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sots Of Big-Name Acts Set 'Hit-Driven' MTYirKs 
°Spring, Summer Concerts Net Replies: We Still Help New Artists 

April 2, 1988/$3.95 (U.S.), $5 (CAN.) 

This story was prepared by Steve 
Gett and Bruce Haring. 

NEW YORK All indications are 
that traffic on the 1988 spring -sum- 
mer concert circuit will be jammed. 
However, unlike the situation last 
year, when a wave of superstar acts 
hit stadiums, most of the buildup 
will be in arenas and outdoor sum- 
mer sheds. 

Among the big -name attractions 
that will be out on the road during 
the coming months are Pink Floyd, 
George Michael, Van Halen, INXS, 
Foreigner, Sting, Hall & Oates, 
Whitesnake, the Grateful Dead, 
Aerosmith, Steve Winwood, David 
Lee Roth, Rod Stewart, Robert 
Plant, and Def Leppard. CBS super- 
stars Bruce Springsteen and Mi- 

Goodtimes Gets 

RCA/Col Titles 
For Sell- through 

BY AL STEWART 
NEW YORK At least 50 titles 
from the RCA /Columbia Pictures 
Home Video catalog will soon be 
available from Goodtimes Home 
Video at a list price of less than $15 
each. 

The new long -term acquisition 
pact between the two video suppli- 
ers is believed to be the first of its 
kind linking a major studio and a 
marketer of budget -priced titles. 
Under the terms of the agreement, 
Goodtimes will have the video 
rights to titles previously marketed 
by RCA /Columbia for as much as 
$79.95. 

Goodtimes previously had an ac- 
(Continued on page 74) 

chael Jackson will continue U.S. 
tours through May; both artists are 
hotly tipped to be returning for sec- 
ond legs in August. 

At press time, only two tours had 
been booked for stadiums: Pink 
Floyd's second North American leg 
for its Momentary Lapse Of Reason 

(Continued on page 75) 

BY STEVEN DUPLER 
NEW YORK Major label video pro- 
motion executives charge MTV is 
becoming a radio -led "hits- only" 
channel, relegating most of the new 
and breaking acts' videos in the 
channel's breakout and medium ro- 
tations to ultralate night hours and 

playing them only once every three 
or four days. 

"There are inherent program- 
ming problems at MTV right now," 
claims one major label video execu- 
tive, who, like others making simi- 
lar claims, asks to remain anony- 
mous. "They have to make the rota- 
tion categories mean something. 

CEO Komiker Exits Wherehouse Chain 
BY EARL PAIGE 

LOS ANGELES Lou Kwiker, long- 
time president /CEO of the giant Los 
Angeles -based Wherehouse Enter- 
tainment chain, has apparently left 
the company for unspecified reasons. 

At press time, a spokesman for Ad- 

ler & Shaykin, the 210 -store Where- 
house web's New York -based parent 
firm, said Kwiker's exit could not be 
"denied or confirmed," but numerous 
sources close to the chain confirmed 
his departure. Kwiker himself was 
unavailable for comment. 

Adler & Shaykin acquired Where- 

ADVERTISEMENTS 

house for a reported $190 million fol- 
lowing a tumultuous period begin- 
ning in October when the chain be- 
came the target of a hostile takeover 
bid by Shamrock Holdings (Billboard, 
Oct. 24). 

The new management team, ac- 
(Continued on page 74) 

STETSASONIC busts a move with "SALLY" b/w "DBC (LET 
THE MUSIC PLAY)" (TB 912), the dope new single from their 
mega -hype new album, IN FULL GEAR (TB 1017). The button is 
pressed and '88 starts the panic. This April on Tommy Boy. 

New from the master of space music -JOHN WILLIAMS. First 
there was "Star Wars," "Empire Strikes Back," "E.T.;" and now, 
the ultimate space odyssey -THE PLANETS. Featuring 
America's favorite orchestra, THE BOSTON POPS. PHILIPS 
420 177, CD, Cassette and LP. 

Right now, unless it's in heavy or 
Buzz Bin, it's basically not being 
seen in any meaningful time period." 

In an exclusive interview, Lee 
Masters, senior vice president and 
general manager of MTV Net- 
works, agreed that play for videos 
in the breakout and medium catego- 
ries is generally light -at most, 
three to seven plays per week -and 
late at night. But he maintained 
that such exposure -given MTV's 
sizable audience (see story, page 
66) --is still highly beneficial to the 
artist and label. 

"MTV is still helping break new 
acts," says Masters. "Look at Guns 
N' Roses, White Lion, Terence 
Trent D'Arby, and the Godfathers. 
We've had a strong impact on all of 

(Continued on page 66) 

Warner- Chappell 

`Wedding' Spurs 

Global Changes 
BY KEN TERRY 

NEW YORK Five months after 
the merger of Warner Bros. Music 
and Chappell Music into the world's 
largest music publishing firm, 
Warner -Chappell has nearly com- 
pleted consolidating the U.S. offices 
of its constituent entities. The com- 
pany hopes to finish combining the 
former Warner and Chappell 
branches around the world within a 
year. 

According to Chuck Kaye, chief 
executive officer of Warner -Chap- 
pell and former chairman of Warner 
Bros. Music., the company's opera- 
tions in Australia, France, Holland, 
and Scandinavia have already been 

(Continued on page 72) 

+ EAR(ïAL SHARKEY 
The new solo album from 
one of rock's most celebrated voices. 
Featuring the song "If This Is Love." 

;r. 

On Virgin Records. Cassettes and Compact Discs. 
Management: Andy Ferguson /Cracks 90 LTD. 
Produced by Danny Kortchmar 
©1988 Virgin Records America, Inc. 
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ITA MEET MULLS FUTURE OF HOME VIDEO 
How can consumer enthusiasm for home video be maintained once the 
novelty has worn off? At the International Tape /Disc Assn. seminar, held 
March 16 -18 in Tucson, Ariz., video professionals grappled with this and 
other challenges facing the industry as it looks ahead to the '90s. Home 
video editor Al Stewart reports. Page 30 

Sports & Recreational Video Special 
As the sports and recreation genre of home video grows, so do combina- 
tions of marketing, distribution, and sponsorship. 

Follows page 30 

MICHAEL'S SEXY SHOW SIZZLES IN SYDNEY 
Former Wham! vocalist George Michael unleashed a lean and mean, 
fierce and funky concert show March 15 in Sydney, Australia. Billboard's 
correspondent Down Under, Glenn A. Baker, reviews this stop on Mi- 
chael's world tour. Page 37 

The Financial Side Of Radio Programming 
Rising station costs and the resulting high debt service are being blamed 
for a new programming conservatism at radio. Financial editor Mark 
Mehler examines the financial pressures weighing down the industry. 

Page 63 
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April Hot -1 bum Releases 
Eight albums are slated for release in April by artists who hit gold or platinum with their last release. 

ARTIST TITLE LABEL DATE PRODUCER 

JON ANDERSON IN THE CITY OF ANGELS COLUMBIA APRIL 28 STEWART LEVINE, OTHERS 

ERIC CLAPTON CROSSROADS POLYDOR APRIL 18 VARIOUS 

THE CLASH THE STORY OF THE CLASH -VOLUME 1 EPIC APRIL 27 VARIOUS 

GLASS TIGER DIAMOND SUN EM- MANHATTAN APRIL 13 JIM VALLANCE 

BRUCE HORNSBY & THE RANGE SCENES FROM THE SOUTHSIDE RCA APRIL 21 
BRUCE HORNSBY, NEIL 
DORFSMAN 

IRON MAIDEN SEVENTH SON OF THE SEVENTH SON CAPITOL APRIL 12 MARTIN BIRCH 

NU SHOOZ TOLD U SO ATLANTIC APRIL 1 
JOHN SMITH, RICK WARITZ. 
DAVID 2., JEFF LORBER 

SCORPIONS SAVAGE AMUSEMENT MERCURY APRIL 18 DIETER DIERKS 

Super Acts Take April Breather 
Clapton, Clash Sets Among Highlights 

BY JEAN ROSENBLUTH 

NEW YORK April traditionally 
sees a shower of platinum -potential 
albums released, but this year there 
will barely be a trickle: Of the eight 
albums due in April from artists 
who hit gold or platinum with their 
last studio releases, two are compi- 
lations and none of the others are 
from bona fide superstar acts. 

Bruce Hornsby & the Range, Nu 
Shooz, and Glass Tiger hope their 
second releases prove that their ini- 
tial success was no fluke, while met- 
al mainstays Iron Maiden and the 
Scorpions will issue their seventh 
and fifth albums, respectively. Ret- 
rospectives of the Clash and Eric 
Clapton are scheduled for April, and 

chart perennials Neil Young, Jon 
Anderson, Graham Parker, and 
Reba McEntire have new records 
planned. 

Hornsby's "Scenes- From The 
Southside" was originally set to hit 
the street at the beginning of the 
month, but now RCA won't ship the 
record until April 21; Hornsby still 
plans to tour later in the year. The 
label is hoping the record's sales ap- 
peal will match the double -platinum 
sheen of his debut, "The Way It Is." 

Nu Shooz and Glass Tiger have 
somewhat less grandiose expecta- 
tions to meet: Both acts hit gold 
with their first albums. The hus- 
band- and -wife team that is Nu 
Shooz broke out of nowhere in 1986 
with the multiformat hit "I Can't 

Wait." The new Atlantic album, 
"Told U So," will be led off by the 
single "Should I Say Yes ?" The al- 
bum goes out Friday (1). Canada's 
Glass Tiger had two top 10 hits from 
its debut, both co- written by Bryan 
Adams' buddy Jim Valiance. He 
shares the songwriting credit on the 
new album's first single, "I'm Still 
Searchin'." "Diamond Sun," which 
Valiance produced as well, arrives 
in stores April 13 on EMI- Manhat- 
tan. 

Metal mavens can rejoice in the 
return of the Scorpions. The group's 
first album since 1984's platinum 
"Love At First Sting" is due April 
18 on Mercury. Soon after, the Ger- 
man group hits the road in support 

(Continued on page 75) 

Pact With TSS /Seedman's Follows Crazy Eddie Deal 

Trans World Widens `Licensed Operations' 
BY GEOFF MAYFIELD 

NEW YORK The leased music and 
video departments operated at TSS/ 
Seedman's stores are the latest ac- 
quisitions for fast -growing mer- 
chandiser Trans World Music Corp. 

This 12- location deal and the 
firm's recent takeover of the 38 mu- 
sic and video departments at Crazy 
Eddie (Billboard, March 19) signal 
that Albany, N.Y, -based Trans 
World sees licensed operations as a 
viable avenue for growth over and 
above the revenue it derives from 
its freestanding and mall stores. 

The terms of the deal were not 
disclosed by Trans World. At press 
time, TSS /Seedman's chairman Ju- 
lius Kasinitz could not be reached 
for comment. 

Trans World has already taken 
over departments in three of the 
TSS /Seedman's stores, says Jim Wil- 
liamson, the music chain's vice presi- 
dent of finance. Trans World will 
move into the other nine locations 
within the next four to six weeks. 

The departments were previously 
merchandised and staffed by Ros- 
lyn, N.Y. -based Elroy Enterprises, 
parent company of the 74 -store Rec- 
ord World chain. 

Two years ago, Elroy president 
Roy Imber had said his company 
was in the process of evaluating 
whether it wanted to remain in- 
volved with the TSS /Seedman's de- 
partments because growth in those 

locations was not at the pace of 
business rung by Record World 
stores. Elroy pulled out of six of the 
locations last year and is in the pro- 
cess of yielding the other six to 
Trans World. 

According to Williamson, Trans 
World has been working on the li- 
censed- operations format "for some 
period of time." Such arrange- 
ments, he says, offer "another area 
in which we can increase our market 

share and leverage our existing 
overhead with higher volume." 

Trans World will pursue other op- 
portunities in which it can sell audio 
and video products, Williamson 
says -including situations in which 
it can offer one product line and not 
the other, he adds. Williamson indi- 
cates that negotiations for rights to 
run music and video stores in other 
department store webs are already 

(Continued on page 72) 

Hot Dog!: Nathan's Chief 
bets Megamovies Yid Web 

BY GEOFF MAYFIELD 

NEW YORK Megamovies, the 
five -unit Long Island, N.Y., video 
superstore chain, has been sold to 
Howard M. Lorber, chairman of 
the board for Nathan's Famous 
Inc., parent of the same -named 
hot -dog -restaurant web. 

Bernard Patrusky, Lorber's at- 
torney, describes the deal as an 
"asset purchase." The terms and 
dollar value of the transaction 
have not been disclosed. Accord- 
ing to Patrusky, it was an all -cash 
purchase. 

In November 1986, Megamovies 

opened its first store with a 
splash. The store featured a 
10,000 -tape inventory that repre- 
sented 6,000 titles (Billboard, Dec. 
27, 1986). But the web, based in 
Huntington, never grew to the de- 
gree management had projected. 

The company originally planned 
to roll out a dozen stores within its 
first year. Megamovies never 
grew beyond five units and, ac- 
cording to soures within the mar- 
ket, was eventually taken over by 
the bank that funded its start -up. 

Patrusky will neither confirm 
nor deny reports of Megamovies' 

(Continued on page 72) 
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Vista No, Lorimar Maybe 

Home Video Merger Talks On & Off 
BY JIM McCULLAUGH 

LOS ANGELES Hollywood deal 
making -with consequences in the 
home video area -continues churn- 
ing. 

In one development, Lieberman 
Enterprises and its wholly owned 
subsidiary, International Video En- 
tertainment, ceased acquisition 
talks for the entire Vista Organiza- 
tion, an independent film producer 
and distributor with a home video 
arm. However, IVE still plans to ac- 
quire various theatrical distribution 
and home video rights to 11 Vista 
Films and the entire stock of Vista 
Home Video Corp. 

Talks also continue between Lori- 
mar Telepictures and Warner Com- 
munications Inc. concerning a possi- 
ble merger, said to be imminent by 
sources at both companies. How 
that possible merger might affect 
either company's home video unit is 
unclear. 

Last fall, IVE moved to acquire 
Vista Home Video for $38 million in 
short -term notes (Billboard, Dec. 
12). Those talks flowered into a 
move on Lieberman's part to ac- 
quire all of Vista Organization Part- 
nership Ltd. and Vista Organization 
Ltd., including Vista's half of the 
New Century /Vista Film Co. theat- 
rical distribution venture, in return 
for newly issued Lieberman com- 
mon and preferred stock. 

Lieberman cites "constraints and 
the alternative method of satisfac- 

tion of the purchase commitment 
represented by a certificate tender" 
as reasons why the overall Vista Or- 
ganization talks were shelved. 

Under the terms of the newer, $34 
million acquisitions deal, IVE has 
gained home video rights to the al- 
ready- released "Maid To Order" 

and plans to release eight other Vis- 
ta films on home video before the 
end of 1988. 

Recently, Minneapolis -based 
rackjobber Lieberman and L.A. - 
based IVE completed a merger as 
IVE became a wholly owned subsid- 

(Continued on page 72) 

/TA Session Reveals Home 
Video Profit Breakdown 

TUCSON, Ariz. How big a slice 
of the profit pie goes to the video 
supplier? 

A video priced at $89.98 nets its 
supplier a profit of $29.38, and a 
video priced at $29.98 earns $6.28 
for the supplier. A $19.98 tape 
turns a $2.68 profit for the suppli- 
er. 

These were among the figures 
included in a detailed breakdown 
of the most popular video price 
points as presented by Dick Kelly, 
president of Cambridge Asso- 
ciates, during a presentation here 
at the International Tape /Disc 
Assn. Seminar. (For additional 
coverage, see page 30.) 

According to Kelly, a video sold 
to a consumer for $89.98 will gen- 
erate a profit of $27 for the retail- 
er. A distributor's cut on an $89.98 

title is $6.30. Marketing and distri- 
bution costs account for $7, and 
the tape itself, with the program 
duplication, costs $4.50. Royalties 
account for $14, and $1.80 of the 
total is earmarked for co-op adver- 
tising. 

For the popular sell -through 
price point of $29.98, the price 
breaks down this way: $9 in prof- 
its for the retailer, $2.10 for the 
distributor, $4.50 for royalties, 60 
cents for co-op funds, $3 for mar- 
keting and distribution, and $4.50 
for tape costs. 

At $19.98, the breakdown is $6 
for the retailer, $1.40 for the dis- 
tributor, $3 for royalties, 40 cents 
for co -op funds, $2 for marketing 
and distribution, and the same 
$4.50 for tape costs. 

(Continued on page 74) 

Jazz Innovator Gil Evans Dies At 75 
BY PETER KEEPNEWS 

NEW YORK Gil Evans, one of the 
most influential arrangers in the 
history of jazz, died March 20 in 
Cuernavaca, Mexico. He was 75. 

Evans, who lived in New York, 
had been in ill health since shortly 
after the first of the year and had 
been hospitalized for most of that 
time. He had gone to Mexico to re- 
cuperate from prostate surgery and 
succumbed there to peritonitis. 

Evans, who was best known for 

his collaborations with Miles Davis, 
was not a prolific writer, but he 
made every note count. Only a rela- 
tive handful of albums bear his dis- 
tinctive musical imprint, and he did 
not begin performing regularly as a 
band leader until he was in his late 
50s. But his influence far exceeded 
his output; in the opinion of many 
jazz musicians and historians, his 
skill as an orchestrator was second 
only to that of Duke Ellington. 

He was not only one of the most 
influential artists in jazz; he was 

Global Take Is Adding To 

A &M's 'Very Special' Aid 
BY CHRIS MORRIS 

LOS ANGELES A &M Records, 
distributor of the all -star charity 
album "A Very Special Christ- 
mas," will soon make further 
substantial contributions to the 
Special Olympics from interna- 
tional sales of the album. 

"Based upon international 
sales figures, some of which are 
still going through our account- 
ing system and for some of which 
A &M has not yet been paid by 
foreign licensees, the next check 
we present to the Special Olym- 
pics could be as much as $3 
million," an A &M spokesman 
says. 

On March 12, A &M presented a 
check for $5 million -the largest 

single donation in Special Olym- 
pics history -to the charity's 
founder, Eunice Kennedy Shri- 
ver, and president, R. Sargent 
Shriver, at a Los Angeles press 
conference during the National 
Assn. of Recording Merchandis- 
ers convention. The check repre- 
sented domestic proceeds from 
the Christmas set. 

The unprecedented success of 
the record has spurred the orga- 
nization of a music industry com- 
mittee to monitor the ongoing 
distribution of funds from the al- 
bum's sale. 

Since its release in October, "A 
Very Special Christmas" has sold 
nearly 3 million copies world- 
wide. The album has been certi- 

(Continued on page 76) 
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one of the most beloved and one of 
the most modest as well. And he 
was remarkably open- minded: He 
was one of the few jazz musicians of 
his generation to incorporate elec- 
tronic instruments and rock 
rhythms into his music, and he ad- 
mired Jimi Hendrix as ardently as 
he admired Ellington, Davis, or Igor 
Stravinsky, an early influence. 

Bórn Ian Ernest Gilmore Green in 
Toronto, Evans taught himself to 
play the piano when he was 14 and 
formed his first band three years 
later in Balboa, Calif. From 1933 to 
1938 he led a dance band in nearby 
Stockton; another band leader, Skin - 
nay Ennis, took over after that, but 
Evans remained on board as an ar- 
ranger. The band, which performed 
on Bob Hope's radio show, gave Ev- 
ans his first national exposure, al- 
though few people seemed to notice. 

He also managed to escape wide- 
spread notice when he joined Claude 
Thornhill's progressive New York - 
based big band in 1941, although his 
work there laid the foundation for 
his first collaboration with Miles 
Davis, the historic "Birth Of The 
Cool" sessions of 1949 and 1950. 

His highly impressionistic writing 
for Thornhill, which employed un- 
usual dynamics and instrumental 
textures, attracted the attention of 
Davis and such other like- minded 
musicians as Gerry Mulligan and 
John Lewis. The four men formed 
the core of an informal salon and be- 
gan experimenting with arrange- 
ments for a nine -piece band that 
was in effect a scaled -down version 
of the Thornhill orchestra. 

That band performed in public 
(Continued on page 74) 

Silverman Honored. Mark D. Silverman, president of the Waxie Maxie Quality 
Music Co. retail chain, is presented with the American Jewish Committee's 1988 
Human Relations Award at a black -tie reception at the New York Hilton. Shown, 
from left, are AJC award co- chairmen Harry Anger, PolyGram Records, and 
Ahmet Ertegun, Atlantic Records; Silverman; and Joe Cohen, the Leslie Group. 

EXECUTIVE TURNTABLE 

RECORD COMPANIES. Atco Records in New York appoints Margo Knesz vice 
president /East Coast general manager. She was general manager for 
the label. 

Rosalind Stevenson is named director of press and publicity for Mo- 
town Records in Los Angeles. She was a senior publicist for the motion 
picture marketing group at Universal. 

Profile Records in New York appoints Kim Freeman national pop pro- 
motion director. She was the radio editor at Billboard. 

Arista Records in New York makes the following appointments: Eva 
George, national coordinator of artist development, and Rhonda Rogers, 
coordinator of operations, r &b department. They were, respectively, an 
administrative assistant in promotion and a personnel representative, 
both for the label. 

Laura Swanson is promoted to West Coast publicist by A &M Records 
in Los Angeles. She was publicity coordinator for the label. 

I.R.S. Records in Los Angeles appoints Susan Deneau publicity man- 
ager. She was a publicist for the label's subsidiary, PMRC Records. 

KNESZ STEVENSON FREEMAN JAMES 

Jellybean Records appoints Dennis Wheeler director of marketing 
and promotion. He was director of dance promotion at Warner Bros. 

PUBLISHING. Scott James is promoted to vice president, film and television 
music by MCA Music, Publishing in Los Angeles. He was director of film 
and television music for the company. 

MTM Music Group in Nashville promotes Meredith Stewart to vice 
president of the publishing division and appoints Dave Smith Western 
regional sales and promotion manager for the Music Group. They were, 
respectively, director of publishing for the company and director of 
Western regional promotion for PolyGram Records. 

Robin Palmer is appointed professional manager by EMI Music Pub- 
lishing Inc. in Nashville. She was professional manager for The Writers 
Group. 

Peer -Southern Music in Los Angeles names Steven K. Rosen West 
Coast professional manager. He was in the professional department at 
Jobete Music. 

Troy Tomlinson is appointed manager of Rick Hall Music in Nash- 
ville. He was professional manager at Don King Music. 

DISTRIBUTION /RETAILING. MCA Distributing in Los Angeles promotes Mike 
Greene to vice president, sales. He was director, classical sales, for the 
company. 

Win Records And Video Inc. in Elmhurst, N.Y., makes the following 
appointments: Michael Pollack, vice president, sales and marketing, 
and Gary Gutmann, record, cassette and compact disk sales manager. 
They were, respectively, chief operating officer /general manager for 
Metro Video and buyer /sales manager for Galit International. 

Louis Parks is appointed president of Super Video Inc. in Chesnut 
Hill, Mass. He was president of RKO Warner Theatres Video Interna- 
tional. 

(Continued on page 71) 
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BILLBOARD'S 
1987188 
DIRECTORIES 
ARE HERE! 
Billboard Directories are what you might call 
Basic Tools. They are, in fact, the main sources 
of vital information for the entire Music /Record/ 
Video industry. 

Billboard's annual Directories are constantly in 
use, year after year. You will use these valuable 
year -round reference sources again and again. 

Order any one or all of the directories by filling 
in the coupon below and return it to us today. 

International Talent & Touring Directory - $55.00 - 1987 -88 
edition. The source for U.S. and international talent, booking 
agencies, facilities, services and products. Used by everyone who 
buys and books talent -promotes and manages tours. Over 
5,000 new and updated listings in the U.S. (by city and state) and 
internationally (by country). You'll find it indispensable! The only 
reference book of its kind published anywhere! 

International Buyer's Guide - S62.00 - 1988 edition. The World 
Sourcebook of the Music and Home Entertainment Industries. List- 
ings include name, address, phone number and marketing infor- 
mation of record companies, music publishers, distributors, 
accessory manufacturers and suppliers. Also manufacturers and 
wholesalers of hardware, software and accessories for Compact 
Disc, Video Disc, Video Cassettes and Video Games. 

BiHbwrI's 
1987 -1988 INTERNATIONAL DIRECTORY Of 

MANUFACTURING & PACKAGING 
FOR THE RECORD AND AUDIO VIDEO TAPE INDUSTRIES 

. .._....<< 
Bil lboards 

1988 INTERNATIONAL 

RECORDING EQUIPMENT 
ssTUDioaREcrloRY : . _ 

R.[ORRIR..W VuM. Wwu,.LTYwes íuK Y, PíuNt RltO,eKK iNCbf 
PUOLISlab /1151.1.1010 

International Recording Equipment and Studio Directory 
S29.00 - 1988 Edition. Up- to-date statistics on professional record- 
ing equipment, recording studios, recording studio equipment 
usage. 

International Directory of Manufacturing & Packaging 
for the Record & Audio /Tape Industries. S27.00 - 1987 -88 edition. 
Bigger and better than ever! Professional services and supplies for 
record and video manufacturers, audio and video tape 
manufacturers, video program suppliers and buyers, video 
music producers and production facilities. Also includes pro -tape 
product charts. 

DIRECTORY ORDER FORM 

Dept. EB, BILLBOARD 
1515 Broadway New York, NY 10036 

Please send me the following: 
International Buyer's Guide - S62.00 

International Recording Equipment 
Name and Studio Directory - S29.00 

Company Name 

Address 

City 

State /Zip 

Telephone 

Signature 
(All prices include postage and handling) 

International Talent and 
Touring Directory - S55.00 

No. Copies Amount 

International Directory of Manufac- 
turing and Packaging - S27.00 
Add appropriate sales tax in NY, NJ, CA, TN, MA and VA 

Enclose check or money order or charge to your credit card: 
American Express MasterCard VISA 

Card# Expiration Date 

MasterCard Interbank # 

Call TOLL FREE 800- 223 -7524 (In New York State: 212 -536 -5174) 

A807 
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MCA Pulls Out Of Syndication 
Last 2 Shows Survive Network Fade -out 

BY PETER LUDWIG 

LOS ANGELES MCA Inc. has de- 
cided to unload the remainder of the 
revenue -producing product from its 
14- month -old radio syndication divi- 
sion, MCA Radio Network. On 
March 21, MCA agreed to transfer 
the distribution, clearance, and 
sales rights of MCA Radio Net- 
work's two remaining programs to 
New York -based MediaAmerica, 
MCA's sales rep for the shows. 

The financial details of the agree- 

ment were not made available. 
MCA formed the network in De- 

cember 1986 by acquiring a Los An- 
geles syndicator, Barnett /Robbins. 
The acquisition brought along Hol- 
lywood, Calif. -based Teleprograms 
as the network's program supplier. 
Teleprograms' three productions 
were dropped at the end of August, 
three months before its contracts 
were due to expire, because of the 
shows' poor clearance perfor- 
mances. By November, Bill Barnett 
and Lance Robbins, Barnett /Rob- 

Congress Starts Ball Rolling 
On New Retard Rental Bill 

BY BILL HOLLAND 

WASHINGTON A bill to extend 
the current record -rental provision 
of the Copyright Act was intro- 
duced in the Senate March 21 by 
the chairman of the Copyright 
Subcommittee and the ranking mi- 
nority member. A similar bill is to 
be introduced shortly on the House 
side. 

The Senate bill, S. 2201, was in- 
troduced by Sen. Dennis DeConci- 
ni, D- Ariz., and Sen. Orrin Hatch, 
R -Utah. The House version was 
authored by Rep. Robert Kasten - 
meier, D -Wis., chairman of the 
Subcommittee on Courts, Civil Lib- 
erties and the Administration of 
Justice, and the ranking minority 
member, Rep. Carlos Moorhead, R- 
Calif. 

The bills would extend for five 
more years a provision in the cur- 
rent law that allows Congress to 
study the record -rental issue to de- 
termine if the section is still appro- 
priate. Passed by Congress in Oc- 
tober 1984, the sunset provision 
expires in October 1989. 

The law, an amendment to sec- 
tion 17 of the Copyright Act, 
makes the rental of sound record- 
ings- including compact disks -il- 

legal without prior authorization 
of both record companies and the 
copyright owners of the musical 
works. 

The Recording Industry Assn. 
of America and the panindustry 
Save America's Music coalition 
have sought to have the legislation 
introduced on the grounds that the 
industry needs further protection 
from a problem growing to epi- 
demic proportions overseas, espe- 
cially in Germany and Japan. In Ja- 
pan alone, the number of rental 
shops has increased threefold -to 
3,000 shops -since 1984. 

The industry believes the re- 
cord- rental update legislation is 
"noncontroversial" and will meet 
with little or no resistance. Trade 
groups are heartened by the fact 
that the two subcommittee chair- 
men and the ranking minority 
members are sponsoring the bills. 

However, passage of the legisla- 
tion might be hampered by other 
factors -the full agenda and the 
packed calendar Congress faces at 
a time when legislators are experi- 
menting with a three -weeks -on, 
one -week -off schedule, further 
fragmented by back -home politics 
in a presidential election year. 

FCC Set To Hear RKO Pitch 
To Keep Radio, TV licenses 

WASHINGTON The last act in a 22- 
year -old drama involving the Federal 
Communications Commission and 
RKO General Inc. over RKO's quali- 
fications to be a licensee of its re- 
maining 12 radio properties and two 
television stations will get under way 
at FCC headquarters April 26 when 
oral arguments in the tangled case 
take place before the full commis- 
sion. 

In its March 22 announcement, the 
FCC said that "because of the com- 
plexity of this case," the commission 
will give RKO 60 minutes to present 
its case, and another 60 minutes will 
be divided among three competitors 
for the licenses and the FCC's Mass 
Media Bureau. 

At stake are properties worth 
about $1 billion, according to ana- 
lysts. In the fall, GenCorp, the parent 
company of RKO, appealed an FCC 
administrative law judge's decision in 
August that GenCorp /RKO should 

be stripped of its licenses because of 
"a course of conduct exhibiting per- 
vasive dishonesty," including falsely 
filed commission reports and fraudu- 
lent billing of station advertisers. 

RKO in 1982 was stripped of 
WNAGTV Boston and has been in le- 
gal limbo since; it has been mostly un- 
successful in selling off its remaining 
stations. 

GenCorp argues that the manage- 
ments of RKO and its parent compa- 
ny have changed since the alleged vi- 
olations took place and that the alle- 
gations thus have no bearing on 
RKO's present fitness as a licensee. 

Radio stations affected would be 
KHJ and KRTH -FM Los Angeles; 
WHBQ Memphis, Tenn.; WOR and 
WRKS -FM New York; WRKO and 
WROR -FM Boston; WGMS Bethes- 
da, Md.; WGMS -FM Washington, 
D.C.; KFRC San Francisco; WAXY - 
FM Fort Lauderdale, Fla.; and 
WFYR -FM Chicago. BILL HOLLAND 

bins' founders, were no longer with 
MCA. 

After dropping Teleprograms' 
shows, MCA developed five new 
programs. In November, two of 
those were dropped for lack of 
clearances in enough major radio 
markets to make them profitable, 
and a third was eliminated early this 
year. 

Sources estimate MCA's initial 
cost of establishing the network 
was as low as $500,000, far less than 
originally speculated. Nevertheless, 
other syndicators guess that MCA's 
Music Entertainment Group may 

(Continued on page 66) 

Four For CD -3. Tom Harvey, president of Sony Consumer Audio Products, 
discusses the new 3 -inch compact disk format (CD -3) with industry executives. 
Pictured, from left, are Jayne Neches Simon, director, national singles sales, 
A &M; Harvey; Jerry Shulman, vice president, marketing and development, CBS; 
and Geoffrey Holmes, senior vice president, Warner Communications. 

`More Dirty Dancing' Sashays To No. 11; 

Richard Marx Sets Male Debut Mark 

THE "DIRTY DANCING" phenomenon just be- 
came a little more phenomonal. "More Dirty Danc- 
ing" leaps 19 notches to No. 11 in its third week on 
the Top Pop Albums chart, becoming the most suc- 
cessful sequel to a soundtrack since "Woodstock 2" 
cracked the top 10 in 1971. In addition, the original 
"Dirty Dancing" holds tight at No. 1 for the 13th 
week, the longest run of any multiartist soundtrack 
since "Saturday Night Fever" topped the chart for 
24 weeks in 1978. 

The big surprise is the 
smash success of "More 
Dirty Dancing." Labels 
often release sequels to 
best- selling sound- 
tracks, but they normal- 
ly don't go anywhere 
near the top 10. "More 
American Graffiti" 
peaked at No. 84. "More 
Songs From The Big 
Chill" chilled at No. 85. 
"Urban Cowboy II" 
stalled at No. 134. "Beat Street, Volume 2" petered 
out at No. 137. "2001: A Space Odyssey (Volume 
Two)" was earthbound at No. 147. And those were 
the most successful sequels. 

In fact, not since "Woodstock 2" reached No. 7 in 
May 1971 has the sequel to a soundtrack approached 
the top 10. 

A tantalizing question is what effect the success 
of "More Dirty Dancing" will have on sales of the 
original. Some argue that it will cut into the origi- 
nal's sales by in effect splitting the vote of the 
"Dirty Dancing" constituency. But others maintain 
that it will help the original by focusing more atten- 
tion (and display space) on the "Dirty Dancing" phe- 
nomenon. According to this theory, the holdouts 
who are finally swayed -swayzed ? -to see what all 
the fuss is about will be more apt to buy the original 
than the sequel. 

Unless RCA has anything left for a "Still More 
Dirty Dancing," this is it until "Dirty Dancing II" 
and the inevitable "More Dirty Dancing II." 

FAST FACTS: Richard Marx's "Endless Summer 
Nights," which holds at No. 2 on the Hot 100 for the 
second week, is the third single from the rocker's 
self -titled debut album to reach the top three. That 
makes it the first debut album by a male solo artist 
to yield three top three hits. (We're excluding 
George Michael's "Faith" on the grounds that he 
was a superstar before his solo debut album was 
even recorded.) The only other debut collections to 
do the trick have been by females or groups: Whit- 
ney Houston, Cyndi Lauper, the Supremes, and the 
Beatles. Marx's album has been listed in the top 30 
on the pop album chart for 27 straight weeks. 

Terence Trent D'Arby's "Wishing Well" jumps to 
No. 1 on the Hot Black Singles chart, dethroning Mi- 
chael Jackson's "Man In The Mirror." The irony: 

CHART 
BILI 

by Pau 

D'Arby has often said in interviews that Jackson is 
one of his musical idols. 

Aerosmith's "Angel" jumps four notches to No. 
16 on the Hot 100. It's the veteran band's second 
straight top 20 pop hit, following "Dude (Looks Like 
A Lady)." The amazing part: In 15 years of activity 
before "Dude," the band landed two top 20 hits -pe- 
riod. 

George Thorogood just can't seem to crack the top 
30 on the pop album chart -though he keeps coming 

close. The Delaware 
rocker's "Born To Be 
Bad" peaked at No. 32 a 
couple of weeks ago, 
which matched the peak 
position of 1985's "Mav- 
erick." An intervening 
"Live" album peaked at 
No. 33 -the same posi- 
tion reached by his first 
hit album, 1979's "Move 
It On Over." Take heart, 
George: Slow and steady Z Grein 

wins the race. 

WE GET LETTERS: Rick Jackson of Lincolnville, 
Maine, notes that of the six albums to log 10 or more 
weeks at No. 1 on the pop album chart in the last 
four years, four are soundtracks: "Footloose," 
"Purple Rain," "Miami Vice," and "Dirty Dancing." 
(The other two are Whitney Houston albums.) 

Christopher Arndt of Kinderhook, N.Y., notes 
that Toto has now had top 40 hits sung by four dif- 
ferent lead singers (Joseph Williams, Bobby Kim- 
ball, David Paich, and Steve Lukather). Only one 
group- Chicago -has had five different lead sing- 
ers on top 40 hits. 

Dan Kraft of Boston notes that two songs in this 
week's top five include the phrase, "Out of the 
blue." It's in Debbie Gibson's hit as well as Billy 
Ocean's "Get Outta My Dreams, Get Into My Car." 
Kraft adds that this is the second time in less than 
two months that one phrase has appeared in two top 
five hits simultaneously. The phrase "seasons 
change" was in both the Exposé smash and the Ban- 
gles' "Hazy Shade Of Winter." 

Gary R. Crepeau of Rte. 1 Video & Compact Disc 
in Kennebunkport, Maine, notes that Eric Clapton 
has hit the top 10 as a solo artist and as part of three 
groups (the Yardbirds, Cream, and Derek & the 
Dominoes). This tops Paul McCartney and Paul 
Carrack, who have hit the top 10 solo and with two 
groups. 

Eric Fader of New York points out that Louis 
Armstrong's "What A Wonderful World" did not set 
a record by taking 20 years to crack the top 40. He 
notes that Benny Bell's "Shaving Cream" cracked 
the top 40 in 1975, 29 years after it was recorded. 

Peter Hoehn of West Germany notes that Falco is 
a native of Austria, not Germany, as we indicated a 
few weeks ago. 
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About $3 billion a year is spent on business 
press advertising -yet amazingly little concrete 
evidence has existed to show whether it really 
works. 

Research to actually prove the effectiveness 
of trade and industrial advertising has been 
unconvincing and inconclusive. 

Till now. 

Finally. New research proves business 
press advertising dramatically increases 
sales and profits. 
It's comprehensive. This landmark research 
study took more than three years to complete 
at a cost of over $390,000. 

It's impartial -the study was conducted 
entirely by the independent Advertising 
Research Foundation. 

No longer will 
increasing gour 

ad budget 
be an 

act of faith. 

It's reliable. The new study 
tracked ads for four totally different 
products. Was based on real -time data 
carefully accumulated as the ads ran. 
And employed state -of- the -art data analys. 
techniques. 

It's conclusive. It links higher levels of 
advertising with significant increases in sales, 
plus increased profits. Considering the 
competitive crunch of today's marketplace, these 
kinds of results mean increasing your advertising 
is no longer an act of faith -but an act of survival. 

Shoot down your old notions, and put the 
research to work.. 
Armed with these new, easy -to- understand 
facts and figures, you can now have powerful 
decision support for increasing your trade 
magazine ad budget. 

For your copy of the "Summary of the 
Findings ", write on your letterhead to: Marketing 
Services, Association of Business Publishers, 
205 E. 42nd Street, New York, NY 10017. 

A proven part of your sales force. 

www.americanradiohistory.com

www.americanradiohistory.com


 f` . 
l , I^. 

... .. 
J 

iN141 -4 w 

J 

. _ -+.-.., 

. ti 

1P `, , .re 
. .,--',- R*` ' . 1 01 , 

% 

'oh. . 
'"'Ni 

-; 
- .- 
.awrr 

i 
s - 

'WV, 

EXPLODING t 

SOLD OUT CONCERTS! 

CROSSING OPER 

STREETWISE! 

LOUD. STRONG. POWERFUL 

ROCKINOTHE CHARTS! 

METAUFEROUS t 

METAL HEAVY. HEAVY METAL! 

Heavy Metal. It's more than meets the 
eye - or the ear. It's an attitude. Metal's 
loyal following keeps growing and listen- 
ing and buying. Now more majors are 
matching the indies - and new talent 
joins the ranks of superstars. Billboard's 
Spotlight on Heavy Metal reveals it all. 
Your ad message in this issue will be 
read by Billboard's worldwide reader- 
ship ... who'll be checking out the latest 
players in this hit making force. 
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JMMElllraRr 
Length Of Program Not The Issue 

CD VALUE DEPENDS ON QUALITY 
BY STEPHEN M. KALHORN 

In recent editorials and verbal de- 
bates, industry observers have criti- 
cized record labels for failing to re- 
duce compact disk prices quickly 
enough and for not increasing the 
length of CD programs in order to 
achieve a better value for the con- 
sumer. Specifically, the labels have 
been accused of complacency, lazi- 
ness, greed, or indifference to the 
consumer's needs. 

However, the issue of value for 
the consumer's dollar doesn't hinge 
solely on price and the quantity of 
music offered. Other major factors 
include the quality of production 
and engineering and the sophistica- 
tion of the material on a particular 
recording. 

Most recent criticisms have fo- 
cused upon decreases in the con- 
sumer prices of compact disks. At 
the same time, several theorists 
have held that the length of record - 
ings should be extended to accom- 
modate the CD medium, which of- 
fers up to an hour and 15 minutes of 
playing time. 

The extension of programs, 
though, creates a number of pres- 
sure points on a label. If the length 
of a project is increased by 50%, for 
example, studio production costs 
may increase as much as 50% for an 
album project. Hence, many more 
units must be sold before the artist/ 
composer recoups production costs 
and receives a royalty. Second, it's 
not uncommon for an artist advance 
(recoupable or unrecoupable) to be 
based upon a production budget. As 
these budgets increase, the re- 
quests for higher advances esca- 
late. 

Third, labels must pay mechanical 
license fees to song owners for us- 
age of the underlying compositions 
on their recordings. If the length of 
new releases is expanded, the me- 
chanical fees will grow, although 
they can be kept down by negotiat- 
ing limited rates or placing an over- 
all limit on mechanical payments. 

Fourth, as demand increases for 
additional playing time, the real 
pressure is brought to bear on the 
artist /composer, who must now put 

forth the creative concepts for as 
much as an additional 50% of origi- 
nal work. Since the creative life 
span of an artist /composer tends to 
be somewhat limited, is it not fair 
for him or her to require at least 
50% additional royalties due to the 
extra tapping of the limited creative 
faucet? 

Realistically, it is not the record 
label, trade magazine, attorney, 
agent, manager, retailer, or radio 
station that is vital to the strength 

As a result, labels may seek to ne- 
gotiate lower- than -normal royalty 
rates in circumstances in which the 
relative bargaining positions are un- 
equal. Even worse, they will not 
risk their capital on a new, unknown 
artist /composer. Record companies 
may also decide to cut back on pro- 
motion and advertising expenses. 

Industry critics argue that labels 
should increase the length of CD re- 
cordings because the consumer 
knows the medium can accommo- 

The commodity 
that we're dealing 
with is creative' 

Stephen M. Kaihorn is executive vice 
president of American Gramaphone 

Records. 

and success of the recording indus- 
try. The spark of life in the industry 
is the artist /composer. The creative 
process that starts with these peo- 
ple is the essence of innovative, ex- 
pressive, and high -quality record- 
ings. 

Creative burnout is a factor in 
this business. We must compensate 
artists /composers in a fair manner 
to ensure that worthwhile new mu- 
sic will continue to be made. As with 
any business, if the rewards are too 
small or the barriers to entering the 
profession are too great, individuals 
possessing the requisite aptitude 
are likely to look elsewhere. 

At the same time, record compa- 
nies must also receive a fair return 
on their investments. If one in- 
creases costs by lengthening CD 
programs and decreases gross prof- 
its by reducing prices, return on in- 
vestment will suffer. When that oc- 
curs, competent executives will 
search for means of improving the 
return. One of the major areas to be 
focused upon may be artist /compos- 
er royalties. 

date a length well in excess of the 
standard LP format. In addition, 
they maintain that CD prices must 
be reduced in order to enhance the 
CD's value to the consumer, thus 
stimulating industry sales. 

A little common sense tells us 
these arguments are ludicrous. The 
commodity that we're dealing with 
is creative. The finished product 
starts with a spark of creativity and 
continues to be enjoyed many, many 
times over the years by the consum- 
er and his or her friends, relatives, 
and acquaintances. Also, a number 
of the older projects being released 
on CD were originally recorded for 
other, shorter mediums. 

Several methods have been sug- 
gested to take advantage of the 
CD's longer playing time. One 
source has suggested the coupling 
of new albums with older releases 
in order to use all of the CD's avail- 
able space. Other authors have sug- 
gested compilations of new tracks 
with bonus cuts, unreleased ses- 
sions, and alternate takes. 

I think that the proponents of 

such ideas may have missed the es- 
sential point that music, like any 
other artistic work, is measured by 
quality, not quantity. As a way of il- 
lustrating this point, I might note 
that two recent Stephen King best 
sellers, "It" and "Eyes Of The 
Dragon," were of vastly different 
lengths, but sold for nearly the 
same price. "It," which weighed in 
at a massive 1,138 pages, listed for 
$22.95 in hardcover, and "Eyes Of 
The Dragon," a relatively slim vol- 
ume of 326 pages, listed for $18.95. 

Based upon the fact that "Eyes 
Of The Dragon" had 812 fewer 
pages than "It," the list price 
should have been only $6.56, if the 
argument of record industry critics 
were applied to this case. Perhaps 
we should have asked King to cou- 
ple "Eyes Of The Dragon" with an- 
other one of his books such as the 
"The Talisman," which filled out the 
scales at 645 pages. If this coupling 
had taken place, then King would 
have been able to get much closer to 
the magic 1,138 pages of "It." 

Since the printed medium can ac- 
commodate more words, perhaps he 
should have added a James Beard 
cookbook to the end to make a 
"compilation." Better yet, before he 
publishes his next book, we should 
all write and ask him to include 
some of his chapters that undoubt- 
edly ended up as wadded pieces of 
paper next to his typewriter. To get 
to the magic page number of 1,138 
(which, by the way, can always be 
disputed because "the medium 
holds more "), let's ask him to in- 
clude some of his drafts, or "alter- 
nate takes," as "bonus cuts." Better 
yet, perhaps his publishing compa- 
ny should reduce the price of his 
sub -1,138 -page books because his 
shorter creative efforts "just 
weren't long enough." 

In summary, to suggest that rec- 
ord labels are complacent, lazy, 
greedy, or indifferent to consumers 
is unfair. All participants in this in- 
dustry must be concerned not only 
with the value of our product in the 
consumer's mind but also with the 
economic impact of the CD. This 
technological innovation has 

(Continued on page 71) 

CHARTS NNNI, BUT NO 001.0 
I follow Billboard's charts very 
carefully and also monitor the cer- 
tifications of albums and singles. 

I don't think it is fair that an al- 
bum like the one by the California 
Raisins is certified gold when it is 
in the 70s on the Billboard Top Pop 
Albums chart while Jethro Tull's 
album "Crest Of A Knave," which 
reached the 30s on the chart, has 
not received a gold award. 

They are both good albums, but 
why can't Tull get that gold album 
that the group richly deserves? 

Jim Gifford 
Syracuse, N.Y. 

Progressive Rock Radio 

BRING PROGESSIVE ROCK BACK 

Bravo for J.B. Griffith! He has elo- 
quently argued the need to bring 
truly progressive rock radio back 
(Radio Guest Column, Billboard, 
Feb. 13). I would bet there are a lot 
of us out here who agree with his 
point of view. 

I'm a music fan and consumer 
who is always eager to be turned 
on to exciting new sounds. But al- 
bum rock radio simply doesn't do 
the trick. Sure, I can go to the left 
side of the FM dial and hear many 
varieties of alternative radio: reg- 
gae, synth pop, hard -core, or con- 
temporary classical. A lot of it is 
good, but it leans toward the eso- 
teric. On the other hand, there's a 
fertile in- between area that's not 
often touched by radio, and this in- 
cludes music performed by such di- 
verse acts as T Bone Burnett, 

Buckwheat Zydeco, Tom Verlaine, 
Albert Collins, Richard Thompson, 
and NRBQ, to name just a few. 
These artists get plenty of media 
coverage but little airplay. 

Sometimes I think that program- 
mers and music directors have just 
gotten lazy, that there is so much 
product out there that they would 
prefer to take what gets handed to 
them. Maybe the hip music direc- 
tors take a Lyle Lovett album 
home with them, but they pump 
out Whitesnake on the air. Well, 
we can change that. 

I propose a new kind of "narrow- 
casting," in which stations play 
only high -quality current stuff, re- 
gardless of its genre. If there's a 
good Dwight Yoakam out, play it. 
If you think the Gladys Knight sin- 
gle smokes, then play it. And if 
you're worried that these artists 

are not compatible with each oth- 
er, then consider the way that top 
40 outlets can segue from Dan Hill 
to Debbie Gibson just because 
they're both "hits." Keep the 
Bruce Springsteen, keep the 
R.E.M., and throw away some di- 
nosaurs. 

Your audience is waiting. You 
won't be sorry for taking the 
chance. 

Richard Kashuk 
New York, N.Y. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Ken Terry, Commen- 
tary Editor, Billboard, 1515 
Broadway, New York, N.Y. 10036. 
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Panel Debates Labe4 Programmer Needs 

Bickering Mars Urban Relations 
This story was prepared by Char- 
lene Orr with Yvonne Olson. 

DALLAS Black programmers and 
label reps continue to publicly ex- 
press antagonism toward each oth- 
er. The latest round in their ongoing 
debate occurred during an evening 
urban contemporary panel at the 
Radio & Records Convention '88 
here. 

The panel opened with moderator 
Walt Love of R &R issuing a stiff 
warning that the session was not a 
free- for -all for stone throwing. Dis- 
cussions quickly centered around 
the nagging contention in urban 
formats that label reps don't under- 
stand the needs of stations they ser- 
vice. 

KMJQ "Magic 102" Houston PD 
Terri Avery typified the position of 
the programmers when she charged 
record reps with using any tactic, in- 
cluding personal problems, to get 
their records added to active rota- 
tion. The reps countered that PDs 
added music not by its worth or pop- 
ularity, but based on their own 
tastes. 

Love pointed out that such con- 
flicts among black professionals are 
not unique to radio. He likened the 
problem of blacks dealing with 
blacks to "crabs in a barrel" -when 
one makes it to the top, the others 
pull him back down. 

So how can programmers and 
reps improve their relationships? 

Ruben Rodriguez, Columbia VP 
black music and jazz promotion, 
suggested that programmers and 
label reps not insult each other. 
"Being real with each other and 
communicating the thoughts and 
needs of each other are the keys to 
getting along." 

Love suggested that some of the 
conflicts occurred because urban re- 
cords do not sell well. Sylvia Rhone, 
Atlantic VP /GM black music, dis- 
agreed vehemently, saying that ur- 
ban records had tremendous sales in 
1987. Love clarified his statement by 
saying, "Let me put it to you this 

way. An urban record doesn't sell un- 
til it crosses over to a top 40 station. 
Then it's recognized." 

WGCI Chicago PD Sonny Taylor 
agreed with Love: "Urban does sell 
records but never gets the props until 
it crosses over. Our stations have the 
pressure to get the product by con- 
stantly cultivating and grooming the 
records, but labels aren't satisfied un- 
til top 40 picks it up." 

Jheryl Busby, MCA executive VP 

talent acquisition /president black 
music, was quick to respond. "Don't 
underestimate your role. You're 
right -when others pick it up, we get 
a larger sell. Our success is 500,000 
units. The thing to keep in mind is 
that this isn't unique to [urban con- 
temporary]; AC is the same way. 
They can get a ballad on their sta- 
tions and it will do OK. But when it 
crosses to [contemporary hit radio], 
it's a hit." 

Frisco PD: Radio & Retail 
Must Be Friends, Not Foes 

BY EARL PAIGE 

LOS ANGELES A lack of com- 
munication and vast changes dur- 
ing the past five years in both re- 
tail and radio have led to the false 
perception that the two business 
segments are adversaries. 

That was the 
conclusion 
drawn March 13 
in an address by 
David Logan, 
operations man- 
ager and pro- 
gram director at 

KFOG -FM San Francisco, at the 
National Assn. of Recording Mer- 
chandisers convention at the Cen- 
tury Plaza Hotel here. 

The veteran of 18 years in the 
radio business linked some of the 
communication problems to the 
rapid changes at radio. When he 
was a consultant, for example, "23 
of 26 of my client [stations] had 
first -time PDs, a jock just moved 

up Logan took few shots at retail, 
but he did warn that retail, like ra- 
dio, must know its audience. 
"Have you been doing research? 
We spend $50,000 a year on re- 

NAHM 

REPORT 

search." 
At KFOG, there is a deliberate 

effort to seek out what is happen- 
ing at retail "because we're both 
battling for survival" and have to 
sort out the fallacies from reality, 
according to Logan. He said at 
times the station noticed artists 
who were coming from retail and 
"made us worry we were missing 
something." 

He also alluded to the irony of 
"lack of airplay being a blessing" 
for some acts at retail, such as 
Guns N' Roses and Poison. 

Nevertheless, radio remains im- 
portant, said Logan, and he cited 
NARM's own statistics showing 
that radio exposure is a factor in 
73% of consumer purchasing deci- 
sions. "You can't tune it away," he 
said. 

Logan touched on personal rela- 
tions as a vital link in industry 
communication. "The $15 lunch is 
a lot more valuable than the $200 
dinner," said Logan. "It's better 
to go out to the smaller markets - 
the less jaded, the more hungry. 
Some of my dearest friends in the 
record business -those friend- 
ships were forged that way." 

newsli :n.e... 
BILL HILL is named GM at Clear Channel's WOAI San Antonio, Texas. 

WAX BOSTON GM David Meszaros is named VP /GM at the Cook Inlet 
station. Meszaros, a 14 -year veteran of the company, worked previous- 
ly for the group's KFMK Houston and WZGC Atlanta. 

TSCHUDY COMMUNICATIONS buys Employee Owned Broadcasting Corp.'s 
WBRJ /WEYQ Marietta, Ohio, and WMQC Westover, W.Va. The com- 
bined price for the deal was $1.7 million. 

WM11A- AILFIL Martinsville, Va., is purchased by Joyner Communications 
from Martinsville Broadcasting Co. for $2 million. 

JAMES C. MAY has been named executive vice president of government 
relations for the National Assn. of Broadcasters. May, 42, has held sev- 
eral VP /public affairs posts, most recently with Coca -Cola. 

HOKER BROADCASTING INC., Dallas, has reached an agreement to buy 
WDTX -FM Detroit from Metropolis Broadcasting Inc. of Detroit for 
$12 million. The purchase, subject to Federal Communications Commis- 
sion approval, would give Hoker seven stations. 

Survival Key To 

Scripps Guide 
"The Broadcaster's Survival 

Guide," published by Scripps Howard 
Books, is now available through Pha- 
ros Books, 200 Park Ave., New York, 
N.Y. 10166. The basic handbook by 
Jack Whitley and Gregg Skall is in- 
tended to offer the industry a "clear 
and concise explanation of the basic 
conduct expected of broadcasters by 
the Federal Communication Commis- 
sion." The 127 -page book includes 
sample forms and checklists. 

Whitley, a senior associate with 
Baker & Hostetler, specializes in 
broadcast law and has worked as an 
advising attorney for the FCC. Skall, 
a Baker & Hostetler partner, special- 
izes in telecommunications and 
served as acting general counsel to 
the White House's Office of Telecom- 
munications Policy. The law firm of 
Baker & Hostetler is Scripps How- 
ard's general counsel. 

K -Rock Quivers. WXRK "K- Rock" New York morning show co -host Robin 
Quivers personifies her surname as Chrysalis artist Paul Carrack demonstrates 
Stern discipline to "Live From Grammy Week" attendee K -Rock morning show 
host Howard Stern. Shown, from left are Quivers, Carrack, and Stern. o OUTA' 

THE 800 
Programmers reveal why they have jumped on certain new releases. 

TOP 40 
"An absolute smash," says KCPW "Power 95" Kansas City PD Dene 
Hallam of the Deele's "Two Occasions" (Solar /Capitol). "Last year [So- 
lar] had the Whispers. This year [the label's] success will be duplicated 
with the Deele." Hallam also says Johnny Hates Jazz "may be a weird 
name for a group," but "Shattered Dreams" (Virgin) has "mass appeal 
written all over it." And, he predicts, "It's a guaranteed No. 1 record." 
Recognizing a few more ballads, Hallam mentions MCA's double hitters: 
Brenda K. Starr's "I Still Believe" and the Jets' "Make It Real." He 
also has a positive reaction to Suavé's remake of the Temptations' 1964 
hit "My Girl" (Capitol). "There seem to be too many remakes these 
days," he cautions, "but this is one you have to go with." Lastly, getting 
his vote for "charisma" is "Naughty Girls (Need Love Too)" (Jive/ 
RCA), the Samantha Fox /Full Force collaboration. 

ALBUM ROCK 
"I'm so glad we added it!" exclaims WPDH Poughkeepsie, N.Y., MD 
Pam Brooks about the Adventures' "Broken Land" (Elektra). "It 
knocks my socks off." She also says, "From a woman's point of view, 
Tracy Chapman's `Fast Cars' [Elektra] gets you where you live. It's a 
nice, folksy ballad that will go great with females." Keeping Brooks' hips 
swaying is the Dan Reed Network, whose "Ritual" (Mercury) gets extra 
points for a hot video. Additionally, getting "strong immediate reaction" 
is the Smithereens' "Only A Memory" (Enigma /Capitol). "And definite- 
ly beyond hype," says Brooks, winding it up, "is `Henry Lee Summer' 
[CBS Associated]. This album will go a lot deeper than just the first song 
[ "I Wish I Had A Girl "]. He could very well be one of our next super- 
stars." 

BLACK /URBAN 
"Very adult, very female," says KJLH Los Angeles PD Cliff Winston of 
Betty Wright's "No Pain, No Gain" (Ms. B.). "And that's the way we 
like it." Winston also likes Norman Connors' "I Am Your Melody" (Capi- 
tol), which-he terms a "menthol record." "It's so cool," he says, "it brings 
the temperature down at least five degrees." He notes a similarity be- 
tween the style of Connors' current vocalist, Spencer Harrison, and the 
sound of old featuring Michael Henderson and Jean Carne. Al B. Sure!'s 
"Night And Day" (Warner Bros.) comes next, with credit for instant 
phones. "It doesn't take people long to get used to this," says Winston. 
"It went right into heavy rotation." 

COUNTRY 
Nanci Griffith's "I Knew Love" (MCA) gets the first vote from KCKC 
San Bernardino, Calif., OM Bob Mitchell. "She has the potential to be a 
very effective talent," he says. "There were other singles that didn't 
catch on, but this has the commercial appeal to be a chart success." Next 
up is Becky Hobbs' "Jones On The Jukebox" (PolyGram), which is "one 
of our most requested," says Mitchell. And, two weeks into airplay, Vern 
Gosdin's "Set 'Em Up Joe" (Columbia) "is so hot, it's already in heavy 
rotation." Lastly, says Mitchell, "When Randy Travis' 'I Told You So' 
[Warner Bros.] was tested on our nightly `Rate A Record' feature, he re- 
ceived 115 calls within four hours." YVONNE OLSON 
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THE POWER OF "FAITH' 
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"FAITH" 
The No. 1 album 

oc .086, 

with three 

consecutive 

No. 1 singles: 

I Want Your Sex;' 

"Faith" and 
38 EGJ 

"Father Figure:' 

"FAITH" 
Has sold 

over 4 million 

copies in 

the U.S. 

and over 

10 million 

worldwide. 

"FAITH" 
The power of 

an 8 -month 

World Tour 

covering 

4 continents 

and coming t 

America 

this summer. 

WRITTEN, ARRANGED AND PRODUCED BY GEORGE MICHAE 
`tANAGIE`11ENî 1e1'12;1nN KnNAMc liNTI_I'.7,uNMrNT 
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"FAITH" 
Includes the 

newest single 

and next 

No. 1 hit, 

"One More Try" 
.1.077 / 3 

"FAITH" 
Something 

you can 

believe in... 

from 

George Michael. 

ON COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS. t 
"Columbia;" 10' are trademarks of CBS Inc. 1988 CBS Records Inc. 
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DIO 

FEATURED 
PROGRAMMING 

ON MARCH 21, MediaAmerica, 
New York, acquired the Los Angeles - 
based MCA Radio Network's con- 
tracts for the distribution, clearance, 
and sales of the network's two re- 
maining shows (see story, page 4). 
The agreement marks the probable 
end of the 14-month-old MCA Radio 
Network. 

As MediaAmerica was signing the 
the agreement with MCA, it was also 
creating MediaAmerica Radio. The 
new division will be responsible for 
clearances on and affiliate relations 
with stations that take Media- 
America- distributed programming. 
Bill Bartlett, recently hired by MCA 
as the network's director of affiliate 
relations, will be retained in that role 
by MediaAmerica Radio. Media- 
America principal Gary Schonfeld 
says initial plans for the new division 
call for one or two additional staffers. 

The two programs acquired are the 
bimonthly "Up Close," a 90- minute 
album rock series, and the weekly 
"Nashville Live," a one -hour coun- 
try call -in show. The only other MCA 
program that had survived into the 
new year was the daily shortform 
"Breakfast With O.J," but the 
sports- commentary program was 
quietly dropped in February due to 
lack of clearances. 

The "Up Close" series of rock mu- 
sic /interview programs is considered 
to be the reason for the deal. The se- 
ries has cleared well with stations 
and is a respected contender in the 
rock end of the syndication industry. 

The industry has been speculating 
that MCA was close to closing up 
shop, and if that were true, the agree 
ment brings a hot rock -format prop- 
erty into MediaAmerica's sales cata- 

log before it went down with the 
ship -or went elsewhere. 

"Up Close" has been produced by 
Dan Neer's Neer Perfect Produc- 
tions from its inception, and Neer 
will continue to produce the show for 
MediaAmerica. 

"Nashville Live," hosted by Lon 
Helton, was originally produced in 
house by MCA. Production duties 
were subsequently passed to Emer- 
ald Recording Studios, Nashville, 
and Emerald will continue to pro- 
duce. "Nashville Live" is believed to 
be less successful than "Up Close," 
and MediaAmerica has not comment- 
ed on why it chose to pick it up. Ei- 
ther the company feels that it can 
make the show work or MCA offered 
the two programs as a package deal. 

Currently, MediaAmerica is the na- 
tional sales rep for two other weekly 
national syndicators: Cutler Produc- 
tions in Los Angeles (for top 40 and 
AC) and Lee Bailey Communica- 
tions, also in Los Angeles (for ur- 
ban). The company is also represent- 
ing Los Angeles -based Radio Ex- 
press' July 4 weekend nine -hour rock 
special, "Monterey Pop -The Ra- 
dio Concerts "; Brooklyn, N.Y. -based 
Digital Radio Network's teleinfor- 
mation service, "CD Hotline "; and 
the Canadian -based music magazine 
Rock Express. 

Schonfeld says that initial reaction 
was positive from the other firms 
MediaAmerica represents, which rea- 
soned that the acquisition enhances 
MediaAmerica's position as a sales 
force. Ron Cutler, president of Cut- 
ler Productions, says, "I'm watching 
the situation very closely. As long as 
MediaAmerica does a good job in rep - 
ping my shows and stays out of the 
top 40 and AC formats, I'm happy 
with the situation." 

The past 18 months have been a pe- 
riod of consolidation for the syndica- 

A Westwood /Underworld Undertaking. Westwood One waits with baited 
mikes as Underworld performs its debut concert in New York. WW1 recorded 
the concert at the RCA studios. In the back row, from left, are Underworld's 
engineer, Mike Nielsen; Underworld members Rick Smith and Baz Allen; 
producer Rupert Hine; and band member Alfie Thomas. In the front row, from 
left, are Westwood One's Barbara Sarubbi, under -the -weather Underworld 
member Bryn Burrows, WW1's David Knight and Cathy Lehrfeld, and 
Underworld's Karl Hyde. 

tion industry, which has seen a 
shakeout. Medium -sized syndicators 
are rethinking how they structure 
the three elements of syndication - 
production, clearances, and sales -in 
their efforts to survive. The entrance 
of a sales -specialty firm for medium - 
sized syndicators was seen as a posi- 
tive sign for the smaller end of the in- 
dustry. Whether or not a specialty 
firm can survive on sales or clearance 
services alone is still open to debate. 

MediaAmerica's aggressive thrust 
will be watched closely. The move 
could result in MediaAmerica solidi- 
fying its position or spreading itself 
too thin. Whether it eventually puts 
the company in direct competition 
with its potential client base remains 
to be seen. PETER J. LUDWIG 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast 
time and dates. 

April 1 -2, Exposé, On The Radio, On The Radio 

Broadcasting, one hour. 

April 1 -3, Ted Nugent, Metalshop, Mil Broad- 

casting, one hour. 

April 1 -3, The Debbie Gibson/Tiffany Story, Hot 

Rocks, United Stations, 90 minutes. 

April 1 -3, Michael Jackson, Star Beat, M11 

Broadcasting, one hour. 

April 1 -3, John Cougar Mellencamp, Rock 

Watch, United Stations, three hours. 

April 1 -3, Oak Ridge Boys, Country Today, MJI 

Broadcasting, one hour. 

April 2 -3, Suavé /Mario Van Peebles /Mico 

Wave, RadioScope, Lee Bailey Communications, 

one hour. 

April 3, Joe Cocker, Part 1, Classic Call, Pre- 

miere Radio Network, one hour. 

April 3, Robert Palmer, King Biscuit Flower 

Hour, DIR Broadcasting, one hour. 

April 3, Bruce Springsteen/Talking Heads, 

Powercuts, Global Satellite /ABC Radio Networks, 

two hours. 

April 3, Gatlin Brothers, Countryline U.S.A., 

James Paul Brown Entertainment, one hour. 

April 3, Kathy Mattea, Nashville Live, MCA Ra- 

dio Network, 90 minutes. 

April 4, David Lee Roth, Rockline, Global Satel- 

lite /ABC Radio Networks, 90 minutes. 

April 4 -10, Talking Heads, Timothy White's 

Rock Stars, Westwood One Radio Networks, 90 

minutes. 

April 4 -10, George Harrison, Classic Cuts, Mil 
Broadcasting, one hour. 

April 4 -10, Jean -Luc Ponty, The Jazz Show 

With David Sanborn, Westwood One Radio Net- 

works, two hours. 

April 4 -10, Elton John, Part 2, Legends Of Rock, 

Westwood One Radio Networks, one hour. 

April 4 -10, Robert Plant, Off The Record With 

Mary Turner, Westwood One Radio Networks, one 

hour. 

April 4 -10, George Thorogood, Rock Today, MJI 

Broadcasting, one hour. 

April 4 -10, Desert Rose Band, Live From Gil - 

leÿ s, Westwood One Radio Networks, one hour. 

April 4 -10, O'Jays, Night Scene, Westwood One 

Radio Networks, one hour. 

April 4 -10, Paul Simon, Part 1, Star Trak Pro- 

files, Westwood One Radio Networks, one hour. 

April 4 -10, Peabo Bryson /Regina Belle, Special 

Edition, Westwood One Radio Networks, one hour. 

April 4 -10, The Lost Lennon Tapes, Westwood 

One Radio Networks Special Series, one hour. 

Is high- stakes radio 
making programmers 
more conservative? 

... see page 63 

#1. .. With A Bullet! 

PROSUNP 

You'll be right on target with the all new, all the 
rage STAR *SHADES-. There's a style perfect for 
every taste. Choose from traditional to wild and 
wacky. Call today for your FREE full -color catalog 
and information on how you can net a return of up 
to 200% and receive a FREE display rack! 

* Free 24 pair rack 
* Free price tags 
* Free 6 doz. sportscords 
* 6 dozen assorted glasses 

All this with your special 
STAR *SHADES'M 
sunglass order! 
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We Aie he Competition "© 

LTD 

8700 Capital /Oak Park, Ml 48237 
(313) 541 -1140 (800) 521 -5946 

Telex 756 -914 NALPAC LTD UD 
Fax (313) 544 -9126 
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Year -Old Hertel -Statewide Merger Kaput; 
Dorsey Move Stirs Dallas Morning War 

Vox Jox was compiled by Peter Ludwig in New York. 
Assistance was provided by Yvonne Olson in Los 
Angeles, Charlene Orr in Dallas, Moira McCormick 
in Chicago, and Bill Holland in Washington. 

LAST YEAR'S MERGER of Honolulu -based Heftel 
Broadcasting and Dallas -based Statewide Broadcast- 
ing is now history. Heftel and Statewide had joined 
forces in April 1987, when Heftel's WLUP "Loop," 
Chicago's leading album rock station, acquired an AM 
counterpart in Statewide's WCFLAM Chicago, a 
Christian station. The two companies pooled their re- 
sources and took the name H &G Communications, 
based in Dallas. 

Says H &G VP /CEO Scott Ginsburg, "This is a 
management -led buyout 
of six of H &G's proper- 
ties. I'm leading it to- 
gether with managers of 
each of our markets. 
Some on -air talents (in- 
cluding WLUP -AM's 
Steve Dahl and Garry 
Meier) have equity posi- 
tions as well, and they'll 
be included." 

A total of 10 properties 
are involved in the split, 
which Ginsburg says becomes effective in four 
months. At that point, Ginsburg's group will retain 
ownership of WLUP- AM -FM; top 40 outlet WAPE- 
AM-FM Jacksonville, Fla.; Hispanic /ethnic WVCG- 
FM Coral Gables, Fla.; and top 40 KHYI "Y -95" Dal- 
las. Heftel will control KLVE /KTNQ Los Angeles 
and KXPW /KSSK Honolulu. 

Ginsberg, who will assume the role of president in 
the new firm, says there will be "no changes at all in 
personnel or format" in any of the stations he now 
owns. The two companies have yet to choose new 
names. Ginsburg says that his company plans to 
"grow and eventually go public." 

ON THE TEXAS FRONT: After seven years as 
morning man at Susquehanna Broadcasting's top 
country outlet in Dallas, KPLX, Terry Dorsey has 
handed in his letter of resignation to take the same 
shift at rival Cap Cities /ABC's KSCS across town. 
He's currently finishing what's rumored to be his last 
30 days at "K- Plex." Dorsey's starting date at KSCS 
has not been set, and KSCS PD Ted Stecker would 
say only, "We now have a long -term commitment." 

Dorsey's move will change the complexion of the 
overall morning -show war in the Dallas /Fort Worth, 
Texas, market. That leaves current KSCS morning 
man Ron Foster's fate uncertain. Stecker would say 
only that he was pleased with Foster's performance. 

Meanwhile, back at the rock ranch: Album rocker 
KZEW -FM Dallas has hired Jimmy Christopher as 
assistant PD /MD; he'll lend a helping hand to PD Da- 
vid Grossman. Grossman was brought aboard last 
year to add more classic rock to the playlist. Christo- 
pher was recently bounced from his post as PD of 
hard rocker KISS San Antonio, Texas, and sources 
are predicting that KZEW is going to pepper its play- 
list with classic metal in its fight for rock supremacy 
against KTXQ. 

JUST- RELEASED Arbitrends in Los Angeles show 
crossover KPWR "Power 106" dropping one -tenth of 
a point from last month's 7.7 but still holding a signifi- 
cant lead over top 40 KIIS- AM -FM, where combo 
points add up to a 6.9. News /talk KABC has a 6.2, AC 
KOST a 5.2, and album -rock KROQ landed a 3.7 to 
round out the top five 12 -plus rankings. In the coveted 
25-54 arena, KIIS -AM -FM came in on top, with KOST 
a mere half -point behind. Rounding out that top five 
are classic rocker KLSX, oldies station KRTH -FM, 
and KPWR. (In case you're wondering, KTWV "the 
Wave" sits one -tenth of a point behind KPWR). 

AFTER DOING WITHOUT one in his first year at 
WSHE Miami, PD Charlie Kendall has finally been 

vox 
OX 

able to hire a promotions director. John Bloodwell 
gets the slot. Bloodwell was promotions director /as- 
sistant PD at WMMR Philadelphia when Kendall was 
'MMR PD. Before his stint at WMMR, Bloodwell took 
a turn WWWW "W4" Detroit with Howard Stern. He 
started his career at WMMR when Jeff Pollack was 
PD. Kendall is counting on the Bloodwell addition to 
help in the station's tightening race against WGTR. 

MOVEMENT: Top 40 WZOU "Z-94" Boston's Mike 
Colby has upped himself to OM and named WZOU af- 
ternoon driver Tom Jeffries PD. Colby had been act- 
ing PD since Harry Nelson left the post in November. 
Jeffries has been with Z-94 for the past two years and 
has manned the afternoon -drive slot for the past nine 

months ... Former 
WBOS Boston PD Mark 
Tudor is named OM at 
country KAJA San Anto- 
nio, where KLAC /KZLA 
Los Angeles morning 
man Eddie Edwards will 
be joining him in a still - 
unnamed shift. Also at 
the L.A. combo, Jim Bra- 
dy moves into the morn- 
ing position ... Rick An- 
horn is the new MD at 

KWSS San Jose, Calif. Anhorn is also handling on -air 
duties ... Simon Jeffries exits WAQX Syracuse, 
N.Y., to program Indianapolis classic rocker WKLR 

WHTX Pittsburgh PD Dave Mason opts for the 
programming slot at AC WLAC Nashville ... John 
St. John gets the official nod to PD at country KFKF 
Kansas City, Mo. ... And congratulations to KFI/ 
KOST Los Angeles newsmen Mike Nolan and Mark 
Denis, who were honored by the city of Los Angeles 
on Mike Nolan And Mark Denis Day, March 9. 

Greg Funk is the interim PD at top 40 KDVV Tope- 
ka, Kan., following Kevin Rabat's departure ... Gary 
Springfield exits KLLY Bakersfield, Calif., to pro- 
gram WKZQ Myrtle Beach, S.C. ... Bill Catcher is 
leaving his position as MD at top 40 WKZL Winston/ 
Salem, N.C., to become PD at top 40 WJMX Florence, 
S.C. That means WKZL PD Chuck Holloway is in 
need of a good afternoon man /MD ... After 10 
months as a morning man at KMJM "Magic 108" St. 
Louis, Don Burley Allen has stepped into the pro- 
grammer's seat at WMYK Norfolk, Va. He'll also 
handle the morning drive ... And newly named 
WLOU Louisville, Ky., GM Bill Price is looking for an 
"inexpensive but talented" person to fill the outlet's 
OM /PD slot ... Congratulations to Atlantic West 
Coast regional rep Mark Gorlick, who finished the 
L.A. Marathon in 3:45.19, his best time yet! 

41111 11 01 11 

A QUICK REMINDER that April has been designat- 
ed International Guitar Month. Over 25 stations in the 
nation's top markets have already pledged their in- 
volvement in the celebration. Other stations wanting 
to strum up a little guitar fever can pluck 212 -582 -0252 
to reach the two sponsoring groups, the National 
Assn. of Music Merchants and the Guitar and Acces- 
sories Marketing Assn. 

ONCE OR TWICE a season, the morning antics of 
WAVA Washington D.C. morning team Don Geroni- 
mo and Mike O'Meara result in an on -air soap opera. 
The lads poke so much fun at listeners, the staff, and 
management that sometimes composure collapses and 
the studio overheats. Last fall, O'Meara lost his tem- 
per at Geronimo on the air. Recently, superstraight 
newsman David Haynes lost his cool and stormed out 
of the studio in midshift after the team needled him 
about his politics by asking if he were planning to at- 
tend evangelist /presidential candidate Pat Robert- 
son's birthday party. As the show ended, the devilish 
duo spun an apologetic platter for their piqued news - 
man-Brenda Lee's "I'm Sorry" -and agreed to cease 
the Haynes bashing. 
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Compiled from national album rock 

TITLE 
radio airplay reports. ARTIST 

LABEL & NUMBERS DISTRIBUTING LABEL 

O 2 5 8 

* * NO.1 * * 
I WISH I HAD A HENRY LEE SUMMER 
CBS ASSOCIATED 40771!1017E PA 1 week at No. One 

2 4 4 8 
DAMN GOOD DAVID LEE ROTH 
WARNER BROS. LP CUT 

O 6 6 5 TALL COO 99D3448/ATLANTIC 
ROBERT PLANT 

4 5 3 9 
CHECK IT OUT JOHN COUGAR MELLENCAMP 
MERCURY 870 126- 7 /POLYGRAM 

5 7 7 8 
KINGDOM COME GET 

IT 6 436-7/POLYGRAM 

6 1 1 8 
HEAVEN KNOWS ROBERT PLANT 
ESPARANZA 7- 99373 /ATLANTIC 

7 8 8 6 COLUMBIA RAT 
HEAVEN WILL ALLOW BRUCE SPRINGSTEEN 

® 9 10 9 REV Ii797P /WARNER BROS. 
JERRY HARRISON: CASUAL GODS 

9 3 2 10 
ANGEL AEROSMITH 
GEFFEN 7 -28249 

BORN 10 13 16 4 
TO BE BAD GEORGE THOROGOOD 

EMI- MANHATTAN LP CUT 

11 12 11 7 
TALKIN "BOUT 3 
GEFFEN 7 27988 

NOTHING 12 14 30 3 
BUT FLOWERS TALKING HEADS 

SIRE LP CUT/WARNER BROS. 

13 10 12 11 
ELECTRIC BLUE ICEHOUSE 
CHRYSALIS 43201 

14 11 9 8 
CLOUD NINE GEORGE HARRISON 
DARK HORSE LP CUT/WARNER BROS. 0 16 19 7 BEDSBAREE BURNING MIDNIGHT OIL 

UNDER 16 19 29 5 
THE MILKY WAY THE CHURCH 

ARISTA 1 -9673 

17 17 20 7 
PRESENCE OF LOVE THE ALARM 
I.R.S. 53259 /MCA 

O24 I8 34 4 
E 

P 
I 
VIRG 

LOIN 
LV 

TCUHT E THINGS... BALAAM & THE ANGEL 

19 33 - 2 ONLY 
fl. 

MEMOPRTYYL THE SMITHEREENS 

20 18 22 8 CANT WA ITT FOREIGNER 
ATLANTIC 

2I 29 - 2 
WEBNNTUBRRY'S7END2 DONALD FAGEN 

® 31 47 3 NEW SENSATION 
INXS 

23 20 - 21 7 
FINAL EYES 

LANT C 

YES 

Y4 34 - 2 SWA 
LP 
AMCUT P MUSIC LYNYRD SKYNYRD 

MC 

® 44 - 2 

** *POWER TRACK * ** 
I DONT WANT TO LIVE WITHOUT YOU FOREIGNER 
ATLANTIC 7 -89101 

26 15 15 10 
TIME IRUNS WILD DANNY WILDE 

7-27987 

27 23 26 9 HEATTSE 89ER AC /DC 

28 30 37 4 
ONE GOOD REASON PAUL CARRACK 
CHRYSALIS 43204 

29 21 24 9 DESOLATION ANGEL JOHN BRANNEN 

® NEW 
1 

* * * FLASHMAKER * * * 
STAND P DAVID LEE ROTH 
WARNER BROS. LP CUT 

31 28 31 9 
FINESTWORKSONG R.E.M. 
I.R.S. LP 

32 35 35 5 
SHIIP 

FLP 
ROBERT PLANT 

33 26 23 13 
WAIT WHITE LION 
ATLANTIC 7 -89126 

34 22 14 15 
DEVILcINS8IDE INXS 

3J O 43 44 3 
HEART F STEEL WILL AND THE KILL 
M 

36 25 25 10 
POUR SOME SUGAR ON ME DEF LEPPARD 
MERCURY LP CUT / POLYGRAM 

37 38 48 3 SNAKES AND LADDERS JONI MITCHELL 

® 49 - 2 ENGLISHMAN IN NEW YORK STING 
A &M LP T 

39 40 36 5 
PINK FLOYD 

COLUMBIA CUT 

40 42 38 9 BIRTH, SCHOOL, WORK, DEATH THE GODFATHERS 
EPIC LP CUT E PA 

41 32 18 11 
YOU TALK TOO MUCH GEORGE THOROGOOD 
EMI -MANHATTAN LP CUT 

WITHOUT LOVE TONIO K. 

® NEW 1 
xTAHINK SHE LIKES ME TREAT HER RIGHT 

44 46 40 5 KIASS ME DEADLY LITA FORD 

45 27 13 12 B &MST99I2L MY BEATING HEART STING 

® RE -ENTRY ONE STEP UP BRUCE SPRINGSTEEN 
COLUMBIA 38 -07726 

-/ 4/ NEW 1 
DIGNITY DEACON BLUE 
COLUMBIA LP CUT 

48 37 27 8 SATCH BOOGIE JOE SATRIANI 
RELATIVITY LP CUT 

49 48 45 7 
KNUCKLEBONES DAVID LEE ROTH 
WARNER BROS. LP CUT 

® NEW 1 WE ECOMETTO THE JUNGLE GUNS & ROSES 

OTracks with the greatest airplay gains this week. The Flashmaker is the highest -debuting track of the week. 
The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 
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I PROMOTIONS 

TRANSFORMATION ASSISTANCE 
Promotions director's quandary No. 
214: You need to stage a large dance 
party, but the biggest venue you 
can get your hands on will only fit 
half of your expected listeners. 
Then there's the issue of cost. There 
are some large spaces available, but 
turning a barn into a nightclub for a 
night turns the quandary into a 
nightmare. 

Potential solution: Club Coke. 
BWI Ltd., New York, is involved in 
a multimillion dollar deal with Coca - 
Cola and Panasonic's professional 
division, Ramsa, to produce and 
sponsor six touring "clubs" to bene- 
fit the Special Olympics. Any one of 
the BWI tours (four small and two 
large) will turn a large facility into a 
hot dance club, complete with full 
club lighting, professional sound, 
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and giant videos. The package 
comes with a full complement of 
four -week promotional materials 
that can be used prior to the tour 
stop in your area. Included is a fully 
produced radio commercial. 

As a given condition of the ar- 
rangement, Special Olympics is the 
beneficiary of all dates, regardless 
of where or when. BWI hopes to 
raise $250,000 by the end of the proj- 
ect's 30 -month run. All Club Coke 
touring promotions have a set ad- 
mission fee of $5 per person. A con- 
tracting station, however, is free to 
buy all of the evening's tickets and 
hold a free event. The money goes 
to the Special Olympics either way. 

A small package is designed for 
250 -1,000 people and costs $2,500. 
The large package, for 1,000 -2,000 
people, costs $5,000. There's also 
the possibility of Super Show for 
$10,000, for as many people as the 
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Compiled from national 

TITLE 
radio airplay reports. 

ARTIST 
LABEL & NUMBER, DISTRIBUTING LABEL 

1 1 2 8 

* * No.1 * * 
MAN IN THE MIRROR MICHAEL JACKSON 
EPIC 34- 07668 /E.P.A. 2 weeks at No. One 

2 2 3 9 
ROCKET 2 U THE JETS 
MCA 53254 

3 O 
6 10 6 

GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 
JIVE I -9678/ARISTA 

4 4 6 7 
FISHNET MORRIS DAY 
WARNER BROS. 7 -28201 

5 3 1 10 
FATHER FIGURE 
COLUMBIA 38 -07682 

GEORGE MICHAEL 

6 8 8 12 
GIRLFRIEND PEBBLES 
MCA 53185 

7 9 9 9 
OUT OF THE BLUE DEBBIE GIBSON 
ATLANTIC 7 -89129 

8 
O 

11 12 10 
TSOLAWO 

R 7001 
OCC5 ASIONS THE DEELE 

9 7 5 12 
SOME2KIND OF LOVER JODY WATLEY 

10 5 7 12 
I WANT HER KEITH SWEAT 
VINTERTAINMENT 7- 69431 /ELEKTRA 

O1 
11 16 16 6 

WISHING WELL TERENCE TRENT D'ARBY 
COLUMBIA 38 -07675 

12 O 
13 15 4 

WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 
ARISTA 1 -9674 

13 12 13 5 
GOING BACK TO CALI L.L. COOL J 
DEF JAM 38- 07679 /COLUMBIA 

14 15 14 5 
NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX 
JIVE 1089 /RCA 

15 
O 

17 18 4 
PROVE YOUR LOVE TAYLOR DAYNE 
ARISTA 1 -9676 

16 O 
19 22 3 

PINK CADILLAC NATALIE COLE 
EMI -MANHATTAN 50117 

17 10 4 12 
NEVER GONNA GIVE YOU UP 
RCA 5347 

RICK ASTLEY 

18 14 11 9 
NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL 
TABU 4 -07646/E.P A. 0 26 - 2 ANYTHING FOR YOU G.ESTEFAN /MIAMI SOUND 
EPIC 34- 07759/E.P.A. 

20 O 
23 23 3 

000 LA LA LA TEENA MARIE 
EPIC 34- 07708/E.P.A. 

21 20 19 5 
DON'T MAKE A FOOL OF YOURSELF STACEY Q 
ATLANTIC 7 -89135 

® 27 - 2 DA'BUTT (FROM THE FILM "SCHOOL DAZE ") E.U. 
EMI-MANHATTAN 50115 

23 NEW 1 
NITS AND DAY AL B. SURE! 
WARNER BROS. 7 -28192 

24 25 28 3 
TURN OFF THE LIGHTS WORLD CLASS WRECKIN CRU 
KRU' -CUT 006 /MACOLA 

25 22 27 3 
LOVEY DOVEY TONY TERRY 
EPIC 34- 07697/E.P.A. 0 28 - 2 
PIANO3IN THE DARK BRENDA RUSSELL 

3003 

27 NEW 1 FE 
PROMISE 

UT 
ME 

RA 
THE COVER GIRLS 

VER1917 /S 

28 24 25 6 
SHE'S LIKE THE WIND PATRICK SWAYZE 
RCA 5363 

LJ CD NEW 1 
SWEET SENSATION LEVERT 
ATLANTIC 789124 

7 O NEW , I 144/.. 
E A CHILD 

4 58 
NOEL 

B'WAY 7 

OProducts with the greatest airplay gains this week. 

fire marshal will allow in your hall. 
The six tours had hit 145 markets 

as of March 8 and will run for anoth- 
er two years. BWI has basically 
been an entertainment agency spe- 
cializing in the college market. Its 
first big claim to fame was the G. 
Gordon Liddy /Timothy Leary De- 
bate Tour. Besides classical -concert 
and lecture -tour production and pro- 
motion, BWI has recently been 
branching out with these promotion 
packages. 

Stations may want to hook up 
with Club Coke through an already 
arranged tour stop at an area col- 
lege, high school, or military base. 
BWI has built up a large network of 
college /university client relation- 
ships in its eight years and can as- 
sist in matchups. BWI can be con- 
tacted at 212 -496 -9450. 

BRAINSTORM WARNINGS 

KSHE St. Louis hooked up with a 
local television station to sponsor 
the second annual Blues Kazoo 
Night in support of the St. Louis 
Blues hockey team. The event dis- 
tributed kazoos to the first 18,000 
fans through the turnstiles for a 
Blues home game. 

KSHE enlisted the aid of the are- 
na organist to lead the fans through 
kazoo classics like "Louie, Louie" in 
hopes of throwing the visiting Hart- 
ford Whalers off their game -or 
give up the game and become ice 
dancers. Fans arriving wearing 
KSHE merchandise got a $2 dis- 
count. 

WWCK Flint, Mich., devoted this 
leap year to building its cume from 
the very start. WWCK staked out 
six area hospitals and awarded the 
first leap -year baby born with 
$1,000. 

WWRM "Warm 98" Cincinnati 
has not only gone to the subdemos 
to build its audience -it wants that 
audience educated as well. Warm 98 
held a Cincinnati's Cutest Baby 
Face promotion for children four 
years old or younger. 

From all entered photos, the sta- 
tion randomly selected 25 to run in a 
full -page ad in the Cincinnati Post. 
Readers were then asked to vote for 
their top five choices. Five finalists 
were then submitted to the celebrity 
judges at the finals, held during the 
two -day Baby Expo 88, a baby- relat- 
ed product fair. The winning face 
won a full four -year scholarship to 
any university run by the state of 
Ohio. PETER J. LUDWIG 

PUBLICITY 
PRINTS 

LIVIOQraphlo On Heavy Goss Stock 
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500 - $60.00 1000 - 85.00 

COLOR 
1000 - S388.00 
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Compiled from a national 

TITLE 
sample of radio playlists. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 4 6 6 

* * No. 1 * * 
WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 
ARISTA 1.9674 1 week at No. One 

2 1 1 11 
NEVER 

5347 
GONNA GIVE YOU UP RICK ASTLEY 

RCA 

O 6 7 8 
MAN 4IDN 6T HE MIRROR MICHAEL JACKSON 

4 2 2 9 
ENDLESS SUMMER NIGHTS 
EMI -MANHATTAN 50113 

RICHARD MARX 

5 3 5 9 
NEVER DIE YOUNG 
COLUMBIA 38 -07616 

JAMES TAYLOR 

6 5 3 11 
FATHER FIGURE GEORGE MICHAEL 
COLUMBIA 38 -07682 

7 8 15 6 
WHAT A WONDERFUL WORLD 
A &M 3010 

LOUIS ARMSTRONG 

8 7 4 13 
SHE'S LIKE THE WIND 
RCA 5363 

PATRICK SWAYZE 

9 O 
9 13 9 

I GET WEAK BELINDA CARLISLE 
MCA 53242 

10 O 
211 35 3 

ANYTHING FOR YOU GLORIA ESTEFAN /MIAMI SOUND 
EPIC 34- 07759/E P.A. . 

11 10 14 9 
WHEN WE WAS FAB GEORGE HARRISON 
DARK HORSE 7- 28131 /WARNER BROS. 

Oaf 
12 19 29 4 

ONE STEP UP BRUCE SPRINGSTEEN 
COLUMBIA 38 -07726 

THEME 13 13 17 9 
FROM LA. LAW MIKE POST 

POLYDOR 887145- 7 /POLYGRAM 

14 O16 21 5 
TALKING BACK TO THE NIGHT STEVE WINWOOD 
ISLAND 7- 28122 /WARNER BROS. 

IS 18 23 7 GET OU TTASMY DREAMS, GET INTO MY CAR BILLY OCEAN 

16 11 12 10 
DREAMS I DREAM DAVE MASON (WITH PHOEBE SNOW) 
MCA 53205 

17 15 10 19 
CAN'T STAY AWAY FROM YOU G.ESTEFAN /MIAMI SOUND 
EPIC 34-07641/E P A. 

18 17 11 18 
HUNGRY EYES (FROM "DIRTY DANCING ") ERIC CARMEN 
RCA 5315 

19 14 8 13 
WITHOUT YOU 
ELEKTRA 7 -69426 

PEABO BRYSON & REGINA BELLE 

20 22 26 7 
OUT OF THE BLUE 
ATLANTIC 7 -89129 

DEBBIE GIBSON 

21 O 
29 33 5 

SET 
696 
THE 

4 
NIGHT TO MUSIC STARSHIP 

R 

22 12 9 17 
SEASONS CHANGE EXPOSE 
ARISTA 1 -9640 

28 31 5 
I KNOW YOU BY HEART DOLLY PARTON 
COLUMBIA 38 -07727 

24 21 19 10 ¿SLUMIN 3ON" áóE 
DOCK OF THE BAY MICHAEL BOLTON 

fG W 33 41 3 
PIANO IN THE DARK BRENDA RUSSELL /JOE ESPOSITO 
A &M 3003 

26 27 28 8 
NO CONVERSATION VIEW FROM THE HILL 
CAPITOL 44095 

27 23 24 7 
HANDS TO HEAVEN 
A &M 2991 

BREATHE 

PB 47 - 2 

* **POWER PICK * ** 
I 
AT 

DOLANTNT 
IC 7 -89101 

WANT LIVE WITHOUT YOU FOREIGNER 

fO.f¡f L7 38 50 3 
YOU D0NT KNOW SCARLETT & BLACK 
VIRGIN 7 -99405 

® 41 - 2 SO MUCH IN LOVE ART GARFUNKEL 
COLUMBIA 38 -07711 

31 
FEELIN' 

34 40 4 
HAPPY DAN SIEGEL 

CBS ASSOCIATED 4- 07667/E.P.A. 

32 24 25 9 
TAKE GOOD CARE OF ME 
JIVE 1083 /RCA 

JONATHAN BUTLER 

33 36 34 6 
I FOUND SOMEONE CHER 
GEFFEN 7-28191 

34 26 16 11 
YOU WILL KNOW 
MOTOWN 1919 

STEVIE WONDER 

O45 35 44 3 
ANOTHER CHANCE TO LOVE DIONNE WARWICK /H.HEWETT 
ARISTA 1 -9596 

36 25 18 15 
TWILIGHT WORLD SWING OUT SISTER 
MERCURY 888 484-7/POLYGRAM 

37 44 - 2 PAMELA A TOTO 
COLUMBIA 38 -07715 

38 35 32 18 
EVERYWHERE FLEETWOOD MAC 
WARNER BROS. 7 -28143 

39 30 20 11 
WHAT HAVE I DONE TO DESERVE THIS? PET SHOP BOYS 
EMI -MANHATTAN 50107 

40 31 22 17 
COULD'VE BEEN 
MCA 53231 

TIFFANY 

41 32 27 22 
I LIVE FOR YOUR LOVE 
EMI- MANHATTAN 50094 

NATALIE COLE 

4Y 48 - 2 HIGHWAY RAIN MICHAEL TOMLINSON 
CYPRESS 661 128 -7 ® 49 _ 2 I WASNT THE ONE AGNETHA FALTSKOG /PETER CETERA 
ATLANTIC 7 -89145 

44 39 36 23 
NEVER THOUGHT (THAT I COULD LOVE) DAN HILL 
COLUMBIA 38 -07618 

45 46 37 19 ALL I WANT 
IS YOU CARLY SIMON 

4Ó 0 NEW 0, 
1 

***HOT SHOT DEBUT*** 
WE SAID HELLO GOODBYE PHIL COLLINS 
ATLANTIC LP CUT 

47 40 30 6 
WINTER GAMES DAVID FOSTER 
ATLANTIC 7.89140 

118 O, NEW 1 
CENTURY'S END DONALD FAGEN 
WARNER 

BROS. 

727972 

49 37 39 5 
TAKE ME TO THE PILOT ELTON JOHN 
MCA 53250 

50 43 42 4 
CROCKETT'S THEME 
MCA 53239 

JAN HAMMER 

OProducts with the greatest airplay gains this week. Videoclip availability. 
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Yesterflits© 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Night Fever, Bee Gees, eso 
2. Stayin' Alive, Bee Gees, RSO 

3. Lay Down Sally, Eric Clapton, RSO 

4. Can't Smile Without You, Barry 
Manilow, ARISTA 

5. Emotion, Samantha Sang, PRIVATE 
STOCK 

6. If I Can't Have You, Yvonne 
Elliman, RSO 

7. I Go Crazy, Paul Davis, BANG 

8. Love Is Thicker Than Water, Andy 
Gibb, RSO 

9. Thunder Island, Jay Ferguson, 
ASYLUM 

10. Dust In The Wind, Kansas, KIRSHNER 

POP SINGLES -20 Years Ago 

1. (Sittin' On) The Dock Of The Bay, 
Otis Redding, VOLT 

2. Love Is Blue, Paul Mauriat, PHILIPS 

3. Valleri, Monkees, COLGEMS 

4. Simon Says, 1910 Fruitgum Co., 
BUDDAH 

5. (Sweet Sweet Baby) Since You've 
Been Gone, Aretha Franklin, 
ATLANTIC 

6. La -La Means I Love You, Delfonics, 
PHILLY GROOVE 

7. Young Girl, Gary Puckett & the 
Union Gap, COLUMBIA 

8. The Ballad Of Bonnie And Clyde, 
Georgie Fame, EPIC 

9. Lady Madonna, Beatles, CAPITOL 

10. (Theme From) Valley Of The Dolls, 
Dionne Warwick, SCEPTER 

TOP ALBUMS -10 Years Ago 

1. Saturday Night Fever, Soundtrack 
RSO 

2. Slowhand, Eric Clapton, RSO 

3. The Stranger, Billy Joel, COLUMBIA 

4. Even Now, Barry Manilow, ARISTA 

5. Aja, Steely Dan, ABC 

6. Weekend In L.A., George Benson, 
WARNER BROS. 

7. Running On Empty, Jackson 
Browne, ASYLUM 

8. Point Of Know Return, Kansas, 
KIRSHNER 

9. News Of The World, Queen, ELEKTRA 

10. The Grand Illusion, Styx, A &M 

TOP ALBUMS -20 Years Age 

1. Blooming Hits, Paul Mauriat & His 
Orchestra, PHILIPS 

2. The Graduate, Soundtrack, 
COLUMBIA 

3. Lady Soul, Aretha Franklin, ATLANTIC 

4. Axis: Bold As Love, Jimi Hendrix 
Experience, REPRISE 

5. John Wesley Harding, Bob Dylan, 
COLUMBIA 

6. Magical Mystery Tour, Beatles, 
CAPITOL 

7. Greatest Hits, Volume 2, Smokey 
Robinson & the Miracles, TAMLA 

8. Valley Of The Dolls, Dionne 
Warwick, SCEPTER 

9. Rascals, Once Upon A Dream, 
ATLANTIC 

l0.... And Live!, Lettermen, CAPITOL 

COUNTRY SINGLES -10 Years Age 

1. Ready For The Times To Get 
Better, Crystal Gayle, UNITED ARTISTS 

2. Someone Loves You Honey, 
Charley Pride, RCA 

3. It Don't Feel Like Sinnin' To Me, 
Kendalls, OVATION 

4. Walk Right Back, Anne Murray, 
CAPITOL 

5. A Lover's Question, Jacky Ward, 
MERCURY 

6. I Cheated On A Good Woman's 
Love Billy "Crash" Craddock, 
CAPITOL 

7. Everytime Two Fools Collide, 
Kenny Rodgers & Dottie West, 
UNITED ARTIS 

IL Hearts On Fire, Eddie Rabbitt, 
ELEKTRA 

9. I've Got A Winner In You, Don 
Williams, ABC 

10. Mamas Don't Let Your Babies 
Grow Up To Be Cowboys /I Can 
Get Off On You, Waylon & Willie, 
RCA 

SOUL SNIGLES -10 Years Ago 

1. The Closer I Get To You, Roberta 
Flack & Donny Hathaway, ATLANTIC 

2. Flash Light, Parliament, CASABLANCA 

3. IlootzMa, Bootsÿ s Rubber Band, 
WARNER BROS 

4. Ira You That l Need, Enchantment, 
UNITED ARTISTS 

5. Too Much, Too Little, Too Late, 

COL 
JohUMBInny 

A 
Mathis & Deniece Williams, 

6. Reaching For The Sky, Peabo 
Bryson, CAPITOL 

7. Am I Losing You, Manhattans, 
COLUMBIA 

8. Dance With Me, Peter Brown, DRIVE 

9. Workin' Together, Maze Featuring 
Frankie Beverly, CAPITOL 

10. Never Get Enough Of Your Lave, 
LTD, A&M 

l DIO 

Billboard Hot Country Single Panel Extends Reach 
NASHVILLE Effective with this 
issue, Billboard has revised and ex- 
panded the Hot Country Singles ra- 
dio panel. There are now 150 report- 
ing stations. The panel is revised 
twice a year after Arbitron ratings 
periods. Station weights have been 
adjusted to reflect changes in the 
sizes of their audiences and to add 
or delete stations. Stations report- 
ing to the Hot Country Singles 
chart are divided into four weighted 
categories according to their week- 
ly cumulative audience as measured 
by Arbitron. 

The categories are weighted as 
follows: gold, stations with a week- 
ly cume of at least 250,000; silver, 
100,000- 249,999; bronze, 50,000- 
99,999; and secondary, 20,000- 
49,999. On the following list, an as- 
terisk indicates a new reporter. 

GOLD 

KIKK -FM Houston, Texas 
KMPS -AM -FM Seattle, Wash. 
KNIX -FM Phoenix, Ariz. 
KPLX -FM Dallas /Fort Worth, Tex- 
as 
KRAK -AM -FM Sacramento, Calif. 
KZLA -FM Los Angeles, Calif. 
WAMZ -FM Louisville, Ky. 
WDAF -AM Kansas City, Mo. 
WESC -AM -FM Greenville, S.C. 
WFMS -FM Indianapolis, Ind. 
WGAR -FM Cleveland, Ohio 
WGKX -FM Memphis, Tenn. 
WIVK -FM Knoxville, Tenn. 
WKHX -FM Atlanta, Ga. 
WMZQ -AM -FM Washington, D.C.` 
WPOC -FM Baltimore, Md. 
WQYK -FM Tampa /St. Petersburg, 
Fla. 
WSM -FM Nashville, Tenn. 
WSOC -FM, Charlotte, N.C. 
WTQR -FM Winston /Salem, N.C. 
WUSN -FM Chicago, Ill. 
WWKA -FM Orlando, Fla. 
WWWW -FM Detroit, Mich. 
WXTU -FM Philadelphia, Pa. 
WYAY -FM Atlanta, Ga. 
WZZK -AM -FM Birmingham, Ala. 

