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DAT Units: All Dressed Up
But No Place To Go At GES

BY STEVEN DUPLER

LAS VEGAS Digital audlotape re-
corders were at once everywhere
and nowhere Jan. 7-10 at the Winter
Consumer Electronics Show here:

Almost every au-

dio hardware
CES maker had a DAT
machine on dis-

play, but the only
firms that are
committed to a
U.S. shipment
date in the first half of this year—
Kenwood, Clarion, and Ford Motor
Co.—plan to sell play-only units for
the car.

Marantz and Casio, two firms
that had previously said they would
ship non-Copycode-equipped DAT

GD Video Waits
For Marketing
By Record Gos.

BY DAVE DIMARTINO

REPORT

LAS VEGAS Almost one full year
after the announcement of compact

CES

disk video, the
hardware is for
sale, but the soft-
ware isn’t. This

point was under-
n[pn“l scored by CDV’s

low profile at the

Winter Consumer
Electronics Show here.

Indeed, only one major-label dis-
tribution network—WEA-—has an-
nounced concrete plans to release
specific CDV titles in the first quar-
ter of 1988. The five titles, by Ma-
donna, Donald Fagen, Randy New-

(Continued on page 83)

recorders in the first quarter, have
now withdrawn those plans. Casio
said it would attempt to test-market
a DAT recorder in one West Coast
and one East Coast U.S. city. Only
one other company, Harman Kar-
don, says it may begin selling a
DAT recorder here in June.
(Continued on page 79)

Most Acts Benefit From Lower Costs

CD Royalties On The Upswing

This story was prepared by Jean
Rosenbluth and Ken Terry in New
York.

NEW YORK With ompact disk
manufacturing costs decliring and
the format’s sales rising, the major
labels have been forced to ~e-evalu-

ate their CD-royalty formulas.
Whereas they once uniformly gave
the same royalties on LPs and CDs,
which usually carry a highar list
price than LPs, most labels are now
offering 75%-80% of the “full” CD
royalty—the amount calculated
when the artist’s regular rate s ap-

Meet Offers Rx For Aging Album Radio

BY KIM FREEMAN

FORT LAUDERDALE, Fla. Al-
bum radio can recover from its
“midlife crisis” by tuning into the
current trend of format fragmenta-
tion. That was the main message to
rock-programming clientele from

the Burkhart/Abrams/Douglas/El-
liott consulting firm Jurinz its an-
nual convention here Jan. 10-13.
For the second consecut ve year,
the consulting firm vrged a stron-
ger commitment to new artists,
with the emphasis placed this year
on giving more exposure -0 select

ADVERTISEMEMTS

new acts.

For some label promotior reps,
the convention was a time to call for
renewed respect for the format's
ability to sell a s gnificant number
of records and es:ablish artists’ ca-
reers. Simultaneously, the lab=1 ex-

(Continued on page 75)

In Rock and Roll, The Road is where legends are born. For the
Kinks, it's where their legend comes alive. One of the all-time
great bands continue to break new ground on The Road
(MCA-42107). Hear extraordinary Kinks classics like “Come
Dancing” and “Destroyer” performed live with more energy and
excitament than ever. And their great new studio track, “The
Road.” MCA Compact Discs, HiQ Cassettes, and Records.

*Hr Parader. March ‘88

MAKE YOUR DAY ...

WITH L.A. GUNS (834 144-1). True dity
deadists, a nasty, naughty, noxious notion of what an L.A. band
is all aboJt.* Their debut album on Vertigo/PclyGram is
exdloding at retail. L.A. GUNS. Not just an L.A. band anymcre.
Featuring *‘One More Reason.”

Produced by Jim Faraci.

plied to the CD’s list or wholesale
price—to many of their acts.

At least one company, Warner
Bros., is reportedly giving 100% of
the full rate to selected artists. By
comparison, CD royalties calculated
on the basis of black vinyl rates av-
erage about 65% of the full rate.

“There’s definitely a trend to-
ward higher CD royalties,” says El-
liot L. Hoffman, a partner in the
New York law firm of Beldock, Le-
vine and Hoffman. “The labels real-
ize they can’t offer the absurd for-
mulas they've been offering over
past years.”

Also contributing to the rise in—
and fluctuation of —CD royalty
rates is the fact that the most-fa-

(Continued on page 84)

U2, Jackson,
Emmylou Lead
Grammy Finals

BY JEAN ROSENBLUTH

NEW YORK The nominations for
the 30th annual Grammy Awards
carry a mixed message on the state
of rock music.

This is the first year that all five
of the acts nominated in the record-
of-the-year category have rock cre-
dentials. But for the first time since
the best-female-rock-vocal category
was introduced in 1979, there were
too few eligible entries for a sepa-
rate division,

The finalists in the record-of-the-
year category are Steve Winwood
(“Back In The High Life Again”),
U2 (“1 Still Haven’t Found What I'm
Looking For’’), Los Lobos (‘‘La

(Continued on page 75)
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Chris Jasper, the supertalent behind so many of
The Isleys’ and Isley, Jasper, Isley’s biggest hits (including
the No.1 “Caravan Of Love”}, makes a bold bid for
superstardom on his soulful debut album, “Superbad”
Featuring all new supersongs arranged, produced and
performed by Chris.

CHRI JASPER: SUPERBAD:
THE DEBUT SOLOALBUM.
HIT SINGLE AND VIDEO.

ON CBS ASSOCIATED RECORDS, CASSETTES AND COMPACT DISCS.
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SONY, WEA IN 3-INCH CD PROMO

With a $1 million cross promotion between Sony and WEA announced at
the Winter CES in Las Vegas, 3-inch compact disks are getting a major
marketing push. But many in the industry are confused and/or skeptical
about the format. Home entertainment editor Jim McCullaugh gets the
reactions of key executives. Page 6

Fall Arbs Show Album Rock, New Age Gaining
Radio has become more diverse, with classic rock, album rock, and the
Wave formats gaining in popularity. As always, the ever-changing whims
of the audience decide the station standings in the 1987 fall Arbitrons.
Radio editor Kim Freeman analyzes the numbers. Page 10

TIFFANY TREKS TO THE TOP
When 15-year-old Tiffany scored a chart-topping single with “l Think
We're Alone Now,” the world became her shopping mall. MCA’s unique
marketing strategy for the artist some are calling America’s sweetheart
has now resulted in a No. 1 album, too. Talent editor Steve Gett tells the
story. Page 24

Country Music Association Spotlight
Happy 30th birthday, CMA! BMI president and CEO Frances Preston,
ASCAP Southern executive director Connie Bradley, and SESAC chair-
man and president Alice H. Prager offer their perspectives on CMA'’s first

30 years. Follows page 44
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Sell-Through Titlés In The Spotlight
Demand Strong For Video Bargains

This story was prepared by Dave
DiMartino, Al Stewart, and Jim
McCullaugh.

LAS VEGAS Can brisk video sell-
through compensate for a flat
19887 How will

video hardware

fare in the face

of rising prices

n[p“m and falling de-
These were the

key questions facing video hard-
ware and software companies at
the Winter Consumer Electronics
Show here Jan. 7- 10.

rental picture in
mand?
Though the presence of prere-

corded video was limited to a hand-
ful of suppliers mostly offering
product priced under $10, the mes-
sage heard at seminars and work-
shops suggested an uneasiness
about the immediate future of the
category.

Suppliers marketing A titles
were clearly frustrated by stag-
nant sales and continue to point to
pay-per-view as an increasingly via-
ble supplement to home video. On
the sell-through side, suppliers
questioned whether such gains
would offset the flat rental market.

Some clearly saw sell-through
as the answer to video woes.

“It’s a hell of an opportunity,”
said Rand Bleimiester, executive

BY AL STEWART

NEW YORK The move into VHS
does not mean hara-kiri for Beta,
according to Sony Corp., the devel-
oper and leading purveyor of the
format. :

Instead, the company maintains
that the VHS machines it intends
to market will complement an al-
ready diverse product line while
reflecting the realities of the soft-
ware market. Nevertheless, video
dealers who stock Beta software
question the company’s long-term
commitment to the format and ap-

Sony Adds VHS Line, But
Says It Won't Quit Beta

pear concerned over the prospects
of getting new releases in Beta.
“People are making an easy con-
clusion—that Sony is abandoning
Beta. That is not correct,” says
Shin Takagi, president of the con-
sumer-video-products division. “In
our present line, there is one area
that is not covered. That is the
play back of [prerecorded] VHS
software. Unfortunately Beta
software is getting less and less
[popular].”
Though Sony had said in the
past that it has no interest in pro-
(Continued on page 79)

president of Nelson Home Video,
when asked about sell-through
during a panel discussion. ‘“‘For
video specialty stores, there is an
excellent opportunity in 1988 to es-
tablish sell-through.”

Bleimiester said there are three
components needed to accelerate
the industry’s level of sell-
through: broad distribution, a
more aggressive approach by vid-
eo stores, and a willingness to es-
tablish sell-through year round in-
stead of just during the holiday
season.

Almost all of the prerecorded-
video activity here was skewed to-
ward mass merchants shopping
for bargain-priced cassettes. “‘Peo-
ple here are looking for better pro-
grams, but programs that are af-
fordable,” said Jeff Baker, vice
president, national account sales
for Goodtimes Home Video.
“There are a lot of people who
don’t want to spend $39.95 on a
workout program, for example.
And that’s why we're here offer-
ing five workout tapes for $9.95
each.”

Prism president Barry Collier,
whose firm held meetings at a ho-
tel suite rather than have a floor
presence, said he found the show
quite “productive” and well timed
for the mass-merchant side of the
business because of low post-
Christmas inventory levels. He
said he was able to fashion several
spring and summer promotions as
well as a back-to-school promotion
with a number of large accounts.

On the hardware front, CES at-
tendees mainly glimpsed more of

(Continued on page 81)

CONVENTION
CAPSULES

SOON, MAYBE NOT tomorrow:
The Winter Consumer Electronics
Show in Las Vegas had a lot of tan-
talizing “better mousetrap” audio

and video innovations to demon-
strate, but most still have hurdles to
overcome. One,
Super-VHS, suf-
CEs fers from relue-
tance to feed it
prerecorded soft-
“[F"HT ware; another,
digital audiotape,
is ready to roll,
but copyright matters are holding it
up. Still another, high-definition
television, which offers unsur-
passed picture detail, is a long way
off for many other reasons. Per-
haps a real lesson Winter CES
taught has to do with the “better
mousetrap” in an age of rapid-yet-
dramatic refinement of existing
home entertainment technologies.
Many consumers may hold off buy-
ing new technology in the fear that
“new and better” is just around the
corner.

WAYMAN’S MATH: Although
some suggest a “horror” of Winter
CES attendance as low as 40% be-
low the 100,000 or so who normally
are on hand, EIA’s now-retired se-
nior vice president (but continuing
spokesman) Jack Wayman says it
wasn't so. “We mail out 107,000 reg-

istration badges and register about
7,000 at the show itself. We then de-
duct 17% for no shows.” That comes
to a shade under 100,000. But don’t
tell that to CES veterans or Las Ve-
gas cab drivers. Either way, the Na-
tional Assn. of Recording Mer-
chandisers and Video Software
Dealers Assn. attendees, accus-
tomed to conventions with 2,000 to

4,000 people on hand, might still
marvel at the crowds drawn to the
June and January CES extravagan-
7as.

I.OOKING AHEAD TO THE past:
TDK has lots of new blank tape for-
mulations, including a DAT tape, to
let retailers know about. So it held a

(Continued on page 81)

BY JIM McCULLAUGH

LAS VEGAS The Electronies In-
dustry Assn. is projecting total
compact-disk-player sales of 4 mil-
lion units this year, a 27% increase
over last year’s 3.3. million.

Such sales would push the CD-
hardware uni-
verse of U.S.
CEs consumers past
the 10-million-
unit mark by
n[pnm year’s end,
meaning CD
hardware would

penetrate 8% of all U.S. homes.
The estimate was disclosed here
during the Consumer Electronic
Show’s biannual session on out-
looks for the electronics industry.

EIA Predicts GD Player
Sales Will Hit 4 Mil In ‘88

Despite U.S. trade and budget
problems and a 12-month decline
in the yen/dollar exchange rate,
total factory sales of consumer
electronics products in the U.S.
reached the $30.7 billion plateau in
1987, up from $29.6 billion in 1986,
according to keynote speaker
Frank Myers, EIA group vice
president. An additional increase
of $1.5 billion is expected for 1988.

“A good many experts—mostly
those who focus primarily on sta-
tistics, trends, and theories—had
suggested this kind of drop [in the
exchange rate] would be disas-
trous to our industry,” said My-
ers, president of Arvin Electron-
ics. “We may have a problem or
two, but $30 billion and growing

(Continued on page 79)
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Indie Labels, Publishers Beef Up Cannes Confab

U.S. Surge In MIDEM Participation

This story was prepared by Ken
Terry in New York and Mike
Hennessey in London.

NEW YORK U.S. participation in
the upcoming MIDEM music fair
Jan. 24-29 in Cannes, France, will
probably be up this year, judging by
preregistration figures provided 10
days before the convention.

According to Perard Associates,
the U.S. representative of MIDEM,
113 U.S. companies have registered
as nonexhibitors and 24 as exhibi-
tors. At the same time last year,
there were only about 80 U.S. non-
exhibitors and about 10 exhibitors,
says Liliane Vitale of Perard.

Among the exhibits this year will
be stands taken by four groups of
companies: 16 U.S. independents,
four Texas companies, four Chicago
firms, and five concerns from Ten-
nessee. It will be the second year in
a row for the indie and Texas
stands.

Vitale estimates that 460-470 peo-
ple from the U.S. music business
have registered for MIDEM so far,
and she expects the total to rise to
600 or more.

Overall, more than 7,000 partici-
pants are expected at the 22nd an-
nual MIDEM gathering, represent-
ing a wide spectrum of music and
associated industries.

According to Xavier Roy, MI-
DEM'’s joint managing director, ex-
hibit space in the new Palais des
Festivals is sold out.

The surge in U.S. participation

seems related to two phenomena:
the expansion of indie-recording ac-
tivity and the recent shake-ups in
music publishing. Among those
shake-ups are the merger of Chap-
pell and Warner Bros. Music; the
move of former Chappell U.S. head
Irwin Robinson to Screen Gems-
EMI Music; the appointment of an-
other ex-Chappell executive, Nick

Firth, to head of BMG Music; and
the establishment of SBK Enter-
tainment as a major player on the
scene.

“From the publishing standpoint,
due to the numerous changes in
publishing in 1987, MIDEM will be
quite exciting,” comments music-
business attorney Lee Phillips, a

(Continued on page 82)

BY MIKE HENNESSEY

LONDON Artists touring the
U.K. who seek to minimize income-
tax payments to the Inland Reve-
nue by submitting tour expenses to
be set against their tax may find
their claims rejected if they have
not paid any taxes on their earnings
in previous years.

Under British tax law, the Inland
Revenue authorities can theoreti-
cally go back as far as 1945 to re-
cover taxes unpaid by foreign art-
ists touring in the U.K.—a prospect
that could involve major acts in tax
liabilities running into millions of
dollars.

This hidden pitfall in the British
withholding-tax law will be exam-
ined during the “Music Money Mat-

U.K. Act Tax Bite To Be
Issue At MIDEM Seminar

ters '88” seminar being staged by
the Arthur Young company at
MIDEM in Cannes, France, Jan. 26.

Commenting on the withholding
tax problem, Eric Longley of the
Arthur Young Entertainment
Group says: “In its concern to deal
with the future implications of the
withholding tax, the record indus-
try has not been considering the
retrospective possibilities.

“We have been encouraging tour-
ing artists to submit an expenses
budget up front when they tour this
country so that their costs can be
set against their earnings in ad-
vance, and they therefore are as-
sessed only on their net income.

“But the Inland Revenue is now
saying in some cases that because

(Continued on page 82)

Enigma To Buy Jem Labels, Distributorship
$2 Million Deal Excludes Vid Subsidiary, U.K. Label

BY CHRIS MORRIS

LOS ANGELES Enigma Enter-
tainment Corp. of El Segundo,
Calif., has signed a letter of intent
to acquire the majority of the assets
of distributor/label group Jem Rec-
ords Inc. of South Plainfield, N.J.
According to Enigma president
Wesley Hein, the price of the pur-

chase “should be around $2 mil-
lion.”

Upon finalization of the deal,
Enigma will acquire Jem'’s five rec-
ord labels—Passport, Passport
Jazz, PVC, Audion, and Paradox—
and the Jem distributorship, with
warehouses in South Plainfield and
Reseda, Calif.

“Enigma is buying substantially

NEW YORK With president and
chief executive officer Walter Yet-
nikoff’s assurances that the
“new’’ CBS Records will “look and
operate much as we did in the
past,” the label’s management
team has been set in place.

Under terms of the deal, Yetni-
koff notes in a Jan. 8 memo to the
label’s staffers, the company will
be organized as a separate corpo-
ration, with officers and appoint-
ments as follows:

Norio Ohga, president and CEO
of Sony, is chairman of the board.
The four other members of the
board of directors are Yetnikoff;
Akio Morita, chairman of Sony;
Michael P. Schulhoff, vice chair-
man of Sony Corp. of America;
and Dr. Frank Stanton, president
emeritus of CBS Inc.

In turn, the board has elected a
12-member group of executive of-
ficers: Yetnikoff; Seymour Gar-

GBS Management Set

tenberg, executive vice president;
Cornelius Keating, senior VP, di-
rect marketing; Al Teller (presi-
dent, CBS Records), VP; Bob Sum-
mer (president, CBS Records In-
ternational), VP; Richard Wolter
(president, Columbia House), VP;
Bob Altshuler, VP, press and pub-
lic affairs; Frank Calamita, VP,
personnel; David H. Taylor, VP/
general counsel; H. LeBaron Tay-
lor, VP, divisional affairs; Paul Vi-
tale, VP/controller; and Laurence
Krackov, treasurer. In addition,
David Johnson serves as secretary
of the board.

Yetnikoff has also appointed
the following nonexecutive offi-
cers: Frank Crimmins, VP/direc-
tor of taxes, reporting to Garten-
berg; Edward Moore, VP, person-
nel and employee benefits,
reporting to Calamita; and Lau-
rence Rubin, VP, personnel, poli-

(Continued on page 85)

all of the U.S. assets relating to
[Jem’s] record operation,” Hein
says.

Jem president Marty Scott calls
the arrangement “almost like a
mini-WEA situation.” Enigma al-
ready operates the Enigma, Rest-
less, Intima, Synthicide, and Medu-
sa labels.

Not included in the acquisition
are Jem Communications Inc.,
Jem’s 90%-owned video subsidiary,
and Pacific Records PLC, the com-
pany’s 77%-owned English label.

The sale, expected to be finalized
by February or March, is subject to
the approval of Jem’s shareholders.
The company’s officers—Scott, vice
president Ed Grossi, and treasurer
Jeffrey Tenenbaum—control 60% of
Jem’s stock.

Scott, who co-founded the compa-
ny with Grossi and Tenenbaum in
1970 while the trio were still in col-
lege, will join Enigma in an execu-
tive post following the sale.

“The remaining senior officers of
Jem will embark on the launch of
Jem Communications product,”
says Scott.

Concerning the future of Jem’s
English arm, Scott will only say,
“Pacific’s role is currently under
consideration.”

With regard to the fate of Jem’s
importing business, Hein says, “We
plan on being active in importing be-
cause it is an important way to in-
troduce new artists in the U.S.”

Hein acknowledges, however,
that the court decision in the T.B.

(Continued on page 85)

Gwen | Fall In Love. Gwen Guthrie signs an exclusive contract with Warner
Bros. Records, which will release her upcoming *‘Lifeline” album. Pictured, from
left, are Oscar Fields, vice president, black music sales; Mo Ostin, board
chairman; Guthrie; Lenny Waronker, president; Ernie Singleton, vice president,
black music marketing; and Bob Caviano, Guthrie's manager.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Arista Records in New York promotes Sean Coakley to
vice president of album promotion and Rick Bisceglia to vice president of
pop promotion. Coakley was senior director of album promotion. Bisceglia
was senior director of national pop promotion. Denis Venturino becomes
manager of financial analysis for the label. He was upped from senior fi-
nancial analysis.

Patti Conte is appointed vice president of press and publicity for EMI-
Manhattan Records in New York. She was director of media relations for

A8 -
b |

BISCEGLIA

COAKLEY WASHINGTON
Atlantic Records.

In a restructuring of its black music division, MCA Records in Los Ange-
les makes the following appointments: Louil Silas as senior vice president
of a&r/artist development, black music; A.D. Washington, director of na-
tional promotion; Ron White, national field promotion director; Mike Hal-
ley, national field promotion co-director/East Coast; Sara Melendez, na-
tional marketing director; and Beverly Lias, national administrative direc-
tor of promotion. Silas was vice president of a&r, black music for the label.
Washington was upped from national field promotion director, based in
Dallas. White was upped from black music regional representative for the
mid-Atlantic states. Halley was upped from regional representative for the
Northeast area. Melendez was upped from regional promotion manager/
West Coast. Also, MCA appoints Alan Wolsky regional credit manager for
the Northeast area.

Bob Jones resigns as executive director of press and artist relations for
Motown in Los Angeles. He joins MJJ Productions, artist Michael Jackson’s
company, as vice president of communications.

PolyGram Records in New York promotes Patricia Drosins to vice presi-
dent of advertising and creative services. She was senior director for that

DROSINS

area.

Slash Records in Los Angeles names Matt Wallace as an in-house pro-
ducer and Jason Luckett as director of a&r. Wallace owned and operated
Dangerous Rhythm Studios in Oakland, Calif. Luckett was with Warner
Bros.” a&r department.

Marilu Windvand is promoted to director of packaging and preproduc-
tion for Atlantic Records in New York. She was manager of preproduction
and product research. Additionally, Linda Pina is elevated to administra-
tive assistant in Atlantic’s a&r administration department.

Important Records in New York appoints Phil Blume national sales man-
ager. He was sales manager of Jem Records.

Ray Caviano is named national director of dance music/special projects
for Sleeping Bag/Fresh Records in New York. He joins from an extensive
background in the dance/black/urban field, having held various positions
at TK Records, Warner Bros., and Atlantic.

Dunhill Compact Classics in Northridge, Calif., appoints Lou Verzola
vice president and general manager. He was head of his own music consult-
ing firm.

(Continued on page 78)
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Century Plaza Hotel Los Angeles

PRODUC’IC'}PRESENTATIONS BY
CEMA

CBS RECORDS KYC.
COLUMBIA * EPIC/PORTRAIT/ICBS ASSOCIATED
CBS MASTERWORKS * CHRYSALIS

MCA and MOTOWN
POLYGRAM
RCA * A&M + ARISTA DISTRIBUTION
WARNER/ELEKTRA/ATLANTIC CORPORATION

FABULOUS
OPENING NIGHT

Dinner and Show
“Meet the Artists”
Cocktail Reception

Take home
a Polaroid shot with
past—present—future
recording artists
especially there

DiCk Clark to meet “YOU"”

Dick Clark presents a Retrospective *““Thirty Years of Music:
Thirty Years of NARM”
Listen and Dance to THE JETS courtesy of MCA Records

1987 BEST SELLER =
AWARDS BANQUET |

SCHOLARSHIP .
FOUNDATION DINNER |

Featuring performances by
Arista recording artists
Kenny G and Barry Manilow Barr

DYNAMITE Manilcy,
BUSINESS SESSIONS

SPECIAL EVENTS
SEMINARS
EXHIBIT AREA

A SPECIAL PROGRAM for
SPOUSES, FRIENDS, COMPANIONS

Kenny

v lam [ a Member

March 11-14

' SEND ME INFORMATION!

Name

1+  Company
)

i Address
' .

o City

j Phone ()

[ not a Member

lam a [ Retailer [0 Wholesaler

[ Indie Label [J Other ]
PLEASE SPECIFY

! Return Coupon to:

National Association of Recording Merchandisers

: 3 Eve Drive, Suite 307 Marlton, NJ 08053  (609) 596-2221
1
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Sony, WEA Plan Mini-CD Promo

3-Inch Gets Boost, But What’s In Store?

BY JIM McCULLAUGH

LOS ANGELES Despite a $1 mil-
lion cross promotion between Sony
and WEA to push the 3-inch com-
pact disk configuration, specific
WEA plans concerning commereial
availability of the configuration re-
main hazy.

WEA'’s software giveaways dur-
ing the four-month, spring-launch
relationship—the CD-3 promotion
revealed at the Winter Consumer
Electronics Show—are limited to
promotional samplers.

Still at issue for commercial pur-
poses are repertoire, pricing, pack-

aging—and even the word “single”
to describe the 20-minute configura-
tion.

To date, only specialty labels such
as Delos, Dunhill, and Rykodisc
have commercially tested the for-
mat in the U.S.

A number of major labels, includ-
ing Warner Bros., CBS, A&M, Mo-
town, and Chrysalis have issued 3-
inch CD promotional singles in the
U.S,; in the UK., A&M has already
marketed 3-inch CD singles (Bill-
board, Nov. 28).

Russ Bach, executive vice presi-
dent of WEA, says talks among the
WEA labels will commence in sever-

38 Woes Force Canadian CD
Plant To Gut Its Work Force

BY KIRK LaPOINTE

OTTAWA Praxis Technologies
Corp. has dismissed 16 staffers and
laid off 14 others as part of new re-
trenchment moves by the troubled
compact disk plant that could accel-
erate the creation of a joint venture
or merger with another company.

The 16 dismissals involve posi-
tions that have been eliminated,
while the layoffs involve positions
that may be revived at some future
time.

The company, now operating with
a staff of 63, says it is “continuing

to suffer losses as a result of com-
petitive market conditions leading
to lower prices of compact disks at
the manufacturer level and a contin-
uation of lower-than-anticipated de-
mand for compact disks.” As a re-
sult, says Praxis president Michael
Sifton, the Toronto-area company is
“open for discussions” that could in-
clude joint efforts and even equity
positions for Canadian or foreign in-
vestors.

Tony Tuxford, the company’s
chief operating officer, says talks
have been under way for three

(Continued on page 84)

300 Titles To Be Released In 88

Laserdisks Polish Image

NEW YORK Image Entertain-
ment’s ability to secure exclusive
videodisk agreements with seven
important suppliers promises to re-
shape the laserdisk landscape.

The company, which released
only 60 laserdisk titles in 1987, is
poised to release some 300 titles this
year. The surge in product positions
Image as a formidable competitor
for Pioneer’s Laserdisc Corp. of
America, the company that domi-
nates the laserdisk market.

During 1988, Image has the laser-
disk rights to all product released
by Lorimar Home Video, Media

Home Entertainment, Orion Home
Video, Tri-Star Video, Virgin Vision,
New World Entertainment, and
Vestron Video. In addition, the com-
pany took advantage of the recent
Consumer Electronics Show in Las
Vegas to display a combination com-
pact disk-laserdisk-CDV player, the
Image D-3.

The combo player is reportedly
being produced for Image by Ya-
maha and will have a list price of
$799. The laserdisks themselves are
expected to retail for under $40.

“Image’s involvement will make a

(Continued on page 85)

BY DAVE DIMARTINO

LOS ANGELES Strong opposi-
tion from a coalition of studio own-
ers and broadcasters to a planned
route for the city’s Metro Rail sub-
way system has resulted in a pro-
posed route change that officials
say would end most of the group’s
objections.

The newly proposed route, an-
nounced here Jan. 7 at a Southern
California Rapid Transit District
board meeting, would bypass the
conglomeration of recording and
broadcast studios located on Hol-

L.A. Metro Route Changed
After Protests By Studios

lywood’s Sunset Boulevard. Those
studios, which united in July to
form the Sunset Boulevard Coali-
tion, have contended that the pre-
viously announced Sunset route
would irreparably harm their busi-
nesses and force major relocations
(Billboard, Dec. 26).

Plans for the new Metro Rail
route call for both elevated con-
struction on Sunset and under-
ground work on nearby Holly-
wood Boulevard—where the coali-
tion had suggested the route be in
the first place.

(Continued on page 85)

al weeks to “discuss where we go in
the future with CD-3 commerecially.

““We have to do some creative
thinking about what should go on a
CD-3,” says Bach. “Maybe it should
be a new type of product. Maybe it’s
the right carrier for what Arista
had previously discussed as the en-
hanced-cassette single.”

Beyond that, says Bach, “We
have to get to the dealer and talk
about packaging. Unless that’s
unanimous, CD-3 will never live.
That needs to be resolved by [the
National Assn. of Recording Mer-
chandisers]. Pricing, of course, will
depend on what we do with it.”

Pink Plaque. Members of Pink Floyd accept an award marking the overseas
sales of more than 1 million units of their ‘“‘Momentary Lapse Of Reason’ album.
Pictured, from left, are Steve O’Rourke, Pink Floyd manager; Nick Mason, band
member; David Gilmour, band member; Steve Margo, U.K. executive controlier,
EMI international marketing division; and Rick Wright, band member.

