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MCA, Warner Bros. Applaud 
Tests Of Antiduping Chip 

presence of the notch is detected by 
a sensing chip placed in a tape re- 
corder, the machine's recording 
ability is temporarily disabled. 

The system has been touted by 
CBS and the Recording Industry 
Assn. of America as a method to 
prevent prerecorded music -espe- 
cially compact disks -from being 
copied by digital audiotape record- 
ers. 

A federal agency, the National 
Bureau of Standards, will have the 
final word on whether the CBS sys- 
tem has any audible effect on the 
prerecorded music it is meant to 
protect; its decision will probably 
come in early 1988. 

RCA Records, which also has the 
system, has not yet performed any 
in -house testing, although the la- 

(Continued on page 73) 

BY STEVEN DUPLER 

NEW YORK Private tests of CBS' 
antiduping Copycode system by 
MCA and Warner Bros. Records 
have so far yielded "very positive" 
results, with most producers, engi- 
neers, and a &r personnel unable to 
differentiate consistently between 
encoded and nonencoded music. 

Says Ed Outwater, executive di- 
rector of quality assurance for the 
Warner Communications Inc. Rec- 
ords Group: "For all intents and 
purposes, the system is inaudible. 
That's my opinion as well as that of 
people here who have heard it in ac- 
tion." 

The CBS system works by slicing 
a notch in the music's sonic spec- 
trum at an upper- midrange frequen- 
cy of about 3,800 hertz. When the 

Founder Buys 

Kartes Vid From 

Scripps Howard 
BY AL STEWART 

NEW YORK After two trouble- 
some years in the video business, 
newspaper chain Scripps Howard has 
sold Kartes Video back to its original 
owner, Jim Kartes. 

Kartes, who will serve as chairman 
and CEO, says the shift in ownership 
has already triggered a 43% staff re- 
duction and a plan to hike prices on 
select titles in the company's line of 
sell- through product. 

Kartes says he will also move to 
discontinue the company's 100% - 
guaranteed sales policy. Initiated af- 
ter Scripps Howard bought Kartes 
Video, the policy provided no incen- 
tive for retailers to promote the corm 

(Continued on page 73) 
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POUR ON THE GRAVY! 
Music Sales Up, Despite Worries 

This story was prepared by Earl 
Paige in Los Angeles and Geoff 
Mayfield in New York. 

NEW YORK The holiday selling 
season got off to a promising, yet cu- 
rious start during the Thanksgiving 
weekend. 

"We're handily ahead of last year, 
but it's not comforting when you 
can't identify what the pattern is," 
says David Blaine, vice president and 
general manager of the 26 -store 
Waxie Maxie's chain, based in Wash- 
ington, D.C. "We are planning what's 
done [for the fourth quarter] earlier 

and more efficiently than any of the 
six years I've been here, but I'm still 
nervous." 

Most chains report increases over 
the generous sales they enjoyed dur- 
ing last year's Thanksgiving week- 
end, which led to a booming fourth - 

(Continued on page 72) 

Video Stones feast On Hot Tit /es 
This story was prepared by Chris 
Morris in Los Angeles and Ed 
Morris in Nashville. 

LOS ANGELES Sales and rental 
business at video specialty stores 
sparkled during the four -day 
Thanksgiving weekend, with some 

merchants reporting robust in- 
creases over last year's holiday sea- 
son kickoff. 

A wealth of manufacturers' sell - 
through programs sparked sharp 
sales increases for some retailers: 
The 135-store Erol's chain reports a 
staggering chainwide sales leap of 

ADVERTISEMENTS 

ONE OF THE YEAR'S BEST BANDS!" Charlie Logan WYNF. 
WNEW -FM, WLIR, WXRT, WRDU, and 91X agree. North Carolina's 
favorite band, THE CONNELLS, now sweeping the nation with 
haunting melodies and driving guitars. Their new album "BOYLAN 
HEIGHTS" TOP 15 Gavin Alternative -First Track OVER 
THERE" arriving at AOR this week. On TVT Records. 

On his great new album GEORGE JONES admits to being TOO 
WILD TOO LONG. But these days fans everywhere know he's 
Dependable Jones. With an unbroken string of hit singles and best 
selling albums, the most imitated singer in country music is 
knocking 'em dead in concert like never before! TOO WILD TOO 
LONG includes the phone -lighting single, "THE BIRD ". Produced 
by Billy Sherrill. On Epic Records, Cassettes, and CDs. 40781. 

81% over the '86 holiday weekend, 
while Applause Video saw sales 
soar 30% at its 84 outlets. 

