dio; and Celia Hirschman, a member of the Los Angeles chapter of

I.ONG-AWAITED albums by two top rock bands
leap into the top 20 in their second week on the Top
Pop Albums chart. Pink Floyd’s ‘““A Momentary
Lapse Of Reason,” the band’s first studio album
since “The Final Cut’ in early 1983, jumps from No.
43 to No. 14, and Rush’s “Hold Your Fire,” its first
album since “Grace Under Pressure’’ in mid-1984,
leaps from No. 52 to No. 19.

As a result, both bands are almost certain to con-
tinue long top 10 streaks. This would be Rush’s sixth

Rush, Floyd Back In Top 20; Smokey No
Longer One Heartheat Away From Top 10

output in the '80s. The
Canadian trio first
cracked the top 10 in
February 1980 with
‘“Permanent Waves’’
and has since returned
with ‘“‘Moving Pic-
tures,” “Exit ... Stage

consecutive top 10 al-

bum, which is its entire
B =
CRAE SR

Left,”’ ‘‘Signals,”” and

‘““Grace Under Pres-
sure.”

“A Momentary Lapse” would be Pink Floyd’s fifth
consecutive studio album to reach the top 10—dis-
counting reissues, compilations, and a greatest-hits al-
bum. The English band first cracked the top 10 in
April 1973 with “Dark Side Of The Moon” and has
made it back with “Wish You Were Here,” “Animals,”
“The Wall,” and “The Final Cut.”

We might add that “Dark Side Of The Moon” is still
on the chart. The album jumps 12 notches to No. 169—
in its 696th week on the survey. That’s by far the lon-
gest that any album has been listed. In fact, “Dark
Side” took that record away from Johnny Mathis’
“Johnny’s Greatest Hits"” four years ago this month.

SMOKEY ROBINSON’S “One Heartbeat” jumps
six notches to No. 10 on this week’s Hot 100, three
months after “Just To See Her’’ peaked at No. 8.
Amazingly, this marks the first time in Robinson’s 28-
year chart career—dating back to the Miracles’
days—that he has had back-to-back top 10 hits. (May-
be the fact that he’s never been a “saturation artist” is
one reason he’s had such a long career: He’s never
worn out his welcome with radio or the public.)

ABC's salute to Robinson, “When Smokey Sings,”
is listed at No. 8 this week, marking the first time that
a song about an artist has appeared in the top 10 at the
same time as a song by that artist.

FAST FACTS: Bruce Springsteen’s “Brilliant Dis-
guise,” the first single from his upcoming “Tunnel Of
Love” album, debuts at No. 40 on this week’s Hot 100.
It’s the third time that the first single from a Spring-
steen album has debuted in the top 40. “Dancing In
The Dark,” the first single from ‘“Born In The

by Paul Grein

U.S.A.,” entered at No. 36; “Hungry Heart,” the first
single from “The River,” bowed at No. 30.

Whitney Houston’s “Didn’t We Almost Have It
All” holds at No. 1 on the Hot 100 for the second
straight week. This is the third year in a row that Mi-
chael Masser has composed and produced & No. 1 pop
hit. He did the honors on Houston’s “Saving All My
Love For You” in 1985 and “Greatest Love Of All” in
1986. The only other songwriters to land No. 1 hits in
each of the last threz years are Billy Steinberg &
Tom Kelly, who topped
the chart with Madon-
na’s “Like A Virgin” in
1985, Cyndi Lauper’s
“True Colors’ in 1986,
and Heart’s “Alone” ear-
lier this year.

Whitesnake this week
wins the Joni Mitchell
award for peaking at No.
2 behind three different
No. 1 albums. The
“Whitesnake” album was
runner-up to U2’s “The Joshua Tree” in June, to Whit-
ney Houston’s “Whitney” in August, and now to Mi-
chael Jackson’s “Bad.” If it doesn’t reach No. 1, it
will be the first album to be stopped at No. £ by three
different No. 1 albums since Mitchell’s “Court And
Spark” in 1974, which played second fiddle to Bob Dy-
lan’s “Planet Waves,”” Barbra Streisand’s ‘The Way
We Were,” and “John Denver’s Greatest Hits.”

Four soundtracks are listed in the top 15 this week:
“La Bamba” dips to No. 4, “Who's That Girl” holds at
No. 11, “Dirty Dancing” leaps to No. 12, and “Lost
Boys” jumps to No. 15.

Clients of Michael Lippman/Rob Kahane Manage-
ment were involved in producing four of the top seven
albums on this week’s chart. Don Gehman produced
John Cougar Mellencamp and one track on ‘“La
Bamba,” Keith Olsen produced “Whitesnake,” and
Ron Nevison produced Heart.

WE GET LETTERS: Collin Daniel of Decatur, Ill.,
notes that Michael Jackson & Siedah Garrett's “I
Just Can’t Stop Loving You” was the first song with-
out a video to reach No. 1 since Boston's “Amanda” in
November. And the hit that replaced Jackson at No. 1,
Whitney Houston’s “Didn’t We Almost Have It AlL”
didn’t have a video either until Arista circulated the
clip of Houston performing the song at the MTV
Awards.

Dan Magazu of Rotterdam notes that the top two
hits on last week’s Hot Black Singles chart were L.L.
Cool J’s “I Need Love” and Lisa Lisa & Cult Jam’s
“Lost In Emotion.” Adds Magazu: ““I wonder how of-
ten it has happened that two acts with the same four
initials have occupied the top two positions.”
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HIS DEBUT ALBUM
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a familiar voice. .. a brand new name.
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ASCAP’s Side Of The Bonus Story

THE SONGWRITER SHOULD GOME FIRST

BY MORTON GOULD

In March 1987, BMI issued a new
royalty payment schedule provid-
ing that BMI song bonus pay-
ments would be available only to
writers and publishers still affili-
ated with BMI.

The announcement of this policy
change triggered a series of im-
passioned responses from writers
urging ASCAP to come to their as-
sistance.

As a result, ASCAP agreed to
support them in arbitration
against BMI. At our request, the
Department of Justice is investi-
gating whether BMI is in violation
of its consent decree. Disturbed by
these actions, BMI is now accusing
ASCAP of being ‘““discriminatory”
and “inflexible,” and of ‘‘diverting
attention from the real issue.”

I am writing to set the record
straight. Under this new BMI poli-
cy, an ASCAP writer who left
songs with BMI will no longer be
paid on the same basis as other af-
filiates of BMI. In other words, he
or she will no longer be eligible for
bonus payments, which in some
cases will mean a loss of up to 80%
of what the writer previously re-
ceived from BMI.

The obvious result is that writ-
ers who leave BMI will be penal-
ized for switching affiliations, and
those contemplating a move to
ASCAP will be economically inhib-
ited from doing so.

Moreover, this new BMI policy
favors foreign writers over those

in the U.S. Writers who belong to a
foreign society and have some of
their works in ASCAP and others
in BMI will not be penalized by
BMI for licensing works with
ASCAP. This creates a curious in-
equity. The only ‘“‘losers’’ are
ASCAP members who have left
repertory at BMI.

The bottom line is that the song-
writer is the victim. He or she is
robbed of the chance to select an
affiliation. And those who had al-
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hands are tied, because the right
to license belongs to both the writ-
er and the publisher. Neither can
transfer this right without the oth-
er’s consent. Together, they exer-
cise this performing right through
one organization—either ASCAP
or BMI. It then follows that to re-
lease the performing right, both
the writer’s and the publisher’s in-
terests must be released. If BMI
would release the performing
right, ASCAP could license the

‘ASCAP can only
pay on what

Morton Gould is president and
chief executive officer of ASCAP.

it is able
to license’

ready decided to move to ASCAP
are having the rug pulled out from
under them. If there is discrimina-
tion here, it is surely not on

"ASCAP’s part.

BMI claims that ASCAP refuses
to take the writer’s share of the
performing right without the pub-
lisher’s share. The fact is, ASCAP
can only pay on what it is able to
license. If we at ASCAP don’t have
the right to license the work, our

work, and we would gladly pay
both the writer and publisher. But
BMI won’t do that—and they claim
that we are inflexible.

BMI should treat all writers
equally and should not adopt poli-
cies that trap writers economically
and impede their mobility among
organizations. This is the real is-

sue. ASCAP’s response is basic

and central to the issue—anything
but diversionary.

SAVE OUR STORES

After reading the Willie Nelson
Commentary (Billboard, Sept. 25),
I felt I had to respond. Although I
have sympathy for the unfortu-
nate farmer who has “lost every-
thing,” I have to say I think they
are no better than anyone else. If I
foolishly borrowed $20,000 to buy
a brand new 8-track tape display,
would Willie sing a song for me?

There are a lot of mom-and-pop
record stores going by the wayside
and no one cares. I opened my
store in 1975, and I've survived by
following a simple rule: “It’s not
how much you take in. It’s how
much you pay out.”

If you look up “subsidy” in Web-
ster’s you will see it means ‘‘mon-
ey for aid.” “Farm Aid” didn’t
start three years ago. It was start-
ed many years ago by the U.S. gov-
ernment. The government can pay
farmers for raising some crops,
for not raising others, and even for
building a pond on their property.

Who would feel sorry for any
other businessman who couldn’t
stay in business after gravy like
that?

If Willie and others want to help
the farmers, this is fine. I just
think he and others need to be

aware that there are a lot of other
people who have helped him get
the money to buy these farmers
food who need some recognition,
too.

The majors now seem to cater to
the ‘“alphabet-marts’’ allowing
them to sell new releases cheaper
than most of us can buy them.
They and the chains get big adver-
tising monies, stand-ups, and post-
ers, and we get a few flats of some
obscure group. I'm told that I'm
one of the top 12 customers of a
major record distributor, yet I was
unable to get the new Michael
Jackson album until one day after
the Aug. 31 release date. I've re-
ceived no promotional material on
it either. Last year I was granted
approximately $100 in advertising.
What do you imagine a small store
would get?

I don’t desire or ask for any as-
sistance for myself. I just think
the “mom & pop record farmer”
that has fed the nation with musi-
cal sustenance for years needs to
be preserved also.

Philip S. Lea
Tape City
Athens, Tenn.

ON THEIR OWN

I just read David F. Gossom’s let-
ter to the editor (Billboard, Aug.
29) with great sadness. It's too bad
he had to close his CD store be-
cause major chain stores in his

area were able to undercut his
prices, thus forcing him out of
business.

First of all, there is no such
thing as “customer loyality”’ in this
business anymore. Customers will
drive 20 miles to a major discount
store to save 5 cents and be served
by some teen-ager whose depth of
music is being convinced that the
Beatles were Paul McCartney’s
first band. Never mind the fact
that you are the expert. You've put
you're blood and guts into your
business. It's dollars and cents.

The record companies, the ones
who should be helping the small
merchants and backing them,
abandoned them a long time ago.

Buddy Breeze
Breeze Record Rentals
Vancouver, Canada

METAL FORCE

I am the program director at a
small adult contemporary AM/FM
station in upstate New York. After
discussing the hard rock/heavy
metal situation with a former gen-
eral manager several years ago, [
convinced him to allow me to ex-
periment with a metal format on
Saturday nights—a time primarily
set aside for parties for the youn-
ger generation.

Next month ‘““The Rock Shop”
will begin its seventh year on the
air. It’s a five-hour show aired 7
p.m.-midnight every Saturday.

Although BMI is broadcaster-
owned, it sometimes refers to it-
self as a “family” of writers and
publishers. If that is the case, it
seems less than proper for BMI to
differentiate among ‘‘family”’
members. If a writer leaves BMI
for ASCAP but leaves behind some
of his works, aren’t those works
still part of the BMI “‘family’’?
They most assuredly are still part
of the BMI repertory, and they
still contribute to BMI’s income.
That makes them just as valuable
to BMI as they were before the
writer left.

The fact is BMI doesn’t want to

live up to its contractual obliga-
tions to pay the writers. Instead, it
wants to delegate responsibility
for that payment to ASCAP, while
BMI continues to claim the right to
license the works through the pub-
lishers.
- ASCAP does not work that way.
Writers who resign from ASCAP
and leave their works at ASCAP
get paid on the same current per-
formance basis as any other
ASCAP writer. In fact, BMI uses
this ASCAP policy as a selling
point to persuade ASCAP writers
to join BMI, assuring them that
full payment for their works at
ASCAP will continue as before.

ASCAP’s board of directors,
which consists entirely of writers
and publishers, is acting in the
best interests of creators.

We invite BMI, which says it
feels as we do, to do as we do and
put the songwriter first.

During our first year, I received
over 8,000 requests. This year, the
total will be in excess of 30,000—
roughly 100 calls per hour.

Concert promoters from three
major markets (Rochester, Syra-
cuse, and Binghamton) publicize
their metal shows on my program,
providing tickets, posters, albums,
backstage passes, and more in ap-
preciation of our effort to create
more revenue for them. Their ma-
jor complaint is that the so-called
“major market rock stations” sim-
ply do not play the music by the
heavier acts they’re bringing in for
concerts.

Look at the gross revenues from
metal concerts, merchandise, and
albums. These figures are not to
be scoffed at. Check the charts and
find that metal is on the rise. It's a
real force to be dealt with now and
in the future.

Bob Appell

Program Director
WSFW AM-WSFW FM
Seneca Falls, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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BY KIM FREEMAN

ANAHEIM, Calif. The National
Assn. of Broadcasters convention
here Sept. 9-12 featured several ses-
sions devoted to discussions of for-
mats. The following is a continua-
tion of a report in the Sept. 26 issue
of Billboard, which looked at key
points made at the sessions on al-
bum rock and top 40.

URBAN
Session moderator Barry Mayo,
vice president/general manager of
WRKS New York, led panelists
through a variety of topics. Mayo
started with the observation that
the presence of three females on the
five-person panel was a positive re-
flection of the progress women
have made in the format. On the

Radio Execs Discuss

unique challenge a women faces as
a programmer, WPLZ Petersburg,
Va., program director Debbie
Parker said the key to being taken
seriously was to “nut up” and “de-
mand the respect you need to do
your job.”

Lee Michaels, PD of WBMX-FM
Chicago, proved a focal point for ex-
amining black radio’s image in the
industry. After a successful track

Offers Advice On Proper Uses Of Airwaves

N.Y. Gov. Guomo Headlines NAB Gonfah

ANAHEIM, CALIF. If there had
been tickets available, the hottest
itemns at the National Assn. of Broad-
casters Radio '87 meet would have
been passes to New York Gov. Mario
Cuomo’s address to 150 radio group
owners.

But there were no tickets. The din-
ner with Cuomo—who officially end-
ed speculation that he would run in
the 1988 presidential race as a Demo-
cratic contender in February—was
sponsored by United Stations Pro-
gramming Networks, and it was an
invitation-only affair that some ob-
servers said stole a little thunder
from the official NAB convention
lineup, which this year did not even
include new Federal Communications

Commission Chairman Dennis Pat-
rick.

For most of his talk, the governor
was in a reminiscing mood, recalling
that as a boy too poor to attend con-
certs, he gained an appreciation of
opera and jazz from listening to radio
programs hosted by Milton Cross and
Symphony Sid.

“Radio was my first love and still
is,” he said, adding that in his political
campaign, he used radio almost ex-
clusively for interviews “because of
dollar-for-dollar value for me. A com-
plex message is better served
through radio.”

Cuomo once again insisted he was
not running for the Democratic nomi-

nation, saying the nomination pro-

newsline...

SKY BROADCASTING is set to buy urban outlet WBMX-FM from Egmont
Sonderling for $27 million. Sky is the new firm headed by former Gannett
president Joe Dorton. Sky also owns WCZY Detroit; KSY Dallas; WGIV/
WPEG Charlotte, N.C.; and WEZO/WNYR Rochester, N.Y.

HUGH BARR is appointed group vice president for NewCity Communica-
tions and general manager of the group’s KKYX/KLLS San Antonio,
Texas. He had been GM at NewCity’s WSYR/WYYY Syracuse, N.Y., for
the last nine years. There, Barr is replaced by John Terboss, who moves
up from the GSM post at WSYR/WYYY.

JOHN IRWIN leaves his VP/GM post at young country outlet WYNY New
York to assume the same duties at country outlet WLVK Charlotte, a
Capitol Broadcasting Corp. station. Irwin says his yet-unnamed successor
at WYNY will have a “gold mine” on his/her hands. He cites a desire to
work for Capitol and the quality of life in Charlotte as reasons for his
departure.

WESC-AM-FM Greenville, S.C., will be bought by Flair Broadcasting. The
leading country stations will be sold by Broadcasting Co. of the Carolinas.

cess is so “long and tedious and so de-
manding” he could not run and also
be a good governor. He also quipped
that anybody who seeks to be presi-
dent “should be apprehended.” He
has not yet ruled out the possibility
of accepting a draft at next year’s
convention.

In a more serious mood, he cau-
tioned broadcasters not to allow de-
regulation to make them indifferent
to community concerns or to let news
judgment tip toward the sensational.

“Monitor yourselves,” he said.
“Avoid abuses and excesses. You can
show a world of beauty, but you can
also teach a fascination for violence
and depravity.” Of First Amendment
concerns, Cuomo said, “I disagree
with the Congress and agree with
President Reagan’s veto” of the con-
troversial fairness doctrine. He said,
however, that “the issue is far from
settled” and predicted that the Su-
preme Court will eventually settle
the question of the doctrine’s consti-
tutionality. BILL HOLLAND

FOR THE RECORD

In last week’s Featured Pro-
gramming column, the item
about “Rock Over London” go-
ing to Westwood One for distri-
bution omitted mention of Ste-
ven Saltzman, who has been the
British rock show’s executive
producer since it bowed almost
five years ago. Capitol Radio’s
Graham Dene is the show’s host.
“We've premiered great Brit-
ish music to an international au-
dience for many years,” says
Saltzman. ‘“The prospect of
merging our production forces
with Westwood One’s syndica-
tion expertise is very exciting.”

Music Formats

record at WBMX and WGCI in Chi-
cago, Michaels accepted the PD
post at hit outlet KMEL San Fran-
cisco earlier this year (before re-
turning to WBMX). Mayo noted
that many urban observers were cu-
rious about Michael’s move to
“white’’ radio. Michaels said he took
the KMEL job because he was a
“sucker for a challenge,” and had
never viewed his return to urban-
formatted WBMX as a ‘‘step
down.”

“I started in the '60s at pop ra-
dio,” Michaels said. “And I once pro-
grammed country just to prove to
myself that I could do it.”

“I worry about this concept of
blacks ‘graduating’ to white radio,”
said Verna Green, GM at WJLB De-
troit. “Sometimes I think we are our
own worst enemies because we

At NAB Mest

make excuses for ourselves as be-
ing ‘black’ radio.”

Michaels and WHRK Memphis
PD Pam Wells urged attendees to
program to a broad spectrum. “Our
audience is 75% black and 25%
white,” said Wells, “but I consider
our programming generic radio—or
rhythm radio. I grew up with pop
radio, and I know other poeple like
me want to hear a Steve Winwood
or Don Henley.”

“You've got to realize that urban
radio has a lot of nonblack listeners
who enjoy that music,”” said Mi-
chaels. In select competitive situa-
tions, though, Michaels noted that a
“black attack” could be effective.
“Go find the black music you know
your top 40 won’t play.”

WHRK'’s Wells emphasized ac-

(Continued on page 80)

THE

OUTA

Programmers reveal why they have jumped on
certain new releases.

TOP 40

Bruce Springsteen’s “Brilliant Disguise” (Columbia) is not surprising-
ly causing a commotion with listeners at KHTR St. Louis, says PD
Dave Robbins. “I think reaction to this is not just due to the fact that
it’s Springsteen’s latest,” says Robbins. “It’s got more to do with the
quality of this song—it’s got a lot of legs to it.” Screaming its way into
the top 10 is Kenny G’s “Don’t Make Me Wait For Love” (Arista), a
strong contender on both AC and pop charts. The Bill Medley & Jenni-
fer Warnes duet, “(I've Had) The Time Of My Life” (RCA), is starting
to generate some action for KHTR. And just catching on saleswise in
St. Louis are Bananarama’s “I Heard A Rumour” (Columbia) and Eu-
rope’s “Carrie” (Epic).

ALBUM ROCK

In the midst of a heavy flow of great product by several established
artists, Billboard Radio Award-winning PD Mark Chernoff of
WNEW-FM New York says he's hot to trot about the stream of music
by relative neophytes. First among the new releases by new groups is
the Radiators’ “Like Dreamers Do” (Epic). “This is my record of the
month,” says Chernoff. “I saw them at the Lone Star, and I've been
hooked on the group ever since.” The New Orleans newcomers’ sound
is ‘““a little funky, danceable, and definitely rock’n’roll,” says the PD.
The Brandos’ “Gettysburg” (Relativity) is also hot on Chernoff’s list,
and the song is starting to sell really well in Gotham. His other favorite
rock babies are the BoDeans’ “Only Love” (Slash/Reprise), Bourgeois
Tagg'’s “I Don’t Mind At All” (Island), and Silent Running’s “Sanctu-
ary” (Atlantic). And in the predictably excellent category fall the latest
outings by Bruce Springsteen, Pink Floyd, Lynyrd Skynyrd, and Mick
Jagger. KIM FREEMAN
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PANEL AGENDA

MLUSIC MARATHOMN

Keynote Address: Abbie Hoffman

From Demo To Limo:
Getting By in A Material World:
Surviving & Thriving As An

Music Publishing:

“The Discovery & Development Of New Artists”

October 29 - November 1, 1987, The Roosevelt Hotel, New York Clty

Topic: Activism in the 1980s—
Music, Media & Society

The Politics Of Dancing:

Music As A Social Force in The '80s
The Evolution Of New Artists
Survival Of The Hippest
independent Record Label

It's Not The Singer, it's The Song

College Radio in The Community:
Force Or Farce?

Lawyers, Guns & Money:
Artist Management

Maximum Exposure:
Print Media’'s Role in Artist Development

The Rhythm Workshop:
Yo! Bum Rush The Panei

Swinging into The '90s:
The Shape Of Jazz To Come

Country Workshop

Cultural Meitdown: Integration Of

Playing it Cool:
College Radio & The Alternative
Marketpiace

Non-Rock Music into The Mainstream

The A&R Panel:
What's Wrong With This Tape?

The Retail Connection &
Independent Distribution

Visual Marketing:
The Little Picture In The Big Picture

The Underground Video Workshop

Successfully Marketing A New Artist—
Tying It All Together

Reggae: Sitting Here In Limbo?

international Artist Development

Commercial Radio 1997:
Cutting Edge Or Dull Blade?

Plugging Into Technology

The Artist Encounter &
Free For All

College Radio: Present & Future—
An extensive ali-day workshop and symposium
covering the most crucial aspects of
college radio in the 80s and beyond

Metal Marathon:
A seri65 of panels and workshops
that focus on hard rock and
heavy metal as the serous
musical and cultural
force that it is.

Paneis Subject To Change

For registration information
call 516-248-9600.
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WATCH YOUR BACK!

AND’HE’S;.TAKIN’ OVER!
ORAN “JUICE” JONES

The man who brought you the smash hit," The ﬁim';’” returns with a sharpar

streetwise sound with the first 7'' and 12"’ single, " Cold Spencin’ My S Money!’
38-07391 44-06960

“Pick it up sugar, and you'll be real happy.. cause they don't make this kind
of man no more!’

JO.-GANGSTERS TAKI

DEF JAM/COLUMBIA RECORDS #

roduced by ﬂlcem f. Bei & Russelt Simmons f5r Door Bell Recyfiliag s /F Broductiors.

OVER”

FC 40958

ASSETTES.

“Columbia,” *# a-etrademarks of CBS Inc. © 1987 CBS In
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“DIRTY DANCING.” NOW’'S THE TIME TO CUT IN.

LP 6408-1-R Cassette 6408-4-R Compact Disc 6408-2-R Sourmdirack Sxecutive Producer: Jinmy lenser
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JIMMY SMITH is the new music director at sizzling
urban outlet KKDA “K-104” Dallas. After a few years
as MD at WHRK Memphis, Tenn., Smith accepted the
PD gig at WLUM Milwaukee a few months back.
Smith replaces Terry Avery, who graduated to PD at
KMJQ Houston recently. Smith says the K-104 offer
was too good to turn down, even though he was happy
at WLUM. K-104 PD Michael Spears says Smith,
plucked out of roughly 60 candidates for the job,
turned up most often on “best-MD” lists compiled by
his peers. The fact that
Smith won Billboard’s
medium market, urban
MD radio award didn’t
hurt, either, Spears
quips.

Also new at K-104 is
Isla Johnson, who joins
Tom Joyner’s morning
coolness as co-anchor.
Look for television, bill-

JOX

New Faces At KKDA Dallas: MD Smith
And Moming Show Go-Anchor Johnson

new morning host Bob Rivers—formerly of WAAF
Worcester, Mass.—were commiserating about the dif-
ficulty of their search. “This waitress, Max, was fun-
nier than all of us put together,” says Evans. “Half-
way through lunch, Bob and I looked at each other
and said, ‘Nah, it can’t be this easy.” ”” After a few sim-
ulated shows, Max got the gig. Evans says that hiring
a nonradio person is risky, but so far it’s paying off.

Meanwhile, hit outlet KKRZ Portland, Ore., goes
cradle robbing to bring the country’s “youngest DJ”
Sa— — onto its “Z-100 Morning
Zoo.” That’s 8-year-old
“Little Ricky” Rocko,
who cut his chops on
KAAR Vancouver,
Wash., and has made sev-
eral TV and radio appear-
ances.

Last week, we lied and
said Bill Richards was
the new PD at hit station

board, and bus ads plug-
ging Johnson'’s arrival.

DAVE ALLAN is the new PD at Philly urban leader
WUSL “Power 99.”” He was most recently making
strides at crossover outlet WMYK ‘“K-94” Norfolk,
Va., and his track record includes several urban-slant-
ed hit outlets. WUSL’s outgoing PD is Tony “the Q”
Quartarone, who was let go. During the 18 months
he’d been there, all of WUSL’s books had been up or
steady, and the Q’s resume also includes five years at
WRKS New York—part of that as PD. He can be
reached at 215-483-9215.

There was speculation last week that hit outlet
KSDO-FM “KS-103” San Diego would be the next to
pick up Satellite Music Network’s “the Wave,” and
that one other Gannett station may also go on board.
If true, that would seem to put well-respected top 40
PD Nick Ferrara on the available list.

Kurt Kelly was apparently let go from rocker
KLOS Los Angeles last week. The assistant PD had
been at the Cap Cities/ ABC outlet for roughly four
years and served as interim PD between Tim Kelly’s
departure and Charlie West’s arrival.

MARK TODD is the new PD at KWNZ Reno, Nev.,
and that leaves a hot opening at CBS hit outlet KHTR
St. Louis. There, PD Dave Robbins is seeking a 7
p.m.-to-midnight talent who can double as MD to re-
place Todd ... In Los Angeles, it looks like KPWR
“Power 106” morning man Jay Thomas will be losing
sidekick Powermouth Patty to VH-1 ... Add one
more to the list of Hollywoods working at hot hit sta-
tions. This one is Hollywood Harrison, who landed
nights at WEZB New Orleans. He’d been doing nights
at WNCI Columbus, Ohio.

OVERHEARD: “I’d have to consuit every urban sta-
tion in the country to make what I'm making here,”
said WBMX-FM Chicago PD Lee Michaels, when
asked to guess how lucrative consulting on the format
would be during an NAB session . .. “Even when I'm
having fun, I have goals,” said Billboard’s own Mi-
chael Ellis, while consulting a Disneyland guidebook
immediately upon arrival at the park during the NAB
... And what’s all this about KBEQ Kansas City, Mo.,
PD Steve Perun and actress Darryl Hannah?

WHTZ PD Scott Shannon plays co-host with Dick
Clark on the latter’'s American Bandstand contest fi-
nals, to be held Monday (28) in Brooklyn, N.Y.

STAR SEARCHES: You hear a lot of conventioneers
recommending offbeat sources as pools for new tal-
ent, but how many PDs do you know who actually
draw from those sources? One is WIYY “98 Rock”
Baltimore PD Tom Evans, who pulled new morning
show cohort Deb “Max” Smith out of 3 yuppie restau-
rant where Evans, 98 Rock newsman Bob Lepez, and

by Kim Freeman

. Former KIVA and KKSS Albuquerque,
N.M,, air talent Jay West became available recently.
He’s seeking a new top 40 on-air and possibly MD gig,
and he can be reached at 505-299-2276.

KBOS Fresno, Calif. Ac-
tually, it’s Barry Rich-
ards . .

BILL GARCIA is the new PD at AC outlet WVBF
Boston. Formerly programming KSD St. Louis, he
started his career at WBZ Boston 20 years ago ...
Tom Gongaware is the new PD at Capitol classic hits
outlet WTRG Raleigh, N.C. He was at Voyager’s
WWMG Shelby, N.C., and brings a broad mix of pro-
gramming experience to WTRG.

WHTZ “Z-100” New York got most of the allegations
filed by CBS in the suit concerning Z-100’s early play of
Michael Jackson’s “I Just Can’t Stop Loving You” dis-
missed on Sept. 18. Z-100 lawyer Stephen Hoffman says
the motion for dismissal was based on the premise that
the New Jersey Supreme Court does not have the power
to hear claims concerning copyright, which is regulated
by the U.S. Copyright Act. The points dismissed per-
tained to CBS’ allegations that Z-100 had duplicated and
distributed the single.

Hoffman did not ask the court to dismiss the count
pertaining to CBS’ allegation that Z-100 implied Epic
was supporting giveaways of Jackson’s “Bad” album
before its street availability. Hoffman says, however,
that he fully intends to contest that claim.

The latest chapter of this battle between radio sta-
tions and record companies focuses on Bruce Spring-
steen’s “Tunnel Of Love” album from Columbia. “It’s
no more Mr. Nice Guy,” says WPLJ “Power 95” New
York PD Larry Berger, whose station had the album
Sept. 21, two weeks ahead of its scheduled Oct. 5 re-
lease date. Power 95 played tracks from it as “exclu-
sive world premieres” on Sept. 21 and 22. Late in the
afternoon of the second day, Berger says, he got a let-
ter vaguely resembling a cease and desist warning
from CBS. Berger says he then consulted Cap Cities/
ABC’s lawyers, who gave him no cause to pull the
tracks. On the morning of Sept. 23, Berger says, Pow-
er 95’s lawyers were talking with CBS’ lawyers.
Berger says he would comply with a formal cease and
desist warning, provided other stations in the market
do, too.

WNEW-FM New York played some Springsteen al-
bum tracks early on Sept. 23, before PD Mark Cher-
noff interrupted the morning show to announce the
arrival of a cease and desist warning and pulled the
cuts.

THE ISLAND/BILL GRAHAM party for Bourgeois
Tagg last week at Graham’s house in Marin, Calif.,
was truly cool. For an audience of key top 40 and rock
PDs and retailers, the group performed its Beatle-
esque single “I Don’t Mind At All,” while album pro-
ducer Todd Rundgren showed off his Jams.
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0|15 |17 gggiggov NOTORIOUS
* % % POWER TRACK & & &
@ 4% — 2 ICEHOUSE CRAZY
o CHRYSA&;
32 2 20 6 ggxnﬂ HAGAR RETURNING HOME
B s | |n| v, WHERE THE STREETS HAVE NO NAME
34 | 34 | 37 | 4 | LOSLOBOS COME ON, LET'S GO
@ 36 _ ) PINK FLOYD ON THE TURNING AWAY
A CoLUMBIA
a | @ | 5 | THEBRANDOS GETTYSBURG |
y |40 | 4| 3 | K8 CRAZY CRAZY NIGHTS
38 38 38 5 hJ'&lguWCOUGAR MELLENCAMP CHERRY BOMB
39 4 — 2 SRll?slflAZADOS B SMALL TOWN LOVE
s | 42 | a | 3 | IHEOUTFIELD BANGIN' ON MY HEART
MR. MISTER SOMETHING REAL (INSIDE ME, INSIDE YOU)
41 30 2 7 RCA
9 | @ DEF LEPPARD HYSTERIA
a3 W] 168] o | DMVIDBOWIE NEVER LET ME DOWN
“ 37 29 10 ;CI'}‘E SILENCERS PAINTED MOON
N
45 48 41 6 EE)‘,I'T%LBARDENS IN DREAMS
NEW)D | 1 | BODEANS ONLY LOVE
P F
47 47 _ 2 C(I)w»(M;L.OYD DOGS OF WAR
48 32 18 9 ABSWYAN ADAMS VICTIM OF LOVE
49 35 2 8 THE FABULOUS THUNDERBIRDS HOW DO YOU SPELL LOVE
CBS ASSOCIATED
50 43 3 19 ggg‘ESNAKE HERE | GO AGAIN
Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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‘ esterH li S [ ©Copyright 1987, Billboard Publications, Inc. No part of this
D’o l © l r . publication may be reproduced, stored in any retrieval system, or
. . : transmitted, in any form or by any means, electronic, mechanical,
Hits From Billboard 10 and photocopying, recording, or otherwise, without the prior written
20 Years Ago This Week permission of the publisher.
FEAT ””E” T POP SINGLES—10 Years Ago HOT
able to clear the show in major and 1. You Light Up My Life, Debby ADULT o
college markets. With a tip of his Boone, WARNER/CURB
hat to KTWV “the Wave” Los An- 2. Keep It Comin’ Love, K.C. & the - Compiled from a national
geles for helping bring the format 3 fq”':h(;"eosa"dlvt I 0% | % | €q ok TITLE sample of radio playlists. ARTIST
K.-TWIN 'COMMUNICATIONS, to the level of visibility it's now en- @ AP SRR B TY |28 | 28 | £1 | |aner & nuMBER/OISTRIBUTING LABEL
Minneapolis, seems to have been in  joying, Moore now believes the for- 4. That's Rock 'N’ Roll, Shaun "
the right place at the right time. mat is viable in all medium markets Cassidy, wARNER/CURB * & NO.1 A&
(Billboard, July 11.) “The Breeze” and will shake out major markets 5. Star Wars Title Theme, Meco, 1| 1] 1| 10| DIDNTWEALMOSTHAVEITALL & WHITNEY HOUSTON
bowed Sept. 9 on KEYF Spokane, oversaturated with AC stations. 6. Boogie Nights, Heatwave, eprc (2)| 5 | 6 | 11 | LONELYINLOVE ® DAN FOGELBERG
Wash., as the K-Twin Progressive K-Twin has initially had some dif- 7. Cold As Ice, Foreigner, TLanTiC FULL MOON/EPIC 34.07275/E.PA. -
Music Network division’s 24-hour ficulty in getting equipment for its 8. Brick House, Commodores, MOTOWN (3)| 6 | 8 | 8 | WHENSMOKEY SINGS @ ABC
new la AC satellit . Th . d- tation’s d link 9. 1 Feel Love, Donna Summer, MERCURY 888 604.7/POLYGRAM
ge sateflite setvice. e signec-on station s downhnks. CASABLANCA DOING IT ALL FOR MY BABY & HUEY LEWIS & THE NEWS
service is an outgrowth of the eclec- Moore had hoped to have 10 stations 10. 1 Just Want To Be Your Everything, 4 1 2 | 4 | 11| Cirysatisasies
tic AC programming that K-Twin on the service the first week of Sep- Andy Gibb, rso s | 3 | 2 | g | 1JUSTCANT STOPLOVING YOU MICHAEL JACKSON
5 2 EPIC 34-07253/E.PA
general manager Jack Moore used tember. Now that the equipment is POP SINGLES—20 Years Ago
for five years on KTWN Minneapo-  arriving, he says, “the Breeze” will L The Letter. Box T o (8| 7 | 1| 5 | UTTLELIES o SIHIEEODIES
lis, which he successfully turned have eight operating affiliates by a VLIS AT E53 U2, YO o
iati NE HEARTBEAT & SMOKEY ROBINSON
around. the end of October. (b (D, 7 (O, SR, TR 4 1 3 | 11| wotownissr ]
Moore says that his original pro- Meanwhile, the satellite “Wave” 3. g%ﬁ 0TLo Billie Joe, Bobbie Gentry, w!lu |7 Ir«’l's%sfgléfg THAT DREAMS ARE MADE OF @ CARLY SIMON
jections for the format called for 60  was launched through Satellite Mu- 4. Come Back When You Grow Up, NOOF EINETEGNORID ST AT
affiliate stations in the first three sic Networks’s Chicago complex on Bobby Vee & the Strangers, UBERTY 9 | 9 | 9 | 11| gekiraze94s6
years. Eighteen months ago, Moore  the newly rechristened KCWYV Kan- 5. Little Ole Man i (A0)| 13 | 16 | 5 | DONTMAKEME WAIT FOR LOVE ® KENNY G.
assumed that K-Twin would have to  sas City, Kan., on September 24. g‘;'s’f)'fhv::s@'gggg O LI ) ORI
do a lot of campaigning to export SMN’s VP/sales Bob Bruton ex- 6. (Your Love Keeps Lifting Me) @D| 12 | 15 | 7 | WHYDOESITHAVETOBE @ RESTLESS HEART
the format outside the Twin Cities pects to have the 24-hour service on Higher And Higher, Jackie Wilson, 2 |8 - | 1 | LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE |
area, and even then would only be (Continued on next page) 7. Reflections, Diana Ross & the ARISTA 19567
Supremes, MOToWN @ 14 2 5 I'VE BEEN IN LOVE BEFORE & CUTTING CREW
8. Apples, Peaches, Pumpkin Pie, Jay :—';Gg:;:‘:’ SITloE0:
& the Techniques, smasH 14 11 5 10
FOR WEEK ENDING OCTOBER 3, 1987 9. H?L"Nﬁé‘“ I Be Sure, Young Rascals, :-L(:ir 7:8;;6(/;WARNER BROS. - .
i P T i C REY @ GRATEFUL DEAD
" ©quyr_|ght 1987, Billboard Pubhcanops, Inc. No. part of this 10. Gimme Little Sign, Brenton Wood, @ 19 22 6 STy oD F
I publication may be reproduced, stored in any retrieval system, or DOUBLE SHOT
® transmitted, in any form or by any means, electronic, mechanical, 2 | % | 4 BREAKOUT ® SWING OUT SISTER
photocopying, recording, or otherwise, without the prior written TOP ALBUMS—I0 Years Ago MERCURYIBBSIONGI7/ROCYGRAM
permission of the publisher. g 17 16 17 7 HAPPY TOGETHER & THE NYLONS
1. g;:org\ours, ‘Fleetwood Mac, wARNER :)PE:‘A'R;;:::'S" EOEEro 00
. N MY L 4 WAGON
HOT R s VER 2. Simple Dreams, Linda Ronstadt, 2 | B | 8 | epcsaorzssiepa
g °
™ 3. Shaun Cassidy, WARNER/CURB 19 15 12 715 \%RI(\;RY7§956RSAYER AR CC
: - 4. Mooqy Blue, Elvis Presley, rca 2 " 10 12 WHO'S THAT GIRL © MADONNA
" = Corgplled 1Irom natlgnal S. Foreigner, ATLANTIC SIRE 7-2834 1 /WARNER BROS.

x x| £ L radio airplay reports. 6. Anytime ... Anywhere, Rita CAN'TWE TRY @ DANHILL (DUET WITH VONDA SHEPARD
%g Z’E ;§ g% a’::I_IST TITLE Coolidge aam 2 20 18 24 COLUMBIA 38-07050 ( )
- - ) o~N

7. Star Wars Soundtrack, 20TH CENTURY @ 2 39 3 SINCE [ FELL FOR YOU AL JARREAU
& NO.1 & & 8. JT, James Taylor, coLumBiA MCA 53187
i 9. I Robot, Alan Parsons Project arisTa BACK IN THE HIGHLIFE AGAIN @ STEVE WINWOOD
IN EMOTION

1 1 1 10 (li.é%UAMlB.lIASA SLOOLT A LOAS;I;eeks at No. One 10. Livin’ On The Fault Line, Doobie 3 13 o I JSLAND 7.2847 2/WARNER BROS,

2| 2| 2| o | WHITNEYHOUSTON DIDN'T WE ALMOST HAVE IT ALL Brothers, WARNER 8R0S, #* % & POWER PICK & & &

YOU ARE THE GIRL & THE CARS

3 | 5 | 8| 6 | EXPOSE LET ME BE THE ONE TOP ALBUMS—20 Years Ago CL I I Y 91

2 - 1. Sgt. Pepper's Lonely Hearts Club 25 25 21 4 'c-,‘;?;,%ﬂ,',‘foog BE BE & CE CE WINANS
ol { 1| PR e v GoT THE LOoK e THAT'S WHAT LOVE IS ALL ABOUT MICHAEL BOLTON
2. Ode To Billie Joe, Bobbie Gentry,
5 | 12 | 21 | 3 | MICHAELJACKSON BAD CaproL e 06, Bobbie Bentry 30 | 36 | 3 | couveinaszaz
3AS 3. The Doors, ELEKTRA % *HOT SHOT DEBUT* & &
3 9 14 4 glﬂléDONNA CAUSING A COMMOTION 4. Flowers, Rolling Stones, LONDON @ NEW)D 1 BRILLIANT DISGUISE BRUCE SPRINGSTEEN
VR AT 5. AI\Tli_e‘\f“f}iacArrives Aretha Franklin, == SOUUMBIA 3802323
ASANOVA
7 8 1 9 ATLANTIC 6. Headquarters, Monkees, COLGEMS B | 28| B 4 x&YmBAE 7%2”& DAY... SISIMERRED
7. Byrd Hits, Byrds,
8 11 12 7 LBO%EOANNARAMA | HEARD A RUMOUR chrU':B&reatest its, byras 2 2 19 19 @Al;,,quE“ooz @& HEART
; 8. Groovin’, Young Rascals, ATLANTIC 7
MICHAEL 1JUS LOVING YOU D D g
8 6 3 9 EPK?H' JACKSON T CANT STOP ¢ 9. Surrealistic Pillow, Jefferson 3 24 [ 21 1 .'&ﬂ&%.g”gﬁ’os,[ﬂﬁ?.c”"[’ HATMICODRIEIETR o
Airplane, RCa VICTOR
LA BA
10 10 6 10 ‘W?RisligBRc?ss MBA 10. Are You Experienced, Jimi Hendrix 313 3 5 AOT'L‘AI;‘JYTI!:N%g‘Q!Z?REAMS S DEEBECIESON
5 Experience, REPRISE
JODY WATLEY DON'T YOU WANT ME ' | D A RUMOUR L 4
1 7 23 4 MCA @ 34 40 3 LO’:{EQNRBBG lGé‘-’NP%PYGRAM BANATARENA
12 | 16 | 25 | 5 | SWINGOUTSISTER BREAKOUT COUNTRY SINGLES—10 Years Ago @| w7 | 48 | 3 | BETCHASAYTHAT e G.ESTEFAN/MIAMI SOUND MACHINE
1. Heaven's Just A Sin Away, : PA
13| 14| 13| 6 | NOEL SILENT MORNING Kendalls, OvaTION (@)| NEWp | 1 | CANDLE INTHE WIND @ ELTON JOHN
2. East Bound And Down/(I'm Just
LL.COOLJ INEED LOVE A) Redneck In A Rock And Roll SOMETHING IN YOUR EYES
14 | 4 | 5 |10 | griawm , B;r' 3;:; kinARe G| NEWD | 1 SOMET RICHARD CARPENTER
15| 18 | 22 | 4 | PRETTYPOISON CATCH ME ('M FALLING) 3. 1 Got The Hoss, Mel Tillis, mca 3% | 29 | 24 | 15 | LUKA @ SUZANNE VEGA
FAT BOYS & THE BEACH BOYS WIPE OUT D () S = W/ e S
MAKING LOVE IN THE RAIN HERB ALPERT
L z g - ;"E“::';;P;; e FOUNDTG 5. {"vrgrl_.lust A Country Boy, Don |32 |5 8 A&M 2949
N TS, LB DINNER WITH GERSHWIN © DONNA SUMMER
7 | 1810111 | Zrsars 6. We Can’t Go On Living Like This, 45|49 3 GEFFEN 7-28418
_ STEPHANIE MILLS (YOU'RE PUTTIN') A RUSH ON ME Eddie Rabbitt, eLexTra 0ST IN EMOTION ISR :
1t 2 : MCA 7. Once In A Lifetime Thing, John 4 — 2 %ow;alya%onm LISA & CULT JAM
TIFFANY | THINK WE'RE ALONE NOW Wesliey Ryles, aBc/poT SS AND TELL °
19 ISR freal) & MCH 8. Y'All Come Back Saloon, Oak 4 | 36 | 38 3 5& 53128 THE BREAKFAST CLUB
MADAME X JUST THAT TYPE OF GIRL Riage Boys, aBC/poT E :
G e e ATLANTIC 9. More To Me, Charley Pride, rca i e #&Yvﬁ L%\rA 7-"2'803%(§IWARNER BROS. ¢ FORCE M.DS
27 26 _ 2 ([;)E?ng'yA SUMMER DINNER WITH GERSHWIN 10. alZgKSJSNJTUSt A Game, Larry Gatlm, 2 35 35 21 L;ys%x"lNgQQIgANCE WITH SOMEBODY & WHITNEY HOUSTON
2 | NEWD | 1 | RAYPARKERJR. | DON'T THINK THAT MAN SHOULD. .| SOUL SINGLES—10 Years Ago (@3)| NEWD | 1 | LDONT THINK THAT MANSHOULD...  ®RAY PARKER JR.
23|19 ] 9 | 12 | MADONNA WHO'S THAT GIRL 1. It's Ecstasy When You Lay Down SONGBIRD @ KENNY G.
:(I:IENNY G DON'T MAKE ME WAIT FOR LOVE &e#b;l'o Me, Barry White, zom = = < z v
b UL METHING SO STRON L
2 [y ! ARISTA 2. Dusic, Brick, maaco 5 | B | 29116 ggITOEL 56956 S B G CROWDED HOUSE
GLENN JONES WE'VE ONLY JUST BEGUN 3. Do Ya Wanna Get Funky With Me, MOONLIGHTING (THEME ¢ AL JARREAU
_25 ; NEW) ! Ve Peter Brown, DRIVE % | 43l 18 MCA 53124 W )
PEPS! & SHIRLIE HEARTACHE 4. Do You Dance Pt.1, Rose Royce, MAKE NO MISTAKE, SHE'S MINE K. ROGERS & R. MILSAP
% | 23 M 6 POLYDOR WHITFIELD ¥ |28 3 RCA 5209
NO ONE IN THE WORLD b (S (D (e LTI, (oldDh (0 I'D STILL SAY YES KLYMA
4 15 19 4 ﬁ?ﬂ;ﬁ BAKER 6. Brick House, Commodores, MOTOWN 48 40 34 21 cougTELliAn%ﬁ 53028/MCA bR
UMP S 7. Keep It Comin’ Love, K.C. & the ROCK STEADY @ THE WHISPERS
28 28 20 11 E‘M'ﬁﬂ#lfr%?“ AP ST Sunshine Band, T« 49 49 50 3 SOLAR 70006
CARRIE 8. Boogie Nights, Heatwave, eric BAD @ MICHAEL JACKSON
3 a = 2 Er}f'cROPE 9. Shake It Well, Dramatics, asc @ NEW) 1 EPIC 34.07418/E.PA.
PET SHOP BOYS. IT'S A SIN 10. Float On, Floaters, asc
30 NEW ’ 1 EMIIMNHATTAN O Products with the greatest airplay gains this week. # Videoclip availability.
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FEATURED PROGRAMMING

(Continued from preceding page)

25 affiliates by the end of the year.
SMN has just signed Gannett sta-
tions in San Diego, Dallas, and Seat-
tle. Because of the network’s exten-
sive satellite experience, there
should be no time lag between sta-
tion sign-up and broadcast.

Comparisons between ‘‘the
Breeze” and ‘“‘the Wave” are inev-
itable. Both Moore and KTWV’s PD
Frank Cody, however, say the two
formats differ. Cody says ‘“‘the
Wave’s” programming is made up
of equal thirds of melodic new age,
soft contemporary jazz fusion, and
lush rock/AC vocals. Cody prefers
to call the format contemporary
adult. “The Breeze,” on the other
hand, will feature less new age and
more jazz standards in an eclectic
AC format. “The Breeze” will also
offer live recordings of new age art-
ists, Just as the former KTWN did
in its five years with Moore at the
helm.

K-Twin’s “Breeze” is offered in
various forms, as a plain-wrap for
local customization, as daypart-only
programming, or as a full turnkey
operation. SMN’s “Wave” is offered
more as a franchise, with the
“Wave” name a prominent feature
throughout television ads, sales
kits, and local promotions. Satellite
Music Network will not be changing
much more than the advertising
spots in the announcerless “Wave.”

It will be interesting to follow the
effect these two new services have
on the AC market, and on such stan-

dard AC satellite services as Tran-
star’s “Format 41,” Transtar’s “AC
II,” and on SMN’s own 6-year-old
“StarStation.” Transtar’s next for-
mat will definitely not be a new age
entry. Its next offering is the 24-
hour easy rock “Niche 29,” which
bows Oct. 5 on the new KMPC-FM
Los Angeles.

UNITED Stations’ New York
“Rock Watch” will celebrate its
first birthday Saturday (3) with
WXRK New York’s Jimmy Fink in
the host’s seat. The show bowed ex-
actly one year ago as United Sta-
tion’s first album rock offering and
had WBCN Boston PD Oedipus as
host. Program production has since
moved from Boston to New York,
and the three-hour weekly is being
produced in cooperation with
WXRK instead of WBCN, with
United Stations’ Ed Salamon as ex-
ecutive producer.

US says the move will facilitate
artist interviews, greater host in-
volvement, and easier access to the
US tape archives. Fink has written
and produced a number of national-
ly syndicated radio shows himself,
including “The Continuous His-
tory Of Rock ’N’ Roll” for Rolling
Stone magazine and “Rock N’ Roll
Legends” for the ABC Radio Net-
work.

The show will continue with its
current programming, offering the
week’s album rock top 30 along with
music news and brief interviews

Meeting Of Minds. Entertainer extraordinaire Steve Allen brings together an
interesting assortment of minds, just as he did in his fondly remembered
television program with the same theme, as Westwood One president and CEO
Norm Pattiz announces that Allen will move to network radio. The daily, three-
hour “Steve Allen Show” on WNEW-AM New York will be carried live on the
NBC Radio Network from 2-5 p.m. Eastern time beginning Oct. 12. From left are
WNEW-AM VP/GM Mike Kakoyiannis, Pattiz, Allen, and Metropolitan

Broadcasting president Carl Brazelle.

with artists. PETER J. LUDWIG
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast

time and dates.

Oct. 2-3, John Cougar Mellencamp, On The Ra-
dio, On The Radio Broadcasting, one hour.

QOct. 2-4, the Cars, Hot Rocks, United Stations,
90 minutes

Oct. 2-4, John Conlee, Country Today, MJI

Broadcasting, one hour.

Oct. 2-4, Heart, Superstars Rock Concert Se-
ries, Westwood One, 90 minutes.

Oct. 2-4, Lindsey Buckingham/Europe, Rock
Chronicles, Westwood One, one hour.

Oct. 24, the Doors/Judy Collins, Cruisin’
America with Cousin Brucie, CBS Radio, three
hours.

Oct. 2-4, Force MDs, Star Beat, MJI Broadcast-
ing, one hour.

QOct. 2-4, Rush, Metalshop, MJI Broadcasting,
one hour.

Oct. 3-4, Nitty Gritty Dirt Band, Country Close-
Up, ProMedia, one hour.

Oct. 3-4, Fabulous Thunderbirds, King Biscuit
Flower Hour, DIR Broadcasting, one hour.

