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RIAA’s Berman: Wall Street

BY EARL PAIGE

PALM SPRINGS, Calif. The Wall
Street jitters haunted the nation’s
major rackjobbers gathering here
during the final week of October.

Although they are part of an in-
dustry enjoying an encouraging
18.4% increase in units shipped, rack
members of the National Assn. of
Recording Merchandisers were
warned that “shellshocked” con-
sumers may curb impulse purchas-
ing this Christmas.

The warning came from Jason
Berman, president of the Recording
Industry Assn. of America, who de-
livered the keynote address at the
opening session of NARM’s second
annual Wholesalers Conference
Oct. 26-30 at the Palm Springs Pla-

Morowitz:
Video Dealer
$$ Will Drop

This story was prepared by Earl
Paige and Chris Morris.

LOS ANGELES Video Software
Dealers Assn. president Arthur
Morowitz has taken observers by
surprise with dramatic predictions
of a 12%-15% dollar-volume decline
for independent video stores and a
5%-8% dip for distributors over the
next 12 months. Morowitz spelled
out the bad news at a panel discus-
sion at the Los Angeles VSDA chap-
ter meeting here Oct. 25.

While several members of the re-
tail and distribution communities
polled by Billboard dispute
Morowitz’s figures, most maintain-
ing that any decline would not af-

(Continued on page 93)

Other opening-night highlights in-
cluded a protracted debate on com-
pact disk packaging, in which Floyd
Glinert, executive vice president of
Shorewood Packaging, charged that
problems with an experimental
Shape Optimedia antitheft CD pack-

(Continued on page 87)

Industry Headed For Best Year Ever?
Tumble May Hit Main Street Record Biz Booms In 1st Half

BY IRV LICHTMAN

NEW YORK The recording indus-
try is on a roll, and, if consumers
continue the buying spree in the
crucial fourth quarter, 1987 could
be the best year ever in unit sales
and dollar volume. The industry is

virtually assured that in 1987 its
product will generate the greatest
dollar volume in history.

These rosy projections stem from
a first-half report from the Record-
ing Industry Assn. of America,
which says unit shipments of re-
cordings were up 18% in the first six

Labels Try But Gan’t Halt Radio Leaks

BY KIM FREEMAN

NEW YORK The problem of major
records being leaked is as old as the
hills, and—despite some labels’ ef-
forts to stanch the flow—there ap-
pears to be no saolution in sight.
This year alone, Warner Bros.
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Records, Cassettes and Compact Discs.

FATAL BEAUTY Original Motion Picture Soundtrack (81809)
is a lethat collection of music from Levert * The System *
Debbie Gibson * Madame X * Miki Howard * Donna Allen * War,
plus the single “Criminal (Theme from Fatal Beauty)”
(7-89164) (0-86538) performed by SHANNON. On Atlantic

and Epic filed suits against radio
stations that obtained singles by
Prince and Michael Jackson early
through seemingly surreptitious
means.

And Arista Records tried—with
reasonable success—to head off the
problem by sending out the lead sin-

ADVERTISEMENTS

gle from Whitney Houston’s second
album a week before its scheduled
release with a letter warning pro-
grammers not to give it early air-
play. The letter stated that accep-
tance of the single constituted
agreement with Arista’s terms on

(Continued on page 84)

gore of your favorite TV themes

Presenting “TELEVISIONS GREATEST HITS—70's & 80's.
From The Muppets to M*A*S*H, Happy Days to Hill Street,
Miami Vice, All in the Family, Cheers, Dynasty, Dallas, Taxi,
Love Boat—#&5 in all. Bring home the holidays with TeeVee
Toons vols. |, Il, and now 70's & 80's, guaranteed to keep your

customers tuned in all fall. ORDER NOW FROM TVT RECORDS

212-929-0570.

months of 1987, while dollar volume
rose by 28.5% (see chart, page 87).

The first-half gain in units
shipped was largely fueled by a
booming compact disk market,
which showed unit increases of
131% and dollar-value increases of
113% over the year before.

Total units shipped for the first
half stood at 330 million. The 12-
month record was set in 1978, when
the industry shipped 726.2 million
units, net after returns.

With dollar value of units shipped
at $2.5 billion in the first half of this
year, the industry is poised to regis-
ter $5 billion for the full year. That
total would surpass the previous
high of $4.65 billion, established in

(Continued on page 87)

GBS, Sony Talks
On Label Sale
Get Serious

BY MARK MEHLER

NEW YORK The Wall Street col-
lapse has apparently brought CBS
Ine. and Sony Corp. much closer to
an approximately $2 billion deal in
which Sony would acquire CBS’ la-
bel operations.

Both parties released statements
Oct. 27 acknowledging that negotia-
tions on the sale of the records
group to the Japanese consumer
hardware giant are continuing. At
press time, both sides denied pub-
lished reports that an agreement in
principle had been signed.

Serious discussions on the sale
began in September (Billboard,
Sept. 26), but were tabled a few

(Continued on page 92)
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THE ROYAL GOURT OF CHINA

LP: SP 5174

The Royal Ceurt of China have released a
debut LP of unusual power, precision, and
promise. Guitar driven, headstrong, and

heartfelt, they appear poised on the brink

of something very special indeed.

“It's all Changed” is the lead track from
THE ROYAL COURT OF CHINA. This song

www americanradiohistorv com

THEROYAL SOURT OF CHINA

combines a Faunting tune with a ferocious
performance, and the result is one of the

most lingering and compelling experiences
you could hope to find pressed into plastic.
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November Alhums Have Sell Appeal

New Releases By Superstars Galore

BY JEAN ROSENBLUTH

VOLUME 99 NO. 45 ‘November 7, 1987
HOLLY DUNN’S HORIZONS

MTM’s Holly Dunn, winner of the CMA’s Horizon Award for “‘exceptional

career development,” is one of country music’s brightest young stars.
Nashville Scene columnist Gerry Wood tells the story. Page 34

You Ought To Be In Pictures
This week’s Billboard has photo spreads galore, beginning on page 22
with a full page of radio shots. On page 31, we salute the Minnesota
Biack Musicians Awards. Next up, on pages 38-39, are photos from sev-
eral recent country awards shows. And finally, on page 48, Billboard
looks at the recent Western Merchandisers confab in Texas.

SPOTLIGHT ON BRAZIL

Brazilian music is poised to make an international commercial break-
through larger than the bossa nova phenomenon of the early '60s. In-
creased airplay on jazz, new age, and quiet storm radio in the U.S. and
creative exchanges between U.S. and Brazilian musicians are contribut-
ing to the significant increase in Brazilian product available in the U.S.
Chris McGowan reports from Rio de Janeiro. Follows page 48

Leslie The Traditionalist
Cy Leslie, a longtime veteran of the entertainment business and chair-
man of the Leslie Group, discusses the effects of the Wall Street tumble

on the industry with financial editor Mark Mehler. Page 79
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NEW YORK Retailers are sure to
hear bells jingle at the cash regis-
ters this month as the major labels
release a slew of product designed
to draw holiday buyers. Superstar
acts issuing new albums include
George Michael, Dokken, Foreign-
er, Aretha Franklin, Dolly Parton,
Linda Ronstadt, Barry Manilow,
Neil Diamond, George Harrison,
and Stevie Wonder, while greatest-

hits or other special packages are
coming from Michael Jackson, Ma-
donna, the Pretenders, ZZ Top, and
Steve Winwood.

Two of the most eagerly antici-
pated records will show up in stores
within a day of each other. After
several solo singles, Michael is set
to release his first album without
Wham! partner Andrew Ridgeley
Monday (2), courtesy of Columbia.
“Faith” will include the controver-
sial hit “I Want Your Sex,” which

BY PETER JONES

LONDON Despite the nonstop
stories of stock market disasters
around the world, music and video
retailers in the U.K. are a long
way from the panic point, judging
from a survey of some of the big-
gest chains.

The overall impression is that
unless the crisis deepens and un-
less credit facilities are greatly
curtailed, this holiday season will
still be a bonanza.

And since it is seen as too early
for government action on credit
availability, the industry here ex-
pects to enjoy the boom spending
spree it anticipated prior to the
share-price slump.

Despite Stock Meltdown,
UK. Trade Eyes Bonanza

Steve Smith, director of Europe-
an operations for the Tower
group, says, “‘I don’t think the
stock market crash will affect us
in the least. Our U.K. business has
been steadily rising since June and
hasn’t stopped rising yet. We
don’t expect it to stop rising until
late January.

“Basically, the stock market has
little to do with our business, un-
less it continues on a fast down-
ward spiral, when it might affect
us. But stock markets seem to
bear no relation to reality. We're
expecting the biggest Christmas
yet.”

Smith says it has been a “great”
year. “The reason has been that

(Continued on page 92)

originally appeared on the “Beverly
Hills Cop 2" soundtrack. The next
day, Warner Bros. will issue—on
the ex-Beatle’s own imprint, Dark
Horse Records—Harrison’s “Cloud
Nine,” which features guests Eric
Clapton, Elton John, and Ringo
Starr.

Warner Bros.” slate of hot No-
vember releases goes on and on.
Specially designed with Christmas
buyers in mind was “The ZZ Top
Sixpack,” a $49.98list package con-
taining three compact disks and a
16-page booklet; the six albums fea-
tured in the set, which comes out
Tuesday (3), will be available on in-
dividual CDs as well (see story,
page 24).

On Warners-distributed Sire are
Madonna’s “You Can Dance” and
the Pretenders’ “The Singles,” two
compilations. The Material Girl’s
disk, due out Nov. 17, features
dance remixes of her biggest hits,
including “Into The Groove,” never
before available on an album. In ad-
dition, the record contains a previ-
ously unreleased track, “Spotlight.”
The Pretenders collection, set to be
released Nov. 10, marks the first ap-
pearance on a Pretenders album of
Chrissie Hynde’s duet with UB40, a
remake of Sonny & Cher’s “I Got
You Babe.”

Speaking of Cher, the songstress-
turned-actress-turned-songstress’
first album since 1982, ‘““Cher,”
comes out Tuesday (3) on Geffen.
The record’s leadoff single is ““I
Found Someone,” co-written by Mi-
chael Bolton; Cher directed its vid-

(Continued on page 93)

N.Y. Real Estate Parent Promises Big Investment Dollars
Mike Stewart Sets New Entertainment Go.

BY IRV LICHTMAN

NEW YORK Mike Stewart, a key
player in music publishing and label
setups over the past 30 years, has
joined forces with two New York real
estate and financial tycoons to form
new entities and seek out existing
properties in‘the music business.

Stewart, chief of CBS’ music pub-
lishing interests until their sale last
November, will serve as chairman,
president, and chief executive offi-
cer of the new group, Everest En-
tertainment Group Inc.