(Continued on page 82)

TIFFANY this week becomes the first teenager to
reach No. 1 on the Top Pop Albums chart in nearly
25 years. The 16-year-old, from Norwalk, Calif., is
the first teen star to land a No. 1 album since Stevie
Wonder, who was 13 when he topped the chart in
1963 with “Little Stevie Wonder/The 12 Year Old
Genius.” (Never trust album titles!)

Only one other teen star—Ricky Nelson—has
topped the pop album chart in the rock era. The late
singer scored in 1958—when he was 17—with

Teen Tiffany’s Alone Now At The Top:
Jackson Scores 7th No. 1 Of The "80s

the first female teen
star to land a No. 1 al-
bum. Brenda Lee’s high-
est-charting album,
“This Is ... Brenda,”
peaked at No. 4 in
1960—when she, too,
was 16.

“Ricky.”

This makes Tiffany
o Sl R T s,
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Tiffany is probably a

week away from match-
ing another of Lee’s rec-
ords—she’ll become the second female teen star to
land back-to-back No. 1 singles. Lee did it in 1960
with “I'm Sorry” and “I Want To Be Wanted.” Tif-
fany hit No. 1 in November with “I Think We’re
Alone Now’’ and this week jumps to No. 3 with
“Could’ve Been.”

But Tiffany’s singles success is less startling than
the tremendous acceptance of her album, which is
headed for triple platinum. In the rock era, many
teen stars have scored smash singles, but few have
landed blockbuster albums.

“Tiffany” is MCA’s fifth No. 1 album in less than
three years. It follows the “Beverly Hills Cop” and
“Miami Vice” soundtracks, Patti LaBelle’s “Winner
In You,” and Boston’s “Third Stage.” Prior to this
flurry of hits, the label hadn’t topped the pop album
chart in nearly a decade.

MICHAEL JACKSON this week pulls ahead of Ma-

most No. 1 pop hits so far in the '80s. “The Way You
Make Me Feel” is Jackson’s seventh No. 1 of this
decade, whereas Madonna and Houston have each
logged six. Of course, Jackson had a big head start:
He landed his first No. 1 hit of the decade (“Rock
With You”) in January 1980, while Madonna didn’t
get her first until December 1984 and Houston
didn’t start her streak until October 1985.

This is the third No. 1 single from Jackson’s for-
mer No. 1 album ‘““Bad.” Jackson is the third artist in
the past 10 years to land back-to-back No. 1 albums
that each generated three No. 1 singles. The others:
Houston and the Bee Gees.

“The Way You Make Me Feel” is the 13th No. 1 hit
of Jackson’s career, a total topped by only six artists
in the rock era: Paul McCartney (29), George Harri-
son (23), John Lennon (22), Ringo Starr (22), Elvis
Presley (18), and Diana Ross (18).

by Paul Grein

donna and Whitney Houston as the artist with the’

“Feel” is the 10th No. 1 hit for producer Quinecy
Jones. Q landed one No. 1 in the ’60s (Lesley Gore’s
“It’s My Party”’) and one in the *70s (Jackson’s
“Don’t Stop Till You Get Enough”), but he’s really
hit his stride in the '80s, chalking up eight No. 1 hits.

FAST FACTS: Randy Travis’ “Always And Forev-
er” this week becomes the longest-running No. 1 al-
bum in the 24-year history of the Top Country Al-
bums chart. The platinum smash tops that chart for
the 29th week, which
beats Alabama’s old rec-
ord of 28 weeks, set in
1982. Runners-up: Ala-
bama’s ‘“‘Feels So Right”
(27 weeks), Kenny Rog-
ers’ “Kenny” (24), Rog-
ers’ “The Gambler” (23),
Willie Nelson’s “Always
On My Mind” (22), Ala-
bama’s ‘“The Closer You
Get” (21), and Charlie
Rich’s “Behind Closed

Doors’ (21).

Gladys Knight & the Pips’ “Love Overboard”
bumps Michael Jackson’s “The Way You Make Me
Feel” from No. 1 on the Hot Black Singles chart. It’s
the second time that the veteran group has done this
to the poor kid. Knight & the Pips’ last No. 1 black
hit, “‘Save The Overtime For Me,” booted Jackson’s
“Beat It” from the top spot in May 1983. We’re hap-
py to report that “Love Overboard” is doing much
better in the crossover wars than “Overtime” did.
“Overboard” leaps to No. 52 on this week’s Hot 100,
whereas “Overtime” petered out at No. 66. This is
the second No. 1 black hit in the past five months for
producer/writers Reggie & Vincent Calloway, fol-
lowing Levert’s “Casanova.”

WE GET LETTERS: Jeff Bayer of Cincinnati notes
that the second (or even third) singles from John
Cougar Mellencamp’s last five albums have climbed
higher on the Hot 100 than the first singles from
those records. This tells us one of two things: The
people who pick Mellencamp’s first singles either
“don’t know sure-fire hits when they hear them or
they purposely hold back the big ones (“‘Ain’t Even
Done With The Night,” “Jack And Diane,” “Pink
Houses,” “Rock In The U.S.A.,”” “Cherry Bomb”)
for down the line.

Don Beckman of Spokane, Wash., notes that No-
el’s “Silent Morning,” which peaked at No. 47 and
drops off the Hot 100 this issue after 22 weeks, is
the third single in the past two years to spend 20 or
more weeks on the chart without cracking the top
40. It follows the Talking Heads’ “And She Was”
and Lisa Lisa & Cult Jam’s ““Can You Feel The
Beat.”

And John Fishel of Jacobus, Pa., has an addition
to our recent item on hits with phone numbers as ti-
tles. He adds City Boy’s “5.7.0.5.,”’ from 1978
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“Lyndon, why did you name your
daughter Linda Bird?"

‘“Because Linda Dog would have been
too cruel. (Woof) Easy, girl!

You know, if you pick 'em up by the
gars, it doesn’t hurt 'em as much’

Is it Ho Chi Minh that looks like
Solonel Sanders, or am I crazy?

‘“Here’s our first guest, Mr. Leo.

Nice to have you back on the show’’
“Thank you, Adrian. You know,

coing fashion for the Army is an
reradible thing, but today I'd like to
talk about the enemy and what
thay're wearing. They're wearing black.
You can fight in the jungle in it,

and at night put on some pearls and
you're ready for formal wear.

This says it all to me. It says I can
fight, or I can just lay around”’

GOOD
MORNING,
VIEINAM

L
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Retailers Can Improve Operations

GOOD SALES DON'T DEPEND ON HUGE HITS

BY DAVID STEFFEN

In a December issue of Billboard,
record retailers complained, “We
don’t have a traffic builder.” What a
disappointing consensus—and
worse, what does it say about rec-
ord retailing today? ]

If this industry simply sits and
waits for the next “Control” by Ja-
net Jackson or “Thriller” by Mi-
chael Jackson or another live Bruce
Springsteen boxed set, it can easily
continue to explain away retail sales
that ““aren’t up to expectations.”
It’s a prologue for “The Decline Of
The Music Industry”’—not a book,
not a movie, but a consequence in
the making.

I'm not preaching gloom and
doom. I’'m not hoping to infuriate re-
tailers, indict all retail-management
practices, or condemn the quality of
every company’s operation. I am
writing to encourage retailers to
look inside their own businesses be-
fore they cast blame on the labels.

Record companies are just as un-
happy as some dealers are about
what appears to be “a lack of block-
buster releases.” We like blockbust-
ers just as much as retailers do.
However, there’s more to success-
ful selling than simply releasing the
next superstar album. And there’s
more to the management of compa-
nies, including labels and retail op-
erations, than simply planning. One
must consider how those plans are
being implemented.

During the Christmas selling sea-
son, for example, I visited a number
of record stores around the country,
and I noticed that many of them
were dirty. Regular retail custom-
ers may not object to a store that
looks dirty, but the occasional cus-
tomer and the Christmas-gift buyer
might.

I saw one store that had boxes
stacked in various places on the sell-
ing floor, packing materials on ev-

‘GARBAGE IN, GARBAGE OUT'

One factor not addressed in John
Quinn’s recent Commentary on com-
pact disk pricing (Billboard, Dec. 12)
is that of quality. While most audio-
philes regard CDs as a breakthrough
in sound reproduction, the “garbage-
in-garbage-out” principle still applies.

By that, I refer to the practices of
converting stereo to mono on some
CDs and of transferring “fake ste-
reo” recordings to others.

A case in point is the Rolling
Stones’ “Hot Rocks: Vol. 1” CD pack-
age, which I purchased to replace my
aged LP set. Much to my surprise
and subsequent disappointment, I
discovered that a lot of the cuts had
been reduced to mono. “Honky Tonk
Women” was in mono! This was un-
believable since my old LP had it in
true stereo.

Needless to say, the CD went right
back to the store. I strongly urge all
CD buyers to listen very carefully to

ery square foot of carpeting in the
store, and empty racks and bins. It
must be difficult to keep up with
shipments of product during the
holidays, but it must be just as diffi-
cult (if not more so) for consumers
to shop in a littered environment.
Also disturbing was the lack of
knowledge displayed by some store
personnel. In one store, for in-
stance, “I don’t know”” was the usu-

our artists choose for their albums
are often exciting, stimulating, and
interesting. The excitement is often
reflected in the merchandising ma-
terials that we prepare. Unfortu-
nately, it appears that they are be-
ing used by an ever-shrinking num-
ber of retailers. There is little or no
place in many stores for a record
company’s point-of-purchase mate-
rial. Manufacturers offer posters,

‘Music retailers
sell emotion on
LPs, tapes, and CDs’

David Steffen is senior vice
president of sales and
distribution for A&M Records.

al response to difficult questions
like “Do you have the Special Olym-
pics Christmas album?” Another
store had “Dirty Dancing” (then the
No. 1 album in the country) only in
the soundtrack section. Consumers
want to get help when they need it,
find something on their own when
necessary, and be treated like hu-
man beings.

Sales also can be enhanced by
providing a conducive shopping en-
vironment. Yet some retailers are
beginning to sterilize their stores in
the name of uniform appearance. To
judge by the bland appearance of
these outlets, they could be selling
shoes or washing machines. But
music retailers are selling emo-
tion—the stuff that dreams are
made of (to borrow a phrase)—on
records, cassettes, and CDs.

Since it is emotion that forms the
product’s main appeal, the graphies

flats, divider cards, banners, stick-
ers, buttons, T-shirts, mobiles, and
stand-ups, but less and less of this
promotional material is seen in
stores.

Many dealers are also negative
about cassette singles, which
weren't exactly embraced by the in-
dustry in March when A&M intro-
duced the first one. Some manufac-
turers have yet to release anything
in this format. But we at A&M be-
lieve in the need to try this configu-
ration and in its sales potential. It’s
an attempt to address a declining
market for vinyl 7-inch singles and
turn it into a growth market.

Of the retailers who have offered
cassette singles, some have done
very well, some well, some just OK.
Other dealers haven’t even tried
them. Questions like “Why should I
bother?”’ or ‘“Where will I put
them?” need to be replaced by such

each of their purchases. If it isn’t in
true stereo, return it for a refund. An
easy way to tell if it’s the real thing is
to press your mono button. If the
sound IS swishy due to phase errors,
it's probably in “fake stereo.”
Thomas Gary Osenkowsky
Brookfield, Conn.

LIKES MORAL RIGHTS

I was disappointed to read the Bill-
board editorial of Dec. 19, endorsing
U.S. adherence to the Berne Conven-
tion without a moral-rights provision.
As T have indicated in my testimony
on the Kastenmeier bill and in other
places, the statement that “the U.S.
is already in compliance with Berne’s
moral-rights provision” cannot with-
stand close serutiny.

Those who argue for adherence to
Berne without a moral-rights provi-
sion are in fact trying to take the
benefits of the economic rights se-
cured therein while avoiding the bur-
dens of the rights accorded to the art-
ists.

This point of view is understand-
able from those primarily interested
in the commercial exploitation of mu-

sic, but should be rejected by those of

" your readers who are concerned with

its artistic integrity.

Adherence to the Berne Conven-
tion presents the best opportunity to
secure the basic rights of attribution
and integrity for American musical
artists as well as artists in other me-
dia. The National Music Publishers
Assn. and their ilk know it; hence
their opposition to the moral-rights
clause.

Congressman Kastenmeier is to be
congratulated for including the less
powerful within the ambit of Berne’s
protection. I urge those of your read-
ers who are similarly inclined to write
to him and tell him to withstand the
intense pressure he is under to drop
the moral-rights provision in his
Berne Convention bill.

Edward J. Damich
Associate Professor of Law
George Mason Univ.
Arlington, Va.

SKELETONS IN CLOSET

In Billboard’s Dec. 12 issue, it was
stated that Stevie Wonder’s “Skele-
tons” petered out at No. 19 on the

concepts as “Some of my customers
may buy cassette singles” and “T'll
merchandise them where my cus-
tomers will find them.” Singles still
bring customers into stores. God
forbid we should try to sell them
one.

About five years ago, A&M em-
barked on a program of having ex-
ecutives work in retail stores for a
week between Thanksgiving and
Christmas. The idea was to give an
inside executive an idea of how rec-
ords are sold, to help eliminate the
“ivory-tower”’ mentality. The pro-
gram works. I'd suggest that retail-
ers repeat it this year—but with a
variation of their own. They should
visit some of their stores unan-
nounced and have “inside” employ-
ees that the retail clerks and man-
agers may not know “shop” those
stores, reporting back on how the
outlets looked, how they were treat-
ed, and so on.

If retail business isn’t up or isn’t
up as much as expected, maybe the
reason isn’t simply the absence of
“Thriller III"” or “Control II” or a
Burl Ives live boxed set. Maybe it’s
a hard-to-find Special Olympics
Christmas album or a No. 1 album
carried only in the soundtrack sec-
tion. Maybe it’s a selling floor that
is more littered than the New York
Stock Exchange at closing time.
And maybe our stores are becoming
so uniform that the release of an all-
new ballpoint pen appears more ex-
citing than the hottest new artist on
the street.

The artists, the music, and the
emotion that motivates us all to be
in the music business can be lost if
retailers feel they can experience
successful sales only when Spring-
steen releases a live boxed set. May-
be it wasn’t the heavens Shake-
speare was talking about in “Julius
Caesar’’ when he wrote, “The fault,
dear Brutus, is not in our stars, but
in ourselves.”

Hot 100 Chart because top 40 pro-
grammers felt that the song had too
much of a “hard r&b edge.”

This is utter nonsense. Records like
“Looking For A New Love,” “Don’t
You Want Me,” “Need You Tonight,”
“So Emotional,” and ‘“U Got The
Look” have r&b edges as hard, or
harder, than Wonder’s single has, but
all soared into the top 10.

I feel that ““Skeletons” probably
has too deep a message for contem-
porary hit radio to swallow. Top 40
programmers seem to prefer mind-
less sensuality to pertinent state-
ments.

Robert Ruane Jr.
Endicott, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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/lrhs Bode Well For Classic Rock, New AC autlets

BY KIM FREEMAN

NEW YORK Album rock’s ability
to compete with classic rock and the
potential of the new age/AC/jazz
format—dubbed by some the new
breed of AC—are trends that can be
drawn from the otherwise varied re-
sults of the latest fall 1987 Arbi-
trons to be released.

The following is a roundup of top
10 markets from Chicago through
Washington, D.C., based on 12-plus,
overall shares. Complete Arbitron
rankings of the top 25 markets
available at press time appear on
page 18. Results from the rest of
the country’s top 25 markets will ap-
pear in the next issue.

CHICAGO

Urban outlet WGCI-FM main-
tains its stronghold here, pulling an
8.0 share to tie for the top market
spot with variety/talk juggernaut
WGN. Many observers bet that the
return of former WGCI program di-
rector Lee Michaels to urban chal-
lenger WBMX-FM would bring a
flip-flop in urban rankings, but in-
stead WBMX lost solid summer
growth to pull a 4.5, down from a
5.1., and WGCI PD Sonny Taylor
continued to rule the roost.

The album rock field here pro-
vides a good hint of how the format
has begun to fragment (see story,
page 1), with three competitors that
target distinct demos with distinct
approaches. Mainstream rocker
WLUP-FM “the Loop” is back on an
upturn with a jump to 4.5 from a 3.6.
Classic rockin’ WCKG slowed first-
book growth to pull a 3.4, down
from a 3.7, and progressive outpost
WXRT drew a 2.5, up from a 2.4.

Cap Cities/ ABC top outlet WYTZ

logged another victory in its war for
top-format status by tying CBS’
WBBM-FM with a 3.9 share. That
marks a 0.2-share loss for WBBM-
FM and a 0.4-share gain for WYTZ.
Meanwhile, NBC’'s WKQX contin-
ues to struggle, this time dipping to
a 2.5 froma29.

Finally, Pyramid’s first book with
WNUA as a new age/jazz/AC blend
pulled a 1.8., up from the 1.2 the sta-
tion drew as a straight AC.

SAN FRANCISCO

By traditional radio thinking, this
market is weird. Combined shares
for “hip AC” KKSF, album variety
outlet KKCY, and modern rock
KITS ““Live 105” reflect a 7.4% por-
tion of the market that speaks up
for the offbeat.

Live 105 continues to lead this dis-
parate group. Its progressive-hits
approach drew a 3.0 share, down
slightly from a 3.2. KKSF's first
book with a jazz/quality rock/new
age approach drew it a remarkable
2.7 share. Both Live 105 and KKSF
left San Francisco’s regular rockers
in the dust, and the eclectically pro-
grammed KKCY “the City” logged
a respectable 1.7 share in its final
book with its adventurous approach
(see Vox Jox).

Back in the mainstream—for San
Francisco, that is—urban-leaning
top 40 KMEL led the pack again by
sticking with a 4.9 share. Close be-
hind was soulful urban KSOL,
which jumped back to more typical
numbers with a 4.7, up from a 4.1.
Quiet storm station KBLX-AM-FM,
which aims for an older audience,
gained a 2.9, up from a 2.1.

KYUU, which straddles an AC/
top 40 approach, drew a 2.8, up from
a 2.4. One book into Dr. Don Rose’s

newsline...

AL BRADY LAW is the new VP/GM at Gannett top 40 outlet KKBQ-AM-
FM “93Q” Houston. He transfers from sister-station KOAI Dallas, a
Wave station formerly known as hit outlet KTKS. Law replaces Bill
Burns, who died late last year.

BOB ROOF transfers from the GSM position at WTVN Columbus, Ohio,
to GM at sister Great American station WDVE Pittsburgh.

BILL PADDICK exits his GM job at KMOD Tulsa, Okla., to manage KTFX
across town. He replaces Jim Smith, who’s now a regional VP for Clear
Channel Communications.

ALBIMAR COMMUNICATIONS sells KEZO-AM-FM Omaha, Neb., to Narra-
gansett Broadcasting for $8.5 million.

WOXY-AM-FM Baton Rouge, La., is purchased by Vetter Communications
from the Encore Group for $5 million.

STONER BROADCASTING sells WAMX-AM-FM Huntington, W.Va./Ash-
land, Ky., to Fifth Avenue Broadcasting for $1.9 million.

WMJI CLEVELAND GSM Phil Levine is upped to GM following the retire-
ment of Connie Edelman.

PHOENIX BROADCASTING purchases KKAL Arroyo-Grande, Calif., and
KZOZ San Luis Obispo, Calif., for $3.6 million from the Tattersall-Com-
monwealth Broadcasting Co.

CLAY MEDIA sells WCHV/WKEZ Charlottesville, Va., for $4.5 million to
Eure Communications.

COREY MASON is the new VP/GM at Parker Communications’ KMAI/
KIKI Honolulu following the departure of Mike Brandt.

arrival as morning man, AC KIOI
pulled a 2.7, up from a 2.5. Stil], the
more sedate KABL-AM-FM domi-
nated the adult-oriented field along
with KOIT-AM-FM. KABL led
strongly with a 4.7, up from a 3.9,
while KOIT was up to a 3.7, from a
3.5.

Mainstream rock still failed to
pull a big book. Classics-intensive
KFOG increased to a 2.1 from a 1.7,
and KRQR fell to a 1.7 from a 2.2.

Malrite should be happy with
KSAN’s 3.4 on FM and KNEW’s 1.4
on AM.

PHILADELPHIA

Malrite was the hottest mover
here, with its WEGX “Eagle 106"
continuing a rocket course for a 4.8
share, up from a 3.3, for the top seat
in the top 40 race. That's a race Ea-
gle 106 will henceforth run alone
since WCAU-FM stepped into an
oldies battle in October. WCAU-FM
(now WOGL) drew a respectable 3.5
share in its last top 40 book.

From a ratings standpoint,
WIOQ's move to oldies from adult
rock seems more understandable.
As a rocker, WIOQ trailed its com-
petition with a 2.4, compared with
WMMR’s market-leading 8.1 share
and classic rocker WYSP’s 4.6.

Urbans here were statié: Hit-ori-
ented WUSL “Power 99” continued
its dominance with a 7.8, and the
more pure urban, WDAS, pulled a
3.9, down slightly from a 4.0.

WKSZ was the biggest mover on
the AC front; it led the pack with a
5.8, up from a 5.0. Close behind was
WMGK with a 4.7, up from a 4.1,
and WSNI-FM finishing a year of
down trends by finishing third in
the format a 3.3., down from a 3.7.

Sole country outlet WXTU lost
strong summer gains, drawing a
3.5, down from a 4.6.

DETROIT

Urban outlet WJLB continued to
dominate the contemporary music
scene here under the aggressive di-
rection of program director James
Alexander. WILB pulled an 8.6, up
from a 7.8, for the No. 2 overall rank
below MOR outlet WJR. The top 40
competitors broke a summer tie as
WHYT emerged victorious with a
4.7 share-and WCZY a 4.3. Both had
4.8 shares in the summer.

Little changed in the rock arena
as WLLZ held its lead with a 4.5.
WRIF was No. 2 in the format with
a 3.9, and classic rocking WCSX was
right behind with a 3.7.

Country station WWWW main-
tained a year’s worth of slow-but-
sure growth for a 4.1 share, while
its sister AM station, WCXI, which
aims for an older audience, dropped
froma 1.6 toa 1.3.

WNIC led the rather static four-
way AC fight with a 4.1, up from a
3.8, while WOMC followed with a
4.0, up from a 3.8. Both “lite AC”
WLTI and pop-oriented AC WDTX
made solid gains. WLTI jumped to a
3.3, from a 2.7, while WDTX drew a
2.4, up from a 1.8.

One of the country’s few full-time
jazz outlets, WJZZ, pulled a 2.1, up
from a 1.8.

BOSTON

Getting its 20th year off to a good
start, heritage rocker WBCN took
the overall market lead for the first
time in at least a year with a 7.4
share. The previous market leader,

top 40 WXKS-FM “Kiss 108,” had
its worst book in a year, slipping to
a 7.0 from an 8.1. In between was
consistently strong AC/variety out-
let WBZ with a 7.3.

CBS’ move out of the innovative

“quality rock” approach and into
oldies appears justified in this mar-
ket. In its debut book, WODS (for-
merly WMRQ) pulled a 2.9, up from
the 1.5 it drew in its last cerebral-
rock book.

Stations to be watched include top

40 WZOU, which withstood some
personnel changes to emerge with a
5.2, up dramatically from a 4.3. Also
in that camp is urban AM WILD,
which logged its fourth straight up
book with a 3.0 share.

Classic hits outlet WZLX jumped
to a 44 from a 4.0, while progres-
sive rockers WAAF and WFNX
rose slightly to 2.0 and 1.5, respec-
tively.

Somehow, Boston made room for

(Continued on page 16)

Programmers reveal why they have jumped on
certain new releases.

TOP 40

“Let’s talk about the title,” quips KRXY “Y 108" Denver assistant
PD/MD Dom Testa of the Cars’ latest, “Coming Up You” (Elektra).
“But seriously, it’s sung by Ben Orr, who hooked a lot of listeners with
‘Drive’ and ‘Stay The Night.” He'll bring ’em back for more with this
one.” Testa also likes the new Richard Marx single, “Endless Summer
Nights” (EMI-Manhattan). “This guy’s rock’n’roll is already mass ap-
peal,” he says. “Any fans he didn’t get with the first two singles are
sure to be converted with this power ballad.” And posing the analogy
“If James Brown is the godfather of soul, then Terence Trent D’Arby
is the stepchild of funk,” Testa gets bon-mot-of-the-week honors. He
calls “Wishing Well” (Columbia) one of his favorite new songs, de-
scribing it as a “slow groove that won’t stop until you need a ciga-

BLACK/URBAN

rette!

WQQK Nashville PD Cy Young is a careful evaluator of new sounds
and the artists who make them. “She’s only had three, but this is defi-
nitely the best of the three,” he says of Rebbie Jackson’s new single,
“Plaything” (Columbia). “She’s growing, and in time it'll happen for
her,” he says. Young names Siedah Garrett as another young artist
who sounds great now and will sound even better later. “Her vocals
are stronger than ever on ‘Ever Changing Times’ (Qwest/Warner
Bros.), and I know she’s not giving it her all just yet,” says Young. He
also mentions Jonathan Butler for his latest, “Take Good Care Of Me”
(Jive/RCA), applauding the up-and-comer’s rhythmic instincts and his
George Benson-like style.

ALBUM ROCK

“He’s America’s album rock artist, and ‘You Talk Too Much’ [EMI-
Manhattan] is right in line with the rest of his greats,” says WSHE
Miami PD Charlie Kendall of George Thorogood’s latest effort. Not-
ing that “one great hit deserves another,” he names Sting’s “Be Still
My Beating Heart” (A&M) as a great follow-up to his last single. From
the symphonic-rock category, Kendall chooses Rush’s “Lock And
Key” (Mercury/PolyGram), stating, “Here’s one that could put them
on the top 40 charts—a good tune, very melodic.” And, “When it comes
to legendary British bands, the Kinks are tough to beat,” says Kendall,
mentioning the band’s “The Road” (MCA). “This new release from
their forthcoming live album is just another in a continuing series of
good music from Ray Davies and the Kinks.”

COUNTRY

“It’s perfect for this time of year, something up and positive,” says
WXTU Philadelphia PD Bob Young of the Judds’ “Turn It Loose”
(RCA/Curb). Young also makes note of Eddie Rabbitt’s “I Wanna
Dance With You” (RCAY for its up-tempo, happy sound and sees a
comeback of sorts for Charley Pride with his latest, “Shouldn’t It Be
Easier Than This” (16th Ave./Capitol). “I'm happy for him,” says
Young of Pride. “A song like this is sure to get him a strong chart
position, the kind he’s used to.” Young’s also watching a few records
that will be on his playlist very soon: T. Graham Brown’s “The Last
Resort” (Capitol) and Reba McEntire’s “Love Will Find Its Way To
You” (MCA). He casts his last vote for local heroes the Johnstons,
whose “On A Good Night” (Hidden Valley) is just beginning to hap-
pen. “They’ve got the vocal quality of groups like the Oak Ridge Boys
and Asleep At The Wheel,” says Young. “This song should get them
the notice they deserve.” YVONNE OLSON
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JANUARY 20 TAMPA, FLORIDA

JANUARY 21/22 MIAMLI, FLORIDA
JANUARY 24/25 ATLANTA, GEORGIA
-JANUARY 26 NASHVILLE, TENNESSEE
JANUARY 28 CHAPEL HILL, NORTH CAROLINA
JANUARY 29 WILLIAMSBURG, VIRGINIA
JANUARY 30 FAIRFAX, VIRGINIA
FEBRUARY | BETHLEHEM, PENNSYLVANIA
FEBRUARY 2 PHILADELPHIA, PENNSYLVANIA
FEBRUARY 3 NEW YORK, NEW YORK
FEBRUARY 5 BOSTON, MASSACHUSETTS
FEBRUARY 6 TROY, NEW YORK

FEBRUARY 7 UNIONDALE, LONG ISLAND
FEBRUARY 10 QUEBEC CITY, CANADA
FEBRUARY 11 OTTAWA, CANAOA
FEBRUARY 12 MONTREAL, QUEBEC, CANADA
FEBRUARY 15 TORONTO, ONTARID, CANAOA
FEBRUARY 16 SYRACUSE, NEW YORK
FEBRUARY 17 CLEVELAND, OHID
FEBRUARY 19/20 DETROIT, MICHIGAN
FEBRUARY 21 OXFORD, OHIO

FEBRAUARY 23 WEST LAFAYETTE, INDIANA
FEBRUARY 24 BLOOMINGTON, INDIANA
FEBRUARY 26 ST. LOUIS, MISSOURI
FEBRUARY 28 CHICAGD, ILLINOIS

MARCH 1 MILWAUKEE, WISCONSIN
MARCH 2 MAOISON, WISCONSIN

MARCH 4 MINNEAPOLIS, MINNESOTA
MARCH 5 TB.A.