SILVER 

KAJA -FM San Antonio, Texas 

WASHINGTON 
ROUNDUP 

KASE -FM Austin, Texas 
KEBC -FM Oklahoma City, Okla. 
KFDI -AM -FM Wichita, Kan. 
KFKF -FM Kansas City, Mo. 
KHEY -AM -FM El Paso, Texas 
KIIM -FM Tucson, Ariz. 
KKAT -FM Salt Lake City, Utah 
KKYX -AM San Antonio, Texas 
KLZ -AM Denver, Colo. 
KNEW -AM Oakland, Calif. 
KOUL -FM Corpus Christi, Texas* 
KRMD -AM -FM Shreveport, La. 
KRPM -FM Seattle /Tacoma, Wash. 
KRST -FM Albuquerque, N.M. 
KSON -FM San Diego, Calif. 
KSOP -AM -FM Salt Lake City, 
Utah 
KSSN -FM Little Rock, Ark. 
KTTS -FM Springfield, Mo. 
KUPL -AM -FM Portland, Ore. 
KUSA -AM St. Louis, Mo. 
KVOO -AM Tulsa, Okla. 
KWJJ -AM -FM Portland, Ore. 
KWKH -AM -FM Shreveport, La. 
KYGO -FM Denver, Colo. 
KXXY -AM -FM Oklahoma City, 
Okla. 
WAXX -FM Eau Claire, Wis. 
WBEE -FM Rochester, N.Y.' 
WBIG -FM Greensboro, N.C. 
WCAO -AM Baltimore, Md. 
WCMS -FM Norfolk, Va. 
WCOS -FM Columbia, S.C. 
WDOD -FM Chattanooga, Tenn. 
WDSY -FM Pittsburgh, Pa. 
WEZL -FM Charleston, S.C. 
WGNA -FM Albany, N.Y. 
WITL -FM Lansing, Mich. 
WKCQ -FM Saginaw, Mich. 
WKJN -FM Baton Rouge, La. 
WKSJ -FM Mobile, Ala. 
WKY -AM Oklahoma City, Okla. 
WLVK -FM Charlotte, N.C. 
WLWI -FM Montgomery, Ala. 
WMIL -FM Milwaukee, Wis. 
WMSI -FM Jackson, Miss. 
WOKQ -FM Dover, N.H. 
WONE -AM Dayton, Ohio 
WOW -AM -FM Omaha, Neb. 
WPOR -FM Portland, Maine 
WQBE -FM Charleston, W.Va. 
WQIK -FM Jacksonville, Fla. 
WRKZ -FM Hershey, Pa. 
WRNS -FM Kinston, N.C. 
WTVR -FM Richmond, Va. 
WTVY -FM Dothan, Ala. 
WUBE -FM Cincinnati, Ohio 

BY BILL HOLLAND 

LAWFUL LOTTERY ADS ON ra- 
dio and television? Indications are 
these ads could soon be a fact of 
life. The House Judiciary Commit- 
tee has passed legislation that 
would allow stations to broadcast 
advertising of legal lotteries. The 
bill's author, Rep. Barney Frank, D- 
Mass., tipped his hat to broadcast- 
ers who have launched a grass- 
roots lobbying effort in support of 
the bill. The bill now goes to the full 
House. 

PRESIDENT REAGAN will ad- 
dress the National Assn. of Broad- 
casters annual convention April 10 
in Las Vegas. He'll also receive a 
special award for his longtime inter- 
est and leadership in broadcasting. 

Y OU BETTER THINK: Aretha 
Franklin, the NAB, the Department 
of Transportation, and the Mothers 
Against Drunk Driving have all 
joined together in a new nationwide 
media campaign against driving un- 
der the influence of drugs or alco- 
hol. Franklin has completed a music 
video for a new, antisubstance- 
abuse version of her hit "Think," 
which features cameo appearances 
by celebrities. Funding for the 
"Think" project came from Dod- 
ge /Chrysler and Lipton. 

BOTH THE NAB and the Federal 
Communications Commission hope 
to crack down on abuses that occur 
during the process of renewing sta- 
tions' licenses. One such abuse in- 
volves parties who apply for a li- 
cense, then seek a payoff from the 
station's current owner in exchange 
for dropping their interest in the li- 
cense. The FCC can't repeal current 
rules without a drawn -out inquiry, 
but both groups are hoping to fine - 
tune the rules in the meantime. 

WUSY -FM Chattanooga, Tenn. 
WWNC -AM Asheville, N.C. 
WXBQ -FM Bristol, Va. 
WYNK -AM -FM Baton Rouge, La. 
WYRK -FM Buffalo, N.Y. 

BRONZE 

KDRK -FM Spokane, Wash. 
KEAN -AM -FM Abilene, Texas 
KFGO -AM Fargo, Neb. 
KFMS -AM -FM Las Vegas, Nev. 
KFRE -AM Fresno, Calif. 
KGHL -AM Billings, Mont. 
KHAK -AM -FM Cedar Rapids, Iowa 
KIKF -FM Orange, Calif. 
KIZN -FM Boise, Idaho 
KKAJ -FM Ardmore, Okla. 
KKCS -FM Colorado Springs, Colo. 
KKIX -FM Fayetteville, Ariz. 
KLLL -FM Lubbock, Texas 
KLUR -FM Wichita Falls, Texas 
KRRV -FM Alexandria, La. 
KSO -AM Des Moines, Iowa 
KTOM -AM -FM Salinas, Calif. 
KTPK -FM Topeka, Kan. 
KUZZ -AM Bakersfield, Calif. 
KWMT -AM Fort Dodge, Iowa 
KYKX -FM Longview, Texas 
WCRJ -AM -FM Jacksonville, Fla. 
WDEN -FM Macon, Ga. 
WDSD -FM Dover, Del. 
WDZQ -FM Decatur, Ill. 
WFLS -AM -FM Fredricksburg, 
Va.` 
WGEE -AM Green Bay, Wis. 
WGUS -FM Augusta, Ga. 
WIRK -FM West Palm Beach, Fla. 

WKKW -FM Clarksburg, W.Va. 
WKNN -FM Pascagoula, Miss.` 
WMC -AM Memphis, Tenn. 
WNWN -FM Coldwater, Mich. 
WOKK -FM Meridian, Miss. 
WOWW -FM Pensacola, Fla. 
WPAP -FM Panama City, Fla. 
WPCM -FM Burlington, N.C. 
WPCV -FM Lakeland, Fla. 
WTHI -FM Terre Haute, Ind. 
WTSO -AM Madison, Wis. 
WWVA -AM Wheeling, W.Va. 
WXCL -AM Peoria, Ill. 
WYYD -FM Roanoke /Lynchburg, 
Va.` 

SECONDARY 

KALF -FM Red Bluff, Calif. 
KCJB -AM Minot, N.D. 
KIXZ -AM Amarillo, Texas 
KJNE -FM Waco, Texas 
KMIX -FM Modesto, Calif. 
KNOE -AM Monroe, La. 
KRKT -AM -FM Albany, Ore. 
KSJB -AM Jamestown, N.D.' 
KVOC -AM Casper, Wyo. 
KXEL -AM Waterloo, Iowa 
KXKX -FM Dubuque, Iowa 
KYKN -AM Salem, Ore. 
WCAV -FM Brockton, Mass.` 
WHIM -AM Providence, R.I. 
WKAK -FM Albany, Ga. 
WKKQ -AM Hibbing, Minn. 
WKTY -AM LaCrosse, Wis. 
WPNX -AM Columbus, Ga. 
WYGC -FM Gainesville, Fla. 
WYNE -AM Appleton, Wis. 

BILLBOARD 
SPOTLIGHTS 

A 

Heavy Metal 
Viva Puerto Rico 
Latin Music 
"Bravo" Awards 
U.K. 
Classic Video 

N 

Summer CES 
Japan 
World Of Black Music 
West Germany 
World Of Jazz 
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Billboard® 
FOR WEEK ENDING 
APRIL 2, 1988 POWER PLAYLISTS. 

PLATINUM - Stations with a weekly cume 
audience of more than 1 million. 

GOLD-Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER- Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 

zumrs Fm 
0.M.: Steve Kingston 

1 I Rick Astley, Never Gonna Give You Up 
2 3 Michael Jackson, Man In The Mirror 
3 2 George Michael, Father Figure 

4 4 Debbie Gibson, Out Of The Blue 
5 11 Pebbles, Girlfriend 
6 6 Belinda Carlisle, I Get Weak 
7 7 Keith Sweat, I Want Her 
8 12 Billy Ocean, Get Outta M Dreams, Get 

9 5 Patrick Swayze (W Fraser) 
10 16 Terence Trent D'Arby, Wishing Well 
11 14 Richard Man, Endless Summer Nights 
12 17 Whitney Houston, Where Do Broken Hear 
13 10 Gloria Estefan 8 Miami Sound Machine, 

Push It 14 8 

15 9 Pet Shop Boys & Dusty Sprinfiekl, Wh 
16 25 Samantha Fox, Naughty Girls Need Loy 
17 19 Tnifam, I Saw Him Standing T ere 
18 20 Del Leopard Hysteria 
19 22 LL Cool 1, !'sing Back To Cali (From 
20 29 INXS Devil Inside 
21 13 David Lee Roth Just Like Paradise 

22 18 Cher, I Found Someone 
23 24 Louis Armstrong, What A Wonderful Wor 
24 15 Expose, Seasons Change 
25 23 Aerosmith, Angel 
26 21 Eric Carmen, Hungry Eyes (From "Dirty 

A27 - Michael Bolton, (Sittin On) The Dock 
An - Jody Watley, Some Kind of Lover 
A29 - The Dade, Two Occasions 

30 26 Tiffany, Could've Been 

New York 

i ..47g0 
P.D.: Larry Berger 

1 1 Rick Astley, Never Gonna Give You Up 
2 4 Michael Jackson Man In The Mirror 

Gibson, 3 Debbie Gibs, Out Of The Blue 
4 2 George Michael, Father Figure 
5 8 Pebbles Girlfriend 
6 7 Keith Sweat I Want Her 
7 9 Belinda Carlisle I Get Weak 
8 14 Richard Man, Endless Summer Nights 
9 5 Patrick Swayze (Wendy Fraser) 

10 15 Terence Trent D'Arby, Wishing Well 
11 17 Billy Oceeapna,, Get Outta My Dreams, Get 
12 6 

13 22 Whitney Houstue, Where Do Broken Hear 
14 10 M /A /R /R /S, Pump Up The Volume 
15 23 INXS, Devil Inside 
16 11 Gloria Estefan 8 Miami Sound Machine, 
17 12 Pet Shop Boys 8 Dusty Springfield, Wh 
18 18 Michael Batton (Sittin On) The Dock 

S 19 19 Cher, I Found romeone 
20 16 Eric Carmen, Hungry Eyes (From "Dirty 

A21 - Def Leppard, Hysteria 
22 13 Expose, Seasons Change 

A23 - Natalie Cole, Pink Cadillac 
24 25 Jody Watley, Some Kind Of Lover 
25 21 Natalie Cole, I Lite For Your Love 
A - The Jets, Racket 2 U 

32 35 Johnny Hates Jazz, Shattered Dreams 
A33 - J.J. Fad, Supersonic 
A34 - Orchestral Manoeuvres In The Dark, Dr 
35 EX Times Two Strange But True 
A - Samantha Fox, Naughty Girls (Need Loy 

EX EX So, Are You Sure 

GOLD 

Boston 
1 

2 

4 1 

5 
6 
7 

8 1 

9 

10 1 

11 1 

12 20 

13 16 
14 19 

15 18 
16 17 
17 22 
18 28 

19 30 
20 21 

21 23 
22 24 
23 27 
24 26 
25 29 
26 31 

A27 - 
28 32 
29 33 
30 EX 
31 34 
32 35 
33 EX 
34 EX 
35 EX 
A - 
A - 
A - 
A - 
A - 
A - 

EX 
EX EX 
EX 
EX EIXX 

EX EX 

IX1IX EC EX 
OC DI 

108 FM 
P.D.: Sunny Joe White 

Terence Trent D'Arby, Wishing Well 
Billy Ocean, Get Outta My Dreams, Get 
Pebbles Girlfriend 
The Jets, Rocket 2 U 

Aerosmith, Angel 
Erie Fachin Savin' Myself 
Alexander O'Neal Featuring Cherrelk, 
Debbie Gibson Out Of The Blue 
Jody Watley, Some Kind Of Lover 
Whitney Houston, Where Do Broken Hear 

Pet IShopa sProve 
Your 

Always On My 
Love 

Mind 
John Cougar Mellencamp, Check It Out 
Morris Day, Fishnet 
Bruce Spnngsien, One Step Up 
Scarlett 6 Black, You Duet Know 
Spagna, Call Me 
Bananarama, Love In The First Degree 
Samantha Fox, Naughty Girls (Need Loy 
Louis Armstrong What A Wonderful Wor 
INXS, Devil Inside 
Flesh For Lulu, Postcards From Paradi 
Toto Pamela 
So, Are You Sure 
Natalie Cole, Pink Cadillac 
Bryan Ferry, Kiss And Tell (From "Bri 
Forreeiggner,,sI Don't Want To LiveMWitho 

Hea Eu, You Put A 
Stacey Q Don't Make A Faol Of Yourse 
Sewed O'Connor, Mandinka 
Cellarful Of Noise, Samantha (What Yo 
Brenda Russell Featuring Joe Esposito, 
Times Two, Strange But True 
Jermaine Stewart, Say It Again 
Sisters Of Mercy, This Corrosion 
Tiffany I Saw Him Standing There 
Orchestral Manoeuvres In The Dark, Dr 
Paul Carrack, One Good Reason 
The Deek, Two Occasions 
James Taylor Never Die Young 
Dan Reed Network Ritual 
Icehouse Electric Blue 
Big Pig, Breakaway 
The Alarm, Presence Of Love 
Laura Braxigan, Cry Wolf 
The Cure, Hot Hot Hot!!! 
Midnight Oil, Beds Are Burning 
Gloria Estafan A Miami Sound Machine, 
Johnny Hates Jazz, Shattered Dreams 

B94,. 
Pittsburgh P.D.: Jim Richards 

1 2 Richard Man, Endless Summer Nights 
2 7 Michael Jackson Man In The Mirror 
3 4 Aerosmith, Angel 
/ 6 Billy Ocean, Get Outta My Dreams, Get 
5 5 Cher, I Found Someone 
6 1 Rick Astley, Never Gonna Give You Up 
7 8 John Cougar Mellencamp, Check it Out 
8 11 Pebbles, Girlfriend 
9 9 Debbie Gibson, Out Of The Blue 

10 10 Del Leopard, Hysteria 
11 12 Michael Bolter, (Sittin' On) The Dock 
12 13 Jody Watley, Some Kind Of Lover 
13 14 Whrtney Whitney Houston Where Do Broken Hear 
14 16 Tiffany, l Saw Him Standing There 
15 18 Keith Sweat, I Want Her 
16 22 INXS, Devil Inside 
17 21 Bruce Springsteen, One Step Up 
18 19 Toto, Pamela 
19 3 David Lee Just Like Paradise 

' 20 27 Terence Trent 
Roth, 

Wishing Well 
21 26 Samantha Fox Naughty Girls (Need Loy 
22 23 Rick Springfield, Rock Of Life 

23 28 Foreigner, I Don't Want To Live Witho 
24 30 The lets, Rocket 2 U 

25 25 Louis Armstrong What A Wonderful Wor 
26 15 Patrick Swayze (Wendy Fraser), 
27 20 M /A /R R /S, Pump Up The Volume 
28 EX Taylor Dayne, Prove Your Love 
29 EX Paul Carrack, One Good Reason 
30 24 Dan Hill Never Thought (That I Could 
A - Johnny Hates Jazz, Shattered Dreams 
A - Orchestral Manoeuvres In The Dark, Dr 

19 

20 

21 
22 

A23 
24 
25 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 

INXS, Devil Inside 
Belinda Carlisle, I Get Weak 
Pebbles, Girlfriend 
Heart, I Want You So Bad 
The Deere, Two Occasions 
Aerosmith, Angel 
BrucehSSnngsteen, 

op 

Oyyne Step Up 
Pet 
Samantha Fou, Fox, Girlsy(Need Lov 
White Lion, Wait 
Rick Springfield, Of Life 

Tiffany, I Saw Aim Standing There 
John Cougar Mellencamp, Check It Out 
Jermaine Stewart, Say It Again 
Merry Clayton, Yes 

38 
A 
A 
A 

EX 
EX 
EX 

39 Tami Show, She's Only 20 - AC /DC Heatseeker - Times two, Strange But True - Midnight Oil Beds Are Burning 
EX Orchestral Manoeuvres In The Dark, Dr 
EX Jerry Harrison A Casual Gods, Rev It 
EX Big Pig, Breakaway 

Chicago P.D.: Buddy Scott 
1 1 Rick Aster Never Gonna Give You Up 

2 2 George Michael, Father Figure 
3 1 Michael Jackson, Man In The Mirror 
4 3 Richard Man, Endless Summer Nights 
5 5 Patrick Swayze (Wendy Fraser), 
6 6 Belinda Carf'rsle, I Get Weak 
7 8 Debbie Gibson, Out 01 The Blue 
8 9 Pebbles, Gulirend 
9 4 M //A /R /R /S, Pump Up The Volume 

10 11 Billy Ocean, Get Outta My Dreams, Get 
11 12 The Jets, Rocket 2 U 

12 10 Keith Sweat, I Want Her 
13 13 Jody Watley, Some Kind Of Lover 
14 14 Whitney Houston, Where Do Broken Hear 
15 15 Taylor Dayne, Prove Your Love 
16 16 Tiffany,I Saw Him Standing There 
17 18 Natalie Cole, Pink Cadillac 
18 19 Brenda Russell Featuring Joe Esposito, 
19 20 Morris Day Fishnet 

20 21 Michael Bolton, (Sittin' On) The Dock 
21 23 Suave, My Girl 
22 24 INXS, Devil Inside 
23 26 Big Pig, Breakaway 
24 27 Samantha Fox, Naughty Girls (Need Loy 
25 28 Jermaine Stewart, Say It Again 
26 29 Terence Trent D'Arby, Wishing Well 
27 30 Gloria Estefan A Miami Sound Machine, 
28 31 Pet Shop Boys, Always On My Mind 
29 32 The Deele, Two Occasions 

A30 - Pretty Poison, Nighttime 

Boston 
I 2 
2 3 

4 
5 
6 
7 

9 
10 

12 
13 
14 
15 

17 
18 
19 
20 
21 
22 
23 
24 
25 
26 

AV 
28 
29 
30 

32 
33 

A34 
A35 

A 
A 
A 

P.D.: Tom Jeffries 
Michael Jackson, Man In The Mirror 
Billy Ocean, Get Outta My Dreams, Get 
Debbie Gibson, Out Of The Blue 
Keith Sweat I Want Her 
Aerosmith, Angel 
Scarlett A Black You Don't Know 
John Cougar Mellencamp, Check It Out 
The Jets Rocket 2 U 

Terence Trent D'Arby, Wishing Well 
INXS, Devil Inside 
Belinda Carlisle, I Get Weak 
George Michael, Father Figure 
Alexander O'Neal Featuring Cherrelle, 
Taylor Dayne, Prove Your Love 
Del Leppard, Hysteria 
Michael Bolton, (Sittin On) The Dock 
Jody Watley, Some Kind Of Lover 
Bruce Spnngstoen, One Step Up 
Tiffany, I Saw Him Standing There 
Icehouse, Electric Blue 
The Alarm, Presence Of Love 
Whitney Houston, Where Do Broken Hear 
Erie Fachin, Savin' Myself 
Natalie Cole Pink Cadillac 
Pebbles, Girlfriend 
Dan Reed Network, Ritual 
Johnny Hales Jazz, Shattered Dreams 
Henry Lee Summer, I Wish I Had A Girl 
Toto, Pamela 
Bananarama, Love In The First Degree 
So, Are You Sure 
Whitesnake, Give Me All Your Love 
Bryan 

hFFperry 

Kiss And Tell (From "Bri 

Brenda Russell Featurintg 
J 
Joe Esposito, 

Gloria Estefan A Miami Sound Machine, 
James Taylor, Never Die Young 
Cellarful Of Naise, Samantha (What Yo 

Philadelphia P.D.: Charlie Quinn 
1 1 

Debbie 
Jackson, 
d ut Of The Blueeirror 

3 3 Richard Man, Endless Summer Nights 
4 5 INXS, Devil Inside 
5 6 John Cougar Mellencamp, Check It Out 
6 7 Keith Sweat, I Want Her 
7 8 The Jets, Rocket 2 U 

8 9 Bi Ocean, Get Outta My Dreams, Get 
9 10 Ta Dayne, Prove Your Love 

10 13 Whitney Houstn Where Do Broken Hear 
11 4 George Michael, Father Figure 
12 17 PeMHes. Girlfriend 
13 10 Jody Watley Some Kind Of Lover 
14 14 Leopard, Hysteria 
15 11 Rick ever Gonna Give You Up 
16 12 Belinda Carlisle, I Get Weak 
17 20 Bruce Springstoen, One Step Up 
18 21 Tiffany, II Saw Him Standing There 
19 22 Samantha Fox, Naughty Girls (Need Loy 
20 25 Robert Palmer, Sweet Lies 
21 26 Natalie Cole, Pink Cadillac 
22 27 Toto, Pamela 
23 28 Alexander O'Neal Featuring Chunk, 
24 29 Terence Trent D'Arby, Wishing Well 
25 30 Gloria Estefan 6 Miami Sound Machine, 
21 EX Pet Shop Boys, Always On My Mind 
27 IX Men Without Hats, Moonbeam, Beam Me 
21 DC Johnny Hates Jazz, Shattered Dreams 
29 IX Brenda Russell Featuring Joe Esposito, 
31 EX Foreigner, I Don't Want To Live Witho 
A - Aerosmith, Angel 
A - Pretty Poison, Nighttime 
A - Orchestral Manoeuvres In The Dark, Dr 
A - Merry Clayton, Yes 
A - Mains Day Fishnet 
A Roxanne, Play That Funky Music 

EX EX Louis Armstrong, What A Wonderful Wor 
Of EX So, Are You Sure 

Detroit 
1 

2 
3 
4 
5 
6 

1 

10 1 

11 1 

12 1 

13 2 
14 1 

15 1 

16 20 
17 18 
18 19 
19 22 
20 23 
21 11 
22 27 
23 28 
24 30 
25 35 
26 26 
27 31 
28 29 
29 32 
30 33 
31 34 
32 37 

3Ì 38 

36 39 
37 EX 

A38 
39 

- 
EX 

Á 
DI 

A - 
A - 
A - 

EILX X EIXX 

P.D.: Brian Patrick 
Michael Jackson, Man In The Mirror 
Keith Sweat, I Want Her 
Richard Man Endless Summer Nights 
Billy Ocean, Get Duna My Dreams, Get 
G Knight & The Pips, Love Overbo 

Gibson, Out Of The Blue 
Terence Trent D'Arby, Wishing Well 
Alexander O'Neal Featuring Chorrillo 
Whitney Houston, Where Do Broken linar 
Rick Astley, Never Gonna Give You Up 
The Jets, Rocket 2 U 

Rick Springfield, Rock Of Life 
Pebbles, Girlfriend 
INXS, Devil Inside 

Standing oaoddyyyrW,atlele Saw 
yyy, Some Kind Of Lover 

Michael Bolton, (Sittin' On) The Dock 
John Cougar Meilencamp, Check It Out 
Aerosmith, Angel 
Henry Lee Summer I Wish I Had A Girl 
Belinda Carlisle I Get Weak 
Merry Clayton Yes 
Natalie Cole, Pink Cadillac 
Toto, Pamela 
Gloria Estefan 6 Miami Sound Machine, 
Louis Armstrong, What A Wonderful Wor 
White Lion, Wait 
Heart, I Want You So Bad 
Bruce Springstoen, One Step Up 
Taylor Dayne, Prove Your Love 
Icehouse Electric Blue 

Scarlett k Black, You Don't Know 
Relation Inc., No No 
So, Are You Sure 
The Dente Two Occasions 
Cellarful Of Noise, Samantha (What Yo 
Foreigner, I Don't Want To Live Witho 
Johnny Hates Jazz, Shattered Dreams 
Suave, My Girl 
Roxanne Play That Funky Music 
Brenda Russell Featuring loe Esposito, 
Donald Fagen, Century's End 
Jermaine Stewart, Say It Again 
Times Two, Strange But True 
Paul Wrack, One Good Reason 
Orchestral Manoeuvres In The Dark, Dr 

Chicago P.D.: Brian Kelly 
1 4 Rick Astley, Never Gonna Give You Up 
2 3 Richard Man, Endless Summer Nights 
3 2 George Michael, Father Figure 
1 7 Patnck Swayze (Wendy Fraser), 
S 1 M /A /R /R /S, Pump Up The Volume 
6 8 Debbie Gibson Out Of The Blue 
7 5 Belinda Carlisle, I Get Weak 
8 14 Michael Jackson, Man In The Mirror 
9 10 Pebbles, Girlfriend 

10 13 Keith Sweat, I Want Her 
11 9 Salt -N -Pepe, Push It 
12 18 The Jets, Rocket 2 U 
13 6 David Lee Roth Just Like Paradise 

14 20 Billy Ocean, Gel Outta 
Eyes 

a My Dreams, Get 

16 22 Natalie Cole, PinkgrCadillac (From 
"Dirty 

17 12 Ex Seasons Change 
18 23 White Lion, Wait 
19 15 The Cover Girls, Because Of You 
20 21 Roxanne Play That Funky Music 
21 27 Tiffany, I Saw Him Standing There 
22 16 Def Laggard, Hysteria 
23 25 Tami Show, She's Only 20 
24 17 Pet Shop Boys i Dusty Springfield, Wh 
25 EX INXS, Devil Inside 
26 EX Aerosmith, Angel 
27 28 Wax U.K. Bridge To Your Heart 
21 29 Big Pig, Breakaway 
29 30 Times Two, Strange But True 
30 19 Tiffany, Could've Been 
A - Johnny Hates Jazz, Shattered Dreams 
A - Whitney Houston Where Do Broken Hear 
A - Lita Ford, Kiss Me Deadly 

102.7 

Los Angeles P.D.: Steve Rivers 
1 1 Michael Jackson, Man In The Mirror 
2 3 Richard Man Endless Summer Nights 
3 4 The lets, Rocket 2 U 

4 6 Debbie Gibson, Out Of The Blue 
5 8 Billy Ocean, Get Outta My Dreams, Get 
6 7 Pebbles, Girlfriend 
7 9 INXS, Devil Inside 
8 5 Belinda Carlisle, I Get Weak 

10 
11 

3 Tiffany, I Saw H m Standing LThere 
11 17 LL Cool 1, Gang Back To Cali (From 
12 2 Rick Astley, Never Gonna Give You Up 
13 18 Taylor Dayne, Prove Your Love 
14 10 George Michael, Father Figure 
15 15 David Lee ROM Just Like Paradise 
16 12 Keith Sweat, I Sweat, Her 
17 20 Alexander O'Neal Featuring Chemelk, 
18 22 Terence Trent D'Arby, Wishing Well 
19 19 Del Leopard, Hysteria 
20 25 Gloria Estefan 6 Miami Sound Machine, 
21 24 Whitney Houston Where Do Broken Hear 
n 26 Natalie Cole, Pins Cadillac 
23 23 Michael Boson, (Sittin' On) The Dock 
24 28 Morris Day, Fishnet 
25 14 Patrick Swayze (Wendy Fraser), 
26 21 M /A /R /R /S, Pump Up The Volume 
27 31 Icehouse, Electric Blue 
28 EX The Dede, Two Occasions 
29 29 Rick Springfield, Rock Of Life 
30 33 Pet Shop Boys, Always On My Mind 
31 16 Gloria Estefan A Miami Sound Machine, 

Washington P.D.: Mark St. John 
1 2 Patrick Swayze (Wendy Fraser), 
2 5 Billy Ocean Get Outta My Dreams, Get 
3 1 George Michael, Father Figure 
4 4 Phil Collins, We Said Hello Goodbye 
5 15 Pebbles Girlfriend 
6 3 Rick As , Never Gonna Give You Up 
7 8 The lets ticket 2 U 

8 10 Richard Marx, Endless Summer Nights 
9 12 Michael Jackson, Man In The Mirror 

10 6 Tiffany, Could've Been 
11 13 Debbie Gibson Out Of The Blue 
12 9 Jody Watley, Some Kind Of Lover 
13 7 Belinda Carlisle, I Get Weak 
14 16 Samantha Fox, Naughty Girls (Need Lou 
15 19 Whitney Houston, Where Do Broken Hear 
16 11 Eric Carmen, Hungry Eyes (From "Dirty 
17 20 Keith Sweat I Want Her 
18 23 The Derr, Iwo Occasions 
19 14 Natalie Cole, I Live For Your Love 
20 21 Steve Winwoed, Talking Back To The Ni 

21 24 LL Cod 1, Going Back To Cali (From 
22 EX INXS Devil Inside 
23 26 Brenda Russell Featuring Joe Esposito, 
24 V Taylor Dayne, Prove Your Love 
25 EX Gloria Estefan A Miami Sound Machine, 
26 22 INXS, Need You Tonight 
27 28 Tiffany, I Saw Him Standing There 
21 31 Foreigner, I Don't Want To Live Witho 
29 32 Jermaine Stewart Say It Again 
30 EX Tenerme Trent D'Arby, Wishing Well 
EX EX Orchestral Manoeuvres In The Dark, Dr 

EX EX Merry Clayton, Yes 
A - Bruce Spnngstoen, One Step Up 
A - Debbie Gibson, Foolish Beat 

Washington P.D.: Chuck Morgan 
1 I George Michael, Father Figure 
2 2 Rick Miley, Never Gonna Give You Up 
3 10 Michael Jackson, Man In The Mirror 
4 6 Richard Man, Endless Summer Nights 
5 7 Debbie Gibson, Out Of The Blue 
6 3 Patrick Swayze (Wendy Fraser), 
7 9 Keith Sweat, I Want Her 
8 8 Belinda Carlisle, I Get Weak 
9 11 Jody Watley, Some Kind Of Lover 

10 12 Billy Ocean, Get Gotta My Dreams, Get 
11 14 Tiffany, l Saw Him Standing There 
12 17 Pebbles, Girlfriend 
13 5 Pet Shoo Boys 6 Dusty n Wh 
14 18 Samantha Fox, Naughty Girls Need Lou 
15 19 Whitney Houston Where Do Broken Hear 
16 16 David Lee Roth, Just Like Paradise 
17 4 Salt-N -Pepe Push It 
18 21 Michael Bolton, Sittin' On) The Dock 
19 20 Cher I Found Someone 
20 20 15 Deft rd, Hysteria 
21 13 Natalie Cole I Live For Your Love 
22 24 Steve Winweod, Talking Back To The Ni 
23 26 Natalie Cole, Pink Cadillac 
24 28 Morris Day, Fishnet 
25 27 Brenda Russell Featuring Joe Esposito, 
26 29 Toto Pamela 
27 30 Pet Shop Boys, Always On My Mind 
28 EX INXS, Devil Inside 
29 EX Bruce Spnngsteen, One Step Up 
30 EX Taylor Dayne, Prove Your Love 
A - The Jets, Rocket 2 U 

A - Gloria Estefan 8 Miami Sound Machine, 
A - Jermaine Stewart, Say It Again 
A - Aerosmith, Angel 
A - The Desk, Two Occasions 

(Pcalf 
Detroit 

J` i 
P.D.: Rick Gillette 

1 1 Michael Jackson, Man In The Mirror 
2 2 Rick Astley, Never Gonna Give You Up 

3 4 Keith Sweat I Want Her 
4 5 The Deele Two Occasions 
5 3 Gladys Knight & The Pips Love Overlie 
6 6 George Michael, Father Figure 
7 17 Whitney Houston, Where Do Broken Hear 
8 12 The Jets, Rocket 2 U 

9 9 Alexander O'Neal Featuring CherrNk, 
10 7 Patrick Swayze (Wendy Fraser), 
11 11 Debbie Gibson Out Of Blue 

12 8 M /A /R /R /S, Rump Up The Volume 
13 14 Br Ocean, Get Outta My Dreams, Get 
14 15 1 Watley Some Kind Of Lover 
15 16 Pe , Girlfriend 
16 II Tiffany, I Saw Him Standing There 
17 10 Belinda Carlisle I Get Weak 
18 22 Terence Trent D'Arby, Wishing Well 
19 19 Jerry Woo, How Long 
20 20 Earth, Wind A Fire, Thinking Of You 
21 21 Stevie Wonder You Will Know 
22 24 Teena Marie 

Wonder, 
La La La 

23 23 Blue Mercedes I Want To Be Your Prop 
24 25 Natalie Cole, Pink Cadillac 
25 EX Stacey Q, Don't Make A Fool Of Yourse 
EX EX LL Cod 1, Going Back To Cali (From 
A - Taylor Dayne, Prove Your Love 

A - INXS, Devil 
Featuring Joe Esposito, 

Minneapolis P.D.: Gregg Swedberg 
1 5 Michael Jackson, Man In The Mirror 
2 2 Del Leopard, Hysteria 
3 3 Debbie Gibson, Out Of The Blue 
4 1 Scariett 6 Black, You Don't Know 
5 7 Billy Ocean, Get Outta My Dreams, Get 
6 6 Richard Man, Endless Summer Nights 
7 9 Tofo, Pamela 
8 10 Icehouse, Electric Blue 
9 14 INXS, Devil Inside 

10 12 Limited Wamrdy, Carousel 
11 4 Dan Hill, Never Thought (That I Could 
12 15 Tommy Shaw Ever Since The World 
13 17 Jody Watley, Some Kind Of Lover 
14 19 Whitney Houston Where Do Broken Hear 
15 B David Lee Roth, Just Like Paradise 
16 20 Tiffany, I Saw Him Standing There 
17 22 Keith Sweat I Want Her 
18 21 Rick Springhek, Rock Of Life 
19 23 Johnny Hanes Jazz, Shattered Dreams 
20 11 Belinda Carlisle, I Get Weak 
21 24 John Cougar Mellencamp, Check It Out 
22 25 So, Are You Sure 
23 26 Suave, My Girl 
24 20 Henry Lae Summer, I Wish I Had A Girl 
25 29 Pebbles, Girlfriend 
26 16 The Jets, Rocket 2 U 

V 30 Taylor Dayne, Prove Your Love 
28 32 Terence Treed D'Arby, Wishing Well 
29 13 Cher, I Found Someone 
30 33 Agnetha Faltskog with Peter Cetera, I 

31 35 Bruce Sprin steep, One Step Up 
32 36 Times Two, Strange But True 
33 18 Patrick Swayze (Wendy Fraser), 
34 34 Blue Mercedes, I Want To Be Your Prop 
35 38 Morns Day Fishnet 
36 EX Gloria Estefan B Miami Sound Machine, 
37 40 James Taylor Never Die Young 

39 Cellarful Of Noise, Samantha (What Yo 
39 EX Foreigner, I Don't Want To Live Witho 
40 EX Bryan Ferry, Kiss And Tell (From "Bri 
A - White Lion, Wait 
A - Orchestral Manoeuvres In The Dark, Dr 
A - Jermaine Stewart Say It Again 
A - Pet Shop Boys, Always On My Mind 
A - Bananarama, Love In The First Degree 

930 
Houston P.D.: Bill Richards 

1 3 Richard Man Endless Summer Nights 
2 6 The Jets, Rocket 2 U 

3 7 Michael Jackson, Man In The Mirror 
4 4 Michael Bohn (Sittin' On) The Dock 
5 1 Cher I Found Someone 
6 10 INXS, Devil Inside 
7 15 Billy Ocean, Get Outta My Dreams, Get 
3 2 Belinda Carlisle, I Get Weak 
9 11 Keith Sweat, I Want Her 

10 5 Debbie Gibson, Out 01 The Blue 
I1 12 Pebbles, Girlfriend 
12 13 Aerosmith, Angel 
13 14 Tiffany I aw Him Standing There 
14 17 Jody Watley, Some Kind Of Lover 
15 21 Whitney Houston, Where Do Broken Hear 
16 18 Def Leopard, Hysteria 

17 20 Terence Trent D'Arby, Wishing Well 
18 19 Phil Collins, We Said Bello Goodbye 
19 8 Patrick Swayze (Wendy Fraser), 
20 22 Eris Fachin Saviri Myself 
21 25 The Desk, two Occasions 
22 27 Gloria Estefan 6 Miami Sound Machine, 
23 20 John Cougar Mellencamp, Check It Out 
24 9 The Cover Girls Because Of You 
25 EX Morris Day, Fishnet 
26 33 Natalie Cole Pink Cadillac 
27 31 Alexander O'Neal Featuring Chorrell, 
28 EX Jermaine Stewart, Say It Again 
29 32 Taylor Dayne, Prove Your Love 
30 34 Johnny Hates Jazz, Shattered Dreams 
31 29 David Lee Roth, Just Like Paradise 
32 EX LL Cool 1, Going Back To Cali (From 
33 EX 5o, Are You Sure 
34 EX Orchestral Manoeuvres In The Dark, Dr 
35 EX Foreigner, I Don't Want To live Witho 
A - Bruce Speingsteen, One Step Up 
A - Brenda K. Stan I Still Believe 
A - Brenda Russell Featuring Joe Esposito, 
A - Al B. Sure Night And Day 

EX EX Roxanne, Play That Funky Music 
EX EX Samantha Fox, Naughty Girls (Need Loy 
EX EX Merry Clayton, Yes 

Tampa 

, . JL 
0.M.: Mason Dixon 

1 2 Billy Ocean, Get Outta My Dreams, Get 
2 5 Michael Jackson, Man In The Mirror 
3 7 Richard Man, Endless Summer Nights 
4 1 George Michael, Father Figure 
5 6 David Lee Roth, Just Like Paradise 
6 3 Michael Bolton, (Sittin' On) The Dock 
7 9 Debbie Gibson, Out Of The Blue 
8 4 Rick Astley, Never Gonna Give You Up 
9 8 Cher, I Found Someone 

10 17 Whitney Houston, here Do Broken Hear 
11 12 Steve Winweod talking Back To The Ni 
12 18 Terence Trent D'Arby, Wishing Well 
13 15 LL Cool J, Going Back To Cali (From 
14 10 Patrick Swayze (Wendy Fraser), 
15 16 Tolo, Pamela 
16 22 Gloria Estefan A Miami Sound Machine, 
17 21 Johnny Hates Jazz, Shattered Dreams 
18 19 Keith Sweat, I Want Her 

Cleveland 0.M.: Kid Leo 
1 1 Billy Ocean, Get Outta My Dreams Get 
2 3 Termite Trent D'Arby, Wishing Well 

3 6 INXS, Devil Inside 
4 2 Richard Man, Endless Summer Nights 
5 8 Bruce Spnngstep, One Step Up 
6 5 Michael Bohn (Sittin' On) The Dock 
7 13 Robert Plant, (leaven Knows 

8 16 Henry Lee Summer, I Wish I Had A Girl 
9 10 Aerosmith, Angel 

10 II John Cougar Mellencamp Check It Out 
11 15 Whitney Houston, Where Do Broken Hear 
12 9 Def Leopard, Hysteria 
13 7 Michael Jackson, Man In The Mirror 
14 14 Rick Springfield, Rock Of Life 
15 19 Rick Astley, Never Gonna Give You Up 
16 21 White Lion, Wait 
17 20 Scarlett Si Black, You Don't Know 
18 23 So, Are You Sure 
19 22 Icehouse Electric Blue 
20 4 Belinda Carlisle, I Get Weak 
21 12 David Lee Roth, Just Like Paradise 
22 29 Foreigner, I Don't Want To Live Witho 
23 21 Toto, Pamela 
24 27 Cellarful Of Noise, Samantha (What Yo 
25 25 Whitesnake, Give Me All Your Love 
26 32 Bryan Ferry, Kiss And Tell (From "Bri 
V 31 Kingdom Come Get It On 
28 17 Sting, Be Still My Beating Heart 
29 18 Hurt I Want You So Bad 
30 35 Paul Carrack, One Good Reason 
31 24 Patrick Swayze (Wendy Fraser), 
32 33 Louis Armstrong What A Wonderful Wor 
33 26 George Harrison, When We Was Fab 
34 40 Dan Reed Network, Ritual 
35 30 George Michael, Father Figure 
36 EX Johns) Hates Jazz, Shattered Dreams 
37 EX Pet Shop Boys, Always On My Mind 

Dallas 

all 
' 

e l.K 

P.D.: John Roberts 
1 1 Phil Collins We Said Hello Goodbye 
2 2 Michael Bolton, (Sittin On) The Dock 
3 4 Rick ngfield Rock Of Life 
/ 6 White Wait 
5 3 INXS, Devil Inside 
6 8 Henry Lee Summer I Wish I Had A Girl 
7 5 R.E.M It's The End Of The World As 
8 7 Debbie Gibson, Foolish Beat 
9 20 Icehouse, Electric Blue 

10 10 John Cougar Mellencamp, Check It Out 
11 12 Aerosmith, Angel 
12 14 Robert Punt, Heaven Knows 
13 11 Cher I Found Someone 
14 13 U2, Bullet The Blue_ Sky 
15 16 Paul Carrack, One Good Reason 
16 17 David Lee Roth, Damn Good 
17 24 Foreigner, I Don't Want To Live Witho 
18 19 The Gars Coming Up You 
19 9 Richard Mari Endless Summer Nights 
20 15 Great White, Save Your Love 
21 22 Sting, Be Still My Beating Heart 
22 23 Scariett 8 Black, You Don't Know 
23 27 Toto, Pamela 
24 25 Tommy Shaw, Ever Since The World 
25 26 Kingdom Come, Get It On 
26 EX Bruce Spnngseen, One Step Up 
27 29 Tami Show, She's Only 20 
28 28 Tiffany, I Saw Him Standing There 
29 33 Robert Palmer, Sweet Lies 
30 30 Debbie Gibson, Out Of The Blue 
31 31 Lita Ford, Kiss Me Deadly 
32 32 Jerry Harrison I Casual Gods, Rev It 
33 18 Patnck Swayze (Wendy Fraser), 
34 EX So, Are You Sure 
35 EX Roxanne, Play That Funky Music 
36 EX INXS, New Sensation 
37 EX Big Pig, Breakaway 
A - Johnny Hates Jazz Shattered Dreams 
A - Bryan Ferry, Kiss And Tell (From "Bri 
A - Donald Fagen Century's End 
A - Def Leopard, Pour Some Sugar On Me 

Houston 

POWER. 104 
c e a a P M 

P.D.: Paul Christy 
1 2 LL Cool 1, Going Back To Cali (From 
2 1 Michael Jackson Mee In The Mirror 
3 3 INXS Devil Inside 

4 4 The Cure, Hot Hot Hot!!! 
5 10 Billy Ocean, Get Outta My Dreams, Get 

6 7 Erie Fachin, Savin' Myself 
7 9 Richard Man Endless Summer Nights 

8 13 Terence Trent D'Arpg, Wishing Well 
9 16 Whitney Houston Where Do Broken Hear 

10 6 Keith Sweat, I Want Her 
11 12 Tiffany, I Saw Him Standing There 
12 5 Pebbles, Girlfriend 
13 8 The Je Rocket 2 U 

14 14 Jody Waller. Some Kind Of Lover 
15 20 The Dente, Two Occasions 
16 18 Morris Day Fishnet 
17 17 Stacey 0 Don't Make A Fool Of Yourse 
18 22 Aerosmith, Angel 
19 19 Taylor Dayne, Prove Your Love 
20 23 Brenda Russell Featuring Joe Esposito, 
21 25 Lita Ford, Kiss Me Deadly 
22 27 Suave, My Girl 
23 28 Bananarama, Love In The Pint Degree 
24 30 Samantha Fox Naughty Girls (Need Loy 
25 29 Natalie Cole, Pink Cadillac 
26 26 Scarlett 6 Black, You Don't Know 
27 33 White Lin Wait 
28 31 Icehouse, Electric Blue 
29 40 Gloria Estelas 8 Miami Sound Machine, 
30 35 Sinead O'Connor, Mandinka 
31 32 So, Are You Sure 
32 36 Orchestral Manoeuvres In The Dark, Dr 
33 34 Bruce Springsteen One Step Up 
34 37 Blue Mercedes, I Want To Be Your Prop 
35 38 Times Two, Strange But True 
36 EX Jermaine Stewart, Say It Again 
37 EX Roxanne, Play That Funky Music 
38 39 Toto Pamela 
39 EX Pet B Boys, Always On My Mind 
40 EX Midnight Oil, Beds Are Burning 
A - Men Without Hats Moonbeam, Beam Me 
A - Pretty Poison, Nighttime 
A - Merry Clayton, Yes 
A Brenda K. Starr, I Still Believe 

EX EX Paul Carrack, One Good Reason 
DI EX Dan Reed Network Ritual 
EX EX DANNY WILD, TIME RUNS WILD 
EX EX Johnny Hates Jazz, Shattered Dreams 
EX EX Buster Poindexter, Oh, Oh My, mej 

San Francisco P.D.: Keith Naftaly 
1 1 The Diele Two Occasions 

2 2 Tho Jets, Rocket 2 U 

3 3 LL Cod 1, Going Back To Cali (From 
4 6 The Cover Girls, Promise Me 
5 14 Michael Jackson, Man In The Mirror 
6 4 Pebbles, Girlfriend 
7 6 Brenda Russell Featuring Joe Esposito, 
8 5 Jody Watley, Some Kind Of Lover 
9 9 Terence Trent D'Arby, Wishing Well 

10 12 Sweet Sensation, Take it While It's H 

11 17 Whitney Houston, Where Do Broken Hear 
12 7 George Michael, ather Figure 
13 16 Samantha Fox, Naughty Girls (Need Loy 
14 15 Billy Ocean Get Butta My Dreams, Get 
15 20 Gloria Estefan 6 Miami Sound Machine, 
16 13 Keith Sweat, I Want Her 
17 25 Brenda K. Starr, I Still Believe 
18 18 Michael Bolton, (Sittin On) The Dock 
19 21 Morris Day, Fishnet 
20 22 Natalie Cole Pink Cadillac 
21 23 Taylor Dayne Prove Your Love 
22 28 Al B. Sure, Night And Day 
23 27 Noel Like A Child 
24 26 INXS, Devil Inside 

A25 - JJ. Fad, Supersonic 
26 10 Debbie Gibson, Out Of The Blue 
27 30 Three Man Island, lack The Lad 
28 EX Stevie B, Dreamin' Of Love 
29 EX Bryan Fe , Kiss And Tell (From "Bri 

A30 - Merry Cu on, Yes 
EX EX Jermaine tewart, Say It Again 
EX EX Bananarama, Love In The First Degree 

A - Pretty Poison, Nighttime 
A - Pet Shop Boys, Always On My Mind 
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SILVER 
9 12 Whitney Houston, Where Do Broken Hear 

10 13 Jody Watley Some Kind Of Lover 
11 14 LL Cool J, Going Back To Cali (From 
12 6 Rick Astley Never Gonna Give You Up 
13 7 David Lee Just Like Paradise 
14 15 Tiffany I Saw 

Roth, 
Rim Standing There 

15 18 Taylor 

Tiffany, 
Prove Your Love 

16 20 Terence Trent D'Arby, Wishing Well 
17 21 Samantha Fox, Naughty Girls (Need Lov 
In 23 The Dui., Two Occasions 
19 16 Rick Springfield, Rock Of Life 
20 11 George Miami, Father Figure 
21 25 Toto, Pamela 
22 24 he Jets, Rocket 2 U 

23 26 Moms Day Fishnet 

24 28 Gloria Estefan 8 Miami Sound Machine, 
25 30 Icehouse Electric Blue 
26 17 Belinda Carlisle, I Get Weak 
27 29 Natalie Cole, Pink Cadillac 
28 22 Def Leopard, Hysteria 
29 EX Johnny Hates Jae, Shattered Dreams 

3j 35 
Stacey 

B, 
Don't Make A Fool Of Yourse 

32 
19 P t Patrick Swayze kIbeendy Fraser). 

35 EX 
Pet 

etty Poison Niighttime 
MylAind 

A - Foreigner, I Don't Want To Live Witho 
A - Michael Bolton, (Sittin' On) The Dock 
A - Times Two, Strange But True 
A - Bananarama, Love In The First Degree 

EEX EX Benda 
Sure 

Featuring Joe Esposito, 
EX EX Georgic, edrock 
EX EX Merry Clayton, Yes 

oo 
EX EX 

Alexander 
asnake, 

O'Neal Featuring 
All Your Love 

EX EX Jermaine Stewart, Say It Again 

EX EX Three Mannlsland, Jack 
Step 
The Lad 

lit) 
Dallas P.D.: Buzz Bennett 

I I Aerosmith, Angel 
2 11 Terence Trent D'Arby, Wishing Well 

3 3 Michael Jackson, Man In The Mirror 
4 2 Tiffany I Saw Him Standing There 
5 15 Gloria Estefan 8 Miami Sound Machine, 
6 4 George Michael Father Figure 

7 12 Roxanne Play that That Music 
8 16 Natalie Cole Pink Cadillac 
9 5 Pebbles, Girlfriend 

10 6 INXS, Devil Inside 
11 20 Whitney Houston Where Do Broken Hear 
12 13 John Cougar Melleneamp, Check It Out 
13 

4 26 PetlShop Bey , Always On My Mind 
15 

6 19 DebybiecGibson, Out 
Outta 

The Bluems, 
Get 

18 37 he 1D ele, Two Occasions 
19 7 Cher, I Found Someone 
20 10 Rick Astley, Never Gonna Give You Up 
21 17 Richard Marx, Endless Summer Nights 
22 30 LL Cool 1, Going Back To Cali (From 
23 18 

KeithdSw Sweat Want 
He oak 

25 27 Rick Spnngtieid, Rock 
c Like 

Life 
26 23 David Lee R 

27 
31 Brenda Russsell 

Electric 
Featuring Joe Esposito, 

29 29 8 Patrick Swayze 
Foolish 

Fraser), 
30 

32 5o,Á a You 
lieh Beat 

32 33 Dolly Parton and Smokey Robinson, I K 

33 5 The Jets, Rocket 2 U 

34 39 Big Pig, Breakaway 
35 38 Dan Reed Network, Ritual 
36 40 The Cure, Hot Hot Hotll! 
37 EX Toto, Pamela 
38 EX Foreigner, I Don't Want To Live Witho 
39 EX Johnny Hates Jazz, Shattered Dreams 
40 EX Midnight Oil, Beds Are Burning 
A - Kingdom Come, Get It On 
A - Suave, My Girl 
A - Lita Ford Kiss Me Deadly 
A - George Michael, One More. Try 
A - Samantha Fox, Naughty Girls (Need Lov 

EX EX Whitesnake, Give Me Ail Your Love 
EX EX Morris Day, Fishnet 
EX EX Jody Watley, Some Kind Of Lover 
EX EX Buster Poindexter, Oh, Oh My, 

C 

92 PR O T F 

Providence P.D.: Mike Osborne 
1 1 Michael Jackson, Man In The Mirror 
2 2 Richard Marx Endless Summer Nights 
3 3 Billy Ocean, Get Outta My Dreams, Get 
4 5 Debbie Gibson, Out Of The Blue 
5 7 Def Leopard, Hysteria 
6 6 Terence Trent D'Arby, Wishing Well 
7 8 Aerosmith, Angel 
8 9 Keith Sweat Want Her 
9 14 Pebbles, Girlfriend 

I 

10 13 Eria Fapchie,NSevin' Myself 
11 

12 12 The Jetyys,nRocket 
Rock 

Uk 
Of Life 

13 
19 INXS, 

Whitney 
Insidd(eWhere 

Broken Hear 

16 17 JohnaCecear Mellencamp Check t Out 
17 18 Tiffany, I Saw Him Standing There 
18 20 Scarlet 8 Black, You Don't -Know 
19 21 Jody Watley, Some Kind Of Lover 
20 27 Taylor Dayne Prove Your 

Featuring Chenille, 21 22 Alexander 
22 23 Bruce Springsteen, One Step 

Upeta, 

23 25 Toto, Pamela 
24 26 Whitesnake, Give Me All Your Love 
25 32 Morris 

L.eaeySummer I Wish I Had A Girl 
21 29 Natalie Cole, Pink Cadillac 
28 34 
29 30 Hazel 

Icehouse, 
THey Saye it's Gonna Rain 

30 35 Bryan Ferry, Kiss And Tell (From Bri 
31 31 Heart, I Want You So Bad 
32 33 So, Are You Sure 
33 EX Gloria Estefan 8 Miami Sound Machine, 
34 EX Foreigner, I Don't Want To Live Witho 
35 EX Johnny Hates Jae Shattered Dreams 
EX EX Louis Armstrong, What A Wonderful Wor 
EX EX Dolly Parton and Smokey Robinson, I K 

EX EX Bananarama, Love In The First Degree 
EX EX White Lan, Wait 
EX EX Flesh For Lulu Postcards From Paradi 
EX EX Soagna Call Me 
EX EX Times two, Strange But True, 
EX EX Jermaine Stewart, Say It Again 
EX EX The Alarm Presence Of Love 
EX EX Pet Shop Boys, Always On My Mind 
EX EX Dan Reed Network, Ritual 
EX FX Big Pig, Breakaway 
EX EX Samantha Fox Naughty Girls (Need Lov 
EX EX Suave, My Girl 

A - James ever Die Young 
A - Breathe, To Heaven 
A - Brenda . Starr, I Still Believe 

I r no ' 
' , ^"'tea' 

Miami P.D.: Steve Perun 
1 I George Michael, Father Figure 

2 4 The Jets Make It Real 
3 5 Belinda Carlisle, I Get Weak 
4 7 Michael Jackson, Man In The Mirror 
5 2 Patrick Swayze (Wendy Fraser), 
6 10 Debbie Gibson, Out Of The Blue 
7 3 Rick Astley, Never Gonna Give You Up 
8 8 David Lee Roth, Just Like Paradise 
9 9 LL Cool 1, Going Back To Cali (From 

13 Richard Marx, Endless Summer Nights 
6 Gloria Estefan i Sound Machine, 

12 12 Phil e Said Hello Goodbye 
13 15 The Dea, 

Collins, 
Two Occasions 

14 17 Brenda K. I Still Believe 
IS 11 Billy Ocean Get Outta My Dreams, Get 
16 20 Samantha 

Ocean, 
Naughty Girls (Need Lov 

17 14 Gloria Estefan 8 Miami Sound Machine, 
25 Gloria I Saw Him Standing There 

19 11 Keith Sweat, I Want Her 
20 22 Whitney Houston, Where Do Broken Hear 
21 23 Pebbles, Girlfriend 
22 26 The Cover Girls, Promise Me 
23 16 Debbie Gibson, Foolish Beat 
24 21 INXS, Need You Toniggyht 

Again 
26 19 Eric Carmen, Hungry Eyes (Frm "Dirty 

28 
EX INXS, Devil 

Pump Up The Volume 
29 27 Bangles, Hazy Shade Of Winter 

A30 - Aerosmith Angel 
A - Barduex, When We Kiss 

KZZP 
Phoenix P.D.: Guy Zapoleon y poleon 

t 1 George Michael, Father Figure 
2 2 Michael Jackson, Man In The Mirror 
3 5 The Jets Rocket 2 U 

4 6 LL Cool1, Going Back To Cali (From 
5 3 Patrick Swayze (Wendy Fraser), 
6 4 Pebbles, Girlfriend 
7 10 Jody Watley, Sorne Kind Of Lover 
8 12 Billy Oyycean, Get Outta My Dreams, Get 

l0 
11 

RicknAsttey Never Gonna Give 
There 

Up ll 15 White Houston Where Do Broken Hear 
12 9 Keith Sweat, I Want Her 
13 8 Gloria Estefan 8 Miami Sound Machine, 
14 16 Belinda Carlisle, I Get Weak 
15 18 Morris Day, Fisnet 

17 19 
Cher, 

Gibbsodn, 

Someone 
Of he Blue 

19 22 Gloria Estefan 8 
Tonight 

Machine, 
20 23 INXS Devil Inside 
21 24 The dealer Two Occasions 
22 26 Terence Trent D'Arby, Wishing Well 
23 25 Stacey Q, Don't Make A Fool Of Yourse 
24 28 Samantha Fos Naughty Girls (Need Lov 
25 30 1J. Fad, Supersonic 
26 27 Richard Marx, Endless Summer Nights 
27 29 Prince, Hot Thing 
23 EX The Cover Girls, Promise Me 
29 EX New Order Blue Monday 

A30 - Forei nor, I Don't Want To Live Witho 
A - Rick Together Forever 
A - Barduex When We Kiss 
A - Brenda k. Starr, I Still Believe 

EX EX Alexander O'Neal Featuring Chenille, 
EX EX Brenda Russell Featuring Joe Esposito, 
EX EX Three Man Island, Jack The Lad 
EX EX Orchestral Manoeuvres In The Dark, Dr 
EX EX Taylor Dayne, Prove Your Love 
EX EX Bruce Spnngsteen, One Step Up 

96111C-I FM 
Hartford P.D.: Dave Shakes 

1 1 Keith Sweat, I Want Her 
2 2 

3 3 DavevideLee Roth / Out 
Like Paradise 

5 5 The Jets, 
Jackson, Man In The Mirror 

6 8 Jody Watley Some Kind Of Lover 
7 10 Pebbles, Girlfriend 
8 9 Billy Ocean Get Outta My Dreams, Get 
9 12 INXS Devil Inside 

10 7 Rick Astley, Never Gomm 
Figure 

You Up 

12 16 Whitney Houston, Where Do Broken Hear 
13 17 Taylor payee, Prove 'four Love 
14 II Belinda Carlisle, I Ge'. Weak 
15 15 Gloria :stein !i Miami Sound Machine, 
16 13 Del Leppara Hysteria 
17 20 Tiffany, I Saw Him Standing There 
18 21 Morris Day, Fishnet 
19 22 Terence Trent D'Arby Wishing Well 
20 23 The Dade, Two Occasions 
21 25 Natalie Colo, Pink Cadillac 
22 24 George Hamson, When We Was Fab 
23 19 Richard Man, Endless Summer Nights 
24 28 Scadett & Black You Don't Know 
25 27 John Cougar Mellencomp, Check It Out 
26 29 Jermaine Stewart, Say It Again 
27 30 Brenda Russell Featuring,Jee Esposito, 
28 31 Foreigner, I Don't Want o Live Witho 
29 34 Eria Fachin, Sevin' Myself 
30 33 Suave, My Girl 
31 35 Times Two Strange But True 
32 36 Samantha Fox, Naughty Girls (Need Lov 

A33 Aerosmith, Angel 
34 37 Gloria Estefan k Miami Sound Machine. 

Z _9 
Nlasb5l t ' 

Atlanta P.D.: Bob Case 
1 I Michael Jackson, Man In The Mirror 
2 3 Pebbles, Girlfriend 

3 6 he Jets Rocket 2 U 

4 4 LL Cool J, Going Back To Cali (From 
5 7 Billy Ocean, Get Outta My Dreams, Get 

6 10 Whitney Houston Where Do Broken Hear 
7 2 Keith Sweat, I Want Her 
8 9 Debbie Gibson Out Of The Blue 

9 II Jody Watley, Some Kind Of lover 
10 13 Dimples Tee Jealous Fella's 
II 15 The Deb, two Occasions 
12 8 Morris Day Fishnet 
13 16 Alexander O'Neal Featuring Charnelle, 
14 18 Gloria Estefan 8 Miami Sound Machine, 
15 17 Taylor Dayne, Prove Your Love 

35 38 Paul Carrack, One Good Reason 
36 39 Tale Sewell., Wouldn't You Love To Lo 
37 18 Alexander O'Neal Featuring Cerrelle, 

A38 - Icehouse, Electric Blue 
A39 - Johnny (fates Jazz, Shattered Dreams 

lb 12 Samantha Fox Naughty Girls (Need Lov 

17 21 
World 

Cl Bstt 
Wreckin Cry, Turn Off The 

19 EX George Michael, One More Try 
21 23 Natalie Cole, Pink Cadillac 
21 25 The Fit, Just Paving dun 
n EX Al B. Sure, Night And Day 
23 EX Debbie Gibson, Foolish Beat 

24 Eria Fachin, Sevin' Myself 
A25 - Brenda Russell Featuring Joe Esposito, 
26 26 Merry Clayton, Yes 
A - Brenda K. Starr, I Still Believe 
A - Suave, My Girl 
A - Barduex, When We Kiss 
A - Afro-rican, Give It All You Got 
A - Chico Deearge Rainy Nights 
A - LTrimn Grab It 
A - Rkk Astley, Whenever You Need Somebo 

Seattle 
1 3 Blur 
2 2 Rchard 
3 1 R'ck 

4 4 Michael 
5 6 Debbie 
6 11 Keith 

7 9 Geer 
9 10 Jody 

10 8 The 
11 n Terence 
12 7 Rick 
13 23 Whitney 
14 24 Pebbles, 
15 13 Michael 
16 17 Def 
17 34 Natalie 
19 21 Alexander 
19 21 Tiffany, 
20 20 Louis 
21 26 John 
22 27 Taylor 
23 31 Dan 
24 

3300 Icehouse, 
26 29 Crazy 
27 

EX Searfeit 
29 33 Gloria 

31 32 Blue 
32 35 Toto, 
33 EX Samantha 
34 EX So, 
35 

EX Brenda 
Aerosmith, 

A - Foreigner, 
A - Pet 
A - Paul 
A - Pretty 

EX EX Henry 
EX EX Orchestral 
EX EX Suave, 
EX EX Johnny 
EX EX Merry 

P.D.: Gary rY 
Ocean, Get Outta My Dreams, Get 

Marx Endless Summer Nights 
Astley, Never Gonna Give You Up 

Jackson Man In The Mirror 
Gibsoo, 
Jackson, 

Of The Blue 
Sweat, Sweat, I Want Her 

Devil 
Michael, Figure 

Watley, ome Kind Of Lover 
lets Rocket 2 U Jets, 

D'Arbr, Wishing Well 
Springfield, Rock Of Life 

Houston, Where Do Broken Hear 
Girlfriend 
Bolton, (Sittin' On) The Dock 

Leperd, Hysteria 
Cole Pink Cadillac 

O'Neal 
Standing 

Chenille, 
I Saw Him Standing There 

Armstrong, What A Wonderful Wor 
Cougar MNancamp, Check It Out 

Dayne, Prove Your Love 
ReedryNetwork Ritual 

e Electric BÌ éTell 
(From "Brr 

8's Love Will Find You 

Back, You Don'taKnowat 
Yo 

Estefan 8 Miami Sounnd Machine, 

Mercedess,, I *ant 
Step Up 

UYour Prop 
Pamela 

Fox, Naughty Girls (Need Lov 
Are You Sure 

FeaturingFJoe Esposito, 
I Don't Want o Live Witho 

Shop Boys Always On My Mind 
Camels, One Good Reason 

Poison, Nighttime 
q 

a Lee Summer, I Wish I HadeA'Girl 
Manoeuvres In The Dark, Dr 

My Girl 
Hates Jazz, Shattered Dreams 

Clayton, Yes 

w e B104 
M1AIII M l 

Baltimore P.O.: Brian Thomas 
I 5 Debbie Gibson, Out Of The Blue 

2 1 
Michael 

tJackson, y le Mann In Give You 
Mirror 

4 9 Billy Ocean, Get Outta My Dreams, Get 
5 3 Patrick Swayze (Wendy Fraser), 

6 7 Foreiger, Say You Will 
7 13 Richard Marx, Endless Summer Nights 

8 8 Jody Watley, Some, Kind Of Lover 
9 10 Phil Collins, We Said Hello Goodbye 

10 4 Belinda Carlisle, I Get Weak 
11 II David Lee ust Like Paradise 

12 20 Terence Trent 
Roth, 

O'A Wishing Well e 
13 16 Michael Bout Where Do Broken Hear 
14 18 Michael Bolt on (Sittig' On) The Dock 
15 6 George Michael, Father Figure 
16 25 Samantha Fox, Naughty Girls (Need Lov 
17 27 LL Cool 1, Going Back To Cali (From 
18 EX Cher, I Found Someone 
19 19 Keith 
20 21 INXS, Devil 

Sweat, 
Inside 

nt Her 

21 n TNany, I Saw Him Standing There 
n 24 
n 26 The Jets, 

Girlfriend 
Rocket 2 U 

24 14 Upon, 
oeasons 

Change 

2266 

EX 
Salt- N.Pepaa Push It 

On My Mind 

27 28 Def Leopard, Hysteria 
28 EX Jermaine Stewart, Say It Again 
29 15 INXS,, 

NNpeed 

You Tonight 

A 
29 

Merry Clayton, Yes 
Springfield, Wh - 

A - Aerosmith, Angel 
A The Deale Two Occasions 

EX EX Bruce Springsteen One Step Up 
EX EX Louis Armstrong, What A Wonderful Wor 

/7 t'. L L 
St. Louis P.D.: Dave Robbins 

1 1 Michael Jackson, Man In The Mirror 
2 3 Richard Man Endless Summer Nights 
3 2 Rick Astley, Never Gonna Give You Up 
4 5 Billy Ocean, Get Outta My Dreams, Get 
5 6 Debbyie Gibson, Out Of The Blue 

7 8 INXS, Devil ide 
Father Figure 

8 10 Keith 
neSweat, 

I Want Her 

10 11 Michael Bolton, Sittin' 
Where Do 

The Dock 
Hear 

11 7 Belinda Carlisle, I Get Weak 

13 
14 

9 
Tiffany, 

rick SwayzHim endy 
Standing There 

14 15 George Harnson, When We Was Fab 
15 16 Cher, I Found Someone 
16 21 Pebbles, Girlfriend 
17 

8 
19 

8 Def Leopard, Hy teriámp, 
Check It Out 

19 20 The Jets Rocket 2 U 

20 n Terence Trent D'Arby, Wishing Well 
21 26 Aerosmith, Angel 
22 25 Bruce Spnngsteen, One Step Up 

24 24 Rick pningflell 
Just 

ock Of Life 
25 17 Gloria Este an & Miami Sound Machine, 
26 30 Foreigper, I Don't Want To Live Witho 

A27 - Jody Watley, Some Kind Of Lover 
An - Scariett 8 Black, You Don't Know 
29 EX Icehouse, Electric Blue 

A30 - Natalie Cole, Pink Cadillac 
A - Henry Lee Summer, t Wish I Had A Girl 
A - Gloria Estefan & Miami Sound Machine, 

EX EX Taylor Dayne, Prove Your Love 
EX EX Jermaine Stewart, Say It Again 

fith111/05. 
Orlando P.D.: Brian Philips 

1 1 Michael Jackson Man In The Mirror 
2 2 Keith Sweat, I Want Her 
3 3 Richard Marx, Endless Summer Nights 
4 4 Debbie Gibson, Out Of The Blue 
5 5 INXS Devil Inside 
6 8 Pebbles Girlfriend 
7 9 Billy Ocean, Get Outta My Dreams, Get 
8 10 Aerosmith, Angel 

RADIO 

ALTHOUGH steady growth for a 5 -year- 
old station is not unheard of, it's a rare oc- 
currence in the Boston market, where long- 
time dominance or quick emergence are the 
usual formulas for success. Since WFNX 
Boston was launched five years ago with a 
programming approach that was akin to the 
free -form days of early -'70s FM, the station 
has developed into one of America's leading 
proponents of the alternative rock format. 

WFNX PD /OD Michael Bright remem- 
bers what he found when he first arrived: 
"When I first started here 41/2 years ago, 
our tower broadcast out into the Atlantic 
Ocean, and we'd go right from Bob Marley 
to Sex Pistols to Queen without a break. 
Now we bridge the gap between college ra- 
dio and WBCN [a Boston album rocker] and 
have a strong toehold on the market. It's 
quite a change." 

In the Boston market's fall '87 Arbitron 
ratings, 'FNX can be counted among the top 
four or five stations for its target demo, 
males aged 18-34. According to Bright, in a 
recent WFNX research study of 500 18- to 
34- year -old males conducted in and around 
Boston, the station placed first-ahead of al- 
bum rock rivals WBCN and WAAF and clas- 
sic rockers WZLX and 
WCGY. 

Bright also suggested 
that 'FNX's listenership 
and impact extend well 
beyond any ratings -ser- 
vice figure. "Our listeners 
are more active music 
buyers and clubgoers than those for the ar- 
ea's other rock stations. That's what the lo- 
cal retailers, club owners, and promoters tell 
us, and [that's] why they support us. When 
we put the Sinead O'Connor single into the 
top of our rotation, which was when it was 
still in the 40s or 50s at 'BCN, it was the top - 
selling rock record at large retailers New- 
bury Comics and Tower Records. Moreover, 
we have a very, very strong listenership 
among the area's exceedingly large popula- 
tion of students, and they'll never be regis- 
tered in the ratings." 

Michael Bright 
WFNX Balancemaster 

cial programming. Having come out of a 
John Sebastian [album rock] system and a 
kind of Lee Abrams -hybrid -style format, I 
can appreciate the kinds of freedoms we 
have here that let the programming grow. 
At the same time, I know what kinds of 
things we have to do to be commercially via- 
ble." 

BRIGHT EXPLAINS his programming 
mission by saying, "Our aim musically is to 
present the best possible new and alternative 
music. To be the source for new and alterna- 
tive music we have to cover a lot of musical 
bases in terms of both artists and how we 
choose to utilize each album. For instance, 
there are times when we're playing the same 
album as other stations, but we're rotating 
cuts, playing two or perhaps three different 
cuts at the same time. We don't restrict our- 
selves to working through each single. Nev- 
ertheless, we also need to provide our listen- 
ers with a sense of continuity or consistency. 
That's where we need to carefully consider 
the production values of recordings or the 
amount of catalog music we play." Bright 
uses the word "catalog" instead of "classic" 
because he's talking about classic tracks 

from new music staples 
like Elvis Costello, Joe 
Jackson, and the Ra- 
mones. Bright's current 
mix is about 45% new and 
55% catalog. 

"Improvements in the 
nonmusical offerings 

have been important, too," notes Bright. 
"When I started here, we were about 70% mu- 
sic and 30% other things. I've really cut down 
on the nonmusical elements, focusing almost 
strictly on arts and entertainment. We've 
upped the quality of the reporting and presen- 
tation by developing our own talent, which is 
one of the things we pride ourselves on here." 

Bright can also cite other indicators of 
'FNX's growing popularity. 'FNX was 
named Boston's best radio station last year 
by the influential Boston Magazine, and in 
the yearly Boston Globe readers' poll, 'FNX 
has been voted the top area rock -pop station 
the past two years. 'FNX morning jock Tai 
Stickley knocked WBCN's Charles Laqui- 
dara out of the top spot in the Globe's favor - 
ite-DJ poll for only the second time in a dec- 
ade, and Jeff Turton's "Sunday Jazz 
Brunch" show, one of 'FNX's longest-run- 
ning slots, was voted top jazz program. 

NOW THAT the station is poking its head 
up in the ratings, Bright's goals center 
around continuing the steady growth. "With 
the new antenna we cover a wider region, 
and I'd like to see us [now] attract a stronger 
listenership over suburban Boston. I think 
that establishing ourselves in the market 
would be a victory for music in general -and 
a strong example that the new and alterna- 
tive music format can and will work. It's 
something that we've worked hard on for 
quite a long time, and it's something that lots 
of people around the country are trying to 
make happen." DAVID WYKOFF 

`Our listeners 
are more active' 

'FNX's BIGGEST gains have come in the 
two years since Bright assumed program- 
ming responsibilities. "My first act as PD 
was taking myself off the air. Many people 
around here say that was the best decision 
I've made here," he says laughingly. Anoth- 
er station development that is just starting 
to affect the ratings is 'FNX's new tower, 
which went operational in the fall. Finally, 
after two years of waiting, Bright got an im- 
proved signal that aims inland. 

The 31- year -old Bright's pre-'FNX back- 
ground includes stints at Boston's WEEI 
and WCOZ as well as a tour at Publicast al- 
bum rocker WZZX Detroit. Looking back, 
Bright says, "The one aspect of my back- 
ground that's helped me most here is my ex- 
perience with tightly formatted commercial 
radio. Much of our growth at 'FNX is direct- 
ly attributable to being able to balance the 
best of both worlds, blending a highly eclec- 
tic mix of music with the realities of commer- 
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sound and in DDD 
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op CD- player 
cluding 10 CD's 

Johann Sebastian Bach, Violin Concertos. 
BWV 1043. 1041. 1042. Josef Brezina, Camerata 
Romana, Eugen Duvier 
Wolfgang Amadeus Mozart, Symphonies No. 29. 
22 and 24, Camerata Labacensis, Alexander von 
Pitamic, Alberto Lizzio. Mozart Festival Orchestra 
Ludwig van Beethoven, Famous Piano Sonatas, 
Moonlight Sonata, Pathétique, Waldstein Sonata, 
Dubravka Tomsic Klavier /Piano 

World famous Piano Music Vol. 1, Frederic Chopin. 
Impromptus. Nocturnes. Fantasie. Dubravka 
Tomsic Klavier /Piano 
Wolfgang Amadeus Mozart, Jupiter Symphony. 
Overtures The Magic Flute. The Marriage of Figaro. 
The Abduction from the Seraglio, London Philhar- 
monic Orchestra, Alfred Scholz 
Wolfgang Amadeus Mozart, Piano Concertos No. 9 

and 17, Eflat major KV 271, G major KV 453. Leon- 
hard Hokanson, Klavier /Piano, Camerata Labacen- 
sis Kurt Redel 

Peter I. Tschaikowsky, The Nutcracker. Swan - 

Lake. Ballett-Suiten Ballet Suites. London Festival 

Orchestra. Alberto Lizzio 
Ludwig van Beethoven, Symphony No. 5. Franz ` 

Schubert, Symphony No. B (Unfinished). Radio 
.f 

Symphony Orchestra Ljubljana, Anton Nanut 
Wolfgang Amadeus Mozart, Horn Concertos No. 1. 
and 3. Concerto for Hautboy, Soloists: Joschi 
Fallout, Iva Rogeljic. Camerata Labacensis, Kurt 
Redel 
Antonio Vivaldi Famous' Concertos, I Solisti di 

Zagreb 

VIEW MASTER SERIES 

PILZ presents 
for your 
enjoyment our 
super sales package 

Top CD- Player 
3 Beams laser pickup 
20 programmed selection 
Front -loading 
One touch selection 
Index -search 
Manuel- search 
Skip- selection 
Direct selection 
Repeat playing 
High speed access 

including 10 CD's 
Top Super Sound from 
Vienna Master Series 

Petit I. 
Der Nu$Í"' 

rc§ 

WOi[GAr nMADFUS MO/AHI 

POW EA 
OPIUM/ CLONE 

PROG.PIAV iPP". p .. 

CIG Ir AI SCLJNr, COMPACT CISL' PL.GVEC+ 

Please contact us 
for mail order details PILZ 

COMPACT 
DISC Your address for new 

CD - technology 

PILZ COMPACT 
DISC LTD. 
2062 Business 
Center Drive 
Suite 235 
Irvine, CA 92 715 
Phone 714/4761886 
Telefax: 714- 4762103 
Distributor for the West Coast 
and Texas: 
Precision Sound, Seattle, 
Tel.: (206) 774-6668 
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FOR WEEK ENDING APRIL 2, 1988 

Billboard. HOT DANCE MUSIC.. 
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= TITLE 
3O 

CLUB PLAY 
Compiled from a national sample of dance club playlists. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

0 2 2 6 

* * No.1 * * 
DON'T LOOK ANY FURTHER (REMIX) THE KANE GANG 
CAPITOL V -15359 I. week at No. One 

U 3 3 6 PINK CADILLAC EMI -MANHATTAN V -56084 NATALIE COLE 

O 4 5 6 ROCKET 2 U (REMIX) MCA 23822 THE JETS 

D 5 9 6 PROVE YOUR LOVE (REMIX) ARISTA ADI.9677 TAYLOR DAYNE 

0 6 11 6 BEDROCK (REMIX) MorowN 4603MG GEORGIO 

© 7 13 5 DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC 0.86616 STACEY Q 

7 1 1 8 THINKING OF YOU (REMIX) COLUMBIA 44 07566 EARTH, WIND & FIRE 

® 10 16 5 BREAKAWAY A &M SP -12259 BIG PIG 

0 17 27 5 
BLUE MONDAY /TOUCHED BY THE HAND OF GOD NEW ORDER 
QWEST PROMO /WARNER BROS. 

10 9 14 7 NAUGHTY GIRLS (REMIX) /I SURRENDER JIVE 1084 -1 -JD /RCA SAMANTHA FOX 

11 11 17 7 HOT HOT HOT (REMIX) ELEKTRA 0 -66783 THE CURE 

12 23 29 3 ADVENTURE COLUMBIA 44 07471 ELEANOR 

13 14 21 6 CALL ME (REMIX) EPIC 4907573/E.P.A. SPAGNA 

14 22 31 3 ALWAYS ON MY MIND EMI -MANHATTAN V -56089 PET SHOP BOYS 

15 13 19 6 FATHER FIGURE COLUMBIA 44 07547 GEORGE MICHAEL 

IÓ 27 45 3 BEHIND THE WHEEL SIRE PROMO /WARNER BROS. DEPECHE MODE 

17 8 10 7 PARTY PEOPLE IDLERS WAR -015 /WARLOCK ROYAL HOUSE 

1$ 21 30 4 STAND UP VIRGIN 0 -96732 HINDSIGHT 

19 35 - 2 LIKE A CHILD 4TH & PAW,' 458 /ISLAND NOEL 0 29 38 3 NIGHTIME (REMIX) VIRGIN 0 -96710 PRETTY POISON 

21 16 23 6 DONT STOP ME NOW DREAM MMD004 FOR BEAUTY'S SAKE 

22 24 33 5 PLAYTHING (REMIX) COLUMBIA 44 07560 REBBIE JACKSON 

O 31 38 3 TIGHTEN 
CRIMINAL 

UP 
CR -12 022 

(I JUST CAN'T STOP DANCIN'ALLY JUMP JR. /THE CRIMINAL ELEMENT 

24 28 34 4 DREAMIN' OF LOVE LMR 4001 STEVIE B 

CI 34 - 2 JACK THE LAD MAXIE MUSIC 4V9 43220 /CHRYSALIS 3 MAN ISLAND 

26 12 15 7 FISHNET WARNER BROS. 0-20778 MORRIS DAY 

Y] 41 - 2 KISS AND TELL REPRISE 0- 20841 /WARNER BROS. BRYAN FERRY 

2$ NEW 1 INSTINCTUAL RCA 7605 -1 -RD IMAGINATION 

® 37 42 3 LOVE DON'T LIVE HERE NO MORE JUMP STREET J5-1014 BASEMENT BOYS 

30 NEW 1 LOVE IN THE FIRST DEGREE LONDON 886 262.1 POLYGRAM BANANARAMA 

31 NEW . 1 BANGO (TO THE BATMOBILE) THE TODD TERRY PROJECT 
FRESH FRE- 80117 /SLEEPING BAG 

32 36 39 4 MACHINE DOG BROTHERS 003 KONK 

0 50 - 2 I FEEL IT POPULAR POP 6 SUZIE AND THE CUBANS 

® 42 2 LOVIN' ON NEXT TO NOTHIN' (REMIX) GLADYS KNIGHT & THE PIPS 
MCA 23804 

35 39 43 3 NEVERMORE JCI & ASSOCIATED LABELS JC0-9006 /JCI +1 

36 38 41 4 LOVE KILLS /BOYS IN FURS CAPITOL v -15354 HANOVER FIST 0 46 50 3 SHE'S FINE VIRGIN 0 -96733 VELORE & DOUBLE -0 

® NEW I TAKE IT WHILE IT'S HOT NEXT PLATEAU NP -50072 SWEET SENSATION 

39 20 4 11 MOVE THE CROWD /PAID IN FULL (REMIX) ERIC B. & RAKIM 
4TH & ErWAY 456 /ISLAND 

1 48 - 2 LET'S GET BUSY TRAX TX159 CURTIS MCCLAINE & ON THE HOUSE 

41 NEW 1 
GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 
JIVE JDI -9679 / ARISTA 

42 NEW 1 SPEED OF LIGHT A &M SP -12268 REIMY 

43 47 49 3 BURNING RAIN CHRYSALIS PROMO CRAZY HOUSE 

44 26 22 10 MANDINKA (REMIX) CHRYSALIS PROMO SINEAD O'CONNOR 

45 18 8 10 WISHING WELL (REMIX) COLUMBIA 44 07543 TERENCE TRENT D'ARBY 

46 49 - 2 SALVATION! GIANT GRI.6011.1 HOOD 0 NEW 1 
EXPRESSWAY TO YOUR HEART (REMIX) THE BREAKFAST CLUB 
MCA 23833 

48 44 46 3 WHICH WAY 4TH & B'WAY 455 /ISLAND THE TRIAD SOCIETY 

49 NEW 1 WHERE DID YOUR LOVE GO? BASEMENT BM -0071 E'LEESA 

50 25 25 7 IMAGINATION TSR 857 LADY D 

N 

Obased 

it 
W 
CC 

CO 

Titles with future 
chart potential, 

on club play 
this week. 

1. DIVINE EMOTIONS NARADA REPRISE 

2. STRANGE BUT TRUE TIMES TWO REPRISE 

3. CAN'T LOVE YOU TONIGHT GWEN GUTHRIE WARNER BROS. 

©Copyright 1988, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store sales reports. ARTIST 
LABEL & NUMBER, DISTRIBUTING LABEL 

ED 3 4 7 

* *No.1 ** 
FATHER FIGURE GEORGE MICHAEL 
COLUMBIA 44 07547 1 week at No. One 

2 2 1 10 GIRLFRIEND MCA 23794 PEBBLES 

0 4 7 6 THINKING OF YOU (REMIX) COLUMBIA 44 07566 EARTH, WIND & FIRE 

® 6 13 6 ROCKET 2 U (REMIX) MCA 23822 THE JETS 0 5 6 8 OUT OF THE BLUE (REMIX) ATLANTIC 0 -86621 DEBBIE GIBSON 

© 8 9 6 DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC 0.86616 STACEY Q 

7 1 3 11 PERFECT LOVER ATLANTIC 0 -86619 COMPANY B 

® 9 10 7 FISHNET WARNER BROS. 0.20778 MORRIS DAY 

O 11 15 7 NAUGHTY GIRLS (REMIX) /I SURRENDER JIVE 1084.1 -JD /RCA SAMANTHA FOX 0 15 27 4 NIGHTIME (REMIX) VIRGIN 0 -96710 PRETTY POISON 

11 14 16 8 WISHING WELL (REMIX) COLUMBIA 44 07543 TERENCE TRENT D'ARBY 

12 7 5 9 I WANT TO BE YOUR PROPERTY MCA 23817 BLUE MERCEDES 

13 13 14 9 SAVIN' MYSELF CRITIQUE 0- 96724 /ATLANTIC ERIA FACHIN 

l4 17 26 5 PINK CADILLAC EMI -MANHATTAN V.56084 NATALIE COLE 

15 10 2 21 TRAMP /PUSH IT NEXT PLATEAU NP 50063 SALT -N -PEPA 

ió 19 23 5 DREAMIN' OF LOVE LMR 4001 STEVIE B 0 23 34 4 PROVE YOUR LOVE (REMIX) ARISTA ADI.9677 TAYLOR DAYNE 

1$ 25 36 3 JUST A MIRAGE (REMIX) CHRYSALIS 4V9 43223 JELLYBEAN 

19 22 20 6 GOING BACK TO CALI /JACK THE RIPPER DEE JAM 44 07563 /COLUMBIA L.L. COOL J 

20 12 8 16 MAGIC CARPET RIDE SYNTHICIDE 71302 -0 BARDEUX 

21 21 28 5 HYPNOTIZE (REMIX) MERCURY 870169.1 /POLYGRAM TASTE -T -LIPS 

® 29 38 5 CALL ME (REMIX) EPIC 4907573/E.R.A. SPAGNA 

23 16 12 11 TEARS MAY FALL ToMMY Boy TB -907 TKA 

24 27 44 3 BEDROCK (REMIX) Motown 4603MG GEORGIO 

25 26 41 4 STAND UP VIRGIN 0 -96732 HINDSIGHT 0 49 - 2 LIKE A CHILD 4TH & B'WAY 458 /ISLAND NOEL 0 34 - 2 BREAKAWAY A &M SP.12259 BIG PIG 

2$ 36 42 3 DA'BUTT EMI -MANHATTAN V -56083 E.U. 

29 24 22 7 PARTY PEOPLE IDLERS WAR-015/WARLOCK ROYAL HOUSE 

30 18 17 20 I WANT HER VINTERTAINMENT 80- 66788 /ELEKTRA KEITH SWEAT 

3L 40 - 2 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 
JIVE JDI- 9679 / ARISTA 

32 20 11 13 SOME KIND OF LOVER (REMIX) MCA 23816 JODY WATLEY 

0 38 45 4 MAN IN THE MIRROR EPIC 4907510 /E.PA. MICHAEL JACKSON 

34 30 21 26 PUMP UP THE VOLUME 4TH & B'WAY 452/ISLAND M /A /R /R /S 

35 46 50 3 
MLOVIN 

ON NEXT TO NOTHIN GLADYS KNIGHT & THE PIPS 
CA 23804 

36 31 25 7 MOVE THE CROWD /PAID IN FULL (REMIX) ERIC B. & RAKIM 
4TH & B'WAY 456 /ISLAND 

37 32 33 6 DEVIL INSIDE ATLANTIC 0.86622 INXS 

3$ 39 - 2 NITE AND DAY WARNER BROS. 0-20782 AL B. SURE! 

39 35 46 4 BOUNCE BACK SPINN SP .2952 FIRE ON BLONDE 0 45 - 2 NO USE TO BORROW 23 WEST 0- 86644 /ATLANTIC BLUE MODERNE 

41 28 19 20 NEVER GONNA GIVE YOU UP (REMIX) RCA 6784 -1 -RD RICK ASTLEY 0 NEW 1 ALWAYS ON MY MIND EMI -MANHATTAN V -56089 PET SHOP BOYS 

® NEW P 1 TAKE IT WHILE IT'S HOT NEXT PLATEAU NP -50072 SWEET SENSATION 

® NEW I 1 DON'T LOOK ANY FURTHER CAPITOL V -15359 THE KANE GANG 

45 43 43 3 HOT HOT HOT (REMIX) ELEKTRA 0 -66783 THE CURE 

4ó NEW 1 DON'T STOP ME NOW DREAM MMDOO4 FOR BEAUTY'S SAKE 

47 37 40 6 MIRACLES EXPLODE CRIMINAL CR12 -019 TINA B. 

48 50 48 8 RUN TO ME (REMIX) MERCURY 870 033-1/POLYGRAM ANGELA WINBUSH 

49 48 35 6 LEAVE IT ALL BEHIND CurrING CR -216 TOLGA 

® NEW 1 BANGO (TO THE BATMOBILE) THE TODD TERRY PROJECT 
FRESH FRE-80117 /SLEEPING BAG 
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Titles with future 
chart potential, 
based on sales 
reported this week. 

1. EVERYTHING WILL B -FINE LISA LISA & CULT JAM COLUMBIA 

2. I'M OVER YOU SEQUEL CAPITOL 

3. SPEED OF LIGHT REIMY A &M 

4. LOVE DON'T LIVE HERE NO MORE BASEMENT BOYS JUMP STREET 

5. INSTINCTUAL IMAGINATION RCA 

OTitles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. RIAA certification for sales of 2 million units. Records listed under Club Play are 12 -inch 

unless indicated otherwise. 
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Competition Ups Rap Creativity On New Releases 
NO HALF STEPPIN': Not to be- 
labor a point, but rap music contin- 
ues to excite and entertain. The 
form is responsible for some of our 
most interesting and adventurous 
productions of late. Dipping occa- 
sionally into the classic rhythms of 
old, the market has become more 
and more competitive as artists 
find that average offerings just 
don't cut it anymore. When a song 
like "Paid In Full" reaches the top 
three of our Club Play chart, gar- 
nering support in a variety of mar- 
kets, it leaves us gratified. 

The hottest 12- inches to come 
our way this week are (as if you 
hadn't guessed) from the rap are- 
na. Doug E. Fresh & the Get Fresh 
Crew give it all they've got after a 
long absence with a deadly double - 
sided hit package. "Keep Risin' To 
The Top" (Reality, c/o Danya, 415- 
947 -1622) serves its sensuous bass 
line (reminiscent of the Mary Jane 
Girls' "All Night Long ") and drum 
track nicely, while "Guess? Who ?" 
kicks at a wild tempo ... "You Got 
To Chill" (Fresh, 212 -724 -1440) 
from EPMD will be a welcome 
item for those who were patiently 
waiting for Zapp's "More Bounce 
To The Ounce" to be used as the 
base for a rap ... Produced by 
Prince Paul from Stetsasonic, 
"Plug Tunin' " (Tommy Boy, 212- 
722 -2211) from De La Soul will 
knock you for a loop. Quirky pro- 
duction and rhythmic backing 
choice are rather unconventional, 
but it truly works. The flip, "Free- 
dom Of Speak," is more standard 
fare, borrowing a weathered 
James Brown beat. The only twist 
here is that the impressive deliv- 
ery is also accented by original 
production and scratching. 

BEATS & PIECES: Haven't you 
heard? It has been rumored that 
talented singer /songwriter /key- 
boardist Patrice Rushen is leaving 
the Arista label after recording 
only one album for it, titled 
"Watch Out." Rushen was with 
Elektra prior to her brief tenure 
with Arista scoring with such hits 
as the classic "Forget Me Nots." 
Rushen's most recent effort did 
not perform as well, spawning 
only one r &b top 10 hit, the title 
track. The question of artistic free- 
dom was apparently the primary 
conflict between artist and label 
... Coming from Capitol is the de- 
but of 12- year -old Tracy Spencer; 
the upcoming single "Symptoms 
Of True Love" was remixed by Da- 
vid Todd ... Arthur Baker has 
signed with Breakout /A &M U.K. 
for his long- awaited solo project 
... Former Miss America Vanessa 
Williams will make her solo debut 
on Wing /PolyGram with the al- 
bum "The Right Stuff" ... Mi- 
chael Jackson's "Bad" album 
track "Speed Demon" is being re- 
mixed and readied by Omar San- 
tana ... Salt -N- Pepa's single 
"Push It" is nearing gold certifica- 
tion- without ever reaching the 
top 10 on either the pop or r &b sin- 
gles chart -ooh baby, baby . . . 

Wee Papa Girls, female rappers 
who have been causing a stir in the 
U.K., will be debuting stateside on 
Jive with a Teddy Riley- produced 
track ... Vendetta Records, the 
new A &M- distributed dance label 
headed by Larry Yasgar, can be 
contacted at 212 -758 -6464 ... Next 
Plateau is gearing up for forth- 
coming product by Taana Gardner 
(! ?!) and Kelly Charles ... A new 
Book Of Love album is due on 

Sire, produced by Flood (Erasure, 
Cabaret Voltaire) ... Producer Ric 
Wake (Taylor Dayne) has been in 
demand; scheduled collaboration: 
Dead Or Alive . .. The busy Stock, 
Aitken & Waterman are in the stu- 
dio completing the debut album for 
Kylie Minogue. Her smash U.K. 
single, "I Should Be So Lucky," 

DANCE 

by Bill Coleman 

will be released here on Geffen im- 
minently. SAW also handled pro- 
duction for the title track to the 
forthcoming film "Fruit Machine" 
(from the producers of "A Letter 
To Brezhnev "), recorded by Paul 
Lekakis, as well as "Better Than 
This" from Lisa Fabian, who hit 
last year with Rick Astley under 
the working title of Rick & Lisa 
... Video pool Telegenics has com- 
pleted two new 12 -inch video re- 
mixes, for Stacey Q's "Don't Make 
A Fool Of Yourself" and Debbie 
Gibson's "Out Of The Blue." For 
information, call 212 -227 -5966 ... 
Sole Survivor: Video buffs should 
also check out the fabulous rere- 
lease on both vinyl (Rhino, 212 -828- 
1980) and video (VH -1) of Nancy 
Sinatra's "These Boots Are Made 
For Walking" (see The Eye, Bill- 
board, March 26). Not to be 

missed. 

NEW: Astley's second single, 
"Together Forever" (RCA), finds 
the golden- throated vocalist bath- 
ing in a lush dance production; 
spirited "house mix" is recom- 
mended. Those awaiting the do- 
mestic release of Astley's U.K. hit 
"My Arms Keep Missing You" will 
apparently have to wait until his 
next album before it appears here. 
Those not that patient can find the 
catchy club number as the flip to 
the import "When I Fall In Love" 
... Following closely in an SAW - 
style is the appealing Europop 
item "A Little Love (What's Going 
On)" (Next Plateau, 212 -541 -7640) 
from Ceejay ... Anthony & the 
Camp return with "Suspense" 
(Jellybean /Warner Bros.), a down - 
tempo number for radio. Its flip, 
"Open (Up Your Heart)," co -pro- 
duced with Blaze, is the pick for 
clubs ... Also in the danceable r &b 
mode is Magic Lady's "Betcha 
Can't Lose (With My Love)" (Mo- 
town) and Keith Rogers' "Tomor- 
row" (Easy Street, 212 -254- 7979). 

REV IT UP: Quality hi -NRG re- 
leases for the week include 
"Xstacy" (Night Wave, 818 -889- 
9022) by Mickey's Crew; Mitch & 
Melanie's "Coming For Your 
Love" (Oak Lawn, 214 -520 -2855) in 
four mixes; the propulsive "You 
Can Be The One" (Static, 714 -798- 
5993) by Jon Holland; and the lat- 
est from the Megatone label (415- 
621- 7475), Jo- Carol's "You Turn 

Me On" and Jackson Moore's 
"One Look," both enhanced in "ul- 
timixes" by Les Massengale and 
Bradley Hinkle. 

Recommended Latin hip -hop of- 
ferings for the week include Tori 
& the Pack's "Be Your Lover" (Co- 
vert, 516 -759 -4290); "I Need You" 
(Atlantic) by G.T.; "Together And 
Forever" (E.P., 212 -823 -5709); Cyn- 
thia's "Change On Me" (Mic Mac, 
212 -832 -0292); and the X -rated "Fly 
Tetas" (Bassment, 201 -963 -1560) 
by Jose Chinga. 

Additional rap tracks of interest 
include the tough track "On Fire" 
(Delicious Vinyl, c/o Danya) from 
Tone -Loc, which, along with its 
flip, "I Got It Goin'," lifts from old 
Rufus and Tom Browne ... For 
their instrumentals, try the 
newest releases from J.D. Ranks 
10 and Tick Tock on Straight Up 
Records (305 -756- 7160). 

TOUCH That DIAL! 
Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

Call our Hotline at (800) 223 -7524. 
and tell Jeff you want to see some 
Action! 

DANCE /DISCO 12' 
(WHOLESALE FOR STORES) 

U.S.A. MAJOR & INDEPENDENT LABELS 
AND SELECTED IMPORTS 

We have a complete selection of 
all US major & independent label 
12" and selected imports 
Call us at our new 800 number 

LATEST 12" RELEASES 

Reach -Modem Rocketry Don't You -Fascination 
From The Giddy Up-3 D Black Inc. Mix -BlackJack 
Give It Here -Live Hit The Deck -Box Trouble 

Tomorrow-Keith Rodgers Hot Traxx- Ultimate JB JR. 

Stop The Violence -Jam Massive Pump Up- Bassfix 

A Day In The Life-Black Riot Change On Me- Cynthia 

Beat Goes On -Break Boys Suspicious Minds -Bobby 0 
Hey You -Divine Double Jackm Má- Mirage 
Hooked-Spyder D I Feel It-Suzie + The Cubans 
Feel The Music -Howard Sanders Family-Situations 
Bounce Your Body -Reese + Santonio You're The One -Tapps 
Let's Days- Keynotes (remit) You To Blame -Sylve 
You Gots To Chill-EPMD Baila Baita- Remixes-Click 
Be Your Lover -Toni + Pack 

Honey Bee-C. McKinon 
Fly Tetas -lose Chinga 

Crank It Up- Thomas á Shubert 
Dancing On The Island -Liz Lau- 
sanne 
Jump To The Music -Lilac 

Nat41 laboK. 
SendYou- 
cessette5 x t- 

CALL OUR TOLL FREE 
800 NUMBER 

(OUTSIDE NEW YORK STATE) 

800 -992 -9011 
CALL NOW FOR LATEST 12" 

RELEASE INFORMATION 

CALL FOR OUR NEW 
FREE CATALOG 

Listing All New Records & 

All Titles We Stock 
including over 800 

DANCE /DISCO 
CLASSICS 

UNIQUE RECORD DIST. 
110 DENTON AVE. NEW HYDE PK., N.Y. 11040 
Phone (516) 294 -5900 (01) FAX (516) 741-3584 

Disco, Rock IL Oldie Books. 
Over 2,500 titles in each book, indexed in 
3 sections by BPM, Song Title & Artist. 

What makes a disc jockey stand out from the crowd? 
Mixing Skill Music Awareness Good Timing 

Join the thousands of DJ's who subscribe to the world's leading beats -per -minute music 
programming resource. The definitive guide to dance music, past, present and future 
Find out why we are the IBM* of BPM. Call toll free for more information 1 -800- 
255 -5284. In NYS 518 -371 -5959. 

TOM LEWIS' Established 1977 

Disco Beats 
Box 500 D - Ballston Spa, NY 12020 

'IBM is a registered trademark of 
International Business Machines. 
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ROCKAMERICA AND ELEKTRA RECORDS 
PRESENTS 

),\\E CcKE 

NGE 
VIDEO PREVIEW PARTIES AT THE FOLLOWING CLUBS 

PULSATIONS GLENN MILLS, PA 2001 CLUB PENSACOLA Fl CLUB COCONUTS CLEVELAND, OH DOC & EDDY'S OMAHA NF 

FX1100 CHICAGO, IL GLASS MENAGERIE COVINGTON, KY MASSIMO'S AUSTIN, TX TOAD'S NEW HAVEN, CT CHARLIE'S 
CHARLES, MO CHEATERS INDIANAPOI IS BURGUNDY'S CINCINNATI, OH CLUB ZADAR NEW HOPF PA FIRE AND ICE MIA',' 
FL JAGGER'S MILFORD, MI PANAMA RED'S DENVER, CO REVOLVER WEST HOLLYWOOD, CA 1470 WEST DAYTON, OH LAST 

CALL NORFOLK, VA LP'S DANCE CLUB ALBANY, NY TIJUANA TILL'S SAN DIEGO, CA TROPICANA CLUB NEWPORT R' AXIS 
BOSTON, MA DAS KLUB SAN FRANCISCO, CA IMPULSE BALTIMORE MD KICKS II LITHONIA, GA MACKENZIE'S EAST 

BRIDGEPORT, CT THE MASQUERADE CLUB f FRADENTON, FL PARADE DISCO NEW ORLEANS, LA REVIVAL PHILADEIPH :. -. 

ROCKWAVE SAN ANTONIO, TX NUMBERS 'USTON, TX WAVE WAIKIKI HONOLULU LE CAGE MILWAUKEE, WI MALIBU 
LIDO BEACH, CA CLUB SPARX DALLAS, TX PEGASUS PITTSBURGH, PA 9:10 CLUB `.WASHINGTON, DC LONDON'S KANSAS CITY, 

MO CHUCK LANDIS' COUNTRY CLUB RESEDA, LA MAX DALE'S MT VERNON, WA 

VIDEO PROMOTIONS FOR CLUBS, BARS 
RESTAURANTS i RETAIL STORES 

ROCKAMERICA 
27 EAST 21 ST. NEW TORN, N.11.10010 (212) 473-5791 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL 

1 I 25 

* * No.1 * * 
DIANE SCHUUR - COUNT BASIE GRP 1039 (CD) 21 weeks at No. One 

DIANE SCHUUR - COUNT BASIE 

2 2 21 
JOE WILLIAMS VERVE 833 236 -1 /POLYGRAM (CD) 

EVERY NIGHT 

3 3 27 WYNTON MARSALIS COLUMBIA FC 40461 (CD) 

STANDARD TIME 

4 4 21 BRANFORD MARSALIS COLUMBIA FC 40711 (CD) 

RENAISSANCE 0 6 9 
BILL WATROUS SOUNDWINGS SW 2104 (CD) 

REFLECTIONS 

6 7 7 MIKE METHENY MCA /IMPULSE 42023/MCA (CD) 

KALEIDOSCOPE 

7 5 19 
HENRY BUTLER MCA /IMPULSE 2- 8023 /MCA (CD) 

THE VILLAGE 

® 9 7 HENRY JOHNSON MCA /IMPULSE 42089/MCA (CD) 

FUTURE EXCURSIONS 

9 8 19 GERRY MULLIGAN PROJAZZ CDP- 703 / INTERSOUND (CD) 

SYMPHONIC DREAMS 

Cl 10 3 
DAVID GRISMAN ZEBRA ACOUSTIC 42108 /MCA (CD) 

SVINGIN' WITH SVEND 

I I 14 3 
LENI STERN PASSPORT JAZZ PJ 88035/JEM (CD) 

THE NEXT DAY 

12 NEW GENE HARRIS CONCORD JAll CJ 337 /CONCORD (CD) 

TRIBUTE TO COUNT BASIE 

Cl NEW MIKE LAWRENCE OPTIMISM OP 3104 (CD) 

NIGHTWIND 

14 13 25 SARAH VAUGHAN CBS MASTERWORKS FM 42519 (co) 
BRAZILIAN ROMANCE 

15 11 45 
MICHAEL BRECKER MCA /IMPULSE 5980 /MCA (CD) 

MICHAEL BRECKER 

TOP CONTEMPORARY JAZZ ALBUMSTM 

O1 21 

* * No.1 * * 
DIANNE REEVES BLUE NOTE BLJ 46906 (CD) 9 weeks at No. One 

DIANNE REEVES 

2 2 15 
THE MANHATTAN TRANSFER ATLANTIC 818031 (CD) 

BRASIL 0 9 5 KIRK WHALUM COLUMBIA FC 40812 (CD) 

AND YOU KNOW THAT! 

