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Record Retail In Doldrums, Wholesale Landscape Headed For New Look 

But May Could Spell Relief RCA/Columbia Axes 7 Distributors 
BY GEOFF MAYFIELD 

NEW YORK The report card for 
spring business, say record dealers, 
is C +. "It's not bad, but it's not 
great," says Steve Bennett, senior 
vice president of marketing for 138 - 
store The Record Bar, based in Dur- 
ham, N.C. 

Price cuts on compact disks have 
contributed to recent increases, but 
overall, retailers complain that the 
hits market has been soft through 
much of 1988. 

Dealers hope relief is in sight and 
that imminent releases from Prince, 
Run -D.M.C., Hall & Oates, Van 
Halen, Bruce Hornsby, and others 
will heat up sales during the sum- 
mer (see story, page 5). 

"Tell the major labels that we 

Mottola Gets 

Official Nod As 

CBS Labels Head 
BY STEVE GETT 

NEW YORK Tommy Mottola, the 
newly named president of CBS 
Records' domestic division, says 
he does not anticipate any signifi- 
cant executive changes at Colum- 
bia Records, one of CBS' two ma- 
jor labels. In an in -depth interview 
with Billboard, Mottola revealed 
his plans for CBS Records and con- 
firmed that two senior executives 
from other labels will soon be fol- 
lowing him into the CBS fold. 

The official announcement of 
Mottola's appointment, which had 
been rumored for months, was 
made April 25 by Walter Yetni- 
koff, president and CEO of CBS 

(Continued on page 83) 

need some big hits," says David 
Colson, vice president of Albany, 
N.Y. -based Transcontinent Record 
Sales, which operates a one -stop 
and the 17- store, multistate Record 
Theatre chain. 

"I don't know of any upcoming 
release that's going to turn around 

(Continued on page 86) 

BY JIM McCULLAUGH 
LOS ANGELES The ongoing reor- 
ganization of home video distribution 
was switched to fast forward as 
RCA /Columbia Pictures Home Video 
moved to drop seven of its 18 inde- 
pendent distributors. 

The decision, announced April 22, 

followed by several weeks MCA 
Home Video's cutback of 11 of 21 dis- 
tributors (Billboard, April 9), a move 
that still has the industry reeling. 
Last fall, Vestron Video generated 
the first such vendor jolt in distribu- 
tion by axing nine of 24 wholesalers 
(Billboard, Nov. 21). 

Several other dramatic announce- 

Madison Ave, Taking To Hot Yid Tit/es 
BY AL STEWART 

NEW YORK Madison Avenue, 
poised to fully embrace home video 
as a viable medium for commer- 
cials, is preparing ads for a num- 
ber of upcoming major titles 
priced for the rental market. 

Such titles as "The Last Emper- 
or," "Moonstruck," and "Hope 
And Glory" are expected to carry 
commercials when they are re- 
leased on video this year. And indi- 
cations are that a significant por- 
tion of titles released in 1989 will 
likewise be ad supported. 

ADVERTISEMENTS 

There is also widespread specu- 
lation that MCA Home Video will 
soon announce a sponsorship deal 
for the fourth -quarter release of 
"E.T. -The Extra Terrestrial." 
Though the company will not com- 
ment, it has called a press confer - 

(Continued on page 8.9) 

WALK THIS WAY FOR THE ALBUM EVERYBODY'S 
RUNNING TO HEAR! The First single, "IN MY ROOM" 
(870- 249 -7) is already making inroads at Urban and A/C radio. 
WALK THIS WAY (834 -398 -1 /2/4). On Mercury Compact Discs, 
Chrome Cassettes & Records. Produced by Walk This Way for 
SBK Record Productions Inc. Management: Arma Andon /SBK 
Management, Inc. 

ments regarding distribution 
changes appear imminent from other 
major program suppliers, say indus- 
try observers. MGM /UA Home Vid- 
eo, for instance, is reportedly plan- 
ning to make a distribution -related 
statement in several weeks. 

A substantially revamped home 
video distribution landscape is pre- 
dicted to take shape by year's end, as 
various independent wholesalers are 
also expected to make fundamental 
business -strategy alterations. 

Commtron, the largest U.S. inde- 
pendent wholesaler, revealed at the 
just -concluded National Assn. of Vid- 
eo Distributors Conference in Palm 
Springs that it would drop at least 30 
lines, reducing its offerings to 16 ma- 
jors and 16 independents. 

(Continued on page 80) 

CD Recorder: 

Is It Too Good 

To Be True? 
BY STEVEN DUPLER 

NEW YORK Industry observers 
and top executives at major elec- 
tronics firms say they are "inter- 
ested but skeptical" when it comes 
to the details of Tandy Corp.'s 
April 21 announcement of a 
"breakthrough" in the develop- 
ment of a compact- disk -compatible 
disk that can be recorded and 
erased many times over. Tandy's 
claim that the technology could 
yield within two years a consumer 
product costing under $500 made 
major headlines in the consumer 
news media. 

Experts say there is little doubt 
that some form of erasable /re- 

(Continued on page 83) 
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THE PASSION IS BACK. THE NEW ALBUM IS HERE MAY 3. 
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Featuring the first single "GET STARTED. START A FIRE" 
Produced by Graham Parker and Brinsley Schwarz 

CATCH THE TOUR. 
May 3I -New Haven June I- Boston June 2- Philadelphia June 3 -New York June 5- Washington, D.C. 
June 7- Cleveland June 8- Detroit June 9-Chicago June 1I -San Francisco June 13 -San Diego June I4 -La Andes 

Dates subject to change 
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Most Performed Themes On TV -1987 
MICHAEL ALTMAN 

BILL CONTI 
BOB JAMES 

HENRY MANCINI 
JOHNNY MANDEL 

Most Performed 
Background Scores On TV -1987 

JOHN DAVIS 
DANA KAPROFF 

DENNIS McCARTHY 
DAVID ROSE 
MARK SNOW 

Top Ten Rated Series On TV-1987 
Cheers 

JUDY HART ANGELO 
GARY PORTNOY 
CRAIG SAFAN 

The Golden Girls 
GEORGE TIPTON 

Growing Pains 
JOHN BETTIS 

Moonlighting 
ALF CLAUSEN 

LEE HOLDRIDGE 

Murder, She Wrote 
JOHN ADDISON 

DAVID BELL 
RICHARD MARKOWITZ 

Who's The Boss 
LARRY CARLTON 

Most Performed Songs 
From Motion Pictures -1987 
Meet Me Halfway ( "Over The Top") 
Writers: GIORGIO MORODER 

TOM WHITLOCK 
Publishers: GIORGIO MORODER 

PUBLISHING COMPANY 
GO -GLO MUSIC 

Nothing's Gonna Stop Us Now ( "Mannequin') 
Writers: ALBERT HAMMOND 

DIANE WARREN 

Shakedown ( "Beverly Hills Cop Il') 
Writers: HAROLD FALTERMEYER (GEMA) 

KEITH FORSEY 
BOB SEGER 

Publishers: FAMOUS MUSIC CORPORATION 
GEAR PUBLISHING CO. 
KILAUEA MUSIC 
SWINDLE MUSIC 

ASCAP 
MEMBERS 

PLAYA 
STARRING 

ROLE 
BEHIND 

THE 
SCENES. 

For creating 
such memorable 

music, we 
honor our 

members with 
ASCAP's 1988 

Film & Television 
'c 

Most Performed Songs 
From Motion Pictures -1987 

Somewhere Out There ( "An American Tail") 
Writers: JAMES HORNER 

Publisher: MCA, INC. 

Who's That Girl ("Who's That Girl") 
Writer: MADONNA 

Publishers: BLEU DISQUE MUSIC CO., INC. 
WB MUSIC CORP. 
WEBO GIRL MUSIC 

Top Box Office Films In 1987 

Beverly Hills Cop II 
HAROLD FALTERMEYER (GEMA) 

Platoon 
GEORGES DELERUE 

Fatal Attraction 
MAURICE JARRE (SACEM) 

The Untouchables 
ENNIO MORRICONE )SIAE) 

Most Performed Feature Film Standards - 
Oct. 1, 1977 To Sept. 30, 1987 

Evergreen (Love Scene from "A Star Is Born") 
Writers: BARBRA STREISAND 

PAUL WILUAMS 
Publisher: WB MUSIC CORP. 

Gonna Fly Now ("Rocky") 
Writers: CAROL CONNORS 

AYN ROBBINS 
Publisher SBK U CATALOG INC. 

The Pink Panther Theme ("The Pink Panther") 
Writer. HENRY MANCINI 

Publishers: NORTHRIDGE MUSIC 
SBK U CATALOG INC. 

Raindrops Keep Fallin On My Head 
( "Butch Cassidy & The Sundance Kid") 

Writers: BURT BACHARACH 
HAL DAVID 

Publishers: BLUE SEAS MUSIC, INC. 
JAC MUSIC COMPANY, INC. 
WB MUSIC CORP. 

Song From M *A *S *H ( "M *A *S *H) 
Writers: MICHAEL ALTMAN 

JOHNNY MANDEL 
Publisher: WB MUSIC CORP. 

Recipient Of The 1988 
ASCAP Golden Soundtrack Award 

For Lifetime Achievement 
In Film And Television Music 

*HENRY MANCINI 

A M E R I C A N S O C I E T Y O F C O M P O S E R S , A U T H O R S & P U B L I S H E R S 

A S C A P 
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WINTER ARBS: WINNERS & LOSERS 
Week two of the winter Arbitron returns includes enough success stories 
to make fans of every kind of format happy. Radio editor Sean Ross re- 

ports on the big winners, losers, and trends -and on what it all means. 
Page 10 

Joni Chalks Up Another Album 
Joni Mitchell's new album, "Chalk Mark In A Rainstorm" on Geffen, is a 

star -studded affair that took two years to complete and was recorded in 

nine studios on two continents. Mitchell takes talent editor Steve Gett 
globe- trotting as she reviews the album's preparation. Page 26 

THE IMPORTANCE OF SELL - THROUGH 
More and more, sell -through's the thing at video stores across the coun- 
try, but senior news editor Ken Terry reports that sell- through dollars ac- 
count for a much greater percentage of overall revenue for some major 
retailers than it does for others. Page 37 

Heavy Metal Spotlight 
A number of metal bands that even a year ago would not have stood a 

chance of being signed to a major record company are now central fig- 

ures in vast new marketing campaigns by major labels. Los Angeles bu- 

reau chief Dave DiMartino reports. 

FEATURES 
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May Hot Album Releases 
Fourteen albums are slated for release in May by artists who hit gold or platinum with their last studio 
release. 

ARTIST TITLE LABEL DATE PRODUCER 

GREGORY ABBOTT I'LL PROVE IT TO YOU COLUMBIA MAY 12 GREGORY ABBOTT 

CLUB NOUVEAU LISTEN TO THE MESSAGE WARNER BROS. MAY 24 
JAY KING. DIAMOND CROSLEY, 
ALEX HILL. KHAYREE, AMOS 
CARTER 

DARYL HALL & JOHN OATES 00H YEAH! ARISTA MAY 3 
DARYL HALL, JOHN OATES. TOM 
"T- BONE" WOLK 

JULIO IGLESIAS NON STOP COLUMBIA MAY 12 VARIOUS 

JUDAS PRIEST RAM IT DOWN COLUMBIA MAY 12 TOM ALLOM 

POISON OPEN UP AND SAY ... AHH! ENIGMA /CAPITOL MAY 3 TOM WERMAN 

PRINCE LOVESEXY PAISLEY PARK MAY 10 PRINCE 

REO SPEEDWAGON THE HITS EPIC MAY 31 VARIOUS 

RUN -D.M.C. TOUGHER THAN LEATHER PROFILE MAY 16 
RUN -D.M.C.. DAVY D.. RICK 
RUBIN 

SADE STRONGER THAN PRIDE EPIC MAY 10 SADE. BEN ROGAN. MIKE PELA 

BOZ SCAGGS OTHER ROADS COLUMBIA MAY 12 BILL SCHNEE, STEWART LEVINE 

VAN HALEN OU812 WARNER BROS. MAY 24 DONN LANDEE 

BILLY VERA & THE BEATERS RETRO NUEVO CAPITOL MAY 3 TOM DOWD 

VARIOUS ARTISTS BATTLE OF THE DJS JIVE /RCA MAY 31 VARIOUS 

Record Labels Turn Up The Heat In May 

With Bevy Of Sizzling Album Releases 
BY JEAN ROSENBLUTH 

NEW YORK The first wave of 
summer releases hits store shelves 
in May, and it's of the tidal variety: 
New studio albums are due from 
Van Halen, Prince, Run- D.M.C., 
Poison, Sade, Daryl Hall & John 
Oates, Club Nouveau, Bob Dylan, 
Gregory Abbott, Julio Iglesias, Ju- 
das Priest, Boz Scaggs, and Billy 
Vera. Rounding out the month's 
hottest releases are a greatest -hits 
package from REO Speedwagon 
and a double live set from Joe 
Jackson. 

Almost two years to the day af- 
ter its triple -platinum "Raising 
Hell" album came out, Run -D.M.C. 
will follow it up with "Tougher 
Than Leather," due May 16 from 
Profile. The album, which is not a 
soundtrack despite the imminent 
opening of a Run -D.M.C. movie of 
the same name, was held up for 
months by a series of legal battles 
between Profile and Run's man- 
agement, Rush Artist Manage- 
ment (formerly Rush Produc- 
tions). 

The group also appears on Jive's 
"Battle Of The DJs" collection, 
which features additional previ- 
ously released material from Eric 
B. & Rakim, DJ Jazzy Jeff & the 
Fresh Prince, and Whodini, among 
others. On May 26, five days be- 
fore the album arrives in stores, 
Run -D.M.C. and Jazzy Jeff will hit 
the concert circuit together. 

Adding to the high profile of 
black music during the month are 
records from Prince, his sister 
Tyka Nelson, Sade, Club Nouveau, 
Gregory Abbott, Herbie Hancock, 
the Brothers Johnson, R.J.'s Lat- 
est Arrival, and Marvin Sease. 

The prolific Prince has recorded 
two albums since the platinum 
double set "Sign '0' The Times" 
came out just a bit over a year ago. 
Unfortunately, the new "Love - 
sexy" will be the only one to see 
the light of day; the much -rumored 
"black album" was pulled from re- 

lease in late '87 by the artist, 
though tapes of it are circulating 
and have even been played on the 
radio (see story, page 82). Paisley 
Park will issue "Lovesexy" May 
10, but Prince's accompanying 
tour, originally scheduled to start 
this summer, has been put off in- 
definitely. Meanwhile, his younger 
sister Tyka Nelson bows May 25 
with "Royal Blue," which will be 
the first album on Chrysalis' new 
dance label, Cooltempo. 

Sade's "Stronger Than Pride" 
hits the street May 10, following 
up a platinum and a double- plati- 
num album. The first single from 
the record is "Paradise." Club 
Nouveau also has a platinum repu- 
tation to uphold: It wants us to 
"Listen To The Message" May 24, 
courtesy of Warner Bros. Gregory 
Abbott, who shook the industry 

down in late 1986 with his gold de- 
but, returns May 12 with "I'll 
Prove It To You "; he hopes to do 
just that with the already- released 
single of the same name. 

Since 1983's "Future Shock" 
went platinum, none of Herbie 
Hancock's records have been certi- 
fied, though most were scored 
soundtracks or jazz -much harder 
sells. "Vibe Alive" is the hot first 
single from "Perfect Machine," 
and it will be available in both cas- 
sette- maxisingle and single for- 
mats. The album ships May 12 on 
Columbia. 

Close -to- the -street records are 
due from Marvin Sease and R.J.'s 
Latest Arrival. Sease got less - 
than -zero airplay on his London de- 
but because of its racy lyrics, but 
he's not candy licked yet. That rec- 

(Continued on page 82) 

Vid Chain Merger May Lead $$ Pack 

The Major Blockbuster Deal 
This story was prepared by Mark 
Mehler and Earl Paige. 

LOS ANGELES The $56 million 
merger of Blockbuster Entertain- 
ment and Major Video, which was an- 
nounced April 25, could produce the 
largest U.S. video retail chain in 
terms of volume. 

Although the combined entity will 
include 344 stores, compared with 
National Video's 540 outlets, the 
Blockbuster and Major Video stores 
are generally larger than National's, 
so the two chains may generate more 
volume than their competitor. They 
are also growing fast. By the end of 
the year, according to Thomas 
Gruber, senior vice president and 
chief marketing officer of Blockbust- 
er, the combined firms could have 
more stores than National. 

The merger comes only weeks af- 
ter Fort Lauderdale, Fla. -based 
Blockbuster Entertainment expand- 

ed in another direction through a 
franchise arrangement with a cable 
television and movie theater compa- 
ny that plans to build 100 stores in 35 
states (Billboard, April 16). 

For its most recent fiscal year, 
which ended Dec. 31, Blockbuster's 
revenues rose 481% to $43.2 million. 
In December, when it celebrated the 
opening of its 100th store and its new 
Las Vegas headquarters, Major Vid- 
eo estimated its market value at $44.2 
million and boasted it would generate 
$88 million in 1988 (Billboard, Dec. 
26). 

Under arrangements worked out 
by the boards of both Blockbuster 

(Continued on page 82) 

Executive Turntable 
appears this week 

on page 90 
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DAT Makers' Pro End Run In U.S.? 
Say Gambit Brings In Consumer Decks 

BY STEVEN DUPLER 

NEW YORK Although political 
and economic pressures continue to 
keep digital audiotape recorders out 
of U.S. consumer electronics retail 
outlets, sharp -eyed consumers can 
now find DAT decks costing be- 
tween $2,500 and $3,000 right in 
their neighborhood professional au- 
dio retail shops. 

At least one consumer audio manu- 
facturer, Sharp Electronics, has be- 
gun selling a consumer -model DAT 
deck unabashedly masquerading as a 
professional model in pro audio retail 

stores (Billboard, April 30). 
At the same time, in what they 

say is an effort to help pro audio 
dealers gain back clients lost to 
gray- market DAT importers, sever- 
al professional audio manufactur- 
ers are providing machines to deal- 
ers that are more "professional" 
than Sharp's $2,700 SX -D100 but are 
little more than consumer -model 
decks outfitted with some basic stu- 
dio -type requirements. 

The Recording Industry Assn. of 
America has stated it would sue any 
firm that sells consumer DAT ma- 
chines in the U.S. prior to a resolu- 

Enigma is First U.S. Label 
To Issue Pop Album On DAT 

BY CHRIS MORRIS 

LOS ANGELES Enigma Records 
is poised to become the first U.S. 
record label to market any of its 
rock /pop albums on digital audio - 
tape. 

On Friday (6), the El Segundo, 
Calif. -based label, under its Rest- 
less banner, will issue "The Ideal 
Copy," a 1987 album by the En- 
glish band Wire, on DAT. 

This will be followed on May 20 
by what Enigma chief executive 
officer William Hein calls "the 
first simultaneous four -format re- 
lease," when Restless issues De- 
vo's new album, "Total Devo," on 

LP, CD, cassette, and DAT. 
"We seriously considered put- 

ting [the Devo album] out with an 
8 -track on it, but we couldn't get 8- 
track duplication fast enough," 
Hein says. 

To date, the only other U.S. la- 
bels to announce they will market 
DAT product are GRP Records, 
which plans to issue a handful of 
jazz DATs in late spring or early 
summer, and DMP Records, a Con- 
necticut -based jazz /new age firm 
that is selling a sampler DAT via 
mail order and retail. (DMP plans 
to come out with two more DAT ti- 
tles in the near future.) 

(Continued on page 83) 

Tries Double Play With Major Leagues 

MCA Hits Baseball Sequel 
BY GERRY WOOD 

NASHVILLE Buoyed by the re- 
sults of MCA /Nashville's 1987 base- 
ball- oriented campaign, the label re- 
turns to the ballpark with its Swing 
For A Million sweepstakes promo- 
tion. In what could be the largest, 
most extensive promotion in coun- 
try music history, MCA will offer 21 
grand -prize winners the chance to 
grab a bonus prize of $1 million. 

The 21 finalists- chosen in a ran- 
dom drawing of entry forms -will 
be flown to Nashville for three days 

of sightseeing and a Nashville 
Sounds baseball game. Before the 
game, the winners will step to home 
plate and face a pitching machine 
for three pitches. Any participant to 
hit a home run will win a 1988 
Dodge truck and receive three more 
pitches. A home run in this second 
round wins the $1 million bonus (the 
money will be split in the unlikely 
event that two finalists clear the 
fences). 

MCA plans multimedia support 
for the campaign using print, radio, 

(Continued on page 80) 

Indonesia Moves To Protect 
European Sound Recordings 

BY MIKE HENNESSEY 

LONDON A major breakthrough 
in the fight against the multi- 
million- dollar piracy industry was 
indicated last week when the gov- 
ernment of Indonesia announced it 
was ready to give protection to 

sound recordings 
produced in the 
European Com- 
munity countries 
in return for re- 
ciprocal protec- 
tion for Indone- 
sian recordings. 

For many years, Indonesian sup- 
pliers have been among the chief 

LATE 

NEWS 

sources of pirated product in coun- 
tries around the world, notably in 
the Middle East. But under the In- 
donesian government's new policy, 
effective June 1, repertoire from 
all member states of the European 
Community except West Germany, 
Greece, and Luxembourg will be 
protected in Indonesia. 

The three excluded countries 
must modify their national legisla- 
tion before they can come under 
the umbrella of the agreement. 
The West German government is 
already understood to be consider- 
ing an extension of copyright pro- 
tection for Indonesian sound re- 

(Continued on page 82) 

6 

tion to the association's grievances 
about the dangers such machines 
pose to the music industry's copy- 
right interests. No law currently ex- 
ists banning the importation of ei- 
ther consumer or professional DAT 
recorders, a fact that makes any le- 
gal grounds for such a suit vague at 
best. 

In response to Sharp's move, 
however, the RIAA seems to be 
backing down from its strong 
words. 

"If they want to market a product 
to pro audio stores -ostensibly to 
professionals -that doesn't offer 
the same features as true profes- 

(Continued on page 86) 

Fund Fest. Michael Jackson is honored at the 44th United Negro College Fund 
Anniversary Dinner, which was sponsored by CBS Records and the Sony Corp. 
Pictured, from left, are Liza Minnelli; Walter Yetnikoff, president, CBS Records; 
Jackson; and Elizabeth Taylor. 

Magic In 'Wishing Well' Slow But Strong; 
Clayton Weighs In On The Charts 

TERENCE TRENT D'ARBY'S "Wishing Well" 
reaches No. 1 in its 17th week on the Hot 100, which 
makes it the slowest -climbing No. 1 hit in nearly five 
years. The last single to take this long to top the 
chart was Eurythmics' "Sweet Dreams," which, 
like "Wishing Well," was the career- launching hit of 
an acclaimed rock act. 

Though D'Arby is one of the most critically laud- 
ed newcomers in years, he lost the Grammy for best 
new artist to Jody Watley. D'Arby's problem: His 
records didn't really 
kick in until after the 
voting closed, whereas 
Watley had by that time 
landed a top 10 album 
and a pair of top 10 sin- 
gles. (The Grammys 
aren't based on popular- 
ity, but it never hurt.) 

The irony: By hitting 
No. 1, "Wishing Well" 
has outcharted Watley's 
biggest hit, "Looking 
For A New Love," which stopped at No. 2. And 
D'Arby's debut album, which climbs to No. 4 on the 
Top Pop Albums chart, has outperformed Watley's, 
which peaked at No. 10. 

ERIC CLAPTON'S six -record set, "Crossroads," 
debuts on the pop album chart at No. 80. Only one 
other artist -Elvis Presley -has reached the top 
100 with a package containing six or more records. 
The eight- record "Elvis Aron Presley" hit No. 27 in 
1980; the six -record "Elvis -A Golden Celebration" 
peaked at No. 80 in 1984. 

In addition, two five -record sets have cracked the 
top 100. "Bruce Springsteen & The E Street Band 
Live/1985 -86" hit No. 1 in late 1986; Bob Dylan's 
"Biograph" reached No. 33 earlier that year. 

"Crossroads," which is also available in packages 
of four cassettes or CDs, traces Clapton's career 
from his early days with the Yardbirds and John 
Mayall's Bluesbreakers through his associations 
with Cream, Blind Faith, Delaney & Bonnie & 
Friends, and Derek & the Dominos on through his 
solo work. 

FAST FACTS: "Dirty Dancing" logs its 18th week 
at No. 1 on the pop album chart, which makes it one 
of the five longest -running No. 1 albums of the past 
20 years. The others: Michael Jackson's "Thriller" 
(37 weeks), Fleetwood Mac's "Rumours" (31 
weeks), and the "Saturday Night Fever" and "Pur- 
ple Rain" soundtracks (24 weeks each). 

The Scorpions' first studio album in more than 
four years, "Savage Amusement," enters the pop al- 
bum chart at No. 33. That's the highest debut to date 
for the German heavy metal band, which suggests 
that the long layoff between albums hasn't eroded 
its huge following. (The group's last two studio sets, 

CHART 
Bw 

by Pau 

"Blackout" and "Love At First Sting," both went 
top 10.) The Scorpions aren't the only top PolyGram 
act to take a long time between albums: Def Lep- 
pard took 3'/2 years between its last two albums, 
and Tears For Fears have already let more than 
three years go by since their last release. Maybe the 
label ought to file a missing -persons report on some 
of these acts. 

Jackson & Stevie Wonder's "Get It" enters the 
Hot 100 at No. 89, marking Motown's return to the 

chart after an embar- 
rassing eight -week ab- 
sence. Even though 
"Get It" pairs two pop 
legends, it faces an up- 
hill climb to become a 
major hit. It has to com- 
pete with Jackson's 
"Dirty Diana," which 
enters the Hot 100 at 
No. 53, and with Won- 
der's duet with Julio Ig- 
lesias, "My Love," 

which is expected to chart next week. 
Johnny Hates Jazz, whose "Shattered Dreams" 

leaps to No. 8 on the Hot 100, is the fourth act on 
Virgin Records to land a top 10 hit in the past year, 
following Cutting Crew, T'Pau, and Pretty Poison. 
Virgin is also scoring with the soundtrack to "The 
Last Emperor," which re- enters the pop album chart 
at No. 156 in the wake of the film's Oscar sweep. 

Samantha Fox's "Naughty Girls (Need Love 
Too)" jumps to No. 10 on the Hot 100, becoming the 
fourth top 10 hit in 18 months for writer /producers 
Full Force. The group previously supervised three 
smashes by Lisa Lisa & Cult Jam. 