The company is being fundec by
the Everest Group, a financial com-
pany established by Bruce Eichner,
whose privately held Eichner Prop-
erties is one of New York’s top real
estate firms, and Henry S. Miller,
former managing director of the fi-
nancial institution Shearson Leh-
man Bros. Miller is also chief finan-
cial officer of Eichner Properties
and is president of the Everest
Group.

Eichner also serves as executive
vice president and vice chairman of
Everest Entertainment Group Inc,;
Miller is executive VP, vice chair-
man, and chief financial officer.

According to Stewart, funding of
the company enables it to pursue
major holdings in music publishing,
record companies, and films.

Bullish even in the midst of tur-
moil on the financial markets, Stew-
art says his links with “sophisticat-
ed” businessmen are a necessity in

pursuing entertainment properties.
“The days are over when you could
simply agree on buying a music
publisher, do due diligence, and
make the deal,” says Stewart.

Although he is aware of the con-
centration of music business assets
among a few corporate giants,
Stewart says his funding is suffi-
cient to compete head-on with bids
by major entities, either through
cash deals or equity funding.

Stewart, who has lived on the
West Coast for many years, will re-
main headquartered there, while
the New York base for the company
will be in the City Spire on West
56th Street.

Stewart has made his first execu-
tive appointment, naming Barry

Grieff VP of creative services.
Grieff, located in Los Angeles, ran
the promotion company Intravision.

Stewart’s career has lately con-
centrated on music publishing. Be-
fore linking with CBS, he operated
Ariola music publishing interests in
the U.S. Before that, he ran the mu-
sic publishing and label arms of
United Artists.

Among Eichner Properties’ hold-
ings is the recently completed City
Spire, said to be the largest busi-
ness/residential edifice in the
world. Everest Entertainment is lo-
cated there.

Eichner’s company is currently
developing 3 million square feet of
New York real estate valued at $700
million.

NEW YORK Trans World Music,
the 258-store music/video chain,
announced Oct. 28 that it has with-
drawn plans for a secondary stock
offering because of adverse stock
market conditions.

Robert Higgins, chairman and
chief executive officer, who owns
69% of the firm’s 9 million out-
standing shares, had hoped to sell
500,000 shares of his stock to the
public at about $30 a share, which
was the trading price when the of-

No Trans World Offering

fering was registered with the Se-
curities and Exchange Commis-
sion. In a statement, Higgins said
he has no intention of selling his
stock at prices that do not “reflect
the long-term” value of the com-
pany. Trans World stock closed
Oct. 28 at $12.75, down $12 since
the opening of the market Oct. 19.

Several analysts who said they
had expected the offering to be
withdrawn suggested the stock
was, at $30, overpriced.

BILLBOARD NOVEMBER 7, 1987
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Black Product, Surprise Hits Especially Bad
Fill Problems Gonfound Retailers

BY GEOFF MAYFIELD

NEW YORK With the holiday sell-
ing season fast approaching, sever-
al music webs have found their mer-
chandising schemes stymied by in-
complete product fill from major-
label distributors.

“It has gotten a little better, but
overall, fill is still poor,” says Steve
Bennett, senior vice president of
marketing for 129-store Durham,

N.C.-based The Record.

The problems are not universal.
Inadequate fill cannot be pinned to
either a configuration or a culprit
distributor. Indeed, several ac-
counts—including North Canton,
Ohio-based 202-store Camelot Mu-
siec; Long Island, N.Y.-based 73-
store Record World; Detroit’s 23-
store Harmony House; and Manhat-
tan superstore and one-stop
company J&R Music World—say

BY JIM McCULLAUGH

LOS ANGELES The video re-
lease of “Platoon” remains in a le-
gal mire as a result of a federal ap-
peals court decision barring distri-
bution of the title.

The ruling Oct. 23 by the 9th
Circuit Court Of Appeals sends
the dispute between HBO Video
and Vestron Inc. back to U.S. Dis-
trict Court (Billboard, Oct. 31).
News of the ruling prompted re-
tailers and industry observers to
express doubts that the cassette
will be available in the near fu-
ture.

The fate of a reported 357,000
copies of ‘‘Platoon” shipped by
HBO Video and now sitting in dis-

Legal Limbo Leaves Doubts
On Quick ‘Platoon’ Release

tributor warehouses also hangs in
the balance.

The appeals court’s Oct. 9 in-
junction freezing distribution of
both “Platoon” and “Hoosiers” re-
mains in effect until Monday (2).
The brief duration of the injunc-
tion is apparently designed to
urge the district court to hear the
matter as soon as possible.

The appeals court’s latest ruling
also says that any “further injunc-
tions or temporary restraining or-
ders will depend upon a determi-
nation by the district court.”

Some distributors, including Ar-
thur Morowitz, president of Metro
Video Distributors Inc. and the
Video Software Dealers Assn.,

(Continued on page 92)

they have not had problems with
product replenishment.

‘““We’ve had no real problem,”
says Garrett. “We probably took
better advantage of fourth-quarter
programs this year than we have in
the past, so we're buying more out
in front.”

But for other customers, fill prob-
lems range from annoying to costly.

“It hasn’t reached a crisis state
yet,” says Ira Heilicher, president
of the 15-store Twin Cities, Minn.,
web Great American Music. “But
some of my [buyers] are saying to
themselves that at this point in
time, it may be as long as three
weeks for something to get here.”

“We always see [fill problems] on
fall releases,” says Jason Blaine,
president of one-stop The Music
People, based in Oakland, Calif.
Blaine says replenishment is often
problematical on catalog releases.

Particularly frustrating, say buy-
ers, is that some distributors have
sent short or late shipments on
items that were included in their
fourth-quarter stocking programs.
“When we have a sale in our stores,
we don’t bring the advertised prod-
uct in after the sale is over,” says
one purchasing executive from a
multistate chain.

He adds that shipment of goods
included in WEA’s buy-in plans
sometimes took as long as two
weeks to arrive. Others, including
35-store Miami-based Spec’s Music,
say the distributor stands among
the worse offenders on catalog fill.

(Continued on page 84)

Virgin Launches Soundtrack Label Nov. 16

Ennio Morricone First Signing

BY DAVE DIMARTINO

LOS ANGELES Following inter-
national success with its soundtrack
to “The Mission” and the signing of
its composer, Ennio Morricone, Vir-
gin Records is starting its own
soundtrack label.

Dubbed Virgin Movie Musie, the
label will release four new sound-
tracks within the next three
months, bearing the music of Morri-
cone, David Mansfield, Ryuichi Sa-
kamoto, David Byrne, Joe Strum-
mer, and others.

The new label’s logo has already

NASHVILLE A&M Records will
test the country music waters via a
newly signed Austin, Texas act, the
Wagoneers. The label has no plans,
however, to open a Nashville office,
as had been rumored. That’s the
word from David Conrad, who
heads A&M’s Almo/Irving music
publishing operation here.

“A&M’s entrance into Nashville
won'’t be as dramatic as rumor and
speculation have suggested,” Con-
rad says. “We have no plans to rent
a building and hang out a sign.”

Conrad points out that A&M al-
ready has a strong Nashville pres-
ence in its recording artists who live
here, including John Hiatt, Amy
Grant, Jason & the Scorchers, and
Royal Court Of China.

“It was my hope and a little
dream to get A&M involved in
country music here,” Conrad says,
“but at this point we just have the
one new act.” He adds that plans
call for the Wagoneers to be record-

A&M Gets Into Gountry

ed here, using a Nashville producer.
He says there is no target date for
the group’s first album but that it
will probably be out by the begin-
ning of summer 1988.

It was Conrad, acting on a lead
from BMI rep Jody Williams, who
brought the act to the attention of
A&M’s top brass. After seeing the
group perform in Austin, Conrad
alerted the label’s a&r department
and helped arrange a showcase for
the Wagoneers at the Palomino in
Los Angeles. A&M chairman Jerry
Moss and president Gil Friesen at-
tended the showcase and approved
the signing.

As the publishing outpost for
A&M, Almo/Irving has established
a solid country music reputation.
Its current staff writers are Kent
Robbins, Paul Kennerley, Gary
Scruggs, Randy Albright, John
Hall, Johanna Hall, Rhonda Kye
Fleming, and Hank DeVito.

EDWARD MORRIS

appeared—albeit in slightly abbre-
viated form—on the inner sleeve of
Virgin’s recent ‘“Hiding Out”’
soundtrack album. Future press-
ings of that record and past Virgin
soundtracks—including “The Mis-
sion,” “When The Wind Blows,”
“Gothie,” “Captive,” and “The Kill-
ing Fields”—will all bear a specially
designed Virgin Movie Music label.

Jeff Ayeroff, co-managing direc-
tor of Virgin Records America, sees
the move as a way both to assure
consumers they are buying quality
product and to broaden the label’s
“eclectic”’ talent pool.

“We just felt that [the new label]
needed to be designated much the
same way that labels like Windham
Hill or Varese Sarabande have des-
ignated themselves,” says Ayeroff,
“where people can get a label con-
sciousness. Because there’s some
real quality music here, and we just
want to cull it out from the market-
place and put a special little mark on
it.”

Ayeroff further cites the wide
consumer base for compact disks as
motivation for establishing the la-
bel. “I think a lot of older buyers
will be buying these soundtracks,”
he says.

Scheduled for Nov. 16 release is
Mansfield’s soundtrack to Michael
Cimino’s “The Sicilian”; Nov. 23 will
bring both Bernardo Bertolucci’s
“The Last Emperor’’ soundtrack,
featuring separate tracks by Saka-
moto, Byrne, and Cong Su, and the

(Continued on page 84)

Baker’s Backers. Anita Baker celebrates the triple-platinum certification of her
“Rapture” album with Eiektra Records brass. Pictured are, from left, Sherwin
Bash, Baker's manager; Aaron Levy, executive vice president; Hale Milgrim,
senior vice president for marketing; Bob Krasnow, chairman; Primus Robinson,
vice president for black music marketing and promotion; Baker; Kenny Hamilin,
vice president for sales; and Robin Sloane, vice president for video.

EXECUTIVE TURNTABLE |

BILLBOARD. Ken Terry joins the editorial staff as senior news editor. Terry will
oversee general news reporting and will edit the Commentary page. He was
music editor of Variety. Also, Steven Dupler is promoted to technology edi-
tor. He will report on electronics hardware developments as they affect the
music and video software industries. Dupler continues as editor of the music
video and pro audio/video sections.

RECORD COMPANIES. Brad Hunt is promoted to senior vice president for promo-

DUPLER JOHNSON

tion at Elektra Records. He was vice president for album rock promotion for
the label. Elektra appoints Laverne Fleming black music a&r coordinator.
She was assistant in the black music a&r department.

