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Injunction Halts Marketing
0f HBO'’s ‘Platoon Video

BY AL STEWART

NEW YORK HBO Video’s plan to
release ‘“Platoon’” has been am-
bushed by an 11th-hour court deci-
sion that could keep the video off
dealers’ shelves indefinitely.

Acting Oct. 9 on a motion filed by
Vestron Video, the 9th US. Circuit
Court of Appeals ordered HBO Video
to cancel its release plans for ‘“Pla-
toon” and recall all copies of another
film, “Hoosiers,” already released to
retailers and distributors.

“Platoon,” which was scheduled
for release Oct. 14, had posted
preorders of 350,000 units; “Hoo-
siers” has sold 190,000 copies since its
release in September. The films were
sold as a package by Hemdale Film
Corp., the producer of the two mov-

CMA: Williams,
Travis Share
The Spotlight

BY GERRY WOOD

NASHVILLE An overdue award
to Hank Williams Jr., multiple hon-
ors to Randy Travis, a record-set-
ting award for Reba McEntire, the
impressive emergence of Holly
Dunn, more kudos for the Judds,
and a well-deserved tribute to BMI
chief Frances Preston highlighted
the CMA Awards show Oct. 12.

Held at the Grand Ole Opry
House in Nashville and beamed na-
tionwide on CBS-TV, the granddad-
dy of country music award shows
flawlessly and forcefully spotlight-
ed country music’s top established
and rising talents.

After accepting his second video

Al Rubin, Vestron’s senior vice
president of marketing, sales, and
distribution, says the company is en-
couraged by the ruling. “We expect-
ed all along that the court would jus-
tify our position. We knew it was just
a matter of time before the court

(Continued on page 110)

$121.5 Mil Offered By Roy Disney Clan
Wherehouse Rejects Bid

Note: At press time, it was learned
Wherehouse had rejected Shamrock
Holdings’ bid for the chain. An ear-
lier report appears below.

LOS ANGELES A private compa-
ny owned by the Roy E. Disney fam-
ily is seeking tc acquire Torrance,

Calif.-based Wherehouse Entertain-
ment Inc., the 202-store chain that is
the largest music and video retailer
in California, for approximately
$121.5 million.

On Oct. 13, Burbank-based Sham-
rock Holdings Ine. announced that
it has offered to purchase all of

Now, Dance Hits Are OK On MTV

BY STEVEN DUPLER

NEW YORK In the wake of higher
ratings and strong audience sup-
port for its daily “Club MTV” urban
dance show, MTV is opening its
doors to top 40 dance music despite
commiting itself last year to a rock-
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L ast year, Moscow; this year, Mozart! Vladimir Horowitz's first
recording of a Mezart concerto—No. 23—is accorpanied by
Carlo Maria Giulini, the LaScala Orchestra, and Mozart Sonata
No. 13. Deutsche Grammophon CDs, LPs and cassettes

available from PclyGram.

STEREQ 423 287-205

HOROWITZ P1AYS MOZART
Piano<Concerto No. 23 K.488 - Piano Sonata K.233
ORCHESTRA DEL TEATRO ALLA SCALA

MARIA GIULINI

only format.

Set to appear on the channel this
week for the first time in regular ro-
tation are urban-oriented teer. acts
Exposé (medium rotation) anc¢ Lisa
Lisa & Cult Jam (active rotation).

MTYV has established a number of
criteria that must be met in order

ADVEREISEMENTS

for a top 40 track to be placed in ro-
tation:

e The song must be charting in
the top 20 nationally.

e The song must be “up-tempo.”
Only in rare instances will ballads
be considered.

(Continued on page 108)

TAKING THE 3PIRIT OF THE 60's AND TRANSFORMING IT
INTO THE MUSIC OF THE 80's IS WHAT THE GRAPES OF
WRATH HAVE DONE WITH THEIR NEW ALBUM “TREEHOUSE.”
ALREADY CODKING AT COLLEGE RADIO, (AND EXPLODING IN
CANADA) THE GRAPES ARE RIPE AND READY FOR THE

Wherehouse’s outstanding shares
for $14.25 per share in cash.

On the same day, Shamrock also
filed a 13-D form with the Securities
and Exchange Commission, which
confirmed the recent purchase by
Shamrock of 567,500 Wherehouse
shares, representing 6.65% of 8.53
million outstanding shares.

The handout issued by Sham-
rock’s public relations firm an-
nouncing the proposed purchase
states, “The cash price represents a
premium of approximately 33% over
the closing sale price for Where-
house shares on the American Stock
Exhange on Oct. 12, 1987.”

Wherehouse stock closed at 103/,
that day. Following the announce-

(Continued on page 111)

Teldec Tells AES
DMM CD Is Here

BY MIKE HENNESSEY

HAMBURG German label Teldec
is set to make a high-powered pre-
sentation of its Direct Metal Mas-
tering compact disk manufacturing
system—already commonplace on
LP releases—at the Audio Engi-
neering Society convention in New
York on Oct. 16-19.

Manfred Atzert, Teldec’s joint
managing director, also reveals that
the firm has tested DMM CDs on 20

(Continued on page 117)
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With all the superstar traffic getting released this
time of year, when a new group is strong enough to
emerge from the pack, they must mean business.

Lntro ducing
THE KANE GANG.

Even if you haven't heard their
new single MOTORTOWN,
you must have heard about
the excitement it’s causing

at radio. Not every station at

every format is on it yet, but a
lot are and the rest are more
than mildly interested. In fact,
the way it’s developing, by the
time the holiday shopping
season swings into high gear,
MOTORTOWN is going to

be a certified, multi-format
smash. The album it’s featured
on will be too.

MIRACLE doesn’t have
just one strong track on it or
two or even three. The whole
record works which is one
of the reasons we've chosen
to put it on our special
NEW ARTIST PROGRAM.

So, if you're in the market for
that one new act that’s good
enough to take a shot with
this fall, give it to the one that’s
good enough to deserve it.

the new album from

featuring
the multi-format hit,



www.americanradiohistory.com

‘IIIIII
‘lilEIII'
S
il

il
T ||
LD

4th-Quarter Deals Trim GD Costs

Dating Options Find Favor, Too

BY GEOFF MAYFIELD
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Earl Paige reports.

LOW-PRICED CDS PUSHED
With the arrival of the crucial fourth quarter, record labels are increasing
their output of low-priced compact disk titles and aggressively promoting
the expanded lines. Talent editor Steve Gett reports.

Page 4

Nashville Honors Songwriters
It was a busy week in Nashville, where ASCAP, BMI, and SESAC all held
their annual awards ceremonies honoring the finest in country music.

Page 43

MAXELL MAN STARS IN BLANK-TAPE PROMO
Mabxell is counting on its famous Maxell Man character to boost a blank-
tape promo that’s the biggest in the company’s history. Budgeted at
$300,000, the five-month campaign hopes to promote both consumer
interest and competition among retail store managers. Marketing editor

Page 50

Big Apple Hosts AES Meet
The Audio Engineering Society is meeting in New York, and we’ve ex-
panded our pro audio/video section to celebrate. Featured are pros
commenting on home studios; an in-depth look at all-in-one digital work-
stations; an examination of how computers have insinuated themselves
into the studio; advice on how to cash in on the audio-for-video boom,

and more. Page 79
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NEW YORK Compact disk deals
loom as the largest gift that music
dealers and wholesalers found in la-
bels’ 1987 holiday-season buy-in
plans.

In contrast tc 1986, when MCA and
PolyGram were the only distributors

to offer CD discount plans in their
fourth-quarter stocking programs,
virtually all labels have included the
configuration in their deals. In sever-
al cases, CD discounts are equal to
the percentages that are being ap-
plied to other configurations.

“I expected that,” says Chuck
Papke, marketing director for the 23-

This story was prepared by Peter
Jones in London and Steven
Dupler in New York.

LONDON A call for the British
music industry to take a stand on
the issue of digital sampling as a
potential instrument of copyright
infringement has been issued by
Pete Waterman of Stock, Aitken
& Waterman, the U.K. hit-making
production team.

Digital sampling is a relatively
new technology that allows any
sound to be recorded (sampled)
digitally, stored into some “orm of

U.K. Producer Asks Action
On Digital Sampling Issue

digital memory, and then played
back across the entire musical
spectrum in any key or pitch. The
samples are often pieces of other
recordings or, in some cases, live
performances. .

Concern about the legality of
sampling and the ability of current
copyright laws to deal with issues
raised by the new technology has
been gaining momentum world-
wide during the past two years.

The question was first raised
publicly in the summer of 1986,
when percussionist David Earl

(Continued on page 107)

store Detroit-area chain Harmony
House. “CDs have become such a ma-
jor part of their business, and I'm
sure they’ve been a very profitable
item for the labels.”

Another customer who is not sur-
prised is George Tunder, director of
merchandising for the 78store Pitts-
burgh-based National Record Mart.

“For the last six months, the con-
figuration has really slowed down,”
says Tunder. “They had to do some-
thing to help it along.”

CD deals are attracting the most
attention from buyers, but the 1987
menu of deals indicates other trends
are taking hold. Among them:

® Discounts for box-lot buys have
disappeared, because base prices
from most distributors already favor
box over loose.

e WEA, CBS, and PolyGram are
offering larger discounts on CDs and
cassettes than they are on LPs.

o Several buyers are noticing that
PolyGram’s programs are beginning
to mirror those of CBS, a reflection
of the fact that many of PolyGram’s
high-level management staffers once
worked for CBS.

® Dealers say they are not seeing
as many deals on major hits. “Every-
body’s lists are a little funky this
year,” says one buyer.

(Continued on page 108)

Country Promoter Will Keep Offices In Tulsa, L.A.
Jim Halsey Go. Moves To Nashville

BY GERRY WOOD

NASHVILLE The Jim Halsey Co.,
the largest country music talent
agency, is moving its world head-
quarters to Nashville from Tulsa,
Okla.

The giant agency is expected to
have a Nashville staff of 30 in place
by January. Already, 15 people have
been moved to Nashville from Tul-
sa, joining 10 employees hired here.

The company will maintain of-
fices in Tulsa and Los Angeles,
where Halsey lives and will be
based.

Four agents will remain in both
Tulsa and Los Angeles. “It was just
time to move down here,” says Hal-
sey, who began his career in the tal-
ent business in Oklahoma City and
Dallas in 1952 and moved to Tulsa in
1970.

The Nashville move hes been
planned for five years, Halsey says.
“This is the most aggressive five-
year plan I've had. It's philosophi-
cal, creative, and financial plan-
ning.”

Halsey opened the Nashville of-
fice in 1983 with the knowledge that
the whole operation would eventual-
ly be based in tke country music
capital, where most of his artists
live and record. “Nashville has al-
ways been important to us,” he
says, “but now it’s our world head-
quarters.”

The Halsey Co. is now headquar-
tered at 24 Music Square W. in
Nashville’s famed Record Row
area. The firm logs more than $50
million annually in everything from
booking to international festival
promotion. Among the acts booked
by Halsey are Brenda Lee, Reba
McEntire, Roy Clark, Merle Hag-
gard, Tammy Wynette, the Oak

Ridge Boys, the Judds, Minnie
Pearl, and Ronnie Milsap.

Terry Cline has relocated from
Tulsa to Nashville to serve as presi-
dent of the company, which will con-
tinue to expand. “We're expanding
with agents rather than artists,”
says Halsey.

Besides his Halsey Co. duties,
Halsey is writing a book on manage-
ment, setting up music industry
seminars, and planning another
country music tour of Russia—Len-
ingrad and Moscow—perhaps as
early as January. He also plans to

(Continued on page 110)

NEW YORK CBS Inc. kept the in-
dustry hanging again last week on
the ultimate status of its Records
Group, which is the subject of a $2
billion acquisition bid by Sony Corp.
of Japan.

Following a regular meeting of
the CBS board of directors Oct. 14,
the company said it was “continu-
ing to explore alternative ways to
maximize the short- and long-term
shareholder values in its records op-
erations.”” A CBS spokesman de-
clined further comment.

CBS president and chief execu-
tive officer Laurence Tisch is now
reported in favor of spinning off all
or part of the records operation, a
move that would be tax-free to the
company. If Sony were to buy out
the division, CBS would incur an es-
timated $600 million tax liability.

CBS chairman William Paley,
who has opposed the sale of the
Records Group in the past, was said
last week to favor a partial spinoff,
giving the company—which has a
50-year history in the music indus-
try—a continuing interest in the
record business.

The CBS statement points to di-
rectors’ concern over the tax liabil-
ity issue. Loews Corp., of which

GBS Weighs Options

Tisch is chairman, owns 25% of CBS
stock, and Paley owns 8%. Thus,
their reputed support for a spinoff
carries a great deal of weight.

Industry observers speculate
that Tisch might be angling for a
higher bid from Sony or holding out
until a November offering of 20% of
PolyGram Records (Billboard, Oct.
17). One analyst suggests that
Tisch wants to see how PolyGram
stock opens and trades, so he can
gauge CBS’ chances of raising
more cash on the open market than
in an outright sale.

CBS stock closed Oct. 14 at $211,
down 7'/, points on the day, after
rising 7 points in the previous trad-
ing session.

On the day the CBS board made
its latest statement on the Sony of-
fer, CBS Inc.,, in a third-quarter re-
port, had more rosy news for the
records operations. CBS said that
profits for the CBS/Records Group
increased 21% before unusual items
to $42.4 million as revenues rose
22%. Revenues at the CBS/Records
Group for the third quarter reached
$414 million, compared with $339
million in the same period last year.

BILLBOARD OCTOBER 24, 1987
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Price Cutbacks On Product Already Out, Too

Labels Push Low-Price Gatalog CDs

BY STEVE GETT

NEW YORK For the all-important
fourth quarter, record labels are in-
creasing their output of low-priced
compact disk catalog titles and are
aggressively touting the expanded
lines. Some have even begun reduc-
ing prices on catalog items already
on the shelves.

In addition to its Collector’s
Choice line, launched in February,
CBS recently introduced the Best
Value CD series, featuring some
320 pop and rock titles (Billboard,
Oct. 17). A flood of titles from other
major labels during the coming
weeks should provide consumers
with a glut of catalog product at
about $10 a pop.

“I think the catalog CD business
is coming to life again with the in-
troduction of these midline series,”
says Jim Cawley, vice president of
sales at Arista. “We’ve just got into
ours, which is called the Afforda-
bles. We shipped about 25 titles at
the beginning of October, and we'll
have another 30 coming in Decem-
ber. I think it was necessary be-
cause CD catalog sales were defi-
nitely starting to slow down.”

“We had started to see the ceiling
on catalog sales lower,” says Daryl
Booth, RCA national sales director.
“We needed to penetrate the cata-
log, and introducing these lines was
largely down to demand from con-
sumers at this point.”

Booth says RCA has ‘“‘generated
somewhere between 12 to 18 times
the previous sales” on selected ti-
tles in its initial batch of 30 Best
Buy CDs, introduced to stores at
the beginning of September.

Included in RCA’s first Best Buy
CD releases were albums by Hall &
Oates, John Denver, Jefferson Star-
ship, Alabama, the Pointer Sisters,
Mr. Mister, and Elvis Presley.
“We’ll have about 30 more titles in
January,” says Booth. “And then
we'll probably be coming with them
every other month.”

All titles in the RCA series were
previously available as full-price
CDs. Similarly, other companies
have reduced prices on existing
stock, while some are putting out
catalog product directly as low-

priced items.

“There’s also a lot of stuff we're
putting out that has not previously
been available on CD,” says Caw-
ley. He says upcoming releases in
the Affordables series will include
titles by Jerry Garcia, Bob Weir,
and a best-of Jennifer Warnes set.

Capitol’s Starline series com-
prises “titles that are all first time
out on CD,” says Dave Witzig, the
label’s national sales director. The
initial rollout of Starline releases,
due in stores Wednesday (21), fea-

(Continued on page 117)

BY AL STEWART
NEW YORK Vestron Video and

promote the home video release and
soundtrack album of “Dirty Danc-
ing.” The motion picture is a first-
run box-office hit; the soundtrack is
bulleted at No. 4 on the Billboard
Top Pop Albums chart.

Under the terms of the $1.5 mil-
lion joint venture, a commercial
touting the RCA soundtrack album
will be placed at the end of each vi-
deocassette, while ads for the al-
bum appearing in various consumer
magazines throughout November
and December will call attention to
the videocassette release. Vestron
says it is actively exploring the pos-

Vestron And RCA Link To
Promote ‘Dirty Dancing’

RCA Records are teaming to cross- -

sibility of placing another commer-
cial on the tape, at its beginning, if a
sponsorship deal ean be finalized
prior to the tape’s release.

The movie, which was produced
by Vestron’s theatrical division, will
be released Jan. 6 at a list price of
$89.98 (prebook cutoff date is Dec.
9). Vestron is projecting sales of at
least 200,000 units, according to Al
Rubin, Vestron senior vice presi-
dent of sales, distribution, and mar-
keting. |

RCA has shipped 1.3 million
copies of the soundtrack and fore-
casts that it will go double platinum
before the end of the year.

“This is the first time two [suppli-
ers of] entertainment media have

(Continued on page 111)

Domemann Lukewarm On DAT Spoiler
But BMG Exec Says Fight Helps Copyright Cause

BY MIKE HENNESSEY

NEW YORK The spoiler method
of protecting recordings from home
copying on digital audiotape ma-
chines is probably not the best way
to overcome the problem, but the
publicity resulting from its advent
might help educate people to the
need for software to be protected.
That’s the opinion of Michael Dor-
nemann, co-chairman of the Bertels-

mann Music Group. He says, “I
think the spoiler is a good thing to
demonstrate to hardware people,
just to show that the music industry
cannot exist by hardware alone.”
Dornemann insists, on the other
hand, that in the long run it is im-
possible to stop technological devel-
opments from entering the market-
place. “Digitilization is with us, and
record companies have to accept
this,” he says. “They also have to

BY BILL HOLLAND

WASHINGTON The National
Bureau of Standards is “well into”
the testing and evaluation of the
controversial CBS Copycode anti-
duping system and should be able
to release a final report in Decem-
ber, according to a spokesman for
the federal agency.