Oct. 3-4, Bobby Vinton/Frankie Valli, The Rock
Files, Creative Radio Network, one hour.

Oct. 4, Belinda Carlisle/Richard Marx, Hitline
U.S.A, James Paul Brown Entertainment, one
hour.

Oct. 4, Ronnie Milsap, Nashville Live, MCA RA-
dio Network, 90 minutes.

Oct. 4, the Cars/Robbie Robertson, Powercuts,
Global Satellite/ABC Radio Network, two hours.

Oct. 5, UB40/Cruzados/Echo & the Bunnymen,
Rock Trends, MCA Radio Network, two hours.

Oct. 5, the Hooters, Line One, Westwood One,
one hour.

Oct. 5, Geddy Lee, Rockline, Global Satellite/
ABC Radio Network, 90 minutes.

Oct. 5-11, REO Speedwagon, In Concert,
Westwood One, 90 minutes.

Oct. 5-11, Johnny Lee, Country Music's Top 10,
James Paul Brown Entertainment, one hour.

Oct. 5-11, John Lennon, Legends of Rock, NBC
Radio Entertainment, one hour.

Oct. 5-11, the Cars, Off The Record with Mary
Turner, Westwood One, one hour.

JHANI KAYE

PHOTO BY HARRY LANGDON

Program Manager

AND THE ENTIRE STAFF OF

LIZ KILEY

Music Director

OS5 T103FWM

* ADULT CONTEMPORARY STATION OF THE YEAR
* ADULT CONTEMPORARY PROGRAM DIRECTOR OF THE YEAR
* ADULT CONTEMPORARY MUSIC DIRECTOR OF THE YEAR
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POWER PLAYLISTS

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

16 34  Michael Jackson, Bad 10 10 The Whispers, Rock Steady 26 EX  Bill Medley & Jennifer Warnes, (I've
17 21 David Bowie, Never Let Me Down 11 11 Fat Boys & The Beach Bo¥s, Wipeout 27 EX  The Cars, You Are The Girl
18 22 Fleetwood Mac, Little Lies 12 14 Heart, Who Will You Run To 28 24 Klymaxx, I'd Stil) Say Yes
19 26 The Cars, You Are The Girl 13 22 Madonna, Causing A Commotion A28 — Bruce Springsteen, Brilliant Disguise b
20 24 Newcity Rockers, Rev It Up 14 9 Los Lobos, La Bamba 30 28 Richard Marx, Don't Mean Nothing \\m
21 23 Bee Gees, You Win Again 15 19 Natalie Cole, Jump Start A — Richard Marx, Should've Known Better AMESRDA ——————— T v
22 25 Atlantic $tarr, One Lover At A Time 16 17 Grateful Dead, Touch DI Grey A — Tiffany, | Think We're Alone Now MEBOERSTETION.
gi g; Glzexcvn':ler ()T":ieasli Fa:e - }g %2 axpose, Ee(kMe B%Tge One A — Belinda Carlisle, Heaven Is A Place 0
ere The Streets Have No Name ichael Jackson, Ba i - Ri i * Ri i
2533 Billy Idol, Mony Mony 19 EX U2, Where The Streets Have No Name Miami _ P.D.: Rick Stacy | Detroit P.D.: Rick Gillette
New York P.D. Larry Berger 26 31 Donna Summer, Dinner With Gershwin 20 21 John Cougar Mellencamp, Paper in Fire 1 1 Whitesnake, Here | Go Again 1 3 Whitney Houston, Didn't We Almost Hav
Lo y g 27 30 Expose, Let Me Be The One 21 23 Alexander O'Neal, Fake 2 2 Whitney Houston, Didn't We Almost Hav 2 1 Michael Jackson With Siedah Garrett,
1 1 Los Lobos, La Bamba 28 28 Bryan Adams, Victim Of Love 2221 The Cars, You Are The Girl 33 Expose, Let Me Be The One 34 Michael Jackson, Ba
2 2 Wh|tne¥ Houston, Didn'l We Almost Hav 2 Go West, Don't Look Down - The Sequel 23 26 Kenny G., Don't Make Me Wait For Love 4 4 Europe, Carrie 4 2 FatBoys & The Beach Boys, Wipeaut
33 Michael Jackson With Siedah Garrett, A3 — Bruce Springsteen, Brilliant Disguise 24 28 Fleetwood Mac, Little Lies 5 5 Bananarama, | Heard A Rumour 5 7 Natalie Cole, Jump Start
4 5 LisaLisa & Cult jam, Lost In Emotion 31 EX  Mr. Mister, omelf'ing Real (Inside Me 25 25 David Hallyday, He's My Girl 6 6 Noel, Silent Mornmg 6 6 ABC, When Smokey Sings )
5 4 Dan Hill &Duet with Vonda Shepard), C 32 EX Kenny G, bon't Make Me wait For Love 26 EX Los Lobos, Come On, Let's Go 7 7 Prince, U Got The Look 7 10 Lisa Lisa & Cult Jam, Lost In Emation
6 7 Whitesnake, Here | Go Again 33 EX Cutting Crew, I've Been In Love Befor 271 29 Curiosity Killed The tat, Misfit Washi P.D: S 8 8  Madonna, Causing A Commotion 8 11 Levert, Casanova
7 10 Bananarama, | Heard A Rumour 38 EX  Pet Shop Boys, It's A Sin 2 30 Swing 3"... Sister, Breakout ashington .D.: Mark St. John 9 9 Alexander O'Neal, Fake 9 12 Madonna, Causing A Commation
8 8 LeVert Casanova 35 EX Great White, Rock Me 29 31 Smokey Robinson, One Heartbeat 1 3 Bananarama, | Heard A Rumour 10 10 Michael Jackson, Bad . 10 14 Prince, U Got The Look
¢ 11 ABC, When Smokey Sings EX EX Timothy B. Schmit, Boys Night Out 30 EX Prince, U Got The Look 2 2 Richard Marx, Don't Mean Nothing 11 11 Curiosity Killed The Cat, Misfit 11 5 Jellybean featuring Elisz Fiorillo, W
10 19 Michael Jackson, Bad EX EX Mick Jagger, Let's Work A — Bruce Springsteen, Brillant Disguise 3 4 Whitesnake, Here | Go Again 12 12 Anita Baker, No One In The World 12 16 Smokey Robinson, One heartbeat
11 9 Fat Boys & The Beach Boys, Wipeout EX EX  Swing Out Sister, Breakout A — Hooters, Satellite 4 5 whitney Houston, Didn't We Almost Hav 13 13 Smokey Robinson, One Heartbeat 13 23 Whitesnake, Here | Go Again
12 6 Madonna, Who's That Girl EX EX  Belinda Carlisie, Heaven Is A Place O A — Bill Mediey & Jennifer Warnes, (I've 5 6 Dan Hill (Duet With Vonda Shepard), C 14 14 Bee Gees, You Win Again 14 8 Huey Lewis & The News, Doing Il All
13 16 (uroBe, Carrie EX EX REM, The One | Love A — Belinda Carlisle, Heaven Is A Place 0 6 7 LisaLisa & Cult Jam, Lost In Emotion 15 15 LeVert, Casanova 15 9 LL Cool J, | Need Love
14 12 LL Cool J, | Need Love EX EX REO Speedwagon, In My Dreams EX  EX Mick Jagger, Let's Work 7 1 Los Lobos, La Bamba 16 16 B|‘"¥|ld0| Mony Mo_nz . 16 18 Donna Summer, Dinner With Gershwin
15 21 Madonna, Causing A Commotion EX EX Squeeze, Hourglass EX EX Tiffany, | Think We're Alone Now 8 9 Europe, Carrie 17 17 Michael Jackson Wit Siedah Garrett, 17 19 Alexander 0’'Neal Fake
16 13 Noel, Silent Morning EX EX  Gloria Estefan & Miami Sound Machine, EX EX Billy "{"l: Mony Mony 9 14 LeVert, Casanova 18 18 Donna Summer, Dinner With Gershwin 18 20 Anita Baker, No One In The World
17 15 TPau, Heart And Soul EX EX Poison, | Won't Forget You EX EX Debbie Gibson, Shake Your Love 10 8 The Whispers, Rock Steady 19 13 Pet Shop Boys, It's A Sin 19 21 Stephanie Mills, (You're Putting ) A
18 22 Smokey Robinson, One Heartbeat EX EX  Loverboy, Notorious 11 13 Madonna, Causing A Commotion 20 20 Gloria Estefan & Miami Sound Machine, 20 22 Tiffany, | Think We're Alone Now
13 14 The Whispers, Rock Steady 12 12 Bon Jovi, Edge Of A Broken Heart 21 21 ABC, when Smokey Smms‘ 21 24  Billy Idol, Mony Mony .
20 20 Alexander O'Neal, Fake 13 17 Huey Lewis & The News, Doing Il All F 22 22 David Bowie, Never Let Me Down 22 25 Taja Sevelie, Love |s Contagious
21 29 Billy idol, Mon{)Mon{"I 14 10 TPau, Heart And Sout 23 23 Company B, Full Circle 23 EX  Expose. Let Me Be The One
22 17 Richard Marx, Don't Mean Nothin‘ﬁ 15 18 Curiosity Kilied The Cat, Misfit 24 24 Richard Marx, Don't Mean Nothing 24 EX Los Lobes, Donna
23 23 Jellybean featuring Elisa Fiorillo, 16 21 Prince, U Gat The Look 25 25 Swing Out Sister, Breakout 25 EX  Los Labos, Come On, Let's Go
24 24 Huey Lewis & The News, Doing It All F 17 19 ABC, When Smokey Sings 26 26 Warren Zevon Leave My Monkey Alone A — Bruce Springsteen, Brilliant Disguise
A25 — Natalie Cole, Jump Start 18 11  Debbie Gibson, Only In }%\y Dreams 27 27 Natalie Cole, Jump Start A — Jody Watley, Don't You Want Me
26 30 Expose, Let Me Be The One 1 o ‘ F u Y 19 22 Swing Out Sister, Breakout 28 28 Bon Jovi, Edge Of A Broken Heart A —  Debbie Gtbson, Shake Your Love
27 18 Suzanne Vega, Luka Philadelphi P.D. Charli . 20 25 Michael Jackson, Bad 29 29 Kenny G, Don't Make Me Wait For Love A — Bill Medley & Jennifer Warnes, (I've
A28 — Bruce Spnnﬁsleen, Brilliant Disguise B PD-S hit \ladelptia .D.: Charlie Quinn 21 16 Fat Boys & The Beach Boys, Wipeout 30 30 Tiffany, | Think We're Alone Now X EX RakParker $r., 1 Don't Think That Ma
29 25 Pepsi & Shirle, Heartache oston U ounny Joe White 1 3 Whitesnake, Here | Go Again 22 24 Los Lobos, Come On, Let's Go EX EX Belinda Carlisie, Heaven Is‘A Place 0 EX EX Cutting Crew, I've Been in Love Befor
30 EX Tiffany, | Think We're Alone Now 1 2 Bananarama, | Heard A Rumour 2 2 Whitney Houston, Didn't We Aimost Hav 23 23 Grateful Dead, Touch Of Grey EX  EX  Pretty Poison, Catch Me (I'm Falling) EX EX  Swing Out Sister, Breakout
A — Swing Out Sister, Breakout 2 3 Lisa Lisa & Cult Jam, Lost In Emotion 3 1 Michael fackson With Siedah Garrett, 24 26 Fleetwood Mac, Little Lies EX  EX  Wa Wa Nee, $u§av Free EX EX  Kenny G Don't Make Me Wait For Love
3 5 Prince, U Got The Look 4 5 John Cou&ar Mellencam'p, Paper In Fire 25 29 U2, Where The Streets Have No Name EX EX Jjohn Cougar Mellencamp, Paper In Fire EX EX Belinda Carlisle, Heaven Is A Place 0
4 7 Natalie Cole, Jump Start 5 6 Grateful Bead, Touch Of Grey 26 27 Kenny G., Don't Make Me Wait For Love EX EX REO Speedwagon In My Dreams
5 6 Whitesnake, Here | Go Again 6 8 Prince, U Got The Look 27 30 Noel, Silent Mornin EX  EX  Heart, Who Will You Run To
6 8 Heart, Who Will You Run To 7 7 Bananarama, | Heard A Rumour 28 EX  Bill Medley & Jenni?zr Warnes, (I've ’
7 10 Expose, Let Me Be The One 8 9 LisaLisa & Cult Jam, Lost in Emotion 2 L.L Cool J, | Need Love 0 d J
4 8 11 Anita Baker, No One in The World 9 10 Heart, Who Will You Run To A30 —  Billy Idoi, Mon Monsv
9 9 David Bowie, Never Let Me Down 10 14 Madonna, Causing A Commotion A — Bruce Springsfeen, Brilliant Disguise N
w,/” Fm 10 12 Pepsid Shirlie, Heartache 11 13 LeVert Casanova EX  EX Belinda Carlisle, Heaven Is A Place O Q =
11 20 Madonna, Causing A Commotion 12 4 ABC, When Smokey Sings EX EX  Alexander O'Neal, Fake =
New York 0.M.: Steve Kingston 12 13 Europe, Carrie 13 15 Fleetwood Mac, Little Lies EX EX Tiffany, | Think We're Alone Now LS
S 13 14 Donna Summer, Dinner With Gershwin 14 18 Swing Out Sister, Breakout EX EX  Expose, Let Me Be The One Detroit P.D.: Brian Patrick
1 1 Los Lobos, La Bamba 14 15 john Cougar Mellencamp, Papet In Fire 15 16  Natahe Cole, Jump Start ; -
2 3 Whitney Houston, Didn’t We Almost Hav 15 16 Phyllis Hyman, OId Friend 16 20 Bon Jovi, Edge Of A Broken Heart Chicago P.D.: Ric Lippincott 12 Whitesnake, Here | Go Again
3 2 Michael Jackson With Siedah Garrett, 16 24  Michael Botton, That's What Love Is A 17 21 The Cars, You Are The Girl i e 2 3 Prince, U Got The Look
4 4 LisaLisa& Cult Jam, Lost In Emotion 17 21 LeVenr, Casanova 18 22 Billy Idol, Mony Mon 11 Wwhitesnake, Here | Go Again 3 4 Smokey Robinson, One Heartbeat
5 5 Dan Hill (Duet With Vonda Shepard), C | 18 27 Michael Jackson, Bad 19 23 Michael Jackson, Ba 2 2 Whitney Houston, Didn't We Aimost Hav 4 8 John Cougar Meliencamp, Paper In Fire
6 7 Bananarama, | Heard A Rumour 13 23 Noel, Silent Morming 20 24 U2, Where The Streets Have No Name 3 6 Prince, U Got The Look 5 7 LeVert, Casanova .
7 9 LeVert, Casanova 20 28 Stephanie Mills, (You're Putting ) A 21 19 Bryan Adams, Victim Of Love 4 3 Los Lobos, La Bamba 6 9 LisaLisa & Cult Jam, Lost In Emotion
8 10 Whitesnake, Here | Go Again 21 22 Newcity Rockers, Rev It Up 22 26 Europe, Carrie 5 10 Europe, Carrie o 7 1 Whitney Houston, Didn't We Almost Hav
9 11 ABC, When Smokey Sings 22 25 Swing Out Sister, Breakout 23 1 ;,..,E:,,. featuring Elisa Fiorillo, W = 6 5 Michael Jackson With Siedah Garrett, 8 16 Billy Idol, Mony ong
10 19 Michael fackson, Bad 23 32 Cutting Crew, I've Been In Love Befor 24 25 Pet Shop Boys, It's A Sin Atlant P.D- Bob C 7 14 Tiffany, | Think We're Alone Now ¢ 5 ABC, When Smokey mgrs
11 15 Madonna, Causing A Commotion 24 33 Squeeze, Hourglass 25 28 Expose, Let Me Be The One anta .D.. Bob (ase 8 8 FatBoys & The Beach Boys, Wipeout 10 13 Anita Baker, No One In The world
12 13 Fat Boys & The Beach Boys, Wipeout 25 EX Fleetwood Mac, Little Lies 26 29 Tiftany, | Think We're Alone Now 1 1 Europe, Carrie 9 7 Debbie Gibson, Only In My Dreams 11 14 Heart, who Wil You Run To
13 14 (uroBe, Carrie 26 29 Bryan Adams, victim Of Love 27 30 Glen gunnick, Follow You 2 2 Whitesnake, Here | Go Again 10 18 Bon Jovi, Edj 9'01 Broken Heart 1215 Natahe Cole, Jump Start
14 8 LL CoolJ, | Need Love 27 30 Ray Parker jr, | Don't Think That Ma 28 EX  Kenny G, Don't Make Me Wait For Love 3 4 Prince, U Got The Look 11 9 Madonna Who's That Girl 13 24 Michael Jackson, Bad .
15 6 Noel Silent Mnrnmé 28 34 Kenny G., Don't Make Me Wait For Love A28 — Bruce Springsteen, Brilliant Disguise 4 6 Lisa Lisa & Cult Jam, Lost tn Emotion 2 2 Smokq Robinson, One Heartbeat 14 12 Huey Lewis & The News D"'"ﬁ," All F
16 22 Smokey Robinson, Gne Heartbeat 29 EX  Pet Shop Boys, It's A Sin A30 — Hooters, Satellile 5 3 Whitney Houston, Didn't We Almost Hav 13 12 Dan Hill (Duet With Vonda Shepard), C 15 19 Ray Parker Jr, | Don't fhmk‘ at Ma
17 12 Madonna, Who's That Girl 30 31 David Hallyday, He's My Girl A —  Pretty Poison, Catch Me ('m Falling) 6 8 Bananarama, | Heard A Rumour 14 22 Bananarama, | Heard A Rumour 16 25 Madonna, Causing A Commation
18 21 Prince, U Got The Look 31 EX U2, Where The Streets Have No Name A — Bill Medley & Jennifer Warmes, (I've 7 10 The Other Ones, Holiday 15 4 Yello, Oh Yeah 1721 Kenny G., Don't Make Me wait For Love
19 16 TPau, Heart And Soul 32 EX  Wendy And Lisa, Waterfall 8 11  Smokey Robinson, One Heartbeal 16 24 Billy Idol, Mony Mony ) 18 David Bowie, Never Let Me Down
20 26 Expose, Let Me Be The One . 33 35 Go West, Don't Look Down - The Sequel 9 14 LeVer, Casanova 1716  Lisa Lisa & Cult Jam, Lost In Emolion 19 22 Europe, Carrie
A2] — Bruce Spn‘ngsleen, Brilliant Disguise 34 EX Gloria Estefan & Miami Sound Machine, 10 12 Grateful Dead, Touch Of Grey 18 26 Natalie Cole, Jump Start 20 23 Donna Summer, Dinner With Gershwin
2 B Tinan{‘ | Think We're Alone Now 35 EX Mr. Mister, Something Real (Inside Me 11 13 Natalie Cole, Jump Start 13 15 Suzanne Vega, Luka 21 28  Fleetwood Mac, Little Lies
23 23 Huey Lewis & The News, DomF It AlLF A — Bruce Spningsteen, Brilliant Disguise 12 15 Jjohn Cougar Mellencamp, Paper In Fire 20 28 Fleetwood Mac, Littie Lies 22 11 Alexander O'Neal, Fake _
24 18 Jeltybean featuring Elisa Fiorillo, W A — Hooters, Satellite . 13 16 Expose, Let Me Be The One 21 17 George Michael, | Want Your Sex (From 23 26 Mr. Mister, Something Real (Inside Me
25 30 Billy Idol Mon{ ony A — The Other Ones, Hofiday 14 18 Ti#:ny, | Think We're Alone Now 22 30 Expose, Let Me Be The One 24 29 Swing Out Sister, Breakout
26 20 George Michael | Want Your Sex (From A —  Aerosmith, Dude (Looks Like A Lady) W&'A{/’f" 15 17  Swing Out Sister, Breakout 23 21 Heart Alone , . 25 31 Grateful Dead, Touch Of pre
27 24 The Whispers, Rock Steady A — Richard Marx, Should've Known Befter 16 20 Bily ?dol Mony Mony 24 32 Pet Sho% Boys, It's A Sin 26 34 Los Lobos, Come On, Let's Go
28 17 Suzanne Vega, Luka _ A — Starship, Beal Patrol Philadelphi P.D.: Scott Walk 17 19 Heart, Who w.(l You Run To 25 33 LeVert, Casanova 27 30 REQ Speedwagon, In My Dreams
29 25 Richard Marx, Don't Mean Nothing A — Jody Watley, Don't You Want Me llagelphia .D.: Scott Walker 18 24 Madonna, Causing A Commotion 26 Madonna CausmgBA Commotion 28 10 Jellybean featuring Elisa Fiorillo, W
30 27 U2 | Still Haven't Found What I'm Lo EX EX Billy Idol, Mony Mon 1 3 Whitesnake, Here | Go Again 19 Michael Jackson, Bad 273 Muchaelvfackson. ad 29 38 Bill Medley & Jennifer Warnes, (I've
A — Bill Medley & Jennifer Warnes, (I've EX EX  Mick Jagger, Let's Work 2 2 Bananarama, | Heard A Rumour 20 21 Alexander O'Neal, Fake 28 27 The Whispers, Rock Steady 30 6 Michael Jackson With Siedah Garrett,
EX EX  Loverboy, Notorious 3 4 Whitney Houston, Didn't We Almost Hav 21 22 Bryan Adams, Victim Of Love 29 37 Cutting Crew, I've Been In Love Befor 31 39 The Cars, You Are The Girl
EX EX Yello, Oh Yeah 4 5 Lisa Lisa & Cult Jam, Lost In Emotion 22 23 Fleetwood Mac, Little Lies 30 38 Taja Sevelle, Love Is Contagious 32 35 Taja Sevelle, Love Is Contagious
EX EX John Waite, Don't Lose Any Sleep 5 1 ABC, When Smokey Sings 23 26 Cutting Crew, I've Been In Love Befor 31 29 UZ 1 Still Haven't Found What I'm Lo 33 36 Marlon Jackson, Don,t Go
EX EX Echo & The Bunnymen, Lips Like Sugar 6 7 Prince, U Got The Look 24 25 Donna Summer, Dinner With Gershwin 32 33 REO Speedwagon. In My Dreams 34 40 Cutting Crew, I've Been In Love Befor
EX EX Tiffany, | Think We're Alone Now 7 8 John Cougar Mellencamp, Paper In Fire 25 27 The Cars, You Are The Girl 33 31 TPay, Heart And Soul 35 18 Los Lobes, La Bamba
M 1027 EX EX Bill Mediey & Jennifer Warnes, (I've 8 10 Expose Let Me Be The One 2 28 Kenny G. Don't Make Me Wait For Love 3 EX  Richard Marx, Should've Known Better 3 33 The Whispers, fock Steay
AM 1150 EX EX R.EM, The One | Love g 13 Heart, Who Will You Run To 27 29 Taja Sevelle, Love Is Contagious 35 EX  The Outfieid, No Surrender 37 EX  Richard Marx, Shouid've Known Better
EX EX Nancy Martinez, Crazy Love 10 20 Madonna, Causing A Commotion 28 31 UZ where The Streets Have No Name 36 40 Squeeze, Hourglass ) 38 EX  Gloria Estefan & Miami Sound Machine,
e — EX EX Pretty Poison Catch Me (I'm Falling) 11 12 REO Speedwagon, In My Dreams 29 33 Wa Wa Nee, Sugar Free 37 EX  Timothy B. Schmit, Boys Nighl Out A3 —  Steve Winwood. Valerie
Los Angeles P.D.- Steve Rivers EX EX Taja Sevelle, Love Is Confagious 12 6 Michael jackson With Siedah Garrett, 30 EX  REO Speedwagon, In My Dreams 38 EX  Belinda Carlisle, Heaven Is A Place 0 40 EX Boys Don't Cry, Who Do You Amdam Thin
e X EX Reo Speedwagon, In My Dreams 13 14 Smokey Robinson, One Heartbeat 31 32 David Bowie, Never Let Me Down 39 13 Richard Marx, Don't Mean Nothing A — Duncan Faure, 24 Hours
1 2 Whitney Houston, Didn't We Almost Hav 14 21 Michael Jackson, Bad 32 3 Squeeze, Hourglass Ad0 John Cougar hellencamp, Paper Int Fire A — Simon F, American Dream
2 5 Bananarama, | Heard A Rumour 15 16 Europe, Carrie 33 35 Los Lobos, Come On, Let's Go EX EX Go West, Don't Look Down - The Sequel A — Bruce Springsteen, Brilliant Disguise
3 3 ABC, When $moke_ Sings 16 17 Natalie Cole, Jump Start 3 37 Timothy B. Schmit, Boys Night Out
4 1 Michael Jackson With Siedah Garrett, 17 19 Noel, Silent Morning 35 EX Belinda Carlisle, Heaven Is A Place O T
5 9 Lisa Lisa & Cult Jam, Lost In Emotion - 18 23 Swing Out Sister, Breakout A3 — Mick Jarggev, Let's Work
[ 8 Smokey Robinson, One Heartbeal 19 22 Lever, Casanova 37 EX  Simon F., American Dream
7 11 Prince, U Got The Look 20 26 Go West, Don't Look Down - The Sequel A — Poison, | Won't Forget You
8 10 Natalie Cole, Jump Start 21 25 Donna Summer, Dinner With Gershwin A — Richard Marx, Should've Known Better
lg li :a«:nLna, Ca&usTlag z Comrlv)lonon“ - %2 2% :v" h?:’s(ler Something Real (Inside Me : — ;re eZo:soz, Catch Me (I'm Fa(l|lmg‘, ”@@ ﬂ ﬁ@
uey Lewis ews, Doing . 3 3 illy Idol, Mony Mon: — Bl ley & Jennifer Warnes, (1've =
H lg JMII?yt::I Ja’ck‘son, BaEdl Fiorilio. W Hartford P.D.: Lyndon Abell %g 23 gic aeAdﬁolton, T?atyso\’ﬂ{lat Love Is A : — gruce Sl;nyngsu;n Brilliant Dl’SgDISE @ =
el an featuring Elisa Fioritlo, 1 2 LeVent, Casanova 30 an Adams, Viclim ove — uncan Faure, 24 Hours < K N .
13 18 Whitesnake, Here | Go Again 2 1 Whitney Houston, Didn't We Almost Hav 26 37 UZ Where The Streets Have No Name Cleveland 0.M.: Kid Leo Chucago . PD.: BUddy Scott
14 14 LL Cool J, | Need Love 3 3 Whitesnake, Here | Go Again 27 31  The Other Ones, Holida 1 1 John Cougar Mellencamp, Paper In Fire 1 2 Whitney Houston, Didn't We Almost Hav
15 19  Expose, Let Me Be The One 4 4 Dan Hill (Duet With Vonga Shepard), C 28 33 Kenny G, Don't Make Me wait For Love 2 2 REO Speedwagon, In My Dreams 2 3 Lisa Lisa & Cult Jam, Lost In Emotion
16 7 Los Lobos, La Bamba 5 6 Alexander O'Neal, Fake 29 35 The Cars, You Are The Girl 3 3 Europe, Carrie 3 9 Pnnce, U Got The Look
17 21  Pet Shop Boys, t's A Sin 6 9 Europe, Carrie 30 34 Gloria Estefan & Miami Sound Machine, 4 8 Fleetwood Mac, Littie Lies 4 1 Michael Jackson With Siedah Garrett,
18 13 Dan Hill (Duet With Vonda Shepard), C 7 13 Grateful Dead, Touch Of Grey 31 36 Pet Shop Boys, It's A Sin 5 5 Heart, Who will You Run To 5 4 Los Lobos, La Bamba
19 23 Curiositz Killed The Cat, Misfit 8 10 Expose, Let Me Be The One 32 EX Glen Bunnicl, Follow You 6 9 Prince, U Got The Look 6 14 TiHfany | Think We're Alone Now
20 15 Debbie Gibson, Only In My Dreams 9 22 Madonna, Causing A Commotion 33 40 Bee Gees, You Win Again 7 12 The Cars, You Are The Girl 7 5 Dan Hill (Duet With Vonda Shepard), C
21 27 Tiffany, | Think We're Alone Now 10 24 Billy Idol, Mony Mony 3 EX  Fleetwood Mac, Little Lies 8 6 The Other Ones, Holiday 8 16 Bananarama, | Heard A Rumour
22 22 Grateful Dead, Touch Of Grey 1 5 Lisa Lisa & Cu(t Jam, Lost In Emotion 35 EX Loverboy, Notorious T oMM Di 9 4 Whitesnake, Here | Go Again 9 19 Michael Jackson, Bad
23 17 Madonna, Who's That Girl 12 8 Michael Jackson With Siedah Garrett, 36 EX  Bill Mediey & Jennifer Warnes, (I've ampa -M.: Mason Dixon 10 10 Go West, Don't Look Down - The Sequel 10 18 Madonna, Causing A Commotion
A28 — Europe, Carrie 13 14 Smokey Robinson, One Heartbeat 37 EX  Mick fagger, Let's Work 1 1 Debbie Gibson, Only In My Dreams 11 7 Whitney Houston, Didn't We Almost Hav 11 11 LeVert, Casanova
|25 20 Suzanne Vega, Luka 14 16 David Bowie, Never Let Me Down 38 EX Pretty Poison, Catch Me (I'm Falling) 2 2 Whitesnake, Here | Go Again 1215 M MvstevNSom_ethmz Real (Inside Me 12 13 Expose, Let Me Be The One
26 30 Fleetwood Mac, Little Lies 15 18 Heart, Who Will You Run To 39 EX  Hooters, Sateliite 3 8 Whitney Houston, Didn't We Almost Hav 13 14 Loverboy, Notorious 13 7 Smokey Robinson, One Heartbeat
27 31 LeVer, Casanova 16 17 John Cougar Mellencamp, Paper In Fire A4 —  Debbie Gibson, Shake Your Love 4 9 Smokey Robinson, One Heartbeat 1420 U2, where The Streets Have No Name 14 6 LL Cool J ) Need Love
28 28  Alexander O'Neal, Fake 17 20 Kenny G., Don't Make Me Wait For Love A — Bruce Springsteen, Brilliant Disguise 5 5 The Whispers, Rock Steady 15 18 Mick Jagger, Let's Work 15 10 Natalie Cole, Jump Start
29 29 David Bowie, Never Let Me Down 18 21 Fleetwood Mac, Little Lies A — Kool & The Gang, Special Wa 6 3 Los Lobos, La Bamba 16 16 Bryan Adams, Victim Ot Love 16 26 Swing Out Sister, Breakout
30 32 Swing Out Sister, Breakout 19 23 Michael Jackson, Bad A — Tiftany, | Th:nk%}le re Alone Now 7 10 CEurope, Carne 1721 Great White, Rock Me 17 15 Qebbie Gibson, Only In My Dreams
|31 33 The Cars, You Are The Girl 20 15 Herb Alpert, Making Love In The Rain A — Yes, Love Will Find A Wa 8 13 Heart, Who Will You Run To 18 13 David Bowie, Never Let Me Down 18 12 ABC, When Smokey Sm%;
32 34 Los Lobos, Come On, Let's Go 21 28 Swing Out Sister, Breakout A — Anita Baker, No One In The world 9 15 Lisa Lisa & Cult Jam, Lost In Emotion 19 22 Cutting Crew, I've Been In Love Befor 19 27 Jody Watley, Don’t You Want Me
33 35 Cutting Crew, I've Been In Love Befor 22 33 Tiffany, | Think We're Alone Now A — REM, The Ope | Love 10 16  Michael Jackson, Bad 20 27 Glen Burtnick, Follow You 20 17 Madonna, Who's That Girl
34 EX  Belinda Carlisle, Heaven Is A Place 0 23 25 Donna Summer, Dinner With Gershwin A — Richard Marx, Should've Known Better 11 11 Michael Jackson With Siedah Garrett, 21 17 Eddie Money, We Should Be Sleeping 21 24 Atlantic $tar, One Lover At A Time
35 EX  Kenny G, Don't Make Me Wait For Love 24 29 Natalie Cole, Jump Start 12 4 Fat Boys & The Beach Boys, Wipeout 22 26 Billy dol, Mony Mony 22 8 Jellybean featuring Elisa Fiorillo, W
A — Bruce Springsteen, Brilliant Disguise %5 35 Los Lobos, Come On, Let's Go 13 19 Billy Ic{ol, Mony Mon 23 29 Los Lobos, Come On, Let's Go 23 25 Donna Summer, Dinner With Gershwin
A — Billy Idol, Mony MOW AZ6 — Noel, Silent Mornin, 1 14 14 Bananarama, | Heard A Rumour 24 28 Michael JacksonkBad 24 33 Pet Shop Boys, It's A Sin
EX  EX  Mick Jagger Let's Work 27 31 The Cars, You Are The Girl ﬂd{)ﬂ ’1’ 15 17 The Monkees, Heart And Soul 25 11 ABC, When Smokey Sings 25 22 Alexander O'Neal, Fake
EX EX M. Mister, Something Real (Inside Me 28 32 Gloria Estefan & Miami Sound Machine, 0. 5 16 18 Fleetwood Mac, Little Lies 26 31 Wendy And Lisa, Waterfall 26 31 Fleetwood Mac, Little Lies
EX EX Go West, Don't Look Down - The Sequel A28 Bruce Springsteen, Brilliant Disguise 17 6 Madonna, Who's That Girl 27 30 Pet Shop Boys, It's A Sin 27 23 David Bowie, Never Let Me Down
EX EX Bryan Adams, Victim Of Love 30 36 Mick Jagger, Let's Work 18 22 Madonna, Causing A Commotion 8 33 Kiss, Crazy Crazy Nights 28 32 Belinda Carlisle, Heayen Is A Place 0
31 34 Bryan Adams, Victim Of Love - 18 20 John Cougar Mellencamp, Paper In Fire 29 32 Sqgueeze, Hourglass ; 29 20 The Whispers, Rock Steady
A32 — Debbie Gibson, Shake Your Love FM 20 7 LL Cool 5, ] Need Love Ag(l) 3 gtl Megﬂey & 'enmtgv_‘rlar?ens, (I've %(1) %-} b:!sl L%b:sv, Ct')‘me On, Let's Go
—_ R " g f > R R 21 23 LeVer, Casanova —  Bruce Springsteen, Brilliant Disguise o, ea
Agi 38 &.‘Rﬂ.’é’ t':“r:g,' F\?g ‘ggev: i Cove %eettff,' Pittsburgh P.D.: Jim Richards ] zi The Cars, You Are The Girl 32 34 Timothy B. Schmit, Boys Night Dut 32 28 Huey Lewis & The News, D.omg It AllF
35 37 Wa Wa Nee, Sugar Free 1 1 Whitesnake, Here | Go Again 23 24 Grateful bead, Touch Of Grey 33 38 Swing Out Sister, qua out A33  —  Pretly Poison, Catch Me (I'm Falling)
A3 — Belinda Carlisle, Heaven Is A Place O 2 2 Whitney Houston, Didn't We Aimost Hav 24 26 Expose, Let Me Be The One 34 37 Richard Marx, Shouid've Known Better A3 — Gloria Estefan & Miami Sound Machine,
37 11 Prince, U Got The Look 3 3 Europe, Carrie 25 27 Kenny G., Don't Make Me Wait For Love A35 — Pink Floyd, Learning To Fly A35 — Bill Medley & Jennifer Warnes, (I've
38 39 Elton John, Candle In The Wind 4 5 SmoE: Robinson, One Heartbeat 26 28 U2, Where The Streets Have No Name 36 EX  Aerosmith, Dude (Looks Like A Lady) A36 — Anita Baker, No One In The World
A39 T Bilf Medley & Jennifer Warnes, (I've 5 7 Heart ‘Nho Will You Run To A2] — REO Speedwagon, In MF Dreams 37 EX  Bouecoupe, Sweel Rachel
6 6 Dan Hill (Duet With Vonda Shepard), C A28 — Bruce Springsteen, Brilliant Disguise 38 39 John Waite, Don't Lose Any Sleep
7 8 LisaLisa & Cuit Jam, Lost in Emotion A29 — Tiffany, | Think We're Alone Now 39 40 David Hallyday, He's My Girl
8 9 John Cougar Meilencamp, Paper In Fire A0 — Anita Baker, No One In The World 40 EX Belinda Carlisle, Heaven Is A Place 0
Boston P.D.: Harry Nelson 9 13 Madonna, Causing A Commotion A — Cutting Crew, I've Been In Love Befor A —  Steve Winwood, Valerie
1 Heart, Who Will You Run T 10 10 Grateful Dead, Touch Of Grey A — Swing Out Sister, Breakout A — Saga, Only Time Will Tell
b s“ ) WROb | % 00 beat 11 11 Bananarama, | Heard A Rumour A — Steve Winwood, Valene A — Paoison, | Won't Forget You
23 Smokey Robinson, One Heartbea 12 14 Fleetwood Mac, Little Lies EX EX  John Waite, Don't Lose Any Slee A —  Simon F., American Dream
31 Michael Jackson With Siedah Garrett, 13 16 LeVert Casanova EX EX Timothy B Schmit, Boys Night Out A —  Pete Wylie, Sinful
4 5 John Cougar Mellencamp, Paper In Fire 14 17 Billy ldol, Mony Mon EX EX David Bowie, Never Lel Me Down A —  Def Leppard, Animal Minneapolis P.D.: Gregg Swedbe
5 2 Whitesnake, Here | Go Again . 15 4 Michael Jackson With Siedah Garrett, EX EX  Mr. Mister, Something Real (Inside Me A — Yes, Love Will Find A Wa BO O 0. regg it
6 11 Prince, U Got The Look Washington P.D.: Chuck Morgan 16 18 Kenny G, Don't Make Me Wait For Love EX EX Alexander O'Neal, Fake EX EX  The Outfield, No Surrender 13 Lisa Lisa & Cult Jam, Lost In Emotion
7 4 Los Lobos, La Bamba 1 1 Whitesnake, Here | Go Again 17 21 U2, Where The Streets Have No Name EX  EX  Mick Jagger, Let’s Work EX  EX Starship, Beat Patrot 2 5 Heart, Who Will You Run To
8 12 Europe, Carrie 2 5 Europe, Carrie 18 12 Huey Lewis & The News, Doing It All F EX EX Hooters, Satellite 3 1 Europe, Carrie
lg }g :atzlea C;:'I:aa, JIT&%?RUNW 5 3 D ﬁh (Duet With Vonda Shepard), C 19 23 Prince, U Got The Look EX EX REM. The One | Love g lé gmo eyURgbin%%n, I(‘)ne Heartbeat
ananar . ' 25 Michael Jackson, rince, U Got The Look
11 18 Lisa Lisa & Cult Jam, Lost In Emotion 1§ SRR e s B § 12 Wendy And Lisa, Waterfall
1210 Gratefu) Dead, Touch Of Grey 6 6 Whitney Houston Di&n'? We Almost Hav 22 15 ABC, When Smokey Sings 713 The Other Ones Holida{
1319 Madonna, Causing A Commotion 7 2 Richard Marx, Don't Mean Nothing 23 2] Expose, Let Me Be The One 8 8 Gratetul Dead, Touch Of Grey
14 8  Whitney Houston, Didn’t We Almost Hav § 15 Lever, Casanova % 22 De%obce'(;lbson, Only In My Dreams g 4 whitesnake,‘ ere | Go Again
B & LEEEms 9 4 Michal Jackson With Siedah Garrett, 25 2 Bryan Adams, Victim Of Love 1010 Alexander O'Neal, Fake
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Larry Daniels Caters To Gountry’s Gore Audience

BY MOIRA McCORMICK
CHICAGO “I was country before
country was cool,” declares Larry
Daniels, a 26-year veteran of the
format who serves as general pro-
gram manager at KNIX-AM-FM
Phoenix, Ariz. KNIX, consistently
one of Phoenix’s
top-rated stations
and No. 1 in the
spring book with

OF THE a 12.1. The station

77/ = @ has been Daniels’

— home since 1971.

“I love it—I want
to die here,” says Daniels of the sta-
tion, hastening to add, “Not soon,
you understand.”

Daniels attributes KNIX’s suc-
cess to its ability to program what
the country core audience wants to
hear. “If we decide to play what we
want without that audience’s ap-
proval, we'll go nowhere,” he says.
KNIX, which holds a 14.5 share
with its target 25-54 group and
whose day parts rank No. 1 in that
category, slipped on one occasion.
“We thought we needed the 18-34s,
in 1981-82,” Daniels relates. Adding
some rock tracks to the new mix re-
sulted in falling ratings.

“We saw the error of our ways
very quickly,” says Daniels. KNIX
has for some time now ‘“‘avoided
songs that are not aimed at our
core. Country should be proud of its
uniqueness. If people want to rock
in Phoenix, they know where to go.”

Daniels himself started in the ra-
dio business in high school in 1958,

where he held down an air shift at
KGEN-AM in Tulare, Calif. He
eventually became its program di-
rector, and when the MOR station
went country in 1961, “that’s when [
fell in love with the format.”

That year Daniels relocated to
country AM KUZZ Bakersfield,
Calif., serving as PD. The station
was bought in 1966 by country art-
ist Buck Owens, now KNIX’s own-
er. Daniels stayed three years at
KUZZ, then moved on to California
stations KUDU-AM Ventura and
KMAK Fresno.

WHEN DANIELS arrived at
KNIX in January 1971, it ranked
“22nd out of 21 stations,” he jokes.
The AM (then called KTUF) was a
daytimer when AM was doing bet-
ter than FM. But Daniels looked
down the road and saw many signs
that FM was going to be the future.
As aresult, he says, “we put a lot of
time into it.” The FM’s ratings rose
gradually until 1976, when it began
surpassing 3.0-4.0 AM share.

In 1979, Daniels says, the station
began marketing itself with adver-
tising on television, billboards, and
taxicab tops. Also, he says, “We did
research well before it was popular,
but the methods weren't as sophisti-
cated as they are now. We walked
into record stores and asked people
browsing in country sections what
they listened to. We’ve also been
mailing out questionnaires since
1974.

Now, KNIX has two full-time and
nine part-time staffers in the re-

Larry Daniels. General program
manager of supersuccessful country
outlet KNIX-AM-FM Phoenix and
Billboard PD Of The Week.

search department, run by Jess
Hanson. Through telephone and
mailings, the department “reaches
1,750 people every month,” accord-
ing to Daniels. Computers analyze
research data, and KNIX also
works with San Diego-based re-
search firm Bob Harper’s Co.

Over the last six years, KNIX's
12-plus ratings have been in the 7.1-
12.1 range. Daniels says, ‘We've
been No. 1 in 25-54 adults in 21 of
the last 22 Arbitrons.” Evidently,

KNIX plays what its target audi-
ence wants to hear. “George Strait,
Randy Travis, the Judds, and Reba
McEntire are very popular,”’ he
says, “and so are Kenny Rogers, Al-
abama, and Crystal Gayle. The audi-
ence doesn’t get as tired of these
artists as [programmers] do.”

Daniels, who describes himself as.
a “traditionalist,” does not concur
with those who believe that Rogers,
Alabama, and the like are bland.
“After the ‘Urban Cowboy’ era,
there was a blandness to the mu-
sic,” he says. “Then Kenny Rogers
and Alabama came on and put life
into it. I can’t fault what they
brought to the genre.

“Now, along comes Travis, Strait,
the Judds, Dwight Yoakam—young
artists who are real country artists.
Country may have been in a slump
the last few years, but we never felt
it in Phoenix. And we’re coming out
of it anyway because of these excit-
ing new artists.”

In addition to the music program-
ming, KNIX engages in constant
promotions. This activity also helps
increase listenership. “We present
country groups at local clubs, do
contests and giveaways,’”” Daniels
says. “This year is our 20th anniver-
sary, and we're giving away ornate
belt buckles with our call letters in
turquoise. It's expensive to do busi-
ness the way we do, but it pays off.”

DANIELS credits KNIX’s entire
staff with the station’s success, say-
ing, “If I did anything right, it was
putting together the ideal team.”

That team includes PD R.J. Cur-
tis, music director Buddy Owens
(Buck’s eldest son), promotions di-
rector Doug Brannan, news director
Stephan Kaufman, and production
engineer Al Tessitore. “It all goes
back to our general manager, Mi-
chael Owens [Buck’s younger son]},”
says Daniels. “He brings out the
best in programming and sales peo-
ple—a real leader.”

KNIX’s air staff, he adds, has its
own stars, notably 13-year morning
man W. Steven Martin, a “‘rock
jock’” whom Daniels hired away
from top 40 KRIZ-FM in 1973. Mar-
tin left for a few years to work at
rock FMs KBBC and KUPD, then
returned to the fold for good. The
rest of the air staff is Bill Kramer, 9
a.m.-noon; R.J. Curtis, noon-3 p.m,;
Brian Kelly, 3-7 p.m.; George King,
7 p.m.-midnight; and John Michael,
midnight-5:30 a.m. ‘“We have a full
news department,” adds Daniels.
“Our traffic reporter, Dick Leigh-
ton, is a personality in his own right.

“Personalities,” he says, “are a
big part of this format. They should
be less background and more fore-
ground.”

Daniels regularly travels around
listening to other country stations.
He also spends time in Nashville,
serving on the board of the Country
Radio Broadcasters. “I do a lot of
talking to people at other radio sta-
tions,” he says. “I'm looking at the
long road—I want to be around for
the next 20 years.”
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Track Marketing’s
Dessau talks about
the effective use
of music marketing

The business of music market-
ing 1s expanding rapidly, with a
growing number of companies
using contemporary music and
artists to promote their goods.
Steve Dessau, a former market-
ing executive at CBS and Arista,
heads the New York-based Track
Marketing company, which has
worked with the Quaker Oats
Co., Joseph E. Seagram & Sons,
Max Factor, Kraft Inc., and
Arby’s, among others. In this
week's ‘One To One’ interview,
Dessau discusses music market-
ing with Billboard talent editor
Steve Gett.

Q: What does music marketing
entail these days?

A: First, it’s not simply being a
property or a talent broker. That
doesn’t really require anything oth-
er than access to the booking
agents, managers,

identity. And it's consistent with
sales and distribution needs of the
client.

Q: What about actually using
music?

A: A good example of that was a
program where we put flexi-disk
records in a product. One involved a
name-that-tune kind of game,
where the consumer could win
prizes to things like the rock capi-
tals of the world or complete home
entertainment systems. Again, the
artist gets fair market value for the
licensing use of their music, and it’s
a unique and different concept for
presenting music.

Q: How can you go about ad-
dressing an older demographic?

A: Recently, we developed a pro-
gram for a major fast-food compa-
ny, which has just completed a very
successful test phase. They came to
us and told us that

record companies, or
concert halls. The
real function of mu-
sic marketing is to be
a hands-on consul-
tant with the con-

‘Ad executives
understand the
power of music’

unlike the popular
conception for most
fast-food chains,
their research told
them that their pri-

sumer product com-

pany, be it a soft drink, automobile,
or sportswear company—or what-
ever.

Q: So your business starts direct-
ly from a consumer product
company’s end.

A: Exactly. The only way to effec-
tively put together programs that
benefit both artist and marketer is
to go to the marketer first and real-
ly learn all that one can about their
business. Then, one can creatively
design different programs from
square one, be it a tour sponsorship,
a premium program, sweepstakes,
or a licensing arrangement. Your
concept has to speak directly to that
individual client’s needs. The key is
to function not unlike an advertis-
ing agency in that you become their
creative marketing partner, as op-
posed to just a guy with a telephone
who can gain an access to a tour or
venue sponsorship. That’s not mar-
keting. That's just being a middle-
man.

Q: What kind of programs have
you developed?

A: We've worked with cereal and
confection manufacturers, whose
targets are too young really to be of
concert-going age. So we created in-
pack premium programs, whereby
opening your box of eereal or choco-
late, you would get a rock'n’roll
sticker or a poster. We'd list the
bands’ fan clubs and develop lots of
games and sweepstakes to win
things like merchandise. The
groups make a very handsome li-
censing fee for allowing their logo
or likeness to go on that premium.
Everyone wins, and it doesn’t in any
way, shape, or form demean or
compromise the group’s musical

mary and most im-
portant consumer
was older, in the 25- to 40-year-old
or ‘yuppie’ segment. So we put to-
gether a premium cassette pro-
gram featuring many of the big-
gest selling songs from the '60s. A
consumer who comes into a store
and purchases any of the compa-
ny's food projects gets this cassette
at a very low rate. If this program
rolls out nationally, it may really
signal a trend in the viability of us-
ing older songs in premium pro-
grams. Just look at what's happen-
ing now in radio and TV commer-
cials.

Q: Why is music marketing de-
veloping at such a rapid rate?

A: It's really established a sense of
legitimacy and acceptance through-
out the advertising and marketing
communities. Over the last seven or
eight years it's been demonstrated
that associating with the right art-
ist, property, or music campaign
can produce good results for busi-
nesses. Also bear in mind that
many of the executives at the ad
agencies and product companies
very frequently are in their late 30s.
They understand the power of mu-
sic, and they grew up with the Bea-
tles and the Rolling Stones. Now
they see it continuing with the MTV
generation, where kids 5 or 6 years
old are totally exposed to contempo-
rary music at an age far earlier
than we were.

Q: What does the future hold for
music marketing?

A: T think the future of our busi-
ness can and will continue to ex-
pand at a significant rate if the peo-
ple in the business understand that
the way to build is by long-term
strategic thinking.

Prolific Rush Surprises Lee

BY STEVE GETT

NEW YORK The new Rush Mer-
cury/PolyGram album, “Hold Your
Fire,” represents the Canadian trio’s
12th studio release in 13 years. And
no one is more surprised that the
band has enjoyed such a long and
prolific career than vocalist-bassist-
keyboardist Geddy Lee.

“In some respects, I am actually
surprised we're still going,” says
Lee. “I'm also surprised that we’ve
been able to maintain the strong audi-
ence that we have for this long.”

Lee jovially suggests that the
band’s vast legion of fans has re-
mained loyal because of “blind igno-
rance.” On a more serious note, he
says, “I guess regardless of what
changes we go through, it’s our con-
viction or level of quality that keeps
satisfying or interesting them.”

A key factor behind the band mem-
bers' ability to work together for so
long is the comfortable balance that
has been created between their pro-
fessional and personal lives. “When
we’re not touring or recording, we go
our separate ways and are very pri

vate,” says Lee. “That way, every-
body always comes back to it feeling
fresh and not sick of each other.”

Rush started the new ‘“Hold Your
Fire’’ album in September 1986,
working with Peter Collins, who had
produced the band’s last album,
“Power Windows.” Says Lee, “We
liked what went down on that album,
and, to us, Peter represented the clas-
sic type of producer—one that keeps
the focus on the band and its sound.
While he was helping us make our ar-
rangements more interesting, he
didn’t do stuff to play down our musi-
cality. He always encouraged us to
stretch out and had respect for what
we did well and exploited it.”

Rush worked on “Hold Your Fire”
at studios in Canada, France, Britain,
and the Caribbean, with sessions
spread out over a relatively long peri-
od of time. “At this stage of the
game, to keep ourselves interested
and in touch with our families and
home life it’s important to break the
recording sessions up into three-
week periods, taking a week off in be-
tween,” says Lee. “And we can af-
ford the luxury of every three weeks

moving to a different studio, a differ-
ent environment, and even to get a
little exotic in our choices. It makes
the whole recording experience a lot
more entertaining and interesting.”

Though Rush has a platinum-plus
sales base and is able to draw strong
box-office trade on arena tours, the
band’s progressive rock style has
never garnered widespread, top 40
acceptance.

“I don't think we're capable of it,”
says Lee. “Nor have we ever learned
how. So at this stage of the game, it
would be really funny if I turned to
Neil [Peart, the band’s drummer-lyri-
cist] and said, ‘How about writing a
hit?” We wouldn’t know what to do.