MARCH 7 KANSAS CITY, KANSAS

MARCH 9 AUSTIN, TEXAS

MARCH 11 HOUSTON, TEXAS

MARCH 12 NEW DRLEANS, LOUISIANA
MARCH 14 SAN ANTONIO, TEXAS

MARCH 15 DALLAS, TEXAS

MARCH 17 LAS CRUCES, NEW MEXICO
MARCH 18 TEMPE, ARIZONA

MARCH 20 LOS ANGELES, CALIFORNIA
MARCH 22 SAN DIEGO, CALIFORNIA
MARCH 24 DAKLAND, CALIFORNIA
MARCH 26 REND, NEVADA®

MARCH 28 SEATTLE, WASHINGTON®
MARCH 29 PORTLAND, OREGON®
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THE A1 SELLING:#.BUM OF THE HOLL

THE “DIRTY

THE ALBUM 1P 6408-1-R

Casseltte 6408-4-R
Compact Disc 6408-2-R

* The #1 album for 9 consecutive weeks

® Rocketing towards quadruple platinum

* More weeks at #1 than “Flasbdance,” “Top Gun,” “La Bamba”

and “Beverly Hills Cop”’

¢ Exploding worldwide—already more than 1,000,000 units sold outside
the U.S., and the movie bas yet to open in all major markets

THE MOVIE

® Gross sales to date $55,000,000 +

® The most successful independent film of all time

* Continuing coverage of the “Dirty Dancing’’ pbenomenon
in Time, Newsweek, The New York Times, L.A. Times,

Life, People, US, USA Today, etc.

THE SINGLES

“(1'VE HAD) THE TIME OF MY LIFE” 5224-7-RX

BILL MEDLEY AND JENNIFER WARNES

* #1 Billboard bit

®* Radio’s most requested song throughout the boliday season
* Video continued beavy rotation on VH-1

“HUNGRY EYES’’ 5315-7-R
ERIC CARMEN

* Heading for Top Ten with buge jumps: #18 to #13 R&ER
* Strong sales nationwide

* Video MTV Heavy Rotation—VH-1 Heavy Rotation

www americanradiohistorv com
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DAY SEASON TAKES THE LEAD IN ’SS.

“SHE’S LIKE THE WIND"” 5363-7-R
PATRICK SWAYZE

* The fastest-breaking single of the new year: debut #34 R&R after just 4 weeks
* Video VH-1 Heavy Rotation

“YES”—TI'HE FOURTH HIT
MERRY CLAYTON

® The multiformat single coming February
* Video in production

THE HOME VIDEO

* In store January 0, video retailers are projecting “Dirty Dancing” as the bottest
video cassette of the first quarter;, 1988. Massive soundtrack exposure as “Dirty
Dancing’ reaches a whole new audience

* Soundtrack TV commercial appears on every home video

®* Home video debut parties in all major markets

* Aggressive cross-promotion with soundtrack album involving:

Joint advertising in People, USA Today, and newspapers across the country,

and 15-market dance contest at major radio stations

THE NEXT STEP

Coming in March, by overwhelming popular demand:
THE ONLY THING THAT COULD FOLLOW “DIRTY DANCING”— “MORE DIRTY DANCING
Contains all the unreleased songs from the movie “Dirty Dancing,”
SJeaturing “DO YA LOVE ME,” “LOVE MAN,” and “CRY TO ME ”’

“DIRTY DANCING”—MAKING ALL THE RIGHT MOVES TO BECOME THE CROSS-MEDIA
PHENOMENON OF THE ’80s

Executive Producer: Jimmy Ienner

> VESTRON @ @ﬁ?
h_A
e INVE <5 PICTURES® i

Tmk(s}* Registered RCA Corporation, except BMG logo TM BMG Music » © 1987 Vestron Pictures, Inc.
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SPEND AN EVENING WITH THE PHANTOM
AND MAKE AN APPEARANCE THAT COUNTS.

. The

PHANTOM

of the
OPERA

HeLP A WORTHY Cause AND ENJOY A SPECTACULAR EVENING AT THE HOTTEST NEW SHow IN TOWN.

THE Music & Home

YCUR TAX-DEDUCTIBLE GIFT OF:

ENTITLES YOU TO:

$50,000 (BENEFACTORS)

50 TICKETS & THE POST THEATRE PARTY

ENTERTAINMENT DivISION OF THE 5200 ron
U]A- FEDERATION 0|: NEW YORK $15,000 (SPONSOR)

INvITES YOU To AN EVENING
OF THEATRICAL EXCITEMENT
SATURDAY, MARCH 5, 1988.

25 TICKETS & THE POST THEATRE PARTY

15 TICKETS & THE POST THEATRE PARTY

$12,000 (FELLOW)

10 TICKETS & THE POST THEATRE PARTY

S5,000 (FRIENDS OF)

5 TICKETS & THE POST THEATRE PARTY

$1.000 (SUBSCRIBERS)

1 TICKET & THE POST THEATRE PARTY

S500

FTICKET & THE POST THEATRE PARTY

S250

1 TICKET

MAKE CHECKS PAYABLE T0:
URA-FEDERATION

AND MAIL TO: SUITE 8F2
130 EAST 59TH STREET
NEW YORK, NY 10022

FOR INFORMATION CALL:
AMNE ROSE (212) 836-1110

Iﬁ'l WEe GIve ALL THE HeLp You Can Give

© 1988 CBS Records Inc.
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I.ARRY BERGER is upped to operations manager at
WWPR (formerly WPLJ) “Power 95” New York and
will retain his PD duties. Meanwhile, Berger’s search
for a hot morning show producer for “The Waking
Crew” ended with Chip Horaneck, who’s fresh from
four years of producing Philadelphia’s leading morning
show for WMMR’s John DeBella ... Up north in the
Cap Cities/ABC chain, Mike Osborne makes a trium-
phant return to Billboard-award-winning top 40 WPRO-
AM-FM Providence, R.I. A member of the original air
staff there, Osborne was.
most recently at AC
WXLO.

Ron Parker was let go
as PD of Gannett's
KKBQ-AM-FM “93Q"”
Houston, leaving VP/op-
erations John Lander
back in the lurch while
juggling “The Q Morning
Zoo’’ programming as

Larry Berger Doubles Duties At WWPR;
KKB( Houston Is In Search Of New PD

All air personalities have been fired, and PD Kate
Hayes will transfer to Olympic’s newly acquired KLTY
Kansas City. KKCY’s proposed and publicly contested
sale to the Pacific FM group is still pending Federal
Communications Commission approval.

As you'll see in the Arbitron listings and analysis, San
Francisco album rockers are floundering in the 12-plus
arena. There was speculation that KFOG might retool
its approach if fall numbers were disappointing, but PD
Dave Logan says he’s pretty happy as is. “There are so

" many AOR-related sta-
tions in and around this
market, we realistically
can’'t expect a high 12-
plus,” he says. “But we're
top five in every male
demo and No. 1 in men 25
34 Monday-Sunday.”

Logan is working to in-
crease samplership, how-
ever, with a revamped per-

well as his national week-
ly show for United Sta-
tions. A longtime friend of Parker’s, Lander says it is
unfortunate that Parker didn’t have a few years to hone
his PD skills before coming to 93Q. As it was, Parker
rose through the ranks on air and as assistant PD, mak-
ing it tough to pick up the managerial nuances needed to
see 93Q through a tough top 40 battle. So, Lander is now
seeking a PD and afternoon talent and is still looking for
a sidekick with plenty of characters for the Zoo.

VARIOUS MOVES: Following Bob Roof’s arrival as
GM at Great American album outlet WDVE Pittsburgh,
Gene Romano leaves the PD spot at WZZO Allentown,
Pa., to take on the same position at WDVE, while Her-
schel takes over the music ... Congrats to country
KRMD-AM-FM OM Dave Block, whose staff elected
him 1987 employee of the year ... Jim Pastnick de-
scends to production director duties at classic rock
WHTT Buffalo, N.Y,, as WIXYV Savannah, Ga., PD Bill
Weston moves in to program the station ... WIGO At-
lanta PD Kevin Brown takes the PD gig at yet another
Don Kelly affiliate, KFXE Little Rock, Ark. ... Kudos
to KZOU Little Rock PD Jerry Lousteau, who acquires
the programming reins at top 40 KHFI “K98” Austin,
Texas, following the promotion of Mike Lee to OM.

Top 40 movement reached accelerated speeds recent-
ly, as companies scrambled to fill slots vacated before
the holidays. WKHI “KHI-100” Ocean City, Md., PD
“the Hitman” reports that Phlash Phelps is in to han-
dle 7 p.m.-midnight, replacing George McFly, whom the
rumor mill has moving to New York. In from WEBB
Baltimore for overnights is Mike Anderson. “So we're
all shored up here in Ocean City,” quips Hitman.

New PD gigs include Steve Christian at WZZU Ra-
leigh, N.C.; former WAPI Birmingham, Ala., MD
Jimbo Wood at WHHY ‘““Y102” Montgomery, Ala.;
Brian Maloney, WKSF Asheville, N.C.; Briton Jon,
WYKS Gainesville, Fla.; Kat Michaels, WZYQ Freder-
ick, Md.; and Steve Smith, KEZY Anaheim, Calif.

THE CITY DIES: After 2%, years of low ratings and
decreased advertising, KKCY “the City” San Francisco
has abandoned perhaps the most adventurous album-
oriented format encountered since the format’s birth in
the early "70s. Station GM Bruce Blevins attributed the
station’s change to the aforementioned problems, stat-
ing, “[Station owner] Olympic Broadcasting’s business
plan did not contemplate absorbing further losses from
the station in 1988.” The station will now air a “Super
Standards” nostalgia package.

KKCY debuted its eclectic music mix in 1985, amid the
introduction of classic rock as a format, which was fol-
lowed by the popularity resurgence of ’60s and 70s mu-
sic. Format originators promised that “the City” would
operate in the same fashion as was done in the early
days of free-form, album-oriented radio: wooing the lis-
tener with spontaneity and variety rather than familiar-
ity and repetition. New music was also included in this
mix. Despite the station’s huge library, however, and ob-
vious lack of rotations, it never rose above a 2.0 share in
12-plus Arbitrons.

by Kim Freeman

sonality lineup. New to
mornings is Marty Co-
hen, an actor/comedian with many years of stand-up
and television work under his belt. Morning team part-
ners John Rivers and Kevin Radich remain, and for-
mer wake-up man M. Dung has been rescheduled to
host a progressive rock showcase, the “Rock ‘N’ Roll
Funhouse,” airing 7 p.m.-midnight. Morning show pro-
ducer Trish Robbins is now on middays, and MD Sky
Daniels remains in afternoons.

Logan admits to a tough year, attributing summer
losses to a very strong baseball season. But the station
is expected to gain an even higher level of consistency
now that KKCY is no longer a competitor. After the for-
mat switch, Logan placed ads on KKCY inviting listen-
ers over to KFOG. KKCY personalities were also given
the opportunity to say goodbye to their listeners on
KFOG airwaves. That fact, combined with the addition
of Dung’s progressive show, may indicate that KFOG
will lighten up on the classics in favor of newer stuff.

A BRIEF RAMPAGE: News generated at the recent
Burkhart/Abrams convention is covered elsewhere in
this issue, but we feel compelled to point out one irony:
that of the disparity between label executives calling for
respect for the rock field and the unprofessional behav-
ior encouraged in a suite sponsored by one label that
we'll leave unnamed. A room full of scantily clad women
that looked suspiciously like professionals did little to
better the already difficult row that women in the rock
business have to hoe and, on a broader scope, ran
counter to any goals of presenting rock’'n’roll as a re-
spectable or respectful business. OK, we're done, and
thanks to all other labels for fun schmooze opportunities
like Capitol's Casino night as well as productive meet-
ings like the Columbia/Epic “working lunch.”

cHRYSALIS makes several personnel changes while
expanding its promotion department. Laura Kuntz is
upped to Northeast regional rep and national dance
manager. She retains the latter duties and picks up the
former from Mark Diller, who was one of three let go
recently. Replacing Steve Brack as West Coast promo-
tion director is Jerry Blair, formerly Chrysalis’ Boston
rep. Finally, Chantay Taylor is elevated from promo
coordinator to manager/national special markets to cov-
er urban radio, a first full-time person in that format for
the logo. Still to be filled are a national singles director
position, formerly held by Charlie D’Atri, and new
posts in San Francisco and Minneapolis.

TIDBITS: In case you thought hit outlet WYHY “Y-
107" Nashville wouldn’t be able to top last year’s breast-
enlargement-surgery giveaway, rest assured the station
is starting 1988 in its typically outrageous fashion. Y-107
is now in the midst of a marriage and/or divorce give-
away package. Listeners qualify by calling in their rea-
sons for either, and operations manager Marc Chase
says, “We've had some wild ones.”

Assistance on this column was provided by Yvonne
Olson in Los Angeles.

FOR WEEK ENDING JANUARY 23, 1988
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25 | 22 | 25 | 9 | GIVEMEALLYOUR LOVE TONIGHT WHITESNAKE
GEFFEN LP CUT
@) a | o [ 5 | AwesE TR
27|15 8 | 13| RAININTHE SUMMERTIME THE ALARM
* % % POWER TRACK & & &
4 | — | 2 | THEROAD THE KINKS
MCA LP CUT
TUNNEL OF EEN
B 2 55 COLUMBIA 3207‘5'(5);’ € BRUCE SPRINGST
EROSMITH
|2 [ w]n | HANGAN A
GD| s | — | 2 | POCTORDOCTOR THE RADIATORS
EPICLP CUT
2 3|3 |6 | rﬁgg;\ MAN EURYTHMICS
g E EM.
3 | 26 | 16 | 10 | 'T'STHEEND OF THE WORLD AS WE KNOW IT REM
@ w | — | 2 RONGS JOE COCKER
CAPITOL LP CUT
@ 38:1 — | 2 | TALKING BACK TO THE NIGHT STEVE WINWOOD
ISLAND LP CUT/WARNER BROS.
1
|2 | 5| 0| BUEMNGUKEAFLvE ST
ITE LION
@ 39 46 3 ﬁLAAlIz;’ ICLP CUT WH
E
2| ] s | o | EONIOUE, =
39 | 32 | 30 | 8 | JHELAZARUS HEART STING
W | 37 | a4 | NERAYORTQMGHT INXS
a | 3 | 10 | 15 | SHOWDOWNAT BIG SKY ROBBIE ROBERTSON
. N L
a2 | 42 | 26 | 16 | FARM ON THE FREEWAY JETHRO TUL
83| a|n | BN o RICHARD MARX
NEW) | 1 | ROCKIN' PNEUMONIA BOOGIE WOOGIEFLU  AEROSMITH
DEF JAM LP CUT/COLUMBIA
X SQUEEZE
NEWD | 1 | 3335937 Y
ICEHOUSE
NEWD | 1 | ELECTRGEVE :
ELMAN
o [ e[ s | WANNGMOON,
¥ . TESLA
@ |46 |5 | 3| GRENFEETTER
A GAME MSG
NEWD | 1 | LOVEISNOT
@ NEWD | 1 | DOWNIN THE TRENCHES . THE BROADCASTERS

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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ALBUM ROCK, NEW AC STATIONS WIN BIG IN LATEST ARBITRONS

(Continued from page 10)

six variations on the AC theme. Sec-

petitor, KILT-FM, slid slightly to a

jumped to a 6.5 from a 5.1. Both

FOR WEEK ENDING JANUARY 23, 1988

Billboard.

HOT
ADULT {

®©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

CONTEMPORARY.

ond to the aforementioned WBZ 5.9. adult-oriented WHUR and WDJY = Com
. . . . el g piled from a natuonal
was WHDH, which was back to Illustrating once again the con- beat WKYS in the summer, and e fie bl O sample of radio playlists.
more typical 1987 shares with a 5.2.  cept of success through specializa- they apparently paid for it in the .I;-‘ "j'g §§ EE L':ELLE_ e o AR
Next in line was WSSH’s 4.4, while  tion, mainstream rocker KLOL and fall. WHUR fell only slightly to a i - — -
WROR took a bad fall from 4.2 to  classic rocker KZFX both broad- 5.0 from a 5.3, while WDJY re- 0 s ‘* * NOJ B
3.2. WMJX and WVBF stayed flat ened their niches for better shares. versed its three-book trend of rising |® e b 1 8 H EYERIMHERE ‘f S - of S FlgFF'-'-‘OOgDP'ELG
at 2.9 and 2.7, respectively. KLOL was up to a 6.2 from a 5.6, ratings by falling toa 3.6 froma5.7. 1 ' COULD'VE BEEN TIEEANY
HOUSTON and KZFX was up a full share toa  Illustrating the ability of the |(2)] 6 | 19 | 7 | COUPN ] "
Urban outlet KMJQ took a nose 4.8. crossover format to steal top 40 lis- 3 | 2 | & | 12 | 1LVEFOR YOUR LOVE © NATALIE COLE
dive, falling from a 10.3 to a 7.8 but Coming out of the blue was Span-  teners, format newcomer WPGC- _ EM MAND TN 50054
still took the No. 2 overall slot in the  ish outlet KLAT, which pulled 3.1, AM-FM continued its growth by [(47)| 8 | 16 | 9 | GANTSTAY AWAY FROM YOU @ G.ESTEFAN/MIAMI SOUND
market. Top 40 fighters KKBQ-AM-  up from a 0.8. pulling a 5.1, up from a 4.6. Ironical- [~ "1 . HUNGRY “ CARMEN |
Dla-d Ng s Ul Ak | EYES (FROM “DIRTY DANCING”) & ERIC CARMEN
FM and KRBE-AM-FM maintained WASHINGTON ly, it is Emmis Broadcasting that |~3/| 9 | 15 | 8
their positions relative to each oth- Add WMZQ to the short list of pioneered great crossover success- Bl 2] E‘&X&SA@?&%‘T (THAT | COULD LOVE) DAN HILL
er; KKBQ eked out the lead with a  supersuccessful, major-market es in Los Angeles and New York, = AT LA NG ST
6.6 to KRBE’s 6.5. Both lost 0.8 country stations. It jumped to a 7.3 and now Emmis’ top 40 darling, [\ 7 | 12| 9 | ARISTA 1-9653
shares, while upstart top 40/AC  from a 54 to rank just one-tenth of WAVA, appears to be getting beat- g |3 1] 13 GOT MY MIND SET ON YOU © GEORGE HARRISON
KKHT jumped to a 4.2 share from  a share shy of the No. 1 seat overall, enup by WPGC’s use of the pop/ur- - Jo=DARK HORSE 725 178/ WARNER BROS,
2.6. a status held by juggernaut easy lis-  ban hybrid approach. WAVA had its |(9}| 15 | 24<| 7 | SEASONSCHANGE ¢ EXPOSE
KIKK-FM made a full-share gain  tener WGAY with a 74, first bad book in a year, falling from W a2 | A © GEORGE MICHAEL |
to lead the market overall with an Returning to prominence was a 6.1 to a 4.5. Close behind WAVA COLUMBIA 38.07623
8.3, while its closest country com- NBC urban stalwart WKYS, which was Cap Cities/ABC’s WRQX, Q13| 16 | 22 | 8 | JHEWAYYOU MAKE ME FEEL @ MICHAEL JACKSON
which scored a 4.3, down from a 4.8. - L
’ . .
On the rock front, mainstream 12113 18712 il il L i
WWDC-FM grew to a 5.6 from a 4.7 | CHERRY BOMB © JOHN COUGAR MELLENCAMP
R 20 23 11
FOR WEEK ENDING JANUARY 23, 1988 and classic rocker WCXR capped @ MERCURY 888 934-7/POLYGRAM
. ©Copyright 1988, Billboard Publications, Inc. No part of this off a year’s growth with a 4.0, up 14 12 9 13 fgsﬁ",‘gﬂ?"“ @ WHITNEY HOUSTON
' publication may be reproduced, stored in any retrieval system, or from a 3.8 = ol
® transmitted, in any form or by any means, electronic, mechanical, HOM e . . ’] 5"| 21 21 10 SEEING YOU AGAIN DAN FOGELBERG
photocopying, recording, or otherwise, without the prior written Finally, another postive—if mod- | [ FULL MOON/EPIC 34-07640/E.PA
permission of the publisher. est—indicator of the new age for- | SHE'S LIKE THE WIND & PATRICK SWAYZE/WENDY FRASER
) g | 34 | 4 | 3 | SHE
mat’s potential came from WBMW- | e E re A=
HOT FM, which jumped to a 1.7 share 7|15 | 15| s 7-28231/WARNERBROS
™ from a 1.3. 18|10 | 7 |18 | THETIMEOFMYLIFE @ BILL MEDLEY & JENNIFER WARNES
z Compiled from national 5| 3% 3 mkg:blneg;rsv:avaq-';%%ucmm ple it e DR
of o2 120 | 0B | Tme R (i s 'R ' 1 DON'T MIND AT ALL © BOURGEOIS TAGG |
2| 2d | 33| 2% 7 ARTIST Pﬂﬂ”ﬂ ”0”3 20 | 14 | 8 | 14 | ganp7-09409/ATLANTIC
e e R U THAT'S WHAT LOVE IS ALL ABOUT @ MICHAEL BOLTON
21 18 11 19
* % NO.1 & » COLUMBIA 38-07322
| VEN IS A Iy
NERE THE WAY YOU MAKE ME FEEL MICHIAEL JACKSON 600D DEEDS 2| w]ne] HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE
2 | 3 | ¢ | g | SEASONS CHANGE ExPOSE | Despite all the extra hard work | * % * POWER PICK ®# & & |
ARISTA 1-9649 they bring for promotions depart- ((33)| 3 | 42 | 3 | WiTHOUT YoU PEABO BRYSON & REGINA BELLE |
PUMP UP THE VOLUME M/A/R/R/S ts. the holid bri e b L L ERAZE
@l s | 8 |7 | WS ments, the holidays can bring out CANDLE IN THE WIND S ELTON JOHN |
NEED YOU TONIGHT INXS the best in stations’ community- 24 23 20 17 | MCA 53196 |
@ 10 | 2 | 5 [ avawmic7.so1s8 service efforts. Here’s a wrap-up @] % | 3 5' | TUNNEL OF LOVE ® BRUCE SPRINGSTEEN |
@ 9 14 6 b?)’szgg‘(’)ERBOARD GLADYS KNIGHT & THE PIPS of some that caught our attention: =] ¥ | COLUMBIA 38-07663 5
Ul ERETRIEER KWK “Hits 106” St. Louis mid- | 26 | 22 | 14 | 11 | BROOKLYN BLUES ¢ BARRY MANILOW
WP} 9 | wextramauas i day personality Chris Knight WHAT'S TOO MUCH SMOKEY ROBINSON
7 | 6 | 7 | 11 | LWANT TOBE YOUR MAN ROGER | logged what may have been the |27 | 2 | 17 | 11 | wotownion ]
REPRISE 728229 season’s longest marathon broad- | 3 | 19 | 13 | 13 | DAWNING ON ANEW DAY MICHAEL TOMLINSON
(8)| 13| 28 | 5 | GOULD'VEBEEN TIFFANY | cast when he spent 106 straight +——f——f—i e N T TR T
9 2 1 12 SO EMOTIONAL WHITNEY HOUSTON hours in a storefront dlsplay win- 2 28 34 7 VIRGIN 7-99388 o
ARISTA 1 9642 dow. The weekendlong ordeal ben-  [gy[ 35 | 39 | 5 | ONLY THE FOOLSURVIVES  DONNA SUMMER/M.THOMAS
10 7 9 9 BECAUSE OF YOU THE COVER GIRLS efited the St. Louis T()ys For Tots . =3 GEFFEN 7-28165
LEVER 1913/SUTRA ffort SHOULD'VE KNOWN BETTER # RICHARD MARX
1 WANT HER KEITH sweaT | €Hort. : 3117 | % | 12 | cwmanviarman 500
@ 19 | — | 2 | VINTERTAINMENT 7.69431/ELEKTRA . KBLX Berkeley, Ca..ll.f., foc.u§ed 22 | 29 | 29 | 21 | 'VEBEEN IN LOVE BEFORE © CUTTING CREW
2| a 4 |1 | FAITH s GEORGE MICHAEL its listeners on the spirit of giving & VIRGIN 7-99425
COTLMBIALIE 07 for the holiday season withits The | 33 | 31 | 33 | 3 | ANOTHER DAY GONE BRYDGE
@| v 2 | NEVER GONNA GIVE YOU UP RICK ASTLEY Gif 2 . . AVATAR 6038
— ift Is The Giving promotion. Lis- | = I WANT TO BE YOUR MAN o ROGER
6126 |F you CAN DO IT: | CAN TOO! MELI'SA MORGAN teners sent in post cards with the _34 i 48 49_ _3 REPRISE 7-28229
CARTOCR4080 names of their favorite charities 35 | 26 | 25 | 15 | SPECIAL WAY KOOL & THE GANG
@®| % | —| 2 | W PEEBLES written on them, and the station M | o] :;ﬁtn;gz:;:;/;wcﬂm © THE MANHATTAN TRANSFER |
% | — | 2 | SOMEKIND OF LOVER JoDywatLey | then held 1dr?w‘.“g' Charities (36| # | 4 | 5 | Fmrcsoiss = = _———_|
MCA 53235 wrlttep on.t € w1¥1n1ng ca,rds were {:ﬁ.‘-\ % = 2 DON'T GIVE UP ® TIMOTHY B. SCHMIT
@ 291 — | 2 | HOTTHING PRINCE sent gifts in the listeners’ names. =L MCA 53233 -
""SL'—E";‘:‘J;‘;?BB’“"R"ER BROS. 5 N The two KRP-FM stations in the # |38 |38 IGSEF}'yﬁlegyaE @ WHITESNAKE
R e A0 RLA Salt Lake City area put theater of —
19 | 18| — | 5 | LOVECHANGES KASHIF AND MELI'SA MORGAN the mind to work in a chilling anti- (39) NEVER GON:: G.\,E”YQJ liHOT DEBUT*.* R:;K ASTLEY |
ARISTA 1-9626 drunk-driving spot for the holi- [\39)| NEWD | | | roiss; |
2 |15 |15 | 7 | SROTUGHT & o MADONNA | days. The stations urged listeners [ o"| 57 | 31 | 21 | DONT MAKE ME WAIT FOR LOVE ® KENNY G.
: NOCERA | to “make arrangements” so that if SRS 19625
2| 0| 2| 6 | seerneBacix2 they planned to drink, they did not NEWD | 1 | YOU WILL KNOW STEVIE WONDER
2| 14|10} 8 | LLVEFORYOUR LOVE NATALIECOLE | have to drive home themselves. ™0™ 77— T~ "1 NEW YORK (HOLD HER TIGHT) RESTLESS HEART
1 COULD NEVER TAKE THE PLACE OF YOUR MAN  PRINCE The powerful spot put listeners in- = 1 = | & . Fch 3280 —.
B | 21 | — | 2 | basley PARK 7.28288/WARNER B side the car with two young men |(43)| 50 | — | 2 I&EM%'.}’EQ‘oE’G'é?ROKEN # DOLLY PARTON
BABY BE MINE MiKt HOWARD out drinking and looking for their
. ; - .

NEWD | ! | xnawncresies dates. While frantically stashing 4 |36 |30 |16 an.ssmE'x‘géaT e DIONINE S RASRIE
%5 |1 | 5 | 14 | SHAKEYOUR LOVE DEBBIEGIBSON | the hottles as they drive past the (@) NEWp | 1 | WHATHAVEI gxgyz TO DESERVE THIS? _  PET SHOP BOYS
NEWD | 1 | TOPROVEMYLOVE MiCHAEL cooper |  Police at an accident scene, they - UTTLE LIES o FLECTWOOD MAC |

WARNER BROS. 7-28200 recognize their dates’ totaled car. 46 | 41 | 81 | 21 | arNERBROS V.28201
alx I 7| s ?gﬁﬂ";ﬂﬁsﬁ;‘g}o"z ME FOR ME LISA LISA & CULT JAM $1;VONO(?aI'{n(Ii\Ing;£Ot];(I;S\;a% ,f(:‘oadl Sfi)(li. -47 43 | 40 | 15 | |DREAMED A DREAM - NEIL DIAMOND
NEW) | 1| | WHATHAVE|DONE TO DESERVETHIS?  PET SHOPBOYS Ehe ks"“wt: ?;ti% hVir]gi,r,li;l) FtOO(-t 8 4« | % | o | BREAKOUT # SWING OUT SISTER
DON'T YOU WANT ME JODY WATLEY i S5 LD ' BRILLIANT DISGUISE © BRUCE SPRINGSTEEN
B |3 | 12 1 | wcasas gets the season’s tonnage award | % | 3 | 77 | 17 | columsia 3807595
AN'T STAY AWAY FROM YOU  G. ESTEFAN/MIAMI SOUND for pulling in 42 tons of food. C) FATHER FIGURE & GEORGE MICHAEL
@ NEw’ 1 EP!C 3?—0?641/E.P.WA, i L . WLI.IA)Z air Ig)’ersofla]ity BOb Bauer NEw’ 1 COLUMBIA 38-07682
O Products with the greatest airplay gains this week. (Continued on page 21) O Products with the greatest airplay gains this week. ® Videoclip availability.
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FALL'87 ARBITRONS

Following are 12 plus, average quarter hour share, metro survey area. Monday-Sunday, 6 a.m. to midnight. (#) indicates Arbitron market rank. These symbols are used: AC= Adult

Contemporary, album= album rock, easy=easy listening, cross= crossover, cls rock= classic rock, var=variety, MOR=middle of the road.