The NBS technical evaluation of
the antiduping system is being
made at the request of several
Congressional subcommittees.
The test is meant to answer three
major questions raised by oppo-
nents of the system, which is de-
signed to prevent unauthorized
duplicating on digital audiotape

DAT Chip Test Begins

machines of copyright sound re-
cordings.

NBS will decide if the Copycode
system:

e Can fulfill its purpose of pre-
venting DAT machines from copy-
ing.

® Can be used without diminish-
ing the quality of the prerecorded
material into which the anticopy-
ing code is inserted.

e Can thwart attempts by con-
sumers of DAT machines to by-
pass the system.

NBS policy, according to the
spokesman, is to release no fur-
ther information prior to the issu-
ance of the final report. However,

(Continued on page 110)

stop thinking only in terms of me-
chanical sound carriers. Things are
going to look very different in the
marketplace four or five years from
now.

“Music will become more inex-
pensive and available in many more
different ways. Record companies
will have to look at all the ways in
which they can best serve and pro-
tect their artists.”

Noting that he sees the blank-
tape royalty method as a better so-
lution for the problem of protecting
intellectual property and safeguard-
ing future creativity, Dornemann
says, “In the long term, the protec-
tion of software is better than modi-
fying the hardware. IBM's
strength, for example, is that it pro-
tects itself through its software,
which is the same worldwide. But it
makes its money in hardware.

“It is easy to develop technology,
but developing an artist is a diffi-
cult and expensive process, and this
creative area has to be protected.
And if we cannot achieve that pro-
tection mechanically, then it has to
be done by means of a royalty sys-
tem.”

Commenting on the implications
of Sony’s $2 billion bid for the CBS
Records Group, Dornemann says
that the popular view is that if the
deal goes through, it would torpedo
the record industry’s spoiler cam-

(Continued on page 110)
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Whitney’s Gentlemen. Cruising on the Hudson River after her standing-room-
only performances at Madison Square Garden in New York, Whitney Houston is
joined by Arista president Clive Davis, left, and Eddie Murphy, right. Also in
attendance were Grace Jones, Phyllis Hyman, the Beastie Boys, Kenny G, Oran
“Juice” Jones, Whodini, Gregory Abbott, and the Force M.D.’s.

EXEGUTIVE TURNTABLE

BILLBOARD. Bill Coleman is promoted to dance music editor, based in Bill-
board’s New York headquarters. In addition to his new responsibilities,
he will continue as singles reviews coordinator. Coleman was project co-
ordinator for Billboard Information Network. Yvonne Olson joins as
West Coast radio reporter, based in Los Angeles. She was with Radio &
Records magazine and worked with several local stations prior to that.

RECORD COMPANIES. EMI-Manhattan Records in New York names Geoff
Bywater to the newly created post of vice president of artist develop-
ment. He was director of operations/sales, West Coast, for Manhattan
Records.

Ronnie Jones is appointed vice president of black music promotion for
Motown Records in Los Angeles. He served in a similar capacity at Capi-
tol-EMI.

Dede Whiteside joins Geffen Records as head of national AC promo-
tion in Los Angeles. She was national director of pop promotion at MTM

BYWATER

COLEMAN OLSON JONES
Records in Nashville.

Van Woerkens is promoted to the newly created post of vice president
of international marketing for BMG Classics, based in London. He was
director of European marketing, classical division.

Arista Records in New York names Al Kiczales vice president of fi-
nance. He was controller for Chrysalis Records. Additionally, the label
promotes Ife Green to r&b promotion manager for the Southeast, based
in Atlanta, and Linda Ingrisano to national coordinator of video. Green
was local marketing manager in Chicago.

Edna Collison-DeGree is appointed executive vice president and gen-
eral manager of the newly formed Perry/Williams Entertainment Corp.,
which includes American Records. She was director of marketing for To-
tal Experience Records/RCA.

Higher Octave Music in Los Angeles names Dee Westlund vice presi-
dent of creative services. She served in a similar capacity for Allegiance
Records.

Kenneth M. Kaufman becomes senior vice president of corporate af-
fairs and general counsel for PolyGram Records in New York. He was
senior vice president of legal affairs for the label. Also, Lisa S. Roth-
blum is elevated to vice president of legal and Michael S. Kushner is
named senior attorney, legal affairs. Rothblum was senior attorney.
Kushner joins from the law firm of Gold, Farrell & Marks.

HOME VIDED. Jon Barbour is promoted to director of marketing services
for RCA/Columbia Pictures Home Video in Burbank, Calif. He was man-
ager of that area.

PRO AUDIO/VIDED. FOR-A Corp. of America in Newton, Mass., appoints
MacKenzie Leathurby audio product manager. He has a broad back-
ground in audio sales, marketing, and engineering.

Teri Sosa is promoted to marketing communications manager for the
Magnetic Tape Division of Agfa-Gevaert Inc. in Ridgefield Park, N.J.
She was assistant advertising/promotions manager.

RELATED FIELDS. Radio City Music Hall Production in New York appoints
Mark Felton vice president of concerts and booking. He was director of
concert/talent booking for the company.

(Continued on page 107)
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Growth & Profits Sound Upbeat Note
Western Merchandisers Meets

BY CHRIS MORRIS

SAN ANTONIO, Texas Spirits
were high and prognostications for
the future were upbeat at Western
Merchandisers’ 1987 Sales Seminar,
held at the company’s home base
here Oct. 7-10.

The parent company of Hastings
Books & Records welcomed more
than 500 district and retail store
managers to the confab, which was
last held in May 1986. Record label
representatives and vendors
brought the total number in atten-
dance to nearly 1,000.

The event, which this year had
the company planning for its
fourth-quarter Holiday Fanfare
Christmas season promotion, found
the Hastings chain on a profitable
track.

‘“Not only is our retail division
contributing record profits, but also
supporting rack sales,” Western
president John Marmaduke told re-
tail managers.

While Marmaduke would offer no
hard profit figures for publication,
he told his staff, “Our profits for
the first three months of this [fis-
cal] year—that’s June, July, and
August—exceeded the first six

months of last year, and that includ-
ed Christmas.”

The company’s rack division,
which handles 1,000-1,500 total ac-
counts, has also picked up steam:
Western recently signed on 150
Wal-Mart department store outlets
and is racking more than 100 Target
book departments, with new busi-
ness in San Diego; Orange County,
Calif; and Arizona.

At present, Western’s retail oper-
ation totals 115 Hastings stores,
representing a drop of four stores
since the company’s meeting last
year.

John Marmaduke himself ap-
peared somewhat in doubt when
queried about his store numbers.

“The way we’'ve been opening and
closing and moving and remodeling
stores, we have to have a tally sheet
just to tell us,” he told Billboard.
“It’s nuts.”

Approximately 80 of these stores
are mall music outlets (six combine
music and video). But the chain is
putting increasing emphasis on its
so-called triple-combo stores, which
market music, books, and video in
strip centers.

“Only in numbers have we re-
mained stable,” Marmaduke said.

Spec’s Meet Is Upheat

BY GEOFF MAYFIELD

MELBOURNE, Fla. Having more
than doubled its store count in the
two years since its initial public of-
fering, the Miami-based Spec’s Mu-
sic web has caught a wave of
growth with no slowdown in sight.

On the crest of vigorous expan-
sion and a record-breaking sales
year, enthusiam was high as the
Spec’s management team gathered
for its third annual convention, held
here at the Melbourne Hilton At Ri-
alto Place Oct. 6-9.

Despite the infusion of stock-mar-
ket funds, the 35-store Spec’s chain
is still very much a family affair.
Martin W. Spector, the 82-year-old
founder and chairman, is still in the
forefront—not as a figurehead, but
as one actively involved in the com-

pany’s business. At the chain’s helm
are Spector’s daughters, Ann Lieff,
president, and Rosalind Spooner,
executive vice president. Ann’s hus-
band, Bill Lieff, is vice president of
development.

While Spector’s family remains at
the core of management, the chain’s
booming growth has spawned ca-
reer development for others in the
organization. Eight home-office
staffers and store managers were
recently promoted to new positions,
including chief financial officer Pe-
ter Blei, Vicky Carmichael, and Jeff
Clifford, who were elevated to vice
president titles.

Ann Lieff strongly hinted that
more career-growth opportunities
are on the way. “It’s hard, but I'm
really delegating the responsibil-

(Continued on page 111)

Feds After Music Pirates
15 Busted in 4 California Cities

BY VALERIE BISHARAT

LOS ANGELES As part of an on-
going campaign to curtail music pi-
racy (Billboard, Oct. 17), local police
and the FBI conducted raids Sept.
30 on alleged audiocassette counter-
feiting plants and residences in Ar-
cadia, Bell, Glendale, and Pasadena,
Calif.

The raids resulted in 15 arrests
and the seizure of manufacturing
equipment, pirated tapes, and other
raw counterfeiting materials, ac-
cording to a statement released Oct.
8 by the Recording Industry Assn.
of America during a press confer-
ence in Universal City, Calif.

The RIAA statement called the
crackdown ‘““the most significant an-
tipiracy action in a single state in
our [35-year] history.”

According to RIAA attorney Neal

Edelson, the crackdown on the sus-
pected pirates, who allegedly pro-
duced a combined total of approxi-
mately 300,000 illegal cassettes a
week, has put a 25% dent in sound
recording and tape piracy.

The RIAA has estimated that pi-
racy costs the music industry $300
million annually.

About 70% of the product seized
in the California raids was of Latin
music, including illicit cassette re-
cordings of the “La Bamba” sound-
track. The other 30% included pop,
rock, country, and heavy metal ti-
tles by such artists as Madonna, Mi-
chael Jackson, Bruce Springsteen,
Steve Winwood, and others.

The RIAA says that the counter-
feit tapes were distributed in at
least 14 states, Canada, and Mexico.

RIAA representative Trish

(Continued on page 117)

bos, usually in the same markets.”

“We’ve been increasing our store
size, volume, and inventory dramat-
ically in the last 18 months. Beneath
the figures is the fact that we've
shuttered many small music stores
and opened many large triple com-

Western has opened eight stores
in the last year and added video to
“a handful,” he reported.

The triple-combo tally now stands
at 35. Marmaduke added, “We hope
to open between eight and 10 triple-
combo stores and merge as many
existing music stores as possible to
that format in the next year.”

Most of the new outlets are run-
ning 10,000-12,000 square feet, ac-
cording to Robin Blanchard, direc-

(Continued on page 117) Howarth.

Frehley Associating. Megaforce/Atlantic artist Ace Frehley and members of
Frehley’s Comet meet with label brass after their recent performance at New
York’s Beacon Theatre. Pictured, from left, are band member Jon Regan;
Marsha Zazula, Megaforce president; John Zazula, chairman of Megaforce
Records Worldwide; Diane Gilmour, Atlantic associate director of media
relations; Frehley; Ahmet M. Ertegun, Atlantic chairman; and band member Tod

MICHAEL JACKSON'S “Bad” leaps to No. 1 in its
sixth week on the Hot 100. That's the fastest that any
Jackson single has hit No. 1 since the Jackson Five
topped the chart in just five weeks with back-to-back
1970 hits, “The Love You Save” and “I'll Be There.”
“Bad” makes No. 1 just five weeks after Jackson's
duet with Siedah Garrett—"I Just Can’t Stop Loving
You”—reached the top spot. That's the fastest that any
artist has returned to No. 1 since 1983, when Jackson
was out of the No. 1 spot for just one week between

‘“Bad’’ is Jackson’'s
sixth single to top the Hot
100 in the '80s, which puts
him in a tie with Madon-
na for the most No. 1 hits
by any act so far in this
decade. But Jackson will
likely fall back to second

“Billie Jean” and “Beat

BEAY

place in this category

within the next week or
two: Madonna’s latest hit,
“Causing A Commotion,” jumps three notches this week
to No. 2.

“Bad” holds at No. 1 on the Hot Black Singles chart
for the second straight week. It's also Jackson’s sixth
No. 1 hit of the '80s on that chart, which puts him in a tie
with sister Janet Jackson and Freddie Jackson (no re-
lation) for the most No. 1 black hits so far in this decade.

The “Bad” album holds at No. 1 on the Top Pop Al-
bums chart for the fifth straight week. Jackson is the
second artist of the '80s—following Whitney Hous-
ton—to have back-to-back No. 1 albums that each gen-
erated two or more No. 1 pop hits.

Of Jackson's 12 No. 1 pop singles to date, half were in
the "70s, half have been in the ‘80s. Half were group or
duet efforts, and half have been solos.

“Bad” is producer Quincy Jones’ ninth No. 1 pop
hit—but it’s not his fastest riser. Two of his hits have
reached the top in just four weeks—USA For Africa’s
“We Are The World” and Lesley Gore’s “It's My Par-

Finally, Robin Scott-Durkee of Altoona, Wis., notes
that “Bad” is the fifth three-word title to reach No. 1 in
the rock era. The odd part: Three of those hits have been
by Jackson—“ABC,” “Ben,” and now “Bad.” (The other
two are Frankie Avalon’s “Why” and Edwin Starr's
uwar'n)

REMAKES OF two oldies by Tommy James & the
Shondells crash into the top 10 on this week’s Hot 100.
Tiffany’s “I Think We’re Alone Now” jumps six notch-
es to No. 5, and Billy Idol’s “Mony Mony” leaps seven
spots to No. 7. These simultaneous hits come five years
after Joan Jett & the Blackhearts took the group’s
“Crimson And Clover” to No. 7.

The Shondells scored five top five hits in the late '60s,
and three of them have returned to the top 10 in the "80s.

by Paul Grein

No More ‘Bad’ Jokes: Michael Jackson’s
Single Leaps To No. 1 On The Hot 100

That’s a great average and dramatizes the songs’ stay-
ing power. (You might do well to keep an eye on the
group’s other two top five hits, “Hanky Panky” and
“Crystal Blue Persuasion.”)

Tiffany is 15, which makes her the youngest artist to
crack the top five since Marie Osmond, who was just 14
when she did it with “Paper Roses” and—with brother
Donny—“I'm Leaving It (All) Up To You.”

FAST FACTS: Prince’s current single, “U Got The
Look,” has been a top five
smash for the past four
weeks, but it hasn’t been
able to push his “Sign ‘O’
The Times” album back
into the top 40 (this week it
holds at No. 45). Suspect-
ed reason: “Sign ‘O’ The
Times” is a double album
in a single-album world.
There are only six double
albums on the current Top
Pop Albums chart—none
higher than No. 40. At this point in 1978, when the “Sat-
urday Night Fever” and “Grease” soundtracks (both
doubles) were driving the industry to a historic peak—
there were 22 double albums on the chart—including
five in the top 30.

The Bee Gees’ “You Win Again” jumps to No. 1 in the
U.K,, three weeks after peaking at a dismal No. 75in the
U.S. “You Win Again” tops the British chart exactly 20
years after the trio first hit No. 1 in the U.K. with “Mas-
sachusetts.”

Whedini’s “Open Sesame” vaults to No. 50 in its sec-
ond week on the Top Pop Albums chart, becoming the
rap group’s fastest-breaking album to date. Its 1984
breakthrough album, “Escape,” took five weeks to
crack the top 50; 1986’s “Back In Black” took four.

Mick Jagger’s second solo album, “Primitive Cool,” is
struggling—as is its first single, “Let’s Work.” The al-
bum holds at a bulleted No. 41 for the second week; the
single inches up two notches to No. 39 without a bullet.
Jagger’s 1985 solo debut album, “She’s The Boss,” was
considered a chart disappointment when it peaked at No.
13—as was its first single, “Just Another Night,” which
peaked at No. 12. Moral: Disappointments are relative.

Jellybean’s “The Real Thing”’—featuring Steven
Dante—jumps to No. 1 on this week’s Hot Dance Club
Play chart. It’s Jellybean’s third No. 1 hit as an artist,
following “The Mexican” and “Sidewalk Talk.”

WE GET LETTERS: Raul Nell of Argentina suggests
that Jennifer Warnes has sung more featured songs in
movies than any other current artist—excluding movie-
star types like Barbra Streisand. Prior to her current
hit from “Dirty Dancing,” Warnes sang featured songs
from “An Officer And A Gentleman,” “Twilight Zone,”
“Norma Rae,” “Blind Date,” “Ragtime,” and “All The
Right Moves.”
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LIVE IN THE U.S.S.R.

BILLY JOEL

KOHLUEPT

ODOYA* = ANGRY YOUNG MAN s HONEST¥t » GOODNIGHT SAIGDN = STILETTO = BIG MAN ON MJLBERRY STREET
BABY GRAND s AN INNOCENT VIAN sALLENTOWN = A MATTER OF TRUST = ONLY THE GOOD DIE YOUNG
SOMETIMES A FANTASY » UPTOWN GIRL = BIG SHOT = BACK IN THE U.S.S.R. s THE TIMES THEY ARE A CHANGIN't
A SPECIALLY-PRICZD 16-SONG SET RECORCED IN CONCERT: MOSCOW, JULY 26, 27 & 29; LENINGRAD, AUGUST 2,38 5
FEATURING THE NEW SINGLE, “BACK IN THE U.S.S.R!"” ON COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS.

38-07€26

WATCH THE HBO® SPECIAL: "BILLY _OEL LIVE FROM LENINGRAD, U.S.S.R”” PREMIERING @CTOBER 24.
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wow DO YOU PRONOUNCE THE MosT TALKED ABOUT NEW NAME IN ROCK?