4 4 23 
STEVE KINDLER & TEJA BELL GLOBAL PACIFIC OW 40719 /COLUMBIA (CD) 

DOLPHIN SMILES 

5 3 31 HIROSHIMA EPIC FE 40679/E.P.A. (CD) 

GO © 6 7 GEORGE HOWARD TBA 233 /PALO ALTO (CD) 

THE VERY BEST OF GEORGE HOWARD 

7 5 33 
PAT METHENY GROUP GEFFEN GHS 24145 (CD) 

STILL LIFE (TALKING) 

® 10 7 DAN SIEGEL CBS ASSOCIATED BFZ 44026/E.PA. (CD) 

NORTHERN NIGHTS 

O14 7 BASIA EPIC BFE 40767/E.P.A. (CD) 

TIME AND TIDE 

10 7 11 
GERALD ALBRIGHT ATLANTIC 818131 (CD) 

JUST BETWEEN US 

11 13 11 
DAVID LANZ & PAUL SPEER NARADA EQUINOX 63001 /MCA (CD) 

NATURAL STATES 

12 8 21 
LEE RITENOUR GRP GR 1042 (CD) 

PORTRAIT 

13 12 57 
KENNY G. A2 ARISTA AL8 8427 (CD) 

DUOTONES 

14 16 7 MICHAEL PEDICIN JR. OPTIMISM OP 3106 (CD) 

CITY SONG 0 22 3 
VARIOUS ARTISTS WINDHAM HILL WH 1065 (CD) 

WINDHAM HILL SAMPLER '88 

16 20 5 
SAMOA PROJAZZ COJ 645 /INTERSOUND (CD) 

NO BAND IS AN ISLAND 

17 21 33 
TIM HEINTZ TBA 228 /PALO ALTO (CD) 

QUIET TIME 

IH NEW HERBIE MANN RBI 401 /MOSS MUSIC (CD) 

JASIL BRAZZ 

19 11 29 SPYRO GYRA MCA 42046 (CD) 

STORIES WITHOUT WORDS 

Cl 23 5 
TOM GRANT GAIA 13- 9002 /POLYGRAM (CD) 

NIGHT CHARADE 

ZI IN 0,,, GAMALON AMHERST AMH 3318 (CD) 

GAMALON 

22 15 37 
GEORGE BENSON /EARL KLUGH WARNER BROS. 25580 (CD) 

COLLABORATION 0 NEW VARIOUS ARTISTS GRP GR -2 -1650 (CD) 

GRP SUPER LIVE 

24 19 11 
MILES DAVIS /MARCUS MILLER WARNER BROS. 25655.1 (CD) 

MUSIC FROM SIESTA 

25 18 17 
TOM SCOTT GRP GR -1044 (CD) 

STREAMLINES 

oAlbums with he greatest sales gains during the last two weeks. (CD) Compact disk available. 
Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification 

for sales of 1 million units. 

by Peter Keepnews 

EVERYBODY KNOWS that jazz is an iffy proposition 
at commercial radio. And everybody knows that New 
York -despite its status as the acknowledged, if unoffi- 
cial, jazz capital of the world -hasn't had a commercial 
jazz station to call its own for many years. 

But what a lot of people don't realize is that New 
York has something very close to a full -time commercial 
jazz station -on the AM band, no less. And that station 
has a very familiar set of call letters: WNEW. 

WNEW -AM's evolution into a mostly jazz outlet has 
been so gradual that a lot of people may not have no- 
ticed. But the fact is that the station now devotes almost 
half its programming time to jazz -some of it live -and 
its on -air staff includes two of the most durable jazz 
jocks in the business, AI "Jazzbeaux" Collins and Les 
Davis, who between them have three -quarters of a cen- 
tury of radio experience. 

Of course, WNEW has long been known for playing 
that mixture of mainstream, mostly big -band jazz and 
vintage pop that is sometimes euphemistically (and, in 
our opinion, rather arrogantly) referred to as "good mu- 
sic." But the station has been taking on more of a hard - 
core jazz (and even fusion) sound, at least during certain 
hours, ever since Davis moved his eclectic show there in 
May 1986. Collins, who first sat behind a WNEW mike in 
1950, returned for his third tour of duty in January 1987. 

Until recently, Davis held down the night shift, where 

he frequently presented live remotes from some of the 
city's leading jazz nightclubs, and Collins handled over- 
nights. As a result of a recent schedule change, Davis is 
now on from 2 to 6 p.m., with Meryl Kubrick sitting in 
his old slot (and playing jazz). Collins still occupies his 
"Purple Grotto" -where musicians frequently drop by 
for spontaneous studio jam sessions -after midnight 
three nights a week; Bill Quinn takes over that slot 
(and plays jazz) on Thursdays and Fridays, and Collins 
now also does a Saturday morning show. (WNEW is 
known to be for sale and is likely to change hands soon. 
All indications, however, are that the current format will 
be retained no matter whom the new owner is.) 

"When I first came to the station, it lost a percentage 
of listeners," Davis admits. "But we've been attracting 

One New York radio station 
helps the AM band to swing 

some younger people, mixed in with the traditional 
WNEW listeners, ever since." 

Both Davis and Collins choose their own music. "One 
of the conditions under which I came back [to WNEW] 
was that I have total freedom to play what I want to 
play," Collins says. "When I play what I like, it makes 
me happy, and when I'm happy, I do a better show. 
That's the way I am." 

Neither Davis, who has been known to put a heavy 
emphasis on fusion, nor Collins, whose tastes lean to- 
ward the novel and the offbeat, could be accused of be- 
ing an acoustic jazz absolutist. "I've never been a pur- 
ist," Davis admits, "because I can't afford it. I need to 
play music that will appeal to a broad range of people, 
and the sound of electric instruments is a familiar one to 
people who grew up with it." 

by Bob Darden 

This is the second half of an interview with Sandi Pat- 
ti, Billboard's No. I inspirational artist. The four - 
time Grammy winner has sold 3.5 million units -all 
in the strongly evangelical praise- and -worship -music 
genre. She's currently on tour with Billy Crockett in 
support of her latest Word Records release, "Make His 
Praise Glorious." 

ONE OF THE MOST INTRIGUING aspects of Sandi 
Patti's continued success is her uncompromising lyric 
stance. Every song is either straightforward praise and 
worship or features overtly evangelical lyrics. 

"The crossover concept was never a consideration of 
mine," she says. "Performing on The Johnny Carson 
Show,' they were kind enough to say, 'Just do what you 
do.' I've never had to compromise. I've always said I'll 
go where the Lord leads me. My goal is to honor him. 

"I also want to say that I am what I am on stage. I'm 
not a character. I don't play a role when I go carpooling 
or change a couple dozen diapers a day. These are not 
just lyrics I'm singing, but a life style I've chosen. And 
even with that attitude, without altering my message, 
doors have continued to open. And for that, I'm amazed 
and thankful. 

"Now, I realize there are those who disagree with 
some of the network shows I've done and some of the 
places I've played. But it is not like I can say, 'I'm sorry, 
but I can't take this opportunity to share Jesus Christ 
with you.' " 

A &M Records, which distributes Word in the main- 
stream marketplace, has jumped behind "Make His 
Praise Glorious" and the single "In Heaven's Eyes." 
There's even talk of a video. But then, a figure like 3.5 
million units sold tends to get a record company's atten- 
tion in a hurry. 

"Make His Praise Glorious" is Patti's first album in 
two years. (Of course, part of the delay may have been 
due to the arrival of twins Jennifer and Jonathon Nov. 
30.) The album contains a good mixture of material. 

"We've always listened to a lot of songs," she says, 
"and my parents never played us just one musical style. 
So when I started my performing and recording career, 
I decided to incorporate that variety -for myself, if no 
one else. 

"Back then, the music -industry types kept telling me, 
'You've got to define yourself; you've got to stick to a 
certain style.' But I look at it like actors playing differ- 
ent roles. With someone like Laurence Olivier, the dif- 
ferent styles are the style. Now, of course, audiences 
are very accepting, and that makes the albums and con- 
certs more interesting, instead of doing the same old 
'thunder' song after song." 

Longtime producer Greg Nelson, husband /manager 
John Helvering, and Patti begin screening material for 
her albums months in advance of the first studio date. 
She says Nelson listens to an average of 500 -600 songs 
before passing down 200 -300 of them to her. In narrow- 
ing the field to 40 or 50, certain themes begin to emerge 

Sandi Patti takes her No. 1 

success where she finds it 
lyrically. 

"It's at that time that we are really drawn to songs 
that reflect where we are at that time, too," she says. "A 
particular thread or theme begins to develop through 
this collection of songs." 

"Make His Praise Glorious" has a good mix of famous 
(Gary McSpadden, Billy Smiley, Chris Christian, Dick 
& Melodie Tunney, Steven Curtis Chapman, Phill Mc- 
Hugh, and Nelson), and not- so-famous (Bill & Robin 
Wolaver, Eddie Carswell, Oliver Wells, Steve Wenger, 
and Jack Hayford) writers. She says this is intentional. 

"I like to hear a song before I know who wrote it," she 
says. "If I see a song with a Gloria Gaither lyric, I im- 
mediately think, 'Oh, it's going to be great.' And some- 
times that gives you high expectations and makes you 
blind to something really good. 

"The title cut of this album is by a couple of Baylor 
Univ. graduate students, the Wolavers. We [Nelson, 
Helvering, and Patti] heard the cassette late one night 
and looked at each other and knew we were going to re- 
cord it. I think songs like this are an inspiration to strug- 
gling songwriters everywhere. I know it is an inspira- 
tion to me!" 
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LACK 

Picture Perfect. Actress /singer Lonette McKee recently recorded the Jerome 
Kern tune The Folks Who Live On The Hill" for the soundtrack to "The Chair," 
a comedy financed by Angelika Films. 

`Video Music Box' Program Rocks 
N. Y.'s Channel 31 Puts On The Hits 

BY NELSON GEORGE 

NEW YORK One of the most im- 
portant music video broadcasts on 
the East Coast makes its home 
base not on a cable television chan- 
nel or via syndication but on a 
UHF outlet. For the last four 
years "Video Music Box" has been 
available via WNYC Channel 31 on 
the UHF dial in New York. The 
hourlong show comes on Mondays 
through Fridays at 3:30 p.m. and 
Saturdays at 11 a.m. On occasion, 
the show airs at 11 p.m. on week- 
days. Aside from airing on UHF, 
the show is also carried via 50 ca- 
ble channels on Long Island, N.Y., 
in Connecticut, and New Jersey. 

"Video Music Box" has made its 
reputation by being progressive in 
its programming philosophy, play- 

Smaller Record Cos. Benefiting From New Assertiveness 

Indies Shun Custom Deals With Majors 
TEN YEARS AGO, MOST successful black- oriented 
record companies were involved in custom -label deals 
with major labels. Because of the big advances avail- 
able from the majors and their extensive marketing 
and distribution networks, it seemed to make sense 
for black entrepreneurs to seek out liaisons. The two 
most successful black -owned labels of the '70s, Kenny 
Gamble & Leon Huff's Philadelphia International 
and Dick Griffey's Solar, made their marks while 
working closely with major, corporate -controlled rec- 
ord companies. 

But in the late '80s 
there has been a great 
deal of disenchantment 
with the majors. As dis- 
tribution deals have pro- 
liferated, filling rosters 
with acts and clogging 
release schedules, some 
have argued that black 
music should become less 
dependent on these 
deals. Solar, after exiting 
RCA and later Elektra, now has a deal with Capitol 
covering pressing and distribution. But Solar exer- 
cises complete control over its marketing and promo- 
tion and receives more money per record than it did 
under custom -label agreements with the majors. 

Moreover, Solar has had hits under the new setup. 
The Whispers' "It Just Gets Better With Time" was 
one of 1987's best. The Deele's "Eyes Of A Stranger," 
featuring "Two Occasions," has taken off. In addition, 
Solar has rebuilt its staff, pulling in industry vets and 
looking more aggressive than it has in years. 

While Gamble & Huff still have the O'Jays' "Let Me 
Touch You" in distribution via Manhattan Records, 
they have inaugurated the independently distributed 
Gamble Records. So far, Gamble has issued an all -star 
"Run, Jesse, Run" 12 -inch and a Lou Rawls album, 
and more product is expected, including a catalog of 
classic Gamble & Huff titles from the '70s on compact 
disk. 

While these two black music institutions have al- 
ready made the move for independence, some other 
young black industry figures are seriously weighing 
either signing with majors for pressing and distribu- 
tion or supplementing or supplanting their custom 
agreements with majors. Considering the complacen- 
cy with which black music is sometimes treated at the 
majors, this new open -mindedness is long overdue. 

FIRST PRINCE'S "Black Album" was going to be re- 
leased, and then it wasn't. Unfortunately for the artist 
and for Warner Bros.. the album is very much avail- 

The 
Rhythm 
and the 
Blues 

by Nelso 

able -bootleg tapes of it are circulating throughout 
the media and have been reviewed by publications on 
the East Coast. Rarely has an unreleased record by a 
major star been so widely available. Songs like 
"Superfunkacalafragasexy," "Hard Rock In A Hard 
Place," and "Ain't That A Bitch" suggest that Prince 
has moved out of his James Brown phase and into a 
Parliament -Funkadelic mode, though word on his 
next "official" release is that it recalls the Beatles - 
esque "Around The World In A Day." (For more on 

the "Black Album," see 
Steve Gett's Beat, page 
33). 

SHORT STUFF:Donna 
Summer's new Geffen 
single is "Fascination." It 
was produced by Harold 
Faltermeyer ... Prince 
co- produced and co-wrote 
Jill Jones' "For Love" 
with the singer. Another 
Minneapolis producer, 

David Z., contributed production ... D.C. blues man 
Jesse James makes his debut, "It Takes One To Know 
One," on Maxx Kidd's T.T.E.D. label. To contact 
T.T.E.D., write Custom Station, P.O. Box 41217, 
Washington, D.C. ... Peabo Bryson is on the road 
promoting his current Elektra album, "Positive" ... 
Billy Mitchell is a pianist and an actor. As a musician, 
Mitchell records for Optimistic Records; his current 
"Faces" album has made the jazz chart. As an actor, 
Mitchell plays a pianist in Clint Eastwood's upcoming 
film bio of Charlie Parker ... Who made Club Nou- 
veau such a rocking band? Was it spokesman /busi- 
nessman Jay King? Or did 2 Tuff Enuff producers 
and former Nouveau group members Denzil Forster 
and Tommy McElroy provide the funk? That's the 
question raised by the upcoming release of Club Nou- 
veau's second Warner Bros. album and the debut of 
Tony! Toni! Tone!, a Bay -area band produced by For- 
ster and McElroy for Wing /PolyGram. The first blow 
in the battle has been struck by Forster and McElroy 
with Tony! Toni! Tone!'s first single, "Little Walter," a 
rich work of funk with strong lyrics, a melody adapted 
from "Wade In The Water," and a killing snare drum 
sound. Backed by a pointed yet humorous antidrug 
video, this song puts Ed Eckstine's Wing right in the 
forefront of progressive r &b. Club Nouveau comes 
out of its corner next ... Greg Walker, former San- 
tana lead vocalist, is showcasing material at My Place 
in Los Angeles this week. 

n George 

ing rap, black rock, and "main- 
stream blacks acts that don't get 
played on [Black Entertainment 
Television]," according to the 
show's co- producer and host, 
Ralph McDaniel. "We try to play 
all the hip -hop we can get -some- 
times as much as 60% hip -hop. We 
also are very supportive of videos 
by black rock acts and the Black 
Rock Coalition. 

"From the very beginning, we 
began showing up in the Nielsen 
books, so we knew people were 
watching," says McDaniel. "We 
estimate our audience per broad- 
cast is about 175,000 to 200,000. 
Word of mouth on the show has al- 
ways been good. But in the last 
year we've really seen an upswing 
in visibility as many of the rappers 
themselves began watching the 
show because it's one of the only 
places they can see their videos 
and those of their peers." 

Apart from screening videos, 
"Video Music Box" has a teen -ori- 
ented public service segment 
called "Word" that features young 
adults discussing such issues as 
acquired immune deficiency syn- 
drome and teenage pregnancy. 

One outgrowth of the program 
has been the involvement of 
McDaniel and partner Lionel Mar- 
tin, aka "The Vid Kid," in music 
video production. Under the ban- 
ner of Classic Concept Produc- 
tions, the duo has made a number 

George Michael's 
world tour stopped 
in Sydney, Australia 

March 15; for a 
review, see page 37 
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of well- regarded clips, including 
M.C. Shan's "Left Me Lonely" and 
Davey Dee's "Ooh Girl," with Mar- 
tin directing and McDaniel produc- 
ing. The team currently has three 
videos in production: Biz Markie's 
"Biz Markie Is Goin' Off" and two 
for Heavy Dee & the Boyz, "Don't 
You Know" and "Money Earnin' 
Mount Vernon." 

Tops' Cat. The Four Tops have been 
doing a series of parties on behalf of 
the Oldsmobile Cutlass Supreme 
automobile. Levi Stubbs, the group's 
lead singer, is shown here performing 
at New York's 4D Nightclub. 
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HOT BLACK SINGLES ACTION 
RADIO MOST ADDED 

LOVE STRUCK 

PLATINUM/ 
GOLD 
ADDS 

16 REPORTERS 

SILVER 
ADDS 

30 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
50 REPORTERS 

TOTAL TOTAL 
ADDS ON 

96 REPORTERS 

JESSE JOHNSON A&M 10 15 27 52 56 
FLIRT 
EVELYN KING EMI.MANHATTAN 3 4 19 26 33 
MERCEDES BOY 
PEBBLES MCA 3 7 12 22 77 
I CAN'T STAND THE RAIN 
TEASE EPIC 3 4 14 21 35 
YES (IF YOU WANT ME) 
JUNIOR LONDON 0 2 18 20 28 
ONE TIME LOVE 
CHRIS JASPER CBS ASSOCIATED 3 9 5 17 62 
LIVING IN THE LIMELIGHT 
GLENN JONES JIVE 4 4 8 16 57 

JUST GOT PAID 
JOHNNY KEMP COLUMBIA 3 7 6 16 23 
HOW COULD YOU DO IT TO ME 
REGINA BELLE COLUMBIA 5 6 4 15 49 
SAY IT AGAIN 
JERMAINE STEWART ARISTA 2 7 6 15 47 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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Michael Jackson, Watley Top List; Live TV Coverage Set 

Soul Train Award Nominees Announced 
LOS ANGELES Michael Jackson 
and Jody Watley have received 
three nominations each in the sec- 
ond annual Soul Train Awards, set 
for Wednesday (30) at the Santa 
Monica Civic Auditorium in Calif. 
The awards show, to be hosted by 
Dionne Warwick and Luther Van - 
dross, will be televised live. 

Jackson's nominations are for 
the album "Bad" (best album by a 
male performer), his "Bad" single 
(best single), and his video for 

"The Way You Make Me Feel" 
(best music video). 

Watley's "Looking For A New 
Love" is nominated in the best -sin- 
gle and best -video categories, and 
her self -titled debut album is up 
for best album. 

Ten other performers have re- 
ceived two nominations each: Whit- 
ney Houston; Stevie Wonder; Nat- 
alie Cole; Prince; Janet Jackson; 
Earth, Wind & Fire; Angela Win - 
bush; Levert; the Whispers; and 

L.L. Cool J. 
"All My Love" by Gladys Knight 

& the Pips, who will be honored 
with the Heritage Award is among 
the nominees for best album of the 
year by a group or duo. 

Janet Jackson will compete 
against brother Michael in the 
best -video category with her video 
for "Control." 

The Soul Train Awards will be 
televised nationally by Tribune En- 
tertainment. 

FOR WEEK ENDING APRIL 2, 1988 

Tempting Chicago. RCA signees David Ruffin and Eddie Kendrick visited 
Chicago recently on a promotional tour for their "Ruffin & Kendrick" album. 
While in the Windy City, Kendrick, left, Chicago Mayor Eugene Sawyer, center, 
and Ruffin practice the famous "Temptation Walk." 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

1 1 1 15 

* * NO.1 * * 
KEITH SWEAT MAKE IT LAST FOREVER 
VINTERTAINMENT 60763 /ELEKTRA (8.98) (CD) 3 weeks at No. One 

2 2 2 28 MICHAEL JACKSON A5 EPIC QE 40600 /E.P.A. (CD) BAD 

3 3 3 17 GLADYS KNIGHT & THE PIPS MCA 42004 (8.98) (co) ALL OUR LOVE 

4 4 4 17 STEVIE WONDER MOTOWN 6248 ML (8.98) (CD) CHARACTERS 0 5 5 18 GEORGE MICHAEL A3 COLUMBIA OC 40867 (CD) FAITH 

© 6 9 19 THE DEELE SOLAR ST 72555 (8.98) (CD) EYES OF A STRANGER 

O 7 7 53 SALT -N-PEPA NEXT PLATEAU PL 1007 (8.98) HOT, COOL & VICIOUS 

8 10 10 38 NATALIE COLE EMI -MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 

O 15 32 3 MORRIS DAY WARNER BROS. 25651 (8.98) (CD) DAYDREAMING 

10 8 8 18 ROGER REPRISE 25496/WARNER BROS. (8.98) (CD) UNLIMITED! 

11 14 19 22 
CTER OLU M BI 

EN 
A 

CE 
B FC 

TREN40964 T D'{CD) ARBY HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 

12 12 13 41 WHITNEY HOUSTON 5 ARISTA AL 8405 (9.98) (CD) WHITNEY 

13 9 6 19 EARTH, WIND & FIRE COLUMBIA FC 40596 (co) TOUCH THE WORLD 

14 19 17 11 JUST -ICE FRESH LPRE -5 /SLEEPING BAG (8.98) KOOL & DEADLY 

155 11 11 23 HEAVY D. & THE BOYZ MCA 5986 (8.98) (CD) LIVING LARGE... 

16 20 12 24 ANGELA WINBUSH MERCURY 832 733 -1 /POLYGRAM (CD) SHARP 

17 17 20 54 JODY WATLEY A MCA 5898 (8.98) (CD) JODY WATLEY 

18 13 16 19 MIKI HOWARD ATLANTIC 81810 (8.98) (CD) LOVE CONFESSIONS 

19 16 15 16 MELI'SA MORGAN CAPITOL cur-46943 (8.98) (CD) GOOD LOVE 

20 23 21 12 PEBBLES MCA 42094 (8.98) (CD) PEBBLES 

21 24 27 19 KOOL MOE DEE JIVE 1079 -1 -J /RCA (8.98) (CD) HOW YA LIKE ME NOW 0 25 - 2 BILLY OCEAN JIVE JL 8495 /ARISTA (9.98) (CD) TEAR DOWN THESE WALLS 

23 30 23 12 MICHAEL COOPER WARNER BROS. 25653 (8.98) (CD) LOVE IS SUCH A FUNNY GAME 

24 22 18 33 ALEXANDER O'NEAL TABU FZ 40320 /E.P.A. (CD) HEARSAY 

25 28 25 18 KASHIF ARISTA AL -8447 (8.98) (CD) LOVE CHANGES 

26 21 24 17 GERALD ALBRIGHT ATLANTIC 81813 (8.98) (CD) JUST BETWEEN US 

27 18 14 42 THE O'JAYS P.I.R. ST 53036 /EMI -MANHATTAN (8.98) (CD) LET ME TOUCH YOU 

28 27 28 33 LEVERT ATLANTIC 81773 (8.98) (CD) THE BIG THROWDOWN 

29 29 29 6 STACY LATTISAW MOTOWN 6247 ML (8.98) (CD) PERSONAL ATTENTION 

30 31 26 15 JOYCE SIMS SLEEPING BAG TLX 10 (8.98) (CD) COME INTO MY LIFE 

31 26 22 11 SOUNDTRACK DEF JAM SC 44042 /COLUMBIA (CD) LESS THAN ZERO 

32 32 31 21 THE JETS MCA 42085 (8.98) (CD) MAGIC 

33 36 43 41 STEPHANIE MILLS MCA 5996 (B.98) (CD) IF I WERE YOUR WOMAN 

34 33 35 48 PUBLIC ENEMY DEF JAM BFC 40658 /COLUMBIA YO! BUM RUSH THE SHOW 

35 38 45 54 SMOKEY ROBINSON MOTOWN 6226 ML (8.98) (CD) ONE HEARTBEAT 

36 37 36 15 ARETHA FRANKLIN ARISTA AL 8497 (11.98) (co) ONE LORD, ONE FAITH, ONE BAPTISM 

37 40 46 43 JONATHAN BUTLER JIVE /RCA 1032 -1 -J /RCA (8.98) (CD) JONATHAN BUTLER 

® 48 44 9 TAYLOR DAYNE ARISTA AL 8529 (8.98) (CD) TELL IT TO MY HEART 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

39 41 34 7 HURBY'S MACHINE SOUND CHECK PLS 1009 /NEXT PLATEAU (8.98) THE HOUSE THAT RAP BUILT 

40 44 65 3 DA'KRASH CAPITOL CI 48355 (8.98) (CD) DA'KRASH 

41 51 59 47 LISA LISA & CULT JAM COLUMBIA FC 40477 (co) SPANISH FLY 

42 42 41 18 TONY TERRY EPIC BFE 40890 /E.P.A. (CD) FOREVER YOURS 

® 64 54 4 VARIOUS ARTISTS SLEEPING BAG'S GREATEST MIXERS COLLECTION II 
SLEEPING BAG TLX 42012 (8.98) 

44 43 37 22 SHANICE WILSON A &M SP 5128 (8.98) (CD) DISCOVERY 

45 45 49 19 FULL FORCE COLUMBIA FC 40894 (CD) GUESS WHO'S COMIN' TO THE CRIB? 

46 54 47 23 MILES JAYE ISLAND 90615 /ATLANTIC (8.98) (CD) MILES 

47 34 33 57 EXPOSE A ARISTA AL 8441 (8.98) (CD) EXPOSURE 

48 35 50 32 DANA DANE PROFILE PRO 1233 (8.98) (CD) DANA DANE WITH FAME 

49 47 48 20 CLARENCE CARTER ICHIBAN ICH 1016 (8.98) (CD) HOOKED ON LOVE 

® 56 51 82 KENNY G. A2 ARISTA AL8 -8427 (8.98) (CD) DUOTONES 

51 49 52 5 VARIOUS ARTISTS PROFILE PRO 1248 (9.98) (CD) BEST OF HOUSE MUSIC 

CI 58 42 5 PEABO BRYSON ELEKTRA 60753 (9.98) (CD) POSITIVE 0 55 73 3 GAVIN CHRISTOPHER EMI -MANHATTAN 46998 (8.98) (CD) GAVIN 

54 53 30 24 THE TEMPTATIONS MOTOWN 6246 ML (8.98) (co) TOGETHER AGAIN 

55 50 55 104 ANITA BAKER A3 ELEKTRA 60444 (8.98) (CD) RAPTURE 

CI 68 67 7 DIANNE REEVES BLUE NOTE BLJ 46906 /EMI -MANHATTAN (8.98) (CD) DIANNE REEVES 

57 NEW 1 SOUNDTRACK EMI -MANHATTAN 48680 (9.98) (CD) SCHOOL DAZE 

® 65 66 4 REBBIE JACKSON COLUMBIA BEC 40896 R U TUFF ENUFF 

59 62 68 34 FORCE M.D.'S TOMMY BOY TBLP 25631/WARNER BROS. (8.98) (CD) TOUCH AND GO 

60 59 38 22 BARRY WHITE A &M SP 5154 (8.98) (CD) THE RIGHT NIGHT AND BARRY WHITE 

61 39 40 34 ERIC B. & RAKIM 4TH & B'WAY 4005 /ISLAND (8.98) (CD) PAID IN FULL 

62 46 39 8 CHRIS JASPER CBS ASSDCIATEO BFZ 44053/E.P.A. (CD) SUPERBAD 

® 66 62 23 DEJA VIRGIN 90601 (8.98) (CD) SERIOUS 

64 52 53 50 LILLO THOMAS CAPITOL ST-12450 (8.98) (CD) LILLO 

65 57 64 50 GEORGIO MOTOWN 6229 ML (8.98) (CD) SEXAPPEAL 

66 60 61 45 THE WHISPERS SOLAR ST 72554 (8.98) (CD) JUST GETS BETTER WITH TIME 

67 67 58 42 L.L. COOL J A2 DEF JAM FC 40793 /COLUMBIA (CD) BIGGER & DEFFER 

® 75 - 2 BOOGIE BOYS CAPITOL 46917 (8.98) ROMEO KNIGHT 

69 63 57 24 WHODINI JIVE JL-8494/ARISTA (8.98) (CD) OPEN SESAME 

10 73 70 5 MICHAEL PEDICIN JR. OPTIMISM OP 3106 (8.98) (CD) CITY SONG 

71 74 - 2 BIZ MARKIE COLD CHILLIN' 25675 /WARNER BROS. (8.98) (CD) GOIN' OFF 

72 69 71 67 NAJEE EMI -MANHATTAN ST 17241 (8.98) (CD) NAJEE'S THEME 

%3 NEW 1 ALPHONSE MOUZON OPTIMISM OP 6002 (8.98) (CD) EARLY SPRING 

74 61 56 32 UTFO SELECT SEL 21619 (8.98) (CD) LETHAL 

75 NEW 1 BRENDA RUSSELL A &M SP 5178 (8.98) (CD) GET HERE 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 
numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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I o ac mg es 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 
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TITLE ARTIST 

áó 
co, 

=á 
1 5 WISHING WELL TERENCE TRENT D'ARBY 1 

2 1 MAN IN THE MIRROR MICHAEL JACKSON 2 

3 11 000 LA LA LA TEENA MARIE 3 

4 12 LOVEY DOVEY TONY TERRY 4 

5 4 FISHNET MORRIS DAY 5 

6 14 WASN'T I GOOD TO YA? DA'KRASH 6 

7 13 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 7 

8 20 DA'BUTT (FROM THE FILM "SCHOOL DAZE ") E.U. 8 

9 6 ROCKET 2 U THE JETS 9 

10 19 SWEET SENSATION LEVERT 10 

11 3 FATHER FIGURE GEORGE MICHAEL 11 

12 8 GOING BACK TO CALI L.L. COOL J 12 

13 7 EVERY DROP OF YOUR LOVE STACY LATTISAW 13 

14 9 PLAYTHING REBBIE JACKSON 14 

15 25 LOVIN' ON NEXT TO NOTHIN' GLADYS KNIGHT & THE PIPS 15 

16 16 YOU ARE WHO YOU LOVE GAVIN CHRISTOPHER 16 

17 21 ALL IN MY MIND FULL FORCE 17 

18 10 TAKE GOOD CARE OF ME JONATHAN BUTLER 18 

19 27 THAT'S WHAT LOVE IS MIKI HOWARD 19 

20 36 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 20 

21 2 THINKING OF YOU EARTH, WIND & FIRE 21 

22 26 HERE COMES THE NIGHT MELI'SA MORGAN 22 

23 32 I'VE BEEN A FOOL FOR YOU MILES JAYE 23 

24 33 PINK CADILLAC NATALIE COLE 24 

25 30 THRILL SEEKERS ROGER 27 

26 28 DON'T YOU KNOW HEAVY D. & THE BOYZ 26 

27 - NITE AND DAY AL B. SURE! 25 

28 29 HOW LONG GERRY WOO 28 

29 - COULDN'T CARE LESS FORCE M.D.'S 29 

30 - INSTANT REPLAY MICO WAVE 30 

31 - STAND UP HINDSIGHT 31 

32 35 WHO DO YOU LOVE RODNEY SAULSBERRY 32 

33 - EVERYTHING WILL B -FINE LISA LISA & CULT JAM 33 

34 - WILD, WILD WEST KOOL MOE DEE 34 

35 - JUST NAVIN' FUN THE FIT 35 

36 - LOVE DON'T GIVE NO REASON SMOKEY ROBINSON 36 

37 39 FALLING IN LOVE WHISTLE 41 

38 - MY GIRL SUAVE 37 

39 - MERCEDES BOY PEBBLES 38 

40 - DON'T MESS WITH MY HEART THE SKWARES 39 
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I 4 WISHING WELL TERENCE TRENT D'ARBY 1 

2 1 MAN IN THE MIRROR MICHAEL JACKSON 2 

3 6 000 LA LA LA TEENA MARIE 3 

4 3 LOVEY DOVEY TONY TERRY 4 

5 2 FISHNET MORRIS DAY 5 

6 16 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 7 

7 7 WASN'T I GOOD TO YA? DA'KRASH 6 

8 5 ROCKET 2 U THE JETS 9 

9 15 DA'BUTT (FROM THE FILM "SCHOOL DAZE ") E.U. 8 

10 10 FATHER FIGURE GEORGE MICHAEL 11 

11 12 SWEET SENSATION LEVERT 10 

12 20 GOING BACK TO CALI L.L. COOL J 12 

13 9 EVERY DROP OF YOUR LOVE STACY LATTISAW 13 

14 8 PLAYTHING REBBIE JACKSON 14 

15 14 LOVIN' ON NEXT TO NOTHIN' GLADYS KNIGHT & THE PIPS 15 

16 19 YOU ARE WHO YOU LOVE GAVIN CHRISTOPHER 16 

17 17 ALL IN MY MIND FULL FORCE 17 

18 11 TAKE GOOD CARE OF ME JONATHAN BUTLER 18 

19 18 THAT'S WHAT LOVE IS MIKI HOWARD 19 

20 13 THINKING OF YOU EARTH, WIND & FIRE 21 

21 26 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 20 

22 23 HERE COMES THE NIGHT MELI'SA MORGAN 22 

23 21 I'VE BEEN A FOOL FOR YOU MILES JAYE 23 

24 22 PINK CADILLAC NATALIE COLE 24 

25 27 THRILL SEEKERS ROGER 27 

26 34 DON'T YOU KNOW HEAVY D. & THE BOYZ 26 

27 24 HOW LONG GERRY WOO 28 

28 28 NITE AND DAY AL B. SURE! 25 

29 30 COULDN'T CARE LESS FORCE M.D.'S 29 

30 31 INSTANT REPLAY MICO WAVE 30 

31 29 STAND UP HINDSIGHT 31 

32 36 WHO DO YOU LOVE RODNEY SAULSBERRY 32 

33 35 EVERYTHING WILL B -FINE LISA LISA & CULT JAM 33 

34 37 WILD, WILD WEST KOOL MOE DEE 34 

35 32 JUST HAVIN' FUN THE FIT 35 

36 25 LOVE DON'T GIVE NO REASON SMOKEY ROBINSON 36 

37 - FALLING IN LOVE WHISTLE 41 

38 - NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL 43 

39 - MY GIRL SUAVE 37 

40 - MERCEDES BOY PEBBLES 38 

BLACK SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 
Sheet Music Dist. 

91 ACTION JACKSON (FROM THE FILM "ACTION 

JACKSON") 

(Slap Me 1, ASCAP /Spectrum VII, ASCAP /Lorimar, 
BMI) CPP 

72 AIN'T NO WAY 

(Cotillion, BMI /14th Hour, BMI) 
17 ALL IN MY MIND 

(Forceful, BMI/Willesden, BMI) 
77 ANOTHER CHANCE TO LOVE 

(Albert Hammond, ASCAP/WB, ASCAP /Intersong -USA, 
ASCAP /Palancar, ASCAP) 

42 BED ROCK 

(Georgio /Stone Diamond, BMI) CPP 

91 BRING THE NOISE 

(Del American, BMI) 
57 CAN YOU WAIT 

(MCA, ASCAP /Gaidi, ASCAP /Mandell, ASCAP) 

29 COULDNT CARE LESS 

( Jobete, ASCAP/MCA, ASCAP /RC Songs, ASCAP) CPP 

B DA'BUTT (FROM THE FILM "SCHOOL DAZE") 
(MCA, ASCAP /Sunset Burgundy, ASCAP/Tootsie 
Songs, ASCAP) 

75 DO YOU FEEL IT 

(Content, BMI/Tyronza, BMI) 
39 DONT MESS WITH MY HEART 

(Box Town, BMI /PolyGram Songs, BMI) 
46 DON'T WASTE MY TIME 

(Wolftoons, ASCAP) 

26 DONT YOU KNOW 

(Way To Go, ASCAP/E.F. Cuttin, ASCAP/Donril, 
ASCAP /Across 110th Street, ASCAP) 

13 EVERY DROP OF YOUR LOVE 

(Music Corp. Of America, BMI/L'il Mama, BMI /Mercy 
Kersey, BMI) 

95 EVERYBODY SAY YEAH 

(Pat Jam, BMI) 
33 EVERYTHING WILL B-FINE 

(Forceful, BMI/Willesden, BMI/My! My!, BMI /Careers, 
BMI) CPP 

41 FALLING IN LOVE 

(ADRA, BMI /Rapp City, BMI /Guinea Farm, BMI) 
11 FATHER FIGURE 

(Chappell, ASCAP /Morrison Leahy, ASCAP) 

98 FEMALES (GET ON UP) 

(TVY, ASCAP) 

5 FISHNET 

(Ya D Sir, ASCAP/WB, ASCAP/Flyte Tyme, ASCAP) 
73 FURY 

(Jobete, ASCAP/R.KS., ASCAP) 
48 FREE 

(Kee -Drick, BMI /Black Eye, ASCAP) 

83 GET DOWN 

(Protoons, ASCAP) 

7 GET OUTTA MY DREAMS, GET INTO MY CAR 

(Zomba, ASCAP) 

12 GOING BACK TO CALI 

(Def Jam, ASCAP) 
92 HE TURNED ME OUT (FROM "ACTION JACKSON ") 

(WB, ASCAP /MCA, ASCAP) 

80 HEADING IN THE RIGHT DIRECTION 

(J.Albert & Son (USA) , ASCAP) 

99 HEAVY ON MY MIND 

(Jay King IV, BMI) 
22 HERE COMES THE NIGHT 

(Music Corp. Of America, BMI /Bayjun Beat, BMI) 
65 HOW COULD YOU DO IT TO ME 

(Julie Moosekick, BMI /Mountain Peake, ASCAP) 
28 HOW LONG 

(MCA, ASCAP /Copyright Control) 
40 I AM YOUR MELODY 

( Valla, BMI/Sunsight, BMI /Boykin, BMI) 
68 IBETYA,I'LL LETYA 

( Jobete, ASCAP /Gentle General, ASCAP /Crystal Raisin, 
ASCAP) 

76 I CANT STAND THE RAIN 
(Irving, BMI) 

69 I NEED MONEY BAD 

(Summa Group, BMI /Bright light, BMI /Maird, BMI) 
55 I NEED SOMEBODY 

(Protoons, ASCAP /Guy Vaughn, ASCAP /Ackee, 
ASCAP /Shedrock, BMI /Island, BM!) 

96 I WANT HER 

(Vintertainment, ASCAP /Keith Sweat, ASCAP /Donril, 
ASCAP/WB, ASCAP/E/A, ASCAP) 

54 IF I WERE YOUR WOMAN 

( Jobete, ASCAP) CPP 

70 IN THE MIX 

(Muscle Shoals, BMI /Jalew, BMI) 
30 INSTANT REPLAY 

(Mashanung, BMI /Island, BMI/What's New Wave, 

BMI/Irving, BMI) CPP 

23 I'VE BEEN A FOOL FOR YOU 

(Abano, BMI) 
M JAMES BROWN (PT.1) 

(Almo, ASCAP) CPP 

35 JUST NAVIN' FUN 

( Conceited, ASCAP/Let's Shine, ASCAP) 
59 LIVING IN THE UMEUGHT 

(Willesden, BMI/WB, ASCAP) 

90 LOOK WHAT YOU STARTED 

(Juldam, ASCAP /Gouda, ASCAP /Buchu, ASCAP /Dream 
Dealers, ASCAP /Arista, ASCAP) CPP 

36 LOVE DON'T GIVE NO REASON 

(Taj Mahal, ASCAP/Tavani, BMI) 
51 LOVE ME ALL OVER 

(Music Corp. Of America, BMI /Kashif, BMI /King 
Arthur, ASCAP) 

62 LOVE STRUCK 

(Shockadelica, ASCAP /Almo, ASCAP) 
78 LOVER FOR LIFE 

(Feel The Beat, BMI /Stone Diamond, BMI) 
4 LOVEY DOVEY 

(Shaman Drum, BMI) 
15 LOVIN' ON NEXT TO NOTHIN' 

(Nelana, BMI /Rashida, BMI /Limited Funds, BMI/Texas 
City, BMI) 

2 MAN IN THE MIRROR 

(Yellowbrick Road, ASCAP /MCA, ASCAP / Aerostation 
Corporation, ASCAP) 

38 MERCEDES BOY 

(MCA, ASCAP / Unicity, ASCAP /Jenn -A -Bug, ASCAP) 
37 MY GIRL 

( Jobete, ASCAP) CPP 

43 NEVER KNEW LOVE LIKE THIS 
(Byte Tyme, ASCAP /Avant Garde, ASCAP) 

63 NEW GIRL ON THE BLOCK 

(SMA, ASCAP) 

71 NEXT TIME 

( Jobete, ASCAP /Mazarati, ASCAP) CPP 
25 NITE AND DAY 

(AI B. Sure! International, ASCAP/Key West 

International, ASCAP /Across 110th Street, ASCAP) 

87 NO 1/2 STEPPIN' 

(Wiz Kid, BMI /Irving, BMI) CPP 

66 NO PAIN, NO GAIN 

(Miami Spice, ASCAP) 

58 ONE MORE FOR THE LONELY HEARTS CLUB 

(Charles White, BMI) 

53 ONE TIME LOVE 

(Jasper Stone, ASCAP) 

3 000 LA IA LA 

(April, ASCAP /Midnight Magnet, ASCAP/Oh -Bev, 
ASCAP/McNella, ASCAP) 

74 PAID IN FULL 

(Robed Hill) 
97 PARTY PEOPLE 

(New York Style, BMI /Prodisc, BMI) 
88 PARTY REBELS 

(Gentlemen West, BMI) 
45 PIANO IN THE DARK 

(Rutland Road, ASCAP/WB, ASCAP /Colgems -EMI, 
ASCAP /Dwarf- village, ASCAP) 

24 PINK CADILLAC 

(Bruce Springsteen, ASCAP) CPP 

86 PLAY TIME 

(Irving, BMI /Ujesrika, BMI /Jonah, BMI) CPP 

14 PLAYTHING 
(MCA, ASCAP /Omeo, BMI /Len -Tom, ASCAP) 

79 PLEASE DON'T GO GIRL 

(Maurice Starr, ASCAP) 
89 PUSH IT 

(Next Plateau, ASCAP/Turnout Bros, ASCAP) 

52 RAINY NIGHT 

(Wyteria, BMI/Music Minded, BMI /Electric Apple, 
BMI /Careers, BMI) CPP 

9 ROCKET 2 U 

(Groupie, BMI) 
64 SAY IT AGAIN 

(Blackwood, BMI/Henrey Suemay, BMI) 
67 (SITTIN' ON) THE DOCK OF THE BAY 

(Irving, BMI) CPP 

85 SOME KIND OF LOVER 

(Ultrawave, ASCAP /April, ASCAP /Intersong -USA, 
ASCAP /Rightsong, BMI) 

44 SOMETHING JUST AIN'T RIGHT 

(WB, ASCAP/E/A, ASCAP /Keith Sweat, 
ASCAP /Vintertainment, ASCAP /Donril, ASCAP) 

31 STAND UP 

(WB, ASCAP/Virgin, ASCAP) CPP 

50 STRANGE RELATIONSHIP 

(Make It Big, ASCAP/WB, ASCAP/Monty Seward, 
ASCAP/Yellowbrick Road, ASCAP) 

10 SWEET SENSATION 
(Trycep, BMI /FerncliU, BMI) 

18 TAKE GOOD CARE OF ME 

(Zomba, ASCAP/Willesden, BMI) 
100 TEARS MAY FALL 

(T -Boy, ASCAP /Andy Panda, ASCAP/Tee Girl, 
BMI /Latin Rascals, BMI) 

81 THANK YOU (FALETTINMEBEMICELFAGAIN) 
(Mijac, BMI) 

19 THAT'S WHAT LOVE IS 

(Trycep, BMI/Willesden, BMI /Mardago, BMI/Pera, 
BMI) CPP 

49 THAT'S WHERE YOU'LL FIND ME 

(Monte Moir, ASCAP/Virgin -Nymph, BMI) CPP 

21 THINKING OF YOU 

(Maurice White, ASCAP/Yougoulei, ASCAP/Wenkewa, 
ASCAP) 

27 THRILL SEEKERS 

BLACK SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Black Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

COLUMBIA (12) 14 
Def Jam (2) 

MOTOWN 9 

E.P.A. 
Epic (6) 
CBS Associated (1) 
Tabu (1) 

MCA 

ATLANTIC (4) 
Island (2) 
Lorimar (1) 

WARNER BROS. (2) 
Reprise (2) 
Geffen (1) 
Tommy Boy (1) 

ARISTA (4) 
Jive (1) 

RCA (2) 
Jive (3) 

A &M 

CAPITOL 

EMI -MANHATTAN 

ELEKTRA (2) 
Vintertainment (1) 

POLYGRAM 
Mercury (2) 
Polydor (1) 

PROFILE 

SOLAR 

TOMMY BOY 

VIRGIN 

4TH & B'WAY 

FUTURE 

HOUSTON INTERNATIONAL 

LUKE SKYY WALKER 

MACOLA 
Kru' -Cut (1) 

MALACO 
Muscle Shoals Sound (1) 

NEXT PLATEAU 

RYAN 

SELECT 

TVT 

VISION 
Ms. B (1) 

WARLOCK 
Idlers (1) 

8 

8 

7 

6 

5 

5 

4 
4 

4 

3 

3 

2 

2 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

(Troutman's, BMI /Saja, BMI) 
56 TURN OFF THE UGHTS 

(Lon -Hop, BMI) 
47 TWO OCCASIONS 

(Hip Trip, BMI /Hip Chic, BMI /Mister Johnson's Jams, 
BMI /Peer -Southern, ASCAP/Tammi, BMI) CPP 

6 WASN'T I GOOD TO YA? 

(Crazy People, ASCAP /Almo, ASCAP) CPP 

82 WE'RE GOING TO PARTY 

(Houston Gold, BMI) 
60 WHEN LOVE COMES CALLING 

(Colgems -EMI, ASCAP /MCA, ASCAP) 

20 WHERE DO BROKEN HEARTS GO 

(Scaramanga, ASCAP /Rare Blue, ASCAP /Baby Love, 
ASCAP) CPP 

32 WHO DO YOU LOVE 

(Peter Brown, ASCAP /Rod Saulsongs, ASCAP) 
34 WILD, WILD WEST 

(Willesden, BMI) 
I WISHING WELL 

(Virgin- Nymph, BMI/Young Terence, BMI /Rare Blue, 
ASCAP) CPP 

61 WOULDN'T YOU LOVE TO LOVE MET 

(Controversy, ASCAP) 

16 YOU ARE WHO YOU LOVE 

(Chappell, ASCAP / Intersong, ASCAP /God's Little 
Publishing Co., ASCAP) 

93 YOU WILL KNOW 
(Jobete, ASCAP/Black Bull, ASCAP) CPP 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 
B -M Belwin Mills HL Hal Leonard 
B -3 Big Three IMM Ivan Mogull 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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NOME VIDEO 

ITA Meet Focus: What's In Store For Industry? 
BY AL STEWART 

TUCSON, Ariz. Its depth -of -copy 
woes may be easing, but the video 
industry is still eyeing a multitude 
of challenges as the VCR house- 
hold- penetration rate moves past 
the coveted 50% mark, according 
to video suppliers and industry ob- 
servers who gathered here March 
16-18 for the 18th annual Interna- 
tional Tape /Disc Assn. seminar. 

While videocassette recorder 
penetration is expected to continue 
its climb, studies show that VCR 
owners tend to lose their enthusi- 
asm for renting after they have 
owned the machine for a while, es- 
pecially after the first six months. 
On the other hand, the longer a 
consumer owns a VCR, studies 
show, the more inclined he is to 
purchase prerecorded cassettes. 
"They acquaint themselves to the 
fact that they can buy these 
things," said Stephen L. Wilson, 
chairman and chief executive offi- 
cer of the Fairfield Group, an in- 
dustry watchdog organization. 

Wilson's presentation, "Home 
Video: Stimulating Consumer De- 
mand In The '905," was one of sev- 
eral that explored the numerous 
factors likely to affect the future 
of home video. While there was no 
clear consensus on how successful 
the video industry will be in the 
'90s, the video executives on hand 
undoubtedly agreed with Wilson 
when he said, "The aging process 
has to be addressed." 

While suppliers have repeatedly 
asserted that video stores do not 
buy enough copies of hit movies to 
keep consumers coming back for 
more, another side of the depth -of- 
copy issue emerged during the 
ITA meeting. Reg Childs, presi- 
dent of Nelson Entertainment, 
noted that the industry was be- 
coming increasingly top heavy 
with hits. 

"We keep learning about depth 
of copy, and during the first quar- 
ter of 1987 we saw it improve. We 
sold 285,000 copies of 'Princess 
Bride.' A year ago we would have 
been happy with 190,000," said 

Globo Offers Tapes In 3 Languages 

Portuguese Market Tapped 
LOS ANGELES While a number of 
video companies pride themselves on 
offering both English- and Spanish - 
language tapes, New York -based 
Globo Video may be the first trilin- 
gual label operating in the U.S. 

Globo offers videos dubbed in En- 
glish, Spanish, and Portuguese. The 
large size of the U.S. Hispanic popu- 
lation is well known, but Globo be- 
lieves that the U.S.' Portuguese - 
speaking community (immigrants 
and descendants of immigrants from 
Portugal and Brazil) constitutes a 
significant video market. 

"The Portuguese and Brazilian 
communities are growing quickly in 
America," says Sonia Delgado, sales 
director for Globo Video, a subsidiary 
of Brazil's Globo Group, a multina- 
tional media giant with numerous 
overseas operations (including the re- 
cently formed Los Angeles -based 
Globo Records). TV Globo is Brazil's 
largest television network and ex- 
ports its novelas (prime -time soap op- 
eras) around the world. The U.S. arm 
of Globo Video was formed in 1986. 

Delgado cites New Jersey and 
New York (in that order) as the top 
Portuguese- language markets. Oth- 

ers markets with large numbers of 
Portuguese- speaking people include 
Bedford, Mass.; Providence, R.I.; and 
Southern California. 

Globo currently carries more than 
100 Brazilian movies in its catalog; all 
are in Portuguese and have no subti- 
tles. Each retails for $79.95. 

The label's Spanish -language vid- 
eos include dubbed multiple -tape sets 
of TV Globo novelas, many of which 
have already seen extensive TV air- 
play in Europe, in Latin America, and 
on U.S. Hispanic television. 

A new English -language release is 
"Carnaval 88," which documents the 
colorful, kaleidóscopic parade of stu- 
dents, staffs, and guests of the sam- 
ba schools during the annual Carna- 
val festival in Rio de Janeiro, Brazil. 

Other English -language releases 
include educational videos on Brazil- 
ian geography and history and docu- 
mentaries on previous Carnavals. 

Advertising so far has been low - 
key. "We've mainly advertised in 
newspapers and the in -store publica- 
tions of video stores frequented by 
Brazilians and Portuguese," says 
Delgado. CHRIS McGOWAN 

`Star Trek' Tapes Due 
LOS ANGELES Paramount 
Home Video is releasing the final 
18 episodes of the "Star Trek" 
television series, each listing for 
$12.95. 

In addition, the list price of the 
previously released 59 episodes 
will drop from $14.95 to $12.95 
each. 

The pilot episode, "The Cage," 
and a two -part program called 
"The Menagerie" will remain 
priced at $29.95. 

Backing the push will be a spe- 
cially designed convertible 
counter /floor product display that 
holds 46 units, a commemorative 
poster, and a new Starship Enter- 
prise mobile measuring 5 feet by 2 
feet. 

Among the final titles are "The 
Tholian Web," "Day Of The 
Dove," "All Our Yesterdays," 
"The Way To Eden," and "The 
Cloud Minders." 

30 

Childs. 
Pointing out the downside of 

such brisk sales, Child said, "Out 
of the 29 titles released in January, 
eight accounted for 82% of the 
sales, and the ninth title sold no 
more than 50,000 units." 

`There's too much 
junk in the market' 

The softening of the B market, 
as illustrated by Childs' statistics, 
was also addressed by Nicholas 
Santrizos, president of Vista 
Home Video. Noting that the in- 
dustry has grown by some 2,000% 
in the past five years, Santrizos 
said the growth was due to "free- 
dom of choice." 

"Studios pressing stores to take 
extra copies of top titles will lead 
to a great deal of stagnation and 
take the magic out," cautioned 
Santrizos, who, like Childs, was 
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speaking during a session titled 
"Home Video: Is There Life After 
50 ? " -a reference to the VCR 
household -penetration rate. 

Speaking at the same session, 
Tom Burnett, president of Virgin 
Vision, said, "There is going to be 
life after 50. It's the quality that 
concerns me." Turning his atten- 
tion to the depth -of -copy issue, 
Burnett added, "Retailers would 
like to take more product -no 
question. But if they bring in 
enough copies to satisfy the de- 
mand in the first 30 days, they'll 
lose money. The way depth of copy 
is being handled is causing confu- 
sion." 

During a presentation titled 
"The Future Of Prerecorded Video 
In The U.S.," Dick Kelly, president 
of the research firm Cambridge 
Associates, pointed to a number of 
factors that he said were likely to 
have a negative impact on the in- 
dustry. One of his major com- 
plaints was that there is "too much 

junk on the market." 
He also cited "rental -habit de- 

cay" and provided data that 
showed a steady decline in the 
number of new VCR households 
and thus the sources of new busi- 
ness. He called the growth of pay - 
per -view another negative factor 
and said his firm found that when 
a film is released on video and PPV 
on the same day, the video experi- 
ences a 15% decline in rental. He 
called the 15% decline "not spec- 
tacular." 

But on what he termed the posi- 
tive side, Kelly also pointed to in- 
creased customer awareness, 
more retail outlets carrying prod- 
uct, and the consolidation of dis- 
tributors as well as video retailers. 
As for pricing, he predicted that 
$14.95 would eventually become 
the real price point for sell - 
through and said that $99.95 will 
become the suggested list price for 
feature films targeted at the rent- 
al market. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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ro , 1.2 

1 2 17 

** NO.1 ** 
STING: THE VIDEOS PART 1 

A &M Records Inc. Sting 
A &M Video VC61103 

1987 SF 12.98 

2 1 17 SO FAR 6 West Home Video SW -5701 Grateful Dead 1987 LF 29.95 

3 3 17 SLIPPERY WHEN WET Polygram Records Inc. Bon Jovi 
Polygram Video 440 -041521 -3 

1987 LF 19.98 

4 4 5 CV 
Virgin Records America, Inc. Peter Gabriel 
Virgin Music Video 

1988 SF 19.98 

5 NEW 110. THE CURE IN ORANGE 
Elektra Records The Cure 
Elektra Entertainment 40107 -3 

1987 C 24.95 

6 6 13 $19.98 HOME VID CLIFF'EM ALL! Elektra Records Metallica 
Elektra Entertainment 40106 -3 

1981 C 19.98 

7 5 15 WHITESNAKE: THE TRILOGY Geffen Home Video 38138 Whitesnake 1987 SF 14.95 

8 9 19 AEROSMITH'S VIDEO SCRAPBOOK 
CBS Video Music Enterprises Aerosmith 
CBS -Fox Music Video 5229 

1987 D 19.98 

9 NEW THE PRETENDERS "THE SINGLES" Sire Records The Pretenders 
Warner Reprise Video 38140 

1988 LF 1998 

10 8 27 ONE NIGHT OF RAPTURE 
Elektra Records Anita Baker 
Elektra Entertainment 40105 -3 

1987 C 24.95 

11 NEW). STEVIE: LIVE AT RED ROCKS 
LightYear Ent. Stevie Nicks 
Sony Video Software R0650 

1987 C 19.95 

12 RE -ENTRY MOTLEY CRUE UNCENSORED 
Elektra/Asylum Records Motley Crue 
Elektra Entertainment 40104 -3 

1986 LF 1998 

13 12 27 
GRACELAND: THE AFRICAN Warner Reprise Video 38136 Paul Simon 
CONCERT 

1987 C 29.98 

14 13 39 R.E.M. "SUCCUMBS" I-R.S. Records R.E.M. 
A &M Video 61710 

1981 LF 1998 

15 11 27 CONTROL -THE VIDEOS, PART II 
A 
A 

&M 
&M 

Records 
Video 

Inc. 
6 -21102 Janet Jackson 1987 SF 12.98 

16 10 27 
THE MAKING OF THE TOUCH OF 
GREY' VIDEO AND MORE 6 West Home Video SW -5700 Grateful Dead 1987 D 1295 

17 7 5 ELVIS '56 Elvis'56 /LightYear Ent. Elvis Presley 
Media Home Entertainment M470 

1987 D 19.95 

18 16 69 CONTROL -THE VIDEOS 
A &M Records Inc. Janet Jackson 
A &M Video 6 -21021 

1986 SF 12.95 

19 NEW1110. HEART "IF LOOKS COULD KILL" MPI Home Video 1525 Heart 1987 SF 14.95 

20 17 59 BON JOVI- BREAKOUT 
Polygram MusicVideo-U.S. Bon Jovi 
Sony Video Software 95W50030 

1985 SF 14.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of S3 mil ion (30,000 o $1.2 

million for nontheatrical made -for- home -video product 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 

150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of 

$2 million for music video product). Titles certified prior to Oct 1, 1985, were certified under different criteria.) International Tape Disc Assn. certifica ion for 

a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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Developing a Gameplan 
With Staying Power 

By CHRIS McGOWAN 

Of all special interest video genres, sports and re- 
creation may one day prove to have the best stay- 
ing power. 

Why? Because America is a sports -crazy country 
with a long memory for its famous athletes. A foot- 
ball, basketball or baseball star may have a career 
of 10 or 15 years, and the best ones stay in the 
public mind for decades. 

Tapes by Julius Erving, Jack Nicklaus, John 
McEnroe and Ivan Lendl will probably continue to 
sell significant numbers well into the 21st century 
because the older fans at that time will remember 
them (as we remember Babe Ruth, Jesse Owens 
and Pele now) and because younger fans will want 
to collect the tapes and to study all the greats. 

At the very least, many sports titles are currently 
demonstrating a longevity of two, three or more 
years. Many of the top titles on the Billboard recre- 
ational sports chart for '87 were in fact released in 
'86, or '85 or even earlier. 

The No. 1 '87 title (No. 1 on the '87 recreational 
sports chart and 57th in sales for all videocas- 
settes) was Video Reel's "Bob Mann's Automatic 
Golf," which was also the top title in the genre in 
'86. 

Big news in '87 was the five -year, $8 million 
agreement cut by Fox Hills Video with NFL Films 
Video. Fox Hills now is the sole distributor of NFL's 
lucrative catalog of over 150 titles and the latter 
firm will continue to produce a number of new foot- 
ball titles each year. 

Another major deal was the pact between CBS/ 
Fox and the NBA. "We signed an exclusive deal 
with them a year ago for all sorts of tapes, includ- 
ing championship, highlight, instructional and play- 
er- tapes. We've put out six programs so far, with 
many more to come," says Ken Ross, vice presi- 
dent of non -theatrical programming for CBS /Fox. 

The Fox Hills and CBS /Fox deals are especially 
noteworthy because one of the strongest attributes 
of the sports and recreation genre is the intense TV 
exposure that its subjects receive. Events such as 
the Olympics and World Cup boost sales, as does 
ongoing coverage of baseball, football, basketball, 
golf, bowling, tennis, auto racing, wrestling, boxing 
and many other sports. 

"There's no secret why we're so successful," 
says Richard Goffman, vice president of advertis- 
ing and marketing for Coliseum Video, which has 
garnered six -figure unit sales on several wrestling 
titles. We are successful because the WWF is so 
successful, it has broad appeal and is hyped on TV 
constantly. It's the third -highest syndicated TV 

show, which gives wonderful exposure. There is a 

cast of characters with whom people are familiar, 
continuity and progression -like a soap opera." 

Price points in the genre demonstrate a wide 
range (wider than in the health & fitness genre), 
from $9.95 (for seven Morris Video sports titles 
recently reduced) to $84.95 (for "Golf My Way 
With Jack Nicklaus "). The high tag on the latter 
tape doesn't seem to hurt sales. "The Nicklaus 
tape is a constant seller and renter, year after 
year," says Mike Ellis, general manager of Adven- 
tures in Video, a nine -store web based in Minne- 
apolis. 

Sports tapes are often (like sports) seasonal and 
many times sell best in the towns whose teams and 
players they present. 

"In general, the tapes that do well in sell- through 
are market -specific," says Vans Stevenson, direc- 
tor of public relations for Erol's, a 143 -store chain 
based in Springfield, Va. Consequently, videos fea- 
turing Philadelphia, Washington, D.C., and Balti- 
more -area athletes were among Erol's top '87 sell- 
ers. 

"When the Twins won the World Series, we sold 
about 3,000 pieces [in nine stores] of the CBS/ 
Fox 'Official World Series' video," says Ellis of Ad- 
ventures In Video. "And in November when the 
Twins themselves put out 'Twins Win,' we sold 
about 1,000 units of that." 

Hunting, fishing, skiing, baseball and other 
sports all have their months, and Adventures in 
Video changes its selection accordingly. Sell - 
through sports sections can range from 10 -20 to 
75 tapes, depending on the time of year, according 
to Ellis. 

Video stores still often have a rough time with 
the genre, which has done better in other outlets. 
Adventures in Video carries about 150 sports and 
recreation titles for rental in its larger stores, but 
Ellis notes that "it is a small percentage of our 
business. It's mainly there for customer conve- 
nience." 

Adds Troy Cooper, executive vice president of 
National Video, "In our larger superstores, the 
genre moves better, because there is a larger sec- 
tion and people are aware of it, but that's true in 
general of non -theatrical as a whole. The larger 
stores carry about 200 titles in both sports and re- 
creation and health and fitness." 

"We're hoping that more and more video stores 
will see the potential of non -theatrical video," says 
Carol Bystrzycki, head of marketing for 3M /Lei- 
sure Time Products. Leisure Time carries more 
than 50 fishing, hunting and skiing tapes. "We 
think that they got inundated with how -to and 
couldn't decide what to carry. But now a lot of the 
low -end producers are falling out." 

And the future? "Consumers want to view these 
tapes over and over, and thus own them. It's the 
key to sell- through," comments Jeff Jenest, vice 

president of marketing for Lorimar. 
"The genre will definitely continue to expand," 

says Ken Ross, director of non -theatrical program- 
ming for CBS /Fox. "There really is a demand at the 
consumer level for certain types of sports tapes. 
They are very collectible and they are a personal 
instant replay." 

The growing number of sports and recreation 
tapes that have achieved six -figure sales attests to 
that optimism. 

Marketing, Distribution, Sponsorship 
As the sports and recreation genre of home vid- 

eo continues to grow, so too do possible combina- 
tions of marketing, distributing and sponsorship. 

Five Vestron tapes illustrate this diversity. Ves- 
tron's "Learning Football The NFL Way" was spon- 
sored by Wheaties, which featured the tape on the 
back of 12 million boxes, and was sold as well 
through bookstores, catalogs, video stores, sport- 
ing goods stores and in specialized mailings to 
40,000 high school and Pop Warner football 
coaches. "The important thing is to take advantage 
of these alternative distribution opportunities," 
comments Jeffrey Peisch, director of non- theatri- 
cal programming for Vestron. 

Arnold Palmer's two -part "Play Great Golf" Ves- 
tron series was featured in some 20 catalogs (in- 
cluding Sharper Image, Doubleday Video Catalog 
and Rand -McNally Video Letter), video stores, 
bookshops, golf pro shops and other alternative 
outlets, and will be advertised in a direct -response 
cable and network campaign this spring, according 
to Peisch. 

And a two -tape Jimmy Connors tennis series 
(due from Vestron in July) is sponsored by Volvo, 
which is considering staging a sweepstakes around 
the tapes and the U.S. Open (prizes may include a 

trip to the Open, a volvo and tennis lessons from 
Connors), as well as having its car dealers give the 
tape away to customers. 

Morris Video also has had sponsorship or cross - 
promotion on many sports videos, such as the 
Budweiser -produced three -tape "On The Attack" 
soccer series and "Michelob Sailing" (all four bow 
this spring). Seven Morris titles (on golf, tennis, 
bowling, fishing, skiing and sailing) will be available 
at a retail price of $9.95 apiece (minimum orders 
to dealers will be cases of 12). To sell at such a low 
price, Morris vice president George Morris corn - 
ments, "You have to watch every penny and talk 
really seriously with your duplicators. And you 
have to make sure people pay their bills on time." 

Morris hopes that the low price will trigger six - 
figure sales for some of the titles (the label's Billy 
Caspar and Johnny Miller golf tapes have topped 
50,000 units apiece at higher price points). 

Coliseum Video has sold the bulk of its enor- 
mously- successful WWF wrestling tapes in video 
stores, where they both rent and sell well. "At least 

(Continued on page S -2) 
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GAMEPLAN 
(Continued from page S -1) 

80 % -85% of our business is in 
video stores, and we do a little 
bit of direct mail through WWF 
magazines," comments Richard 
Goffman, vice president of ad- 
vertising & marketing for Colise- 
um. "Now we're starting to enter 
record stores as well," he adds. 

The 3M corporation has two 
video lines: 3M Magnetic Media 
(Scotch) and Leisure Time Vid- 
eo. The first label carries specta- 
tor sports tapes, while the latter 
offers instructional fishing, 

hunting and skiing titles. 3M 
Magnetic is distributed in video 
stores, 7- Elevens and wherever 
else blank video tape is sold, 
while Leisure Time is sold in 
sporting goods stores, hunting 
stores, bait & tackle shops and 
some video stores. Different dis- 
tribution channels account for 
the existence of two distinct vid- 
eo lines. 

CREDITS: Editorial by Chris 
McGowan, Billboard contributor 
and free -lance writer in L.A.; De- 
sign, John Hart. 

AUTOMATIC 
TENNIS... 

Proven Automatic Profits 
AUTOMATIC TENNIS surpasses other 
great sports videos and is well on 
the way to "SUPER HIT" status! 
Four Easy Steps to Great Tennis! 
with Cliff Drysdale, world renowned 
TV Tennis Commentator and 
former Top Ten Professional. 

Add AEROBIC ENERGY to your sales and rentals . 

a new path to BIG fitness and aerobic dollars. 
A unique concept 
combining aerobics and 
tennis with Cliff Drysdale. -roof 
"Raises your game to a new 
fitness and power plateau" 
- Cliff Drysdale 
and "Raises your profits to 
new levels" 
Supported by National Advertising. 

Call for your "Starter Pak" 
1- 800 -346 -6584 

Automatic Sports Videos 2821 McKinney Dallas, Texas 75204 

A keT i11i D 

THE WHOLE WORLD IS WATCHING! 

4 -HOUR, SPECIALLY- PRICED 
VIDEO CASSETTE (In a POP -UP Box)! 

CALL YOUR DISTRIBUTOR TODAY 
For More Information Call 

COLISEUM VIDEO® 
(800) 457 -0056 (212) 489 -8130 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Remarks 
Manufacturer, Catalog Number 
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RECREATIONAL SPORTS TM 

1 i 65 

* * NO. 1 * * 
AUTOMATIC GOLF Video Reel VA 39 Bob Mann's methods increase players' 

drive by 30 to 80 yards. 
14.95 

2 2 37 DORF ON GOLF J2 Communications J2 -0009 Tim Conway displays the fun -damentals 
of golf in this spoof of how -to's. 

3 3 43 
THE BEST OF THE FOOTBALL NFL's best and funniest football 
FOLLIES 

Fox Hills Video bloopers fill this compilation. 19.95 

4 6 13 
BOOM! BANG! WHAP! DOINK! JOHN The ultimate guide to watching and 
MADDEN ON FOOTBALL 

Fox Hills Video understanding the game of football. 29.95 

5 15 37 
ARNOLD PALMER: PLAY GREAT GOLF Mastering the Fundamentals focuses on 
VOLUME 1 

Vestron Video 2038 the basic mechanics of golf. 39'98 

6 9 
9 

NOT SO GREAT MOMENTS IN 
HBO Video 0024 Tim McCarver hosts this compilation of 

SPORTS sports' most memorable goofs. 
14.95 

7 8 19 A KNIGHT OF BASKETBALL Kartes Video Communications 
Coach Bob Knight explains the 
fundamentals of offense and defense. 

19.95 

8 4 65 GOLF MY WAY WITH JACK NICKLAUS Worldvision Home Video 2001 Easy- to-follow guide for the beginning 
golfer. 

9 7 51 BASS FISHING: TOP TO BOTTOM 3M /Sportsman's Video Ricky Clunn shows how to fish at all 
Leisure Time Video depths plus casting techniques. 69.95 

iQ RE -ENTRY 
JAN STEPHENSON'S HOW TO Lorimar Home Video 147 Program addressing aspects of golf such 
GOLF as putting and tee shots. 

2995 

11 16 3 WARREN MILLER'S STEEP AND DEEP Lorimar Home Video 109 Miller's latest adventure features action- 
packed ski footage. 

19.95 

12 11 47 
JOHN MCENROE AND IVAN LENDL: Learn tennis secrets and tips from the 
THE WINNING EDGE 

Vestron Video 1022 world's two best players. 

13 20 57 
WARREN MILLER'S LEARN TO SKI 
BETTER Lorimar Home Video 103 A definitive guide to the art of skiing. 24.95 

14 5 3 
LEE TREVINO'S PRICELESS GOLF Pro Lee Trevino reveals the golfing 
TIPS VOLUME 1 

Paramount Home Video techniques that made him famous. 
19.95 

15 14 17 
CHARLIE LAU: THE ART OF HITTING Best Film & Video Corp. 

Improve your stance, shift your weight, 
300 adjust your swing. 29.95 

16 12 11 BOB CHANDLER'S BIG FOOT JCI Video Inc. Action- packed video featuring monster 
JCI Video trucks in crazy competitions. 

19.95 

17 17 41 NFL CRUNCH COURSE NFL Films Video Profiles of football greats plus the NFL's 
Fox Hills Video greatest hits. 

19.95 

18 18 3 
SUPER SUNDAYS -HISTORY OF THE NFL Films Video Tracing of the history of the Super Bowl, 
SUPER BOWL Fox Hills Video from game one to the present. 19.95 

19 13 11 FESTIVAL OF FOOTBALL FUNNIES NFL Films Video Compilation of the NFL's funniest 
Fox Hills Video bloopers and blunders. 

19.95 

20 NEW SUPERBOWL XXII NFC CHAMPIONS: NFL Films Video Comprehensive history of the Superbowl 
THE WASHINGTON REDSKINS Fox Hills Video champs, the Washington Redskins. 

1995 

HOBBIES AND CRAFTSTM 

1 1 65 

* * No. 1 * * 
CHEF PAUL PRUDHOMME'S J2 Communications 

Unique techniques are revealed in this 
LOUISIANA KITCHEN, VOL. 1 video on Cajun cooking. 

19.95 

2 3 65 
CHEF PAUL PRUDHOMME'S How to prepare Cajun and Creole 
LOUISIANA KITCHEN, VOL. 2 J2 Communications classics from scratch. 19.95 

3 8 43 
JCI Video Inc. Common -sense guide to the basics of 

YES YOU CAN MICROWAVE 
JCI Video 8200 microwave cooking. 

29.95 

4 6 51 
LAURA MCKENZIE'S TRAVEL TIPS- Visits to Oahu, Maui, Diamond Head, and 
HAWAII 

Republic Pictures Corp. H- 7352 -1 Waikiki. 
24.95 

5 7 47 
JULIA CHILD: SOUPS, SALADS, AND Random House Home Video 

Making French bread, tossed salads, and 
BREAD light and hearty soups. 

6 10 39 
MR. BOSTON'S OFFICIAL VIDEO Lorimar Home Video 064 Learn to mix your favorite drinks with 
BARTENDER'S GUIDE easy instructions. 19.95 

7 9 43 VIDEO AQUARIUM The Video Naturals Co. 
For the fish lover whose time or bad luck 
makes owning live fish impossible. 19.95 

8 NEW CHINA Kodak Video Programs Stalk the Great Wall, Canton, the Grand 
Canal, and Inner Mongolia. 

19.95 

g 14 45 JULIA CHILD: MEAT Random House Home Video 
The preparation and carving of roasts, 
steaks, hamburger, and chops. 

ICI 5 35 PLAY BRIDGE WITH OMAR SHARIF Best Film & Video Corp. 
Step -by -step bridge techniques and 
strategies. 

34.95 

11 NEW 1110. THE CHARM OF LONDON International Video Network 
Tour London with Susannah York, and see 
the famous sights of this historic city. 

2495 

12 15 9 THE LAST CHANCE GARAGE Crown Video 
Learn to do basic repairs by following 
the easy, step -by -step instructions. 

24.95 

13 2 13 
THE SILVER PALATE: GOOD TIMES Simon & Schuster Video Celebration of parties, people, and good 
LIVE Paramount Home Video 12135 food for anyone who entertains. 

24.95 

14 4 15 
THE SIGHTS AND SOUNDS OF International Travel Network Visit beautiful Hawaii and enjoy an in- 
HAWAII depth look at the 4 main islands. 

39.95 

15 13 43 THE VICTORY GARDEN Crown Video 
Planning, planting, maintaining, and 
harvesting of the home garden. 

24.95 

International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of 

at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
Next week: Health And Fitness; Business And Education. 
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The White Stuff. Vanna White's apearance at a Photo Drive -Up outlet spurred 
the sale of the television star's workout video "Get Slim, Stay Slim." The San 
Jose, Calif. -based chain drew close to 3,000 people and sold some 600 copies 
of White's Lorimar Home Video release during the two hours she hobnobbed at 
the store. Pictured, from left, are Tracey White, sales representative, Lorimar 
Home Video; Mack Tatarsky, regional sales manager, Lorimar; Vanna White; 
and Gregg Bunker, president of Photo Drive -Up. 

I)1ew'.1i,I)1e, iM 
THE DEPTH -OF -COPY PROBLEM is largely the creation of suppliers looking 
to fatten their bottom line. At least that is the consensus of retailers 
who attempted Virgin Vision retail seminars in several cities. Virgin 
sponsored the powwows with dealers in the hope of getting the per- 
spective of retailers. What they got was an earful. Dealers on hand 
said depth of copy isn't the issue. The issue, they say, is return on in- 
vestment, and the problem, according to Virgin, is better described as 
"depth of consumer." The company says it also encountered wide- 
spread resistance to the $89.95 price point. Since competitive pressures 
keep many dealers from increasing their nightly rental fees, the move 
to $89.95 means that stores just have to wait that much longer to break 
even and start to earn a profit on a tape. The dealers said they like 
multipacks but they are "title sensitive." Commenting on the discus- 
sions with dealers, Tom Burnett, executive vice president of Virgin Vi- 
sion and the supervisor of the seminar program, said, "We have had a 
number of our myths exploded by this opportunity for direct communi- 
cation with retailers. We've discovered that some assumptions which 
the industry as a whole has lived by are simply unfounded." 

MONO MACHO: Warner Home Video's latest sell- through promotion fo- 
cuses on some of Hollywood's top male stars. The Heroes campaign 
will offer 16 titles for a list price of $19.95 each and will include films 
from Clint Eastwood ( "Heartbreak Ridge "), Mel Gibson ( "The Road 
Warrior" and "Mad Max Beyond Thunderdome "), Burt Reynolds 
( "Sharky's Machine "), and Robert Duvall ( "The Great Santini "). 

NELSON ENTERTAUMIHIT says it has taken orders for some 285,000 copies 
for the film "The Princess Bride." The company says the success of the 
video release is particularly notable for two reasons. Not only has it 
become the company's top- selling title of all time, but according to 
Rand Bleimeister, executive vice president, "It outsold every other ti- 
tle ever released which grossed $30 million [or less] at the domestic 
theatrical box office." The film, currently available for a list price of 
$89.95, was also nominated for an Academy Award for best original 
song for "Storybook Love." 

TURNING JAPANESE: Sony Video Software is set to release a series of 
films made in Japan. The company says the series consists of 40 of the 
finest- quality classic and modern Japanese films on video. Four films 
will be released each quarter beginning May 5 with "The Family 
Game," "Early Summer," "Stray Dog," and "Mother." Each of the ti- 
tles has a list price of $59.95 and is packaged in special cover paper 
designed with the look of unryu (traditional Japanese handmade pa- 
per). The cassette jackets will have a flap that includes a short synopsis 
of the program as well as information on the director. AL STEWART 

y 
New Hi-Band 8mm Vies With Super -VHS 

OME VIDEO V/DEO 

Format Matches Resolution Quality Of Camcorders 
A biweekly column focusing on 
products, trends, and develop- 
ments in the hardware industry. 

BY MARK HARRINGTON 

THE ANNOUNCEMENT OF Hi- 
Band 8 millimeter video shouldn't 
have surprised anyone who's been 
following video developments over 
the past two years. 

Hi -Band, which increases 8mm's 
horizontal resolution to over 400 
lines from 230, was inevitable. The 
8mm video camp had no choice but 
to match the higher quality of Su- 
per -VHS -C camcorders. 

For Sony and Sanyo /Fisher,the 
big guns of 8mm, as well as for 
blank tape companies and 35mm 
camera companies whose video 
businesses focus on 8mm, Hi -Band 
is a statement to dealers that com- 
mitment to the format and ad- 
vancements will continue. 

The timing could not have been 
more appropriate. Word of Hi- 
Band's 10- company standardiza- 
tion came as some camcorder man- 
ufacturers and retailers were voic- 
ing doubts about S- VHS -C's sales 
potential. Thus, 8mm may pick up 
on S- VHS -C's market share. 
What's more, when product is in- 
troduced a year from now, Hi- 
Band will quickly equalize the sell- 
ing advantage S -VHS -C cam- 
corders have over 8mm -that of 
picture quality. 

Retailers especially are said to 
be having difficulty selling S -VHS- 
C camcorders because of their 

VIDEO 
REVIEWS 

price and the need for an adapter. 
Hitachi, meanwhile, is rumored to 
be considering selling some of the 
thousands of 8mm camcorders it 
produces for other companies un- 
der its own brand. 

But even with official Hi -Band 
public information, companies that 
participated in its standardization 

aren't saying 
much. 

Shin Takagi, 
president of 
Sony's consumer 
video division, 
says that is be- 
cause each of the 

10 companies is working at its own 
pace and has agreed to release de- 
velopments jointly with the others. 

Nevertheless, he says, though 
Hi -Band speaks to a more sophisti- 
cated market that desires a wider 
range of products, it probably 
won't be the end -all format. 

"The desire or need for these 
products is getting more diversi- 
fied," Takagi explains. "We want 
to offer the consumer a wider 
choice." 

As in the past, Takagi says he 
believes current 8mm products are 
good enough for the average con- 
sumer but adds, "If you have a 
customer who demands higher pic- 
ture quality, you have to have 
that, too." 

What about the potential for 
further video confusion? Hi -Band 
will require not only a new genera- 
tion of hardware, but, like S -VHS, 
will need a new fleet of blank tape 
and prerecorded software. 

HARDWARE 

WATCH 

Takagi concedes Hi -Band may 
cause buying hesitation among 
consumers, but he also warns that 
"technological evolution never 
stops, and if you're waiting for the 
ultimate thing to come out you'll 
probably never buy it." 

He says a current estimate that 
8mm commands as much as 35 per- 
cent of the camcorder market 
"makes me feel very much that we 
are firmly established in the mar- 
ket and are gaining position." 

While much early attention will 
be on camcorders, both Takagi and 
Nobuhiro Arimoto, president of 
Sanyo /Fisher, indicate that home 
decks will also be part of the for- 
mula. Neither has specified hard- 
ware plans, but Takagi says, "The 
technology certainly has applica- 
tions for home decks, too." He in- 
dicates that camcorders and decks 
will be introduced simultaneously. 

On the prerecorded software 
side, however, he says he doesn't 
expect much early acceptance. 

"I don't think the software peo- 
ple will pick up Hi -Band 8mm im- 
mediately, as has been the case 
with S- VHS," he says. "They seem 
to be happy with what they're mar- 
keting now." 

Still, he says, Hi -Band may have 
appeal for software other than tra- 
ditional movie- entertainment -ori- 
ented tapes. 

"They may come up with some 
specialized software, something 
applicable to institutional, medical, 
encyclopedia formats or art repro- 
ductions as opposed to the heavy 
books available today," he says. 

r 

This column offers a critical look 
at recent nontheatrical video re- 
leases. Suppliers interested in see- 
ing their cassettes reviewed in this 
column should send VHS cassettes 
to Al Stewart, Billboard, 1515 
Broadway, New York, N.Y 10036. 
Please include the running time 
and suggested retail price. 

"The Secrets Of Pro Wrestling," 
Diamond Entertainment, 55 min- 
utes, $29.98. 

Given the current popularity of 
professional wrestling -which 
shows no signs of waning -it was 
simply a matter of time before 
someone decided to debunk Ameri- 
ca's most popular spectator 
"sport." This tape features two 
wrestlers, said to be given "a raw 
deal by their chosen profession," 
who don masks to protect their iden- 
tities and demonstrate the holds, 
moves, and dirty tricks that are the 
heart and soul of professional wres- 
tling. 

The premise is extremely provoc- 
ative, but it is difficult to recom- 
mend any product that continually 
insults viewers and refers to them 
by such epithets as "pencil- necked 
geeks." Still, wrestling is so popular 
now that many viewers would prob- 
ably be willing to overlook the 
slights, so this program couldn't 

have come at a more propitious 
time. RICHARD T. RYAN 

"Harmonic Voyage -A Bubble Of 
The Sea," Cine -Video West Inc., 24 
minutes, $29.98. 

In a culture that has spent for- 
tunes on Nehru jackets, mood rings, 
lava lamps, and pet rocks, there 
must surely be a market for an aid 
to complete relaxation. Featuring 
top -notch production values, breath- 
taking scenery, and an attractive 
new age score, this program, which 
traces the odyssey of a large bub- 
ble, is really a rather expensive gim- 
mick. However, it is very well exe- 
cuted, and like so many other fads, 
it may achieve a degree of populari- 
ty that will probably be both limited 
and short- lived. R.T.R. 

"Carnaval 88," Globo Video, 90 
minutes, $79.95. 

Brazil's Carnaval -an annual 
four -day festival that includes pa- 
rades, feasts, and games -has been 
called "the greatest entertainment 
spectacle on earth." The parades 
feature the students, staffs, and 
guests of Rio de Janeiro's samba 
schools; grandiose floats; hundreds 
(sometimes thousands) of beautiful- 
ly costumed dancers; and throngs of 
musicians pounding out a samba 
beat. Each samba school represents 
a particular neighborhood in Rio 
and spends countless hours and 
huge sums of money in a yearlong 
preparation for the event. The ef- 

fect is dazzling and kaleidoscopic, 
and a crack Globo Video crew has 
captured the 1988 event in all its col- 
or and energy. A commentator ex- 
plains the themes (often political or 
social) and backgrounds of the 
schools. In -store playing of the tape 
would capture customers' attention 
and inspire rentals. CHRIS McGOWAN 

HOLD 
THE 

PHONE! 

Dial 800- 223 -7524 toll free 
to place an ad in ACTION - 
MART, Billboard's classi- 
fied advertising section. 
For quick results, call Jeff 
Serrette today (NY resi- 
dents dial 212 764- 7388). 
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Beach Boy. David Essel chats with Marti Salt of WFTV Orlando, Fla., about his 
new video, "The Beach Workout With David Essel, M.S." The fitness tape is 

available for $19.95 from Academy Entertainment. 

Piracy Debate In Canada 
OTTAWA The Canadian Motion 
Picture Distributors Assn. says 
new legislation in Quebec will play 
right into the hands of video pi- 
rates and take sizable sums of 
money away from retailers in the 
province. 

Under Bill 109, English -lan- 
guage films and videos that are re- 
leased must have French -language 
subtitles, and French -dubbed ver- 
sions must be imminent. Films are 
pulled out of theaters after 60 
days if no French dub is being 
readied. 

"These impediments to the flow 
of legitimate product to theater 

and video retailers in that province 
will result in a substantial short- 
fall," the association says. "Expe- 
rience in other countries indicates 
that the void may well be made up 
by pirates producing illegal 
copies." 

The association estimates that 
video piracy costs the legitimate 
business more than $15 million a 
year. In 1987, the loss attributed to 
one convicted pirate alone was 
$850,000. 

Bill 109 "may provide an invita- 
tion to video pirates," the associa- 
tion asserts. KIRK LaPOINTE 

A Billboard Spotlight 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

Principal 
Performers 

8 i 
>. 

i, 

T1 
and 

ÿ 

1 1 24 LADY AND THE TRAMP 

** NO.1 ** 
Walt Disney Home Video 582 Animated 1955 G 29.95 

2 2 63 CALLANETICS Callan Productions Corp. 
MCA Home Video 80429 Callan Pinckney 1986 NR 24.95 

3 3 76 JANE FONDA'S LOW IMPACT 
AEROBIC WORKOUT 

Lorimar /LightYear Ent. 
Lorimar Home Video 070 Jane Fonda 1986 NR 39.95 

4 8 2 START UP WITH JANE FONDA Lorimar /LightYear Ent. 
Lorimar Home Video 077 Jane Fonda 1988 NR 19.95 

5 NEWIlo BEVERLY HILLS COP II Paramount Pictures 
Paramount Home Video 1860 Eddie Murphy 1987 R 89.95 

6 5 126 JANE FONDA'S NEW WORKOUT Lorimar /LightYear Ent. 
Lorimar Home Video 069 Jane Fonda 1985 NR 39.95 

7 4 29 AN AMERICAN TAIL Amblin Entertainment 
MCA Home Video 80536 Animated 1986 G 29.95 

8 14 139 THE SOUND OF MUSIC CBS -Fox Video 1051 Julie Andrews 
Christopher Plummer 1965 G 29.98 

9 10 15 PINK FLOYD THE WALL MGM /UA Home Video 400268 Bob Geldof 1982 R 19.95 

]0 ` 6 24 STAR TREK IV -THE VOYAGE HOME 
Paramount Pictures 
Paramount Home Video 1 797 

William Shatner 
Leonard Nimoy 

1986 PG 29.95 

11 16 70 THE GODFATHER 
Paramount Pictures 
Paramount Home Video 8049 

Marlon Brando 
Al Pacino 1972 R 29.95 

12 7 10 DIRTY DANCING Vestron Pictures Inc. 
Vestron Video 6013 

Patrick Swayze 
Jennifer Grey 

1987 PG 13 89.98 

13 9 74 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 G 29.95 

14 22 93 KATHY SMITH'S BODY BASICS JCI Video Inc. 
JCI Video 8111 

Kathy Smith 1985 NR 29.95 

15 24 99 ALICE IN WONDERLAND Walt Disney Home Video 36 Animated 1951 G 29.95 

16 20 72 SCARFACE 
Universal City Studios 
MCA Home Video 80047 Al Pacino 1983 R 24.95 

17 12 53 THE WIZARD OF OZ MGM /UA Home Video 60001 Judy Garland 
Ray Bolger 

1939 G 29.95 

18 15 7 ROBOCOP 
Orion Pictures 
Orion Home Video 8610 

Peter Weller 
Nancy Allen 

1987 R 89.98 

19 NEW THE CURE IN ORANGE Elektra Records 
Elektra Entertainment 40107 -3 

The Cure 1987 NR 24.95 

20 23 135 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 29.95 

21 37 29 DORF ON GOLF J2 Communications J2 -0009 Tim Conway 1987 NR 29.95 

22 28 2 
SUPERBOWL XXII NFC CHAMPIONS: 
THE WASHINGTON REDSKINS 

NFL Films Video 
Fix Hills Video 

Various Artists 1988 NR 19.95 

23 25 107 BEVERLY HILLS COP Paramount Pictures 
Paramount Home Video 1134 Eddie Murphy 1985 R 19.95 

24 31 26 
PLALENDAYBOY 

AR 
1988 PLAYMATE VIDEO 

C 
Lorimar Home Video 524 Various Artists 1987 NR 24.95 

25 19 19 BON JOVI -SLIPPERY WHEN WET Polygram Records Inc. 
Polygram Video 440- 041521 -3 

Bon Jovi 1987 NR 19.98 

26 27 7 
KATHY SMITH'S STARTING 
WORKOUT 

Fox Hills Video FH1027 Kathy Smith 1987 NR 19.95 

27 21 120 
KATHY SMITH'S ULTIMATE VIDEO 
WORKOUT 

JCI Video Inc. 
JCI Video 8100 Kathy Smith 1984 NR 29.95 

28 18 145 
JANE FONDA'S EASY GOING 
WORKOUT 

Lorimar /LightYear Ent. 
Lorimar Home Video 058 Jane Fonda 1984 NR 39.95 

29 11 8 PLATOON 
Hemdale Film Corp. 
HBO Video 0040 

Tom Berenger 
Charlie Sheen 1986 R 99.95 

30 32 94 MARY POPPINS Walt Disney Home Video 23 Julie Andrews 
Dick Van Dyke 

1964 G 29.95 

31 17 54 TOP GUN 
Paramount Pictures 
Paramount Horne Video 1629 

Tom Cruise 
Kelly McGRlis 

1986 PG 26.95 

I 32 ..lff. IJtE'S MICKEY! Waltolsney Hama video+i2 A1ioab. .,', A4 l9ß '44 . 
33 , 7 " .KAT.hv 

SS wffS IRNM116" 
Yft1K Fox Hills Video FFtd Q 12 

:. 

Kathy SpI ` 
... ?dr 
1987 #R 019-.1 

34 34 6 ELVIS '56 Elvis '56/LightYear Ent. 
Media Home Entertainment M470 Elvis Presley 1987 NR 19.95 

35 26 26 PLAYBOY VIDEO CENTERFOLD #6 Lorimar Home Video 526 Lynne Austin 1987 NR 12.95 

36 33 32 CROCODILE DUNDEE Paramount Pictures 
Paramount Home Video 32029 

Paul Hogan 1986 PG 13 29.95 

37 29 18 GRATEFUL DEAD -SO FAR 6 West Home Video SW -5701 Grateful Dead 1987 NR 29.95 

38 38 58 
INDIANA JONES AND THE TEMPLE 
OF DOOM 

Paramount Pictures 
Paramount Home Video 1643 

Harrison Ford 
Kate Capshaw 

1984 PG 19.95 

39 30 6 NO WAY OUT 
Orion Pictures 
HBO Video 0051 

Kevin Costner 
Gene Hackman 

1987 R 89.95 

40 13 2 HAMBURGER HILL 
RKO Pictures 
Vestron Video 6015 

Michael Dolan 
Daniel O'Shea 

1987 R 89.98 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil ion (30,000 o $1.2 
million for nontheat ical made -for -home -video product 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 

150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for- home -video product; 50,000 units or a va ue of 

$2 million fo music video product). Titles certified prior to Oct. I, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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World Success. CBS Records International honored Leonard Cohen with a 
party at New York's Man Ray Bistro, during which the veteran artist received a 
Crystal Globe Award signifying overseas album sales in excess of 5 million units. 
Cohen's latest album, "I'm Your Man," is climbing the European charts and will 
be released in the U.S. shortly. Pictured, from left, are his longtime friend Judy 
Collins, Cohen, and CBS Records International President Robert Summer. 

MENT 

Smithereens Set For Radio Blowup 
Capitol Act's Thoughts Turn To Green 

BY BRUCE HARING 

NEW YORK Following the break- 
through success of their 1986 album, 
"Especially For You," the Smither- 
eens seem poised to go for the gold. 
Or, more appropriately, the green, as 
in "Green Thoughts," the band's new 
Enigma /Capitol album. 

A healthy industry buzz has 
marked the release, and the Enigma/ 
Capitol forces are marshaled to take 
the band from its alternative/ 
college /album rock base over to top 
40, according to Capitol product man- 
ager Mike Stotter. 

"They're a major -priority push for 
us," Stotter says. "All guns are ready 
to blast. We would certainly love to 
see them reach gold, but there's ev- 
ery belief that they could be platinum 
and beyond." 

The initial launch of "Green 
Thoughts" has gotten under way 
with the servicing of a 12 -inch single, 

Prince's `Black Album' A Real Beauty; 
Germany's Scorpions Unleash A `Savage' 

BLACK MAGIC: The Beat has finally tracked down a 
copy of Prince's infamous "Black Album" and is having 
a lot of fun playing the hot collectors' item. Originally 
slated to emerge last December, the album was instead 
shelved at the artist's request. However, it's no secret 
that "unofficial" cassette copies have begun to circulate 
on the street and through the industry. 

Prince's funkiest output in a long time, the `Black Al- 
bum" boasts an abundance of hot tracks. No doubt 
about it From the opening cut, "Le Grind," this album 
F-U-N-K-S out in style. 

Many of the lyrics fall into in 
the rude /suggestive /obscene 
category, and certain cuts would 
definitely be taboo at radio even 
if the "Black Album" were re- 
leased. On `Bob George," for ex- 
ample, the singer puts down his 
gal for eating too many TV din- 
ners and dating ( "rock star") Prince's manager and then 
whips out a gun and forces her to don a red /brown wig. 
And it doesn't stop there. Suffice is to say the "Black 
Album" would drive the Federal Communications Com- 
mission completely nuts, not to mention the Parents' 
Music Resource Center. 

The complete track listing for the album is "Le 
Grind," "Cindy C," "Dead On It," "When 2 R In Love" 
(great ballad), "Bob George," "Superfunkycalifragi - 
sexi," "2 Nigs United 4 West Compton," and "Hard 
Rock In A Funky Place." But, please, no requests on 
how to obtain a copy -dig it out for yourself. The search 
is worth it. 

Meanwhile, as Prince fanatics scramble to lay their 
hands on the "Black Album," the multitalented artist re- 
portedly has just delivered a brand -new album to 
Warner Bros. Titled "Love Sexy," the project is sched- 
uled for a May 3 release on Paisley Park. Word has it 
that the only track to be included from the `Black Al- 
bum" is "When 2 R In Love." A song called "Alphabet 
Street" is said to be the first single. 

STING TIME: More than four years after the emer- 
gence of their last studio album, 1984's "Love At First 
Sting," German hard rockers the Scorpions are finally 
gearing up for the release of their latest Mercury/Poly- 
Gram album, "Savage Amusement," unquestionably 
one of their strongest outputs to date. 

Due in stores April 18, the Dieter Dierks- produced 
"Savage Amusement" comprises nine rock -solid tracks. 
Highlights include the hard- driving "Rhythm Of Love" 

and the power ballad "Believe In Love." PolyGram will 
be mounting its assault on album rock radio April 4. 

When "Savage Amusement" hits the streets here, the 
Scorpions will be playing their first -ever concerts in the 
Soviet Union. The band will then kick off its 19:: North 
American concert schedule as one of the acts on the Van 
Halen's Monsters Of Rock extravaganza, scheduled to 
begin over Memorial Day weekend in May. Upon com- 
pletion of that tour, the Scorps will be headlining arenas 
through the fall. 

WONDERFUL SOUNDS: 
While not listening to the "Black 
Album," The Beat has been 
hooked on "I'm Not Scared" by 
new CBS /U.K. outfit Eighth 
Wonder, which has been climb- 
ing up the Brit singles chart. Pro- 
duced by the Pet Shop Boys and 

Phil Harding, the Eurodisco tune -very sexy, it could 
be a winner in the clubs here -will be featured on the 
forthcoming album from the act, which is fronted by the 
intriguing Patsy Kensit of "Absolute Beginners" fame. 
The U.K. compact disk single features a great French 
version of the (Pet Shop Boys) Neil Tennant -Chris Lowe - 
penned song, titled "J'ai Pas Peur." 

The Eighth Wonder album will be on Columbia in the 
U.S., although no official release dates have ben con- 
firmed. Still, be on the lookout. 

Another interesting album just out in the U.K. is Pre- 
fab Sprout's "From Langley Park To Memphis." Due 
out here in the coming weeks through Epic, the album 
features appearances by Pete Townshend and Stevie 
Wonder. The standout cut is "Cars And Girls." 

SHORT TAKES: During the Australian leg of his Faith 
tour, George Michael received the Japanese equivalent 
of a Grammy, a Japan Gold Disc Award, for best inter- 
national pop solo album of the year. (See page 37 for a 
review of Michael's Sydney concert.) Meanwhile, the 
fourth single from the "Faith" album, "One More Try," 
goes to radio Friday (1). Says Michael, "It's a ballad very 
close to my heart. Many people compare it to 'Careless 
Whisper,' but for me there is no comparison. I put my 
emotional heart into 'One More Try,' and it's my favorite 
off the album. I believe my best songs are the ballads, 
and down the road that is probably what I'll be remem- 
bered by" ... Patti Smith's eagerly awaited Arista al- 
bum is due May 12. It will be preceded by a single, "Peo- 
ple Have The Power." 

"Only A Memory," to album rock, 
college, and alternative radio sta- 
tions, the band's traditional strong- 
holds. 

"If things develop like we think 
they're going to, within three or four 
weeks we can take that as a 7 -inch 
single to [top 40]," Stotter says. 
"There's no reason they couldn't be a 
major success there. They write real 
strong, hooky songs." 

According to Smithereens lead 
singer and principal songwriter Pat 
DiNizio, the new album is not a "radi- 
cal departure" from its predecessor. 
"To my ears, it sounds a little better," 
he says. "Overall, I'd say 'Green 
Thoughts' is a stronger record both 
in terms of songwriting, lyric con- 
tent, and recorded sound, and the 
production value is a little bigger." 

To further boost their chances at a 
commercial pop breakthrough, the 
Smithereens recently signed with 
Fred DeMann's management team, 
which has worked with Madonna and 
Billy Idol. Previously, the Smither- 
eens handled their own affairs. 

Says Arthur Spivak, co-manager 
with DeMann, "We are definitely go- 
ing to take them to top 40, and we're 
hoping to have the same kind of real, 
genuine enthusiasm that has hap- 
pened at alternative radio translate 
to the top 40 arena. We're taking care 
of the basics and letting the music 
speak for itself. Even though they've 
been together for a while, they're not 
looking to rush." 

The Smithereens are another 
"overnight" success story that took a 
few years to gel. Formed in 1980, the 
band was a regular on the New 
York /New Jersey club circuit, releas- 
ing several independent records and 
working with Otis Blackwell, the 
composer of "All Shook Up" and 
"Great Balls Of Fire." 

It wasn't until a tape found its way 
to Enigma's West Coast office that 
big things began to happen. Shortly 

ARTIST 
DEVELOPMENTS 

after the Smithereens signed, Enig- 
ma inked a distribution agreement 
with Capitol, ensuring widespread 
availability for "Especially For You" 
and singles `Blood And Roses" and 
"Behind The Wall Of Sleep." 

Work habits established in the 
days when studio time came out of 
the band's pocket saw the Smither- 
eens write and record "Green 
Thoughts" inside of two months, de- 
fying the can- they -do-it- again? pres- 
sure that comes after a surprise hit. 

