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Oid, New Have Learned To
Coexist On Gountry Charts

This story was prepared by Gerry
Wood and Debbie Holley.

NASHVILLE Music executives
are upbeat once again, buoyed by
the most significant trend here in
the past decade: the concurrent
rise in popularity, airplay, and
sales of both traditional and con-
temporary country music styles.
The Billboard Hot Country Sin-
gles chart has chronicled the dra-
matic shift during the past year as
traditional country music blazes
furiously in one direction while
contemporary scorches in another.
In both cases, the direction is up. A
variety of styles has invaded the
chart, new faces have charted sig-
nificantly, an influx of indepen-
dent labels has hit the chart, and

Soviets Soften
Stance Against
Heavy Metal

BY VADIM YURCHENKOV

MOSCOW Heavy metal no longer
sounds quite so harsh to Soviet au-
thorities. The music is even being
coated with a veneer of respect-
ability, following the decision by
state-owned record company Melo-
diya to release its first metal al-
bum.

The album, by the band Cruise,
was recorded in the home studio of
group leader Valeri Gaina, widely
recognized as the country’s top
rock guitarist. In fact, the album
was recorded a year ago and does
not entirely reflect the Cruise of
today, but fans see the release as
significant just the same.

(Continued on page 90)

changes have come in the charting
capabilities of established artists.
“This variety, this great mix
from country-rock to traditional, is
important to our future growth,”
says Joe Galante, vice president/
general manager of RCA/Nash-
(Continued on page 90)

Philips Seeks To Raise $270 Million
P’Gram To Float Stock Issue

BY PETER JONES

LONDON N.V. Philips of Holland
will offer 20% of its PolyGram Rec-
ords division in an international
public equity offering—starting
first in the U.S.—that could raise up

to $270 million.

The offering next month of 15
million shares, at an anticipated
price of $15 to $18 each, is seen as a
reflection of PolyGram’s excellent
performance worldwide, especially
in the U.S., where the stock initially

Study: GCassette Single Is On A Roll

BY GEOFF MAYFIELD

SAN FRANCISCO Research con-
ducted by Arista Records, coupled
with the results of a recent Nation-
al Assn. of Recording Merchandis-
ers survey (Billboard, Oct. 10), in-
dicates that consumer awareness
of the cassette single is high and

ALICE COOPER. RAISE YOUR FIST AND YELL (MCA-42091)
Alice is back with a vengence. “Raise Your Fist And Yeli”,

the new album featuring the cassette single “Freedom”
(MCA-53212). Be sure to catch Alice on tour begimning

October 31, Joe Lewis Arena, Detroit. Produced by

Michael Wagener for Double Trouble Productions, Inc.

that taped versions of singles are
increasing overall unit sales on
many titles.

Arista vice president of sales
Jim Cawley, an avid proponent of
the eassette single, provided an
update on the new product line
during a presentation on various
singles formats at the NARM Re-

tailers Advisory Committee meet-
ing, held here Sept. 28-30. Citing
sales figures from accounts that
carry cassette singles and the re-
sults of a questionnaire completed
by consumers who had purchased
Arista cassette singles during the
summer, he said the product is

(Continued on page 92)
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Country music is "KING’S!" Rosanne Cash’s Top 10 album,
"King's Record Shop,” just earned Rosanne a No. 1 single
anc helped her get nominated for CMA Female Vocalist

Of The Year. Her ongoing "King's" tour is getting raves.

And now, since one smash single and video deserves another,
the follow-up to “The Way We Make A Broken Heart” is

"“Tennessee Flat Top Box”. On Columbia (40777).

will be listed. About 70% of the pub-
lic stock will be traded over the
counter in the U.S. Stock listings on
the London and Amsterdam ex-
changes are expected to follow
within months.

Prudential-Bache Capital Fund-
ing and Merrill Lynch Capital Mar-
kets Group are co-managing the
U.S. and international syndicates.

Philips says that while it intends
to ‘“maintain its involvement in the
software music industry through
PolyGram and therefore believes it
is of strategic importance to retain a
controlling interest” in the record
company, the growing scope of
PolyGram’s global business justi-
fies giving it greater flexibility in fi-

(Continued on page 90)

Arhitron Unveils
Summer Ratings

NEW YORK Top 40 stations siz-
zled, the Wave tide continued to
roll, urban radio exerted its power,
and rockers made some noise in the
first batch of summer '87 Arbitrons.

Among the top 40 stars were
KKLQ-AM-FM San Diego, which
enjoyed a 3.6 share gain, and WHTZ
New York, which broke a six share
in the tough Gotham market.

For complete coverage of the
New York; Los Angeles; Chicago;
San Diego; and Nassau-Suffolk,
N.Y, markets, see page 10.

| Nashuill
Songwriters
Assn

Follows page 34
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ETALLIC

RE-REMARKABLE
GARAGE DAYS

RE-REVISITED

THE $5.98 EP, THE $9.98 CD
GONE GOLD AND GETTING BIGGER.
FIVE COVER SONGS RECORDED IN SiX DAYS.
NOT AFOLLOW-UP TO MASTER OF PUPPETS,
RUT A RAVE-UP FOR ITS OWN SAKE.
b AR NOT VERY PRODUCED BY METALLICA

UT THE SALES ARE SERIOUS.. . ON ELEKTRA CUPERIOR-QUALITY CASSETTES, COMPACLT DISCS AND RECORDS

1987 Elektra/Asylum Records, a Division of Warner Communications Inc., @*

ADVERTISEMENT
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Over 20 Million TV Viewers Will Hear Ahout This Album

Thiis Week!
And Next Week!
And Every Weekl!

Now the marketing muscle of the WWF combines
forces with CBS/Epic Records for a new heavyweight
champion release:

“PILEDRIVER: THE WRESTLING ALBUM II”

This is the bigger, better wrestling album! Featuring,
for the first time, two topnotch videos and strong new
songs that every fan will need to own!
© 1987 TitanSports. n.

WWEF wrestling I1s big business! Just consider this
“Saturaay Night Main Event” on NBC has out-
rated every other late night program in history including

‘Saturday Night Live” and “The Tenight Show™!

WWE wrestling is the third most-watched syndicated
pcrogramming, just behind“Wheel Of Fortune”and “Jeopardy”!
‘Wrestlemania III” set the all-time indoor attendance

record for ANY kind of an event.. sports or entertainment.

“Piledriver: The Wrestling Album II.” Featurmg The New Single, Piledriver;’ By Koko B. Ware.

Unstoppable! On Epic Records And Cassettes.

Producer: Rick Derringe Producer David Wolff CBS "Epic!’ g are trademarks of CBS Inc. © 1987 CBS inc.

www americanradiohietorv com
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NEW ALBUM BY YES

Yes has a new album, “Big Generator,” its first since the multiplatinum
hit *90125 of 1983, and initial retail and radio response is positive. Tal-
ent editor Steve Gett reports. Page 32

The World Of Country Music
George Strait is the top artist, MCA is the top label, and Tree is the top
publisher in Billboard's annual country chart roundup. Aiso in this special
section are reports from Billboard’s Nashville editorial staff on the state
of the country music ind Jstry. Follows page 44

- PARAMOUNT MAKES JUMP TO $89.95

As expected, Paramount Home Video has made the move to the $89.95
price point. The company will try to soften the blow to retailers by offer-
ing a promotion and premiums. Page 66

Bid For CBS Boosts Record Biz’s Image

OCTOBER 17, 1987

the music business into the “upper tier” of the entertainment glamour

stocks. Financial editor Mark Mehler telis the story. Page 79
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Financial analysts say Sony’s $2 billion bid for CBS Records catapults -

Agreement With U.S. Will Mean Major Changes

GCanadians Wary Of Free-Trade Pact

BY KIRK-LAPOINTE

OTTAWA The free-trade agree-
ment reached between Canada and
the U.S. has sent foreign-owned rec-
ord companies in Canada scurrying
for more details of the pact. At the
same time, the domestically owned
companies are wary about their fu-
ture.

The agreement, reached only min-
utes before the Oct. 3 midnight dead-
line, includes significant changes for
the recording industry in Canada.
Here are some key points:

o The 14.5% tariff on finished re-
cordings brought in from the U.S—
which many feel is the main reason
why multinational companies have
extensive operations in Canada—
will disappear by 1999.

e The Canadian government will
retain the right to subsidize the rec-
ord and video industries, meaning
that a $5 million-a-year package for
the Canadian-owned record and vid-
€0 companies won’t be touched.

® Neither Canadian content regu-
lations for radio nor rules prohibit-
ing foreign ownership of Canadian
broadcasting will be altered. And a
Canadian law that prohibits adver-
tisers from reaping tax breaks
when they advertise on U.S. outlets
also won't be changed.

But there will be fewer'reviews of
takeovers and investments in the
record and video business. There
won’t be any reviews of indirect
takeovers, when a parent company
is bought abroad and its Canadian
subsidiary is part of that package.

Even so, the Canadian Indepen-
dent Record Production Assn. has
come out against the trade deal. Its
concern is that the elimination of
the tariff will prompt multinationals
to scale down operations in Canada,
thus leaving independent firms
without major distribution net-
works.

Another trade group, the Canadi-
an Recording Industry Assn., which
represents the multinationals, is
seeking more information before

taking a position on the agreement.
“Everything has been reduced to
speculation,” says Brian Robertson,
CRIA president. “Without details,
it’s difficult to know what it's going
to mean just now.”

The tariff was bound to be elimi-
nated eventually under the General
Agreement on Tariffs and Trade.
But many in the record business be-
lieve that foreign-owned companies
may eventually service Canada
from northern U.S. centers. Some
think that the elimination of tariffs
between the two countries could
benefit Canada. Given the reduced
value of the Canadian dollar, it's
possible that Canadian pressing
plants could cheaply serve parts of
the U.S.

“As it stands right now, based on
the information we have, I'd say
we're opposed to free trade,” says

Brian Chater, executive director of
CIRPA. The trade group held a spe-
cial meeting Oct. 7 to evaluate the
agreement, but it is far from conclu-
sive in its stand on how such a deal
will affect what many believe is the
lifeblood of the industry. Many of
Canada’s biggest artists were origi-
nally signed by independent firms.

“This may well have a major im-
pact on our members,” Chater says.
“And with no end in sight to copy-
right reform and possible tax
changes next year under tax re-
form, we're facing more and more
crises.”

It’s unclear whether the Canadian
government will proceed with a bill
to place more video distribution in
Canadian hands. The government
promised to push for such a bill, but
many feel it was a bargaining chip
in the trade talks.

BY CHRIS MORRIS

LOS ANGELES The Boss is
back, but is he boffo?

Well, almost. Retailers around
the country report that although
initial sales on Bruce Spring-
steen’s new Columbia studio al-
bum, “Tunnel Of Love,”” are
strong, consumer excitement
about another recent CBS release,
Michael Jackson’s “Bad,” has in
many cases overshadowed the
Bruce buzz.

The street-date crowds outside
stores and near-hysteria on the
part of media and consumers seen
upon the release of Springsteen’s
live five-record set last fall haven’t
materialized for ‘“Tunnel Of
Love.”

But retail chains have weighed

They’re Not ‘Bad,” But
Sales On Bruce Are Good

in with heavy buys on the Spring-
steen work, which is the star's
first studio recording since ‘“Born
In The U.S.A.” That 1984 release
racked up 11 million U.S. sales and
solidified the acclaimed perform-
er’s role as a major commercial
foree in rock.

One factor mitigating against
immediate blow-out sales is the
nature of the music on “Tunnel Of
Love.” The album, an introspec-
tive work about romantie risk and
loss comparable in tone to Spring-
steen’s “Nebraska,” is orchestral-
ly spare and includes several
acoustic numbers.

While the first single, “Brilliant
Disguise,” has been accepted by
consumers and radio (it is bulleted
at No. 20 on Billboard’s Hot 100

(Continued on page 93)

Beta Format Still Shows Vital Signs

Paramount’s $29.95 Ceiling Seen As Good Medicine

BY AL STEWART

NEW YORK After years of steady
decline, the Beta format stubbornly
refuses to call it quits.

New pricing strategies for prere-
corded software, coupled with a
steady stream of advanced Beta
VCRs from Sony, continue to breathe
life into the struggling format, which
pioneered home video.

Recently, Paramount Home Video
said that it would price all of its Beta
titles at $29.95 or lower regardless of
the pricing on VHS releases (Bill-
board, Oct. 3). Meanwhile, the distrib-
utor Metro Video bought more than 1
million Beta cassettes and opened
Beta Liquideta, a division that will
charge $7-$15 for most of the 1,500
catalog titles in the format. (Bill-
board, Oct. 3).

No one is quite prepared to predict
a Beta comeback, but the format per-
sistently clings to its 3%-5% market
share and creates enough demand to
keep prerecorded video suppliers in-
terested. In placing the $29.95 ceiling

on Beta, Paramount becomes the
only supplier to adopt a two-tier prie-
ing strategy based on format.

While Paramount’s price reduction
seems to have surprised some dealers
and distributors, those who are try-
ing to “get out from under Beta,” as
one distributor puts it, are under-
standably indifferent. Nevertheless,
dealers who stock the format are en-
thusiastic.

“I'm overjoyed,” says Lou Berg,
owner of Audio/Video Plus in Hous-
ton. “It will make our Beta customers
feel like we haven’t abandoned them.
Obtaining Beta has been a big prob-
lem for us in the past.

“The studios have turned the other
cheek on Beta, and the distributors
don't order as much because [suppli-
ers] have clamped down on returns.
The Beta customer can feel a little be-
trayed,” adds Berg, who estimates
that approximately 20% of his total
sales and rental volume is generated
by his Beta inventory.

In making the announcement, Par-
amount officials said they are strong-

ly committed to Beta but recognize
“understandable reluctance” of re-
tailers to stock both formats.

Tim Clott, Paramount Home Video
senior vice president and general
manager, says, “This is really more
of a response to Beta consumers [so
that they can get] the product more
easily in rental inventories or else be
able to buy product.”

“I'm impressed with Paramount’s
decision,” says Arthur Morowitz,
president of Metro Video. “It took a
lot of guts. Paramount knows what
they are going to [sell] with the tapes
priced at $79.95. Now they need to
sell at least twice as many at $29.95
to make the same money.”

Morowitz adds that he opened the
Beta Liquideta division based strictly
on his “gut feeling” that there is still
significant demand for Beta product.
“There are 6 million Beta machines
out there,” says Morowitz. “If half of
them are active, that’s 3 million peo-
ple buying and renting Beta video-
tapes.”

(Continued on page 92)
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Going Public No Big Issue At Erol’s

Execs: Current Credit Can Fuel Growth

BY BILL HOLLAND

MORGANTOWN, W.Va. Erol’s,
the country’s largest video chain,
has no plans for a public offering in
the near future, according to owner
Erol Onaran.

However, Onaran left the door
slightly ajar in an interview at the
first Erol’s Management Group In-
formation Conference, held here
Sept. 4-6.

“We feel we can expand without
doing that. We feel we have enough

L.A. Quake:
A Lotta Shakin’
Was Goin’ On

BY DAVE DIMARTINO

LOS ANGELES Radio stations
played ‘I Feel The Earth Move,”
record label a&r departments
found their neatly stacked cas-
settes strewn on the floor, and
most of Los Angeles wondered
exactly what was shaking at 7:42
a.m. on Oct. 1.

What set L.A. rocking was an
earthquake measuring 6.1 on the
Richter scale. With its epicenter
in the nearby city of Whittier,
the quake caused damage of
more than $108 million—and the
figure is increasing daily. A sur-
prisingly strong aftershock—ar-
riving at 3:59 a.m. on Oct. 4 and
measuring 5.5—caused even
more confusion among already
shaken area residents.

California residents, wonder-
ing if the first quake was a pre-
lude to the ‘“Big One’’—the
quake expected to emanate from
the San Andreas fault within the
next 30 years and to measure in
at higher than 8—turned on tele-
visions and radios to find out the
big picture. What they found
were newscasters ducking under
their desks while on the air, radio
stations either making light of
the quake or devoting constant
coverage to it, and comparisons
to the last major quake the area
had felt, in nearby Sylmar in
1971.

Rooster Rhodes, morning man
and program director at KCAQ-
FM in Oxnard, says his station
stayed on the air during the
quake and was instantly be-
sieged by calls. The station han-
dled it as a “happening, happy-
type thing,” he says, and thus
played both “I Feel The Earth
Move” and “Shake, Rattle, And
Roll.”

Funnyman Rick Dees, howev-
er, on Los Angeles’ KIIS-FM,
stopped regular programming
for more than an hour to report
on the quake. Earthquake safety
tips were given and highway pa-
trol officers were interviewed by
phone. Even though KIIS DJ
Paul Freeman also played “I
Feel The Earth Move,” says
Dennis Clark, Dees’ executive
assistant, the station ‘“‘didn’t
take the quake lightly at all.”

(Continued on page 92)

credit,” he said. “I don’t think we
have to [go public] to grow.” He
added, however, “We’ll have a bet-
ter idea by December.”

What might be the price if a deci-
sion were made for the 132-store
chain to go public? Onaran estimat-
ed that the amount would be “$20
million-$30 million.”

Erol's has experienced phenome-
nal growth this year and has ex-
panded out of the Washington,
D.C./Baltimore/Richmond, Va.,
area to Philadelphia, New Jersey,
Cleveland, and now Chicago. On-
aran said that gross-income projec-
tions for fiscal 1988 include a 25% in-
crease in rentals and up to a 10% in-
crease for hardware, which includes
television sets, monitors, VCRs,
camcorders, and accessories.

The chain plans eventually to ex-
pand nationwide. The next Erol’s
market targeted is Columbus, Ohio.

More than 400 people attended
the three-day conference, which
was designed as an opportunity to
open communication between sup-
pliers and vendors and the 243
Erol's employees, more than half of
them store managers.

Representatives of more than a
dozen movie suppliers and nearly 40
hardware and video vendors attend-
ed. Suppliers sponsored the confer-
ence, dubbed Magic '87.

Eleven movie suppliers gave for-

mal presentations to the enthusias-
tic crowd, and all of them acknowl-
edged the importance of Erol’s in
the growing industry.

As Michael Karaffa of Vestron
told the crowd, “People always talk
about the mass merchandisers.
Well, the mass merchandisers in
this industry are not Zayre’s and 7-
Eleven—it’s Erol's.”

Warner Bros.” Dave Mount said
that the chain is “our biggest ac-
count,” and others indicated that, in
many cases, the chain’s early sales
of videos were a barometer that let
suppliers know they had a hit on
their hands.

MCA'’s Bill Hickman lauded the
chain’s strong position on sell-
through as a ‘“‘premier commit-
ment,” and RCA/Columbia’s Rob-
ert Krieger said that Erol's leader-
ship in sell-through has made it “the
tops in the industry.”

Erol’s leads the industry by post-
ing sales of 45% of all new movies
the chain buys.

Lorimar announced, by way of in-
dicating the chain’s position in the
industry, that it will provide all
Erol's stores with a five-tape, in-
store promo of the Jane Fonda
workout videos with a personal
message from Fonda herself thank-
ing the chain for its part in the suc-
cess of the hit videos.

(Continued on page 90)

WaxWorks’ Trade Show
Draws Heavy Retail Traffic

BY EDWARD MORRIS

OWENSBORO, Ky. WaxWorks/
Videoworks staged its seventh an-
nual video trade show in the Execu-
tive Inn’s new convention center
here on Oct. 5-7. The event drew
1,200 retailers to shop the more than
70 displays. Floor space for this
year’s show was twice the amount
of the 1986 meet.

While figures for the cash-and-
carry event are not in yet, Wax-
Works executives predicted sales of
more than $1.5 million during the
two days the buyers were able to
shop.

Product was up for grabs at 13
price points ranging from $6.20 to
$61.85 per piece. There were major
markdowns on such titles as “Kiss
Of The Spider Woman,” dropped
from a regular $60.95 to a show
price of $17.40, and “Poltergeist,”
which went from $59.50 to $17.40. In
fact, the entire MGM line was set at
$17.40 per title during the show.

Expecting a big run on the soon-
to-be discontinued ‘“Faces Of
Death” series, WaxWorks brought
in a considerable amount of stock
and sold 350 pieces the first day, ac-
cording to a rep from MPI, the se-
ries’ current distributor. There was
little markdown on these titles—
from $60.55 to $56.30.

Good Times Video offered more
than 90 titles at $7.50 each.

In earlier years, this trade show
has been plagued with long and
slow-moving checkout lines. Orga-
nizers overcame the problem this
year for the most part by establish-
ing 18 checkout stations. Traffic
was extremely heavy the first day

but only moderate the second.

Representatives from the Indiana
chapter of the Video Software Deal-
ers Assn. were on hand to sign up
new members, and a Kentucky re-
tailer was asking for names of inter-
ested dealers in an attempt to set up
a chapter for that state.

Among the video celebs—either
severely in or out of costume—who
stalked the aisles and signed auto-
graphs were Terry Little (United
Home Video), Tina Gaw (Magnum
Entertainment), Sgt. Slaughter (Ce-
lebrity Home Entertainment), and
Denise Austin (Parade/Peter Pan).

Concurrent with the video sale,
executives and store managers of
WaxWorks’ Disc Jockey chain met
to assess operations, plan strategies
for the coming year, and hear new-
product presentations from the ma-
jor record companies.

Entertainment at the convention
was provided by RCA’s Restless
Heart and Capitol’s T. Graham
Brown.

Point-of-purchase material was in
plentiful supply in an area adjacent
to the main floor. Anyone with a
paid invoice had access to the area.

Nashville Changes

NASHVILLE Billboard’s office
here has a new address—49 Mu-
sic Square W., 5th Floor. Mail
should be sent to Billboard, P.O.
Box 24970, Nashville, Tern.
37202. Billboard’s new Nashville
phone number is 615-321-4290.

Congressional Caucus. At the Congressional Black Caucus Foundation's 17th
Annual Awards Dinner, Rep. Charles Rangel, D-N.Y., left, meets with CBS
Records Group executives. Shown center, are LeBaron Taylor, vice president
and general manager of divisional affairs, and senior group vice president
Seymour L. Gartenberg.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. William Wittman is named producer/vice president of
a&r for RCA Records in New York. He was an independent record producer,
working with such artists as the Outfield, Graham Parker, and Patty Smyth.

John Brodey is appointed to the newly created post of vice president of
album promotion for PolyGram Records in New York. He was direetor of
CHR promotion at Geffen.

Harold Fein is named vice president of marketing for CBS Masterworks in
New York. He was director of marketing, U.S., for the label. Linda Ury
Greenberg and Robert Scarcello are appointed director and manager of mar-
ket research, respectively, for CBS Records. Ury Greenberg was upped from
director of market research/surveys. Scarcello was with AHF Marketing Re-
search.

WITTMAN CAMPISI

Debbie Campisi is promoted to manager of national secondary promotion
for Capitol Records in Los Angeles. She was national promotion assistant.

Chrysalis Records in New York appoints Chantay Taylor national promo-
tion coordinator. She was upped from promotion assistant. Taylor is succeeded
by Jill Maxick.

Carol Tatarian joins the international artist relations and publicity depart-

“ment staff of BMG Music International. She was East Coast press coordinator

for Capitol Records.

Tracy Hill joins Rhino Records in Los Angeles as director of publicity. She
served in a similar capacity at Windham Hill Records.

Orphan Records in Detroit appoints Richard Cele international marketing
director for its specialty video product division. He is a musician.

Striped Horse Records in Los Angeles names Janet Lee Stoakley label
manager. She has been with the label for two years.

Passport Records appoints Robbie Snow retail marketing coordinator,
based in Glendale, Calif. He was merchandising & promotions coordinator for
the Musicland Group.

DISTRIBUTION/RETAILING. J.E.K. Enterprises, a Baltimore-based one-stop, ap-
points James Grady vice president of sales & marketing. He was vice presi-
dent of sales for RCA Records.

PUBLISHING. Nicholas Firth is appointed president of BMG Music Publishing
in New York. He joins with an extensive background in music publishing, in-
cluding the presidency of Chappell International.

HOME VIDEO. Tom Nottingham is named director of manufacturing services
for CBS/Fox Video in New York. He was manager of film services for the
company.

John Scott is appointed national sales manager for Charter Entertainment
in Los Angeles. He served in a similar capacity for Vestron and Lightning Vid-
€0.
Steve Zales becomes marketing manager for HBO Video in New York. He
was with Lever Bros.

Congress Video Group in New York promotes Elizabeth Horan to publicity
manager. She was acquisitions coordinator.

RELATED FIELDS. Rogers & Cowan, a Los Angeles-based public relations firm,
appoints Tony Fitzpatrick managing director of its international division,
headquartered in London. He joins from Granard Communications.

Kevin Scott joins the management team of Sanctuary Music in Los Ange-
les. He was with the William Morris Agency.
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Exclusively on DIR
the week of November 2nd

90 minutes with Mick featuring the music
from his new album “Primitive Cool” as well
as “She’s the Boss'’
PLUS, Mick pulls no punches in his
comments on:

e working with & without The Rolling

Stones

® the subject of sex in rock & roll

e raising daughters in the Eighties

* why he went solo
All brought to you exclusively by the DIR
Radio Network

— 4

DiIR RADIO NETWORK

A
LORIMAR Telepictures
Company

To book Mick Jagger UNDER RADIO CONTROL for your station,
contact Michael Abramson, (212) 371-6850
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Account For 19%, 56 % Of Member Dollar Volume

CDs, Tapes Shine In NARM Report

BY EARL PAIGE

LOS ANGELES The continued
sales power of prerecorded audiocas-
settes and the strength of compact
disks are reflected in a report from
the National Assn. of Recording Mer-
chandisers on 1986 retail and whole-
sale activity.

The nine-page NARM study, re-
leased Sept. 24, is the result of a joint

research project with the Recording
Industry Assn. of America initiated
seven months ago; it includes some
data released by the RIAA June 19
(Billboard, July 4).

The continuing strength of the cas-
sette and CD is seen in the member
dollar-volume configuration break-
down: cassettes, 56%; CDs, 19%; LPs,
18%; 7-inch singles, 5%; 12-inch sin-
gles, 2%.

Series Establishes Three-Tiered Pricing

CBS Bows Midprice GDs

BY DAVE DIMARTINO

LOS ANGELES With the recent in-
troduction of its Best Value compact
disk series, CBS has established a CD
equivalent of its three-tier LP and
cassette pricing system.

The Best Value series, which com-
prises some 320 pop and 75 classical
titles, is being offered to dealers at a
price point nearly halfway between
its top-line product and its budget-
price Collector’s Choice series, intro-
duced in February.

The new series consists of titles
that have previously been available
at $10.29 per box lot and are now be-
ing dropped to $8.58 per box.

A 10% introductory discount on the
new series has been offered, says
Paul Smith, senior vice president and
general manager of sales for CBS, so
that “dealers ean actually buy these
400 titles at under $7.”

Smith, who spoke at the National
Assn. of Recording Merchandisers
Advisory Committee meeting in San
Francisco Sept. 30 (Billboard, Oct.
10), says that dealers there took the
news of the new CBS line ““quite
well.” While he acknowledges that
many dealers there were clamoring
for lower-priced top-line product,
Smith says, “We don’t see the merit
in that at this point in time, or per-

(Continued on page 90)

Antilles Sets New Label
Distributed By WEA

BY LINDA MOLESKI

NEW YORK Antilles Records, the
independently distributed label
owned by Island Records, has formed
New Directions, a logo dedicated to
contemporary music of all types. The
new label is being handled by WEA’s
distribution network; initial product
shipped Oct. 5, with titles by compos-
er Samuel Zyman, jazz trumpeter
Jeff Beal, the trio Power Tools, and a
rerelease of Phillip Glass’ “Koyaanis-
gatsi,” which is now available on com-
pact disk for the first time.

The decision to take New Direc-
tions to the branch distribution giant

U.K. To Study

was largely prompted by the recent
addition of a new field sales staff to
WEA. Its primary responsibility is
the marketing of all jazz, classical,
and progressive product released on
WEA-distributed labels.

“There was this move within WEA
to start this new sales managers
staff dedicated to this type of music,”
says Jean Pierre Weiller, managing
director of Antilles/New Directions.

“The only way for this type of mu-
sic to get the right exposure is to be
with a major that will provide in-
depth marketing,” he says. “That’s
not the case with independents. They

(Continued on page 87)

Ghappell Buy

WCI Deal Opens Antitrust Probe

BY PETER JONES

LONDON Although Warner Com-
munications Inc. completed its buy-
out of Chappell Music in New York
last week as expected, the British
government has referred the $200
million deal to the Monopolies and
Mergers Commis-
sion here. Lord
Young, secretary
of state for trade
and industry, is
calling for a report
within four
months.

“The proposed acquisition has
raised issues of competition in the
U.K. markets for the publication and
recording of music,” Young says. His
decision to seek the inquiry followed
an extensive lobbying campaign by

the Independence for Music Publish-
ing Group, also known as IMPACT,
which opposed the deal.

1t is understood that the U.K. sub-
sidiaries of both companies will have
to wait for a decision by the MMC,
which will decide whether the deal
would give them an unfair monopoly
of the U.K. music market.

The campaign of IMPACT has in-
cluded full-page trade paper adver-
tisements urging that the
Warner/Chappell merger be stopped.
The group claims the deal would “sig-
nal the death knell” for UK. musi-
cians by taking a sharp bite out of
their income from royalties.

SBK Songs, one of the key inde-
pendent publishing houses involved
in orchestrating the IMPACT cam-

(Continued on page 93)

Among the highlights of NARM’s
tabulation of 107 member firms’ fig-
ures are comparisons between four
member segments for dollar volume,
configuration share, and genre sales.

o Gross dollar-volume share: retail,
66%; rackjobbers, 25%; one-stops, 5%;
independent distributors, 4%.

o Cassettes: retail, 44%; racks, 75%;
one-stops, 47%; independent distribu-
tors, 26%.

e CDs: retail, 27%; racks, 8%; one-
stops, 23%; indies, 30%.

e LPs: retail, 22%; racks, 12%; one-
stops, 21%; indies, 26%.

(Singles are fairly even in share,
except for a 16% spike in 12-inches for
indie distributors.)

Overall genre share by all four
member types shows rock/pop’s con-
tinuing dominance at 53%, with black
music accounting for 10%, country
for 9%, classical and jazz for 6% each,
easy listening and soundtrack/cast
for 4% each, children’s and other for

(Continued on page 93)
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A Touch Of Gold (And Platinum). Arista Records execs present the Grateful
Dead with platinum and gold records for the group’s “'In The Dark’ album.
Shown here, from left, are Jim Cawley, vice president of sales and distribution;
Abbey Konowitch, vice president of video and artist development; band
members Brent Mydland, Bob Weir, and Phil Lesh; Clive Davis, president of
Arista; band member Bill Kreutzman; John Cutler, co-producer of "“In The Dark’’;
Don lenner, senior vice president of marketing and promotion; band member
Jerry Garcia; Roy Lott, senior vice president of operations; Rick Bisceglia, senior
director of national top 40 promotion; band member Mickey Hart; Melani
Rogers, senior director of national publicity; and Sean Coakley, senior director of
album rock promotion.

CALL IT a mini-"70s revival. The top two debuts and
the most commanding jumps on this week’s Top Pop Al-
bums chart are by acts that achieved their greatest suc-
cess in the "70s.

Pink Floyd’s “A Momentary Lapse Of Reason”
jumps three notches to No. 5, Aerosmith’s “Permanent
Vacation” jumps six to No. 21, Kiss’ “Crazy Nights”
leaps 33 notches to No. 24, Lynyrd Skynyrd’s “Leg-
end” leaps 66 berths to No. 50, and Jethro Tull’s “Crest
Of A Knave” leaps 95 positions to No. 80.

Like It Or Not, It's Back To The ’70s As
Floyd, Kiss, Skynyrd, Yes Crowd Charts

with the latest Allman
Brothers on the 8track.

And may we point out
that this week’s top two
debuts are Yes’ “Big Gen-
erator,” at No. 61, and the
Bee Gees’ “ESP,” at No.
129.

It makes you want to

head out for Cal Jam III—
P AT ST
e T

For the benefit of our

younger readers, we’ll
point out that Pink Floyd
had the longest-charting album of the '70s with “Dark
Side Of The Moon”; the Bee Gees had the best-selling
album of that decade with “Saturday Night Fever.” And
the other five bands all amassed imposing piles of gold
and platinum albums in the time period.

Boston and Heart may have started this "70s wave in
1985-86 when they re-emerged after long absences with
No. 1 albums. And such diverse singers as Carly Si-
mon, Natalie Cole, Stephanie Mills, and Dan Hill are
keeping it going.

Come back, BTO. You too, Ohio Players. AWB, where
have you been all these years?

THE TOP FIVE on this week’s Hot 100 contains the lat-
est hits by three of the five biggest stars of the '80s.
Prince’s “U Got The Look” jumps three notches to No.
2, Michael Jackson'’s “Bad” surges four spots to No. 4,
and Madonna’s “Causing A Commotion” leaps six
notches to No. 5.

“Commotion” is Madonna’s 13th consecutive top five
hit. That's her entire output since “Lucky Star” peaked
at No. 4 three years ago this week.

Only two acts in the rock era have had longer streaks
of consecutive top five hits. Elvis Presley had 24 in a
row, from “Heartbreak Hotel” in April 1956 to ‘“Return
To Sender” in November 1962. The Beatles had 15
straight, from “I Feel Fine” in December 1964 to “Get
Back” in May 1969. (In all cases, we're discounting B
sides, EPs, and from-the-vault releases on old labels.)

Madonna’s success rate averages out to more than

by Paul Grein

one top five hit every three months for three solid years.

That'’s a tremendous achievement, but we can’t help
wondering if this almost nonstop radio exposure could
ultimately backfire on Madonna—especially because a
lot of her records sound alike. The problem is compound-
ed because so many other artists on the radio sound like
Madonna. Among them: Stacey Q, Regina, Debbie
Gibson, and Exposé.

Madonna would be well advised to stop pumping out
generic pop/dance smashes before the formula wears
thin. History is filled with
cases of acts who went to
the well one time too
many on same-sounding
hits, only to wear out their
welcome at radio.

FAST FACTS: Lisa Lisa
& Cult Jam’s “Lost In
Emotion” jumps to No. 1
on this week’s Hot 100,
four months after the
group first topped the
chart with “Head To Toe.” Lisa Lisa is one of only four
acts to earn two No. 1 hits this year. The others: U2,
Madonna, and Whitney Houston.

Michael Jackson’s “Bad” jumps to No. 1 on the Hot
Black Singles chart in its fifth week. It’s the fastest-ris-
ing No. 1 black hit since Prince & the Revolution’s
“When Doves Cry” in June 1984.

The top soundtrack on this week’s Top Pop Albums
chart is “Dirty Dancing,” which moves up to No. 6, pull-
ing ahead of “La Bamba.” The first single from the
soundtrack, Bill Medley & Jennifer Warnes’ “(I've
Had) The Time Of My Life,” leaps 10 notches to No. 25
on the Hot 100. The song is considered the front-runner
to win the Oscar for best song. Another duet featuring
Warnes—“Up Where We Belong” (from “An Officer
And A Gentleman”}—won the Oscar in 1982.

Director Marty Callner achieved a unique distinction
last week, when the No. 1 hits on both the pop and black
charts featured his videos. Those hits? Whitesnake’s
“Here I Go Again” and Stephanie Mills’ “(You're Put-
tin’) A Rush On Me.”

WE GET LETTERS: Mike Perini of Ypsilanti, Mich.,
notes that Madonna’s “Who's That Girl” is the first No.
1 pop hit to spend just 11 weeks in the top 40 since John-
ny Mathis & Deniece Williams’ “Too Much, Too Little,
Too Late” in 1978.

Perini also notes that Hank Williams Jr.’s current al-
bum, “Born To Boogie,” is his most successful release
on the Top Pop Albums chart in more than 22 years.
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Supertramp

The cict of artistic creation is a mysterious process. The artist mckes lines or sounds
that somehouw grow into something bigver: Like pictitres. Or music.
P fsced oy ik DXl Gl S “Free as a bird” is the new album from Supertramp. o

except It's alright produced by Rick Davies

and Supertrampr with Tom 1Lord-Alge. ¢ ‘[’]n begg’ Z}’Z "’VO[/[ ” ZS L be ] ﬁ 7St Slngle f rom. L be albu FH. 12085 @

Management: Sue Davies for Power Steering, Inc. On AGM Records, compact discs, and BASF Chromte tape © 1987 AGM Records, Inc. Al rights reserved RECORDY
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Grover Washington, jr
“Strawberry Moon” |
A New Phase Begins. 4

“Strawberry Moon” is
the best-selling new &
album and huge,
crossover smash -
from Grammy-winner TP
Grover Washington, Jr. -
 Thenewsingle,“The  ~
~ Look Of Love} features b o
~ vocals by JeanCarne. ~ © /h
Watch for the upcoming | '

video and don’t missthe .
~ magic of Grover on tour. . v -

- Grover Washington,Jr. wi T
- “Strawherry Moon. There's

no end to its brilliance. _

GROVER WASHINGTON, IR. : 5
“STRAWBERRY MOON.’ A ' ‘
FEATURING TRENEWHIT \/'§
“SINGLE, “THE LOOK OF : )
LOVE? WITH VOCALS BY : B,
JEANCARNE. < L -
ON COLUMBIA RECORDS, ; >
CASSETTESAND ")
'COMPACT DISCS.

GROVER LIGHTS UP - \ o ,
THE NIGHT WITH THE '
“STRAWBERRY MOON" T L Py
TOUR: \ S N
10/21 Humphrey's By L ’ :
The Bay, San Diego i 3 =
10/22 Pacific Amphi- i\ s
theatre, Costa Mesa \\ il
10/23 Greek Theatre, L’
Los Angeles
10/24 Circle Star,
San Carlos
10/30 Berklee Perfor-
mance Center,
Bosten
10/31 Beacon Theatre,
New York
11/14-15 Royal Albert
Hall, London

®

“Bppears courtesy of Omnt Records.

P oducer: Grovar Washington, Ir. excapt “Summer Nights™

paoduced by Marcus Miller and 't Will Be Here Tor You™

co-praduced by Michael ). Powell andiGrover Washington, Jr.
ecutive P

o
A_ency: ABC
“Solumbia,’ ®Pare trademarks of CBS Inc. € 987 CBS Inc.

)
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BY DAVID A. BRAUN

The record companies and the Ameri-
can Federation for Television and Ra-
dio Artists have labored long and
hard to come up with a legal mon-
strosity in amending the California
Labor Code. The result should keep
industry litigators quite happy while
depressing artists who would other-
wise be able to obtain true value for
their services after long apprentice-
ship.

Ambiguity, inconsisteney, unfair-
ness, and possible unconstitutionali-
ty characterize the recent amend-
ments to the personal-services sec-
tion of the code. These amendments
are limited to the recording indus-
try. To that extent, the remainder of
the Hollywood community should
be grateful.

The former law stipulated that a
contract providing personal ser-
vices could not be enforced against
an employee beyond seven years. It
was a reasonable protection for art-
ists, whose professional life spans
are relatively short and who fre-
quently enjoy little bargaining pow-
er.

The law prevented employers
from monopolizing an artist’s ca-
reer through long-term exclusivity
and substantial minimum-product
requirements. Thus, recording art-
ists at least had the comfort of
knowing they were free to go else-
where after seven years and sell
their services at current market val-
ue—rather than at the values as-
signed at the beginning of their re-
lationship with the record company.

The record business easily ab-
sorbed this law into its business
practices. Well-run companies
would simply renegotiate with art-
ists whose terms were expiring, of-
fering higher royalties on existing
catalog or sometimes providing for
reversions to entice successful art-
ists to remain.

Artists failed to re-sign only if
personal relationships had deterio-
rated or the record company failed
to offer reasonably competitive ad-

Involuntary Artist Servitude

DUMPING THE 7-YEAR PROTECTION GLAUSE

- vances and royalties. In effect, the
bargaining power of the artists was
brought into balance with that of
the record company.

But now, under the recent amend-
ments, the balance has tilted far to
the side of the record label. Under
the amendments, the following
would occur:

e An artist with a seven-year con-
tract may not use the seven-year
clause to protect himself unless he
gives written notice to the record

by sales of the artist prior to the end
of the seven years or by sales of the
artist for the new record company.
And the statute is silent on who
pays these damages.

If this liability now exists, why
would any new record company sign
the artist? And why would the artist
even look for a new record compa-
ny?

In effect, the damage clause has
vitiated the seven-year clause. Un-
less the artist has a breach of con-

‘Under recent
amendments
the balance has
shifted to labels’

David Braun is a member of Los Angeles
law firm Silverberg, Rosen, Leon & Behr.

company that he will no longer ren-
der services after a future specified
date.

This notice that he is leaving the
label, however, leaves him open to
all kinds of pressure from the
record company with respect to ex-
ploitation—or the lack thereof—of
his albums. It is not unknown for a
label to threaten to put the brakes
on marketing programs once an art-
ist has decided to leave.

Until now, the artist could use the
seven-year clause as silent leverage
to induce more promotion or mar-
keting by the label in the hope the
artist would remain. Now that le-
verage is gone.

® The record company is given the
right to recover damages for breach
of contract for each record for
which the artist has failed to pro-
vide services. But no details are giv-
en as to the nature of these dam-
ages. It is not made clear whether
the lost profits should be measured

tract claim (very difficult to prove
within a reasonable time frame), the
artist is trapped and must remain
with the record company.

If several albums are still due,
the artist may be forced to sign an
improvident deal or suffer the con-
tinuation of the existing deal.

Further, the introduction of the
concept of damages in this area is
curious. One would think that the
representatives of the artists would
have raised the issue.

Under California law, an injune-
tion may only be issued when “pecu-
niary compensation would not af-
ford adequate relief” or if the loss
“cannot be reasonably or adequate-
ly compensated in damages in an ac-
tion at law.”

But if damages (a nice word for
“pecuniary compensation’’) are ca-
pable of determination, then no in-
junction could ever be granted in
the recording industry. We would
have to ignore or obliterate statutes

and case law, which has consistent-
ly held to the contrary.

It is inconsistent to provide for
damages in the very same statutes
that provide for injunctions based
upon the inability to fix damages.

The amendments may also be un-
constitutional. To reduce this new
law to a ridiculous example (often a
useful tool for testing a proposi-
tion), let’s suppose a label signs an
artist for 21 albums over a period of
seven years. This was not uncom-
mon a few years back.

At the end of the contract period,
the artist has produced 14 albums
(by itself probably a world’s record).
That artist could not leave the rec-
ord company until he delivered sev-
en more albums.

Would anyone—even the record
company—consider that to be fair?
In my opinion, it is not only unfair,
but it may well be unconstitutional.
It could be a case of involuntary ser-
vitude. The artist would be deprived
of his opportunity to work for any-
one else until he finished the prod-
uct, perhaps exhausting his most
creative years.

In other areas of the law, depriv-
ing a person of an opportunity to
work for an unspecified and unrea-
sonable time constitutes an invasion
of his rights. Additionally, the em-
ployment contract becomes one
without a finite end of term and
may well be unenforceable as lack-
ing a material element.

An unenforceable agreement
does not even serve the interest of
the record company. If the legisla-
ture wanted to do away with the
seven-year clause in the record in-
dustry, why did it not do so by fron-
tal attack so that a full debate on
the merits could have been held?

The seven-year clause has a long
history in California and is based on
a very salutary public policy. It de-
served a more public funeral and in-
terment.

These amendments constitute
bad law and should be revoked or
challenged in the courts at the earli-
est possible opportunity.

IN DEFENSE OF 60-60

Nelson George takes a hard line in
his recent article headlined “D.C.
Go-Go Fizzles, But Trouble Funk
Survives” (Billboard, Oct. 3). What
did the nation’s capital do to deserve
this except to give the world the mu-
sic of Marvin Gaye, Donny Hatha-
way, and Billy Stewart, all of whom
died tragic deaths?

Don’t deal go-go the tragic death
card, Nelson. We are succeeders
and we will survive. That headline is
like saying “N.Y. Hip-Hop Slumps”
or “Chicago House Crumbles.”
Duke Ellington is probably turning
over in his grave.

Go-go music was and still is the
closest thing to big-band swing.
What other genre uses as many
acoustic horns and percussion? Our
Latin brothers, maybe.

Go-go music is a lot of different
things to different people. But to
one who has lived the scene, it is a
style, a commercial for the District
of Coiumbia. The sound of go-go
will not “fizzle” because Trouble
Funk’s Taylor Reed feels it's too
dangerous.

That was a hard line, Nelson
George. But I'll keep reaching for
you because I love you and the
Rhythm & the Blues.

Keith Andrew
San Francisco,
but born and raised in D.C.

TIME FOR ACTION

Today’s music community is being
subjected to increasingly complex
challenges resulting from rapid
technological, social, and economi-
cal change.

