ILw vaicu

Bill

NEWSPAPE

¥ L4V¥
R G O oot e oo
806 D100t ot s s e

HOVdd SNOT
WId OfLE

NEWSPAPER

ek e f ek e

GOSPEL
cMusie
§7

®

Follows page 58

VOLUME 99 NO. 41

THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

October 10, 1987/$3.95 (U.S.), $5 (CAN.)

Sony’s DAT Recorder intro  Dealers: Gut GD Prices On Hits

Raises Ire Of European

BY PETER JONES

LONDON Leading members of
the European Parliament are ex-
pressing deep concern over the deci-
sion by Sony to market DAT record-
ers in Europe later this year.

The officials are stressing the po-
tential damage, as they view it, to
the European music industry of
widespread use of DAT equipment
to copy recordings. One British
EMP, James Moorhouse of the Eu-
ropean Democrats, says that
400,000 jobs in the industry could be
at risk. He is seeking a European
Commission statement telling Ja-
pan that the launch of DAT in the
European Economic Community
would “not be tolerated before pro-
tection is afforded copyright own-

Sponsorship:
Tours Are Just
The Beginning

This story was prepared by Steve
Gett and Charlene Orr.

DALLAS Sponsorship through
music and entertainment marketing
is a booming business. But corpora-
tions are quickly learning that they
don’t always get full value for their
money by simply funding concert
tours or connecting with high-priced
talent.

That was one of the key music-re-
lated issues to emerge from the
three-day Sponsorship In The En-
tertainment Industry seminar host-
ed by Amusement Business and
Billboard magazines here at the
Fairmont Hotel Sept. 27-29.

Many speakers at the seminar

(Continued on page 101)

ers.”
The Liberal Party’s Gijs de Vries,
in a letter to EEC Commissioner
Lord Cockfield, says that the launch
of DAT would be another aspect of
the “Japanese onslaught on the Eu-
ropean consumer electronics mar-
ket.” He calls for the commission to
(Continued on page 100)

This story was prepared by Chris
Morris and Geoff Mayfield.

SAN FRANCISCO Members of the
National Assn. of Recording Mer-
chandisers Retail Advisory Commit-
tee contend that compact disk sales
have “hit the wall” in the last six

months, and that the configuration’s
growth will be stifled by a combina-
tion of younger, price-sensitive CD
consumers; the slowdown of hard-
ware penetration; and high software
prices.

These findings, presented at a joint
meeting of the NARM Retail Adviso-

ASCAP, Local TV Station Talks Stall

BY BILL HOLLAND

WASHINGTON Negotiations that
had carried on for more than a year
broke off last week between
ASCAP and local television stations
that are seeking an end to the cur-
rent system of blanket licensing of

music.

The All-Industry TV Music Li-
cense Committee, which represents
900 local TV stations nationwide,
announced its ‘“‘deep regret at the
failure of ASCAP to agree to a rea-
sonable negotiated solution on the
terms and conditions” of licensing.

ADVERTISEMENT3

“Pop Go=s The World” (832 730-1). The new album from Men
Without Hats featuring the first single and title track “‘Pop Goes
The Worid" {888 859-7). Produced by Zeus B. Held and Men
Without Hats. On Mercury Compact Discs, Cassettes and

Records.

Talks had been going on for the
past 13 months.

ASCAP senior officials were in
London at the time of the announce-
ment, but ASCAP president Morton
Gould released this statement: “We
regret that the local TV broadcast-

(Continued on page 101)

RED HOT CHILI PEPPERS. “THE UPLIFT MOFO PARTY
PLAN". Here is music so energetic and amusing that you won’t
remember where you parked your car. Try some today and make
the world a more hilarious and alarming place to hang your hat.

Featuring “'Fight Like A Brave". On EMI-MANHATTAN Cassettes
(E4T-48036), CDs (CDP-7-48036-7) and Records (ELT-48036).

Don't be caught short!

PS  NARMites See Growth Stymied

ry and Manufacturers Advisory Com-
mittees at the Hyatt Embarcadero
here Sept. 30, sparked a sometimes
rancorous confrontation on CD pric-
ing between retailers and record com-
pany representatives.

Relying in part on findings in its re-
cently concluded consumer survey
(see story, page 3), the retail contin-
gent held that only a drop in pricing
on current hit CD titles would lure

(Continued on page 100)

CBS keeps
door open to
label sale
... see page 102

Virgin Opens
GD Plant In
U.K. Outlet

BY PETER JONES

LONDON The Virgin Group has
opened what it claims is the world’s
first manufacturing plant inside a
record-and-tape store. The opera-
tion, in the basement of the group’s
Oxford Street, London, megastore,
is capable of producing 5,500 com-
pact disks a day, for an annual ca-
pacity of about 1.5 million.

Disks made in the plant will sell
at the store for just under 9 pounds
sterling each (about $14.65), some 3
pounds less than the standard U.K.
price.

With no organized advance pub-
licity or promotion, the unit was un-
veiled Sept. 29 by Virgin chief Rich-

(Continued on page 100)
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erfect Timing is the = ______ Dlus well-respected,
dynamic debut album W T powerful songwriter and
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HOUSTON, MANILOW GO MULTIPLATINUM

September was a good month for Arista: Both Whitney Houston and Bar-
ry Manilow won multiplatinum awards from the Recording Industry Assn,
of America. Billboard's Paul Grein reports. Page 6

OCTOBER 10, 1987

Musicland Toasts Its Employees
What's the key to the continued growth of Musicland, the nation’s larg-
est record and video retailer? CEO Jack Eugster says it's the web’s em-
ployees. Moira McCormick tells the story. Page 32

THE WORLD OF GOSPEL MUSIC
Contemporary Christian music has split into two separate markets. That
polarization has divided labels, artists, and, ultimately, consumers. Gos-
pel editor Bob Darden reports in this special section.

Follows page 58

Best Bad Song Contest
If you have a special knack for writing terrible songs, RCA/Columbia Pic-
tures and Ingram Video have the perfect contest for you. It’s a promo for
the home video release of “‘Ishtar,” set for Nov. 24. Billboard home vid-

eo editor Al Stewart tells the story. Page 63
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Survey Paints Consumer As ‘Active’ Buyer

NARM Meet Tells Gonsumer Tales

This story was prepared by Chris
Morris and Geoff Mayfield.

SAN FRANCISCO The National
Assn. of Recording Merchandisers
Retail Advisory Committee met here
Sept. 28-Oct. 1, with a revamped
agenda designed to bring music in-
dustry executives closer to the reali-
ties of the store environment.

The meeting focused on NARM’s
recently concluded consumer survey,
which says the U.S. music consumer
is an active, frequently impulsive
buyer who craves convenience and
doesn’t like to spend a lot of time
hunting for what he or she wants.

Results of the survey were report-
ed by Arnie Bernstein, senior vice
president of operations for the 554-
store Musicland Group, during the re-
tail task force’s annual summit with
NARM’s Manufacturers Advisory
Committee, which represents the in-
dustry’s suppliers. The meeting was
held here at the Hyatt Regency in
Embarcadero Center.

The NARM study cited radio expo-
sure, browsing, and price as the three
most significant factors involved in
making purchasing decisions.

Not surprisingly—considering the
configuration’s dominant share of
overall sales—the cassette section
was the first stop for 36.5% of those
surveyed. LPs (20.6%) came next, fol-
lowed by CDs (16.3%) and singles
(8.5%). Purchases made by consum-
ers on the day they were polled broke
down similarly: cassettes, 40%; LPs,
nearly 19%; CDS, almost 15%; and
singles, 11.5%.

The poll, conducted between June
28 and July 11 at 421 outlets in 21 ma-
jor retail chains, also found that con-
sumers find selection more important
than price when deciding where to
shop. Participants in the poll said
they leave a store without the item
they came looking for a third of the

time.

The NARM survey was based on a
questionnaire developed by the trade
group, the market research depart-
ments of CBS and Capitol, and the
Recording Industry Assn. of Ameri-
ca. A total of 8,087 respondents—all
of whom had purchased product on
the day of the poll—took part in the
study. The Attitude Measurement
Corp. tabulated the results.

Originally, NARM and the RIAA
were to share funding for the con-
sumer report, but the Retail Adviso-
ry Committee later decided to go solo
on the venture. The sample of partici-
pating stores did not include either

racked music departments or inde-
pendent stores.

Nearly 52% of the subjects were
mall shoppers, with the remainder di-
vided nearly evenly between strip
store and freestanding units. Loca-
tions were predominantly suburban
(67.9%), with urban shops accounting
for 21.8% and rural stores nearly
10%.

Among the respondents, 57% were
male and 43% female. Almost 80%
were between 13 and 34 years old.
Eighty-two percent were white, with
black customers making up the big-
gest minority (9%). The average

(Continued on page 100)

SAN FRANCISCO Buoyed by the
success of its annual Grammy Mu-
sic merchandising campaigns, the
National Assn. of Recording Mer-
chandisers will stage a similar pro-
motion tied in with the television
broadcast of Dick Clark Produc-
tions’ American Music Awards next
January.

The NARM Manufacturers Advi-
sory Committee approved the pro-
gram during its Sept. 29 meeting
here, where the trade group’s annu-
al Retailers Advisory Committee
was also meeting (see separate sto-
ry, page 3).

Mickey Granberg, executive vice
president of NARM, says the tim-
ing of the American Music Awards
telecast is an attractive prospect of
the campaign, as it serves as a
bridge between heavy fourth-quar-
ter shopping and February, when

NARM Promo To Bolster
American Music Awards

NARM stages its Grammy push
and Valentines Day Gift Of Music
promotion.

According to Granberg, the
American Music Awards is televi-
sion’s highest-rated music awards
program.

Like Get Into Grammys and the
trade group’s October link with the
Country Music Awards promotion,
the new tie-in will provide member
retailers, rackjobbers, and one-
stops with a full array of merchan-
dising tools—including posters, bin
cards, and shelf talkers— that will
incorporate the American Music
Awards logo. As is true of the
Grammy and CMA programs, the
American Music Awards display
pieces will be free to NARM mem-
bers, except for shipping costs.

GEOFF MAYFIELD

U.S. Import Group Meets With U.K. Trade

‘Encouraging’ Dialog Clears Up Some Matters

LONDON The multinational
body fighting moves in the U.S. to
block imports of recorded material
recently had an additional two
days of talks in London to prepare
the next phase of its campaign.
The meetings, held Sept. 22-23, are
said to have produced “encourag-
ing”’ developments.

The Recordings International
Trade Committee, headed by
founder Ed Grossi, vice president
of Jem Records, based in New Jer-
sey, met on the first day with the
Harry Fox Agency and the Me-
chanical Copyright Protection So-
ciety, the counterpart U.K.
mechanicals collecting organiza-
tion. On the second day, it held
round-table talks among its own
members at the London headquar-
ters of Lasgo Exports Ltd., the
Chrysalis subsidiary.

In an interview following the
two-day meeting, Grossi indicated
that the RITC talks with U.S.
record company majors have been
encouraging overall: The RITC
has stressed that its members only
import material into the U.S. that
is not available on the catalog of
any U.S. record company—what
the RITC calls “‘consumer-unavail-

able product.”

Round-table participants agreed
that harm had been done by con-
sidering all material imported into
the U.S. as being the same. RITC
member company product is cer-
tainly not a matter of parallel im-
ports, they decided, and also can-
not be compared with low-quality

‘Legitimate
imports are
being targeted
for the same
treatment as
low-quality items’

material entering the U.S. from
such areas as the Far East, Mexi-
co, and the Caribbean.

““The distinction has to be
made,” said Jonathan Kilbridge of
Caroline Exports, London. “We do
not know why legitimate imports
are being targeted for such treat-
ment in the same manner as these
other imports.”

The RITC is now developing a
system for clearing its members’
product for entry into the U.S., but
at the same time it is trying to
avoid double payment of mechani-
cal royalties—once in the country
of manufacture and then again in
the country of importation.

One solution under consideration
is a stamp system that could be
used on material imported into the
U.K. and handled by the MCPS. But
this could only cover sound record-
ing copyrights and does not address
musical composition rights. Grossi
added that there is no way parallel
imports could be covered by such a
stamp system.

Grossi commented on the single-
payment issue, “All are agreed on
the philosophy of payment in the
country of sale.” He added that var-
ious sectors of the industry con-
cerned are still holding talks on the
subject.

And while the stamp system
could be viewed as a “trial balloon,”
it seems to be the solution that
RITC members are seeking. “The
industry worldwide should agree to
a mechanism that will permit the
free flow of our consumer-unavail-
able product,” said Grossi.

BILLBOARD OCTOBER 10, 1987
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Merger Collapse Triggers Sellout

Danjay Forced To Liquidate After 17 Years

BY EARL PAIGE

LOS ANGELES Danjay Music &
Video, the 17-year-old, privately
held record store franchiser that
serviced 83 Budget Tapes &
Records stores out of Denver, is li-
quidating following the sudden col-
lapse of a planned merger.

Being sold off is a 12,500-square-
foot warehouse facility housing the
headquarters and a one-stop—the
latter filled with inventory that ser-
viced Budget Tapes & Records

stores from Corpus Christi, Texas,
to Anchorage, Alaska, seven of
which are company-owned and be-
ing sold as well.

The abrupt liquidation came as a
shock to many of the associates of
Evan Lasky, Danjay president, a
leading figure in the National Assn.
of Recording Merchandisers.

The collapse became known on
the eve of NARM’s annual Retail
Advisory/Manufacturer Advisory
meeting in San Francisco Sept. 28-
30, which Lasky strongly participat-

SEC Lawsuit Alleges Fraud
By Ex-Video Station Execs

LOS ANGELES The Securities
and Exchange Commission has filed
a civil suit here alleging fraud
against three former executives of
video franchiser Video Station.
Named in the SEC suit are
George Atkinson, founder and for-
mer president; Edward J. Atkinson,

his brother; and Keith Bjelajac, -

chief financial officer.

The SEC wants the court to rule
that the Atkinsons did, indeed, com-
mit the alleged violations and is
seeking injunctions against them.
Additionally, the SEC wants Ed-
ward Atkinson to ‘‘disgorge the
losses avoided directly or indirectly
as a result of his sales of Video Sta-
tion common stock” between Jan. 18
and March 18, 1983.

The Video Station was a pioneer
video rental store franchiser formed
in 1977. At one time, it boasted a
web of 550 stores. Video Station de-

clared bankruptcy in 1984, subse-
quent to the departure of the three
top offficers. The retail firm has
been operating since then under a
court-approved reorganization plan
and is not named in the complaint.

George Atkinson, who left Video
Station in 1983, has remained a visi-
ble figure in the home video indus-
try, more recently as president of
World Video, a manufacturer and
distributor of prerecorded video
cassettes. The suit states, however,
that as of Sept. 1 of this year, he is
unemployed.

The complaint alleges that the At-
kinsons filed a false registration
statement in connection with the
sale of some of their stock in an ini-
tial public offering in 1982. The
statements, according to the com-
plaint, understated expenses having
to do with the company’s state tax

(Continued on page 100)

ed in. He chaired a similar gather-
ing in 1983.

‘““There were more calls than
when my father died,” says Lasky,
describing the industry reaction to
the liquidation. The family firm was
founded in 1970 by Phillip Lasky—
who died four years ago—and was
named after two brothers, Dan and
Jay. Dan did not stay on with the
firm, but Jay, 38, is executive vice
president and a majority stockhold-
er, along with Mrs. Jean Lasky and
Evan, 46, who joined the firm 12
years ago.

Although the liquidation came as
a jolt to many of Evan Lasky’s more
casual NARM acquaintances, a
number of industry sources knowl-
edgeable about Danjay say prob-
lems loomed as far back as 1983—
when Danjay “took a $1 million hit
on the video games business,” as
Evan Lasky himself describes it.
“That’s a lot for a small, family
firm. We never got back on solid
ground.”

Lasky says the firm’s Seattle
branch was shuttered in August.
Only 11 people had recently been
working at the Denver plant.

Danjay had been consolidating
for months to prepare for a merger
with Hydroseek Inc., a publicly held
Colorado firm organized to market
water rights that had been inactive
for the past two years.

In those same two years, Danjay
had annual revenues in excess of
$12 million. In an Aug. 18 statement
announcing the impending merger,
Danjay put its assets as of May 31,
1987, at $4.6 million and said that to-
tal liability was $3.7 million; share-
holders’ equity was said to be

(Continued on page 101)

‘Dirty Dancing’ Excites RGA, Vestron

Soundtrack, Film Are Surprise Smashes

BY DAVE DIMARTINO

LOS ANGELES Don’t close the
door on summer soundtrack
smashes yet: “Dirty Dancing”’ is
following “Beverly Hills Cop II"”
and “La Bamba” in a remarkably
swift rise to the upper reaches of
the Top Pop Albums chart.

In only its fourth week on the
chart, the RCA soundtrack album
is bulleted at No. 7; its first single,
“(I've Had) The Time Of My Life”
by Bill Medley & Jennifer Warnes,
is No. 35 on this week’s Hot 100 af-
ter only three weeks and is also the
Power Pick/Airplay.

Was the success anticipated?
Says Jimmy Ienner, music consul-
tant for the Vestron Pictures film
and executive producer of its
soundtrack: “I think that Vestron
did an amazing job in opening this
film, and I also think RCA did a
spectacular job in coming to the
party. I mean, for a week or two,
everybody was caught with their
pants down.”

Rick Dobbis, executive vice
president at RCA, acknowledges
that the company had high hopes
for the album but had no way of
knowing the project would be “‘this
explosive.”” Expectations were
high “because we felt the ele-
ments were right,” he says. “But
realistically, we didn’t budget for

a million units in five weeks. That
would have been foolish. Are we
surprised as a company? We're de-
lighted.”

The film, which has grossed
more than $27 million in just five
weeks, is scheduled to be released
on videocassete Jan. 6. Vestron
and RCA have already had exten-
sive discussions about cross-pro-
motions, says Dobbis, including a
clip promoting the album at the
tail end of the videocassette, sev-
eral promotional events co-spon-
sored by both companies, and
cross-tagged advertising.

‘Are we surprised?
We’re delighted’

Because of the Jan. 6 video re-
lease date, adds Dobbis, Vestron
“needs to make a splash before the
video is in the stores. That works
perfectly for us—it’s Christmas.”

An unusual aspect of the sound-
track album is its half-old/half-
new talent lineup; classic tracks by
the Ronettes, Maurice Williams &
the Zodiacs, Bruce Channel, Mick-
ey & Sylvia, and the Five Satins
are interspersed with newly re-
corded performances by Eric Car-
men, Merry Clayton, the Blow
Monkeys, Zappacosta, and others.

Shipping next week is the al-
bum’s second single, “Hungry
Eyes” by Carmen. Being serviced
simultaneously to AC and black ra-
dio, says Dobbis, will be Mickey &
Sylvia’s ‘““Love Is Strange.”
“Should it be more than a track
that gets more than some recogni-
tion—some play, any play—then
we’ll pursue it even further.” Af-
ter the Carmen single, a track by
the film’s star Patrick Swayze,
“She’s Like The Wind,” will follow
to top 40 and AC outlets.

“Our feeling there is, No. 1, it’s
a good record, and No. 2, if we are
that far down the line, then I ex-
pect that we would logically be an-
other million units into the al-
bum,” says RCA’s Dobbis. “The
impact of Patrick Swayze as the
star of the picture with a credible,
excellent record could be really in-
teresting.”

Ienner ultimately attributes the
film’s and soundtrack’s success to
their dual audiences. ‘I believed
that it would be as interesting to
the Big Chill audience as it was go-
ing to be for the kids,” says Ien-
ner. “RCA, in its initial stages,
saw it [aimed] a little bit toward
the Big Chill, while Vestron saw it
[aimed] a little toward the kids.
And I believed that both of those
audiences would be hit differently,
but with the same impact.”

Aretha And Company. Celebrating her first gospel release in more than 16
years, "One Lord, One Faith, One Baptism,” Aretha Franklin is joined by Arista
personnel and friends, including the Rev. Jesse Jackson, who appears on the
album. Shown, from left, are Barbara Berger, associate director for business
affairs; Traci Jordan, director of r&b artist development and publicity; Abbey
Konowitch, vice president of video and artist development; Tony Anderson, vice
president for r&b promotion; William Wilkerson; Frankiin; Jackson and daughter
Santita; and Cecilia Whitmore, district manager for r&b promotion.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Island Records in New York names Andy Allen vice
president of national album promotion. He was national album director. Ja-
net Kleinbaum is promoted to national director of publicity and video pro-
motion for the label. She was national video promotions manager. Also,
Chris Naimoli becomes manager of publicity and promotion. She joins
from CellulOid Records, where she was regional marketing and publicity
coordinator.

Mel Posner is appointed head of Geffen Records’ international division,
based in Los Angeles. He was vice chairman of Elektra/Asylum, a position
he resigned from in 1984. Peter Napoliello is promoted to head of the la-
bel’s CHR promotion department. He had been handling regional promo-

ALLEN

KLEINBAUM

tion in the New York area. Additionally, Mark Kates joins Geffen to handle
national alternative marketing and promotion. He was national album/vid-
eo promotion director for Big Time Records.

Scott Folks is named director of a&r black music for EMI-Manhattan in
New York. He was director of a&r for Elektra Records.

Raoul Roach joins Elektra Records in New York as national director of
a&r, black music division. He was assistant manager of creative services
for Quincy Jones Productions.

Robert Wieger is promoted to West Coast director of artist development
and publicity at Arista Records in Los Angeles. He was manager of that
area. Larry Jenkins becomes director of West Coast publicity for the label.

o T

BARBER

ALIBERTE

JENKINS

WIEGER

He was with the Group Public Relations.

Capitol Records in Los Angeles appoints Byron Hontas West Coast di-
rector of media and artist relations. He was West Coast artist relations
manager for Elektra.

Enigma Records in El Segundo, Calif., names Pamela J. Newman as di-
rector of national album promotion and Ben Brooks as director of national
singles promotion. Newman was administrator of special programming for
NBC Radio Entertainment network. Brooks was vice president and partner
at the Dudley-Gorov Organization.

PolyGram Records in New York appoints Kenneth M. Kaufman senior
vice president of corporate affairs and general counsel. He was senior vice
president of legal affairs for the label. Lisa S. Rothblum is promoted to
vice president of legal affairs. She was senior attorney. Rothblum is suc-
ceeded by Michael S. Kushner, who was with the law firm of Gold, Farrell
& Marks.

Jonathan K. Blaufarb is named records counsel in the records section of
the law department for CBS Inc. in New York. He was associated with an
independent law firm. Also, William Bagarazzi is named director of proce-
dures and controls for the CBS Records Operations (U.S.). He was assistant

(Continued on page 95)
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ANIMOTION, THE BANGLES, DAVID BOWIE, KIM CARNES, ROBERT CRAY,
THE CULT, CHRIS DE BURGH, SHEENA EASTON, ECHO & THE BUNNYMEN,
PETER FRAMPTON, GENESIS, LEVEL 42, LOVE AND ROCKETS, MARILYN
MARTIN, MIKE & THE MECHANICS, MISSING PERSONS, MOTORHEAD, NEW
ORDER, OINGO BOINGO, PET SHOP BOYS, STACEY Q, TOTO, TEARS FOR
FEARS, TINA TURNER, TRIUMPH, THE WHISPERS, NEIL YOUNG.

SPECIAL THANKS TO: RICK BRIARE, MICHAEL BROKAW, GEOFF BYWATER, BOB CAHILL, MARC
GARRETT, ALL GERSH'S, MIKE GORMLEY, LARRY HATHAWAY, BRUCE KIRKLAND, KENNY
MACPHERSON, CHASE MARTIN, TOBIMARTIN, TOM NOONAN, SHELLEY SIEGEL, PADDY SPINKS,

AND THE GREAT SRO STAFF!

SCOTT MARTIN, President
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Whitney, Barry Share Multiplatinum
Platinum Bow For The Dead In Sept.

BY PAUL GREIN

LOS ANGELES Arista Records’
current best-selling artist, Whitney
Houston, and its top-seller from the
"70s, Barry Manilow (who recently
re-signed with the label), both re-
ceived multiplatinum awards in Sep-
tember from the Recording Indus-

try Assn. of America.

Houston’s second album, ‘“Whit-
ney,” was certified for U.S. sales of
4 million copies on Sept. 30—just
four months after its release. This
matches the brisk sales pace of Bon
Jovi’s “Slippery When Wet,” which
sold 5 million copies in its first five
months.

WEA’s Roadshow Takes
Route 88 On European Tour

LONDON WEA International’s
1987 Roadshow left Europe Sept. 18
after a series of four one-day conven-
tions in Bournemouth, U.K.; Paris;
Aachen, West Germany; and Rome.
Each was attended by more than 100
affiliates, licensees, retailers, and dis-
tributors. Final legs of the four-conti-
nent trek took in Brazil, Japan, and
Australia.

Traveling with the roadshow,
dubbed Route '88, were Steven
Shrimpton, senior vice president Eu-
rope, WEA Europe marketing direc-
tor Jurgen Otterstein, and Jennifer
Cohen, vice president of product de-
velopment. Cheryl Mitchell, Atlantie
vice president; David Bither, Elektra
vice president; Phil Straight, Warner
Brothers international director; and
Danny Heaps of Geffen Internation-
al represented Warner Communica-
tions U.S. labels. WEA International
chairman Ramon Lopez was unable
to attend, however.

The company has used the road-
show concept for almost a decade as
a way of introducing priority product
and developing marketing campaigns
for its international operations. With
delegates from neighboring coun-
tries also invited, the four European
meets effectively covered all the con-
tinent’s major markets.

Acts showcased included Echo &
the Bunnymen and the Sisters of
Merch from the U.K.; Paparazzi,
Gouts De Luxe, and Herbert Leonard
from France; Lois Lane and Fatal
Flowers from the Netherlands; April
May and Inga & Anita Humpe from
West Germany; Via Verdi and Alan
Sorrenti from Italy; and Anna and
Agnetha Faltskog from Sweden.

A key issue of the roadshow meet-
ings was the need to promote interna-
tionally successful U.S. and U.K. art-
ists with equal efforts in both their
own and in overseas markets.

Limits Placed On Program Name Usage

Opry Suit Consent Decree

NASHVILLE A suit by Opryland
USA over the use of the Grand Ole
Opry trademark has resulted in a
consent decree specifying limited
uses of the name. Opryland had
filed the suit in U.S. District Court
here against Albert C. Gannaway
Jr. of Reno, Nev., and several of
his companies, alleging infringe-
ment of the Grand Ole Opry’s fed-
eral and common law trademark
rights in the licensing and promo-
tion of concert videos made by for-
mer Grand Ole Opry cast mem-
bers.

According to a press release is-
sued by Opryland, the original ma-
terial alluded to in the suit was
shot in 1954 and 1956 by Flamingo
Films of New York for a series of
syndicated television shows.

The suit contended that adver-
tisements for the videos of these

shows “prominently and improper-
ly displayed the Grand Ole Opry
name.”

The consent decree, overseen by
Judge Thomas A. Wiseman Jr.,
prohibits Gannaway from using
Grand Ole Opry in the titling of
programs, except as part of the
subtitle “Grand Ole Opry Stars Of
The Fifties,” which may be one
half the size of the title and not
have any visual emphasis on the
words Grand Ole Opry. It also re-
quires disclaimers in programs, on
packaging, and on promotional
material that state, “This program
is not associated with the Grand
Ole Opry, WSM Inc., or Opryland
USA Inc.” And the decree makes
Gannaway responsible for usage
by any third parties with whom he
might work.

New Faces At Discovery

NEW YORK Record and tape
manufacturing veterans Dick
Meixner and Cliff Tant have ac-
quired a minority interest in Dis-
covery Systems and will direct
marketing activities aimed at ma-
jor label clients for the Dublin,
Ohio-based compact disk plant.
Until now, Discovery has con-
centrated on serving independent
and emerging labels and the radio
syndication market. The company
will continue to serve these mar-

kets, says Jeffrey M. Wilkins, Dis-
covery president. Wilkins says the
company’s indie clients will benefit
from the music industry back-
grounds of Meixner and Tant.

Meixner served with custom
disk and tape duplicator Electro-
Sound for 27 years. Tant has been
in tape duplicating since 1972.
They are both involved in BQC
Inc., a cassette duplicating busi-
ness in Council Bluffs, lowa.

Five of Manilow’s "70s albums
were certified multiplatinum, in-
cluding three consecutive releases
from 1977-78—‘‘Live,”” ““Even
Now,” and “Greatest Hits”—that
went triple platinum. Manilow also
landed his 14th gold album with a
“Twenty Classic Hits” compilation
that Arista released after his 1985
departure for RCA.

Arista also mined platinum with
the Grateful Dead, whose current
release, “In The Dark,” became the
first platinum album of the band’s
20-year career. The group also be-
latedly struck gold with its first two
Arista releases: “Terrapin Station”

(Continued on page 98)

A Quantum Leap. To mark an agreement making BMG Music International the
exclusive worldwide licensee for all repertoire of Quantum Music, BMG and
Quantum Media Inc. brass gather in New York. Shown are, from left, the vice
president of international a&r and marketing for BMG Music International, Heinz
Henn; QMI president and CEO Robert Pittman; president and CEC of BMG
Music Internationatl Rudi Gassner; and president of QM| Music Les Garland.

WHITESNAKE’S “Here I Go Again” jumps to No.
1 on this week’s Hot 100, becoming the second
smash by a metal-based band to top the chart so far
this year. Bon Jovi’s “Livin’ On A Prayer’”’ logged
four weeks at No. 1 in February.

But Whitesnake has so far been unable to follow
Bon Jovi's lead and move up to No. 1 on the Top Pop
Albums chart. The group’s “Whitesnake’’ album has
finished in the top five for 20 straight weeks but has
never climbed higher than No. 2.

Whitesnake 45 Slithers Into No. 1 Spot:
We ‘Document’ R.E.M.’s Breakthrough

far this year to log 20 or
more weeks in the top
five. Bon Jovi’s ‘‘Slip-
pery When Wet’’ spent
the first 26 weeks of this
year (and the last 12 of
1986) in the winner’s cir-
cle, and U2’s “The Un-

“Whitesnake’ is one

of only three albums so
bee—— " B
v ey

forgettable Fire’’ also

had 20 weeks.

‘““Here I Go Again”
hits No. 1 in the U.S. nearly five years after a differ-
ent version of the record cracked the top 40 in the
UK.

“Here I Go Again” was produced by Keith Olsen,
who first topped the chart in 1981 with Rick Spring-
field’s “Jessie’s Girl.”

Whitesnake isn’t the only metal-based band with a
single in this week’s top three. Europe climbs to No.
3 with the rock ballad “Carrie.”

FAST FACTS: R.E.M. cracks the top 20 on the Top
Pop Albums chart for the first time as “Document”’
jumps four notches to No. 19. The group’s 1986 al-
bum, “Lifes Rich Pageant,” came close, peaking at
No. 21. (The difference will seem greater when the
new album cracks the top 10.) The Georgia-based
band also has its first smash single with “The One I
Love,” which jumps 14 notches to No. 43.

Michael Jackson’s “Bad” leaps eight notches to
No. 8 on the Hot 100, becoming the superstar’s 14th
consecutive top 10 single. The tally includes 13 hits
from Jackson's last three studio albums plus “Say
Say Say,” a 1983 duet with Paul McCartney. We
should note that Madonna is one week away from
her 14th consecutive top 10 hit: “Causing A Commo-
tion” jumps three notches this week to No. 11.

(We still get letters suggesting that Jackson’s
streak of consecutive top 10 hits broke in 1984 when
“Farewell My Summer Love’ peaked at No. 38.
C’'mon! It was an old track released by a former la-
bel just because he was hot at the time. It wouldn’t
be fair to count it against him.)

Prince’s “U Got The Look” jumps to No. 5 on this
week’s Hot 100, six months after “Sign ‘O’ The
Times” peaked at No. 3. This makes “Sign ‘O’ The
Times’’ Prince’s first album since his 1984 block-
buster, ‘“Purple Rain,” to yield two or more top five
hits. It’s odd that the success of “U Got The Look”

by Paul Grein

hasn’t done more to help revive Prince’s album,
which spent just four weeks in the top 10 in the
spring. This week, it moves up one notch to No. 42.

Stephanie Mills lands her third No. 1 black hit in
less than 18 months, as “(You're Puttin’) A Rush On
Me” jumps to No. 1. Mills topped the chart in 1986
with “I Have Learned To Respect The Power Of
Love’” and again in July with “I Feel Good All
Over.” Amazingly, before last year, she had never
topped the black chart.

Remakes of two old
Tommy James & the
Shondells hits crash into
the top 20 this week. Tif-
fany’s ‘I Think We're
Alone Now" jumps six
notches to No. 15, and
Billy Idol’s ‘“‘Mony
Mony’ surges seven
spots to No. 17. George
Tobin, who produced the
Tiffany smash, first
cracked the top 15 in late
1968 with Derek’s “Cinnamon.”

Nashville-based songwriter Todd Cerney this
week lands his second top 40 pop hit in four months.
What makes this so unusual is the range of the pro-
jects. The first was Restless Heart’s country/AC
crossover hit “I’ll Still Be Loving You,” which
reached No. 33 in June; the second is Loverboy’s
hard-rocking ‘“Notorious,” which climbs to No. 39
this week.

“Michael Brecker” logs its 17th week at No. 1 on
the Top Jazz Albums chart. That’s the longest any ti-
tle has stayed No. 1 since the jazz chart was divided
into traditional and contemporary charts in February.

A correction on last week’s column: Rush is aiming
for its seventh consecutive top 10 album, nct its sixth.
We forgot about the group’s last album, “Power Win-
dows.” They always say short-term memory is the
first to go.

WE GET LETTERS: Dan Kraft of Boston notes that
two current or recent top 10 hits have titles that con-
tain British rather than American spellings: Banana-
rama’s “I Heard A Rumour” and Grateful Dead’s
“Touch Of Grey.” Kraft’s point: “Although I know of
album titles like Fleetwood Mac’s ‘Rumours’ and Cul-
ture Club’s ‘Colour By Numbers,’ I can’t recall if a top
10 single has ever used the British spelling.”

Michael Ritz of Rochester, N.Y., notes that Fleet-
wood Mac has been dogging Bryan Adams all year
long. Or is it the other way around? The two acts have
each released three singles from their current albums,
and each time their singles have entered the top 40 in
pairs. It all began on April 11 with “Big Love” and
“Heat Of The Night,” continued on July 4 with “Seven
Wonders” and ‘“Hearts On Fire,” and resumed on
Sept. 12 with ‘“Little Lies” and “Victim Of Love.”
Wait—this could have something to do with fate. Like,
wow, man.
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“Law Of The Fish”
Thousands of die-hard
Fish Heads from coast to
coast demand that I-
be broken. Now The
New Orleans Radiators,
America’s spiciest rcots
rock band, lay the law
down on their fanatically
anticipated debut aloum.
Twelve favorizes charged
with the feel of their
legandary liv2 shows and
polished like the chrome
on a hot rod engine.

Fire up The Radiators
and break the law.

The Radiators.
“Law Of The Fish”
Featuring
“Like Dreamers Do’

On Epic Records, Cassettes
and Compact Discs.
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Management: PAR.C.

"INTRODUCING THE HARDLINE ACCORDING TO

TERENCE TRENT D’ARBY

j
-

His debut album entered the U.K. charts at No. 1 and streaked to platinum in less than three weeks! With two
Top-10 singles already sizzling on the U.K. charts, Terence is exploding across Europe.
Now, Terence Trent D’ Arby is taking The Hardline to America.

INCLUDES THE SMASH HIT SINGLE, “IF YOU LET ME STAY. 35 0735

Take The Hardline with Terence Trent D’ Arby. On Columbia Records, Cassettes and Compact Discs.
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Editor’s note: The writer was the
central figure in a recent Los An-
geles obscenity case. All charges
against him were eventually
dropped.