W Sp Su F W Sp Su F W Sp Su F W Sp Su F W Sp Su F
Call Format '87 ‘87 '87 '87  Calt Format '87 '87 '87 '87  Call Format '87 '87 '87 '87  Call Format '87 '87 '87 '87  Call Format '87 '87 '87 '8
CHICAGO—(3) DETROIT—(6) WRQX top 40 38 46 48 43  WTKN talk 28 29 36 31 KLVE Spanish — 12 — 14
. vartalk M a0 97 00 O on 84 109 137 105 WEXR-FM cls rock 33 37 38 40 WLT lte AC 49 43 32 31 KIKF country — 12 — 13
S . 5 06 09 0 o e o0 78 18 86 WO urban 45 51 57 36  WEEP oldies 9 11 19 28  KEZY top 40 — 19 — 11
e — 0 B 6B GO U cas 57 55 54 62 WUIT AC 32 32 30 34  WYDD top 40 29 22 20 22 KWIZAMFM  AC/var — 19 — 1l
o e o 4 T WASH AC 30 31 26 29 KQV news 22 20 20 22 KNOB AC — 8 — 11
WwL0O easy 6.2 53 53 54 WWwJ news 52 45 48 49 .
T . G0 67 9 08 CTID top 40 52 44 48 47 WGMSAMEM classical 36 25 23 27  WMBS AC 5 14 17 16
R ol 00 8 A8 T album 4'1 0 4'6 45 WXTR-FM oldies 18 23 30 23 WXXP album 1.2 12 10 11 CLEVELAND—(21)
WBBM-FM  top 40 37 38 41 39  WCZYFM  top 40 57 51 48 43 x:r:; ::;a . cel e il s LLL L] LI 135 =10 yums top 40 121 129 117 125
WYTZ top 40 27 27 35 39  WWWW country 38 39 41 41 e B TR CRE ST. LOUIS—(15) WQAL easy 82 85 93101
WLAK soft AC 42 42 33 37  WNIC AC 40 39 38 41 Lo i 8 00 8 10 : W2AK urban 81 75 98 89
WCKG cls rock 28 29 37 34  WXYT news/talk 40 48 35 40 0 ety 15 17 16 15 KMox talk/var 17.7 23.0 255 221 WMJIFM AC 77 94 81 88
WiID nostalgia 34 26 27 33 WOMC AC 37 33 38 40 Acg 1414 13 1o NSHE album 105 11.5 106 99  WLTF AC 63 54 65 74
WCLR AC 35 30 27 30 WRIF album 48 45 39 39 DALLAS (10) I (Y]] urban 67 72 57 82 WDOK easy 63 52 44 638
WIMK oldies 24 29 29 27 WCSX cls rock 17 42 38 37 KEZK easy 89 68 7.2 7.1  WWWE news 51 69 64 53
WUSN country 31 33 26 26 WLTI lite AC 35 28 27 33  KVIL-AM-FM  AC 73 71 81 93 KHIR top 40 73 68 59 49  WNCX cls rock 32 41 47 48
WXRT album 29 27 24 25 CKLW-AM top 40/nos 41 38 36 32  KKDA-FM urban 96 87106 86  WIL-FM country 50 34 45 42  WGARFM country 53 67 46 47
WKQX top 40 30 32 29 25 WDTX AC 26 27 18 24  KPLX country 84 74 69 74  KYKY AC 54 33 45 39  WERE news/talk 32.32 29 371
WLUP-AM album J 12 19 21  WKSG oldies 25 24 21 23 KRLD news 55 56 56 66 KSD AC 46 41 33 38 WRQC top 40 35 31 31 27
WFYR AC 2326 29 28 Wiz jazz 26 16 18 21  KEGL top 40 53 63 46 62 WRTH nos 25 22 18 33 WCLV classical 17 16 14 21
WFMT classical 13 14 11 20 WQRS classical 13 12 16 15 KMEZ-AM-FM easy 63 49 63 60  KRJY AC 13 16 18 32 WONEFM album 15 15 12 21
WLS top 40 27 25 22 18  WCXI country 15 14 16 13 WBAP country 52 66 52 53 KWK top 40 29 40 33 30 WPHR urban/cross 22 15 20 18
WNUA AC/new age/ WGPR urban 12 16 13 13  KSCS country 32 45 58 41  WMRY AC/var 20 25 18 26  WABQ black gospel 25 13 19 15
jazz 13 16 12 18 WHND oldies 7 7 9 12 Kyl top 40 42 39 41 49 KLTH AC 24 17 19 22 WIMO black 20 16 18 15
WVON urban 15 15 12 16 CKLW-FM big band/nos 1.6 10 11 12  KTXQ album 43 46 39 37 KATZ urban 13 17 12 21 WRMR MOR 16 12 11 11
WMAQ talk/var 17 22 19 14 WCHB urban 12 7 L1 11 KWv AC 33 40 36 36 KGLD oldies 9 11 13 20  WEOL MOR/var 15 7 11 10
WNIB classical 9 12 8 14 WMTG Motowngold — L1 9 L1  KQZV easy 36 36 33 33 KUSA country 32 27 23 18 WMII-AM nos 38 37 32 10
WLNR soft urban 12 14 12 11 WQBH urban 12 7 13 10 KZEW album 22 25 28 30  WKKX country 25 19 20 17 WCIR 1-Rock 16 L1 L1 10
woJo Spanish 13 12 11 11 K0J0 Spanish 19 14 24 29  WESL black 14 16 20 14  CKLW-AM top40/nos — — — 10
BOSTON—(7) KOAI AC/new age/ KATZ-FM urban 18 14 18 12
SANFRANGISEO=MH — wen awm  wsmiosae o0 B IR NN e M A
KGO news/talk 73 78 87 80 WBZ AC/var 90 87 71 73 KUIF talk 1'5 1'9 1'7 2'2 ) w T T
KCBS news 60 52 56 54  WXKS-FM top 40 89 88 81 78 ) B
KMEL top 40 44 39 49 49  WRKO talk 70 69 64 69 ::flsn sz:"'fh ;; ;; ;: :; BALTIMORE—(16)
KsoL urban 41 48 41 47  WIB easy 67 57 63 51 ﬁm:: 20 14 14 18 WUF easy 105 98 89 9.8
KABL-AM-FM  easy 68 48 39 47  WEE news 51 46 49 52 KZPs ¢l hits 2'0 2'7 2'4 1'5 WXYV urban 63 57 74 87 ms”l”s m
KOIT-AM-FM  AC 27 35 35 37 wzou top 40 36 47 43 52 o class|ical iz 9 16 12 1, Wese top 40 90 97 89 80
KSAN country 23 23 32 34 WHDH AC 58 57 46 52 g CO T weoe country 48 59 66 66 ”0””””P
KFRC nos 29 36 36 33 WIX classic hits 41 45 40 44 WBAL AC 84 67 78 63
KNBR AC 25 49 52 31 WSSH AC 49 47 44 44 NASSAU-SUFFOLK, N.Y.—(12) wiYY album 51 50 56 46
KITS modernrock 3.0 23 32 30  WROR AC 38 38 42 32  WHIZ top 40 60 58 52 63  WWMX AC 45 33 41 44 BY BILL HOLLAND
KBLX-AM-FM Quiet Storm 35 25 21 29 WILD urban 17 23 28 30  WALK-AM-FM AC 58 45 63 61 WFBR AC 33 32 32 34
KYUY AC 28 27 24 28  WMXX AC 40 35 29 29 WBAB album 43 59 51 55 WQSR AC 21 30 28 34 WHAT ARE THE major issues
Kiol AC 23 21 25 27  WwoODS oldies 13 14 15 29  WHLI MOR 36 30 35 52  WGHY urban 32 25 24 30 confronting radio broadcasters on
KKSF hip AC 31 29 16 27  WVBF AC 31 25 27 27 wBlU AC 57 51 51 49  WwDC album 33 26 21 29 the government front in 19887 From
KFOG album 20 23 17 21 WBOS country 16 22 19 23  WCBSFM oldies 46 41 36 46  WGRX album 23 18 19 27 Congress, they can expect more
KDFC-AM-FM  classical 21 22 20 19  WAAF album 18 27 19 20 wpPU top 40 44 46 51 44  WYST-FM AC 29 21 25 25 proposals to codify the fairness doe-
KBAY easy 20 14 20 18  WXKS-AM nos 14 18 17 16 WCBS-AM news 42 41 35 38  WBGR religion 31 32 23 25 trine. Congressional supporters
KKCY album var 15 11 15 17  WFNX album 12 6 14 15 WOR news/talk 43 38 42 36 WCAO country 34 41 22 23 have sworn to reintroduce such leg-
KRQR album 20 26 22 17 WCRB classical 16 14 18 14  WPAT-FM easy 22 23 26 34 WITH nos 21 26 27 21 islation this year, even though a
KWSS top 40 14 11 15 17 HOUSTON—(8) WINS news 26 33 28 33 WRQX top 40 15 22 16 19 similar proposal was defeated last
KNEW country 27 17 19 14 count 76 80 73 83 MW AC 34 40 35 31 WEBB urban 23 21 26 18 year after President Reagan make
KSFO oldies 16 24 22 14 KMIQ urban'y 99 91103 78 'OHT urban/top 40 36 34 36 30  WHFS album 10 12 13 16 it clear he would not sign any bill
KYA oidies 14 17 15 14 oo auem top 40 o1 71 74 66 WINY country 12 10 23 30 WRBS religion 10 16 & 15 that included the doctrine. Broad-
KKHI-AM-FM  classical 16 19 16 13 o0 AM-FM top . 62 67 73 65 WNEWEM  album 39 32 34 28  WWIN-AM urban 19 24 30 15 casters can also look for proposals
KDIA urban 9 12 11 13 KLOL- aI:um 4'4 4'3 5.6 6.2 WXRK cis rock 33 30 35 28 WHUR urban 14 13 13 12 to resurrect the rule requiring that
KJAZ jazz 12 14 10 12 ] o 6'4 7'3 6'0 5'9 wCTo MOR 28 23 18 27 WCBM news/talk 11 28 27 12 broadcast stations be owned at least
KIQI Spanish 8 9 8 11 4 L oo WGSM MOR 30 22 23 24  WTOP news 9 12 11 12 three years by the same person or
KODA easy 55 54 55 57
KOME atbum 18 17 15 11 o news/talk 16 68 69 49 YINSR soft rock 26 24 28 24 company before they can be sold.
KBRG Spanish 009 811 R 53 52 49 49 WABC talk 26 36 32 21 ANAHEIM-SANTA ANA—(20) The rule was intended to prevent
KARA AC 8 11 9 10 . .. WNBC AC 18 23 22 20  KIS-AM-FM  top 40 — 91 — 70 trafficking in broadcast licenses.
KZFX cls rock 38 40 38 48 . p ot a1s
WRKS urban 16 14 12 18 KROQ album — 55 — 60 Also, there is still a possibility—al-
KQUE MOR 44 40 39 42 - ;
PHILADELPHIA—(5) o e {0 40 16 20 265 42 WURFM album 22 33 18 16 Kot easy listening — 53 — 55 beit a small one—that should more
) Ly T e WKY AC 18 21 23 15 KLOS album — 35 — 55 evidence be uncovered by grand ju-
WMMR album 90 89 81 81 KLAT Spanish 16 1.1 8 31 . . . . . .
WQXR-AM-FM  classical 12 16 12 13 KPWR cross — 50 — 52 ries investigating allegations of
KYW news 76 68 7.2 80  KPRC news/talk 26 29 22 31 . .
WBLS urban 17 11 12 11  KoST AC — 37 — 48 payola in the industry, the Senate
WUSL urban 72 74 78 78 KUR AC 29 28 25 28 ! . . .
WNEW-AM  var/bigband 1.0 1.0 10 11  KLSX cls rock — 46 — 47 will resume hearings on the subject.
WEAZ easy 90 74 65 74 KYY MOR 25 25 27 18 .
WPIX AC 9 8 11 L0 KABC talk — 57 — 47 The hearings were put on hold last
WKSZ AC 57 53 50 58  KYOK urban 12 18 14 17 . .
WEIN MOR L1 18 13 10 KIQQ AC — 32 — 45 year by presidential hopeful Sen.
WwoB talk el B O urban 14 18 12 14 e sports 18 25 18 10  KBIG easy listenin 49 — 46 Albert Gore, D-Tenn
WEGX top 40 16 30 33 48 KEVH Spanish 19 16 13 12 g e s ylistening -~ — 43— 4 ' ‘
WMGK AC 45 51 41 47 KXVZ Spanish 25 10 17 10 KRTH-FM AC — 59 — 42
WYSP cle rock D oo e PITTSBURGH—(14) KFWB news — 26 — 32 FROM THE FEDERAL Communi-
WPEN nos 43 45 42 46 WASHINGTON—(9) KDKA AC/var 11146 139 143 KNXAM 68 =8 = &l @i Comyiniag, Wil s
KTWV new age/jazz/ can look for a further tuneup of the
WDAS-FM urban 36 50 40 39 WBZZ top 40 96 99 116 113 e v .
T s 12 33 46 35 WGAY easy 76 68 67 74 e casy 90 82 81 82 AC — 25 — 27 new “indecency” standards, which
——— - 4(? 5'0 4'3 3'4 3'5 WMZQ-AM-FM country 70 58 54 73 T album 7'7 8'0 7'3 5'6 KMPC-AM nostalgia — 43 — 24 Dboth broadcasters and moral-rights
; P S WMAL MOR 60 60 66 65 e ca KNAC pure rock — 17 — 21 arbiters criticize as too vague.
WSNI-FM AC 47 44 37 33 WMYG AC 28 39 53 55 )
U Talk %0 05 o9 5o WKYS urban 74 72 51 65 Lol em urban 52 58 56 52 [TNQ Spanish — 6 — 19 DBroadcasters also have asked the
wnoo' ":‘”': ak 70 23 23 24 WWOCFM  album 47 59 47 56 o A 6 35 37 49 ' AC — 18 — 18 commission to delete cross-owner-
WENFM  dassioaC 20 18 20 19 WPSCAMEM cross 15 19 46 51 oo ot i 41 16 42 (U country — 17 — 18 ship rules, which prevent the same
i ;Cass'ca/ 26 24 17 15 WHUR urban 59 53 53 50 o0 A Y 0 31 20 35 NK-PM top 40 — 9 — 18 company from owning both newspa-
T e 1'5 1.1 1'2 1‘2 wrop news 45 41 43 47 Lo A 4'6 0 4'2 3'4 KFAC-FM classical — 14 — 16 pers and broadcast stations in the
WAVA top 40 53 55 61 45 Lo 108 29 38 38 32 KUAC country — 8 — 14 same market.
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Stayin’ Alive, Bee Gees, rRso

. Short Peogle, Randy Newman,
WARNER BRO

. Baby Come Back, Player, rso

. We Are The Champions, Queen,
ELEKTRA

. Love Is Thicker Than Water, Andy
Gibb, rso

. Just The Way You Are, Billy Joel,
COLUMBIA

. Hs%w Deep Is Your Love, Bee Gees,
R

. Sometimes When We Touch, Dan
Hill, 20TH CENTURY

. You're in My Heart, Rod Stewart,
WARNER BROS

. Emotion, Samantha Sang, prIvaTE
STOCK
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POP SINGLES—20 Years Ago

. Judy In Disguise, John Fred & His
Playboy Band, pauLa

. Chain Of Fools, Aretha Franklin,
ATLANTIC

. Hello Goodbye, Beatles, capitoL

. Woman, Woman, Union Gap,
COLUMBIA

. Green Tambourine, Lemon Pipers,
BUDDAH

. Daydream Believer, Monkees,
COLGEMS

. Bend Me, Shape Me, American
Breed, acTa

. | Second That Emotion, Smokey
Robinson & the Miracles TamLa

. | Heard It Through The Grapevine,
Gladys Knight & the Pips, sout

. If 1 Could Build My Whoie World
Around You, Marvin Gaye & Tammi
Terrell TaMLA

TOP ALBUMS—10 Years Ago
B Ssac}urday Night Fever, Soundtrack
R
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. Foot Loose & Fancy Free, Rod
Stewart WARNER BROS

. All'N’ Ali, Earth, Wind & Fire
COLUMBIA

. News Of The World, Queen ELEKTRA

. Out Of The Blue, Electric Light
Orchestra JT

. Rumours, Fleetwood Mac, warnER
BROS

. I'm Glad You're Here With Me
Tonight, Neil Diamond, coLumaia

. The Grand lllusion, Styx, aem

. The Stranger, Billy Joel, coLumsia

. Running On Empty, Jackson
Browne, ASYLUM

TOP ALBUMS—20 Years Ago

5 Ma;ical Mystery Tour, Beatles,
CAPITOL

ZH@E N O Obh W N =

-

. Their Satanic Majesties Request,
Rolling Stones, LonpboN

. Pisces, Aquarius, Capricorn &
Jones, Ltd., Monkees, COLGEMS

. Diana Ross & The Supremes
Greatest Hits, Diana Ross & the
Supremes, MOTOWN

. Ninth, Herb Alpert & the Tijuana
Brass, aam

. Sgt. Pepper’s Lonely Hearts Club
Band, Beatles, cariToL

. Disraeli Gears, Cream, atco

. Love, Andy, Andy Williams, coLumsia

. Farewell To The First Golden Era,
Mamas & Papas, DUNHILL

10. Golden Hits, Turtles, wHITE wHALE

COUNTRY SINGLES—10 Years Ago

1. Out Of My Head And Back In My
Bed, Loretta Lynn, mca

. You're The One, Oak Ridge Boys,
ABC/DOT

. To Daddy, Emmylou Harris, warner
BROS

£oWON

Lol ] o v

. | Just Wish You Were Someone |
Love, Larry Gatlin, MONUMENT

. Don’'t Break The Heart That Loves
You, Margo Smith, warnEer BrOS

. What A Difference You Made In
My Life, Ronnie Milsap, rca

. What Did | Promise Her Last
Night, Mel Tillis, mca

. Middle Age Crazy, Jerry Lee Lewis,
MERCURY

. Something To Brag About, Mary
Kay Place, coLumsia

. Woman To Woman, Barbara
Mandrell. aBc/poT

SOUL SINGLES—10 Years Ago

. Which Way Is Up, Stargard, mca

. Our Love, Natalie Cole, capitoL

. Always And Forever, Heatwave, epiC

. Too Hot Ta Trot, Commodores,
MOTOWN

. FFUN, Con Funk Shun, MERCURY

. Dance, Dance, Dance, Chic,
ATLANTIC

. Jack And Jill, Raydio, arisTa

. Galaxy, War, mca

. Ain't Gonna Hurt Nobody, Brick,
BANG

©C W o N OO AW N

—

©C WOON OO b e

—

. Lovely Day, Bill Withers, coLumsia

YesterHits |'

R‘DIO

‘All-Out War’ Brews Among San Antonio Stations

BY CHARLENE ORR

SAN ANTONIO, Texas Military
concerns and tourism have kept San
Antonio from being severely hurt
by the South’s oil depression, but
programmers here say there’s no
room for wimps in the battle for lis-
teners and decreasing ad dollars.
The budget for time buys is off by
about $10 million from 1986’s figure
of $40 million, forcing stations to de-
pend on creative promotions and
programming to get those harder-
to-come-by time buys.

The opportunity to get a little cra-
zy has programmers’ blood pump-
ing. Says Jay Scott, program direc-
tor of strong adult contemporary
station KSMG, “The radio market
[here] is able to—and does—take
more chances, is incredibly visible
to the community, and is on the
verge of an exciting, all-out war.”

There are 28 stations in the San
Antonio market. The top eight—ac-
cording to the 1987 winter Arbitron
12-plus, overall shares—are busy
devising ways to steal listeners
from the competition, even if it
means using a competitor’s slogan
or promotional ideas.

Jim Owens, PD of country station
KAJA “KJ-97,” is familiar with
“borrowing’’ by the competition.
“We've positioned ourselves for six
years as continuous country and
music intensive,” he says. “We play
12 or more songs in a row, hour af-
ter hour. Our television and bill-
board campaigns all include that
theme. Our competition has decided
to position themselves the same
way. So right now, it's a matter of
who’s going to win in the slogans
war. Our competition doesn’t want
their own position; they want ours.
But that’s OK; it keeps us on our
toes.”

Owens competes with six other
country signals that can be picked
up in the San Antonio area. Using
the slogan ““San Antonio’s best

country,” KJ-97 has managed to
stay on top, pulling a 6.8 in the 1987
winter Arbitrons.

Bill Thorman, operations manag-
er for the city’s No. 1 station, top 40
KTFM, has mixed emotions about
being involved in the war for listen-
ers. Part of the problem, he says, is
that San Antonio has yet to become
a reckoning force in the radio busi-
ness. “A lot of people who are be-
ginners are working in the market,”
he says.

Thorman says KTFM often
brings in talent from out of town.
“We're very quality oriented, and
we find the best talent, regardless
of the market size they work in,” he
says. “We're the pacesetters here,
and sometimes we feel we're run-
ning a broadcasting school. Other
stations listen to us to find out how
to do things. For instance, no one in
the market used television drop-ins
until our morning guy added them.
Now everybody’s doing it.”

Thorman says KTFM’s competi-
tion is conspiring against the sta-
tion, and he likens the situation to a
scene from “Our Gang.” “If you re-
member, Alfalfa would be standing
there while Spanky crawled silently
behind him,” he says. “Buckwheat
would then push Alfalfa over
Spanky. That’s the kind of games I
have to watch for. I've got two ACs
after my adult audience and anoth-
er top 40 and an album rock after
my 18- to 34-year-olds. We position
ourselves as having the good of the
other stations, minus the weak
points.”

Thorman says KTFM has been
No. 1 since 1983, thanks partly to
the station’s promotions. In a town
made up mostly of blue-collar work-
ers, KTFM has given away 47 cars
and four homes in the four years
since Thorman has been at the sta-
tion.

Warren Tichenor, sales manager
of KCOR, the nation’s first full-time
Spanish-language outlet, says the

station’s trump card is listener loy-
alty. The day before Thanksgiving,
for example, KCOR announced that
turkeys and beverages would be
given free to anyone who showed
up in the station’s parking lot. “By 5
a.m., there were over 300 cars in the
parking lot. People appreciate any
help they can get, and they will re-
member us,” says.Tichenor.

Tichenor, who works for the fam-
ily-owned Tichenor Media Systems,
says he conducts extensive market
research to better serve the audi-
ence. San Antonio’s population is
53% Hispanic, and Tichenor says
KCOR and other Spanish-language
stations have an obligation to the
city’s Spanish-speaking residents
who cannot rely on mainstream ra-
dio for information.

“We go so far as to send greet-
ings to every baby that is born with
a Spanish surname,” says Tichenor.
“And we have rosaries several
times a day.”

He adds that KCOR extends its
public-service approach to clients.
“Say Jell-O Pudding Pops wants to
promote in the Spanish community.
Now, Anglos have heard the ads for
years, but the product hasn’t been
advertised in Spanish. We would set
up booths at one of our events
where we bring in several artists to
perform and let the audience sam-
ple the products and ask questions
directly of the advertisers.”

KCOR fires its biggest promo-
tional guns each year at the Hispan-
ic State Fair, which is usually at-
tended by 50,000-60,000 people.

“We’re promotional terrorists,”
says KITY “Power 93” PD Rick Up-
ton. “Ratings wars are just kicking
in, and promotions are the way to
fight. If KTFM [Power 93’s most di-
rect competition] has an event,
chances are we're right there trying
to steal the show or have already
done it. No matter who’s doing
what, it looks like it’s us doing it.”

As for its own on-air promotions,

Upton says KITY prefers frequent
giveaways of small items to infre-
quent giveaways of high-ticket
items. The approach helped KITY
check in at No. 4 overall with a 6.5
share.

Dana Brown, PD of classic hits/
album rock station KZEP, says he is
breaking all the rules at his station.
“It’s unusual for a classic rocker to
be a formidable promotional foe,
but we are,” he says. “Some of our
big-capacity nightclubs and the-
aters down here have gone so far as
to say we’re single-handedly re-
sponsible for getting people back
into the nightelubs. I'm also looking
at a plaque I've just received for our
involvement with local blues music.
There’s a lot of that down here,”
says Brown.

Thanks to that high profile,
Brown says, ‘“We raised $60,000 this
year for charity. Our promotional
calendar consisted of our regular
Friday night ‘Party On The Patio’
broadcasts from local cantinas; a
Halloween bash on St. Mary’s
Street, lined by several clubs, which
drew 40,000 people; and our Red,
White, and Blues July 4 party,
which drew 4,000.”

The only top-rated station pulling
back a little in the promotional race
is KISS, the market’s only hard rock
outlet, headed by new PD Tom
Scheppke. When Scheppke arrived,
KISS was a solid No. 2, with an 8.6
in the Arbitrons. His first act as PD
was to strip the station of any slo-
gans. “KISS is a legend in this mar-
ket,” he says. “It’s been here since
the '70s; it has an identity. What we
have to remember is why we have
an audience. The listener listens for
three reasons—they want to hear
good rock’n’roll, hear good person-
alities they can relate to, and win
concert tickets. As long as we keep
that in mind, we can phase out that
overemphasis on 18-34 males and
try to reach the 25-plus where we
need to be.”

FEATURED
PROGRAMMING

WESTWOOD ONE has just com-
pleted two programming coups,
pulling oldies maven Dick Bartley
from United Stations and rock in-
terviewer Timothy White from Ra-
dio Today Entertainment. United
Stations has not interrupted its de-
livery of ““Solid Gold Saturday
Night,” opting instead to air the
long-running show without Bartley.
US intends to continue offering the
show to affiliates.

Radio Today Entertainment has
not yet announced whether it will
continue to produce a music/inter-
view program to replace “Timothy
White's Rock Stars.” RTE presi-
dent Dan Formento released a
terse statement expressing the com-
pany’s suprise at White’s decision to
leave, and the statement hinted that
the company will continue to pro-
duce a program for the format.

With Bartley moving to WW1 and
US continuing with “Solid Gold Sat-
urday Night,” there will now be two
live, five-hour oldies shows avail-
able on Saturday nights. The field

also has CBS Radio Network’s
“Cruisin’ America With Cousin
Brucie.” The new WW1 show, titled
“Dick Bartley’s Rock’N’'Roll Old-
ies Show,” is scheduled to debut
Feb. 6. The show’s format will be

& Sen e

similar to that of “Solid Gold.”
United Stations says Bartley’s
move is “simply a personnel change.
It will not affect the format, sound,
or name of the program.” The name
is the property of United Stations.

Technically, the show was produced
by Dick Bartley Productions, but
US owns the oldies library from
which the program’s playlist was
drawn.

(Continued on next page)

“Rockline” Line. Richard Marx gets the Global Satellite Network staff to line up for a head count as he takes a few
moments to find out who's who before manning the “Rockline” phones. Shown, from left, are “Rockline” host Bob
Coburn; Global's Tina Zimring; Marx; and Global's Sharron Sanchez, Mark Felsot, Rachel Perkoff, Mike Correia, and Jim

Nelson.
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PROMOTIONS

(Continued from page 16)

had spent 22 days living next to a
semitrailer at a mall in the area for
the Wheels For Meals effort. The
station started the campaign in
1986. Since then it has collected 83

tons of food.

Music compilations were a popu-
lar promotions tool this year. For
example, rocker WCXR Alexandria,
Va., put together a classic-hits com-

Morning Show Stowaways. KFRC “Magic 61"’ San Francisco morning man
Carter B. Smith, left, and chief engineer Phil Lerza, right, use a little theater-of-
the-mind for a morning-show cruise as they take listeners through the Panama
Canal with the Cunard Princess. The two served up a salty remote as they took
to a dinghy to get a good perspective and describe the luxury liner to listeners
as it passed through the locks.

pact disk for the U.S. Marines’ Toys
For Tots program, and WQHT “Hot
103" New York put together an al-
bum of custom-mixed dance tunes
to benefit the New York Children
With AIDS Care Project.

Other stations also helped get the
word out on AIDS in 1987. To men-
tion just a few: “Power 106” KPWR
Los Angeles tied in with Holly-
wood’s 100th anniversary celebra-
tion and directed the efforts of its
annual Powerhouse megaparty to-
ward the Los Angeles organization
of the AIDS Project. KMEL San
Francisco threw its annual Christ-
mas party for the San Francisco
AIDS Foundation, with entertain-
ment by Natalie Cole and Alexander
O’Neal. And WRQX ““Q-107" Wash-
ington, D.C., also made a tremen-
dous effort to raise funds to fight
AIDS.