EMI-Manhattan appoints Slack Johnson national director for r&b promo-
tion. He was previously head of the EMI America r&b promotion staff. The
label has appointed Susan Levin national promotion manager for adult con-
temporary and jazz. She was previously responsible for jazz promotion.

Island records makes the following promotions: Herb Cohen is promoted to
vice president of finance/controller. He was a controller for the label. Manny
Engellis is promoted to vice president of royalty services. He was previously
director of royalty services.

Arista Records promotes Mike Stevanovich to local marketing manager in
Chicago. He was a sales intern for the label.

Tom Cording is appointed manager of press and media relations for Enig-
ma Records. He was assistant manager of publicity for Elektra Records i
New York.

J.C. Futrell is named vice president of Magic City Records. He was formey
ly president of Rockwell Futrell Productions Inc.

DISTRIBUTION/RETAILING. Warner/Elektra/Atlantic has made the following aj

_

MASTERS

PEISCH FEAD

pointments: Fran Aliberte is appointed senior vice president/director of sal
He was previously a vice president in the department. Ornetta Barber is aj
pointed vice president of black music marketing. She was previously directq
of black music marketing.

HOME VIDEQ. Playboy Video names Philip “Flip” Black senior clearance ad-
ministrator. He was previously in administrative services for Playboy Enter-
prises Inc.

Vestron Video makes the following promotions: Jeffrey Peisch is promoted
to director, nontheatrical programming. He was previously manager of origi-
nal programming for the company. Anne Heekin-Canedy is promoted to vice
president/feature film acquisition for both Vestron Video and Lightning Pic-
tures. She was director of film acquisition and acquisition planning. Vestron
has also made the following appointments: William E. Perrault is appointed
national marketing manager. He was director of advertising for Artec Inc.
Kevin Johnston is named national sales manager. He was director of adver-

(Continued on page 86)

www americanradiohistorvy com

BILLBOARD NOVEMBER 7, 1987


www.americanradiohistory.com

'ASCAP is owned by writers and ~ All similar performances are similarly
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designed by independent experts and annually, if they choose. And the works they
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Members have the right to know how
the ASCAP system works. That's the
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Pair Claims Idea Was Stolen

A&M Sued Over Charity Xmas LP

BY DAVE DIMARTINO

LOS ANGELES A&M Records’ “A
Very Special Christmas” compilation
is at the center of a $10 million law-
suit, filed here by two plaintiffs who
claim the initial idea for the Special
Olympics charity album was theirs.
The suit, filed in Los Angeles Supe-
rior Court Oct. 23 by Orpheum Rec-

ords, seeks damages from A&M Rec-
ords; Milt Olin, vice president of busi-
ness development at A&M; Special
Olympics Records; album producers
Jimmy and Victoria Iovine; and Spe-
cial Olympics Records head Robert
Sargent Shriver III. Allegations in
the suit include breach of implied con-
tract, breach of confidence, intention-
al interference with prospective busi-

Changes At Nimbus

BY IS HOROWITZ

NEW YORK Nimbus Records, the
U.K -based classical label distributed
in the U.S. by A&M Records and a
pioneer compact disk manufacturer,
is being restructured on both finan-
cial and operational levels, even as it
plans several interrelated expansion
programs.

The company has bought back the
interest held in Nimbus by its former
financial partner, Midland Montague,
the equity division of the U.K.’s Mid-
land Bank.

Nimbus has closed its first CD
pressing plant, converting its re-
sources into a research and develop-
ment facility. Production commit-
ments have been diverted to Nimbus'
other U.K. plant and its recently es-

tablished factory in the U.S., says
Mark Galloway, senior vice president
of the U.S. operation.

On the domestic record side, for-
mer vice president and general man-
ager Michael Fine has left the compa-
ny as a result of “differences in man-
agement styles,” according to Adrian
Farmer, vice president of the parent
company.

Galloway, who runs the firm’s U.S.
plant, has assumed direct control of
the U.S. record company until a re-
placement for Fine is named. Farmer
and Stuart Garman, secretary and fi-
nancial director of the parent compa-
ny, were both in New York recently
and will remain at company offices
here during part of the transitional
period.

(Continued on page 87)

P’Gram, Isgro Drop Suits
Pretrial Proceedings Keyed Moves

NEW YORK PolyGram Records is
no longer a party to an antitrust suit
brought by independent promoter
Joe Isgro against the Recording In-
dustry Assn. of America and key la-
bels and distributors.

PolyGram and
Isgro jointly an-
nounced Oct. 28
that “the antitrust
suit has been vol-
untarily dismissed

as to PolyGram.”
A similar
agreement, Billboard has learned,
was reached between PolyGram
and BAMA, a smaller independent
promotion firm based in Las Vegas.
Isgro instituted his suit in federal

court in Los Angeles in April 1986 in
the aftermath of a series of NBC-
TV news reports in February 1986
charging misconduct among inde-
pendent promoters on behalf of
their label clients. Following these
allegations, Isgro and other inde-
pendents were let go by many la-
bels.

In recent months, however, Isgro
has made out-of-court settlements
with two defendants, Capitol Re-
cords and Motown Records. Isgro-is
believed to have received hundreds
of thousands of dollars in agreeing
to end his legal initiatives against
those labels. The PolyGram/Isgro
statement appears to rule out a sim-

(Continued on page 92)

Dunhill Gompact Glassics
Bought By Investment Gom.

BY CHRIS MORRIS

LOS ANGELES Dunhill Compact
Classies, the Northridge, Calif.-based
compact-disk-only label, has been ac-
quired by Total Capital Corp. of Den-
ver for an undisclosed amount.

The pickup by Total, a so-called
“blind pool” investment group,
makes Dunhill a public company.
Stock in the Dunhill name is current-
ly being traded over the counter.

The four principal Dunhill share-
holders who completed the pact with
Total now constitute the new board
of directors. Two industry veterans
will steer the new entity: president
and chief operating officer Marshall
Blonstein, who co-founded Ode Rec-
ords in 1970 with Lou Adler, and

chairman Bobby Roberts, who
formed the original Dunhill Records
label with Adler in 1965.

Two major investors—vice chair-
man and chief executive officer Da-
vid Semas, who ecame to Dunhill Com-
pact Classics from the real estate de-
velopment sector, and director Joe
Hrudka, a prominent figure in the
automotive accessories business—
round out the board.

According to Blonstein, the acquisi-
tion and Dunhill’s new public status
“give us a much broader base from
which to deal with the financial com-
munity and international [companies]
in general.”

The Dunhill/Total deal signals the
company’s intention to diversify,

(Continued on page 92)

ness advantage, and conspiracy.

In sum, plaintiffs Jon Lyons and
M. Scott Sotebeer claim that the idea
for the album was originally theirs,
that they had approached A&M with
the idea and met with favorable re-
sponse, and that they were—eventu-
ally—left out in the cold, discredited
and deeply in debt.

The object of contention is A&M/
Special Olympics Records’ “A Very
Special Christmas,” released in mid-
October, which features 15 tracks by
such top artists as Bruce Spring-
steen, Madonna, U2, Bon Jovi, Whit-
ney Houston, Bob Seger, and Sting.

In January 1986, contends Lyons,

(Continued on page 87)

Humanitarian Aid. EMI-Manhattan Records president Bruce Lundvall is
designated as the honoree of the AMC Cancer Research Center's 1987
entertainment campaign. Shown, from left, are Robert Pittman, 1984 AMC
honoree; Lundvall; Dr. Marvin A. Rich, president and director of AMC Cancer
Research; and Elliot Goldman, 1986 AMC honoree.

‘Tunnel Of Love’ Entrenched At No. 1:
Tiffany’s ‘Alone Now’ At The Top

BRUCE SPRINGSTEEN'S “Tunnel Of Love” leaps
to No. 1 on this week’s Top Pop Albums chart, bump-
ing Michael Jackson’s “‘Bad” into the runner-up
spot after six weeks on top.

The ease with which “Tunnel” overtook “Bad” is
surprising—in ‘part because ‘“Tunnel” is considered
relatively “uncommercial” compared with the sin-
gles-minded Jackson album. The Boss was expected
to reach the top, but only after several weeks of try-
ing harder at No. 2. But Springsteen didn’t even

No. 3 to No. 1. And it's
not that Jackson was
caught ‘““between sin-
gles.”” The ‘“‘Bad” title
track was No. 1 just last
week and this week dips
to No. 5—still three
rungs ahead of Spring-

touch down at No. 2,

sailing from No. 16 to
e
B

steen’s ‘‘Brilliant Dis-

guise.”

“Tunnel Of Love” is
Springsteen’s fourth album to hit No. 1, following
“The River,” “Born In the U.S.A.,” and “Live/1975-
85.” Springsteen is the only artist in the past 10
years to amass four No. 1 albums. Runners-up, with
three No. 1 albums in the past decade, are the Bee
Gees, the Rolling Stones, Donna Summer, and Bar-
bra Streisand.

Both of the other albums to debut at No. 1 in the
past year topped Jackson’s six-week run at No. 1.
Whitney Houston’s “Whitney”’ was No. 1 for 11
weeks this summer; Springsteen’s “Live” held the
top spot for seven weeks last winter.

Of course, it’s highly possible that “Bad” will re-
gain the top spot. Jackson’s 1983 blockbuster,
“Thriller,” regained the top spot three times.

The compact disk factor is working in Spring-
steen’s favor—and seems to be hurting Jackson.
“Bad” slips to No. 4 on the Top Pop CDs chart, trail-
ing not only Springsteen but also Pink Floyd and
Sting.

Jackson may find some consolation in this item:
By hitting No. 1 on the Hot Dance Club Play chart,
“Bad” becomes only the second single so far this
year to top the pop, black, and dance charts. The
only other 1987 hit to achieve this chart triple crown
was Lisa Lisa & Cult Jam’s “Head To Toe.”

TIFFANY’S “I Think We’re Alone Now” jumps to
No. 1 on the Hot 100, a few weeks after she turned
16. This makes Tiffany the youngest artist to top the
chart since Michael Jackson, who was just 14 when
he did the trick in 1972 with “Ben.”

“I Think We're Alone Now”' is the fourth remake
of an old hit to top the Hot 100 so far this year. It
follows Club Nouveau’s ‘“‘Lean On Me,” Kim Wilde’s
“You Keep Me Hangin’ On,” and Les Loboes’ “‘La
Bamba.”

The Tiffany smash is the second No. 1 for produc-

by Paul Grein

er George Tobin, following Robert John's 1979 hit,
“Sad Eyes.”

Now for the important stuff: Tiffany is the fifth
female artist who uses just a first name to reach No.
1. She follows Lulu, Cher, Melanie, and Madonna—
whose latest hit, “Causing A Commotion,” holds at
No. 2 for the third straight week. This gives female
artists who use just first names both of this week’s
top two hits. Hold the presses!