“What I do think is underestimated
is the fact that we are an accessible
band to begin with. It's not like we’re
playing jazz or we're abstract. We're
more abstract than the average hard
rock band, yes, but it's still hard rock,
and there’s almost always an audi-
ence for that.”

Rush will begin an extensive tour
Oct. 26 in Canada, with U.S. dates to
follow.

ARTIST

DEVELOPMENTS

MAJOR EXPOSURE

Exposé is continuing to break
ground with its Arista debut al-
bum, “Exposure,” as the third
single, “Let Me Be The One,”
starts to take off in a big way.
Sales of the album have topped
the 800,000 mark, according to
Don Ienner, the label’s senior
vice president of marketing and
promotion.

“This album’s getting ready to
explode,” says Ienner. “With the
new single out, we're in the third
stage of a campaign that’s been
going incredibly well. Exposé is
the only new group this year to
have two top five singles.”

With “Let Me Be The One”’ gar-
nering airplay at top 40, urban,
and adult contemporary stations,
Ienner says the Miami-based out-
fit is proving itself to be more
than just a dance group. “This
song is taking them to different
audiences, which is really broad-
ening their base. There’s a lot of
depth on this album, and we feel
confident that we’ll have another
smash with the song ‘Seasons
Change,” which is a great ballad.”

Exposé—the trio of Jeannette
Jurado, Gioia Bruno, and Ann
Curless—recently hit the road as
special guests on the Lisa Lisa &
Cult Jam tour. “Exposé is actual-
ly a very strong live act,” says
Ienner. “Unlike a lot of groups on
the dance scene, these girls are
very talented and can cut it live.
The band is definitely selling tick-
ets.”

Arista is taking advantage of
the live dates to promote “Expo-
sure,” according to Ienner.
“We’ve been setting up contests
at radio and retail, and a lot of
people want to see the band,” he
says.

(&

Perfect Timing. Lisa Lisa & Cuit
Jam’s U.S. tour is being sponsored by
Swatch Watch USA. Pictured, from
left, are Lisa Lisa; Kathy Gowland,
sponsorship manager for Swatch; Cult
Jam members Alex ‘“‘Spanador”
Mosley and Michael Hughes; and
Danny Socolof, president of MEGA,
which negotiated the sponsorship
deal.

ALIVE AGAIN

After the phenomenal success
of his classic mid-"70s live album,
“Frampton Comes Alive,” it’s no
secret that Peter Frampton has
had a tough time re-establishing
himself in the public eye. But he
is convinced that taking the role
of lead guitarist on David Bowie’s
marathon Glass Spider tour was
an extremely positive career move
and that it will have a beneficial
effect on his future solo work.

“I've been enjoying myself im-
mensely,” says Frampton. “With
my position in the show I have
quite a high profile. Working with
David is an honor and being able
to play in front of so many people
has been great in terms of expo-
sure. So, for me, it’s been a case
of rekindling old fans and also
making new ones. And I think
that it’ll only help my next al-
bum.”

In 1986, Frampton released his
first album for Atlantic, “Premo-
nition,” and then toured U.S. con-
cert halls as opening act for Ste-
vie Nicks. “I was very proud of
that album, and it was very much
the start of a new chapter for
me,” he says. ““I think it turned
people around and got rid of any
bad tastes they might have had in
their mouths. If that still didn’t
do it, I think this tour with David
has done the trick.”

Before connecting with Bowie,
Frampton had written a number
of songs for his second Atlantic
album, and he plans to complete
the rest of the material in Janu-
ary. “I should be in the siudio by
February, although at this stage I
don’t have any fixed plans in
terms of producers or musicians,”
he says. “I don’t want to rush the
album, but at the same time I
won’t be hanging about. The basic
plan is to have it out by June.”

IN BRIEF (1)

Steve Winwood’s latest single is
a rerecording of his 1982 song
“Valerie.” The tune will be fea-
tured on the upcoming Warner
Bros. album “Chronicles,” a col-
lection of Winwood classics . . .
Second single from new Poly-
Gram rocker Jeff Paris’ “Wired
Up” album is “I Can’t Let Go” . . .
“I Don't Mind At All” is the lead-
off single from Bourgeois Tagg’s
second Island album, “Yoyo,”
which was produced by Todd
Rundgren . .. EMI-Manhattan is
working Lions & Ghosts’ single
“Contradiction,” from the band’s
debut album, ‘‘Velvet Kiss, Lick
of the Lime” . . . Bryan Ferry’s
new album, “Béte Noire,” will be
released on the Reprise label . . .
Los Lobos follows its hit “La
Bamba” theme song with the sin-
gle “Come On, Let’s Go,” another
track from the movie soundtrack.

(Continued on next page)
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ARTIST DEVELOPMENTS

(Continued from preceding page)

ALICE'S MAN

Less than three years ago,
Kane Roberts was just another
struggling musician on the East
Coast club circuit. He has since
become Alice Cooper’s guitarist
and songwriting partner, in addi-
tion to landing a solo deal with
MCA, resulting in the recent re-
lease of his eponymous debut solo
album.

“Before I hooked up with Alice
I had a band called Criminal Jus-
tice, and we were playing all the
dungeons on the East Coast,”
says Roberts. “Alice came to see
us one night without telling any-
one he was coming. He’d gotten a
tape, which he liked, so he called
me the next day wanting to get
together. We met up in New York
and hit it off straight away.”

Roberts immediately packed his
bags and flew to Hollywood,
where he worked on Cooper’s
1986 MCA album, “Constrictor.”
Following the album's release last
fall, Roberts went on tour with
the master of rock horror.

Besides issuing his solo project,
Roberts has been busy these past
few months working on the new
Cooper album, “Raise Your Fist
And Yell,” due in stores Oct. 5.
“My solo stuff hasn’t gotten in
the way of playing with Alice at
all,” says Roberts. “The way he
and I look at it is if something
starts to happen, then we can’t

Plans call for Roberts to accom-
pany Cooper on his upcoming

Touch Of Deadmania. Jerry Garcia
leads the Grateful Dead through a
Sept. 16 concert at New York’s
Madison Square Garden, the firstin a
series of sold-out dates at the venue.
(Photo: Chuck Pulin)
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tour, scheduled to begin at the
end of October at the Joe Louis
Arena in Detroit. According to
the guitarist, ‘“We're going to
play it by ear and see what hap-
pens, but there’s a good chance
my band will open for Alice, and
then I'll get up and do his show.
That would be real exciting.”

FROM DOWN UNDER

Though perhaps seen in some
quarters as a cult band, Austra-
lia’s Go-Betweens seem likely to
break through in the U.S. eventu-
ally. So says guitarist/vocalist
Grant McLellan, in Los Angeles
recently to promote “Tallulah,”
the band’s latest Big Time album.

“If we can go more in the direc-
tion that ‘Tallulah’ went as far as
production values go, I do think
we could belong on the charts
here,” says McLellan. “Or if not
on the charts, at least be at some
large college level, perhaps, like
R.E.M or something. I'm really
optimistic about'it, because 1
think we're writing good songs
and playing them quite well at the
moment. And we’re looking more
toward the production aspect of
the band, which is something in
the past that I think we’ve ne-
glected.”

The Go-Betweens, whose lineup
is McLellan, bassist Robert
Vickers, drummer Lindy Morri-
son, and bassist Robert Forster,
recently added Amanda Brown,
who handles violin, oboe, and gui-
tar equally adeptly. Says McLel-
lan of the addition: “In some
ways it freed both Robert and me,
if we wanted to perform on stage
a bit more. It also opened us up
melodically as well, because the
violin and oboe are not tradition-
ally seen to be rock’n’roll instru-
ments.”

The Go-Between’s Los Angeles
trip was highlighted by perfor-
mances on KCRW-FM and at local
Texas Records. They will continue
touring through October, says
McLellan, and then consider po-
tential producers for their next
album.

IN BRIEF (2)

Ex-Supertramp keyboardist/
guitarist/vocalist Roger Hodgson
is back with ‘“You Make Me Love
You,” the first single from his
just-released A&M solo album,
“Hai Hai” . .. Meanwhile, look
for a mid-October release for the
new Supertramp album, “Free As
A Bird” . .. Virgin is working the
title track from Pete Wylie’s “‘Sin-
ful” album as a single . . . Latest
single from Richard Marx’s epon-
ymous EMI-Manhattan album is
“Should’ve Known Better” ... At-
lantic has serviced an Andy Johns
remix of Ace Frehley’s new sin-
gle, “Calling To You” ... Capitol
is eliciting positive response from
album rock radio stations with
Great White’s “Lady Red Light,”
the second track from the hard
rock act’s “Once Bitten” album.

Artist Developments 1s edited by
Steve Gett. Reporters: Linda
Moleski (New York) and Dave
DiMartino (Los Angeles).

Corporation Backs Jazz Tour

BY DAVE DIMARTINO

LOS ANGELES Benson & Hedges
is trying Carlton—Larry Carlton,
the guitarist, that is—and his MCA
label mates the Yellowjackets.

How so? By providing them both
with the first major corporate spon-
sorship of a national tour by jazz
artists ever. The concerts—which
began Sept. 9 in Portland, Maine,
and will close Oct. 25 in San Francis-
co—indicate to many people how
significant jazz and instrumental
music is becoming in the late ’80s.

The tour was the brainchild of
Gary Borman, manager of the Yel-
lowjackets for the past eight years,
who says he was seeking an oppor-
tunity to present jazz “in a manner
equal to pop music.

“I think we’re dealing with a very
sophisticated audience out there,”
he says. “It's an upscale audience
that’s buying, quote-unquote, jazz.
They have their CD players, their
BMWs, and this audience has be-
come very sophisticated.”

Borman presented his idea for

tour sponsorship to Benson &
Hedges at a good time. The compa-
ny was working on a proposed Com-
mand Performance series, intended
to focus on presenting jazz, pop, and
major concert appearances. The se-
ries, says Borman, was ‘“‘designed
and targeted for practically the
same audience” he was looking at.
““We married the two,” he says.
“Benson & Hedges embraced the
idea of the production, the presenta-
tion, the types of venues, the way I
wanted it presented, and the way
wanted it perceived in the market.
And then we sought out another act
that we thought would be compli-
mentary to the show, but different.
And we got to Larry Carlton—and
it all just fell together.”

Charlie Lico, Carlton’s manager,
estimates that about 100,000 people
will see the guitarist and the Yel-
lowjackets during the 40-50 city
tour. “It’s given us the opportunity
to go into markets that we’d never
be able to go into on our own,” he
says of the sponsorship. “And it’s

given us the leverage to work with
the record company to put a little
more into their artists, because they
have a little more to work with.
Marketingwise, it gives us the visi-
bilty that we need to create a real
nice buzz and show the people what
we have to offer.”

Emmie LeBauve, manager of
marketing promotions for Benson &
Hedges, says the company is “just
scratching the surface” in this in-
volvement with the arts. Already in
the works are tests with pops or-
chestras in Boca Raton, Fla., Hous-
ton, and Milwaukee.

As for the Carlton/Yellowjackets
tour, LeBauve says things couldn’t
be going better. “We've had a very
positive experience with the people
that we’re working with. And we
hope that we can not only help new
artists that are going out on the
road, but make the experience for
the consumer—the people who
come to the shows—better because
we're there.”

HIS WAY: Undeniably one of the highlights of The
Beat’s roving reporter days was a Sept. 15 visit to New
York’s Carnegie Hall to witness Frank Sinatra in con-
cert. There are those who question the legendary enter-
tainer’s ability to deliver on stage these days, but after
catching this Big Apple show there was no doubt in The
Beat’s mind that Sinatra is far from a has-been. He still
ranks as one of the best in the business—if not ¢the best.

From the moment he stepped out on stage, following
an entertaining warm-up set from Lionel Hampton,
the Chairman of the Board had
the audience in the palm of his

Sinatra Still Swings & Shines On Stage;
Stylish Sets From Sylvian & Sakamoto

TWO OF THE BEST: The Beat was delighted to re-
ceive an advance copy of David Sylvian’s upcoming |
Virgin album, “Secrets Of The Beehive.” Regular read- |
ers of this column will recall much raving about the for-
mer Japan vocalist’s last album, “Gone To Earth,” and
the good news is that its successor is even better. It's
definitely Sylvian’s most accessible album to date, and |
one can only hope that it will bring him the U.S. success
that he has so long deserved.

“Secrets Of The Beehive,” set
for simuitaneous U.S. and U.K.

hand. Admittedly, it took him a
couple of tunes to really get in
the swing of things, but once in
his stride Sinatra was absolutely
brilliant.

THEBEAT

release in October, was recorded
in April at Studio Miraval in the
south of France and was pro-
duced by Sylvian and Steve Nye.
Stand-out cuts on the album in-

The show featured an enter-
taining mix of songs old, new,

BY+STEVE+GETT

clude “The Boy With The Gun,”
“Orpheus,” “When Poets Dream

borrowed, and blue. Highlights

included “The Man That Got Away,” “The Lady Is A
Tramp,” “What's New,” a rousing rendition of “Mack
The Knife,” the beautful 1966 hit “Summer Wind,” and
a medley of saloon songs.

Even Sinatra’s weakest material, more contemporary
songs like Stevie Wonder’s “You Are The Sunshine Of
My Life” and David Gates’ “If,” sounded great. When
the main set finally came to a close with the final bars of
“the national anthem”—“New York, New York”—the
audience was on its feet, cheering and applauding.

After years of listening to O’ Blue Eyes’ records, it
was a magical experience to hear the man perform in
concert—one that will never be forgotten.

The Beat enjoyed the show with a number of friends,
including Pia Zadora and her manager, Tino Barzie,
and Twisted Sister guitarist Jay Jay French. When
the house lights went up, it was fun seeing French and
Zadora engage in a lengthy chat. Turns out Pia is actual-
ly a Sister fan, and she is hoping to catch the band on its
current tour. Meanwhile, The Beat can’t wait to hear her
upcoming Jimmy Jam/Terry Lewis-produced album,
scheduled for January release.

A couple of days later, Sinatra was forced to cancel
the last two dates of his Carnegie Hall engagement
when he contracted laryngitis. However, he will be back
in the New York area before the end of the year for a
Dec. 5 show at New Jersey’s Meadowlands Arena with
Liza Minnelli.

Of Angels,” and “On The Water-
front.” In fact, there isn’t a bad cut on the album.

In addition to using a top-class team of session play-
ers, Sylvian worked closely with longtime friend and col-
laborator Ryuichi Sakamoto. No doubt about it, the
combination of Sylvian and Sakamoto is a real treat.

Strangely enough, only a few days before getting
hold of “Secrets Of The Beehive,” The Beat acquired a
U.K. import of Sakamoto’s latest album, “Neo Geo,”
due out here in January on Epic. Another fine album,
the Bill Laswell-produced Sakamoto set boasts one cut,
“Risky,” that features a superb lead vocal performance
by Iggy Pop.

SHORT TAKES: Whitesnake will score a M-O-N-S-T-
E-R top 40 hit with “Is This Love,” the terrific ballad
from the group’s now triple-platinum Geffen album—re-
member where you read it first . .. Elvis Costello has
written a song with Paul McCartney, “Back On My
Feet,” which will be featured on the B side of Macca’s
next UK. single, “Once Upon A Long Ago,” due out in
November . .. Eric Clapton jammed with Roomful Of
Blues during the band’s recent gig at Manhattan’s Lone
Star Cafe. Dire Straits keyboardist Alan Clark also
came on stage . . . Definitely check out “Life’s Hard And
Then You Die,” the debut A&M album from It’s Imma-
terial, the new Brit duo of singer John Campbell and
multi-instrumentalist Jarvis Whitehead. Stand-out cuts
are “Driving Away From Home” and “Space.”

)
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Blue Ribbon

Judging Panel

Chairman—
Quincy Jones
Rock

Ecdie Van Halen
John Waite
Heart

Pop

Peter Cetera
David Foster
Carol Bayer Sager
R&B

Miume

Billy Ocean
Daniece Williams
Jazz

George Benson
Hzarbie Hancock
George Duke
Gospel

Andrae Crouch
Sandi Patti
Michael W. Smith
Country

Dwight Yoakam
Tammy Wynette
Roy Clark

Latin

Julio Iglesias
Manuel Alejandro
Juan Gabriel

TDK SA-X is the official audio cassette of the Song Contest.

Write the song that makes the whole-world sing+

This could be your lscky break! Enter the TDK Billboa-d Song Contestand
enter the heart of the recording indusiry. You may have already written
the sorg. You could be wriing it now And it could change yourife. ™ ™ **
Just lay down a track in your living room on a quality audio cassette
and submit it with a copy of your lyrics and the oficial entry form.
Enter in one of seven categories: Rock, Pop, Country, R&B, Gospel,
Lafin or Jazz. Be judged by experts n each field.

Get your aredfive juices flowing! You could be Grand Prize winner or win
one of thousands of cther great prizes.

TGRAND PRIZE:  $25,000 Zash and a Publishing Contract
7 1ST PRIZES: (1 for each category) $5,000 Cash and @
Publishing Contract
21 2ND PRIZES: (G for each categery) TASCAM Porta Two Ministudio
7,000 3RD PRIZES: {up to 10CO for eazh category) TDK SA-X 90
quality audio cassetre

4" FOR CONTEST INFORMATION
AND OFFICIAL ENTRY FORM, SEND TO:
TDK/Billboard Song Contest
P.O.Bo:x 69200
Los Angeles, CA 90069
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WHY THE MOST FAMOUS NAME IN
BRITISH ROCK MUSIC IS AT THE BOTTOM OF THE PAGE

Queen

The Rolling Stones
David Bowie
Eric Clapton
Elton John
Dire Straits
Wham!

The Beatles
Wings

Rod Stewart
Genesis
Rainbow

Phil Collins
Pink Floyd
Hawkwind
Moody Blues
Jethro Tull
Uriah Heep
Peter Frampton
Supertramp
Rick Wakeman
Status Quo
Roxy Music

The Who

Thin Lizzy

Bad Company
10 CC

Mike Oldfield
Gary Numan
ELO

Ozzie Osborne
Gillan

Joan Armatrading
Duran Duran
Ultravox

The Eurythmics
The Police
Whitesnake

Joe Jackson

Cliff Richard
& The Shadows

Chris de Burgh
Spandau Ballet

Big Country
Culture Club

The Thompson Twins

Howard Jones

Foreigner

Robert Plant

The Pretenders
Level 42

Frankie Goes to Hollywood
Alison Moyet

The Firm

The Stranglers

5P

The Alarm

Yes

Paul Young

UB40

Style Council

Midge Ure

Simple Minds

Depeche Mode

Deep Purple

Marillion

Fleetwood Mac

Elkie Brooks

Led Zeppelin

Siouxsie & The Banshees
Curiosity Killed The Cat

BECAUSE ALL OF THESE FAMOUS NAMES HAVE PLAYED THERE

CONTACT TONY STEPHENS, WEMBLEY STADIUM LTD. WEMBLEY. LONDON HA9 0DW, GREAT BRITAIN. TEL: 011 44 1 902 8833. TELEX: 8811735.
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R.E.M. Gets To Work;
Aerosmith Sets U.S. Tour

BY STEVE GETT

I.ET’S WORK: R.E.M. will kick off
its Work Tour on Thursday (1) in
Knoxville, Tenn. The group will be
promoting its new I.R.S. album,
“Document,” released on Aug. 31
with an initial shipment of 480,000
copies. Sales of the album have
passed gold status and are fast ap-
proaching the platinum mark, ac-
cording to the label.

Following a brief series of Euro-
pean dates in September, R.E.M.
will be on the North American con-
cert circuit through the last week of
November. Bookings include New
York’s Radio City Music Hall, Oct.
6-7; Philadelphia’s Spectrum, Oct.
16; Chicago’s UICC Pavillion, Nov.
4; the Universal Amphitheatre, Los
Angeles, Nov. 15; Moody Coliseum,
Dallas, Nov. 18;

tour, with Geffen act Tesla as spe-
cial guest, include Portland, Maine,
Friday (2); Lake Placid, N.Y., Satur-
day (3); Charleston, W.Va., Oct. 5;
Hampton, Va., Oct. 7; Baltimore,
Oct. 8; Richmond, Va., Oct. 9; Hart-
ford, Conn., Oct. 11; Philadelphia,
Oct. 13; New Jersey’s Meadowlands
Arena, Oct. 17; and Chicago’s Rose-
mont Horizon, Oct. 22.

SHORT TAKES: The Cars kicked
off their fall/winter tour in Battle
Creek, Mich., on Sept. 18. The
band’s itinerary calls for a two-
night residency at the Forum in Los
Angeles, starting Saturday (3) ...
After its summer stadium dates
with Madonna, Level 42 will be
touring arenas with Tina Turner
from Nov. 4 through Dec. 20 ...
Husker Du is on tour for two
weeks in October. Following an

Oct. 9 date at the

and Atlanta’s Fox
Theatre, Nov. 24-
25.

BACK in the
saddle. .. An Oct.
16 concert in Binghamton, N.Y,,
marks the start of Aerosmith’s ex-
tensive U.S. trek in support of its
latest Geffen album, “Permanent
Vacation.” The first leg of the tour
will focus on East Coast markets
and will climax with a special New
Year’s Eve show in the band’s
hometown of Boston.

Opening act on all dates will be
Dokken, whose new Neil Kernon-
produced Elektra album, “Back For
The Attack,” is due in stores in Oc-
tober.

The tour, booked by Monterey
Peninsula Artists, is the latest in a
series of strong hard rock double
bills. The Motley Crue/White-
snake and Bon Jovi/Cinderella
packages have been two of 1987’s
most successful box-office draws.

SPOT THE BAND: Def Leppard
will be performing in-the-round on
its fall tour, which starts Thursday
(1) in Glens Falls, N.Y., and runs
through early December. The band
has developed a special hi-tech cir-
cular stage, which will be located in
the center of arenas and will contin-
ually revolve throughout the
shows.

Confirmed dates on the Leppard

Univ. of Chicago,
the band plays
Ann Arbor,
Mich.. Oct. 12; To-
ronto, Oct. 13;
Montreal, Oct. 14;
Providence, R.I., Oct. 16; New
York’s Ritz club, Oct. 17; New Ha-
ven, Conn., Oct. 18; Washington,
D.C., Oct. 20-21; and Atlanta, Oct.
23 ... Terence Trent D’Arby sets
off on a major U.K. tour on Dec. 3.
U.S. dates from the hot new Colum-
bia artist are expected early in 1988
... Levert hits the road Oct. 7 in
Raleigh, N.C. The Atlantic act will
be touring through Dec. 31 . .,
Run-D.M.C. is tentatively set to
launch its next tour in May. Mean-
while, the group’s “Tougher Than
Leather” movie and its accompany-
ing soundtrack album are due in
December . .. Public Image Lim-
ited was forced to postpone the
first few dates on its U.K. tour af-
ter bassist Allan Dias sprained his
wrist ... U2 has reportedly been
filming shows on its marathon U.S.
fall/winter trek for a movie project
... Plans call for the Bee Gees to
embark on a major tour in 1988,
starting with a series of European
dates in the spring to be followed
by a U.S. summer trek.

Linda Moleski is on vacation.
Send information to On The
Road, ¢/o Billboard, 1515 Broad-
way, New York, N.Y. 10036

AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PINK FLOYD Clevetand Municipal Stadium Sept. 16-17 $2,567,280 128,364 Belkin Prods.
Cleveland, Ohio $20 sellout
GRATEFUL DEAD Arena, Madison Square Garden Sept. 15-16, $1,697,589 92,911 Monarch Entertainment Bureau
Center 18-20 $18.50/$17.50 sellout John Scher Presents
New York, N.Y.
PINK FLOYD John F. Kennedy Stadium Sept. 19 $1,615,080 80,754 Electric Factory Concerts
Philadelphia, Pa. $20 sellout
FARM AID Ili: Memorial Stadium Sept. 19 $1,390,000 69,500 Farm Aid Inc.
WILLIE NELSON & OTHERS Univ. of Nebraska, Lincoln $20.75 seliout
Lincoln, Neb.
u2 RFK Stadium, Starplex Sept. 20 $969,304 51,016 Cellar Ooor Prods.
LITTLE STEVEN & DISCIPLES OF Washington, D.C. $19 53,056
SOuL
DAVID BOWIE Tampa Stadium Sept. 19 $726,060 37,668 Sitver Star Prods.
GLEN BURTNICK Tampa, Fla. $20 53,932 American Concerts
ANITA BAKER Greek Theatre Sept. 3-6 $611,750 24748 Nederlander Organization
RHONDA HANSOME Los Angeles, Calif. $26/$24.50/$15 sellout
BOSTON Capital Centre Sept. 8-9 $461,248 26,357 Cellar Door Prods.
Landover, Md. $17.50 37,884
GEORGE STRAIT Frank Erwin Center Sept. 10-11 $424,556 26,280 in-house
KATHY MATTEA Univ. of Texas, Austin $16.50/$14.50 setlout Varnell Enterprises
Austin, Texas
TINA TURNER Popiar Creek Music Theatre Sept. 11-12 $350,505 18,925 Nederlander Organization
WANG CHUNG Hoffman Estates, Il $20/815 23,882
ECHO & THE BUNNYMEN Greek Theatre Sept. 18-19 $297,500 17,000 Bill Graham Presents
NEW ORDER Univ. of California, Berkeley $19.50/$17.50 sellout
GENE LOVES JEZEBEL Berkeley, Calif.
WHITNEY HOUSTON The Summit Sept. 19 $294 591 17,000 PACE Concerts
KENNY G. Houston, Texas $12.10 sellout
WHITNEY HOUSTON Reunion Arena Sept. 20 $292,863 15,984 PACE Concerts
KENNY G Dallas, Texas $17.50 seflout
WHITNEY HOUSTON Frank Erwin Center Sept. 18 $281,731 16,966 PACE Concerts
KENNY G. Univ. of Texas, Austin $17.50/$15.50 setlout
Austin, Texas
TINA TURNER Pine Knob Music Theatre Sept. 4-5 $273,860 14,451 Nederlander Organization
WANG CHUNG Clarkston, Mich. $18.50/$13.50 31,840
MOTLEY CRUE Freedom Hall, Kentucky Fair & Sept. 21 $259,994 15,343 Sunshine Promotions
WHITESNAKE Exposition Center $16.50/$15.50 seflout
Louisville, Ky.
MOTLEY CRUE Market Square Arena Sept. 20 $258,122 16,653 Sunshine Promotions
WHITESNAKE Indianapolis, Ind. $15.50 17,000
TINA TURNER Merriweather Post Pavilion Aug. 22-23 $219,141 13,859 in-house
WANG CHUNG Columbia, Md. $18.50/$13.50 26,344
WHITNEY HOUSTON New York State Fair Sept. 3 $217,146 15,000 in-house
KENNY G Syracuse, N.Y, $15/813 sellout
MOTLEY CRUE Roberts Municipal Stadium Sept. 19 $198,395 12,794 Sunshine Promotions
WHITESNAKE Evansville, Ind. $16.50/$15.50 selfout
TINA TURNER Montreal Forum Aug. 27 $180,815 10,061 Donald K. Donald Prods.
WANG CHUNG Montreal, Que. $23.50 15,000
Canada
ANITA BAKER Shoreline Amphitheatre Sept. 9 $154,787 19714 Bill Graham Presents
RHONDA HANSOME Mountain View, Calif. $20/315.50 15,000
TINA TURNER Blossom Music Center Sept. 9 $138,762 9,611 in-house
WANG CHUNG Cleveland, Ohio $17/812 18,767
ROGER WATERS Arizona Veterans Memorial Sept. 17 $137,676 8,344 Evening Star Prods.
Coliseum $16.50 12,195
Phoenix, Ariz.
ROGER WHITTAKER Meadow Brook Music Festival Sept. 3-4 $136,003 9533 in-house
Qakland Univ. $19.50 12,400
Rochester, Mich.
RANDY TRAVIS Concerts In The Country Sept. 19 $131,078 12,543 in-house
GENE WATSON Lanierland $10.50/$8 sellout
Cumming, Ga.
TINA TURNER Alpine Valley Music Theatre Sept. 13 $128,947 5,563 in-house
WANG CHUNG East Troy, Wis. $26.75/$24.25/$15.25 10,946
ANITA BAKER Concord Pavilion Sept. 17 $126,270 7,269 in-house
RHONDA HANSOME Concord, Calif. $20/$15.50 8110
TINA TURNER The Spectrum Aug. 25 $119,577 6,839 Electric Factory Concerts
WANG CHUNG Philadelphia, Pa. $17.50/$15.50 14,100
TINA TURNER Saratoga Performing Arts Center  Aug. 31 $112,088 6,892 in-house
WANG CHUNG Saratoga Springs, N.Y. $19/815/811 25,103
JOHN DENVER Copps Coliseum Sept. 16 $98,240 6,577 Blue Live Entertainment
Hamilton, Ont. $19.50 11,700
Canada
ECHO & THE BUNNYMEN/NEW Red Rocks Amphitheatre Sept. 8 $98,119 6,000 Fey Concert Co.
ORDER Denver, Colo. $17.05/$15.95 9,000
GENE LOVES JEZEBEL
CHICAGO (BENEFIT FOR TOPEKA | Kansas Expo Centre Sept. 18 $96,390 6,426 Little Wing Prods.
AMERICAN LUNG ASSN.) Topeka, Kan. $15 7,650
LISA LISA & CULT JAM Fresno State Amphitheatre Aug. 21 $95,252 6,500 Nyte Flyte Prods.
EXPOSE California State Univ., Fresno $16/814 sellout
ICE-T Fresno, Calif.
ANITA BAKER ARCO Arena Sept. 18 $85,557 4,888 Bill Graham Presents
RHONDA HANSOME Sacramento, Calif. $18.50 5,500
CHARLIE PRIDE Fox Theatre Sept. 12 $77,697 4,570 Fox Concerts
TAMMY WYNETTE St. Louis, Mo. $18.90/$15.90/$12.90/$6.90 9,330
ROGER WATERS Frank Erwin Center Sept. 14 $77,364 5,275 in-house
Univ. of Texas, Austin $15.50/$12.50 6,091 PACE Concerts
Austin, Texas
TINA TURNER Rochester Community War Sept. 2 $76,328 4,369 Magic City Prods.
WANG CHUNG Memorial $17.50/$15.50 9,200
Rochester, N.Y.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-748-8138; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-764-7314. For research information contact Karen Oertley in Nashville at
615-748-8120.
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D.C. Go-Go Fizzles, But Trouhle Funk Survives

BY NELSON GEORGE

NEW YORK Just two years ago,
go-go music from Washington,
D.C., looked like it would become
the next underground sound to go
pop. The live scene was exciting; a
slew of bands was being consid-
ered for signings by major labels,
and Island Records honcho Chris
Blackwell was backing a movie—
“Good To Go’—that many hoped
would do for go-go what “The
Harder They Come” had for reg-
gae.

It didn’t work out that way. The
movie, after some major produc-
tion difficulties, was shown only in
Washington and then shelved.
Bands that had counted on the

movie for exposure became disillu-
sioned, and the club scene atro-
phied. According to Taylor Reed,
keyboardist-percussionist-vocalist
with go-go’s premier band, Trou-
ble Funk, not much is happening
these days in go-go’s hometown.

“Redd & the Boys have broken
up; Chuck Brown doesn’t have a
band right now, and his drummer
has been working with Miles Da-
vis,” says Reed. “Right now, there
are no good new bands on the
scene. There has been a lot of trou-
ble with handguns at some of the
go-go clubs.

“Trouble Funk itself hasn’t
played in D.C. in a year and a
half,” Reed says. “We’ll probably
play D.C. again at the end of Octo-

ber at the 9:30 Club, which has a
half-black, half-white audience. At
this point, it’s the only place we’d
perform there.”

Instead, Trouble Funk has been
looking outside Washington for its
audience, both live and on record.
Currently, the nine-piece band is
on its second European tour of the
year. This summer, the 10-year-old
group performed in Italy and
Spain, and on this leg of the tour
the band will travel to Germany,
Denmark, and the U.K. The band
has been playing venues with 5,000
seats tops, headlining most of the
time, and establishing what group
members feel is a solid sales base.

Even though the Island-backed
go-go film flopped, Reed credits

Island’s marketing staff for the
group’s success in Europe. “Island
and Chris Blackwell have really
worked to market us there,”” he
says. “But our relationship is not
the same as the one he had with
reggae artists. He supports us as
go-go musicians and doesn’t com-
pare us to music he’s worked with
before. Without Island, we
wouldn’t be doing as well in Eu-
rope as we have.”

Performing outside Washington
has broadened Trouble Funk’s au-
dience and taste, which is reflected
in the group’s current Island al-
bum, “Trouble Over Here, Trouble
Over There.” Reed says working
with outside producer Bootsy Col-
lins on three cuts helped “expand

the textures, colors, and timbres
of our music. Go-go isn’t any radi-
cally different music. It is really
just funk with a different beat.
‘“Bootsy was a fun person to
work with. He talked about how
your music should draw a picture,
and, despite all he's done in the
past, he wasn’t egotistical. He add-
ed a lot of melodic lines to our funk
and some nice chopped-up bass
lines. He’d add something, and
we'd discuss it.”” Collins produced
the album’s first single, “Trou-
ble,” as well as “New Money” and
collaborated with band members
on “Woman Of Principle.”
Trouble Funk recently cut three
songs with Island label mates Sly &
Robbie for a collaborative album

THIS WEEK’S COLUMN is a tale of two guitar
players.

Guitarist No. 1 is Charles Edward Anderson Ber-
ry, better known as Chuck, born Oct. 18, 1926, in St.
Louis, Mo., and easily one of the most important fig-
ures in American songwriting and the history of gui-
tar. But if you didn’t know that before you cracked
open his new autobiography by Crown, you proba-
bly won’t know it by the time you finish, either.

What you will know is that Berry distrusts report-
ers, loves women of all

A Tale Of Two Guitarists: A Rock Legend And An Enigma

Berry Pens Bio; Prince Won’t Tour U.S.

mingham, Ala.-based Magic City Records. The
band’s first release on its new label is a remix of
“Dazz,” now called “The Def Mix,” by Tony Moran
and Albert Caberra. Magic City is owned by South-
ern concert promoter John Ray. Also on Magic City
is young singer David Sea, who is being produced by
Michael Powell as well as former Motown vice presi-
dent Mickey Stevenson. Marketing and promotion is
being handled by J.C. Futrell . . . To promote his new
Arista release “Love Me All Over,” Kashif recently
held a cookout at his

descriptions, and has a
very idiosyncratic com-
mand of the English lan-
guage. In his memoirs,
written without a ghost-
writer, the rock’n’roll
pioneer is much more
concerned with discuss-
ing his romantic life and
recounting his travels
than he is in talking mu-
sic. Fine by me. It’s his
life.

But Berry’s refusal to work with a professional
writer has its drawbacks. Trivial anecdotes abound,
yet stories about the music that made Berry a leg-
end are scarce. The most compelling sections involve
his many losing battles with the law and the geneses
of his many classic songs. Of all the recent rock star
memoirs, Berry’s most resembles that of Little
Richard: The emphasis in both books is on sexual ad-
ventures and the chaotic environment that sur-
rounded rock’s early years.

Subject No. 2 of this column is Prince Rogers Nel-
son of Minneapolis, a quiet lad with a very curious
marketing strategy. Here is a guy with an ambitious
(and expensive) double album and his best touring
band yet, and he still doesn’t want to tour the U.S.
His recent “surprise” gig after the MTV Awards in
Los Angeles, with Sheila E. playing brilliantly on
trap drums and a tough young crew of Bay Area mu-
sicians around him, proved Prince now has one of
the best funk bands since Parliament-Funkadelic.

The big mystery is why, after a critically ac-
claimed European tour and plenty of great material
to perform, Prince keeps these folks locked up in the
“land of a thousand lakes.” Putting together a
“Sign ‘0’ The Times” concert film is a nice touch.
But if Prince wants to reconfirm his place in the pop
star firmament, he needs to take to the stage.

The
Rhythm
and the

Blues

SHORT STUFF: The Jets’ self-titled debut album
has been certified platinum by the Recording Indus-
try Assn. of America. The family group’s new sin-
gle, “I Do You,” is on the way, with its second al-
bum, “Magic,” coming Oct. 10 . . . The Brickmakers,
of the dance classic “Dazz,” have signed with Bir-

by Nelson George

Stamford, Conn., home.
The large house, origi-
nally owned by baseball
great Jackie Robinson,
also contains the singer-
songwriter’s recording
studio ... Lots of news
from the Full Force
family of acts. UTFO’s
new single is the title
cut from “Lethal,” the
group’s Select album. It
features speed metal rockers Anthrax. Lisa Lisa &
Cult Jam are on single No. 3 from the group’s cur-
rent Columbia album. The song, “Someone To Love
Me For Me,” prominently features the vocals of Full
Force along with Lisa Lisa. Full Force itself delivers
its third Columbia album, “Guess Who’s Comin’ To
The Crib,” later this month. The first single is “‘Love
Is For Suckers” ... Drummer-producer Keith Le-
Blane, key member of the semilegendary Sugar Hill
Records rhythm section, has signed with Upside
management . . . Anne Marie Wilkins, a black talent
manager known for her work with jazz musicians
(saxophonist Branford Marsalis, drummer Jeff
Watts), makes her first foray into black pop with the
signing of Top Priority/Island’s Miles Jaye . .. The
British vocal trio Imagination, signed to RCA, has
been busy working on a new album with Preston
Glass in San Francisco; Ron Kersey in Los Angeles;
Nick Martinelli in Philadelphia; Robert Kraft in Bur-
bank, Calif.; and Arthur Baker in New York ... The
System’s next Atlantic single, “House Of Rhythm,”
has a guest rap by Doug E. Fresh . . . Chico DeBarge
displays an extreme case of Prince influence with
his new single, “I’ve Been Watching You.” On the
Motown 12-inch sleeve, the singer appears in a very
Princelike pose, and the record itself is produced by
ex-Revolution bassist BrownMark. The single is
taken from Chico’s “Kiss Serious” album. . . . Virgin
Records rappers Velore & Double-O recently ap-
peared on two segments of ABC’s “Ryan’s Hope.”
In the daytime soap, they helped a young actress
with a rap she was writing, and they also performed
“Yo! I’m American,” from their new album, “We’re
Coming Correct.”

tentatively titled “J-D.C.” The band
also appears in Sly & Robbie’s
“Fire” video. As for U.S. touring,
the band has had conversations with
representatives of L.L. Cool J, Mick
Jagger, and Fishbone, but nothing
is firm. “We don’t know who’ll we’ll
tour with, but we should do a major
domestic tour sometime this win-
ter,” says Reed.

Black Artists’
Antidrug Spots
Win Praise

NEW YORK Calif. Attorney
General John Van de Kamp is
scheduled to praise members of
Black Artists Against Drugs
for their antidrug efforts at a
press conference Thursday (1)
in Los Angeles.

At the press conference, Van
de Kamp is scheduled to thank
members of BAAD for taping
public service announcements
that warn of the dangers of
drug use. The event is set for
11:30 a.m. at the Community
Youth Sports and Arts build-
ing, 4828 Crenshaw Blvd.

Interested artists can contact
Chilton Alphonse at 213-294-
8320.
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PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
17 REPORTERS 26 REPORTERS 54 REPORTERS 97 REPORTERS
SHO' YOU RIGHT
BARRY WHITE agm 3 7 15 25 43
I LIVE FOR YOUR LOVE
NATALIE COLE EMI-MANHATTAN 3 4 18 25 34
LUV'S PASSION AND YOU
CHAD rca 7 6 11 24 55)
| WANT TO BE YOUR MAN
ROGER REePRISE 8 9 12 24 25
CRITICIZE
ALEXANDER O’NEAL TaBY 6 6 10 22 49
GAMES
SHALAMAR soLAr S ) 9 19 62
LET'S START LOVE OVER
MILES JAYE isLanp 2 5 10 17 53
SO MANY TEARS
REGINA BELLE coLumaia 2 6 S 13 75
IF YOU LET ME STAY
TERENCE T. D'ARBY coLumsia 2 4 7 13 56
SHE'S FLY
TONY TERRY epic 3 4 6 13 43
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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ilboard. Hot Black Singles SALES & AIRPLAY. | sucksmoLes
A rankmg of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. BY LABEL
x x
SALES <3 AIRPLAY 23 A ranking of distributing labels
»d 5 x E; s = x :’g by the number of titles they have
¥ | < TITLE ARTIST o8 Iy 4o TITLE ARTIST 53 on the Hot Black Singles chart.
1 3 | LOST IN EMOTION LISA LISA & CULT JAM 1 1 2 | (YOU'RE PUTTIN') A RUSH ON ME STEPHANIE MILLS | 2 LABEL NO. Of TITLES
2 2 | 1 NEED LOVE LL.cooLJ) | 6 2 1 | LOST IN EMOTION LISA LISA & CULT JAM | 1 A
3 6 | DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON | 3 3 5 | DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON | 3 COLUMBIA (10) 12
4 7 | (YOU'RE PUTTIN’) A RUSH ON ME STEPHANIE MILLS | 2 4 7 | WE'VE ONLY JUST BEGUN GLENN JONES | 5 Def Jam (2)
5 | 10 | HOW SOON WE FORGET | COLONEL ABRAMS | 12 5 | 6 | JUST THAT TYPE OF GIRL MADAME X | 4 E.P.A. 9
6 | 9 | NO ONE IN THE WORLD | ANITA BAKER | 7 6 | 8 | JUSTCALL SHERRICK | 8 $§L°u((52))
7 5 | CASANOVA ) LEVERT | 21 7 | 11 | DON'T YOU WANT ME JODY WATLEY | 11 CBS Associated (1)
8 16 JUST THAT TYPE OF GIRL i MADAME X 4 8 15 | BAD MICHAEL JACKSON 10 Portrait (1)
9 | 19 | WE'VE ONLY JUST BEGUN | GLENN JONES | 5 9 | 14 | 1 DON'T THINK THAT MAN SHOULD SLEEP ALONE RAY PARKER JR. | 17 MCA (7) 8
10 | 8 | WiPEOUT FAT BOYS & THE BEACH BOYS | 23 10 | 12 | COME OvER 4 BYFOUR | 14 Constellation (1)
11 | 12 | CINDERFELLA DANA DANE | DANA DANE | 13 11 | 3 | NO ONE IN THE WORLD ANITA BAKER | 7 ARJS:‘H? v
12 | 14 | LATELY ] SURFACE | 9 12 | 16 | LovIN' YOU THE O'JAYS | 16 RC;\V(B) -
13 [ 4 | LovE IS A HOUSE ! FORCE MD.'S | 20 13 | 13 | LATELY SURFACE | 9 Jive (2)
14 [ 1 | 1JUST CAN'T STOP LOVING YOU MICHAEL JACKSON | 25 14 | 17 | AIN'T NO NEED TO WORRY THE WINANS FEATURING ANITA BAKER | 18 WARNER BROS. (4) 7
15 | 18 | UGOT THE LOOK PRINCE | 15 15 | 18 | DINNER WITH GERSHWIN DONNA SUMMER | 22 Paisley Park (1)
16 | 20 | JustcaLL SHERRICK | 8 16 | 10 | UGOT THE LOOK PRINCE | 15 ?;”r:z“;g )O o
17 | — | BaAD MICHAEL JACKSON | 10 17 | 20 | HEART OF GOLD BERT ROBINSON | 26 TS 4’) .
18 | 25 | DON'T YOU WANT ME JODY WATLEY | 11 18 | 22 | CINDERFELLA DANA DANE DANA DANE | 13 21 Records (1)
19 | 28 | JUST GETS BETTER WITH TIME THE WHISPERS | 19 19 | 25 | DOWNTOWN LILLO THOMAS | 27 Island (1)
20 | 24 | COME OVER 4BY FOUR | 14 20 | 27 | YOU AND ME TONIGHT DEJA | 29 A&M 4
21 | 22 | (CAN'T) GET YOU OUT OF MY SYSTEM JOHN WHITE | 32 21 | 24 | JUST GETS BETTER WITH TIME THE WHISPERS | 19 EMI-MANHATTAN (3) 4
2 | 23 | LovIN' YOU THE 0'JAYS | 16 22 | 4 | 1 NEED LOVE LL.COOLJ | 6 P.LR. (1)
23 | 27 | AIN'T NO NEED TO WORRY THE WINANS FEATURING ANITA BAKER | 18 23 | 28 | MY LOVE IS DEEP LACE | 31 CAPITOL 4
24 | 40 | 1 DON'T THINK THAT MAN SHOULD SLEEP ALONE RAY PARKER JR. | 17 24 | 26 | | CONFESS DENIECE WILLIAMS | 24 GEFFEN 4
25 | 33 | 1cONFESS DENIECE WILLIAMS | 24 25 | 23 | THE MORE WE LOVE STARPOINT | 30 MOTOWN 4
% | 11 | LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE | 44 2% | 29 | ANGEL ANGELA WINBUSH | 28 POLYGRAM 4
7 | 17 | TRAmP SALT-N-PEPA | 41 27 | 30 | pon'T Go MARLON JACKSON | 33 m’;‘;;” ésr)ﬂe "
28 | 15 | ONE HEARTBEAT SMOKEY ROBINSON | 53 28 | 35 | CERTIFIED TRUE THE BAR-KAYS | 36 Wing (1)
29 | 31 | YA COLD WANNA BE WITH ME UTFO | 43 29 | 36 | | WONDER WHO SHE'S SEEING NOW THE TEMPTATIONS | 35 SOLAR 4
30 | 13 | MAKING LOVE IN THE RAIN HERB ALPERT | 47 30 | 32 | SLEEPING ALONE THE CONTROLLERS | 34 ELEKTRA 3
31 | 29 | BULLSEYE LAKESIDE | 55 31 | 39 | HOLDING ON JONATHAN BUTLER | 39 4TH & B'WAY 2
32 | — | DINNER WITH GERSHWIN DONNA SUMMER | 22 32 | 38 | (BABY TELL ME) CAN YOU DANCE SHANICE WILSON | 38 NEXT PLATEAU 2
33 | 26 | LAST TIME THERESA | 57 33 | 9 | HOW SOON WE FORGET COLONEL ABRAMS | 12 VIRGIN 2
34 | 32 | JUMP START NATALIE COLE | 65 34 | 37 | STONE LOVE STEVE ARRINGTON | 40 CHRYSALIS 1
35 | — | ANGEL ANGELA WINBUSH | 28 35 | — | DO YOU HAVE TO GO GARRY GLENN | 37 FRESH/SLEEPING BAG 1
3 | — | HEART OF GOLD BERT ROBINSON | 26 3 | — | SO MANY TEARS REGINA BELLE | 45 FUTURE 1
37 | — | DOWNTOWN LILLO THOMAS | 27 37 | — | WHENEVER YOU'RE READY FIVE STAR 46 PARADISE 1
38 | — [ THE MORE WE LOVE STARPOINT | 30 38 | — | LET ME BE THE ONE EXPOSE | 42 PROFILE 1
39 | 21 | GIVIN' YOU BACK THE LOVE ISLEY/JASPER/ISLEY 70 39 | 19 | LOVE IS A HOUSE FORCE M.D.’S | 20 REPRISE 1
40 | — | DREAMIN’ WILL TO POWER | 64 40 | — | MY LOVE IS ON THE MONEY LALA | 48 SELECT 1

®Copyright 1987, Billboard Publications, Inc. /No part of this publlcatlon may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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28

52
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49

55

32
21

81

36

62

79

TITLE
(Publisher — Licensing Org.}
Sheet Music Dist.

AINT NO NEED TO WORRY

(Marvin L. Winans, ASCAP/Zomba, ASCAP)
ANGEL

(Angel Notes, ASCAP)

AUTOMATIC

(Breezer, ASCAP/Frustration, BMl/Atkee
ASCAP/Island, BMI)

(BABY TELL ME) CAN YOU DANCE

(Wiz Kid, BMI/Irving, BMI) CPP/ALM

BAD

(Mijac, BMI/Warner-Tamerlane, BMI}

BE YOURSELF

(Willesden, BMI/Zomba, ASCAP)

BULLSEYE

(Kenny Nolan, ASCAP)

B.Y.0.B. (BRING YOUR OWN BABY)

(Tree, BMI/O’Lyric, BMI)

CALL ME UP

(Stone City, ASCAP/National League, ASCAP) CPP
(CANT) GET YOU OUT OF MY SYSTEM

(Bush Burnin', ASCAP/Vinewood, BM1)
CASANOVA

(Calloco, BMI/Hip Trip, BMI) CPP

CATCH ME (I'M FALLING)

(Genetic, ASCAP)

CAUGHT IN THE ACT

(House Of Fun, BM!)