WE GET LETTERS: Rudy Balwant of Trinidad 
was one of several readers to note that the titles of 
all three of Billy Ocean's No. 1 hits have consisted 
of eight words: "Caribbean Queen (No More Love 
On The Run)," "There'll Be Sad Songs (To Make 
You Cry)," and "Get Outta My Dreams, Get Into My 
Car." Balwant's conclusion: "I suggest they change 
the title on the title track of his new album to 'Tear 
Down These Walls (It's All Or Nothing).' " Balwant, 
there's a future for you in this business. 

Chuck Thomas of the Sound Shop in Natchez, 
Miss., notes that four types of wild cats are repre- 
sented on the current Hot 100, via White Lion, Def 
Leppard, Glass Tiger, and John Cougar Mellen - 
camp. 

We got a lot of letters commenting on a recent 
item about groups that have featured the greatest 
number of different lead singers on top 40 hits. 
Brinke Guthrie of WKRQ in Cincinnati and Tony 
Verive of Addison, Ill., note that Chicago is out 
front with six; Anthony Loiacono of Martins Creek, 
Pa., and Wayne M. Studer of Minneapolis add that 
the Beach Boys are in second place with five. 

l Grein 
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CAN YOU BELIEVE THIS MADNESS? 

RETAIL. 

Seventh Son of a Seventh. Son LP 

Rocking Witn C,ver 700,0D0 Uni -s Shipped 

Out -of- the -Box! 

"Can I Play W th Madness" 12 Beinç Hammered by 

AOR Heavyweights Like'JVBCN, WINEVJ, KISW, WHJ Y, KUDD, 

KOME, KSJO, KRXQ, KBpl, K.AZY, W7 -ICN, WPLR 

Out-of-the-Box! 

11411i Ell 

"Can I Play With Macness" Video a Priority Rotation 

at MTV and Cther Natioral Outlets 

Out -of- the -Bcx! 

-fl ;D 

Watch the Madness Explode When Maiden's 

60 Date U.S. Tour Kicks in May 31! 

#1 LP Debut U.K. Over 800,000 Units 

Shipped Internationally Out -of- the -Box! 
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From lead singer of Yes 

to "In The City Of Angels," 
it's Jon Anderson all the way. 

4Ir 
FC 40910 

Featuring "Hold On To Love, "the first single from his new solo album. 
On Columbia Records, Cassettes and Compact Discs. 

Produced by Stewart Levine for Oliverea Prod., Ltd. 
Direction: Brion Lone for Sun Arts Music Limited 

are trademarks of CBS Inc. © 1988 CBS Records Inc 
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Talent Scouts Practice Inexact Science 

THERE IS NO MAGIC A &R FORMULA 
BY JAY LANDERS 

Oh, I get it, an April Fools' Com- 
mentary. 

Unless Thomas A. White (Billboard 
Commentary, April 23), has found 
some heretofore -secret method of de- 
veloping brilliant new artists and di- 
vining hit records with guaranteed 
presales, he won't find many in ac- 
cord with his blanket negative assess- 
ment of the A &R community. 

Mr. White states that 85% to 90% 
of A &R activities are unprofitable. 
Well, I'm not a numbers cruncher, 
but I suspect that like most figures 
the efficiency experts use to effect 
scientific methods in areas principally 
operated on creative fuel, his num- 
bers don't tell the whole story. 

Though Mr. White would probably 
have allowed him no quarter, the late 
great John Hammond could admit to 
a mistake or two but also recognized 
that initial A &R failure is not always 
a sign that the process is fraudulent. 
More often, he would have said, the 
process is merely imprecise. Remem- 
ber "Hammond's Folly," Bob Dylan, 
or the equally "limited appeal" of 
Bruce Springsteen? 

I'm afraid Mr. White sounds like 
nothing more than the proverbial 
Monday morning quarterback. This 
is not to proclaim every A &R person 
a genius and every A &R decision 
faultless. The fact is that A &R, 
fraught as it is with personal opinion 
and value judgments of every kind, is 
simply not foolproof. We walk a 
tightrope, balancing art and com- 
merce, following as well as influenc- 
ing public taste. 

Lette 
to the 
Edito 

For every Hornsby, Houston, or 
D'Arby -who as far as the public is 
concerned spring up without warn- 
ing -there is a Janet Jackson, Billy 
Joel, Hall & Oates, Bowie, or Beatles, 
-an act initially met with public in- 
difference only to be embraced later 
by that same public. 

In the meantime, the act's glorious 
future is a vision nurtured almost 
against defined logic by a small 

you been hanging out at, Mr. White? 
Over the years, the A &R people I've 
respected have been first and fore- 
most music fans. I haven't always 
agreed with their tastes, but that's 
why there are 100 positions on the 
pop singles chart. 

The A &R people who are no good 
just don't last that long, and no one 
takes them seriously, anyway. It is 
doubtful that there is some technique 

`Mr. White sounds 
like a Monday 

morning quarterback' 

As a publisher, Jay Landers has had his 
copyrights recorded by Barbra Streisand, 

Diana Ross, Bon Jovi, and Smokey 
Robinson. He is currently on Columbia 

Records' West Coast A &R staff 

group of people -hoping, feeling, 
molding, and indeed praying they will 
be vindicated by showers of critical 
praise and gold records. Most of the 
time, the odds are against that dream 
coming true. So, instead of roundly 
criticizing A &R, people should corn- 
mend those who succeed for their in- 
sight and dedication. For those of us 
who care are truly devoted to music 
in an unchallengeable way. 

To assert that A &R executives are 
"surrounded by music yet deeply iso- 
lated from it in any meaningful way" 
is simply risible. What labels have 

in choosing prospective A &R execu- 
tives that doesn't boil down to an in- 
formed gut instinct. As John Lennon 
once sang, "You say you got a revo- 
lution ... We'd all love to see the 
plan." 

Pop music has thankfully grown 
from a commodity aimed exclusively 
at teenagers to one aimed at a broad- 
er demographic -which in turn has 
created a greater appetite for musi- 
cal variety. Accordingly, to the de- 
gree to which an A &R person has a 
feel for a particular style of music, 
certain A &R functions are becoming 

increasingly specialized. A &R staffs 
are occasionally guilty of ignoring 
certain music in pursuit of that which 
is trendy, only to find the public real- 
ly wants it all. The "tonnage" artists 
are not only in the field of hard rock, 
but also in adult contemporary, ur- 
ban, and other hybrid styles. The ulti- 
mate A &R goal is to encourage quali- 
ty, whatever form it takes. 

A competent A &R person must 
be able to find talent, pick songs, 
choose producers, recognize charis- 
ma, and enhance the careers of es- 
tablished artists. It's an expensive, 
usually slow, and chancy proposi- 
tion for which there is no training 
but experience. 

If there were one prerequisite for 
applying for an A &R (or publishing) 
position, it would be the ability to 
recognize where music has been in 
order to understand where it is 
headed. Sometimes I think our pop 
music history is being forgotten. 

However, this feeling is tempered 
by the knowledge that every gener- 
ation wants its own music. Our abili- 
ties as members of the A &R corn - 
munity to deliver that music are 
shaped by our individual experi- 
ences as listeners. 

Finally, Mr. White points to a 
need for A &R to develop greater 
"musical understanding." Certain- 
ly, this is a desirable trait that is 
manifested in different ways in dif- 
ferent people. It should be acknowl- 
edged, however, that this is an 
evolving process that some refer to 
as having "ears." When you can 
bottle that, Mr. White, please give 
us a call. 

MISUSE OF COMPACT DISK 

Bravo to Billboard for taking a 
stand on the misuse of the compact 
disk (editorial, March 5). You are 
indeed correct when you state that 
this time, the wool isn't being 
pulled over the consumer's eyes. 

I edit Goldmine, a magazine for 
record collectors. Our March 12 is- 
sue included the results of a read- 
ers' poll on CDs conducted late last 
year. In the poll, we asked our 
readers, 40% of whom already own 
CD players, to name the best CD 
(the Beatles' "Sgt. Pepper's Lone- 
ly Hearts Club Band "), the most 
disappointing CD (mono Beatles ti- 
tles), and the CD they'd most like 
to see released (Badfinger's 
"Straight Up "). 

We then opened up the floor for 
comments, and the complaint that 
topped the list was about CDs that 
do not make use of the disk's full 
capacity. Our readers are not hap- 
py with LP- length CDs, and many 
indicated they will no longer buy a 
35- or 45- minute CD. 

Just for your information, the 
other chief targets of the com- 
plaints were (1) labels that do not 
use first -generation master tapes 
in making CDs, resulting in hiss, 
distortion, and poor sound in gen- 
eral; (2) labels that skimp on pack- 

aging, omitting such items as in- 
serts, lyrics, liner notes, and pho- 
tos that are found in LP packages; 
(3) CDs that include mono record- 
ings of older material when stereo 
masters are known to exist; and (5) 
CDs that actually omit songs 
found on LPs rather than add new 
ones. 

There were other complaints, 
but your editorial pointed to the 
general problem: This is still a 
growing medium, and record com- 
panies will have to upgrade the 
standards of their software to 
match the technological promises 
of the hardware. The days of 
shortcuts are over. 

Jeff Tamarkin 
Hoboken, N.J. 

CDS CALL FOR MORE MUSIC 

Stephen Kalhorn's lengthy Com- 
mentary (Billboard, April 2) about 
CD program length misses the 
most important point. He says that 
asking artists to create longer al- 
bums for CD is like asking Stephen 
King to pad his novels so that they 
can all approach the 1,138 pages of 
"It." But the greater length of the 
CD medium was not the reason for 
Billboard's call for longer pro- 
grams. (After all, cassettes have 
been able to carry 90 minutes or 
more all along, and no one has sug- 
gested that artists try to create 90- 
minute albums to take advantage 
of cassette length.) 

Longer CD programs are called 

for because record companies per- 
sist in charging several dollars 
more for CDs, reaping enormous 
new profits. Since they're charg- 
ing consumers so much extra, it 
seems fair to offer some sort of bo- 
nus in the program material so 
that the buyers will feel they're 
getting their money's worth. 

This bonus material needn't 
strain the artists or the production 
budget. It can be alternate mixes 
of songs, special live recordings, 
or songs that were recorded and 
then rejected. Often the material is 
sitting around on tape already. 

CDs don't have to be full70 -min- 
ute albums every time. But the 
consumer deserves some token of 
appreciation for accepting inflated 
CD prices. 

Paul Nordquist 
Philadelphia, Pa. 

OUTRAGEOUS COMMENTARY 

Who is this "consultant," Thomas 
White? [Ed. note: White wrote a 
Commentary in the April 23 issue 
of Billboard.] I have been in the 
music business for 30 years and 
have never heard of him. What has 
he accomplished? What record 
companies has he worked for? 
Whom has he signed? 

Why do you allow him to make a 
statement that "A &R as it is com- 
monly practiced is a fraud "? You 
do a disservice to many fine record 
companies and many fine and tal- 
ented individuals who are combing 

this world for new talent and new 
ideas in music. 

I am absolutely outraged at the 
utter lack of intelligence that 
White has shown with regard to 
the business in which he calls him- 
self a "consultant." 

Ed Rosenblatt 
President 

Geffen Records 
Los Angeles, Calif. 

Thomas White replies as follows: 
I will always bow to superior rea- 
soning when it is presented. Here I 
find no reasoning at all. 

Those who object to new ideas 
and seek to suppress them are in- 
variably the threatened and the 
culpable. Name recognition is su- 
perfluous in a forum of issues and 
concepts, and personal attacks are 
wholly inappropriate. The need for 
professionalism, maturity, and 
good judgment could not be more 
apparent in this context. 

My Commentary stands on its 
merits. I believe time will prove its 
validity. 

Thomas White 
Beverly Hills, Calif. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Ken Terry, Commen- 
tary Editor, Billboard, 1515 
Broadway, New York, N.Y 100X. 
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Winter Arbitrons Have Good News For All Formats 
BY SEAN ROSS 

NEW YORK Gainers in the second 
week of Arbitron radio ratings re- 
turns included top 40s KMEL San 
Francisco and WEGX Philadelphia, 
AC WWMX Baltimore, and easy lis- 
tening WGAY Washington and 
WQAL Cleveland. With the relative- 
ly mild northeastern winter limiting 
the number of "snow -closing" win- 
ners, there were a sufficient variety 
of success stories in the winter 
books for every format to be 
cheered by something. 

Many of the new stations in this 
year's hot formats -oldies and new 
age -had respectable debut books, 
even as some of their formats' pio- 
neers declined or held steady. Ironi- 
cally, the winter ratings came out 
concurrently with a format study by 
Interep showing that the oldies /clas- 
sic rock trend of the last year was far 
more prevalent than the new age 
boom. In fact, evidence in the new 
ratings shows that oldies and new 
age outlets perform in proportion to 
the effort and resources that go into 
them, just like any other format. 

The following are summaries for 
Chicago; San Francisco; Philadel- 
phia; Detroit; Boston; Washington; 

Campaign Feeding. Presidential 
candidate Jesse Jackson targets the 
radio audience as he campaigns 
recently from the ABC Radio Network 
studios in New York. Jackson took 
calls from the news departments of 
nine medium -and small- market 
stations and the National Black 
Network. Jackson was the only 
candidate to hold a radio -only press 
conference. The ABC satellite feed 
was made available simultaneously to 
all other networks. 

RADIO STATION 

FOR SALE 
Commercial radio station 
located South of France. 

Premises, studios, 
3 transmitters 

English- speaking operation 

Further information to 

serious parties only. 
Phone Bessie on 

Antibes 93 95 06 02 

Miami -Fort Lauderdale; Nassau - 
Suffolk, N.Y.; Pittsburgh; Balti- 
more; San Diego; Cleveland; and 
Tampa -St. Petersburg, Fla. Com- 
plete 12 -plus overall Arbitrons for 
these markets appear on page 12 
(Chicago numbers appeared last 
week). Other winter returns will be 
highlighted in following weeks. 

CHICAGO (Market No. 3) 
For the second straight book, ur- 

ban WGCI -FM and MOR WGN tied 
for the lead. WGN, back after an off 
fall, posted a 14.5 share in morning 
drive to easily lead that slot. WGCI- 
FM won the rest of the day, including 
evenings, where it cracked an 11 
share. 

Other winners included WBBM- 
FM, which inched forward to open a 
lead over top 40 rival WYTZ. 
(WYTZ's chief promotion is an ongo- 
ing cash call, perhaps explaining a 
much different Birch result.) AC 
WCLR came within 0.1 of a share of 
softer rival WLAK. And WLUP -AM 
continued its forward progress as a 
younger -demos talk outlet. While af- 
ternoon drivers Steve Dahl and Gary 
Meier accounted for the station's best 
daypart, WLUP actually posted its 
gains in every other time period. 

SAN FRANCISCO (4) 
Fueled by a heavily covered scav- 

enger -hunt promotion, KMEL shot to 
within a share of market leader KGO 
and in the process posted the best top 
40 book in the city since KFRC's hey- 
day. By contrast, KHIT -which had 
promised that its gorilla mascot 
would "hump the camel," referring 
to KMEL- didn't show up at all. AC 
KIOI ran a cash -call contest with 
$1,101 and $2,202 prizes and backed it 
heavily with television spots to rise 
from a 2.7 to a 3.5. Other gainers in- 
cluded nostalgia KFRC, also its best 
showing since its top 40 heydey; easy 
KABL- AM -FM; modern rock KITS 
(another personal -high book); and al- 
bum rocker KRQR. 

PHILADELPHIA (5) 
Album rock WMMR held its mar- 

ket lead by 0.1 of a share over 
WEAZ, which switched from tradi- 
tional easy listening during the win- 
ter to soft AC. What made WEAZ's 
strength particularly impressive 
was the 4.6 -to-5.9 rise of nostalgia 
WPEN, which may have picked up 
some of WEAZ's disenfranchised 
older demographics. 

The major surprise here was top 40 
WEGX, which rose from a 1.6 to a 6.5 
in a year's time. WEGX managed to 
do what predecessors WWSH, 
WZGO, and WTRK could not: force 
rival WCAU -FM out of the format 

and make top 40 a viable force in Phil- 
adelphia again. Over the past year, 
WEGX has evolved from conserva- 
tive, recurrent -oriented program- 
ming to a more foreground musical 
approach billed as "unadulterated, 
nuclear -powered fun." 

Country WXTU regained all of 
what it had lost in the fall. Classic 
rock WYSP gained only 0.1 of a point 
overall but had a substantial rise in 
mornings, where satellite AM driver 
Howard Stern took third place. Old- 
ies warriors WOGL and WIOQ were 
a half -share apart, with neither hav- 
ing a spectacular 12 -plus book. 

DETROIT (6) 
MOR WJR and urban WJLB were 

Detroit's top two again. Two books 
after its initial splash in the market, 
classic rock WCSX rebounded 
strongly to pass album outlets WLLZ 
and WRIF. WCSX promoted its "yes- 
terday- and -today" music sets from 
core artists with "yesterday-and-to- 
day" Ford Mustangs -one from 1965 
and another from 1988. 

After several books in the four - 
share range, WCZY matched its 5.5 
showing from exactly a year ago 
and retook the top 40 lead from 
crossover -leaning WHYT. WVAE, 
which had shown only a 0.6 as AC 
WNTM, added nearly a share and a 
half in its first new age book. An- 
other station that had rarely been 
found over a 1.0 share, r &b oldies 
WMTG, added a half -share for its 
best recent showing. 

BOSTON (7) 
Rock legend WBCN and full -ser- 

vice AM WBZ held their places at 0.1 
of a share from each other. WBZ's 
main competitor, WHDH, went 
from a 5.2 to a 5.8, its exact showing 
a year ago, as easy WJIB returned 
to the six -share range. WODS "Old- 
ies 103" shot into contention, mov- 
ing from 2.9 to 4.8. Its format switch 
last fall had been backed by bill- 
boards, TV, live appearances, and a 
Tell A Friend contest with $103 
prizes for listeners and those whose 
names they submitted. 

WASHINGTON (9) 
After a year in the sixes and sev- 

ens, WGAY widened its market lead 
to nearly 2.0 shares and ended up 
back in the eights. Urban WKYS 
and MOR WMAL slipped evenly to 
tie for second. Top 40 WAVA, which 
fell sharply in the fall, rebounded to 
open a healthy lead over rival 
WRQX "Q107." Classical WGMS- 
AM-FM returned to the threes, as it 
had last winter. Crossover WPGG 
AM -FM, the success story of recent 
months, was off from 5.1 to 4.7, 

newsli 
TOM BRESHNAHAN continues Cap Cities /ABC's GM shuffle as he 
moves to WMAL Washington, D.C., to become the station's presi- 
dent/GM. Former WMAL GM Fred Weinhaus left the station two 
months ago to become WABC New York's president /GM. Breshna- 
han was formerly GM at Sconnix's KFKF -AM -FM Kansas City, 
Kan. Weinhaus has appointed John Mainelli WABC's operations di- 
rector. 

METROPOLITAN BROADCASTING sells off easy listening WWBA Tampa/ 
St. Petersburg, Fla., to Cox Enterprises, Atlanta, for $17.1 million, 
excluding receivables. WWBA is Cox's 12th station. 

thus putting it firmly behind two of 
the market's three urbans. 

MIAMI /FORT LAUDERDALE (11) 

Easy WLYF held both its 8.5 
share and first -place ranking. Ur- 
ban WEDR was down from 5.3 to 
5.0 but retook the contemporary 
music lead as the top 40 race tight- 
ened. Steve Perun's WHYI "Y100," 
which has tightened considerably in 
recent months, rebounded from a 
3.3 to a 4.2 in two books to trail Bill 
Tanner's crossover WPOW "Power 

96" by only 0.1 of a share. WHQT, 
the widest musically of the three 
top 40s, also rebounded slightly. 
Country WKQS returned to the 
fours for the first time since last 
winter; oldies WMXJ has increased 
1.7 to 4.4 since last spring. 

NASSAU -SUFFOLK (12) 

Promotionally hyperactive AC 
WALK -AM -FM was back in first 
place after trailing WHTZ "Z100" 
by 0.2 of a share in the fall. In the 

(Continued on page 12) 

o ® OUTA' 
THE BOX 

TOP 40 
Always on the cutting edge of top 40, KSFM "FM 102" Sacramento, 
Calif., PD Brian White plugs his most requested song this week, De- 
peche Mode's "Behind The Wheel /Route 66" (Sire /Warner Bros.). 
"They've got a real strong following here," says White. He notes that 
the band's last record, "Strangelove," is still doing well, and "Plea- 
sure, Little Treasure" (Warner Bros.) from the "Bright Lights, Big 
City" soundtrack is just starting to kick in. Keith Sweat's "Something 
Just Ain't Right" (Elektra) is going strong on FM 102, as is "How 
Deep Is Your Love," a ballad from Sweat's album that's already 
ranked top five in requests. And, "It's no secret that Nu Shooz will 
have a big record," says White. He says the group's "Should I Say 
Yes" (Atlantic) is not only selling but has registered in call -outs in just 
three weeks." Al B. Sure!'s "Nite And Day" (Warner Bros.) gets a 
vote, and honorable mentions go out for Pebbles' "Mercedes Boy" 
(MCA), Jody Watley's "Most Of All" (MCA), and Bardeux's "When 
We Kiss" (Synthicide /Enigma). 

BLACK /URBAN 
"Undoubtedly No. 1," says KMJQ "Magic 102" Houston PD Terry 
Avery of James Brown's "I'm Real" (Scotti Bros. /CBS). "The lyrics 
are great, and the music moves," he says. Next up is the Mac Band, 
whose "Roses Are Red" is described by Avery as a "funky, up- tempo- 
type song, perfect for springtime and Mother's Day!" The sultry Millie 
Jackson is noted for "Something You Can Feel" (Jive /RCA), and 
Avery terms Gregory Abbott's "I'll Prove It To You" (Columbia) a 
"hit- bound" record. 

CROSSOVER 
"He always seems to play something strange and make it work," says 
Dave Allan, WUSL "Power 99" PD and Billboard's PD of the week. 
The "he" is Prince, and what's "strange" is "Alphabet St." (Warner 
Bros.), which Allan calls "a wonderful record." The all -male Tony! 
Toni! Toné! is up next with "Little Walter" (Wing /PolyGram), which 
Allan terms "a good street hit with a nice hook that's working very 
well with males." And if you're looking for another Salt -N- Pepa's 
"Push It," Allan recommends you look no further than J.J. Fad's "Su- 
personic" (Atco). 

ALBUM ROCK 
"Brash, sassy singing about what most people would love to say to 
their bosses," says KEZE Spokane, Wash., MD Curt Cartier of Joanna 
Dean's "Kiss This" (Mercury/PolyGram). Getting good response at 
KEZE is "Serpentine" (RCA) by Kings Of The Sun. Of Kings, Cartier 
says, "You know what you're getting when these guys get on the ra- 
dio: straight- ahead, party rock'n'roll." And last up is Living Colour's 
"Middle Man" (Epic), which Cartier compliments for "fantastic guitar 
work" and describes as "very bluesy but palatable to the mainstream." 

COUNTRY 
"Absolutely obvious to me," says KYAK Anchorage, Alaska, PD Bill 
Fink of the Bellamy Brothers' "I'll Give You All My Love Tonight" 
(Curb /MCA). "I was a little concerned about its different sound -it's 
not real country-but it's such a strong song." Also "obvious" to Fink 
is Reba McEntire's "Sunday Kind Of Love" (MCA). "Reba can do no 
wrong," he says. Also doing well on KYAK is "Old Pictures" (RCA) 
by the Judds, which Fink notes as the only album cut being played 
right now. And, "We've been early on k.d. lang exactly zero times," he 
says. "She's relatively unknown for us, but `Down To My Last Ciga- 
rette' [Warner Bros.] is such a good song we had to add it." 
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WINTER '88 ARBITRONS 
Following are 12 plus, average quarter -hour share, metro survey area. Monday- Sunday, 6 a.m. to midnight. ( #) indicates Arbitron market rank. These symbols are used: 
AC =Adult Contemporary, adult alt. =Adult Alternative, album =album rock, easy =easy listening, cross = crossover, cls rock= classic rock, var = variety, MOR= middle of the road, 
nos = nostalgia /big band. 