"I hadn't written anything for a 
long time because I was caught up in 
the experience of our first tour, but I 
had bits of lyrics, melodies, and song 
titles," DiNizio says. "It was simply a 
matter of sitting down and getting 
organized." 

"Green Thoughts" was recorded 
over a three -week period in Decem- 
ber at the Capitol Tower in Los Ange- 
les. Returning for production was 
Don Dixon, who helped craft "Espe- 
cially For You." 

Strong support from MTV was a 
key factor in breaking the band last 
time, and the video network has be- 
gun rotation of "Only A Memory" in 
its "New Video Hour." The clip is de- 
scribed by DiNizio as "our salute to 
the James Bond title sequences." 

"Green Thoughts" also has guest 
shots from Del Shannon, singing a 
response to DiNizio's vocal on "The 
World We Know "; Los Lobos' Steve 
Berlin, who contributes baritone sax 
on "Especially For You" (which DiNi- 
zio emphasizes was written for 
"Green Thoughts" and is not a left- 
over track); and Marti Jones who con- 
tributes vocals on "Memory." 

The Smithereens are scheduled to 
embark on an extensive tour in mid - 
April. Highlighting the early part of 
the itinerary will be a three- night, six- 
show stand at New York's Bottom 
Line and four dates at the Roxy in 
Los Angeles. 

LOWE DOWN 
Triple- threat musician /songwrit- 

er /producer Nick Lowe has been 
fairly ubiquitous lately. On the heels 
of his tour dates as a sideman with 
Paul Carrack, he has just seen the 
U.S. release of his Columbia album 
"Pinker And Prouder Than Previ- 
ous." 

The album, a collection of scat- 
tered tracks originally issued in the 
U.K. by Demon, is Lowe's last for 
CBS. After nearly a decade with the 
label, he has inked a contract with 
Warner Bros. Lowe is currently in 
Los Angeles, laying down tracks for 
his Warners debut with producer 
Dave Edmunds, his former partner 
in Rockpile. 

Lowe is also repeating his role as 
bassist for John Hiatt on the A &M 
artist's follow -up to his critically ac- 
claimed 1987 album, "Bring The 
Family." David Lindley is set to 
handle guitar chores on the album. 

In spite of all his studio activity, 
Lowe recently found time to sit in 

with another former Rockpile mate, 
guitarist Billy Bremner, at one of 
Bremner's regular Wednesday gigs 
at Raji's in Hollywood, Calif. 

SHOW TIME 
Chicago is a notoriously difficult 

town in which to land a recording 
contract, but new Chrysalis act 
TAMI Show managed to score a 
deal without having to leave the city 
limits. It seems it was a classic case 
of being in the right place at the 
right time: Vocalists Cathy and 
Claire Massey say it all began 
when ex- Blondie bassist Nigel Har- 
rison, who was serving as the musi- 
cal director of the film "Light Of 
Day," heard a tape of the band 
while the film crew was in Chicago. 

A couple of months later, the 
TAMI Show and Harrison connected 
when the band opened for Charlie 
Sexton at the Chicago club Cabaret 
Metro. Harrison brought the 
group's demo to Los Angeles, where 
producer Mike Chapman took an 
interest in it. The TAMI Show was 
subsequently signed by Chrysalis, 
and Harrison now serves as the 

(Continued on page 36) 
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THE 3RD INTERNATIONAL M 
Montreux, Switzer) 

THE HIGH LEVEL CONFERENCE 
This year, more than ever, European broadcasting is changing at a very rapid 
pace. This provides unique opportunities for the Media and the Music industries. 
But it also brings challenges for the Marketing world, Sponsors, Syndicators, 
Copyright Societies, Publishers and the New Media. With the disappearance of 
national frontiers, there are many urgent topics to be discussed in order to bring 
all groups together. 

THE MUSIC -IN -MEDIA MARKETPLACE 

MUSIC 

THE GOLDEN ROSE OF 
MONTREUX TELEVI- 
SION FESTIVAL will once 
again bring more than 30 
leading pop -acts from all 
over the world to the 
Montreux Casino for the 
recording of world -class 
TV specials co- produced 
by Swiss Television and 
Michael Hurll. IMMC 
offers an excellent op- 
portunity for participants 
to meet and interview 
these artists, and IMMC 
delegates will have free 
access to all TV Galas. 

THE IMMC MUSIC 
VIDEO COMPETITION, 
the definitive international 
music video competition, 
both clip and long -form, 

The Music -in -Media Mar- 
ketplace at the Montreux 
Convention Centre with 
exhibit areas and listening 
and viewing facilities, will 
be the ultimate meeting 
place for music, media and 
marketing professionals. It 

is the perfect platform for 
the international presenta- 
tion of products, artists and 
services. 

with a distinguished inter- 
national jury. The awards 
of the video competition 
will be presented in a 
prestigious TV show. 

SHOWCASES AND LIVE 
CONCERTS by major 
artists as well as some of 
the finest new acts will 
create even more excite- 
ment in Montreux during 
IMMC. 

MEDIA 

DIRECT RADIO & TV 
BROADCASTS from 
IMMC will link the city of 
Montreux to audiences all 
around the world. 

ARTIST & INDUSTRY 
PRESS CONFERENCES 
organised at IMMC will be 
offended by key radio, 
television and record com- 
pany professionals as well 
as press reporters and 
photographers. 

INTERVIEWS & PHOTO 
SESSIONS will be set up at 
IMMC with most of the 
artists performing at the 
Galas and Showcases. 

PROFESSIONAL INTER- 
ACTION between the 

international media 
creates a dynamic forum 
for the discussion of essen- 
tial subjects, such as 
syndication & new broad- 
cast technologies. 

MARKETING 

IMMC BRINGS THE 
MUSIC AND MARKET- 
ING WORLDS TO- 
GETHER, and puts a finger 
on the pulse of the current, 
vital topics that affect and 
unite them both, such as 
sponsorship deals and 
worldwide promotions. 
IMMC will combine key- 
note speakers with case 
studies and panelled 
seminars which will 
explore various music & 
marketing topics. 
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IJsIc & MEDIA CONFERENCE 
ind May 11-15 1988 

C 

PAL 
n music, media and marketing 

For Worldwide 
Registrations: 
IMMC MAIN OFFICE 
Sanny Landwier/ 
Karen Holt 
Stadhouderskade 35/ 
PO BOX 50558 

1007 DB AMSTERDAM 
The Netherlands 
Tel: 31.20.628483 
TIx: 12938 
E -Mail: dgs 1114 
Fax: 31.20.799865 

For U.S. Registrations: 
IMMC U.S.A. 
Peggy Dold 
1515 Broadway - 39th 
NEW YORK, NY 10036 
U.S.A. 
Tel: 1.212.536.5088 
Tlx: UQ 7105816279 
Fax: 1.212.536.5236 

For Radio Promotions: 
RPMC 
Murray Schwartz 
17514 Ventura Blvd 202 
ENCINO, CA 91316 

U.S.A. 
Tel: (818) 501.7762 
Tlx: 283228 
Fax: (818) 501.8848 

P.R. & Press Consultants: 
The Raleigh Group 
Raleigh Pinskey 
PO Box 691600 
LOS ANGELES, 
CA 90069 
U.S.A. 
Tel: (213) 273.4221 
Tlx: 4900006880 
Fax: (213) 273.2295 

swissair,,CY 
Official carriers for IM &MC '88 

THE PANELS 
BRAVE NEW WORLD 
New Marketing Opportunities In TV, Radio And Music 

THE TOP 40 TYRANNY 
The Threats Of Overplay And Overpay 

AFTER DAT, WHAT? 
How Will The Consumer Receive His Music? 

ARE EUROPEAN BROADCASTERS BACKING EUROPE? 
A Hard Look At Satellite And Conventional TV As Well As Radio 

MULTI -MEDIA BROADCASTING 
The Dawn Of Diversification 

MAXIMIZING MUSIC & MEDIA OPPORTUNITIES 
Marketing Success Stories From Concept To Completion 

THE PROS AND CONS OF CENTRAL ACCOUNTING 
Who Wins, Who Loses? Are The National Societies Threatened? 

TV TOMORROW 
A High Tech Triumph Or A Horror Story? 

THE RADIO DOCTOR 
The Cure For Your Problems In The Increasingly Competitive World Of Radio 

WILL THE COMPUTER REPLACE THE HUMAN PRESENTER? 
The Chip Looking Over The Deejay's Shoulder 

DEREGULATION BY THE BACK DOOR 
How Some New Stations Are Getting Around The Law 

RED ROCK, THE POST GLASNOST PERSPECTIVE 
The New Freedom Of Music And Media In The Eastern Bloc Countries 

THINK LOCAL, ACT GLOBAL 
How To Translate A Local Success Into A Worldwide Mega -Hit 

THE FACT AND THE FICTION 
How Realistic Are The Ratings? How Trustworthy The Charts, How Useful Are 
The Tradepapers? 

MUSIC SPONSORSHIP 
Does It Sell The Product At The Expense Of The Act? 

Please register me for IM &MC '88 
FEE: $ 395 /Swiss Francs 495 includes access to 
all events. Special hotel rates and airfares available. 

PAYMENT INSTRUCTIONS: Full fee to be paid 
in advance. Payment enclosed 

Please charge 

Card number 

Expiry date 

Signature 

Please type /print clearly. 
Copy form for additional registrations. 

NAME 

COMPANY 

ADDRESS 

TITLE 

CITY /STATE /ZIP 

COUNTRY 

PHONE 

FAX 

TELEX 

Send to your nearest IMMC office. Please include passport photo. 
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 /ALENT 

"L.AN Best Hotels..:' 

L'Ermitage Hotels, 
a collection of 

originals. 
By Jim Carmen 

At a time when most hotel chains are taking their 
design concepts down the path of mediocrity, 

L'Ermitage is operating seven, absolutely unique, all - 
suite luxury hotels in Los Angeles. 

These hotels appeal to the discriminating traveller, the 
one searching for a unique experience. 

F dach suite offers more living space than I have seen in 
any other hotel, tastefully decorated and surrounded 

with wonderful, excitin works of art. 

L ' Ermitage Hotel... 
"Ultimate Hideaway" 

-Vogue 
The first and flagship hotel is 
world famous L'Ermitage 
Hotel in Beverly Hills. The 
New York Times has stated 
"...Even other hoteliers speak 
of L'Ermitage as special." 

The Boston Globe has said "... This may well be the 
finest hotel in the new world" and Vogue has said 
"L'Ermitage is Beverly Hills' ultimate hideaway." 

B el Age Hotel ... "Nothing Short of Spectacular" 
-Performing Arts 

This magnificantly decorated hotel boasts paintings by 

grand masters and prompted Performing Arts Magazine 
to state that Bel Age was "Nothing short of spectacular" 

The Los Angeles Times wrote that the Bel Age was "a 
place for feeling guilty- happily" 

Mondrian Hotel ... "A Los Angeles Landmark" 
-Washington Times 

Close to the Bel Age on famous Sunset Blvd. is the 
Mondrian Hotel, where the owners of this collection of 
originals, the ASHKENAZY family, have created a hotel 
which, in itself, is a work of art, painted by the famous 
modern painter YAACOV AGAM. 
The Mondrian is a great favorite 
of the Music Set. The Washington 
Times has called Mondrian "a 
Los Angeles landmark ... with 
bold elegance" 

The collection's four other 
properties, Le Dufy, Le 

Parc, Le Rêve and Valadon have 
an intimacy and grace rarely found 

in North American hotels. They are warm and inviting 
which Contract Magazine has called "Little gems in a 

sea of mediocrity." 

The refreshing key to all of these wonderful hotels is 

that they fit the economy of nearly every traveller. 

Ihighly recommend that on your next visit to Los An- 
geles, you choose among this "collection of originals." 

A collection 
of 

originals 
Los Angeles 

L'Ermitage Mondrian Bel Age 
Valadon Le Rêve Le Dufy Le Parc 

1- 800 - 424 -4443 
or call your local travel agent ADVERTISEMENT 

TALENT IN ACTION 
(Continued from page 33) 

band's manager under the auspices 
of Sanctuary Music. 

TAMI Show's self -titled album 
was released in February; the first 
single from the album, "She's Only 
Twenty," and an accompanying vid- 
eo followed. Early response in Chica- 
go has been encouraging, but the 
group members remain cautious. 
Guitarist Tommy Gauwenda and 
drummer Ken Harck were involved 
in the enormously popular Chicago 
groups Pezband and Off Broad- 
way, respectively, both of which 
waxed major -label product but never 
achieved significant renown outside 
the area. 

"Actually, those two are more ex- 
cited than Claire and I," says Cathy 
Massey. "When we start selling the 
record, then we'll get excited." 

BORN AGAIN 
Annie Haslam, the voice of such 

Renaissance classics as "Ashes Are 
Burning" and "Sands Upon The 
Shores Of Time," has returned to 
the U.S. seeking a solo deal and 
management after ending the 
band's long career last year. 

"Everything's on the line," she 
says. "We've sold the house and the 
cat; we're putting everything into it. 
If it doesn't work out, at least we 
had a good try and a good time." 

Haslam has not moved too far 
from her roots on the solo demo 
now circulating at major and inde- 
pendent labels. Produced by Ron 
Edwards, it features a re- recorded 
version of Renaissance's "Northern 
Lights" and an up -tempo number 
written by B.A. Robertson and 
Genesis guitarist Mike Ruther- 
ford. 

"It's different, but because it's 
got my voice, it's familiar," she 
says. 

On her brief East Coast club tour, 
Haslam is performing five Renais- 
sance songs in addition to the new 
material. Backing her on the tour 
are Raphael Rudd and Mark Lam - 
parello, members of Renaissance's 
last incarnation, and John Mango - 
lis on synthesizer. 

"I'm going to have a try at writ- 
ing some things when I get back 
home," Haslam says. "There's a lot 
of different directions, so many 
ways I can go. I'm kind of delving 
into the unknown." 

Artist Developments is edited by 
Steve Gett. Reporters: Bruce 
Haring (New York), Moira 
McCormick (Chicago), and Chris 
Morris (Los Angeles). 

Unsurpassed in 

GLOSSY 
P H OTOS 

Quality 

EACH IN 

1000 LOTS 

100 POSTCARDS $25 
100 8x10 $34.95 
CUSTOM $115 
COLOR PRINTS per 100 o ® 

' /fI 
PkOtograp nerr 
165 West 46th Street, Ni 10036 

(212) 382 -0233 
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TOP CONCERT 

AMUSEMENT 

ARTIST(S) 

G GROSSES 
BUSINESS® 

Gross Attendance 

Venue Date(s) Ticket Price(s) Capacity Promoter 

FRANK SINATRA /DEAN 
MARTIN /SAMMY DAVIS JR. 

Chicago Theatre March 18 -20 

Chicago III. 

$923,600 10.200 

$100/$75 /$50 /$25 sellout 

in -house 

BRUCE SPRINGSTEEN & THE E 

STREET BAND 
Rosemont Horizon March 16-17 

Rosemont, III. 

$801,720 35,632 

$22.50 sellout 

Jam Prods. 

FRANK SINATRA /SAMMY DAVIS 
JR. /DEAN MARTIN 

Oakland -Alameda County March 13 

Coliseum 

Oakland, Calif. 

$603,760 15,470 

$40/$30 sellout 

Bill Graham Presents 

FRANK SINATRA /DEAN 
MARTIN /SAMMY DAVIS JR. 

Coliseum, Seattle Center March 16 

Seattle, Wash. 
$521,310 13,927 

$40/$30 sellout 
White Rose Limited 

INXS 
PIL 

Radio City Music Hal March 18-20 

New York, N.Y. 

$345,600 17,622 

$20 sellout 

Radio City Music Hall Prods. 

GEORGE THOROGOOD & THE 
DESTROYERS 

Patriot Center March 18-19 

George Mason Univ. 

Fairfax, Va. 

$277,821 16,000 

$17.50 sellout 

Cellar Door Prods. 

JOHN COUGAR MELLENCAMP Reunion Arena March 3 

Dallas, Texas 
$224,368 13,388 

$17.50 sellout 

PACE Concerts 

JOHN COUGAR MELLENCAMP The Summit March 6 

Houston, Texas 
5209,948 12,499 

$17.50 sellout 

PACE Concerts 

LINDA RONSTADT Irvine Meadows Amphitheatre March 20 

Irvine, Calif. 
$192,160 10,501 

$25/$20/$17.50/$15 15,000 

Avalon Attractions 

STING The Summit March 11 

Houston, Texas 
$178,337 11,337 

$16.75 sellout 

PACE Concerts 

DIO FEATURING RONNIE JAMES 
DIO 
MEGADETH 
SAVATAGE 

Arena, Long Beach Convention 8 March 12 

Entertainment Center 

Long Beach, Calif. 

$173,110 10,485 

$17.50 12,300 

Avalon Attractions 

STING Frank Erwin Center March 9 

Univ. of Texas, Austin 
Austin. Texas 

$161,805 10,333 

$16.50 /$15.50/$t4.50 12,833 

sellout 

PACE Concerts 

in -house 

FRANKIE VALLI & THE FOUR 
SEASONS /THE FOUR TOPS 

Westbury Music Fair March 18 -20 

Westbury, N.Y. 

$159,090 8,453 

$20 8,586 

sellout 

Guber -Gross Prods. 

GEORGE STRAIT 
HIGHWAY 101 

ARCO Arena March 10 

Sacramento Calif. 

Irvine Meadows Amphitheatre March 11 

Laguna Hills, Calif. 

$155,925 9,625 

$16.50 sellout 

$153,178 9.001 

$22.501$17.50/$16.50 10,418 

Yarnell Enterprises 

Avalon Attractions GEORGE STRAIT 
HIGHWAY 101 

GEORGE STRAIT 
HIGHWAY 101 

Selland Arena March 12 

Fresno, Calif. 

Rochester Community War March 12 

Memorial 

Rochester N.Y. 

$152,208 10,050 

$16 sellout 

$151,627 11,000 

$15.50/$14.50 sellout 

Varnell Enterprises 

Monarch Entertainment Bureau 

John Scher Presents 

GEORGE THOROGOOD & THE 
DESTROYERS 
FLAMING HARRY 

WHITESNAKE 
GREAT WHITE 

Special Events Center March 20 

Univ. of Texas, El Paso 

El Paso Texas 

$149,259 9,286 

$16.50 12,594 

Stardate Concerts 
PACE Concerts 

STING University Activity Center March lB 
Arizona State Univ. 

Tempe, Ariz. 

$140,175 8,491 

$17.50 9,436 

Evening Star Prods. 

A GREAT NIGHT FOR THE IRISH: 
FRANK PATTERSON 
GERALDINE O'GRADY 
DES KEOGH 
NA CASAIEIGH 
EILY O'GRADY, & OTHERS 

Radio City Music Hall March 16 

New York, N.Y. 

$137,700 5,874 

$25/$20 sellout 

Radio City Music Hall Prods. 

GEORGE STRAIT 
HIGHWAY 101 

Lawlor Events Cente- March 13 

Univ. of Nevada -Reno 

Reno Nev. 

$112,000 7,150 

$16 8,000 

Yarnell Enterprises 

HANK WILLIAMS JR. & THE BAMA 
BAND 
RESTLESS HEART 

Roberts Municipal Stadium March 18 

Evansville, Ind. 

$111,553 7,515 

$15.50 7,943 

Richard Mischell Prods. 

SANDI PATTI Memorial Coliseum March 17 

Portland Ore. 

Arena, Memorial Coliseum March 17 

Complex 

Portland, Ore. 

$108,906 8,785 

$12.50411.50 9,800 

$108,906 8,975 

$12.50/$11.50 9,500 

Garland Enterprises 

Terry Garland Prods. SANDI PATTI 

YES San Diego Sports Arena March 8 

San Diego, Calif. 
$105,728 5,715 

$18.50 8,928 

Bill Silva Presents 

DAVID LEE ROTH 
FASTER PUSSYCAT 

Ohio Center March 20 

Columbus, Ohio 

$105,270 6,380 

$16.50 sellout 

Cellar Door Prods. 

RANDY TRAVIS /JUDOS Lee Civic Center March 17 

Fort Myers Fla. 

Albany Civic Center March 19 

Albany, Ga. 

$10,305 6,687 

$15 8063 

$99,611 6,037 

,316.50 8 000 

$90,169 5,835 

$18.50 /$16.50 6,133 

Special Moments Promotions 

Special Moments Promotions 

Avalon Attractions 

RANDY TRAVIS /JUDOS 

ALARM 
HOUSE OF FREAKS 
BRANDOS 

Irvine Meadows Amphitheatre March 19 

Irvine, Calif. 

GEORGE THOROGOOD & THE 
DESTROYERS 

Stabler Arena March 17 

Lehigh Univ. 

Bethlehem. Pa. 

$89,654 5,743 

$15.50/$13.50 sellout 
Electric Factory Concerts 

FRANK ZAPPA Royal Oak Music Theater Feb. 26 -28 

Royal Oak, Mich. 

Municipal Auditorium March 14 

San Antonio Convention Center 
Facilities 

San Antonio. Texas 

$83,912 4,936 

J17 sellout 

$81,393 4,726 

$17.50 sellout 

Brass Ring Prods. 

PACE Concerts 

Stone City Attractions 

STING 

YES University Activity Center March 9 

Arizona State Univ. 

Tempe. Ariz. 

$79,497 5,352 

$16.50 7,098 

Evening Star Prods. 

DIO FEATURING RONNIE JAMES 
IMO 
MEGADETH 

San Diego Sports Arena March 7 

San Diego, Calif. 
$78,884 4,264 

$i8.50 8,940 

Bill Silva Presents 

DIO FEATURING RONNIE JAMES 
DIO 
MEGADETH 

Arena, Henry J. Kaiser Convention March 10 

Center 

Oakland, Calif. 

$75,491 4,310 

$19.50/$17.50 6,500 

Bill Graham Presents 

KENNY ROGERS 
FORESTER SISTERS 

Centennial Hall March 18 

Univ. of Toledo 

Toledo, Ohio 

$73,524 4,624 

$16.50 9,662 

North American Tours 

REBA MCENTIRE 
STEVE WARNER 

Arena, Amarillo Civic Center March 13 

Amarillo Texas 

$73,I$2 5,339 

$14.50 6,800 

Star System 

in -house 

STATLER BROTHERS 
HOLLY DUNN 

Von Braun Civic Center March 12 

Huntsville, Ala. 

$71,008 5,072 

$14 7,500 

Yarnell Enterprises 

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and 
should be submitted to Kathy Vandercook in Nashville at 615 -321 -4275; Ray Waddell in Los Angeles at 213 -859 -5338; Louise Zepp in 
Chicago at 312 -236 -2085; or Melinda Newman in New York at 212- 536.5188. For research information contact Karen Oertley in Nashville 
at 615 -321 -4250. 

TALENT IN ACTION 

GEORGE MICHAEL 

Sydney Entertainment Centre, 
Australia 

THE SLOW -BUILD tease would 
not appear to be a component of 
George Michael's stage strategy. 
Within seconds of an enveloping 
canvas canopy lifting and a huge 
steel cage opening, the British sen- 
sation had set the tone for the eve- 
ning. As he gyrated and gesticulat- 
ed his way through "I Want Your 
Sex," laser beams garishly spelled 
out the words "sex," "lust," and 
"love." Subtle he is not. 

However, popular he is. After six 
shows in Japan and one each in the 
Australian cities of Perth and Ade- 
laide, Michael was plainly comfort- 
able on stage at this March 15 date 
in Sydney. As playful as a puppy, in 
fact. Slipping in and out of various 
denim jackets, tossing off cute ad 
libs ( "Bad luck, it's not my size" to 
the thrower of a purple bra), and 
prancing repeatedly up and down 
his stageside catwalks, the man had 
the 12,000 -strong audience deftly in 
his grasp. Not all of them, despite 
the din, were young. 

The most striking aspect of Mi- 
chael's first world tour is the spruce 
leanness of the act. With just six 
musicians and a sole backing vocal- 
ist, he deliberately focuses the audi- 
ence's attention almost wholly on 
himself. At times, the limitations of 
this slender ensemble show 
through, notably when singer Lynn 
Mabry turns into a sprint star to ac- 
commodate a frontstage lead vocal 
duet, a topstage go-go dancing rou- 
tine, and midstage backing harmo- 
nies in one go. 

If Michael's slick, streamlined set 
is highly sexed, it is also fiercely 
funked. A bubbling "Hard Day" 
from the "Faith" album gave way 
to a powerful version of Stevie 
Wonder's "Love's In Need Of Love 
Today." Later in the set he stormed 
through Wild Cherry's "Play That 
Funky Music," LaBelle's "Lady 
Marmalade," and the Wham! favor- 
ites "I'm Your Man" and "Every- 
thing She Wants." His own "Mon- 
key" was delivered with a consider- 
ably harder edge than on record. 

Yet, for all the power of his 
rhythm workouts, Michael was at 
his most impressive when he simply 
stood and sang. The ballad "A Dif- 
ferent Corner" was a bona fide 
showstopper, as was "Careless 
Whisper" and another "Faith" cut, 
"One More Try." In "Knew You 
Were Waiting For Me," Aretha 
Franklin's absence was filled by the 
audience, which took over and sang 

an entire verse and chorus before 
Michael returned to the micro- 
phone. 

By the time the encore rolled 
around, the blatant eroticism of the 
opener had been allowed to ebb. 
This situation was rectified as Mi- 
chael launched into another, extend- 
ed treatment of "I Want Your 
Sex" -this time accompanied by the 
laser- etched outline of an extremely 
active female derriere, complete 
with panties and garter belt. 
George Michael left his audience 
with no doubt as to his primary in- 
terest, or should that be obsession? 

GLENN A. BAKER 

THE RADIATORS 

The Stone Pony, Asbury Park, N.J. 

THE RADIATORS' sound? Blues, 
Cajun, Calypso, and New Orleans 
"second line" funk (a form of pa- 
rade band rhythm), with hints of 
Doobie Brothers, Grateful Dead, 
Allman Brothers, and Lynyrd Skyn- 
yrd. 

In short, virtually everything 
from the last century fits into the 
steaming gumbo produced by the 
New Orleans -based Epic act. The 
band calls it "fishhead music," an 
attempt to avoid classifications. 

At the Stone Pony on March 11, 
the Radiators didn't need to explain 
to the packed house what was going 
on. The band's years of touring cre- 
ated a following well versed in the 
sound even before last year's na- 
tional breakout, the Epic album 
"Law Of The Fish." 

Officially formed in 1977, the Ra- 
diators have built a reputation as 
one of America's best bar bands, 
and the intimate confines of the 
Stone Pony proved the perfect set- 
ting for the group's style. They 
whipped the crowd with a tasty 
dance groove that kept things per- 
colating through a two-hour set. 

"Law Of The Fish" was heavily 
showcased at the Pony, spiced with 
hints of the 200 songs the band 
keeps in its "active" repertoire. 

Dance floor faves included new 
blasts "Doctor Doctor" and "This 
Wagon's Gonna Roll," straightfor- 
ward rockers allowing guitarists 
Dave Malone and Camile Baudoin to 
stretch out for extended periods, 
much to the crowd's delight. 

The funky "Suck The Head," a 
reference to the proper method for 
eating crawfish, capped the regular 
show, followed by a tasty encore of 
Van Morrison's "Brown -Eyed Girl," 
the singalong anthem highlighting 
a high -energy evening. 

BRUCE HARING 

Rising Star. New RCA artist Jo -El Sonnier recently played a showcase at the 
Club Lingerie in Los Angeles, where he was joined for an all -star jam by Dave 
Alvin, Jennifer Warnes, Garth Hudson, Russ Kunkel, and Albert Lee. Pictured 
after the show are, from left, Hudson, Sonnier, Kunkel, and Lee. 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 2 4 

* * No.1 * * 
BAROQUE MUSIC FOR TRUMPETS CBS MK -42478 (CD) 1 week at No. One 

WYNTON MARSALIS 

2 1 18 
HOROWITZ PLAYS MOZART DG 423 -287 (CD) 

VLADIMIR HOROWITZ 

3 3 74 HOROWITZ IN MOSCOW DG 419 -499 (CD) 

VLADIMIR HOROWITZ 

4 5 4 
MENDELSSOHN: VIOLIN CONCERTO ANGEL CDC -49276 (CD) 

NADJA SALERNO- SONNENBERG 

5 4 20 
BEETHOVEN: SYMPHONY NO. 9 ANGEL CDC -49221 (CD) 

LONDON CLASSICAL PLAYERS (NORRINGTON) 

6 6 30 
BEETHOVEN: PIANO CONCERTO NO. 5 ces MK -42330 (CD) 

MURRAY PERAHIA 

7 14 4 
FINZI: CLARINET CONCERTO NIMBUS NI 5101 (CD) 

ENGLISH STRING ORCHESTRA (BOUGHTON) 

8 8 6 
THE ACADEMY PLAYS OPERA ANGEL CDC -49552 (CD) 

ACADEMY OF ST. MARTIN -IN- THE -FIELDS (MARRINER) 

9 12 6 
MAHLER: SYMPHONY NO. 2 ANGEL CDCB -47962 (CD) 

CITY OF BIRMINGHAM SYMPHONY (RATTLE) 

10 7 18 
GLASS: AKHNATEN CBS M2K -42457 (CD) 

STUTTGART STATE OPERA (DAVIES) 

11 10 4 
AMERICAN "LIVE" DEBUT CBS M2K -44589 (CD) 

VLADIMIR FELTSMAN 

12 9 6 BARTOK: SONATA FOR TWO PIANOS ces MK -42625 (co) 
MURRAY PERAHIA, SIR GEORG SOLTI 

13 18 8 VERDI: REQUIEM TELARC CD-80152 (CD) 

DUNN, CURRY, HADLEY, PLISHKA (SHAW) 

14 15 4 
ALBENIZ /TARREGA /TORROBA MCA MCAD -42069 (CD) 

ANDRES SEGOVIA 

15 13 22 
BACH: CHACONNE /PARTITA /CELLO SUITE MCA MCAD -42068 (CD) 

ANDRES SEGOVIA 

16 24 18 
BEETHOVEN: SYMPHONY NO. 9 LONDON 417800 (CD) 

CHICAGO SYMPHONY ORCHESTRA (SOLTI) 

17 21 44 
POPS IN LOVE PHILIPS 416 -361 (CD) 

BOSTON POPS (WILLIAMS) 

18 16 12 
GERSHWIN: RHAPSODY IN BLUE PRO ARTE CDD -352 (CD) 

DENVER SYMPHONY POPS (WAYLAND) 

19 11 22 
RODRIGO /PONCE /TORROBA MCA MCAD -42067 (CD) 

ANDRES SEGOVIA 

20 19 8 BEETHOVEN /BRAHMS: VIOLIN CONCERTOS RCA RCD1.5402 (CD) 

JASCHA HEIFETZ 

21 22 14 
THE UNKNOWN RECORDINGS ANGEL CDC-49428 (co) 

MARIA CALLAS 

22 NEW CHOPIN: SELECTIONS FROM THE COLLECTION RCA 7725 -RG (CD) 

ARTHUR RUBINSTEIN 

23 i7 54 CARNAVAL CBS MK -42137 (CD) 

WYNTON MARSALIS 

24 20 106 
PLEASURES OF THEIR COMPANY ANGEL CDC -47196 (CD) 

KATHLEEN BATTLE, CHRISTOPHER PARKENING 

25 NEwro, RAVEL: BOLERO PRO ARTE COD -361 (CD) 

DENVER SYMPHONY (ENTREMONT) 

"P CROSSOVER ALBUMS TM 

1 1 20 

* * No.1 * * 
BY REQUEST ... THE BEST OF JOHN WILLIAMS 10 weeks at No. One 

PHILIPS 420 -178 (CD) BOSTON POPS (WILLIAMS) 

2 2 6 
BEETHOVEN OR BUST TELARC CD -80153 (CD) 

DON DORSEY 

3 3 12 
HOLLYWOOD'S GREATEST HITS TELARC CD -80168 (co) 

CINCINNATI POPS (KUNZEL) 

4 4 32 
KIRI SINGS GERSHWIN ANGEL CDC -47454 (CD) 

KIRI TE KANAWA 

5 5 20 
VOLARE LONDON 421 -052 (CD) 

LUCIANO PAVAROTTI (MANCINI) 

6 6 18 
GERSHWIN: OF THEE I SING /LET 'EM EAT CAKE CBS M2K -42522 (CD) 

ORCHESTRA OF ST. LUKE'S (THOMAS) 

7 7 26 
BACH ON ABBEY ROAD PRO ARTE CDD -346 (CD) 

JOHN BAYLESS 

8 10 46 
IN IRELAND RCA 5798 -RC (CD) 

JAMES GALWAY & THE CHIEFTAINS 

9 9 6 A LOVE UNTIL THE END OF TIME CBS MK -42520 (CD) 

PLACIDO DOMINGO 

10 8 10 
CLASSIC GERSHWIN CBS MK -42516 (CD) 

VARIOUS ARTISTS 

11 11 24 
CAROUSEL MCA MCAD 6209 (CD) 

BARBARA COOK, SAMUEL RAMEY 

12 12 28 STAR TRACKS II TELARC CD -80146 (CD) 

CINCINNATI POPS (KUNZEL) 

13 15 4 
FLAMENCO GUITAR NIMBUS NI -5093 (CD) 

PACO PENA 

14 NEW THE JAZZ ALBUM ANGEL CDC -47991 (CD) 

LONDON SINFONIETTA (RATTLE) 

15 14 4 
EBONY RCA 6486 -RC (CD) 

RICHARD STOLTZMAN 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 

500,000 units. RIAA certification for sales of 1 million units. 

by Is Horowitz 

THE PASSING SCENE: Over the past several years 
Northeastern Records has issued a small but select 
catalog of music largely neglected elsewhere. It took 
as its special province the work of women composers 
as well as composers of both sexes who were identi- 
fied with the New England School. 

Well, the venture appears to be coming to an end 
now as Northeastern Univ. in Boston, which spon- 
sored the label as part of its university press division, 
feels it no longer wants to devote funds and time to its 
operation. 

Lynn Joiner, Northeastern Records director, says 
the label's catalog is still being serviced and orders 
are still being shipped, but all new projects but one 
have been canceled. The one surviving new album is a 
three -record set devoted to the works of the legendary 
baritone Roland Hayes. To be released this spring, 
the album will offer material from concerts recorded 
in the '50s and '60s as well as a disk programming his- 
torical Hayes material transferred from 78 rpm rec- 
ords. 

Releases aborted by the university's decision in- 
clude eight compact disks, four Of them due to be 
transferred from earlier LPs and four holding newly 
recorded performances. These latter CDs were to of- 
fer a new Walter Piston package featuring the Port- 
land String Quartet and pianist Leonard Hokanson 
as well as three CDs of the music of George Chad- 
wick, also featuring the Portland ensemble, this time 
with pianist Virginia Eskin. 

What happens now? Joiner is not sure. He and oth- 
ers are exploring ways of salvaging the record opera- 
tion, if not with the university, then perhaps else- 
where. The current catalog holds about 20 LPs and 
nine CD -only sets. 

PASSING NOTES: CBS Masterworks introduces its 
new Digital Masters CD series in May with 15 re- 
leases, all recorded digitally, as the series title indi- 
cates, and playing for about 60 minutes. Pricewise, the 
series falls between the lowest -cost CBS line, Great 
Performances, and the Artist Signature series. Artists 
include Michael Tilson Thomas, Pinchas Zukerman, 
Zubin Mehta, and Rafael Kubelik. 

Violinist Joseph Swenson, just signed to an exclu- 
sive contract by RCA Victor Red Seal, will be heard 
first on disk in the Beethoven concerto and the two ro- 
mances for violin and orchestra. The recording, to be 

Northeastern Univ.'s record 
operation comes to an end 

released early this summer, was cut in December in 
London by Andre Previn & the Royal Philharmonic. 
Andrew Keener produced. Swenson also has two 
Schubert disks in the works that together will present 
just about all Schubert ever wrote for violin and piano. 
The first CD was recorded in February; recording on 
the next one begins in May. Jeffrey Kahane is the pia- 
nist. The producer is David Frost, son of Thomas 
Frost. 

In addition to the quartet version by Beethoven of 
his Piano Sonata, Opus 14, No. 1, and several tran- 
scriptions by Mozart from Bach's "Well- Tempered 
Klavier," the final recording by the disbanded La- 
Salle Quartet will also hold these works in the key- 
board originals played by pianist Stefan Litwin. That 
was the "twist" excised from last week's Keeping 
Score by a makeup editor pressed for space. 

Does it come as a surprise to anyone that the favor- 
ite composer of listeners to WFMT Chicago is Mozart? 
In a poll that was part of an Amoco -sponsored contest 
offering two couples a chance to travel to Australia to 
catch the Chicago Symphony on tour, more than 25% 
of the listeners who responded gave the nod to Wolf- 
gang Amadeus. The runners -up were Beethoven and 
Bach and Brahms, with Wagner bringing up the rear 
of the top 10 with 1.7% of the vote. 

(ATINA 
by Carlos Agudelo 

THE CARIBBEAN MUSIC FESTIVAL VII held in 
Cartagena, Colombia, March 17 -21, brought together 
an impressive array of rhythms, musicians, and cul- 
tures in what has become the most important show- 
case for Caribbean music. Such styles as Calypso, reg- 
gae, Cuban son, cadence from Martinique, soca (soul - 
calypso), New York salsa, Dominican merengue, and 
Colombian cumbia were played by 22 groups repre- 

Caribbean Music Festival '88 
displays an array of rhythms 
senting 13 countries for the delighted Cartagena audi- 
ence, which for four days filled the 15,000- capacity La 
Monuments bullfight ring. An estimated 40,000 also 
attended the event's final free concert. 

The success of the festival, which has grown from a 
small reunion of groups to a gigantic event, is a confir- 
mation of the existence of a Caribbean culture, accord- 
ing to Paco De Onis, the festival's founder and direc- 
tor. "The main objective is to bring together all Carib- 
bean peoples through their music," says De Onis. The 
festival was also conceived as a showcase for new 
groups emerging from the many countries that com- 
prise the West Indies, as well as such Spanish- speak- 
ing nations as Puerto Rico, the Dominican Republic, 
Venezuela, and Colombia. 

Despite the organizers' intentions to help renovate 

the music with new performers, some veterans come 
every year. This time around, one of the most ac- 
claimed groups was the reggae orchestra Burning 
Spear. Also from New York came Yomo Toro, un- 
doubtedly the best cuatro player today; from Puerto 
Rico came the group Zaperoko; from Martinique 
came Max Cilla; from St. Vincent, Alston Becket; 
from Venezuela came electronic salsa group Adrena- 
lina Caribe; and many, many more. 

"The festival is already having an important effect 
on the Caribbean's conception of the music," says De 
Onis. Such influence is obvious in Colombia, where Ca- 
ribbean rhythms are surging as the new wave in mu- 
sic. "Since the beginning," says De Onis, "more than 
100 groups have come to the festival. With an average 
of 10 musicians [in each], that makes for more than 
1,000 of them spreading the word." 

The success of the festival is the result of the perse- 
verance of its founders and the support of the people 
of Cartagena, who pay most of the expenses every 
year. Surprisingly, the Colombian government, with a 
few exceptions, has given very little support to the 
event. Some private sponsors contribute a small part 
of the budget. This year, the festival has generated in- 
terest among international broadcasters, who may 
eventually carry it live in Caribbean countries. The or- 
ganizers are also contemplating an expansion to in- 
clude music from Africa and Brazil. 

"I think the main incentive for the musicians to 
come," says De Onis, "is the possibility to play togeth- 
er with so many other musicians." Except for contri- 
butions from their own governments, which in some 
cases have sent ambassadors with their groups, the 
bands play for free. 

Despite many organizational faults, which are the 
result of insufficient funding, the festival seems to be 
here to stay. It deserves all the support it can get, not 
only from the Colombian people, but from record com- 
panies, broadcasters, and all involved in the marvel- 
ous variety of Caribbean culture. 
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IT WAS 20 YEARS 

AGO TODAY .. . 

By KIM FREEMAN 

WBCN Is nothing if not a forward- think- 
ing radio station, but an understand- 

mg of its present is inextricably tied to its 
past. And, hey, the station will be 20 years 
old on March 15, so a little proud reminisc- 
ng should surely be part of the party. The 
BCN crew is a pretty talkative bunch. A re- 

flective conversation with creative services 
director, David Bieber, starts with "Basical- 
y ... " and ends 15 pages of notes later. 
But, the one question that will stump any 
staffer is asking them to describe the spirit 
that to pervades the station's halls. Most of 
them stumble on statements so overused 
n this busi /ess that they sound like trite 
cliches and don't do justice to what's going 
on. Thank God for facts, as they provide the 

(Continbeo or page W -13. 
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CBS Records Salutes WBCN, 
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OEDIPUS /WBCN PROGRAM DIRECTOR 360 DEGREES OF ROCK'N'ROLL PROGRAMMING 

Oedipus is an intriguing guy. He rules -and rule 
is the right word -with a strong hand. He 

knows the strengths and weaknesses of all the peo- 
ple here and he plays them like a piano. He like a 

safecracker . .. one to the right, two to the left. Al- 
ways adjusting, fine - tuning. He manages a sort of 
orchestrated anarchy. " -Mark Parenteau on 'BCN 
PD Oedipus. 

Not long after Oedipus pronounced himself a vol- 
unteer writer for Charles Laquidara's morning show in 

1975, Laquidara tried to hip him to competitive reali- 
ties by saying, "You'll never work at 'BCN. You're the 
wrong color and the wrong sex." In 1979, Oedipus 
was one of the leaders of the union that headed a suc- 
cessful strike against new owners Hemisphere /Infin- 
ity Broadcasting. And in 1981, he stepped into the 
PD chair just as WCOZ was kickin' ' BCN's butt with its 
"kick -ass rock'n'roll" format. 

Now, Oedipus still hosts a weekly show- "Noctur- 
nal Emissions" after several successful years in late 
nights. He's gone from company black sheep during 
the strike into a director's chair, WCOZ is just a mem- 
ory, and 'BCN was No. 1 12 -plus in the fall '87 
Arbitrons against some stiff competition. 

But, getting him to ponder his successes is 

as difficult as getting him 
to stop eyeballing the pile 
of new albums waiting to 
be listened to in the corner 
of his office. 

"I guess I don't have 

Oedipus, WBCN's Program Di- 

rector, embraces all music. 

from Presley to punk to the 

present and beyond. 

The WBCN staff gathers backstage 
with members of Aerosmith following 
the station's 18th birthday party. 

WBCN gave presents to the listeners 

. all 13.000 seats at the Centrum 
were given away free by the station. 

WBCN staff, circa 1978. 

})ON 
IESTR`¡ much time to reflect, and I really 

don't think a lot about the future," 
he says. He'd rather talk about vi- 
sions than goals, and seems to be 
saying that the realization of vi- 
sions is the result of paying atten- 
tion to the moment. "I'm doing ex- 

actly what I want to do now. It's 
been a very rich period of my life, 

and during my seven years 
as PD, there hasn't been a 

morning where I woke up 
and didn't want to come in 

and do just what I'm doing. 

WBGN announcers Mark Parenteau, Charles Laquidara and 

then WBCN News Director Susan Sprecher were radio people - 

in -exile during fabled station strike of '79. 

Who knows where things 
will go, but I think the best 
opportunities come when 
you live your life that way," 
he says. "For example, since 
Tony's been spending time 
away at KROQ, I've been 
picking up some of his re- 
sponsibilities. I just do it 
naturally because they are 
things that have to be 
done." 

That doing-what-has-to- 
be-done 

D 
attitude was well -il- m 

lustrated during Oedipus' ó 
first year as PD, 1981, á El 

when WCOZ's straight - 
ahead, corporate rock ap- 
proach stomped all over ÿ 

'BCN's all- over -the -place, free -form format. "At that 
time, none of us air personalities were painting the 9 
same picture, and I was the biggest culprit by overdo- 
ing it with my punk show." 

You can't say 'BCN went from chaos to absolute or- 
der, as the structure of its current format still allows 
each personality far more freedom than most album 
rock outlets do these days. But, the evolution process 
that Oedipus added a new era to as PD was a radical 
change for some of 'BCN's staffers. 

"I had to be fair, consistent, and understanding of 
their perspectives during that time," he says of his 

transition from being one of the jocks to being their 
boss. "I earned their respect because it worked, and I 

keep it because I continue being fair, consistent, un- 
derstanding, and, occassionally, by calling their 
bluffs." 

What seems to have burned Oedipus as much as 
(Continued on page W -17) 

WBCH Events - 
THE CALENDAR ACCORDING TO WBCN 

1f it's October, shape up for the 'BCN Ski Season 
that starts in November by running in 'BCN's annu- 

al Road Race that is usually led-or at least run -by 
'BCN morning man Charles Laquidara. If you survived 
that, get into a snow mode with a 'BCN Thanksgiving - 
time, film festival of sorts featuring Warren Miller's in- 

spiring ski flicks. You could go for "Nocturnal Skiing" 
by listening for giveaways on Oedipus's Sunday night 
new music show, or tune in almost any day of the sea- 
son to win freebie ski passes, equipment, videos, etc. 
Or perhaps you want to get your co- workers off their 
butts and take on the 'BCN Ski Team in its Corporate 
Challenge. 

It's now December, and you should be looking 
for "Hark, the Rock'n'Rollers Sing" at your local 
Strawberries Record store. The cassette features 
`BCN -ers and local artists doing rockified versions of 
the season's favorite tunes. While at Straw- 
berries or a Store -24, pick up a copy of 
'BCN's annual Christmas Calendar quickly. 
Last year, all 15,000 sold out fast at the 
low, low price of $8.98. Proceeds from 
both the cassette and calendar go com- 
pletely to charity. 

The 'BCN Ski Season dominates Janu- 
ary and February, and snowballs us right 
into Birthday Party Time: March. Original 
'BCN jock- cum -superstar Peter Wolf will 
host and program the traditional birthday 
show close to March 15, and every day will 
feature a special free, live Lunchtime Con- 
cert during the Birthday Week festivities. 

BILLBOARD APRIL 2, 1988 

The weekly "Back To The Future show" will treat you 
to some blasts from the past -both music and peo- 
ple. 

April starts frivolously with 'BCN's annual Fools 

Day Parade. Stay tuned and you won't miss a bit of 
info about the budding Boston Music Awards Presen- 
tation, which 'BCN is heavily involved in. In May you'll 
be -.mated to a an unpredictable variety of 'BCN 
events, and in June the Rock'n'Roll Rumble is in full 
swing. 'BCN will be with you at the beach all through 
July, and you can return the favor by making their 
13th annual "Rock'N'Roll Up Your Sleeve" blood 
drive a big success in August. Last year's total to beat 
is 600 pints of blood. 

Plan your route to the Boston Harbor for 'BCN's 
FirewDrks show in early September. Last year, 
400,000 people turned out in less- than -perfect 

weather. 
These represent just the tip of 'BCN's an- 

nual -event iceberg. Check any month's pro- 
motion meeting minutes and you'll find tick- 
et giveaways for concerts by between 15 to 
30 artists. Year -round events and presenta- 
tions include the bi- monthly, freebie 

(Continued on page W -17) 

WBCN gave away a pound of gold, worth more 

than $7,000 at the time, to the listener who came 

up with the most original birthday greeting to 

WBCN. The human billboard who won tattooed his 

greeting on his back! 

' BCN's Mark Parenteau 
ascends to 60 feet 
above the Charles River. 
He did a four -hour 
broadcast from the Re- 

nault then gave it away 
courtesy of the Cars. 
Elektra Records and 
Strawberries. 

WBCN's multi -talented Tank 

plays Santa at a check pre- 

sentation ceremony to Mas- 

sachusetts Gov. and Presi- 

dential candidate Michael 
Dukakis. WBCN produced a 

special Christmas tape featuring local musicians, and with 

Strawberries Records & Tapes donated proceeds to the Gov- 

ernor's Alliance Against Drugs. Right, 'RCN's David Bieber. 

WBCN-3 
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WBCN Announcers 
No. 1 JOCKS OF BOSTON ARE 

ON No. 1 ROCK OF BOSTON 

CHARLES LAQUIDARA has been host of the "Big 
Mattress" morning show for 19 of 'BCN's 20 

years. His wake -up crank calls, "meshugas" contests, 
warm humor and high consciousness are as indige- 
nous to Boston as baked beans. His co- workers corn- 

s ment on Laquidara's childlike enthusiasm, which is ir- 
repressible on air and off, and call the veteran the 

g. first to chip in with input, ideas, and praise for the 
u work of others. 
q "If someone had told me I'd be a radio deejay 20 

years ago I would have thrown up on their shirt," says 
Laquidara, who reluctantly accepted a radio gig while 

E struggling as an actor in Los Angeles in the mid '60s. 
That was just around the time KMET there was blow- 
ing holes in traditional radio theory with its progres- 

s sive FM rock approach. With KMET as an example, 
Laquidara began mixing Ravel's "Bolero" with Jeff 
Beck's "Bolero" during his classical station gig and 
decided deejay status was no longer to be vomited on. 

He arrived at 'BCN December, 1968, quit in '76, 
and then was lured back six months later under his 
chosen pseudonym of Duane Glasscock. "I'd grown 
very cynical, I was sick of doing mornings, they'd add- 
ed four commercials for a 12 -spot load, and I just 
burned out," he says. A drug phase helped fry things 
a little further, but that period is now far behind La- 
quidara, who rises at 3:30 a.m. to exercise before go- 
ing to work. Or should we say, "play." "I'm paid to do 
all the things I got expelled from high school for ... 
make wisecracks, speak my mind, etc." 

Laquidara has had plenty of offers. "I was one of 
the first people they called to replace Howard Stern at 
WWDC Washington, but somebody misplaced the 
pink message slip, and I didn't find it 'til two months 
later," he recalls. What keeps him at 'BCN? "I have the 
best PD, MD, and GM around. My manager, Tony Ber- 
ardini, wears an earring, and my PD, Oedipus, knows 
more about music than I ever will," he says. "And, po- 
litically and morally, they care. They're idealists, and 
the station still has many of the ideals it had 20 years 
ago." 

KEN SHELTON'S records show him to be the lon- 
gest continually -on- the -air FM jock in Boston -a rec- 
ord he's earned after 15 years. That's without a day 
off between jobs, and still ' BCN's midday man says, 
"I'm one of the few people I know who loves getting 
up for work everyday. This is paid self- therapy." He 
joined 'BCN in March of '80, after gaining a high mar- 
ket profile at WCOZ. His resume also includes Boston 
stations, WBZ -FM and WEEI -FM, but it seems unlikely 
he'll ever use it. 

"I'm like an old pair of jeans to most listeners," 
Shelton says. "There's a certain amount of pride 
working for 'BCN, but it goes far beyond that. This 
station is a true staple of New England life, and there 
are entire families that have grown up with us." 

On top of the "old jeans" element, Shelton says he 
loves the freedom at 'BCN. "There are format guide- 
lines, but we are constantly encouraged to maintain 
our own individuality." In the infrequent event that 
those freedoms are misused, Shelton says Oedipus is 
an easy PD to take direction from. "On the rare occa- 
sions that he does criticize something I've done, I've 
yet to find him wrong." 

IT'S A BIRD! IT'S A PLANE! IT'S WBCN SUPER DJ 
broadcasting from yet another bizarre Boston loca- 
tion. Perhaps you heard him while he was skydiving, 
from that car suspended by a crane over the river, 
that canoe in the Boston Harbor, a series of crowded 
retail outlets during Christmas, the beaches, or a sim- 
ple street corner. That's ' BCN's afternoon man of the 
last 10 years, Mark Parenteau. 

(Continued on page W -8) 

WBCN Air Staff Meeting 
CREATIVE ROCK'N'ROLL CHAOS 

104- PM 

WBCN's Charles Laqui- 
dara makes a rare late - 
night appearance at a 
Boston Aids Action 
Committee benefit con- 
cert which featured 
Dionne Warwick and 
CyndiLauper 

WBCN-4 

Mark Parenteau, left, 
and Ken Shelton took 
WBCN to the streets 

and beyond at the live 
broadcast from 

Florida's Wait Disney 
World 15th 

anniversary festivities. 

Albert O, WBCN's king 
of the overnights, in- 
terviews members of 
Crossfire Choir. 

WBCN late -night jock Bradley Jay gets the multipla- 
tinum update from Aerosmith s Steven Tyler. 

The rock'n'roll contin- 
ues long after her 6- 
i 0 p.m. weeknight 
show on WBCN as 

Tami Heide, right, gets 
ready to tour the clubs 

with WBCN's Lisa 
Traxler. 

The Setting: A WBCN airstaff meeting held for 
three reasons: 1) To discuss what songs will be 

used during 20th birthday on -air festivities that 
break each year into a daily dose of musical memo- 
ries. 2) To make good on a lunch bet Charles Laqui- 
dara owed the air staff after betting that Frankie 
Goes To Hollywood would be the next Beatles sever- 
al years ago. 3) To get a Billboard reporter up close 
and personal with the 'BCN air staff for the maga- 
zine's special section on the station. Reporter en- 
ters somewhat in awe, and slightly thrown off by the 
summons, "Bring that typist chick from Billboard 
in." 

The Cast: Oedipus -PD; Sam Kopper- 'BCN's first 
PD, now alternate weekly host of "Back To The Fu- 
ture," and president of Star Fleet Communications; 
Charles Laquidara- 'BCN's morning man for 19 of its 
20 years; Ken Shelton- midday man for eight years; 
Parenteau- afternoon personality for 10 years; Tami 
Heide-evening personality; Bradley Jay -late nights; 
Albert 0 -overnights; Billy West -production whiz 
who plays various characters throughout the meeting; 
Shred -part-time personality; Carter Alan -music di- 
rector /air personality; Steve Strick- assistant music 
director /air personality; Lisa Traxler -air personality; 
Bill Ketes- assistant production director; Peter 
Choyce -air personality. The character called 
"Crowd" represents whatever comments emerged 
when all present were talking at the same time. That 
happens a lot. 

Billy: "La -a -a -ssie, I'm home." 
Oedipus: "Okay, 'Marie Lepeau.' I never heard of this 
record." 
Mark: "You'll love it. It's like a white rap record. It's 
like 'Alice's Restaurant." 
Oedipus: "What year was it ?" 
Crowd: " ... '68, '69, '70." 
Charles: " 'Lily Lepeau' was '68. How about 'In -A- 
Gadda-Da- Vida,' the long version. You gotta let me do 
it." 
Oedipus: "Were you here then? When were you here ?" 
Charles: " '69" 
Oedipus: "Then you can't play it." 
Charles: "Oh, it was December, '68. Can I play 
'Toad' ?" 
Oedipus: "No" 
Charles: "But I have a great story to tell about it." 
Oedipus: "So use it as background music, and talk 
over it." 
Crowd: " 'Sex And Violence,' the Hello People, the 
Machines, Moby Grape, Lothar & the Hand People." 
Oedipus: "Lothar & the Hand People is irrelevant. 
That's a good one for 'Nocturnal Emissions'." 
Charles: "You wouldn't play that." 
Oedipus: "I have played Lothar & the Hand People on 
'Nocturnal Emissions'." 
Mark: "Half the people on this staff remember all this 
stuff. I wish I was in the half that doesn't." 
Charles: "Lily's too funky. (singing) 'I be runnin' down 
your leg, and she be lookin' up at me and here tail wa- 
a -a -a -ging. Do it, Lily. Boom, ba, ba, ba boom.' Re- 
member that ?" 
Billy: "BUZZZZZZZ ... BUZZZZZZZ ... 
BUZZZZZZZZ" 
Oedipus: "Thank you Billy. BILLY, that's enough! Obvi- 
ously, we're going to play the major hits. But when 

(Continued on page W -10) 

The WBCN airstaff makes an appearance at the Boston Gar- 
den. Back row, from left: Ken Shelton, Tony Berardini, Mark 
Parenteau, Charles Laquidara, Billy West. Middle row: Steve 
Strick, Carter Alan, Tom Sandman, Peter Wolf (Alumnus 
Emeritus), Bradley Jay, Peter Choyce. Front Row: Kathryn 
Lauren, Lisa Traxler, Tami Heide, and Oedipus. 
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n 1978, Infinity Broadcasting agreed to pay slight- 
ly under $4 million to make its first major market 

a acquisition with WBCN. That was then considered a 

whopping figure as the station was far from the most 
profitable in the market. Ten years later, WBCN's esti- 
mated value has been pegged at $75 million, but In- 
finity president Mel Karmazin says he wouldn't even 
pick up the phone unless he heard numbers doubling 
that. 

The WBCN story is one Infinity has told often since 
it became a public company and began breaking its 
own records for amounts of money spent to buy sta- 
tions. In 1986, Infinity set a high mark for buying 
KROQ Los Angeles for $45 million; then in '87, it 
bought KVIL -AM -FM Dallas for $82 million. Having 
built 'BCN from a low revenue outfit to the No. 1 biller 
in Boston is a great testimonial to take to investors. 

'BCN's real value, however, lies in its people. "Au- 
tonomy is something you earn," says Karmazin, and 
'BCN's managers have earned it, along with complete 

Michael Weiner. 

Chairman of the Board, 
Infinity Broadcasting Corp. 

Mel Karmazin, President, 
Infinity Radio, Infinity 
Broadcasting Corp. 

Gerald Carrus, President, Bob Mendelsohn, WBCN 
Infinity Broadcasting General Sales Manager, 
Corp. Boston. 

Infinity Broadcasting Inc. 
OWNING THE AIR AROUND WBCN 

credit from their boss for the station's success. 
"There's an incredibly talented pool of people there, 
and I'm able to use them to bounce off ideas for our 
other stations. I've used Oedipus in other markets for 
the benefit of his experience and thinking. I'll bounce 
a promotional idea off of David Bieber. Tommy Sand- 
man has done something for virtually every one of our 
stations -even our Spanish station, KXYZ, in Hous- 
ton." 

A good illustration of Infinity's belief in its people is 
the number of programmers it has in GM chairs. That 
started when Tony Berardini became GM of WBCN in 
1981. "It was natural for us to look at Tony then be- 
cause of his experience in dealing with creative peo- 
ple," says Karmazin. "'BCN's success has enabled us 
to believe that that approach will work, and I would 
think that's an inspiration to PDs around the coun- 
try." 

'BCN's product driven approach isn't for everyone, 
(Continued on page W -16) 

Tony Berardini /WBCN Vice President & General Manager 
FROM HEAVY METAL TO GENERAL MANAGEMENT 

Anyone who knows anything about rock radio 
knows what WBCN GM Tony Berardini is famous 

for: Wearing an earring and hosting a hard rock show. 
He's probably the country's only GM that can make 
that claim, but Berardini's quirks go beyond that. He 
rose through the programming ranks. He does double 
duty as GM for both 'BCN and Infinity sister station 
KROQ Los Angeles. He's only worked full time for 
three stations -'BCN and KROQ being No. 2 and No. 
3 on that resume. And, he believes that ideally, a 

GM's job is a breeze. 
"In a perfect world, a GM shouldn't do anything," 

he says, and it seems Infinity Broadcasting comes 
pretty close to letting their people 
operate in that "perfect world." "The 
company's whole philosophy is to 
put the responsibility for managing a 

station on the station level. There are 
no corporate directors of anything. 

And, that's to run 13 stations." As such, Berardini 
sees his main responsibility as hiring the right people 
and letting them do their job. Setting goals for each 
department head and ensuring that those goals are in 
focus over time fall within Berardini's self- defined job 
description. "I'm there to oversee, to assist, to referee 
maybe," he says. "And, of course, the basic responsi- 
bilities of protecting the license and maintaining the 
bottom line. It's that point of view, or hypothesis, 
that's created the situation that has me in Boston and 
Los Angeles." 

Berardini's belief that being a GM "is not a difficult 
job" was planted early on by Infinity principals Mike 

Wiener and Gerry Carrus. "When 
they asked me if I wanted the job in 
1981, I said I had no idea what a GM 
did. They said, 'You don't need to 
know. It's not that complicated.' 

(Continued on page W -12) 

Tony Berardini, WBCN's 
multi- dimensional General 

Manager, gets the book on 

Boston from Mayor Ray- 

mond Flynn, then the raw 
power chant with members 

of Ratt. 

Jeff Messerman, WBCN Sales Man - 

JOf Flrl ages center, toasts the Kingsmen's 
"Louie Louie "- ization of California 
Cooler in a special WBCN club night. 

David Bieber /WBCN Creative 
Services Director 
PROMOTION IN MOTION 

WBCN is "the rock of Boston," "360 degrees of 
rock'n'roll," "classic to cutting edge," and "the 

concert connection." While rock'n'roll is the base for 
all that 'BCN does, there are branches sprouting out 
of that rock that reach into every imaginable facet of 
Boston life. It's truly a station you can set your calen- 
dar and your clock by, and a lot of listeners do. 

Among the zillions of things WBCN's director of 
creative services David Bieber collects is a rather con- 
cise recollection of the catalytic points in 'BCN's ca- 
reer, and a big one came after a rock -bottom ratings 

Carter Alan, WBCN Music 
Director, meets and 

greets listeners, gives 
away tickets, and takes 

the street pulse at a Bos- 
ton Metro club event. 

Tom Sandman and Billy 
West are the WBCN pro- 
duction wizards. 

From left: WBCN's Oedi- 
pus, ABC -TV's "20/20" 
producer Danny Schech- 
ter, Little Steven Van 

Zandt, Katy Abel, 'BCN's 
David Bieber & Larry Lo- 

prete, and Willard John- 
son, MIT political science 
professor/Trans-Africa 

David Bieber, left, WBCN's 

Creative Services Director, welcomes Peter Wolf for the sta- 
tion's annual birthday special broadcast. Wolf's four hours of 
wacky zaniness include contributions from Peter Wassyng, 

WBCN's Billy West, WBCN's Tank, bon vivant Eddie Goro- 
detsky, front, WBCN's Larry "Cha- chi " Loprete. 

loss in the summer of '81. With WCOZ close to 10 
shares ahead of 'BCN, Bieber says, "We were con- 
fronted with the rather cold reality that perhaps we 
were internalizing our decisions too much. We were 
living and breathing this station 24 hours a day. While 
our listeners were still loyal and loved us, I think they 
were a little perplexed with so many other distractions 
in their lives. 

"Recognizing the richness in our listeners' lives was 
a real turning point for us," he continues. "We are 
now an appropriate complement to the things that ex- 
ist in our listeners' minds, and we play off of them. 
Rock'n'roll is the core of what we're about, but our ori- 
entation is toward people's style of living overall." 

Picking out 'BCN's biggest annual event is hard to 
do, but the Rock'n'Roll Rumble and the Fireworks 
Show rank right up there on the most -mentioned list. 
"I remember the first year we did the Rumble. After 
we finally named the event, I was sitting with Eddie 
Gorodetsky in this tiny Cambridge bar, and the big is- 
sue was whether 'BCN or the bar owner would pay for 
the judges' pencils." This June's Rumble will be 

(Continued on opposite page) 
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PROMOTION IN MOTION 
(Cont'd from opposite page) 

'BCN's 10th, and throughout those years participants like 'til tues- 
day, the Del Fuegos, Face To Face, New Man, and Scruffy The Cat 
have gone on to national label deals. But what's more important is 

the supportive edge the Rumble gives to all local bands, win or lose. 
Each year, the 24 selected local bands vie for career oriented 
prizes: Varying amounts of studio time and sound equipment, pho- 
tography services, and video production, not to mention that bless- 
ing to all struggling bands -cash. In many cases, runner -up Rumble 
bands put out their own records based on the recognition factor in- 
herent in the Rumble. "It's meant more as an acknowledgement 
than a competition," says Bieber, noting that the Rumble's regener- 
ative nature gives a shot to 24 new bands every year. 

The Rock'n'Roll Rumble spawned 'BCN's annual Comedy Riot, 
held every August for four years now. Boston has a healthy comedy 
scene-of which Mark Parenteau and Billy West are a big part-but 
the Riot seeks comics who haven't made their mark on that circuit 
yet. 

If a Boston -ite makes only one fireworks show a year, it'll mostly 
likely be 'BCN's annual end -of- summer event, which has drawn 
close to 500,000 people and is rarely far away from that figure. 
This is Tommy Sandman's baby, as one of its highlights is the rock - 
to- classical soundtrack he synchronizes for the sky show each year. 

These are just a few of 'BCN's big -scale annual events and Bieber 
says they've all played crucial roles in converting mainstream adver- 
tisers to 'BCN's "rock'n'roll lifestyle" religion. Tie -ins with various 
'BCN functions often turn into coveted positioning statements for 
advertisers. Last year, for example, the Rumble was sponsored by 
the Nynex phone company, and Jordan Marsh department stores. 
"It's an example of two different worlds working together, rather 
than colliding," says Bieber. (For a broader look at 'BCN's year 
round schedule see "The Calendar According to 'BCN," page W -3). 

In looking at what goes into 'BCN's overall sound, it's easiest to 
take separate glimpses at each major contributing factor: 

Carter Alan /WBCN Music Director - 
Setting the Records Straight 

At the middle of 'BCN's "360 degrees of rock'n'roll" sits MD Car- 
ter Alan: a man with a mission. "One of the driving reasons why I 

come in and work too many hours is that I feel it's important to pre- 
serve what 'BCN is doing. Not "BCN' per se, but what the people 
here are doing. One of those things is to prove that a rock station 
can be hugely successful in the ratings and take chances," he says. 
"I realize every market is different, but it's almost embarrassing to 
look in the trades and see so many markets where top 40s are 
breaking rock bands." 

The trick to making a perennially full plate of new music palatable 
to 'BCN's audience is in the presentation, Alan says. In a tradition 
passed down through the ages, 'BCN's philosphy is to make hits 
through frequent airplay. "I'd rather concentrate on four or five new 
records and make them familiar," says Alan. It helps, of course, that 
'BCN has a 20 -year heritage as a progressive rocker. As the sta- 
tion's "classic to cutting edge" liner implies, both ends of the musi- 
cal spectrum can coexist productively. "I want to get a Pink Floyd 
fan to listen to Love & Rockets, they both have the same approach," 
says Alan. 

The fact that 'BCN's entire team are music lovers helps Alan keep 
pace with what's hot and what's not when looking to choose the 
cream of a broad musical crop. To Oedipus and most of 'BCN's full 
and part-time personalities, listening to records and live music are 
as habitual as brushing their teeth, and all offer their input to the 
music department. 

Like a lot of 'BCN's team, Alan came to 'BCN from MIT's commu- 
nity station, now called WMBR. He joined in '79 as a part-timer and 
gravitated to the music room. Looking for more work, Alan says the 
local music bins "hadn't been changed in six months. Simultaneous- 
ly, the local music scene was starting to build, and I asked if I could 
listen to it and make some recommendations." Alan earned a niche 

(Continued on page W -11) 
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Arista Records, Inc. . a Bertelsmann Music Group Company 

JOCKS OF BOSTON 
(Continued from page W -4) 

"Back around the turn of the 
decade when they introduced 
the wireless mic, we had this 
wild idea that it would make live 
remotes really simple," and thus 
began Parenteau's brand of Ka- 
mikazee broadcasts. All of them 
put Parenteau right where he 
likes to be-in front of people 
and in touch with their lifestyles. 
He says his favorite form of 
show prep is "driving around 
town to see what's affecting 
people. I like to go out to bars 
and just hang out with people, or 
stand at Tower Records and slip 
in a question on why someone 
bought that second or third al- 
bum." During his in- studio 
shows, Parenteau will often dis- 
guise his voice and answer the 
request lines himself. "I spend a 

lot of time chatting with people. 
It only takes two seconds to be 
nice to people, and that's the 
way I do my recognizance. 

"In some cities, a DJ can't get 
a car loan," he observes. "Here, 
a DJ could practically run for 
Senate." Parenteau would surely 
have the familiarity polls in the 
bag, and that factor has made it 
increasingly difficult for him to 
do his man -on- the -street re- 
search without being recog- 
nized. His schedule includes 
hosting numerous 'BCN events, 
frequent comedy club emcee 
situations that he does in tan- 
dem with 'BCN production whiz 
Billy West, a heavily rotated, 
mini -talk show he chairs with 
'BCN midday man Ken Shelton 
on local cable channel "Around 
Town," and that's not to men- 
tion afternoon remotes that of- 
ten draw upwards of 500 peo- 
ple and require a bodyguard, 
two producers, and the pres- 
ence of 'BCN's aptly- nicknamed 
sports director, Tank. 

Coupled with his highly suc- 
cessful tenure in afternoons, 
those appearances make Paren- 
teau a headliner among 'BCN's 
cast of characters. "But, I get 
along great with everyone," he 
says. "It's a family effort. We all 
became brothers in arms during 
the strike, and it's really stayed 
that way." The fact that he 
turned down a half million dollar 
offer to do mornings for WNEW- 
FM New York not too long ago is 

one of several indications that 
Parenteau is pretty happy where 
he is. "Doing afternoons for 
'BCN in Boston has to be the 
best radio job around," he says. 

(Continued on opposite page) 
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JOCKS OF BOSTON 
(Cont'd from opposite page) 

TAMI HEIDE is a rookie rela- 
tive to the tenure of much of the 
'BCN staff, and her recruit and 
development offers a good in- 
sight on how the station has re- 
tained its continuity over the 
years. Heide says she was only 
"a little shocked" to be offered 
the evening shift when Kathryn 
Lauren left last November. After 
three years as as a part- timer, 
Heide says, "Both Oedipus and I 

thought I was ready for it. He 
likes to hire people that don't 
have a lot of radio history that 
he'll have to de- program. 

"Oedipus likes to promote 
from within," Heide continues. 
"because we've already got 
some familiarity among listen- 
ers, and he's had a chance to de- 
velop us for openings in the fu- 
ture." Now that she's filled an 
opening, Heide says the fine - 
tuning process couldn't be bet- 
ter. "Oedipus is a friend to the 
airstaff, so it's never like you 
think you're going to be termi- 
nated. Instead, he'll tell you what 
direction he wants you to move 
in, and help develop certain as- 
pects of your on -air personal- 
ity." 

Given 'BCN's heritage, an in- 
tense musical knowledge is a 

pre- requisite for any hopeful 
jock. As an Emerson College stu- 
dent, Heide says she got in on 
the ground level of the punk 
movement, but has had "to 
make it my business" to acquire 
a strong working knowledge of 
the rock that came before punk. 
It helped greatly that she in- 
terned for Laquidara while in 
college, and later managed a 

Newbury Comics record store. 
Both posts made her a music 
devotee, and thus a part of 
'BCN's extended family long be- 
fore she joined the station. 

BRADLEY JAY is the 10 p.m. 
to 2 a.m. personality, and a five 
year 'BCN veteran that grew up 
with the station while cutting his 
chops on various New England 
outlets. "I strive to be authorita- 
tive, easy going, and to give lis- 
teners a view of what's going on 
in the world that may be a little 
off center from their own," says 
Jay. Like Heide, Jay credits per- 
sonal desire and expert tutelage 
from Oedipus as keys to his 
move from part -time to full - 
time. "Oedipus is able to coach 
in the language of each jock," 
says Jay. "He's able to be very 
specific in his direction, and he 
constantly encourages us to 
break the rules if it works." 

Jay is known to listeners as a 

mix master of sorts. A spin of 
the Aerosmith /Run- D.M.C. ver- 
sion of "Walk This Way" on 
Jay's show, for example, will 
most likely be intro -ed with ex- 

cerpted comments from the 
Beastie Boys and Jack Nichol- 
son. "I think one of my fortes is 

presenting the music in a strik- 
ing way," he says. But his late 
night duties represent only part 
of Jay's role at 'BCN. With Oedi- 
pus and Tcmmy Sandman, he's 
instrumental in compiling the 
music for the annual Fireworks 
show, he's an alternate host of 
"Nocturnal Emissions," and can 
frequently be seen in person as 
location host of 'RCN's lunch 
time concerts. Often he takes 
his show on the road. Last year, 
he broadcast from the United 
Nations in New York during Uni- 

cef fund -raising events, from 
Philadelphia when Jay's hero, 
David Bowie, opened his Ameri- 
can tour, and from Disneyland. 

ALBERT 0 is ancther busy guy. 
He handles ' BCN's overnight 
shift, plays alternative host for 
"Nocturnal Emissions," and 
serves as 'BCN's local music di- 
rector, a post accompanied by 

the bulk of responsibility for the 
Rock'n'Roll Rumble. Part of the 
reason Albert 0 says he can 
handle a schedule like that is 
that he doesn't lose sleep "won- 
dering if I'll lost my job the next 
day." He gives Oedipus much of 
the credit for'ECN's stable envi- 
ronment. "He's got a knack for 
hiring people who will work well 
with others -people who are 
team players." 

As overnight man, Albert O 

says his listeners are not much 
different from those in other 
dayparts. "Sixty to 70% are 
working people. We've gat tech- 
nology highway here and stu- 

dents galore," he says. "My shift 
covers these people's daytime, 
and I treat it as such." 

Long before the Rumble gets 
underway in June, Albert O will 
begin sorting through 'BCN's lo- 

cal music bins for the contest's 
24 players. Previous Rumble 
participants and groups with 
major label deals are eliminated, 
and the rest are distributed to 
Carter Alan, Oedipus, Steve 
Strick, and Albert O for consid- 
eration. Albert 0 estimates that 
Boston has about 1,600 local 
groups, so the Rumble task is a 

huge one. 
(Continued on page W -10) 
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CREATIVE CHAOS 
(Continued from page W -4) 

you come to songs like a 'Lily Le- 
peau' you've got to set it up. 
Charles, we'll explain it to you in 
a memo -and Carter will read it 
to you." 
Mark: " 'MARIE Lepeau' " 
Oedipus: "Okay. Being a listen- 
er, I don't know this song. I don't 
know why you're playing it. And, 
I'm probably not going to like it. 
So you have to set it up. Okay, 
now Melvin Van Peebles. Is it a 

good song ?" 
Mark: "I can probably get Roger 
Sloan to do an ID." 
Oedipus: "Who is he ?" 
Crowd: Absolutely indiscernable 
noise this time. 
Mark: "God, I wish I didn't know 
this stuff." 
Tami: "Yeah, it clutters up your 
brain." 
Charles: "Can I tell the matso 
ball story?" 
Oedipus: "You have to." 
Charles: "Can I tell the story of 
the girl with the green face ?" 
Carter: "I never heard that one." 
Charles: "Can I say that we 
made one mistake in the '60s ?" 
Mark: "Yeah, you left them." 
Charles: "Listen ... We have just 
taken a vote, a poll. Ginger Bak- 
er is 10 times heavier than Bud- 
dy Rich or Gene Krupa will ever 
be. He will live and rule for ever 
and ever." 
Carter: "It didn't matter that you 
had to tape the drumsticks to 
his hands." 
Reporter: "What's so special 
about working here ?" 
Crowd: "The freedom. They be- 
lieve in individual talents pooled 
together, and that's the ap- 
proach to programming, as op- 
posed to having some computer 
or one person setting up the for- 
mat and telling us what to do. 
Oedi brings us all together as a 

team, whether we're part time or 
full time, and we all have input 
on what's played." 
Carter: "Besides, what else are 
we going to do when we have no 
marketable skills to speak of ?" 
Tami: "Our GM hosts a heavy 
metal show." 
Charles: "When push comes to 

(Continued on page W -12) 
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Albert O has been with 'BCN 
for close to six years, and 
worked before that at "rock the 
boat radio" WFNX Boston, and 
WMBR, where he still hosts "the 
Late Risers' Club" once a week. 

* * * * * * * * * * * * * * * * * * * * * * * * * * * 

"LONG LIVE ROCK... 
* I NEED IT EVERY DAY." 
* 9r 

Happy 20th, WBCN. 
* You make this more than just * 
* words in a song. 
* * Y 7 * 
* From your friends at 

RADIO TODAY 
* EN T E R 1 A N M E N T T 

* * * * * * * * * * * * * * * * * * * * * * * * * * * 
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PROMOTION IN MOTION 
(Continued from page W -7) 

for himself and later the title of local music director, a post he 
passed onto overnight talent Albert O when he became national 
MD. 

In addition to his MD duties, Alan is also writing a book on U2. 
Tom Sandman & Billy West/ 
WBCN Production Dept. - 

They Produce 
Having a production department is nothing unique, but having 

one that earns the national respect that 'BCN's has is extremely 
rare. A tradition of excellence initially was established by Steve 
Lushbaugh, continued and expanded by Tom Couch and Eddie Gor- 
odetsky, and is now kept vividly alive by Tom Sandman and Billy 
West. 

"We're given lots of creative freedom in what could be a very bor- 
ing job elsewhere," says Sandman. "Oedipus tells us what he wants, 
but not how to do it." Responsible for 'BCN's personality 24 hours a 

day, Sandman and West bounce constantly between the zany and 
the straightforward. "Our job is to motivate people to buy things, to 
sell the station, and to generate response," says Sandman. "If those 
messages ever get lost in the humor, then we haven't done our job." 

While it's difficult to convey the duo's talents in print, a good ex- 
ample of their versatility came when the Boston Patriots went to the 
'86 Superbowl. Representing "the home of the Sportsrockers," 
Sandman and West assembed "We Love The Pats," set to the tune 
of "We Are The World." 'BCN's entire staff sang the syrupy chorus, 
and Sandman and West swapped impressions of Stevie Wonder, 
Bruce Springsteen, Bob Dylan, Ray Charles, and the rest of the USA 
for Africa line -up. West, a self- described "human jukebox," does a 

lot of comedy /emcee work with Mark Parenteau and has 15 years 
of cover band experience to support 'BCN's vast cast of characters. 

"We take great satisfaction in reaching that person on the other 
end of the chain," says Sandman. "There's a lot of the old hippie - 
ism idea of community that still works if you apply it right, and I 

don't think it's money that is the perpetuating factor behind 'BCN's 
community profile." 

"Legions of people think Billy West has the easiest job in the 
world," says West. "But there's a big difference between being a 

wise guy and being a humorist. With the stuff I write in one day, I 

could go on the road stand -up for a year, and that's not to mention 
the nuts and bolts of basic production." 

Sandman and West add about 30 top -of- the -hour IDs each year 
to a pool of roughly 250 customized for seasons, moods, current 
events, and history. An old favorite is "Faster than the speed of 
sound, stronger than an iron fist, more powerful than TNT, the real 
'BCN Boston," an allusion to the "fake" 'BCN run by scabs during 
the three -week strike in '79. At presstime, West and Sandman were 
running through a goldmine of a production library for 20th birth- 
day festivities. Raw mixes of Aerosmith live at Paul's Mall in '73, 
Rod Stewart at the Tea Party, and a two -hour live Canned Heat con- 
cert only scratch the surface of what's housed in 'BCN's archives. 

Mat Schaffer /WBCN Cultural Director - 
The Culture Vulture 

One of 'BCN most unique features is "the Culture Vulture," aka 
Mat Schaffer. As host of 'BCN's "Boston Sunday Review" and "Cul- 
ture Vulture" three times weekly segments, Schaffer says he sees 
his job as appealing to "the more ephemeral side of a cross section 
of our listeners." 

In any given week, he will read between six and 10 books and 
numerous periodicals, and see any number of films and plays -both 
serious and frivolous. He's usually interviewed half of the authors on 
the New York Times' best -seller list. Psychics, cooks, composers, 
playwrights, actors, and politicians round out the roster of typical 
guests on Schaffer's Sunday show. 

"Hopefully, I add depth to people's lives by allowing my listeners 
to meet people that they may not have heard of yet, but will hear 
about very soon," he says. The fact that rock'n'roll and culture do 

(Continued on page W -19) 
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CREATIVE CHAOS 
(Continued from page W -10) 

shove, programming wins. The 
bosses give us lots of rope. If 
you screw up, it's your ass." 
Crowd: "Oedi encourages all of 
us to push the envelope. To 
break the rules if we can make it 
work." 
Billy: This sounds like a Wang 
commercial." 
Mark: "Other stations can raid 
their library time and time again. 
What's at the bottom line is 
spontaneity -and that's guts 
and soul. They've retained that 
here." 
Sam: "In the early days of pro- 
gressive radio, that was the 
body and soul of it. But, most 
didn't figure out how to super- 
impose that on a commercial, 
palatable way of doing it. It's a 

real tight rope to be able to keep 

that soul and creativity, and 
they've done it here." 
Billy: "It's nice to hear other peo- 
ple copying things that you did." 
Charles: "Yeah, two weeks ago 
Billy did the bit taking off on how 
Ed McMahon is everywhere, the 
insurance, the sweepstakes, etc. 
Billy does this commercial -'Hi, 
it's ED MCMAHON. I just wanna 
use your bathroom.' (Various 
vomit sound effects). We ran it 
all week long, and suddenly 
Johnny Carson is doing a similar 
bit." 
Shred: "When I was young, I lis- 
tened to people like Charles, 
Duane, Oedipus. I didn't come 
here right out of college, but 
with some encouragement from 
my friends that work here, I did. 
And, I'm already loving it be- 
cause I've been accepted. It's 
really like a family." 
Reporter: "How do you keep 
from letting things go to your 

20th 
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head ?" 
Billy: "It's Oedipus. He's got his 
head in tomorrow." 
Charles: "I go to Oedipus for 
anything." 
Carter: "The first thing he said 
in this meeting is that we can't 
get complacent. We got compla- 
cent in the '70s and we goi 
socked for it." 
Billy: "Arrogance is not enter- 
taining." 
Oedipus: "Most of us come from 
college radio -which we still lis- 
ten to by the way." 
Charles: "Where's my CD? 
Someone stole it." 
Oedipus: "Half of being here is 
having a feel for the area." 
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Bradley: "Most everybody grew 
up with the station, and we all 
have a certain feeling for it." 
Oedipus: "Charles, where are 
you going ?" 
Charles: (standing up, belong- 
ings- including CD- gathered.) 
"Nowhere. Just stretching. So, 
the story with the chicks. It was 
1969. There had been this 
women's suffrage thing about a 

100 years ago. Tami just point- 
ed it out to me. I should have 
known it ... " 
Tami: "But, he still doesn't." 
Charles: "But, none of us that 
were in the supposed `hip con- 
sciousness' bracket of politics 
had known about the fact that 
we shouldn't use the word 
'Chicks.' So, here I was doing a 

PSA for Project Place, a drug re- 
hab center. I was doing a great 
thing ... " 
Ken: "You forgot to say ' ... for 
humanity'." 
Charles: "I took my own time, 
typing on my time to do this 
great thing for humanity. I came 
in that night and produced a 

whole commercial. Not being 
paid for it, and I finally came up 
with what I thought was this 
great PSA. I was very proud of it. 
It ran like this: doo, da, doo da 
... Some kind of music, then, 
'Project Place needs doctors. 
They desperately need counsel- 
ors. If you are trained as a coun- 
selor for drug users, or a doctor, 
or, in fact, if you're a chick and 
can type ... ' It was very hip. 
Now, you have to understand, it 
was okay back then to say 
`Chick.' Nobody ever told us not 
to say it." 
Sam: "I was the PD then. 
Charles' phraseology was a little 
bit heavy, and it belied where 

the station really was. We had al- 
ready hired the first two women 
on air, and in the sales depart- 
ment. In fact, we were way 
ahead of everybody in what was 
later to be called affirmative ac- 
tion. So Charles makes that little 
slip, and Bread & Roses, a femi- 
nist group in Cambridge at- 
tacked the station ... " 
Charles: "They came in with a 

box of chicks, went up to the 
manager of the station, and 
yelled (strained scream) 'THESE 
ARE CHICKS. WE ARE WOMEN.' 
They threw the baby chicks all 
over the place, demanded, and 
received I might add, airtime 
and also a permanent -up to 
the point that it was gotten rid 
of- women's show." 
Sam: "Then, the Boston Globe 
calls me at home and starts grill- 
ing me on how a thing like that 
could be said on this allegedly 
new world station. I said, `There 
are two issues here: 1) nobody 
tells us what we can and cannot 
say. 2) In certain contexts, all 
kinds of words can be used.' So, 
they quote me out of context 
and have me saying, `We reserve 
the right to use the word 
'Chicks'." 
Ken: "The real story they missed 
was that Charles threw the baby 
chicks in the deep fryer and had 
a great dinner that night." 
Oedipus: "You just heard an 
elongated version of that story. 
Charles: "I'm never going to tell 
another one of those stories. I'm 
going to go on the air and say, 
`Screw the '60s. It's the '80s'." 
Reporter: "Anyone besides 
Charles have any favorite sto- 
ries?" 
Tami: "Charles is our favorite 
story." 

TONY BERARDINI 
(Continued from page W -6) 

And, I've always remembered 
that." The possibility of moving 
from PD to GM "was like Mars 
to me," Berardini recalls. "I 
didn't know anything about 
business or sales. To me, sales 
were the people who put com- 
mercials in my show so I 

couldn't play more music. That 
was my level of sophistication 
at the time." Quickly, Berardini 
was able to bring the prospect 
of general management down 
to earth. "My love is and always 
has been the music, and I al- 
ways enjoyed working with the 
programming aspects. So, I 

came to see the bottom line as 
being something crucial to my 
continuing to do the things that 
I enjoy." 

One of Berardini's first deci- 
sions as GM was true to 'BCN's 
ballsy tradition. "At dinner, 
Gerry and Mike said, `Okay, so 
if you accept this job, who 
would you appoint PD ?' It took 

me about two seconds to say 
Oedipus, who had taken over 
my 10 p.m. to 2 a.m. shift. 
You've got to remember, Oedi- 
pus was this crazy guy with 
pink hair at the time. I think 
Gerry and Mike considered 
withdrawing the GM question 
there for a moment, but my 
reasoning was that Oedipus a) 
had a rock'n'roll attitude, and 
b) he knew nothing about the 
job. He wasn't coming in with 
the preconceived notions that 
many programmers had. 1981 
was the height of this consul- 
tancy thing, and a lot of pro- 
grammers were of the cookie - 
cutter mold. I thought we 
needed someone with fresh 
ideas, who wasn't afraid to take 
chances. Plus, Oedipus was 
known to the air staff. Gerry 
and Mike could easily have told 
me `no way.' Obviously they 
didn't." 

Surely, Berardini's choice of 
Oedipus seemed more logical 
than it might to most because 

(Continued on page W -14) 
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20 YEARS AGO TODAY 
(Continued from page W -1) 

spots for a dot -to -dot drawing that can only be col- 
ored in by eye- witnessing 'BCN operations. So, here 
comes some history. 

WBCN was born in an era when youth mattered 
more than it does today. College campuses were the 
focal point of much of the decade's news. Protests. 
Marches. Flower Power. ROCK'N'ROLL. And, like Wal- 
ter Cronkite, 'BCN WAS THERE. Prior to March 15, 
1968, WBCN was catering to older demos as a classi- 
cal station. Then, The American Revolution" arrived, 
fittingly broadcast from a nightclub called "The Bos- 
ton Tea Party." That was a midnight to 4 a.m. rock'n'- 
roll show broadcast on 'BCN, and hosted by the likes 
of then- struggling musician Peter Wolf, and Mississip- 
pi Harold Wilson, who would later become known as 
Mississippi Fats. A lawyer by the name of Ray Riepen 
was a part owner of The Boston Tea Party, and felt 
rock deserved a bigger shot on the airwaves. He made 
a convert of major WBCN shareholder, T, Mitchell 
Hastings, and rock soon ruled 24 hours a day. From 
day one, 'BCN established what has long been its tra- 
dition of community leader and friend ... taking 
stands against the Vietnam War, speaking up for gay 
rights, and in general running against the grain of tra- 
ditional radio thinking, then, and for the most part, 
now. Leading the vanguard was morning man Charles 
Laquidara, who began his 19 years with the station 
then. 

People tend to think of WBCN having had the rat- 
ings battle in the bag since day one. Not true. Memo- 
ries are a little hazy on exact shares between start-up 
and through the early '70s, but are pegged to have 
peaked in the three and four shares. Competition was 
considerably less in those days, and that wasn't too 
impressive even for a station on the then -fledgling FM 
band. Boston's college- student population surely con- 

stituted a huge audience of 'BCN fans, but one whose 
transitory living situtions kept them out of the pool of 
diary recipients. Independent studies were done to 
prove ' BCN's pull within that group, and for a while, 
that was enough. 

ENOUGH, AT LEAST UNTIL 1975, when WCOZ ar- 
rived and introduced 'BCN to the rude realities of di- 
rect competition. WCOZ debuted with The Concert 
in Fantasy Park," which simulated a live concert with 
all the day's superstars and set an instant spotlight 
that WCOZ enjoyed at 'BCN's expense for years to 
come. WCOZ's PD at the time, Clark Smidt, put Mark 
Parenteau and Ken Shelton on the air and both quick- 
ly assumed high and long- lasting profiles as Boston 
talents. With GM Klee Dobra and PD Tommy Hadges 
at the helm, 'BCN began to fight back in '77 and '78 
by doing things like: hiring someone -Bieber -to 
handle advertising and promotion for the first time; 
getting Laquidara back on the air after a brief sabbati- 
cal. 

Hadges joined the enemy, WCOZ, in '78, but not 
without lighting a fire among ' BCN's ranks. That fire 
was fueled by the arrival of the punk music scene, and 
put 'BCN in a perfect position to exploit its always 
progressive musical posture. Back on an upwards 
roll, Dobra brought in PD Charlie Kendall, who 
brought in Tony Berardini as 10 p.m. to 2 a.m. talent, 
and Mark Parenteau joined as afternoon man. Just as 

'BCN pulled up level ratings -wise with WCOZ, Has- 
tings announced that he was going to sell 'BCN in the 
spring of '73, and thus began the most crucial point 
of the "WCOZ era" ... 

THE STRIKE. The famous 'BCN strike lasted only 
three weeks in actual fact, but circumstances preced- 
ing it and trailing it cemented the nucleus of the 'BCN 
family spirii, the sparks of which are still plenty visible 
nine years later. 

In '79, the FCC was slow on clearing sales, and be- 
tween May of '78 and February '79, the staff was op- 
erating in precarious limbo. Hastings was not willing 
to spend much as outgoing- owner, and Hemisphere/ 
Infinity Broadcasting was not able to make any moves 
before the FCC gave its green light. Infinity already 
owned two stations at the time, and the ongoing fight 

D 
against WCOZ was infused with the hope of what l 
more experienced broadcasters could bring to the ó 
party. Those charged nine months of anticipation á 
ended abruptly when Infinity came in and fired close á 
to 20 staffers during the second week of February. 
An attempt to bust the union back -fired, and has ÿ 
since become a business school case study on how 
not to do thongs. 

Laquidara, Parenteau, and Berardini were not fired, 1 
but were the first to stand up with their colleagues in e 
protest. Now, it was Infinity that was in for a rude 
shock. Boston's newspapers, TV stations, and even 
radio stations, were on the staff's side. Peter Wolf, 
Aerosmith, Boston, and the Cars each took out a full 
page ad in (local papers and the trades in protest. Lo- 
cal artists volunteered for fundraising concerts to 
keep the strikers going. And, most importantly, adver- 
tisers pulled their money out. ' BCN's commitment to 
its community was returned ten -fold, and Infinity prin- 
cipals Mike Wiener and Gerry Carrus came quickly to 
the negotiating table. 

Relations between the new owners and the success - 
(Continued on page W -17) 
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WBCN 
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A lot can happen in 
20 years, 

and WBCN was there 
for all of it. 
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HAPPY 20th BIRTHDAY WBCN 
Our Best Wishes For Many More! 

from 
NEW ENGLAND 
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This ad made possible by the following NESA Members 

Peter C. Knickles - Director 
Deborah Sorenson - Assistant Director 

Candice Lynn - Treasurer 
Ann McGovern - Editor of NESA News 
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Seth Jackson 
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Linda Smith 
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Beth/Hot Pink mp 
Craig R. Webb 

THE JULIET NETWORK 

Membership Information - (617) 782 -2036 
80 Gardner Street, Suite 42, Allston, MA 02134 

TONY BERARDINI 
(Continued from page W -12) 

he had made the same person - 
ality-to-PD trek himself. He 
came to 'BCN in June of 1978, 
at the request of then -PD Char- 
lie Kendall. When former music 
director John Brodey left in 
July, Berardini added MD du- 
ties to his late night shift. Ken- 
dall left in '79, and Carrus and 
Wiener popped the PD ques- 
tion to Berardini. 

"I said `no' because I had no 
idea what PDs did other than 
yell at me for not following the 
format and fill out timesheets," 
he says. "What really did it was 
Charles Laquidara and Mark 
Parenteau badgered me for 
about three weeks, saying, `If 
you don't take it, they'll bring 
some jerk in from the outside.' 
They gave me a choice of tak- 
ing the job, or they'd make my 
life miserable. If you know 
Charles and Mark, you know 
they could have made my life 
miserable, so I took it." 

When Berardini stepped into 
the PD's office, Carrus and 
Wiener were on hand at all 
times running the station. 
"They taught me all the pro- 
gramming aspects, and a lot 
about how to manage people," 
he says. "And, it was during 
that time that I came to believe 
that you can never get into real 
serious trouble as long as you 
are not afraid to ask questions. 
That's always been a very real 
attitude at this company -the 
idea that there's no such thing 
as a stupid question." 

Now, that attitude keeps Ber- 
ardini constantly on call. "Un- 
less I'm out of the country, peo- 
ple know where I am and how 
to reach me." 

Since he began splitting his 
time between 'BCN and KROQ, 
Berardini says he's seen a clear 
illustration of Infinity's man- 
agement philosophies translat- 
ing into effective realities. 
"One of the most rewarding 

The greats, near -greats and ingrates gathered in 1984 for a special comedy 
roast of WBCN announcer Mark Parenteau at Sketches comedy club. Roast- 
ers included comedian Steve Sweeney, Peter Wolf, WBCN's Ken Shelton, Pe- 

ter Wassyng, WBCN's Billy West, Aerosmith's Steven Tyler and Joe Perry, 
comedian Lenny Clark, roastee Parenteau, John Garabedian, Boston Her- 
ald's columnist Norma Nathan, and Paul Ahern. 

things in the last year has been 
to watch the various 'BCN de- 
partment heads really blossom 
and grow as I've spent more 
time away," he says. "When, 
I'm away, one of two things 
happen: The conflicts that nat- 
urally arise could be put off un- 
til I got back, or met and re- 
solved head on. The latter has 
happened. Everyone at 'BCN 
has learned to work with each 
other much better. The station 
runs incredibly well. 

"Louise Sullivan, our busi- 
ness manager, is one of the 
people at WBCN who really has 
taken a leadership role. The 
business department interacts 
with every other department 
and Louise has been particular- 
ly effective maintaining cost 
controls and ensuring that the 
station's bottom line is met. 

"There's a tremendous 
range of off -air talent at WBCN. 
From our accounting depart- 
ment with Paula Jones, Laura 
Lee Radicky and Michelle 
Brewington to Marty Acuff and 
his crew in the engineering de- 
partment. Their efforts back- 

up the more visible areas of the 
station to keep the machine al- 
ways moving into the future," 
says Berardini. 

Odd as it may seem, one of 
the challenges 'BCN now faces 
is to remind listeners that it's 
been there for 20 years. Re- 
cent research indicated that 
listeners perceived of 'BCN as 
a new music station. "Now, 
that's a strong image, and it's 
fine with me," says Berardini. 
"I think most stations that have 
been around this long would be 
perceived the other way. But, 
we do want to reinforce the 
heritage angle." 

Berardini says he thinks 
many stations have the poten- 
tial to achieve what 'BCN has. 
"Whether they do it or not de- 
pends on how well they are 
guided through the changes 
that listeners go through, and 
how well they serve the audi- 
ence through those changes," 
he says. "The reason most 
don't make it to their 20th 
birthday is simply that they 
lose touch with their listeners." 
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With 60 years of experience, 

TheDTON CAQDEN 
knows what it takes to be a champion. 

j!!f /l!l!rlÍllIIJ- j 

Boston's Champion Rocker. 

At 20 years you are in your prime! 
Happy Anniversary 

WE'D LIKE TO AIR OUR THANKS 
FOR YOUR LASTING SUPPORT. 

HAPPY BIRTHDAY 
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INFINITY BROADCASTING INC. 
(Continued from page W -6) 

Karmazin admits. "There's 
plenty of people who wouldn't 
like working here. Like a sales 
person who is used to getting 
anything he sells on the air. Oe- 
dipus is very selective about 
that." 

Bob Mendelsohn and Jeff 
Messerman /WBCN 

Sales Managers 
Commercial Ad- Vantages 

of WBCN 
"In the early days, main- 

stream advertisers perceived 
us as crazy people and were 
able to write us off," says 
'BCN's general sales manager 
Bob Mendelsohn. "Now those 
same advertisers realize that 
we're very good business peo- 
ple who do crazy things." 'BCN 
has been able to fight those 
fears with results. In the early 
'80s, the sales team got tired 
of hearing that rock'n'roll lis- 
teners and upscale products 
don't mix. So, 'BCN told listen- 
ers they could qualify for vari- 
ous contests and prizes by 
sending in their business 
cards. Ten thousand arrived in 
the first week, says Mendel- 
sohn, "and they were from doc- 
tors, lawyers, engineers, etc." 

With a limit of nine spots per 
hour, 'BCN is often in the hap- 
py position of being sold out. 
As such, major challenges in- 
cluding giving advertisers 
more bang for their buck, and 
creating new ad opportunities. 
Both, of course, must be 
achieved within the confines of 
good programming. When re- 
tail clients seemed a little ner- 
vous just before Christmas last 
year, the 'BCN sales team did 
just that. Afternoon personality 
Mark Parenteau was sent out 
for a series of live broadcasts 
from eight retail stores. "Mark 
is such an amazing talent -one 
that creates so much fun -that 
we turned what could have 
been crass hucksterism into 
good programming," says the 
GSM. 

Jeff Messerman recently 
added management of local 
sales to his duties after han- 
dling national buys for several 
years. As we've said before, ex- 
plaining 'BCN's spirit to the un- 
enlightened is difficult to do 
without sounding sappy. Mes- 
serman says Boston's proximi- 
ty to Madison Avenue helps be- 
cause many New York buyers 
"have had 'the 'BCN Experi- 
ence' at one time or another." 
Far beyond that advantage is 
the plus of 'BCN's heritage, the 
provable loyalty of its listeners, 
the longevity of its airstaff, and 
a "political heart and con- 
science that's as strong today 
as it was in the Vietnam era," 

says Messerman. "I make no 
apologies about becoming 
more mainstream, because 
we're still in spirit the same 
station we were 20 years ago. 

"It's wonderfully easy to sell 
in one sense, sort of like 
Honda -it sells itself," Messer - 
man continues. "I often tell my 
staff that it just doesn't get any 
better than this. Quantitatively 
and qualitatively, we're a quint- 

essential yuppie station. But, 
the trick is making clients not 
resent the fact that our rates 
are higher than simple num- 
bers may justify." What does 
justify those higher rates is the 
association with 'BCN, and a 

production department that of- 
ten turns spots into highly re- 
quested programming ele- 
ments. 

104 rig, 

Py, °`= JIMMY FUND :3, 
Order c'. 

FlY. y.NOUSANJF:Y[ n'URFRiF6l00" 

The Huey Lewis Nine versus the WBCN Ballbusters softball game yielded not 
only an 11 -10 WBCN victory, but also resulted in a $5,104 contribution to 
the Jimmy Fund, the Boston -based childrens' cancer research organization. 
The proceeds, raised from donations of 5,000 fans, were presented at Fen - 

way Park. Accepting the check is Jimmy Fund director and former Boston 
Red Sox player Mark Andrews, along with WBCN's Charles Laquidara, Red 
Sox ace pitcher Roger Clemens, WBCN's Oedipus, Larry Loprete, and Tank, 

WBCN's sports director. 

WBCN staffers watch as David Byrne autographs posters during a visit to the 

station's Boston studios. Byrne also welcomed 1,500 people to three special 
WBCN -promoted benefit screenings of "True Stories" at the USA Cinema's 
Paris Theatre. More than $20, 000 was raised for Boston's Institute of Con- 

temporary Art which used the money to buy a new projector for its film de- 

partment. From left: WBCN's Larry Loprete, David Bieber, Albert O, Talking 
Heads' David Byrne, and WBCN's Ken Shelton. 

Stopping in the name of love are 
WBCN's David Bieber, former Su- 
preme Mary Wilson, and WBCN's 
Mark Parenteau. Wilson discussed 
her book "Dreamgirls" on Paren- 
teau's afternoon -drive time show. 
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20 YEARS AGO TODAY 
(Continued from page W -13) 

ful strikers were repaired so quickly that some ac- 
cused Wiener and Bieber of staging the whole thing as 
a publicity stunt. In reality, Wiener and Carrus had 
just made a bad call, and were as quick to realize that 
as the staff was. "It was like getting a divorce on the 
wedding day of a pre- arranged marriage, and then we 
became friends once we got to know each other," 
says Bieber. 