On the heels of the Gannett Foun-
dation’s $100,000 donation to the vic-
tims of the California earthquake,
the foundation awarded Los Ange-
les’ Community Services Resource
Corp. one of its two $250,000 Com-
munity Priorities Program awards.
The Los Angeles CSRC plans to use
the grant to create an Adopt-A-Shel-
ter program, aimed at raising $1
million in money and goods for the
area's 114 shelters. PETER J. LUDWIG

FEATURED PROGRAMMING

(Continued from preceding page)

As for the new host of ‘“Solid
Gold,” US would say only that “a
nationally known air personality
will be appointed shortly.” US’ cata-
log has another show with Bartley
in its title: “Solid Gold Scrapbook
With Dick Bartley,” a daily, one-
hour oldies program. There was no
word at press time on whether US
would continue with that show, but
speculation is that the show will re-
main in the US catalog with a new
host.

“Timothy White’s Rock Stars”
was produced by Radio Today for
the ABC Rock Network in 1986,
and Radio Today Entertainment
cleared the show on its own in 1987.
Advertising sales were handled by
LBS Communications. In another
recent RTE/WW1 switch, RTE got
back its “Flashback” when WW1
decided to drop the NBC Radio En-
tertainment program in favor of its
own version, “Backtrack’ (Bill-
board, Dec. 12))

In the company’s statement on
the White/WW1 announcement,
Radio Today Entertainment presi-
dent Dan Formento said, “We were
very suprised to hear that Timothy
White had gone to work for
Westwood One, as he had stated to
us on numerous occasions that that
was one company he would never be
associated with. As the creators and
producer of the ‘Rock Stars’ radio
series, we can assure everyone that
the stature of talent, production
quality, and special-event status of
our series will not be diminished by
his departure.”

The show was a monthly feature
through RTE and will continue as
such with WW1. WW1 is planning
to increase the scope of the show to
make it a monthly special event,
with White covering artists and
special rock events. WW1 plans to

keep the timing of the show flexible
by allowing it to vary in length from
month to month, depending on the
subject matter.

In other Westwood One news, the
long-running “Line One” has been
deleted from the catalog. Originally
a live rock call-in show, it had been
delivered prerecorded for some
time. “The Miller Sound Express”
changed names twice over the holi-
days and is now “Night Scene.” The
one-hour, urban weekly is still the
same show, however. The weekly,
one-hour “Rock Over London” be-
gan the recent migration of shows
to the WW1 catalog. The Rock Over
London Ltd., London, production
had been distributed in the U.S. by
Radio International, but as of Jan.
1 the show took on the WW1 ban-
ner.

THE decision by Frank Cody and
Owen Leach to leave Metropolitan
Broadcasting and the company's
KTWYV ‘“‘the Wave” Los Angeles
has precipitated a number of quick
personnel adjustments at KTWV
and the Satellite Music Network in
Dallas (Billboard, Jan. 16). SMN is
involved with Metropolitan in a joint
venture that has SMN nationally
distributing the Wave as a 24-hour-
a-day satellite service. Initial specu-
lation is that the Cody/Leach depar-
ture will not adversely affect
SMN’s fledgling format, which now
has eight major market affiliates.
Christine Brodie has been pro-
moted to VP/MD and Paul Gold-
stein has been promoted to VP/di-
rector of program operations for
SMN’s Wave network. Their titles
and responsibilities have not
changed at Metropolitan’s KTWYV.
Brodie continues as assistant PD
and MD, and Goldstein continues as
the Los Angeles station’s director

of program operations.

Both Brodie and Goldstein were
part of Metropolitan’s original think
tank that turned rocker KMET into
KTWYV and the Wave. Their respon-
sibilities include keeping separate
logs for each day, one for KTWV
and one for the Wave network.
SMN has also added WLS-AM/
WYTZ-FM Chicago eight-year vet-
eran Rich McMillan as operations
manager for the Wave network.
He'll be heading up the network’s
affiliate-relations effort and will be
responsible for its day-to-day execu-
tion. PETER J. LUDWIG

Below s a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Jan. 20, Rock’N'Roll Hall Of Fame Induction
Ceremonies Special, Live CBS RadioRadio Special,
three hours.

Jan. 20, Supertramp, Classic Call, Premiere Ra-
dio Network, one hour.

Jan. 22-24, American Music Awards Nomina-
tions Special, United Stations Special, three
hours.

Jan. 22-24, Ted Nugent, Metalshop, MJI Broad-
casting, one hour.

Jan. 22-24, Heart, Hot Rocks, United Stations,
90 minutes.

Jan. 22-24, Jody Watley, Star Beat, MJI Broad-
casting, one hour.

Jan. 22-24, Tanya Tucker, Country Today, MJI
Broadcasting, one hour.

Jan. 22-25, Foreigner, Rock Watch, United Sta-
tions, three hours.

Jan. 23-24, Force M.D.’s/Deele/Fred “Rerun”
Berry/Risé Walden, RadioScope, Lee Bailey Com-
munications, one hour.

Jan. 23-24, Dan Seals/Ballie & the Boys, Coun-
try Close-Up, ProMedia, one hour.

Jan. 24, Mr. Mister/Hooters, King Biscuit Flow-
er Hour, DIR Broadcasting, one hour.
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Billboard-

FOR WEEK ENDING
JANUARY 23, 1988

CURRENT PLAYLISTS OF THE NATION’S LARGEST

POWER PLAYLISTS.

AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

A33  — Boy George, Live My Life (From The Fi 22 11 Jody Watley, Don’t You Want Me 6 7 M/A/R/R/S, Pump Up The Volume
PLAT|NUM R34 EX Sting, Be Still My Beating Heart [) 23 25 Dan Hill, Never Thought (That | Could 7 8 Pet ého Boys & BusEy Springfield, Wh
Y g
A35 — Belinda Carlisle, | Get Weak ()Mm < 24 27 Patrick Swayze (Wendy Fraser), 8 1 George Michael, Faith
A — Buster Poindexter & His Banshees 25 28 Fleetwood Mac, Everywhere 9 11 New Order, True Faith
26 29 George Michael, Falher Figure 10 22 Michael Jackson, The Way You Make Me
27 10 Pretty Poison Catch Me (I'm Fallinff 11 16 Expose, Seasons Chan*e
- 28 EX Rick Astley Never Gonna Give You p 12 20 Eiton John, Candie In The Wind
M A§9 EX E‘IiCha'EI Bo‘hon&(Sittin' gn) Lh:‘ Dohck }3 21 gnger. INWant To Be Your MadnS o
i i i 0 — oria Estefan & Miami Sound Machine, i - Bri 4 3 George Harrison, Got My Mind Set On
WHTZ Fm / Pittsburgh P.D.: Jim Richards A Richard Marx, Encloce Summer thghts. | Chicago ) P.D.: Brian Kelly 15 12 The bure, Just Like Heaven
New York 0.M.: Steve Kingston 1 2 Efton John, Ca'ndle In The Wind A — Salt-N-Pepa, k’ush It 1 1 George Harrison, Got My Mind Set On ¥ 16 13 Whitesnake, Is This Love
) i 23 Tiffany, Could've Been EX EX Belinda Carlisle, | Get Weak 22 Tiffany, Could've Been 17 23 Prince, | Could Never Take The Place
1 1 Tiffany, Could've Been . 3 5 Tag_lov Dadne, Tell it To My Heart EX EX Sting, Be Still My Beating Heart 3 5 Michael Jackson, The Way You Make Me 18 26 Patrick Swayze (Wendy Fraser),
2 3 George Harrison, Gol My Mind Set On Y 4 4 Whitney Houston, So Emofional EX EX Prince, | Could Never Take The Place 4 3 George Michael, Faith 19 28 Eric Carmen, Hungry ?yes (From "Dirty
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WIMZQ's McNeill Makes Gountry Gapital In D.C.

BY KIM FREEMAN

‘

I’M FEELING A LITTLE guilty
taking time out for this interview,”
begins WMZQ Washington, D.C., PD
Bob McNeill. “The entire staff is in
the lobby collecting warm clothes for
the homeless.” The attitude ex-
pressed in that
comment is as
good a way as any
to describe the
working environ-
ment at WMZQ, a
country outlet
with a string of
ratings victories, topped this fall with
an 7.3 share for the No. 2 slot overall
in the market.

“My biggest fault as a program-
mer may be thinking too far down
the line,” says McNeill. “But it’s
these kinds of promotions that come
back to you five times over because
they touch people. There is no market
too big for a station to actually touch
people.”

WMZQ is one of those stations to
which the intangible “more-than-a-ra-
dio-station” description applies. Its
entire staff comprises a remarkably
few 34 people—including five week-
end part-timers. And, many of those
have been with the outlet for years
and years.

“I’ve never worked at a station
that had more fun,” says McNeill of
an element that is probably the collec-
tive result of ratings success and the
ability of both staff and station to
have an effect on their community,

“Everybody has at least four jobs,”
notes McNeill. “I'm the PD and MD,
with no secretary or assistant. Qur
promotions director handles sales
and programming projects and all the
details on both.”

That’s fine in theory, but burnout
must be a danger. “Well, we have big
parties after every book,” quips
McNeill. “And, it starts with our GM
Paul Wilensky, who’s doing 17 jobs.”
The PD says he and Wilenski agree
that ratings are gratifying, “but
somewhere along the line you've got
to be having fun.” Among many
methods used to maintain that spirit
are monthly Pizza Paydays, during
which the entire staff gathers for
pies and paychecks.

T

WASHINGTON is not a country
market with a capital C,” says
McNeill, and yet WMZQ has built an
impressive and salable adult audi-
ence. While walking the fine line be-
tween serving core country listeners
and attracting new audiences,
McNeill puts emphasis on the former
group. “Obviously, there’s a large au-
dience here that appreciates country
music,” says McNeill. “But it’s not a
Houston or Dallas, where the coun-
try station is the equivalent of an AC.
If we distorted the product, we’d risk
running off our core. So, our goal is
to continue building that country
niche.”

Thus, WMZQ'’s current marketing
campaign is “primarily aimed at re-
minding people that we do country,”
says McNeill. On television, the sta-
tion has a simple spot featuring a

Bob McNeill. Program director of
Washington, D.C.'s No. 2-ranked
outlet, country station WMZQ, and
Biltboard's PD of the week.

spokesman surrounded by legal-look-
ing books and documents. The plug,
“We play the most country music al-
lowed by law,” spurred some compet-
itors to urge TV stations not to carry
it because, they alleged, it was decep-
tive. McNeill says TV outlets did re-
view their policies but found no rea-
son to drop the spot. After the fuss
died down, McNeill says, the reaction
to the campaign actually was a satis-
fying sign of how seriously WMZQ is
taken by its competitors.

cOMPETITVELY, WMZQ has the

mixed blessing of having no direct
format foe—but it wasn’t always
that way. For roughly five years,
WMZQ and the former WPKX “Kix
106” were engaged in “probably the
bloodiest, toe-to-toe country battle in
history,” says McNeill, who was in
WMZQ'’s commando seat for three of
those years. “Each station was pull-
ing shares in the threes, and neither
was making any money. Thank god
[WMZQ owner] Viacom had the faith
and endurance to throw the final
punch.” In early 86, WPKX became
WXCR, one of the country’s first and
most successful classic rock outlets.

Ultimately, though, McNeill says,
“We still position the station as if we
had a direct competitor. If you don’t
you're very vulnerable.” Morning
show liners promote “more country
music.” Some programmers might
consider their audience not astute
enough to ask the question “More
country music than who?” but not
McNeill.

One of the first projects he initiat-
ed upon returning to WMZQ in Au-
gust 1987 was to open his private
phone lines to listeners and ask for in-
put. “One of the things that kept
coming across was that people knew
we didn’t have a competitor, and
somehow our station was perceived
as not working as hard as we had to.”
Subsequently, WMZQ made it a goal
to let listeners know how dedicated
the station and its staff were, both
through words and actions.

McNeill’s Call Me promotion also
cemented his high estimation for
WMZQ's listeners. “It’s a big mistake

to underestimate your listeners, espe-
cially in country, where listeners tend
to get more involved with their sta-
tions. They want to feel they have in-
put,”

McNeill admits that the ongoing
promotion wipes out chances of per-
forming his normal PD duties during
the week it runs, but says the input
gained is invaluble: “I couldn’t think
of a better way to spend my time.”
He says most calls come from first-
time callers, rather than the request-
line regulars, and that 75% of them
have a complaint, question, or sug-
gestion, rather than less-helpful but
gratifying expressions of praise.
Compliments can be productive in the
sense that listeners may identify pro-
motable elements of the station that
the staff hadn’t isolated before.
McNeill says he’ll be using the Call
Me campaign on a regular basis.

THIS IS McNEILL'’s second stint at
WMZQ. He first arrived in ’83, after
being a big part of a turnaround
team at Viacom sister country station
KIKK Houston. He left WMZQ in "85
to return to one of his first radio
homes, WRVQ Richmond, Va., which
he helped take from eight shares into
the mid-16s before being lured back
to WMZQ. His earlier résumé in-
cludes a mix of on-air and program-
ming work at WABB Mobile, Ala.,
WRBQ “Q-105” Tampa, Fla., and a
year and a half in business for him-
self with a management consulting
firm in Houston. McNeill's radio ca-
reer all started at the student station
at Northeastern Univ. in Boston.
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CONETOONE?

I.LR.S. Chairman
Miles Copeland
explains the new
No Speak series

LR.S Records will introduce its
new, all-instrumental No Speak
album series Jan. 25 with a quar-
tet of albums by former Climax
Blues Band guitarist Pete Hay-
cock, Wishbone Ash, multi-in-
strumentalist (and Police drum-
mer) Stewart Copeland, and Wil-
liam Orbit. According to the
label, the new series will be tar-
geted to “people firmly rooted in
rock'n’roll who have a hard time
connecting with jazz or classical,
but have trouble with rock bands
singing songs of adolescent rebel-
lion to adolescent youths.” Here
Miles Copeland, chairman of the
label, among many other credits,
discusses his plans for No Speak
with Billboard’s L.A. bureau
chief, Dave DiMartino.

Q: Why did you initially decide to

someone who should do a record
like this, because he can’t sing. I
would be very happy to listen to a
record of Jeff Beck just playing gui-
tar. I'd also love to hear an Eric
Clapton record, just his guitar. I'd
find that very satisfying.

Q: How about Peter Green?

A: Yeah, although [Fleetwood
Mac’s] “Albatross’’ was a hit. [
think the No Speak series will have
an occasional hit—like an “Alba-
tross’’ or Herbie Hancock’s
“Rockit.” I also think we can have
dance club hits. And we are going
to promote this series in traditional
ways. In other words, we're not go-
ing to do what Windham Hill does,
and basically go to an entirely alter-
nate market. We will do videos, we
will have singles, we will have
dance mixes, we will have all of
those things, too, when they’re war-
ranted.

start No Speak?

A: 1 had a tape come
in from one of the
| bands | used to man-
age, from a gu
named Peter Hay-
cock. This guy was

‘m making
records that |
personally like’

Q: Do you expect
broad success?

A: I think there will be
kids out there who are
into heavy metal
bands and guitars

known as a great gui-

tar player—but every song on the
tape was three minutes long. There
were hardly any solos, and there
was no real guitar playing. He was
singing all these little songs that he
obviously thought were singles. T
called him up and said, “What hap-
pened to your guitar playing?” and
he said, “Well, every time I send a
tape to a record company, they end
up saying, ‘Where’s the single?’ ”
And I really thought it was a
shame. So I began to piece two.and
two together and decided to do a se-
ries of rock-instrumental records
that will be the other side of what
Windham Hill is doing—the awake
side of the Windham Hill audience.
Q: How ’80s oriented is No
Speak, really, with artists like
Haycock and Wishbone Ash?
Your brother was even in Curved
Air, for that matter.

A: It’s ’80s oriented in the sense
that if you're looking for really
great players, you're not going to
find a kid who's 15 years old right
now who's a really great guitar
player. Most of the kids that are 15
and guitar players are in metal
bands, busy trying to impress their
friends about how fast and how
loud they can be. I'm trying to
please myself, in a sense—I'm mak-
ing records that I personally like,
and I want to hear a guy that plays
and has a certain maturity to him.
And I'm not saying an 18year-old
kid can’t do it, but where they're at
and where I'm at may be in differ-
ent places, musically.

Q: Who else would you like to
sign?

A: Jeff Beck would be my first
choice. He’s the perfect example of

who will also find this
music very exciting. I think album
rock stations will find it exciting,
the ones that are being forced to
play to the older age group and
can’t find enough music to play for
them—I mean, how many times can
you play Sting and Peter Gabriel?
There’s relatively few of what I
would call “intellectually accept-
able” rock bands that appeal on a
broad base. I think this music will
now .appeal to those stations that
are effectively trying to play pro-
gressive music when there really
isn’t a lot of progressive music
around.
Q: Unlike Cinema Records,
which seems to have concentrat-
ed on filling that gap with pro-
gressive keyboardists, No Speak
seems to be focusing more on the
guitar.
A: T have a great love of guitars. [
miss hearing great guitar players.
You don'’t get to hear a lot of them.
I mean, think of all the bands that
are out there, then name one of the
great guitar players. I mean there
are some good guitar players out
there: Glen Tilbrook from Squeeze
is a great player; Mark Knopfier is
probably one of the greatest, up
there with Beck. But he’s an older
guy, too. Look at all the bands that
are out there, from the Cure to the
Pet Shop Boys to Madonna. Steve
Stevens is probably the only really
young guitarist that is rated, who'’s
come forward as a guitar hero. If
he was in the "70s, he’d be a super-
star. But in the '80s, he’s not—he's
just a guitarist. But he’s a potential
superstar.

Tiffany Gonquers Charts

BY STEVE GETT

NEW YORK From shopping
malls to the top of the charts, the
success story of 15-year-old MCA
recording artist Tiffany has been
one of the most significant new-
talent breakthroughs of the past
year.

Following the release of her
self-titled debut album in June—
which is bulleted at No. 1 on the
Top Pop Albums chart this week—
Tiffany scored an out-of-the-box
No. 1 hit on the Hot 100 Singles
chart with her remake of the Tom-
my James song ‘I Think We're
Alone Now.”” Now, she’s riding
high on the chart with her second
single, “Could’ve Been.”

MCA'’s strategy in breaking Tif-
fany has called for unique artist
development. However, prior to
the album’s release, the label had
no set game plan for launching the
young singer, according to Larry
Solters, MCA senior vice president
of artist development/creative
services.

“To be honest, we didn’t know
how to market her,” says Solters.
“You couldn’t put her on a tradi-
tional tour because she wouldn’t
be able to attract a big enough au-
dience. We didn’t know if we want-
ed to target the album to an older
or younger demographic, although
we knew it carried both themes.
And [we also realized that] the fact
that she’s 15 years old [could lead

to] radio backlash.”

Initially, Tiffany’s age was a
concern for the label. Says Richard
Palmese, MCA executive vice pres-
ident of marketing and promotion,
“I remember Frank Turner, our
national promotion director, tell-
ing me that we were not going to
have an easy time getting top 40
stations to play Tiffany’s records
because they’d say, ‘Gee, we don’t
want teens, we want adults.””’

Palmese says the label began to
consider various promotional and
marketing ideas after seeing Tif-
fany perform live to tracks at a re-
cording studio in Los Angeles.
“We were very impressed, and
that got us thinking,” he says.
“The first idea was to have her go
across the country, put her into re-
cording studios, and bring down
key program directors, music di-
rectors, and retailers.”

“But then the light bulb went
off in Larry Solters’ head. He said,
‘Wait a minute. How about the
shopping malls?’ ”’

Solters had been toying with the
idea of putting Tiffany on a tour of
summer camps before he decided
on shopping malls.

“A friend I grew up with, Phil
Rosenthal, works for a company
called Shopping Center Network,”
says Solters. “They take products
for the likes of Revlon and Toyota
and put them on a tour of malls. So
I asked him if it was feasible to
take Tiffany out and have her sing

to tracks. He said the only problem
would be if it was perceived as
rock’n’roll, but I told him that
wouldn’t be a problem because
she’s America’s sweetheart—
clean faced, cute—and her music
appeals to all ages.”

Solters’ fellow MCA executives
considered the idea to be off the
wall, to say the least. “Initially, ev-
erybody said I was out of my mind
and told me to get lost,” he says.
“I got laughed at during several
meetings, but then they started to
come around.”

Tiffany kicked off her summer
shopping-mall trek on June 26 at
the Bergen Mall in Paramus, N.J.
‘“She played four shows a day
there on a Thursday, Friday, and
Saturday,” says Solters. “By the
middle of the second show on
Thursday, the record store had
sold out of Tiffany albums and cas-
settes.”

Retailers were initially wary
about stocking the Tiffany album,
according to Solters. “But the or-
ders kept increasing once the word
got out,” he says. “By the last
dates, we were moving over 600
units over the weekend.”

The retail buzz had quickly
spread to radio, says Palmese.
“Stations started asking who Tif-
fany was, and then the first single
took off and went to No. 1 very
quickly. The album then exploded
on the strength of the single.”

(Continued on next page)

ARTIST
DEVELOPMENTS

NETWORKING

Currently creating quite a buzz at
PolyGram is the upcoming Bruce
Fairbairn-produced debut album
from the Dan Reed Network. The
band, which hails from Portland,
Ore., has amassed a strong follow-
ing in the Northeast during its four-
year history.

The outfit came to PolyGram’s at-
tention via an independently re-
leased EP. “We did that in Oregon
in September 1986, and it sold real
well,” says front man Dan Reed.
“We had gotten interest from a few
different labels when [PolyGram
vice president of a&r] Derek Shul-
man got hold of a copy of the EP
and came to see us play live in Seat-
tle. Over the next few months we
hooked up a deal.”

After signing with PolyGram, the
band started working on an album,
eventually connecting with the
much-sought-after Fairbairn. “Our
music has both rock and funk lean-
ings,” says Reed. “We talked to a
few r&b producers but we love play-
ing live, so we decided to go for a
rock’n’roll producer. Derek knew
Bruce through Bon Jovi, so we
managed to get him, and it worked
out very well.”

During sessions for the album,
the band inked a management deal
with Bill Graham. “He’s obviously
very much a live-performance-orient-
ed guy,” says Reed. “He’d heard
about our show, saw us, and was
real intrigued. Other top managers

were telling us how we could be the
next hottest thing, particularly be-
cause of the racial makeup and look
of the band—we’ve got two black
guys, a Japanese guy, and a white
cat—but we weren’t interested in
that. Bill was into the music and the
live show, and that’s what we're
about.”

The self-titled Dan Reed Network
album is scheduled to hit stores in
March, with the leadoff single, “Rit-
ual,” shipping in February.

FLYING HIGH

When Don Grierson joined Epic
at the beginning of 1987 to helm the
label’s a&r staff, the first deal he
negotiated was with producer Ted
Currier. That signing began to pay
off toward the end of the year as
singer Tony Terry scored a top 10
hit on the Hot Black Singles chart
with his Currier-produced debut re-
lease, “She’s Fly.”

(Continued on next page)

Hit Man. Gary Morris, right, fine-tunes a track from his latest Warner Bros.
album, “‘Hits,” with producer Joe Vannelli, left, and executive producer Gino
Vannelli, center. In addition to recording, Morris has been garnering positive
reviews for his portrayal of Jean Valjean in the Broadway hit “‘Les Misérables.”
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ARTIST DEVELOPMENTS

(Continued from preceding page)

“Tony Terry is the first act Ted
brought through under his deal with
us,” says Grierson. “Obviously, I'm
delighted at the way things have
taken off.”

The first single from the 23-year-
old Terry, who hails from Washing-
ton, D.C., emerged in September, six
weeks ahead of his debut album.
“Going top 10 with ‘She’s Fly’ set us
up straight away,” says Grierson.
“And the 12-inch version is still sell-
ing very well. We've just put out the
second single, ‘Lovey Dovey,” and
the initial response has been very
positive indeed.”

Terry embarked on a four-week
national promo tour in December,
which spawned a good deal of radio,
press, and television exposure. “He
covered a lot of ground on that trip,
and now that we’re coming with the
second single, people know who
Tony Terry is,” says Grierson.

Plans call for Terry to hit the road
next month. “He’s working on get-
ting the live show together,” says
Grierson. “No specific tour has been
finalized yet, but the intention is to
get him out sometime in late
February.”

TAYLOR MADE

“This is not a one-hit wonder art-
ist, believe me.” That’s what Arista
senior vice president of marketing
and promotion Don Ienner has to
say about Taylor Dayne, who has
scored a top 10 hit with her first sin-
gle, “Tell It To My Heart,” the title
track of her debut album.

“This girl knows what she
wants,” adds Ienner. “She’s got a
magnificent voice, she’s a great per-
former, and it’s not like she’s a pup-
pet at all.”

For its initial launch of the song
“Tell It To My Heart,” Arista fo-
cused its attention on the clubs, ac-
cording to Rick Bisceglia, the la-
bel's vice president of promotion.
“We worked in Miami first, Los An-
geles and Northern California, and
then the Texas area,” he says. “Af-
ter we got it on very strong radio
stations in those markets, we then
brought it into mainstream stations,
and it kicked in everywhere top 40-
wise.”

In recent weeks, Dayne has been
performing live track dates in addi-
tion to appearing on television
shows like “Club MTV,” “Top Of
The Pops,” and “Solid Gold.” Next
up will be a concert tour.

“She’s putting a band together

right now and will be going out
soon,” says Ienner. “I think she’s
going to blow people away, the
same way no one expected Exposé
to be a band. It’s a very similar situ-
ation.”

Arista will follow “Tell It To My
Heart” with “Prove Your Love” as
the second single. An accompanying
videoclip is also in the works.

“The clip for the first single was
not the greatest video that ever
lived, but nor was it one of the most
expensive,” says Ienner. “We did a
real quick, inexpensive video that
got her on the air while the single
was breaking. It was just her and
two backup dancers, so she had to
carry four minutes, and I think she
did a pretty good job.”

MAKING TRACKS

Teen vocalist Glenn Medeiros’
latest release, “Lonely Won't Leave
Me Alone,” a single from his epony-
mous debut Amherst album, is fol-
lowing in the footsteps of his al-
bum’s 1987 leadoff smash, “Noth-
ing’s Gonna Change My Love For
You.”

“This really is following the same
pattern as the first single a year
ago,” says label spokesman Larry
Silver. “A lot of people said it’s too
slow because it’s another ballad, but
as stations started playing it, it be-
came a top-five request.”

According to Silver, the single, re-
leased in October, has been garner-
ing particularly strong response in
the Southwest, West, and North-
east, with a growing number of
adult contemporary and top 40 sta-
tions adding the record.

“Lonely Won’t Leave Me Alone”
is the third single from Medeiros’ al-
bum. That the second single,
“Watching Over You,” failed to take
off may have been due to the fact
that it was “released too early,”
says Silver. “Many stations were
still on the first one, which just re-
fused to die. We may rerelease
[‘Watching Over You'] at a later
date.”

Despite his success, Madeiros’
promo work is limited for now.
“With Glenn still in high school—
he’s a senior now—it’s tough,” says
Silver.

Medeiros is scheduled to embark
on an overseas summer trip that will
take him to Norway, Sweden, Cana-
da, Finland, France, Australia, and
Japan before coming back to the
U.S. There is talk of him touring

TIFFANY’S UNIQUE SUCCESS

(Continued from preceding page)

MCA serviced a low-budget vid-
eo for ‘I Think We’re Alone Now,”
documenting Tiffany’s mall dates.
“It may have been technically im-
perfect, but I think it helped enor-
mously,” says Solters. ‘“‘People
saw Tiffany as this regular kid.”

MTV was initially reluctant to
air the clip, says Solters. “They re-
sisted, and I had a long fight with
them. I basically drove them out of
their minds, asking them if every
video we produce should be with
smoke bombs, cleavage, and gels
over the lens. They said it was not
an MTV look. My point is to let the
artist sell [his or her] image. They
finally added the video when it

went to No. 1.”

There is no accompanying video-
clip for the second single. Says
Solters, “Ultimately, I think we
could have sold more records if we
did a video for ‘Could’ve Been,’ but
ultimately I think it would have
oversaturated or shortened the art-
ist’s career, which is a concern.”

MCA will release Tiffany’s ver-
sion of the Beatles’ “I Saw Her
Standing There,” here retitled us-
ing “him,” as her third single. “I
expect we'll be coming with that
around [Feb. 14] Valentine’s Day,”
says Palmese. “Meanwhile, right
now the album is headed toward
the 3 million mark.”

here with fellow teen stars Debbie
Gibson and Tiffany. Rumors are
that the road outing may tie in with
Pepsi and be billed as the New Gen-
eration tour.

IN BRIEF

Atlantic is working “Devil Inside”
as the second single from INXS’ al-
bum, “Kick” ... Polydor has re-
leased Mike Post’s “Theme From
L.A. Law” as a single. The tune is
featured on the album “Music From
L.A. Law And Otherwise” ... Gef-
fen is pushing Danny Wilde’s
“Time Runs Wild” from the Pat
Moran-produced album “Any Man’s
Hunger.”

Artist Developments is edited by
Steve Gett. Reporter: Linda Mo-
leskt (New York).