Sp Su F W Sp Su F W Sp Su F W 

Call Format '87 '87 '87 '88 Call Format '87 '87 '87 '88 Call Format '87 '87 '87 '88 

SAN FRANCISCO -(4) BOSTON -(7) WBLI top 40 5.1 5.1 4.9 4.7 

WBAB album 5.9 5.1 5.5 4.6 
KG0 news /talk 7.8 8.7 8.0 6.8 WBCN album 7.1 7.3 7.4 7.2 

WCBS-FM oldies 4.1 3.6 4.6 4.2 
KMEL top 40 3.9 4.9 4.9 6.1 WBZ AC /var 8.7 7.1 7.3 7.1 

WOR news /talk 3.8 4.2 3.6 4.2 
KABL-AM-FM easy 4.8 3.9 4.7 5.9 WRKO talk 6.9 6.4 6.9 6.7 

WXRK cls rock 3.0 3.5 2.8 4.0 
KCBS news 5.2 5.6 5.4 4.7 WXKS -FM top 40 8.8 8.1 7.0 6.5 

WWPR top 40 4.6 5.1 4.4 3.9 
KSOL urban 4.8 4.1 4.7 4.4 WJIB easy 5.7 6.3 5.7 6.1 

WCBS-AM news 4.1 3.5 3.8 3.8 
KFRC nos 3.6 3.6 3.3 4.3 WHDH AC 5.7 4.6 5.2 5.8 

WQHT cross 3.4 3.6 3.0 3.7 
KI01 AC 2.1 2.5 2.7 3.5 WZOU top 40 4.7 4.3 5.2 5.4 

WNEW-FM album 3.2 3.4 2.8 3.2 
KITS modern 2.3 3.2 3.0 3.3 WODS oldies 1.4 1.5 2.9 4.8 

WINS news 3.3 2.8 3.3 2.8 
KOIT-AM-FM AC 3.5 3.5 3.7 3.2 WSSH AC 4.7 4.4 4.4 4.3 

WKJY AC 2.1 2.3 1.5 2.8 
KSAN country 2.3 3.2 3.4 3.2 WEEI news 4.6 4.9 5.2 4.1 

WPAT-FM easy 2.3 2.6 3.4 2.7 
KBAY easy 1.4 2.0 1.8 2.8 WROR AC 3.8 4.2 3.2 3.5 

WNSR soft rock 2.4 2.8 2.4 2.6 
KRQR album 2.6 2.2 1.7 2.5 WZLX cls rock 4.5 4.0 4.4 3.4 

WABC talk 3.6 3.2 2.1 2.6 
KBLX-AM-FM quiet storm 2.5 2.1 2.9 2.4 WMJX AC 3.5 2.9 2.9 3.0 

WLTW AC 4.0 3.5 3.1 2.4 
KKSF adult alt. 2.9 1.6 2.7 2.4 WVBF AC 2.5 2.7 2.7 2.6 

WYNY country 1.0 2.3 3.0 2.1 
KDFC-AM-FM classical 2.2 2.0 1.9 2.4 WBOS country 2.2 1.9 2.3 2.1 

WGSM MOR 2.2 2.3 2.4 2.0 
KYUU AC 2.7 2.4 2.8 2.3 WAAF album 2.7 1.9 2.0 1.9 

WDRE modern 3.3 1.8 1.6 1.8 
KFOG album 2.3 1.7 2.1 2.2 WCRB classical 1.4 1.8 1.4 1.8 

WCTO MOR 2.3 1.8 2.7 1.5 
KNBR AC 4.9 5.2 3.1 2.1 WXKS -AM nos 1.8 1.7 1.6 1.7 

WEZN easy 1.8 1.3 1.0 1.5 
KWSS top 40 1.1 1.5 1.7 1.7 WILD urban 2.3 2.8 3.0 1.6 

WNBC AC 2.3 2.2 2.0 1.5 
KSFO oldies 2.4 2.2 1.4 1.7 WFNX modern .6 1.4 1.5 1.3 

WQXR-FM classical 1.4 1.0 1.0 1.3 
KNEW country 1.7 1.9 1.4 1.5 WPLM -FM big band 1.0 1.8 .6 1.2 

WNEW-AM var /nos 1.0 1.0 1.1 1.3 
KOME album 1.7 1.5 1.1 1.5 

KYA oldies 1.7 1.5 1.4 1.4 WASHINGTON -(9) WNCN 

WMCA 

classical 

talk 

.8 

.6 

1.0 

.6 

.5 

.4 

1.2 

1.1 
KDIA urban 1.2 1.1 1.3 1.3 

WGAY easy 6.8 6.7 7.4 8.1 WBLS urban 1.1 1.2 1.1 1.1 
KSJO album .9 1.0 .8 1.3 

WMAL MOR 6.0 6.6 6.5 6.2 WRKS urban 1.4 1.2 1.8 1.1 
KKHI-AM-FM classical 1.9 1.6 1.3 1.1 

WKYS urban 7.2 5.1 6.5 6.2 WPIX AC .8 1.1 1.0 1.0 
KIQI Spanish .9 .8 1.1 1.1 

WPM-AM-FM country 5.8 5.4 7.3 5.7 WFAN sports 2.5 1.8 1.0 .8 
KBRG Spanish .9 .8 1.1 1.1 

WHUR urban 5.3 5.3 5.0 5.2 
KARA AC 1.1 .9 1.0 1.1 

WAVA top 40 5.5 6.1 4.5 5.2 PITTSBURGH -(14) 
PHILADELPHIA -(5) WWDC-FM 

WPGC-AM-FM 

album 

cross 

5.9 

1.9 

4.7 

4.6 

5.6 

5.1 

5.1 

4.7 
KDKA MOR 14.6 13.9 14.3 13.2 

WSHH easy 8.2 8.1 8.2 10.3 
WMMR album 8.9 8.1 8.1 7.7 WTOP news 4.1 4.3 4.7 4.4 

WBZZ top 40 9.9 11.6 11.3 9.7 
W EAZ AC 7.4 6.5 7.4 7.6 WD1Y urban 5.1 5.7 3.6 3.9 

WWSW-FM oldies 4.4 4.2 3.4 5.8 
KYW news 6.8 7.2 8.0 7.3 WRQX top 40 4.6 4.8 4.3 3.8 

WDVE album 8.0 7.3 5.6 5.7 
WUSL urban 7.4 7.8 7.8 7.1 WLTT AC 3.2 3.0 3.4 3.6 

WAMO-FM urban 5.8 5.6 5.2 5.6 
WEGX top 40 3.0 3.3 4.8 6.5 WCXR-FM cls rock 3.7 3.8 4.0 3.4 

WMYG cls rock 3.9 5.3 5.5 5.4 
WPEN nos 4.5 4.2 4.6 5.9 WGMS-AM-FM classical 2.5 2.3 2.7 3.3 

WDSY country 4.4 4.6 4.2 4.1 
WKSZ AC 5.3 5.0 5.8 5.4 WXTR-FM oldies 2.3 3.0 2.3 2.7 

W LTJ AC 4.3 3.2 3.1 4.0 
WWDB talk 4.4 5.1 5.2 5.3 WASH AC 3.1 2.6 2.9 2.5 

WHTX AC 3.5 3.7 4.9 3.6 
WYSP cls rock 4.2 4.0 4.6 4.7 WWRC nos 2.3 2.1 2.3 2.3 

WJAS nos 3.8 3.8 3.2 3.6 
WXTU country 3.3 4.6 3.5 4.6 WBMW adult alt. 2.4 1.3 1.7 1.7 

WTAE AC 3.1 2.0 3.6 3.2 
WMGK AC 5.1 4.1 4.7 4.5 WHFS album 1.9 1.5 .9 1.7 

WYDD top 40 2.2 2.0 2.2 3.1 
WDAS-FM urban 5.0 4.0 3.9 3.6 WOL urban 1.0 1.5 1.7 1.5 

KQV news 2.0 2.0 2.2 2.9 
WOGL oldies 4.3 3.4 3.5 3.0 WYCB religious 1.7 1.6 1.5 1.3 

WWSW oldies 2.9 3.6 3.1 1.9 
WSNI AC 4.4 3.7 3.3 2.8 

WCAU news /talk 3.5 3.7 2.9 2.6 MIAMI -(11) WEEP oldies 1.1 1.9 2.8 1.4 

WXXP modern 1.2 1.0 1.1 1.3 
WIOQ oldies 2.3 2.3 2.4 2.5 

WLYF easy 8.6 7.0 8.5 8.5 WMBS AC 1.4 1.7 1.6 1.0 
WFLN-FM classical 1.8 2.0 1.9 2.1 

WEDR urban 4.1 3.9 5.3 5.0 
WIP sports 2.4 1.7 1.5 1.1 

WCMQ-FM Spanish 4.8 4.2 5.3 4.6 BALTIMORE -(16) 
WDAS-AM urban 1.1 1.2 1.2 1.0 

WMXJ oldies 1.7 2.5 3.7 4.4 
WLIF easy 9.8 8.9 9.8 9.6 

DETROIT -(6) WPOW 

WQBA-AM 

cross 

Spanish 

5.4 

5.1 

5.0 

6.5 

5.7 

5.4 

4.3 

4.2 
WBAL AC 6.7 7.8 6.3 7.3 

WBSB top 40 9.7 8.9 8.0 6.8 
WJR MOR 10.9 13.7 10.8 10.0 WHY! top 40 4.5 3.3 3.8 4.2 

WWMX AC 3.3 4.1 4.4 6.4 
WJLB urban 7.8 7.8 8.6 8.5 WIOD AC 3.5 2.9 3.6 4.1 

WXYV urban 5.7 7.4 8.7 5.7 
WJ01 easy 5.5 5.4 6.2 5.9 WJQY AC 4.4 4.7 4.2 4.0 

WIYY album 5.0 5.6 4.6 5.5 
WCZY top 40 5.1 4.8 4.3 5.5 WKQS country 2.8 3.1 3.0 4.0 

WPOC country 5.9 6.6 6.6 5.3 
WHYT top 40 4.4 4.8 4.7 4.9 WNWS news 3.9 3.3 3.5 3.4 

WGHT cross 2.5 2.4 3.0 3.7 
WW1 news 4.5 4.8 4.9 4.7 WLVE AC 3.7 3.2 2.8 3.3 

WQSR oldies 3.0 2.8 3.4 3.6 
WCSX cls rock 4.2 3.8 3.7 4.7 WINZ news 6.3 5.0 3.9 3.2 

WYST-FM AC 2.1 2.5 2.5 3.5 
WLLZ album 4.6 4.6 4.5 4.6 WAQI Spanish 3.2 3.4 3.6 3.1 

WGRX cls rock 1.8 1.9 2.7 3.4 
WWWW country 3.9 4.1 4.1 4.0 WAXY AC 3.5 4.5 4.2 3.1 

WFBR AC 3.2 3.2 3.4 3.0 
WNIC AC 3.9 3.8 4.1 3.6 WGTR album 2.6 3.2 3.4 3.0 

WCAO country 4.1 2.2 2.3 2.5 
CKLW-AM nos 3.8 3.6 3.2 3.6 WHQT top 40 3.3 3.2 2.8 2.9 

WWDC-FM album 2.6 2.1 2.9 2.4 
WRIF album 4.5 3.9 3.9 3.4 WTMI classical 3.3 2.5 2.5 2.8 

WITH nos 2.6 2.7 2.1 2.4 
WXYT news /talk 4.8 3.5 4.0 3.1 WZTA album 1.2 1.4 2.0 2.4 

WBGR religion 3.2 2.3 2.5 2.3 
WOMC AC 3.3 3.8 4.0 2.9 WQBA-FM Spanish 2.3 2.1 2.1 2.2 

WLTI AC 2.8 2.7 3.3 2.8 WXDJ adult alt. 2.1 1.9 
WRBS religion 1.6 .8 1.5 2.2 

WDTX top 40 2.6 1.8 2.4 2.8 WFTL AC 1.6 1.9 1.2 1.9 
WHUR urban 1.3 1.3 1.2 2.1 

WEBB urban 2.1 2.6 1.8 2.0 
WVAE adult alt. .8 .6 .6 2.0 WSHE album 2.2 2.6 1.7 1.7 

WWIN-AM urban 2.4 3.0 1.5 1.9 
WKSG oldies 2.4 2.1 2.3 1.9 WCMQ-AM Spanish /MOR 1.2 1.5 1.1 1.6 

WQRS classical 1.2 1.6 1.5 1.9 WEAT-AM-FM easy listening 1.1 1.6 
WHFS album 1.2 1.3 1.6 1.5 

.8 .9 
WRQX top 40 2.2 1.6 1.9 1.1 

WMTG oldies 1.1 .9 1.1 1.6 WRHC Spanish 1.1 1.4 1.0 1.5 
WCBM sports 2.8 2.7 1.2 1.1 

WJZZ jazz 1.6 1.8 2.1 1.5 WMBM gospel 1.0 1.2 .8 1.0 

WCXI 

WMUZ 

country 

Christian 

1.4 

.9 

1.6 

.7 

1.3 

.7 

1.3 

1.2 NASSAU -SUFFOLK, N.Y. -(12) SAN DIEGO -(19) 
WQBH urban .7 1.3 1.0 1.2 KKLQ -AM -FM top 40 3.0 6.6 8.8 8.7 

WALK -AM -FM AC 4.5 6.3 6.1 7.0 
WGPR urban 1.6 1.3 1.3 1.1 KSDO -AM news /talk 6.8 5.7 6.1 8.1 

WHIZ top 40 5.8 5.2 6.3 6.5 
CKLW-FM oldies 1.0 1.1 1.2 1.0 KJQY easy 8.7 8.2 8.5 7.9 

WHLI MOR 3.0 3.5 5.2 5.1 

Sp Su F W 

Call Format '87 '87 '87 '88 

KFMB-FM 

KGB 

XETRA-FM 

KFMB-AM 

KSON-FM 

KIFM 

KCBQ-AM-FM 

KYXY 

KPOP 

XHRM 

KFSD 

KWLT 

KSWV 

KNX-AM 

KGMG-FM 

XHITZ 

KSON-AM 

KKOS 

XETRA-AM 

AC 

album 

modern 

AC 

country 

adult alt 

oldies 

AC 

nos 

urban 

classical 

AC 

adult alt. 

news 

cls rock 

top 40 

country 

top 40 

oldies 

7.1 

7.2 

6.4 

7.0 

5.8 

3.1 

3.3 

3.0 

3.4 

4.6 

2.0 

2.7 

3.5 

1.5 

2.0 

.9 

1.3 

1.1 

2.1 

7.0 

7.5 

5.5 

6.0 

5.9 

3.9 

3.9 

3.3 

3.7 

3.0 

2.8 

2.3 

3.8 

1.3 

2.1 

1.3 

.6 

1.2 

1.5 

CLEVELAND -(21) 
WMMS 

WQAL 

WZAK 

WMJI-AM-FM 

WLTF 

WGAR-FM 

WDOK 

WNCX 

WWWE 

WERE 

top 40 

easy 

urban 

AC 

AC 

country 

AC 

cls rock 

news 

news /talk 

7.3 

7.0 

4.9 

4.8 

5.8 

2.9 

3.4 

3.6 

3.4 

4.1 

3.2 

2.4 

1.5 

1.9 

2.0 

1.0 

1.3 

1.2 

2.1 

7.8 

6.3 

5.4 

5.3 

4.8 

4.7 

3.5 

3.4 

3.1 

2.8 

2.8 

2.2 

2.1 

1.6 

1.5 

1.4 

1.3 

1.3 

1.0 

12.9 11.7 12.5 12.4 

8.5 9.3 10.1 11.4 

7.5 9.8 8.9 8.0 

9.4 8.1 8.0 7.3 

5.4 6.5 7.4 6.3 

6.7 4.6 4.7 6.1 

5.2 4.4 6.8 5.1 

4.1 4.7 4.8 4.8 

6.9 6.4 5.3 4.7 

3.2 2.9 3.1 4.4 

Call Format 

Sp 

'87 

Su 

'87 

F 

'87 

W 

'88 

WRMR nos 1.2 1.1 1.1 2.9 

WRQC top 40 3.1 3.1 2.7 2.7 

WNWV adult alt. 1.1 1.1 1.0 2.5 

WPHR top 40 1.5 2.0 1.8 1.9 

WCLV classical 1.6 1.4 2.1 1.8 

W1M0 black 1.6 1.8 1.5 1.5 

WONE-FM album 1.5 1.2 2.1 1.0 

WABQ gospel 1.3 1.9 1.5 1.0 

WGAR-AM country 0.8 0.6 0.5 1.0 

WEOL MOR .7 1.1 1.0 1.0 

TAMPA /ST. PETERSBURG -(22) 
WRBQ-FM top 40 17.8 16.9 14.5 16.6 

WWBA easy 9.4 10.3 10.8 10.5 

WQYK country 6.4 5.3 8.0 8.7 

WYNF album 6.0 6.5 4.8 5.9 

WUSA AC 5.0 5.0 4.8 5.2 

WNLT AC 5.1 3.9 4.0 5.2 

WFLZ AC 3.5 3.9 4.1 4.7 

WFLA news /talk 3.8 3.7 5.1 4.4 

WKRL cis rock 3.4 4.8 3.2 3.8 

WSUN country 3.6 3.3 2.7 3.4 

WGUL-AM-FM MOR 4.5 3.4 5.2 3.1 

WDUV easy 2.5 2.6 3.2 3.0 

WDAE nos 3.8 3.7 2.2 2.9 

WPLP news /talk 3.3 3.4 3.7 2.6 

WHVE adult alt .8 1.7 2.2 1.8 

WIMP urban 2.1 2.0 1.7 1.8 

WXCR classical 1.5 1.7 2.4 1.3 

WHBO oldies 2.0 2.1 .9 1.3 

WINTER ARBITRON RATINGS 
(Continued from page 10) 

winter book alone, WALK sent lis- 
teners to the Super Bowl, to Jamai- 
ca, on ski trips, to Ireland for St. 
Patrick's Day, and to the Olympics. 
Soft AC WKJY also had a nice 
showing, nearly doubling from 1.5 
to 2.8. Among stations targeted to 
New York, WQHT, Z100, and 
WXRK repeated their city success 
on Long Island. 

PITTSBURGH (16) 

MOR KDKA has gone up and 
down for the last year; the surprise 
here is easy WSSH in double digits 
after three books in the eights. 
WWSW -FM added more than two 
shares by shifting outright from 
gold -slanted AC to oldies. Its AM, 
which added a similar format, lost 
more than a share -some of which 
seemed to surface at news /talk 
KQV, but the combo was up by a 
share anyway. AC WLTJ added 
nearly a share to return to the fours 
after two books. 

BALTIMORE (17) 

Easy WLIF continues to plug 
along in first place here, with MOR 
WBAL rebounding to second. 
Among contemporary outlets, top 40 
WBSB was apparently hit from both 
sides, decreasing from 8.0 to 6.8, 
while bright AC WWMX moved from 
4.4 to 6.4 and crossover WGHT went 
from 3.0 to 3.7. Album rock WIYY re- 
bounded from an abnormally low 4.6 
to a 5.5, even as classic rock WGRX 
rose from 2.7 to 3.4; the latter, li- 
censed to Westminster, recently add- 
ed a translator to improve its signal 
in downtown Baltimore. Soft AC 
WYST -FM also added a share. 

SAN DIEGO (19) 
This was the market kindest to al- 

ternative adult outlets, with KIFM 
rebounding strongly from a 2.9 to 4.7 
and Wave affiliate KSWV up from 
1.5 to 2.1. KSWV's AM sister, news 
KSDO, had a personal -high book in 
the winter, moving from 6.1 to 8.1. 
Crossover -leaning top 40 KKLQ -AM- 
FM held the market lead as its prima- 
ry music competition; heavily up -tem- 
po AC KFMB -FM moved back to 
within a share's distance. Other ris- 
ers included modern album outlet 
XETRA -FM (4.9 to 5.4) and oldies 
KCBQ -AM -FM (3.4 to 3.6). 

CLEVELAND (21) 
With top 40 WMMS stable in first, 

easy WQAL continued to consoli- 
date its format monopoly by rising 
from 10.1 to 11.4. Its former compet- 
itor, WDOK, tracked downward 
along with the other ACs, WMJI 
and WLTF. That may explain the 
rise of country WGAR -FM from 5.2 
to 6.1. Suburban WNWV is a good 
example of a station put on the map 
by new age, rising from 1.0 to 2.5. 
WERE made a rare appearance in 
the fours, rising from 3.7 to 4.4. AM 
WRMR had a similar success story, 
up from 1.1 to 2.9. 

TAMPA /ST. PETERSBURG (22) 
Top 40 giant WRBQ -FM was 

down to "only" the 15s last time, 
something it rectified easily this 
winter. If you count WRBQ AM and 
FM together, which Arbitron didn't 
this time, the pair is back in the 17s. 
Easy WWBA held steady in second. 
A couple of formats tracked togeth- 
er this time: All three ACs -WUSA, 
WFLZ, and WNLT -were up nicely. 
So were album WYNF and classic 
competitor WKRL. 
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Includes Between Like And Love I Got My 
Eye On You Wrong When I'm Right P r o d u c e d by T o m D o w d 

Management: Gallin Morey Associates -Jim Morey & Mike Trost 

on High Quality XDR Cassettes, 
Records and Compact Discs. 

©1988 Capitol Records. inc. 
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THE 3RD INTERNATIONAL 
MUSIC &MEDIA CONFERENCE 
Montreux,Switzerland May 11-15 1988 

RTISTS& , THE HIGH LEVEL 
ENTERTAINMENT CONFERENCE 
more than 50 of today's hottest acts will perform at the Golden Rose 
Montreux Rock Galas, May 12 -14 at the Montreux Casino. The show 
ill be produced for worldwide telecast by Michael Hurll for Swiss 
elevision and the BBC. 
:onfirmed names include Steve Winwood, Robert Palmer, Chris Rea, 
(ananarama, Jellybean, Aswad, Climie Fisher, Johnny Hates Jazz, 
oz Scaggs, The Communards, Wet Wet Wet and many others. 

i conjunction with international companies, IMMC will be 
(rganising intimate parties and press conferences at the convention 
entre. 

Inique live Showcases will also be staged at the Hazyland 
ightclub. Already appearing will be Trance Dance, Gringos Locos 
(nd Bardeux. 

SHE MUSIC-IN-MEDIA 
VIARKETPLACE 
he Music -In -Media Marketplace at the Montreux Convention 
:entre with exhibit areas and listening and viewing facilities, 
vill be the ultimate meeting place for music, media and market - 
ng professionals. It is the perfect platform for the international 
tresentation of products, artists and services. 

LOOK WHO'S COMING: 
0 /Virgin - A &M - Adformatie - Album Network - Allied 

: ntertainment - Anheuser/ Busch - Antenne 2 - Arista - 

IBC TV - BBC Radio 1 - Billboard - BIN - BMG - BMI - 

Iayerischer Rundfunk - Break Marketing - British 
tirways - BRT - Buma /Stemra - Canal Plus - Capital 
radio - CBS - CBS Radio Networks - C GD - Channel 4 
:hrysalis - Cisac - CMJ - Coca -cola - Couleur 3 - CRI - 

:VC - DGG - Doro Productions - DRS - Dureco - Electrola 
EMI Music - EMI - EMI /Manhattan - Enigma - Epic - Esi 
,treet - European Promotion Services - Fazer Music - 

innish Broadcasting - Five Records - Flying Dutchman - 
lying Music Company - FMBQ - FR 3 - Fun Network - 

;avin Report - GEMA - Hits - Hollywood Reporter - ID 
V - IDP /Diamond Awards - Impact - International 
ervices - Jive /Zomba - Jeff Pollack Communications 
nc. - Jugoton - KBCO - KDKB - KRQR - KSHE - KLM - 

ondon Records - M -Music - M6 - Mafioly - Magnum 
Ausic Group - MCA Music - MCA - McCann -Erickson - 

ACM Network - Michelob - MJI Broadcasting - MSA - 

For Worldwide 
Registrations: 
IMMC MAIN OFFICE 
Sanny Landwier/ 
Karen Holt 
Stadhouderskade 35/ 
PO BOX 50558 

between musk, media and marketing 

Swissair 
Official carriers for IM&MC 88 

MTV - Music Box - Music & Media - Musikmarkt - NDR - 
Nestle - New On The Charts - Notabene - OTM - Peer - 
Southern - Phonogram - Pico Productions - Pluto Musik - 

Poe Report - Pollstar - Polydor - PolyGram - Polyvideo - 
Poprocky - Pro International Oy - Pro Sport & Leisure - 
Pro:Motion - Pulse Of Broadcasting - Radio 10 - Radio 1 

- Radio Bremen - Radio Ml - Radiovision - RAI - RCA - 

RETE 105 - Rob de Boer Productions - Rock Over London 
- RPMC - RTL - RTVE - SACEM - SAS - 58K Songs - Sky 
Channel - Sonet - Sonntagsblick - Sony - SPV - SSR - 

Sunshine 101 - Super Channel - SWF - Swissair - Tele 5 - 

The Raleigh Group - The Record - Top FM - Top Format 
Productions - United Stations - Veronica - Virgin - WCI - 
WCKF - WDR - WEA - Westwood One - WGTR - 

Winterthurer Musikfestwochen - WKLS - WRTL 

... and many more to come! Shouldn't you be there as 
well ? ?? 

1007 DB AMSTERDAM 
The Netherlands 
Tel: 31.20.628483 
TIx: 12938 
E -Mail: dgs 1114 

Fax: 31.20.799865 

For U.S. Registrations: 
IMMC U.S.A. 
Peggy Dold 
1515 Broadway - 39th 
NEW YORK, NY 10036 
U.S.A. 

Tel: 1.212.536.5088 
Tlx: UQ 7105816279 
Fax: 1.212.536.5236 

This year, more than ever, European broadcasting is changing at a very rapid 
pace. This provides unique opportunities for the Media and the Music industries. 
But it also brings challenges for the Marketing world, Sponsors, Syndicators, 
Copyright Societies, Publishers and the New Media. With the disappearance of 
national frontiers, there are many urgent topics to be discussed in order to bring 
all groups together. 

THE PANELS 
BRAVE NEW WORLD 
THE TOP 40 TYRANNY 
AFTER DAT, WHAT? 
ARE EUROPEAN BROADCASTERS BACKING EUROPE? 
MULTI -MEDIA BROADCASTING 
MAXIMIZING MUSIC & MEDIA OPPORTUNITIES 
THE PROS AND CONS OF CENTRAL ACCOUNTING 
TV TOMORROW 
THE RADIO DOCTOR 
WILL THE COMPUTER REPLACE THE HUMAN PRESENTOR? 
DEREGULATION BY THE BACK DOOR 
RED ROCK, THE POST GLASNOST PERSPECTIVE 
THINK LOCAL, ACT GLOBAL 
THE FACT AND THE FICTION 
MUSIC SPONSORSHIP 

THE SPEAKERS 
Machgiel Bakker (Music & Media Holland) 
Jim Beach Manager Queen) 
Johnny Beerling (BBC Radio 1 UKI 
Tim Blackmore (Piccadilly Productions UK) 
Mark Booth (MTV Europe UK) 
Vera Brandes IVerabral 
Paul Burger (CRI UK) 
Andy Economos (Radio Computing Services USA) 
Hein Endlich (Buma /Stemra Holland) 
Helmut Fest (EMI Electrolal 
Tom Freston (MTV Networks USA) 
Harvey Goldsmith (Allied Entertainment UK) 
Lex Harding (Veronica Holland) 
Jenny Hozan (Rete 105 Italy) 
Mike Hennessey (Billboard UK) 
Patrick Isherwood (BPI UK) 
Gary Landis IWestwoord One USA! 
Klara Landwehr (Arras, 
Roger Lewis (BBC Radio 1 UK) 

For Radio Promotions: 
RPMC 
Murray Schwartz 
17514 Ventura Blvd 202 
ENCINO, CA 91316 

U.S.A. 
Tel: (818) 501.7762 
Tlx: 283228 
Fax: (818) 501.8848 

Gordon Link (McCann- Erickson USA) 
Bruce Lundvall (Capitol Records) . 

Bill Lynn oca Cola Corporation USA) 
Tony McGinn IMCM Networking Australia) 
Jacques Monnet (Sacem France) 
Richard Park :apital Radio) 
Ralph Peer iPeer- Southern UK) 
Jeff Pollack IJPC USAI 
Paul Russell (CBS Records USA) 
Ed Salomon (United Stations USAI 
Steven Saltzman IROLI 
Ekke Schnabel (BMI USAI 
Gary Shapiro (EIA USAI 
Hans Sikorski IGemal 
Jim Vale ' ne Vale Group) 
Kevin Wall 'Radio Vision USAI 
Vangelis Yannopoulos -op FM Greece) 

... and more to be announced next week... 

P.R. & Press Consultants: 
The Raleigh Group 
Raleigh Pinskey 
PO Box 691600 
LOS ANGELES, 
CA 90069 
U.S.A. 
Tel: (213) 273.4221 
Tlx: 4900006880 
Fax: (213) 273.2295 

Please register me for IM &MC '88 
FEE: $ 395 /Swiss Francs 495 includes access to 
al! events. Special hotel rates and airfares available. 