These challenges, whether source
licensing, DAT, or the new tax-law
changes, illustrate two basic prob-
lems: Congress and the general
public have a limited and often erro-

neous understanding of our indus-
try, and our loosely knit industry is
poorly structured to represent itself
in the well-lobbied halls of Con-
gress.

Prior to 1987, songwriters and
publishers were allowed to list as a
current tax deduction various direct
and indirect business expenses.
They were treated no differently
than other professionals. However,
under the new Tax Reform Act,
most of these expenses must now
be capitalized and then written off
over the expected income life of the
creative work (Billboard, Oct. 10).

For example, let’s assume a song-
writer writes 15 songs during the
year. All direct costs, such as demo
expenses, musicians, etc., and indi-
rect costs, such as insurance and
utilities, must now be allocated to
each song. The potential income for
each song must then be projected
and the expenses amortized over its
expected income life.

The new rules (Internal Revenue

Code, Section 263A), which went
into effect Jan. 1, are representative
of our lawmakers’ lack of under-
standing of intellectual properties.
How, for instance, is it possibie to
reasonably predict the economic val-
ue of a song?

The House Ways and Means and
Senate Finance committees are now
considering changes to the tax laws.

It is critical that our community
take immediate action and voice its
concern. Complacency can be disas-
trous.

Alvin G. Hagaman Jr.
O’Neil, Hagaman & Co.
Nashville

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Summer Arls: No Vacation In Biggest Markets

BY KIM FREEMAN

NEW YORK What did outlets in the
biggest U.S. radio markets do on
their summer vacations?

The answer is found in the first
round of summer 87 Arbitron fig-
ures, on the New York; Los Angeles;
Chicago; San Diego; and Nassau/
Suffolk, N.Y., markets.

The big stories were in San Diego,
where top 40 KKLQ-AM-FM gained a
whopping 3.6 share points, leaping to
a 6.6 share, and in New York, where
WHTZ managed to top the six-share
mark. Here’s a rundown:

NEW YORK

In addition to earning itself a lot of
breathing room, WHTZ “Z-100” be-
came the first station here to crack a
six share in at least a year. The top 40
remained in the No. 1 seat with a 6.2
share, up from 5.8. Z-100’s closest
competitors—tied with 4.8 shares—
were WBLS, which repeated as ur-
ban champ, and top 40 WPLJ “Power
95,” which pulled that share for the
third book in a row.

WBLS and urban rival WRKS
seem to be carving out their own
niches, as diary keepers gave WRKS
an up book, too. With a more consis-
tent, music mix targeted at younger
listeners, WRKS pulled a 4.6, up
from 4.4.

Striving for that piece of the pie be-
tween Gotham’s top 40s and urbans
is crossover station WQHT “Hot
103,” which held most of its huge
spring gains and checked in with a 4.3
share, down from 4.4.

Like the urbans, Gotham’s rockers
appear to be settling into more dis-
tinct formats. Heritage rocker
WNEW-FM rolls into its 20th year
with its best book of 1987. The outlet
had a 4.0 share, up from 3.5. WXRK,
which shifted to all classic rock, drew
a 3.7 share, up from 3.3, for its best
book as a rocker.

Many eyes were glued to the coun-
try’s first all-sports outlet, WFAN,
which signed on July 1 from the
ashes of country outlet WHN. New
York Mets fans constituted much of
WHN’s audience, but WFAN still
had to face the challenge of replacing

country fans with an entirely new au-
dience. The outlet pulled a respect-
able 2.3 share, down from the 2.8
WHN left as its epitaph.

The other side of that story is
WYNY, which exited a crowded AC
race for country July 1 and went up
to a 1.9, from a 1.6. In that AC race,
soft AC WLTW is the clear winner
with a 4.3 share, while soft rocker
WNSR gained for a 2.8 share.

LBS ANGELES

Crossover outlet KPWR “Power
106" beat out legendary top 40 KIIS-
AM-FM for the top spot—but only by
a hair, and both stations took hits.
Power 106 drew a 6.6, down from a
7.0; KIIS fell from the No. 1 overall
with a 6.5, down from a 7.4 spring
book.

KOST continues to rule the AC
field, this time jumping to a 4.9, up
from a 4.3. Soft AC KBIG challenged
with a 4.3 share, up from 3.7. It's like-
ly that these ACs and Los Angeles’
rockers are keeping an eye on mellow
rocker KNX-FM, which spoke up
with a 1.6., up from 0.9.

On the rock front, progressive
rocker KROQ continued to stand solo
in the upper ranks. It maintained a
year’s upward trend for a 4.3 share,
up from 4.1. On the lower rungs of
the rock ladder, mainstream rocker
KLOS closed the gap on classic rock
upstart KLSX. KLOS increased from
2.9 to 3.0, while KLSX dropped from
3.3 to 3.0.

After a much-raved-about spring
book, KTWV “the Wave” put in a
more modest gain to pull a 2.7, up
from 2.5. And country outlet KZLA
had a bang-up book with a 2.5 share,
up from 1.9. With the 1.0 share of
KZLA’s sister AM, KLAC, that’s a
solid combo sell.

CHICAGO

While urban stalwart WGCI-FM
continues to dominate the music mar-
ket, the Windy City blew up some
dramatic changes. Former urban
leader WBMX-FM has its old PD,
Lee Michaels, and its old upward
trends back. This book, WBMX-FM
increased to a 5.1, up from 4.4.

The two other upstarts were clas-
sic rocker WCKG, which unseated

the Metroplex outlet.

newsline...

TONY NOVIA is promoted to vice president/operations manager at WHYI
“Y-100"" Miami, a new position at the top 40. Novia will report to presi-
dent/general manager David Ross. Novia is an eight-year veteran with

rocker WLUP-FM by jumping to a
3.7 share, up from 2.9. WLUP-FM
logged its third down book, pulling a
3.6; the station appears to be suffer-
ing from Steve Dahl & Gary Meier’s
move to afternoons on rocker WLUP-
AM. That rocker moved to a 1.9, up
from 1.2, after the duo’s move. Why
don’t they simulcast?

Sad as it sounds, WYTZ did well by
shedding its former WLS-FM calls
and image. WYTZ jumped into con-
tention with a 3.5 share, up from 2.7.
With an increasingly urban lean, top
40 WBBM-FM led the format pack
with a 4.1 share, up from 3.8, while
WKQX dipped from 3.2 to 2.9.

With less than a full book to work
with, WNUA’s new age/jazz/AC mix
drew a 1.2 share, down from the 1.6
share the outlet pulled as AC-format-
ted WRXR.

SAN DIEGO

KKLQ-AM-FM took the market by
storm by leaping to a 6.6 share, up
from 3.0. That's the top 40’s second
book in the format and may explain
why Gannett took hit station KSDO-

SUMMER 87
ARBITRONS

Following are 12-plus, average
quarter-hour share, metro survey
area. Monday-Sunday, 6 a.m. to
midnight. (#) indicates Arbitron
market rank. These symbols are
used: AC=Adult Contemporary,
album=album rock, easy=easy
listening, cross=crossover, cls
rock=classic rock, var=variety,
MOR=middle of the road.

F W Sp Su

Call Format '86 87 '87 '87

NEW YORK—(1)

FM to the Wave last week.

Longtime leaders adult hits
KFMB-FM “B-100” and album rocker
KGB-FM held solid. KGB increased
to a 7.5 for the No. 2 overall seat, and
B-100 drew a 7.0 for the No. 3 rank.
Easy listener KJQY kept its No. 1
slot.

a great position to test its new all-jazz
fare by jumping to a 3.9, up from 3.1.
Classic rocker KCBQ-AM-FM in-
creased to a 3.9, up from 3.3, and
KSON-FM exploited its role as the
sole country FM to win a 5.9 share,
up from spring’s 5.8.

AC/jazz outlet KIFM jockeyed into

WHFS Annapolis, Md./Washington, D.C,, is set to be sold to Duchossios
Communications Co., based in Elmhurst, Ili., for $8.24 million. The
principal owner was Jake Einstein, who bought the progressive/free-
form rock outlet four years ago for $2.8 million. No changes in format
or personnel are expected. Another station about to join the Duchos-
sios chain is KEBR-FM Sacramento, Calif., which the company is set to
buy from Family Stations Inc. for $7.4 million. Both deals are pending
approval from the Federal Communications Commission.

LINDA FOX is elevated to VP/operations for San Diego-based Fairwest
Communications. Fox is a three-year Fairwest veteran.

JOHN STOLZ is upped to general manager for the Plessinger Radio
Group, based in Cincinnati.

WHTZ top 40 58 51 58 6.2
WBLS urban 46 47 46 48
WPLJ top 40 51 48 48 48
WPAT-FM easy 45 43 48 46
WRKS urban 51 48 44 46
WINS news 46 54 45 45
WOR talk 47 56 44 45
WQHT cross 31 35 44 43
WLTW soft AC 42 40 41 43
WNEW-FM album 38 36 35 40
WCBS-FM oldies 40 39 37 38
WXRK album 31 29 33 37
WCBS-AM news 39 34 33 31
WABC talk 29 30 29 29
WNSR lite rock 25 32 25 28
WFAN sports 21 21 28 23
WNEW-AM nostalgia 23 16 18 19
WYNY country 18 16 16 19
WADO Spanish 14 20 16 18
WQXR-AM-FM classical 16 14 15 16
WPIX AC 20 18 14 16
WPAT-AM easy 14 14 15 15
WNCN classical 1.5 18 16 14
WNBC AC 1.7 16 15 13
WLIB black 8 11 13 11
WALK-AM-FM  AC 18 10 — 1.0
LOS ANGELES—(2)
KPWR cross 65 57 70 66
KIIS-AM-FM  top 40 63 64 74 65
KABC talk 54 61 52 58
KOST AC 41 48 43 49
K01 easy 49 47 49 45
KROQ atbum 39 40 41 43
KBIG soft AC 39 38 37 43

(Continued on page 16)

Programmers reveal why they have jumped on
certain new releases.

TOP 40

The Bill Medley/Jennifer Warnes duet, “(I’'ve Had) The Time Of My
Life” (RCA), is “going through the roof,” says KITY ‘“Power 93" San
Antonio, Texas, PD Rick Upton. Same goes for Swing Out Sister’s
“Breakout” (Mercury). Newer tracks showing great potential for Power
93 include Debbie Gibson’s latest, “Shake Your Love” (Atlantic), and
Stevie B.’s “Party Your Body” (Litte Major). The latter is a hot dance
track launched in Miami and starting to pick up heavy sales steam in San
Antonio. Two Virgin projects are performing well for Upton—Pretty Por-
son’s “Catch Me I'm Falling” and the Other Ones’ “Holiday.” Poison’s
“I Won’t Forget You” (Enigma/Capitol) is a big request item at Power
93, and it’s Upton’s pick for high school prom ballad of the year.

BLACK/URBAN

WIKS “Kiss 102” New Bern, N.C./Coastal Carolinas PD Ceacer Good-
ing says the David Ruffin & Eddie Kendricks outing “I Can’t Believe”
(RCA) sounds like a sure-fire smash. “Naturally, its very reminiscent of
the Temptations, and it's going to be a big mass-appeal track, with special
strength among the older demos,” says the PD. A “fantastic female” rec-
ord, in Gooding’s estimation, is Meli'sa Morgan’s “If You Can Do It”
(Capitol). And an all-around winner comes from the Gap Band, its lazest,
“Sweet Candy” (RCA). “This is the best thing they’'ve done in a ‘ong
time, and it should put them back in the pocket,” says Gooding.

ALBUM ROCK

Now that simultaneous CD releases are the norm for most labels, Bill
Wise, PD of all-CD rocker WGTR Miami, can rave about new releases
just as fast as the rest of 'em. Getting the hottest Wise-crack is Robbie
Robertson’s “Showdown At Big Sky” (Geffen). The former Band mem-
ber arrives with a “fresh, contemporary sound” that Wise says is draw-
ing instant reaction from listeners. Yes’ entire “Big Generator” CD is a
big hit at WGTR. The lead track, “Love Will Find A Way” (Atco), would
have been last week’s top request if Herman & McBean’s own ‘“Restrain-
ing Order Blues” hadn’t secured that slot when the morning duo returned
to the airwaves after a long absence (Billboard, Oct. 10). Other Yes tracks
performing well for WGTR include the single “Rhythm Of Love” and
the title track. Holding his own amid a slew of superstar product is rew-
comer Melvin James, with “Why Won’t You Stay” (MCA). “This is one
of those great hook records that has our audience going nuts,” says Wise.
“It’s been a top request for the last three to four weeks, which is pratty
exceptional with all the megastar product out now.” And the band that
won't go away is Def Leppard, whose “Animal” and “Hysteria” (Mercu-
ry) continue to draw big phones from WGTR’s audience. Those requests,
Wise notes, are not necessarily coming from Def Leppard fans. “This al-
bum is very commercial sounding,” he says. “We’re getting a lot of calls
from guys in their middle and late 20s, and they’re not heavy metal fans.”

COUNTRY

WCAO Baltimore PD Johnny Dark found one of those rare instant-reac-
tion records in Dan Seals’ “One Friend” (Capitol). “I think this may be
the best thing he’s ever done,” says Dark. “Our phones lit up immediate-
ly, and it seems people are responding most strongly to the beautiful lyric
content.” Dark has long been a Mason Dixon enthusiast, making the ar-
rival of that group’s “Don’t Say No Tonight” (Premiere One) a pleasant
surprise. “This is a pretty song, with great harmonies,” says Dark.
“They’ve turned out one good record after another, and I hear thev're
about to sign a major label deal. It's about time.” Finally, Dark raves
about the O’Kanes’ “Just Lovin’ You” (Columbia). “They played at our
listeners’ appreciation day concert a few weeks back,” says Dark, noting
that an already strong Baltimore fan base for the new group grew even
bigger following the concert. KIM FREEMAN

10

www americanradiohistorv com

BILLBOARD OCTOBER t7, 1987



www.americanradiohistory.com

/7 ]
_ ¢ CMA Nominees ¢ - |

»
ENTERTAINER OF THE YEAR ‘ ’

The Judds 0

Hank Williams, Jr. Ly
SINGLE OF THE YEAR

George Jones—*"“The Right Left Hand™

ALBUM OF THE YEAR o
Dolly Parton T
Linda Ronstadt
George Jones—“*Wine Colored Hoses™
SONG OF THE YEAR ¢
Whitey Shafer/Lyndia Shafer— ®
“All My Exs Live In Texas™ 0
Holly Duno—"Daddyvs Hands"
aul Overstreet— ’ -
“torever And Frer, Amen™ f e
“On The Other Hand™
FEMALE VOCALIST OF THE YEAR
Rosanne Cash A
Dolly Parton ’
MALE VOCALIST OF THE YEAR
George lones o
Hank Williams, Jr. P 4
L 3 [ ]
DAN SEALS LINDA RONSTADT ~ CRYSTAL GAYLE /
_ . YOCAL GROUP OF THE YEAR Y
Alabama
o EXILE = p  WHITEYSHAFER , LYNDIA SHAFER Asleep At The Wheel ‘
Exile ¢
* o The Judds
Q Restless Heart
VOCAL DUO OF THE YEAR
; ¢ : Anita Pointer
ASLEEP AT THE WHEEL Crystal Gayle
Michael Martin Murphey and Holly Dunn 0 I
! Dan Seals |
INSTRUMENTALIST OF THE YEAR .
Johnny Gimble ®
Mark O’Connor 'y
R *  HORIZON AWARD g
’
ROSANNE CASH MICHAEL MARTIN Holly Dunn d
MURPHEY Restless Heart P v
o MUSIC VIDEO OF THE YEAR
Michael Martin Murphey—
P ‘A Long Line Of Love”
» Hank Williams, Jr.— 4
0 "My Name Is Bocephus”
o @
> 0 ; ©BMI 1987
"] P g [ 4



www.americanradiohistory.com

VERYOPEC

THE ATTORNEYS, THE ACCOUNTANTS, THE AGENTS, THE PROMOTERS,
THE PRODUCTION MANAGERS, THE SOUND MIXERS, THE COSTUME
DESIGNERS, THE CATERERS, THE DANCERS, THE SINGERS, THE
RIGGERS, THE DRIVERS, THE CARPENTERS, THE ENGINEERS, THE
TOUR MANAGERS, THE TRANSLATORS, THE ADVERTISEMENT AND
PROGRAMME DESIGNER, THE CHOREOGRAPHERS, THE SECRETARIES,
ASSISTANTS AND RUNNERS, THE STAGING CREW, THE ROOFING CREW,
THE FREIGHTING CREW, THE TRUCKERS, THE BUS CREW, THE MER-
CHANDISERS, THE LIGHTING AND VARILITE CREWS, THE PROJECTION
CREW, THE SHOW DESIGN AND DIRECTION CREWS, THE MUSICIANS,
THE TECHNICIANS, THE RECORD COMPANY, THE VIDEO MAKERS, THE
TRAVEL AGENTS, THE WARDROBE CREW, THE HAIR AND MAKEUP
CREW, THE MASSEUSE, THE CHAPERONE, THE SECURITY CREW, THE
TRAINER, THE CHEF/DIETICIAN, THE PUBLICIST, OUR YAMAHA MUSIC
EQUIPMENT FRIENDS, THE FANS,

AND ESPECIALLY TO

IHAT

THE DEMANN
ENTERTAINMENT
COMPAN
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Musical Gonsultant

BY FRANK FOREST

HARDLY A DAY goes by without
reading or hearing about new age
music and its growing popularity
on radio. All major trade publica-
tions and most of the public media
have been tripping over them-
selves to report
on this growing
phenomenon.
Programming
consultants are
calling it the first
really new for-
mat to come
along in radio for many years.

Programmers around the coun-
try are becoming involved with
new age music through special
block segments within their regu-
lar formats, adding new age selec-
tions to their regular playlists, or
by taking on the challenge of pro-
gramming the music on a full-time
basis. Formats using full-time sat-
ellite transmissions and taped re-
cordings of new age and light jazz
are becoming increasingly popu-
lar.

What is new age music? Like
jazz or adult contemporary, new
age has come to mean many things
to many people. Our company first
introduced new age music to com-
mercial radio in 1981, and our defi-
nition of the genre is based on a

number of years of involvement
with the music. We define new age
music through its ability to touch
listeners in a unique way: They
commonly experience strong emo-
tional responses when tuned to
new age music.

We have gotten letters from peo-
ple who say they have had to pull
over to the side of the road to listen.
Some say the music makes them
feel as if their cars are being turned
into spaceships. Groups of people
have reported gathering together
each week to share broadcasts of
the music. As one woman put it, “I
had to turn off all the lights, sit
very still, and just listen.”

While most new age music on ra-
dio is instrumental and much of it
is really light jazz, the evocative
qualities described above set new
age apart from other forms of in-
strumentals and jazz derivatives.

Musically, new age is often per-

formed on traditional instruments

like the piano, guitar, harp, flute,
or dulcimer, although the trend
seems to be toward synthetic and
electronic sounds. Another trend
is toward a faster tempo, but not
too fast—frantic pieces do not fit
within the genre’s relaxing, inspi-
rational nature. While new age
music is soothing, it has far more
substance than radio’s so-called
““beautiful music’’ or Muzak,
which rely heavily on sweetened,

ays ‘Yea To New Age Rage

Frank Forest

instrumental cover versions of
popular songs.

Research shows that listeners
perceive new age music as an en-
tirely new form. Demographically,
its appeal is wide. While its strength
lies with the attractive 25-49 age
group, listeners from their teens to
their 60s say they enjoy it.

When defined by its evocative
qualities, new age music can in-
clude several artists more closely
identified with other genres. For
example, Pat Metheny may clearly
seem a contemporary jazz or jazz/
fusion artist, yet some of his songs
could be new age (“In Her Family”
from his latest album, “Still Life

Talking,” for example).

Conversely, many new age art-
ists have crossed the line into con-
temporary jazz. Therefore, it
would appear that everything
from an evocative classical Bach
harpsichord piece to the Beatles’
“Within You Without You” could
fit within the mood and spirit of
new age programming.

It is true that a number of art-
ists have been specifically identi-
fied as new age performers. Lis-
teners are clamoring to hear more
of them, and programmers are be-
ginning to pay attention. The es-
tablished superstars in the genre
include Grammy-winner Andreas
Vollenweider (pronounced FOL-
LEN-VIDE-UR), Jean-Michel
Jarre (pronounced SHAR), Kitaro
(currently on his first-ever tour of
the U.S.), George Winston, and
Tangerine Dream. Other up-and-
coming artists in the area include
Patrick O’Hearn, Chris Spheeris,
Schonherz & Scott, Friedemann,
and Yanni.

How is new age music doing on
radio? The prime motivation for
radio’s growing involvement with
the genre 1s its ratings success
across the country. For example,
KTCZ Minneapolis recently report-
ed that it had more listeners dur-
ing its new age programming than
during any other time in the week.
The ratings have been similarly re-

warding for many other new age
stations. Programmers are adding
new age music as special ‘“‘spice”
elements within their regular for-
mats to build cumulative audi-
ences and enhance their images as
innovators. The success of this
block programming has enabled
new age music to be recognized as
a viable full-time format.

Currently, there is only one
pure, full-time new age station in
the country—KRLS in Santa Cruz,
Calif. Others identify themselves
as new age, but do so mostly to
make a positioning statement. But
these stations are mixing more and
more new age music with contem-
porary jazz, fusion, and occasional
light vocals, thus helping to boost
the genre's profile across the
country. These stations include
KTWV Los Angeles, WNUA Chi-
cago, and KNUA Seattle.

Early ratings from Los Angeles
and Santa Cruz show these sta-
tions are doing extremely well, as
listeners search for an escape
from “sound-alike radio.” By 1990,
most major markets are certain to
have stations with similar formats.

Frank Forest is a new age music
consultant for his full-time Star-
streams format and host and pro-
ducer of the weekly syndicated
program “Musical Starstreams,
based in Mill Valley, Calif.
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WRKM Columbia, Tenn., PD Gary Mess enlists the
support of afternoon man Jim Franklin, who takes on
new duties as MD for the top 40. New there is morn-
ing man Jerry Johnson, an arrival from KDWD
“Rock 93" Burlington, lIowa. Johnson replaces Mark
Ramey, who went on to program WALR Union City,
Tenn.

Tracy Johnson is the long-sought-after assistant
PD and MD at Gannett hit outlet KCPW “Power 95”
Kansas City, Mo. “After a four- or five-month search,
this guy passed all my

Two Have New Roles At WRKM:
KHFI And KSRR Austin Boost Their Power

players saying they’d rather be on the field; a video is
in the works.

cHARLES BROWN has his hands full as the new
PD/operations director at urban station WNOV Mil-
waukee. A jazz specialist who worked with KRE/
KBLX Berkeley and KJAZ Alameda, Calif., Brown
says his task at WNOV is to craft an urban outlet with
a jazz base and room for blues on it. Should be fun.

tests,” says Power 95 PD
Dene Hallam. Johnson
had been station manag-
er/PD/afternoon man at
KFRX Lincoln, Neb., an-
other top 40.

Jack Beach has left
his post as PD at WYST-
AM-FM Baltimore. He'd
been with the oldies-

=

mer WTHZ Tallahassee,
3 Fla., evening talent ac-

cepted a verbal offer to
b work part time for
WHTZ “Z-100.” That was
all wonderful, until a call
came from Larry Berger,
PD of WPLJ “Power 95”

@yg — Rich Stevens found
v £ ,“"s
%‘# -y
i agd®
ot

himself in an enviable po-
g ¥

sition last week. The for-

based top 40/AC combo
for a year and with the
station for eight. He can be reached at 301-529-0685 . . .
WIKS “Kiss 102” New Bern, N.C./Coastal Carolinas
ups B.K. Kirkland to music director, and he’ll be tak-
ing music calls on Wednesdays and Thursdays from 3-
5 p.m. (Kiss 102’s Kirkland should not be confused
with the WBLS New York PD of the same name.) The
previous Kiss 102 morning man will now concentrate
on his morning show for the hot urban outlet.

Julie Wilson gets the nod as promotion director at
WHYI “Y-100" Miami, where she’s worked since 1981
... Veteran album rock talent “the Byrd” lands late
nights at CHTZ-FM St. Catherines/Toronto. He was
last in the market at Q-107.

AUSTIN WITHOUT LIMITS: Hit outlet KHFI “K-
98" got clearance last week for a significant power in-
crease, as did nearby KSRR. We hear both celebrated
in a big way . . . Speaking of K-98, former evening star
Pamela Tracy left the station during staff shake-ups
in September. She left with a 19.1 12-plus share in the
T-midnight slot and can be reached at 512-331-1712 . . .
At KKMJ “Majic 95 FM,” Joel Burke is upped to as-
sistant PD. He’ll continue as MD.

WHLY Orlando, Fla., has changed its calls to
WCAT, but it will keep its top 40 format and, mysteri-
ously, its “Y-106" handle.

“EW AGE NEWS: KLMS Lincoln, Neb., began
broadcasting Progressive Music Network’s ‘‘the
Breeze” 24 hours a day last week, adding to the list of
outlets putting their faith in variations on the new
age/soft-AC format. The Breeze flies out of Minne-
apolis and bills itself as new age and soft fusion jazz.
Signed up in September for the Breeze was KEYF
Spokane, Wash., which will continue to call itself “the
Key.”

Radio has often used the line, “We're not in business
to sell records.” But Satellite Music Network’s VP of
programming, Robert Hall, broached an idea last week
that may see some “Wave” stations throwing out that
adage. During a recent B’nai B’rith session featuring a
radio panel, Hall mentioned that SMN was toying with
the idea of taking orders for records via the 800 number
Wave listeners use to find out what songs were played.
More on that if and as it develops.

cONGRATS TO former WXKS-FM “Kiss 108" Boston
MD Susan O’Connell, who fulfilled her goal of landing
a label gig by moving straight to New York for Atlantic
... KMEL San Francisco has moved to 55 Francisco St.,
San Francisco, Calif. 94133; 415-391-1061.

Rap on an oldies station? Well, yeah, if you're
XTRA-AM “XTRA Gold” San Diego and you're big
fans of the Chargers. XTRA’s morning team of Paul
Bloom & Irv Harrigan convinced various team play-
ers to record the “Charger Strike Rap,” at the urging
of station cohort Crazy Dave. The lyrics have the

by Kim Freeman

New York, who offered a
two-year weekend con-
tract. It’s a choice zillions of small-market talents
would love to hgve, but not an easy one to make. Ste-
vens opted for Power 95 and will be heard there start-
ing next week.

ALBUM ROCKER WRCN Riverhead, N.Y., brings
Circus Magazine projects editor Gary Cee on as Sun-
day afternoon personality.

Kudos to WRQX “Q-107"" Washington, D.C., which
threw the first AIDS radiothon we've heard of and
raised more than $100,000 for research to cure and
prevent the disease. The Learn To Live 29-hour live
broadcast also served to educate the public on the af-
fliction ... Same praise goes to KYA/KSFO San
Francisco, which ran a successful AIDS Awareness
Week recently, full of fund- and consciousness-raising
efforts.

Bob Evans goes from one major classical station to
another by leaving mornings at WQXR-AM-FM New
York for the same shift at KFOU-FM St. Louis . ..
Phil Rappaport is the new promotions director at AC
outlet WPIX New York, which has a new TV spot bill-
ing itself as “Express 102" and featuring a bunch of
people roller-skating to the station. We missed the
perhaps subliminal message that it was a radio sta-
tion. Anyway, Rappaport brings a strong track record
from WWNK-AM-FM Cincinnati, where he handled
promotions for two years.

BUZZ BRINDLE makes two appointments as PD for
Empire State Radio Inc. Bill McSpirit joins rocker
WXTY “X-104" Ticonderoga, N.Y., and Jeff Lyons
joins the group as news bureau chief, based in the
Middlebury, Vt., offices of WIPS and WXTY.

QUAKE CREDIT: During his ‘“Live From Holly-
wood” reports to various affiliates, host James St.
James usually gossips about celebrities. During the
recent earthquake in Los Angeles, however, St. James
was called upon by subscribers and nonsubscribers
alike to report live on the rocky scene.

Joyce King takes over the 9-midnight portion of
KWLT San Diego’s “Moonlight Cafe.” She’s from
KODA Houston . . . Madeline St. James says she may
be “the girl who’s worked at the most stations” in one
career. Her record is now 20, and she wants to make
that 21. She’s currently working part time at KXTZ
Henderson, Nev., and her resume lists KLUC, KITT,
and KRAM, all in Las Vegas, plus 16 others. She’s
seeking a major-market top 40 gig and can be reached
at 702-564-3253.

Gerry House is not the only high-profile talent who
has been lured back to Nashville (where he joined
WSIX). WLAC-FM Nashville got Stephen Wesley
Bridgewater and Odgen The Butler back recently. The
duo left about a year ago to pursue other interests, then
came back to the purest interest of all—radio.
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ALBUM ROCK ™"~

5 g'_ Compiled (rom national album rock
o 55 ’;‘o sE ARTIST radio airplay reports. TITLE
TW | gl Q| XTI
F2 | 32 | | 20 LABEL
*& NO.1 * »
O s 3 | BRUCE SPRINGSTEEN BRILLIANT DISGUISE
COLUMBIA 1 weeks at No. One
S i
@) 7 3 | YES LOVE WILL FIND A WAY
ATCO
3 2 2 7 | REM. THE ONE | LOVE
4 1 1 7 | PINKFLOYD LEARNING TO FLY
COLUMBIA
ME IN
5 | 5 | 10| 6 | THECARS STRAP
ST,
®)| 12|18 5 RUSH TIME STAND STILL
SLIP
1 | o | 1| « | ENKELOV ONE
8 6 5 | 10 | DEFLEPPARD ANIMAL
THROWAWA
@ 1 [ [ « | Mghinccen 7
H MONKEY
0| 1|3 | 4 | JETHROTULL STEEL MO
aD| s | — | 2 | YES RHYTHM OF LOVE
ATCO
12|13 | 20 | 4 | LYNYRDSKYNYRD TRUCK DRIVIN' MAN
13| 14 | 15 | 8 | WHITESNAKE IS THIS LOVE
wl ]| 1a] 7 | JMELLENCAMP HARD TIMES FOR AN HONEST MAN
MERCURY
* & : FLASHMAKER * *U* o
5| NEWD | 1 BRUCE SPRINGSTEE TUNNEL
% | 24| 6 QEE,BE‘,ESM_'_T“ RAG DOLL
H
AD| a1 | a1 | 4 | ICEHOUSE CRAZY
18|18 | 17 | 8 | MELVINJAMES WHY WON'T YOU STAY
19| 17| 23| 5 | JIMOTHYB.SCHMIT BOYS NIGHT OUT
2 | 15|16 | 9 | HOOTERS SATELLITE
STING WE'LL BE TOGETHER
| - 2 A&M
2| u| | 1 | SQUEEZE HOURGLASS
B3| 7 6 g | AEROSMITH DUDE (LOOKS LIKE A LADY)
GEFFEN
FORCE 10
2|8 |3 |7 | RBH
AT BIG SKY
(Z5)| NEWp | 1 | ROBBIEROBERTSON SHOWDOWN
* % * POWER TRACK % %
37 | 38 | 7 | JOHN COUGAR MELLENCAMP CHERRY BOMB
MERCURY
@D| u | % | 3 | BODEANS ONLY LOVE
NEWD | 1| | BRUCE SPRINGSTEEN SPARE PARTS
@) 5|~ | 2 | STEE WINWOOD VALERIE
ISLAND
G| a1 | — | 2 | ETHROTULL FARM ON THE FREEWAY
CHRYSALIS
GD| 41 | — | 2 | SAMMYHAGAR EAGLES FLY
GEFFEN
32 | 22| 8 | 10 | JOHNCOUGAR MELLENCAMP PAPER IN FIRE
JIMMY DAVIS & JUNCTION KICK THE WALL
2 | — | 2 | om
3 | 3 |36 | 5 | THEBRANDOS GETTYSBURG
3% [ 33| u |6 | LOSLOBOS COME ON, LET'S GO
(36)| NEWp | 1 | THERADIATORS LIKE DREAMERS DO
7 |25 | 1| 8 | THECARS YOU ARE THE GIRL
3 | % | 29| 7 | BLLYIDOL MONY MONY
3 | 28 | 22 | 13 | GRATEFULDEAD HELL IN A BUCKET
NEW) 1 g&HgGEOIS TAGG | DON'T MIND AT ALL
a1 |38 |35 | 4 | PINKFLOYD ON THE TURNING AWAY
CRAZY C
42 39 37 5 aéggum RAZY NIGHTS
ROGER HODGSON YOU MAKE ME LOVE YOU
4 40 = 2 AGM
4 | — | 2 | NORTHERN PIKES THINGS | DO FOR MONEY
VIRGIN
85 % 21 6 CMO{EQB{AAGGER LET'S WORK
% | 27 | 26 | 9 | GLENBURTNICK FOLLOW YOU
47 31 28 9 VFVkENER BR%?D pa LITTLE LIES
48 | 20 | 9 | 10 | INSIDERS GHOST ON THE BEACH
M
NEW) | 1 | JOECOCKER UNCHAIN MY HEART
PPARD
50 | 45 | 42| 6 | DEFLEPPA HYSTERIA

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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awui CONTEMPORARY.

F W Sp Su F W Sp Su F W Sp Su
Call Format '86 '87 '87 '87 Call Format '86 '87 '87 '87 Call Format '86 '87 '87 '87 b S._ Compiled fron:l a natipnal
oS | X | £ s TITLE sample of radio playlists. ARTIS
KRTH-FM AC/cls rock 40 36 38 33  KKGO jazz 12 12 11 10 WLUP-AM album 5 7 12 19 g§ gg §§ ;fx) R, R — T
KLSX cls rock 31 36 33 30 WNUA AC/new age/
KLOS album 23 28 29 30 CHICAGO—(3) jazz 12 13 16 12 * % NO.1 * %
KNX-AM news 3633 30 28 T I urban 1215 15 12 || 1 | 6 | 7 | LUTILEUES ¢ FLEETWOOD MAC
KLVE Spanish 23 32 30 28 o0 o urban 79 17 86 g2 WM soft urban 11 12 14 12 ()| 5 | 10| 7 | DONTMAKEME WAIT FOR LOVE o KENNY G,
KMPC nostalgia 27 24 28 28 oo 55 68 57 g3 WMT classical 19 13 14 11 ARISTA 1.9625
K10Q soft AC 36 29 29 27 S T WIRC 1 Rock — 11 9 11 3 | 2 | 3 | 10| WHEN SMOKEY SINGS @ ABC
KFWB news 34 42 30 26 WLOO easy 6.3 62 53 53 W00 Sy 113 12 11 MERCURY 888 604-7/POLYGRAM
. T T Y WBMX-FM O urban 45 46 44 51 co e A 3 | LONELYIN LOVE & DAN FOGELBERG
KTNQ Spanish 33 23 31 23 ool . 2 37 38 41 3 121 FULL MOON/EPIC 34.07275/E.PA.
KTWV new age/AC/ o oe o a NASSAU-SUFFOLK, N.Y.—(12) ® I'VE BEEN IN LOVE BEFORE @ CUTTING CREW
. 16 19 25 27 WeKe cls rock 19 28 29 37 WORRNE] 7 | RcFsonzs
KZLA ]count 1.8 1'7 1'9 2'5 WLUP-FM atbum 46 51 37 36  WALK-AM-FM AC 6.1 58 45 63 6 A 1 12 DIDN'T WE ALMOST HAVE IT ALL & WHITNEY HOUSTON
— urban” 1'3 2'4 2'0 2'2 WYTZ top 40 27 27 27 35 WHTZ top 40 61 60 58 5.2 ARSTAN 9610
4 a6l & BREAKOUT © SWING OUT SISTER
——— o 1313 12 17 w;m)(( tsoftAAC 4.2 42 42 33 WBAB album 37435951 (D) 1216 s BREAKOUT  ivcram
Sy elow ock 14 11 9 15 WKe op 40 26 30 3.2 29 WBU AC 52 57 51 51 s |5 17 1 15 | onenearTaeaT o oRE R OB e
KDAY urban 12 16 18 15 WIMK oldies 33 24 29 29  WPU top 40 51 44 46 51 MOTOWN 1897
T OWRYR AC 23 23 26 29  WOR news/talk 39 43 38 42 g | 9 | 8 | g | THESTUFF THAT DREAMS ARE MADE OF & CARLY SIMON
KFI AC 13 14 12 14 X ARISTA 1-9619
KWKW Spanish 17 19 16 12 WOR AC 3735 30 27 WCBS-FM oldies 38 46 41 36 DOING IT ALL FOR MY BABY @ HUEY LEWIS & THE NEWS
KRTH-AM o"()iies 'g 'g 1.6 1'2 whD nostalgia 28 34 26 27  WQHT urban/top 40 2.8 36 3.4 36 10 6 4 130 L R eiveanisias1as THE
. DO WUSN country 29 31 33 26  WCBS-AM news 48 42 41 35 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON
KRLA oldies 12 13 15 12 11 |GG 11 | [JYSTCANT ST
KT ietStom 15 13 7 12 AT album 23 29 27 24 WHLI MOR 33 36 30 35 4A
AL Spanish 03 9 g WS top 40 30 27 25 22 WLTW AC 32 34 40 35 |(AD)| 14 | 18 | 10 | INMYDREAMS MHADSIAL L0 LER
T T wmag talk/var 16 17 22 19  WNEW-FM  album 29 39 32 34 NO ONE IN THE WORL o ANITA BAKER
RERC country R WABC talk 22 25 36 32 | B | 1| 9|13 | RAOMEED °
WINS 1 26 33 28 WHY DOES IT HAVE TO BE @ RESTLESS HEART
FOR WEEK ENDING OCTOBER 17, 1987 b e ; . §§ e LM Blule | RS
B-I" I ©Copyright 1987, Bilboard Publicatons, nc. No partof this WNSR soft rock 22 26 24 28 |(9)| 18 | 27 | 3 | BRILLIANT DISGUISE BRUCE SPRINGSTEEN
publication may be reproduced, stored in any retrieval system, or
I ®  transmitted, in any form or by any means, electronic, mechanical, WPAT-FM ZH) 29 22 13 26 21 34 3 %\ANJ)LE IN THE WIND ¢ ELTON JOHN
photocopying, recording, or otherwise, without the prior written WFAN sports 20 18 25 18
permission of the publisher. WLIR-FM album 21 22 33 18 [AD| v | 22 | 5 | SINCEIFELLFORYOU AL JARREAU
WCTO MOR 24 28 23 18
YOU ARE THE @ THE CA
HOT WGSM MOR 29 30 22 23 19 |2 | s | YOUAREINEGIR RS ]
WKJY AC 18 18 21 23 19| 15 | 15 | 8 | TOUCHOFGREY © GRATEFUL DEAD
™ LAL AT 16 1210 23 ::;vg F;OWER DIONNE WARWICK & JEFFREY OSBORNE
) z,_ Compited from national WNBC AC 29 18 23 22 20 | 16 | 12 | 16 | sustai.9s67
x i o radio airplay reports. WEIN MOR 11 11 18 13 g
0% |2 126 | sZ | ARTIST TITLE THAT'S WHAT LOVE IS ALL ABOUT MICHAEL BOLTON
T [2elZe 23T | Lo WRKS urban 20 16 14 12 @ 2 || s | BARW 7322
WQXR-AM-FM classical 10 12 16 12 * % % POWER PICK # % &
% NO.1 & WBLS utban 1017 1112 | 9| -1 THE TIME OF MY LIFE # BILL MEDLEY & JENNIFER WARNES
1 4 5 5 | MICHAEL JACKSON BAD i
EPC 1 week at No_One WPIX AC 179 8 11 @3)| 2 | 35 | 3 | SOMETHING IN YOUR EYES ® RICHARD CARPENTER
2 2 3 EXPOSE LET ME BE THE ONE WNCN classical 10 1.2 8 1o A&M 2940
BRISTA WNEW-AM var/bigband 19 10 1.0 10 33 | 3 5 BETCHA SAY THAT @ G. ESTEFAN/MIAMI SOUND MACHINE
3 6 6 6 gIARéDONNA CAUSING A COMMOTION ERICEY073%IVERA
o RESERVATIONS FOR TW @ DIONNE & KASHIF
4 1 1 | 12 | LISALISA&CULT Jam LOST IN EMOTION SAN DIEGO—(19) @] 5| — |2 ARISTA 1-9638 °
ANTWE TRY & DAN HILL (DUET WITH VONDA SHEPARD
P P B B T T KIQY easy 94 90 87 82 | 26 | 23 | 21 | 26 | GANTWETRY ( )
PAISLEY PARK KGB album 67 72 72 158 @ 10 _ 2 SPECIAL WAY KOOL & THE GANG
6 | 9 | n| g | JODYWATLEY DON'T YOU WANT ME KFMB-FM adult hits 72 15 11 10 MERCURY 888 867-7
= KKLQ-AM-FM  top 40 14 15 30 66 | 28 | 20 | 14 | 12 | LABAMBA #LOS LOBOS
7 |10 | 12| 7 | SWINGOUTSISTER BREAKOUT KF B AC o7 42 70 60 SLASH 7-28336/WARNER BROS.
MERCURY § o #* 4 % HOT SHOT DEBUT * % %
PRETTY POISON CATCH ME (I'M FALLING) KSON-FM country 43 43 58 59 %
8 [ M 1|6 | vron KSDO-AM  news/tak 63 60 68 57 |(23)] NEWp | 1 | VALERIE R SEYEWRRCE
9 7 7 | n | LEVERT CASANOVA XTRA-FM album 63 61 64 55 2 | 25 | 17 | 9 | HAPPYTOGETHER @ THE NYLONS
KIFM AC a1 41 31 39
WHITNEY HOUSTON DIDN'T WE ALMOST HAVE [T ALL
031211 wsm KCBQ-AM-FM  cls rock 23 39 33 39 | 31 [EIRSISEEE] 10 | BACKIN THE HIGHLIFE AGAIN LRI, 00
1 13 19 4 EICI;FANY | THINK WE'RE ALONE NOW KSDO-FM top 40 66 43 35 38 2 3 30 13 rsg?;%;_ gﬁyg/y&s&up‘o WHAT I'M LOOKING FOR ® U2
KPQP nostalgia 30 41 34 37 =
12 | 12| 13| 8 | NOEL = SILENT MORNING | yyy AC 2729 30 33 | R | 31 | 39 | 4 | LOSTINEMOTION ® LiSA LISA & CULT JAM
BANANARAMA I HEARD A RUMOUR XHRM urban 46 50 46 30 1L.0.U. M BE BE & CE CE WINANS
B8]89 | onoon KFSD classical 20 30 20 28 | ¥ [ %[5 |6 | MR
14 23 22 3 (?EAFFYEEARKER JR. | DON'T THINK THAT MAN SHOULD. . . KWLT AC 34 27 2_3 2_4 35 27 19 17 wéﬁy;gg}:?sAYER ¢ DANNY WILSON
; ; KGMG-AM-FM  cls rock 20 23 20 21
STEPHANIE MILLS YOU'RE PUTTIN’) A RUSH ON ME LONE Y
15 | 14 | 18 | 4 | g, S J XTRA-AM oldies 26 25 21 15 % | 2|2 |a| 80N, HEART
6 | 26 | 25 | 3 | GLENN JONES WE'VE ONLY JUST BEGUN KNX-AM news 22 19 15 13 37 | 36 | 32 | 5 | !HEARD ARUMOUR & BANANARAMA
JIVE XHIT album 7 6 9 13 LONOON 886 165-7/POLYGRAM
DONNA WIN B :
7| | 2| 4 | GONNASUMMER DINNER WITH GERSH KKOS AC 1215 11 12 | 38 [ 38 | 41 | 4 | LOVES AHOUSE enreros. ¢ FORCE M.D.'S
18 | 24 | 24 | 3 | KENNYG DON'T MAKE ME WAIT FOR LOVE 20 | 32 | 31 | 7 | ONLYINMYDREAMS © DEBBIE GIBSON
9 |16 | 1 | 10 | 4084080 e 0 | [ || WwoswmcR, *WADOA
BAD *
0| @ | — | 2 | WHITESNAKE HERE | GO AGAIN DO YOU HAVE YOUR a1 | a1 [ 50| 3 | BAD o en MICHAEL JACKSON
20 PET SHOP BOYS IT'S ASIN 44 | — | o | GUARANTEED FOR LIFE # MILLIONS LIKE US
21 25 3 EMI-MANHATTAN OWN COPY OF VIRGIN 7-99412
NATALIE COLE JUMP START MAYBE SOMEDAY ... @ SIMPLY RED
2| 2| 3| 13| NATALIECO BILLBOARD'S 1987/88 8 | 31 | 28 | & | Frxrraz 69448
RRIE S
23 | NEW) 1 IQSYTIAOR DAYNE TELL IT TO MY HEART COUNTRY MUSIC 8 | — 2 EPIC 34.-07282/E.PA ERGE
| DREAMED A DREAM
24 | NEWp | 1 | BILLYIDGL MONY MONY SOURCEBOOK? NEW) | 1 | !DREAMEDADRE NEIL DIAMOND
SING A COMMOTION & MADONNA
% | 28 l 29 | 4 | EUROPE CARRIE » @] s0 | — | 2 | cAus
i, . $27 (Includes postage and handling SIRE 7:25224/WARNER BROS
% | NEWp | 1 | THEOUAYS LOVIN' YOU A sppropiate sales tax 11 N & | 42 | 43| 3 | LDONTTHINKTHAT MAN SHOULD...  #RAY PARKER JR.
NGBIRD *
7 | 19 J 14 | 12 | LLcooL) I NEED LOVE Call TOLL-FREE 48 | 45 | 44 | 29 | SONGBIRD KENNY G.
o - TAGIOUS © TAJA SEVELLE
2% | NEW . | DE4A YOU AND ME TONIGHT 800-223-7524 RE-ENTRY LOVE IS CON
» VIRGIN : “n NeW York S[aIE‘ 2]2 7()4'7579, PAISLEY PARK 7-28257/REPRISE
2 | 17| 9 | 11 | MICHAEL JACKSON 1 JUST CAN'T STOP LOVING YOU s0 | 46 l 36 ] 17 | LUKA @ SUZANNE VEGA
L [ _
JELLYBEAN WHO FOUND WHO
30 21 17 13 CHRYSALIS QProducts with the greatest airplay gains this week. ® Videoclip availability.
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FEATURED
PROGRAMMING

WORI) OUT on Gotham’s streets
has two key execs leaving the ABC
Radio Network nest. Dick Carr,
Cap Cities veteran and ABC’s VP/
special programming for the past
year, is said to be leaving ABC un-
der amicable conditions. Carr re-
ported to John Axten; Axten, VP
ABC Radio Network for the past 12
years, is said to be leaving to possi-
bly begin his own company. Axten
will most likely remain in his post
through 1957 and then continue in a
consulting capacity at ABC through
1988.