Lou’s New Home. Sire Records president Seymour Stein, second from left,
shakes on a deal with Lou Reed, center, during a recent New York reception
celebrating the artist's signing with the label. Pictured, from left, are Howie Kiein,
Sire vice president/general manager; Stein; Reed; Suzanne Emil, Sire label
manager; and Alan Stein, Reed'’s attorney. (Photo: Chuck Pulin)

MAKING TRACKS: Be on the lookout for the L.R.S.
soundtrack to director John Hughes’ upcoming film,
“She’s Having A Baby.” The album, scheduled to hit
stores Feb. 8, boasts tracks—many of which have nev-
er been released—from an interesting lineup of artists
that includes Bryan Ferry, XTC, Kate Bush, Gene
Loves Jezebel, and Love & Rockets.

Dave Wakeling, formerly of the English Beat and
General Public, sings the Steve Levine-produced title
song, which will also be the album’s leadoff single. It’s
the debut solo release from
Wakeling, who is currently re-
cording his first solo album.

Ferry’s contribution is the
Van Morrison-penned “Crazy
Love,” previously only avail-

New Cuts On L.R.S. Soundtrack Album;
Morrissey To Surface With Single In U.K.

Springsteen will be inducting Beb Dylan into the
Rock’N’Roll Hall Of Fame Wednesday (20) at New
York’s Waldorf-Astoria Hotel ... Scuttlebutt has it
that Jimmy Page and Rickie Lee Jones are now on
the Geffen roster.

HAVE FAITH WILL TRAVEL: Michael Lippman,
who co-manages George Michael with partner Rob
Kahane, says that the former Wham! vocalist will
soon start final rehearsals for his upcoming world
tour, which starts Feb. 19 in To-
kyo. While Michael has been
taking a well-deserved break in
Bermuda and St. Bart’s in the
Caribbean these past few
weeks, his new band has been

able as the B side of an import
single. Bush fans can look for-

BY+STEVE+GETT

THEBEAT

hard at work rehearsing at a
London studio.

ward to hearing “This Wom-
an’s Work,” which was commissioned exclusively for
the movie. Meanwhile, XTC chips in with the previous-
ly unreleased “Happy Families.” The Gene Loves Jez-
ebel track is “Desire,” from the band’s debut Geffen
album.

The other artists featured on the album are Kirsty
MacColl, Everything But The Girl, Carmel, and Dr.
Calculus (aka U.K. artist Steven Duffy).

BACK AGAIN: Following last year’s disappointing
breakup of the Smiths, the former members of the
band have involved themselves in a variety of proj-
ects. Guitarist Johnny Marr has been very much in
the limelight, having worked with the likes of Bryan
Ferry and the Pretenders. Bassist Andy Rourke and
drummer Mike Joyce are touring with Sinead 0’Con-
nor. But what of ex-Smiths’ front man Morrissey?

For the past few months, Morrissey has been
locked away in a British recording studio, working on
a solo project. This week, the word from across the At-
lantic is that he is gearing up for the Feb. 15 release
his debut U.K. solo single, “Suede Head,” on Parlo-
phone. The singer co-produced the song with Stephen
Street. No word on a U.S. release, but Morrissey is ex-
pected to be returning with an album in the coming
months. We’ll keep you posted.

SHORT TAKES I: Gary Borman called to say that
Tonio K. is the latest signing to the Borman-Stern-
berg management stable, which also represents the
Bee Gees and the Yellowjackets. As mentioned a cou-
ple of weeks ago, Tonio K.’s latest A&M album is due
out Feb. 2. .. For some strange reason—there’s no of-
ficial explanation—the release of David Lee Roth’s
new Warner Bros. album has been upped from Jan. 26
to Thursday (21) ... Rumors abound that Bruce

-Says the Nuge, “It is meant as a slap in the face to the

Michael will soon be connect-
ing with his musicians in Los Angeles before heading
off to Japan. Following dates in the Far East, Austra-
lia, and New Zealand, the Faith tour reaches Europe
during the second week of April. U.S. concerts are ex-
pected to commence at the end of the summer.

The lineup for Michael’s touring band boasts key-
boardist Chris Cameron, who is also the musical di-
rector; guitarist Carlos Rios; drummer Moyes Lucas;
keysman Tony Patler; saxophonist Andy Hamilton;
and Michael’s longtime bassist, Deon Estus.

Incidentally, Estus is one of the first acts signed to
the new Lippman-Kahane record label, which is being
distributed by PolyGram. Michael is said to have made
several contributions to his bass player’s album.

SHORT TAKES II: New Atco boss Jerry Greenberg
and Arista hotshot Don Ienner, along with artist man-
agers Tommy Mottola and David Wolff, were among
the industryites who connected Jan. 7 for a trip to the
New York Boat Show. If the new Atco takes off with a
bang, Arista continues its winning streak, and the
new Hall & Oates and Cyndi Lauper albums explode,
will these guys consider opening summer offices at
the Montauk (N.Y.) Yacht Club? . .. Congrats to veter-
an producer George Martin on receiving the CBE, one
of the top Brit regal awards; he was cited on Queen
Elizabeth’s New Year’s honors list ... Timothy
Leary is now being managed by Eric Gardener of
Panacea Entertainment. Leary is working on a radio
show for possible national syndication, and there’s
talk that he's interested in hosting his own TV show
... Ted Nugent is courting investors for his idea of
opening a restaurant in Los Angeles called Red Meat.

ridiculous notion of spa cuisine and the growing prob-
lems of vegetarians in our culture.”

BILLBOARD JANUARY 23, 1988

wwWw americanradiohistorvy com

25


www.americanradiohistory.com

ALENT

U.S. Leg Of ‘Bad’ Tour Set; |
Reggae Fest Africa Bound

BY LINDA MOLESKI

JACKO’S BACK: After months of
speculation, plans for the US. leg
of Michael Jackson’s “Bad” tour
are finally being completed. The
megaproduction, sponsored exclu-
sively by Pepsi-Cola, kicks off Feb.
23-24 in Kansas City, Mo.’s Kemper
Arena and will hit several arena-
size venues across the country.
Other dates confirmed are a
March 3 benefit show—to aid the
United Negro College Fund—at
New York City’s Madison Square
Garden (as reported earlier in this
column) as well as two more con-
certs there, March 5 and 6. The tour
then moves to the St. Louis Arena
for concerts on March 12 and 13.
Unconfirmed stops on the itiner-
ary are said to include Indianapolis;
Louisville, Ky.;

N.C.; Cleveland;
Denver; Minneapo-

Cincinnati; Hous-
ton; Birmingham,
Ala; Chapel Hill, &l

lis; and Pitts-
burgh.

The U.S. leg of the tour is set to
stop temporarily in mid-May but is
expected to resume in the fall. Tick-
ets for the event are $22.50 except
in New York, where prices will be
$27.50.

HEGGAE FEST: Synergy Produe-
tions, the producer of Jamaica’s an-
nual Sunsplash Reggae Festival in
Montego Bay, is set to take its show
package over to Africa for an ex-
tensive tour that will commence
Jan. 31 in Dakar, Senegal.

Acts that will be featured on the
bill are Third World, Burning
Spear, Nigerian artist King Sunny
Adé, Chalice, Blood Fire Posse,
Judy Mowatt, Culture, U-Roy,
and the Soul Syndicate Band.

The trek will cover 12 cities in
nine countries over a six-week peri-
od. It is said to be the biggest tour
ever on the African continent with
the exception of Festock, a show in
Nigeria in the early "70s.

Organizers of the event expect
the 12-hour concerts to draw some
40,000 people per show.

SHORT TAKES: Radio City Music
Hall Productions has inked an ex-
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Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BARRY MANILOW Pantages Theatre Dec. 25-27,29- | $1,004,554 32,400 Nederlander Organization
Hollywood, Calif. 31 & Jan. 2-3, $40/$30 seliout
69
g g i ~ u2 Sun Devil Stadium Dec. 19-20 $552,340 110,450 Fey Concert Co.
clusive marketing deal with the In B.8. KING Avizona State Univ. $5.00 seflout
ternational Management Group, Phaenix, Ariz.
which will serve as a representative LUTHER VANDROSS Circle Star Theatre Dec. 30318 | $422.333 18,365 in-hause
in securing merchandising, licens- San Carlos, Calif. Jan.2 $24.50/322.50 sellout
ng, }Ii}lbliShmg,kanghcogpofdtﬁ SPO}?' BARRY MANILOW Auditorium Theatre Dec. 36 $359.405 12,584 Jam Prods.
sorship. It marks the first time the Chicago, 11l $32.50/$15 14,800
New York City-based venue has en- FLEETWOOD MAC Memorial Coliseum Complex Dec. 17 $196,784 10744 Dauble Tee Promations
tered into such an agreement with CRUZADOS Portland, Ore. $18.50/$17 sellout
an outside company ... Aussie SAM KINISON Felt Forum, Madison Square Dec. 31 $157,280 4152 Monarch Entertainment Bureau
rockers AC/DC will launch a world :’?AET(:‘(’):'ANE(?Y STORE OUTLAWS ﬁard? Ckenr:e; $50/$35/825 sellout John Scher Presents
. ] ew York, N.Y.
.tfu}r]‘ 1? gleklli.K. Mil]rch 7. V\}’lord has RICHARD BELZER
1t that Dokken will open the over- STEVE XRAVITZ
g CARL LABOVE
seas dz_ltgs ... Also §cheduled to hit L TSTE e
the British tour trail for a series of — .
shows in March is T’Pau, which re- BARRY MANILOW ;&i);tnt::go”lwsem::l Auditorium Dec. 16-17 3;100360 ;m Encore Enterprises
cently wrapped a sellout tour there FLEETWOOD MAC ARCO A v Dec. 14 314.7 131 5‘427 Pacificoncert
L rena eC. fl X acificoncerts
.. Look for a good deal of activity CRUZADOS Sacramento, Calit $18.50 9815
from up-and-coming Enigma rock : - :
. o STEVIE RAY VAUGHAN & DOUBLE | Henry ). Kaiser Convention Dec. 31 $134,000 6,356 Bill Graham Presents
act Hurricane. The group just TROUBLE Center 20 7500
landed a deal with ICM and is cur- TOWER OF POWER Oakland, Calif.
rently in the studio recording its JR. WALKER & THE ALL STARS
second album, “Over The Edge,” I FRARITES
? b . -
which is being helmed by longtime BARRY MANILOW Ez::: (i;;llc Center Dec. 20 ::235,851 :,x Jam Prods.
Pink Floyd pro- AEROSMITH Augusta Civic Cent Dec. 27 $108,328 7‘105 Frank J. R
J . ugusia Civic Center eC. y rank J. Russo
b dufier Bob Ezrin DOKKEN Augusta, Maine $16.50/$15.50 8,225 Larry Vaughn Presents
: |i\ an, Il eVY o e? [»]{0] Providence Civic Center Dec. 28 $107 415 6,930 Frank J. Russo
i |1 Mike Clink o MEGADETH Providence, R.. 51550 10,500
: Guns N’ Roses SAVATAGE
; fame ... Hot Co- BARRY MANILOW Centenmial Hall Dec. 11 $101,195 6623 Belkin Prods.
lumbia artist Mi- Univ. of Toledo $16.50 7640
chael Bolton performed his latest Sl
single, “Dock Of The Bay”—a re- BARRY MANILOW tgu:::n::z GKardens Dec. 13 ms :ﬁl})é Encore Enterprises
o . a visville, Ky. u
make of the classic Otis Redding v
duri 0 LLCooL) Setland Arena, Fresno Convention  Dec. 29 $87,052 5470 Bill Graham Presents
song—during halftime at a recent ZAPP FEATURING ROGER Center $17.50/$15.50 9,000 Bay Area Prods.
National Football League playoff TOO SHORT Fresno, Calif.
game in which heavy underdogs the COOL ROCK J
Minnesota Vikings upset Super- DI0 Montreal Forum Jan. 8 $85,927 5594 Donald K. Donald Prods.
bowl favorites the San Francisco ;\E\%[;E;T:" CMW:éea'v Que. ?1;036“5 Canada) 1158
49ers ... Last week this column anada -
made reference to “The Official Di- JAY LENO ARCO Arena , Dec. 31 84,623 3761 Bill Graham Presents
. Sacramento, Calif. $22.50 4,000
rectory Of Festivals, Sports & Spe- o P P , = = :
: ” 9 L RANDY TRAV! oliseum, Amarillo Civic Center Jan. 0, on Varnell
cial Events” published by the Inter GENE WATSON Amarillo, Texas $14/313 6,827 in-house
e, IS CROUE, LS o FIND THE CHILDREN BENEFIT Santa Monica Civic Auditori Jan. § $68,022 4,500 Avalon Attracti
. [ 1 anta Monica Livic Auditorium an. A . vamwn ractions
terested in obtaining a copy can GREAT WHITE Santa Monica, Calif. $17.50 sellout KNAC-FM
contact IEG at Suite 303, 213 W. In- GUNS N' ROSES
stitute Place, Chicago, IlI. 60610; ARMORED/ SN
312-944-1727. Additionally, the com- LL. coOL ) Warfield Theatre Jan. 2 $57,505 3,286 Bill Graham Presents
pany will be presenting its fifth an- EAA\P’: :')EATURING ROGER San Francisco, Calif. $17.50 4,000
nual event-sponsorship conference
S onsorshi pNOW Mgrch 2830 "; BARRY MANILOW Show Me Center Dec. 19 $56,107 3897 Ogden Alfied Presents
po p ’ - Cape Girardeau, Mo. $15.50/$11.50 4,300 Jam Prods.
Chicago. Guest speakers include ‘ :
Rockbill’s J Col d int JOAN JETT & THE BLACKHEARTS | The Ritz Dec. 31 $46,550 1,500 Monarch Entertainment Bureau
0ckDbI fs hayN 0 eglan an i Quin COLIN QUINN New York, N.Y. $30/$25 seliout John Scher Presents
DaV.IS of the B G rleaqs azz & JOHN CONLEE Longhorn Ballroom Dec. 31 $42,215 2,000 in-house
Heritage Festival ... While on the ASLEEP AT THE WHEEL Dallas, Texas $25/520 selloot
subject of conventions, Perfor- $17.50/815
mance magazine will be hOlding its FISHBONE The Ritz Dec. 27-28 $40,152 3,000 Monarch Entertainment Bureau
eighth annual summit conference in MURPHY'S LAW New York, N.Y. $13.50/$12.50 seflout John Scher Presents
Scottsdale, Ariz., Feb. 13-15. For STEVIE RAY VAUGHAN & DOUBLE | Convention Centes Theatre Dec. 27 $36,558 2,089 Bill Graham Presents
more information call 817_338_9444‘ TROUBLE Sacramento, Calif. $17.50 2,300 Jam Prods. of Chicago
THE PALADINES
Send mfo rmation to On The BENNY MARDONES & THE The Landmark Theatre Dec. 28 $36,200 2935 Movie Time Video
A HURRICANES Syracuse, N.Y. $13.50/$12.50 sellout
Road, ¢/0 Billboard, 1515 Broad- COLD SHOT BLUES BAND
way, New York, N.Y. 10036. STEVIE RAY VAUGHAN & DOUBLE | Lawior Events Center Dec. 28 $29,632 1,852 Bill Graham Presents
TROUBLE Univ. of Nevada-Reno $16.50 2,000
THE PALADINES Reno, Nev.
THE RAMONES The Ritz Jan. 2 $24,921 1,500 Monarch Entertainment Bureau
MANITOBA'S WILD KINGDOM New York, N.Y, $14.50 /3$13.50 seffout John Scher Presents
STEVIE RAY VAUGHAN & DOUBLE | Redding Civic Auditorium- Dec. 29 $24,915 1510 Bill Graham Presents
TROUBLE Convention & Trade Center $16.50 2,000
G ET YOU R OWN THE PALADINES Redding, Calif.
LOUIE ANDERSON Park West Jan. 8 $20,520 1,400 in-house
COPY OF Chicago, (ll. $15 sellout |
L o RDIS BUSTER POINDEXTER The Roxy Jan. 5-6 $17.325 1,050 { Avalon Attractions
BIL B A West Hollywood, Calif. $16.50 seilout
| NTE RN AT'ON AL THE DEAD BOYS | The Ritz Dec. 26 $16,286 1,500 Monarch Entertainment Bureau
E & G KiX New York, N.Y. $13.50/$12.50 sellout John Scher Presents
TALENT & TOURING | || e
CIRCUS OF POWER
DIRECTO RY JERRY LEE LEWIS The Ritz Dec. 31 $15,645 815 Monarch Entertainment Bureau
$55 (Includes postage and handiing) - New York, N.Y. - $25/520 1,500 John Scher Presents
F N ROY BUCHANAN Hammer Jacks Jan. 89 $15,000 3,000 in-house
NJ. CA. TN MA and VA | THE GREASEMAN Baltimore, Md. $5 sellout
800'223'7 524 Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and

should be submitted to Kathy Vandercook in Nashville at 615-321-4275; Ray Waddell in Los Angeles.at 213-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Metinda Newman in New York at 212-764-7314. For research information contact Karen Oertley in Nashville at
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BY NELSON GEORGE

NEW YORK From 1979 to 1984,
Andre Harrell led a double life. By
day he was a young, energetic ac-
count executive for two New York
radio stations, gospel/inspiration-
al WWRL and all-news WINS. He
wore suits and preppie glasses.

By night Harrell was a minor
rap star who recorded under the
name Dr. Jeckyll. Along with his
partner, a friend called Mr. Hyde,
Harrell cut a number of rap hits,
including ““A.M.-P.M.,”’ ““Fast
Life,” and ‘“Genius Rap” on Pro-
file. And, appropiately, Dr. Jeck-
ylI's image was that of a schizo-
phrenie rapper, one who said
street rhymes but wore a suit and
preppie glasses.

For two years Harrell pulled to-
gether his disparate interests by
working as a vice president at
Rush Productions, the powerhouse
rap-management company that
was supervising Harrell’s rap ca-
reer.

—

Former Rapper Harrell Go

Then in May 1986, Harrell
opened the doors of Uptown Enter-
prises, a company that in under
two years of operation has negoti-
ated a label deal with MCA and
placed acts at Warner Bros. and
Capitol. “My goal when I started
Uptown was to become a force in
hip-hop and commercial r&b, and if
things go as I hope, that could hap-
pen by the end of the year,” says
Harrell.

Dr. Jeckyll is in retirement right
now, though he did make appear-
ances on the “Uptown’s Kickin’ It”
album on MCA that introduced his
company, in the video of the title
song, and in the video for “The
Overweight Lover In The House”
by his best-known signee, Heavy
D. & the Boyz.

Harrell’s chief concerns are
making sure his deals turn into hit
music. The recently signed deal
with MCA upgrades his production
deal with the label into ““a lucra-
tive distribution deal that com-
pares with Def Jam’s at Columbia.

We keep the acts there we origi-
nally had at MCA, including Heavy
D. & the Boyz, whose album ‘Liv-
ing Large’ is over 300,000 [sales];
the female rap duo Finesse & Syn-
quis; the rappers the Brothers
Black; and the trio Groove B. Chill.

‘We’re looking to

" communicate with

the black audience
and develop
realistic images for
our acts’

“Through our new deal we’ve
also added a nonrap act, G.U.Y,,
which features the production and
writing of Teddy Riley. I manage
Teddy, and over the past year he’s
become the hottest hip-hop/pro-
gressive r&b producer out. He pro-

In Membry Of King, A Look At How Far We’ve Come
Are Blacks Making Inroads In Recording?

es Uptow

duced Heavy’s album, Kool Moe
Dee’s ‘How Ya Like Me Now?’ and
Keith Sweat’s ‘I Want Her.” So we
have high. hopes for this [G.U.Y.]
album.” ’

Harrell has a young r&b ballad-
eer/producer named Al B. Sure
signed to Warner Bros. His debut
single, “Nite & Day,” will be re-
leased Feb. 21 and will benefit
from a major cross-merchandising
campaign. The singer won a Sony-
sponsored talent contest, part of
the Sony Innovators program
aimed at aiding the electronics
company in penetrating the black
market.

As a result of Al B. Sure’s selec-
tion, Quincy Jones will appear with
him in print ads in national black
publications (Ebony, Jet, Essence),
while radio spots will feature
Jones introducing the singer with
his debut single playing in the
background. A party introducing
Al B. Sure and the other Sony In-
novator winner, Columbia’s Blan-
chard & Harrison, will be held at
New York’s Metropolitan Opera
House Feb. 24. “In Effect Mode”

n As Manager

is the title of Al B. Sure’s album.
As a manager, Harrell has
signed two acts to Capitol: the Up-
town Girls, who debut with the sin-
gle “Wishing You Were Here” in
February, and rapper Fat Doug
with “Who’s In the House’ in
March. Harrell is also handling the
career of the highly regarded
hardcore rap group Ultra-Magnet-
ic, which records for Next Plateau.
“At Uptown we’re looking to
communicate with the 14-28 black
audience and develop realistic im-
ages for our acts,” says Harrell.
“One of our aims is to move our
acts into film. Groove B. Chill will
appear in a New World Pictures
production called ‘The Kold
Waves'’ this year that is being pro-
duced and directed by Warrington
and Reggie Hudlin, two brothers
who’ve done videos for Uptown
acts; Heavy D. & the Boyz are to
appear in a concert film being ex-
ecutive-produced by MCA execu-
tive Jheryl Busby; and I have three
other projects in development.”

DR. MARTIN LUTHER KING JR. dreamed of a col-
or-blind, integrated, multicultural society where the con-
tributions of the minority are appreciated and respected.
In the world of popular music this dream comes true
more often than in many other areas of American life.
The idea that post-World War II American pop is a by-
product of black culture—be it labeled jazz, gospel,
blues, or rock’n’roll—that fought for or “integrated” it-
self into the “hit parade” is taken as a given. The list of
black stars who made an impact on this nation’s popular

black radio personnel in December. For more info about
developing voter-registration projects you can contact
the Rev. Jerome Crider of the Jackson campaign at
312-885-3773 or 312-885-1988 . . . New Motown promotion
vice president Ronnie Jones is trying to start the new
year off and running with releases from two veterans,
Stevie Wonder (“You Will Know”) and Smokey Rob-
inson (“Love Don’t Give No Reason”), and one rookie,
ex-Prince bassist Brown Mark (“Next Time”) ... “D.J.
Innovator” b/w “I Feel Good” is the 12-inch from

culture during ‘“‘the
The

rock’n’roll era” begins
with Chuck Berry and

Little Richard, and in

this age includes Prince
and Michael Jackson.

This is not to say that
black musicians and their
music have not suffered
from exploitation motivat-
ed by racism. We all know
they have. But compared
with other industries, and
even other parts of the entertainment business, the rec-
ord industry has given blacks a better shot at competing
creatively with their white counterparts.

The chance for blacks to compete with whites was one
of King’s goals, and while one could make a case that it
has happened creatively, there is no question that blacks
haven’t been given the same chance behind the scenes.
For example, the number of blacks at the majors who
have substantial input into the signing of pop acts or
running of pop divisions is small. In fact, you can count
them on one hand. For all that blacks.have contributed
creatively to U.S. music, rarely have they been given a
chance to do the same on the business side.

So, during a time when we look back at the legacy of a
great leader, it’s important we try to look at our busi-
ness through his eyes. We'd see how far we have to go.

SHORT STUFF: In tribute to King’s birthday, Motown
has rereleased Stevie Wonder’s ‘“‘Happy Birthday,”
backed with excerpts from four of King’s speeches: “I
Have A Dream,” “Drum Major Instinct Sermon,” “Dr.
King’s Desired Eulogy,” and “I've Been To The Moun-
taintop” . .. Young Black Programmer’s Coalition presi-
dent Terri Avery is urging black radio programmers to
develop programs that will increase voter registration in
their markets. Avery’s effort is an outgrowth of a meet-
ing in Atlanta between the Rev. Jesse Jackson and

by Nelson George

Chubb Rock With Hit-
man Howie Tee on Select
... No matter where he’s
been, Ray Caviano has
always been an impact
player with the ability to
bridge the gaps between
the black- and gay-club un-
derground and black ra-
dio. Running the dance
music department of
Juggy Gayles’ New York-
based indie Sleeping Bag
is the perfect job for Caviano. It doesn’t hurt that Joyce
Sims’ “Come Into My Life” album is shaping up as one
of the success stories of 1988 ... Another aggressive
New York indie is B-Boy Records, which has released
the album “B-Girls Live & Kicking” featuring rappers
like Sparky Dee, Five Star Moet, and L.A. Star and
including “diss” records of Shante and Salt-N-Pepa . . .
Barry White’s second A&M single, “For Your Love (I'll
Do Most Anything),” co-produced by Bryan Loren, just
hit the street. . .

Jesse D, formerly with the Force M.D.’s, has been sing-
ing at nightclubs in New York and is looking for a deal
.. “The Lou Rawls Parade Of Stars” televised telethon
raised $10.1 million for the United Negro College Fund.
Paul Simon presented the UNCF with a check for
$350,000—part of the proceeds raised during Simon’s
Graceland tour. Patti LaBelle, Nancy Wilson, and Bill
Cosby were among those appearing on the broadcast
-.. It has taken a little too long, but Jive is finally releas-
ing the third single, “Take Good Care Of Me,” from
Jonathan Butler’s impressive self-titled double album.
The singer/guitarist is about to open several shows for
Eric Clapton in the UK. after performing the same du-
ties for Whitney Houston in the U.S. and England . . .
... Al Jarreau has been named honorary chairman of
the City Of Los Angeles Marathon Charities for 1988.
The marathon will be held March 6.
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
17 REPORTERS 31 REPORTERS 49 REPORTERS 97 REPORTERS

NEVER KNEW LOVE LIKE THIS
A. O'NEAL/CHERRELLE TasU 14 15 25 54 81
PLAYTHING
REBBIE JACKSON coLumsia 10 14 17 41 69
THAT'S WHERE YOU'LL FIND. ..
DEJA vircIN 7 12 17 36 56
ROCKET 2 U
THE JETS mca 8 9 18 35 53
FATHER FIGURE
GEORGE MICHAEL coLumsia 6 10 16 32 32
FISHNET
MORRIS DAY PAISLEY PARK 6 14 9 29 45
WASN’'T | GOOD TO YA?
DA’KRASH cariToL 6 8 15 29 35
TAKE GOOD CARE OF ME
JONATHAN BUTLER Jive 2 7 19 28 65
LOVEY DOVEY
TONY TERRY eric 2 7 10 19 32
WISHING WELL
TERENCE T. D'ARBY coLumsia 2 4 11 17 64

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:

Billboard Chart Dept., 1515. Broadway, New York, N.Y. 10036.
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Bil

board Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

x x
SALES <2 AIRPLAY <3
Iy 5; TITLE ARTIST oo Iy |2y TITLE ARTIST oo
1 | 3 | IF YOU CAN DO IT: | CAN TOOY MELI'SA MORGAN | 2 1 | 1 | Love overgoARD GLADYS KNIGHT & THEPIPS | 1
2 | 4 | LOVE OVERBOARD GLADYS KNIGHT & THE PIPS | 1 2 | 4 | Love cHANGES KASHIF AND MELI'SA MORGAN | 3
3 | 1 | THE WAY YOU MAKE ME FEEL MICHAEL JACKSON | 6 3 | 3 | IF YOU CAN DO IT: 1 CAN TOOY MELI'SA MORGAN | 2
4 | 8 | IWANTHER KEITH SWEAT | 4 4 | & | I WANT HER KEITH SWEAT | 4
5 | 9 | LOVE CHANGES KASHIF AND MELI'SA MORGAN | 3 5 | 5 | BABY, BE MINE MIKI HOWARD | 5
§ | 10 | SOMEONE TO LOVE ME FOR ME LISA LISA & CULT JAM | 7 6§ | 8 | TO PROVE MY LOVE MICHAEL COOPER | 10
7 | 12 | BABY, BE MINE MIKI HOWARD | 5 7 [ 10 | GIRLFRIEND PEBBLES | 8
8 | 13 | SECRET LADY STEPHANIE MILLS | 9 8 | 7 | SOMEONE TO LOVE ME FOR ME LISA LISA & CULT JAM | 7
9 | 16 | GIRLFRIEND PEBBLES | 8 9 | 9 | SECRET LADY STEPHANIE MILLS | 9
10 | 2 | MY FOREVER LOVE LEVERT | 15 10 | 11 | Two occasions THE DEELE | 11
1 | 5 | soemoTioNAL WHITNEY HOUSTON | 23 11 | 2 | THE WAY YOU MAKE ME FEEL MICHAEL JACKSON | 6
12 | 6 | 1| WANT TO BE YOUR MAN ROGER | 25 12 | 12 | WANNA MAKE LOVE (ALL NIGHT LONG) LILLO THOMAS | 13
13 | 17 | soamazinG GERALD ALBRIGHT | 14 13 | 14 | LET ME TOUCH YOU THE O'JAYS | 12
14 | 18 | TO PROVE MY LOVE MICHAEL COOPER | 10 14 | 18 | suPersaD CHRIS JASPER | 19
15 | 32 | PUMP UP THE VOLUME M/A/R/R/S | 18 15 | 15 | HOT THING PRINCE | 21
16 | 25 | LET ME TOUCH YOU THE 0JAYS | 12 16 | 16 | OVERYOU RAY PARKER JR. WITH NATALIE COLE | 20
17 | 20 | IN THE MOOD THE WHISPERS | 16 17 | 19 [ 1N THE MOOD THE WHISPERS | 16
18 | 22 | COME INTO MY LIFE JOYCE SIMS_ | 17 18 | 20 | COME INTO MY LIFE JOYCE SIMS | 17
19 | 7 [ 1LIve FoR YOUR LOVE NATALIE COLE | 29 19 | 17 | so amaziNG GERALD ALBRIGHT | 14
20 | 28 | WANNA MAKE LOVE (ALL NIGHT LONG) LILLO THOMAS | 13 20 | 24 | SOME KIND OF LOVER JODY WATLEY | 27
21 | 24 | HOW YA LIKE ME NOW KOOL MOE DEE | 22 21 | 26 | PUMP UP THE VOLUME M/A/R/R/S | 18
22 | 19 | LET'S TRY AGAIN SURFACE | 24 22 | 29 | RUNTOME ANGELA WINBUSH | 28
23 | 3 [ overyou RAY PARKER JR. WITH NATALIE COLE | 20 23 | 23 | HOW YA LIKE ME NOW KOOL MOE DEE | 22
24 | 30 [ Two occasions THE DEELE | 11 28 | 28 | WITHOUT YOU PEABO BRYSON & REGINA BELLE | 30
25 | 35 | supersaD CHRIS JASPER | 19 25 | 27 | GET LUCKY WELL RED | 2
26 | 21 | THIS BE THE DEF BEAT DANADANE | 32 26 | 40 [ vou wiLL kNOW STEVIE WONDER | 36
277 | 11 | (I WANNA GET) CLOSE TO YOU VANEESE THOMAS | 42 27 | 34 | NO 1/2 STEPPIN' SHANICE WILSON | 34
2 | 37 | GETLuCKY WELLRED | 26 28 | 30 | 1 WISH YOU BELONGED TO ME LOU RAWLS | 31
29 [ 15 | SKELETONS STEVIE WONDER | 45 29 | 37 | MARY MACK BABYFACE | 35
30 | 3¢ [ HOT THING PRINCE | 21 3 | 32 [ mysTerious NAJEE | 33
31 | 14 | TOUCH AND GO FORCE M.D.S | 40 31 | 25 | LET'S TRY AGAIN SURFACE | 2
32 | 23 | SHE'S FLY TONY TERRY | 63 32 | 35 | FOR YOUR LOVE (ILL DO MOST ANYTHING) BARRY WHITE | 37
33 | 27 | LET'S START LOVE OVER MILES JAYE | 60 33 | — | LIVE MY LIFE BOY GEORGE | 39
3 | 26 | SYSTEM OF SURVIVAL EARTH, WIND & FIRE | 70 3 | — | LOOK WHAT YOU STARTED THE TEMPTATIONS | 43
35 | — | RUNTOME ANGELA WINBUSH | 28 35 | — | FEELS GOOD TO FEEL GOOD GARRY GLENN | 41
36 | — | 1 WISH YOU BELONGED TO ME LOU RAWLS | 31 3% | 13 | MY FOREVER LOVE LEVERT | 15
37 29 LOVE IS FOR SUCKERS (LIKE ME AND YOU) FULL FORCE 52 37 — OH GIRL GLENN JONES 38
38 | — | SOME KIND OF LOVER JODY WATLEY | 27 38 | — [ ARE You SERIOUS TAWATHA | 46
39 | — [ mysTerious NAJEE | 33 39 | — | NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL FEAT. CHERRELLE | 48
40 | 33 | NOTHING VENTURED - NOTHING GAINED CHARLIE SINGLETON | 96 40 | — | SINGE YOU CAME OVER ME LACE | 47

®Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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61

41

37

21

TITLE
(Publisher - Licensing Drg.)
Sheet Music Dist.