PAYMENT INSTRUCTIONS: Full fee to be paid 
in advance. Payment enclosed 

Please charge 

Card number 

Expiry date 

Signature 

Please type /print clearly. 
Copy form for additional registrations. 

NAME 

COMPANY 

ADDRESS 

TITLE 

CITY /STATE /ZIP 

COUNTRY 

PHONE 

FAX 

TELEX 

Send to your nearest IMMC off ce. Please include passport photo. 
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RADIO 

Build Your Own Radio Section: Billboard 
Team Gets A New Anchor, Seeks Input 

BY SEAN ROSS 

THIS BEING THE BEGINNING of a new era for 
Billboard's radio section, there really ought to be 
some sort of ceremony. Perhaps the Joyner, Ark., 
High School marching band can play "Push It" as it 
forms a mammoth boom box. Or city council mem- 
bers can make speeches about how excited they are 
by this unique challenge. Or something. 

Actually, it's a little 
soon for ceremonies. So, 
this is who we are and 
what we want to do: I re- 
cently spent four years 
at Radio & Records, be- 
ginning in 1983 as a 
part -time report taker, 
then working my way 
up to the black /urban 
section as Walt Love's 
assistant. I was also 
R &R's gold radio editor, 
writing about oldies and classic rock stations. 

I've also written for RadioPhiles, a radio fanzine 
whose audience is divided between industry people 
and those who follow radio from the outside. I met 
my next boss, WDRE Long Island, N.Y., OM War- 
ren Cosford, through RP; after five years of doing 
radio part time at such places as WVOI Toledo, 
Ohio, and KMYX Oxnard- Ventura, Calif., I was 
lured out of trade journalism by Cosford to become 
WDRE's creative director. 

Now, I'll be heading Billboard's expanded radio 
coverage from New York. Yvonne Olson will handle 
the West Coast. Other contributors include Peter 
Ludwig, who has been Billboard's national syndica- 
tion reporter for two years and held the radio sec- 
tion together for two months between editors; Bill 
Holland in Washington, D.C.; Moira McCormick in 
Chicago; and Billboard's national network of corre- 
spondents. 

There are a lot of trade publications these days, 
but there's surprisingly little to actually read. The 
trades arrive in a clump sometime between Friday 
and Monday, depending on the vagaries of the post- 
al service. You probably read whatever gets there 
first, then skim everything else. The best way for us 
to increase your loyalty to this section is by giving 
you something that you won't get in five other 
places. 

I have my own ideas about what that might be: 
more stories about formatics; more stories from out- 
side the top 50 markets, since they're often ignored 
by everybody else; more stories that cut across for- 
mat boundaries and affect all radio people; more sto- 
ries about the formats that other trades usually ig- 
nore- oldies, classical, religious, foreign language, 
easy listening, and so on; and more stories about 
how radio affects people -on both sides of the 
speakers. 

That's what I'd write if I were writing for myself. 
Since I'm not, I'm soliciting your input. The direct 
line to this section is 212 -536 -5028. If I don't answer, 
a machine will. Tell us what you'd like to see more 
(or less) of in this radio section, what you read, and 
what you don't read. Tell us what we can do to make 
this section indispensable to you. As with changes in 
radio programming, these improvements are going 
to take a few minutes, but with your input and en- 
couragement they will happen. 

NEW CONSULTANTS: "The real difference is that 
he'll be two miles away instead of 20 yards away." 
That's EZ Communications president Alan Box talk- 
ing about his programming VP /PD Dan Vallie, 
whose consultancy officially opens Monday (2). EZ 
will be Value's first client. Since EZ recently moved 
to a system with three regional PDs, a new national 
PD probably won't be named. Vallie can be reached 
at 703 -830 -5200. Meanwhile, Bob Elliot joins Toron- 
to /Atlanta -based Joint Communications to concen- 
trate on "programming, marketing, and special 

VQ 

projects." The move reunites him with Jon Sinton, a 
former co- worker at what is now Burkhart /Douglas 
& Associates. 

NEW MANAGEMENT: Following David Grossman's 
sudden departure from KZEW Dallas, cross -town top 
40 rival KEGL PD John Roberts has taken the job. 
KEGL GM Ed Watka says, "We probably have the 
strongest lineup we've ever had, and it's John we have 
to thank." As for a new PD, Watka says that "at least 

three of the top five pro- 
grammers in the nation 
are looking at us right 
now." But word on that is 
a few weeks off. 

Chuck Morgan, whose 
top top 40 background in- 
cludes stints at KTKS 
Dallas; WKQX Chicago; 
WPIX New York during 
its brief run at the format 
in the early '80s; and 
most recently WRQX 

Washington, D.C., is the new PD at WBSB "B104" 
Baltimore. He replaces Brian Thomas ... R &B veter- 
an Steve Harris has been quietly programming 
WJMO Cleveland for about a month now; his replace- 
ment at WCIN Cincinnati is Everett Cork, who is pro- 
moted from mornings /promotion director ... Tony 
Brown is officially the PD at WYLD -FM New Or- 
leans after acting as Ty Bell's replacement for several 
weeks. Aaron Appleberry is programming WYLD- 
AM, which after an attempt at black AC /talk is now 
targeting 12 -24 with a rap -heavy music mix. 

Providence, R.I., radio veteran Tyler is now PD at 
WWKX Woonsocket, R.I. "Kicks 106," which recently 
switched to an urban /crossover mix reminiscent of 
WXKS -FM Boston in the early '80s. Kicks 106, whose 
music mix ranges from E.U.'s "Da Butt" to the Who's 
"Emminence Front," has plans for a new transmitter 
and site that, Tyler says, should give it a city -grade 
signal in Providence. 

PEOPLE: In a chain reaction that began when WUSL 
Philadelphia's Mike Love joined mornings at WRKS 
New York, John Monds has moved from his tempo- 
rary perch in morning drive at WQHT New York to 
afternoons at WUSL. He won't replace Love as MD, 
and PD Dave Allan doesn't plan to name an MD just 
yet. This means that comedy team Ron Stevens & Joy 
Grdnic are joining WQHT for mornings; they'll con- 
tinue their syndicated projects through L.A.'s All Star 
Radio. Also, Tim Byrd has jumped from WPIX to 
WQHT for weekends ... WDTX Detroit promotions 
director Carolyn Krieger moves to similar duties at 
cross -town WOMC ... Mario Prince & Aretta Jen- 
kins are teamed for mornings at WEKS Atlanta. They 
replace Greg Anthony. 

ALSO: As of this writing, the Baltimore Orioles still 
hadn't won a game; this means that WIYY Baltimore 
morning man Bob Rivers is still on the air. Rivers' vig- 
il began April 19th and has gotten him coverage in the 
Washington Post and USA Today, and a guest appear- 
ance on Howard Stern's WXRK New York morning 
show ... WFNX Boston has become the first station 
to air a digitally recorded concert broadcast; the Bears 
show was recorded April 26 and aired three days later 
... KTAR Phoenix, Ariz., will have a new morning 
show co-host in former Arizona Gov. and former presi- 
dential candidate Bruce Babbitt when KTAR broad- 
casts live from the Democratic National Convention. 

CLARIFICATIONS: In the April 30 issue of Bill- 
board, WQXR -AM-FM New York's winter Arbitron 
rating was inadvertently shown in combo. In the win- 
ter book, WQXR's AM & FM have been split, and the 
1.4 reflects only the FM. As a combo, the stations have 
a 1.7. 

Assistance in preparing this column was provided 
by Yvonne Olson in Los Angeles, Peter Ludwig in 
New York, and Bill Holland in Washington. 
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Compiled from national album rock 

TITLE 
radio airplay reports. 

ARTIST 
LABEL & NUMBER; DISTRIBUTING L ABEL 

® 2 
2 

7 

** NO.1 ** 
PAVA 

4MfMORYoL THE SMITHEREENS aERREEONSS 

2 3 
10 

UNDER THE MILKY WAY 
ARISTA 1 -9673 

THE CHURCH 

THE 
e 5 

FLAME 
P 

CHEAP TRICK 
EPIC 34.07745/E.A. ® 4 2 THE VALLEY ROAD 
RCA 7645 

BRUCE HORNSBY & THE RANGE 

5 1 1 10 
TALL COOL ONE ROBERT PLANT 
ESPARANZA 7- 99348 /ATLANTIC 

© 7 11 12 
BEDS ARE BURNING MIDNIGHT OIL 
COLUMBIA 38.07433 

7 6 4 
TEN MEN WORKIN' NEIL YOUNG 
REPRISE LP CUT 

® 15 2 AFTER MIDNIGHT ERIC CLAPTON 
POLYDOR 887 403- 7 /POLYGRAM 

9 5 6 12 1TATBIYOPS. 7.28108 
DAVID LEE ROTH 

10 8 10 8 NEW SENSATION INXS 
ATLANTIC 7 -89080 

RHYTHM 11 11 16 4 
OF LOVE THE SCORPIONS 

MERCURY LP CUT / POLYGRAM 

12 10 I 
8 (BNOTHIING BAUT)RFBIgWERS TALKING HEADS 

SHIP 13 17 21 10 
OF FOOLS ROBERT PLANT 

ESPARANZA LP CUT /ATLANTIC 

OA 
14 18 19 5 WARNE 

LOVE 
R 
CHANBROS. GES 

35 
EVERYTHING HONEYMOON SUITE 

7.279 

I'M 15 20 26 4 
STILL SEARCHING GLASS TIGER 

EMI- MANHATTAN 50116 

16 13 I 15 9 
I LOVE THE 

0 
THINGS YOU DO TO ME BALAAM & THE ANGEL 

VIRGIN 7 -9934 

O7 L 24 25 4 DAR 
THIS IS LOVE GEORGE HARRISON 

K HORSE 7. 27913 /WARNER BROS. 

Op 
18 27 31 6 

I 
RCA 

THILP 
CUNK T 

SHE LIKES ME TREAT HER RIGHT 

19 14 13 
1 WISH I HAD A GIRL HENRY LEE SUMMER 
CBS ASSOCIATED 4- 07720 /E.PA. 

20 25 24 5 
SERPENTINE 
RCA 7650 

KINGS OF THE SUN 

21 19 18 7 
I DON'T WANT TO LIVE WITHOUT YOU 
ATLANTIC 7 -89101 

FOREIGNER 

® 28 30 6 
DIGNITY 
COLUMBIA 38 -07755 

DEACON BLUE 

23 

I 

16 j L 14 
REV IT UP 
SIRE 7- 27977 /WARNER BROS. 

JERRY HARRISON: CASUAL GODS 

24 12 12 7 
CENTURY'S END DONALD FAGEN 
WARNER BROS 727972 

T5 NEW 
* * * FLASHMAKER * * * 

LOST IN YOU ROD STEWART 
WARNER BROS. 7.2/927 

HEAVEN 26 30 34 4 
TONIGHT YNGWIE J. MALMSTEEN'S RISING FORCE 

POLYDOR 887 518- 7 /POLYGRAM 

27 31 36 5 
LIVING OUT OFOF TOU MH KINGDOM COME 

28 
}; 

22 ' 14 11 
ALL 

U 
TBHA A 

LT P 
HEAVEN WILL ALLOW BRUCE SPRINGSTEEN 

29 23 17 7 SWAMP MUSIC LYNYRD SKYNYRD 
LP 

30 38 48 ' 
***POWER TRACK * ** 

SOMEWHERE DOWN THE CRAZY RIVER R. ROBERTSON 
GEFFEN 7-28111 

31 21 13 9 
BORN TO BE BAD GEORGE THOROGOOD 
EMI MANHATTAN LPCUT 

32 O 
34 39 3 

BE 
T 

YOUR FOOL ROCKY HILL I 
VI RGIN L 

WONT 
P CU O T 

ATLANTIC LP CUT 

34 26 20 9 
ONE GOOD REASON 
CHRYSALIS 43204 

PAUL CARRACK 

35 NEW). 1 
TEAR IT UP ROBIN TROWER 
ATLANTIC LP CUT 

36 29 28 8 
HEART OF STEEL 
MCA 53318 

WILL & THE KILL 

37 43 43 5 
SEULARFING WITH THE ALIEN JOE SATRIANI 

® 48 I 2 TTLANTHAT'IC 

LP 
S THCE 

UT 
WAY I WANNA ROCK'N ROLL AC /DC 

A 

39 O NEW , I ROOTY TOOT TOOT 
MERCURY 870 327.7 / POLYGRAM 

JOHN COUGAR MELLENCAMP 

40 NEW 1 
TOMORROW PEOPLE ZIGGY MARLEY /MELODY MAKERS 
VIRGIN 7.99347 

41 NEW 1 
NOTHIN' BUT A GOOD TIME POISON 
ENIGMA 44145 /CAPITOL 

42 
1 

39 40 4 
BROKEN LAND THE ADVENTURES 
ELEKTRA 7 -69414 

® NEW 1 
RED BWE JEANS JOHN KILZER 

44 40 38 6 
WELCOME TO THE JUNGLE 
GEFFEN LP CUT 

GUNS & ROSES 

45 NEW 1 
DARLING DANIELLE DONT HENRY LEE SUMMER 
CBS ASSOCIATED LP CUT' E.P.A. 

46 NEW 1 
I HATE MYSELF FOR LOVING YOU JOAN JETT 
BLACKHEART LP CUT /E.P.A. 

47 37 33 8 SNAKES AND LADDERS JONI MITCHELL 
GEFFEN LP CUT 

48 47 - 2 LIKE THE WEATHER 10,000 MANIACS 
ELEKTRA 7 -69418 

49 45 41 18 
WAIT WHITE LION 
ATLANTIC 7.89126 

® NEW 1 
WHEN THE SKY COMES TUMBLING DOWN BRIAN SETZER 
EMI- MANHATTAN LP CUT 

oTracks with the greatest airplay gains this week. The Flashmaker is the highest- debuting track of the week. 
The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 
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I PROMOTIONS 

RETRO- PROMOTION 

WQHT "Hot 103" New York shifted 
from its forward- thinking approach 
to raise over $130,000 for Northern 
Lights Alternative's work with AIDS 
patients and their families by having 
a little backward fun. Hot 103 retro- 
fitted one of last year's promotional 
ideas -the backward race. 

The one -mile event through Man- 
hattan's Battery Park was run entire- 
ly backward. Noted retro-running ad- 
vocate Ron Austin traveled from 
Kentucky to challenge last year's re- 
turning champions, but the "retro 
evangelist" could have saved the 
plane fare. Both last year's men and 
women champions beat out the field 
of 400 retros and repeated their 
wins -in better times. 

WPGR Philadelphia tied on its 
sneakers to help sponsor the Vietnam 

FOR WEEK ENDING MAY 7, 1988 

Billboard. 

Hin CROSSOVER 30_ 

Veterans Second Annual 10 Kilome- 
ter Run. The $10 entrance fee paid by 
this year's 1,500 runners will be used 
to further a scholarship fund for the 
children of Vietnam veterans. 

And congratulations to KIIS -FM 
Los Angeles for raising a record 
$100,000 in the Ninth Annual Tom 
Sullivan Run to benefit the Family 
Center for Blind Children. Sullivan, 
the author of "If You Could See 
What I Hear," is a world-class athlete 
who hasn't let blindness keep him in 
the dark. 

WHAT'S DOING 

Two stations recently concentrated 
promotions on the parking lots at ma- 
jor concerts. WCXR Washington, 
D.C., bought all 7,727 parking spaces 
for both of Bruce Springsteen's re- 
cent concert nights at the area's Capi- 
tal Centre. At $3.50 a throw, the sta- 

©Copyright 1988, Billboard Publications, Inc. No part of this 
publication may be reproduced, stored in any retrieval system, or 
transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written 
permission of the publisher. 
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Compiled from national 

TITLE 
radio airplay reports. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

I 1 3 9 

* * No. 1 * * 
WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 
ARISTA 1.9674 2 weeks at No. One 

2 O 
7 9 6 

NITS AND DAY AL B. SURE! 
WARNER BROS 7 -28192 

3 3 2 15 
TWO OCC5 ASIONS THE DEELE 
SOLAR 7001 

ANYTHING 4 9 10 7 
FOR YOU GLORIA ESTEFAN /MIAMI SOUND 

EPIC 34 -07759 /E.P.A. 

5 4 6 10 
NAUGHTY 

/RCA 
GIRLS (NEED LOVE TOO) SAMANTHA FOX 

JIVE 1089 

6 6 5 9 
PROVE 

9676 
YOUR LOVE TAYLOR DAYNE 

ARISTA 1 - 

ONE 7 13 21 3 
MORE TRY GEORGE MICHAEL 

COLUMBIA 38 -07773 

8 5 4 11 
WISHING WELL TERENCE TRENT D'ARBY 
COLUMBIA 38 -07675 

9 2 1 11 
GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 
JIVE 1- 9678 /ARISTA 

10 8 7 7 
DA'BUTTFROM THE "SCHOOL DAZE" SOUNDTRACK) E.U. 
EMI -MANNA AN 50115 

11 11 16 5 
MY 
CAPITOGIL 

RL 
44124 

SUAVE 

12 15 24 3 
MERCEDES BOY PEBBLES 
MCA 53279 

13 10 11 8 
PINK CADILLAC NATALIE COLE 
EMI- MANHATTAN 50117 

OA 
14 17 15 6 

PROMISE ME THE COVER GIRLS 
FEVER 1917 /SUTRA 

15 16 20 5 
NIGHTIME PRETTY POISON 
VIRGIN 7 -99350 0 22 - 2 SUPERSONIC J.J. FAD 
RUTHLESS 7- 99328 /ATCO 

O-1 
1/ 23 22 3 

WHEN WE KISS BARDEUX 
SYNTHICIDE 75018 /ENIGMA 

Op 
18 25 29 4 ATCO 7 

TAKE 
-99352 
IT WHILE IT'S HOT SWEET SENSATION 

19 18 18 5 
DREAMIN' OF LOVE STEVIE B 
LMR 74001 

20 20 17 7 
PI N THE DARK BRENDA RUSSELL /JOE ESPOSITO !Tyr)! 

Zl 27 - 2 
RCTOA 8319 

GETHER FOREVER RICK ASTLEY 

® 28 2 WIE 
10LD, 86 / 

WRCA ILD WEST KOOL MOE DEE 
JIV 

23 12 12 14 
OCKET 

M 
RCA 

53254 
2 U THE JETS 

24 14 8 13 
MAN IN THE MIRROR MICHAEL JACKSON 
EPIC 34- 0 7 668 /E.P.A. 

25 O' NEW 1 
EVERYTHING YOUR HEART DESIRES D.HALL J.OATES 
ARISTA 19684 

® NEW 1 
MAKE E 

31 
IT 

1 

REAL THE JETS 
M 

CD, 29 - 2 1 

MC 
STIA 

5LL 3288 
BELIEVE BRENDA K. STARR 

28 24 23 6 1,A(EEAWCHI4LD 
NOEL 

GIRLFRIEND PEBBLES 

3O O NEW , I ST LA 

&M 
OV 

3E 020 
RUCK JESSE JOHNSON 
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tion's total parking tab was $54,000 ADULT CO NTE M P0 RARYM 
and change. 

KRQR San Francisco used the 
same idea at a recent Sting concert 
date, but gave concert-goers a choice. 
The KRQR staff handed out compli- 
mentary parking passes at the 
event -but then asked drivers if they 
would like to donate the $4 parking 
fee to Amnesty International. Since 
most people had already budgeted 
the parking fee into their evening's 
expenses, they felt it was no great 
loss to donate to the cause. Thanks to 
KROQ and Sting, Amnesty Interna- 
tional did quite nicely. 

The increase in postage prices and 
the dreaded April 15 tax deadline 
were both capitalized on by stations. 
WNCI Columbus, Ohio, awarded 
hundreds of 3-cent stamps to lucky 
callers over the air the day after the 
postal increase. KMEZ Dallas also 
put the idea to work, having its 
KMEZ van make the rounds of area 
malls to dispense rolls of 3 -cent 
stamps to residents. The idea seems 
to have popped up in a number of 
markets across the country, so if the 
local post office is sold out of 3-cen- 
ters, chances are a local station is the 
culprit. 

New York's WQHT "Hot 103" and 
WWPR "Power 95" were both at 
Gotham's giant General Post Of 
fice -the one that's open 24 hours a 
day -to "stamp" last -minute tax re- 
turns. Power 95 brought along 
stamps, a supply of soft drinks, and a 
portable phone to relay procrastina- 
tors' horror stories to the station. Hot 
103 took to the P.O.'s front steps by 
setting up its giant inflatable boom 
box and staffing it with Post Office 
and Internal Revenue Service work- 
ers to answer last- minute questions. 
They also had a large supply of 25- 
cent stamps on hand. Many a return 
was successfully completed at Hot 
103's boom box. 

After Columbus, Ohio's WNCI 
"stamped" its listeners, it gave them 
an early start on the beach -by 
trucking tons of sand into a local hall 
and throwing a preseason beach par- 
ty. WNCI joined with swimwear, 
windsurfing, boat, and car companies 
to treat listeners to a performance by 
Men Without Hats. We're pleased to 
report that both genders were repre- 
sented in the WNCI beach party's 
Tacky Tourist Look -Alike and Best 
Legs contests. 

KMOX and KHTR St. Louis and 
KLSY Seattle, did their part to make 
up for all the screaming bosses, 
screaming telephones, and copy -ma- 
chine -toner stains by celebrating Na- 
tional Secretaries Week. KMOX gave 
out 60 prizes, including getaway 
packages, dinners, jewelry, events 
tickets, and a weeklong cruise to sec- 
retaries whose names were submit- 
ted to the station. 

KHTR really pampered five St. 
Louis secretaries. Not only did the 
five winners get a day off, they got 
the full treatment at a beauty salon - 
body massages, facials, hair styling, 
manicures, pedicures, and a catered 
luncheon. The offices that entered 
their secretaries' names for the free 
day weren't forgotten either. A tem- 
porary office worker was supplied to 
each office for the day. KLSY also re- 
membered to supply a replacement to 
offices that they short- handed with 
their version of the promotion. Nice 
touch. PETER J. LUDWIG 
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Compiled from a national 

TITLE 
sample of radio playlists. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 8 

* * No. 1 * * 
ANYTHING FOR YOU GLORIA ESTEFAN & 

weeks 
MIIAMI SOUS 

2 O2 4 7 
I DONT WANT TO LIVE WITHOUT YOU FOREIGNER 
ATLANTIC 7 -89101 

3 O6 9 8 
PIANO IN THE DARK BRENDA RUSSELL /JOE ESPOSITO 
A &M 3003 

® 8 13 5 
SHHATTEREED DREAMS JOHNNY HATES JAZZ 
VIRGIN 7-9 

5 3 2 11 
WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 
ARISTA 1 -9674 

6 4 3 9 
ONE STEP UP BRUCE SPRINGSTEEN 
COLUMBIA 38 -07726 

7 5 6 12 
GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 
JIVE 1- 9678 /ARISTA 

8 17 24 4 
ONE MORE TRY GEORGE MICHAEL 
COLUMBIA 38 -07773 

9 7 7 10 
TALKING BACK TO THE NIGHT STEVE WINWOOD 
ISLAND 728122 /WARNER BROS. 

10 O18 22 4 
EVERYTHING YOUR HEART DESIRES D. HALL J. OATES 
ARISTA 19684 

11 9 10 10 
SET THE NIGHT TO MUSIC STARSHIP 
RCA 6964 

12 O12 15 7 
PAMELA TOTO 
COLUMBIA 38 -07715 

13 14 16 8 
YOU DON'T KNOW SCARLETT & BLACK 
VIRGIN 799405 

14 10 5 13 
MAN IN THE MIRROR MICHAEL JACKSON 
EPIC 34- 07668/E.P.A. 

15 15 17 7 SO MUCHIIN LOVE ART GARFUNKEL 
-07711 COLUMBIA 

16 11 8 14 
ENDLESS SUMMER NIGHTS RICHARD MARX 
EMI -MANHATTAN 50113 

O7 
1/ 20 28 5 

PINK CADILLAC NATALIE COLE 
EMI- MANHATTAN 50117 

Op 
18 25 32 4 

CARMELIA DAN HILL 
COLUMBIA 38 -07772 

19 13 12 14 
NEVERADIIEoYOUNG JAMES TAYLOR 

20 16 11 16 
NEVER GONNA GIVE YOU UP RICK ASTLEY 
RCA 5347 

21 O 
23 27 7 

I WASN'T THE ONE AGNETHA FALTSKOG /PETER CETERA 
ATLANTIC 7 -89145 

® 40 2 

** *POWER PICK * ** 
THE VALLEY ROAD BRUCE HORNSBY & THE RANGE 
RCA 7645 

23 28 29 5 
FAMILY MAN FLEETWOOD MAC 
WARNER BROS. 7 -28114 

24 39 - 2 MAKE 
31 
IT 

1 

REAL THE JETS 
MCA 53 

25 19 14 11 
WHAT A WONDERFUL WORLD LOUIS ARMSTRONG 
A &M 3010 

YÓ 42 - 2 
RCTOA 831GET9 

HER FOREVER RICK ASTLEY 

27 O37 50 3 
CIRCLE IN THE SAND BELINDA CARLISLE 
MCA 53308 

p 
GO 

35 
36 5 

SOMEONE LIKE YOU VAN MORRISON 
MERCURY LP CUT / POLYGRAM 

29 33 33 4 I STILL BELIEVE BRENDA K. STARR 
MCA 53288 

30 30 31 6 
CENTURY'S END DONALD FAGEN 
WARNER BROS. 7 -27972 

31 21 18 16 
FATHER FIGURE GEORGE MICHAEL 
COLUMBIA 38 -07682 

32 22 20 18 
SHE' 

363 
S LIKE THE WIND PATRICK SWAYZE 

RCA 5 

33 34 34 
5 

LOVE DON'T GIVE NO REASON SMOKEY ROBINSON 
MOTOWN 1925 

34 26 26 8 
ANOTHER CHANCE TO LOVE DIONNE WARWICK /H.HEWETT 
ARISTA 1 -9596 

35 NEW 1 

***HOT SHOT DEBUT*** 
HEAR AOEF M17NNE BOZ SCAGGS 

36 27 19 14 
I GET WEAK BELINDA CARLISLE 
MCA 53242 

37 43 - 2 BETWE L 
4EN 49 

IKE AND LOVE BILLY VERA & THE BEATERS 
CAPITOL 41 

38 36 39 6 
WE SAID HELLO GOODBYE PHIL COLLINS 
ATLANTIC LP CUT 

39 31 30 23 HUNGRY EYES (FROM "DIRTY DANCING ") ERIC CARMEN 
RCA 5315 

40 32 23 12 
OUT OF7THE BLUE DEBBIE GIBSON 
ATLANTIC 

41 29 21 14 
THEME FROM LA. LAW MIKE POST 
POLYDOR 887 145-7/POLYGRAM 

Oaf 42 NEW ' 1 
THIS IS LOVE GEORGE HARRISON 
DARK HORSE 727913 /WARNER BROS. 