STILL THERE WAS WCOZ to contend with, and 
'BCN's intense focus on internal matters became a 
weakness that went unrecognized in -house for a 
while, which 'COZ was able to exploit. Those were the 
days when 'BCN would drop a song simply because 
another station added it. In retrospect, 'BCN staffers 
say the station was simply way ahead of its audience. 
"We were elistists," PD Oedipus admits. 

In the summer of '81, the problem, if not the dis- 
ease, was diagnosed by the Arbitrons, which showed 
WCOZ at a 12.1, and 'BCN with a 3.9. For the first 
time, 'BCN looked outside itself for answers. Re- 
search was conducted. During a focus group, 'BCN 
listeners responded to a question about Prince with 
things like, "Oh, you mean that comedian who shot 
himself." 

The changes implemented were executed in a con- 
text of evolution, rather than revolution. 'BCN still had 
its essence and its edge to maintain, while slowing it- 
self down in some areas to match the existing tastes 
of a broader audience. It worked, and continues to. 
For the last three years, WBCN has not been out of 
the top three rankings, nor fallen much below a seven 
share. 

WHICH BRINGS US TO THE PRESENT. And, from 
here the story is best told by the 'BCN -ers them- 

selves. Understand first, that 'BCN is sort of like an 
octopus: From a central core of operations, tentacles 
reach deep and far in many directions, and come 
back to create the overali product. 

OEDIPUS 
(Continued from page W -3) 

ratings defeat by WCOZ, was the fact that he consid- 
ered WCOZ to be void of the magic of the medium. 
"Radio itself is an entertainer, it's a member of the 
community," he says. As anyone who ventures out 
into Boston wearing or carrying station paraphernalia 
can attest, 'BCN is just that. "Everyone has an opinion 
about 'BCN, good and bad," the PD says. "And, they 
seem to feel this need to express it. I'm very proud of 
this. I think the realness we all project bears much 
responsibility for this reaction. It's an amazing place 
to work." 

Infinity "gives us all the tools we need, and they ex- 
pect results," he says. "I've got immense respect for 
the company. Remember, I was part of a major strike, 
and now I'm a director. They don't go much for ass - 
kissers around here." 

When Oedipus showed up on Laquidara's doorstep 
in '75, he was also hosting possibly the country's first 
punk show for MIT's student -run station while trying 
to make a living as a photographer. That was at a time 

when Blondie, Talking Heads, Elvis Costello and oth- 
ers were nobodies, and punk was nowhere to be 
heard on the airwaves. Oedipus' devotion to the genre 
dovetailed with the request of a 'BCN news director 
hip enough to exploit Oedipus' late -night club habit 
and translate it into live reports on Boston's then -na- 
scent punk rock'n'roll scene. 

With that foot in the door, he soon began working 
weekends for 'BCN, and later teamed up with Berar- 
dini as late night co -host. Oedipus got that shift for 
himself when Berardini became his PD predecessor in 
'79. 

Oedipus is his real name, by the way. "My mother 
knew I'd be blinded by the light of rock'n'roll," he 
says. Every Sunday night, Oedipus proves the truth of 
his mom's prophecy by hosting "Nocturnal Emis- 
sions," a new music specialty show. 

THE CALENDAR 
(Continued from page W -3) 

"Lunchtime Concerts" held at various venues around 
town, two to three weekly free cinema sneak previews 
of upcoming major motion pictures, Darrell Martinie's 
daily Cosmic Muffin astrological reports, and Eli 
Sherer's traffic reports in the WBCN Wicked High he- 
licopter. The 'BCN Business Card campaign qualifies 
white -collar listeners for zillions of prizes- large and 
small. 

The WBCN /USA Cinemas' Movie Phone is a year - 
round campaign that represents a nice mix of public 
service and promotion. A free phone call to the 'BCN 
line provides times and locations of films playing in 
USA Cinema's 100 -plus Boston -area theaters. In 
each of those movie houses, a 'BCN trailer is aired be- 
fore every showing and reaches an estimated 10 mil- 
lion people annually. 

On the scene for almost all of these events is 'BCN 
(Continued on page W -18) 

ROCKIN' INTO THE 21`T CENTURY 

THE ROCK OF BOSTON 
America's Hottest Rock 'n Roll Station 

In Rock 'n Roll's Hottest Concert Market 
HAPPY 20TH BIRTHDAY 

Thanks For The Memories 

FRANK J. RUSSO 
and the staff of: New 

L 2ce 
England 

to acV, 
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CALENDAR 
(Continued from page W -17) 

promotion director Larry Lo- 
prete, who's become a celebrity 
in his own right as a result. He's 
known to listeners as Cha -Chi 
Loprete, VP of prizes, and he's 
the man hotly sought at the 
many events where 'BCN is in- 
volved in ticket upgrade cam- 
paigns like "Front Row Friday." 

Loprete walked into 'BCN 
wearing the steel -toed boots he 

wore for his job as a chemical 
technician at Polaroid. Like 
many 'BCN -ers, he came as an 

intern, first producing "Noctur- 
nal Emissions," and soon volun- 
teering for anything that needed 
doing. By the end of the year, he 

shed the boots to work full time 
as David Bieber's assistant, and 
has since become the orchestra- 
tor of the on -air aspects of 
'BCN's promotions. Both Bieber 
and Loprete are ably assisted by 
Adam Klein. Last year, Boston's 
Mayor proclaimed July 19 
"Cha -Chi Loprete Appreciation 
Day" in honor of Loprete's birth- 
day. 

"I walked in here and was 
swept away," says Loprete. "I 
don't think I could ever accept 
an offer from another station, 
because it would be too much 
like a job. Any job is only as 
good as the people you work 
with, and the people here are 
amazing." Loprete has particu- 
larly high praise for Bieber, for 
whom he says, "I would do any- 
thing." 

The VP /prizes title is not with- 
out its semi -drawbacks. "Every- 
body wants to be Cha -Chi's bud- 
dy," Loprete says. "I got a call 
recently from this guy who in- 

herited $40,000 and wants to 
send me and my girlfriend to Ja- 

maica or somewhere. I could 
never accept his offer, but this 
guy just won't leave me alone." 

1.13Cfl, 
When Will You 
Act Your Age? 

(Never, we hope!) 

Thanks For The 
Inspiration. 

NEW MUSIC 

SEMINA 11 

From Your Friends At 
The New Music Seminar 

NMS 9 July 16 -20, 1988 New York 

CREDITS: Editor, David Bieber; 
Assistants, Larry "Cha -Chi" Lo- 
prete, Adam Klein; Editorial by 
Kim Freeman, Billboard's for- 
mer Radio Editor, now National 
Pop Promotion Director for Pro- 
file Records; Design, Stephen 
Stewart; Cover design, Sherry 
Williams; Photo, WBCN Airstaff 
at Boston Garden by Ron Pow - 
nall; Photos courtesy of Mim Mi- 
chelove, Kim Gendron, Michael 
Grecco, Eli Sherer, Phil'n' 
Phlash, Stuart Rosner and Leo 
Gozbekian. 

THANK YOU le 
For the past 16 years, 
WBCN has helped make 
Jordan's Furniture the 
largest furniture dealer in 

New England. 

FURNITURE 

In honor of 
WBCN's 20th Birthday, 
celebrating 20 years as 
"The Rock of Boston," 

we proudly donate $5000 
to the Jimmy Fund, which 
provides cancer research 

and treatment for children. 
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(Continued from page W -11) 

mix takes few Boston -ites by surprise these days, says Schaffer. 
"Anyone who is surprised by that is not in very good touch with the 
baby boom -that's the preeminent generation. And, in Boston, 
there's no medium that is better directed at the baby boom than 
'BCN." 

Tank /WBCN Sports Director - 
A Full Tank of Sports 

'BCN sports director Tank, (nee Paul Sferruzza), is one of several 
graduates of what he calls the "Charles Laquidara boot camp." He 
reported to the Laquidara listener lines in '78 when not playing pool 
on the professional circuit. When the strike hit, Tank was a key orga- 
nizer and endeared himself to Laquidara to the point where the 
morning man secured a $120 per week salary to keep him full time. 

Always a sports fan, Tank began to make somewhat shy contribu- 
tions to 'BCN's morning sportscasts, and eventually earned the gig 
for himself. "I used to stutter as a child, and, at first, I was so ner- 
vous working in the studio that I had to go into a back room to re- 
cord everything," he recalls. That faded quickly, and Tank moved on 
to host a sports show for the short-lived Boston video channel, V- 
66. The channel folded before 'BCN had found a replacement for 
Tank, and he came back. "One of the great things about this place is 
that they always want to help you advance your career," says Tank. 
"They never stood in my way, even though V -66 was considered 
competition." 

Tank calls Laquidara "my mentor" and takes pride in being 
viewed "as an entertainer who does sports." He minds Laquidara's 
interruptions in his sportscasts less than several letter- writing lis- 
teners do. "That's all part of the rapport between us," he adds. 
"That's when the fun starts." Tank says the only dream likely to lure 
him away from 'BCN is his lifelong desire to be the broadcast voice 
of the Boston Celtics, a post which Johnny Most seems unlikely to 
relinquish in the near future. 

Katy Abel /WBCN News & Public Affairs Director - 
News You Can Use 

'BCN's approach to the news is one of "advocacy journalism" 
says news director Katy Abel, who cites 'BCN's birth in an era of 
deep political consciousness as responsible for setting that tone, 
and credits 'BCN's previous news director Danny Schecter, "your 
news dissector" with maintaining that tradition. Story selection is 
one process in which that heritage lives on, and Abel says 'BCN of- 
ten focuses on stories that won't be covered elsewhere. "It's always 
a mixed decision between what I think people want to hear, and what 
I think they should hear," she says. "But what's usually more of a 
challenge is trying to make a story about the deficit listenable." 

On Jan. 22, the Supreme Court's Roe Vs. Wade decision legaliz- 
ing abortion marked its 15th anniversary. Seeking a local angle on 
the news, Abel produced a report on a Massachusetts law that pre- 
vents minors from getting an abortion without the approval of par- 
ents or a judge and the difficulty that process imposes on girls with 
unwanted pregnancies. 

WBCN Interns - 
Radio's Future Players 

'BCN's thriving intern program speaks volumes for the station's 
rapport with its listeners. Oedipus, Carter Alan, Tank, Larry "Cha- 
Chi" Loprete, and evening talent Tami Heide are just a few of the 
'BCN players who started as interns. Who knows what roles some of 
the 75 to 100 volunteers that grace 'BCN's halls all hours of the 
day in a given week will play in five or 10 years? One thing for sure is 
that a Charles Laquidara plea like, "Wanna get up at 4:30 in the 
morning, come work your ass off for five hours, and not get paid ?" 
will have plenty of 'BCN hopefuls replying with an almost desperate 
"yes." 

The interns can be found in every programming related depart- 
ment, and one area where they are most helpful is on 'BCN's listener 
line. It's one of the few listener lines manned by real people 24 
hours a day, and the input gathered as a result is relied on heavily by 
all of 'BCN's staff. 

ROCKING :OSTiNr;N-, 
THE WORLD FO ̀  20 YEARS! 

Congratulations to WBCN for twenty years spent 
creating state -of -the -rock radio. 

Atlantic, Atco and Custom Labris 
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FROM THE SISTER STATIONS OF INFINITY BROADCASTING CORPORATION: 
WXRK (FM), WJTT (AM) NEW YORK KROQ (FM) LOS ANGELES WJMK (FM); 

WJJD (AM) CHICAGO KOME (FM) SAN JOSE /SAN FRANCISCO WBMW (FM) 
WASHINGTON, D.C. KVIL (AM /FM) DALLAS/FT WORTH WQYK (AM /FM) 

TAMPA /ST.PETERSBURG WYSP (FM) PHILADELPHIA KXYZ (AM) FOUSTON 

1988 Infinity Broadcasting Corporation. All Rights Reserved. 
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V 
Sell- Throagh A `Bonanza' At Movies Unlimited 

BY WILLIAM SILVERMAN 

PHILADELPHIA The trademark 
of Movies Unlimited reads, "We're 
the moviest!" and president Jerry 
Frebowitz says his chain tries to live 
up to that boast, not only at his four 
Philadelphia -area stores but also 
through mail -order sales. 

Frebowitz modesty says there's 
"no secret to my sauce," but his 
stores appear to be unusually suc- 
cessful. He claims each does about 
$500,000 in sales and an equal 
amount in rentals per year. 

In addition, the Movies Unlimited 
catalog and its regular supplements 
generate more than $8 million in 
mail -order sales a year, Frebowitz 
says. 

Each of the retail stores mea- 
sures about 6,000 square feet, and 
except for the original northeast 
Philadelphia location, which has 
14,000 titles, each stocks about 
12,000 titles. 

The stores keep sale cassettes in 
their original boxes inside locked 
cases. Copies for retail are kept in 
the back, and pads and pencils are 

Movies Unlimited boasts four Philadelphia -area stores like the one above and a 

mail -order business that brings in more than $8 million in sales a year, according 
to chain president Jerry Frebowitz. 

CBS /Fox Says Trailer Tape 
Boosted Sales Of Classics 

BY BRUCE HARING 

NEW YORK CBS /Fox Home Vid- 
eo's release of an hourlong trailer 
tape highlighting classic films has 
proven to be a hit with video mer- 
chandisers, boosting sales in the 
last quarter of 1989 up to 40% at 
some participating retailers. 

The promo trailer, designed to 
spark greater sell -through on low- 
er- profile CBS /Fox catalog during 
the holiday season, was provided to 
3,800 merchandis.ng accounts. 
Some 50 tapes were highlighted, in- 
cluding CBS /Fox's Marilyn Monroe 
series; 14 James Bo-1d titles; 11 El- 
vis Presleys; 20 tapes from the Spot- 
light III collection of films starring 
Woody Allen, Marlon Brando, or 
Sidney Poitier; and 15 tapes from 
the CBS /Fox Five Star Five Collec- 
tion. 

Laura Terranova Taylor, 
CBS /Fox's director of merchandis- 
ing, says the trailer resulted in "a 
definite increase in orders, both 
rentals and sales," for participating 
retail accounts. Merchandisers were 
questioned at the end of each month 
regarding the trailer. Of the 3,800 
merchandisers using the tape, 440 
provided results to CBS /Fox. 

In October, 26% of the 440 retail- 
ers saw an increase in video sales, 
according to Taylor. In November, 

38% of that group increased sales, 
with 40% reporting gains in Decem- 
ber. Of those reporting a sales gain 
in the last quarter, 21% ordered up 
to five additional units in October; 
31% increased orders up to 10 units 
in November; and 40% increased or- 
ders up to 10 units in December. 

Of the items featured on the trail- 
er, the Monroe series was the best 
seller in October, with Bond second, 
Taylor says. But Bond topped the 
sales list for November and Decem- 
ber, with Monroe second. 

In October, rentals were up 48% 
overall among the 440 surveyed re- 
tailers. Rental gains of 49% and 53% 
were reported for November and 
December, respectively. 

The Bond line was the top rental 
for all three months, followed by 
the Monroe series. 

"We sold quite a few movies from 
[the trailer]," says Tony Dibacco, 
the owner of two outlets in the 8- 
store Video 1 chain in Glendale, 
Ariz. "I'd estimate it boosted sell - 
through 30 % -40 %. I'd like to see 
them do something more like that." 

CBS /Fox plans another trailer re- 
lease in the last quarter of 1988. 
More retailers will be offered the 
new trailer, which may be longer 
than one hour because of its demon- 
strated selling power and dealer re- 
quests, Taylor says. 

ro rnaiuxó EO RETAILING 

provided for customers to write 
down selections. 

"I can't understand why other 
people don't sell more video. It's al- 
ways been a bonanza for us," 
Frebowitz says. "All we do is put 
the price out with the cassette, and 
the reduced prices from manufac- 
turers have been a real boon. We al- 
ways put sale tags out where appro- 
priate. Really, all we do is make the 
tapes available." 

Naturally, videos priced at $89.95 
do not sell nearly as well as those 
priced at $19.95, and Frebowitz will 
usually have only two available for 
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sale at any time at a store. If more 
are needed, though, the stores can 
be supplied quickly. 

A major Blow Out sale takes 
place each June, when used copies 
are sold off -most for $29.95 but 
some for even less when lower man- 
ufacturer prices permit. The stores 
do not deal with used -tape brokers, 
Frebowitz adds. 

The former novelty -store owner 
always loved movies, and he used to 
sell 16mm copies. He continues to 
play an active role in ordering Mov- 
ies Unlimited merchandise, and he 
puts in office hours from 1 -9 p.m. 

because he prefers quiet to a con- 
stantly ringing telephone. 

"I love this business -it's hard to 
imagine doing anything else," he 
says. 

The four locations have a total of 
about 15,000 club members, each of 
whom pays a $29.95 annual mem- 
bership fee. While the club member- 
ship is not as high as that boasted 
by some other video retailers, 
Frebowitz says, "The fact that the 
fee is paid each year indicates a 
much higher proportion of staunch 
supporters." 

(Continued on next page) 

t Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
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TITLE Copyright Owner, 
Manufacturer, Catalog Number 
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** NO.1 ** 
LADY AND THE TRAMP Walt Disney Home Video 582 1955 29.95 

2 2 28 AN AMERICAN TAIL 
Amblin Entertainment 
MCA Home Video 80536 1986 29.95 

3 4 75 SLEEPING BEAUTY Walt Disney Home Video 476 1959 29.95 

4 3 131 PINOCCHIO Walt Disney Home Video 239 1940 29.95 

5 8 131 DUMBO Walt Disney Home Video 24 1941 29.95 

6 13 43 DISNEY'S SING ALONG SONGS: HEIGH -HO! Walt Disney Home Video 531 1987 14.95 

7 6 43 HERE'S MICKEY! Walt Disney Home Video 526 1987 14.95 

8 5 94 ALICE IN WONDERLAND Walt Disney Home Video 36 1951 29.95 

9 7 22 MICKEY & MINNIE Walt Disney Home Video 576 1987 14.95 

Iu 10 126 ROBIN HOOD Walt Disney Home Video 228 1973 29.95 

11 11 103 THE SWORD IN THE STONE Walt Disney Home Video 229 1963 29.95 

12 21 90 PETE'S DRAGON Walt Disney Home Video 10 1977 29.95 

13 12 94 WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 14.95 

14 14 43 HERE'S DONALD! Walt Disney Home Video 527 1987 14.95 

15 24 86 WINNIE THE POOH AND THE HONEY TREE Walt Disney Home Video 49 1965 14.95 

16 17 92 WINNIE THE POOH AND THE BLUSTERY DAY Walt Disney Home Video 63 1968 14.95 

17 9 21 DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Walt Disney Home Video 581 1987 14.95 

18 19 2 BUGS! MGM /UA Home Video M201233 1988 14.95 

19 22 2 IT'S THE EASTER BEAGLE, CHARLIE BROWN Hi -Tops Video HT0094 1976 14.95 

20 16 2 DAFFY! MGM /UA Home Video M201232 1988 14.95 

21 20 15 RAFFI -A YOUNG CHILDREN'S CONCERT A &M Video 6 -21707 1986 19.98 

22 15 43 WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 14.95 

23 NEW.. ELMER! MGM /UA Home Video M201235 1988 14.95 

24 NEW PORKY! MGM /UA Home Video M261236 1988 14.95 

25 18 54 THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 14.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 
million for nontheat ical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made- for -home -video product: 50,000 units or a value of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 

BILLBOARD APRIL 2, 1988 39 

www.americanradiohistory.com

www.americanradiohistory.com


VOEO RETAILING 

FOR WEEK ENDING APRIL 2, 1988 

Billboard ©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 

® recording, or otherwise, without the prior written permission of the publisher. 

La. Chain OnsF'rzchf9eFrontiers TOP VIDEOCASSETTES RENTALS 

ZM Vid Uses Class System 
BY EDWARD MORRIS 

NASHVILLE When ZM Video 
opened its first store in December 
1984, the company's stock value was 
$25 a share. In 1985, the Kenner, La.- 
based firm began franchising, and by 
the end of 1987 it boasted a total of 23 
stores in three states and had a stock 
value of $1,000 a share. 

George Brooks, executive vice 
president of marketing and franchis- 
ing, predicts there will be 40 ZM Vid- 
eo stores in operation by the end of 
1988. ZM Video is privately held, 
though Brooks adds that the compa- 
ny intends to go public within the 
next two years. 

Brooks says that already this year 
the company has added two more 
stores, opened a corporate headquar- 
ters and a warehouse, and expanded 
two existing locations. It is now nego- 
tiating to acquire franchises that will 
open up the Florida, Maryland, and 
New York regions. The company cur- 
rently has operations in Louisiana, 
Mississippi (three stores), and Ala- 
bama (one). 

The right to sell franchises in all of 
Florida, Brooks says, will be sold for 
$6 million. If the company divides the 
state into four regions for potential 
franchisers, the price per region will 
be set at $2 million. Purchase prices 
for. New York and Maryland rights 
have not yet been announced. Brooks 
says a "minicorporate office" will be 
set up in each state in which franchis- 

er privileges will be sold. 
By Brooks' count, the ZM Video 

warehouse "buys and moves out" 
about 10,000 videotapes a month. The 
stores, most of which are located in 
small strip centers, rent a total of 
25,000 tapes a day, Brooks says. 

ZM Video stores fall into three 
classes and are sold to franchisees ac- 
cordingly. All are complete turnkey 
operations, Brooks asserts. Class one 
stores have inventories of approxi- 
mately 1,400 tapes each and sell for 
$75,000. Class two stores stock 3,500- 
4,500 tapes and are tagged at 
$150,000 each, and class three super- 
stores carry inventories of more than 
7,000 tapes and sell for $300,000 each. 

ZM's preference, Brooks points 
out, is for a class two store to develop 
into a class three unit. He says that 
unless demographic and marketing 
studies convince the company that an 
area can sustain a class -three store, 
no franchise will be sold. Twenty of 
the current stores fall into the class 
one category, and three are class two 
stores. 

When a franchise applicant is ac- 
cepted, the company finances up to 
half the package at 14% interest. All 
franchisees must complete a two - 
week training course. They pay the 
parent company 4% of the gross in 
royalties for the first five years and 
7% of the gross for the remainder of 
the franchise term. 

"We've never had a store lose mon- 
(Continued on next page) 

MOVIES UNLIMITED: A PHILADELPHIA STORY 
(Continued from preceding page) 

About 90% of those who visit the 
store are members. Many bring the 
600 -plus -page catalog they receive 
as a membership benefit. 

The stores use point -of- purchase 
displays extensively. "They're ei- 
ther for hit movies or old classics; 
there's no point in trying to sell 
someone on a lesser title," 
Frebowitz says. 

The rental rates are $2 more for 
nonmembers and include options 
for one -day, three -day, or one -week 
rentals. The rates are among the 
highest in the area. On most titles, 
club members pay $3 overnight, 
$5.95 for three days, and $7.95 for a 
week. New releases that carry man- 
ufacturers' suggested retail prices 
of $69.95 or higher are priced at 
$4.50 for one night, $7.95 for three, 
and $10.95 for a week. 

Frebowitz makes no apologies for 
his variable price schedule. "This is 
the only business in the world that 
doesn't reflect at retail what goods 
cost at wholesale," he says. "If you 
go to a supermarket for a loaf of 
bread or any other item, the ones 
that cost the supermarket more will 
cost you more." 

The Movies Unlimited club mem- 
bership includes four free one -week 
rentals. There are also $1.50 over- 
night specials on several hundred 
rotating cassettes each month. 
Members can rent four movies for 
the price of three. 

They also get 10% off all movie 
purchases and $1 off all blank -tape 
purchases. Members get a free sev- 
en -day rental when their "freebie 
card" is stamped 10 times, free pop- 

corn with each rental and purchase, 
a lower rental fee, catalogs, catalog 
updates, and newsletters. 

Beta cassettes are still stocked 
but are being phased out. Only one 
or two copies of top titles are being 
ordered for each store. Movies Un- 
limited is currently selling off previ- 
ously viewed Beta cassettes -ex- 
cept new releases -for $10. 

The annual catalogs are widely 
advertised, primarily in video maga- 
zines. The catalog was first pub- 
lished in 1978; it was eight pages 
long at the time. The current vol- 
ume numbers more than 600 pages. 
It is printed on glossy paper, makes 
liberal use of promotional stills, and 
features second -color highlighting 
and some four -color ads. It has 
more than two dozen sections, in- 
cluding performing arts, silent 
films, television, and cult classics. 

Several updates, each of which 
can run up to 250 pages, are sent 
during the year to customers who 
have bought videos. "Once you buy 
from us, we never let you alone," 
Frebowitz jokes. 

The $7.95 cost of the catalog is re- 
funded with the first purchase. 
Movies Unlimited also puts out a 
$3.95 adult -video catalog. 

The stores have adult sections. 
Frebowitz views the category as 
profitable, but he says he has some 
doubts about whether it is appropri- 
ate for the company. 

Customers can also call a 24 -hour- 
a -day fulfillment house and charge 
mail -order purchases. A customer - 
service line is open from 9 a.m. -5 
p.m. on weekdays. 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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* * No. 1 * * 
DIRTY DANCING Vestron Pictures Inc. Patrick Swayze 

Vestron Video 6013 Jennifer Grey 1987 PG -13 

2 2 7 ROBOCOP Orion Pictures Peter Weller 
Orion Home Video 8610 Nancy Allen 1987 R 

3 9 3 THE LOST BOYS Warner Bros. Inc. Jason Patric 
Warner Home Video 11748 Dianne Wiest 

1987 R 

4 3 8 PLATOON Hemdale Film Corp. Tom Berenger 
HBO Video 0040 Charlie Sheen 

1986 R 

5 36 2 BEVERLY HILLS COP II Paramount Pictures 
Eddie Murphy Paramount Home Video 1860 1987 R 

6 4 6 NO WAY OUT Orion Pictures Kevin Costner 
HBO Video 0051 Gene Hackman 1987 R 

7 6 4 THE BIG EASY Kings Road Entertainment Dennis Quaid 
HBO Video 0052 Ellen Barkin 1987 R 

8 5 8 PREDATOR CBS -Fox Video 1526 A. Schwarzenegger 1987 R 

g 11 2 HAMBURGER HILL RKO Pictures Michael Dolan 
Vestron Video 6015 Daniel O'Shea 

1987 R 

10 8 5 SPACEBALLS MGM /UA Home Video M901 79 John Candy 
Rick Moranis 1987 PG 

11 7 8 LA BAMBA RCA /Columbia Pictures Home Video 6- Lou Diamond Phillips 
20854 Esai Morales 1987 PG -13 

12 10 9 DRAGNET Universal City Studios Dan Aykroyd 
MCA Home Video 45030 Tom Hanks 

1987 PG -13 

13 14 4 
REVENGE OF THE NERDS II: NERDS IN 

CBS -Fox Video 1514 Robert Carradine PARADISE 1987 PG-13 

14 16 4 NADINE CBS -Fox Video 3841 Kim Basinger 
Jeff Bridges 1987 PG 

15 NEW MAID TO ORDER IVE 64311 Ally Sheedy 1987 PG 

16 13 20 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 1987 R 

17 12 13 ROXANNE RCA /Columbia Pictures Home Video 6- Steve Martin 
20853 Daryl Hannah 1987 PG 

18 19 2 THE SQUEEZE Tri -Star Pictures 
Michael Keaton HBO Video 0053 1987 PG-13 

19 15 13 THE SECRET OF MY SUCCESS Universal City Studios Michael J. Fox MCA Home Video 80637 1987 PG-13 

20 26 3 A PRAYER FOR THE DYING Samuel Goldwyn Mickey Rourke 
Virgin Vision 70050 Bob Hoskins 1987 R 

21 25 2 MATEWAN Lorimar Home Video 384 James Earl Jones 1987 PG -13 

22 17 18 OUTRAGEOUS FORTUNE Touchstone Films Shelley Long 
Touchstone Home Video 569 Bette Midler 1987 R 

23 21 12 THE BELIEVERS Orion Pictures 
Martin Sheen HBO Video 0034 1987 R 

24 18 6 JAWS THE REVENGE Universal City Studios Lorraine Gary 
MCA Home Video 80723 Michael Caine 1987 PG-13 

25 20 13 THE FOURTH PROTOCOL Lorimar Home Video 320 Michael Caine 
Pierce Brosnan 1987 R 

26 27 5 THE MONSTER SQUAD Tri -Star Pictures Andre Gower 
Vestron Video 6014 Robby Kiger 1987 PG-13 

27 29 12 HOLLYWOOD SHUFFLE Samuel Goldwyn 
Robert Townsend Virgin Vision 70032 1987 R 

28 23 13 SUMMER SCHOOL Paramount Pictures 
Paramount Home Video 1518 Mark Harmon 1987 PG -13 

29 33 6 IN THE MOOD Lorimar Home Video 475 Patrick Dempsey 
Talia Balsam 1987 PG -13 

30 24 20 TIN MEN Touchstone Films Danny DeVito 
Touchstone Home Video 571 Richard Dreyfuss 1987 R 

31 30 25 RAISING ARIZONA CBS -Fox Video 5191 Nicholas Cage 
Holly Hunter 1987 PG -13 

32 NEW STREET TRASH Lightning Pictures R.L. Ryan 
Lightning Video 9981 Vic Noto 1987 R 

33 31 25 ANGEL HEART IVE 60460 Mickey Rourke 
Lisa Bonet 1987 NR 

34 32 9 LADY BEWARE IVE 63753 Diane Lane 
Michael Woods 1987 R 

35 35 3 SURF NAZIS MUST DIE 
Troma Barry Brenner 
Media Home Entertainment M951 Gail Neely 1987 NR 

36 28 5 DISORDERLIES Warner Bros. Inc. 
Warner Home Video 11752 The Fat Boys 1987 PG 

37 22 18 HARRY AND THE HENDERSONS Amblin Entertainment 
John Lithgow MCA Home Video 80677 1987 PG 

3$ 34 6 THE BUDDY HOLLY STORY RCA /Columbia Pictures Home Video 6- 
Gary Busey 20801 1978 PG 

39 39 25 FROM THE HIP DEG Inc. Judd Nelson 
Lorimar Home Video 473 Elizabeth Perkins 1986 PG 

40 37 26 BLIND DATE Tri -Star Pictures Kim Basinger 
RCA /Columbia Home Video 6 -20822 Bruce Willis 1987 PG -13 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30 000 or $1.2 
million for nontheatrical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a value of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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New Karlin Finn 

Specializes In 

Retail Catalogs 
NEW YORK The Karlin Market- 
ing Group of New York and Hobo- 
ken, N.J., has announced the forma- 
tion of Video Marketing and Publi- 
cations Inc., a firm devoted to 
video -store services and publica- 
tions. 

Video Marketing and Publica- 
tions specializes in customizing re- 
tail catalogs for specific video out- 
lets. It publishes Vidpix, a consum- 
er- oriented monthly magazine 
detailing new releases and other 
video news items. 

The firm also provides direct -mail 
services for retailers, including ful- 
fillment, labeling, and mailing. 

Ed Karlin, Video Marketing's cre- 
ative director, says that the firm 
has so far provided 20 clients with 
catalogs detailing the tapes avail- 
able in their stores. 

Future plans for the firm include 
production of taped sales seminars 
for video retailers. 

More information is available at 
212 -964 -7997 or 201 -653 -7979. 

ZM VIDEO FRANCHISES 
(Continued from preceding page) 

ey," Brooks says. He says ZM holds 
more than $500,000 in accounts re- 
ceivable from its franchisees and that 
its liability is less than 1% of its net 
worth. 

To build sales, the company launch- 
es a chainwide promotion every 90 
days. A recent promo offered a cou- 
pon book valued at $63 for $6. Cus- 
tomers could rent a second video with 
a coupon each time they paid the go- 
ing rental rate for one. This tactic 
wedded the consumer to ZM Video, 
Brooks says. 

The company advertises daily on 
local television, according to Brooks, 
and uses its 30- second spots to 
heighten its visibility and to draw at- 
tention to promotions. Print ads are 
placed in local newspapers "at least 
four times a week," he says. To sup- 
port such an intensive campaign, 
each franchise is required to put $170 
a week into an advertising fund. 

Rental rates at ZM stores range 
from 75 cents to $1.99 a day per tape 
except for "hard -to -get" titles. 
Brooks says that "Platoon," for ex- 
ample, rented for $3 a day the first 
two weeks it was available, after 
which it went to $1.99. Brooks says it 
was first tagged at $1.99, but many 
renters kept it overtime and paid the 
usual 99-cents-a-day late fee. 

Stores in the network also rent 
VCRs and sell blank tapes and head 
cleaners. In March the chain will 
launch a rent -to -own program for 
VCRs, possibly offering several 
brands, Brooks says. 

Plans for the coming year include 
opening up the Lake Charles, Baton 
Rouge, and Lafayette markets in 
Louisiana as well as expanding oper- 
ations in the states already opened 
up. Corporate growth is expected to 
call for the addition of up to 75 em- 
ployees. In the total operation, the 
number of employees has grown 
from four to more than 2,000. 

\ N t5 

V 

THE NEXT CULT CLASSIC, - 
tIANCY 
IN THE 

TRADITION 
OF SID AND 

AVAILABLE ON VIDEOCASSETTE 

01988 CBS /FOX Company Key V deo o a registered trademark of the CBS/ FOX Company All nghls reserved 

Rocker Michael Hutchence 
stars in a post -punk epic. 

When DOGS IN SPACE 

made its theatrical debut 
in 1987, young people 
started talking. 

They talked about its 

star, Michael Hutchence, 
someone they'd met 
before in the Billboard Top 

Ten chart in his other 
incarnation as lead singer 
for the Australian band, 
INXS. 

They talked about its 

subject matter, an explosive 
blend of wild times and 
rock 'n roll served up in a 

house that could be any- 
where the counter -culture 
has surfaced in the last 
twenty years. 

And most of all, they 
talked about how enter- 
taining it was, how they 
could see it again and 
again. 

Now they can. 
Because now, the 
Australian film that's 
going to be nothing less 
than the next cult classic 
is available on video. 

Street date is May 12. 

Order your copies today. 

&No 
KEY VIDEO,, 
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IDEO RETAILING 

VIDEO 
RELEASES 

Symbols for formats are 
=Beta, = VHS, and do= LV. 

Where applicable, the suggested 
list price of each title is given; 
otherwise, "no list" or "rental" 
is indicated. 

ANY WEDNESDAY 
Jane Fonda, Jason Robards, Dean Jones * r Warner Bros.'$59.95 

BORN IN EAST L.A. 
Cheech Marin 
r MCA/$89.95 

BLUE MONKEY 
Steve Railsback, Susan Anspach, 
Gwynyth Walsh 
6 r RCA /Columbia /$79.95 

COLD STEEL 
Brad Davis, Adam Ant 

V RCA /Columbia /$79.95 

CHLOE IN THE AFTERNOON 
Bernard Verley, Zouzou 
e V Tamarellé s /$59.95 

CRUEL TRICKS FOR DEAR FRIENDS 
Penn & Teller 
e r Lorimar /$19.95 

DOOM ASYLUM 
Patty Mullen, Ruth Collins 
o V Academy /$79.95 

HIDE AND GO SHRIEK 
Brittain Frye, George Thomas 
6 r New Star /$79.95 

THE JETSONS MEET THE FLINTSTONES 
Animated 
4 r Worldvisìon /$29.95 

MAID TO ORDER 
Ally Sheedy, Tom Skerritt, Beverly 
D'Angelo 
6 r IVE /$89.95 

MATEWAN 
James Earl Jones 
4 r Lorimar /$79.98 

MR. NASTY 
Mr. Nasty 
6 r Video Treasures / $10.00 

NIGHTFLYERS 
Catherine Mary Stewart, Michael Des 
Barres 

V IVE /$79.95 

RITA, SUE & BOB TOO 
Siohban Finneran, Michelle Holms, 
George Costigan 
6 r Lorimar /579.95 

(Continued on next page) 

Golf Partners. Professional golfer 
Nancy Lopez takes a break from 
shooting her new video, "Nancy 
Lopez: Golf Made Easy," to pose 
with Mark Gilula, vice president of 
marketing for Fox Hills Video. The 
48- minute program offers step -by- 
step demonstrations and tips from 
one of the top players on the 
women's golf curcuit. It is priced at 
$39.95 and will be released by Fox 
Hills June 9. The prebook cutoff date 
is May 25. 

Alibi i Ah ISIS PRESENTS 

MANE KEATON in 

1. NANCY MEYERS /CHARLES SHYER PRODUCTION "BABY BOOM" 

AROLD RAMIS SAM WANAMAKER and SAM SHEPAR) as JEFF COOPER 

MUSIC BY BILL CONTI Director of Photography WILLIAM A. FRAKER, A.S.C. 

(ritten by NANCY MEYERS & CHARLES SHYER 

I îoduced by NANCY MEYERS Dir ed by CHARLES S "ER 
1987 United Artists Pictures. Inc. All Rests Reser 
MGM AA Communications Company 

MGMNA Te 

GGESTEll RETA I .: 89.98 S`i'it 

r '',ademan o, Ces ins usen unser e !n Cande . 
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%DEO RETAILING 

EkPECTI \G PROFITS! DIANF: KEATON IN 

"Ba1v Buonì i5 the box office smash 
t at critics r:ned about and il>ttt Hex Heed ralh:f ti e" k®ock- 
uot perlurnla t uf Dia-te Kt aton's carees." Crhicr ain't bad 
1t-ai-t for a burlier Oser r winner who's appearet in stira 
critically auclain ed sura-h hi& as-Annie Hall,- "Lookitn.; For 
11r. Guodbar:`"ileds;" "Shoot The Moon" ant_ '`Crimes Of 
T le Heart'! 

A STORY (FOUR TIMES!! 
"Bal A Boo is one of the years most poi rd corrlet_les... 

m that to ale,' a nerve in ewry.rle who t t. 

It s the 4ory tf what lappt ns to a "Tig r Lady" Iy " '8()s carter 
t ,man N, I) -11 MI t- ink+ ri s a l month -old )aby gir . 

She n it finds ;hat h rsiness and moiii y don't mix. Arid so 

"- upernrllri" stirs out of the fast lane and int.) tl-e sltviv 
rnont t ,ur_tr -side Awn.. ;tire enough, she's atceptrd like 

an otlier rimin._who ju -t tan led from ML-s! 

CRITICS IN DOVE! 
-.It's funny...a good performance h% I 'lane keatoraT 

-f suet )lu tin. NA.'Piaar. 

`An Oscar- calier terfonnance:' 
-F ichagit Medved.5ne: k Pre. irws 

"Hilarious ant_ to irhing...honors the great '311s tradition of 
scphisticated scr'.vfail corlerIC 
-tevin't'homas, 1.w 1eß. lesTi+ne- 

AN "EVERYBODY" MOVIE -RATED PG! 
"Baby Bourn.- s a I1; t ,meth with a positisc outlook 

on life that Nip-Iris t_t the whole family...city. suburban and 
rr_ral audiencee bk _ 

EXCLUSIVE SIX-MONTH WINDO11 ! 

'Baby Bourn" arrives Mzly 12th. and fl r months the 
o v place to see it v..11 be in home t idea' A six month window 
be 'ore Pay Cablt alit ws viii a lung. exclusive 
profit opportunit% 

1 111)11 LR 1.11)1 L11'1 iS1NG! 
1 hr, e ach have customers 

r 6,1" -Bak Porte ,t \ ttit,al 1,r1tt at.verti:.iwt in video 
1,s tliratiut,s and eti, + att lün l'.t 1.11 iri11 ;-ti,l further sup;atrt: t rPa-iw; rental ton :< deep! 

-EABY 110074"-THE HIT DIANE KEAT()N 
00:11E1)V TH.TT LI, MAKE YOUR 
Ri 1\I:SS BOOM! 

Hartzell Park Avenue cassette and 
travel case. 

Hartzell Bows 
Cassette Case 
Where can travelers store their 

cassettes, books, billfold, cameras, 
and cassette players? 

Hartzell Manufacturing of St. 
Paul, Minn., has the answer: the 
company's new Park Avenue Cas- 
sette N' Travel case, a naugahyde 
fabric bag featuring two separate 
zippered compartments, including a 
storage tray that will hold 30 boxed 
or 48 unboxed audiocassettes. 

More information is available at 
612 -646 -9456. 

V.I.E.W. Vid Set 
For Baby Boom 
V.I.E.W. Video is set to release 

its first video designed to entertain 
and educate babies. "Infantasia -A 
Musical Mobile For You And Baby" 
has an orchestrated soundtrack of 
eight songs, including "Pop! Goes 
The Weasel," "Brahms' Lullaby," 
and "Twinkle, Twinkle, Little Star." 

It also presents pictures of basic 
shapes, animals, and easily recog- 
nizable objects, all set to computer 
animation. Accompanying the 25- 
minute video is a lyric booklet with 
tips on how to make the best use of 
the program. 

The video was designed by Dick 
Feldman, who helped create "The 
Great Space Coaster" television se- 
ries for children. The suggested re- 
tail price is $19.95. 

For more information, contact 
212 -674 -5550 or 800 -843 -9843. 

VIDEO RELEASES 
(Continued from preceding page) 

SPECTERS 
Donald Pleasence, r Imperial /579.95 

TELL ME A RIDDLE 
Melvyn Douglas, Lila Kedrova ', Media /579.95 

To get your company's new video releases 
listed, send the following information -ti- 
tle, performers, distributor /manufacturer, 
format(s), catalog number(s) for each for- 
mat, and the suggested list price (if none, 
indicate "no list" or "rental " )-to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 
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Billboard, 
OT COUNTRY 

SINGLES. 
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Compiled from a national sample of radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

O 2 4 11 

** NO.1 ** 
LOVE WILL FIIND(kWM TO YOU) 1 week at No One REBA MCCEN TIRE 

O 4 8 
9 FAMOUS LAST WORDS OF A FOOL GEORGE STRAIT 

J.BOWEN,G.STRAIT (D.DILLON, R.HUSTOM MCA 53248 

O 3 1 12 
I WANNA DANCE WITH YOU EDDIE RABBITT 
R.LANDIS (E.RABBITT, B.J.WALKER,JR.) RCA 5238 -7 

® 7 11 10 I' sL ALWAYS COME 
BACK K.T. OS30N 

5 8 10 13 SAS JR.((D.BELLAMY, R.TAYLOR) 
THE BELL M BROTHERS 

© 9 13 12 ACAKDAI 
RUEVi0B.111soN) 

ARRNERABRÓsïifi125 FTIME EY (C.BLA 

O 10 15 11 T. ROSH HRH 
A SMALL WORLD RODNEY CROWELL AND 

ROSAnélNE 
CASH 

® 11 14 15 RT,'mSc 
N Y(MAKBELIEVE RONNIE MCDOWIEALLL 

0 13 18 8 
CRY, CRY, CRY HIGHWAY 101 
P.WORLEV (J.S.SHERRILL D.DEVANEY) WARNER BROS. 7 -28105 

10 14 17 12 
STRANGERS AGAIN 

MTM7722093 /DPINN 

11 15 19 11 THE LAN (JOLT, BOl1TON, BURCH) 
T. GRAHAM PI á86W7 

12 1 2 12 TURN IT LOOSE THE JUDDS 
B.MAHER (D.SCHUTZ, C.BICKHARDT, B.MAHER) RCA /CURB 5329 -7 /RCA 

13 17 20 10 
FEVLAENRIBOITS SWEETHEART VINx SCEGILL 

A 

14 18 23 8 I'MM 
GON NA,G YOU EDDY RAVEN 

6 
3N 

15 20 24 7 BOUND COUNAt4RS,JR.,J.E.NORMAN 
(H.WILLIAMS.JR.) WARNER/CURB AI AR. 

16 6 1 13 BUCKINGHAMED 
HOWARD) WAY RICK CO 

COLUMBIA 
8 -0767 

ll 21 25 11 E 
HANK 

COULD ONL RSEEB US NOW WAYLON J, NNNSNG 3 

18 19 22 13 A LITTLE BIT CLOSER TOM WOPAT 
J.CRUTCHFIELD (KENNEDY, ROSE, SCHUYLER) EMI- MANHATTAN 50112 

i! 22 27 7 BAN. M YOURS 
(S.WARINER, G.CLARK) 

STEVE ,WARSN éR 

® 23 28 10 
AMENRIANA 

DERMAN, R.FAGAN, P.RYAN) CURB 10504/MCA 

24 29 10 
SHE'S T.B.WIUTAMS 

(LLOVETT) MCCURBS 2446EMCA 

® 25 30 9 
EFGOMRYDY 

JEABR (O. ED10VYS PATTY L MCA 
532700 

® 26 31 5 THE FACTORY KENNY ROGERS 
LBUTLER (B.MCGUIRE) RCA 6832 -7 

24 27 32 6 TRUE HEART THE OAK RIDGE BOYS 
J.BOWEN (D.SCHLITZ, M.CLARK) MCA 53272 

® 29 39 5 
OLD FRAITH,R.OLKS RONNIE MILSAP & MIKE REID 
R. GALBMILSAP (M.REID) RCA 6896 -7 

26 31 40 4 EIGHTEEN WHEELS AND A DOZEN ROSES KATHY MATTEA 
A.REYNOLDS (P.NELSON, G.NELSON) MERCURY 870 148 -7 /POLYGRAM 

ED 28 35 5 
ALWAYS LATE WITH YOUR KISSES DWIGHT YOAKAM 
P.ANDERSON (LFRIZZELL, B.CRAWFORD) REPRISE 7 -27994 

28 5 6 17 
SHOULDN'T IT BE EASIER THAN THIS CHARLEY PRIDE 
!.BRADLEY (J.JARRARO, R.GILES) 16TH AVENUE 70408 /CAPITOL 

® 30 34 8 
V.I. OF THISO& MORE 

BALL, G.PRESTOPINO> 
CRYSTAL GAYLE AND GARY 

BROS. 
RYY MO RRIIS6 

® 34 37 7 THE BEESTK_ ,KNOW HOW 
THE ST MERCURY 87ÓE8 

BROTHERS 

31 32 33 10 I TAUGHT HER EVERYTHING SHE KNOWS ABOUT LOVE THE SHOOTERS 
W.ALDRIDGE (W.ALDRIDGE, T.GENTRY, G.FOWLER, J.JARRARD) EPIC 34 -07684 

32 16 5 15 TOUCH 
GREENWOOD (M.GARVIN, T.SHAPIRO, B.JONES) 

LEE GREENWOOD 
53234 

O 5 K 
ONE 

.KANE,JJ..O`HARA (J.O HARK, (KANE) OLUMBIAO 38-07736 36 

34 12 12 17 
I DIDN'T (EVERY CHANCE I HAD) JOHNNY RODRIGUEZ 
T.COLLINS (B.P.BARKER, K.PALMER) CAPITOL 44071 

35 35 10 HR OUT SAYINGS. 
J.JARRARD. M.SANDERS) 

TIM M 
ALPINE 008 

® 44 50 4 

* * * POWER PICK /AIRPLAY * * * 
WHAT .,RL.S A WOMAN (BMLáVEP.HARRiSON) EARL THOMAS 

RCA 6894-7 

CI 40 41 7 I REMEMBER YOU GLEN CAMPBELL 
J.BOWEN,G.CAMPBELL (!.MERCER, V.SCHERTZINGER) MCA 53245 

® 41 44 7 
SONNIER JO-EL 
RC Ná95 éHOALVER óñ.OBNENNMETT(T. EATMB.KIRro 

39 42 43 6 ANGEL ON MY MIND THAT'S WHY I'M WALKIN' RICKY SKAGGS 
R.SI(AGGS (S.JACKSON, M.ENEY) EPIC 34 -07721 

40 33 3 18 TMHSrxiISSIN' 
YOU 

M 
HEARR)T OF MINE 

CAPITOL SAWYER 
BROWN 

41 45 49 5 
YBOOUR NME ( EWINC MGEIGEIR, W.MULLIS) 

SKI EWING 

42 37 16 17 
TOO GONE IS 00)LONG 

WARNER R BRROS 7 -28286 

43 36 9 16 
WILDER DA K E HNNING,P.DAAVIS(C.BICKHARDT, M.BONAGURA) 

BAILLIE AND TRCA BOYS 

® 
48 

58 4 ANOTHER PLACE, ANOTHER TIME DON WILLIAMS 
D.WILLIAMS,G.FUNDIS P.HARRISON) CAPITOL 44131 

45 47 52 5 H.SHIÉDD,A.BAADÁALAMEN11 (M.MAIILER, A.BADAALAMENTI) MERCURY 870 
MEL TILLIS 

YGRAM ® r 4 
OUOFB BURR A PEEN) MY MIND 

ATLANTIC AMERICA 7993664E 
NTIC 

0 50 61 3 
KCB .SHUESOFM.HAGDG Flo (M.HAGGARD) 

MERLEPA3 078D 

® 58 - 2 HESS EA (MKHDBAMOERSON) THE DESERT ROSE 
4 

BAND 

49 51 55 4 
ANGELS LOVE BAD MEN BARBARA MANDRELL 
T.COWNS (W.JENNINGS, R.MURRAH) EMI- AMERICA 43042 /CAPITOL 

® 59 5 R.BE Ú EETTD(B THOBBS,D. KGOODMAN, M.VICKERY) 
MTTME72104HGPP1TOL 

OProducts with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL A NUMBER/DISTRIBUTING LABEL 

51 63 - 2 WILDFLOWERS DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS 
G.MASSENBURG (D.PARTON) WARNER BROS. 7.27970 

52 54 57 5 
CAN'T STOP NOW NEW GRASS REVIVAL 
G.FUNDIS ( NICHOLSON, WALDMAN) CAPITOL 79257 

O 61 - 2 
LOVE OF A LIFETIME LARRY, STEVE, RUDY: THE GA L N 

BROTTHHERS 
COLUIA 38-07747 

54 39 21 20 MICHAEL MARRNERBRMOSRZáléá s.M GONNAA MISS YO(U GIRLR) 

55 43 26 18 H SFIÉ DD,ADLABÁMAE(R.OWEN) 
AR ALABAMA 

ICI 66 - 2 R.ALBRIGHTDM RONSONDE JONES (D.LJONES) MERCURY 
LYNN JONES 

57 59 68 4 M.DANEI.D. 
NINE 

(8.8AKER,W.KIRBV) 
SHUAIRIRE 

® NEW i 
* * * HOT SHOT DEBUT*** 

OF THE RODEO 
SABUCK t YOUGILL, D.SCHLIT2) 

SWEETHEARTS 
CO 38-07757 LUMBIA 

59 65 80 3 
ONE TIME ONE NIGHT LOS LOBOS 
T.BURNETT,LOS LOBOS (D.HIDALGO, L.PEREZ) SLASH 7- 28464 /WARNER BROS. 

60 46 38 20 I WON'T TAKE LESS THAN GY,OUR LOVE TANYA TUCKER /P.DAVIS /P.OVERSTREET 

61 NEW PO. 1 
IF IT DONT EASY 

AI 
1NCPiá 

4442 . RUT ILD DM 
® 64 74 3 tATURA2TRAHDPGIG4AllijE MáüMBIA 38 07729 

® 73 - 2 R.SHERRIURTRI.J.MCBRIDE) 
GEOEPPIIC34-007748 

® 69 78 3 
FAR N.O,OTTESO GOOD 

cúáá 05067MCE 

® 71 - 2 
TRAAIINS(MAKE METLONESOME MARTY2HDAGGAROD 

NEW 0, 1 
RFC OB UEC CHANGE ,EH U RMIND 

RCoOLUMBIA 38 -07746 

67 80 - 2 R M RUGGS (R.HIILL RP.Suin AN) DACAPPIITOLL 44129 

68 72 79 4 R.PGOLGT,EARDROW.RRORB) 

STEP ONE 383 

69 NEW 1 
I WILL WHISPER YOUR NAME MICHAEL JOHNSON 
B.MAHER ( R.VANWARMER) RCA 6833 -7 

CI 82 - 2 T N.LAA 
N 

RKIN (TAKE 
HER ANYWHERE HERE DARRELL HBO 

221 

71 56 47 21 THAT'S MY JOB CONWAY TWITTY 
J.BOWEN (G.BURR) MCA 53200 

72 57 48 21 
TELL 
R.LANDISAB:rnAHIÉR,P.KENNERLEV) 

JUICE 
RCA 

73 55 60 5 PUT«S(TOGETHERAGAIN 
THE PGOLDENSS 

6 

74 53 42 22 DO YOU BELIEVE ME NOW VERN GOSDIN 
B.MONTGOMERY (V.GOSDIN, M.D.BARNES) COLUMBIA 38 -07627 

75 NEW 1 
I'LL KNOW THE GOOD TIMES BILL NUNLEY 
!.SLATE (D.MORRISON, S.BAILEY. T.MORRISON) CANNERY 0402 

76 76 83 3 
COUNTRY OUNIRR(e HIGHWAY 

SOUTHERN SOUNDS 1001 

77 62 46 20 KT1VINKLE, AT TWINKLE LLUCKDY STAR MERLE HAGGARD 

78 60 56 7 RM.SMITHE DAREPIICN34 
-07 

SMITH 

68 51 I8 TALKIN' TO MYSELF AGAIN TAMMY WYNETTE 
S.BUCKINGHAM (J.0'HARA) EPIC 34 -07635 

80 74 67 21 TENNESSEE TOP BOX 
UMB8 64 COLUMBIA 38-07624 

81 81 70 23 
ONE SETEP FORWARD THE DESERT ROSE BAND BAND 

82 75 75 4 WE'RE GONNA LOVE )TONIGHT DON JUAN 

83 77 63 21 
OH MORGAN WHAT 

IBBOTSON) 
KITTY GRITTY DBRIOS. 

7-28173 
BAND 

84 70 72 5 
A NIGHT OF 

JUDO, 
LOVE FORGOTTEN BOBBY 

KNOB 295 

85 83 69 7 
PERFECT 

S ÁRDANSGERSREUSEN, sPINO> 
ANNE MURRAY WITH DOUG MALLORY 

44134 

86 85 84 24 DWOUILaDNTNÓE 
(R. ÑABOURKE, M.REID) 

DON 
AWPITIOLL 

L 
444066 

87 84 62 6 M.WEIGH 
BHENCI PAKE MCCA 5338E 

88 87 73 23 LYIN' IN HIS THE FORESTER WARNEROSISi8208 ,(IARMS SAI(G 
KEN, J.LWALLACE) 

89 86 65 17 R.HADLL BIRNR(W.HOLYFIELD, R.LEIGH) COLUMBIA 38-07654 

90 79 53 7 I WILL HOLD YOU RANDY VANWARMER 
T.COLLINS (R.VANWARMER, R.MURRAH) I 6TH AVENUE 70407 /CAPITOL 

91 67 66 6 
LOVE AIN'T MADE WALLACE) 

KEVERRGREEEN 1806E 

92 92 87 16 
RROSERIINBODDIECEMBR 

MERCURY 870 086RYPOONMM 

93 88 9 AFT ÖERR(LASE NIGHT'S STORM RIDE THE RIVER 

94 78 77 4 DALLAS DARLIN' NORM SCHAFFER 
J.KENT,T.MI000RE,J.WIWAMSON (S.DORFF, M.BROWN) DSP 8712 /ELK PRODUCTIONS 

95 95 94 25 GNHNINRG (DNSEALS) 

DAN SEALS 47 
96 89 71 13 SEXDAYS BROWN THE ROAD 

C.MONTGOMERY) 
STEVE EARLE & 

53249/MCA 

97 96 90 23 WHEELS RESTLESS HEART 
T.DUBOIS,S.HENORICKS,RESTLESS HEART (D.LOGGINS) RCA 5280 -7 

98 90 81 21 ROMEOLD B,SS)DEROAD KEITHWWHAsi6á 

99 93 16 7 I MAKE THE UVING (SHE MAKES THE LIVING WORTHWHILE) DANNY SHIRLEY 
S.MACLELLAN (B.KEEL, K.BELL) AMOK 2004 

100 99 91 25 K KuAN .LH)I1RNA (ro MARA. KKANE) COLUMBIA 8 -07611 

44 BILLBOARD APRIL 2, 1988 

www.americanradiohistory.com

www.americanradiohistory.com


by Marie Ratliff 
BREAKING THROUGH to the upper reaches, Patty Loveless has her 
highest number to date -No. 22 -on the Hot Country Singles chart with 
her remake of the George Jones classic "If My Heart Had Windows" 
(MCA). "This is a perfect record for her," says MD Donna Cavender, 
WDSD Dover, Del. "We're getting a lot of calls on it." 

The heavy phone response at WOWW Pensacola, Fla., surprised MD 
Chris Hampton. "I heard it as a good phone record, but I had no idea it 
would be this good," he says. "This one will put her up where she belongs." 

Hampton's audience is also fired up about newcomer Skip Ewing's first 
MCA single, "Your Memory Wins Again." "A very talented young man, 
he'll be a massive star," Hampton adds. Ewing is charted at No. 41. 

"GREAT POTENTIAL," says PD Bear O'Bryan, WPNX Columbus, 
Ga., of Shurfire's "First In Line" (Air). "It's really hot on the phones down 
here." Adds MD Michael Stone of neighboring WDEN Macon, Ga., "They 
could have a hit. It's the first one of theirs to get this kind of attention." It's 
No. 57 this week. 

Stone also sees an unusual response to Don Williams' "Another Place, 
Another Time" (Cap tot), charted at No. 44. "Action on a Don Williams re- 
lease usually just builds gradually and peaks, but this one started off with 
a bang." 
ii 

IT'S A HOME RUN for Marty Haggard with 'Trains Make Me Lone- 
some' [MTM]," says MD Randy Chapman, 'CALF Red Bluff, Calif., "and 
of course Dad can absolutely do no wrong around here." "Dad" is local 
resident Merle Haggard, who lives on nearby Lake Shasta and is sporting 
a strong follow -up to his recent chart- topping "Twinkle, Twinkle Lucky 
Star." 

"Chill Factor" (Epic) looks good for Merle Haggard at WIRK West Palm 
Beach, Fla., too. PD Mike Oakes says, "He's refound his niche." Merle 
Haggard is charted at No. 47; his son's single is No. 65. 

AREA ACTION: "David Lynn Jones has a super song in 'High Ridin' 
Heroes' [Mercury]," says MD B. Mitchell, WKJN Baton Rouge, La. "It's a 
crossover blend that will bring to country the folks that loved Jerry Jeff 
Walker and John Prine. It just blows me away." Jones is charted at No. 
56. 

MD Ray Randall, KRMD Shreveport, La., predicts big things for Nanci 
Griffith's "I Knew Love" (MCA). "This one really impresses me. It should 
do the trick for her.' 

FOR WEEK ENDING APRIL 2, 1988 

Billboard. HOT COUNTRY SINGLESTM 
A ranking of the top 30 country singles by sales with reference to each 
title's position on the main Hot Country Singles chart. 

=w r3 áw 3 

SALES 
TITLE ARTIST 

Z ,_o ' op 
0o xa 

1 2 SHOULDN'T IT BE EASIER THAN THIS CHARLEY PRIDE 28 

2 4 FAMOUS LAST WORDS OF A FOOL GEORGE STRAIT 2 

3 3 TURN IT LOOSE THE JUDDS 12 

4 1 LIFE TURNED HER THAT WAY RICKY VAN SHELTON 16 

5 7 IT'S SUCH A SMALL WORLD RODNEY CROWELL AND ROSANNE CASH 7 

6 5 LOVE WILL FIND ITS WAY TO YOU REBA MCENTIRE I 

7 8 STRANGERS AGAIN HOLLY DUNN 10 

8 9 I'LL ALWAYS COME BACK K.T. OSLIN 4 

9 11 I WANNA DANCE WITH YOU EDDIE RABBITT 3 

10 15 SANTA FE THE BELLAMY BROTHERS 5 

11 11 CRY, CRY, CRY HIGHWAY 101 9 

12 20 IT'S ONLY MAKE BELIEVE RONNIE MCDOWELL 8 

13 6 DO YOU BELIEVE ME NOW VERN GOSDIN 74 

14 13 TWINKLE, TWINKLE LUCKY STAR MERLE HAGGARD 77 

15 12 I'M GONNA MISS YOU, GIRL MICHAEL MARTIN MURPHEY 54 

16 16 TOUCH AND GO CRAZY LEE GREENWOOD 32 

17 - YOUNG COUNTRY HANK WILLIAMS, JR. 15 

18 24 SHE'S NO LADY LYLE LOVETT 21 

19 10 TOO GONE TOO LONG RANDY TRAVIS 42 

20 28 TIMELESS AND TRUE LOVE THE MCCARTERS 6 

21 14 THIS MISSIN' YOU HEART OF MINE SAWYER BROWN 40 

22 22 THE BIRD GEORGE JONES - 
23 - I'M GONNA GET YOU EDDY RAVEN 14 

24 23 WILDER DAYS BAILLIE AND THE BOYS 43 

25 25 I DIDN'T (EVERY CHANCE I HAD) JOHNNY RODRIGUEZ 34 

26 26 TENNESSEE FLAT TOP BOX ROSANNE CASH 80 

27 - THE LAST RESORT T. GRAHAM BROWN 11 

28 - BABY I'M YOURS STEVE WARINER 19 

29 29 IF OLE HANK COULD ONLY SEE US NOW WAYLON JENNINGS 17 

30 30 (ANGEL ON MY MIND) THAT'S WHY I'M WALKIN' RICKY SKAGGS 39 
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COUNTRY SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Country Singles chart. 

LABEL 

MCA (10) 
MCA /Curb (4) 
Curb (3) 
MCA /Hughes (1) 

CAPITOL (10) 
MTM (3) 
16th Avenue (2) 
Capitol /Curb (1) 
EMI- America (1) 

RCA (15) 
RCA /Curb (1) 

COLUMBIA 

WARNER BROS. (8) 
Slash (1) 
Warner /Curb (1) 

EPIC 

POLYGRAM 
Mercury (5) 

ADVANTAGE 

AIR 

ALPINE 

AMOR 

ANOKA 

ATLANTIC 
Atlantic America (1) 

CANNERY 

DOOR KNOB 

EMI -MANHATTAN 

ELK PRODUCTIONS 
DSP (1) 

EVERGREEN 

MAXX 

REPRISE 

SOUTHERN SOUNDS 

STEP ONE 

NO. OF TITLES 
ON CHART 

18 

17 

16 

11 

10 

8 

5 

1 

1 

1 

1 

1 

1 

1 

1 

1 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

93 AFTER LAST NIGHTS STORM 

(Music City, ASCAP) HL 

29 ALL OF THIS & MORE 

(Screen Gems -EMI, BMI /MCA, ASCAP /Sweet Angel, 

ASCAP /No Ears, ASCAP) HL 

27 ALWAYS LATE WITH YOUR KIISES 
(Peer International, BMI / Rightsong, BMI) CPP /HL 

20 AMERICANA 

(King Coal, ASCAP /Of Music, ASCAP /Patti Ryan, 

ASCAP /Ha -Deb, ASCAP) 

39 (ANGEL ON MY MIND) THAT'S WHY I'M WALKIN' 
(Acuff-Rose, BMI /Ernest Tubb, BMI) CPP 

49 ANGELS LOVE BAD MEN 

(Tom Collins, BMI/Waylon Jennings, BMI) CPP 

44 ANOTHER PLACE, ANOTHER TIME 
(Jack & Bill, ASCAP /Ranger Bob, ASCAP /Unichappell, 
BMI) HL 

19 BABY I'M YOURS 

(Steve Mariner, BMI /April, ASCAP/GSC, ASCAP) HL 

30 TILE BEST I KNOIF HOW 

taópr JBMA ` : . 

! .')MMNe stoM. M 

(tress Keys, ASCAP/Tree, BM)/Saeeil Cams -EMI, 

BMI /Mean & Stars, MI) HI. 

47 CHILL FACTOR 

(Inorbit, BMI) CPP 

76 COUNTRY HIGHWAY 

(Golden Score, BMI) 
9 CRY, CRY, CRY 

(Sweet Baby, BMI /Music City, ASCAP) 

94 DALLAS °ARLIN' 
(Warner -Elektra- Asylum, BMI /Rorff, BMI /Bama Boy, 

BMI) 
74 DO YOU BELIEVE ME NOW 

(Hookem, ASCAP /Blue Lake, III) CPP 

26 EIGHTEEN WHEELS AND A DOZEN ROSES 

(Warner- Tamerlane, BMI /Believus Or Not, 

ASCAP /Screen Gems -EMI, BMI) 
13 EVERYBODY'S SWEETHEART 

(Benefit, BMI) 
55 FACE TO FACE 

(Maypop, BMI) WBM 

23 THE FACTORY 

(Butler's Bandits, ASCAP /April, ASCAP) HL 

2 FAMOUS LAST WORDS OF A FOOL 

(Tree, BMI /Forrest Hills, BMI) HL 

57 FIRST IN LINE 

(Milene, ASCAP) CPP 

48 HE'S BACK AND I'M BLUE 

(Termite) 

56 HIGH RIDIN' HEROES 

(Mighty Nice, BMI /Skunk DeVille, BMI/Victrolla, 
ASCAP) 

70 I CAN'T TAKE HER ANYWHERE 

(WB, ASCAP /New Crew, ASCAP /New John, 

ASCAP /Rick Hall, ASCAP) 

34 I DIDN'T (EVERY CHANCE I HAD) 

(Tom Collins, BMI /Collins Court, ASCAP) CPP 

99 I MAKE THE LIVING (SHE MAKES THE LIVING 

WORTHWHILE) 

(Elvenfolk, BMI /Next -O -Ken, BMI) 
37 I REMEMBER YOU 

(Paramount, ASCAP) CPP 

31 I TAUGHT HER EVERYTHING SHE KNOWS ABOUT 

LOVE 

(Rick Hall, ASCAP /Alabama Band, ASCAP /Maypop, 
BMI) WBM 

3 I WANNA DANCE WITH YOU 

(Eddie Raébitt, BMI /Fisiin' Fool, BMI) 
4g 04411,11OIDYOU 

011/04 SUM& 
06Nae 

AllGAP/VsaWanner,_ASCAP/Tte 

ió 111/11216wtlPER YOUR NAUE ' 
Mont 14rltry, ASCAP/VanWamss, ASCAP) 

66 1 WON'T TAKE LESS THAN YOUR LOVE 

(MCA, ASCAP/Tee Schutz, ASCAP/Writer's Group, 

BMI /Scarlet Moon, BMI) HL 

86 I WOULDN'T BE A MAN 

(Jack & Bill, ASCAP /Songs De Burgo, ASCAP /Lodge 
Hall, ASCAP) CPP /HL 

61 IF IT DON'T COME EASY 

(Silverline, BMI /Songmedia, SMI) 

22 IF MY HEART HAD WINDOWS 

(Acuff -Rose, BMI /Glad, SMI) CPP 

17 IF OLE HANK COULD ONLY SEE US NOW 

(Waylon Jennings, BMI/Tom Collins, BMI) CPP 

66 IF YOU CHANGE YOUR MIND 
(Chelcait, BMI /Almo, ASCAP /Little Almo, ASCAP) 

4 I'LL ALWAYS COME BACK 

(Wooden Wonder, SESAC) 

75 I'LL KNOW THE GOOD TIMES 

(Warner- Tamerlane, BMI) 

63 I'M A SURVIVOR 

(Blackwood, BMI /April, ASCAP) 

14 I'M GONNA GET YOU 

(Dennis Linde, BMI) 

54 I'M GONNA MISS YOU, GIRL 

(Fourth Floor, ASCAP /Hot Kitchen, ASCAP) 

67 I'M STILL YOUR FOOL 

(Requested, ASCAP /Preston Sullivan, ASCAP) 

35 IT GOES WITHOUT SAYING 

(Alabama Band, ASCAP /New John, ASCAP /New Crew, 

ASCAP/WB,ASCAP) WBM 

B ITS ONLY MAKE BELIEVE 

(Conway Twitty, BMI) 
7 ITS SUCH A SMALL WORLD 

(Granite, ASCAP /Coolwell, ASCAP) 

50 JONES ON THE JUKEBOX 

(Beckaroo, BMI /Lawyer's Daughter, BMI /Guyasuta, 

BMI/Tree, BMI/Write Road, BMI) CPP /HL 
100 JUST LOVIN' YOU 

(Cross Keys, ASCAP/Tree, BMI /Kieran Kane, ASCAP) 

HL 

11 THE LAST RESORT 

(April, ASCAP /Ides Of March, ASCAP /Ensign, BMI) 
CPP /HL 

87 LIFE IN THE CITY 

(Saba!, ASCAP) 

16 LIFE TURNED HER THAT WAY 

(Tree, BMI) HL 

18 A LITTLE BIT CLOSER 

(Screen Gems -EMf,YI11ae9 W1 U Om) 
14 LtTY t maw 

(DysMus;<ASCx1PJGIdÈltdd 049e1t, HMO )N- ' 
91 LOVEMFIT NAME FOR 8661E 

(Hall- Clement, SMI) HL 

53 LOVE OF A LIFETIME 

(Kristoshua, SMI) 
1 LOVE WILL FIND ITS WAY TO YOU 

(MCA, ASCAP /Patchwork, ASCAP) MCA /HL 
88 LYIN' IN HIS ARMS AGAIN 

(Hall -Clement, BMI) HL 

62 MIRRORS DON'T LIE 

(Shade Tree, BMI) 
84 A NIGHT OF LOVE FORGOTTEN 

(Chip'N'Dale, ASCAP) 

3g NO MORE ONE MORE TIME 

(W8, ASCAP/Two Sons, ASCAP /Cross Keys, ASCAP) 

HL 

83 OH WHAT A LOVE 

(Unami, ASCAP) 

25 OLD FOLKS 

(Lodge Hall, ASCAP) CPP 

95 ONE FRIEND 

(Pink Pig, SMI) CPP 

81 ONE STEP FORWARD 

(Bar None, BMI /Bug, BMI) HL 

59 ONE TIME ONE NIGHT 

(Davince, BMI /No K.O., BMI /Bug, BMI) 
33 ONE TRUE LOVE 

(Cross Keys, ASCAP) HL 

46 OUT OF SIGHT AND ON MY MIND 
(Ensign, BMI /Jack & Bill, ASCAP /Rebel Heart, 

ASCAP) CPP /HL 
85 PERFECT STRANGERS 

(Edition Sunrise, BMI/Young Musikverlag, GEMA) 

73 PUT US TOGETHER AGAIN 

(Texas City, BMI /Back Mac, BMI) 
92 ROSES IN DECEMBER 

(Uncle Artie, ASCAP /Larry Butler, BMI /Blackwood, 

BMI) CPP /HL 
5 SANTA FE 

(Bellamy Bros., ASCAP) 

58 SATISFY YOU 

(MCA, ASCAP /Don Schlitz, ASCAP) 

21 SHE'S NO LADY 

(Michael H. Goldsen, ASCAP /Lyle Lovett, ASCAP) HL 

28 SHOULDN'T IT BE EASIER THAN THIS 

(Alabama Band, ASCAP / Dejamos, ASCAP) HL/WBM 

96 SIX DAYS ON THE ROAD 

(New 1(g s, BMI) 
54 SO FAtN/T &0 60 

k8P/ 
06 

S .ddHNuse. ASCAP) . 

41 6004 Olga v. 
tom+. Arlie, w0 

49 MOP YDE RANI 

(April, ASCAP/Tes Of March, ASCAP/LJon Hearted, 

ASCAP) HL 

10 STRANGERS AGAIN 

(Blackwood, BMI/Tree, BMI) HL 

79 TALKIN' TO MYSELF AGAIN 

(Cross Keys, ASCAP/Tree, BMI) HL 

72 TELL ME TRUE 

(April, ASCAP /Irving, BMI) CPP /ALM /HL 
80 TENNESSEE FLAT TOP BOX 

(Rightsong, BMI) HL 

71 THAT'S MY JOB 

(Terrace, ASCAP /Garwin, ASCAP) CPP 

40 THIS MISSIN' YOU HEART OF MINE 

(Acuff -Rose, BMI /Milene -Opryland, ASCAP) CPP 

6 TIMELESS AND TRUE LOVE 

(Chappell, ASCAP /Chriswold, ASCAP /Hopi Sound, 

ASCAP /Buzz Cason, ASCAP) HL 

42 TOO GONE TOO LONG 

(Almo, ASCAP /High Falutin, ASCAP) CPP 

32 TOUCH AND GO CRAZY 

(Tree, BMI /Cross Keys, ASCAP) HL 

65 TRAINS MAKE ME LONESOME 

(Lawyer's Daughter, BMI /Screen Gems -EMI, 

BMI /DebDave, BMI /Briarpatch, BMI /Scarlet Moon, 

BMI) 

24 TRUE HEART 

(Don Schlitz, ASCAP/Tamerlane, BMI /Flying 
Dutchman, BMI /MCA, ASCAP) HL 

12 TURN IT LOOSE 

(MCA, ASCAP /Don Schlitz, ASCAP /Calgems -EMI, 

ASCAP /April, ASCAP) HL/WBM 

77 TWINKLE, TWINKLE LUCKY STAR 

(Inorbit, BMI) CPP 

82 WE'RE GONNA LOVE TONIGHT 

(NMI, ASCAP /Nee Boo Che, BMI) 

36 WHAT SHE IS (IS A WOMAN IN LOVE) 

(Jack & Bill, ASCAP /Ranger Bob, ASCAP /Unichappell, 

BMI) HL 

97 WHEELS 

(MCA, ASCAP /Patchwork, ASCAP) HL 

43 WILDER DAYS 

(Colgems -EMI, ASCAP) 

51 WILDFLOWERS 

(Velvet Apple, BMI) 
45 YOU'LL COME BACK (YOU ALWAYS DO) 

(Anton, ASCAP /Go-Glo, ASCAP) 

15 YOUNG COUNTRY 

(Bocephus, BMI) CPP 

41 YOUR MEMORY WINS AGAIN 

(Aadl$ose, BMI / Milene, ASCAP) CPP 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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Ski Buddies. Republican Sen. Jake Garn of Utah, host of the 1988 Senators' 
Ski Cup, welcomes RCA artist Eddie Rabbitt, left, and BMI president and CEO 
Frances Preston, right, to the charity event, held in Park City, Utah. One of the 
major co- sponsors, BMI provided two nights of entertainment, including a 
concert by Rabbitt, who debuted cuts off his new album. 

Lots Of Live Music Set For Fan Fair 
Booths Bookecÿ No Change In Ticket $$ 

NASHVILLE The 17th annual Fan 
Fair, scheduled for June 6 -12 at the 
Tennessee State Fairgrounds here, 
will feature more than 30 hours of 
live entertainment, according to the 
Country Music Assn., which co- 
sponsors the event with the Grand 
Ole Opry. Tickets will remain at last 
year's level of $60 per person. 

All the 350 -plus display booths 
have been reserved, according to 
Helen Farmer, the CMA's director 
of programs and special projects. A 
waiting list is being kept to fill any 
booth cancellations, she adds. 

Although the label and special -in- 
terest shows have been scheduled, 
specific acts for them are still being 
chosen. 

Here is the schedule: 

Stars' Childhood Pix Published by WSIXer Paul Randall 

Celebñty Baby Book Will Be Fun For Fans 
BABY PHOTOS OF THE COUNTRY STARS" is 

the title of an enjoyable new trash -and -trivia book by 
Paul Randall. The ever -chuckling sidekick of mad- 
man DJ Gerry House on WSIX Nashville, Randall has 
published a book that should climb the country book 
charts with a bullet. 

The concept is simple. The photos of artists as 
youths in the first part of the book are captioned with 
identification clues and a page number where the an- 
swers can be found along with a recent photo of the 
artist. Thank God Ran- 
dall didn't confine him- 
self to baby -only photos. 
That would have gotten 
redundant and boring in 
a hurry. 

It's a fun book for fans 
and industry wags alike. 
There's 8- year -old Cub 
Scout Gary Morris. A 
pensive, wide -eyed 4- 
year -old Willie Nelson. 
A strikingly handsome 8- by Gerry 
year -old Del Reeves. The winsome smile of Naomi 
Judd is already evident in a photo of her at age 3. Lit- 
tle Jimmy Dickens when he was even littler. A great 
shot of 3- year -old Sylvia. Dolly Parton, a beauty at 
age 9. Loretta Lynn, looking exactly like a Kentucky 
coal miner's daughter, at 7. Hank Williams Jr., 2 
years old, with a guitar in his lap. The Gatlin Broth- 
ers, ranging in age from 5 to 7, singing on stage. 

The book was originally planned as a six -month, 60- 
page project featuring childhood snapshots of some 35 
country stars. It grew rapidly, reaching 196 pages and 
spotlighting 150 country stars. Spanning ages from a 
few months old to the preteens, the photos are a fasci- 
nating gallery of greats and near greats. And for all 
of those fans who couldn't go to sleep without it, Ran- 
dall includes a baby photo of ... Randall. 

These babies have come a long way, and the photos 
demonstrate that some of them didn't exactly grow up 
in the lap of luxury. From diapers to divas in one fell 
swoop -Randall's book has it all. 

Promotional copies of the $10 book are available (for 
$6) from Randall's publishing company, Union and 
Confederacy Inc., P.O.Box 11, College Grove, Tenn. 
37046. My suggestion is for Randall and House to 
form their own publishing firm named Randall House. 
They, and this book, will give a new meaning to the 
term "baby boomers." 

NEWSNOTES: Robin Lee, newly signed to Atlantic 
Records, recently returned from New York, where 
she met with label officials to plan the marketing and 
promotion of her debut single and album. 

Country group Mason Dixon is scheduled to be 

Nashville Su 

joined by many entertainers and sports personalities 
for the second annual Mason Dixon Sports Classic 
April 23-25 in Tyler, Texas. Those currently scheduled 
to participate in the fund -raiser include football stars 
Ed "Too Tall" Jones, Earl Campbell, Danny White, 
and "Big" Ed White; film and television personalities 
Claude Akins, Andrew Stevens, Mayf Nutter, and 
Jennifer Savage; and country entertainers Johnny 
Lee, Barbara Fairchild, Doug Kershaw, and Rex Al- 
len Jr. Proceeds from the event -which includes fish- 

ing, golf, and tennis tour- 
naments; a concert; and a 
celebrity auction -bene- 
fit several children's 
charities. 

Tiny Tim is back. The 
father of the "Tiptoe 
Through The Tulips" sen- 
sation has just released a 
country song on Nash- 
ville -based NLT Records 

Satis- 
Wood 

titled "Leave Me Satis- 
fied." A complete album 

of country material is in the works, according to Gor- 
don Stinson, president of NLT. 

Waylon Jennings will be honored by the Horatio 
Alger Assn. of Distinguished Americans with the 
1988 Horatio Alger Award. According to Love Smith, 
executive director of the association, "Mr. Jennings 
displays all of the attributes associated with a Horatio 
Alger hero. Against dramatic odds he has worked his 
way to the pinnacle of success. Now he is using his 
talent to inspire others to succeed." 

Membership in the association is composed solely of 
recipients of the award and includes President Ron- 
ald Reagan; J.B. Fuqua, chairman and CEO of Fuqua 
Industries; New York Gov. Mario Cuomo; Mary Kay 
Ash, chairman of the board of Mary Kay Cosmetics; 
singer Johnny Cash; former Olympic and heavy- 
weight champion George Foreman; and entertainer 
Bob Hope. The 1988 award winners are Carol Bur- 
nett, Trammell Crow, Robert Dole, Dr. Willie W. 
Herenton, Jennings, W. Thomas Johnson, Donald R. 
Keough, Frank E. Resnik, Eddie Robinson, and Da- 
vid M. Roderick. 

The formal presentation of the award will be May 20 
in the Independence Ballroom of the Grand Hyatt 
Washington, Washington, D.C. Tickets are available 
through the Horatio Alger Assn. of Distinguished 
Americans Inc. Proceeds will benefit the association's 
work with underprivileged children. 

The Miracle Music Group, Nashville, recently an- 
nounced the opening of Miracle Manor, a bed -and- 
breakfast -style residence for music industry person- 
nel visiting Music City. The facility is set on seven 
acres, 15 minutes from Nashville. 
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Monday, June 6- bluegrass 
show, 7 -10 p.m. 

Tuesday, June 7- international 
show, 10 a.m. -noon; independent -la- 
bel show, 1 -2:30 p.m.; Mercury/ 
PolyGram show, 4 -6 p.m.; CBS 
show, 8 -10 p.m. 

Wednesday, June 8 -All Ameri- 
can Country Games (at Vanderbilt 
Univ. Stadium) 10 a.m. -noon; 
Warner Bros. show, 2:30 -4:30 p.m.; 
RCA show, 7:30 -9:30 p.m.; Cajun 
show, 10 p.m.- midnight. 

Thursday, June 9- Capitol show, 
10 a.m. -noon; 16th Avenue show, 
2:30 -4 p.m.; MCA show, 7:30 -9:30 

p.m. 
Friday, June 10- songwriters 

show, 10 a.m. -noon; MTM show, 
2:30 -4:30 p.m. 

Sunday, June 12 -Grand Mas- 
ters Fiddling Championship (at 
Opryland), 10:30 a.m. -6 p.m. 

Except as noted, all the shows 
will be held at the fairgrounds 
grandstand. 

Acts applying to appear in the in- 
dependent -label show must be on 
established labels and must have 
had some chart activity in Billboard, 
Radio & Records, or Cash Box since 
July. 

Hank Williams Jr, Takes 
Top 4CMAwardAgain 

NASHVILLE There were few up- 
sets at the Academy Of Country 
Music awards show March 21, 
which' was broadcast from Buena 
Park, Calif. Hank Williams Jr. 
took his second consecutive ACM 
entertainer -of- the -year honor, and 
Randy Travis continued his prize- 
winning juggernaut by picking up 
the top trophies for male vocalist, 
single record, and song of the 
year. 

Reba McEntire, who co- hosted 
the show with Williams, won as 
top female vocalist. Perhaps the 
biggest surprise of the evening oc- 
curred when newcomer Highway 
101 was crowned vocal group of 
the year over veteran competitors 
Alabama, Exile, Restless Heart, 
and the Oak Ridge Boys. 

K.T. Oslin earned the best -new- 
female- vocalist and top- country- 
video awards, and Ricky Van Shel- 
ton copped the prize for best new 
male vocalist. Both he and Oslin 
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have had No. 1 country hits within 
the past few months. 

"Trio," the platinum- selling 
back -to- basics album by Dolly Par- 
ton, Emmylou Harris, and Linda 
Ronstadt, was proclaimed ACM's 
album of the year. The Judds won 
in the top -vocal -duet slot. 

Songwriter /singer /actor Roger 
Miller was given the academy's 
Pioneer Award and was saluted 
via videoclips by Minnie Pearl, Wil- 
lie Nelson, Faron Young, and Chet 
Atkins. 

Other prize winners were Crazy 
Horse Steak House And Saloon of 
Santa Ana, Calif., top country 
nightclub; KNIX Phoenix, Ariz., 
top country station; and Jim Ta- 
bor, WMC Memphis, top DJ. 

Billboard expands its 
country radio panel 

... see page 17 
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HOT COUNTRY SINGLES ACTION 
RADIO MOST ADDED 

SATISFY YOU 

GOLD 
ADDS 

26 REPORTERS 

SILVER 
ADDS 

61 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
63 REPORTERS 

TOTAL TOTAL 
ADDS ON 

150 REPORTERS 

SWEETHEARTS OF RODEO ces 3 19 27 49 55 
IF IT DON'T COME EASY 
TANYA TUCKER CAPITOL 7 18 22 47 47 
WILDFLOWERS 
PARTON, RONSTADT, HARRIS 2 17 18 37 77 
HE'S BACK AND I'M BLUE 
DESERT ROSE BAND MCA /CURB 3 16 15 34 82 
IF YOU CHANGE YOUR MIND 
ROSANNE CASH COLUMBIA 0 14 16 30 39 
WHAT SHE IS 
EARL THOMAS CONLEY RCA 6 16 6 28 130 
LOVE OF A LIFETIME 
GATLIN BROTHERS COLUMBIA 5 11 12 28 71 
I WILL WHISPER YOUR NAME 
MICHAEL JOHNSON RCA 0 10 18 28 36 
HIGH RIDIN' HEROES 
DAVID LYNN JONES MERCURY 2 11 13 26 65 
CHILL FACTOR 
MERLE HAGGARD EPIC 3 4 10 17 86 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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Stir Over `Faded 

Love' Lyrics A 

Battle Of Wills 

-COUNTRY 

BY ELLIS WIDNER 

TULSA, Okla. For years, the late 
western swing pioneer Bob Wills 
has been given credit for writing 
the lyrics to the classic mournful 
ballad "Faded Love." The Wills 
family, however, says it was really 
Billy Jack Wills, Bob's brother, who 
wrote the song's words. And the 
family believes Billy Jack is long 
overdue for recognition. 

On Feb. 2, the Oklahoma Senate 
named "Faded Love" the state's of- 
ficial country song. The song's 
copyright credits Bob Wills and his 
father, John. 

"This should be Billy Jack's mo- 
ment, too," says Irene Wills, the 
widow of Johnnie Lee Wills, a for- 
mer band leader and the brother of 
Bob and Billy Jack. Adds Lorene 
Wills, sister of Bob, Johnnie Lee, 
and Billy Jack: "Billy Jack wrote 
the lyrics all by himself. I'd love to 
see him be able to get something 
out of it, even the praise of it if 
nothing else." 

"Faded Love" was performed by 
Bob Wills & the Texas Playboys on 
radio in the late '40s, according to 
Guy Logsdon, an authority on Bob 
Wills and a professor of education 
and U.S. folklore at the Univ. of Tul- 
sa. 

The song is "a genuine standard 
in the same class with any of the 
great Hank Williams songs," says 
Pat Rolfe of ASCAP. More than 300 
versions of "Faded Love" have been 
recorded by artists ranging from 
Willie Nelson to the Boston Pops. 

Irene Wills says the melody of 
"Faded Love" was a fiddle tune that 
had been in the family for genera- 
tions. "Before there were words to 
it, Bob gave the song to their father, 
John. Billy Jack wrote the words, 
Bob arranged it, and they left it in 
their father's name. They wanted it 
as security for their parents." 

Bob Wills inherited the song after 
his parents' deaths, and when he 
died, the rights passed to his widow, 
Betty. Circumstances surrounding 
the transfer of ownership have left 
some members of the Wills family 
angry. "The song belongs in the 
Wills family," Lorene Wills says. 
"We're very disappointed, especial- 
ly for Billy Jack." 

Betty Wills could not be reached 
(Continued on page 48) 

CASSETTE DUPLICATION 
RECORD PRESSING 

MASTERING PLATING 
COLOR SEPARATIONS 

PRINTING TYPESETTING 

QCQ 
o Ct1STOM PRESSINGA 
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(5131 681 8400 

The Biggest Name in Country 
is Now on Video. 

Color /52 Mins. 
HiFi Stereo 
Videocassette #80798 

George Strait is captured live in concert for the first time. 
Backed by the incredible Ace In The Hole Band, 

Strait performs all his greatest hits including 
"All My Ex's Live In Texas" and "A Six Pack To Go" 
So pick up the premiere concert video from country's 

platinum -selling powerhouse, George Strait. 

ON VIDEOCASSETTE 
STREET DATE: MAY 5, 1988 

Hear Gorge Strait an MCA Records, Cassettes and Compact Discs. 
1987 George Strait Video Productions Inc. All Rights Reserved. 
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'FADED LOVE' FLAP 
(Continued from page 47) 

for comment. 
The family has kept silent about 

"Faded Love," Irene Wills says, 
"because the Wills family is very 
proud and didn't want the family 
name smeared." 

Logsdon says the family later 
added Bob Wills' name to the copy- 
right. "Bob was the head brother. A 
decision by Bob was final." 

Rolfe estimates that royalties 
from the song over the years total 
just short of $1 million. Irene Wills 
says Billy Jack received less than 
$2,000 from Bob for the song. She 
adds that Billy Jack is "very bitter 
and has withdrawn from the world. 
He has given up." 

FOR WEEK ENDING APRIL 2, 1988 

Happy B -Day T. Capitol artist T. Graham Brown, center, celebrates his birthday by wearing the cake presented to him 
backstage by members of his band, the Hardtops, following a show in Birmingham, Ala. Pictured with Graham are 
saxophonist Joe McGlohon, left, and keyboardist Garland Craft. 
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Compiled from a national sample of retail store 
one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

0 1 1 45 

* * NO. 1 * * 
RANDY TRAVIS 12 WARNER BROS. 25568 -1(8.98) (CD) 37 weeks at No. One ALWAYS & FOREVER 

2 2 2 56 RICKY VAN SHELTON COLUMBIA 40602 (CD) WILD EYED DREAM 

3 4 4 35 K.T. OSLIN RCA 5924.1 (8.98) (CD) 80'S LADIES 

® NEW 1 GEORGE STRAIT MCA 42114 (8.98) (co) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 

5 5 5 27 REBA MCENTIRE MCA 42030 (8.98) (CD) THE LAST ONE TO KNOW 

6 6 6 36 HANK WILLIAMS, JR. 1 WARNER /CURB 25593 -I /WARNER BROS. (8.98) (CD) BORN TO BOOGIE 

7 7 7 36 ROSANNE CASH COLUMBIA 40777 (CD) KING'S RECORD SHOP 

8 3 3 27 GEORGE STRAIT MCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2 

9 9 10 22 BILLY JOE ROYAL ATLANTIC AMERICA 90658 -1 /ATLANTIC (8.98) THE ROYAL TREATMENT 

10 8 9 16 MERLE HAGGARD EPIC 40986 (Co) CHILL FACTOR 

11 11 15 37 HIGHWAY 101 WARNER BROS. 256O8- 1(8.98) (CD) HIGHWAY 101 0 14 20 8 VERN GOSDIN COLUMBIA 40982 (co) CHISELED IN STONE 

13 12 16 93 RANDY TRAVIS WARNER BROS. 1 -25435 (8.98) (CD) STORMS OF LIFE 

14 10 11 24 ALABAMA RCA6495.1 (8.98) (CD) JUST US 

15 16 17 9 LYLE LOVETT MCA /CURB 42028 (CD) PONTIAC 

16 18 18 33 TANYA TUCKER CAPITOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 

17 17 19 58 THE JUDDS RCA /CURB 5916.1 /RCA (8.98) (CD) HEART LAND 

18 13 13 41 DWIGHT YOAKAM REPRISE 25567 -I /WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 

19 20 21 54 DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS TRIO 
WARNER BROS. 1 25491 (9 98) (CD) 

20 19 14 8 GEORGE JONES EPIC 40781 (CD) TOO WILD TOO LONG 

21 15 12 47 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

22 21 8 19 DAN SEALS CAPITOL 48308 (8.98) (CD) THE BEST 

23 23 23 69 RESTLESS HEART RCA 5648 (8.98) (co) WHEELS 

24 22 22 28 SAWYER BROWN CAPITOL/CURB 46923/CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT 

25 24 24 19 KATHY MATTEA MERCURY 832 793 -1 /POLYGRAM (CD) UNTASTED HONEY 

26 26 25 42 THE DESERT ROSE BAND MCA /CURB 5991 /MCA(a.98) (co) DESERT ROSE BAND 

27 29 28 41 HOLLY DUNN MTM 71063 /CAPITOL (8.98) (CD) CORNERSTONE 

28 25 26 45 CONWAY TWITTY MCA 5969 (8.98) (CD) BORDERLINE 

® 31 31 33 THE STATLER BROTHERS MERCURY 832 404- 1 /POLYGRAM (CD) MAPLE STREET MEMORIES 

30 27 27 24 EXILE EPIC 40901 SHELTER FROM THE NIGHT 0 33 38 4 NANCI GRIFFITH MCA 42102 (co) LITTLE LOVE AFFAIRS 

32 30 30 16 DOLLY PARTON COLUMBIA 40968 (CD) RAINBOW 

33 35 36 9 PATTY LOVELESS MCA 42092 (CD) IF MY HEART HAD WINDOWS 

34 28 29 60 GEORGE STRAIT MCA 5913 (8.98) (CD) OCEAN FRONT PROPERTY 

35 32 32 110 ALABAMA RCA AHL1 -7170 (8.98) (CD) GREATEST HITS 

36 34 34 124 THE JUDDS RCA /CURB AHL1.7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

37 36 37 26 DAVID LYNN JONES MERCURY 832 518- 1 /POLYGGRAM HARD TIMES ON EASY STREET 

® NEW I 1 JOEL SONNIER RCA 6374 -1(8.98) (CD) JO -EL 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

39 38 43 32 LEE GREENWOOD MCA 5999 (8.98) (co) IF THERE'S ANY JUSTICE 

C 50 - 2 MOE BANDY CURB 10600 /MCA NO REGRETS 

41 45 39 103 DWIGHT YOAKAM GUITARS, CADILLACS, ETC., ETC. 
REPRISE 25372 /WARNER BROS. (8.98) (CD) 

42 NEW 1 CHARLEY PRIDE 16TH AVENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO 

43 43 41 7 JOHN ANDERSON MCA 42037 BLUE SKIES AGAIN 

44 39 40 60 HANK WILLIAMS, JR. WARNER /CURB 1- 25538 /WARNER BROS. (8.98) (CD) HANK "LIVE" 

45 37 35 33 THE FORESTER SISTERS WARNER BROS. 25571 (8.98) (CD) YOU AGAIN 

46 44 42 41 T. GRAHAM BROWN CAPITOL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST 

47 47 44 30 GLEN CAMPBELL MCA 42009 (8.98) STILL WITHIN THE SOUND OF MY VOICE 

48 42 33 20 WAYLON JENNINGS MCA 42038 (8.98) (co) A MAN CALLED HOSS 

49 52 48 33 BARBARA MANDRELL EMI -AMERICA 46956 /CAPITOL (8.98) (CD( SURE FEELS GOOD 

50 40 45 48 NITTY GRITTY DIRT BAND WARNER BROS. 1.25573 (&98) (CD) HOLD ON 

51 51 51 12 VARIOUS ARTISTS K TEL 701 (6.98) COUNTRY COLLECTION 

52 48 53 71 THE O'KANES COLUMBIA BL 40459 (CD) THE O'KANES 

53 41 46 25 JOHN SCHNEIDER MCA 42033 (8.98) (CD) GREATEST HITS 

54 53 55 177 HANK WILLIAMS, JR. GREATEST HITS, VOLUME I 
WARNER /CURB 60193 /WARNER BROS. (8.98) (CD) 

55 46 47 25 STEVE WARINER MCA 42032 (8.98) (CD) GREATEST HITS 

56 60 56 24 S-K -B MTM 71064 /CAPITOL (8.98) NO EASY HORSES 

57 59 59 176 THE JUDDS RCA /CURB AHLI -5319 /RCA (8.98) (CD) WHY NOT ME 

58 58 62 43 STEVE EARLE & THE DUKES MCA 5998 (8.98) (CD) EXIT 0 

59 49 49 85 SWEETHEARTS OF THE RODEO COLUMBIA 40406 (co) SWEETHEARTS OF THE RODEO 

60 62 63 501 WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST 

61 55 54 25 THE OAK RIDGE BOYS MCA 42036 (8.98) (co) HEARTBEAT 

62 66 65 158 GEORGE STRAIT MCA 5567 (8.98) (CD) GEORGE STRAITS GREATEST HITS 

63 63 58 37 TAMMY WYNETTE EPIC 40832 (CD) HIGHER GROUND 

64 69 70 3 EDDY RAVEN RCA 6815 -1 (8.98) (CD) BEST OF EDDY RAVEN 

65 65 57 54 JUDY RODMAN MTM 71060 /CAPITOL (8.98) (co) A PLACE CALLED LOVE 

66 57 60 25 GEORGE JONES EPIC 40776 SUPER HITS 

67 67 66 83 EXILE EPIC FE 40401 (co) GREATEST HITS 

68 68 75 25 CRYSTAL GAYLE AND GARY MORRIS WHAT IF WE FALL IN LOVE 
WARNER BROS. 25507 -1 (8.98) (CD) 

69 61 67 109 HANK WILLIAMS, JR. GREATEST HITS, VOLUME II 
WARNER /CURB 25328 /WARNER BROS. (8.98) (CD) 

70 73 61 51 HOLLY DUNN MTM ST 71052/CAPITOL (8.98) HOLLY DUNN 

71 70 69 19 THE BELLAMY BROTHERS MCA /CURB 42039/MCA (8.98) (co) CRAZY FROM THE HEART 

72 72 68 31 VARIOUS ARTISTS K.TEL 2080 (6.98) COUNTRY NOW 

73 74 72 15 JANIE FRICKIE COLUMBIA 40684 CELEBRATION 

74 56 50 23 FOSTER AND LLOYD RCA 6372 -1 (8.98) (CD) FOSTER & LLOYD 

75 64 64 24 GARY MORRIS WARNER BROS. 1-25581 (8.98) (CD) HITS 

oAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 
numeral following the symbol. .CBS Records and PolyGram Records do not issue a suggested list price for their product. 

48 BILLBOARD APRIL 2, 1988 

www.americanradiohistory.com

www.americanradiohistory.com


74t4 fa all ocuc RaoeGy 7t4wá 
gat came aut to srra& 4x &went/ 

at swwww II//IIY` /t/-YrYW1. 

''1-''t 
FREEDOM 

HALL 
LOUISVILLE 

ATTENDANCE 16,439 
GROSS $263,373 

See ?4 
_State 9eibr 

Special Guest Waylon Jennings 

SPECIAL THANKS 
to 

WAMZ & 
Coyote Calhoun 

BOOKINGS 
Entertainment Artists 

Dan Wojcik 
PERSONAL MGT. 

Merle Kilgore 

PRODUCED 

PROMOTED 
BY 

Joe Gehl Productions 
Richard Michell 

Productions 

www.americanradiohistory.com

www.americanradiohistory.com


ETA/LING 

`Joshua Tree' Takes Root As '87 Best Seller 
BY PAUL GREIN 

LOS ANGELES U2's "The Josh- 
ua Tree" was the surprise winner 
of the best- selling -album- of -the- 
year prize at the 30th annual 
NARM Best Seller Awards. The al- 
bum, which has been certified for 

U.S. sales of 4 
million copies, 
topped Bon Jo- 
vi's "Slippery 
When Wet" and 
Whitney Hous- 
ton's "Whitney," 
both of which 

were certified for domestic sales 
of 5 million copies in 1987. Another 
of the NARM finalists, "White - 
snake," sold 4 million copies last 
year and has since advanced to the 
5- million- certification plateau. 

The NARM Awards are voted on 
by member retailers, rackjobbers, 
and one -stops, with each company 
receiving one vote. 

"The Joshua Tree" is only the 
eighth album in the past 30 years 
to win both the Grammy for album 
of the year and the NARM award 
for best- selling album. The others, 
in reverse chronological order: Mi- 
chael Jackson's "Thriller," the 
"Saturday Night Fever" sound- 
track, Fleetwood Mac's "Ru- 
mours," Carole King's "Tapes- 
try," Simon & Garfunkel's 
"Bridge Over Troubled Water," 
the Beatles' "Sgt. Pepper's Lonely 
Hearts Club Band," and Vaughan 
Meader's "The First Family." 

NAHM 

REPORT 

U2 won another NARM award, 
for best -selling album by a group. 
A year ago, that prize went to 
"Slippery When Wet," which sold 
3 million copies in 1986. But Bon 
Jovi got a consolation prize of 
sorts this year: The "Slippery 
When Wet" video won for best- 
selling videocassette merchan- 
dised as music video. 

The NARM members dealt an- 
other surprise, in the category of 
best- selling 7 -inch single. The win- 
ner, determined by a write -in vote, 
was the Bangles' "Walk Like An 
Egyptian." That single never went 
gold, as did three other 1987 re- 

U2 beats Bon Jovi 
for NARM honors 

leases: Club Nouveau's "Lean On 
Me," Houston's "I Wanna Dance 
With Somebody," and Michael 
Jackson & Siedah Garrett's "I Just 
Can't Stop Loving You." 

Houston's "Whitney" and Jack- 
son's "Bad" were victorious in oth- 
er key categories. Houston won 
for best- selling album by a female 
artist for the second straight year 
and for best -selling black music al- 
bum by a female artist for the 
third straight year. Jackson won 
for best- selling album by a male 
artist for the second time in five 
years and for best -selling black 
music album by a male artist for 
the fourth time in nine years. 