WALWA

With the muscular authority of
the best modern pop-rock,
Australia’s WA WA NEE
are poised to be MASSIVE in
T AMERICA!
o
| The first single,
“SUGAR FREE." is
3407283
streaking up the

Pop charts—as

well as getting

significant Black
and Club airplay.

You'll be hearing—and

seeing—a lot more of

the song in the weeks
to come.

This is one of the most
highly-anticipated albums
ever, and we're backing it
with a High Priority
campaign which will include
massive PO.P....national

advertising including
MTV™ and radio
spots plus 4-color
ads...promotional
contests with a
grand prize trip to
Rustralia...and
national
promotional

TV appearances.

NEE” THEY pE - A T
RE Sucnn FREE”—AND ON EPIC RECORDS, CASSETTES AND COMPACT DISCS,

“Epic.” G are trademarks of €BS Inc. © 1987 CBS Inc. Produced by Paul Gray & Jim Taig except “When The World Is A Home" and "I Could M:ske You Love Me'* produced by Chris Cameron for Dodgy Productions.

AW americanradiohistorv co


www.americanradiohistory.com

Billboard Offices:
New York Los Angeles
1515 Broadway 9107 Wiishire Bivd.
N.Y. 10036 Beverly Hills, Calif. 90210
212-764-7300 213-273-7040
telex 710 581-6279  telex 66-4969
Nashville Washington, D.C.
49 Music Square W. 733 15th St. N.W.
Tenn. 37203 D.C. 20005
615-321-4290 202-783-3282
London Tokyo
71 Beak St. 19-16 Jingumae 6-Chome
WIR 3LF Shibuya-ku, Tokyo 150
01-439-9411 03-498-4641
telex 262100 telex 425735

e —————
Publisher & Editor-In-Chief:
SAM HOLDSWORTH
Associate Publisher/Director of Research:
MARTY FEELY

GENE SMITH
General Manager/Directories Publisher:
JOHN BABCOCK JR.
International Editorial Director:
MIKE HENNESSEY
General Manager/Nashville:
GERRY W0OD

Editorial

Managing Editor: KEN SCHLAGER
Deputy Editor: Irv Lichtman
Executive Editor: Is Horowitz
News Editor: Jean Rosenbluth

Art Director: Jeff Nisbet
Copy Editor: David Bushman
Special Issues:

Editor: Ed Ochs (Los Angeles)
Assistant Editor: Robyn Wells (N.Y.)
Bureau Chiefs:

Dave DiMartino (Los Angeles)
Bill Holland (Washington)

Editors:
Radio: Kim Freeman (N.Y.)
Talent: Steve Gett (N.Y.)

Black Music: Nelson George (N.Y.)
Retailing: Earl Paige (L.A.), Geoff Mayfield (N.Y.),
Ed Morris (Nashville), Chris Morris (L.A.)
Home Entertainment: Jim McCullaugh (L.A.)
Home Video: Al Stewart (N.Y.)

Music Video: Steven Dupler (N.Y.)

Pro Audio/Video: Steven Dupler (N.Y.)
International: Peter Jones (London)

Music Research/Analysis: Paul Grein (L.A)
Album Reviews: Jean Rosenbluth (N.Y.),
Chris Morris (L.A.), Ed Morris (Nashville)
Singles Reviews: Bill Coleman (N.Y.)
Reporter: Linda Moleski (N.Y.)
Administrative Assistants: Debbie Holley (Nashville),
Valerie Bisharat (L.A.), Drew Wheeler (N.Y.)
Contributors: Bob Darden (Gospel),

Peter Keepnews (Jazz), Kirk LaPointe (Canada),
Peter Ludwig (Radio), Moira McCormick (Chicago),
Mark Mehler (Financial), Tony Sabournin (Latin)

e ——e
Charts & Research
. ———
Associate Publisher/Director of Charts;
AS AN

Asst. Dir. of Charts/Mgr., Hot 100: Michael Ellis
Manager, Country Charts: Marie Ratliff
Manager, Black/}azz/Crossover Charts: Terri Rossi
Manager, Dance Charts: Sharon Russell
Manager, Latin Charts: Carlos Agudelo
Manager, Video Charts: Marc Zubatkin
Systems Manager: JoDean Adams
Research Manager: Jim Canosa
New York: Harry Miche! (retail supervisor),
Ron Cerrito (radio supervisor), Mariso! Camacho,
Ed Coakley, Anthony Colombo, Angie Gonzalez,
Eleanor Greenberg, Cathy Kaslow, Rosemary Perez

Marketing & Sales

Director of Sales, Video/Sound: Ron Willman
Promotion Director: Phylis Goldberg
Radio/Singles Mgr.: Margaret Lo Cicero
N.Y.: Norm Berkowitz, Ken Karp, Amy Laurie, Karen
0'Callaghan, Peggy Dold, Jeff Serrette (classified)
LA.: Christine Matuchek, Mickey Grennan,
Michele J. Gambardella, Colette Kreins, Marv Fisher
Nashville: John McCartney
London: Patrick Campbel!

Tokyo: Hugh Nishikawa
Amsterdam: Ron Betist, 0-20-628483
Milan: Germano Ruscitto, 28-29-158
Sydney: Mike Lewis, 612-412-4626
———

Production

L ]

Director: MARIE R. GOMBERT
Advertising Production Mgr.: John Wallace
Advtg. Production Coordinator: Michael D. Small
Atex System Manager: Raymond H. Heitzman
Edit. Production Manager: Terrence C. Sanders
Asst. Edit. Production Mgr.: Renate L. Foster
Directories Production Mgr.: Len Durham

Administration

V.P. & Executive Editorial Director: Lee Zhito
Divisiona! Controller: Peter Philipps
Distribution Manager: Edward Skiba

Circulation Manager: Eileen Bell
Dealer Copy Sales: Brad Lee
License & Permissions Mgr: Georgina Challis
Directories Editor: Leslie Shaver
Credit Manager: Jerry Mannion
Asst. to Publisher & Gen. Mgr.: Cary Fagan

A Billboard Publications Inc.

President & Chief Executive Officer:
~ GERALD S. HOBBS
Executive Vice President: Sam Holdsworth
Senior Vice President: Ann Haire
Vice Presidents: Paul Curran, Rosalee Lovett,
Martin R. Feely, Lee Zhito,
John Babcock Jr., Glenn Heffernan
Managing Director, Billboard Ltd.:
R. Michael Hennessey
Publisher, Billboard Operations Europe: Theo Roos
Chairman Emeritus: W.D. Littleford

i 7 o %o

g

4 v

=
wag%‘ -
P

Ea e > 93 W o BN AR =

o B k. T v e by BERE RS 3

@ CHHWARI’ e fngp 2 RYSSSERRER ;
er

Associate Publisher/Director of Marketing & Sales:

BY HOWARD BLOOM

In 1921, the film industry was at-
tacked by a group of moral activ-
ists. At first, no one in the busi-
ness took the collection of prudish
women seriously. But those elder-
ly women—and their male allies—
turned their assault into a victory
of appalling proportions: They suc-
ceeded in cutting the revenues of
the film industry in half.

Now, that fate may well be
creeping up on the record busi-
ness. While most of us have snick-
ered, the Parents Music Resource
Center has been mounting one of
the most skillful public relations
efforts I've ever seen.

First it lined up the support of
the PTA, adding a tone of sober
credibility to its claims that musie
is riddled with elements destruc-
tive to children. Then it gave the
authoritative facade of its charges
an even brighter sheen when it ob-
tained the support of the American
Academy of Pediatrics.

This made it seem that the doc-
tors who specialize in the care of
children had acknowledged the
damaging impact of music on im-

-pressionable minds. A crank claim

began to look like a scientifically
proven fact.

Now, the PMRC is taking the
quest for authoritative status a
step further. The group is plan-
ning what it calls a “medical sym-
posium’’ involving the American
Academy of Pediatrics and the Na-
tional Mental Health Assn.

In reality, there is no medical or
scientific evidence that popular
music has a damaging effect on
children. In fact, such communica-
tions researchers as James Lull at
San Jose State Univ. in California
have shown that pop and rock mu-
sic give young people a sense of
identity, help them establish rela-
tionships with their peers, and cut
down on the time that they spend
watching television.

Most of us in the business have
been involved in cases in which
rock and pop music helped bring
teen-agers out of potentially fatal
comas. It’s happened several times
with the music of my clients alone.

If anything has proven damag-
ing to both children and society, it
is the attitudes of moral vigilantes.

An anthropological survey of 49
cultures by James W. Prescott,
founder of the National Institute
of Child Health and Human Devel-
opment’s behavioral biology pro-

COUNTRY ROOTS

Although I question Terry Math-
ews’ (WKKW Clarksburg, W.Va.)
comparison of certain country
acts, such as John Schneider, to
Boy George and Ozzy Osbourne, I
do agree with his concern for the
direction country music is taking
under the influence of a few rec-
ord executives who apparently feel

Raising False Issues

CENSORSHIP: LEARNING FROM THE PAST

gram, found that cultures with the
most repressive attitudes are
those with the highest rates of vio-
lence.

Why should we be concerned
about the attacks of the moralists?
After all, the PMRC has been
around since 1985, and it's had no
appreciable effect on any of our
lives.

See if this sounds like a good
enough reason:

In 1921, the Purity Leagues—

fallacious claims
are being given
the aura of truth’

Howard Bloom heads his own public
relations firm in New York and is a co-
Sounder of Music In Action.

as his own and trumpeted the dis-
trict attorney’s charges across the
country. Revealing new details of
this grisly story daily was a great
way to sell papers.

The public believed the charges.
After all, the Purity Leagues had
convinced them that Hollywood
was a 24-hour-a-day sin center.

There was only one small prob-
lem. The accusations weren’t true.
The only prosecution witness was
a woman who had a history of

‘Once again,

the self-appointed guardians of
the morality of their day—were
out for blood. And they smelled
easy prey in Hollywood. Their goal
was to shut down movie theaters.
Their main tool was publicity.

Hollywood was a hotbed of sin,
they claimed. The immorality that
ran rampant through the cinema
world, they said, was destined to
destroy the minds of America’s
children.

The Purity Leagues made head-
lines day after day with their out-
rageous claims that Hollywood
was the home of nonstop orgies.
And newspaper owners discovered
that those headlines sold papers.
What’s more, prosecutors found
that they could further their ca-
reers by taking advantage of those
headlines. They went on the prowl
for victims. And they found one.

A girl with a history of drug
abuse, alecoholism, and bladder
problems had died four days after
attending a party thrown by celeb-
rities from the film world. A Cali-
fornia district attorney named
Matthew Brady found a way to
turn the situation to his advan-
tage. He accused a highly popular
actor, Fatty Arbuckle, of being re-
sponsible for the death. The prose-
cutor said Arbuckle had killed the
girl while raping her.

William Randolph Hearst, the
newspaper owner, took the case on

making up outrageous, slanderous
stories—for profit. In the end, her
credibility was judged so poor that
the prosecutors kept her off the
witness stand.

A medical report—suppressed
by the prosecution—proved that
the victim had never been sexually
attacked in any way. And numer-
ous witnesses testified that Ar-
buckle was a decent, pleasant man.

Nonetheless, Arbuckle went
through three highly publicized
trials. Every claim made against
him was bannered in newspapers.

Only one aspect of the trial
failed to make headlines. Arbuck-
le’s final acquittal—with an apolo-
gy from the jury.

When the ordeal was over, Ar-
buckle’s career had ended. The Pu-
rity Leagues had triumphed. They
had made false charges against
the film industry and gotten the
publie to believe those accusa-
tions.

The result was simple. An out-
raged populace avoided theaters
like the plague. Box-office reve-
nues plummeted. Louis B. Mayer
said, “If this keeps up, there won't
be any more motion picture indus-
try.”

- Now the same form of attack is
being leveled once again, but this
time the target is us—the record
industry. Once again, a group of
self-styled moralists is creating a

series of largely phony charges.
Once again, those charges are
making headlines. And once again,
fallacious claims are being given
the aura of truth.

We’ve even had our first Fatty
Arbuckle. Dead Kennedys leader
Jello Biafra was accused of selling
material harmful to minors. He
was acquitted, but the case de-
stroyed his band and helped put
one small distributor out of busi-
ness.

And a record store in Florida
was forced to close for good when
the local prosecutor had a teen-age
clerk arrested for selling a rap re-
cord with the word “pussy” in one
of the song titles.

It was 2!/, years ago that Tipper
Gore and a few friends in Wash-
ington, D.C., decided to form a
group that would attack the record
industry.

No one in this business has done
much to counter their activities.
The Recording Industry Assn. of
Ameriea is too concerned with digi-
tal audiotape. NARAS, the record-
ing academy, is too wrapped up
with the Grammys. BMI and
ASCAP, the performing rights so-
cieties, are busy collecting royal-
ties and fighting over bonus pay-
ments.

There is, however, one group—
Music In Action—that is dedicated
to fighting censorship in the rec-
ord business.

That organization recently
helped defend Biafra in the press.
And we've aggressively answered
the PMRC in such media outlets as
Cable News Network, the Oprah
Winfrey Show, USA Today, United
Press International, The New
York Times, The Los Angeles
Times, and the National Christian
Network.

But we are underfinanced and
understaffed. We cannot defend
this industry by ourselves. We
cannot even come close!

Our business needs to mount an
aggressive campaign in its own de-
fense. We need to take the public
relations offensive. Music In Ac-
tion is working on such a cam-
paign. But it will take massive in-
fusions of money and time to make
it work.

If you'd like to contribute to the
effort, please contact us at 155 E.
55th St., New York, N.Y. 10022. Or
call 212-751-9852.

the only way to sell records is to
fill their rosters with cheap rock’n-
’roll clones and then pass them off
as ‘“‘today’s young country” (Nash-
ville Scene, Sept. 19).

Just recently, a fellow singer/
songwriter met with a well-known
a&r executive in Nashville in the
hope of getting an artist deal. Be-
fore he had a chance to play his
tape, he was asked his age—40—
and was told he was too cld to be
rated a new country artist. To-
day’s country music is geared for a
much younger audience, he was

told.

Country music is on the way to
becoming another Miss America
contest. If some a&r men spent
less time on the golf course and
more in the honky-tonks, they'd re-
alize there's a whole other world
out there beyond Music Row.

Let’s never forget that country
music’s roots were planted in the
heart of the dust bowl, the Depres-
sion of the '30s, and in box cars and
thousands of roadside honky-
tonks. It has always been the mu-
sic of the common man, not just 18-

year-olds. There's nothing wrong
with the over-40s club.
I'll see you at the bar.
John Beland
Formerly of the Burrito Bros.
Hendersonville, Tenn.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Urban, Top 40, & Gountry Formats Shine In Arfis

BY KIM FREEMAN

NEW YORK Urban stations
KMJQ Houston and KKDA Dallas
crack double digits, top 40s KMEL
and KITS San Francisco both log
big gains, and WXTU Philadelphia
makes a strong country stand in
the summer 1987 Arbitron ratings.
The following is a wrap-up of vari-
ous top market movements. Com-
plete 12-plus rankings appear on
page 17.
SAN FRANCISCO

Hottest shots are made by top
40/crossover outlet KMEL and
modern rocker KITS “Live 105.”
With Kieth Naftaly having the
programming strings to himself,
KMEL leaps a full share to pull a
4.9 and the No. 4 overall slot in the
market. That seems to have stolen
some steam from previous music
leader KSOL, the Bay area’s main
urban outlet, which pulls a 4.1,
down from a 4.8 in the spring.

Meanwhile Live 105’s mix of hits
and progressive rock draws 3.2, up
from a 2.3. This is the highest
share the property has received in
its history.

Mainstream rockers continue to
battle it out on the lower rungs of

-
G

the ladder. KRQR leads this pack
with a 2.2, down from a 2.6, and
KFOG slips to a 1.7 from a 2.3. Ab-
solutely eclectic rocker KKCY
““the City’”’ may have benefited
from listener uproar surrounding
its proposed sale. The City moves
froma l.1toa l.5.

With the exception of personal-
ity-intensive AC outlet KNBR’s
distant lead and KOIT-AM-FM’s
solid 3.5 share, the AC race is shap-
ing up as a tight one. KIOI “K-
101" continues a three-book ascent
for a 2.5, up from a 2.1, just before
bringing legendary locali talent Dr.
Don Rose on board (see Vox Jox,
page 15). With K-101 seemingly
poised for forefront fighting, hit-
oriented AC KYUU continues a
four-book descent for a 2.4 share,
down from a 2.7. And, Quiet Storm
station KBLX-AM-FM slips toa 2.1
from a 2.5.

In the one-horse “‘hip AC” race,
KKSF shows up with a 1.6, which
is respectable considering that it
entered the contest midway. It still
looks like a bold move, however, as
KKSF’s predecessor, KLOK-FM,
had drawn a 2.9 with its AC fare.

KFRC holds its nostalgic niche
by maintaining its tremendous 3.6

“Kiss” Gets Laced Up. WRKS New York PD Tony Gray gets wrapped up by a
visit from Wing Records group Lace, which stopped by to promote its new
single, My Love |s Deep.” Shown, from left, are Lace’s Lisa Frazier and Vivian
Ross, Gray, and the group’s Kathy Merrick.

WEN CHICAGO makes several management changes. Wayne Vriesman is
promoted from VP/station manager to a new post—VP of Tribune
Broadcasting’s radio group. Tribune also owns WPIX New York,
KGNR/KCTC Sacramento, Calif., and WICC-AM Bridgeport, Conn.
Back at WGN, 22-year station veteran Dan Fabian becomes GM. Fill-
ing his previous program manager position at the talk/variety outlet is
Lorna Gladstone, former assistant program manager.

LONNIE GRONEX is elected by Malrite’s board of directors to assume the
additional title of VP for the group’s WHK/WMMS Cleveland. He first
joined Malrite as an account executive for WHK in 1978.