There has also been a buzz that
ABC Radio Network and Global
Satellite Network will be going
their separate ways with 1988’s
first quarter. Barring any last-min-
ute snags, the opposite is true.

According to ABC president Aar-
on Daniels and Global president
Howard Gillman, the contract
terms are currently being renegoti-
ated, and both parties are expecting
an agreement in the near future.
“It’s been a fruitful partnership for
Global for the past three years,”
says Gillman, “and we're looking
forward to continuing it.”

Global has been involved in sta-
tion affiliation and station relations
all along under the previous ar-
rangement, but “clearance wasn’t
Global’s total responsibility,” ac
cording to Gillman. If an agreement
is reached, station clearance will be
solely a Global concern, and ABC
will concentrate on sales alone.
“Global and ABC will be maximiz- |
ing their efforts to do what each one
does best,” says Gillman. “Under I
senior VP/director sales Lou Se-
verine and VP market development
Bob Chambers, ABC has the best |
sales staff in radio, and we would be
happy to continue if the deal is

right.”
lite-delivered “Rockline,” “Power-

Sunday nigh:. October 18th, :s COUNTRYLINE USA. It's
one hour, live every Sunday at 8PM EST. Your listeners
| ask the questions, we'll play all the hits plus deliver
| zhe best prozretions in country syndication history.
| Jump on ‘he line. We guarantee
COUNTRYLINE USA will win for you!
For all the inside info, give us a call.

% v 1-800-345-2354
:ggwggr%xﬁg s sponsored bv: ${HOrmel

cuts,” and “Reelin’ In The Years”
and the disk-delivered “Let The
(Continued on next page)

ey kel ol ife Gy el | 'COming to America’s greates: country stations this
r

Party Artists. All Star Radio’s Ron
Stevens and Joy Grdnic turn their
hotel room into Party U. as they teach

the KTYD Santa Barbara, Calif., staff 3 ) MMJ%"”Z

how to party. The comedy team was
in town to share its “How To Party”

video with KTYD's listeners. When ; EI\\ TERT IV1\4ENT
COICRHED (R NS GRS D (1S | AN The Bellamy Brothers, November 22nd.

photo, Stevens said, ““I remember |
was sitting in a char, and everyone
was clustered around Joy, as usual.
The rest of them checked their names #1987 James PaLl Browre Entertainment
at the door and forgot to take them

home.

Esecvuive Poducer Dana Milkr.

Design: Ariype Publications, Culver City, CA
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(Continued from preceding page)

Good Times Roll.” Global is cur-
rently working on two new shows
for 1988, but Gillman is not saying
what formats are targeted. He does
say that ABC will sell them (and any
future Global project) when they
bow.

It’s unclear at this point what di-
rection ABC’s Special/Entertain-
ment Programming department will
take in the near future. It’s been
two years since Capital Cities took
the reins at ABC, and Daniels feels
that the transition period is past and
Network is now hitting its stride.

MLISIC

MARATHOMN COMVERNTION

SCHEDULE OF EVENTS

PANEL AGENDA

Thursday, October 29, 1988

College Radio: Present & Future—
An extensive ali-day workshop and symposium
covering the most crucial aspects of college radio
in the '80s and beyond.

Friday, October 30, 1987
“Discovery”

10:00 - 11:30 am
From Demo To Limo:
The Evolution Of New Artists
The New Artist And The Recording Process
Lawyers, Guns & Money:
Artist Management

11:30 - 1:30 pm

Keynote Address: Abbie Hoffman
Topic: Activism in the 1980s—
Music, Media & Society

1:30 - 3:00 pm
The Politics Of Dancing:
Music As A Social Force In The '80s
Surviving & Thriving As An
Independent Record Label
Reggae: Sitting Here In Limbo?

3:00 - 4:30 pm

Playing It Cool:
College Radio & The Alternative
Marketplace

The Retail Connection &
Independent Distribution

Cultural Meltdown: Integration Of
Non-Rock Music Into The Mainstream

4:30 - 6:00 pm
CASIO showcase of professional products, with
special guest. David Rosenthal of Cyndi Lauper’'s
band.
Getting By In A Material World:
Survival And Development Of The
Non-Commercial Artist

International Antist Development:
Non-Domestic Products & Persons

6:00 - 8:00 pm
Recording International Trade Committee
(R.1.T.C.) Meeting

Saturday, October 31, 1987
“Development & Marketing”

10:00 - 11:30 am
College Radio In The Community:
Force Or Farce?

Country Workshop

Swinging tnto The ‘90s:
The Shape Of Jazz To Come

HOTEL ACCOMODATIONS: Discounted rates ai the
Roosevelt Hotel and New York Helmsley

11:30 - 1:00 pm
The A&R Panel:
What's Wrong With This Tape?

Maximum Exposure:
Print Media's Role In Artist Development

The Rhythm Workshop:
Yo! Bum Rush The Panel

1:00 - 2:30 pm
Visual Marketing:
The Little Picture In The Big Picture

Commercial Radio 1997
Cutting Edge Or Dull Blade?

Music Publishing:
It's Not The Singer, It's The Song
2:30 - 4:00 pm
Successtully Marketing A New Artist—
Tying It All Together
Overseas Licensing
The Underground Video Workshop
New Artist In Performance
4:00 - 5:30 pm
The Antist Encounter &
Free For All

Metal Marathon:

A series of panels and workshops that focus on hard
rock and heavy metal as the serious musical and
culturai force that it is.

Friday, October 30, 1987

11: 00 - 12:30 pm

Keynote Address

12:30 - 2:00 pm

Hard Rock Artist Development
And Marketing: Forging Scrap Metal
Into Platinum

2:00 - 3:30 pm

Metal & Radio: Hell In Your Home

3:30 - 5:00 pm

Image vs. Substance: Is It The Look Or The Lick?

Saturday, October 31

10:00 - 11:30 am

Sheet Metal: The Role Of Media In Breaking
Hard Rock Artists

11:30 - 1:00 pm

Metal Crossover: New Breed Or Hip Hype?

1:00 - 2:30 pm

Hard Rock Artist Panel: Metal Zoo

“All Panels Subject To Change”

YOU MUST MENTION CMJ MUSIC MARATHON
TO RECEIVE DISCOUNTS.

AIRLINE DISCOUNTS: CALL United Airlines tor ultra-saver
tares ranging from 40% to 75% off reguiar coach farest!
Call from 7 30 AM to 11 00 PM 7 odays a week
{8001521-4041 Reter to account #7063-B toreceive discount

BB 10/87

REGISTRATION FORM

CMJ Music Marathon

Your reglairation entities you 10 three days of

pius, 3t no extra charge, snirance 1o Metal

o
Macathon, Collegs Day and the Marsthon Club Pass, entitling you 1o free entry to over 20 New York clubs for the duration ol the convention

(ploase print
NAME

TITLE

AFFILIATION

PHONE

ADDRESS
ACCOMODATIONS DURING MARATHON

ciTy STATE 2P

— s ___ $85 student rate.

t Check 1 Money Order

Incicate quantity and make Check or money order (non-refundsble) Payabis to CMJ Music Marathon
Check must sccompany raglatration form o provide the Tollowing credit card inlormation:

MasterCars 1 Visal ) Amerncan Express

Caranoider Name.

Expiration Date

Cara Number

Signature
Meu 1o CMJ Music Marsthon, 830 Willis Avenua Albertson. NY 11507

FOr mOre information On ShOWCASINg panels exhibiton space hospitaiity suitas advert

and ather 0P contact

Josnne Abbot Green {516) 248-9600

Special programming and long-
form music shows are not ABC’s
major revenue producer. Under-
standably, ABC's core is made up of
the various networks, in particular,
the Information Network. ABC cur-
rently counts 2,300 affiliated sta-
tions for all its programming.

Daniels’ view of special program-
ming is very specific. He says that if
the shows on the network are not
tops in the format, they’re better
dropped. It’s a view that he feels he
must have in order to maintain
ABC’s position and satisfy advertis-
ers, affiliates, and listeners. Pre-
sumably, an agreement would be a
vote of confidence in Global's pro-
ductions.

After a very strong first quarter,
and with equally strong fourth-
quarter projections, Daniels says
that the ABC Radio Network has
had a 25% growth rate in 1987. With
1988 an election year and with
ABC’s coverage of the Winter
Olympics, he is expecting an even
better showing next year.

STATISTICAL RESEARCH INC.
has announced that the 1988 RA-
DAR measurement of radio audi-
ences will incorporate three en-
hancements over previous RA-
DARs in the areas of sample size,
affiliates, and clearances.

The previous sample size of 8,000
respondents, measured over a 48-
week period, will be increased to
12,000 beginning in November. In
recent years, the network-audience-
estimate calculations have been
based on the average of two six-
month measuring periods. That
method will continue to be used for
audience data and commercial clear-
ance information. For network affil-
iate lists, however, only the most re-
cent six-month period will be used.

The change in the clearance infor-
mation is in the selection of the
weeks. The information base for
clearances will continue to come
from two selected weeks per year,
but instead of being selected from
six possible weeks in a six-month pe-
riod, the selection will come from 12
possible weeks in six months.

SRI president Gale Metzger says
that the developements reflect the
industry desire to focus on smaller
target groups and reduce sampling
error in that narrower focus.
Metzger notes that the develop-
ments significantly increase the
cost of the service and could not
have been implemented without
subscriber support. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Oct. 16-17, Prince, On The Radio, On The Ra-
dio Broadcasting, one hour.

Oct. 16-18, Smokey Robinson, Hot Rocks,
United Stations, 90 minutes.

Oct. 16-18, .38 Special /Eddie Money, Super-
stars Rock Concert Series, Westwood One, 90
minutes.

Oct. 16-18, New Edition, Star Beat, MJI
Broadcasting, one hour.

Oct. 16-18, Heart/Richard Marx, Rock Chroni-
cles, Westwood One, one hour.

Oct. 16-18, Cars, Rock Watch, United Sta-
tions, three hours.

Oct. 16-18, Aerosmith, Metalshop, MJ( Broad-
casting, one hour.

Oct. 16-18, Duke Fakir, Cruisin' America With
Cousin Brucie, CBS RadioRadio, three hours.

Oct. 16-18, Spinners, Motor City Beat, United
Stations, three hours.

Oct. 16-18, Statler Brothers, Country Today,
MJI Broadcasting, one hour.

Oct. 16-18, Guns'n'Roses,
Broadcasting, one hour.

Oct. 17-18, Marcells, The Rock Files, Creative
Radio Network, one hour.

Oct. 17-18, John Hiatt/Lone Justice, King Bis-
cuit Flower Hour, DIR Broadcasting, 60 min-
utes.

Oct. 18, Kenny Rogers, Countryline U.S.A.,
James Paul Brown Entertainment, one hour.

Oct. 18, Loverboy, Hitline U.S.A., James Paul
Brown Entertainment, one hour.

Oct. 18, Yes/George Harrison/Icehouse,
Powercuts, Global Satellite/ABC Radio Net-
works, two hours.

Oct. 18, Waylon Jennings, new release pre-
miere, Nashville Live, MCA Radio Network, 90
minutes.

Oct. 18, Eliane Efias, The Jazz Show With Da-
vid Sanborn, NBC Radio Entertainment, two
hours.

Oct. 18, Kitaro, Musical Starstreams, Frank
Forest Productions, two hours.

Oct. 19, Yes, Live From Los Angeles, Rock-
line, Global Satellite/ABC Radio Networks, 90
minutes.

Oct. 19, Cars, Line One, Westwood One, one
hour.

Oct. 19-25, Aerosmith: Up Ciose, MCA Radio
Network Special, two hours.

Oct. 19-25, Billy Joel, Classic Cuts, MJI
Broadcasting, one hour.

Oct. 19-25, Steppenwolf/Stevie Ray Vaughn,
In Concert, Westwood One, 90 minutes.

Oct. 19-25, Heart, part two, Off The Record
With Mary Turner, Westwood One, one hour.

Oct. 19-25, Yes, Rock Today, MJI Broadcast-
ing, one hour.

Oct. 19-25, Billy Joe Royal, Live From Gilley's,
Mutual Broadcasting, one hour.

Oct. 19-25, Force M.D., Special Edition,
Westwood One, one hour.

Metalshop, MJI

more

IT'S HERE! The all new
1987-88 COUNTRY MUSIC
SOURCEBOO

sonal managers. recording managers. recording companies and
- $27 00 [includes postage and handing)
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Order your copy now!
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YesterHits,,

Hits From Billboard 10 and

. You Light Up My Life, Debby
. Nobody Does It Better, Carly
. That's Rock 'N’ Roll, Shaun

. Boogie Nights, Heatwave, eric
. Keep It Comin’ Love, K.C. & the

. Brick House, Commodores, MOTCWN
. | Feel Love, Donna Summer,

. It's Ecstasy When You Lay Next To

. Star Wars Title Theme, Meco,
. Don't It Make My Brown Eyes

. To Sir, With Love, Lulu, eric

. The Letter, Box Tops, maLo

. gever My Love, Association, warNeEr
ROS.

. How Can | Be Sure, Young Rascals,

. Expressway To Your Heart, Soul

. It Must Be Him, Vikki Carr, LiBerTy
. Soul Man, Sam & Dave, stax
. Little Ole Man

. Gimme Little Sign, Brenton Wood,

. Your Precious Love, Marvin Gayz

. Rumours, Fleetwood Mac, warNer
BROS.
8 SimBIe Dreams, Linda Ronstadt,

. Aja, Steely Dan, asc
. Foreigner, aTLANTIC

" ROLLING STONE
. Anytime ...

. Shaun Cassidy, WARNER/CURB

. Chicago XI, Chicago, coLumsia

. | Robot, Alan Parsons Project arisTa
. Livin’ On The Fault Line, Doobie

. Diana Ross & the Supremes

. Sgt. Pepper’s Lonely Hearts Club

. The Doors, ELEKTRA
. Aretha Arrives, Aretha Franklin,
1

b Bgrds Greatest Hits, Byrds,
COLUMBIA

. Groovin', Young Rascals, aTLANTIC
. Headquarters, Monkees, COLGEMS
. Vanilla Fudge, atco

. Four Tops Greatest Hits, Four

. I'm Just A Country Boy, Don

. More To Me, Charley Pride, rca
. Love Is Just A Game, Larry Gatl n,
MONUMENT

. Once In A Lifetime Thing, John
. Roses For Mama, C.W. McCall,
. East Bound And Down/(I'm Just

. Let Me Down Easy, Cristy Lane, s
. The Wurlitzer Prize (I Don’t Want

. It's Ecstasy When You Lay Down

. Back In Love Again, L.T.D., aam
. Dusic, Brick, maLaco
. Do You Dance Pt.1, Rose Royce

b Shake It Well, Dramatics. asc
. If You're Not Back In Love By

. Star Wars Theme/Canting Band,

. Brick House, Commodores, MOTOWN
. Boogie Nights, Heatwave, epiC

OV ® N U AWwWN

20 Years Ago This Week
POP SINGLES—10 Years Ago

Boone, WARNER/CURB
Simon, ELEKTRA

Cassidy, wARNER/CURB

Sunshine Band, 1k

CASABLANCA

Me, Barry White, 20TH CENTURY

MILLENNIUM
Blue, Crystal Gayle, uniTED ARTISTS

POP SINGLES—20 Years Ago

ATLANTIC

Survivors, CRIMSON

(Uptight-Everything's Alright), Bill
Cosby, WARNER BROS.

DOUBLE SHOT

& Tammy Terrell, TamLa

TOP ALBUMS—10 Years Ago

ASYLUM

Love You Live, Rolling Stones,

Anywhere, Rita
Coolidge a&m

Brothers, waRNER BROS.

TOP ALBUMS—20 Years Ago

Greatest Hits, Diana Ross & the
Supremes, MOTOWN

Band, Beatles, cariToL

ATLANTIC

Tops, MOTOWN

Heaven's Just A Sin Away,
Kendalls, ovation

Williams, aBc/00T

Wesley Ryles, asc/D0OT

POLYDOR
A) Redneck In A Rock And Roll
Bar, Jerry Reed, rca

To Get Over You/Lookin’ For a
Feeling), Waylon Jennings, rca

Blue Bayou, Linda Ronstadt, asyLum

SOUL SINGLES—1D Years Ago

Next To Me, Barry White, 20tn
CENTURY

WHITFIE|

Monday, Millie Jackson. spRING
Do Ya Wanna Get Funky With Me,
Peter Brown, pRrive

Meco, MILLENNIUM

www americanradiohietorv com
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Desert Roses. WCAO Baltimore PD Johnny Dark oversees the success of
various shenanigans following the Desert Rose Band's recent performance in
Washington, D.C. Shown, from left, are band members John Jorgenson and
Chris Hillman; Dark; group members Jay Dee Maness, Steve Duncan, Bill
Bryson, and Herb Pedersen; and Nobert Nix of Century City Artist Management.

Hot Nights In 4D. The crew from crossover outlet WQHT “Hot 103" New York
gets crazy during one of the Saturday night live-broadcast parties Hot 103 holds
each week at local club 4D. In the back row, from left, are 4D's Cornelis Craane;

Hot 103's Frank Cruz, PD Joel Salkowitz, and Anne St. Claire; 4D’'s Dr. Flume;
and a club drummer. In front, from left, are a 4D dancer, Atlantic recording artist
Debbie Gibson, 4D DJ Scott Blackwell, Hot 103's Sandy Weintraub and Steve
Ellis, and two partygoers.

Keeping Cool. Def Jam/Columbia artist L.L. Cool J makes an appearance at
Milwaukee's Mainstream Mega Store, where WLUM ““Hot 102" showed up in
promotional force. Standing, from left, are a Mainstream employee; store owner
Jim Peterson; WLUM's Bobby Wroblewski, Gary Young, Shannon Novak, and
James Edwards; and L.L. Cool J's road manager. Seated, from left, are Cut
Creator and L.L. Cool J.

Waite-ing On Friends. John Waite,
center, delivers copies of his latest
album to buddies at album rocker
WYNF Tampa, Fla. Posing with Waite
are assistant PD Charlie Logan, left,
and midday talent Russ Albums.

BE CONSLH Y
0
Bl OUR REIGHL 3
BLpLEASE BE QUIET

N

Quiet Moments. WHTZ “Z-100" New
York afternoon talent Magic Matt Alan,
left, makes a vain effort to get

screaming comic Sam Kinison to falt in

Strike? What Strike? KFMB-AM San Diego digs up an old but still timely
promotion with its Fantasy Football Game broadcast. Used previously in 1982, this
year's fake broadcast took place in the parking lot outside San Diego Stadium,
where the Chargers and the Seahawks rallied scab teams and KFMB fans had
line with Z-100's typically quiet ways more fun with fictitious commentary provided by Dan Fouts' father, Bob Fouts, and
during the station’s fourth anniversary local sports play-by-play man Al Coupee. Shown are listeners vying for Skybox
bash. seats, hot tickets that provided a better view of the tailgate parties.

THE DICK JAMES ORGANIZATION

dejamus,inc.

dejamus california inc.
THE CREATIVE INDEPENDENT PUBLISHER

nashlon music inc.
nashlon california, inc

James House / Salisbury Place
Upper Montagu Street

london W1H 1€J
€ngland / 01-486-5838
telex 27135

Stephen James ~ chairman

1438 North Gower Street
Los Angeles

California 90028
213~ 469~1940

63 Music Square €ast
Nashville, Tennessee 37203
615-320-7870/telex 534038
fax 615~327-1714

Arthur Braun-~U.S.general manager
Patrick Finch~creative manager nashville
Mike Sikkas~creative manager Los Angeles
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PROMOTIONS

This week, Promotions begins an
occasional feature that takes an
in-depth look at some of the most
high-profile stations—how they
got there and stay there. This
week's focus is on KSHE St. Louis
and its director of marketing and
promotion, Jim Marchyshyn.

WHEN Jim Marchyshyn came to
St. Louis heritage rocker KSHE
two and a half years ago, the sta-
tion had recently been acquired by
Emmis and was in need of an im-
age update. His first order of busi-
ness was to get out the message,
‘““Hey, we've been here for 20
years, and we're still here!”” Mar-
chyshyn’s perception of the ‘“Rock
of St. Louis” was and is that it’s a
full-service rock station—and he
wants to carry that full-service
message through in all promotion-
al aspects.

“We have been a part of the
community for a long time,” says
Marchyshyn, '‘and remaining a
strong and ongoing community
presence is key to this station’s po-
sitioning.”

Marchyshyn admits that he has
a substantial promotional budget
to work with. The station is consid-
ered to be a major part of the Em-
mis chain and is treated as such.
He also admits—with a laugh—
that he always wants more. He
adds, however, ‘‘Although I be-
lieve that if we thought we really

Jim Marchyshyn, KSHE St. Louis
director of marketing and promotion.

needed it, we could get more, T al-
ways try to remember that many
of the promotions. and, in particu-
lar, the promotional impacts we
want to make, are things that mon-
ey can’t buy.

Half of the KSHE promotional
budget goes for advertising, pri-
marily outdoor, television, and
some print. Major sports arenas
and other public venues are a pop-
ular KSHE target. “We go where
our listeners are,” says Marchy-
shyn. The station has capitalized
on the popularity of softball in St.
Louis and has made sure that
KSHE billboards are prominent at

all the area’s major fields.

The station also runs two race
cars each season in Stock and in
Formula Atlantic. Marchyshyn
feels that not only is a competitive
race car a ‘“hip rolling billboard,”
but that the cars and their drivers
make for a very effective anti-
drinking/driving campaign.

The other half of the budget is
split equally between community
service events and ongoing small-
er promotions: sweat shirts, small-
trip giveaways, area remotes, and
the like. Marchyshyn is constantly
pursuing sponsors to underwrite
major promotions and to beef up
that one quarter of his budget that
fuels the ongoing promotions.

Anheuser-Busch joined the sta-
tion this year to send the morning
show and 10 Jisteners to Jamaica
for a week. With sponsorship,
KSHE has been able to do the
yearly weeklong remote and devel-
op it into a highly visible communi-
ty event.

Marchyshyn is not a big believer
in high-price giveaways. Although
the station has given away a
$25,000 IROC Camaro and a few
large cash prizes, he prefers the
smaller promotions that satisfy his
goal of maintaining an ongoing
community presence. He would
much rather load the station van
with coffee and donuts and feed
St. Louis Cardinal fans waiting all
night to purchase World Series
play-off tickets.

Marchyshyn says, “Missouri is

the Show-Me State. The position
we're in necessitates ongoing pro-
motions that go out and meet the
audience.” He likes to have a lot of
people win something. His guide-
lines are simple: ‘‘Keep promo-
tions fun, keep contests simple,
and make sure the station remains
accessible.”

The depth of KSHE’s presence
in the St. Louis market is probably
best exemplified by the success of
KSHE’s unique Schtuff Store. The
retail outlet in the station’s old
studios carries a complete line of
clothing and specialty items with
the KSHE logo and/or pig mas-
cot—"‘Sweatmeat.”

This outgrowth of the T-shirt
giveaway grossed more than a mil-

lion dollars last year. The KSHE
items are also sold wholesale to
126 outside retailers in a 90-mile
radius of the station. Spurred by
that success, the station started up
a mail-order division last year. The

/4 .

y&ilee.

station’s merchandising efforts
net KSHE $150,000 in '86.

There’s no greater ongoing pro-
motion than having a million dol-
lars’ worth of KSHE clothing be-
ing worn around town.

PETER J. LUDWIG

NEW YORK McGhan Radio Pro-
ductions of Los Angeles is taking
its successful “Live From Holly-
wood” concept to Nashville this
week to bring eight country sta-
tions into the thick of activities sur-
rounding the Country Music
Assn.’s annual awards ceremony
there.

Stations participating in “Live
From Nashville” are WUBE Cincin-
nati; WQIK Jacksonville, Fla.;
WKSJ Mobile, Ala.; WBOS Boston;

Stations To Air ‘Live From Nashville’

CMA Awards Coverage Set

WDAF Kansas City, Mo.; WIL St.
Louis; WQYK Tampa, Fla.; and
KKCS Colorado Springs, Colo. Per-
sonalities from each will broadcast
live from the Union Station Hotel,
where country celebrities will roam
from one station’s broadcast booth
to the next.

Stars scheduled to drop by for in- |
terviews include the O’Kanes, Ro-
seanne Cash, T.G. Sheppard, Steve
Wariner, Barbara and Louise Man-
drell, and Lee Greenwood. |
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Get your creative juices flowing and enter your original composition(s) in
1 or more of our 7 song categories. See your participating record store or
dealer for complete details and entry forms, or write to:

TDK Billboard Song Contest, P.O. Box 69200, Los Angeles,

California 90069.

The Word On Prizes Music to our ears could be money in your pockets in
any of these 7 categories: Rock, Pop, Jazz, Country, Latin, Gospel,
Rhythm & Blues

GRAND PRIZE: (1) $25,000 Cash, a Publishing Contract and your song
may be recorded by Capitol Records.

1ST PRIZE: (1 for each category) $5000 Cash

2ND PRIZE: (3 for each category) Tascam Porta Two Ministudio

3RD PRIZE: (1,000 for each category) TDK SA-X 90 quality audio cassette.

www americanradiohistorv com

WRITE THE SONG THAT MAKES
THE WHOLE WORLD SING.

The Word On Entering This could be your lucky break! Enter the TDK
Billboard Song Contest and enter the heart of the recording ®dustry. You
could win to the tune of $25,000, a Publishing Contract, plus your
song may be recorded on Capitol Records, or you may win one of
thousands of other great prizes.

You may have already written the song. You may be writing it now. And it
could change your life. Our Blue Ribbon judges include Eddie Van Halen,
Dwight Yoakam, Julio Iglesias, Tammy Wynette, George Benson, David
Foster, Andrae Crouch, and Mtume. They will hear and judge your songs.
Just lay down a track in your living room on a quality audio cassette. Then
submit it with a copy of your lyrics.
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New Orleans Market Offers Diverse Music Mix

BY CHARLENE ORR

DALLAS In New Orleans, con-
temporary listeners are the big
winners when the Arbitron-sweep
smoke clears. This city, historical-
ly a hub for roots-oriented blues
and jazz, is inhabited by an audi-
ence that knows its music and its
tastes.

Bobby Reno, PD of classic/al-
bum rocker WCKW, characterizes
the market as “very diversified.”
‘““We have a very large rhythm-
and-blues population as well as a
large heavy metal group. When
you grow up here and decide your
musical direction, you find music
has something to do with every
event in this town. When some-
body dies, we play music.”

As in other markets, a sampling
of nearly every type format is
available, although many of the
formats are hybrids. Two unique
factors make the Mardi Gras city
an interesting study.

First, New Orleans has a 50%-
60% ethnic population, and urban
radio rules with a audience that in-
cludes hefty nonblack listenership.

The second factor is that New
Orleans has no strong album rock
station for males 18-34. The closest
outlet to a mainstream rocker is
WCKW, which pulled a 2.8, 12-plus
share in the spring 1987 Arbitrons.
WCKW’s playlist is made up of ap-
proximately 80% classies, but this

station is different from other
classic rock approaches in that in-
stead of heavily rotating the well-
known Rolling Stones and Who
songs, Reno programs the funkier
hits of the Allman Brothers and
Albert Collins. This mix makes one
wonder if a straight album rock
station could survive in the New
Orleans environment.

WQUE and WYLD are market
leaders. Rod Burbridge, VP/GM
of WYLD, says, “Album rock isn’t
dominant here because our city’s
males like to boogie. Go to a res-
taurant or nightclub here—one not
necessarily black, and you’ll hear
95% urban music. Everyone knows
the words, not just the blacks.”

WYLD, an adult-oriented urban,
fights a continuous ratings battle
with WQUE, a more teen-oriented
top 40/crossover outlet. WYLD
only loses in 12-plus, though. It re-
mains on top in its target demo of
18-34 adults.

Lately, the battle has become
more fierce as racial issues begin
to arise. WYLD’s Burbridge says
he accepts, but does not quite un-
derstand, WQUE’s marketing
standpoint of playing the urban
music without doing anything for
the black community. He says that
WYLD makes it a point to be out in
the streets covering topics like
Black History Month.

WQUE PD Jay Stevens says,
“It’s sad, but it’s true. Our com-

petitor is trying to make this rat-
ings game into a racial issue, say-
ing they're the only true black sta-
tion. That’s not true. We have just
as many blacks as whites [work-
ing] here. Since we're No. 1, 12-
plus, we know what New Orleans

“To be successful
here, you have to
play urban music’

people want to hear. A station
that’s going to be successful here
has to play a lot of urban music.”

WQUE has positioned itself be-
tween the market’s only top 40,
WEZB “B-97,” No. 3 overall with a
9.6 in the spring Arbitrons, and
WYLD, which pulled a 12.2 overall
in the same book. WQUE drew a
13.2, 12-plus during that sweep.

“When we put this format on a
year ago, we felt there was a hole
in the market for a top-40-leaning
urban station,” says Stevens. “A
situation [developed] between the
very black WYLD and the very
white WEZB. We came on the air
with the intention of playing the
best of both. We went from a lily
white, male-oriented station to a
female-oriented top 40 urban, and
we went to No. 1.”

The city’s truest top 40, WEZB,
has been in the format since 1979.

It is programmed by Shadow Ste-
vens, who came from the opera-
tions manager post at WHTZ “Z-
100" New York.

By having no direct competition,
Stevens says he’s a little freer to
pursue new promotion and events.
“We're very visible in the top 40
community. In fact, there’s a say-
ing going around that whenever
more than six people are gathered,
B-97 is there,”” Stevens says.

His programming philosophy to
“be the most exciting, most ener-
getic, most mass-appeal, 12-34-tar-
geted’’ station translates into a
fairly conservative top 40 playlist,
with a rock edge.

Because of WEZB’s rock flavor,
it shares top 40 audiences with
WQUE, WCKW, and WRNO, a top
40/album rock station and the old-
est FM in the market. WRNO’s
rock image is cemented with a hef-
ty schedule of concerts. Station
PD Michael Costello says, ‘“We get
David Bowie, Steve Winwood, and
all the oldies concerts. You could
say we're really more album rock
than any other station in New Or-
leans, except WCKW, which is lo-
cated far out of the city. When we
came on the air 20 years ago, there
were two types of FM music, beau-
tiful and underground. WRNO has
never been heard in an elevator.”
The station has pulled 4.9, 12-plus
ratings in the spring book.

The top programmers agree,

any time fierce battles for cume
base heats up, the audience wins.
Bob Mitchell, PD at WLTS, the
city’s leading AC station, is a New
Orleans native. He says he doesn’t
remember a time when competi-
tion has been so stiff. “Because of
the fragmentation of formats,
we're all going after the same de-
mographic pie and advertising dok:
lars. The economy is down in a
market where advertisers would
buy four and five stations deep.
Not so now. If you’re not No. 1 or 2
in your format, you have to draw
higher ratings just to break even.
What this translates into for New
Orleans is that we have to offer
better product. But, we have to
take a lesser profit. Let’s face it—
that’s all right with the audience.
They don’t want to hear commer-
cials anyway. Unfortunately, if
they don’t hear commercials, they
also won't hear music.”

All the programmers predict an
upswing in the economy and in
new advertising dollars for the
New Orleans station. They sport a
pervasive attitude that New Or-
leans will be ‘““back in the roses
again’’ as soon as its work force di-
versifies after the oil industry
crash. Many of the stations have
helped support the efforts to at-
tract new business to the area. For
instance, WYLD ran a campaign to
pursuade officials to build a pur-
posed NASA base there.
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1 The Word On TDK Whether you're into Jerforming arts or just the art
| of listening, you'll find no finer recording tape than TDK. Our new SA-X
Y formulation is on the cutting edge of the atest digital recording

REFERENCE STANDARD CASSETTE MECHANISM
e cs EMCE EDRMDARD

| technology.

our word on it.

HIGH RESOLUTION

HAUTE FINESSE DE REPRODUCTION

TDK is the world's leading manufacturer of audio/video cassettes and floppy disk products.
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As the official tape of the Song Contest, it's ready for a dynamic new
generation of music. Once you try it, you'll be convinced that no other
audio cassette optimizes performance like TDK SA-X. You have

90 @TDK THE ART OF PERFORMANCE.