Randy Travis and Reba McEn- 
tire also topped their categories 
for the second straight year. Trav- 
is won for best -selling country al- 
bum by a male artist ( "Always & 
Forever "), and McEntire for best- 
selling country album by a female 
artist ( "Greatest Hits "). But after 
six consecutive awards, Alabama 
was finally dethroned in the cate- 
gory of best -selling country album 
by a group. That award went in- 
stead to Dolly Parton, Linda Ron - 
stadt & Emmylou Harris' "Trio." 

Two awards went to best -selling 
artists who seemed somewhat out 
of place in their categories. Born- 
again headbangers Stryper won in 
the category of best -selling gos- 
pel /spiritual album ( "To Hell With 
The Devil "), beating traditional fa- 
vorites Amy Grant (who had won 
the past four years), Sandi Patti, 
Aretha Franklin, and Al Green. 
And rude -boy rappers the Beastie 
Boys won in the category of best- 
selling black music album by a 
group ( "Licensed To Ill "), beating 
such established black groups as 
Cameo and Atlantic Starr. It's the 
second straight year that a rap 
group has won in that category: 
Run -D.M.C. was the champ last 
year. 

In addition, the Beastie Boys 
were one of three recipients of the 
award for best- selling album by a 
new artist. The two others were 
Tiffany's self -titled album and 
Kenny G's "Duotones." The latter 
title won a second award, for best- 

Customers Come First In NARM Seminar 
Speaker Tacy Takes Retailers To Task On Service 

BY CHRIS MORRIS 

LOS ANGELES Noting that "to- 
day in America, good customer 
service is a void," consultant Rob- 
ert Tacy Jr. offered music retailers 
attending a National Assn. of Re- 
cording Merchandisers seminar 

here March 13 
some simple sug- 
gestions for im- 
proving service. 

In his "Profes- 
sional Sales Peo- 
ple? Or Clerks ?" 
session, which 

was presented twice, Tacy, presi- 
dent of Modem Creative Seminars 
and a frequent speaker at the an- 
nual Video Software Dealers 
Assn. convention, urged retailers 
to train employees in the basics of 
service. 

Tacy noted that the rise of tele- 
vision has brought retailers "this 
new product called image. The 
companies that understood that in 
the early days are the real big com- 
panies today." He cited the South- 
land Corp. (parent of 7- Eleven) and 
McDonald's as examples. 

However, as image became cen- 
tral to marketing, Tacy said, "we 
lost sight of the power of the inter- 
action of the customer and the pro - 
fessional salesperson." 

According to Tacy, the early 
'70s, a period of economic instabil- 
ity, saw a rise in the need for satis- 
factory customer service. 

NARM 

REPORT 

Like fellow consultant Peter 
Glen, who roasted retailers at the 
NARM and VSDA conventions last 
year, Tacy cited Nordstroms de- 
partment stores as the exemplary 
customer -service chain. 

"Their people are the store in 
the eyes of the company," Tacy 
said of Nordstroms. "That's anoth- 
er commodity you can sell -the in- 
terchange between the customer 
and your people. Customer service 
today pays." 

Tacy added that the Nordstroms 
service philosophy is "Never let a 
customer go over your head to be 
satisfied." He illustrated this with 
a story about an 80- year -old wom- 
an who received a full refund for a 
set of tire chains -even though 
Nordstroms does not sell tire 
chains. According to Tacy, the 
clerk who gave the refund re- 
ceived a bonus -for bringing "a cus- 
tomer for life" to the chain. 

Tacy said that customers today 
respond to businesses that offer 
four things: meticulous appear- 
ance; helpfulness and friendliness; 
a feeling of specialness or impor- 
tance; and a total image that says, 
"We care." 

Tacy cautioned that "you must 
train your employees if you want 
top performance." He outlined 
four steps for superior customer 
service: 

Greet every customer. "One - 
third of American customers are 
so introverted and shy that they 

will not stimulate the first conver- 
sation," Tacy said. "Teach your 
young people to think of them as 
their best friends." 

Give every customer 100% of 
your attention. "But also teach 
your people to have the simplest 
form of conversation," Tacy add- 
ed. 

Handle transactions quickly 
and accurately. "Make sure your 
people are fully trained before 
they go on the floor," Tacy 
warned. "One -half of the people in 
a retail store under the age of 30 
do not know how to count money 
back." 

Thank each customer for his 
business. "Take the time to look 
them in the eye," Tacy said. 

"Encourage [your employees] to 
have fun," he added. "Don't be se- 
rious in your stores. It's a game. 
You're in the entertainment busi- 
ness." 

Tacy concluded that better inter- 
personal interaction with custom- 
ers can result not only in better 
sales, it can also affect the fabric 
of society at large. 

Offering the opinion that the so- 
cial tumult of the '80s has brought 
about "the breakdown of the hu- 
man element," he said, "I honestly 
believe that people want to do busi- 
ness in a caring, likable way. We 
can bring about a change in this 
country that is truly dynamic." 

selling jazz album. "Horowitz In 
Moscow," which won the Grammy 
for best classical album, won as 
best- selling classical album. 

"Dirty Dancing" was, as expect- 
ed, the winner for best -selling 
movie or TV soundtrack album. 
"Les Misérables" beat back an 
11th -hout challenge from Poly - 
Gram's "Phantom Of The Opera" 
to win for best -selling original cast 
album. It's the sixth straight year 
that Geffen Records has tri- 
umphed in this category: "Dream - 
girls" won in 1983, and "Cats" won 

the last four years. 
Jackie Mason's "The World Ac- 

cording To Me" won for best -sell- 
ing comedy album. Raffi won for 
the second straight year in the cat- 
egory of best -selling children's 
product, with "Everything 
Grows." Linda Ronstadt's "Can - 
ciones De Mi Padre" won for best- 
selling foreign -language album. 
George Michael's "I Want Your 
Sex" won the best -selling 12 -inch 
single award. 

Record Retailers Bid 

For NARM Ad Awards 
LOS ANGELES The record -retail- 
ing industry's growing marketing 
sophistication has record numbers 
of members vying for the annual 
advertising awards presented by 
the National Assn. of Recording 

Merchandisers. 
At this year's 

presentation, held 
March 14 at the 
Century Plaza 
Hotel during the 
trade group's an- 
nual convention, 

winners of NARM's own awards as 
well as winners of the display com- 
petitions run by the Country Music 
Assn. and Dick Clark Productions' 
American Music Awards were an- 
nounced from a field of more than 
638 entries. 

A total of 230 retailers and 23 
rack firms participated in merchan- 
dising -award contests, part of 
NARM's fifth year with CMA and 
its first in conjunction with AMA/ 
Dick Clark Productions. There were 
385 submissions for NARM's adver- 
tising contest. 

Held the morning of the NARM 
confab's final day, the advertising 
awards show rolled out with the 
California Raisins on stage and Jer- 
ry Sharell dishing up some roast - 
type commentary as master of cere- 
monies. 

The advertising award winners 

NAHM 

REPORT 

were as follows: 
Radio: Rainbow Records (re- 

tail); Handleman Co. (rack); West- 
ern Merchandising (one -stop). 

Newspapers: El Roy Enter- 
prises (retail); Handleman Co. of 
Canada (rack); RTI Homer's (one- 
stop). 

TV: Peaches Entertainment 
Corp. (retail); Handleman Co. (rack). 

Special media and events: Rec- 
ord Bar (retail); Lieberman Enter- 
prises (rack); Navarre Corp. and 
City 1-Stop (one -stop). 

The more subdued presentation 
of the merchandising awards was 
handled by Jo Walker -Meador, exec- 
utive director of CMA, and Al 
Schwartz, vice president of televi- 
sion for Dick Clark Productions. 

Winners of the American Music 
Awards display contest were Came- 
lot Music No. 108, Brownwood, Tex- 
as, for retail; Camelot Music for 
best overall; and Handleman Co. 
(Dallas; Kansas City; Little Rock, 
Ark.; Seattle; Tampa, Fla.; Youngs- 
town, Ohio; Denver; and Charlotte, 
N.C.) and Lieberman Enterprises 
(Cleveland and Minneapolis) for 
rack branches with 100% participa- 
tion. 

The winners of the NARM /CMA 
merchandising awards appeared in 
the Dec. 26 issue of Billboard. 

EARL. PAIGE 

Sony Bows 3 Fashion Tape Lines 

Blank Tapes For Youths 
Sony is aiming at the youth mar- 

ket for blank tape by using bold 
graphics and brighter packaging. 
Out of this concept has come three 
new Fashion Tape lines for differ- 
ent age groups. 

My First Sony tapes are for chil- 
dren ages 5-8. The cassette spools 
come in more than 4,000 different 
color combinations of red, blue, yel- 
low, and green; according to Sony, 
virtually no two prepackaged cas- 
settes look alike. The 46- minute 
tape retails for $3.99. 

Music Pops cassettes are for 9- to 
12- year -olds and come in strawber- 
ry, lemon, orange, and watermelon 
colors in packaging with bold 
graphics. The shells are opaque and 

are colored to match the wrapping. 
The 46- minute tapes come in two- 
and four-pack formats that are de- 
signed to retail for $4.99 and $9.99, 
respectively. 

Hip Pops tapes are for children 
13 years old and up. They come in 
four graphic designs in marine 
green, taxicab yellow, tomato red, 
and electric blue. The shells are 
clear, and the spools are colored to 
match the packaging. Ninety min- 
utes each, the tapes are sold in two- 
packs for a suggested price of 
$5.99. 

Sony intends to market the Fash- 
ion Tapes in previously untried out- 
lets, including clothing stores, toy 
stores, and specialty shops. 
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Bright L.A. Club Scene Shines 
BY JEAN ROSENBLUTH 

A RECENT TRIP to Los Angeles 
was much fun for several reasons, 
not least of which were the 80 -de- 
gree weather and the chance to 
meet many previously disembodied 
phone friends. (A special Hi! and 
thanks to the folks at Rhino, who 
showed us about their new Santa 
Monica headquarters and feted us 
with a delectable lunch in the com- 
pany of a very spirited and charm- 
ing Cindy Lee Berryhill.) 

One of the nicest surprises of our 
sojourn in the sun was the fecundity 
of the club scene. There's a much 
wider array of venues in L.A. than 
in New York and, consequently, 
more places for young bands to play 
out. There was a definite vibrancy 
in the air at the clubs Grass Route 
visited, something that's been miss- 
ing in the Big Apple since the hey- 
day of Hurrah, Irving Plaza, and 
Tier 3 at the turn of the decade. 

We're not sure what, if anything, 
can be done to revitalize New 
York's nightlife, but perhaps if the 
city's radio stations gave indie and 
unsigned bands some spins, folks 
would turn out to see them play. 
But the sorry state of radio here is a 
whole 'nother column. 

SEEDS & SPROUTS: The Cover 
Girls are blanketing the Hot 100. 
The N.Y.C. trio has two-count 'em, 
two -Fever /Sutra singles on the 
chart, "Because Of You" and 

In addition to 104 different 
section dividers, 
191 categories, 1312 artists, 
and a full line of accessories, 
we can custom print 

ANY THING YOU WANT. 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

"Promise Me," which debuted last 
week at No. 82. The two records ac- 
count for 40% of the independently 
distributed singles on the Hot 100. 
Rykodisc, meanwhile, has an indie 
monopoly of the Top Compact Disks 
chart: Frank Zappa's "Hot Rats" 

MASS NE 
just bowed on the chart at No. 26... . 

"That's What I Need," the revela- 
tory debut album of the Whooping 
Cranes, is being released in Hol- 
land, Belgium, Luxembourg, Ger- 
many, Austria, and Switzerland 
through Megadisc. The album ap- 
peared on Zip Records (212 -677- 
2049) in the States. The group is cur- 
rently recording its follow -up in Ho- 
boken, N.J. ... Relativity has 

scheduled the Dancing Hoods' 
"Hallelujah Anyway" for an early 
April release. According to the la- 
bel, the compact disk of the album is 
the first full -color CD made in the 
U.S.; it was manufactured by Dis- 
covery Systems in Ohio. In other 
news for the label, Joe Satriani re- 
turns from a tour of Japan backing 
Mick Jagger to start a U.S. trek of 
his own. The first date is April 12 in 
California ... The National Assn. 
of Independent Record Distribu- 
tors and Manufacturers is gearing 
up for its annual convention, which 
this year will be held in New Orleans 
May 11 -15. Unfortunately, that's 
two weeks after the city's Jazz Fest. 
But NAIRD is making sure there'll 
be fun aplenty in the Crescent City 
while it's in town: A riverboat cruise 
is planned for the second night, dur- 
ing which Rounder's Beausoleil 
will play. For more details contact 
NAIRD at 609- 665 -6636. 

Catalog - Oriented Music Chain Turns 15 

Good Vibrations Expands 
BY DAVID WYKOFF 

WORCESTER, Mass. Kicking off 
its monthlong 15th anniversary cele- 
bration by enlarging an existing 
store and opening a new unit, the 
Good Vibrations chain expands its 
umbrella of stores around the west 
and south of Boston to the lucky 
number 13. 

Within the past two weeks, the cat- 
alog- oriented operation relocated 
from a 900- square -foot to a 2,500 - 
square -foot space inside the Walpole 
Mall and debuted a unit in the Frank- 

lin Village strip center. 
"Even at 900 square feet, the Wal- 

pole unit has been our No. 2 volume 
store. With the additional space and 
increased store frontage, we expect 
to see growth in much the same man- 
ner as we would with an entirely new 
unit, only quicker," says Good Vibra- 
tions vice president and general man- 
ager Bill Gerstein. The old Walpole 
unit was Good Vibrations' longest ex- 
isting location. 

The new Franklin unit is located 
near the Rhode Island border and 

(Continued on page 53) 

PDO Introduces Process For CD Artwork 
A new process for creating six -col- 
or artwork directly on compact 
disks has been instituted by the 
Philips Du Pont Optical Co. The 
technique, which has been under 
development for several years, is 
exclusive to the company and has 
already been used on the most re- 
cent albums by Michael Jackson, 

Bruce Springsteen, George Mi- 
chael, and Terence Trent D'Arby. 

According to a spokesman for 
the company, this Picture Disc pro- 
cess was developed "to overcome 
endurance problems sometimes as- 
sociated with silk- screening." 

For more information, contact: 
212- 764 -4040. 

ORIGINAL CD JEWEL BOX 
LICIENCEE OF CD JEWEL BOX MANUFACTURING ACCORDANCE TO 
POLYGRAM SPECIFICATION 
ACCURATE DIMENSION FOR CD AUTOMATIC PACKAGING MACHINE 
AVAILABLE IN SINGLE BOX AND MULTIPACK CASE 
(FOR 2 CDs. 3 CDs AND 4 CDs) 
COMPETITIVE PRICE WITH PROMPT DELIVERY. 
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VIVA MAGNETICS LIMITED 
16th R. E on Fty Bldg., 14 Wong Chuk Hang Road. Hong Kong. 

Tel: 5- 530285 Telex: 83234 VIVA HX FAX: 852 -5- 8731041 
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POPTM 
Compiled from a national sample of retail sales reports. 

ARTIST 
TITLE LABEL 8 NUMBER. DISTRIBUTING LABEL 

1 4 4 4 

* * No.1 * * 
ROBERT PLANT ESPARANZA 2- 90863: ATLANTIC 

NOW AND ZEN 

2 2 1 20 GEORGE MICHAEL COLUMBIA CK 40867 

FAITH 

3 9 - 2 THE BEATLES CAPITOL C2 -90044 

PAST MASTERS, VOL II 

4 1 3 28 SOUNDTRACK RCA 6408 -2 -R 

DIRTY DANCING 

5 3 2 20 
INXS ATLANTIC 2 -81796 

KICK 

6 12 - 2 THE BEATLES CAPITOL C2 -90043 

PAST MASTERS, VOL I 

7 NEW 1 
TALKING HEADS SIRE /FLY 2- 25654 /WARNER BROS. 

NAKED 

8 7 10 29 
MICHAEL JACKSON EPIC EK 40600 /E.P.A. 

BAD 

9 5 5 23 STING A8M CD 6402 
... NOTHING LIKE THE SUN 

10 19 19 4 TERENCE TRENT D'ARBY COLUMBIA CK 40964 
INTRO. THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 

11 15 - 2 SOUNDTRACK RCA 6965 -2.R 

MORE DIRTY DANCING 

12 11 9 7 JAMES TAYLOR COLUMBIA CK 40851 

NEVER DIE YOUNG 

13 10 7 7 SOUNDTRACK A&MCD3913 
GOOD MORNING, VIETNAM 

14 6 6 30 JOHN COUGAR MELLENCAMP MERCURY 832 465 2 /POLYGRAM 

LONESOME JUBILEE 

15 13 12 54 
U2 ISLAND 2-90581/ ATLANTIC 

THE JOSHUA TREE 

16 8 8 8 DAVID LEE ROTH WARNER BROS. 225671 
SKYSCRAPER 

17 17 18 24 BRUCE SPRINGSTEEN COLUMBIA CK 40999 
TUNNEL OF LOVE 

18 14 27 3 
KINGDOM COME POLYDOR 835 362 -2 /POLYGRAM 

KINGDOM COME 

19 16 15 7 ORIGINAL LONDON CAST POLYDOR 831 273 -2 /POLYGRAM 

PHANTOM OF THE OPERA 

211 22 16 7 RICK ASTLEY RCA 6822 -2 -R 

WHENEVER YOU NEED SOMEBODY 

21 18 13 33 
DEF LEPPARD MERCURY 830 675 2 /POLYGRAM 

HYSTERIA 

22 NEW 0, 
1 

BILLY OCEAN JIVE ARCO 8495 /ARISTA 
TEAR DOWN THESE WALLS 

23 25 28 4 
GUNS & ROSES GEFFEN 2 -24148 
APPETITE FOR DESTRUCTION 

24 23 14 28 
PINK FLOYD COLUMBIA CK 40599 
A MOMENTARY LAPSE OF REASON 

25 20 11 20 GEORGE HARRISON DARK HORSE 2.25643,'WARNER BROS 

CLOUD NINE 

26 26 - 2 FRANK ZAPPA RYKOOISC RCD-10066 

HOT RATS 

27 24 20 5 
SINEAD O'CONNOR ENSIGN 2- 41612 /CHRYSALIS 

THE LION & THE COBRA 

28 27 23 42 WHITNEY HOUSTON ARISTA ARCD 8405 
WHITNEY 

29 30 24 13 TIFFANY MCA MCAD 5793 
TIFFANY 

30 21 17 5 
AC /DC ATLANTIC 2 -81828 
BLOW UP YOUR VIDEO 

i 
JERRY JEFF WALKER 
RCD 20071 AAD 
Gypsy Songman 

70+ minutes 
New recordings. 
Features title track and "Mr 

Bojangles. " 

COMPACT DISCS. 
DISTRIBUTORS 
EAST SIDE DIGITAL SCHWARTZ BROTHERS 
Minneapolis, MN Lanham, MD 
1- 800 -468 -4177 1 -800- 638 -0530 

GEMINI DISTRIBUTORS SURFSIDE DISTRIBUTORS 
Norcross, GA Honolulu, HI 

1- 800 -552 -1313 "beep" 7727 (806) 524 -2744 
HOUSE DISTRIBUTORS 
Olathe, KS 
1- 800 -821 -3324 
PRECISION SOUND MARKETING 
Mountlake Terrace, WA 
1 -800- 547 -7715 

ROUNDER RECORDS 
Cambridge, MA 
(617) 354-0700 

DIGITAL AUDIO 

R 

RYKODISC USA 
Pickering Wharf, Bldg L IL, 
Salem, MA 01970 
617 744 7678 
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ETA/LING 

America's Largest 
CD Distributor 
HERE'S WHY: 

PRICE -Low everyday prices, incredible weekly sales. 

FILL -Best fill in the industry. 

SERVICE -100% computerized inventory. The order you 
place is the order you get. No disappointments!! 
No surprises!! 

DELIVERY -guaranteed 1 -2 day delivery anywhere 
in the U.S. at no extra charge to you. 

CALL NOW for our spectacular catalog of 
THOUSANDS of CD's ACTUALLY IN STOCK!! 

New York 
(212) 517 -3737 

Connecticut 
(203) 798 -6590 

Toll Free 
(800) 826 -0079 

DEALERS ONLY 

Los Angeles 
(213) 388 -9834 

FAX 
(203) 798 -8852 

q 

A BILLBOARD SPOTLIGH- 

Those who buy, sell and pla 
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your message worldwide to 

180,000 influencers every w 
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NEW YORK 

Ken Karp, Pro'' "' 

(212) 536 5017 
Norm Berkowitz (212) 536 -5016 

LOS ANGELES 

Christine Matuch 

(213) 273 -7041: 

NASHVILLE 

Lynda Emon 
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IThIL 
TRACI 

by Earl Paige 

CD, CD, CD: The dominance and future impact of 
compact disk continue to reverberate following the 
30th session of the National Assn. of Recording Mer- 
chandisers, held March 11 -14 in Los Angeles. CD 
manufacturers at NARM included Technidisc, SKC 
America, Nimbus, Shape, Disctronics, Pilz Compact 
Disc, Denon America, and Digital Audio Disc Corp. 

Jim Frische, executive vice president of DADC, 
says his firm's CD plant in Terre Haute, Ind., is run- 
ning at full capacity, due partly to the big demand cre- 
ated by CD record clubs. (He adds that DADC has sev- 
eral real -time digital audiotape duplicators ready to 
roll.) Most manufacturers around the world, however, 
have unused capacity, and competition for business is 
fierce. SKC America, a subsidiary of Sunkyong, was 
soliciting orders for its Korean CD plant at NARM, of- 
fering a raw disk price of about $1 and three -week 
turnaround. Pilz Compact Disc, a West German firm, 
quoted a raw disk price of $1.25, relatively high by 
U.S. standards. The fact that the company exhibited 
at NARM indicates how much overcapacity there is 
among European CD plants. 

DAT SOON ?: The inchoate prerecorded digital audio- 
tape market is developing very much like the early 
compact disk market did, says Mary Ellen Hardy, 
saleswoman at wholesale firm Precision Sound Mar- 
keting, with demand beginning in CD -only stores and 
audio-hardware outlets. There is also the nascent near 
hysteria that engulfs any new product. "We had a call 
from a hardware chain that has just received its first 
gray- market players," says Hardy, whose firm is now 
marketing two lines with a total of 40 titles, primarily 
classical. 

Many CD specialty principals are wary, however. 
"We want to retain the pioneering image, but we have 
to be careful not to alarm or alienate our present cus- 
tomers," says Ted Vinson, president of Compact 
Disc Center, Dallas, which has three company -owned 
stores and consultant deals with five others; it has 
also just bowed a one -stop arm. Vinson, who is keep- 
ing his eye on DAT and is being solicited by suppliers, 

says "it's still just tape" when asked about the audio- 
phile segment of the CD market becoming interested. 

Other veteran CD -only store operators are less anx- 
ious, according to litoward Axe, a partner at single - 
store Mark's Compact Shop in Cleveland. "DAT is 
happening at the high end," says Axe, who believes 
that DAT will not significantly chill CD fans con- 
cerned with obsolescence. 

Dealer margins provide another intriguing case of 
déjà vu, says Hardy. "Our price to dealers is $19.40, and 
we hear most are pricing DAT at $24.95. That's 35 %." 

COMPUTER ERROR: Carmen LaRosa says he is 
not letting the Century Plaza hotel, where NARM was 
held, off the hook "because their computer error cost 
me four days of losing all my calls." According to 
LaRosa, a manufacturer rep affiliated with Serv-Rite 
Record & Tape Co., his name was misspelled in the 
hotel's computerized records, and thus hotel staffers 
were unable to verify that he was at the hotel. At one 
point, LaRosa says, he invited the security chief down 
to the registration desk and told him, "Come down and 
meet me. I don't exist." He adds, "It finally ended up 
with the hotel giving me my fifth day free." 

STEAL THIS: Reformed thief Mike McCaffrey's 
seminar on store security was videotaped by NARM; 
the presentation, "Good Security And Loss Preven- 
tion: A Bottom Line Profit Builder," will be made 
available to members on cassette at a later date. 

N0, THEY WEREN'T GIVING IT AWAY: Perhaps 
because of its title, "Sex, Drugs, Rock'N'Roll: Health 
In The Workplace" was one of the most eagerly antici- 
pated seminars at this year's NARM. To the dismay of 
many in the capacity crowd -which winnowed out as 
the seminar wore on -the only topic addressed was 
acquired immune deficiency syndrome. Attorney Al- 
len G. Siegel, who was obviously delivering a set lec- 
ture, at one point even noted the relative irrelevence 
of the subject of AIDS in the workplace to his audi- 
ence: "I don't know that the record industry offers 
any great examples [of the danger of AIDS spreading 
in the workplace], so I'll use the hotel industry as an 
example." Siegel did, however, offer some useful ad- 
vice on how an employer should deal with a staffer 
who is afflicted with AIDS. One tip: In most states, 
AIDS is considered a handicap, so discrimination on 
the basis of the disease is against the law. 

Did you make a deal at NARM? Pick up a merchan- 
dising idea? Give Earl Paige a call, 213 -273- 7040. 

ALBUM 
RELEASES 

The following configuration ab- 
breviations are used: LP- album; 
EP- extended play; CA- cassette; 
NA -price not available. Multiple 
records and /or tapes in a set ap- 
pear within parentheses follow- 
ing the manufacturer number. 
4= Simultaneous release on CD. 

POP /ROCK 

AL B. SURE! 
Nite And Day 

LP Warner Bros. 1. 25662/88.98 
CA 4- 25662/$8.98 

STEPHEN BISHOP 
Best Of Bish 

LP Rhino R11G 70833 -1/$8.98 
CA 8122 -708334/58.98 

DALE 
Riot In English 

4 LP Paisley Park 1- 25599/$8.98 
CA 4-25698/$8.98 

GWEN GUTHRIE 
Lifeline 

a LP Warner Bros. 1- 25698/$8.98 
CA 4- 25698/58.98 

MORRISSEY 
Viva Hate 

a LP Sire /Reprise 9- 25699 -1 /NA 
CA 9- 25699/NA 

JIMMY PAGE 
The Jimmy Page Band 

LP Geffen GHS 24188/NA 
CA M5G 24188/NA 

SEMI -TWANG 
Semi -Twang 

a LP Warner Bros.9. 25682 -1 /Na 
CA 9- 25682/NA 

THROWING MUSES 
House Tornado 

a LP Sire 25710 -1 /NA 
CA 25710/NA 

COMPACT DISK 

FLIGHT OF THE GREEN LINNET 
Various 

CD Rykodisc RCO 20075/NA 

OUT OF AFRICA 
Various 

a CD Rykodisc RCD 20059/NA 

RESIDENTS 
God In Three Persons 

a CO Rykodisc RCD 20044/NA 

JAll /NEW AGE 

NARADA 
Divine Emotion 

a LP Reprise 1- 25694/58.98 
CA 4- 25694/$8.98 

ROBBEN FORD 
Robben Ford 

a LP Warner Bros. 1- 25647/88.98 
CA 4- 25647/58.98 

VARIOUS 
The Best Of The Big Bands 

r CD Denon DC-8518/NA 
CA YM1003/$9.98 

CLASSICAL 

BEETHOVEN 
The Complete String Quartets, Volume 3 

a CD Denon CO-1978-81/NA 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

150 and up 

Why Pay More? 
Direct from Manufacturer 

Call or Write 
Sam Lempert 

(718) 802 -0300 
544 Park Avenue, Brooklyn, NY 11205 

AL -LEN CUTTING CO. 
Special Volume Ratcs 

Fiberboard cards available. 
We buy used cards. 
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L RETAILING 

Store Positioning Called Key In Market -Share War 
BY DAVE DiMARTINO 

LOS ANGELES Music retailers 
are vying in a "holy war" for mar- 
ket share in which store position- 
ing is becoming foremost in impor- 
tance, said Jack Trout, president 
of the consultancy firm Trout & 

Ries, at the Na- 
tional Assn. of 
Recording Mer- 
chandisers con- 
vention here 
March 11 -14. 

Trout -whose 

HARM 

REPORT 
presentation was 

titled "Marketing Warfare: Posi- 
tioning Your Company In The Bat- 
tle For The Music Marketplace" - 
told convention attendees that the 
retail battle he sees is taking place 
not on the streets, but within con- 
sumers themselves. "Positioning 
is not what you do to the product," 
said Trout. "It's what you do with 
the mind." 

Citing a changing marketplace, 
Trout declared that several so- 
called cornerstones of business 
thinking have shifted in applicabil- 
ity. The cornerstone of marketing, 
that truth will out, is "not working 
anymore, necessarily," he said; 
similarly, the cornerstone of ad- 
vertising, that dollars will out, 
does not necessarily hold true, ei- 
ther, he added. More important 
than both, he said, is the corner- 
stone of positioning -that percep- 
tions will out. 

Jack Trout, president of the marketing 
firm Trout & Ries, discusses 
"Marketing Warfare: Positioning Your 
Company In The Battle For The Music 
Marketplace" during the March 12 
opening business session of the 30th 
annual NARM convention, held in Los 
Angeles. 

Trout reminded listeners that 
the Avis car -rental agency suc- 
cessfully positioned itself as the 
No. 2 company against the more 
successful Hertz company in its 
well -known '60s advertising cam- 

paign, yet met little success with 
one ad declaring, "Avis is going to 
be No. 1." Trout told the audience, 
"You can expand a perception, but 
you can't change one." 

Successful music retailers sup- 
ply marketing hooks in their ad- 
vertising that ensure specific posi- 
tioning in consumers' minds, said 
Trout. Sam Goody's Goody Got It 
campaign, for example, empha- 
sizes the chain's wide selection, he 
said, just as Musicland's We Got 
What's Hot tag emphasizes its cur- 
rent selection. And the name of re- 
tail outlet Rock Bottom Records 
alone, added Trout, tells consum- 
ers they'll be getting low prices. 

Other names such as Laser - 
Land, House Of Oldies, and Classi- 
cal Wax were singled out as names 
purposefully emphasizing areas of 
specialization -all a vital part of 
store positioning in a crowded 
marketplace, he said. 

After his firm surveyed a list of 
music retailers' names, said Trout, 
three stood out as especially 
good -Sound Warehouse, Record 
Archive, and Good Vibrations. 
Each name, he said, gives consum- 
ers an accurate picture of what to 
expect. In contrast, Trout singled 
out Electric Fetus, Moby Disc, and 
Karma Records as three chains 
with names that might be confus- 
ing. 

In all, he added, music retailers 
must ask themselves six questions 
in regard to the positioning of 

Calif. Catalog Firm Boasts 18, 000 Roots -Oriented Titles 

Mail -order Music Gets Down Home Touch 
BY DAVID WYKOFF 

BOSTON Increasing consumer 
awareness of roots -oriented music 
has greatly benefited Down Home 
Music, one of the U.S.' leading 
mail -order specialists. 

"We've seen a 60% growth in the 
past two years, and I think that's 
almost entirely attributable to 
greater knowledge and interest in 
the kinds of music that we carry," 
says Frank Scott, general mana- 
ger /co -owner of the El Cerrito, 
Calif. -based company. 

Scott estimates that Down 
Home carries in excess of 18,000 ti- 
tles from more than 800 labels, 
many of which are foreign imports 
or U.S. independents not widely 
available. Down Home's catalog 
carries an extensive selection of 
blues, r &b, bluegrass, old time, 
folk, world /ethnic, classic country, 
classic rock'n'roll, and jazz from 
the late '20s to the late '60s. The 
10- year -old firm also carries relat- 
ed books, magazines, and video- 
cassettes. 

Scott cites country and African 
music as two of the biggest 
growth areas for Down Home. "A 
lot of people, myself included, 
were not aware of the contempo- 
rary African music that uses tradi- 
tional sounds and instrumentation, 
and that's just exploded in the past 
few years," he says, noting that 
Shanachie and Warner Bros.' La- 
dysmith Black Mambazo releases 
have been particularly strong per- 

formers, "though African music 
started to grow well before Paul 
Simon brought those sounds to the 
radio." 

"There are very, very few stores 
that carry the range and depth 
that we do. And even though the 
music in general is selling better, 
it's harder and harder to find in 
stores with cassette tapes and 
[compact disks] eating away [at] 
record inventories, especially out- 
side of the major urban centers," 
says Scott. Some major -label prod- 
uct -such as MCA's Chess reis- 
sues and CBS' budget line -does 
very well for Down Home, accord- 
ing to Scott, "because the chains 
really don't know what to do with 
them." 

Though Down Home's annual 
revenues of approximately 
$600,000 ring in well below those 
of most music retailers, this figure 
grows in significance when one 
considers that a big seller for the 
firm checks in at about 100 copies. 

"It's a very labor- intensive busi- 
ness, more than our affiliated 
store. An average title sells 10 -20 
copies -50 or more is something to 
get excited about," says Scott. 
Down Home sells all product at re- 
tail list, according to Scott, "be- 
cause that's the only way that we 
can afford to stay in business." 

Comprehensiveness is Down 
Home's primary goal, he says, 
"and we do our best to carry ev- 
erything that we can for every art- 
ist possible in the categories we 

specialize in. Often that means 
tracking down obscure Japanese 
or European labels, and we can 
end up selling those records back 
to our customers from those coun- 
tries," he says. Of Down Home's 
current mailing list of 14,500 cus- 
tomers, approximately 1,500 live 
outside of the U.S., Scott says. 

Down Home publishes a bi- 
monthly newsletter of new re- 
leases (600 -800 titles, almost all re- 
viewed in a consumer -guide style) 
that usually runs 48 pages as well 
as annual or biannual catalog list- 
ings in specific genres such as 
blues /gospel, vintage rock'n'roll, 
and country. "These larger cata- 
logs are as comprehensive as we 
can make them, both in terms of 
the individual releases /reviews 
and biographical information on 
each of the particular artists. 
That's one clear way we differenti- 
ate ourselves from the others in 
this field," says Scott. A year's 
subscription to the newsletter 
costs $3, and the catalog runs $5. 

Scott says Down Home devotes 
approximately $15,000 to advertis- 
ing to attract new customers. "We 
do most of our advertising in spe- 
cialty magazines in the different 
fields, such as Living Blues or the 
Music City News. However, I'd 
guess that we get most of our new 
business from word of mouth or 
getting mention as a source in 
newspaper articles or books," he 
says. 

their stores: 
What position do they have in the 

minds of consumers? 
What position do they want? 
Who is their competition? 
Do they have enough money? 
Can they stick it out for the dura- 

tion? 

Do their ads match their posi- 
tion? 

When those questions are fully 
explored and adequately answered 
by retailers, said Trout, proper 
store positioning naturally fol- 
lows. 

BOSTON GETS 13 GOOD VIBRATIONS 
(Continued from page 51) 

right off major highway Route 495. 
"The area is seeing very strong de- 
velopment and growth with the con- 
tinuing strength of hi -tech industry, 
and we look for Franklin to be one of 
our better locations. As with most of 
our stores, it's in close proximity to a 
number of discounters that deal in 
prerecorded music. But, as long as 
we pursue our typical scheme of 
price, selection, and service, they 
should prove to be no competition at 
all," says Gerstein. 

Competition vis -a -vis the myriad of 
area discounters has proven to be lit- 
tle trouble for Good Vibrations, ac- 
cording to Gerstein. The web's 
Worcester unit, located in the Green - 
dale Mall on the city's outskirts, 
opened before Christmas and had to 
go head to head with the music de- 
partment of the mall's anchor store, 
discounter Lechmere Sales, a highly 
aggressive and knowledgeable dealer 
in prerecorded music. 

"The Worcester store has per- 
formed well beyond expectations, 
and it has been [one of] our four top 
stores in terms of volume. Even 
though Lechmere devotes hundreds 
of thousands of dollars to advertising 
music and stocks a good selection, we 
can compete very, very favorably," 
says Gerstein. 

In addition to the usual grand - 
opening sales, both new units are in- 
cluded in Good Vibrations' chainwide 
15th anniversary sale that runs 
through the month of March. Accord- 
ing to Gerstein, approximately 60 ti- 
tles are on sale at $3 off list for the 
entire month, and each week features 
labelwide sales from the major dis- 
tributors. Print ads run monthlong in 
the Boston Globe, Worcester Tele- 
gram, Providence (R.I.) Journal, and 
New Bedford (Mass.) Standard - 
Times. 

"We're also running major promo- 
tions on Boston and Providence's two 
dominant AOR stations -WBCN and 
WHJY -that will culminate with 
giveaways for trips for two to the 
Prince's Trust show in London for 
WBCN and a week in Acapulco [Mex- 
ico] for WHJY. We'll also be giving 
away to 15 people the 15 top- selling 
albums in the 15 years of Good Vibra- 

tions," he says, noting that all the 
manufacturers have been very help- 
ful in terms of supplying ad dollars. 
The WHJY drawing will be held at 
the new Franklin store. 

Another promotional tool that is 
well supported by the vendors is 
Good Vibrations' development of art- 
ist packages, called Hits Of Tomor- 
row, which Gerstein believes is 
among the country's first such pro- 
grams. 

"We're oversold on these pack- 
ages. We have to turn the vendors 
away right now," he says, adding 
that many recent chart toppers -Sin - 
ead O'Connor, Terence Trent D'Ar- 
by, Paul Carrack, and the Fabulous 
Thunderbirds -were initially fea- 
tured by Good Vibrations in these 
packages. A new program, co -pro- 
moted with Boston alternative rock 
station WFNX, called New Music 
Now, is another variant on this 
theme. 

Country music, an often- ignored 
category in New England, is also 
making strides at Good Vibrations, 
according to Gerstein. 

"We've made a concerted effort to 
be the outlet for new country music. 
It's still a limited market, and it may 
never be much more than that, 
though it's still growing. We're try- 
ing to target those people who 
weren't buying country music five 
years ago and are excited about some 
of the new sounds and artists," says 
Gerstein. Good Vibrations advertises 
regularly on two area country radio 
stations, WCAV and WORC, and in- 
cludes country artists in its Hits Of 
Tomorrow promotions. 

Additionally, Gerstein notes that 
the recent spate of expansions marks 
Good Vibrations' commitment to 
growth beyond the one- to-two-new- 
stores- per -year plan of the past few 
years. 

"We're planning another two or 
three stores before the year's end, 
and I think that continued expansion 
will be at that pace. We're now look- 
ing to spread the umbrella further 
out around Boston and the surround- 
ing region -maybe into southern 
New Hampshire and Rhode Island," 
he says. 

Sharp Debuts Stereo In A Headphone 
A boosted -bass circuitry that 

reaches down to the 40 -hertz level 
is one of the main features of the 
new Sharp personal headphone 
stereo, the Model JGK15G. 

The unit, which is no larger than 
a cigarette pack, is coated with a 
smudgeproof surface called Dura- 
silk and is available in black, blue, 
and gray. The auto -reverse player 

incorporates Dolby B noise reduc- 
tion, has metal -tape capability, 
and is equipped with an LED pow- 
er indicator. Powered by two AA 
batteries, the Model JC -K15G 
comes with a set of lightweight in- 
ner -ear dynamic headphones and 
has a suggested price of $129.95. 

Contact 201 -529 -8677 for more 
information. 
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Holland's Firato Music Fair Booked Solid; 
Key Topics To Include DAT, CDV, HDTV 

AMSTERDAM Exhibition space 
at the biannual Firato '88 
audio /video music fair, scheduled 
to open Aug. 26, is sold out, with 
more than 120 international exhibi- 
tors set to occupy the 4,940 - 
square -foot site at the RAI Exhibi- 
tion Center here. Dutch -based mul- 
tinational company Philips will 
once again boast the largest exhi- 
bition space at the show. 

Key topics of the 10 -day event 
are expected to be digital audio - 
tape, compact disk video, satellite 
television, and high- definition tele- 
vision. The show -the second -larg- 
est of its kind in Europe -is being 
staged for the 25th time, and the 
organizers plan a special exhibi- 
tion illustrating technical high- 
lights of all previous fairs. 

A specially constructed pavilion 
will house cable and satellite dis- 
plays, and local radio and televi- 
sion stations will offer daily dem- 
onstrations. 

Amsterdam KTA, which claims 
it is the biggest cabling organiza- 
tion in the world, and local broad- 
cast promotion groups OLON and 
NILO are responsible for this sec- 
tion of the exhibition, which will 
also include a series of broadcast 
shows by all Dutch national broad- 
casters featuring domestic and in- 
ternational pop artists. 

Electronic musical instruments 

will be given a higher profile than 
they were at previous shows, and 
special cabins will be available for 
playing and listening to the instru- 
ments. 

Firato '88 will also mark the re- 
turn of audio hi -fi manufacturers, 
and new facilities will be available 
for testing and demonstrating 
their hardware. For the last three 
shows, the hi -fi industry has been 
absent, preferring to stage its own 
fair at a nearby location, saying 
that Firato was too noisy. 

Philips, Sony, and other manu- 
facturers are to sponsor a special 
Firato exhibition this year to pro- 
vide information on all aspects of 
electronic technology. 

With the exception of the Berlin 
International Audio & Video Fair, 
Firato is Europe's largest audio/ 
video event. Its last staging, in 
1986, attracted more than 310,000 
visitors, though the all -time atten- 
dance record was set by Firato '84, 
which brought in almost 327,000. 

WILLEM HOOS 

Canadian Studio Owner Loses Interest 

Perry Sheds Co. Control 
OTTAWA Andre Perry, founder 
of Le Studio, the well- respected 
Canada -based recording operation, 
has sold his interest in the publicly 
traded company. 

Perry and studio manager Yael 
Brandeis have shed their control- 
ling interest in the Andre Perry 
Group Inc., which operates digital 
recording and video postproduc- 
tion facilities in Morin Heights, 
Quebec, and a new Washington, 
D.C., facility scheduled for immi- 
nent opening. 

Perry is maintaining his minor- 
ity stake in the company. He will 

also stay on as chairman of the 
board and consultant to the firm. 
Brandeis will also act as a consul- 
tant. 

In explaining Perry and Bran- 
deis' decision, executive director 
Pierre Thibeault was quoted as 
saying the company had "out- 
grown their professional inter- 
ests." Neither Perry nor Brandeis 
could be reached for comment. 

Le Studio has played host to 
such artists as David Bowie, the 
Police, and Supertramp. 

KIRK LaPOINTE 
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Golden Touch. Superstar country band Alabama is the most recent recipient of 
the Ampex Golden Reel award, won for the band's "Touch" album, which was 
recorded and mastered exclusively on Ampex audio mastering tape. Pictured 
during a presentation ceremony backstage at the Starwood Ampitheatre in 
Nashville are Ampex sales rep Tom Clark, left, and Alabama's Mark Herndon. 
Other recipients of the award include album co- producer Harold Shedd; 
engineers Jim Cotton, Joe Scaife, Benny Quinn, and Paul Goldberg; and studios 
Music Hill and Masterfonics. 

SOUND 
INVESTMENT 

A weekly column spotlighting 
equipment -related news in the au- 
dio and video production, post - 
production, and duplication in- 
dustries. 

GIMME A LIGHT: Klark -Teknik 
Electronics Inc., Farmingdale, N.Y., 
branches out into the professional 
lighting business with its purchase of 
Celco Inc., the U.S. distributor for 
Celco Ltd. and several other lighting - 
equipment manufacturers. 

According to Jack Kelly, Klark- 
Teknik's president, the move is a logi- 
cal progression for his firm, which al- 
ready carries its own line of signal 
processors, as well as DDA mixing 
consoles and Midas live sound mix- 
ing boards. 

"Our company is currently a leader 
in the sound -reinforcement and 
sound -contracting industries," states 
Kelly. "Thus, lighting is a logical 
area for growth because many of our 
customers require lighting as well as 
sound." 

C 
Contact 516- 249 -3660. 

EASTERN BLOC GOES HI -TECH: 
Cetec Gauss, a manufacturer of 
high -speed tape -duplicating systems, 
says its has been doing big business 
recently in Eastern Europe. Accord- 
ing to Jim Williams, president of 
Gauss, the firm has sold duplicating 
gear to eight music and record com- 
panies in five different nations in that 
region, and more sales are imminent. 

East Germany is at the forefront 
of the surge to increase cassette 
quality, Williams says. That coun- 
try's national record label, VEB 
Deutsche Schallplatten, recently ac- 
quired the sophisticated Gauss 2400 
duplicating system. capable of oper- 
ating with ferric -, chrome -, or metal - 
particle tape formulations. 

"The Eastern-bloc countries are de- 
termined to advance quality music 
tape systems," says Williams. 

VILLAGE POST: That's the name of 
the recently formed audio /video post - 
production facility owned by the Vil- 
lage Recorder studios in Los Ange- 
les. The new division is housed in the 
Recorder's Studio F and features a 
wide range of top -notch audio and 
video gear, including a Trident 65-in- 
put audio console, Sony video ma- 
chines, and Timeline synchronization 
equipment. Services include voice - 
over recording, video screening and 
spotting, lay -back, and sweetening. 
Contact 213 -478 -8227. 

NEW GENERATION: Kurzweil 
Music Systems has introduced its 
second -generation sampling prod- 
ucts, dubbed the 1000 Series. Priced 
from $1,995 to $2,595, the products in 
the line feature up to 120 of the same 
digitally sampled sounds originally 
produced for the Kurzeil 250. Includ- 
ed in the series are four rack- mount- 
ed expanders as well as a keyboard - 
equipped version of the 1000 PX pro- 
fessional expander. Contact 617 -893- 
5900. 

TWO- TIMERS: Kenneth A. Bacon 
Associates has developed Double - 
time, a system for audiophile cas- 
sette duplication. KABA calls it a `vi- 
able alternative to high -speed dupli- 
cation that is far more affordable 
than real -time [duplication]." 

The system employs a half -inch, 4- 
track master running at 30 inches per 
second to record both sides of the 
program at once on KABA decks, 
running at 33/4 inches per second. 
The resulting cassettes are produced 
four times faster than traditional 
real -time duplicated product, with ex- 
tremely good specifications. Contact 
1- 800 -231 -TAPE. 

Edited by STEVEN DUPLER 
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Sam Ash Opens Music Academy In N.J. 
School Is Based On Yamaha System In Japan 

NEW YORK A tour of a progres- 
sive Japanese music -school system 
has prompted Sam Ash Music, the 
preeminent U.S. musical- instru- 
ment retailer, to open its own mu- 
sic academy in Edison, N.J. 

The new school will employ the 
same psychological techniques 
used in Japan to produce music 
students who learn faster and are 
better able to retain knowledge. 

Yamaha International Corp. 
owns and operates the Tokyo mu- 
sic school viewed by members of 
the Ash family on a recent trip to 
Japan. According to Paul Ash, Ya- 
maha will act as an "unofficial, 
friendly adviser" to the Edison 

school, which will be an adjunct to 
the Sam Ash Music retail outlet 
there. 

Ash says the Yamaha school 
that the family toured employed 
tactics much different from those 
used by conventional music pro- 
grams. "The preschool classes for 
students aged 4 consisted of most- 
ly rhythms, singing, and playing 
toy instruments," he says. "They 
did not learn notes or specific pat- 
terns. The Japanese believe that 
comes later." 

Also, says Ash, to make the 
learning experience more comfort- 
able for the children, parents often 
sit with the instructor and child at 

Polytram Closes Doors 
Of London LP Plant 

LONDON The accelerating suc- 
cess of the compact disk is a ma- 
jor factor behind PolyGram's de- 
cision to close its vinyl pressing 
plant in Walthamstow in Lon- 
don's East End. 

Trade union officials were told 
of the decision Jan. 30. The actual 
closing, which will result in the 
loss of 300 jobs, is set for the end 
of April. 

PolyGram chief executive 
Maurice Oberstein points to the 
rapid growth of the CD and the 
decline in the demand for vinyl 
disk in explaining the decision to 
close the plant. He cites the suc- 
cess of WEA and the Bertels- 
mann Music Group with both al- 

bums and singles, with most of 
the product originating in Eu- 
rope. PolyGram has been import- 
ing classical repertoire directly 
from the Continent and CDs 
from Hanover, West Germany, 
for some time. 

He adds that the U.K. has a 
considerable capacity to manu- 
facture vinyl and tape and that 
the company will be negotiating 
a deal to meet its requirements. 

"European Economic Commu- 
nity law [regarding] interchange 
of product played a part," `says 
Oberstein. "It simply was a mat- 
ter of rationalization, and closure 
was inevitable." 

Mich. Stage Will Be 1 Of Area's Biggest 

Megastudio Opening Soon 
NEW YORK What will be Michi- 
gan's largest production studio 
and sound stage is set to open in 
mid -April as part of Grace & Wild 
Studios' ongoing expansion of its 
Farmington Hills video -production 
and postproduction facilities. 

The huge sound stage, measur- 
ing 108 feet by 140 feet, comprises 
15,120 square feet and has a 50- 
foot -high ceiling with a full light- 
ing grid and catwalk system. The 
set also includes a 4- foot -by -8 -foot 
camera pit at the rear of the stage 
as well as a camera position that 

FOR THE RECORD 
To clarify a headline in the 
March 5 issue of Billboard: 
There is no business connec- 
tion between Focusrite Ltd., a 
manufacturer of recording 
consoles and equalization 
modules, and Rupert Neve 
Inc., the console manufactur- 
er founded by A.R. Neve, 
who is currently managing di- 
rector of Focusrite. 

will allow wide -angle shots of up to 
32 feet. 

Final construction of the stage 
and its adjacent support areas is 
now being supervised by Grace & 
Wild stage manager Joe Parise. 

`Our focus is to get 
it operative ASAP' 

"Our focus at this point is to get 
the stage operative as soon as pos- 
sible," he says, noting that video 
and film clients have already be- 
gun inquiries into booking the fa- 
cility, which will be one of the larg- 
est of its kind in the Midwest. 

The production support areas 
for the new sound stage include an 
1,800- square -foot vehicle /set prep- 
aration area; a 2,500 -square -foot 
storage area; client viewing rooms 
on two levels; and full dressing 
rooms with makeup and showers, 
all air -conditioned. 

Grace & Wild's overall expan- 
sion plans have been the result of a 
steady increase over the past few 
years in the amount of video and 
film production in the Midwest. 

the piano. 
The Yamaha music school offers 

instruction on 13 instruments -all 
of which are manufactured by Ya- 
maha. Drum lessons account for 
25% of an average class. 

Of all musical- instrument manu- 
facturers, Yamaha has been the 
most successful in realizing the po- 
tential for creating a future cus- 
tomer base by teaching young chil- 
dren how to play instruments, a 
lesson that is not lost on Sam Ash 
Music. 

In addition to its music -school 
system, Yamaha also operates the 
Yamaha Music Foundation, a non- 
profit group that trains teachers 
and promotes music events, includ- 
ing several prestigious classical 
competitions, around the world. 

STEVEN DUPLER 

I AUDIO TRACK 

DATs For Sale. Take a good look at this photo -you're seeing history in the 
making. On Feb. 5, retailers began selling Clarion digital audiotape players -the 
first DAT players officially available (outside of product sold through the gray 
market, that is) in the U.S. Shown, from left, are Tom Campbell of DOW Stereo/ 
Video in San Diego, the first store to have the DAT player; Tom Mitchell, 
Clarion's marketing director; Sandy Romagnolo; and her husband, Mike, 
president of DOW. 

NEW YORK 

AT UNIQUE RECORDING, pro- 
ducer Ivan Ivan completed final 
mixes on Gene Loves Jezebel for 
Geffen. Hugo Dwyer was mixing 
engineer, with Quinn Batson as- 
sisting. Also, Don Johnson re- 
corded his second album for CBS 
Records. Keith Diamond pro- 
duced the tracks with Les Davis 
programming. Paul Pesco was on 
guitars, Acar Key engineered, and 
George Karras assisted. And, 
Melba Moore put down tracks 
with Howard "Chad" King and 
Morgan & Morgan producing. Mi- 
chael Finlayson engineered with 
Matt Hathaway and Shaun James 
assisting. 

Laurie Anderson worked at 
KCC Audio /Video on her new 
Warner Bros. album. Mike 
Thorne produced, with Dominick 
Matta at the controls and Thomas 
Schaumann assisting. Also, 
Harrison /Blanchard worked on 
tracks with producer George Pe- 
tit. Tim Williams was at the 
board, with Dimitri Jakimowicz 
and Schaumann assisting. And, 
Yosuke Yamashita was in work- 
ing on tracks with producer Bill 
Laswell. Bob Musso ran the con- 
trols with Jakimowicz assisting. 

The score for "Sticky Fingers," 
a new Spectra Films motion pic- 
ture, was recently mixed at Pyra- 
mid by Gary Chang. Rick Kerr 
guided the controls on the Virgin 
Records project. In activity includ- 
ed, former Billy Squire bassist 
Doug Lubahn was in to produce a 
new Shelley English single. 

LOS ANGELES 

At Studio D Recording, Huey 
Lewis & the News worked on 
tracking their next album. Robert 
Missbach engineered, with Watts 
assisting. Michael Shrieve, Mi- 
chael Carabello, and Victor Pan - 
toja (of the original Santana band) 
were joined by David Beale (cur- 
rently with Joe Cocker) for a solo 
Shrieve project. Jeff Norman engi- 
neered with Rob Beaton assisting. 

Crowded House was in at Sun- 
set Sound Factory with producer 

Mitchell Froom, working on 
tracks for Capitol Records. Tchad 
Blake engineered with Scott 
Woodman assisting. Also, Colum- 
bia's Fishbone worked on cuts 
with David Kahne producing and 
engineering. David Knight assist- 
ed. Deborah Harry was in with 
producer Mike Chapman, working 
on a new album project for Warner 
Bros. 

The Commodores were in at 
Ameraycan Studios working on a 
cut from their upcoming Poly - 
Gram album. -William King pro- 
duced with Alan Meyerson engi- 
neering. 

At Larrabee, producer Steve 
Beltran was in to mix the Oingo 
Boingo tune "Elevator Man" for 
MCA. Keith Cohen engineered. 
Also, Bryan Loren was in produc- 
ing three Brothers Johnson's 
tunes, "Still In Love," "Forever 
And Always," and "Real Love." 
John Hegedes engineered this 
A &M project. Finally, Preston 
Glass was in to produce mixes on 
the new Pieces Of A Dream album 
for Manhattan Records. Jeff Lor- 
enzen ran the board. 

OTHER CITIES 

Jimmy Buffett worked on 
tracks for a new MCA album at 
New River Studios, Fort Lauder- 
dale, Fla. The project was pro- 
duced by Mike Utley and Russell 
Kunkel. Jay Rifkin engineered. 
The Neville Brothers helped out 
on backing vocals. 

Krystol put down vocals on 
tracks for an upcoming Epic album 
at Studio A, Dearborn Heights, 
Mich. Eric Morgeson produced. 
Morgeson and John Jaczcz sat at 
the controls. 

At Reflection Sound, Charlotte, 
N.C. , Maurice Williams cut tracks 
produced by Jimmy Robinson; 
Steve Haigler was at the board. 

Larry Millas was behind the 
board at River North Recorders in 
Chicago, working on sessions for 
Chrysalis artist Tami Show's sec- 
ond album. Millas also worked on 
songs by CBS' Dan Hill for the up- 
coming film "Boulevard Of Bro- 
ken Dreams." 

Robin Williams was in at Dif- 
ferent Fur Recording in San Fran- 
cisco, recording narration for a 
Rabbit Ears production of "Pecos 
Bill." Mark Sottnick produced, 
Howard Johnston engineered, 
and Devon Bernardoni assisted. 
Additional production was handled 
by Will Ackerman and Dawn At- 
kinson of Windham Hill Records. 
Also, Dov Christopher mixed his 
independent album for Zip 2 Hip 
Productions; Marc Senasac engi- 
neered. And the Looters mixed 
their first album for Island Re- 
cords; Ken Kessie produced. Hein 
Hoven engineered the mix and 
provided additional production. 

All material for the Audio Track 
column should be sent to Debbie 
Holley, Billboard, Fifth Floor, 49 
Music Square W, Nashville, Tenn. 
97203 

Digital Audio 
Sales Engineer 
A challenging opportunit} 
exists in the Professional Audio 
Division of SONY Communica- 
tions Products Company. Join 
the worldwide manufacturing 
and sales leader in digital 
audio recording systems as our 
Chicago Sales Engineer. 

The ideal candidate for this 
high tech position will have 
3 -5 years sales experience, 
understanding of recording 
processes and knowledge of 
studio financial management. 
Excellent communication skills 
and sales skills are a must as is 
familiarity with Chicago's 
music and production com- 
munity. Send resume and 
salary history in confidence to: 
HUMAN RESOURCES -DEPT CF, 
SONY COMMUNICATIONS 
PRODUCTS COMPANY, 1600 
QUEEN ANNE ROAD, 
'TEANECK, NJ 07666. We are 
1 ) leased to be an equal opportunity 
mplover M ¡F'H'V. 
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Robert Meets Ruben. Robert Plant and Ruben Blades recently visited National 
Campus Television in New York to make separate guest appearances on 
NCTV's "New Grooves With Meg Griffin" program. The two met for the first time 
on the show's set. Shown standing, from left, are Plant; Blades; and Scott 
Gordon, director of music programming for NCTV. Seated is host Griffin. 

'EYE 
by Steven Dupler 

CRANKIN' EM OUT: According to the heads of vid- 
eo production and promotion at most of the major la- 
bels, videoclip production continues to be on the rise. 
Last time we checked -about six months ago -the la- 
bels said they were making about, 30% more videos 
than during the same period the prior year. Now, 
many of those same labels say they are producing 
about 10% more clips than they were six months ago. 

In these video- conscious days, nearly every release 
being worked at radio is accompanied by a video, label 
executives say. RCA, for example, notes it has videos 
for about 95% of its new releases. Executives at 
Warner Bros., Capitol, MCA, and other majors give 
similar estimates. 

What accounts for the steady growth? Part of the 
reason may be that label video promoters are paying 
closer attention than ever to the ability of local video 
outlets to help sell records and break new acts on a 
regional level. Although MTV continues to be the pri- 
mary focus of major labels -the channel receives 25- 
35 clips per week, and notes that figure is significantly 
higher than last year - record companies realize that 
even if a clip might not get superheavy exposure on 
MTV, it could benefit greatly from heavy play on the 
smaller video services. A number of label video promo 
executives say they are paying considerably more at- 
tention to locals than in years past. 

TELEGENICS CONTINUES TO crank out intelli- 
gently conceived and edited extended video remixes 
for 12 -inch records. Most recent are for Atlantic label 
mates Stacey Q's "Don't Make A Fool Of Yourself" 
and Debbie Gibson's "Out Of The Blue." Relax pro- 
ducer and editor Tom De Ieso says that on the Stacey 
Q video, he went for extensive video re-editing and in- 
creased graphics to give the clip a more "hi -tech look 
to match the remixed audio. 

For Gibson's "Out Of The Blue," the remix was cre- 
ated not only to increase club play but also to "renew 
play by broadcast and cable outlets that have already 
been playing the 7 -inch version," De Ieso says. The 

Virgin Backing Major Euro Promo 
Mainland Seen As Ripe For Sales Boom 

BY WILLEM HOOS 
AMSTERDAM In an effort to 
boost Pan -European sales of music 
videocassette product, Virgin Vi- 
sion, Virgin's video arm, is coordi- 
nating campaigns in major Euro- 
pean markets. 

According to the company, 
France and the GAS countries 
(West Germany, Austria, and Swit- 
zerland) have already been the 
subject of highly successful major 
marketing pushes, and the compa- 
ny has now turned its attention to 
Benelux nations (Belgium, the 
Netherlands, and Luxembourg). 

"Four months after the start of 
the campaign in the GAS coun- 
tries, music video grosses were 10 
times higher than in the same peri- 
od a year earlier," says Angus 
Margerison, Virgin Vision's gener- 
al manager. "In February, a total 
of 12,000 units were sold in France, 
which is more than had been sold 
in the whole of the preceding 18 
months." 

Although it is still regarded by 

Gibson clip is considerably different from the original, 
with many effects eliminated and completely new sec- 
tions inserted to give a fresh performance feel. 

BIG SCAN ON CAMPUS: The college market is ex- 
tremely important not only to video outlets but to tele- 
vision in general. To get a better handle on that under - 
analyzed audience, a major marketing research study 
on college students has been jointly launched by MTV, 
Showtime, and the Commercial Analysts Co., a New 
York -based research outfit. According to an MTV rep - 
resentative, the study is expected to yield information 
about the "attitudes, beliefs, and feelings of American 
college students and how their values affect their con- 
sumer power in the marketplace." 

The survey, dubbed College Scan, will focus on a 
representative sample of 3,000 college students na- 
tionwide and is planned to be a biannual tracking 
study. The report will be sold by the Commercial Ana- 
lysts Co.; clients may either insert specific questions 
Into the survey or purchase the entire report. The 
Commercial Analysts Co. may be reached at 212 -481- 
5000. 

CLASS VIDEO: If you thought sociology was a gut 
major before, you haven't heard -or seen -anything 
yet. Chromavision, a video production and postpro- 
duction house based here, says watching videos pro- 
vides a legitimate educational experience and is at- 
tempting to prove it by bringing music promos into 
college sociology classes. 

Beginning this spring, the company is marketing 
nationwide to colleges a new video compilation /docu- 
mentary titled "Reflections On American Society." 
The video is intended to serve as visual support for the 
Macmillan & Co. textbook "Sociology." 

"Reflections" features clips drawn from 32 music 
videos by such artists as Cyndi Lauper, Boy George, 
the Cars, Eurythmics, Simply Red, Madonna, Anita 
Baker, and Jackson Browne. The half -hour videocas- 
sette is spiced with voice -over narration discussing 
"cultural phenomena, such as race, gender, and class 
in music videos past and present," say the producers. 

"We're attempting to provide students with a dif- 
ferent way of looking at a popular art form while bet- 
ter understanding different sociological aspects of 
American society," says Stephen James, the video's 
producer. At the very least, Chromavision may have 
another first under its belt: For the first time, stu- 
dents will be able to watch television and do their 
homework at the same time. 

many as the music industry's poor 
relation, music video has sold bet- 
ter in the U.K. -where 
videocassette recorder household 
penetration is more than 50 %- 
than elsewhere in Europe, where 

Sound quality is 
improving, prices 
are dropping, and 
VCR household 
penetration is up 

sales are frequently numbered in 
hundreds rather than in thou- 
sands. 

According to Margerison, some 
U.K. record retailers now derive 
10% of their earnings from music 
video product. 

Executives like Virgin Benelux 
marketing manager Ruud van 
Buschbach now see similar oppor- 
tunities in mainland Europe, 
where most countries are expected 
to have VCR household- penetra- 
tion rates of 60 % -80% by 1992. The 
sound quality of music video prod- 
uct is now close to that of compact 
disks, and prices, a crucial factor 
in music video, should continue to 

I VIDEO TRACK 

fall as the expanding hardware 
base brings in additional sales. 

Also vital is what Virgin calls 
the "force format marketing strat- 
egy." This entails simultaneously 
releasing titles in all audio and vid- 
eo formats. 

The Benelux campaign centers 
on 65 key retailers who have been 
provided with pink metal display 
boxes capable of holding 48 Virgin 
titles and with accompanying dis- 
play material. Featured are some 
50 releases from such artists as El- 
vis Presley, David Bowie, Elton 
John, Genesis, U2, and Peter Ga- 
briel, all intended to retail at be- 
tween $21 and $26.50. 

The Benelux market is already 
showing signs of rapid growth. In 
the six -month period that ended in 
January, music video sales were 
83% up over those of the equiva- 
lent period of a year before. 

Now Virgin is looking to stimu- 
late growth in Scandinavia, Italy, 
and Spain, with campaigns expect- 
ed this fall. Compact disk video is 
not seen as a potential threat to 
the videocassette business. Says 
Margerison, "It hasn't been 
launched yet, so there is no compe- 
tition at all. And even when it is, it 
will take two or three years to 
build up significant machine pene- 
tration." 

NEW YORK 

ZIGGY MARLEY, son of the late 
reggae master Bob Marley, re- 
cently completed the clip for "To- 
morrow People," a cut from his 
Virgin album "Conscious Party." 
Also appearing in the performance 
piece are members of Ziggy Mar - 
ley's band, including his sisters. 
Drew Carolyn directed; the pro- 
ducer was Paula Greif Zanes with 
DB Communications. National 
Video Center's Glenn Lazzaro and 
Laura Israel were in charge of on- 
line and off -line editing, respec- 
tively. 

Another boy wonder, Dweezil 
Zappa, an offspring of Frank, was 
on the National Video Center 
stage miming his guitar solo on 
Jellybean's video for "Jingo Rap," 
the third single from the Bean's 
"Just Visiting This Planet" album 
on Chrysalis Records. The clip was 
directed and produced by Marc 
Bienstock for Avanti Films. 

"Bette Midler's Mondo 
Beyondo," a spoof of public- access 
television, was produced by Fred 
Berner and directed by Thomas 
Schlamme of Berner /Schlamme 
Productions. The show features 
clips by David Cale, Bill Irwin, the 
Kipper Kids, La La La Human 
Steps, Pat Oleszko, Yes /No Peo- 
ple, and Paul Zaloom. Edited by 
Margot Francis, the show was 
mixed by John Alberts of Howard 
Schwartz Recording. 

LOS ANGELES 

HER directed the video of "We All 

Sleep Alone" in support of her 
self -titled album on Geffen. Shot 
by Vilmos Zsigmond at Raleigh 
Studios and Burbank Studios, the 
clip was produced by Patrick 
Palmer for Mark Freedman Pro- 
ductions in association with P.J.S. 
Productions. There are two ver- 
sions of this clip; both include per- 
formance footage, and one fea- 
tures choreography by Kenny Or- 
tega. 

Jermaine Stewart's clip for "Get 
Lucky" was directed by Dee Tratt- 
man and shot by Mark Rochevsky 
at Triangle Stage. The video was 
produced by Anthony Taylor for 
Mark Freedman Productions in 
conjunction with P.M.I. London. 
Andre Maclan was the choreogra- 
pher. 

Ry Cooder turns a quiet bar- 
room into a hopping dance hall in 
his video for "Get Rhythm," the ti- 
tle track from his most recent 
Warner Bros. release. The clip, di- 
rected by David Fincher, was 
lensed by Jack Wallner at The 
Complex. Produced by Michelle 
Manning and Steven Kane for 
Mary & Bob Productions, it fea- 
tures a special guest appearance 

(Continued on next page) 

After four years, 
New York City 

UHF urban vid show 
"Video Music Box" 

still rates high marks 
... see page 25. 
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AS OF MARCH 23, 1988 

NATIONAL VIDEO MUSIC OUTLETS. Billboard®THE 
A SAMPLING OF PLAYLISTS AT 

Lists do not include videos in 
recurrent or oldies rotation. 

LIST M 

HEAVY HEAVY 

Michael Bolton, (Sittin' On) The Dock Of The Bay 
The Contours, Do You Love Me 
George Harrison, When We Was Fab 
George Michael, Father Figure 
Pebbles, Girlfriend 
Brenda Russell, Piano In The Dark 
Scarlett & Black, You Don't Know 
James Taylor, Never Die Young 
Toto, Pamela 

Whitney Houston, Where Do Broken Hearts Go 
Billy Ocean, Get Outta My Dreams .. . 

Debbie Gibson, Out Of The Blue 
INXS, Devil Inside 
Terence Trent D'Arby, Wishing Well 
Michael Bolton, (Sittin' On) The Dock Of The Bay 
George Michael, Father Figure 
Richard Marx, Endless Summer Nights 
Michael Jackson, Man In The Mirror 
The Godfathers, Birth, School, Work, Death 
The Jets, Rocket 2 U 

Belinda Carlisle, I Get Weak 
Jody Watley, Some Kind Of Lover 
Pebbles, Girlfriend 
Def Leppard, Hysteria 
John Cougar Mellencamp, Check It Out 
Rick Astley, Never Gonna Give You Up 
Rick Springfield, Rock Of Life 
Bryan Ferry, Kiss And Tell 

'1 TBEVINOa° 

Continuous programming 
1775 Broadway, New York, NY 10019 

ADDS 
- - -- - - 

Cher, We All Sleep Alone 
Whitney Houston, Where Do Broken Hearts Go 
The Jets, Rocket 2 U 

Judas Priest, Johnny B. Goode 
Prophet, Sound Of A Breaking Heart 
Smithereens, Only A Memory 
Sting, Englishman In New York 
Tiffany, I Saw Him Standing There 
Times Two, Strange But True 
Tonio K., Without Love 
Treat Her Right, I Think She Likes Me 
Will & Kill, Heart Of Steel 

MEDIUM 

10,000 Maniacs, Like The Weather 
Cher, We All Sleep Alone 
Mary Clayton, Yes 
Bryan Ferry, Kiss And Tell 
Johnny Hates Jazz, Shattered Dreams 
Alexander O'Neal /Cherrelle, Never Knew Love ... 
O.M.D., Dreaming 
Robert Palmer, Sweet Lies 
Smokey Robinson, Love Don't Give No Reason 
Jermaine Stewart, Say It Again 
View From The Hill, No Conversation 

o 
o< 

O 

u 

Five 1/2-hour shows 
1000 Laurel Oak, Voorhees, 08043 

TTHHE 

NEW 
HIP CLIP 

Johnny Hates Jazz, Shattered Dreams 

53 
BLACK ENTERTAINMENT TELEVISION 

14 hours daily 
4217 Wheeler Ave., Alexandria, VA 22304 

G U I D E 

weekly 
NJ 

SNEAK PREVIEW 

Eurythmics, You Have Placed A Chill In My Heart 
Robbie Robertson, Somewhere Down The Crazy River 
Bruce Springsteen, One Step Up 
Whitesnake, Give Me All Your Love CURRENT 

HEAVY Flesh For Lulu, Postcards From Paradise 
54-50, One Day 
Squeeze, 853 -5937 
They Might Be Giant, Don't Let Start 
Boom Crash Opera, Her Charity 
Flesh For Lulu, Siamese Twist 
Rick Astley, Never Gonna Give You Up 
Gladys Knight & The Pips, Love Overboard 
The Dade, Two Occasions 
Michael Jackson, Man In The Mirror 
10,000 Maniacs, Like The Weather 
Alexander O'Neal /Cherrelle, Never Knew Love .. . 

Joe Ely, My Baby Thinks She's French 
R.E.M., Finest Worksong 
The Church, Under The Milky Way 
Glen Budnick, Follow You 
Belinda Carlisle, I Get Weak 
Whitesnake, Give Me All Your Love 
Elton John, Take Me To The Pilot 
David Lee Roth, Just Like Paradise 
Platinum Blonde, Fire 
Natalie Cole, I Live For Your Love 
Natalie Cole, Jump Start My Heart 
Ben E. King, Stand By Me 

AC /DC, Heat Seeker 
Aerosmith, Angel 
Terence Trent D'Arby, Wishing Well 
Michael Bolton, (Sittin' On) The Dock Of The Bay 
Def Leppard, Hysteria 
Debbie Gibson, Out Of The Blue 
George Harrison, When We Was Fab 
Icehouse, Electric Blue 
INXS, Devil Inside 
Michael Jackson, Man In The Mirror 
Richard Marx, Endless Summer Nights 
John Cougar Mellencamp, Check It Out 
George Michael, Father Figure 
Billy Ocean, Get Outta My Dreams ... 
Robert Plant, Heaven Knows 
David Lee Roth, Just Like Paradise 
Rick Springfield, Rock Of Life 
Jody Watley, Some Kind Of Lover 
White Lion, Wait 

_ 

ADDS 

Centerfold, Party Rebels 
Jean Carne, Ain't No Way 
Isley Brothers, It Takes A Good Woman 
Wally Jump, Jr., Tighten Up 
Walter Beasley, On The Edge 
Nia Peeples, Trouble 
Bridgett Grace, Just A Memory 
Millions Like Us, In Love With Yourself 

HEAVY 

Michael Jackson, Man In The Mirror Michael 
Treks 
Jackson, Man 

In The Well y' 8 
Morris Day, Fishnet 
da'Krash, Wasn't I Good To Ya 
Rebbie Jackson, Plaything 
Jonathan Butler, Take Good Care Of Me 
Deja, That's Where You'll Find Me 
LeVert, Sweet Sensation 
Alexander O'Neal /Cherrelle, Never Knew Love ... 
Billy Ocean, Get Outta My Dreams .. . 

Whitney Houston, Where Do Broken Hearts Go 

ACTIVE 

Paul Carrack, One Good Reason 
Kingdom Come, Get It On 
L.L. Cool J, Going Back To Cali 
Scarlett & Black, You Don't Know 
So, Are You Sure 
Henry Lee Summer, I Wish I Had A Girl I.iii , ,-,f'] 

Us S VA v. 
MEDIUM 

BUZZ BIN George Michael, Father Figure 
Gavin Christopher, You Are Who You Love 
The Jets, Rocket 2 U 

E.U., Da Butt 
Stacy Lattisaw, Every Drop Of Your Love 

7 hours daily 
1000 Louisiana Ave., Houston, TX 77002 

The Church, Under The Milky Way 
The Godfathers, Birth, School, Work, Death 
Midnight Oil, Beds Are Burning 

MEDIUM 

E3 M =_ i NV 

THE NASHVILLE NETWORK 

Five 1 /2 -hour shows weekly 
2806 Opryland Dr., Nashville, TN 37214 

ADDS 

10,000 Maniacs, Like The Weather 
The Alarm, Presence Of Love 
Cheap Trick, The Flame 
Bryan Ferry, Kiss And Tell 
Guns N' Roses, Welcome To The Jungle 
Jerry Harrison, Rev It Up 
Bonnie Hayes, Soul Love 
Robert Palmer, Sweet Lies 
Pet Shop Boys, Always On My Mind 
The Radiators, Suck The Head 
Dan Reed Network, Ritual 
R.E.M., Finest Worksong 
Toto, Pamela 
Danny Wilde, Time Runs Wild 

Men Without Hats, Moonbeam 
Brenda Russell, Piano In The Dark 
Robert Palmer, Sweet Lies 
Cheap Trick, The Flame 
Blue Mercedes, I Want Your Property 
Tiffany, I Saw Him Standing There 
Danny Wilde, Time Runs Wild 
Suave, My Girl 
The Adventures, Broken Land 

POWER 

Michael Jackson, Man In The Mirror 
Debbie Gibson, Out Of The Blue 
Billy Ocean, Get Outta My Dreams ... 
Terence Trent D'Arby, Wishing Well 
Michael Bolton, (Sittin' On) The Dock Of The Bay 
Rick Astley, Never Gonna Give You Up 
Rick Springfield, Rock Of Life 
John Cougar Mellencamp, Check It Out 
INXS, Devil Inside 
Jody Watley, Some Kind Of Lover 
The Jets, Rocket 2 U 

Scarlett & Black, You Don't Know 
Pebbles, Girlfriend 

CURRENT 

Waylon Jennings, America 
Holly Dunn, Strangers Again 
John Fogerty, Centerfield 
The Comedy Mill, My Eyes Are Like Whiskey 
New Grass Revival, Can't Stop Now 
Ricky Van Shelton, Life Turned Her That Way 
Dwight Yoakam, Always Late With Your Kisses 
Alabama With K.T. Oslin, Face To Face 
Tom Wopat, A Little Bit Closer 
Alabama, Tar Top 
Sweethearts Of Rodeo, Midnight Girl /Sunset Town 
Highway 101, Cry Cry Cry 
Vince Gill, Everybody's Sweetheart 
Country Bill Nunley, I'll Know The Good Times ry y 
K.T. Oslin, I'll Always Come Back 
Nanci Griffith, I Knew Love 
Rodney Crowell /Rosanne Cash, It's Such A Small 

y 
World 
The O'Kanes, One True Love 
Mel McDaniel, Ride This Train 
Hank Williams, Jr., Young Country 

BREAKOUTS 

Balaam And The Angel, I Love The Things ... 
Big Pig, Breakaway 
John Brannen, Desolation Angel 
T -Bone Burnett, Killer Moon 
Godley & Creme, A Little Piece Of Heaven 
The Kinks, The Road 
Marilyn Martin, Possessive Love 
Pat McLaughlin, Wrong Number 
Mr. Mister, Stand And Deliver 
Noiseworks, Take Me Back 
Sinead O'Connor, Mandinka 
O.M.D., Dreaming 
Ryuichi Sakamoto, Risky 
Sisters Of Mercy, This Corrosion 
Tami Show, She's Only 20 
3, Talkin''Bout 

HEAVY 

White Lion, umt 
Henry Lee 

Electric 
(Wish Had A Girl 

Flesh 
Lulu, 

Po Blue 
Flesh For 

Ferry, 
Ki 

Kiss 
From Paradise 

Bryan 
Hates 

Kiss And attt 
Johnny Hates Jazz, Shattered Dreams 
Taylor Dayne, Prove Your Love 
Alexander O'Neal / Cherrelle, Never Knew Love ... 
Morris 

Stewart, 
Fishnet 

Jermaine Stewart, Say It Again 
Whitney Houston, Where Do Broken Hearts Go 
O.M.D., Dreaming 
Pet Shop Boys, Always On My Mind 

' Ihr 
' 

11 
VIDEO e s ONE 

Continuous programming 
1775 Broadway, New York, NY 10019 

`fie. 

. '. -. 

14 hours weekly 
6430 Sunset Blvd., Hollywood, CA 90028 

ADDS 

One hour per week 
621 N.W. 6th St., Grand Prairie, TX 75053 

Donald Fagan, Century's End 
Art Garfunkel, So Much In Love 
Louise Gotten, Bridge Of Sighs 
Swing Out Sister, Surrender 

ADDS 

O.M.D., Dreaming 
The Church, Under The Milky Way 
James Taylor, Never Die Young 
The Cure, Hot Hot Hot!!! 
Cher, We All Sleep Alone 
Robert Palmer, Sweet Lies 
Stevie B, Dreamin' Of Love 
Blue Mercedes, I Want Your Property 
Tiffany, I Saw Him Standing There 
Will & Kill, Heart Of Steel 
Johnny Hates Jazz, Shattered Dreams 
Ziggy Marley, Tomorrow People 

CURRENT 

NOUVEAUX Shalamar, Games 
Pebbles, Girlfriend 
Michael Jackson, The Way You Make Me Feel 
Georgio, Lover's Lane 
Full Force, Love Is For Suckers 
Roger, I Want To Be Your Man 
Terence Trent D'Arby, If You Let Me Stay 
Temptations, I Wonder Who She's Seeing Now 
Stevie Wonder, Skeletons 
Siedah Garrett, These Ever Changing Times 

Nancy Sinatra, These Boots Are Made For Walking 

POWER 

Louis Armstrong, What A Wonderful World 
Rick Astley, Never Gonna Give You Up 
Whitney Houston, Where Do Broken Hearts Go 
Michael Jackson, Man In The Mirror 
Billy Ocean, Get Outta My Dreams ... 

VEO MUSIC 

NEW 
VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, al- 
bum (where applicable), label, pro- 
ducer /production house, and di- 
rector. Please send information to 
Billboard, New Videoclips, 1515 
Broadway, New York, N.Y 10036. 

WALTER BEASLEY 
On The Edge 
Walter Beasley /Polydor 
Louise Feldman 
Claude Barenzweig 

BOOM CRASH OPERA 
Her Charity 
Boom Crash Opera /Warner Bros. 
Sue Pemberton /Ross Nichols Productions 
Kimbell Randall 

DAVID LYNN JONES 
High Ridin' Heroes 
Hard Times On Easy Street /Mercury 
Kallie Kouri /Mark Freedman Productions 
John Dahl 

JUST-ICE 
Going Way Back 
Going Way Back Fresh 

Diane Leverdi Dane Levers Productions 
Walter Pitt 

MEN WITHOUT HATS 
Moonbeam 
Pop Goes The World Mercury 
Lisa Bryer 
Tire Pope 

MORRISSEY 
Suedehead 
Viva Hate /Sire 
Sue Pemberton /Techniques Of Persuasion 
Tim Broad 

NIA PEEPLES 
Trouble 
Nothin' But Trouble /Mercury 
Siri Aarons /VIVID Productions 
D.J. Webster 

SEMI TWANG 
Salty Tears 
Salty Tears /Warner Bros. 
Louise Barlow /Richard Levine Productions 
Richard Levine 

JANE SIBERRY 
Ingrid (And The Footman) 
The Walking /Reprise 
Don Allen /D'Allan Productions Ltd. 
Don Allen, Donald Robertson 

SWING OUT SISTER 
Surrender 
Its Better To Travel /Mercury 
4D Productions 
Willie Sian 

TIMES -TWO 
Strange But True 
X 2 /Reprise 
David Naylor /DNA 
Howard Woffinden. Rick Elgood 

TONY! TONI! TONE! 
Little Walter 
Who? /Wing 
Karolyn All /Range Films 
Bill Parker 

WHITESNAKE 
Give Me All Your Love 
Whitesnake /Geffen 
Doug Major /Cream Cheese Productions 
Marty Callner 

DANNY WILDE 
Time Runs Wild 
Any Man's Hunger /Geffen 
Tamara Wells /One Heart Productions 
Jim Shea 

VIDEO TRACK 
(Continued from preceding page) 

by Harry Dean Stanton. 
Directors Howard Woffinden 

and Rick Elgood recently finished 
production on Times Two's clip for 
"Strange But True, a cut from its 
debut album, "X 2." Produced by 
David Naylor for DNA, the clip 
was lensed by cinematographer 
Mark Plummer. 

The team of director Jim Yu- 
kich, producer Paul Flattery, and 
director of photography Jeff Zim- 
merman recently completed clips 
for 3 and Cheap Trick. 3's first vid- 
eo, "Talkin' 'Bout," which sup- 
ports its Geffen debut, " . .. To 
The Power Of 3," was shot on 
S.I.R.'s sound stage. The clip fea- 
tures performance footage of the 
band -Keith Emerson, Carl Palm- 
er, and Robert Berry -and "things 
in threes." Don't miss the special 
appearance of Maggie Thatcher, 
who waves three fingers to the 
camera. Cheap Trick's video for 
"The Flame" supports its "Lap Of 
Luxury" album on Epic. Both clips 
were edited by Jerry Behrens at 
Offscreen Editing. On -line editing 
was by Mike Dennis at The Post 
Group. 

OTHER CITIES 

CLIPS DOWN UNDER: Noted 
Australian producer Stephen 
Priest and director John Jopson 
recently completed promotional 
clips for the Choirboys and the 
Eurogliders. The Choirboys' 
"Boys Will Be Boys" video was 
lensed by John Brock in Sydney, 
Australia, and edited by Simon 
Dobbs. The Eurogliders clip for 
"Groove," which features a skate- 
boarding canine wearing sunglass- 
es, was shot by Lou Irving in 

Granville and Manly Beach, both 
in Australia. Director Jopsons' 
credits include work with the 
Hooters, Hall & Oates, Icehouse, 
Pseudo Echo, and Air Supply. 

Kathy Mattea's video for "18 
Wheels & A Dozen Roses," a cut 
from her "Untested Honey" album 
on Mercury, was directed by Jim 
May and Coke Sams. The clip was 
shot by May and Mark Van Loon 
at various Nashville locations. It 
was produced by Clarke Gallivan 
for Studio Productions. 

The O'Kanes' clip for "One True 
Love," the first single from their 
"Tired Of Runnin' " album on Co- 
lumbia, was directed and lensed by 
Bill Pope. This clip was produced 
by Joanne Gardner and singer 
Rosanne Cash for their recently 
formed Acme Pictures Inc. produc- 
tion company. David Carter and 
Pope edited. 

Luc Roeg produced Bryan Fer- 
ry's video for "Kiss And Tell," a 
cut from his "Bête Noire" album. 
Directed by Andy Morahan, the 
clip was lensed in London by Mike 
Southon for Vivid Productions. 

Director Storm Thorgerson, 
best known for his work on Yes' 
"Owner Of A Lonely Heart" clip, 
was responsible for Wax U.K.'s 
video for "Bridge To Your Heart," 
the group's first single from its 
RCA release "American English." 
The video was produced by Antho- 
ny Taylor for P.M.I. in London. 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Valerie Bisharat, Video Track, 
Billboard, .9107 Wilshire Blvd., 
Beverly Hills, Calif. .90210. 
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Billboard 

CLASSIFIED 
ACTION MART 

I 1 

To order an ad ... check the type of ad you want ... 
Regular classified: $2.75 per word. Minimum order, $55.00. 

Display classified: 1 inch /1X $89.00 -1 inch /4X $82.00 per 

1 inch /12X $76.00 per 1 inch /26X $73.00 per -1 inch /52X $59.00 per. 

REVERSE AD $10.00 ADDITIONAL CHARGE 

FOR SALE 

COUPON 
Count 8 words for our Box Number and address. Add 
$6.50 for handling. Only regular mail forwarded -tapes 
not acceptable. 

Check the heading you want ... 
For Sale Help Wanted Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease Songwriters Talent 
Accessories Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 
Comedy Material Computer Schools & Instructions 
Video Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency commission applicable only on ads 
of 2" or more running 2 consecutive weeks. 800/22 Need to get your ad in fast:' Gall JefïSerrette - - - In NY State 
phone 212 /536 -517l ... Outside N.Y. State phone toll free 

Your Name 

Company 

Address 

City _ State Zip 

Telephone - 

Please fill in the Information below if you wish to 
charge the cost of your classified advertising. 

American Express Diners Club Visa Master Charge 

Credit Card # 

Bank* 

Your signature 

FAX # 212 536 5236 

Exp. Date: 

DISTRIBUTORS, INC. 
135 DUPONT STREET. PLAINVIEW. N.Y. 11803 

PHONE (516)349.3000 (N.Y.S.) 
1-800-645-6558 (Toll Free Outside N.Y.S.) 
TELEX: 685 -2550 FAX:(516)349.0222 

WE SPECIALIZE IN OPENING NEW RETAIL OUTLETS 

CD's- LPs- CASSETTES7" & 12" 
AUTHORIZED DISTRIBUTOR FOR: 

CBS W.E.A. 
CAPITOL RCA /A1&MIARISTA 
MCA /MOTOWN POLYGRAM 
BLANK AUDIO, VIDEO TAPE AND ACCESSORIES: 

TDK MAXELL- SKC- BASFSCOTCH- SONYG.E. 
CRAIG DISCWASHER RECOTON- CASELOGICGENEVA 

EXCELLENT FILL AND SERVICE 
CALL FOR OUR EXCITING VALUE PACKED CATALOG 

UNIQUE MUSIC CORP. 

12" DANCE SPECIALISTS BEST STOCK -BEST SERVICE- 
BEST INFORMATION ALL MAJOR LABEL 12" IN STOCK - 

WE SPECIALIZE IN 12" INDEPENDENT LABELS -IN STOCK ALL 
NEW RELEASES -DAY OF RELEASE INFORMATION WE 

EXPORT TO ALL COUNTRIES -12" /LP /CD 
TRY US 

UNIQUE MUSIC CORP. 
110 DENTON AVE. 
NEW HYDE PK., N.Y. 11040 

CUT OUTS t OVER STOCKS 
LP's Tapes, 45's and mports. Looking for 
the unusual' We have it at lowest prices. All 
requests for list must be written on your 
company letterhead. Dealers Only 

Performance 
P.O. boa 156 

New Brunswick NJ 08901 
(201) 545 -3004 Telex: 5106008316 

OUTSTANDING SELECTION 
AT BARGAIN PRICES! 

Budget/Midline/Cutouts 
LP's /CASSETTES /CD's 

Gospel. Blues. Jazz. MOR, etc 
Free Catalog - Dealers only, 

A.B.A. Record Dist. 
5 Lawrence St., Bloomfield, NJ 07003 

(201) 429 7797 

CLOSE OUT CD'S 
LP's i CASSETTES ALSO 

Ov., 3,000 
SdsN.ns AwN.W. 
ONE WAY RECORDS 

P 0 Box 6429 I Prospect Ave 
Albany New York 12206 0429 
518.4893288 800 -8333553 

Telefax 518489-3528 
DEALERS ONLY 

PHONE-1-800-992-9011 
PHONE (N.Y.S.) 516 -294 -5900 
FAX -516- 741 -3584 
FAX -516- 741 -1988 
TELEX -475 -8254 

ATTENTION 

CASSETTE BUYERS!! 
We have a large selection of budget cas- 
settes at a budget price available for imme- 
diate shipping. Call or write to: 

JSJ Tape 
6620 West Belmont 
Chicago, IL 60634 

(312) 286 4444 

CUT OUTS L IMPORTS 
LPs, cassettes, 8 tracks and 45's. 
Rock, Country R 8 B and Gospel. 
Write for free catalog. Trade only 

MARNEL DIST. 
P.O. Box 953 

Piscataway, NJ 08854 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and LP's 
TARGET MUSIC DISTRIBUTORS 

2$28 N.M. 72151 Ave.. Mfawi, Fl 33122 

(305) 591 -2188 

FOR SALE 

While Other People are raising their prices 
we are slashing ours. Major Label LP's as 
low as 50,. Your choice of the most exten- 
sive listings available. 

For free catalog call (609) 890 6000 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

CD'S AVAILABLE 
Along with t,000's of cassette and LP titles. 
Dealers only. Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343-7100 

ATTENTION DEALERS 

Tri -state rack jobber located in 

Linden, NJ has tons of assorted 
LP's for sale at below cost 
prices. 

Call: 
U.S. Record Distributor 

(201) 862 7208 
For special sale hours 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave. (bet. 35th & 36th Sts.) 
New York, N.Y. 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN!!! 

LP's $4.99 - $5.99 
12 inch $2.99 - $3.47 

also the 
LARGEST SELECTION 

OF IMPORT 
12 INCH RECORDS!! 

COMPACT DISC 
$10.99 to $12.99 

SONY - 60min $.79 
TDK - 60min $.88 
TDK - SA 90min $1.79 
TDK SAX 90min $2.09 
MAXELL 90min $.99 
AA DURACELL (PK of 4) $1.49 
FAMOUS BRAND T -120's $2.49 
T -120: RCA, JVC, SONY, 
TDK, MAXELL $3.19 - $3.99 

We accept mail orders $100.00 mini- 
mum, Add 12% shipping and handling 

INVESTORS 
WANTED 

INVESTORS WANTED: ESTABLISHED re- 
cord store looking for investors. Tremendous 
potential- serious inquiries only. Box 
#7759, Billboard Magazine, 1515 Broad- 
way, New York, NY 10036 

HELP WANTED 

PRODUCTION ASSISTANT 

Growing Independent Record label 
seeks conscientious worker to assist 
Production Manager /Art Director. 
Responsibilities include inventory 
control, trafficking, contacting ven- 
dors, assisting in scheduling and cool-, 
dinating projects. Knowledge of Re- 

cord Industry /Music preferred. Must 
be good with numbers. Salary is 
based on production experience/ 
skills. Send resume to: A. Bennick, 
949 Broadway. Room 209, New 
York. NY 10010. 

CEO /DIRECTOR 
ANALYST 

Wanted for small progressive 
new wave jazz label. Potential 
candidate must have manage- 
ment and marketing experience, 
an extended knowledge of jazz 
music database and a proven 
track record of abilities. Send 
C.V. with recommendations to: 

Box # 7756 
Billboard Magazine 

1515 Broadway 
New York NY 10036 

MAJOR RECORD LABEL SEARCHING 

FOR EXPERIENCED EXECUTIVE TO 

HEAD SALES DEPARTMENT 
Should have: 

Considerable recent regional ma- 
jor label sales experience in one 
or more territories. 
Excellent Relationships with sev- 
eral of the Nation's Top 30 ac- 
counts. 

' An aggressive Marketing Philoso- 
phy 

' Ability to travel extensively 
Candidates should either live in, or 
be prepared to move to, the New 
York area. 

THIS IS A GENUINE OPPORTUNITY AT 
ONE OF THE HOTTEST, MAJOR LA- 
BELS IN THE BUSINESS. ALL INQUIRIES 
WILL BE KEPT ABSOLUTELY CONFI- 
DENTIAL. 

Box N 7758 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

WANTED TO BUY 

WANTED: RARE AUDIO, VIDEO AND /OR 
FILM ON BARBRA STREISAND FOR USE 
IN AUTHORIZED COMPILATIONS. WRITE 
KAREN SWENSON c/o MARTIN ERLICH- 
MAN PRODUCTIONS, 8255 BEVERLY 
BLVD., LOS ANGELES, CA 90048; PHONE 
(213) 653 -1555. PLEASE DESCRIBE FOR- 
MAT AND QUALITY. 

WANTED JUKE BOXES. Wurlitzer 41 to 
1100 plus 2000, wallboxes, coin operated 
machines, cash registers, mechanical toys. 
(615) 320 7664. 

3 -7524. 
GOLDEN OLDIES 

OLDIES, 45's -WE GOT THEM! 
WIDE VARIETY -GREAT FILLS 

FAST SERVICE 
FREE WHOLESALE CATALOG 

FOR DEALERS 
GIANT RETAIL CATALOG $2.00 

Gold Vault 
P.O. Box 202 

Oshtemo, MI 49088 
(616) 349 9413 

WANTED 
DEFECTIVE AUDIO/ 
MUSIC CASSETTES 

HIGHEST PRICE PAID 
CALL: 

1 (800) 847 5008 
Ask for Dave 

VIDEO 

SELL US MOVIES 
BETA /VHS -TOP DOLLAR PAID -WE 
HAVE 1,000's OF MOVIES FOR SALE! 

VIDEO SHUTTLE, INC. 
445 8th Ave. N.W. 

St. Paul, MN 55112 
(612) 639 0622 1 (800) 666 1121 

MISCELLANEOUS 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
HOT 
LINE! 

CALL 
NOW 

TO 
PLACE 
YOUR 

AD! 

c.1 

(212/764-7388 
in N Y State) 
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NOVELTIES/ 
MERCHANDISE 

* * * * * * * * * * * * * * ** 
* * 
* SCORPIO POSTERS * 
* Large Selection of Rock Star, Per- 
* sonalities, Movies, TV, Sports, * 
* Cars Door Size, Girls, Flocked and * 
* More. * 
* Blacklight Fixtures -Party Lights * 
* We May Not Be The Biggest, But * * The Best, And The Best Keep Get- * * ting Better. All Orders Shipped * * Within 48 Hours. * 
* Call for Free Color Catalog * * In N.Y. (718) 499 2001- Outside N.Y. * 
* (800) 221 6328 * * Dealers Only * 
* * * * * * * * * * * * * * ** 

WEDDING COLLECTION 
from Starstruck Inc. 

String and Pipe Organ 
arrangements of 

original and traditional 
ceremonial music 

Stock up now! 
$29.95 list 

as advertised in Bride's 
Sheet Music also available 

There's never been 
anything like it! 

To order call 
1- 800 -346 -9051 

In Indiana (317) 898 -7369 
P.O. Box 19204 

Indianapolis, IN 46219 

POSTERS POSTERS POSTERS 
BUY DIRECT FROM MANUFACTURER 

LARGEST SELECTION IN THE USA 

ROCK 'N. ROIL PIN-UPS SPORTS 

CARS FLOCKED DOOR SIZE. MANY MORE. 

FULL COLOR CATALOG AVAILABLE 

CALL TOLL FREE 1- 800 -221 -6730 
lin N.Y. 718- 441 -55001 

1141144YENTERPRISES. INC 
132 -05 ATLANTIC AVENUE 

RICHMOND HILL. N V 11418 

DEALERS ONLY 

POSTERS 
ZAP ENTERPRISES 
1901 South Alameda St. 

#104 Los Angeles, Calif. 90058 

(213) 744 -1622 
DEALERS ONLY 

ROCK T- SHIRTS 

OVER 100 STYLES 
TOP ROCK ARTISTS 
LICENSED DESIGNS 
FREE CATALOG 

NICEMAN MERCHANDISING 
1- 800 -328 -7226 
DEALERS ONLY 

I / III 

SALE SALE SALE 
POSTERS $1.00ea- 
BUTTONS 3for99' 

IRON MAIDEN, MOTLEY CRUE, 
ROCK,NOVELTY, SAYINGS, 8 MORE 

1311KCIX 
1.800. 621 -8551 (IL) 312.376-8575 
BI RITE, CHICAGO DEALERS ONLY 

BB 

TALENT 

EAGLE EYE ENTERPRISES 
SEEKS MALE VOCALIST 

Eagle Eye Enterprises, a New York 
based songwriting production corn - 
pany is presently seeking a young, 
versatile male pop vocalist to be 
featured in a new production pro- 
ject. A full scale studio /album pro- 
duction to immediately follow after 
selection is made. Send tapes, pho- 
tos and brief resume ASAP to: 

Box # 7752 
Billboard Magazine 

1515 Broadway New York, NY 10036 
Company submission welcome 

Pros only please 

SERVICES /SUPPLIES/ SCHOOLS & 
EQUIPMENT INSTRUCTIONS 

CASSETTE DUPLICATION 

RECORD PRESSING 

FULFILLMENT 

MASTERING EXCEPTIONALLY 

FINE QUALITY 

AND SERVICE 

COOK 
LABORATORIES 

Established 1945 

375 Ely Avenue, Norwalk. CT 06854 
FAX. 203- 853 -3641 

FOR THE 

WIDEST 

SELECTION 

OF RECORDING 

TAPE AND 

sneak 
SNICA 

nAS CASE LOGIC 
IAR 

ii SMASHER 

ACCESSORIES... 'c`E" :NAGOIIND 
:l REAOV 

GENEVA .f MINI GENEVA 

1''800.523.2472 21 I- Ex 

On PA 180046825331 ) r,u4vALLEY Ask 
F COIGN SNOV 

7M1 10, Tree 

Leading 

inn mofIMy spec.a, 1 

Americas Leading Dlilr,bulni of {*' tHURE 

Reeordmq lane and ßccessanes 
yi4ia SONY 

CCCROSÇnri,L 

kiskiooakers 
DOES IT ALL 

CALL FOR OUR PRICE LIST 

RECORD 
PRESSING 

ctr. ,- 
JACKET CASSETTE 
DESIGN & DUPLICATION 
PRINTING 

CALL NOW 

TOLL FREE 
-800- 468 -9353 

153 W. 46th Street NY, NY 10036 
in NYC 212 -302 -4140 

* * * * * * * * * * * * * * ** 
* DISCO & STAGE * 
* LIGHTING /AUDIO * 
* Mirror Balls, Pin Spots, Rain Lights, * 
* Chasers, Portable DJ Gear, Club * 
* Lighting, etc. * 
* WHOLESALE PRICING AVAILABLE 

* Farralane Enterprises, Inc. * 
* 166 Central Ave. * 
* Farmingdale, N.Y. 11735 * * * * * (516) 752 -9824 * * * 
TOUR BUSES 
FOR SALE 

'87 Eagle Tour Bus, sleeps 12, raised roof, 
solid cherry interior, 55,000 miles. Call for in- 
formation on many extras. $175,000. Other 
coaches and sleeper coaches available. Carl 
Higginbotham, Cape Carlyn Coach Builders, 
Inc., (703) 297 4919. 

FIXTURES 
USED VIDEO FIXTURES- MANUFACTURED 
BY CAN -AM- located in New Jersey. Call: 
During weekdays (609)596 4000; night and 
weekends (609)654 0284. Reasonably 
priced. 

FACTORY DIRECT 
COMPACT DISC 

8 
VIDEO CASSETTE 

DISPLAY FIXTURES 

FREE CATALOG 

FREE STORE PLANNING MANUAL 
1- 800 -433 -3543 

213 -623 -4316 (IN CA.) 
ASK FOR JOHN 

MUSIC /VIDEO BUSINESS 

Get stoned on a career m the music /video business Five 

locations - Atlanta. Dallas. Denver, Ft Lauderdale or Se 
altle Learn fascinating behind -the-scenes techniques, 
play a key roll backstage or at the controls Top pro 

training in studio /concert /video production. artist repre 
sensation /management. retail/ wholesale, promotion/ 
marketing. copyright law, publishing, much more Em. 

ploymem assistance Financial aid available For informa- 

tion Atlanta, 800 -241 -0620. Dallas, 800-441 1577. 

Denver, 800.525.6556, Ft Lauderdale, 800.327 
7603, Seattle. 800.345.0987. or write M8. Dept 1 I. 

3376 Peachtree Rood. N E Atlanta. GA 30326 Specify 

city 

REAL ESTATE /FOR 
SALE /LEASE 

TOWN HOUSE 
SACRIFICE! 

Harmon Cove, N.J. 
3 story- unique design 
20 min. from Manhattan 
Beautiful location 
2100 sq. ft. -all upgrade 
appliances 
Swimming pool 

$245,000 
Call 

212- 536 -5002 
201 -509 -8597 

TAPES 

PROFESSIONAL RECORDING SUPPLIES 

BLANK AUDIO & VIDEO CASSETTES 
Looking for the best at the lowest prices? WE 
CAN HELP! 