CERTIFIED TRUE

(Bar-Kays, BMI/Warner-Tamerlane, BMI/Arrival, BM{)
CINDERFELLA DANA DANE

(Protoons, ASCAP/Turn Qut Brothers, ASCAP)
COLD SPENDING MY MONEY |

(Def Jam, ASCAP/Juiced Up, ASCAP/Def American,
3MI/First Impulse, BMI)

OLD STUPID (FROM "PENITENTIARY 111")
Jay King IV, BMb)

COME MY WAY

(A La Mode, ASCAP)

COME OVER

(Deedle Dee, ASCAP/MCA, ASCAP/Unicity,
ASCAP/Moonwalk, ASCAP/Ready Ready, ASCAP)
CRITICIZE |

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

DID | DREAM YOU |

(Mtume, BMI/Number 9, ASCAP)

DIDN'T WE ALMDST HAVE IT ALL

(Prince Street, ASCAP/Wilfin' David, BMI/Blue Sky
Rider, BMI) CPP |

DINNER WITH GERSHWIN |

(Geffen, ASCAP/Rutland Road, AISCAP)

97

91

51

39

12

8

2%

R

74

DIVAS NEED LOVE T0O

(Spectrum VII, ASCAP/Klymaxx, ASCAP) CPP
DO YOU HAVE TO GO

(WB, ASCAP/Silver Sun, ASCAP)

DONT GO

(Vabritmar, BMI)

DON'T MAKE ME WAIT FOR LOVE

(Bellboy, BMi/Gratitude Sky, ASCAP)

DON'T YOU WANT ME

(Rightsong, BMI/Franne Gee, BMI/Ardavan,
ASCAP/Intersong, ASCAP)

DOWNTOWN

(frving, BMI) CPP/ALM

DREAMIN'

(Thrust, BM1)

EXCEPTION TD THE RULE

(Simmons & Boone, ASCAP)

FAKE

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
GAMES

(Hip Trip, BMI/Hip Chic, BMI/Mister fohnson’s Jams,
BMI) CPP

GIVIN' YOU BACK THE LOVE

(131, ASCAP/WB, ASCAP)

HEART OF GOLD

(Black Lion, ASCAP/Captain Z, ASCAP/Billy Oshorne,
ASCAP)

HEART ON THE LINE

(Glasshouse, BMI1/Irving, BMI) CPP/ALM
HELPLESSLY IN LOVE

(Johnnie Mae, BMI/Bush Burnin’, ASCAP)
HOLDING ON

(Zomba, ASCAP/Willesden, BMI)

HOW SOON WE FORGET

(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
| AIN'T ND JOKE

(Robert Hill, BMI)

 CONFESS

(Realsongs, ASCAP)

| DON'T THINK THAT MAN SHOULD SLEEP ALONE
(Raydiola, ASCAP)

| JUST CAN'T STOP LOVING YOU

(Mijac, BMI/Warner-Tamerlane, BMI)

| LIVE FOR YOUR LOVE

{O'Lyric, BM1/Tuneworks, BMI/Vandorf,
ASCAP/Reswick-Werfel, ASCAP/Beseme West,
ASCAP/Nelana, BM!)

| LDVE YOU BABE

(Hip Trip, BMI/Hip Chic, BMI) CPP

| NEED LOVE

(Def Jam, ASCAP)

96 | WANT TO BE YOUR MAN
(Troutman’s, BM!/Saja, BMI)

35 | WONDER WHO SHE'S SEEING NOW

(Geffen, ASCAP/Lucky-Break, ASCAP/Pardini, ASCAP)

68 IF YOU LET ME STAY
(Virgin-Nymph, BMI/Young Terence, BMI)
95 IF YOU NEED MY LOVE TONIGHT
(Gratitude Sky, ASCAP/Bellboy, BMI)
100 '™ IN LOVE AGAIN
(Not Listed)
77 IN THE HEAT OF THE NIGHT
(MCA, ASCAP/Paris-Jam, BMI/Bayjun Beat, BMI)
67 (IT'S THAT) LOVIN' FEELING
(Sunset Burgundy, ASCAP/Lilyac, ASCAP/Mchoma,
BMI}
65 JUMP START
(Calloco, BMI/Hip Trip, BMI) CPP
8 JUST CALL
(Hits 'N Mo’ Hits, BMI/Venus Three, BMI/Warner-
Tamerlane, BMI)
19 JUST GETS BETTER WITH TIME
(Morning Crew, BMI/lrving, BMI) CPP/ALM
4 JUST THAT TYPE OF GIRL

(Slap One, ASCAP/Cornelio Carlos, ASCAP/Spectrum

VII, ASCAP) CPP

57 LAST TIME
(Jay King IV, BMI)

9 LATELY
(Colgems-EMI, ASCAP)

42 LET ME BE THE ONE
(Panchin, BMI)

54 LET'S START LDVE OVER
(Blackwood, BMI/Huemar, BMI)

1 LOST IN EMOTION

(Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers,

BMI) CPP

LOVE IS A HOUSE
(Tee Girl, BMI)
LOVE POWER

(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI}

61 LOVE SHOCK

(West Kenya, ASCAP)
83 LOVER'S LANE

(Georgio's, BMI/Stone Diamond, BMI)
16 LOVIN' YOU

(Downstairs, BMI/Piano, BMI/Mighty Three, BMI)
71 LUV'S PASSION AND YOU

(I'Mo Owe U A Tune, ASCAP/Bush Burnin’, ASCAP)
47 MAKING LOVE IN THE RAIN

31

59

75

76

73
]

93

45
40

82

89

€9

(Flyte Tyme, ASCAP)

THE MORE WE LOVE

(Philesto, BMI/Harrindur, BMI) CPP

MY LOVE IS DEEP

(Glasshouse, BMI/Irving, BMI/Harnindur, BMI/Ensign,
BM!) CPP/ALM

MY LOVE IS GUARANTEED

(Next Plateau, ASCAP/Godsend, ASCAP/Bratton &
White, ASCAP)

MY LOVE IS ON THE MONEY

(Forceful, BMI/Willesden, BMI)

MY NIGHT FOR LOVE 41
(Little Tanya, ASCAP/MCA, ASCAP) I’m’:")
NEVER GONNA LET YDU GO

15 U GOT THE LOOK
(Beach House, ASCAP) (Controversy, ASCAP)
NIGHTS OF PLEASURE 5

(Virgin, ASCAP/Brampton, ASCAP/On The Move,
BMI/MCA, ASCAP) CPP
NIGHTTIME LOVER

OVER)
(Wiltesden, BMI1/Johnnie Mae,
ASCAP/WB, ASCAP)

(Science Lab, ASCAP) 46 WHENEVER YOU'RE READY
NO ONE IN THE WORLD o
(ATV, BMI/Welbeck, ASCAP) 23 WIPEQUT

DNE HEARTBEAT
(Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey,

(Emboe, ASCAP/Kaz, ASCAP/April, ASCAP)

BMI/Lu Ella,

(Miraleste, BMI/Robin Hood, BMI)

WE'VE ONLY JUST BEGUN (THE ROMANCE IS NOT

(Ensign, BMI/Harrindur, BMI/Snippets, BMI) CPP

43 YA COLD WANNA BE WITH ME
BMI) CPP (ADRA, BMI/Kadoc/Forceful, BMI/Willesden, BMI)
THE REAL THING YOU AND ME TONIGHT
éfmzi""sc“’/ House Of Fun, BMI) CPP (virgin-Nymph, BMI/Attractive, BMI) CPP

92 YOU MAKE ME WANT TO (LOVE AGAIN
(WB, ASCAP/E/A, ASCAP/Make It Big, ASCAP/Monty (gibo ASCAP) u )
Seward, ASCAP) : .
ot 2 (YOURE PUTTIN') A RUSH ON ME

(Shaman Drum, BMI/King Henry |, ASCAP)
SHO’ YOU RIGHT

(Seven Songs, BMI/Ba-Dake, BMI)

SHOW A LITTLE LOVE

(Per Mission, ASCAP)

ASCAP)

(Johnnie Mae, BMi/Willesden, BM|/Bush Burnin’,

?(!:EEP'NG"AL%’:;/CIENIVG Entertai t, BMI) N SHEET MUSIC AGENTS
SO MANY TEARS are listed for piano/vocal sheet music copies
(On The Move, BMI/Zenox, ASCAP) and may not represent mixed folio rights.
STONE LOVE f -
(Konglather, BMI/Freytown, BMI/Road, BMI) :E; :rr:(l) Blackwood ::: SZ:’;::M Pictures
SWEET SOMEBODY -
(Jobete, ASCAP/Emergency, ASCAP/Green Star, B-M Belwin Mills HL Hal Leonard
ASCAP/Not Fragile, BMI) CPP B-3 Big Three IMM Ivan Mogull
SWEETER THAN CANDY (FROM “PENITENTIARY 111"} BP Bradley MCA MCA
(New World, BMI) CHA Chappell PSP Peer Southern
ICELL '; lBI;EV'ATRICS BMI/0 Raop, 21 CLM Cherry Lane PLY Plymouth

onrad, b app, .
AT SRR ITG eTETATRE 0T CPI Cimino WBM Warner Bros.
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ANITA POINTER -

THE ONLY THING THAT SOUNDS FAMILIAR IS HER NAME.

Personal Management: Gary W. Reid, Esq., Darling-Anita-Reid, Inc

A voice you only thought you knew. A style that’s hers alone.

Anita Pointer. This is her breakout album.
LOVE FOR WHAT IT IS" 41911 featuring the first hit single

‘OVERNIGHT SUCCESS’ %1+

Produced by Preston Glass for Glasshouse Productions
*Co-produced by Stan Sheppard

Tmk{s}® Regi

Zepeiteinct

&)

A

ER VA < 5
da(s) RCA Corparation

{: g { » Marcals} Regi
® 1987, BMG Music * Manufoctured and Distributed by BMG Music
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. . ° % Compiled ;;odmoierjg”::)o;gla;asrr;g:)eoﬂs.retail store . . ° %
ARAB AN 21823
21 g | % | ¢ | arust TITLE 2|5 £ | ¢ | ARTIST TITLE
= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
& NO.1 * % 39 | 41 | 37 | 23 | ATLANTIC STARR ® waRNER BROS. 1-25560 (8.98) (CD) ALL IN THE NAME OF LOVE
@ 3 — 2 MICHAEL JACKSON &pic Qe 40600/€.PA. (CD) 1 week at No. One BAD 4 [ 34 1 33 | A4 GEORGIO moTOWN 6229 (8.98) SEXAPPEAL
2 2 2 15 | STEPHANIE MILLS mca 5996 (8.98) (CD) IF | WERE YOUR WOMAN 41 | 38 | 35 9 DAVY D DEF JaM BFC 40657/COLUMBIA DAVY'S RIDE
3 1 1 16 L.L. COOL J A DEF JAM FC 47093/COLUMBIA (CD) BIGGER & DEFFER 42 | 45 41 27 SURFACE coLumBIA 40374 (CD) SURFACE
4 5 3 15 | WHITNEY HOUSTON A3 arisTa 8405 (8.98) (CD) WHITNEY 43 | 36 | 34 | 20 | BABYFACE sOLARST-72552 (8.98) LOVERS
5 4 4 7 LEVERT ATLANTIC 7-81773 (8.98) (CD) THE BIG THROWDOWN 44 43 43 10 SHALAMAR SOLAR ST 72556 (8.98) CIRCUMSTANTIAL EVIDENCE
6 6 6 19 THE WHISPERS @ SOLAR ST 72554 (8.98) (CD) JUST GETS BETTER WITH TIME 66 — 2 THE WINANS QWEST 125510/WARNER BROS. (8.98) (CD) DECISIONS
7 8 5 17 THE FAT BOYS @ Tin Pan aPPLE 831 948-1/POLYDOR (8.98) (CD) CRUSHIN' 59 59 3 MADAME X ATLANTIC 81774 (8.98) (CD) MADAME X
8 7 7 7 ALEXANDER O’NEAL TABU FZ 40320/E.P.A. (CD) HEARSAY 13 55 10 MC SHAN COLD CHILLIN CCLP 500/PRISM (8.98) DOWN BY LAW
@ 15 17 6 DANA DANE PROFILE PRO 1233 (8.98) DANA DANE WITH FAME 51 53 | 56 PHYLLIS HYMAN PiR. ST 53029/EMI-MANHATTAN (9.98) (CD) LIVING ALL ALONE
14 14 6 UTFO SELECT SEL 21619 (8.98) (CD) LETHAL 49 49 51 4 BOBBY JIMMY & THE CRITTERS MACOLA MRC 0989 (8.98) BACK AND PROUD
@ 11 | 12 | 12 | NATALIE COLE EMI-MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 50 | 42 | 36 | 30 | THE SYSTEM ATLANTIC 81691 (8.98) (CD) DON'T DISTURB THIS GROOVE
12 9 8 28 SMOKEY ROBINSON MOTOWN 6626 ML (8.98) (CD) ONE HEARTBEAT @ 63 | 63 50 LOOSE ENDS mca 5745 (8.98) (CD) THE ZAGORA
13 13 13 8 FORCE M.D.’S ToMMy BOY TBLP 25631/WARNER BROS. (8.98) (CD) TOUCH AND GO @ 60 57 22 PUBLIC ENEMY DEF JAM BFC 49658/COLUMBIA YO! BUM RUSH THE SHOW
14 10 10 | 27 SALT-N-PEPA NEXT PLATEAU PL 1007 (8.98) HOT, COOL & VICIOUS 53 56 | 49 9 BE BE & CE CE WINANS CAPITOL ST 12573 (8.98) BE BE & CE CE WINANS
15 n 15 8 ERIC B. & RAKIM 4aTH & B'WAY B'WAY 4005/ISLAND (8.98) (CD) PAID IN FULL 54 50 4 18 ISLEY/JASPER/ISLEY CBS ASSOCIATED FZ 40409/E.P.A. (CD) DIFFERENT DRUMMER
16 12 9 43 FREDDIE JACKSON A CAPITOL ST 12495 (8.98) (CD) JUST LIKE THE FIRST TIME 56 | 55 | 60 5 HIROSHIMA EPIC FE 40679/E.PA. (CD) GO
17 18 19 21 LISA LISA & CULT JAM A COLUMBIA FC 40477 (CD) SPANISH FLY 56 44 45 23 LAKESIDE sOLAR ST-72553 (8.98) (CD) POWER
18 16 11 56 KENNY G. A ARISTA AL8-8427 (8.98) (CD) DUOTONES 57 58 | 62 4 GENERAL KANE MOTOWN 6238ML (8.98) WiIDE OPEN
23123 78 ANITA BAKER AZ? ELEKTRA 60444 (8.98) (CD) RAPTURE 58 4 44 42 CLUB NOUVEAU A wARNER BROS. 25531-1 (8.98) (CD) LIFE, LOVE & PAIN
@ 22 20 24 LILLO THOMAS cAPITOL ST-12450 (8.98) (CD) LILLO 59 52 46 44 KLYMAXX CONSTELLATION 5832/MCA (8.98) (CD) KLYMAXX
21 19 16 | 26 MARVIN SEASE LONDON 830 794-1/POLYGRAM MARVIN SEASE 68 | 66 9 VANEESE THOMAS GEFFEN GHS 24141 (8.98) VANESSE
@ 27 31 16 THE O'JAYS P..R ST 53036/EMI-MANHATTAN (8.98) (CD) LET ME TOUCH YOU 61 54 43 9 SLAVE ICHIBAN ICH 1009 (8.98) MAKE BELIEVE
2312 18 16 THE ISLEY BROTHERS WARNER BROS, 25586-1 (8.98) (CD) SMOOTH SAILIN' 62 | 67 61 19 MC SHY-D LUKE SKYY WALKER XR-1004 (8.98) GOT TO BE TOUGH
24 | 28 | 25 28 JODY WATLEY @ mca 5898 (8.98) (CD) JODY WATLEY 63 62 52 13 TAWATHA EPIC BFE 40355/E.P.A. (CD) WELCOME TO MY DREAM
@ 35 39 5 COLONEL ABRAMS Mmca 42029 (8.98) (CD) YOU AND ME EQUALS US 64 53 50 13 SOUNDTRACK A MCa 6207 (9.98) (CD) BEVERLY HILLS COP Il
% |2 22 17 JONATHAN BUTLER Jive 1032-1-J/RCA (8.98) (CD) JONATHAN BUTLER 65 | 69 | 67 58 MELBA MOORE cAPITOL ST 12471 (8.98) (CD) A LOT OF LOVE
2 24 |21 23 PRINCE A PAISLEY PARK 1-25577/WARNER BROS. (15.98) (CD) SIGN ‘O’ THE TIMES 66 | 57 56 61 SHIRLEY MURDOCK ® ELEKTRA 9 60443-1 (8.98) (CD) SHIRLEY MURDOCK!
30 | 32 9 ICE-T SIRE 25602-1/WARNER BROS. (8.98) RHYME PAYS NEW) 1 VARIOUS ARTISTS FRESH LPRE-3/SLEEPING BAG (8.98) THE RAP PACK
29 | 29 | 28 | 50 | LUTHER VANDROSS A EPICFE 40415/E.PA. (CD) GIVE ME THE REASON NEW)D | | THERESA RCA 6488-1-R (8.98) BROKEN PUZZLE
30 | 25 [ 4 41 NAJEE EMI.MANHATTAN ST 17241 (8 98) (CD) NAJEE'S THEME 69 | 65 | 64 44 TIMEX SOCIAL CLUB DANYA F 9645/FANTASY (8.98) VICIOUS RUMORS ... THE ALBUM
31 26 | 27 16 REGINA BELLE coLuMBIA BFC 49537 (CD) ALL BY MYSELF 70 70 74 30 DAVID SANBORN WARNER BROS. 1-25479 (9.98) (CD) A CHANGE OF HEART
@ 37 40 6 DIONNE WARWICK ARISTA AL 8446 (8.98) (CD) RESERVATIONS FOR TWO @ RE-ENTRY CAMEQ A ATLANTA ARTISTS 830-265-1/POLYGRAM (CD) WORD UP
@ 40 | 42 | 15 | 4 BY FOUR capiTOL ST 12560 (8.98) (CD) 4 BY FOUR @ NEWD | | SHERRICK WARNER BROS. 25576-1 (8.98) (CD) JUST CALL
34 | 39 | 38 | 13 | GEORGE BENSON/EARL KLUGH waRNER BROS. 255801 (9.98) (CD) COLLABORATION @3] 15 | — | 3¢ | DOUGE FRESH & THE GET FRESH CREW OH, MY GOD!
3B | 3129 7 GROVER WASHINGTON,JR. COLUMBIA FC 40510 (CD) STRAWBERRY MOON 74 | 61 58 7 DIMPLES coLUMBIA BFC 40859 TELLIN' T LIKE IT IS
3% | 32 | 26 | 27 | HERB ALPERT ® a&MSP-5125(3.98) (CO) KEEP YOUR EYE ON ME @ NEW) 1 SOUNDTRACK POLYDOR 833 274-1/POLYGRAM (CD) DISORDERLIES
37 | 31 | 30 | 84 | JANET JACKSON A% &M SP-5106 (9.98) (CD) CONTROL () Albums with the greatest sales gains this week. (CD) Compact disk available. » Recording Industry Assn. Of America (RIAR)
certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. with each additional million indicated by a
46 | 54 | 31 | EXPOSE @ aRistaal844) (898) (CO) DGO numeral following the symboi. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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Not that Star Song’s done it in a vacuum. Just more
than a year ago, Petra became the first Christian rock
band to sign with the giant William Morris Agency.
The result has been almost unbelievable exposure for

FOR WEEK ENDING OCTOBER 3, 1987

Billboard.
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photocopying, recording, or otherwise, without the prior written
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TOP SPIRITUAL ALBUMS..

its most .nportant native art form. Granted, Her-

the band—opening for the Beach Boys, performing at E Compiled from a national sample of retail store
L Alabama’s June Jam, and playing at some of the larg- « Q|3 and one-stop sales reports.
est state fairs in the country. gz
by Bob Darden “Well, the William Morris Agency has done a tre- z g o ARTIST TITLE
mendous job for us,” Hartman says. “We’ve played I | 3| | taseL & NUMBER/DISTRIBUTING LABEL
PET]:A IS ONE of Christian rock’s feistiest. survi- places like the Kentucky, Indiana, and Tennessee *% NO.1 &
vors. Jfor more than a decade, the band has been tak-  state fairs, where Christian acts have never been be- 1 | 3 | 13| REV. MILTON BRUNSON/THOMPSOM COMMUNITY SINGERS
ing its. aggressive brand of rock music on the road. fore. We even did the Houston Livestock Show And RE JOICE WR 8369/A8M 1 week at No. One IF | BE LIFTED
Along the way, it has released a fistful of classic Rodeo, which is the largest in the world. 9 | 7 | 21| NICHOLAS  commano can 1006
songs (including ‘“More Power To Ya,” “The Coloring “We’ve done several dates with the Beach Boys, A LOVE LIKE THIS
Song,” and ‘Judas Kiss”); sold out some of the tough- and it looks like it is something that could happen 3 |1 |25 | AL GREEN asmspsiso
est giant auditoriums in the country; and maiatained again. They apparently like the idea, and naturally SOUL SURVIVOR
an ad mirable reputation as an evangelical, ministry- we’re all in favor of it. We look at it as an opportunity 4 | 5|17 | FLORIDA MASS CHOIR  maiaco 6001
oriented band. to play to something other than our ‘typical’ audience. LIVE IN MIAMI FLORIDA
With the release a few weeks ago of “This Means It fulfills our ideal of going into the world and playing 5 | 4 |21 | REV. CLAY EVANS & THE FELLOWSHIP CHOIR  savor sav 14780
War,” Petra enters a whole new stage of develop- to all people—not just other Christians.” - FROM THE SHIP
meFElt. et 4 he band 6 |NEWD| THE WINANS  QWEST 25510/WARNER BROS.
rom a marketing standpoint, the band is receiving DECISIONS
unprecedented support from Star Song. Throvgh Oct. Star Song pu"s OUt a" the 7 |11 13| BE BE & CE CE WINANS  sparrow 12573/CAPITOL
15, the label is offering the LP and cassette for $7.99 ’ BEBE & CECE WINANS
each $14.99 for compact disk) and supporting them StOPS for Petra’s new album 8 | 7 | 37 | NEW JERSEY MASS CHOIR  LiGHT 7-115.711097 /LEXICON
with 1 nationwide advertising campaign, dealer dis- LOOK UP AND LIVE
counts, floor stand-ups, in-store campaign materials, The members of Petra are also excited about the Pe- g | 10| 33 | EDWIN HAWKINS/MUSIC & ARTS SEMINAR MASS CHOIR
store contests—the works. tra Prayer Warriors, a newly created group that en- BIRTHRIGHT 70300/CAPITOL GIVE US PEACE
Somebody must be doing something right: Star  courages young people to become involved in prayer. 10 | g | 25 | THE RICHARD SMALLWOOD SINGERS  REJOICE WR 8355/A&M
Song reported that initial shippings of “This Means “We're really working to get young people involved TEXTURES
War” were a whopping 170,000 units at the late sum- in prayer—and with one another,” Hartman says. “To 11 | o | 61 | THE WILLIAMS BROTHERS  waLaco 4409
mer _hristian Booksellers Convention in Anaheim, that end, we've estabished a hotline to help the young HAND AND HAND
Calif Naturally, Petra guitarist and founder Bob people understand more about it. Every week there 12 | ¢ [ 17 | MIGHTY CLOUDS OF JOY e joice wrs3ss/asm
Hartman is pleased by Star Song’s efforts. will be a new devotional of three minutes, read by one CATCHING ON
“On the marketing side, our record company is real- of the members of the band, who will explain what'’s 13 | 19| 17 | NEW JERUSALEM BAPTIST CHURCH CHOIR  SOUND OF GOSPEL S0G-28160
ly dong a terrific job,” he says. “They’re working to  going on. The real thing we all want is that they get SHOW ME THE WAY
make people aware of the record, and they began involved and committed in regular prayer—not just 14 |NEWp| VICKIE WINANS  LaHT 7.115 720010
working on it months in advance of its actual release  for Petra, but for their friends, schools, and families.” BE ENCOURAGED
date. 15 |12 |61 MINISTER THOMAS A. WHITFIELD & COMPANY
“Thais is certainly the biggest effort we've ever had  Gospel Lectern has new office hours—and a new SOUND OF GOSPEL SOG-2D151 I'M ENCOURAGED
for 01e of our albums. Star Song’s work ahead of time  number. Call Bob Darden at 817-799-3611 until 1 16 | 18 | 25 | LYNETTE HAWKINS  oirTrmicnT 70301/CAPITOL T
has created an anticipation for the album like no other  p.m. (CST) on Tuesdays and Thursdays and 817-752- BABY SIS
Petr:. album has ever received.” 1468 after 5 p.m. and all day Friday. 17 | 15| 31 | LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
ATLANTA INT'L AIR 10116 SEE WHAT THE LORD HAS DONE
18 | 13125 DONALD VAILS & THE SALVATION COOPERATION
— SOUND OF GOSPEL S0G-2D155 UNTIL THE RAPTURE
19 17| 49 REV. B.W. SMITH JR.  PasTOR PR 75000
- J _‘ _ & WATCH THEM DOGS |
m LN % ¥ 20 | 16113 REV. F.C. BARNES & REV. JANICE BROWN  ATLANTA INT'L AR 10120
| HEAR JESUS CALLING
o T 1 . i ) 21 ||y THE JACKSON SOUTHERNAIRES  mMALACO MAL 4417
_ ,7 man’s situation is unusqal: He made a great dgal of HEAR OUR PRAYERS O LORD
X money at the height of his career but had the misfor- 22 | 21 113 NICHOLAS  comman caw 1003
Pq‘)’l‘ tune (or bad judgment) to hire a manager who, it’s DEDICATED
m reliably reported, gambled much of that money 23 36| 5 { KEITH PRINGLE  MUSCLE SHOALS SOUNDS GOSPEL MSSG 8002/MALACO
& away and left Herman hopelessly in debt to the IRS. ALL TO YOU
by P K Thus he finds himself, at the tail end Qf a glorious 24 | 20| a1 VANESSA BELL ARMSTRONG  MUSCLE SHOALS SOUND MSSG 8001/MALACO
y Peter Keepnews career, much worse off than many of his peers end- FOLLOWING JESUS
I. ed up (Duke E_llington, Count Basie, and Benny 25 (25|17 REV. ANDRE WOODS & CHOSEN  SOUND OF GOSPEL SOG. 153
EGISLATION THAT WOULD get the Internal Goodman, to cite three examples, were all solvent CHOSEN
Revenue Service off Woody Herman’s back has when they died). 26 | 24 | 57 | JAMES CLEVELAND PRESENTS: G.M.W. 0 0 R N
been introduced in the House of Representatives. And yet, taking the long view, Herman can be said LIVE AT MADISON SQUARE GARDEN
The so-called bill of personal relief was introduced to be better off than the countless talented jazz mu- 97 |32 | 5 | CANTON SPIRITUALS s 008
on $ept. 14 by John Conyers, the Michigan Demo-  sicians—some of them well known, some of them ob- DETERMINED
crat who has long been recognized as the best friend scure—who never made the big time in the first 28 | 22| o | BAY AREA CHAPTER/MUSIC & ARTS SEMINAR
jazz has in the U.S. Congress. At press time the bill, place. He may not have any money now, but he has BIRTHRIGHT 370310/CAPITOL HOLD ON
:)VhiSIh \a(viouldf r}:elieve thedve]tera]n clarinéetli)st and 29 | 29 | 125| DOUGLAS MILLER  LiGHT L55876/LEXICON
andleader of his million-dollar-plus tax debt, was UNSPEAKABLE JOY
being considered by the House Administration Com- Congress may move 30 | 26 | 29 | ESTHER SMITH  Sound oF GOSPEL 50620154
mit:ee, although no equivalent bill had yet been in- LIVE IN CONCERT
troduced in the Senate. tO help WOOdy Herman 31 |NEWp | JERRY PARRIES & THE CHRISTIAN FAMILY CHOIR
Eerman, who is suffering from a heart ailment SOUND OF GOSPEL SOG-2D158 RECORDED LIVE IN CLEVELAND OHIO
and has not performed since March, has owed the left a remarkable recorded legacy—and at least he 32 |NEwD | PILGRIM JUBILEES  malaco 4419
money for some time. But the seriousness of his had money once upon a time. GOSPEL ROOTS
plig ht came to light only recently, when the man to Herman's situation begs the question of why, ina 33 | 35 |21 | REV. F.C. BARNES & REV. JANICE BROWN  ATLANTA INTL AR 10059
whom he had sold his Hollywood Hills home to help  country where symphony orchestras and opera com- ROUGH SIDE OF THE MOUNTAIN
lighten his tax burden threatened to evict the 74- panies are heavily subsidized by corporations and 34 | 39| 5 | BARRETT SISTERS  1am 7007/woRD ]
year-old jazz great for nonpayment of rent (Blue government agencies, great jazz artists find them- 'VE GOT A FEELING
Noes, Sept. 26). selves playing grueling schedules of one-nighters 35 | 30 | 41 | THE CLARK SISTERS  ReJorce wRe3as/asw
KKGO, Los Angeles’ only commercial jazz radio  well into their 70s. Granted, America is built on the HEART AND SOUL
station, has been spearheading the drive to raise free enterprise system—and granted, some jazz mu- 36 | 33 | 25 | SHIRLEY CAESAR  Resoice w 5365/a8m
money for Herman. Several benefits have been sicians maintain such schedules more because they SHIRLEY CAESAR HER VERY BEST
staged or are being planned all over the country. enjoy playing than because they need the money— 37 | 40| 5 | SENSATIONAL NIGHTINGALES  mataco aat1
Now Conyers, who not long ago sponsored a bill of- but isn’t there a double standard at work here? Why FREEDOM AFTER A WHILE
ficially designating jazz a national treasure, is doing  is the IRS hounding Woody Herman, a tireless and 38 | 31 | 53 | REV. CHARLES NICKS JR.  SOUND OF GOSPEL S0G.20156
his best to put some legislative muscle behind that gifted exponent of home-grown musie, while institu- FREE SPIRIT
notion in a very specific way. tions dedicated to the preservation of European mu- 39 | 23| 5 COMMISSIONED  LGHT 711571188800 ex0con |
While the outpouring of support for Herman is  sic enjoy tax-exempt status? We don’t expect an- GO TELL SOMEBODY
heartening, it leaves some big questions unan- swers, but we do think these questions are worth 40 | 33| 21 | CANDI STATON  seracan er: 1010 -
swared about America’s ambivalent relationship to  asking. THE ANOINTING |

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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AN CLUB PLAY AEIEIM 12-INCH SINGLES SALES
% Z’ § (QE TITLE Compiled from a national sample of dance club playlists. ARTIST % Z’ g ‘Q% TITLE Compiled from a national sample of retail store sales reports. ARTIST
= 3 o~ | 2O | LABEL & NUMBER/DISTRIBUTING LABEL = ] ~ | 2O | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 % » * % NO.1 * %
D 2 | « | s | vermorior mem g o sermsure | (D] 2 | 3 | 0 | csmow e
2 1 2 11 CATCH ME I'M FALLING (REMIX) VIRGIN 0-96752/ATLANTIC & PRETTY POISON Q) 4 4 10 FULL CIRCLE (REMIX) ATLANTIC 0-86674 COMPANY B
@ 5 7 6 TRUE FAITH (REMIX) QWEST 0-20733/WARNER BROS. & NEW ORDER 3 1 1 14 DREAMIN' (REMIX) epiC 43-06830 WILL TO POWER
@ 6 6 6 LET ME BE THE ONE (REMIX) aRISTA ADI-9618 & EXPOSE 4 6 6 9 CATCH ME I'M FALLING (REMIX) VIRGIN 0-96752/ATLANTIC & PRETTY POISON
@ 8 15 4 DON’'T YOU WANT ME (REMIX) mca 23785 & JODY WATLEY 5 5 5 11 BE MINE TONIGHT ATLANTIC 0-86675 PROMISE CIRCLE
6 7 5 9 FULL CIRCLE (REMIX) ATLANTIC 0-86674 COMPANY B @ 10 14 6 LOST IN EMOTION (REMIX) coLumBIA 44-06872 @ LISA LISA & CULT JAM
(D| 13| 2| 3 | ITHEREAL THING (REMIX) © JELLYBEAN FEATURING STEVEN DANTE 79| I HEARD A RUMOUR LONDON 886 188-1/POLYGRAM © BANANARAMA
8 3 3 10 1 HEARD A RUMOUR LONDON 886 188-1/POLYGRAM & BANANARAMA 8 7 7 15 SILENT MORNING (REMIX) aTH & B'WAY BWAY-4 39/ISLAND & NOEL
9 10 14 6 LOST IN EMOTION (REMIX) coLumsia 44 06872 & LISA LISA & CULT JAM @ 15 18 6 POUR IT ON (REMIX) ELEKTRA 0-66795 MASON
14 17 5 IT'S A SIN EMI-MANHATTAN V-19256 @ PET SHOP BOYS 10 3 2 9 WHO'S THAT GIRL (REMIX) SIRE 0-20692/WARNER BROS. & MADONNA
{1 | 10 | 7 | PUTTHE NEEDLETOTHE RECORD CRIMINAL ELEMENT ORCHESTRA AD| 13 | 17 | 7 | CRAZYLOVEauamcoss7rs NANCY MARTINEZ
@ 15 19 6 ALWAYS DOESN'T MEAN FOREVER capiToL v-15328 HAZELL DEAN @ 14 19 7 PARTY YOUR BODY mr 4000 STEVIE B
13 12 13 10 BREAKOUT (REMIX) MERCURY 888 836-1/POLYGRAM @ SWING OUT SISTER @ 16 20 7 SECRET AFFAIR (REMIX) epic 49 06837 ¢ CLAUDJA BARRY
14 4 1 11 HOW SOON WE FORGET (REMIX) mca 23763 @ COLONEL ABRAMS 23 30 4 DON'T YOU WANT ME (REMIX) mca 23785 & JODY WATLEY
15 9 9 6 STRIP THIS HEART agmsP.12241 JOHN ADAMS @ 19 15 7 (YOU'RE PUTTIN’) A RUSH ON ME mca 23774 & STEPHANIE MILLS
18 26 5 MY LOVE IS GUARANTEED NEXT PLATEAU NP 50067 SYBIL 16 12 11 11 HOW SOON WE FORGET (REMIX) mca 23763 & COLONEL ABRAMS
@ 20 | 2 4 SOMETHING TELLS ME ATLANTIC 0-86670 TIGER MOON @ 22 25 5 TRUE FAITH (REMIX) QwesT 0.20733 & NEW ORDER
22 | 39 3 TELL IT TO MY HEART ARISTA ADI-9611 TAYLOR DAYNE 18 11 8 15 STRANGELOVE (REMIX) SIRE 0-20696/WARNER BROS. & DEPECHE MODE
19 17 18 8 FUNKY NASSAU VIRGIN 0-96776/ATLANTIC ¢ BLACK BRITAIN 19 8 9 11 WHEN SMOKEY SINGS/CHICAGO MERCURY 888 726-1/POLYGRAM & ABC
@ 25 | 37 3 DINNER WITH GERSHWIN (REMIX) GEFFEN 0-20635/WARNER BROS. & DONNA SUMMER 20 18 21 7 U GOT THE LOOK/HOUSEQUAKE PAISLEY PARK 0-207 27/WARNER BROS. @ PRINCE
@ 31| & 3 WHEN YOU GONNA Rca 6548-1-RD RICK AND LISA @ 26 34 4 IT'S A SIN EMI-MANHATTAN v-19256 & PET SHOP BOYS
@ 26 | 30 4 POUR IT ON (REMIX) ELEKTRA 0-66795 MASON @ 24 32 5 JUST THAT TYPE OF GIRL ATLANTIC 0-86672 & MADAME X
@ kL) —_ 2 JUST THAT TYPE OF GIRL ATLANTIC 0-86672 & MADAME X 23 17 22 6 MIND OVER MATTER (REMIX) atm sp-12246 @ E.G. DAILY
NEW)D 1 CAUSING A COMMOTION (REMIX) SIRE 0-20762/WARNER BROS. MADONNA 21 | 4 3 SOMETHING TELLS ME ATLANTIC 0-86670 TIGER MOON
@5)| 37 | — | 2 | THE OPERA HOUSE MniMaL MI.2/CRIMNAL JACK E MAKOSSA @5)| 29 | 33 | 3 | THEREAL THING (REMIX) © JELLYBEAN FEATURING STEVEN DANTE
26 29 | 31 5 YOU'RE NO GOOD FOR ME NEXT PLATEAU NP50066 KELLY CHARLES 2 | — 2 BREAKOUT (REMIX) MERCURY 888 188-1/POLYGRAM © SWING OUT SISTER
@ 36 | 50 3 NEVER LET ME DOWN (REMIX) £m-MANHATTAN V-19255 @ DAVID BOWIE @ NEW)D 1 CAUSING A COMMOTION (REMIX) SIRE 0-20762/WARNER BROS. MADONNA
28 | 32 38 5 SCARS OF LOVE TomMMY BOY T8 902 TKA 38 4 3 MY LOVE IS GUARANTEED NeEXT PLATEAU NP 50067 SYBIL
2 19 21 8 TOY BOY omNi 0-96751/ATLANTIC SINITTA 2 20 13 14 TINA CHERRY (REMIX) MOTOWN 4586MG & GEORGIO
30 35 41 4 SECRET AFFAIR (REMIX) EPIC 49 06837 & CLAUDJA BARRY @ 32 — 2 ALWAYS DOESN'T MEAN FOREVER caPITOL v-15328 HAZELL DEAN
(8| 3|1 | (YOURE PUTTIN) A RUSH ON ME (REMIX) # STEPHANIE MILLS @D| #0 | — | 2 | SCARSOF LOVE Tommy gov T8 502 TKA
32 16 8 9 MIND OVER MATTER (REMIX) asmsp-12246 & E.G. DAILY 32 25 16 13 HEARTACHE (REMIX) POLYDOR 885 929-1/POLYGRAM & PEPS| & SHIRLIE
@ 41 — 2 HERE TO GO/DON'T ARGUE £MI-MANHATTAN V-56067 & CABARET VOLTAIRE 33 30 36 8 JUMP START (REMIX) EMI-MANHATTAN V-56053 & NATALIE COLE
@ NEW’ 1 MILITARY DRUMS curs 7172/McA HUBERT KAH @ 46 e 2 | THINK WE'RE ALONE NOW (REMIX) mca 23793 TIFFANY
35 | 30 | 28 | 7 | JUMPSTART (REMIX) EM-MANHATTAN v-56053 @ NATALIE COLE 35 | 3 | 4 | 1 | DOITPROPERLY 2 PUERTO RICANS A BLACKMAN & A DOMINICAN
36 21 24 5 SLIP-SLIDE (REMIX) wARNER BROS. 0-20731 TEEN DREAM 43 39 5 WHY YOU WANNA GO viNYLMANIA VMR 011 FASCINATION
@ 4 — 2 IF YOU FEEL IT rca 6556-1-RD DENISE LOPEZ 37 34 35 4 LOVE/HATE mca 23780 PEBBLES
50 —_ 2 1S IT GOOD ENOUGH PROFILE PRO-7157 CHANELLE NEW ’ 1 TELL IT TO MY HEART ARISTA AD1-9611 TAYLOR DAYNE
NEW» 1 ROADBLOCK a&M sp-12250 STOCK, AITKEN, WATERMAN @ 48 —_ 2 DINNER WITH GERSHWIN (REMIX) GEFFEN 0-20635/WARNER BROS. @ DONNA SUMMER
NEWD | 1 | YOUAND ME TONIGHT VIRGIN 0.96755/ATLANTIC DEJA % | 21| 10 | 13 | WHOFOUND WHO # JELLYBEAN FEATURING ELISA FIORILLO
41 | 23 I 20 8 DESIRE FERCE FR 104 CANDY J 4 | 3 | 29 7 WIPEOUT TIN PAN APPLE 885-960-1/POLYGRAM & THE FAT BOYS
NEW’ 1 (BABY TELL ME) CAN YOU DANCE &M sP-12235 SHANICE WILSON 42 36 46 3 IF YOU FEEL IT Rca 6556-1-RD DENISE LOPEZ
@ NEWD | | | CALL ME UP columsia 42 06840 PROCESS & THE DOO RAGS 4344 3 MUSIC OUT OF BOUNDS ATLANTIC 0-86669 STACEY Q
M | 38 [ 43 5 COME TOGETHER FRESH FRE-0012 HANSON & DAVIS @ NEW)D 1 YOU'RE NO GOOD FOR ME NEXT PLATEAU NP 50066 KELLY CHARLES
(85)| NEWD | 1 SATURN GIRL/LOVE IT BiG LIFE BLR 1T SOCIETY 45 | 37 [ 26 | 15 | FAKE TaBU 479-06788 © ALEXANDER O'NEAL
46 | 46 | — 2 YOUR UGLY VIRGIN 0-96759/ATLANTIC ¢ VELORE & DOUBLE-O 46 28 28 33 ONLY IN MY DREAMS (REMIX) ATLANTIC 0-86744 ¢ DEBBIE GIBSON
4 27 1 13 SILENT MORNING 4TH & B'WAY BWAY-435/ISLAND & NOEL 8 | — 2 TRAMP/PUSH IT NEXT PLATEAU NP 50063 SALT-N-PEPA
NEW) | 1 1 SAID IT AND | MEANT T ATLANTIC 0-86686 CAROLYN PORTER NEW)D 1 DANCE WITH ME SKYYLINE 5000/LUKE SKYY WALKER GIRL TALK
NEW » 1 | THINK WE'RE ALONE NOW (REMIX) mMca 23793 TIFFANY 49 31 l 24 15 | WANT YOUR SEX/HARD DAY coLumsia 44 06814 & GEORGE MICHAEL
50 | 47 l R I 4 MY LOLEATTA MINIMAL MIN-1/CRIMINAL ELLIS D" NEW)D 1 DEVOTION ATLANTIC 0-86652 TENCITY
0 1. HEART OVER MIND (REMIX) JENNIFER RUSH epic Y 1. LOVE FIXATION TOUCH superTRONICS
b= | Titles with future 2. PUMP UP THE VOLUME M.A.R.R.S. IMPORT (4AD.UK) b= | Titles with future § 25:5:3(\)/?:3;:8'32EF%I:)MJEEFSF&SAETMZUSH EPIC
=) || GEREEET: N A L SRS o | e on amler 4. JUST LIKE HEAVEN (REMIX) THE CURE eLexTRa
O | et | 2 TOVER'S LANE (REMIX) GEORGIO woroms O | revond s week
x 6. MY BABY LOVES ME TONEY LEE Jump STREET x
! 7. JUST LIKE HEAVEN (REMIX) THE CURE €LexTRA 4
W 8. BECAUSE OF YOU THE COVER GIRLS rever ad
g 9. PLAY ANOTHER SONG FOR ME OLGA ame E

O Titles with the greatest sales or club play increase this week, ® Videoclip
unless indicated otherwise.

availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
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* Fall Provides A Gormucopia Of Potential Hits

This week’s column was written by
Bill Ccleman.

JUST OUT: One of the most
buzzed-over imports of late is
M/A/E/R/S’ “Pump Up The Vol-
ume” (1 AD); the group, which con-
sists of the A R Kane boys and U K.
faves Jolourbox, delivers an in-
credibl infectious ard tight house-
like track to die for ... So you can’t
find the M/A/R/R/S record. Well,
we sug gest the new Sybil remix of
“My Love Is Guaranteed”’ (Next
Plateau), courtesy of the PWL stu-
dio wh zzes, who have borrowed its
rhythm track and added Sybil’s vo-
cal track ... Audrey Wheeler (re-
member Unlimited Touch) finally
makes her solo debut with an en-
dearin;z r&b number, “Irresistible”
(Capitcl) . . . Terence Trent D’Arby
should be heard everywhere by the
time y>u read this; “If You Let Me
Stay’’ (Columbia) is this artist’s
stateside debut, and it offers a solid,
easy-paced r&b soul styling of
crossoyer merit—what a voice!! . ..
Blaze's ‘“‘If You Should Need A
Frienc” (Quark, 212-355-6013) con-
tinues the up-tempo club feel of the
groug’s previous hit, “Whatcha
Gonnz Do” ... “Sho’ You Right”
(A&M) marks the return of the
golder.-voiced Barry White in an up-

tempo and comfortable mix . ..
Stock Aitken Waterman have
struck once again with a hi-
NRG/pop track from newcomer Mi-
chael Davidson (Sire) ... Also rec-
ommended are the Latin-flavored
technoreleases “One In One Out”
by Nez Martin (Midnight Sun, 212-
840-9253) and ‘“‘Love Is Just A
Word"” from Nick Siano Featuring
Mod Janet (Klub, 718-376-8824).

AL TERED 1MAGES: Remixes this

week include George Michael’s
“Hard Day” (Columbia), originally
the “I Want Your Sex” flip. It gets a
full-fledged Shep Pettibone remix
and additional production; co-edited
with the Latin Rascals, this slinky,
impetuous groove packs quite the
funky wallop (r&b radio, are you lis-
tening?) ... Scott Blackwell’s re-
mix of Debbie Gibson’s latest,
“Shake Your Love” (Atlantic), en-
hances the original with more key-
boards and hook ... The newest
r&b-flavored club track from Tra-
maine, “Freedom” (A&M), receives
an effective overhaul with a Robert
Clivilles remix and Chep Nunez
edit . .. Platinum-topped Belouis
Some offers the appealing techno-
number “Animal Magic” (Capitol),

mixed with additional production

y Murray Elias and Justin

Strauss.

HEARSAY: Trax hears that one
may soon be finding new Moonfou
(“Shut Up”) product out on a major
label . . . Besides a new release from
Gwen Guthrie, look for a compila-
tion of her old Island material, to be
remixed and ready to hit the stores
before fall’s end on the 4th & B’way
label.

Not to be missed: Cool C’s “Juice
Crew Dis” (Hilltop Hustlers, 215-
878-9695), which has the Philly
rhymer speaking his mind over a se-
rious backing; and the articulate yet
hardcore style of “Do The James”
(Citi Beat) from Super Lover Cee &
Casanova Rud.

NOTEWORTHY: The debut album
from Princely find Taja Sevelle
(Paisley Park/Reprise) is wonder-
ful—an unaffected and stellar deliv-
ery interprets a variety of material,
from beautiful ballads to stylish
funk. The choice cut for club play is
the midtempo, almost ‘“Rush On
Me"’-sounding “Wouldn’t You Love
To Love Me,” written by Prince; it
should be finding its way to your
turntable now. Also fine are the
bass-popping hooks and r&b/funk
of “Popular,” “Mama 16,” and “In-
fatuation” ... Don’t be surprised if

T"rendsetting Club Was Testing Ground For Dance Music
New York’s Paradise Garage Closes Doors

BY DAVE PEASLEE

NEW YORK To some it is the end
of an era. On Sept. 26, the Paradise
Garage hosted its last party at 84
King i3t. A staple of New York night-
life for a remarkable 11 years, the
club—-through the loss of its busi-
ness lease—has fallen victim to the
same real estate pressures that have
transi'ormed much of Manhattan.
Winner of the Billboard best club

and best sound awards at the last
Disco Conventions, in 1979 and 1980,
the club was justly famous for the
complexity and variety of its light-
ing fixtures and the almost unbear-
able volume and power of its sound.
Many people feel that the sound
system, built and perfected by the
late engineer Richard Long over a
period of several years, was the
best of its kind. It certainly was the
biggest. Possessing an almost un-
imaginable quantity of sound equip-

ATTENTION D.J’s

Disco, Rock & Oldie Books.
Over 2,500 titles in each book, indexed in
3 s.ections by BPM, Song Title & Artist.

What makes a disc jockey stand out from the crowd?
- Mixing Skill ® Music Awareness ® Good Timing
Joir the thousands of DJ's who subscribe to the world’s leading beats-per-minute

mueic programming resource. The deflnitive guide to dance music, past, present and
futu-c. Find out why we are the IBM* of BIPM. Call 1ol free for more information.

Established 1977

@ Disco Beats

| Box 500 D - Ballston Spa. NY 12020 .

1-800-255-5284

*IBM is a registered trademark of
International Business Machines.

'MUSIC VIDEO CLIPS

AVAILABLE
on 1 hour compilations to
f Night Clubs, Hotels and other public
venues throughout America. Our services
include Video Systems Design, Sales and Installation.

@ LAWRENCE ENTERPRISES :
’

_85 Union Avenue ¢ Nutley, N.J. 07110 201-667-7575

ment, the sound system contained
six stacks of specially designed
Levan horns, 32 JBL bullet tweet-
ers, Gauss horns, two Americana
speaker stacks, and 10 Delta Lab
Digital Delays—all of which were
powered by Crown PSA IIs, BGW
750s, Crown D150s, McIntoshes,
and Uries to produce the powerful
sound. The Paradise Garage be-
came the testing ground for designs
that were incorporated in smaller
Long systems installed in such New
York clubs as Studio 54, New York
New York, Melons, and Regines as
well as in the Clubhouse in Wash-
ington, D.C.

Originally opened by owner Mi-
chael Brody with spinner Larry
Levan in what was once a primarily
manufacturing district just south of
Houston Street, the Paradise Ga-
rage—named for its place of ori-
gin—began as a private member-
ship “juice club” oriented toward a
male multiracial demographic. As it
grew, the club rarely lost a sense of
its original purpose. Frequently
controversial and occasionally un-
popular, it outlasted many credit-
able competitors to become the defi-
nition of its type. Remarkably, it
was one of the few clubs of recent
years to maintain the loyalty of its
original membership.

To Judy Weinstein, director of
For the Record, a New York record
pool, the closing of the Paradise Ga-
rage ‘“‘marks the end of the last mu-
sical democracy.” Weinstein was in-
strumental in developing the Para-
dise Garage's entertainment policy,
presenting such acts as Stephanie
Mills, Grace Jones, Chaka Khan, Col
Abrams, Sylvester, and Patti La-
Belle. Weinstein also comments
that the Garage is the ‘‘ultimate
dancer’s club that will never be du-
plicated.”

Johnny Lydon and pals make a
long-overdue bow onto the club
chart; P.I.L.’s new album, ‘“Hap-
py?”’ (Virgin), is a well-produced ef-
fort that should further establish
this outfit in the alternative market
and garner some new fans; try the
great raw and rhythmic single “Se-
attle’” (where’s the remix?), the kill-
er midtempo number “The Body,”
or the quick-paced but equally ap-
pealing “Hard Times’’ and ‘‘An-

HOW SOON WE FORGET: Get
out the dust cloths—we here at
Trax believe a little memory jostling
is due from time to time. Here’s the
first installment. “Is It All Over My
Face’’—Loose Joints (West End,
1980); ‘“Get On Up And Do It
Again”’—Suzy Q (Atlantic, 1981);
“I'll Do Anything For You”—Den-
roy Morgan (Becket, 1981); and “In-
side Out”’—Odyssey (RCA, 1982).
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Wamer Plans More Experiments For Coming Year

BY DEBBIE HOLLEY

This is the first of several in-depth
profiles of Nashville's major labels
as they map plans for the upcom-
ing year.

NASHVILLE Warner Bros. Rec-
ords/Nashville plans to court record
buyers with such tactics as singles
with B sides not appearing on al-
bums, cassette singles, and 10-plus-
cut albums. Implementation of the 3
inch CD single is also being consid-
ered, but Warner execs don'’t foresee
an imminent release.

This year, the label has had seven
No. 1 singles on Billboard’s Hot
Country Singles chart for a combined
total of 10 weeks and five No. 1 al-
bums on the Hot Country Albums
chart for a combined total of 24
weeks. Currently, it holds two of the
top five positions on the singles chart
and three of the top five on the al-

bums chart.

Some Warner releases during the
past year indicated that the label is
willing to exceed the standard 10-cut
album. The Dolly Parton, Linda Ron-
stadt, Emmylou Harris “Trio” LP
has 11 cuts. Harris’ “Angel Band”
has 12. The most recent Hank Wil-
liams Jr. live album has 19 cuts (some
medleys, and nearly 50 minutes of
music). Gary Morris’ new “Hits” al-
bum has 12 cuts, including two previ-
ously unreleased tunes.

“Emotionally, [the 10-plus option]
was attractive to us,” says Jim Ed
Norman, senior vice president,
Warner Bros./Nashville. “But the
economic implications are such that
one couldn’t consider having 12-cut
albums all of the time.” Norman feels
Warner will “probably stay within
the parameters that the industry has
suggested,” stressing that the label
will “continue to be the home of the
10-cut album.”

Norman concedes the economic
gains in doing fewer cuts on albums,
explaining that if a label releases 20
albums a year and drops from 10 to
nine cuts, the savings are 20 cuts—or
two albums—worth of material and
money. “That’s a maximum of
$200,000 saved, provided the compa-
ny budgets $100,000 per album,” says
Norman. But he indicates that
Warner won’t restrict itself to fewer
cuts just because of the savings,
since such a policy might not always
benefit the company in the end.

“If a half-million-dollars savings is
that crucial to a company,” Norman
explains, “then maybe it is worth it to
make the move to nine cuts. But it
creates a negative position in the
songwriting and publishing commu-
nity, and I’d rather maintain a posi-
tive position in that community and
do 10-cut albums.”

RCA has been releasing nine-cut
albums and has apparently weath-

WEST-FEST-87: The Rocky Mountain high was en-
joyed by all. Especially by those who love arts, crafts,
music, philosophy, culture, and other outlets for cre-
ativity.

Copper Mountain, Colo., and the Copper Mountain
Resort recently played host to Michael Martin Mur-
phey’s West-Fest, an event that demonstrated how
festivals should be conceived and executed.

The event spanned Sept. 56 and presented a num-
ber of attractions—country-oriented music, Western

Event Emphasizes Roots Of U.S. Culture

West-Fest-87 Interplays Music & Crafts

A natural amphitheater that’s a ski slope in the win-
ter embraced the stage, which hosted some top coun-
try-and-western talents. Among those scoring with
the audience were Ian Tyson, the Desert Rose Band,
Jerry Jeff Walker, k.d. lang, and, of course, Murphey
himself. Dwight Yoakam also performed.

Lesser known but impressive talents also shared
the stage: Waddy Mitchell, Bill Miller, Rob Quist,
Bearheart, Tish Hinojose, the Great American Hon-
ky Tonk Band, Chuck Pyle, KYGO radio personal-
ities, gunfighting cow-

performances, and auc-
tions—at the beautiful
mountain resort, which is
just a stone’s throw
away from Denver. The
result was an event that
will someday result in
one of the U.S.’ grand an-
nual institutions. West-
Fest has been born, and
West-Fest will grow to
become one of the most important yearly events in the
music (not just country) industry.