The boost in sales was not at the 
expense of rentals -chains also saw 
a spurt in rental activity during the 
long holiday weekend. And dis- 

(Continued on page 72) 

For Melodiya, 

Glasnost Has 

Sour Notes, Too 
BY VADIM YURCHENKOV 

MOSCOW As a Mikhail Gorba- 
chev- inspired atmosphere of glas- 
nost and perestroika spreads in 
the Soviet Union, state -owned re- 
cord company Melodiya has found 
itself a target of the new spirit of 
openness. 

Under attack is the company's 
policy on the licensing of Western 
product for release here. Says a 
letter in the newspaper Soviet Cul- 
ture: "Are there experts at Melo- 
diya capable of selecting foreign 
records for release in our country? 
Worthwhile records are seldom is- 
sued, and even then only after 
long delays. It seems that Melo- 

(Continued on page 73) 
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WHITNEY HAS CAUSE TO GET EMOTIONAL 
Whitney Houston's second solo album went quintuple platinum in the 
RIAA's latest round of certifications in November. Music research editor 
Paul Grein reports the achievements. Page 4 

Rhino Records Makes Its Mark 
Rhino Records, best known for its popular reissues, forges ahead with 
releases from acts as varied as Little Richard and the Young Rascals. 
Co- founder Harold Bronson outlines Rhino's reissue philosophy and po- 
sition on the CD market in a conversation with L.A. bureau chief Dave 
DiMartino. Page 17 

SPOTLIGHT ON FRANCE 
Thanks to the compact disk boom, record revenues in France were up 
4.1% during the first seven months of 1987, compared with 1986 figures. 
However, during the same period, LP sales were down by 29.9 %, singles 
slumped 4.4 %, and cassette sales dropped by 5 %. International editori- 
al director Mike Hennessey reports. Follows page 36 

More News From AVC 
Billboard's coverage of the first American Video Conference, Nov. 19 -21 
in Los Angeles, continues with reports on a number of panel discussions 
on home video (page 44) and video music (page 51) as well as a com- 
plete photo layout highlighting the excitement at the AVC Awards Gala 
(page 45). 
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Randleman Shrugs Off Stock Bust 
Rack Reports Rosy Biz, Recent Buy 

BY EARL PAIGE 

LOS ANGELES Reporting steadi- 
ly rising home video and compact 
disk sales, Handleman Co. believes 
consumers are not being turned off 
by Wall Street's distress signals. 

As further evidence of its confi- 
dence in the marketplace, Handle- 
man has signed a letter of intent to 
acquire the Los Angeles -based rack 
firm Viking Entertainment Corp. - 
its first major acquisition in three 
years. The purchase price was un- 
disclosed. 

Detroit -based Handleman is easi- 
ly the dominant player among U.S. 
rackjobbers, with sales last year of 
$460.3 million. 

In a newly released financial re- 
port, Handleman executives charac- 
terize the Oct. 19 stock collapse as a 
"meltdown" but express bullish- 
ness for a number of reasons, 
among them the rack's decreased 
reliance on prerecorded music as 
compared with 1981 -82, when the 
last major recession took place. 

In 1980, music accounted for 91% 
of Handleman's sales, compared 
with today's 60% share, as just re- 
ported for the second quarter end- 
ing Oct. 31. 

Video is the firm's fastest -grow- 
ing line. With 4,900 departments - 
up from 4,000 -video amounts to 
31% of revenues and is up 48.5% in 
sales from the August -to- October 
quarter a year ago. For all of the 
last fiscal year, video was up 117 %. 

Another contrast to the last re- 
cession, Handleman contends, is to- 
day's CD growth. At the time of the 
last recession, consumers were 
making the switch from 8 -track to 

cassette. Says Frank Hennessey, 
president and chief operating offi- 
cer, "CDs require a rebuilding of 
the consumer's library, whereas 
cassettes could be recorded directly 
from the LP." Handleman's CD 
sales for the second quarter were 
up 97.6% over the previous year. 

All the same, Handleman is re- 
viewing its business. These steps in- 
clude evaluating productivity and 
controlling the expenses of sales, 
general, and administrative activity; 
renewing emphasis on cash flow 
and improved collections of ac- 
counts receivable; and re- evaluating 

inventory levels. 
Such caution is understandable, 

says analyst Keith Benjamin of the 
Wall Street firm Silberberg, Rosen- 
thal & Co., who, though high on 
Handleman, says its stock is still 
"selling at around a 30% discount to 
the market average" because rack - 
jobber growth is regarded by inves- 
tors as slower than retail. 

Total sales were up 15.2% for the 
first six months of the fiscal year 
and 19.5% for the second quarter 
ending Oct. 31. This compares with 
a modest 9% rise for all of last year. 

(Continued on page 69) 

Musicland Tests Selected 
Albums 51.50 Above List 

BY CHRIS MORRIS 

LOS ANGELES An unprecedent- 
ed high in shelf pricing appears to 
have been reached with the Music- 
land Group's institution of a 
$10.49 tag for $8.98 list albums in 
isolated locations. 

