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hots Of Big-Name Acts Set
’\Sprmg, Summer Goncerts

This story was prepared by Steve
Gett and Bruce Haring.

NEW YORK All indications are
that traffic on the 1988 spring-sum-
mer concert circuit will be jammed.
However, unlike the situation last
year, when a wave of superstar acts
hit stadiums, most of the buildup
will be in arenas and outdoor sum-
mer sheds.

Among the big-name attractions
that will be out on the road during
the coming months are Pink Floyd,
George Michael, Van Halen, INXS,
Foreigner, Sting, Hall & Oates,
Whitesnake, the Grateful Dead,
Aerosmith, Steve Winwood, David
Lee Roth, Rod Stewart, Robert
Plant, and Def Leppard. CBS super-
stars Bruce Springsteen and Mi-

Goodtimes Gets
RCGA/Col Titles
For Sell-through

BY AL STEWART

NEW YORK At least 50 titles
from the RCA/Columbia Pictures
Home Video catalog will soon be
available from Goodtimes Home
Video at a list price of less than $15
each.

The new long-term acquisition
pact between the two video suppli-
ers is believed to be the first of its
kind linking a major studio and a
marketer of budget-priced titles.
Under the terms of the agreement,
Goodtimes will have the video
rights to titles previously marketed
by RCA/Columbia for as much as
$79.95.

Goodtimes previously had an ac-

(Continued on page 74)

chael Jackson will continue U.S.
tours through May; both artists are
hotly tipped to be returning for sec-
ond legs in August.

At press time, only two tours had
been booked for stadiums: Pink
Floyd’s second North American leg
for its Momentary Lapse Of Reason

(Continued on page 75)
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‘Hit-Driven’ MITY Trks Majors
Net Replies: We Still Help New Artists

BY STEVEN DUPLER

NEW YORK Major label video pro-
motion executives charge MTV is
becoming a radio-led “hits-only”
channel, relegating most of the new
and breaking acts’ videos in the
channel’s breakout and medium ro-
tations to ultralate night hours and

playing them only once every three
or four days.

“There are inherent program-
ming problems at MTV right now,”
claims one major label video execu-
tive, who, like others making simi-
lar claims, asks to remain anony-
mous. ‘“They have to make the rota-
tion categories mean something.

CEO Kwiker Exits Wherehouse Chain

BY EARL PAIGE

LOS ANGELES Lou Kwiker, long-
time president/CEO of the giant Los
Angeles-based Wherehouse Enter-
tainment chain, has apparently left
the company for unspecified reasons.

At press time, a spokesman for Ad-

STETSASONIC busts a move with “SALLY” b/w “DBC (LET
THE MUSIC PLAY)" (TB 912), the dope new single from their
mega-hype new album, IN FULL GEAR (TB 1017). The button is
pressed and '88 starts the panic. This Aprii on Tommy Boy.

ler & Shaykin, the 210-store Where-
house web’s New York-based parent
firm, said Kwiker’s exit could not be
“denied or confirmed,” but numerous
sources close to the chain confirmed
his departure. Kwiker himself was
unavailable for comment.

Adler & Shaykin acquired Where-

ADVERTISEMENTS

house for a reported $190 million fol-
lowing a tumultuous period begin-
ning in October when the chain be-
came the target of a hostile takeover
bid by Shamrock Holdings (Billboard,
Oct. 24).
The new management team, ac-
(Continued on page 74)

BOSTON POPS

JOHN WILLIAMS =

there was ''Star Wars,"

New from the master of space music—JOHN WILLIAMS First

“Empire Strikes Back,” “E.T.;” and now,

the ultimate space odyssey—THE PLANETS. Featuring
America’s favorite orchestra, THE BOSTON POPS. PHILIPS

420 177, CD, Cassette and LP.

Right now, unless it's in heavy or
Buzz Bin, it’s basically not being
seen in any meaningful time period.”

In an exclusive interview, Lee
Masters, senior vice president and
general manager of MTV Net-
works, agreed that play for videos
in the breakout and medium catego-
ries is generally light—at most,
three to seven plays per week—and
late at night. But he maintained
that such exposure—given MTV's
sizable audience (see story, page
66)—is still highly beneficial to the
artist and label.

“MTV is still helping break new
acts,” says Masters. “Look at Guns
N’ Roses, White Lion, Terence
Trent D’Arby, and the Godfathers.
We've had a strong impact on all of

(Continued on page 66)

Wamer-Ghappell
‘Wedding’ Spurs
Global Ghanges

BY KEN TERRY

NEW YORK Five months after
the merger of Warner Bros. Music
and Chappell Music into the world’s
largest music publishing firm,
Warner-Chappell has nearly com-
pleted consolidating the U.S. offices
of its constituent entities. The com-
pany hopes to finish combining the
former Warner and Chappell
branches around the world within a
year.

According to Chuck Kaye, chief
executive officer of Warner-Chap-
pell and former chairman of Warner
Bros. Music., the company’s opera-
tions in Australia, France, Holland,
and Scandinavia have already been

(Continued on page 72)

The new solo album from

WIsH

1/2/4-90895

one of rock's most celebrated voices.
Featuring the song “If This Is Love”

A

On Virgin Records, Cassettes and Compact Discs.
Management: Andy Ferguson/Cracks 90 LTD.
Produced by Danny Korrchmar

© 1988 Virgin Records America, Inc.
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Sports & Recreational Video Special
As the sports and recreation genre of home video grows, so do combina-
tions of marketing, distribution, and sponsorship.
Follows page 30

MICHAEL’S SEXY SHOW SIZZLES IN SYDNEY

Former Wham! vocalist George Michael unleashed a lean and mean,
fierce and funky concert show March 15 in Sydney, Australia. Billboard's
correspondent Down Under, Glenn A. Baker, reviews this stop on Mi-
chael's world tour. Page 37

The Financial Side Of Radio Programming
Rising station costs and the resulting high debt service are being blamed
for a new programming conservatism at radio. Financial editor Mark
Mehler examines the financial pressures weighing down the industry.

Page 63
FEATURES
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Super Acts Take April Breather

Clapton, Clash Sets Among Highlights

BY JEAN ROSENBLUTH

NEW YORK April traditionally
sees a shower of platinum-potential
albums released, but this year there
will barely be a trickle: Of the eight
albums due in April from artists
who hit gold or platinum with their
last studio releases, two are compi-
lations and none of the others are
from bona fide superstar acts.
Bruce Hornsby & the Range, Nu
Shooz, and Glass Tiger hope their
second releases prove that their ini-
tial success was no fluke, while met-
al mainstays Iron Maiden and the
Scorpions will issue their seventh
and fifth albums, respectively. Ret-
rospectives of the Clash and Eric
Clapton are scheduled for April, and

chart perennials Neil Xoung, Jon
Anderson, Graham Parker, and
Reba McEntire have new records
planned. )
Hornsby’s ““Scenes From The
Southside” was originally set to hit

" the street at the beginning of the

month, but now RCA won’t ship the
record until April 21; Hornsby still
plans to tour later in the year. The
label is hoping the record’s sales ap-
peal will match the double-platinum
sheen of his debut, “The Way It Is.”

Nu Shooz and Glass Tiger have
somewhat less grandiose expecta-
tions to meet: Both acts hit gold
with their first albums. The hus-
band-and-wife team that is Nu
Shooz broke out of nowhere in 1986
with the multiformat hit “I Can’t

Wait.”” The new- Atlantic album,
“Told U So,” will be led off by the
single “Should I Say Yes?” The al-
bum goes out Friday (1). Canada’s
Glass Tiger had two top 10 hits from
its debut, both co-written by Bryan
Adams’ buddy Jim Vallance. He
shares the songwriting credit on the
new album’s first single, “I'm Still
Searchin’.” “Diamond Sun,” which
Vallance produced as well, arrives
in stores April 13 on EMI-Manhat-
tan.

Metal mavens can rejoice in the
return of the Scorpions. The group’s
first album since 1984’s platinum
“Love At First Sting” is due April
18 on Mercury. Soon after, the Ger-
man group hits the road in support

(Continued on page 75)

Pact With TSS/Seedman’s Follows Crazy Eddie Deal
Trans World Widens ‘Licensed Operations’

BY GEOFF MAYFIELD

NEW YORK The leased music and
video departments operated at TSS/
Seedman’s stores are the latest ac-
quisitions for fast-growing mer-
chandiser Trans World Music Corp.

This 12-location deal and the
firm's recent takeover of the 38 mu-
sic and video departments at Crazy
Eddie (Billboard, March 19) signal
that Albany, N.Y.-based Trans
World sees licensed operations as a
viable avenue for growth over and
above the revenue it derives from
its freestanding and mall stores.

The terms of the deal were not
disclosed by Trans World. At press
time, TSS/Seedman’s chairman Ju-
lius Kasinitz could not be reached
for comment.

Trans World has already taken
over departments in three of the
TSS/Seedman’s stores, says Jim Wil-
liamson, the music chain’s vice presi-
dent of finance. Trans World will
move into the other nine locations
within the next four to six weeks.

The departments were previously
merchandised and staffed by Ros-
lyn, N.Y.-based Elroy Enterprises,
parent company of the 74-store Rec-
ord World chain.

Two years ago, Elroy president
Roy Imber had said his company
was in the process of evaluating
whether it wanted to remain in-
volved with the TSS/Seedman’s de-
partments because growth in those

locations was not at the pace of
business rung by Record World
stores. Elroy pulled out of six of the
locations last year and is in the pro-
cess of yielding the other six to
Trans World.

According to Williamson, Trans
World has been working on the li-
censed-operations format “for some
period of time.”’ Such arrange-
ments, he says, offer “another area
in which we can increase our market

share and leverage our existing
overhead with higher volume.”
Trans World will pursue other op-
portunities in which it can sell audio
and video products, Williamson
says—including situations in which
it can offer one product line and not
the other, he adds. Williamson indi-
cates that negotiations for rights to
run music and video stores in other
department store webs are already
(Continued on page 72)

BY GEOFF MAYFIELD

NEW YORK Megamovies, the
five-unit Long Island, N.Y., video
superstore chain, has been sold to
Howard M. Lorber, chairman of
the board for Nathan’s Famous
Inc., parent of the same-named
hot-dog-restaurant web.

Bernard Patrusky, Lorber’s at-
torney, describes the deal as an
“asset purchase.” The terms and
dollar value of the transaction
have not been disclosed. Accord-
ing to Patrusky, it was an all-cash
purchase.

In November 1986, Megamovies

Hot Dog!: Nathan’s Ghief
Gets Megamovies Vid Web

opened its first store with a
splash. The store featured a
10,000-tape inventory that repre-
sented 6,000 titles (Billboard, Dec.
27, 1986). But the web, based in
Huntington, never grew to the de-
gree management had projected.
The company originally planned
to roll out a dozen stores within its
first year. Megamovies never
grew beyond five units and, ac-
cording to soures within the mar-
ket, was eventually taken over by
the bank that funded its start-up.
Patrusky will neither confirm
nor deny reports of Megamovies’
(Continued on page 72)
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Vista No, Lorimar Maybe

Home Video Merger Talks On & Off

BY JIM McCULLAUGH

LOS ANGELES Hollywood deal
making—with consequences in the
home video area—continues churn-
ing.

In one development, Lieberman
Enterprises and its wholly owned
subsidiary, International Video En-
tertainment, ceased acquisition
talks for the entire Vista Organiza-
tion, an independent film producer
and distributor with a home video
arm. However, IVE still plans to ac-
quire various theatrical distribution
and home video rights to 11 Vista
Films and the entire stock of Vista
Home Video Corp.

Talks also continue between Lori-
mar Telepictures and Warner Com-
munications Inc. concerning a possi-
ble merger, said to be imminent by
sources at both companies. How
that possible merger might affect
either company’s home video unit is
unclear.

Last fall, IVE moved to acquire
Vista Home Video for $38 million in
short-term notes (Billboard, Dec.
12). Those talks flowered into a
move on Lieberman’s part to ac-
quire all of Vista Organization Part-
nership Ltd. and Vista Organization
Ltd., including Vista’s half of the
New Century/Vista Film Co. theat-
rical distribution venture, in return
for newly issued Lieberman com-
mon and preferred stock.

Lieberman cites “constraints and
the alternative method of satisfac-

tion of the purchase commitment
represented by a certificate tender”
as reasons why the overall Vista Or-
ganization talks were shelved.
Under the terms of the newer, $34
million acquisitions deal, IVE has
gained home video rights to the al-
ready-released ‘“Maid To Order”

and plans to release eight other Vis-
ta films on home video before the
end of 1988.

Recently, Minneapolis-based
rackjobber Lieberman and L.A.-
based IVE completed a merger as
IVE became a wholly owned subsid-

(Continued on page 72)

Video Profit

TUCSON, Ariz. How big a slice
of the profit pie goes to the vxdeé
supplier? * . - .
A video pnwr] at 389 98 nets xts
supplier a profit of $2%38 and a -
video priced at 329,98 earns $6.28
for the supplier. A $19.98 tape
turns a'$2.68 proﬁt fqr the suppli-~
er 5
These were among the fig'ure-ﬂ
included in a detailed breakdown
of the most popular video price
points‘as presented by Dick Kelly,
president of, Camhndge Azso-
ciates, during a presentation here
_at the International Tape/Dise
Assn. Seminar. (Fot additional
- coverage, soe page 30.)
According to Kelly, a video sold _

w)“«

erate a profit of $27 for the retail- -
er. A distributor’s cut on an $89.98 *

m Session Reveals Home

" its for the retailer, $2.10 for the,

"to a consumer for $89.98 will gen- -

Breakdown

“title is $6.30. Marketmg and distri-
bution costs account for $7, and
.* the tape itself; with the programg
duplication, costs $4.50. Rayalties
* acecount for $14, and $1.80 of the |
- total ig egxmarked for ca-op. sud'nr er-

»tlsmg

_For the popular sell through
price pumt of §29.98, the price’
breaks down this way: 30 in prof-*

dlstrlhutor $4.50 for royalties, 60
“cents for eo-op funds, $3 for mar-
“keting and distribution, and $4.50
for tape costs,

. " At $19.98, the breakdown is $6
for the retailer, $1.40 for the dis-
tributor, $3 for royalties, 40 cents -
for co-op funds, $2 for marketing -
and dlstrxbutlon, and the same
$4.50 for tape costs.-.

(Contmuéd on page 74)

Jazz Innovator Gil Evans Dies At 75

BY PETER KEEPNEWS

NEW YORK Gil Evans, one of the
most influential arrangers in the
history of jazz, died March 20 in
Cuernavaca, Mexico. He was 75.
Evans, who lived in New York,
had been in ill health since shortly
after the first of the year and had
been hospitalized for most of that
time. He had gone to Mexico to re-
cuperate from prostate surgery and
succumbed there to peritonitis.
Evans, who was best known for

his collaborations with Miles Davis,
was not a prolific writer, but he
made every note count. Only a rela-
tive handful of albums bear his dis-
tinctive musical imprint, and he did
not begin performing regularly as a
band leader until he was in his late
50s. But his influence far exceeded
his output; in the opinion of many

jazz musicians and historians, his

skill as an orchestrator was second
only to that of Duke Ellington.

He was not only one of the most
influential artists in jazz; he was

BY CHRIS MORRIS

LOS ANGELES A&M Records,
distributor of the all-star charity
album ‘“A Very Special Christ-
mas,” will soon make further
substantial contributions to the
Special Olympics from interna-
tional sales of the album.

‘“Based upon international
sales figures, some of which are
still going through our account-
ing system and for some of which
A&M has not yet been paid by
foreign licensees, the next check
we present to the Special Olym-
pics could be as much as $3
million,”” an A&M spokesman
says.

On March 12, A&M presented a
check for $5 million—the largest

Glohal Take Is Adding To
A&NM’s ‘Very Special’ Aid

single donation in Special Olym-
pics history—to the charity’s
founder, Eunice Kennedy Shri-
ver, and president, R. Sargent
Shriver, at a Los Angeles press
conference during the National
Assn. of Recording Merchandis-
ers convention. The check repre-
sented domestic proceeds from
the Christmas set.

The unprecedented success of
the record has spurred the orga-
nization of a music industry com-
mittee to monitor the ongoing
distribution of funds from the al-
bum’s sale.

Since its release in October, “A
Very Special Christmas’’ has sold
nearly 3 million copies world-
wide. The album has been certi-

(Continued on page 76)

one of the most beloved and one of
the most modest as well. And he
was remarkably open-minded: He
was one of the few jazz musicians of
his generation to incorporate elec-
tronic instruments and rock
rhythms into his music, and he ad-
mired Jimi Hendrix as ardently as
he admired Ellington, Davis, or Igor
Stravinsky, an early influence.

Born Ian Ernest Gilmore Green in
Toronto, Evans taught himself to
play the piano when he was 14 and
formed his first band three years
later in Balboa, Calif. From 1933 to
1938 he led a dance band in nearby
Stockton; another band leader, Skin-
nay Ennis, took over after that, but
Evans remained on board as an ar-
ranger. The band, which performed
on Bob Hope’s radio show, gave Ev-
ans his first national exposure, al-
though few people seemed to notice.

He also managed to escape wide-
spread notice when he joined Claude
Thornhill's progressive New York-
based big band in 1941, although his
work there laid the foundation for
his first collaboration with Miles
Davis, the historic “Birth Of The
Cool” sessions of 1949 and 1950.

His highly impressionistic writing
for Thornhill, which employed un-
usual dynamics and instrumental
textures, attracted the attention of
Davis and such other like-minded
musicians as Gerry Mulligan and
John Lewis. The four men formed
the core of an informal salon and be-
gan experimenting with arrange-
ments for a nine-piece band that
was in effect a scaled-down version
of the Thornhill orchestra.

That band performed in public

(Continued on page 74)

Silverman Honored. Mark D. Silverman, president of the Waxie Maxie Quality
Music Co. retail chain, is presented with the American Jewish Committee’s 1988
Human Relations Award at a black-tie reception at the New York Hilton. Shown,
from left, are AJC award co-chairmen Harry Anger, PolyGram Records, and
Ahmet Ertegun, Atlantic Records; Silverman; and Joe Cohen, the Leslie Group.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Atco Records in New York appoints Margo Knesz vice
president/East Coast general manager. She was general manager for
the label.

Rosalind Stevenson is named director of press and publicity for Mo-
town Records in Los Angeles. She was a senior publicist for the motion
picture marketing group at Universal.

Profile Records in New York appoints Kim Freeman national pop pro-
motion director. She was the radio editor at Billboard.

Arista Records in New York makes the following appointments: Eva
George, national coordinator of artist development, and Rhonda Rogers,
coordinator of operations, r&b department. They were, respectively, an
administrative assistant in promotion and a personnel representative,
both for the label.

Laura Swanson is promoted to West Coast publicist by A&M Records
in Los Angeles. She was publicity coordinator for the label.

L.R.S. Records in Los Angeles appoints Susan Deneau publicity man-
ager. She was a publicist for the label’s subsidiary, PMRC Records.

KNESZ

STEVENSON

FREEMAN

Jellybean Records appoints Dennis Wheeler director of marketing
and promotion. He was director of dance promotion at Warner Bros.

PUBLISHING. Scott James is promoted to vice president, film and television
music by MCA Music, Publishing in Los Angeles. He was director of film
and television music for the company.

MTM Music Group in Nashville promotes Meredith Stewart to vice
president of the publishing division and appoints Dave Smith Western
regional sales and promotion manager for the Music Group. They were,
respectively, director of publishing for the company and director of
Western regional promotion for PolyGram Records.

Robin Palmer is appointed professional manager by EMI Music Pub-
lishing Inc. in Nashville. She was professional manager for The Writers
Group.

Peer-Southern Music in Los Angeles names Steven K. Rosen West
Coast professional manager. He was in the professional department at
Jobete Music.

Troy Tomlinson is appointed manager of Rick Hall Music in Nash-
ville. He was professional manager at Don King Musie.

DISTRIBUTION/RETAILING. MCA Distributing in Los Angeles promotes Mike
Greene to vice president, sales. He was director, classical sales, for the
company.

Win Records And Video Inc. in Elmhurst, N.Y., makes the following
appointments: Michael Pollack, vice president, sales and marketing,
and Gary Gutmann, record, cassette and compact disk sales manager.
They were, respectively, chief operating officer/general manager for
Metro Video and buyer/sales manager for Galit International.

Louis Parks is appointed president of Super Video Inc. in Chesnut
Hill, Mass. He was president of RKO Warner Theatres Video Interna-
tional.

(Continued on page 71)
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BILLBOARD'S
1987/88

DIRECTORIES

ARE HERE!

Billboard Directories are what you might call
Basic Tools. They are, in fact, the main sources
of vital information for the entire Music/Record/
Video industry.

Billboard’s annual Directories are constantly in
use, year after year. You will use these valuable
year-round reference sources again and again.

Order any one or all of the directories by filling
in the coupon below and return it to us today.

International Talent & Touring Directory - $55.00 - 1987-88
edition. The source for U.S. and international talent, booking
agencies, facilities, services and products. Used by everyone who
buys and books talent—promotes and manages tours. Over
5.000 new and updated listings in the US. (by city and state) and
internationally (by country). You'll find it indispensablel The only
reference book of its kind published anywhere!

International Buyer*s Guide - $62.00 - 1988 edition. The \World
Sourcebook of the Music and Home Entertainment Industries. List-
iNgs include name. address. phone number and marketing infor-
mation of record companies, music publishers, distributors,
accessory manufacturers and suppliers. Also manufacturers and
wholesalers of hardware, software and accessories for Compact
Disc, Video Disc. Video Cassettes and Video Games.

Dept. EB, BILLBOARD
1515 Broadway ¢ New York, NY 10036

Name

Company Name

Address

City

State/Zip

Telephone

Signature
{All prices include postage and handing)

Please send me the following:
International Buyer's Guide - $62.00

International Recording Equipment
and Studio Directory - $29.00

Internaticnal Talent and

Touring Directory - $55.00

Internaticnal Directory of Manufac-

tunng and Packaging - $27.00

Add approgrnate sales tax in NY, NJ. . CA. TN. MA and VA
Enclose check or money order or charge to your credit card:

] American Express

Card #

Bilbeerals #

1987-1988 INTERNATIONAL DIRECTORY OF

MANUFACTURING & PACHAGING

FOR THE RECORD AMD AUDID/VIDEO TAPE INDUSTRIES

=

198749688 INTERNATIONAL

11 & FOURING

Bilbears

1988 INTERNATIO

RECORDING EQUI
& STUDIO DIREC

MENT

THE WORLOWIDE SOURCEBOOK TO:
RECORDING EOUIPMENT - MANUFACTURERS & SUPPLIMS * RECORDING STUDIOS
PUBLISHED (R ASSOCLATION WITH

International Recording Equipment and Studio Directory
$29.00 - 1988 Edition. Up-to-date statistics on professional record-
ing equipment, recording studios. recording studio equipment
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MCA Pulls Qut Of Syndication

Last 2 Shows Survive Network Fade-out

BY PETER LUDWIG

LOS ANGELES MCA Inc. has de-
cided to unload the remainder of the
revenue-producing product from its
14-month-old radio syndication divi-
sion, MCA Radio Network. On
March 21, MCA agreed to transfer
the distribution, clearance, and
sales rights of MCA Radio Net-
work’s two remaining programs to
New York-based MediaAmerica,
MCA’s sales rep for the shows.

The financial details of the agree-

ment were not made available.
MCA formed the network in De-
cember 1986 by acquiring a Los An-
geles syndicator, Barnett/Robbins.
The acquisition brought along Hol-
lywood, Calif.-based Teleprograms
as the network’s program supplier.
Teleprograms’ three productions
were dropped at the end of August,
three months before its contracts
were due to expire, because of the
shows’ poor clearance perfor-
mances. By November, Bill Barnett
and Lance Robbins, Barnett/Rob-

Congress Starts Ball Rolling
On New Record Rental Bill

BY BILL HOLLAND

WASHINGTON A bill to extend
the current record-rental provision
of the Copyright Act was intro-
duced in the Senate March 21 by
the chairman of the Copyright
Subcommittee and the ranking mi-
nority member. A similar bill is to
be introduced shortly on the House
side.

The Senate bill, S. 2201, was in-
troduced by Sen. Dennis DeConci-
ni, D-Ariz., and Sen. Orrin Hatch,
R-Utah. The House version was
authored by Rep. Robert Kasten-
meier, D-Wis., chairman of the
Subcommittee on Courts, Civil Lib-
erties and the Administration of
Justice, and the ranking minority
member, Rep. Carlos Moorhead, R-
Calif.

The bills would extend for five
more years a provision in the cur-
rent law that allows Congress to
study the record-rental issue to de-
termine if the section is still appro-
priate. Passed by Congress in Oc-
tober 1984, the sunset provision
expires in October 1989.

The law, an amendment to sec-
tion 17 of the Copyright Act,
makes the rental of sound record-
ings—including compact disks—il-

legal without prior authorization
of both record companies and the
copyright owners of the musical
works.

The Recording Industry Assn.
of America and the panindustry
Save America’s Music coalition
have sought to have the legislation
introduced on the grounds that the
industry needs further protection
from a problem growing to epi-
demic proportions overseas, espe-
cially in Germany and Japan. In Ja-
pan alone, the number of rental
shops has increased threefold—to
3,000 shops—since 1984.

The industry believes the re-
cord-rental update legislation is
“noncontroversial”’ and will meet
with little or no resistance. Trade
groups are heartened by the fact
that the two subcommittee chair-
men and the ranking minority
members are sponsoring the bills.

However, passage of the legisla-
tion might be hampered by other
factors—the full agenda and the
packed calendar Congress faces at
a time when legislators are experi-
menting with a three-weeks-on,
one-week-off schedule, further
fragmented by back-home politics
in a presidential election year.

FCC Set To Hear RKO Pitch
To Keep Radio, TV Licenses

WASHINGTON The last act in a 22-
year-old drama involving the Federal
Communications Commission and
RKO General Inc. over RKO's quali-
fications to be a licensee of its re-
maining 12 radio properties and two
television stations will get under way
at FCC headquarters April 26 when
oral arguments in the tangled case
take place before the full commis-
sion.

In its March 22 announcement, the
FCC said that “because of the com-
plexity of this case,” the commission
will give RKO 60 minutes to present
its case, and another 60 minutes will
be divided among three competitors
for the licenses and the FCC's Mass
Media Bureau.

At stake are properties worth
about $1 billion, according to ana-
lysts. In the fall, GenCorp, the parent
company of RKO, appealed an FCC
administrative law judge’s decision in
August that GenCorp/RKO should

be stripped of its licenses because of
“a course of conduct exhibiting per-
vasive dishonesty,” including falsely
filed commission reports and fraudu-
lent billing of station advertisers.

RKO in 1982 was stripped of
WNAC-TV Boston and has been in le-
gal limbo since; it has been mostly un-
successful in selling off its remaining
stations.

GenCorp argues that the manage-
ments of RKO and its parent compa-
ny have changed since the alleged vi-
olations took place and that the alle-
gations thus have no bearing on
RKO’s present fitness as a licensee.

Radio stations affected would be
KHJ and KRTH-FM Los Angeles;
WHBQ Memphis, Tenn.; WOR and
WRKS-FM New York; WRKO and
WROR-FM Boston; WGMS Bethes-
da, Md.; WGMS-FM Washington,
D.C.; KFRC San Francisco; WAXY-
FM Fort Lauderdale, Fla.; and
WFYR-FM Chicago. BILL HOLLAND

bins’ founders, were no longer with
MCA.

After dropping Teleprograms’
shows, MCA developed five new
programs. In November, two of
those were dropped for lack of
clearances in enough major radio
markets to make them profitable,
and a third was eliminated early this
year.

Sources estimate MCA’s initial
cost of establishing the network
was as low as $500,000, far less than
originally speculated. Nevertheless,
other syndicators guess that MCA’s
Music Entertainment Group may

(Continued on page 66)

Four For CD-3. Tom Harvey, president of Sony Consumer Audio Products,
discusses the new 3-inch compact disk format (CD-3) with industry executives.
Pictured, from left, are Jayne Neches Simon, director, national singles sales,
A&M; Harvey; Jerry Shuiman, vice president, marketing and development, CBS;
and Geoffrey Holmes, senior vice president, Warner Communications.

THE “DIRTY DANCING” phenomenon just be-
came a little more phenomonal. “More Dirty Dane-
ing”’ leaps 19 notches to No. 11 in its third week on
the Top Pop Albums chart, becoming the most suc-
cessful sequel to a soundtrack since ‘“Woodstock 2"
cracked the top 10 in 1971. In addition, the original
“Dirty Dancing” holds tight at No. 1 for the 13th
week, the longest run of any multiartist soundtrack
since “Saturday Night Fever” topped the chart for

The big surprise is the

‘More Dirty Dancing’ Sashays To No. 11;
Richard Marx Sets Male Debut Mark

smash success of “More
Dirty Dancing.” Labels
often release sequels to
best-selling sound-
tracks, but they normal-
ly don’t go anywhere
near the top 10. “More
American Graffiti”’
peaked at No. 84. “‘More

24 weeks in 1978,
=
I T R—— T

Songs From The Big

Chill” chilled at No. 85.
“Urban Cowboy II"”
stalled at No. 134. “Beat Street, Volume 2"’ petered
out at No. 137. ““2001: A Space Odyssey (Volume
Two)”’ was earthbound at No. 147. And those were
the most successful sequels.

In fact, not since “Woodstock 2” reached No. 7 in
May 1971 has the sequel to a soundtrack approached
the top 10.

A tantalizing question is what effect the success
of “More Dirty Dancing” will have on sales of the
original. Some argue that it will cut into the origi-
nal’s sales by in effect splitting the vote of the
“Dirty Dancing” constituency. But others maintain
that it will help the original by focusing more atten-
tion (and display space) on the “Dirty Dancing” phe-
nomenon. According to this theory, the holdouts
who are finally swayed-—swayzed >—to see what all
the fuss is about will be more apt to buy the original
than the sequel.

Unless RCA has anything left for a “Still More
Dirty Dancing,” this is it until “Dirty Dancing I1”
and the inevitable ‘“More Dirty Dancing I1.”

FAST FACTS: Richard Marx’s “Endless Summer
Nights,”” which holds at No. 2 on the Hot 100 for the
second week, is the third single from the rocker’s
self-titled debut album to reach the top three. That
makes it the first debut album by a male solo artist
to yield three top three hits. (We're excluding
George Michael’s “‘Faith” on the grounds that he
was a superstar before his solo debut album was
even recorded.) The only other debut collections to
do the trick have been by females or groups: Whit-
ney Houston, Cyndi Lauper, the Supremes, and the
Beatles. Marx’s album has been listed in the top 30
on the pop album chart for 27 straight weeks.
Terence Trent D’Arby’s “Wishing Well” jumps to
No. 1 on the Hot Black Singles chart, dethroning Mi-
chael Jackson’s ‘““Man In The Mirror.” The irony:

by Paul Grein

D’Arby has often said in interviews that Jackson is
one of his musical idols.

Aerosmith’s “Angel” jumps four notches to No.
16 on the Hot 100. It’s the veteran band’s second
straight top 20 pop hit, following “Dude (Looks Like
A Lady).” The amazing part: In 15 years of activity
before “Dude,” the band landed two top 20 hits—pe-
riod.

George Thorogood just can’t seem to crack the top
30 on the pop album chart—though he keeps coming
close. The Delaware
rocker’s ‘““Born To Be
Bad” peaked at No. 32 a
couple of weeks ago,
which matched the peak
position of 1985’s ‘““Mav-
erick.” An intervening
“Live” album peaked at
No. 33—the same posi-
tion reached by his first
hit album, 1979’s ‘“Move
1t On Over.” Take heart,
George: Slow and steady

wins the race.

WE GET LETTERS: Rick Jackson of Lincolnville,
Maine, notes that of the six albums to log 10 or more
weeks at No. 1 on the pop album chart in the last
four years, four are soundtracks “Footloose,”
“Purple Rain,” “Miami Vice,” and “Dirty Dancing.”
(The other two are Whitney Houston albums.)

Christopher Arndt of Kinderhook, N.Y., notes
that Toto has now had top 40 hits sung by four dif-
ferent lead singers (Joseph Williams, Bobby Kim-
ball, David Paich, and Steve Lukather). Only one
group—Chicago—has had five different lead sing-
ers on top 40 hits.

Dan Kraft of Boston notes that two songs in this
week’s top five include the phrase, “Out of the
blue.” It’s in Debbie Gibson’s hit as well as Billy
Ocean’s “Get Outta My Dreams, Get Into My Car.”
Kraft adds that this is the second time in less than
two months that one phrase has appeared in two top
five hits simultaneously. The phrase ‘‘seasons
change’” was in both the Exposé smash and the Ban-
gles’ “Hazy Shade Of Winter.”

Gary R. Crepeau of Rte. 1 Video & Compact Disc
in Kennebunkport, Maine, notes that Eric Clapton
has hit the top 10 as a solo artist and as part of three
groups (the Yardbirds, Cream, and Derek & the
Dominoes). This tops Paul McCartney and Paul
Carrack, who have hit the top 10 solo and -with two
groups.

Eric Fader of New York points out that Louis
Armstrong’s “What A Wonderful World” did not set
a record by taking 20 years to crack the top 40. He
notes that Benny Bell’s “Shaving Cream” cracked
the top 40 in 1975, 29 years after it was recorded.

Peter Hoehn of West Germany notes that Falco is
a native of Austria, not Germany, as we indicated a
few weeks ago.

6

www americanradiohistorv. com

BILLBOARD APRIL 2, 1988



www.americanradiohistory.com

No longer will

increasing your

ad budget
be an
act of faith.

R

About $3 billion a year is spent on business
press advertising—yet amazingly little concrete
evidence has existed to show whether it really
works.

Research to actually prove the effectiveness
of trade and industrial advertising has been
unconvincing and inconclusive.

Till now.

Finally. New research proves business
press advertising dramatically increases
sales and profits.
It's comprehensive. This landmark research
study took more than three years to complete
at a cost of over $390,000.

It's impartial—the study was conducted
entirely by the independent Advertising
Research Foundation.

i

It's reliable. The new study
tracked ads for four totally different =88
products. Was based on real-time data
carefully accumulated as the ads ran. g
And employed state-of-the-art data analysis
techniques.

it’s conclusive. It links higher levels of
advertising with significant increases in sales,
plus increased profits. Considering the
competitive crunch of today’s marketplace, these
kinds of results mean increasing your advertising
is no longer an act of faith—but an act of survival.

Shoot down your old notions, and put the
research to work.

Armed with these new, easy-to-understand

facts and figures, you can now have powerful
decision support for increasing your trade
magazine ad budget.

For your copy of the “Summary of the
Findings”, write on your letterhead to: Marketing
Services, Association of Business Publishers,
205 E. 42nd Street, New York, NY 10017.

A proven part of your sales force.
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EXPLODING!
SOLD OUT CONCERTS!

CROSSING OVER

STREET-WISE!
LOUD. STRONG. POWERFUL.

ROCKING THE CHARTS!
METALIFEROUS!

METAL HEAVY. HEAVY METAL!

Heavy Metal. It's more than meets the
eye — or the ear. It’s an attitude. Metal’s
loyal following keeps growing and listen-
ing and buying. Now more majors are
matching the indies — and new talent
joins the ranks of superstars. Billboard’s
Spotlight on Heavy Metal reveals it all.
Your ad message in this issue will be
read by Billboard’s worldwide reader-
ship . . . who'll be checking out the latest
players in this hit making force.
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Length Of Program Not The Issue

CD VALUE DEPENDS ON QUALITY

BY STEPHEN M. KALHORN

In recent editorials and verbal de-
bates, industry observers have criti-
cized record labels for failing to re-
duce compact disk prices quickly
enough and for not increasing the
length of CD programs in order to
achieve a better value for the con-
sumer. Specifically, the labels have
been accused of complacency, lazi-
ness, greed, or indifference to the
consumer’s needs.

However, the issue of value for
the consumer’s dollar doesn’t hinge
solely on price and the quantity of
music offered. Other major factors

include the quality of production

and engineering and the sophistica-
tion of the material on a particular
recording.

Most recent criticisms have fo-
cused upon decreases in the con-
sumer prices of compact disks. At
the same time, several theorists
have held that the length of record-
ings should be extended to accom-

modate the CD medium, which of-
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fers up to an hour and 15 minutes of
playing time.

The extension of programs,
though, creates a number of pres-
sure points on a label. If the length
of a project is increased by 50%, for
example, studio production costs
may increase as much as 50% for an
album project. Hence, many more
units must be sold before the artist/
composer recoups production costs
and receives a royalty. Second, it’s
not uncommon for an artist advance
(recoupable or unrecoupable) to be
based upon a production budget. As
these budgets increase, the re-
quests for higher advances esca-
late.

Third, labels must pay mechanical
license fees to song owners for us-
age of the underlying compositions
on their recordings. If the length of
new releases is expanded, the me-
chanical fees will grow, although
they can be kept down by negotiat-
ing limited rates or placing an over-
all limit on mechanical payments.

Fourth, as demand increases for
additional playing time, the real
pressure is brought to bear on the
artist/composer, who must now put

forth the creative concepts for as
much as an additional 50% of origi-
nal work. Since the creative life
span of an artist/composer tends to
be somewhat limited, is it not fair
. for him or her to require at least
50% additional royalties due to the
extra tapping of the limited creative
faucet?

Realistically, it is not the record
label, trade magazine, attorney,
agent, manager, retailer, or radio
station that is vital to the strength

As a result, labels may seek to ne-
gotiate lower-than-normal royalty
rates in circumstances in which the
relative bargaining positions are un-
equal. Even worse, they will not
risk their capital on a new, unknown
artist/composer. Record companies
may also decide to cut back on pro-
motion and advertising expenses.

Industry critics argue that labels
should increase the length of CD re-
cordings because the consumer
knows the medium can accommo-

‘The commodity
that we’re dealing
with is creative’

Stephen M. Kalhorn is executive vice
president of American Gramaphone

Records.

and success of the recording indus-
try. The spark of life in the industry
is the artist/composer. The creative
process that starts with these peo-
ple is the essence of innovative, ex-
pressive, and high-quality record-
ings.

Creative burnout is a factor in
this business. We must compensate
artists/composers in a fair manner
to ensure that worthwhile new mu-
sic will continue to be made. As with
any business, if the rewards are too
small or the barriers to entering the
profession are too great, individuals
possessing the requisite aptitude
are likely to look elsewhere.

At the same time, record compa-
nies must also receive a fair return
on their investments. If one in-
creases costs by lengthening CD
programs and decreases gross prof-
its by reducing prices, return on in-
vestment will suffer. When that oc-
curs, competent executives will
search for means of improving the
return. One of the major areas to be
focused upon may be artist/compos-
er royalties.

date a length well in excess of the
standard LP format. In addition,
they maintain that CD prices must
be reduced in order to enhance the
CD’s value to the consumer, thus
stimulating industry sales.

A little common sense tells us
these arguments are ludicrous. The
commodity that we're dealing with
is creative. The finished product
starts with a spark of creativity and
continues to be enjoyed many, many
times over the years by the consum-
er and his or her friends, relatives,
and acquaintances. Also, a number
of the older projects being released
on CD were originally recorded for
other, shorter mediums.

Several methods have been sug-
gested to take advantage of the
CD’s longer playing time. One
source has suggested the coupling
of new albums with older releases
in order to use all of the CD’s avail-
able space. Other authors have sug-
gested compilations of new tracks
with bonus cuts, unreleased ses-
sions, and alternate takes.

I think that the proponents of

such ideas may have missed the es-
sential point that musie, like any
other artistic work, is measured by
quality, not quantity. As a way of il-
lustrating this point, I might note
that two recent Stephen King best
sellers, “It”’ and ‘“Eyes Of The
Dragon,” were of vastly different
lengths, but sold for nearly the
same price. “It,”” which weighed in
at a massive 1,138 pages, listed for
$22.95 in hardcover, and “Eyes Of
The Dragon,” a relatively slim vol-
ume of 326 pages, listed for $18.95.

Based upon the fact that “Eyes
Of The Dragon’ had 812 fewer
pages than ‘‘It,”’ the list price
should have been only $6.56, if the
argument of record industry ecritics
were applied to this case. Perhaps
we should have asked King to cou-
ple “Eyes Of The Dragon” with an-
other one of his books such as the
“The Talisman,” which filled out the
scales at 645 pages. If this coupling
had taken place, then King would
have been able to get much closer to
the magic 1,138 pages of “It.”

Since the printed medium can ac-
commodate more words, perhaps he
should have added a James Beard
cookbook to the end to make a
“compilation.” Better yet, before he
publishes his next book, we should
all write-and ask him to inc¢lude
some of his chapters that undoubt-
edly ended up as wadded pieces of
paper next to his typewriter. To get
to the magic page number of 1,138
(which, by the way, can always be
disputed because ‘‘the medium
holds more”), let’s ask him to in-
clude some of his drafts, or “alter-
nate takes,” as “bonus cuts.” Better
yet, perhaps his publlshmg compa-
ny should reduce the price of his
sub-1,138-page books because his
shorter creative efforts ‘‘just
weren't long enough.”