This was not some fly-by-night, get-rich-quick
scheme to lure fans and dollars to the westerly states.
“I’ve been dreaming about this for 10 or 15 years,” ad-
mits Murphey, the multitalented maven who has been
trying for many years “to get the cowboys and Indi-
ans and the Western culture together in one place.”

Murphey is no stranger to dreams or their drama:
He once dreamed a song that he put into verse and
melody—and it came out as the great pop hit “Wild-
fire.”

His new dream of West-Fest is also becoming a real-
ity. Like “Wildfire,” it will also become a classic. The
idea was put in motion when Murphey and his wife,
Mary, opened a Taos, New Mexico, gallery featur-
ing—who else?—cowboys and Indians. When new art-
ists debuted in the gallery, Murphey would bring out
his guitar and perform at the opening ceremonies.
“It’s like sitting around a camp fire singing, but we’d
have artists like Charles Collins,” he recalls.

Blending the music sector with the palette of the ar-
tisans bloomed into an idea: traders and musicians
working in tandem to see if the “two could feed each
other.”

They did. Murphey did. West-Fest did.

Nestled in the Colorado Mountains, West-Fest
brought diverse elements together. ‘“We billed this as
a tribute to the art, musie, and culture of the old and
new West,” explains the Warner Bros. artist.

artifacts, impressive ex-
hibits of crafts, dance
SCQM’/

by Gerry Wood

boys, and Indian dancers.

Concert highlights
were a delight: The
Desert Rose Band
showed that yesterday’s
veterans (Chris Hillman
and Herb Pedersen) can
be as fresh as tomor-
row’s charts; k.d. lang
gained two standing ova-
tions from a crowd that
barely knew her before
the show; Jerry Jeff Walker demonstrated that one
man can be a band by playing Guy Clark’s classic
“Coat From The Cold” for the crowd. Additionally,
Murphey performed spine-tingling versions of “Wild-
fire,” “Carolina In The Pines,” “Geronimo’s Cadillac,”
and his recent country smash “Long Line Of Love.”

Before, after, and during the concerts, the grounds
of the Copper Mountain Resort swarmed with people
buying at the booths, which featured such Western ar-
tifacts as pottery, weavings, paintings, jewelry, wood
carvings, sculpture, furniture, Navajo rugs, bead
work, New Mexican floral art, Southwestern clothing,
baskets, batiks, Indian shields, and leather goods.
Those wanting more altitude than the 9,200 feet of-
fered at stage level took a free chair lift ride to the
mountaintop, another half mile up into the rarified,
cleansing air of the Rockies.

Indian dances by the Taos Pueblo Dancers opened
and closed West-Fest-87—and the Indians, caught up
in the West-Fest spirit sparked by Murphey, invited
all of the audience—Americans and Native Americans
alike—to join them in a closing “circle dance.” Mur-
phey told the audience, “The West begins and ends
with the Indian people, so that’s why West-Fest be-
gins and ends with the Indian people.” The energy, vi-
tality, and brotherhood of that dance yielded a spiritu-
al feeling that seems to have been lost since the inno-
cent days of the ’60s. It was definitely one of those
“you-had-to-have been-there” events.

ered a negative reaction from some
writers and publishers by arguing
that the money saved could be used
for the development of new artists.
The label, to be covered in a future
article in this series, apparently will
stick with nine cuts on most albums,
saying the move has so far proved
successful, and that there has been
no resistance at the consumer level.

Says Norman, “It becomes quality
of music vs quantity of music. Ef-
fects on the consumer level depend
on the precedents previously set by
the artist and label, what the consum-
ers expect, and what the consumers’
attitude is as to whether they want
cuts per album or music per album.”
Norman says he plans to deal with
the issue on a project-by-project ba-
sis, “and when circumstances allow,
we will continue to consider addition-
al cuts on our records.”

Warner Bros. is also experiment-
ing by releasing singles with B sides
not found on albums. Randy Travis
was the first Warner artist to partici-
pate in the experiment, and the com-
pany says there may be more in the
future. “Following through on the
idea has to do with the amount of
product that you have and the condi-
tions under which a record is cut,”
says Norman. “At times, we overcut
in the studio in an effort to create a
great album. And when selecting
from possibly 15 cuts, you get the
best 10 that seem cohesive for an al-
bum and have one or two exceptional
cuts left over.”

Norman applauds the marketing
possibilities of using B sides not on
albums: “If the consumers’ motiva-
tion for buying the single is their love
of the artist, then there’s a great op-
portunity to stimulate buying of the
single and to give fans an additional
side.” Norman notes the idea isn’t
original—the Beatles released sin-
gles that weren’t found on albums

(Continued on page 42)
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Who’s Who At
WB Nashville

Here's a complete roster of Warner Bros.
Nashville artists:
Alfiance
Jeff Dugan
The Forester Sisters
Rosie Flores
Crystal Gayle
Emmylou Harris
George Highfill
Highway 101
Jill Hollier
Merle Kilgore
The Marcy Brothers
The McCarters
Billy Montana & the Longshots
Gary Morris
Michael Martin Murphey
Nitty Gritty Dirt Band
Mark 0’'Connor
Pinkard & Bowden
John Wesley Ryles
Southern Pacific
Randy Travis
Kevin Welch
Hank Williams Jr.
Dwight Yoakam

Here's the Warner Bros. Nashville staff:
Jim Ed Norman, executive VP
Eddie Reeves, VP
Cindy Finch, dir. of administration
Martha Sharp, VP, a&r
Paige Rowden Levy, dir./production and
development
Wanda Collier, a&r assistant
Janice Azrak, VP, press and artist development
Ronna Rubin, national dir., press and artist
development
Susan Niles, national publicity coordinator
Nick Hunter, senior VP, sales and promotion
Vic Faraci, senior VP, marketing
Bob Saporiti, national promotion dir.
Doug Grau, national promotion coordinator
Chris Palmer, national promotion mgr.
Bruce Adeiman, western regional marketing mgr.
George Briner, Midwest regional marketing mgr.
Denny Mosesman, Southwest regional marketing mgr.
Rick Moxley, Southeast regional marketing mgr.
Nancy Solinski, nationa! in-house marketing dir.
Neal Spielberg, national sales coordinator
Penny Marciano, marketing assistant
Carinda Herren, data processing coordinator
Gregg Brown, product services
Kathieen Vance, product mangers
Cathey Phillips, receptionist

2 ®Copyright 1987, Billboard Publications, Inc. No part of this
l publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, etectronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.
BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
26 REPORTERS 57 REPORTERS 63 REPORTERS 145 REPORTERS
SOMEWHERE TONIGHT
HIGHWAY 101 wARNER BROS. 5 18 29 52 74
THOSE MEMORIES OF YOU
PARTON,RONSTADT,HARRIS ws 3 13 22 38 93
GIVE BACK MY HEART
LYLE LOVETT mCa/CURB 3 11 21 35 46
STILL WITHIN THE SOUND. . .
GLEN CAMPBELL mca 2 7 21 30 35
THE LAST ONE TO KNOW
REBA MCENTIRE mca 5 14 8 27 134
GOOD GOD, | HAD IT GOOD
PAKE MCENTIRE rca (o] 5 17 22 58
SHE COULDN'T LOVE ME. ..
T. GRAHAM BROWN capitoL 5 5 10 20 124
LET'S DO SOMETHING
VINCE GILL rca 4 10 2 19 85
| ROUGH AND ROWDY DAYS
WAYLON JENNINGS mca 2 7 8 17 102
DON'T GET ME STARTED
LiBBY HURLEY gpic (0] [ 9 16 27
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

38

www.americanradiohistorv.com

BILLBOARD OCTOBER 3, 1987


www.americanradiohistory.com

‘@ © 1987 Warner Bros. Records Ine

THE BEST OF CRYSTAL GAYLE s22s02 GARY MORRIS HITS g2z
Fegturing “Only Love Can Save Me Now” Ff;aturing *Finishing Touches™
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In Love?

Feasaring "Anczher World! “Makin' Up For Lost Time? “Reminisce™and “All Of
This & More™ Available On Warner Brow. Records, Cassettes and Compact Discs
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3 %._ Compiled from a national sample of radio playlists. o %._
o8 | 28 | £ 25| e ARTIS o8 | 25| 59| 22| Tme ARTI
Ex | S2| ~2| =5 | rrooucer sonwriTER) LABEL & NUMBER/DISTRIBUTING LABEL 2| 52| 32| £5| rropucer (SONGWRTER) LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 o % @ 77 | — | 2 | SOMEWHERE TONIGHT HIGHWAY 101
@ 2 3 15 YgE‘(,:KE TGrAs s lnswer:ek at No. One THE FORESTER SISTERS P.WORLEY (H.HOWARD, RCROWELL) WARNER BROS. 7-28223
e D I NARNE BBROS .28 368 ()| 57 | 62 | 5 | HANGIN' OUT IN SMOKEY PLACES THE MARSHALL TUCKER BAND
2 3 4 15 THE WAY WE MAKE A BROKEN HEART © ROSANNE CASH L.BUTLER (L.BUTLER, D.DILLDN) MERCURY 888 775-7/POLYGRAM
RCROWELL (J.HIATT) COLUMBIA 38-07200 "
53 31 15 15 MAKE NO MISTAKE, SHE'S MINE KENNY ROGERS & RONNIE MILSAP
3 4 5 | 13 | FISHIN' IN THE DARK NITTY GRITTY DIRT BAND T K e ANINCICARIED) RCA 5209-7
JLEO (W.WALDMAN, J.PHOTOGLO) WARNER BROS. 7-28311 BORN 1O BOOGIE HANK WILLIAMS. JR
@ 6 7 13 1 WANT TO KNOW YOU BEFORE WE MAKE LOVE CONWAY TWITTY 54 4 40 17 B.BECKETT.H.WILLIAMS JR.,J.E.NORMAN (H.WILLIAMS.JR.) WARNER/CURB 7-28369/WARNER éROS
J.BOWEN.C.TWITTY,D.HENRY (C.PARTON, B.HOBBS) MCA 53134 CRYING OVER YOU ROSIE FLORES
@ 7 8 1 CRAZY OVER YOU & FOSTER AND LLOYD @ 60 67 4 P.ANDERSON (JINTVELD) REPRISE 7-28250/WARNER BROS.
B.LLOYDRFOSTER (RFOSTER, B.LLOYD) RCA 5210-7 GOOD GOD. { HAD IT GOOD PAKE MCENTIRE
@ 8 10 13 L_OVEEB%{”JLEB Lo THE DEEER/IJ;QE,S:E 482;/\%0‘ n - 2 MWRIGHT (M.WRIGHT, RNIELSEN) RCA 5256-7
. WORL .| .| A
. READ BETWEEN THE LINES LYNN ANDERSON
@ 10 12 1 gglmgé zp\’m% rfc'éb'ﬁé - EDD’ICRAVEN @ 63 n 3 G.SCRUGGS (D.SCHLITZ, M.BONAGURA, K BAILLIE) MERCURY 888 839-7/POLYGRAM
GANTLE RAYEN (8 MOOURE KoL) As2zLy 58 | 65 | 76 | 3 | IF1COULDONLY FLY MERLE HAGGARD AND WILLIE NELSON
9 | u | | HTT N aam REPRISE 72a I s AR SR ISR S AL SR
: . . 59 52 4 12 NOBODY SHOULD HAVE TO LOVE THIS WAY CRYSTAL GAYLE
@ 1 | 13| 10 | RIGHT FROM THE START EARL THOMAS CONLEY J.ENORMAN (T.ROCCO, C.BLACK, R.BOURKE) WARNER BROS. 7.28409
N.LARKIN.E.T.CONLEY (B.HERZIG. R.WATKINS) 5226.7 FIRST TIME CALLER JUICE NEWTON
12 | 168 | 11 | LOVE MELIKE YOU USED TO & TANYA TUCKER 60 | 49 | 31 | 12 | piaNDIsRNELSEN) RCA 5170.7
J.CRUTCHFIELD (P.DAWVIS, B.EMMONS) CAPITOL 44036 TELLIT TO YOUR TEDDY BEAR THE SHOOTERS
MAMA'S ROCKIN' CHAIR JOHN CONLEE 12 - 2 W.ALDRIDGE (W.ALDRIDGE. G.BAKER, S.LONGACRE) EPIC 34.07367
14 17 12 B.LOGAN (TMENZIES, J MACRAE) COLUMBIA 38-07203 roraravrs §HOT 5 —
*
AM | BLUE GEORGE STRAIT T EBUT
@ 15 19 7 JBOWEN.G.STRAIT (D.CHAMBERLAIN) MCA 53165 @ NEW } 1 %Rvgwﬁﬁ&'\(m'fqa’gég MCA /(ﬂ?%%:‘fgyll:ing
MAYBE YOUR BABY'S GOT THE BLUES THE JUDDS
@ 16| 21 1 BMAHER (T.SEALS, G.LYLE) RCA/CURB 5255-7/RCA @ 68 | 71 4 !)2(‘)‘0%5‘59555 R DARLETGEI Alil‘zs/‘vl;lshr‘)
17 23 7 TAR TOP & ALABAMA D
® A N oner it | | o | 51| | 7 | ANDTHENSOME e CHARLYMCCLAIN
15 1 2 15 THREE TIME LOSER DAN SEALS
ARG i | 1 | 5 | GHEARMOTELS (AND ONE WIGHT STANS) SOUTHER FEIGH
B 2| 8 || e R I THE B S aiis SOUVENIRS LANE CAUDELL
RGN E SN oUR NI NDRE AT AT ANDF OREVER R S 14 n 3 N.LARKIN (L.CAUDELL, B.BURCH) 16TH AVENUE 70403/CAPITOL
@ 19 | 25 | 6 | kienwine (TSEELS M.D.BARNES) ( ) R 67 | 67 4 | JUST ONE NIGHT WON'T DO BIG AL DOWNING
I'LL BE YOUR TONIGHT ) = 70 N.WILBURN (M.GAYDEN, D.GILLON. S HOGIN) VINE ST. 105
8|5 |6 |16 | YLLBEYOURBABYTONIGH R GOOD TIMIN' SHOES RONNIE ROGERS
76 | 85 3 TWEST (R ROGERS) MTM 72094/CAPITOL
2| 21|10 !g’u‘éﬁNLGﬂ)’.fmocco BFOSTER) LN L SIS 69 | 58 | 45 | 19 | WHYDOESIT HAVE TO BE (WRONG OR RIGHT) © RESTLESS HEART
S UAVENG, HEARD S EIEIOIIIE G T.DUBOIS,S.HENDRICKS, RESTLESS HEART (R.SHARP, D.LOWERY) RCA 5132-7
@ 23 2 10 JKENNEDY (T.R.SNOW, E. MCA/CURB 53132/MCA @ STILL WITHIN THE SOUND OF MY VOICE GLEN CAMPBELL
SOMEBODY LIED © RICKY VAN SHELTON NEWD | | | Seoitucomeret duees et
@ U 3 7 S.BUCKINGHAM (J.CHAMBERS, L.JENKINS) COLUMBIA 38-07311 71 54 39 10 RESTLESS ANGEL TiM MALCHAK
T STEVEVACTICE JRUTENSCHROER.T.MALCHAK (T.MALCHAK) ALPINE 007
@) B || 8| 5 || By MCA 53160 WHEN THE RIGHT ONE COMES ALONG JOHN SCHNEIDER
ONLY WHEN | LOVE O GV n 64 60 12 JBOWEN.J.SCHNEIDER (R.SMITH, JHOOKER) MCA 53144
@ 28 U 6 T.WEST (H.DUNN, C WATERS, T.SHAPIRO) MTM 72091 /CAPITOL 73 62 56 20 sAG||.BOS(P}{NGJ IE.IN%EMOF IﬁngERSTREET SCHUYLER & MICHAEL MARN'I;IRN Rl\gURPHEY
. L J.E.| IAN (P.OVI LT Y| WARI e
27 | 30 | 8 | CHANGIN PARTNERS LARRY, STEVE, RUDY: THE GATLIN BROTHERS : ! oS 23T
C.YOUNG (L.GATLIN) COLUMBIA 38-07320 NEW ’ 1 BgHrgD'E gEIM%‘sETSrIA#I)ED LIBBY HURLEGY
{ . . THEW EPIC 34-07366
% 13 1 17 THIS CRAZY LOVE THE OAK RIDGE BOYS
:!E;:E:E(:’:T:Ré ;D-HICKS) BAILLIE AND THE BZ)OYZS @ NEWD ! gy)ﬁgg?gl%‘c%é&‘g - GRA&%TROE\Q%&%
@ 2 2 9 K.LEHNING P.DAVIS (P.ROSE, PBUNCH, M.A KENNEDY) RCA 5227-7 76 59 2 15 mﬁ’n&%E&S ogs'f)kv DONNA FARGO AND BILLY JOE ROYAL
@| u | v | & | ETHERES ANYJusTICE LEE GREENWQOD il ) MERCURY 885 680 7/POL YORAM
J.BOWEN,L.GREENWOOD (M.NOBLE, C.M.SPRIGGS, T.COLTON) MCA 53156 7 61 49 12 LFang(sgk'& NVSJ)ANT A FOOL AROUND CHARLEY PRIDE
Y K. 16TH AVENUE 70402/CAPITOL
2 35 8 E !HEERR;LBL(()TDS!ATSE EI[))EA%N’:SE)RO GENE%XV:QLSQJ\; LA BAMBA 0S LOBO!
: e dhut 8 [ 75 | 63 7 M.FROOM (R.VALENS) SLASH 7-2833’6/|;IARN|ER gﬂog
@ 3 36 8 NO EASY HORSES @ SCHUYLER, KNOBLOCH & BICKHARDT -
J.STROUD (T.SCHUYLER, J.F.KNOBLOCH, D.SCHLITZ) MTM 72090/CAPITOL 83 9 YOU TAKE THE LEAVIN' OUT OF ME MICKEY CLARK
- T.RICHARDS (M.CLARK) EVERGREEN 1058
@D| 35 | @ | 5 | RO THEM oo 3a o 02
—— |85 | — | 2 | L R e PRI DULT Bras
* % % POWER PICK/ AIRPLAY * % % : : [
@ THE LAST ONE TO KNOW ® REBA MCENTIRE NEW)D 1 TWO OF A KIND (WORKIN’ ON A FULL HOUSE) DENNIS ROBBINS
41 | 83 3 JBOWEN RMCENTIRE (M. BERG L MARIASH) MCA 53159 E.GORDY.JR..BSTONE (D.ROBBINS, B.BOYD, W.HAYNES) 53143
et e e i I s
WHISKEY, IF YOU WERE A WOMAN 01
@ 36 38 7 RSQ,E’A‘EC"E”V’*(,E%JK'},TD”C%&'G”T CAMT:L/EﬁXgXE&EQ%\%‘f 8 69 l 35 20 P.WORLEY (M.FRANCIS, J.MACRAE, B.MORRISON) WARh}I-éLGB};ggAZZé37Z
YOU LAY SO EASY ON MY MIND BOBBY G.
@ 40 | 48 | 4 gt‘é&?&%ﬁ&%&*ﬁé "JR'Q,O“E T GRAH&%T%B‘QY)V:{ NEW)D 1 GKENNEDY (B.RICE. D.RIIS, CFIELDS) DOOR xno(é s’?-‘z(%z%
ONNIE JEA| TT ISTER * JONES ROLLER COASTER ALIBI
@ 39 43 7 E ALBRIGHT M. Rou 'o LESNES?D LJONES) MERCU%& t\;’éso;fs!y%owcmm NEWD 1 C.WEINMASTER (B.0'DONNELL) COMSTOCK 1856
35 71 14 19 THE HAND THAT ROCKS THE CRADLE GLEN CAMPBELL (WITH STEVE WARINERg g | 70 | 61 15 YMNE ¢ JOE KENYON
J.BOWEN,G.CAMPBELL (T.HARRIS) MCA 5310 J.KENNEDY (VANGELIS) MERCURY 888 642-7/POLYGRAM
DADDIE upP THE O'KANES SUCK IT IN PAT GARRETT
3% 20 9 15 K KABE ) oﬁﬂfﬁ% 12%9 b’(‘ D?AWE T00 COLUMBIA 38-07187 NEW ’ 1 L.MCBRIDE (P.GARRETT) GMDJ 73087
37 25 2 14 CHILD SUPPORT BARBARA MANDRELL 87 87 I _ 2 WHERE DO | GO FROM HERE AL GARRISON
T.COLLINS (T.SCHUYLER) CAPITOL 43032 C.TAYLOR (J.FOSTER, J.MORRIS, R.LAVOIE) MOTION 1032
v K. T. YOU LEFT MY HE,
M| s | 4| DO o NG NEWD | 1 | JO R e R E T
2 4 6 WOULD THESE ARMS BE IN YOUR WAY KEITH WHITLEY @ NEW ) 1 I'LL FORGET YOU JERRY COOPER
B.MEVIS (H.COCHRAN, V.GOSDIN, R LANE) RCA 5237-7 B.WOOD (K.WESTBERRY, E.BURTON) BEAR/COMPLEAT 1 78/POLYGRAM
50 4 I 7 BABY | WAS LEAVING ANYHOW BILLY MONTANA & THE LONG SHOTS %0 80 64 2 TRAIN OF MEMORIES KATHY MATTEA
PWORLEY (HHOWARD, WARNER BROS. 7-28256 AREYNOLDS (J.HINSON, A.BYRD) MERCURY 888 57 4.7/POLYGRAM
48 58 4 ROUGH AND RO\NDY DAYS WAYLON JENNINGS 91 79 66 2 ONE PROMISE TOO LATE REBA MCENTIRE
JBOWEN,W_JENNINGS (W.JENNINGS, R MURRAH) MCA 53158 J.BOWEN,RMCENTIRE (D.LOGGINS, L.SILVER, D.SCHLITZ) MCA 53092
4 51 6 ANYONE CAN DO THE HEARTBREAK ANNE MURRAY 92 86 7 8 LOVE IS EVERYWHERE MEL MCDANIEL
JWHITE (T.SNOW, AMCBROOM) CAPITOL 44053 JKENNEDY (D.LINDE) CAPITOL 44052
@ 45 50 6 SUSANNAH TOM WOPAT 93 92 90 2 ARE YOU STILL IN LOVE WITH ME & ANNE MURRAY
JCRUTCHFIELD (B.RICE. M.S.RICE) CAPITOL 43034 JWHITE (SPIRO. PORTER, WHITE) CAPITOL 44005
50 57 4 GOTTA GET AWAY SWEETHEARTS OF THE RODEO o 88 5 19 BRILLIANT CONVERSATIONALIST & T. GRAHAM BROWN
S.BUCKINGHAM (J.GILL) COLUMBIA 3807314 7 B.LOGAN (J.HADLEY, G.NICHOLSON) CAPITOL 44008
85 30 18 18 I'LL NEVER BE IN LOVE AGAIN DON WILLIAMS % 89 87 23 LOVE CAN'T EVER GET BETTER THAN THIS RICKY SKAGGS & SHARON WHITE
D.WILLIAMS,G.FUNDIS (B.CORBIN) CAPITOL 44019 R.SKAGGS (N.MONTGOMERY, L.KELLEY) EPIC 34-07060
5% | — 2 THOSE MEMORIES OF YOU & DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS 9% 9% 94 8 ONCE A FOOL, ALWAYS A FOOL JEFF DUGAN
G.MASSENBURG (A.O'BRYANT) WARNER BROS. 7-28248 B.BECKETT (D.DILLON, B.MELTON, R.PORTER) WARNER BROS. 7-28376
@D)| 55 | 65 | 3 | LET'SDOSOMETHING ® VINCE GILL a7 | 82 | 73 | 23 | LOVE SOMEONE LIKE ME HOLLY DUNN
RLUANDIS (V.GILL, R.NIELSEN) 72 TWEST (H.DUNN, RFOSTER) MTM 72082/CAPITOL
a8 53 59 5 WHEN YOUR YELLOW BRICK ROAD TURNS BLUE JOHN ANDERSON a8 68 5 CHAIN GANG & BOBBY LEE SPRINGFIELD
J.BOWEN, J ANDERSON (B.NELSON. G.VINCENT) MCA 53155 66 SNEED BROTHERS (D.MORGAN, B.L.SPRINGFIELD. $.A.DAVIS) EPIC 34-07310
y 00D TO BE TRUE EXILE M
49 | 2% 18 BS.HELESIJS?_?MﬁRE, JPPENNINGTON) EPIC 3407135 9 | 94 | 93 11 EV%YRL’ElﬁJ Dﬁng)lTTLE CAP|TOL/CURAI§ 50945/'(\:’!1%%?
' THE STATLER BROTHERS JOHNSON
50 38 22 17 5%&5&,}5&%@.5 DEBO REID) MERCURY 888 650-7/POLYGRAM 100 78 78 3 g&s%t‘gﬁe&?}}f&s% M SUNDIAL 135

O Products with the greatest airplay this week. & Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.

40

wWwWwW americanradiohistorv.com

BILLBOARD OCTOBER 3, 1987


www.americanradiohistory.com

—| GOUNTRY

2 8. 8.6 8. 6.8 6.8 84

by Marie Ratliff

WELCOME TO NEW RADIO REPORTERS: The size of the Hot Coun-
try Singles chart reporting panel has increased with the addition of six sta-
tions: KALF-FM Red Bluff, Calif.; KDRK-FM Spokane, Wash.; KFKF-FM
Kanses City, Mo.; WKY-AM Oklahoma City; WPOC-FM Baltimore, Md.;
and WYAY-FM Atlanta. This brings the panel to 150 key radio stations
around the U.S.

T}

A REAL KICKER,” says MD Jeff Woods, KUZZ Bakersfield, Calif.,
of T.Ci. Sheppard’s “One For The Money” (Columbia). He says the record,
at No 30, is the best record he has had in years. MD Dale Jones, WDZQ
Decatar, Ill., says, “It’s hot out of the box here."

T}

K.'[‘. OSLIN HAS NO PROBLEM with name recognition now,” says
PD Randy Allen, WGEE Green Bay, Wis. “ ‘Do Ya’ [RCA] got instant re-
sponse here.” PD Les Acree of WTQR Winston-Salem, N.C., says, “I
flippedd out on this song when I first heard it almost a year ago. It’s pulling
phones for us.”

Acree also is enthusiastic about T. Graham Brown’s “She Couldn’t
Love Me Anymore” (Capitol), adding, “T. is back on the right track.” MD
Regg.e Neel, WXBQ Bristol, Tenn., agrees. “We’re picking up good sales
repors already."

M ST FREQUENTLY MENTIONED: Ricky Van Shelton’s “Some-
body Lied” (Columbia), charted at No. 21. Some comments: “It’s really kick-
ing in for us,” says MD Jim Williams, WKJN Baton Rouge, La. And MD
Kevin Ray, WWKA Orlando, Fla., calls it a “superhot record.”

NEW MUSIC: Tim Closson, MD at WAXX Eau Claire, Wis., who says he
seldon raves about records, calls Pake McEntire’s “Good God, I Had It |
Good’ (RCA), charted at No. 56, “the biggest smash I've heard in a long
time--an extremely clean, well-done production and a good song. It’s put
together so well."

Newcomer Dennis Robbins is getting attention at KTTS Springfield,
Mo., ‘with “Two Of A Kind (Workin’ On A Full House)” (MCA). “It’s a new
song done in an old style, and the folks here really like it,” says MD Dorrie
Hummel.

ALEUM INTEREST: Hank Williams Jr. is a hot album act. Popular cuts
from ‘“Born To Boogie” (Warner/Curb) include “Keep Your Hands To
Yourself” and “Heaven Can’t Be Found.”
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' COUNTRY SINGLES..
Billboard. Hot ™ | COUNTRY SINGLES
A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.
s A LE s E% A ranking of distributing labeis
x [ x OoE by the number of titles they have
24 |28 | TIMLE ARTIST 538 on the Hot Country Singles chart.
= 3= Ida
LABEL NO. OF TITLES
1 2 | THE WAY WE MAKE A BROKEN HEART ROSANNE CASH | 2 ON CHART
2 4 | FISHIN' IN THE NITTY GRITTY DIRT BAND | 3
DARK CAPITOL (11) 20
3 1 | THREE TIME LOSER DAN SEALS | 15 MTM (5)
16th Avenue (2)
4 3 | rLL BE YOUR BABY TONIGHT JUDY RODMAN | 18 Capitol/Curb (2)
5 5 LOVE ME LIKE YOU USE TO TANYA TUCKER | 10 MCA (13) 17
MCA/Curb (4)
6 6 | YOU AGAIN THE FORESTER SISTERS* | 1 WARNER BROS. (10) 14
7 | 9 | 1 WANT TO KNOW YOU BEFORE WE MAKE LOVE ~ CONWAY TWITTY | 4 g;l;ﬁs(elgz)
8 8 LITTLE WAYS DWIGHT YOAKAM 8 Warner/Curb (1)
9 | 7 | DADDIES NEED TO GROW UP TOO THE O'KANES | 36 RCA (12) 3
RCA/Curb (1)
10 [ 18 | AMIBLUE GEORGE STRAIT | 12 EPIC 9
11 | 13 | CRAZY OVER YOU FOSTER AND LLOYD | § POLYGRAM 8
Mercury (7)
12 | 15 | MAMA'S ROCKIN' CHAIR JOHN CONLEE | 11 Bear/Compleat (1)
COLUMBIA 7
13 | 20 | TARTOP ALABAMA | 14
ALPINE 1
14 | 10 | CHILD SUPPORT BARBARA MANDRELL | 37 COMSTOCK 1
15 | 23 | SHINE, SHINE, SHINE EDDY RAVEN 7 DOOR KNOB 1
EVERGREEN 1
16 | 25 | 1 WON'T NEED YOU ANYMORE RANDY TRAVIS | 17 B .
17 | 17 | THE HAND THAT ROCKS THE CRADLE GLEN CAMPBELL | 35 MOTION 1
18 | 16 | THIS CRAZY LOVE THE OAK RIDGE BOYS | 25 NSD 1
Magi (1)
19 22 YOUR LOVE TAMMY WYNETTE 19 PRAIRIE DUST 1
20 | — | SOMEBODY LIED RICKY VAN SHELTON | 21 REVOLVER 1
21 | 21 | RIGHT FROM THE START EARL THOMAS CONLEY | 9 SUEP(E2 !
SUNDIAL 1
22 | 27 | MAYBE YOUR BABY'S GOT THE BLUES THE JUDDS | 13 VINE ST. 1
23 | — | LOVE REUNITED THE DESERT ROSE BAND | 6
24 | 12 | VLL BE THE ONE THE STATLER BROTHERS | 50
25 | 14 | MAKE NO MISTAKE, SHE'S MINE KENNY ROGERS & RONNIE MILSAP | 53
26 | 24 | BORN TO BOOGIE HANK WILLIAMS, JR. | 54
27 | 19 | SHE'S TOO GOOD TO BE TRUE EXILE | 49
28 | 29 | CHANGIN' PARTNERS LARRY, STEVE, RUDY: THE GATLIN BROTHERS | 24
2 | — | EVERYBODY NEEDS A HERO GENE WATSON | 28
30 | 11 | PLL NEVER BE IN LOVE AGAIN DON WILLIAMS | 45

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Puldisher — Licensing Org.)
Sheat Music Dist.

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)

12 AM 1 BLUE 56 GOOD GOD, § HAD IT GOOD
(Mil2ne-Opryland, ASCAP) CPP (Blackwood, BMi/Land Of Music, BM1/Englishtown,
64 ANL* THEN SOME BMI) ,
(Irv ng, BMI/King Cole, ASCAP) CPP/ALM 68 GOOD TIMIN' SHOES )
42 ANYDNE CAN DD THE HEARTBREAK (Lawyer's Daughter, BMI/Ronnie Rogers, BMI) CPP
(Snw, ASCAP/Tasteful, BMI) GOTTA GET AWAY
93 ARE YOU STILL IN LOVE WITH ME (MCA, ASCAP) HL
(Edition Sunrise, BMI/Young Musikverlag, GEMA) CPP 35 THE HAND THAT ROCKS THE CRADLE
40 BAKY | WAS LEAVING ANYHOW (Content.lon. SESAC)
(Tree, BMI) HL 52 HANGIN' OUT IN SMOKEY PLACES
34 BOIINIE JEAN (LITTLE SISTER) (Larry Butler, BMI/Blackwood, BMI) HL
(Mighty Nice, BMI/Hat Band, BMI) 100 HARD HEADED HEART
54 BOIIN TO BOOGIE (Ravdn)Actlve. ASCAP/Allisongs, BMI)
(Bozephus, BMI) CPP 26 HE'S LETTING GO
94 BRILLIANT CONVERSATIONALIST (Warner-Tamerlane, BMi/Heart Wheel, BMI)
(Tree, BMI/Cross Keys, ASCAP) HL 85 HVMNF
98  CHAIN GANG (Spheric B.V., BUMA/WB, ASCAP)
(Little Shop Of Morgansongs, BMI/Screen Gems-EMI, 63 | HAD A HEART
BM!/Theodore, BMI) CPP (Famous, ASCAP) CPP
24 CHANGIN' PARTNERS 80 | WANT TO BE WANTED
(Lary Gatlin, BMI) (Leeds, ASCAP)
65 CHEAP MOTELS (AND ONE NIGHT STANDS) 4| WANT TO KNOW YOU BEFORE WE MAKE LOVE
(Service Winner, ASCAP/Purely Platonic, ASCAP) (Irving, BMI/Beckaroo, BMI) CPP/ALM
37 CH LD SUPPORT 17 | WON'T NEED YOU ANYMORE (ALWAYS AND
(Screen Gems-EMI, BMI/Writer's Group, FOREVER) )
BN |/Bethlehem, BMI) (Warner-Tamerlane, BM|/Face The Music, ASCAP/Blue
16 CRAZY FROM THE HEART Lake, BMI) CPP
(Bellamy Bros., ASCAP/MCA, ASCAP/Don Schlitz, 58 IF | COULD ONLY FLY
ASAP) HL (Blaze Folley, BMI)
S CRAZY DVER YOU 27 IF THERE'S ANY JUSTICE
(Uncle Artie, ASCAP/Lawyer's Daughter, BMI) CPP (WB, ASCAP/Bob Montgomery, ASCAP/Warner-
99 CRY JUST A LITTLE Tamerlane, BMI/Writers House, BMI)
(Wzb IV, BMI) 77 IF YOU STILL WANT A FOOL AROUND
55 CRYING OVER YOU (Irving, BMI) CPP/ALM
(Yzmes Intveld, BMI/Bug, BMI) 50 FLL BE THE ONE
36 DADDIES NEED TO GROW UP TOO (Statler Brothers, BMI) CPP
(Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP) 18 I'LL BE YOUR BABY TONIGHT
HL (Dwarf, ASCAP)
38 0OC YA 89 I'LL FORGET YOU
(Wooden Wonder, SESAC) (Memory Maker, BMI/Tapadero, BMI)
74 DCN'T GET ME STARTED 45 I'LL NEVER BE IN LOVE AGAIN
(S 1eddhouse, ASCAP/Hewitt, ASCAP) (Sabal, ASCAP) HL
28 EVERYBODY NEEDS A HERO 67 JUST ONE NIGHT WON'T DO )
(WB, ASCAP/Two Sons, ASCAP/Tree, BMI) HL (Lawyer's Daughter, BMI/Songmedia, BMI/Multimuse,
60 FIIST TIME CALLER ASCAP) CPP
(Eglishtown, BMI) ] LA BAMBA ‘
3 FISHIN' IN THE DARK (Picture Our Music, BMI/Warner-Tamerlane, BMI)
(S>reen Gems-EMI, BMI/Moon & Stars, BMI/Burger 31 THE LAST ONE TO KNOW
Bits, ASCAP) (Tapadero, BMI/Cavesson, ASCAP) CPP
62 GIVE BACK MY HEART 47 LET'S DO SOMETHING

(Benefit, BMI/Englishtown, BM1) 9 RIGHT FROM THE START
8 LITTLE wAYS (Ensign, BMI/Red Ribbon, BMI) CPP
(Coal Dust West, BMI) 84 ROLLER COASTER
73 A LONG LINE DF LOVE (Dielo, PRO/Snorkelson, PRO)
(Writer's Group, BMI/Scarlet Moon, BMI/Bethlehem, 41 ROUGH AND ROWDY DAYS
BMI) CPP (Waylon Sennings, BMI/Tom Collins, BMI) CPP
95 LOVE CAN'T EVER GET BETTER THAN THIS 33 SHE COULDN'T LOVE ME ANYMORE
(Silver Rain, ASCAP/Jack & Gordon, ASCAP) (Rick Hall, ASCAP/Fame, BMI)
LOVE IS EVERYWHERE 49 SHE'S T0O GOOD TO BE TRUE
(Dennis Linde, BMI) (Tree, BMI/Pacific Island, BMI) CPP/HL
10 LOVE ME LIKE YOU USED TD 7 SHINE, SHINE, SHINE
(Web IV, BMi/Paul & Jonathan, BMi/Rightsong, (April, ASCAP/Butler's Bandits, ASCAP/Next-0-Ken,
BMi/Attadoo, BMI) HL BMI/Ensign, BMI) CPP/HL
6 LOVE REUNITED 21 SOMEBODY LIED
(Bug, BMI/Bar None, BMI) (Galleon, ASCAP)
97 LOVE SOMEONE LIKE ME 32 SOMEWHERE IN THE NIGHT
(Lawyer's Daughter, BMI/Uncle Artie, ASCAP) CPP (Tree, BMI/Cross Keys, ASCAP) HL
LYNDA 51 SOMEWHERE TONIGHT
(Screen Gems-EMI, BMI) (Tree, BMI/Granite, ASCAP/Coolwell, ASCAP)
MAKE NO MISTAKE, SHE'S MINE 66 SOUVENIRS
(Moonwindow, ASCAP) CPP (Ensign, BMI) CPP
11 MAMA'S ROCKIN' CHAIR 70 STILL WITHIN THE SOUND OF MY VOICE
(Music City, ASCAP/Intersong, ASCAP/Dig-A-Bone, (White Oak, ASCAP)
ASCAP) HL 86 SUCKITIN
13 MAYBE YOUR BABY'S GOT THE BLUES (Red Barn Farm, BMI)
(WB, ASCAP/Two Sons, ASCAP/Good Single, SUSANNAH
BMI/Irving, BMI) CPP/ALM (April, ASCAP/Swallowfork, ASCAP) HL
76 MEMBERS ONLY 14 TAR TOP
(Malaco, BMI) (Maypop, BMI)
29 NO EASY HORSES 61 TELL 17 TO YOUR TEDDY BEAR
(Writer's Group, BM1/Bethlehem, BMI/Lawyer's (Rick Hall, ASCAP/Song On Hoid, SESAC)
Daughter, BMI/A Littie More Music , ASCAP/Uncle 25 THIS CRAZY LOVE
Artie, ASCAP/MCA, ASCAP) CPP/HL (Tom Collins, BMI) CPP
59 NOBODY SHOULD HAVE TO LOVE THIS WAY 46 THOSE MEMORIES OF YOU
(Bibo, ASCAP/Chappell, ASCAP/R.M.B., ASCAP) HL (Bill Monroe, BMI)
96 ONCE A FOOL, ALWAYS A FOOL 15 THREE TIME LOSER
(Blackwood, BMI/Larry Butler, BMI/Southwing, (Pink Pig, BMI)
ASCAP) HL 90 TRAIN OF MEMORIES
30 ONE FOR THE MONEY (Goldline, ASCAP) HL
(Tapadero, BMI/Cavesson, ASCAP) CPP 81 TWO OF A KIND (WORKIN' ON A FULL HOUSE)
91 ONE PROMISE T0O LATE (Corey Rock, BMI/Bobby Boyd, BMI)
(MCA, ASCAP/Patchwork, ASCAP/Don Schlitz, 75 UNCONDITIONAL LOVE
ASCAP/Music Corp. Of America, BMI) HL (Cross Keys, ASCAP/Tree, BMI)
23 ONLY WHEN ) LOVE 2 THE WAY WE MAKE A BROKEN HEART

(Lawyer's Daughter, BMI/Tree, BMI/Cross Keys,
ASCAP) CPP/HL

57 READ BETWEEN THE LINES
(MCA, ASCAP/Don Schlitz, ASCAP/Colgems-EMI,
ASCAP) HL

71 RESTLESS ANGEL
(Lite Of The Record, ASCAP/Malchak, ASCAP)

(Bug, BMI/Bilt, BMI)

72 WHEN THE RIGHT ONE COMES ALONG

(MCA, ASCAP/Hot Little Numbers, ASCAP) HL

48 WHEN YOUR YELLOW BRICK ROAD TURNS BLUE

87

(Cavesson, ASCAP/Gary Vincent, BMI) CPP
WHERE DO | GO FROM HERE
(Jamsak, ASCAP/Johnny Morris, BMI)

82 WHISKEY, IF YOU WERE A WOMAN
(Southern Nights, ASCAP)

69 WHY DOES IT HAVE TD BE (WRONG DR RIGHT)
(Warner-Tamerlane, BMI/Rumble Seat,
BMI/Sheddhouse, ASCAP)

39 WOULD THESE ARMS BE IN YOUR WAY
(Tree, BMI/Hookem, ASCAP) HL

1 YOU AGAIN
(MCA, ASCAP/Don Schlitz, ASCAP/Writer's Group,
BMI/Scarlet Moon, BMI) CPP/HL

20 YOU HAVEN'T HEARD THE LAST OF ME
(Snow, ASCAP/April, ASCAP/Kaz, ASCAP) HL

83 YOU LAY SO EASY ON MY MIND
(Americus, ASCAP)

88  YOU LEFT MY HEART FOR BROKE
(Combine, BMI/Music City, ASCAP)

73 YOU TAKE THE LEAVIN' OUT OF ME
(Combine, BMI)

19 YOUR LOVE
(Bibo, ASCAP/Screen Gems-EMI, BMI) HL

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern

CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Warner Bros.
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WARNER/NASHVILLE TALKS STRATEGY FOR COMING YEAR

(Continued from page 38)

until later repackaging, and Whitney
Houston did it more recently.
Buoyed by the success of its first
country cassette single, ‘““Little
Ways” by Dwight Yoakam, the label
plans to release more. “Heaven Can't
Be Found” b/w “The Doctor’s Song,”
a cut not found on the album, has
been released as a Hank Williams Jr.
cassette single, following Highway
101’s cassette release of “Somewhere
Tonight.” The cassette and vinyl sin-
gles are similar in A and B sides.
“The cassettes are selling, and
we’ll continue releasing them at least
through the end of the year and prob-
ably through the first half of next
year,” says Nick Hunter, senior vice

president of sales and promotion,
Warner Bros./Nashville. “We're not
looking for huge sales; we're just try-
ing something new.”

The success of the program will be
evaluated next year. But Hunter
cites one limitation of the cassette
single: Cassettes are solely for con-
sumers, and country records have al-
ways had a successful history of sell-
ing to jukebox operators.

The label does “some” advertising
for cassette singles, but no special
promotions, Hunter says. Cassettes
with B sides not on albums will be so
identified with stickers, provided that
information isn’t contained in the
artwork, according to Hunter.

Warner Bros. is also looking at in-
troducing a line of 3-inch CD singles,
adding cuts to CDs, and raising retail
prices on country albums. “When the
hardware and adapters are made
available, I wouldn’t be surprised if
next year we do some CD singles,
too,” says Hunter. The Warner Bros.
pop division released the first CD sin-
gle, by Fleetwood Mag, this year.

Warner Bros./Nashville may opt
to add new cuts to CDs, but for now
the company is playing a waiting
game. “Our pop division tried it with
[full-length] cassettes,” Hunter says,
“and it wasn’t necessarily that much
more effective.”

Executives at other labels are

watching to see if more LPs will be
released at the $9.98 retail price of
“Trio,” the first country album to go
at that price. Hunter says the record
was released at that price for busi-
ness reasons “‘based on the various
artists’ contracts.” He points out em-
phatically that ““Trio” is the only
Warner Bros. country album with
that price, and he adds that there are
no current plans to raise prices on
other Warner albums. But he says re-
tailers did not resist “Trio’s” price
tag, and he predicts that the industry
will eventually raise the standard LP
price to $9.98. “If you give people
what they want, they’ll pay whatever
it takes to get it,” he says.
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% Compiled from a national sample of retail store %
x Q and one-stop sales reports. x Q
Slalels SlEel2
ES = o S z 2z > &
2 | 5| 5| ¢ | ARTIST TITLE 2 | 5| ¥ | ¢ | ARTIST TITLE
= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 5 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
% NO.1 * & 39 | 31 [ 31 [ 11 | EMMYLOU HARRIS wARNER BROS. 25585-1 (8.98) (CD) ANGEL BAND
(D] 1 | 1 | 19 | RANDY TRAVIS A waRNER BROS. 25568-1 (8.98) (CD) 15 weeks at No.One  ALWAYS & FOREVER 40 | 40 | 41 | 16 | THE DESERT ROSE BAND MCA/CUR 5991/MCA (2.98) (CO) DESERT ROSE BAND
2 2 2 10 HANK WILLIAMS, JR. WARNER/CURB 25593.1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 41 42 46 28 JUDY RODMAN MTM 71060/CAPITOL (8.98) (CD) A PLACE CALLED LOVE
3 3 3 3 GEORGE STRAIT @ mca 5913 (8.98) (CD) OCEAN FRONT PROPERTY 42 36 40 50 ALABAMA A RCA 5649.1-R(8.98) (CD) THE TOUCH
4 5 5 21 DWIGHT YOAKAM REPRISE 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 43 34 34 | 132 | GEORGE STRAIT A MCa 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
5 4 4 21 REBA MCENTIRE mca 5979 (8.98) (CD) GREATEST HITS 4 41 39 15 HOLLY DUNN MTM™ 71063/CAPITOL (8.98) (CD) CORNERSTONE
6 6 6 43 RESTLESS HEART Rca 5648 (8.98) (CD) WHEELS 45 4 36 46 KATHY MATTEA MERCURY 830 405-1/POLYGRAM (CD) WALK THE WAY THE WIND BLOWS
7 7 i 32 THE JUDDS @ RCA/CURB 5916-1/RCA (8.98) (CD) HEART LAND 46 39 38 48 GEORGE JONES €eric 40413 (CD) WINE COLORED ROSES
8 8 8 11 HIGHWAY 101 wARNER BROS. 25608-1 (8.98) (CD) HIGHWAY 101 47 49 44 27 ASLEEP AT THE WHEEL epic 40681 (CD) ASLEEP AT THE WHEEL
9 12 12 7 THE STATLER BROTHERS MERCURY 832 404-1/POLYGRAM (CD)  MAPLE STREET MEMORIES 48 47 42 27 MICHAEL MARTIN MURPHEY WARNER BROS. 1-25500 (8.98) AMERICANA
10 11 11 9 K.T. OSLIN Rca 5924-1 (8.98) (CD) 80'S LADIES 49 52 57 5 VARIQUS ARTISTS K-TEL 2080 (6.98) COUNTRY NOW
AD| 13 | 11 | 10 | ROSANNE CASH coLumaia 40777 (cO) KING'S RECORD SHOP 5 | 54 | 5 | 11 | TAMMY WYNETTE epc 40832 D) HIGHER GROUND
12 9 9 67 RANDY TRAVIS A WARNER BROS. 125435 (8.98) (CD) STORMS OF LIFE 51 50 43 28 STEVE WARINER mca 5926 (8.98) (CD) IT'S A CRAZY WORLD
13 14 16 5 RONNIE MILSAP RCA 6245-1 (8.98) (CD) HEART AND SOUL 52 | 45 | 45 | 62 EXILE ePiC FE 40401 (CD) GREATEST HITS
15 15 22 NITTY GRITTY DIRT BAND WaARNER BROS. 1-25573 (8.98) (CD) HOLD ON 53 46 48 13 LEE GREENWOOD mca 5999 (8.98) (CD) IF THERE'S ANY JUSTICE
DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS A
15 |10 | 10 | 28 | & oce oros. 1.25451 (5.98) D) TRIO 54 | 81 [ 4 | 10 | MELMCDANIEL capiToL 12572 (8.98) GREATEST HITS
16 | 16 | 28 7 THE FORESTER SISTERS warRNER BROS. 25571 (8.98) (CD) YOU AGAIN 55 | 60 [ 63 | 150 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
HANK WILLIAMS, JR. ®
17 17 14 12 WILLIE NELSON cOLUMBIA 40487 (CD) ISLAND IN THE SEA 56 57 52 83 WARNER/CURB 25328 WARNER BROS. (8.98) (CD) GREATEST HITS, VOLUME Il
18 18 27 5 KENNY ROGERS Rca 6484-1 (8.98) (CD) | PREFER THE MOONLIGHT 57 62 59 13 THE KENDALLS sTeP ONE 0023 (8.98) (CD) BREAK THE ROUTINE
19 | 2 | 29 | 7 | TANYATUCKER caprroL 46870 (s.98) (c) LOVE ME LIKE YOU USED TO 75 | 75 | 27 | JOHN CONLEE coLumsia 40442 (€D) AMERICAN FACES
20 19 18 84 ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS 59 63 56 21 JOHNNY CASH MERCURY 832 031-1/POLYGRAM (CD) JOHNNY CASH IS COMING TO TOWN
HANK WILLIAMS, JR. A
21 23 23 30 RICKY VAN SHELTON coLumsIa 40602 (CD) WILD EYED DREAM 60 43 49 151 S ARRER AR RN T GREATEST HITS, VOLUME |
(22)| 48 | — | 2 | SAWYERBROWN CAPITOL/CURB 46923/CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT 61 | 59 | 60 | 41 | PATSYCLINE ®mca12(s98) GREATEST HITS
23 | 24 | 20 | 10 | VINCEGILL rcaso23-1 ®98) THE WAY BACK HOME 73 | 66 | 35 | DONNA FARGO MERCURY 422 830236-1/POLYGRAM WINNERS
24 27 30 7 BARBARA MANDRELL EMI-MANHATTAN 46956 (8.98) (CD) SURE FEELS GOOD 63 56 54 1 315 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
25 20 17 34 HANK WILLIAMS, JR. ® wARNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK "LIVE” 64 55 55 31 THE OAK RIDGE BOYS mca 5945 (8.98) (CD) WHERE THE FAST LANE ENDS
26 30 26 15 T. GRAHAM BROWN cAPITOL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST 65 69 70 19 CONWAY TWITTY mca 5969 (8.98) (CD) BORDERLINE
277 | 29 | 19 | 77 | DWIGHT YOAKAM @ GUITARS, CADILLACS, ETC., ETC. 6 | 58 | 61 | 9 | GIRLS NEXT DOOR mm 71062 8.98) (D) WHAT A GIRL NEXT DOOR COULD DO
REPRISE 2537 2/WARNER BROS. (8.98) (CD)
28 21 24 17 STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO 67 | 65 | 62 | 52 HANK WILLIAMS, JR. ® wARNER/CURB 1-25412/WARNER BROS. (8.98) (CD) MONTANA CAFE
29 | 26 | 22 | 98 | THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM NEW) 1 CRYSTAL GAYLE WARNER BROS. 25622-1 (8.98) (CD) THE BEST OF CRYSTAL GAYLE
30 25 21 20 ANNE MURRAY cAPITOL 12562 (8.98) (CD) HARMONY 69 68 73 | 490 | WILLIE NELSON A3 cCoLUMBIA FC 35305 (CD) STARDUST
31 | 28 | 25 | 9 | CRYSTAL GAYLE AND GARY MORRIS WHAT IF WE FALL IN LOVE 70 | 71 | 65 | 43 | HOLLY DUNN mmsT 1052/capiToL 8.98) HOLLY DUNN
WARNER BROS. 25507-1 (8.98) (CD)
32 33 33 45 THE O’KANES cOLUMBIA BL 40459 (CD) THE O'KANES n 61 53 50 REBA MCENTIRE ® mca 5807 (8.98) (CD) WHAT AM | GONNA DO ABOUT YOU
THE STATLER BROTHERS
(33)| NEWD | | | GEORGE STRAIT mca 42035 (8.98) (D) GREATEST HITS, VOL. 2 712 | 72 | — | 43 | THESTATLER BROTHERS @ 6os o) RADIO GOSPEL FAVORITES
@ 38 51 4 GLEN CAMPBELL mca 42009 (8.98) STILL WITHIN THE SOUND OF MY VOICE 13 14 68 47 LARRY GATLIN AND THE GATLIN BROTHERS coLumsla 40431 (CD) PARTNERS
35 32 32 30 MOE BANDY MCA/CURB 5314/MCA (8.98) YOU HAVEN'T HEARD THE LAST OF ME 74 53 58 15 RAY STEVENS Mca 42020 (8.98) CRACKIN' UP
36 | 3% | 3B 19 CHARLEY PRIDE 16TH AVENUE 70550/CAPITOL (8.98) AFTER ALL THIS TIME 75 1 64 | 71 49 EARL THOMAS CONLEY RCA 5619-1-R (8.98) (CD) TOO MANY TIMES
37 | 37 | 37 | 59 | SWEETHEARTS OF THE RODEQ coLuMBIA 40406 (CD) SWEETHEARTS OF THE RODEO () Albums with the greatest sales gains this week. (CD) Compatt disk available. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each aqdi(ional njillion indicated by a
NEW’ 1 REBA MCENTIRE mca 42062 (8.98) (€D) THE LAST ONE TO KNOW numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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Consultant Glen Gives Camelot A Good Review

BY GEOFF MAYFIELD

ST. CHARLES, Ill. Peter Glen
pulled few punches during his Sept.
12 presentation at the 1987 Camelot
Music Retail Conference. But while
the feisty retail consultant offered
criticisms, he also found much to his
liking.