1987 TDK Electronics Corp.
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PLATINUM—Stations with a weekly cume
H audience of more than 1 million.
I 4 GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
OCTOBER 17, 1987 ™ audience between 250,000 and 500,000.
4 U (o) OS ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADI TATION
6 19 Bruce Springsteen, Brilliant Disguise 12 14 Michael Jackson, Bad A29 — Swing Out Sister, Breakout 10 11 Bee Gees, You Win Again 19 24 Bill Medley & Jennifer Warnes, (1've
17 21 Billy Ido?, Mony Mon 13 15 U2, Where The Streets Have No Name A30  — Cutting Crew, I've Been In Love Befor 11 12 LeVert, Casanova 20 23 Swing Out Sister, Breakout
18 23 Expose, Let Me Be T%e Dne 14 17 Fleetwood Mac, Little Lies A — Michael Boiton, That's What Love Is A 12 13 Pet Shop Boys, II's A Sin 21 25 Behn%a Carlisle, Heaven Is A Place 0
9 29 Pet Shop Boys, [t's A Sin 15 18 Tiffany, | Think We're Alone Now A — Rerosmith, Dude (tLooks Like A Lady) 13 14 Tiffany, | Think We're Alone Now 22 EX  Bruce Springsteen, Briliant Disguise
20 22 U2, where The Streets Have No Name 16 23 Billy Idoi, Mony Mony A — Jody Watley, Don't You Want Me 14 16 Gloria Estefan & Miami Sound Machine, 23 EX Fleetwood Mac, Little Lies
21 23 Kenny G., Don’t Make Me Wait For Love 17 19 The Cars, You Are The Gir! 15 18 Bon Jovi, Edge Of A Broken Heart 24 EX Jody Watley, Don't You Want Me
22 27 Cutting Crew, t've Been In Love Befor 18 22 Kenny G, Don't Make Me Wait For Love 16 19 Swing Qut Sister, Breakout 25 EX  Pretty Poison, Catch Me (I'm Falling)
23 EX REO Speedwagon, In My Dreams 19 10 Whitney Houston, Didn't We Almost Hav 17 20 Pretty Poison, Catch Me (I'm Faliin A — Taylor Dayne, Tell It To My Heart
e 24 35 Bill Mediey & Jennifer Warnes, (I've 20 26 Swing Out Sister, Breakout 18 21 Belinda Carlisle, Heaven Is A Place A — Stevie Wonder, Skeletons
3 B0 Suing Ot Skt Srear BB e oo The Lok 335 Keomy's. Dovt Make Mo Wat or Lo A Deldcibaves
. win| ut Sister, Breako rince, 0 e Lool enny -y | 0n ake Me I f ve — - S, U
New York X P'_D': Larry Berger 27 32 Belin%a Carlisle, Heaven Is A Place 0 23 30 Belinda Carlisle, Heaven Is A Place 0 21 29 Bruce Springsteen Brilliant Disguise EX EX Cutting Crew, I've Been In Love Befor
1 1 Whitney Houston, Didn't we Almost Hav 28 30 Great White, Rock Me 24 29 Bill Mediey & Jennifer Warnes, (I've 22 8 Whitney Houston, Didn't We Almost Hav EX EX Debbie Gibson, Shake Your Love
2 6 Michael Jackson, Bad . 29 33 Loverboy, Notorious 25 28 Debbie Gibson, Shake Your Love 23 23 Noel, Silent Morning EX EX Kenny G., Don't Make Me Wait For Love
3 3 Whitesnake, Here | Go Again 30 34 Mick Jagger, Let's Wark 26 12 The Whispers, Rock Steady Washington P.D.: Mark St. John 24 24 Heart, Who Will You Run To ) EX EX ABC, The Night You Murdered Love
4 2 Los Lobos, La Bamba . 31 EX Richard Marx, Shouid've Known Better 27 31 Bruce Springsteen, Brilliant Disguise 4 . s ' 25 30 Bill Mediey & Jennifer Warnes, (I've EX EX Wendy And Lisa, Waterfall
5 4 Lisa Lisa & Cult Jam, Lost In Emotion 32 EX Poison, | Won't Forget You 28 X Richard Marx, Should've Known Better 1 1 Whitesnake, Here | Go Again 26 EX Los Lobos, Come On, Let's Go
6 5 Bananarama, | Heard A Rumour 33 EX Gloria Estefan & Miami Sound Machine, 29 EX  Hooters, Satellite 2 2 Bananarama, | Heard A Rumour A2] — Debbie Gibson, Shake Your Love
7 B Levert, Casanova 3 EX S%ueeze Hourglass 30 EX  Mick Jagger, Let's Work 34 Dan Hill (Duet With Vonda Shepard), C A28 — Taylor Dayne, Tell It To My Heart
8 7 Dan Hill (Duet With Vonda Shepard), C 35 EX REM. The One | Love A — The Other Ones, Holiday 4 5 LisaLisa & Cult Jam, Lost In Emation A29 — Fleetwood Mac, Little Lies 0 d J
9 13 Madonna, Causing A Commotion A —  Stevie Wonder, Skeletons A —  The Jets, | Do You 5 6 Europe, Carrie 30 EX  Wa wa Nee, Sugar Free
10 10 Europe, Carrie A — Wa Wa Nee, Sugar Free A — Poison, [ Won't Forget You 6 7 LeVert Casanova A — Stevie Wonder, Skeletons
11 18 Tiffany, | Think We're Alone Now A —  Michael Bolton, That’s What Love is A A — Squeeze, Hourglass 7 9 Prince, U Got The Look EX EX REO Speedwagon, In My Dreams
12 14 Billy Idol, Mony Moréy e A — Yes, Love Will bind A Way EX EX Sting, We'll Be Together 8 3 Whitney Houston, Didn't We Almost Hav
13 22 Bruce Springsteen, Brilliant Disguise A —  Los Lobos, Come On, Let's Go 9 10 Madonna, Causing A Commotion |
{g lg ary\%ke robinsonwggesﬂéarﬁbga( o : - ge"dyv:\'"d DL‘;;z,vwlatertall }(l) H al" Mfdley &&J]ghnnl'l‘er Wa[v)ngs, Sltvxn 3 Detroit P.D.c Brian Patrick
ichael Jackson Wr iledah Garrett, _ teve Winwood, Valerie uey Lewss e News, Doin, i
16 16 Noel, Silent Morning A — Jody Watley, Don't You Want Me 12 13 Cuvi(y)sity Killed The Cat, Mlsfitg ] 1 1 Lisa Lisa & Cuft Jam, Lost tn Emotion
17 12 ABC, When Smokey Sings EX EX Timothy B. §chmn, Boys Night Out 13 14 Michael Jackson, Bad 2 3 John Cougar Mellencamp, Paper In Fire
18 21 Ex?ose, Let Me Be The One EX EX The Kane Gang, Motortown 14 16 Swing Out Sister Breakout J) = 3 2 Prince, U Got The Look
8 1 dimbmesbeee | g seth ot dalie s B it fE e,
[l , Jum| r ing, We e logether W , LI 4
21 27 Swing Qut Sister, pBnaakuut EX EX Anitg Baker, No O%e In The World N\ 17 20 Los Lobos, Come On, Let's Go : L Oie |inn 6 7 Michael Jackson, Ba
22 25 Prince, U Got The Look EX EX Starship, Beat Patrol Philadelohi - Charli 18 '8 Richard Marx, Don't Mean Nothin Chicago P.D.: Ric Lippincott 7 8 Heart, Who Will You Run To
23 17 Madonna, Who's That Girl fladelpma P.D.: Charlie Quinn 19 21 U2 Where The Streets Have No Name 12 Prince, U Got The Look 8 10 Madonna, Causing A Commotion
24 19 TPau, Heart And Soul 1 4 LisaLisa & Cult Jam, Lost In Emetien 20 26 Billy Idol, Mony Moné 2 1 Whitesnake, Here | Go Again 9 9 Anita Baker, No One In The World
A25 — Jody Watley, Don't You Want Me 2 2 John Cougar Mellencamp, Paper In Fire 21 15 ABC, When Smokey Sings 3 4 Tiffany, | Think We're Alone Now 10 11 Natalie Cole, Jump Start
26 29 Bill Medley & Jennifer Warnes, (I've 3 5 Madonna, Causing A Commotion 22 24 Noel, Silent Morning 4 3 Whitney Houston, Didn't We Almost Hay 1 13 Euroge, Carrie
27 30 Debbie Gibson, Shake Your Love 4 3 Prince, U Got The Look 23 27 Belinda Carlisle, Heaven Is A Place O 5 9 Billy Idol, Mony Mony 12 12 Ray Parker Jr. 1 Don't Think Tha: Ma
28 20 The Whispers, Rock Stead 5 7 Billy Idol, Mony Mon: 24 25 Kenny G, Don't Make Me Wait For Love 6 5 Europe, Carrie 13 14 Kenny G., Don't Make Me Wait For Love
29 24 Jellybean featuring Elisa Fiorillo, W 6 9 Michael Jackson, Ba 25 30 Expose, Let Me Be The One 7 7 Bananarama, | Heard A Rumour 14 15 Fleetwood Mac, Little Lies
A30 — Stevie B., Party Your Body 1 o ‘ F " 7 6 Heart, Who Will You Run To 26 22 The Whispers, Rock Steady 8 6 Los Lobos, La Bamba 15 18 Swing Qut Sister, Breakout
A — Belinda Carlisle, Heaven Is A Place O 8 1 Whitesnake, Here | Go Again 27 18 Bon Jovi, Edge Of A Broken Heart 9 12 Fleetwood Mac, Little Lies 16 16 Donna Summer, binner With Gershwin
B PD.:S J hi 9 10 Fleetwood Mac, Little Lies 28 EX Bruce Springsteen, Briltiant Disguise 10 8 Michael Jackson With Siedah Garrett, 17 19 Los Lobos, Come On, Let's Go
oston :D.; Sunny Joe White 10 1 LeVert, Casanova 2 EX Richard Marx, Shouldve Known Better 1 14 Natalie Cole, Jump Start 18 20 Bill Medley & Jenniter Warnes, (I ve
s 1 2 Lisa Lisa & Cult Jam, Lost In Emotion 11 12 Swing Out Sister, Breakout 30 EX Debbie Gibson, Shake Your Love 12 20 Michael Jackson, Bad 19 24 REO Spe wa%on, In M( Dreams
2 3 Prince, U Got The Look 12 13 Bon fovi Edge Of A Broken Heart A — The Jets | Do You 13 10 Bon Jovi, Edge Of A Broken Heart 20 26 Bruce Springsteen, Brilliant Disguise
3 7 Madonna, Causing A Commotion 13 17 turope, Carrie A — Steve Winwood, Valerie 14 22 Madonna, Causing A Commotion 2] 27 The Cars, You Are The Girl
4 6 Expose, Let Me Be The One 14 21 Bruce Springsteen, Brilliant Disguise A — Stevie Wonder, Skeletons 15 16 Pet Shop Boys, If's A Sin 22 28 Marlon Jackson, Don't Go
5 5 Heart, Who Will You Run To 15 15 The Cars, You Are The Girl A — Poison, | Won't Forget You 16 24 LeVert, Casanova 23 29 Taja Sevelle, Love Is Contagious
wy” ﬂm 6 10 Michael Jackson, Bad 16 18 U2, Where The Streets Have No Name A — George Micheal, Hard Day 17 18 Expose, Let Me Be The One 24 33 Steve Winwood, Vaierie
7 8 Anita Baker, No One In The World 17 14 Natalie Cole, Jump Start 18 11 Fa?oﬂoys & The Beach Boys, Wipeout 25 31 Cutting Crew, I've Been In Love Befor
K 0.M.: St Kingst: 8 13 LeVert, Casanova 18 8 Bananarama, | Heard A Rumour 19 28 Cutting Crew, I've Been In Love Befor 26 6 Whitesnake, Here | Go Again
New Yor ks T LA 39 Donna Summer, Dinner With Gershwin 19 22 Pet Shop Boys, it's A Sin 20 13 Debbi Gison, Only n My Dreams 27 17 Smokey Robinson, One Heartbeat
1 5 Michael Jackson, Bad | 10 12 Michael Boiton, That's What Love is A 20 24 Tiffany, | Think We're Alone Now 21 30 REO Speedwagon, In My Dreams 28 21 Huey Lewis & The News, Doing 1 All F
2 1 Whitney Houston, Didn’t We Ajmost Hav 11 16 Noel, Silent Momm% 21 23 Expose, Let Me Be The One 22 15 Madonna, Who's That Girl 29 32 Richard Marx, Should've Known Eetter
3 3 Whitesnake, Here | Go Again . 12 18 Fleetwood Mac, Little Lies 22 25 Kenny G., Don't Make Me Wait For Love 23 31 Squeeze, Hourglass 30 34 Gloria Estefan & Miami Sound Machine,
4 4 Lisa Lisa & Cult Jam, Lost In Emotion 13 20 Swing Out Sister, Breakout 23 27 Hooters, Satellite 24 17 Smokey Robinson, One Heartbeat 31 35 Sting, We'll Be Together
5 6 Bananarama, ! Heard A Rumout 14 17  Stephanie Mills, {You're Puttin'y A R 24 29 Bl Medley_ & Jennifer Warnes, (I've 25 33 John Cougar Mellencamp, Paper in Fire 32 37 Boys Dont Cry, Who The Am Dam Do You
; ‘.; [Aavdoxn%, Causing A Commotion }2 %g EelﬂSho% Boys, lt’sBA Sir; e %2 66( (s;Ien strtr“cll;, FTonovihYou gg %g Ba)a aplrellje. %o&g':‘s‘forgaggus 9. gj 28 gﬂ_mhaelrla;’:seot_ncg‘nsrige:ah Gar-ett,
eVert, Casanova utting Crew, I've Been In Love Befor ting, We'll Be Together . an Hill (Duet With Vonda Shepard), imon F., i
B 16 Tifany, T Thnk e aione ow 726 Bruce Srngsteen, Bl Disgise 21 30 prtly Puson, Gich Me (' Fallog) A"alma U f-D-- Bob Case 28 32 fichard Mar, Shouidve Known Bt B 2 GalehDead Touch 0°Grey
ruce Springsteen, trilliant Visguise ueeze, Hourglass 2 ichard Marx, Should've Known Better rince, 0 e Lool 0, (] elinda Carhisle, n ace
10 10 Eurog ,%avrgne . 19 23 Ug Where Thegslreets Have No Name 23 EX  Steve Winwood, Valerie 2 3 Lisa Lisa & Cult Jam, Lost in Emotion 30 36 Belinda Carlisle, Heaven Is A Place O 37 EX ABC, The Night You Murdered Love
11 2 Los Lobos, La Bamba 20 25 Wendy And Lisa, Waterfall 30 EX Jody Watley, Don't You Want Me 3 1 Europe, Carrie 31 23 UsaLisa & Cult Jam, Lost In Emotion 38 EX Duncan Faure, 24 Hours
12 8 Dan Hill (buet With Vonda Shepard), C 21 28 REM, The One | Love A — Cutling Crew, I've Been [n Love Befor 4 8 Tiffany, | Think We're Alone Now 32 40 U2, Where The Streets Have No Name A39  —  Pet Shop Boys, It's A Sin
13 13 Smokey Robinson, One Heartbeat 22 24 Kenny G, Don't Make Me Wait For Love A — Gloria Estefan & Miami Sound Machine, 5 6 The Other Ones, Holiday 33 35 Timothy B. Schmit, Boys Night Out 40 22 ABC, When Smokey Sings
14 18 Expose, Let Me Be The One 23 30 Bill Mediey & Jennifer Warnes, (I've EX EX Yes, Love Will Find A WaY 6 7 LeVert Casanova 34 34 The Outfield, No Surrender A — Expose, Let Me Be The
}2 ;‘7’ :ylmcle&ol{ (;40( Th:ﬂ Lok %A é)z( Eeﬁygoison, Ca;ch MEOF'Lm Falhng) £X EX Belinda Carlisle, Heaven Is A Place O g 13 al_" IJ?IJ, M:ny Mé)n gg gxs gyltlm eglm s&IS§E', I%veawaut @ : — g;zvg:l?o}r‘\der,glsl;eletons
il , Mony Mon: 5 ura Branigan, Power Of Love ichael Jackson, Ba i ey & Jennifer Warnes, ('ve — , Hourglass
17 11 ABC, When Smokey éings 26 29 Gloria Es(elagn & Miami Sound Machine, o 9 15 Madonna, Causing A Commotion 37 27 George Michael, | Want Your §95(From A — The Kane Gang, Motortown
I8 12 tat Boys & The Beach Boys, Wipeout 27 EX  Aerosmith, Dude &Looks Like A Lady) 10 12 Expose, Let Me Be The One ) A3 — Def Leppard, Animal
19 27 Swing Out Sister, Breakout . 28 EX  Jody Watley, Don't You Want Me 11 11 John CouiavAMellencamp, Paper In Fire 38 25 Suzanne Vega, Luka P
20 24 Bill Medley & Jennifer Warnes, (I've 29 33 Billy dol, Mony Mon 12 14 Swing Out Sister, Breakout 4 EX  Sting, We'll Be Together
21 15 Michael Jackson With Siedah Garrett, 30 35 Mick Jagger, Let's Work . 13 17 Fleetwood Mac, Little Lies
22 19 LL Cool J, | Need Love 31 EX The Other Ones, Holida M 14 16 Heart, Who Will You Run To
23 21 Noel, Silent Morning 32 EX Tiffany, | Think We're Alone Now W&'AU’F 15 18 Cutting Crew, I've Been In Love Befor y
%g %g aelanda C:vr:'igle, r}ﬁa\t/ecn I’s A Place 0 332 E; ficharsi M:‘rx', Should've Krown Better {g %‘l, 2(0 Sp(;eed[:tag:nh IE M Dx!a,rp; U w m m y
adonna, Who's That Gir overbay, Notorious i i . enny G., Don't Make Me Wait For Love - -
26 23 T'Pau, Heart And Soul . 35 E£X Starship, Beat Patrol Philadelphia P.D. Scott Wz_ilker 18 28 Bill Medley & Jennifer Warnes, (V've S
27 25 Huey Lewis & The News, Doing It All F A — Belinda Carlisle, Heaven Is A Place 0 1 2 Lisa Lisa & Cult Jam, Lost In Emotion 19 24 U2, Where The Streets Have No Name Chicago P.D.: Buddy Scott
A28 — Poison, | Won't Forget You A — The Jets, } Do You 2 3 Prince, U Got The Look . 20 22 The Cars, You Are The Girl o, K e
A29 —  Debbie Gibson, Shake Your Love A — Los Lobos, Come On, Let's Go 3 6 Madonna, Causing A Commotion 21 23 Taja Sevelle, Love Is Contagious 1 1 Prince, U Got The Look
30 29 The Whispers, Rock Steady : — 2:abbiev(v;ib?n, Ss)'l(alixel Your Love g Ei» svx v(se, L:l P:I‘e Bel TGheAOng g %g gva Wa Ntﬁe, Sugar Free Cleveland O.M.: Kid Leo g g t!gltgsyaﬂ&ma:ﬂnjaOldrlés\:tha"Aéw‘ﬁ_tonav
—  Stevie Wonder, Skeletons itesnake, Here | Go Again queeze, Hourglass e isa Li m, i
A — Terence Trent D'Arby, If You Let Me S 6 9 Michael Jackson, Bad 24 27 Belinda Carlislg, Heaven Is A Place O 1 1 REO Speedwagon, In My Dreams 4 4 Tiffany, | Think We're Alone Now
EX EX Echo & The Bunnymen, Lips Like Sugar 7 4 John Cougar Me‘lencamp, Paper 1n Fire 25 29 Poison, | Won't Forget You 2 2 Europe, Carrie 5 5 Michael Jackson, Bad
£X  EX REQ Speedwagon, In My reams 8 16 Swing Oui Sister, Breakout 26 32 Pretty Poison, Catch Me (I'm Falling) 3 7 U2, Where The Streets Have No Name 6 6 LeVert, Casanova
£X  EX Icehouse, Crazy 9 12 Europe, Carre 27 33 Bruce Springsteen, Brilliant Disguise 4 10 Bruce Springsteen, Brilliant Disguise 7 7 Bananarama, | Heard A Rumour
M 027 EX EX Kool & The Gang, Special Way 10 7 Heart, Who Will You Run To 78 30 Los Lobos, Come On, Let's Go 5 5 The Cars, You Are The Girl 8 8 Madonna, Causing A Commotion
AM 1150 EX EX The Kane Gang, Motortown 11 18 Billy Idol, Mony Meny 29 31 Timothy B. Schmit, Boys Night Qut 6 3 Fleetwood Mac, Littie Lies 9 9 Los Lobos, La Bamba
1 EX EX Sting, We'lt Be Together 12 19 U2, Where The Streets Have No Name 30 36 Richard Marx, Should've Known Better 7 9 Mick Jagger, Let's Work 10 10 Expose, Let Me Be The One
= EX EX Wa Wa Nee, Sugar Free 13 20 Fleetwood Mac, Little Lies 31 EX REM., The One | Love 8 16 Los Lobos, Come On, Let's Go 11 11 Michael Jackson With Siedah Gar-ett,
Los Angel P.D.: St Ri EX EX Yes, Love Will Find A Way 14 17 LeVert, Casanova 32 34 Mick Jagger, Let's Work 9 13 Glen Burtnick, Follow You 12 12 Swing Out Sister, Breakout
0s Angeles -D. Steve Rivers EX EX Hooters, Satellite 15 23 The Cars, You Are The Girl 33 35 Simon F, American Dream 10 18 Michael Jackson, Bad 13 13 Smokey Robinson, One Heartbeat
1 2 Lisa Lisa & Cult Jam, Lost in Emotion 16 22 The Other Ones, Holida 34 37 Ouncan faure, 24 Hours 11 15 Cutting Crew, |'ve Been In Love Befor 14 14 Jody Watley, Oon't You Want Me
2 5 Madonna, Causing A Commotion 17 21 Michael Bolton, That's thal Love Is A 35 EX Sting, We'll Be Together 12 6 Prince, U Got The Look 15 15 Natalie Cole, Jump Start
3 3 Prince, U Got The Look 18 25 Gloria Estefan & Miami Sound Machine, 36 EX Debbie Gibson, Shake Your Love 13 22 Bill Medley & Jennifer Warnes, (I've 16 16 Dan Hill (Duet With Vonda Shepard), C
4 6 Michael Jackson, Bad 19 35 Bruce Springsteen, Brilliant Disguise 37 EX The Jets, | Do You 14 31 Bouecoupe, Sweet Rachel 17 17  Fleetwood Mac, Little Lies
5 9 Whitesnake, Here | Go Again 20 36 Tiffany, | Think We're Alone Now 38 EX Starship, Beat Patrol 15 4 John Cougar Mellencamp, Paper in Fire 18 18 Debbie Gibson, Oqu In My Dreams
? 1{ EvhitneyLH(‘mhsﬂtora Dﬂn'lo ‘e Aimost Hav %% %g ge(nnhﬁ.,é)on'l mak: gd_e Wait For Love A — Stevie Wonder, Skeletons }? %2 \'I’!erl:d IA’:id tlSa, WattTar aFIIIy ég %3 :alaS{!opsaoysbll sLA Sin MO
xpose, Let Me Be The One et Shop Boys, It's A Sin ink Floyd, Learning To ntic Starr, One Lover ime
8§ 4 Bananarama, | Heard A Rumour 23 27 Glen Burtnick, Foliow You | 13 11  Loverboy, Notonoys . 21 21 Belinda Carlisle, Heaven Is A Place O
10 17 ARG Winen Sy Sngs 35 35 Deol Gl Grabe ot tove 30 50 heroumin, e (lovks Like A Lady) 3535 Madonna whoe Tt o)
en ings . ebbie Gibson, Shake You , Dul 5 )
118 pet Shop Boys, 11s A Si Hartford P.D. Dave Shakes | 26 28 Loverboy, Notorious 21 27 Squeeze, Hourglass 24 22 Donna Summer, Dinner With Gershwin
12 8 Natalie Cole, Jump Start 1 1 Whitesnake, Here | Go Again 27 29 Bill Mediey & Jennifer Warnes, (I've 22 28 Kiss, Crazy Crazy Nights 25 25 Pretty Poison, Catch Me (I'm Faliing)
13 16 Curiosity Killed The Cat, Misfit 2 4 Billy Idol, Many Mon 28 30 Mick Jagger, Let's Work v 23 28 Swing Out Sister, Breakout 26 26 LL Cool ), 1 Need Love .
14 10 Michael Jackson With Siedah Garrett, 3 9 Michael Jackson, Ba 29 34 Hooters, Satellite TAMPA 24 8 Hearl, Who Will You Run To 27 21 Bill Mediey & Jennifer Warnes, (I've_
5 13 Smokey Ranson, 0 33 labana,causne A Commaton 35 Keur s e Cong, Special W. 3 25 it Sehnt Boys Nignt Out B3 o Cobas come On Loty
}? g %Té’(:z.,fu';‘é“’im.2122“""”‘ 2 § bi,}’;;‘gfﬁ::!?:,? Didn't We Almost Hav 2 3 5»?' Love 5vma'F‘|gn'u Ke\fvlgl ay Tampa 0.M.: Mason Dixon %8B Richar M'anf Sfm)(nld%yes!(ngwn Better % 30 Adta Bakér,o'?t‘)e()ne' In The World
18 13 Huey Lewis & The News, Doing It All F 7 6 Europe, Carrie ' 33 39 Anita Baker, No One In The Worid 1 1 Whitesnake, Here | Go Again 28 35 Belinda Carlisle, Heaven is A Place O 31 31 Alexander O'Neal, Fake
19 24 LeVert, Casanova 8 20 Tiffany, | Think We're Alone Now 34 40 Richard Marx, Should've Known Better 2 5 Europe, Carrie 29 12 Mr. Mister, Something Real (Inside Me 32 32 Jellybean featuring Elisa Fiorillo, W
20 15 Jeltybean featuring Elisa Fiorillo, W 9 18 Swing Out Sister, Breakout 35 EX R ne | Love 3 7 \LisaLisa & Cult Jam, Lost In Emotion 30 36 Hooters, Satellite 33 33 Huey Lewis & The News, Doing I ANl F
B LR TNl 2 N St Mo 3B Wendy ke waeri 38 Mot eicon s 1 23 Gt whte Rook e B3 oyl Dayne Tl To My ean
-L. Lool J, v oel, ornin| N s i , Y g ,
23 29 Los Lobos, Come On, Let's Go 12 11 Lisa Lislaw‘&l Cult Jarﬁ, tLost In Emotion 38 EX Cultinyg Crew, |'ve Been In Love Befor 6 2 Whitney Houston, Didn't We Almost Hav 33 3% Starship, Beat Patrol 36 36 The Jets, | Do You
24 19 Los Lobos, La Bamba 13 15 John Cougar Mellencamp, Paper In Fire 39 EX Big Trouble, Crazy World 7 11 Fleetwood Mac, Little Lies 34 EX Sting, We'll Be Together
25 2B The Cars, You Are The Girl 14 7 Grateful Dead, Touch Of Grey 40 EX Starship, Beat Patrol 8 3 Smokey Robinson, One Heartbeat 35 EX Steve Winwood, Valerie
26 30 Belinda Carlisle, Heaven Is A Place 0 15 16 Kenny G., Don't Make Me Wail For Love A — Belinda Carlisle, Heaven Is A Place O 9 10 Billy Idol, Mony Monr 36 37 John Waite, Don't Lose Any Sieep
27 21 Dan Hill (Duet With Vonda Shepavd?, C 16 17 Fleetwood Mac, Little Lies A — Stevie Wonder, Skeietons 10 4 Debbie Gibson, Only In My Dreams 37 40 REM., The One | Love
28 31 Cutting Crew, |'ve Been In Love Befor 17 25 Richard Marx, Should’ve Known Better A — Sting, We'll Be Together 11 13 Madonna, Causing A Commotion 38 EX  Poison, | Won't Forget You
29 32 Kenny G., Don't Make Me Wait For Love 138 13 Smokey Robinson, One Heartbeat A — Timothy B. Schmit, Boys Night Out 12 16 LeVert, Casanova 3% EX Simon F., American Dream
30 33 Bruce S?rmgsleen, Brilliant Disguise 19 21 Natalie Cole, Jump Start A — WaWa Nee, Sugar Free 13 14  The Monkees, Heart And Soul 40 EX Pete Wylie, Sinful
31 34 Billy Idol, Mony Mon 20 24 Bruce Springsteen, Brilliant Disguise A — |Icehouse, Crazy 14 9 The Whispers, Rock Stead A — Whitesnake, Is This Love
28 s e | 4§ medmble A Siont e D Rk U I e W L S
ebbie Gibson, exander O'Neal, Fake 3 — ) i i .
ol S ol Il ol e ) o ey e |- L g b O e o o
= b ill You Run To 3 arnes, (I've 3 — , b
A — Richard Marx, Shouid've Known Better 2% 30 c:.m"g Criw, ﬁ,’;"himm Love( Befor 77“}% ’1/ 19 26 Tiffany, | Think We're Alone Now EX EX Def Leppard, Ammal 2 2 The Other Ones, Holida:
A — Stevie Wonder, Skeletons 26 31 Pretty Poison, Catch Me (I'm Fallin [ 6 20 21 The Cars, You Are The Girl EX EX Saga, Only Time will Tell 3 3 Wendy And Lisa, Water{all
A — The Jets, | Do You 27 32 Belinda Carlisle, Heaven Is A Place 21 30 Bill Mediey & Jennifer Warnes, (I've EX EX lcehouse, Crazy 4 4  Smokey Robinson, One Heartbeat
EX EX REM, The One | Love 28 28 Mick Jagger, Let's Work 22 23 Swing Out Sister, Breakout EX EX Sammy Hagar, Eagles F:{v 5 5 Prince, U Got The Look
EX EX Mr. Mister, Something Real (Inside Me 29 34 Jody Wa Fe ' Don’t You Want Me 23 24 Kenny G, Don't Make Me Wait For Love EX EX Big Trouble, Crazy Worl 6 6 The Cars, You Are The Girt
EX EX Mick Jagger, Let's Work 30 35 Yes, Love Will Find A Way M 24 25 U2, Where The Streets Have No Name EX EX The Cure, Just Like Heaven 7 7 Lisa Lisa & Cult Jam, Lost In Emotion
EX EX Go West, Don't Look Down - The Sequel 31 33 Wa wa Nee, Sugar Free : b : 25 29 Cutting Crew, i've Been In Love Befor EX EX The Outfield, No Surrender 3 8 Go West, Don’t Look Down - The Sequel
3239 Sting, Well Be Together Pittsburgh P.D.: Jim Richards | 2 37 Anita Baker, No One In The World 9 9 Bon Jovr, Edge Of A Broken Hean
A33  Steve Winwood, Valerie 1 1 Europe, Carrie 27 15 Bananarama, } Heard A Rumour 10 10 Tiffany, { Think We're Alone Now
34 36 Elton John, Candle In The Wind 2 3 Heart, Who Will You Run To 28 EX Belinda Carlisle, Heaven Is A Place 0 11 11 Pet Shop Boys, it's A Sin
—= 35 38 Squeeze, H'ourglass 3 4 Lisa Lisa & Cult Jam, Lost in Emotion 29 EX Timothy B. Schmit, Boys Night Out 12 12 Madonna, Causing A Commation
A% — J;beean featuring Steve Dante, The 4 5 Madonna, Causing A Commotion 30 EX Yes, Love Will Find A Way 13 13 Europe, Carrie
- r 37 37 Prince, U Got The Look 5 7 Fleetwood Mac, Little Lies A — Debbie Gibson, Shake Your Love 14 14 Whitesnake, Here | Go Again
7 4 A38 — Stevie Wonder, Skeletons 6 9 Billy idol, Mony Mony A — Richard Marx, Should've Known Better T P 15 15 Fleetwood Mac, Little Lies
’ Y, ' 7 10 LeVert, Casanova EX EX Steve Winwood, Valerie 16 16 Grateful Dead, Touch Of Grey
;_@Q 8 8 John Cougar Mellencamp, Paper In Fire EX EX Mick Jagger, Let's Work 17 17 Natatie Cole, jump Start
’”—— = g }; Prince,GU %m Tthe L':)okM o L Detroit P.D.: Rick Gillette }g }g Ex se. CLet Me Be The One
1 Kenny G., Don't Make Me Wait For Love i eVert, Casanova
11 13 U2, Where The Streets Have No Name 1 1 Michael Jackson, Bad 20 20 Wa Wa Nee, Supar Free
Boston P.D.: Harry Nelson 12 15 Michael Jackson, Bad 2 4 LisaLisa & Cult Jam, Lost In Emotion 21 21 Cutting Crew, I've Been In Love Befor
4 13 19 Bill Medley & Jennifer Warnes, (I've R k 3 3 Natalie Cole, Jump Start 22 22 Gloria Estefan & Miami Sound Mzchine,
1 3 Prince, U Got The Look ) 14 18 Expose, Let Me Be The One : m 4 5 LeVert, Casanova 23 23 Bruce Springsteen, Brilliant Disguise
4 1 ’E‘;’:gpg‘“&ar;i;‘"""“’“‘" Raperdinliite 15 2 Whitesnake, Here | Go Again D 3§ Madoria Gausing A Commotion 228 Michael Jackson, Bsd
g i . 16 6 Dan Hill (Duet With Vonda Shepard), C Tince, ot The Look RE lwagon, In reams
5 LsaléakCutlam, LostinEmolon | Washington P.D.: Chuck Morgan 7 2 The Cags,(Vou e The G Bt 77 Whindy Houston, Dt We Almost av 2 2 U2 Where The Sireets Hsue No Wame
g i In 18 24 Bruce Springsteen, Brilliant Disguise . ey nita Baker, No One In The Wor os Lobos, Come On, Let's Go
6 2 Heart, Who Will You Run To % ; t:lsrao;sa():rr(i::" fou e e 19 11 wnnneypuofston, idn't We Airmost Hay | Miami P.D.: Rick Stacy 9 9 Whitesnake, Here | Go Again 28 28 Loverbay, Notorious
711 Madonna, Causmg A Commotion 3 5 LeVert Casanova 20 16 Smokey Robinson, One Heartbeat 1 1 Expose, Let Me Be The One 10 15 Tiffany, | Think We're Alone Now 29 29 Swing Out Sister, Breakout
8 13 Donna Summer, Dinner With Gershwin 4 1 Whiteshake, Here | Go Again 21 27 Richard Marx, Should've Known Better 2 2 Whitesnake, Here | Go Again 11 16 8illy Idol, Mony Mong 30 30 John Waite, Don't Lose Any Sieer
8 8 Whitesnake, Here ! Go Again 5 7 Madonna, Causing A Commotion 22 22 Bryan Adams, Victim Of Love 3 3 Bananarama, | Heard A Kumour 12 8 Michael jackson With Siedah Garrett, 31 31 Taja Sevelle, Love Is Contagious
10 15 Fleetwood Mac, Little Lies 6§ 8 Heart, Who Will You Run To 23 29 Ti%an , Y Think We're Alone Now 4 4 Europe, Carrie 13 13 Oonna Summer, Dinner With Gershwin 32 32 Squeeze, Hourglass
1112 LeVent, Casanova 7 3 Bananarama, | Heard A Rumour 24 30 Belinda Carlisle, Heaven Is A Place O 5 5 Prince, U Got The Look 14 10 Fat Boys & The Beach Boys, Wipeout 33 33 Kenny G, Don't Make Me Wait For Love
12 14 Michael Jackson, Bad 8 11 Natalie Cole, Jump Start 25 25 MHuey Lewis & The News, Doing It All F & 6 Madonna, Causing A Commotion 15 18 Taja Sevelle, Love Is Contagious 34 34 Starship, Beat Patrol
13 7 Bananarama, | Heard A Rumour 9 13 Expose, Let Me Be The One 26 20 Grateful Dead, Touch Of Grey 7 7 Michael Jackson, Bad 16 20 Expose, Let Me Be The One 35 35 John Cougar Mellencamp, Paper in Fire
1810 Michael Jackson With Siedah Garrett, 10 6 Dan Hill (Duet with Vonda Shepard), 27 EX Steve Winwood, Vaierie 8 9 Billy Idoi, Mony Mony 17 21 Los Lobos, Donna 3 36 David Bowie, Never Let Me Dowr
15_ 17 The Cars, You Are The Gir | __11 & _Richard Marx, Don't Mean Nothing - 28 EX Sting, We'l Be Together S 10 Anila Baker, Ko One In The World 18 22 Los Lobos, Come On, Let's Go__ 37 3 Timothy B. Schmit, Boys Night Out
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Bobby Kraig Takes Gountry To The Heart Of Texas

BY CHARLENE ORR

cOUNTRY MUSIC is alive and
quite well in Texas, especially in the
Dallas/Fort Worth metroplex. The
market handily supports three
country music stations—KSCS and
KPLX, both FMs, and WBAP, an
AM. Naturally,
one has to domi-
nate. Bobby
Kraig admits it is
an honor to pro-

gram No. 1
KPLX—a.k.a.
“K-Plex.”

K-Plex—probably best known for
its morning man, Terry Dorsey,
whom the Country Music Awards
honored as tops in his field—is
Kraig’s second and longest PD gig.
He came to the metroplex in 1981 to
pull the then No. 3 country station
out of the doldrums. For the last
three years, KPLX has traded
books with urban KKDA as leader
in the 12-plus market and has been
No. 1 in the 25-54 demographic,
where Kraig concentrates his ef-
forts.

These efforts translate into an ac-
tive radio station whose well-known
slogan is ‘‘Flex Your Plex.”
“There’s very much of a hustle-and-
bustle atmosphere here at K-Plex.
There’s no lazin’ around—no dead
weight. If you see someone moving
through the building, it’s to com-
plete a job. And it’s an exciting sta-
tion. We’ve taken a more active role
in radio. You know, the days of the

laid-back MOR approach are gone—
at least in Dallas,” Kraig says.

Besides strong billboard, bumper
sticker, and television spots in
which many big-name country stars
participate, K-Plex constantly en-
gages in on-air promotions with
cash, ticket, and album giveaways.
It serves as the official radio station
for Six Flags Over Texas and the
Mesquite Rodeo Arena.

Kraig explains, “We're a little bit
busier than usual. For instance, this
Labor Day we were in as many
places as we could be. We hosted
and participated in six events begin-
ning on Friday night and ending
Monday afternoon. That’s a heavy
schedule, but it serves as a good ex-
ample of how our people want to
win.”

KRAIG SAYS THE KEY to suc-
cess for his aggressive country sta-
tion is to promote in a fashion that
doesn’t aggravate those listeners
who do not play games. “We still
play a lot of music to keep listeners.
That'’s our philosophy. But we also
have time for artist specials and live
interviews. All this helps the image
of the radio station, and the staff al-
ways pulls through.”

Kraig is not the only veteran at
KPLX. Most of his staff has been on
board for just as long. Music direc-
tor Mac Daniels (Billboard’s award-
winning, large-market country MD
for 1987) has been picking and
choosing the right records for seven
years. Dorsey came to work for
friend Kraig six months after he

Bobby Kraig. Program director of
KPLX Dallas/Fort Worth, Billboard’s
major market country PD of the year
and PD of the week.

settled in the position. Says Kraig,
“One of the most positive things
about the station is the people. |
don’t have to do anything. We've
worked together for so long with
the same common goal of winning
that everyone knows what everyone
else is thinking. They know what to
expect of me, and I know what I can
expect of them—although some-
times they surprise me. Just when I
think we’re running full steam,

they’ll take it up just a step further.

“Even the one guy that hasn’t
been here but one year, our after-
noon guy, Jim Tyler [Radcliffe], is
an important part. He’s developed a
software package [On-Air Soft-
ware, Billboard, May 30] to clean up
control rooms. You don’t have to be
a rocket scientist to use it. I think he
wrote it just to clean me up. I used
to be on before him, and I'm a pig-
pen.”

He also credits KPLX's parent,
Susquehanna Broadcasting, with
knowing how to treat people.
“We’re owned by a company that
runs about 15 or 16 stations. It’s the
best I've ever worked for, and the
ones here I've discussed the compa-
ny with feel the same. And some-
times a move is the worst thing that
can happen to a station. But with
the company backing us, we see no
problem in the transition,” says
Kraig.

The move Kraig is referring to is
the station’s relocation to Dallas
from the midcity area of Arlington
KPLX occupies. “We've outgrown
the building. When you start con-
structing cubicles in the lobby, it’s
time to move,”” he quips. When
asked why the station chose Dallas
instead of the very active country
music scene of Fort Worth, Kraig
explains, “For business reasons,
really. Many of the agencies where
most of our business generates are
in Dallas. We could’ve actually end-
ed up anywhere in the metroplex,
but we searched until we found the
right place.” KPLX will occupy one

half of the 16th floor of Dallas’
Riverchon Plaza.

KRAIG, who is hesitant to discuss
his success for fear of jinxing him-
self and the station, says he does
not remember the past very well.
“I’'m not sure what made me decide
to go into radio,” he says. “I grew
up in Minneapolis listening to top 40
radio. I became a fan of Jimmy
Reed, the evening DJ who now
owns pizza places. I thought play-
ing records and talking was a neat
way to make a living. When I got
into it, things moved along quite
fast.”

He began taking classes at the
Brown Institute in Minneapolis, a
broadcasting school, during his se-
nior year in high school. After grad-
uating, Kraig landed his first job in
1972 before finishing Brown.

Kraig’s first PD opportunity
came at WTHI Terre Haute, Ind,,
where he crossed paths with Sus-
quehanna-owned WFMS’ (KPLX’s
sister station) Herb Allen, who over-
saw the Texas operation. In two
weeks after their meeting, Kraig
was on his way to Dallas.

As for the future, Kraig still finds
KPLX a challenge. He never turns
his back or feels smug in the rat-
ings. He says, “For now, I'm happy
just staying here. It's never gotten
stale. I'm really happy in Texas. I
have all the things I said I'd never
have: My wife’s family is here, and
we have a daughter and a house.
I'm pretty well-anchored. But what-
ever I do, it'll be in radio.”
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time with management. Their best-known client is Amy
Grant.

Former director of public relations for Reunion, Me-
linda Scruggs, has been appointed to the position of di-
rector of marketing/public relations. Several other staff
additions have been made in recent days, including the
naming of Michelle Pruett as senior publicist.

Reunion’s best-known artist is Michael W. Smith.
The singer/pianist/songwriter is reported to be the
best-selling male artist in contemporary Christian mu-
sic.

PROMOTIONS: Neal Joseph has been named Word’s

Reunion Records promotes,
hires, revamps management

vice-president of a&r and general manager for East
Coast operations. The Nashville-based office is responsi-
ble for DaySpring, Word, Rejoice, and the New Ca-
naan labels . . . Jon Campbell has been named to Spar-
row Records’ promotion department as rock/video pro-
motions coordinator . ..

Books: Michael W. Smith’s “Old Enough To Know”
... Chris Christian’s “How To Get Started In Christian
Music” .. .

Signings: Alan Chase has signed with the Refuge
Music Group’s MOR/pop label Fortress. His first For-
tress release is titled “One Step Closer” . .. Songwriters
Tom Hemby, Keith Thomas, Kim Hill and Keith
Brown have all recently signed writer agreements with
Reunion . . .

Video: Dino’s full-length concert video “Dino ... A
Concert Spectacular” for Benson is now out ... Gary
McSpadden has continued to serve for long stretches
as host of the revamped “PTL Club” show on the PTL
Network. He replaced You-Know-Who and What's-Her-
Name ... Steve Green’s “For God And God Alone—In
Concert Mnistry” features 12 of Green’s most popular
songs for Sparrow . .. A full-length video of David Bar-
oni’s “Pressing Toward The Prize” for LifeStream Re-
cords is now out . ..

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500.000 units. A RIAA certification tor sales of 1 million units.
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L | = | £ | LABEL & NUMBER/DISTRIBUTING LABEL
*% NO.1 ® % SWEEPING CHANGES at the Nashville-based Re-
1 1 | g1 | SANDI PATTI  woRD wR 8325/A&M 61 weeks at No. One union Reco.rds group have resulted in a S'h'lft at the top
MORNING LIKE THIS and the addition of several new staff positions. The ex-
2 | 3| g |PETRA  SPARROW/STARSONG SSRa084 pansion comes at a time when many other gospel labels
THIS MEANS WAR are retrenching or cutting back in a generally soft mar-
3 | 4 [101| SANDI PATTI  pact Ro 3910/BENSON ket.
HYMNS JUST FOR YOU Label founders Dan Harrell and Mike Blanton,
4 | 2 |61 | AMY GRANT  wyerH sp 3900/ woRD chief executive officers of the independent label, an-
THE COLLECTION nounced the restructuring and staff additions following
5 | 5| 5 | MICHAEL W. SMITH  Reunion 7010026122 Reunion’s third-quarter board meeting. '
THE LIVE SET Jeff Moseley, formerly director of marketing for Re-
6 | g | 5 | BRYAN DUNCAN  MODERN ART 7014600516 union, has assumed the post of president. Moseley came
WHISTLING IN THE DARK to Reunion a year ago from Myrrh Records, where he’d
7 1 14|17 | TWILA PARIS  sTaRsONG S5R8078/SPARROW sgrvegl as general manager. Jommg'Moseley as execu-
SAME GIRL tive vice president and chief operations officer for Re-
8 [11| 5 | LEON PATILLO  SPaRROW/STARSONG SPR1138 union is Terry Hemmings. Hemmings comes from the
BRAND NEW J.C. Bradford Co., where he served as an investment
g |10 33| THE IMPERIALS  myRRH 7-01-68350-65/WORD broker for four years. '
THIS YEAR'S MODEL “Mike and Dan laid a very, very important founda-
10 | 15| 17 | DEBBY BOONE  Lams & Lo LLR03011 /BENSON tion,” Moseley says, “something that was timely and ap-
FRIENDS FOR LIFE propriate. What I see myself doing is expanding on the
11 | 22| 21 | WAYNE WATSON  0aYSPRING 7014155016/WORD vision already there. I want our company m.be a ‘high
WATER COLOR PONIES touch’ company in a tech world: high touch with our art-
12 | 6 | g | THE MARANATHA SINGERS  mARaNATHA 7100190827 /WORD ists, high touch with the customers. I want to give them
PRAISE 9 what they want to hear.
13 | 7 | 13 | MYLON LEFEVER AND BROKEN HEART  mYRRH 7016841065/WORD “As I see it, the one big challenge for us is to broaden
CRACK THE SKY our musical base to include the entire family. We've
14 | 23| o | BE BE & CE CE WINANS  sparrow seri132 been effective in making music for the teen-ager in the
BEBE AND CECE WINAN past. Now we need to branch more into music for youn-
15 | 18 | 57 | STEVE GREEN  sparrow s1a1040/ChPITOL ger children, mom and dad, college students, eve'rybody.
FOR GOD AND GOD ALONE To do that we need to broaden the number of artists, the
16 | 30 | 21 | DAVID MEECE  wvrri 7016864065/atM number of genres and the' scope Qf th'e artists.” ]
CANDLE IN THE RAIN Blanton and Harrell will remain with the Word-dis-
17 | 8 |225| SANDI PATTI @ imeacr ro 3818/8ENSON tributed label in an advisory capacity, but have turned
MORE THAN WONDERFUL over to Moseley and Hemmings the day-to-day opera-
18 | 27| 89 | CARMAN  woro we 8321/a8m tions of the company. The move is said to have been a
THE CHAMPION result of Blanton and Harrell wanting to spend more
1 THE WINANS  QwEST 1-25510
A DECISIONS
STEVE CAMP  SPARROW SPR1140
20 eSS AFTER GOD'S OWN HEART —
21 | 12| 49 SECOND CHAPTER OF ACTS  LIVE 0AKS 7-010-00721-7/WORD
HYMNS
SANDI PATTI  iMPACT RO 3884/BENSON
22 [ogfel SONGS FROM THE HEART
23 | 13145 STRYPER  EniGma 73237/CAPITOL
TO HELL WITH THE DEVIL
AMY GRANT A WORD SP 5056/A&M (CD)
il 4 AGE TO AGE X el
25 [16] 9 PHIL DRISCOLL  BENSON R02369 MAKE US ONE by Peter Keepnews
26 140133 THE MARANATHA KIDS  MARANATHA 710-0183820/WORD M .
FIRST SUNDAY SINGALONG ORE THAN FIVE YEARS after his death, the mu-
97 | 25 | 41 | NEW GAITHER VOCAL BAND  woRD 7.01.000733.0 sic of Thelonious Monk continues to get far more ex-
ONE X 1 posure on vinyl than it did during his lifetime. The list
28 |NEWp | HARVEST  GREENTREE RECORDS RO2388/BENSON of albums devoted exclusively to Monk’s compositions
GIVE THEM BACK has just grown by two.
(1t ” .
29 |Re.enTRy] NEW JERSEY MASS CHOIR  LxicoN 7115711097 The aptly nameq Only Monk” (on the Italian Black
LOOK UP AND LIVE Saint label, distributed by PolyGram Jazz) might
30 |31 | 65 | DENIECE WILLIAMS  Searrow ST1039/CAPITOL have been subtitled “By Only Steve Lacy,” since it
SO GLAD | KNOW consists entirely of unaccompanied improvisations by
31 | 33 | 57 | LARNELLE HARRIS  senson ko 3956 the soprano saxophone virtuoso and Monk devotee. In
! FROM A SERVANTS HEART lesser hands, such a format might have made for a
32 126 |37 DALLAS HOLM  DAYSPRING 701-414301-8/WORD somewhat arid, soulless sound, but “Only Monk”—
AGAINST THE WIND which includes such rarely played numbers as
33 | 39| 25 | MARANATHA  MaRANATHA 7100180848/WORD “Humph” and “Who Kpows?”.—swmgs.
KIDS PRAISE 6 “Thelonious” is the impressive debut album of the
34 |NEWp | KENNY MARKS  DAYSPRING 7014151010/WORD group of the same name, a quartet led by vetergn
MAKE IT RIGHT bassist Buell Neidlinger. The group plans to restrict
35 MARGARET BECKER  SPARROW SPR1134 its repertoire to Monk’s music, with an emphasis on
i NEVER FOR NOTHING the less well-known pieces (this album, like Lacy’s, in-
36 |NEWD CYNTHIA CLAWSON  DAYSPRING 7014145010/WORD cludes. the un.]ustly Olbscure “Who KPOWS?”)'
IMMORTAL Thelonious, which also includes saxophonist Marty
37 | 35| g | RICHARD SMALLWOOD  woro 701501128 Krystall, pianist Jphn Beasley, and drummer Billy
TEXTURES Osborne, is based in Los Angeles and has performed
38 | NEWp | WHITE CROSS  ReruGe 790.0602712/LExCON in Europe. The album is on the KZBg label (3112 Barry
WHITE CROSS Ave., Los Angeles, Calif. 90066), distributed by City
39 |NEwp | NICHOLAS  commanp RECORDS CRN1003 Hall in the West and NorthCountry Distributors in
DEDICATED the East.
40 JIMMY SWAGGART  BENSON RO 3645 In addition, isolated versions of Monk tunes keep
BEEIRY IT'S BEGINNING TO RAIN popping up in the damnedest places. The Either/Or-

chestra, a very good big band from the Boston area

with a slightly wacked-out sensibility located some-
where between avant-garde jazz and rock’n’roll (not
unlike the Microscopic Septet, the Lounge Lizards,
and some other young bands—is this a trend?), has a
riotous version of Monk’s “Brilliant Corners” on its
new album, “Dial E” (on the Accurate label, distribut-
ed by Rounder). And among the gems on the LMR la-
bel’s new CD-only Duke Ellington release is a 1962
studio recording of the wonderful Billy Strayhorn ar-
rangement of “Monk’s Dream” (unfortunately mis-
identified here as “Blue Monk”’) that Ellington’s band
played, with Monk sitting in on piano, at the Newport
Jazz Festival that same year.

ALSO NOTED: The second annual Concord Jazz

More musical musings
on Monk’s masterpieces

Festival in Japan begins Oct. 19 and runs through
Nov. 12. Featured on the tour, which will hit at least
six cities, are George Shearing, the Phil Woods
Quintet, and the Concord Jazz All-Stars (including
Ernestine Anderson, Dave McKenna, and Scott
Hamilton) . . . Ella Fitzgerald has bowed out of this
week’s Jacksonville (Fla.) Jazz Festival for health
reasons. Her replacement is George Benson. Among
the other headliners at the event, which takes place
Thursday through Saturday (15-17), are Dizzy Gilles-
pie, Dave Brubeck, and Al Hirt . . . Willard Jenkins,
the jazz coordinator of the Minneapolis-based Arts
Midwest, will now also manage that nonprofit organi-
zation’s Meet The Composer/Midwest grant pro-
gram ... Six young European groups have been se-
lected for the finals of the sixth European Jazz Com-
petition, to be held Oct. 29-30 at the Leverkusen Jazz
Days festival in West Germany. All members of the
competing groups are younger than 30 years old.
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Atlantic Gals. Four female members of the Atlantic roster gather in the Atlantic Suite at Jack The Rapper's Convention in

Atlanta. Pictured, from left, are Donna Allen, Madame X's Alisa Randolph, Valerie Victoria, and Iris Parker.

-

A RECENT BILLBOARD INTERVIEW with a mem-
ber of the Washington, D.C., go-go band Trouble Funk
(Billboard, Oct. 3) in this section has generated strong
negative response from the nation’s capital. The article
described the activities of the Island Records signee and
painted a decidedly downbeat picture of the local music
scene. As a result of that story, several promoters and
managers have called to say that go-go music, at least in
the Washington-Baltimore market, is still a potent musi-
cal force.

Recent Capitol Center Event Points To Genre’s Strength

Washington Industryites Say Go-Go’s Hot

THERE IS trouble brewing between a highly success-
ful street music label and its major label distributor. The
relationship has produced several platinum-plus and
gold albums, but the street label’s heads feel that too
much of their nonstreet product is getting lost in the ma-
jor label sauce. Among the options being considered is
the renegotiation of the distribution deal.

SHORT STUFF: Process & the Doo Rags have a
new Columbia single titled “Call Me Up,” with a remix

Locals point to a con-
cert held Oct. 9 at the Cap-
itol Center titled A Trib-
ute To Go-Go. At that
event, eight acts ap-
peared, including Chuck
Brown & the Soul
Searchers, Rare Es-
sence, Experience Un-
limited, Little Benny &
the Masters, the Junk-
yard Band, Go-Go
Lorenzo, Hot And Cold
Sweat, and D.C. Scorpio. Mayor Marion Barry de-
clared Go-Go Day in the city. The concert is being pro-
moted by Washington-based G Street Express Inc.

According to Reo Edwards, manager of Chuck
Brown and owner of the go-go label Future Records,
“This music is as viable in the city as it’s ever been.
What has happened is that a new generation of go-go
has risen up, like Lorenzo and Scorpio, and they have
displaced some of the bands that have grown out of
touch with this community. And, for the record, Brown
is doing well and is planning a European tour.”