Billboard has learned that at 
least one Musicland mall store, lo- 
cated in the Menlo Park Mall in 
central New Jersey, is selling a di- 
verse selection of $8.98 list titles 
at $10.49. The unit prices LPs over 
list in most categories. 

At the Menlo Park store, a num- 
ber of Beatles catalog titles and 
Lynyrd Skynyrd's "Gold And Plat- 
inum" carry the $10.49 tag. Eric 

Clapton's "Time Pieces," distrib- 
uted by PolyGram, and a number 
of Columbia's Elvis Costello titles 
are selling at the same level; while 
neither PolyGram nor CBS offer 
suggested retail prices, these ti- 
tles carry wholesale costs equiva- 
lent to or lower than those of $8.98 
list albums. 

A well -placed industry source 
indicates that the $10.49 price level 
is not restricted to a single outlet 
in the Musicland chain. 

The erosion of the list -pricing 
system, spurred by ever -growing 
wholesale prices on LPs, is 
thought to be the impetus behind 
Musicland's margin- expanding, 

(Continued on page 69) 

Jem, Harms Settlement Points To Country -Of -Sale Doctrine 

Accord Reached On Import Mechanicals 
BY IRV LICHTMAN 

NEW YORK As part of an agree- 
ment that apparently clears the air 
in a 1' /2- year -old mechanical -license 
battle between U.S. importers and 
music publishers, Jem Records will 
not appeal a decision issued in 
March by a federal court in New- 
ark, N.J. 

Groups representing both sides in 
the controversy express hope that 
the agreement will lead to accep- 
tance of a "country -of -sale doc- 
trine" in which importers would be 
required to pay mechanical fees 
only in the country where the re- 
cordings are put up for sale. 

The federal court, acting on a 
publisher's copyright -infringement 
suit against Jem, decided that pub- 
lishers had rights under Section 602 
of the U.S. Copyright Act to force 
importers to obtain a U.S. mechani- 
cal license on imported product be- 
fore its sale here. 

The suit, filed in June 1985, fol- 
lowed a period in which hundreds of 
importers were warned by letters 
from the Harry Fox Agency, which 
collects mechanical royalties for 
more than 5,000 publishers, that 
their failure to obtain licenses was a 
violation of law. 

In what was regarded as a test 
case, T.B. Harms charged that Jem 
had infringed on Harms' copyright 
of "01' Man River" with its importa- 

tion from New Zealand of a WEA 
album by Frank Sinatra containing 
that song. 

Importers were stung by the im- 
plications of the decision because of 
fears that it would devastate their 
businesses by making them pay two 
mechanical -license fees, one within 
the country of export and another in 
the U.S. 

The Jem decision not to pursue 
the appeal stems from an "amicable 
settlement" reached shortly before 
Thanksgiving Day by Jem, T.B. 
Harms, and the Harry Fox Agency. 

The settlement was announced 
Nov. 30 in a joint statement from Ed 
Murphy, president of the National 
Music Publishers' Assn., parent of 
the Fox agency; Jem vice president 
Ed Grossi; and Dean Kay, vice pres- 
ident and general manager of the 
Welk Music Group, of which T.B. 
Harms is a unit. According to the 
statement, procedures are to be es- 
tablished for Jem and other import- 
er members of the Recordings In- 
ternational Trade Committee to ap- 
ply for importation licenses through 
the Fox agency. 

Due to a mutual agreement 
among the parties, the statement 
does not go beyond the importers' 
agreement on procedures to comply 
with the law. But it has been 
learned that the settlement includes 
an unspecified monetary payment 
by Jem to T.B. Harms. Also, there 

are to be continuing efforts by the 
publishers to convince foreign me- 
chanical -rights groups to forgo li- 
censes at point of sale to the import- 
ers, while publishers here would act 
similarly for those companies that 
buy here for export abroad. 

NMPA's Murphy says the settle- 
ment with Jem and other RITC 
members sends a strong signal to 
foreign mechanical- rights groups 
that the U.S. law will be observed, 
creating what he calls a "great deal 
of pressure" to drop demands for 
mechanical licenses on goods meant 
for sale in the U.S. Murphy says he 
will meet with foreign mechanical - 
rights groups at MIDEM in Cannes, 
France, next month in an attempt to 
convince them it is in the best inter- 
ests of labels, publishers, and im- 
porters for mechanical licenses to 
be required only in the territory 
where the product is sold to the con- 
sumer. 

RITC, headed by Grossi, was 
formed in the aftermath of the fed- 
eral -court decision that went 
against Jem, which immediately ap- 
pealed the ruling. 