GREATER MEDIA promotes two members of its corporate staff. Lola
Spritzer is named VP/administration, and Robin Buss is appointed
VP/business affairs. Spritzer had served as GM/corporate operations
for the past two years. Buss had been Greater Media’s corporate con-
troller since 1982. The seven-AM, seven-FM chain is based in East
Brunswick, N.J.

spring share. And, on the country
front, KSAN returns to its high of
last summer to pluck a 3.2, up
from a 2.3. Meanwhile, its AM sis-
ter, KNEW, pulls up slightly to a
1.9.

PHILADELPHIA

Defenders of the faith for coun-
try in major markets should take
great heart because of WXTU’s
huge jump from a 3.3 to a 4.6. Less
surprisingly, the market continues
to be dominated by heritage album
rocker WMMR, which holds an 8.1
share, and urban stronghold
WUSL, which pulls a 7.8 share, up
from a 7.4. With that jump,
WUSL'’s closest format competi-
tor, WDAS-FM, slips a full share
to a 4.0. WUSL'’s 7.8 caps a year’s
worth of growth and makes the re-
cent dismissal of PD Tony Gray
seem even more odd.

New Malrite station WEGX “Ea-
gle 106" closes the top 40 gap on
former format leader WCAU-FM.
WCAU-FM slips from a4.3t0a 3.4,
while Eagle 106—with Charlie
Quinn at the helm—goes to a 3.3,
up from a 3.0, after its second book
as a hit outlet.

Classic rocker WYSP—with
Howard Stern in mornings—and
adult rocker WIOQ hold steady:
WYSP pulls a respectable 4.0
share, and WIOQ stays at a 2.3.

DETROIT

It’s a story of subtle movements
here, as MOR outlet WJR contin-
ues to pad its lead and urban
champ WJLB holds strong in the
No. 2 overall seat.

Chock up a big victory for Rick
Gillette, who programmed WHYT
to tie with former top 40 leader
WCZY-FM. WHYT increases to a
4.8, up from a 4.4., while WCZY
slips to a 4.8 from a 5.1.

Breaking a near tie in the spring
are rockers WRIF and WLLZ, with
the latter emerging as the format
winner this time by holding onto
its 4.6 share. Meanwhile, WRIF
slips from a 4.5 to a 3.9. Classic
rock competitor WCSX levels off
from tremendous spring gains to
pull a 3.8, down from a 4.2.

The AC track is crowded, and
WOMC and WNIC tie at a 3.8 to
lead in the format. Lite AC station
WLTI draws a 2.7, while hit-orient-
ed AC WDTX dives to a 1.8 share
from a 2.7, which could partly be a
result of the departure of morning
man Jim Harper back to WNIC.

As always, WWWW makes its
country mark count, this time
drawing a 4.1 share, up from a 3.9.

BOSTON

Surprise, surprise! WXKS-FM
continues to dominate with its hot
top 40 music mix, and WBCN sits
comfortably in the No. 2 seat with
its unique album rock mix.

Top 40 challenger WZOU slows
down a strong spring roll to pull a
4.3, down from a 4.7. Classic hits
contender WZLX levels out with a
4.0 share, down from a 4.5. Addi-
tionally, “Quality Rock” WMRQ
checks out of the format witha 1.5
share to opt for oldies (see Vox
Jox, page 15).

AM urban station WILD contin-
ues a year’s worth of impressive
growth with a 2.8 share, up from a
2.3. Country is still an uphill battle
here, as Boston’s sole country out-

let WBOS slips to a 1.9, down from
a2l
Finally, hip album rockers
WFNX and WAAF made 180-de-
gree turns for better and worse,
respectively. WFNX ““Rock The
Boat Radio” picks up a 1.4 share,
up from a .6, while WA AF slides to
a 1.9, down from a 2.7.
HOUSTON
New KMJQ ‘““Magic 102” PD
Terri Avery is sitting even prettier
than usual with a share that vaults
the urban outlet into an even larg-
er market lead. The station breaks
into double digits with a 10.3

share, up from a 9.1.

The battle between top 40s
KKBQ “93Q” and KRBE-AM-FM
remains a tough fight. KKBQ
pulls a 7.4, rising from a 7.1, while
KRBE is right behind it with a 7.3,
up from a 6.7. A station both might
be keeping an eye on is KKHT, a
top 40 that tops a three-book up-
ward roll to pull a 2.6, up from a
2.0.

Both country champions take
hits in this book. KIKK-FM retains
format leadership and the No. 3
overall seat but receives a 7.3, dip-

(Continued on page 16)

Programmers reveal why they have jumped on
certain new releases.

TOP 40

WBSB ‘“B-104” Baltimore program director Brian Thomas says
George Michael appears to have another winner on his hands with
“Faith” (Columbia). “We were really excited over the initial response
it got from test airplay,” he says. “Response is really coming from all
demos, but the females were there right off the bat.” Based on strong
phones from younger demos, B-104 has gone with Poison’s “I Won’t
Forget You” (Capitol). Sting’s “We’ll Be Together” (A&M) was an in-
stant add for Thomas. “This has a good, funky, mass-appeal sound to
it,” he says. “So it’s getting airplay everywhere here except the AC
stations, which is great.” Strong performers on B-104’s list include
Cutting Crew’s “I’ve Been In Love Before” (Virgin).

ALBUM ROCK

“What'’s really impressive in light of the amount of superstar product
out now is that R.E.M.’s ‘The One I Love’ (L.R.S.) is our No. 1 re-
quest,” says WBCN Boston MD Carter Alan. He says WBCN'’s been
playing that cut for about eight weeks, and that “The End Of The
World As We Know It” is shaping up as fave follow-up cut among his
jocks. The Alarm is another group that may be moving from cult ap-
peal to mass appeal, says Alan. The group’s latest, “Rain In The Sum-
mertime” (L.R.S.), “still sounds like the Alarm, but it’s also got great
crossover potential for rock and top 40.” Alan says Bryan Ferry’s “The
Right Stuff” (Reprise) also has great crossover potential. And of
George Harrison’s “Got My Mind Set On You” (Dark Horse/Warner
Bros.), Alan says, “I think a lot of people have developed ambivalent
feelings about records from former Beatles, but this really brings it all
back in a very '80s sense.” The MD also notes that Jeff Lynne’s pro-
duction reflects how much influence the Fab Four had on his former
group, Electric Light Orchestra. Mick Jagger hits solid solo ground
with “Throwaway” (Columbia). “His last single did OK for us, but nev-
er really kicked in,” says Alan. “This one has a great classic guitar riff,
and the rest of the album is reminiscent” of some of the best songs
from the Rolling Stones’ middle years, he says. Finally, Alan plugs the
local group Aerosmith, which is back on a roll with its latest Geffen

album.
NEW AGE/AC/JAZZ

“In a given week, I might add more records than a mainstream station
will in a year,” says WBMW Washington, D.C., PD John Sebastian.
Billed as “Washington’s radio for a new -age,” WBMW plays no song
more than once a day, says Sebastian, whose list of hot performers is
keyed to albums, rather than tracks, and runs a tad longer than those
of more traditional programmers. So, here goes ... Sebastian says
Sting’s new A&M album is perfect for his format, and he’s six tracks
deep on it. He raves equally about albums by such less-familiar artists
as Michael Tomlinson (Cypress), Mary Chapin Carpenter (Columbia),
Checkfield (American Gramaphone), Acoustic Alchemy (MCA), David
Lanz & Paul Spear (Narada), and Kiko Matsui (Passport). Back to
those most of us have heard of: Sebastian says WBMW is mixing cuts
from Pink Floyd’s “A Momentary Lapse Of Reason” (Columbia) al-
bum with music from “Dark Side Of The Moon.” Suzanne Vega was a
staple on Sebastian’s eclectically oriented rock outlets long before she
broke top 40, and her current A&M album remains a regular on
WBMW. Sebastian’s list of hot songs goes on, but, alas, our space does
not. KIM FREEMAN
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is one of the few artists who have the honor
of being legends in their own time.

Awarded 40 gold records and 4 grammys so far.

His voice. guitar and songs
knows no global boundaries.

And now, once again he brings music to life.

The new album from JOSE FELICIANO
“TU INMENSO AMOR™ ("'YOUR INMENSE LOVE')

Cat.#$672-1RLA

On EMI records. cassettes and compact discs
produced by Jose Feliciano and Rudy
for Feliciano Prouductions

@ Personal Mgmt. Internztional Music Ngmt.

© 1867 EMI Music Group
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THE MOST PERFORMED COUNTRY SONG
OF THE YEAR :

y_ The Robert J. Burton Award
& o #
& O
. “HOLD ON”
& ) Rosanne Cash 4
Atlantic Music Corp.
Chelcait Music

-
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Tree Publishing Co., Inc.
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ALL TIEDFUP
Buddy Killen - Ronnie McDowell - Joe Meador
Strawherry: Lane Music, Tree Publishing Co.. Inc.
BETTY'S BEIN' BAD
Marshall Chapman
Tall Girl Music
BOP (Second Award)
Paul Davis
Paul and Jonathan Songs, Web IV Music
COUNT ON ME
Don Reid
Statler Brothers Musie, Inc.
COUNTRY STATE OF MIND
Roger Alan Wade - Hank Williams, Jr.
Bocephus Music, Inc.. Tapadero Music
CRY MYSELTF TO SLEEP
Paul Kennerley }
Irving Musie, Inc.
DESPERADO LOVE
Sammy Johns + Michael Garvin
Lawery Music Company;, Inc.
Tree Publishing Co.. Ine.
DON'F UNDERESTIMATE MY LOVE FOR YOR
Steve Dorff
Dorff Songs, Warner/E lektralAsyvium Music. inc.
DRINKIN' MY BABY GOODBYE
Charlie Daniels
Hat Band Music
EASY TO PLEASE
Rhonda Fleming - kent Robbins
Eaglewood Music, Irving Music, Ine.
EVERYTHING THAT GLITTERS (IS NOT GOLD)
Dan Seals
8 Pink Pig Music
FAST LANES AND COUNTRY ROADS
Steve Dean - Roger Murrah
Tom Collins Music Corporntion
A FRIEND IN CALIFORNIA
I'reddy Powers
Inorhit Musie, Ine.
GIVE ME WINGS
Rhonda Fleming
Faglewood Musie, Irving Musie, lne.
GOT MY HEART SET ON YOU
Dobie Gray
Sirmonton Music
GUITARS, CADILLACS
Dwight Yoakam
Conl Dust West Music
HAPPY. HAPPY BIRTIIDAY BABY
Margo Sylvia Beach - Gilbert Lopez ‘
% ANRC Musie Corp.
HARMONY
) Rick Beresford
Nilverline Musie
HEART DON'T FALL NOW
Beckie Foster - Bill La Bounty
Sereen Gems-EMI Music, Ine.
(RACK TO THE) HEARTBREAK KID
Van Stephenson >
Waraer House of Music
HEARTS AREN'T MADE TO BREAK
THEY ‘RE MADE TO LOVE)
Steve Dean « Roger Murrah
Tom Collins Musie Corporation
HELL AND HIGI WATER
Alex Harvey
Preshus Child Music Company
HOLD ON
Rosanne Cash
Atlantic Music Corp.. Cheleait Music
HONKY TONK MAN
Tillman Franks * lHloward Hausey * lohnny Horton
°® Cedarwood Publishing
4 1 HAD A BEAUTIFUL TIME P
{ Merle Haggard
Shade Tree Musice, Ine.
I TELL I'T LIKE IT USED TO BE
Ron Hellard - Michael Garvin
Tree Publishing Co.. Ine.
1 WISH THAT 1 COULD HURT THAT WAY AGAIN
Curly Putman - Rafe Van tHoy
Tree Publishing Co.. Ine.
I'EL COME BACK AS ANOTHER WOMAN
Kent Robbins
Irving Musie, Ine.
I'LL STILL BE LOVING YOU
Pat Bunch - Mary Ann Kennedy « Pam Rose
Heart Wheel Music. Warner-Tamerlane Pub. Corp.

V 4
o

4

I'M GOING TO LEAVE YOU TOMORROW
Tim Daniels (PROC)
Unichappell Music. Ine.
IF IT WEREN'T FOR HIM
Rosanne Cash - Vince Gill
Atlantic Music Corp.. Benefit Music, Cheleait Music
IN LOVE
Bruce Dees
Mitsap Music, Ine.
IT AIN'T COOL TO BE CRAZY ABOUT YOU
Dean Dillon
Larry Batler Music Co., SBA-Blackuood Music. Inc.
IT'LL. BE ME
Sonny Lemaire - J. P. Pennington
Pacific Island Publishing. Tree Publishing Co.. Inc.
IT°S JUST A MATTER OF TIME
{Second Award)
Brook Benton - Belford C. Hendricks « Clyde Otis
Alley: Musie Carp.. Iza Music Corp.
Trio Musie Cao.. Ine.
JUST ANOTHEH LOVE
Paul Davis
Paul and Jonathan Songs, Web IV Music
LIFE'S HIGEHWAY
Roger Murrah
SBA-Blackwood Music, Inc., Shobi Musie, Inc.
LITTLE ROCK
Bob Di Piero - Gerry House
Combine Music Corp.
LIVING IN THE PROMISELAND
David Lynn Jones
Mighty Nice Music. Skunk De Ville Music
Vietrolla Music
JOVE AT THE FIVE & DIML
Nanei Griffith
Wing And Wheel Music
LOVE'S GONNA GET YOU SOMEDAY
Carl Chambers
Chip Peay Musie, Hall-Clement Publications
Ricky Skaggs Music
MAMA'S ANEVER SEEN THOSE EYES
Terry Skinner - J. L. Wallace
Hall-Clement Pubiications
MEMORIES TO BURN
Dave Kirby - Warren Robbe
Tree Publishing Co., Ine.
MIND YOUR OWN BUSINESS
Hank Williams
Acuff-Hose-Opryvland Music, Ine.. lirian Music
MORNIN® RIDE
Jeff Tweel
Unichappell Musie, Ine.
19842
Buddy Blackmon
Gruml Coulition Music
NO PLACE LIKE HOME
Paul Overstreet
Scarlet Moon Music, Screea Gems-EMI Musie, Ine.
NOBODY IN HIS RIGIFE MIND
WOULD'VE LEFT HER
Dean Dillon
Hall-Clement Publications
NOTHING BUT YOUR LOVE MATTERS
Larry Gatlin
Kristoshua Masic
NOW AND FOREVER (YOU ANID ML)
David Foster - Jim Vallanee (PROC)
Air Bear Music. Irving Musie, Ine.
OKLAHOMA BORDERLINE

0 Vince Gill
v Benefit Music
\ OLD FLAME
J Reed Nielsen

Englishtown Music
ON THE OTHER HAND
Paul Overstreet
Searlet Moon Musie, Screen Gems-EMI Music, Ine.
THE ONE I LOVED BACK TIIEN
(THE CORVETTE SONG)

Gary Lee Gentry [

Algee Music Corporation
ONE LOVE AT A TIME
Paul Davis < Paul Overstreet
Paul And Jonathan Songs, Scarlet Moon Musie
Sereen Gems-EMI Musie, Ire., Web IV Music
RENO BOUND
John McFee
Long Tooth Music

! 4

¢

'REPETITIVE REGRET

Reed Nielsen - Mark Wright ’

Englishtown Music, Land of Music Publishing
SBA-Blackuwood Music. Ine.
4 RIGHT HAND MAN
Gary Scruggs
Earthly Delights Musie Co.
SAVIN' MY LOVE FOR YOU ¢
Michael Clark
Flying Dutchman Music Co.
Warner-Tanierlane Pub. Corp.
SECOND TO NO ONE
Rosanne Cash
Atlantic Music Corp.. Cheleail Music
SHE USED TO BE SOMEBODY'S BABY
Larry Gatlin
Aristoshua Music
SMALL TOWN GIRL
John Jarvis
Tree Publishing Co.. Inc.
STARTING OVER AGAIN
Don Goodman - John Wesley Ryles
Forrest Hills Musie, Ine., Write Road Music Co.
STRAIGHT TO THE HEART
Graham Lyle (PRS)
Ireving Musie, lac.
TALKIN' TO THE MOON
Larry Gatlin
Aristoshua Music
TEN FEET AWAY
Max 1. Barnes - Billy Sherrill

[ {lgee Music Corporation. Blue Lake Music

THAT ROCK WON"T ROLL
Bob Di Piero - John Seott Sherrill
Conbine Music Corp.
THEN IT'S LOVE
Dennis Linde
Y Dennis Linde Music
4 TIL ! LOVED YO
y ‘nn Stephenson
MWarner-Tamerlane Pub. Corp.
Writers Honse Music. lnc.