® 44 2 TIME AND TIDE BASIA 
EPIC 34- 07730/E.P.A. 

44 24 25 7 
HIGHWAY RAIN MICHAEL TOMLINSON 
CYPRESS 661 128 -7 /A &M 0 50 - 2 ELECTRIC BLUE ICEHOUSE 
CHRYSALIS 43201 

46 38 37 22 
SEASONS CHANGE EXPOSE 
ARISTA 1 -9640 

47 45 45 3 
TWO OCCASIONS THE DEELE 
SOLAR 70015 

48 41 35 24 CANT STAY AWAY FROM YOU G.ESTEFAN /MIAMI SOUND 
EPIC 34- 07641 /E.PA. 

49 NEW I 1 
ENGLISH1200 MAN IN NEW YORK STING 
A &M 

5O NEW 1 
FAST CAR TRACY CHAPMAN 
EL EKTRA 7 -69412 

OProducts with the greatest airplay gains this week. Videoclip availability. 
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Yesterllits© 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Night Fever, Bee Gees, RSO 

2. If I Can't Have You, Yvonne 
Elliman, RSO 

3. Can't Smile Without You, Barry 
Manilow, ARISTA 

4. The Closer I Get To You, Roberta 
Flack, ATLANTIC 

5. With A Little Luck, Wings, CAPITOL 

6. Too Much, Too Little, Too Late, 
Johnny Mathis & Deniece Williams, 
COLUMBIA 

7. You're The One That I Want, John 
Travolta & Olivia Newton -John, RSO 

8. Lay Down Sally, Eric Clapton, RSO 

9. Dust In The Wind, Kansas, KIRSHNER 

10. Count On Me, Jefferson Starship, 
RCA 

POP SINGLES -20 Years Ago 

1. HARTIST oner, Bobby Goldsboro, UNITED 

2. Cry Like A Baby, Box Tops, MALA 

3. Young Girl, Gary Puckett & the 
Union Gap, COLUMBIA 

4. Lady Madonna, Beatles, CAPITOL 

5. Tighten Up, Archie Bell & the 
Drells, ATLANTIC 

6. I Got The Feelin', James Brown & 
the Famous Flames, KING 

7. Cowboys To Girls, Intruders, 
GAMBLE 

8. The Good, The Bad And The Ugly, 
Hugo Montenegro (His Orchestra & 
Chorus) RCA 

9. Beautiful Morning, Rascals, 
ATLANTIC 

10. The Unicorn, Irish Rovers, DECCA 

TOP ALBUMS -10 Years Ago 

1. Saturday Night Fever, Soundtrack 
RSO 

2. London Town, Wings, CAPITOL 

3. Slowhand, Eric Clapton, RSO 

4. Point Of Know Return, Kansas, 
KIRSHNER 

5. Jefferson Starship Earth, Jefferson 
Starship, GRUNT 

6. The Stranger, Billy Joel, COLUMBIA 

7. Weekend In L.A., George Benson, 
WARNER BROS. 

8. Running On Empty, Jackson 
Browne, ASYLUM 

9. Feels So Good, Chuck Mangione, 
ASM 

10. Excitable Boy, Warren Zevon, 
ASYLUM 

TOP ALBUMS -20 Years Ago 

1. The Graduate, Soundtrack, 
COLUMBIA 

2. Blooming Hits, Paul Mauriat & His 
Orchestra, PHILIPS 

3. Lady Soul, Aretha Franklin, ATLANTIC 

4. Bookends, Simon & Garfunkel, 
COLUMBIA 

5. The Good, The Bad & The Ugly, 
Soundtrack, UNITED ARTISTS 

6. Parsley, Sage, Rosemary & 
Thyme, Simon & Garfunkel, 
COLUMBIA 

7. To Russell, My Brother, Whom I 

Slept With, Bill Cosby, WARNER BROS. 

8. The Dock Of The Bay, Otis 
Redding, VOLT 

9. Disraeli Gears, Cream, ATCO 

10. Are You Experienced, Jimi Hendrix 
Experience, REPRISE 

COUNTRY SINGLES -10 Years Ago 

1. It's All Wrong, But It's Alright /Two 
Doors Down, Dolly Parton, RCA 

2. She Can Put Her Shoes Under My 
Bed (Anytime), Johnny Duncan, 
COLUMBIA 

3. Hearts On Fire, Eddie Rabbitt, 
ELEKTRA 

4. I'm Always On A Mountain When I 

Fall, Merle Haggard, MCA 

5. Everytime Two Fools Collide, 
Kenny Rodgers & Dottie West, 
UNITED ARTISTS 

6. Unchained Melody /Softly, As I 

Leave You, Elvis Presley, RCA 

7. !Ater!, 
C 
BUabyRB , Susie Allanson, 

8. Do You Know You Are My 
Sunshine, Statler Brothers, MERCURY 

9. The Power Of Positive Drinking, 
Mickey Gilley, PLAYBOY 

10. Come On In, Jerry Lee Lewis, 
MERCURY 

SOUL SINGLES -10 Years Ago 

1. Too Much, Too Little, Too Late, 
Johnny Mathis & Deniece Williams, 
COLUMBIA 

2. On Broadway, George Benson, 
WARNER BROS. 

3. Take Me To The Next Phase, Isley 
Brothers, COLUMBIA 

4. Stay, Rufus /Chaka Khan, ABC 

5. The Closer I Get To You, Roberta 
Flack & Donny Hathaway, ATLANTIC 

6. Dance With Me, Peter Brown, DRIVE 

7. The Grooveline, Heatwave, EPIC 

8. Night Fever, Bee Gees, RSO 

9. Use Ta Be My Girl, O'Jays, 
PHILADELPHIA INTERNATIONAL 

10. Riding High, Faze -O, SHE 

DIO 

FEATURED 
PROGRAMMING 

sIS ENTERTAINMENT CORP., 
New York, has spent its first 15 
months of existence quietly offer- 
ing its services as an ad sales rep 
and adding longform program- 
ming to its catalog. It is now mak- 
ing the rounds with the 20 -hour 
"Complete History Of The Rolling 
Stones," which it is offering as a 
special series for the summer. SJS 
started working on the project in 
November and is reporting clear- 
ances for the program in 40 of the 
top 50 markets. 

Like last year's "The Beatles: 
The Days Of Their Lives" (the 
company's only other rock -format 
offering so far), the Rolling Stones 
special has been produced in 
house. The entire history of the 
Stones is covered -from before 
"Satisfaction" to the latest solo 
projects. The disk -delivered pack- 
age can be stripped into one -hour 
installments, but SJS says most 
stations are running it as a block- 
buster weekend series in early 
July. Each hour has 12 minutes of 
commercial spots, six national and 
six local. 

SJS is made up of Steven Sas- 
low, president, and June Brody, 
vice president. Saslow was direc- 
tor of special programming for the 
now -defunct NBC Radio Enter- 
tainment from 1983 -85. Brody re- 
fers to herself as a "media- barter 
industry veteran." The company 
was initially put together to pro- 
duce and market a shortform fea- 
ture on black history for a Florida 
client. SJS produced and cleared 
the one -minute daily for 18 
months. 

SJS has been steadily taking on 
the syndication, sales, and clear- 
ance rights to shows ever since. 
When Saslow formed SJS, he 
brought along the show that Sid 
Mark's Orange Productions has 
been doing for 31 years, "The 
Sounds Of Sinatra." Saslow and 
Brody then got involved with real 
nostalgia radio by taking on clear- 
ance and sales duties for "Same 
Time, Same Station" from Real 
Radio, Pasadena, Calif., and "The 
Golden Age Of Radio Theater" 
from Portland, Ore. -based Broad- 
cast Connection. 

In June, SJS took over the full 
syndication of Bullet Productions' 
"Highlights," the three -hour week- 
ly that had been DIR Broadcast- 
ing's urban offering. Bullet then 
began to produce the weekly "B.B. 
King Blues Hour," and SJS took on 
that show as well. Most recently, 
SJS sold the advertising for Jerry 
Roberts /Peter Bie Broadcast Ser- 
vice's "With Love, Whitney." The 
90- minute Valentine's Day special 
worked out well for both Roberts/ 
Bie and SJS. 

SJS offers national -spot sales 
service for independently pro- 
duced programs. Saslow also of- 
fers a syndication sales and clear- 
ance package service. SJS has 
been doing the sales for Star - 
stream Communication's year -old 
"The Car Show, Coast To Coast" 
since it hit the air more than a year 
ago. SJS can be reached at 212 -370- 
9640. 

A Natural Biscuit. DIR Broadcasting takes a walk on the wild side as it brings 
in Lou Reed to guest co -host a four -hour celebration of the 15th anniversary of 
the "King Biscuit Flower Hour." The special "Biscuit" gala will air over the 
Memorial Day weekend with seven of rock's luminaries as guest hosts. From left 
are DIR's production coordinator Mitch Maketansky and engineer Bruce Ranes, 
Reed, DIR exec VP Peter Kauff, and DIR's new director of talent aquisition 
Janice Ginsberg, who comes to DIR from United Stations. 

A LOOK at specials for the Me- 
morial Day weekend shows DIR 
Broadcasting pulling out all the 
stops to celebrate 15 years of the 
"King Biscuit Flower Hour" in 
syndication. The granddaddy of 
live rock programming will get a 
four -hour tribute when DIR pulls 
in Robert Plant, Pete Townshend, 
Robbie Robertson, Phil Collins, 
and Elton John as guest hosts. 

Included in the special will be 
performances by the Stones, Da- 
vid Bowie, the Who, the Kinks, 
and -from the very first "King 
Biscuit " -a then -unknown named 
Bruce Springsteen. His "Spirits In 
The Night" was recorded in front 
of an audience of 50 at a small New 
York club in 1972. 

United Stations, New York, is 
ushering in a flood of summer pro- 
gramming with four specials for 
the Memorial Day weekend. The 
focus will be on rock with the 
three -hour "Rolling Stones Silver 
Anniversary Salute," the latest in- 
stallment in a series of silver -anni- 
versary tributes begun last year. 

AC stations will get a full look at 
"Sting: The Police Decade And Be- 
yond" in a three -hour special. US 
will go to celluloid soundtracks 
again this year to bring top 40 

WASHINGTON 
ROUNDUP 

"Rockin' At The Movies." The 
three -hour program will track the 
top songs from the year's hit mov- 
ies. And the company's "Country 
Six- Pack" will crack open the first 
can of its sixth year when it sa- 
lutes "Hank Williams Jr.: Enter- 
tainer Of The Year" in a three - 
hour toast to the country great. 

ABC Radio Network will also 
bring out a country special: Bob 
Kingsley will host a four -hour look 
at the "Ladies Of The Eighties." 
The music -intensive special will fea- 
ture interviews with the top women 
in country. 

And speaking of women, Sheridan 
Broadcasting Network will broad- 
cast the National Council of Negro 
Women's second annual "Black 
Family Reunion Tribute To Moth- 
ers" on Mother's Day, May 8. 

Melba Moore and Freddie Jack- 
son will host the three -hour show, 
which will feature a parade of stars 
stopping by to pay tribute to the 
council and to mothers everywhere. 
The show will also be carried on the 
National Black Network. 

PETER J. LUDWIG 

Below is a weekly calendar of up- 
coming network and syndicated 

music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast 
time and dates. 

May 6 -7, Swing Out Sister, On The Radio, On 

The Radio Broadcasting, one hour. 

May 6 -8, Al B. Sure /Miles Jaye, On The Move 

With Tom Joyner, CBS RadioRadio, three hours. 

May 6 -8, Teena Marie, Star Beat, M11 Broad- 

casting, one hour. 

May 6 -8, Scorpions, Metalshop, Mil Broad- 

casting, one hour. 

May 6 -8, Randy Travis, Country Today, Mil 

Broadcasting, one hour. 

May 6 -8, Jermaine Jackson, Motor City Beat, 

United Stations, three hours. 

May 6 -8, The Toto Story, Hot Rocks, United 

Stations, 90 minutes. 
May 6 -8, Lynyrd Skynyrd, Rock Watch, United 

Stations, three hours. 

May 8 -9, Howard Hewett/Norman Connors/ 

Dawnn Lewis /Randy Hall, RadioScope, Lee Bai- 

ley Communications, one hour. 

May 8, Ted Nugent, Classic Call, Premiere Ra- 

dio Network, one hour. 

May 8, the Radiators, King Biscuit Flower 

Hour, DIR Broadcasting, one hour. 

May 8, Neil Young /Kingdom Come, Power - 

cuts, Global Satellite /ABC Radio Networks, two 

hours. 

May 8, Buck Owens, Countryline U.S.A., 

James Paul Brown Entertainment, one hour. 

May 8, Janie Frickie, Nashville Live, Emerald 

Entertainment Group, 90 minutes. 

May 9, Robbie Robertson, Rockline, Global 

Satellite /ABC Radio Networks, 90 minutes. 

May 9 -15, In The Spotlight: Howard Hewett 

and Evelyn Champagne King, Westwood One Ra- 

dio Networks Special, one hour. 

May 9 -15, Wayne Shorter, The Jazz Show 

With David Sanborn, Westwood One Radio Net- 

works, two hours. 

May 9 -15, Crosby, Stills & Nash, Legends Of 

Rock, Westwood One Radio Networks, one hour. 

May 9 -15, Icehouse, In Concert, Westwood 

One Radio Networks, 90 minutes. 

May 9 -15, Steve Miller, Classic Cuts, Mil 

Broadcasting, one hour. 

May 9 -15, Aerosmith, Off The Record With 

Mary Turner, Westwood One Radio Networks, 

one hour. 

May 9 -15, David Lee Roth, Rock Today, MJI 

Broadcasting, one hour. 

May 9 -15, Best Of Gilley's: Ronnie Milsap /Mel 

Tiflis, Live From Gilley's, Westwood One Radio 

Networks, one hour. 

May 9.15, Toto, Star Trak Profiles, Westwood 

One Radio Networks, one hour. 
May 9 -15, Morris Day, Special Edition, 

Westwood One Radio Networks, one hour. 

May 9 -15, The Lost Lennon Tapes, Westwood 

One Radio Networks Special Series, one hour. 

BY BILL HOLLAND 

IT'S BACK: Remember the bill intro- 
duced in -and soundly defeated by- 
the Senate last session that would 
have taxed broadcasters when sta- 
tions are sold? Well, the bill has been 
reintroduced by its sponsor, Sen. Er- 
nest Hollings, D -S.C., who held a 
hearing on the legislation April 27. 
The bill would channel the proceeds 
of the so-called transfer tax to a trust 
fund that would be used to finance 
public broadcasting. Commercial 
broadcasters are still opposed to the 
measure. 

This year's version of the bill 
doesn't call for codification of the 

controversial fairness doctrine -a de- 
velopment welcomed by most broad- 
casters. But the call for the 2% tax re- 
mains, and so does a proposed 4% tax 
on stations that have belonged to 
their current owner for less than 
three years. National Assn. of Broad- 
casting president Eddie Fritts has re- 
leased a white paper that states that 
the U.S. system of commercial broad- 
casting has benefited from the long - 
range thinking of Congress, and 
that's why it's an "immense national 
resource." In other words, leave good 
enough alone. Hollings' bill has no co- 
sponsors, and other Senate Commu- 
nications Subcommittee members are 
either ambivalent about or opposed 
to the measure. 

CHANGED WORDING: NAB gov- 
ernment relations and legal officials 
spotted some vague wording in the 

Senate's Trademark and Revisions 
Act that they say would have posed 
"significant legal threats" to adver- 
tising and program content. The pas- 
sages would have altered the way 
governments look at truth in adver- 
tising and even satire. For instance, if 
the wording stood, an advertiser tell- 
ing the truth about a product would 
have to tell every truth about it -a 
difficult task in a 30- second spot. 

THE MOST frequently aired public - 
service announcements on radio sta- 
tions across the country, according to 
a new NAB survey, are those on 
drug abuse, drunk driving, and 
AIDS. Of the stations that participat- 
ed in the poll, 32.1% said antidrug - 
abuse campaigns are tops, 30.1% 
named antidrunk -driving spots and 
programs, and 24.3% named public - 
service spots on AIDS. 
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Billboard 
FOR WEEK ENDING 
MAY 7, 1988 POWER PLAYLISTS.. 

PLATINUM- Stations with a weekly cume 
audience of more than 1 million. 

GOLD- Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER -Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

14///TZ F117 
New York 0.M.: Steve Kingston 

1 2 Whitney Houston, Where Do Broken Hear 
2 1 Terence Trent D'Arby, Wishing Well 
3 4 Samantha Fox, Naughty Girls (Need Loa 
4 5 INXS Devil Inside 
5 3 Pebbles, Girlfriend 
6 9 The Deele, Two Occasions 
7 8 Aerosmith, Angel 
8 16 Gloria Estefan 8 Miami Sound Machine, 
9 6 Billy Ocean, Get Outta My Dreams, Get 

10 12 Natalie Cole Pink Cadillac 
Il 7 Michael Jackson, Man In The Mirror 
12 22 George Michael One More Try 
13 17 E.U., Da'Butt (Fgrom The "School Daze' 
14 20 Rick 
15 0 Richard tMarx,oEndless Summer Nights 
16 24 Debbie Gibson, Foolish Beat 

17 13 Tiffany, I 

eSyaw 

Him Standing There 
Of 18 11 

19 21 ForeiWatley, ner. I Don't Want To LiveeWitho 
20 23 Stevie B, Dreamin' Of Love 
21 14 Debbie Gibson, Out Of The Blue 
12 25 The Jets, Make It Real 
23 26 Johnny Hates Jazz, Shattered Dreams 
24 27 White Lion, Wait 
25 28 J.1. FAD, Supersonic 

A26 - Johnny Kemp, Just Got Paid 
27 30 Daryl Hall John Oates, Everything You 
28 15 Keith Sweat, I Want Her 

A29 - Michael Jackson Dirty Diana 

A30 - Lita Ford, Kiss Me Deadly 
EX EX Def Leppard, Pour Some Sugar On Me 

New York 

I tea_ I 

P.D.: Larry Berger 
1 1 Terence Trent D'Arby, Wishing Well 
2 2 Whitney Houston Where Do Broken Hear 
3 5 Natalie Cale, Pink Cadillac 
4 6 Samantha Fox, Naughty Girls (Need Loi, 
5 3 Billy Ocean, Get Outta My Dreams, Get 
6 4 Pebbles Girlfriend 
7 9 Gloria Estefan & Miami Sound Machine, 
8 7 Michael Jackson, Man In The Mirror 
9 8 INXS, Devil Inside 

10 16 Aerosmith, 
George Michael, More Try 11 22 khhaaeel 

12 13 Pet Shhoopp B ,Always On My Mind 
13 15 The Deele, Two Occasions 
14 II Richard Man, Endless Summer Nights 
15 12 Debbie Gibson, Out Of The Blue 
16 21 Al B. Sure!, Nite And Day 
17 20 Taylor Dot's Prove Your Love 

18 10 Rick Astley, Never Gonna Give You Up 
19 14 Trffany, l Saw Him Standing There 

A20 - Johnny Kemp, Just Got Paid 
21 EX Debbie Gibson, Foolish Beat 
22 18 The Jets, Rocket 2 U 

23 25 Steak B, Dreamin' Of Love 
24 24 Jody Watley Some Kind Of Lover 

A25 - Wilde Lion, Wait 
A - Foreigner, I Don't Want To Live Witho 
A - Prince, Alphabet St. 

EX EX Johnny Hates Jazz, Shattered Dreams 
EX EX Phil Coffins, We Said Hello Goodbye 

31 

32 
33 

34 
35 
A 
A 
A 

34 
35 
26 
EX 

EX 

EX 
EX 

GOLD 

Boston 
1 3 
2 2 

3 4 

5 7 

6 6 
7 9 
8 10 

9 11 

10 13 
11 12 

12 19 
13 16 

14 22 
15 15 
16 17 
17 18 

18 24 
19 20 
20 21 
21 23 
22 25 
23 20 
24 32 
25 27 
26 30 
27 34 
28 29 
29 35 
30 33 
31 EX 

32 EX 

33 EX 

34 EX 
35 EX 

A - 
A 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EJL 

Prince, Alphabet St 
The Jets, Make It Real 
Debbie Gibson, Out Of The Blue 
Bruce Hornsby A The Range, The Valley 
Debbie Gibson, Foolish Beat 
Michael Jackson, Dirty Diana 
Suave My Girl 
Jody Waite Most Of All 
Cher, We All Sleep Alone 
Brenda Russell Featuring Joe Esposito, 

108FM 
P.D.: Sunny Joe White 

Gloria Estefan A Miami Sound Machine, 
Taylor Days Prove Your Love 
Pet Shop Boys, Always On My Mind 
Samantha Fox Naughty Girls Need Lov 
Brenda Russell Featuring Joe ito, 
Foreigner, I Don't Want To Live itho 
Natalie Cole, Pink Cadillac 
Rick Astley Together Forever 
The Deele, Two Occasions 
Times Two, Strange But True 
Toto, Pamela 
George Michael, One More Try 
Cher, We All Sleep Alone 
Debbie Gibson, Foolish Beat 
Sinead O'Connor, Mandinka 
Jermaine Stewart, Say It Again 
Johnny Hates Jazz, Shattered Dreams 
Paul Carrack, One Good Reason 
Icehouse Electric Blue 
Big Pig, Breakaway 
Midnight Oil Beds Are Burning 
EU., Da'Butt (From The "School Daze" 
The Church, Under The Milky Way 
Daryl Hall John Oates, Everything You 
Orchestral Manoeuvres In The Dark, Dr 
Suave, My Girl 
Lita Ford Kiss Me Deadly 
Dan Reed Network, Ritual 
Belinda Carlisle, Circle In The Sand 
Smokey Robinson, Love Don't Give No R 

10,000 Maniacs, Like The Weather 
Sweet Sensation, Take It While It's H 

Stevie Wonder B Michael Jackson, Get 
Robed Plant, Tall Cool One 
The Jets, Make It Real 
Tracy Chapman, Fast Car 
Clime Fisher, Low Changes (Everythi 
Kylie Minogue I Should Be So Lucky 
Nia Peeples Trouble 

Rod Stewart, Lost in You 
Poison, Nothin' But A Good Time 
Julio Iglesias A Stevie Wonder, My Lo 
Glass figer, I'm Still Searching 
White Lan, Wait 
The Godfathe Birth, Schools Work, 
Rick Spnn Honeymoon in Beirut 
Linde Underneath The Radar 
Prince, Alphabet St. 
Boz Scaggs, Heart Of Mine 
David Lee Roth, Stand Up 
The Cover Girls, Promise Me 
2i Marley And The Melody 
B grenada K. S n, I Still BelieveMakers, 

T 

27 30 Johnny Hates Jazz Shattered Dreams 
28 EX Bruce Hornsby B the Range The Valley 
29 EX Nu Shooz, Should I Say Yes? 

A30 - Michael Jackson Dirty Diana 
A - Poison, Nothin' But A Good Time 

-Owe. 
B94FM 

Pittsburgh P.D.: Jim Richards 
1 2 Whitney Houston, Where Do Broken Hear 
2 1 Aerosmith, Angel 

3 3 Pebbles Girlfriend 
4 7 Samantha Fox, Naughty Girls (Need Lov 
5 8 Foreigner, I Don't Want To Live Witho 

6 12 Gloria Estefan & Miami Sound Machine, 
7 10 Taylor Days Prove Your Love 
B 9 Terence Trent D'Arby, Wishing Well 
9 4 Michael Bolton, (Sittin' On) The Dock 

10 16 Johnny Hates Jazz, Shattered Dreams 
11 18 George Michael, One More Try 
12 14 Paul Carrack, One Good Reason 
13 17 Orchestral Manoeuvres In The Dark, Dr 
14 20 White Lion, Wait 
15 6 Bruce Springsteen, One Step Up 
16 5 INXS, Devil Inside 
17 22 Daryl Hall John Oates, Everything You 
18 21 Pet Shop Boys, Always On My Mind 
19 25 Icehouse Electric Blue 
20 24 Belinda Carlisle Circle In The Sand 
21 26 Debbie Gibson, Foolish Beat 
22 

27 
The Two 

23 11 

24 13 Billy Ocean, Get Outta My Dreams, Get 
25 19 Cher, I Found Someone 
26 30 Rick Astley, Together Forever 
27 EX Cher, We All Sleep Alone 
28 EX Poison, Nothin' But A Good Time 

A29 - Brenda Russell Featuring Joe Esposito, 
30 28 Richard Man, Endless Summer Nights 
A - Rod Stewart, Lost in You 
A - Prince, Alphabet St. 