In summary, to suggest that rec-
ord labels are complacent, lazy,
greedy, or indifferent to consumers
is unfair. All participants in this in-
dustry must be concerned not only
with the value of our product in the
consumer’s mind but also with the
economic impact of the CD. This
technological innovation has

(Continued on page 71)

CHARTS HIGH, BUT NO BOLD

I follow Billboard’s charts very
carefully and also monitor the cer-
tifications of albums and singles.

I don’t think it is fair that an al-
bum like the one by the California
Raisins is certified gold when it is
in the 70s on the Billboard Top Pop
Albums chart while Jethro Tull’s
album “Crest Of A Knave,” which
reached the 30s on-the chart, has
not received a gold award.

They are both good albums, but
why can’t Tull get that gold album
that the group richly deserves?

Jim Gifford
Syracuse, N.Y.
Progressive Rock Radio

BRING PROGESSIVE ROCK BACK

Bravo for J.B. Griffith! He has elo-
quently argued the need to bring
truly progressive rock radio back
(Radio Guest Column, Biiiboard,
Feb. 13). I would bet there are a lot
of us out here who agree with his
point of view.

I’'m a music fan and consumer
who is always eager to be turned
on to exciting new sounds. But al-
bum rock radio simply doesn’t do
the trick. Sure, I can go to the left
side of the FM dial and hear many
varieties of alternative radio: reg-
gae, synth pop, hard-core, or con-
temporary classical. A lot of it is
good, but it leans toward the eso-
teric. On the other hand, there’s a
fertile in-between area that’s not
often touched by radio, and this in-
cludes music performed by such di-
verse acts as T Bone Burnett,

Buckwheat Zydeco, Tom Verlaine,
Albert Collins, Richard Thompson,
and NRBQ, to name just a few.
These artists get plenty of media
coverage but littie airplay.

Sometimes I think that program-
mers and music directors have just
gotten lazy, that there is so much
product out there that they would
prefer to take what gets handed to
them. Maybe the-hip music direc-
tors take a Lyle Lovett album
home with them, but they pump
out Whitesnake on the air. Well,
we can change that.

I propose a new kind of “narrow-
casting,” in which stations play
only high-quality current stuff, re-
gardless of its genre. If there’s a
good Dwight Yoakam out, play it.
If you think the Gladys Knight sin-
gle smokes, then play it. And if
you're worried that these artists

are not compatible with each oth-
er, then consider the way that top
40 outlets can segue from Dan Hill

‘to Debbie Gibson just because

they’re both ‘‘hits.”” Keep the
Bruce Springsteen, keep the
R.E.M., and throw away some di-
nosaurs.

Your audience is waiting. You
won’t be sorry for taking the
chance.

Richard Kashuk
New York, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Panel Debates Ldbel, Programmer Needs
Bickering Mars Urban Relations

This story was prepared by Char-
lene Orr with Yvonne Olson.

DALLAS Black programmers and
label reps continue to publicly ex-
press antagonism toward each oth-
er. The latest round in their ongoing
debate occurred during an evening
urban contemporary panel at the
Radio & Records Convention '88
here.

The panel opened with moderator
Walt Love of R&R issuing a stiff
warning that the session was not a
free-for-all for stone throwing. Dis-
cussions quickly centered around
the nagging contention in urban
formats that label reps don’t under-
stand the needs of stations they ser-
vice.

KMJQ “Magic 102” Houston PD
Terri Avery typified the position of
the programmers when she charged
record reps with using any tactic, in-
cluding personal problems, to get
their records added to active rota-
tion. The reps countered that PDs
added musie not by its worth or pop-
ularity, but based on their own
tastes.

Love pointed out that such con-
flicts among black professionals are
not unique to radio. He likened the
problem of blacks dealing with
blacks to “crabs in a barrel”’—when
one makes it to the top, the others
pull him back down.

So how can programmers and
reps improve their relationships?

Ruben Rodriguez, Columbia VP
black music and jazz promotion,
suggested that programmers and
label reps not insult each other.
“Being real with each other and
communicating the thoughts and
needs of each other are the keys to
getting along.”

Love suggested that some of the
conflicts occurred because urban re-
cords do not sell well. Sylvia Rhone,
Atlantic VP/GM black music, dis-
agreed vehemently, saying that ur-
ban records had tremendous sales in
1987. Love clarified his statement by
saying, “Let me put it to you this

way. An urban record doesn’t sell un-
til it crosses over to a top 40 station.
Then it’s recognized.”

WGCI Chicago PD Sonny Taylor
agreed with Love: “Urban does sell
records but never gets the props until
it crosses over. Our stations have the
pressure to get the product by con-
stantly cultivating and grooming the
records, but labels aren’t satisfied un-
til top 40 picks it up.”

Jheryl Busby, MCA executive VP

talent acquisition/president black
music, was quick to respond. “Don’t
underestimate your role. You're
right—when others pick it up, we get
a larger sell. Our success is 500,000
units. The thing to keep in mind is
that this isn’t unique to [urban con-
temporary); AC is the same way.
They can get a ballad on their sta-
tions and it will do OK. But when it
crosses to [contemporary hit radio],
it's a hit.”

BY EARL PAIGE

LOS ANGELES A lack of com-
munication and vast changes dur-
ing the past five years in both re-
tail and radio have led to the false
perception that the two business
segments are adversaries.

NARM

That was the
conclusion
drawn Mareh 13
in an address by
pypmpmpey=3 David Logan,
n[pn“] operations man-

ager and pro-

gram director at
KFOG-FM San Francisco, at the
National Assn. of Recording Mer-
chandisers convention at the Cen-
tury Plaza Hotel here.

The veteran of 18 years in the
radio business linked some of the
communication problems to the
rapid changes at radio. When he
was a consultant, for example, “23
of 26 of my client [stations] had
first-time PDs, a jock just moved
up."

Logan took few shots at retalil,
but he did warn that retail, like ra-
dio, must know its audience.
“Have you been doing research?
We spend $50,000 a year on re-

Frisco PD: Radio & Retail
Must Be Friends, Not Foes

search.”

At KFOG, there is a deliberate
effort to seek out what is happen-
ing at retail “because we're both
battling for survival” and have to
sort out the fallacies from reality,
according to Logan. He said at
times the station noticed artists
who were coming from retail and
“made us worry we were missing
something.”

He also alluded to the irony of
“lack of airplay being a blessing”
for some acts at retail, such as
Guns N’ Roses and Poison.

Nevertheless, radio remains im-
portant, said Logan, and he cited
NARM’s own statistics showing
that radio exposure is a factor in
73% of consumer purchasing deci-
sions. “You can’t tune it away,” he
said.

Logan touched on personal rela-
tions as a vital link in industry
communication. “The $15 lunch is
a lot more valuable than the $200
dinner,” said Logan. “It’s better
to go out to the smaller markets—
the less jaded, the more hungry.
Some of my dearest friends in the
record business—those friend-
ships were forged that way.”

BILL HILL is named GM at Clear Channel’s WOAI San Antonio, Texas.

WZLX BOSTON GM David Meszaros is named VP/GM at the Cook Inlet
station. Meszaros, a 14-year veteran of the company, worked previous-
ly for the group’s KFMK Houston and WZGC Atlanta.

TSCHUDY COBSMUNICATIONS buys Employee Owned Broadcasting Corp.’s
WBRJ/WEYQ Marietta, Ohio, and WMQC Westover, W.Va. The com-
bined price for the deal was $1.7 million.

WMVYA-AM-FE: Martinsville, Va., is purchased by Joyner Communications
from Martinsville Broadeasting Co. for $2 million.

JAMES C. MAY has been named executive vice president of government
relations for the National Assn. of Broadcasters. May, 42, has held sev-
eral VP/public affairs posts, most recently with Coca-Cola.

HOKER BROADCASTING INC., Dallas, has reached an agreement to buy
WDTX-FM Detroit from Metropolis Broadcasting Inc. of Detroit for
$12 million. The purchase, subject to Federal Communications Commis-
sion approval, would give Hoker seven stations.

Survival Key To
Scripps Guide

‘““The Broadcaster’s Survival
Guide,” published by Seripps Howard
Books, is now available through Pha-
ros Books, 200 Park Ave., New York,
N.Y. 10166. The basic handbook by
Jack Whitley and Gregg Skall is in-
tended to offer the industry a “clear
and concise explanation of the basic
conduct expected of broadcasters by
the Federal Communication Commis-
sion.” The 127-page book includes
sample forms and checklists.

Whitley, a senior associate with
Baker & Hostetler, specializes in
broadcast law and has worked as an
advising attorney for the FCC. Skall,
a Baker & Hostetler partner, special-
izes in telecommunications and
served as acting general counsel to
the White House’s Office of Telecom-
munications Policy. The law firm of
Baker & Hostetler is Scripps How-
ard’s general counsel.

K-Rock Quivers. WXRK “K-Rock” New York morning show co-host Robin
Quivers personifies her surname as Chrysalis artist Paul Carrack demonstrates
Stern discipline to ““Live From Grammy Week’' attendee K-Rock morning show
host Howard Stern. Shown, from left are Quivers, Carrack, and Stern.

Programmers reveal why they have jumped on certain new releases.

TOP 40

“An absolute smash,” says KCPW “Power 95" Kansas City PD Dene
Hallam of the Deele’s “Two Occasions” (Solar/Capitol). “Last year [So-
lar] had the Whispers. This year [the label's] success will be duplicated
with the Deele.” Hallam also says Johnny Hates Jazz “may be a weird
name for a group,” but “Shattered Dreams” (Virgin) has “mass appeal
written all over it.” And, he predicts, “It's a guaranteed No. 1 record.”
Recognizing a few more ballads, Hallam mentions MCA’s double hitters:
Brenda K. Starr’s “I Still Believe” and the Jets’ “Make It Real.” He
also has a positive reaction to Suavé’s remake of the Temptations’ 1964
hit “My Girl” (Capitol). “There seem to be too many remakes these
days,” he cautions, “but this is one you have to go with.” Lastly, getting
his vote for “charisma” is “Naughty Girls (Need Love Too0)” (Jive/
RCA), the Samantha Fox/Full Force collaboration.

ALBUM ROCK

| “I'm so glad we added it!” exclaims WPDH Poughkeepsie, N.Y., MD

Pam Brooks about the Adventures’ “Broken Land” (Elektra). “It
knocks my socks off.” She also says, “From a woman’s point of view,
Tracy Chapman’s ‘Fast Cars’ [Elektra] gets you where you live. It’s a
nice, folksy ballad that will go great with females.” Keeping Brooks’ hips
swaying is the Dan Reed Network, whose “Ritual” (Mercury) gets extra
points for a hot video. Additionally, getting “strong immediate reaction”
is the Smithereens’ “Only A Memory” (Enigma/Capitol). “And definite-
ly beyond hype,” says Brooks, winding it up, “is ‘Henry Lee Summer’
[CBS Associated]. This album will go a lot deeper than just the first song
(“I Wish I Had A Girl”]. He could very well be one of our next super-

| BLACK/URBAN

“Very adult, very female,” says KJLH Los Angeles PD CIiff Winston of
Betty Wright's “No Pain, No Gain” (Ms. B.). “And that's the way we
like it.” Winston also likes Norman Connors’ “I Am Your Melody” (Capi-
tol), which he terms a “menthol record.” “It’s so cool,” he says, “it brings
the temperature down at least five degrees.” He notes a similarity be-
tween the style of Connors’ current vocalist, Spencer Harrison, and the
sound of old featuring Michael Henderson and Jean Carne. Al B. Sure!’s
“Night And Day” (Warner Bros.) comes next, with credit for instant
phones. “It doesn’t take people long to get used to this,” says Winston.
“It went right into heavy rotation.”

COUNTRY

Nanei Griffith’s “I Knew Love” (MCA) gets the first vote from KCKC
San Bernardino, Calif., OM Bob Mitchell. “She has the potential to be a
very effective talent,” he says. “There were other singles that didn’t
catch on, but this has the commercial appeal to be a chart success.” Next
up is Becky Hobbs’ “Jones On The Jukebox” (PolyGram), which is “one
of our most requested,” says Mitchell. And, two weeks into airplay, Vern
Gosdin’s “Set ’Em Up Joe” (Columbia) “is so hot, it's already in heavy
rotation.” Lastly, says Mitchell, “When Randy Travis’ ‘I Told You So’
[Warner Bros.] was tested on our nightly ‘Rate A Record’ feature, he re-
ceived 115 calls within four hours.” YVONNE OLSON

J
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“FAITH" “FAITH" “FAITH"

The No. 1 algcgog; Has sold The power of
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consecutive copies in World Tour

No. 1 singles: the U.S. covering
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FEATURED
PROGRAMMING

0N MARCH 21, MediaAmerica,
New York, acquired the Los Angeles-
based MCA Radio Network’s con-
tracts for the distribution, clearance,
and sales of the network’s two re-
maining shows (see story, page 4).
The agreement marks the probable
end of the 14-month-old MCA Radio
Network.

As MediaAmerica was signing the
the agreement with MCA, it was also
creating MediaAmerica Radio. The
new division will be responsible for
clearances on and affiliate relations
with stations that take Media-
America-distributed programming.
Bill Bartlett, recently hired by MCA
as the network’s director of affiliate
relations, will be retained in that role
by MediaAmerica Radio. Media-
America principal Gary Schonfeld
says initial plans for the new division
call for one or two additional staffers.

The two programs acquired are the
bimonthly “Up Close,” a 90-minute
album rock series, and the weekly
“Nashville Live.” a one-hour coun-
try call-in show. The only other MCA
program that had survived into the
new year was the daily shortform
“Breakfast With 0.J,”’ but the
sports-commentary program was
quietly dropped in February due to
lack of clearances.

The “Up Close” series of rock mu-
sic/interview programs is considered
to be the reason for the deal. The se-
ries has cleared well with stations
and is a respected contender in the
rock end of the syndication industry.

The industry has been speculating
that MCA was close to closing up
shop, and if that were true, the agree-
ment brings a hot rock-format prop-
erty into MediaAmerica’s sales cata-

log before it went down with the
ship—or went elsewhere.

“Up Close” has been produced by
Dan Neer's Neer Perfect Produc-
tions from its inception, and Neer
will continue to produce the show for
MediaAmerica.

“Nashville Live,” hosted by Lon
Helton, was originally produced in
house by MCA. Production duties
were subsequently passed to Emer-
ald Recording Studios, Nashville,
and Emerald will continue to pro-
duce. “Nashville Live” is believed to
be less successful than “Up Close,”
and MediaAmerica has not comment-
ed on why it chose to pick it up. Ei-
ther the company feels that it can
make the show work or MCA offered
the two programs as a package deal.

Currently, MediaAmerica is the na-
tional sales rep for two other weekly
national syndicators: Cutler Produc-
tions in Los Angeles (for top 40 and
AC) and Lee Bailey Communica-
tions, also in Los Angeles (for ur-
ban). The company is also represent-
ing Los Angeles-based Radio Ex-
press’ July 4 weekend nine-hour rock
special, “‘Monterey Pop—The Ra-
dio Concerts”; Brooklyn, N.Y.-based
Digital Radio Network’s teleinfor-
mation service, “CD Hotline”; and
the Canadian-based music magazine
Rock Express.

Schonfeld says that initial reaction
was positive from the other firms
MediaAmerica represents, which rea-
soned that the acquisition enhances
MediaAmerica’s position as a sales
force. Ron Cutler, president of Cut-
ler Productions, says, “I'm watching
the situation very closely. As long as
MediaAmerica does a good job in rep-
ping my shows and stays out of the
top 40 and AC formats, I'm happy
with the situation.”

The past 18 months have been a pe-
riod of consolidation for the syndica-

A Westwood/Underworld Undertaking. Westwood One waits with baited
mikes as Underworld performs its debut concert in New York. WW1 recorded
the concert at the RCA studios. In the back row, from left, are Underworld's
engineer, Mike Nielsen; Underworld members Rick Smith and Baz Allen;
producer Rupert Hine; and band member Alfie Thomas. In the front row, from
left, are Westwood One's Barbara Sarubbi, under-the-weather Underworld
member Bryn Burrows, WW1's David Knight and Cathy Lehrfeld, and

Underworld’s Karl Hyde.

tion industry, which has seen a
shakeout. Medium-sized syndicators
are rethinking how they structure
the three elements of syndication—
production, clearances, and sales—in
their efforts to survive. The entrance
of a sales-specialty firm for medium-
sized syndicators was seen as a posi-
tive sign for the smaller end of the in-
dustry. Whether or not a specialty
firm can survive on sales or clearance
services alone is still open to debate.

MediaAmerica’s aggressive thrust
will be watched closely. The move
could result in MediaAmerica solidi-
fying its position or spreading itself
too thin. Whether it eventually puts
the company in direct competition
with its potential client base remains
to be seen. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

April 1-2, Exposé, On The Radio, On The Radio
Broadcasting, one hour.

April 1-3, Ted Nugent, Metalshop, MJ| Broad-
casting, one hour.

April 1-3, The Debbie Gibson/Tiffany Story, Hot
Rocks, United Stations, 90 minutes.

April 1-3, Michael Jackson, Star Beat, MJI
Broadcasting, one hour.

April 1-3, John Cougar Mellencamp, Rock
Watch, United Stations, three hours.

April 1-3, Oak Ridge Boys, Country Today, MJ!
Broadcasting, one hour.

April 2-3, Suavé/Mario Van Peebles/Mico

Wave, RadioScope, Lee Bailey Communications,
one hour.

April 3, Joe Cocker, Part 1, Classic Call, Pre-
miere Radio Network, one hour.

April 3, Robert Palmer, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

April 3, Bruce Springsteen/Talking Heads,
Powercuts, Global Satellite/ABC Radio Networks,
two hours.

April 3, Gatlin Brothers, Countryline US.A,
James Paul Brown Entertainment, one hour.

April 3, Kathy Mattea, Nashville Live, MCA Ra-
dio Network, 90 minutes.

April 4, David Lee Roth, Rockline, Global Satel-
lite/ABC Radio Networks, 90 minutes.

April 4-10, Talking Heads, Timothy White's
Rock Stars, Westwood One Radio Networks, 90
minutes.

April 4-10, George Harrison, Classic Cuts, Ml
Broadcasting, one hour.

April 4-10, Jean-Luc Ponty, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

April 4-10, Elton John, Part 2, Legends Of Rock,
Westwood One Radio Networks, one hour.

April 4-10, Robert Plant, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

April 4-10, George Thorogood, Rock Today, MJl
Broadcasting, one hour.

April 4-10, Desert Rose Band, Live From Gil-
ley's, Westwood One Radio Networks, one hour.

April 4-10, 0'Jays, Night Scene, Westwood One
Radio Networks, one hour.

April 4-10, Paul Simon, Part 1, Star Trak Pro-
files, Westwood One Radio Networks, one hour.

April 4-10, Peabo Bryson/Regina Belle, Special
Edition, Westwood One Radio Networks, one hour.

April 4-10, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

Is high-stakes radio
making programmers
more conservative?
... See page 63
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l.AST YEAR’S MERGER of Honolulu-based Heftel
Broadcasting and Dallas-based Statewide Broadeast-
ing is now history. Heftel and Statewide had joined
forces in April 1987, when Heftel’s WLUP “Loop,”
Chicago’s leading album rock station, acquired an AM
counterpart in Statewide’s WCFL-AM Chicago, a
Christian station. The two companies pooled their re-
sources and took the name H&G Communications,
based in Dallas.

Says H&G VP/CEO Scott Ginsburg, “This is a
management-led buyout

Year-Old Heftel-Statewide Merger Kaput;
Dorsey Move Stirs Dallas Moming War

able to hire a promotions director. John Bloodwell
gets the slot. Bloodwell was promotions director/as-
sistant PD at WMMR Philadelphia when Kendall was
"MMR PD. Before his stint at WMMR, Bloodwell took
aturn WWWW “W4” Detroit with Howard Stern. He
started his career at WMMR when Jeff Pollack was
PD. Kendall is counting on the Bloodwell addition to
help in the station’s tightening race against WGTR.

MOVEMENT: Top 40 WZOU “Z-34” Boston’s Mike
Colby has upped himself to OM and named WZOU af-
ternoon driver Tom Jeffries PD. Colby had been act-
ing PD since Harry Nelson left the post in November.
Jeffries has been with Z-94 for the past two years and
has manned the afternoon-drive slot for the past nine

months ... Former
" WBOS Boston PD Mark

of six of H&G’s proper-
ties. I'm leading it to-
gether with managers of
each of our markets.
Some on-air talents (in-
cluding WLUP-AM’s
Steve Dahl and Garry
Meier) have equity posi-
tions as well, and they’ll
be included.”

A total of 10 properties

Vo

country KAJA San Anto-
nio, where KLAC/KZLA
Los Angeles morning
man Eddie Edwards will
be joining him in a still-
unnamed shift. Also at
the L.A. combo, Jim Bra-
dy moves into the morn-
ing position . . . Rick An-

/ Tudor is named OM at

are involved in the split,

which Ginsburg says becomes effective in four
months. At that point, Ginsburg’s group will retain
ownership of WLUP-AM-FM; top 40 outlet WAPE-
AM-FM Jacksonville, Fla.; Hispanic/ethnic WVCG-
FM Coral Gables, Fla.; and top 40 KHYI “Y-95” Dal-
las. Heftel will control KLVE/KTNQ Los Angeles
and KXPW/KSSK Honolulu.

Ginsberg, who will assume the role of president in
the new firm, says there will be “no changes at all in
personnel or format” in any of the stations he now
owns. The two companies have yet to choose new
names. Ginsburg says that his company plans to
“grow and eventually go public.”

nN THE TEXAS FRONT: After seven years as
morning man at Susquehanna Broadcasting’s top
country outlet in Dallas, KPLX, Terry Dorsey has
handed in his letter of resignation to take the same
shift at rival Cap Cities/ABC’s KSCS across town.
He’s currently finishing what’s rumored to be his last
30 days at “K-Plex.” Dorsey’s starting date at KSCS
has not been set, and KSCS PD Ted Stecker would
say only, “We now have a long-term commitment.”

Dorsey’s move will change the complexion of the
overall morning-show war in the Dallas/Fort Worth,
Texas, market. That leaves current KSCS morning
man Ron Foster’s fate uncertain. Stecker would say
only that he was pleased with Foster’s performance.

Meanwhile, back at the rock ranch: Album rocker
KZEW-FM Dallas has hired Jimmy Christopher as
assistant PD/MD; he'll lend a helping hand to PD Da-
vid Grossman. Grossman was brought aboard last
year to add more classic rock to the playlist. Christo-
pher was recently bounced from his post as PD of
hard rocker KISS San Antonio, Texas, and sources
are predicting that KZEW is going to pepper its play-
list with classic metal in its fight for rock supremacy
against KTXQ.

JUST—RELEASED Arbitrends in Los Angeles show
crossover KPWR “Power 106” dropping one-tenth of
a point from last month’s 7.7 but still holding a signifi-
cant lead over top 40 KIIS-AM-FM, where combo
points add up to a 6.9. News/talk KABC has 1 6.2, AC
KOST a 5.2, and album-rock KROQ landed a 3.7 to
round out the top five 12-plus rankings. In the coveted
25-54 arena, KIIS-AM-FM came in on top, with KOST
a mere half-point behind. Rounding out that top five
are classic rocker KLSX, oldies station KRTH-FM,
and KPWR. (In case you're wondering, KTWV “the
Wave” sits one-tenth of a point behind KPWR).

AF'I‘ER DOING WITHOUT one in his first year at
WSHE Miami, PD Charlie Kendall has finally been

horn is the new MD at
KWSS San Jose, Calif. Anhorn is also handling on-air
duties ... Simon Jeffries exits WAQX Syracuse,
N.Y, to program Indianapolis classic rocker WKLR
... WHTX Pittsburgh PD Dave Mason opts for the
programming slot at AC WLAC Nashville ... John
St. John gets the official nod to PD at country KFKF
Kansas City, Mo. ... And congratulations to KFI/
KOST Los Angeles newsmen Mike Nolan and Mark
Denis, who were honored by the city of Los Angeles
on Mike Nolan And Mark Denis Day, March 9.

Greg Funk is the interim PD at top 40 KDVV Tope-
ka, Kan,, following Kevin Rabat’s departure . . . Gary
Springfield exits KLLY Bakersfield, Calif., to pro-
gram WKZQ Myrtle Beach, S.C. ... Bill Catcher is
leaving his position as MD at top 40 WKZL Winston/
Salem, N.C., to become PD at top 40 WIJMX Florence,
S.C. That means WKZL PD Chuck Holloway is in
need of a good afternoon man/MD ... After 10
months as a morning man at KMJM ‘“Magic 108" St.
Louis, Don Burley Allen has stepped into the pro-
grammer’s seat at WMYK Norfolk, Va. He'll also
handle the morning drive ... And newly named
WLOU Louisville, Ky., GM Bill Price is looking for an
“inexpensive but talented” person to fill the outlet’s
OM/PD slot ... Congratulations to Atlantic West
Coast regional rep Mark Gorlick, who finished the
L.A. Marathon in 3:45.19, his best time yet!

A QUICK REMINDER that April has been designat-
ed International Guitar Month. Over 25 stations in the
nation’s top markets have already pledged their in-
volvement in the celebration. Other stations wanting
to strum up a little guitar fever can pluck 212-582-0252
to reach the two sponsoring groups, the National
Assn. of Music Merchants and the Guitar and Acces-
sories Marketing Assn.

ONCE OR TWICE a season, the morning antics of
WAVA Washington D.C. morning team Don Geroni-
mo and Mike O'Meara result in an on-air soap opera.
The lads poke so much fun at listeners, the staff, and
management that sometimes composure collapses and
the studio overheats. Last fall, O’Meara lost his tem-
per at Geronimo on the air. Recently, superstraight
newsman David Haynes lost his cool and stormed out
of the studio in midshift after the team needled him
about his politics by asking if he were planning to at-
tend evangelist/presidential candidate Pat Robert-
son’s birthday party. As the show ended, the devilish
duo spun an apologetic platter for their piqued news-
man—Brenda Lee’s “I'm Sorry”—and agreed to cease
the Haynes bashing.

ALBUM ROCK ™4°*-

COLUMBIA LP CUT

9 REV T Up
SIRE 7-27977/WARNER BROS.

JERRY HARRISON: CASUAL GODS

ANGEL AEROSMITH
GEFFEN 7-28249

4 BORN TO BE BAD
EMI-MANHATTAN LP CU1

7 TALKIN' 'BOUT 3
GEFFEN 7-27988

GEORGE THOROGOOD

. %’_ Compiled from national album rock
o8 el
il ;5 ;o Q T TITLE radio airplay reports. ARTIST
Er <2 [ <2 | 3 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 »
@ 2 5 8 1 WISH | HAD A GIRL HENRY LEE SUMMER
A= CBS ASSOCIATED 4-07720/E.PA 1 week at No. One
2 4 4 8 DAMN GOOD DAVID LEE ROTH
WARNER BROS. LP CUT
@ 6 6 5 TALL COOL ONE ROBERT PLANT
ESPARANZA 7-99348/ATLANTIC )
4 5 3 9 CHECK IT OUT JOHN COUGAR MELLENCAMP
| MERCURY 870 126-7/POLYGRAM
5 7 7 8 GETITON KINGDOM COME
POLYDOR 887 436-7/POLYGRAM
6 1 1 8 HEAVEN KNOWS ROBERT PLANT
ESPARANZA 7-99373/ATLANTIC
7 6 ALL THAT HEAVEN WILL ALLOW BRUCE SPRINGSTEEN
9 |10
9

—
—_
—
~
—
—

3 NOTHING BUT FLOWERS TALKING HEADS

SIRE LP CUT/WARNER BROS.

1 ELECTRIC BLUE ICEHOUSE

. CHRYSALIS 43201

13
@ | 11| 9 | g | CLOUDNINE ~ GEORGE HARRISON
DARK HORSE LP CUT/WARNER BROS. }
@ % | 19| 7 BEDS ARE BURNING MIDNIGHT OIL
COLUMBIA 38-07433 N
19 | 29 5 UNDER THE MILKY WAY THE CHURCH
ARISTA 1-9673 R - -
C THE ALARM
7 ||| 7 | FRESENCEQFLOVE
24 | 3¢ | 4 | 'LOVETHE THINGS.. BALAAM & THE ANGEL
VIRGIN LP CUT
33 | _ | 2 | ONLYAMEMORY THE SMITHEREENS
ENIGMA LP CUT/CAPITOL
’ FOREIGNER
2 | 18| 2|8 | SMTWAT ilde
@ 29 | — | 2 | CENTURY'SEND DONALD FAGEN
WARNER BR0S. 7-27972
T INXS
@)| | 4 | 3 | MESESHTN
) 70 A [ e =3
W | — | o | SWAMPMUSIC LYNYRD SKYNYRD
MCA LP CUT
* % * POWER TRACK & % #
(@5)| s | — | 2 | 'DON'T WANT TO LIVE WITHOUT YOU FOREIGNER
A== ATLANTIC 7-89101
DANNY WILDE
% [ 15[ 15 [ 10 | TMESUNGWILO
AC/DC
o o e D c/oc
30 | 37 | &4 | ONEGOODREASON PAUL CARRACK
CHRYSALIS 43204 — -
2 | 21| 2 | 9 | DESOLATION ANGEL JOHN BRANNEN
* % & FLASHMAKER % % %
TAND UP DAVID LEE ROTH
NEWD | 1 | FTANDUE .
e r WORKSONG REM
31 28 31 9 mgﬁggm:mc;\ . R
@ 35 35 5 SHIP OF FOOLS ROBERT PLANT
ESPARANZA LP CUT, ’ATLANTCC_
WAIT WHITE LION
3 26 23 13 ATLAlNTKD 7-89126
A [lzzalia § s | Omaor NS
ART ILL AND THE KILL
@] o || 3 | HEASLOFSTER g
M
% | 25 | % | 10 | FOURSOMESUGAR N ME DEF LEPPARD
Al
37| 38| 48| 3 E{!FE',SEECﬁ_PD“‘DDERS _JONIMITCHELL
49 | — | 2 | ENGLISHMAN IN NEW YORK STING
A&M LP CUT
PINK
39 40 36 5 gOLUMBlA LPCUT ALAD
4 | 4 | 38 | 9 | BIRTH, SCHOOL, WORK, DEATH THE GODFATHERS
EPIC LP CUT/EPA.
41 | 32 | 18 | 11 | YOUTALKTOO MUCH GEORGE THOROGOOD
EMi MANHATYAN_LP cut
4 | 45 | 43 | 4 | WITHOUTLOVE TONIOK.
RIGHT
@3)| NEWD | 1 | THINK SHE LIKES ME TREAT HER RIG
KISS M D
84 |46 | 20| 5 Rc?gsssi DEADLY LITA FOR
a5 | 27 | 13 | 12 | BESTILL MYBEATING HEART STING
RE-ENTRY 90'3&%.153':.37’;26 BRUCE SPRINGSTEEN
DIGN! ON BLUE
Nsw’ 1 COLGU'h‘ABEYLPCUT DEAC
T
8 | 3 | 27| 8 | SAICHBOOGIE JOE SATRIANI
E
49 | 48 | 45 | 7 | KNUCKLEBONES DGO
(50)| NEWp | 1| | WELCOME TO THE JUNGLE GUNS & ROSES

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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PROMOTIONS

TRANSFORMATION ASSISTANCE
Promotions director’s quandary No.
214: You need to stage a large dance
party, but the biggest venue you
can get your hands on will only fit
half of your expected listeners.
Then there’s the issue of cost. There
are some large spaces available, but
turning a barn into a nightclub for a
night turns the quandary into a
nightmare.

Potential solution: Club Coke.
BWI Ltd., New York, is involved in
a multimillion dollar deal with Coca-
Cola and Panasonic’s professional
division, Ramsa, to produce and
sponsor six touring “clubs” to bene-
fit the Special Olympics. Any one of
the BWI tours (four small and two
large) will turn a large facility into a
hot dance club, complete with full
club lighting, professional sound,

FOR WEEK ENDING APRIL 2, 1988

and giant videos. The package
comes with a full complement of
four-week promotional materials
that can be used prior to the tour
stop in your area. Included is a fully
produced radio commercial.

As a given condition of the ar-
rangement, Special Olympics is the
beneficiary of all dates, regardless
of where or when. BWI hopes to
raise $250,000 by the end of the proj-
ect’s 30-month run. All Club Coke
touring promotions have a set ad-
mission fee of $5 per person. A con-
tracting station, however, is free to
buy all of the evening’s tickets and
hold a free event. The money goes
to the Special Olympics either way.

A small package is designed for
250-1,000 people and costs $2,500.
The large paekage, for 1,000-2,000
people, costs $5,000. There's also
the possibility of Super Show for
$10,000, for as many people as the

Billboard.
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Compiled.from national
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o0
—
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—
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TABU 4-07646/E.PA.

z
|9 :(eé( O
o | BE [ Eopl 65 | TITLE DRI (i ARTIST
£z ';&%‘% ~2 L E § LABEL & NUMBER/DISTRIBUTING LABEL
T i * % NO.1 * & :
Ly - ' MIRR! . MICHAEL JACK
(11| 2| 8 | MANINTHE MIRROR O A SE
2 T2 31 9 | ROCKELZU RS
! : MCA 53254
@ GET OUTTA MY DREAMS, GET INTO MY CAR  BILLY OCEAN
6 | 10 | 6 | jivi19678/ARISTA
a | 4 | 6 | 7 | FISHNET MORRIS DAY
WARNER BROS. 728201
s I 3 111 10| FATHER FIGURE GEORGE MICHAEL
COLUMBIA 38.07682
5 Fs | 8 12| GRLIRIEND PEBBLES
7 9 9 9 QUT OF THE BLUE DEBBIE GIBSON
ATLANTIC 7-89129
1 12 10 yu% %FSASKJNS THE DEELE
o | 7 | 5 | 12| SOMEKINDOF LOVER JODY WATLEY
MCA 53235
10 5% 7 12 vaélyTIvr!:aEsT 7-69431/ELEKTRA KEITH SWEAT
@ .16 16 5 WISHING WELL TERENCE TRENT D'ARBY
COLUMBIA 38-07675
@ 13 15 4 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON
ARISTA 1-9674
s [ ] | s | oneRAKIOc i oo
1l 1% 5 ”é?&g}g GIRLS (NEED LOVE TOO) SAMANTHA FOX
@ PROVE YOUR LOVE TAYLOR DAYNE
17 | 18 4 ARISTA 1.9676
19 2 3 PINK CADILLAC NATALIE COLE
EMI-MANHATTAN 50117
17 10 4 12 yCEAngzGONNA GIVE YOU UP RICK ASTLEY
NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL

ANYTHING FOR YOU

G.ESTEFAN/MIAMI SOUND

fire marshal will allow in your hall.

The six tours had hit 145 markets
as of March 8 and will run for anoth-
er two years. BWI has basically
been an entertainment agency spe-
cializing in the college market. Its
first big claim to fame was the G.
Gordon Liddy/Timothy Leary De-
bate Tour. Besides classical-concert
and lecture-tour production and pro-
motion, BWI has recently been
branching out with these promotion
packages.

Stations may want to hook up
with Club Coke through an already
arranged tour stop at an area col-
lege, high school, or military base.
BWTI has built up a large network of
college/university client relation-
ships in its eight years and can as-
sist in matchups. BWI can be con-
tacted at 212-496-9450.

BRAINSTORM WARNINGS

KSHE St. Louis hooked up with a
loeal television station to sponsor
the second annual Blues Kazoo
Night in support of the St. Louis
Blues hockey team. The event dis-
tributed kazoos to the first 18,000
fans through the turnstiles for a
Blues home game.

KSHE enlisted the aid of the are-
na organist to lead the fans through
kazoo classics like “Louie, Louie” in
hopes of throwing the visiting Hart-
ford Whalers off their game—or
give up the game and become ice
dancers. Fans arriving wearing
KSHE merchandise got a $2 dis-
count.

WWCK Flint, Mich., devoted this
leap year to building its cume from
the very start. WWCK staked out
six area hospitals and awarded the
first leap-year baby born with
$1,000.

WWRM ‘“Warm 98"’ Cincinnati
has not only gone to the subdemos
to build its audience—it wants that
audience educated as well. Warm 98
held a Cincinnati’s Cutest Baby
Face promotion for children four
years old or younger.

From all entered photos, the sta-
tion randomly selected 25 to runin a
full-page ad in the Cincinnati Post.
Readers were then asked to vote for
their top five choices. Five finalists
were then submitted to the celebrity
judges at the finals, held during the
two-day Baby Expo 88, a baby-relat-
ed product fair. The winning face
won a full four-year scholarship to
any university run by the state of
Ohio. PETER J. LUDWIG

FOR WEEK ENDING APRIL 2, 1988
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awuit CONTEMPORARY.

26 - 2 EPIC 34-07759/EPA.
TEENA MARIE
@) B || 8 || 9 | St
21 2 19 5 DON'T MAKE A FOOL OF YOURSELF STACEY Q
ATLANTIC 7-89135
@ 27 2 DA’BUTT (FROM THE FILM “SCHOOL DAZE") E.U.
- EMI-MANHATTAN 5011
N AL B. SURE!
@| NEWD | 1 | NITEANDDAY o2
24 | 25 | 28 | 3 | TURNOFF THE LIGHTS WORLD CLASS WRECKIN CRU
KRU'-CUT 006/MACOLA
TERRY
sl Nz o R TONY
@ PIANO IN THE DARK BRENDA RUSSELL
8 | — 2 A&M 3003
THE COVER GIRLS
@D| NEWp | 1 | FROMISEME
4 PATRICK SWAYZE
28 2 l 25 5 RS(:I»:\Essssla.ll(E THE WIND
NSATION LEVERT
@| NEWD | 1 | SWEETSENS:
NOEL
@D| NEWD | 1 | LKEACHID

O Products with the greatest airplay gains this week.

PUBLICITY

PRINTS

UEnegranhed On Heavy Gloss Stock
BLACK & WHITE 8x10’s

500 - $60.00 1000 - 85.00
COLOR
1000 - $388.00
Above Prices tnclude Typesetting & Freight
Send 8x10 Photo - Check or mM.0.