Glen seemed genuine as he show-
ered the Camelot organization with
praise: “The family feeling in this
place is not a joke, and if you were
to leave and try to find it at a com-
pany somewhere else, you'll come
running back to [Camelot),” he said.
“I don’t think you work for the mon-

ey.”

But he tempered that positive
evaluation, warning delegates that
with 200 stores—and more on the

way—it will be more difficult for
the company to retain what he per-
ceives as a “friendly, honest” envi-
ronment. “The feeling I get is that
you do give a damn, but you need to
prove that every day.”

Glen restated a theme from his
appearances earlier this year at con-
ventions of the National Assn. of
Recording Merchandisers and the
Video Software Dealers Assn. “The
customer should be at the top of the
organizational chart.” To illustrate
that attitude, Glen showed a slide
from one Camelot store, shot during
a tour of five of the web’s northeast
Ohio locations. A manager had
placed a mirror at eye level on the
door leading out to the sales floor,
and a sign that read, “It’s show
time! Are you ready?”’

“I believe that retail is theater,”
said Glen. “Tell everybody that
their job is show time.”

Glen—whose resume includes
consultations for such clients as Es-
prit, Sears, Dayton-Hudson, and
Nike—was more complimentary in
this setting than he was during his
trade-group presentations. “I was
doing some bashing there, to some
extent,” Glen said after his Camelot
session. “But there wasn’t call for
that here.”

Glen's evaluation of Camelot in-
cluded frank criticisms:

e He was tough on dump tables
that were stocked with random piles
of cutout cassettes. ‘“This table
says, ‘Just try and find something—
I'm going to lunch,”” he said.

e He found Camelot’s special-or-

CONVENTION
CAPSULES

HAPPY NEW YEAR: Camelot En-
terprises ended its conference with
a Fiscal New Year party, which in-
cluded dinner, a champagne toast,
recognition of longtime employees,
and music by Bruce Hornshy & the
Range. Executive vice president
and CEO Jim Bonk visited manag-
ers at each table to thank them for
their efforts in fiscal year 1987 . ..
The Sept. 11-14 meet at Pheasant
Run Resort in St. Charles, 111,
marked the first time the North
Canton, Ohio-based web staged its
meet away from its home state.
Next year’s might be in Nashville.

]

REMEMBERING RAY: A banquet
that concluded the festivities fea-
tured a multimedia tribute to Ray
Samples, former vice president of
real estate, who died in February af-
ter a yearlong bout with leukemia.

CAMELOT SMUSK

Samples had negotiated more than
100 of Camelot’s leases in his eight-
year stint with the company. The
company plans to stage an industry-
wide golf tournament in his honor
next summer at the famed Fire-
stone course in Akron, Ohio, with
proceeds earmarked for the T.J.
Martell Foundation.

FAITHFUL FIVE: Camelot’s 15-

year club enrolled five new mem-
bers. Honored by founder and presi-
dent Paul David with awards to rec-
ognize the milestone were Jim
Brelish, the accounting depart-
ment’s director of taxes; Lew Gar-
rett, vice president of purchasing;
Doug Holder, director of training;
Dan Switalski, Dayton, Ohio-based
district supervisor; and Mike Ter-
lecky, North Canton, Ohio-based re-
gional director.

ALSO HONORED were recipients
of Camelot’s five-year management
award. Honorees included three dis-
trict supervisors: Larry Aikens,
Bedford, Texas; Nate Aliff, Slidell,
La.; and Chris Connor, Columbus,
Ohio. Store managers reaching the

(Continued on page 46)

der forms and process to be too
complicated and overwhelming.
“You can gzt in and out of the army
easier than getting through this.”

® While Glen raved about the con-
cept of a frequent-renters program,
like that implemented at West
Coast chain Wherehouse Entertain-
ment, he thought that Camelot’s at-
tempt at a similar campaign was too
cumbersome. Showing a sign that
explained the free-rental plan, Glen

quipped, “If you're smart enough to
understand this, you deserve a free
rental.”

Camelot took Glen’s sharp knocks
in stride. Delegates leaped to their
feet as soon as he concluded his pre-
sentation for a standing ovation
that lasted more than two minutes.
He then turned the spotlight over to
Camelot’s own people, breaking the
assembly into 12 groups to collect

(Continued on next page)
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RETAIL
TRACK

by Earl Paige

cD CONSOLIDATION: It might not be that wide-
spread yet, but some pioneering compact disk opera-
tions are adjusting, having seen an end to the era
when almost everything in their catalogs sells out.
“We’re narrowing down our scope,” says Robert Sim-
mons, president of East Side Digital in Minneapolis,
one of the first CD wholesalers. The problem, says
Simmons, isn’t so much a devaluation of inventory, as
CD prices inch downward with more midline titles
coming to market. “We’re going with independents.
The majors have eliminated any discount incentive.
Why should we sell them?”

One move East Side made was to introduce its own
label, ESD. Other independent labels represented in-
clude Rykodisc, Relix, Shanachie, SST, TVT Rec-
ords, Green Linnet, and Caroline. The midline trend
is not a factor, he says. “Most of the independents
have small catalogs. We distribute Rounder, which
has about 50 titles.”

Involvement with Grateful Dead Merchandising
represents another direction for East Side. “They
were selling mail order, but we talked them into let-
ting us handle two titles, ‘Blues For Allah’ and ‘Wake
Of The Flood.” These are doing well.”

Somewhat reflecting East Side’s experience is Digi-
tal Waves, a newer wholesale firm in Costa Mesa, a

Los Angeles suburb. ““We have discontinued imports,”
says partner Robert Wiebolt, adding that the firm is
bullish about handling the major labels, “especially
with so much midline coming out.” Waves still intends
to open a Chicago sales office, Wiebolt says.

STRAWBERRIES STORY: While Morris Levy con-
firms the 62-store Strawberries Records chain is up
for sale, he speaks with pride over the chain’s perfor-
mance and its showcase superstore now being opened
in Boston.

Levy, 60, head of an empire also including music
publishing firm Big Seven Music and the Roulette la-
bel group, is one of the industry’s most controversial
and flamboyant players. Late last year, he announced
he was exiting the business following a grand jury in-
dictment (Billboard, Dec. 20, 1986).

Now more optimistic because of changes in the
case, Levy is optimistic about Strawberries’ future.
Just concluding its fiscal year, Strawberries had gross
revenues of $44 million, or about $710,000 per store.
“But we're doing much better per store because 10 of
the 62 weren’'t open the full year. We were up 48%.
We'll do $65 million next year, and we’ll be between
$900,000 and $1 million per store. Profit was up 10%;
net profit was close to 6%. We'll be at 100 stores in two
years,” he says of the Framingham, Mass.-based web
headed by Ivan Lipton, general manager. “It will be
our own stores. We're growing internally,” Levy says.

Levy is most excited about the large Boston store,
originally planned as three stories. “It’s being done all
over. We're making it five floors. We just opened the
second floor. That’s the tape floor. The third floor is
jazz and classical, with couches and plants.” The
fourth floor will be CD and video and “the fifth floor

(Continued on page 54)

\

Americé’s Largest
CD Distributor
HERE’S WHY:

¢ PRICE—Low everyday prices, incredible weekly sales.

e FILL—Best fill in the industry.

e SERVICE—100% computerized inventory. The order you
place is the order you get. No disappointmentsl!!
No surprisesli

e DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of
THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York
(212) 517-3737

Connecticut
(2034 798-659C

Los Angeles
(213) 388-9834

FAX
(203) 798-8852

Toll Free
(800) 826-0079

DEALERS ONLY
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by Linda Moleski

INDIE DISTRIBUTORS ARE elated over Philadel-
phia International Records’ recent decision to join
the independent ranks. Also, the label is forming
Gamble & Huff, a new logo headed by noted produc-
ers Kenneth Gamble and Leon Huff.

PIR first came to prominence in the late '60s with
such r&b artists as Harold Melvin & the Bluenotes,
the O’Jays, Teddy Pendergrass, and MFSB under
the CBS umbrella. The logo is currently working al-
bums by the O’Jays and Phyllis Hyman through the
Capitol-distributed Manhattan Records.

Initial product will include 2 new studio album by
Lou Rawls, titled “Family Reunion,” due sometime
in mid-November; the first single will be “You Be-
long To Someone Else.” The label plans to repack-
age and release much of its back catalog in addition
to signing a number of new artists.

Among the distributors confirmed are Malverne,
Schwartz Bros., Universal, Big State, and M.S.

SEEDS & SPROUTS: Meanwhile, indie distributors
are not so elated over the much-rumored report that
Run-D.M.C. may not be coming out with a third Pro-
file album, which was scheduled to ship this month.
Word is that the rappers have started legal proceed-
ings to break ties with the New York-based imprint
and are looking to sign with a major . .. Relativity
has struck licensing deals with two U.K.-based la-
bels, Some Bizzare and Creation, as well as an ex-
clusive distribution agreement on select product
with Atlanta-based Landslide Records. Initial re-
leases under the Some Bizzare deal are an album by

German group Einsturzende Neubauten, “Five On
The Open-Ended Richter Scale,” featuring a cover
of “Morning Dew” and a 12-inch by the Foetus All
Nude Revue, titled “Bedrock.” Among the first
product under Creation—best known for its Jesus &
Mary Chain records—are Biff Bang Pow’s album
“Oblivion” and Felt’s EP “Poem Of The River.” The
Landslide arrangement kicked off with a new Blues-
busters album, with another six titles to follow. Oth-
er new releases for Relativity include albums by
guitarists Allan Holdsworth and Joe Satriani, titled
“Sand” and ‘“Surfing With The Aliens,” respectively
... Homestead Records is repackaging some of its

Philadelphia International
joins the indie ranks

FOR WEEK ENDING OCTOBER 3, 1987

Billboard.

@Copyright 1987, Billboard Publications, Inc.

No part of this publication may be reproduced, stored

in any retrieval system, or transmitted, in any form

or by any means, electronic, mechanical, photocopying, recording, or
otherwise, without the prior written permission of the publisher.

TOP COMPACT DISKS.

back catalog as double-play CDs at a reduced sug-
gested list price. The first two packages are titles by
the Meatmen and Squirrel Bait; similar releases are
expected for Salem 66, Live Skull, and the Volcano
Suns. Just shipped is “Time Warp 1991, a new 12-
inch from the Membranes. The group recently com-
menced its first-ever U.S. tour in Providence, R.1.,
with dates booked through October . .. Chameleon
Music on the West Coast is attracting interest with
a Beatles picture disk, which consists of previously
released interviews recorded during the Fab Four’s
first stateside visit. The West Coast-based label is
also having success with metal band Silent Rage,
which is a finalist in the Seagram Wine Coolers Na-
tional Talent Search with “Make It Or Break It,” a
track off its new album, ‘“Shattered Hearts.”

CONSULTANT PETER GLEN GIVES CAMELOT A GOOD REVIEW

(Continued from preceding page)

‘“doable ideas” that would improve
store conditions for both associates
and customers. “If you're not in ad-
vertising, don’t come up with an ad-
vertising idea,” he said. “Come up
with an idea that you put into prac-
tice in your areas of responsibility.”

Following those discussions, Glen
called for a spokesman from each
group to share those ideas with the
floor. In several instances, more
than one group came up with the
same suggestions: recognizing as-
sociates either on their birthdays or
work anniversaries; one-on-one
meetings between managers and
associates; ‘‘dress-up days,” when
sales staffs would be encouraged to
dress in a costume that relates to a
specific promotion; increased in-

volvement of associates in the im-
plementation of promotions.

Senior vice president Larry Mun-
dorf indicated that many of the
ideas from those discussion groups
could soon be implemented as com-
pany policy. Responding to one of
Glen’s specific criticisms, Mundorf
promised that an outside graphics
agency would be consulted within a
week to ‘“‘clean up our sign work
once and for all.” During his slide
tour of Camelot stores, Glen had
said the chain’s signage lacked iden-
tity and graphic continuity.

Both Mundorf and Jim Bonk, ex-
ecutive vice president and CEO, rat-
ed Glen with high marks. Mundorf
said the consultant had been worth
“every penny’’ of his considerable

fee.

“It was cheaper to bring him here
than it would have been for us to
send all of our people to one of those
$79 or $89 motivational seminars at
a Holiday Inn,” Mundorf told Bill-
board. “And those types of work-
shops would not have been as
worthwhile as what we got here.”

A videotape of Glen's presenta-
tion was recorded here. The tape
will be shown to store associates by
their managers, and it will also be
seen by home-office employees who
were not at the conference. Similar-
ly, an audiotape of Mike McCaf-
frey’s antitheft seminar will be cir-
culated to stores.

Liftboy. The practical presenter for your
collection. Simply flick through, back
and forth, to make a selection. Liftboy
protects your valuable CDs, Music and
Video 8 cassettes and guarantees neat
and clearly arranged storage.

For 22, 33, 88, 110 or 132 CDs.

LIFTBOY

U.S.A LIFT Discplay Inc. - 7216 Bergenline Ave. North Bergen NJ 07047 - Tel. (201) 662-85 03, 662-85 04 - Fax (201) 6627760

Quality Printing
Quality Product
Quality Service

DIVIDER CARDS

FOR A FREE
CATALOG CALL

800/648-0958

GOPHER
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1 2 24 3 MICHAEL JACKSON EPIC EK 40600/E.PA. 1 week at No. One
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2 9 di 2 PINK FLOYD COLUMBIA CK 40599
- A MOMENTARY LAPSE OF REASON
3 1 1 5 THE BEATLES CAPITOL OCB 46443
WHITE ALBUM
4 5 9 4 JOHN COUGAR MELLENCAMP MERCURY 832 465 2/POLYGRAM
LONESOME JUBILEE
5 4 4 16 WHITNEY HOUSTON ARISTA ARCD 8405
WHITNEY
6 3 2 g SOUNDTRACK SLASH 2-25605/WARNER BROS.
LA BAMBA
7 13 _ 2 RgSH OURFIR MERCURY 832 464 2/POLYGRAM
HOLD YOUR FIRE
3 10 20 3 R.E.M. IR.S. IRSD 42059/MCA
DOCUMENT
9 5 5 1 GRATEFUL DEAD ARISTA ARCD 8452
INTO THE DARK
1 7 2 WHITESNAKE GEFFEN 2-24099
0 4 > WHITESNAKE
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20 18 13 16 THE BEATLES CAPITOL CPP 46442
SGT. PEPPER'S LONELY HEARTS CLUB BAND
21 21 25 3 NEW ORDER QWEST 2-25621/WARNER BROS.
SUBSTANCE
2 14 8 SOUNDTRACK-MADONNA SIRE 2-25611/WARNER BROS
WHO'S THAT GIRL
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% | NEWD | 1 | SREEE AND ON pemcostel
% 77 21 14 ‘GEORGE BENSON/EARL KLUGH WARNER BROS. 2-25580
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24 23 3 AEROSMITH GEFFEN 241622
PERMANENT VACATION
%5 | — | 13 ROGER WATERS COLUMBIA CK 40795
RADIO K.A.O.S.
30 15 56 PAUL SIMON WARNER BROS. 2-25447
GRACELAND
(" Prese w
3 ' 11| { DIVIDER GARDS
CD Blisters |
BE n T ALL SIZES AVAILABLE
i 15 and u
Paper Packaging. . Wh P ¢ hi 9
NEW LOWER PRICES v - av ore =
;. " A Direct from Manufacturer
Much Higher Quaiity Call or Write
Than Paper CD Packaging. Sam Lempert
From the No. 1 Supplier of BuLlD CUEIELD
CD Blisters 544 Park Avenue, Brooklyn, NY 11205
+ AL-LEN CUTTING CO.
Calt Bob Parish 612-934-4078
Special Volume Rates
INNOVATIVE PLASTICS; INC. Fiberboard cards available.
\ J We buy used cards.
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Don’t change: If your decision is Lift, you
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plays you can display more than twice as
many compact discs, music and Video 8
cassettes. Customers can leaf through the
selections both forward and backward

with fingertip ease. The displays are also
full-proof against pilfering. LIFT.

Svstems with a future.
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ALBUM

RELEASES

The following configuration ab-
breviations are used: LP—album,
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK
ANGRY SAMOANS
Back From Samoa

& LP Passport PVC8958/8.98
CA PVCCB958/$8.98

BEE GEES

ESP

@LP Warner Bros.1-25541/$9.98
CA 4-25541/%9 98

BOOM CRASH OPERA
Boom Crash Opera

&LP Warner Bros. 1-25636/$8.98
CA 4-25636/$8.98

DAVID T. CHASTAIN
Instrumental Variations

& LP Leviathan LA 872/NA
CALC 872/NA

JETHRO TULL

Crest Of A Knave

LP Chrysalis BVT41590/$8.98
CA OVT 41590/$8 98

MARK KNOPFLER
The Princess Bride

@LP Warner Bros 1-25610/$9.98
CA 4-25610/$9.98

LARAAJI
Essence/Universe

& LP Passport SYN310/8.98
CA SYNC310/$8.98

RONEE MARTIN
Sensations

& LP Soundwings SW-2105/$9.98
CA SWC-2105/$9.98

GARY MORRIS
Hits

@LP Warner Bros. 1-25581/$8.98
CA 4-25581/$8.98

WAVESTAR
Moonwind

& LP Passport SYN309/$8.98
CA SYNC309/$8.98

COMPACT DISK JAZZ
MANFREDO FEST

Braziliana

€D DMP CD-459

AZZ
BILL WATROUS
Reflection

& LP Soundwings SW-2104/$9.98
CA SWC-2104/$9.98

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

MASON WILLIAMS &
MANNHEIM STEAMROLLER

MASON WILLIAMS MA NNHEIM

$it

CLASSICAL

(CAN

CHIP DAVIS

NEW FROM

AMERIGRN GRAMAPACHLE

AMERICAN GRAMAPHONE RECORDS
9130 MORMON BRIDGE ROAD
OMAHA, NEBRASKA 68152

Station Break. MTV VJ Mark Goodman, center, meets Record World's Imber
brothers during the opening of the MTV Artworks exhibit at the in-store gallery of
the chain’s Square Circle store in Brooklyn Heights, N.Y. At left is Bruce Imber,
vice president of planning and operations; at right is Mitch Imber, vice president
of merchandising.

CONVENTION CAPSULES

(Continued from preceding page)

mark were Linda Burns, #42/
Hampton Square, Essexville, Mich.;
Patty Copeland, #141/Kentucky
Oaks Mall, Paducah, Ky.; Van
Fletcher, #11/Independence Blvd.,
Charlotte, N.C.; Ed Lalli, #52/Bel
Air Mall, Mobile, Ala.; and Linda
Mock, #82/Cordova Mall, Pensaco-
la, Fla.

MISSING: This was the fifth meet
planned by convention coordinator
Sandi Hunsicker, but an extended
sick leave prevented her from at-
tending. She received a special
award, in absentia, to mark the oc-
casion . .. Senior vice president Joe
Bressi was also unable to come be-
cause his father died the week of
the meet ... Back pains kept long-
time company friend Harvey Kor-
man, Cleveland branch manager of
Schwartz Bros./SBI Video, from
making the trip.

MANY RECORD LABEL attend-
ees here had to travel to as many as
three or four conventions during
this hectic week—but none can top
Pete Jones, president of RCA/
A&M/ Arista Distribution, who de-
fied the notion that “you can’t be
two places at once.” Jones made re-

.. . bought, rented,
hired, whatever you need,
we'll tell the world in

BILLBOARD CLASSIFIED ADVERTISING SECTION

Call Jetf Serrette today
—(800) 223-7524 (NY
residents dial 212-
764-7388).

marks during his company’s prod-
uct presentation at the opening
night of the Elroy/Record World
convention Sept. 13 in Lancaster,
Pa., then hopped on a chartered pri-
vate plane and made it to Camelot’s
gathering in St. Charles, Ill,, in time
to see Hornsby’s band play.

HORNSBY’S RANGE had received
a chainwide push from the Camelot
with a campaign that featured the
slogan “buy it, try it” even before
its No. 1 single “The Way It Is” re-
ceived any kind of radio attention.
During the band’s set here, the lead
singer thanked Bill Rees, vice presi-
dent of marketing, for that effort.

GIVING THANKS: The appear-
ance by Georgia Satellites was also
an appreciative gesture. Due in
great measure to Camelot’s central-
ized buying, the Cleveland branch
of WEA sold more units of the
group’s self-titled album than did
the distributor’s Atlanta branch in
the group’s home state. The Elek-
tra act stirred dancing feet among
Camelot’s managers, but many
complained that the band was too
loud for the size of the hall.

THIS YEAR’S MEET started with
a revamped suppliers’ session,
structured to be less hectic than the
exhibits at past Camelot conven-
tions. To facilitate more communica-
tion between managers and ven-
dors, Camelot cut its booth count
from almost 40 last year to 27 this
year and allotted more time for the
session. Camelot management
seemed pleased with the new for-
mat, but some of the vendors who
were excluded from the meet are
grumbling.

MISTAKE BY THE LAKE: Add
retail consultant Peter Glen to the
many who enjoy bashing Cleveland.
Referring to a swing through
Northeast Ohio Camelot stores,
Glen crossed himself and smiled as
he said, “Cleveland—now none of
you ever need to go there. [ have
gone there for you!”
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CLASSIFIED

. ACTION MART

To order an ad . .. check the type of ad you want. ..

0O Regular classified (ads without borders): $2.55 per word, per
insertion. Minimum ad order, $51.00.

[ Display classified (all ads with borders): $83.00 per column per
inch, per insertion; 4 insertions $77.00 per; 12 insertions $71.00
per; 26 insertions $68.00 per; 52 insertions $55.00 per. Price
discounts are based on insertions in consecutive issues.

O REVERSE AD $10.00 ADDITIONAL CHARGE

[ Count 8 words for our Box Number and address. Add
$6.50 for handling. Only regular mail forwarded—tapes
not acceptable.

Check the heading you want ...
O For Sale [ Help Wanted [J Positions Wanted [ Tapes
[ Business Opportunities [ Investors Wanted
[ Real Estate/For Sale/Lease [ Songwriters [ Talent

O Accessories [0 Golden Oldies [ Novelties/Merchandise
[ Services/Supplies/Equipment [ Wanted To Buy

[ Comedy Material [ Computer [0 Schools & Instructions
Ovideo [0 Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the
Classified Dept.

15% agency commission applicable only on ads

of 2” or more running 2 consecutive weeks.

Need to get your ad in fast? Call Jeff Serrette ... In NY State
phone 212/764-7388 . . . Outside N.Y. State phone toll free

Your Name

Company

Address

City

State Zip

Telephone

Credit Card #
Bank #

Please fill In the Information below if you wish to
charge the cost of your classified advertising.
O American Express [ Diners Club [ Visa [JMaster Charge

Exp. Date:

Your signature

800/223-7524.
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FOR SALE

RECORD SHOP

Sellers relocating immediately!
Priced below asset value - excellent
terms. Hurry! N.E. Florida.

(904) 824 9799

DISTRIBUTORS

135 Dupont 5t., Plainview, N.Y.

Features:
COMPLETE INVENTORY OF
CD's, LP's, Cass., 77, 127

Authornzed Distribulor For

*BASF *sMAXELL

sDENON sRECOTON

sDISCWASHER  sSAVOY

sG.E. sSCOTCH

sGENEVA sSONY
«TDK

EXCELLENT FILL & SERVICE

CALL FOR OUR NEW
VALUE PACKED CATALOG

1-800-645-6558
{Toll Free Quiside N.Y.5.)
516-345-3000
TELEX: 685-2550
FAX: 516-349-0222

FOR SALE

ROCK & SOUL
ELECTRONICS

470 Tth Ave. (bet. 35th & 3b6th S1r.)
MNew York, N.Y 10018
WE HAVE THE LOWEST
PRICES IN TOWRMI

- o ST
12 inch

v $0.99—85.77

LARGEST SELECTION OF IMPORT
12 INCH RECORDS

"COMPACT DISC 51099 10 $12.99
SONY —60min. $
TDE—&0min....

MAXELL XLl 60min ]
FAMOUS BRANDS T-120......
DURACELL AN (ph of 4) ...
SONY T-120, PANASONIC, JVC,
KODAK, MEMOREX T-120's ALL
FOR ONLY 53995479 cach

We accept mail arders—35100.00
minimum—add 12% shipping and
handling

BUDGET & MIDLINE CASSETTES

Calerning 1o llea nmarket vendors and independent record
stores only No cut outs $50 minimum Write or cali for free
catalog

The Tape Box, Inc.
2801 West Reynolds St.
Plant City, FL 33566
(813) 754 3896

CD’'S AVAILABLE

AlOng wilh 1 000 s o' casselte and LP ties
Deaiers only Wrile or call lor tree calalog
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

OUTSTANDING SELECTION
AT BARGAIN PRICES!

Budget/Midiine/Cutouts
LP's/CASSETTES/CD s
Gospel. Blues Jazz MOR eic
Free Catalog Dealers only’

A BA Record Dist
5 Lawrence St Bioomteld NJ 07003
(201) 429 7797

While Other People are raising their prices
we are slashing ours Major Label L P s as
low as 50¢ Your choice of the maost exten
swe histings available
For free catalog call (6(19) 9O 6OXX)
or write
Scorpio Music Inc
Post Offce Box A
Trenton NJ (691 (02()

LP’s-15¢
MIXED 1,000 and UP
call

312-387-0086
312-442.5075

FOR SALE

NOVELTIES/

D.A.T./P.C.M.

We have DIGITAL AUDIO TAPE
DECKS and TAPES! We also buy
and sell SONY P.C.M. units!!

THE AUDIO GALLERY
(213) 829 3429

AMPEX DUPLICATORS: BLM200 Binloop Master,
2-3200 Slaves, 2-3200 Transports Only, 650 King
Winder, Pony Labeler, 2 pumps $15,000. AD-15 Sys-
tem, 1 Master, 4 Slaves (reel/reel) $4,500. TUBE
AMPLIFIERS: 15 Altec 1569A Amplifiers (80watts)
$125 each. ELECTRODYNE RCC1608 Mixing Con-
sole 20X8X 16 (needs work) $3,500. AUDIO INTER-
NATIONAL 201/322-4466

FIXTURES

EXCELLENT CONDITION GREAT FOR CD/LP
MERCHANDISING $75 00 to $90.00 Call JAB
203-874.5021

VIDEO

OPENING A NEW
VIDEO STORE?

WANT TO INCREASE
PRESENT INVENTORY?
WANT TO ROTATE OLD
INVENTORY? WANT TO

SELL DEAD
INVENTORY?

CALL
TRADE-A-FLICK
1 800 654 5390

CUT OUTS & OVER STOCKS

LP's Tapes. 45's and imports Looking tor
the unusual? We have it at lowest prices All
requests for list must be written on your
company letterhead. Dealers Only
Performance
P.0. Box 150
New Brunswich NJ 00001
(201) 343:3004 Telex: 31060083186

DON’T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP's
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave., Miami, FL 33122
(305) 591-2188

CUT OUTS & IMPORTS
LP’'s, cassettes, 8 tracks and 45's,
Rock, Country R & B and Gospel.
Write tor free catalog. Trade onty

MARNEL DIST.
P.O. Box 933

Piscataway, NJ 08834

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1.000's OF MOVIES FOR SALE!'

VIDEO SHUTTLE, INC
445 8th Ave N'W
St Paul, MN 55112

(612) 639 0622

Norman James Co.
""Mfrs. of Posters™

Looking For Distnbutors
Cali:
(604) 985 3999

POSTERS
POSTERS
POSTERS

1000 titles to choose from: Music e
Personality e Beefcake o Cheesecake
o Flocked e Door e Giant ¢ Movies o
Cars o Sports e Nostalgia e Fantasy.

Plus wide variety of accessory items.
87 Color Catalo% Now Available
Toll Free
1 (800) 544 0900 (In MI) (313) 674 4691
NATIONAL TRENDS
2260 Scott Lake Road Pontiac M1 48054

I E R RS SRR SR NSRS

LOOK

s POSTERS

¢ BUTTONS

s SUNGLASSES
and

¢ NOVELTIES

ORION DISTRIBUTING
{216) 881-1500

[ E X R R R R B RSN ESEE

I 2222 22222 S 2SS
| 22 2 2 2 RS2 S 200 S 2

POSTERS
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

ROCK T-SHIRTS

* OVER 100 STYLES

* TOP ROCK ARTISTS
* LICENSED DESIGNS
* FREE CATALOG

NICEMAN MERCHANDISING

1-800-328-7226
DEALERS ONLY

TAPES

ATTENTION VIDEOQ
RETAILERS

Do you have original video movie
casseftas without boxes laying

arcund? We'll buy them from you!
Turn them inte CASH! Call:
(818) 960 5454 Ext. 2

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES

Looking for the best at the lowest prices? WE
CAN HELP!
* Customized Blank Audio & Video Cassettes
* Norelco. Ampex & Soft Poly Boxes
® Casselte Labels * Ampex Mastenng Tape
* Screw Type C-O's  » AGFA BASF, Magnet-
iIc Media & TESLA Bulk Audio Cassette Tape
Our 22 years of expenence n the recording in-
dustry speaks for itself Give us an opportumity
to speak to you Don't Delay—Call Today For
More Information

ANDOL AUDIO PRODUCTS. INC.

4212 141h AVE.. BRODKLYN. N.Y. 11219

Coll Toll Free 800-221-6578 NY Res (718) 435-7322

GOLDEN OLDIES

LP’s

Country catalog $1.50—3,000
titles. Soul/Blues/Jazz catalog
$3.00—7.000 titles.

Horizons Records
8863 Burlington
Brookfield, ILL 60513

Original out-of-print albums and singies. All
types of music. We specialize in records
from the 50's, 60’s, and 70's. Largest
selection. Write for free catalog.
HAVEMEYER PARK RECORDS
£.0 BOX 328
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

B & H RECORDS
Specializing in hard to find oldie and
current 45's.

Send $2.00 for oldies catalog
1991 E. Joppa Rd. Baltimore MD 21234
Cali:

Toll Free
1 (800) 521 9055 (out of state)
(301) 665 8339 (in MD.)

FIXTURES

CASSETTE FIXTURES open racks. good condition,
30" and 40" wide, 420 and 560 capacity. Call Regina
Hoffman Tapes 1-800-222-9332 (913) 888-4885

SERVICES/SUPPLIES/
EQUIPMENT

ot THE RECORD

-5

WILLIAM RASCATI

POST OFFICE 1885
LOMBARO. IL. 60148
(31m) BIM-1IRO
MUBIC PRODUCTIONS INC.

[EUROPADIS

Direct Metal Mastering

Dmm U.S. Only Complete

DMM Facility —

- Disk Mastering Suite

» Hi-Definition Plating

- State-0f-The-Art Pressing

For brochure & pricing, call or write
EUROPADISK,LTD.

75 Varick St., N.Y. 10013

L (212)226-4401 —
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SERVICES/SUPPLIES/ EQUIPMENT

SMOOTH GROOVE™ Compact

Disc Scratch Eraser and Cleaner
formulated to eliminate clicks, noise
bursts & muting & to restore disc
clarity so that beautiful music is all
you hear.

2 0z Paste $9.95 + $1 P&H check/
money order

Touchstone Chemical Co., Inc
Route 1 Box 168C
Escondido, CA 92027

DISC JOCKEYS |
We are a referral agency specializ-
ing in helping you move up into a
better market. We have a LOW
FIXED fee . . . Not a percentage of
your salary. For full info write:
Professional Audio Services
P.O. Box 20107, Dept. P-2
Bloomington, MN 55420
or call
(612) 861 5233

Leading The Way With The Most Advanced Deagn In Luxury
Helicopters

Eagle Coach
And

Executive Air Fleet
Qur Limo Seats 28

{owe Normand Il
800-446-8799 .. 800-231-0486
213 459-7917

Jets

CALL 24 HOURS

IN CALIFORNIA
RENT/LEASE/BUY

60 COACHES IN THE USA, WITH SEATING CAPACITY FROM 28 to 48 L ARGE SELECTION—
MORE THAN 150 EXECUTIVE AIRCRAFT 10 CONVENIENT OFFICES NATIONWIDE

70 MILLION INJURY-FREE MILES!

Join the Fortune 500 Companie- 1n choosing Executive Air Flrel

Buses

Miuke Slarve

HOUR/DAY/MONTH/YEAR

Sound Off

TwoWays
Ideal For Studio Demos or Retail Sales
AUDID CASSETTES Send tor your tree
“‘Cassette Talk’ newslefter complete with
latest prices

SOUNDSHEETS Inexpensive tiexible vinyl
discs sound great. won't break!

EVATONE

Toll Free 1 800 EVA TONE
PO Box 70208 Clearwater FL 33518

OIGITAL

CcD
PRODUCTION

HBUSE  COORDINATORS

————(201) 767-0804

W% % %N

Go from any mastered
format to packaged CD!
Full services include
- CD Plant Representation
- Competitive Pricing
- Sony 1630 Preparation for Mastering
- Antwork/Package Coordination
+ Small Custom Runs
-« Personalized Expert Service

Contact. Harry Hirsch

NYDIGITALU
RECORDINGZ

FULL DIGITAL SERVICES

PCM-18630 location recording. Two
state-of-the-art editing rooms. CD
master prep from analog or digital
sources. Personal service Low
prices. The most experienced Sony
facility in the East: artists such as
Vladimir Horowitz, Whitney Houston,
Ella Fitzgerald. Great coffee

NYDIGITALU
RECORDINGZ

REAL ESTATE/FOR SALE/LEASE

TOWN HOUSE
HARMON COVE

¢ NEW 3 STORY TOWNHOUSE

® 20 MINS. FROM MANHATTAN
(BUS/TRAIN ON PREMISES)

e UNIQUE ARCHITECTURE/2100
SQ. FT. WALL TO WALL
CARPETING

* SWIMMING POOL

¢ CATHEDRAL CEILINGS/ALL UP-
GRADE APPLIANCES

......... $269,500.00
212-764-7778
201-867-5478

FOR LEASE COMPLETE AUDID
CASSETTE DUPLICATION FACILITY

Approx. 5,000 sq. ft. warehouse,
1000 sgq. ft. office space, equipment
includes 9 King 790’s, 21 Electro
sound slaves, 3 electric sound mas-
ter cabinets, 2 Electro sound elec-
tronic cabinets, Apex printer, Heino
labeler inserter and wrapper, tunnel
wrapper, air compressor, fork lift
and much more! For more informa-
tion call in confidence, Jeff. 1-800-
331-4432. Serious inguiries reply to:
13315 East 40th Place, Tulsa, OK
74134

601 West 50 St.

WITH MANY AMENITIES ..

NEWMARK

& CO REALESTATE INC

UNIQUE OPPORTUNITY—To Join A Select Group At

A newly buiit and finished unit has just
become availahle on the top floor.

5500 Sq. Ft.

. Brand new lobby, new windows, new

elevators, tenant controlled a/c, unobstructed East and South

views, above standard installation.

PRESTIGIOUS TENANT ROSTER . ..
Kaleidoscope Productions, Production Suites, Lifestyle
Limousines, and others.

FERCO, Lancit Media Ltd,

To Arrange Inspection
Call Sam Rosenblatt,
212-512-9527

HELP WANTED

RECEPTIONIST
Posh midtown companies need ar-
ticulate, fashion wise, front office
receptionists w/wo typing. Meet/
greet, ans phones. Temporary (long
& short term), P/T, F/T. May lead to
perm. Open M-F, 8am-6pm. No ap-
pointment needed. Bring ID to start
immediately.
STAFF BUILDERS
122 East 42nd St., cor Lex. 3rd FI.
New York, N.Y.

253 W. 73 S5T. 14F
NEW YORK, NY 10023
(212)874-4660

I ZEZ2 222 8RR S8R RS

DISCO & STAGE
LIGHTING/AUDIO
Mirror Balls, Pin Spots; Rain Lights,
Chasers, Portable DJ Gear, Club
Lighting, etc.
WHOLESALE PRICING AVAILABLE

Farralane Enterprises, Inc. %
166 Central Ave.
Farmingdale, N.Y. 11735 :

(516)752-9824 +« % &

* %% %% %% % %

»

* %

RECORD JACKET CASSETTE
PRESSING DESIGN & DUPLICATION
PRINTING:

CALL NOW | 800-468-9353

153-W. 46th Street » NY, NY 10036
jn NYC ¢ 212-302-4140

TALENT

SMALL INDEPENDENT RECORD/PRODUCTION
company with national rock and biues acts seeks
larger independent or major label with national distri-
bution in marketing push to combine talents with.
Have top quality talent and material with big poten-
tial. Also seeking publishing company with track
record of placing hit material with the right talent.
Call: (315) 638 4286 or write: Blue Wave Produc-
tions, 3221 Perryville Road, Baldwinsville, NY
13027.

WE’'RE SIGNING BANDS

We've got 15 yeors experience handling platinum ortists
for some of New York’s top management companies—
now we're going into business for ourselves. And we

want 1o sign a few acts we can build into superstors. If
you’ve got the songs, style, ond perseverance, send
tapes, pictures {and video, if available), to:
Rock Island
729 7th Ave., Dept. M, New York, NY 10019

INTERNATIONALLY KNOWN ROCK BAND

with major U.S. record deal and extensive U.S.A. commitments
require powerful. dynamic singer. co-writer and front man.

Send demo tape. photo and bio to:
ROCK TO FAME
Dept. B
75 Rockefeller Plaza
New York. NY 10019-698%

RECORD COMPANY LOOKING FOR F/C BOOK-
KEEPER/ACCOUNTANT, MUST HAVE EXPERI-
ENCE: GENERAL LEDGER/ROYALTIES, A/R, A/P.
PLEASE SEND RESUME.

BOX #7743

Billboard Magozine
1515 Broodwoy
New York, NY 10036

MIAMI ONE/STOP DISTRIBUTOR needs experi-
enced person for phone sales. Minimum 3 years ex-
perience. Send resume to: Jerry Bassing, Inc. 15960
N.W. 15th Ave., Miami, Fla. 33169.

TYPIST
Posh midtown companies, fashion
wise, front office individuals for typ-
ing and reception. Meet/greet, ans
phones. Temporary (long & short
term), P/T, F/T. May lead to perm.
Open M-F 8am-6pm. No appoint-
ment needed. Bring ID to start im-
mediately.
STAFF BUILDERS
122 East 42nd St., cor Lex. 3rd FI.
New York, N.Y.

MANAGER WANTED

| AM THE BEST SINGER/SONGWRITER
AROUND — BEEN MISMANAGED AND MIS-
REPRESENTED. NEED ONLY CAPABLE,
HONEST MANAGER WITH CONTACTS TO
SOAR TO THE TOP!t HEARING IS BELIEVING
— MY RECORD WAS PICKED IN BILLBOARD
RECENTLY.

Call Ray
(516) 483 1557 (anytime)

SOFTWARE

MUSIC RETAILERS POINT-OF-SALE/
INVENTORY/ACCOUNTING
COMPUTER SYSTEM FOR THE IBM/PC
AND COMPATIBLES

¢ Daily control of sales/inventory

o Automatic vendor ordering

o Full store accounting GL/AP/AR elc.

o Flexible point-of-sale register

o Ultilize Bar codes and credit card scanners

o Auto end-of-day feed to accounting

» Affordable/low ma/ntenance system

MusicWar 792365,

Dallas, Tx 75379 (2 74) 739-4215

SCHOOLS &
INSTRUCTIONS

| MUSIC/VIDEO BUSINESS

| Get started on a career in the music/ video business. five
locatians—Atianto, Dallas, Denver, F1. Louderdale or Se-
attle. learn foscinating behind-the-scenes techniques,
play o key roll backstoge or at the controls. Tap pro
training in studio/ concert/video production. ortist repre
, retail/wholesale. promotian/

marketing. copyright low, publishing, much mare. Em-
e Financial aid available For informa-

RECORD COMPANY LOOKING FOR INDEPENDENT
COPYRIGHT PERSON/SERVICE. MUST BE EXPERI-
ENCED IN PROCESSING SOUND-RECORDING,
SONG COPYRIGHT AS WELL AS ALL PERFOR-
MANCE SOCIETY FORMS. SEND RESUME /LETTER.
BOX #7742

BILLBOARD MAGAZINE

1515 Broadway
‘ New York, NY 10036

POSITIONS WANTED MISCELLANEOUS
S ——T——— R ——————rr

CHIEF ENGINEER SEEKS CHALLENGE. Technical
director or chief for competitve CHR or AOR-FM.
Nine years experience. Chris Lee Hicks (704) 398
3406.

INNOVATIVE RECORD DISTRIBUTION system
needs good independently produced records. Send
to: Mountain Music Records, 276 Catalina Ave., Pa-
cifica CA 94044.

hon Atlanta, 800-554-3346, Oallas, 800-441-1577;
Denver, 800-525-6556; Ft. Lauderdale. 800-327-
7603, Seottle, in Washington 800-352-1110. outside
Washington 800-345-0987; or write MB, Dept. 11
3376 Peachtree Road, N.E., Atlanta, GA 30326. Specify
oty

BUSINESS

OPPORTUNITIES

SUMMIT | ENTERPRISE, INC.

seeking distributors, and have a position
for a Marketing V.P. to market new inno-
vative promotional products in areas of
concert tours, sports, and national pro-
motions. Send inquiries to 105 Catlin Cir-
cle, Greenville, S.C. 29607.

Billboard

RESEARCH
PACKAGES

The definitive lists of the
top hits year by year,
through the entire history
of the Adult Contemporary
Singles charts.

Based on the authoritative
statistical research of the
music industry's foremost
trade publication.

THREE TITLES
AVAILABLE:

Number One Adult
Contemporary Singles,
1961 through 1985.
Lists Billboard issue date,
title, artist and label of the
number one record of each
week. $30.00.

Top Ten Adult Cortem-
porary Singles, 1951
through 1985. Liststitle,
artist and label of every
record which reached
number 10 or highe on
Billboard's Adult Ccn-
temporary Singles cnart.
Listed alphabetically
within each year. #1 rec-
ords are indicated. $30.00.

Top Adult Contempo-
rary Singles Of The
Year, 1966 through
1985 . The annuallistings
of the tophitsof theyear in
rank order, as published in
Billboard's year-end spe-
cial issues. Includes title,
artist and label for each
entry. $30.00.

Individual yearly lists may
also be purchased sepa-
rately; see coupon brlow.
$5.00 per list.

Billboard Chart Research
Attn: Jim Canosa
1515 Broadway
New York, NY 10136

Please send me the follow-

ing Billboard Chart

Research Packages:

G-1 O Number One Adult
Contemporary
Singles @ $3).00

G-2 O Top Ten Adult
Contemporary
Singles @ $3).00

G-3 O Top Adult Ccn-
temporary Siagles
Of The Year
@ $30.00

O Individual yeirly
lists from___
(please list book
code number) for

_lease
list vear(s) desired

Check or money order 1s

enclosed in the amou nt of:

(Sorry, no C.OD or billing

Name

Company
Address

City, State, Zip
Overseas air mail rates available
upon request.

All sales are final.
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Murdoch Out To Save Sky Channel

Funds Raised For Satellite TV Service

BY NICK ROBERTSHAW

LONDON Rupert Murdoch’s
News International is conducting a
$37 million rights issue to bolster
Satellite Television’s unprofitable
Pan-European satellite service Sky
Channel. The move follows press re-
ports, hotly denied by News Inter-
national, that Murdoch was plan-
ning to sell the 5-year-old channel.

Sir James Cruthers, chairman of
Satellite Television, in which Mur-
doch has an 82% holding, says the
funds will be used to repay SATV’s
overdraft and provide continuing fi-
nancing for Sky Channel.

Cruthers says News Internation-
al “firmly believes in satellite televi-
sion and has provided unwavering
support for Sky Channel for more
than four years.

“Satellite television is taking
longer to become financially estab-
lished than most observers thought,
but the same thing occurred in the
U.S. some years ago and has now

been overcome. Sky Channel has
good audience levels, three times
greater than its nearest competitor,
and has established a firm place in
European television. There is sound
support from advertisers, but not
sufficient yet to generate profits.”

Earlier this year, Cruthers dis-
closed that SATV would consider an
association with a partner to
strengthen Sky’s position in Eu-
rope, and the company says discus-
sions are continuing with a number
of prospective investors.

The service is broadcast 18 hours
a day in 19 European countries,
reaching 9.7 million homes. The Sky
Trax pop music segment, which in-
cludes more than a dozen programs,
is also seen by viewers of Tele Mon-
te Carlo, Italy’s Video Music, and
Canada’s MuchMusic.

Despite audience gains, doubts
about the financial viability of Pan-
European satellite services have
strengthened during the last year,
with the collapse of the multination-

Dead’s Popularity Nudges
Arista’s Home Vid Launch

BY JIM BESSMAN

NEW YORK With the Grateful
Dead at the apex of their long,
strange trip, Arista Records has
taken advantage of the band’s cur-
rent chart-topping prowess to pro-
vide the debut product for the la-
bel’s new 6 West Home Video divi-
sion and eponymous product line.

The band’s just-completed 55-min-
ute concert tape, “So Far,” becomes
available on Oct. 28 for $29.95. It
follows the venerable group’s video-
cassette ‘““The Making Of The
‘Touch Of Grey’ Video and More/
Dead Ringers,” which was released
in August at $12.95.

At a recent press conference to
celebrate the completion of “So
Far,” Arista president Clive Davis
said the label launched its video line
and associated division after view-
ing the videocassette. Davis said
that music videocassettes have not
been handled “with the requisite en-
thusiasm and knowledge” offered
by a label.

Jim Cawley, Arista vice president
of sales and distribution, said that
the company had considered estab-
lishing a video label for a while but,
until the two Dead titles came
along, had not found the right prod-
uct.

“The activity level of the people
that we felt would buy [Dead video

FOR THE RECORD

In the Sept. 26 wrap-up of the
MTV Video Music Awards, a
photo of choreographer Paula
Abdul was misidentified as Su-
sanna Hoffs of the Bangles.
Abdul won the award for best
choreography for her work on
Janet Jackson’s “Nasty” video.

product] was very strong,” said
Cawley. “Dead fans are dedicated
to the degree that they're attracted
to everything about the band.”

Cawley said that Arista can do a
better job manufacturing and dis-
tributing the new videos than a
“third party that wasn’t as involved
with the accounts or the act.”

The “Touch Of Grey” cassette
was directed in May by Justin
Kreutzmann, son of Dead drummer
Bill Kreutzmann, while “So Far”
was filmed over a 2Y,-year period di-
rected by Dead guitarist Jerry Gar-
cia and Len Dell’Amico.

The first program concerns the
making of the Gary Gutierrez-di-
rected “Touch Of Grey” video. The
second features seven songs record-
ed in the studio and at an Oakland,
Calif., concert, intercutting between
the two and adding various graphic
effects to highlight the lyrics.

Garcia noted that, although there
was considerable planning involved
in making “So Far”’—including the
taping of 25 tunes and Dell’ Amico’s
“wish list” of image insertions—the
video’s final cut, in true Dead fash-
ion, was a product of “mad luck.”

“We had to record five shows to
get an hour’s worth of good stuff,”
he said. Afterwards, he added, the
soundtrack was used as a “‘basic
template’” upon which the visuals
were layered in a manner he likened
to multitrack audio recording.

Davis said that the positive recep-
tion of the videoclip, including its
power rotation on MTV, was one of
the primary reasons for the unprec-
edented success of the single and al-
bum. (Other reasons cited included
increased airplay of several album
cuts on different radio formats and
the band’s growing appeal with
younger demos.)

Justin Kreutzmann, who has been
filming his father’s band since he

(Continued on next page)

al Europa project, cutbacks at the
“Best Of British” Super Channel-
/Music Box operation, and in-
creased competition in the shape of
MTYV Europe.

One industry chief who has had
exploratory talks with Sky Channel
about the possibility of taking a fi-
nancial interest is Ted Turner, who
was in London during mid-Septem-
ber for the launch of his CNN news
service on eight of Britain’s 12 fran-
chise cable systems.

Turner, who has also spoken with
the financially troubled Super Chan-
nel, reportedly commented after-
wards: “We have vast entertain-
ment resources, and we’d love to de-
ploy them in Europe when we can
see that the barrel has a bottom to
it. [ just don’t see the need to fund
somebody else’s losses.”

Killer Cats. When Elektra Records hired Fisher & Preachman to direct glam
rockers Faster Pussycats’ debut music video, the producing/directing team
brought in film maker Russ Meyer (director of the ‘Faster Pussycat! Kill! Kill!
Kill!,” which provided the inspiration for the band’s name) to direct the clip.
Shown here, back row, from left, are Brent Bowman, producer of the clip;
Preacher Ewing; and Faster Pussycat’s Brent Muscat. In the front row, from left,
are band members Mark Michaels and Tamie Down, Meyer, and band members
Eric Stacy and Greg Steele.

J

THE
2YE

by Steven Dupler

HIT OR MISS? It’s still too early to tell, but it will be
interesting to see what happens to Terence Trent
D’Arby now that Columbia has begun to work his sin-
gle, “If You Let Me Stay,” back in his native U.S.

The newest high-powered funk-rock phenom (who has
been described by one acerbic industry wit as “a black
Michael Jackson”) has been tearing it up in Europe: His
album, “Introducing The Hardline According To Ter-
ence Trent D’Arby,” debuted at No. 1 in England this
summer, hitting the platinum sales mark there in just
three days. The record is still riding in the top 19 on the
Music & Media Pan-European chart, where it’s been
since its debut July 24. CBS is hoping that that fever will
cross the Atlantic along with D’Arby.