FAST FACTS: Fleet-
wood Mac’s ‘‘Little
Lies” jumps to No. 4 on
the Hot 100, becoming
the second top five hit
from the group’s “Tan-
go In The Night” album.
(“Big Love’ peaked at
No. 5 in May.) This is
Fleetwood Mac’s first al-
bum to generate two top
five hits since ‘‘Ru-
mours’’ 10 years ago,
which yielded “Dreams’” and “Don’t Stop.”

R.E.M.’s “Document” jumps to No. 10 on the Top
Pop Albums chart, becoming the Georgia-based
group’s first top 10 album. R.E.M. is the second act
to land a top 10 album in I.R.S. Records’ history—
following the Go-Go’s.

The O'Jays’ “Lovin You’ jumps to No. 1 on the
Hot Black Singies chart. It's the veteran group’s
first No. 1 black hit since “Use Ta Be My Girl” in
1978. “Lovin’ You' hits No. 1 just 10 weeks after Le-
vert’s “‘Casanova’ topped the black chart. That trio
features two sons—Sean and Gerald Levert—of
0’Jays founder Eddie Levert. “Lovin’ You” wa
written and praduced by Kenny Gamble & Leo
Huff, who oversaw most of the eight No. 1 black hits
that the O’Jays tallied between 1972 and 1978.

And take a look at the legends in the top five on
the Top Jazz Albums chart. Count Basie is No. 1 (in
a collaboration with Diane Schurr), Sarah Vaugha
is No. 4, and the Duke Ellington Orchestra is No. 5
Not too shabby.

WE GET LETTERS: John Farkas of Cleveland
notes that Billy Idol’s “Mony Mony” is the second
live version of a remake to appear in the top 10 this
year, following Eruce Springsteen’s “War.”

And to answer the musical question, “Is there
anything we won't print in this column?”’ Robin
Scott-Durkee of Altoona, Wis., notes that if Jade
Jagger, the 16-year-old daughter of Mick & Bianca,
married Ron East, the former defensive lineman for
the Dallas Cowboys, she would become Jade East.
Robin, you’ve been watching too many ““Laugh-In”
reruns.
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Billboard
Blue Ribbon
Judging Panel
Rock

Eddie Van Halen
John Waite

Heart

Pop

Peter Cetera
David Foster
Carol Bayer Sager
R&B

Mtume

Billy Ocean
Deniece Williams
Jazz

George Benson
George Duke
Gospel

Andrae Crouch
Sandi Patti
Michael W. Smith
Country

Dwight Yoakam
Tammy Wynette
Roy Clark

Latin

Julio Iglesias
Manuel Alejandro
Juan Gabriel
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TDK/BILLBOARD SONG CONTEST

Eniay Forms ore avolloble in specially morked packoges +f TDK oudio cassettes
or, while sepphesas, mpom hng DK dealers. Entry Formsmay alsobe obtained
bysending astomped, self-addressed envelope to TDK/Billboard Song Contest, PO
Box 6920L. Los Angeles, CA 90089,

2. Toeter the TDK/Billboard Song Contest, send thefeliowsg items, postage pre-
paid, o 1T K/Billboord Song Contest, PO, Box 69200, Los Angeles, CA 9006

A Completed Entry Form.

B Or=oudio cassente recarding of the contestant s song

C_ Orescopy ofthesang slyncs typedor prnted legibly n Ene hsh. {In Lo category

s moy be in Sponsh,in Jozz category lyncs not recred.)

< 1eck OF money order, of opproved credi cardin the ¢ Sount of $15.00
pou)Ne!oTDK/(g»"boﬂvd Song Contest. Contestant's neme ond song hile musi
appeor oneachitem

3. Sorgs should be no longer thon Sminutes. A contestanrnay enter asoften as
hewishes, aut each song must Ecva 1ts own Entry Form and be reorded on o seporote
cassette ws hiypedor printediyncs included with each cassette, The check or money
order mustreflect the totol number of entnes ENTRIES MUST 3F POSTMARKED BV
FEBRUARY 1, 1988 and recerved by FEBRUARY 15, 1988 TDIK Bllboard Song Con
teshis not responsible for entries that arelate, lost, misdirected -r mailed withinsuff
cient posicge. The entrance fee 15 not refy dable. Cassettes and lyncs will not be
returned (.nmesyomsunresponublelorkeepmgduph(uiewcru# wishiohove
them Contestants ore responsible for plocing copynght nahcesan their entries if hey
wish ond cee responsible for ony filin \mdevUE opynight la=s.

4 Prizes: Oneﬂ)GmndPruo‘S%s 000 andapublishingc ntract- Seven (7) Firsi
Pzes, ane sercotegory, o 5,000 and a publishing coirocr: Tmenty one (2] Second
Prizes, threm per category, of TASCAM Porta Two Ministudios, L pto Seven thousand
{7.000) Thied Prizes oﬁDF SAX90 oudio cosseties Caprtol Reco:fs will select one s
rom amang the seven categary winners for recording and relesse Winners hove n
obliganon © occept any ofter of a publishing cantract All priz~s will be owarded

The ontestis opento any person who hos avecagedles thon 55,000 n rotal
royaltesfrim published music since 1982 The song must be th. original work of the
contestont, byt the contestant need not have registered o co-ynight for the song
Employees -1 TDK Electronics Corporaton, Billboord Magazine sftmm Publiconons,
Inc.. ). A Malseyand Associotes. Inc.. Caprol Records ond Venmiro Associates, oy
and thewr ofihated componmes ond their or vertisng, ubiic refoh ns. and promotiono
e o et ors e ool A

&winrzn willbe selected by a Billboard S’R%Ibboﬂ Panel snder the supervision
of Ventura Asociotes, Inc . anindependent judging ogency, who-= decisions in all mat
ters relatingo the cantest ore final A contestantmay enter hissa. ginony one of sever
cotegories: Rock, Pop, Gospel. Jozz, Latn. Rhythm and Blues, a3 Couniry All entries

{Signatur-

Pt
esTe
Write the;»“son? that makés the whole w(éﬁld smg ‘i

This could be your Tueky break! Erter thé TOK BiMlb & Sty Contest endPs” ?
enter the heart of the recordmg industry. You may have'already written ¥
the song. You could be writing it now. And it could change your life. £
Just lay down a track in your living reom on“a quality atdig €asseftd ¥
and submit it with a copy of your lyrics, an official entry form with each
entry and $15.00 per entry.
Enter in one of seven categories: Rock_-Pop, Country, R&B, Gospel, Latin
or Jazz. Be judged by experts in each Field.

W ‘—v“i'
B

Get your creative juices flowing! You could be Grand Prize winner or win
one of thousands of other great prizes.

1 GRAND PRIZE:*  $25,000 Cash and ¢ Publishing Contract
7 1ST PRIZES:* (1 for each category) $5,000 Cash and a
Publishing Contract
21 2ND PRIZES: (3 for each category) TASCAM Porta Two Ministudio
7,000 3RD PRIZES:  (up to 1000 for each category) TDK SA-X 90
quality audio cassette

*Capitol Records will select one song from among the seven category winners and Grand
Prize winner for recording and release.

OFFICIAL RULES

willbe, j onthe bass of the following critena Originaiity, Lyrics, Melo

posnan A senes of prehminory panels super ised by songwniting professionals
select sem-finc nr slderohonbyrhB.Hbomdu e Ribbon Panel composed
of professional songwriters and music industry personnel which will seteci the ma

priewnen The prefiminary panels also wilselect olternate sem-finalsts f necessory,

he Billboord Song Contestreserves the nght to change panelists and criteno Each w

ajm eciolts fram thot category of music Winners will be in COSh cmd Prizeq

e 388, Wanners ol be notiied by mol Al prges re v

transferable an .ermmaeemame cashor other goods. Toxes on all prizes are TDK AND BILLBOARD MAGAZI!

rhesa\emponubn ty of winners. The cantestis void where prohibited by law ARE SEARCHING FOR NE
7 Semi-Finalsts will be required 1o sign and return on Aftidowit of Eligibilty and CREATIVE SONGWRITING TALEN

Rel!oxeundhgnohcenseogveemmiwwhm 4doys Fthe dote of nothcation of thewr

selechon os sem hnalists The Afhdavit will include o statement that the winner
ishis onginal work and thot he owns oll nghts tothe song Failureto sign such affide Check the appropriate musicol cotegol
and license agreementor the provision o false orinaccurate informaton there . sc your sang is properly judged. Send 'EIS completed form, o cop

resultinimmediate disqualification In the event of disqualiication, on alternare sem fyour lys ic: ly in English, assett di
okt wil beseleced maccortoncewih arcucoph & of your lysics typed or printed legibly in English, on oudic cossette recordin:

8 By submitting o completed entry packoge. the contestont grants T0K/Biliboard
anexclusive license touse, reproduce. perform, record, and broadcostn any morne
andtoouthonze others touse reproduce, perform, record and broadcastinany manner NAME
the song entered, for o period r'mv\en(m§< on the date the enry s recerved by _
TDK/Billboard and continuing unti the lotter of (o] the dote on wh hyhe g Cantest
s telecost or {b) three [3) months from the dote on which the winner 15 selected. ADDRESS
ing such peniog, the con‘estant shall not authorize or permit any 'herpersomr-- hy
o utlhze such song in gy monner Ty

9. Winners of the confest grant TDK/B boarda ron-exclusve revocable, world B
wide licensetouse. reproduce, perform. record andbroadeasi or authorize others to PHONE NUMBER
e Spro‘du(e' record, per mundhroogmsnhe~g,: songnany marre —

A list of major prize winners may be obtoined by sending o stamped. se
acesedmmelope e Tk IoourtongConren PO Borbi i e CHECK ONE. MC O viSA T C£RD NUMBER
g : . ExP. DATE SIGNATURE -
et ot nerher | nor any member ofmy mmediate famiy s employed ot DR IF PAYING BY CREDIT CARD

Elecironics Corpor ranor BilboardMogazine, Billboard Publicahons, Inc J.A Halsey
and Assaciotes, Inc Coptolfecordsfenurossocate nc ot herofloredcon SONG CATEGORIES:
panves or adverhsing. puolic relanons of promohonal ogencies | certy thatlhove reod
Endondesond e DB lbonrdSong ConietOfcio R esand | occep the ferm rOCk O popO cOuUNTRYO GOsPELO RHYTHM N BLUES O LamNO  Jazz O
and candinans of participation in the TDK/Billboard Sang Cantest os siated in suc

OffrolRules SONG TITLE

[ entrant 15 under 18 years old. the signoture of o parent or quor equired

of your song, ond ¢ check, money order, VISA or MasterCord number for the $15.04
entry fee. Make sure your name ond song title appeor on each item. All prizes will be oworde

— i 00w CAREFULLY REVIEW Make $15.00 check or money order payable to:
Dar: THE INFORMATION ON  TDK/Billboard Song Contest, P.O. Box 69200
THE REVERSE SIDE LOS ANGELES, CA %0069

*Capitol Records will select or e song from among the seven category winners for
recording and release.
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CMMENTARY

BY BOB SUMMER

Here’s good news for the mail-order
companies in Japan currently comb-
ing the catalogs of the world’s great
record companies for their future
releases.