BY JELLO BIAFRA

First, a big warm thank you to all of
you who supported us in this case by
helping the No More Censorship De-
fense Fund. We couldn’t have done it
without you. Our label, Alternative
Tentacles, Mordam Records, and Al-
berti Manufacturing have all man-
aged to stay afloat without so much
as a missed royalty payment to art-
ists.

We are elated that this round has
gone to the defense, but the fight
against censorship goes on.

A well-organized blitz is still on
against our right to express our-
selves. The Federal Communications
Commission, the Immigration and
Naturalization Service, the Ed
Meeseketeers, the religious right and
their Stepford children—the Parents
Music Resource Center—continue to
play the role of cultural vigilante, and
the music industry still allows itself
to be caught in the middle.

Meanwhile, I now find myself with
no band. The obscenity charges in
Los Angeles effectively derailed and
disrupted my life for a year and a
half.

Why were the Dead Kennedys sin-
gled out? Our political views had
made us a police target in Los Ange-
les for some time. Because we func-
tioned as our own independent record
label, we did not have access to the
meost widely known, high-powered le-
gal help money could buy. Assistant
City Attorney Michael Guarino told
the press he chose us from his file of
potential rock prosecutions because it
was “a cost-effective way of sending
a message.”

As it turned out, we had a damned
good legal team that was willing to
lower its fees in order to help on this
case. My lawyer, Phil Schnayerson,
did it strictly for expenses—just be-
cause he wanted to be involved in a
First Amendment issue and felt this
one was important. And again, we
thank them.

SUN CITY AND APARTHEID

Your recent article with the outra-
geous headline “Sun City: Boycott
Has Failed,” datelined Johannes-
burg (Billboard, Sept. 19), is dis-
graceful in several respects. The
casual reader may not realize that
the piece was totally unverified
Sun City propaganda based on an
interview with a single manage-
ment publicist.

No one from the South African
Musicians Alliance was quoted; no
one from the United Democratic
Front cultural desk; no one from
the international apartheid move-
ment. The fact that Sun City is a
part of the brutal “homelands poli-
cy’’ is not explained. Instead, we

“WOMMENTARY _

The Dead Kennedys Case

DON'T TAKE CENSORSHIP LYING DOWN

We knew from the very beginning
that we'd be fighting for the entire
music industry, which put me in the
uncomfortable position of having to
defend content and lyrics by people I
don’t necessarily agree with. But
then again, they have a right to do
what they do, just as we have a right
to counter them.

Even as the case grew more widely
known, there was very little main-
stream industry support, except for
Frank Zappa, Stevie Van Zandt, Dan-

one song on “Licensed To IlI” and
pull another from the album entirely.
And Portrait Records made Bill Nel-
son change the cover art and title of
his latest album on the grounds that
the version available in other coun-
tries would be “too offensive to the
religious right.”

The Ice-T 12-inch on Sire/Warner
Bros. has a star-shaped “Explicit Lyr-
ics Parental Advisory” sticker on its
cover. The serial number below it
reads “PMRC-1.” Change 1 to “won,”

‘We knew from
the beginning that
we’d be fighting
for the entire
music industry’

Jello Biafra is the former lead vocalist of

the Dead Kennedys.

ny Goldberg, and Music In Action.

We would also like to thank every-
body who sent in contributions to the
No More Censorship Defense Fund,
because the people who supported us
were mainly members of under-
ground bands putting on benefits of
their own.

Back to the future: Is the record-
ing industry really on the hot seat
with censors like the Parents Music
Resource Center? Only as long as we
continue to put ourselves there. As
long as the industry continues to play
footsie with the PMRC and other cen-
sors and is willing to censor its prod-
uct and even blackball its own artists
in exchange for getting a DAT ban or
a tax on tape decks passed, we're go-
ing to have to continue to answer to
charges by isolated crackpots who
have a much larger agenda in store
and are merely using us as domino
No. 1.

Are the major labels already being
affected by the sentiment of the
PMRC and other procensorship
groups?

The Beastie Boys had to rewrite

and you have even Warner Bros.—
considered the most progressive of
major labels— backing down to the
demands of a few wealthy people in
Washington, D.C. This is where the
industry is slitting its own throat.

Consider this: Many chain record
stores are located in chain shopping
malls. According to Rock And Roll
Confidential, some owners of these
shopping malls have threatened to
evict record stores that continue to
carry records even after they have
been tagged with warning stickers.
What about those record chains that
are only located in these chain shop-
ping malls? They now have a choice
of purging their shelves of Ice-T,
Prince, Dead Kennedys, and others
or going out of business.

Now what is the industry to do
when it can’t get its new artists into
these stores—especially in Middle
America, where the only store in
some smaller towns may be one of
these chain outlets?

Radio? Forget it. Once the Federal
Communication Commission’s crack-
down becomes more entrenched,

touring will likely be out of the ques-
tion, thanks to the Immigration and
Naturalization Service. This leaves
the labels with the choice of either
toning down an artist’s work or drop-
ping him altogether. Any time artists
have to so much as think twice about
what they say in their songs out of
fear of legal or career consequences,
that’s censorship in its ugliest form:
muzzling of the mind. .

I would hope our dismissal will
help slam the door on future cheap-
shot prosecutions like this. The prose-
cutor in our case told our lawyer af-
ter the verdict that he plans to bust
other musicians in the very near fu-
ture, regardless. But I hope that our
trial has made it a little more political-
ly unpopular to bend the law like this
for one’s own personal gain.

Please keep in mind that the people
who file these charges are our own
elected officials and can always be
voted out in the future.

The more feisty the music industry
becomes, individually and collective-
ly, the less likely the PMRCs and Ed
Meeses of the world are to even think
of using us as a convenient stepping
stone to further censorship of the
news media and books, which is what
they really want.

More industry officials and artists
should speak out instead of just con-
fiding their feelings to people like me
and Frank Zappa over the phone.
People need to know where the real
majority stands. The ones who don’t
like rock’n’roll are far outnumbered
by those of us who do.

Why not let the buyers and fans
know that we stand behind them? A
continued lack of backbone plays
right into the hands of those who say
making love on record or in the mov-
ies is more dangerous than cops who
kill suspects on TV shows. Any com-
promise to cultural vigilantes just en-
courages them to go further. This
will ultimately hurt even the major la-
bels right where it stings the most—
in the pocketbook.

So why do we continue to allow
ourselves to be used as stepping
stones by people who are out to cen-
sor our freedom to read and our free-
dom to gather information? The time
to fight for our right to know is now.

are told that Sun City is now ac-
cepting local bands.

Actually, the international boy-
cott has been so successful that
Sun City has been forced to turn to
South African talent, after ignor-
ing it for years. By all means re-
port on what collaborators with
apartheid do and say, but please
put it in perspective.

Little Steven
Artists United Against Apartheid
New York

COUNTRY CROSSOVER
As a record producer whose work
crosses the line between country
and pop all the time, I was interest-
ed in the article on Steve Earle by
Andrew Roblin (Billboard, Sept.
12).

I must point out, however, that
Bruce Hinton is mistaken when he
suggests that “there’s never been

a Nashville-based act that has sue-
ceeded on country and album radio
at the same time.”

In 1979 I produced the album
“Million Mile Reflections” by the
Charlie Daniels Band, which sold
over 2 million copies. The first sin-
gle, “The Devil Went Down To
Georgia,” sold a million and went
No. 1 on the country chart and No.
3 on the Hot 100. The album was in
saturation airplay at album rock
and country stations. And, of
course, the Charlie Daniels Band is
based in Nashville.

I have great respect for Earle and I
wish him well in his crossover career.
And Hinton is a friend. But the fact
remains that Daniels was the first
and greatest Nashville crossover art-
ist.

John Boylan
Great Eastern Music Co.
Los Angeles

THAT’S ELLIOT

Re: “Rap Talk: Here Today, Gone
Tomorrow” (Commentary, Sept.
5), Elliot Horne is .a def, crush
homeboy for sure. He’s really on
the tip of the posse that knows the
real rap. He ain’t bitin’ nobody—
WORD.

Elliot is a one-of-a-kind down
dude, just like you said, who ain’t
into dissin’, just chillin’. No sir,
you can’t A.B. him to nobody.

Amy Duncan
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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NARB Panelists Differ Over ‘Acid-Tongued’ DJs

Shock-Jocks: Pros And Cons

BY TERRY WOOD

ANAHEIM, Calif. The art of sub-
tle humor has virtually disap-
peared from radio, and the medium
is suffering because of it, accord-
ing to Dick Purtan, venerable
morning man at WCZY Detroit.

“I think the whole ‘shock-jock’
thing got started in Detroit on
WARX with Steve Dahl, but [
think Dahl was smoother, more of
a class act than what we're hear-
ing today,” said Purtan, speaking
at the Tradition Vs. Hot Jocks pan-
el during the recent National
Assn. of Broadcasters convention
here.

“What has become popular to-
day 1s a cheap way to get a thrill, a
lowest-common-denominator kind
of thing. Jocks are coming down to
the basest levels of their audi-
ences. It's a last resort. But hey, it
works; it’s the U.S.A., the First
Amendment and all that,” Purtan
added with a shrug. “Why not?”

Purtan, 48, made references to
WXRK New York morning man
Howard Stern and the host of acid-
tongued imitators his confronta-
tional shock-jock style has
spawned across the country. Stern
was not on the panel.

Carolyn Fox of WHJY Provi-
dence, R.1., did attend, though she
insisted her style of verbal spar-
ring and repeated double-en-
tendres is not in the same league
as Stern’s incendiary salvos.

“My vocabulary is very casual,”
Fox said. “I have no intention of
lifting my audience from whatever
level they’re at. We [she and part-
ner Rudy Cheeks—get it?] get
down and dirty and talk like people
talk to their friends. We’ll call up
the mayor and ask who he’s sleep-
ing with. We have a dating game
on Fridays, and that’s the most
shocking—let’s say hottest—seg-
ment of the whole week. We have
the tasteless joke of the day. We
are more real than anything else
on the dial.”

Still, shows like Fox’s tend to
disturb broadcast veterans like
Purtan, whose most shocking com-
ment on the air came in the late
’60s, when he phoned a Detroit po-
liceman and made a mock offer to
pay him off. The real shock came
when the cop accepted the offer
and arranged to meet with Purtan
for the payoff.

“I try to make fun of every-
thing,” said Purtan, who has even
lampooned his own newscaster
with lines like “If it's news to De-
troit, it’s news to Carolyn Burk-
hart.”

“But I'll tell you what’s really
missing in radio: There’s no more

‘We’ll call
up the
mayor and
ask who
he’s sleeping
with’

subtlety in humor,” he said. “Lis-
teners don’t get the chance to say,
‘Oh yeah, that’s clever; that’s inci-
sive.” This kind of dirty humor hits
you over the head. It’s slam-dunk
humor.”

Gary Owens of KFI Los Angeles

said knowing your market’s tastes
and values is crucial. “You have to
use common sense,” Owens said
after the panel. “I don’t know
Stern personally, but I’ve heard
him while in New York, and it’s un-
usual to hear something said that
I'd never say.

“I’'m not a prude. Toilet humor
has been used for as long as I've
been on radio. But I think you have
to show a little responsibility. You
have to be careful if you know kids
are listening to you,” Owens said.
“Kids might think it’s OK to be a
garbage mouth at age 8 or 9 if they
hear such language used often
enough. That could really set them
back when they go looking for a
job.”

Fox said she does not view dirty
jokes as indecent. ‘“Blasphemy is
shocking,” she said. “I won’t do
anything that’s cruel. I won’t at-
tack religions or the handicapped,
homosexuals or minorities. When I
started, I thought I had to be in-
sensitive as well as wild, but not
anymore.”
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BY BILL HOLLAND

cONGRESS HAS A LONG mem-
ory, part one: Remember last year
when many in Congress were in-
censed that the Mark Fowler-led
Federal Communications Commis-
sion wanted to repeal its policies
on minority and women’s prefer-
ences in station license renewal
proceedings? Well, the Senate Ap-
propriations Committee didn’t for-
get either. The committee recently
approved the FCC annual bud-
get—3104.9 million—but with the
proviso that it cannot repeal the
preferences or the station distress
sale and minority tax certificate
policies.

cONGRESS HAS A LONG mem-
ory, part two: The National Assn.
of Broadcasters has launched a
strong grass-roots lobbying action
to gain support from Sen. John
Stennis, D-Miss., chairman of the
Appropriations Committee, to
block attempts to attach a fairness
doctrine rider to Senate spending
bills that President Reagan won’t
be able to veto. Many congression-
al supporters of the fairness doe-
trine, however, are warning broad-
casters that they will have a rough
time gaining favorable legislation
because of the NAB move, which
echoes the FCC's decision that the
doctrine is unconstitutional. Rea-
gan vetoed such a bill in June, add-
ing to the fairness doctrine arm-
wrestling match.

FILIBUSTERING Republicans
have been successful in getting
the Senate to drop campaign re-
form legislation. That’s the bad
news. The good news, however, is
that broadcasters will no longer
have to worry about an item in the

legislation that would have re-
quired a 30% discount in time sold
to candidates.

ALEX FELKER, 38, staff aide to
Dennis Patrick, chairman of the
Federal Communications Commis-
sion, has been appointed head of the
commission’s mass media bureau,
replacing Jim McKinney. McKinney
is widely regarded as being the best
man to have held the job in a long
while, but observers point to
Felker’s 15 years at the FCC and his
expertise in spectrum management
and new technologies.

TAKING THEIR TIME ... That’s
the latest word on Florida’s state
lawmakers, who may decide to re-
peal the state’s controversial ad tax.
Recently, Florida Gov. Bob Marti-
nez, bowing to pressure, changed
his mind and called for a repeal of
the 5% tax on advertising, which
will cost broadcasters millions an-
nually in lost ad revenues. The Leg-
islature could repeal the tax, call for
a March referendum, or decide to
retain the tax as part of the larger-
services tax bill.

NAB BRIEFS: Ten radio stations
were selected by judges as repre-
sentative of the best in community
radio in NAB’s first Crystal Awards
For Excellence In Local Achieve-
ment. Eight of the 10 are AM sta-
tions, and the remaining stations
are AM/FM combos. More and
more, AM stations have become the
source for community news and in-
volvement across the country. Only
two awards went to stations in ma-
jor markets. The winners, picked
from 50 finalists, are the following:
KNOM Nome, Alaska; KPAL Little
Rock, Ark.; WMAL Washington,
D.C.; WQBA-AM/FM Miami;
WFMD Frederick, Md.; KWOS/
KJMO Jefferson City, Mo.; KMOX,
St. Louis; KHAS Hastings, Neb.;
KGFW Kearney, Neb.; and WVMT
Burlington/Colchester, Vt.

Programmers reveal why they have jumped on
certain new releases.

TOP 40

Given his pretty even mix of male and female 18-plus listeners, WBJW
“BJ-105” Orlando, Fla., PD Brian White has a typically broad mix of
music to rave about this week. Topping that list are two dance tracks.
Pretty Poison’s “Catch Me (I'm Falling)” (Virgin) is performing well
with young adults, says White, as is Debbie Gibson’s “Shake Your
Love” (Atlantic). The latter single is in the same intense vein as Gib-
son’s “Only In My Dreams,” which rewarded BJ-105 well for its early
support. Doing well after a two-week test is R.E.M.’s “The One 1
Love” (L.R.S.). “This is more a mass-appeal record than it is rock’n-
'roll,” says White, adding that the track is especially strong with
males. And 4x4’s “Come Over” (Capitol) looks like a strong newcomer.
“We’ve had it on our last couple of new-music-challenge segments, and
it’s won like crazy,” the PD says. Finally, the Bill Medley & Jennifer
Warnes duet, “(I've Had) The Time Of My Life” (RCA), is a needed
addition to the adult-ballad department at BJ-105.

BLACK/URBAN

WBLS New York PD B.K. Kirkland is featured as this week’s PD of
the week (see page 19), so here we're featuring Kirkland’s musie picks.
Two hot new adds are Mason’s “Pour It On” (Elektra) and Ten City’s
“Devotion” (Atlantic), a budding 12-inch seller and big club track for
WBLS. After almost six weeks of WBLS play as an import, “Road-
block” (A&M) by Stock, Aitken, Waterman is really starting to come
alive. “First, a lot of people thought it was James Brown,” Kirkland
says. “But curiosity has now gone beyond that and people are starting
to buy the record.” Naturally, Michael Jackson is “‘all over the place,”
says the PD. Besides “Bad,” Kirkland says, “Liberian Girl” and “Man
In The Mirror” (Epic) are drawing the biggest requests. Finally, Kirk-
land raves about Regina Belle’s “So Many Tears” (Columbia). ‘“‘She’s
such a big female draw, which is unusual because female performers
typically draw the most interest from male listeners,” he says. “It’s
refreshing to see that beyond Anita Baker, Aretha Franklin, and Glad-
ys Knight, there’s a crop of new female singers relating to the female
audience.” KIM FREEMAN

newsline...

METROPOLITAN BROADCASTING promotes three: WNEW-AM-FM vice pres-
ident/general manager Mike Kakoyiannis, a 15-year company veteran,
is elevated to executive VP for the chain; WNEW-FM station manager
Rosemary Arters is upped to VP/GM of WNEW-AM-FM; and Scott
Savage is named station manager for the AM. Savage had been gener-
al station manager for WNEW-AM.

JAMES MADDOX is appointed executive VP/chief operating officer of All-
Pro Broadcasting. He arrives from the VP/GM post at KJLH Los An-
geles. In his new post at the Willie Davis-owned All-Pro, Maddox will
oversee current group properties KACE Los Angeles, KYOK Hous-
ton, and WAWA/WLUM Milwaukee as well as expected growth
moves for the group.

GREG ANDERSON is appointed executive VP of Multimedia Radio, where
he will supervise operation of the group’s outlets in Milwaukee; Green-
ville, S.C.; Macon, Ga.; and Shreveport, La. He is a seven-year Multime-
dia veteran and was most recently the group’s VP/radio operations.

TAK COMMUNICATIONS is planning to buy WJQY Miami for $34 million.
The seller is Tremont Group Ltd. TAK also owns WUSL Philadelphia
and several television stations.

ACTIVE INDUSTRY RESEARCH opens a Nashville office and appoints Gene
Hughes VP/GM there. Hughes has held various independent and label
promotion posts and is a board member of the Country Radio Seminar
and the Nashville Entertainment Assn. Active Industry Research is
headquartered in Maryland.

ALYCE WELSH is appointed VP/finance and administration for Hoker
Broadcasting, based in Dallas. Welsh had been director of financial
planning for Belo Broadcasting. Hoker owns KCFX-FM Kansas City,
Mo.; WLTT-FM Cincinnati; and WRXJ/WCRJ Jacksonville, Fla., and is
expected to add new properties soon.
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BRUCE SPRINGSTEEN.
“TUNNEL OF LOVE.”

Twelve new songs.
Featuring the single, “Brilliant Disguise.”

On Columbia Records, Cassettes and Compact Discs.
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THE BLUE JAYS AREN'T THE ONLY THING

The Nylons

* Nominated for this year’s new Juno Award
— “Entertainer of the Year”

¢ Over 1,000,000 albums sold worldwide,
inctuding ‘Happy Together’' — gold in Canada,
over 300,000 in the U.S.

* ‘Happy Together’ video now in heavy rotation
on VH1

Haywire |/ B
* Nominated for this year’s Juno Award LT L

— ““Most Promising Group”

¢ Canada’s Hottest new group

¢ The new album ‘Don’t Just Stand There’
already gold after only six weeks

* Representing Canada at this year’s World
Popular Song Festival in Tokyo

Lee Aaron

* Nominated for this year’s *‘Female Vocalist
Of The Year” Juno Award

* The new single ‘Dream With Me’, co-written
with Dan Hill, from the almost-gold album,
‘Lee Aaron’

Jennifer Warnes

¢ ‘Famous Blue Raincoat’

is platinum plus in Canada!

¢ Licensed from Cypress Records, the album is
headed for double platinum, and has been on
the Canadian charts for 42 weeks

Christopher Ward

¢ Nominated for the “Most Promising Male
Vocalist’’Juno Award

¢ Canada’s favourite MuchMusic VJ is on the
radio with his new single, ‘What Kind Of Love’,

Leroy Sibbles

¢ Already Top Male Singer and Performer, Top
Songwriter and Top Album at the Canadian
Reggae Music Awards, the album ‘Meanwhile’
is nominated for the ‘‘Best Reggae/Calypso
Recording” Juno Award

King Diamond

* European metal star, formerly of Mercyful Fate,
with a video featured on MuchMusic and MTV

¢ Licensed from Roadrunner Records

Motorhead

¢ The album is called ‘Rock 'N’ Roll’ and that'’s
what it is, from the most consistent

hard rock band around today

¢ Licensed from GWR

John Kay & Steppenwolf

* AOR radio’s ‘‘comeback aloum of the year,”
‘Rock 'N’ Roll Rebels’, licensed from

Qwil Records

CANADA'Sha €%’ INDEPENDENT LABEL!

L inC b ATTIC RECORDS LIMITED ¢ 624 KING STREET WEST, TORONTO, ONTARIO
Distributed in Canada by CANADA MSV 1M7 ® (416) 862-0352 TELEX 06-219815 FAX (416) 8620915

RECORDS
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MIAMI MOVES: Steve Perun will be leaving KBEQ
Kansas City, Mo., to program the legendary WHYI “Y-
100” Miami for Metroplex. Perun has been with KBEQ
for 21, years and will continue as a consultant for the
outlet. But he says his decision was far from easy. “The
whole staff here could easily work in bigger markets,”
says Perun. “We rebuilt this station, and I think we had
something to do with putting Missouri back on the
map.” Perun says the recent sale of KBEQ from Capitol
to Noble had no bearing on his decision. “Y-100 is just
too great an opportunity,”
he says.

Y-100 was Miami’s long-
time top 40 leader before
being bumped by EZ’s
WHQT “Hot 105.” The
No. 1 spot now belongs to
Beasley-Reed’'s WPOW
“Power 96,”” helmed by
Bill Tanner, who pro-
grammed Y-100 in its hey-

Perun Leaves ‘Show Me’ State For Miami;
Tyson Has Big Joh Ahead At EZ’s WHQT

RUSS MORLEY is no longer the PD at up-tempo AC
outlet KIOI “K-101” San Francisco. New GM John
Hayes was not available for comment. As you’ll recall,
K-101 is in the process of being sold from Price to Fair-
field Communications, the new group headed by Frank
Osborn .. . Lee Sherwood is promoted to PD at coun-
try outlet KUSA St. Louis. He’s been morning man
there for a long time, and he fills the shoes of Bill Cof-
fey, who was upped to KUSA VP/GM recently.

Rich Stevens lands a long-sought gig at WHTZ “Z-
100" New York doing
weekend work. He was
last heard at WTHZ Talla-
hassee, Fla., where he was
also MD ... KIIS Los An-
geles’ Hollywood Hamil-
ton ropes a pilot agree-
ment for a new television
show called “Flip.”

KITS ‘“Live 105” San
Francisco MD/personality

day and got Hot 105 off
the ground. As for Y-100’s
future course, Perun says it will come down to “getting
back to good top 40, which will work anywhere. Overall,
it just needs a sense of direction and focus. Metroplex is
a great company, and MD Frank Amadeo is one of the
best.” Naturally, Perun will help KBEQ find a new PD,
and he’ll continue consulting KWNZ Reno, Nev.,, and
WKEE Huntington, W.Va.

Perun officially arrives Oct. 12 and will most likely be
keeping a close eye on another Miami newcomer—Jeff
Tyson, the new PD at EZ’s Hot 105. Tyson had been PD
at EZ’s soon-to-be-sold AC outlet KFYE Fresno, Calif.,
and has his work cut out for him at Hot 105, which is in
that dreaded third seat in Miami's three-way top 40 race.
“We actually hired Jeff to work at WBMW ‘B-106’
Washington [D.C.],” says EZ VP/programming Dan
Vallie. “When we sold B-106, we wanted to keep him in
the company, and Fresno was open at the time. He’s a
top 40 guy all the way, and we’ve been transitioning Hot
105 back towards a straight-ahead top 40 for the last
three months or so.”

“It’s like a volleyball game,” quips Power 96’s Tanner,
who reports that Bo Griffin has been lured away from
Hot 105 to assume the 10 p.m.-2 a.m shift at Power 96.
Her predecessor, Eric Ward, will be reassigned to a yet-
unannounced Beasely-Reed development. “We've now
got true personalities in every daypart,” says Tanner.
“It’s all part of our belief that personality radio is alive
and well and belongs to those who encourage and nur-
ture it.”

Also in Miami, Skip Herman and Jim McBean are
back on the air at all-CD rocker WGTR. That’s one year
after they resigned their morning posts at Miami’s heri-
tage rocker WSHE. Since then, the duo has been on and
off WGTR while involved in a legal battle concerning
their noncompete with WSHE. Their return to WGTR
now looks like a keeper.

WAVE LENGTHS: As predicted, Gannett took KSDO-
FM “KS-103” San Diego from hits to ‘“‘the Wave” last
week under the calls KSWV. And hit outlet KTKS
“Kiss” Dallas became known as KOAI “Oasis” Sept. 30.
Yeah, that Oasis handle threw us, too. Although Gan-
nett group PD Jay Cook was not reachable at press
time, we believe that Dallas and Seattle are not actually
taking the direct Wave feed from Satellite Music Net-
work. San Diego is. The Dallas and Seattle—KNUA—
new age/jazz/AC programs appear to be local produc-
tions, and it seems that Gannett formed a deal with
SMN to prevent others in the market from catching the
Wave. The San Diego and Dallas developments put a
slew of top 40 talent on the street. It was also speculated
that Gannett would be making a major announcement
concerning WUSA Tampa, Fla., currently an AC station
that ranked No. 6 in overall, 12-plus numbers this
spring.

by Kim Freeman

ALBUM ROCK TRACKS CHART, P. 98

Steve Masters signs on as
host of ‘““Cool Five At
Five,” a new show for the California Music Channel
(KTSF-TV). The show will feature the modern rock Mas-
ters and Live 105 are famous for, and you can read more
about it by glancing at the new Eye column (page 56) . . .
Also making upcoming TV appearances are WHTZ
New York’s Scott Shannon, KKBQ Houston’s John
Lander, KPWR Los Angeles Power 106’s Jay Thomas,
and KKDA Dallas/WGCI-FM Chicago’s Tom Joyner,
all scheduled to appear on Geraldo Rivera’s new TV talk
show.

KURT KELLY crops up at Transtar to program its
new baby, Niche 29, the soft rockin’ satellite fare that
debuts on KMPC-FM (formerly KUTE) Los Angeles
Monday (5). Kelly left his assistant PD gig at KLOS Los
Angeles last week, and Transtar exec Gary Taylor says
other affiliates are close to signing up. At KMPG-FM,
Paraquat Kelly and Cynthia Foxx will host the morn-
ing show locally, under the direction of PD Sam Bella-
my. As for the rest of the lineup on the Niche 29 bird,
Rich Brian is doing middays, Kelly the afternoons, and
Mike Webbs the overnights.

BUZZARD FLIGHTS: Something’s changing at the
ever-consistent WMMS Cleveland. Longtime morning
zoo cohort Ruby Cheeks moved to solo the 6-10 p.m.
shift Sept. 30. Promoted on air as “Ruby’s been promot-
ed to prime time,” the move is designed to create some
great cross-promotion opportunities and is being backed
by a massive public relations campaign, says WMMS
PD Brian Phillips. Former evening talent Dia will
move into WMMS’ special music projects division, where
she’ll cover the rock beat and host special features.

Former WZYQ “Z-104” Frederick, Md., PD/morning
man Kemosabi Joe can be reached at 214-790-5364. He
was last heard doing afternoons at KHYI “Y-95" Dallas
before being shook out. PD Mark Driscoll parted com-
pany with Y-95 and its owner, Heftel & Ginsburg Broad-
casting, in the same shakeout. Company executive Scott
Ginsburg confirms that legendary programmer Buzz
Bennett is still with Y-95 and H&G, and that the peren-
nial rumor about H&G taking Spanish outlet KLVE/
KTNQ Los Angeles is still as untrue as it was when it
started.

HAPPY THIRD anniversary to WCKX “Miracle Pow-
er 106.3” London, Ohio, which is celebrating with its
third annual community awards presentation on Oct. 15.
Gary, Ind., Mayor Gordon Hatcher will speak, and Teen
Dream will perform at the ceremonies . .. If your audi-
ence is into this football strike, you might want to get
your hands on a copy of Felix Pappalardi’s “The Day
That Football Died,” set to the tune of Don McLean’s
“American Pie.” It was recorded during the 1982 foot-
ball strike and can be had by ringing Ken Franklin, Ra-
dioactive Talent Inc., 212-315-1919.

BREAKING AT ALBUM
& TOP 40 RADIO NOW!

g

Already on ... 52
Billboard Reporting Stations

including

ALBUM ROCK
REPORTERS

TOP 40
REPORTERS

KMEL KATD-FM WNEW-FM  KROQ-FM
WANS-FM  KWOD-FM KOME-FM  KBCO-FM
WINK-FM WHCN

Billboard Hot 100 Singles (89)

Produced by Todd Rundgren for Alchemedia Productiors, Inc. in
association with Brent Bourgeois and Larry Tagg.
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Hot Gountry Singles Panel Expands

NASHVILLE Effective this issue,

WAMZ-FM Louisville, Ky.