The
Rhythm
and the

Blues

WHITE ROCK BANDS from Ireland that generate al-
most no black airplay are usually not discussed in this
column. But U2 is not any ordinary rock band. Perhaps
because they grew up in a country scarred by religious
violence and oppression, U2’s members have been in-
credibly sensitive to the struggles of Third World peo-
ple. At a recent show at New York’s Madison Square
Garden, U2 dedicated songs to Nelson and Winnie
Mandela as well as to Martin Luther King Jr., about
whom they’ve written two songs, including the rock
standard “Pride (In The Name of Love),” whose intensi-
ty puts to shame the efforts of many black songwriters
to capture the majesty of the man. In addition, the quar-
tet performed Curtis Mayfield’s “People Get Ready”
and Bob Marley’s “Exodus” and conveyed the same
spiritual-political feel as the original material. U2’s mu-
sic may never find a regular home on black radio
(though it would interesting if some of the material on
the current “The Joshua Tree” were remixed with that
in mind), but there are lessons in overt political commit-
ment that many in black music could learn from them.

by Nelson George

by Bruce Forest . ..
More good house rocking
comes from Alligator in
the form of guitarist
Lonnie Brooks’ “Wound
Up Tight” and ace ses-
sion saxophonist A.C.
Reed’s “I’'m In the
Wrong Business’ . ..
“It’s Showtime at the
Apollo” is not only get-
ting solid ratings, but
with each show the pro-
duction values and overall smoothness seem to be im-
proving. An upcoming show will be hosted by Bill
Cosby, while Anita Baker will duet with one of her
idols, Sarah Vaughan . .. Interesting lyrics and disco
rhythm tracks mark the return of Earth, Wind & Fire
with “System Of Survival.” Maurice White co-pro-
duced with Preston Glass, while White and Philip
Bailey provide the vocals . . . Heavy D & the Boyz will
be featured in MCA'’s first album-length effort under
its deal with hip-hop production company Uptown. The
spring hit “Mr. Big Stuff”’ is included on the album, as
are “Chucky But Funky,” the rap ballad ‘“Dedicated,”
and “The Overweight Lovers In The House.” There is
also talk that Groove B. Chill, one of the rap acts
signed to Uptown, may be starring in a teen action
film to be shot this fall in Atlanta ... Sneak previews
have been taking place around the country for Spike
Lee’s next film, “School Daze,” and the most recent
showing was in Los Angeles. Word is that a produc-
tion number called “Da Butt,” shot around music writ-
ten by Jamaica Boys members Marcus Miller and
Mark Stevens, is a real crowd pleaser. The other Ja-
maica Boy, Lenny White, has a song on the sound-
track called “Perfect Match.” All the music from the
Columbia film will be available via Manhattan
Records . .. Full Force’s new single is “Love Is For
Suckers (Like Me And You).” The 12-inch B side con-
tains one of the band’s patented comedy cuts, “Suck-
ers: The Audition (Trust Me).” The album is called
“Guess Who’s Coming To The Crib” . .. Timmy Allen
is producing Millie Jackson’s second Jive recording,
while Barry Eastmond and Wayne Braithwaite are
working with Billy Ocean on his follow-up to the mul-
tiplatinum “Love Zone.”

Hip-Hop’s Newest Superstar
Producer: ‘Lovebug’ Azor

BY HAVELOCK NELSON

NEW YORK In recent years, sev-
eral superstar producers have
emerged from the mainly artist-
dominated world of hip-hop. They
include Kurtis Blow, Larry Smith,
Russell Simmons, and Rick Rubin.
Now there’s another name to add
to that list: Hurby ““Lovebug”’
Azor, who has worked successful-
ly with Sweet T. (“It’s My Beat”),
Kid ‘N’ Play (“Last Night”), Salt
‘N’ Pepa (“My Mike Sounds Nice,”
“Tramp’’), and Dana Dane (“Cin-
derfella Dana Dane’’). The last two
acts currently have albums in the
top 15.

Azor says he feels lucky to be
producing for a living, but adds
that even if he weren't producing,
he'd still be involved in making re-
cords. “I'm an engineer by trade,”
he says. “I have a degree from the
Center For The Media Arts.”

Azor first made a name for him-
self with a Salt ‘N’ Pepa cut called
“The Showstoppa,” a record that
was intended as an answer to
Doug E. Fresh’s “The Show.” The
song was originally recorded and
mixed as part of a class project.
Azor wrote it and laid down the in-
strumental, then went looking for
rappers. He found two—Cheryl
and Sandra Denton—at Sears,
Roebuck & Co., where he was
working part time. Of the young
women, Azor says, ‘‘“They were
‘live.” | saw right away they had
the right attitude.”

After “The Showstoppa” was
completed, Azor gave Marly
Marl—Mister Magic’s DJ on his
Friday night rap show on WBLS
New York—a tape of the track.
Salt says, “A label named Pop Art
heard it on the show and pressed it
onto a record. For our next single,

‘I’ Take Your Man,” we switched
labels to Next Plateau.”

After those first two releases
became hip-hop hits, Azor went on
to produce the 12-inch “Delancey
Street” for Dana Dane on Profile,
and he subsequently added Salt
‘N’ Pepa’s “Hot, Cool and Vicious™
and “Cinderfella Dana Dane” to
his credits. “My approach now is
the same as on the first records,”
Azor says. “‘I still start with an
idea and build on it. Like a letter,
there has to be an opening, a body,
and an ending. Everything has to
make sense.”

Azor says he arrives at fresh ap-
proaches for rap records ‘‘by not
listening to too much rap or urban
radio. Stax, '70s soul, and disco,
that’s where most of my music
comes from.” He also cites Mi-
chael Jackson and Prince as influ-
ences. ‘I like the way they put
their music and words together,”
he says. I try to think about what
they must've been thinking about
when they’'re writing songs like
‘Billie Jean’ or ‘Let’s Go Crazy.’ ]
don’t put their music to my music;
I just try to think like them.”

Obviously, his methods work.
Azor’s services are in great de-
mand, and he’s discussing a deal
with Virgin. ““1988 is coming
around, and I’m going to make my
schedule for it,” he says. “If the
deal doesn’t come through by then,
forget it.”” He is currently prepar-
ing material for a compilation al-
bum, which will be on his own la-
bel, Soundcheck, distributed by
Next Plateau. Azor says, “Once
my label gets going, [ won’t be do-
ing too much for other people.”
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/
GOLD
ADDS
17 REPORTERS
SKELETONS
STEVIE WONDER moTowN 16
SYSTEM OF SURVIVAL
EARTH, WIND & FIRE coLumsia 16
WHAT'S TOO MUCH
SMOKEY ROBINSON moTown 9
LOVE IS FOR SUCKERS
FULL FORCE cotumsia 3
MY FOREVER LOVE
LEVERT atcanTic 2
| DO YOU
THE JETS mca o
| WANT TO BE YOUR MAN
ROGER RrePRISE 4
| COULDN'T BELIEVE IT
D.RUFFIN/E.KENDRICK rca 5
| LIVE FOR YOUR LOVE
NATALIE COLE EMI-MANHATTAN 2
MAKE YOU MINE TONIGHT
C.STANLEY/A.WILLIAMS DEF Jam z

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/
SILVER  SECONDARY  TOTAL TOTAL
% ;&932?{»15 52 éeggms Igss REPORTER?
19 46 81 81
17 38 71 72
7 15 31 56
6 15 24 25
9 12 23 61
2 16 23 32
6 12 22 64
5 10 20 38
9 6 17 69
3 12 17 19
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FOR WEEK ENDING OCTOBER 17, 1987

board Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

Bil

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

NO. OF TITLES
ON CHART

COLUMBIA (9) 11
Def Jam (2)

WARNER BROS. (4) 11
Geffen (4)
Paistey Park (1)
Qwest (1)
Tommy Boy (1)
RCA (7) 9
Jive (2)
E.P.A. 8
Epic (6)
Portrait (1)
Tabu (1)
ARISTA (6) 7
Jive (1)
MCA 7
MOTOWN 7

ATLANTIC (4) 6
21 Records (1)
Istand (1)

CAPITOL 4

EMI-MANHATTAN (3) 4
PLR. (1)

POLYGRAM 4
Mercury (2)
Tin Pan Apple (1)
Wing (1)

A&M

ELEKTRA

SOLAR

4TH & B'WAY

NEXT PLATEAU

VIRGIN

CHRYSALIS

FRESH/SLEEPING BAG

JAM PACKED

POW WOW

PROFILE

REPRISE

SELECT

LABEL

e = = DN W W W

x x
SALES < AIRPLAY
of |55 22| |28 |63 53
Ty |2y TITLE ARTIST oo Iy |2y TITLE ARTIST 20
1 1 (YOU'RE PUTTIN') A RUSH ON ME STEPHANIE MILLS 3 1 5 BAD MICHAEL JACKSON 1
2 8 BAD MICHAEL JACKSON 1 2 2 WE'VE ONLY JUST BEGUN GLENN JONES 2
3 5 WE'VE ONLY JUST BEGUN GLENN JONES 2 3 6 DON'T YOU WANT ME JODY WATLEY 4
4 3 DIDON'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 9 4 7 | DON'T THINK THAT MAN SHOULD SLEEP ALONE RAY PARKER JR. 5
5 4 JUST THAT TYPE OF GIRL MADAME X 7 5 9 LOVIN’' YOU THE O'JAYS 6
6 9 CINDERFELLA DANA DANE DANA DANE 11 6 12 DINNER WITH GERSHWIN DONNA SUMMER 13
7 2 LOST IN EMOTION LISA LISA & CULT JAM 15 7 15 YOU AND ME TONIGHT DEJA 12
8 6 NO ONE IN THE WORLD ANITA BAKER 20 8 14 HEART OF GOLD BERT ROBINSON 16
9 12 COME OVER 4 BY FOUR 10 9 1 (YOU'RE PUTTIN’) A RUSH ON ME STEPHANIE MILLS
10 10 LATELY SURFACE 8 10 11 LATELY SURFACE 8
11 13 DON'T YOU WANT ME JODY WATLEY 4 11 18 ANGEL ANGELA WINBUSH 14
12 11 JUST CALL SHERRICK 18 12 17 DOWNTOWN LILLO THOMAS 19
13 14 LOVIN' YOU THE O'JAYS 6 13 22 DON'T GO MARLON JACKSON 24
14 17 | DON'T THINK THAT MAN SHOULD SLEEP ALONE RAY PARKER JR. 5 14 21 MY LOVE IS DEEP LACE 22
15 18 JUST GETS BETTER WITH TIME THE WHISPERS 17 15 19 JUST GETS BETTER WITH TIME THE WHISPERS 17
16 7 | NEED LOVE L.L, COOL J 29 16 23 CERTIFIED TRUE THE BAR-KAYS 25
)Y 19 AIN'T NO NEED TO WORRY  THE WINANS FEATURING ANITA BAKER 21 17 25 (BABY TELL ME) CAN YOU DANCE SHANICE WILSON 26
18 27 ANGEL ANGELA WINBUSH 14 18 24 | WONDER WHO SHE'S SEEING NOW THE TEMPTATIONS 23
19 39 YOU AND ME TONIGHT DEJA 12 19 10 COME OVER 4 BY FOUR 10
20 24 DINNER WITH GERSHWIN DONNA SUMMER 13 20 4 JUST THAT TYPE OF GIRL MADAME X 7
21 15 CASANOVA LEVERT 42 21 26 HOLDING ON JONATHAN BUTLER 28
22 16 U GOT THE LOOK PRINCE 35 22 13 AIN'T NO NEED TO WORRY  THE WINANS FEATURING ANITA BAKER 21
23 25 HEART OF GOLD BERT ROBINSON 16 23 29 STONE LOVE STEVE ARRINGTON 33
24 36 | WONDER WHO SHE'S SEEING NOW THE TEMPTATIONS 23 24 28 SLEEPING ALONE THE CONTROLLERS 27
25 20 LOVE IS A HOUSE FORCE M.D.'S 43 25 3 SO MANY TEARS REGINA BELLE 32
26 28 DOWNTOWN LILLO THOMAS 19 26 20 CINDERFELLA DANA DANE DANA DANE 11
27 22 | CONFESS DENIECE WILLIAMS 37 27 34 LET ME BE THE ONE EXPOSE 30
28 40 MY LOVE IS DEEP LACE 22 28 36 GAMES SHALAMAR 36
29 29 SLEEPING ALONE THE CONTROLLERS 21 29 32 WHENEVER YOU'RE READY FIVE STAR 39
30 23 HOW SOON WE FORGET COLONEL ABRAMS 60 30 38 DON'T MAKE ME WAIT FOR LOVE KENNY G. 34
31 21 WIPEQUT FAT BOYS & THE BEACH BOYS 69 31 39 CRITICIZE ALEXANDER O'NEAL 40
32 G DON'T GO MARLON JACKSON 24 32 37 LET'S START LOVE OVER MILES JAYE 41
33 37 DO YOU HAVE TO GO GARRY GLENN 38 33 40 BE YOURSELF WHODINI WITH MILLIE JACKSON 31
kL — BE YOURSELF WHODINI WITH MILLIE JACKSON 3 kL] DIDN'T WE ALMOST HAVE T ALL WHITNEY HOUSTON 9
35 35 CERTIFIED TRUE THE BAR-KAYS 25 35 8 JUST CALL SHERRICK 18
36 32 TRAMP SALT-N-PEPA 70 36 = LUV'S PASSION AND YOU CHAD 45
37 = DON'T MAKE ME WAIT FOR LOVE KENNY G. 34 37 G SKELETONS STEVIE WONDER 46
38 G LET ME BE THE ONE EXPOSE 30 38 = SHO’ YOU RIGHT BARRY WHITE 47
39 = THAT'S WHAT LOVE IS ALL ABOUT MICHAEL BOLTON 64 39 16 LOST IN EMOTION LISA LISA & CULT JAM 15
40 31 YA COLD WANNA BE WITH ME UTFO 75 40 = SHE'S FLY TONY TERRY 48
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55
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TITLE
(Publisher ~ Licensing Org.)
Sheet Music Dist.

AINT NO NEED TO WORRY

(Marvin L. Winans, ASCAP/Zomba, ASCAP)
ALL IN THE NAME OF LOVE

(Irving, BMI/Lijesrika, BMI)

ANGEL

(Angel Notes, ASCAP)

AUTOMATIC

{Breezer, ASCAP/Frustration, BMI/Ackee,
ASCAP/Island, BMI)

(BABY TELL ME) CAN YOU DANCE

(Wiz Kid, BMI/frving, BMI) CPP/ALM

BAD

(Mijac, BMI/Warner-Tamerlane, BMI)

BE YOURSELF

(Willesden, BMI/Zomba, ASCAP)

BULLSEYE

{Kenny Nolan, ASCAP)

B.Y.0.8. (BRING YOUR OWN BABY)

(Tree, BMI/O'Lyric, BM)}

(CAN'T) GET YOU OUT OF MY SYSTEM
{Bush Burnin’, ASCAP/Vinewood, BMI)
CASANOVA

(Calloco, BMI/Hip Trip, BMI) CPP

CATCH ME (I'M FALLING)

(Genetic, ASCAP)

CERTIFIED TRUE

(Bar-Kays, BMI/Warner-Tamerlane, BM|/Arrival, BMI)
CINDERFELLA DANA DANE

(Protoons, ASCAP/Turn Out Brothers, ASCAP)
COLD SPENDING MY MONEY

(Def Jam, ASCAP/Juiced Up, ASCAP/Def American,
BMI/First Impulse, BMI)

COLD STUPID (FROM "PENITENTIARY I11")
(Jay King IV, BMI)

COME MY wAY

(A La Mode, ASCAP)

COME OVER

(Deedle Dee, ASCAP/MCA, ASCAP/Unicity,
ASCAP/Moonwalk, ASCAP/Ready Ready, ASCAP)
CRITICIZE

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
DID | DREAM YOU

(Mtume, BMI/Number 9, ASCAP)

DIDNT WE ALMOST HAVE IT ALL

(Prince Street, ASCAP/Willin' David, BMi/Blue Sky
Rider, BMI) CPP

DINNER WITH GERSHWIN

(Getfen, ASCAP/Rutland Road, ASCAP)

DO YOU HAVE TO GO

(WB, ASCAP/Silver Sun, ASCAP)

24

87

72

37

n

61

%

&8 & B 8

DONT G0

(Vabritmar, BMI)

DON'T MAKE ME WAIT FOR LOVE

(Betlboy, BMI/Gratitude Sky, ASCAP)

DON'T YOU WANT ME

(Rightsong, BMI/Franne Gee, BMI/Ardavan,
ASCAP/Intersong, ASCAP)

DOWNTOWN

(Irving, BMI) CPP/ALM

DREAMIN'

(Thrust, BMI)

GAMES

(Hip Trip, BMI/Hip Chic, BMI/Mister Johnson’s Jams,
BMI) CPP

HARD DAY

(Chappell, ASCAP/Morrison Leahy, ASCAP)

HEART OF GOLD

(Black Lion, ASCAP/Captain Z, ASCAP/Billy Osborne,
ASCAP)

HOLDING ON

(Zomba, ASCAP/Willesden, BMI)

HOW SOON WE FORGET

(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
| AINT NO JOKE

(Robert Hill, BMI)

| CONFESS

(Realsongs, ASCAP)

| COULDN'T BELIEVE IT

(Tight Squeez2, BMI)

| DON'T THINK THAT MAN SHOULD SLEEP ALONE
(Raydiola, ASCAP)

1 JUST CAN'T STOP LOVING YOU

{Mijac, BMI/Warner-Tamerlane, BMI)

| LIVE FOR YOUR LOVE

(O’Lyric, BMI/Tuneworks, BMI/Vandorf,
ASCAP/Reswick-Werfel, ASCAP/Beseme West,
ASCAP/Nelana, BM!)

| NEED LOVE

(Def Jam, ASCAP)

(| WANNA GET) CLOSE TO YOU

(Bush Burnin', ASCAP/KMA, ASCAP/Screen Gems,
ASCAP)

| WANT TO BE YOUR MAN

(Troutman’s, BMI/Saja, BMI)

| WONDER WHO SHE'S SEEING NOW

(Geffen, ASCAP/Lucky-Break, ASCAP/Pardini, ASCAP)
IF YOU LET ME STAY

(Virgin-Nymph, BMi/Young Terence, BMI) CPP

IF YOU NEED MY LOVE TONIGHT

(Gratitude Sky, ASCAP/Bellboy, BMI}

9?2

b ]
97
9

18

41

15

51

45

a3

62

I'LL RETURN

(Ackee, ASCAP)

(IT'S THAT) LOVIN' FEELING

(Sunset Burgundy, ASCAP/Lilyac, ASCAP/Mchoma,
BMI)

I'VE BEEN WATCHING YOU

(Mazarati, ASCAP)

JUMP START

(Calloco, BMI/Hip Trip, BMI) CPP

JUST BEGUN TO LOVE YOU

(Music Specialists, BMI/Price & Williams, BMI)
JUST CALL

(Hits ‘N Mo’ Hits, BMi/Venus Three, BMI/Warner-
Tamerlane, BMI)

JUST GETS BETTER WITH TIME

(Morning Crew, BMI/Irving, BMI) CPP/ALM

JUST THAT TYPE OF GIRL

(Slap One, ASCAP/Cornelio Carlos, ASCAP/Spectrum
VII, ASCAP) CPP

LAST TIME

(Jay King IV, BMI)

LATELY

(Colgems-EMI, ASCAP)

LET ME BE THE ONE

(Panchin, BMI)

LET’S START LOVE OVER

(Blackwood, BMI/Huemar, BMI)

LOST IN EMOTION

(Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers,
BMI) CPP

LOVE IS A HOUSE

(Tee Girl, BMI)

LOVE SHOCK

(West Kenya, ASCAP)

LOVER'S LANE

(Georgio’s, BMI/Stone Diamond, BMI)

LOVIN' YOU

(Downstairs, BMI/Piano, BMI/Mighty Three, BMI)
LUV'S PASSION AND YOU

(I'Mo Owe U A Tune, ASCAP/Bush Burnin’, ASCAP)
THE MORE WE LOVE

(Philesto, BMI/Harrindur, BMI) CPP

MY FOREVER LOVE

(Trycep, BMI/Ferncliff, BMI)

MY LOVE IS DEEP

(Glasshouse, BMi/Irving, BMI/Harrindur, BMI/Ensign,
BM!) CPP/ALM

MY LOVE IS GUARANTEED

{(Next Plateau, ASCAP/Godsend, ASCAP/Bratton &
White, ASCAP)

52

65

74

76

4

78

Fy

2

57

MY LOVE IS ON THE MONEY

{Forceful, BMI/Willesden, BMI)

MY NIGHT FOR LOVE

(Little Tanya, ASCAP/MCA, ASCAP)

NEVER GONNA LET YOU GO

(Beach House, ASCAP)

NIGHTS OF PLEASURE

(Virgin, ASCAP/Brampton, ASCAP/On The Move,
BMI/MCA, ASCAP) CPP

NO ONE (N THE WORLD

(ATV, BMI/Welbeck, ASCAP)

ONE HEARTBEAT

(Le Gassick, BMI/Who-Ray, BM)/Chubu, BM)/Smokey,
BMI) CPP

OVERNIGHT SUCCESS

(Mibren, ASCAP/Lauren Loo, ASCAP)

PLEASE, PLEASE ME

(Bug, BMI/Save Shaw University, ASCAP/Frankie
Rabinson, ASCAP)

THE REAL THING

(Jobete, ASCAP/House Of Fun, BMI) CPP
RESERVATIONS FOR TWO

(Catdaddy, ASCAP/New East, ASCAP)

SAY AMEN

(WB, ASCAP/E/A, ASCAP/Make It Big, ASCAP/Monty
Seward, ASCAP)

SHE'S FLY

(Shaman Drum, BMI/King Henry I, ASCAP)

SHO' YOU RIGHT

(Seven Songs, BMI/Ba-Dake, BMI)

SHOW A LITTLE LOVE

(Per Mission, ASCAP)

SKELETONS

(Jobete, ASCAP/Black Bull, ASCAP)

SLEEPING ALONE

(Groovesville, BMI/Creative Entertainment, BMI)
SO AMAZING

(April, ASCAP/Uncle Ronnie’s, ASCAP)

SO MANY TEARS

(On The Move, BMI/Zenox, ASCAP)

STONE LOVE

(Konglather, BM|/Freytown, BMI/Road, BMI)
SWEET SOMEBODY

(Jobete, ASCAP/Emergency, ASCAP/Green Star,
ASCAP/Not Fragile, BMI) CPP

SWEETER THAN CANDY (FROM “PENITENTIARY 111"}
(New World, ASCAP)

SYSTEM OF SURVIVAL

(Sputnik Adventure, ASCAP/Maurice White, ASCAP)
THAT'S WHAT LOVE IS ALL ABOUT

(Emboe, ASCAP/Kaz, ASCAP/April, ASCAP)
70 TRAMP
(Modern)
35 U GOT THE LOOK
(Controversy, ASCAP)
2 WE'VE ONLY JUST BEGUN (THE ROMANCE IS NOT
OVER)
(Willesden, BMI1/Johnnie Mae, BMI/Lu Ella,
ASCAP/WB, ASCAP)
67 WHAT'S TOO MUCH
(Taj Mahal, ASCAP/53rd State, ASCAP/Lonnie-K,
ASCAP)
33 WHENEVER YOU'RE READY
(Ensign, BMI/Harrindur, BMI/Snippets, BMI) CPP
63  WIPEOUT
{Miraleste, BMI/Robin Hood, BMI)
75 YA COLD WANNA BE WITH ME
(ADRA, BMI/Kadoc/Forceful, BMI/Willesden, BMi)
12 YOU AND ME TONIGHT
(Virgin-Nymph, BMI/Attractive, BMI} CPP
100 YOU MAKE ME WANT TO (LOVE AGAIN)
(Bibo, ASCAP)
3 (YOU'RE PUTTIN') A RUSH ON ME
(Johnnie Mae, BMI/Willesden, BMi/Bush Burnin’,
ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood ~ CPP Columbia Pictures
ALM Almo HAN Hansen
B-M Belwin Milis HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA
CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino WBM  Warner Bros.
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53], “CLUB PLAY :[2[3]. ] 12-INCH SINGLES SALES

% E ; ‘,’25:‘: TITLAE Compiled from a national sample of dance club playlists. ARTIST % 5 ; ‘:.’2% TITLE Compiled from a national sample of retail store sales reports. ARTIST

= 3 o | 25 [ LABEL & NUMBER/DISTRIBUTING LABEL = S o~ | 5 | LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 & & * & NO.1 * &

@] 1 |5 | s | povovwamecEm, o esoovwaniey | |(Df 1| 2 | v | uorcEmw o,

2 4 7 5 S RN 3 & JELLYBEAN FEATURING STEVEN DANTE @ 2 4 11 CATCH ME I'M FALLING (REMIX) VIRGIN 0-96752/ATLANTIC & PRETTY POISON

3 2 4 8 LET ME BE THE ONE (REMIX) ARISTA ADI-9618 & EXPOSE @ 4 6 8 LOST IN EMOTION (REMIX) coLuMBIA 44.06872 @ LISA LISA & CULT JAM

4 3 3 8 TRUE FAITH (REMIX) QWEST 0-20733/WARNER BROS. & NEW ORDER @ 10 27 3 CAUSING A COMMOTION (REMIX) SIRE 0-20762/WARNER BROS. MADONNA
@ 9 24 3 CAUSING A COMMOTION (REMIX) SIRE 0-20762/WARNER BROS. MADONNA @ 5 9 POUR IT ON (REMIX) ELEKTRA 0-66795 MASON

6 6 10 7 IT'S A SIN EMI-MANHATTAN V-19256 & PET SHOP BOYS 6 3 5 13 BE MINE TONIGHT ATLANTIC 0-86675 PROMISE CIRCLE
@ 14 23 4 JUST THAT TYPE OF GIRL ATLANTIC 0-86672 & MADAME X @ 7 12 9 PARTY YOUR BODY MR 4000 STEVIEB
12 | 16 | 7 | MY LOVE IS GUARANTEED NEXT PLATEAU NP 50067 SYBIL B[ B 5 | Wik LOGAEY © JELLYBEAN FEATURING STEVEN DANTE
@ 13 18 5 TELL IT TO MY HEART ARISTA ADI-9611 TAYLOR DAYNE @ 11 14 6 DON'T YOU WANT ME (REMIX) mca 23785 & JODY WATLEY

10 10 12 8 ALWAYS DOESN'T MEAN FOREVER capiToL v-15328 HAZELL DEAN 15 17 7 TRUE FAITH (REMIX) QwesT 0-20733 & NEW ORDER
QD)| 17 | 25 | 4 | THE OPERA HOUSE mmima mini2/cRMINAL JACK E. MAKOSSA QD)| 18 | 2. 5 | SOMETHING TELLS ME atuanic 086670 TIGER MOON

1211 17 6 SOMETHING TELLS ME ATLANTIC 0-86670 TIGER MOON 12 14 11 9 CRAZY LOVE ATLANTIC 0-86779 NANCY MARTINEZ
@ 18 20 5 DINNER WITH GERSHWIN (REMIX) GEFFEN 0.20635/WARNER BROS. & DONNA SUMMER @ 13 26 4 BREAKOQUT (REMIX) MERCURY 888 188-1/POLYGRAM © SWING OUT SISTER
NEW} 1 BAD (REMIX) EPIC 49 07462/E.PA. & MICHAEL JACKSON 13 6 1 12 CASANOVA ATLANTIC 0-86673 & LEVERT
@ 18 [ 21 5 WHEN YOU GONNA Rrca 6548-1-RD RICK AND LISA 15| 17| 2 JUST THAT TYPE OF GIRL ATLANTIC 0-86672 & MADAME X

16 8 9 8 LOST IN EMOTION (REMIX) COLUMBIA 44 06872 & LISA LISA & CULT JAM 22 28 5 MY LOVE IS GUARANTEED NEXT PLATEAU NP 50067 SYBIL
@ 21 27 5 NEVER LET ME DOWN (REMIX) EM-MANHATTAN v-19255 & DAVID BOWIE 17 8 7 11 I HEARD A RUMOUR LONDON 886 188.1/POLYGRAM & BANANARAMA
23 3 3 MILITARY DRUMS curs 7172/Mca HUBERT KAH 24 21 6 IT'S A SIN EMI-MANHATTAN V-19256 & PET SHOP BOYS

19 5 1 10 VICTIM OF LOVE (REMIX) SIRE 0-20740/WARNER BROS. & ERASURE 28 43 5 MUSIC OUT OF BOUNDS ATLANTIC 0-86669 STACEY Q
@ 27 39 3 ROADBLOCK a&M sp-12250 STOCK, AITKEN, WATERMAN 20 21 39 4 DINNER WITH GERSHWIN (REMIX) GEFFEN 0-20635/WARNER BROS. & DONNA SUMMER

21 19 | 22 6 POUR IT ON (REMIX) ELEKTRA 0-66795 MASON @ 2% | 34 4 | THINK WE'RE ALONE NOW (REMIX) mca 23793 TIFFANY
@ 28 | 33 4 HERE TO GO/DON'T ARGUE EMI-MANHATTAN V-56067 & CABARET VOLTAIRE 2 16 8 17 SILENT MORNING (REMIX) 4TH & B'WAY BWAY-439/ISLAND @ NOEL
@ 30 ¢ 42 3 (BABY TELL ME) CAN YOU DANCE a&MSP-12235 SHANICE WILSON @ 34 | 50 3 DEVOTION ATLANTIC 0-86652 TEN CITY
34 — 2 LOVER'S LANE (REMIX) MOTOWN 4592MG GEORGIO 24 23 20 9 U GOT THE LOOK/HOUSEQUAKE PaISLEY PARK 0-20727/WARNER BROS. @ PRINCE

% [ 25 | 28 7 SCARS OF LOVE ToMMY BOY T8 902 TKA p) 9 3 16 DREAMIN’ (REMIX) EPIC 49.06830 WILL TO POWER

26 7 6 11 FULL CIRCLE (REMIX) ATLANTIC 0-86674 COMPANY B 30 3l 4 SCARS OF LOVE Tommy BOY T8 902 TKA
@ 38 | 40 3 YOU AND ME TONIGHT VIRGIN 0.96755/ATLANTIC DEJA 27| 25 | 30 4 ALWAYS DOESN'T MEAN FOREVER capiToL v-15328 HAZELL DEAN
NEW } 1 HARD DAY (REMIX) coLumBia 44 07466 GEORGE MICHAEL 28 27 18 17 STRANGELOVE (REMIX) SIRE 0-20696/WARNER BROS. & DEPECHE MODE

2 ) 15 2 13 CATCH ME I'M FALLING (REMIX) VIRGIN 0-96752/ATLANTIC & PRETTY POISON 29 20 15 9 (YOU'RE PUTTIN’) A RUSH ON ME mca 23774 & STEPHANIE MILLS
@ 42 L] 3 | THINK WE'RE ALONE NOW (REMIX) mca 23793 TIFFANY 30 13 13 9 SECRET AFFAIR (REMIX) ePic 49 06837 & CLAUDJA BARRY

31| 33| 38 4 IS IT GOOD ENOUGH PROFILE PRO-7157 CHANELLE 31 | 33| 48 3 DANCE WITH ME SKYYLINE 5000/LUKE SKYY WALKER GIRL TALK
@ 47 | — 2 DEVOTION ATLANTIC 0-86652 TENCITY 32 31 4 3 YOU'RE NO GOOD FOR ME NEXT PLATEAU NP 50066 KELLY CHARLES
@ 41 43 3 I SAID IT AND | MEANT IT ATLANTIC 0-86686 CAROLYN PORTER @ NEW’ 1 SHAKE YOUR LOVE (REMIX) ATLANTIC 0-86651 DEBBIE GIBSON
@ 48 | — 2 PUMP UP THE VOLUME IMPORT (4AD,UK) IMPORT M.ARR.S. k] 35 | 36 7 WHY YOU WANNA GO viNYLMANIA VMR 011 FASCINATION
@5)] 4 | — "2 1CISORDERLY CONDUCT/ARABIAN KNIGHTS LATIN RASCALS 35 | 3 | 38 | 3 | TELLIT TOMY HEART arista 019611 TAYLOR DAYNE
49 1 — 2 LET'S WORK (REMIX) coLumsia 44 06926 & MICK JAGGER 36 40 47 4 TRAMP/PUSH IT NEXT PLATEAU NP 50063 SALT-N-PEPA
G7)| NEWD | 1 | ANIMAL MAGIC (REMIX) caprioL v-15334 BELOUIS SOME @D 45 | — | 2 | LOVER'S LANE (REMIX) MOTOWN 2592MG GEORGIO

38 40 43 3 CALL ME UP coLuMBIA 44 06840 PROCESS & THE DOO RAGS 38 32 16 13 HOW SOON WE FORGET (REMIX) mca 23763 & COLONEL ABRAMS

39 | 26 13 12 BREAKOUT (REMIX) MERCURY 888 836-1/POLYGRAM © SWING OUT SISTER NEW) 1 JUST LIKE HEAVEN (REMIX) ELEKTRA 0-66793 THE CURE
NEW) 1 BECAUSE OF YOU rEvER SF 819/SUTRA THE COVER GIRLS 40 37 23 8 MIND OVER MATTER (REMIX) a&msp-12246 & E.G. DAILY
NEW } 1 JUST LIKE HEAVEN (REMIX) ELEKTRA 0-66793 THE CURE 48 _— 2 HEART OVER MIND (REMIX) epiC 49-06948 JENNIFER RUSH

42 s | — 2 HEART OVER MIND (REMIX) epic 49-06948 JENNIFER RUSH 4 | — 2 THE OPERA HOUSE MINIMAL MIN-1/CRIMINAL JACK E. MAKOSSA

13| 20 | 1| o | PUTTHENEEDLETOTHE RECORD CRIMINAL ELEMENT ORCHESTRA 43 | 41 | 33 | 10 [ JUMP START (REMIX) EM.MANHATTAN V56053 © NATALIE COLE

“ | 9|2 7 YOU'RE NO GOOD FOR ME NEXT PLATEAU NP50066 KELLY CHARLES NEW)D 1 PLAY ANOTHER SONG FOR ME aME 1202 OLGA
NEW’ 1 SHAKE YOUR LOVE (REMIX) ATLANTIC 0-86651 DEBBIE GIBSON 45 43 — 2 STRIP THIS HEART a&m sp-12241 JOHN ADAMS
NEW)D 1 PARTY YOUR BODY MR 4000 STEVIEB a7 | — 2 NOTHING'S GONNA STOP ME NOW Jive 1071.1.JD/RCA SAMANTHA FOX
RE-ENTRY SATURN GIRL/LOVE IT BiG LFEBLR 1T SOCIETY 47 [ 29 | 19 13 | WHEN SMOKEY SINGS/CHICAGO MERCURY 888 726-1/POLYGRAM & ABC

a8 | 31 | 19 | 10 | FUNKY NASSAU viRGIN 0-96776/ATLANTIC  BLACK BRITAIN NEWp | 1 | DISORDERLY CONDUCT/ARABIAN KNIGHTS LATIN RASCALS
NEW) | | NOTHING'S GONNA STOP ME NOW Jive 1071-1-0D SAMANTHA FOX NEWD | 1 PUMP UP THE VOLUME IMPORT (4AD.UK)/IMPORT (4AD.UK) M.ARRRS.

50 | 43 I — 2 SECRET RENDEZ-VOUS (REMIX) POLYDOR 885 967-1/POLYGRAM CINDY VALENTINE 50 50 l — 6 MISFIT (REMIX) MERCURY 888 752-1/POLYGRAM & CURIOSITY KILLED THE CAT

Y 1. TURN IT UP MICHAEL DAVIDSON siRe 7)) 1. BECAUSE OF YOU THE COVER GIRLS FEV'ER

b= | Titles with future 2. NEVER BE THE SAME THE BREAKFAST CLUB mca b= | Tities with future 2. IF YOU LET ME STAY TERENCE TRENT D'ARBY coLumsia

o | chart potential. 3. SWEET SOMEBODY DONNA ALLEN 21 Recoros o | chart potential, 3. ROADBLOCK STOCK, AITKEN, WATERMAN asm

g | Mmoo | { R mesee | Al e

x x 6. DON'T TAKE YOUR LOVE AWAY LYDIA LOVE STARDOM GROOVE

< g 7. | DON'T CARE FOR YOU GENUINE PARTS Pizazz

Wl al
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O Titles with the greatest sales or club play increase this week. # Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated Otherwise.
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Altemnative Artists Have Untapped Dance Potential

This week’s column was written by
Bill Coleman.

ONCE UPON A TIME there was a
period when the likes of traditional-
ly billed alternative acts like Gang
Of Four, the Plastics, Bauhaus,
Lene Lovich, Flying Lizards, Py-
lon, B-52’s, Romeo Void, Altered
Images, U2, and Holly & the Ital-
ians graced many programming
playlists and dance charts (not just
specialists) without forsaking the
nature of a particular act’s image or
compromising its musical direction.
As of late, not too many of these
types of artists have been given the
proper mainstream outlets, when in
fact many are producing finer
dance tracks than the so-called tra-
ditional dance artists. Since club
music is at a high point, it’s time to
look past the customary and experi-
ment—never say never ... Echo &
the Bunnymen’s deliciously spirit-
ed “Lips Like Sugar’ (Sire) has
been remixed by Francois Krevor-
kian and Michael Hutchinson ...
The engaging midtempo “The Mo-
tion Of Love” (Geffen) from Gene
Loves Jezebel could bring this sib-
ling-led U.K. outfit to pop promi-
nence ... Thrashing Doves’
“Northern Civil War Party” (A&M),
remixed by Bruce Forest, has a
rough, loping edge and sports a
swaggering techno rhythm; note
the dub mix ... The Kane Gang’s
“Motortown’ (Capitol) is every-
thing you loved in a Steely Dan

record and more, with a galloping
pop sensibility . .. “This Corrosion”
(Elektra) from gloom-rockers Sis-
ters Of Mercy is not to be missed;
this wonderful up-tempo number
has a terrific hook and arrange-
ment. We love the choral accompa-
niment ... Depeche Mode follows
its recent smash with “Never Let
Me Down Again” (Sire), a leisurely,
beat-heavy track coupled with the
non-LP “Pleasure Little Treasure,”
which pumps a harder up-tempo
synth base in two remixes.

ALTERED IMAGES: Remixes of
merit this week include the hot(!)
new house track from Earth, Wind
& Fire “System Of Survival” (Co-
lumbia), which is turned inside and
out by Steve Thompson and Mi-
chael Barbiero. This fast-paced
track is the group’s best dance ef-
fort in eons (the dub is an absolute
killer); welcome back guys ... Tina
Turner’s “Afterglow’” (Capitol) in-
corporates a serene delivery and a
subtle house-flavored rhythm cour-
tesy of Justin Strauss and Murray
Elias . . . ABC brings back the Chic
sound in full force with “The Night
You Murdered Love” (Mercury). It
features clean guitar, prominent
bass, and occasional strings in the
versions remixed by Julian Men-
delsohn. The Pete Hammond remix
(courtesy of PWL studios) delivers
yet another house-styled Mel &
Kim/KTP-ish version that incorpo-
rates many a Chic edit ... Paisley

DANCE
T-R-A:X

favorite Jill Jones unleashes the se-
ductively simple “G-Spot” (Paisley
Park/Warner Bros.), remixed by
former Blondie member Jimmy
Destri; note the real gem “Baby
Cries (Ay Yah)” on the flip, which
sounds much more contemporary in
its assertive r&b rhythm hook . ..
Living In A Box’s “So The Story
Goes” (Chrysalis) is an appealing,
midtempo r&b/pop number that in
its remix features the soulful assist
of Bobby Womack ... Don’t let the
new Nitzer Ebb single scare you:
“Join In The Chant” (Geffen) has
been remixed by both Phil Harding
and Daniel Miller & Flood, and
each of the versions marks the
band’s most accessible techno re-
lease to date.

JUST OUT: Brenda K. Starr re-
turns to the club scene via ‘“‘Break-
fast In Bed” (MCA), an up-tempo
number offering Starr’s maturing
vocal style; it has smash crossover
potential ... ““No No Love'’ from
Rhonda Parris has been rereleased
and is now on the Profile label ...
The Latin Rascals have reproduced
and remixed La Flavour’s club clas-
sic ‘““Mandolay” (Seethru, 216-247-

Starmagic Radio Program Is Syndicated In 48 Markets

‘Weekend Dance Party’ On National Roll

DAVE PEASLEE

NEW YORK Winner of this
year’s Billboard 1987 Radio Award
for best black network or syndicat-
ed weekly national music program,
the Starmagic “Weekend Dance
Party’” has become established as
one of the most widely heard dance
music radio programs in the U.S.
Syndicated in 48 markets in the
continental U.S.—with recent ad-
ditions in the Virgin Islands and
possible future adds in Canada,
West Germany, and Francé—the
program was originally developed
a little more than a year ago when
the producers of Starmagic Ra-
dio—a New Jersey-based syndica-
tor of gospel, urban, news, and
nostalgia programs—realized that

its urban music program was be-
coming increasingly dance-orient-
ed as a result of the surge of inter-
est and activity in urban dance
product.

To Starmagic producer Ed Eller-
bee, the success of the show is the
result of its nonstop dance-orient-
ed format. He also attributes the
show’s success to its uninterrupt-
ed “hot mixes.”” He says that these
contain “cuts that radio is not us-
ing, the a cappella versions, spe-
cial dub remixes, and, when possi-
ble, adventurous mixes that com-
bine two different records into a
totally new sound.” He feels that
the show fully reflects its slogan,
“state-of-the-art sound in fresh-
ness.”

Hosted by announcer B.J. Stone

.
¥
¥
3
&

Lou’s On First. Lou Reed jammed with Duran Duran during a recent New York
charity concert to benefit the homeless given by the British band. Pictured in the
dressing room after the show, from left, are Duran bassist John Taylor, Reed,
and Duran's Nick Rhodes and Simon Le Bon. (Photo: Chuck Pulin)

and mixed by local New Jersey
spinner Jim ‘“Max Attack’ Max-
well, the weekly show consists of
two 27-minute mixing segments
that combine a variety of dance
music styles and occasional artist
interviews mixed over a nonstop
dance beat.

Distinguishing the Starmagic
“Weekend Dance Party”’ from oth-
er dance mix programs, Ellerbee
emphasizes the program’s national
broadcast character. While some
local dance programs, such as
those of New York stations WBLS
and WRKS, are completely pro-
grammed by the local club/radio
jock, Starmagic’s program content
is determined by a collaborative ef-
fort of the show’s producers, engi-
neers, and mixer in order to ‘“put
on a show that will be as accepted
in such different markets as Chica-
go and Atlanta as in Birmingham,
Ala., or Little Rock, Ark.”

‘““Starmagic people are dance
people,”” Ellerbee explains. “Every
week, each one of us goes to clubs
and listens to club music, so we al-
ways know what’s new and what
works so that the music on the
show will come naturally.”

He also cites the positive inter-
action of the company and its vari-
ous syndicating stations and the
producer’s previous production
and management experience with
such dance acts as the Traamps
and Mass Production as factors
that increase the dance awareness
of the program.

2122) . . . Jamie Dean kicks out a re-
vamped techno version of the clas-
sic “Love Child” (Capitol) .. .Celi
Bee returns to the club scene via a
Lewis Martinee, Miami-sounding
production titled “I Can’t Let Go”
(Dice, 513-299-3881) . . .

Heavy D. & the Boyz’s ‘“The
Overweight Lovers In The House”
(MCA) celebrates D.’s girth once
again over a serious James Brown-
styled rare groove ... Busy Bee’s
rhyming on “Suicide” (Strong City;
212-671-6842) recalls the hard-core
yet articulate style of Eric B.

NEW AND NOTEWORTHY: The
new double-album collection of con-
temporary South African music
that should not be ignored is ‘“The
Sounds Of Soweto” (Capitol); its

contents range from political com-
mentary to pure musical joy and cel-
ebration. Programmers should note
the following cuts in particular:
“Gorilla Man” and ‘“Confusion (Ma
Afrika)” by Condry Ziqubu, “Yel-
low Mealie Meal” by Lumumba,
Supa Frika’s “Manyeo,” and “Feel
Free” from the Winners featuring
Lionel Petersen. The album as a
whole is a worthwhile find . .. Also
for the listener in you is “The Secret
Policeman’s Third Ball” (Virgin),
which features live recordings and
collaborations of Peter Gabriel,
Joan Armatrading, Erasure, Kate
Bush, Lou Reed, Duran Duran,
and many more.

INQUIRY OF THE WEEK: What-
ever happened to Suzi Lane?
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CONETOONE?

Festival promoter
Jeffrey Kruger
discusses world
market for U.S. acts

Jeffrey S. Kruger, chairman of
the board of the London-based
Kruger Organisation, put to-
gether the recent International
Peterborough Country Music
Festival in England, which drew
more than 200,000 country music
fans to witness such stars as
Johnny Cash, Kris Kristoffer-
son, the Nitty Gritty Dirt Band,
Lacy J. Dalton, and more. In
Hollywood to attend the first In-
ternational Federation of Festi-
val Organizations pre-MIDEM
meeting Sept. 24-29, Kruger dis-
cussed the festival and the inter-
national market for U.S. talent,
particularly country acts, with
Billboard’s Los Angeles bureau
chief, Dave DiMartino.

Q: How did the taste for country
music develop in Britain?

cause we don’t have the grosses.
But MCA and Phonogram there,
are so thrilled with the sales of rec-
ords of these artists that have not
sold prior to their coming. They al-
ready want to come and support us
next year. They sold in excess of
20,000 units over four days.