Range, 
EX E.U., Da'Butt from The "School Daze 

16 18 Rick Astley, Together Forever 

17 25 Brenda K. Start, I Still Believe 
18 20 Pet Shop Boys, Always On My Mind 
19 27 Uta Ford Kiss Me Deadly 
20 22 Daryl Hall John Oates, Everything You 
21 17 Toto, Pamela 
22 23 Natalie Cole Pink Cadillac 
23 26 White Live Wait 
24 28 Poison, Nothin' But A Good Time 
25 EX Debbie Gibson, Foolish Beat 
26 EX Bruce Hornsby B The Range, The Valley 

A27 - Michael Jackson, Dirty Diana 
A - Rod Stewart, Lost in You 
A - Boz Scaggs, Heart Of Mine 
A - The Church Under The Milky Way 

EX EX Orchestral Manoeuvres In The Dark, Dr 
EX EX Times Two, Strange But True 
EX EX Jermaine Stewart, Say It Again 

38 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 

John Cougar Melknamp Check It Out 
Michael Bolton, (Sittin' dn) The Dock 
Prince, Alphabet St. 
Rod Stewart, Lost in You 
Def Leppard, Pour Some Sugar On Me 
Michael Jackson, Dirty Diana 
The Adventures Broken Land 
Balaam A The Angel, I Love The Things 
Sting, Englishman In New York 
Underworld Underneath The Radar 
Poison, Nothin' But A Good Time 
Boz Scaggs, Heart Of Mine 

Chicago P.D.: Buddy Scott 
1 1 Billy Ocean, Get Dotta My Dreams Get 
2 2 Terence Trent D'Arby, Wishing Well 
3 5 Natalie Cole, Pink Cadillac 
4 6 Gloria Estefan 6 Miami Sound Machine, 
5 3 Whitney Houston Where Do Broken Hear 
6 9 George Michael, One More Try 
7 8 Samantha Fox, Naughty Girls (Need Lou 
8 7 Taylor Dayne, Prove Your Love 
9 4 INS Devil Inside 

10 ll The 
INXS, 

Two Occasions 
15 Pet Shop Boys Always On My Mind 

12 16 Johnny Hates Jan, Shattered Dreams 
13 17 Jermaine Stewart, Say It Again 
14 21 Rick Astley Together Forever 
15 20 Daryl Hall John Oates, Everything You 
16 13 The Jets, Rocket 2 U 

17 19 Pretty Poison, Nightime 
18 25 Orchestral Manoeuvres In The Dark, Dr 
19 14 Brenda Russell Featuring oe Esposito, 
20 10 lady Watley, Some Kind Of Lover 
21 22 Jesse Johnson, Love Struck 
72 27 New Order, Blue Monday 1988 
23 12 Michael Jackson, Man In The Mirror 
24 24 Suave, My Girl 
25 26 Pebbles, Girlfriend 

A26 - Pebbles, Mercedes Boy 
A27 - Prime, Alphabet St. 
A28 - Michael Jackson, Dirty Diana 
A29 - Al B. Sure!, Nite And Day 
A30 - Belinda Coddle Circle In The Sand 
A31 - Debbie Gibson, Foolish Beat 

VI 102.7 

Los Angeles P.D.: Steve Rivers 
1 I Terence Trent D'Arby, Wishing Well 
2 3 Giuria Estefan B Miami Sound Machine, 

3 4 Whitney Houston, Where Do Broken Hear 
4 6 JJ. FAD, Supersonic 
5 5 Taylor Dayne, Prove Your Love 
6 B Icehouse, Electric Blue 
7 2 Billy Ocean, Get Outta My Dreams, Get 

8 10 Natalie Cole Pink Cadillac 
9 12 The Deele two Occasions 

14 Pet Shop Boys Always On My Mind 
11 18 George Michael, One More Try 
12 15 Aerosmith, Angel 
13 16 Johnny Hates Jazz, Shattered Dreams 
14 17 Samantha Fox, Naughty Girls (Need Loo 
15 7 Pebbles, Girlfriend 
16 19 Orchestral Manoeuvres In The Dark, Dr 
17 9 LL Cool 1 Going Back To Cali (From 
18 21 Bardeux, When We Kiss 
19 11 Jody Watley Some Kind Of Lover 
20 13 Michael Jackson Man In The Mirror 
21 25 Foreigner, I Don't Want To Live Witho 
22 24 Times Two, Strange But True 
23 20 The Jets Rocket 2 U 

24 29 Rick Astley, Forever 
25 22 INXS, Devil Inside 
26 28 Jermaine Stewart, Say It Again 
27 30 Daryl Hall John Oates, Everything You 
28 31 Belinda Carlisle, Circle In The Sand 
29 32 Bananarama Love In The First Degree 
30 33 Nu Shooz, Should I Say Yes? 

Boston P.D.: Tom Jeffries 
I 2 Terence Trent D'Arby, Wishing Well 
2 3 Taylor Dayys Prove YYour Love 
3 4 Whitney Flouitve, Where Do Broken Hear 
4 10 Johnny Hates Jazz, Shattered Dreams 
5 5 Natalie Cole, Pink Cadillac 
6 13 Brenda Russell Featuring Joe Esposito, 
7 B Icehouse, Electric Blue 

9 

15 PPeeohop Boys, Always On My Mind 
Springsteen, One Step Up 

10 6 INXS Devil 
Il 14 Dan heed Network, Ritual 
12 16 Bananarama, Love In The First Degree 
13 20 Gloria Estefan B Miami Sound Machine, 
14 21 Times Two, Strange But True 
15 22 Jermaine Stewart, Say It Again 
16 17 Toto, Pamela 
17 14 George Michael One More Try 
18 7 Billy Ocean Get Ouite My Dreams, Get 
19 25 Cher, We All Sleep Alone 
20 19 Bryan Ferry, Kiss And Tell (From "Bri 
21 23 Foreigner I Don't Want To Live Witho 
22 32 Daryt Hall John Oates, Everything You 
23 30 Glass Tigers I'm Still Searching 
24 34 Midnight Oil, Beds Are Burning 
25 EX Pretty Poison, Nightime 
26 29 Orchestral Manoeuvres In The Dark, Dr 
27 35 Suave, My Girl 
28 EX Rick AsUey, Together Forever 
29 EX The Deek, Two Occasions 
30 EX Bruce Hornsby B The Range, The Valley 
31 33 David Lee Roth, Stand Up 
32 EX The Jets Make It Real 
33 EX Belinda Carlisle, Circle In The Sand 
34 EX Prince, Alphabet St. 

A35 - Climie Fisher Love Changes (Everythi 
A36 - The Church, Under The Milky Way 
A37 - Cheap Trick, The Flame 
EX EX Jane Wiedlin, Rush Hour 
EX EX John Coulter Melienamp, Rooty Toot To 
EX EX Big Pig, Breakaway 

A - Robert Plant, Tall Cool One 

Philadelphia P.D.: Charlie Quinn 
1 1 Whitney Houston, Where Do Broken Hear 
2 5 Terence Trent D'Arby, Wishing Well 
3 3 Taylor Dayne, Prove Your Love 
4 / Samantha Fox, Naughty Girls (Need Lm 
5 6 Gloria Estefan 8 Miami Sound Machine, 
6 11 Natalie Cole, Pink Cadillac 
7 7 Bruce Springsteen, One 

pSte 

Up 
8 13 Pet Shop Boys, Always On My 

10 
9 14 

2 Billy ebeOcan Get Outta 
Featuring 

Dreams, 
I I 18 Gege Michael, One More Try 
12 16 Johnny Hates Jazz Shattered Dreams 
13 17 Foreigner, I Don't Want To Live Witho 
14 22 The Cover Gide Promise Me 
15 8 INXS, Devil Inside 
16 9 Tho Jets, Rocket 2 U 

17 20 Pretty Poison Nightime 
18 26 White Lion, Wait 
19 EX Rick Astley, Together Forever 
20 21 Aerosmith Angel 
21 23 lermaine Stewart, Say It Again 
22 24 Orchestral Manoeuvres In The Dark, Or 
23 25 The Deele, Two Occasions 
24 27 Daryl Hall John Oates Everything You 
25 EX Brenda K. Stan I Still Believe 
26 EX Debbie Gibson, foolish Beat 
27 EX Icehouse Electric Blue 

28 EX Belinda Carlisle, Circle In The Sand 
29 30 Glass Tiger, I'm Still Searching 
30 EX Bruce Hornsby B The Range, The Valley 

A - Michael Jackson, Dirty Diana 
A - 1.1. FAD Supersonic 
A - Prince, Alphabet St. 

EX EX The Jets, Make It Real 

Detroit 

CZENEIEMEODatrick 

1 1 Terence Trent D'Arby, Wishing Well 
2 2 Whitney Houston, Where Do Broken Hear 
3 7 Gloria Estefan & Miami Sound Machine, 
4 4 Pebbles, Girlfriend 
5 6 Aerosmith, Angel 
6 3 INXS, Devil Inside 
7 21 George Michael, One More Try 
8 9 Toto, Pamela 
9 10 White Lion, Wait 

10 13 Natalie Cole, Pink Cadillac 
11 16 Johnny Hates Jazz Shattered Dreams 
12 14 Icehouse, Electric Blue 

13 12 Merry Clayton, Yes (From The Motion P 

14 17 Foreigner, I Don't Want To Live Witho 
15 18 Taylor Dayne, Prove Your Love 
16 20 Pet Shop Boys Always On My Mind 
17 24 Cheap Trick The Flame 
18 19 The Deek, two Occasions 
19 22 Brenda Russell Featurin 

g 
lie Esposito, 

20 5 lady Watley Some Kind Of Lover 
21 23 Suave My 

Watley, 

22 25 Paul Barrack, One Good Reason 
23 27 Orchestral Manoeuvres In The Dark, Dr 
24 31 Daryl Hall John Oates, Everything You 
25 28 Times Two, Strange But True 
26 29 Jermaine Stewart, Say It Again 
27 30 Cher, We All Sleep Alone 
26 32 Rick Astley, Together Forever 
29 33 Pretty Poison, Nightime 
30 34 Belinda Curtido, Circle In The Sand 
31 36 Bruce Hornsby A The Range, The Valley 
32 35 Samantha Fox, Naughty Girls (Need Loo 
33 37 Glass Tiger, I'm Still Searching 
34 38 Debbie Gibson, Foolish Beat 
35 39 The Jets, Make It Real 
96 EX Boz Scaggs Heart Of Mine 

A37 - Michael Jackson, Dirty Diana 
38 40 David Lee Roth, Stand Up 
39 EX Poison, Nothin' But A Good Time 
40 EX The Church, Under The Milky Way 
A - Chris Jasper, One Time Love 
A - Jon Anderson, Hold On To Love 
A - Climie Fisher, Love Changes (Everythi 
A - Kytie Minogue I Should Be So Lucky 
A - Nia Peeples, Trouble 

EX EX Al B. Sure!, Nite And Day 
EX EX Big Pig, Breakaway 
EX EX The Adventures, Broken Land 
EX EX Swing Out Sister, Surrender 

Chicago P.D.: Brian Kelly 
1 2 Natalie Cole, Pink Cadillac 
2 1 Billy Ocean, Get Outta My Dreams, Get 
3 9 White Lion, Wait 
4 3 Tiffany, I Saw Him Standing There 
5 10 Whitney Houston Where On Broken Hear 
6 6 INXS, Devil Inside 
7 7 Aerosmith, Angel 
8 12 Terence Trent D'Arby, Wishing Well 
9 4 Pebbles, Girlfriend 

10 5 Michael Jackson Man In The Mirror 
11 17 Pet Shop Boys, Always On My Mind 
12 8 Debbie Gibson, Out Of The Blue 
13 19 Johnny Hates Jazz, Shattered Dreams 
14 11 The Jets, Rocket 2 U 

15 18 Big Pig, Breakaway 
16 13 Rick Astley, Never Gonna Give You Up 
17 20 Lita Ford, Kiss Me Deadly 
18 24 Gloria Estefan B Miami Sound Machine, 
19 14 George Mkhael, Father Figure 
20 22 1J. FAD Supersonic 
21 25 The Deek, Two Occasions 
22 23 Times Two, Strange But True 
23 29 Taylor Dayne, Prove Your Love 
24 26 Samantha Fox, Naughty Girls (Need Lon 
25 27 Poison, Nothin' But A Good Time 
26 15 Richard Marx, Endless Summer Nights 
27 30 The Scorpions, Rhythm Of Love 
28 16 Patrick Swayze (Wendy Fraser), 
29 EX George Michael, One More Try 
30 EX Belinda Carlisle, Circle In The Sand 
A - Rick Astley, Together Forever 
A - Def Leppard, Pour Some Sugar On Me 
A - Michael Jackson, Dirty Diana 

Houston P.D.: Bill Richards 
1 2 Gloria Estefan 8 Miami Sound Machine, 

2 4 Aerosmith, Angel 
3 1 Whitney Houston, Where Do Broken Hear 
4 6 Terence Trent D'Arby, Wishing Well 
5 13 George Michael, One More Try 
6 7 The Deele, Two Occasions 
7 9 Natalie Cole, Pink Cadillac 
8 12 Brenda K. Starr, I Still Believe 
9 3 Michael Jackson, Man In The Mirror 

10 18 Samantha Fox, Naughty Girls (Need Lou 
11 22 Orchestral Manoeuvres In The Dark, Dr 
12 5 Billy Ocean, Get Ouite My Dreams, Get 
13 16 Taylor Dayne Prove Your Love 
14 15 Alexander O'Neal Featuring Cherrelle, 
15 17 LL Cool 1, Going Back To Cali (From 
16 21 Johnny Hates Jazz, Shattered Dreams 
17 8 INXS, Devil Inside 
18 25 Michael Jackson, Dirty Diana 
19 20 Jermaine Stewart, Say It Again 
20 24 Suave, My Girl 
21 23 Brenda Russell Featuring Joe Esposito, 
n 26 Al B. Sure!, Nite And Day 
23 28 Rick Astley, Together Forever 
24 27 Foreigner, I Don't Want To Live Witho 
25 29 Icehouse, Electric Blue 
26 32 Debbie Gibson, Foolish Beat 
27 30 Bardeux, When We Kiss 
28 31 Daryl Hall John Oates, Everything You 
29 EX Cher, We All Sleep Alone 
30 EX Prince, Alphabet St. 
31 EX White Lion, Wait 
32 EX Pretty Poison, Nightime 
33 EX Uta Ford, Kiss Me Deadly 
34 EX The lets, Make It Real 
35 EX E.U., Da Butt (From The "School Daze" 
A - Jazzy Jeff, Parents Just Don't Unders 
A - Pebbles, Mercedes Boy 
A - Depeche Mode, Route 66 /Behind The 
A - 1.1. FAD, Supersonic 

EX EX Nu Shooz, Should I Say Yes? 

Washington P.D.: Mark St. John 
1 2 Richard Marx, Endless Summer Nights 

2 4 Whitney Houston Where Do Broken Hear 
3 5 Samantha Fox, Naughty Girls (Need Lou 
4 1 Michael Jackson, Man In The Mirror 
5 7 Keith Sweat I Want Her 
6 10 Aerosmith, Angel 
7 8 INXS Devil Inside 
B 9 The desk Twa Occasions 
9 3 Pebbles dirlfriend 

10 13 George 
Pebbles, 

One More Try 
Il 12 Gloria Estefan A Miami Sound Machine, 
12 6 Debbie Gibson Out Of The Blue 
13 15 Brenda Russell Featuring Joe Esposito, 
14 19 The Jets Make It Real 
15 17 Terence Trent D'Arby, Wishing Well 
16 16 Taylor Dayne, Prove Your Love 
17 II The Jets, Rocket 2 U 

18 21 Debbie Gibson, Foolish Beat 
19 20 Foreigner, I Don't Want To Live Witho 
20 14 Billy Ocean Get Outta My Dreams, Get 
21 24 Brenda K. Stan, I Still Believe 
22 25 Rick Astley, Together Forever 
23 26 White Um, Wait 
24 28 Daryl Hall John Oates, Everything You 
25 18 Rick Astley, Never Gonna Give You Up 
26 27 Bardeux, When We Kiss 

gev 
Washington P.D.: Chuck Morgan 

I 2 Billy Ocean Get Ouite My Dreams, Get 
2 3 Samantha fox, Naughty Girls (Need Loo 
3 5 Whitney Houston, Where Do Broken Hear 
4 1 Pebbles, Girlfriend 
5 8 INXS, Devil Inside 
6 6 Cher, I Found Someone 
7 4 Richard Man, Endless Summer Nights 
8 13 Aerosmith Angel 
9 12 Natalie Cole, Pink Cadillac 

10 16 Terence Trent D'Arby, Wishing Well 
11 14 Pet Shop Boys, Always On My Mind 
12 15 Brenda Russell Featuring Joe Esposito, 
13 7 Michael Jackson Man In The Mirror 
14 18 The Jets, Make It Real 
15 21 George Michael, One More Try 
16 17 The Deele, Two Occasions 
17 20 White Uon, Wait 
18 22 Gloria Estefan 8 Miami Sound Machine, 
19 23 Debbie Gibson, Foolish Beat 
20 24 Foreigner, I Don't Want To Live Witho 
21 25 Orchestral Manoeuvres In The Dark, Dr 
22 10 Keith Sweat, I Want Her 
23 30 E.U., Da'Butt (From The "School Daze" 
24 21 Brenda K. Start, I Still Believe 
25 28 Rick Astley, Together Forever 
26 29 Johnny Hates Jazz, Shattered Dreams 
27 EX Poison, Nothin' But A Good Time 
28 EX Daryl Hall John Oates, Everything You 
29 EX Glass Tiger I'm Still Searching 
30 EX Bardeux, When We Kiss 
A - Prince, 1phabet St. 
A - Uta Ford, Kiss Me Deadly 
A - Icehouse, Electric Blue 
A - Cheap Trick, The Flame 

>mg: 
Detroit 

)` 
P.D.: Rick Gillette 

Whitney Houston, Where Do Broken Hear 
2 2 Terence Trent D'Arby, Wishing Well 
3 7 George Michael, One More Try 
4 3 Michael Jackson, Man In The Mirror 
5 5 Pebbles, Girlfriend 
6 4 The Jets, Rocket 2 U 

7 17 Gloria Estefan A Miami Sound Machine, 
8 12 Natalie Cole Pink Cadillac 
9 9 The Deele, two Occasions 

10 6 Jody Watley, Some Kind Of Lover 
Il Il INXS Devil Inside 
12 22 E.U., Da'Butt (From The "School Daze" 
13 15 Brenda Russell Featuring toe Esposito, 
14 14 Ta lor Dayne Prove Your Love 
15 8 Bi Ocean, Get Outta My Dreams, Get 
16 10 Ti an , I Saw Him Standing There Standing 

19 Brenda K. Starr, I Still Believe 
18 20 Pet Shop Boys, Always On My Mind 
19 21 Samantha Fox, Naughty Girls (Need Lon 
20 23 Daryl Hall John Oates, Everything You 
21 EX Prince, Alphabet St. 
22 25 Debbie Gibson, Foolish Beat 
23 EX The lets, Make It Real 
24 24 Noel, Like A Child 
25 EX Rick Astley, Together Forever 
EX EX The Cover Girls, Promise Me 
EX EX Al B. Sure!, Nite And Day 
EX EX Nu Shooz, Should I Say Yes? 
EX EX Jody Watley, Most Of All 
EX EX Johnny Hates Jazz Shattered Dreams 

A - Michael Jackson, dirty Diana 

Minneapolis P.D.: Gregg Swedberg 
I 3 Terence Trent D'Arby, Wishing Well 
2 4 Johnny Hates Jazz, Shattered Dreams 
3 10 White Lion, Wait 
4 12 Gloria Estefan B Miami Sound Machine, 
5 1 Whitney Houston, Where Do Broken Hear 
6 15 Times Two, Strange But True 
7 8 Henry Lee Summer I Wish I Had A Girl 
8 13 Agnetha Faltskog /deter Cetera, I Wasn 
9 9 Taylor Dayne, Prove Your Love 

10 11 Suave, My Girl 
Il 18 Aerosmith, Angel 
12 2 Pebbles Girlfriend 
13 24 George 

Pebbles, 
One More Try 

14 22 Foreigner I Don't Want To Uve Witho 
15 5 Tommy Shaw, Ever Since The World 
16 20 Bananarama Love In The First Degree 
17 1 INXS, Devil Inside 
18 6 Icehouse, Electric Blue 
19 21 James Taylor, Never Die Young 
20 14 Toto, Pamela 
21 16 Billy Ocean, Get Outta My Dreams, Get 
22 34 Belinda Carlisle Circle In The Sand 
23 30 Coloriaie, Nothing's Gonna Be All Rig 
24 27 The Church Under The Milky Way 
25 29 Orchestral Manoeuvres In The Dark Dr 
26 32 Samantha Fox, Naughty Girls (Need Lou 
27 28 Pet Shop Boys, Always On My Mind 
28 31 Jermaine Stewart, Say It Again 
29 37 The Jets, Make It Real 
30 35 Daryl Hall John Oates, Everything You 
31 33 Paul Carrack, ne Good Reason 
32 36 Glass Tiger, l'm Still Searching 
33 39 Rick Astley, Together Forever 
34 17 Keith Sweat I Want Her 
35 EX The Deele, two Occasions 
36 40 Dan Reed Network, Ritual 
37 EX Midnight Oil Beds Are Burning 
38 EX Bruce Hornsby 8 The Range, The Valley 
39 EX Debbie Gibson, Foolish Beat 

A40 - Prince, Alphabet St. 
A - Michael Jackson Dirty Diana 
A - lita Ford, Kiss Me Deadly 
A - Underwent Underneath The Radar 
A - E.U., Da'Butt (From The "School Daze" 

Houston 

POWER. 104 
C R I C ' F U M 

P.D.: Paul Christy 
1 2 Aerosmith, Angel 

2 7 Gloria Estefan B Miami Sound Machine, 
3 6 White Lion Wait 
4 5 Samantha Fox, Naughty Girls (Need Lou 
5 9 Icehouse Electric Blue 
6 8 Suave, My Girl 
7 4 The Deek, Two Occasions 
8 17 Natale Cole, Pink Cadillac 
9 15 Pet Shop Boys, Always On My Mind 

IO 3 Whitney Houston, Where Do Broken Hear 
11 1 Billy Ocean, Get Duite My Dreams, Get 
12 13 Brenda Russell Featuring Jae Esposito, 
13 23 George Michael, One More Try 
14 14 Bananarama Love In The First Degree 
15 21 Orchestral Manoeuvres ln The Dark, Dr 
16 25 Depeche Mode, Route 66 /Behind The 
17 18 Pretty Poison, Nightime 
18 19 Jermaine Stewart, Say It Again 
19 24 Foreigner, I Don't Want To Live Witho 
20 28 AI B. Sure!, Nite And Day 
21 26 Midnight Oil Beds Are Burning 
22 22 Times Two, 

oV 

Btan e But True 
23 EX 
24 0 Terence ATrent 'Arrby Wishing Well 
25 27 Johnny Hates Jazz, Shattered Dreams 
26 30 Rick Astley, Together Forever 
27 32 Cher, We All Sleep Alone 
28 29 The Cover Girls, Promise Me 
29 33 Daryl Hall John Oates, Everything You 
30 36 Debbie Gibson, Foolish Beat 
31 40 1.1. FAD, Supersonic 
32 34 The Church, Under The Milky Way 
33 35 Underworld Underneath The Radar 
34 37 Bardeux, When We Kiss 
35 EX Smokey Robinson, Love Don't Give No R 

36 39 Brenda K. Stan, I Still Believe 
37 EX Sweet Sensation, Take Il While It's H 

A38 - The Jets, Make It Real 
A39 - Kool Moe Dee, Wild, Wild West 

40 EX Big Pig, Breakaway 
A - Cheap Trick, The Flame 
A - Julio Iglesias 8 Steak Waller, My Lo 
A - Elisa Fiorillo, Forgive Me For Dreami 
A - lane Wiedlin, Rush Hour 
A - Boz Scaggs, eart Of Mine 

EX EX Steve Wonder A Michael Jackson, Get 
EX EX David Lee Roth, Stand Up 
EX EX Robed Plant Tall Cool One 
EX EX Gloss Tiger, I'm Still Searching 

Q194 
L188VJ8 YY 

Tampa 0.M.: Mason Dixon 
1 3 Gloria Estefan A Miami Sound Machine, 

2 5 Johnny Hales Jazz, Shattered Dreams 
3 1 Billy Ocean Get Outta My Dreams, Gel 
4 6 The Deek, Two Occasions 
5 2 Terence Trent D'Arby, Wishing Well 
6 9 Foreigner, I Don't Want To Live Witho 
7 4 Whitney Houston, Where Do Broken Hear 
8 8 Aerosmith Angel 
9 II The lets, Make It Real 

10 7 Michael Jackson, Man In The Mirror 
Il 12 Samantha Fox, Naughty Girls (Need Lm 
12 16 George Michael, One More Try 
13 15 Icehouse, Electric Blue 
14 14 Pebbles, Girlfriend 
15 10 Debbie Gibson, Out Of The Blue 

Uffiabg 
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Cleveland 0.M.: Kid Leo 
I 2 Aerosmith, Angel 
2 4 White Lion, Wait 
3 5 Foreigner, I Don't Want To Live Witho 
4 I Henry Lee Summer, I Wish 1 Had A Girl 
5 8 Johnny Hates Jazz Shattered Dreams 
6 7 Icehouse, Electric Blue 

7 12 Pet Shop Boys, Always On My Mind 
8 3 INXS, Devil Inside 
9 9 Toto, Pamela 

10 14 Paul Carrack, One Good Reason 
11 18 Daryl Hall Jon Oates, Everything You 
12 16 Orchestral Manoeuvres In The Dark, Dr 
13 6 Bruce Springsteen, One Step Up 
14 11 Terence Trent D'Arby Wishing Well 
15 10 Bryan Ferry Kiss And Tell (From "Bri 
16 21 Midnight Oil, Beds Are Burning 
17 13 Whitney Houston, Where Do Broken Hear 
18 EX Gloria Estefan B Miami Sound Machine, 
19 23 David Lee Roth, Stand Up 
20 30 George Michael, One More Try 
21 26 Times Two, Strange But True 
22 17 Billy Ocean, Get Outta My Dreams, Get 
23 15 Kingdom Come, Get It On 
24 28 Cher, We All Sleep Alone 
25 19 Dan Reed Network Ritual 

26 35 Bruce Hornsby L dise Range, The Valley 
27 32 Belinda Carlisle, Circle In The Sand 
28 33 Glass Tiger, I'm Still Searching 
29 31 Big Pig, Breakaway 
30 24 Jerry Hanson: Casual Gods, Rev It U 

31 36 Cheap Trick, The Flame 
32 38 The Church, Under The Milky Way 
33 37 Robert Plant, Tall Cool One 
34 34 Merry Clayton, Yes (From The Motion P 

35 EX Uta Ford, Kiss Me Deadly 

9174. NOM 

Dallas P.D.: John Roberts 
1 1 Robert Plant Heaven Knows 

2 2 INXS, New Sensation 
3 4 Johnny Hates Jazz, Shattered Dreams 
4 5 George Michael, One More Try 
5 3 Icehouse, Electric Blue 
6 16 Bruce Springsteen, Tunnel Of Love 
7 6 Michael Bolton, (Sittin' On) The Dock 
8 7 Henry Lee Summer I Wish I Had A Girl 
9 9 Foreigner, I Don't Allant To Live Witho 

10 13 Bryan Ferry, Kiss And Tell (From "Bri 
11 10 Phil Collins, We Said Hello Goodbye 
12 35 Poison, Nothin' But A Good Time 
13 11 Rick Springfield, Rock Of Life 
14 14 Toto Pamela 
15 18 Oct L rd, Pour Some Sugar On Me 
16 19 Gloria Estefan & Miami Sound Machine, 
17 12 White Uon Wait 
18 15 David Lee Roth, Damn Good 
19 17 So, Are You Sure 
20 8 Scadett A Black, You Don't Know 
21 22 David Lee Roth, Stand Up 
22 21 The Cars, Coming Up You 
23 27 Glass Tiger, I'm Still Searching 
24 25 Honeymoon Suite, Love Changes Everyth 
25 20 Sting Be Still My Beating Heart 
26 29 Donald Fagen Century's End (From "Br 
27 28 Big Pig, Breakaway 
28 23 Kingdom Come, Get It On 
29 32 Cher, We All Sleep Alone 
30 31 Belinda Carlisle, Circle In The Sand 
31 26 Paul Carrack, One Good Reason 
32 36 The Scorpions Rhythm Of Love 
33 EX Midnight Oil, Beds Are Burning 
34 