KFDI-AM-FM Wichita, Kan.
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KZLA-FM Los Angeles, Calif. KEBC-FM Oklahoma City, Okla. WCMS-FM Norfolk, Va, MERCURY 888 016-7/POLYGRAM
WCOS-FM Columbia, S.C. mlnli2] s ;vcilglla)g)zs IT HAVE TO BE & RESTLESS HEART
WDOD-FM Chattanooga, Tenn.
FOR WEEK ENDING OCTOBER 10, 1987 WDSY-FM Pittsburgh, Penn. | 18 [ 21 | o | BMIDREAMS e LiSEEU WG
. ©Copyright 1987, Billboard Publications, Inc. No part of this WGKX-FM Memphis, Tenn. 15 15 19 7 '{R?sl;'fﬂgg)’;(mn # GRATEFUL DEAD
I publication may be reproduced, stored in any retrieval system, or WGNA-FM Albany, N.Y. —
® transmitted, in any form or by any means, electronic, mechanical, WITL-FM Lansing, Mich. 5 12| 38 15 Lr?svTE %ER DIONNE WARWICK & JEFFREY OSBORNE
photocopylng recording, or otherwise, without the prior written Sagi ! R ARSTA L =
permission of the publisher. WKCQ-FM Saginaw, Mich. an| » 4 | SINCEIFELLFORYOU AL JARREAU
WKJIN-FM Baton Rouge, La. o MeAIS3187
HOT CROSS OVER 30 m?‘\wo"ﬂ‘rg‘lz’em: Ié'ifv Okla.* el ExlaANL e 5 e SPR'NGSTFEN
T™  WLWIFM Montgomery, Ala. QD 2 |7 | o !8.%’3%3!‘ Qe SIHECARS
- - WMC-AM Memphis, Tenn. 2|1 || n| LABAM # LOS LOBOS
4 | 8= Compiled from national WMIL-FM Milwaukee, Wis. SL‘S“”““W*R"E"L“.
o | BE [ S0 | 4% | ARTIST radio airplay reports. TITLE | WMSI-FM Jackson, Miss. . * % ¥ POWER PICK % % %
E2 132 1 ~2 155 | e WOKQ-FM Dover, N (@D)| 3 | — | 2 | CANDLEINTHE wWIND © ELTON JOHN
- * % NO.1 * * WONE-AM Dayton, Ohio ()] 26 | 30 | 4 | THAT'S WHAT LOVEIS AL ABOUT MICHAEL BOLTON
111 |1 | 1 | USALISA&CULT JAM LOSTINEMOTION | WOW-AM-FM Omaha, Neb. 5 il COUMBIL38 1322 mm———
SoLuMels weeks at No One WPOR-FM Portiand, Maine. 23 | 21 |*20 | 25 | CANTWETRY @ DAN HILL (DUET WITH VONDA SHEPARD)
| COLUMBIA 38-07050
2 3 5 7 AER,XS'-’rQSE LET ME BE THE ONE WQBE-FM Charleston, W.Va. I L 1.0.U. ME " BE BE & CE CE WINANS
3 | 2| 2| 10| WHITNEY HOUSTON DIDN'T WE ALMOST HAVE TALL |  WQIK-FM Jacksonville, Fla. |2 |2 || 5 | canroasoos |
ARISTA WQYK-FM St. Petersburg, Fla. 2 | 17 | 16 | 8 | HAPPY TOGETHER # THE NYLONS
4 | 5 | 12| 4 | MICHAELJACKSON BAD WRKZ-FM Hershey, Pa, ORENAIR 0024/ ALM
CRINGE UGoTTHELoOK 1 WRNS-FM Kinston, NC. 2 | 3 |18 | 18 | BACK I T HIGHUIE AGAIN S EAINSORD
5 | 41 3|8 incinnati Ohi
PAISLEY PARK WUBE-FM Cincinnati, Ohio 7 | 19 [*15 | 16 | MARY'S PRAYER © DANNY WILSON
6 | 6| g | 5 | MADONNA CAUSING A COMMOTION | WUSY-FM Chattanooga, Tenn. - XROINT A8465
SIRE WWNC-AM Asheville, N.C. @ T [ Y ?PMMZEIOHING IN YOUR EYES RICHARD CARPENTER
LEVERT CASANOVA : _
7 7 8 10 ATLANTIC WXBQ-FM Bristol, Va. » 2 3 2 LONE & HEART
8 | 8 | 11| s | BANANARAMA | HEARD A RUMOUR WYNK-AM-FM Blaton Rouge, La. CAP‘LO; 44°°2T i
WYRK-FM Buffalo, N.Y. WHO'S THAT GI & MADONNA
9 | 11| 17| 5 | JoDYWATLEY DON'T YOU WANT ME 2 H 2 L1 |13 | Swezsaaiwaener oeos
meA BRONZE 11 | 28 | 28 | 5 | MAYBE SOMEDAY... # SIMPLY RED
0] 12| 16| § | SWINGOUTSISTER BREAKOUT ELEKTRAT 59448 =———
MERCURY (50,000 - 99,999 weekly cume) 7 | 31| 31 | § | ONLYINMYDREAMS © DEBBIE GIBSON
1mli1s1! 18 5 ‘Fl’“%Ei;lTY POISON CATCH ME (I'M FALLING) KDRK-FM Spokane, Wash.* ATLANTIC 7-89322
v . NOEL STENT MORNING KEAN-AM-FM Abilene, Texas @ 13| 3 4 EBHECT&%%%A/! ;I’HAT ¢ G.ESTEFAN/MIAMI SOUND MACHINE
4TH & BwAY KFGO-AM Fargo, N.D. # | 30 | 20 | 12 | |STILLHAVEN'T FOUND WHAT IMLOOKINGFOR & U2
13| 19| 20| 3 | TIFFANY | THINK WE'RE ALONE NOW KFMS-AM-FM Las Vegas, Nev. SLAND 7.99430/ATLA
McA - - KFRE-AM Fresno, Calif. ) f * % & HOT SHOT DEBUT W o
4| 18| 21| 3 | STEPHANIEMILLS (YOU'RE PUTTIN’) A RUSH ON ME KGHL-AM Billings, Mont. (G5)| NEWp | 1 | RESERVATIONSFORTWO - “ DIONNE & KASHIF
FAT BOYS & THE BEACH BOYS wipEouT |  KHAK-AM-FM Cedar Rapids, lowa B A
BL® ] 7 [ 1] weavaeris KIIM-FM Tucson, Ariz. 36| 2] o [ lHEARDARUMOUR, ., S ANARARANA
16 | 10 | 10 | n | LOSLOBOS LA BAMBA ::;;I; : grqngeidc::‘lif. G| » | o] 3 LOST IN EMOTION # LISA LISA & CULT JAM
5 - oise, Idaho el :
17 9 6 10 %IgJHAEL JACKSON 1 JUST CAN'T STOP LOVING YOU KKAJ-FM Ardmore, Okia. @ a4 3 #%Ev 's%v A7.Pz|gg(§/§v F— ¢ FORCE MD.'S
18|20 |2 |3 | MADAMEX JUST THAT TYPE OF GIRL ﬂf::';‘ g;::trfgzuipms Colo. (39)| ReENTRY | THETIMEOF MY LIFE o BILL MEDLEY & JENNIFER WARNES
9| 1| 4 | 0| ggo0L) INEEDLOVE | y|.FM Lubbock, Texas |(@D)| Newp | 1 | SPECIALWAY KOOL & THE GANG
2 | 21| 2 | 3 | DONNASUMMER DINNER WITH GERSHWIN KLUR-FM Wichita Falls, Texas
Gii] KMIX-FM Modesto, Calif. @) 50 | — | 2 | BB, oraieera i ARy
21 | 17 | 13| 12 | JELLYBEAN WHO FOUND WHO KRRV-FM Alexandria, La. 2 | 3 | — | 2 | |DONTTHINKTHAT MANSHOULD... & RAY PARKER JR.
NATALIE COLE JumPsTaRT | KSO-AM Des Moines, fowa SETERT Z8e7 o
2 | 28 | 8B | 12 | emmaNHaTAN KTOM-AM-FM Salinas, Calif. U I I Y LT g#gskzgr“ GERSHWIN ¢ DONNA SUMMER
5|2 | — | 2 | RAYPARKER JR. | DON'T THINK THAT MAN SHOULD. ... KTPK-FM Topeka, Kan. gy = GUARANTEED FOR LIFE o
LI SO AKE e WA rorTove | KVZZAM Bakersfiel, Cal, @] NEWp | 1 | GUARANTEEDF BACLIONEIRRYS
2 | u | —| 2| GEVE MAKE ME WA £ KWMT-AM Fort Dodge, fowa 45 | 44 | 3n | 28 | SONGBIRD ® KENNY G,
% | 2 | — | 2 | PETSHOPBOYS TSASIN |  KYKX-FM Longview, Texas : T ioa = < SUTAEvET
EMLMARATTAN WCRJ-AM-FM Jacksonville, Fla. %6 | 36 | 2 | 16| Ly e
% | 25 | — | 2 | GLENNJONES WE'VE ONLY JUST BEGUN WDEN-F M Macon, Gal. el 5|2 I WANNA DANCE WITH SOMEBODY & WHITNEY HOUSTON
WDSD-FM Dover, Del.
WHITESNAKE HERE | GO AGAIN '
2 | NEWD | 1 | Geeren WEZL-FM Charieston, S.C. NEWD | 1 | GARRIE  cra ¢ EUROPE
B | 2|23 | EYROPE CARRE agﬁgm g"’:"sga)& Wis. © | 5 | 3 | 17 | SOMETHING SOSTRONG # CROWDED HOUSE
- ugusta, La. APITOL
9271515 é\ggg BAKER NO ONE IN THE WORLD WHIM-AM Providence, R.I. @ NEW) | 1 gégsalgg% COMMOTION & MADONNA
% | NEWp | 1 | 4BYFOUR COME OVER WIRK-FM West Palm Beach, Fla.
CARTTON (Continued on page 20) Products with the greatest airplay gains this week. @ Videoclip availability.
p
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AVﬂﬂBLE TOMMY BOY ALBUM, CASSETTE & &
EXECUTIVE PRODUCER/MANAGEMENT: JOEY
© 1987, Tommy Boy Music, Inc.
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. PLATINUM—Stations with a weekiy cume
I audience of more than 1 million.
® GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
OCTOBER 10, 1987 ™ | audience between 250,000 and 500,000.
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
13 30 Bruce Springsteen, Brilliant Disguise 11 15 Natalie Cole, Jump Start 26 21 Los Lobos, La Bamba 4 4 Europe, Carrie 10 4 Fat Boys & The Beach Boys, Wipeout
20 21 Bee Gees, You Win Again 12 10 The Whispers, Rock Steady 21 EX  Richard Marx, Shouid’ve Known Better § 7 Prince, U Got The Look 11 6 ABC, When Smokey Sings
21 25 Billy Idol, Mony Mon { 13 17 Expose, Let Me Be The One 28 24 Debbie Gibson, Only In My Dreams 5 8 Madonna CausmgBA Commotion 12 12 Smokey Robinson, One Heartbeat
2 1 v, Where The Streets Have No Name 14 18 Michael Jackson, Bad 2 KX Tﬂh& | Think We're Alone Now 7 10 Michael Jac 13 16 Donna Summer, Dinner With Gershwin
23 0 Expose et Me Be The One 15 19 U2 Where The Streets Have No Name 30 EX Belinda Carlisle, Heaven Is A Place O 8 2 whalnz‘Houston Didn’t We Aimost Hav 14 138  Anita Baker, No One In The World
4 28 Bryan }ldams Victim Of Love 16 16 Grateful Dead, Touch Of Grey A — Steve Winwood, Valerie 9 16 Bil o 15 20 Tiffany, | Think We're Alone Now
25 31  Mr. Mister, Something Real (Inside Me 17 24 Fleetwood Mac, Little Lies A — Sting, We'll Be Together 0 12 Anita Baier 0 One In The World 16 21 Billy OJol Mony Mon
2% 29 Go West, Don't Look Down - The Sequel 18 EX Tiffany, ) Think We're Alone Now L 1 14 Bee Gees, You Win A Again 17 17 Alexander 0'Neal, Fake
27 33 Cutting Crew, I've Been In Love Befor 19 22 The Cars, You Are The Girl 2 15 Levert, Casanova 18 22 Taja Sevefle, Love Is Conlaglous
238 Kenn G., Don't Make Me Wait For Love 20 20 John Cougar Mellem:amp, Paper In Fire 3 19 Pet Shop Boys A Sin 19 19 Stephanie “»Ms, ‘ou're Puttin’) A R
New York P.D.: Larry Berger N U Pel Boys, It's A Sin 21 21 Alexander O'Neal, Fak 4 30 Tiffany, | Thunk We re Alone Now 20 23 Expose, Let Me Be The One
dMs LI 1A 30 35 Great White, Rock Me 223 Kenny G. Don't Make Me Wait For Love 5 13 Smolegs obinson, One Heartheat 21 20 Los Lobas, Donna
1 2 Whitne Houston, Didn't We Almost Hav A31 —  The Other Ones, Holiday 23 EX  Billy idoi, Mony Mony 16 20 Gloria Estefan & Miami Sound Machine, 22 25 Los Lobos, Come On, Let's Go
2 1 Les amba 32 EX Belinda Carliske, Heaven Is A Place 0 20 26 Los Lobos, Come On, Let's Go 7 2 pany B, Full Circle 23 EX Swing Out Sister, Breakout
3 6 Whnesmle Here | Go Again 33 EX Loverboy, Notorious 2 30 Prince, U Got The Look 18 28 Bon Jowi, Edge Of A Broken Heart 24 EX  Bill Medley & Jennifer Warnes, (I've
4 4 Lisa Lisa & Cylt Jamt, Lost In Emotion 34 EX  Mick Jagger, Let's Work 2% 28 Swing Out Sister, Breakout 9 25 Swing Out Sister, Breakout 25 EX Belinda Carlisle, Heaven Is A Place 0
5 7 Bananarama, | Heard A Rumour AB — Bil Ji, & Jenniter Warnes, (I've a Clmosutz Killed The Cat, Misfit Washington P.D.: Mark St. Joh 0 EX Pretty Poison, Catch Me (I'm Fallin A — Fleetwood Mac, Little Lies
& 10 Michael Jackson, Bad A — Richard Marx, Shouid've Known Better 28 EX Debbie Gibson, Shake Your Love a gto -D.: Mar - John 1 EX  Belinda Carfisle, Heaven Is A Place A - ABC, The nghl You Murdered Love
75 Dan Hill (Duet With Vonda Shepard), C A —  Aerosmith, Dude (Looks Like A Lady) 29 EX  Bill Medley & Jennifer Warnes, (I've 1 3 Whitesnake, Here | Go Again 22 29 Kenny G., Don't Make Me Wait For Love A - Pratty Poison, Catch Me (I'm Falling)
8 8 LeVert, Casanova A — Shng, we'll Be Together 30 EX Belinda Carfisle, Heaven Is A Place O 2 1 Bananarama, | Heard A Rumour 23 6 Noel Sitent Morning A — W And Lrsa Waterfal
9 3 Michael Jackson With Siedah Garrett, A — Anita Baker, No 0ne In The World 31 EX Bruce Spﬂngs!een Brilliant Disguise 3 4 Whitney Houston, Didn't We Almost Hav 4 EX , Who Will You Run To EX EX Ray Parker Jr. | Don't Think That Ma
10 13 Euwrope, Carrie X EX Pmson | Won't Forget You EX EX Mick Jagger, Let's Work 4 5 Dan Hll (Duet With Vonda Shepard), C %5 17 Mlehael Jackson With Siedah Garrett, EX EX Kenny G, Don't Make Me Wait For Love
11 11 Fat WS & The Beach Boys, Wipeout X EX efan & Miami Sound Machine, EX EX Hooters, Satellite 5 6 Lisa Lisa & Cult Jam, Lost In Emotion A26 — Poison, | Won't Forget You EX EX Bruce Sgnngsleen Brilliant Disguise
12 9 ABC, When Smokey Sings EX EX Sgueeze Hourglass A — Richard Marx, Should’ve Known Better 6 8 Europe, Carrie 21 71 Natalie Cole, Jump Start EX EX Cumn rew, I've Been In Love Befor
13 15 Madonna, Causin, A Commotlon EX EX REO Speedwagon, In My Dreams A — Sting, We'll Be Together 7 9 LeVert, Casanova i L] Rlchavd Marx, Don’t Mean Nothing X EX atley, Don't You Want Me
uw 2 B|Ity Idol, Mony EX EX REM, The One | Love 8 2 Richard Man, Donl Mean Nothing A29 — Bruce nisleen Brilliant Dis unse X EX Debbte Gibson, Shake Your Love
15 18 Smok f(obmsan One Heartbeat EX EX Swing Out Sister, Breakout S 16 Prince, U Got The Look A — BlII Medley & Jennifer Wames,
16 16 Noel, Silent Mormng EX EX Timothy B. Schmit, Boys Night Out 10 11 Madonna, Causmg A Commotion A — , Come On, Let's Go
H :l‘g %fa'donmI Twhhoksvghal ill'l 0 g g ls’he Kane Ganngotor own E l; Huey Levnslj ll;he News, Doing It All F g % W[a Wa Nee, Sugarlfr;:‘e D ’ 'd d
any, ink We're Alone Now tarship, Beat Patrol Speedwa on, In My Dreams
19 17 TPau, Heart And Soul 13 15 Curiosity Killed The Cal Misfit : '
20 19 The Whlsoers Rock Steady 14 20 Michael Jackson, Bad
21 % Expose Let Me Be The One 15 17 ABC, When Smokej Sings A
2 28 Bruce &llegsteen Bnlham Disguise 16 19 Swing Out Sister, Breakout
23 25 Natalie Philadelohi P.D: Charlie Qui 17 28 Bil edlel & Jennifer Warnes, (I've [ WC2ZYFM aM1500 ] FM [ WC2ZYFM aM1500 ]
A B Jellybean futnnng 2les Forio, W tladetphia arlie Quinn 18 12 Bon Jowi Edge OF A Broken Heart Det t P.D: Brian Patrick
A25 — Prince, U Got The Look 1 1 Whitesnake, Here | Go Again 19 24 ac, Little Lies etrol rian Patric
2% 24 Huey Lewis & The News, Doing 1t All F 1 o ' F ' 2 A4 John Cougar Melbencamp, Paper In Fire 2 2 Lus Lobos Come On, Let's Go 1 6 LUsalisa & Cult Jam, Lost In Emotion
g % :mhna[dmul Slslgr l_i'reMakoulN . 2 6 Enncle| UE‘OC e Look | g ;3 %Vvvll';‘ere The S(r:eé: Hgve No Name g 2 Pw%ohl H Ibe g -,
ichard Marx, Don't Mean Nothin . - 3 53 Lisa ult Jam, Lost In Emotion ispers, Rock Steat - CRir L J ar Mel nu , Paper In Fire
o "'d‘g”nlenmfer Warnes, ('S Boston P.D. Sunny Joe White 5 10 Madonna, Causing A Commotion 23 EX Tiffany, ) Think We're Alone Now Ch'cago P.D.: Ric Lippincott 4 5 LeVert Cgsanova P
A30 — Debbie Gi Shake Your Love 1 1 Bananarama, | Heard A Rumour [ 9 Heart, Who Will You Run To u Noel ilent Mornin 1 1 Whitesnake, Here | Go Again 5 3 Blﬂy Idol Mony MOGY
2 2 Lsalisad éuh Jam, Lost In Emotion 7 18 Bily ‘dol Mony Mon %5 % n{ G., Don't Make Me Wait For Love 3 Prince, U Got The Look 6 1 Whi esmle Here | Go Again
3 3 Prince, U Got The Lool 8 7 Bananarama, | Heard A Rumour % 30 Bnlly doi, Mnny Mony 3 2 wnnuy Houston, Didn't We Almost Hav 7 13 Michael Jackson, Bad
4 4 Natalie Cole, Jump Start 9 13 Michael Jackson, Bad 21 EX  Belinda Carfiste, Heaven Is A Place 0 4 7 Tiffany, | Think We're Alone Now 8 11 Heart, Who Will Vou Run To
§ 6 Heart, Who Will You Run To 10 13 twood Mac, Lmle Lies 28 18 Debbie Gibson, Only In My Dreams S 5 Eu Carrie S 10 Apita Baker, No One In The World
6 7 Expose, Let Me Be The One 11 1 LeVert, Casanova 29 14 TPau, Heart And Soul 6 A4 Los , La Bamba 10 16 Madonna, Causmg A Commotlon
7 11 Madonna, Causm& A Commotion 12 S\vln Out Sister, Breakout 30 EX Expose, Let Me Be The One 7 14 Bananarama, | Heard A Rumour 11 12 Natalie Cole, jump Sta
3 3 Anita Baker No One In The World 13 16 ovi, Edge of A Broken Heart A — Richard Marx, Should’ve Known Better 8 6 Michael Jackson With Siedah Garrett, 12 15 Ray Parker jr 1 Don't Thmk That Ma
wy” Fm 9 13 Donna Summer Dinner With Gershwin JU 1 Nalalle e, Jump Stai A — Debbie Gibson, Shake Your Love 16  Billy Idol, Mony Mong i3 19 Eurepe, Carrie
1({ }g rld\ad (J:xlson Bad ig 1; mearsh oustAre[Ir('1 8 W 0 g g Raxe“ipngg"leeln Blllhant Disguise }(ll !g II?c):lﬂlovi, Ed e 0'; A hrm Hvsart q {g g F&my 6, [a)nl {d'atlte Me Wait For Love
. i 1 urope arre ney ou on, Didn’t We Almost Hav xander O'Neal, Fake at Boys eacl ipeou twood Mac, Little Lies
New York O.M.: Steve Kingston 12 16 Michael Bolton, That's What Love Is A P2 b 12 20 Flestwood Mac, Little Lies 16 20 Donna Summer, Dinner With Gershwin
12 thl ty. Houﬂon Dldnl We Almost Hav 13 17  LeVert, Casanova 18 2 here The Streets Have No Name 13 9 Debbie Gibson, Only In My Dreams 173 Smokey Rotunson. One Heartbeat
2 1 Bamba ) 1 14 John Cougar Mellencamp, Paper In Fire 19 3 Mlchael Jackson With Siedah Garrett, 10 18 Natatie Cole, jump Start 18 240 Swing 0ul Sister, Breakout
3 8 Wlntes_nale Here | Go Again _ 15 15 Phyllis Hyman, Old Friend 20 12 ABC, When Smokey Sings 15 11 Madonna, Who's That Girl 19 2  Los Lobos, Come On, Let's Go
4 4 Lisa Lisa & Cult Jam, Lost In Emotion 16 19 Noel, Silent Morning 21 X Bruce Spﬂngsteen Bnlhanl Disguise 16 24 Pet Shop B oys. I's A Sin 2 2 Bnll Medley & Jennifer Warmes, q ve
S 10 Michael Jackson Bad 17 2 ep’ume Mills, (You e Pultin) A R 22 24 Pet Shop B A Sin 17 12 Smokey Robmson One Heartbeat 21 l n? & News, Doing It All F
6 6 Bananarama, | Heard A Rumour 18 25 Fleetwood Mac, Little Lies 3 5 , Let Me Be The One 182 22 Expose e Be The One 2 AB When Smokey Sm&
7 7 Levert, Casanova 19 23 Cutting Crew, I've Been In Love Befor un % my | Think We're Aione Now 19 13 Dan Huil (Ducl w.m Vonda Shepard), C n 23 r. Mister, Somethi %« eal (Inside Me
8 5 Dan Hil (Duet With Vonda Shepard), 20 22 Swing Out Srster, Breakout 2 28 Kenny G, Don't Make Me Wait For Love 20 27 Michael Jackson, Bad A 7 REO agon, In My Dreams
9 11 Madonna, Causing A Commotion 21 24 Squeeze, Hourglass 26 27 Glen Burlnick, Follow You Atianta P.D.: Bob Case 21 15 |'ello, Oh Yeah X 5 25 Grateful Dead Touth Of Gr X
10 13  Europe, Carrie 2 29 Pet Shop BoKs It's A Sin 7 0 Hoolers Sateflite ol2ko 2 % M;doqna Causing A Commotion 2% EX  Bruce Springsteen, Brilliant isguise
11 9 ABC, When Smokey Sings 23 31 U2, Where The Streets Have No Name A3 5 eful Dead, Touch Of Grey 1 1 Europe, Carrie 23 17 Lisa Lisa & Cult Jam, Lost In Emotion 21 31 The Cars, You Are The Girl
12 12 al koys The Beach , Wipeout 2% B Ken G., Don't Make Me Wait For Love N KX Bpll Medley & Jennifer Warnes, Slve 3 Prince, U Got The Look 24 25 LeVert, Casanova 28 33 Marbon Jackson, Don,t Go
13 16 eg Robinson, One Heartbeat %5 2 And Lisa, Waterfall 30 EX Pretty Poison, Catch Me (I'm Faliing) 3 4 Lisa Lisa & Cult Jam, Losl {n Emotion 2 19 Suzanne Vega, Luka 29 32 Taja Sevelie Love Is Con(aghous
u 2 steen, Brilliant Disguise 2% EX Bmce ingsteen, Brilliant Disguise A — Sting, We'll Be Together 4 2 Whitesnake, Here | Go Again 26 30 Taja Sevelle, Love Is Contagious 30 30 Michael Jac s0n Wi
5 3 Mwhael Jac son With Stedah Garrett, 27 35 M. Mister, omelfung Real (Inside Me A — Beiinda Carlisle, Heaven Is A Place O 5 & Bananarama, i Heard A Rumour 21 21 George Mu:hael | Want Your Sex (From 3l 's rew, I've Been In Love Beior
6 22 Trﬂ:ny, | Think We're Alone Now 28 EX REM., The One | Love A — hard Marx, éhould 've Known Better 6§ 7 The Other Ones, Holiday 3 N Clmmg Crew, I've Been In Love Befor 32 37 Richard Marx, Should've Known Better
17 18 Prince, U Got The Lool 29 34 Gloria Estefan & Miami Sound Machine, A — Sleve Winwood, Valerie 7 9 LeVert, Casanova 29 23 Heart, Alone 3 Sleve Wlnwood Vaierie
18 20 Expose, Let Me Be The One 30 EX Bill Madkg & Jennifer Wames, (I've A — “W Don't You Want Me 8 14 Tifany, | Think We're Alone Now o REO Speedwagon, In My Dreams M 8 efan & Miami Sound Machine,
19 M LL CoolJ | Need Love 31 33 Go West, Don't Look Down - The Sequel A — ks, Love Will Find A Way 9 16 Bity Idol, Mony Mon{ 31 36 Squeeze, Hourgass AS — Sh We || Be Together
20 25 Billy idol, Mony Mony 32 EX  Pretty Poison, Calch Me (I'm Falling) 10 11 Natalie Cole, Jump Start 32 34 Richard Marx, Shouid've Known Better % 28 Oy’m featuring Elisa Fiorillo, W
21 15 Nos, Silent Morning 33 EX Billy ldol, Mony Mony 11 12 John Cougar Mellencamp, Paper In Fire 33 40 John Cougar “ellem:amp, Paper In Fire 7 4 Boys Don't Who Do You Amdam Thin
22 17 Madonna, Who's That Girl A KX Taa Sevelle, Love Is Contagious 12 13 Expose, Let Me Be The One 34 35 The Outfield, No Surrender 38 18 David Bowie, Never Let Me Down
23 19 T'Pau, Heart And Soul 35 EX  Mick Jagger, Let's Work 13 19 Michael Jackson, Bad 35 37 Timothy B. $chmit, Boys Night Out 39 22 Alexander 0'Neal, Fake
24 EX Bl Medley & Jennifer Wames S A — [ce House, Crazy 14 15 Swing Out Sister, Breakout 3% 38 Belinda Carlisle, Heaven Is A Place 0 4 EX Simon F, American Dream
25 23 Huey Lewss & The News, D om&; tAll F A — LGra Branl an, Power Of Love 15 18 Madonna, Causing A Commotion 37 B Whispers, Rock Steady A —  Belinda Carlisle, Heaven is A Place 0
2 20 Jeliybean featuring Ehsa Fi A — n{ 1al Way 16 17 Heart, Wﬁo Will You Run To A38 — Swing Out Sister, Breakout A — ABC, The Night You Murdered Love
A2] — Swing Out Sister, reakoul A — z‘Ao‘)c?r%own M(I f-ﬂ 17 22 Fleetwood Mac, Littie Lies 39 33 TPau, Heart And Sou EX EX Duncan Faure, 24 Hours
g %? TG;:! ehMlchaeIk‘Wanl Your Sex (From : — Sun We ] Bse TogeFlher {g %311 guﬂin Crew, Verﬂee& IC Love Befor AEXO = UI u:‘e’v: T&heJ Slre"eels Have No(IName
ispers, —  Wa Wa Nee, Sugar Free : : . ryan Adams, Victim Of Love Bil ennifer Warnes, (I've
A30 — Belinda Carlisle, Heaven Is A Place 0 A — Yes, Love Will Flnd A Way Philadelphia P.D.: Scott Walker 2 % Kenng G., Don't Make Me Wait For Love EX EX Sting, Well Be Together
EX EX Loverboy, Notorious 1 1 Whitesnake, Here | Go Again 21 30 REO Speedwagon, In Mé Dreams
EX EX John Walte Donl Lose Any Sleep 2 4 Lisa Lisa & Cuft Jam, Losl In Emotion 2 % The Cars, You Are The Girl
EX EX men Lips Like Sugar 3 6 Prnce, U Got The Look 23 f Seveile Love Is Contagious
X EX Na artl Love 4 7 John Cougar Mellencamp, Paper In Fire n =B Where The Streets Have No Name
EX EX mlpeedw on, In y Dreams 5 8 vase Let Me Be The One 25 29 Wa Wa Nee, Sugar Free X g
™ 027 X EX Hooters Sat & 10 Madonna, Causing A Commotion 2% 32 Squeeze, Hourglass =
AM 1150 EX EX The Other Ones Hohday 7 9 Heart, Who Will You Run To 27 35 Belinda Carfisle, Heaven Is A Place 0 Chicago P.D.: Buddy Scott
EX EX Aerosmith, Dude (Looks Like A Lad 8 2 Bananarama, | Heard A Rumour 28 EX  Bill Medley & Jennifer Warnes, (I've g oM y
" (o
= g EX g:;hr:hvd MBarxt Should've Known Better ‘3 }: :[lcohase’le:;c:son, BladM o g % Pmm 0 on't Fo(;gelLvlou . % anmM UHGol 'The Bo‘ok' IR
. i EX eat Patrol ) n reams ome On, Let's - K mey ouston, Didn't We Almost Hav
Los Angeles P.D.: Steve Rivers | gy [x judy Watiey. Dot You Want Me 1|3 Wiitney Houston, Didnt We Aot Hav 31 M Timathy B. Schmit, Bo os Night ut Cleveland 0.M.: Kid Leo 2 Lisa Uisa & Cult Jam, Lost In Emotion
1 1 Whnney Houston, Didn't We Almost Hav EX EX Tiffany, | Think We're Alone Now 2 15 Europe, Car 32 EX Pretty Poison, Catch Me ('m Falling) 2 REO Speedwagon, In My Dreams 6 Tiffany, | Think We're Alone Now
2 5 Lisalisa&Cult Jam Lost In Emotion 3 ABC When Smokey Sings 33 EX Bruce Spnngsteen Brilliant Disguise 3 Europe, Carrie 9 Michzel Jackson, Bad
3 7 Prnce, U Got The Look 4 16 Natalie Cole, Jump Sta M 3% Mn:l J?ger Let's Work 4 Fleetwood Mac, Littie Lies 11 LeVert, Casanova
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At WBLS, Kirkiand Looks For New Black Talent

BY KIM FREEMAN

WBLS program director B.K.
Kirkland has a slow but sure ap-
proach to programming that’s in a
class by itself in the frenzied New
York City market.

At the helm of the market’s heri-
tage urban con-
temporary outlet,
Kirkland’s pa-
tient approach
paid off in the
spring '87 Arbi-
tron ratings,
when WBLS re-
gained leadership from WRKS for
the first time in Kirkland’s three-
year tenure at the Inner City Broad-
casting outlet.

“When I came here as PD, there
was an obvious weakness in serving
the mature black adults,” Kirkiand
says. “We were able to put the ‘Qui-
et Storm’ on within 90 days, and it
was a time slot we immediately
gained control of. It was nice to
have one wedge to put in right
away, and it gave me time to start
working on regular programming,
staff changes, etc.

“First, we wanted to get the sta-
tion away from the real dance men-
tality that was here with (former
WBLS PD and legendary urban pro-
grammer) Frankie Crocker. We also
wanted to get away from the top
40/European mentality that was
coming into the market at the time.”

“Part of that was getting away
from playing the superstar black

artists, because top 40 was playing
so many groups we’d started that
we began to sound like a top 40
clone.” The key, then and now,
Kirkland says, is in discovering and
developing new black artists.

While some urban PDs bristle at
the amount of core artists plucked
from their stations by neighboring
top 40s, Kirkland calls the crossover
process natural and healthy. “If
you’re an honest programmer, you
know that you can’t break every-
thing—and that the pressure of try-
ing to do so would break you. Every
station has got to feed off another
in some way.”

The fact that so many black art-
ists are staples on top 40 playlists
could actually be a big boon to ur-
ban radio, Kirkland asserts. “As
black stations continue to develop
new artists, and top 40 continues to
play the superstar line of black art-
ists, there’s got to be a thirst that
will develop among listeners who
want to know more about this kind
of music. It means that the ‘black
sound’ is becoming the mass appeal
sound, and at the very least that a
listener who tunes into WBLS will
be comfortable there.”

WBLS’ COMEBACK against di-
rect format competitor WRKS
“Kiss”’ has been slow, but sure.
“There were a lot of people—includ-
ing myself—that would have loved
to see me return the station in one
book, or one year, but that just
wasn’t realistie,” says Kirkland.
“I'm lucky that Inner City’s man-

B.K. Kirkland. Program director for
WBLS New York, group PD for Inner
City Broadcasting, and Biliboard's PD
Of The Week.

agement agreed with my long-
range plan.

“To me, there’s two types of radio
stations. [One is] the station that
spends a lot of money on promotion,
less on programming. They are the
flashes in the pan that will do well
for a year or so. At WBLS, we've
been in the market for 15-16 years,
and probably seven or eight of those
as the No. 1 station. We’re going to
be around long after some of our
competitors have changed formats.
So, it made the most sense for us to

re-build our base book to book.”

WBLS’ broadbase is reflected in
its music mix. While several urban
stations have pulled way back on
rap music for fear of offending
adults, WBLS plays healthy doses
of it during the day and offers ‘“Mr.
Magic’s Rap Attack” on Friday and
Saturday nights, when teens are
controlling the dial.

“During the day, our emphasis is
on 18-49,” says Kirkland. “Rap is 12
or 13 years old in this market, so the
kid who was 12 when it started is
now 25, and they can easily tolerate
it if it comes down to a toleration
level.”

As for the Quiet Storm, many—
including Kirkland—consider it the
predecessor to today’s “the Wave”
format. “The Wave is really the Qui-
et Storm for white audiences.”

Kirkland’s expertise with the
jazzy, mellow Quiet Storm program-
ming comes from his days as PD at
Inner City’s KBLX Berkeley/San
Francisco, the first station in the
country to air the format fulitime.

BUCKS PLAY A BIG ROLE in the
Gotham radio battle, and WBLS is
succeeding on a relatively limited
promotional budget. Kirkland ad-
mits he was “very worried” when
Emmis came into the market with
WQHT last August. “We knew
they’d come in with lots of money,
and we're already up against the
success Z-100 (WHTZ) and others
have had with big money contests,”
he says.

“Anytime anyone comes in and

plays 50% of what you’re playing,
they are definitely a serious
threat,” says the PD. “You just
have to resolve whether you're go-
ing to look over your shoulder or bat-
ten down the hatches and make sure
everything you're doing is in line.

“If you took the large advertising
budgets away from some of our
competitors, I think WBLS could be
No. 1, because we sell soley what’s
on our air,” Kirkland says. WBLS’
parent, Inner City, also owns
Queens Cable, the Apolio Theater,
and other interests. “We're the vast
moneymaker for the network, and
that cuts down on promotion.”

KIRKLAND IS NOT A MAN to be
messed with when it comes to treat-
ment from record labels. Equal
treatment to all is what WBLS’
dealings with labels are based on,
and what Kirkland expects in return.

The PD’s philosophy has been
well illustrated during the last year,
which has seen a rash of leaks on
major releases. “We will pull all ma-
terial from any label that doesn’t
treat us the same way they treat ev-
erybody else,” says Kirkland. “And
I advise smaller market stations to
do the same.

“Yes, you're up against the inse-
curity that you’re going to hurt
your audience. And it’s true, but we
don’t feel we’ve been hurt by not
playing a record for a couple of
hours or a day. If you can bite the
bullet, you'll find that record com-
panies are ready to deai with you
straight up after that.”
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19 13  LeVert, Casanova 32 32 U2, Where The Streets Have No Name 38 38 Def Eegpard, Animal ) 10 13 Bananarama, | Heard A Rumour 10 10 TPau, Heart And Soul
20 20 Echo & The Bunnymen, Lips Like Sugar 33 33 Taja Sevelle, Love Is Contagious 39 EX Bruce Springsteen, Brilliant Disguise 11 15 Prince, U Got The Look 11 16 Tiffany, | Think We're Alone Now
1 21 John Cougar Mellencamp, Paper In Fire 3435 Kenny G, Don't Make Me Wait For Love 8 EX s, Love Will Fird A Way 1z 14 LEV"‘JO?“*’"M 12 13 Glenn Medeiros. Watching Over You
22 22 Natalie Cole, Jump Slarr 35 EX Belinda Carlisle, Heaven Is A Place O A — Heart, There's The Girl 13 13 Billy ldol, Mon M?"{d 13 15 Michael Jackson, Bad
3 23 ABC, When Smokey Sings A — Yes, Love Will Find A Wa A — Bill Medley & Jennifer Warnes, (I've 1 7 Richard Marx, Don't Mean Nothing 14 18 Levert, Casanova
4 24 Go West, Don't Look Down - The Sequel A B Mediey & Jennifer Wames, (I've A —  Jimmy Davis And The Junction, Kick Th 15 8 Huey Lewis & The News, Doing It All F / 15 9 Europe, Carrie
25 25 Pet Shop Boys, It's A Sin A — Gloria Estefan & Miami Sound Machine A — Pink Floyd, Learning To Fly 16 4 Michael Jackson With Siedah Garrett, 16 17 Bon Jow, Edge Of A Broken Heart
%6 25 David Bowie, Never Let Me Down A — Aerosmith, Dude (Looks Like A Lady) ' EX EX Motley Crue, Wild Side 1716 Dan Hill (Duet With Vonda Shepard) C | st Paul P.D.: David Anthony 17 13 Bananarama, | Heard A Rumour
P8 Mickagger, Letisierk A — Pretty Poison, Catch Me (I'm Falling) . 13 33 Fieetwood Mac. Utte Ls o 12 Alexander O'Neal, Fake 32 oo Bonny it Gamett
overboy, Notorious A — Def rd, Animal B . . Los onna
29 29 Donna !ummgr, Dinner With Gershwin EX EX  Richard Marx Should've Known Better x g; %‘ W"E'ferlheksv'lg%e(silﬂve '2‘0 Name 1 Prince, U Got The Look 20 23 Noel Silent Mornin
30 30 Poison, | Won't Forget You EX EX Debbie Gibson, Shake Your Love B e Be The One 7 [“"’rwca"“? 21 20 Smokey Robinson, Une Heartbeat
31 31 U2, Where The Streets Have No Name EX EX The Cure, Just Like Heaven B P oys s A S 11 Heart, Who Wil You Run To 2 14 Robbie Nevil, Wol's it To Ya
32 32 Noel, Silent MommgB EX EX Cutting Crew, I've Been In Love Befor ErIt] L' Lohbogs gsh Sb in 5 6 Herb Alpert, Making Love In The Rain 23 27 Freestyle, Don't Stop The Rock
33 33 Timothy B. Schmit, Boys Night Out EX EX Wa Wa Nee, Sugar Free o B"s Soringet am g iliant Disgui 6 8 Alantic Starr, One Lover At A Time 24 28 Erasure, Sometimes
34 34 Debbie Gibson, Shake Your Cove EX EX  Starship, Beat Fgatml A Rat)c% i s: een,l 'nln laS isguise 7 10 Wendy And Lisa, Waterfall 25 26 Curiosity Kiiled The Cat, Misfit
5 35 Taja Sevelle, Love Is Contagious EX EX Timothy 8. Schmit, Boys Night Out 7 EX B IM"'&":"- ""}" 0 yl ':a",'l“ 0 8 3 Whitesnake, Here | Go Again 26 EX  Bruce Springsteen, Brilliant Disguise
6 3 Bil Medey b Jenner Wares, (1ve £ BX Flestwood Mac e es San Francisco P.D. Keith Naftaly | 73 BC Cotig Crow e Boen In Love Belor | 10 14 Lovers Gongoma. D eV
ueeze, Hourglass EX EX ueeze, Hourglass o " . rince, e Lool
38 38 istzo Speedwagon, In M'% Dreams X EX fﬂv,m,, i A 11 se, Let Me Be The One mz? u |§|IT ICI:%II J, L"J”d ."-°"°w (I' 1l 13 The Other Ones, Holiday B 29 EX Heart, Who Will You Run To
33 39 K,m'\l G., Don't Make Me Wait For Love 2 2 LeVert, Casanova X A — B Lobo:ch enni E’L ,""GGS, ve 1 12 The Pointer Sisters, Be There (From 30 EX  Expose, Let Me Be The One
40 40 REM, The One I Love 3 3 Madonna, Causing A Commotion n= lﬁos( e Jme A :?‘(S 0 1 4 Whitney Houston, Didn't We Almost Hav A — Def Leppard, Animal
EX  EX  Richard Marx, Shouid've Known Better 4 5 Prince, U Got The Look X EX- "' : IJ! e, Lmlquak 1: 20 U2, Where The Streets Have No Name A — Bill Medley 3 Jennifer Warnes, (I've
B Bt S i R e 8§ oIS ™ |4 = i SR
ig Trouble, Crazy Worl snake, ¥ 2 It —  Pref oison, Catch Me (I'm Fallin,
X EX Glgria Estefan & Miami Sound Machine, 7 13 fleetwood Mac, Little Lies 17 8 Dan Hill (Duet With Vonda Shepard), C A — Deb'btcye Glbs«;‘n, Shake Your Love i
EX  EX  Simon F., American Dream 8. 13 Stephanie Mills, (You're Puttin) A R 1 22 Michae} Jackson, Bad i A — Jody Watley, Don't You Want Me
EX EX The Cure, Just Like Heaven ) 9 9 Swing Out Sister, Breakout 19 24 Donna Summer, Dinner With Gershwin EX EX Swing Out Sister, Breakout
L 8 B ep it L R I T
[ s3, Waterfa retty X 0y, 1 atalie Cole, Jump Star
EX  EX  John Waite, Don't Lose Any Sleer 12 4 Lisa Lisa & Cult Jam, Losg 1n Emotion 22 25 Cutting Crew, I've Been In Love Befor EX EX U2 Where fhe Steeels Have No Name
: B has fohme Sl § O mBdiieinl | 8 8 SRR
ooters, Satellite narama, umour 8
15 17 Michael Bolton, That's What Love Is A
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FEATURED
PROGRAMMING

TALK-TALK: Although Featured
Programming usually focuses on
music programming, some of the
big names in talk radio have been
shuffling around the dial recently—
so here’s an update . .. WNEW-AM
New York VP/GM Mike Kako-
yiannis has told us that Steve Allen
will temporarily be doing his daily 2-
5 p.m. EST show from the NBC Ra-
dio Entertainment studios when it
takes to the bird on Oct. 12. “The
Steve Allen Show” remains the

property of WNEW parent Metro-

politan Broadcasting and will be
distributed nationally by Westwood
One via satellite on the recently ac-
quired NBC Radio Network.