According to Grossi, RITC's 15 
members include 10 U.S. firms and 
five based in the U.K. Grossi says 
the basic decision by RITC to agree 
to a settlement was made during a 
meeting among members last Sep- 
tember in London. 
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Houston's `Whitney' Tops 5- Million -Sales Mark 

Floyd Album Goes Platinum In Nov. 
BY PAUL GREIN 

LOS ANGELES Whitney Hous- 
ton's "Whitney" was certified in 
November for sales of 5 million 
copies, making her the first act - 
male, female, or group -to top the 
5 million mark with its first two al- 
bums. Houston's 1985 debut re- 
lease, "Whitney Houston," was 
certified for U.S. sales of 8 million 
copies. 

Boston's 1976 debut album sold 

even better than Houston's -it 
was certified by the Recording In- 
dustry Assn. of America for sales 
of 9 million copies -but the band's 
1978 follow -up stopped at 4 million. 

By hitting 5 million, "Whitney" 
becomes one of the most success- 
ful follow -ups to a blockbuster al- 
bum. By comparison, Lionel Ri- 
chie's "Dancing On The Ceiling," 
his follow -up to the 10 million sell- 
er "Can't Slow Down," sold 4 mil- 
lion. Prince's "Around The World 

Picture This: Stars Adorn 
CD Collectibles In U.K. 

LONDON CBS U.K. has released 
four big -name picture compact disk 
albums in limited editions of 10,000 
copies each. The marketing ploy 
will be extended by the release of a 
picture CD single in January. 

The initial album batch features 
four hit titles: George Michael's 
"Faith" and Michael Jackson's 
"Bad," both on Epic, and Bruce 
Springsteen's "Tunnel Of Love" 
and Terence Trent D'Arby's "Intro- 
ducing The Hardline According To 
Terence Trent D'Arby." 

CBS /Epic marketing directors 
Alan Phillips and Jerry Turner say 
they regard the releases as "a ma- 
jor step forward in marketing CDs 

as a pop format. The CD picture 
disks are the ultimate collector's 
items." 

Says marketing division execu- 
tive Mark Williams: "Obviously 
we're aiming the launch package at 
the Christmas -gift market. The pic- 
ture disks are for real fans of the 
artists involved, and we're looking 
for repeat sales from customers 
who've already bought the titles." 

CBS will launch its CD single pic- 
ture disk campaign in January with 
a new title by D'Arby. The company 
has not decided how many copies 
will be included in the the limited 
edition. PETER JONES 

In A Day" follow -up to the 9 mil- 
lion seller "Purple Rain" moved 2 
million. 

Houston is only the sixth act to 
have back -to-back albums certified 
for sales of 5 million units. She fol- 
lows Simon & Garfunkel, Fleet- 
wood Mac, Billy Joel, Michael 
Jackson, and Madonna. 

Jackson is vying to become the 
first act to have three consecutive 
albums top the 5 million mark in 
U.S. sales. His new album, "Bad," 
was certified gold, platinum, dou- 
ble platinum, and triple platinum 
in November (Billboard, Nov. 14). 
Jackson's 1979 album, "Off The 
Wall," was certified at 5 million; 
his 1982 follow -up, "Thriller," 
topped 20 million domestically. 

"Bad" wasn't the only album to 
be certified gold and platinum si- 
multaneously in November. Pink 
Floyd's "A Momentary Lapse Of 
Reason" hit both certification lev- 
els Nov. 9. 

Rush's current album, "Hold 
Your Fire," was certified gold 
but -unlike such past hits as "Sig- 
nals" and "Grace Under Pres- 
sure" -was not simultaneously 
certified platinum. The group re- 
ceived some consolation as two 
catalog titles first released in 1981 
finally made it to platinum: "Mov- 
ing Pictures" and the double live 
album "Exit ... Stage Left." 

Kenny G's "Duotones" on Aris- 
ta was certified double platinum. 
It's the third contemporary jazz al- 

(Continued on page 67) 

IVE In Bid For Vista Home Video 
$38 Million Offer; Future Releases Part Of Deal 

NEW YORK International Video 
Entertainment has moved to ac- 
quire Vista Home Video for $38 mil- 
lion in short -term notes. 

If finalized, the agreement will 
give IVE the ancillary rights to a 
number of films produced by Vista 
Home Video's parent company, the 
Vista Organization. The films in- 
clude titles already marketed on vid- 
eocassette by Vista as well as fu- 
ture titles slated for theatrical re- 
lease by the company. 

According to sources at both com- 
panies, Vista is expected to accept 
the offer, which calls for the pay- 
ment to be made in installments in 
1988. 

Nick Santrizos, president and 
chief executive officer of Vista 
Home Video, makes no comment 
other than to acknowledge that IVE 
has issued a letter of intent to ac- 
quire the company. "Until we know 
anything further, it will be business 
as usual," says Santrizos. 