TOUCH ME WHEN WE'RE DANCING
Kenneth Bell - Terry Skinner - J. L. Wallace
Hall-Clement Publications
TWENTY YEARS AGO
Wood Newton - Michael Spriggs » Dan ‘Tyvler
Harner House of Music
WIIAT AM 1 GONNA DO ABOUT YOU
Jim Allison - Doug Gilmeore - Bob Simon
Jims Allisongs, Tapadero Music
WHO'S GONNA FILL THEIR SHOES

y Max D). Barnes
Tree Publishing Co.. Inc.
WHOEVER'S IN NEW ENGLAND
Quentin Powers
Silverline Music
WILL THE WOLF SURVIVE
David Hidalgo - Louie Perez
Davince Music. No Ko Music
WORKING WITHOUT A NET s
John Jarvis '
Tiee Publishiag Co., Inc.
A WORLD WITHOUT LOVE
Eddie Rabbitt - Even Stevens
Briarpatch Music. 4 Division of MTM Music Group
DebDave Music. A Division 0f MTM Music Group
YOU CAN'T STOP LOVE
Paul Overstreet - Thom Schuyler
Bethlehem Music
Lawyer’s Daughter Music,
A Division of MTM Music Group .
Searlet Moon Music, Screen Gems-EMI Musie, Ine.
YOU MAKE ME FEEL LIKE A MAN
Peter Rowan
Hall-Clement Publications. Hicky Skaggs Music
& YOU'RE STHLL NEW TO ME
Paul Davis - Paul Overstreet
Paal and Jonathan Songs, Scarlet Moon Masic
Sereen Gems-EMI Music, Inc.. Web IV Music
YOU'VE GOT SOMETHING ON YOUR MIND
Dave Gibson - Roger Murrah - Norro Wilson
Easy Days Music, SBK-Blackwood Music, Inc.
Silverline Music, Tom Collins Music Corporation
YOUR MEMORY AIN'T WHAT IT USED TO BE
Dicky Betts - Mary Fielder - Kim Morrison
Chriswood Music, Pangola Publishing

[ 2
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) Tapadero Music
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KlOl “K-101” San Francisco is coming on big guns.
On Oct. 12, the AC station brought legendary local
morning man Dr. Don Rose on board as host of its
morning show. Famous and well-loved for his many
years on KFRC San Francisco during its top 40 days,
Rose had been handling mornings on hit outlet
KKIS Concord, Calif. (in the East Bay), of which he
was a part owner. Word is that disagreements about
KKIS’ direction caused Rose to part company.

“We jumped on it right away” is K-101 acting VP/

Rose Rises Again At KIOI San Francisco;
Knight Buzzes Into WLV(Q Golumbus

changes at legendary rock/hit WBCN Boston. In a
happy story of a radio romance that worked, WBCN
night talent Catherine Lauren is leaving that post to
join her husband, Robert Benjamin, who is MD at
WBCN sister-station WXRK “K-Rock” New York.
The couple has a baby on the way, and Lauren will be
concentrating on that alone for the time being. Also
south-sister bound is Sherman Whitman, who leaves
'BCN’s news department to head up K-Rock’s. Replac-
ing Lauren on 'BCN’s night shift is Tammy Heide,

GM John Hayes’ under-
statement about the op-
portunity to hire Rose.
‘“He’s a vital leader in
morning drive, and
there’s so much love for
Dr. Don in the Bay
area,”’ says Hayes. The
deal went down quickly,
giving K-101 time only
to run four promos an

who was assistant MD, a
post now filled by Steve
Strick.

Belated happy birth-
day to Arista’s Don len-
ner, whose mug was
spotted on a poster in
Times Square recently
bearing the inseription,
“On Oct. 8, the world will
be singing a familiar

hour Oct. 8-12. A televi-
sion spot promoting
Rose’s arrival is set for the month’s end; Hayes calls
it the biggest campaign K-101 has ever launched.

Hayes says Rose’s contract is a multiyear deal
with a ticket price commensurate with the talent’s
stature in the market. His arrival is a clear reflec-
tion of Fairfield Communications’ commitment to its
newly purchased property. Hayes is president of
Fairfield and will soon be hiring areplacement for
himself as VP/GM for K-101 as well as a PD to re-
place Ross Morley.

BUZZ KNIGHT is the new PD at market-leading al-
bum rocker WLVQ Columbus, Ohio. He'll be leaving
WRKI Danbury, Conn., after nine years, seven of
which he spent as PD for the rocker. WLVQ “is a
station I've looked up to for a number of years,”
says an excited Knight, who will also be giving up
his weekend gig on WNEW-FM New York, where he
worked on air as Bob Kocak. At WRKI, assistant
PD Ray Graham will serve as acting PD and is re-
ported to be a strong candidate for the full-time gig.

Knight’s arrival at WLVQ follows the departure of
David Lawrence, who briefly acted as PD before join-
ing MJI Broadcasting. WLVQ’s previous PD, Lee
Randall, has been concentrating solely on his morn-
ing show for a while now.

NEIL ROGERS takes his talk-generating talk to
rocker WZTA Miami in morning drives. That's a move
from WZTA’s sister AM, WINZ, where he earned
quite a high profile for himself . . . News from another
controversial morning approach is that a paid suspen-
sion recently turned into a termination for WQFM
Milwaukee morning team of Perry Stone and Randi
Rhodes. The duo had been winning big numbers with
a Howard Stern-style show and were suspended after
a gay group exerted pressure on management to re-
move them. It seems that Stone and Rhodes were not
actually fired until Stone appeared on ABC Talkradio
and made some comments about WQFM’s owners that
they didn’t take too kindly to.

WMRQ “Q-103” Boston is no more. Last week, CBS
abandoned the ‘“quality-rock” format we’ve raved
about in favor of oldies and the new ID, WODS “Old-
ies 103.” Although WMRQ’s high-brow rock approach
never drew a down book, the growth was very slow.
With a 1.5, 12-plus share in the summer Arbitrons,
WMRQ'’s turtle-style growth was not enough for the
Laurence Tisch regime. And, certainly, there’s plenty
of backing for the oldies decision, the first being that
Boston doesn’t have a strong oldies outlet. WMEX
pulled a 1.0 share in the summer, and nostalgia/oldies
outlet WXKS drew a 1.7. The second reason for the
change is CBS’ success and experience with the for-
mat. WCBS-FM New York PD Joe McCoy will be as-
sisting WODS, and the station’s VP/GM, John Geh-
ron, was one of the first PDs for WCBS and WCAU-
FM Philadelphia as oldies stations.

Other Beantown news includes several staff

by Kim Freeman

song, ‘Happy Birthday
Don lenner.””

BOB LINDEN joins jazz-intensive AC/new age sta-
tion KIFM San Diego. Most recently, he was at KKLZ
Las Vegas, and he succeeds Tom Watson, who is now
at KVIL Dallas. Linden’s long résumé includes
WLVE “Love 94” Miami, where he worked with Steve
Huntington, who is now on board at KIFM as MD . ..
Rich Anton is the new MD at hit-oriented AC WDTX
Detroit. He was doing afternoons for WHTX Pitts-
burgh. New in WDTX overnights is Harry Jacobs,
who’s fresh from WXLO Worcester, Mass.

Kelly Karson is newly available after a shake-up at
WTLC Indianapolis, where he served as MD and mid-
day man. He’s seeking similiar posts at an urban or
top 40 anywhere and can be reached at 317-547-1727
... Jack Boston is launching a full-scale attack as the
new morning man at top 40 outlet WDLX Washing-
ton, N.C./Coastal Carolinas. His attack is directed at
market leader WIKS “Kiss 102,” which Boston is hit-
ting with salvos like “Go tell them what to kiss and
win”’—a play against Kiss 102’s Kiss & Win contest.
WDLX PD Gary Jackson was handling mornings and
now follows Boston in middays.

Michael Newman is upped to assistant PD at hit
outlet KHTY “Y-97” Santa Barbara, Calif. ... Joe
Nasty is no longer doing afternoons on KPWR “Pow-
er 106” Los Angeles . .. Suzi Peters joins rock oldies
outlet KRLA Los Angeles as a programming assis-
tant. She had been working there with Kenny Ry-
back’s indie firm, the Promotion Department.

IN THE CONTINUING SAGA of “the Wave,” Satel-
lite Music Network’s latest affiliate is WTWV-FM
Chicago. That used to be WZRC, an affiliate of SMN’s
hard rock “Z-Rock” satellite service—which SMN ne-
glected to mention in its press release. WTWV will
take the Wave directly off the bird from the original
Wave, KTWV Los Angeles. The move is particularly
interesting because Chicago also hosts Pyramid’s
WNUA, which positions itself in the new age/AC/jazz
niche. Obviously, they won’t be picking at each other
on air, but a quiet battle can be fun, too! ... Loretta
Crawford rejoins colleague John Sebastian to as-
sume on-air work at WBMW Washington, D.C. Craw-
ford had been assistant PD and afternoon driver at
WCLZ Portland, Maine, an eclectic rocker Sebastian
consulted in his EOR days. Rob Allen will assume as-
sistant PD duties at WCLZ, and afternoons are yet to
be filled.

TOOTING OUR OWN HORN: Please join us in wel-
coming Yvonne Olson to our staff. She’ll be starting
next week as West Coast radio reporter, working out
of our Beverly Hills, Calif., office. As many of you
know, Yvonne is a familiar face on the L.A. radio
scene, where she worked for Radio & Records and
with several local stations prior to that. When you call
to acquaint yourself with Yvonne, you should also
congratulate her on her recent marriage to MCA a&r
man Gene Sandbloom.

!
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ALBUM ROCK ™~

. 5. Compiled from national album rock
1%) . N
‘QE ;E §Q QE ARTIST radio airplay reports. TITLE
FE |32 |G |35 wen
* % NO.1 &
D 2|« || LOVE WILL FIND A WAY
A= ATCO 1 week at No. One
2 | 1 | 3 | 4 | BRUCESPRINGSTEEN BRILLIANT DISGUISE
COLUMBIA
33|28 |REM THE ONE | LOVE
STRAP ME IN
a |5 |5 |7 | IEGEARS
TIME STAND STILL
s 16 126 | Bl
6 | 4 | 1| g | PINKFLOYD LEARNING TO FLY
COLUMBIA
(D] 15 | — | 2 | BRUCE SPRINGSTEEN TUNNEL OF LOVE
COLUMBIA
ONE SLIP
s |7 |9 |5 | Bmwpow
THROWAW
9 | 9 | 19| 5 | MICKJAGGER AWAY
0| 8 | 6 | 11 | DEFLEPPARD ANIMAL
u|lula|s|¥E RHYTHM OF LOVE
STEEL MONKEY
12 {10 f ] s | dETHROTULL
IS THIS LOVE
@)| 13 | 14 | 9 | WHITESNAKE
CRAZY
7 | 2| 5 | ISEHOUSE A
()| 25 | — | 2 | ROBBIEROBERTSON SHOWDOWN AT BIG SKY
GEFFEN
16 | 16 | 16 | 7 | AEROSMITH RAG DOLL
* & % FLASHMAKER * & % a
MY MIND SET ON YOU
@ NEW) | 1 | GEORGE HARRISON GOT ND SET Of
% | 37| 8 JOHN COUGAR MELLENCAMP CHERRY BOMB
MERCURY
19 | 12 | 13| 5 | LYNYRDSKYNYRD TRUCK DRIVIN' MAN
20| 2|3 |3 | STNG WE'LL BE TOGETHER
). C. MELLENCAMP HARD TIMES FOR AN HONEST MAN
21 14 10 8 MERCURY
2|2 | n |8 | SQUEEE HOURGLASS
@)| 27 | 3 | 4 | BODEANS ONLY LOVE
29 | 35 | 3 | STEVEWINWOOD VALERIE
2% | 19| 17 | 6 | TIMOTHYB.SCHMIT BOYS NIGHT OUT
31 | 47 | 3 | SAMMYHAGAR EAGLES FLY
@D % | a | 3 | EHROTUL FARM ON THE FREEWAY
CHRYSALIS
58 | — | 2 | BRUCESPRINGSTEEN SPARE PARTS
COLUMBIA
% |2 |15 |10 | HOQTERS SATELLITE
GD| w0 | — | 2 | BOYRGEOISTAGG I DON'T MIND AT ALL
ISLAND
31| 18 | 18 | 9 | MELVINJAMES WHY WON'T YOU STAY
JIMMY DAVIS & JUNCTION KICK THE WALL
33| 42| 3 | IN
NEE
G| NEWP | 1 | INXS 5 YOU TONIGHT
* * ¥ POWER TRACK & % &
@) a0 | — | 2 | JOECOCKER UNCHAIN MY HEART
— CAPITOL
(35| 3% | — | 2 | THERADIATORS LIKE DREAMERS DO
EPIC
% | 24| 8 | 8 | RUSH FORCE 10
3 | 23| 7 | o | AEROSMITH DUDE (LOOKS LIKE A LADY)
3 | 43| 4 | 3 | ROGERHODGSON YOU MAKE ME LOVE YOU
NEWD | 1| | STING LITTLE WING
a | a1 | 38 | 5 | PINKFLOYD ON THE TURNING AWAY
a1 | 4 | & | 3 | NORTHERN PIKES THINGS 1 DO FOR MONEY
' AT
NEWD | 1 | PAULCARRACK DON'T SHED A TEAR
43| n I 3% | 6 | THEBRANDOS GETTYSBURG
NEWD | 1 | MsG GIMME YOUR LOVE
s | 35 | 33 | 7 | LOSLOBOS COME ON, LET'S GO
% | 32 | 22 | 11 | JOHNCOUGAR MELLENCAMP PAPER IN FIRE
w || n |6 | MSS CRAZY CRAZY NIGHTS
RE-ENTRY PINK FLOYD DOGS OF WAR |
Y NO SUCH THING
NEWD | 1| | JOMNYSHAW
50 | 47 | 31 | 10 | FLEETWOOD MAC LITTLE LIES

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest:debuting track of the week
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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(Continued from page 10)
ping from an 8.0. Also, KILT-FM

which debuts with a 4.6. That’s up

Behind it is former Dallas domina-
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CONTEMPORARY.