As anyone who has seen the dynamic, diminutive sing-
er live knows, D’Arby’s the very model of the modern
visual act. Strutting and snaking his way across the
stage, using his long braids as a prop, he’s a study in the
art of transforming poised affectation into electrical en-
ergy. In other words, a video director’s dream.

So it’s not surprising that the clip for “If You Let Me
Stay” capitalizes on D’Arby’s looks and moves; in fact,
his pretty face and whippetlike body are practically the
only things in it. He plays for the camera. And it works.

So, what's the game plan? CBS has turned to music
video channels—specifically, Black Entertainment
Television and MTV—to establish D’Arby’s image in
the U.S. And if everything goes right, the sing'e ought
to be showing up at radio in, say, two or three weeks.

“We heard about him a month ago,” says Jeff New-
man, BET’s programming director. “I heard the record
on an import cassette and immediately called CBS to see
what they planned to do in the States.”

Newman says he was told by the label that D’Arby’s
single was to be given to MTV as the Hip Clip (eight
plays a day for a week) for Sept. 16-23. Howevar, there
was no agreement with MTV that the video would be
given to the channel exclusively.

“Of course, the very nature of the Hip Clip—which is
intended to help break new acts rather than showcase
big stars—means that exclusivity is rarely asked for on
these clips,” says an MTV spokesman.

“I told them I wanted to be a part of this guy’s devel-
opment,” says Newman. CBS said yes, and BET added
“If You Let Me Stay” on Sept. 17 to both its “Video
Soul” and “Video Vibrations” programs, and it is cur-
rently in medium rotation.

“Now, we wait for the clip to establish itself in medi-
um rotation; in other words, we wait to see if the record
breaks at radio and retail,” Newman says. “If that hap-
pens, we'll move it into heavy.”

By the same token, Newman adds, “If the record
stiffs, there’s no reason to continue to air the clip. Even
though I love it, if the rest of the country doesn’t, then I
have to respond to that.”

MTV, an international operation, had already jumped
on the D’Arby single, way back in August.

When MTV Europe kicked off on cable via satellite
Aug. 1, “If You Let Me Stay” was the channel’s premier
Mega Mover clip (the Euro version of the Hip Clip,
played every hour for a week). D’Arby was also asked to
perform live at the Roxy in Amsterdam during MTV Eu-
rope’s launch party.

“We are very strong on Terence,” says Sam Kaiser,
MTV’s vice president of programming. “He projects an
enormous amount of star quality and charisma in the
video. It’s not everything that hits No. 1 in England that
will translate this well over here.”

Nonviewers of MTV and BET will get a look at D’Ar-
by this week, as CBS begins to service the clip to a wide
variety of other outlets, both national and local.

Kaiser notes it is difficult to say how long any buzz on
D’Arby’s video will take to translate to radio. However,
at least one often-prescient station, New York’s cross-
over-format WQHT-FM, added the single last week.

KEEP AN EYE OUT FOR: Robbie Robertson’s first
music video; award-winning directors Godley & Creme
have already been approached. Geffen Records is plan-
ning a major MTV promotion for the clip, which will run
sometime in October. “Showdown At Big Sky” is cur-
rently planned as the first single.

The former lead guitarist, singer, and songwriter for
the Band is no stranger to the camera, though. Several
years ago he acted in (and scored) the feature film “Car-
ny,” and also, of course, appeared in Martin Scorsese’s
film on the Band, “The Last Waltz.” Robertson’s al-
bum—due Oct. 27—features duets with U2’s Bono and
Peter Gabriel.

SOLID NUMBERS: The debut show of the new musi-
cal variety series “It’s Showtime At The Apolle”
racked up some highly respectable Nielsen numbers two
weeks ago. The syndicated show is seen in some 100
markets. Here’s a sampling of how it did in a few of the
toughest: a 5.3 rating and a 19 share in New York (in
that killer 1 a.m. slot); a 4.6 rating and a 24 share in Los
Angeles; and a 5 rating and a 17 share in Chicago. The
numbers may have been helped out by the appearance
of chart-topper L.L. Cool J as the first host. Also on the
show, which is taped live at the legendary Apollo The-
atre in Harlem, were comedian Rick Aviles (a show
regular); MCA’s Breakfast Club; and Atlantic’s Donna
Allen.
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VIDEO TRACK

NEW YORK

NATIONAL VIDEO CENTER re-
cently edited a hourlong HBO spe-
cial featuring pop artist Carly Si-
mon. The concert was filmed dur-
ing a rare public appearance on
Martha’s Vineyard in Cape Cod,
Mass., where she performed mate-
rial from her new Arista album,
“Coming Around Again.” Champi-
on Entertainment produced.

Post Perfect has opened a new
postproduction facility, located in
Manhattan at the Daily News
Building, 220 E. 42nd St.

OTHER CITIES

DIRECTORS STEVE CHASE and
Kari Skogland have joined the
staff of Champagne Pictures in
Toronto. Among Chase’s most re-
cent productions are vidclips for
the Nylons’ ‘“Happy Together”’
and Platinum Blonde’s “Contact.”
Skogland was responsible for vid-
eos for Haywire’s ‘‘Dance Desire”
and Frozen Ghost’s “Promises.”
Nashville artist Tanya Tucker
makes her video debut with a clip
for “Love Me Like You Used To.”
It was shot on location in San Fer-
nando Valley, Calif., with director
Jack Cole, who was behind the
scenes for videos for Anne Mur-

ray, Randy Travis, Amy Grant,
and K.T. Oslin. Nick Marck pro-
duced for One Heart Productions.
“Love Me Like You Used To” is
the title track and first single from
Tucker’s latest Capitol album.

Production companies and post-
production facilities are welcome

to submit information on current
projects. Please send material to
Linda Moleski, Video Track, Bill-
board, 1515 Broadway, New York,
N.Y. 10036.

NEW
VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

CABARET VOLTAIRE
Don't Argue
Code/EMI-Manhattan
Limelight Productions

Peter Care

GANG GREEN
We'll Give It To You

You Got It/Roadrunner
Paul Rachman/Envision
Paul Rachman

JELLYBEAN FEATURING STEVEN DANTE

The Real Thing
Just Visiting This Planet/Chrysalis
Toby Courlander/AWGO

Marcelo Anciano

LITTLE STEVEN

No More Parties

Freedom No Compromise/EMI-Manhattan
Doug Nichol

Doug Nichot

THE NORTHERN PIKES
Things | Do For Money
Big Blue Sky/Virgin

Total Eclipse

Ron Berti

PRETTY POISON
Catch Me I'm Falling
Hiding Out/Virgin

Patti Greaney

Bob Giraidi

PUBLIC IMAGE LIMITED
Seattle

Happy?/Virgin

4D Productions

Nick Willing

RED HOT CHILI PEPPERS

Fight Like A Brave

The Uplift Moto Party Plan/EMI-Manhattan
Greg Murphy

Dick Rude

TIMOTHY B. SCHMIT
Boy's Night Out
Timothy B./MCA

Bell One Productions

Kathy Dougherty

Horsing Around. MTM recording artists Schuyler, Knobloch & Bickhardt are captured performing in a 135-year-old barn

as they film their first video for the country label for the single “No Easy Horses.” Studio Productions Inc. of Nashville shot
the clip; MTM chief executive officer Alan Bernard and Studio Productions’ Mary Matthews were executive producers. The
director was Coke Sams.

GRATEFUL DEAD’S POPULARITY GIVES NUDGE TO ARISTA HOME VID LAUNCH

(Continued from preceding page)

was 8 years old (he’s now 18), was
handed the task of directing the
“Touch Of Grey” video by Garcia.
Kreutzmann noted that it was Aris-
ta’s intention to tape the making of
the video from the beginning.

“The whole project was so rare,”
he said. “The idea of the Grateful
Dead doing a video at all was
strange, and the images of the skel-
etons performing were so striking
that it warranted being taped just to
have, if for no other reason.”

But Kreutzmann, who also served
as production assistant on the recent
shoot for the follow-up video to “Hell

In A Bucket” (directed by Dell’A-
mico), said that the clip unquestion-
ably “opened up a lot of people who
otherwise wouldn’t have known there
was a new Grateful Dead record out
[as well as] a whole new group of peo-
ple who didn’t know there was a
group called the Grateful Dead.”

He added that the video also
“broke the Dead shell of not doing
videos,” which he said was really a
misunderstanding since the band
members all love film.

Arista’s Cawley said that regular
RCA/A&M/ Arista record distribu-
tion channels would be used to mar-

ket the two Dead tapes. But he not-
ed that the home video customer-
base differed slightly from that of
audio products since there were
some video-only consumers. He add-
ed that video ordering and shipping
procedures at major record chains
were somewhat stricter and more
time-consuming because videos are
“higher ticket items.”

Cawley said that there was a 20%
maximum return allowance on any
video title for any account, as op-
posed to audio product, where any-
thing can be returned, but with pen-
alty assessments past a certain level.
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PROGRAMMING

This report does not include videos in recurrent or oldie rotation.

WEEKS ON
PLAYLIST

DAVE ALVIN NEW TATTOO Epic

BELOUIS SOME ANIMAL MAGIC Capitol

BODEANS IT'SONLY LOVE Reprise

THE CARS  YOU ARE THE GIRL  Elektra

CRUZADOS SMALL TOWN LOVE Arista

ALISON MOYET WEAK IN THE PRESENCE OF BEAUTY

VIDEOS ADDED
THIS WEEK

YELLO OHYEAH PolyGram

THE ROYAL COURT OF CHINA  IT'S ALL CHANGED A&M

BREAKOUT
BREAKOUT
BREAKOUT
SNEAK PREVIEW
BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT

Columbia

*BRYAN ADAMS VICTIM OF LOVE A&M
*AEROSMITH DUDE (LOOKS LIKE A LADY) Geffen

VIDEOS

*DEF LEPPARD ANIMAL PolyGram
*GRATEFUL DEAD HELL IN A BUCKET Arista
MICK JAGGER LET'S WORK Columbia
LOVERBOY NOTORIOUS Columbia

SNEAK PREVIEW

MOTLEY CRUE WILD SIDE Elektra
U2 WHERE THE STREETS HAVE NO NAME Island
SUZANNE VEGA SOLITUDE STANDING A&M

*BELINDA CARLISLE HEAVEN IS A PLACE ON EARTH MCA

MR. MISTER SOMETHING REAL (INSIDE ME/INSIDE YOU) RCA

E b s MM N BN DNMNONMNONDRN

PETE BARDENS IN DREAMS Capitol

*DAVID BOWIE NEVER LET ME DOWN EMI America
CUTTING CREW [I'VE BEEN IN LOVE BEFORE Virgin
FLEETWOOD MAC LITTLE LIES Warner Bros.
*GENESIS ANYTHING SHE DOES Atlantic

HEART WHO WILL YOU RUN TO  Capitol

BILLY IDOL MONY MONY Chrysalis

MICHAEL JACKSON BAD Epic

HEAVY
ROTATION

POISON | WON'T FORGET YOU Capitol
PRINCE U GOT THE LOOK Warner Bros.
R.EM. THE ONE | LOVE IRS.

REQ SPEEDWAGON IN MY DREAMS  Epic
SWHITESNAKE HERE | GO AGAIN Geffen

BANANARAMA | HEARD A RUMOUR  London/PolyGram

RICHARD MARX SHOULD'VE KNOWN BETTER Manhattan
*JOHN COUGAR MELLENCAMP PAPER IN FIRE  Mercury/PolyGram

—
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GREAT WHITE ROCK ME  Capitol

ACTIVE
ROTATION

INSIDERS GHOST ON THE BEACH Epic
MARC JORDAN THIS INDEPENDENCE RCA
SQUEEZE HOUR GLASS A&M

WHITNEY HOUSTON DIDN'T WE ALMOST HAVE IT ALL  Arista

TERENCE TRENT D’ARBY IF YOU LET ME STAY Columbia

ECHO & THE BUNNYMEN LIPS LIKE SUGAR Warner Bros. 5
FABULOUS THUNDERBIRDS HOW DO YOU SPELL LOVE Epic 45

—
—
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ABC WHEN SMOKEY SINGS Mercury/PolyGram
BEE GEES YOU WIN AGAIN Warner Bros.
BRANDOS GETTYSBURG Relativity

GLEN BURTNICK FOLLOW YOU A&M

GO WEST DON'T LOOK DOWN Chrysalis

LOU GRAMM LOST IN THE SHADOWS  Atlantic
ICEHOUSE CRAZY Chrysalis

MELVIN JAMES WHY WON'T YOU STAY MCA

MEDIUM
ROTATION

KISS CRAZY CRAZY NIGHT PolyGram

EDDIE MONEY WE SHOULD BE SLEEPING Columbia
PET SHOP BOYS IT'S A SIN EMI-Manhattan
TIMOTHY B. SCHMIT BOY'S NIGHT OUT MCA

JOE WALSH IN MY CAR  Warner Bros.

TOM KIMMEL TRYIN' TO DANCE  Mercury/PolyGram
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BEAT FARMERS HOLLYWOOD HILLS Curb/MCA
BOLSHO! PLEASE Beggars Banquet/RCA

FIRE TOWN RAIN ON YOU Atlantic

FROZEN GHOST PROMISES Atlantic

HOODOO GURUS WHAT'S MY SCENE  Elektra

1Q PROMISES Squawk/PolyGram

LOLITA POP BANG YOUR HEAD Virgin

MOJO NIXON & SKID ROPER ELVIS IS EVERYWHERE
NEW ORDER TRUE FAITH Warner Bros.

NORTHERN PIKES THINGS | DO FOR MONEY  Virgin
THE OTHER ONES HOLIDAY Virgin

GREGG ROLIE HANDS OF TIME Columbia

STRYPER HONESTLY Enigma

SWING QUT SISTER BREAKOUT PolyGram

WA WA NEE SUGAR FREE Epic

BREAKOUT
ROTATION

WALK THE MOON DADDY'S COMING HOME MCA
WENDY & LISA WATERFALL Columbia

JOHN WAITE DON'T LOSE ANY SLEEP EMI-Manhattan

Enigma
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* Denotes former Sneak Preview Video.

For further information, contact Jeanne Yost, director of music programming,

MTv, 1775 Broadway, New York, N.Y. 10019,
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A Billboard Advertising Supplement

an't Stop Rockin’

The Life and Times of Billy, Dusty and Frank

BY SAMUEL GRAHAM

A heck of a long time ago, in a fine, fine
honky-tonk real far away

Night has fallen on a sleepy Texas border town. But
one young man, about 12 years old, is anything but
asleep. Huddled up under the covers while his parents,
his kid sis and his pet iguana are all pounding their
ears, so to speak, around the rest of the family home-
stead, he’s got the blues in his bones. While everyone
else is counting z’s, he’s listening to ‘“‘the X,” as in
XERF, a powerful radio station beaming up from
south of the border.

As the boy bends his ear to his transistor’s tiny
speaker, he hears Wolfman Jack wailin’, Muddy Wa-
ters growlin’, and Howlin’ Wolf moanin’ in the moon-
light. He hears vivid tales of Automatic Slim and Ra-
zor Totin’ Jim, of the Hoochie Coochie Man and the
Big Boss Man, of 47 miles of barbed wire and cobra
snake neckties. Why, he contracts a severe case of
heartburn just thinking about the steaming platefuls of
Loosiana hot links, red beans’n’rice, and collared
greens he’d be throwing back if he weren’t stuck in this
benighted little burg.

And he dreams of a another world. A world of
blues, beards and broads—uh, ladies—and not neces-
sarily in that order. A world of TV dinners, pearl
necklaces, velcro flies, and parties on the patio, of cus-
tom built automobiles and low golf handicaps, of
twang bars, tube-driven reverb units, and amplifiers
turned up to 11. In a better world, the young man de-
cides, every music video will have at least 33 discrete
sexual episodes. And in this world there will be not one
deity but three. Not Three Amigos, not Three Caballe-
ros, but Tres Hombres. Yeah, that’s right, he says to
himself. And we’ll call 'em ZZ Top . . .

ow, this is not an isolated occurrence.
Several light years away, in a place
called Houston, another young man
of about the same age wakes up on
Christmas morning, the Year of our
Lord 19 hunnert an’ 63, and finds a
genuine Gibson Melody Maker guitar
and Fender Champ amplifier—yup,
one with a tube-driven reverb unit—
under the family tree. Next to meeting Humphrey
Bogart, this is probably the biggest thrill he’s ever
had. He has his father to thank for it, so he does;
“Thanks, Dad,” he says, or words to that effect. Dad
understands. See, he’s a music man himself, a gifted
pianist who moved his family out west from New
York, New York, and soon found himself conducting
the Houston Philharmonic.

This young man thinks Beethoven and his ilk are
mighty fine. But o’ Ludwig van never heard a guitar-
ist named Wayne Bennett bend a sweet string behind
singer Bobby “‘Blue” Bland; otherwise he might have

2Z-2

followed a different career path. Once our boy, by the
good graces of a girl named Stella Matthew (who also
happens to be the family maid), gets a load of Ben-
nett, Jimmy Reed and Little Richard, there’s no turn-
ing back. At 14, he forms a band called the Saints.
Then he joins the Coachmen. Then he puts together
the Ten Blue Flames. And then . .. well, more on
that later. Just remember the kid’s name: Billy Gib-
bons.

In another town, name of Dallas—East Dallas,
to be exact—yet another young man has acquired an
ear for the blues. His dad is a truck driver. His mom
was a singer who used to ply her trade fronting big
bands. The kid picks up a bass guitar early on, in-
spired by the likes of Elvis Presley, and pretty soon
he joins his older brother, who plays guitar, in a band

An early ‘70s getdown:
““You mean there’s only three of ‘em?’’

called the Deadbeats. At 13, he’s hanging out in
black blues clubs, even sitting in regularly with guitar
great Freddie King. By his late teens he and his
brother have formed the Warlocks, who manage to
release a couple of single records on labels with
names like Paradise and Ara. His name: Dusty Hill.
Which brings us to Irving, Texas, a Dallas sub-
urb now sometimes known as the home of the Dallas
Cowboys football franchise. Out there in Irving, a
third young man, son of the office manager at a local
Ford dealership, has but one thing on his mind: girls.
Football’s a nice way to impress the ladies, so he
joins his high school team and becomes the star quar-
terback. Of course, the authorities don’t take it too

www.americanradiohistorv.com

well when they discover that the boy, at age 15, is
married to another student, so football is soon
crossed off his list of extracurricular activities.

The marriage, it seems, was a shotgun affair, and it
ends soon enough. The kid, ever alert for new ways
to garner a little female attention, decides to take up
playing drums; he’s seen the way teenage girls go
wild over the Beatles and figures they’re on to a good
thing. Not long after earning enough scratch to buy
his own drum kit, he’s playing in a Fort Worth strip
joint. Then he joins Dusty and Rocky Hill in the
Warlocks. Then the Warlocks change their name to
American Blues and dye their hair blue because it’s a
neat gimmick. Bleaching their hair white first so the
blue dye can take hold is but a minor inconvenience.
“I had to do 17 bleaches, and it hurt like hell,” says
the drummer, whose name is Frank Beard.

We now jump forward, oh, a few centuries.
By now, Billy Gibbons has caught on to a new sound
called “‘psychedelia”—something to do with long,
loopy guitar solos, flashing strobes, black lights and
mind-altering chemicals. Spearheaded by a group
called the 13th Floor Elevators, the sound
has caught on in Houston, so Billy gets rid of
about six Blue Flames and forms a quartet
called the Moving Sidewalks. In 1967 they
recorded ““99th Floor,” a teeming slice of
psychedelia, and lo and behold it’s a hit. The
next summer, the Sidewalks find themselves
opening a concert tour for none other than
the Jimi Hendrix Experience. *‘Jimi said,
‘The best thing you can do, brother, is turn it
up as loud as it’ll go,” ” Billy later recalls.
It’s a piece of advice he’s never forgotten;
why, even today he likes to play his amps at
egg-frying, eardrum-shredding volumes.

When several Moving Sidewalks are
pressed into service by Uncle Sam in late *69,
Gibbons hooks up with a shrewd promo man
named Bill Ham. Together they conceive of
a new band built around Billy and the Side-
walks’ drummer and keyboardist. This trio
records a tune called “Salt Lick” for Ham’s
Scat label. *Bout this same time, American
Blues is nearing the end of its road. There
have been some highlights: a couple of al-
bums, gigs at the Fillmore West in San Francisco,
residence at some of the scuzziest fleabag hotels the
Lone Star State has to offer. Finally they break up,
and Dusty Hill does some dates with bluesman Jim-
my Reed.

Gibbons’ new band is auditioning new members
and Frank Beard becomes the drummer. Frank
brings in his ol’ buddy Dusty Hill. And there you
have it. The three start jamming the blues, and two
or three hours later they’re still having fun playing
the same shuffle in C; Dusty says later, “It was good,
you know?” Bill Ham agrees, and he manages the
new group and goes on to be their one and only pro-
ducer. They call themselves ZZ Top. The date is Feb.
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10, 1970, and the line-up hasn’t changed since. “It’s
always been the same,” remarks Billy Gibbons. “The
only difference is we had smaller amps then.”

ZZ Top is soon hitting the concert trail, open-
ing for everyone from Alice Cooper and Ten Years
After to Mott The Hoople. ““That was back when a
Texas band was considered really hick,” says Dusty
Hill. “A lot of people thought we were a country
group.” Meanwhile, Bill Ham’s canny entrepreneurial
sense is already rearing its head. “When we were sec-
ond on the bill,” laughs Frank Beard later, *“[Ham]
would always get us on a tour with a band that was
through—that was fixin’ to break up and just doin’ a
money tour. And we’d get out there and just kick
their ass . . . [The other band] was through, and they
didn’t care who knew it, so people would remember
us.”

*“ZZ Top’s First Album,” featuring a mess o’ low-
down blues and power chord rock, is released by the
London label in 1971. Then comes “Rio Grande
Mud” in *72; “Francine” is a regional hit, and the
boys are starting to attract some sizeable crowds, like
10 grand in Dallas and 100 grand at ZZ Top’s First
Annual Texas Size Rompin’ Stompin’ Barndance &
Bar B Q in Austin (at that time—and to this day—
the largest crowd ever assembled for one show in
Texas history). With “Tres Hombres” (1973), the

—

The new band calls itself
ZZ Top. The date is Feb.
10, 1970, and the line-up
hasn’t changed since.

“little ol’ sagebrush bohemians,” as one paper calls
‘em, are really starting to tear it up. They land their
first national hit with *“La Grange,” in which Billy
sings the praises of a certain house of ill repute that is
later memorialized as *“The Best Little Whorehouse
In Texas.” *“Tres Hombres” sells platinum. Yessir,
the little ol’ band from Texas, to cop ZZ’s own han-
dle, is happening big time.

*Course, all that’s nothing compared to the sonic
boom that comes with ‘““Fandango,”” ZZ Top’s fourth
album (released in ’75). Sparked by the single
*“Tush,” in which Dusty waxes poetic on the virtues
of a portion of the distaff anatomy sometimes known
as the vertical smile, “Fandango’’ languishes on the
Billboard LP Chart for no less than 83——count 'em,
83—weeks. Six months after its release, it’s still sell-
ing 50,000 copies a week.

By now, even the press has taken its collective
mind off art rock and disco long enough to take no-
tice of ZZ Top. In December, 1975, the august jour-
nal Newsweek reports that ZZ has ‘‘become one of
the biggest concert acts in the country. It has out-
drawn Elvis Presley in Nashville, broken Led Zeppe-
lin’s attendance record for New Orleans, and report-
edly sold more records last summer than the Rolling
Stones at the height of their celebrated national
tour.” The reason for all of this? Relentless and cal-
culated planning.

Like everyone else writing about ZZ Top, the
Newsweek reporter also marvels at their stage show,
even mentioning the $1,300 spangled cowboy threads
Billy and Dusty wear while performing. But com-
pared to what the boys have in mind for ’76, this is
small potatoes. The real action will come courtesy of
the legendary “ZZ Top’s Worldwide Texas Tour,”
aka ““Taking Texas To The People,” a little sojourn
scheduled to travel to 100 American cities and as far
afield as Europe, Australia and Japan.

Yeah, this tour is really somethin’. It takes 11 vehi-
cles, including seven huge semis, to transport the 75
tons of equipment used at every gig. The Texas-
shaped stage alone costs 100 grand. Behind it stand
five large scrims depicting various panoramas of the
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Texas landscape. On it are actual desert flora, like
yucca and prickly pear cacti. And next to it are a
purebred longhorn steer, a black buffalo, a coyote,
buzzards, rattlesnakes, a complete menagerie. Alj
real. All alive. All smelly as all get out. “You know
what a buzzard’s defense mechanism is?”” Gibbons
asks later. “They vomit on you. And that is bad
stuff—it can be really raunchy.” But everything is
strictly on the up-and-up; a veterinarian and animal
expert are at every show, and the animals travel in
air-conditioned comfort all the way. “The buffalo and
the longhorn got treated better than we did,” grouses
Dusty, ‘“‘although they kept that from us for a long
time.”

The World Wide Texas Tour grosses over 10 mil-
lion dollars, with 1.2 million tickets sold. But after
this extravaganza (and another LP, 1976’s *“Tejas,”

4

Throughout history, ZZ Top fans have had
nothing to hide
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Left: Hollywood swingin’,
circa ’71; Above: Like a
glass of cool water in the
desert ...
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which features the deathless anthem
“Arrested For Driving While Blind”’),
our boys are tired, real tired, and it’s
decided that a break is in order. “When
it happened, we had no idea how long
it would last,”” says Frank later on. It
begins as three months and finally ex-
tends to nearly three years. Frank sets
off on a Caribbean cruise and doesn’t
come back. Dusty scuba dives off the
Cayman Islands and sails around the
Pacific Ocean. And Billy goes to Eu-
rope, Madagascar and points in be-
tween. “We’d been 300 days a year on
the road forever, and we just needed it,” is the way
Hill explains the vacation.

When the band finolly reconvenes toward the
end of the decade, Billy and Dusty notice something
funny about one another: since neither has shaved for
years, these boys both have beards that make Howard
Hughes in his latter days look like Little Lord Faunt-
leroy. We're talking serious growth here, folks. True
Gabby Hayes material. *“When we laid eyes on each
other, I thought, ‘That’ll work,” " Gibbons recalls.
“So we left it and it became our thing. Our image
was 50 obtuse to begin with that I thought, hell, if
this ever goes over, who cares? . . . We figured, man,
{people] are going to think we're a bunch of hicks, or
thev’re going to think we’re selling cough drops
agan.”

So the beards stay (except for Beard’s beard, ironi-
cally enough), and in the process, ZZ Top takes the
standard rock star look—the pretty face, the leonine
mane, the tight, flashy clothes—handcufTs it, fits it
with cement shoes and throws into the nearest la-
goon. In the process, they set themselves up to be one
of the major musical phenomena of the 1980s.

Bill Ham has been busy extricating the boys from
their London Records deal and forging a new busi-
ness arrangement with the Warner Bros. diskery. ZZ
Top’s first product for their new employers is called
“Deguello,” released in 1979. The title, loosely trans-
lated as ‘‘Spare no quarter,” refers to General Anto-
nio Lopez de Santa Anna’s order to his troops re-
garding the storming of the Alamo way back in 1836.
For millions of record buyers, however, *“Deguello” is
more notable for its liberal references to sunglasses
(cheap ones, natch; “I have bought a 1,000 pair of
them,” says Dusty), stockings, automobiles, automo-
bile mechanics and other accoutrements of the ZZ
Top lifestyle. After this album, no one will ever be
{Continued on page ZZ-4)
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Can't Stop Rockin’

(Continued from page ZZ-3)

able to say, “I’'m Bad” without also adding, “I’'m Na-
tionwide.”

A couple of more years pass before the release of
“El Loco,” a masterwork that leaves many people
wondering about the true meaning of ‘““Tube Snake
Boogie” and “Pearl Necklace.” Billy Gibbons, how-
ever, denies any allegations of misogyny, claiming
that “I Wouldn’t Touch It With A Ten-Foot Pole”
actually refers to an encounter with something abom-
inable somewhere in the Himalayas. Many people be-
lieve him, too. What they find harder to believe is
that ZZ Top actually performs a ballad, called “‘Lei-
la.” Admits Frank, “It’s a new lick for us.”

By now, ZZ Top has been around for over a
decade. They’ve had hits, sold plenty of concert
tickets, had many laughs. But with the 1983 album
“Eliminator,” things assume a whole 'nother dimen-

comm———

Their first national single
is “La Grange,’”” which
sings the praises of a
certain house of ill repute.

sion. Success becomes enormous success—as in quin-
tuple-plus platinum in the U.S. alone and still rising,
you dig. Now, the beards have a lot to do with this,
but there are other factors as well. For one thing, the
band has added some spice to its musical brew: syn-
thesizers, drum machines, more elaborate production
techniques. But they’ve done it in true ZZ style.
Laughs Billy, “Our synthesizers sound like the
wrecked bombshell of a car being dragged by a tow
truck. There aren’t going to be too many high-brow
glances being cast our way.”

The very idea of ZZ Top joining the synth brigade
has some folks up in arms, but Dusty has an answer
for that. “In a really, really simplistic way it’s like
rockabilly in the early days, when they wouldn’t use
a drummer on the Grand Ole Opry,” he says. “The
technology is a tool that we use, and whatever we
play is going to sound like this band . .. We started
off like [a blues band], and even if we wanted to—
which we don’t—we couldn’t get the blues out of us,
’cause the roots are so imbedded.”

Along with the synths, opines Billy G., are songs
which “more genuinely reflect a truer sense of our
honest emotions. A lot of our earlier work was chron-
icles of Texana and events that were of substance for
the guy living in Texas . .. Our appeal has broadened
so much because we’ve just gotten honest and started
singing about things that were not so regional.”

Finally, of course, there are the videos for
“Gimme All Your Lovin’,” “Sharp Dressed Man,”
“Legs,” and “TV Dinners.” They’re clever, they’re
funny. They feature girls with gams you could swing
like Tarzan from, which helps persuade the kids to
watch ’em. Most of all, there’s this attitude. “We've
never taken ourselves that seriously,” says Frank.
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“Everything is like, ‘Step back and look for some hu-
mor and some degree of coolness.” And although that
was always there in the music, it took the videos to
get that across.” And why is it that the boys in the
band never get the girls? Explains Frank, “Hey, we
know those girls wouldn’t look twice at us.”

And so it continues. A new album, “Afterburner,”
is released near the end of ’85, ZZ Top’s 15th year. It
sells, too, passing the six million mark worldwide.
There are more videos—for ‘““Sleeping Bag,” “Rough
Boy” and “Velcro Fly”—and those girls just keep
getting more fetching. And the boys hit the road for a
220-date tour offering what one perceptive critic calls
*“the basics: bluesy guitar, gritty vocals and a groove
as big as the Lone Star State,” along with a stage
show (complete with minimalist “‘dance” routines by
Billy and Dusty) that has the folks cheering in the
aisles. Hell, ZZ Top is so big, according to one
knowledgeable source, that in one year they stand to
sell half a million dollars’ worth of keychains special-
ly designed for the Eliminatormobile, which became a
regular feature in those popular videos.

These boys, and their beards, simply show no sign
of slowing down. But you gotta wonder what keeps
’em going. Laughs Billy, “People say, ‘You’ve been
doing this for 17 years. Doesn’t it get old?’ I say,
‘Man, you ought to see it from our side! Ain’t noth-
ing old.” Every night there’s a new surprise.” And the
real key to their longevity? Gibbons pauses, and then
says, “‘Bottom line is it’s mutual admiration of the
music, coupled with our constant quest to see if we
can ever learn it.” Adds Dusty, “I think we’re getting
there.”

Samuel Graham, a Los Angeles based writer, recently
provided the text for Kenny Rogers’ ““Your Friends
And Mine”; he is also the author of “Fleetwood Mac:
The Authorized History.”” When he isn’t writing
speeches for Walter Cronkite, Jane Pauley and U.N.
Secretary-General Javier Perez de Cuellar or writing
articles for USA Today and Esquire, he practices his
own version of “A Fool For Your Stockings” on his
Billy Gibbons model Chiquita guitar.
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From Where
[ Stand

he band and I can’t help but think back

on all the people who have helped make

it all happen. No one gets to the top by

themselves, and for ZZ Top there were

so many people along the way who gave

them a boost when they needed it. I'm
thinking, of course, of our friends at radio—the
program directors and music directors, and DJs
who were always willing to give their music a
chance. I'm thinking of the retailers, who took a
chance when ZZ Top was just another name look-
ing for a space in the bins. I'm thinking of the writ-
ers and publications who helped make their readers
aware of ZZ’s music. I'm thinking of the video out-
lets that gave the world a new perspective of ZZ
Top. I'm thinking of concert promoters everywhere
who believed in what we were doing—and put
their faith on the line. And I'm thinking of the help
and support we received from London Records ini-
tially, and from the label that has been so instru-
mental in bringing us the rest of the way to the
top: Warner Bros. Records.

Much is said about the fierce competition that
exists in the music business and I guess it’s true.
For us, though, there’s a whole other side to the
story: individuals who not only wanted us to suc-
ceed but did all they could to make that dream a
reality. From where I stand, I’d have to say that
the ZZ Top saga is really shared by all of our
friends and supporters, down through the years—
genuine, committed, and professional friends.

Hey, you know who you are. On behalf of the
guys, I'd just like to say, thanks. It’s been great.

And it’s gonna be even better. ;

The guys hit the motherlode in the London (Records) gold mine
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View from the Boardroom

BY DAVIN SEAY

The multi-platinum players, Vancouver, December 1985, left to right: George Gerrity, WB

VP /Director of Promotion; Bill Ham; Bob Merlis, WB VP /Publicity Director; Dusty; Billy;
Lenny Waronker, WB Records President; Mo Austin, WB Chairman; and Frank.

he addition of ZZ Top to any artist roster
is the kind of coup most record company
talent scouts only dream about. And
when the Texas trio signed to Warner
Bros. Records in 1978 it was indeed a
dream come true—for both the band and
the label. One of the most popular

and enduring groups in rock history had

connected with a company with a long-

standing, and well-earned, reputation

for working with, and responding to,

artists and their needs. In the ensuing
nine years, the ZZ Top-Warner Bros.
Records partnership has set new stan-
dards for creativity, long-range career
planning and, of course, over-the-top
success. The Warner Bros. Records staff,

in close coordination with manager/produc-
er Bill Ham and his Lone Wolf Productions
organization, has maximized ZZ Top’s tremen-

dous popularity and positioned them as a band for
the "90s.

ZZ Top’s first two albums for Warner Bros., *“‘De-
guello” and “El Loco,” quickly joined the group’s
string of hits for London Records. That catalog,
which came to Warner Bros. with the band, is itself
the subject of an ongoing marketing campaign, with
albums such as “Tres Hombres,” “Best Of ZZ Top,”
“Tejas,” and ‘“‘Fandango” recently reaching new sales
plateaus.

ZZ Top’s status in modern music is legendary,
but few could have anticipated the incredible success
of their third Warner Bros. release, 1983’s ‘“Elimina-
tor.” In domestic sales alone it has topped six million,
spawned a hugely successful world tour, and yielded
a new crop of ZZ Top classics: “Gimme All Your
Lovin’,” “Sharp Dressed Man,” ““Legs” and others.

It was a feat they repeated two years later with
“Afterburner,” another multi-platinum monster and
further proof of the powerful and productive relation-

ZZ-10

ship between ZZ Top and Warner Bros. Records.

*“We had a very special situation when ZZ Top
came to Warner Bros.,” remarks the company’s
board chairman, Mo Ostin. *“The band hadi’t been in
the public eye for three years. We knew that their ap-
peal was deep, but I think it surprised everyone just

how attractive they’d be to a new generation of lis-

teners. They simply picked up where they had
left off and went on to achieve a phenome-
nal multi-platinum breakthrough with us.

When something like that happens, and

continues to happen, one of two things is

possible: artists are either keeping up with
the times or setting the pace. For ZZ Top
it was obviously the latter.”

*“ZZ Top’s musical approach is simple,
subtle and extremely effective,” says Warner
Bros. Records president Lenny Waronker,
who headed the company’s a&r department when
the band was first signed. “They stay close to their
base and make the changes count. There’s a real con-
tinuity from album to album and it’s in their mastery
of rock’n’roll basics. When they introduce new ele-
ments—synthesizers on *“Afterburner” or with a bal-
lad like “Rough Boy”—it really stands out. ZZ Top
understands dynamics; in music and in everything
else.”

Part of the ZZ success story at Warner Bros.
has been in their revolutionary use of music videos.
“The band’s videos have always been state-of-the-art
examples of what’s possible in the medium,” com-
ments Jo Bergman, vice president of video for
Warner Bros. Records. “They’re hip, inventive and a
lot of fun to watch. I think they were also key in es-
tablishing the band’s identity to the audience of the
’80s. The band picked up on the potential of video
right away and used it to find an enormous new fol-
lowing.”

It was a following that also tuned into the group’s

(Continued on page ZZ-46)
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THEY JUST WANNA TESTIFY

The baddest boys in show
business.
KIM WILSON
Fabulous Thunderbirds

The tuffest little rock’n’roll
trio this side of Mars. Little
Son Jackson meets Big Daddy

" “  Roth.
mA«‘A

il

JIMMIE VAUGHAN
Fabulous Thunderbirds

BREAK

BY JOHN MILWARD

(Editor’s note: In July of this year, Walt Maguire died
at his home in Tenafly, N.J. He had recently come out
of semi-retirement to work on special projects for the
band he had signed 17 years earlier as London Rec-
ords’ Vice President of Pop A&R: ZZ Top.

At that time, Bill Ham was London’s local promo-
tion man in Houston, and was just beginning to work
with a promising new band: ZZ7 Top.)

WALT MAGUIRE REMEMBERED . ..
Bill Ham: “The first time I met Walt was at a Lon-
don National Sales Meeting in New York, where I

was thoroughly impressed by the product presenta-
tion made by him, along with Sales VP Herb Gold-

i i
A G

Together for the last time: Walt Maguire
with the band and Bill Ham backstage at
The Meadowlands, summer 1986.

farb. They were extremely effective and dynamic,
working off of each other as they talked about the
product. At the time, London was the home of some
of the most important rock acts of that period—Ilike
the Stones, Ten Years After, the Moody Blues, Savoy
Brown, blues great John Mayall and the Blues-
breakers with Eric Clapton, and many others. The
band and I always knew we wanted to be on London,
but now I was determined to sign them to the label.
“Walt and I immediately established a great work-
ing relationship as A&R man to promotion man, one
of the main reasons being our mutual interest in the
blues. When I first played ZZ Top for him, he was
(Continued on page ZZ-46)
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“ ov ZZ Takes Retail

he love affair has been going on for nearly
20 years: ZZ Top and top music retailers
across the country and around the world.
And it’s no wonder: The Lone Star State’s
most famous musical export has chalked
up a steady—and steadily growing—record
of smash albums that continue to sell for

< months, and even years, after their initial release.
There’s a timeless quality to the sound of ZZ Top ... a
quality that keeps bins full and customers coming back.

Since the release of their first LPs back in the early
"10s, ZZ Top has proved among the consistent and du-
rable sellers in the modern musical realm. It was a
trend that established itself with such classic offerings
as “Tres Hombres,” “Fandango” and *“Tejas” and con-
tinued even after the group returned from a long per-
forming and recording hiatus. ZZ Top’s string of hit
Warner Bros. albums, beginning in 1978 with “De-
guello” and continuing through “El Loco,” the tower-
ing “Eliminator” and its full-throttle follow-up, *“After-
burner,” at first matched, then far exceeded their
previous sales track record. ZZ Top, in short, have
dominated sales charts from the beginning with all sys-
tems go for the forseeable future.

“A new ZZ Top album always has an immediate im-
pact on our best-seller chart,” enthuses Musicland’s
Dick Odet. “We have a policy when it comes to this
particular group; order a lot and order often. We know
we’ll be stocking an item that not only will draw people

liboard Advertising Supplement

B

BY DAVIN SEAY

into the store, but will justify the space it occupies for
as long as we can offer it. Everything they do continues
to sell very well.”

The strength of ZZ Top’s 10-album catalog is a sub-
ject that comes up again and again when major retailers
discuss the group’s solid sales history. “I can’t remem-
ber a time when a ZZ Top album wasn’t a cause of real
excitement for us,” remarks Elroy Enterprises’ Roy
Ember. “Any group that has been in the music business
for as long as ZZ Top and has still managed to main-
tain such a strong sales profile has got something very
special going for them. They’ve always been a signifi-
cant part of our overall gameplan, especially when it
comes to catalog sales. We have a healthy respect, built
on years of great performance, for any group that can
continue to sell even their first and second albums after
10 or 15 years. ZZ Top is a perennial and that makes
them very good for our business.”

Indeed, ZZ Top’s success story has had a distinct rip-
ple effect in retail realms. “This is a special group,”
comments Jay Perloff of Philadelphia’s Universal One-
Stop. “They’re not just playing what happens to be hot
on the charts. They create their own heat. They’re
trend setters and their up-front and ahead-of-the-pack
position extends to the floor of the store, where a ZZ
Top album is a sure-fire crowd-puller. Their kind of
sound sparks interest in other music as well, whether
it’s traditional blues or straight-ahead rock’n’roll. That’s

(Continued on page ZZ-40)
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“But do we really need a fourth member?’/
The band with Johnny Carson on ““The Tonight Show,’”” June 1986
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THEY JUST WANNA TESTIFY

They’re Groovemeisters!
DON JOHNSON

| THEY WROTE
WE QUOTE

“Z Z Top--the only hip boogie
band in the entire universe.

NEW MUSICAL EXPRESS

w THEY JUST WANNA TESTIFY

It was a great experience for
me to be involved with ZZ

& Top’s music, in addition to
participating in one of their
videos. Their enormous talent
and abilities have done so
much to broaden their

audience appeal.
JELLYBEAN BENITEZ

THEY WBOTE
WE QUOTE

¢
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TUNING IN TO ZZ TOP

Original ZZ Top songs have been heard in:
Miami Vice
(The) Insiders
Heart of the City
St. Elsewhere
Hunter
Streets of Justice
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* CAN'T WAIT TO SEE YOU BACK HERE. “THE BIACK JACK'
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Z Top is coming.’

What’s a ZZ Top, and why is it
coming to my town? There are
bumper stickers all over town that
read, “ZZ Top is coming.” But what
can it mean?

A week later, posters all over
town announce that ZZ Top will be
playing the Elks Lodge Hall on Sat-
urday. So that’s what ZZ Top is—a
rock’n’roll band. Now that they
have my attention, the next obvious
question is, what do they sound like? Easy answer: go
see them and find out for myself.

In 1970, that was how this trio of Texas blues
musicians bid for the public’s consideration, with
these self-promoted tours. A few visual gimmicks
didn’t hurt, either. At this seminal point of their ca-
reer, guitarist Billy Gibbons sported a mane-like
beard, and bass player Dusty Hill’s head was clean-
shaven, except for a top-lock—not unlike Attila the
Hun. Drummer Frank Beard had colorful hair, hav-
ing just left a band called the American Blues, whose
members, according to legend, dyed their hair blue.
Now imagine, if you will, a band that looked like that
in your Elks Lodge Hall playing the blues so loudly
and so powerfully that only a dead person could help
but take notice.

Billy Gibbons was inspired to form ZZ Top after
watching the Jimi Hendrix Experience blow through
Texas in 1969. The plan was to look flashy and play
the blues loud. Due to the limited funds at their dis-
posal at the time, however, mostly they played the
blues loudly. They toured throughout Texas, Louisi-
ana, and Mississippi, building a strong following
wherever they appeared. By 1971 they had an LP out
on a major label (London Records) and found them-
selves opening shows for Janis Joplin, Humble Pie,
and other major acts of the period—many of which
are no longer with us (for whatever reason), unlike
ZZ7 Top.

In 1972, the Top opened some dates for the Roll-
ing Stones, who were using sheets of mylar (a type of
plastic with mirror-like reflection capabilities). The

Left to right: Deguello-era
get-together; The Lone
Wolf Horns; Worldwide
Texas Tour

ZZ-14

Tres ocos

band took note. Soon ZZ Top were headlining their
own shows, and huge mylar panels were hung around
the stage, causing the lighting effects to multiply.
Forty lamps looked like 300. Also around this time
Billy Gibbons appeared a time or two wearing hot

——

The Worldwide Texas Tour
set featured a Texas-shaped
stage, a Longhorn steer, a
buffalo, and a real-life
Diamond-back rattlesnake.
pants and knee boots—an i1dea that must have looked
much more stunning in the lke & Tina Turner Revue
from whence it came. Also in 1972, ZZ Top recorded
and released *“Rio Grande Mud.”

The next year saw the “little ol’ band from Texas™
play nearly 300 shows. Mobility was considered more

www.americanradiohistorv.com

i\'.1y TheLook of Success

BY PHAST PHREDDIE PATTERSON

important than stage paraphenalia. The Top and their
crew would drive all night, set up and play, then
drive on to the next town. They had ground to cover
and worlds to conquer. At this time, Billy and Dusty
were using equipment known as Rio Grand Amplifi-
ers. Billy took a set of Marshall amps to some elec-
tronic wizards south of the border, where they were
modified to get that monstrous sound that made ZZ
Top so popular in those days. The only problem was
that the settings and the instructions were all in
Spanish. All they needed to know, however, was that
“fuerte’” meant loud, and off they went.

In 1973, this trio of Texans was getting a lot of
breaks. “Tres Hombres” was released, “La Grange”
was a top 40 hit, the Top played to sell-out crowds
nationwide, and word spread like wildfire. They
toured with Alice Cooper, setting up their Rio Gran-
de Amps in front of the elaborate stage props used by
the headliner, and won the crowds over with just the
joyous sound of the ZZ Top brand of boogie.

The next year, Billy and Dusty went shopping for
clothes at Nudie’s of Hollywood—that extravagant,
eccentric clothier of Nashville’s hottest stars. They
came away with suits bedecked with rhinestones and
roses, 10-gallon hats, and handcrafted boots that be-
came their trademark for the next several years.
“Fandango” was released in 1975, the cover of which
displays the two front men proudly wearing their Nu-
die-created threads. Frank Beard, however, could not
participate in like garb because he didn’t want his
movements restricted by the heavy garments.

1976 was really the year that put ZZ Top on
the map. Or, to be more literal, the band took Texas
off the map and put it on the stage. They launched
the now-famous ZZ Top Worldwide Texas Tour,
“Taking Texas to the People”’—the first of many
high-cost, elaborate rock’n’roll stage productions—
and considered by many to be the finest of all time.
The set, which took a full day to set up and another
full day to break down, incorporated a huge Texas-
shaped stage floor built with a 10 degree rake down-
stage to upstage (much like old-time stages) with a
(Continued on page ZZ-16)
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The Look of Success

(Continued from page ZZ-14)

backdrop that presented a panoramic view of the
West Texas mountains. Either side of the stage fea-
tured the flora and fauna indigenous to the state:
mostly desert flowers, yucca and cactus plants; turkey
vultures were perched on either side, and a Diamond
Back Rattlesnake in a glass dome on the southern-
most tip of Texas—right where Brownsville would
be, and where those closest to the stage could get a
good look at it. Also on the stage were farm-style
wooden fences, wagon wheels, sun-parched steer
skulls—you know, the stuff one would likely see if
one were to take a couple of days to drive through
Texas. Then, of course, there were a real-life, full-
grown steer, and a real-life, full-grown bison bull,
each complete with horns and two tons of meat. The
visual effect was not unlike a Buffalo Bill Wild West
Show. The album released during this tour was ap-
propriately called “Tejas,” the Mexican word for
great state of Texas.

The legal aspect of the tour is still discussed in law
schools, where the contract rider is an example of the
outlandish. It called for, among other things: a quali-
fied veterinarian to be on call for 24 hours from the
time of arrival in the market, 200 bales of hay, walk-
ing facilities and quarters for the animals in a secured
area in the facility.

You get the picture. During the tour, the band uti-
lized 11 Semis carrying over 75 tons of equipment
and scenery—including air-conditioned facilities
(with a full-time trainer) for the two main animals.

;TKEY JUST WANNA TESTIFY

I mentioned ZZ Top in the
song “Young Country” for a
damn good reason: those boys
play so great it’s scary. We’re
looking forward to spending

i some rowdy times together
and if they ever find that

“Tush” we’ve all been looking for, I know they

can be counted on to share the wealth.

HANK WILLIAMS, JR.

ZZ-16
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Left: The Eliminator on
stage; Above:
Afterburner kicks in

o

And there were incidents, to be sure, like the time the
Bison was spooked by a generator and jumped, only
to land on a pair of limousines—as if they were beer
cans.

How were the beasts included in the presentation?
Glad you asked. The show would start with the stage
black. A spotlight on the center stage would reveal a
silhouette of a cactus and a wolf howling at the
moon—the image was similar to the one used as the
logo for Lone Wolf Productions. On either side of the
stage out of sight from the audience were a pair of
scissor-lift platforms, each holding a horned critter.
The platforms slowly rose above stage level, display-
ing the spotlighted animals for all to see as “The Eyes
Of Texas” was being played. This lasted for about a
minute, then the animals were lowered and led back
to their pens, and the real show got under way. When
the tour was over the critters were certified barnyard
stars and retired to the good life. The tour lasted part

The 1981 show had some
of the most unique laser
effects yet to be created for
the rock/n’roll industry.

way through 1977. This powerful, overwhelming vi-
sual presentation was one of the biggest grossing
tours of the era. When it was over, Frank, Dusty and
Billy retired to the good life themselves. Well, for a
couple of years, anyway.

In 1979, after hardly seeing each other for two
years, Dusty and Billy realized that they both had
very long beards, and decided to use them to their vi-
sual advantage. They also had learned how to play
the saxophone during their time off. When it was
time to record their first Warner Bros. Records LP,
“Deguello,” they doubled as the Lone Wolf Horns
and were overdubbed onto the album. On tour, when
it was time to play a song with the Lone Wolf Horns,
a screen was unfurled and the projected image of the
Lone Wolf Horns (with sound, of course) played
along with the regular trio. The fans loved it.

The fans also loved ZZ Top’s new l-0-n-g bearded
look. The Nudie duds were ditched in favor of black
suits with a black derby for Billy and a black beret
for Dusty; Frank had a much larger drum set. This
tour also premiered the Varilite, seven-color pro-
grammable motorized light that moves 360 degrees
on one axis and 210 degrees on another with the ca-
pability of focusing thin or wide. It basically boiled
down to one groovy light show with fantastic music.
The fans loved it all as the Top toured into the *80s.

If it was 1981, then the LP was “El Loco.” The
cover photo depicted our heros decked out in cover-

(Continued on page ZZ-42)
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Don't Tush That Dial: &
Radios L
Love Affair with

BY STEPHEN PADGETT

onsultant Lee Abrams calls them a “heritage”
band. A band whose sound is so distinctive,
whose listener base is so loyal and broad and
whose longevity and consistency is such that
it places them in rare company among the
great rock’n’roll bands.

In the 17 years since ZZ Top’s marinated-
in-beer, baked-in-the-sun sound rose up out of Texas,
they have become one of the important programming
tools for American AOR. Especially in their native
south, ZZ Top has begun to enjoy the sort of consistent
recurrent airplay of bands like the Beatles, the Rolling
Stones and Led Zeppelin.

It's ZZ: Be Consistent: “They’ve always been a
dirty, sweaty, gritty, electric blues/rock-based band,”
claims Dallas/Ft. Worth FMer KTXQ/Q-101’s Red-
beard. “Even with the hi-tech recording techniques they
used on ‘Eliminator’ and ‘Afterburner,” when you break
down the songs, they’re still based on blues/rock licks.”