CBS Masterworks has just re-
leased, in its Great Performances
Series, a compact disk version of
Leonard Bernstein’s recording of
Saint-Saéns’ “Organ” symphony.
The orchestra is the New York Phil-
harmonic. Originally released in
1978 and recorded before Oct. 14,
1978, the master source has no pro-
tection under Japanese law.

It’s a marvelous recording, one
that I often listen to. And in the re-
cording’s CD version, the organ
chords have a new presence that is
both chilling and inspiring.

There are many recordings of this
vintage that could be combined with
the Saint-Saéns to offer appealing
mail-order or even retail packages.
Here are some ideas:

1 e The Biggest And Best Of Bern-

stein.

® Saint-Saéns’ Dream Collec-
tion.

e Great Symphonic Music For
Organ.

What’s best is that in pricing
these packages, the Tokyo-based
marketers will not have to worry
about making any payments to
CBS. And CBS will have no obliga-
tion to Leonard Bernstein or the or-
chestra.

Those who made no contribution
to either the artistry or recording
are free to sop up the profit, courte-
sy of the unfortunate state of cur-
rent Japanese copyright law.

Now, it’s possible that I haven’t
touched the hearts of all my read-
ers. Not everyone can get stirred by

Pre-1978 Recordings

JAPANESE COPYRIGHT LAW: FREE FOR ALL

the theft of a symphony or, for that
matter, the loss of revenue to CBS
Records.

It might hit closer to home if I
were to tell you that recordings by
Elvis Presley, David Bowie, the
Beach Boys, Queen, the Eagles, and
the Rolling Stones have all been re-
leased in Japan without payment to
the record company or the artist.

There are already at least eight
companies in Japan specializing in
the sale of such unauthorized re-

and is treated separately and un-
equally as a mere ‘“‘neighboring
right.”

A recording has at most 20 years
of copyright protection and in many
cases no copyright protection at all.
Thus, though the Japanese music
publishing society, JASRAC, is able
to collect full mechanical royalties
on the compositions embodied in un-
authorized releases by many of the
superstar performers of the '50s,
’60s, and ’70s, neither these per-

‘The [foreign] artist
and record company
have no rights
in their recordings’

Bob Summer is president of CBS Records

International.

leases. One, Task Force Records,
has recently distributed a Greatest
Hits series. I have on my desk CD
copies of the greatest hits of Bob
Dylan, Andy Williams, and the
Beatles, the latter a two-volume set.

While Japanese copyright law
leaves entire catalogs of superstar
recordings exposed to legal piracy,
the law is quite protective of the
rights of songwriters and music
publishers. The copyright in a musi-
cal composition has a privileged
place in Japanese law and is protect-
ed for 50 years, while the sound re-
cording of that same composition is
considered less than a true copy-
right in the full sense of the term

formers nor their record companies
receive anything.

As weak as the protection under
Japanese copyright law is for re-
cordings in general, recordings
made outside of Japan receive even
less protection. In fact, until 1971,
Japanese copyright law gave pro-
tection only to Japanese-originated
recordings and gave no protection
to foreign recordings.

Even after 1971, foreign record-
ings were still virtually unprotect-
ed, since unauthorized duplication
of a foreign recording was permit-
ted if the record used as the master
was pressed outside of Japan.

It was not until Oct. 14, 1978,

when Japan ratified the Geneva
Convention provisions on piracy,
that the copyright protection avail-
able to Japanese-originated record-
ings was extended in full to foreign
recordings. However, this extension
of copyright protection pointedly
excluded foreign recordings made
before Oct. 14, 1978.

The laws of Japan that deny copy-
right protection to thousands of re-
cordings by the world’s greatest
musicians and performers have
evolved as an expression of cultural
attitudes and legislative initiatives.
That the guarantees of protection
present in the U.S. and most Euro-
pean law are more extensive and
evenhanded is not the issue.

What must be faced is that these
laws are now increasingly danger-
ous because of the rapid advance-
ment of technology. Under current
law, Japanese marketers could roll
out the entire history of rock’n’roll
music in digital form. The law as it
now exists is bringing about the
end—the absolute end—of interna-
tional catalog sales for legitimate
rights holders.

The artist and record company
have no rights in their own record-
ings, from which the marketers are
“cherry picking” the best from the
’50s, '60s, and "70s.

I seek to encourage the interna-
tional recorded music community, its
licensed Japanese affiliates, author
societies, and the Japanese hardware
industry to lobby jointly for legisla-
tion to correct a legal distortion that
corrupts normal international prac-
tice and threatens rights holders and
the Japanese companies that are li-
censed these rights.

This should be a cause without
challengers. But resistance is already
apparent.

TURN THE OTHER CHEEK

I really must make some comments
about the gospel music special (Bill-
board, Oct. 10). I don’t really want
to, but I have this problem with
shabby journalism.

Bob Darden’s unabashed cheer-
ing for contemporary Christian mu-
sic throughout his error-ridden arti-
cle, “Two Markets Under God,” is
silly and offensive to those of us
who expect some sort of objectivity
in Billboard.

If Bob had actually contacted
Exit Records when he “researched”
his article, he would know that for a
year now it has been distributed by
Island Records, not A&M. This was
a move not only to gain more ag-
gressive exposure and distribution
in the real world, but also to escape
the myopia that comes with the
Christian music publicity/idolatry
machine.

I've seen enough name-dropping
in Bob’s columns, but rarely as
much as in the second-to-last para-
graph of his article. I love Van Mor-
rison and would go anywhere to

hear him sing, but he would be in-
terested to learn that he is among
‘“great artists who happen to be
Christians.” I must admit I find that
Van’s brand of spirituality rings
true more often and is more satisfy-
ing than most albums that labels
like Word put out.

Between other misleading state-
ments and the usual “See, these art-
ists are Christians, too” mentality,
all I can see is continued irrelevancy
for the general marketplace. It's
nice that Christians have their own
music to listen to (one more door
shut to the rest of the world), but I
doubt that it matters much to listen-
ers who find that most Christian
artists and their companies ecommu-
nicate in a foreign language and
manner.

Sound-alikes are for the ignorant
and the bargain bins.

Richter Wade
Secret Society Distributing
Eugene, Ore.

GOSPEL RADIO
For the third year in a row, Bill-
board’s special gospel section (Oct.
10) has totally ignored gospel/
Christian radio.

Almost every week, we read gos-
pel album reviews that say some-
thing like, “This should be em-

braced by Christian radio.” So Bill-
board does recognize that more
than 200 stations nationwide are
playing Christian music on a more
or less full-time basis. So why can’t
we get our own weekly charts?

As a DJ who has worked in both
secular and Christian radio, I feel
it’s time for Billboard to devote
more coverage to a format that ac-
counts for almost 7% of the indus-
try’s prerecorded audio sales.

Joe Cantello
WFOM “*Amazing Radio"
Marietta, Ga.

COMMON ROOTS

I enjoyed your recent salute to Mag-
gie Cavender and the Nashville
Songwriters Assn. International
(Billboard, Oct. 17).

Here in Chicago at our NSAI
workshops, as NSAI does else-
where, we open our doors to a wide
range of songwriters. We have
black songwriters, rock songwrit-
ers, and, yes, we do have country
writers.

Sam Phillips of Sun Records
would be quick to point out the com-
mon roots of country, rock, and
black music in the South. And you
always hear that someone like Bob
Dylan, Mark Knopfler, or Steve
Winwood is doing something down

in Nashville.

I consider it an honor to be a
member of both the NSAI and the
Black Music Assn., although I am
not black and don’t write a lot of
country songs. Good music is good
music! It all begins with a song.

Robert Bacon
Chicago

IGNORING THE SONGWRITER

I think it’s terrific for a company to
take out an ad to thank everyone for
helping an artist put on a successful
tour, as the DeMann Entertainment
Co. did recently for Madonna (Bill-
board, Oct. 17). Two pages, black
and silver, really slick, very flatter-
ing.

However, nowhere are the song-
writers or co-writers acknowledged
in this ambitious pat on the back.
Funny, I don’t remember one Ma-
donna hit where she just hummed
the melody.

Kriss Wagner, lyricist
Los Angeles

Avrticles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Billboard, 1515
Broadway, New York, N.Y. 10036.
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Free John Entwistle Show Is Lure
WXRK Asks Audience To Give Blood

BY KIM FREEMAN

NEW YORK With the help of Who
bassist John Entwistle, classic rocker
WXRK “K-Rock” here has created a
new twist on an old community ser-
vice promotion: the blood drive.

In association with the Greater
New York Area Blood Bank and Kra-
mer Guitars, the Infinity station’s
second annual K-Rock’N’Roll Up
Your Sleeve Blood Drive will be held
Nov. 8, and listeners may just be
camping out to give blood.

In addition to charitable intentions,
listeners have the added incentive of
receiving free tickets to a perfor-
mance that night by Entwistle and
his band, Rat Race Choir, at New
York’s Bottom Line. No tickets will
be sold for the show. Instead, the
first 400 people who register their
willingness to give blood will get tick-
ets to the performance, which will be
the act’s first in New York.

K-Rock morning man Howard

Stern announced the promotion Oct.
27. Station promotion director Sharon
Rosenbush says that Bottom Line
owner Alan Pepper reported that by
the next day, he'd already received
numerous calls from people wanting
to reserve “spaces on the blood line.”

With such strong initial reaction,
Rosenbush says she considered tak-
ing the event to a bigger venue so
that more donors could be lured by
the Entwistle tickets. The blood col-
lection service, however, can only
process a limited amount of blood in a
specific period. Next year, she says,
K-Rock may consider setting up two
or more blood-collection points.