If Santrizos opts to remain with 
the firm, he will most likely have to 
relocate from Vista's office in New 
York to IVE's Newbury Park, 
Calif., headquarters. An IVE 
spokesman says there are no plans 
to establish a New York office. 

IVE's attempt to acquire Vista's 
home video arm comes on the heels 
of a lawsuit against Vista by Heron 
Communications, the parent compa- 
ny of Media Home Entertainment. 
Heron claims that Vista failed to 
make good on a deal for video rights 
to 11 films. Heron recently was de- 
nied a preliminary injunction that 

would have stopped any dealings by 
Vista and could have stalled IVE's 
proposed takeover of Vista Home 
Video. The case is still pending. 

Under the terms of the proposed 
acquisiton, IVE would land the 
rights to 12 movies: "Howling III," 
"Maid To Order," "Three For The 
Road," "Fright Night II," "Trading 
Hearts," "Pass The Ammo," 
"Nightflyers," "Leader Of The 
Band," "Rented Lips," "Dudes," 

"Remote Control," and "The Peni- 
tent." IVE would also have the 
rights to eight films currently in 
production as well as the right of 
first refusal to eight titles still on 
the drawing board. 

A spokesman for IVE says the 
deal is likely to position Vista's 
theatrical distribution company, 
New Century /Vista Film Co., as 
the vehicle to release IVE's fea- 
ture films. 

CBS /Fox Chief Sees Flat 
Future For Vid Rentals 

NEW YORK Despite an ever -ex- 
panding universe of VCR owners, 
the sales of cassettes priced for 
the rental market will remain flat 
for the remainder of the decade, 
according to James G. Fifield, 
president and CEO of CBS /Fox 
Video. 

Fifield's sobering prediction 
was a key element in his presenta- 
tion at the International Tape/ - 
Disc Assn. meeting Nov. 17. While 
Fifield said that product priced for 
the sell- through market is likely to 
continue to post dramatic gains, 
he noted that growth in the indus- 
try's core business -rental prod- 
uct -has slowed to a crawl. He 
went on to predict that by 1989 
sell -through unit volume will be al- 

most twice that of the rental mar- 
ket. 

Fifield called on suppliers to be- 
come more "proactive in market- 
ing strategies in order to enhance 
the growth of the business, partic- 
ularly rental." 

During his presentation, Fifield 
quoted figures culled from re- 
search conducted by CBS /Fox and 
a number of industry watchdogs: 

Total industry revenue will 
jump from $3.3 billion in 1987 to $4 
billion next year, with the majority 
of the growth corning from in- 
creased sell- through units carry- 
ing decreased prices and lower 
margins. 

The rental market has grown 
(Continued on page 73) 

NARAS Salute. Quincy Jones and Herb Alpert are honored by the Los Angeles 
chapter of NARAS in a ceremony in the Grand Ballroom of the Hollywood 
Roosevelt Hotel. Both also received honors from the city of Los Angeles and 
the state of California. Standing, from left, are Jones and Stix Hooper, president 
of the Los Angeles chapter of NARAS. Seated, from left, are Alpert and Jerry 
Moss, A &M Records chairman. 

EXECUTIVE TURNTABLE 

RECORD COMPANIES. Motown Industries in Los Angeles appoints Kenneth V. 
Northrup vice president of finance. He was corporate controller and trea- 
surer for Capitol Industries -EMI Inc. 

CBS Records International in New York promotes Julian Shapiro to di- 
rector of marketing and sales for the Columbia label and Lisa Kramer to 
director of marketing and sales for the Epic /Portrait /CBS Associated la- 
bels. Shapiro was director of media relations. Kramer was serving as prod- 
uct manager for CBS Records U.K. Sandy Sawotka is promoted from asso- 
ciate director to director of media relations and public information, CBS Re- 
cords International. Additionally, CBS Records U.K. makes the following 

NORTHRUP SHAPIRO KRAMER SAWOTKA 

appointments: Elyse Taylor as product manager; Terry Fellgate, trainee 
product manager; Mandy Beel, product promoter; and Steve Hodges, video 
manager. 

Elektra Records promotes Jim Davenport to Southeast regional director 
of top 40 promotion, based in Atlanta. He was local promotion marketing 
manager for that area. 

Capitol Industries -EMI in New York names Anne Yarmark director of 
human resources and administration. She was director of personnel and of- 
fice services at Arista Records. 

NOME VIDEO. CBS /Fox Video in New York makes the following promotions: 
Nick Neumann to director of marketing services, international; Dave Che - 
midlin, controller, consumer products division; and Jim Savage, director of 
program asset management. Neumann was director of analysis and re- 
search. Chemidlin was director of internal auditing. Savage was director of 
business analysis and forecasting. 