draws a 6.0, down from a 7.3. from the 1.6 it drew as AC combo tor KVIL, the legendary AC outlet = oy ——_
KLOL rocks itself several rungs  WCLY/WPGC. Interestingly, that pulls up a full share to an 8.1. wx | x| 2 ]Sk sample of radio playlists.
) oL | LY | o | 42| TITLE ARTIST
up the ladder to pull a 5.6, up from gains made by WAVA and WPGC Two of three hot country sta- | Z% | 2¢ | 5G| ET | |,5el & nuMBER/OISTRIBUTING LABEL
a4.3, and log its highest shareinat  are apparently not made at the ex- tions take hits, although KPLX re-
least a year. At the same time, pense of mainstream top 40 WRQX  mains on top with a 6.9, down from * & NO.1 &
classic rocker KZFX holds steady ~ "Q-107,” which goes froma4.6toa a7.4. KSCS emerges with a 5.8, up raier et L ELIES & FLEE TWORDMAC
with a 3.8, down from 4.0. 4.8 fol]0w1ng‘sqper spring growth. from a 4.5, for the No. 2 seat in the 5 5 s DON'T MAKE ME WAIT FOR LOVE ® KENNY G,
WASHINGTON, D.C. Taking a hit in the rock arena is  country pack, and the traditional ARISTA 1.9625
. & . . : ~
. ’There are so many stories here, WWDC-FM, which slides to a 4.7  WBAPslides toa 5.2, down froma [(3)] 7 | 12 BREAKOUT orvoRam SWING OUT SISTER
i’s hard to know where to start. from a 5.9, while classic rocker 6.6. e P ERIIOVEIEEEORE SEUTTING e
Top 40 station WAVA is on a tidal WCXR-FM continues steady gains The closest thing to a top 40 @[ s | w0 VIRGIN 799425
wave, rolling froma 55toa6.1to topull a 3.8, up froma 3.7. D.C’s leader is KEGL, even though it 5 s 5 LONELY INLOVE @ DAN FOGELBERG
occupy the No. 3 seat in the city. “Radio For A New Age” WBMW  drops to a 4.6 from a 6.3. Closing EULCHMOON/ERICIa1.072 SRR,
Former market leader WKYS, emerges with a 1.3 share after that gap is upstart top 40 KHYI |[(6)| 12 | 1 N O HEDCHH IR0,
however, crashes on the beach this  dumping its top 40 listeners and  “Y-95,” which draws a 4.1, up from
’ ) . 5l ’ ¢ ’ CANDLE IN THE WIND @ ELTON JOHN
book by dropping from a 7.2 to a  going after an older demo with its a 3.9. Gannett’s KTKS leaves top @ 16 | 2 MCA 53196
5.1 and allowing two urban com- John Sebastian-programmed new 40 with a dismal 2.2 to try its hand 8 3 2 WHEN SMOKEY SINGS & ABC
. o 0 . o “ T o MERCURY 888 604-7/POLYGRAM
petitors to pull ahead of it. Main- age/AC/jazz mix. as ‘“the Oasis’’ and with the KOAI B RILIANT DISGUISE R CESoR o e
stream urban station WDJY pow- DALLAS calls. @15 | 1 COLUMBIA 38.07535
ers into a 5.7 share, up from a 5.1, KKDA-FM runs away with the On the rock front, KTXQ slides v | SINCE | FELL FOR YOU AL JARREAU
and Quiet Storm-style outlet game as the urban outlet (where to a 3.9 from a 4.6. and KZEW MCAS3LET
WHUR holds steady at a 5.3. aforementioned Avery used to moves up to a 2.8 from a 2.7. 16 |4 MO 101 ALMOSTHAVEITALL - ¢ WHITNEY HOUSTON
The biggest gainer is brand-new  serve as MD) breaks double digits Finally, Spanish outlet KOJO
: THE STUFF THAT DREAMS ARE MADE OF @ CARLY SIMON
crossover outlet WPGC-AM-FM, for a 10.6 share, up from an 8.7. makes a real contender of itself by 219 9 ARISTA 1-9619
pulling a 2.4, up from a 1.4. 13| 8 7 %gwrg‘ségasn ® SMOKEY ROBINSON
MIAMI
. IT ALL FOR MY BABY & HUEY NEWS
FOR WEEK ENDING OCTOBER 24, 1987 Spanish outlet WQBA-AM, AC | 14 | 10 | 6 e i HUEY LEWSS & THE
. ©Copyright 1987, Billboard Publications, Inc. No part of this outlet WAXY, and all-compact |y yias ez 2L B
I r publication may be reproduced, stored in any retrieval system, or disk rocker WGTR are the blg win- b
®  transmitted, in any form or by any means, electronic, mechanical, ners here, and there are down 511 8 Hg;&g&';?ﬁjop LOVING YOU MICHAEL JACKSON
photocopying, recording, or otherwise, without the prior written books all around for tOp 40s T Ty (;F MY R TR E T D EE RS
ermission of the publisher. A . ! H MEDL N
permt pest WQBA jumps toa 65 froma5.1, |dD| 2 | % RCA 5224
HOT : and WAXY leaps a full share to a B3| NO ONE IN THE WORLD © ANITA BAKER
4.5. WGTR continues a three-book N ETE R WHY DOES IT HAVE TO BE ® RESTLESS HEART
™ upward gain to pull a 3.2, up from RCA 5132 B
- = a 2.6, while WSHE, the market’s | 2 THAT'S WHAT LOVE IS ALL ABOUT MICHAEL BOLTON
. B Corgpllegi f:'om naturc;nal former rock winner, draws a 2.6, COLUMBIA 38-7322
of |58 | £o |v% | ARTIST DAL (22 TITLE | up from a 2.2. @D| s | » RESERVATIONS FOR TWO  DIONNE & KASHIF
I | « Qo -
z LABEL : _
e On the hit {roat, top d0/cross: |- NIReegiie SOMETHING IN YOUR EYES # RICHARD CARPENTER
* % NO.1 & over station WPOW “Power 96 A&M 2340
1 1 | 4 | § | MICHAEL JACKSON BAD slows down after speedy first-year * % ¥ POWER PICK * & &
EPIC 2 weeks at No_One gains to slip to a 5.0 from a 5.4. @ 29 | — VALERIE & STEVE WINWOOD
2 2 2 g | EXPOSE LET ME BE THE ONE One-time market leader WHYI “Y. === AN 2822 L ARNERBROS
E ” SPECIAL WAY KOOL & THE GANG
3 6 9 7 JODY WATLEY DON'T YOU WANT ME 100" cuts out some heavy work .fOI' 21 40 MERCURY 888 867-7
MCA new PD Steve Perun by dropping % | 28 | 3 BETCHA SAY THAT & G.ESTEFAN/MIAMI SOUND MACHINE
413 |6 |7 | Hepom CAUSING A COMMOTION tola 8 3 [rom aj by dndELis i:ff:ﬁg\:vléfi” DIONNE WARWICK & JEFFREY OSBORNE
s | s | s | 10| PRINCE U GOT THE LOOK WQ?IT Hot 105 hql}(lis a; 2N0(i 3in % |20 | 16 i
PAISLEY PARK the format battle with a 3. , A0OWnN 2 19 15 TOUCH OF GREY & GRATEFUL DEAD
6 | 7 1 10| 8 | SWINGOUTSISTER BREAKOUT from a 3.3. ARISTA 1-9606
MERCURY 58| %6 | 2 CANTWE TRY & DAN HILL (DUET WITH VONDA SHEPARD)
7 s |l s chl;:g'rv POISON CATCH ME (I'M FALLING) COLUMBIAI38:07030
d . LOST IN EMOTION @ LISA LISA & CULT JAM
8 | 11| 13| 5 | TIFFANY I THINK WE'RE ALONE NOW co Bows Fllmed IERE COLUMBIA 38-07267
MeA . G| & | — { DREAMED A DREAM NEIL DIAMOND
9 9 7 12 LEVERT CASANOVA - COLUMBIA 38-07614
(TS stat on IDs F 31 iRk HAPPY TOGETHER © THE NYLONS
0| 4 | 1 | 13| LISALISA&CULT JaM LOST IN EMOTION I or OPEN AIR 0024/A8M
e G| 2 | u GUARANTEED FOR LIFE © MILLIONS LIKE US
m |12 |12 | o | NOEL SILENT MORNING = H VIRGIN 7-99412 N
STHGIEp ovie rremieéres : | : » LA BAMBA L0S L0BOS
1218 | 28 | 4 | KENNYG DON'T MAKE ME WAIT FOR LOVE SLASH 7-28336/WARNER BROS.
- BAD © MICHAEL JACKSON
Blulzala RAY PARKER JR. | DON'T THINK THAT MAN SHOULD ... NEW YORK RadIQFllms of Dgllas @ a | 4 EPIC 34.07418/E.PA
3] has begun marketing customized 35 | 39 | 32 ONLY IN MY DREAMS # DEBBIE GIBSON
18 | 10 | 3 | 12 | WHITNEY HOUSTON DIDN'T WE ALMOST HAVE IT ALL 35mm film segments to radio sta- g;::;'f;'”m TR
5 1 3| 8 | 10 | BANANARAMA | HEARD A RUMOUR tions. The bits are designed for use 44 | 48 RIS o
LONDON by stations that make fllm pre- @ % 50 CAUSING A COMMOTION & MADONNA
6 | 21| 25 | a4 | PETSHOPBOYS IT'S A SIN mieres a regular part of their pro- SIRE 7-28224/WARNER BROS.
ERI L ATIAN motion agenda. 8| 37| % I HEARD A RUMOUR © BANANARAMA
17 || — 2 BILLY IDOL MONY MONY Availabl - _ LONDON 886 165-7/POLYGRAM
CHRYSALIS vailable for $3,500 on a market =
. : 9|35 | 2 MARY'S PRAYER @ DANNY WILSON
8 3l 12 TAYLOR DAYNE TELL IT TO MY HEART exc}uswe basis, the ﬁlms haye a sto- VIRGIN 7-99465
ARSTA ' ry line pegged to “radio police” who 0 | 38 | LOVE IS A HOUSE # FORCE MD.'S
b B |2 | MEOB 2 Ll deem taning in fllegall and irack BACK N TP HIGHIFE AGAT S STEVEWRWOOD
WHITESNAKE HERE | GO AGAIN down an qffender, who’s flghtmg 41 3 26 ISLAND 7.28472 'WARNER BROS
0012 3 | ceren for his “right to rock.” The punch * % * HOT SHOT DEBUT * & *
ME TONIGHT ine is, “ i i
2 | 28| — | 2 | DEJA YOU AND ME TONIG line is, “Go ahead, keep listening. NEW) POWER OF LOVE LAURA BRANIGAN
STEPHANIE MILLS (YOU'RE PUTTIN') A RUSH ON ME You've got a right to rock,” fol- == el
2 |15 1|5 | g lowed by the call letters of the sub- 8] 32| n ISTILL HAVEN'T FOUND WHAT I'M LOOKING FOR o2
DONNA SUMMER DINNER WITH GERSHWIN scribing station. ALONE STEART
BIW |25 | ceren : “It’s got a ‘Blade Runner’-type “ 3% | CAPITOL 24002
24 | 16 | 26 | 4 | GLENNJONES WEVEONLY JUSTBEGUN | gmoky effect, and it’s very enter- NEW) WE'VE ONLY JUST BEGUN © GLENN JONES
STEVIE WONDER SKELETONS ta.inmg,” says RadiOFilms’ Paul "
L | NEWD | | | Vorown Kinney, a producer for KOAI Dal- NEWD | 1 | [OONT M ATt OECLHERIS e
% | NEWD 1 ‘[\)TEABNBT'ICE GIBSON SHAKE YOUR LOVE las. His partners in thfe company are g | ] a1 7 MAYBE SOMEDAY . .. # SIMPLY RED
BERTIROBINSON HEART OF GOLD Paul Robbins and Phil Cowan, with AR AT
77| NEWD | 1 | Soio whom he used to do the morning NEW)D | 1 | |THINK WE'RE ALONE NOW ® TIFFANY
LOS LOBOS LA BAMBA show for KEGL Dallas. 1.O.U. ME BE BE & CE CE WINANS
2B | 18] 16|13 | wwnreros The American Comedy Network, 49 | I 2 | T | Gapiioradoos
2 | NEWp | 1 | THEJETS +DO YOU based in Bridgeport, Conn,, is serv-  |(50)| NEwp | 1| | BELIEVEINME PAUL JANZ
% | NEWp | 1 | FLEETWOOD MAC LITTLE LES ing as distributor and co-marketer
WARNER BROS. of the project. () Products with the greatest airplay gains this week. # Videoclip availabilty.
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UMMER 87 ARBITRONS

Following are 12 plus, average quarter hour share, metro survey area. Monday-Sunday, 6 a.m. to midnight. (#) indicates Arbitron market rank. These symbols are used: AC=Adult
Contemporary, album=album rock, easy=easy listening, cross=crossover, cls rock=classic rock, var=variety, MOR=middle of the road.

F W Sp Su F W Sp Su F W Sp Su F W Sp Su F W Sp Su
Call Format '8 87 '87 '87  Call Format '86 '87 '87 '87  Call Format '86 '87 '87 '87  Cal Format '86 '87 '87 '87  Call Format '86 '87 '87 '87
BOSTON—(7) KTXQ album 47 43 45 39  WXXP album 7 12 12 10  KEEY country 62 61 58 66
— d top 40 70 70 68 65
SAN FRANCISCO—(4) TR top 40 50 89 88 g1 W AC 34 33 40 36 KDWB-FM op
KQZY easy 33 36 36 33 ST. LOUIS—(15) WAYL-AM-FM  easy 64 58 65 57
KGO news/talk 80 73 78 87 WBCN album 7168 7173 Lo o 2 90 0 0 g i 90 A9 89 B
KCBS news 68 60 52 56 WBZ AC/var 84 90 87 71 u el 27 30 20 29 'MOX talk/var 180 177 230 255 o e 15 36 33 2
KNBR AC 24 25 49 52 WRKO talk 56 7.0 69 64 B L T KSHE album 11.8 10.5 11.5 10.6 PEDOSRADY
KZEW album 29 22 25 28 KTCZ album 36 32 44 39
KMEL top 40 37 44 39 49  WIB easy 68 67 57 63 KEZK easy 75 89 68 72
KZP$ cls/top 40 13 20 27 24 KSTP-AM news/talk 45 45 27 27
KSoL urban 42 41 48 41  WEEI news 45 51 46 49 o R 12 19 14 24 FHTR top 40 48 73 68 59 o o 90 98 20 99
KABL-AM-FM easy 57 68 48 39  WHDH AC 60 58 57 46 oo mp 0 37 31 20 22 MM urban 64 67 72 8T o oidies T o o
KSFO/KYA  oldies 17 30 41 37 WSSH AC 48 49 47 440 t:’k 115 19 17 WILFM country 45 50 34 45 o country 99 95 05 10
KFRC nos 27 29 36 36  WZOU top 40 35 36 47 43 u"’rban 6 20 14 14 Y AC 48 54 33 45 e
KOIT-AM-FM  AC 25 27 35 35 WROR AC 38 38 38 42 ; O )] AC 48 46 41 33 CLEVELAND—(21
KITS modern rock 24 30 23 32 WILX classic hits 34 41 45 40 :‘ERSRS Z’;Z:'i:l Jiaz2 1'2 1'; ié i; KWK top 40 25 29 40 33 (21)
KSAN country 32 23 23 32 WMIX AC 32 40 35 29 Bt R (1M country 39 32 27 23 WMMS top 40 157 121 129 117
Kiol AC 24 23 21 25 WVBF AC 29 31 25 27 MIAMI—(11) WKKX country 16 25 19 20 WIAK urban 56 81 75 98
KYUU AC 42 28 27 24 WILD urban 14 17 23 28 WESL black 19 14 16 20 WQAL easy 78 82 85 93
KRQR album 31 20 26 22  WAAF album 24 18 27 19 WLYF easy 81 90 86 70 KLTH AC 32 24 17 19 WM AC 58 77 94 81
KBLX-AM-FM  Quiet Storm 26 35 25 21  WBOS country 28 16 22 19 WQBA-AM  Spanish 55 56 51 65  KRIY AC 12 13 16 18 WLTF AC 71 63 54 65
KDFC-AM-FM  classical 20 21 22 20  WPLM-AM-FM big band 8 8 10 18  WINZ news 36 50 63 50  KATZ-FM urban 13 18 14 18  WWWE news 58 51 69 6.4
KBAY easy 20 20 14 20  WCRB classical 19 16 14 18 WPOW top 40/cross 3.6 45 54 50  WMRY AC/var 30 20 25 18  WNCX cls 43 32 41 47
KNEW country 18 27 17 19  WXKS-AM nos 17 14 18 17 WwiQv AC 42 35 44 47  WRTH nos 26 25 22 18 WGAR-AM-FM country 50 53 67 46
KFOG album 26 20 23 17 WMRQ qualityrock .9 13 14 15  WAXY AC 32 30 35 45 KGLD oldies 11 9 11 13 WDOK easy 53 63 52 44
KKSF hip AC 22 31 29 16  WFNX album 8 12 6 14 WCMQFM  Spanish 38 46 48 42 KATZ black 13 13 17 12  WBBG nos 37 38 37 32
KKHI-AM-FM classical 20 16 19 16  WMEX oldies 13 7 7 10 WEDR urban 42 50 41 39  WEW big band 13 9 10 10 WRQC top 40 27 35 31 31
KOME album 18 18 17 15 HOUSTON—(8) WAQI Spanish 35 46 32 34 WERE news/talk 31 32 32 29
KWSS top 40 15 14 11 15 KMIQ i o8 99 91103 “HYI top 40 37 49 45 33 BALTIMORE—(16) WPHR urban/cross 35 22 15 20
WAB 125 13 1
KKCY album var 1.3 15 11 15 KKBQ-AM-FM  top 40 64 81 71 74 WNWS news 39 35 39 33 WUIF o 100 105 98 89 Q black gospel 1.1 25 19
KDIA urban 10 9 12 11 WHQT top 40 45 34 33 32 WIMO biack 16 20 16 18
KIKK-FM country 68 76 80 73 WBSB top 40 72 90 9.7 89 )
KSJO album 12 11 9 10 WGTR album 23 22 26 32 WLV classical 19 17 16 14
. KRBE-AM-FM  top 40 66 62 67 13 WBAL AC 86 84 67 738
KJIAZ jazz 11 1.2 14 10 WLVE AC 27 24 37 32 WONE-FM album 18 15 15 12
) KTRH news/talk 47 46 68 69 WXYV urban 72 63 57 14
KOFY Spanish 13 14 10 10 WKQS country 37 42 28 31 WKDD top 40 12 10 14 12
KILT-FM country 60 64 7.3 60 WPOC country 57 48 59 66
el i 6 44 43 5¢ WD AC 40 31 35 29 Lo - a7 51 50 55 WRMR MOR 14 16 12 11
PHILADELPHIA—(5) . " e ih oe WM classical 25 35 33 25 ' e aa ae WHK oldies 16 13 12 11
KODA easy 69 55 54 55 o " o1 27 22 26 WMX AC 4445 33 41 o0 MOR/var 308 o
WMMR album 90 90 89 81 KFMK MOR 59 53 52 49 Lo o “;'(') 26 25 17 25 WPBR AC 3333 32 32 o0 7-Rock CETLIRT
WUSL urban 72 72 74 18  KQUE MOR 41 44 40 39 Lo 2 L4 18 17 24 'WWINAM - urban 19 19 24 30 o eas° PR
KYW news 70 76 68 72  KIFX cls rock 41 38 40 338 WQBAFM g(:);nish 23 19 23 2 WOSR AC 27 21 30 28 J s
WEAZ easy 79 90 74 65  KIVY MOR 34025 25 21 o e 15 16 16 19 WCBM news/talk 13 11 28 27 taAMPA/ST. PETERSBURG (22)
WWDB talk 53 45 44 51  KKHT top 40 23 16 20 26 WOMQ-AM  Spanish/MOR 16 14 12 18 WITH nos 30 21 26 27
WKSZ AC 43 57 53 50 KLTR AC 25 29 28 25 wer- t;’ e T g BB urban 23 23 21 26 WRBQ-AM-FM top 40 16.8 17.6 18.3 18.0
WXTU country 39 32 33 46 KPRC news/talk 27 26 29 22 Lo Spanish Y 14 17 11 14 WYSTEM AC 33 29 21 25 WWBA easy 11.1 130 94 103
WPEN nos 44 43 45 42 KXVZ Spanish 17 25 10 17 0l ps ol 13 7 1o 12 “WGHT urban 31 32 25 24 WYNF album 69 57 60 65
WMGK AC 41 45 51 41  KYOK urban 13 12 18 14 Lo gs°a’;ish 11 13 11 11 WBGR religious 25 31 32 23 WQVK country 80 49 64 53
WDAS-FM urban 44 36 50 40  KEYH Spanish 10 19 16 13 Lo e:s istening 4 5 g 11 WCRO country 29 34 41 22 WUSA AC 59 51 50 50
WYSP cls rock 45 45 42 40  KCOH urban 16 14 18 12 o w0 yt 4 L2 & 5 1 Wwoe album 27 33 26 21  WKRL cls rock 37 33 34 438
WSNI-FM AC 43 47 44 37  KHCB Christian 13 9 12 10 O AL ST T WGRX album 19 23 18 19  WNLT adult hits 37 52 51 39
- tak 28 30 35 37  KIKK- AC 42 29 35 3
WCAU-AM  news/ta 28 30 35 37  KIKK-AM country 9 5 710 ATLANTA—(13) WRQX top 40 12 15 22 16 WPDS soft 42 29 35 39
WCAU-FM top 40 40 50 43 34 WHUR urban 14 14 13 13  WFLA-AM news/talk 44 47 38 37
WEGX top 40 17 16 30 33 WASHINGTON—(9) WVEE urban 9.6 9.8 110 105  WHFS album 8 10 12 13  WDAE nos 23 40 38 37
wi0Q adult rock 25 29 23 23 L. cas 68 76 68 67 WKLSFM album 87 69 83 96 WTOP news 11 9 12 11 WGUL-AMFM MOR 32 42 45 34
WFLN-FM classical/AC 18 20 18 20 MO:? 80 60 60 6 WPCH easy 83 92 74 89 WPLP news/talk 23 33 33 34
wIP AC 27 26 24 17 o0 top 40 6'2 5‘3 oG 6‘1 WSB-AM AC 79 81 77 84 SEATTLE—(17) WSUN country 39 38 36 33
WFIL oldies 27 14 15 15 Lo rgan 13 45 5) 57 WIGC top 40 78 82 85 69 o news/tal 105 91 o5 87 WO beautiful 25 30 25 26
WDAS-AM  urban 15 15 11 12 u S T WSB-FM AC 52 67 58 6.1 o Y WHBO oldies 25 17 20 21
. WHUR urban 58 59 53 53 KUBE top 40 80 55 52 66
WPGR oldies — 8 8 1l WQXI-FM top 40 67 61 51 56 WRXB urban — 14 20 21
WMZQ-FM  country 55 58 56 52 KPLZ top 40 46 52 41 60
WHAT black 7 510 10 WARM-FM  top 40 25 3.1 33 56 WTMP urban 25 21 21 20
WKYS urban 80 74 72 51 KOMO AC/var 69 72 74 59
WRQX ton 40 18 38 46 48 WYAY country 59 7.0 80 49 KBRD eas 51 55 61 59 WXCR easy 9 11 15 17
DETROIT—(6) P e WKHX country 67 68 72 49 Y o T WHVE AC/jazz 714 817
WWDC-FM  album 52 47 59 47 Lo o 43 48 39 49 ISW album 80 62 54 51 WOBN S I
WIR MOR 88 84109 137  WPGC-AM-FM cross 18 15 19 46 Lo nows/talk 26 39 26 34 XX album 4 43 38 48 g A
WILB urban 81 90 78 78  WTOP news 37 45 41 43 L - 27 23 32 27 KMPSAM-FM country 47 55 50 44 DENVER—(23)
wiol easy 68 57 55 54  WCXR-FM cls rock 32 .33 37 38 Lo b 36 29 35 22 SEA easy 41 36 36 38
Ww) news 56 52 45 48  WLTT AC 33 32 32 30 uroan RS () (¥} oldies/AC 27 30 28 37  KOSI easy 93 88 84 89
WHYT top 40 44 52 44 48  WXTR-FM oldies 23 18 23 30 KZOK cls rock 24 35 45 33 KRXY-FM top 40 59 57 76 88
WCZY-FM top 40 53 57 51 48  WASH AC 19 30 31 26 PITTSBURGH—(14) KNBQ top 40 27 22 29 34  KBCO-AM-FM  album 67 83 7.8 80
wLLZ album 53 41 46 46  WGMS-AM-FM classical 28 36 25 23  KDKA AC/var 138 141 146 139 KING-FM classical 25 34 30 32 KOA news/talk 73 65 54 65
WWWW country 42 38 39 41  WWRC nos 28 24 23 21 WBIZ top 40 94 96 99116  KMGI AC 31 37 28 30 KBPI album 68 53 61 59
WRIF album 42 48 45 39  WYCB religious 12 15 17 16  WSHH easy 91 90 82 81 KLSY-AM-FM  AC 40 36 32 29 KMJ AC 60 64 7.0 55
WCSX cls rock 20 17 42 38  WHFS album 11 8 19 15 WDVE album 77 77 80 73 KRPM-FM country 34 32 28 28 KAZY album 39 54 56 55
WOMC AC 40 37 33 38 WoOL urban 13 13 10 15 WAMOFM  urban 46 52 58 56  KLTX soft AC 22 19 20 27 Ku country 20 20 19 43
WNIC AC 33 40 39 38 WBMW new age/jazz/ WMYG AC 14 28 39 53 KV oldies 25 20 25 26  KOAQ AC 41 35 48 40
CKLW-AM top 40/nos 29 41 38 36 AC 32 34 24 13 WDSY country 28 42 44 46  KING-AM news 24 20 19 21  KYGO country 56 54 56 38
wXYT news/talk 37 40 48 35 WMMJ AC 13 14 14 13 WWSW AC 57 46 44 42  KEIX-AM-FM  AC 20 25 25 19  KHOW AC 40 33 38 35
wLTI lite AC 25 35 28 27 DALLAS—(10) WIAS nos 47 29 38 38 KCMS religious 15 17 21 17  KNUS news/talk 26 32 31 31
WKSG oldies 24 25 24 21 WHTX AC 47 46 35 37 KR AC 20 24 29 17  KDKO urban 23 16 11 30
WDTX AC 28 26 27 18 :C:’LA;:‘FM :’cba" 2; 3? ?I 12? WTKN talk 39 28 29 36 KHIT top 40 14 18 17 13  KXKL-AM-FM  country 10 9 16 29
wizz jazz 21 26 16 18 oo - 83 84 14 69 WU lite AC 48 49 43 32 KKFX urban 12 9 10 L1 KIMN top 40 28 18 21 26
wex country 15 15 14 16 e b en e 4 72 63 49 g3 WIAE AC 36 40 31 20 KSYY soft AC 49 44 27 22
WQRS classical 15 13 12 16 o couﬁ"y 3‘9 32 45 5g WYDD top 40 29 29 22 20 MINNEAPOLIS—(18) KEZW nos 27 40 35 21
WGPR (i) 18 12 16 13 op news 73 55 56 56 O news 2022 20 20 ey MOR 172176 163 193 ‘RN oldies MoL3 LT 21
WQBH urban 13 12 7 13 WEEP oldies 20 9 11 19 KHIH oldies 20 43 21 20
WBAP country 46 52 66 52 KSTP-FM AC 90 95 85 87 X
WCHB urban 812 711 WMBS AC 9 15 14 17 KVOD classical 40 35 34 16
P big band/mos 11 16 10 11 G top 40 5153 63 46 o relinious 11 7 g 12 FORSAMEM album 110 96 80 86
) E A () [ top 40 25 42 39 41 R S M ol top 40 69 82100 7.0 (Continued on page 21)
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...NOTHING LIKE THE SUN