The arrangement makes use of
the NBC studio’s state-of-the-art
satellite capabilities, while WNEW
upgrades its own facilities, a project
scheduled for completion in 1988.
The bicoastal Allen will work out of
the Westwood One studios when in
Los Angeles, while the show’s co-
host, Mark Simone, stays in New
York.

As for the move by Sally Jessy
Raphael to the ABC Radio Net-
work, ABC Talk Radio VP/director
Maurice Tunick says simply, “It
was a long and complex negotia-
tion.” Tunick was at NBC in 1981
and was directly involved in creat-
ing the original format for Raphael
on NBC'’s Talknet.

ABC will be building a new net-
work around Raphael and the new
“Tom Snyder Show” to allow the
network more flexibility in affili-
ation. ABC is betting that many sta-
tions that carried Raphael before
are anxious to continue.

The two shows will be broadcast
back-to-back on both coasts, with
Raphael going from 7-10 p.m. EST
and Snyder following from 10 p.m.-

O Say Can You See. United Stations celebrates two American pastimes as the
network catches up with Lee Greenwood just after he sings the national anthem
at a New York Mets baseball game. Here, United Stations VP/programming Ed
Salamon and US’ “Country Datebook’ host Del DeMontreux discuss “who’s on
first” with the country star. From left are DeMontreux, Greenwood, and

Salamon.

1 a.m. The order will be reversed for
the West Coast by refeeding Rapha-
el. The earlier hours are said to have
been a factor in Raphael’s decision.
She has to be up for her television
show each morning. The Snyder
show bowed Oct. 5, but Raphael
won’t bow on ABC until Jan. 11. Be-
fore that, she’s taking a vacation,
and ABC wants the time to arrange
clearances.

Meanwhile, Westwood One has
put NBC Talknet personality Neal
Meyers into Raphael’s 10 p.m.-
1 a.m. slot. The Meyers program fol-
lows Talknet big gun Bruce Wil-
liams.

PROMOTIONS

HOT SCHOOL BUNCH
The last of eight WGRD Grand Rap-
ids, Mich., listeners has just graduat-
ed from the Pete Bunch School of
Broadeasting, an idea that began
when the top 40 station approached
Procter & Gamble Co. about sponsor-
ing a Friday night “listener’s radio
show.” P&G liked the idea, tagged its
Pringles brand chips to the eight-
week promotion, and agreed to spon-
sor a $2,000 scholarship to the Colum-
bia School of Broadcasting.

The contest/promotion first solicit-
ed letters from would-be air talents.
WGRD evening man Pete Bunch
brought each of the selected students
in on a Thursday night te watch him
work. The next evening, the student
jock returned for his or her half-hour
“S}lift."

The student jocks took on all the
evening shift responsibilities: They
spun the disks, took calls, and read
the tags, news, and weather.

WGRD promotion director Kim
Krause says that not only did most
of the students do great jobs, but
“the phones went crazy during their
shifts.” Each segment was taped and
listened to again by staffers to select
the grand-prize winner.

FAN-TASY HEAT WAVE
Top 40 KPSI Palm Springs “Power
101,” Calif., has scaled the heights
looking for that truly unique promo-
tion. After enduring the sweltering
months of summer with its listeners,
the station staff was willing to try
anything to break the heat.

That's when the station decided to
ask listeners to join in The Power 101
Higher Elevation Heat Elimination
Celebration.

Invoking an old tribal custom,
KPSI began by giving away tickets
for the Palm Springs Aerial Tram-
way. On the appointed day, the sta-
tion packed up for a 12-hour, live re-
mote, gathered 300 listeners, gave
each one a palm frond, and took the
tram to the top of the 10,000-foot San
Jacinto mountain. Once all the partici-
pants were in place, they began to
chant and fan the cool mountain air
down to the desert below.

KPSI promised listeners that the
ritual is powerful enough to bring
summer to an end a full six to 10 days
early. For the skeptical listeners,
KPSI preceded the celebration by air-
ing a series of equally daffy radio
documentaries attesting to the ritu-
al’s historic validity. ,

PETER J. LUDWIG

DICK DeBARTOLO has been
writing for Mad magazine for 25
years, and his writing has been fea-
tured in every issue for the past 22.
What does this have to do with ra-
dio? Well, it seems that an audio
version of DeBartolo’s magazine
column, “Mad Minutes,” recently
started its fourth year as a comedy
service to radio stations—free, not
bartered. The cassettes are pro-
duced primarily for sale to the mag-
azine’s readers but are made avail-
able to any station requesting them.
There are nine new ‘“Mad Min-
utes” on each cassette, backed by
nine “Mad Minutes’’ oldies. For
some mad reason, the collection of
one-minute phony commercials and
other assorted craziness comes out
every six-and-a-half weeks. (That's
how often the magazine comes out,
too.) DeBartolo is aided by Sara
Fowler, an editorial assistant and
writer at Mad who lends her voice
and writing talents to the produc-
tion. Interested stations can send
DeBartolo a postcard at 485 MADi-
son Ave. New York, N.Y. 10022.

SUPERSPOTS, Chicago, has

tapped into the sonic quality and

cueing ease of the compact disk for
its latest production library, which
is currently making the rounds.
“Laser Fresh” is a hot sax’n’synth
collection of 60-, 45-, 30-, and 15-sec-
ond instrumental production music
beds on a single CD. The 80-cut li-
brary for hot AC, urban, or album
rock stations is priced according to
market size and carries no royalty,
residual, or needle drop fees. Super-
spots plans to offer “fresh’” CDs
quarterly, giving incumbent cus-
tomers the right of first refusal.
Superspots can be contacted at 312-
645-9433. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Oct. 9-10, Lisa Lisa & Cult Jam, On The Radio,
On The Radio Broadcasting, one hour.

Oct. 9-11, Ray Parker Jr., Hot Rocks, United
Stations, 90 minutes.

Oct. 9-11, Lisa Lisa & Cult Jam, Star Beat, MJI
Broadcasting, one hour.

Oct. 9-11, Paul Anka/Dion, Cruisin’ America
With Cousin’ Brucie, CBS RadioRadio, three
hours.

Oct. 9-11, Aerosmith/Bryan Adams, Rock
Chronicles, Westwood One, one hour.

Oct. 9-11, Prince/Los Lobos, Plain Rap Count-
down, Premier Radio Network, two hours.

Oct. 9-11, Motown Dance Hits, Motor City
Beat, United Stations, three hours.

Oct. 9-11, Michae! Martin Murphey, Country
Today, MJI Broadcasting, one hour.

Oct. 9-11, Michael Schenker, Metalshop, MJI
Broadcasting, one hour.

Oct. 10-11, Country Music Awards Special,
Country Close-Up, ProMedia, one hour.

Oct. 10-11, Bobby Rydell/Chubby Checker, The
Rock Files, Creative Radio Network, one hour.

Oct. 10-11, Suzanne Vega, King Biscuit Flower
Hour, DIR Broadcasting, 60 minutes.

Oct. 11, 21st Annual Country Music Assn.
Awards, Mutual Broadcasting special simuicast
with CBS-TV, three hours.

Oct. 11, Spyro Gyra, The Jazz Show with David
Sanborn, NBC Radio Entertainment, two hours.

Oct. 11, Hank Williams Jr., Nashville Live, MCA
Radio Network, 90 minutes.

Oct. 11, Sting/Lynyrd Skynyrd, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

Oct. 12, Rolling Stone’s 20th Anniversary Sa-
lute, Westwood One live special, four hours.

Oct. 12, Allman Brothers, Legends Of Rock,
NBC Radio Entertainment, one hour.

Oct. 12, Mr. Mister, Line One, Westwood One,
one hour.

HOT COUNTRY SINGLES PANEL UP TO 150 STATIONS

(Continued from page 16)

WMNI-AM Columbus, Ohio
WNWN-FM Coldwater, Mich.
WOKK-FM Meridian, Miss.
WOWW-FM Pensacola, Fla.
WPAP-FM Panama City, Fla.
WPCM-FM Burlington, N.C.
WPCV-FM Lakeland, Fla.
WSLC-AM Roanoke, Va.
WTHI-FM Terre Haute, ind.
WTSO-AM Madison, Wis.
WTVY-FM Dothan, Ala.
WWVA-AM Wheeling, W.Va,
WXCL-AM Peoria, Ill.

SECONDARY
(20,000 - 49,999 weekly cume)
KALF-FM Red Bluff, Calif.*
KCJB-AM Minot, N.D.

KIXZ-AM Amarillo, Texas
KUNE-FM Waco, Texas
KNOE-AM Monroe, La.
KOLO-AM Reno, Nev.
KRKT-AM-FM Albany, Ore.
KVOC-AM Casper, Wyo.
KXEL-AM Waterloo, lowa
KXKX-FM Dubugque, lowa
KYKN-AM Salem, Ore.
WDZQ-FM Decatur, Ill.
WIXY-AM Springfield, Mass.
WKAK-FM Albany, Ga.
WKKQ-AM Hibbing, Minn.
WKTY-AM LaCrosse, Wis.
WPNX-AM Columbus, Ga.
WSLR-AM Akron, Ohio
WYGC-FM Gainesville, Fla.
WYNE-AM Appleton, Wis.

" YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Age

. You Light Up My Life, Debby
Boone, wARNER/CURB

. Nobody Does It Better, Carly
Simon, ELEKTRA

. That’s Rock "N’ Roll, Shaun
Cassidy, wARNER/CURB

. Keep It Comin’ Love, K.C. & the
Sunshine Band, 1k

. Boogie Nights, Heatwave, epic

. Cold As lce, Foreigner, aTLANTIC

. Brick House, Commodores, MOTOWN

. | Feel Love, Donna Summer,
CASABLANCA

. Star Wars Title Theme, Meco,
MILLENNIUM

. Swayin’ To The Music (Slow
Dancin’), Johnny Rivers, BiG TREE

POP SINGLES—20 Years Ago

. The Letter, Box Tops, MaLo
. yR%\ger My Love, Association, waRNER

. To Sir, With Love, Lulu, eric
. Little Ole Man
Uptight-Everything's Alright), Bill
0Sby, WARNER BROS.
. Ode To Billie Joe, Bobbie Gentry,
CAPITOL

-
© VW N b W N =

AW N

"

6. (Your Love Keeps Lifting Me)
Hi&?er And Higher, Jackie Wilson,
BRUNSWICK

7. Come Back When You Grow Up,
Bobby Vee & the Strangers, LiserTY

8. How Can i Be Sure, Young Rascals,
ATLANTIC

9. Gimme Little Sign, Brenton Wood,
DOUBLE SHOT
10. Soul Man, Sam & Dave, sTax

TOP ALBUMS—10 Years Ago

. gngglours. Fleetwood Mac, warner
. Simgle Dreams, Linda Ronstadt,
ASYLUM

. Aja, Steely Dan, asc

. Foreigner, atLanTiC

. Shaun Cassidy, WARNER/CURB

. Anytime ... Anywhere, Rita
Coolidge asm

. Love You Live, Rolling Stones,
ROLLING STONE

. Moody Blue, Elvis Presley, rca

. | Robot, Alan Parsons Project arista

. Livin’ On The Fault Line, Doobie
Brothers, warnER BROS.

TOP ALBUMS—20 Years Ago
1. Ode To Billie Joe, Bobbie Gentry,
CAPITOL

2. Sgt. Pepper's Lonely Hearts Club
Band, Beatles, capiToL

. Diana Ross & the Supremes
Greatest Hits, Diana Ross & the
Supremes, MOTOWN

. The Doors, ELEKTRA

. Aretha Arrives Aretha Franklin,
ATLANTIC

b Bgrds Greatest Hits, Byrds,
COLUMBIA

CWOWE N ObAEWw N =

—

“

w

. Headquarters, Monkees, COLGEMS
. Groovin’, Young Rascals, ATLANTIC
. Vanilla Fudge, atco

. Are You Experienced, Jimi Hendrix
Experience, REPRISE

COUNTRY SINGLES—10 Years Ago

1. Heaven's Just A Sin Away,
Kendalls, ovation

2. East Bound And Down/(I'm Just
A) Redneck In A Rock And Roll
Bar, Jerry Reed, rca

. I'm Just A Country Boy, Don
Williams, asc/pot

. | Got The Hoss, Mel Tillis, mca

. Once In A Lifetime Thing, John
Wesley Ryles, aBc/pot

. More To Me, Charley Pride, rca

. Love Is Just A Game, Larry Gatlin,
MONUMENT

. We Can't Go On Living Like This,
Eddie Rabbitt, ELEKTRA

. Let Me Down Easy, Cristy Lane, Ls

. Roses For Mama, C.W. McCall,
POLYDOR

CVWEN O s

-

CW ® NO s w

-

SOUL SINGLES—10 Years Ago

. It's Ecstasy When You Lay Down

Next To Me, Barry White, 20th
CENTURY

. Dusic, Brick, maLaco
. Do Ya Wanna Get Funky With Me,
Peter Brown, privE

. Do You Dance Pt.1, Rose Royce,
WHITFIELD

. Back In Love Again, L.T.D., aam

. Brick House, Commodores, MOTOWN

. Shake It Well, Dramatics, asc

. Star Wars Theme/Canting Band,
Meco, MILLENNIUM

. Boogie Nights, Heatwave, eric

. If You're Not Back In Love By
Monday, Millie Jackson, sprinG

-
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Bob Pfeifer of
Epic discusses
career switch

to a&r post

Bob Pfeifer was the leader of
the critically acclaimed band
Human Switchboard—and a
Passport Records solo artist—be-
fore joining Epic in late June as
West Coast manager of a&r. In
this week's “One To One” inter-
view, Pfeifer explains the motiva-
tion behind his career change to
Billboard’s Los Angeles bureau
chief, Dave DiMartino.

Q: Why did the job seem appeal-
ing?

A: Because it allowed me to stay
in the thing I love—which is mu-
sic—and to grow with it. I'm
spending more time doing what
I've always done—listening to
tapes, seeing bands, being in stu-
dios, producing demos, writing
songs. I'm just doing more of it. I
don’t want to be 40 years old and
traveling in a van to

never objectively listened to our
tapes, but I do think that at a cer-
tain time, we were a good sign-
ing.

Q: What effect will the new job
have on your performing career?
A: Well, it’s kind of difficult to
tour. I’ve been involved in pro-
ducing some things already. Per-
sonally, I think I'll always write
music. My status as a recording
artist is really in the air, because
it’s up to Passport to pick up an
option on me. They have another
month or so to do it. It's a matter
of dealing with how I do that in
conjunction with ¢his job. Epic is
my priority, and my work here is
my priority—and I love my work.
I'm in music all the time. On the
other hand, I'd love to make re-
cords. It’s a matter of being able
to juggle those things. There are
other a&r positions I

Cleveland playing a
gig.

Q: Why do you think
Epic wanted you?
A: 1 don’t know. Be-
cause they like my

‘Epic wants to
be a different
kind of label’

wouldn’t have taken.
At this point in time,
this is a great situa-
tion.

Q: Have you set up
any immediate pri-

taste, I guess. That,

I guess, and the fact I came with
good recommendations, and be-
cause Don Grierson and I got
along. I think that Epic wants to
be a different kind of label. Don
has clearly made a great a&r de-
partment by incorporating peo-
ple who have different fortes,
and I guess I'm in one of those
slots. It’s a department that’s
based on people who are differ-
ent but compatible—as opposed
to departments with everyone
having a similar taste.

Q: Do you think your musical
tastes might be a tad too esoteric
for a label like Epic?

A: No. Not at all. There are
things that have been hits, like
‘““‘Sexual Healing’’ by Marvin
Gaye, or by the Tom Tom Club or
Prince or ZZ Top or Metallica or
Def Leppard or Michael Jack-
son—all those things are things I
personally liked. And if I found
anything like those things, it
would be the greatest thing in
the world to think that you could
make a great record—a record
you're proud of, a record you
want to listen to 10 years from
now—and make it No. 1. That's
the way music used to be.

Q: Would Bob Pfeifer the a&r
man want to sign Bob Pfeifer the
artist, were they not the same
person?

A: 1 don’t know that Epic Re-
cords would be ready for me.

Q: How about Human Switch-
board?

A: The Human Switchboard was
a great band—and I think that at
a certain time, it could have had
hits. I never saw us play, and I

orities in terms of
signings?
A: I have no priorities, and I've
never heard any rules set down
yet in this department or any-
thing else. My view is that if 1
don’t see anything or hear any-
thing for a year, then it’s in my
interest and the company’s inter-
est [not] to sign [anyone]. If 1
found 10 things, I would bring 10
things in—but I don’t know how
many would get signed. My view
is just there’s 1% of great music
in all genres—and if I stumble on
it one way or the other, then I'm
going to present it. If I don’t
stumble on it, then I'm not. I
don’t want to waste time on
something I hate. I love music.
That’s the point.
Q: Had you known then what
you know now about the busi-
ness, do you think you could’ve
gotten Human Switchboard
signed to a major label?
A: A lot of the problems with the
Switchboard—we did have sever-
al major development deals—
were just circumstances: people
getting fired or labels breaking
ties with their parent label. We
had deals, essentially. I think we
did things properly in a lot of
ways. The way I take things, I
don’t need a big lawyer to come
to me, or managers. But if I hear
a song, that’s all it is. To me it's
still the music. Everything comes
down to the music—and that’s
what’s important. You could
have the best image, the most
money, and everything, and if it’s
not in the groove, forget it. It’s
for the love of music. Music nev-
er lets you down.

Fleetwood Mac Looks Ahead

BY STEVE GETT

NEW YORK For most bands, live
concerts provide an excellent oppor-
tunity to generate sales of new
product. However, Fleetwood Mac
is not taking advantage of an exten-
sive trek through North American
concert halls to promote its latest
Warner Bros. album, “Tango In The
Night.”

On its Shake The Cage tour,
scheduled to run from Oct. 1
through Dec. 18, the veteran group
is only performing three songs from
the “Tango” album. “It’s just a lit-
tle bit too close,” says vocalist/key-
boardist Christine McVie. “The al-
bum was really Lindsey Bucking-
ham’s baby, so it doesn’t seem right
or necessary to go out and do ‘Big
Love’ or something like that.”

All of this may be a little confus-
ing to those unaware of the latest
development in the Mac camp,
which has endured almost as many
behind-the-scenes dramas as the
Ewing clan. In a nutshell, the deci-
sion not to focus on “Tango” mate-
rial during the tour stems from vo-
calist/guitarist Buckingham’s re-
cent departure from the group.

It's no secret that Buckingham,
now pursuing a solo career, was
very much the driving force behind
the latest Mac album, which he pro-
duced at his own home studio. As
the band geared up to hit the road,

though, he decided he didn’t want to
play live concerts, according to
McVie.

“I think Lindsey had basically
just had it up to his neck with tour-
ing,” she says. “At first, he agreed
to tour, but then he started having
second thoughts. When it came
down to the wire, he said, ‘I just
can’t do it.” So we felt we had to re-
place him because the rest of us
wanted to carry on as a band.
There’s no point in rolling over and
dying. We're confident in our cwn
ability, and we're all replaceable.”

With Buckingham gone, two gui-
tarists—Rick Vito and Billy Bur-
nette—have been added to the tour-
ing lineup. Both players have
known the other Mac members for
years, and, according to McVie,
“They fit in perfectly. Billy’s mainly
playing rhythm, which is refreshing
and really fills out the sound. When
we talked with Lindsey about tour-
ing and augmenting the band, he
was planning on having more peo-
ple—maybe four guitarists and six
percussionists.”

Says Burnette, “I feel real good
about the two-guitar situation. On
most of the records there are two or
three guitar parts, sometimes even
more. So this brings the band’s live
sound closer to what it is on record.
The group sounds great—it’s five
years since these guys have been
out, and they still love to play mu-

sic—so I'm very excited.”

Burnette says he has not spoken
to Buckingham since joining the
band. “I guess it's a little uncom-
fortable, and we haven’t talked be-
cause it's been a bit awkward,” says
Burnette. “It’s just one of those
things. But Lindsey’s a good friend,
and I'm sure things will be fine in
the end.”

“The dust hasn’t really settled
yet,” says McVie, who has always
“gotten along very well” with Buck-
ingham. ‘“But there are no axes to
grind,” she adds. Asked to comment
further on specific reasons for the
split, rumored to run deeper than
Buckingham’s decision not to tour,
she says, “To be honest, it's person-
al and private.”

If there were no problems be-
tween McVie and Buckingham,
where was the rub? ‘“Well, take
three guesses and you’ll probably
be right,” she says.

Upon completion of the North
American shows, plans call for
Fleetwood Mac to perform in Eu-
rope, Australia, and New Zealand.
“We really want to reestablish our-
selves as a worldwide act,” says
McVie. She adds that the band
hopes to start work on a new studio
album next fall. “We can’t be tour-
ing too long on the strength of the
past.”

ARTIST
DEVELOPMENTS

BANANARAMA'S BACK

Following the gold success of
its 1986 London/PolyGram album,
“True Confessions,” which fea-
tured the No. 1 single “Venus,”
the all-girl U.K. trio Bananarama
is back with its latest album,
“Wow!”’ The new release, bulleted
at No. 48 in its third week on the
Top Pop Albums chart, includes
the group’s latest hit single, “I
Heard A Rumor,” also featured
on the soundtrack album for the
movie “Disorderlies.”

Recording sessions for ‘“Wow!”
went “very quickly,” according to
band member Siobhan Fahey.
But, she adds, getting the project
under way was delayed as the
group waited on line to work with
the hot British production team of
Stock, Aitken, & Waterman.

“They were involved in a bunch
of different projects, and it was
months before they were free,”
says Fahey. “But once we got
started, we wrote and recorded
about 14 tracks in three weeks,
which really captured the sponta-
neity.”

Fahey says Bananarama'’s rela-
tionship with the producers,
which started with the ‘“Venus”
single, is “excellent because we
get on very well, we have a simi-
lar sense of humor, and they're
really into what we do. They like
our lyrics, and, even though they
do the backing tracks, they listen
to our ideas for melodies and in-
strumentation.”

Bananarama—whose lineup

Crowded Theater. Neil Finn of
Crowded House thanks fans for their
support during the band’s recent show
at Manhattan's Beacon Theater. The
group is touring to promote its self-
titted debut Capitol album. (Photo:
Chuck Pulin)

also includes Keren Woodward
and Sarah Dallin—has yet to per-
form live concerts and will not be
touring to promote ‘“Wow!” since
Fahey, who was recently wed to
the Eurythmics’ Dave Stewart, is
expecting a baby.

“T don’t really know when we'll
get to do shows,” says Fahey.
“During the first few years of
our existence, we couldn’t get it
together. We were living in an
apartment in London and didn’t
even trust anyone to manage us.
When we eventually did start re-
hearsing, it was hard to know
how to approach it best. We tried

the normal rock thing, and then
did a more stagey-type revue,
which was beginning to sound
great. But then Keren got preg-
nant last year, and now it’s my
turn.”

In the absence of concerts, Ban-
anarama places a good deal of im-
portance on videos. “The ones we
do tend to be very tongue-in-
cheek humorwise, but I think they
get our personalities across pret-
ty well,” says Fahey.

DROOG DAYS

Longtime garage-rockers the
Droogs have done something very
ungaragelike: They've released a
CD. “I never thought I'd see the
day,” says bassist Dave Provost,
who certainly enjoys the irony.
And “Kingdom Day,” the band’s
first effort for PVC Records after
a long string of albums on its own
independent label, just may be the
Droogs’ breakthrough album in
the U.S.

Overseas, it’s a different story,
says Provost. He says a loyal Eu-
ropean following has probably
been a major factor in keeping
the band together after—believe
it or not—15 full years.

“The English press has liked us
for quite a while,” says Provost.
“We went over to Europe last
year, and that basically was the
best thing that ever happened to
the group as far as playing large
rooms. We're used to playing
small rooms over here.” Pro-
vost—who was playing with the
Textones and the Dream Syndi-
cate while band founders Ric Al-

(Continued on next page)
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bin and Roger Clay were busy
Drooging—also credits fans at
college radio stations for moral
support. “I know they’re still con-
sidered the farm leagues to a lot
of people, but it’s just nice to get
that kind of feedback.”

An extended U.S. tour to pro-
mote “Kingdom Day” will finally
take the Droogs to middle Ameri-
can towns they’ve never played in
before, adds Provost. “We're like
a bunch of 19-year-olds that are
getting their first chance at being
stars or something,” he says. ‘I
think we’re really the Peter Pan-
syndrome band of all time.”

New York Spirit. Joe Walsh returned
to New York City for a recent
engagement at the Beacon Theatre,
where he performed material from his
latest Full Moon/Warner Bros.
release, “Got Any Gum?” The show
featured guest appearances by Paul
Schaffer and the Fabulous
Thunderbirds’ Jimmy Vaughan.
(Photo: Chuck Pulin)

02ZY UPDATE

Drummer Bill Ward rose to
fame with Black Sabbath in the
early '70s, pounding the beat be-
hind lead singer Ozzy Osbourne—
but when Osbourne departed the
metal outfit, few expected the
pair ever to play together again.

In Los Angeles, however, Os-
bourne has recently been laying
down vocals on two tracks for
Ward’s first solo album. “Much to
my surprise,” says Osbourne,
“it’s very, very good. I'm very
pleased with it.”

No label deal has been signed,
says Osbourne, but he saw the op-
portunity to once again play with
an old friend and didn’t want to
turn it down. “We’ve known each
other for most of our lives, and he
just asked me to come down and
sing,” says Osbourne.

Is it just like old times? “It’s
better than old times. The stuff’s
a lot better, it’s more up to date,
it’s new music. It seems like a
long time since I played with
Black Sabbath—it’s been several
years now.”

Osbourne’s most recent album,
“Tribute,” was recorded with late
guitarist Randy Rhoads and
swiftly went gold. It’s No. 197 on
the Top Pop Albums chart after
23 weeks. Osbourne is writing
new material, he says, and will
act in a film slated to start shoot-
ing in January. “I’m just doing
things I enjoy doing instead of ev-
ery year doing an album and a
tour, an album and a tour.”

Artist Developments is edited by
Steve Gett. Reporters: Linda
Moleski (New York) and Dave
DiMartino (Los Angeles).

Texas Amphitheater Approved

BY CHARLENE ORR

DALLAS Houston-based PACE En-
tertainment Group Inc. has won ap-
proval for a zoning application to
build a 20,000-seat amphitheater in
the city of Carrollton, Texas, a com-
munity just north of Dallas. The ven-
ue will be a part of the Huffines
Ranch development, a 1,315-acre mul-
tipurpose project located on a fork of
the Trinity River.

The outdoor complex will accom-
modate 7,000 people in reserved, cov-
ered seating, and 13,000 on the
grounds. It will serve as the perma-
nent summer home of the Dallas
Symphony Orchestra and the well-at-
tended StarFest summer concert se-
ries, which has attracted such acts as
John Denver, Chuck Mangione, the
Monkees, and Texas natives like Ste-
vie Ray Vaughan and the Fabulous
Thunderbirds.

The venue is scheduled to be com-

pleted in early summer 1988, and
PACE is looking at a $10 million or
$12 million price tag. The company
expects to produce everything from
summer stock to concerts.

“The new, natural setting, state-of-
the-art design, and inclusion of the al-
ready successful and well-known
StarFest series set the stage for this
amphitheater to become one of the
most successful in the country,” says
PACE vice president Rodney Ecker-
man. “The atmosphere created by the
expansive landscaped plazas and
tree-lined slopes of the Trinity River
is an exciting natural environment.”

PACE president Louis Messina,
who has always maintained a strong
presence in the Dallas/Fort Worth
market, says the theater will offer
“the opportunity to expand beyond
being the standard regional promot-
er.”

Meanwhile, PACE’s enthusiasm
has been somewhat dampened by a

controversy the contract approval
has sparked between city of Dallas
officials and the Dallas symphony.
The Dallas City Council, worried
about the loss of revenue produced
by the symphony and StarFest in the
past, made a last-ditch effort to per-
suade the symphony to build the am-
phitheater in the ailing South Dallas
Fair Park area. The facility, city offi-
cials argue, would be a giant step for-
ward in the revitalization of the ne-
glected section.

Symphony administrative manager
Fred Hoster says his organization
“has done everything in its power to
stay in Dallas, but we're in a position
where we need a summer home bad-
ly.” Hoster says the symphony and
PACE spent five years and $1.5 mil-
lion trying to find a site in Dallas.

The symphony has signed a 20-
year contract with PACE and the am-
phitheater.

Ways To Duplicate Your
Master Audio Tape For
Demos Or Retail Sales

AUDIO CASSETTES:

Eva-Tone is a full-service supplier, offering duplication,

labeling, packaging, additional printing and complete
mailing services. Write or call for your
free copy of ““Cassette Talk,” our

newsletter complete with informa-
tion, specs, layout sheets and prices \

SOUNDSHEETS:

Use these thin, flexible vinyl recorded
discs as audio pages in magazines, as

direct mail inserts, as handouts at

concerts or trade shows, or even as retail products. Write
or call for your free copy of our Soundsheet Idea Kit,
complete with information, samples, specs, layout sheets

and prices.

PRINTING & MAILING:

Ask your Eva-Tone Representative about our commercial
printing and mailing services, too. We just may be the
full-service promotional supplier you've been looking for!

EATO

INCORPORATEDO

P.O. Box 7020-B7, Clearwater, Florida 33518-7020
Toll-Free 1-800-EVA-TONE (In FL. 813-577-7000)

NO TOUR: Pet Shop Boys—the British duo of Neil
Tennant and Chris Lowe—will not be hitting the
road in support of their latest EMI-Manhattan al-
bum, “Actually.” The band was originally scheduled
to play its first-ever live concerts last fall, following
the top 10 success of its debut album, ‘“Please,” but
decided that the venture would be far too expensive.
“We were all set to go ahead with the tour,” says
Tennant. “The idea was to have a big theatrical pro-
duction and to work closely with a couple of guys
from the English National Op-

Pet Shop Boys Gontent Not To Tour:
Motley Grue, Whitesnake Dynamite Dallas

which was recently released in the U.K. as a single.
Other standout cuts on “Actually” include the high-
ly contagious dance track “‘Rent” and “Kings
Cross.” While the new album may require a number
of spins in order to be fully appreciated, it's certain-
ly an excellent successor to “Please.”

Upcoming plans for the group include working on
a British television special, which will feature mate-
rial from both albums. “Apart from that, we’ll basi-
cally spend the rest of the year traveling and doing
promotion,’”’ says Lowe.

era company. But after we
went over all the figures, we
realized that we stood to lose
an unbelievable amount of
money—1I think it was some-

THE BEAT

“Hopefully, we’ll be back in
the studio at the beginning of
the new year. Then, there’s a
good chance of a tour.”

thing like $500,000. To be quite
honest, I'm glad we didn’t go

BYSTEVE+GETT

ag
MIETAL CREW: Motley Crue
and Whitesnake made plenty

out because if we had then
we’d only just be starting the
new album.”

“The whole idea of a Pet Shop Boys tour had
started to become a bit of a joke,” adds Lowe. “So
now we’re simply telling people that we have no
plans to play concerts at the moment. In fact, I'd say
the earliest we’ll be going out will be after we finish
the next album.”

Sales of the ‘‘Please” album, fueled by the No. 1
hit single “West End Girls,” took the group by sur-
prise, according to Tennant. “We were particularly
taken aback by how well it did in the U.S.,” he says.
“We definitely weren’t anticipating a top 10 record.
Of course, people started asking us that old ques-
tion: ‘Were you under a lot of pressure to come back
with a strong follow-up?’ The answer is that we
weren’t, really. We have a huge back catalog of
songs. We wrote a bunch of new ones, worked with
some different producers, and the whole thing came
together very easily.”

One of the new album’s highlights is the song
“What Have I Done To Deserve This,” which boasts
a guest vocal appearance from veteran singer Dusty
Springfield. “That was originally going to be on the
first album,” says Tennant. “But when we first ap-
proached Dusty about doing it a couple of years ago,
she wasn’t interested. She probably didn’t know
who we were at the time. After the last album hap-
pened, she agreed to do it. So last Christmas, we
flew to Los Angeles, where she lives, and cut it out
there.”

Springfield recently connected with Pet Shop
Boys in England to appear in a video for the song,

of noise during their Sept. 25-

26 visit to Dallas for two sell-
out concerts at the city’s Reunion Arena. After the
first night’s show, the Crue partied hard and fast at
the local Hard Rock Cafe. Meanwhile, Whitesnake
attended an in-store reception at a Sound Where-
house outlet that lasted until 4 a.m. in the morning.
“It was ridiculous,” says lead singer David Cover-
dale. We just couldn’t get out of the place.” Cover-
dale says his band will embark on a three-week run
of headline dates in November, to be followed by a
European tour featuring Michael Schenker’s MSG
as opening act.

The Beat ran into a number of celebs backstage at
the second Dallas show, including Ratt vocalist Ste-
phen Pearcy and a couple of Cinderella members.
Plans call for Cinderella to start recording the fol-
low-up to its double-platinum PolyGram debut al-
bum, ‘“Night Songs,” in November, with Andy
Johns producing once again. As for Ratt, Pearcy
says the rocking rodents are laying low for a while
and will not be active until next summer. Also spot-
ted in the Crue’s dressing room were Heather Lock-
lear (Mrs. Tommy Lee) and Vanity, Nikki Sixx’s
main squeeze.