Last year, K-Rock’s drive turned
up roughly 200 pints of blood, and 350
people were drawn to lift their
sleeves by the likes of Joan Jett, Joey
Ramone, the Washington Squares,
and other rock luminaries. Rosen-
bush says that this year, she hopes
the event will bring in 400 pints of
blood, which would set a record for

WASHINGTON
ROUNDUP

BY BILL HOLLAND

6

A TAX, pure and simple” is how
Eddie Fritts, president of the Na-
tional Assn. of Broadcasters, de-
scribes a quickly marked-up bill,
sponsored by Sen. Ernest Hollings,
D-S.C., chairman of the Senate
Commerce Committee, that will not
only codify the fairness doctrine but
will create a broadcast license
transfer fee. The fee would range
between 2% and 5% of the ‘“‘fair mar-
ket value” of a station; broadcast-
ers transferring licenses within a
three-year period and those found in
violation of the fairness doctrine
would get socked the worst. The
fee, designed as a revenue-raising
measure, would raise $340 millon
over two years for federal coffers.
The proposal is now headed for the

Senate Budget Committee, as are
irate NAB lobbyists and grass roots
reps. Says Fritts of the bill, “It is an
attempt to impose by backdoor leg-
islation what the [Federal Commu-
nications Commission] deregulated
after full public notice.”

EAST IS EAST and west is west
and never the twain shall meet: The
FCC, on Oct. 20, voted to retai the
traditional “K” and ‘“W” as the first
letters of broadcast station call
signs, saying it “recognized the val-
ue” of the old-fashioned way of
identifying stations—K for west of
the Mississippi and W for east. It
did, however, vote to streamline
rules pertaining to changes in call
signs for stations changing owner-
ship. The commission agreed to al-
low the same call signs to be used
by stations in different markets as
long as a new owner gets permis-
sion from the station already using
the sign and the stations aren’t co-
owned.

DAVE SMALL is the new GM at KBEQ “Q-104" Kansas City, succeeding
Don Peterson at the newly acquired Noble Broadcasting hit outlet.
Small was most recently at KISS San Antonio, Texas.

WJIB BOSTON morning personality Gene Gerry becomes operations man-
ager at the easy-listening outlet. The 13-year station vet replaces Don
Nutting, who left to manage KKYJ Albuquerque, N.M., several
months ago.

WELDON CRELIA is named GM at WLAC-AM-FM, Fairfield Broadecast-
ing’s newly purchased Nashville combo. Crelia had been acting GM
since mid-September, following the departure of David Manning to
WSIX across town. He brings more than 20 years of experience to the
position, most recently serving as a sales consultant to KKOB Albu-
querque.

CAROLYN R. SIDDERS is upped from assistant operations manager/MD to
OM at KOCM-FM Newport Beach, Calif. She fills the slot vacated by
Larry Collins, now PD at KXFM/KDUO Riverside, Calif.

collection by a radio station.

Two problems involved in such a
promotion, Rosenbush notes, are the
stringent standards applied to willing
donors and the false fear that AIDS
can be contracted by giving blood.

“They’ll turn you away if you're
pregnant, have had a cold and taken
antibiotics, and 8 million other rea-
sons,” she says. Concerning the
AIDS fear, she says that promoting
the fact that “you can’t get it by giv-
ing” has been a staple of K-Rock’s
on-air announcements for the promo-
tion. “That’s all part of the education
process,” she says.

During last year’s drive, K-Rock
was a mainstream album rock sta-
tion, and the artists brought in for
the event reflected that. With the sta-
tion’s new emphasis on classic rock, a
new breed of artist had to be found.
Rosenbush says Kramer Guitars was
instrumental in securing Entwistle’s
involvement. She brings up rumors
that the Who may reunite for the
band’s 25th anniversary next year as
cause for speculation that Entwistle
may not be the only classic star on
stage at the Bottom Line.

Entwistle and his band will be
guests on Stern’s Friday (6) morning
show, and Jimmy Fink will broadcast
live from the blood center Nov. 8.

Mojo Nixon
Hits Road To
Album Radio

NEW YORK Enigma Records is
letting Mojo Nixon do what he does
best—act off the wall. In support of
Nixon & Skid Roper’s ‘“Bo Day
Shus’’ album, the El Segundo,
Calif.-based independent label
launched the Mojo Mo-Fo AOR
Road Show Oct. 26, and Nixon will
be granting interviews to heavy-
weight album rocker personalities
across the U.S. through Nov. 13.

According to Enigma’s Pam New-
man, the concept for the cross-coun-
try promotion started when Nixon
made an impromptu appearance on
KTYD Santa Barbara, Calif., and
things went a little wild.

Stations like WMMR Philadel-
phia; WDIZ Orlando, Fla.; WBCN
Boston; WHJY Providence, R.1;
WKLS Atlanta; and WYNF Tampa,
Fla. expressed interest in interview-
ing Nixon after hearing “Elvis Is
Everywhere,” the first track on his
new album. The song, which typi-
fies Nixon’s social-satire/musical-
comedy style, has been a top re-
quest when played on personality-
oriented drive-time shows, says
Newman. Next, the label plans to
promote “I’'m Gonna Dig Up How-
lin’ Wolf,” another track from the
album, on which Nixon snipes at the
current state of rock’n’roll.

“It’s kind of an off-the-wall way
to promote,” says Newman. ‘“But,
the stations on the Road Show are
those who understand creative ra-
dio, and we're looking forward to a
lot of craziness that should gener-
ate more interest for Mojo as a per-
sonality.”

Halloween Hair Raisers. KLAQ El Paso, Texas, PD Nat Lamp, left, challenges
MCA recording artist Alice Cooper, center, to a who’s-got-the-biggest-tongue
contest. Ready to judge and promote"Cooper's “‘Raise Your Fist And Yell"
album is Kenny Ryback of the Los Angeles-based Promotion Department.

Programmers reveal why they have jumped on
certain mew releases.

TOP 40

In an urban-oriented market like Phoenix, Ariz., programmers pay
close attention to records they can cross-promote with clubs for maxi-
mum sales and listenership potential. KZZP assistant PD/MD Todd
Fisher notes that Georgio’s “Lover’s Lane” (Motown) is well traveled.
‘“We prompted a lot of club play on this record,” he says, “and it’s real-
ly started to kick in for us—great phones!” Fisher also sees a bright
future for Roger’s “I Wanna Be Your Man” (Reprise), which he
thinks will be a huge urban crossover hit, and looks for local success
with Glenn Medeiros’ “Lonely Won’t Leave Me Alone” (Amherst).
“[Medeiros’] previous two singles were huge here,” says Fisher. “He’s
got a solid teen following with mass appeal as well.”

BLACK/URBAN

“In the great Whitney tradition of song styling, she’s managed to put
her unique signature on yet another hit,” says WVEE “V-103” Atlanta
PD Ray Boyd of Whitney Houston’s latest, “So Emotional” (Arista).
The No. 1 programmer—and Billboard’s PD of the week (see page
19)—credits Houston with consistency and, simply, beautiful music.
He also sees “Rich Man” by St. Paul (MCA) as having that formula for
success. ‘‘Channeling his ‘Family’ experience into an impressive solo
career, St. Paul is soon to be a rich man with this heavy hitter,” says
Boyd. And how about Anita Pointer’s “Overnight Success” (RCA),
Ray? “After many days, nights, and years as part of a premier female
group, Anita has stepped out and proven herself as a seasoned ‘over-
night success.” Listen, and you'll instantly love it!”

CROSSOVER

“An out-of-the-box smash,” says KPWR “Power 106” Los Angeles’ al-
ways-fresh MD Al Tavera of “Shake Your Love,” the new single by
Debbie Gibson (Atlantic). “Sales are already very strong on this rec-
ord, which will probably hit the top of our chart,” he predicts. “Party
Your Body” by Stevie B. (LMR) is also one of Tavera’s new favorites;
he urges everyone to check out “‘one of the hottest independent rec-
ords of the year.” And garnering top five request honors immediately
upon release at Power 106 was George Michael’s “Faith,” which, Ta-
vera says, ‘‘gets a thumbs-up stamp of approval from teens and adults

alike.”
ADULT CONTEMPORARY

“With fall in the air, it’s time to start playing some great ballads,” says
ever-mellow KOST MD Liz Kiley. “I love Jude Cole’s ‘You Were In
My Heart’ [Warner Bros.]. It’s a song that tugs on every emotional
string.” Kiley also cites Dan Hill's “Never Thought (That I Could
Love)” as being a quick winner. “The response to this song was almost
immediate,” she says. “He writes songs that people any age can relate
to.” Pick No. 8 from the Billboard award-winning personality is Miami
Sound Machine’s “Can’t Stay Away From You.” States Kiley, “If you
liked ‘Words Get In The Way,” you'll love this fitting sequel that’s per-
fect for this time of year.” YVONNE OLSON

-
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EARTH, WIND & FIRE take their music to the streets of the world
on their long-awaited new album, “TOUCH THE WORLD"

FC 40596

And the legend continues. .
Featuring the first single, “SYSTEM OF SURVIVAL"

38-07604

On Columbia Records, Cassettes and Compact Discs.

Produced by Maurice White, Philip Bailey, Attaa Zane Giles, Preston Glass, Bil) Peyers and Wayne Vaughn. M g Ran Weisner Enter ““Columbla,” N are trademarks of CBS Inc. © 1987 CBS Inc. |
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PROMOTIONS

NO STREAKING PLEASE

Top 40 WPLJ “Power 95” New York
is putting those new window signs to
work on one of New York's driving
hazards. Along with “Baby On
Board” and “No Radio,” Power 95 lis-
teners can now post “Please, No
Windshield Washing” as well, courte-
sy of the station.

Although the sign may be mean-
ingless elsewhere, anyone who has
ever driven around Manhattan will
understand it instantly: Vehicles
stopped at red lights are occasionally
surrounded by free-lance windshield
washers, who tend to clean first and
ask permission later. The service gen-
erally costs a quarter.

The signs are meant to limit typical
New York gestures and phrases—
the kind that are understood every-
where—between drivers and would-
be attendants.

THE CRIS CRASHED BOAT CO.
Top 40 KBTS “B-93” Austin, Texas,
recently tantalized listeners into a
Most Outrageous Thing contest by
offering a new Cris Craft Ski Boat
and trailer to the winner. The boat
was first used to distribute summer
giveaway items on lakes in the area

in the station’s Boat Patrol promo-
tion.

Two listeners decided that they
wanted the new boat badly enough to
invite the station to help them bash
their own trusty tub. The idea scored
the highest on KBTS’ Outrageous
Meter. At the appointed time, station
staffers and listeners arrived with
sledgehammers, pickaxes, and a
chain saw. The couple now owns a
new boat and a lot of kindling.

SNOW-WHITE WEDDING
Atlanta rocker WKLS recently put
the wedding of two listeners on ice.
The station teamed with the touring
“Walt Disney Snow White On Ice
Show” to have the couple skate down
the aisle.

WKLS morning men Nick Van
Cleve and Jeff Jensen asked listen-
ing couples to send in entries explain-
ing why they should receive the prize
wedding. The winners were then
treated to a full wedding with all the
trimmings—on ice, as the finale to
the Disney show at Atlanta’s omni
Coliseum.