* % #
Full Color & B/W Posters
composites - Cards - Other Sizes

xxx
Send For Catalog & Samples

) PICTURES

1867 E. Florida, Dept. BB
springfield, MO 65803
(417) 869-9433 or 869-3456

5 5 Compiled from a national
al X o ;?E TITLE sample of radio playlists. ARTIST
= '5%« g | 25 |  LABEL & NUMBER/DISTRIBUTING LABEL
bl T ek NOLT w
Pl 4 'Y
CD| « | o] | mEmooseoeniemTseo o wamEROTON
2 | 1 | 1 | 1 | NEVERGONNAGIVE YOU UP  RICK ASTLEY
(3)] 6 | 7.] s | MANINTHE MIRROR © MICHAEL JACKSON
#: | EPIC 34-07668/E.PA
s | 2| 2 | o | ENDLESSSUMMER NIGHTS ® RICHARD MARX
EMI-MANHATTAN 5
5 | 3 | 5 | 9 | NEVERDIE YOUNG ® JAMES TAYLOR
COLUMBIA 38-07616
5 | 5 | 3 | 11 | FATHERFIGURE & GEORGE MICHAEL
COLUMBIA 38-07682
D WHAT A WONDERFUL WORLD # LOUIS ARMSTRONG
(&4 15 | 6 | B
> SHE'S LIKE THE WIND ® PATRICK SWAYZE
B ik 7 4| 13 | RCA5363 =
g | *
()| s |13, | s | |GETWEAK BELINDA CARLISLE
{10)] 20 | 35 | 3 | ANYTHINGFORYOU GLORIA ESTEFAN/MIAMI SOUND
EPIC 34-07759/E.P.A
1|10 | 18] 9 | WHEN WE WAS FAB ¢ GEORGE HARRISON
DARK HORSE 7-28131/WARNER BROS
L 4 ;
()| 19 | 2 | o | ONESTEPUP BRUCE SPRINGSTEEN
(3| 13| 17 | ¢ | THEMEFROMLA LAW MIKE POST
POLYDOR 887 145-7/POLYGRAM
(18)| 16 | 21%| 5 | TALKING BACK TO THE NIGHT STEVE WINWOOD
: I B 1 ISLAND 7.28122/WARNER BROS
(15)| 18| 22°| 7 | GETOUTTAMY DREAMS,GET INTO MY CAR & BILLY OCEAN
o JIVE. 1-9678/ARISTA
3 DREAMS | DREAM & DAVE MASON (WITH PHOEBE SNOW)
6 |1 fa20] 10 | R
17 | 15 | 10 | 10 | CANT STAY AWAY FROM YOU  G.ESTEFAN/MIAMI SOUND
] - EPIC 34-07641/E.P.
: " HUNGRY EYES (FROM “DIRTY DANCING”)  # ERIC CARMEN
8 -7 | 1] 18 | peasais
9 |.14 |8 | 13 | wiTHOUT YOU PEABO BRYSON & REGINA BELLE
e FKTRATCR420 .
| *
2| 2|5 |7 | QULOFTHEBLUE DEBBIE GIBSON
29 | 33 | 5 | SETTHENIGHT TOMUSIC STARSHIP
RCA 6964
L 4
z [z ]| v | SEASONSCHANGE EXPOSE
(2D 28 | 31 | 5 | |KNOWYOU BY HEART © DOLLY PARTON
{ COLUMBIA 38-07727
26 | 21, 19 | 10 | (SITTIN'ON) THE DOCK OF THE BAY & MICHAEL BOLTON
{ _:3_ i ‘OLUMBIA 38-07680 -
(25) 33 | 41 | 3 | PIANOINTHEDARK  BRENDA RUSSELL/JOE ESPOSITO
e A&M 3003 _
N .
% |z lals |} 0 CONVERSATION VIEW FROM THE HILI;
| *
23 | 24 | 7 | HANDSTOHEAVEN BREATHE
| € 7 4k POWERPICK* % % :
(Z8)| &1 | — | 2 | |DONTWANT LIVE WITHOUT YOU FOREIGNER
i__ 1 ATLRNTIG ZBa101_t e
1 | P
@D 5 || 5 | YOUDONTKNOW SCARLETT & BLACK
30| & | — | 2 | SOMUCHIN LovE ® ART GARFUNKEL
| COLUMBIA 38-07711
(31)| 34 | 40 | 4 | FEELIN'HAPPY DAN SIEGEL
= b CBS ASSOCIATED 4-07667/E.PA
L 4
22 | 2 | 25 | 9 | TAKEGOOD CARE OF ME JONATHAN BUTLER
B |3 | 3| 6 | HFONNDSOMEONE "
3 |2 | 16| 11 | YOUWILLKNOW STEVIE WONDER
(35) 45 | &4 | 3 | ANOTHER cmmcs TOLOVE DIONNE WARWICK/H.HEWETT
! ARISTA 1-9596
*
(% |5 |18 15 | pwGHTWORID SWING OUT SISTER
== >
QD) @ | — | 2 | B0 Reorns ToTo
3 |3 | 32 | 18 | EVERYWHERE FLEETWOOD MAC
3 | 30 | 20 | 11 | WHAT HAVE | DONE TO DESERVE THIS? @ PET SHOP BOYS
| EMI-MANHATTAN 50107
o [ 3 [ 2 [ v | GOULDVEBEEN TIFFANY
41 | 32 | 27 | 22 | LLIVEFORYOURLOVE ® NATALIE COLE
8 | — | 2 | HIGHWAYRAIN MICHAEL TOMLINSON
@) 9 | — | 2 | |WASNTTHEONE  AGNETHA FALTSKOG/PETER CETERA
ATLANTIC 7-89145
*
# | 39 | 3 | 23 | NEVER THOUGHT (THAT | COULD LOVE) DAN HILL
i .
5 | 46 | 77 | 19 | ALLIWANTISYOU CARLY SIMON
% % * HOT SHOT DEBUT & % %
NEW WE SAID HELLO GOODBYE PHIL COLLINS
T g # DAVID
g [ | o | MATERGME FOSTER
@[ newp | 1 | ENIUEISEND, ooy
9 | 37 | 39 | 5 | TAKEMETOTHEPILOT # ELTON JOHN
50 | 43 | 42 | 4 %gcg(srr's THEME JAN HAMMER

O Products with the greatest airplay gains this week. @ Videoclip availability.
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Night Fever, Bee Gees, rs0

. Stayin’ Alive, Bee Gees, rso

. Lay Down Sally, Eric Clapton, rso

. Can't Smile Without You, Barry
Manilow, ARISTA

. Emotion, Samantha Sang, PRIVATE
STOCK

. If 1 Can't Have You, Yvonne
Elliman, rso

. 1 Go Crazy, Paul Davis, BanG

. Love Is Thicker Than Water, Andy
Gibb, rso

. Thunder Island, Jay Ferguson,
ASYLUM

W 0ON O hWNE

[
(=]

. Dust In The Wind, Kansas, KiRSHNER

POP SINGLES—20 Years Ago

. (Sittin’ On) The Dock Of The Bay,
Otis Redding, voLT

. Love Is Blue, Paul Mauriat, pHiLiPS

. Valleri, Monkees, COLGEMS

. Simon Says, 1910 Fruitgum Co.,
BUDDAH

N HAWN =

. (Sweet Sweet Baby) Since You've

Been Gone Aretha Franklin,
ATLANT!

La-La Means 1 Love You, Delfonics,
PHILLY GROOVE

. Young Girl, Gary Puckett & the
Union Gap, coLumBia

. The Ballad Of Bonnie And Clyde,
Georgie Fame, eriC

. Lady Madonna, Beatles, capitoL

. (Theme From) Valley Of The Dolls,
Dionne Warwick, scerTer

TOP ALBUMS—10 Years Ago
4 RSsabturday Night Fever, Soundtrack

—

. Slowhand, Eric Clapton, rso

. The Stranger, Billy Joel, coLumsia
. Even Now, Barry Manilow, arisTa
. Aja, Steely Dan, asc

. Weekend In L.A., George Benson,
WARNER BROS

. Running On Empty, Jackson
Browne, asvLum

. Point Of Know Return, Kansas,
KIRSHNER

. News Of The World, Queen, eLexTrRa
. The Grand lHusion, Styx, aam

TOP ALBUMS—20 Years Ago

.. Blooming Hits, Paut Mauriat & His
Orchestra, PHiLIPS

. The Graduate, Soundtrack,
COLUMBIA

. Lady Soul, Aretha Franklin, arLanTic
. Axis: Bold As Love, Jimi Hendrix
Experience, rePriSE

5 Jg&jn Wesley Harding, Bob Dylan,

. M IM stery Tour, Beatl
CAg#g:La ystery Tour, Beatles,

CW 0 N mnd Wk =

—

. Greatest Hits, Volume 2, Smokey
Robinson & the Miracles, TamLa

. Valley Of The Dolis, Dionne
Warwick, sCePTER

. Rascals, Once Upon A Dream,
ATLANTIC

. And Live!, Lettermen, camiToL

COUNTRY SINGLES—10 Years Ago

. Ready For The Times To Get
Better, Crystal Gayle, UNITED ARTISTS

. Someone Loves You Honey,
Charley Pride, rca

. 1t Don't Feel Like Sinnin’ To Me,
Kendalls, ovaTion

. chglk Right Back, Anne Murray,

4 ccl‘;g;ne{ s Question, Jacky Ward,

. 1 Cheated On A Good Woman’s

!:.‘?HeréLBlﬂy Crash” Craddock,

7. Everytum Two Fools Collide,

Kenn Fsers & Dottie West,
UNITES ARTIS

8. Hearts On Fire, Eddie Rabbitt,
ELEKTRA

9. I've Got A Winner in You, Don
Williams, asc
10. Mamas Don't Let Your Babies
Grow Up To Be Cowboys/I Can
?&t Off On You, Waylon & Willie,

[
© ¥ ® N OO bW N =

A s W N =

$O0UL SINGLES—10 Years Ago

. The Closer | Get To You, Roberta
Flack & Donny Hathaway, arLanTic
Flash Light, Parliament, CASABLANCA

3 BoouF:OngBootsy s Rubber Band,

. it's You That { Meed, Enchartment,
UNITED ARTISTS

. Too Much, Too Littie, Too Late,
Johnn; Mathis & Deniece Williams,

Reaching For The Sky, Peabo

Bryson, capiToL

. Am | Losing You, Manhattans,
COLUMBIA

R b WN -

. Dance With Me, Peter Brown, brive

. Workin’ Together, Maze Featuring
Frankie Beverly, capitoL

10. Never Get Enough Of Your Leve, l
LTD. aam

Omﬂp

"éﬁ’? % @ /@%
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Billhoard Hot Country Single Panel Extends Reach

NASHVILLE Effective with this
issue, Billboard has revised and ex-
panded the Hot Country Singles ra-
dio panel. There are now 150 report-
ing stations. The panel is revised
twice a year after Arbitron ratings
periods. Station weights have been
adjusted to reflect changes in the
sizes of their audiences and to add
or delete stations. Stations report-
ing to the Hot Country Singles
chart are divided into four weighted
categories according to their week-
ly cumulative audience as measured
by Arbitron.

The categories are weighted as
follows: gold, stations with a week-
ly cume of at least 250,000; silver,
100,000-249,999; bronze, 50,000-
99,999; and secondary, 20,000-
49,999. On the following list, an as-
terisk indicates a new reporter.

GOLD

KIKK-FM Houston, Texas
KMPS-AM-FM Seattle, Wash.
KNIX-FM Phoenix, Ariz.
KPLX-FM Dallas/Fort Worth, Tex-
as

KRAK-AM-FM Sacramento, Calif.
KZLA-FM Los Angeles, Calif.
WAMZ-FM Louisville, Ky.
WDAF-AM Kansas City, Mo.
WESC-AM-FM Greenville, S.C.
WFMS-FM Indianapolis, Ind.
WGAR-FM Cleveland, Ohio
WGKX-FM Memphis, Tenn.
WIVK-FM Knoxville, Tenn.
WKHX-FM Atlanta, Ga.
WMZQ-AM-FM Washington, D.C.*
WPOC-FM Baltimore, Md.
WQYK-FM Tampa/St. Petersburg,
Fla.

WSM-FM Nashville, Tenn.
WSOC-FM, Charlotte, N.C.
WTQR-FM Winston/Salem, N.C.
WUSN-FM Chicago, Il
WWKA-FM Orlando, Fla.
WWWW.FM Detroit, Mich.
WXTU-FM Philadelphia, Pa.
WYAY-FM Atlanta, Ga.
WZZK-AM-FM Birmingham, Ala.

SILVER
KAJA-FM San Antonio, Texas

KASE-FM Austin, Texas
KEBC-FM Oklahoma City, Okla.
KFDI-AM-FM Wichita, Kan.
KFKF-FM Kansas City, Mo.
KHEY-AM-FM El Paso, Texas
KIIM-FM Tucson, Ariz.
KKAT-FM Salt Lake City, Utah
KKYX-AM San Antonio, Texas
KLZ-AM Denver, Colo.
KNEW-AM Oakland, Calif.
KOUL-FM Corpus Christi, Texas*
KRMD-AM-FM Shreveport, La.
KRPM-FM Seattle/Tacoma, Wash.
KRST-FM Albuquerque, N.M.
KSON-FM San Diego, Calif.

KSOP-AM-FM Salt Lake City,

Utah

KSSN-FM Little Rock, Ark.
KTTS-FM Springfield, Mo.
KUPL-AM-FM Portland, Ore.
KUSA-AM St. Louis, Mo.
KVOO-AM Tulsa, Okla.
KWJJ-AM-FM Portland, Ore.
KWKH-AM-FM Shreveport, La.
KYGO-FM Denver, Colo.
KXXY-AM-FM Oklahoma City,
Okla. .

WAXX-FM Eau Claire, Wis.
WBEE-FM Rochester, N.Y.*
WBIG-FM Greensboro, N.C.*
WCAO-AM Baltimore, Md.
WCMS-FM Norfolk, Va.
WCOS-FM Columbia, S.C.
WDOD-FM Chattanooga, Tenn.
WDSY-FM Pittsburgh, Pa.
WEZL-FM Charleston, S.C.
WGNA-FM Albany, N.Y.
WITL-FM Lansing, Mich.
WKCQ-FM Saginaw, Mich.
WKJIN-FM Baton Rouge, La.
WKSJ-FM Mobile, Ala.
WKY-AM Oklahoma City, Okla.
WLVK-FM Charlotte, N.C.
WLWI-FM Montgomery, Ala.
WMIL-FM Milwaukee, Wis.
WMSI-FM Jackson, Miss.
WOKQ-FM Dover, N.H.
WONE-AM Dayton, Ohio
WOW-AM-FM Omaha, Neb.
WPOR-FM Portland, Maine
WQBE-FM Charleston, W.Va.
WQIK-FM Jacksonville, Fla.
WRKZ-FM Hershey, Pa.
WRNS-FM Kinston, N.C.
WTVR-FM Richmond, Va.
WTVY-FM Dothan, Ala.
WUBE-FM Cincinnati, Ohio

WASHINGTON
ROUNDUP

BY BILL HOLLAND

I.AWFUL LOTTERY ADS ON ra-
dio and television? Indications are
these ads could soon be a fact of
life. The House Judiciary Commit-
tee has passed legislation that
would allow stations to broadcast
advertising of legal lotteries. The
bill's author, Rep Barney Frank, D-
Mass., tlpped his hat to broadcast-
ers who have launched a grass-
roots lobbying effort in support of
the bill. The bill now goes to the full
House.

PRESIDENT REAGAN will ad-
dress the National Assn. of Broad-
casters annual convention April 10
in Las Vegas. He'll also receive a
special award for his longtime inter-
est and leadership in broadcasting.

YOU BETTER THINK: Aretha
Franklin, the NAB, the Department
of Transportation, and the Mothers
Against Drunk Driving have all
joined together in a new nationwide
media campaign against driving un-
der the influence of drugs or alco-
hol. Franklin has completed a music
video for a new, antisubstance-
abuse version of her hit ““Think,”
which features cameo appearances
by celebrities. Funding for the
“Think”’ project came from Dod-
ge/Chrysler and Lipton.

BOTH THE NAB and the Federal
Communications Commission hope
to crack down on abuses that occur
during the process of renewing sta-
tions’ licenses. One such abuse in-
volves parties who apply for a li-
cense, then seek a payoff from the
station’s current owner in exchange
for dropping their interest in the li-
cense. The FCC can’t repeal current
rules without a drawn-out inquiry,
but both groups are hoping to fine-
tune the rules in the meantime.

WUSY-FM Chattanooga, Tenn.
WWNC-AM Asheville, N.C.
WXBQ-FM Bristol, Va.
WYNK-AM-FM Baton Rouge, La.
WYRK-FM Buffalo, N.Y.

BRONZE

KDRK-FM Spokane, Wash.
KEAN-AM-FM Abilene, Texas
KFGO-AM Fargo, Neb.
KFMS-AM-FM Las Vegas, Nev.
KFRE-AM Fresno, Calif.
KGHL-AM Billings, Mont.
KHAK-AM-FM Cedar Rapids, Iowa
KIKF-FM Orange, Calif.
KIZN-FM Boise, Idaho

KKAJ-FM Ardmore, Okla.
KKCS-FM Colorado Springs, Colo.
KKIX-FM Fayetteville, Ariz.
KLLL-FM Lubbock, Texas
KLUR-FM Wichita Falls, Texas
KRRV-FM Alexandria, La.
KSO-AM Des Moines, lowa
KTOM-AM-FM Salinas, Calif.
KTPK-FM Topeka, Kan.
KUZZ-AM Bakersfield, Calif.
KWMT-AM Fort Dodge, Iowa
KYKX-FM Longview, Texas
WCRJ-AM-FM Jacksonville, Fla.
WDEN-FM Macon, Ga.
WDSD-FM Dover, Del.
WDZQ-FM Decatur, Ill.
WFLS-AM-FM Fredricksburg,
Va.*

WGEE-AM Green Bay, Wis.
WGUS-FM Augusta, Ga.
WIRK-FM West Palm Beach, Fla.

WKKW-FM Clarksburg, W.Va.
WKNN-FM Pascagoula, Miss.*
WMC-AM Memphis, Tenn.
WNWN-FM Coldwater, Mich.
WOKK-FM Meridian, Miss.
WOWW-FM Pensacola, Fla.
WPAP-FM Panama City, Fla.
WPCM-FM Burlington, N.C.
WPCV-FM Lakeland, Fla.
WTHI-FM Terre Haute, Ind.
WTSO-AM Madison, Wis.
WWYVA-AM Wheeling, W.Va.
WXCL-AM Peoria, Il
WYYD-FM Roanoke/Lynchburg,
Va.*

SECONDARY

KALF-FM Red Bluff, Calif.
KCJB-AM Minot, N.D.
KIXZ-AM Amarillo, Texas
KINE-FM Waco, Texas
KMIX-FM Modesto, Calif.
KNOE-AM Monroe, La.
KRKT-AM-FM Albany, Ore.
KSJB-AM Jamestown, N.D.*
KVOC-AM Casper, Wyo.
KXEL-AM Waterloo, lowa
KXKX-FM Dubuque, Iowa
KYKN-AM Salem, Ore.
WCAV-FM Brockton, Mass.*
WHIM-AM Providence, R.I.
WKAK-FM Albany, Ga.
WKKQ-AM Hibbing, Minn.
WKTY-AM LaCrosse, Wis.
WPNX-AM Columbus, Ga.
WYGC-FM Gainesville, Fla.
WYNE-AM Appleton, Wis.

Watch for
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® Summer CES
@ Japan

BILLBOARD COVERS

LLBOARD
SPOTLIGHTS

® Heavy Metal
® Viva Puerto Rico

® Latin Music
‘“’‘Bravo’’ Awards

® Classic Video

® World Of Black Music
® West Germany
® World Of Jazz

A
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BILLBOARD APRIL 2, 1988

wwWwW americanradiohistorv com

17


www.americanradiohistory.com

Billboard.

FOR WEEK ENDING
APRIL 2, 1988

New York
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Statlons with a weekly cume
audlence of more than 1 miilion.
GOLD—Stations with a weekly cume
audience between 500,000 and 1 milllon.
SILVER—Statlons with a weekly cume
audlence between 250,000 and 500,000.

104

0.M.: Steve Kingston

32 35 Johnny Hates Jazz, Shattered Dreams
A3} = JJ. Fad, Supersonic
AM  —  Orchestral Manosuvres In The Dark, Dr
35 EX Times Two, Strange But True

A — Samantha fox Naughty Girls (Need Lov
EX EX So, Are You Sure

fululuTulul Tl O PN PO

GOLD

/

108FM

P.D.: Sunny Joe White

2 Terence Trent D'Arby, Wishing Well

4 Billy Ocean, Get Outta My Dreams, Get
5 , Girlfriend

1 The Jets, Rocket 2 U

8 Aerosmith, Angel

6 Ena Fachin, Savin’ M{se\t
7 Alennder "Neal Featuring Cherrelle,
0 Out Of The Blue

9 Jody Watley, Some Kind Of Lover

13 Whitney Houston, Where Do Broken Hear
12 Ta{lo ayne, Prove Your Love

20 , Always On My Mind

16 John Cougar Mellencamp, Check It Out
19 Ioms Day, Fishnet

18 teen, One Step Up

17 »cadett & B ack, You Don't Know

22 Spagna, Call Me

28 Bananarama, Love In The First Degree

30 Samantha Fox, Nauﬁhty Girls (Need Lov

Louis Armstrong, What A Wonderful Wor
INXS, Devil Inside
Flesh For Lulu, Postcards From Paradi
Toto, Pamela

So, Are You Sure
lere Cole, Pink Cadillac
Bryan Ferry, Kiss And Tell (From "Bri
Foreigner, [ Don't Want To Live Witho
Eurythmics, You Put A Chill In My Hea
Stzcey 8‘ Don't Make A Fool Of Yourse
Connor, Mandinka

Cellarful Of Noise, Samantha (What Yo
Brenda Russell Featunng Joe Esposito,
Times Two, Strange But True
Jermaine Stewart, Say It Again
Sisters Of Mercy, This Corrosion
Tiffany, | Saw im Standing There
Orchestral Manoeuvres In Dark, Or
Paul Carrack, One Good Reason
The Deeie, Two Occasions

James Ta Never Dre Youn,
Dan Reodyb' Ritual g
Icehousa, Electric

lue

Big Pig, Breakaway

A’ann Presence Of Love
Uura Bramgan Cry Wolt
The Cure, Hot Hot Hot"!
Midnight "0il, Beds Are Burningu
Gloria Estefan & Miami Sound Machine
Johnny Hates Jazz, Shattered Dreams

T

™M

Pittsburgh P.D.: Jim Richards
1 2 Richard Marx, Endless Summer Nights
2 7 Michael Jackson, Man in The Mirror
3 4 Aerosmith, Anget
4 Billy Ocean, Get Outta My Dreams, Get
5 Cher, | Found Someone
6 Rick Astley, Never Gonna Give You Up
7 John Cou&ar Mellencamp, Check It Out
8 1 Pebbles, irlfriend
9 Debbie Gibson, Out 0! The Biue

10 10 Def Leppa rd Hyste
11 1 Mlchael Bolton (Slllm On) The Dock
12 1 Jody Watley, Some Kind Of Lover
13 14 Whitney Houston, Where Qo Broken Hear
14 16 Tiffany, | Saw Him Standing There
15 18 Keith Sweat, | Want Her
{g %} IBNXS 2;:‘“ ‘Inside EocTal

rice ngsteen, One Step
18 19 Toto, Pamelg °
19 David Lee Roth,-Just Like Paradise
20 21 Terence Trent O'A , Wishing Well
21 26 Samantha Fox, Naug ts Grrls {Need Lov
2 Rlck Spnnﬁh
23 28 Foreigner, Donl Wanl To Lrve Witho
24 30 The Jets, Rocket
5 25 Louis Armstrong wnat A Wonderlul Wor
26 15 Patrick Swayz
271 20 M/A/R R/S Pump 1] The Volume
28 EX Taylor Dayns, Prove Your Love
29 EX Paul Carrack, One Good R
30 24 Dan Hill, Never Thouiht (That I Could
A — Johnny Hates Jazz, Shattered Dreams
A —  Orchestral Manoeuvres In The Dark, Dr

1 1 Rick Astley, Never Gonna Give You Up
2 3 Michael Jackson, Man In The Mirror
3 2 George Michael, Father Figure
4 4 Debbie Gibson, 0ut Of The Biue
5 11 Pebbles, Girlfriend
6 6 Belinda Carlisle, | Get Weak
77 Keith Sweat, | Want Her
8 12 Billy Ocean, Get Qutta M Dreams Get
9 5 Patrick Swayze (We% raser),
0 16 Terence Trent D'Arby, Wishing Well
1 14 Richard Marx, Endless Summer Nights
2 17 Whitney Houston, Where Do Broken Hear
3 10 Gloria Estefan & Miami Sound Machine,
13 5 ot Shap Beye & Dusty Sprngfied,
et S oys u: ngfield, Wh
16 25 Samantha Fox, Naugh “& Gw "riieed Lov
7 19 Tiffany, | Saw Him Standing There
3 20 De' Ls rd Hysteria
9 22 ing Back To Cali (From
0 29 INXS Devrl Inside
1 13 David Lee Roth Jusl Like Paradise
22 18 Cher, | Found eone
23 A Louis Annstmng, What A Wonderful Wor
4 15 Expose, Seasons Change
25 28 Aerosmith, An&
2% 21 EncCa urrgla Eyes (From ' Drrty
A2l — Mrchael Bolon, (Siftin Or? The Doc
A28 — Jody Wlt Some Kind Of Lover
A9 — wo Occasions
30 26 Tiffany, Could ve Been
New York P.D.: Larry Berger
1 Rick Astley, Never Gonna Give You Up
2 Michaet Jackson Man In The Mirror
3 Debbie Gibson, Gut Of The Blue
4 George Mrchael Father Figure
S Pebbles, Girlfriend
6 7 Keith Svreat 1 Wanl Her
7 9 Belinda Carlisle, | Get Weak
8 14 Richard Marx, Endless Summer Nights
9 5 Patrick Snyze (Wel
10 15 Terence Trent D" |sh|r|g el
{% 17 Brlk Ocean, Gel 0 a My Dreams, Get
13 Z slrm Where Do Broken Hear
u 1 WA{R R/S, Pump Up The Volume
15 Z evrI Inside
16 1 efan & Mramr Sound Machine,
712 Pel Shop Dusty Spri , Wh
18 13 Michael Bolton (Srttrn On) Dock
19 19 Cher | Found Someone
20 16 Eric Carmen, Hungry Eyes (From "Dirty
A2l  —  Def Leppard Hysteria
22 13 Expose, Seasons Change
A23  — Natalie Cole, Pink Cadillac
24 25 Jody Watley, Some Kind Of Lover
25 21 Natalie Cole, | Lrve For Your Love
A — The Jets, Rocket 2
Chicago P.D.: Buddy Scott
1 1 Rick Astley, Never Gonna Give You Up
2 2 George Michael, Father Fr;ure
37 Michael Jackson, Man In The Mirror
g g grc‘har: ghrx Endless Sr;mmer) Nights
atrick Swayze (Wei raser),
6 6 Beimda ﬁw M‘(
; g Grbson Ogt 0f The Blue
9 4 A/R/R/S Pump Up The Volume
10 11 {ly Ocean, Get Outta My Dreams, Get
11 12 The Jets, Rocket 2 U
1210 Keith Sweat, | Want Her
13 13 Jody Watley, Some Kind Of Lover
M neBHoustrm Where Do Broken Hear
15 15 ayne, Prove Your Love
16 16 any, | Saw Him Standing There
17 18 lere Cole, Pink Cadillac
18 19 Brenda Russell Featunng Joe Esposito,
19 20 Morris Day, Fish
20 21 Michael eohm (smm 0n) The Dock
21 23 Suave, My Girl
22 24 INXS, Devil Inside
3 2% Big Pig, Breakaway
20 27 Samantha fox, Naughty Glrls (Need Lov
25 28 Jermaine Ste\va ay It Again
26 29 Terence Trent , Wishing Well
27 30 Gloria Estefan & Miami Sound Machine,
28 31 Pet Shop Boys, Always On My Mind
29 32 The Deele, Two Occasions
A30 — Pretty Poison, Nighttime

=0
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Los Angeles

P.D.: Steve Rivers

Michael Jackson, Man In The Mirror
Richard Man Endless Summer Nights
The Jets, R
Debbie Glbson Oul Of The Blue
eb“mnn Get Outta My Dreams, Get
les, Girlfriend

INXS, Devil Inside

Belinda Carliste, | Get Weak
w tlesy Some Kind Of Lover
Ti a aw Him Stande There

Coot J, Going Back To Cali (From

chk Astley, Never Gonna Give You Up
Taylor Dayne. Prove Your Love

George Michael, Father Figure

David Lee Roth, Just Like Paradise
Keith S\vut’ | Want Her

Alexander 0'Neal Featuring Cherrelle,
Terence Trent O'Arby, Wishing Well

rd, Hysteria

Gtoru stefan & Miami Sound Machine,
Whitney Houston, Where Do Broken Hear
Natalie Cole, Pink Cadillac

Michael Boton, (Sittin’ On) The Dock
Morris Day, Frshnet

Patrick Swayze (Wendy Fra: ?
M/A/R/R/S Pump Up The Volume

se, Electric Blue
eele, Two Occasions
Id, Rock Of Life

Always On My Mind
Gloria Estefan & Miami Sou Mazchine,

P - T N L T PO

P.D.: Tom Jeffries

Michael Jackson, Man In The Mirror
Billy 0cnn Get Outta My Dreams, Get
Debbie Gibson, Qut Of The Blue
Keith Sweat, | Want Her
Aerosmith, Angel
Scartett & Black, You Don't Know
John Cougar m(ummp, Check It Out
The Jets, Rocket 2
Terence Trent 0’ Arby Wishing Well
INXS, Devil Inside
Belinda Carlisle, | Get Weak
George Michael, Father Figure
Alexander 0’Neal fFeaturing Cherrelle,
Taylor Dayne, Prove Your Love
Def Leppard, Hysteria
Michaef Boiton, (Sittin” On) The Dock
Jody Watley, Some Kind Of Lover
Bruce Springsteen, One Step Up
Tiftany, | Saw Him Standmg There
Icehouse, Electric Blue
Alarm, Presence Of Love
Whitney Houston, Where Do Broken Hear
Eria Fachin, Savin’ Myself
Natalie Cole, Pink Cadiliac
Pebbles, Girlfriend
Dan Reed Network, Ritual
Johnmy Hates Jazz, Shattered Dreams
Henry Lee Summer, | Wish | Had A Girl
Toto, Pamela
Banamrama Love In The First Degree
So Are Y
esmke Grve Me All Your Love
an Fe , Kiss And Tell (From "Bri
hog oys Always On My Mind
ussell Featunng Joe 0,
Glona Estefan & Miami nd uhme,
James Taylor, Never Die Youn
Cellarfu Noise, Samantha

g vt vt vt e
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Philadetphia

1

P.D.: Charlie Quinn
1 Mrchael Jackson, Man In The Mirror

9 20 INXS, Devil Inside 38 39 Tami Sho\v, She's Dnly 20
20 14 Belinda Carlisle, | Get Weak A — AC/DC, Heatseeker
1 25 Pebbles, Girlfriend A — Times Two, Strange But True
22 23 Heart, | Want You So Bad A — Midnight Oif, Beds Are Burnin,
AZ3 — The Deele, Two Occasions EX EX Orchestral Manoeuvres In The Dark, Dr
4 EX Aerosmrth Angel EX EX Jemy Harrison & Casual Gods, Rev it
25 EX  Bruce Spnngs een, One Ste, U& EX EX Big Pig, Breakaway
d = Ebgeh Tt ol
- mantha Fox, Nay| t irls Lov
A White Lion, wait o Houston
EX EX Rick Springfield Rock Of Life 13
X EX l’rfhn&,‘j w Him Standrrlanhere 2 6
X EX  John gsr Mellencamp, Check It Out 3 7
EX  EX  Jermaine Stewart, Say It Again 4 4
X EX  Merry Clayton, Yes 2 13
o g 7
Chicago P.D:BrianKelly | 3 5
1 Rick Astley, Never Gonna Give You Up 9 1
2 Richard Marx, Endiess Summer Nights 0 5
A. 2 g«(nx: srchael (Fa;l'\;ry Frlgure :; }g
— atric wayze raser]
5 M/A/R/RIS, Pump Up The oime 13 N
g Bel nda Caritsl olu'&(a) e =g g
A - 8 i isle, t Weak
Detroit P.D.: Brian Patrick 8 14 Michael Jackson, Man In The Mirror 16 18
1 Michael Jackson, Man in The Mirror 9 10 Pebbles, Grrlfriend 7 2
3 Keith Sweat, | Want Her 10 13 Keith Sweat, | Want Her 1319
5 Richard Marx Endless Summer Nights 11 Salt-N-Pepa, Push It 19 3
6 .l Ocean, t utta My Dreams, Get 12 18 The Jets, Rocket 2 U 2 2z
4 Kmx t & The Pips, Love Overbo 13 David Lee Roth, just Like Paradise 2 B
6 8 Gibson, Out Of The Blue 14 20 Billy Ocean, Get O utla My Dreams, Get  n
7 9 Terence Trent D'Arby, Wishin Well 15 11 Eric Carmen, Hung {es {From " Drrty 23
10  Alexander O'Neat Featuring Cherrelle 16 22 Natalie Cole, Pink Cadillac u 9
13 Whitney Houston, Where Do Broken Hear 17 12 Expose, Seasons Change % KX
2 Rick Astley, Never Gonna Give You Up 18 23 White Lion, Wait % 3
1 The Jets ocket 2 U 19 15 The Cover Girls, Because Of You a 31
15 Rick Springfield, Rock Of Life 20 21 Roxanne, Play That Funky Music X
21  Pebbies, Girlfriend 21 77 Tiffany, | Saw Him Standing There 29 2
17 INXS, Devil Inside 2 16 Def Leppard, Hysteria kI ]
16 Trmrw 1 Saw_Him Standing There 23 25 Tami Show, She’s Only 20 31 2z
20 Jod‘watle Some Kind Of Lover 24 17 Pet Shop Boys & Dusty Springfield, Wh 2 EX
13 Sittin’ On) The Dock 25 EX INXS, Devil [nside 3 KX
19 John Cougar Mel ncamp, Check It Out 2 EX Aerosmith, Angel MK
Aerosmith, Angel ) 27 2 Wax UK, Bri e To Your Heart 33 KX
Henry Lee' Summer, | Wish | Had A Girl 28 29 Big Pig, Breakaway A —
Belmda Carfisle, léel Weak 29 30 Times Iwo, Strange But True A —
enr Layton, 30 19 Tiffany, Could've A —
Natalie Cole, #lnk Cadillac A — Johnny Hates Jazz, Shattered Dreams A —
Toto, Pameia A — Whitney Houston, Where Do Broken Hear EX EX
Gloria Estefan & Miami Sound Machine, A — Lita Ford, Kiss Me Deadly 3 g
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Louis Armslrrms What A Wonderful Wor
White Lion, Wa
Heart, | Want You'So Bad

Washington

»»RREBIVRY

P.D.: Mark St John
Patrick Swayze (Vlendy fra

Billy 0cun Get Qutta M Dreams, Get
George Michael, Father igure
Phil Collins, We Said Hello Goodbye

1 PebNes Girlfriend

Rick As{le& Never Gonna Give You Up
The Jets 2u
10 Richard Narx [ndless Summer Nights
12 Michael Jackson, Man In The Mirror
Tiffany, Could’ve Been
' e O e

a ome in over
Belinda Carlishe, | Get- Weal
Samantha Fox, Na“ﬁ‘hty Girts (Need Lov
Whitney Hou: ere Do Broken Hear
Eric Carmen, Hungrz Eyes (From "Dirty
Keith Sweat, | Want H
The Deele, Two Occa3|ons
Natatie Cole, | Live For Your Lov
Steve Winwood, Talking Back To The Ni
LL Cool J, Going Back To Cali (From
INXS, Devil Inside
Brenda Russell Featunng Joe Esposito,
Taylor Dayne, Prove Your Love
Gloria Estefan & Miami Sou»d Machine,
INXS, Need You Tom?
Tittany, | Saw Him S! andmiThere
Foreigner, | Don't Want To ive Witho
Jermaine Stewart Say It Again
Terence Trent D'Arby, Wrshrng Well
Orchestral Manoeuvres In The Dark, Dr

| | RRRSE RN RN NS NN s

Merry on, Yes
Bruce ngsteen One Step Up
Debbie Gibson, Foolish Beat

P.D.: Bilt Richards

Richard Marx, Endless Summer Nights
The Jets, Rocket 2 U
Michael Jaclson Man In The Mirror
Michael Botton, (Srttm On) The Dock
Cher, | Found Someone
INXS, Devil Inside
ilty Ocean, Get Outta My Dreams Get
Belinda Carfisle, | Get Wea
Keith Swnt | Want Her
bson Out Of The Blue
Pebbles Girlfriend
Aerosmith, Angel
Trﬂatw | Saw Him Standing There
atley, Some Kind Of Lover
Whitney Houston, Where Do Broken Hear
Def Leppard, Hysteria
Terence Trent Wishing Welt
Phil Collins, We Said Hello Goodbye
Patrick Swayze (Wendy Fraser),
[ru Fachm Savin" Myself
e, Two Occasions
Glona Btehn & Miami Sound Machine,
John Cougar Mellencamp, Check It Out
The Cover Girls, Because Of You
Morris Day, Fishnet
Natalie , Pink Cadillac
Alexander 0'Neal Fe;lun Cherrelle,
Jermaine Stewart, Sa gain
Taylor Dayne, Prove our Love
Johnny Hates Jazz, Shattered Dreams
David Lee Roth, Just Like Paradise
L.L. Cool J, Going Back To Cali (From
So, Are You Sure
Orchestral Manoeuvres In The Dark, Dr
Foreigner, | Don’t Want To Live Witho
Bruce ngsteen, One Step Up
gre'n‘:a Rnssf:lv 1 Stin Belrevehm
renda Featurin Joe 0,
Al B. Sure Nr ht And D: g
Roxanne, Play That Funk Music
Samantha Fox Naughty irls (Need Lov
Merry Clayton, Yi