SP-6402

PRODUCED BY NEIL DORFSMAN AND STING

EXCEPT “WE'LL BE TOGETHER" PRODUCED BY BRYAN LOREN AND STING
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Weird Animals At Wood. Top 40 station KWOD Sacramento, Calif., gets

visitations by “Weird Al” Yankovic and some Monkees while throwing a pool
party prior to the group’s recent performance there. Soaking up the rays, from
left, are Yankovic; Rhino Records’ Dave Darus; Capitol's Steve Scribner,;
Monkee Peter Tork; Bob Ryder, KWOD promotion director; Monkee Davey
Jones; KWOD MD Mr. Ed; and Monkee Mickey Dolenz.

What Friends Are For. Inner City Broadcasting executives host a luncheon to
honor Dionne Warwick for the time and effort she's put into raising money for
AIDS research. The single she orchestrated, *“That's What Friends Are For,"
has raised more than $1 million for the cause. Shown, from left, are Manhattan
Borough President David Dinkins, Inner City chairman of the board Percy Sutton,
Warwick, Arista Records president Clive Davis, Inner City group chairman Hal

Jackson, and Arista VP/promotion Tony Anderson. Ladies.”

K.T. Comes Hometowrn. K.T. Oslin
stops by WYNY New York to thank
the station and air personality Jay
Michaels for preserving country radio
in her Gotham hometown—and to
promote her debut RCA album, “80’s

Jolly Over Jelly. Chrysalis trots out top brass while promoting Jellybean's
latest efforts to WLOL Minneapolis PD Gregg Swedberg. Standing, from left, are
the label’'s Charlie D’Atri, national singles director, and Greg Thompson,
Midwest rep; Jellybean; Swedberg and his wife; and Chrysalis VP/promotion
Daniel Glass.

All For A Good Cause. WNEW-FM New York's Pete Fornatale gathers
together some of the recording artists who lent a hand to help the homeless at
the kickoff concert of the New York Folk Festival. Fornatale will also be the New
York anchor for the upcoming national radiothon for the Children of the
Americas on Nov. 21. From left are David Buskin, Tom Rush, =crnatale, Bonnie
Kolok, Howard Levy, Gordon Lightfoot, and Robin Bateau. (Proto: Chuck Pulin)

)
-t i s
- - r‘

L et Ui L 2 TR
PIgErRS S S -y

o A e v g

St

s

N ehpas o o Sl ‘
b :s;-‘-"-"-m-« jvv. v b Aer gobonfr st o o

-yl

“im—r . f —-—-a-.

--lo.- £-J» --‘-'rh-g .J..q- ""..l'.s--
- l_"'"""*‘--** ?-"' -3.1-,...“-' vu--n ol

e T L
:

WRITE THE SONG THAT MAKES
THE WHOLE WORLD SING.

The Word On Entering This could be your lucky break! Enter the TDK
Billboard Song Contest and enter the heart of the recording industry. You
could win to the tune of $25,000, a Publishing Contract, plus your
song may be recorded on Capltol Records, or you may win one of
thousands of other great prizes.

You may have already written the song. You may be writing it now. And it

could change your life. Our Blue Ribbon judges include Eddie Van Halen,
Dwight Yoakam, Julio Iglesias, Tammy Wynette, George Benson, David
Foster, Andrae Crouch and Mtume. They will hear and judge your songs.
Just lay down a track in your living room on a quality audio cassette. Then
submit it with a copy of your lyrics.

Get your creative juices flowing and enter your original composition(s) in
1 or more of our 7 song categories. See your participating record store or
dealer for complete details and entry farms, or write to:
TDK Billboard Song Contest, P.O. Box 69200, Los Angeles,
California 90069.

The Word On Prizes Music to our ears could be money in your pockets in
any of these 7 categories: Rock, Pop, Jazz, Country, Latin, Gospel,
Rhythm & Blues.

GRAND PRIZE: (1) $25,000 Cash, a Publishing Contract and your song
may be recorded by Capitol Records.

1ST PRIZE: (1 for each category) $5000 Cash

2ND PRIZE: (3 for each category) Tascam Porta Two Ministudio

3RD PRIZE: (1,000 for each category) TDK SA-X 90 quality audio cassette.

wwWwW americanradiohistorv com
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WASHINGTON

ROUNDUP

BY BILL HOLLAND

THERE HE GOES AGAIN: Sen.
Ernest Hollings, D-S.C., Senate
Commerce Committee chairman,
has rankled broadcasters because
of his pro-fairness doctrine views.
Now he is seeking to have station
owners cough up coins to help
raise federal revenues. Hollings is
thinking of introducing a proposal
that would include an across-the-
board hike in the cost-of-regula-
tion fees the Federal Communica-
tions Commission already charges
broadcasters. Originally, the fees
were a trade-off for deregulation,
but even then skeptics feared
hikes would soon follow. Hollings
might also be considering a spec-
trum fee and a license-transfer
fee.

INTO THE HOT SEAT: FCC Com-

Japan launches
radio push
to promote

sales of Beatles

compact disks

... Ssee page 99

s fNmym=

missioner Mimi Dawson has been
nominated by President Reagan to
become deputy secretary of the
now helmless Department of
Transportation. Dawson, whose
FCC term would expire June 30,
1988, would be part of a new team
taking over the much-criticized
DOT following the resignation of
Secretary Elizabeth Dole and her
aides. Dole will help her husband,
U.S. Sen. Robert Dole, R-Kan.,
campaign for the presidency. Daw-
son’s departure would leave the
FCC with only three of five seats
filled.

HADIO—ONLY license-renewal re-

form? That's the new tack the Na-
tional Assn. of Broadcasters
wants to take, since its television
members are unhappy about the
trade-offs station owners would
have to make to get reforms. The
official NAB line is that radio and
TV need ‘“‘different standards and
requirements.” However, there
doesn’t seem to be a legislative
champion waiting in the wings
who would be interested in intro-
ducing such a radio-only bill.

BEEFED-UP LOBBYING: That’s
what the NAB has in mind. With
the recent resignation announce-
ment from senior vice president

and government relations chief
John Summers, the group is look-
ing for a heavy-duty replacement
and maybe some outside hired
guns as well. Rumor has it NAB
has already talked to several for-
mer legislators and will soon be in-
terviewing Capitol Hill senior
staffers and well-known lobbyists
to join the team.

U-TURN: Florida legislators,
bowing to pressure from broad-
casters and other businessmen,
nixed the state’s controversial ad
tax—a 5% service tax on advertis-
ing—when passing an overall tax-
revision bill earlier this month.

Also, Gov. Bob Martinez, who has
called for a repeal and promised to
veto the ad-tax measure, is expect-
ed to do so this week in special ses-
sion.

MARKUP of revenue proposals
in both the Senate and House con-
tinued this week. Both proposals
have tax deductability items that
could reduce or defer 20% of busi-
ness expenses, and broadcasters
say such deferments could cost ra-
dio $400 million yearly. Broadcast-
er lobbyists are working overtime
and calling on NAB members to
contact legislators and Senate Fi-
nance Committee members.

ARBITRONS

(Continued from page 17)

F W Sp Su F W Sp Su F W Sp Su F W Sp Su
call Format 86 '87 '87 '87  Call Format '86 87 '87 87 Call Format ‘86 87 '87 '87  Call Format '86 '87 '87 '87
KQKS top 40 — — — 13 KAMJ-AM-FM  soft AC 48 45 23 37 PORTLAND—(25) KMJK-FM top 40 43 43 41 38
KDEN news L1 11 12 L1  KKFR top 40 28 25 32 29 KWJJ-FM country 47 41 34 37
KKLT AC 47 35 40 26 :zgﬁ ;‘I’Eu‘:: ;é 2; gg ?g KYTE-FM classical 26 26 30 30
PHOENIX—(24) KLZI AC 26 29 30 26 T T KKU AC 36 31 26 29
KPHX Spanish 11 19 13 21 KUPLFM - country 46 57 65 87 \wiaM  countr 29 23 19 24
KNIX-AM-FM  country 117 11.8 131 142 L SOOI (1 ] album 71 78 61 65 A “Sidl
KOOL-AM  AC 312 18 21 KsGO oldies 22 16 27 21
KMEO-AM-FM  easy 115 128 117 127 KKCW AC 69 50 65 63 -
KFYI news/talk 22 30 25 20 KPDQ-FM  Christian 16 23 14 19
KZZP-AM-FM  top 40 106 105 123 126 oo s s 7 9 19 KL easy 15 85 76 56 on O o e
KTAR news/tak 94 93 70 75 eas' an v o1 24 19 KEX AC 61 61 67 51 L :
KUPD album 72 67 64 61 0 AC’ 25 24 18 19 0 top 40 25 32 46 51
KOOL-FM oldies 34034 38 02 ot I news/talk 61 60 64 50
KDKB album 32 .33 37 40 o 10 ,g'l 13 11 1y KTEAM big band 36 37 43 44
KSLX classichits 37 38 45 39 cassica B (| AC 48 51 41 40
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. The Word On TDK Whether you're into performing arts or just the art

| of listening, you'll find no finer recording tape than TDK. Our new SA-X
formulation is on the cutting edge of the latest digital recording

| technology. _

. As the official tape of the Song Contest, it's ready for a dynamic new
generation of music. Once you try it, you'll be convinced that no other
audio cassette optimizes performance like TDK SA-X. You have
our word on it.

90 @TDK THE ART OF PERFORMANCE.

TDK is the world's leading manufacturer of audio/video cassettes and floppy disk products.
www americanradiohistorv com
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HIGH RESOLUTION
HAUTE FINESSE DE REPRODUCTION

1987 TDK Electronics Corp.
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. You Light Up My Life, Debby
Boone, WARNER/CURB

. Nobody Does It Better, Carly
Simon, ELEKTRA

. Boogie Nights, Heatwave, epic

. That's Rock 'N’ Roll, Shaun
Cassidy, WARNER/CURB

. Brick House, Commodores, moTown

. It's Ecstasy When You Lay Next To
Me, Barry White, 20TH CENTURY

. | Feel Love, Donna Summer,
CASABLANCA

. Don't It Make My Brown Eyes
Blue, Crystal Gayle. UNITED aRTISTS

. Baby, What A Big Surprise,
Chicago, coLumBia

YFAR, ROCK, ROLL
° * Hoaven O e 3th Floor, Paul
REMEMBER WHO'S #1 e

. The Letter, Box Tops, maLo
b NR%\ger My Love, Association, warner
BROS.

(=24 o~ [- X3, bw N —

-

. How Can 1 Be Sure, Young Rascais,
ATLANTIC

. Expressway To Your Heart, Soul
Survivors, CRIMSON

. It Must Be Him, Vikki Carr, LiBerTy

. Soul Man, Sam & Dave, s1ax

. Your Precious Love, Marvin Gaye
& Tammy Terrell, Tamea

. A Natural Woman, Aretha Franklin,
ATLANTIC

. Incense And Peppermints,
Strawberry Alarm Clock, un

TOP ALBUMS—10 Years Ago

. Rumours, Fleetwood Mac, warner
BROS.

DI CK CL A RK?’”S
= == e J 4

o w 00 NO D B WN -

—

. Simb)le Dreams, Linda Ronstadt,
AsyLUM

. Aja, Steely Dan, aec
. Foreigner, aTLANTIC

. Love You Live, Rolling Stones,
ROLLING STONE

. Anytime ... Anywhere, Rita
Coolidge, aam

. Chicago X1, Chicago, coLumsia

. Shaun Cassidy, waRNER/CURB

. Elvis In Concert, tlvis Presley, rca

. Songs For Someone You Love,
Barry White, 20TH CENTURY

TOP ALBUMS—20 Years Ago

1. Diana Ross & the Supremes
Greatest Hits, Diana Ross & the
Supremes, MOTOWN

. Sgt. Pepper’s Lonely Hearts Club
Band, Beatles, caritoL

. The Doors, eLexTRA

. Ode To Billie Joe, Bobbie Gentry,
CAPITOL

. Aretha Arrives, Aretha Franklin,
ATLANTIC

X Bgrds Greatest Hits, Byrds,
cOLUMBIA

weekly nationat music program of the year.

Only on the United Stations Programming

(=2 ] O bW N =

—

Network. For information on Dick Clark’s
Rock, Roll and Remember,

Call (703) 276-2900.