Sony Video Software appoints Jeff Rabinovitz sales manager of music 
accounts and names Steve Brecker and David Sobieraj product managers. 
Rabinovitz was national sales manager for Ingram Video. Brecker was na- 
tional manager of merchandising and sales promotion for MGM /UA Home 
Video. Sobieraj was vice president of Praxis Media. 

PRO AUDIO /VIDEO. Jeannette Petti is appointed sales representative for 
Sound -Arts Co., an Oakhurst, N.J.-based sound -recording and audiocas- 
sette- tape -duplications company. 

Telstar Video names Larry Peterson account executive for the New 
York area. He was with Chase Manhattan Bank. 

PUBLISHING. MCA Music Publishing promotes Gail Wooten to director of 
copyright and licensing in New York. She was director of synchronization 
licensing. Lynda Riheldaffer is named assistant director of copyright and 
licensing. She was upped from copyright and licensing supervisor. 

RELATED FIELDS. Debra Rosner is appointed vice president of New Image 
Public Relations in Los Angeles. She was head of her own firm, the Rosner 
Media Group. 

Evan Bogie is named talent coordinator for CBS -TV's "Top Of The Pops" 
program, based in Los Angeles. She will continue to work with Bands 
Across The Sea Management. 

Karen Johnson becomes executive director of the nonprofit Rock 
Against Drugs Foundation, based in Los Angeles. She joins from an exten- 
sive background in public relations. 
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As a pert:finning right organization, we offer 
our members professioidi services, and more: 

ASCAP is the 01-dy performing right organiza- 
tion in the USA whose Board of Directors 
is entirety made up of sfingwriters and music 
publishers. At ASGV, leacers ar'2 elected from the 
_membership )y the membership and represent 
only the ifiterests of songwriters and publishers 
and no other interests. And only at .ASCAP, can 
members have a. voice. Iry the democratic way, 

At ASW performances are surveyed in a 
system desiped by independent experts:, in 
conjunction with the LS, Bureau of the Census, 

and approved by a Federa! 
performances are similarly credited. There are 
no special deals, and no raw Cieais, either 
So you get what you deserve, - 

I-6UP is the pioneer ii protecting an 
securing die rights of iliusic creators- badil 
source licensing legi,slaiiou ir Congress, actively 
licensing more music users and negotiatin 
the best license tees for our members. 
liVèfight for youÉ r4gtits. 

There's an advantage to having profession- 
look after your professional interests. 
its he ASCAP 

ascopAmerican Society of Composers, Authors & Publist-ers 
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Few Biggie Albums Due In Early '88 
Labels To Focus On New, Midlevel Acts 

BY STEVE GETT 

NEW YORK The lean season is on 
the way. As usual, major labels have 
launched a barrage of front -line prod- 
uct during the fourth quarter, leav- 
ing slim pickings in terms of new su- 
perstar releases for the early part of 
1988. 

Still, retailers can expect more big - 
name product than emerged during 
the first couple of months of 1987, 
when Deep Purple and Foreigner's 
Lou Gramm were the only platinum - 
based acts to release albums. 

Scheduled to hit the stores in Janu- 
ary and February are new albums 

from Hall & Oates, Billy Ocean, Rob- 
ert Plant, AC /DC, Bob Dylan, Metal - 
lica, Julio Iglesias, Gregory Abbott, 
David Lee Roth, and Talking Heads. 

However, labels will basically kick 
off the new year by putting out al- 
bums from new, midlevel, and devel- 
oping acts in addition to continuing to 
work 1987 carry -over product. 

The thrust on heavy hitters during 
this year's final quarter has been 
stronger than ever, with new re- 
leases coming from superstars like 
Bruce Springsteen; George Michael; 
Sting; INXS; George Harrison; Dok- 
ken; Steve Winwood; Earth, Wind & 
Fire; Robbie Robertson; the Jets; Ma- 

Canada Ups Vidclip Reach 
As MuchMusic Goes Cable 

BY KIRK LaPOINTE 

HULL, Quebec The MuchMusic 
Network has been given permis- 
sion to move to basic cable service, 
broadening exposure of music vid- 
eo in Canada and potentially qua- 
drupling the network's million - 
plus subscriber base. 

The Canadian Radio- Television 
and Telecommunications Commis- 
sion, in a far -reaching decision 
Nov. 30 that created 10 new Cana- 
dian TV services, amended the 
MuchMusic license so it will no 
longer be carried strictly as a pay 
TV service. At the same time, it 

gave MuchMusic's owner, CHUM 
Ltd., and the Quebec -based Radio- 
mutuel broadcast chain a license 
for a French -language equivalent. 

The CRTC calls MuchMusic's 
contribution to Canadian music 
"significant" and says it is con- 
vinced that a larger audience base 
will make its "positive contribu- 
tion to the Canadian broadcasting 
system ... even greater." 