2
23
11
a
2
30
35
2%
%
2 2 Debbue Gibson. Out Of The Biue 2 ingsteen, One Step U
3 3 thhard Marx, Endiess Summer Nights 33 i!g;\;‘c:' ISJ‘;ry‘ng Prove Your Lopve ’
45 INXS, Devil Inside 34 [cehouse, Electric Blue
5 & John Cougar Meilencamp, Check It Out 37 Scariett h elack Vou Don't Know
6 7 Keith Sweat, | Want Her 36  Relation Inc.,
; g ;‘r'!”a:sun Gel'OullJta My Dreams, Get ﬁ %Amre VouTSur%
y wo Occasions i A .
§ 10 Tavor Days, Prove Your Love 39 Cellarful Of Noise. Samantha (What Yo | Minneapolis P.D.: Gregg Swedberg | |\ an
10 13 Whitney wstonkwtrere Do Broken Hear EX  Foreigner, | Don't Want To Live Witho 1 5 Michael Jackson, Man in The Mirror
1n G«n&e Michael Father Figure —  Johnny Hates Jazz, Shattered Dreams 27 Def Leppard, Hysteria 12
12 1 Girlfriend EX  Suave, My Girl 3 3 Debbie Gibson, Oul Of The Blue 2 1
13 13 J Watley Some Kind Of Lover EX  Roxanne, Play That Funky Music 4 1 Scarfett & Black, You Don't Know 33
M 14 wrz Hysteria —  Brenda ﬁussellleatunng Joe Esposito, s 7 Bll Ocean, Get Oulta My Dreams, Get 4 3
15 11 Ru:k Astley, ‘Nover Gonna Give You Up —  Donakd Fagen, Century’s End 5 6 rd Mars, Endless Summer Nights 510
16 12 Belinda Carlisle, | Get Weak —  Jermaine Stewart, Say It Again 79 Tolo Pamela g z
17 20 Bruce Springsteen, One Step Up —  Times Two, Strange But True 3 10 Icehouse, Electric Blue 9
18 21 Tiffany, | Saw Him Starrdm There EX  Paul Camack, One Good Reason 9 14 INXS, Devil Inside g 13
19 22 Samantha Fos, Naught{ Glr s (Need Lov EX  Orchestral Manoeuvres In The Dark, Dr 10 12 Limited Waranty, Carousel 1 lg
20 25 Robert Palmer, Sweet Lies 11 4 Dan Hilf, Never houghl (That I Could n 12
21 2 Natalie Cole, Pink Cadillac 12 15 Tommz haw, Ever Since The World 2 5
2 27 Toto, Pamela 3 17 atley, Some Kind Of Lover 13 H
23 28 Aexander O'Neal Fntunn{ Cherrelle, 4 19 Whllney Houston, Where Do Broken Hear o
24 29 Terence Trent D" Arby, Wishing Well 15 8 David Lse Roth, Just Like Paradise 1
%5 0 a Estefan & Miami Sound Machine, 16 20 Tiffany, | Saw Rim Standing There 5 2
2% EX Pel Shop Boys. Always On My Mind P 17 22 Keith Sweat, | Want Her le 18
27 EX  Men Without Hats, Moonbeam, Beam Me = 18 21 Rick Spnn;ﬁeld Rock Of Life }; g
28 EX John Hates Jazz, Shattered ‘Dreams 19 23 Johnny Hates Jm Shattered Dreams
2 EX Russell Featurin ito, Detroit P.D- Rick Gi 20 11 Belinda Carlisle, | 1919
BB Porenar port Wanto Cetane: etroi -D.: Rick Gillette 21 24 Jonn Cougar Mellencamp, Check it Out 2
A —  Aerosmith, Angel 1 Michael Jackson, Man In The Mirror 2 B So,Are fou Sure 1 2;’
A — Pretty Poison, Nighttime 2 Rick Astiey, Never Gonna Give You Up 23 26 Suave, My Girl 2 2
A —  Orchestral Manoeuvres In The Dark, Dr 4 Keith Sweat, | Want Her 20 28 Henry Lee Summer, | Wish | Had A Girl g z
A — Mermy Clayton, Yes 5 The Deele, Two Occasions % 29 P , Girlfriend ke
A — Mors Day, Fishnet 3 Gladys Knight & The Pips, Love Overbo 2 16 The Jets, Rocket 2 U 52
A — Roxanne, Play That Funky Music 6 6 George Michael, Father Figure 21 30 Taylor Da Prove Your Love 2? %
EX EX Lowis Armstrong, What A Wonderful Wor 17 Whitney Houston, Where Do Broken Hear 28 32 Terence rby w‘shrng well 78
EX EX So, Are You Suré 12 The Jefs, Rocket 2 U 29 13 Cher, | Found Someo =1
9 0'Neal Featuring Cherredle, o B Agnelha faitskog vrth Peter Cetera, | 2 ;g
7 Patnck Swayze (VleM(rFraser) 31 35 Bruce Springsteen, One Step Up 31 3
11 Debbie Gibson, Out Of The Blue 32 36 Times Two, tran e But True 2
8 M A/R/R/S I‘ump Up The Volume 33 18 Patrick Swayze (Wendy Fraser), i’ g‘G
1 0cean Get Outta My Dreams, Get 34 34 Biue Mercedes, | Want To Be Vour Prop n 3
H1n loy Some Kind Of Lover 35 38 Momis Day, Fishnet 3 38
15 16 , Girlfriend 36 EX  Gloria Estefan & Miami Sound Machine, % EX
16 13 Trﬂa .1 Saw Hrm Slandmg There 37 40 James Taylor, Never Die Youn, 37 EX
L ! g B folar Ot Samarin atte | 3 %
i o eipnce Tren ishing Wel omgner on't Want To Live Witho
Washington P.D.: Chuck Morgan 9 19 Jew Woo, How Lonf 0 EX an Ferry, Kiss And Tell (From "Bri 23 3
lAslllc'ﬂel Father Figure 0 20 Earth, Wind & Fire, Thinking Of You A — W ite Lion, Wait
2 Rick Astley, Never Gonna Give You Up 1 21 Stevie Wonder, You Wil Know A —  Orchestral Manoeuvres In The Dark, Dr :
0 Michael Jackson, Man In The Mirror 22 24 Teena Marie, oo La La La A — Jermaine Stewart, Say it Again
& Richard Marx, Endiess Summer Nights 23 23 Blue Mercedes, | Want To Be Your Prop A — Pet Shop Boys, Always On My Mind A=
7 Debbie Gibson, Out Of The Biue 4 25 Natalie Cole, Pink Cadillac A — Bananarama, Love In The First Degree A =
§ 3 Ppalrick Swayze (Wendy fraser), 5 X Stacey §, Dar't Make A Fool Of Yourse EXpEX
9 Keith Sweat, | Want Her EX EX LL 1, Going Back To Cali (From EXpgEX
8 Belinda Carlisle, | Get Weak A — Ta Daym Prove Your Love ad EXJEX
ST oy wern; Gseonae Kind Of Lover A — INKS, Devi Insice g &
ean, ulta reams, Ge A — Brenda Russell Featunn Esposito,
1 u ﬁ any, | Saw Him Stan ing There i g ‘ﬂm
12 17 Pebbles, Girlfriend ’Th{,
1 5 Pet SI Boys&Du S) ield, Wh
{ }g aa':mnt "For: Nau IJ|r!sB keed Lov
it ouston, ere o Broken Hear
} lg Davd | ;l Roth, Jus: Like Paradise Dallas P.D.: John Roberts
'epa Phil Collins, We Said Hello Goodb:
121 Venel Botton ittin' On) The Dock ﬂ@@ﬂ ﬁ@ Michael aohon (St On) The Bock
;' {g SI:rLI Fo%rd" oTeone 4 Rick Springtiekd, Rock Of Li
steria . i
21 13 Natalm we For Your Love_ | Cteveland O.M.: Kid Leo 5 m;(“se Dovi ﬁas'rtie S (FEEEED
2 24 Steve Wm\vood, Talking Back To The Ni 1 Billy Ocean, Get Outta My Dreams, Get 6 Henry Lee Summer, | Wish | Had A Girl
23 26 Natalie Cole, Pink Cadillac 2 Terence Trent D'Arby, Wishing Well 7 REM., It's The End Of The World As
24 28 Morris Day, Fishnet 3 INXS, Devil Inside Debbie Gibson, Foolish Beat
25 27 Brenda Russell Featuring Joe Esposito, 4 Richard Marx, Endless Summer Nights 20 Icehouse, Electric Blue
% 2 Totos amela 5 Bruce Sprin steen‘ One Step Up 1 10 John Cou; gar Mellencamp. Check It Out 1
27 30 Pet , Always On My Mind 6 Michael Botton, (Sittin’ On) The Dock 11 12 Aerosmith, Angel
28 EX INXS, Devrl nside 7 Robert Plant, Heaven Knows 12 14 Robert Plant, Heaven Knows
29 EX Bruce Springsteen, One Step Up 3 Henry Lee Summer, 1 Wish | Had A Girl 13 11 Cher, | Found Someone
30 EX Taylor Dayne, Prove Your Love 9 Reraimith, Ar;’ 14 13 U2 Bullet The Blue Sk
A — The Jets, Rocket 2 U 10 John Cougar Mellencamp, Check It Out 15 16 Paul Carrack, One Reason 1001
A — Gloria Estefan & Miami Sound Machine, 11 15 Whitney Houston, Where Do Broken Hear 16 17 David Lee Roth, b o
A — lermaine Stewart Say It Again 129 Def Leppard, Hysteria 17 24 forey ncr, I Don't Want To Live Witho 7
A —  Aerosmith, Angel 13 7 Michael Jackson, Man In The Mirror 18 19 The Coming Up You } }6
A — The Deele, Two Occasions 14 14 Rick Springfietd, Rock Of Life 19 9 Richard ‘hn Endless Summer Nights H 215
15 19 Rick Astley, Never Gonna Give You Up 20 15 Great White, Save Your Love 6 1
16 White Lion, Wait 21 2 Slm'se Be SlrII My Beating Heart 7 %
17 20 Scarlett & Black, You Don't Know 2 23 Black, You Don't Know 3
13 So, Are You Sure 23 271 Toto, Pamela }9 %
19 22 icehouse, Electric Blue A B Tpmmy Shaw, Ever Smce The World 2 2
: it Dave daglst'ﬁ st U P B DX Bre Sy 0 D oSt U a2
avid Lee ust Like Paradise ruce Springsteen, ne ep Up
TAMPA BAY 2 2 Foreigner, | Don't Want To Live Witho 27 29 Tami Show p he's Onty g g
%:‘i 28 Eo:lo ma'm&a‘ rca. Samantha (WPt Y Zzg g Trmrxpl ISaw Hsun S:andmg There M %
. i ella oise, Samantha (What Yo almer, Sweet Lies
Tampa ~ O.M.: Mason Dixon 25 25 Whitesnake, Give Me All Your Love 30 30 Debbie Gibson, Out Of The Blue Agss T
2 Bilty Ocean, Get Outta My Dreams, Get % Bryan Ferry, Kiss And Telt (From “Bri 31 31 Lita Ford, Kiss Me Deadl 7 2
5 Michael Jackson, Man In The Mirror ° a Kingdom Come, Get It On 32 32 Jerry Harrison & Casual Gods, Rev It 78 EX
7 chhard Marx, Endless Summer Nights 28 Stma Be Still My Beating Heart 33 18 Patrick Swayze (Wendy Fraser), % X
1 George Mrchm Father Figure N 13 | Want You So Bai 34 EX So, Are You Sure A3
5 6 David Lee Roth, Just Like Paradise 30 35 Paul darrlck One Good Reason 35 EX Roxanne, Play That Funky Music BX a
6§ 3 Michael Bolton, (Sittin’ On) The Dock 31 24 Patrick Swayze (Wendy Fraser), 36 EX INXS, New Sensation X EX
7 9 Debbie Gibson, Out Of The Blue 32 33 Louis Armstrong, What A Woni erful Wor 37 X Boﬁ Plg, Breakaway A
8 4 Rick Astley, Never Gonna Give Vou Up 33 26 George Harrison, When We Was Fab A — nny Hates Jazz_ Shattered Dreams -
8 Cher, | Found Someone 34 40 Dan Reed Network, Ritual A — Bryan Ferry, Kiss And Tell (From "Bri -
10 17 Whit NWS‘M Where Do Broken Hear 35 30 George Michael, Father Figure A — Donakd Fagen, Century's End
11 12 Steve Winwood alkln&BBCk To The Ni 36 EX Johnn Hates Jazz, Shattered Dreams A —  Def Leppard, Pour Some Sugar On Me
12 18 Terence Trent D'Arby, Wishing Well 37 B Boys, Always On My Mind
1 15 L.L Cool J, Going Back To Cali (From
14 10 Patrick Swayze (Wendy Fraser),
1 16  Toto, Pamela
16 22 Gloria Estefan & Miami Sound Machine,
17 21 Johnny Hates Jazz, Shattered Dreams
183 19 Keith Sweat, | Want Her

POWER

KRDE F M

P.D.: Paul Christy

LL. Cool J, Going Back To Cali (From
Michael Jackson Man in The Mirror

Billy Ocean, Get Outta M{ Dreams, Get
Eria Fachin, Savin’ My
Richard Mat [ndless Summer Nlﬁhts
Terence Trent D'Arby, Wishing Wi
Whitney Houston Where Do Broken Hear
Keith Sweat, | Want Her
Tiffany, | Saw Him Standing There
Pebbies, Girffriend
The Jets, Rocket 2 U
Jody Watley, Some Kind Of Lover
The Deele, wo Occa5|ons
Morris Day,
Stacey Dun'l Make A Fool 0f Yourse
Aerosmith, Angel
Taylor Dayne, rove Your Love
Brenda Russell Featuring Joe Esposito,

Lita Ford, Kiss Me Deadly
Suave, My Girl
Banananma Love In The First De,
Samantha fox, Naught{ Girts (N
Natalie Cole, Pink Cadillac
Scarlett & Black, You Don't Know
White Lion, Wait
Icehouse, Electric Blue

Estefan & Miami Sound Machine,
Sinead 0'Connor,
So, Are You Sure
grchesgral Ma?oeuv(r)es Ig(m Dark, Dr
ruce Springsteen, One

Blve Merce\‘fes 1 Want To & Jour Prop
Times Two, Strange But True
Jermaine Stewart, Say It Again
Roxanne, Play That Funky Music

Lov

Mandinka

Toto, Pamela

Pet Shog Boys, Always On My Mind
Mrdm 0il, Beds Are Burning
rthout Hats, Moonbeam, Beam Me
etty Poison, Nrgh ttime
Merry Clayton, Yes
Brenda K. Star, | Strll Believe
Paul Carrack, One Good Reason
Dan Reed Network, Ritual
DANNY WILD, TIME RUNS WILD
Johnny Hates lez, Shattered Dreams
Buster Pomdexler, Oh, Oh My,

Mgy

P.D.: Keith Naftaly

The Deele, Two Occasrons
The Jats, Rocket
L.L. Cool 1, Goin, Back To Cali (From
The Cover Girls, Promise Me
Michael Jackson, Man In The Mirror
Pebbles, Girlfriend
Brenda Russell Featuring Joe Esposito,
Jody Watley, Some Kind O1f Lover
Terence Trent D'Arby, Wishing Well
Sweet Sensation, Take it While It's H
Whitney Houston, Where Do Broken Hear
George Michael, Father Figure
Samantha fox, Nau&hty irls (Need Lov
Billy Ocean, Gei My Dreams, Get

Gloria Estefan & Miami Sound Machine,
Keith Sweat, | Want Her
Brenda IC Starr, | Still Believe

Michael Bolton, (Sittin' On) The Dock
i Fishnet
Natalie Pink Cadillac
Ta Dayne Prove Vour Love

. Sure, Ni ant And Day

Noel, Like A Child
INXS, Devil Inside
1.). Fad, Supersonic
Debbie Gibson, Out Of The Blue
Three Man Isiand, Jack The Lad
Stevie B, Dreamin’ Of Lovi
, Kiss And TeII (From "Bn

Morris Day,

Bryan fel
Merry on, es X
Jermaine Stewart, Say It Again
Bammnm Love In The First Degree
Poison, Nighttime

Put Boys, Always On My Mind
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_ ¢ Whi!w Houston, Where Do Broken Hear
10 13 Jody Watley, Some Kind Of Lover

11 14 LL Cool J, Going Back To Cali (From
12 6 Rick Astley, Never Gonna Give You Up

x 13 7 David Lee Roth, Just Like Paradise
14 15 Tiffany, | Saw Him Standing There
15 18 Taylor ba ne, Prove Your Love

16 20 Terence Trent D’Arby, Wishing Well 5
}g g #m?)"mlar%oxv pz)augymy Girlsg(Need Lov Dallas P.D.: Buzz Bennett =
. o e Deele, Two Occasions 1 1 A ith, Angel
Providence P.D.: Mike Osborne 19 16 Rick Springfield, Rock Of Life 211 Tersnce Trent D'Arby, Wishing Wel
1 Michael Jackson, Man In The Mirror 20 11 George Michael, Father Figure 33 Michael Jackson, Man In The Mirror
2 Richard Marx, Endless Summer Nights 21 25 Toto, Pamela 4 2 Tiffany, | Saw Him Standing There
3 Billy Ocean, Get Outta My Dreams, Gel 22 24 The Jets, Rocket 2 U 5 15 Glona Estefan & Miami Sound Machine,
4 Debbie Gibson, Out Of The Blue 3 26 Morris Day, Fishnet . 6 4 George Michael, Father Figure
5 7 Def Leppard, Hysteria 4 28 Gloria Estefan & Miami Sound Machine, 7 12 Roxanne, Piay That Funky Music
6 6 Terence Trent D'Arby, Wishing Well 5 30 lcehouse Electric Blue 8 16 Natalie Cole, Pink Cadillac
7 8 Aerosmith, Angel 6 17 Belinda Carlisle, | Get Weak 9 5 Pebbles, Girlfriend
8 9 Keith Sweat, | Want Her 7 29 Natalie Cole, Pink Cadillac 10 6 INXS, Devil Inside
9 14 Pebbies, Girlfriend 8 22 Def Lepﬂavd, Hysteria 11 20 Whitney Houston, Where Do Broken Hear
10 13 Eria Fachin, Savin’ Myself 29 EX Johnny Hates gazz, Shattered Dreams 12 13 John Cougar Mellencamp, Check it Qut
11 11  Rick Springfield, Rock Of Life 0 34 Stacey Q, Don't Make A Fool Of Yourse B 14 Ta{lor Dayne, Prove Your Love
12 12 The Jets, Rocket 2 U 1 35 Stevie B, Dreamin’ Of Love 14 26 Pet Shop Boys, Always On My Mind
13 15 Whitney Houston, Where Do Broken Hear 2 33 Scariett & Black, You Don't Know 15 9 Billy Ocean, Get Qutta My Dreams, Get
1213 INXS, Oevil Inside 3 19 Patrick Swayze imndy Fraser, 16 19 Debbie Gibson, Out Of The Blue
15 16 Michael Bolton, ssim,.' 0n) The Dock 4 EX  Pet Shop Boys, Always On My WMind 17 29 White Lion, Wait
16 17 John Cougar Mellencamp, Check It Out 5 EX  Pretty Poison, N,'g""""e 18 37  The Deele, Two Occasions
17 Tiffany, | Saw Him Standing There A —  Foreigner, | Don't Want To Live Witho 19 7 Cher, | Found Someone
8 Scarlett & Black, You Don’t Know A — Michael Bolton, (Sittin' On) The Dock 20 10 Rick Astley, Never Gonna Give You U
9 Jody Watley, Some Kind Of Lover A — Times Two, Strange But True 21 17 Richard Mar, Endless Summer Nights
0 Taylor Dayne“Prove Your Love ; = gan:narcma,swve In The First Degree g gg klf %oolcj,d(_;olun (B;amvTo 'f:ah (From
122 Alexander 0'Neal Featuring Cherrelle, E o, Are You Sure ) elinda Carlisle, | Get Wea q a
2 23 Breuxcaens‘b'ringsle:en,esn:"gl'ep v EX EX Brenda Russell Featuring Joe Esposito, 28 21 Keith Sweat, | Want Her Michael Bright
| § =n | b g & Eueile,
4 Whitesnake, Me All Your L erry Clayton, Yes ) avid Lee Roth, Just Like Paradise
5 Mo:r?ss“;ae F(f'svhenete ourtove EX EX Alexander 0'Neal Featuring Cherrelle, 27 28 Ccehlouse Electric B|ue' WFNX Balancemaster
¥, L N
6 Henry Lee Summer, | Wish | Had A Girl X EX Whitesnake, Give Me All Your Love 28 31 Brenda Russell Fealurinyoe Esposito,
7 29 Natalie Cole, Pink Cadillac X EX Jermaine Stewart, Say It Again 29 8 Patrick Swayze (Wendy Fraser),
28 3 lIcehouse, Electric Blue X EX  Bruce Springsteen, One Step U 30 25 Debbie Gibson, Foolish Beat
29 Hazel Dean, THey Say It's Gonna Rain X EX  Three Man fsland, Jack The Lai 31 32 So, Are You Sure .
0 Bryan Ferry, Kiss And Tell (From “Bri 2 33 Do'lly Parton and Smokey Robinson, | K
4 e S R] 5§ e
o, Are You Sure . ) ' . . .
R R AT A iy g D[n 3% Ui Reed Nelwork, Ritual ALTHOUGH steady growth for a 5-year-  cial programming. Having come out of a
o X otnislateshaziShaltered D reams e - old station is not unheard of, it’s a rare oc-  John Sebastian [album rock] system and a
X EX Dolly Parton and Smokey Robinson, | K EX  Johnny Hates Jazz, Shattered Dreams currence in the Boston market, where long-  kind of Lee Abrams-hybrid-style format, I
EX  EX  Bananarama, Love In The First Degree EX  Midnight Oil, Beds Are Burning 4 4
Qg htaltion, ‘iVai;m P P.D.: Steve Perun - gj{;ﬁ;?';yc‘g};fr Get ItOn time dominance or quick emergence are the can appreciate the kinds of freedoms we
or Luly, Car rom Faradi . . - a . .
X B SpagraCaible L L George Michanl, Fathe Figure = Lita Forg, Kiss e Deady _ usual formulas for success. Since WFNX  have here that let the programming grow.
0, Strange 3 a —  George Michael, On e Try . 5 Y
X EX {%‘T.ﬁiin: Sl;warl,gSa u'ItLA”g‘:in 33 Belinda rlsi, | Gel weak = W‘tg"'"i Fos Nabghly Gris (Need Lo Boston was launched five years ago with a At the same time, I know what kinds of
I 3 Irer itesnake, Give Me our Love . . . . .
X § EJ s;.{,e'é“%o,g%;ﬁi io;?“rﬁ, Mind 3,2 Palrck dwayee (Wondy Fraser. X MomisOay. Ftnet programming approach that was akin to the  things we have to do to be commercially via-
i Db , atley, Some Ain ver M
EX X Big m',h Br’g:kaga;':ua s T3 ik Aty Nover Gona Give You Up EX  Buster Pondexter, On, On My, free-form days of early-"70s FM, the station  ble.”
U e , Ju! ke Paradise . . 3y .
3 & Jgf..'"v’e',' TMay '((:,"i?(u a""ﬂ“’ ?""5( eed Lov 39 LL Conl ). Gatg Back To Cal (rom has developed into one of America’s leading B . .
A Breathe hands To Heaven I 6 Gloria Estefan & Miami Sound Machine, proponents of the alternative rock format. RIGHT EXPLAINS his programming
AC AR RIS 515 The Duele T ontatie d WFNX PD/OD Michael Bright remem- mission by saying, “Our aim musically is to
B R K o Bl s Get "04.1';“ bers what he found when he first arrived:  present the best possible new and alternative
B D o “When I first started here 4!/, years ago, music. To be the source for new and alterna-
95 l ’c' ‘ M SRR tianiSawlim)Standiighhere 1 Georgs Michae :a'n.;} g”uymzap"'w" our tower broadcast out into the Atlantic  tive music we have to cover a lot of musical
D 22 Wiy Houston, Where Do Broken Hear 22 Michael Jackson, Manin The it Ocean, and we’d go right from Bob Marley  bases in terms of both artists and how we
'ebbles, Girlfrien ets, Rocke! . . s .
] 22 26 The Cover Girls, Promise Me 4§ LL Cool J, Going Back To Cai (From to Sex Pistols to Queen without a break. choose to utilize each album. For instance,
Hartford P.D.: Dave Shakes 3 16 Debbie Gbson, Foolish Beat S 3 Patrick Swayze &endy Fraser), 2 . h 5 . h
J L Keith Sweal | Want Her 42 NG Need YouTongnt § 4 pebbes Grltend [ Now we bridge the gap between college ra-  there are times when we’re playing the same
: ) . . X .
3 g D:%ngb;%':ﬁ, Juuts?:.iTkgePeg:Ese gg El)% I['?;Sca[;m':;"l Hsudngry {yes rom “Dirty g {% %ill O:elagy, Ge;_Ou!g:n M Dv?ams, Get dio and WBCN [a Boston album rocker] and album as other stations, but we're rotatmg
i evil Inside any, m 4 e M
] 'T‘,;:"f;;‘s:ﬁ:;e’}';"ﬁ" DUB LD 2 24 WAJR/RS Pump Up The Voume o éﬁg! Isnﬁyf"rievéy wcoﬁﬁa;(‘;?vse {55 v have a strong toehold on the market. It’s  cuts, playing two or perhaps three different
ind Of angles, Hazy Shade inter itney Houston, Where Do Broken Hear g » 0 ’ 0 %
S 15 iy Watey Some Kind Of Lover A3 Rerosmith, Angel 12 '3 Keth Sweah | Wanl Hor quite a change. cuts at the same time. We don’t restrict our
§ |5 Bily Ocean, Gel Outta My Dreams, G B = U UIEiGelEs 1 R CoralEststanlbiMiamilSoundiuechin, In the Boston market’s fall ‘87 Arbitron  selves to working through each single. Nev-
, Devil Inside K | " ; .
107 Rick Astiey, Never Gnna Give You Up 15}y 18 {gMorisIDayFishet ratings, 'FNX can be counted among the top  ertheless, we also need to provide our listen-
11 & George Michael, Father Figure 16 20 Cher, | Found Someane [ . N SLEep U N
B e e ooy e Hear B1 DR e s Tongnt e o four or five stations for its target demo, ers with a sense of continuity or consistency.
aylor Dayne, Prove ‘four Love S, nigh X . . . .
111 Beada Carlide, I Get Weak 19 22 Gloria Estefan & Miami Sound Machine, males aged 18-34. According to Bright, in a  That’s where we need to carefully consider
15 15 GloriaEstefan & Miaini Sound Machine, 20 23 INXS, Devil Inside . .
16 13 Oef Lappard, ysteri 21 24 The Decle, Two Occasions recent WFNX research study of 500 18 to  the production values of recordings or the
17 20 Tiffany, | Saw Him Standing There == 22 26 Terence Trent D'Arby, Wishing Well . £ . " Bright
18 21 Mo Day Fishnel Atlanta PD.BobCase | & 2 §acer@ Dot ke & ool bf ourse 34-year-old males conducted in and around amount of catalog music we play.” Brig
% 33 The Dewte Tuc Gocniang e We! 11 Michae sackson, Man In The Wit 5 0 i éupefzoréilcg A Boston, the station placed first—ahead of al-  uses the word “catalog” instead of “classic”
i 1 i ebbles, Girlfriens C] arx, Endiess I S . N M
B B e arson Win e Was Fab Y YT 7 TP;T:%:), bl Thg, " ”:;"e' ¢ bum rock rivals WBCN and WAAF and clas-  because he’s talking about classic tracks
i ' ver bins, Fromise M .

R R A § 7 Bl Goea, Gelbuta y Dreoms Get | 20 EX o rde %Iue‘Mv?nd}yT . sic rockers WZLX and from new music staples
i Itney Houston, Where Do Broken Hear —  Foreigner, | Don't Want To Live Witho 1 1
Ry g R 8 et - ) Rstie Toplner Foreer WCGY. like Elvis Costello, Joe
7 Russell Featuring J i ebbie n, Out Of The Blue —  Barduex en We Kiss 2 _
B3 Bormener i Dont Want o L e, 21 oo Wy Some King Of Lovr & o Brendak St I Siilelere Bf‘l’ght also suggested ‘our |isteners Jackson, and’ the Ra

4 in' imples Tee, Jealous Fella’s exander 0'Neal Featunin rrelle, 1 1 1
@ U Ea fahi Savi Wyso 33 e f;{uhOC'casions BB B "d’u'{" sl ratin !ML[;WS"G' that .FNX s listenership . - mpn.es.k?nght?s curren(t;
Ti ornis Day, Fishne ree Man Island, Jacl e La v
7 % :L’R.'L.'ﬁ'.°k§f,’1?§f;f?g“,‘ e (Need Lov 13 16 Alexander O'Neal Featuring Cherrelle, EX  EX  Orchestral Manosuvres In The Dark, Dr and impact extgnd well are more actlve MIX is a out 45% new an
A33 —  Aerosmith, Angel 14 18 Gloria Estefan & Miami Sound Machine, EX EX Taylor Dayne, Prove Your Love beyond any ratmgs-ser- 55% catalog
37 Gloria Estefan % Miami Sound Machine. | 1517 Taylor Dayne, Prove Your Love | EX EX Bruce Springsteen, One Step Up . . . “ .
35 38 Paul Carrack, One Good Reason 1612 samaritha Fox, Haughly Grls (eed 1oy vice figure. “Our listeners Improvements in the
39 Tap Sevelle‘ Wouldn't You Love To Lo 17 20 World Class Wreckin Cru, Turn Off The R . B ff .
W7 18 Mecander 0'Neal Featuring Cherrlie, H & E&;gaﬁg’t‘;el One More Try . are more active music nonmusical offerings
A lohny Hates Jssz, Shattered Dreams 2 7 Natale Colo ﬁ‘;"ﬁ,,%‘?ﬂ.':.“ buyers and clubgoers than those for the ar- have been important, too,” notes Bright.

ea’s other rock stations. That’s what the loo  “When I started here, we were about 70% mu-

kusef3rm

22 EX AlB. Sure, Night And Day
Gi i . . .
B S D e cal retailers, club owners, and promoters tell  sic and 30% other things. I've really cut down
Bm‘ B hendafussel Featuring Joe Espasito, | geattle P.D.: Gary Bryan us, and [that’s] why they support us. When on the nonmusical elements, focusing almost
wars W A — Brenda K. Starr, | Still Beli 1 3 Billy Ocean, Get Qutta My D , Get 3 ’ 1 g 1 1 9
MEANS MURC A Z s.’f,r;v‘e,'mci‘,{’ 1l Bellee 27 Richara Mars Endless Scmmer Nighte we put the Sinead O’Connor single into the  strictly on arts and entertainment. We've
oD Bri R = R Eﬁ"eﬁe;\ﬁ'%u _— ! ﬂ&*h:;'gf;ék';g;eh‘;?‘"p; Glve fouUp top (?f our rotation, which was when it was upped the quahty.of the reporting and presen-
e e Gion, Gy oan THOMaS | A — - thoo Beficgs Rainy Nights S 5 Debbn cibson, Gul O The Blue still in the 40s or 50s at 'BCN, it was the top- tation by developing our own talent, which is
2 Michael Jackson, Man In The Mirror A —  Rick Asfley, Whenever You Need Somebo 7 'S George Michael, Father figure selling rock record at large retailers New-  one of the things we pride ourselves on here.”
3 Rick Astley, Never Gonna Give You Up 8 9 INX woe‘”' inside . . . . .
4 Billy Ocean; Get Qutta My Dreams, Get P N 910 Jody Watley, Soms Kind Of Lover bury Comics and Tower Records. Moreover, Bright can also cite other indicators of
5 Patrick Swayze (Wendy Fraser), L g [ - 10 8 The Jots Rocket2U . R , H R X s
& Foreigner, Say You Wi 75°77= 11 22 Terence Trent D'Arby, Wishing Well we have a very, very strong listenership ’'FNX’s growing popularity. 'FNX was
7 13 Richard Marx, Endless Summer Nights \',l iy B 12 7 Rick Springtield, Rock Of Life ) . , R .
3 Jody Watley, Some Kind Of Lover el 1323 WhitneyHauston, Where 00 Broken Hear among the area’s exceedingly large popula- named Boston’s best radio station last year
10 ' Belinda Comle | ot Wk W75 & 1513 g’i:nf’esl'aéi‘«.{éf'{‘snm' 0r) The Dock tion of students, and they’ll never be regis- by the influential Boston Magazine, and in
W i i 1 1 , Hys' : :
BN T e bhay Wehaewel | st Loui e G G B 3 Nataie Roie’ Pnk Cadilac tered in the ratings.” the yearly Boston Globe readers’ poll, 'FNX
13 16 Whitney Houston, Whare Do Broken Hear = LT .D.: Dave Robbins 18 18 Alexander 0'Neal Featuning Cherrelle, has b ted the to k. tati
1418 Mohasl s {5t o) he Do i reT ey gt W I B SCCVEE AR L A I SN : : e
b 2 SRS e |} ¢ BBl | 8 5 Hrde el D enre S B e e Sy e S EON S G 3 e
B0 o gs pack To Cal (From & Dedbie Gibson, Out Of The Blue B3] Donhed Netwons, Rial two years since Bright assumed program-  Stickley knocked WBCN's Charles Laqui-
Io 19 Kedt Sweat | Want lier § 4 George Michae), Father Figure 8 2 Bryan Fermy, Kiss And Teil (From "Bri ming responsibilities. “My first act as PD  dara out of the top spot in the Globe’s favor-
, De ) 5 Blue . . . . .
21 22 Tifary, | Saw Him Standing There 10 Keilh Sweat, | Want Her % 2 Crany £ Love Will Find You was taking myself off the air. Many people ite-DJ poll for only the second time in a dec-
22 24 Pebbles, Girllriend 13 Whitney Houston, Where Do Broken Hear 27 28 Cellarful Of Noise, Samantha (What Yo o0 Y 4
23 26 The Jots, Rocket 2 U 10 11 Michael Bolton, ﬁSlmn 0 IhelDock 28 EX  Scarlett & Black, You Don't Know around here say that was the best decision ade, and Jeff Turton’s ‘‘Sunday Jazz
28 18 Expose, Seasons Change 117 Belinda Carlisle, | Get Wea 2 33 Gloria Estefan & Miami Sound Machine, ) 8 . 1 ) ,
25 EX Pet Shop Boys, Always On My Mind 1214 Titfany, | Saw Him Standing There 3 X Bruce Springstean, One Step Up I've made here,” he says laughingly. Anoth- Brunch” show, one of 'FNX’s longest-run-
26 12 Salt-N-Pepa, Push It 1 9 Patrick Swayze (Wendy Fraser), 31 32 Blue Mercedes, | Want To Be Your Prop N d hat is iust . . | ted top i
g; 28 ?,Q L,_w,g[‘ Hyﬁ'ega I At } }g gﬁ:gf p.:.fxfs"émm We Was Fab g; :Ei; ,g:),arl"&r:erlz! o er station evelopment that is just starting ning slots, was vo P Jazz program.
" f 3 3 : 3 ]
2 % I:‘rx’g?la:ed%ﬂ on?jgl;t g»am‘ }9 ﬂ Tgl?:laugiarr"aaerl‘ldencamp Check tt Out gg g f;ér"eli{':)u’\iug? © affe(:t the ratlngs " ,FNX Sen t,'ower’ N i i i i
N B R o tnpEi il I8 18 Def Lopid, Hydena % B0 Brend Rl Fetung o Esposto which went operational in the fall. Finally, OW THAT the station is poking its head
— i — eigner, gng g g 2 2 9 ’
Ay A 8 2 Tatence et Dy, Wishing e A= :‘:{mop' B:y%‘,\,wc;‘y‘}d%:m';"w,,'d ° after two years of waiting, Bright got anim-  up in the ratings, Bright’s goals c‘(‘enter
i _— aul Carrack, One Goo €a: 7 3 - 7 o 1
BB Gl oo | % B scloitbeovsmy |4 = i im0 || proved signal that aims and. | around continuing the steady growth, "With
AR g L BX B Henry Loe Simmer, | Wich | Had & G The 31-year-old Bright's pre- FI:IX back- the new antenna we cover a wider region,
1A It 1 Ul Cl a1 v
B B e e o e 3 e o Il s B ground includes stints at Boston’s WEEI  and I'd like to see us [now] attract a stronger
- = ’;}{1‘;{* [SomelKindlOftover} 5 B i R S B and WCOZ as well as a tour at Publicast al-  listenership over suburban Boston. I think
& 'pf.’«'i‘ﬁi”cbﬂ”?.’.ii N " ' bum rocker WZZX Detroit. Looking back, that establishing ourselves in the market
. A — Hony Lee Summer, | Wish | Had A Gir Bright says, “The one aspect of my back-  would be a victory for music in general—and
— Iyt 1] Il y .
R EX EX  Talor Dayne, Prove Your Love ground that’s helped me most here is my ex-  a strong example that the new and alterna-
Orlando P.D.: Brian Philips EX EX Jevmninegtavart, Say It Again 0 5 N h ] al B . f d ll k. 1 y
11 Michael Jackson, Man In The Mirror perience with tightly formatted commercia tive music ormat can and will work. It’s
R Lt ot — radio. Much of our growth at 'FNX is direct-  something that we’ve worked hard on for
SR ooy OTUCQ R BLe ly attributable to being able to balance the quite a long time, and it’s something that lots
& 8 Pebbles, Girlfriend i i . i
§ 1 Pl rind best of both vgorlds, blending a highly eclec-  of people arou,nd the country are trying to
8 10 Aerosmith, Angel tic mix of music with the realities of commer-  make happen.’ DAVID WYKOFF
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h super sound.
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Op CD-pIayér
cluding 10 CD’s

Johann Sebastian Bach, Violin Concertos,

BWV 1043, 1041, 1042, Josef Brezina, Camerata
Romana, Eugen Duvier

Wolfgang Amadeus Mozart, Symphonies No. 29,
22 and 24, Camerata Labacensis, Alexander von

Pitamic, Alberto Lizzio, Mozart Festival Orchestra
Ludwig van Beethoven, Famous Piano Sonatas.

Moonlight Sonata, Pathétique, Waldstein Sonata,
Dubravka Tomsic Klavier/Piano

WOLF
[3

World famous Piano Music Vol. 1, Frederic Chopin,
Impromptus. Nocturnes, Fantasie, Dubravka
Tomsic Klavier/Piano

Wolfgang Amadeus Mozart, Jupiter Symphony.
Overtures The Magic Flute, The Marriage of Figaro,
The Abduction from the Seraglio, Lordon Philhar-
monic Grchestra, Alfred Scholz

Wolfgang Amadeus Mozart, Piano Cencertos No. 9
and 17, Eflat major KV 271, G major K¥ 453, Leon-
hard Hokanson, Kiavier/Piano, Camezata Labacen-
sis. Kurt Redel

GANG AMADEUS MOZART

lavterkonzette Nr. 9 und 17

10 No G and 17

PMG

ano. :
£3-Dwrfan E flat magoe XV 271 o I
-0 {Tn G mayer KV 453 " - =%
1 Hokanvoa, " Prano | ’_Il
amerste Labacanses X 3
y < eurt Hotes |

i

Peter I. Tschaikowsky, The Nutcracker, Swan-
Lake, Ballett-Suiten/Ballet Suites. London Festival
Orchestra, Alberto Lizzio

Ludwig van Beethoven, Symphony No. 5, Franz
Schubert, Symphony No. 8 {Unfinished), Radio
Symphony Orchestra Ljubljana, Anton Nanut
Wolfgang Amadeus Mozart, Horn Concertos No. 1
and 3, Concerto for Hautboy, Soloists: Joschi
Fallout, Ivo Rogeljic, Camerata Labacensis, Kurt
Redel

Antonio Vivaldi, Famous Concertos, | Solisti di
Zagreb

POWER o=y PROGRAM
: cLOSE orooRant  Teack
TRACK g SOEK

COMPACT TRACK MNUTE BECONG REPEAY

QaNE
01011AL ALUDIO fLay PaUSE
LEVEL — INDEX SKIP—, (== GHDEX
PROG PLAY TRACK 5K PLAY SKIP o
P MG _ = 3 . :
v MAX DIGITAL SOUND COMPACT DISC PLAYER

Please contact us
for mail order details

Your address for new
CD —technology

complete only

$220

PILZ COMPACT
DISC LTD.

2062 Business
Center Drive

Suite 235

Irvine, CA92715
Phone 714/476 1886

Telefax: 714-4762103

Distributor for the West Coast
and Texas:

Precision Sound, Seattle,
Tel.: (206) 774- 6668


www.americanradiohistory.com

F

=]

R WEEK ENDING APRIL 2, 1988

board.

™

®©Copyright 1988, Billboard Publications, Inc. No part of this publication
may be reproduced, stored in any retrieval system, or transmitted, in any
form or by any means, electronic, mechanical, photocopying, recording,
or otherwise, without the prior written permission of the publisher.

Titles with future

chart potential,

based on club play

this wee

k.

1. DIVINE EMOTIONS NARADA Reprise
2. STRANGE BUT TRUE TIMES TWO RePRISE
3. CAN'T LOVE YOU TONIGHT GWEN GUTHRIE wARNER BROS.

Titles with future

chart potential,
based on sales

reported this week.

1. EVERYTHING WILL B-FINE LISA LISA & CULT JAM coLumsia

2. I'M OVER YOU SEQUEL captoL
3. SPEED OF LIGHT REIMY aam

4. LOVE DON'T LIVE HERE NO MORE BASEMENT BOYS Jump STREET

5. INSTINCTUAL IMAGINATION rca

°© =}
g ; g s-'n_: Compiled frog%ﬁgalBsamg%daAnc!Iub playlists. g ;-J g SE 1(gm-p!ledewcmaHnatiglllsaNmplGekeEI§ore§é&oE.s
g g z gg H:ELLEA. NUMBER/DISTRIBUTING LABEL ARTIST g g 5 g% H:ELLEA‘ NUMBER/OISTRIBUTING LABEL ARTIST
* & NO.1 » » * &% NO.1 » & .

D225 gfﬁg‘gv';ggggkw FURTHER (REIM&M - oTHEKANEGANG | (D] 3 | ¢ | 7 g%fﬂggff N © GEORGE MICHAEL
Q) 3 3 6 PINK CADILLAC EMI-MANHATTAN v-56084 NATALIE COLE 2 2 1 10 | GIRLFRIEND mca 23794 © PEBBLES
@ 4 5 6 ROCKET 2 U (REMIX) mca 23822 © THE JETS @ 4 7 6 THINKING OF YOU (REMIX) coLumBia 44 07566 @ EARTH, WIND & FIRE
@ 5 9 6 PROVE YOUR LOVE (REMIX) ARISTA ADI.9677 © TAYLOR DAYNE @ 6 13 6 ROCKET 2 U (REMIX) mca 23822 & THE JETS
@ 6 1 6 BEDROCK (REMIX) MOTOWN 4603MG & GEORGIO @ 5 6 8 OUT OF THE BLUE (REMIX) ATLANTIC 0-86621 & DEBBIE GIBSON
@ 7 13 5 DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC 0-86616 STACEY Q @ 8 9 6 DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC 0-86616 STACEY Q

7 1 1 8 THINKING OF YOU (REMIX) CoLuMBIA 44 07566 & EARTH, WIND & FIRE 7 1 3 11 PERFECT LOVER ATLANTIC 0-86619 ¢ COMPANY B
10 | 16 5 BREAKAWAY a&mMsp.12259 # BIG PIG 9 10 7 FISHNET WARNER BROS. 0-20778 © MORRIS DAY
@) w [ ] B || RIS LEGEIEAEED NEW ORDER (9| 11 | 15 | 7 | NAUGHTY GIRLS (REMIX)/I SURRENDER JVE 1084.1.J0/RCA SAMANTHA FOX

10 9 14 7 NAUGHTY GIRLS (REMIX)/I SURRENDER JivE 1084-1-J0/RCA SAMANTHA FOX 15 27 4 NIGHTIME (REMIX) VIRGIN 0.96710 @ PRETTY POISON

11 1 17 7 HOT HOT HOT (REMIX) ELEKTRA 0-66783 & THE CURE ® 14 16 8 WISHING WELL (REMIX) coLumBla 44 07543 @ TERENCE TRENT D'ARBY
@ 231 3 ADVENTURE coLumsia 44 07471 ELEANOR 12 7 5 9 | WANT TO BE YOUR PROPERTY mca 23817 & BLUE MERCEDES

13 14 21 6 CALL ME (REMIX) EPIC 49 07573/E.PA. SPAGNA 13 13 14 9 SAVIN' MYSELF CRITIQUE 0-96724/ATLANTIC ERIA FACHIN
22 | 31 3 ALWAYS ON MY MIND EMI-MANHATTAN Vv-56089 ® PET SHOP BOYS 17 126 5 PINK CADILLAC EMI-MANHATTAN V-56084 NATALIE COLE

15 [ 13|19 6 FATHER FIGURE coLumBIA 44 07547 © GEORGE MICHAEL 15 [ 10 2 21 TRAMP/PUSH IT NEXT PLATEAU NP 50063 @ SALT-N-PEPA
27| 4 3 BEHIND THE WHEEL SIRE PROMO/WARNER BROS. DEPECHE MODE 19 | 23 5 DREAMIN' OF LOVE LmR 4001 STEVIE B

17 8 10 7 PARTY PEOPLE IDLERS WAR-015/WARLOCK ROYAL HOUSE @ 23 34 4 PROVE YOUR LOVE (REMIX) aRISTA AD1-9677 & TAYLOR DAYNE
21 30 4 STAND UP vIRGIN 0-96732 HINDSIGHT 25 36 3 JUST A MIRAGE (REMIX) CHRYSALIS 4v9 43223 JELLYBEAN
35 | — | 2 | LIKE A CHILD 4TH & B'WAY 458/ISLAND NOEL 22 | 20 [ 6 | GOING BACK TO CALI/JACK THE RIPPER DEF JaM 44 07563/COLUMBIA eLL COOLJ
@ 29 38 3 NIGHTIME (REMIX) ViRGIN 0-96710 PRETTY POISON 20 12 8 16 MAGIC CARPET RIDE SyNTHICIDE 71302-0 BARDEUX

21 16 | 23 6 DON'T STOP ME NOW DREAM MMD004 FOR BEAUTY'S SAKE 21 21 28 5 HYPNOTIZE (REMIX) MERCURY 870 169-1/POLYGRAM TASTE-T-LIPS

2 | 24 | 33 5 PLAYTHING (REMIX) coLuMBIA 44 07560 @ REBBIE JACKSON @ 29 38 5 CALL ME (REMIX) EPIC 49 07573/E.PA, SPAGNA
@[ 2 | 3% | 3 | TIGHTENUP (1 JUST CAN'T STOP DANCIN'WLLY JUMP JR./ THE CRIMINAL ELEMENT B | 16 | 12 | 11 | TEARS MAY FALL ToMMy 80Y T8-907 TKA
28 k! 4 DREAMIN’ OF LOVE ™R 4001 STEVIEB 27 44 3 BEDROCK (REMIX) MOTOWN 4603MG & GEORGIO
@ 34 | — | 2 | JACK THE LAD MAXIE MUSIC 4V9 43220/CHRYSALIS 3 MAN ISLAND 25 (2 |4 4 STAND UP VIRGIN 0-96732 HINDSIGHT

% 12|15 7 FISHNET waARNER BROS. 0-20778 © MORRIS DAY 49— 2 LIKE A CHILD 4TH & B'WaY 458/ISLAND NOEL
@D| @ | —.| 2 | KISSAND TELL repist 020841/ WARNER BROS.  BRYAN FERRY @D| % | — | 2 | BREAKAWAY asmsp.12250 ¢ BIG PIG
NEW) | | INSTINCTUAL rca 7605-1-RD & IMAGINATION 36 | 42 3 DA'BUTT EMI-MANHATTAN v-56083 ®EU.
@ 37 | 2 3 LOVE DON'T LIVE HERE NOQ MORE JumP STREET JS-1014 BASEMENT BOYS 29 | 24 [ 22 7 PARTY PEOPLE IDLERS WAR-015/WARLOCK ROYAL HOUSE
@ NEW) 1 LOVE IN THE FIRST DEGREE LONDON 886 262:1/POLYGRAM BANANARAMA 30 | 18 [ 17 | 20 | 1 WANT HER VINTERTAINMENT 80-66788/ELEKTRA KEITH SWEAT
(3D| NEWDp | 1 | BANGO(TO I/';Eglﬁgmﬂ'm THE TODD TERRY PROJECT | |@D)| 4 | — | 2 f&TJD?;’GQ/‘}‘R"‘S“{ADREAM_Sv GET INTO MY CAR # BILLY OCEAN

32 36 39 4 MACHINE DOG BROTHERS 003 KONK 32 20 11 13 SOME KIND OF LOVER (REMIX) mca 23816 & JODY WATLEY
@ 50 | — 2 | FEEL IT POPULAR POP 6 SUZIE AND THE CUBANS @ 38 45 4 MAN IN THE MIRROR EPIC 49 07510/E.PA. © MICHAEL JACKSON
@) | = 2 || BEIEr I CTLGETT GLADYS KNIGHT & THE PIPS 3 | 30 | 21 | 26 | PUMPUP THE VOLUME 4TH & BWaY 452/iSLAND ® M/A/R/R/S

35 | 39 | 43 | 3 | NEVERMORE iCi & ASSOCIATED LABELS JCO-9006/.CI +1 ) 6 | e ] 9 | FIEINEAA O GLADYS KNIGHT & THE PIPS

3 | 38 | 41 | 4 | LOVEKILLS/BOYS IN FURS capiroL v-15354 HANOVER FIST a3 8| 8| Y| s LD IETE GETEY) # ERIC B. & RAKIM
@ 46 | 50 3 SHE'S FINE viRGIN 0-96733 VELORE & DOUBLE-O 37 | 32 |33 6 DEVIL INSIDE ATLANTIC 0-86622 ® INXS
NEW ) 1 TAKE IT WHILE IT'S HOT NEXT PLATEAU NP.50072 SWEET SENSATION 39| — 2 NITE AND DAY WARNER BROS. 0-20782 AL B. SURE!