Incidentally, Sixx and Lee were truly appalled to
see the Beat opting for a soft drink, rather than the
hard stuff, after the concert. ‘“‘Dude! What is that?”’
said Sixx, with Lee adding, “We only keep that stuff
for the women.” OK guys, guess it’s wimp-out time,
but naturally we won’t say anything about certain
musicians’ penchants for teddy bears and toys.
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® BOXSCORE GROSSES '
AMUSEMENT BUSINESS® | »
s o ew S 10 10Ur 10getner
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter ’
PINK FLOYD Exhibition Stadium, Exhibition Sept. 21-23 146,593 Concert Prods. International u ,
e eprneve ror S beéacon
Toronto, Dnt. seffout [ ] [ ]
Canada
U2 Sullivan Stadium Sept. 22 $1,051,137 553718 Don Law Co.
LITTLE STEVEN & THE DISCIPLES | Foxboro, Mass. $19 seflout Frank ). Russo BY LINDA MOLESKI sued recently by State Supreme
(T)::guo:}uss Court Justice Jacqueline Silberman
vz po—— P prpvp pr s . H prohibiting extensive renovation
iants Stadium t. 14 1, 3 onarch Entertainment Bureau N’ L seet s
LITTLE STEVEN & THE DISCIPLES | East Rutherford, N.J. $19 54780 John Scher Presents OCK’N’ROLL FAMILY: Hur-  work inside the midsize venue.
OF SOUL selfout rah!, the Kill, the Royal Court Of Although plans called for the the-
GRATEFUL DEAD The Spectrum Sept, 22-24 $929,933 53,858 lectric Factory Concerts China, and the Northern Pikes ater to be converted into a disco, Sil-
Philadelphia, Pa. $17.50/$15.50 sefiout Monarch Entertainment Bureau are the acts that have been con- berman ruled that the proposed
u2 Boston Garden Sept. 17-18 $589,342 31,018 Don Law Co. firmed for the Fourplay Tour, changes are a “gross interference
o'-':"shzfm’m &THE DISCIPLES | Boston, Mass. §19 sellout which kicks off Oct. 16 in Stoors, with existing space.”
MASON RUFFNER Conn, The theater, which is owned by
DAVID BOWIE The Marcus Amphitheatre Sept 1011 | SABLESS 2531 Stardate Prods. As reported in this column re-  the Beacon Broadway Co. and i
Milwaukee, Wis. $25/822 40,000 cently, Fourplay is an unusual ver Coquelin—whose company,
DIONNE WARWICK Radio City Music Hall Sept. 2426 | 448595 16,503 Radio City Music Hall Prods. package that will take the up-and-  Babylon Enterprises, leases the
BURT BACHARACH New York, N.Y. $30/$25/320 1,622 coming groups through 25 club and  venue—was given landmark status
seflout college dates across the country. by the Landmarks Preservation
DAVID BOWIE ;'tw Omni Sept. 21-22 $335,440 m.:g PACE Concerts N Coors Beer and Westwood One are  Commission seven years ago. Earli-
e = ot oncert Promotions/Sauthern sponsoring the events. er this year, the Save The Beacon
T Yoy Sert 19 P o PACE Concarts The concept for the tqur was Committee ﬁlgd’ suit in an attempt |
FARRENHEIT Univ. of North Carolina $17.50 sellout Cellar Door Prods. spearheaded by the Creative Art-  to halt Coquelin’s plans. ]
Chapel Hill, N.C. ists Agency, which is booking the The lack of midsize venues in the
LYNYRD SKYNYRD Shoreline Amphitheatre Sept. 26 $321,011 19,691 Bill Graham Presents event. According to a spokesman New York area has been of grow-
e Arghilne; A g : SARGH ETO
THE ROSSINGTON BAND View, Gaiil $17.50/315.50 seflout for CAA, it was reasoned that by  ing concern to the touring commu-
WHITNEY HOUSTON Irvine Meadows Amphitheatre Sept. 26 $281453 14,555 Avalon Attractions poo]ing resources, new and deve]()p— nity in recent years. In the spring,
JONATHAN :UU;LER Laguna Hills, Calif. $75/$25/$19.50/315.50 sellout ing talent could area  heavy-
WHITNEY HOUSTON Shoreline Amphitheatre Sept. 27 $280,089 16,113 Bill Graham Presents ; i
JONATHAN BUTLER in View, Cali. $18.50/516.50 selloot have a shot at a weight Ron Del
BOSTON The Omni Sept. 17 275,835 17032 PACE Concerts saiioga] fou) sener _started
FARRENHEIT Atlanta, Ga. . $17.50 selout COOP}‘:”"“O“ p}-omoglrigg 41563
BOSTON Market Square Arena Sept. 26 261203 1331 Sunshine Promotions among the labels HIG DA o
FARRENHEIT Indianapolis, Ind. $17.50 sellout involved—Aris- shows, which
FRANKIE VALLI & THE FOUR Radio City Music Hall Sept. 1819 | $202875 952 Radio City Music Hall Prods. ta, MCA, A&M, . . kicked off with a
SEASONS New York, N.Y. $25/522.50 11,748 and Virgin—has been phenomenal, Kinks date. Since then, both he and
FOUR TOPS says CAA’s Rob Light. Each label fellow promoter John Scher,
#YNYRD SKYNYRD Cal Expo Amphitheatre Sept. 25 $201,300 12200 Bill Graham Presents will be sharing in the promotion and  among others, have held a number
':f BO=SINCUONBAND Sacramento, Cali. $16.50 selout marketing of the tour. of successful concerts there.
WHITNEY HOUSTON Tingley Coliseun, New Mexico  Sept. 23 $189,583 10,626 in-house T i
oA AR IBOER State Fairgronds b nyar et Adrr}lssmn to the event will be Among the most recent were shows
Albuguerque, NM. free: tickets will be distributed at with Warren Zevon and X, Eu-
JAMES TAYLOR Jones Beach Theatre Sept. 15 $185.000 10000 Fon Delsner Enterprises concert venues and record stores as  rope, Duran Duran, and Kansas.
Wantagh, N.Y. $18.50 seflout well as through local radio stations B
BOSTON Lexington Center, Rupp Arena Sept. 27 $182,59 10434 Sunshine Promotions an_d other s_elect outlets. Free T- ! OOTLEG BONANZA: Home tp.p—
FARRENHEIT Lexington, Ky. $17.50 11,170 shirts bearing the Fourplay logo ing may be a problem plaguing
ROGER WATERS Oakland-Alameda County Sept. 26 $157,990 9028 Bill Graham Presents will go out to the first 250 concert- most recording artists, but it’s a
g:';m" cat §17.50 11,000 goers at each date. practice that is welcome at Grate-
HEART P cem : P - o ; - The bands will rotate the order of  ful Dead shows. To help accommo-
TOM KIMMEL e iy, e ne a0 e, their appearance each night so that ~ date fans on its current North
) Tempe, Ariz. no group acts as the tour headliner; American tour, the group has, as
ANITA BAKER Aladdin Theatre Sept. 19 $142,156 7,000 in-house each set will be 35 mingtes !ong. usual, designated a special taping
RHONDA HANSOME Las Vegas, Nev. $23.50/318.50 seliout Tour costs, which are being picked section where—for a fee—concert-
LYNYRD SKYNYRD Irvine Meadows Amphitheatre  Sept. 27 $141,988 5138 Avalon Attractions up by the labels and the sponsors, goers can set up their own equip-
THE ROSSINGTON BAND Laguna Hills, Calif. $17.50/%14 15,000 Bill Graham Presents will be kept to a minimum. ment to record the event.
HEART Mississippi Coast Coliseum & Sept. 16 $138,849 9715 PACE Concerts Additionally, Westwood One, pre-
TOM KIMMEL gﬁno;en'm Center $15.50 10,200 senter of the tour, is producing a SHORT TAKES: Suzanne Vega
— Fourplay radio special, which will  travels to Europe in November for
DEF JAM '87: Baftimore Ar 119 1 s, Stageright Prods. P Ll .
LL COOt J s:m:::. Mf,"a o ;l?,us ,ﬁ?s DG go out to stations in each market. a series of dates to end her world
WHODIN| . MTV has also committed itself to  tour ... Upon completion of their
LYNYRD SKYNYRD Concord Pavilion Sept. 23 $110,892 6542 in-house coverage of the event. The tour is  U.S. shows Oct. 17, L.L. Cool J,
THE ROSSINGTON BAND Concord, Calif. $17.50/$16.50 812% scheduled to wrap on Nov. 18inLos  Public Enemy, and Whodini will
LYNYRD SKYNYRD Lawlor Events Center Sept. 24 $100,799 6,109 Bill Graham Presents Angeles. take their highly successful Def
THE ROSSINGTON BAND Univ. of Nevada-Reno $16.50 8000 * B Jam ’87 tour overseas to the UK
Reno, Nev. e
, o ] oo :
S CECEOEon T — ) S P— EACON BACK?: New York-area and Scandmavnli). gat’esHmclude
KENNY G Laguna Hills, Cal. $18.50/$17.50 10418 promoters may get keep using the ~ Nov. 1 and 2 at London’s Hammer-
TINA TURNER Castie Farms Music Theatre Sept 6 P 619 o — Beacon Theatre as a concert hlall gf— smith Odeon.
WANG CHUNG Charlevoix, Mich. $17.50/313.50 15,000 ter all, thanks to an injunction is-
DAN FOGELBERG Fox Theatre Sept. 24 $90,338 4665 Fox Concerts
WENDY WALDMAN $t. Louis, Mo. $21/319 sellout
HOOTERS The Ritz Sept. 2425 | $31.000 3,000 Monarch Entertainment Bureau
ROCK & HYDE New York, N.Y. $14.50/$13.50 seffout John Scher Presents
THE WHISPERS Fox Theare Sept. 25 78%3 4565 Fox Concerts GET YOUR OWN
STEPHANIE MILLS St. Louis, Mo. $18.50/$16.50 sellout
REBA MCENTIRE Concord Pavilion Sept. 27 $69,99 a2 in-house COPY OF ,
Concord, Calif. $16.50/$14.50 8112 '
JAMES TAYLOR Stabler Arena Sept. 27 $58,000 3303 Makoul Prods. BILLBOARD S
Lehigh Univ. 15 6,500
* INTERNATIONAL
JUAN GABRIEL £I Paso Civic Center Sept. 18 51781 ) Coors DIRECTORY OF
£l Paso, Texas $21.25/$18.60/315.95 5,250
WARREN ZEVON Orpheur Theatre Sept. 19 $49.243 2678 Don Law Co. MAN UFACTUR ING
X Boston, Mass. $18.50 sellout
ACE FREHLEY'S COMET/Y& T Beacon Theatre Sept. 12 $47,342 2,m Monarch Entertainment Bureau & PACKAGING
WHITE LION New York, N.Y. $18.50 seliout John Scher Presents $27 (Includes postage and handiing)
WARREN ZEVON Beacon Theatre Sept. 25 $45,806 2m Monarch Entertainment Bureau A sppropiiate sales wax M NY .
X New York, N.Y. $18.50 seffout John Scher Presents CALL TOLL-FREE reunjon arena
Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and 800'22 3'7 524 771 Sports Street
should be submitted to Kathy Vandercook in Nashville at 615-748-8138; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in {in New York State' 212 764-7579) Dallas, Texas 75207
Chicago at 312-236-2085; or Melinda Newman in New York at 212-764-7314. For research information contact Karen Oertley in Nashville at (214) 658-7070
615-748-8120.
BILLBOARD OCTOBER 10, 1987 : 23

|

www.americanradiohistorv.com


www.americanradiohistory.com

ACK

Developing Imagination. RCA’s imagination has been working on a new
album in studios throughout the U.S. Group members, from left, Errol Kennedy,
Lee John, and Ashley Ingram pose here with producer Preston Glass, wearing a

cap, in Glass' San Francisco studio.

BY MOIRA McCORMICK

CHICAGO With the August de-
but of the New Regal Theatre on
Chicago’s South Side, the city has
rekindled the spirit of another club
that was once the premier showplace
for black musical and comedy acts.

The old Regal, an ornate venue
located at 47th Street and Martin
Luther King Drive, was built in
1928 and torn down in 1973. In its
near-50-year history, the Regal
hosted the likes of Cab Calloway,
Bessie Smith, Josephine Baker,
Billie Holiday, Ella Fitzgerald,
Count Basie, Duke Ellington, Nat
King Cole, Aretha Franklin, the
Jackson Five, Sammy Davis Jr.,
the Supremes, James Brown,
Moms Mabley, and Smokey Robin-
son.

The New Regal opened at the
site of the former movie and

|T USED TO BE a running joke between WEA’s Or-
netta Barber and myself that she would one day be a
vice president. She would chuckle at my comment,
but it wasn’'t completely in jest. Her intelligence,
personality, and fine reputation made her a woman
to watch. But because she is a woman, the possibili-
ty of her reaching the level of vice president in mar-
keting, merchandising, and promotion in the chau-
vinistic music industry was rare. Moreover, in-
stances of black women reaching positions of
authority are few and

WEA Female Exec Achieves VP Status
Barber Gets Long-Deserved Promotion

$5,000 to Atlanta’s Butler Street YMCA for its
youth development fund. The publisher of the Jack
The Rapper newsletter has his Family Affair gath-
ering in Atlanta yearly. He helped inaugurate the
nation’s first black-owned radio station, WERD,
there in 1947 . . . Lionel Jobb and Preston Glass han-
dled production on most of the tracks for Lace’s de-
but album on Wing/PolyGram Records. Starpeint’s
Ernesto Phillips produced two songs. The female
trio is managed by Vonny Hilton-Sweeney ... The
new single from First

far between.

Yet, happily, Barber
is now vice president of >
black music marketing
for WEA. She is respon-
sible for coordinating
the efforts of Atlantic,
Elektra, and Warner
Bros. in pushing the
likes of Prince, Levert,
and Anita Baker. Says
WEA president Henry
Droz, “[Barber] has not only carried out our mis-
sion, she has earned the admiration and respect of
our labels, customers, her co-workers, the media,
and many individuals in the public-service sector.”

Her promotion is based on merit. Barber has done
the same job in the director position for more than a
year, and she has distinguished herself in the eyes
of Burbank, Calif.’s bottom-line boys. In addition,
Barber has found time to continue the public-service
activities she has been involved with throughout her
nine-year tenure at WEA. Says Droz, “Barber is a
multifaceted woman with a social conscience. She
has been actively involved as a motivational speaker
in civic and community affairs, as a ‘stay-in-school’
lecturer in elementary schools, and as a career-plan-
ning adviser to college students.”

Barber, like Atlantic vice president Sylvia Rhone,
is an alumna of Elektra Records. She worked her
way up through the WEA ranks and is now earning
major dividends for the corporation. Without ques-
tion, more women like Barber and Rhone, once given
the chance, are going to keep the brothers on their
toes.

gl the
Blves

SHORT STUFF: Jack Gibson recently donated

by Nelson George

Circle is ‘“Can’t Find A
Love.” The band scored
earlier this year on EMI
America with the instant
dance classic ‘“Workin’
Up A Sweat” ... The in-
fluential production
team of Mark Liggett
and Chris Barbesa had
been quiet of late, but
the two have re-emerged
with their own indie la-
bel, Ligosa Records, and a single, ‘“‘Leave The
Lights On,” by Monet with Nolan Thomas. Fans of
East Coast dance music will recall Thomas’ hit 12-
inch “Yo, Little Brother” ... Audrey Wheeler, long
one of the best (if not the best) background singers
in New York, is finally getting her own well-de-
served shot at a solo career. Working with the Jobb-
Glass team, she makes her debut with the single “Ir-
resistible” from the album ‘“Let It Be Me” on Capi-
tol. Unlike many background singers who
sometimes sound indistinct as leads, Wheeler has a
fiery, passionate quality. The lady also has loads of
stage presence, as anyone who has seen her with
Freddie Jackson or Jeff Lorber can attest to. She
was the lead voice on Lorber’s “Step By Step” ...
Brit-soul man Junior, away from the U.S. scene for
a while, has a new single, “Yes,” coming out in No-
vember on PolyGram. The song is aimed at dance
clubs. Asian soul singer Gerry Woo, whose version
of “Hey There Lonely Girl” was a West Coast hit on
an indie label, will also be returning to the scene . . .
The video for Barry White’s ““Sho’ You Right” sin-
gle on A&M was directed by Paula Walker, a black
woman who has been crossing musical lines with her
stylized productions.

vaudeville house the Avalon The-
atre, at 79th Street and Stony Is-
land Avenue. Owners Bettiann and
Edward Gardner, co-founders of
the Soft Sheen hair products com-
pany, have also purchased nearby
buildings at a total cost of $4.5 mil-
lion and plan to develop a black en-
tertainment museum, a restaurant,
rehearsal space, and a parking fa-
cility adjacent to the New Regal.

New Regal Theatre Opens Its Doors

Venue Revives Spirit Of Its Predecessor

Grand-opening celebrations for
the New Regal included a locally
televised concert on Aug. 19, fea-
turing Gladys Knight, Flip Wilson,
Ramsey Lewis, Deniece Williams,
and local Chicago performers. Ray
Charles, Stephanie Mills, and the
Whispers have since performed at
the club; upcoming concerts will
feature Bobby McFerrin, B.B.
King, and local blues artists.

Production Deal Covers Three Acts

King Jay, RGA Ink Pact

NEW YORK Jay King’s King Jay
Records of Sacramento, Calif., has
signed a production deal with RCA
Records for three acts. King is a
producer and member of the
Warner Bros./Tommy Boy act Club
Nouveau, whose “Life, Love &
Pain’”’ album is platinum.

The relationship between King
Jay and RCA began this summer
with the release of Theresa’s “Last
Time,” which went top 15 on Bill-
board’s Hot Black Singles chart.
The male-female duo’s debut album
was recently released.

Under the new agreement, King
Jay will provide RCA with product
from two additional acts, New
Choice and LaRue. New Choice’s
debut album was just released
along with a single, “Cold Stupid,”
while LaRue has just issued the sin-
gle “Can’t Let It Go.”

At the signing, King said, “I've
never felt more positive about work-
ing with a company than I do right
now. Bob Buziak [RCA president]
has been instrumental in seeing our
deal through, and everyone at RCA
has made me feel like a part of the

family. I really feel like this is just

the beginning of a long and prosper-
ous business association.”

King enjoyed his first success as
producer of Timex Social Club’s mil-
lion-selling hit, “Rumours.” That
record went to No. 1, as did the
King co-produced Club Nouveau re-
make of Bill Withers’ “Lean On

BAD !

Record Co. Marketing / Promao
Exnc.Concert Promoters Uideo
Retailers Distributors, and
Artist Want to increase your
Sales or awareness of a new
product Guaranteed to reach
Yyour Target audience.

75% own AM/FM TAPES,
61% own Portable Cassette,
28% own VCR's

DRIVE IN ADVERTISING

ONLY $250 A MONTH
30 second spots
OR LESS

For Detalls
call ﬂbrescy lcasiano
(415)7263-3610
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PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
17 REPORTERS 26 REPORTERS 54 REPORTERS 97 REPORTERS
MY FOREVER LOVE
LEVERT aTLaNTIC 3 5 25 33 38
| LIVE FOR YOUR LOVE
NATALIE COLE emi MANHATTAN 2 4 13 20 53
| WANT TO BE YOUR MAN
ROGER REPRISE 4 a 11 19 43
1 COULDN'T BELIEVE IT
EDDIE KENDRICKS rca B 3 13 19 20
CRITICIZE
ALEXANDER O’NEAL T1aBU 2 5 10 17 66
OVERNIGHT SUCCESS
ANITA POINTER rca 0] 2 9 16 34
HARD DAY
GEORGE MICHAEL coLumBia ) 3 12 16 23
LUV'S PASSION AND YOU
CHAD rca 3 7 5 15 69
RESERVATIONS FOR TWO
DIONNE & KASHIF arisTa 0] 4 10 14 24
| WANNA GET CLOSE TO YOU
VANEESE THOMAS GerreEN 1 5 8 14 23
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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UNTRY

NASHVILLE MCA Records’
Nashville division has organized a
marketing group for its country
product. It will be headed by Walt
Wilson in Los Angeles and staffed
by Mark Maynard, director of sales,
and Pam Russell, marketing coordi-
nator, in Nashville. The group will
report directly to Bruce Hinton,
MCA/Nash-ville’s executive vice
president and general manager.

As director of marketing, Wilson
is in charge of gathering and imple-

MCA Nashville Revamps

Into Profits fall marketing cam-
paign (Billboard, Aug. 8).

Maynard’s responsibilities in-
clude working for maximum place-
ment and prominence of records at
retail, monitoring album chart ac-
tion and retail reports, and handling
institutional advertising for the la-
bel.

Russell will be the marketing
group’s liaison with the label’s oth-
er departments in Nashville and
will also coordinate in-store appear-

CMA To Present Annual Awards
Group Will Also Elect Board Members

NASHVILLE The Country Music
Assn. will present its annual
awards and elect new members to
its board of directors at its annual
membership meeting Oct. 13.
Scheduled to take place in the Cen-
ter Ballroom of the Stouffer Nash-
ville Hotel, the meeting will begin
at 1 p.m., when the polls open, and
will be called to order for remain-
ing business at 2 p.m.

The CMA will present awards in

menting marketing ideas. He over-
sees the label’s ambitious Swing

ances for the artists.

a number of categories, including
broadcast personality of the year
and media achievement. The orga-

HE WAS BLACK AND WAS BORN in the "40s in Mis-
sissippi. The odds were against him from the start.

There’s no telling how many talents—in the arts as
well as in other industries—have been held back by this
combination of factors. One of the few who conquered
it, Obie Burnett McClinton, just died of cancer at the
age of 45 in Nashville.

Yes, Loretta Lynn rose above the poverty of the
Kentucky mountains. But she is white. And, yes, Ala-
bama conquered the two-bit clubs. But the band mem-

Black Performer Authored Many Chart Hits
0.B. McClinton’s Musical Genius Lives On

would be gone and wouldn’t be seen again until another
inspiration hit him or the tug of love that drew him to
those in the music industry lured him back to make the
rounds at the offices.

Trying to climb to the top of the country musie charts,
McClinton took a lot of trails. The Chocolate Cowboy ap-
proach following the ‘Urban Cowboy’ craze was one of
them. None of them really worked, and this hurt MeClin-
ton. But he never quit.

During one of these rebound attempts, McClinton did
not feel in the best of

obvious fact. He loved
country music from his
early years—not the only
one but one of the lonely
ones.

When he was a kid, he
enjoyed listening to the
Grand Ole Opry on the ra-
dio, and, as a result, his
parents actually had him
committed to a Mississippi mental institution. If it hadn’t
been for a compassionate doctor, McClinton would have
received shock treatment, and—considering the mental
hospital/wacky ward mentality of that era—he proba-
bly would have never left that hospital as a sane man.

The doctor discovered that McClinton wasn’t crazy. In
fact, he was downright intelligent. But he sure was out
of sync with his family’s mode of music. That doctor re-
turned McClinton to the outside world.

McClinton finished high school, college, and Air Force
service and entered the music business in Memphis as a
songwriter and DJ. He wrote hits for Clarence Carter,
Otis Redding, and other singers. The hot Memphis label
Stax inked McClinton to its Enterprise Records division
aimed at the country market. It didn’t take long to crash
the country charts. His best chart song was “Don’t Let
The Green Grass Fool You,” which hit No. 37 but de-
served to go much higher.

At this point, many singers wanting to hit No. 1 would
be blaming their labels, producers, the predominantly
white country music infrastructure, or whatever else
they could point to for their lack of suceess. McClinton
didn’t blame anyone and tried harder the next time. He
continued to score with chart records, but it was nothing
to write Mississippi about.

An editorial diversion here: When I worked for
ASCAP, he would come whipping through our office
like a tornado. “Where's Ed Shea?” he would ask.
(McClinton so loved Shea, then the Nashville head of
ASCAP, that he named one of his sons after him.)
McClinton would hug and kiss every woman in view—
and they would all love it. And anyone who lingered
more than a moment or two would be treated to the lat-
est song he had just thought up: “Listen to this: ‘You’re
extra good to me because you've got a special way to
please ..."” This man could win your New York heart
in a Dallas second.

After McClinton treated you to his latest lyrics, he

bers are white.
McClinton was black,
Nashville

and he never skirted the

by Gerry Wood

health. Doctors diagnosed
it—and the reading wasn’t
pretty: cancer. Terminal.
That was a word that he
couldn’t tolerate.

Last fall, a large group
of McClinton cohorts, in-
cluding country music me-
gastars, gathered togeth-
er at the Stockyards here
for a benefit performance.
I have many memories of
the occasion—the most dramatic night I've ever experi-
enced—but I'll never forget Tom T. Hall asking
McClinton to join him as he sang “I Love.” McClinton
came on stage to the cheers of the audience, and Hall
held his hand as he sang the song of brotherhood. Yes,
Reba McEntire was here, and Exile, and Waylon Jen-
nings, and Ricky Skaggs ... but the sight of the white
and black hands clasping in love and understanding is a
mental photograph that will never, ever, disappear from
my mind.

And then here comes this good-looking black man in a
white suit, strolling on stage and looking out at all of
those moist eyes in the audience. He said, “I know what
you're thinking—how can anybody who is dying look
this good?”

McClinton ad-libbed a recitation that we should cher-
ish always. Then he concluded with the words “I don't
want y’all to worry about my condition because I've had
a beautiful life. I've raised two wonderful, loving boys,
and I've traveled all over the world.”

He scanned the audience: “I wish my mother was here
to see me stand up here and feel this.”

McClinton’s family would be pleased with him. With
the spotlight focused on him, McClinton smiled wide one
more time and proclaimed, “I want y’all to know that
I'm really not worried. God will take care of me.”

He had a motto: “Leave 'em laughing.” This man was
a country music genius, a country music comedian. And
as much as he wanted to leave us with laughter, hope-
fully, he’ll forgive us if we remember his departure with
sorrow until we meet again. His smile, personality, and
love will be missed by those who either knew him per-
sonally or through his music.

Forgive us, O.B. McClinton, if you don’t leave us
laughing, but leave us crying:

For a good man gone too soon.

For the music that was—and could have been.
Because we love you . .. and always will.

nization’s Founding President’s
and Special President’s awards
also will be presented, as will
plaques honoring producers and
directors of CMA’s 1987 award-
winning album, single, and music
video.

The CMA will also use the occa-
sion to present broadcast awards
to the year’s top station, general
manager, program director, and
music director in three markets.

Board nominees, by membership
category, are:

CMA has a full
slate of events
planned for its
Oct. 13 annual
membership meet
in Nashville

Advertising agency—Dick Gary,
the Gary Group; Jack McQueen,
Foote, Cone & Belding; Jack Walz,
BDA-BBD&O; and Janice Wendell,
Eric Erieson & Associates

Artist/musician—Brenda Lee,
Louise Mandrell, and Hank Wil-
liams Jr.

Artist manager/agent—Jeffrey
Beals, William Morris; Terry Cline,
the Jim Halsey Co.; Tony Conway,
Buddy Lee Attractions; and Jim
Morey, Gallin Morey Associates.

Broadcast personality—Coyote
Calhoun, WAMZ Louisville, Ky.;
Dandelion, WRKZ Hershey, Pa;
and Dana Webb, KYKX Longview,
Texas.

Composer—Mike Reid, Lodge
Hall Music; Thom Schuyler, the
Writers Group; and Ralph Mur-

phey, Murfreezsongs.

International—Brian Ferriman,
Savannah Music Group, Toronto.

Publication—Elma Greer, the
Gavin Report; Lon Helton, Radio
& Records; David Ross, Music
Row; and John Sturdivant, Music
City News.

Publisher—David Conrad,
Almo-Irving; Charlie Feldman,
Screen Gems; Donny Hilley, Tree
International; and Tim Wipper-
man, Warner Bros.

Radio—Larry Daniels, KNIX
Phoenix, Ariz.; Mike Jorgenson,
WMIL Milwaukee; and Ron Rog-
ers, KVET/KASE Austin, Texas.

Record company—Alan Ber-
nard, MTM Music Group; Paul
Cooper, Atlantic; Jim Ed Norman,
Warner Bros.; and Steve Popovich,
Mercury/Smash.

Record Merchandiser—Barrie
Bergman, Record Bar; Steve Mar-
maduke, Western Merchandisers;
and Jim Sinclair, Lieberman Enter-
prises.

Talent buyer/promoter—Sonny
Anderson, Disneyland/Walt Dis-
ney World; Keith Fowler, Fowler
Productions; Bill Luther, Von
Braun Civic Center; and C.K. Spur-
lock, North American Tours.

Television/video—Paul Corbin,
The Nashville Network; Jimmy
Guercio, Country Music Televi-
sion; Kitty Moon, Scene Three; and
Dick Thrall, Multimedia Entertain-
ment.

Directors at large—Jay Berman,
Recording Industry Assn. of
America; Jerry Bradley, 16th Ave-
nue Records; Al Greenfield, Green-
field Group; Bruce Hinton, MCA
Records; Merlin Littlefield,
ASCAP; Roger Sovine, BMI; and
Harold Shedd, Magna Sound.

Nominations in all categories
can also be made from the floor.
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED
BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
27 REPORTERS  58-REPORTERS 65 REPORTERS 150 REPORTERS

| PREFER THE MOONLIGHT
KENNY ROGERS rca 5 24 29 58 59
HEAVEN CAN'T BE FOUND
HANK WILLIAMS, JR. waRNER/CURB 8 16 29 53 57
ICAN'T GET CLOSE ENOUGH
EXILE eric -3 13 27 45 54
GIVE BACK MY HEART
LYLE LOVETT mca/curs 4 8 20 32 77
TIME IN
THE OAK RIDGE BOYS mca 2 8 19 29 31
THOSE MEMORIES OF YOU
PARTON,RONSTADT,HARRIS wa 7 11 6 24 119
SOMEWHERE TONIGHT
HIGHWAY 101 wARNER BROS. 2 9 12 23 98
FINISHING TOUCHES
GARY MORRIS waRNER BROS. 0 8 9 17 17
STILL WITHIN THE SOUND. ..
GLEN CAMPBELL mca 1 10 4 15 51
LET’S DO SOMETHING
VINCE GILL rca 1 8 5 14 101

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Biliboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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DANCES OF THE WORLD
In the last ten years we have
witnessed an explosion of interest in ethnic music and
dance. Drawn from the vastresources of the Explorer
Series catalog, Dances of the World shows the street and
vernacular dances of Bali, Ghana, Peru and a dozen other
countries: the source point for a wide variety
of popular, jazz and new music being made today.
Available October 20.

DANCES ~“WORLD

| ELNCTER

-

(79167)

LE MYSTERE DES VOIX BULGARES 4 : e
‘‘“The Mystery of Bulgarian Voices"’’ fLE MYSTERE
Since its European release, Le Mystere has become a cult ]
record of major proportions, with word-of-mouth so strong e X SeLe iz
that it made the UK pop charts. Here atlastin the U.S. is
the record for people who think they’'ve heard everything:
a capella music for women's voices of a strange and
arresting beauty thatis nothing short of exhilarating.
Available October 20.

REEZORDED M BULE AN A

Y M4 mEEL S CLLERE S

(79165)

IDJAH HADIDJAH: TONGGERET

Every music and musical culture has a figure who, by being
the best, defines that music. Michael Jackson, James
Brown and Frank Sinatra have nothing to do with Idjah
Hadidjah—other than their musical artistry. She sings in a
modern Indonesian style called Jaipong: music thatis

heard in hot and steamy dance halls, tea stalls, and cab
stands from Bandung to Borneo; a music that is associated
with women of the night, dance hall girls in slit skirts, and
warm beer. It might not be Madonna, and it certainly is not
The Twist—instead, here is a new form of popular music to be
added to the worlds of Juju, Soca, Tango, Hip-Hep and House.
Available in November.

{Nonesuch/ICON 79173)

ra/nonesuch explorer series
i ailbums and chrome cassettes.

1987 Elektra/Asylum/Nonesuch Recordk, o Division of Warner Comme nications nc., @7

Record World Meet: Panels,
Awards, And Guest Stars

Top Brass. Pete Jones, president of RCA, A&M/Arista Dist-ibLtion, is flanked
by Elroy/Record AVorld president Roy Imber, right, anc Mike Collins, the chain's
vice president of stores.

No Ordinary Joe. Joe Hofmamn,
right, mznager of Record World'3
Square Circle stare in Brooklyn
Heights, N.Y., renoves his sunglasses
just long enougr to pick up the
chain’s manager of the year award
from Mike Colling, VP of stores.

Top Gun. Ron T=desco who runs
Secord World's store in the
Americana Shopping Ceniter in
Manhasset, N.Y,, receives his
managjer >f the r=gion a~ard from
suparvisor Sue Cangelos.

Live From Lancaster, PA. Or the convention’s first night Reccrz World chief
Roy Imber, cenzar, welcomes Relativity re cording artsts the Erandos: from left,
Larry Mason, Dzvid Kincaid, Ed Rupprecht, and Ernie Mendillo.

Business As Usual. An exec_tive panel—from let, Eruce Imber. vice president
of planning and operations; Mi‘ch Imber, vice pres.d2nt of merchandising; and
Mike Collins, vice president of retail stores—conducis one of the meet’'s many
business sessi:ns.
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. Madein
Germany /

~ We are presenting new High-Technolg 'Compact
Dis¢c Manufacturing for CD-Audio, ROM, Video and
Interactive.

% Fully processed production lifte from mastering
fo final product — everythi@g in one hand.

% Garantee of highest qu on shortest terms of
delivery.

% Compact Disc forM fPuinshers, 0.E.M. and
Free Labels, also Gomputer Industry.
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boord Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

Bil

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

LABEL NO. OF TITLES
ON CHART

COLUMBIA (8) 10
Def Jam (2)

E.PA. 9
Epic (6)
Tabu (2)
Portrait (1)

RCA (6) 8
Jive (2)

ARISTA (6) 7
Jive (1) o

ATLANTIC (5) 7
21 Records (1) i
Island (1)

MCA 7.

WARNER BROS. (4) 7
Paisley Park (1) &
Qwest (1)

« Tommy Boy (1)

MOTOWN 5

A&M 4*

CAPITOL 4

EMI-MANHATTAN (3) 4
PLR. (1) i

POLYGRAM i 4
Marcury (2) i B

Tin Pan Apple (1) 5 i
&

mnﬂ{l) 3 » 3 ‘t‘s i
SOLAR " e |
ELEKTRA * Wik o ®
GEFFEM <+« o UTE g
4TH & B'WAY LR . 2
MEXTPLATEAU " #d

£ S
VIRGIN - .- o e @ o &
A i .