Q: How do corporate sponsors fit
in?

A: What we haven't attracted, and
what I hope the FIDOF meeting
will do, is to make sponsors more
aware of the situation—make them
realize, for instance, that we sold
roughly $115,000 worth of beer and
soft drinks at the festival, yet I
couldn’t persuade Coca-Cola or
Budweiser or Miller Lite to come
over and give us $20,000 or support
us. They’d have earned it back in
beer sales. I think it's very impor-
tant for these sponsors to realize

A: 1 think country mu-
sic may have well
started in Britain,
with the traditional
Irish and Scottish
aires and the emigra-
tion of the Scots and

‘People in
Europe are
very loyal’

that if they leave it to
their British and Euro-
pean counterparts,
sponsorship over
there is so new they
don't really know how
to handle it. It needs

Irish to the United

States. Through the years, many of
your artists who are not huge, but
your Faron Youngs, Bill Ander-
sons, Freddie Wellers have come
over time and again. And people in
England and Europe are very loyal.
They don't cotton to the new acts
just because they’ve had three or
four hits here. Those acts have to
come in and work. George Strait, as
big as he is here, would not be a bill
topper there. Glen Campbell, on the
other hand, when he was earning
$50,000 a night in the States, flew
over to do TV shows there and now
reaps the benefit. When he can’t
get his 50 a night here, over there,
20 years later, he can come away
with $300,000 for 10 days.

Q: But can’t current top country
acts gross more here in one night
than they can there in several?
A: Now as long as they're satisfied
that they can go on indefintely
here, why come? But if they want
to build another market, they can
sell as many records in Europe as
they can here, and sustain longer.
Maybe they figure they’re rich
enough, and they’re going to retire
when there’s no more $60,000 dates
here. But take the likes of Don Wil-
liams—in England, Don can draw
$30,000 a day. Campbell can draw
that kind. Acts that are huge in Eu-
rope might mean nothing here, or
not as much here, and vice versa.
But they could be big tkere, if they
take the time and came over. That's
where the Nitty Gritty Dirt Band,
Steve Wariner, Nanci Griffith, and
Dan Seals were wise to come over
to the festival this year, to give up
big-paying [American] fair dates to
take only reasonable money, be-

direction from an An-
heuser-Busch or whomever.
Q: How vast a market is out there
for country music?
A: Everybody starts to think Amer-
ica, but the market out there is
twice as big as the American mar-
ket. The Japanese market is enor-
mous. The European market is ab-
solutely untapped yet. Next year,
we hope to take country music into
Hungary and Bulgaria. Poland is
very interested. In Poland, I've got
one hell of an excellent studio, good
TV facilities, and we’re looking to
take people like Ed Bruce and Billie
Jo Spears over there to record.
Q: In addition to country musie,
you’ve presented European con-
certs for a number of U.S. black
acts. What's the market like for
black music over there?
A: There's a good black market
out there. Again, you get your
new acts who’ve got one hit under
their belt, and they want top dol-
lars. Their attitude is all wrong.
And there are promoters that will
hire them. But if an act wants to
sustain, they have to come in and
hit the hick towns as well as the
big towns. There’s an exception,
like a Whitney Houston, who can
sell out Wembley for a week. But
in order to really make it, to sus-
tain, acts that keep coming back—
like the Temptations, the Four
Tops—they can come in every
eight months and pick up six fig-
ures because they’ve been doing it
for years. But Atlantic Starr
couldn’t tour at the moment;
they’d [just] do well in London.
And Debarge is probably not known
outside of London. You get out of
Europe what you put into Europe.

Yes, There’s Finally A New Yes Album

BY STEVE GETT

NEW YORK Yes is finally back on
the scene with its latest Atco album,
“Big Generator,” the long-awaited
follow-up to the 1983 multiplatinum
smash ‘90125.”” Despite the pro-
tracted gap between releases, initial
radio and retail response to the new
album has been extremely positive.

“There were several reasons that
this album took so long to come
out,” says Tony DiMitriades, who
co-manages the band with Elliot
Roberts and Robert Richards for
Lookout Management. “First, Yes
has always been notoriously slow in
the studio. Basically, the members
of the group are perfectionists.
They insist that every aspect has to
be right.

“The other main reason the al-
bum got delayed was because the
band was touring for a long time af-
ter ‘90125’ came out. Following the
U.S. tour, there were dates in Eu-
rope and South America, which
went on well into 1985. So it was a
long time before the band actually
went in the studio.”

Initial recording sessions for “Big
Generator” were held in Italy. “The
band started off there working with
Trevor Horn, who produced the last
album,” says DiMitriades. “Then,
after recording in London for a
while, the band decided to continue
here in the States. At that point, it
was mutually agreed upon that the

rest of the album would be pro-
duced without Trevor.”

After moving to a studio in Los
Angeles, Yes enlisted Paul DeVil-
liers to take over from Horn as co-
producer. ‘“Paul was the band’s
sound engineer on the road, and he
also did the last Mr. Mister album,”
says DiMitriades.

Final production credits on “Big
Generator” are listed as Yes, DeVil-
liers, Horn, and the band’s guitarist,
Trevor Rabin. As for Rabin’s indi-
vidual credit, DiMitriades says,
“It’s simply down to the fact that he
was the one constantly there
throughout the whole project and
really provided extra input. In addi-
tion to a lot of engineering, he also
mixed the album.”

According to DiMitriades, “Big
Generator,” which is debuting this
week on the Top Pop Album chart
at 61, should not only appeal to long-
time Yes devotees, but it should
also attract new fans. “The band’s
identity in terms of what the fans
expect has been retained, but there
is a lot of stretching out on this rec-
ord,” he says. “It’s a continuation of
Yes exploring even more new
ground. A lot of the classic 70s
bands tend to get bogged down, but
Yes has always moved ahead in dif-
ferent directions. ‘90125’ was a
strong step forward, and this album
goes even further.”

The first single from the new al-

bum is “Love Will Find A Way,”
serviced to radio as a CD single. The
band recently filmed a video for the
single in Los Angeles. Additionally,
a clip was lensed for the song
“Rhythm Of Love,” which is gar-
nering significant airplay on album
rock radio stations, according to Di-
Mitriades.

“I think videos are important for
this group,”’ says the manager.
“Yes has a reputation for experi-
menting with all sorts of things, and
video is another strong area to show
the band’s creativity.”

An extensive tour in support of
“Big Generator’” will start in the
fall, with specific venues and dates
to be announced shortly. There will
be no opening act at the shows. “As
always, Yes has a very sophisticat-
ed and innovative stage set-up
planned,” says DiMitriades. “Plus,
this band never plays for less than
two hours.”

In addition to touring, several
members of the band will be com-
pleting solo projects. “Yes has al-
ways been a group that has had
many considerations in terms of
what the members do,” says DiMi-
triades. “There was never a ques-
tion that Yes would do another al-
bum. But as far as the solo projects
are concerned, Jon Anderson has a
deal with CBS and Trevor Rabin is
signed to Elektra. They’ve both
started working on their records.”

ARTIST
DEVELOPMENTS

=

METALLIC EXPLOSION

Elektra is enjoying an extreme-
ly fast retail breakout with its re-
cently released Metallica minial-
bum, ‘“The $5.98 EP—Garage
Days Rerevisited,” a collection of
some of the hard rock group’s fa-
vorite cover tunes.

The label’s initial shipment for
the album, at No. 28 in its sixth
week on the Top Pop Album
chart, was about 255,000 copies,
according to Kenny Hamlin, Elek-
tra vice president of marketing.
He says reorders have “topped
the 225,000 mark.”

“To be honest, I'm not in the
least surprised at how well this
project has taken off,” says Ham-
lin. “Looking at the advance or-
ders from our major customers,
we could tell this was going to be
hot. And the success of the album
just underlines the incredibly loy-
al fan base that the band has.”

The album’s deliberately low
price is said to have drawn mixed
feelings from the retail communi-
ty, with some outlets reportedly
refusing to stock it. “We’ve had a
few negatives,” says Hamlin.
“But for the major part, things
have been positive. We’'ve had
nothing but pleasant discussions
with the likes of Camelot, Musi-
cland, and Tower.”

Metallica’s next studio album is
scheduled for release in the sec-
ond quarter of 1988, says Hamlin,
who adds that the sales of the
band’s last album, ‘“Master Of
Puppets,” are “well past gold and

headed toward platinum.” Addi-
tional plans call for Elektra to is-
sue a long-form Metallica home
video in November.

SWEET SILENCERS

A major priority at RCA is “A
Letter From St. Paul,” the debut
album from the Scottish band the
Silencers. The first phase in
breaking the group called for a
“major push” at album rock radio
stations with the track “Painted
Moon,” according to Jim McKeon,
the label’s vice president of album
promotion.

“That song did very well for us
in terms of setting a base for the
group,” says McKeon. “In fact,
it’s now three or four months

since we first put that out, and
it’s still in power rotation at a
number of stations. The next
track we’re going with is ‘I See
Red,” which is already starting to
pick up airplay.”

On the touring front, the Silenc-
ers have embarked on a six-week
club trek. “We’re doing a lot of
tie-ins with radio stations, and the
shows will have reduced ticket
prices,” says McKeon. “Then in
November the Silencers will be
going out with Squeeze, followed
by dates in December with the
Alarm. This is a very talented
band. Although it would be nice
to snag a couple of hit singles,
we’re looking at the Silencers in

(Continued on next page)

Sentimental Gathering. After playing songs from his debut Virgin album,
“Sentimental Hygiene,"” during a Sept. 25 sellout concert at New York's Beacon
Theatre, Warren Zevon met with a number of label execs backstage. Pictured,
from left, are Mark Williams, Virgin artist development director; Andrew Slater,
Zevon's manager; Jeff Ayeroff, Virgin co-managing director; Zevon; and Jordan
Harris, Virgin co-managing director.
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ARTIST DEVELOPMENTS

(Continued from preceding page)

the long term. There’s a solid ca-
reer commitment to them here.”

ELY'S COMING

Making noise on the live circuit
is Texas-bred Joe Ely, whose new
album, “Lord Of The Highway,”
marks the longtime critical favor-
ite’s debut on Hightone Re-
cords—the same outfit that intro-
duced the American masses to
Robert Cray.

Ely came to the label earlier
this year after an extended stay
with MCA—which culminated in
the nonrelease of an entire album
he’d recorded. It now sits in lim-
bo. That bothers Ely plenty, but
he’s seen the need to move on.

“There were all these funny
kinds of circumstances,” says Ely
of the unreleased MCA album. ““It
got tied up in all this sort of red
tape. So I basically just went and
rolled up my sleeves and started
writing up another album. We re-
corded it and played it for some
different people. It came down
just to who had the most interest
and who would also roll up their
sleeves and go to work on it. The
Hightone guys were the ones.

“I was with MCA for seven al-
bums, and already this one has
come out of the chute a lot bet-
ter—and there’s also more talk
about it than any of the other al-
bums.”

Ely acknowledges that his mu-
sic has been hard for radio pro-
grammers to deal with; too hard
rock for country, too country for
hard rock are the usual com-
plaints. He says that’s changing,
however. “Though there’s still
the country roots as far as the
lyrics go, this band is definitely
an out-and-out rock’n’roll band,”
says Ely. “I feel a lot more freed
up to go ahead and pursue what I
really like to do and what I think
I do the best.”

Rave reviews in L.A. have
proved him right so far; Ely and
company are now taking it on the
road and getting the same
treatment.

HONORABLE SALES

Extensive advertising and pro-
motional activities are backing
the Brandos’ Relativity/Impor-
tant debut album, “Honor Among
Thieves,” No. 111 on the Top Pop
Albums chart.

“We’ve been doing extensive
trade advertising for the last 2V,
months and a real heavy push at

radio,” says Mike Corcione, direc-
tor of promotion for the label. In
addition to its in-house promotion
staff, the logo hired six indepen-
dent promotion people to work
the first single, “Gettysburg.”

“The record’s doing real well at
college and album rock radio,”
says Corcione. At press time, it
was No. 36 on the Album Rock
Tracks chart; a 7-inch version was
recently serviced to top 40 out-
lets.

On the retail front, Relativity
has mapped out a number of spe-
cial promotions with several ma-
jor chains. Among them are a dis-
play contest with Musicland’s
Sam Goody’s stores—which will
run at the end of October—and
guaranteed sales promotion with
Record Bar and Turtles. The
group is also in Record World and
Good Vibrations’ developing art-
ists programs.

Additionally, a videoclip for
“Gettysburg” was recently added
in medium rotation on MTV. “If
the rotation increases to heavy or
active, it will play a big factor in
the whole success of the band,”
says Corcione. “For bands like
Poison, video [airplay] came first
and radio followed. In this case
radio was first, but for the group
to cross over and be a household
name, the video will have to be in
heavy or active rotation.”

The Brandos will also be sup-
porting “Honor Among Thieves”
with a series of North American
dates. ““Every city on the tour is
going to be promoted through re-
tail,”” says Howie Gabriel, vice
president of Important. “No stone
will be left unturned.”

Artist Developments is edited by
Steve Gett. Reporters: Linda
Moleski (New York) and Dave
DiMartino (Los Angeles).

Sting Tops Himself On 2nd Solo Release:;
George Michael’s Latest Keeps The Faith

SET FREE: The Beat has found it hard to stop playing
an advance cassette of Sting’s second A&M solo album,
“Nothing Like The Sumn,” unquestionably his finest
work to date. While the former Police chief’s 1985 de-
but solo output, “Dream Of The Blue Turtles,” was cer-
tainly a fine effort, it can’t hold a candle to the follow-up.

In addition to the lead-off single, “We’ll Be Together,”
the new Sting album boasts a wealth of top-quality ma-
terial. “Be Still My Beating Heart” is a personal fave,
but other highlights include the amusing “Englishman
In New York,” “They Dance

depth chat with the man in an upcoming One To One
Billboard interview.

SHORT TAKES I: Top Northeast promoter John
Scher’s Oct. 3 sellout Pink Floyd concert at the Carrier
Dome, Syracuse, N.Y., represented the first live show
there in more than two years. Scher is gearing up to pro-
mote more dates at the venue, where he previously pre-
sented the likes of Genesis, the Rolling Stones, and the
Who ... Rumors abound that U2 may release a double
live album before the end of the

Alone (Gueca Solo),” ‘“Sister
Moon,” and the opening track,
“The Lazarus Heart.”

An extremely lush, rich-sound-
ing album, “Nothing Like The

THEBEAT

year ... Ex-Smiths guitarist
Johnny Marr will reportedly be
playing guitar with the Pretend-
ers on their upcoming U.S. dates
with U2, Marr is said to be taking

Sun” touches on a wide variety
of musical styles—something

BYSTEVE+GETT

over from Robbie MclIntosh,
who left the band a couple of

for every mood. Guest guitar

licks are provided by Eric Clap-

ton, Mark Knopfler, and Andy Summers; also out-

standing is Branford Marsalis’ saxophone work.
Quite simply, this is the album Sting fans have been

waiting for—watch it fly out of the stores.

HAVE FAITH: When the Sting album hasn’t been on
the Walkman, The Beat has been listening to a sneak
preview tape of George Michael’s upcoming Columbia
debut solo album, “Faith” (what, no Whitesnake!?).
Like Sting, the former Wham! leader clearly believes
that variety is the spice of life, and his record offers a
diverse and highly entertaining selection of material.

Michael is definitely one of the most talented artists to
have emerged in recent years, as evidenced by the com-
bination of his soulful vocals, slick production, and bril-
liant songwriting on “Faith.”

A Michael solo album has been long overdue, and
“Faith” more than lives up to expectations. Key cuts in-
clude the title track, “Monkey,” “Kissing A Fool,”
“Look At Your Hands,” and “Hand To Mouth.” Also in-
cluded is Michael’s controversial summer hit, “I Want
Your Sex.”

Incidentally, The Beat enjoyed a very pleasant Sun-
day brunch rendezvous with Michael during his recent
visit to the Big Apple to promote “Faith.” Look for an in-

months ago.

Lots of activity over at Steven
Gottlieb’s Gotham-based TVT Records. In addition to
signing North Carolina-based band the Connells—their
latest album, “Boylan Heights,” was produced by Mitch
Easter—TVT has picked up two acts, Cookie Crew and
Hotline, from the U.K. indie label Rhythm King.
TVT’s first signing, the Saints, will continue working
on a new album following a series of U.S. dates on the
MTV New Music college tour.

BAD DEAL: Tickets for Michael Jackson’s recent
concerts in Japan were so hot that one Tokyo-based
scalper was selling them for 17 times their face value.
One fan reportedly gave the tout about $1200 for two
tickets. Police eventually tracked down the scalper and
have been questioning him and a ticket office clerk
about their alleged withholding of some 550 tickets. Had
they not been caught by the cops, the crafty crooks
stood to make about $75,000.

SHOR’I‘ TAKES II: Poison is contributing music to the
soundtrack for “Less Than Zero,” the movie version of
Bret Easton Ellis’ novel . .. The Alarm’s new LR.S. al-
bum, “Eye Of The Hurricane,” is due out Oct. 19. The
band will be promoting the John Porter-produced al-
bum on a major-market tour, starting Dec. 1.
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BY LINDA MOLESKI

HAPPERS DELIGHT: The U.S.
leg of the Def Jam '87 tour, which
kicked off June 19, is scheduled to
wrap on Saturday (17) at New
York State Univ., Stony Brook,
Long Island. At press time, the 80-
date tour—featuring L.L. Cool I.,
Whodini, Eric B. & Rakim, and
Public Enemy, among others—
had grossed more than $6.5 mil-
lion, making it one of the year’s
strongest arena packages.

“It’s been tremendously suc-
cessful,” says Cara Lewis, book-
ing agent at Norby Walters Asso-
ciates. According to Lewis, the
Def Jam tour has sold out in most
venues, drawing an average of
10,000-12,000 fans per show. She
says multiple dates have been held
in some larger

Rap Tour Wrap-up;
U2 Wows ’Em In N.Y.C.

new talent. “Off this tour there
will be an act that will develop into
a headliner like L.L. did, with sev-
eral acts under that act,” says Co-
hen. “It’s a way for us to develop
our new artists. At the same time,
L.L. can now go out and headline
on his own.”

Upon completion of U.S. dates,
the tour will head over to Europe
and Scandinavia for a series of
shows that are slated to run
through December.

SHORT TAKES: On The Road
caught the second of U2’s two re-
cent sellout shows at Manhattan’s
Madison Square Garden, unques-
tionably one of the best concerts
of the year. A shoulder injury
forced Bono to perform with one
arm in a sling, but he still man-
aged to lead the Irish rockers
through a soul-

markets, includ-
ing Philadelphia

\ROAD

ful, minimalistic-
sounding, unpre-
tentious set that
included several
songs from their

and Detroit,
where atten-
dances were
26,000 and

23,000, respectively.

A key factor in the tour’s suc-
cess has been a unique promotion-
al drive designed by Rush Pro-
ductions, the New York-based
management firm that is co-pro-
moting the tour.

“We don’t do the normal style of
promotion,” says Lyor Cohen,
vice president of Rush. “It's a
very grass-roots-level approach.
We put an enormous amount of
paper out like flyers and posters
because it appeals to the kids and
builds our artists.”

Additionally, Rush has designed
an infrastructure of third-level
promoters to work with the major
promoters. “When you’re a vol-
ume promoter, you hit radio and
TV and run a show efficiently,”
says Cohen. “The third-level pro-
moter is able to take it to the
streets. This is why the tour’s
been so successful.”

According to Cohen, these third-
level promoters are key in reach-
ing the black community by work-
ing on the “jam level—the roller
rinks and the clubs.”

Another unique aspect of the
tour has been its ability to break

smash album,
“The Joshua Tree” as well as cov-
ers of the Impressions’ ‘‘People
Get Ready’ and the Beatles’
“Revolution” and “Help.” Though
there were no surprise guests at
the Garden show, Bruce Spring-
steen joined the group on stage a
few days earlier in Philadelphia to
jam on “Stand By Me” . .. Kiss is
scheduled to hit the road on Nov. 3
in Pensacola, Fla. Though plans
called for the McAuley-Schenker
Group to serve as opener, word is
that MSG will now be warming up
dates on Rush’s upcoming tour. . .
Ace Frehley and Faster Pussycat
are confirmed as special guests on
Alice Cooper’s next road outing,
set to begin Halloween night (Oct.
31) in Detroit . .. Plans are in the
works for UB40 to embark on a
world tour early next year. Mean-
while, the A&M group is readying
a remake of the Michael Jackson
tune “Maybe Tomorrow,” which
will be included on its upcoming
compilation album of cover songs.

Send information to On The
Road, c¢/o Billboard, 1515 Broad-
way, New York, N.Y. 10036.
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AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
v2 John F. Kennedy Stadium Sept. 25 $1,593,683 86,145 Electric Factory Concerts
LITTLE STEVEN & THE DISCIPLES | Philadelphia, Pa. $18.50 sellout
OF souL
v2 Olympic Stadium Oct. 1 $1,243,660 66,117 Donald K. Donald Prods.
LOS LOBOS Montreal, Que., Canada $24.50 seliout
LITTLE STEVEN & THE DISCIPLES
OF SOUL
v2 Exhibition Stadium, Exhibition Oct. 3 $1,194,194 62,846 Concert Prods. International
LOS LOBOS Place $24.75 seliout
LITTLE STEVEN & THE DISCIPLES | Toronto, Ont, Canada
OF SOUL
u2 Cleveland Municipal Stadium Oct. 6 $901,458 50,081 Belkin Prods.
LOS LOBOS Cleveland, Ohio $18 sellout
LITTLE STEVEN & THE DISCIPLES
OF SOuUL
u2 Arena, Madison Square Garden Sept. 28-29 $744,838 39,510 Ron Delsener Enterprises
: Center $19 sellout
New York, N.Y.
PINK FLOYD Carrier Dome, Syracuse Univ. Oct. 3 $687,120 34,356 Monarch Entertainment Bureau
Syracuse, N.Y. $20 sellout John Scher Presents
MOTLEY CRUE Arizona Veterans Memorial QOct. 3-4 $454,197 27,49% Evening Star Prods.
WHITESNAKE Coliseum $17.5%0/$16.50 sefiout
Phoenix, Ariz.
DAVID BOWIE Capital Centre Sept. 28-29 $436,800 21,8480 Cellar Door Prods.
Landover, Md. $20 24,000
DAVID BOWIE St. Paul Civic Center Oct. 1-2 $358,560 17,928 Concert Prods. International
St. Paul, Minn. $20 20,000
WHITNEY HOUSTON Oakland-Alameda County Oct. 1 $273,856 14,803 Bili Graham Presents
JONATHAN BUTLER Coliseum $18.50 sellout
Oakland, Catif
LYNYRD SKYNYRD Civic Arena Oct. 4 $247,5710 15,803 in-house
THE ROSSINGTON BAND Pittsburgh, Pa. $16 seflout
ALABAMA Grandstand, Bloomsburg Fair Oct. 1 $245,134 14,698 Variety Attractions
Association $18/316 sellout
Bloomsburg, Pa.
BOSTON Starwood Amphitheatre Sept. 16 $230,029 14,078 in-house
FARRENHEIT Nashville, Tenn. $17.50/$16.50/$15.50 15,000
DEF JAM '87: Oakland-Alameda County Oct. 3 $225,345 13,130 Bill Graham Presents
LL.COOLJ Coliseum $19/$16.50 14,000
WHODINI Oakland, Catif.
ERIC B. & RAKIM
NEW CHOICE
ROXANE SHANTE, TOO SHORT
WHITNEY HOUSTON Thomas & Mack Center Sept. 29 $224,071 11,787 Evening Star Prods.
JONATHAN BUTLER Univ. of Nevada-Las Vegas $19.50/$17.50 14,000
Las Vegas, Nev.
PATTI LABELLE Tropicana Hotel Sept. 30-Oct. 4 | $183,000 6,655 Efectric Factory Concerts
RASPYINI BROS. Atlantic City, N.J. $30/827.50 sellout
u2 New Haven Veterans Memorial Sept. 23 $177,960 10,535 Cross Country Concerts
MASON RUFFNER Coliseum $17/815 sefiout
New Haven, Conn.
FLEETWOOD MAC Market Square Arena Oct. $154,035 8,802 Sunshine Promotions
CRUZADOS Indianapolis, Ind. $17.50 17,500
BEACH BOYS Concord Pavilion Oct. 2 $133,107 8,326 in-house
Concord, Calif. $17.50/%15.50 seflout
THE HOOTERS Tower Theatre Oct. 1-3 $126,614 9216 Electric Factory Concerts
ROCK & HYDE Upper Darby, Pa. $14.50 sellout
BEACH BOYS Cal Expo Amphitheatre Oct. 3 $106,648 6,137 Bill Graham Presents
LELAND COTTON BROWN Sacramento, Calif. $20/$17.50/ 10,000
$12.50
RANDY TRAVIS Grandstand Great Frederick Fair Sept. 29 $102,294 9,382 Variety Attractions
TAMMY WYNETTE Frederick, Md. $12/86 setlout
DEF LEPPARD Glens Falls Civic Center Oct. 1 $93,155 5,786 Cross Country
TESLA Glens Falls, N.Y. $16.50 1,500
R.E.M. Stokley Athletic Center Oct. 1 $76,545 5,103 Mid-South Concerts
10,000 MANIACS Univ. of Tennessee, Knoxville $15 1,500
Knoxville, Tenn
OINGO BOINGO Sheraton Waikiki Sept. 18 $60,390 Greg Mundy Inc.
Honolulu, Hawaii $20/318 seltout
MAGIC OF JASON MICHAELS Riviera Theatre Sept. 27 $47,664 3,126 Universal Prods.
North Tonawanda, N.Y. $16/%12 3,507
seltout
SAM KINISON Flint Center for the Performing Oct. 2 $46,008 2629 Bill Graham Presents
CARL LABOVE Arts $17.50 sellout
Cupertino, Calif.
KITARO Warner Theatre Oct. 3 $39,319 2,000 Chesapeake Concerts
Washington, D.C. $20.50 sellout John Yates Prods.
New Audiences
SAM KINISON Sacramento Community Theatre Oct. 1 $36,593 2,091 Bill Graham Presents
CARL LABOVE Sacramento, Calif. $17.50 seiout
YELLOWMAN The-Galleria Oct. 2 $34,962 2,004 Bill Graham Presents
CHALICE San Francisco, Calif. $18.50/$16.50 seliout
MIKEY DREAD
GLORIA ESTEFAN & THE MIAMI Paramount Northwest Theatre Oct. 2 $33,000 2,000 White Rose Ltd.
SOUNO MACHINE Seattle, Wash. $16.50 3,000
JAMES STEVENS Il

Copyrighted and compiled by Amusement Business, A Billboard Pubtications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-748-8138; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-764-7314. For research information contact Karen Oertley in Nashville at

615-748-8120.
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‘It All Begins
With A Song’

By GERRY WODD

t all begins with a song.
That's the birthmark, lifeblood and world-

view of the Nashville Songwriters Assn. Inter-
national.

It was an inauspicious beginning back in 1967
when three songwriters—Eddie Miller, Buddy
Mize and Bill Brock—poked down breakfast pan-
cakes and discussed an organization for songwrit-
ers. Though bitterness at being stereotyped as
hard-living, creative ruffians by some of the music
industry, most of the media, and all of the non-
music-biz public was one reason for the idea of an
association, another motivation was to gain great-
er recognition and clout.

They opened a small bank account with their
own money, and the NSA was born. Nashville
songwriters swing on a grapevine that's second
only to Tarzan's African transit system—and the
word soon spread. A few weeks later, the first or-
ganizational meeting drew Kris Kristofferson,
then a struggling little-known writer, Marijohn Wil-
kin, Clarence Selman, Johnny Scoggins, Felice
and Boudleaux Bryant, Liz anc Casey Anderson,
and others.

While a constitution was beirg drawn, interim
appointments allowed the fledgling group to func-
tion with Mize as president; Miller, vice president;
Wilkin, secretary; Selman, sgt.-at-arms; and Scog-
gins, treasurer (if he had absconded with a// of the
funds, he wouldn’t have made it to Memphis,
much less South America).

Midnight oil burned in Wilkir’s kitchen, coffee
disappeared by the gallon, and words flowed onto
paper. A constitution written by songwriters is
closely akin to a high-rise building painted by art-
ists. It wasn’t easy, especially since everyone—
from Kristofferson to Boudleaux Bryant—was
looking for a hook, and had to fight the impulse
that the words might have to be set to music in
three chords.

The constitution finished and the organization
legitimacized, now came the time to herald the
achievements. The group’s first function—a song-
writer awards dinner (what else?)—brought hon-
ors to such writers as Bill Anderson, John D. Lou-
dermilk, Dolly Parton, Marty Robbins, Jack
Clement, Harlan Howard, Curly Putman, Gler Sut-

Don Schriz, left,
and Paul Cwver-
Street wen 1986
Song of e Year
awards fo- “On
The Other AHand.”
Overstree* was
'86 Songviiter,
of the yea:-.

Mrs. W.C. Handy accepts the “Manny”
award for her husband (Hall of Fame ‘
dinner 1983).

Billboard

ton, and Billy Sherrill, with Dallas Frazier receiv-
ing the first songwriter of the year award.

The constitution was ratified in 1968 and the
group grew larger and stronger, dishing out more
plaudits at the second annual songwriter awards
dinner, with Bobby Russell receiving writer of the
year honors. Lifetime memberships were initiated
to raise more funds and projects were launched to
raise the awareness of the songwriters’ contribu-
tions. Many record companies began listing the
full names of songwriters on album jackets and
sleeves. DJs were prompted to mention writers’
names when playing hit records. The 1970 offi-
cers and board established the NSA's Hall Of

(Continued on page N-6)
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Maggie Cavender
and Franklin N.
Knapp, director of
operations, Nash-
ville Airport Au-
thority, discuss a
special NSAI Hall
of Fame display in
the Nashville air-

- port lobby. In the
case: Bill Anderson’s blue show suit, a pair of Gene
Autry’s black boots, the original manuscript of “Rocky
Top"” by Boudleaux & Felice Bryant, and a Manny award.

MAGGIE CAVENDER:
A Life Devoted to
Bringing Songwriters
to the World

he once fle~ experimental planes—

sometiing even more Jaring than trav-

eling by Eastern or Northwest Airlines
these days. ' | wasn’t Rosie the Riveter, but |
wasn't far from it,’ she recalls. She had 102
“sex starved woman'' working for her, and
she cringes at the memory: * t's the worst job
| ever had ir my life—bickering, bickering,
bickering. figating, fighting, f.ghting.” But she
always had a soft spot for songs and those
who wrote them.

She once went west to Los Angeles and
hung out witk the late-night crowd at the jazz
spots. Because she always had a soft spot for
songs and those who wrote them.

She finally traveled back to her hometown
of Nashville to take a job at a publishing com-
pany. Becaus2 she always had a soft spot for
songs anc those wto wrote them.

And it was this love for songs and songwrit-
ers that crew Maggie Cavender to Nashville
and the Nashwille Songwriters Assn. Interna-
tional.

“| had always been interested in songwrit-
ers, even when | was workinz in aviation on
the West Coast,” says Caverder. While day-
lighting with her husband Pete as test pilots
and ferry pilots for Lockheed in Los Angeles,
Maggie moondighted at the West Hollywood
clubs that some dubbed *Liztle Tin Pan Al-
ley.”” After yeers of 1lying on the wings of avia-

: (Continued on page N-4)

Nashville’s Mayor
Richard Fulton
presents Maggie
Cavender with a
Proclamation on
NSA/l's 20th anni-
versary at the
BMI/NEA/INSA/
Harlan Howard
Birthday Bash IV.

Left to right: Joe Allison, Maggie Ca-
vender, Otis Blackwell, and Thom
Schuyler at the 1986 NSAI Hall of
Fame dinner.
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Ronnie Robbins, left, ac-
cepts the “Manny”
award for his father
Marty Robbins (1975).
Willie Nelson looks on.

Felice & Boudleaux Bryant were Hall of Famers as a song-
writing team in 1972. Here they accept their “Manny”
awards, which were first presented in '76 and given to
writers inducted into the Hall prior to '76 that evening.

£5 AL
Guest at the very first NSAl Hall of Fame
dinner. There were approximately 50 people
at the first dinner. Today, at least 700 at-
tend.

Eddie Miller, left, looks on as
Kris Kristofferson, center, is
presented with 1970 Songwrit-
er of the Year trophy—the first
of three such awards. Biff Collie
holds the trophy.

Willie Nelson was taken
into the Hall of Fame in
1973. Merle Kilgore pre-
sents Nelson with the
award.

i e
Cindy Walker presents a “Manny" to
Hank Snow in 1977.

Songwriters Sing Praises of NSAI & Maggie Cavender

‘I tend to support any organization that focuses
attention on songwriters, but the NSAl is one of
the very best. That's why I'm grateful for the won-
derful tribute paid me when | was inducted into
the NSAI Hall Of Fame in 1984.’

HAL DAVID

‘When writing, one should attempt to be honest
... if not, find a good co-writer!
SONNY THROCKMORTON

‘Praise be to the Nashville Songwriters Assn.
and Maggie Cavender. It's a better business be-
cause of these people, and all songwriters every-
where should get involved.’

DENNIS MORGAN

‘The Nashville Songwriters Assn. International
is one of the very few organizations able to ad-
dress the ever changing business of songwriting.
It has the interests of all songwriters at heart.’

KENNY O'DELL

‘Songwriting is a tough business to break into,
so 1 like to participate in songwriting contests like
the one sponsored by Kentucky Fried Chicken,
where I'm able to help aspiring songwriters get
the recognition that they deserve.’

EDDIE RABBITT

‘Maggie has been the driving force behind the
success of the Nashville Songwriters Assn. which
has elevated greatly the status of Nashville song-
writers as well as songwriting in general. The or-
ganization has been able to penetrate the media
and consequently make the public more aware of
our efforts and achievements. This, | think, is a
priceless contribution to our future success.’

RAY STEVENS

‘Maggie is so in touch with songwriters’ hearts
and souls it makes you wonder if she wasn't cho-
sen by God to single-handedly look out for us.’

DEAN DILLON

‘The NSAI, under the leadership of Maggie Ca-
vender, has directed its energies toward issues
such as source licensing, which affect songwriters
specifically, and ultimately, the entire music in-
dustry.’

CHRIS WATERS

‘Songwriters all over the country should be
proud to have Maggie Cavender and the NSAl rep-
resenting them. | know | am.’

CURLY PUTMAN

‘Songwriting is a serious business, a tough busi-

ness, and writers need all the help they can get

from institutions as well as individuals. The NSAI

exists and functions with that purpose in mind.’
JEFF TWEEL

‘l wish the Nashville Songwriters Assn. had

Performing Rights
Organizations on NSAI
By DEBBIE HOLLEY

ongwriters and publishers aren’t the only

ones filled with appreciation and gratitude

for the Nashville Songwriters Assn. Inter-
national (NSAI). Local and national levels of the
performing rights organizations (ASCAP, BM| and
SESAC) also salute with highest regard, NSA} and
its executive director Maggie Cavender.

Frances W. Preston, BM\'s president and chief
executive officer, claims, ‘‘NSA| is one of the mu-
sic industry’s shining success stories; a model
that has inspired the formation of other songwrit-
ers’ organizations around the country.” Connie
Bradley, ASCAP's southern director, adds, *“NSAI
has, over the years, proven to be one of the best
friends Nashville songwriters have ever had.” She
goes on to say that under Cavender’s leadership
(regarded by some as ‘‘spirited’’), NSAI has
helped nurture the careers of all writers, new and
established, and has fought for the rights of all
those writers.

In light of the organization’s importance and ef-
fectiveness, it is noted by Preston that ““NSAl has
been at the forefront of every important fight for
songwriters, for strengthening of copyright—in-
cluding the congressional batties against source
licensing, home taping, and digital audio tape.”
Vincent Candilora, executive vice president of SE-
SAC adds, “The importance and effectiveness of
NSA| depends on songwriters everywhere recog-
nizing that today technology and proposed legis-
lation is attempting to economically kill the only
element that cannot be replaced: the ability to
create and share the expression of human emo-
tion. And, SESAC is proud and committed to sup-
port NSAI in its efforts to fight for the survival of
the songwriters."” -

In a national view, Morton Gould, president of
ASCAP, comments, “We at ASCAP recognize the
NSAI as a vital ally, representing an important
segment of our own membership. We salute
NSAl's commitment to songwriters worldwide,

(Continued on page N-5)

been around when | first started trying to get in
the business. Thank God for Maggie! She's helped
so many people.’

BEN PETERS

‘Sometimes a poet, a politician—always a
dreamer. Sometimes rich, sometimes poor, but
always lucky. Maggie, thanks for taking care of
the lucky dreamers. We love you.’

KEITH STEGALL

‘[ five for my writing. And | write for my living.
Maggie and the NSAI understand this blessed
passion and help us all to never argue with the
goosebumps.’

SUSAN LONGACRE

‘Songwriters bring songs to life, but lest we for-
get—songs are a songwriter's life.’
TOMMY ROCCO, The Welk Music Group

‘Hard writing will get you farther than hard liv-
ing every time.’
BUCKY JONES, The Welk Music Group

‘When it comes to songwriting . . . perspiration
breeds inspiration!’
DICKEY LEE, The Welk Music Group

‘During my 10 years in Nashville, the status of
the songwriter has been greatly elevated, both
within the industry and the community. This is
due, in large part, to the Nashville Songwriters
Assn. and the diligence of its executive director,
Maggie Cavender. | am proud to be a lifetime
member and to have served as president for two
terms.’

THOM SCHUYLER

‘ think the NSAl is great! It's the one Music Row
office where unknown writers can actually feel
welcome.’

DAVE LINDSEY, The Welk Music Group
(Continued on page N-7)
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MAGGIE CAVENDER

(Continued from page N-1)

tion, Cavender felt like a magpie out of coop.
More ornithologically correct, she felt the urge of
the homing pigeon ... and decided to return to
Nashville and to the music business.

“What do you know about the music business?”
asked her befuddled hubby. Maggie advises, ‘‘He
didn't say it quite that gently.”” She countered
with, ““What the hell did | know about the aviation
business?”” Point One. Point Won. Point East. All
the way to Nashville where Cavender worked for
Pamper Music, home of such writers as Hank
Cochran and the then-little known Willie Nelson,
and then toiled for Alpha Centaurie's gift to coun-
try music, Jack Clement.

Maggie, born and educated in Nashville, left
Music City in the '30s and returned in the '60s.
When she heard about a newfound Nashville orga-
nization for songwriters, she immediately joined
as a lifetime associate ‘‘because | wanted to help
them.'’ Cavender redefined the definition of
“help.” The group's founders asked if she could
‘‘do a little p.r.””—and she did. Somehow the
meetings always seemed to lack a secretary—and
Maggie volunteered again. She took minutes by
the hours.

“The next thing | knew, they asked if | could
take it over, but they couldn’t pay me. Cavender
agreed with one condition: “If | can get everybody
under one roof and have all the records together
and everything at my disposal to know what I'm
doing and where I'm going. Don’t worry about pay-
ing me.” Maggie laughs her hoarse laugh knowing
that any salary offer would have been an embar-
rassment to both parties. The struggling organi-
zation was on shakier financial footing than a Tex-
as oil tycoon.

Cavender remembers those early critical times
and some friends who made the difference:
“When | wanted to leave Pamper Music, Tandy
Rice [now owner of Top Billing Billing Agency] put
me with Jack Clement, and from there | went and
learned a littie bit about a lot. | continue to study
and learn something every day.” That happens to
be a Maggie Cavender rule: “When | go to bed and
jook back over my day, if | haven't learned some-
thing, I've wasted a day. So {'ll learn two things the
next day.”

As executive director of NSAI, Maggie has
learned many things about songwriters, too.
“They're the most giving people in the world,”" she
comments. “They're after every single there is,
but if they don’t get it, they'll be sorry and will be
out to get the next one, and will be glad that the
other [songwriter] got it.” She defines it as a pa-
ternal, brotherhood feeling. “There’'s warmth and
love there. They're people who can do something
that nobody eise can do. They're generalily writing
from the heart and head.”

A common element between Maggie and the
songwriters is that blitzo interim period, that nar-
row line between sober/drunk, sane/insane, sen-
sitive/stoned, and those who hide from the sun
and howl at the moon. Thirty years ago she gave
up booze for good with the help of Alcoholics
Anonymous, and she still grimaces when she re-
members the Maggie of the past: *‘| was one of the

INTERNATIONAL

she confess-

most arrogant bitches in the world,”
es.

That description doesn’t fit Maggie Cavender,
circa 1987. Constantly chattering with her ciga-
rette-honed voice, cutting loose a crescendo of
her distinctive laughter, her face a roadmap of
easy interstates and difficult blue highways—ev-

Maggie Cavender accepts a plaque for her outstanding
contributions to the music industry at the National Enter-
tainment Journalist's Assn.’s “Hats Off To Maggie” roast.
Left to right: Maggie Cavender, Jim Sharp, NEJA presi-
dent.

iMeetmg the Needs of the

, e‘\gaged in getzing both.

NSAI PRESIDENT |
RALPH MURPHY: On

- Songwriting Cﬂmmumty

he NSAl has seen an expansnon cf ltS
the last two years. lts primary functions

LRI

unmuumumn

i, w1

[RACETSTIIO

-

%

estabnshed writers to educate new writers and
honor the most successful and respected_com-

posers as Writers of the Year or Hall of Fame irc
dictees. The legislative battles were:left in:the

rzain in the capahble hands of Executive Director

Maggie Cavencer. Working in tandem with other
concerned groups, she led us to much needed:re-
\;Smn of the Copyright Law and sign: ﬁcant gains
= other areas of concern to songwriters. . .
-Source licensing have brought a chajge Anu
welcome but necessary change in attitud Et’a
ﬁ;osa of us whd would prefer just to write songs
and interface with our fellow writers. We havz

.u"nlm :

mmunm

baen forced in the front line to lobbg and. can'- '

paign against an array of adversari€s that cay

anly be opposed by songwriters collefct'veiy .
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Aside from scurce licensing, there is DAT, 2
tapmg, Berne_Convention and a-host >f other is-
_sues confronting us. These can only be dealt witn
by an jincreased membership that has been:ir-
1ormed of the issues and money. We' are actn ely

e

= My goals as President this yéar are, wnth thy

h=ip of Maggie Cavender and the Board,:to
membership, to direct the establishment of Zw>
-new educational scholarships on behalf of NSAz,
‘and to continue to expand the role of our legisle-

Awe committes to meet the needs of the sortgwnf- ’

hg community. ’
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til then had been to use the services of the

ery line was earned the hard way, and her head
crowned with her hat of the day, Cavender is one
of the most popular executives populating Nash-
ville's music industry. “There's a lot of folks in
town who may not like me, but there’s not one that
can say they don't respect me,” claims Cavender.

She believes in the community concept of mu-
sic, observing, “We don't fight each other with
words, we sit down at the table and talk. Who are
we to run ASCAP’s business, or BMI's business, or
RCA's business, or anybody’s business?” Con-
versely, Cavender comments, ‘*As long as | sit
where | am, I'm not going to let ASCAP come in
here and tell me what to do—or BMI, or RCA. We
need to talk and compromise. Life is a compro-
mise situation. There's a lot of things | don't like
about the business, but you're not going to clean
them up by going off on a high horse and saying a
lot of things you may be sorry for later.”

Cavender reduces her job to the fundamentals.
Some fledgling writers have approached her ask-
ing, “‘I'm going to ask a foolish question.”
Counters Cavender, “No question is foolish if you
have to have an answer.”

Maggie doesn't agree with Tipper Gore's stand
on lyrics but, out of friendship with the Tennessee
Senator's wife, advised Gore against appearing on
a panel at the New Music Seminar in New York
City. When Gore asked why, Cavender told her,
“Those people aren’t going to listen to you—they
have a preconceived idea of what you're trying to
do, and that's all they're going to think of. They
will chew you up and spit you out. If you think
Frank Zappa did a trick on you, you go up there.”
Cavender later received a thank-you note from
Tipper Gore.

Cavender's advice was friend-to-friend. But she
still disagrees with Gore and the PMRC. Tipper
was complaining to Maggie about a song on a
Prince album, and Cavender asked, ‘‘Have you
heard that entire album?”

“No," answered Gore.

“There's a song on there that might be one of
the finest songs ever written—‘When Doves Cry.’
That is a magnificent piece of music—and | love
‘Purple Rain.’ So how do you condemn a man who
will write this kind of music? { might not like what
you sing, but | cannot challenge your right to sing
it

Cavender's goal is to see a Songwriters Hall Of
Fame building to showcase the writers who have
provided the hits for the singers. ‘‘Before | die, |
shall will myself that | will live long enough to see a
Hall Of Fame building.” The hall’s exhibits are
presently housed in the basement of the organiza-
tion's headquarters. Another goal is to see the
group's membership grow to the 10,000 mark—
it's now more than 3,000.