ARE YOU MY WOMAN?

(Unichappell, BMI)

ARE YOU SERIOUS

(Mtume, BMI)

BABY, BE MINE

(BMC, UK)

BABY I'M FOR REAL

(Jobete, ASCAP) CPP

BABY TONIGHT

(Vabritmar, BMI)

BECAUSE OF YOU

(Amber/Disco Fever, ASCAP/Red Instructional,
ASCAP)

CATCH ME (I'M FALLING)

(Genetic, ASCAP)

CHICK ON THE SIDE

(Polo Grounds, BMI/Ebbetts Field, ASCAP)
COME AND GET THIS LOVE

(Pure Delite, BMI/Main Street, BMI/8ird Cage,
BMI/In The Flesh, BMI)

COME BACK TO ME

(Baby Fingers, ASCAP/Lovely N Divine, ASCAP)
COME INTO MY LIFE

(Beach House, ASCAP/Tawanne Lamont, ASCAP)
DO THAT TO ME ONE MORE TIME

(Moonlight & Magnolia, BMI)

DON'T HANG UP

(Bar-Kays, BMI/Warner-Tamerlane, BMI)

DON'T PUT THE BLAME ON ME

(Mozelle, BMI/Deeply Sticed, BMI)
EVERCHANGING TIMES

{United Artists, ASCAP/April, ASCAP/Carole Bayer
Sager, BMI/United Lion, BMI/Blackwood, BMI/New
Hidden Valley, ASCAP)

EVERY DROP OF YOUR LOVE

(Music Corp. Of America, BMI/L'il Mama, BMI/Mercy
Kersey, BMI)

FATHER FIGURE

(Chappell, ASCAP/Morrison Leahy, ASCAP)
FEELS GOOD TO FEEL GOOD

(W8, ASCAP/Silver Sun, ASCAP/DQ, ASCAP)
FOR YOUR LOVE (I'LL DO MOST ANYTHING)
(Seven Songs, BMI/Wiz Kid, BMI/Irving, BMI) CPP
GET LUCKY

(virgin, ASCAP) CPP

GIRLFRIEND

(Kermy, BMI/Hip Trip, BMi) CPP

HEAVY ON MY MIND

(Jay King IV, BMI)

HOT THING

81

n

42

57

31

49

12

87

24

(Controversy, ASCAP)

HOW YA LIKE ME NOW

(Zomba, ASCAP/Willesden, BM1)

1| CAN'T LIVE WITH OR WITHOUT YOU

(Dat Richfield Kat, BMI/Warner-Tamerlane,
BMI/Advansus, BMI/Songs Can Sing, ASCAP)

{ COULDNT BELIEVE IT

(Tight Squeeze, BMI)

| GOT DA FEELIN'

(Protoons, ASCAP/Turn Qut Brothers, ASCAP)

t LIVE FOR YOUR LOVE

(O'Lyric, BMI/Tuneworks, BM!/vandorf,
ASCAP/Reswick-Werfel, ASCAP/Beseme West,
ASCAP/Nelana, BMI/Arista, ASCAP/Careers, ASCAP)
cep

| PUT MY MONEY WHERE MY MOUTH IS

(Muscie Shoals, BMI/Jalew, BMI)

(1 WANNA GET) CLOSE TO YOU

(Bush Burnin', ASCAP/KMA, ASCAP/Screen Gems,
ASCAP)

| WANT HER

(Vintertainment, ASCAP/Keith Sweat, ASCAP/Donril,
ASCAP/Zomba, ASCAP)

| WANT TO BE YOUR MAN

(Troutman's, BMI/Saja, BMI)

{ WANT YOUR BODY

(Slap Me 1, ASCAP/Spectrum VII, ASCAP) CPP

{ WISH

(Angel Notes, ASCAP/USA Exotic, ASCAP)

 WISH YOU BELONGED TO ME

(Downstairs, BMI/Piano, BMI)

{F YOU CAN DO IT: | CAN TOO!

(Bush Burnin’, ASCAP)

'M SO HAPPY

(Harrindur, BM!/Julorae, BMI) CPP

IN THE MOOD

(Hip Trip, BMI/Hip Chic, BMI) CPP

KISS

(Ackee, ASCAP/MCA, ASCAP)

LET ME TOUCH YOU

(Assorted, BMI/WE, BMI/Try-Cap, BMI/Mighty Three,
BMI)

LET'S GO

(Beach House, ASCAP/Songsellers, ASCAP)

LET'S START LOVE OVER

(Blackwood, 8MI/Huemar, BMI)

LET'S TRY AGAIN

(Colgems-EMI, ASCAP)

LIVE MY LIFE

(Streamtine Moderne, BMI/Texas City, BMI/No Pain

No Gain, ASCAP/Unicity, ASCAP)
43 LOOK WHAT YOU STARTED
(Juldam, ASCAP/Gouda, ASCAP/Buchu, ASCAP/Dream
Dealers, ASCAP/Arista, ASCAP) CPP
3 LOVE CHANGES
{(Alexscar, BMI)
92 LOVE IS CONTAGIOUS
(Ow, ASCAP)
52 LOVE IS FOR SUCKERS (LIKE ME AND YOU)
(Forceful, BMI/Willesden, BMI)
1 LOVE OVERBOARD
(Calloco, BMI/Hip Trip, BMI) CPP
71 LOVE RAP BALLAD
(Solid Smash, ASCAP/Ray-Ray, ASCAP)
79 LOVEY DOVEY
(Shaman Drum, BMI)
35 MARY MACK
(Hip Trip, BMI/Hip Chic, BMI) CPP
15 MY FOREVER LOVE
(Try-Cap, BMI/Ferncliff, BMI)
33 MYSTERIOUS
(Zomba, ASCAP)
62 NAMELESS
(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
48 NEVER KNEW LOVE LIKE THIS
(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
76 NEVER MY LOVE
(Warner-Tamerlane, BMI}
34 NO 1/2 STEPPIN'
(Wiz Kid, BMI/Irving, BM!) CPP
96 NOTHING VENTURED - NOTHING GAINED
(Almo, ASCAP/Wun Tun, ASCAP) CPP/ALM
38 OH GIRL
{Unichappell, BMI)
20 OVER YOU
(Raydiola, ASCAP/New Hidden Valley, ASCAP/Carole
Bayer Sager, BMI)
97 PARTY YOUR BODY
(Saja, BMI/Mya-T, BMI)
54 PLAYTHING
(Omeo, BMI/Lenn-Tom, ASCAP)
18 PUMP UP THE VOLUME
(MNS, PRS/W8, ASCAP)
44 RAINY NIGHT
(Wyteria, BMI/Music Minded, BMi/Electric Apple,
BMi/Careers, BMI) CPP
98 RESERVATIONS FOR TWO
(Catdaddy, ASCAP/New East, ASCAP/Little Tanya,
ASCAP/MCA, ASCAP)
90 RESPECT YOURSELF

9

67

69

4

45

23

2z

19

51

0

(Irving, BMI/Klondike, BMi) CPP

RICH MAN

(Petersong, ASCAP/Oliver Leiber, ASCAP)
ROCKET 2 U

(Groupie, BMI)

RUN TO ME

(Angel Notes, ASCAP/WB, ASCAP)

SEASONS CHANGE

(Panchin, BMI)

SECRET LADY

(Stephanie Mills' Starlight, ASCAP/Firebolt,
ASCAP/MCA, ASCAP)

SHE'S FLY

(Shaman Drum, BMi/King Henry |, ASCAP)
SHOW A LITTLE LOVE

(Per Mission, ASCAP)

SINCE YOU CAME OVER ME

(Glasshouse, BMI/Irving, BM!/Gratitude Sky,
ASCAP/When Words Collide, BMI) CPP
SKELETONS

(Jobete, ASCAP/Black Bull, ASCAP) CPP

SO AMAZING

(April, ASCAP/Uncle Ronnie's, ASCAP)

SO EMOTIONAL

(Billy Steinberg, ASCAP/Denise Barry, ASCAP)
SOME KIND OF LOVER

(Uttrawave, ASCAP/April, ASCAP/Intersong-USA,
ASCAP)

SOMEONE TO LOVE ME FOR ME

(Forceful, BMI/Willesden, BMI/My! My!, BMI) CPP
SUPERBAD

(Jasper Stone, ASCAP)

SWEET MEMORIES

(Jay King IV, BMI)

SYSTEM OF SURVIVAL

(Sputnik Adventure, ASCAP/Maurice White, ASCAP)

64 TAKE GOOD CARE OF ME

2

3

78

(Zomba, ASCAP/Willesden, BMI)

THAT'S WHERE YOU'LL FIND ME

(Monte Moir, ASCAP/Virgin-Nymph, BMI)
THIS BE THE DEF BEAT

(Protoons, ASCAP/Turn Qut Brothers, ASCAP)
THIS IS LOVE

(MCA, ASCAP/Yellowbrick Road, ASCAP)

TO PROVE MY LOVE

(Jay King IV, BMI)

TOUCH AND GO

(Tee Girl, BMt/Vic's Slic, BMI/T-Boy, ASCAP/Buppie,
ASCAP)

ToY

£
=

' BY LABEL

LABEL NO. OF TITLES
ON CHART

WARNER BROS. (5) 11

Geffen (2)
Paisiey Park (2)
Qwest (1)

Tommy Boy (1)

COLUMBIA (9) 10
Def Jam (1)

EPA.  ° 8
Epic (5)

CBS Associated (1) R
Portrait (1)
Tabu (1)

ATLANTIC (5) 7
Critique (1) .
Isiand (1)

MCA 7

MOTOWN : 6

RCA (2) N 6
Jive (4)

ARISTA 5

CAPITOL a 5

POLYGRAM 5
Mercury (2)

London (1)
Polydor (1)
Wing (1)

VIRGIN 4

EMI-MANHATTAN (2) 3
P.IR. (1)

SOLAR 3

A&M 2

ELEKTRA (1) 2
Vintertainment (1)

PROFILE 2

SLEEPING BAG 2

4TH & B'WAY 1

EDGE 1

JCi 1
Sedona (1)

LMR 1

MACOLA 1
Kru'-Cut (1)

MALACO 1
Muscle Shoals Sound (1) !

NEXT PLATEAU 1

P.LR. 1
Gambie & Huff (1)

REPRISE 1

STRIPED HORSE 1

SUTRA 1
Fever (1)

TOMMY BOY 1

BLACK SINGLES

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

(Mazarati, ASCAP)
TURN OFF THE LIGHTS
(Lon-Hop, BMI)

TWO OCCASIONS

- (Hip Trip, BMI/Hip Chic, BMi/Mister Johnson's Jams,

59

I

36

8MI/Peer-Southern, ASCAP/Tammi, BM!) CPP
WANNA MAKE LOVE (ALL NIGHT LONG)

(Bush Burnin', ASCAP)

WASN'T | GOOD TO YA?

(Crazy People, ASCAP/AImo, ASCAP)

THE WAY YOU MAKE ME FEEL

(Mijac, BMI/Warner-Tamerlane, BM1)

WISHING WELL

(Virgin-Nymph, BMI/Young Terence, BMI) .
WITHOUT YOU (LOVE THEME FROM “LEONARD PART

6")

(Beau Di D Do, BMI) CPP

YOU BABE

(Striped Horse, ASCAP/Debarge, ASCAP/Fourteen
fifteen, ASCAP)

YOU BRING OUT THE BEST IN ME

(Zomba, ASCAP/W8B, ASCAP)

YOU WILL KNOW

(Jobete, ASCAP/Black Bull, ASCAP)

are listed for piano/vocal sheet music copies

a

ABP
ALM
B-M
B-3
BP
CHA
CLM
CPI

SHEET MUSIC AGENTS

nd may not represent mixed folio rights.

April Blackwood  CPP Columbia Pictures
Almo HAN Hansen

Belwin Mills HL Hal Leonard

Big Three IMM Ivan Mogull
Bradley MCA MCA

Chappell PSP Peer Southern
Cherry Lane PLY Plymouth

Cimino WBM Warner Bros.
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% E § QE‘; TITLE Compiled from a national sample of dance club playlists ARTIST % ‘ Z’ é Q% TITLE Compiled from a national sample of retail store sales reports ARTIST
[ - ~N =0 LABEL & NUMBER/DISTRIBUTING LABEL [ — N 20 LABEL & NUMBER/DISTRIBUTING LABEL
. * & NO.1T &% * & NO.1 & & &
WHAT HAVE | DONE TO DESERVE THIS? NEVER GONNA GIVE YOU UP (REMIX
| 2|5 s EMMATTAN V26080 | L wook gt o, One._® PET SHOP BOYS & DUSTY SPRINGFIELD 1|2} w AT (L ® RICK ASTLEY
2 1 2 9 NEVER GONNA GIVE YOU UP (REMIX) rca 6784-1.RD @ RICK ASTLEY 2 2 6 16 PUMP UP THE VOLUME 4TH & B'WAY 452/ISLAND & M/A/R/R/S
THE WAY YOU MAKE ME FEEL (REMIX LOVE OVERBOARD (REMIX
@) 5| 6 | 7 | MHEWAYYOU ( ) © MICHAEL JACKSON @) 6 |9 |9 | LovEOW ( ) © GLADYS KNIGHT & THE PIPS
LOVE OVERBOARD (REMIX THE WAY YOU MAKE ME FEEL (REMIX
4 | 4|7 | 9 | LOVEOY ( ) # GLADYS KNIGHT & THE PIPS (@) 4 | 7 | 8 | THEWAYYOUN ( ) © MICHAEL JACKSON
5§ | 6 | 9 | 7 | NEVERCAN SAY GOODBYE mca 23812 THE COMMUNARDS (5)| 8 | 14 | 7 | NEVERCAN SAY GOODBYE mca 23812 THE COMMUNARDS
(6| 8 [ 10 | 6 | YOUCANDANCE (LP CUTS) siE 1.25535/waRNER BROS. & MADONNA 6 | 5| 4 [ 11 | SOEMOTIONAL (REMIX) arisTa aD-9641 & WHITNEY HOUSTON
7 7 8 10 NEED YOU TONIGHT ATLANTIC 0-86645 ® INXS @ 12 15 { 10 | WANT HER VINTERTAINMENT 80-66788/ELEKTRA KEITH SWEAT
15 | 2 SOME KIND OF LOVER (REMIX) mca 23816 JODY WATLEY (8)| 19| 30 | 4 | SOMEKIND OF LOVER (REMIX) vca 23816 JODY WATLEY
@ 14 | 20 5 1 COULD NEVER. .. /HOT THING PAISLEY PARK 0-20728/WARNER BROS. ©® PRINCE 9 9 8 12 LET'S GO SLEEPING BAG SLX-29 ¢ NOCERA
10 | 3 | 1 | 10 [ ’MBEGGIN YOU (REMIX) atmsp-12254 # SUPERTRAMP 13 | 17 | 14 | BECAUSE OF YOU reversr 819/5uTRA THE COVER GIRLS
e 20 | Bk # BUSTER POINDEXTER & HIS BANSHEES OF BLUE 11 | 10 | 12 | 10 | FAITH coumiaaa 07478 # GEORGE MICHAEL
12|11 | 11 [ 9 | ANDY(REMIX) viron0.96734  LES RITA MITSOUKO @2)| 14 | 16 | 11 | NEED YOU TONIGHT atuantic 08664 * INXS
@ 17 22 ) CHARACTERS (LP CUTS) MOTOWN 6248 ML STEVIE WONDER 13 7 1 13 SYSTEM OF SURVIVAL (REMIX) coLumsia 44 07475 @ EARTH, WIND & FIRE
16 | 19 TWILIGHT WORLD (REMIX) MERCURY 870 015-1/POLYGRAM ® SWING OUT SISTER 4| 3 | 3 | 12| SKELETONS worown asesma  STEVIE WONDER
15 9 4 16 PUMP UP THE VOLUME 47H & B'WAY 452/ISLAND & M/A/R/R/S @ 20 | 23 6 CAN'T WAIT ATLANTIC 0-86626 NANCY MARTINEZ
16 | 18 | 16 | 8 | FEMALES (GET ON UP) 1v7 4000 THE COOKIE CREW 18 | 18 | 9 | COME INTO MY LIFE sieepin BaG six.28 ® JOYCE SIMS
24 | 2 5 DON'T GET MAD ... GET EVEN! viRGIN 0.96726 © AGE OF CHANCE @ 31 27 7 1 COULD NEVER... /HOT THING PaiSLEY PARK 0-20728/WARNER BROS. ¢ PRINCE
18| 23| 35 | 5 | KEEPME SATISFIED capoL v-15352 AVA CHERRY 23 | 24 | 7 | THISGIRL'S BACK IN TOWN coLumsia 4407477 © RAQUEL WELCH
19 | 20 | 4 8 COME INTO MY ARMS PROFILE PRO-7165 JUDY TORRES 19 | 16 | 11 | 18 | DEVOTION aTLANTIC 0-86652 TENCITY
20 21 21 7 LIVE MY LIFE vIRGIN 0-96728 BOY GEORGE 20 15 § 16 SHAKE YOUR LOVE (REMIX) ATLANTIC 0-86651 & DEBBIE GIBSON
WHAT HAVE | DONE TO DESERVE THIS?
21 25 | 29 6 AND SO IT GOES wiDE ANGLE ITW 87133 EX-SAMPLE @ %4 |29 4 AR ATAR S5 350 ¢ PET SHOP BOYS & DUSTY SPRINGFIELD
2 10 3 11 SO EMOTIONAL (REMIX) aARiSTA ADI-9641 © WHITNEY HOUSTON 2 17 13 18 TELL IT TO MY HEART ARISTA AD1.9611 @ TAYLOR DAYNE
@| 11 | — | 2 | 1WANT TO BE YOUR PROPERTY vca 23817 BLUE MERCEDES @D 5 | 8 | 8 | HOTHOT HoT # BUSTER POINDEXTER & HIS BANSHEES OF BLUE
30 | 45 | 3 | FAITH coumsia4s07a7s © GEORGE MICHAEL 24 | 11 | 10 | 17 | LOVER'S LANE (REMIX) MOTOWN 4592MG © GEORGIO
(@5)| 8 | 38 | 5 | TODAY, TONIGHT, FOREVER seLecT ems 62306 CASTLE BEAT % | 22| 22 | 10 | ICANTHELP IT (REMIX)/MR. SLEAZE LoNoON 886 121-1/P0LYGRAM & BANANARAMA
3 39 3 CAN'T WAIT ATLANTIC 0-86626 NANCY MARTINEZ 27 | 36 1 TRAMP/PUSH IT NEXT PLATEAU NP 50063 SALT-N-PEPA
27 | 26 ] 33 | 5 | KISSLONDON 886 215-1/POLYGRAM TOTAL CONTRAST @D 3 | 31 { 8 | IFYOUCAN DO IT:i CAN TOO! capiroL v-15345 # MELI'SA MORGAN
8| 27| 77| 6 | HYPNOTMZE szaesizisis TASTE-T-LIPS 33 | 33 | 6 | MAGIC CARPET RIDE SYNTHICIDE 713020 BARDEUX
o] 29 36 5 THIS GIRL'S BACK IN TOWN COLUMBIA 44 07477 & RAQUEL WELCH o] 28 25 12 I WANT TO BE YOUR MAN REPRISE 0-2077 1/WARNER BROS. & ROGER
@0)| 38 | — | 2 | INEEDAMAN/BEETHOVEN rca 6820-1-70 ® EURYTHMICS 3 | 29, 21 | 7 | JACKLEFREAK aTLANTIC 086634 CHIC
31 | 13| 14 | 8 | WELCOME TO THE CLUB (LP CUTS) JumP STREET J5 LP 1001 VARIOUS ARTISTS @D 3 | 3 | 6 | BEGENTLEWITHMY HEART ame 1203 NATASHA
@ 2 | — 2 JUST A MIRAGE CHRYSALIS PROMO JELLYBEAN 32 (26| 26 | 11 POP GOES THE WORLD MERCURY 888 859-1/POLYGRAM © MEN WITHOUT HATS
@ M | — 2 I'M THE ONE WHO REALLY LOVES YOU ATLANTIC 0-86627 MEL & KIM B [32]3F7 6 SEASONS CHANGE ARISTA ADI-9639 ® EXPOSE
@D| 45 | — | 2 | DON'TLOCK ME OUT aruantic 086623 TERRY BILLY 3 | 21| 20 | 10 | AFTERGLOW (REMIX) cairoL v-15349 TINA TURNER
35 | 32| 8| 7 | ESPcoumsasaorarn CHENA @5)| 47 | — | 2 | INEED A MAN/BEETHOVEN rca 6820-1 70 # EURYTHMICS
@6)| 47 | — | 2 | PERFECT LOVER aruantico.86619 COMPANY B S B D 9 | L BOEEEEII LY  BELINDA CARLISLE
@D| 8 | — | 2 | LET YOUR HEART MAKE UP YOUR MIND Rca 6821170 ALISHA @D| 45 | — | 2 | IMTHE ONE WHO REALLY LOVES YOU ATLANTIC 0.86627 MEL & KIM
80 | — | 2 | HOTTO THE TOUCH epc 49 07436/.2A CLAUDJA BARRY 38 | 4 | 4 | HOTTO THE TOUCH epc 49 07a56/EPA. CLAUDJA BARRY
(39)| NEWD | 1 | RESCUE ME .umpsmreetisi013 LISA MITCHELL 43 | — | 2 | LET YOUR HEART MAKE UP YOUR MIND rca 68211 RD ALISHA
4 | 37 [ 4 | 6 | COMEBACK TO ME arista aDi-9645 PATRICE RUSHEN 5 | — | 2 | TOPROVEMY LOVE waRNeR BROS. 020777 # MICHAEL COOPER
41)| NEW)D> 1 JOIN HANDS BIG BEAT BB-0001 TARAVHONTY 2 | 4 4 COME INTO MY ARMS PROFILE PRO-7165 JUDY TORRES
50 | 47 3 | WANT HER VINTERTAINMENT 80-667 88/ELEKTRA KEITH SWEAT NEWD) | | PERFECT LOVER ATLANTIC 0-86619 COMPANY B
43 | 34 | 30 { 7 | RAININ THE SUMMERTIME (REMIX) 1RS. 23811/MCA © THE ALARM (@3)| NEWD | 1 | TEARS MAY FALL Tommy BoY T8-907 TKA
NEWD | 1 | MIRACLES EXPLODE cRMNALCRIZ 019 TINA B. NEWD | 1 | DON'TLOCK ME OUT atiantic 086623 TERRY BILLY
NEWD | 1 | TEARS MAY FALL Tommy 80v TB907 THA 4 | 41 | — | 2 | TWILIGHT WORLD (REMIX) MERCURY 870 015-1/POLYGRAM © SWING OUT SISTER
NEW D I M ORI D D S BEMIY ERIC B. & RAKIM 4 | 37 | 47 | 4 | HAZY SHADE OF WINTER DEF JAM 44 07540/COLUMBIA BANGLES
4 22 | 13 11 1 CAN'T HELP IT (REMIX)/MR.SLEAZE LONDON 886 212-1/POLYGRAM & BANANARAMA 47 35 | 39 9 MOVE CRIMINAL CR12-015 JOHN ROCCA
RE-ENTRY GET LUCKY viRGIN 0.96730 ® WELL RED NEWD | 1 | LIVEMY LIFE viraino.96728 BOY GEORGE
NEWD | 1 | CHICK ON THE SIDE/I AM DOWN NexT pLATEAU NP 50071 SALT-N-PEPA NEW) RESCUE ME JumPp STREET J5-1013 LISA MITCHELL
50 | 35 | 34 | 7 | SEATTLE/THEBODYvranossr2e  PUBLIC IMAGE LTD 50 | 46 | — | 2 | IFYOUSHOULD NEED A FRIEND quamx ox.c06 BLAZE
7)) 1. EASY TO TOUCH PROMISE CIRCLE aTLaNTIC 7)) 1. MAMA'S BOY LIZ TORRES STATE STREET
b= | Titles with future 2. MANDINKA SINEAD O'CONNOR cHRYSALIS b= | Titles with future 2. SAVIN' MYSELF ERIA FACHIN crimiQue
S | chart potential, 3. DRESS FOR SUCCESS LEA siLveR 8LuE S | chart potential, 3. I NEED SOMEBODY KECHIA JENKINS PROFILE
based on club play 4. | NEED SOMEBODY KECHIA JENKINS pROFILE based on sales 4. EASY TO TOUCH PROMISE CIRCLE atianTic
g this week. g reported this week.
< <
= e
-4
2 ]

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A& RIAA certification for sales of 2 million units. Records listed under Club Play are 1 2-inch

untess indicated otherwise.
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ABG’s ‘King’ Reigns; Erasure’s ‘Gircus’ Intrigues

HAZY SHADES OF WINTER:
It’s been a slow week, but releases
of merit include ABC’s “King
Without A Crown’’ (Mercury),
which should perform solidly at
the radio level; this leisurely paced
technonumber is interpreted in
two versions. The Julian Mendel-
sohn mix is primarily an extension
of the album track with a great
break, while the Pete Hammond
mix wears thin the weathered
PWL sound; a more thorough re-
mix would be appreciated. Note
the 1982 live versions of ‘“‘Look Of
Love,” “Poison Arrow,” and “All
Of My Heart” ... Four alterations
of Erasure’s down-tempo “The Cir-
cus” (Sire) are quite intriguing and
add new dimensions to the song;
recommended for clubs are the
“Gladiator” and ‘‘Bareback” ver-
sions . .. Liz Torres is back with
“Mama’s Boy” (State Street, 312-
431-0166), which doesn’t have the
immediacy of “Can’t Get Enough”’
but pumps a slinky (well-produced)
Chicago groove ... INXS has re-
leased ‘“Devil Inside” (Atlantic),
an up-tempo, rock-oriented num-
ber from its most recent album,
“Kick."”