Sl I e RO D S REN) # ERIC B. & RAKIM 39 | 35 | 46 | 4 | BOUNCE BACK spinsp-2852 FIRE ON BLONDE
8| — | 2 LET’S GET BUSY TRAX TX159 CURTIS MCCLAINE & ON THE HOUSE 6 | — 1 2 NO USE TO BORROW 23 WEST 0-86644/ATLANTIC BLUE MODERNE
NEWD | 1 fVETJD?;’GQAR"‘S'IADREAM_Sv CENICIMYC AR  BILLY OCEAN 4 | 28 | 19 | 20 | NEVER GONNA GIVE YOU UP (REMIX) Rea 6784.1RD ® RICK ASTLEY
NEW) | 1 | SPEED OF LIGHT asmsp.12268 REIMY NEWD | 1 | ALWAYS ON MY MIND EMI.MANHATTAN v-56089 & PET SHOP BOYS

a3 | 4 49 3 BURNING RAIN CHRYSALIS PROMO CRAZY HOUSE @ NEW’ 1 TAKE IT WHILE IT'S HOT NEXT PLATEAU NP-50072 SWEET SENSATION

4 26 22 10 MANDINKA (REMIX) CHRYSALIS PROMO © SINEAD O'CONNOR NEW’ 1 DON'T LOOK ANY FURTHER caPITOL v-15359 © THE KANE GANG

45 18 8 10 WISHING WELL (REMIX) coLumBia 44 07543 & TERENCE TRENT D'ARBY 45 LX] I 43 3 HOT HOT HOT (REMIX) ELEKTRA 0-66783 ¢ THE CURE

46 [ 49 | — 2 SALVATION! GIANT GRI-6011.1 HOOD NEW) 1 DON'T STOP ME NOW DRE AM MMDOO4 FOR BEAUTY'S SAKE
NEW DY I e GRESSWARIDROUSEEARIAREMY) THE BREAKFAST CLUB 47 | 37 | 40 | 6 | MIRACLES EXPLODE CRMNALCR12-019 TINA B.

48 44 | 46 3 WHICH WAY aTH & B'WAY 455/ISLAND THE TRIAD SOCIETY 48 50 48 8 RUN TO ME (REMIX) MERCURY 870 033-1/POLYGRAM © ANGELA WINBUSH
NEW) 1 WHERE DID YOUR LOVE GO? BASEMENT 8M-0071 E'LEESA 49 | 48 | 35 6 LEAVE IT ALL BEHIND CUTTING CR-216 TOLGA

5 | 25 [ 25 | 7 | IMAGINATION tsr857 LADY D (50)| NEWD | 1 | BANGO (TO THE BATMOBILE) THE TODD TERRY PROJECT
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O Titles with the greatest sales or club play increase this week. # Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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Competition Ups Rap Greativity On New Releases

“O HALF STEPPIN’: Not to be-
labor a point, but rap music contin-
ues to excite and entertain. The
form is responsible for some of our
most interesting and adventurous
productions of late. Dipping occa-
sionally into the classic rhythms of
old, the market has become more
and more competitive as artists
find that average offerings just
don’t cut it anymore. When a song
like “Paid In Full” reaches the top
three of our Club Play chart, gar-
nering support in a variety of mar-
kets, it leaves us gratified.

The hottest 12-inches to come
our way this week are (as if you
hadn’t guessed) from the rap are-
na. Doug E. Fresh & the Get Fresh
Crew give it all they've got after a
long absence with a deadly double-
sided hit package. “Keep Risin’ To
The Top” (Reality; ¢/o Danya, 415
947-1622) serves its sensuous bass
line (reminiscent of the Mary Jane
Girls’ ““All Night Long”) and drum
track nicely, while “Guess? Who?"’
kicks at a wild tempo . . . “You Got
To Chill”” (Fresh, 212-724-1440)
from EPMD will be a welcome
item for those who were patiently
waiting for Zapp’s ‘“More Bounce
To The Ounce” to be used as the
base for a rap ... Produced by
Prince Paul from Stetsasonic,
“Plug Tunin’”’ (Tommy Boy, 212-
722-2211) from De La Soul will
knock you for a loop. Quirky pro-
duction and rhythmic backing
choice are rather unconventional,
but it truly works. The flip, “Free-
dom Of Speak,” is more standard
fare, borrowing a weathered
James Brown beat. The only twist
here is that the impressive deliv-
ery is also accented by original
production and scratching.

BEATS & PIECES: Haven’t you
heard? It has been rumored that
talented singer/songwriter/key-
boardist Patrice Rushen is leaving
the Arista label after recording
only one album for it, titled
“Watch Out.” Rushen was with
Elektra prior to her brief tenure
with Arista, scoring with such hits
as the classic “Forget Me Nots.”
Rushen’s most recent effort did
not perform as well, spawning
only one r&b top 10 hit, the title
track. The question of artistic free-
dom was apparently the primary
conflict between artist and label
... Coming from Capitol is the de-
but of 12-year-old Tracy Spencer;
the upcoming single “Symptoms
Of True Love” was remixed by Da-
vid Todd . .. Arthur Baker has
signed with Breakout/A&M U.K.
for his long-awaited solo project
... Former Miss America Vanessa
Williams will make her solo debut
on Wing/PolyGram with the al-
bum ‘“The Right Stuff” ... Mi-
chael Jackson’s ‘“Bad’’ album
track “Speed Demon’’ is being re-
mixed and readied by Omar San-
tana ... Salt-N-Pepa’s single
“Push It” is nearing gold certifica-
tion—without ever reaching the
top 10 on either the pop or r&b sin-
gles chart—ooh baby, baby ...
Wee Papa Girls, female rappers
who have been causing a stir in the
U.K,, will be debuting stateside on
Jive with a Teddy Riley-produced
track ... Vendetta Records, the
new A&M-distributed dance label
headed by Larry Yasgar, can be
contacted at 212-758-6464 . . . Next
Plateau is gearing up for forth-
coming product by Taana Gardner
(!?!) and Kelly Charles ... A new
Book Of Love album is due on

Sire, produced by Flood (Erasure,
Cabaret Voltaire) . . . Producer Ric
Wake (Taylor Dayne) has been in
demand; scheduled collaboration:
Dead Or Alive . . . The busy Stock,
Aitken & Waterman are in the stu-
dio completing the debut album for
Kylie Minogue. Her smash U.K.
single, “I Should Be So Lucky,”

DANGE
TRAX

by Bill Coleman

will be released here on Geffen im-
minently. SAW also handled pro-
duction for the title track to the
forthcoming film “Fruit Machine”
(from the producers of “A Letter
To Brezhnev”), recorded by Paul
Lekakis, as well as “Better Than
This” from Lisa Fabian, who hit
last year with Rick Astley under
the working title of Rick & Lisa
... Video pool Telegenics has com-
pleted two new 12-inch video re-
mixes, for Stacey Q’s “Don’t Make
A Fool Of Yourself” and Debbie
Gibson’s “Out Of The Blue.” For
information, call 212-227-5966 . . .
Sole Survivor: Video buffs should
also check out the fabulous rere-
lease on both vinyl (Rhino, 212-828-
1980) and video (VH-1) of Nancy
Sinatra’s “These Boots Are Made
For Walking”’ (see The Eye, Bill-
board, March 26). Not to be

missed.

NEW: Astley’s second single,
“Together Forever” (RCA), finds
the golden-throated vocalist bath-
ing in a lush dance production;
spirited ‘“house mix’’ is recom-
mended. Those awaiting the do-
mestic release of Astley’s U.K. hit
“My Arms Keep Missing You” will
apparently have to wait until his
next album before it appears here.
Those not that patient can find the
catchy club number as the flip to
the import “When I Fall In Love”
... Following closely in an SAW-
style is the appealing Europop
item “A Little Love (What's Going
On)” (Next Plateau, 212-541-7640)
from Ceejay ... Anthony & the
Camp return with ‘““Suspense’”’
(Jellybean/Warner Bros.), a down-
tempo number for radio. Its flip,
“Open (Up Your Heart),” co-pro-
duced with Blaze, is the pick for
clubs ... Alsoin the danceable r&b
mode is Magic Lady’s ‘‘Betcha
Can’t Lose (With My Love)” (Mo-
town) and Keith Rogers’ ‘“Tomor-
row’’ (Easy Street, 212-254-7979).

REV IT UP: Quality hi-NRG re-
leases for the week include
“Xstacy” (Night Wave, 818-889-
9022) by Mickey’s Crew; Mitch &
Melanie’s ‘““Coming For Your
Love” (Oak Lawn, 214-520-2855) in
four mixes; the propulsive ‘“You
Can Be The One’” (Static, 714-798-
5993) by Jon Holland; and the lat-
est from the Megatone label (415-
621-7475), Jo-Carol’s “You Turn

Me On’’ and Jackson Moore’s
“One Look,” both enhanced in “ul-
timixes’’ by Les Massengale and
Bradley Hinkle.

Recommended Latin hip-hop of-
ferings for the week include Tori
& the Pack’s ‘“‘Be Your Lover” (Co-
vert, 516-759-4290); “I Need You”
(Atlantic) by G.T.; ‘“Together And
Forever” (E.P., 212-823-5709); Cyn-
thia’s “Change On Me” (Mic Mac,
212-832-0292); and the X-rated “Fly
Tetas’’ (Bassment, 201-963-1560)
by Jose Chinga.

Additional rap tracks of interest
include the tough track “On Fire”
(Delicious Vinyl, ¢/o Danya) from
Tone-Loc, which, along with its
flip, “I Got It Goin’,” lifts from old
Rufus and Tom Browne ... For
their instrumentals, try the
newest releases from J.D. Ranks
10 and Tick Tock on Straight Up
Records (305-756-7160).

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 5 OO
NON
O &
olele
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!

DANCE/DISCO 12"

(WHOLESALE FOR STORES)

U.S.A MAJOR & INDEPENDENT L.ﬁ.ﬁELS

AND SELECTED IMPORTS

LATEST 12” RELEASES

Feel The Music—Howard Sanders Famity—Situations
Let's Days—Keynotes {remix)
You Gots To Chil—EPMD

8e Your Lover—Tori + Pack
Honey Bee—C. McKinon

Fly Tetas—Jose Chinga sanne

Reach—Modern Rocketry Don't You—Fascination 800 NUMBER

From The Giddy Up—3 D Black Inc. Mix—BlackJack (OUTSIDE NEW YORK STATE}
Guve It Here—Live Hit The Deck—Box Trouble - -
Tomorrow—Keith Rodgers Hot Traxx—Ultimate JB JR 33203303 3351 l_
Stop The Violence—Jam Massive Pump Up—Bassix

A Day In The Life—Black Riot Change On Me—Cynthia RELEASEINEOSMATION.
Beat Goes On—8reak Boys Suspictous Minds—Bobby O

Hey You—Divine Double Jackm Mix—Mirage CALL FOR OUR NEW
Hooked—Spyder D | Fesl t—Suzi¢ + The Cubans

Bounce Your Body—Reese + Santonio You're The One—Tapps

You To Blame—Syive

Baila Baila—Remixes—Click

Crank It Up—Thomas & Shubert
Dancing On The Island—Liz Lau

Jump To The Music—Lilac

We have a complete selection of
all US maijor & independent label
12" and selected imports

Call us at our new 800 number

CALL OUR TOLL FREE

FREE CATALOG
Listing All New Records &
All Titles We Stock
including over 800
DANCE/DISCO
CLASSICS

UNIQUE RECORD DIST.

110 DENTON AVE. HEW HYDE PK., N.Y. 11040
Phone (516) 284-5900 (01) = FAX (516) 741-3584

255-5284. In NYS 518-371-5959.
TOM LEWIS

ATTENTION DdJ’s

Disco, Rock & Oldiec Books.
Over 2,500 titles in each book, indexed in
3 sections by BPM, Song Title & Artist.

What makes a disc jockey stand out from the crowd?
Mixing Skill ® Music Awareness ® Good Timing

Join the thousands of DJ’s who subscribe to the world’s leading beats-per-minute music
programming resource. The definitive guide to dance music, past, present and future.
Find out why we are the IBM® of BIPM. Call toll free for more information 1-800-

Disco Beats

Box 500 D - Ballston Spa, NY 12020

Established 1977

*IBM Is a registered trademark of
International Business Machines.

ROCKAMERICA AND ELEKTRA RECORDS

"3 CWKE
IDRNGE

VIDEO PREVIEW PARTIES AT THE FOLLOWING CLUBS

PULSATIONS GLENN MILLS, PA * 2001 CLUB PENSACOILA Fi * CLUB COCONUTS CLEVELAND, OH « DOC & EDDY’S OMAHA, NE ¢
FX1100CHICAGO, IL * GLASS MENAGERIE COVINGTON, KY *» MASSIMO’S AUSTIN, TX » TOAD’S NEW HAVEN, CT* CHARLIE’S ST
CHARLES, MO « CHEATERS INDIANAPOLIS « BURGUNDY’S CINCINNAT, OH » CLUB ZADAR NEW HOPE, PA « FIRE AND ICE MIAM)|,
FLeJAGGER’'S MILFORD, Mi « PANAMA RED’S DENVER, CO « REVOLVER WESTHOLIYWOOD, CA 1470 WEST DAYTON, OH ¢ LAST
CALL NORFOLK, VA « LP’S DANCE CLUB AIBANY, NY ¢« TWUANA TILL’S SAN DIEGO, CA * TROPICANA CLUB NEWPORT, Rl « AXIS
BOSTON, MA « DAS KLUB SAN FRANCISCO, CA « IMPULSE BAUTIMORE, MD « KICKS 11 LITHONIA, GA « MACKENTIE'S EAST
BRIDGEPORT, CT +» THE MASQUERADE CLUB BRADENTON, FL » PARADE DISCO NEW ORLEANS, LA « REVIVAL PHILADELPHIA, PA o
ROCKWAVE SAN ANTONIO, TX « NUMBERS HOUSTON, TX « WAVE WAIKIKI HONOLULU * LE CAGE MIIWAUKEE, Wi « MALIBU
{IDO BEACH, CA « CLUB SPARX DALLAS, X « PEGASUS PITTSBURGH, PA ¢ 9130 CLUB WASHINGTON, DC * LONDON’S KANSAS CITY,
MO « CHUCK LANDIS’ COUNTRY CLUB RESEDA, CA « MAX DALE’S MT VERNON, WA

VIDEO PROMOTIONS FOR CLUBS, BARS
RESTAURANTS & RETAIL STORES

27 EAST 21 ST. NEW YOR, N.Y. 10010 {212) 473-579
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TOP jAzz ALBUMS..

THIS WEEK
2 WKS. AGO
WKS. ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

._.
~
w

& NO.1 v o
DIANE SCHUUR - COUNT BASIE  Gre 1039 (CD) 21 weeks at No. One
DIANE SCHUUR - COUNT BASIE

JOE WILLIAMS  VERVE 833 236-1/POLYGRAM (CD)

EVERY NIGHT

WYNTON MARSALIS  coLumsia FC 40461 (CD)

3|27 STANDARD TIME
4 |21 BRANFORD MARSALIS  coiumsia FC 40711 (CD)

RENAISSANCE
619 BILL WATROUS  SOUNDWINGS SW 2104 (CD)

REFLECTIONS

MIKE METHENY  MCA/IMPULSE 42023/MCA (CD)

KALEIDOSCOPE

5119

HENRY BUTLER  mCA/IMPULSE 2-8023/MCA (CD)

THE VILLAGE

HENRY JOHNSON  MCA/IMPULSE 42088/MCA (CD)

FUTURE EXCURSIONS

8|19

GERRY MULLIGAN  prOJAZZ CDP-703/INTERSOUND (CD)

SYMPHONIC DREAMS

DAVID GRISMAN  zEBRA ACOUSTIC 42108/MCA (CD)

SVINGIN' WITH SVEND

elelele]-[e]~]- ]~ ]-]-]-

13 LENI STERN  pasSPORT JAZZ PJ 88035/JEM (CD)
THE NEXT DAY
NEW)D GENE HARRIS  CONCORD JazzZ CJ 337/CONCORD (CD)
o TRIBUTE TO COUNT BASIE
NEW) MIKE LAWRENCE  opTimMISM OP 3104 (CD)

NIGHTWIND

—
&

13(25

SARAH VAUGHAN  CBS MASTERWORKS FM 42519 (CD)

BRAZILIAN ROMANCE

—
wn

11| 45

MICHAEL BRECKER  mCA/IMPULSE 5980/MCA (CD)

MICHAEL BRECKER

by Peter Keepnews

EVERYBODY KNOWS that jazz is an iffy proposition
at commercial radio. And everybody knows that New
York—despite its status as the acknowledged, if unoffi-
cial, jazz capital of the world—hasn’t had a commercial
jazz station to call its own for many years.

But what a lot of people don’t realize is that New
York has something very close to a full-time commercial
jazz station—on the AM band, no less. And that station
has a very familiar set of call letters: WNEW.

WNEW-AM’s evolution into a mostly jazz outlet has
been so gradual that a lot of people may not have no-
ticed. But the fact is that the station now devotes almost
half its programming time to jazz—some of it live—and
its on-air staff includes two of the most durable jazz
jocks in the business, Al “Jazzbeaux” Collins and Les
Davis, who between them have three-quarters of a cen-
tury of radio experience.

Of course, WNEW has long been known for playing
that mixture of mainstream, mostly big-band jazz and
vintage pop that is sometimes euphemistically (and, in
our opinion, rather arrogantly) referred to as “good mu-
sic.” But the station has been taking on more of a hard-
core jazz (and even fusion) sound, at least during certain
hours, ever since Davis moved his eclectic show there in
May 1986. Collins, who first sat behind a WNEW mike in
1950, returned for his third tour of duty in January 1987.

Until recently, Davis held down the night shift, where

he frequently presented live remotes from some of the
city’s leading jazz nightclubs, and Collins handled over-
nights. As a result of a recent schedule change, Davis is
now on from 2 to 6 p.m., with Meryl Kubrick sitting in
his old slot (and playing jazz). Collins still oceupies his
“Purple Grotto”—where musicians frequently drop by
for spontaneous studio jam sessions—after midnight
three nights a week; Bill Quinn takes over that slot
(and plays jazz) on Thursdays and Fridays, and Collins
now also does a Saturday morning show. (WNEW is
known to be for sale and is likely to change hands soon.
Allindications, however, are that the current format will
be retained no matter whom the new owner is.)

“When I first came to the station, it lost a percentage
of listeners,” Davis admits. “But we’ve been attracting

One New York radio station
helps the AM band to swing

some younger people, mixed in with the traditional
WNEW listeners, ever since.”

Both Davis and Collins choose their own music. “One
of the conditions under which I came back [to WNEW)
was that I have total freedom to play what I want to
play,” Collins says. “When I play what I like, it makes
me happy, and when I'm happy, I do a better show.
That’s the way I am.”

Neither Davis, who has been known to put a heavy
emphasis on fusion, nor Collins, whose tastes lean to-
ward the novel and the offbeat, could be accused of be-
ing an acoustic jazz absolutist. “I’ve never been a pur-
ist,” Davis admits, “because I can’t afford it. I need to
play music that will appeal to a broad range of people,
and the sound of electric instruments is a familiar one to
people who grew up with it.”
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by Bob Darden

This is the second half of an interview with Sandi Pat-
ti, Billboard's No. 1 inspirational artist. The four-
time Grammy winner has sold 3.5 million units—all
in the strongly evangelical praise-and-worship-music
genre. She’s currently on tour with Billy Crockett in
support of her latest Word Records release, “Make His
Praise Glorious.”

0NE OF THE MOST INTRIGUING aspects of Sandi
Patti’s continued success is her uncompromising lyric
stance. Every song is either straightforward praise and
worship or features overtly evangelical lyrics.

“The crossover concept was never a consideration of
mine,” she says. “Performing on ‘The Johnny Carson
Show,’” they were kind enough to say, ‘Just do what you
do.” I've never had to compromise. I've always said I'll
go where the Lord leads me. My goal is to honor him.

“I also want to say that I am what I am on stage. I'm
not a character. I don’t play a role when I go carpooling
or change a couple dozen diapers a day. These are not
just lyries I'm singing, but a life style I've chosen. And
even with that attitude, without altering my message,
doors have continued to open. And for that, I'm amazed
and thankful.

“Now, I realize there are those who disagree with
some of the network shows I've done and some of the
places I've played. But it is not like I can say, ‘I'm sorry,
but I can’t take this opportunity to share Jesus Christ
with you.””

A&M Records, which distributes Word in the main-
stream marketplace, has jumped behind “Make His
Praise Glorious” and the single “In Heaven's Eyes.”
There’s even talk of a video. But then, a figure like 3.5
million units sold tends to get a record company’s atten-
tion in a hurry.

“Make His Praise Glorious” is Patti’s first album in
two years, (Of course, part of the delay may have been
due to the arrival of twins Jennifer and Jonathon Nov.
30.) The album contains a good mixture of material.

“We’ve always listened to a lot of songs,” she says,
“and my parents never played us just one musical style.
So when I started my performing and recording career,
I decided to incorporate that variety—for myself, if no
one else.

“Back then, the music-industry types kept telling me,
‘You've got to define yourself; you've got to stick to a
certain style.” But I look at it like actors playing differ-
ent roles. With someone like Laurence Olivier, the dif-
ferent styles are the style. Now, of course, audiences
are very accepting, and that makes the albums and con-
certs more interesting, instead of doing the same old
‘thunder’ song after song.”

Longtime producer Greg Nelson, husband/manager
John Helvering, and Patti begin screening material for
her albums months in advance of the first studio date.
She says Nelson listens to an average of 500-600 songs
before passing down 200-300 of them to her. In narrow-
ing the field to 40 or 50, certain themes begin to emerge

Sandi Patti takes her No. 1
success where she finds it

lyrically.

“It’s at that time that we are really drawn to songs
that reflect where we are at that time, too,” she says. “A
particular thread or theme begins to develop through
this collection of songs.”

“Make His Praise Glorious” has a good mix of famous
(Gary McSpadden, Billy Smiley, Chris Christian, Dick
& Melodie Tunney, Steven Curtis Chapman, Phill Mc-
Hugh, and Nelson), and not-so-famous (Bill & Robin
Wolaver, Eddie Carswell, Oliver Wells, Steve Wenger,
and Jack Hayford) writers. She says this is intentional.

“I like to hear a song before I know who wrote it,” she
says. “If I see a song with a Gloria Gaither lyric, I im-
mediately think, ‘Oh, it's going to be great.” And some-
times that gives you high expectations and makes you
blind to something really good.

“The title cut of this album is by a couple of Baylor
Univ. graduate students, the Wolavers. We [Nelson,
Helvering, and Patti] heard the cassette late one night
and looked at each other and knew we were going to re-
cord it. I think songs like this are an inspiration to strug-
gling songwriters everywhere. I know it is an inspira-
tion to me!”
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Picture Perfect. Actress/singer Lonette McKee recently recorded the Jerome
Kern tune “The Folks Who Live On The Hill"" for the soundtrack to *“The Chair,”

a comedy financed by Angelika Films.

BY NELSON GEORGE

NEW YORK One of the most im-
portant music video broadcasts on
the East Coast makes its home
base not on a cable television chan-
nel or via syndication but on a
UHF outlet. For the last four
years ‘‘Video Music Box’' has been
available via WNYC Channel 31 on
the UHF dial in New York. The
hourlong show comes on Mondays
through Fridays at 3:30 p.m. and
Saturdays at 11 a.m. On occasion,
the show airs at 11 p.m. on week-
days. Aside from airing on UHF,
the show is also carried via 50 ca-
ble channels on Long Island, N.Y.,
in Connecticut, and New Jersey.
“Video Music Box" has made its
reputation by being progressive in

its programming philosophy, play-

TEN YEARS AGO, MOST successful black-oriented
record companies were involved in custom-label deals
with major labels. Because of the big advances avail-
able from the majors and their extensive marketing
and distribution networks, it seemed to make sense
for black entrepreneurs to seek out liaisons. The two
most successful black-owned labels of the "70s, Kenny
Gamble & Leon Huff’s Philadelphia International
and Dick Griffey’s Solar, made their marks while
working closely with major, corporate-controlled rec-
ord companies.

But in the late '80s
there has been a great
deal of disenchantment
with the majors. As dis-
tribution deals have pro-
liferated, filling rosters
with acts and clogging

and the |
release schedules, some
have argued that black B’m '

music should become less |
dependent on these
deals. Solar, after exiting
RCA and later Elektra, now has a deal with Capitol
covering pressing and distribution. But Solar exer-
cises complete control over its marketing and promo-
tion and receives more money per record than it did
under custom-label agreements with the majors.

Moreover, Solar has had hits under the new setup.
The Whispers’ “It Just Gets Better With Time” was
one of 1987’s best. The Deele’s “Eyes Of A Stranger,”
featuring “Two Occasions,” has taken off. In addition,
Solar has rebuilt its staff, pulling in industry vets and
looking more aggressive than it has in years.

While Gamble & Huff still have the O’Jays’ “Let Me
Touch You” in distribution via Manhattan Records,
they have inaugurated the independently distributed
Gamble Records. So far, Gamble has issued an all-star
“Run, Jesse, Run”’ 12-inch and a Lou Rawls album,
and more product is expected, including a catalog of
classic Gamble & Huff titles from the "70s on compact
disk.

While these two black music institutions have al-
ready made the move for independence, some other
young black industry figures are seriously weighing
either signing with majors for pressing and distribu-
tion or supplementing or supplanting their custom
agreements with majors. Considering the complacen-
cy with which black music is sometimes treated at the
majors, this new open-mindedness is long overdue.

—
Rhythm |

FIRST PRINCE’S “Black Album” was going to be re-
leased, and then it wasn’t. Unfortunately for the artist
and for Warner Bros., the album is very much avail-

Smaller Record Cos. Benefiting From New Assertiveness

Indies Shun Gustom Deals With Majors

by Nelson George

able—bootleg tapes of it are circulating throughout
the media and have been reviewed by publications on
the East Coast. Rarely has an unreleased record by a
major star been so widely available. Songs like
“Superfunkacalafragasexy,” “Hard Rock In A Hard
Place,” and ‘“Ain’t That A Bitch” suggest that Prince
has moved out of his James Brown phase and into a
Parliament-Funkadelic mode, though word on his
next “official”’ release is that it recalls the Beatles-
esque “Around The World In A Day.” (For more on
R . — the “Black Album,” see

5 Steve Gett’s Beat, page
33).

SHORT STUFF:Donna
Summer’s new Geffen
single is “Fascination.” It
was produced by Harold
Faltermeyer ... Prince
co-produced and co-wrote
Jill Jones’ “For Love”
with the singer. Another
Minneapolis producer,
David Z., contributed production ... D.C. blues man
Jesse James makes his debut, “It Takes One To Know
One,” on Maxx Kidd’s T.T.E.D. label. To contact
T.T.E.D., write Custom Station, P.O. Box 41217,
Washington, D.C. ... Peabo Bryson is on the road
promoting his current Elektra album, ‘Positive” ...
Billy Mitchell is a pianist and an actor. As a musician,
Mitchell records for Optimistic Records; his current
“Faces” album has made the jazz chart. As an actor,
Mitchell plays a pianist in Clint Eastwood’s upcoming
film bio of Charlie Parker ... Who made Club Nou-
veau such a rocking band? Was it spokesman/busi-
nessman Jay King? Or did 2 Tuff Enuff producers
and former Nouveau group members Denzil Forster
and Tommy McElroy provide the funk? That’s the
question raised by the upcoming release of Club Nou-
veau’s second Warner Bros. album and the debut of
Tony! Toni! Tone!, a Bay-area band produced by For-
ster and McElroy for Wing/PolyGram. The first blow
in the battle has been struck by Forster and McElroy
with Tony! Toni! Tone!’s first single, “Little Walter,” a
rich work of funk with strong lyrics, a melody adapted
from “Wade In The Water,” and a killing snare drum
sound. Backed by a pointed yet humorous antidrug
video, this song puts Ed Eckstine’s Wing right in the
forefront of progressive r&b. Club Nouveau comes
out of its corner next ... Greg Walker, former San-
tana lead vocalist, is showcasing material at My Place
in Los Angeles this week.

ing rap, black rock, and ‘‘main-
stream blacks acts that don’t get
played on [Black Entertainment
Television],”’ according to the
show’s co-producer and host,
Ralph MeDaniel. “We try to play
all the hip-hop we can get—some-
times as much as 60% hip-hop. We
also are very supportive of videos
by black rock acts and the Black
Rock Coalition.

“From the very beginning, we
began showing up in the Nielsen
books, so we knew people were
watching,” says McDaniel. “We
estimate our audience per broad-
cast is about 175,000 to 200,000.
Word of mouth on the show has al-
ways been good. But in the last
year we've really seen an upswing
in visibility as many of the rappers
themselves began watching the
show because it's one of the only
places they can see their videos
and those of their peers.”

Apart from screening videos,
“Video Music Box”’ has a teen-ori-
ented public service segment
called “Word"’ that features young
adults discussing such issues as
acquired immune deficiency syn-
drome and teenage pregnancy.

One outgrowth of the program
has been the involvement of
MecDaniel and partner Lionel Mar-
tin, aka “The Vid Kid,” in music
video production. Under the ban-
ner of Classic Concept Produc-
tions, the duo has made a number

George Michael’s
world tour stopped
in Sydney, Australia

March 15; for a
review, see page 37

‘Video Music Box’ Program Rocks
N.Y.’s Channel 31 Puts On The Hits

of well-regarded clips, including
M.C. Shan’s “Left Me Lonely” and
Davey Dee’s “Ooh Girl,” with Mar-
tin directing and McDaniel produc-
ing. The team currently has three
videos in production: Biz Markie’s
“Biz Markie Is Goin’ Off”’ and two
for Heavy Dee & the Boyz, “Don’t
You Know” and “Money Earnin’
Mount Vernon.”

Tops’ Cat. The Four Tops have been
doing a series of parties on behalf of
the Oldsmobile Cutlass Supreme
automobile. Levi Stubbs, the group's
lead singer, is shown here performing
at New York's 4D Nightclub.
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| SAY [T AGAIN
JERMAINE STEWART arisTA 2

L
. ©Copyright 1988, Billboard Publications, Inc. No part of this
I publication may be reproduced, stored in any retrieval system, or

permission of the publisher.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/

AD
16 REPORTERS

transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
BRONZE/
SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS 0
30 REPORTERS 50 REPORTERS 96 REPORTERS
15 27 52 56
4 19 26 33
7 12 22 27
4 14 21 35
2 18 20 28
9 5 17 62
4 8 16 57
7 6 16 23
6 4 15 49
7 6 15 47

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panei of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboarc Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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LOS ANGELES Michael Jackson
and Jody Watley have received
three nominations each in the sec-
ond annual Soul Train Awards, set
for Wednesday (30) at the Santa
Monica Civic Auditorium in Calif.
The awards show, to be hosted by
Dionne Warwick and Luther Van-
dross, will be televised live.
Jackson’s nominations are for
the album “Bad” (best album by a
male performer), his “Bad”’ single
(best single), and his video for

“The Way You Make Me Feel”
(best music video).

Watley’s “Looking For A New
Love” is nominated in the best-sin-
gle and best-video categories, and
her self-titled debut album is up
for best album.

Ten other performers have re-
ceived two nominations each: Whit-
ney Houston; Stevie Wonder; Nat-
alie Cole; Prince; Janet Jackson;
Earth, Wind & Fire; Angela Win-
bush; Levert; the Whispers; and

Michael Jackson, Watley Top List; Live TV Coverage Set
Soul Train Award Nominees Announced

L.L. Cool J.

“All My Love” by Gladys Knight
& the Pips, who will be honored
with the Heritage Award is among
the nominees for best album of the
year by a group or duo.

Janet Jackson will compete
against brother Michael in the
best-video category with her video
for “Control.”

The Soul Train Awards will be
televised nationally by Tribune En-
tertainment.

Tempting Chicago. RCA signees David Ruffin and Eddie Kendrick visited
Chicago recently on a promotional tour for their “Ruffin & Kendrick” album.
While in the Windy City, Kendrick, left, Chicago Mayor Eugene Sawyer, center,

and Ruffin practice the famous ‘“Temptation Walk.”
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2 32 31 21 THE JETS @ mca 42085 (8.98) (CD) MAGIC @ 4 — 2 BIZ MARKIE COLD CHILLIN' 26675/WARNER BROS. (8.98) (CD) GOIN' OFF
3 36 | 43 41 STEPHANIE MILLS @ mca 5996 (8.98) (CD) IF | WERE YOUR WOMAN 72 | 69 n 67 NAJEE ® EMI-MANHATTAN ST 17241 (8.98) (CD) NAJEE'S THEME
|3 35 48 PUBLIC ENEMY DEF JAM BFC 40658/COLUMBIA YO! BUM RUSH THE SHOW @ NEW)D 1 ALPHONSE MOUZON oPTIMISM OP 6002 (8.98) (CD) EARLY SPRING
35 | 38 | 45 | 54 [ SMOKEY ROBINSON @ MOTOWN 6226 ML (8.98) (CD) ONE HEARTBEAT 74 | 61 I 56 | 32 | UTFO seLecT SEL21619(8.98) (CD) LETHAL
36 | 37 | 36 | 15 | ARETHA FRANKLIN ARISTA AL 8497 (11.98) (CD) ONE LORD, ONE FAITH, ONE BAPTISM @ NEW)D 1 BRENDA RUSSELL &M sP 5178 (8.98) (CD) GET HERE
37 | 40 | 4 | 43 | JONATHAN BUTLER JVE/RCA 1032-1-J/RCA (8.98) (CD) JONATHAN BUTLER O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
w1 9 | roRDANE s aan D | e R S e e e e e
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FOR WEEK ENDING APRIL 2, 1988

Bilboard Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

x x
(&3 (&3
. SALES B AIRPLAY
E - E
;g gg TITLE ARTIST §§ ;g gg TITLE ARTIST ;o_:§
1 5 WISHING WELL TERENCE TRENT D'ARBY 1 1 4 WISHING WELL TERENCE TRENT D'ARBY 1
2 1 MAN IN THE MIRROR MICHAEL JACKSON 2 2 1 MAN IN THE MIRROR MICHAEL JACKSON 2
3 11 000 LA LA LA TEENA MARIE 3 3 6 000 LA LA LA TEENA MARIE 3
4 12 LOVEY DOVEY TONY TERRY 4 4 3 LOVEY DOVEY TONY TERRY 4
5 4 FISHNET MORRIS DAY 5 5 2 FISHNET MORRIS DAY 5
6 14 WASN'T | GOOD TO YA? DA'KRASH 6 6 16 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 7
7 13 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 7 7 7 WASN'T | GOOD TO YA? DA'KRASH 6
3 20 DA'BUTT (FROM THE FILM “SCHOOL DAZE") E.U. 8 3 5 ROCKET 2 U THE JETS 9
9 6 ROCKET 2 U THE JETS 9 9 15 DA’BUTT (FROM THE FILM “SCHOOL DAZE") E.U. 8
10 19 SWEET SENSATION LEVERT 10 10 10 FATHER FIGURE GEORGE MICHAEL 11
11 3 FATHER FIGURE GEORGE MICHAEL 11 11 12 SWEET SENSATION LEVERT 10
12 8 GOING BACK TO CALI LL COOL J 12 12 20 GOING BACK TO CALI LL COOL J 12
13 7 EVERY DROP OF YOUR LOVE STACY LATTISAW 13 13 9 EVERY DROP OF YOUR LOVE STACY LATTISAW 13
14 9 PLAYTHING REBBIE JACKSON 14 14 8 PLAYTHING REBBIE JACKSON 14
15 25 LOVIN' ON NEXT TO NOTHIN’ GLADYS KNIGHT & THE PIPS 15 15 14 LOVIN' ON NEXT TO NOTHIN’ GLADYS KNIGHT & THE PIPS 15
16 16 YOU ARE WHO YOU LOVE GAVIN CHRISTOPHER 16 16 19 YOU ARE WHO YOU LOVE GAVIN CHRISTOPHER 16
17 21 ALL IN MY MIND FULL FORCE 17 17 17 ALL IN MY MIND FULL FORCE 17
18 10 TAKE GOOD CARE OF ME JONATHAN BUTLER 18 18 11 TAKE GOOD CARE OF ME JONATHAN BUTLER 18
19 27 THAT'S WHAT LOVE IS MIKI HOWARD 19 19 18 THAT'S WHAT LOVE IS MIKI HOWARD 19

36 WHERE DO BROKEN HEARTS GO

WHITNEY HOUSTON 20

13 THINKING OF YOU

EARTH, WIND & FIRE 21

2 THINKING OF YOU

EARTH, WIND & FIRE 21

26 WHERE DO BROKEN HEARTS GO

WHITNEY HOUSTON 20

26 HERE COMES THE NIGHT

MELI'SA MORGAN 2

23 HERE COMES THE NIGHT

MELI'SA MORGAN 22

32 I'VE BEEN A FOOL FOR YOU

MILES JAYE 23

21 I'VE BEEN A FOOL FOR YOU

MILES JAYE 23

33 PINK CADILLAC

NATALIE COLE 24

22 PINK CADILLAC

NATALIE COLE 24

30 THRILL SEEKERS

ROGER 27

21 THRILL SEEKERS

ROGER 27

28 DON'T YOU KNOW

HEAVY D. & THE BOYZ 26

34 DON'T YOU KNOW

HEAVY D. & THE BOYZ 26

= NITE AND DAY

AL B. SURE! 25

24 HOW LONG

GERRY WOO 28

29 HOW LONG

GERRY WOO 28

NITE AND DAY

AL B. SURE! 25

— COULDN'T CARE LESS

FORCE M.D.'S 29

30 COULDN'T CARE LESS

FORCE M.D.'S 29

— INSTANT REPLAY

MICO WAVE 30

31 INSTANT REPLAY

MICO WAVE 30

— STAND UP

HINDSIGHT 31

29 STAND UP

HINDSIGHT 31

35 WHO DO YOU LOVE

RODNEY SAULSBERRY 32

36 WHO DO YOU LOVE

RODNEY SAULSBERRY 32

— EVERYTHING WILL B-FINE

LISA LISA & CULT JAM 33

35 EVERYTHING WILL B-FINE

LISA LISA & CULT JAM 3

— WILD, WILD WEST

KOOL MOE DEE 34

3 WILD, WILD WEST

KOOL MOE DEE 34

8|1B|1L Y (&G (r(B|B|2|E B BN RNV |2

— JUST HAVIN' FUN THE FIT 35 32 JUST HAVIN' FUN THE FIT 35
— LOVE DON'T GIVE NO REASON SMOKEY ROBINSON 36 25 LOVE DON'T GIVE NO REASON SMOKEY ROBINSON 36
39 FALLING IN LOVE WHISTLE 41 7 — FALLING IN LOVE WHISTLE 41
— MY GIRL SUAVE 37 38 — NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL 43
= MERCEDES BOY PEBBLES 38 39 — MY GIRL SUAVE 37
— DON'T MESS WITH MY HEART THE SKWARES 39 40 — MERCEDES BOY PEBBLES 38

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

91

17

2
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TILE )
(Publisher — Licensing Org.)
Sheet Music Dist.