EX The C rch, Under The Milky Way 
36 37 George Harrison, This Is Love 
37 EX Daryl Hall John Oates, Everything You 
38 EX Robert Plant Tall Cool One 
39 EX Bruce Hornsby A The Range, The Valley 
A - Cheap Trick, The Flame 
A - Jane Wiedlin, Rush Hour 

San Francisco P.D.: Keith Naftaly 
I 1 Samantha Fox, Naughty Girls (Need Lov 
2 2 The Deele Two Occasions 

3 J.1. FAD, Supersonic 
4 4 Whitney Houston, Where Do Broken Hear 
5 5 Brenda Russell Featuring Joe Esposito, 
6 6 Gloria Estefan B Miami Sound Machine, 
7 7 Sweet Sensation, Take It While It's H 

8 8 Brenda K. Stan, I Still Believe 
9 9 Al B. Sure!, Nite And Day 

10 10 Johnny Hates Jazz, Shattered Dreams 
11 Il Dino, Summer Girls 
12 12 Steve B, Dreamin' Of Love 
13 13 The Jets, Make It Real 
14 14 Taylor Dayne, Prove Your Love 
15 15 E. Da'Butt (From The "School Daze" 
16 16 Bardeux, When We Kiss 
17 17 Breathe, Hands To Heaven 
18 18 Pretty Poison, Nightime 
19 19 Nu Shooz, Should I Say Yes? 
20 20 The Cover Girls, Promise Me 
21 21 George Michael, One More Try 
72 22 Nia Peeples, Trouble 
23 23 Paula Abdul, Knocked Out 
24 24 Jermaine Stewart, Say It Again 
25 25 Afro-rian, Give It All You Got 
26 26 Times Two, Strange But True 
27 27 Debbie Gibson, Foolish Beat 
28 28 Rick Astley, Together Forever 
29 29 Natalie Cole, Pink Cadillac 
30 30 Pebbles, Mercedes Boy 
EX EX Pet Shop Boys, Always On My Mind 
EX EX Daryl Hall John Oates, Everything You 
EX EX Suave My Girl 
EX EX Vale, Simon Simon 
EX EX Orchestral Manoeuvres In The Dark, Dr 
EX EX Prince, Alphabet St. 
EX EX Jody Watley, Most Of All 
EX EX Boz Scaggs, Heart Of Mine 
EX EX Johnny Kemp lust Got Paid 
EX EX Cher, We All Sleep Alone 
EX EX Keith Sweat, Something Just Ain't Rig 
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92 PRO'Fti1 
Providence P.D.: Mike Osborne 

I 1 Gloria Estefan & Miami Sound Machine, 
2 2 Aerosmith, Angel 
3 3 Whitney Houston, Where Do Broken Hear 
4 6 Taylor Dayne, Prove Your Love 
5 8 Johnny Hates Jazz Shattered Dreams 
6 10 Foreigner, I Don't Want To Live Witho 
7 9 Natalie Cole, Pink Cadillac 
8 11 Icehouse Electric Blue 

9 7 Terence Trent D'Arby Wishing Well 
10 18 George Michael, One More Try 
11 16 Samantha Fox Naughty Girls (Need Loy 
12 13 Bruce Springsteen, One Step Up 
13 14 Toto, Pamela 
14 27 Cher We All Sleep Alone 
15 17 Pet Shop Boys, Always On My Mind 
16 22 White Lion, Wait 
17 25 Daryl Hall John Oates, Everything You 
18 29 Brenda Russell Featuring Joe Esposito, 
19 21 Jermaine Stewart, Say It Again 
20 23 Big Pig, Breakaway 
21 24 Bananarama, Love In The First Degree 
22 28 Suave, My Girl 
23 26 Times Two, Strange But True 
24 32 Breathe Hands To Heaven 

25 EX Debbie Gibson, Foolish Beat 
26 EX The Deele, Two Occasions 
V EX Brenda K. Starr, I Still Believe 
28 35 Paul Carrack, One Good Reason 
29 EX Belinda Carlisle Circle In The Sand 
30 33 James Taylor, Never Die Young 
31 31 Dan Reed Network, Ritual 
32 34 David Lee Roth, Stand Up 
33 EX Rick Astley, Together Forever 
34 EX Prince, Alphabet St. 
35 EX Orchestral Manoeuvres In The Dark, Dr 
EX EX Merry Clayton, Yes (From The Motion P 

EX EX Honeymoon Suite, Love Changes Everyth 
EX EX Midnight Oil, Beds Are Burning 
EX EX The Church, Under The Milky Way 
EX EX Cheap Trick, The Flame 
EX EX Glass Tiger, I'm Still Searching 
EX EX Poison, Nothin' But A Good Time 
EX EX Robert Plant Tall Cool One 
EX EX Bruce Hornsby A The Range The Valley 

EX EX Keith Sweat, Something Just Ain't Rig 
EX EX Pretty Poison, Nightime 

A - Michael Jackson, Dirty Diana 
A - Elisa Fiorillo, Forgive Me For Dreami 
A - Boz Scaggs, Heart Of Mine 
A - Rod Stewart, Lost in You 
A - Def Leopard, Pour Some Sugar On Me 
A - Lita Ford, Kiss Me Deadly 
A - Climie Fisher, Love Changes (Everythi 

8 4 Pebbles, VGirllriend 
Always My Mind 9 13 

10 14 Johnny Hates Jazz, Shattered Dreams 
11 12 Icehouse, Electric Blue 
12 7 Bill Ocean, Get Outta My Dreams, Get 
13 18 Pre Poison, Nightime 

14 10 LL. 11, Going Back To Cali (From 
15 22 George Michael, One More Try 
16 23 Foreigner, I Don't Want To Live Witho 
17 15 Toto, Pamela 
18 20 Stevie B, Dreamin' Of Love 
19 11 Jody Watley, Some Kind Of Lover 
20 21 Natalie Cole, Pink Cadillac 
21 24 Jermaine Stewart, Say It Again 
n 26 Daryl Hall John Oates, Everything You 
23 28 Debbie Gibson, Foolish Beat 
24 16 Morris Day, Fishnet 
25 29 Rick Astley Together Forever 
26 30 The Cover Girls, Promise Me 
27 17 Michael Jackson, Man In The Mirror 
28 32 Suave, My Girl 
29 EX White lion, Wait 
30 EX Poison, Nothin' But A Good Time 
31 34 The Jets, Make It Real 
32 EX Bardeux, When We Kiss 
33 35 Orchestral Manoeuvres In The Dark, Dr 
34 19 INXS, Devil Inside 
35 EX Michael Jackson Dirty Diana 
A - Bruce Hornsby t The Range, The Valley 
A - Prince, Alphabet St. 

EX EX Ana, Before I Jump 
EX EX Midnight Oil, Beds Are Burning 
EX EX Brenda Russell Featuring Joe Esposito, 
EX EX Times Two, Strange But True 
EX EX Bananarama, Love In The First Degree 
EX EX Cher, We All Sleep Alone 
EX EX Sweet Sensation, Take It While It's H 

EX EX Brenda K. Starr, I Still Believe 

96T/CFM 
Hartford P.D.: Dave Shakes 

I 3 Samantha Fox, Naughty Girls (Need Lov 
2 4 The Deek, Two Occasions 

Whitney Houston, Where Do Broken Hear 
Aerosmith, Angel 
Gloria Estefan 8 Miami Sound Machine, 
Pebbles, Girlfriend 
Terence Trent D'Arby, Wishing Well 
Suave, My Girl 
Johnny Hates Jazz, Shattered Dreams 
George Michael, One More Try 
Taylor Doyen Prove Your love 

Billy Ocean, Cet Outta My Dreams, Get 
Natalie Cole, Pink Cadillac 
Al B. Suret Bite And Day 
Daryl Hall John Oates, Everything You 
Jermaine Stewart, Say It Again 
Toto, Pamela 
Brenda Russell Featuring Joe Esposito, 
Foreigner, I Don't Want To Live Vlitho 
The Cover Girls, Promise Me 

21 31 Rick Astley, Together Forever 
22 33 E.U., Da'Butt (From The "School Daze" 
23 24 Times Two Strange But True 
24 27 Icehouse, Electric Blue 
25 26 Paul Carrack, One Good Reason 
26 28 Debbie Gibson, Foolish Beat 
27 30 Pretty Poison, Nightime 
28 29 Orchestral Manoeuvres hi The Dark, Dr 
29 32 No Shooz, Should I Say Yes? 
30 35 Cher, We All Sleep Alone 

A31 - Michael Jackson, Dirty Diana 
32 34 Jesse Johnson, Love Struck 
33 36 The Jets, Make It Real 
34 31 Keith Sweat, Something Just Ain't Rig 
35 38 Bruce Hornsby & The Range, The Valley 
36 39 Boz Scaggs, Heart Of Mine 

A37 - Prince, Alphabet St. 
A38 - Cheap Trick, The Flame 
A39 - Pebbles, Mercedes Boy 
A40 - Bandeus, When We Kiss 
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Miami 

100.71Y 

P.D.: Steve Perun 
1 2 The Deck, Two Occasions 
2 3 Phil Collins, We Said Hello Goodbye 
3 4 Aerosmith, Angel 
4 9 Pebbles, Girlfriend 
5 1 Whitney Houston, Where Do Broken Hear 
6 7 Brenda K. Starr, I Still Believe 
7 5 Richard Man, Endless Summer Nights 
8 6 Samantha Fox, Naughty Girls (Need Loy 
9 14 Terence Trent D'Arby, Wishing Well 

10 8 Billy Ocean, Get Outta My Dreams, Get 
11 13 INS, Devil Inside 
12 19 George Michael, One More Try 
13 15 The Cover Girls, Promise Me 
14 10 Michael Jackson, Man In The Mirror 
15 11 Tiffany, I Saw Him Standing There 
16 18 Jermaine Stewart, Say It Again 
17 12 Debbie Gibson, Out Of The Blue 
18 16 George Michael, Father Figure 
19 24 Rick Astley, Together Forever 
20 22 Foreigner, I Don't Want To Live Witho 
21 30 1.J. FAD, Supersonic 
22 17 The Jets, Make It Real 
23 23 Gloria Estefan L Miami Sound Machine, 
24 26 Taylor Dayne, Prove Your Love 
25 EX White Lion, ad 
26 20 Belinda Carlisle, I Get Weak 
27 29 Daryl Hall John Oates, Everything You 
28 25 Patrick Swayze (Wendy Fraser), 
29 EX E.U., Da'Butt (From The "School Daze" 
30 EX Poison, Nothin But A Good Time 
A - Julio Iglesias A Stevie Wonder, My Lo 
A Michael Jackson, Dirty Diana 

EX EX Johnny Hates Jazz, Shattered Dreams 

Dallas P.D.: Buzz Bennett 
I I Samantha Fox, Naughty Girls (Need Loy 
2 3 The Cover Girls, Promise Me 
3 4 Lita Ford Kiss Me Deadly 
1 2 George Michael One More Try 
5 5 Gloria Estefan !L Miami Sound Machine, 
6 6 White Lion, Wait 
7 7 Michael Jackson, Man In The Mirror 
8 30 INXS, New Sensation 
9 22 Poison, Nothin' But A Good Time 

10 II Big Pig, Breakaway 
11 14 Foreigner I Don't Want To Live Witho 
12 10 Terence Trent D'Arby, Wishing Well 
13 12 Whitney Houston, Where Do Broken Hear 
14 26 Rick Astley, Together Forever 
15 EX Pebbles, Mercedes Boy 
16 EX Def Leopard, Pour Some Sugar On Me 
17 16 Toto, Pamela 
18 19 Johnny Hates Jazz, Shattered Dreams 
19 21 Suave My Girl 
20 23 Cher, We All Sleep Alone 
21 27 Bardeux, When We Kiss 
22 28 The Church, Under The Milky Way 
23 29 E.U., Da'Butt (From The "School Daze" 
24 31 Daryl Hall John Dates, Everything You 
25 33 Al B. Sure!, Nite And Day 
26 37 Midnight Oil Beds Are Burning 
27 8 The Desk Two Occasions 
28 9 Pet Shop Boys, Always On My Mind 
29 13 Tiffany, I Saw Him Standing There 
30 15 Natalie Cole, Pink Cadillac 
31 17 LL Cool J Going Back To Cali (From 
32 24 Icehouse, Electric Blue 
33 25 Brenda Russell Featuring Joe Esposito, 
34 34 Billy Ocean, Get Outta My Dreams, Get 
35 35 Aerosmith, Angel 
36 39 Underworld, Underneath The Radar 
37 38 Kingdom Come, Get It On 
38 EX Beenda Carlisle, Circle In The Sand 
39 40 Agnetha Faltskog /Peter Cetera, I Wasn 
40 20 The Jets, Make R Real 

A - Brenda K. Starr, I Still Believe 
A - Rod Stewart, Lost in You 
A - Cheap Trick, The Flame 
A - Wierd Al Yankovk Fat 

A - Bruce Hornsby 8 The Range, The Valley 
A - Michael Jackson Dirty Diana 
EX EX Breathe, Hands To Heaven 
EX EX Depeche Mode, Route 66 /Behind The 
EX EX Prince Alphabet St. 

EX EX Glass Tiger, I'm Still Searching 

Baltimore 

B104 
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P.D.: Brian Thomas 
1 3 Terence Trent D'Arby, ishing Well 

2 2 Phil Collins, We Said Hello Goodbye 
3 5 Whitney Houston, Where Do Broken Hear 
4 1 Richard Man, Endless Summer Nights 
5 11 The Deele, Two Occasions 
6 4 Billy Ocean, Get Outta My Dreams, Get 
7 7 The Jets, Rocket 2 U 

8 8 Samantha Fox, Naughty Girls (Need Lov 
9 6 INXS Devil Inside 

10 10 Pebbles, Girlfriend 
11 14 Pet Shop Boys, Always On My Mind 
12 9 Debbie Gibson, Out Of The Blue 
13 20 George Michael, One More Try 
14 21 Foreigner, I Don't Want To Live Witho 
15 12 Rick Astleyy, Never Gonna Give You Up 
16 17 Jermaine Stewart Say It Again 
17 24 Gloria Estefan & Miami Sound Machine, 
18 25 White Lion, Wait 
19 22 Aerosmith, Angel 
20 15 Cher, I Found Someone 
21 28 Debbie Gibson, Foolish Beat 
22 18 Michael Jackson Man In The Mirror 
23 EX Poison, Nothin' But A Good Time 
24 26 Brenda K. Starr, I Still Believe 
25 29 Natalie Cole, Pink Cadillac 
26 31 The Jets, Make It Real 
27 30 Johnny Hates Jazz, Shattered Dreams 
28 EX Glass Tiger, I'm Still Searching 
29 EX Rick Astley, Together Forever 
30 EX Brenda Russell Featuring Joe Esposito, 
A - E.U. Da'Butt (From The "School Daze" 

A - Lita Ford, Kiss eDeadl 
Diana 

EX EX Daryl Hall John Oates, Everything You 

Atlanta 
I I LTrimn, Grab It 
2 4 E.U., Da'Butt (From The "School Daze" 
3 7 Terence Trent D'Arby, Wishing Well 
4 8 Brenda Russell Featuring Joe Esposito, 
5 12 George Michael, One More Try 
6 9 Al B. Sure!, Nite And Day 
7 14 Suave, My Girl 
8 3 The Deck, Two Occasions 
9 13 Chico DeBarge, Rainy Nights 

10 11 Gloria Estefan 8 Miami Sound Machine, 
11 23 Pebbles, Mercedes Boy 
12 5 The World Class Wreckin Cru Turn Off 
13 2 Whitney Houston, Where Do Broken Hear 
14 16 Prince, Good Love 
15 15 Natalie Cole, Pink Cadillac 
16 17 Bardeux When We Kiss 
17 18 Debbie Gibson, Foolish Beat 
18 19 Cool Moe Dee, Wild, Wild West 
19 20 Brenda K. Start, I Still Believe 
20 21 The Jets, Make It Real 
21 22 Nia Peeples, Trouble 
22 10 Taylor Dayne, Prove Your Love 
23 24 Nu Shooz, Should I Say Yes? 
24 25 Jody Watley, Most Of All 
25 26 Rick Astley, Together Forever 
26 27 Jesse Johnson, Love Struck 
27 28 Sweet Sensation, Take It While It's H 

28 EX Jazzy Jeff, Parents Just Don't Unders 
29 EX Prince, Alphabet St. 
30 EX Pretty Poison, NiBMime 
31 EX Boz Scaggs Heart 01 Mine 
A - Michael Jackson Dirty Diana 
A - Tracy Spencer, Symptoms Of True Love 
A - Tonymoni!Tone!, Little Walter 
A Daryl Hall John Oates, Everything You 

EX EX Johnny Kemp, Just Got Paid 

P.D.: Bob Case 
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P.D.: Guy Zapoleon 
Terence Trent D'Arby, Wishing Well 
1.1. FAD, Supersonic 
Richard Man Endless Summer Nights 
Cher I Found Someone 
The bale Two Occasions 
The Jets, Rocket 2 U 

Michael Jackson Man In The Mirror 
The Jets, Make It Real 
Gloria Estefan & Miami Sound Machine, 
The Cover Gids, Promise Me 
Pebbles Girlfriend 
George Michael, One More Try 
INXS, Devil Inside 
Samantha Fox, Naughty Girls (Need Lov 
Billy Ocean, Get Dotta My Dreams, Get 
Dimples Tee, Jealous Fella's 
Keith Sweat I Want Her 
Aerosmith, Angel 
New Order, Blue Monday 1988 
Debbie Gibson, foolish Beat 
Foreigner, I Don't Want To Live Witho 
Pet Shop Boys, Always On My Mind 
Bardeux, When We Kiss 
Jazzy Jeff Parents Just Don't Unders 
Tiffany, I Saw Him Standing There 
Rick Astley, Together Forever 
Orchestral anoeuvres In The Dark, Dr 
Whitney Houston Where Do Broken Hear 
Lita Ford Kiss Me Deadly 

Bri Al. Starr I Still 
Believe 

E.U. Da'Butt (From The "School Daze" 
Nu Shooz, Should I Say Yes? 
Cher, We All Sleep Alone 
Kool Moe Dee, Wild Wild West 
Pebbles, Mercedes Boy 
Johnny Hates Jazz, Shattered Dreams 
Dino Summer Girls 
Daryl Hall John Oates, Everything You 
Cheap Trick, The Flame 
Sweet Sensation Take It While It's H 

Natalie Cole, Pink Cadillac 
Icehouse, Electric Blue 
Al B. Sure!, Nite And Day 
Belinda Carlisle, Circle In The Sand 
Bruce Hornsby 8 the Range, The Valley 

Orlando P.D.: Brian Philips 
1 3 Terence Trent D'Arby, Wishing Well 
2 2 Aerosmith, Angel 
3 5 Samantha Fox, Naughty Girls (Need Lov 
1 6 The Dale, Two Occasions 
5 1 Whitney Houston, Where Do Broken Hear 
6 9 Gloria Estefan 8 Miami Sound Machine, 
7 B Taylor Dayne, Prove Your Love 

St. Louis 

lLVE,.A7 
P.D.: Kevin Young 

I 5 Terence Trent D'Arby, Wishing Well 
2 3 Pebbles, Girlfriend 
3 1 Billy Ocean, Get Outta My Dreams, Get 
1 6 Aerosmith, Angel 
5 12 Gloria Estefan A Miami Sound Machine, 
6 8 Foreigner, I Don't Want To Live Witho 
7 10 Natalie Cole, Pink Cadillac 
8 2 Whitney Houston, Where Do Broken Hear 
9 11 Icehouse, Electric Blue 

10 7 The Jets, Rocket 2 U 

11 4 INXS, Devil Inside 
12 14 Pet Shop Boys, Always On My Mind 
13 11 Henry Lee Summer, I With I Had A Girl 
14 23 George Michael, One More Try 
15 22 Rick Astley, Together Forever 
16 16 Bruce Springsteen, One Step Up 
17 20 Paul Carrack, One Good Reason 
18 28 Belinda Carlisle, Circle In The Sand 
19 25 Johnny Hates Jazz, Shattered Dreams 
20 9 Michael Jackson Man In The Mirror 
21 21 Daryl Hall John bates, Everything You 
n 26 Brenda Russell Featuring Joe Esposito, 
23 30 Toto, Pamela 
24 13 Jody Watley Some Kind 01 Lover 
25 EX White Lion, Wait 

26 EX Suave My Girl 
27 29 Glass Tiger, I'm Still Searching 
28 15 Cher, I Found Someone 
29 EX Times Two, Strange But True 
30 EX Orchestral Manoeuvres In The Dark, Dr 
A - Michael Jackson Dirty Diana 
A - Bruce Hornsby The Range, The Valley 
A - Boz Scaggs, Heart Of Mine 
A - The Jets, Make It Real 
A - Elisa Fiorillo, Forgive Me For Dreami 

EX EX David Lee Roth, Stand Up 
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25 29 
26 30 
27 
28 
29 
30 
31 

33 

35 

A 
A 
A 
A 
A 
A 

EX 
EX 
EX 

31 
33 
34 
35 
36 
EX 
EX 
E1371 

EX 
EX 
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P.D.: Gary Bryan 
Gloria Estefan 8 Miami Sound Machine, 
Terence Trent D'Arby, Wishing Well 
Whitney Houston, Where Do Broken Hear 
Aerosmith, Angel 
Natalie Cole, Pink Cadillac 
Samantha Fox, Naughty Girls (Need Lov 
INXS, Devil Inside 
Taylor Dayne, Prove Your Love 
Dan Reed Network Ritual 

Icehouse, Electric Blue 

Billy Ocean Get Outta My Dreams, Get 
Tote Pamela Pet Shop Boys Always On My Mind 
Foreigner, I Don't Want To live Witho 
Brenda Russell Featuring Joe Esposito, 
Crazy 8's, Love Will Find You 
Bruce Springsteen, One Step Up 
Suave My Girl 
Paul Barrack, One Good Reason 
Bananarama Love In The First Degree 
Times Two, Strange But True 
Pretty Poison, Nightime 
Johnny Hates Jazz, Shattered Dreams 
Geer a Michael, One More Try 
Daryl, Hall John Oates, Everything You 
Nu Shooz, Should I Say Yes? 
Rick Astley, Together Forever 
Belinda Carlisle, Circle In The Sand 
Orchestral Manoeuvres In The Dark, Dr 
Glass Tiger, I'm Still Searching 
Cher, We All Sleep Alone 
Bruce Hornsby B The Range, The Valley 
The Deele, Two Occasions 
Boz Scaggs, Heart Of Mine 
Jermaine Stewart, Say It Again 
The Church Under The Milky Way 
Brenda K. Stan I Still Believe 
Prince, Alphabet St. 
Poison, Nothin' But A Good Time 
Lita Ford Kiss Me Deadly 
Michael Jackson Dirty Diana 

Underworld, Underneath The Radar 
The Jets, Make It Real 
Cheap Trick The Flame 
Midnight Oil, Beds Are Burning 
Jean Beauvoir, Jimmy 
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I SET MY sights on this station," says 
WUSL "Power 99" Philadelphia PD Dave 
Allan. "And I was fired all the way to a ma- 
jor market!" 

Allan, who joined Power 99 in Septem- 
ber, comes from an urban /crossover back- 
ground. His first program director stint 
was at WOCQ "OC -104" Ocean City, Md., 
where he worked from 1982 -86. He left OC- 
104 on top with a 12 share to program 
WZZR Richmond, Va., which went classic 
hits in February 1987 (and has since re- 
turned to urban), then joined WMYK "K- 
94" Norfolk, Va., only to exit last Septem- 
ber, despite a rise in K -94's 12 -plus overall 
Arbitrons from 4.6 to 7.3. 

Allan's track record plus his long -term 
professional relationship with consultant 
Don Kelly enabled him to take a "healthy 
jump" in market size, from Norfolk to Phil- 
adelphia. He arrived just in time for the 
surge of top 40 WEGX "Eagle 106," which 
rose from 4.8 to 6.5 this winter while 
WUSL fell from 7.8 to 7.1. Album rock 
WMMR, which had also benefited from the 
lack of a strong top 40, went from 8.1 to 7.7. 
WUSL placed No. 1 in Birch's winter rat- 
ings with a 10.0, and Allan attributes Pow- 
er 99's winter Arbitron 
losses to a bad survey 
sample. 

"I know, that's what 
they all say, but as long 
as I've worked in the ur- 
ban format, I've never 
had a good winter book," 
says Allan. "If you examine the losses of the 
other urbans here in town, you can deduce 
that the sample was lacking in terms of 
black males- that's where we really lost 
out." 

Power 99 did well with women, with whom 
its ratings increased or remained stable in 
every age group. And among all adults, the 
station moved from fifth place to fourth. 
Among teens, WUSL dropped from first to 
second. 

"I started following Power [99] in Ocean 
City," says Allan. "I followed it from its 
birth and learned a great deal of program- 
ming just by listening to what [former PD 
Jeff] Wyatt was doing there." 

Power 99 works, says Allan, because it ac- 
curately reflects its market and responds 
quickly to audience needs. The key, he says, 
is "constant input" from all possible sources: 
consultant Kelly, extensive research, GM 
Bruce Holberg (who has a programming 
background), a weekly networking PD meet- 
ing, and "anyone who has an opinion on mu- 
sic." 

WUSL hits the streets each weekend, 
broadcasting from 7 p.m. Saturdays to 2 a.m. 
Sundays from the Trocadero nightclub in 
Philly's Chinatown with jock Frank Cerami. 
And DJ Lady B, the Queen of Rap, is soon to 
go live from 10 p.m. to 2 a.m. Fridays at a rap 
club reopening in the area. 

But, Allan says, "I don't think Philly is as 
developed as a club town as it could be or 
should be." On the subject of Power 99's suc- 
cess with club-oriented records, Allan says 

Dave Allan 
WUSL, Philadelphia 

he depends more on "pool" reports and his 
listener- feedback line for the latest street 
trends. 

"This station was built through careful af- 
filiation with listeners," says Allan. "There's 
a lot of musical influences here -rap, soul, 
pop, r &b, dance. We try to effectively please 
as many of these audiences as we can." 

Other nightly musical features include 
more rap offerings, a quiet storm show, and 
a "Make It Or Break It" segment to preview 
new music. 

Daily contests at Power 99 include a Kelly - 
Wyatt invention titled Powermax; a Let's 
Make A Deal offering, giving listeners the 
chance to bargain for mystery prizes; and a 
$99 birthday wake -up call each morning. 