THE WHOLE STORY: There are
a few albums floating about that
deserve your attention. Pebbles’

by Bill Coleman

eponymously titled release on
MCA may surprise some by the
depth of its material—there are at
least three or four singles to
choose from; recommended for the
dance floor are the engaging pop/
funk “Mercedes Boy,” “Take Your
Time”’ (which is right in that
“Come Into My Life” mold), the
hyperhooky “First Step (In The
Right Direction),” and our favor-
ite, the seasoned r&b track “Do
Me Right.” With the proper remix-
es or postproductions, Cherrelle’s
cousin could find herself a major
contender in the dance market in
1988 ... “Make It Last Forever”
(Elektra) from newcomer Keith
Sweat is another notable debut;
the talented vocalist/songwriter
has scored big with “I Want Her,”
and there’s much more stellar ma-
terial to select from. The r&b-
grooved ‘“‘Something Just Ain't
Right” or “Don’t Stop Your Love”
are the most likely candidates for
club play, while the romantic, mid-

tempo title track stands out be-
cause of its fine production and
performance.

OOH BABY, BABY: Salt-N-
Pepa’s ‘“‘Hot, Cool & Vicious’’ al-
bum on Next Plateau has finally
been certified gold ... That act’s
nonalbum tracks, the top 40 “Push
It”” and ‘I Am Down,”” can be
found on the new album ‘‘The
House That Rap Built”’ (Sound
Check/Next Plateau, 212-541-7640)
by Hurby’s Machine, featuring a
variety of artists produced by
Hurby Luv Bug; highly recom-
mended are Antoinette’s “I Got An
Attitude’’ and “Hit ’Em With
This”; Mau-Mau Clan Overlords’
“Contact Sport’’; and Super Lov-
ers’ ‘‘Let The Drummer Get I11”
... Sibling rap duo Audio Two has
released a mini-LP of three selec-
tions backed with cuts by the Alli-
ance on First Priority (718-816-
7909). Audio’s “I Like Cherries” is
the highlight. Also out is a remix
of their sleeper hit “Top Billin’,”
the 12-inch includes five new ver-
sions; look for those two as well as
label mates M.C. Lyte & D.J. K-
Rock to unleash albums by late
winter. Label is reportedly close to
inking a distribution deal with At-
lantic . .. Don’t miss the B-side,
scratch instrumental to Coldcut’s

Arista Act’s Single Is Surprise Smash On Dance, Pop Charts

Taylor Dayne Makes A Bid For Pop Status

BY BILL COLEMAN

NEW YORK For Arista Records,
“Tell It To My Heart” began as a
12-inch dance project but has
evolved into the title of its most re-
cent album release, showcasing
the talents of not-so-newcomer
Taylor Dayne. The single not only
topped the Dance and Hot Cross-
over charts, it is currently rising in
the top 10 of the Hot 100.

Dayne, a 25-year-old from Long
Island, N.Y., studied music during
her college years. That period also
found her gaining experience and
exposure through performing on
the local band circuit with Felony
and the Next. With the latter,
Dayne almost landed a contract
with A&M, which wanted to prime
her as ‘“‘the white Tina Turner,”
she says.

Eventually, through an old com-
rade in Felony, Dayne formed a
“good relationship” with produ-

cer/engineer Ric Wake. Wake was
so impressed with Dayne’s vocal
talents that he began to use her on
many of his independent produc-
tions (including Hunter Hayes’
“Are You Wid It?”’) and as the fea-
tured vocalist on the dance hit

‘I'm a serious artist
who wants to
retain longevity’

“I’'rm The One You Want,”’ on
which she was billed as Leslee.
“Tell It To My Heart” was found
on a demo cassette. Says Dayne, *‘1
knew it would sell; T knew it need-
ed a lot of work, but I knew people
were going to like it.”” The label
says that dance clubs were instru-
mental in ‘‘laying the base’ for
Dayne. Her success ‘‘shows the
value of clubs in breaking and es-

Everyone's Girlfriend. MCA recording artist Pabbles celebrates the success of
her self-titted debut album with label executives and staffers of KPWR "‘Power
106" Los Angeles. Shown, from left, are MCA's Sara Melendez and Jheryl
Busby, KPWR PD Jeff Wyatt, Pebbles, the station’s Brenda Ross, and Cynthia
Johnson of MCA.

tablishing an artist,”” says Dave
Jurman, national director of dance
music promotion at Arista. Jurman
exhausted the street network and
arranged extensive promotional
events and exposure through the
record pools.

However, Dayne says she is
“not just a dance artist. Every
song on this album gave me the
chance to do what I needed to do;
it’s a pop album.”

Dayne plans to break the “disco-
diva” mold by putting together a
band, which should be on the road
by midspring. Not afraid of the
one-hit-wonder syndrome, Dayne
says, “I'm not new to the process;
my experience has paid off. I don’t
want to come across as silly. 'm a
serious artist who wants to retain
longevity.”

Arista foresees no problems in
bringing Dayne across-the-board
success with her proposed tour as
well as upcoming radio and televi-
sion spots. “She’s got the goods,”
says Rick Bisceglia, vice president
of pop promotion. “She’s her own
artist.”’

DO YOU HAVE YOUR
OWN COPY OF
BILLBOARD'S 1987/88
COUNTRY MUSIC
SOURCEBOOK?

$27 (Inciudes postage and handing
AT g el by

N1 CAIN MA ra yA

Call TOLL-FREE
800-223-7524

{In New York State” 212 764-7579)

import ‘“‘Beats & Pieces’ (Ahead
Of Our Time/Rough Trade), called
“That Greedy Beat,”” with Matt
Black; so what if it’s another
James Brown riff? This one is
quite fierce (rumor has it the boys
are in negotiations for a stateside
contract) . .. Female rhymer
Sparky D has returned, using Boz
Scaggs’ “Lowdown’ as the basis
for “Throwdown’’ (B-Boy), taken
from that label’s compilation al-
bum of female rappers, titled “B.
Girls Live And Kicking,” on which
she is undoubtedly the best; the
rhyming on “You Can’t Break B.
Boys’ by Baby Doll is laughably
bad ... Not to be laughed at is
“The Godfather Of Rap’’ (Tuff
City, 718-229-5462) from ‘‘old-
schooler’” Spoonie Gee; produced
by both Marley Marl and Teddy
Riley, the album consists of remix-
es of the earlier singles “Take It
Off"”" and “The Godfather” as well
as the noteworthy “Yum Yum,”
“My Girl,” “Hit Man,” and the lat-

est 12-inch, “I'm All Shook Up.”

JUST OUT: Trax (312-247-3033) has
issued its second compilation, fea-
turing cuts by Adonis, Robert Ow-
ens, and Phuture as well as “Baby
Wants To Ride’’ ... Jomanda
makes an appearance on “The Pow-
er—The Rhythm” (New York Un-
derground, 212-627-2177), a quick-
paced Chicago number from Ruff-
neck featuring Cheri Williams ...
“Fantasy” (Jam Packed, 305-756-
7160) from Debbie Deb is an appeal-
ing, Latin-style technonumber ...
Last but not least is the tactful hip-
hop-style remake of Lou Reed’s
“Walk On The Wild Side” (Midi
City, 212-921-1711) by Bobby E.; at
118 bpm, this track is very program-
mable ... For the record: Due to
forces beyond our control, last
week’s Trax misprinted the labels
for Peter Brown’s “Do You Wanna
Get Funky With Me” and Fern Kin-
ney’s “Groove Me,” both of which
were on the TK label in the late "70s.

DANCE/DISCO 12"

(WHOLESALE FOR STORES)
L.5.A MAJOR & INDEPENDENT LABELS
AMD SELECTED IMPORTS

LATEST 12” RELEASES

Suspicious Minds Bobby O
Double Jack Mix—Mirage

| Feel t—Suzie + The Cubans
| Can't Live—Echo

Mama's Boy—Liz Torres

Check it Out—D.J. Todd
Drifting Jomanca

The Poke—Adonis

You'll Never Change—Dériene Down
You Don't Know—Serious Int
Mysterious—Miss Tammi Dee
Once In a Lifetime—Beachfront
Act Like A Man—Gina Desire

Farmily—Situations

Hot Sound Megamix

Power Mixer #3

INTERNATIONAL EXHIBI
OF EQUIPMENT AND TECH

You Can't Have—Eleanor Mills Turntable Terror Trax Vol 4 o TBS(I))(E) r‘éU'\gEEs'?”E)
1 Just Can't—Obsession (Remix) | Cant Quit—Bamboo IDEEW I ERK
Swinging On A Star—Man To Man So Good For You—Sasha 800'992'901 1

I've Got the Music—Before The Storm
Feel My Love—Last Generation

I'm Happy—Trak This

Do You Wanna Funk—Zone Bros

Broken Hearted—De Boice
Stop—Samantha Gilles

Midnight Lover—Branca

Don't Lose Your Heart—Silent Circle
Lazer Dance Megamix

Just Gotta—Hot Cold

UNIQUE RECORD DIST.

110 DENTON AVE. NEW HYDE PE., N.Y. 11040
Phone {516) 284-5800 {01) « FAX |516) T41-3584

We have a complete selection of
all US major & independent label
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Call us at our new 800 number

CALL OUR TOLL FREE

CALL NOW FOR LATEST 12°
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FREE CATALOG
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All Titles We Stock
including over 800
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Recruiting Ronna. Ronna Rubin, national director of press and artist
development, Warner Bros. Nashville, center, gets a new Gibson guitar for her
recruiting efforts during the Country Music Assn.'s Member-Pick-A-Member contest.
Presenting the gift guitar are Dave Berryman, vice president of finance, Gibson
Guitar Corp., left, and Ed Benson, associate executive director of the CMA.

. NASHVILLE Reunion Records,
. an independent Christian-oriented
label here, has made co-distribu-
tion agreements with the Nash-
ville divisions of RCA Records and
Warner Bros. Records to take se-
lected secular projects into the
Christian radio and bookstore mar-
-~ kets. Reunion has already worked
~ on a similar basis with A&M Rec-
ords.

Under the new agreements, Re-
union will work Gary Chapman’s
RCA country/pop album, “Every-
day Man,” and the group Take 6’'s
black gospel/jazz album, self-ti-
tled on Warner Bros. Both acts are
based in Nashville.

i
S

S

Gerry Wood is on vacation. This column was writ-
ten by Edward Morris.

ALTHOUGH THEY DON’T get nearly as much me-
dia attention as mainstream rock artists, those who
perform country music clearly have an edge in at least
one area: They don’t have to put up with the critical
idiocies that daily beset their rock counterparts.

This isn’t to say that country music critics like ev-
erything they hear or that they are too timid to com-

Songs Can Never Be Too Popular Or Artists Too Ambitious

Gritics Should Keep An Eye On Reality

money is honestly held, why are the critics wasting
themselves spitting at philistines when they could be
praising earnest but obscure drudges from Juilliard?
And why are these severely hip journals using cover
photos of these very prostitutes to sell copies? The
whole matter is embossed with hypocrisy.

Country music fans who have metamorphosed into
country music critics don’t expect or demand that the
music have a moral dimension, and they don't insist
that performers be surrogates of their own egos. The
fans judge the songs by

from fiercer critics is a
sense of proportion—an
easy acceptance of the
fact that playing and sell-
ing music are just other
ways of making a living
and that music is not in
itself a life-or-death mat-
ter. Rock critics either
don’t know this or are too
fainthearted to accept the inglorious reality of it.

In the current issue of Rolling Stone, for example, a
writer takes George Michael to task for having com-
posed and performed songs that are too popular: “He
Is, it seems, too prefab, too blatantly pop to take seri-
ously. He made his name, and his fortune, writing in-
sanely catchy songs; he was an English pretty boy
with the commercial instincts to come up with radio-
ready material, the good looks to attract squealing
teenage girls, the marketing savvy to hit the target
audience.” How vulgar of him to want a lot of people
to like his music and how loathsome to take steps to-
ward that end! Obviously, the lad is morally bankrupt.

A critic of country music may lambaste a song be-
cause it is too much of a cliché for his or her taste or
because the images don’t work or because the produc-
tion is at war with itself—but not on the absurd
ground that it is immoderately popular. Why make
records at all if not to sell them? Why give concerts if
not to draw crowds? Imagine someone lamen-
ting,“The mechanic is too adept, too blatantly compe-
tent to take seriously.”

A cover blurb on the recent edition of Musician
trumpets: “Slapping Sting Around: Can He Handle
The Tough Questions?” Are we to suppose from this
survivalist rhetoric that Sting has been made custodi-
an of state secrets? Not at all. A peek at the article
heralded by this bit of teasing reveals, alas, that Sting
is simply too universally embraced for his rather mod-
est talent. Worse still, he may not even be ashamed of
this unseemly disproportion. Fortunately, there is a
critic at hand to set the cosmos aright.

Implicit in these criticisms is the ancient art-for-
art’s-sake premise. And it is quite a defensible point of
view. But if this bias toward using music to make

plain. They don’t—and
they do. What they have
Nashville

that sets them apart

by Gerry Wood

whether they delight or
move them, and it doesn’t
matter a damn whether a
few or a million others
are similarly moved or
delighted.

Among the more chari-
table adjectives applied
to country music is
‘‘adult,” primarily be-
cause of the music’s ad-
herence to such themes
as marriage, divorce, child rearing, and the hardship
of making ends meet. But it is also “adult” in a more
profound sense, and that is in the relatively minor part
it demands of its listener’s life. It is an adornment, not
a foundation—a private joy rather than a public state-
ment of belonging. It does not presuppose that all
beauty, vigor, and promise reside in real or remem-
bered adolescence. Consequently, it’s no big deal to
huff and puff about—as if one were leaning on the le-
vers of the world.

NEWSNOTES: Music in the movies. Southern Pa-
cific can be found this month in the motion picture
“Out Cold,” a Columbia/Tri-Star release and Hemdale
production. The comedy/drama stars John Lithgow
and Terri Gar and features the Southern Pacific tunes
“What’s It Gonna Take” and “A Girl Like Emmylou,”
both from its “Killbilly Hill”” album. The group’s
“Shoot For The Top” was featured in last year’s film
“Police Academy IV.”

Airborne Records recently signed pop/black/r&b
artist Bob Bailey to a recording agreement. Airborne
executives expect a March release on Bailey’s first
product.

Sparrow Records and Tim Miner signed a long-
term, worldwide recording and music publishing
agreement. Miner's first product is expected in the
spring. Miner composed such Christian tunes as “Isn’t
It Crazy” (Leon Patillo) and ‘“Here” (Kim Boyce).

Patti Ryan signed an exclusive songwriting agree-
ment with the Harris-Richardson Music Group.
Ryan has had songs recorded by such artists as Reba
McEntire, Mel McDaniel, Tammy Wynette, David
Frizzell, Con Hunley, Del Shannon, and Moe Bandy.

Chapman’s album, which he co-
produced with Mark Wright and
Brown Bannister, will be released
in March. “Take 6,” produced by
three members of the a cappella
sextet—Mark Kibble, Claude
McKnight, and Mervyn Warren—
is set for a February release.
Warner Bros. Nashville chief Jim
Ed Norman is executive producer.

Chapman’s first RCA single,
“When We're Together (Love’s So
Strong),”” recently entered the
country charts and is accompanied
by a music video, which Reunion
has serviced to its list of Christian
outlets. In March, Reunion will re-
lease the Chapman single ““Your
Love Stays With Me” to Christian
radio. That cut is not on the RCA
LP version of the album, but is on
the compact disk. It will also be on
the LP Reunion distributes to
Christian bookstores.

Chapman, who is married to gos-
pel/pop star Amy Grant and who
has toured with her as featured so-

Some Albums To Be Marketed By Christian Label

RCA, Warner’s Unite With Reunion

loist and guitarist, had two gospel
albums out in the early '80s. As a
songwriter, he gained country at-
tention in 1982 with “Finally,” a
No. 1 hit for T.G. Sheppard.

Reunion president Jeff Moseley
says his label aims to have 18 re-
leases in 1988, up from 10 last
year. Reunion had its first co-dis-
tribution deal with a mainstream
label in 1985, when it worked the
Michael W. Smith ‘“Project” album
with A&M. In 1987, two of the la-
bel’s acts, Smith and Michael
Peace, had product released
through A&M.

Growth at the label and at the
associated Blanton/Harrell man-
agement agency has led to the con-
struction of a new office building
for the firms. The 12,500-square-
foot facility will be located at 2910
Poston in Nashville.

Chapman, Grant, and Smith are
among several acts managed by
Blanton/Harrell.

Gurh Records Branches Out
With New Artist Roster

NASHVILLE Curb Records is
making a place for itself in the
country music market apart from
its traditional joint ventures with
major labels. It is currently repre-
sented by artists Ronnie McDow-
ell, who has charted with “It’s
Only Make Believe,”” and Moe Ban-
dy, who has just released the sin-
gle “Americana.”

Both acts will have albums out
on the Curb label within the next
45 days, according to label spokes-
man Dick Whitehouse. MCA is dis-

FOR WEEK ENDING JANUARY 23, 1988

tributing.

Whitehouse confirms that other
country acts have been signed to
Curb but says he is not ready yet
to reveal who they are. He ex-
plains that Curb, as a total label

(Continued on page 38)

WMZQ plays country
in Washington, D.C.
... see page 23

. o ©Copyright 1988, Billboard Publications, Inc. No part of this
I publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.
BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS ON
27 REPORTERS 57 REPORTERS 64 REPORTERS 148 REPORTERS
LOVE WILL FIND IT'S WAY. ..
REBA MCENTIRE mca 12 19 40 71 72
TURN IT LOOSE
THE JUDDS rca/Curs 13 23 30 66 99
| WANNA DANCE WITH YOU
EDDIE RABBITT rca 6 13 24 43 92
IF OLE HANK COULD ONLY. ..
WAYLON JENNINGS mca 3 11 25 39 a1
LIFE TURNED HER THAT WAY
RICKY VAN SHELTON coLumsia 4 16 16 36 123
THE LAST RESORT
T. GRAHAM BROWN capiToL 5 8 23 36 37
TIMELESS AND TRUE LOVE
THE MCCARTERS wARNER BROS. 6 10 19 35 65
STRANGERS AGAIN
HOLLY DUNN mTm 1 12 22 35 51
IT'S SUCH A SMALL WORLD
R. CROWELL & R. CASH coLumsia 1 9 18 28 35
SIX DAYS ON THE ROAD
STEVE EARLE mca/HUGHES 5 9 11 25 79
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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Recent And Vintage Albums Earn 1987 RIAA Certifications

BY EDWARD MORRIS

NASHVILLE Gold and platinum
certifications just released for 1987
by the Recording Industry Assn. Of
America (Billboard, Jan. 16) confirm
two truisms of country music: Artists
tend to have long shelf lives, and
some new acts have enough appeal to
erase the sales distinction between
country and rock hits.

During 1987, country albums
earned one multiplatinum, nine plati-
num, and 20 gold certifications. In a
remarkable example of tenacity, Pat-
sy Cline’s “Greatest Hits’’ album
topped the platinum 1 million mark
nearly 15 years after its original re-
lease. The “Sweet Dreams” sound-
track from the movie based on Cline’s
life went gold 1 yers after it was is-
sued. Anne Murray, another durable
artist, saw her “Greatest Hits” pack-
age score triple platinum more than
seven years after its release.

After 10 years of laboring on the
country charts, Reba McEntire had
three consecutive albums go gold in
1987. Of these, “Whoever’s In New
England” took the longest to earn its
gold—nearly a year. The follow-ups,
“What Am I Gonna Do About You”
and “Greatest Hits,” each took about
seven months to reach that plateau.

Alabama, which has earned at
least one platinum certification per
year since 1981, continued the streak
in 1987. The group’s “The Touch”

One of the year’s biggest—and
quickest—success stories was the
“Trio” album by Dolly Parton, Linda
Ronstadt, and Emmylou Harris. It
struck platinum within its first five
months. Riding on his string of single
successes and memorable melodies,
Dan Seals earned gold via his “Won’t
Be Blue Anymore” album, a labor
that took 18 months.

Given radio’s indifference or apa-
thy toward novelty tunes, Ray Ste-
vens confounded the industry when
his “He Thinks He’s Ray Stevens”

collection of oddities earned gold in
only six months.

In another sales surprise, tradition-
alist Randy Travis demonstrated that
he can sell not only well but fast, too.
It took approximately eight months
for “Storms Of Life,” his first album,
to go platinum—but only two months
for the second, “Always & Forever.”
By the same get-acquainted token,
Dwight Yoakam'’s first gold album,
“Guitars, Cadillacs, Ete., Etc.,” was
11 months in the making, while “Hill-
billy Deluxe,” the follow-up, made it

in a little more than six months.

The other platinum country al-
bums certified were Murray’s
“Christmas Wishes” and “New Kind
Of Feeling” and George Strait’s
“Ocean Front Property” and “Great-
est Hits.”

Additional gold albums were Ala-
bama’s “The Touch”; the Judds’
‘“Heartland”; Murray’s “Country”
and “Something To Talk About”; Wil-
lie Nelson’s “Half Nelson”; Parton,
Ronstadt, Harris’ “Trio’’; Strait’s
“Greatest Hits Vol. II,”” ““Ocean

Front Property,” and “Strait From
The Heart”; Travis’ “Always & For-
ever’”’; and Hank Williams Jr.’s
“Alive” and “Born To Boogie.”

No country music videos earned
RIAA certification during the year.

LIVE OUT YOUR FANTASIES

& P - L e i i - -
Truly a fantasy land farm situated on 19 acres of rolling Iand with creek and
stocked pond, just 30 minutes north of Dallas. Improvements include a 19th centu-
ry storybook home fully furnished from this period, pool, spa, cabana with com-
mercial kitchen, club house, and guest house. On the rear of the property is a

western town, "Dry Bones”, which includes a general store, barber shop,
saloon, hotel, opera house which accommodates 250 people, bank, livery stable

Babs Holder
it Exclusive Properties

Specializing In Executive Homes

IT’S A HIT!!

AN

RS
~JERRY
JARAMILLO

“FACE TO THE WALL”
B/W

“JEANIE LOVED THE ROSES”

LRJ Records
Produced by
Little Richie Johnson

Nat. Promotion

went platinum in a little more than and church, all completely furnished. This Estate must be seen to be appreciated. Farms, Ranches and Estate Properties Management Little Richie
three months following its release. It has great potential as a commercial venture or as a private residence. 66 addi- 15404A Addison Road Joe G. Maestas Johnson Agcy
tional acres available. $2,500,000 (214) 661-1230 Daiiss, Texas 75248 4M Corp (505) 864.7441

IF YOU'RE TALKIN' GREAT COUNTRY MUSIC
THEN YOU'RE TALKIN'

an THE NEW ALBUM BY
fraunr.
TAI.K | N

P

I N C L UDES
NOW YOU'RE TALKIN'
RIDE THIS TRAIN

REAL GOOD FEEL GOOD SONG
UNDER MY SKIN

Cioutol.

PRODUCED BY JERRY KENNEDY

#1088 CAPITOL RECORDS. INC
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by Marie Ratliff

CHALK UP ANOTHER RECORD BREAKER for Randy Travis. His
“Always & Forever” album (Warner Bros.) is No. | this week on the Top
Country Albums chart, making a grand total of 29 weeks that the album
has held that position. This breaks the previous record of 28 weeks, held
by Alabama’s “Mountain Music” (RCA) in 1982.

T
MAYBE IT'S STILL TOO EARLY to call it, but to me Ricky Van
Shelton sure looks like a worthy successor to George Jones,” says PD
Mark Andrews, KWJJ Portland, Ore. ‘““He really knows how to put emo-
tion in a song and then wring it right out.” His “Life Turned Her That
Way”’ (Columbia) is racking up requests at WYGC Gainesville, Fla., says
MD Morgan Scott. “He’s got a home run.” The song is charted at No. 35
in its third week.

EDD[E RABBITT makes a dynamic return to the charts after a quiet
spell with no new product in the past year. “I Wanna Dance With You”
(RCA) made its Hot Shot Debut last week and goes to No. 45 this week.
PD Mike Allen, WTVR Richmond, Va., is very enthusiastic about it.
“It’s the best one he’s had in years,” he says.

Adds MD Mac Daniels, KPLX Dallas, “It’s a great, up-tempo record;

you can just see toes tapping and everybody dancing to it. It will be
great in clubs, too."

T
TURN IT LOOSE” (RCA), from the “Heartland” album, has been
getting play since the Judds’ rousing rendition of the song on the Coun-
try Music Assn. awards show. Now a single, the song is getting in-
creased play and response has been positive. The song is charted at No.

40 this week. “It's going all the way to the top, a hot record,” says MD
John Swan, KJNE Waco, Texas

"“They have a smash—solid gold,” adds MD Joe Blair, WUSY Chatta-

nooga, Tenn. He also has good words for the Judds’ RCA label mates
Baillie & the Boys. “ ‘Wilder Days’ is their best cut so far; it has more
grit and realism than their previous releases,” Blair says. It’s No. 38.

HONN[E McDOWELL is scoring early points with his recycling of
“It’s Only Make Believe” (Curb), the Conway Twitty pop classic of 1958.
“It’s red hot here in Baltimore,” says WCAQ PD Johnny Dark,

The song is No. 46 this week on the Hot Country Singles chart. “It’s
the hottest thing on my chart; the audience picked up on it very quickly,™
says MD David Allan, KRKT Salem, Ore,

FOR WEEK ENDING JANUARY 23, 1988

COUNTRY SINGLES

BY LABEL

LABEL

MCA (9) .. 17

RCA (14) 15

CAPITOL (6) . 13

WARNER BROS. (10) 12
‘Reprise (1)

COLUMBIA 11
EPIC - 7
POLYGRAM - 6

ATLANTIC 2

SOUTHERN TRACKS 2
ARTS

ADVANTAGE/COMPLEAT
ANOKA
BEAR/COMPLEAT
DOOR KNOB .
EMI-MANHATTAN
ELECTRIC
EVERGREEN

MAXIMA

PANACHE

REPRISE

SOA

STEP ONE

TNT.

VIRGIN 1

A ranking of distributing labels
by the number of titles they have
on the Hot Country Singles chart.

NO. OF TITLES
ON CHART

MCA/Curb (5)
MCA/Hughes (2)
Curb (1)

RCA/Curb (1)
MTM (4) “‘
16th Avenue (1)

Capitol/Curb (1)
EMI-America (1)

Warner/Curb (1)

Mercury (6)

Atlantic America (2)

-

Gazelle (1)

i I R e )

Killer (1)

illboard. Hor COUNTRY SINGLES..
A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.
SALES &3
of | 5E oR
Iy |2y TITLE ARTIST 20
1 2 ONE FRIEND DAN SEALS 12
2 3 I'LL PIN A NOTE ON YOUR PILLOW BILLY JOE ROYAL 7
3 9 TENNESSEE FLAT TOP BOX ROSANNE CASH 6
4 6 WHERE DO THE NIGHTS GO RONNIE MILSAP 1
5 8 JUST LOVIN' YOU THE O'KANES 5
[ 4 HEAVEN CAN'T BE FOUND HANK WILLIAMS, JR. 29
7 1 I CAN'T GET CLOSE ENOUGH EXILE 28
8 10 WHEELS RESTLESS HEART 3
9 5 | PREFER THE MOONLIGHT KENNY ROGERS 41
10 12 GOIN' GONE KATHY MATTEA 2
11 14 TWINKLE, TWINKLE LUCKY STAR MERLE HAGGARD 11
12 7 SOMEWHERE TONIGHT HIGHWAY 101 50
13 13 I'M TIRED RICKY SKAGGS 52
14 11 DO YA' K.T. OSLIN 51
15 15 PLEASE PLEASE BABY DWIGHT YOAKAM 13
16 16 DO YOU BELIEVE ME NOW VERN GOSDIN 16
17 17 FACE TO FACE ALABAMA 18
18 21 TOO GONE TOO LONG RANDY TRAVIS 20
18 22 | WON'T TAKE LESS THAN YOUR LOVE TANYA TUCKER 14
20 26 ONE STEP FORWARD THE DESERT ROSE BAND 8
21 — CRYING SHAME MICHAEL JOHNSON 4
22 21 STILL WITHIN THE SOUND OF MY VOICE GLEN CAMPBELL 24
23 28 | WOULDN'T BE A MAN DON WILLIAMS 9
24 30 SURE THING FOSTER AND LLOYD 15
25 19 GIVE BACK MY HEART LYLE LOVETT 72
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