. Four Tops Greatest Hits, Four
Tops, MOTOWN

. Vanilla Fudge, atco

. Groovin’, Young Rascals, aTLANTIC

. Headquarters, Monkees, coLGems

COUNTRY SINGLES—10 Years Ago

1. I'm Just A Country Boy, Don
Williams, aBc/ooT
. More To Me, Charley Pride, rca

. Love Is Just A Game, Larry Gatlin,
MONUMENT

. Roses For Mama, C.W. McCall,
POLYDOR

. The Wurlitzer Prize (I Don’t Want
To Get Over You/Lookin’ For a
Feeling), Waylon Jennings, rca

. Blue Bayou, Linda Ronstadt, asyium

. Let Me Down Easy, Cristy Lane, s

ICK CLA_RI{ . From Graceland To The Promised
’ Land, Merle Haggard, mca

. Shame On Me, Donna Fargo,
WARNER BROS.
4 10. Heaven's Just A Sin Away,
Kendalls, ovation
®

SOUL SINGLES—10 Years Ago

. Back In Love Again, L.T.D,, Aam
. It's Ecstasy When You Lay Down

Next To Me, Barry White, 20tH
CENTURY

. Dusic, Brick, Mataco

. Shake It Well, Dramatics, asc

. If You're Not Back In Love By
Monday, Millie Jackson, sprING

. Do You Dance Pt.1, Rose Royce,
WHITFIELD

. Serpentine Fire, Earth, Wind &
Fire, coLumsia

. You Can't Turn Me Off (In The
Middie Of Turning Me On), High
Inergy, Goroy

. Star Wars Theme/Canting Band,
Meco, MILLENNIUM

10. Don't Ask My Neighbors,

Emotions, coLumsia

CW® N O O bw N

—_
(S SV N

o w oNO

N =

UNITED
STATIONS

PROGRAMMING NETWORK

New York Washington, D.C. Chicago Detroit Dalias Los Angeles London
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FEATURED
PROGRAMMING

AFTER THREE YEARS of fine
tuning, Cutler Productions, Los
Angeles president Ron Cutler is
ready with his weekly top 40 syndi-
cation, “Rock Confidential.” The
new, two-hour news/music maga-
zine is tentatively scheduled to bow
the last weekend of January. KIIS
Los Angeles’ “Hollywood” Hamil-
ton and WHTZ “Z-100” New York's
“Jack the Wack” will be the co-
hosts, and both stations are commit-
ted to running the show. Cutler
says he’s very happy with the co-
hosts.

The demo hasn’t arrived here yet,
but according to Cutler, the show is
extremely fast-paced and crammed
with music and information. Each
two-hour program will feature 20
tracks, interviews, and slick produc-
tion elements. Cutler says the idea
is to give top 40 a show that truly
fits the format’s sound.

Cutler has been at this one since
1985. “Rock Confidential” is his
fourth incarnation of the idea, but
this is the first time he’s taken it to
market. He says the project has
been a labor of love, and he finally
feels he’s gotten it right. The new
offering is not a charted countdown
show and will play only the hottest
20 tracks of the week. Cutler says
he wants “Confidential” to air as a
complement to a countdown show.

The show will use a gossipy, insid-
er tone similar to People maga-
zine's. Only interviews conducted
specifically for the show will be
used, Cutler says. He says he wants
the interviews to have a heavy per-
sonal slant—"to look at pop from
the inside.” He wants the accent on
fun, with plenty of humor and an
emphasis on giving the audience in-
formation about artists and songs
they haven't heard before.

The disk-delivered show is target-
ed at traditional top 40 listeners.
Cutler’s other top 40 offering, “Par-
ty America,” aims a bit more at
dance-skewed crossover stations
and is produced as a good-time
weekend party show.

Cutler’s count puts “Party Ameri-
ca” on 100 top 40/crossover stations
in seven of the top 10 markets. Until
recently, it was cleared on the ABC
Radio Network (Billboard, Sept.
26). With “Party”’ out of ABC’s cat-
alog, KPWR Los Angeles’ (and
“Cheers” irregular) Jay Thomas
has replaced former KPWR vox Joe
Nasty as the show’s West Coast an-
chor, opposite WPLJ New York’s
“Fast” Jimi Roberts.

MJI Broadcasting, you'll recall,
recently took its shot at the top 40
format with “Direct Hits.”” The
show bowed Sept. 28, and MJI presi-
dent Josh Fiegenbaum says it’s do-
ing exactly what it was intended to
do. The show is playing with the
same elements that Cutler is bank-
ing on.“The formatics are work-
ing,” Feigenbaum says. Fiegen-
baum is also pleased with his host,
saying he’s found a new superstar
in WQHT New York'’s Bill Lee. MJI
does two versions of the show in or-
der to cover both top 40 and cross-
over.

Top 40 has been a hard nut to
crack for syndicators. Like it or not,

(Continued on next page)

You'll kick yourself for the next
12 months if you don’t come.

CMJ

MUSIC MARATHON CONVENTION

SCHEDULE OF EVENTS

T R R - e WAL S E TR i ey
“The Discovery & Development Of New Artists”

October29 - November 1, 1987, The Roosevelt Hotel, New York City

Thursday, October 29, 1987

College Radio Present & Future—
An extensive all-day workshop and symposium covering the
most cructal aspects of college radio in the 80s and beyond

Friday, October 30, 1987
“Discovery”

10:00 - 11:30 am

From Demo To Limo:
The Evolution Ot New Artists
Grand Balircom
Linda Clark {Linda Clark Management). moderator
Panelists: Will Botwin (Side One Mgmt ), Joanna Spock
Dean (Co-Mgr Redd Kross. House Of Freaks}, Lindy
Goetz (Mgr Red Hot Chili Peppers, Thelonious Monster).
Mary Hyde (Warner Bros. Records), Frank Riley (Venture
Booking)

The New Artist And The Recording Process
Oval Room

Lawyers, Guns & Money: Artist Management
Madison Room
John Guarnten (EMI-Manhattan Records), moderator

11:30 - 1:30 pm
Keynote Address: Abble Hotfman
Toplc: Actlvism in the 1980s—Music, Media & Soclety
Keynote Address: Billy Bragg
Performances by Nicaraguan artists, Salvador Bustos
and Guardabarranco
Grand Ballroom

1:30 - 3:00 pm
The Potitics Ot Dancing:
Music As A Social Force In The '80s
Grand Ballroom
Ty Braswell (Donald Miller Mgmt.}, moderator
Panelists: Jackson Browne (Elekira Recording Artist}.
Vernon Reid (Black Rock Coalition. Living Colour). &
more
Surviving & Thriving As An Independent Record Label
Oval Room
Glen Morrow {Bar/None Records). moderator
Roots—Rap-—Reggae
Madison Room
Dr. Dread (RAS Records), Night Nurse
(CMJ New Music Report), co-moderators

3:00 - 4:30 pm
Playing it Cool:
College Radio & The Alternative Marketplace
Grand Ballroom
Rick Winward (Enigma Records), moderator
Panelists: Ivan Bodley (Epic Records), & more
The Retall Connection & Independent Distribution
Oval Room
Kevin Hawkins (Record Bar). moderator
Cultural Meltdown: Integration Of
Non-Rock Music Into The Mainstream
Madison Room
Hal Wilner, Jr. moderator
Panelists: Michael Dorf (Knitting Factory). John Kertzer
{Bumbershoot), Gary Windo (Recording Artist)

4:30 - 6:00 pm

CASIO showcase of professional products, with
special guest, David Rosenthal of Cyndi Lauper's band.
Grand Ballroom

Commercial Radio: Cutting Edge Or Dutl Blade?

Oval Room

John Mrvos (Columbia Records), moderator

Panelists: Dave Darus (Rhino Records). & more
International Artist Development:

Non-Domestic Products & Persons

Madison Room

Robin Hurley (Rough Trade), moderator

6:00 - 8:00 pm

Recording International Trade Committee (R.t.T.C.) Meeting
Oval Room
in an attempt to heip further understanding of the problems
facing imported music, the R.1.T C.. a trade Orgamization
formed by U.S music importers and U.K. exporters, wili hoid
this symposium.

AIRLINE DISCOUNTS: CALL United Airlines for ultra-saver fares
ranging from 40% to 75% off regular coach fares!!

Calt from 7:30 AM 10 11°00 PM 7 days a week"

(800) 521-4041, Reter to account #7063-B to receive discount

Saturday, October 31, 1987
“Development & Marketing”

10:00 - 11:30 am
College Radio in The Community: Force Or Farce?
Grand Batiroom
Harry Levy (Capitol Records), moderator
Country Workshop
Oval Room
Jim Bessman (Music Journalist}, moderator
The Shape Of Jazz To Come
Madison Room
Alan S Bergman (Attorney), moderator
Panelists George Butler (CBS Records). Griselle Colon
(Sounds Of Brazil). Carmen Lundy {(Recording Artist)

11:30 - 1:00 pm

The A&R Panel: What's Wrong With This Tape?
Grand Ballroom
Michael Rosenblatt (Geften Records), moderator
Panelists. Kim Buie (Island Records). Kate Hyman
(Chrysalis Records). Hilly Krystal (CBGB's). Peter Leak
(The New York End Ltd ), Deidre O'Hara (SPK Publishing).
Steve Thompson (Advanced Alternative Media), George
Regis Esq. {Owen Epstein)

Maximum Exposure: Print Media’'s Role In Artist Development
Oval Room
RJ Smith {Village Voice}. moderator

The Rhythm Workshop: Yo! Bum Rush The Panel
Madison Room
P Fine (CMJ New Music Report), moderator
Red Alert (WRKS. NY), Heavy D (MCA Recording Artist),
Laura Kuntz (Chrysalis Records), Mark Greenland (WWUH.
Harttord. CT). Ann Carley (Zomba/Jive Records)

1:00 - 2:30 pm
Visual Marketing: The Littie Picture in The Blg Picture
Grand Baltroom
Doug Cerrone. (MCA Records). moderator
Getting By In A Material Worid:
Survival Of The Alternative Artist
Oval Room
Tim Carr (Capitol Records), moderator
Music Publishing: it's Nol The Singer, It's The Song
Madison Room
David Renzer (Zomba/Jive Records). moderator
New Artist In Performance
Colonial Room
Chuck Dukowski (SST Records) moderator

2:30 - 4:00 pm
Successfully Marketing A New Artist—
Tying It All Together
Grand Ballroom
Overseas Licensing
Oval Room
Richard Grabel (Cohen & Bodine}. moderator
The Underground Video Workshop
Madison Room
Fran Dufty {(Snub Video). moderator
Panelists Pat Creed (Rockamerica). Mark Ghuneim
(Thirsty Ear/Beggar's Banquet), Scott Gordon {National
College Television), Cindy Keefer (C-Films}. Dave Kendall
(120 Minutes/MTV), Gary Pini (Profile Records), Mark
Weinstein (Freelance Indie Promotion)

4:00 - 5:30 pm

The Artist Encounter & Free For All
Grand Bailroom
Panelists: Jorma Kaukonen. & more

HOTEL ACCOMMODATIONS Discounted rates at the
Roosevelt Hotel and New York Helmsley

Roosevelt Hotel Rates $98 00 single $114 00 double
$12300 tnple $136 Quaa Trese rates are only in etfect until /
October 15 1987 {212) 661-9600

New York Heimsley Rates $160 single $180 00 aoub!e/
$11500 weekend rate These rates are only in eﬂecy

until October 14 1987 (212) 490-8900 /
YOU MUST MENTION CMJ MUSIC Ve
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METAL MARATHON

A series of panels and wOrkshops that focus on hard rock
and heavy metai as the serious musical and cuitural force
that 1t is.

Friday, October 30, 1987

11: 00 - 12:30 pm
Keynote Address
Colonial Roomn

12:30 - 2:00 pm

Hard Rock Artist Development And Marketing:
Forging Scrap Metal Into Piatinum
Coiomial Roomn
Ed Trunk {Megaforce Records), moderator
Panelists Michael Alago (Elektra Records). Wendy
Goldstein {(RCA Records). Willam Howell (Metal Biade
Records). Richard Sanders {Loud And Proud/
LU Amour), Andy Somers (F.B.I.}

2:00 - 3:30 pm

Metal & Radio: Hell in Your Home
Colomal Room
Marko Babineau {The Dawd Geften Company).
moderator

3:30 - 5:00 pm

image vs. Substance: Is it The Look Or The Lick?
Colonial Roomn
Ida Langsam (Pubtic "I Publicity), moderator
Panelists: George Brandt (MTV), Gerri Miller {Metal
Edge Magazine), Ebet Roberts (Photographer)

Saturday, October 31

10:00 - 11:30 am
Sheet Metal: The Role Of Medla In Breaking
Hard Rock Artists
Colomal Roomn
Janie Hoffman (MCA Records). moderator
Panelists: Deborah Frost (Village Voice), Don Kaye
(Kerrang')

11:30 - 1:00 pm

Metal Crossover: New Breed Or Hip Hype?
Colonial Room
Brian Slagel (Metal Blade Records). moderator
Panelists John Connelly (Nuclear Assault), Gail Milier
(Concrete Mgmt. & Mktg }, Mike Schnapp (Roadrunner
Records). Ken Waagner (Keith Rawls Mgmt.}

2:30 - 4:00 pm

Hard Rock Artist Panel: Metal Zoo
Colon:al Room
Mark Snider (MJI/Metal Shop), moderator
Panelists Lemmy Kilmister (Motorhead). Mark
Osegueda (Death Angel), Wurzel (Motorhead)

All Panels Subject To Change // O o0
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all those who attempt it have to
compete with *“Casey Kasem’s
American Top 40” as well as vari-
ous countdown shows hosted by
some of the format’s highest-profile
personalities. Cutler’s reasoning be-
hind his offering: “There’s a need
for a hip version of [““American Top
40”'] for 1988’s top 40 sound, but it
has to be a show that listeners feel
they can’t do without.”” Fiegen-
baum’s pins the success of the two
new entries ‘“on consistency, timely
news, and the music.”

Time will tell if there’s room for
both shows—and whether Cutler

will be stepping on his own toes
with his two offerings. Feigenbaum
isn’t letting on about “Hits” clear-
ances so far, but MJI will have had
a four-month head start by the time
“Confidential” takes to the air. Sue-
cess for the two newcomers may
hinge on whether stations believe
they complement “American Top
40.”

BADIO INTERNATIONAL will
soon be announcing a Thanksgiving
Day special for album rockers. RI
president Don Elerbe says that the
new Crosby, Stills & Nash produec-

Le Parc offers you a great luxury suite
even when your budget affords

t Le Parc Hotel we

believe in business.
And good value is good
business. All 154 luxury 53
suites at Le Parc come =N
equipped with multi-lined ™=
telephone systems. Each -
suite provides for a com-
fortable conversation/
entertainment center

a good hotel room.

’ =
Lt

separate from the sleeping area. And, if your in-suite taulmcs still aren't
sutficient for your company, our conference rooms and multi-lingual staff

are there to run things your way.

‘ >< 7 e also believe in relaxation. Thats where the rooftop tennis court
comes in, and the swimming pool, the spa, the gym, the private

smopase restaurant/bar and the
“ in-suite gourmet food

service.

only 20 minutes away.

e Parc is a member of LErmitage
Hortels. Our tlagship Beverly Hills hotel,
LErmitage, 1s the only all-suite Five Star, Five

LERMITAGE I—IOTELS 800-424-4443

Diamond hotel in America.
All five LErmitage hotels
are intimate, luxury, all-
suite hotels and share the
LErmitage standards of
quality and service.

or call us directly. You'll
find out how comfortable
good business can really be.

Good business also
dictates a good
location. Ours is excel- =
lent: a quiet residential
street at Melrose and
La Cienega, imme-
diately adjacent to
Beverly Hills. The recording, movie and design
industries are our neighbors and downtown is

MONDRIAN
C ontactyour travelagent jpoype
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A Collection of Originals.”

Outside the USA and Canada Telex 4955916 LEGG

tion by Jon Sargent will clock in at
either 90 minutes or two hours, de-
pending on the final edit now in
progress. Radio International also
plans to have another Sargent pro-
duction, this one of Pink Floyd,
available in December. Those inter-
ested may want to take note of Ra-
dio International’s new address: 7
E. Cherry St., Floral Park, N.Y.
11001. The phone number is 516-358-
2250. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
mustc specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Oct. 23-24, Heart, On The Radio, On The Radio
Broadcasting, one hour.

Oct. 23-25, Billy Joel/Lou Christie, Cruisin’
America With Cousin’ Brucie, CBS RadioRadio,
three hours.

Oct. 23-25, John Cougar Mellencamp, Hot
Rocks, United Stations, 90 minutes.

Oct. 23-25, U2/Fleetwood Mac, Plain Rap
Countdown, Premier Radio Network, two hours.

Oct. 23-25, Atlantic Starr, Star Beat, MJI
Broadcasting, one hour.

Oct. 24-25, Robert Cray, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

Oct. 24-25, 0’Kanes/Forester Sisters, Country
Close-Up, ProMedia, one hour.

Oct. 24-25, Time Reunion/RadioScope In Min-
neapolis, RadioScope, Lee Bailey Communica-
tions, one hour.

Mulled Over. Martin Mull, center, tries to decide where to put everyone as the
winners of MJI Broadcasting's “Comedy Hour" contest show up at the
comedian’'s “home." The contest flew listeners from WKSG-FM Detroit, KSJO-
FM San Jose, Calif., KCFX-FM Kansas City, and WEZX-FM Scranton, Pa., to
Mull’'s hometown of North Ridgeville, Ohio, for a homecoming that included a
parade, accommodations for all, and a dinner of world-class ribs. The ‘“Comedy
Hour" is a weekly show and is produced by MJ! Broadcasting New Yor