“What’s so great about them is that they are trend-
less,” says Abrams, whose Burkhart/Abrams firm con-
sults a spate of high-flying AORs and “Classic Rock”
stations. “Regardless of what happens, they come out
with ZZ Top music and people love it. They’re authen-
tic. They reek legitimate, hard-working rock’n’roll.
Some bands are just sort of plastic, won’t be here next
year. These guys just keep coming.”

Abrams’ stations play ZZ Top four or five times a
day. “Part of the magic there is you can play different
songs,” he says. “ZZ Top is one of those bands, the sec-
ond you hear them you know who it is. The familiarity
is really based on the sound rather than the songs, so
you can play just about anything.”

Redbeard was playing ZZ Top, he claims, right from
the beginning in 1971 when he was spinning records for
WHMQ in Findlay, Ohio. “ZZ Top struggled for years,
album after album after album, to get any kind of sig-
nificant airplay,” says Redbeard. “But the neat thing
about ZZ Top is that they never sold out. They never
changed the direction or feel of the band . .. Rather
than ZZ Top swinging away from their roots, they just
held their ground and waited for the merry-go-round to
come around their way.”

The key has been a slow evolution. ‘“They do
evolve,” Abrams contends, “but they continue to evolve
slowly. Yes’s evolution, for example, was shocking with
(Continued on page ZZ-48)
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Congratulations to ZZ Top from
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We are proud to have been your
recording studio for Tres Hombres,
Fandango, Tejas, Deguello, El Loco,
Eliminator and Afterburner

Ardent has been reproducing the great sounds of great
artists for more than 20 years. Our engineers and
programmers employ the latest techniqgues and equipment,
like 32 track digital recording, SSL consoles, and Fairlight
Series Ill. They produce superior results at reasonable cost in
an atmosphere of Memphis music tradition and hospitality.
Which is why great artists like ZZ Top try us once and keep
coming back for more.

ARDENT « 2000 MADISON AVENUE ¢« MEMPHIS, TENNESSEE 38104 « 901/725-0855
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BY RALF BRUNKOW

verseas, ZZ Top took a while catch-
ing on—simply because they had not
appeared outside the U.S. that much.
But when they arrived, they arrived!
Today, most of the band’s stateside
friends are not yet aware of the inter-
national fame and the sensation these
three guys have created outside the
US.

Long before video entered the mu-
sic business, young Americans were
telling their friends abroad, ‘““You’ve got to see it to
believe it.” They spoke about their favorite “Little ol’
band from Texas”: ZZ Top. Yes, there were photos
around—pictures of two fellows with guitars and
long beards, with sunglasses and baseball caps, with
tophats and colorful coats. And of a third guy behind
the drums, but with a craggy moustache—a guy
named “Beard,” to make confusion complete. Frank
Beard, Billy Gibbons, and Dusty Hill were not yet
household names overseas.

Let’s get this clear: Texas, in the vision of most
Europeans and a majority of people the world
around, is “‘Dallas,” is bad, evil “J.R.,” is oil fields
and filthy rich, is terribly tall men with 10-gallon hats
on stubborn heads. It’s horses and cattle and just “‘ev
erything bigger than anywhere else.”

That there would be music, to be sure, happy-go-
lucky rock’n’roll music, never entered the minds of
much of the outside world until—well, until ZZ Top
became associated with videos such as “Gimme All
Your Lovin’,” “Sharp Dressed Man,” “‘Legs,”” and
“Velcro Fly.” Once these videos, long familiar on
American MTV, flickered across TV screens in the
outside world, the real rise to fame of ZZ Top in in-
ternational terms began.

As a German reporter in New York, I recall my
editor-in-chief phoning me from Munich, West Ger-
many, toward the end of the ’70s saying, ‘‘Hey,
there’s this funny band from Texas, you know, these
chaps with their beards flowing in the wind—what’s
their name . . . Zet Zet something. Get after them,
find out what they’re like. Get photos, write us a sto-

ry.”

Not much was known in Munich at that time
about ‘“Zet Zet something.”” Except that their music
had caught on. The stomping rhythm, the unbeliev-
able sound that they created. “Just three guys? How
is it possible?” People hummed along with the rec-

——

In Paris, their three gigs
sold out faster than any
string of shows had ever
done before.

ords, people began to recognize the typical ZZ Top
sound, but people knew too little to realize that here
was a band that was truly different: a band with zest
but without cheap gimmicks, a band that made mu-
sic—their very own music. And yet, a band that was
not only fun to listen to, but just as much fun to
watch.

When the "Zeezees,” as they were soon

ZZ-18

called 'round the world, started to go abroad, fans
and the uninitiated looked forward to seeing three
southern-drawling, cowboy-lingo-speaking crackpots
meandering across their countries. They were in for a
surprise.

I recall the time when—after their records had be-
come so well known—ZZ Top was invited to partake
in German TV programs like “Formel Eins,” in Mu-
nich or **Rockpalast™ and similar youth-oriented seg-
ments.

At Munich’s Bavaria studios in Munich-Freimann,

keeping a lookout for the
first long beard to come out
of one of the limousines.
The press was soon taken
with the warm-hearted
good nature of the “Zee-

N2 spog

Vorerkaut: om 3

zees” who paraded, gentle- iy \\‘ »'?
menlike, from the cars to M)% Q\ gh
the studio doors. P2 e 0*6;' :
At an Augsburg, Bavaria tap- Feel . " N
-«

ing of a German TV game show, at \\\‘

which ZZ Top was invited to play at inter-

missions, film crews forgot their equipment,

stopped listening to the director and went right to the
three from Texas to see what was behind those dark
sunshades, whether those beards were genuine or just
pasted on, and to hear what they sounded like when
speaking ““American English.”

Girls crammed the entrances of the hotels
where the “Zeezees” were staying, as no amount of
secrecy could prevent them from finding out the

(Continued on page ZZ-44)

worldwide rock’n’roll phenomenon, Canada

has good reason to feel a special relation-
ship with the “little ol’ band from Texas.” This
relationship finds ZZ Top selling more records
and tapes per capita in Canada than in any other
country in the world. “Eliminator’” reached 8 x
platinum and “‘Afterburner” 5 x platinum—both
certifications were a world first.

But why Canada? Perhaps the wide open
spaces make people feel at home with good ol’
Texas boogie like ZZ Top dishes out. Or maybe
the long, cold winters make Canadians appreci-
ate this hot Southern rock’n’roll like no other
country. Whatever the reason, ZZ Top music
works, and in Canada it works BIG.

Stan Kulin, President and chief executive offi-
cer of WEA Music of Canada is happy, whatever
the reasons, ‘‘The extraordinary sales and the
friendship we’ve developed with ZZ Top in Can-
ada have made our relationship with the band
one of the most gratifying to date.”

Billy Gibbons, Dusty Hill and Frank Beard
have been embraced by Canadian record buyers
and concert goers since they first formed in

A Ithough ZZ Top’s 17-year success story is a

Dec. 3, 1985, the opening night of
Afterburner World Tour in Toronto, left
to right: Frank Beard; Billy Gibbons;
Stan Kulin, President WEA Canada;
Dusty Hill; and Garry Newman, WEA
Canada VP Sales.

www.americanradiohistorv.com

Mining Platinum North of the Border

1969. Many Canadians grew up with the band
from their first hit single, ““La Grange,” and
even earlier. Still others discovered ZZ with the
success of their *80s albums ““Deguello” and *“El
Loco.” But more than ever Canadians fell in
love with “Eliminator,” an affair that lasted all
through 1983-85.

“Eliminator’’ sold over 800,000 copies in Can-
ada, an achievement reached by only a handful
of artists each year. A string of smash singles—
“Gimme All Your Lovin’,” “Sharp Dressed
Man,” “TV Dinners,” and “Legs” kept ZZ Top
on the radio for three solid years. Their videos
added to their success with a velocity that
proved once and for all how important great vid-
eos can be in marketing bands.

Canada’s music station, Much Music, was still
in its infancy when these videos burst upon the air-
waves. John Martin, the station’s director of music
programming, remembers them as “the most re-
quested videos Much Music had ever experienced.
They were absolute classics in their genre and re-
main in rotation in what we call our Hall of Fame
list.” After a concert in Vancouver a journalist
asked Billy Gibbons if he attributed their new level
of success to their videos. ‘““Nah,” said Gibbons
with a Texas drawl and a good ol’ boy smile, ““I
think it’s because we'’re so good looking.”

ZZ Top showed their appreciation to Canada by
starting their massive Afterburner World Tour
with two nights in Toronto followed by seven
shows in six other Canadian cities in December
1985. The Canadian tour was a perfect beginning
to the huge tour that saw ZZ Top perform 192
shows worldwide in front of 2.5 million people
over the next 15 months.

“Afterburner” shipped triple platinum in Cana-
da, and was a successful continuation with hit sin-
gles and videos for “‘Sleeping Bag,” “Rough Boy,”
and ‘“Velcro Fly.”

WEA Canada is pleased to congratulate ZZ Top
on their past successes and wish them many more
in the future. This is a relationship we hope will
continue for many years to come.

JoANN KAEDING

JoAnn Kaeding is Marketing and Publicity Coordi-
nator, WEA Canada.

BILLBOARD OCTOBER 3, 1987
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Z Z TOP is a breath of fresh

air for music lovers and rock 'n’ roll
fans—always inncvative, always
creative. A personal commitment to
music seventeen years ago has
blossomed into the finest rock 'n’
roll from the Lone Star State since
Buddy Holly.

That little old band from Texas just
ain't so little anymore. It's still three
guys with a personal vision and

inclination, only now they are so
recognizable that the mere mention
of the name ZZ TOP conjures up
images of cars and legs and power
boogie for a lot of folks, not just
the younger set.

It's that wide appeal in ZZ's fan club
base that makes FanAsylum so
proud to be a part of the ZZ TOP
family. There's something about ZZ
and the ZZ fans that sets both apart.

AND WE THANK YOU

Perhaps it's the timelessness of the
music and the attractive whimsy of
the ZZ image. Maybe it's just solid
rock 'n’ roll and beards. Whatever it
is, we here at FanAsylum consider it
an honor and our pleasure to
administer the ZZ Fan Club. We'd
like to take this moment to salute
ZZ on the behalf of both ourselves
and the ZZ fans.

FanAsylum is the full-service fan club operation for the
rock 'n’' roll industry. When you think of fan clubs, your

: first thought should be FanAsylum.

For more information call Tim McQuaid at (415) 543-8878
or write to us at; FanAsylum

P.O. Box 404

San Francisco, CA 94101

www americanradiohistorv com
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VIDEQ

BREAKTHROUGH

BY JIM BESSMAN

t’s safe to say that no video or series of vid-
eos have had greater impact on a rock band
than those which have helped make ZZ Top
one of the most recognizable and successful
acts of the ’80s.

The wonderful series of clips from “Elimi-
nator”’—featuring the band, the ZZ Top car,
the keychain, the Cinderella stories, and of
course, the girls—are duly credited for its

impetus on the six million albums sold in the U.S.
The futuristic videos for the follow-up album “After-
burner” brilliantly picked up where the initial clips
left off and took both the band and its videos into the
next dimension.

But aside from the strength of the music and the
videos themselves, what stood out so much on MTV
and the other music video outlets was the striking im-
age of the ZZ Top band members. True, legions of
concert-goers and record buyers were well-acquainted
with that “little oI’ band from Texas.” But until
“Gimme All Your Lovin’ ” hit the video air waves,

“Stages’/

ZZ-20

ZZ Top had strangely never appeared on TV in the
U.S., and hence remained largely unfamiliar outside
of this loyal fandom.

Because they were not part of the early video
explosion, there was an underlying mystery and
mystique to ZZ Top. According to J.W. Williams
from Lone Wolf Productions, Bill Ham, their manag-
er/producer, had been reluctant to make videos be-
cause the band had seen so many artists become over-
exposed through loss of control of their image. But
with “Eliminator” all involved agreed that not only
did they have a product of substance
suitable for video, but that mu-
sic television had
reached the stage that
would give the band
the proper medium
to expose their “vi-
sual image.”

“Visual image,” of
course, refers to the “Indiana
Jones/Road Warrior look” of the band on video, con-
sisting of leather jackets, hats, trademark beards, and
novel instruments like the famous revolving fur gui-
tars in “Legs.” But “Gimme All Your Lovin’,”
“Sharp Dressed Man,” and “Legs” were also marked
by an almost fairy tale-like magic: The trio would ap-
pear only at brief intervals as guiding spirits, fading
in and out of the story as needed, to provide encour-
agement to the meek by means of a circular wave of
the hands, or better yet, toss of the car keys.

Besides having the three things that every
American male wants—women, cars, and rock’n’-
roll—they had a plot device kind of reminiscent of
the old “Millionaire” TV series, where a mysterious
benefactor steps in and changes someone’s life. Wil-
liams says, “Bill didn’t want the band just jumping
around and banging on their guitars etc., so they be-
came akin to guardian angels, with the real heroes be-
ing the girls and the car.”

A great deal of planning and research
went into the development of the debut
“Gimme All Your Lovin’ ” video, and as
a result two versions were made. The first
contained very little of ZZ Top and was
meant strictly for U.S. consumption. The
second, created for international airing,
since overseas marketing demands greater
use of the artists’ image, gave the group
substantially more camera time. Both
were released to their respective markets
and firmly launched the band into video.

Thanks to MTV, “Gimme All Your
Lovin’ ”” made ZZ Top a household name
. and image across the country. Longtime
b fan Les Garland, who was MTV’s senior
vice president at the time and is now ex-
ecutive vice president of Quantum Media,
will never forget the day he received the
clip.

“I was so excited I did double back
flips around the office,” says Garland. “I
mean, this was the perfect band to break
off MTYV play. In terms of image build-
ing, the video created this aura of ZZ
Top, which isn’t a beautiful band like
Duran Duran or all the other pretty-faced
bands, but very charismatic and enter-
taining, and that was all captured on the
video. So we world-premiered it and put
it into heavy rotation out of the box, and
from then on all of their videos were big
hits, and some of the best ever played on
the channel.”

Jo Bergman, vice president of video for
Warner Bros. Records, also credits “Gim-
me All Your Lovin’ ”” and the succeeding
i ZZ Top videos for providing the group

with instant international recognition.

www.americanradiohistorv.com
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Top: The world’s most recognized hot rod;
Bottom: The biggest Indian of ‘em all, as
seen in the “Welcro Fly’/ video.

**They were already a sell-out touring band,
but they had no real visual identity,” says Bergman.
“The ‘Eliminator’ clips created an identity for them
which opened them up to a much wider audience.
And with the ‘Afterburner’ videos, they really ful-
filled their desire to become the first lounge band in
space!”

Roberta Cruger, MTV’s director of talent relations,
notes that the “Eliminator” video “trilogy” marked
the first time that an established act was able to fully
capture the MTV audience. She further lauds the
clips’ innovative serial concept, and adds that the
“Afterburner” “sequels,” by taking the car into
space, kept the band on the cutting edge of video
while retaining the earlier clips’ imagination and fun.

Instead of reacting to the video market, ZZ Top
seemed to purposely plan things to stay one step
ahead. Even though the car had become such a na-
tional symbol, it seemed to evolve, too, just like the
band and their music. With “Sleeping Bag™ (the first
video from “Afterburner’) the car was sent off into
space.

By the summer of 1986, all of ZZ Top’s videos had
become MTYV favorites, and had graced the playlists of
video outlets throughout the world as well. On July 4th

(Continued on page ZZ-49)
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'ZZ POPCORN

Original ZZ Top songs have been heard in: _
American Flyers L
An Officer and a Gentleman
Whoopee Boys
One Crazy Summer
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Promoter Don Fox, whose New Orleans-based Beaver Pro-
ductions has been involved with ZZ Top and Bill Ham for
almost 18 years, remembers . . .

! “TPhe first show 1 booked ZZ Top for was in February 1970

at The Warehouse in New Orleans. They were the opening
act for Canned Heat, and I paid them $100 per show.

“After the show was over, Bill [Ham] came to my office and
said that he and the band had no place to stay. I fixed them
up on the fioor in sleeping bags. Still to this day, Bill gives me
a hard time about having them sleep on the fioor. And, ZZ
Top now gets more than $100 per show!

“In 1974, Bill talked me into coming to Austin, Texas, to pro-
mote a show at Memorial Stadium—‘ZZ Top’s Rompin’
Stompin’ Texas Size Bar B Q And Barndance.’ Bill had sever-
al major promoters involved—Bill Graham, Concerts West,
Alex Cooley, Barry Fey. When all of them started backing
out and just Barry and I were left, Bill took us out into the
stadium and asked us to believe that ZZ Top could do 80,000
people because he just knew they could. And sure enough,
Bill was right—more than 80,000 showed up. The other guys
started believing him then!

“It has been a wonderful 17 years, and as Bill always says, the
band is just getting started. There has never been a more suc-
cessful tour than the recent Afterburner Tour. It was a great
year for the band—largest grossing tour of the year, and for
Beaver—largest grossing promoter. When you’re hot, don’t
stop!

“Thank you Billy, Frank, and Dusty—and my good friend,
Bill.”

Bill Hard, Editor, Bill Hard Report:

“It’s ZZ to trace the beginnings of the whole roots rock
movement. Billy and the boys have to take credit for radio’s
realization that it all comes down to rhythm, babes, and
riffs—and hair no matter where.

*“Album rock should be proud that their early and on-going
support has made ZZ Top into the institution that they’ve be-
come.’

Barry Dickins, International Talent Booking, London,
(European Agent):

“Everyone always says that European promoters can turn any
building’s walls to rubber. ZZ Top is the only act I've ever
represented that carries its own ticket stock and can turn rub-
ber walls into elastic sidings.”

Tom Ross, CAA4:

“Working with ZZ Top and Bill Ham has been a unique ex-
perience. I’ve followed the band for years, but my first official
experience as their agent was the Afterburner Tour.
“Chasing Bill across the country to pin him down on details
for my promoters was tricky, but when it all came together, it
was well worth the wait.

“Watching the audiences night after night responding to the
band, the music, the production, and the excitement of it
all—was a great thrill. In fact, it was overwhelming.

“ZZ Top is the kind of band that once the engine gets going,
there’s no stopping the train—and that’s why they’re No.1.”

Stan Levinson, CEO-Levinson, Levinson & Hill, Adver-
tising/P.R., Dallas, Texas:

“From the time in 1960 that I first met Bill Ham when he
was a recording artist, and in the few years later when I

(Continued on page ZZ-24)
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Presidential Campaigns,

Thick Cigars and the Texas Beat

in New York Harbor

BY EDDIE GORODETSKY

-

he ons of Ms. Liberty serenade the Lady

t was 1983 and the "84 Presidential campaign
was heating up. The Democrats were log-
jammed with seven(?) candidates vying for the
top position. New names were in the public’s
face every day. Names like Askew, Hollings,
Hart. And another name, one unlike the others.
The name was ZZ Top.

Now, of course, as an avid record collector, I knew
about ZZ Top all the way back to the Moving Side-
walks and American Blues. And as a DJ on WBCN-
FM I knew the mysteries of La Grange, the wonder-
ment of Tush and the lunacy of a “Li’l o’ band from
Texas” touring with a flatbed full of rattlers and long-
horns. But in 1983, most of America was about to learn
of the Top from a series of sleek videos. The video ex-
plosion happened and three ringleaders, two awesomely
hirsute, began holding court over leggy lasses, sharp
dressed men and furry guitars. ZZ Top emerged as hi-
tech hillbilly Smurfs with working genitalia. Hot damn!

Okay, yeah, it was a cartoon. But a cartoon with a
soundtrack supplied by Billy Gibbons’ Texas terror gui-
tar, Dusty Hill’s booming bottom and Frank Beard’s
tubs of thunder. Hell, it was no more a cartoon than
Elvis’ sneer and wiggle.

Anyway, back to the election. The Democratic pri-
mary was approaching. “Saturday Night Live,” always
strongest when there was a political subject at hand,
had been taking shots at the proceedings for a while.
But one week it went a bit further.

That week Father Guido Sarducci was scheduled to
host “SNL.” I had worked for Don Novello, the good
Father’s alter-ego, as a writer when he was producing
“SCTV.” He and I had stayed in touch and worked to-
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gether occasionally. That week, I tagged along to “Sat-
urday Night Live” as a guest writer.

Putting a 90-minute live comedy show together is an
intense and draining experience. People work together
24 hours a day right up ’til showtime. Ideas are formed,
sometimes en masse making it at times difficult to pin
down credit. Or blame. It was the Tuesday night jam
session where the Democratic primary idea came up.

Someone came up with the idea of having a mock
Democratic run-off, complete with phone-in votes, run
through the course of the show. Between sketches
would be updates, campaigning, etc. All we needed was
one phony candidate to augment the seven who were
really running.

Many names were suggested. Some were too jokey
(Liberace) and some weren’t jokey enough (Warren
Beatty). Tuesday turned to Wednesday turned to
Thursday. Sets were built. Costumes were made. Re-

. writes poured from typewriters. In other buildings, peo-

(Continued on page ZZ-36)

THEY JUST WANNA TESTIFY |—

$% %S

w *% ZZ Top is the all-time,

S 3% definitive Blast Master Band
for waking up sleeping sheriffs
in small towns. Perfect for
initiating the challenge of the
chase.

DAN AYKROYD
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(Continued from page ZZ-22)

tracked him down in Junction, Texas while he was selling life
insurance, I knew that country boy was a winner. So much
so, that I hired him to head promotion while I managed Jay
Kay Distributors in Dallas. Bill excelled and matured through
his hard work and vision.

“The rest is history. Bill’s enthusiasm, instinctiveness and can-
do spirit are recorded in the unmatched success of ZZ Top. 1
am privileged to call Bill Ham my friend, and am fiercely
proud of both ZZ and Bill’s many achievements.
*“Congratulations and all best wishes for many more years at
the top.

Barry Fey, Denver promoter, the first major promoter to
recognize the band’s potential, remembers . . .

“In 1973, I was doing a Rolling Stones show in Hawaii. The
Stones’ manager asked me who could get the audience up
right away for the Stones, and 1 told him about this unknown
band in Texas. He said okay, so I called Bill Ham—it took
him about seven or eight seconds to say yes. When this little
country band arrived in Hawaii, they checked into the wrong
hotel and it took me two days to find them. When I finally lo-
cated them, I found out that they had even smuggled Don
Fox in as a roadie.

“At the show, I knew the Stones would be introduced with
their trademark, ‘Ladies and gentlemen, the Rolling Stones,’
so I introduced ZZ with ‘Ladies and gentlemen, from the
great state of Texas, ZZ Top.” Well, ZZ literally destroyed the
audience. Mick Jagger even came out to watch; it was really
something. It was the best time I've ever had in the music
business.

“In 1984 at the Denver Coliseum, Billy Gibbons severely cut
his left hand while opening a bottle of water before the show.
It was really bad, and I doubted if he could play. But he

wanted to go on, so I went out and explained to the audience
what had happened, and told them that Billy wanted to play
and if they heard any notes that were off it was coming from
pain—not the heart. The audience went wild—the loudest ap-
plause I'd ever heard. The band played one of the most pow-
erful sets ever.

“ZZ Top is like a great food, first time you eat it you are not
expecting what you get. The last time they were here—for the
‘Afterburner Tour’—they were bigger than ever, bigger than
anything during their last 17 years. A lot of bands are still to-
gether, but they are not as big as they once were. ZZ Top is
bigger than ever!

“ZZ is a great band, with a great manager who has the in-
sight to use great promoters.”

Steve Smith, Editor, Album Network:

“I have enjoyed ZZ Top on stage and on record for half of
my life. The first time I saw them I was still in high school.
They had recorded only one single and that was on the Scat
label. That black cat on the label brought good luck to a
whole generation of rock fans who figure it just don't get any
better than ZZ Top.’

Marek Lieberberg, Frankfurt, (German Tour Promoter):

“Germany rolled over Beethoven, Austria rocked with Ama-
deus. Texas roars with ZZ Top, the three sharp dressed ami-
g0s who gave us a unique new definition for rock’n'roll.
Heaven help us all.”

Jett Franklin, Chairman of the Board and CEO of ATI
Eguities, drops some one-liners from *“‘The Bill Ham school
of ‘How to Build a Superstar Act named ZZ Top’ ™

*14 trucks and a buffalo?”!; What do you mean, the Rolling
Stones won’t open for ZZ?;, We're just little ol' boys from

Texas; Jeff, let’s do a drop count; Jeff, hold on a minute, I
Just gotta take this other call. (Six hours later) Boy, I'm sorry,
I forgot you were holding.

“After 10 years as ZZ Top’s agent and one of Bill’s closest
friends, I can only say CONGRATULATIONS!”

John Scher, President of Monarch Entertainment, recalls
two stories when thinking about his long-time association
with ZZ and Bill. The first is about the “Eliminator

Tour”

*T have been booking ZZ since day one. New York and the
Northeast were always a little behind the rest of the country
in discovering them. I always booked them in smaller halls of
3,000 seats when they had just come from sellouts in major
halls elsewhere.

“When the ‘Eliminator Tour’ broke, I knew everything was
going to explode, however. I wanted to book them in Madi-
son Square Garden, but they would always sell out the Capi-
tol Center, then play Nassau Coliseum on Long Island for
their New York appearance. I finally convinced Bill, and he
let me put them in the Garden—and it was a complete sell-
out. After that, ZZ got just as big as you can get in New
York.

“I booked several shows during that tour—in Rochester, Syr-
acuse, and Glen Falls—so I had seen the ending of the show
when the truss and pieces of the ceiling fall onto the stage.
Dave Marsden went on those dates to do the box-office settle-
ment—he was a real big ZZ Top fan. Dave, however, never
got to see the show's ending because he was always doing the
settlement. When ZZ played Madison Square Garden, Dave
was finally going to get to see the entire show because the
Garden doesn’t do box-office settlements the night of the
show. Dave had been in the business about 20 years, and
when the truss fell he came running backstage to tell me there
had been a horrible accident on stage. Dave was white as a

(Continued on page ZZ-28)
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OUT OF THIS WORLD

AFTERBURNER
i———

Australia Platinum, Belgivm Gold, Canada 5X Plafinum,
Denmark Gold, England 2X Gold, Finland Gold,

France 2X Gold, Germany Gold, Ireland Goid, Japan Gold,
New Zealand 3X Platinum, Sweden Platinum,

Switzerland Platinum.

ELIMINATOR

Austrafia 2X Platinum, Belgiom Platinum, Canada 8X Platinum,
Denmark Gold, England 2X Platinum, Finland Gold,
France 3X Gold, Germany Gold, Holland Gold, Ireland Platinum,
New Zealand 6X Platinum, Sweden Gold, Switzerland Platinum.

lrternational
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ghost and had sweat on his brow. I finished the phone call I : o S
was on, and had to explain everything to him and calm him i 4 .
down. X : o
“It was the greatest single effect in rock’n’roll history. It even . 4 =
topped any Alice Cooper trick.” ;
The second story is about the night of the first MTV Awards ol S E . e
Show at Radio City Music Hall in New York . .. w . . E E

“At Tavern on the Green after the show, the room was
packed with 3,000 people when it seemed it should hold
1,000. I was across the room from the band, but Bill saw me

Gt

and my wife and called us over to where they were seated. o
“This is a business where most bands don’t bother to even . &‘j@’
know your name, or take the time to get to know you, but ZZ P § i
has always been great and everyone has been cooperative. z :@3
“Anyway, when we got over to them, the guys were there, a -

i

couple of them with their moms. They proceeded to introduce
me to their families and friends as the guy who sold out Mad-
ison Square Garden for them. I was really touched by this
gesture. It was a step beyond just knowing my name. I defi-
nitely saw a sweet, soft side of ZZ Top—another side besides
the rock’n’roll cowboys that people only see. It meant a lot to
me personally.”

A Billboard Advertising Supplement

Jeft Gelb, Radio & Records

“From the first chords of their first AOR hit to their recent
multi-format smash LP, ZZ Top has always been a staple act
at AOR radio. Each of their songs contains great hooks, inno-
vative guitar solos, and perhaps more important—a sense of
humor. AOR radio loves these guys!”

Pascal Bernardin, Zero Productions, Paris (French Tour

Promoter) . = : - .

“Beards, Stetsons, cheap sunglasses became ‘a la mode’ the $t. Elsewhere’’ cast members star in ““'The ZZ Top Story,’’ left to right: Howie Mandell as
(Continued on page ZZ-36) Billy, Steve Furst as Frank, and Ed Begley, Jr. as Dusty
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| 2 ZZ Top and Peavey at
the Liberty Celebration,
; 'l 4th of July 1986.
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PEAVEY ELECTRONICS CORPORATION

711 A Street/Meridian, MS 39301

Telephone: (601) 483-5365/Fax: (601) 484-4278
Telex: 504115 ©1987
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Congratulations

Ly TOIP

from your friends
down the street at...

SOUTHWEST
and

SONY.

'''''''''''

Houston, Texas
* v X

0 W sl

YOUR SUCCESS 1S
WELL DESERVED!

NARAS, Memphis Chapter

Memphis & Shelby County Film, Tape,
& Music Commission

Memphis State University, Music Department
Memphis Convention & Visitors Bureau
Copycat Graphics of Memphis

2Z-30 BILLBOARD OCTOBER 3, 1987


www.americanradiohistory.com

Sound and Production Specialists

SHOWCO

Congratulations Dusty, Billy and Frank on your B85-87 Tour.
Adelaide ¢ * Albuquerque * * Ames
Angels Camp ** Arnheim ** Atlanta
Auckland ¢ ¢ Aurcra ° °* Austin
Baton Rouge * * Berlin ¢  Biloxi
Birmingham ¢ * Bismarck ¢~ Boise
Bordeaux ¢ * Brisbane ¢ ¢ Brussels
Buffalo ¢ » Calgary ¢ + Carbondale
Casper * Cedar Rapids * Charlevoix
Charlotte Chattanooga Cincinnati
Clarkston ¢ ¢ ¢ Clermont-Ferrand
Clifton * ¢ Cologne ¢ * Columbia
Copperspolis ¢ ¢ + Cuyahoga Falls
Dallas * ¢ Denver * * Des Plaines
Detroit ¢ * Dortmund * * Drammen
E. Rutherford ¢ E. Troy Evansville
Edmonton ¢ ¢ Frankfurt * * Frejus
Gothenburg * Greenbelt * Grenoble
Hamburg * + Hartford * *+ Helsinki
Hoffman Estates ¢ * + Hollywood
Honolulu « Houston ¢ Indianapolis
Inglewood * Jackson ¢ Jacksonville
Kansas City ¢ ¢ ¢ Lake Charles
Lake Geneva « » Lakeland ¢ * Largo
Congratulations Dusty, Billy and Frank on your 1985-87 Tour.

congratulations on your 1985-87 tour

congratulations
congratulations
congratulations
congratulations
congratulations
congratulations
congratulations
cengratulations
congratulations
congratulations

congratulations
congratulations
congratulations
congratulations
congratulations
congratulations
congratulations
congratulations
congratulations

congratulations on your 1985-87 tour
congratulations
congratulations
congratulations
congratulations
congratulations
congratulations
congratulations
congratulations
congratulations
congratulations on your 1985-87 tour

Congratulations Dusty, Billy and Frank on your 1985-87 Tour.
Las Cruces * Las Vegas ¢ Lexington
Lille » + Little Rock ¢ * London
Louisville * Lyon * Madison » Madrid
Mannheim * Melbourne « Memphis
Milan +  Montreal * * Munich
Murfreesboro * Newcastle * Nimes
Norman ¢ * Nurenburg ¢ * Odessa
Omabha * Orlando * Osaka « Ottawa
Paris * Peoria ¢ Perth * Philadelphia
Phoenix ¢ * Pocatello * * Portland
Providence * Pullman « Rapid City
Reno ¢ * * Richfield ¢+ * *+ Rockford
Rosemont ¢ * Salt Lake City ** San
Antonio * San Diego * San Francisco.
Saratoga Springs Sault Ste. Marie
Shreveport ¢ « St. Louis ¢ * St. Paul
Stafford ¢ * Stockholm ¢ + Stuttgart
Sydney ¢ * Tacoma °* * Thornville
Thunder Bay * Tokyo * Toronto * Troy
Tulsa * Uniondale * Universal City
Vancouver * Westbury + Wheeling
Wichita ¢ » Winnipeg ¢ « Worcester
Waurzburg * « Yokohama ¢ ¢ Zurich
Congratulations Dusty, Billy and Frank on your 1985-87 Tour.

congratulations on your 1985-87 tour
congratulations congratulations
congratulations congratulations
congratulations congratulations
congratulations congratulations
congratulations congratulations
congratulations congratulations
congratulations on your 1985-87 tour
congratulations
congratulations
congratulations

VARI*LITE

The Automated Lighting Company

Showco, Inc.
201 Regal Row
Dallas, TX 75247
214-630-1188
Fax: 214-630-5867
Telex: 910-861-4278 Showco Dal
Imc 043 Sharpe-US

Vari-Lite, Inc.
201 Regal Row
Dallas, TX 75247
214-630-1963
Fax: 214-630-5867
Telex: 910-861-4278 Showco Dal
Imc 665 Varilite-US

Showco and Vari-Lite are registered trademarks.
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WHAT A RIDE.

* Yet So Proudly They Hail *

BY JOHN T. DAVIS

lthough they have the patriarchal beards
for the role, it’s hard to imagine Billy Gib-
bons, Frank Beard and Dusty Hill in the
same pantheon of heroes that includes the
likes of Alamo martyr Davy Crockett and
the Father of Texas, Stephen F. Austin.
But thanks to the House of Representatives
of the Texas Legislature, Beard, Hill and Gibbons—col-
lectively known as ZZ Top—were elevated to the exalt-
ed status of Official Texas Heroes in August of 1986.
Even Superman, who has
to wear a big “S” on a leo-
tard to get any respect, nev-
er had it so good.

The Texas Hero designa-
tion 1s the most singular of
the civic honors that have
been bestowed on the band.

By virtue of their high
public profile, successful
rock musicians customarily,
over the years, accumulate
enough honorariums,
Chamber of Commerce ef-
fluvia, and honorable men-
tions to open a well-stocked
Plaque and Scroll Store.

But ZZ Top’s massive in-
ternational popularity has
catapulted them into the
stratosphere of civic recog-
nition. Besides the Texas
Hero lagnaippe, the band
also had a day, Aug. 27, 1986, dedicated to them by the
House of Representatives, and were named in 1983 in-
ternational Ambassadors of Goodwill on behalf of the
Lone Star State. The trio has also been baptized Admi-
rals in the Texas Navy, and received city proclamations
from Houston, Austin, San Antonio, and Dallas.

They have even been deputized in Harris (of which
Houston, the band’s hometown, is the county seat),
Dallas, Bell, and Ector counties. Initially, the mind
reels at the revelation. Deputees Frank, Dusty, and Bil-
ly?' No wonder that Eliminator deuce coupe never had
to worry about being street legal . . .

But the Texas Heroes honorarium is a more substan-
tial and more serious honor. The effort was co-spon-
sored by Austin Congresswoman Lena Guerrero and
Houston Representative Ron Wilson, who supplied

A P

much of the impetus for the resolution.

“That was very rare,” says Wilson one sunny day in
his office in the Texas capitol, “because the state rarely
confers any particular honor on musicians.” The six-
term Congressman was no stranger to dim lights, thick
smoke and loud, loud music. In addition to his political
career, Wilson moonlighted as a bass player in blues
master Lightning Hopkins’ band for seven years. “We
played all over,” he recalls, reeling off a string of vener-
able Austin nightspots like Antone’s, the Armadillo

| ; r 3 2 .::. }
State Representative Ron Wilson confirms what we’ve known all
along: Billy, Frank and Dusty are official heroes of the state of Texas

World Headquarters and Castle Creek.

That background, coupled with his Houston constitu-
ency, gave Wilson an uncommon empathy with music
in general, and ZZ Top in particular.

A longtime ZZ Top fan, Wilson met Gibbons at
Lightning’s funeral. “We didn’t have any long conversa-
tion,” he says. But the encounter started him thinking.
Hopkins was a cultural giant, but he passed without
much formal recognition. Fortunately a vehicle, the
Texas Hero designation, existed to provide just that.
And, to Wilon’s mind, the three musicians in ZZ Top
were amply qualified for the honor.

“I think these guys are modern heroes,” he says.
“You have people like the men who fought at the
Alamo, and you have ZZ Top. In each case, these are

(Continued on page ZZ-50)

Z7-32

(713) 783-3422
RADIO & T.V. ADS

FOR THE ENTERTAINMENT INDUSTRY

ALEELL

*444444§§4444444444444444444
Billy, Frank & Dusty,<

oneday |'llputyouin
bavarian leather-pants.

The guy who took care of you through allthe years.
GIPSY SCHUTTE

M [E € TheMunich Entertainment Company ¥

41 Franz-Wolter-St. 8000 Munich 81 49-89 956033
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THEY CERTAINIXY
WENT OVER
THE TOP

. -DOWN UNDER

25th Feb Melbourne Olympic Par?{ .
27th Feb Surfers Paradise International Raceway ™ = **
Ist March Sydney Entertainmez “entre
2nd March Sydney Entertain, O.iz Centre
3rd March Sydney Enter‘sVinent Ceritre
6th March Adelaide ;:L ‘sorial Drive
7th March Adela&y»\.’«lemorial Drive FRONTIER TOURING CO.
9th March Per&ogntertainment Centre 9 DUNDAS LANZ,
10th March Perth Entertainment Centre - L AL DR,
*14th March Auckland Western Springs 3 AUSTRALIA

Thanks to: ZZ TOP, BILL HAM, JW.. JERRY GILLELAND, gx'\L g‘)’j’ (‘1;)(‘)’ 9-*("._‘2
SIMON RENSHAW and CARL GANT, f~om all your friends at ARy OPU 0

Frontier T ineC TELEX: AA 31738
e LOuTinGSe. ‘ AUCE_AND IN CONJUNCT_ON WI'TH RAYNOR PRODUCTIONS.

The only way to tour 1st class in Australia
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is like a fine plate of barbecue
A X he bear down on the meat
sawas’' | Y : and ease off the potatoe salad

72

FOWIWAS ERS AT

P.0.Box 561206 * Dallas, TX 75356-1206 * () 6W2

“THELITTLE BAND

FROM TEXAS”
IS
ANYTHING BUT LITTLE!

CONGRATULATIONS
ON I8 YEARS
OF
UNPRECEDENTED SUCCESS

Bruce (len & LowBlair

ZZ-34
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OntheRecord

Singles

1969 Salt Lick/Miller’s Farm (Scat 500)

1970  Salt Lick/Miller’s Farm (London 131).
Major label release of original single. Non-
LP.

1970 (Somebody Else Been) Shakin’ Your Tree/
Neighbor, Neighbor (London 138)

1972  Francine/Francine (Spanish version) (London
179). B-side sung in Spanish.

1974 La Grange/Just Got Paid (London 203)

Counting chickens: Mid-’70s pilgrama
to Edna’s Chicken Ranch in La Grange for
inspiration for a song.

1975 Tush/Blue Jean Blues (London 220) First
U.S picture sleeve.

1976 1It’s Only Love/Asleep In The Desert
(London 241) Picture sleeve.

1977 Arrested For Driving While Blind/It’s Only
Love (London 251)

1977 El Diablo/Enjoy And Get It On (London
252)

1980 I Thank You/Fool For Your Stockings
(Warner Bros. 49163)

1980 Cheap Sunglasses/Esther Be The One
(Warner Bros. 49220)

1981 Leila/Don’t Tease Me (Warner Bros. 49782)

1981 Tube Snake Boogie/Heaven, Hell Or
Houston (Warner Bros. 49865)

1983 Gimme All Your Lovin'/If I Could Only Flag
Her Down (Warner Bros. 29693)

1983  Sharp Dressed Man/I Got The Six (Warner
Bros. 29576)

1984 Legs/Bad Girl (Warner Bros. 29272)

1985 Sleeping Bag/Party On The Patio (Warner
Bros. 28884)

1986 Stages/Can’t Stop Rockin’ (Warner Bros.
28810)

1986 Rough Boy/Delirious (Warner Bros. 28733)

1986 Velcro Fly/Woke Up With Wood (Warner
Bros. 28650)

Albums

1971 First Album (London 584) (reissued as
Warner Bros. BSK 3268 in 1979)

1972 Rio Grande Mud (London 612) (reissued as
Warner Bros. BSK 3269 in 1979)

1973 Tres Hombres (London 631) (reissued as
Warner Bros. BSK 3270 in 1979)

1975 Fandango (London 656) (reissued as Wrner
Bros. BSK 3271 in 1979)

1977 Tejas (London 680) (reissued as Wrner Bros.
BSK 3272 in 1979)

1979 The Best Of ZZ Top (London 706) (reissued
as Warner Bros. BSK 3273 in 1979)

1979 Deguello (Warner Bros. HS 3361)

1981 El Loco (Warner Bros. BSK 3593)

1983 Eliminator (Warner Bros. 23774)

1985 Afterburner (Warner Bros. 25342)

Promo-Only Album
1976 Worldwide Texas Tour (““Takin’ Texas To
The People”) (London PS-X-1001)
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“DEAR GOOD OLE
~ T'IL BAND,
HIT BUT DON'T QUIT.
TLONG LIVE

THE LONEWOLE”

WARNER BROS. MUSIC
FRANCE



www.americanradiohistory.com

ORI TRI M Y L U TY WM T e

Larry &W.C. Dunla Ed Ski IIman
rry : unlap 8 |

D&D COACH, INC. NIGHT FLIGHT CONVERSIONS INC.

Wish to Say
Thanks and Congratulations to

Billy, Dusty and Frank of
ZZ Top

on the success of the

AFTER BURNER TOUR

and a special thanks to
Bill Homm and J.W. Williams

NIGHT FLIGHT CONVERSIONS,INC.
205 Freeport Rd.

Butler, PENN. 16001

Ed Skiliman (412) 287- 4938

(Continued from page ZZ-28)
day ZZ Top hit the Eiffel Tower. Since then, Zero Produc-
tions is still reeling in the tracks of the three Musketeers.”

Jack Bovyle, President & CEO, Cellar Door Productions
“In my 25 years of promoting I have never worked with an
organization that displays such a high degree of integrity and
fairness. These three talented artists have, in spite of their suc-
cess, never lost their perspective of reality, and continue to
perform each show as if it were their first—and I am very
glad that they have stopped carrying the animals on tour.
“Even though he is not listed as a dependent on Bill Ham’s
tax return, I know for a fact there is no truth to the rumor
that Don Fox is his illegitimate son.”’

Presidential Campaigns

(Continued from page ZZ-22)
ple slept. Names for the eighth candidate were still be-
ing thrown about the room.

Now, Don Novello is a very funny man. He came up
with the idea of the eighth nomination being a three-
man collective instead of just one man. When he said it,
we all knew it was the right choice. I don’t think I have
to tell you who he suggested. After all, this isn’t Bill-
board’s Emerson, Lake and Palmer tribute issue.

So, Saturday comes. The show goes on the air. ZZ
Top’s candidacy is announced about mid-way through
the show and the phones go wild. The ending is no sur-
prise as ZZ Top sweeps the “SNL” Democratic prima-
ry. It was funny. It was loud. It was live. And I
thought it was over at one in the morning. It wasn’t.
That night inspired a groundswell. I saw ZZ Top for
President bumper stickers, buttons, T-shirts and plac-

D&D COACH,INC.

P.O. Box 1263

Culiman, AL 35055

Larry Dunlap(205)739-5954

ZZ-36

106,504 Fans
Rocked to
77 TOP
at Alpine Valley
Music Theatre.

N Thank you,
and here’s wishing you continued success.

Joe, Brad and Leslie

T NN
Alpine Valley Music Thealtre

A Division of the Joseph Entertainment Group, Inc.

ards. America’s biggest little band seemed right for
America at the time and | wouldn’t be at all surprised
if they received quite a large number of write-in votes.

Now, I'm a great believer in the separation of church
and state—but I am proud to have been a part of a
wonderful marriage of the two; Father Guido Sarducci
and the ZZ Top for President campaign.

I was especially glad a couple of months later in an
airport in New York City. Coming off the shuttle from
Boston, I saw a familiar face using the pay phone. It
was Billy Gibbons. I was in New York for a job inter-
view with David Letterman. Billy was continuing a
well-documented worldwide search for fun. We split a
cab into Manhattan blasting tapes by Clarence “Gate-
mouth” Brown, Clifton Chenier and Bo Diddley. I told
him I was involved with his “SNL” Presidential cam-
paign and he gave me a cigar as thick as my wrist.

I don’t smoke cigars and by the time I got to NBC, I
was queasy. I guess a sour stomach made me keep my
mouth shut enough so I didn’t sound like a jerk. I was
hired as a “Late Night” writer. I guess ZZ Top can
consider that part of the big payback.

Anyway, I moved to New York and saw Billy when-
ever he came to the city. By the time of the last ZZ
Top tour, I had left “Late Night” and was working
with Penn & Teller who were doing one of the most ex-
citing live shows I had ever seen. I brought Billy to the
show and he went back the next night. He was hooked.
The night after that Penn, Teller and myself were ZZ
Top’s guests at the Meadowlands.

The Meadowlands shows were amazing mixtures of
John Lee Hooker stomps and laser light chic. After-
wards, Teller taught Dusty to roll a quarter across his
knuckles like a convict and Penn kept asking how come
they used “much” instead of “push” to rhyme with
tush. Billy played the perfect host. And Frank? Well, it
was unnerving to see someone play the drums with the
ferocity of Keith Moon and look as healthy as Huey
Lewis. Yeah, ZZ Top was better suited for the Presi-
dency than ever.

All this talk of the Presidency brings us to the na-
tion’s birthday.

(Continued on page ZZ-38)
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To 3 Sharp Dressed Men
Who Really Know How To Sell Out Shows.

808 ALFORD

0= ONGRATULATIONS

From The

Cellar Door Companies

Ron Cohen Dave Williams  Bill Reid Rick Franks  Wilson Howard

Dan Burnett  Bill Kitchen Bob Melatti  John itsell Bernie Bernstein

Florida Washington, D.C.  Mike Jones  Michigan The Carolinas
Virginia
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LOOKING FORWARD TO T
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The Planet of
No Taxes.
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rtified Public Rccountants
One Westchase Center 10777 Westheimer Suite 725 Houston Teaas 77042 713-789-41006

Pres:dent:al Campaigns

(Continued from page ZZ-36)

Fourth of July 1986. The biggest party in the world
was being held at the feet of the Statue of Liberty. And
aboard a boat at Lady Liberty’s feet, ZZ Top proved
thernselves once again as the greatest band in the land.
And they did it without a single one of their self-
penned hits. Relying totally on a set list drawn from
years of Texas bar band tradition, the boys rocked ce-
lebrities like Don Johnson and Andy Warhol and thou-
sands aboard neighboring boats with hard rocking ren-
ditions of “Needles And Pins,” “Linda Lu,” and even a
gut-bucket version of the *“Theme From The Beverly
Hillbillies.” No mammoth stage show, no lighting ef-
fects, no synths; just a two-ton back-beat and a gallon
of sweat. France’s President Mitterand was in the next
boat. He complained about the noise. We took that as a
good sign.

From there, the tour juggernaut spun the Top
around the world and I’'m waiting to catch up on all
the news. And to pass a little along. Like about the
song Penn wrote for his band, Bongos, Bass & Bob,
about his lack of secondary sexual characteristics:

“Don’t start talking about ZZ Top/If you do, I'll
grab my ears and beg you to stop./Them guys got
beards going down to their knee./You can tell it’s Billy
and Dusty,/It ain’t Dean and me./I can’t grow a beard,
I can’t grow a beard/It’s all over town/My hormones
let me down./I can’t grow a beard.”

From “I Can’t Grow A Beard”

by Penn Jillette, Dean J. Seal & Rob Elk

Or we’ll swap lies about adventures in the past year
and see what cool records they found on the road.

Well, I'm writing this on an airplane on the way to
Memphis. I'm finally going to go see Graceland. Billy

(Continued on page ZZ-40)

WITH PRIDE WE JOIN

IN CELEBRATION

OF ~4&_ TOP’S

WORLDWIDE STARDOM

v
MASTERDISK

- CONGRATULATIONS
TOP

AND

BILL. HAM

PROUD TO BE
A PART OF
YOUR SUCCESS

e TOUR SPONSORSHIP
“Schlitz Rocks America”

e LICENSING (ELIMINATOR CAR)
“Monogram Toys”

e ELIMINATOR SHOW CAR TOURS
“Promotions, Inc.”

e VIDEO CONSULTING
Eliminator Videos

e BEHIND THE SCENES FILMING
Eliminator Videos
and
e LEGAL COORDINATION

zﬁ«% i
MicuAEL “<¥gRrIFFIN
SUITE 103
3515 BROWN
DALLAS,TEXAS 75214

214-521-5844

ZZ-38
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©Chank you Jor a record
6}%@@ four of Cleandinavia!

EMATELSTAR

THOMAS JOHANSSON

EMATELSTAR CONCERTS AB
PO. BOX 1018, 18121 LIDINGO
PHONE 08-767 01 10, TELEX: 12234 EMA 5, FAX: 08-767 9961

Presidential Campaigns

(Continued from page ZZ-38)
said he’s gonna try and meet me there. We can catch
up then.

I can’t help but notice that the '88 Presidential elec-
tion is heating up about now. Maybe now’s the time we
put an Eliminator in the White House.

Emmy award-winning Eddie Gorodetsky likes to boo-
gie slow with the blue lights way down low.

Over the Top

(Continued from page ZZ-12)

because what they do has so many classic elements and
yet is totally their own. It’s the whole package that ap-
peals to the customer, from the way they look to they
way they sound. It’s hard to classify, but it’s easy to
recognize. Whenever you see a knot of people gathered
around the end of your alphabetical bin, you know a
new ZZ Top album has arrived.”

ZZ Top’s enduring appeal extends beyond regions,
age and other demographics, but there’s no question
that in their native Southwest, they have a special,
homegrown appeal. “Much of our business is centered
in the Southwest and Texas,” explains David Leiber-
man of Leiberman’s. “That makes ZZ Top a key act for
our overall retail strategy. Their performance in that
part of the country makes them a significant factor in
our sales projections whenever they make new product
available. Here is a group that has a strong and dedicat-
ed base from which they continually expand and devel-
op new markets. Any retailer who hasn’t grown with
the group in terms of coordinating their own sales ap-
proach is missing one of the real bonanzas in this busi-
ness. That’s why, aside from the booming ZZ Top busi-

.’-'.'.-’_l:'{q-’f‘"x’,'

cagal

ThanKs for all your

great sounds.

N\
From your friends and fans at

Seymour Duncan

ZZ-40

We are pleased

to represent ZZ Top

and Hamstein Music
and look forward
to sharing future
successes together.

EDICOES MUSICAIS ITAIPU
BEECHWOOD DE MEXICO SA
EMI MUSIC PUBLISHING (SOUTH EAST ASIA) LTD.
EDICIONES MUSICALES HISPAVOX SA

EMIL

PUBLISHING

T 1987 EMI Music Publishing
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GONGRATUIATIONS

We're Proud To Represent
Your Gatalogue And
Enjoy Working
With You.
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TOKYO JAPAN
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ness we do in the Southwest, we continue to see them
as an important part of our national network. It’s a cus-
tomer base and a platinum catalog that we wouldn’t
want to be caught without.”

The sentiments are echoed by John Quinn of the
Dallas-based Sound Warehouse. “I don’t know about
retailers elsewhere, but here in the Dallas/Fort Worth
metro area, this group is totally indispensible. Not hav-
ing the full ZZ Top catalog in all our stores would be
like going to Vienna without waltzes or Cleveland with
polkas. This is our musi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>