ACTION JACKSON (FROM THE FILM “ACTION
JACKSON™)

(Stap Me 1, ASCAP/Spectrum VI, ASCAP/Lorimar,
BM1) CpP

AINT NO WAY

(Cotitlion, BMI/14th Hour, BMI)

ALL IN MY MIND

(Forceful, BMI/Willesden, BMI)

ANOTHER CHANCE TO LOVE

(Albert Hammond, ASCAP/WB, ASCAP/intersong-USA,
ASCAP/Palancar, ASCAP)

BED ROCK

(Georgio/Stone Diamond, BMI) CPP

BRING THE NOISE

(Def American, BMI)

CAN YOU WAIT

(MCA, ASCAP/Gaidi, ASCAP/Mandels, ASCAP)
COULDN'T CARE LESS

(Jobete, ASCAP/MCA, ASCAP/RC Songs, ASCAP) CPP
DA'BUTT (FROM THE FILM “SCHOOL DAZE™)
(MCA, ASCAP/Sunset Burgundy, ASCAP/Tootsie
Songs, ASCAP)

DO YOU FEEL iT

(Content, BM!/Tyronza, BMI)

DON'T MESS WITH MY HEART

(Box Town, BMI/PolyGram Songs, BMI)

DON'T WASTE MY TIME

(Wolftoons, ASCAP)

DON'T YOU KNOW

(Way To Go, ASCAP/EF. Cuttin, ASCAP/Donril,
ASCAP/Across 110th Street, ASCAP)

EVERY DROP OF YOUR LOVE

(Music Corp. Of America, BM!/L'¥ Mama, BMi/Mercy
Kersey, BMI)

(Forceful, BMI/Witlesden, BMI/My! My!, BMI/Careers,
BMI) CPP

FALLING IN LOVE

(ADRA, BMI/Rapp City, BMI/Guinea Farm, BMI)
FATHER FIGURE

(Ya D Sir, ASCAP/WB, ASCAP/Flyte Tyme, ASCAP)
FLIRT
(Jobete, ASCAP/RK.S., ASCAP)

48 FREE

~ 2

—
N

€ 3 B &8 B 8 8 8

~
d

(Kee-Drick, BM1/Black Eye, ASCAP)

GET DOWN

(Protoons, ASCAP)

GET OUTTA MY DREAMS, GET INTO MY CAR
(Zomba, ASCAP)

GOING BACK TO CALI

(Def Jam, ASCAP)

HE TURNED ME OUT (FROM “ACTION JACKSON")
(WB, ASCAP/MCA, ASCAP)

HEADING IN THE RIGHT DIRECTION

(J.Albert & Son (USA) , ASCAP)

HEAVY ON MY MIND

(Jay King 1V, BMI)

HERE COMES THE NIGHT

(Music Corp. Of America, BMI/Bayjun Beat, BMI)
HOW COULD YOU DO iT TO ME

(Jutie Moosekick, BMI/Mountain Peake, ASCAP)
HOW LONG

(MCA, ASCAP/Copyright Control)

| AM YOUR MELODY

(Vaida, BMI/Sunsight, BMi/Boykin, BMI)

| BET YA, ILL LET YA

(Jobete, ASCAP/Gentle General, ASCAP/Crystal Raisin,

ASCAP)
) CAN'T STAND THE RAIN
(Irving, BMI)

63 | NEED MONEY BAD

8 & 8 =B

(Summa Group, BMI/Bright Light, BMI/Maird, BMI)
| NEED SOMEBODY

(Protoons, ASCAP/Guy Vaughn, ASCAP/Ackee,
ASCAP/Shedrock, BMi/Island, BMI)

| WANT HER

{Vintertainment, ASCAP/Keith Sweat, ASCAP/Donril,
ASCAP/WB, ASCAP/E/A, ASCAP)

IF | WERE YOUR WOMAN

(Jobete, ASCAP) CPP

IN THE MIX

(Muscle Shoals, BMI/Jalew, BMI)

INSTANT REPLAY

(Mashamug, BMI/Istand, BMi/What's New Wave,
BMi/Irving, BM() CPP

I'VE BEEN A FOOL FOR YOU

{Abana, BMI)

JAMES BROWN (PT.1)

(Aimo, ASCAP) CPP

JUST HAVIN' FUN

(Conceited, ASCAP/Let’s Shine, ASCAP)

LIVING IN THE LIMELIGHT

(Wikiesden, BMI/WB, ASCAP)

LOOK WHAT YOU STARTED

(Juldam, ASCAP/Gouda, ASCAP/Buchu, ASCAP/Dream
Dealers, ASCAP/Arista, ASCAP) CPP

LOVE DON'T GIVE NO REASON

(Taj Mahal, ASCAP/Tavani, BMI)

LOVE ME ALL OVER

(Music Corp. Of America, BMI/Kashif, BMI/King
Arthur, ASCAP)

LOVE STRUCK

(Shockadelica, ASCAP/AImo, ASCAP)

LOVER FOR LIFE

(Feel The Beat, BMI/Stone Diamond, BMI)

LOVEY DOVEY

{Shaman Drum, BMI)

LOVIN' ON NEXT TO NOTHIN'

(Netana, BMi/Rashida, BMI/Limited Funds, BMI/Texas
City, BM)

MAN IN THE MIRROR

(Yellowbrick Road, ASCAP/MCA, ASCAP/Aerostation
Corporation, ASCAP)

MERCEDES BOY

(MCA, ASCAP/Unicity, ASCAP/Jenn-A-Bug, ASCAP)
MY GIRL

(Jobete, ASCAP) CPP

NEVER KNEW LOVE LIKE THIS

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

NEW GIRL ON THE BLOCK

(SMA, ASCAP)

NEXT TIME

(Jobete, ASCAP/Mazarati, ASCAP) CPP

NITE AND DAY

(Al B. Sure! international, ASCAP/Key West
International, ASCAP/Across 110th Street, ASCAP)
NO 1/2 STEPPIN'

(Wiz Kid, BMI/lrving, BMI) CPP

NO PAIN, NO GAIN

(Miami Spice, ASCAP)

ONE MORE FOR THE LONELY HEARTS CLUB
(Charles White, BMI)

ONE TIME LOVE

(Jasper Stone, ASCAP)

000 LA LA LA

(April, ASCAP/Midnight Magnet, ASCAP/Oh-Bev,
ASCAP/McNella, ASCAP)

PAID IN FULL

(Robert Hilly

PARTY PEOPLE

(New York Style, BMI/Prodisc, BMI)

PARTY REBELS

(Gentlemen West, BMI)

PIANO IN THE DARK

(Rutland Road, ASCAP/WB, ASCAP/Colgems-EM!,
ASCAP/Dwart-village, ASCAP)

PINK CADILLAC

(Bruce Springsteen, ASCAP) CPP

PLAY TIME

(Irving, BMI/Lijesrika, BMI1/Jonell, BM1) CPP
PLAYTHING

{MCA, ASCAP/Omeo, BMI/Len-Tom, ASCAP)
PLEASE DON'T GO GIRL

(Maurice Starr, ASCAP)

83 PUSHIT

31

10
18

100

81

(Next Plateau, ASCAP/Turnout Bros, ASCAP)
RAINY NIGHT

(Wyteria, BMI/Music Minded, BMI/Electric Apple,
BMi/Careers, BMI) CPP

ROCKET 2 U

(Groupie, BMI)

SAY IT AGAIN

(Blackwood, BMi/Henrey Suemay, BMI)

(SITTIN' ON) THE DOCK OF THE BAY

(Irving, BMI) CPP

SOME KIND OF LOVER

(Uitrawave, ASCAP/April, ASCAP/Intersong-USA,
ASCAP/Rightsong, BMI}

SOMETHING JUST AIN'T RIGHT

(WB, ASCAP/E/A, ASCAP/Keith Sweat,
ASCAP/Vintertainment, ASCAP/Donril, ASCAP)
STAND UP

(WB, ASCAP/Virgin, ASCAP) CPP

STRANGE RELATIONSHIP

(Make It Big, ASCAP/WB, ASCAP/Monty Seward,
ASCAP/Yellowbrick Road, ASCAP)

SWEET SENSATION

(Trycep, BMI/Ferncliff, BMI)

TAKE GOOD CARE OF ME

(Zomba, ASCAP/Willesden, BMI)

TEARS MAY FALL

(T-Boy, ASCAP/Andy Panda, ASCAP/Tee Girl,
BMI/Latin Rascals, BMI)

THANK YOU (FALETTIMMEBEMICELFAGAIN)
(Mijac, BMI)

THAT'S WHAT LOVE IS

(Trycep, BMI/Willesden, BMI/Mardago, BMI/Pera,
BMI) CPP

THAT'S WHERE YOU'LL FIND ME

(Monte Moir, ASCAP/Virgin-Nymph, BMI) CPP
THINKING OF YOU

(Maurice White, ASCAP/Yougoulei, ASCAP/Wenkewa,
ASCAP)

THRILL SEEKERS

" BLACK SINGLES

BY LABEL

N A ranking of distributing labels
by the number of tities they have
on the Hot Black Singles chart.

LABEL -~ NO. OF TITLES

ON CHART

"COLUMBIA (12) 14
Def Jam (2)
M%TOWN 9
EPA. 8
Epic (6)
“+  CBS Associated (1)
Tabu (1)
MCA 8
ATLANTIC (4) 7
Island (2) :
Lorimar (1)
. WARNER BROS. (2) 6
Reprise (2)
Geffen (1)
Tommy Boy (1)
ARISTA (4) 5
Jive (1) &
RCA(2) . -~
Jive (3)
A&M 7
CAPITOL
EMI-MANHATTAN
ELEKTRA (2)
Vintertainment (1)
POLYGRAM
Mercury (2)
Polydor (1)
PROFILE
SOLAR
TOMMY BOY
VIRGIN
4TH & B'WAY
FUTURE
HOUSTON INTERNATIONAL
LUKE SKYY WALKER
MACOLA
Kru'-Cut (1)
MALACO
Muscle Shoals Sound (1)

NEXT PLATEAU
RYAN

SELECT

™vT

. VISION
Ms. B (1)

WARLOCK 1

e &

W h b [H]

w

Pt pet s et s NNNN

5

b b e

Idlers (1)

(Troutman'’s, BMI/Saja, BM1)

56 TURN OFF THE LIGHTS
(Lon-Hop, BMI)

47 TWO OCCASIONS
(Hip Trip, BMI/Hip Chic, BMI/Mister Johnson's Jams,
BMI/Peer-Southern, ASCAP/Tammi, BMI) CPP

6 WASNT | GOOD TO YA?

(Crazy People, ASCAP/Almo, ASCAP) CPP

WE'RE GOING TO PARTY

(Houston Gold, BMi)

WHEN LOVE COMES CALLING

(Colgems-EMI, ASCAP/MCA, ASCAP)

WHERE DO BROKEN HEARTS GO

(Scaramanga, ASCAP/Rare Blue, ASCAP/Baby Love,

ASCAP) CPP

WHO DO YOU LOVE

(Peter Brown, ASCAP/Rod Sauisongs, ASCAP)

34 WILD, WiLD WEST
(Willesden, BMI)

1 WISHING WELL

(Virgin-Nymph, BMI/Young Terence, BMI/Rare Biue,
ASCAP) CPP

61 WOULDN'T YOU LOVE TO LOVE ME?
{Controversy, ASCAP)

16 YOU ARE WHO YOU LOVE
(Chappeti, ASCAP/Intersong, ASCAP/God's Little
Publishing Co., ASCAP)

93 YOU WILL KNOW
(Jobete, ASCAP/Black Bull, ASCAP) CPP

8 8 8

K

SHEET MUSIC AGENTS
are fisted for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Atmo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradiey MCA MCA

CHA Chappell PSP Peer Southern

CLM Cherry Lane PLY Plymouth
CPl Cimino WBM Warner Bros.
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ITA Meet Focus: What’s In Store For Industry?

BY AL STEWART

TUCSON, Ariz. Its depth-of-copy
woes may be easing, but the video
" industry is still eyeing a multitude
of challenges as the VCR house-
hold-penetration rate moves past
the coveted 50% mark, according
to video suppliers and industry ob-
servers who gathered here March
16-18 for the 18th annual Interna-
tional Tape/Disc Assn. seminar.
While videocassette recorder
penetration is expected to continue
its climb, studies show that VCR
owners tend to lose their enthusi-
asm for renting after they have
owned the machine for a while, es-
pecially after the first six months.
On the other hand, the longer a
consumer owns a VCR, studies
show, the more inclined he is to
purchase prerecorded cassettes.
“They acquaint themselves to the
fact that they can buy these
things,” said Stephen L. Wilson,
chairman and chief executive offi-
cer of the Fairfield Group, an in-
dustry watchdog organization.

Wilson’s presentation, “Home
Video: Stimulating Consumer De-
mand In The '90s,” was one of sev-
eral that explored the numerous
factors likely to affect the future
of home video. While there was no
clear consensus on how successful
the video industry will be in the
’90s, the video executives on hand
undoubtedly agreed with Wilson
when he said, “The aging process
has to be addressed.”

While suppliers have repeatedly
asserted that video stores do not
buy enough copies of hit movies to
keep consumers coming back for
more, another side of the depth-of-
copy issue emerged during the
ITA meeting. Reg Childs, presi-
dent of Nelson Entertainment,
noted that the industry was be-
coming increasingly top heavy
with hits.

“We keep learning about depth
of copy, and during the first quar-
ter of 1987 we saw it improve. We
sold 285,000 copies of ‘Princess
Bride.” A year ago we would have
been happy with 190,000,” said

Globo Offers Tapes In 3 Languages

Portuguese Market Tapped

LOS ANGELES While a number of
video companies pride themselves on
offering both English- and Spanish-
language tapes, New York-based
Globo Video may be the first trilin-
gual label operating in the U.S.

Globo offers videos dubbed in En-
glish, Spanish, and Portuguese. The
large size of the U.S. Hispanic popu-
lation is well known, but Globo be-
lieves that the U.S.” Portuguese-
speaking community (immigrants
and descendants of immigrants from
Portugal and Brazil) constitutes a
significant video market.

“The Portuguese and Brazilian
communities are growing quickly in
America,” says Sonia Delgado, sales -
director for Globo Video, a subsidiary
of Brazil’s Globo Group, a multina-
tional media giant with numerous
overseas operations (including the re-
cently formed Los Angeles-based
Globo Records). TV Globo is Brazil's
largest television network and ex-
ports its novelas (prime-time soap op-
eras) around the world. The U.S. arm
of Globo Video was formed in 1986.

Delgado cites New Jersey and
New York (in that order) as the top
Portuguese-language markets. Oth-

ers markets with large numbers of
Portuguese-speaking people include
Bedford, Mass.; Providence, R.I.; and
Southern California.

Globo currently carries more than
100 Brazilian movies in its catalog; all
are in Portuguese and have no subti-
tles. Each retails for $79.95.

The label’s Spanish-language vid-
eos include dubbed multiple-tape sets
of TV Globo novelas, many of which
have already seen extensive TV air-
play in Europe, in Latin America, and
on U.S. Hispanic television.

A new English-language release is
“Carnaval 88,” which documents the
colorful, kaleidoscopic parade of stu-
dents, staffs, and guests of the sam-
ba schools during the annual Carna-
val festival in Rio de Janeiro, Brazil.

Other English-language releases
include educational videos on Brazil-
ian geography and history and docu-
mentaries on previous Carnavals.

Advertising so far has been low-
key. “We’ve mainly advertised in
newspapers and the in-store publica-
tions of video stores frequented by
Brazilians and Portuguese,” says
Delgado. CHRIS McGOWAN

LOS ANGELES Paramount
Home Video is releasing the final

television series, each listing for
$12.95. A

In addition, the list price of the
previously released 59 episodes
will drop from $14.95 to $12.95(
each. .
The pilot episode, “The Cage,”
and a two-part program called
“The Menagerie’” will remain
priced at $29.95.

x T wd

‘Star Trek’ Tapes Due

18 episodes of the ‘“Star Trek” .

" “The Way To Eden,” and “The

Backing the push will be a spe-
cially designed convertible
counter/floor product display that
holds.46 units, a commemorative
poster, and a new Starship Enter-
prise mobile measuring 5 feet by 2
feet. ‘

Among the final titles are “The
Tholian Web,”” ‘“‘Day Of The
Dove,” “All Qur Yesterdays,”

Cloud Minders.”

Childs. 0

Pointing out the downside of
such brisk sales, Child said, “Out
of the 29 titles released in January,
eight accounted for 82% of the
sales, and the ninth title sold no
more than 50,000 units.”

‘There’s too much
junk in the market’

The softening of the B market,
as illustrated by Childs’ statistics,
was also addressed by Nicholas
Santrizos, president of Vista
Home Video. Noting that the in-
dustry has grown by some 2,000%
in the past five years, Santrizos
said the growth was due to “free-
dom of choice.”

“Studios pressing stores to take
extra copies of top titles will lead
to a great deal of stagnation and
take the magic out,”’ cautioned
Santrizos, who, like Childs, was

FOR WEEK ENDING APRIL 2, 1988

speaking during a session titled
“Home Video: Is There Life After
507’’—a reference to the VCR
household-penetration rate.

Speaking at the same session,
Tom Burnett, president of Virgin
Vision, said, “There is going to be
life after 50. It's the quality that
concerns me.” Turning his atten-
tion to the depth-of-copy issue,
Burnett added, ‘‘Retailers would
like to take more product—no
question. But if they bring in
enough copies to satisfy the de-
mand in the first 30 days, they’ll
lose money. The way depth of copy
is being handled is causing confu-
sion.”

During a presentation titled
“The Future Of Prerecorded Video
In The U.S.,” Dick Kelly, president
of the research firm Cambridge
Associates, pointed to a number of
factors that he said were likely to
have a negative impact on the in-
dustry. One of his major com-
plaints was that there is “too much

junk on the market.”

He also cited “rental-habit de-
cay’’ and provided data that
showed a steady decline in the
number of new VCR households
and thus the sources of new busi-
ness. He called the growth of pay-
per-view another negative factor
and said his firnr found that when
a film is released on video and PPV
on the same day, the video experi-
ences a 15% decline in rental. He
called the 15% decline ‘“not spec-
tacular.”

But on what he termed the posi-
tive side, Kelly also pointed to in-
creased customer awareness,
more retail outlets carrying prod-
uct, and the consolidation of dis-
tributors as well as video retailers.
As for pricing, he predicted that
$14.95 would eventually become
the real price point for sell-

" through and said that $99.95 will

become the suggested list price for
feature films targeted at the rent-
al market.

Billboard.
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TOP MUSIC VIDEOCASSETTES.

_le g Compiled from a national sample of retail store sales reports.

; g g 53 %":'
% é ;"5 TITLE a:p{lrfiag;tu?;né‘;talo Number ::irr;zir’::lers 5% § 3;
= o~ z n s g x| © PAD

\ * % NO.1 % * =

1] 2|17 STING:THEVIDEOS PART 1 ) Sting 197 | SF | 12%e
21 1}|17| soFare 6 West Home Video SW-5701 Grateful Dead 187 | tF | 2095
3 | 3|17 | SUPPERY WHEN WET ,’;ggggm e e Bon Jovi 1987 | LF | 1998
44 |5 cv mg:: et Peter Gabriel 1988 | SF {198
5 | NEW) | THE CURE IN ORANGE R R The Cure 1987 | ¢ |2495
6| 6 | 13| $19.908HOMEVID CLFFEMALLIA ElRKraRecords @ 20106-3 Metallica 987 | ¢ |19
7 | 5 1 15| WHITESNAKE: THE TRILOGY A Geffen Home Video 38138 Whitesnake 1987 | SF | 1485
8 | 9 | 19| AEROSMITH'S VIDEO SCRAPBOOK ® GBS Video Music.Enterprises Aerosmith 1987 | D |1998
9 | NEW)> | THE PRETENDERS “THE SINGLES" a};ﬁri?ggﬁise S The Pretenders 198 | LF |1998
10| 8 | 27 | ONENIGHT OF RAPTURE EE e Anita Baker 1997 | ¢ |29
11 | NEWD | STEVIE: LIVE AT RED ROCKS gf:;‘(zgggﬂwe R0650 Stevie Nicks 987 | ¢ |1985
12 | REENTRY | MOTLEY CRUE UNCENSORED A e A R 104-3 Motley Crue 198 | LF [198
13 [+12 | 27 | SRACELAND:THE AFRICAN Warner Reprise Video 38136 Paul Simon 1987 | ¢ |28
14| 13} 3 | REM.“sucCcumss” e T REM. 1987 | F |19
15| 11 | 27 | CONTROL-THE VIDEOS, PART Il @ ﬁm S;fg%s_g‘fi - Janet Jackson 1987 | sF | 1288
16 | 10 | 27 | THEMAKING CaHEMO OF 6 West Home Video SW-5700 Grateful Dead 1987 | D | 1295
171 7] 5| evis'se agasjggﬂ'r“"?';af:;‘em R, Efvis Prestey [ 1587 | D |1985
18 | 16 | 69 | CONTROLTHE VIDEOS & S Janet Jackson 198 | SF | 1295
19 | NEWD> | HEART “IF LOOKS COULD KiLL" MPI Home Video 1525 Heart 1987 | SF | 1485
20| 17 | 59 | BON JOVLBREAKOUT A mﬁmggﬁxf;%‘;%somo Bon Jovi 1985 | sF [ 1495

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatricat fitms, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a vaiue of
$2 million for music video product). Titles certified prior to Oct. 1, 1 985, were certified under ditferent criteria.)  International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 mitlion at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical tities. SF short-form. LF long-form. C concert. D documentary.
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SPORES ANE RECREATIONAL. VIDEQ

Developing a Gameplan
With Staying Power

By CHRIS McGOWAN

Of all special interest video genres, sports and re-
creation may one day prove to have the best stay-
ing power.

Why? Because America is a sports-crazy country
with a long memory for its famous athletes. A foot-
ball, basketball or baseball star may have a career
of 10 or 15 years, and the best ones stay in the
public mind for decades.

Tapes by Julius Erving, Jack Nicklaus, John
McEnroe and lvan Lendl will probably continue to
sell significant numbers well into the 21st century
because the older fans at that time will remember
them (as we remember Babe Ruth, Jesse Owens
and Pele now) and because younger fans will want
to collect the tapes and to study a/l the greats.

At the very least, many sports titles are currently
demonstrating a longevity of two, three or more
years. Many of the top titles on the Billboard recre-
ational sports chart for '87 were in fact released in
'86, or '85 or even earlier.

The No. 1 '87 title (No. 1 on the '87 recreational
sports chart and 57th in sales for all videocas-
settes) was Video Reel's “Bob Mann’'s Automatic
Golf,” which was also the top title in the genre in
'86.

Big news in '87 was the five-year, $8 million
agreement cut by Fox Hills Video with NFL Films
Video. Fox Hills now is the sole distributor of NFL's
lucrative catalog of over 150 titles and the latter
firm wili continue to produce a number of new foot-
ball titles each year.

Another major deal was the pact between CBS/
Fox and the NBA. “We signed an exclusive deal
with them a year ago for all sorts of tapes, includ-
ing championship, highlight, instructional and play-
er-tapes. We've put out six programs so far, with
many more to come,” says Ken Ross, vice presi-
dent of non-theatrical programming for CBS/Fox.

The Fox Hills and CBS/Fox deals are especially
noteworthy because one of the strongest attributes
of the sports and recreation genre is the intense TV
exposure that its subjects receive. Events such as
the Olympics and World Cup boost sales, as does
ongoing coverage of baseball, football, basketball,
golf, bowling, tennis, auto racing, wrestling, boxing
and many other sports.

“There's no secret why we're so successful,”
says Richard Goffman, vice president of advertis-
ing and marketing for Coliseum Video, which has
garnered six-figure unit sales on several wrestling
titles. “We are successful because the WWF is so
successful, it has broad appeal and is hyped on TV
constantly. It's the third-highest syndicated TV

show, which gives wonderful exposure. There is a
cast of characters with whom people are familiar,
continuity and progression—like a soap opera.”

Price points in the genre demonstrate a wide
range (wider than in the health & fitness genre),
from $9.95 (for seven Morris Video sports titles
recently reduced) to $84.95 (for “Golf My Way
With Jack Nicklaus™). The high tag on the latter
tape doesn’'t seem to hurt sales. “The Nicklaus
tape is a constant seller and renter, year after
year,” says Mike Ellis, general manager of Adven-
tures in Video, a nine-store web based in Minne-
apolis.

Sports tapes are often (like sports) seasonal and
many times sell best in the towns whose teams and
players they present.

“In general, the tapes that do well in sell-through
are market-specific,” says Vans Stevenson, direc-
tor of public relations for Erol’s, a 14 3-store chain
based in Springfield, Va. Consequently, videos fea-
turing Philadelphia, Washington, D.C., and Balti-
more-area athletes were among Erol’s top '87 sell-
ers.

“When the Twins won the World Series, we sold
about 3,000 pieces [in nine stores] of the CBS/
Fox ‘Official World Series’ video,” says Ellis of Ad-
ventures In Video. ““And in November when the
Twins themselves put out ‘Twins Win,” we sold
about 1,000 units of that.”

Hunting, fishing, skiing, baseball and other
sports all have their months, and Adventures in
Video changes its selection accordingly. Sell-
through sports sections can range from 10-20 to
75 tapes, depending on the time of year, according
to Eliis.

Video stores still often have a rough time with
the genre, which has done better in other outlets.
Adventures in Video carries about 150 sports and
recreation titles for rental in its larger stores, but
Ellis notes that “it is a small percentage of our
business. It's mainly there for customer conve-
nience.”

Adds Troy Cooper, executive vice president of
National Video, “In our larger superstores, the
genre moves better, because there is a larger sec-
tion and people are aware of it, but that's true in
general of non-theatrical as a whole. The larger
stores carry about 200 titles in both sports and re-
creation and health and fitness.”

“We're hoping that more and more video stores
will see the potential of non-theatrical video,” says
Carol Bystrzycki, head of marketing for 3M/Lei-
sure Time Products. Leisure Time carries more
than 50 fishing, hunting and skiing tapes. “We
think that they got inundated with how-to and
couldn’t decide what to carry. But now a lot of the
low-end producers are falling out.”

And the future? “Consumers want to view these
tapes over and over, and thus own them. It's the
key to sell-through,” comments Jeff Jenest, vice

wWWwWw.americanradiohistorv.com

president of marketing for Lorimar.

“The genre will definitely continue to expand,”

says Ken Ross, director of non-theatrical program-
ming for CBS/Fox. “There really is a demand at the
consumer level for certain types of sports tapes.
They are very collectible and they are a personal
instant replay.”

The growing number of sports and recreation
tapes that have achieved six-figure sales attests to
that optimism.

Marketing, Distribution, Sponsorship

As the sports and recreation genre of home vid-
eo continues to grow, so too do possible combina-
tions of marketing, distributing and sponsorship.

Five Vestron tapes illustrate this diversity. Ves-
tron’s “Learning Football The NFL Way" was spon-
sored by Wheaties, which featured the tape on the
back of 12 million boxes, and was sold as well
through bookstores, catalogs, video stores, sport-
ing goods stores and in specialized mailings to
40,000 high school and Pop Warner football
coaches. “The important thing is to take advantage
of these alternative distribution opportunities,”
comments Jeffrey Peisch, director of non-theatri-
cal programming for Vestron.

Arnold Palmer’s two-part “Play Great Goif” Ves-
tron series was featured in some 20 catalogs (in-
cluding Sharper image, Doubleday Video Catalog
and Rand-McNally Video Letter), video stores,
bookshops, golf pro shops and other alternative
outlets, and will be advertised in a direct-response
cable and network campaign this spring, according
to Peisch.

And a two-tape Jimmy Connors tennis series
(due from Vestron in July) is sponsored by Volvo,
which is considering staging a sweepstakes around
the tapes and the U.S. Open (prizes may include a
trip to the Open, a volvo and tennis lessons from
Connors), as well as having its car dealers give the
tape away to customers.

Morris Video also has had sponsorship or cross-
promotion on many sports videos, such as the
Budweiser-produced three-tape “On The Attack”
soccer series and “Michelob Sailing” (all four bow
this spring). Seven Morris titles (on golf, tennis,
bowling, fishing, skiing and sailing) will be available
at a retail price of $9.95 apiece (minimum orders
to dealers will be cases of 12). To sell at such a low
price, Morris vice president George Morris com-
ments, “You have to watch every penny and talk
really seriously with your duplicators. And you
have to make sure people pay their bills on time.”

Morris hopes that the low price will trigger six-
figure sales for some of the titles (the label's Billy
Caspar and Johnny Miller golf tapes have topped
50,000 units apiece at higher price points).

Coliseum Video has sold the bulk of its enor-
mously-successful WWF wrestling tapes in video
stores, where they both rent and sell well. “At least

(Continued on page S-2)
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GAMEPLAN

(Continued from page S-1)

80%-85% of our business is in
video stores, and we do a little
bit of direct mail through WWF
magazines,” comments Richard
Goffman, vice president of ad-
vertising & marketing for Colise-
um. “Now we're starting to enter

hunting and skiing titles. 3M
Magnetic is distributed in video
stores, 7-Elevens and wherever
else blank video tape is sold,
while Leisure Time is sold in
sporting goods stores, hunting
stores, bait & tackle shops and
some video stores. Different dis-
tribution channels account for
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4 6 51 hAAld‘RAA"MCKENZIE S TRAVEL TIPS- Republic Pictures Corp. H-7352-1 wz:tkslktlo Qahu, Maui, Diamond Head, and 2495
JULIA CHILD: SOUPS, SALADS, AND . Making French bread, tossed salads, and
5 7 47 BREAD Random House Home Video fight and hearty soups. 29.95
MR. BOSTON'S OFFICIAL VIDEO . ) Learn to mix your favorite drinks with
6 | 10 | 3 | BARTENDER'S GUIDE Lorimaghiom=lliceciOsy easy instructions. 1395
. For the fish lover whose time or bad luck
7 9 | 43 | VIDEO AQUARIUM The Video Naturats Co. makes owning live fish impossible. 19.95
. Stalk the Great Wall, Canton, the Grand
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13| 2 13 THE SILVER PALATE: GOOD TIMES Simon & Schuster Video Celebration of parties, people, and good 24.95
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R THE SIGHTS AND SOUNDS OF . Visit beautiful Hawaii and enjoy an in-
For More Information Call 14 4 |15 HAWAII International Travel Network depth look at the 4 main islands. 39.95
- R . Planning, planting, maintaining, and
CQ]\ JSEU I[\\AL \ 71[ ])}E@(@ 15 | 13 | 43 | THE VICTORY GARDEN Crown Video harvesting of the pome garden 24.95

(800) 457-0056

(212) 489-8130

# International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of
at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
Next week: Health And Fitness; Business And Education.
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The White Stuff. Vanna White's apearance at a Photo Drive-Up outlet spurred
the sale of the television star's workout video “Get Slim, Stay Slim.” The San
Jose, Calif.-based chain drew close to 3,000 people and sold some 600 copies
of White’s Lorimar Home Video release during the two hours she hobnobbed at
the store. Pictured, from left, are Tracey White, sales representative, Lorimar
Home Video; Mack Tatarsky, regional sales manager, Lorimar; Vanna White;
and Gregg Bunker, president of Photo Drive-Up.

THE DEPTH-OF-COPY PROBLEM is largely the creation of suppliers looking
to fatten their bottom line. At least that is the consensus of retailers
who attempted Virgin Vision retail seminars in several cities. Virgin
sponsored the powwows with dealers in the hope of getting the per-
spective of retailers. What they got was an earful. Dealers on hand
said depth of copy isn’t the issue. The issue, they say, is return on in-
vestment, and the problem, according to Virgin, is better described as
“depth of consumer.” The company says it also encountered wide-
spread resistance to the $89.95 price point. Since competitive pressures
keep many dealers from increasing their nightly rental fees, the move
to $89.95 means that stores just have to wait that much longer to break
even and start to earn a profit on a tape. The dealers said they like
multipacks but they are “title sensitive.” Commenting on the discus-
sions with dealers, Tom Burnett, executive vice president of Virgin Vi-
sion and the supervisor of the seminar program, said, “We have had a
number of our myths exploded by this opportunity for direct communi-
cation with retailers. We've discovered that some assumptions which
the industry as a whole has lived by are simply unfounded.”

MUGHO MACHO: Warner Home Video’s latest sell-through promotion fo-
cuses on some of Hollywood’s top male stars. The Heroes campaign
will offer 16 titles for a list price of $19.95 each and will include films
from Clint Eastwood (“Heartbreak Ridge”), Mel Gibson (“The Road
Warrior” and ‘“Mad Max Beyond Thunderdome’), Burt Reynolds
(“Sharky’s Machine”’), and Robert Duvall (“The Great Santini”).

MELSON ENTERTAINMIENT says it has taken orders for some 285,000 copies
for the film “The Princess Bride.” The company says the success of the
video release is particularly notable for two reasons. Not only has it
become the company’s top-selling title of all time, but aceording to
Rand Bleimeister, executive vice president, “It outsold every other ti-
tle ever released which grossed $30 million [or less] at the domestic
theatrical box office.” The film, currently available for a list price of
$89.95, was also nominated for an Academy Award for best original
song for “‘Storybook Love.”

TURNING JAPANESE: Sony Video Software is set to release a series of
films made in Japan. The company says the series consists of 40 of the
finest-quality classic and modern Japanese films on video. Four films
will be released each quarter beginning May 5 with “The Family
Game,” “Early Summer,” “Stray Dog,” and “Mother.” Each of the ti-
tles has a list price of $59.95 and is packaged in special cover paper
designed with the look of unryu (traditional Japanese handmade pa-
per). The cassette jackets will have a flap that includes a short synopsis
of the program as well as information on the director. AL STEWART

New Hi-Band 8mm

ilies With “Super-VHS

Format Matches Resolution Quality Of Camcorders

A biweekly column focusing on
products, trends, and develop-
ments in the hardware industry.

BY MARK HARRINGTON

THE ANNOUNCEMENT OF Hi-
Band 8 millimeter video shouldn’t
have surprised anyone who's been
following video developments over
the past two years.

Hi-Band, which increases 8mm’s
horizontal resolution to over 400
lines from 230, was inevitable. The
8mm video camp had no choice but
to match the higher quality of Su-
per-VHS-C ecamcorders.

For Sony and Sanyo/Fisher,the
big guns of 8mm, as well as for
blank tape companies and 35mm
camera companies whose video
businesses focus on 8mm, Hi-Band
is a statement to dealers that com-
mitment to the format and ad-
vancements will continue.

The timing could not have been
more appropriate. Word of Hi-
Band’s 10-company standardiza-
tion came as some camcorder man-
ufacturers and retailers were voic-
ing doubts about S-VHS-C’s sales
potential. Thus, 8mm may pick up
on S-VHS-C’s market share.
What’s more, when product is in-
troduced a year from now, Hi-
Band will quickly equalize the sell-
ing advantage S-VHS-C cam-
corders have over 8mm—that of
picture quality.

Retailers especially are said to
be having difficulty selling S-VHS-
C camcorders because of their

price and the need for an adapter.
Hitachi, meanwhile, is rumored to
be considering selling some of the
thousands of 8mm camcorders it
produces for other companies un-
der its own brand.

But even with official Hi-Band
public information, companies that
participated in its standardization

aren’'t saying

EE—— 11 ch.

Hm“]wn“[ Shin Takagi,
president  of

Sony’s consumer
video division,
says that is be-
cause each of the
10 companies is working at its own
pace and has agreed to release de-
velopments jointly with the others.

Nevertheless, he says, though
Hi-Band speaks to a more sophisti-
cated market that desires a wider
range of products, it probably
won’t be the end-all format.

“The desire or need for these
products is getting more diversi-
fied,”” Takagi explains. “We want
to offer the consumer a wider
choice.”

As in the past, Takagi says he
believes current 8mm products are
good enough for the average con-
sumer but adds, “If you have a
customer who demands higher pic-
ture quality, you have to have
that, too.”

What about the potential for
further video confusion? Hi-Band
will require not only a new genera-
tion of hardware, but, like S-VHS,
will need a new fleet of blank tape
and prerecorded software.

WATCH

Takagi concedes Hi-Band may
cause buying hesitation among
consumers, but he also warns that
‘“‘technological evolution never
stops, and if you're waiting for the
ultimate thing to come out you'll
probably never buy it.” )

He says a current estimate that
8mm commands as much as 35 per-
cent of the camcorder market
“makes me feel very much that we
are firmly established in the mar-
ket and are gaining position.”

While much early attention will
be on camcorders, both Takagi and
Nobuhiro Arimoto, president of
Sanyo/Fisher, indicate that home
decks will also be part of the for-
mula. Neither has specified hard-
ware plans, but Takagi says, ‘““The
technology certainly has applica-
tions for home decks, too.” He in-
dicates that camcorders and decks
will be introduced simultaneously.

On the prerecorded software
side, however, he says he doesn’t
expect much early acceptance.

“I don’t think the software peo-
ple will pick up Hi-Band 8mm im-
mediately, as has been the case
with S-VHS,” he says. “They seem
to be happy with what they’re mar-
keting now.”

Still, he says, Hi-Band may have
appeal for software other than tra-
ditional movie-entertainment-ori-
ented tapes.

“They may come up with some
specialized software, something
applicable to institutional, medical,
encyclopedia formats or art repro-
ductions as opposed to the heavy
books available today,” he says.

VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.
Please include the running time
and suggested retail price.

“The Secrets Of Pro Wrestling,”
Diamond Entertainment, 55 min-
utes, $29.98.

Given the current popularity of
professional wrestling—which
shows no signs of waning—it was
simply a matter of time before
someone decided to debunk Ameri-
ca’s most popular spectator
“sport.” This tape features two
wrestlers, said to be given “a raw
deal by their chosen profession,”
who don masks to protect their iden-
tities and demonstrate the holds,
moves, and dirty tricks that are the
heart and soul of professional wres-
tling.

The premise is extremely provoc-
ative, but it is difficult to recom-
mend any product that continually
insults viewers and refers to them
by such epithets as ‘pencil-necked
geeks.” Still, wrestling is so popular
now that many viewers would prob-
ably be willing to overlook the
slights, so this program couldn’t

have come at a more propitious
time. RICHARD T. RYAN

“Harmonic Voyage—A Bubble Of
The Sea,” Cine-Video West Inc., 24
minutes, $29.98.

In a culture that has spent for-
tunes on Nehru jackets, mood rings,
lava lamps, and pet rocks, there
must surely be a market for an aid
to complete relaxation. Featuring
top-notch production values, breath-
taking scenery, and an attractive
new age score, this program, which
traces the odyssey of a large bub-
ble, is really a rather expensive gim-
mick. However, it is very well exe-
cuted, and like so many other fads,
it may achieve a degree of populari-
ty that will probably be both limited
and short-lived. e RTR.

“Carnaval 88,” Glebo Video, 90
minutes, $79.95.

Brazil’s Carnaval—an annual
four-day festival that includes pa-
rades, feasts, and games—has been
called “the greatest entertainment
spectacle on earth.” The parades
feature the students, staffs, and
guests of Rio de Janeiro's samba
schools; grandiose floats; hundreds
(sometimes thousands) of beautiful-
ly costumed dancers; and throngs of
musicians pounding out a samba
beat. Each samba school represents
a particular neighborhood in Rio
and spends countless hours and
huge sums of money in a yearlong
preparation for the event. The ef-

fect is dazzling and kaleidoscopic,
and a crack Globo Video crew has
captured the 1988 event in all its col-
or and energy. A commentator ex-
plains the themes (often political or
social) and backgrounds of the
schools. In-store playing of the tape
would capture customers’ attention
and inspire rentals. CHRIS McGOWAN

HOLD
THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jetf
Serrette today (NY resi-
dents dial 212 764-7388).
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Beach Boy. David Essel chats with Marti Sait of WFTV Orlando, Fla., about his
new video, “The Beach Workout With David Essel, M.S.” The fitness tape is
available for $19.95 from Academy Entertainment.