CHRYSALIS . s 2H

x x
(&7 Q
. SALES B | L], AIRPLAY 25
w - =
Iy g‘g TITLE ARTIST §§ ;‘g ‘%E TITLE ARTIST §§
1 4 (YOU'RE PUTTIN’) A RUSH ON ME STEPHANIE MILLS 1 1 1 (YOU'RE PUTTIN’) A RUSH ON ME STEPHANIE MILLS 1
2 1 LOST IN EMOTION LISA LISA & CULT JAM 6 2 4 WE'VE ONLY JUST BEGUN GLENN JONES 3
3 3 DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 2 3 3 DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 2
4 8 JUST THAT TYPE OF GIRL MADAME X 4 4 5 JUST THAT TYPE OF GIRL MADAME X 4
5 9 WE'VE ONLY JUST BEGUN GLENN JONES 3 5 8 BAD MICHAEL JACKSON 5
6 6 NO ONE IN THE WORLD ANITA BAKER 14 6 7 DON'T YOU WANT ME JODY WATLEY 7
7 2 1 NEED LOVE L.L.COOL J 16 7 9 1 DON'T THINK THAT MAN SHOULD SLEEP ALONE RAY PARKER JR. 12
8 | 17 | BAD MICHAEL JACKSON | 5 [] 6 | JusTCALL SHERRICK | 9
9 11 CINDERFELLA DANA DANE DANA DANE 13 9 12 LOVIN’ YOU THE O'JAYS 1
10 12 LATELY SURFACE 8 10 10 COME OVER 4 BY FOUR 10
11 | 16 | JusT CALL SHERRICK | 9 11 | 13 | LATELY SURFACE | 8
12 20 COME OVER 4 BY FOUR 10 12 15 DINNER WITH GERSHWIN DONNA SUMMER 18
13 18 DON'T YOU WANT ME JODY WATLEY 7 13 14 AIN'T NO NEED TO WORRY THE WINANS FEATURING ANITA BAKER 15
14 22 LOVIN’ YOU THE O'JAYS 1 14 17 HEART OF GOLD BERT ROBINSON 19
15 7 CASANOVA LEVERT 25 15 20 YOU AND ME TONIGHT DEJA 23
16 | 15 | U GOT THE LOOK PRINCE | 21 16 | 2 | LOST IN EMOTION LISA LISA & CULT JAM | 6
17 24 | DON'T THINK THAT MAN SHOULD SLEEP ALONE RAY PARKER JR. 12 17 19 DOWNTOWN LILLO THOMAS 20
18 19 JUST GETS BETTER WITH TIME THE WHISPERS 17 18 26 ANGEL ANGELA WINBUSH 22
19 23 AIN'T NO NEED TO WORRY THE WINANS FEATURING ANITA BAKER 15 19 21 JUST GETS BETTER WITH TIME THE WHISPERS 17
20 13 LOVE IS A HOUSE FORCE M.D.'S 28 20 18 CINDERFELLA DANA DANE DANA DANE 13
21 | 10 | WIPEOUT FAT BOYS & THE BEACH BOYS | 35 21 | 23 | MY LOVE IS DEEP LACE | 26
22 25 | CONFESS DENIECE WILLIAMS 24 22 27 DON'T GO MARLON JACKSON 27
2 | 5 | HOW SOON WE FORGET COLONEL ABRAMS | 32 23 | 28 | CERTIFIED TRUE THE BAR-KAYS | 29
24 32 DINNER WITH GERSHWIN DONNA SUMMER 18 24 29 | WONDER WHO SHE'S SEEING NOW THE TEMPTATIONS 30
25 36 HEART OF GOLD BERT ROBINSON 19 25 32 (BABY TELL ME) CAN YOU DANCE SHANICE WILSON 33
2 | 14 [ 1JUST CAN'T STOP LOVING YOU MICHAEL JACKSON | #4 2% | 31 | HOLDING ON JONATHAN BUTLER | 36
27 | 35 | ANGEL ANGELA WINBUSH | 22 21 | 24 | 1 CONFESS DENIECE WILLIAMS | 24
28 | 37 | DOWNTOWN LILLO THOMAS | 20 28 | 30 | SLEEPING ALONE THE CONTROLLERS | 31
29 | — | SLEEPING ALONE THE CONTROLLERS | 31 29 | 34 | STONE LOVE STEVE ARRINGTON | 38
30 21 (CAN'T) GET YOU OUT OF MY SYSTEM JOHN WHITE 50 30 11 NO ONE IN THE WORLD ANITA BAKER 14
31 29 YA COLD WANNA BE WITH ME UTFO 52 kil 36 SO MANY TEARS REGINA BELLE 40
32 27 TRAMP SALT-N-PEPA 57 32 37 WHENEVER YOU'RE READY FIVE STAR 43
33 | 28 | ONE HEARTBEAT SMOKEY ROBINSON | 67 33 | 25 | THE MORE WE LOVE STARPOINT | 34
34 | 38 | THE MORE WE LOVE STARPOINT | 34 34 | 38 | LET ME BE THE ONE EXPOSE | 39
35 | — | CERTIFIED TRUE THE BAR-KAYS | 29 35 | 35 | DO YOU HAVE TO GO GARRY GLENN | 37
36 | — | 1 WONDER WHO SHE'S SEEING NOW THE TEMPTATIONS | 30 3% | — | GAMES SHALAMAR | 45
37 | — | DO YOU HAVE TO GO GARRY GLENN | 37 37 | — | LET'S START LOVE OVER MILES JAYE | 46
38 | 3¢ | JUMP START NATALIE COLE | 75 38 | — | DONT MAKE ME WAIT FOR LOVE KENNY G. | #2
39 | — | YOU AND ME TONIGHT DEJA | 23 3 | — | CRITICIZE ALEXANDER O'NEAL | 47
40 | — | mYLOVE IS DEEP LACE | 26 40 | — | BE YOURSELF WHODIN! WITH MILLIE JACKSON | 41
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AIN'T NO NEED TO WORRY

(Marvin L Winans, ASCAP/Zomba, ASCAP)
ALL IN THE NAME OF LOVE

(lrving, BMI/Lijesrika, BMI)

ANGEL

(Angel Notes, ASCAP)
AUTOMATIC

(Breezer, ASCAP/Frustration, BMI/Ackee,
ASCAP/Island, BMI)

(BABY TELL ME) CAN YOU DANCE

(Wiz Kid, BMI/Irving, BMI) CPP/ALM

BAD

(Mijac, BMI/Warner-Tamerlane, BMI)

BE YOURSELF

(Willesden, BMI/Zomba, ASCAP)

BULLSEYE

(Kenny Nolan, ASCAP)

B.Y.0.B. (BRING YOUR OWN BABY)

(Tree, BMI/0’Lyric, BMI)

(CAN'T) GET YOU OUT OF MY SYSTEM
(Bush Burnin’, ASCAP/Vinewood, BMI)
CASANOVA

(Calloco, BMI/Hip Trip, BMI) CPP

CATCH ME (I'M FALLING)

(Genetic, ASCAP)

CERTIFIED TRUE

(Bar-Kays, BMI/Warner-Tamerlane, BMI/Arrival, BMI)
CINDERFELLA DANA DANE

(Protoons, ASCAP/Turn Out Brothers, ASCAP)
COLD SPENDING MY MONEY

(Def Jam, ASCAP/Juiced Up, ASCAP/Def American,
BMI/First Impulse, BMI)

COLD STUPID (FROM “PENITENTIARY 1I™)
(Jay King Iv, BMI)

COME MY WAY

(A La Mode, ASCAP)

COME OVER

(Deedle Dee, ASCAP/MCA, ASCAP/Unicity,
ASCAP/Moonwalk, ASCAP/Ready Ready, ASCAP)
CRITICIZE

(Pyte Tyme, ASCAP/Avant Garde, ASCAP)
DID | DREAM YOU

(Mtume, BMI/Number 9, ASCAP)

DIDN'T WE ALMOST HAVE IT ALL

(Prince Street, ASCAP/Willin' David, BMI/Blue Sky
Rider, BMI) CPP

DINNER WITH GERSHWIN

(Geffen, ASCAP/Rutiand Road, ASCAP)

DO YOU HAVE TO GO

(WB, ASCAP/Silver Sun, ASCAP)

]

& 8 & 3 8

16

n

DON'T GO

(Vabritmar, BMI)

DON'T MAKE ME WAIT FOR LOVE

(Bellboy, BMI/Gratitude Sky, ASCAP)

DON'T YOU WANT ME

(Rightsong, BMI/Franne Gee, BMI/Ardavan,
ASCAP/Intersong, ASCAP)

DOWNTOWN

(Irving, BMI) CPP/ALM

DREAMIN'

(Thrust, BMI)

EXCEPTION TO THE RULE

(Simmons & Boone, ASCAP)

FAKE

(Fiyte Tyme, ASCAP/Avant Garde, ASCAP)
GAMES

(Hip Trip, BMI/Hip Chic, BMI/Mister Johnson's Jams,
BMI) CPP

HEART OF GOLD

(Black Lion, ASCAP/Captain Z, ASCAP/Billy Osborne,
ASCAP)

HELPLESSLY IN LOVE

(Johnnie Mae, BMI/Bush Burnin', ASCAP)
HOLDING ON

(Zomba, ASCAP/Willesden, BMI)

HOW SOON WE FORGET

(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
L AIN'T NO JOKE

(Robert Hill, BMI)

| CONFESS

(Realsongs, ASCAP)

| DON'T THINK THAT MAN SHOULD SLEEP ALONE
(Raydiola, ASCAP)

1 JUST CAN'T STOP LOVING YOU

(Mijac, BMI/Warner-Tamerlane, BMI)

| LIVE FOR YOUR LOVE

(O’Lyric, BMI/Tuneworks, BMI/Vandorf,
ASCAP/Reswick-Werfel, ASCAP/Beseme West,
ASCAP/Nelana, BMI)

| LOVE YOU BABE

(Mip Trip, BMI/Hip Chic, BMI) CPP

| NEED LOVE

(Def Jam, ASCAP)

| WANT TO BE YOUR MAN

(Troutman's, BMI/Saja, BMI)

| WONDER WHO SHE'S SEEING NOW

(Geffen, ASCAP/Lucky-Break, ASCAP/Pardini, ASCAP)

56 IF YOU LET ME STAY

(Virgin-Nymph, BMI/Young Terence, BMI) CPP
IF YOU NEED MY LOVE TONIGHT

91

& 8

(Gratitude Sky, ASCAP/Bellboy, BMI}

IN THE HEAT OF THE NIGHT

(MCA, ASCAP/Paris-Jam, BMi/Bayjun Beat, BMI)
(IT'S THAT) LOVIN' FEELING

(Sunset Burgundy, ASCAP/Lilyac, ASCAP/Mchoma,
BMI)

I'VE BEEN WATCHING YOU

(Mazarati, ASCAP)

JUMP START

(Calloco, BMI/Hip Trip, BMI) CPP

JUST BEGUN TO LOVE YOU

(Music Specialists, BMI/Price & Williams, BMI)
JUST CALL

(Hits "N Mo’ Hits, BMI/Venus Three, BMI/Warner-
Tameriane, BMI)

JUST GETS BETTER WITH TIME

(Morning Crew, BMI/Irving, BMI) CPP/ALM

JUST THAT TYPE OF GIRL

(Slap One, ASCAP/Cornelio Carlos, ASCAP/Spectrum
VII, ASCAP) CPP

LAST TIME

(Jay King IV, BMI)

LATELY

(Colgems-EMI, ASCAP)

LET ME BE THE ONE

(Panchin, BMI)

LET'S START LOVE OVER

(Blackwood, BMI/Huemar, BMI)

LOST IN EMOTION

(Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers,
BMI) CPP

28 LOVE IS A HOUSE

(Tee Girl, BMI)

89 LOVE POWER

51

1

"

(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
LOVE SHOCK

(West Kenya, ASCAP)

LOVER'S LANE

(Georgio's, BMI/Stone Diamond, BMI)

LOVIN' YOU

(Downstairs, BMI/Piano, BMI/Mighty Three, BMI)
LUV'S PASSION AND YOU

(I'Mo Owe U A Tune, ASCAP/Bush Burnin', ASCAP)
MAKING LOVE IN THE RAIN

(Fiyte Tyme, ASCAP)

34 THE MORE WE LOVE

(Philesto, BMI/Harrindur, BMI} CPP

85 MY FOREVER LOVE

(Trycep, BMI/Ferncliff, BMI}
MY LOVE IS DEEP

(Glasshouse, BMi/Irving, BMI/Harrindur, BMI/Ensign,
BMI) CPP/ALM

MY LOVE IS GUARANTEED

(Next Plateau, ASCAP/Godsend, ASCAP/Bratton &
White, ASCAP)

MY LOVE IS ON THE MONEY

(Forceful, BMI/Willesden, BMI)

MY NIGHT FOR LOVE

(Littie Tanya, ASCAP/MCA, ASCAP)

NEVER GONNA LET YOU GO

(Beach House, ASCAP)

NIGHTS OF PLEASURE

(Virgin, ASCAP/Brampton, ASCAP/On The Move,
BMI/MCA, ASCAP) CPP

NIGHTTIME LOVER

(Science Lab, ASCAP)

NO ONE IN THE WORLD

(ATV, BMI/Welbeck, ASCAP)

ONE HEARTBEAT

(Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey,
BMI) CPP

OVERNIGHT SUCCESS

(Mibren, ASCAP/Lauren Loo, ASCAP)

PLEASE, PLEASE ME

(Bug, BMI/Save Shaw University, ASCAP/Frankie
Robinson, ASCAP)

66 THE REAL THING

(Jobete, ASCAP/House Of Fun, BMI) CPP

63 SAY AMEN

(WB, ASCAP/E/A, ASCAP/Make It Big, ASCAP/Monty
Seward, ASCAP)

SHE'S FLY

(Shaman Drum, BMI/King Henry |, ASCAP)
SHO’ YOU RIGHT

(Seven Songs, BMI/Ba-Dake, BMI)

SHOW A LITTLE LOVE

(Per Mission, ASCAP)

SLEEPING ALONE

(Groovesville, BMI/Creative Entertainment, BM1)
SO AMAZING

(April, ASCAP/Uncle Ronnie's, ASCAP}

SO MANY TEARS

(On The Move, BMI/Zenox, ASCAP)

STONE LOVE

(Konglather, BMI/Freytown, BMI/Road, BMI)
SWEET SOMEBODY

(Jobete, ASCAP/Emergency, ASCAP/Green Star,
ASCAP/Not Fragile, BMI) CPP

SWEETER THAN CANDY (FROM “PENITENTIARY IH")
(Mew World, ASCAP)

62 THAT'S WHAT LOVE IS ALL ABOUT
(Emboe, ASCAP/Kaz, ASCAP/April, ASCAP)
S7 TRAMP
(Modern)
21 U GOT THE LOOK
(Controversy, ASCAP)
3 WE'VE ONLY JUST BEGUN (THE ROMANCE IS NOT

OVER)
(Willesden, BMI/Johnnie Mae, BMI/Lu Elia,
ASCAP/WB, ASCAP)
43 WHENEVER YOU'RE READY
(Ensign, BMI/Harrindur, BMI/Snippets, BMI) CPP
35 WIPEOUT
(Miraleste, BMI/Robin Hood, BMI)
52 YA COLD WANNA BE WITH ME
(ADRA, BMI/Xadoc/Forceful, BMI/Willesden, BMI)
23 YOU AND ME TONIGHT
(Virgin-Nymph, BMI/Attractive, BMI) CPP
90 YOU MAKE ME WANT TO (LOVE AGAIN)
(Bibo, ASCAP)
1 (YOU'RE PUTTIN') A RUSH ON ME
(Johnnie Mae, BMI/Willesden, BMI/Bush Burnin’,
ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern

CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Warner Bros.
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*“YOU'LL ALWAYS HAVE A JOB HERE."*

SOMETIMES YOU CAN BELIEVE EVERYTHING YOU HEAR.

*As an electrifying new singer/songwriter/performer,Chad challenges all.
«It’s fast music all right—Chad’s first single explodes out of the box.
+Chad’s future is a future of great promise. Promise!!!

RCA Corporation ©

1987, BMG Music « Manufactured and Distributed by BMG Music. B3 IVa « =
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“FAST MUSIC, LOVE & PROMISES”

his debut album featuring the first hit single

“LUV’S PASSION AND YOU”” plus
“SOLDIER OF LOVE” and “JENNIE”

Producer: Chad & Howard King for Vista Productions Executive Producer: Beau Huggins

6610-1-R

®©Copyright 1987, Biliboard Publications, Inc.

No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form

or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.

| E Compiled from a national sampie of retail store E
< x 3 &5 and one-stop sales reports. = x 3 Bs
g1x 5|8 Y1815 8
21 % | 5| ¢ | ARTST TITLE 2| 2| 5| ¢ | aRmST TITLE
= 5 ~ E LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® = 3 o~ E LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
A% NO.1 o % 39 40 | 34 | 25 | GEORGIO MOTOWN 6229 (8.98) SEXAPPEAL
@ 1 3 3 MICHAEL JACKSON EPIC QE 40600/E.PA (CD) 2 weeks at No. One BAD 40 35 33 GROVER WASHINGTON,JR. COLUMBIA FC 40510 (CD) STRAWBERRY MOON
2 2 2 16 STEPHANIE MILLS mca 5996 (8.98) (CD) IF | WERE YOUR WOMAN 46 59 4 MADAME X ATLANTIC 81774 (8.98) (CD) MADAME X
3 3 1 17 L.L. COOL J A DEF JAMFC 47093/COLUMBIA (CD) BIGGER & DEFFER 43 36 21 BABYFACE soLAR ST-72552 (8 98) LOVERS
@ 8 7 8 ALEXANDER O’NEAL 1ABU F2 40320/E.PA (CD) HEARSAY 43 39 41 24 ATLANTIC STARR @ waRNER BROS. 125560 (8.98) (CD) ALL IN THE NAME OF LOVE
5 5 4 8 LEVERT ATLANTIC 7-89217 (8.98) (CD) THE BIG THROWDOWN 44 | 37 | 31 | 8 | JANET JACKSON A% aem SP-5106(9.98) (CD) CONTROL
6 4 5 16 WHITNEY HOUSTON A3 ARISTA 8405 (8.98) (CD) WHITNEY 45 36 | R 28 HERB ALPERT ® agm sp-5125 (8.98) (CD) KEEP YOUR EYE ON ME
7 6 6 20 THE WHISPERS @ soLAR ST 72554 (8.98) (CD) JUST GETS BETTER WITH TIME 51 63 51 LOOSE ENDS mca 5745 (8 98) (CD) THE ZAGORA
8 4 8 18 | THE FAT BOYS @ TN PAN APPLE 831 948.1/POLYDOR (8.98) (CD) CRUSHIN' 50 | 42 | 31 | THE SYSTEM aTLANTIC 81691 (8.98) (CD) DON'T DISTURB THIS GROOVE
@ 9 15 7 DANA DANE PROFILE PRO 1233 (8.98) DANA DANE WITH FAME 8 | M 43 11 SHALAMAR SOLAR ST 72556 (8 98) CIRCUMSTANTIAL EVIDENCE
10 14 7 UTFO SELECT SEL 21619 (8.98) (CD) LETHAL 60 | 68 10 VANEESE THOMAS GEFFEN GHS 24141 (8.98) VANESSE
@ 11 11 13 NATALIE COLE EMI-MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 50 47 48 11 MC SHAN COLD CHILLIN CCLP 500/PRISM (8.98) DOWN BY LAW
@ 13 13 9 FORCE M.D.’S ToMMY BOY TBLP 25631/ WARNER BROS. (8.98) (CD) TOUCH AND GO @ 62 67 20 MC SHY-D LUKE SKYY WALKER XR-1004 (8 98) GOT TO BE TOUGH
B |12 9 29 | SMOKEY ROBINSON MOTOWN 6626 ML (8.98) (CD) ONE HEARTBEAT 52 | 52 | 60 | 23 | PUBLIC ENEMY DEr JaM BFC 49658/COLUMBIA YO! BUM RUSH THE SHOW
14 15 17 9 ERIC B. & RAKIM 4TH & B'WAY B'WAY 4005/ISLAND (8.98) (CD) PAID IN FULL @ 56 44 24 LAKESIDE soLAR ST-72553 (8.98) (CD) POWER
15 14 10 28 SALT-N-PEPA NEXT PLATEAU PL 1007 (8 98) HOT, COOL & VICIOUS | @ 72 — 2 SHERRICK wARNER BROS. 25576.1 (8.98) (CD) SHERRICK
| 16 18 16 57 KENNY G. A ARISTA AL8-8427 (8.98) (CD) DUOTONES @ 55 55 i 64 HIROSHIMA Ep(C FE 40679/E PA. (CD) GO |
17 17 18 | 22 LISA LISA & CULT JAM A COLUMBIA FC 40477 (CD) SPANISH FLY 5 | 48 | 51 57 PHYLLIS HYMAN P.R. ST 53029/EMI-MANHATTAN (9.98) (CD) LIVING ALL ALONE |
18 16 12 49 FREDDIE JACKSON A CAPITOL ST 12495 (8.98) (CD) JUST LIKE THE FIRST TIME @ 61 54 10 SLAVE (CHIBAN ICH 1009 (8.98) MAKE BELIEVE |
19 19 : 23 | 79 | ANITA BAKER A? ELEKTRA 60444 (8.98) (CD) RAPTURE 58 | 59 | 52 | 45 | KLYMAXX CONSTELLATION 5832/MCA (8.98) (CD) KLYMAXX
2|2 ;_ 19 J' 27 l MARVIN SEASE LONDON 830 794-1/POLYGRAM MARVIN SEASE 59 49 49 5 BOBBY JIMMY & THE CRITTERS MacOLA MRC 0989 (8.98) BACK AND PROUD
| 21 2|2l | THE O'JAYS PiR sT 53036/EMI-MANHATTAN£98_)_(CD) LET ME TOUCH YOU @ 67 | — 2 VARIOUS ARTISTS FRESH LPRE-3/SLEEPING BAG (8.98) THE RAP PACK
I 1
. 22 | 24 | 28 | 29 | JODY WATLEY @ mca 5898 (8.98) (CD) J_ODY WATLEY 61 53 | 5 | 10 BE BE & CE CE WINANS CAPITOL ST 12573 (8.98) BE BE & CE CE WINANS |
| 23 | 20 | 22 | 25 | LILLO THOMAS capToL snzaso—(s.sa) (> LIL& 22 57 | 58 5 GENERAL KANE MOTOWN 6238ML (8.98) WIDE OPEN |
24 | 27 | 4 A l PRINCE A PAISLEY PARK 1-25577/WARNER BROS. (15.98) (CO) SIGN ‘'O’ TEE TIMES @ NEW ) 1 MEMBERS ONLY MUSE MR 5332 (8.98) (CD) MEMBERS ONLY |
| 25 | 25 [ 35 | 6 | COLONEL ABRAMS vce42029(558) o) YOU AND ME EQUALS US 6 | 54 | 50 | 13 | ISLEY/JASPER/ISLEY cosassOCTED 2 40409/ P (CD) DIFFERENT DRUMMER
{_26 | 23 | 20 17 : THE ISLE_YBROTHERS WARNER BROS 25586-1 (8.98) (CD) SIW)'OTH SAILIN' NEW)D 1 GLENN JONES’JIVE 1062-1-J/RCA (8.98) (CD) ) GLENN JONES |
: 27 | 29 : 29 | 51 | LUTHER VANDROSS A EPIC FE 40415/E.P.A. (CD) GIVE ME THE REASON | 68 | — 2 THERESA RcA 6488-1-R (8.98) BROKEN PUZZLE |
: 28 . 28 | 30 I 10 | ICE-T SIRE 25602-1/WARNER BROS. (8.98) RHYME PAYS 1 @ 70 | 70 | 31 DAVID SANBORN waRNER BROS 1-25479 (9.98) (::o A CHANGE OF HEART ‘
. i 31— 26 I L j REGINA BELLE coLUMBIA BFC 49537 (CD) ALL BY MYSELF | | 68 58 47 43 CLUB NOUVEAU A V;?NER BROS. 25531-1 (8.98; (€D LIFE, LOVE &PAIN |
30_-1- 26 | 21 I 18 ‘ JONATHAN BUTLER JIVE/RCA 1032-1-J/RCA (8 98) (CD) JONATHAN BUTLER i [ 7% | — . 2 -SOUNDTRACK POLYDOR 833 274-1/POLYGRAM (CD) DISORDERLIES |
31 33 40 16 | 4 BY FOUR capiToL ST 12560 (8.98) (CD) 4BY FOE I 70 65 69_r 59 MELBA MOORE caritoL s: 1;71 (8.98) (CD) o A LOT OF LOVE
-32 30 | 25 l 42 NAJEE EMIMANHATTAN ST 17241 (8.98) (CD) NAJEE'S_THEME 71 63 62 14 TAWATHA EPIC BFE 40355/E.P.A. (CD) WELCOME TO MY DREAM |
=® 45 66 I 3 | THE WINANS QWEST 125510/WARNER BROS. (8.98) (CD) DECISIONS @ RE-ENTRY mE CREW LUKE SKYY WALKER XR 100 (8 98) 2 LIVE CF?EW IS WHAT V\_/E ARE
I@ 41 | 38 i m DAVY D DEef Jam BFC 40657/COLUMBIA DAVY'S RIDE ‘ @ NEW)D 1 STEVE ARRINGTON EMI-MANHATTAN MLT 46903 (8.98) (CD) JAM PACKED _|
35 34 | 39 I 14 I GEORGE BENSON/EARL KLUGH WARNER BROS 25580-1 (9.98) (CD COLLABORATION | 74 69 65 45 TIMEX SOCIAL CLUB DANYA F 9645/FANTASY (8.98) VICIOUS RUMORS .. . THE ALBUM |
I -36 32 i 37 7 DIONNE WARWICK ARISTA AL 8446 (8.98) (CD) o R_ES?_RVATIONS FOR TVW) 75 66 57 62 SHIRLEY MURDOCK @ £LEKTRA S 60443 1 (8.98) (CD) N SHIRLEY MURDOCK!
: 37)| 42 | 45 | 28 | SURFACE coLumaia 40374 (D) B SURFACE i () Albums with the greatest sales gains this week. (CD) Compact disk available. s Recording Industry Assn. Of America (RIAA)
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THE BATTLE TO REVISE New York City’s archaic
cabaret licensing law continues, with jazz musicians in
the forefront of the fight.

Last year, New York’s City Council got rid of the
regulation that limited the kinds of instruments al-
lowed in establishments without cabaret licenses
(reed, brass, and percussion instruments had previ-
ously been forbidden). But the Council voted to keep
the stipulation that such establishments can employ
no more than three musicians at a time.

Now Councilman Stanley E. Michels has proposed
an amendment to the cabaret law that would eliminate
that restriction. At a Sept. 22 press conference held on
the steps of City Hall to announce the proposed legis-
lation, he was joined by such luminaries as Tony Ben-
nett, Lionel Hampton, and George Shearing. That
night, a stellar contingent of musicians expressed
their support for the amendment at a Village Gate
concert. Included on the bill was a group that wouldn’t
be allcwed to perform in an unlicensed club under the
current law—a string quartet.

“We’re losing our jazz musicians because of this sil-
ly law,” Michels said at the press conference. “For
jazz, you need at least four—the Modern Jazz Quar-
tet, for example.” We wish Michels all the success in
the world, and we hate to quibble, but anyone who has
ever enjoyed the music of a really swinging piano trio,
to cite just one example, may disagree with the second

part of that statement.

IT WILL BE TRAGIC if Jaco Pastorius ends up be-
ing remembered less for the remarkable music he
made during his brief lifetime than for the somewhat
sordid circumstances of his death. More important by
far than the fact that Pastorius died at the age of 35
after being severely beaten, allegedly by the manager
of an after-hours club from which he had been barred
because of obstreperous behavior, is the fact that he
was a brilliant and charismatic performer who
brought a new level of musicianship to the electric
bass and virtually forced people to take the much-ma-
ligned jazz-rock genre seriously.

New York’s musicians
fight for four and more

Pastorius was a man with more than his share of
personal problems. But jazz musicians hardly have a
monopoly on self-destructive behavior, and what set
Pastorius apart from other people was his talent, not
the ways in which he may have squandered it.

He was not just another good musician. He was one
of the few musicians who have changed the way an
instrument is played. He was also, for all his self-in-
dulgent theatrics and oceasional sonic overkill, one of
the few bona fide artists of fusion.

With Weather Report, with Pat Metheny, with
Joni Mitchell (whose Charles Mingus tribute album,
featuring Pastorius, gave new meaning to the concept
of fusion), and on his own, Pastorius established a
style of bass playing that influenced a generation.
There are countless bassists who play in a style de-
rived at least in part from his, but there’s no one who
sounds like him. That’s the mark of an original.

Gospel
[EGIERY

by Bob Darden

This is the second installment of a two-part inter-
view with legendary Christian rockers Petra. The
band’s latest release, “This Means War,” 1s tied to a
year long “hotline” for Petra’s Prayer Warriors—
young people who are committed to pray for Petra’s
miristries and other Christ-centered organizations.

““

WE’RE WORKING ON new ways for our Prayer
Warriors to communicate with each other,” says Pe-
tra founder/guitarist/songwriter Bob Hartman, “in-
cluding video testimonies swapped from one youth
group across the country to another. We want them to
see that there are people just like them in every state.
We set up the program and the 615-327-1510 number
the first week of August and began the first of a se-
ries of 50 weekly devotionals—all of them different.
From there, it may spring into other things as well.”

Not that the members of Petra are just now jump-
ing on the spiritual bandwagon. The group was one of
the first to institute a counseling program after a per-
formance. Following the call to commitment at each
regular concert, people who make professions of faith
are immediately met by volunteer counselors.

“We believe that evangelism is more than just giv-
ing the gospel to somebody,” Hartman says. “After
they’ve accepted and received Christ, it is our Job to
see that they get to the place where they can actually
be ‘discipled.” We want somebody to call the new be-
lievers the next day or the next week to see that they
are channeled into an atmosphere where they can
grow.

“Simply preaching and leaving someone alone to
fend for him or herself is not true evangelism, so we
have counselors in every situation where we can. Ob-
viously, there are some situations where we can’t, like
at Alabama’s June Jam or when we’ve opened for the
Beach Boys. We look at those concerts as seed-sowing
ooportunities. While we really can’t run the full gam-
ut of what we’d like to, we look at it as a valid minis-

try, nonetheless.”

The focal point behind the new Petra attack is the
recently released “This Means War” album for Star
Song. Hartman says it is a blend of “Back To The
Street”” and “Beat The System.”

“I think we combined the energy of ‘Back To The
Street’ and the polish of ‘Beat The System’ this time,”
Hartman says. “For one thing, I think ‘This Means
War’ has a stronger performance by our vocalist,
John Schlitt (formerly with Head East). Before he
joined Petra, John hadn’t done a record in seven years,
and his voice was still getting back into shape. I
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WKS. ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

* % NO. 1 x %
MCA/IMPULSE 5980/MCA (CD) 17 weeks at No. One

MICHAEL BRECKER

MICHAEL BRECKER

WYNTON MARSALIS  columsia FC 40461 (CD)

STANDARD TIME

THE DUKE ELLINGTON ORCHESTRA  GRP 1038 (CD)

DIGITAL DUKE

DEXTER GORDON  BLUE NOTE BT-85135/EMI-MANHATTAN (CD)

THE OTHER SIDE OF ROUND MIDNIGHT

NEW )

DIANE SCHUUR - COUNT BASIE  GRP 1039 (CD;

)
DIANE SCHUUR - COUNT BASIE

5|17

PATRICK WILLIAMS’' NEW YORK BAND  SOUNDWINGS SW 2103 (CD)

10TH AVENUE

NEW )

SARAH VAUGHAN  CBS MASTERWORKS FM 42519 (CD)

BRAZILIAN ROMANCE

CHARLIE HADEN  VERVE 831 673/POLYGRAM (CD)

QUARTET WEST |

07

OUT OF THE BLUE  BLUE NOTE BT 85141 (CD)

LIVE AT MT. FUJI

JANIS SIEGEL  ATLANTIC 81748 (CD)

AT HOME

1413

NANCY WILSON  coLUMBIA FC 40787 (CD)

FORBIDDEN LOVER |

12|17

JACK DEJOHNETTE'S SPECIAL EDITION  MCA/IMPULSE 5992/MCA (CD)

IRRESISTIBLE FORCES

8|23

TONY WILLIAMS  BLUE NOTE 85138/EMI-MANHATTAN (CD)

CIVILIZATION

—
-
—
w

21

EDDIE DANIELS GRP 1034 (CD)

TO BIRD WITH LOVE

—
w
~

19

CLAUDE BOLLING & JEAN-PIERRE RAMPAL  CBS MASTERWORKS FM 42018
BOLLING: SUITE FOR FLUTE & JAZZ PIANO TRIO NO. 2

TP CONTEMPORARY JAZZ ALBUMS 1w

2 11

* & NO.1 » =

LARRY CARLTON  mca 42003 (CD) 1 week at No. One

DISCOVERY

113

GEORGE BENSON/EARL KLUGH  waRNER BROS 25580 (CD)

COLLABORATION

PAT METHENY GROUP  GEFFEN GHS 24145 (CD)

STILL LIFE (TALKING)

SPYRO GYRA  MCa 42046 (CD)

STORIES WITHOUT WORDS

HIROSHIMA  EPIC FE 40679/E.PA. (CD)

GO

GROVER WASHINGTON JR. COLUMBIA FC 40510

STRAWBERRY MOON

YELLOWJACKETS  mca 5994 (CD)

FOUR CORNERS

KENNY G. A ARISTA ALB 8427 (CD)

DUOTONES

-[-1-]-[ee-[~]e

1011

MICHAEL FRANKS  WARNER BROS. 25570-1 (CD)

THE CAMERA NEVER LIES

Petra seeks to link
Prayer Warriors

thought he did a fantastic job, considering the limita-
tions given. But after a year of nonstop touring, he
really KILLED us in the studio, and it really shows on
the LP.”

Despite more than a decade of musical ministry and
literally thousands of professions of faith following
its concerts, Petra continues to come under scrutiny
by fundamentalist Protestants, condemning either the
group’s beat or hair styles. And while Petra concerts
aren’t picketed like many Stryper concerts these days,
Hartman says there are still people who don’t believe
this is a valid ministry.

“Actually, [ think things are even polarizing a little
bit more these days,” he says wearily. “The people
that want to believe what we do is wrong are still vo-
cal. But those who KNOW it is not wrong are coming
out more as well. Those people who realize how this
ministry has been used in the name of God are really
coming out in defense of it.

“Sure there are problems; there are lots of prob-
lems in this industry. And we do need to check our-
selves out periodically. That's why something like the
Christian Artists Seminar in Estes Park, Colo., is so
good. It gives you time to reflect on where you are,
where you're going, and where you’ve been. We do
those kinds of things constantly in Petra.”

@) |newd

NAJEE  EMIMANHATTAN ST-17241 (CD)
108 RO NAJEE'S THEME
® 12|13 ANDY NARELL  wINDHAM HILL 0107 (CD)
THE HAMMER
2l THE CHICK COREA ELEKTRIC BAND  Grp 1036 (CD)
LIGHT YEARS
@ 183 FREDDIE HUBBARD  BLUE NOTE BT 85139/EMI-MANHATTAN (CD)
LIFE FLIGHT
2| 11 KENNY PORE  71BA 226/PALO ALTO (CD)
AT THIS MOMENT
15 16133 DAVID SANBORN  wWARNER BROS 1-25479 (CD)
A CHANGE OF HEART |
16 |17 7 JOE TAYLOR  PROJAZZ COJ 635 (CD)
MYSTERY WALK |
@ 23109 TIM HEINTZ  1BA 228/PALO ALTO (CD)
QUIET TIME
18 115117 JONATHAN BUTLER  sivE 1032-1-J/RCA (CD)
B JONATHAN BUTLER
NEWD KAZUMI WATANABE  GRAMAVISION 18-8706/POLYGRAM (CD)
- THE SPICE OF LIFE |
2 |14]21 DAVID BENOIT  Gre 1035 (CD)
FREEDOM AT MIDNIGHT |
21199 LESLIE DRAYTON & FUN  ESOTERIC 1005/0PTIMISM (CD) |
INNUENDOS
@ NEWD BIRDS OF A FEATHER  DSP/OPTIMISM DSP 7002 (CD)
) BIRDS OF A FEATHER |
23 13133 BOBBY MCFERRIN  BLUE NOTE BT-85110/EMI-MANHATTAN (CD)
SPONTANEOUS INVENTIONS |
NEWD KEIKO MATSUI  PASSPORT JAZZ P) 88024/ JEM (CD)
A DROP OF WATER
SCOTT COSSU  WINDHAM HILL WH 1063/A&M (CD)

SHE DESCRIBES INFINITY

OA!bums with the greatest sales gains during the last two weeks. (CD) Compact disk available. ® Recording
Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1

million units.
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Titles with future
chart potential,
based on club play
this week.

. EASIER SAID THAN DONE (REMIX) VANILLA MIX atco

. HARD DAY (REMIX) GEORGE MICHAEL coLumsia

. NOTHING'S GONNA STOP ME NOW SAMANTHA FOX Jive
. SHAKE YOUR LOVE (REMIX) DEBBIE GIBSON aTLANTIC

. TRAMP/PUSH IT SALT-N-PEPA NexT PLATEAU

. ANIMAL MAGIC (REMIX) BELOUIS SOME capttoL

DD WN

BREAKOUTS |3z |@8]+|6]0)®

Titles with future

chart potential,
based on sales

reported this week.