And does Maggie, the mother hen of so many
songwriters, ever want to write a song herself?
“I've never tried to write a song,”” she admits. “‘I'm
not a poet. I'm a person who wakes up in the night
and jots things down on a pad—and they're the
most magnificent ideas, until | look at them in the
morning, and | say, ‘Who in the hell wrote that?' "

So what kind of music does Maggie get into
when it's time to relax? When she drives home, it's
most likely to be classical. She loves operas. If
Mac Davis comes across with ‘‘Baby Don't Get
Hooked On Me,” she'll be happy. She’s a patsy for
Dave Loggins' ‘‘Please Come To Boston.” And
you'll get her attention with such songs as “"Sweet
Memories,” “‘Everything Is Beautiful,” and “Turn
Your Radio On.”” Her alltime favorites are the old
Jackie Gleason Orchestra albums.

Her job with the NSAf is, in one sense, a matter
of life or death. ““l need money, but | couldn’t live
without work,” admits Cavender. ““I'd be bored.
Two weeks of sheer boredom and you may as well
bury me—I'd be dead.”

She looks back at her colorful career that has

(Continued on opposite page)
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ORGANIZATIONS

(Continued from page N-2)

and we continue to be very grateful for their ac-
tive opposition to the proposed source-licensing
legislation—a threat to all creators.”

The overall feeling among performance societ-
ies leans to the fact that few organizations and/or
people have done more than NSAl and Cavender
to advance the cause of songwriters and songwrit-
ing. C. Dianne Petty, vice president/director of af-
filiations, SESAC, and NSAI board member, says
she has watched “NSAI become a vital organiza-
tion led by professional songwriters for songwrit-
ers. She adds that, “Thom Schuyler, past NSAl
president, and Ralph Murphy, current president,
have taken aggressive leads to make sure this or-
ganization continues to develop.”

And finally, everyone loves Maggie Cavender.
Roger Sovine, vice president of BMI, offers his
tfeeling that the spirit of NSAl is the spirit of Mag-
gie Cavender. ''She’s devoted her entire life to
getting greater recognition for songwriters,” he
says, “‘and she's been able to do it because she’s
one of the most knowledgeable and energetic peo-
ple in the business.”” Cavender very willingly

INTERNATIONAL

works with everyone, and according to Sovine,
“whether they're big professionals or somebody
who'’s just hitch-hiked in from out of town.” SE-
SAC’s Petty continues, “‘She has cultivated this
enormous project for 20 years. It has been her vi-
sion for NSAI to be the best possible songwriters’
organization. We at SESAC share and support this
vision, and we are proud of NSAI's evolution.”

MAGGIE CAVENDER

(Continued from opposite page)

soared from test pilot to Mother Superior of Song-
writers—and she has no regrets. ''It's been so ex-
citing that if | died tomorrow, | would have lived a
great and exciting life, and one that | had chosen.”
Though Maggie couldn’t write a song even with
a Rory Bourke or Thom Schuyler as co-writer, she
has done more for writers than almost any other
music business executive. Her voice might be off-
key, but her heart and soul are right on key ...
right on.
GERRY WOOD

CREDITS: Executive Editor, Maggie Cavender; Edi-
tor, Gerry Wood; Special Issues Editors, Ed Ochs &
Robyn Wells; Coordinator, Debbie Holley; Editorial
by Billboard writers in Nashville; Photo assistance,
Don Putnam; Cover & design, Stephen Stewart.

Congratulations, 7SH.

the wisest E0-yearn-old we bnow
Cn Lhe ¢ao¢¢aau'lfc'w¢ business.

Standing together--
Standing strong --
SESH(C

..more than you expect

=~

"JUST AS LONG AS THERE’S A SONG

©1984

IN THIS WORLD OF FALSE ILLUSION
SOMEDAY SOON WE'LL RIGHT ALL WRONG
WE WILL BE IN SWEET COMMUNION
IN THE SYMPHONY OF A SONG
AND THE LANGUAGE OF THE ANGELS
WILL MAKE THE WEAK MAN STRONG
JUST AS LONG AS THERE IS MUSIC

JUST AS LONG AS THERE’S A SONG

MARIJOHN WILKIN

BUCKHORN MUSIC PUB, iNC. (BM) NSAI
Nashviile Tenn. 37212

[t takes commitment and that’s what
NSAI has given. Thanks for 20 years of

RELENTLESS

SUQPOrT 1O songwriters.

— O’Neil, Hagaman & Company ——

CERTIFIED PUBLIC ACCOUNTANTS - 1114 17th AVE. S. - SUITE 203-NASHVILLE, TENNESSEE
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CONGRATULATIONS

N.S.A.L

FOR 20 MEANINGFUL YEARS

GELFAND,RENNERT & FELDMAN

BEGINS WITH A SONG

(Continued from page N-1)

Fame, and ‘‘Manny’’ (for manuscript) awards
were created for the greatest songwriters.

The NSA teamed with the Univ. of Tennessee,
Nashville to offer a course in songwriting. In
197 3, Maggie Cavender volunteered to serve as
executive director to help the organization initiate
its new programs and plans. Copyright legislation
became a primary concern, and NSA intensified
its Washington lobbying efforts. Songwriter show-
cases were taken on the road, including the Okla-
homa Music Convention in 1974. The President’s
Award was established honoring the person "in or
out of the music industry who has done the most
within the year to help the NSA.” President Joe Al-
lison presented the first such award to Frances

IN MEMORY OF

ROGER BOWLING

YOUR MUSIC LIVES ON

LARRY PAUL

TAMMY GEORGE

Sweet sound of success.

Brian Williams, Commercial
Loan Officer and Music Indus-
)

Member ED.I.C.
© 1987, Third National Corporation

e Success. It all begins with a song. And Third National Bank
 salutes the Nashville Songwriters Association for putting
the music in Music City USA.

Our Music Industry Division, headed by Brian Williams,
is committed to serving the unique bank-
ing needs of the music industry. Our ex-
perienced professionals can help you find
the sweet sound of success. Call Brianat ¥ ATION AL
Third National Bank West End office,
(615) 748-4361.

A SunTrust Bank

We measure our success
by your success.

Preston, then BMI's Nashville vice president.

A significant word, ‘‘International,” was added
to the NSA's name in 1976, reflecting the world-
wide impact and importance of the group. With
members in all 50 states and such countries as
Canada, Australia, Germany, England, Ireland,
Belgium, and even Czechoslovakia, the organiza-
tion had truly become global.

The '80s brought new challenges and new bat-
tles to improve the lot of the writer. Source licens-
ing legislation, home taping, diminishing advance
money, tape piracy, the conglomeration of pub-
lishing companies, and the slump in the music in-
dustry were just a few of the problem areas the
NSAI dealt with. Many of those battles continue to
this day.

The NSAI is a non-profit organization open to
any songwriter with at least one song contracted
by a publishing company affiliated with a recog-
nized performance agency. Associate member-
ship is offered to those who have not achieved
professional writing status. Members receive
newsletters, ‘‘how-to’’ pamphlets, and other help
in furthering their careers. Though the organiza-
tion's leaders mingle with the top echelon of mu-
sic business and politics, they still take the time to
sit down and talk to the newest unknown song-

INTERNATIONAL

writer. Last year, the NSAI board and members
approved two new corporate membership catego-
ries—Sponsor (open to any company with busi-
ness directly related to entertainment) and Pa-
tron (open to businesses not directly related to
entertainment, such as retail stores, restaurants,
and banks). A trip to NSAl's headquarters at 803
18th Ave. South in Nashville isn't complete with-
out a tour of the Songwriters Hall Of Fame. What
Cooperstown is to baseball, the NSAI Hall Of
Fame is to songwriters. One of Maggie Cavender’s
pet projects is to someday see the hall housed in
its own building.

It's impossible to name all those whose time, ef-
forts and energies have gone into making this one
of the most successful organizations in the music
industry. From area songwriting workshops, semi-
nars and symposiums, to participation in Fan Fair,
the NSAI provides enlightenment along with edu-
cation, recognition as well as creative renewal,
and hope as well as help. It reflects the personal
and professional approach of Cavender and song-
writers from Nashville and throughout the world.

Yes, it all begins with a song. It also ends with a
song. From the first off-key wails of a newborn
baby to the mournful strains of the funeral dirge,
music is with us from start to finish. Lullabies and
lover's laments, boisterous ballads and Christmas
carols, three-chord country songs and three-
movement symphonies: music adds meaning and
a message to our lives. And the NSAI will continue
to insure that those who create these works will
be recognized, saluted, and supported. For many
writers, it all begins with the NSAI.

N-6
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(Continued from page N-2)

‘The writer must write! It is mandatory to treat it
like a job. Work works!
JIM RUSHING, The Welk Music Group

‘Maggie continues to be a primary source of
support for all songwriters, regardless of their
level of success.’

TIM NICHOLS, Milsap Music/Lodge Hall Music

‘Maggie—thank you for all you've done for the
songwriters in Nashville!
NAOMI MARTIN, Milsap Music/Lodge Hall Music

‘Maggie Cavender—a songwriter's best friend!
LISA DANIEL, Milsap Music/Lodge Hall

‘I do know that Maggie Cavender does not carry
a derringer in her hat, that she was an ace fighter
pilot, and that she has kissed more songwriters
than any other living human on the planet. What |
do not know is what we would have done without
her.
‘For the Nashville songwriter, it all began with
Maggie.’
JOHN D. LOUDERMILK

‘I think the adjective that best describes Maggie
is INDEFATIGABLE. She has put in more hours
helping songwriters than anyone | know.’

BILLY BRADDOCK, Tree International

‘As songwriters, it's important to have feed-
back and support from our peers. The NSAI pro-
vides us that opportunity. It's a great organiza-

INTERNATIONAL

tion.’
JOHN JARVIS, Tree International

‘It all begins with a ... Maggie.’
MICHAEL P. HEENEY

‘Writing songs for a living is a real privilege . ..
most songwriters | know don’t write for the mon-
ey. You can see that | haven’t been in the business
too long.

BILL LLOYD

‘You can’t write good songs by just getting all
the right words and notes in the right places. You
have to write about what is real and | just want to
try and write good songs.’

RADNEY FOSTER

It's wonderful having an organization that
makes it possible for songwriters to meet, grow
and learn from each other, because writing better
songs is what it's all about.’

HOLLY DUNN

‘For the first time in my career, | am putting a
lot of energy and time into my songwriting. Some
of Nashville’s best songwriters have been touring
with me on the bus so we could write together. I'm
hopeful that some of my own songs will make it
onto my next album.’

MOE BANDY

‘Songwriting has been the catalyst for all the
great things which have happened recently to
Baillie & the Boys as performers, and people like
Maggie Cavender have been there continuously,
giving us support and encouragement. Thanks
NSAI

MICHAEL BONAGURA, Baillie & the Boys

‘In light of continuing legislation and other com-
plexities within the songwriting industry, it's more
important than ever for songwriters to band to-
gether and be perceived as a serious entity within
the music business.’

KIX BROOKS

‘I'm a singer first and so when | write a song it's
because | really need to sing something I've never
done before.’

MICHAEL JOHNSON

‘Every songis great in the heart and mind of the
composer, otherwise they would never finish it.
But that doesn’t necessarily make it a hit. On the
other hand, a hit song is not always a great song.
If the time is right, any song can be a hit.’

EARL THOMAS CONLEY

‘Maggie, you're a true friend to songwriters.
Thanks.’
ROSANNE CASH

A SALUTE TO THENSAI
You honored me, now
it’s my turn to honor
you on your 20 th

anniversary.
Loretta Lynn

COAL MINERS MUSIC,INC.c8M1)

-

WARNER BROS. MUSIC

~

Ve

\'¥,
HEARD 'ROUND THE WORLD

NASHVILLE, TENNESSEE

salutes the NSAI for all the years of dedicated
service helping the people who are the
cornerstone of our industry.

THE SONGWRITERS

KING COAL MUSIC,INC. (ASCAP)

\_

WARNER BROS. MUSIC
44 MUSIC SQUARE WEST
PMONE (815) 254.8777

NASHVILLE. TENNESSEE 37203

/
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TOP L ATIN ALBUMS..

Compiled from a national sample of retail store
and one-stop sales reports.

THIS WEEK
2 WKS. AGO
WKS. ON CHART

ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL

11 JULIO IGLESIAS UN HOMBRE SOLO cBs 50337
2| 2|49 BRAULIO LOBELLOY LOPROHIBIDO cBs 10452
3|7 |51 JOSEJOSE SIEMPRE CONTIGO aRriOLA 5732
45|25 FRANCODE VITA FANTASIA SONOTONE 1405
56| 5] DANNYRIVERA AMAR O MORIR bDNa336
6|3 (43| EMMANUEL SOLO Rrcas919
7| 4|63 JUANGABRIEL PENSAMIENTOS ariOLA 6078
810 5| LOSBUKIS ME VOLVIA ACORDARDE Tl LasEr 3025
9 13| 3 | ROBERTO CARLOS ROBERTO CARLOS 87 cBs12333
10| 8 | 25| AMANDA MIGUEL AMANDA MIGUEL TELEDISCOS 102
119 |23| YOLANDITA MONGE LABERINTO DE AMOR cBs 10382
o 12(12| 3 | JOSE LUIS PERALES SUENOS DE LIBERTAD cBs 69301
© |13|11| 7 | NELSONNED ME PASE DE LA CUENTA Emi6476
Q. [14/17] 3 | WILKINS PARAISO PERDIDO wea 54945
15(15{ 7 | SOUNDTRACK LA BAMBA WARNERBROS. 25605
16 [ 25|45| DYANGO CADA DIA ME ACUERDO MASDE TI Emi5735
1716 | 49| EDNITA NAZARIO TUSINMI meELODY 094
18—1(1 BEATRIZ ADRIANA LA LUNA SERA LA LUNA MmELODY 8210
1920 | 63| ISABEL PANTOJA MARINERO DE LUCES Rca 7432
20| —| 1 | VARIOS ARTISTAS ESTOS SISON 16 EXITOS tAsER113
21[18 (53| JOSE FELICIANO TE AMARE RCA56109
2224 (19| ESTELANUNEZ CORAZON ERRANTE aRriOLA 6229
23(19|11| YORDANO JUGANDO CONMIGO SONOTONE 1404
24| —| 15| LUPITA D’ALESSIO SOY AUTENTICA Y PUNTO ok 001
25|14 (63| ROCIO DURCAL SIEMPRE ARIOLA 6075
1} 2|53 EDDIESANTIAGO ATREVIDO Y DIFERENTE TH 2424
2| 1(29| FRANKYRUIZ VOY PA'ENCIMA TH 2453
313(9| ELGRANCOMBO 25 ANIVERSARIO 1962-1987 comso 2050
4|4 (17| TOMMY OLIVENCIA 30 ANIVERSARIO TH 2464
5(7|5| GILBERTOSANTAROSA KEEPING KOOL comso 205t
6 (13| 3| JOHNNYVENTURA SIVUELVO ANACER cBs999
715113 ROBERTO DEL CASTILLO JUSTO A TIEMPO cBs 10489
8|6|7| PEDROCONGA NO TEQUITES LAROPA sONOTONE 1119
9| 8 (27| WILFRIDO VARGAS LA MUSICA SONOTONE 1406
10| 9| 7| ORQUESTA INMENSIDAD ALEGRANDO AL MUNDO Ffania 646

—
—

45| ANDY MONTANEZ MEJOR ACOMPANADO QUE NUNCA 1 3434

35| SONORA PONCENA BACK TO WORK inca 1083

TROPICAL/SALSA

13| —|85| FRANKY RUIZ SOLISTA PERONO SOLO 7H 2368
12| 9| GUNDA MERCED GUNDA MERCED Y SU SALSA FEVER SONOTONE 1112
15|15| 7 | RUBBY PEREZ RUBBY PEREZ KaAREN104
16 |18 | 55| BONNY CEPEDA Y SU ORQUESTA DANCE IT!/ BAILALO Rca 7541
17(10|29| OSCARD'LEON RIQUITIN TH2456
18|14 | 7 | LOS HERMANOS ROSARIO ACABANDO KaREN107
19122 | 3 | CELIA CRUZ/WILLIECOLON THE WINNERS vava 109
20121119 CHEOQFELICIANO SABORY SENTIMIENTO CcocHE 356
21|16 |33 RUBEN BLADES AGUA DELUNA ELEKTRA 960721-1
22|—| 1| SANDYREYES EL TIBURON wmusicciTys2
23| —| 1| HECTORLAVOE STRIKES AGAIN rana647
2412069 ROBERTO TORRES ELEGANTEMENTE CRIOLLO sar1043
25|24 23| PAQUITO GUZMAN CHAMPANAY RON TH2411

4 LOS BUKIS ME VOLVI A ACORDAR DE Tl taser 3025

13| LOS CAMINANTES GRACIAS MARTIN (uNa 1147

43| LOS TIGRES DEL NORTE GRACIAS AMERICA  PROFONO 90499
5| LOSLOBOS LA BAMBA WARNERBROS. 25605-4

FITO OLIVARES LA GALLINA GiL 20001

9 | VICENTE FERNANDEZ MOTIVOS DEL ALMA  ces 20821

23| RAMON AYALA HASTA QUE TE PERDI FREDDIE 1385

GRUPO MAZZ BEYOND cgs 10495

43| LOS YONICS CORAZON VACIO cBs 90489

A W —
w

Wwoo Ut W N
—
w
w

10 43| LITTLE JOE TIMELESS ces1o0as58
11]10] 3| MR.CHIVO TONGONEAITO FrenoiE 1400
12|—| 1| GRUPOEL TIEMPO CON SENTIMIENTO ROMANTICO LuNa 1142

.,.
w
|

41| LOS BONDADOSOS REALIDADES PROFONO 90492

REGIONAL MEXICAN

14|23 41| VICENTE FERNANDEZ HOY PLATIQUE CON MIGALLO ces163
11(29| SONORADINAMITA CAPULLO Y SORULLO FfuenTES 1612

16 (21|57 | ANTONIO AGUILAR LA TAMBORA MusaRrT 2021

17— 1 ROCIO BANQUELLS ENTREGA TOTAL wea6608

18(12|11| LOS SOCIOS DEL RITMO UN GRAN MOTIVO  AaRIOLA 6403

1915/ 17| LOS SAGITARIOS DE NUEVO LOS SAGITARIOS (una11a1

20— 1| LAMAFIA LIVE cBs8a33g

21— [33| CARLOSY JOSE AMIGOS TUVE UNA NOVIA FREDDIE 1328

22|18 7 | VARIOS ARTISTAS ARRIBA LA CUMBIA SONOTONE 1113

23120 | 3 | RENACIMIENTO 74 LA GUERA GRINGA RraMEx 1192

24— | 13| LOS CAMINANTES 21 EXITOSVOL.| Luna1135

25|—| 1 | COSTABRAVA MISION ESPECIAL PROFONO 90454

(CD) Compact disk available. ® Recording Industry Assn. Ot America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

by Tony Sabournin

FOR HISTORIANS, the Dominican Republic is the
land that validated Christopher Columbus’ theory that
an alternate route to the Indies would prove the earth
was round. Record companies are now discovering
that while the Dominican Republican has little value
in terms of record sales, its promotional value is al-
most limitless. That’s because the island is a barome-
ter for the 2-million-plus Dominicans living in the U.S,,
many of whom are loyal consumers and word-of-
mouth promoters of anything popular back home.

Among the multinational labels, the most immedi-
ate beneficiary of this discovery is Discos CBS, whose
artists receive ample exposure throughout the island.
Of all CBS artists, the current favorite is Braulio, a
singer/composer from the Canary Islands. Several
years ago, Braulio cracked the radio stations with his
hit song “La M4s Bella Herejia.” Last year, another
hit song, “En La C4rcel De Tu Piel,” was so popular it
even found its way into island bar jukeboxes. Consid-
ering that the bar owners and radio power brokers
have little in common in terms of musical taste, this
song’s success was considered a national phenome-
non.

This year, Braulio has reached the next step of the
ladder—superstardom. His “En Bancarrota” spent 40
weeks on Billboard’s Hot Latin 50 chart, and on Sept.
27 he performed before a sell-out crowd at the Altos
de Chavén Amphitheatre, a replica of the mythical
Greek forum Epiganus.

According to an informal survey of the audience at
that show, the two major reasons for Braulio’s popu-
larity are his tender vocals and his tendency, as a writ-
er, to use real-life anecdotes to de-emphasize happy
endings. The crowd was well-behaved and probably
well-bred, considering the 30 Dominican Republican-
dollar ticket price and the fact that they had to travel
by some sort of vehicle to reach the remote concert lo-
cation. The only scary moment came when Braulio
stepped down from his three-layered stage to sing
among the crowd. As soon as he announced what he
was about to do, his manager, John Sepulveda, flew
down from the sound control area in the middle of the
auditorium to help create a protective shield around
him. The attempt proved futile within moments, due to
the overwhelming enthusiasm of the mostly female
audience. Asked later to explain the move, Braulio
said with a childish smile, “Sometimes I like to take
chances on the spur of the moment, just to interact
with the audience.” For Braulio's sake, let’s hope that
these moments of spontaneity are few and far be-
tween in the future.

oPENING ACT Sonia Silvestre demonstrated why
she is considered one of the Dominican Republic’s best
female voices. Her act included the debut public show-
ing of her 35mm video “Corazén De Vellonera.” The
video’s risqué content had resulted in a meeting of the
artist, director Claudio Chea, and Oneida Zayas Ba-
zan, director of the government’s artistic commission
department. This agency has the power to censor
songs or videos deemed immoral and could have
blocked public viewing of the most creative part of Sil-
vestre’s performance. Silvestre is being promoted
some by Dominican radio, but it's a shame she’s not
being pushed in the U.S./Puerto Rico markets, where,
based on talent, she could obliterate several better-
known female singing stars.

TO GET RADIO PLAY in the Dominican Republic,
you have to practically either own a station or hire an
independent promoter. The widely acknowledged lead-
er in the latter category is Raffy D’Olleo. His compa-
ny, R&R Enterprise, was the moving force behind the
initial success of such artists as Aramis Camilo, Olga
Lara, and Los Hermanos Rosario, among others.
R&R’s current roster includes some of the most-
played artists on radio: Carles David, a merengue
singer/band leader whose good looks and extraordi-

Record companies discover
the Dominican Republican

nary falsetto on songs like “Esa Mujer” have earned
him a large and loyal female fan club; Marcos Camin-
ero y Sui Generis, a young band with the hot hit “La
Mayimba”; trumpeter Rasputin, the “Mad Monk Of
Merengue”; and La Familia André, a multifaceted
group whose music ranges from funky merengues to
guitar-based somes. According to the Dominican
grapevine, R&R is poised to penetrate the U.S. and
Puerto Rico markets soon.

NOTAS Y NOTICAS: When in the Dominican Repub-
lican, don’t forget to drop by Don Guillermo’s, where
owner Guillermo Enriquez frequently holds court at
a corner table of a private room with members of ev-
ery possible occupation in the music business. Only
the mind’s imagination can match stories with comedi-
an Domingo Rios, a permanent fixture at the restau-
rant. Don G. also hosts a highly rated morning music-
and-talk show for Radio Antillas, on which he is quick
to castigate those with whom he disagrees. Co-host
Milagros Holguin counterbalances the show ... The
National Conservatory, under the auspices of Dante
Cuccurullo, will begin offering courses in popular
music. Scheduled for instructional chores are the Do-
minican Republic’s No. 1 arranger and band leader,
Ramén Orlando Valoy, highly regarded bassist Joe
Nicolas, and saxophonist Crispin Fernandez, author
of two books on merengue.

v L) e -pﬁ" .= U]
LA SOLUCION; another great Salsa group, established in Puerto
Rico have released another album with their star vocalist
ANTHONY MARTINEZ, including themes as “TU LUGAR,

MI LUGAR”. "BUENA PESCA”—POPULAR CHART-TOPPER is

produced by T.H. Rodven U.S.A.

CALL

MARYV FISHER
(213)273-7040
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HOT LATIN 50.

]

LARADID |

i g Compilgd from national Latin
Z’E‘ 'Jaﬁ §o o ARTIST radio airplay reports. TITLE
I < W ) X
-2 | 52 |ang | 2O LABEL
* % NO.1 » »
A
1 |1 [ 1| 0| Losiosos 5 e AAVEA
2 2 2 16 LUIS MIGUEL AHORA TE PUEDES MARCHAR
WARNER BROS.
JULIO IGLESIAS QUE NO SE ROMPA LA NOCHE
3 3 3 8 o8BS
@ 7 MIUJARES NO SE MURIO EL AMOR
5 10 EMI
CHAYANNE FIESTA EN AMERICA
5 4 5 9 c8s
NELSON NED ME PASE DE LA CUENTA
6 7 8 12 EMI
7 8 20 1 RE(!QMANUEL NO TE QUITES LA ROPA
0 JULIO IGLESIAS LO MEJOR DE TU VIDA
10 6 22 o8BS
9 6 4 34 }_&%V?SQKIS TU CARCEL
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by Carlos Agudelo

FOR WARNER COMMUNICATIONS, simultaneous
release is the name of the game in the growing field of
video movies for the Hispanic market in the U.S. Ev-
ery major movie Warner puts out on video has a coun-
terpart with subtitles in Spanish, making Warner the
only major studio with a clear marketing strategy for
Hispanies. According to Phil Alexander, Warner
Communications sales manager for special markets,
the company has released 75 subtitled titles since May
1986, when it began the practice. The Spanish titles
are available at the same prices as their English coun-
terparts, from $24.98 to $89.98. “We calculate that for
every 100 titles we sell in the mainstream market, we
sell one to 1!/, with subtitles in Spanish,” Alexander
says. “In places like Puerto Rico, the ratio can be 1-to-
1.,?

Alexander also says there is a definite trend toward
retail record stores becoming involved with video
product. One of the best examples of that trend is Tau-
rus Sound, one of Warner’s distributors in the East.
Taurus owner Conrado Gonzalez, who began distrib-
uting records 10 years ago, says he’s been selling vid-
eos for about a year now. I sell about 1,500 titles a
month, out of a 1,000-title catalog,” says Gonzalez,
who says he has more than 400 clients in the New
York metropolitan area.

Another expanding company in the field is Vi-
deovisa, a branch of Univisa, a corporation associated
with the Televisa group in Mexico. Established in May
1985, Videovisa has a catalog of 240 titles, with five to

eight new titles being released every month at prices
ranging from $39.95 to $69.95. Jeff Kerner, advertis-
ing and promotion manager for the company, says Vi-
deovisa offers titles from an extensive Mexican cata-
log that includes old-time favorites by the likes of An-
tonio and Luis Aguilar, La India Maria, Valentin
Trujillo, Los Hermanos Almada, and Lucha Villa.
Also included are titles from the “Picardia Mexi-
cana” series. Videovisa also distributes Paramount
releases in the U.S. and Puerto Rico. Kerner agrees
that many record stores have begun selling or renting
videos, and he calls video piracy the most pressing
problem for retailers of Hispanic videos. He says
these pirates, known as ‘cajueleros,’ frequently bring |
cheap tapes into the U.S. from Mexico and Venezuela.
KIQI-AM SAN FRANCISCO, also known as “La
Grande,” has two reasons to rejoice these days. The

Warner taps growing
Hispanic video market

station is currently celebrating its seventh anniversa-
ry, and Major League Baseball’s San Francisco Giants
are in the National League playoffs for the first time
in almost 20 years. That means KIQI is in the playoffs,
too, because the station broadcasts the Giants’ games
regularly. (As we say in New York: “If it ain’t the
Mets, let it be the Giants.”) Like most of the other
Spanish-broadcasting stations in northern California,
KIQI is striving to get the best music mix for its var-
ied audience. According to Walter Suarez, the sta-
tion’s music director, the current mix is 60% interna-
tional pop ballads, with the rest evenly distributed
among salsa, cumbia, bolero ranchero, and oldies.
The station is owned and managed by Rene De La
Rosa, with the cooperation of Carlos De Marti, Raul
Colindres, and Mario Baraona.
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by Is Horowitz

A LABEL RETURNS: Sefel Records, which made a
technological splash some years back with its series of
Bartok recordings ¢onducted by Arpad Joé, returns
to the record wars after a two-year period of inactivi-
ty. Andras Jod, general manager of the Calgary-
based firm, says Sefel has been reorganized and will
become a public company. A stock offering will be

Only 21 compact disks were released by the compa-
ny during its active phase, and many of these will now
be made available again, in addition to other material
drawn from the label’s pool of 55 titles.

New recordings are being scheduled, says Andras
Jo6, with the Mahler cycle Sefel began with the Buda-
pest State Philharmonic due for completion. Also
planned are some recordings with cellist Janos
Starker, including a set of 18th-century concertos; a
Mozart piano concerto album with Tamas Vasary as
conductor rather than soloist (Andrea Nemecz is the
pianist); Haydn symphonies conducted by Rudolf
Barshai; and Liszt symphonic poems conducted by Ar-

Sefel, which most recently was represented by the
New Jersey distributor, Intercon, will set up its own
office in Los Angeles. In addition to CDs, it will also
handle the small number of concert films Sefel has
produced for home video, says Andras Jo6.

PASSING NOTES: Intersound is reactivating the
Quintessence label as a budget CD series priced to
permit resale at $7.99 or less. Don Johnson,
Intersound president, says they’ll start off with 16 ti-
tles. Basic repertoire will be featured and some of the
material will be digitally recorded. Orders will be tak-
en in November for post-Christmas delivery, says
Johnson.
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Sir Yehudi Menuhin has been named principal
guest conductor of the English String Orchestra. As a
team, they have signed an exclusive recording deal
with Nimbus Records, with eight albums projected
over the next few years. Repertoire to be produced is
largely off the beaten track and includes such works
as Beethoven's “Grosse Fuge” and the Brahms Sere-
nade No. 2. Other disks planned include selections by
Hindemith, Honegger, Prokofiev, Shostakovich, Stra-
vinsky, and Wagner,

End-of-summer recording sessions by Angel had
Riccardo Muti tape the Beethoven Sixth Symphony
with the Philadelphia Orchestra, and Leonard Slatkin
direct an all-Copland program with the Saint Louis
Symphony. Latter includes the Ormandy arrange-
ment for full orchestra of “Appalachian Spring,” and
several rarely heard Copland works. Release is sched-
uled for February, says, Angel vice president John
Pattrick.

Cleo Laine was in the RCA’s New York studio the
first week in October recording Sondheim material for

Sefel Records reorganizes
and plans to go public

Red Seal. Jonathan Tunick was on the podium. Ives
and Weill material are on Laine’s future RCA agenda
... The two CDs of Vivaldi bassoon concertos played
by Daniel Smith and the English Chamber Orchestra
under Philip Ledger, just released by Moss Music, are
only a taste of things to come. Vivaldi is said to have
written 37 concertos for the instrument, and all will be
recorded by Smith.

Richard Greener of Special Music and Sam Goff of
Pair Records have formed Stradivari Classics, a CD-
only label designed to retail at $9.98 or less. “War
horse” repertoire is the area to be exploited. All re-
cordings are digital and CDs will hold up to 60 minutes
of music. Among the 12 recordings in the initial re-
lease are such standard items as Beethoven’s Fifth
and Schubert’s “Unfinished.” “At least 30 more titles
will be released within the next eight months,” says
Goff.
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WHOOPI GOLDBERG, DENN

AND VALERIE HARPE

ARE GIVING THE SAME GIFT
THIS CHRISTMAS.

So are Dick Gregory, Martin and Charlie Sheen, Emilio Estevez, successful event.
Johnny Rivers, and many others. But we need mcra. We need you to join us. Your presence will let the

They're all giving of themselves in a way that will enrich the lives of homeless know thatthey are not forgotten, that America does care
those people whom society has forgotten: the homeless. abcut them.

Christmas is traditionally a time of joy and This event is not a fundraiser or a benefit. All we'ze
celebration, a time to reunite with family and friends. CO MMUNITY asking for is your time and your humanity. The dinner

But for those without homes, without families, FOR wil. last from 4-6 p.m. on Christmas Eve. So you can
Christmas is a time of tremendous pain and loneliness. att=nd and still be home in time to spend Christmas

It doesn't have to be that way. This Christmas Eve, C with your family.
3,500 homeless people will gather for a special holiday R [=: AT IVE Please say that you will come. We'd love to have you

dinner and show in their honor at Washington, D.Cs N \/ = entertain, but what we need most is just for you to be
Convention Center. ON- |OLEN b there, to help serve dinner or distribute gifts — to
Hundreds of volunteers will have worked long and AND welcome the homeless back into the human
hard to make this a truly special occasion. community.
Washington’s mayor, The Honorable Marion Barry, THE OFFICE OF s To find out more about this important event, call

and his staff have already done much to ensure a MAYOR MARION BARRY Mitch Snyder or Carol Fennelly at (202) 722-2740.
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Executive Chatter. Jim Foglesong, president of Capitol/EM| America Records,
Nashville, left, and Joe Smith, newly appointed vice chairman of Capitol
Industries Inc., enjoy a reception in Smith’s honor at Richland Country Club in
Nashville. Smith visited Music City to meet the staff, artists, and managers of the

label’s Nashville division.

BY EDWARD MORRIS

NASHVILLE The Country Music
Assn. will present the first in its se-
ries of radio sales forums Nov. 4 at
The Adam’s Mark, Kansas City, Mo.
A second forum is set for Atlanta,
Nov. 17 at the Wyndham Hotel and
a third for Cincinnati, Nov. 19 at the
Westin Hotel at Fountain Square.

Each “Technique For Results In
Selling Country Radio” is divided
into two sessions: “How To Maxi-
mize Your Revenues,” from 9:30
a.m.-noon, and ‘‘Sales Promotions
That Work,” from 1:30-4 p.m. The
sessions are conducted by the Seat-
tle-based Research Group and are
designed for general managers,
sales managers, and members of
sales staffs.

Among the topics to be addressed
is how to overcome the bias against
country radio that exists among ad-

lT’S MAILBAG TIME: Time to answer those fan
letters that keep pouring in. And it’s also time to
make a very important announcement for those who
want to communicate by mail, phone, fax, PC, CD,
UPS, USPS, AM, FM, SSB, SST, ESP, or other meth-
ods: Billboard’s Nashville office has moved—lock,
stock, and charts—to the FISI Building.

Please take note of the new address: Fifth Floor,
49 Music Square W., Nashville, Tenn. 37203. Mail
should be sent to: Blllboard PO Box 24970, Nash-
ville, Tenn. 37202. Bill- —

A Store Manager Presents Her Point Of View
Contemporary & Traditional Can Co-exist

ble for most of my larger sales—Sawyer Brown and
John Schneider—it doesn’t seem very fair to com-
pare them to people like Randy Travis or even Ricky
Skaggs because, of course, they are different. To
put the two groups together or even to try to com-
pare them for any reason is unfair to both.

“My sales figures for contemporary artists are at
least 20% greater than for traditional artists. In our
part of the business, we have to look at all sales to
determine what should be played on any playlist

some personalized Rolo-
dex cards listing Bill-
board’s address, phone
number, and the num
bers of key staffers in
editorial, charts, sales
and administration. If
you'd like one or more of
these cards, please feel
free to write me.

board’s new Nashville
phone number is 615- N l ll

321-4290. We've printed

cARDS AND LETTERS: An interesting letter ar-
rived concerning the views of broadcaster Terry
Mathews (Billboard, Sept. 19). Writes Cindy Cross,
manager of the West Valley City, Utah, record store
Starbound:

“I have long been a follower of music in all cate-
gories. I have worked for and managed a store for
one of the major retail chains in the country. My to-
tal years working in the music business at the retail
level has been 11 years. I watch all the chart action,
listen to all types of music, and I don’t usually speak
out—until now. While I don’t totally agree with
Mathews’ outlook on country music (as we all have
our opinions), I was incredibly insulted by the com-
ment he felt necessary to make, [saying that] only
adults [should make decisions] as to what is playing
on the radio airwaves. I am not a 10-to-15-year-old;
I’'m a 30-year-old, and I feel that my judgment is just
fine when it comes to picking a hit. At least I can ap-
preciate the variety of talent that the country music
industry has to offer.

“The beauty of country music is that it provides
both sides—contemporary and traditional—a chance
to show off their wares. I watch and monitor the
sales that go in and out of my store. The sales fig-
ures for both categories are mixed. As to actually
calling attention to two of the acts that are responsi-

by Gerry Wood

when we are called.  am l
called weekly by one of
our local country sta-
tions and report the
sales figures and re-
quests as they truly are.
I'm sorry to say that in
our particular market a
lot of the traditional art-
ists don’t sell well at all.
Salt Lake City is a very
up-to-date place, con:
trary to what some
might think, and the people here [keep] up with
what’s happening. Many of those ideas are ex-
pressed by what is sold and what concerts are suc-
cesses.

“I’'m more of a contemporary supporter, but that
doesn’t mean I blatantly refuse to allow for other
talented artists the chance to entertain me. For in-
stance, one individual that, to me, is sorely forgot-
ten and left out is Steve Wariner. It’s a sickening [in-
dication of] the control of the closed-minded people
in the country music industry, as we can see by the
nominations for this year’s Country Music Assn.
Awards. Wariner is a versatile performer who can
go from traditional to contemporary and even fit in
the middle. That is talent, and we must not forget
that the good Lord gave us the privilege to have tal-
ent and to express ourselves.

“So, to Mr. Mathews—please open up your .mind
and join the 20th century. You don’t have to be igno-
rant of the possibilities and talents of others. Just
try to accept the good that they all do, and don’t
slander anyone unless you truly have a lot of con-
crete evidence.

““Maybe on the pop charts the action is controlled
by 10-to-15-year-olds, but I can truthfully tell you
that in country, many people have a hand in its sue-
cess. Let us all be more open-minded and join in the
great future that this industry has in store.”

Thanks, Cindy, for your perceptive letter.

vertisers and agencies.
Representing the Research
Group will be Larry Campbell, pres-
ident; Jim Woodyard, senior vice
president; Eileen Marshall, senior
research associate; and Roxann
Miller, senior research assistant.
Registration for CMA members
or employees of a CMA organiza-
tional member is $65 each. It in-
cludes all materials, a Continental
breakfast, and lunch. Organization-
al members who register three to
six people are eligible for a $10 dis-
count for each registrant. For mem-

GMA Sets Radio Meets For 3 Cities

Forums To Focus On Increasing Sales

bers who register seven or more
participants, there is a $20 deduc-
tion from each regular fee.

Nonmembers may attend the fo-
rums for a $95 fee. This amount also
buys a one-year CMA membership
for those who qualify. People who
register at least two weeks before
the date of the workshop they are
attending can deduct 10% from their
registration fee.

A registration form and informa-
tion about hotels and airline dis-
counts are available from the CMA
at 615-244-2840.

At 20, GMA Hall Of Fame
Still Inspires And Informs

NASHVILLE Movie and television
scriptwriters make research pil-
grimages there. Reporters and mu-
sic critics call to double-check their
facts. And new artists and super-
stars alike drop by to scour the ar-
chives for songs that can be made
new again by a fresh recording. The
common goal for all these seekers
of information and inspiration is the
Country Music Hall Of Fame And
Museum in Nashville.

This year, the research facility
and tourist attraction celebrates its
20th anniversary. Since opening in
April 1967, it has drawn more than
6.5 million visitors. The Hall Of
Fame And Museum is part of the
nonprofit Country Music Founda-
tion. Its other divisions are the
Country Music Foundation Library
And Media Center, the Country Mu-
sic Foundation Press, Country Mu-
sic Foundation Records, and RCA’s

historic Studio B. The complex’s an-
nual budget has jumped from
$150,000 in 1967 to $2.8 million in
1987. The Hall Of Fame And Muse-
um’s income supports all of the
foundation’s operations.

While Elvis Presley’s solid gold
Cadillac, the Hall Of Fame Gallery,
and the various multimedia exhibits
lure fans and casual visitors to the
museum, it is the library’s vast col-
lection of country music records and
related material that attracts schol-
ars and researchers. The library has
the most extensive collection of
country music in the world, presid-
ed over by a staff of experts. The
scholarly voice of the facility is the
Journal Of Country Music.

The foundation also operates a
free educational program in country
music for school children from the
Nashville area. EDWARD MORRIS
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Music Festivals: The Best And The Brightest

BY EDWARD MORRIS

NASHVILLE Country festivals
are fewer now than in the early '80s.
And, mercifully, the hype is less
strident. But festivals are still a
country staple, and a few have de-
veloped into institutions.

Among the best and most reliable
are these:

e Jamboree In The Hills—This is
the outdoor extravaganza by which
all others should be judged. The
two-day event (always the third
weekend in July) combines a slate of
nationally known country talent
with top local and regional acts. Itis

sponsored by WWVA-AM Wheel-
ing, W.Va., and takes place in a
well-kept amphitheater near St.
Clairsville, Ohio, about 15 miles
from Wheeling.

What distinguishes this festival is
its attention to details. The sound is
excellent, the security effective (but
not ominous or arbitrary), and the
crowds (which usually number be-
tween 55,000 and 60,000) are made
to feel wanted. DJs and ““fill bands”
keep the crowds entertained be-
tween acts, and if ticket buyers
want to bring their own food and
beer to the show, that’s all right
with management.

FOR WEEK ENDING OCTOBER 17, 1987

Billboard.

There’s nearby camping, plenty
of on-site concession booths, and
first-rate medical facilities. The
event has been masterminded since
its inception by J. Ross Felton. Jam-
boree In The Hills rolled out its 11th
edition in 1987.

e The Statler Brothers Happy
Birthday U.S.A.—More a celebra-
tion of U.S. life than an actual music
festival, this giant hometown get-to-
gether had its 18th birthday this
year. As always, it was crowned
with a free concert by the Statlers.
Characterized by bake sales, soft-
ball games, horseshoe pitching,
open house at the Statler headquar-

ters, a parade, and plenty of flag-
waving, the three-day fest (culmi-
nating July 4) routinely draws
about 80,000 visitors to Staunton,
Va., where the Statlers got their
start and where they continue to
live.

o The June Jam—When the group
Alabama hit the big time, it quickly
decided to share its good fortune
with its hometown, Fort Payne, Ala.
The upshot of that decision was the
June Jam, a annual one-day super-
concert that donates all proceeds to
local and regional charities. This
year’s Jam—the sixth—featured, in
addition to the hosts, the Oak Ridge

Boys, Restless Heart, Sawyer
Brown, Petra, Carl Perkins, John
Schneider, Michael Johnson, and the
Shooters. It attracted more than
56,000 ticket buyers and raised
nearly $1 million.

o Willie Nelson’s Fourth Of July
Picnic—Like most picnics, this one
has moved around quite a bit during
its 15-year history. And the atten-
dance has varied widely, from huge
and boisterous throngs that blan-
keted vast Texas fields to this
year’s relatively modest gathering
of 15,000. True to his musical influ-
ences, the benign Nelson welcomes

(Continued on next page)
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MUSIC FESTIVALS STILL A COUNTRY STAPLE

(Continued from preceding page)

acts of all sorts, mixing little-known
performers with superstars. For the
past three years, Nelson has also
hosted the famed FarmAid benefit
concerts.

¢ The WE Fests—Held at Soo
Pass Ranch near Detroit Lakes,
Minn., this event has been building
up steam and credibility for the past
five years. This year’s fest—dubbed
“Heaven In ’87"—drew a three-day
crowd of more than 66,000. Like
Jamboree In The Hills, WE attracts
and provides space for campers. It
also showcases local and regional
acts. The roster this year included
Johnny Cash, June Carter Cash, the
Oak Ridge Boys, Crystal Gayle, the
Forester Sisters, the Nitty Gritty

CASSETTE DUPLICATION
RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS
PRINTING - TYPESETTING

QRCA

L °CUSTOM PRESSING J

Dirt Band, John Anderson, Mel
McDaniel, Roy Orbison, the Girls
Next Door, and the Whites. Jeff
Krueger presides over the festival.

¢ Big Valley Jamboree—Billing
itself as “Canada’s Largest Outdoor
Country Music Festival,” this four-
day event (three-day until this year)
lives up to its slogan. Sponsored by
Labatt’s Saskatchewan Brewery,
Rothmans, Benson & Hedges, and
Canada Safeway, the charity ex-
travaganza is staged at Cravan,
near Regina, and offers free camp-
ing and parking on a 350-acre tract.
The 1987 edition featured 36 local,
national, and international acts, in-
cluding Loretta Lynn, George
Strait, Randy Travis, John Conlee,
the Girls Next Door, Judy Rodman,

Southern Pacific, Lacy J. Dalton,
the Nitty Gritty Dirt Band, Eddie
Rabbitt, Reba McEntire, Kathy
Mattea, and Tom Wopat.

o The Old Time Country Music
Festival—Folk and old-time country
acts from all over the world con-
verge on Avoca, Iowa, for this one,
which marked its 12th incarnation
this year. The festival is headed by
Bob Everhart.