FOR WEEK ENDING APRIL 2, 1988

7 Billboard.

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP VIDEOCASSETTES SALES

OTTAWA The Canadian Motion
Picture Distributors Assn. says
new legislation in Quebec will play
right into the hands of video pi-
rates and take sizable sums of
money away from retailers in the
province.

Under Bill 109, English-lan-
guage films and videos that are re-
leased must have French-language
subtitles, and French-dubbed ver-
sions must be imminent. Films are
pulled out of theaters after 60
days if no French dub is being
readied.

“These impediments to the flow
of legitimate product to theater

Piracy Debate In Ganada

and video retailers in that province
will result in a substantial short-
fall,” the association says. “Expe-
rience in other countries indicates
that the void may well be made up
by pirates producing illegal
copies.”

The association estimates that
video piracy costs the legitimate
business more than $15 million a
year. In 1987, the loss attributed to
one convicted pirate alone was
$850,000.

Bill 109 “may provide an invita-
tion to video pirates,” the associa-
tion asserts. KIRK LaPOINTE

VIDEO

=
E Compiled from a national sample of retail store sales reports.
x
SlEls To
S z | O 5 @ o s
o |51y TITLE Copyright Owner, Principal =2 | £ | =t
I |l<iz Manufacturer, Catalog Number Performers 22| 2|25
& NO.1 * &
1 1 24 LADY AND THE TRAMP Watt Disney Home Video 582 Animated 1955 G 29.95
2 | 2|63 CALLANETICSA® ARk IS Callan Pinckney 1986 | NR | 2695
JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
3| 3|76 | AEROBIC WORKOUT A Lorimar Home Video 070 Jane Fonda 1986 | NR | 39.95
Lorimar/LightYear Ent.
4 8 2 START UP WITH JANE FONDA Lorimar Home Video 077 Jane Fonda 1988 | NR | 19.95
Paramount Pictures .
5 | NEW)pr| BEVERLY HILLS COP Il Paramount Home video 1860 Eddie Murphy 1987 | R |[89.95
) Lorimar/LightYear Ent.
6 | 5 |126| JANE FONDA'S NEW WORKOUT A Lorimar Home Video 069 Jane Fonda 1985 | NR | 39.95
Amblin Entertainment .
7 4 | 29 | AN AMERICAN TAIL® MCA Homne Video 80536 Animated 1986 | G | 2995
. Julie Andrews
8 | 14 {133 THESOUNDOF MUSIC A ¢ CBS-Fox Video 1051 Christopher Plummer 195 | G | 2998
9 11015 PINK FLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R [ 1995
Paramount Pictures William Shatner
10 6 24 STAR TREK IV-THE VOYAGE HOME Paramount Home Video 1797 Leonard Nimoy 1986 | PG | 29.95
Paramount Pictures Marlon Brando
11| 16 | 70 THE GODFATHER Paramount Home Video 8049 Al Pacino L7z R 2.95
Vestron Pictures Inc. Patrick Swayze
121 7 10 DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 89.98
131 ¢ 74 SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 G | 29.95
14 | 22 | 93 | KATHY SMITH'S BODY BASICS A o T Kathy Smith 1985 | NR | 2995
15| 24 | 99 | ALICE IN WONDERLAND A ¢ Walt Disney Home Video 36 Animated 1951 | G | 2995
16 | 20 | 72 | SCARFACE A a’(‘:"/’f{f::n?%se':‘ggf) 47 Al Pacino 1983 | R | 2495
17| 12 | 53 | THEWIZARDOFOZ A & MGM/UA Home Video 60001 LN 1939 | G | 2995
y Bolger
Orion Pictures Peter Weller
18 | 15 7 ROBOCOP Orion Home Video 8610 Nancy Allen 1987 R | 8098
Elektra Records
19 | NEW) | THE CURE IN ORANGE it e SRS The Cure 1987 | NR | 2495
20 | 23 | 135 | PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 | G | 2995
21 (37 | 29 DORF ON GOLF ¢ J2 Communications J2-0009 Tim Conway 1987 | NR | 29.95
SUPERBOWL XXil NFC CHAMPIONS: NFL Films Video . .
22} 8| 2 | THE WASHINGTON REDSKINS Fox Hills Video Various Artists 1988 | NR | 1995
Paramount Pictures .
23 | 25 | 107 | BEVERLY HILLS COP Paramount Home Video 1134 Eddie Murphy 1985 | R | 1995
24 1 311 26 gkﬁ%%:;%s PLAYMATE VIDEO Lorimar Home Video 524 Various Artists 1987 | NR | 2495
¥ Polygram Records Inc. .
25119 |19 BON JOVI-SLIPPERY WHEN WET Polygram Video 440-041521-3 Bon Jovi 1987 | NR | 19.98
26 | 27 | 7 | KATHYSMITH'S STARTING Fox Hills Video FH1027 Kathy Smith 1987 | NR | 1995
27 | 21 {120 W(\)TR’:(YO%q’IIH S ULTIMATE VIDEO jg: Voo g‘f'oo Kathy Smith 1984 | NR | 29.95
JANE FONDA'S EASY GOING Lorimar/LightYear Ent.
28 | 18 | 145 WORKOUT A @ Lorimar Home Video 058 Janelienda 1984 | NR | 39.95
Hemdale Film Corp. Tom Berenger
29| 11| 8 | PLATOON HBO Video 0040 Chartie Sheen 1986 | R | 9995
30 | 32 | 9 | MARYPOPPINS® o Walt Disney Home Video 23 lie \‘}::[)e;{fe 1964 | G | 2995
Paramount Pictures Tom Cruise
31|17 | 54| TOPGUN ~ Paramount Home Video 1629 Kelly McGillis 1986 | PG| 2695
- e o - E - g > L e —— -
" . ¥ e - 3
» 32 35.4'_ 3 | HERE'S MICKEY! Watt Disngy Home Video 826 .. W 4 é i [ |
- . g - - e e -« B
18815 :'('*\@1:’:(70%‘1,“:“'5 WINNING Fox Hills Video FH1 012" Kathy Sitth RE. Vi i
; Elvis *56/LightYear Ent. e ) ’
343 6 ELVIS '56 Media Home Entertainment M470 Elvis Presley 1987 | NR | 1995
35| 2 | 26 PLAYBOY VIDEO CENTERFOLD #6 Lorimar Home Video 526 Lynne Austin 1987 | NR | 1295
Paramount Pictures
36 | 33 | 32 | CROCODILE DUNDEE Paramount Home Video 32029 Paul Hogan 1986 | PG-13 | 29.95
37 | 29 | 18 | GRATEFUL DEAD-SO FAR 6 West Home Video SW-5701 Grateful Dead 1987 | NR | 2995
INDIANA JONES AND THE TEMPLE  Paramount Pictures Harrison Ford ]
38|38 |58 OF DOOM Paramount Home Video 1643 Kate Capshaw 1984 | PG | 19.95
Orion Pictures Kevin Costner
33130 | 6 | NOWAYoOuUT HBO Video 0051 Gene Hackman 1987 | R | 8995
RKO Pictures Michael Dolan
40 | 13 | 2 | HAMBURGERHILL Vestron Video 6015 Daniel O'Shea 1987 | R | 8098

. @ Recording Industry Assn. of America gold certification for theatrical fitms, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2

million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). & RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of

$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retait for nontheatrical titles. SF short-form. LF fong-form. C concert. D documentary.

32

www.americanradiohistorv.com

BILLBOARD APRIL 2, 1988


www.americanradiohistory.com

ALENT

World Success. CBS Records International honored Leonard Cohen with a
party at New York’s Man Ray Bistro, during which the veteran artist received a
Crystal Globe Award signifying overseas album sales in excess of 5 million units.
Cohen’s latest album, “I'm Your Man,” is climbing the European charts and will
be released in the U.S. shortly. Pictured, from left, are his tongtime friend Judy
Collins, Cohen, and CBS Records International President Robert Summer.

BY BRUCE HARING

NEW YORK Following the break-
through success of their 1986 album,
“Especially For You,” the Smither-
eens seem poised to go for the gold.
Or, more appropriately, the green, as
in “Green Thoughts,” the band’s new
Enigma/Capitol album.

A healthy industry buzz has
marked the release, and the Enigma/
Capitol forces are marshaled to take
the band from its alternative/
college/album rock base over to top
40, according to Capitol product man-
ager Mike Stotter.

“They’re a major-priority push for
us,” Stotter says. “All guns are ready
to blast. We would certainly love to
see them reach gold, but there’s ev-
ery belief that they could be platinum
and beyond.”

The initial launch of “Green
Thoughts” has gotten under way
with the servicing of a 12-inch single,

BLACK MAGIC: The Beat has finally tracked down a
copy of Prince’s infamous “Black Album” and is having
a lot of fun playing the hot collectors’ item. Originally
slated to emerge last December, the album was instead
shelved at the artist’s request. However, it’s no secret
that “unofficial” cassette copies have begun to circulate
on the street and through the industry.

Prince’s funkiest output in a long time, the “Black Al-
bum’ boasts an abundance of hot tracks. No doubt
about it: From the opening cut, “Le Grind,” this album
F-U-N-K-S out in style.

Prince’s ‘Black Album’ A Real Beauty:
Germany’s Scorpions Unleash A ‘Savage’

and the power ballad “Believe In Love.” PolyGram will
be mounting its assault on album rock radio April 4.

When “Savage Amusement” hits the streets here, the
Scorpions will be playing their first-ever concerts in the
Soviet Union. The band will then kick off its 1988 North
American concert schedule as one of the acts on the Van
Halen’s Monsters Of Rock extravaganza, scheduled to
begin over Memorial Day weekend in May. Upon com-
pletion of that tour, the Scorps will be headlining arenas
through the fall.

Many of the lyrics fall into in
the rude/suggestive/obscene
category, and certain cuts would
definitely be taboo at radio even
if the “Black Album” were re-

THEBEAT

WONDERFUL SOUNDS:
While not listening to the “Black
Album,” The Beat has been
hooked on “I'm Not Scared” by
new CBS/U.K. outfit Eighth

leased. On “Bob George,” for ex-
ample, the singer puts down his

BYSTEVE+GETT

Wonder, which has been climb-
ing up the Brit singles chart. Pro-

gal for eating too many TV din-

ners and dating (“rock star”’) Prince’s manager and then
whips out a gun and forces her to don a red/brown wig.
And it doesn’t stop there. Suffice is to say the “Black
Album” would drive the Federal Communications Com-
mission completely nuts, not to mention the Parents’
Music Resource Center.

The complete track listing for the album is “Le
Grind,” “Cindy C,” “Dead On It,” “When 2 R In Love”
(great ballad), “Bob George,” “Superfunkycalifragi-
sexi,” “2 Nigs United 4 West Compton,” and “Hard
Rock In A Funky Place.” But, please, no requests on
how to obtain a copy—dig it out for yourself. The search
is worth it.

Meanwhile, as Prince fanatics seramble to lay their
hands on the “Black Album,” the multitalented artist re-
portedly has just delivered a brand-new album to
Warner Bros. Titled “Love Sexy,” the project is sched-
uled for a May 3 release on Paisley Park. Word has it
that the only track to be included from the “Black Al-
bum” is “When 2 R In Love.” A song called “Alphabet
Street” is said to be the first single.

STING TIME: More than four years after the emer-
gence of their last studio album, 1984’s “Love At First
Sting,” German hard rockers the Scorpions are finally
gearing up for the release of their latest Mercury/Poly-
Gram album, “Savage Amusement,” unquestionably
one of their strongest outputs to date.

Due in stores April 18, the Dieter Dierks-produced
“Savage Amusement” comprises nine rock-solid tracks.
Highlights include the hard-driving “Rhythm Of Love”

duced by the Pet Shop Boys and
Phil Harding, the Eurodisco tune—very sexy, it could
be a winner in the clubs here—will be featured on the
forthcoming album from the act, which is fronted by the
intriguing Patsy Kensit of ‘““Absolute Beginners” fame.
The U.K. compact disk single features a great French
version of the (Pet Shop Boys) Neil Tennant-Chris Lowe-
penned song, titled “J’ai Pas Peur.”

The Eighth Wonder album will be on Columbia in the
U.S,, although no official release dates have ben con-
firmed. Still, be on the lookout.

Another interesting album just out in the U.K. is Pre-
fab Sprout’s “From Langley Park To Memphis.” Due
out here in the coming weeks through Epic, the album
features appearances by Pete Townshend and Stevie
Wonder. The standout cut is “Cars And Girls.”

SHORT TAKES: During the Australian leg of his Faith
tour, George Michael received the Japanese equivalent
of a Grammy, a Japan Gold Dise Award, for best inter-
national pop solo album of the year. (See page 37 for a
review of Michael’s Sydney concert.) Meanwhile, the
fourth single from the “Faith” album, “One More Try,”
goes to radio Friday (1). Says Michael, “It’s a ballad very
close to my heart. Many people compare it to ‘Careless
Whisper,” but for me there is no comparison. I put my
emotional heart into ‘One More Try,” and it's my favorite
off the album. I believe my best songs are the ballads,
and down the road that is probably what I'll be remem-
bered by” ... Patti Smith’s eagerly awaited Arista al-
bum is due May 12. It will be preceded by a single, “Peo-
ple Have The Power.”

“Only A Memory,” to album rock,
college, and alternative radio sta-
tions, the band’s traditional strong-
holds.

“If things develop like we think
they’re going to, within three or four
weeks we can take that as a T-inch
single to [top 40],” Stotter says.
“There’s no reason they couldn’t be a
major success there. They write real
strong, hooky songs.”

According to Smithereens lead
singer and principal songwriter Pat
DiNizio, the new album is not a “radi-
cal departure” from its predecessor.
“To my ears, it sounds a little better,”
he says. “Overall, I'd say ‘Green
Thoughts’ is a stronger record both
in terms of songwriting, lyric con-
tent, and recorded sound, and the
production value is a little bigger.”

To further boost their chances at a
commercial pop breakthrough, the
Smithereens recently signed with
Fred DeMann’s management team,
which has worked with Madonna and
Billy Idol. Previously, the Smither-
eens handled their own affairs.

Says Arthur Spivak, co-manager
with DeMann, “We are definitely go-
ing to take them to top 40, and we're
hoping to have the same kind of real,
genuine enthusiasm that has hap-
pened at alternative radio translate
to the top 40 arena. We're taking care
of the basics and letting the music
speak for itself. Even though they've
been together for a while, they’re not
looking to rush.”

The Smithereens are another
“overnight” success story that took a
few years to gel. Formed in 1980, the
band was a regular on the New
York/New Jersey club circuit, releas-
ing several independent records and
working with Otis Blackwell, the
composer of “All Shook Up” and
“Great Balls Of Fire.”

It wasn’t until a tape found its way
to Enigma’s West Coast office that
big things began to happen. Shortly

Smithereens Set For Radio Blowup
Capitol Act’s Thoughts Turn To Green

after the Smithereens signed, Enig-
ma inked a distribution agreement
with Capitol, ensuring widespread
availability for “Especially For You”
and singles “Blood And Roses” and
“Behind The Wall Of Sleep.”

Work habits established in the
days when studio time came out of
the band’s pocket saw the Smither-
eens write and record ‘““Green
Thoughts” inside of two months, de-
fying the can-they-do-it-again? pres-
sure that comes after a surprise hit.

“I hadn’t written anything for a
long time because I was caught up in
the experience of our first tour, but I
had bits of lyrics, melodies, and song
titles,” DiNizio says. “It was simply a
matter of sitting down and getting
organized.”

“Green Thoughts” was recorded
over a three-week period in Decem-
ber at the Capitol Tower in Los Ange-
les. Returning for production was
Don Dixon, who helped craft “Espe-
cially For You.”

Strong support from MTV was a
key factor in breaking the band last
time, and the video network has be-
gun rotation of “Only A Memory” in
its “New Video Hour.” The clip is de-
scribed by DiNizio as “our salute to
the James Bond title sequences.”

“Green Thoughts” also has guest
shots from Del Shannon, singing a
response to DiNizio’s vocal on “The
World We Know”; Los Lobos’ Steve
Berlin, who contributes baritone sax
on “Especially For You” (which DiNi-
zio emphasizes was written for
“Green Thoughts” and is not a left-
over track); and Marti Jones who con-
tributes vocals on “Memory.”

The Smithereens are scheduled to
embark on an extensive tour in mid-
April. Highlighting the early part of
the itinerary will be a three-night, six-
show stand at New York’s Bottom
Line and four dates at the Roxy in
Los Angeles.

ARTIST

DEVELOPMENTS

LOWE DOWN

Triple-threat musician/songwrit-
er/producer Nick Lowe has been
fairly ubiquitous lately. On the heels
of his tour dates as a sideman with
Paul Carrack, he has just seen the
U.S. release of his Columbia album
“Pinker And Prouder Than Previ-
ous.”

The album, a collection of scat-
tered tracks originally issued in the
U.K. by Demon, is Lowe’s last for
CBS. After nearly a decade with the
label, he has inked a contract with
Warner Bros. Lowe is currently in
Los Angeles, laying down tracks for
his Warners debut with producer
Dave Edmunds, his former partner
in Rockpile.

Lowe is also repeating his role as
bassist for John Hiatt on the A&M
artist’s follow-up to his critically ac-
claimed 1987 album, “Bring The
Family.” David Lindley is set to
handle guitar chores on the album.

In spite of all his studio activity,
Lowe recently found time to sit in

with another former Rockpile mate,
guitarist Billy Bremner, at one of
Bremner's regular Wednesday gigs
at Raji’s in Hollywood, Calif.

SHOW TIME

Chicago is a notoriously difficult
town in which to land a recording
contract, but new Chrysalis act
TAMI Show managed to score a
deal without having to leave the city
limits. It seems it was a classic case
of being in the right place at the
right time: Vocalists Cathy and
Claire Massey say it all began
when ex-Blondie bassist Nigel Har-
rison, who was serving as the musi-
cal director of the film “Light Of
Day,” heard a tape of the band
while the film crew was in Chicago.

A couple of months later, the
TAMI Show and Harrison connected
when the band opened for Charlie
Sexton at the Chicago club Cabaret
Metro. Harrison brought the
group’s demo to Los Angeles, where
producer Mike Chapman took an
interest in it. The TAMI Show was
subsequently signed by Chrysalis,
and Harrison now serves as the

(Continued on page 36)
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THE HIGH LEVEL CONFERENCE

This year, more than ever, European broadcasting is changing at a very rapid
pace. This provides unique opportunities for the Media and the Musicindustries.
But it also brings challenges for the Marketing world, Sponsors, Syndicators,
Copyright Societies, Publishers and the New Media. With the disappearance of
national frontiers, there are many urgent topics to be discussed in order to bring
all groups together.

THE MUSIC-IN-MEDIA MARKETPLACE

THE GOLDEN ROSE OF
MONTREUX  TELEVI-
SION FESTIVAL will once
again bring more than 30
leading pop-acts from all
over the world to the
Montreux Casino for the
recording of world-class
TV specials co-produced
by Swiss Television and
Michael Hurll. IMMC
offers an excellent op-
portunity for participants
to meet and interview
these artists, and IMMC
delegates will have free
access to all TV Galas.

THE IMMC MUSIC
VIDEO COMPETITION,
the definitive international
music video competition,
both clip and long-form,

The Music-in-Media Mar-
ketplace at the Montreux
Convention Centre with
exhibit areas and listening
and viewing facilities, will
be the ultimate meeting
place formusic, mediaand
marketing professionals. It
is the perfect platform for
the international presenta-
tion of products, artistsand

services.

with a distinguished inter-
national jury. The awards
of the video competition
will be presented in a
prestigious TV show.

SHOWCASES AND LIVE
CONCERTS by major
artists as well as some of
the finest new acts will
create even more excite-
ment in Montreux during

IMMC.

DIRECT RADIO & TV
BROADCASTS from
IMMC will link the city of
Montreux to audiences all
around the world.

ARTIST & INDUSTRY
PRESS CONFERENCES
organised atIMMC willbe
attended by key radio,
television and record com-
pany professionals as well
as press reporters and
photographers.

INTERVIEWS & PHOTO
SESSIONS will be setupat
IMMC with most of the
artists performing at the
Galas and Showcases.

PROFESSIONAL INTER-
ACTION between the

www americanradiohistorvy com

THE 3RD INTERNATIONAL M

ol

betw

international media
creates a dynamic forum
for the discussion of essen-
tial subjects, such as
syndication & new broad-
cast technologies.

MARKETING

IMMC BRINGS THE
MUSIC AND MARKET-
ING WORLDS TO-
GETHER, and putsafinger
on the pulse of the current,
vital topics that affect and
unite them both, such as
sponsorship deals and
worldwide  promotions.
IMMC will combine key-
note speakers with case
studies and panelled
seminars  which  will
explore various music &
marketing topics.


www.americanradiohistory.com

USIC& MEDIA CONFERENCE
ind May 11-15 1988
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e
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'n music, media and marketing

For Worldwide
Registrations:

IMMC MAIN OFFICE
Sanny Landwier/
Karen Holt
Stadhouderskade 35/
PO BOX 50558

1007 DB AMSTERDAM
The Netherlands

Tel: 31.20.628483
Tix: 12938

E-Mail: dgs 1114

Fax: 31.20.799865

For U.S. Registrations:
IMMCUS.A.

Peggy Dold

1515 Broadwav - 3%th
NEW YORK, NY 10036
U.SA.

Tel: 1.212.536.5088
Tix: UQ 7105816279
Fax:1.212.536.5236

For Radio Promotions:
RPMC

Murray Schwartz
17514 Ventura Blvd 202
ENCINO, CA 91316
USA.

Tel: (818) 501.7762
Tix: 283228
Fax:(818) 501.8848

P.R. & Press Consultants:
The Raleigh Group
Raleigh Pinskey

PO Box 691600

LOS ANGELES,

CA 90069

USA

Tel: (213) 273.4221
Tix: 4900006880
Fax: (213) 273.2295

swissaird,

Official carriers for IM&MC '88

THE PANELS

BRAVE NEW WORLD
New Marketing Opportunities In TV, Radio And Music

THE TOP 40 TYRANNY
The Threats Of Overplay And Overpay

AFTER DAT, WHAT?

How Will The Consumer Receive His Music?

ARE EUROPEAN BROADCASTERS BACKING EUROPE?
A Hard Look At Satellite And Conventional TV As Well As Radio
MULTI-MEDIA BROADCASTING

The Dawn Of Diversification

MAXIMIZING MUSIC & MEDIA OPPORTUNITIES

Marketing Success Stories From Concept To Completion

THE PROS AND CONS OF CENTRAL ACCOUNTING
Who Wins, Who Loses? Are The National Societies Threatened?

TV TOMORROW
A High Tech Triumph Or A Horror Story?

THE RADIO DOCTOR

The Cure For Your Problems In The Increasingly Competitive World Of Radio

WILL THE COMPUTER REPLACE THE HUMAN PRESENTER?
The Chip Looking Over The Deejay’s Shoulder

DEREGULATION BY THE BACK DOOR

How Some New Stations Are Getting Around The Law

RED ROCK, THE POST GLASNOST PERSPECTIVE

The New Freedom Of Music And Media In The Eastern Bloc Countries

THINK LOCAL, ACT GLOBAL
How To Translate A Local Success Into A Worldwide Mega-Hit

THE FACT AND THE FICTION

How Realistic Are The Ratings? How Trustworthy The Charts, How Useful Are

The Tradepapers?

MUSIC SPONSORSHIP
Does It Sell The Product At The Expense Of The Act?

Please register me for IM&MC'88
FEE: $ 395/Swiss Francs 495 includes access to Please type/print clearly.
all events. Special hotel rates and airfares available. Copy form for additional registrations.
PAYMENT INSTRUCTIONS: Full fee to be paid NAME
in advance. Payment enclosed[] COMPANY
ADDRESS
Please charge TITLE
Card number CITY/STATE/ZIP
COUNTRY
Sl7eele PHONE TELEX
Signature FAX

Send to your nearest IMMC office. Please include passport photo.

www americanradiohistorv com



www.americanradiohistory.com

LENT

“L.AJs Best Hotels...”

[’ Ermitage Hotels,
a collection of
originals.

By Jim Carmen

t a time when most hotel chains are taking their

design concepts down the path of mediocrity,
L’ Ermitage is operating seven, absolutely unique, all-
suite luxury hotels in Los Angeles.

hese hotels appeal to the discriminating traveller, the
one searching for a unique experience.

Each suite offers more living space than I have seen in
any other hotel, tastefully decorated and surrounded

4 L’Ermitage Hotel...
«Ultimate Hideaway”’
—Vogue
| The first and flagship hotel is
world famous L’Ermitage
Hotel in Beverly Hills. The
New York Times has stated
«...Evenotherhoteliers speak
of L’Ermitage as special.”
The Boston Globe has said «. .. This may well be the
finest hotel in the new world”” and Vogue has said
“L’Ermitage is Beverly Hills’ ultimate hideaway.”

Bel Age Hotel .. . “Nothing Short of Spectacular”

—Performing Arts
This magnificantly decorated hotel boasts paintings by
grand masters and prompted Performing Arts Magazine
to state that Bel Age was *‘Nothing short of spectacular”’

The Los Angeles Times wrote that the Bel Age was ““a
place for feeling guilty—happily.”’

Mondrian Hotel...*A Los Angeles Landmark”
—Washington Times
Close to the Bel Age on famous Sunset Blvd. is the
Mondrian Hotel, where the owners of this collection of
originals, the AsHKENAZY family, have created a hotel
which, in itself, is a work of art, painted by the famous
modern painter YAACOV AGAM.
The Mondrian is a great favorite
of the Music Set. The Washington
Times has called Mondrian ‘““a
Los Angeles landmark . .. with
bold elegance”’

he collection’s four other
properties, Le Dufy, Le
Parc, Le Réve and Valadon have
an intimacy and grace rarely found

in North American hotels. They are warm and inviting
which Contract Magazine has called “Little gems in a
sea of mediocrity.”

he refreshing key to all of these wonderful hotels is
that they fit the economy of nearly every traveller.

highly recommend that on your next visit to Los An-
geles, you choose among this“collection of originals”’

A collection
_of
originals
Los Angeles

L’Ermitage . Mondrian - Bel Age
Valadon-Le Réve-:Le Dufy -Le Parc

1-800-424-4443

or call your local travel agent

ADVERTISEMENT

TALENT IN ACTION

(Continued from page 33)

band’s manager under the auspices
of Sanctuary Music.

TAMI Show’s self-titled album
was released in February; the first
single from the album, “She’s Only
Twenty,” and an accompanying vid-
eo followed. Early response in Chica-
go has been encouraging, but the
group members remain cautious.
Guitarist Tommy Gauwenda and
drummer Ken Harck were involved
in the enormously popular Chicago
groups Pezband and Off Broad-
way, respectively, both of which
waxed major-label product but never
achieved significant renown outside
the area.

“Actually, those two are more ex-
cited than Claire and 1,” says Cathy
Massey. “When we start selling the
record, then we'll get excited.”

BORN AGAIN

Annie Haslam, the voice of such
Renaissance classics as “Ashes Are
Burning” and “Sands Upon The
Shores Of Time,” has returned to
the U.S. seeking a solo deal and
management after ending the
band’s long career last year.

“Everything’s on the line,” she
says. “We've sold the house and the
cat; we're putting everything into it.
If it doesn’t work out, at least we
had a good try and a good time.”

Haslam has not moved too far
from her roots on the solo demo
now circulating at major and inde-
pendent labels. Produced by Ron
Edwards, it features a re-recorded
version of Renaissance’s “Northern
Lights” and an up-tempo number
written by B.A. Robertson and
Genesis guitarist Mike Ruther-
ford.

“It’s different, but because it's
got my voice, it’s familiar,” she
says.

On her brief East Coast club tour,
Haslam is performing five Renais-
sance songs in addition to the new
material. Backing her on the tour
are Raphael Rudd and Mark Lam-
parello, members of Renaissance’s
last incarnation, and John Mango-
lis on synthesizer.

“I'm going to have a try at writ-
ing some things when I get back
home,” Haslam says. “There’s a lot
of different directions, so many
ways [ can go. I'm kind of delving
into the unknown.”

Artist Developments is edited by
Steve Gett. Reporters: Bruce
Haring (New York), Moira
McCormick (Chicago), and Chris
Morris (Los Angeles).

Unsurpassed in Quality

100 POSTCARDS $25
100 8x10  $3495
CUSTOM $115
COLOR PRINTS per 100

OPYTIRT
Hno'oqmpheu‘
165 West 46th Street., N.Y 10036
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.BOXSCORE

TOP CONCERT
GROSSES

- TALENT IN ACTION

AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
FRANK SiNATRA/DEAN Chicago Theatre March 18-20 $923,600 10,200 in-house
MARTIN/SAMMY DAVIS JR. Chicago, Il $100/875/850/325 sellout
BRUCE SPRINGSTEEN & THE E Rosemont Horizon March 16-17 $801,720 35,632 Jam Prods.
STREET BAND R 1l $22.50 sellout
FRANK SINATRA/SAMMY DAVIS Qakland-Alameda County March 13 $603,760 15,470 Bill Graham Presents
JR./DEAN MARTIN Coliseum $40/$30 seliout
Oakland, Calif.
FRANK SINATRA/DEAN Coliseum, Seattle Center March 16 $521,310 13927 White Rose Limited
MARTIN/SAMMY DAVIS JR, Seattle, Wash. $40/330 sellout
INXS Radio City Music Hal March 18-20 $345,600 17622 Radio City Music Hall Prods.
PIL New York, N.Y. $20 selloyt
GEORGE THOROGOOD & THE Patriot Center March 18-19 $277 821 16,000 Cellar Door Prods.
DESTROYERS George Mason Univ. $17.50 seflout
L Fairfax, Va.
JOHN COUGAR MELLENCAMP Reunion Arena March 3 $224,368 13.388 PACE Concerts
Dallas, Texas $12.590 sellout
JOHN COUGAR MELLENCAMP The Summit March 6 $209,948 12499 PACE Concerts
o Houston, Texas $11.50 sellout e
LINDA RONSTADT trvine Meadows Amphitheatre March 20 $192,860 10,501 Avaion Attractions
Irvine, Calif. $25/320/817.50/315 15,000
STING The Summit March 11 $178,337 11,337 PACE Concerts
Houston, Texas $16.75 __seflout N
DIO FEATURING RONNIE JAMES Arena, Long Beach Convention & March 12 $173.110 10,485 Avalon Attractions
| DIO Entertainment Center $17.50 12,300
MEGADETH Long Beach, Calif.
AVATAGE
STING Frank Erwin Center March 9 $161,805 10333 PACE Concerts
Univ. of Texas, Austin $16.50/$15.50/$14.50 12,833 in-house
Austin, Texas sellout =
FRANKIE VALLI & THE FOUR Westbury Music Fair March 18-20 $159,000 8453 Guber-Gross Prods.
SEASONS/THE FOUR TOPS Westbury, N.Y. $20 8,586
seliout
GEORGE STRAIT ARCO Arena March 10 $155,925 9,625 Varnell Enterprises
HIGHWAY 101 Sacramento, Calif. $16.50 seflout
GEORGE STRAIT {rvine Meadows Amphitheatre March 11 -$153,178 9,001 Avalon Attractions
HIGHWAY 101 Laguna Hills, Calif. o $22.50/$17.50/$16.50 10418
GEORGE STRAIT Selland Arena March 12 $152,208 10,050 Varnell Enterprises
HIGHWAY 101 Fresno, Calif. $16 sellout
GEORGE THOROGOOO & THE Rochester Community War March 12 $151,627 11,000 Monarch Entertainment Bureau
DESTROYERS hemorial $15.50/$14.50 selfout John Scher Presents
FLAMING HARRY Rochester, N.Y.
WHITESNAKE Special Events Center March 20 $149,25% 9,286 Stardate Concerts
GREAT WHITE Univ. of Texas, €l Paso $16.50 12,594 PACE Concerts
£l Paso, Texas
| STING Yniversity Activity Center Maich 18 $140,175 8491 Evening Star Prods.
Arizona State Univ. $17.50 9436
Tempe, Ariz.
A GREAT NIGHT FOR THE IRISH: Radio City Music Hall March 16 $137,700 S8M Radio City Music Hall Prods.
FRANK PATTERSON ‘| New York, N.Y. $25/320 sellout
GERALDINE O'GRADY
DES KEOGH
‘NA CASAIEIGH
EILY O'GRADY, & OTHERS
GEORGE STRAIT LawlorEvents Center March 13 $112,000 11% Varnell Enterprises
HIGHWAY 101 Univ. of Nevada-Reno $16 8.000
Reno, Nev.
HANK WILLIAMS JR. & THE BAMA | Roberts Municipal Stadium March 18 $111,553 1515 Richard Mischell Prods.
BAND Evansville, ind. $15:50 7,943
RESTLESS HEART
SANDI PATTH Memorial Coliseumn March 17 $108,906 3,785 Garland Enterprises
Portland, Ore. $12,50/311.50 9,800
SANDI PATTH [ Arena, Memorial Coliseurn Maich 17 $108,906 8975 Terry Gartand Prods.
Complex $12.50/$11.50 9,500
= Portiand, Ore. - J
YES San Diego Sports Arena March 8 $105,728 5715 Bilt Sitva Presents
San Diego, Calif. $18.50 8928
DAVID LEE ROTH Ohio Center March 20 $105,270 6,380 Ceflar Door Prods.
FASTER PUSSYCAT Columbus, Ohio 16.50 setioyt
RANDY TRAVIS/JUDDS Lee Civic Center March 17 $100,305 6,687 Special Moments Promotions
Fort Myers, Fla. — $15 8063
RANDY TRAVIS/JUDDS Albany Civic Center March 19 $99,611 6.037 Special Moments Promotions
Albany, Ga $16.50 8,000
ALARM Irvine Meadows Amphitheatre March 19 390,169 5,835 Avalon Attractions
HOUSE OF FREAKS Irvine, Calif. $18.50/$16.50 6,133
BRANDOS e [ ==
GEORGE THOROGOOD & THE Stabler Arena March 17 $89,654 5,743 Electric Factory Concerts
DESTROYERS Lehigh Univ. $15.50/$13.50 seflout
Bethleham, Pa. —
FRANK ZAPPA Royal Oak Music Theater Feb. 26-28 383,912 4,836 Brass Ring Prods.
e Royal Oak, Mich. $17 sellout
STING Municipal Auditorium March 14 $81,393 4726 PACE Concerts
San Antonio Convention Center $17.50 sellout Stone City Attractions
Facilities
San Antonio, Texas
YES University Activity Center March 9 $79,497 5,352 Evening Star Prods.
Arizona State Univ. $16.50 7,098
7 Tempe, Ariz.
DIO FEATURING RONNIE JAMES San'Diego Sports Arena March 7 $78,884 4,264 Bill Silva Presents
DIO San Diego, Calif. $i8.50 8,940
| MEGADETH
DIO FEATURING RONNIE JAMES Arena, Henry ). Kaiser Convention ~ March 10 $75,491 4310 Bilt Graham Presents
DIO Center $19.50/$17.50 6,500
MEGADETH Qakland, Calif.
KENNY ROGERS Centennial Hall March 18 $73,524 4,624 North American Tours
FORESTER SISTERS Univ. of Toledo $16.50 9,662
Toledo, Ohio
REBA MCENTIRE Arena, Amaritio Civic Center March 13 $73,182 5339 Star System
STEVE WARNER Amarillo, Texas $14.50 6800 in-house
STATLER BROTHERS Von Braun Civic Center March 12 $71,008 5,072 Varnell Enterprises
__HOLLY DUNN Huntsville, Ala. Sl 7,500

at615-321-4250.

Copyrighted and compiled by Amusement Business, A Billboard Pubtlications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4275; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-536-5188. For research information contact Karen Oertley in Nashville

GEORGE MICHAEL
Sydney Entertainment Centre,
Australia

THE SLOW-BUILD tease would
not appear to be a component of
George Michael’s stage strategy.
Within seconds of an enveloping
canvas canopy lifting and a huge
steel cage opening, the British sen-
sation had set the tone for the eve-
ning. As he gyrated and gesticulat-
ed his way through “I Want Your
Sex,” laser beams garishly spelled
out the words ‘“‘sex,” “lust,” and
“love.” Subtie he is not.

However, popular he is. After six
shows in Japan and one each in the
Australian cities of Perth and Ade-
laide, Michael was plainly comfort-
able on stage at this March 15 date
in Sydney. As playful as a puppy, in
fact. Slipping in and out of various
denim jackets, tossing off cute ad
libs (“Bad luck, it’s not my size” to
the thrower of a purple bra), and
prancing repeatedly up and down
his stageside catwalks, the man had
the 12,000-strong audience deftly in
his grasp. Not all of them, despite
the din, were young.

The most striking aspect of Mi-
chael’s first world tour is the spruce
leanness of the act. With just six
musicians and a sole backing vocal-
ist, he deliberately focuses the audi-
ence’s attention almost wholly on
himself. At times, the limitations of
this slender ensemble show
through, notably when singer Lynn
Mabry turns into a sprint star to ac-
commodate a frontstage lead vocal
duet, a topstage go-go dancing rou-
tine, and midstage backing harmo-
nies in one go.

If Michael’s slick, streamlined set
is highly sexed, it is also fiercely
funked. A bubbling “Hard Day”
from the “Faith” album gave way
to a powerful version of Stevie
Wonder’s “Love’s In Need Of Love
Today.” Later in the set he stormed
through Wild Cherry’s “Play That
Funky Music,”” LaBelle’s ‘‘Lady
Marmalade,” and the Wham! favor-
ites “I'm Your Man” and “Every-
thing She Wants.” His own “Mon-
key” was delivered with a consider-
ably harder edge than on record.

Yet, for all the power of his
rhythm workouts, Michael was at
his most impressive when he simply
stood and sang. The ballad “A Dif-
ferent Corner’”’ was a bona fide
showstopper, as was “Careless
Whisper” and another ‘“Faith” cut,
“One More Try.” In “Knew You
Were Waiting For Me,”” Aretha
Franklin’s absence was filled by the
audience, which took over and sang

an entire verse and chorus before
Michael returned to the micro-
phone.

By the time the encore rolled
around, the blatant eroticism of the
opener had been allowed to ebb.
This situation was rectified as Mi-
chael launched into another, extend-
ed treatment of ‘I Want Your
Sex”—this time accompanied by the
laser-etched outline of an extremely
active female derriere, complete
with panties and garter belt.
George Michael left his audience
with no doubt as to his primary in-
terest, or should that be obsession?

GLENN A. BAKER

THE RADIATORS
The Stone Pony, Asbury Park, N.J.

THE RADIATORS’ sound? Blues,
Cajun, Calypso, and New Orleans
“second line” funk (a form of pa-
rade band rhythm), with hints of
Doobie Brothers, Grateful Dead,
Allman Brothers, and Lynyrd Skyn-
yrd.

In short, virtually everything
from the last century fits into the
steaming gumbo produced by the
New Orleans-based Epic act. The
band calls it “fishhead music,” an
attempt to avoid classifications.

At the Stone Pony on March 11,
the Radiators didn’t need to explain
to the packed house what was going
on. The band’s years of touring cre-
ated a foilowing well versed in the
sound even before last year’s na-
tional breakout, the Epic album
“Law Of The Fish.”

Officially formed in 1977, the Ra-
diators have built a reputation as
one of America’s best bar bands,
and the intimate confines of the
Stone Pony proved the perfect set-
ting for the group’s style. They
whipped the crowd with a tasty
dance groove that kept things per-
colating through a two-hour set.

“Law Of The Fish” was heavily
showcased at the Pony, spiced with
hints of the 200 songs the band
keeps in its ‘‘active’ repertoire.

Dance floor faves included new
blasts ‘““Doctor Dector” and ““This
Wagon’s Gonna Roll,” straightfor-
ward rockers allowing guitarists
Dave Malone and Camile Baudoin to
stretch out for extended periods,
much to the crowd’s delight.

The funky “Suck The Head,” a
reference to the proper method for
eating crawfish, capped the regular
show, followed by a tasty encore of
Van Morrison’s “Brown-Eyed Girl,”
the singalong anthem highlighting
a high-energy evening.

BRUCE HARING

Rising Star. New RCA artist Jo-El Sonnier recently played a showcase at the
Club Lingerie in Los Angeles, where he was joined for an all-star jam by Dave
Alvin, Jennifer Warnes, Garth Hudson, Russ Kunkel, and Albert Lee. Pictured
after the show are, from left, Hudson, Sonnier, Kunkel, and Lee.
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Billboard. _
TOP CLL ASSICAL ALBUMS..