1. LET'S WORK (REMIX) MICK JAGGER coLumsia

2. SHAKE YOUR LOVE (REMIX) DEBBIE GIBSON atLaNTIC

3. DISORDERLY CONDUCT/ARABIAN KNIGHTS LATIN RASCALS TIN PAN APPLE
4. HERE TO GO/DON’T ARGUE CABARET VOLTAIRE eM-MANHATTAN

Tsle]. " CLUB PLAY s]£%[.| 12INCH SINGLES SALES

%, ‘Z’ § 2% TITLE Compiled from a national sample of dance club playlists. ARTIST % Z ; (2-% TITLE Compiled from a national sample of retait store sales reports. ARTIST
= i ~ | FO [ LABEL & NUMBER/DISTRIBUTING LABEL = 3 o~ | O | LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 o % ** NO.1 & %

D[ s | s | 5 | poNTIOUWANTME MM, L esoovwaner | (D] 2 | 4 | | fustemcie wemn it e
@ 4 6 7 LET ME BE THE ONE (REMIX) ARISTA ADI-9618 ® EXPOSE \J 4 6 10 CATCH ME I'M FALLING (REMIX) vIRGIN 0-96752/ATLANTIC © PRETTY POISON
@ 3 5 7 TRUE FAITH (REMIX) QwEST 0-20733/WARNER BROS. & NEW ORDER @ 5 5 12 BE MINE TONIGHT ATLANTIC 0-86675 PROMISE CIRCLE
(@)| 7 | 13 | 4 | THEREALTHING (REMIX) # JELLYBEAN FEATURING STEVEN DANTE (@] 6 | 10 | 7 | LOSTINEMOTION (REMIX) coLumeia 406872 # LISA LISA & CULT JAM

5 1 2 9 VICTIM OF LOVE (REMIX) SIRE 0-20740/WARNER BROS. & ERASURE @ 9 15 7 POUR IT ON (REMIX) ELEKTRA 0-66795 MASON
@ 10 14 6 IT'S A SIN EMI-MANHATTAN v-19256 & PET SHOP BOYS 6 1 2 11 CASANOVA ATLANTIC 0-86673 & LEVERT

7 6 7 10 FULL CIRCLE (REMIX) ATLANTIC 0-86674 COMPANY B @ 12 14 8 PARTY YOUR BODY LmR 4000 STEVIEB
8 9 10 7 LOST IN EMOTION (REMIX) coLumBIA 44 06872 @ LISA LISA & CULT JAM 8 7 9 10 I HEARD A RUMOUR LONDON 886 188-1/POLYGRAM & BANANARAMA
@ 28 | — 2 CAUSING A COMMOTION (REMIX) SIRE 0-20762/WARNER BROS. MADONNA 9 3 1 15 DREAMIN’ (REMIX) epic 4306830 WILL TO POWER
12 15 7 ALWAYS DOESN'T MEAN FOREVER capiToL v-15328 HAZELL DEAN 27 | — 2 CAUSING A COMMOTION (REMIX) SIRE 0-20762/WARNER BROS. MADONNA
@ 17 20 5 SOMETHING TELLS ME aTLANTIC 0-86670 TIGER MOON @ 14 23 5 DON'T YOU WANT ME (REMIX) mca 23785 & JODY WATLEY
@D)| 16 | 18 | 6 | MYLOVEIS GUARANTEED next puaTEAu NP 50067 SYBIL (A2)| 25 | 2 | 4 | THEREAL THING (REMIX) ® JELLYBEAN FEATURING STEVEN DANTE
@ 18 22 4 TELL IT TO MY HEART ARISTA ADI-9611 TAYLOR DAYNE @ 13 16 8 SECRET AFFAIR (REMIX) epic 49 06837 @ CLAUDJA BARRY
23 | 34 3 JUST THAT TYPE OF GIRL ATLANTIC 0-86672 & MADAME X 14 11 13 8 CRAZY LOVE ATLANTIC 0-86779 NANCY MARTINEZ
15 2 1 12 | CATCH ME I'M FALLING (REMIX) VIRGIN 0-96752/ATLANTIC ® PRETTY POISON @ 17 | 22 6 TRUE FAITH (REMIX) QwesT 0-20733 & NEW ORDER
20 | 25 4 DINNER WITH GERSHWIN (REMIX) GEFFEN 0-20635/WARNER BROS. ¢ DONNA SUMMER 16 8 7 16 SILENT MORNING (REMIX) aTH & B'WaY BWAY-439/ISLAND @ NOEL
@ 2% | 37 3 THE OPERA HOUSE MINIMAL MIN-2/CRIMINAL JACK E MAKOSSA @ 22 | 24 6 JUST THAT TYPE OF GIRL aTLANTIC 0-86672 © MADAME X
21 31 4 WHEN YOU GONNA Rrca 6548-1-RD RICK AND LISA 2 | 27 4 SOMETHING TELLS ME aTLANTIC 0-86670 TIGER MOON
2 | 26 | 5 | POURIT ON (REMIX) ELEKTRA 066795 MASON 2% | 42 | 3 | BREAKOUT (REMIX) MERCURY 888 188-1/POLYGRAM ® SWING OUT SISTER
2|1 |nis gg{,}&[‘g[‘fgeli TO THE RECORD CRIMINAL ELEMENT ORCHESTRA 20 |15 |19 | 8 | (YOU'REPUTTIN') A RUSH ON ME mca 23774 @ STEPHANIE MILLS
@ 27 36 4 NEVER LET ME DOWN (REMIX) EMI:MANHATTAN V-19255 ¢ DAVID BOWIE @ 39 | 48 3 DINNER WITH GERSHWIN (REMIX) GEFFEN 0-20635/WARNER BROS. @ DONNA SUMMER
@ NEW) 1 BAD (LP CUTS) eric ok 40600 MICHAEL JACKSON @ 28 | 38 4 MY LOVE IS GUARANTEED NEXT PLATEAU NP 50067 SYBIL
@ M| — 2 MILITARY DRUMS CURB 7172/MCA HUBERT KAH 23 20 18 8 U GOT THE LOOK/HOUSEQUAKE PaISLEY PARK 0-20727/WARNER BROS, ® PRINCE
2% 8 3 11 I HEARD A RUMOUR LONDON 886 188-1/POLYGRAM & BANANARAMA 24 | 21 26 5 IT'S A SIN EMI-MANHATTAN v-19256 @ PET SHOP BOYS
@ 28 | 32 6 SCARS OF LOVE 1ommy BoY T8 902 TKA @ 30 32 3 ALWAYS DOESN'T MEAN FOREVER capitoL v-15328 HAZELL DEAN
26 13 12 11 BREAKOUT (REMIX) MERCURY 888 836-1/POLYGRAM © SWING OUT SISTER 34 46 3 I THINK WE'RE ALONE NOW (REMIX) mca 23793 TIFFANY
@ 39 —_ 2 ROADBLOCK &M sp-12250 STOCK, AITKEN, WATERMAN 27 18 11 16 STRANGELOVE (REMIX) SIRE 0-20636/WARNER BROS. & DEPECHE MODE
33| 4 3 HERE TO GO/DON'T ARGUE EMI-MANHATTAN v-56067 & CABARET VOLTAIRE 43[4 4 MUSIC OUT OF BOUNDS aTLaNTIC 0-86669 STACEY Q
29 (26 |29 6 YOU'RE NO GOOD FOR ME NEXT PLATEAU NP50066 KELLY CHARLES 29 119 8 12 | WHEN SMOKEY SINGS/CHICAGO MERCURY 888 726-1/POLYGRAM @ ABC
@ 42 — 2 (BABY TELL ME) CAN YOU DANCE a&mspP-12235 SHANICE WILSON @ 31 40 3 SCARS OF LOVE Tommy Bov T8 902 TKA
3 19 17 9 FUNKY NASSAU viRGIN 0-96776/ATLANTIC @ BLACK BRITAIN @ 4 | — 2 YOU'RE NO GOOD FOR ME NEXT PLATEAU NP 50066 KELLY CHARLES
32 14 4 12 HOW SOON WE FORGET (REMIX) mca 23763 & COLONEL ABRAMS R 16 12 12 HOW SOON WE FORGET (REMIX) mca 23763 @ COLONEL ABRAMS
@ 38 | 5 3 IS IT GOOD ENOUGH PROFILE PRO-7157 CHANELLE @ 8 | — 2 DANCE WITH ME SkvYLINE 5000/LUKE SKYY WALKER GIRL TALK
(39| NEWP | 1 | LOVER'S LANE (REMIX) moTown ass2mc GEORGIO @D 0 | — | 2 | DEVOTION arantico-s6652 TEN CITY
3B |37 M 3 IF YOU FEEL IT Rca 6556-1-RD DENISE LOPEZ @ 36 | 43 6 WHY YOU WANNA GO viNvLMANIA VMR 011 FASCINATION
36 30 35 5 SECRET AFFAIR (REMIX) epic 49 06837 & CLAUDJA BARRY 38 — 2 TELL IT TO MY HEART aRISTA AD1.9611 TAYLOR DAYNE
SR N e R IR S HON ML BEMIX) © STEPHANIE MILLS 37 | 22 | 17 | 7 | MIND OVER MATTER (REMIX) asmsp.12246 ®EG. DALY
4 | — | 2 | YOU AND ME TONIGHT viRGiN 0.96755/ATLANTIC DEJA 3 | 3 | 35 | 12| DOITPROPERLY 2 PUERTO RICANS A BLACKMAN & A DOMINICAN
39 15 9 7 STRIP THIS HEART agmsp-12241 JOHN ADAMS 39 10 3 10 WHO'S THAT GIRL (REMIX) SIRE 0-20692/WARNER BROS, © MADONNA
43 | — | 2 | CALLME UP columai 44 06840 PROCESS & THE DOO RAGS 47 | 43 | 3 | TRAMP/PUSH IT next pLaTERU NP 50063 SALT-N-PEPA
48 — 2 1 SAID IT AND | MEANT IT ATLANTIC 0-86686 CAROLYN PORTER 41 33 30 9 JUMP START (REMIX) EMI.MANHATTAN V-56053 @ NATALIE COLE
49 | — | 2 | ITHINK WE'RE ALONE NOW (REMIX) Mca 23793 TIFFANY 42 | 40 | 21 | 14 | WHOFOUND WHO  JELLYBEAN FEATURING ELISA FIORILLO
@ NEW)D 1 SECRET RENDEZ-VOUS (REMIX) POLYDOR 885 967-1/POLYGRAM CINDY VALENTINE NEW)D 1 STRIP THIS HEART asmsp.12241 JOHN ADAMS
NEWD | 1 gﬁ?f{*gg’:'g&g[?Bg‘f]c/R‘}\skﬂ'AN KNIGHTS LATIN RASCALS NEWD | 1 | THE OPERA HOUSE MINIMaL MIN-1/CRIMINAL JACK E MAKOSSA
NEW » 1 HEART OVER MIND (REMIX) epiC 49-06948 JENNIFER RUSH NEW» 1 LOVER'S LANE (REMIX) MOTOWN 4592MG GEORGIO
6 | 46 ] 46 3 YOUR UGLY VIRGIN 0-96759/ATLANTIC © VELORE & DOUBLE-O 45 I 37 16 | FAKE 1aBu 47906788 © ALEXANDER O'NEAL
NEWD | 1 DEVOTION ATLANTIC 0-86652 TENCITY NEW)D | 1 NOTHING'S GONNA STOP ME NOW Jive 1071-1-JD/RCA SAMANTHA FOX
NEW» 1 PUMP UP THE VOLUME IMPORT (4AD,UK) IMPORT M.AR.RS. NEW» 1 HEART OVER MIND (REMIX) eriC 49-06948 JENNIFER RUSH
NEW)D 1 LET'S WORK (REMIX) coLumsia 44 06926 & MICK JAGGER 41 I 33 8 WIPEQUT TIN PAN APPLE 885-960-1/POLYGRAM & THE FAT BOYS
50 | 35 | 30 8 JUMP START (REMIX) EMIMANHATTAN v-56053 & NATALIE COLE RE-ENTRY MISFIT (REMIX) MERCURY 888 752-1/POLYGRAM ¢ CURIOSITY KILLED THE CAT
(']
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O Titles with the greatest sales or club play increase this week. ® Videoclip avaitability. e Recording Industry Assn. Of America (RIAA) certification for sates of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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Club DJs Should Look Beyond Singles For Hits

This week's column is writen by
Dave Peaslee.

oURS IS A SINGLES-ORIENTED
medium. Dance music was primari-
ly responsible for the creation and
development of the extended 12-
inch single, but now it is held prison-
er by those singles. Unfortunately,
many club programmers never
search beyond the week’s latest
dance single for their programming
needs. Satisfied with the ease of the
12-inch format and its symbiotic re-
lationship with the dance market,
they fail to discover potential hits
from LPs and the increasingly ne-
glected 7-inch configuration.

Despite this neglect by many DJs,
the dance music community in gen-
eral has traditionally been made up
of independent arbiters of musical
taste who advance the cause of
good music by seeking out and dis-
covering the best material in all for-
mats.

AMONG THOSE ALBUMS pro-
grammers should be searching out
is the self-titled debut from former
Prince & the Revolution band
members Wendy & Lisa (CBS).
Showing that band’s eclectic rock
influences, this album boasts refer-
ences to such varied acts as Fleet-
wood Mac; the Manhattan Trans-
fer; early Jefferson Airplane; and,
on “Blues Away,” Joni Mitchell.
Most danceable, in addition to the
MTV-airing “Waterfall,” are the
jazz-funk “Hollywood Express” and
especially “Light,” with its familiar

“Kiss’’ beat. But for sheer song-
writing, the most commendable
track is the sensitive ‘“About
You’—which is dedicated to
Prince—with its haunting choral re-
frain.

Other albums worthy of discov-
ery include the latest from Art Of
Noise, which demonstrates its dex-
terity with the CD release of “In No
Sense? Nonsense!” (Chrysalis). Out-
standing are the familiar “Drag-
net,” the mechanical pounding of
“A Day At The Races,” the up-tem-
po spy-thriller sounds of “Roller 1,”
and most especially the '70s Euro-
disco bass line and mock-tribal beat
of “E.F.L.””—dance breaks galore
... The outstanding Force M.D.’s
album “Touch And Go”’ (Tommy
Boy) contains the overlooked dance
track “Would You Love Me,” high-
lighted by the familiar “Misunder-
standing/Egomaniac’’ rhythm
track from producer Hubert Eaves
... In the major label debut of Terri
Gonzalez, the “One Night Love Af-
fair’’ composer returns producer
Nile Rodgers to his Chic roots with
such selections as the “Le Freak’-
style single “Is There Rocking In
This House” as well as the equally
worthy “In A Big Way"’ and the sig-
nature rhythm guitar strumming of
“When All The Kids Start Dancing”
(Atlantie) . .. Jennifer Holliday’s
“Get Close To My Love” (Geffen) in-
cludes, in addition to the gutsy, gos-
pel-tinged vocals of the Preston &
Allen Glass single “Heart On the
Line,”’ the pop/dance Michael
McDonald/David Pack-produced

DANCE
T-R-A:-X

“He Ain’t Special” as well as the up-
tempo “New At It” from Ashford &
Simpson. In addition, for fans of
big band, Holliday appears on the ti-
tle cut of the movie soundtrack “In
The Mood” (MCA).

IN RAP ALBUMS, previously plati-
num Wheodini has a successful sin-
gle with ‘‘Be Yourself,” on which
Millie Jackson cameos, from the al-
bum “Open Sesame’ (Jive/Arista),
but the use of the underground dis-
co break beat on “To The Break Of
Dawn” should make that cut of ex-
treme interest to mainstream clubs.
Heavy D & the Boyz’s ‘‘Living
Large” (MCA) is highlighted by the
0’Jays break beats of “Money
Earning Mount Vernon,” the single
“Chunky But Funky,” a Marley
Mar! remix of ‘“‘Mr. Big Stuff,”
and—a possible crossover play—the
heartfelt slow rap of “Don’t You
Know,” set to an instrumental ar-
rangement of the Kids At Work
ballad “Singing Hey Yea” by pro-
ducers Teddy Riley and DJ Eddie
F. ... U.T.F.O. follows its “Rox-
anne’’ success with “Lethal” (Se-
lect), an album that takes its inspi-
ration from a variety of sources.
Producers Full Force attempt a
musical smorgasbord of styles,

Program Features Live Performance, Fashion Segments

New MTV Show Spotlights Dance Acts

BY DAVE PEASLEE

NEW YORK Thanks to the grow-
ing popularity of dance music,
MTV has found success with its
new “Club MTV” feature. The pro-
gram is set to resume taping for a
new season in early November.
Filmed at New York’s Palladi-
um, the show is arranged, in the
words of one of its producers, as
““an updated ‘American Band-
stand.””’ Utilizing the club’s own
in-house video system, the pro-
gram features dance-artist videos
interspersed with a live perfor-
mance by a guest artist and three
groups of dancers drawn from a
crosssection of New York clubs.
With almost six weeks of shows

taped, the program has already
featured performances by such
artists as Nile Rodgers (for its pre-
miere), Col. Abrams, Jellybean

‘It’s a classic
format revitalized
to enter the ’90s’

with Elisa, the System, LeVert,
the Cover Girls, New Order, and
Debbie Gibson. Upcoming pro-
grams will spotlight Alisha and
Jody Watley as well as feature the
first broadcast performance of
Noel and a '60s dance party spe-
cial. In addition to the performers,

Buddy System. Paul McCartney, second right, joins in for an impromptu jam
session during a recent Buddy Holly Song Contest at London’s Dolphin
Brasserie, where he joined in performing a number of classic songs, including
“What'd | Say” and “Mean Woman Blues.” With McCartney are, from left, Mick
Green of Johnny Kidd & the Pirates; Alvin Stardust; and U.K. DJ Tony Prince.

the program has also featured
fashion segments, presenting the
work of such designers as Betsey
Johnson, Tommy Hilfiger, and Ra-
chel London. Singer Debbie Harry
has modeled the work of designer
Steven Sprouse, while a future
fashion segment will present Run-
D.M.C. showing off its new Adidas
sportswear line.

While the dance orientation and
format may be considered a
change from the usual MTV im-
age, the show’s producers point
out that the program’s emphasis
on spotlighting new music and en-
tertainers is consistent with other
specialty MTV programming.
They cite such standard MTV fea-
tures as ‘“‘The Week In Rock,”
“120 Minutes,”” and especially
“The Cutting Edge” as programs
that also successfully cater to a
specialized audience.

To MTV vice president of news
and special programs Doug Her-
zog, the goals of “Club MTV” are
“to make a video-age dance party
program, to revitalize a classic for-
mat, and to bring it into the '90s.”
Program producer Renee Garcia
further explains that through
“Club MTV”’, the station also
“hopes to highlight some of the
acts that normally don’t receive
regular MTV airplay.” The show’s
high concentration of clips from
black acts and its presentation of
such British synth-pop groups as
Swing Out Sister and the Pet Shop
Boys are unusual for the channel.

from the heavy metal Anthrax pair-
ing of the title track to the beat-box
“Let’s Get It On" rap and the
Prince beat of “Diss.”

In singles, one of rap’s best
wordsmiths breaks on ‘“How D’Ya
Like Me Now” (Jive/RCA), Kool
Moe Dee’s challenging display of
rhyme set to the James Brown horn
blasts and ‘“New Generation” beats
of producers Teddy Riley/La
Vaba—the first release from what
is reported to be an uncommonly
varied album. Epee MD’s’ extreme-
ly down-tempo “You're A Custom-
er” (Fresh) is receiving strong re-
sponse as much for its unusually
paced rhyme as for its familiar
Steve Miller grooves, while Fros-
ty’s “I Need LLove Now” (Tommy
Boy) is a clever female cover rap
dedicated to the latest teen dream
and his own hit.

IN MORE MAINSTREAM dance
product, Chico DeBarge toughens
his sound with “I’ve Been Watching
You’’ (Motown), written and pro-
duced by ex-Revolution member
BrownMark, who adds familiar
Revolution flourishes ... DJ re-
quests are heavy for Vanilla Mix’s
“Easier Said Than Done” (Atco/At-
lantic), with its tuneful female lead,
catchy riffs, and choral hooks pre-
sented in five mixes by David Cole
and Robert Clivilles. Model/
singer Nick Kamen is showcased
with a Stewart Levine production,
Arthur Baker mix, and Brenda

Russell tune on “Nobody Else”
(Sire) ... Retail response has been
good to Shanice Wilson’s ‘“‘Baby
Tell Me Can You Dance’”’ (A&M),
whose Bryan Loren production po-
sitions her as a junior Janet Jack-
son ... Hubert Kah combines a
popping rhythm track and Bee
Gees-style choral falsettos on “Mili-
tary Drums’’ (Curb/MCA), while
the flip, ‘“Explain The Word In A
Word,” pleasantly recalls the '60s
British invasion.

MORE SPECIALIZED BITS in-
clude the engagingly spright,
smoothly sung ‘“Give Me Your
Love’ from Sisley Ferre (Mega-
tone); NuFusion’s urgent, old-style
leads and Salsoul strings on “Look-
ing For The Right Love” (ThomJay,
718-341-2251); veteran salseros
Clouds Of Miami and the meren-
gue/calypso fusion of “Cuba Libre”
(Thomas Fund, 305-558-0284); the
simple, repeated Chicago bass line
and emulated effects of Tony
Shayne’s half-rapped “So Wild In
The House’” (Neptune); and the
equally minimal David Pic Conley
production of Double Exposure vo-
calist Jimmy Williams’ ‘Do You
Really Want To Wait” (Soulstreet,
212-460-8677) . . . And for something
really unusual, the Foetus All Nude
Revue presents its first record in
two years, “Bedrock” (Relativity),
with truly odd sadomasochistic vari-
ations on a rock/blues theme.

ulscu & Dn"EE 12" We have a complete selection of all U S
releases and all import disco records
u.s, n ".ﬂ p DHTS We also export to foreign counines

Send for our free fiyer hshing all tilles we

slock. U.S & Imporis We speciahize nU S

small label product. call us for best service

and information
US & CANADIAN 127 Moot My Friend—E, Huntington Flashlight—Stella

One | Martin lery—Tracy Spencer
Bad—On The One Tum On The Nk is + Lane Toppatia Mix—(Haly)
smmy—DuM Breathiess (rmx Desire {LP}—Amanda Lear
Dont Wait—Hotiine Come Back And Stay—Bad Boys Bue
Conmg Back—cmrlone McKmon Run To Me—Tony Caso Love Symchennicty—Sandy Marton
Mastermind Modtey I'm Not Afraid—Free Enterprise Catch Me Im Faling—K.B.Caps
Be Gentle With My Heart—Natasha  Shut Fi For Ow Lives—People
All | Want—Nick John Living A Fantasy—Oh Romeo Take B_oay—Tmcy Ad(erman
in The City—Master C& J HYwNeedAFri:t‘\ovLBklue 1 Will Survive—Boytronic
Crimes In Passion—Spirit
Gotta Let You Go—Brass Koep In Touch—Klen & Mbo DISCO CLASSICS
Youre A Fake—Kay Reed | Need A Man—Remix—Man To Man
Houno ok o U Yoo Worma_Fascoaion T MOELIGE
House It us Pokus Your
Control ALL BOBBY ORLANOO 12+ PRODUCTIONS
m EUROPEAN 127 ALLJOC1Z

W A Thin Ling—Bam Bam ALL DIVINE 12
Give Me Your Love—Sisley Heva—Sandm—|Home) ALL UME 12°+ Lps

UNIGLIE
MAIL O DS

Z Y X - records domestic relesses

IYX 20093-US  FUN FUN—Double Fea (LP)

IYX 20084-US  MOSKWA TV—Biue Planet (LP)
MOSKWA TV—Brave New World

KEN LAZLO—Tonight (Remix)

EDDY HUNTINGTON—Moet My Friond

FUN FUM—Gimme Some Loving

FUN FUN—Bails Bolero
MOZZART—Money

CHIP CHIP—Nover Say Goodbye

IYX S5T1R-US PAUL LEKAKIS —Boom Boom (Remix)

BERNHARD MIKULSKI = |

DISTRIBUTION LIMITED

Awport indusinal Othce Park
Telatan 516-568.1125 Tet 516.568.3777

145th Ave and Hook Creek Biva Vailey Siream, New York 11581

— CHIP CHIP—Rock Me Tonight

X 5124 — CHRISTINA—Gimme Love

X 5714 — PROPHET X—Hearts Of Asia
IYX 5708 — K.B.CAPS—Catch Me Now I'm Falling
X 5121 — MIKE MAREEN—Don't Talk To A Snake
IYX 5709 — T. SPENCER—Fashion
X 5699 — CLIFF TURNER—(| Need) Your Love
IYX 5%55-R — OFF—Step By Step (Ruml)
X 5704 — MARY WILSON—Don't
IYX 5685 — INGELA—Do The Itmon
IYX 5694 — MIKO MISSION—Toc Toc Toc
MEM 061 — KEN LASILO—12345575
IYX 5666 — SOLID STRANGERS—Gimme The Light
IYX 5665 — ITALIAN BOYS—Forever Lovers
IYX 5635 — GRANT MILLER—Wings Of Love
IYX 5617 — DANUTA—Touch My Heart
IYX 5615 — JOY PETERS—One Might in Love
IYX 5672 — MORGANA—Ready For Love
X 5137 — FRED VENTURA—Night and Day
IYX 57135 — PAUL SHARADA—Vola
X 5129 — T. ARK—Under Cover Lover
X 5718 — MARGIE M.—China Boy
We are |
only 22
| miles
away from
LJFK Auport |
Manager Gunier B
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BY MOIRA McCORMICK

ALEXANDRIA, Minn. The key to
the continued growth of the
Musicland Group, the nation’s larg-
est record and video retailer, is a
stable core of employees, according
to chairman and CEO Jack Eugster.

The Minneapolis-based chain re-
cently added 21 Musicden stores to
its fold (Billboard, Sept. 26), bring-
ing its total number of units to 578,
operating under the names
Musicland, Sam Goody’s, and Dis-
count Records. The acquisition was
announced at Musicland’s 1987
management conference, held here
Sept. 13-18 at Radisson’s Arrow-
wood Lodge.

According to Eugster, as many as
two-thirds of the 240 managers and
home office personnel attending the
conference have been with
Musicland since 1980, when Eugster
himself took over. “When I joined
seven years ago, the company was
losing $10 million a year,” he said.
“T could have effected a quick turn-
around by closing stores and firing
employees, but I said no—it could
be turned around without destroy-
ing anything.”

This year, Musicland expects to
net 80-90 new stores, including 29
acquisitions, 55-60 new store open-
ings, and whatever closures occur,
said Eugster. That is a 20% increase
over 1986, which saw a total of 68
new stores bow.

According to Eugster, Music-
land’s ever-increasing expansion
has brought less pressure to bear
on the organization than might be
expected. “We're heavily computer-
ized,” he said. “We’ve spent a lot of
time, money, and man hours devel-
oping control systems and merchan-
dise management systems. The ad-
dition of new stores flows easily
from these systems.”

Musicland does not set a limit on
number of store openings, said
Eugster, stressing that the compa-
ny is “interested in doing different
kinds of things. We’'ve got
Musicland record and tape mall
stores as well as freestanding Sam
Goody audio/video combos. We’ve
opened stores in some interesting
places in just the last month—in en-
tertainment-oriented malls like Har-
bor Place in Baltimore and Hamil-
ton Mall near Atlantic City [N.J.].
We’ll probably be opening our
fourth store in Anchorage, Alaska,
which is part of an eight-store ac-
quisition from Marathon Music.”

Musicland is also optimistic about
its recently launched sale-only video
chain Paramount Pictures, which
exists as one store in the Minneapo-
lis suburb of Roseville, with one
more Twin Cities location and two
Philadelphia stores due by the holi-
day season. Six units are expected
to be operating by year’s end.

“We were in the video-for-sale
business early on,” Eugster pointed

ATTENTION

INDIE LABELS!
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WANT TO CALL YOUR

OWN SHOTS?

A sound game plan includes

plans to attend

NARM Independent Distributors &

Manufacturers Conference
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“Independent Distribution: It Works”’

October 27-29, 1987
Palm Springs Plaza
Palm Springs. CA

These All-Stars
Will Be There—
Will You?

Action Music Sales
Big State Distributing
California Record Distributors
Encore Distributors

Gemini Distributing

Great Bay Distributors

JEM Distributors

Justin Entertainment
Landmark Distributors
Malverne Distributors

Motor City Music Distributors
M.S. Distributing

Navarre Corporation
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Schwartz Brothers
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out. “Paramount’s 25-for-25 promo-
tion [25 titles for $24.95] began in
November 1984, and we put it in 100
stores right off the bat.” Musicland
took to the promotion so quickly, in
fact, that it placed an order before
the effective date of the discounted
dealers’ price. “We bought the titles
at full price and sold them for
$24.95,” said Eugster. “We needed
to know how big an order to place,
so we did it that way. Even though
we lost money, the promotion did
very well.”

Video sales account for 6% of
chain volume, he said, with rentals
contributing approximately 1%-2%.

Meeting the increased demands
of the video-buying public was one
of the topics addressed during the
Musicland management confer-
ence’s breakout meetings, held
Sept. 14-15. Managers attended four
hourlong meetings each afternoon,
each session dealing with a particu-
lar topic that field personnel had in-
dicated via prior written survey
they were most interested in.

Breakout topics included the buy-

ing of “soft goods” (records, cas-
settes, compact disks, videos), real-
estate site selection, inventory rec-
onciliation, and business ethics.
Other sessions focused on innova-
tions in Musicland’s computer sys-
tem, employee recruiting and train-
ing techniques, and accessory buy-
ing.
Updates in the company’s com-
puterized retail inventory manage-
ment system fueled one breakout
meeting, with RIM director
Eduardo Egusquiza pointing out
the system’s improvements since
being rewritten in COBOL, a com-
puter language. Previously, RIM
operated via the less efficient user
language SAS.

With the RIM system, which has
been in place in all stores since 1985,
point-of-sale cash registers keep
track of individual pieces sold, and
this information is compiled for
swift and accurate inventory replen-
ishment. Before RIM’s computer
language was changed, each store
was able to modify its product mix a
maximum of twice a year, because
the system was only able to run a
“profile” (inventory spread) on all
stores at once, rather than individ-
ually. According to Egusquiza, the
COBOL language makes it possible
to profile individual stores, which
means greater ease in modifying in-
ventory, particularly if a store
moves to a smaller space.

At the employee training break-
out session, director of personnel
administration Naney Brasket and
director of communication and
training Jay Landauer presented
their new basic training video and
attendant workbook. The video pro-
vides newly hired salespeople with
information on the stores them-
selves, rules and ethics, and loss
prevention. “The video enhances
the manager’s role, rather than re-
placing it,” said Landauer, who add-
ed that the new program will be
supplemented by divisional training
material, as has always been the
practice.

The electronics/accessories
breakout meeting covered the ex-
tensive steps Musicland has taken
in its accessories department, in

particular the vast array of movie-
and music-related gifts that come
under the heading “contemporary
products.” Musicland stores as well
as the Paramount Pictures chain
deal heavily in T-shirts, coffee cups,
key chains, stuffed toys, decorator
objects, and other such items. A
number of holiday accessories were
also spotlighted, including Christ-
mas ornaments with music themes,
ranging in price from $1.99-$4.99.
“These have 80% markups—get 'em
out there,” exhorted accessories
buyer Chris Johansen. One new ac-
cessory being heavily pushed is a
wooden videocassette crate adorned
with the MGM logo and featuring
the plush Leo the Lion toy inside,
which Musicland is selling for $7.99
with any movie purchase.

A session on business ethics dealt
primarily with the topics of prevent-
ing internal theft and recognizing
and dealing with sexual harass-
ment. “As managers,” said Keith
Wanke, managing director of loss
prevention, “you have a responsibil-
ity to prevent dishonesty by elimi-

Musicland Success Built On Strong Employee Base

nating the opportunity for employ-
ee theft.” Attorney Corrie Lapinsky
detailed different forms of sexual
harassment and stressed that in ha-
rassment lawsuits, the “supervisor
is deemed to be an agent of the em-
ployer, and so the company is lia-
ble” if the supervisor is charged
with sexual harassment.

To illustrate Lapinsky’s presenta-
tion, there was a dramatization of a
sexual harassment scenario, in
which a female employee accuses a
male manager of sexual harass-
ment and the manager feels his ac-
tions are misinterpreted. Lapinsky
said, “There’s a simple way to deter-
mine whether your behavior could
be construed as sexual harassment.
Imagine if your dealings with an
employee were captured on video-
tape, which was then played for ev-
eryone you know, and you didn’t get
to editorialize. If you think what
was being shown would make you
or them uncomfortable, then it’s in-
appropriate conduct.”

CONVENTION |

CAPSULES

AT THE SEPT. 16 chief executive
officer champagne dinner and recog-
nition night, hosted by WEA, one dis-
trict manager from each of Music-
land’s six regions was honored with a
recognition award. They were Henry
Perez (West Coast and Southwest),
Gary Guarin (West Coast and West-
ern states), Gene Calhoun (Upper

The —
Musicland
Group

Midwest), Vicky Harris (Midwest),
Ken Onstad (New England), and
Ron Hall (Southeast). All received
engraved Seiko art deco clocks.

FOLLOWING THE Sept. 15 morn-
ing presentation by Paramount
Home Video, Paramount’s executive
director of sales, Jack Kanne, field-
ed audience questions, managing to
deflect a potentially explosive query
on Paramount’s stance regarding

pay-per-view. “Paramount wants to
be involved in every aspect of enter-
tainment,” he stated, before charac-
terizing PPV as “a very small uni-
verse. There are 10 million address-
able households in the country, and
only 1% of them subseribe.

“If there is a strong pay-per-view
market in a certain neighborhood, it
may [adversely] affect [video store
business],” he continued. “But it may
also increase awareness, and thus
sales and rental, on a particular ti-
tle.” Kanne said video retailers “will
dictate whether PPV is an industry”
through their quality of service. He
said they may be helping PPV’s
course by not providing enough title
depth.

IN ADDITION to the nightly perfor-
mances by Steve Earle & the
Dukes, the Fabulous Thunder-
birds, Restless Heart, Foster &
Lloyd, k.d. lang, Highway 101, and
Rock & Hyde, the conference also
featured unscheduled appearances
by a number of celebs. On Sept. 13,
the opening night, Belinda Carlisle

(Continued on page 66)

Being Frank With Liza. Frank Trace, buyer for the 200-store Camelot Music
web, meets Liza Minnelli during a trade reception that Telarc Records staged
following her concert at Akron-area venue Blossom Music Center.
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Sam (oo at<the, Copa

Recorded live al the Copacabana, New York City, July 8,1964.

“...generates a lot of voltage when he's
hvpnotizing his audiences.”
Frank Farrell, New York World-Telegram and Sun

“...has Lo be one of America’s top pop singers.”
Nick Lapole, New York Journal-American

“...a solid headliner.”
Herman Schoenfeld, Variety

“...Mr. Cooke is a hot item.”
Robert Aiden, The New York Times
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FROM THE ORIGINAL
HIT MASTER RECORDINGS
AND AVAILABLE ON

100% VIRGIN VINYL,
CHROME TAPE CASSETTE
AND COMPACT DISC.
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EVER BEFORE
POSSIBLE TO HEAR..”

—VILLAGE VOICE
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‘GET YER YA-YA'S OUTY
The Rolling S-ones inconcert
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LP

Inv. Ord. CASSETTE

Inv. Ord.

CD

Inv. Ord.

Title

29701

2970-4

2970-2

SAM COOKE AT THE COPA

4324-1

4324-4

4324-2

THE BEST OF THE ANIMALS

4227-1

4227-4

7547-1

7547-4

7547-2

4227-2

HERMAN’S HERMITS their greatest hits

MARIANNE FAITHFULLS GREATEST HITS

THE ROLLING STONES

12x5

THE ROLLING STONES NOW

OUT OF OUR HEADS

DECEMBER’S CHILDREN (And Everybody’s)

AFTERMATH

GOT LIVE IF YOU WANT IT!