Customized Blank Audio 8 Video Cassettes 
Norelco, Ampex 8 Soft Poly Boxes 
Cassette Labels Ampex Mastering Tape 
Screw Type C -O's AGFA, BASF, Magnet- 

ic Media 8 TESLA Bulk Audio Cassette Tape 

Our 23 years of experience in the recording in- 

dustry speaks for itself. Give us an opportunity 
to speak to you. Don't Delay -Call Today For 
More Information 

AUDIO PRODUCTS INC. 
a o 4212 14th Aye., Brooklyn, NY 11219 

Coll Toll Free 800 -221 -6578 NY Res. (718) 435 -7322 
We accept VISA /MC 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE 

TAPE SECURITY PRODUCTS 
-EITHER REUSEABLE 

OR DISPOSABLE 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES 8 SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1 -800- 922 -6287 
502/885 -8088 

D.A.T. /P.C.M. 
We have DIGITAL AUDIO TAPE 
DECKS, portable D A T 's and 
TAPESII We also buy and sell 
SONY P C M units!' 

THE AUDIO GALLERY 
(213) 829 3429. 

SONGWRITERS 

'GET YOUR SONGS IN 6000 WORKING ORDER' 
Excellent Quality Song Demos including vocal 
and full instrumentation for pop, dance, ballad. 
country, rock and R8B tunes. Send $3.50 for 
sample cassette (to be refunded against pur- 
chase of first demo). 

Easton One Productions 
P.O. Box 30682 Bethesda, Md. 20814 

(301) 986 -0037 

Billboard 

COUNTRY 
CHART 

RESEARCH 
PACKAGES 

The definitive lists of the top singles and albums, 
year by year, covering the entire history of the 
Country charts. 
Based on the authoritative statistical research 
of the music industry's foremost trade 
publication. 

TITLES AVAILABLE: 

Number One Country Singles, 1948 through 
1986. ($50.00) 
Number One Country Albums, 1964 through 
1986. ($25.00) 
Listings include Billboard issue date, title, artist 
and label of the number one record of each week. 

Top Ten Country Singles, 1948 through 
1986. ($50.00) 
Top Ten Country Albums, 1964 through 
1986. ($25.00) 
Listings include title, artist and label of every 
record that reached number 10 or higher on the 
Billboard Country Singles or Country LPs chart. 
Titles are listed alphabetically within each year. 
#1 records are indicated. 

Top Country Singles Of The Year, 1946 
through 1986. ($50.00) 
Top Country Albums Of The Year, 1965 
through 1986. ($25.00) 
The annual charts of the top records of the year 
in rank order, as published in Billboard's year -end 
special issues. Listings include title, artist and 
label for each entry. 

Individual yearly lists may also be purchased 
separately; see coupon below ($5.00 per list) 

Billboard Chart Research 
ATTENTION: RESEARCH DEPARTMENT 

1515 Broadway 
New York, NY 10036 

Please send me the following Billboard Chart 
Research Packages: 
C -1 Number One Country Singles @ $50.00 
C -2 Top Ten Country Singles @ $50.00 
C -3 Top Country Singles Of The Year 

@ $50.00 
D -1 Number One Country Albums @ $25.00 
D -2 Top Ten Country Albums @ $25.00 
D -3 Top Country Albums Of The Year 

@ $25.00 
Individual yearly lists from 
(please list book code number) for 

(please list year(s) desired.) 
Check or money order is enclosed in the 
amount of: 

ISurr . nu C.O.D. or billinl;.I 

Name' 

Company 

Addreyi' 

City, State, Zip- 
Overseas air mail rates available upon request. 

All sales are final. 
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NTERNAT/ONaL 

U.K., German Music Groups Unite 
Vow To Jointly Protect Interests 

BY MIKE HENNESSEY 

LONDON The British and German 
music publishing industries have 
agreed to work together to combat 
potential threats to their mutual in- 
terests, such as home taping and 
central licensing and accounting. 

This was the main outcome of a 
unique and historic meeting that 
took place in London March 17 be- 
tween a delegation from the West 
German music publishers' associa- 
tion, DMV, and the British Music 
Publishers' Assn. 

The meeting, first mooted a year 
ago and called at the instigation of 
the DMV, was held at the MPA's 
London headquarters, where both 
sides confirmed their total opposi- 
tion to the bilateral licensing agree- 
ment concluded between PolyGram 
International and STEMRA, the 
Dutch mechanical licensing body 
(Billboard, Jan. 9). 

Headed by Hans Sikorski, a 
GEMA board member and head of 
Sikorski Musikverlag, the German 
delegation expressed its disapprov- 
al of the lack of any provision in the 
new British Copyright Bill for a 
home -taping levy. The German pub- 
lishers said it is unthinkable that 
the U.K. should emerge as the only 
significant developed country to ig- 
nore the damage done to copyright 

owners by private copying and to 
make no effort to provide for com- 
pensation to those suffering moral 
and financial damage. 

Sikorski agreed to write to the 
British Department of Trade & In- 
dustry urging the government to re- 
consider its rejection of a tape levy 
and explaining the effectiveness 
and justice of the home -copying roy- 
alty legislation in West Germany. 

Goetz Kiso, head of Warner 
Chappell, Germany, said after the 
meeting: "It was a most productive 
and positive encounter, and it paved 
the way for future cooperation. We 
shall be inviting a delegation of 
British music publishers to visit us 
in Bonn later in the year. 

"It is extremely important for the 
publishers of Europe's biggest mu- 
sic market, West Germany, to main- 
tain regular and fruitful contact 
with their opposite numbers in the 
U.K., the major repertoire source 
for Europe." 

Kiso said the British delegation 
made it very clear that it identifies 
with the DMV position on the cen- 
tral- licensing issue and is totally op- 
posed to any development that 
would undermine the operations of 
the continental collecting societies. 

The German delegation included 
Michael Karnstedt, head of Peer 
Southern; Josef Bamberger of UFA 

help in azimuth ' 
CORRUGATED LINER: TWO DIFFERENT ELASTIC 

WAVE FLEXIBILITIES 

Inner wave: low flexibility 
- simultaneous centering of both empty hub 

and full reel as to the cassette middle axis 

- reel total mass supported by the hub 

- maximum reduction of friction torque. 

Outer wave: high flexibility 
- loop by loop parallel 

tape alignment 
- maximum reduction of 

telescopic effects (crests) 
- minimum additional 

friction torque 

- possible to omit graphite coating. 

BREVETTATO 

That is ATB's. For top quality results we rely on our customers' expertise. 

cassette components 

A.T.B. spa 
20030 Senago - Milano Italy 
Via Palmiro Togliatti, 30 
Telefono 02 99899761718 
TLX 334457 ATIBIX I 
FAX 02 9986718 

Musikverlag; and Hans Wittgen, 
secretary of the DMV. 

Representing the MPA were sec- 
retary Peter Dadswell; Jonathan Si- 
mon, head of Warner Chappell; 
Frans de Wit, head of EMI Music 
Publishing; Dennis Collopy, manag- 
ing director, BMGF Music U.K.; 
Irene Retford, managing director, 
Schauer & May; Stuart Hornall, 
managing director, Rondor Music 
London; Mark Rowles of Really 
Useful Music; and Tony Pool, depu- 
ty managing director, Boosey & 
Hawkes. 

U.K. Composers 

Vocalize Support 

For Tape Levy 
BY NICK ROBERTSHAW 

LONDON U.K. copyright owners 
have delivered a musical appeal to 
Trade Secretary Lord Young in a 
bid to reverse the government's 
abandonment of plans for a home - 
taping levy. 

Key extracts from a 1986 White 
Paper on copyright, set to music by 
composers Donald Swann, Chris 
Gunning, and Graham Whetting, 
were taken to Parliament March 21, 
as the Music Copyright Reform 

`Home taping is 
unjust to writers' 

Group launched a national cam- 
paign to highlight its grievances. 

Members of the MCRG coalition 
include the Performing Right Soci- 
ety, Mechanical Copyright Protec- 
tion Society, Composers' Guild, and 
other organizations, which are stag- 
ing a last -minute push for the rein- 
statement of a levy provision in the 
U.K. Copyright Bill. Says Michael 
Freegard, PRS chief executive: 
"The 1986 White Paper acknowl- 
edges that composers suffer an in- 
justice from the many millions of 
people who tape their music at 
home. 

"Alas, the Copyright Bill has 
dropped the idea of a blank -tape 
levy with no good reason and with- 
out consultation. We say that isn't 
good enough, and we're saying to 
the government: You have accepted 
that composers suffer an injustice. 
What do you intend to do about it ?" 

The section of the White Paper 
set to music by the MCRG is Clause 
6.6, which states: "Copyright own- 
ers and performers should be remu- 
nerated for the use of their material 
and performances by those who 
tape them at home to the prejudice 
of the legitimate interests of copy- 
right owners; there is no real alter- 
native to a compulsory levy on 
blank recording tape as a means of 
providing such remuneration." 

An additional lyric, addressed di- 
rectly to Lord Young, reads: "You 
know we tape from the radio /But 
it's all wrong /That we can't pay the 

(Continued on page 62) 

'87 Vid Technology Sales 
Soar In West Germany 

BY WOLFGANG SPAHR 

HAMBURG More than 2.15 mil- 
lion VCRs were sold in West Ger- 
many in 1987, contributing to a 
strong performance by the enter- 
tainment electronics sector here. 
Some 3.6 million television sets, 
over 200,000 camcorders and 
20,000 stand -alone video cameras 
were also sold. 

Compared with 1986, VCR 
sales were up 23 %, camcorder 
sales up 54 %, and TV sales up 
20 %. VCR penetration is now 34% 
of households, and according to 
German Video Institute spokes- 
man Klaus Mueller -Neuhof, vid- 
eotape recorder business stimu- 
lates other areas of audio /video 
trade, acting as an incentive for 
the purchase of additional TV re- 
ceivers and even encouraging mi- 
crocomputer sales. 

Mueller -Neuhof's argument 
that home -video filming will soon 
make little sense without some 
form of computer facility re- 
flects the growing sophistication 
of the equipment available. Al- 
most all the VCRs sold in 1987 
have cable tuners. More than 20% 
were stereo hi -fi models, and 60% 
featured video program service, 

a facility for automatic recording 
triggered by broadcast signals. 
Upcoming developments include 
line -code programming, video- 
tex, and the arrival this fall of 
Super -VHS machines. 

Eight- millimeter video contin- 
ues to hold over 50% of the cam- 
corder market, with VHS -C tak- 
ing just under 30% and full for- 
mat VHS just under 20 %. Blank 
videotape sales totalled 63 mil- 
lion units, up 49% on the 1986 fig- 
ure, and it is estimated that more 
than 80% are used for off -air re- 
cordings. 

Although video- software trade 
can now contribute up to 60% of 
the cost of new movie projects, 
the prerecorded video market re- 
mains underdeveloped, despite a 
recent drastic fall in prices. 
Gross earnings from video sales 
and rentals totalled $164 million 
last year. 

A GVI analysis shows that ac- 
tion movies are the most popular 
video product with a 9.5% market 
share, followed by documenta- 
ries (8.5 %), educational programs 
(8.1 %), and thrillers (5.8 %). Titles 
featuring hardcore pornography 
and violence were not included in 
the institute survey. 
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CANADA (Courtesy The Record) As of 3/21/88 PAN -EUROPEAN CHARTS 3/26/88 

Mr SINGLES ....t, 
MOT 100 SINGLES 

__________ 

1 1 NEVER GONNA GIVE YOU UP RICK ASTLEY ARISTA /BMG 

2 4 PUMP UP THE VOLUME M /A /R /R /S VERTIGO / POLYGRAM 1 4 I SHOULD BE SO LUCKY KYLE MINOGUE PWL 

3 6 FATHER FIGURE GEORGE MICHAEL COLUMBIA /CBS 2 1 TOGETHER FOREVER RICK ASTLEY RCA - 4 2 WHAT HAVE I DONE TO DESERVE THIS PET SHOP BOYS & DUSTY 3 2 TELL IT TO MY HEART TAYLOR DAYNE ARISTA Fr 
5 10 

SPRINGFIELD EMIMANHATTAN /CAPITOL 

SHE'S LIKE THE WIND PATRICK SWAYZE ARISTA/BMG 
4 
5 

3 

8 

GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE 

NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS 
6 9 I GET WEAK BELINDA CARLISLE MCA /MCA 

MERCURY 
7 11 HANDS UP SWAY VIRGIN /A &M 6 17 WONDERFUL LIFE BLACK A &M 
8 14 GET OUT OF MY DREAMS (GET INTO MY CAR) BILLY OCEAN JIVE/ 

BMG 7 5 BOYS SABRINA FIVE RECORDS 

9 15 JUST LIKE PARADISE DAVID LEE ROTH WARNER BROS. /WEA 8 13 JOE LE TAXI VANESSA PARADIS FA PRODUCTIONS / POLYDOR 

10 5 TELL IT TO MY HEART TAYLOR DAYNE ARISTA /BMG 9 6 ETOILE DES NEIGES SIMON ET LES MODANAIS ARIOLA 

11 8 HUNGRY EYES ERIC CARMEN ARISTA /BMG 10 11 OKAY O. K. WESTSIDE /SPV 

12 17 I FOUND SOMEONE CHER GEFFEN /WEA 11 NEW DON'T TURN AROUND ASWAD MANGO /ISLAND 

13 13 SEASONS CHANGE EXPOSE ARISTA /BMG 12 7 BEAT DIS BOMB THE BASS RHYTHM KING /MUTE 

14 19 MAN IN THE MIRROR MICHAEL JACKSON EPIC /CBS 13 NEW SHIP OF FOOLS ERASURE MUTE 

15 3 COULD'VE BEEN TIFFANY MCA /MCA 14 12 HOUSE ARREST KRUSH MERCURY 

16 NEW HYSTERIA DEF LEPPARD MERCURY /BLUDGEON RIFFOLA /POLYGRAM 15 9 I THINK WE'RE ALONE NOW TIFFANY MCA 

17 7 NEED YOU TONIGHT INXS ATLANTIC /WEA 16 10 MY LOVE IS A TANGO GUILLERMO MARCHENA TELDEC 

18 NEW SITTIN' ON THE DOCK OF THE BAY MICHAEL BOLTON COLUMBIA /CBS 17 NEW WHEN WILL I BE FAMOUS? BROS CBS 

- 19 NEW CHECK IT OUT JOHN COUGAR MELLENCAMP MERCURY /POLYGRAM 18 NEW CRASH THE PRIMITIVES LAZY /RCA 
20 NEW ENDLESS SUMMER NIGHTS RICHARD MARX EMI -MANHATTAN /CAPITOL 19 18 ALWAYS ON MY MIND PET SHOP BOYS PARLOPHONE 

ALBUMS 20 15 QUELQUE CHOSE DANS MON COEUR ELSA GM PRODUCTIONS /ARIOLA 

©Copyright 1988, Billboard Publications, Inc. No part of this publication 1 1 VARIOUS ARTISTS DIRTY DANCING SOUNDTRACK RCA /BMG HOT 100 ALBUMS 
may be reproduced, stored in any retrieval system, or transmitted, in any 2 3 JOHN COUGAR MELLENCAMP THE LONESOME JUBILEE MERCURY/ 1 1 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 
form or by any means, electronic, mechanical, photocopying, recording, 

POLYGRAM ACCORDING TO CBS 

or otherwise, without the prior written permission of the publisher. 3 5 INXS KICK ATLANTIC /WEA 2 2 SOUNDTRACK DIRTY DANCING RCA 
4 4 TIFFANY MCA /MCA 

3 3 RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCA 
5 2 GEORGE MICHAEL FAITH COLUMBIA /CBS 4 4 JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN 

BRITAIN (Courtesy Music Week /Gallup) As of 3/26/88 
6 
7 

6 
7 

AC /DC BLOW UP YOUR VIDEO ATLANTIC /WEA 

MICHAEL JACKSON BAD EPIC /CBS 
5 NEW ORCHESTRAL MANOEUVRES IN THE DARK THE BEST OF OMD 

VIRGIN 
This Last 8 11 RICK ASTLEY WHENEVER YOU NEED SOMEONE ARISTA /BMG 6 5 GEORGE MICHAEL FAITH EPIC 

Week Week SINGLES 9 9 ROBERT PLANT NOW AND ZEN ESPARANZA /WEA 7 7 MICHAEL JACKSON BAD EPIC 
1 4 DON'T TURN AROUND ASWAD MANGO /ISLAND 10 10 VARIOUS ARTISTS GOOD MORNING VIETNAM SOUNDTRACK A &M/ 8 11 STING ... NOTHING LIKE THE SUN A &M 
2 17 DROP THE BOY BROS CBS A &M 

9 6 AC /DC BLOW UP YOUR VIDEO ATLANTIC 
3 1 I SHOULD BE SO LUCKY KYLIE MINOGUE PWL 11 

12 
8 
13 

DAVID LEE ROTH SKYSCRAPER WARNER BROS. /WEA 

STING 
10 8 TOTO THE SEVENTH ONE CBS 

4 NEW CAN I PLAY WITH MADNESS IRON MAIDEN EMI 
...NOTHING LIKE THE SUN A &M /A &M 

11 10 JEAN JACQUES GOLDMAN ENTRE GRIS CLAIR ET GRIS FONCE EPIC 
5 22 COULD'VE BEEN TIFFANY MCA 

13 NEW TERRENCE TRENT D'ARBY INTRODUCING THE HARDLINE 
ACCORDING TO TERRENCE TRENT D'ARBY COLUMBIA /CBS 12 13 PETER MAFFAY LANGE SCHAUEN TELDEC 

6 3 JOE LE TAXI VANESSA PARADIS FA PRODUCTIONS / POLYDOR 14 16 U2 THE JOSHUA TREE ISLAND /MCA 13 NEW BILLY OCEAN TEAR DOWN THESE WALLS JIVE 

7 5 CRASH THE PRIMITIVES LAZY /RCA 15 20 MIDNIGHT OIL DIESEL AND DUST COLUMBIA /CBS 14 12 THE COMMUNARDS RED LONDON 
8 12 NEVER /THESE DREAMS HEART CAPITOL 16 12 DEF LEPPARD HYSTERIA VERTIGO /POLYGRAM 15 9 T'PAU BRIDGE OF SPIES SIREN 

9 6 SHIP OF FOOLS ERASURE MUTE 17 NEW ROBBIE ROBERTSON ROBBIE ROBERTSON GEFFEN /WEA 16 14 BELINDA CARLISLE HEAVEN ON EARTH VIRGIN 

10 11 I GET WEAK BELINDA CARLISLE VIRGIN 18 18 SINEAD O'CONNOR THE LION & THE COBRA CHRYSALIS /MCA 17 16 BLACK WONDERFUL LIFE A &M 

11 2 TOGETHER FOREVER RICK ASTLEY RCA 19 14 GEORGE THOROGOOD BORN TO BE BAD CAPITOL /CAPITOL 18 17 CLAUDE NOUGARO NOUGAYORK WEA 

12 7 LOVE IS CONTAGIOUS TAJA SEVELLE PAISLEY PARK /REPRISE /WEA 20 17 BELINDA CARLISLE HEAVEN ON EARTH MCA /MCA 19 NEW INXS KICK MERCURY 

13 20 I'M NOT SCARED EIGHTH WONDER CBS 20 NEW LEONARD COHEN I'M YOUR MAN CBs 

14 
15 

30 
16 

CROSS MY BROKEN HEART SINITTA FANFARE 
- 

WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON ARISTA WEST GERMANY (Courtesy Der Musikmarkt) As of 3/21/88 AUSTRALIA (Courtesy Australian Music Report) As of 3/28/88 
16 29 BASS (HOW LOW CAN YOU GO) SIMON HARRIS FFRR /LONDON SINGLES SINGLES 
17 18 RECKLESS AFRIKA BAMBAATAA /UB40 EMI 1 1 TELL IT TO MY HEART TAYLOR DAYNE ARISTA 1 1 I SHOULD BE SO LUCKY KYLIE MINOGUE MUSHROOM 
18 NEW STAY ON THESE ROADS A -HA WARNER BROS. 2 2 OKAY O.K. WESTSIDE 2 2 (I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY di JENNIFER 
19 13 I KNOW YOU GOT SOUL ERIC B & RAKIM COOLTEMPO /CHRYSALIS 3 6 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE WARNES RCA 

20 9 DOCTORIN' THE HOUSE COLDCUT FEATURING YAZZ & THE PLASTIC 4 NEW I SHOULD BE SO LUCKY KYLIE MINOGUE PWL 3 4 WHENEVER YOU NEED SOMEBODY RICK ASTLEY RCA 

21 10 
POPULATION AHEAD OF OUR TIME 

GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE 
5 4 I NEED YOU B. V. S. M. P. BCM RUSH 4 3 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE VIRGIN 

22 37 ONLY IN MY DREAMS DEBBIE GIBBON ATLANTIC 
6 3 MY LOVE IS A TANGO GUILLERMO MARCHENA TELDEC 5 5 HUNGRY EYES ERIC CARMEN RCA 

7 5 HOUSE ARREST KRUSH MERCURY / PHONOGRAM 6 7 NEVER GONNA GIVE YOU UP RICK ASTLEY RCA 
23 8 BEAT DIS BOMB THE BASS MISTER -RON /RHYTHM KING /MUTE 

8 10 TOGETHER FOREVER RICK ASTLEY RCA 7 6 FATHER FIGURE GEORGE MICHAEL EPIC 
24 19 HEART OF GOLD JOHNNY HATES JAll VIRGIN 8 20 SOME PEOPLE CLIFF RICHARD EMI 
25 36 TEMPTATION WET WET WET PRECIOUS / PHONOGRAM 9 12 COME INTO MY LIFE JOYCE SIMS LONDON 

9 8 DEVIL INSIDE INXS WEA 
26 
27 
28 

38 
31 
15 

LOVES CHANGES (EVERYTHING) CLIMIE FISHER EMI 

I WANT HER KEITH SWEAT VINTERTAINMENT/ELEKTRA 

THAT'S THE WAY IT IS MEL & KIM SUPREME 

10 
11 

12 

7 

11 

8 

SIGN YOUR NAME TERENCE TRENT D'ARBY CBS 

AN DER COPACABANA E.A.V. EMI E.A.V. 

BLUEPRINT RAINBIRDS MERCURY / PHONOGRAM 

10 
11 

9 

11 

LOVE IN THE FIRST DEGREE BANANARAMA LIBERATION 

AM I EVER GONNA SEE YOUR FACE AGAIN THE ANGELS MUSHROOM 

29 40 I FOUGHT THE LAW THE CLASH CBS 13 NEW BEAT DIS BOMB THE BASS BCM 
12 13 STUTTER RAP MORRIS MINOR & THE MAJORS VIRGIN 

30 14 GIMME HOPE JOANNA EDDY GRANT ICE 14 15 WHEN WILL I BE FAMOUS BROS CBS 
13 10 SAY YOU WILL FOREIGNER ATLANTIC 

31 27 JUST LIKE PARADISE DAVID LEE ROTH WARNER BROS. 15 9 HERE I AM DOMINOE RCA 
14 17 SHOULD'VE KNOWN BETTER RICHARD MARX MANHATTAN 

32 32 DAYS OF NO TRUST MAGNUM POLYDOR 16 14 I THINK WE'RE ALONE NOW TIFFANY WEA 
15 NEW HAZY SHADE OF WINTER THE BANGLES LIBERATION 

33 NEW DREAMING GLEN GOLDSMITH REPRODUCTION /RCA 17 NEW ANGEL EYES WET WET WET PRECIOUS / PHONOGRAM 
16 12 ALWAYS ON MY MIND PET SHOP BOYS PARLOPHONE 

34 NEW PROVE YOUR LOVE TAYLOR DAYNE ARISTA 18 20 MR MANIC AND SISTER COOL SHAKATAK POLYDOR 
17 15 NOTHING'S GONNA CHANGE MY LOVE GLENN MEDEIROS MERCURY 

35 26 HOW MEN ARE AZTEC CAMERA WEA 19 NEW WENN WIR UNS WIEDERSEHEN MUENDHENER FREIHEIT CBS 
18 NEW BOYS WILL BE BOYS CHOIRBOYS MUSHROOM 

36 23 TELL IT TO MY HEART TAYLOR DAYNE ARISTA 20 NEW SHE'S LIKE THE WIND PATRICK SWAYZE RCA 
19 19 RUN TO PARADISE CHOIRBOYS MUSHROOM 

37 NEW AIN'T COMPLAINING STATUS QUO VERTIGO /PHONOGRAM ALBUMS 20 16 I THINK WE ARE ALONE NOW TIFFANY MCA 

38 21 HAZY SHADE OF WINTER BANGLES DEF JAM 1 1 SOUNDTRACK DIRTY DANCING RCA /ARIOLA 
ALBUMS 

39 24 GOODGROOVE DEREK B MUSIC OF LIFE 2 2 PETER MAFFAY LANGE SCHATTEN TELDEC 
1 1 SOUNDTRACK DIRTY DANCING RCA 

40 NEW JUST LIKE A MIRAGE JELLYBEAN FEATURING ADELE BERTEI 3 3 RAINBIRDS RAINBIRDS MERCURY PHONOGRAM 
2 2 RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCA 

CHRYSALIS 
/ 

3 4 GEORGE MICHAEL FAITH EPIC 

ALBUMS 4 4 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 
ACCORDING TO CBS 

4 7 JOHN COUGAR MELLENCAMP LONESOME JUBILEE MERCURY 

1 NEW MORRISEY VIVA HATE HIS MASTER'S VOICE 
5 5 ERSTE ALLGEMEINE VERUNSICHERUNG LIEBE, TOD & TEUFEL 

5 3 ICEHOUSE MAN OF COLOURS REGULAR 

2 2 OMD THE BEST OF OMD VIRGIN 
6 8 

EMI 

RICK ASTLEY WHENEVER YOU NEED SOMEBODY 
6 13 CLIFF RICHARD ALWAYS GUARANTEED EMI 

3 NEW TALKING HEADS NAKED EMI 
7 6 

RCA 

AC BLOW 
7 6 PINK FLOYD A MOMENTARY LAPSE OF REASON ces 

4 6 ALEXANDER O'NEAL HEARSAY TABU 
8 7 

/DC UP YOUR VIDEO ATLANTIC 8 5 THE ANGELS LIVELINE MUSHROOM 
5 NEW PREFAB SPROUT FROM LANGLEY PARK TO MEMPHIS 

CLIMIE FISHER EVERYTHING EMI 9 8 JIMMY BARNES FREIGHT TRAIN HEART MUSHROOM 
KITCHENWARE /CBS 9 9 JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN 

10 10 NOISEWORKS NOISEWORKS CBS 
6 1 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE ACCORDING 

TO CBS 
10 10 TOTO THE SEVENTH ONE CBS 

11 9 THE TWELFTH MAN WIRED WORLD OF SPORTS EMI 

7 5 VARIOUS UNFORGETTABLE 
11 14 INXS KICK MERCURY / PHONOGRAM 

12 12 INXS 
INXS 

KICK WEA 

8 3 
EMI 

BILLY OCEAN TEAR DOWN THESE WALLS JIVE 
12 
13 

13 

20 
GEORGE MICHAEL FAITH EPIC 

MICHAEL JACKSON BAD EPIC 
12 12 BELINDA CARLISLE HEAVEN ON EARTH VIRGIN 

9 7 WET WET WET POPPED IN SOULED OUT PRECIOUS / PHONOGRAM 14 11 AC /DC BLOW UP YOUR VIDEO ALBERT PRODUCTIONS 

10 4 RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCA 
14 
15 

11 

15 

PET SHOP BOYS ACTUALLY PARLOPHONE /EMI 

BLACK WONDERFUL LIFE A &M 
15 NEW TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 

ACCORDING TO CBS 
11 8 JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN 16 17 RICK SPRINGFIELD ROCK OF LIFE RCA 16 14 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS. 12 10 THE WHO WHO'S BETTER, WHO'S BEST POLYDOR 17 18 STING ... NOTHING LIKE THE SUN A &M 17 NEW SPY VS SPY XENOPHOBIA (WHY ?) WEA 13 12 BELINDA CARLISLE HEAVEN ON EARTH VIRGIN 

18 NEW TAYLOR DAYNE TELL IT TO MY HEART ARISTA 18 16 GEORGE HARRISON CLOUD NINE DARK HORSE 14 9 LUTHER VANDROSS GIVE ME THE REASON EPIC 
19 12 SIGI SCHWAB ANNA - SOUNDTRACK TELDEC 19 17 JOHN FARNHAM WHISPERING JACK WHEATLEY 15 

16 
16 
17 

WHITNEY HOUSTON WHITNEY ARISTA 

FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS. 
20 19 T'PAU BRIDGE OF SPIES VIRGIN 20 NEW U2 THE JOSHUA TREE ISLAND 

17 40 VARIOUS HORIZIONS K TEL 
JAPAN (Courtesy Music Labo) As of 3/21/88 FRANCE (Courtesy of Europe 1) As of 3/19/88 

18 
19 

NEW 

11 

MEGADETH SO FAR, SO GOOD ... SO WHAT! CAPITOL 

T'PAU BRIDGE OF SPIES SIREN /VIRGIN SINGLES SINGLES 
20 NEW VARIOUS THE CHART SHOW ROCK THE NATION COVER /CHRYSALIS 1 NEW PARADISE GINGA HIKARU GENJI PONY /CANYON /JOHNNYS 1 1 NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS 

21 26 INXS KICK MERCURY / PHONOGRAM 2 NEW GOOD MORNING CALL KYOKO KOIZUMI VICTOR /YARNING MERCURY 

22 14 VARIOUS THE GREATEST LOVE TELSTAR 
3 NEW DOWN TOWN MYSTERY CARLOS TOSHIKI AND OMEGA TRIBE 2 4 ETOILE DES NEIGES SIMON ET LES MODANAIS ARIOLA 

23 20 TIFFANY TIFFANY MCA 4 2 

VAPA /BERMUDA /NTV.M 

KANPAI TSUYOSHI NAGABUCHI TOSHIBA /EMI /YUI ONGAKU /YAMAHA 
3 2 WONDERFUL LIFE BLACK A &M 

24 13 THE MISSION CHILDREN MERCURY /PHONOGRAM 5 1 TOIKI DE NET YOKO MINAMINO CBS /SONY /S ONE 4 3 BOYS SABRINA BABY RECORDS / POLYDOR 

25 15 MICHAEL JACKSON BAD EPIC COMPANY /FUJI /PACIFIC 5 5 QUELQUE CHOSE DANS MON COEUR ELSA ARIOLA 

26 18 THE CHRISTIANS THE CHRISTIANS ISLAND 
6 4 BEYOND THE TIME TM NETWORK EPIC /SONY /NICHION /JK 6 6 SLAVE FRANCOIS FELDMAN PHONOGRAM 

27 19 STING ...NOTHING LIKE THE SUN ARM 
7 3 DAITEKURETARA IINONI SHIZUKA KUDO 

PONY /CANYON /FUJI /PACIFIC /RUTS 7 8 QUAND JE T'AIME DEMIS ROUSSOS FLARENASCH Q 
28 21 U2 THE JOSHUA TREE ISLAND 8 6 YOU WERE MINE TOSHINOBU KUBOTA CBS /SONY /KITTY M 8 19 LA QUEUE LEULEU BEZU LACLASSE CARRERE 

29 25 PET SHOP BOYS ACTUALLY PARLOPONE 9 9 KAZE NO EOLIA HIDEAKI TOKUNAGA APOLLON /JCM /THINKHOUSE 9 13 MY BABY JUST CARES FOR ME NINA SIMONE CARRERE 

30 23 EVERYTHING BUT THE GIRL IDLEWILD BLANCO Y NEGRO 10 5 SILENT DANCER SHONENTAI WARNER /PIONEER /JOHNNYS 10 7 JUST A FRIEND OF MINE VAYA CON DIOS ARIOLA 

31 33 HEART BAD ANIMALS CAPITOL ALBUMS 11 11 NEVER CAN SAY GOODBYE THE COMMUNARDS LONDON 

32 NEW ORIGINAL SOUNDTRACK DIRTY DANCING (OST) RCA 1 2 TSUYOSHI NAGABUCHI NEVER CHANGE TOSHIBA /EMI 12 10 LA BAS J. J. GOLDMAN EPIC /CBS 

33 30 ERASURE THE CIRCUS MUTE 2 1 AKINA NAKAMORI STOCK WARNER /PIONEER 13 17 A CAUS' DES GARCONS A CAUS' DES GARCONS WEA 

34 38 THE POGUES IF I SHOULD FALL FROM GRACE WITH GOD STIFF 
3 NEW SHONENTAI BEST OF SHONENTAI WARNER /PIONEER 14 9 MAITRESSE IMAGES FLARENASCH 

35 37 TAYLOR DAYNE TELL IT TO MY HEART ARISTA 
4 
5 

3 
NEW 

KAZUMASA ODA BETWEEN THE WORD AND THE HEART FUN HOUSE 

DORAGON 3 
15 16 COMBIEN DE TEMPS STEPHAN EICHER BARCLAY 

36 22 ROBERT PLANT NOW AND ZEN EZPARANZA /ATLANTIC 
QUEST KOICHI SUGIYAMA APOLLON 

16 15 ETIENNE GUESCH PATTI COMOTION /PATHE MARCONI 

37 28 JOYCE SIMS COME INTO MY LIFE FFRR /LONDON 
6 
7 

4 
5 

AND 
CATCH 

THE PONY/CANYON 
MIHO NAKAYAMA CATCH THE NITE KING 17 14 NOUGAYORK CLAUDE NOUGARO WEA 

38 27 VARIOUS BEST OF HOUSE VOLUME 4 SERIOUS 8 9 TOTO THE SEVENTH ONE CBS /SONY 18 12 SANS CONTREFACON MYLENE FARMER POLYDOR 

39 31 GEORGE MICHAEL FAITH EPIC 9 7 BOOWY MORAL + 3 VICTOR 19 20 GOT MY MIND SET ON YOU GEORGE HARRISON WEA 

40 36 DAVID LEE ROTH SKYSCRAPER WARNER BROS. 10 8 HIKARU GENJI HIKARU GENJI PONY /CANYON 20 18 PUMP UP THE VOLUME MARRS VIRGIN 
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INTERNATIONAL 

Radio Radio To Bow In U.K. 
Nighttime Virgin Service Unique 

LONDON Richard Branson's Vir- 
gin Group is to launch Britain's 
first satellite -delivered nighttime 
radio network in May. Known as 
Radio Radio, the national service 
will be offered free to independent 
local radio operators. 

The $1.8 million project follows 

`Stations can offer 
varied material' 

the U.K. government's decision to 
allow split- frequency broadcasting 
and is also seen as paving the way 
for Virgin's expected bid for one of 
the three national commercial -ra- 
dio- network franchises to be auc- 
tioned by the government in 1990. 

Carried on the Eutelsat FI satel- 
lite, Radio Radio will effectively be 
a production and syndication ser- 
vice, offering 11 hours per night of 
music and news to be broadcast be- 
tween 7 p.m. and 6 a.m on either 
FM or AM wavelengths. Well - 
known presenters, including Jools 

Holland, Paula Yates, and Ruby 
Wax, have been approached to 
front the programs, for which sta- 
tions will provide their own brand 
identity and local advertising. 

The project is expected to break 
even in its second year, with subse- 
quent profits being split among 
Virgin, independent radio stations 
that take a share of the equity, and 
the company's management. Says 
managing director Rob Jones: 
"Smaller stations will now be able 
to offer solid local material on one 
frequency and top national pro- 
gramming on another." 

Up to 20 Independent Local Ra- 
dio stations here are reported close 
to taking the service, but it is not 
without stumbling blocks. A new 
ILR deal with Phonographic Per- 
formance Ltd. to secure increased 
needle time at affordable prices is 
seen as a prerequisite, and unfa- 
vorable audience research may de- 
ter some stations from introducing 
split- frequency broadcasting as 
quickly as had been hoped. 

U.K. COMPOSERS PETITION 
(Continued from page 60) 

man who writes the song /So legal- 
ize home taping /Just a few pence 
on a blank cassette /Will legalize 
home taping /Oh Lord, why ain't 
you done it yet ?" 

According to MCRG estimates, at 
least 2.5 times as much music is pri- 
vately copied here as is sold through 
record shops. Some 73% of adults 
own recording hardware, and more 
than four in five of such owners 
tape music from records, with al- 
most as many taping from radio. 
Blank tape for up to 100 million cas- 
settes is imported every year, and 
about 90% of it is used to make 
copyright -infringing copies. 

The government initially accepted 
arguments in favor of a tape levy, 
but following a massive advertising 
campaign by foreign -based tape 
manufacturers, it reversed its posi- 
tion last fall. At that time, Trade 
Minister Kenneth Clarke claimed 
that administrative costs would be 
disproportionate to revenues, that 
unacceptable "rough justice" would 
result, and that possible markups of 
blank tape prices by retailers would 
be unfair to consumers. 

The MCRG rejects these claims, 
saying that of the estimated $12.5 
million raised annually by a 10% 
levy, some $9.9 million would still be 
available for distribution even after 
administrative and exemption 
scheme costs and that evidence 
from 11 European countries indi- 
cates no significant rise in tape 
prices and no fall in sales. 

The group hopes Lord Young will 
agree to reexamine the options be- 
fore the Copyright Bill completes its 

ACTIONMAttT 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 

GOV'T 

passage through the House of 
Lords. It will be debated this month 
in the House of Commons at a sec- 
ond reading, where the govern- 
ment's U -turn is expected to come 
under renewed scrutiny. 

But supporters of the prolevy 
campaign fear they may face a new 
onslaught from the powerful tape 
manufacturers. 

FOR THE RECORD 
The listing in the 1988 Inter- 

national Buyer's Guide for the 
Italian company ATB SPA was 
omitted. The listing should 
have appeared under the "Car- 
tridge, Cassette, Reel & Parts 
Manufacturers" heading. Here 
is the correct information: 

ATB SPA, Via Palmiro To- 
gliatti, No. 30, Senago, 20030 
Milano, (02) 9989976 -7 -8. Cable: 
ATIBISENAGO. Telex: 334457 
ATIBIX. Managing director: 
Abramo Bordignon. 

Audio: Single and band-as - 
sembled components for cas- 
settes, digital cassettes, spring 
pads, and antifriction liners; 
full, flat shields in any magnet- 
ic alloy; custom -designed parts. 

Video (VHS): Reel spring 
(spool holder), wiper tab, guide 
sleeve (tape guide), guide pole, 
and reel lock. 

In 1987, ATB produced and 
sold audio components for 1 

million audiocassettes all over 
the world. ATB's components 
are particularly aimed at satis- 
fying automatic assembling re- 
quirements. They are up to the 
latest international standard 
specifications both for quality 
and technology contents. Main 
audio and video components are 
covered by patents extended in 
the main world markets. 

C NA DA 

Senate Urged To OK Bill Fast 

Copyright Act Pushed 
BY KIRK LaPOINTE 

OTTAWA Communications Minis- 
ter Flora MacDonald has urged a 
Canadian Senate committee to 
speedily pass the proposed reforms 
of the Copyright Act, indicating 
that any move by the Senate to 
amend the bill will result in a 
lengthy -perhaps even fatal -de- 
lay. 

MacDonald, appearing before the 
Senate Banking, Trade, and Com- 
merce Committee, appealed on be- 
half of arts groups and the comput- 
er industry for swift passage of the 
bill. She said there is no guarantee 
that amendments to the bill would 
be considered soon by the House of 
Commons. 

Under Canadian parliamentary 
procedure, a proposed bill goes first 
to the House of Commons, whose 
members are elected. The Commons 
studies the bill, debates it, decides 
whether to amend it, and finally 
votes on whether the bill should be- 
come law. Next, the bill goes to the 
Senate, whose members are ap- 
pointed rather than elected. The 
Senate has the power to propose 
changes to the bill, but such propos- 
als are rare and usually are either 
rejected immediately by the party in 
power in the Commons, accepted in 
part and referred back to the Sen- 
ate, or referred in their entirety to a 
Commons committee for study. 

Experts and insiders say that 
should the Senate propose changes 
to the Copyright Act, the most like- 
ly result would be for those changes 
to be referred to a Commons com- 
mittee for further study. Such a 
move could be time -consuming, they 
say, and could dash any hopes of the 
bill being passed soon. A general 
election is expected later this year, 
so there is little time left for debate. 

The music industry is watching 
the Commons -Senate warfare with 
great anxiety. For years, it has lob- 
bied the government for an over- 
haul of the 1924 Copyright Act, con- 
sidered by many to be among the 
worst in the world. The proposed re- 

forms would provide greater protec- 
tion for copyright works and great- 
er rewards for creators. 

Among other things, the new leg- 
islation provides for fines of up to 
$1 million for copyright infringe- 
ment (the current maximum fine is 
a world -low $200). Additionally, the 
compulsory mechanical rate of 2 
cents a song would be abolished; in 
its place would be a negotiated rate 
among creators and the recording 
industry. 

The bill took months to wheel 
through the Commons, and most ex- 
pected a smooth ride in the Senate. 
But the Senate has raised some con- 
cerns about the bill. Apparently, it 
does not take issue with provisions 
relating to the music business, al- 
though some senators have ex- 
pressed minor concerns about the 
powers of collectives established 
under the bill. Instead, many sena- 
tors are arguing on behalf of librar- 
ies and other institutions that fear 
the bill would result in restricted ac- 
cess to copyright works. 

MacDonald told the committee 
that "the bill must be passed, and it 
must be passed now," but the panel 
responded with some stern words of 
its own. And it wasn't simply Liber- 
al- appointed senators who gave the 
Conservative minister trouble. Con- 
servative- appointed Sen. Finlay 
MacDonald (no relation to the minis- 
ter) said it sounded as if the minis- 
ter's departmental officials had tak- 
en arts groups "into an upstairs 
room and bludgeoned them" into 
saying they don't want amendments 
to the bill. 

The minister is promising a sec- 
ond phase of reforms to address 
such issues as rental rights and 
home taping, but she clearly indi- 
cates that neither the first nor the 
second phase can be expected to 
pass if senators don't give the bill 
the go-ahead. 

Finlay MacDonald said he gets a 
little tired of being told "that if we 
don't hold our nose and pass it, 
we're holding up the business of 
Canada." 

law Bars late Concerts 
Ottawa Freezes Out Major Tours 

OTTAWA Canada's capital gets 
the most snowfall of any world capi- 
tal, and is outdone only by Mongo- 
lia's Ulaanbaatar as the world's 
coldest capital. Now, it can likely 
also lay claim to being one of the 
frostiest to rock music. 

Despite pleas from the mayor 
that it would make Ottawa look sec- 
ond class and a warning from the 
city's top promoter that big -name 
acts will stay away in droves, a by- 
law requiring outdoor concerts to 
end by 10:30 p.m. has been passed 
by the City Council. 

That will mean much earlier 
starts to the few summer shows 
than can now be procured under the 
curfew law, says promoter Dennis 
Ruffo. With the new law, the city 
has pretty much seen the last of 
concerts by such acts as four -hour- 

performer Bruce Springsteen. 
Mayor Jim Durrell and key alder- 

man Darrell Kent argued strenu- 
ously against accepting recommen- 
dations by the city's staff for the 
concert- ending curfew. They noted 
that outdoor shows only occur a few 
nights a year and bring a lot of mon- 
ey into Ottawa's economy, particu- 
larly from city -run Lansdowne 
Park, the object of the curfew. 

Last summer, late shows by the 
likes of David Bowie and Pink Floyd 
drew the ire of nearby residents. 
The result was considerable study 
by the city and a surprising council 
vote March 16. 

Now the cynics are out in force 
again, posing a riddle about the dif- 
ference between yogurt and Otta- 
wa. The former, they note, has live 
culture. 
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HIT -DRIVEN MTV IRKS LABELS 
(Continued from page 1) 

these. One thing I've found is when 
a label is hot, they think MTV is 
wonderful. When things aren't go- 
ing all that well, we're miserable. 

"It goes in cycles. As far as the 
light rotations go, I challenge any 
promotion executive to say, 'Well, in 
1983, I thought breakout or medium 
was good rotation to be in.' " 

There is little doubt that hit songs 
represented by videos in heavy rota- 
tion take great precedence over new 
acts on MTV. Masters estimates 
that of the 240 video airings during 
an average day on the channel, 
somewhere between 60 and 120, or 
25 % -50 %, are of clips in the heavy 
rotation category. (There are 19 of 
these videos this week.) 

But, says Masters, most radio sta- 
tions in the U.S. devote between 
90 % -95% of their music time to 
songs in their heavy rotations. "By 
that gauge, we're doing pretty 
well," he says. 

To get more play for high -priority 
new acts lost in the breakout and 
medium rotations, a number of vid- 
eo promoters say, they would like to 
see MTV cut its playlist from the 
current 80-85 clips to 60 -65. 

But, says MTV, when it offered to 
do this during various label meet- 
ings last fall, the channel was asked 
not to by two-thirds of the labels. 

"We're under a great deal of 
pressure from the managers and 
artists to be able to tell them we got 
their video added to MTV's play - 
list," admits one video promoter. "If 
they cut the breakout and medium 
rotations, it would make things dif- 
ficult politically for us." 

But, says another video promoter 
in favor of MTV's suggestion to cut 
the list, "Any promo person would 
rather have the breakout category 
cut in half and have those clips re- 
maining played more. 

"We as promo people really only 
have a couple of serious priorities at 
any given time, and we'd be willing 
to not have every video we submit 
get on if we knew that the impor- 
tant ones we needed MTV's help to 
break were getting meaningful air- 
play." 

In addition to complaints about 
the lighter rotation categories, 
some video promoters express res- 
ervations about the amount of 
MTV's nonvideoclip programming, 
such as strip shows like "Remote 
Control," "The Week In Rock," 
"Monty Python," and "The Young 
Ones." 

The gradual increase of programs 
like these -and the high ratings 

garnered by "Remote Control" - 
has led to rumors that MTV Net- 
works parent company Viacom In- 
ternational is seeking to develop 
more nonvideoclip shows, thus leav- 
ing less room for music on the chan- 
nel. 

Not true, says Masters. "First of 
all, the only directive we have re- 
ceived from Viacom is to make MTV 
Networks as big a business as we 
possibly can," he says. "They are 
not offering directives of any sort 
as far as our programming. 

"Second, we are not devoting all 
that much time to strip program- 
ming. In the context of our 168 -hour 
programming week, only about 14 
hours, or 12 %, is nonvideoclip pro- 
gramming. If we were playing 50 
hours per week of this kind of thing, 
then I could see people being wor- 
ried." 

Masters insists MTV's primary 
focus will remain the music video - 
clip, although the videos will likely 
be packaged more and more into 
"block programming" shows like 
MTV's "Rock Blocks," "Club 
MTV," and "Headbanger's Ball." 

According to Masters, MTV view- 
ers respond best to shows that "of- 

fer a beginning, middle, and end. 
That doesn't mean less videos being 
aired; it just means they're present- 
ed differently. 

"With randomly programmed 
clips, you tend to get viewers who 
tune in and then tune out," he notes. 
"But every time we package videos, 
the shows do great, and the viewers 
tend to stay for the whole thing." 

Some video promoters, however, 
remain unconvinced of MTV's com- 
mitment to music video and espe- 
cially to new artist clips. "With all 
the strip and nonvideoclip program- 
ming they have on, the day is simply 
not long enough to give significant 
airplay to anything but product that 
no longer needs all that help be- 
cause it already is a hit," claims one 
label video executive. "They have to 
rethink their commitment to the la- 
bels." 

Masters says that MTV's video - 
clip commitment is as strong as 
ever, but he notes that the channel 
has to be "realistic" about getting 
and keeping viewers as well. This is 
why clip programming is being con- 
tinually reviewed and why more 
block programming is planned, he 
explains. 

MTV Ratings Nos. Overbook 

College Dorms, Bar Viewers 
NEW YORK Just how many people 
are watching MTV? That, like most 
questions involving television ratings 
services, is not simple to answer. 

First, some figures. According to 
Marshall Cohen, MTV Networks se- 
nior vice president for corporate af- 
fairs and communications, the chan- 
nel's ratings for 1986 -1988 have aver- 
aged a 0.6 every quarter. 

Viewed in context with other basic 
cable services, MTV's A.C. Nielsen 
rating for the fourth quarter of 1987 
places the channel under cable televi- 
sion leader Superstation TBS, which 
rated a 1.6, and directly below ESPN, 
Nickelodeon, and USA, all with a 0.9 
rating. Other cable networks with 
ratings equal to MTV's are Cable 
News Network and The Nashville 
Network. 

Although MTV's ratings have re- 
mained flat for the past three years, 
the number of its subscribers (de- 
fined as households able to receive 
the channel) has risen regularly. 

During the past year, that figure 
has increased 22% to about 40 million 

MCA PULLS OUT OF SYNDICATION 
(Continued from page 6) 

have lost up to $4 million on opera- 
tion of the network. 

[In a late comment at press time, 
MCA Radio Network president Bob 
Kardashian said that the network 
office would remain open and that 
MCA would retain the program- 
ming projects currently in develop- 
ment. Official word is that MCA is 
reassessing its position. It is unlike- 
ly that the network will produce any 
programming this year.] 

The syndication network is 
MCA's first outright failure among 
several recent thrusts into new 
fields. Over the past few years, 
MCA has also moved into facility 
management, concert merchandis- 
ing, and artist management. 

This vertical integration has 

sparked some controversy, and the 
move into radio syndication was no 
exception. MCA Records was the 
first major label tied to a national 
radio syndicator since the field 
opened up with the rock explosion 
of the late '60s. The entry into the 
industry by a major label was 
viewed as a possible conflict of in- 
terest, particularly if the network 
were to grow to the point of taking 
over other syndicators. Neverthe- 
less, there is no evidence that MCA 
Radio Networks favored artists 
from its parent label or that it had 
any problem in obtaining perfor- 
mances by artists on other labels. 

Assistance in preparing this story 
was provided by Ken Terry. 

households. When MTV was 
launched in 1981, it was available to 
just 1 million homes. 

According to Cohen, a 0.6 rating 
means that there is an average of 
240,000 homes tuned to MTV at any 
given time. As for how many bodies 
are actually in front of the TV sets 
during that time, Cohen says that 
number is more difficult to pin down. 
It could range anywhere from 1.5-3.5 
people, he says. 

"We've only seen one month of 
People Meter data from Nielsen," he 
says. "Since we haven't really ana- 
lyzed it yet, all I can tell you is that 
while basically every cable and 
broadcast service is showing lower 
numbers with the People Meter [than 
with the diary method], MTV is show- 
ing the highest number of teens 
watching among any stations." 

Cohen says MTV's ratings would 
likely be higher if venues termed 
"Nielsen -ineligible" were allowed to 
be wired with People Meters. 

"Nielsen will not allow meters to 
be placed in things like frat houses, 
bars, and college dorms," he says. 
"All the viewing of services like 
ESPN and MTV that occurs in these 
places is not reported, and we feel 
that MTV is watched in many of 
these venues." 

Despite the lack of increase in 
MTV ratings, MTV Networks- 
which is composed of Nickelodeon, 
MTV, VH -1, and Nick At Nite -has 
not suffered financially. The most re- 
cent quarterly report from parent 
company Viacom International 
shows that MTVN had a 10% in- 
crease in pro forma revenues in the 
1987 fiscal year. Breakouts of individ- 
ual earnings for the four divisions 
are not available, but an MTV repre- 
sentative says' that the channel's ad- 
vertising revenues remain healthy. 

"We have never been a ratings - 
driven service," says the executive. 
"Advertisers know we deliver the 
age group they want better than any- 
one else." STEVEN DUPLER 

HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 with Michael Ellis. 

MICHAEL JACKSON HOLDS at No. 1 with "Man In The Mirror" 
(Epic) and widens his margin over "Endless Summer Nights" by Richard 
Marx (EMI -Manhattan) with continuing gains in airplay and sales points. 
Jackson's attempt to stay on top for a third week will be vigorously chal- 
lenged by Billy Ocean's "Get Outta My Dreams, Get Into My Car" (Jive), 
which, at No. 3, is within striking distance. 

BOTH POWER PICKS GO to EMI -Manhattan records. Natalie Cole 
wins on the sales side for "Pink Cadillac," and the Pet Shop Boys nab the 
airplay award for last week's Hot Shot Debut, "Always On My Mind." 
The latter also makes the biggest chart move, 17 places to No. 44, fueled 
by the most adds (66) and early upward moves at Kiss -108 Boston (20 -12), 
Y -95 Dallas (26 -14), and KITS San Francisco (15 -10). There are three 
strong runners -up for the airplay honor: "Anything For You" by Gloria 
Estefan & Miami Sound Machine (Epic), which moves 20-10 at WKQB 
Charleston, S.C, and 3-1 at Z-93 El Paso, Texas; "Shattered Dreams" by 
Johnny Hates Jazz (Virgin), with top 20 reports from WROQ Charlotte, 
N.C. (31 -18), Q -105 Tampa, Fla. (21 -17), and WLOL Minneapolis (23 -19); and 
Foreigner's "I Don't Want To Live Without You" (Atlantic), with early 
strength at WYDD Pittsburgh (25 -17), KEGL Dallas (24 -17), and Power 99 
Atlanta (24 -18). 

FIVE ARTISTS MAKE their first appearance on the Hot 100 this week. 
Twenty -year -old New Yorker Brenda K. Starr enters at No. 80 with "I 
Still Believe" (MCA); it's already been No. 2 at Power 96 Miami and is 
breaking out of San Francisco (25-17 at KMEL). Los Angeles -based artists 
Lita Ford (RCA) and Kingdom Come (Polydor) enter at Nos. 90 and 93, 
respectively. From foreign shores come Australia's Midnight Oil, enter- 
ing at No. 86 with `Beds Are Burning" (Columbia), and the U.K.'s 3 Man 
Island, charting at No. 94 with "Jack The Lad" (Chrysalis), which is 
breaking out in California (15-12 at KBOS Fresno and 22 -20 at FM -102 Sac- 
ramento). "We Said Hello Goodbye" by Phil Collins (Atlantic) has 
enough airplay points to debut -in fact, it would be in the 50s -but it is an 
album cut from the "Playing For Keeps" soundtrack and the "No Jacket 
Required" CD and is not available as a single. 

AN INDEPENDENT LABEL pulls off what no major label has done 
so far in 1988: Salt -N- Pepa's "Push It" on Next Plateau is the first gold 
single of the year. The record peaked at only No. 19 on the Hot 100 
because of widespread unreported airplay at top 40 radio, but the com- 
bined sales for the 7 -inch and 12 -inch single have approached 900,000 
units, according to label prez Eddie O'Loughlin. With 12 -inch sales 
counted double by the RIAA, the two -sided hit is gold. (The original A 
side, "Tramp," was a hit on the Hot Black Singles chart.) In the future, 
the RIAA will not count 12 -inch sales twice, making it even more diffi- 
cult for singles to go gold. 
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HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

ALWAYS ON MY MIND 

PLATINUM/ 
GOLD 
ADDS 

20 REPORTERS 

SILVER 
ADDS 

52 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
164 REPORTERS 

TOTAL TOTAL 
ADDS ON 

236 REPORTERS 

PET SHOP BOYS EMI -MANHATTAN 4 14 48 66 158 
NIGHTIME 
PRETTY POISON VIRGIN 4 7 28 39 43 
I DON'T WANT TO ... 
FOREIGNER ATLANTIC 1 10 26 37 173 
SAY IT AGAIN 
JERMAINE STEWART ARISTA 3 1 33 37 129 
SHATTERED DREAMS 
JOHNNY HATES JAZZ VIRGIN 5 6 24 35 184 
DREAMING 
OMD A&M 5 5 20 30 129 
ANYTHING FOR YOU 
GLORIA ESTEFAN /MSM EPIC 2 7 19 28 194 
ONE GOOD REASON 
PAUL CARRACK CHRYSALIS 5 20 26 94 
PIANO IN THE DARK 
BRENDA RUSSELL A&M 4 6 14 24 142 
I STILL BELIEVE 
BRENDA K. STARR MCA 2 5 17 24 32 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 

w Q; 
SALES 

TITLE ARTIST 

ó 
oo 

I 1 MAN IN THE MIRROR MICHAEL JACKSON I 

2 3 ENDLESS SUMMER NIGHTS RICHARD MARX 2 

3 7 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 3 

4 5 OUT OF THE BLUE DEBBIE GIBSON 4 

5 6 I WANT HER KEITH SWEAT 5 

6 8 ROCKET 2 U THE JETS 6 

7 9 (SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON 11 

8 11 GIRLFRIEND PEBBLES 9 

9 13 DEVIL INSIDE INXS 7 

10 10 HYSTERIA DEF LEPPARD 13 

11 4 NEVER GONNA GIVE YOU UP RICK ASTLEY 8 

12 17 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 10 

13 19 WISHING WELL TERENCE TRENT D'ARBY 12 

14 23 I SAW HIM STANDING THERE TIFFANY 17 

15 15 CHECK IT OUT JOHN COUGAR MELLENCAMP 18 

16 18 SOME KIND OF LOVER JODY WATLEY 14 

17 22 ANGEL AEROSMITH 16 

18 2 I GET WEAK BELINDA CARLISLE 15 

19 25 PROVE YOUR LOVE TAYLOR DAYNE 20 

20 24 ROCK OF LIFE RICK SPRINGFIELD 22 

21 27 PINK CADILLAC NATALIE COLE 23 

22 28 ONE STEP UP BRUCE SPRINGSTEEN 25 

23 14 FATHER FIGURE GEORGE MICHAEL 19 

24 12 JUST LIKE PARADISE DAVID LEE ROTH 24 

25 16 SHE'S LIKE THE WIND PATRICK SWAYZE 21 

26 21 WHEN WE WAS FAB GEORGE HARRISON 33 

27 36 FISHNET MORRIS DAY 30 

28 32 ELECTRIC BLUE ICEHOUSE 26 

29 33 NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL 28 

30 29 WHAT A WONDERFUL WORLD LOUIS ARMSTRONG 32 

31 37 YOU DON'T KNOW SCARLETT & BLACK 27 

32 34 GOING BACK TO CALI L.L. COOL J 31 

33 31 PUSH IT SALT -N -PEPA 52 

34 30 PUMP UP THE VOLUME M /A /R /R /S 47 

35 - ANYTHING FOR YOU GLORIA ESTEFAN /MIAMI SOUND 29 

36 20 BE STILL MY BEATING HEART STING 48 

37 26 I FOUND SOMEONE CHER 37 

38 - NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX 36 

39 - ARE YOU SURE SO 43 

40 35 CAN'T STAY AWAY FROM YOU GLORIA ESTEFAN /MIAMI SOUND 46 

y3 Qw 

AIRPLAY 
TITLE ARTIST 

ó 
=á 

1 1 MAN IN THE MIRROR MICHAEL JACKSON 1 

2 2 ENDLESS SUMMER NIGHTS RICHARD MARX 2 

3 5 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 3 

4 4 OUT OF THE BLUE DEBBIE GIBSON 4 

5 8 I WANT HER KEITH SWEAT 5 

6 3 NEVER GONNA GIVE YOU UP RICK ASTLEY 8 

7 9 DEVIL INSIDE INXS 7 

8 14 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 10 

9 11 ROCKET 2 U THE JETS 6 

10 15 GIRLFRIEND PEBBLES 9 

11 17 WISHING WELL TERENCE TRENT D'ARBY 12 

12 6 FATHER FIGURE GEORGE MICHAEL 19 

13 7 I GET WEAK BELINDA CARLISLE 15 

14 16 (SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON 11 

15 18 SOME KIND OF LOVER JODY WATLEY 14 

16 19 ANGEL AEROSMITH 16 

17 12 HYSTERIA DEF LEPPARD 13 

18 20 I SAW HIM STANDING THERE TIFFANY 17 

19 10 SHE'S LIKE THE WIND PATRICK SWAYZE 21 

20 22 CHECK IT OUT JOHN COUGAR MELLENCAMP 18 

21 24 PROVE YOUR LOVE TAYLOR DAYNE 20 

22 21 ROCK OF LIFE RICK SPRINGFIELD 22 

23 13 JUST LIKE PARADISE DAVID LEE ROTH 24 

24 30 ANYTHING FOR YOU GLORIA ESTEFAN /MIAMI SOUND 29 

25 27 PINK CADILLAC NATALIE COLE 23 

26 25 YOU DON'T KNOW SCARLETT & BLACK 27 

27 29 ELECTRIC BLUE ICEHOUSE 26 

28 28 ONE STEP UP BRUCE SPRINGSTEEN 25 

29 26 NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL 28 

30 35 PAMELA TOTO 34 

31 - SHATTERED DREAMS JOHNNY HATES JAZZ 39 

32 36 I WISH I HAD A GIRL HENRY LEE SUMMER 35 

33 - I DON'T WANT TO LIVE WITHOUT YOU FOREIGNER 42 

34 - PIANO IN THE DARK BRENDA RUSSELL 40 

35 - NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX 36 

36 23 I FOUND SOMEONE CHER 37 

37 - TWO OCCASIONS THE DEELE 38 

38 40 FISHNET MORRIS DAY 30 

39 - WAIT WHITE LION 41 

40 - ALWAYS ON MY MIND PET SHOP BOYS 44 
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HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot 100 chart. 

LABEL NO. OF TITLES 
ON CHART 

COLUMBIA (9) 
Def Jam (2) 

ATLANTIC (8) 
Critique (1) 
Island (1) 

MCA (9) 
I.R.S. (1) 

E.P.A. 
Epic (4) 
CBS Associated (2) 
Scotti Bros. (1) 
Tabu (1) 

RCA (6) 
Jive (1) 

WARNER BROS. (4) 
Dark Horse (1) 
Island (1) 
Paisley Park (1) 

EMI -MANHATTAN 

A &M 

ARISTA (4) 
Jive (1) 

CHRYSALIS 

POLYGRAM 
Mercury (3) 
London (1) 
Polydor (1) 

CAPITOL 

GEFFEN 

REPRISE 

VIRGIN 

ELEKTRA (1) 
Vintertainment (1) 

SUTRA 
Fever (2) 

4TH & B'WAY 

ENIGMA 

MACOLA 
Kru' -Cut (1) 

NEXT PLATEAU 

SOLAR 

11 

10 

10 

8 

7 

7 

6 

5 

5 

5 

5 

3 

3 

3 

3 

2 

2 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher Licensing Org.) 

Sheet Music Dist. 

44 ALWAYS ON MY MIND 
(Screen Gems -EMI, BMI /Sebanine, BMI) WBM 

16 ANGEL 

(Aero Dynamics, BMI /Desmobile, ASCAP /April, 
ASCAP) HL/WBM 

29 ANYTHING FOR YOU 

(Foreign Imported, BMI) CPP 

43 ARE YOU SURE 

(Charisma, ASCAP /Hidden Pun, BMI) WBM 
48 BE STILL MY BEATING HEART 

(Magnetic, BMI /Regatta, BMI /Illegal, BMI /Atlantic, 
BMI) HL 

62 BECAUSE OF YOU 

(Amber Pass, ASCAP /Disco Fever, ASCAP /Red 
Instructional, ASCAP) 

86 BEDS ARE BURNING 

(Sprint (Apra) , BMI/Warner- Tamerlane, BMI) 
78 BREAKAWAY 

(Colgems -EMI, ASCAP/Teenie Bopper, ASCAP) 
46 CAN'T STAY AWAY FROM YOU 

(Foreign Imported, BMI) CPP 

92 CENTURY'S END (FROM "BRIGHT LIGHTS, BIG 

CITY') 
(U /A, ASCAP /Freejunket, ASCAP) 

18 CHECK IT OUT 

(Riva, ASCAP) WBM 

69 COULD'VE BEEN 

(George Tobin, BUI) HL 

7 DEVIL INSIDE 

(MCA, ASCAP) MCA/HL 
70 DON'T MAKE A FOOL Of YOURSELF 

(French Lick, BMI /Dutch Puppet Music /Bug, BMI) 
66 DON'T SHED A TEAR 

(High Frontier Music, PROCAN /Blackwood, BMI /Little 
Life, ASCAP/Wood Monkey, ASCAP) HL 

49 DREAMING 

(Virgin, ASCAP) CPP 

26 ELECTRIC BLUE 

(SBK Songs /April, ASCAP /10/10, BMI) HL 

2 ENDLESS SUMMER NIGHTS 

(Chi -Boy, ASCAP) CLM 
84 EVER SINCE THE WORLD BEGAN 

(WB, ASCAP /Easy Action, BMI /Holy Moley, 

ASCAP /Rude, ASCAP) WBM 

95 FAMILY MAN 
(Now Sounds, BMI /Putz Tunes, BMI) 

19 FATHER FIGURE 

(Chappell, ASCAP /Morrison Leahy, ASCAP) CHA /HL 
30 FISHNET 

(Ya D Sir, ASCAP/WB, ASCAP /Flyte Tyme, ASCAP) 

WBM 

93 GET IT ON 

(Blue Vision, BMI) 

3 GET OUTTA MY DREAMS, GET INTO MY CAR 

(Zomba, ASCAP) HL 

9 GIRLFRIEND 

(Kermy, BMI /Hip Trip, BMI) CPP 

57 GIVE ME ALL YOUR LOVE 

(Whitesnake Overseas, ASCAP/WB, ASCAP) WBM 

31 GOING BACK TO CALI (FROM "LESS THAN ZERO ") 
(Def Jam, ASCAP) 

100 HAZY SHADE OF WINTER 

(Paul Simon, BMI) 
68 HOT HOT HOTS! 

(Bleu Disque, ASCAP/WB, ASCAP) WBM 
97 HOT THING 

(Controversy, ASCAP) WBM 

51 HUNGRY EYES (FROM "DIRTY DANCING ") 
(Knockout, ASCAP /Jemava, ASCAP /R.U. Cyrius, 
ASCAP) CPP 

13 HYSTERIA 

(Bludgeon Riffola, ASCAP /Zomba, ASCAP) HL 

42 I DON'T WANT TO LIVE WITHOUT YOU 

(Michael Jones, ASCAP) CHA /HL 
37 I FOUND SOMEONE 

(April, ASCAP /Is Hot, ASCAP /But For, ASCAP) HL 

15 I GET WEAK 

(Not Listed) WBM 
83 I LIVE FOR YOUR LOVE 

(O'Lyric, BMI/Tuneworks, BMI/Vandorf, 
ASCAP /Reswick- Werfel, ASCAP /Beseme West, 

ASCAP /Arista, ASCAP) CPP 

17 I SAW HIM STANDING THERE 

(Gil, BMI) WBM 

80 I STILL BEUEVE 
(Anta, ASCAP /Rare Blue, ASCAP /Colgems -EMI, 
ASCAP) 

5 I WANT HER 

(Vintertainment, ASCAP /Keith Sweat, ASCAP /Donril, 
ASCAP/WB, ASCAP/E/A, ASCAP) 

99 I WANT TO BE YOUR MAN 

(Troutman's, BMI /Saja, BMI) HL 

71 I WANT TO BE YOUR PROPERTY 

(Magnet, ASCAP/Theobalds, ASCAP) WBM 

58 I WANT YOU SO BAD 

(Billy Steinberg, ASCAP /Denise Barry, ASCAP) WBM 

35 I WISH I HAD A GIRL 

(Leesum, BMI) CLM 

94 JACK THE LAD 

(PSO Ltd., ASCAP) 

24 JUST LIKE PARADISE 

(Diamond Dave, ASCAP/Tuggle Tunes, ASCAP) 

45 KISS AND TELL (FROM "BRIGHT LIGHTS, BIG CITY ") 
(Virgin- Nymph, BMI) CPP 

90 KISS ME DEADLY 

(Makiki, ASCAP/Twin Towers, ASCAP /Arista, ASCAP) 

64 LOVE IN THE FIRST DEGREE 

(In A Bunch, PRS/WB, ASCAP/Terrace, ASCAP) 

CPP/WBM 

55 LOVE OVERBOARD 

(Calloco, BMI /Hip Trip, BMI) CPP 

82 MAGIC CARPET RIDE 

(French Lick, BMI /Bug, BMI) 
1 MAN IN THE MIRROR 

(Yellowbrick Road, ASCAP /MCA, ASCAP / Aerostation 
Corporation, ASCAP) WBM /MCA /HL 

59 MY GIRL 

(Jobete, ASCAP) CPP 

36 NAUGHTY GIRLS (NEED LOVE TOO) 

(Forceful, BMI/Willesden, BMI) 
72 NEED YOU TONIGHT 

(MCA, ASCAP) MCA /HL 
88 NEVER DIE YOUNG 

(Country Road, BMI) 
8 NEVER GONNA GIVE YOU UP 

(Terrace, ASCAP) CPP 

28 NEVER KNEW LOVE LIKE THIS 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) WBM 

76 NEVER THOUGHT (THAT I COULD LOVE) 

(CAK, ASCAP /Songs Of Jennifer, ASCAP /If Dreams 
Had Wings, ASCAP /A Question Of Material, ASCAP) 

HL 

79 NIGHTIME 

(Genetic, ASCAP) 

56 ONE GOOD REASON 

(Plangent Visions, ASCAP/Virgin, ASCAP) CPP 

25 ONE STEP UP 

(Bruce Springsteen, ASCAP) CPP 

87 000 LA LA IA 
(April, ASCAP /Midnight Magnet, ASCAP /Oh -Bev, 

ASCAP /McNella, ASCAP) HL 

4 OUT OF THE BLUE 

(Creative Bloc, ASCAP /Deborah Ann's, ASCAP) HL 

34 PAMELA 

(Hudmar, ASCAP /Jogi Wimball, BMI) WBM 
40 PIANO IN THE DARK 

(Rutland Road, ASCAP/WB, ASCAP /Colgems -EMI, 
ASCAP /Dwarf- village, ASCAP) WBM 

23 PINK CADILLAC 

(Bruce Springsteen, ASCAP) CPP 

75 PLAY THAT FUNKY MUSIC 

(Rwp, ASCAP /Bema, ASCAP) 

85 PRESENCE OF LOVE 

(Illegal, BMI) 

77 PROMISE ME 

(Amber Pass, ASCAP /Andy Panda, ASCAP /Disco 
Fever, ASCAP /Fools Prayer, BMI /Salski, BMI /Latin 
Rascals, BMI) 

20 PROVE YOUR LOVE 

(November Nights, ASCAP /Chappell, ASCAP / Jobete, 
ASCAP) CPP /CHA /HL 

47 PUMP UP THE VOLUME 

(MNS, PRS/WB, ASCAP) WBM 

52 PUSH IT 

(Next Plateau, ASCAP/Turnout Bros, ASCAP) 

60 RITUAL 

(Mind & Body, ASCAP /PolyGram, ASCAP) 

22 ROCK OF LIFE 

(Super Ron, BMI) CLM 

6 ROCKET 2 U 

(Groupie, BMI) 
73 SAMANTHA (WHAT YOU GONNA 00?) 

(Avsec, ASCAP /Mike & Jules, ASCAP) 

81 SAVE YOUR LOVE 

(White Vixen, BMI) 
54 SAVIN' MYSELF 

(Southern, ASCAP) CPP 

50 SAY IT AGAIN 

(Blackwood, BMI /Henrey Suemay, BMI) SBK 

67 SAY YOU WILL 
(Michael Jones, ASCAP /Stray Notes, ASCAP /Colgems- 
EMI, ASCAP) WBM /CHA /HL 

74 SEASONS CHANGE 

(Panchin, BMI /Screen Gems -EMI, BMI) WBM 

39 SHATTERED DREAMS 

(Copyright Control) 

21 SHE'S LIKE THE WIND 

(Troph, BMI /Strawberry Fork, BMI) HL 

89 SHE'S ONLY 20 

(Makiki, ASCAP/Tami Show) CPP 

11 (SITTIN' ON) THE DOCK OF THE BAY 

(Irving, BMI) CPP 

14 SOME KIND OF LOVER 

(Ultrawave, ASCAP /April, ASCAP /Rightsong, BUI) 
CHA /HL 

53 STRANGE BUT TRUE 

(Maximum, ASCAP/Warner- Tamerlane, BMI /Sizzling 
Blue, BMI) WBM 

96 SWEET LIES 

(Island, BMI /Bungalow, ASCAP /Ackee, ASCAP) WBM 

65 TALKING BACK TO THE NIGHT 

(F.S.Limited, PRS/Warner- Tamerlane, BMI /Blue Sky 
Rider, BMI/Willin David, BMI) WBM 

98 THINKING OF YOU 

(Maurice White, ASCAP/Yougoulei, ASCAP/Wenkewa, 

ASCAP) HL 

91 TURN OFF THE LITES 

(Lon -Hop, BMI) 
38 TWO OCCASIONS 

(Hip Trip, BMI /Hip Chic, BMI /Mister Johnson's Jams, 

BMI /Peer- Southern, ASCAP/Tammi, BMI) CPP 

41 WAIT 

(Vavoom, ASCAP) WBM 

32 WHAT A WONDERFUL WORLD 

(Herald Square, BMI /Range Road, ASCAP /Quartet, 
ASCAP) HL 

63 WHAT HAVE I DONE TO DESERVE THIS? 

(Virgin, ASCAP/Texas City, BMI /Streamline Moderne, 

BMI) CPP /MCA /HL 
33 WHEN WE WAS FAB 

(Ganga B.V., PRS /Zero Productions, BMI) CPP /HL 
Io WHERE DO BROKEN HEARTS GO 

(Scaramanga, ASCAP /Rare Blue, ASCAP /Baby Love, 

ASCAP) CPP/CLM 
12 WISHING WELL 

(Virgin- Nymph, BMI/Young Terence, BMI /Rare Blue, 

ASCAP) CPP 

61 YES 

(Hands Down, ASCAP) 

27 YOU DON'T KNOW 

(Virgin, ASCAP /Bittern, BMI) CPP 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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LIMN REVIEWS 

POP 

MORRISSEY 

Viva Hate 
PRODUCER: Stephen Street 
Sire /Reprise 25699 

Former Smiths singer releases a solo 
album that betters his band's finale. 
Despite absence of guitarist/ 
songwriting partner Johnny Marr, set 
boasts strong tunes and musical 
backing -largely due to Durutti 
Column's Vini Reilly and producer 
Street. Track "Suedehead" is already 
making big noise, and equally 
compelling cuts abound. 

THE SMITHEREENS 

Green Thoughts 
PRODUCER Don Dixon 
Enigma /Capitol C148375 

Can the Smithereens do it again? 
"Green Thoughts" delivers more of 
the hooky, guitar -driven pop that 
made 1986's "Especially For You" a 
critical fave; gruffer guitars and 
cleaner production are the new twists. 
Several tracks sound hit bound, 
including first single, "Only A 
Memory," and "House We Used To 
Live In." 

TINA TURNER 

Tina Live In Europe 
PRODUCERS: John Hudson, Terry Britten 
Capitol C1-90126 

Turner's star has fallen a bit of late, 
but no matter: This fine two- record 
compendium should have legs to rival 
Tina's own. Featured are Turner's 
own recent hits; oldies -Ike & Tina 
Turner and otherwise; blistering 
covers of such modern-day staples as 
"Addicted To Love"; and guest shots 
by David Bowie, Robert Cray, Bryan 
Adams, and Eric Clapton. LP buyers 
really lose out: Cassette and CD 
packages contain a tour booklet and 
four extra tracks. 

JONI MITCHELL 

Chalk Mark In A Rain Storm 
PRODUCERS: Joni Mitchell, Larry Klein 
Geffen GHS 24172 

Songstress' most commercial - 
sounding effort in years combines her 
usual cerebral approach to lyrics with 
some shimmering pop hooks. Best 
candidates for radio acceptance 
include "Snakes And Ladders" and 
"My Secret Place," duets with Don 
Henley and Peter Gabriel, 
respectively. Eclectic group of 
sidemen, including Wayne Shorter, 
Tom Petty, Billy Idol, Thomas Dolby, 
and Wendy & Lisa, offers fine 
support. 

LYNYRD SKYNYRD 

Southern By The Grace Of God/Tribute Tour 1987 
PRODUCER. Jimmy Johnson 
MCA2.8027 

Go-for- the -gusto set is sure to be 
snatched up by the 350,000 or so 
hardcore fans who wouldn't have 
missed the remaining members' 
reunion tour for all the Jack Daniels 
in the South. Not a favorite is missing 
on this $10.98 two-record (or single - 
CD) package; "Freebird" is here in all 
its glory, taking up an entire side, 
while "Swamp Music" is picking up 
album rock play. 

ORIGINAL MOTION PICTURE SOUNDTRACK 

Sweet Lies 
PRODUCERS: Various 
Island 90855 

His three songs here are Palmer's last 
hurrah for Island; his next album will 
be on EMI -Manhattan. Soundtrack 
accompanies the first starring vehicle 
of Julianne Phillips, Mrs. Bruce 
Springsteen, and in addition to 
Palmer's somewhat-out-of-the- 
mainstream contributions features 
Caribbean- flavored tracks. 

ART GARFUNKEL 

Lefty 
PRODUCERS: Geoff Emerìck & Art Garfunkel, Jay 
Graydon, Steve Gadd 
Columbia FC 40942 

Carefully produced outing should 
reap major benefits at AC for 
Garfunkel, whose solo work has never 
been more relaxed. First single, cover 
of doo wop oldie "So Much In Love," 
strikes nostalgic chords; album 
highlight may be radically rearranged 
"When A Man Loves A Woman," with 
flute by Jeremy Steig. Nice Stephen 
Bishop -penned originals round out 
splendid package. 

THE MISSION U.K. 

Children 
PRODUCER: John Paul Jones 
Mercury 834 263 

Brit gothic rockers lighten up their 
image a bit with the help of improved 
songwriting from lead singer Wayne 
Hussey and attractive production 
touches from Led Zep man Jones. 
Highlights include the majestic, well - 
arranged "Kingdom Come," the 
sunny "Child's Play," and the 
undeniably hooky acoustic "Black 
Mountain Mist." 

GODLEY 8 CREME 

Goodbye Blue Sky 
PRODUCERS: Godley & Creme 
Polydor 422 835 348 

10cc vets have been making a name 
for themselves of late by directing 
innovative videos; latest album project 
marks a return to low -tech days, and 
the results are endearing. First single, 
"A Little Piece Of Heaven," brings to 
mind the Spanish- tinged sounds of 
Ben E. King; its video is being backed 
by an attention- getting promo tie -in 
with Heaven ice cream bars. 

SEMI -TWANG 

Salty Tears 
PRODUCERS: Mitchell Froom, Chris Thomas, Jerry 
Harrison 
Warner Bros. 25682 

Former members of Milwaukee's 
R &B Cadets and E'I'E'I`0 combine 
for a compelling debut that will 
remind some of vintage mid -'70s 
English pub rock. Title single will lead 
album out nicely at album rock 
outlets; disk is packed with similarly 
attractive rockers. 

THE BUS BOYS 

Money Don't Make No Man 

PRODUCERS: Brian O'Neal & John Hug 
Voss Dl 72915 

High -energy L.A. pop -funk band is 
back after extended hiatus from 
recording with a rambunctious 
serving that should tickle a variety of 
musical palates. Voltage level is as 
stratospheric as ever; however, tunes 
have a more serious bent than earlier 
work. Should kick album rock in the 
ear. Distributed through Allegiance/ 
Capitol. 

DWEEZIL ZAPPA 

My Guitar Wants To Kill Your Mama 
PRODUCER: Beau Hill 
Chrysalis BFV 41633 

Frank's kid proves that fast fingers 
run in the family -album is chock -a- 
block with astonishingly fleet hard 
rock /metal guitar work by the 
younger Zappa. Title track, a hot 
remake of Mothers Of Invention 
classic, is an easy album rock segue. 
Dweezil's MTV notoriety will stoke 
sales. 

BLACK 'N BLUE 

In Heat 
PRODUCER: Gene Simmons 
Geffen GHS 24180 

Journeyman L.A. metallists' fourth 
foray is their second with Kiss' 
Simmons, who sympathetically 
produces their brand of street -level 
hard rock. The one killer cut to put 
these consistent performers over the 
top isn't here, but B'NB always draws 
at the turnstiles. 

NEW AND 
NOTEWORTHY 

TONI CHILDS 

Union 
PRODUCER: David Tickle 
A &M SP 6 -5175 

Childs has one of those rare voices -a 
la Angela Bofill or Phoebe Snow - 
that knocks the listener out 
immediately, a full, commanding alto 
that can handle any material with 
authority but never overwhelms it. 
Happily, the songs she has to work 
with here, many of them co-written 
with David & David's David Ricketts, 
are worthy of her vocal touch. Album 
rockers should start with "Don't Walk 
Away," while all others can try 
"Zimbabwe" or "Stop Your Fussin." 

DEACON BLUE 

Raintown 
PRODUCER: Jon Kelly 
Columbia BFC 49015 

While sounding little like Steely Dan, 
the band whose "Deacon Blues" 
inspired its name, Scottish sextet has 
many of the U.S. group's assets - 
intelligence, first -rate melodic sense, 
top production values. Smart debut 
album should win acceptance in many 
formats, from alternative to pop. 
Needle -dropping is OK because high 
quality is consistent. 

THE BEARS 

Rise And Shine 
PRODUCER: Adrian Belew 
Primitive Man IRS-42139 

Second album again rests on exotic 
guitarisms of Belew and Rob Fetters. 
Eclectic song bag features 
contributions from all four band 
members; bassist Bob Nyswonger's 
idealistic anthem "Not Worlds Apart" 
and drummer Chris Arduser's Big 
Star -like "Little Blue River" shouldn't 
be ignored by album rock outlets. 

THE STRANGLERS 

All Live And All Of The Night 
PRODUCERS: the Stranglers, Ted Haydon 
Epic BFE 42209 

Live disk culled from European 
concerts in '85 and '87 offers a 
vigorous career retrospective of long - 
lived, hard -edged English band with 
roots in the '77 punk revolt. Tracks 
from all eras of group's career should 
please fan base. 

ROBERT HUNTER 

Liberty 
PRODUCER: Robert Hunter 
Relic RRLP 2029 

Grateful Dead lyricist /ideologue 
Hunter's simple, modest collection of 
self -penned songs will probably be a 
must for Dead completists -especially 
with guitar work by Jerry Garcia - 
although it's in a more countrified 
vein than Deadheads might prefer. 
The snappy "Do Deny" is most 
reminiscent of Uncle Jerry's Band. 

HUE & CRY 

Seduced And Abandoned 
PRODUCER: Various 
Virgin 90646 

Debut offering from the Scotland - 
based Kane brothers, in the currently 
fashionable pop -jazz mode, spawned 
three U.K. chart climbers. U.S. 
prospects are bright if initial single, 
"I Refuse," can break out of the 
spring pack. 

THROWING MUSES 

House Tornado 
PRODUCER: Gary Smith 
Sire 25710 

Boston -based femme -dominated 
quartet built sizable college/ 
alternative following with U.K. indie 
releases; well -produced second 
stateside effort, which filters folkish 
vocals through punkish matrix, will 
bolster left -field following. 

THE WILD SWANS 

Bringing Home The Ashes 
PRODUCER: Paul Hardiman 
Sire 25697 

Semilegendary Brit band released 
precious little material before 
breaking to form even more cultish 
band Care; first "official" album since 
1982 U.K. debut single comes better 
late than never. Though vocalist Paul 
Simpson's purist pop tones may take 
some getting used to, impeccable 
production and playing assure 
significant college airplay. 

BLACK 

TEENA MARIE 

Naked To The World 
PRODUCER: Teena Marie 
Epic FE 40872 

Album's first single, "Ooo La La La," 
has already cracked the black top 10 
and sounds destined for the top. 
Marie's best -ever platter contains a 
number of similarly strong offerings, 
including two duets with longtime 
mentor Rick James, either of which 
could pop as singles. Richly produced 
set of high -tension funk and affecting 
ballads won't miss with black 
audience and could cross over. 

JESSE JOHNSON 

Every Shade Of Love 
PRODUCER: Jesse Johnson 
A &M SP 5188 

Johnson's pretty much a one -man 
band and production team here, which 
may account for the one -dimensional 
feel of some of the music. Still, single 
"Love Struck" is seductively redolent 
of Minneapolis; "So Misunderstood" 
burns courtesy of a sizzling guitar 
break; and "Every Shade Of Love" is 
endearingly sweet. And there's no 
denying the funk. 

NORMAN CONNORS 

Passion 
PRODUCER: Norman Connors 
Capitol C1.48515 

Master of the quiet storm who took 
us on a "Starship" ride in the mid -'70s 
returns with an album that lives up to 
its title. Drummer is complemented by 
talented newcomer vocalists Gabrielle 
Goodman and Spencer Harrison. Jazz, 
ballads, and vibrant dance tunes 
shine. 

PAUL JOHNSON 
PRODUCER: Junior Giscombe 
Epic E 44038 

Former backup and gospel vocalist 
debuts with a strong collection of 
originals and carefully chosen covers, 
such as "Every Kinda People" and 
"Heaven Is 10 Zillion Light Years 
Away." The exuberance with which 
Johnson approaches his material is 
nearly palpable. First single, "When 
Love Comes Calling," is making 
inroads on the chart. 

PAUL JACKSON JR. 

I Came To Play 
PRODUCERS: Paul Jackson Jr., Cornelius Mims 
Atlantic 81841 

Potato -chip -crisp instrumentation and 
production from top session guitarist 
combine to make this an aural joy; 
first single, "I Came To Play," should 
bow soon on the black singles chart. 
Guests include Gerald Albright and 
George Duke. 

VARIOUS ARTISTS 

Hard As Hell 
PRODUCERS: Simon Harris, others 
Profile PRO-1251 

Profile brings us Britain's rappers, 
who, to judge from this compilation, 
have injected little of their own style 
into the distinctly American music. 
One exception: Asher D & Daddy 

Freddy, whose "Ragamuffin Hip 
Hop" is an intriguing combination of 
drone, reggae, and hip -hop. 

COUNTRY 

THE O'KANES 

Tired Of The Runnin' 
PRODUCERS: Kieran Kane, Jamie O'Hara 
Columbia BFC 44066 

Lyrically, this is a disappointing 
follow -up to the O'Kanes' impeccable 
debut album, but the acoustic 
instrumentation here is beautifully 
alluring, as are the duo's vocal 
harmonies. Press build -up should push 
sales. 

JAll 

ARTHUR BLYTHE 

Basic Blythe 
PRODUCER: Dr. George Butler 
Columbia FC 40884 

Altoist's latest CBS venture is 
anything but basic -in fact, it's his 
most intriguing work in some time. 
Standard quartet of Blythe, John 
Hicks, Anthony Cox, and Bobby 
Battle is augmented by eight -piece 
string section; new takes of familiar 
tunes from Blythe's repertoire are 
electrifying stuff. 

PETE ESCOVEDO 

Mister E 

PRODUCER: Pete Escovedo 
Crossover /Concord Jan CR -5005 

Veteran Latin percussionist cuts loose 
with his big band on hot set of tropic 
tunes. Cover of Janet Jackson's "Let's 
Wait Awhile" could find a home at 
jazz radio; daughter Sheila E. guests 
on "Dawn -The Beginning," cut at 
Prince's Paisley Park Studios. 

CLASSICAL 

BEETHOVEN: SYMPHONIES NOS. 2 & 5 

Vienna Philharmonic, Abbado 
Deutsche Grammophon 423 590 

Live performances, with perhaps a 
retake here and there, that are models 
of balance and internal clarity. A 
Beethoven Symphony cycle in 
progress that argues persuasively for 
the modern orchestra in the face of 
period- instrument inroads. 

SHCHEDRIN: THE LADY WITH A LAPDOG 

Bolshoi Theatre Orchestra, Lazarev 
Mobile Fidelity MFCD 893 

An accessible score that's only 
slightly laced with tart dissonances. 
The ballet based on the Chekhov story 
gained lots of attention following 
recent performances in Boston during 
the Soviet -American arts festival. 
Prima ballerina Maya Plisetskaya, for 
whom the work was written, starred. 

SPOTLIGHT: Predicted to hit top 10 on Bill- 
board's Top Pop Albums chart or to earn plati- 
num certification. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention and other 
releases of special interest. 

PICKS: Releases predicted to hit the top half 
of the chart in the format listed. 

RECOMMENDED: Other releases predicted 
to chart in the respective format; also, other al- 
bums of superior quality. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Jean 
Rosenbluth, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Ed Morris, Billboard, 49 Music Square W., 
Nashville, Tenn. 37203. 
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INGLE REVIEWS 

POP 

BRENDA K. STARR I Still Believe (3:50) 
PRODUCER: Eumir Deodato 
WRITERS: Antonina Armata, Bepee Cantorilli 
PUBLISHERS- Anta /Rare Blue /Colgems -EMI, ASCAP 
MCA 53288 

The solid performance and tasteful 
production on this ballad should 
surely break Starr at radio. Top add 
this week. 

TALKING HEADS (Nothing But) Flowers (4:15) 
PRODUCERS: Steve Lillywhite, Talking Heads 
WRITERS: David Byrne, Chris Frantz, Jerry Harrison, 
Tina Weymouth 
PUBLISHERS: Index /WB, ASCAP 
Sire 7 -27992 (c /o Warner Bros.) 

Those Heads are at it again; this time, 
they accent their genuinely 
unconventional pop with south- of -the- 
border rhythms. 

CHER We All Sleep Alone (3:53) 
PRODUCERS: Desmond Child, Jon Bon Jovi, Richie 
Sambora 
WRITERS: Jon Bon Jovi, Richie Sambora, Desmond 
Child 
PUBLISHERS: April /Desmobile /BonJovi /PolyGram, 
ASCAP 
Geffen 7 -27986 (c /o Warner Bros.) 

One of the media's hottest properties 
at the moment handles Bon Jovi 
ballad territory with incredible ease. 

STING Englishman In New York (4:00) 
PRODUCERS: Neil Dorfsman, Sting 
WRITER: Sting 
PUBLISHERS: Magnetic /Regatta /Illegal /Atlantic, BMI 
A &M AM -1200 

Languid and fluid item from the 
recent Grammy winner's " .. . 

Nothing Like The Sun." 

ROBERT PLANT Tall Cool One (4:37) 
PRODUCERS: Tim Palmer, Robert Plant, Phil 
Johnstone 
WRITERS: Plant, Johnstone 
PUBLISHERS: Talktime /Virgin 
Es Parana 7 -99348 (c /o Atlantic) 

Technothrust rocker packs a mean 
wallop with shades of Cars; first 
single was a major smash at the 
album rock level. Love the sampled 
Zep finish. 

ADVENTURES Broken Land (4:07) 
PRODUCER: Garry Bell 
WRITER: P. Gribben 
PUBLISHERS: Chrysalis /Rare Blue, ASCAP 
Eiektra 7 -69414 

Sextet makes a label switch and sings 
hopefully about its native land of 
Ireland in a sweet pop setting. 

WALK THIS WAY In My Room (3:56) 
PRODUCER: Walk This Way 
WRITER: Walk This Way 
PUBLISHERS: SBK April /Take A Walk, ASCAP /SBK 
Blackwood /Fluff & Fold, BMI 
Mercury 870 249 -7 (c /o PolyGram) 

Duo debuts with a clutching and 
somewhat moody slow -tempoed vision 
that could succeed at pop, r &b, and 
AC levels. 

CHURCH Under The Milky Way (3:58) 
PRODUCERS: Greg Ladanyi, Waddy Wachtel, Church 
WRITERS: Kilbey, Jansson 
PUBLISHERS. Funzalo /Bug, BMI /MCA, ASCAP 
Anita AS1 -9673 

Hailing from Sydney, Australia, 
quartet has a new label affiliation and 
great new album, which have worked 
to broaden its audience; engaging, 
ethereal pop single can only help. 

SWEET SENSATION. Take It While It's Hot 
(3:59) 
PRODUCER: Ted Currier 
WRITER: J. Malloy 
PUBLISHER: Shaman Drum, BMI 
Atco 7-99352 (c /o Atlantic) (12 -inch reviewed Feb. 
20) 

DONALD FAGEN Century's End (4:13) 
PRODUCERS: Donald Fagen, Gary Katz 
WRITERS: D. Fagen, T. Meher 
PUBLISHERS: U/A /Freejunket, ASCAP 
Warner Bros. 7 -27972 

Jazz -paced offering lifted from the 
"Bright Lights, Big City" soundtrack. 

JAMES BROWN I Got You (I Feel Good) (2:45) 
PRODUCER: None listed 
WRITER: James Brown 
PUBLISHERS: Fort Knox /Trio, BMI 
A &M AM -3022 

Just gets better with time. Vintage 
Brown goes down nice and easy; from 
the soundtrack to "Good Morning 
Vietnam." 

R.E.M. Finest Worksong (3:48) 
PRODUCERS: Scott Litt, R.E.M. 
WRITERS: Berry, Buck, Mills, Stipe 
PUBLISHERS: Night Garden /Unichappell, BMI 
I.R.S. 23850 (c /o MCA) (12 -inch single) 

Noteworthy beat -laden selection from 
"Document" features three live 
collectibles on the flip, including a 
cover of Peter Gabriel's "Red Rain." 

SQUEEZE Footprints (3:44) 
PRODUCERS: Eric 'ET.' Thorngren. Glenn Tilbrook 
WRITERS: Difford, Tilbrook 
PUBLISHER: Virgin, ASCAP 
A &M AM -3021 

Crisp, digestible pop. 

RACHEL SWEET Hairspray (3:13) 
PRODUCER: Kenny Vance 
WRITERS: Rachel Sweet, Anthony Battaglia, Willa 
Bassen 
PUBLISHER: not listed 
MCA 53303 

Fun, early '60s frolic about Aqua 
Net -what more could you ask for? 
From the soundtrack to the hit film. 

DOUG WAIN VIA SATELLITE Slavedriver (She's 
A Mean Man) (3:20) 
PRODUCERS: Doug Wain, Jack Lesley 
WRITER: Doug Wain 
PUBLISHER: Wain Wave, ASCAP 
T.C. TC 512 (12 -inch version also available. T.C. 
7018) 

New Jersey -based musician follows 
his "How's Your Head" with a much 
stronger chart contender. Driving 
rock pace and a tongue -in -cheek lyric 
treatment entertain. Contact: 201 -359- 
5110. 

BLACK 

SHANICE WILSON The Way You Love Me (4:12) 
PRODUCER: Bryan Loren 
WRITER: None listed 
PUBLISHERS: Wiz Kid /Irving, BMI 
A &M AM -3018 

One of Wilson's finest selections from 
her debut album is this enchanting 
ballad. 

MICHAEL COOPER Dinner For Two (3:50) 
PRODUCERS: Michael Cooper, Ron Everette, Felton 
Pilate 
WRITER: Ron Everette 
PUBLISHER: Jay King IV, BMI 
Warner Bros. 7 -27934 

Sensuous singer's enticing pleas 
should make this a tempting 
invitation. 

REDDINGS So In Love With You (4:24) 
PRODUCER: Robert Brookins 
WRITERS: R. Brookins, Reddings 
PUBLISHERS: Sac- Boy /MCA /Redlock, ASCAP /BMI 
Polydor 887 395-7 (c /o PolyGram) (12 -inch version 
also available, Polydor 887 395 -1) 

Otis' boys are back with a simmering 
r &b item that preludes a forthcoming 
eponymous album. 

ANGELA WINBUSH C'est Toi (It's You) (4:30) 
PRODUCER: Angela L. Winbush 
WRITER: Angela L. Winbush 
PUBLISHERS: Angel Notes /WB, ASCAP 
Mercury 870 305 -7 (c /o PolyGram) (12 -inch 
version also available, Mercury 870 305 -1) 

Third single from "Sharp" is gritty, 
manageable funk and follows two top 
10 hits. 

DOUG E. FRESH & THE GET FRESH CREW Keep 

Risin' To The Top (3:50) 
PRODUCERS: Doug E. Fresh & the Get Fresh Crew 
WRITER: Doug E. Fresh 
PUBLISHERS: Entertaining/Danica, BMI 
Reality D-3101 (12 -inch single) 

La- di- da-di, he likes to party. Fresh 
and crew have outdone themselves 
with a sinewy new rap offering that 
sports an equally delightful flip, 
"Guess? Who ?" Contact: 415 -947 -1622. 

MAGIC LADY Betcha Can't Lose (3:33) 
PRODUCER: Michael Stokes 
WRITERS: M. Stokes, L. Stokes, G. Mallory, W. 
Parker, D. Parker, A. Steele 

NEW AND 
NOTEWORTHY 

GODFATHERS Birth, School, Work, Death (3:43) 
PRODUCER: Vic Maile 
WRITERS: Godfathers 
PUBLISHER: not listed 
Epic 34 -07725 

This succinct number from the 
English band's label debut combines 
an outspoken, cynical, and potent lyric 
treatment with an unabashed, fiery 
rock'n'roll delivery. Five -member 
outfit's straight -ahead power stance 
has made impressive inroads at the 
alternative level, with album rock and 
pop sure to follow suit. 

PUBLISHERS: Stone 
Diamond /Leachim /Sekots /Jobete, ASCAP 
Motown 1929MF (12 -inch version also available, 
Motown 4605MG) 

Sauntering r &b /dance item features 
an appealing vocal and rhythmic hook 
from the female duo. 

ANTHONY & THE CAMP Suspense (6:25) 
PRODUCER: Marcus Miller 
WRITERS: A. Malloy, F. Golde, P. Fox 
PUBLISHERS: Lost In Music /Knot Sew, 
ASCAP /Franne Gee /Rightsong /Paul Fox /Summa, 
BMI 
Warner Bros. 0 -20817 (12 -inch single) 

Act traditionally associated with the 
dance floor returns after a long 
absence with a down -tempo r &b 
number ready for the airwaves. 

MANHATTAN TRANSFER So You Say (Esquinas) 
(4:19) 
PRODUCER: Tim Hauser 
WRITERS: Djavan, Doug Figer 
PUBLISHERS: Rashida /Capim /Tasteful, BMI 
Atlantic 7 -89094 

Popular vocal quartet deserves r &b 
radio support on this serene, slow 
number, which has all the elements 
equated with the quiet storm format. 

RANDY HALL Slow Starter (4:10) 
PRODUCER: Randy Hall 
WRITERS: Randy Hall, Attala Zane Giles 
PUBLISHERS: Raha /Black Lion /Captain Z, 
BMI /ASCAP 
MCA 53139 (12 -inch version also available, MCA 
23840) 

Vocalist recalls elements of both Ray 
Parker Jr. and Kashif in delivery and 
in stylish r &b material. 

COLONEL ABRAMS Soon You'll Be Gone (4:30) 
PRODUCERS: Ron "Have Mercy" Kersey, Colonel 
Abrams 
WRITERS: Colonel Abrams, Marston Freeman 
PUBLISHERS: MCA /Unicity/Moonwalk, ASCAP 
MCA 53282 

Vocalist engages in a late- night, 
amorous groove from the album "You 
& Me Equals Us." 

DE LA SOUL Plug Tunin' (3:41) 
PRODUCER: Prince Paul 
WRITERS: K. Mercer, D. Jolicoeur 
PUBLISHER: Tee Girl, BMI 
Tommy Boy TB-910 (12 -inch single) 

Rap release of an unconventional 
nature. Producer Paul (from 
Stetsasonic) holds it all together; note 
the flip, "Freedom Of Speak." 
Contact: 212- 722 -2211. 

GEORGE HOWARD Love Will Conquer All (3:58) 
PRODUCER: George Howard 
WRITERS: Lionel Richie, Greg Phillinganes, Cynthia 
Weill 
PUBLISHERS: Brockman /Dyad /King Arthur, 
ASCAP /BMI 
MCA 53280 (12 -inch version also available, MCA 
53280) 

Saxophonist's instrumental 
interpretation of Richie's mellow hit. 

WALTER BEASLEY On The Edge (3:58) 
PRODUCER: Lionel Job 
WRITERS: Preston Glass, Kenny G 

PUBLISHERS: Glasshouse/lrving/Brenee, BMI 
Polydor 887 413 -7 (c /o PolyGram) (12 -inch version 
also available, Polydor 887 413 -1) 

Instrumental selection's sway and 
saxophone inflections make it much 
more likable than its predecessor. 

EPMD You Gots To Chill (4:25) 
PRODUCER: EPMD 
WRITERS: E. Sermon, P. Smith 
PUBLISHER: Beach House, ASCAP 
Fresh FRE -80118 (12 -inch single) 

This one's gonna hurt. Rhymes are 
intact, and the beats have got "More 
Bounce To The Ounce." Contact: 212- 
724 -1440. 