® Rod Kennedy's Kerrville Festi-
vals—This is a series of folk, blue-
grass, and other-style music get-
togethers.

e Bluegrass festivals—More than
400 of these are held in the U.S. and
Canada each year. They range in
quality and size from suspect to su-
perb.

NASHVILLE The Country Music
Assn. is seeking applicants for its
international show at next year’s
Fan Fair. The show will be held
sometime in midJune. Successful
applicants will be given an allow-
ance for their transportation, lodg-
ing, and other expenses.
Performers living outside the
U.S. who wish to be considered for
the show must have had a country
album commercially released with-

Fan Fair Seeks Talent

by sending the CMA a press kit (bi-
ography and photographs), a copy
of the relevant album, and the
name, address, telephone or telex
number of the artist, manager, and
record label.

Material is to be sent to Interna-
tional Show Selection Committee,
Country Music Assn., P.O. Box
22299, Nashville, Tenn. 37202.

Last year’s Fan Fair had an at-
tendance of 24,000.

Sam Cerami * Mike Borchetta » Johnny Morris « Tom

Any information, call (615) 259-4204.
McBee » Dave Smith

Thanks for Promotion:
Mickey Clark (615) 320-5641

There is a $10,000 *reward for information on JERRY
Mike Kelly (615) 889-0999
and also . . .

COOPER! CP178 “I'LL FORGET YOU”

(*Minus Business Expenses of $9,999.00)

1300 Division St.
Nashville, TN 37203

Suite 200
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You came in with a bullet and are high on the charts!
Please call your producer, Billy Joe Burnette, Presi-
dent of Bear Records, distributed by Compleat/Poly-

gram.
Any of you Disc Jockeys know where Cooper is?!

2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225
(613) 681-8400 ]

in the past two years and may apply

16th Avenue Records is
proud of their new artists!

VICKI Binn

66 MUSIC SQUARE WEST =NASHVILLE, TN 37203 - (615) 31-5550
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Products with the greatest airplay this week. ¢ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units.
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MCA RECORDS
THE 1987 COUNTRY LABEL OF THE YEAR

#1 OVERALL LABEL
MCA RECORDS

#1 SINGLES LABEL
MCA RECORDS

#1 ALBUM LABEL
MCA RECORDS

#1 OVERALL ARTIST
GEORGE STRAIT

#1 SINGLES ARTIST
REBA MCENTIRE

#1 ALBUM ARTIST
GEORGE STRAIT

“THE WINNING TEAM”

-MCA RECORDS
NASHVILLE
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by Marie Ratliff
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JUST ANOTHER TRIO RECORD, superhot from the start,” says
MD Jim Shepherd of WKAK Albany, Ga., of the Dolly Parton, Linda
Ronstadt, & Emmylou Harris single “Those Memories Of You (Warner
Bros.), charted at No. 32. “People call and ask for the song where Dolly
sings country. They love it,”” says Wiley Carpenter, MD of WWNC
Asheville, N.C.

ESTABLISHING ITSELF as a lasting power to be reckoned with,
Highway 101 is showing early strength with “Somewhere Tonight'”
(Warner Bros.), charting at 37 in its fourth week. “Fans are calling here
to get their club dates. Their new album sure gives you your money’s
worth,” says Dick Weston, MD of KKAJ Ardmore, Okla.

']

HIS BEST since ‘Islands In The Stream,’ ”’ says Mickey Dearstone,
MD of WIVK Knoxville, Tenn., of Kenny Rogers’ “I Prefer The Moon-
light”” (RCA), positioned at 40. “It’s a different sound, more country, and
it's getting attention here,” says MD Butch Brown, WONE Dayton,
Ohio. “I love the haunting female voice of Kim Carnes singing with
Kenny—a strong combination,” says PD Van Mac, WOKK Meridian,
Miss.

Mac also feels strongly about the Shooters’ “Tell It To Your Teddy
Bear” (Epic), calling it “a real good radio record.” MD Jim Riley,
WDEN Macon, Ga., agrees, “It’s a hot record here, lots of requests.”

AREA ACTION: Mason Dixon has a new Premier One release, “Don’t
Say No Tonight,” that Rick Braswell, PD of WPAP Panama City, Fla.,
calls “as good as anything out there.” He says it is a big request item at
the station,

Newcomer Dave Alvin is causing a stir at KFRE Fresno, Calif., with
“Every Night About This Time” (Epic). “It’s the best-sounding compact
disk I've ever played. The production is extraordinary,” says PD Bob
Mitchell.

After a hiatus from the record business, Terri Gibbs is back with
“Turn Around” (Horizon). The song made a big impression on Ed
Hughes, acting MD of WCMS Norfolk, Va. “An excellent record, we
added it immediately,” he says.

Terry Mathews, PD of WKKW Clarksburg, W.Va,, is enthusiastic
about “Silver Saddle” by Joey Davis (MRC). “We have never been pro-
moted on it, but I've been playing it for several weeks, and the phones
are lighting up,” the PD says.

FOR WEEK ENDING OCTOBER 17, 1987

B|| boord HOT m COUNTRY SINGLES
A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart. MB I
Zz
s A L E s eg A ranking of distributing labels
o= | =X OF by the number of titles they have
W | 29 | TITLE ARTIST 58 on the Hot Country Singles chart.
= | 32 Ia
LABEL NO. OF TITLES
1 ME L USE T TUCKER
1 LOVE IKE YOU USE TO TANYA 5 UG
2 4 | | WANT TO KNOW YOU BEFORE WE MAKE LOVE ~ CONWAY TWITTY | 2
CAPITOL (09) 18
3 6 AM 1 BLUE GEORGE STRAIT 7 MTM (6)
16th Avenue (2)
4 5 | LITTLE WAYS DWIGHT YOAKAM | 24 Capitol/Curb (1)
5 3 FISHIN' IN THE DARK NITTY GRITTY DIRT BAND 1 MCA (14) 18
MCA/Curb (4)
6 8 | MAMA'S ROCKIN' CHAIR JOHN CONLEE | 28 RCA (14) 15
7 | 9 | crazy over You FOSTER AND LLOYD | 6 RCA/Curb (1)
WARNER BROS. (11) 15
8 2 | THE WAY WE MAKE A BROKEN HEART ROSANNE CASH | 15 Reprise (2)
9 | 11 | TarTOP ALABAMA | 9 Warner/Curb (2)
EPIC 10
10 | 12 | | WON'T NEED YOU ANYMORE RANDY TRAVIS | 10 COLUMBIA 8
11 | 16 | MAYBE YOUR BABY'S GOT THE BLUES THE JUDDS 8 POLYGRAM 5
Mercury (5)
12 | 13 | RIGHT FROM THE START EARL THOMAS CONLEY | 4 ATLANTIC 2
13 | 14 | SHINE, SHINE, SHINE EDDY RAVEN | 3 Atlantic America (1)
Virgin (1)
14 | 18 | YOUR LOVE TAMMY WYNETTE | 14 BGM 1
15 | 17 | SOMEBODY LIED RICKY VAN SHELTON | 16 DOOR KNOB 1
16 | 10 | YOU AGAIN THE FORESTER SISTERS | 35 EVERGREEN !
JAROCO 1
17 | 7 | rLL BE YOUR BABY TONIGHT JUDY RODMAN | 41 MDJ 1
18 | 23 | CHANGIN' PARTNERS LARRY, STEVE, RUDY: THE GATLIN BROTHERS | 19 NS,\[: . 1
agi
19 | 20 | LOVE REUNITED THE DESERT ROSE BAND | 12 PREMIER ONE 1
20 | 27 | ONLY WHEN | LOVE HOLLY DUNN | 18 REVOLVER 1
STEP ONE 1
21 | 25 | LYNDA STEVE WARINER | 17
22 | 28 | CRAZY FROM THE HEART THE BELLAMY BROTHERS | 11
23 | 26 | EVERYBODY NEEDS A HERO GENE WATSON | 38
24 | 15 | THREE TIME LOSER DAN SEALS | 51
25 | — | ONE FOR THE MONEY T.G. SHEPPARD | 21
26 | 21 | CHILD SUPPORT BARBARA MANDRELL | 76
27 | — | YOU HAVEN'T HEARD THE LAST OF ME MOE BANDY | 13
28 | 22 | THE HAND THAT ROCKS THE CRADLE GLEN CAMPBELL | 55
29 | — | SOMEWHERE IN THE NIGHT SAWYER BROWN | 29
30 | — | THE LAST ONE TO KNOW REBA MCENTIRE | 22

®©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

(Cavesson, ASCAP/Gary Vincent, BMI) CPP

TITLE

87

WHISKEY, IF YOU WERE A WOMAN
(Southern Nights, ASCAP)

(Publisher — Licensing Org.) 79 WHY DOES IT HAVE TO BE (WRONG OR RIGHT)
Sheet Music Dist. 1 FISHIN' IN THE DARK 72 I'LL PIN A NOTE ON YOUR PILLOW 48 READ BETWEEN THE LINES (Warner-Tamerlane, BMI/Rumble Seat,
7 AM | BLUE (Screen Gems-EMI, BMi/Moon & Stars, BMi/Burger (White Wing, BMi/Ensign, BM!/Famous, ASCAP/Blue (MCA, ASCAP/Don Schiitz, ASCAP/Colgems-EMI, BMI/Sheddhouse, ASCAP)
(Milene-Opryland, ASCAP) CPP Bits, ASCAP) Moon, ASCAP) ASCAP) HL 4 WOULD THESE ARMS BE IN YOUR WAY
90 AND THEN SOM'E 45 GIVE BACK MY HEART 82 FM TIRED 4 RIGHT FROM THE START (Tree, BMI/Hookem, ASCAP) HL
(Irving, BMI/King Cole, ASCAP) CPP/ALM (Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP) (Cedarwood, BM!) (Ensign, BMI/Red Ribbon, BMI) CPP 35 YOU AGAIN )
36 ANYONE CAN DO THE'HEARTBREAK 70 GOIN' GONE 81 IN DREAMS 31 ROUGH AND ROWDY DAYS {MCA, ASCAP/Don Schlitz, ASCAP/Writer's Group,
(Snow, ASCAP/Tasteful, BMI) (Bait And Beer, ASCAP/Forerunner, ASCAP/Little (Acuff-Rose, BM1/Opryland, BMI) (Waylon Jennings, BMI/Tom Collins, BMI) CPP BMI/Scarlet Moon, BM1) CPP/HL
63 BABY | WAS LEAVING ANYHOW Laurel, BMI/Foreshadow, BMI/Lucrative, BMI) JUST LOVIN' YOU ) 26 SHE COULDN'T LOVE ME ANYMORE 13 YOU HAVEN'T HEARD THE LAST OF ME
(Tree, BMI) HL 47 GOOD GOD, | HAD 1T GOOD (Cross Keys, ASCAP/Tree, BMi/Kieran Kane, ASCAP) (Rick Hall, ASCAP/Fame, BMI) (Snow, BM!/April, ASCAP/Kaz, ASCAP) HL
83 BED OF ROSES (Blackwood, BMI/Land Of Music, BMI/Englishtown, THE LAST ONE TO KNOW 66 SHE'S TOO GOOD TO BE TRUE 97 you L_AV SO EASY ON MY MIND
(Famous, ASCAP/Jesse Erin, ASCAP/Ensign, BMI) BMI) HL (Tapadero, BMi/Cavesson, ASCAP) CPP (Tree, BMI/Pacific Island, BMI) CPP/HL (Americus, ASCAP)
77 BONNIE JEAN (LITTLE SISTER) GOOD TIMIN' SHOES 39 LET'S DO SOMETHING 3 SHINE, SHINE, SHINE YOU LEFT MY HEART FOR BROKE
(Mighty Nice, BMI/Hat Band, BMI) (Lawyer's Daughter, BMI/Ronnie Rogers, BMI) CPP (Benefit, BMI/Englishtown, BMI) (April, AS_CAP/ButIer's Bandits, ASCAP/Next-0-Ken, (Combine, BMI/Music City, ASCAP)
77 BOOGIE BAC'K TO TEXAS ! GOTTA GET AWAY 24 LITTLE WAYS BMI/Ensign, BMI) CPP/HL YOU TAKE THE LEAVIN' QUT OF ME
(Paw Paw, BMI) (MCA, ASCAP) HL (Coal Dust West, BMI) 16 SOMEBODY LIED (Combine, BMI)
80 BORN TO BOOGIE 78 GREEN EYES (CRYIN' THOSE BLUE TEARS) 88 A L_ONG LINE OF LOVE (Galleon, ASCAP) 14 VQUR LOVE
(Bocephus, BMI) CPP (Chriswood, BM1/Tapadero, BMI) (Writer's Group, BMI/Scarlet Moon, BMI/Bethlehem, 29 SOMEWHERE IN THE NIGHT (Bibo, ASCAP/Screen Gems-EMI, BMI) HL
19 CHANGIN"PARTNERS 55 THE HAND THAT ROCKS THE CRADLE BMI) CPP (Tree, BMI/Cross Keys, ASCAP) HL
(Larry Gatlin, BMI) (Contention, SESAC) 5 LOVE ME LIKE YOU USED TO ! 37 SOMEWHERE TONIGHT
61 CHEAP MOT'ELS (AND ONE NIGHT STANDS) 44 HANGIN' OUT IN SMOKEY PLACES (Web Iv, BMI/Paul & Jonathan, BMI/Rightsong, (Tree, BMI/Granite, ASCAP/Coolwell, ASCAP) HL
(Service Winner, ASCAP/Purely Platonic, ASCAP) (Larry Butler, BMI/Blackwood, BMI) HL BMI/Attadoo, BMI) HL 89 SOUVENIRS
76 CHILD SUPPORT 42 HEAVEN CAN'T BE FOUND 12 LOVE REUNITED (Ensign, BMI) CPP
(Screen Gems-EMI, BMI/Writer's Group, (Bocephus, BMI) (Bug, BMi/Bar None, BMI) 49 STILL WITHIN THE SOUND OF MY VOICE
BM1/Bethlehem, B'MI) 20 HE'S LETTING GO 100 LOVE SOMEONE LIKE ME _ (White Oak, ASCAP)
11 CRAZY FROM THE HEART (Warner-Tamerlane, BMI/Heart Wheel, BMI) (Lawyer's Daughter, BMI/Uncle Artie, ASCAP) CPP SUCK IT IN
(Bellamy Bros., ASCAP/MCA, ASCAP/Don Schlitz, 43 ) CAN'T GET CLOSE ENOUGH 17 LYNDA (Red Barn, BMI)
ASCAP) HL (Tree, BMI/Pacific Island, BMI) (Screen Gems-EMI, BMI) SUSANNAH
6 CRAZY OVER YOU 94 | HAD A I'LFéAC:TP ¢ 98 :A’WAKE N_OdMISLASDéi,PSHCE; MINE 5 (SAV%IE,TAS%KS::IIOMON, ASCAP) HL
8 , (Famous, ) CPP oonwindow, ) '
5 él:tr;iﬁﬁ‘\g\.f[ :3gﬁP/uwyer s Daughter, BMI) CPP 40 | PREFER THE MOONLIGHT 28 MAMA'S ROCKIN' CHAIR _ (Goldline, ASCAP)
(James Intveld, BMI/Bug, BMI) (Riverstone, ASCAP/Blackwood, BMI/Land Of Music, (Music City, ASCAP/Intersong, ASCAP/Dig-A-Bone, 9 TAR TOP
62 CRYING SHAME BMI) ASCAP) HL ' (Maypop, BMI)
(Tonka, ASCAP/MCA, ASCAP/April, ASCAP/Welbeck 2 | WANT TO KNOW YOU BEFORE WE MAKE LOVE 8 MAYBE YOUR BABY'S GOT THE BLUES_ 0 TE_LL IT TO YOUR TEDDY BEAR
ASCAP}B!ue Quill AéCAP) ' (Irving, BMI/Beckaroo, BMI) CPP/ALM (WB, ASFAP/TWO Sons, ASCAP/Good Single, (Rick Mall, ASCAP/Song On Hold, SESAC)
65 DADDIES NEED T'O GROW UP TOO 10 | WON'T NEED YOU ANYMORE (ALWAYS AND BMi/Irving, BMI) CPP/ALM 52 THIS an_zv LOVE
(Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP) FOREVER) ) 25 NO EASY HORSES ) (Tom Coflins, BMI) CPP
HL (Warner-Tamerlane, BMI/Face The Music, ASCAP/Blue (Writer's Group, BMI/BethIehem, ?MI/Lawyer s 32 TH_OSE MEMORIES OF YOU
0 DOYA Lake, BM!) CPP Daughter, BMI/A Little More Music , ASCAP/Uncle (Bill Monroe, BMI) CPP
(Wooden Wonder, SESAC) 85 IF | COULD ONLY FLY Artie, ASCAP/MCA, ASCAP) CPP/HL 51 THREE TIME LOSER _ SHEET MUSIC AGENTS
6 DONT GET ME STARTED (Blaze Folley, BMI) 85 NOBODY SHOULD HAVE TO LOVE THIS WAY (Pink Pig, BMI) are listed for piano/vocal sheet music copies
(Sheddhouse, ASCAP,Hewitt, ASCAP) 23 {F THERE'S ANY JUSTICE (Bibo, ASCAP/Chappell, ASCAP/RM.B., ASCAP) HL 57 TIMEIN . and may not represent mixed folio rights.
69 DONT SAY NO TONIGHT (WB, ASCAP/Bob Montgomery, ASCAP/Warner- 96 ONCE A FOOL, ALWAYS A FOOL ] (Tom Callins, BMI/Collins Court, ASCAP) ABP April Blackwood PP Columbia Pictures
(Screen Gems-EMI, BM) Tamerlane, BMI/Writers House, BMI) (Blackwood, BMI/Larry Butler, BMI/Southwing, 71 TWO OF A KIND (WORKIN' ON A FULL HOUSE) p
74 EASY TO FIND ! 1F YOU STILL WANT A FOOL AROUND ASCAP) HL (Corey Rock, BMI/Bobby Boyd, BM!) ALM Almo' ] HAN Hansen
(Uncle Artie, ASCAP) (Irving, BMI) CPP/ALM 21 ONE FOR THE MONEY 59 UNCONDITIONAL LOVE B-M Bglwm Mills HL Hal Leonard
38 EVERVBODV' NEEDS A HERO I'LL BE THE ONE (Tapadero, BM1/Cavesson, ASCAP) CPP (Cross Keys, ASCAP/Tree, BMI) B-3 Big Three IMM Ivan Mogull
(WB, ASCAP/Two Sons, ASCAP/Tree, BMI) HL (Statler Brothers, BMI) CPP 54 0'![ FR'IEND 15 THE WAY WE_ MAKE A BROKEN HEART BP Bradley MCA MCA
% ' i 41 T'LL BE YOUR BABY TONIGHT (Pink Pig, BMI) (Bug, BMI/Bilt, BMI}
67 FINISHING TOUCHES CHA Chappell PSP Peer Southern
(Gary Morris, ASCAP/Cross Keys, ASCAP) (Dwarf, ASCAP) 18 ONLY WHEN | LOVE 91 WHEN THE RIGHT O_NE COMES ALONG CLM Cherry Lane PLY Plymouth
92 FRST TIME'CALLER g 56 1'LL NEVER BE IN LOVE AGAIN (Lawyer's Daughter, BMI/Tree, BMI/Cross Keys, (MCA, ASCAP/Hot Little Numbers, ASCAP) HL CP1 Cimino WBM Warner Bros
(Englishtown, BMI) (Sabal, ASCAP) HL ASCAP) CPP/HL 75 WHEN YOUR YELLOW BRICK ROAD TURNS BLUE -
a0 BILLBOARD OCTOBER 17, 1987
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T. GRAHAM BROWN RUSTY GOLDEN

LARRY BUTLER BILLY SWAN

GUY CLARK DENNIS LINDE
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RICHARD LEIGH GENE DOBBINS
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13 Ampex Crend Master© 456
studio mastenr.g tase.

It’s not surprising, v. hen you consider that our contin g refinements
allow Grand Master 42€ o always delivar unequalled performance.

No otler mastering tape provides such consistent qua ity and relability,
or commands 3.1ch respect from musicians and studio protess or als alike.

More top performers have signed w-th Ampex tape than ¢ v other tape
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t would be easy for those in the
know to gloat “I told you so.” It
would be fun to point to those
statistics that chronicle the dramatic
resurgence of country music. It would
be fitting to cram thcse “country-is-
dead’’ obituaries down the deep-
throats of the doomsayers who were
preaching this gospeal a scant few
years ago.

Open up your mouth, New York
Times. Weren't ycu in the vanguard of
ali this? Didn't you proclaim the coun-
try music industry as a deathbed mu-
sic mode in this very decade that has
seen the renaissance of a music form
that will not go away, much less die?

What the Times lacks in fong-term
prognostication, it gains in short-term
foresight. Begosh and Begorrah, that
beacon of Gotham City light has now,
in this year of our Lord, 1987, de-
clared that country music is alive, and
perhaps well, after all. Where's Mark
Twain now that we really need him?

But the venerable Times isn't the
only media mogul to castrate country
music then caress it. Fan mags did the
same thing, and, yes, even some trade
magazines. Nothing is older than yes-
terday’s news or foday’'s trendy drop-
out. Country music became both when

Following
Deep Roois

Home To
Tomorrow

it hit the skids in the media’s eyes af-
ter the Urban Cowboy daze, an artifi-
cial high reduced by the potent combi-
nation of the depressive drugs
Antihitdomain and Pennilesscillin.

The world saw one too many Brook-
lyn lawyer suffering in his pointed-toe
cowboy boots and trying to be as cool
as country by tilting his cowboy hat
prcperly; it heard one too many artifi-
cially-inseminated plasticized pop
song with a hollow country core; and it
smelled of something that reeked like
dead fish: the corruption of Nash-
ville's creative soul to fill the void in,
and coffers of, America's contempo-
rary music scene.

Goodbye Urban Cowboy, Hello Pab-
lum.

Thank God this aberration of coun-
try music died its deserved death in
the early '80s. The media, the public,
and many of country music’s leaders
did not realize at the time that a fad-is-
a-fad-is-a-fad. That education came
fast, and it came hard. And it sent the

By GERRY WOOD

country music industry reeling.

No wonder the Times thought the
country industry was dead—it wasn't
breathing. Radio stations that had
addad couniry as a staple soon
dropped it like a hot potato. Retailers
suddenly became skittish about sing-
ers named Mickey Gilley and Johnny
Lee. Anc where in hell did all those
Brooklyn Cowboys go? Certainly not
to the record bins marked Country.

But country music has a basic
strength. it has deep roots it can go
back to. And that's responsible for its
impressive comeback in the past

year, Rather than try to slick up a

country act and saccharine it to death
with strings and things, suddenly the
industry went back to its soul: simple,
though sometimes profound, lyrics;
easy, though sometimes magnificent,
melodies; and earthy, though some-
times heavenly, singers.

Enter Ricky Skaggs. Open that door
and let Reba McEntire in. George
Strait? Come on in. Your name is Ran-
dy Travis? You cook catfish and sing
at the Nashville Palace? Sounds good
for starters ...

These acts and others set the tradi-
tional parameter of country music in
the early '80s. The other end of the
specirum was strengthened by such
vibrant new cauntry groups as Exile,
Restless Heart, and perhaps the most
non-courtry-acting act of the past
decade, Sawyer Brown. It led to a cre-
ative tension within the music genre
that prodded both extremes, and all
those in betwezn, to higher plateaus.
Check those new names: Dwight
Yoakam, Steve Wariner, Judy Rod-
man, Foster & Lloyd, the Desert Rose
Band, Sweethearts Of The Rodeo, the
Forester Sisters, the Judds, Highway
101, John Schneider, Kathy Mattea,
Patty Loveless, T. Graham Brown,
Steve Earle, Baillie & the Boys, Tim
Malchak, Ricky Van Shelton, Holly
Dunn, David Lynn Jones, Keith Whit-
ley, Lyle Lovett, Bobby Lee Spring-
field, K.T. Oslin, Nanci Griffith, and
Vince Gilk. They join the established
oldies in providing a broad range of
styles, personalities, and philosophies
for those wanting to buy, sell, play,
and hear country music in 1987 and
beyond.

Goodbye Pablum, Hello Popularity.

The successzas, excesses, and re-
gresses of the past decade have
taught a lesson or a thousand to those
in the country music industry. Make
music from the heart and soul, and
the financial rewards will come. Coun-
try's vocabulary is replete with
sayings and stcries about the fate of
those who strzy too far from the rocts
and the ultimate impossibility of mak-
ing silk purses out of sows’ ears.

The evolution of country has
brought in new blood, new creativity,
and new names such as those already

(Continued on page C-14)
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FOLLOWED IN HANKS FOOTSTEPS. INCLUD-
ING GEORGE JONES, JERRY LEE LEWIS,
ROGER MILLER, AND REBA MCENTIRE.

ANEC PN

THE NEW MERCURY/POLYGRAM IS STILL THE
PR AGE T o aea - MUSICAL  PLAGE TODAYS AND TOMOROVS LEGENDS
— IT'S IN OUR BLOOD, TODAYS NEW MERCURY/ LYNN AN§E§§ONMT3°£$§.@5§33?TD
TH*Y Rl Sy POLYGRAM HAS A NEW TRADITION THAT AWARDED GROUP THE STATLERS, TO THE
A EVOLVED FROM HANK SR. WHO DEFINED BRILLIANT AUTHOR, SONGWRITER, ARTIST
). v MODERN COUNTRY MUSIC 30 YEARS AGO, TOM T, HALL....FROM JOHNNY CA:SH AND
TO HANK JR 15 YEARS LATER. KRIS KRISTOFFERSON TO THE NEW AND
THROUGH THE YEARS THE MERCURY AND EXCITING MUSIC OF KATHY MATTEA, DAVID

SMASH LABELS WERE HOME TO MANY WHO LYNN JONES AND JOE KENYON.

NY CASH IS COMING TO TOWN

PRODUCED BY: JACK CLEMENT

DAVID LYNN JONES |2

PRODUCED BY: ALLEN REYNOLDS

13

PRODUCED BY: RICHIE ALBRIGHT, MICK
RONSON, DAVID LYNN JONES

MERCURY/POLYGRAM RECORDS!
WE GIVE OUR ARTISTS THE WORLD!

MERCURY/POLYGRAM RECORDS SALUTES THE NASHVILLE SONGWRITERS PolvGram Records
ASSOCIATION INTERNATIONAL ON THEIR 20TH ANNIVERSARY. o y . e e—
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NEW TALENT:
An Outpouring of Couniry Class—
The Class of '87

By EDWARD MORRIS

No matter what the day-to-day headlines re-
port, the big story in country music this

year is talent. New talent. Developing talent. Old
talent renewed. What constitutes ‘‘new talent” is
slave to anyone’s definition. But if it's defined as
acts with two years or fewer on a major label, then
about a fourth of the country singles charts at any
given time in 1987 was made up of new talent.
Broaden the boundaries of new to five years with
a major, and that category will account for nearly
half the charts.

There is such an outpouring of country class
these days that it is likely either to glut and frag-
ment the existing market or else expand it to the
horizon.

When it comes to artistic quality alone, no one
new act leaps to the top of the list. There are doz-
ens of artists who can hold their own with the best
country music has had to offer. But when it comes
to record sales, Warner Bros.’ Randy Travis is No.
1, having had two million-selling albums in less
than two years.

Each of the fledgling acts has its own stable of
drumbeaters. But those who have been accorded
across-the-board critical acclaim include the
O’Kanes (Columbia), K.T. Oslin (RCA), Dwight
Yoakam (Warner/Reprise), David Lynn Jones
(Mercury), and Lyle Lovett (MCA). Cut the cake
according to proven crossover strength, and
Steve Earle (MCA) and Restless Heart (RCA) get
the biggest slices.

An increasingly common characteristic of the
new country talent is that it doesn’t waste a lot of
time warming up the bottom of the charts. Yoak-
am went No. 3 with his first single. Baillie & the
Boys (RCA) went No. 9 with their debut. The For-
ester Sisters (Warner Bros.) hit No. 10 their first
time out and then followed with a series of No. 1s.
Pake McEntire (RCA) also opened with a No. 10
and backed it up with a No. 3. For the O'Kanes, it
was a No. 10 debut and a No. 1 encore. Oslin
didn’t do particularly well with her first RCA sin-
gle, but she made up for it by the time her album
was released: Entering the charts at No. 15, it was
the highest debut by a woman in the history of the
country LP charts.

Columbia’s hard-rocking Sweethearts Of The
Rodeo is distinguishing themselves not only by
having three songs on the soundtrack of the hit
movie ‘‘Nadine,” but also by seeing five cuts from
their eight-cut debut album turned into chart-top-
ping singles. This sister team is only one of the
many female and female-led acts that have done
well since the Judds (RCA) proved that women
could sell records by the million. Highway 101

(Warner Bros.), a band led by singer/songwriter
Paulette Carlson, has released two searing, in-
tense and critically acclaimed singles from a de-
but album that promises more. (Kathy) Baillie &
the Boys seems to be following suit.

The variety exhibited by these up-and-coming
acts is virtually endless, stretching from the hard-
country traditionalism of Travis, Yoakam, and
Patty Loveless (MCA) to the blue-collar rock of
Earle and Jeff Stevens & the Bullets (Atlantic
America), to the blues wailing of T. Graham Brown
(Capitol) to the folkiness of Nanci Griffith (MCA),
to the bluegrass inflections of the O'Kanes and
the Desert Rose Band (MCA/Curb), and on
through the straightforward balladeering of Judy
Rodman and Holly Dunn (both MTM), Tom Wopat
(EMI America), and Tim Malchak (Alpine). Ricky
Van Shelton (Columbia) has demonstrated on his
first album that he can cover all the bases from
frolicking rockabilly to tears-in-the-beer country.

Several of the new acts are triple-threat talents
who write and produce their own material, as well
as perform it. These include the O'Kanes, Rest-
less Heart, David Lynn Jones, and the fast-for-
ward RCA duo, Foster & Lloyd. Schuyler, Knob-
loch & Bickhardt (MTM), rebounding from the
loss of Paul Overstreet, has just released an al-
bum of songs, all written by the trio, that is a tri-
umph of sound and lyrical precision. Newcomer
Vicki Rae Von (Atlantic America), a backup singer
for Mickey Gilley, has also added a strong and
original voice to the Class Of '87.

Capitol's manic-impressives, Sawyer Brown, hit
a lot of chart peaks and sold a lot of records fol-
lowing their late 1984 debut. Now, after a chart
lull, they are looking for a new producer and new
material to restore them to their former glory. An-
other irresistibly frothy group, the Girls Next Door
(MTM), has shown time and again that perkiness
and pretty harmonies have solid radio appeal.

Other new acts that seem well on their way to
gaining commercial and critical affection are Billy
Montana & the Long Shots and George Highfill
(both Warner Bros.), Keith Whitley (RCA), Gene
Stroman and Suzy Bogguss (both Capitol), Bobby
Lee Springfield (Epic), and A.J. Masters (Bermu-
da Dunes).

Not since the Golden Age Of Country Music—
when Hank Williams, Lefty Frizzell, Kitty Wells,
Webb Pierce, Carl Smith, Slim Whitman, Faron
Young, Hank Snow, and Hank Thompson occu-
pied the top floor of the charts simultaneously—
has there been so much tao brag about and look
forward to.

ﬁfl

Tom Wopat
performs at
Fan Fair.

Highway 101,
from left, Jack
Daniels,
Paulette
Carlson and S
Curtis Stone at
Fan Fair. |

David Lynn
Jones

sk Y

Kathy Baillie and the
Boys add pop kick.

=

rchie’ Campbell.

Kathy Mattea airs
it out at Fan Fair.

Dwight Yoakam
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- The Judgds Celebrate their ACM “Top Vocal
Duet” award with Joe Gakinte, RCA division VP

i
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° Ll Shults, Capitel /EMI
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Keith Whitley, lelt,
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s+ Harris, Yerd Gasdin
* “< and Blaxe Mevis

with various countre
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= studios.. - %
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*% Asleep At The Wheel at Nashville's Music Row
Showcase ciub. From left: bandleader Ray Benson,
* Rattlesnake Annig; M2l Tillis; CBS Nashville chief
Rick Blzckbuarn; guitarist Lonniz Mack, ©

Nash, pres. Jimmy.

Shipley, MCA exec.

NASHVILLE PRODUCERS:
Tracking the Talent Behind the Talent

Nashville has always been a producers’ town.
Farms, factories, and churches incubated the

talent, but it was always producers who decided
which talent was worth developing and what it should
sound like. From the beginning to the present, Nash-
ville producers handily combined their creative and
commercial sides, usually starting out as inventive
musicians or imaginative songwriters and ending up
as record-label or publishing-house chiefs.

The honor-roll of Music City's influential record pro-
ducers is as long as it is glittering. Among the bright-
est names there are Fred Rose, Owen Bradley, Don
Law, Chet Atkins, Pete Drake, Billy Sherrill, Buddy Kil-
len, Jerry Crutchfield, Jerry Kennedy, Jimmy Bowen,
Larry Butler, Chips Moman, Norbert Putman, Allen
Reynolds, Bob Montgomery, and Tom Collins.

Bradley’s giant shadow looms across time from the
’40s into the '80s. Sherrill, who became a force in the
late '60s, still regularly launches records into the
country charts. The ubiquitous Bowen co-produces
more artists (and more hits) than anyone else these
days. Most of the others just cited continue to be cre-
atively potent and active.

Since the early '80s, however, an army of newer
producers has been seizing ever-larger territories on
the country charts. The backgrounds of these con-
tenders are varied: some switched over to country
from pop, some graduated from performing and
songwriting. Harold Shedd, who produces Alabama
and K.T. Oslin, among others, was once a jingle pro-
ducer.

Platinum-level producers Kyle Lehning and Brent
Maher worked successfully with pop acts in the '70s.
Lehning, who has twice helped make Randy Travis a
million-album seller, produced a string of hits for En-

gland Dan (Seals) And John Ford Coley a decade ago.
So when Seals jumped across the format border into
country as a solo act, he did so with a production
boost from Lehning, who remains Nashville Dan’s stu-
dio mastermind.

With Paul Davis, Lehning co-produces Baillie & the
Boys, whose first single, “Oh Heart,” went top 10.
And teamed with Rob Galbraith, Lehning co-produced
the recent Kenny Rogers/Ronnie Milsap hit, “Make
No Mistake, She's Mine."”

The Judds, now a predictably platinum act, are
Maher’s big country success story. In his pop days,
Maher co-produced (with Steve Gibson) Michael
Johnson's chart-toppers. When Johnson turned to
country, he again turned to Maher for production.

Now a staff producer for CBS Records, Steve Buck-
ingham learned the ropes producing pop and r&b rec-
ords. His influences are evident in his current acts,
Sweethearts Of The Rodeo and Ricky Van Shelton.
Buckingham can also be credited for Tammy Wy-
nette's renewed vibrancy in the “Higher Ground al-
bum.

Among the other one-time pop producers who are
shaping the sounds of country acts are Wendy Wald-
man (Suzy Bogguss), Mick Ronson (David Lynn
Jones, with Richie Albright and Jones co-producing),
James Stroud (Schuyler, Knobloch & Bickhardt), and
Warner Bros./Nashville chief Jim Ed Norman (Crystal
Gayle; Hank Williams, Jr., with Williams and Barry
Beckett co-producing; and Michael Martin Murphey,
with Steve Gibson co-producing).

One of country music’s most versatile producers is
MCA Records’ Tony Brown. Brown served a long ap-
prenticeship on the way to his present post, working
in touring bands for the Oak Ridge Boys, Elvis Pres-

(Continued on page C-14)

NASHVILLE STUDIOS:
Sounding the Swing to Digital

By DEBBIE HOLLEY & GERRY WOOD

The Nashville Sound has been up, the Nashville
Sound has been down. it's been praised, and
it's been damned with faint praise. It's been brand-
ed, backwoods and backwards. But now the Nash-
ville Sound, thanks to Nashville's impressive stu-
dios, is called State of the Art.

This might surprise many in the world of record-
ing music, but Nashville leads both Los Angeles and
New York in its reputation as the nation’s best digi-
tal recording center.

“Nashville is recognized as grabbing the digital
technology and running with it,”” says Mike Porter,
regional manager for Mid-America Mitsubishi Pro
Audio Group. Porter, who has spent 13 years in-
volved with Nashville studios, advises that L.A. pro-
ducers and engineers have told him Nashville stu-
dios have advanced over L.A. in several areas,
including digital. *In a few instances in Los Angeles,
they're still testing the waters. There are a good
number of machines [both Mitsubishi and Sony] in
L.A., but most are still running backup analog
copies at the same time.”

Porter cites some obvious advantages of digital
recording: no signal degradation over the period of
the project, no tape hiss, wow or flutter, and the
ability to make first generation tape copies without
losing quality. Problem areas include the *‘re-educa-
tion of the music industry toward digital” and the
caution required when razor-editing with digital ma-
chines.

Major digital 32-track studios in Nashville in-

clude Audio Media, Emerald, 16th Avenue, The
Castle, Digital Associates, Eleven Eleven Sound,
Sound Stage (with three machines, this is the studio
where producer and MCA Nashville label head Jim-
my Bowen has spearheaded the Nashville digital
movement), and Music Mill (two machines).

Jim Cotton, chief engineer at Music Mill, believes
Nashville has had to “improve and prove itself tech-
nically’” to New York and Los Angeles—and the in-
flux of creative producers and label leaders from
both coasts to Nashville has boosted the technical
quality of Nashville studios. “We're finally shedding
the Southernboy stereotype that we're always be-
hind technically. We've proven that we're not afraid
to take a technical step in the right direction.”

Cotton praises digital as a ‘““‘warm and bright
sounding medium” that’s more reliable. However,
he concedes, it's more expensive. Music Mill rents
out one of its two machines for $750 a day (plus
$130 an hour for the studio), and also offers block
rates. ‘‘Digital is a motivational competition instiga-
tor,” advises Cotton, explaining that the purity and
quality of the sound “‘blows you out of the water and
makes you work even harder next time.”

16th Avenue Sound opened last December, and
the first client was Steve Winwood. “In the art of digi-
tal recording, Nashville is the leader,” claims Mike
Poston, general manager of 16th Avenue Sound. “We
seem to be very quality-conscious here.”

Poston cites another advantage of Nashville digital
recording—lower prices compared to other markets.
“Someone could come to Nashville, work on a digital

(Continued on page C-12)
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COUNTRY PUBLISHING: Big
Fish Dine on Tasty Tunes

COuntry publishing conglomeration, the eating
up of Nashville's publishing minnows by the

large corporate fish, proves there's security in num-
bers. The past few years have brought changes to
Nashville's music publishing arena, changes some
feel will benefit all parties involved, and other believe
will ultimately squeeze out the small publishers.

Some publishers have made total acquisitions, oth-
ers joint ventures, and still others have joined forces
on an equal contributive basis (but covering different
areas of interest) in efforts to revive, maintain, and
expand the companies and broaden their scope of op-
portunity.

One of the first to go was the Acuff-Rose catalog,
bought by Opryland USA in 1985. Next, The Enter-
tainment Co. swallowed up Combine Music in a total
acquisition in July, 1986. And, finally, SBK Songs ac-
quired CBS Songs in November, 1986. Those acqui-
sitions laid the foundation for what was to come in
1987.

The international Screen Gems/Colgems-EMI, the
corporate MTM Music Group, and Tree International
kicked off 1987 with acquisitions and joint ventures
that exploded up like a fireworks display. In Decem-
ber last year, Screen Gems/Colgems-EMI entered into
a joint venture, long-term, co-publishing agreement
with the Writers Group, a local publishing company
established in 1984.

The writers involved, Thom Schuyler, Al Gore, and
Fred Knobloch, signed over a portion of their publish-
ing rights to all material written after Sept. 15, 1986.
Responsible for such tunes as “Used To Blue” (Saw-
yer Brown), “A Long Line Of Love,” (Michael Martin
Murphey), “Child Support” (Barbara Mandrell), “You
Can't Stop Love” (SKO), “No Easy Horses™ (SKB), “I
Fell In Love Again Last Night”" (The Forester Sisters),

and “On The Other Hand"” (Randy Travis), Writers

Group's track record was an absolute selling factor to

Screen Gems. Writers Group benefited by having a *

portion of their overhead provided as well as new of-
fices. According to James Stroud, president of Writ-
ers Group, “Screen Gems has provided us with tenta-
cles throughout the world.” In addition to Nashville,
Screen Gems has offices in Los Angeles, London, and
New York. Stroud wanted to expand Writers Group,
but such expansion takes a substantial amount of
cash. “If you're operating a small company,” says
Stroud, “that dollar figure represents too great a por-
tion of your overhead to obtain those goals.” In a day
of no performance rights advances through BMI and
ASCAP, a small company has to struggle to make it
on its own.

Some see the swallowing up of small publishing
companies or the co-working agreements as a parallel
to the record label situation in Nashville, highlighted
by six or seven major labels, and many struggling in-
dependents. Bob Kirsch, Nashville division manager
of The Welk Music Group, agrees that the smaller
companies could benefit financially from being
bought up. But Kirsch feels the trend is turning the
Nashville publishing arena into several monstrous
catalogs, making it more difficult for the little man to
open doors and survive. “A lot of good material has
traditionally come from the small company atmo-
spheres,” says Kirsch.

Stroud states, ‘A more accurate depiction would be
that the world marketplace is such that larger compa-
nies are able to compete more successfully than small
companies. Large corporations are able to realize
more money, they're able to get involved in the multi-
media and multisoftware environments, and get in-
volved in films, television, and other mediums within
the market.” According to Cliff Audretch, now a
Screen Gems professional manager, Writers Group
operates basically the same as before “with new of-
fices below Screen Gems and more people working

(Continued on page C-15)
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COUNTRY VIDEO: 'Tis Better to
Be Seen and Heard

c ountry video can help break new acts, establish
visual identity, give exposure in an area where
an act may never have been seen, and offer tremen-
dous promotion and publicity. Those are some of the
advantages, according to a report on the status of
country video recently released by Jeff Walker, presi-
dent of Aristo Video Promotions Inc., a Nashville-
based company servicing and tracking videos for rec-
ord labels.

In his report, Walker shows the possibilities and op-
portunities offered by the use of country video. He
claims many new artists, such as the O’Kanes and
Ricky Van Shelton, are being introduced to greater au-
diences through video, and at earlier points in their
careers.

Approximately 100 video outlets program country
videos. These outlets fall into one of six categories—
national; syndicated; pools/clubs; video jukeboxes;
regional; and special contacts.

Under the national heading, The Nashville Network
(TNN) and Country Music Television (CMT) continue
as the largest sources for country video program-
ming. TNN offers 10 Y/, hours of video programming
per week. This includes “VideoCountry,” a half-hour
show, shown three times per day, five days per week.
And, “Country Clips,” a one-hour weekend program,
shown three times per weekend. “VideoCountry's”
average daily viewership is 534,000 households or
1,174,800 viewers and “Country Clips'" average dai-
ly viewership is 786,000 households or 1,729,200
viewers (all figures are based on 1987’s first quarter,
estimating 2.2 viewers per household). TNN, current-
ly in 35 million cable homes, reaches 81 % of the to-

éé tal U.S. cable households and 40% of the television
° homes. It's the fastest growing cable network, having

enjoyed a subscriber increase of 15.8% from 1985
to 1986 and a 16% subscriber increase over the
past six months.

CMT, a full-time country channel, currently reaches
9.4 million by way of cable homes, satellite dishes,
and broadcast/late night services. The majority of
those reached are in the northeast, south and central
geographical regions of the U.S. The western and
southeast portions combined total only 26% of the
subscribers.

In addition, HBO schedules five to six videos per
month and Lifetime, VH-1, and USA Network incorpo-
rate country videos into their programming on a very
limited basis.

Of the four syndicated outlets—The Country Ex-
press, Festival, Vusic Express, and The Country Rec-
ord Guide—The Country Express is the largest. It ap-
pears on a PBS national network of 184 markets
including New York, Pittsburgh, Denver, Knoxville, At-
lanta, and San Francisco.

Regional outlets with localized daily or weekly
shows and local music channels that program videos
enjoy the highest viewership in the west, followed by
the south and southeast regions. Some of the shows
have direct tie-ins to radio stations, regional publica-
tions, or newspaper columns, where artist profiles,
bios, or stories run in conjunction with the show. This
allows for multiple exposure of an artist. Many of the
shows in these regional outlets don't format videos,
sO viewers receive a mishmash of country, pop, and/
or adult contemporary product. This conditions and
generates new audiences for the artists and their
products.

The pools and clubs, video jukeboxes, and special
contacts present other mediums of video exposure.
The pools serve as distribution arms for video, servic-
ing clubs, college campuses, and hospitals, among
others. Country reels have become an understood
part of video jukebox programming