BETWEEN THE BUTTONS

FLOWERS

BEGGARS BANQUET

BIG HITS (High Tide And Green Grass)

THEIR SATANIC MAJESTIES REQUEST

THROUGH THE PAST, DARKLY (Big Hits Vol. 2)

LET IT BLEED

GET YER YA-YA'S OUT

HOT ROCKS (1964-1971)
(2LPs/1CT/2CDs)

MORE HOT ROCKS (big hits & fazed cookies)
(2LPs/1CT/2CDs)

UPC 10-DIGIT BAR CODE EXPLANATION:
A UPC Bar Code contains 10 Digits. To convert the above Bar Code
selection numbers into the UPC 10-digit Bar Code format. simply add
the following prefix to the ABKCO code: 18771.
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by Earl Paige

cD SLOWDOWN SHOWDOWN: Earlier reports
from key chains that compact disk sales started level-
ing off in the second quarter are now being verified by
rack quarters as well. Harold Okinow, president of
Lieberman Enterprises, says the coming holiday sea-
son will be a telling period for the configuration.
“Prices are too high. As other technologies came
along [stereo LP, 8-track tape, cassette], prices gradu-
ally came down as capacity increased. We’re not see-
ing this with CD. It has to become a major concern for
everybody.”

One-stops have been feeling the CD price squeeze
for some time but are in a difficult—and different—
position, says Jason Blaine, president of The Music
People.

“The chains are selling at $12.99, and we're selling
independents at $12,” he says. “There’s no way they
can compete. Our reorders [on top line] are lower be-
cause the independents can no longer blow it out the
door.” On the other hand, one-stops, unlike racks,
stock entire catalogs and risk inventory devaluation if
prices were to be lowered too quickly, Blaine explains.
“The way the midlines are coming, on a gradual basis,
is helping” to ease the price crunch, he says.

NAIRD CONVENTION: Already? No, but the Na-
tional Assn. of Independent Record Distributors &
Manufacturers believes it is not too early to map
plans for the May 11-15 event at the Monteleone in
New Orleans. Contact NAIRD at 6935 Airport High-
way Lane, Pennsauken, N.J. 08109; 609-665-6636.

FLOPPY FLIP FLOP: Floppy disks are going
through an interesting evolution. Total U.S. sales in
1986 rose 41% in units but dipped 10% in dollar volume.
The most popular configuration, 5!/,-inch, increased
40% in units from 341 million to 478.5 million but fell
16% in dollars.

Tracking computer disks is the International
Tape/Disc Assn., which observes that the fastest-
growing size, 3!/,-inch, rose a whopping 140% in units,
with dollar volume increasing at a more modest 73%.
Going the way of 8-track tape is the 8inch floppy;
units were down 14%, while dollar volume dropped
28%.

AT THE GROCERY: Away from the major markets,
supermarkets are emerging as vital outlets for prere-
corded music and video, according to Cary Budin,
president of the rackjobber firm Music Merchandis-
ers of America in Phoenix, Ariz. “In a lot of outlying
areas, the supermarket is the only store in town,”

Budin says. “What has become a breakthrough for us
is the way supermarkets have come around to realiz-
ing they need a home entertainment center. We never
could convince them to put it all together in one place.
They wanted the records over here, the video rental |
over there, and so on.”

Budin says his contemporaries on the NARM Rack-
jobbers Advisory Committee may find it difficult to
realize how Music Merchandisers does it, especially
since some supermarkets in metro markets only occa-
sionally feature a line of budget LPs, and others have
experimented with video rental and abandoned it. “Su-
permarkets are expanding,” he says. “It’s nothing to
see 700,000 square feet with all the individual bou-
tiques, from hand-dipped chocolates to home care.
They’re combining home entertainment, including vid-
eo rental. But it requires a lot of service. They’re used
to having the bread truck driver come in and do every-
thing.” Budin says the 20-year-old Music Merchandis-
ers does supply a wide assortment, including a rental
library. “Right now, we’re rolling out a sell-through
video program,” he says.

SAY YES TO SAY NO: Harmony House in Detroit
rolled out a major Say No To Drugs campaign Sept.
25, distributing 6,000 jerseys at its 23 stores. The idea
originated with Carl Thom, president and owner, with
the staff deciding to target grade schools. “The jer-
seys are all one size, a child’s large,” says Susan
Thom, advertising director and Carl’s daughter.
Three-line logos on the jerseys read, “Save America/
Say No To Drugs/Harmony House.” The jerseys were
given out on a no-purchase-necessary basis.

FM stations WLLZ (album rock), WCZY and
WDTX (both top 40), and WKSG (oldies) began airing
live announcements immediately in response to media
kits. “Ted Nugent was on the air and made an an-
nouncement,” says Thom. Harmony House provided
total funding for the campaign. Two-column, 11-inch
ads ran in the Detroit News and Detroit Free Press
and several smaller papers, some of which wrote up
the giveaway.

MORE MOTOR CITY: A very happy classic car buff
drove off in a 1947 Mercury after winning a sweep-
stakes celebrating Harmony House’s 40th anniversa-
ry. The promotion, says Susan Thom, ‘“‘was pretty
near perfect. The winner is a designer at Chrysler and
is always scouting for classic cars. In fact, he had
been at Classic Auto Showplace, the firm where we
found the car. It was a single-owner car with 36,000

(Continued on page 66)

JU S&
Q s DISTRIBUTORS. Inc.

® ONLY COMPACT DISCS & ACCESORIES DIST. IN SOUTH FLA
® GREAT VARIETY OF LATIN COMPACTS
® SERVICE TO ALL LATIN AMERICA & THE CARIBBEAN FROM MIAMI

® WE CARRY: A&M / ARISTA / RCA / ALSHIRE / CBS / CAPITOL /
CONCORD / MCA / MOTOWN / GRP /| POLYGRAM / DENON /
WEA / K—TEL / AND MANY OTHERS.

ALSO: RECOTON /RING KING/LEBO/ALPHA/EPPCO ACCESORIES

® RETAIL ACCOUNTS ONLY PLEASE

HABLAMOS ESPANOL - FOR ORDERS CALL GEORGE NAVARRO

cowect ar: (305) 885-8346 / 47

TELEX: 52-9635 COMPACTDISC U.D.
6854 N.W. 75th ST. (BAY No. 2) MIAMI, FLA. 33166

ACCOMPANIMENT
MUSIC
on cassette tapes
Cash in on the
growing ‘Karaoke’
Sing-Along market.
DEALER INFORMATION
PRO-SOUND DISTRIBUTING
801.785-0949
370 East 14Q North, Lindon, UT 84042

1-800-999-9001
* Much more secure and lower
. priced than paper packaging.

& * Easy assembly clamshell or
! separate cover & tray.
I 48 hour shipment.
® 500 unit minimum.
Ask Cal Krupa about
cassette packaging.

ULTRA PAC Inc.
in Minnesota Call
. 612-553-9557

Americi:’s i.argesi
CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.

AUDIO PLUS

BY EDWARD MORRIS

holder keeps each CD in its own track
and is designed to enable the CDs to

TAPED TALES: Two new tapes

® FILL—Best fill in the industry.

A biweekly column spotlighting
new audio products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

SLOT MACHINE: New from Lift
Discplay (201-662-8503), the Liftboy
series of compact disk racks. Con-
structed of brushed aluminum as a
freestanding unit, the Liftboys can
hold from 22 to 132 CDs in a manner
that allows the user to see the entire
cover of the albums before removing
them, instead of just the spine. The

tilt back and forth easily. It prevents
the jewel boxes from getting
scratched or falling over. Manufac-
turers are touting the devices for re-
tail stores as well as home use.

Liftboys are available for holding
22, 33, 88, 110, or 132 albums. Sug-
gested retail prices range from $38 to
$270.

Retailers can get an introductory
package of 15 Liftboys (on a fully re-
turnable basis) that consists of six
pieces each of the 22- and 33-capacity
sizes and one each of the other sizes.
The offer has 60-day payment terms,
and the package comes with its own
display wagon.

have been added to the holidays sto-
ries from Caedmon (212-580-3400):
Shari Lewis’ “One Minute Christmas
Stories,” a collection of 26 favorites,
and Pat Carroll’s “A Story Of Hanuk-
kah.” Each tape retails for $8.98 and
is a part of Caedmon’s Happy Holi-
day Pre-Pak. Also included are “The
Bears’ Christmas,” “Paddington For
Christmas,” “A Christmas Carol,”
“Angelina Ballerina Christmas,”
“The Year Without A Santa Claus,”
and “A Child’s Christmas In Wales.”
In addition to speecial dating, the se-
ries has a 50% discount tag.

e SERVICE—100% computerized inventory. The order you
place is the order you get. No disappointments!!

No surprisest!

e DELIVERY—guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of
THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York
(212) 517-3737

Connecticut
(203) 798-6590

Toll Free
(800) 826-0079 FAX

DEALERS ONLY

Los Angeles
(213) 388-9834

(203) 798-8852
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Reviine

by Linda Moleskz

JEM RECORDS TEXAS will be flying under a new
banner, which will be officially announced at the up-
coming National Assn. of Recording Merchandisers
Wholesaler Conference, Oct. 26-30 in Palm Springs,
Calif. The Dallas-based distribution outfit, which sepa-
rated itself from the Jem Records Group a few
months back (Billboard, Aug. 29), will now be known
as Music Distributors Inc. To back the name change,
the company is planning a major marketing campaign,
scheduled to begin at the end of the month.

Meanwhile, things are looking good for indie prod-
uct in the Lone Star State, as radio is opening up its
doors. “There’s been some changes in the market-
place,” says Jem Texas spokesman Roger Christian.
‘“Radio’s more receptive here as far as indie product.”

According to Christian, new signals in the market-
place as well as some format and station personnel
changes have provided new vehicles for exposure of
indie releases. Among the company’s strongest sellers
are albums by the Rippingtons (Passport Jazz), rap
act Dana Dane (Profile), and urban duo Salt-N-Pepa
(Next Plateau).

cOMING STATESIDE: Brussels, Belgium-based
logo Play It Again Sam has opened a U.S. operation
whose product will be manufactured, marketed, and
distributed by Wax Trax in Chicago. Initial product
under the new deal will be a 12-inch by the Cassandra
Complex; two compilation albums, from Click Click
and the Legendary Pink Dots featuring Edward Ka-
spel; and an album by Borgeshia. Some of the label’s

back catalog will still be available only through im-
port.

Among the new releases expected from Wax Trax
this fall are 12-inches from Fini Tribe, Front 242,
Pailhead Featuring A. Jourgensen, the Revolting
Cocks, and Luc Van Acker. Front 242 is scheduled to
embark on a U.S. tour later this month.

SEEDS & SPROUTS: Next Plateau has rereleased
Sybil’s single “My Love Is Guaranteed”” with a new B
side. The track is included on her new debut album,
“Let Yourself Go,” which is reportedly off to a
healthy start. The songstress made an impressive
showing on the Hot Black Singles chart this summer
with the album’s title track ... New York Mets fans
and other sports enthusiasts will be pleased to hear
that Macola Records has shipped Daryl Strawberry’s
debut rap record, “Chocolate Strawberry,” featuring
members of Select acts UTFO and Whistle. The 12-
inch is available at New York City’s Shea Stadium as
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TOP COMPACT DISKS..

Jem Records Texas
has new name in store

well as various retail outlets . .. An alternative music
publication worth noting is Option Magazine, a bi-
monthly that focuses primarily on independent prod-
uct. The publication was started in 1985 and is avail-
able at newsstands, bookstores, and record retail out-
lets throughout North America. Option can be
reached by writing Suite 2, 2345 Westwood Blvd., Los
Angeles, Calif. 90064 or by calling 213-474-2600 . . . In-
dustry veteran Henry Stone has formed Super Power
Records, which kicks off with 12-inches from New-
cleus (“Huxtable House Party”) and T-Connection
(“If You Want To Danz”). Hot Production will be
handling the distribution. Stone was a co-founder of
the now defunct T.K. Records, best known for its suc-
cess with K.C. & the Sunshine Band.

POLYGRAM SPECIFICATION

3 CDs AND 4 CDs)

ORIGINAL CD JEWEL BOX

LICIENCEE OF CD JEWEL BOX MANUFACTURING ACCORDANCE TO

®= ACCURATE DIMENSION FOR CD AUTOMATIC PACKAGING MACHINE
. = AVAILABLE IN SINGLE BOX AND MULTIPACK CASE (FOR 2 CDs.

- COMPETITIVE PRICE WITH PROMPT DELIVERY.

Liftboy. The practical presenter for your
collection. Simply flick through, back
and forth, to make a selection. Liftboy
protects your valuable CDs, Music and
Video 8 cassettes and guarantees neat
and clearly arranged storage.

For 22, 33, 88, 110 or 132 CDs.

LIFTBOY

U.S.A LIFT Discplay Inc. - 7216 Bergenline Ave. - North Bergen NJ 07047 - Tel. (201) 662-85 03, 662-85 04 - Fax (201) 6627760

In addition to 104 different
section dividers,

191 categories, 1312 artists,
and a full line of accessories,
we can custom print

ANY THING YOU WANT.

‘ FOR A FREE
oA CATALOG CALL
800/648-0958

GOPHER
PRODUCTS

=
[ 4
: POP
15183 ™
‘; ¥ ; 3 Compiled from a national sariple of retail sales reports.
215 | £ | ¢ |ARTsT
= ) o~ = | TITLE LABEL & NUMBER/DISTRIBUTING LABEL
*hx NO.1 & &
1 ) 9 3 PINK FLOYD COLUMBIA CK 40599
A M OF REASON
2 1 2 4 MICHAEL JACKSON EPIC EK 40600/E.P.A
BAD
5 3 1 6 THE BEATLES CAPITOL OCB 46443
WHITE ALBUM
4 5 4 17 WHITNEY HOUSTON ARISTA ARCD 8405
WHITNEY
5 7 13 3 RUSH MERCURY 832 464 2/POLYGRAM
HOLD YOUR FIRE
6 4 5 5 | JOHN COUGAR MELLENCAMP MERCURY 832 465 2/POLYGRAM
LONESOME JUBILEE
U2 ISLAND 2-90581/ATLANTIC
U H H 3 THE JOSHUA TREE
WHITESNAKE GEFFEN 2-24099
¥ i ? % WHITESNAKE
R.E.M. 1R.S. IRSD 42059/MCA
: " L 1 DOCUMENT
SOUNDTRACK SLASH 2-25605/WARNER BROS.
10 6 3 10 LA BAMBA
GRATEFUL DEAD ARISTA ARCD 8452
L - v 12 IN THE DARK
DEF LEPPARD MERCURY 830 675 2/POLYGRAM
& B ! - HYSTERIA
SOUNDTRACK RCA 6402-2-R
13 g 3 DIRTY DANCING
THE BEATLES CAPITOL 48062
4 | NEWD | 1 | \LGICAL MYSTERY TOUR
14 KENNY G. ARISTA ARCD 8427
L 22 DUOTONES
1 1 HEART CAPITOL CDP 46676
) 13 ; B BAD ANIMALS
FLEETWOOD MAC WARNER BROS. 2-25471
Y 8 o 5 TANGO IN THE NIGHT
THE DOORS ELEKTRA 2-60345
B i & J BEST OF THE DOORS
= SQUEEZE ASMCD 5161
& 0 4 BABYLON AND ON
NEW ORDER QWEST 2-25621/WARNER BROS.
20 (2 21 4 UBSTANCE
2 2 18 17 THE BEATLES CAPITOL CPP 46442
SGT. PEPPER'S LONELY HEARTS CLUB BAND
23 15 5 THE CARS ELEKTRA 2-60747
DOOR TO DOOR
2 2 ) SOUNDTRACK-MADONNA SIRE 2-25611/WARNER BROS,
WHO'S THAT GIRL
PET SHOP BOYS EMI-MANHATTAN 46972
2| NEWD | 1 | (oriaily
17 14 5 THE BEATLES CAPITOL 46445
YELLOW SUBMARINE
28 2% 4 AEROSMITH GEFFEN 24162-2
PERMANENT VACATION
277 % 27 15 GEORGE BENSON/EARL KLUGH WARNER BROS. 2-25580
COLLABORATION
KISS MERCURY B32 626-2/POLYGRAM
NEWD | | | Coazv NIGHTS
MICK JAGGER COLUMBIA 40919
2 | NEWP | 1 | oifive cooL
SUZANNE VEGA ASM CD 5136
= L L . SOLITLB'Q,E STANDING

DIVA Original
Soundtrack
RCD 10010

From'the popular French
film, features Arias to Rock

COMPACT DISCS.

DISTRIBUTORS

EAST SIDE DIGITAL ROUNDER RECORDS

Minneapolis, MN Cambridge. MA
1-800-468-4177 (617) 354-0700
PRECISION SOUND GEMINI DISTRIBUTORS
MARKETING Norcross, GA
Mountlake Terrace. WA 1-800-552-1313
1-800-547-7715 beep” 7727
SURFSIDE DISTRIBUTORS
Honolulu, HI 96817
(808) 524-2744
SCHWARTZ BROS. INC R X
Lanham, MD
1-800-638-0530

COMPACT RYKODISC USA

Pickering Whart, Bidg C-3G
Salem, MA 01970
617 744 7678

DIGITAL AUDIO
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Grammy Award Winner

LEE RITENOUR

Grammy Award winning
guitarist Lee Ritenour in a
multi-dimensional Portrait of
the artist as a brilliant stylist,
inventive  composer, and
exhilarating arranger.

A stunning array of guest
artists intensify this portrait's
textures and shadings.

Kenny G, one of today’s hottest
instrumentalists trades licks
with Lee on the tune "G-Rit"
The Yellowjackets join in
with their brand of energy and
lyricism on four key tracks and
Lee’s “love affair” with South
American music is explored
with “Asa” — featuring Brazil's
hottest vocalist Djavan.

This incredibly etched “sound
portrait; which includes the
single "Turn the Heat Up’ is
one of the most significant
triumphs in the illustrious
career of “Captain Fingers” —
Lee Ritenour.

Only on GRP — Where Artistry
Meets Technology

Available on
Compact Discs,
HQ Cassettes
and Records

LEERITENOUR

B R b A I T

T M4 E

DI I TAL MAB;I'Eﬂ]l

C O M PasiN

ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—al-
bum; EP—extended play, CA—
cassette;, NA—price not avail-
able. Multiple records and/or
tapes in a set appear within pa-
rentheses following the manu-
Sacturer number. 8= Simulta-
neous release on CD.

POP/ROCK
CHICO DEBARGE
Kiss Serious
LP Motown 6249ML/$8.98
CA 6249MC/$8.98

GARRY GLENN
Feels Good To Feel Good

& LP Motown 6234ML/$8.98
CA 6234MC/$8.98

THE JESUS AND MARY CHAIN
Darklands

@& LP warner Bros.1-25656/$8.98
CA 4-25656/$8.98

KITARO

The Light Of The Spirit
@ LP Geffen 24163/$9.98

CA 24163/$9.98

WILSON PICKETT
American Soul Man

LP Motown 6244ML/$8.98
CA 6244 MC/$8.98

TAJA SEVILLE
Taja Seville

&LP Reprise/Paisiey Park 1-25546/$8.98
CA 4-25546/$8.98

THE SMITHS

Strangeways, Here We Come
@ LP Sire 1-25649/38.98

CA 4-25649/$8.98

SUZY SAXON & THE ANGLOS
Scream To Be Heard
LP Brat MDP-1086/$8.98

COMPACT DISK
KARUKAS

The Nightowl
CD Optimism OP CD 3101/NA

ALEXANDER ZONJIC
When Is It Real
€D Optimism OP CD 3102/NA

J
CHERYL BARNES
Cheryl
LP Optimism OP 3105/$8.98
CA OPC 3105/$8.98

MICHAEL PEDICIN JR.
City Song

LP Optimism OP 3106/$8.98
CA OPC 3106/$8.98

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

Fixture supplier JD
Store Equipment
moves into design
... See page 64

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
O
OO OO
O\
O0Q

Call our Hotline at {800) 223-7524,
and tell Jeff you want to see some
Action!
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NASHVILLE The 62nd birthday
celebration of the ““Grand Ole
Opry”’ radio program here, Thurs-
day-Saturday (8-10), will offer a
roster of activities that is expand-
ed from previous years. In addition
to events traditionally scheduled
for DJs, the Opry has set several
events for fans of the long-running
radio show.

The celebration begins with a sa-
lute to the Opry Thursday at 8 p.m.
by the cast of the syndicated “Hee

Haw’’ show. Bill Monroe will host a
bluegrass concert in the Acuff
Theater at Opryland, from 2-5 p.m.
Friday. Additionally, the Opryland
theme park will be open to guests
Saturday. Activities in the park in-
clude autograph sessions with
Opry members and entertainment.

Nearly 300 DJs from across the
U.S. have been invited, and those
attending can expect two other
specially scheduled events on Fri-
day—a noon cruise on Opryland’s

Radio Program Plans Three-Day Celebration

‘Grand Ole Opry’ Marks 62nd Birthday

General Jackson showboat and an
Opry House reception attended by
Opry members and other country
performers from 8-10 p.m.

The fan package offers the “Hee
Haw” salute, the bluegrass show,
admission to the park, and a ticket
to the Opry for $39. Individual-
event tickets can be purchased for
the salute ($10) and the bluegrass
concert ($5) beginning Wednesday
(7) in the lobby of the Grand Ole
Opry House. DEBBIE HOLLEY

Wild West. Surrounded by country entertainers and Indian dancers and singers,
Michael Martin Murphey concludes West-Fest-87 in Copper Mountain, Colo.,
with a rousing version of “Geronimo’s Cadillac.” (Photo: Gerry Wood)
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E Compiled from a national sample of retail store E
x x 2 & and one-stop sales reports. 2 x 8 &
SR AR 218|173
N £ | ¢ | ARTIST TITLE 2| G| ¥ | ¢ | ARTIST TITLE
= S|~ | = LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® = S| 2 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
« *x NO.1T *% . . o e 39 | 44 [ 41 | 16 | HOLLY DUNN MM 71063 (8.98) (CD) CORNERSTONE
(D2 | 1 | 20 | RANDY TRAVIS A wannersros. 25568-1 (8.96) (CD) 16 weeks?at No.One ALWAYS & FOREVER 40 | 40 | 40 | 17 | THE DESERT ROSE BAND mcA/CURB 5991/MCA (8.98) (CD) DESERT ROSE BAND
2 2 2 11 | HANK WILLIAMS, JR. WARNER/CURB 25593-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 41 | 42 | 36 | 51 | ALABAMA A RCA5649-1-R(8.98) (CD) THE TOUCH
3 3 3 35 GEORGE STRAIT ® mca 5513 (8.98) (CD) OCEAN FRONT PROPERTY 42 43 34 | 133 | GEORGE STRAIT A mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
] 4 5 22 | DWIGHT YOAKAM REPRISE 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 43 | 39 [ 31 | 12 | EMMYLOU HARRIS WARNER BROS. 25585-1 (8.98) (CD) ANGEL BAND
5 6 6 44 | RESTLESS HEART Rca 5648 (8.98) (CD) WHEELS 1) 25 | 21 [ ANNE MURRAY capiroL 12562 (8.98) (CD) HARMONY
6 5 4 22 | REBA MCENTIRE @ mca 5979 (8.98) (CD) GREATEST HITS 45 | 45 | 4 [ & KATHY MATTEA MERCURY 830 405-1/POLYGRAM (CD) WALK THE WAY THE WIND BLOWS
7 8 8 12 HIGHWAY 101 wARNER BROS. 25608-1 (8.98) (CD} HIGHWAY 101 55 | 60 [ 151 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
8 7 7 33 | THE JUDDS @ RCA/CURB5916-1/RCA (8.98) (CD) HEART LAND 65 | 69 | 20 | CONWAY TWITTY mca 5969 (8.98) (CD) BORDERLINE
9 9 12 8 THE STATLER BROTHERS MERCURY 832 404-1/POLYGRAM (CD)  MAPLE STREET MEMORIES 48 | 49 | 52 6 VARIOUS ARTISTS K-TEL 2080 (6.98) COUNTRY NOW
10 11 13 11 ROSANNE CASH coLumsia 40777 (CD) KING'S RECORD SHOP 49 | & 49 28 ASLEEP AT THE WHEEL eprc 40681 (CD) ASLEEP AT THE WHEEL
1110 [ 11 | 10 | KT.OSLINrca5924-18.98) D) 80'SLADIES | [(50)| 60°| 43 | 152 | HANKWILLIAMS, JR.A =~ @ @ @ o) GREATEST HITS, VOLUME |
12 | 12 9 68 | RANDY TRAVIS A wARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 51 | 46 | 39 | 49 | GEORGE JONES eric 40413 (CD) WINE COLORED ROSES
13 13114 6 RONNIE MILSAP RCA 6245-1 (8.98) (CD) HEART AND SOUL @ NEW)D 1 DAVID LYNN JONES MERCURY 832 518-1/POLYGRAM HARD TIMES ON EASY STREET
16 16 8 THE FORESTER SISTERS WARNER BROS. 25571 (8.98) (CD) YOU AGAIN 53 53 46 14 LEE GREENWOOD mca 5999 (8.98) (CD) IF THERE'S ANY JUSTICE
@ 19 | 22 8 TANYA TUCKER CAPITOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 54 | 50 | 54 | 12 | TAMMY WYNETTE erc 40832 €D) HIGHER GROUND
16 { 15|10 29 ?JPR'&%: xglgg;f{!%ﬁNSTADT' EMMYLOU HARRIS A TRIO 55 | 52 | 45 | 63 | EXILE epicFe 40401 (CD) GREATEST HITS
@ 27 48 3 SAWYER BROWN CAPITOL/CURB 46923/CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT 56 57 62 14 THE KENDALLS STEP ONE 0023 (8.98) (CD) BREAK THE ROUTINE
27 23 | 3 RICKY VAN SHELTON coLumala 40602 (CD) WILD EYED DREAM 57 | 63 | 56 | 316 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
19 | 17 § 17 | 13 | WILLIE NELSON coLumBlA 40487 (CD) ISLAND IN THE SEA 58 | 58 |75 | 28 | JOHN CONLEE coLumsia 40442 (CD) AMERICAN FACES
20 (18 | 18 6 KENNY ROGERS Rca 6484-1 (8.98) (CD) | PREFER THE MOONLIGHT 59 | 48 | 47 | 28 | MICHAEL MARTIN MURPHEY waRNER 8ROS. 1-25500 (8.98) AMERICANA
21| 20 | 19 | 85 | ALABAMA A RcAAHLI7I70(8.98) (CD) GREATEST HITS 60 | 56 | 57 | 84 | HANKWILLIAMS, JR. @ o GREATEST HITS, VOLUME il
@ B~ 2 GEORGE STRAIT mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2 61 | 51 [ 50 | 29 | STEVE WARINER mca 5926 (8.98) (CD) IT'S A CRAZY WORLD
23 | 14 ["15 | 23 | NITTY GRITTY DIRT BAND WARNER BROS. 1-25573 (8.98) (CD) HOLD ON 62 | 62 | 73 | 36 | DONNA FARGO MERCURY 422 830236-1/POLYGRAM WINNERS
2 1 2 18 | STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO @ 73 | 74 | 48 | LARRY GATLIN AND THE GATLIN BROTHERS coLumBiA 40431 (CD) PARTNERS
% | 23 | 4 11 VINCE GILL rRca 5923-1 (8.98) THE WAY BACK HOME 64 [ 59 | 63 22 JOHNNY CASH MERCURY 832 031-1/POLYGRAM (CD) JOHNNY CASH IS COMING TO TOWN
@ c38 | - 2 REBA MCENTIRE mca 42062 (8.98) (CO) THE LAST ONE TO KNOW 65 | 61 59 2 PATSY CLINE ® mca 12(8.98) GREATEST HITS
|24 (2 8 BARBARA MANDRELL EM-MANHATTAN 46956 (8.98) (CD) SURE FEELS GOOD RE-ENTRY RONNIE MILSAP @ RCA AHL1-5425 (8.98) (CD) GREATEST HITS VOL. 2
28 | 26 | 30 [ 16 | T.GRAHAM BROWN capiToL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST 67 | 69 | 68 | 491 | WILLIE NELSON A3 cOLUMBIA FC 35305 (CD) STARDUST
29 | 25 | 20 | 35 | HANK WILLIAMS, JR. ® WARNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE” 68 | 68 | — 2 CRYSTAL GAYLE WARNER BROS. 256221 (8.98) (CD) THE BEST OF CRYSTAL GAYLE
% | 27 | 20 | 78 | DWIGHT YOAKAM & . GUITARS, CADILLACS, ETC,, ETC. 69 | 72 | 72 | 4 | THESTATLER BROTHERS @ con o) RADIO GOSPEL FAVORITES
31 | 29 | 26 | 99 | THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 70 | 64 | 5 | 32 | THE OAK RIDGE BOYS mca 5945 (8.98) (CD) WHERE THE FAST LANE ENDS
32 )34 | 38 5 GLEN CAMPBELL mca 42009 (8.98) STILL WITHIN THE SOUND OF MY VOICE 71 | 54 | 51 [ 11 [ MEL MCDANIEL capiroL 12572 (8.98) GREATEST HITS
33 | 31 | 28 | 10 | CRYSTAL GAYLE AND GARY MORRIS WHAT IF WE FALL IN LOVE 72 { 66 | 58 | 10 | GIRLS NEXT DOOR MM 71062 (8.98) (D) WHAT A GIRL NEXT DOOR COULD DO
34 | 35 | 32 | 31 | MOE BANDY mca/CuRB 5914/MCA (8.98) YOU HAVEN'T HEARD THE LAST OF ME 73 1 70 | 71 | 44 | HOLLY DUNN MTMST 1052/CAPITOL (8.98) HOLLY DUNN
35 | 32 | 33 | 46 | THE O'KANES coLumaIA BL 40459 (CD) THE O'KANES 74 | 67 [°65 | 53 | HANK WILLIAMS, JR. ® wARNER/CURB 1-25412/WARNER BROS. (8.98) (CD) MONTANA CAFE
3 | 36 [ 35 | 20 | CHARLEY PRIDE 16TH AVENUE 70550/CAPITOL (8.98) AFTER ALL THIS TIME 75| 7] e 51 REBA MCENTIRE @ mca 5807 (8.98) (CD) WHAT AM | GONNA DO ABOUT YOU
37 | 37 | 37 | 60 | SWEETHEARTS OF THE RODEO coLumsiA 40406 (CD) SWEETHEARTS OF THE RODEO . O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
® | o | @ | 29 | DY RODMAN wru ncsscrmroean o APLACE GALLEDLOVE | - citikato orsls of 500000 s, AR ot fr s f Ll it it o e e
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< <l 6.& Compiled from a national sample of radio playlists. v <l @ 5,&
4 <) 4
24|28 | 29| 25| e ARTIS 24 | BY | 28| €5 | TIME ARTIST
=2 | 32 | ~«g | 35 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 32| X | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 * % CRYING OVER YOU ROSIE FLORES
@ 2 3 | 16 | THE WAY WE MAKE A BROKEN HEART 1 week at No, One & ROSANNE CASH GD|ss || 3 EANDERSONIGINTVELD) R A28 200 (WERNERIBROS
R A —— (5| s6 | 71 | 3 | GOODGOD,IHADIT GOOD PAKE MCENTIRE
2 3 4 18 FISHIN' IN THE DARK NITTY GRITTY DIRT BAND MWRIGHT (M.WRIGHT, R.NIELSEN) RCA 5256-7
JLEO (W.WALDMAN, ) PHOTOGLO) WARNER BROS, 7-28311 % % % HOT SHOT DEBUT * % &
| WANT TO KNOW YOU BEFORE WE MAKE LOVE CONWAY TWITTY FOUND ANK
3 4 6 " J-BOWEN,C.TWITTY.D.HENRY (C.PARTON, 8.HOBBS) MCA 53134 @ NEW » 1 y E{%}(,EE# v-? WIAO_NLI:ng JER JOEgORMAN (HWILLIAMS,JR ) WARNER/CUR"; 2 282!%'}#&“&5 eﬁjgs
CRAZY OVER YOU @ FOSTER AND LLOYD
4 5 7 15 | g{\ovDRFOSTER (RFOSTER, BLLOYD) RCA 52107 @ NEW) 1 LSBN%EETERE'CE zﬂgﬂ“,“gréln KENNY£9§2E§§
SHINE, SHINE, SHINE EDDY RAVEN R TWEENT ES LYNN ANDERSON
@ 7 10 - D.GANT.E.RAVEN (BMCGUIRE, K.BELL) RCA 52217 @ 5 63 4 G_gcARBGESE (DSCHLITZ, h:.'BEOrEIIlEURA. K.BAILLIE) MERCURY 888 839-7/POLYGRAM
LOVE REUNITED THE DESERT ROSE BAND ’
6 6 8 14 PWORLEY (CHILLMAN, S HILL) MCA/CURB 53142/MCA 5 49 37 19 3&‘,&3{5{?,,&983,}&?@&?5 EPIC 3 45))§|1'3§
RIGHT FROM THE START EARL THOMAS CONLEY
@ 9 11 11 N_LARKINE.TCONLEY (BHERZIG. R.WATKINS) 5226.7 @ NEW) 1 L&ﬁg;{ﬁg},ﬁb&sﬁﬁ'ﬁ,ﬂlﬂg'gm EETe 34%);2‘95
LOVE ME LIKE YOU USED TO @ TANYA TUCKER
10 12 12 J.CRUTCHFIELD (P.DAVIS, B.EMMONS) CAPITOL 44036 61 72 3 IE&&’&!&X&,‘%&I%‘%‘B&EET&G ACRE) THE %’::Oa?gﬁ%
LITTLE WAYS DWIGHT YOAKAM »
9 8 9 12 P.ANDERSON (D.YOAKAM) REPRISE 7-28310/WARNER BROS. 59 50 38 18 l_kELNEEngOEN?g[E DEBO REID) T»EEC%E@L%&E?‘%U&&E
AM 1 BLUE GEORGE STRAIT
12 15 8 J.BOWEN.G.STRAIT (D.CHAMBERLAIN) MCA 53165 0| — 2 fgghhﬁg’;%gﬂfﬁgg“o OF MY VOICE GLEN CAM’Y:lAPSB_'iEl';'Z-
MAYBE YOUR BABY'S THE BLUES THE JUDDS v
@ 13 16 8 B.vvﬁ\YHEE (T.S%\Ls. G.LYLE) S RCA/CURB 5255-7/RCA 68 76 4 %QRJJ&IE%S)SHOES Rn%”%%g&%?pﬁ%%
MAMA'S ROCKIN’ CHAIR JOHN CONLEE
12 ] 11 | 14 1 13 | GiGGAN (TMENZIES, L MACRAE) COLUMBIA 38-07203 62 | 48 | 531 6 ngg\sg‘ Y?NggRgNL(%ggsgﬁg\%Ngg‘%D TURNS BLUE JOHN AN’WD(SRSSB?S";
AR TOP & ALABAMA 1
AD| 1w [ 17| 8 | ARIOP, o omen wxse227 | @] 65 | 713 | 4 | SHEAP MOTELS (AND ONE NIGHT STANDS) SOUTHERN REIGN
WON'T NEED YOU ANYMORE (ALWAYS AND FOREVER RANDY TRAVIS
1|7 DI(LESNNING (T.SEALS, MOD BARNES) { ) WARNER BROS. 7-28246 64 | 63| 68| 5 !).'t‘;l(‘)\o%\rt'(g.énge B CUMMING) DARLE?;JGEI Al‘.‘JAS/"I;ISI‘[J)
16 1 9 CRAZY FROM THE HEART THE BELLAMY BROTHERS
@ 8 E GORDY.JR. (D.BELLAMY, D.SCHLITZ) MCA/CURE 53154/MCA @®)| 14 | — | 2 ngé;g (GS_EIM'&FT%’EQI'%ED UB?JCF;’;J&%ESZ
16 1 2 16 YOU AGAIN THE FORESTER SISTERS L
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