MuchMusic, under the new 
terms of its license, will have to 
broadcast 30% Canadian content in 
its videoclips. But it has been giv- 
en an important break in program - 

(Continued on page 69) 

Branigan Loses lawsuit 
NEW YORK Atlantic recording art- 
ist Laura Branigan lost her suit 
against her former manager, Susan 
Joseph, and a jury granted Joseph's 
counterclaim against Branigan Nov. 
30 in a federal court in Manhattan. 

After a six-day trial, the jury found 
that Joseph had not breached her 
five -year management contract with 
Branigan, which ended in May, or her 
fiduciary duty to the singer. The pan- 
el awarded $509,238.74 to Joseph in 
her counterclaim and also levied 
$100,000 in punitive damages against 
Laurence Kruteck, Branigan's hus- 
band and business manager. 

According to Robert W. Cinque, Jo- 
seph's attorney, the jurors found that 

Kruteck had induced Branigan to 
breach her contract with Joseph. He 
said it was very unusual for a jury to 
levy punitive damages against a third 
party such as Kruteck. "It requires a 
very high level of culpability for puni- 
tive damages," he commented. 

Branigan claimed in her suit that 
she had properly terminated her con- 
tract with Joseph because the latter 
had failed to fulfill her obligations 
under the agreement. One of the key 
issues was the use of $125,000 of 
Branigan's money for independent 
promotion of her records. Sidney 
Friedler, attorney for Branigan and 
Kruteck, contended at the trial that 

(Continued on page 69) 

Rights Groups Extend Rebate Deadline 

Juke operators Get A Break 
NEW YORK To spur compliance 
with the law, ASCAP, BMI, and SE- 
SAC have agreed to extend the pay- 
ment of 1987 compulsory license -fee 
rebates to all jukebox operators 
who register their jukeboxes during 
the 1987 calendar year as long as 
110,000 jukeboxes are registered by 
the end of the year. 

In 1985, the performance- rights 
groups and the Amusement And 
Music Operators Assn. reached a 
voluntary agreement that called for 
rebates of $3 per box for jukebox 
operators who properly registered 
within the statutory time period - 
provided compliance with the law 
improved and at least 110,000 boxes 

were registered. The deadline was 
usually Jan. 31. 

According to a joint announce- 
ment by ASCAP, BMI, and SESAC, 
many of the boxes registered this 
year were registered long after the 
Jan. 31 deadline, and thus their op- 
erators would have been denied re- 
bates. The rebate extension re- 
quires that the goal of 110,000 juke- 
boxes be reached by Dec. 31. 

The 1976 Copyright Act requires 
jukebox operators to register their 
boxes and pay a license fee to the 
U.S. Copyright Office in January of 
each year. The fee this year is $63 
per box. 

donna; Stevie Wonder; and the Pre- 
tenders. 

For the most part, labels have not 
wanted to hold back any of their su- 
perstar acts until the new year, de- 
spite the glut of fourth -quarter prod- 
uct. Instead, their thrust has been to 
hit the marketplace with a wave of 
potential blockbusters during the 
peak, holiday- season buying period. 

Two major releases just reaching 
the stores are the latest albums by 
Foreigner and the Eurythmics. At- 
lantic executives say they are not 
worried that releasing Foreigner's 
"Inside Information" so late in the 
season could have an adverse effect 
at either retail or radio. 

"We've done this before with For - 
(Continued on page 72) 

ZZ Top Cover -age. Billboard associate publisher Gene Smith presents Warner 
Bros. Records executives with a laminated plaque commemorating the six -page, 
wraparound, gatefold cover featuring ZZ Top that appeared on the Oct. 3 issue 
of the magazine, which included a special- issues section on the group. It was 
the first time a cover of that size had been used by Billboard. Pictured, from left, 
are Bob Merlis, vice president /publicity director; Jim Wagner, director of 
merchandising and advertising; Smith; Laurie Burke, advertising coordinator; and 
Adam Somers, vice president /director of creative services and operations. 

Michael Tops Singles Chart With `Faith'; 
Good And Bad News For Stevie Wonder 

GEORGE MICHAEL'S "Faith" jumps to No. 1 on 
the Hot 100, while his album of the same name leaps 
to No. 5 on the Top Pop Albums chart. Since no other 
album in the top 10 moved up this week, Michael's 
solo debut is considered an odds -on favorite to even- 
tually hit No. 1. 

This is Michael's second No. 1 single of the year, 
following a duet with Aretha Franklin, "(I Knew) 
You Were Waiting For Me," which topped the chart 
in April. Michael's solo hit "I Want Your Sex" 
peaked at No. 2 in Au- 
gust. 