The wedding party included Snow
White, of course. Prince Charming
looked regal on the groom’s side, and
the entire cast of Disney characters
threw deicing pellets as the couple

2
R

If | Had A Hammer. KBTS Austin, Texas, PD Lisa Tonacci takes the first bash
and signals the beginning of the “B-93" Bash The Boat Party. The boat was
sacrificed by two listeners who were outrageous enough to win the station’s
Most Outrageous Thing contest—and the grand prize, a new boat. Station
staffers and listeners obliged the couple as they partied hearty with

REGGAE MUSIC AT ITS BEST!

TeKenWilliams s

A quality mix of traditional, crossover & trendy
Dance Hall Style—Plus Calypso
A MUSICAL TRIP TO THE CARIBBEAN

Mail to

30 Rockefeller Plaza, Rm. 2855
New York, N.Y. 10020

Caribbean Media & Ad Consultants

sledgehammers and chain saws.

skated off to their honeymoon.

AUCTION ACTION

New York’s new country outlet,
WYNY-FM, has decided to bang the
gavel to raise money and a little con-
sciousness this Veterans Day. The
Nov. 11 Country 97 Auction will give
listeners a chance to bid on trips and
country-star mementos as it raises
funds for Vietnam veterans.

WYNY will air the promotion in
conjunction with the station’s regular
programming, taking bids for trips

and personal items donated by a host
of country stars. (George Strait’s
cowboy hat is among the items on the
block.)

In another promotion, one of the
station’s recent Country Music
Month Celebrations jammed a small
New York restaurant beyond capaci-
ty. The spillover crowd took the party
to the streets, and, once the live
bands cranked up the volume, turned
Gotham’s South Street Seaport area
into a good old-fashioned barn dance.

PETER J. LUDWIG

FEATURED
PROGRAMMING

WVOX 1460-AM New York
Saturdays 12:30-6pm
WNYE 91 5-FM New York
Saturdays 7pm to 9pm
WRTN 93 5.FMm New York
Sundays 10pm to 3am
WOKB 1600-AM Orlando
Fridays 7pm to 8pm I
KE’FT 90.1-FM Houston
Fridays 8pm to 9pm '

Also available via satelli
In & throughout the Slrl;ltte
¥ ed States, Canada, Mexi-

€0 and the Caribbean
Satcom-1R, Transponder
19, Channels 14 & 15
Stereo-Uplink Sats. 2pm
;:o SpIT

or all other informatie
Phone (212) 315-5655n
397-1111

TOP HITS OF 1986

FOR YEAR-END PROGRAMMING

Also available: hits of 1978-1985
Inquire on station letterhead:

RECORD SOURCE INTERNATIONAL

A DIVISION OF BILLBOARD
1515 BROADWAY, NEW YORK, NY. 10036
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THE CHILDREN of the ameri-
cas” benefit to be syndicated nation-
ally on Nov. 21 has gone through a
number of changes since we first
mentioned it (Billboard, July 18). The
latest development has the MCA Ra-
dio Network withdrawing as the live
benefit’s syndicator. Organizer Gra-
ham Nash says the young MCA
didn’t feel it was ready to do as good
a job as it wanted to. He adds, “It’s to
their credit that MCA bowed out,
rather than do what they felt might
possibly be a disservice to the chil-
dren to be benefited.”

The benefit was planned to raise
money for UNICEF and World Hun-
ger Year to immunize the children of
the americas against disease.

The MCA withdrawal hasn't jeop-
ardized the project. The only change
has been to trim the national broad-
cast to four hours, down from its
original six. Radio International,
New York, president Don Eberle
has jumped in to work on clearances,
and industry veteran Jack Healey
has taken command of the sales ef-
forts. Nash and benefit producer Jon
Sargent say that it’s already set to
clear in 40 of the top 50 markets after
two days of calls.

KLSX Los Angeles will deliver the
West Coast half of the event from
Los Angeles’ Roxy. Nash says sup-
port from both KLSX and the origi-
nator of the benefit, WNEW-FM
New York, has been tremendous.
The live national benefit will overlap
with WNEW’s annual 24-hour “Hun-
gerthon,” which will be broadcast

from the United Nations in New
York.

“The Children Of The Americas”
will feature two live, 19-minute sets
per hour by various artists. Four
eight-minute segments will feature
never-before-heard recordings donat-
ed by name acts and special guests
fielding phone calls from stations
across the nation. Each hour also car-
ries five national spots and gives lo-
cal stations two five-minute breaks
for local spots or their own benefit ac-
tivities.

The updated roster of confirmed
acts includes Crosby, Stills & Nash,
Jackson Browne, Los Lobos, the
Hooters, and—if scheduling arrange-
ments work out—Jethro Tull. Pat
Benatar will be on hand throughout
to help Nash and the guest artists
field the live calls.

Interested stations can call Eberle
at Radio International at 516-358-
2250.

THE 10-MONTH OLD MCA Radio
Network has made another adjust-
ment to its programming catalog.
The network has decided to end deliv-
ery of the progressive rock count-
down “Rock Trends” at the end of
November. MCA president Bob Kar-
dashian says the move will allow the
network to concentrate on the month-
ly mainstream rock “Up Close” se-
ries. Plans are to send out “Up Close”
bimonthly starting in January.

The two-hour, weekly ‘““Rock
Trends” bowed on July 27 as a pro-
gressive rock hybrid show for album
rock stations. The show was the sec-
ond attempt by KROQ Los Angeles
PD Rick Carroll to give progressive

(Continued on page 16)
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20 Years Ago This Week
POP SINGLES—10 Years Ago

. You Light Up My Life, Debby

Boone, WARNER/CURB

. Boogie Nights, Heatwave, eric
. Don't It Make My Brown Eyes

Blue, Crystal Gayle, UNITED ARTISTS

. It's Ecstasy When You Lay Down,

Barry White, 207TH CENTURY

. Baby, What A Big Surprise,

Chicago, coLumsia

. How Deep Is Your Love, Bee Gees,
RSO

. Heaven On The 7th Floor, Paul

Nicholas, rso

. We're All Alone, Rita Coolidge, aam
. Blue Bayou, Linda Ronstadt, asyLum
. Nobody Does It Better, Carly

Simon, ELEKTRA

POP SINGLES—20 Years Ago

. To Sir, With Love, Lulu, eric
. Soul Man, Sam & Dave, stax
. It Must Be Him, Vikki Carr, LiBERTY
. Incense And Peppermints,

Strawberry Alarm Clock, uni

. Your Precious Love, Marvin Gaye

& Tammy Terrell, TamLA

. The Rain, The Park & Other

Things, Cowsills, mGm

. Please Love Me Forever, Bobby

Vinton, epic

. A Natural Woman, Aretha Franklin,

ATLANTIC

. Expressway To Your Heart, Soul

Survivors, CRIMSON
Never My Love, Association, wARNER
BROS.

TOP ALBUMS—10 Years Ago

. Rumours, Fleetwood Mac, warner
BROS.

ASYL

. Simgle Dreams, Linda Ronstadt,
M

. Aja, Steely Dan, asc

. Foreigner, aTtanTIC

. Elvis In Concert, Elvis Presley, rca
. Chicago XI, Chicago, coLumsia

o ag\eet Survivors, Lynyrd Skynyrd,

. Songs For Someone You Love,

Barry White, 20TH CENTURY

. Point Of No Return, Kansas, eric/

KIRSHNER

. In Full Bloom, Rose Royce, wHITFIELD

TOP ALBUMS—20 Years Ago

. Diana Ross & the Supremes

Greatest Hits, Diana Ross & the
Supremes, MOTOWN

. Sgt. Pepper’s Lonely Hearts Club

Band, Beatles, capitoL

. The Doors, ELEKTRA
. Strange Days, Doors, ELEKTRA
. Four Tops Greatest Hits, Four

Tops, MOTOWN

. Ode To Billie Joe, Bobbie Gentry,

CAPITOL

. Vanilla Fudge, atco
. Groovin', Young Rascals, aTLaNTIC
. Aretha Arrives, Aretha Franklin,

ATLANTIC

. Dr. Zhivago, Soundtrack, mem

COUNTRY SINGLES—10 Years Ago

1.

W 0 N O bw N

—
[=3

(L)

w o N O

The Wurlitzer Prize (I Don't Want
To Get Over You/Lookin' For a
Feeling), Waylon Jennings, rca

. Roses For Mama, C.W. McCall,

POLYDOR

. Blue Bayou, Linda Ronstadt, asyium
. From Graceland To The Promised

Land, Merle Haggard, mca

. Here You Come Again, Dolly

Parton, rca

. More To Me, Charley Pride, rca
. One Of A Kind, Tammy Wynette,

EPIC

. Shame On Me, Donna Fargo,

WARNER BROS.

. I'm Knee Deep In Loving You, Dave

& Sugar, rca

. Fools Fall In Love, Jacky Ward,

MERCURY

SOUL SINGLES—I10 Years Ago

. Serpentine Fire, Earth, Wind &

Fire, coLumBia

. Back In Love Again, L.T.D., aam
. You Can't Turn Me Off (In The

Middle Of Turning Me On), High
Inergy, GORDY

. Dusic, Brick, maLaco
. It's Ecstasy When You Lay Down

Next To Me, Barry White, 20TH
CENTURY

. If You're Not Back In Love By

Monday, Millie Jackson, sPrING

. Don't Ask My Neighbors,

Emotions, coLumsia

. Goin' Places (No Time Given),

Jacksons, EpiC

. Do You Dance Pt.1, Rose Royce,

WHITFIELD

. Shake It Well, Dramatics, asc
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KEVIN KENNEY will soon be the new PD at leading
hit outlet KBEQ ‘‘Q-104" Kansas City, Mo. He re-
places Steve Perun, who’s now at WHYI “Y-100" Mi-
ami and will continue to consult Q-104. Kenney’s back-
ground includes a mix of top 40 and AC. He's been pro-
gramming AC WRKA Louisville, Ky., for the last
seven months. Prior to that he took top 40 WDJX Lou-
isville, formerly AC WKJJ, to big numbers.

“It’s an enviable position I'm moving into,” Kenney
says. “If I can maintain and build upon the great
things Perun and his
crew have done, that will
be the ultimate.”

JAY STONE is the new
operations manager at
Nationwide’s KZZP-AM-
FM Phoenix, Ariz.,
where he and MD/assis-
_tant PD Todd Fisher will
report to PD Guy Zapo-

Kevin Kenney Takes Talents To KBEQ;
New Challenges For Jay Stone At KZZP

mic Broadcasting station WMMJ-FM “Majic 102.3”
Washington, D.C. The station will continue to air
Drake-Chenault’s “evergreen” soft AC fare, and Wil-
liams will take the morning show live with herself as
host. Almic also owns urban outlet WOL-AM there,
and there is a chance WMMJ may move to local pro-
gramming somewhere down the line. Almic, by the
way, is owned by Cathy Hughes, one of few, if any,
black female radio owners. Almic bought WMMJ for
$7.5 million.