=
£ Compiled from a national sample of retail store sales reports.
o|I
x
82z
2 |y |0
2 |2 |¢|TME ARTIST
I | & | £ | LABEL & NUMBER/DISTRIBUTING LABEL
A% NO.1 v &
2 | 4 | BAROQUE MUSIC FOR TRUMPETS  CBs mMk.42478 (CD) 1 week at No. One

WYNTON MARSALIS

HOROWITZ PLAYS MOZART

2 {118 DG 423-287 (CD)
VLADIMIR HOROWITZ
3 3|74 HOROWITZ IN MOSCOW DG 419-499 (CD)
VLADIMIR HOROWITZ
4 514 MENDELSSOHN: VIOLIN CONCERTO  ANGEL CDC-49276 (CD)
NADJA SALERNO-SONNENBERG
5 4 |20 BEETHOVEN: SYMPHONY NO. 9  aNGEL C0C-49221 (CD)
LONDON CLASSICAL PLAYERS (NORRINGTON)
6 6 |30 BEETHOVEN: PIANO CONCERTO NO. 5 cas Mk-42330 (CD)
MURRAY PERAHIA
7 114l 4 FINZI: CLARINET CONCERTO  nimMBUS Ni-5101 (CD)
ENGLISH STRING ORCHESTRA (BOUGHTON)
8 3|6 THE ACADEMY PLAYS OPERA  ANGEL CDC-49552 (CD)
ACADEMY OF ST. MARTIN-IN-THE-FIELDS (MARRINER)
9 |12]6 MAHLER: SYMPHONY NO. 2  aNGEL CDCB-47962 (CD)
CITY OF BIRMINGHAM SYMPHONY (RATTLE)
10 |7 |18 GLASS: AKHNATEN  cBS M2k-42457 (CD)

STUTTGART STATE OPERA (DAVIES)

| Clasvieal | %
KEEPING

SCORE

by Is Horowitz

THE PASSING SCENE: Over the past several years
Northeastern Records has issued a small but select
catalog of music largely neglected elsewhere. It took
as its special province the work of women composers
as well as composers of both sexes who were identi-
fied with the New England School.

Well, the venture appears to be coming to an end
now as Northeastern Univ. in Boston, which spon-
sored the label as part of its university press division,
feels it no longer wants to devote funds and time to its
operation.

Lynn Joiner, Northeastern Records director, says
the label’s catalog is still being serviced and orders
are still being shipped, but all new projects but one
have been canceled. The one surviving new album is a
three-record set devoted to the works of the legendary
baritone Roland Hayes. To be released this spring,
the album will offer material from concerts recorded
in the '50s and ’60s as well as a disk programming his-
torical Hayes material transferred from 78 rpm rec-
ords.

Releases aborted by the university’s decision in-
clude eight compact disks, four of them due to be
transferred from earlier LPs and four holding newly
recorded performances. These latter CDs were to of-
fer a new Walter Piston package featuring the Port-
land String Quartet and pianist Leonard Hokanson
as well as three CDs of the music of George Chad-
wick, also featuring the Portland ensemble, this time

What happens now? Joiner is not sure. He and oth-
ers are exploring ways of salvaging the record opera-
tion, if not with the university, then perhaps else-
where. The current catalog holds about 20 LPs and

PASSING NOTES: CBS Masterworks introduces its
new Digital Masters CD series in May with 15 re-
leases, all recorded digitally, as the series title indi-
cates, and playing for about 60 minutes. Pricewise, the
series falls between the lowest-cost CBS line, Great
Performances, and the Artist Signature series. Artists
include Michael Tilson Thomas, Pinchas Zukerman,
Zubin Mehta, and Rafael Kubelik.

Violinist Joseph Swenson, just signed to an exclu-
sive contract by RCA Victor Red Seal, will be heard
first on disk in the Beethoven concerto and the two ro-
mances for violin and orchestra. The recording, to be

Northeastern Univ.’s record
operation comes to an end

released early this summer, was cut in December in
London by Andre Previn & the Royal Philharmonic.
Andrew Keener produced. Swenson also has two
Schubert disks in the works that together will present
just about all Schubert ever wrote for violin and piano.
The first CD was recorded in February; recording on
the next one begins in May. Jeffrey Kahane is the pia-
nist. The producer is David Frost, son of Thomas
Frost.

In addition to the quartet version by Beethoven of
his Piano Sonata, Opus 14, No. 1, and several tran-
scriptions by Mozart from Bach's ‘“Well-Tempered
Klavier,” the final recording by the disbanded La-
Salle Quartet will also hold these works in the key-
board originals played by pianist Stefan Litwin. That
was the “twist” excised from last week’s Keeping
Score by a makeup editor pressed for space.

Does it come as a surprise to anyone that the favor-
ite composer of listeners to WFMT Chicago is Mozart?
In a poll that was part of an Amoco-sponsored contest
offering two couples a chance to travel to Australia to
catch the Chicago Symphony on tour, more than 25%
of the listeners who responded gave the nod to Wolf-
gang Amadeus. The runners-up were Beethoven and
Bach and Brahms, with Wagner bringing up the rear
of the top 10 with 1.7% of the vote.

DENVER SYMPHONY (ENTREMONT)

T0P CROSSOVER ALBUMS

A% NO.1 &
BY REQUEST ... THE BEST OF JOHN WILLIAMS 10 weeks at No. One
PHILIPS 420-178 (CD) BOSTON POPS (WILLIAMS)

TR, W g GRS AR
BEETHOVEN OR BUST  TELARC CD-80153 (CD)
DON DORSEY

TELARC CD-80168 (CD)

3112 HOLLYWOOD'S GREATEST HITS
CINCINNATI POPS (KUNZEL)

4|2 KIRI SINGS GERSHWIN  aNGEL CDC-47454 (CD)

KIRI TE KANAWA

20 VOLARE LONDON 421-052 (CD)

LUCIANO PAVAROTT! (MANCINI)

6 |18 GERSHWIN: OF THEE | SING/LET 'EM EAT CAKE  cBs M2k-42522 (CD)
ORCHESTRA OF ST. LUKE'S (THOMAS)

7 126 BACH ON ABBEY ROAD  prO ARTE CDD-346 (CD)

JOHN BAYLESS

10 | 46 IN IRELAND  rca 5798-RC (CD)
JAMES GALWAY & THE CHIEFTAINS

W! 00| N | »n| & Wi NJ =
3]

A LOVE UNTIL THE END OF TIME  CBS MK-42520 (CD)

9 |8 PLACIDO DOMINGO

10 |8 |10 CLASSIC GERSHWIN  cBs MKk-42516 (CD)
VARIOUS ARTISTS
11 | 11 | 24 | CAROUSEL  mca mMCAD-6209 (CD) )
BARBARA COOK, SAMUEL RAMEY
12 | 12| 28 STAR TRACKS Il TELARC CD-80146 (CD)
CINCINNATI POPS (KUNZEL)
13 1151 4 FLAMENCO GUITAR  NIMBUS NI-5093 (CD)
PACO PENA
THE JAZZ ALBUM  anGEL CDC-47991 (CD)
14 |NEWD LONDON SINFONIETTA (RATTLE)
15 |14 4 EBONY  rca 6486RC (CD)

RICHARD STOLTZMAN

(CD) Compact disk available. @ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

IATINA | T

11 l10] 4 AMERICAN “LIVE" DEBUT  cBS M2K-44589 (CD)
VLADIMIR FELTSMAN
1219ls BARTOK: SONATA FOR TWO PIANOS  cBs mMk-42625 (CD)
MURRAY PERAHIA, SIR GEORG SOLTI
13 |18 | g | VERDE: REQUIEM  reLarc CD-80152 (CD)
DUNN, CURRY, HADLEY, PLISHKA (SHAW)
14 |15] 4 ALBENIZ/TARREGA/TORROBA  MCa MCAD-42069 (CD)
ANDRES SEGOVIA
15 {132 BACH: CHACONNE/PARTITA/CELLO SUITE  mCa MCAD-42068 (CD)
ANDRES SEGOVIA . S, e .
with pianist Virginia Eskin.
16 |24 |18 BEETHOVEN: SYMPHONY NO. 9  LONDON 417-800 (CD)
CHICAGO SYMPHONY ORCHESTRA (SOLTY)
17 |21 44 POPS IN LOVE  PHILIPS 416-361 (CD)
BOSTON POPS (WILLIAMS)
GERSHWIN: RHAPSODY IN BLUE  PRO ARTE CDD-352 (CD) .
18 | 16|12 DENVER SYMPHONY POPS (WAYLAND) nine CD-only sets.
19 |11 22 RODRIGO/PONCE/TORROBA  MCa MCAD-42067 (CD)
ANDRES SEGOVIA
20 |19/ 8 BEETHOVEN/BRAHMS: VIOLIN CONCERTOS  RCA RCD1-5402 (CD)
JASCHA HEIFETZ
21 |2 |14 THE UNKNOWN RECORDINGS  ANGEL CDC-49428 (CD)
MARIA CALLAS -
CHOPIN: SELECTIONS FROM THE COLLECTION  rca 7725-RG (CD)
22 |NEWD ARTHUR RUBINSTEIN
CARNAVAL  cBS MK-42137 (CD)
B s WYNTON MARSALIS
24 {20 {106 PLEASURES OF THEIR COMPANY  ANGEL CDC-47196 (CD)
KATHLEEN BATTLE, CHRISTOPHER PARKENING
25 |NEWD RAVEL: BOLERO  PRO ARTE CDD-361 (CD)

by Carlos Agudelo

THE CARIBBEAN MUSIC FESTIVAL VII held in
Cartagena, Colombia, March 17-21, brought together
an impressive array of rhythms, musicians, and cul-
tures in what has become the most important show-
case for Caribbean music. Such styles as Calypso, reg-
gae, Cuban son, cadence from Martinique, soca (soul-
calypso), New York salsa, Dominican merengue, and
Colombian cumbia were played by 22 groups repre-

Caribbean Music Festival ‘88
displays an array of rhythms

senting 13 countries for the delighted Cartagena audi-
ence, which for four days filled the 15,000-capacity La
Monumenta bullfight ring. An estimated 40,000 also
attended the event’s final free concert.

The success of the festival, which has grown from a
small reunion of groups to a gigantic event, is a confir-
mation of the existence of a Caribbean culture, accord-
ing to Paco De Onis, the festival’s founder and direc-
tor. “The main objective is to bring together all Carib-
bean peoples through their music,” says De Onis. The
festival was also conceived as a showcase for new
groups emerging from the many countries that com-
prise the West Indies, as well as such Spanish-speak-
ing nations as Puerto Rico, the Dominican Republic,
Venezuela, and Colombia.

Despite the organizers’ intentions to help renovate

the music with new performers, some veterans come
every year. This time around, one of the most ac-
claimed groups was the reggae orchestra Burning
Spear. Also from New York came Yomo Toro, un-
doubtedly the best cuatro player today; from Puerto
Rico came the group Zaperoko; from Martinique
came Max Cilla; from St. Vincent, Alston Becket;
from Venezuela came electronic salsa group Adrena-
lina Caribe; and many, many more.

“The festival is already having an important effect
on the Caribbean’s congeption of the music,” says De
Onis. Such influence is obvious in Colombia, where Ca-
ribbean rhythms are surging as the new wave in mu-
sic. “Since the beginning,” says De Onis, “more than
100 groups have come to the festival. With an average
of 10 musicians [in each], that makes for more than
1,000 of them spreading the word.”

The success of the festival is the result of the perse-
verance of its founders and the support of the people
of Cartagena, who pay most of the expenses every
year. Surprisingly, the Colombian government, with a
few exceptions, has given very little support to the
event. Some private sponsors contribute a small part
of the budget. This year, the festival has generated in-
terest among international broadcasters, who may
eventually carry it live in Caribbean countries. The or-
ganizers are also contemplating an expansion to in-
clude musie from Africa and Brazil.

“I think the main incentive for the musicians to
come,” says De Onis, “is the possibility to play togeth-
er with so many other musicians.” Except for contri-
butions from their own governments, which in some
cases have sent ambassadors with their groups, the
bands play for free.

Despite many organizational faults, which are the
result of insufficient funding, the festival seems to be
here to stay. It deserves all the support it can get, not
only from the Colombian people, but from record com-
panies, broadcasters, and all involved in the marvel-
ous variety of Caribbean culture.
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IT WAS 20 YEARS
AGO TODAY ...

By KIM FREEMAN

BCN is nothing if not a forward-think-

ing radio station, but an understand-

ing of its present is inextricably tied to its
past. And, hey, the station will be 20 years
old on March 15, so a little proud reminisc-
ing should surely be part of the party. The
'BCN crew is a pretty talkative bunch. A re-
flective conversation with creative services
director, David Bieber, starts with ‘“Basical-
ly ..." and ends 15 pages of notes later.
But, the onz question that will stump any
staffer is asking them to describe the spirit
that to pervades the station's halls. Most of
them stumkble on statements so overused
in this business that they sound like trite
cliches and don’t do justice to what's going
on. Thank God for facts, as they provide the
(Continued on page W-13)
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OEDIPUS/WBCN PROGRAM DIRECTOR—360 DEGREES OF ROCK’N'ROLL PROGRAMMING

Oed/'pus is an intriguing guy. He rules—and rule
is the right word—with a strong hand. He
knows the strengths and weaknesses of all the peo-
ple here and he plays them like a piano. He's like a
safecracker . . . one to the right, two to the left. Al-

ways adjusting, fine-tuning. He manages a sort of

orchestrated anarchy.’'—Mark Parenteau on '‘BCN
PD Oedipus.

Not long after Oedipus pronounced himself a vol-
unteer writer for Charles Laquidara’s morning show in
1975, Laquidara tried to hip him to competitive reali-
ties by saying, “You'll never work at 'BCN. You're the
wrong color and the wrong sex.” In 1979, Oedipus
was one of the leaders of the union that headed a suc-
cessful strike against new owners Hemisphere/Infin-
ity Broadcasting. And in 1981, he stepped into the
PD chair just as WCOZ was kickin’ 'BCN’s butt with its
“kick-ass rock'n’roll"” format.

Now, Oedipus still hosts a weekly show—"Noctur-
nal Emissions’ after several successful years in late
nights. He's gone from company black sheep during
the strike into a director’s chair, WCOZ is just a mem-
ory, and 'BCN was No. 1 12-plus in the fall ‘87
Arbitrons against some stiff competition.

But, getting him to ponder his successes Is
as difficult as getting him
to stop eyeballing the pile
of new albums waiting to
be listened to in the corner
of his office.

| guess | don’t have

Oedipus, WBCN's Program Di-
rector, embraces all music,
from Presley to punk to the

present and beyond.

WBCN staff. circa 1978,
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much time to reflect, and | really
don't think a lot about the future,”
he says. He'd rather talk about vi-
sions than goals, and seems to be
saying that the realization of vi-
sions is the result of paying atten-
tion to the moment. “I'm doing ex-
actly what | want to do now. It's
- been a very rich period of my life,
and during my seven years
as PD, there hasn't been a
morning where | woke up
and didn't want to come in
Qﬂ and do just what I'm doing.

WBCN announcers Mark Parenteau, Charles Laquidara and
then WBCN News Director Susan Sprecher were radio people-
in-exile during fabled station strike of '79.

The WBCN staff gathers backstage
with members of Aerosmith following
the station’s 18th birthday party.
WBCN gave presents to the listeners
all 13,000 seats at the Centrum
were given away free by the station,

Who knows where things
will go, but | think the best
opportunities come when
you live your life that way,"”
he says. “For example, since
Tony’s been spending time
away at KROQ, I've been
picking up some of his re-
sponsibilities. | just do it
naturally because they are
things that have to be
done.”

That doing-what-has-to-
be-done attitude was well-il-
lustrated during Oedipus’
first year as PD, 1981,
when WCOZ's straight-
ahead, corporate rock ap-
proach stomped all over
'BCN's ali-over-the- pIace free-form format. “At that
time, none of us air personalities were painting the
same picture, and | was the biggest culprit by overdo-
ing it with my punk show.”

You can't say 'BCN went from chaos to absolute or-
der, as the structure of its current format still allows
each personality far more freedom than most album
rock outlets do these days. But, the evolution process
that Oedipus added a new era to as PD was a radical
change for some of 'BCN’s staffers.

“| had to be fair, consistent, and understanding of
their perspectives during that time,” he says of his
transition from being one of the jocks to being their
boss. “I earned their respect because it worked, and |
keep it because | continue being fair, consistent, un-
derstanding, and, occassionally, by calling their
bluffs.”

What seems to have burned Oedipus as much as
(Continued on page W-17)

wawajddng Buisniaapy pieoqig v

Iy

e 1 WBCN Events— o
THE CALENDAR AGCORDING TO WBCN o

f it's October,*shape up for the 'BCN Ski Season
that starts in November by running in 'BCN’s annu-
- al Road Race that is usually led—or at least run—by
“*BCN morning man Charles Laquidara. If you survived
that, get into a snow mode with a 'BCN Thanksgiving-
time, film festival of sorts featuring Warren Miller’s in-
spiring ski flicks. You could go for “Nocturnal Skiing”
by hstenlng for giveaways on Oedipus'’s Sunday night
new music show, or tune in almost any day of the sea-
. son to win freeble ski passes equipment, videos, etc.
Or perhaps ybu want to get your co-workers off their

* butts and take on the 'BCN Ski Team in its Corporate
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Challenge.
© #lt's now December, and you should be looking
. »for “Hark, the Rock'n’ Rollers Sing” at your local
”»Strawbernes Record store. The cassette features
- ‘BCN-ers and local artists doing rockified versions of
the season’s favorite tunes. While at Straw-
. *berries or a Store-24, pick up a copy of .
« 'BCN's annual Christmas Calendar quickly... - .
¥ Last year, all 15,000 sold out fast at the :

low, low price<of $8.98. Proceeds from -

both the cassette and calendar go.com- ¢ .
pletely to charity. i
‘e The 'BCN Ski Season dommates Janu-
ary and February, ‘and snowballs us right
,into Birthday Party Time:dMarch. Original {
'BCN jock-cum: -superstar Peter. Wolf will & 5 .
host and program the traditional birthday  *
*"show Close to March 15, and every day will P8
feature a special free, live Lunchtime Con-, -
::ert during the Blrthdangeek festivities. .
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The weekly “Back To The Future show’ will treat you
to some blasts from the past—both music and peo-
ple.

o April starts fnvolously with 'BCN’s annual Fools
Day Parade. Stay tuned and you won't miss a bit of

tation; which 'BCN is " heavily lnvolved in. In May you'll

be -reated to a an’unpredictable®variety of 'BCN

events, and in June the Rock'n’Roll Rumble is in full

swing.'BCN will be with you at the beach all through

July, and you can return the favor by making their
»13th annual “Rock’N’ Roli:Up Your Sleeve” blood

drive a big success in August Last year s total to beat
+is 600 pints of blood:  *

info about the buddmg Boston Music Awards Presen-

e Plan your route to the 805t0n Harbor for 'BCN's

Fireworks -show in early September. Last year,
400,000 people turned out in less-than-perfect
weather. )

‘These represent just the tip of ’BCN s an-
nual-event iceberg. Check any month’s pro-,
»  motion meeting minutes and you'll find tick-
‘et giveaways for concerts by between 15:to
. 3D artists. Year-round events and presenta-
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v WBCN géve away a pownd of gold, worth more

o with the most ong/nal birthgay greeting to
i WBCN. The human b/llboard who won tattooed his® ..
greetmg on his back! ¢~ - . - »
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than' $7,000 at the time, to the listener whg came _

% \ '‘BCN'’s Mark Parenteau
; ascends to 60 feet

above the Charles River.

He did a four-hour

% | broadcast from the Re-

| nault, then gave it away

courtesy of the Cars,

3, Elektra Records and

] Strawberries.

L
¥

plays Santa at a check pre-
sentation ceremony to Mas
sachusetts Gov. and Presi-
dential candidate Michael
Dukakis. WBCN produced a

special Christmas tape featuring local musicians, and with
Strawberries Records & Tapes donated proceeds to the Gov-
ernor's Alliance Against Drugs. Right, 'BCN'’s David Bieber.
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WBCN Announcers—
No. 1 JOCKS OF BOSTON ARE
ON No. 1 ROCK OF BOSTON

HARLES LAQUIDARA has been host of the “Big

Mattress” morning show for 19 of 'BCN's 20
years. His wake-up crank calls, “meshugas’ contests,
warm humor and high consciousness are as indige-
nous to Boston as baked beans. His co-workers com-
ment on Laquidara’s childlike enthusiasm, which is ir-
repressible on air and off, and call the veteran the
first to chip in with input, ideas, and praise for the
work of others.

“If someone had told me I'd be a radio deejay 20
years ago | would have thrown up on their shirt,” says
Laquidara, who reluctantly accepted a radio gig while :
struggling as an actor in Los Angeles in the mid '60s.
That was just around the time KMET there was blow-
ing holes in traditional radio theory with its progres-

dara makes a rare Iate-
night a;ppearance at &
Boston Aids Action :*

cert which featured -
Do Warwick and
Cyndf Laupes. ¢,

Mark Paranteau. jeft,
amd Ken Sherton took

sive FM rock approach. With KMET as an example, WBCN to the streets
Laquidara began mixing Ravel's “Bolero” with Jeff and beyond at the five
Beck's “Bolero” during his classical station gig and broadcast from
decided deejay status was no longer to be vomited on. Florida’s Walt Disney

He arrived at 'BCN December, 1968, quit in '76, World 15th

and then was lured back six months later under his
chosen pseudonym of Duane Glasscock. “I'd grown
very cynical, | was sick of doing mornings, they'd add-
ed four commercials for a 12-spot load, and | just
burned out,” he says. A drug phase helped fry things
a little further, but that period is now far behind La-
quidara, who rises at 3:30 a.m. to exercise before go-
ing to work. Or should we say, “play.” “I'm paid to do
all the things | got expelled from high schooi for ...
make wisecracks, speak my mind, etc.”

Laquidara has had plenty of offers. “| was one of
the first people they called to replace Howard Stern at
WWDC Washington, but somebody misplaced the
pink message slip, and | didn't find it 'til two months
later,” he recalls. What keeps him at 'BCN? “I have the
best PD, MD, and GM around. My manager, Tony Ber-
ardini, wears an earring, and my PD, Oedipus, knows
more about music than | ever will,” he says. “And, po-
litically and morally, they care. They're idealists, and
the station still has many of the ideals it had 20 years
ago.”

anniversary festivities.

of the overmghts, in-
terviews members of
Crossfire Choir.- ¥

KEN SHELTON'’S records show him to be the lon-
gest continually-on-the-air FM jock in Boston—a rec- WBCN /ate-mght /ock Bradley Jay gets the mu.ftfpa’a- %
ord he's earned after 15 years. That's without a day tinum update from Aerosm/ths Steven Tvler. = : ©:
off between jobs, and still '/BCN's midday man says, s ° E
“I'm one of the few people | know who loves getting e
up for work everyday. This is paid self-therapy.” He :
joined 'BCN in March of '80, after gaining a high mar- = & )
ket profile at WCOZ. His resume also includes Boston . The rock’n’roll contin-
stations, WBZ-FM and WEEI-FM, but it seems unlikely " _ ues Jong after her 6- [
he'il ever use it. * 10 p.m. weeknight (S

“I'm like an old pair of jeans to most listeners,” = :  showon WBCN as
Shelton says. “There's a certain amount of pride * Tami Heide, nght gets
working for 'BCN, but it goes far beyond that. This : ready to tour the clubs
station is a true staple of New England life, and there © s with WBCN's Lisa
are entire families that have grown up with us.” ) Traxler.

On top of the “old jeans” element, Shelton says he
loves the freedom at 'BCN. “There are format guide-
lines, but we are constantly encouraged to maintain
our own individuality.” In the infrequent event that
those freedoms are misused, Shelton says Oedipus is
an easy PD to take direction from. “On the rare occa-
sions that he does criticize something |'ve done, |'ve
yet to find him wrong.”

il

{IT'S A BIRD! IT'S A PLANE! IT'S WBCN SUPER DJ
broadcasting from yet another bizarre Boston loca-
tion. Perhaps you heard him while he was skydiving,
from that car suspended by a crane over the river,
that canoe in the Boston Harbor, a series of crowded
retaii outlets during Christmas, the beaches, or a sim-
ple street corner. That's 'BCN's afternoon man of the
last 10 years, Mark Parenteau.

(Continued on page W-8)
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WBCN Air Staff Meeting—
CREATIVE ROCK’N’ROLL CHAOS

he Setting: A WBCN airstaff meeting held for

three reasons: 1) To discuss what songs will be
used during 20th birthday on-air festivities that
break each year into a daily dose of musical memo-
ries. 2) To make good on a lunch bet Charles Laqui-
dara owed the air staff after betting that Frankie
Goes To Hollywood would be the next Beatles sever-
al years ago. 3) To get a Billboard reporter up close
and personal with the ‘BCN air staff for the maga-
zine’s special section on the station. Reporter en-
ters somewhat in awe, and slightly thrown off by the
summons, “Bring that typist chick from Billboard
n."”

The Cast: Oedipus—PD; Sam Kopper—'BCN's first
PD, now alternate weekly host of “Back To The Fu-
ture,” and president of Star Fleet Communications;
Charles Laquidara—'BCN's morning man for 19 of its
20 years; Ken Shelton—midday man for eight years;
Parenteau—afternoon personality for 10 years; Tami
Heide—evening personality; Bradley Jay—late nights;
Aibert O—overnights; Billy West—production whiz
who plays various characters throughout the meeting;
Shred—part-time personality; Carter Alan—music di-
rector/air personality; Steve Strick—assistant music
director/air personality, Lisa Traxler—air personality;
Bill Ketes—assistant production director; Peter
Choyce—air personality. The character called
“Crowd" represents whatever comments emerged
when all present were talking at the same time. That
happens a lot.

Billy: “La-a-a-ssie, I'm home.”

Oedipus: “Okay, ‘Marie Lepeau.’ | never heard of this
record.”

Mark: “You'll love it. It's like a white rap record. It's
like ‘Alice’s Restaurant.”

Oedipus: “What year was it?”

Crowd: “...’68,'69,'70.”

Charles: ** ‘Lily Lepeau’ was '68. How about ‘In-A-
Gadda-Da-Vida," the long version. You gotta let me do
it.”

Oedipus: “Were you here then? When were you here?”
Charles: * '69"

Oedipus: “Then you can't play it.”

Charles: “Oh, it was December, '68. Can | play
‘Toad'?”
Oedipus: “No”

Charles: “But | have a great story to tell about it.”
Oedipus: “So use it as background music, and talk
over it.”
Crowd: “ ‘Sex And Violence,’ the Hello People, the
Machines, Moby Grape, Lothar & the Hand People.”
Oedipus: “Lothar & the Hand People is irrelevant.
That's a good one for ‘Nocturnal Emissions’.”
Charles: “You wouldn't play that.”
Oedipus: “| have played Lothar & the Hand People on
‘Nocturnal Emissions’.”
Mark: **Half the people on this staff remember al} this
stuff. | wish | was in the half that doesn't.”
Charles: “Lily's too funky. (singing) ‘I be runnin’ down
your leg, and she be lookin’ up at me and here tail wa-
a-a-a-ging. Do it, Lily. Boom, ba, ba, ba boom." Re-
member that?”
Billy: “BUZZ77Z277
BUzzz7272777"
Oedipus: “Thank you Billy. BILLY, that's enough! Obvi-
ously, we're going to play the major hits. But when
(Continued on page W-10)

BUZZZ777Z

The WBCN airstaff makes an appearance at the Boston Gar-
den. Back row, from left: Ken Shelton, Tony Berardini, Mark
Parenteau, Charles Laquidara, Billy West. Middle row: Steve
Strick, Carter Alan, Tom Sandman, Peter Wolf (Alumnus
Emeritus), Bradley Jay, Peter Choyce. Front Row: Kathryn
Lauren, Lisa Traxler, Tami Heide, and Oedipus.

BILLBOARD APRIL 2, 1988
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CONGRATULATIONS TONY, OEDI, & BCN FROM THAT’S ENTERTAINMENT, INC.
Axis ® Metro & Hard Rock Cafe Boston o Paradise e Zanzibar e Stitches ® Metro West e Fynn’s
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Michael Weiner,
Chairman of the Board,
Infinity Broadcasting Corp.

Gerald Carrus, President, Bob Mendelsohn, WBCN
Infinity Broadcasting General Sales Manager,
Corp. Boston.

Mel Karmazin, President,
Infinity Radio, Infinity
Broadcasting Corp.

Infinity Broadcasting Inc.—
OWNING THE AIR AROUND WBCN

n 1978, infinity Broadcasting agreed to pay slight-

ly under $4 million to make its first major market
acquisition with WBCN. That was then considered a
whopping figure as the station was far from the most
profitable in the market. Ten years later, WBCN’s esti-
mated value has been pegged at $75 million, but In-
finity president Mel Karmazin says he wouldn’t even
pick up the phone unless he heard numbers doubling
that.

The WBCN story is one Infinity has told often since
it became a public company and began breaking its
own records for amounts of money spent to buy sta-
tions. In 1986, Infinity set a high mark for buying
KROQ Los Angeles for $45 million; then in '87, it
bought KVIL-AM-FM Dallas for $82 million. Having
built 'BCN from a low revenue outfit to the No. 1 biller
in Boston is a great testimonial to take to investors.

'BCN’s real value, however, lies in its people. “Au-
tonomy is something you earn,” says Karmazin, and
'BCN’s managers have earned it, along with complete

credit from their boss for the station’s success.
“There's an incredibly talented pool of people there,
and I'm able to use them to bounce off ideas for our
other stations. I've used Oedipus in other markets for
the benefit of his experience and thinking. I'll bounce
a promotional idea off of David Bieber. Tommy Sand-
man has done something for virtually every one of our
stations—even our Spanish station, KXYZ, in Hous-
ton.”

A good illustration of Infinity’s belief in its people is
the number of programmers it has in GM chairs. That
started when Tony Berardini became GM of WBCN in
1981. “It was natural for us to look at Tony then be-
cause of his experience in dealing with creative peo-
ple,” says Karmazin. *“ 'BCN's success has enabled us
to believe that that approach will work, and | would
think that's an inspiration to PDs around the coun-
try.”

'BCN's product driven approach isn't for everyone,

(Continued on page W-16)

Tony Berardini/WBGN Vice President & General Manager—
FROM HEAVY METAL TO GENERAL MANAGEMENT

nyone who knows anything about rock radio

knows what WBCN GM Tony Berardini is famous
for: Wearing an earring and hosting a hard rock show.
He's probably the country’s only GM that can make
that claim, but Berardini's quirks go beyond that. He
rose through the programming ranks. He does double
duty as GM for both 'BCN and Infinity sister station
KROQ Los Angeles. He's only worked fuli time for
three stations—'BCN and KROQ being No. 2 and No.
3 on that resume. And, he believes that ideally, a
GM's job is a breeze.

“Iin a perfect world, a GM shouldn’t do anything,”
he says, and it seems Infinity Broadcasting comes
pretty close to letting their people
operate in that “‘perfect world.” “The
company’s whole philosophy is to
put the responsibility for managing a
station on the station level. There are
"o corporate directors of anything.

. 2

Tony Berardini, WBCN’s
multi-dimensional General
Manager, gets the book on
Boston from Mayor Ray-
mond Flynn, then the raw
power chant with members
of Ratt.

And, that's to run 13 stations.” As such, Berardini
sees his main responsibility as hiring the right people
and letting them do their job. Setting goals for each
department head and ensuring that those goals are in
focus over time fall within Berardini’s self-defined job
description. “I'm there to oversee, to assist, to referee
maybe,” he says. “And, of course, the basic responsi-
bilities of protecting the license and maintaining the
bottom line. It's that point of view, or hypothesis,
that's created the situation that has me in Boston and
Los Angeles.”
Berardini’s belief that being a GM “is not a difficult
job” was planted early on by infinity principals Mike
Wiener and Gerry Carrus. “When
¥ S they asked me if | wanted the job in
B B 1981. ] said | had no idea what a GM
bl did. They said, ‘You don’'t need to
; know. It's not that complicated.’
(Continued on page W-12)

ager, center, toasts the Kingsmen'’s
“Louie Louie"-ization of California

Cooler in a special WBCN club night.

David Bieher/WBGN Creative
Services Director—
PROMOTION IN MOTION

BCN is ““the rock of Boston,” “360 degrees of
rock'n'roll,” “classic to cutting edge,” and "‘the
concert connection.” While rock'n'roll is the base for
all that 'BCN does, there are branches sprouting out
of that rock that reach into every imaginable facet of
Boston life. It's truly a station you can set your calen-
dar and your clock by, and a lot of listeners do.
Among the zillions of things WBCN's director of
creative services David Bieber collects is a rather con-
cise recollection of the catalytic points in 'BCN's ca-
reer, and a big one came after a rock-bottom ratings

Carter Alan, WBCN Music
Director, meets and
greets listeners, gives
away tickets, and takes

the street pulse at a Bos- |
ton Metro club event.

Tom Sandman and Billy
West are the WBCN pro-
duction wizards.

/I' .. ...I"'
From left: WBCN’s Oedi-
pus. ABC-TV's “20/20"
producer Danny Schech-
ter, Little Steven Van
Zandt, Katy Abel, 'BCN's
David Bieber & Larry Lo-
prete, and Willard John-
son, MIT political science
professor/Trans-Africa

David Bieber, left, WBCN's

Creative Services Director, welcomes Peter Wolf for the sta-
tion’s annual birthday special broadcast. Wolf's four hours of
wacky zaniness include contributions from Peter Wassyng,
WBCN'’s Billy West, WBCN's Tank, bon vivant Eddie Goro-
detsky, front, WBCN's Larry “Cha-chi” Loprete.

loss in the summer of '81. With WCOZ close to 10
shares ahead of 'BCN, Bieber says, “We were con-
fronted with the rather cold reality that perhaps we
were internalizing our decisions too much. We were
living and breathing this station 24 hours a day. While
our listeners were still loyal and loved us, | think they
were a little perplexed with so many other distractions
in their lives.
“Recognizing the richness in our listeners’ lives was
a real turning point for us,” he continues. “We are
now an appropriate complement to the things that ex-
ist in our listeners’ minds, and we play off of them.
Rock'n'roll is the core of what we're about, but our ori-
entation is toward people's style of living overall.”
Picking out 'BCN's biggest annual event is hard to
do, but the Rock’'n’Roli Rumble and the Fireworks
Show rank right up there on the most-mentioned list.
“I remember the first year we did the Rumbte. After
we finally named the event, | was sitting with Eddie
Gorodetsky in this tiny Cambridge bar, and the big is-
sue was whether 'BCN or the bar owner would pay for
the judges’ pencils.” This June's Rumble will be
(Continued on opposite page)
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PROMOTION IN MOTION

(Cont'd from opposite page)

'BCN'’s 10th, and throughout those years participants like 'til tues-
day, the Del Fuegos, Face To Face, New Man, and Scruffy The Cat
have gone on to national label deals. But what's more important is
the supportive edge the Rumble gives to all local bands, win or lose.
Each year, the 24 selected local bands vie for career oriented
prizes: Varying amounts of studio time and sound equipment, pho-
tography services, and video production, not to mention that bless-
ing to all struggling bands—cash. In many cases, runner-up Rumble
bands put out their own records based on the recognition factor in-
herent in the Rumble. “It's meant more as an acknowledgement
than a competition,” says Bieber, noting that the Rumble’s regener-
ative nature gives a shot to 24 new bands every year.

The Rock'n'Roll Rumble spawned 'BCN's annual Comedy Riot,
held every August for four years now. Boston has a healthy comedy
scene—of which Mark Parenteau and Billy West are a big part—but
the Riot seeks comics who haven't made their mark on that circuit
yet.

If a Boston-ite makes only one fireworks show a year, it'll mostly
likely be 'BCN's annual end-of-summer event, which has drawn
close to 500,000 people and is rarely far away from that figure.
This is Tommy Sandman’s baby, as one of its highlights is the rock-
to-classical soundtrack he synchronizes for the sky show each year.

These are just a few of 'BCN'’s big-scale annual events and Bieber
says they've all played crucial roles in converting mainstream adver-
tisers to 'BCN'’s “rock’n’roll lifestyle”” religion. Tie-ins with various
'BCN functions often turn into coveted positioning statements for

advertisers. Last year, for example, the Rumble was sponsored by
the Nynex phone company, and Jordan Marsh department stores.
“It's an example of two different worlds working together, rather

"

than colliding,” says Bieber. (For a broader look at 'BCN’s year
round schedule see “The Calendar According to 'BCN,” page W-3).

In looking at what goes into 'BCN's overall sound, it's easiest to

take separate glimpses at each major contributing factor:
Carter Alan/WBCN Music Director—
Setting the Records Straight

At the middle of 'BCN's *“360 degrees of rock’n'roll” sits MD Car-
ter Alan: a man with a mission. “One of the driving reasons why |
come in and work too many hours is that | feel it's important to pre-
serve what 'BCN is doing. Not ‘ 'BCN’ per se, but what the people
here are doing. One of those things is to prove that a rock station
can be hugely successful in the ratings and take chances,” he says.
| realize every market is different, but it's almost embarrassing to
look in the trades and see so many markets where top 40s are
breaking rock bands.”

The trick to making a perennially full plate of new music palatable
to 'BCN'’s audience is in the presentation, Alan says. In a tradition
passed down through the ages, 'BCN's philosphy is to make hits
through frequent airplay. “I'd rather concentrate on four or five new
records and make them familiar,” says Alan. It helps, of course, that
'BCN has a 20-year heritage as a progressive rocker. As the sta-
tion's “classic to cutting edge” liner implies, both ends of the musi-
cal spectrum can coexist productively. “I want to get a Pink Floyd
fan to listen to Love & Rockets, they both have the same approach,”
says Alan,

The fact that 'BCN's entire team are music lovers helps Alan keep
pace with what's hot and what’s not when looking to choose the
cream of a broad musical crop. To Oedipus and most of 'BCN's full
and part-time personalities, listening to records and live music are
as habitual as brushing their teeth, and all offer their input to the
music department.

Like a lot of 'BCN's team, Alan came to 'BCN from MIT's commu-
nity station, now called WMBR. He joined in '79 as a part-timer and
gravitated to the music room. Looking for more work, Alan says the
local music bins “hadn’t been changed in six months. Simultaneous-
ly, the local music scene was starting to build, and | asked if | could
listen to it and make some recommendations.” Alan earned a niche

(Continued on page W-11)
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wild idea that it would make live
remotes really simple,” and thus
He says his favorite form of
show prep is “driving around
stand at Tower Records and slip l-—— r T ] Y P Id
in a question on why someone rO Our rOVI ence
nice to people, and that's the O @ 7@
0} BOQgtO%Q way | do my recognizance. P ([ Q 7 Q ﬂ Lt 7
“In some cities, a DJ can't get
have the familiarity polls in the
bag, and that factor has made it
hosting numerous 'BCN events,
frequent comedy club emcee

JOCKS OF BOSTON |
(Continued from page W-4)
Sa]utes “Back around the turn of the :
began Parenteau’s brand of Ka-
town to see what's affecting
bought that d or third al- . T '
skl Rock N Roll Connection
a car loan,” he observes. “Here,
increasingly difficult for him to HEY GUYS — CONGRATULATIONS!
situations that he does in tan- COMPA I

decade when they introduced
mikazee broadcasts. All of them y '
people. | like to go out to bars
shows, Parenteau will often dis-
I HE ROCK guise his voice and answer the
request lines himself. ““l spend a
Arista Records, Inc., a Bertetsmann Music Group Company a DJ COU'd praCtiCa”y run fOr
do his man-on-the-street re-
dem with 'BCN production whiz
DISCS ...

the wireless mic, we had this
put Parenteau right where he
likes to be—in front of people O l I I l |<
and in touch with their lifestyles.
and just hang out with people, or
lot of time chatting with people. l ||C|U|[A\EL —@“[A\@
It only takes two seconds to be nn C nlins L /.lr AN
Senate.” Parenteau would surely

| g "—'""""'"\ ‘ search without being recog-

: J/ AR nized. His schedule includes (And thanks for the great ad SIogan)

Billy West, a heavily rotated,

mini-talk show he chairs with
'BCN midday man Ken Shelton
on local cable channel “Around
Town,” and that's not to men-
tion afternoon remotes that of-
ten draw upwards of 500 peo-
ple and require a bodyguard,
two producers, and the pres-
ence of 'BCN’s aptly-nicknamed
sports director, Tank.

Coupled with his highly suc-
cessful tenure in afternoons,
those appearances make Paren-
teau a headliner among 'BCN'’s
cast of characters. “But, | get
along great with everyone,” he
says. “It's a family effort. We all
became brothers in arms during
Sfrom the strike, and it’s really stayed |

OR,'O“ prctures b that way.”” The fact that he

turned down a half million dollar
offer to do mornings for WNEW-

FM New York not too long ago is DISTRIBUTORS
H H H ; EAST SIDE DIGITAL

: one of several indications that ! Minneapols, MN

. . 1-800-468-4177
Parenteau is pretty happy where GEMI DISTBUTORS pr——

O\ I he is. ““Doing afternoons for i *oees™ 727\ o700,
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