ADA DYER I Bet Ya, I'll Let Ya (3:47) 
PRODUCER: James Anthony Carmichael 
WRITERS: M. McDowell, N. McKinnor 
PUBLISHERS: Jobete /Gentle General /Crystal Raisin, 
ASCAP 
Motown 1905MF (12-inch version also available, 
Motown 4602 MG) 

Seductive -sounding female debuts 
with an average Minneapolis - 
influenced track. 

ISLEY BROTHERS It Takes A Good Woman 
(7:59) 
PRODUCER: Isley Brothers 
WRITER: Angela L. Winbush 
PUBLISHERS: Angel Notes /WB, ASCAP 
Warner Bros. 7 -27954 (12 -inch version also 
available, Warner Bros. 0-20884) 

Yet another fine romantic number 
from the "Smooth Sailin' " album. 

EXTRA CURRICULAR Super Trooper (5:46) 
PRODUCERS: Tyrone T. Scott. Rudolph King 
WRITERS: Rudolph King, Tyrone T. Scott 
PUBLISHER: Gaucho, BMI 
Posse POS 1227 (12 -inch single) 

Now -standard James Brown riff does 
benefit from a witty arrangement. 
Contact: 212- 581 -5398. 

D.J. JAllY JEFF & THE FRESH PRINCE Parents 
Just Don't Understand (5:12) 
PRODUCERS: DJ Jazzy Jeff, the Fresh Prince, Bryan 
"Chuck" New, Pete Q. Harris 
WRITERS: W. Smith, J. Townes, P. Harris 
PUBLISHER: Zomba, ASCAP 
Jive 1099 -7 -J (c /o RCA) (12 -inch version also 
available, Jive 1092- 1 -JDCD) 

Buoyant beats and an amusing story 
line flavor the first cut from the act's 
new album. 

COUNTRY 

JANIE FRICKIE Where Does Love Go (When It's 
Gone) (2:43) 
PRODUCER: Steve Buckingham 
WRITER: P. Rowan 
PUBLISHERS: Hall- Clement /Ricky Skaggs /Welk, BMI 
Columbia 38 -07770 

Frickie sounds more country than 
usual on this up- tempo, acoustic - 
backed number; her reading of the 
lyrics pulsates with earnestness. 

LORETTA LYNN Who Was That Stranger (2:08) 
PRODUCERS: Jimmy Bowen, Chip Hardy 
WRITERS: Curly Putman, Max D. Barnes, Don Cook 
PUBLISHERS: Tree /Cross Keys /Tree, BMI /ASCAP 
MCA 53320 

After a too -long absence, Lynn 
returns with a spirited tribute to love 
surprisingly renewed; delightful lyrics 
delightfully sung. 

JOHN ANDERSON It's Hard To Keep This Ship 
Together (2:50) 
PRODUCERS: Jimmy Bowen, John Anderson 
WRITERS: John Anderson, Fred Carter Jr. 
PUBLISHERS: John Anderson /Sweedie, BMI 
MCA 53307 

A droning, ominous instrumental 
backing and a pained vocal delivery 
put this account of the perils of a 
relationship at odds with the 
whimsical title. 

LARRY BOONE Stop Me (If You've Heard This 

One Before) (2:46) 
PRODUCER: Ray Baker 
WRITERS: G. Dobbins, T. Daniels, T. Rocco 
PUBLISHERS: Unichappell /Chappell /Intersong, 
BMI /ASCAP 
Mercury 870 267 -7 (c /o PolyGram) 

Boone sings this pickup parable in a 
big, hard -country voice; dance rhythm 
is energized by plenty of fiddling. 

LIBBY HURLEY Don't Talk To Me (3:24) 
PRODUCER: Harold Shedd 
WRITERS: B. Rice, S. Rice 
PUBLISHERS: April /Shallowfork, ASCAP 
Epic 34 -07771 (c /o CBS) 

Cline -like vocal approach and slow, 

bluesy piano riffs. 

WESS COOKE The Wind Keeps Whistlin' Dixie 
(3:53) 
PRODUCER: None listed 
WRITERS: Ronnie Scaife, Mark Collie 
PUBLISHERS: Vogue /Partner /Welk 
Door Knob 0K88 -298 

Vivid images and a vibrant, 
ingratiating voice. 

JUANITA ROSE Baby (2:39) 
PRODUCERS: Jack Gale, Jim Pierce 
WRITER: Ray Griff 
PUBLISHER: Blue Echo, ASCAP 
Gallery II 

Rose's vocals moan new life into this 
standard. Contact: 305 -935 -4880. 

DANCE 

CEEJAY A Little Love (What's Going On) (7:20) 
PRODUCERS: Bernard Oattes, Rob Van Schaik 
WRITERS: B. Oattes, R. Van Schalk 
PUBLISHERS: Company of the two Pieters/Limit, BMI 
Next Plateau NP -50074 (12 -inch single) 

With eyes closed you'd swear this was 
a swift Stock, Aitken, Waterman 
production; danceable pop tune should 
catch on. Contact: 212 -541 -7640. 

G.T. I Need You (3:30) 
PRODUCERS: G.T., Tolga 
WRITER: G. Tutalo 
PUBLISHER: Tutalo, BMI 
Atlantic 0 -86588 (12 -inch version also available, 
Atlantic 7- 89097) 

Hardcore Latin hip -hop TKA style. 

TORI & THE PACK Be Your Lover (8:24) 
PRODUCER: Covert Crew 
WRITERS: T. Rey, R. Tancredi 
PUBLISHER: Covert 
Covert COV 003 (12 -inch single) 

Energetic technotrack with a "Hot 
Crossover" dance sound. Contact: 516- 
759 -4290. 

MICKEY'S CREW Xstacy (7:04) 
PRODUCER: Dane Rowade 
WRITER: M. Martinez 
PUBLISHER: Night Wave 
Nightwave NWO -9220 (12 -inch single) 

Label's finest release in some time 
propels a whirling synth hook in a hi- 
NRG-ish manner. Contact: 818 -889- 
9022. 

REIMY Speed Of Light (7:49) 
PRODUCER: Trevor Veitch 
WRITER: Debbie Gibson 
PUBLISHERS: Creative Bloc /Deborah Ann's, ASCAP 
A &M SP -12268 (12 -inch single; 7 -inch version also 
available, A &M AM -1202) 

Busy, well -produced hi -NRG from the 
21- year -old female vocalist; written by 
teen wonder Gibson. 

AC 

DAN HILL Carmelia (3:37) 
PRODUCERS: Hank Medress, John Capekk 
WRITERS: D. Hill, J. Capek 
PUBLISHERS: April /CAK /Songs Of Jennifer /If 
Dreams Had Wings /Unicity /A Question of 
Material /J.J.C., ASCAP 
Columbia 38 -07772 

Midtempo love song searches for 
ideals in life. 

PICKS: New releases with the greatest chart 
potential. 

RECOMMENDED: Records with potential for 
significant chart action. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention. 

Records equally appropriate for more than 
one format are reviewed in the category with 
the broadest audience. All singles commercial- 
ly available in the U.S. are eligible for review. 
Send copies to Bill Coleman, Billboard, 1515 
Broadway, New York, N.Y. 10036. Country 
singles should be sent to Billboard, 49 Music 
Square W., Nashville, Tenn. 37203. 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL (SUG. LIST PRICE) 

I 1 1 29 

* * No. 1 * * 
SOUNDTRACK A5 RCA 6408-1-R (9.98) (CD) 13 weeks at No. One DIRTY DANCING 

2 2 2 20 GEORGE MICHAEL A3 COLUMBIA OC 40867 (CD) FAITH 

O 3 4 28 MICHAEL JACKSON &5 EPIC of 40600 /E.P.A. (CD) BAD 

4 4 3 21 INXS A2 ATLANTIC 81796 (9.98) (CD) KICK 

5 5 5 28 TIFFANY A3 MCA 5793 (8.98) (CD) TIFFANY 

6 6 6 8 DAVID LEE ROTH WARNER BROS. 25671 (9.98) (CD) SKYSCRAPER 

7 7 7 33 DEF LEPPARD A3 MERCURY 830 675 1 / POLYGRAM (co) HYSTERIA 

8 8 8 31 DEBBIE GIBSON ATLANTIC 81780 (8.98) (CD) OUT OF THE BLUE 

O16 22 4 ROBERT PLANT ESPARANZA 90863 /ATLANTIC (9.98) (CD) NOW AND ZEN 

10 10 11 9 SOUNDTRACK A &M SP 3913 (9.98) (CD) GOOD MORNING, VIETNAM 

11 30 67 3 SOUNDTRACK RCA 6965 -1 -R (9.98) (CD) MORE DIRTY DANCING 

12 9 9 29 JOHN COUGAR MELLENCAMP A2 THE LONESOME JUBILEE 
MERCURY 832 465- I /POLYGRAM (CD) 

13 11 10 11 RICK ASTLEY RCA 6822 -1 -R (8.98) (CD) WHENEVER YOU NEED SOMEBODY 

14 15 17 32 GUNS & ROSES GEFFEN GHS 24148 (1398) (CD) APPETITE FOR DESTRUCTION 

15 12 14 5 AC /DC ATLANTIC 81828 (9.98) (CD) BLOW UP YOUR VIDEO 

16 14 12 41 WHITNEY HOUSTON A5 ARISTA AL 8405 (9.98) (CD) WHITNEY 0 23 28 24 
COLU 
TERENMBIA CE TRENT 

40964 (CD 
D'ARBY INTRO. HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 

BFC ) 

18 13 16 24 BRUCE SPRINGSTEEN A2 COLUMBIA OC 40999 (CD) TUNNEL OF LOVE 

19 22 20 13 KEITH SWEAT VINTERTAINMENT 60763 /ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 

® 21 21 42 RICHARD MARX A EMI-MANHATTAN ST 53049 (8.98) (CD) RICHARD MARX 

21 20 24 53 U2 A4 ISLAND 90581 /ATLANTIC (9.98) (CD) THE JOSHUA TREE 

® 31 51 3 KINGDOM COME POLYDOR 835 368 -1 / POLYGRAM (CD) KINGDOM COME 

23 19 18 29 AEROSMITH A GEFFEN GHS 24162 (9.98) (CD) PERMANENT VACATION 

24 17 15 24 BELINDA CARLISLE MCA 42080 (8.98) (CD) HEAVEN ON EARTH 

25 18 13 23 STING A &M SP 6402 (10.98) (co) ... NOTHING LIKE THE SUN 

26 25 29 55 JODY WATLEY A MCA 5898 (8.98) (CD) JODY WATLEY 

2] 28 30 28 WHITE LION ATLANTIC 81768 (8.98) (CD) PRIDE 

28 24 19 20 GEORGE HARRISON DARK HORSE 25643 /WARNER BROS. (9.98) (CD) CLOUD NINE 

® 42 83 3 BILLY OCEAN JIVE JL 8495 / ARISTA (9.98) (CD) TEAR DOWN THESE WALLS 

30 27 25 8 JAMES TAYLOR COLUMBIA FC 40851 (CD) NEVER DIE YOUNG 

31 29 26 33 SALT- N-PEPA NEXT PLATEAU PL 1007 (8.98) (CD) HOT, COOL AND VICIOUS 

32 26 23 51 WHITESNAKE A5 GEFFEN GHS 24099 (9.98) (CD) WHITESNAKE 

0 36 36 42 GLORIA ESTEFAN & MIAMI SOUND MACHINE EPIC OE 40769/E.P.A. (CD) LET IT LOOSE 

® 43 44 8 PEBBLES MCA 42094 (8.98) (CD) PEBBLES 

35 33 32 9 GEORGE THOROGOOD EMI -MANHATTAN 46973 (9.98) (CD) BORN TO BE BAD 

36 35 35 10 TAYLOR DAYNE ARISTA AL 8529 (8.98) (CD) TELL IT TO MY HEART 

37 37 33 18 ORIGINAL LONDON CAST POLYDOR 831 273 -1 /POLYGRAM (co) PHANTOM OF THE OPERA 

38 32 27 59 EXPOSE A ARISTA AL 8441 (8.98) (CD) EXPOSURE 

39 34 31 15 FOREIGNER ATLANTIC 81808 (9.98) (co) INSIDE INFORMATION 

40 39 38 45 RANDY TRAVIS A2 WARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER 

41 45 45 20 JOE SATRIANI RELATIVITY 8193 /IMPORTANT (8.98) (CO) SURFING WITH THE ALIEN 

CI 48 50 4 MORRIS DAY WARNER BROS. 25651 (8.98) (CD) DAYDREAMING 

® 44 46 9 SINEAD O'CONNOR ENSIGN BEV 41612 /CHRYSALIS (CD) THE LION AND THE COBRA 

44 40 40 18 CHER GEFFEN 24164 (8.98) (CD) CHER 

45 46 42 38 GREAT WHITE CAPITOL ST 12565 (8.98) (CD) ONCE BITTEN 

® 53 47 26 MICHAEL BOLTON COLUMBIA BFC 40473 (CD) THE HUNGER 

47 38 34 28 PINK FLOYD A2 COLUMBIA DC 40599 (CD) A MOMENTARY LAPSE OF REASON 

48 49 49 27 PET SHOP BOYS EMI -MANHATTAN 46972 (8.98) (CD) ACTUALLY 

49 41 37 9 MEGADETH CAPITOLCL -48148 (9.98) (CD) SO FAR, SO GOOD ... SO WHAT! 

50 47 39 11 GLADYS KNIGHT & THE PIPS MCA 42004 (8.98) (co) ALL OUR LOVE 

51 54 52 9 L.A. GUNS VERTIGO 834 144- 1 /POLYGRAM (CD) L.A. GUNS 

52 52 41 18 STEVIE WONDER MOTOWN 6248 ML (8.98) (CD) CHARACTERS 

53 50 43 18 DOKKEN A ELEKTRA 60735 (9.98) (CD) BACK FOR THE ATTACK 

54 51 48 32 SWING OUT SISTER MERCURY 832 213 1 /POLYGRAM (CD) ITS BETTER TO TRAVEL 

@Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

55 56 56 7 RICK SPRINGFIELD RCA 6620.1.R (8.98) (CD) ROCK OF LIFE 

0 NEW OP» 1 TALKING HEADS SIRE /FLY 25654 /WARNER BROS. (9.98) (CD) NAKED 0 57 57 35 NATALIE COLE EMI -MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 

® 59 61 7 LITA FORD RCA 6397 -1 -R (8.98) (CO) LITA 

59 55 55 22 THE JETS MCA 42085 (8.98) (co) MAGIC 

60 58 62 25 ICEHOUSE CHRYSALIS OV 41592 (co) MAN OF COLOURS 

ól 66 85 8 MIDNIGHT OIL COLUMBIA BFC 40967 (CD) DIESEL AND DUST 

62 60 59 17 LINDA RONSTADT ELEKTRA 60765 (9.98) (CD) CANCIONES DE MI PADRE 

63 64 65 42 THE CURE ELEKTRA 60737 (13.98) (CD) KISS ME, KISS ME, KISS ME 

64 61 53 49 FLEETWOOD MAC A2 WARNER BROS. 25471 (9.98) (CD) TANGO IN THE NIGHT 

65 62 54 103 ANITA BAKER A3 ELEKTRA 60444 (8.98) (CD) RAPTURE 

® 77 86 29 10,000 MANIACS ELEKTRA 60738 (8.98) (CD) IN MY TRIBE 

ó] 78 78 6 THE DEELE SOLAR ST 72555 /CAPITOL (8.98) (CD) EYES OF A STRANGER 

® 68 71 17 K.T.OSLIN RCA 5924- 1- R(8.98)(CD) 80'S LADIES 

69 69 73 16 ANTHRAX MEGAFORCE 90685 /ISLAND (6.98) (CD) I'M THE MAN 0 74 74 20 BRYAN FERRY REPRISE 25598 (8.98) (CD) BETE NOIRE 

71 63 58 43 HEART A2 CAPITOL PJ -I2546 (9.98) (CD) BAD ANIMALS 0 85 90 3 TOTO COLUMBIA C40873 (CD) THE SEVENTH ONE 

73 67 64 83 KENNY G. A2 ARISTA AL 8 -8427 (8.98) (CD) DUOTONES 

74 71 72 30 THE COVER GIRLS FEVER SES 004 /SUTRA (8.98) (CD) SHOW ME 

75 79 88 18 THE CALIFORNIA RAISINS PRIORITY 9706 (8.98) (CD) THE CALIFORNIA RAISINS 

76 72 66 28 R.E.M. A I.R.S. 42059/MCA (8.98) (CD) DOCUMENT 

77 70 69 26 KISS MERCURY 832 626 -1 /POLYGRAM (CO) CRAZY NIGHTS 

]$ 92 106 4 HENRY LEE SUMMER CBS ASSOCIATED BFZ 40895/E PA (CD) HENRY LEE SUMMER 0 141 - 2 ORCHESTRAL MANOEUVRES IN THE DARK A &M SP 5186 (8.98) (CD) THE BEST OF OMD 

80 73 63 18 SOUNDTRACK DEF JAM SC 44042 /COLUMBIA (CD) LESS THAN ZERO 

81 76 76 20 PAUL CARRACK CHRYSALIS BFV 41578 (CD) ONE GOOD REASON 

82 94 95 15 RICKY VAN SHELTON COLUMBIA 40602 (CD) WILD -EYED DREAM 

® 97 107 19 KOOL MOE DEE JIVE 1079.1.) /RCA (8.98) (CD) HOW YA LIKE ME NOW 

84 84 96 17 BARRY MANILOW ARISTA AL 8527 (9.98) (CD) SWING STREET 

85 83 87 16 WARLOCK MERCURY 832 804 -1 /POLYGRAM (CO) TRIUMPH AND AGONY 

86 89 81 82 BON JOVI AB MERCURY 830264 -1 /POLYGRAM (CD) SLIPPERY WHEN WET 

87 82 68 20 EARTH, WIND & FIRE COLUMBIA FC 40596 (co) TOUCH THE WORLD 

® 98 104 6 THE POGUES ISLAND 90872 /ATLANTIC (8.98) (co) IF I SHOULD FALL FROM GRACE WITH GOD 

89 65 60 37 ELTON JOHN LIVE IN AUSTRALIA WITH THE MELBOURNE SYMPHONY ORCH. 
MCA 2 -8022 (10.98) (CD) 

90 90 97 9 JERRY HARRISON: CASUAL GODS SIRE 25663 /WARNER BROS. (8.98) (CD) CASUAL GODS 

91 102 119 3 GEORGE STRAIT MCA 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 

92 75 70 25 YES ATCO 90522 /ATLANTIC (9.98) (CD) BIG GENERATOR 

® 108 121 4 THE CHURCH ARISTA AL 8347 (8.98) (CD) STARFISH 

® 106 125 4 SOUNDTRACK I.R.S.6211 /MCA (9.98) (CD) SHE'S HAVING A BABY 

95 81 77 50 CARLY SIMON A ARISTA AL 8443 (9.98) (CD) COMING AROUND AGAIN 

96 80 75 19 ROGER REPRISE 25496 (8.98) (CD) UNLIMITED 

97 86 82 31 NEWORDERQWEST25621 /WARNER BROS. (12.98)(CD) SUBSTANCE 

98 91 84 6 FREHLEY'S COMET MEGAFORCE 81826 /ATLANTIC (6.98) (CD) LIVE + 1 

99 87 80 21 ROBBIE ROBERTSON GEFFEN GHS 24160 (9.98) (CD) ROBBIE ROBERTSON 

® 105 98 12 MICHAEL COOPER WARNER BROS. 25653 (8.98) (CD) LOVE IS SUCH A FUNNY GAME 

101 93 19 18 MADONNA SIRE 25535 /WARNER BROS. (9.98) (CD) YOU CAN DANCE 

102 96 94 33 ALEXANDER O'NEAL TABU FZ 40320 /E.P.A. (CD) HEARSAY 

103 99 102 ' 17 FLESH FOR LULU CAPITOL CLT 48217 (8.98) (CD) LONG LIVE THE NEW FLESH 

104 101 91 37 SOUNDTRACK A2 SLASH 25605 /WARNER BROS. (9.98) (CD) LA BAMBA 

105 95 93 15 EURYTHMICS RCA 6794 -1.R (9.98) (CD) SAVAGE 

106 104 101 9 SISTERS OF MERCY ELEKTRA 60762 (8.98) (CD) FLOODLAND 

107 100 89 21 MEN WITHOUT HATS MERCURY 832 730 -1 /POLYGRAM (CD) POP GOES THE WORLD 

108 103 110 42 L.L. COOL J A2 DEF JAM FC 40793 /COLUMBIA (CD) BIGGER AND DEFFER 

109 88 92 20 STEVE WINWOOD ISLAND 25660 /WARNER BROS. (9.9B) (CD) CHRONICLES 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 
following the symbol. CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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I LIFELINES 

BIRTHS 

Boy, Barry Jackson, to Fred and 
Linda Avner, March 1 in San Fran- 
cisco. He is regional accounting man- 
ager for KITS "Live 105" there. 

Girl, Alice Frieda, to Nick and Trina 
Robertshaw, March 4 in London. He 
is a Billboard London correspondent. 

Girl, Kate Nanet, to Dan and Suzie 
Castilleja, March 5 in San Gabriel, 
Calif. She is a singles buyer for Tow- 
er Records, West Covina, Calif. 

Boy, Joseph Michael, to Mike and 
Molly Delich, March 14 in Omaha, 
Neb. He is national sales manager 
for American Gramaphone Records 
there. 

Girl, Stevie -Anne, to Stephen and 
Robin Redfearn, March 15 in New- 
port Beach, Calif. He is general man- 
ager of the Pacific Amphitheater, 
Costa Mesa, Calif. 

Boy, Stephen Anton James, to Steve 
and Mary Sue Brownlee, March 2 in 
Torrance, Calif. He is an export sales 
representative for Sounds Good Mu- 
sic Co., an independent West Coast 
distributor. She was formerly with 
Rave Up Records, Lancaster, Calif. 

Girl, Megan Maureen, to Dave and 
Lori Prescott, March 5 in West Palm 
Beach, Fla. He is Southeastern re- 
gional director of pop promotion, 
Arista Records. 

Girl, Cassandra Ray, to Donnie and 
Tammi Cohen, March 5 in Los An- 
geles. He is national promotion coor- 
dinator for MCA Records there. 

Boy, Daniel Abraham, to Jay and 
Rhonda Herlich Dorfman, March 6 
in New York. He is president of Un- 
heard Of Productions. She is a nation- 
al promotion representative, RCA 
Records. 

Boy, Daniel Matthew, to Larry and 
Valerie Sloven, March 8 in Berke- 
ley, Calif. He is a a managing partner 
of HighTone Records, Oakland, Calif. 

Boy, Julian, to Peter and Barbara 
Frampton, March 19 in Los Angeles. 
He is an Atlantic Records recording 
artist. 

Girl, Ella Rose, to Jeff and Jody 

CD VALUE 
(Continued from page 9) 

brought new excitement to the in- 
dustry, but it may also have a nega- 
tive impact if we don't use the tech- 
nology intelligently. 

I question the extent to which dia- 
log, education, and analysis were 
completed prior to the recent edito- 
rials that in effect endorsed an in- 
crease in economic pressures on the 
industry. It is a dangerous prece- 
dent to leap to simple conclusions 
and remedies without expending 
the effort to understand the total 
picture. We cannot consciously deny 
the economic forces impacting this 
business to the detriment of the cre- 
ative spark that provides us all with 
an opportunity to work in the enter- 
tainment and recording industries. 

Gold, March 21 in Los Angeles. He is 
vice president of creative services, 
A &M Records. 

MARRIAGES 

Bert Holman to Randysue Foster, 
Feb. 21 in Boston. He is vice presi- 
dent of Collins Management Inc., 
which manages Aerosmith. 

Dick Pinson to Lisa Curtright, 
Feb. 27 in Dallas. He is vice president 
of sales, RCA /Columbia Pictures 
Home Video. She is Southern Califor- 
nia regional sales manager, Nelson 
Entertainment. 

Sandy Torano to Tracy Lewis, 
March 2 in New York. He is a record- 
ing artist and producer. 

DEATHS 

Evan Tuber, 6, of a brain tumor Feb. 
19 in Los Angeles. He was a son of 
Keith Tuber, editor of SilentRadio 
and Orange Coast Magazine. 

Dannie Richmond, 52, of a heart at- 
tack March 16 in New York. An un- 
usually smooth and melodic jazz 
drummer, Richmond was best known 
for his long association with Charles 
Mingus, with whom he worked off 
and on from 1956 until Mingus' death 
in 1979. Richmond, who began his ca- 
reer as a saxophonist and taught him- 
self to play drums, can be heard on 
virtually every important album Min- 
gus made. In the early '70s he broke 
with Mingus and worked with the 
Mark -Almond Band and other pop 
and rock acts, but he reunited with 
Mingus in 1974. After Mingus died, 
Richmond briefly worked with the 
band Mingus Dynasty before joining 
the quartet co -led by saxophonist 
George Adams and pianist Don Pul- 
len. 

Sidney J. "Fiddlin' Sid" Hark - 
reader, 90, March 19 in Nashville. 
Harkreader's musical career began 
in 1921 when he walked to Nashville 
from Wilson County, Tenn., with his 
fiddle and bow in a grass sack to play 
on the former WDAD radio. Shortly 
afterward, he became the first on- 
stage partner of Uncle Dave Macon 
and played fiddle in the Grand Ole 
Opry off and on through the '50s. 
Harkreader recorded for Aeolian 
Records and Paramount Recordings 
during the '20s. He became best 
known for "The Mockingbird Break- 
down." He is survived by a daughter, 
a son, eight grandchildren, three 
great -grandchildren, and a great - 
great- grandchild. 

Gil Evans, 75, one of the most influ- 
ential arrangers in the history of jazz, 
of peritonitis March 20 in Cuer- 
navaca, Mexico. (See story, page 4.) 

Joseph S. Tushinsky, 78, of pneu- 
monia March 21 in Encino, Calif. A 
musician and inventor, Tushinsky be- 
came the first importer of product- 
stereo tape recorders -from Sony 
Corp. in 1957. In 1964, he purchased 
hi -fi manufacturer Marantz under 
the banner Superscope -named after 
his wide- screen film process that 
competed unsuccessfully with 
Cinemascope in the '50s. He sold Mar - 
antz in 1987 to Cobra /Dynascan. 

Send information to Lifelines, 
Billboard, P.O. Box 24970, Nash- 
ville, Tenn. 37202. 

PDATE 

Womack To Womack. Songwriters /producers Womack & Womack meet with 
Island Records' founder Chris Blackwell to mark their signing with the label. 
Pictured, from left, are Linda Womack, Blackwell, and Cecil Womack. 

NEW 
COMPANIES 

Spotz Productions, formed by 
Craig Currier and Mark Haffner. An 
advertising music production compa- 
ny specializing in music for radio, 
television, video, and film. Suite 120, 
1717 W. End Ave., Nashville, Tenn. 
37212; 615- 320-0644. 

Pau! Productions, formed by Ron- 
ald T. Dubin and Chip Fabrizi. Corn - 
pany creates, produces, and markets 
radio programs for national syndica- 
tion. First project is "Bringin' It 
Back," a daily 10- minute show featur- 
ing music and news for adult contem- 
porary, urban contemporary, and 
country stations. 360 Third Ave., 
New York, N.Y. 10016; 718-376-2743. 

Periodic Music, an independent 
compact disk label dedicated to inno- 
vations in electronic music, formed 
by Ron M. Goldberg. First releases 
are "The Hay Wain" by Sergio Cer- 
vetti, "Solestas" by Mark Styles, and 
"These Last Days" by Richard Lain - 
hart. Suite 908, 271 Madison Ave., 
New York, N.Y. 10016; 212 -330-0363. 

Wild Pitch Records, formed by Stu 
Fine. Company specializes in rap and 
street music. First releases are "This 
Cut's Got Flavor" by Latee and 
"Dedication" by Gang Starr. 333 E. 
43rd St., New York. N.Y. 10017; 212- 
687 -1817. 

Dalcar Records and The Oxbridge 
Publishing Co., an independent label 

FOR THE RECORD 
Trans World Music Corp. was 
nominated for the National 
Assn. of Recording Merchandis- 
ers' retailer -of- the -year award in 
the large -chain category. In an 
article in the March 26 issue, the 
company's name was inadver- 
tently omitted from a list of nom- 
inees. In that same article, Bur- 
lingame, Calif.-based wholesaler 
Sight And Sound Distribution 
was misidentified. 

and publisher, formed by Forrest 
Norman Weiss. Company specializes 
in Broadway -musical -style music. 
First album is "There Are Love 
Songs." Suite 419, 15720 Ventura 
Blvd., Encino, Calif. 91436; 818 -789- 
3286. 

Eagles Eat Music, formed by Simon 
Magus and Dawn Richardson. Com- 
pany manages and promotes Sleep 
That Burns. 107 Prospect St., Provi- 
dence, R.I. 02906; 401 -751 -6964. 

Egghead & Boojee Ltd., a music 
production and publishing company, 
formed by Ellie Ellsworth and Ron 
Mizrachi. Company concentrates on 
dance and r &b. Suite 2B, 710 W. End 
Ave., New York, N.Y. 10025; 212 -864- 
2249. 

Send information to New Compa- 
nies, Billboard, P.O. Box 24970, 
Nashville, Tenn. 37202. 

I CALENDAR 

A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N Y 10036. 

MARCH 

March 28 -31, Peabody Electronic And Comput- 

er Music Studios: "20 Years Of Looking Into The 

Future," Peabody Conservatory Of Music, Balti- 

more. Bruce Mahin, 301 -659 -8107. 

March 29 -31, Home Video Week '88, Jacob K. 

Javits Convention Center, New York. 914 -328- 

9157. 

APRIL 

April 9, 1988 New York Music Awards, Beacon 

Theater, New York. Marilyn Lash, 212 -265 -2238. 

April 9 -12, National Assn. Of Broadcasters 66th 

Annual Convention & International Exposition/ 

42nd Annual Broadcast Engineering Conference, 

Las Vegas. Hank Roeder, 202 -429 -5356. 

April 10 -14, Gospel Music Assn. Gospel Music 

'88, Stouffer Hotel, Nashville. Pamela Muse, 615- 

327 -3747. 

April 13, Second Annual Boston Music Awards, 

Wang Center, Boston. Anne -Marie Rowan, 617- 

484 -5151. 

April 13 -14, Country Music Assn. Board Of Di- 

rectors Meeting, Arizona Biltmore, Phoenix, Ariz. 

Judi Turner, 615 -244 -2840. 

April 16, The T.J. Martell Foundation For Leu- 

kemia, Cancer & AIDS Research 1988 Humanitar- 

ian Award Dinner, New York Hilton, New York. 

Muriel Max 212- 245 -1818. 

April 18, Songwriters' Hall Of Fame 19th Annu- 

al Awards Dinner, Marriott Marquis, New York. 

Terri Robinson, 212 -935 -1840. 

April 25, Songwriter's Guild Of America General 

Membership Meeting And Aggie Awards Presen- 

tation, Hyatt Regency Hotel, Nashville. 615 -329- 

1782. 

April 27 -30, Impact Super Summit Conference 

II, Harrah's, Atlantic City, N.J. 215 -825 -4082 

MAY 

May 19 -21, The Sixth Annual T.1. Martell Foun- 

dation For Leukemia, Cancer, & AIDS Research 

Rock, Bowl, Golf, And Softball Charity Weekend, 

Los Angeles. Jon Scott, 818 -883 -7625. 

May 21, Third Annual Baltimore/Washington / 
Virginia Music Business Forum, Vista Internation- 

al Hotel, Washington, D.C. 301 -937 -6161. 

May 27 -30, 1988 Northwest Folklile Festival, 

Seattle Center, Seattle. 206 -684 -7300. 

EXECUTIVE TURNTABLE 
(Continued from page 4) 

Erol's Inc. in Springfield, Va., makes the following promotions: Ron- 
ald C. Williams, executive vice president; J. Ronald Castell, vice presi- 
dent, advertising; and Richard A. Kerin, vice president of the video club 
operations division. Williams was vice president of finance, and Kerin 
was manager of video clubs. 

Schwartz Brothers Inc. in Lanham, Md., makes the following appoint- 
ments: Richard E. Salvador, vice president; Glenn Gatlin, director of 
marketing; Jake Lamb, director of video sales; Larry Maxwell, director 
of record promotion; Belinda Molendijk, field sales manager, Washing- 
ton, Baltimore, and Virginia; and Wayne Parks, advertising and promo- 
tions manager. Salvador was branch manager of the Philadelphia opera- 
tion for the company; Lamb was vice president of sales for IVE; Molen- 
dijk was corporate training manager for the company; and Parks was 
director of marketing and communications for Community Computers. 

Jo -Ann Ciavolella is promoted to manager, sales administration and 
marketing services, for BMG Distribution in New York. She was adver- 
tising administrator for the company's Eastern division. 

Arrow Distributing Co. in Solon, Ohio, names Jennifer Hamilton di- 
rector of advertising. She was co -op advertising director at ZBS Indus- 
tries Inc. 

Joey Quarles is appointed branch field sales manager /black music by 
the Warner /Elektra /Atlantic Corp. He was regional black music market- 
ing manager for the company. 

Highland Superstores Inc. in Plymouth, Mich., appoints Mary Swick 
media research and negotiations manager. She was senior media negoti- 
ator for W.B. Doner. 
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`WEDDING' OF WARNER, CHAPPELL PUBLISHERS LEADS TO JOINT CHANGES 
(Continued from page 1) 

consolidated. The creative opera- 
tions of the two U.K. firms are also 
being wedded, and their profession- 
al staffs have been reduced, he 
says. 

He stresses, however, that the ad- 
ministrative staff will remain intact 
for now because "we're in the pro- 
cess of bridging the Warner and 
Chappell computer systems." Not- 
ing that Chappell's worldwide com- 
puter center is in England, he points 
out, "Royalties are an ongoing pro- 
cess. You can't minimize that." 

Kaye adds that Warner- Chappell 
won't integrate the two computer 
systems for at least another year. It 
has not yet been decided where the 
data center will be located after 
that, he says. 

Warner -Chappell is based in Los 
Angeles, and the company's New 
York office, headed by Frank Mili- 
tary, will have a primarily creative 
function, says Kaye. "Three or 
four" East Coast executives will 
soon move to the West Coast, and 
20-25 employees will remain in New 
York, he states. In addition, a dozen 
former Chappell staffers in Los An- 
geles will be relocated to Warner - 
Chappell headquarters. An extra 
floor is being rented in the compa- 
ny's Sunset Boulevard building to 
accommodate the ex- Chappell per- 
sonnel. 

In Nashville, the Chappell opera- 
tion was folded into Warner Bros. 
Music a few months ago. 

Sources estimate that Chappell 
had approximately 100 people on its 
U.S. staff prior to the merger. If so, 

it would appear that at least half of 
the staff either left or became re- 
dundant in the wake of the merger. 
Among the top executives who de- 
parted Chappell were president Ir- 
win Robinson, Steve Fret, and Ira 
Jaffe. 

Currently, Kaye says, Warner - 
Chappell employs approximately 
600 people worldwide, 150 of them 
in the U.S. Subtracting the 25 -30 
people in the Warner Bros. print 
music operation in Secaucus, N.J., 
Warner -Chappell's U.S. music pub- 
lishing wing encompasses about 120 
staffers. 

Although the majority of Warner - 
Chappell's U.S. employees seem to 
be ex- Warner Bros. people, Kaye 
maintains that overall the company 
has taken an even -handed approach 
to the consolidation. In the upper 
echelon, he states, Warner -Chappell 
retained "a fairly good mix" of peo- 
ple from both prior entities. 

For example, he points out, the 
new president of international for 
Warner -Chappell, Goetz Kiso, was 
formerly managing director of 
Chappell in West Germany. And in 
France, the remaining Warner 
staffers joined the Chappell office. 

"There have been redundancies 
on both sides [Le., Warner and 
Chappell]," observes Kaye. "Every- 
body had to show their capabilities, 
including me. There was no fore- 
gone conclusion as to who was go- 
ing to run the company." 

At present, Warner -Chappell is 
run by a management committee 
comprising Kaye, Robert J. Mor- 

ATIN MUSIC 

RAYO AWARDS 
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gado, executive vice president of 
the WCI record and music publish- 
ing group, and Les Bider, president 
and chief operating officer. 

Until his recent appointment, Bid- 
er had been COO of Warner Bros. 
Music since 1983 and the company's 
chief financial officer since 1981. Ef- 
fective May 1, Ira Pianko, formerly 
of Arthur Young, will be chief fi- 
nancial officer of Warner- Chappell. 

Other key executives include Don 
Biederman, VP of legal and busi- 
ness affairs; John Brunning, who 
reports to Kiso and oversees inter- 
national and legal business affairs; 
Jonathan Simon, senior VP of inter- 
national, who reports to Bider; and 
Jay Morgenstein, who helms world- 
wide print operations as president 
of publications. 

Kaye, who was chairman of WB 
Music for seven years, has a 25 -year 
history in the music business. In 
1962, he became sales manager for 
Philles Records, owned by Phil 
Spector and Kaye's stepfather, Les- 
ter Sill (now president of Jobete Mu- 
sic). Later, he worked for Don 
Kirshner's Dimension Records, 
Screen Gems /Columbia Music, 
Almo /Irving Music, A &M Records, 
and Geffen /Kaye Music, which he 
formed with David Geffen in 1980. 
He joined WB Music in 1981, after it 
acquired Geffen /Kaye. 

Before Warner Bros. Music and 
Chappell merged, they were consid- 
ered the two largest global publish- 
ing operations. Kaye estimates that 
the combination of the companies 
"has the potential" to double the in- 
come of the Warner publishing 
wing. 

One reason for Kaye's optimism 
is that Warner- Chappell owns the 
majority of its 700,000 copyrights, 
many of which date back a number 
of years. But the company also ad- 
ministers a lot of catalogs for song- 
writers, self -contained artists, and 
"boutique" publishers. Some rival 
publishers have suggested that giv- 
en Warner -Chappell's size, some of 
these parties are afraid they will get 
lost in the shuffle and seek to 
change their affiliations. 

Kaye pooh -poohs this notion. 
When the merger was first agreed 
upon, he notes, he called the manag- 
ers of all the major artists who had 
publishing deals with Warner or 
Chappell. "Not one of them showed 
any dissatisfaction or any inclina- 
tion to alter their publishing rela- 
tionships," he declares. "There 
were two reasons for this: First, 
WCI is a major entertainment enti- 
ty, and second, Warner Bros. Music 
is the finest -run music publishing 
company in the world. Our manage- 
ment was such that they felt very 
confident in our ability." 

Kaye adds that music publishing 
is "a people business. We are music 
people, and we understand musi- 
cians' needs and desires, and what 
we have to do fulfill them." 

More specifically, he points out, 
"The main thrust [of Warner -Chap- 
pell's job] is taking care of responsi- 
bilities [to clients], accommodating 
technological changes, and having 
the computer systems take care of 
this vast amount of repertoire." 

Warner -Chappell will bend its 
best efforts, he says, to maximizing 
income from cable television, films, 

HOME VIDEO MERGER TALKS 
(Continued from page 4) 

iary of Lieberman (Billboard, Feb. 
13). The Lieberman /IVE entity is 
owned by L.A. -based Carolco Pic- 
tures, producer of the Sylvester 
Stallone "Rambo" films. The Vista 
films acquisition arrangement is 
seen as further strengthening 
IVE's position as a major A title 
home video distributor. Carolco in 
turn is positioned as a nearly com- 
plete vertical player in home enter- 
tainment with interest in film pro- 
duction and distribution; home video 
manufacturing, duplication, and dis- 
tribution; and retail racking. 

Sources close to both Warners 
and Lorimar have no official com- 
ment on a planned merger but ac- 
knowledged several weeks ago that 
discussions were taking place. Since 

TRANS WORLD 
(Continued from page 3) 

in progress. 
Williamson says that for now 

Trans World prefers to confine li- 
censed departments to "its current 
geographic boundaries " - primari- 
ly the Eastern and Midwestern 
states. 

Trans World operates 311 retail 
stores under various logos, includ- 
ing Record Town, Tape World, 
Great American Music, and Coco- 
nuts. The Crazy Eddie and TSS de- 
partments will boost its location 
count to more than 360 stores by the 
close of the company's first fiscal 
quarter on May 1; the company says 
it also anticipates opening new 
stores by that date. 

then, entrepreneur Marvin Davis, 
former owner of 20th Century -Fox, 
has made overtures to Lorimar. 

Lorimar, whose primary business 
is television and film production, re- 
cently announced that its trimmed 
home video wing will relocate to the 
studio's Culver City, Calif., lot from 
its former location in Irvine Calif. 
Warners is a powerful force in both 
international and domestic home 
video. 

home video, compact disks, and all 
new forms of audio technology. Re- 
cently, he notes, income has in- 
creased markedly from use of music 
in advertising and films. More em- 
phasis will be placed on pitching 
songs to the movie studios under 
the direction of Gregory Sill, he 
says. 

Among the recent film sound- 
tracks incorporating Warner -Chap- 
pell songs are "La Bamba," "Dirty 
Dancing," "The Secret Of My Suc- 
cess," "Little Shop Of Horrors," 
"Who's That Girl," "Soul Man," and 
"The Big Easy." Film /television 
composers signed to the publisher 
include Harold Faltermeyer, David 
Foster, John Williams, Mike Post, 
and Vangelis. 

While Warner -Chappell will con- 
tinue to service its major clients as 
effectively as possible, Kaye stress- 
es that "the essence of our business 
is the newcomer, the new act. I put 
emphasis on me and my staff relat- 
ing to new talent. Our doors are al- 
ways open." 

The company must remain open, 
he notes, if it is to be competitive 
with smaller houses like SBK, Vir- 
gin, and MCA Music. Despite 
Warner -Chappell's size, he states, 
"we still have to be a sensitive, ag- 
gressive music publisher, or we 
don't stay contemporary." 

To show that Warner -Chappell is 
indeed moving with the times, he 
cites examples of its current chart 
hits, including Keith Sweat's "I 
Want Her," Morris Day's "Fish- 
net," Brenda Russell's "Piano In 
The Dark," White Lion's "Wait," 
and Times Two's "Strange But 
True." 

Among the company's hottest 
writers are Gardner Cole, who 
wrote Madonna's "Open Your 
Heart" and upcoming singles by 
Jody Watley and Jane Wiedlin; Al- 
bert Hammond, who penned Star - 
ship's "Nothing's Going To Stop Us 
Now" and anticipated singles by 
Chicago and Aretha Franklin; Seth 
Swirsky, composer of Taylor 
Dayne's "Tell It To My Heart" and 
"Prove Your Love" plus cuts by 
Fiona, Kashif, and Wiedlin; and 
Diane Kuander, who wrote Anita 
Baker's "Caught Up In The Rap- 
ture." 

NATHAN'S CHIEF GETS MEGAMOVIES VID WEB 
(Continued from page 3) 

financial problems. He says that 
since Lorber only bought the com- 
pany's assets, he never became 
privy to specifics regarding Mega - 
movies' debt situation. 

The previous owner of the web 
was Jerry's Entertainment Inc., 
named for former Megamovies 
president Jerry Lotterstein, who 
left Megamovies "within a matter 
of days" after Lorber bought the 
company, says a source. 

Scott Biel, executive vice presi- 
dent, remains, and he says that 
most staffers from Megamovies' 
previous organization have also re- 
tained their positions. Patrusky, 
however, says some executives 
have been released and that Lorber 
has added new members to the 
chain's management staff. 

Under Lorber's management, 
Megamovies will soon open an un- 
specified number of new locations 
in Nassau and Suffolk counties on 
Long Island, Patrusky says. At a 

later date, the chain plans to expand 
into other markets through fran- 
chising, he adds. 

In addition to his positions with 
Nathan's Famous and Megamovies, 
Lorber is also president and CEO of 
the pension consulting and actuarial 
firm Hallman and Lorber Asso- 
ciates Inc. and the national real es- 
tate company Board Of Aegis Plan- 
ning. 

A unique marketing tool for 
Megamovies is its Pick -A -Flick corn - 
puter system, which has been in 
place since the opening of its first 
store. Pick -A -Flick places terminals 
on the sales floor, and consumers 
can access the terminals to find out 
if the titles they desire are avail- 
able. The system, which includes re- 
views, can also be used to determine 
rental decisions. 

Megamovies also operates a 24- 
hour -a -day hot line that updates 
customers on new titles in stock. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

110 112 116 1 THE GODFATHERS EPIC BFE 40946/E.PA. (CD) BIRTH, SCHOOL, WORK, DEATH 

111 114 99 8 GREAT WHITE ENIGMA 73295 (8.98) (CD) RECOVERY: LIVE 

112 110 115 82 PAUL SIMON A3 WARNER BROS. 25447 (9.98) (CD) GRACELAND 

113 117 123 5 ROBYN HITCHCOCK AND THE EGYPTIANS A &M SP 5182 (8.98) (co) GLOBE OF FROGS 

®1 131 165 3 3 GEFFEN GHS 24181 (9.98) (CD) TO THE POWER OF THREE 

115 116 122 5 STACEY Q ATLANTIC 81802 (9.98) (CD) HARD MACHINE 

116 107 108 24 DEPECHE MODE SIRE 25614 /WARNER BROS. (8.98) (CD) MUSIC FOR THE MASSES 

117 120 120 7 LYLE LOVETT MCA/CURB 42028/MCA (8.98) (CD) PONTIAC 

118 121 109 21 JOE COCKER CAPITOL CLT 48285 (098) (CD) UNCHAIN MY HEART 

119 119 113 88 POISON A2 ENIGMA ST 12523 /CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN 

® 130 170 3 BOOGIE BOYS CAPITOL 46917 (8.98) (CD) ROMEO KNIGHT 

129 145 5 LEATHERWOLF ISLAND 90660, ATLANTIC (8.98) (CD) LEATHERWOLF 

® 150 158 3 SOUNDTRACK EMI -MANHATTAN 48680 (9.98) (CD) SCHOOL DAZE 

123 123 175 3 BIZ MARKIE COLD CHILLIN' 25675 /WARNER BROS. (8.98) (CD) GOIN' OFF 

2® 136 147 3 SO EMI MANHATTAN 46997 (9.98) (CD) HORSESHOE IN THE GLOVE 

a 152 141 22 THE ALARM IR.S.42061 /MCA (8.98) (CD) EYE OF THE HURRICANE c 167 - 2 ORIGINAL CAST RCA 6796-1-R (9.98) (CD) INTO THE WOODS 

127 126 127 23 LOVE & ROCKETS BIG TIME 6058 -1 -B /RCA (098) (CD) EARTH - SUN - MOON 

® 155 178 3 BRENDA RUSSELL A &M SP 5178 (8.98) (CD) GET HERE 

129 132 130 43 THE FAT BOYS A TIN PAN APPLE 831 948 1 /POLYGRAM (CD) CRUSHIN' 

® 148 152 30 ERIC B..8, RAKIM 4TH & B WAY 4005 /ISLAND (8.98) (co) PAID IN FULL 

a 143 160 3 SCARLETT & BLACK VIRGIN 90647 (8.98) (CD) SCARLETT & BLACK 

132 109 100 51 PRINCE A PAISLEY PARK 25577 /WARNER BROS. (15.98) (CD) SIGN 'O' THE TIMES 

133 111 118 19 GENE LOVES JEZEBEL GEFFEN GHS 24171 (8.98) (CD) THE HOUSE OF DOLLS 

134 118 135 36 HANK WILLIAMS, JR. A WARNER /CURB 25593 /WARNER BROS. (8.98) (CD) BORN TO BOOGIE 

135 133 134 6 PEPSI & SHIM IF POLYDOR 833 7241 /POLYGRAM (CD) ALL RIGHT NOW 

136 127 124 25 ALABAMA RCA 6495 -10 (8.98) (CD) JUST US 

12 182 200 722 PINK FLOYD HARVEST SMAS1I163 /CAPITOL (9.98) (CD) DARK SIDE OF THE MOON 

138 142 151 13 ROSANNE CASH COLUMBIA FC 40777 (CD) KING'S RECORD SHOP 

162 176 4 PROPHET MEGAFORCE 81822 /ATLANTIC (8.98) (CD) CYCLE OF THE MOON 

140 125 131 10 DAVID LANZ & PAUL SPEER NARADA 63001 /MCA (9.98) (CD) NATURAL STATES 

141 146 157 90 RANDY TRAVIS A WARNER BROS. 25435 (8.98) (CD) STORMS OF LIFE 

142 138 138 6 MIKE OLDFIELD VIRGIN 90645 18.98) (CD) ISLANDS 

143 139 139 13 BUSTER POINDEXTER RCA 6633-1-R (8.98) (CD) BUSTER POINDEXTER 

144 113 103 27 SQUEEZE A &M SP 5161 (8.98) (CD) BABYLON AND ON 

145 128 117 75 EUROPE A2 EPIC BFE 4024I/E.P.A. (CD) THE FINAL COUNTDOWN 

146 151 150 6 VARIOUS ARTISTS WINDHAM HILL WH 1065 /A &M (9.98) (CD) WINDHAM HILL SAMPLER '88 

® 192 - 2 BIG PIG A &M SP 6 -5185 (6.98) (CD) BONK 

® 168 168 3 KIRK WHALUM COLUMBIA FC 40812 (CD) AND YOU KNOW THATI. 

149 115 112 5 TED NUGENT ATLANTIC 81812 (9.98) (CD) IF YOU CAN'T LICK 'EM 

® NEW 1 THE BEATLES CAPITOL C2 -90044 (CD) PAST MASTERS VOL.!! 

151 137 126 28 RUSH MERCURY 832 464 -1 /POLYGRAM (CD) HOLD YOUR FIRE 

152 134 143 54 SMOKEY ROBINSON MOTOWN 6226 ML (8.98) (CD) ONE HEARTBEAT 

153 153 182 5 STACY LATTISAW MOTOWN 6247 ML (808) (CD) PERSONAL ATTENTION 

154 157 148 8 METALLICA ELEKTRA 60766 (8.98) (CD) KILL 'EM ALL 

155 159 153 22 ANGELA WINBUSH MERCURY 832 7331 /POLYGRAM (CD) SHARP 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

10, 000 Maniacs 66 
3 114 

AC /DC 15 
Aerosmith 181, 23 
Alabama 136 
The Alarm 125 
Anthrax 69 
Rick Astley 13 

Anita Baker 65 
Basia 171 
The Beatles 150, 160 
Big Pig 147 
Michael Bolton 46 
Bon Jovi 86 
Boogie Boys 120 
John Brennen 157 

The California Raisins 75 
Belinda Carlisle 24 
Paul Carrack 81 
Rosanne Cash 138 
Cher 44 
The Christians 158 
Thd Church 93 
Clannad 190 
Joe Cocker 118 

Natalie Cole 57 
The Communards 195 
Michael Cooper 100 
The Cover Girls 74 
The Cure 63 

Terence Trent D'Arby 17 
Dana Dane 170 
Morris Day 42 
Taylor Dayne 36 
The Deele 67 
Del Leppard 7 

Depeche Mode 116 
Dokken 53 
Drivin' & Cryin 179 

Earth. Wind & Fire 87 
Echo And The Bunnymen 178 
Eric B. & Rakim 130 
Gloria Estefan & Miami Sound 
Machine 33 
Europe 145 
Eurythmics 105 
Exodus 176 
Expose 38 

Faster Pussycat 169 
The Fat Boys 129 

Bryan Ferry 70 
Elisa Fiorillo 197 
Fleetwood Mac 64 
Flesh For Lulu 103 
Lita Ford 58 
Foreigner 39 
David Foster 159 
Aretha Franklin 193 
Frehleys Comet 98 

Kenny G. 73 
Gene Loves Jezebel 133 
Georgio 191 
Debbie Gibson 8 
The Godfathers 110 
Great White 45, 111 
Guns & Roses 14 

Jerry Harrison: Casual Gods 90 
George Harrison 28 
Heart 71 
Robyn Hitchcock And The 
Egyptians 113 
Whitney Houston 16 
Miki Howard 188 

INXS 4 
Icehouse 60 

Billy Idol 156 

Michael Jackson 3 
Jethro Tull 162 
The Jets 59 
Elton John 89 

The Kane Gang 189 
Kashif 182 
Kiss 77 
Gladys Knight & The Pips 50 
Kool Moe Dee 83 

L.A. Guns 51 
L.L. Cool J 108 
David Lanz & Paul Speer 140 
Stacy Lattisaw 153 
Leatherwolf 121 
Lisa Lisa & Cult Jam 198 
Love & Rockets 127 
Lyle Lovett 117 

MSG 196 
Madonna 101 
Megadeth 49 
The Manhattan Transfer 161 
Barry Manilow 84 
Biz Markie 123 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)" 

156 122 105 26 BILLY IDOL CHRYSALIS OV 41620 (CD) VITAL IDOL 

12) 166 171 4 JOHN BRANNEN APACHE 71650 /CAPITOL (8.98) (CD) MYSTERY STREET 

158 158 177 4 THE CHRISTIANS ISLAND 90852 /ATLANTIC (8.98) (CD) THE CHRISTIANS 

159 124 111 7 DAVID FOSTER ATLANTIC 81799 (9.98) (CD) THE SYMPHONY SESSIONS 

® NEW , 1 THE BEATLES CAPITOL C2 -90043 (CD) PAST MASTERS VOL.I 

161 147 137 18 THE MANHATTAN TRANSFER ATLANTIC 81803 (9.98) (CD) BRASIL 

162 135 114 26 JETHRO TULL CHRYSALIS OV 41590 (CD) CREST OF A KNAVE 

163 163 189 3 THE POINTER SISTERS RCA 6562.1 -R (9.98) (CD) SERIOUS SLAMMIN' 

164 145 155 28 GEORGE STRAIT MCA 42035 (8.98) (CD) GREATEST HITS, VOL. II 

165 161 146 10 TKA TOMMY BOY 1011 (8.98) (CD) SCARS OF LOVE 

® 177 180 3 UNDERWORLD SIRE 25627 /WARNER BROS. (8.98) (CD) UNDERNEATH THE RADAR 

167 140 129 16 PAUL MCCARTNEY CAPITOL CLW 48287 (14.98) (CD) ALL THE BEST 

® 189 - 2 ZODIAC 
32 
MINDWARP 

POLYGRA 
& THE 

(CD) 
LOVE REACTION TATTOOED BEAT MESSIAH 

VERTIGO 729 1 

69 188 193 32 FASTER PUSSYCAT ELEKTRA 60730 (8.98) (CD) FASTER PUSSYCAT 

170 154 128 30 DANA DANE PROFILE PRO 1233 18.98) (CD) DANA DANE WITH FAME 

171 156 164 7 BASIA EPIC BFE 40767/E.P.A. (CD) TIME AND TIDE 

172 144 144 16 MASON WILLIAMS & MANNHEIM STEAMROLLER CLASSICAL GAS 
AMERICAN GRAMAPHONE AG 800 (11.98) (CD) 

173 164 136 16 MELI'SA MORGAN CAPITOL CLT 46943 (8.98) (CD) GOOD LOVE 

]® NEW 1 SOUNDTRACK MCA 6228 (9.98) (CD) HAIRSPRAY 

]® NEW 1 DAN REED NETWORK MERCURY 834 309 1 /POLYGRAM (CD) DAN REED NETWORK 

176 160 149 19 EXODUS COMBAT 8169 /IMPORTANT (8.98) (CD) PLEASURES OF THE FLESH 

177 170 166 6 SOUNDTRACK VIRGIN 90690 (9.98) (CD) THE LAST EMPEROR 

a 195 187 35 ECHO AND THE BUNNYMEN ECHO AND THE BUNNYMEN 
SIRE 25597; WARNER EROS. (898) {CD) 

NEW II, 1 DRIVIN' & CRYIN' ISLAND 90699 /ATLANTIC (8.98) (CD) WHISPER TAMES THE LION 

180 191 173 26 THE SMITHS SIRE 25649 /WARNER BROS. (8.98) (CD) STRANGEWAYS, HERE WE COME 

181 173 169 20 AEROSMITH COLUMBIA PC 36865 (CD) AEROSMITH'S GREATEST HITS 

182 185 179 18 KASHIF ARISTA AL 8447 (8.98) (CD) LOVE CHANGES 

183 180 163 11 PUBLIC ENEMY DEF JAM BFC 40658 /COLUMBIA (CD) YO! BUM RUSH THE SHOW 

184 169 154 43 MOTLEY CRUE £2 ELEKTRA 60725 (9.98) (CD) GIRLS, GIRLS, GIRLS 

® 194 - 2 DANNY WILDE GEFFEN GHS 24179 (8.98) (CD) ANY MAN'S HUNGER 

186 165 140 72 STRYPER A ENIGMA PJAS 73237 (9.98) (CD) TO HELL WITH THE DEVIL 

187 171 172 13 TONY TERRY EPIC BFE 40890/EPA (CD) FOREVER YOURS 

188 179 162 7 MIKI HOWARD ATLANTIC 81810 (8.98) (CD) LOVE CONFESSIONS 

189 175 133 20 THE KANE GANG CAPITOL cLx48176 (6.98) (co) MIRACLE 

190 183 183 5 CLANNAD RCA 68461 -R (8.98) (CD) SIRIUS 

191 174 167 50 GEORGIO MOTOWN 6229ML (8.98) (CD) SEXAPPEAL 

192 176 142 30 METALLICA ELEKTRA 60757 (5.98) (CD) THE $5.98 EP- GARAGE DAYS RE- REVISITED 

193 172 156 15 ARETHA FRANKLIN ARISTA AL 8497 (11.98) (CD) ONE LORD, ONE FAITH, ONE BAPTISM 

® NEW e 1 SOUNDTRACK WARNER BROS. 25688 )9.98) (CO) BRIGHT LIGHTS, BIG CITY 

195 149 132 9 THE COMMUNARDS MCA 42106 (8.98) (co) RED 

196 187 161 24 MSG CAPITOL CLT 46985 (8.98) (CD) PERFECT TIMING 

197 181 191 7 ELISA FIORILLO CHRYSALIS BFV 41608 (CD) ELISA FIORILLO 

198 193 185 48 LISA LISA & CULT JAM COLUMBIA FC 40477 (CD) SPANISH FLY 

199 190 198 16 THE RADIATORS EPIC BFE 40888/E.P.A. (CD) LAW OF THE FISH 

200 200 190 19 THE RAINMAKERS MERCURY 832 795 -1 / POLYGRAM (CD) TORNADO 

Richard Marx 20 
Paul McCartney 167 
John Cougar Mellencamp 12 
Men Without Hats 107 
Metallica 192, 154 
George Michael 2 
Midnight Oil 61 
Melï sa Morgan 173 
Motley Crue 184 

New Order 97 
Ted Nugent 149 

Sinead O'Connor 43 
Alexander O'Neal 102 
Billy Ocean 29 
Mike Oldfield 142 
Orchestral Manoeuvres In The 
Dark 79 
ORIGINAL CAST 

Into The Woods 126 
Original London Cast 37 
K.T. Oslin 68 

Pebbles 34 
Pepsi & Shirlie 135 
Pet Shop Boys 48 
Pink Floyd 137. 47 

Robert Plant 9 
The Pogues 88 
Buster Poindexter 143 
The Pointer Sisters 163 
Poison 119 
Prince 132 
Prophet 139 
Public Enemy 183 

R.E.M. 76 
The Radiators 199 
The Rainmakers 200 
Dan Reed Network 175 
Robbie Robertson 99 
Smokey Robinson 152 
Roger 96 
Linda Ronstadt 62 
David Lee Roth 6 
Rush 151 
Brenda Russell 128 

Salt -N -Pepa 31 
Joe Satriani 41 
Scarlett & Black 131 
Carly Simon 95 
Paul Simon 112 
Sisters Of Mercy 106 
The Smiths 180 

So 124 
SOUNDTRACKS 

Bright Lights, Big City 194 
Dirty Dancing 1 

Good Morning, Vietnam 10 
Hairspray 174 
La Bamba 104 
The Last Emperor 177 
Less Than Zero 80 
More Dirty Dancing 11 
School Daze 122 
She's Having A Baby 94 

Rick Springfield 55 
Bruce Springsteen 18 
Squeeze 144 
Stacey Q 115 
Sting 25 
George Strait 164, 91 
Stryper 186 
Henry Lee Summer 78 
Keith Sweat 19 
Swing Out Sister 54 

TKA 165 
Talking Heads 56 
James Taylor 30 
Tony Terry 187 

George Thorogood 35 
Tiffany 5 
Toto 72 
Randy Travis 40, 141 

U2 21 
Underworld 166 

Ricky Van Shelton 82 
VARIOUS ARTISTS 

Windham Hill Sampler '88 146 

Warlock 85 
Jody Watley 26 
Kirk Whalum 148 
White Lion 27 
Whitesnake 32 
Danny Wilde 185 
Hank Williams, Jr. 134 
Mason Williams & Mannheim 
Steamroller 172 
Angela Winbush 155 
Steve Winwood 109 
Stevie Wonder 52 

Yes 92 

Zodiac Mindwarp & The Love 
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WHEREHOUSE'S KWIKER LEAVES CEO POST 
(Continued from page 1) 

cording to sources, is headed by Jer- 
ry Goldress, a general partner with 
Adler & Shaykin, who will be the new 
Wherehouse board chairman and 
CEO. Goldress is identified in merger 
documents as president of Gristanti, 
Galef & Goldress Inc. of Encino, 
Calif. Goldress holds directorships 
with MSI Data Corp., L.B. Foster 
Co., Dreco Energy Services, and 
Crutcher Resources Corp. 

Scott Young, hired as senior vice 
president of marketing a year ago 
and named executive vice president/ 
chief operating officer in October, 
now serves as president /COO, insid- 
ers report. 

Unconfirmed reports indicate 
Kwiker may have disagreed with 
new management over expansion 
plans for the chain. Says one source, 
"He just couldn't get along with [the 
new owners]. He has $8 million. Why 
should he go through the hassle of 
being a caretaker ?" 

Suppliers, all asking not to be iden- 
tified, suggest Kwiker's exit will lead 

to significant new strategies. 
Says the president of one major 

home -computer- software firm that 
has product in Wherehouse stores: 
"Our understanding is that there will 
no change in their policy toward com- 
puter software. But frankly, you nev- 
er know. Scott Young is an opera- 
tions and numbers guy. Kwiker was 
a marketer. 

"We estimate that Wherehouse 
should do about $30 million in 1988 
from computer software. That's 
against a total sales picture of about 
$350 million. Young may look at that 
and decide to reallocate that space 
and utilize it for compact disks or 
lower the inventory commitment to 
computer software." 

At one key store recently, comput- 
er software was being taken off the 
shelves and boxed. It could not be de- 
termined whether the move was 
chainwide. 

In Los Angeles, which is close to 
Wherehouse's Torrance, Calif., head- 
quarters, word of Kwiker's depar- 

ITA SESSION OUTLINES HOME VID PROFITS 
(Continued from page 4) 

During his presentation, "The Fu- 
ture Of Prerecorded Video In The 
U.S.," Kelly also said that home vid- 
eo revenue for suppliers is poised to 
hit $3.7 billion this year, up from 
last year's $2.95 billion. Total con- 
sumer spending on video is expect- 
ed to reach $10.5 billion, up from the 
$8.9 billion spent in 1987. 

The nontheatrical market was 
identified as a particularly strong 
growth area. Kelly said sales were 

expected to climb from 30.5 million 
units in 1987 to 38 million this year 
and 46 million in 1989. 

Kelly noted that the growth in the 
nontheatrical market will also usher 
in a jump in the direct -response end 
of the business. Last year 8% of the 
business came from direct re- 
sponse; the figure is expected to 
climb to 10% this year and 13% next 
year. AL STEWART 

RECORD COMPANY EXECUTIVES 
PLEASE READ THIS! 

RICH LITTLE, is REAGAN / 
NIXON / FORD and OLIVER 
NORTH, on "RONALD REA- 
GAN SLEPT HERE! ". 

EARL DOUD, who has written 
and produced [17) comedy al- 
bums starting with "THE 
FIRST FAMILY" has created 
"RONALD REAGAN SLEPT 
HERE"! 

We'd like you to hear 
Rich as Oliver North. 
It is a wildly funny al- 
bum. And it is very 
timely, during this 
election year. This al- 
bum has everything 
but Mariel Hemingway 
and John Philip Law. 
No-I'm wrong. It 
DOES have John Phil- 
ip Law. 

"RONALD 
REAGAN 

SLEPT HERE!" 
contains a very 
happening RAP 
number: "THE 
CONTRA RAP ", which 
we feel can become a 
very big music 
SINGLE! 

Recently a well known 
comic appeared on TV 
and said, "I played a club 
last night to the worst au- 
dience-it was like fac- 
ing a front row of record 
company executives!" 
We don't believe that for 
one minute! 

We'd like to hear from record 
company executives with 
great senses of humor, 
because "RONALD REAGAN 
SLEPT HERE'; has a need. It 

has now been recorded and it 

needs a home! 

May we send it to you, so you can hear it Call or Write: 
RICH LITTLE / EARLE DOUD PRODUCTIONS 

Suite 302 587F North Ventu Park Road Newbury Park, California 91320 

(805) 499-5304 

ture leaked to local industryites 
March 21. One ex -employee says cor- 
porate staff members were informed 
that day "by word of mouth only." 

By the next day, suppliers were 
passing along the word about Kwiker 
and rumors of "massive layoffs " set 
for March 24 -25, according to one 
source. 

Kwiker, 53, joined Wherehouse as 
president /COO in January 1980 after 
serving as a consultant to the compa- 
ny for a year. He was elected CEO in 
February 1982. Immediately prior to 
joining Wherehouse, Kwiker served 
three years as president of Music 
Shop in Detroit. Before that, he 
served first as executive vice presi- 
dent and then as president and COO 
of Handleman Co. 

According to Wherehouse's proxy 
statement of last summer, Kwiker 
entered into a new three -year em- 
ployment agreement that took effect 
July 1. His total compensation pack- 
age is worth $500,000 for the year 
ending June 30 and $550,000 per year 
in 1989 and 1990. 

The agreement's termination poli- 
cy covers various contingencies-in - 
cluding his resignation in the event 
that the company "made his position 
of lesser importance than that of 
CEO." Under the plan, he is entitled 
to "termination compensation of not 
less than one -half of his basic com- 
pensation and benefits during the re- 
maining term of his employment 
agreement." 

The proxy statement identifies 
Kwiker's amount of beneficially 
owned stock at 546,1:: shares. That 
would be worth around $7.6 million at 
the $14 -per -share value of Where- 
house stock at the time the merger 
was completed. 

Young, 41, boasts industry experi- 
ence going back to 1974, when he was 
with Record Bar. He went to Musi- 
cland in 1977 and subsequently left 
that company to form the Franklin 
Music chain in Atlanta. That chain 
was ultimately sold to Camelot Mu- 
sic. Young was with the Silicon Val- 
ley- based in -store taping firm Person - 
ics briefly before joining Where- 

house. 
Young's employment package, ac- 

cording to the proxy, shows his con- 
tract expiring in April 1990. His base 
salary is stated at $150,000 for the 
first two years, later rising to 
$200,000 a year plus bonuses and 
stock options. 

Kwiker's departur8 caps a gradual 
exodus of Wherehouse executives 
that began early last year. 

Martin Binder, who was senior vice 
president of corporate automation, 
departed two months ago; Jesse 
Stancarone, a former company vice 
president, is also gone; Richard Cha- 
pin, former senior vice president and 
chief financial officer, left in October, 
and Ralph Levy, a former controller, 
departed in June. 

Among veteran employees, John 
W. Scales Jr., resigned last April - 
the same month Young joined the 
company. Scales, who joined the com- 
pany in 1973 and worked in several 
major areas, was a vice president 
from 1979 to 1982, later becoming se- 
nior vice president of operations. 

JAll INNOVATOR GIL EVANS DEAD 
(Continued from page 4) 

only a few times and recorded only 
a handful of selections for Capitol, 
but it proved to be a trend setter, 
paving the way for the softer 
sounds of what came to be called 
the cool school of jazz. Nonetheless, 
Evans himself remained behind the 
scenes, writing arrangements for 
various big bands and vocalists, un- 
til 1957, when he and Davis teamed 
up again for the Columbia album 
"Miles Ahead." 

That album, on which the trum- 
peter was backed by a 19 -piece en- 
semble, was an immediate sensation 
and led to two equally successful se- 
quels, "Porgy And Bess" and 
"Sketches Of Spain." (Columbia lat- 
er released a fourth Davis -Evans al- 
bum, "Quiet Nights," consisting of 
material recorded at these earlier 
sessions but never issued.) Evans 
and Davis subsequently went their 
separate ways, although they re- 
mained close friends and occasional 
collaborators, with Evans making 

uncredited contributions to Davis' 
albums "Filles De Kilimanjaro" and 
"Star People." 

The success of the Columbia al- 
bums led Evans to form his own 
band, which performed sporadically 
in 1959 and 1960 and recorded for 
World Pacific, Prestige, Impulse, 
and Verve in the early '60s. But the 
band proved economically unfeasi- 
ble, and Evans did not surface again 
as a band leader until 1969, by 
which time his musical conception 
had changed dramatically. 

His album "Gil Evans," released 
on the Ampex label that year, 
served notice that he was aware of 
and receptive to recent develop- 
ments in the fusion of jazz and rock. 
That became even clearer in the ear- 
ly '70s, when he began working reg- 
ularly in New York, Europe, and Ja- 
pan at the helm of a young, heavily 
amplified ensemble. 

Evans, who in 1973 was named 
one of the musical directors of the 

RCA /COLUMBIA PACTS FOR BUDGET VID RELEASES 
(Continued from page 1) 

quisition arrangement with MCA 
Home Video aimed at testing a 
handful of budget -priced feature 
films at mass- merchant outlets. The 
deal with RCA /Columbia is a long- 
term agreement in which Good - 
times will obtain titles for at least 
the next five years. The titles, which 
will be marketed beginning in June 
outside of video -specialty channels, 
will be priced at either $14.95 or 
$9.95. 

Titles slated for the $14.95 price 
point include "Neighbors," "The 
China Syndrome," "The Owl And 
The Pussycat," "The Deep," "The 
Anderson Tapes," "Bob & Carol & 
Ted & Alice," and "The Odessa 
File." 

"This is the biggest thing to ever 
happen to Goodtimes," says Joe 
Cayre, the company's president. 
"For the first time a major studio 
has entered into a long -term agree- 
ment with a sell- through company. 
We anticipate that our sales will 
double as a result of this deal." 

Cayre says that a popular title 
like "Neighbors" will likely sell ap- 

proximately 70,000 copies at the dis- 
count price. He adds that Goodtimes 
is anticipating similar acquisition 
deals in the near future. 

"We didn't do it to be trailblazers; 
we did it because it made sense," 
says Rob Blattner, president of 
RCA /Columbia Home Video. "We 
have well over 600 titles in our cata- 
log, and we're releasing new titles 
all the time. Goodtimes is very sig- 
nificant in a segment of the market, 
and they felt they could extend the 
marketing to different forms of dis- 
tribution, like mass merchants. 
That made a lot of sense to us." 

Neither of the parties would dis- 
close the financial terms of the deal. 

The RCA /Columbia agreement 
with Goodtimes comes on the heels 
of a similar deal between Video 
Treasures and Media Home Enter- 
tainment (Billboard, March 12). Un- 
der the terms of the deal, Video 
Treasures will market a number of 
Media titles, including "Texas 
Chainsaw Massacre," "A Force Of 
One," and "The Groove Tube," for 
$9.98 each. 

ambitious but short -lived New York 
Jazz Repertory Company, alienated 
many of his old fans when he went 
electric and began mixing material 
by the likes of Jimi Hendrix into his 
repertoire. (He and Hendrix had dis- 
cussed a possible collaboration 
shortly before the guitarist's death 
in 1969, and Evans eventually re- 
corded an entire album of Hendrix 
compositions for RCA.) But he won 
a substantial new following as well, 
and his enthusiasm for the unusual 
blend of old and new that his band 
represented was obvious to anyone 
who saw him in action. 

Evans recorded for Atlantic, 
RCA, Antilles, and other labels both 
here and abroad during the '70s and 
'80s. A few years ago he and his 
band found a permanent home at 
the New York nightclub Sweet Ba- 
sil, where they remained in resi- 
dence as the Monday attraction un- 
til illness forced him to curtail per- 
formances in January. 

The most recent Evans albums to 
be released in this country were vol- 
umes one and two of "Live At 
Sweet Basil" on Gramavision. Two 
more are due for release in May, 
both through PolyGram: a duet al- 
bum with Evans' longtime col - 
league, soprano saxophonist Steve 
Lacy, and a vocal album by Helen 
Merrill featuring Evans' orchestra- 
tions. Evans had also recently 
worked with two of the rock world's 
leading lights, Sting and Robbie 
Robertson. 

Evans is survived by his wife, 
Anita, and two sons, Noah and 
Miles. Anita Evans says that his 
band will go ahead with its current 
tour plans under the direction of 
Miles Evans, who plays trumpet in 
the band. 

A1;1'IIISMA1ET 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 
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HARD ROCK TO HEAT UP SUMMER TOUR CIRCUIT 
(Continued from page 1) 

tour and the Monsters Of Rock ex- 
travaganza, a heavy metal package 
featuring Van Halen, the Scorpions, 
Dokken, Metallica, and Kingdom 
Come. 

Promoters' are anticipating partic- 
ularly strong business for the Mon- 
sters Of Rock tour, which kicks off 
Memorial Day weekend and is 
scheduled for stops in 25 stadiums. 
With tickets priced at $22.50, the 
dates look certain to draw high 
grosses. 

Rumors abound that Springsteen 
may venture outdoors if he returns 
for a second North American leg of 
his Tunnel Of Love Express tour. 
Premier Talent, his agency, does not 
indicate plans for any stadium dates. 

Last year's concert scene saw a 
wave of stadium shows by the likes 
of Genesis, David Bowie, Madonna, 
Pink Floyd, the Grateful Dead and 
Bob Dylan, and U2. No less than 14 
of the 20 top- grossing North Ameri- 
can concerts were held outdoors. 
Most agents and promoters agree, 
however, that 1987 was very much a 
"freak year" in terms of the num- 
ber of stadium bookings. 

Still, despite the lack of stadium 
bookings, there will be plenty of ac- 
tion on the touring circuit, particu- 
larly in the hard rock area. 

Whitesnake, Roth, AC /DC, and 
Aerosmith will be continuing tours 
already in progress. May calls for 
the return of Iron Maiden, support- 
ing its latest Capitol album, "Sev- 
enth Son Of A Seventh Son." Also 
scheduled to hit the road in May is 
Plant, whose "Now And Zen" al- 
bum has gotten off to a flying start, 
bulleted at No. 9 in its fourth week 
on the Top Pop Albums chart. 
Plant's former Led Zeppelin team- 

mate Jimmy Page is also due for a 
summer tour to promote his debut 
Geffen debut album. 

Other hard rock acts going out in- 
clude Judas Priest (with Cinderella), 
starting in mid -July; the Scorpions, 
embarking on an arena trek follow- 
ing the Monsters Of Rock tour; Def 
Leppard, touring with Europe start- 
ing July 16; Heart, out on the final 
leg of its Bad Animals tour; Foreign- 
er, reportedly set to tour after singer 
Lou Gramm completes his second 
solo album; and Deep Purple, slated 
to hit the road at the end of July. 

On the more mainstream, pop/ 
rock front, strong business is ex- 
pected for Sting and INXS, both 
scheduled to resume tours that 
started during the early months of 
this year. Depeche Mode will head- 
line arenas from May through June. 

Michael's. Faith tour should be 
one of the summer's highlights. The 
former Wham! vocalist recently 
toured Japan and Australia (see re- 
view, page 37) and will be playing in 
Europe through July before he hits 
North America in August, kicking 
off on the East Coast. 

Platinum -plus acts touring behind 
new releases this summer include 
Daryl Hall & John Oates, Stewart, 
and possibly Winwood. A Who re- 
union tour and George Harrison 
concerts are also in the rumor mill. 

Teen sensations Debbie Gibson 
and Tiffany will embark on their 
first -ever full -scale concert tours - 
no more shopping malls or lip -sync- 
ing for these two. Gibson will sup- 
port her platinum Atlantic debut al- 
bum, "Out Of The Blue," starting in 
July; Tiffany will promote her tri- 
ple- platinum debut, kicking off with 
a three -week stint in midsize halls in 

April and May before moving into 
outside venues for the summer. 

Among the other acts with hit al- 
bums scheduled to go out are Be- 
linda Carlisle, playing theatrical 
dates in May and outdoor shows in 
July; Richard Marx, continuing his 
extensive road trek through the 
summer; and Terence Trent D'Ar- 
by, continuing his breakout U.S. 
tour through June. As for recent 
chart -topper Rick Astley, he will 
probably hold off on live dates until 
the release of a follow -up to his hit 
RCA debut album. 

New, developing, and midlevel 
acts going on the road include Tay- 
lor Dayne, Jon Butcher, UB40, the 
Radiators, the BoDeans, the Alarm, 
the Smithereens, the Rainmakers, 
Thomas Dolby, Joe Satriani, So, 
Vinnie Vincent Invasion, Erasure, 
and Everything But The Girl. 

The "Dirty Dancing" phenomenon 
has precipitated a summer tour of 
outdoor sheds by performers from 
the movie's soundtracks. Organized 
by David Fishof, producer of the 
Happy Together and Monkees tours, 
the audio /visual show will offer cho- 
reography, big video screens show- 
ing scenes from the movie, and a 
stage plot involving several charac- 
ters. Bill Medley was the only an- 
nounced act as of press time; Patrick 
Swayze will definitely not be part of 
the package, Fishof says. 

As usual, several blasts from the 
past are planned for the summer. 
The Super '70s Fest unites five 
chart- toppers from the "me" dec- 
ade: Bachman Turner Overdrive, 
the Guess Who, Dr. Hook, Rare 
Earth, and Grand Funk Railroad 
guitarist Mark Farner. 

The 20th anniversary of the Ras- 

cals' "Good Lovin' " will see a re- 
union tour by the originals, back to- 
gether after years of squabbles. 
Mitch Ryder will lend support on 
early dates. 

Rock veterans are well represent- 
ed, some continuing tours, others 
heading out on first legs. These in- 
clude Joan Baez, Roy Orbison, the 
Tubes, Squeeze, the Ozark Moun- 
tain Daredevils, Boz Scaggs, Chica- 
go, Dan Fogelberg, 3 (with Carl 
Palmer, Keith Emerson, & Robert 
Berry), Kenny Loggins, Jimmy Buf- 
fett, the Lynyrd Skynyrd tribute 
tour, Jethro Tull, Santana, and Joe 
Cocker (with America). 

Leading the black /urban contem- 
porary front will be rap packages 
headlined by the likes of L.L. Cool J, 
Run -D.M.C., and Eric B. & Rakim, 
scheduled for arenas and sheds 
through the summer. 

Kool & the Gang, Billy Ocean, the 
Jets, and Exposé will be out; Rick 
James is set to embark on his first 
tour in five years in July, with 
Teena Marie opening. There are 
also rumors of Stevie Wonder dates. 

Other black /urban acts due out 
are Freddie Jackson, Ashford & 
Simpson, Melba Moore, Angela Bo- 
fill, Miki Howard, Patti La Belle, 
Club Nouveau, Morris Day, Alexan- 
der O'Neal, Cherelle, Gladys Knight 
& the Pips, the Whispers, Lisa Lisa 
& Cult Jam With Full Force, Meli'sa 
Morgan (with Keith Sweat), Jeffrey 
Osborne, Jesse Johnson, Natalie 
Cole, the Pointer Sisters, Smokey 
Robinson, the Fat Boys, UTFO, and 
Najee. Additional packages pair the 
Four Tops with Frankie Valli, 
Peabo Bryson with Regina Belle, 
and the Temptations with the 
O'Jays. 

HORNSBY, CLAPTON ALBUMS AMONG APRIL ALBUM RELEASES 
(Continued from page 3) 

of "Savage Amusement" as part of 
the Monsters of Rock tour, featur- 
ing headliner Van Halen. 

Elsewhere on the metal front, 
Iron Maiden is taking an unusual 
tack to support its new album, "Sev- 
enth Son Of The Seventh Son," 
which comes out April 12 on Capitol. 
The band is not in the video for the 
record's first single, "Can I Play 
With Madness "; instead, Monty Py- 
thon's Graham Chapman stars. 

The most ambitious release of the 
month is undoubtedly "Cross- 
roads," a six -record (or four -cas- 
sette or -CD) compilation spanning 
Clapton's 25 years of making music, 
from early Yardbirds demos to a 
new recording of "After Midnight," 
which was done for a Michelob com- 
mercial and will be released as a sin- 
gle. The Polydor package, which 
lists for $44.98 in cassette and LP 
form and $59.98 for the CDs, goes 
out April 18. Tentatively scheduled 
to come out a few months later is a 
companion video retrospective fea- 
turing footage from all phases of 
Clapton's career. 

Though less thorough than 
"Crossroads," "The Story Of The 
Clash" contains all of that group's 
hits. The two-record set is due April 
27 from Epic. 

Clapton is not the only two -dec- 
ade veteran represented in April's 
releases. Neil Young and his new 
combo, the Bluenotes, will play a 
few dates this month in support of 
"This Note's For You," Young's 
venture into bar blues. The album 
has been given an April 12 release 

date by Reprise, to which label 
Young has returned after a seven - 
year stint at Geffen. Another 
Young release has been rumored 
for the near future, a reunion proj- 
ect from Crosby, Stills, Nash & 
Young. 

April entrant Jon Anderson has 
also been in the business for nigh on 
two decades, most prominently as a 
member of Yes. On April 28, Ander- 
son makes his label debut for Co- 
lumbia with "In The City Of An- 
gels." The record sports two cuts 
co-written with Motown legend La- 
mont Dozier and features guest ap- 
pearances by Siedah Garrett and 
Bonnie Hayes. 

Also making a label debut is Gra- 
ham Parker, in his case for RCA. 
"The Mona Lisa's Sister" is getting 
an all -out push from the company 
and should also benefit from 
Parker's tour, scheduled to begin 
soon after the album ships April 21. 

The growing importance of dance 
music is reflected in the number of 
such releases scheduled for April. 
In addition to RCA's "Dance! 
Dance! Dance!" (April 21) -which 
collects the greatest hits of the ear- 
ly disco era -new albums are due 
from Blue Mercedes, Gwen Guthrie, 
and Narada. 

Blue Mercedes' "Rich & Famous" 
(MCA, April 18) features the No. 1 

dance hit "I Want To Be Your Prop- 
erty." Guthrie hit in '86 with "Ain't 
Nothin' Goin' On But The Rent" but 
is having a harder time getting the 
first single from "Lifeline" (on her 
new label, Warner Bros., April 26), 

played. The subject matter of 
"Can't Love You Tonight" is sexual- 
ly transmitted diseases, and radio is 
staying away from the single as if it 
were infected itself. Narada is, of 
course, the nom de disque of Nar- 
ada Michael Walden, who recently 
won a Grammy for producer of the 
year. His "Divine Emotion" is due 
April 26 on Reprise. 

Other highlights of the month: 
Jermaine Stewart's much -tin- 

kered -with, often -delayed Arista al- 
bum "Say It Again" will finally see 
the light of day Friday (1). Late in 
May, Stewart, who hit it big in '86 
with "We Don't Have To Take Our 
Clothes Off," begins a three -month 
tour of the States. 

"Reba" is McEntire's sixth al- 
bum for MCA; the most recent, 
"The Last One To Know," has been 
on the Top Country Albums chart 
for 27 weeks. After having been 
held back for a month, "Reba" will 
ship April 18. 

Timbuk 3 made waves in late 
1986 with "The Future's So Bright, 
I Gotta Wear Shades." The I.R.S. 
duo will go for the gold again with 
"Eden Alley," which has an April 18 
release date and spotlights the con- 
siderable talents of accordionist 
Ponty Bone. 

Sting and Miles Copeland's new 
label, Pangaea, debuts the same 
day with four albums of music from 
a shifting ensemble of artists. MCA 
is handling distribution of the line. 

Ziggy Marley & the Melody 
Makers are already drawing rave 
reviews for "Conscious Party," 

which was produced by Talking 
Heads and Tom Tom Club members 
Chris Frantz and Tina Weymouth; 
the album features a guest shot by 
Keith Richards. Virgin will issue 
"Conscious Party" Friday (1). 

M.C. Lyte's "I Cram To Under- 
stand U (Sam)" was hailed by critics 
as a breakthrough in rap. The saucy 
17- year -old female will see that 
track included on her debut album, 
"Lyte As A Rock," scheduled to be 
released Friday (1) on First Priority 
through Atlantic. 

Assistance in preparing this story 
was provided by Valerie Bisharat 
in Los Angeles and Bill Coleman 
in New York. 

"There's a rumor 
going around about an 
ad agency that not 
only does great ads but 
designs record covers, 
labels plus 8 other fasci- 
nating services." 

"To find out more 
about this rumor call.. . 

aCee- ?Kyles 
fàAssociates, Inc. 

160 EAST 56 St.. Dept.A 
N.Y., N.Y. 10022 TEL. 756 -3232 

ladin the graphic needs of the music industry since 1952. 

:Oiskixiakers 
DOES 

IT ALL! 
E DV ONE 

p.CKAG NG P 
( f 

We 
handle the 
cassette 
duplication 
including full color 

inserts and printing 
on cassette 

G 
CD PAA PÁ 

NGING 

p1D 

We do the 
complete 
job from 
mastering 
to pressing 
including all 
printed material. 
Full color inserts 
& booklets. 
High quality design 

& printing 
including jewel 
box & blister 
or custom 
packaging. 

PRESSING 
RECORD JACKETS 

We handle the 
jacket printing 
and color seps. 

l 
We handle the 

record pressing 
along with the 

mastering, 
plating and labels 

COMP% t4 
GN 

INICES 
8t ARY 

DESI 

For complete price kit 
or for immediate quote 

CALL TOLL FREE 

1- 800 -468 -9353 

Siskmakers 
In N.Y.C. call 212 -302 -4140 
153 W. 46th St. NY, NY 10036 

Chicago 312-642 -8525 
Philadelphia 215 -627 -2277 

BILLBOARD APRIL 2, 1988 75 

www.americanradiohistory.com

www.americanradiohistory.com


CCC Poised To Manage 
Soviet Acts In U.S. 

BY KEN TERRY 

NEW YORK Contemporary Com- 
munications Corp., a management 
company that handles the Scorpi- 
ons, Joan Jett, Michael Bolton, and 
MSG, among others, is trying to 
place Stas Namin, a leading Soviet 
rock singer, or one of the groups 
he produces with a U.S. label. 

According to Steve Leber, a 
partner in CCC, Namin will bring 
the company other promising Rus- 
sian bands. The only one in which 
CCC is currently interested, he 
says, is Gorky Park. 

Namin, who toured the U.S. in 
1987 with the Peace Child tour, is 
preparing demo tracks for CCC. 
The Soviet export/import agency, 
Mezhdunarodnaya Kniga, has giv- 
en consent for him to record here, 
says Leber. 

This squares with the fact that 
the export /import agency is step- 
ping up efforts to market Soviet 
bands abroad (Billboard, Feb. 13). 
The Soviet Union's only record 
company, Melodiya, 'has produced 
videoclips for some of its pop acts, 
has approved an English -language 
recording by Russian rock act Av- 
tograf, and is partially funding an 
upcoming New York recording 
session by another Soviet rocker, 
Boris Grebenshikov. 

CCC has a production manage- 
ment deal with Namin and hopes to 
take on his personal management 
at a later date, says Leber. The 
company also would like to bring 

him back to the U.S. for another 
tour, perhaps with Gorky Park. 

Leber became aware of Namin 
when he saw him perform recently 
in Namin's homeland. The manag- 
er visited the Soviet Union in No- 
vember and January and will re- 
turn there in May, primarily to sew 
up details of the Moscow Circus' 
forthcoming trip to the U.S. In Au- 
gust, the circus begins a 20 -week 
North American tour that will be 
produced by CCC. 

For CCC, the circus deal repre- 
sents a thrust into a whole new 
field -one that Leber believes can 
be quite lucrative. "We will be get- 
ting more involved with bringing 
in Soviet attractions," he declares. 
Asked why, he replies, "I think 
there's a warm feeling between 
the two countries [the U.S. and the 
Soviet Union], and there's a great 
deal of interest [among U.S. audi- 
ences]." 

Meanwhile, one of CCC's pre- 
mier acts, the Scorpions, plans to 
tour the U.S.S.R. April 16 -29. This 
concert swing, which will be man- 
aged by Leber's partners, David 
Krebs and Olof Schroder, has 
nothing to do with CCC's interest 
in importing Soviet acts to the U.S. 

"The Soviets wanted the Scorpi- 
ons, and the Scorpions wanted to 
tour the Soviet Union, so it worked 
out fine," notes Leber. 

Assistance in preparing this story 
was provided by Vadim Yurchen- 
kov in Moscow. 

A&M TO ADD TO SPECIAL OLYMPICS DONATIONS 
(Continued from page 4) 

fied platinum in the U.S., double 
platinum in Canada, and gold in the 
U.K. and Australia. 

A &M claims that "A Very Special 
Christmas" is the biggest -selling 
charitable album project ever, even 
outdoing the receipts from USA For 
Africa's "We Are The World" al- 
bum. 

Special Olympics, which provides 
year -round training and competition 
in Olympic -style events for mentally 
retarded children and adults, in- 
tends to use proceeds from the al- 
bum for expanding its programs in 
anticipation of the 1991 Internation- 
al Summer Special Olympics 
Games. The charity plans to double 
its participants, expand into 91 
countries, and double family partici- 
pation by that time. 

Funds will also be used to train 
100,000 coaches, referees, umpires, 
and other officials for year -round 
events. Other possible uses for the 
money include training of volun- 
teers and athletes and purchases of 
equipment and vehicles. 

The newly formed industry com- 
mittee that will monitor the funds 
consists of Jimmy lovine, who pro- 
duced the majority of the tracks on 
"A Very Special Christmas," and 
his wife, Vicki, coordinating produc- 
er of the album and an active sup- 
porter of the charity; A &M co- 
founder Herb Alpert; Paul Marshall 
of the New York entertainment law 
firm of Marshall, Morris, Watten- 
burg & Platt; Leo Strauss of the 
New York accounting firm of 
Praeger & Fenton; publisher Mike 
Stewart; and Robert S. Shriver III, 

a director of Special Olympics who 
also served as coordinating produc- 
er of the album. 

Robert Shriver, son of Eunice and 
R. Sargent Shriver, says that the 
staggering success of "A Very Spe- 
cial Christmas" prompted the for- 
mation of the industry group. 

"When we realized this was going 
to be successful beyond our wildest 
dreams, we realized we needed a 
group of people who would be in 
close touch with handling this mon- 
ey," Robert Shriver says. 

"This is [the musicians'] money, 
and it's important for them to know 
how their money is being spent," he 
continues. 

The fact that additional funds will 
be derived from "A Very Special 
Christmas" from year -to-year sales 
also served as an impetus for the or- 
ganization of an ongoing monitor- 
ing group, Robert Shriver says. 

The committee will also have a 
networking function, he explains, so 
that interested artists may have a 
medium for communicating with 
Special Olympics chapters in their 
home countries. 

"We view the donation of the 
money as the beginning of a new 
venture," Robert Shriver says. 
"The next step is the beginning of a 
relationship between artists and 
Special Olympics throughout the 
world. 

"We got people's attention with 
this record," he adds. "Now we've 
got to tell them the story. The com- 
mittee will be very important in tell- 
ing this story." 

INSIDE 

T?IIEK 
Edited by Iry Lichtman 

ATRIAL in which the U.S. government will present 
charges of extortion against Roulette topper Morris 
Levy and label controller Howard Fisher, among oth- 
ers, has been delayed from April 11 to May 2 in U.S. 
District Court in Camden, N.J. At a March 17 pretrial 
hearing, lawyers for Levy and Fisher said they would 
provide proof that John La Monte, the owner of a cut- 
out business and the alleged extortion victim, had en- 
gaged in the sale of bogus recordings with the knowl- 
edge of the government. According to the U.S., La 
Monte is not in the witness protection program but is 
being protected. The defendants were originally 
charged in September 1986. 

AFTER YET ANOTHER DELAY, the income -tax- 
evasion trial of reputed mob associate Salvatore 
Pisello is now set to begin March 29 in a federal court 
in Los Angeles. The trial was first scheduled for Feb- 
ruary, then postponed to March 21. Pisello is charged 
with evading the payment of more than $187,000 in 
taxes on income the government says was earned 
from business associated with MCA Records. 

STAY TUNED: The sale of Columbia Pictures' mu- 
sic publishing interests, including the Mills Music cat- 
alog and Al Gallico Music, appears near. More than 
20 bidders are out there, most of whom are offering a 
deal in the $50 million range. However, several for- 
eign -owned entities are more to Columbia's liking be- 
cause their offers are closer to $80 million. 

NOW IT'S VIDEO'S TURN: Blank audiotape prices 
increased in the beginning of the year; now look for 
the strong yen to finally have an impact on the video 
end as well. Maxell is the first major to announce a 
price hike -a 15% increase effective June 1. Key blank 
tape companies have been holding off on price hikes 
on their video wares because of the stiff competition 
among manufacturers for consumer dollars. 

IS PEACE AT HAND? Track hears that Gold Moun- 
tain chief Danny Goldberg is organizing a grand - 
scale "desert peace festival" to take place in a politi- 
cally volatile corner of the world; several superstar 
acts are being enlisted to take part. Goldberg wouldn't 
comment other than to say that "something along 
those lines" is under discussion. 

CALL IT A WRAP: WEA International's acquisition 
of Germany's Teldec label was approved March 23 by 
West German antitrust authorities. Also, senior WEA 
International VP Stephen Shrimpton has announced 
the appointment of Jurgen Otterstein, formerly the 
company's European marketing director, as manag- 
ing director and Manfred Zumkeller as Teldec's 
chairman. Zumkeller retains his title of managing di- 
rector of WEA in Germany. 

THAT HALF OF IT: The New Benson Co. has just 
marketed Jimmy Swaggart's new JIM Records al- 
bum, "Christ Is My Everything," recorded before the 
television evangelist's tryst with a prostitute was 
made public. The next -to -last cut on the album is 
called "The Half That Never Has Been Told." 

JUST FORMED IN THE BIG APPLE is the New 
York International Press For Arts & Entertain- 
ment, a nonprofit professional group of foreign jour- 
nalists. Among the group's plans is the creation of a 
Liberty Crown Award for achievement in the arts, in- 
cluding music. The NYIP president is Inge Sager, who 
can reached at 212 -645 -8569. 

AJK MUSIC, K -Tel's outlet for special projects, 
plans to have the first eight of the Marshall Tucker 
Band's original albums released by October. The proj- 
ect will include the act's first appearance on compact 
disk. The first two albums, "The Marshall Tucker 
Band" and "A New Life," are just about ready, com- 
plete with their original cover art as presented by 
Capricorn Records. Also, AJK has marketed a single 
and an album paying tribute to the 1,000th birthday of 

Dublin, Ireland. Many traditional and contemporary 
Irish performers are featured. 

THE ART'S THE THING: Track hears that Tommy 
Boy Records' Tom Silverman and Sire Records' Sey- 
mour Stein had an animated discussion during the re- 
cent National Assn. of Recording Merchandisers' 
confab in Los Angeles. No, the conversation did not 
involve a merger, a buyout, or, for that matter, any- 
thing to do with the music business. Stein, a collector 
of art deco, was advising Silverman on where to find 
'50s modern pieces for Silverman's new recording stu- 
dio, Sanctuary, due to open Friday (1). 

RHINO VIDEO, a specialist in the crazed and taste- 
less in home video, is taking its product to the big 
screen in Los Angeles. From April 22-27, the company 
will present a Rhino Film Fest at the NuArt Theatre, a 
noted West L.A. revival house. Programs will include 
"Monkeemania Night," "Sleazemania," and a tribute 
to schlockmeister Edward D. Wood Jr. ( "Plan 9 From 
Outer Space "). 

JUST SAY YES TO JUST SAYING NO: The federal 
Drug Enforcement Administration, the Dave Winfield 
Foundation, the District of Columbia, and D.C. radio 
outlet WHUR are sponsoring an antidrug concert fea- 
turing Run -D.M.C. and Lisa Lisa & Cult Jam With 
Full Force at Washington's Constitution Hall Tues- 
day (29). No tickets will be sold; instead, they will be 
awarded to students at D.C. public schools who have 
"achieved excellence in their own way." WHUR plans 
to broadcast the show live. 

BACK IN THE FAMILY: Rodgers & Hammerstein, 
the company representing the interests of the late 
Richard Rodgers and Oscar Hammerstein, has taken 
another step in its desire to obtain rights to the filmed 
versions of the great songwriting team's shows. The 
company has just obtained all rights except home vid- 
eo to "Flower Drum Song," the 1961 film version of 
the 1958 musical. Its other film holdings are "Oklaho- 
ma!" and "South Pacific," which R &H owns, and the 
second television version of "Cinderella," for which it 
controls the distribution rights, which in all cases go 
to The Samuel Goldwyn Co. 

THE LONG- DELAYED LAWSUIT filed by Creed 
Taylor Inc. against Warner Bros. Records, which be- 
gan March 8 in California Superior Court in Los Ange- 
les, drew in WB chairman Mo Ostin, among others, to 
testify about events that took place more than 12 
years ago. Ostin -who took the stand March 18, 21, 
and 22 -was quizzed about Warner's signing of 
George Benson in 1975, which CTI alleges derogated 
CTI's original 1973 contract with the artist. Also 
claimed by CTI is that Warners violated a 1975 three - 
way agreement in which Benson agreed to deliver a 
total of 3'/2 albums to CTI while recording nonexclu- 
sively for Warners. CTI claims that Benson failed to 
deliver any material to CTI while he recorded three hit 
albums for Warners in 1976 -77. CTI is seeking real 
and punitive damages in excess of $50 million. 

CD ONSLAUGHT: Two historic firsts mark this 
week's Top Pop Albums chart, both reflecting the 
swift rise of the compact disk. For the first time in 
Billboard's history, each of the 200 albums on the al- 
bum chart is available in CD form. Furthermore, two 
albums entering the chart- Capitol's two "Past Mas- 
ters" Beatles compilations -are available only in CD. 

GUNS 'N' POSES: Word from L.A. management firm 
Stravinsky Brothers Productions, which manages 
rockers Guns N' Roses and Great White among oth- 
ers, is that a man named Michael Forte is running up 
and down the East Coast falsely claiming affiliation 
with the firm. Forte, also going under the name Mi- 
chael Roth, is asking bands and managers for sums 
of money to commit to "recording contracts." Forte/ 
Roth is 5 feet 6 inches tall and missing a front tooth, 
say reps at Stravinsky Brothers. 

CYPRESS SWITCH: Cypress Records has just inked 
a distribution and marketing deal with A &M effective 
Saturday (2). The 2- year -old label, whose product is 
aimed at baby boomers, previously enjoyed success 
with product by Jennifer Warnes, among others, 
through a similar PolyGram deal. Upcoming A &M- 
distributed releases will include albums by Gary 
Wright, Kenny Rankin, and Shirley Eikhard. 
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I88VOLVGFRM RECORDS INC 

If you're gonna have a Good Friday, 
you gotta have a Savage Monday! 

832-963-1/2/4 

In -store Monday, April 18! 

Featuring the first savage track and video, 
"Rhythm of Love 

Watch for the scorpions on 
Van Halent "Monsters of Rock" tour 

at stadiums everywhere. 
Produced by Dieter Dierks for Breeze Music Switzerland 

Management] David Krebs and Olaf Schroter. 
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Bright Stars, Big Music. 

BRIGHT LIGHTS, BIG CITY. 
(1/4/2- 25688) 

The Original Motion Picture Soundtrack Album 

Featuring: 

DEPECHE MODE "Pleasure, Little Treasure" DONALD FAGEN "Century'27s 
9737 

End" 
] 4- 

BRYAN FERRY "Kiss And Tell" JENNIFER HALL "Ice Cream Days" 
17/4-±61171 (7.27965) 

KONK "Love Attack" M /A /R /R /S "Pump Up The Volume" 

NARADA "Divine Emotions" NEW ORDER "True Faith" 
l7.ii9671 

THE NOISE CLUB "Obsessed" El PRINCE "Good Love" 

Soundtrack Album Producer: Joel Sill Available now on Warner Bros. records, cassettes, and compact discs 

© 1988 Warner Bros. Records, loc. © 1988 United Artists Pictures, Inc. 
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