= M Sl AroLoGIES TO Tony
g i “the Q” Quartarone, vic-
"‘gé: . tim of a mistake in our
R P Oct. 24 coverage of Arbi-
oL F tron happenings in Phila-

s | delphia. We said that ur-
™. %t o] ban outlet WUSL's

Lot @4 steady growth and great
\W{ “#% | summer book made it

d seem all the more odd

leon. Zapoleon, of
course, is also the
group’s West Coast regional programmer, and KZZP,
of course, faces revamped top 40 challengers in adult-
oriented hit outlets KKFR and KOY-FM: Stone will
also be handling KZZP’s afternoon shift, replacing
Mike Elliot. The latter can now be heard hollering in
the mornings at KZZP sister-station KRQQ Tucson,
- Ariz.

Stone leaves the PD-ship at newcomer top 40
KXPW “Power 92” Honolulu (formerly KULA-FM),
where he’d been PD for about six months. He caused a
big stir there shortly after his arrival by cherry pick-
ing a half-dozen talents from KMAI “I-94” Honolulu,
which he’d programmed before taking on the Power
92 challenge. One of those plucked, Dean Stevens, has
been named acting PD at Power 92.

DAN WEBBER gets upped to PD and morning man
for urban/crossover outlet WLUM Milwaukee. He
had been the All-Pro outlet’s afternoon man for two
years and says he’s looking foward to big things for
the already successful outlet. As he moves to morn-
ings, he reunites himself with Arnie Wheeler, with
whom he worked in his Green Bay, Wisc., days ...
Meanwhile, WLUM continues to be a launching pad
for talent aspiring to top 10 markets. Former WLUM
morning man “Dr.” Lawrence Gregory Jones will
soon be handling afternoons on WBMX-FM Chicago.
Also new at the Dorton Broadcasting (formerly Sky
Broadcasting) station is Shirley Clark, who assumes
middays after having been a morning news anchor on
cross-town urban leader WGCI-FM.

Scott Summers joins top 40 WMMC Columbia, S.C,,
as midday man. He’s fresh from WKZQ Myrtle
Beach, S.C., and replaces Chaz Saunders, who moved
cross-town to AC WTCB Orangeburg/Columbia.

GERRY CAGLE is not VP/operations manager at
WCAT “Y-106” Orlando, Fla., anymore. According to
WCAT PD Mark McKay, Cagle left to pursue GM op-
portunities, and his departure does not suggest any
format adjustments for the hit outlet. WCAT used to
be WHLY, and some observers are suspicious that
WCAT kept the “Y-106" ID. “We’ll be phasing in ‘the
Cat’ in coming months,” says McKay. “Now, we've
got a rather healthy cume that knows us as Y-106,
which we didn’t want to throw away. Eventually, peo-
ple will recognize the Cat as our mascot [in the] same
[way that] they recognize ‘the Ape’ [at WAPE] Jack-
sonville, Fla.”

Normally, we don’t write about nonmusic radio, but
we must veer from policy here to tell you that Bill-
board’s former radio editor, Rollye Bornstein, will as-
sume 8 p.m.-midnight talk duties at KOA Denver
starting Nov. 9. She will be going by the name Rollye
James on air. She continues supplying her radio infor-
mation service Mediatrix via phone and monthly news-
letter and can be reached at 303-893-0700.

DYANA WILLIAMS makes a big move from her air
shift at WDAS Philadelphia to the PD post at new Al-

by Kim Freeman

that PD Quartarone was
let go, but instead re-
ferred to Tony Gray as WUSL’s dismissed PD. At
least Gray wused to program WUSL before going to
WRKS New York, which Quartarone used to program
before going to WUSL. Got it? Anyway, the currently
available Q. can be reached 215-483-9215 . . . To really
confuse you, we mention another guy who used to pro-
gram WUSL: Jeff Wyatt. If the current KPWR “Pow-
er 106” Los Angeles PD looks like he’s wearing a
crown these days, that could be because he was the
only radio-type featured in the Los Angeles Times re-
cent story on “The Royalty Of Rock,” a ranking of
rock’s 35 most influential persons . . . Also gloating (or
should this be bloating?) is WXRK “K-Rock” New
York 10 p.m.-2 a.m. talent ‘‘the Rock’n’Roll Ma-
dame.” She’s the inspiration for the Rock’n’Roll Ma-
dame’s Half Pound Molton Mound Of Passion, a spe-
cial pile of calories concocted by the Uncle Steve’s
gourmet ice cream outlet in Greenwich, Conn.

Last we told you, former WARM Atlanta PD Steve
Davis was on his way to WNOK Columbia, S.C. Well,
he was, but then he got sidetracked by a PD/after-
noon drive offer from top 40 WRVQ “94Q” Richmond,
Va. That opened up when Jim Payne got upped from
PD to operations manager. Also newly opened at 94Q
is an MD post, which is now being filled by 7-to-mid-
night man David Lee Michaels.

BILL PRESCOTT leaves his MD/on-air duties at
rocker KZAP Sacramento, Calif., to assume the assis-
tant PD/MD/evening jock role at KZEW Dallas,
where he'll report to PD David Grossman . . . Return-
ing to the California capital is Kevin “Boom Boom”
Anderson, who is the new morning man at rocker
KRXQ “93 Rock.”

Just one “Wave” note for you this week: KTWV

“the (original) Wave” Los Angeles doesn’t use live
jocks. To solve the ‘“how-will-we-ID-records?” prob-
lem, KTWV uses artist liners. Now to solve the “how-
do-we-convey-news?” dilemma, the station came up
with “Lady Sings The Blues.” The segment is sung by
Manhattan Transfer singer Cheryl Bentyne and will
be repeated twice every Friday morning.

Still upset about the surprise loss of their only local-
ly programmed urban outlet, KDKO-AM Denver, to
Satellite Music Network’s “Heart & Soul” feed, mem-
bers of Denver’s black community vowed to own and
operate their own minority-oriented station at a recent
town meeting. Heading the move is F. Cosmo Harris,
publisher of the Denver Weekly News, a paper that
focuses on minority issues. ‘“Heart & Soul” is an
adult-oriented urban music mix, but it appears Denver
residents are missing the localized community affairs

“emphasis KDKO used to offer.

Don’t miss the update on WRBQ-FM “Q-105" Tam-
pa, Fla.'s “Q-Morning Zoo’’ stars, whose morning
show is carried live on a local TV outlet (see story,
page 62). Also kudos to the leading top 40 for drawing
100,000 people down to a charity for the local zoo ...
WPGC Washington, D.C., morning man Scott Wood-
side was let go last week.

' Billboard.
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O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.’
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

BILLBOARD NOVEMBER 7, 1987

www americanradiohistorv com

15


www.americanradiohistory.com

Roo

FEATURED PROGRAMMING

(Continued from page 14)

rock a national syndication outlet. It

phone-in show for the country for-

Nov. 2-8, Mick Jagger: Under Radio Control,

FOR WEEK ENDING NOVEMBER 7, 1987
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CONTEMPORARY.

was also the first nationally syndicat- mat. MCA also has the 90-second  DIR Broadcasting Special, 90 minutes. - Compiled 1 fonal
ed program to be delivered weekly on  “Breakfast with 0.J.,” a morning Nov. 2-8, Jethro Tull, In Concert BBC Classic, |l <9 _|°% s::&Ieeof ::é?oap?aay;%r;:
compact disk. According to shortform featuring sports news and  Westwood One, 90 minutes. 24 Eg =g | g5 | TTLE ARTIST
Kardashian, MCA was very pleased commentary from O.J. Simpson. Nov. 28, Keith Richards, Classic Cuts, MJI ot oefomenl A U LG A L =
with the Carroll production. Classic Also, word arrived at press time  Broadcasting, one hour. . . .% % NO.1 » »
rock, however, continues to hold onto  that Lance Robbins is no longer  Nov. 28, Rush, Off The Record With Mary {(3)| 3 | 3 | 9 | BREAKOUT @ coaw © SWING OUT SISTER
a large portion of the rock airwaves, with MCA. As you’ll recall, Robbins  Turner, Westwood One, one hour. 5 Y " I'VE BEEN IN LOVE BEFORE © CUTTING CREW |
and with classic rock acts once again  and Bill Barnett formed Barnett- Nov. 2-8, Judy Rodman, Live From Gilley's, Mutu- 4. VIRGIN 7-99425
releasing strong new product, the au-  Robbins Enterprises, which MCA i Broadcasting, one hour. 3 | 2| 2 { 10| DONTMAKEMEWAIT FOR LOVE @ KENNY G.
dience for “Rock Trends” was not bought lock, stock, and barrel to get Nov. 2-8, Force M.D.’s, Miller Sound Express,
S . : : . ' ' ' NDLE IN THE WIND .
materializing as fast as MCA hoped.  itself off the ground. Robbins and  Westwood One, one hour. @|s5|7]s el ERAeIeA
“Up Close” began as an occasional  Barnett had been retained as execu- Nov. 2-8, Luther Vandross, Pop Concerts, 5 |1 19| 10 | UTTLELIES © FLEETWOOD MAC
“MCA Big Event” early in 1987. The tive vice presidents. Westwood One, one hour. WARNER BROS, 728291
program has been used to spotlight PETERJ.LUDWIG  Nov. 2, Mick Jagger, Rock Today, MJI Broad- | 6 | 6 | 9 | 6 | BRIANTDISGUISE ¢ BRUCE SPRINGSTEEN
gstathhed artists gmbarkmg on ma- casting, one hour. @ g1 17| 7 | THEJIMEOF MYLIFE @ BILL MEDLEY & JENNIFER WARNES
jor tours or releasing new albums. Nov. 3, Fleetwood Mac Album Party, Westwood RCA 5224
With its name acts, clearances have ) One Special, one hour. . 7| 237] 4 | VALERIE R eROS. @ STEVE WINWOOD
been more accessible. Production has  Below s a weekly calendar of up- Nov. 6-7, Breakfast Club, On The Radio, On The THAT'S WHAT LOVE IS ALL ABOUT e RGN
been by Neer Perfect Productions. coming network and syndicated Radio Broadcasting, one hour. @ |n|s COLUMBIA 38-7322
MCA will enter 1988 with a catalog  music specials. Shows with multi- _ Nov. 68, Mick Jagger, Hot Rocks, United Sta- 15 | 21 | 5 | RESERVATIONS FOR TWO © DIONNE & KASHIF
offering “Up Close”<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>