Only one other art- 
ist- Madonna -has 
done as well with sin- 
gles this year. Like Mi- 
chael, she topped the 
chart twice -with 
"Open Your Heart" and 
"Who's That Girl" -and 
peaked at No. 2 with a 
third hit, "Causing A 
Commotion." But Ma- by Paul Grein 
donna also scored a fourth hit, "La Isla Bonita," 
which peaked at No. 4. 

Michael's "Faith" album took just four weeks to 
crack the top five, compared to 14 weeks for 
Wham!'s 1985 breakthrough album, "Make It Big." 

CHART 
BFAi 

with "Spies Like Us," John Lennon in March 1984 
with "Nobody Told Me," and Ringo Starr in April 
1975 with "No No Song." 

Eric Carmen's "Hungry Eyes" -the second hit 
from the No. 1 "Dirty Dancing" soundtrack -cracks 
the top 40 at No. 36. It's Carmen's 11th top 40 pop hit 
in a checkered career that has spanned more than 15 
years. Carmen earned four top 40 hits fronting the 
Raspberries on Capitol and five more as a solo artist 
on Arista. He scored his 10th top 40 hit two years ago 

on Geffen. The current 
hit is on RCA. Jimmy 
Ienner, executive pro- 
ducer of the "Dirty Danc- 
ing" soundtrack, also 
produced Carmen's early 
hits. 

Michael Bolton's 
"That's What Love Is All 
About" jumps five notch- 
es to No. 19 on the Hot 
100. It's Bolton's first top 
20 hit as an artist, but his 

second as a writer: He co-wrote Laura Branigan's 
"How Am I Supposed To Live Without You," which 
peaked at No. 12 in 1983. But here's the best part: Bol- 
ton has written recent singles for both Cher and her 
ex- husband Gregg Allman. Cher's "I Found Some- 
one" jumps seven notches to No. 57 this week; All - 
man's "Can't Keep Running" was a single earlier this 
year. 

Linda Ronstadt's all- Spanish album, "Canciones De 
Mi Padre," is the top new entry on this week's Top 
Pop Albums chart at No. 103. It's the highest -charting 
Spanish album since Julio Iglesias' "Julio" peaked at 
No. 32 in 1983. 

Elton John has two double albums climbing this 
week's chart, both of which feature "Candle In The 
Wind," his top 30 smash. "Live In Australia With The 
Melbourne Symphony Orhcestra" moves up one notch 
to No. 63, while "Goodbye Yellow Brick Road" re-en- 
ters the chart at No. 186. The Aussie album has sur- 
passed its original peak of No. 66, set in August. 

It's a good time for early '60s pop and r &b veterans 
on the Hot Black Singles chart. Wonder leads the way 
at No. 2, followed by Gladys Knight & the Pips at No. 
13, David Ruffin & Eddie Kendrick at No. 15, Smok- 
ey Robinson at No. 16, Dionne Warwick (with 
Kashif) at No. 20, and the Temptations at No. 24. 

WE GET LETTERS: Louis Iacueo of Covina, Calif., 
says Marvin Gaye's "Got To Give It Up "- though 
featured on the "Live At The London Palladium" al- 
bum -was actually cut in the studio. 

Mike Perini and Mike Zeiger of Ypsilanti, Mich., 
note that Noel's "Silent Morning" spent five weeks at 
No. 52 on the Hot 100. 

FAST FACTS: Stevie Wonder's "Skeletons" dips to 
No. 21 on the Hot 100 after peaking last week at No. 
19. That's the lowest that the first single from a 
Wonder album has charted since "Superwoman" 
from "Music Of My Mind" peaked at Ng. 33 in 1972. 
The first singles from Wonder's last nine albums 
cracked the top five. "Skeletons" ran into resistance 
from pop radio because of its hard r &b edge - 
though that edge didn't hurt such past Wonder hits 
as "Living For The City" and "Boogie On Reggae 
Woman." We should note that Wonder's "Charac- 
ters" album had a good second week anyway, jump- 
ing from No. 74 to No. 21 on the Top Pop Albums 
chart. 

Dusty Springfield returns to the Hot 100 for the 
first time in nearly 18 years as her collaboration 
with the Pet Shop Boys, "What Have I Done To De- 
serve This ?" blasts on at No. 60. Springfield first hit 
the chart in January 1964 -one week after the 
Beatles. Her chart discography -three top 10 hits, 
seven that made the top 30- doesn't begin to do jus- 
tice to her importance in pop history. Springfield 
was also featured on Richard Carpenter's "Some- 
thing In Your Eyes," a top 15 adult contemporary 
hit last month. 

George Harrison's "Got My Mind Set On You" 
jumps to No. 10 on the Hot 100, nearly 24 years after 
he landed his first top 10 hit with the Beatles' "I Want 
To Hold Your Hand." For the record, Paul McCart- 
ney was most recently in the top 10 in February 1986 
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