"We're lucky; we have management that 
believes in promotion," says Allan. "We get 
a tremendous amount of support in terms of 
budget and creativity." 

Power 99 has served as a significant step- 
pingstone for two former PDs: Wyatt moved 
on to KPWR Los Angeles, and Tony Gray 
became PD at WRKS New York. Allan says 
he has no real desire to "do top 40" right 
now. 

"To me, Power 99 is the top 40 station in 
Philadelphia," he says. "I 
always thought top 40 
had to be the top 40 rec- 
ords in the city -nobody 
said contemporary hits 
had to be ballads, dance, 
and rock. We consistently 
reflect the current musi- 

cal trends in this market, while we've 
watched mainstream top 40s here suffer be- 
cause of strict format definition. Listeners 
don't care what you're labeled; they listen if 
you sound good." 

And unlike most crossover PDs, who 
stress their station's whiteness over hard-to- 
sell black demos, Allan says, "We're an ur- 
ban station because that's what urban is des- 
ignated to be. That's what this city is, and 
that's what we are. We're proud of being ur- 
ban and have no problem with who listens to 
the station. We're proud of every single one 
of our listeners." 

But Allan acknowledges that age -old prej- 
udices against the ethnic members of his au- 
dience do exist. Power 99 rates highly with 
nearly every optimal demographic, "but 
from an advertising standpoint, we've en- 
countered problems," he says. "It all goes 
back to preconceived notions and prejudice 
against that part of your audience. If you're 
an advertiser, you should be interested in 
people who want to buy your product, not 
their color. 

"Urban is fine, getting healthier all the 
time," he says. "There are several markets 
that could use a good urban station, and 
there's a good chance the top 40s in those 
markets are leaning urban, because they 
know they can win with it, I think in the next 
couple of years, this format is going to come 
into its own and surprise a lot of people. It's 
going to spring up in markets nobody 
thought it would; it just may be the format 
of the '90s." YVONNE OLSON 

`We're p 
being 

roud of 
urban' 
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Warner Bros. Takes 6 With Nashville Vocal Group 
BY DAVID NATHAN 

LOS ANGELES At a time when 
adventurous signings are hardly 
the order of the day, the recent 
contracting of Nashville -based 
group Take 6 to Warner Bros. is a 
welcome sign. The sextet's self -ti- 
tled debut album blends gospel, 
jazz, and pop harmonies and has 
already become a word -of -mouth 
favorite among industry insiders, 
including Patti Austin and the 
Beach Boys' Brian Wilson, who re- 
cently attended the group's Los 
Angeles showcase. Tagging the 
music "contemporary Christian a 
cappella pop jazz," the group -al- 
bum co- producers Claude V. 
McKnight III, Mark Kibble, and 
Mervyn Warren along with Cedric 
Dent, David Thomas, and Alvin 
"Vinnie" Chea -has created a 
style that fully demonstrates the 
vocal dexterity of its members. 

Originally formed as a quartet 

at Oakwood College in Huntsville, 
Ala., Take 6 has evolved to its 
present lineup over a period of 
some eight years, with McKnight 
now the only original member of 
the group. "I heard four guys re- 
hearsing in the bathroom," recalls 

`By emulating 
instruments and 
harmonizing, we 

create something 
different' 

Kibble, "and I told them they need- 
ed a fifth voice." In 1981 the addi- 
tion of Warren to the group creat- 
ed the nucleus for the current 
team. When three of the original 
members graduated from college, 
Thomas, Dent, and Chea were 

drafted as replacements. 
At that time the six young sing- 

ers were known as Alliance, and 
initially they "sang as a hobby at 
school until we found ourselves in 
front of 1,000 at a time," says Kib- 
ble. After journeying to New York 
and other Eastern cities to sing on 
weekends in the mid -'80s, the 
group put its music on wax via an 
album for Legacy Records, a label 
formed by their then manager. 

While each member continued 
his college studies, the group 
played weekend and vacation gigs 
before finally deciding that it was 
time to showcase its wares for the 
Christian music industry. With a 
new manager, Gail Hamilton, Alli- 
ance performed before a selected 
audience in June 1987. "We didn't 
invite any executives from secular 
companies, but Jim Ed Norman 
[executive vice president, Nash- 
ville] from Warners came down 
anyway," says Kibble. "He'd had a 

Many Accuse Singer Of Abandoning Black Roots For Pop 

Debate Over Whitney Gets So Emotional 
LIKE MOST SUPERSTARS, Whitney Houston has SHORT STUFF: Georgio has signed with General 
become both a popular icon and a popular target. Talent International for exclusive talent representa- 
Her beauty and record -breaking sales have made tion ... Former Miss America Vanessa Williams 
her one of the most famous women in the country if makes a confident (and commercial) debut with the 
not the world. In an era that has seen several black Wing single "The Right Stuff " -a strong urban rec- 
stars (Bill Cosby, Eddie Murphy, Michael Jackson, ord with pop potential much like that of "Girlfriend" 
Prince) win mass appeal, she and actress Lisa Bonet ... The black video team of Warrington & Reggie 
are the most prominent young female stars around. Hudlin has shot the video of GUY's "Groove Me" 
Her sex appeal transcends race and class. In fact, at for MCA. It was the first video shot at the Apollo 
this point Houston is an all- American diva, reminis- Theater's recently completed television studio, 
cent of Diana Ross dur- .. - which is located in a 
ing her heyday with the building adjacent to the 
Supremes and her solo The legendary venue ... The 
career around the time Warner Bros. sound - 
of "Lady Sings The Rhythm track to "Colors" is the 
Blues." best hip -hop record ever 

But there's a flip side, and released on the label. It 
too. Many- though cer- &IM contains such already - 
tainly not all- blacks certified hits as "Paid In 
have come to resent the Blues Full" by Eric B. & 
New Jersey native. The Rakim. But the surprise 
most graphic illustra- is Ice -T's "Colors," 
tion of that came during by Nelson George which is harder than 
the recent Soul Train Awards in Los Angeles, where anything on this Los Angeles rapper's Sire album. If 
the announcement of Houston's name drew boos the movie takes off, it could really help expand his 
from the audience. It was the manifestation of audience. Herbie Hancock also deserves praise for 
something that has been bubbling under since Aris- his instrumental score ...The long- anticipated (and 
tá established Houston with the pop audience. The apparently long- negotiated) deal between Maze 
argument made is that Houston, through her selec- Featuring Frankie Beverly and Warner Bros. has 
tion of singles and marketing, has avoided identifi- been finalized. After more than a decade as the 
cation with black America, that instead of using her backbone of Capitol's r &b roster, the super - 
gospel roots she sings ultrabland pop. consistent Bay -area band moves on, hoping to break 

However, the question that raises is, What's a girl out of the 600,000 -unit -sales ghetto. The question 
to do? Houston has had a record number of No. 1 for the group is how to achieve additional sales with - 
pop singles; she's done commercials for Coca -Cola; out alienating one of the most loyal audiences in the 
and-she has signed a deal with Tri-Star to appear in business ... Several urban /black stations are play - 
several films, including a long- rumored project ing the Stacy Lattisaw- Howard Hewett duet "Ain't 
with Robert De Niro and Quincy Jones. As criticized No Mountain High Enough," which is interesting 
as Houston's music (and Clive Davis' taste) has since that cut is available only on the compact disk 
been, the fact is she's still winning. Until her sales version of Hewett's "Forever And Ever" on Elektra 
figures begin to slacken, Houston will probably con- ... Granting executive producer credits to a &r exec - 
tinue in the adult contemporary vein. (There is talk utives has become a standard practice -even if it 
her next album will have a "black direction." It does seem somewhat redundant. (Isn't it their job to 
would certainly be pleasing to hear Houston sing oversee the completion of albums ?) At least some 
more songs like "The Lonely Talkin' Again" and women are getting in the game. PolyGram a &r 
"The Love Of You" and fewer like some of her sin- staffer Vivian Scott has that credit on the Reddings' 
gle choices.) new self -titled album. Producers on the album in- 

But the bottom line is that in an industry in which elude Robert Brookins, Billy Osborne, Zane Giles, 
critical acclaim doesn't pay the bills, Houston is get- and the three members of the Reddings. 
ting paid in full. 

tape of ours for a year, and he 
came to see if this was the same 
Alliance he'd heard." 

Word on the street was that 
Norman was hot on the group, 
prompting interest from MCA and 
Capitol. But within a month of see- 
ing it perform, Norman offered Al- 
liance a deal with Reprise. That 
deal now includes a special co -dis- 
tribution pact with Christian label 
Reunion Records, ensuring that 
the group's product is available in 
both the Christian and secular 
marketplaces. 

Despite its new jazzy- sounding 
name, the sextét, according to Kib- 
ble, views its album "as an inspira- 
tional project, but one that is palat- 
able to many different audiences. 
Our intention has been to be acces- 
sible, and although we expected a 
strong response to the two original 
tunes, we are very happy about the 
reaction to the more traditional 
cuts like `Milky White Way' and 
'He Never Sleeps.' We definitely 
feel that we're achieving our pur- 
pose by ministering to people 
through music. We want to be ex- 
amples to Christians and enter- 
tainers and show that the two are 
not in conflict." 

Members of the group agree 
that by working as an a cappella 
group they are resurrecting what 
has become a dying art. "The a 

cappella groups that came before 
us were maybe not doing anything 
particularly fresh or innovative. 
By emulating musical instruments 
as well as harmonizing, we've cre- 
ated something different," says 
McKnight. "There are people who 
hear drums, bass, and percussion 
and don't believe that there are no 
instruments used." 

Initial response to the album has 
been encouraging, according to 
Vic Faraci, Warners senior vice 
president, Nashville. "Our aim is 
to continue to service the gospel 
market while expanding to sta- 
tions that play jazz, quiet storm, 
and urban contemporary music," 
he says. Several markets, notably 
Chicago, Atlanta, and Washing- 
ton, D.C. -Baltimore, have reacted 
strongly to the project. 

"We're putting together two 
special promotional EPs," says 
Ray Harris, the label's vice presi- 
dent, black music promotion. "One 
is for the gospel market and one is 
for other formats, including new 
age, jazz, and urban." Harris feels 
that radio feedback will provide 
Warner Bros. with a choice for sin- 
gle release. Take 6 will soon open 
for Sandi Patti at Radio City Music 
Hall in New York and may also do 
some dates with label mate Al Jar - 
reau. 

Strong City Pacts For MCA Distrib Deal 
NEW YORK Yet another inde- 
pendent hip -hop label has patted 
with a major distributor. The lat- 
est to join this growing industry 
trend is Bronx, N.Y. -based 
Strong City Records, whose 
product will now be distributed 

via MCA through the reactivate 
Uni label. The 7- year -old label is 
run by founder Rocky Bucano 
and mixer /producer Jazzy Jay 
along with Skeff Anselm, who 
serves as assistant a &r director 
and chief engineer. 
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HOT BLACK SINGLES ACTION 
RADIO MOST ADDED 

I'LL PROVE IT TO YOU 

PLATINUM/ 
GOLD 
ADDS 

15 REPORTERS 

SILVER 
ADDS 

30 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
'9 REPORTERS 

TOTAL TOTAL 
ADDS ON 

94 REPORTERS 

GREGORY ABBOTT COLUMBIA 7 14 20 41 41 
DIRTY DIANA 
MICHAEL JACKSON EPIC 6 10 18 34 72 
ALPHABET ST. 
PRINCE PAISLEY PARK 2 10 14 26 76 
I'M REAL 
JAMES BROWN scorn mos. 5 12 9 26 26 
LET ME TAKE YOU DOWN 
STACY LATTISAW MOTOWN 3 5 12 20 51 

KICK IT TO THE CURB 
THE BROTHERS JOHNSON A&M 2 8 9 19 33 
MOST OF ALL 
JODY WATLEY MCA 2 2 12 16 54 
SHOULD I SAY YES 
NU SHOOZ ATLANTIC 4 6 6 16 52 
DAYDREAMING 
MORRIS DAY WARNER BROS. 4 3 8 15 50 
I CAME TO PLAY 
PAUL JACKSON, JR. ATLANTIC 3 8 4 15 36 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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FOR WEEK ENDING MAY 7, 1988 

B +iiboard.Hot Black Singles SALES AIRFPLAy, 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 
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TITLE ARTIST 
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1 1 DA'BUTT (FROM THE FILM "SCHOOL DAZE") E.U. 4 

2 2 NITE AND DAY AL B. SURE! 1 

3 3 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 2 

4 4 MERCEDES BOY PEBBLES 3 

5 5 WILD, WILD WEST KOOL MOE DEE 6 

6 6 THAT'S WHAT LOVE IS MIKI HOWARD (DUET WITH GERALD LEVERT) 7 

7 7 PINK CADILLAC NATALIE COLE 12 

8 8 DON'T YOU KNOW HEAVY D. & THE BOYZ 14 

9 9 EVERYTHING WILL B -FINE LISA LISA & CULT JAM 9 

10 10 MY GIRL SUAVE 5 

11 11 SWEET SENSATION LEVERT 20 

12 12 PIANO IN THE DARK BRENDA RUSSELL FEATURING JOE ESPOSITO 10 

13 13 JUST GOT PAID JOHNNY KEMP 13 

14 14 SOMETHING JUST AIN'T RIGHT KEITH SWEAT 8 

15 15 LOVIN' ON NEXT TO NOTHIN' GLADYS KNIGHT & THE PIPS 19 

16 16 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 24 

17 17 I'VE BEEN A FOOL FOR YOU MILES JAYE 32 

18 18 STAND UP HINDSIGHT 16 

19 19 LOVE STRUCK JESSE JOHNSON 11 

20 20 KEEP RISIN' TO THE TOP DOUG E. FRESH & THE GET FRESH CREW 29 

21 21 STRANGE RELATIONSHIP HOWARD HEWETT 15 

22 22 INSTANT REPLAY MICO WAVE 31 

23 23 HOW COULD YOU DO IT TO ME REGINA BELLE 23 

24 24 LOVE ME ALL OVER KASHIF 18 

25 25 ALL IN MY MIND FULL FORCE 36 

26 26 IF I WERE YOUR WOMAN STEPHANIE MILLS 21 

27 27 ONE TIME LOVE CHRIS JASPER 17 

28 28 SAY IT AGAIN JERMAINE STEWART 26 

29 29 WISHING WELL TERENCE TRENT D'ARBY 62 

30 30 LITTLE WALTER TONY! TONI! TONE! 25 

31 31 000 LA LA LA TEENA MARIE 59 

32 32 GET IT STEVIE WONDER & MICHAEL JACKSON 27 

33 33 PLEASE DON'T GO GIRL NEW KIDS ON THE BLOCK 55 

34 34 RUN'S HOUSE RUN -D.M.C. 43 

35 35 NO PAIN, NO GAIN BETTY WRIGHT 28 

36 36 FLIRT EVELYN 'CHAMPAGNE' KING 22 

37 37 LIVING IN THE LIMELIGHT GLENN JONES 34 

38 38 DO YOU FEEL IT TYRONE DAVIS 58 

39 39 LOVE MAKES A WOMAN JOYCE SIMS FEATURING JIMMY CASTOR 44 

40 40 JUST HAVIN' FUN THE FIT 53 
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TITLE ARTIST 
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1 1 NITE AND DAY AL B. SURE! 1 

2 2 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 2 

3 5 MY GIRL SUAVE 5 

4 6 MERCEDES BOY PEBBLES 3 

5 7 SOMETHING JUST AIN'T RIGHT KEITH SWEAT 8 

6 15 LOVE STRUCK JESSE JOHNSON 11 

7 13 WILD, WILD WEST KOOL MOE DEE 6 

8 11 EVERYTHING WILL B -FINE LISA LISA & CULT JAM 9 

9 16 PIANO IN THE DARK BRENDA RUSSELL FEATURING JOE ESPOSITO 10 

10 3 THAT'S WHAT LOVE IS MIKI HOWARD (DUET WITH GERALD LEVERT) 7 

11 22 JUST GOT PAID JOHNNY KEMP 13 

12 17 ONE TIME LOVE CHRIS JASPER 17 

13 23 FLIRT EVELYN 'CHAMPAGNE' KING 22 

14 4 DA'BUTT (FROM THE FILM "SCHOOL DAZE ") E.U. 4 

15 25 STRANGE RELATIONSHIP HOWARD HEWETT 15 

16 26 LOVE ME ALL OVER KASHIF 18 

17 30 GET IT STEVIE WONDER & MICHAEL JACKSON 27 

18 14 STAND UP HINDSIGHT 16 

19 19 I AM YOUR MELODY NORMAN CONNORS /SPENCER HARRISON 30 

20 29 LITTLE WALTER TONY! TONI! TONE! 25 

21 28 IF I WERE YOUR WOMAN STEPHANIE MILLS 21 

22 27 SAY IT AGAIN JERMAINE STEWART 26 

23 31 NO PAIN, NO GAIN BETTY WRIGHT 28 

24 36 AIN'T NO WAY JEAN CARNE 33 

25 35 TIRED OF BEING ALONE THE RIGHT CHOICE 37 

26 39 JOY TEDDY PENDERGRASS 38 

27 33 I CAN'T STAND THE RAIN TEASE 39 

28 37 YES (IF YOU WANT ME) JUNIOR 35 

29 32 HOW COULD YOU DO IT TO ME REGINA BELLE 23 

30 34 LIVING IN THE LIMELIGHT GLENN JONES 34 

31 38 I BET YA, I'LL LET YA ADA DYER 40 

32 40 DIVINE EMOTIONS NARADA 42 

33 8 LOVIN' ON NEXT TO NOTHIN' GLADYS KNIGHT & THE PIPS 19 

34 - EVIL ROY EARTH, WIND & FIRE 41 

35 12 PINK CADILLAC NATALIE COLE 12 

36 - BETCHA CAN'T LOSE (WITH MY LOVE) MAGIC LADY 45 

37 - COMPASSION GARY TAYLOR 52 

38 - ALPHABET ST. PRINCE 54 

39 - ANTICIPATION THE DAZZ BAND 49 

40 - DINNER FOR TWO MICHAEL COOPER 48 
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33 AIN'T NO WAY 

(Cotillion, BMI /14th Hour, BMI) 
36 ALL IN MY MIND 

(Forceful, BMI/Willesden, BMI) 

54 ALPHABET ST. 

(Controversy, ASCAP) WBM 

49 ANTICIPATION 

(SBK Songs /SBK Blackwood, BMI /Multi -Level, BMI) 
96 BED ROCK 

(Georgio /Stone Diamond, BMI) CPP 

45 BETCHA CANT LOSE (WITH MY LOVE) 

(Stone Diamond, BMI /Leahcim, BMI /Sekots, ASCAP) 

CPP 

70 CAN YOU WAIT 

(MCA, ASCAP /Gaidi, ASCAP /Mandell, ASCAP) 

92 CAN'T LOVE YOU TONIGHT 

(Tiju, ASCAP /PolyGram, ASCAP) 

71 C'EST 701 (IT'S YOU) 

(Angel Notes, ASCAP/WB, ASCAP) 

52 COMPASSION 

(Virgin Songs, BMI /Morning Crew, BMI) CPP 

73 COULDN'T CARE LESS 

( Jobete, ASCAP /MCA, ASCAP /RC Songs, ASCAP) CPP 

4 DA'BUTT (FROM THE FILM "SCHOOL DAZE ") 
(MCA, ASCAP /Sunset Burgundy, ASCAP/Tootsie 

Songs, ASCAP) 

61 DAYDREAMING 

(Ya D Sir, ASCAP/WB, ASCAP) 

48 DINNER FOR TWO 

(Jay King IV, BMI) 
57 DIRTY DIANA 

(Mijac, BMI/Warner- Tamerlane, BMI) 
42 DIVINE EMOTIONS 

(Gratitude Sky, ASCAP/When Words Collide, BMI) 
58 DO YOU FEEL IT 

(Content, BMI/Tyronza, BMI) 
66 DO YOU WANNA GO WITH ME 

(Jobete, ASCAP/Tall Temptations, ASCAP /Dajoye, 
BMI /Ensign, BMI /American League, BMI) CPP 

84 DONT MESS WITH MY HEART 

(Box Town, BMI / PolyGram Songs, BMI) 
14 DON'T YOU KNOW 

May To Go, ASCAP /E.F. Cuttin, ASCAP /Donril, 
ASCAP /Across 110th Street, ASCAP /SBK April, 

ASCAP) 

9 EVERYTHING WILL B -FINE 
(Forceful, BMI/Willesden, BMI /My! My!, BMI /Careers, 

BMI) CPP 

50 EVERYTHING YOUR HEART DESIRES 

(Not -Cha, BMI /Careers, BMI) CPP 

41 EVIL ROY 

(Sir 8 Trini, ASCAP /Streamline Moderne, BMI /Black 
Lion, ASCAP /Captain Z, ASCAP/Texas City, BMI) 

95 FALLING IN LOVE 

(ADRA, BMI /Rapp City, BMI /Guinea Farm, BMI) 
22 FLIRT 

(Jobete, ASCAP /R.K.S., ASCAP) CPP 

27 GET IT 

(Jobete, ASCAP /Black Bull, ASCAP) CPP 

24 GET OUTTA MY DREAMS, GET INTO MY CAR 

(Zomba, ASCAP) 

98 GOING BACK TO CALI 

(Def Jam, ASCAP) 

100 HERE COMES THE NIGHT 

(Music Corp. Of America, BMI /Bayjun Beat, BMI) 
23 HOW COULD YOU DO IT TO ME 

(Julie Moosekick, BMI /Mountain Peake, ASCAP) 

30 I AM YOUR MELODY 

(Valda, BMI /Sunsight, BMI /Boykin, BMI) 
40 I BET YA, I'LL LET YA 

( Jobete, ASCAP /Gentle General, ASCAP /Crystal Raisin, 

ASCAP) CPP 

78 I CAME TO PLAY 

(Fat Jack The Second, BMI /Music Corp. Of America, 

BMI) 
39 I CANT STAND THE RAIN 

(Irving, BMI) CPP 

74 I NEED MONEY BAD 

(Summa Group, BMI /Bright Light, BMI /Maird, BMI) 
21 IF I WERE YOUR WOMAN 

( Jobete, ASCAP) CPP 

65 IF WE TRY 

(Hip Trip, BMI /Hip Chic, BMI) CPP 

77 I'LL PROVE IT TO YOU 

(Grabbitt, BMI /SBK Blackwood, BMI) 

85 IN THE MIX 
(Muscle Shoals, BMI /Jalew, BMI) 

31 INSTANT REPLAY 

(Mash -A -Mug, BMI /Island, BMI/What's New Wave, 

BMI /Irving, BMI) CPP 

32 I'VE BEEN A FOOL FOR YOU 

(Ahana, BMI) 
38 JOY 

(Calloco, BMI /Hip Trip, BMI) CPP 

13 JUST GOT PAID 

(Mochrie, ASCAP /Cal -Gene, BMI/Virgin Songs, BMI) 
53 JUST NAVIN' FUN 

(Conceited, ASCAP /Let's Shine, ASCAP) 

29 KEEP RISIN' TO THE TOP 

(Entertaining, BMI /Danica, BMI) 

81 KICK IT TO THE CURB 

(Daughterson, ASCAP /Almo, ASCAP) 

69 LET ME TAKE YOU DOWN 

(Screen Gems -EMI, BMI /Living Disc, BMI) 

25 LITTLE WALTER 

(PolyGram, ASCAP/Two Tuff -Enuff, BMI) 

34 LIVING IN THE LIMELIGHT 

(Willesden, BMI/WB, ASCAP) 

44 LOVE MAKES A WOMAN 

(Warner- Tamerlane, BMI /Unichappell, BMI) 
18 LOVE ME ALL OVER 

(Music Corp. Of America, BMI /Kashif, BMI /King 
Arthur, ASCAP) 

11 LOVE STRUCK 

(Shockadelica, ASCAP /Almo, ASCAP) CPP 

91 LOVER FOR LIFE 

(Feel The Beat, BMI /Stone Diamond, BMI) CPP 

19 LOVIN' ON NEXT TO NOTHIN' 

(Nelana, BMI /Rashida, BMI /Limited Funds, BMI/Texas 
City, BMI) 

80 MAKE IT REAL 

(Meow Baby, ASCAP /Rick Kelly, BMI /Demerie, 

ASCAP) 

79 MAN IN THE MIRROR 

(Yellowbrick Road, ASCAP /MCA, ASCAP /Aerostation 
Corporation, ASCAP) 

3 MERCEDES BOY 

(MCA, ASCAP / Unicity, ASCAP /Jenn -A -Bug, ASCAP) 

64 MOST OF ALL 

(Johnny Yuma, BMI/Warner -Tamerlane, BMI /Bertus, 
BMI) WBM 

5 MY GIRL 

(Jobete, ASCAP) CPP 

89 NEW GIRL ON THE BLOCK 

(SMA, ASCAP) 

83 NIGHTIME 

(Genetic, ASCAP) 

1 LAITE AND DAY 

(AI B. Sure! International, ASCAP /Key West 

International, ASCAP /Across 110th Street, 
ASCAP /SBK April, ASCAP) 

28 NO PAIN, NO GAIN 

(Miami Spice, ASCAP) 

94 NO PAIN, NO GAIN 

(R.K.S., ASCAP /Jobete, ASCAP) CPP 

82 ON THE EDGE 

(Glasshouse, BMI /Irving, BMI /Brenee, BMI) 
46 ONE MORE TRY 

(Chappell, ASCAP /Morrison Leahy, ASCAP) 

17 ONE TIME LOVE 

(Jasper Stone, ASCAP) 

59 000 LA LA LA 

(SBK April, ASCAP /Midnight Magnet, ASCAP /Oh -Bev, 

ASCAP /McNella, ASCAP) 

47 PARENTS JUST DONT UNDERSTAND 

(Zomba, ASCAP) 

10 PIANO IN THE DARK 

(Rutland Road, ASCAP/WB, ASCAP/Colgems-EMI, 
ASCAP/Dwarf-village, ASCAP) 

12 PINK CADILLAC 

(Bruce Springsteen, ASCAP) CPP 

55 PLEASE DON'T GO GIRL 

(Maurice Starr, ASCAP) 

43 RUN'S HOUSE 

(Protoons, ASCAP /Rush -Groove) 

26 SAY IT AGAIN 

(SBK Blackwood, BMI /Henrey Suemay, BMI) 
68 SHOULD I SAY YES 

(Poolside, BMI) 
51 SLOW STARTER 

(Raha, BMI /Black Lion, ASCAP /Captain Z, ASCAP) 

72 SO IN LOVE WITH YOU 

(Sac -Boy, ASCAP /MCA, ASCAP /Redlock, BMI) 

8 SOMETHING JUST AIN'T RIGHT 

(WS, ASCAP /E/A, ASCAP /Keith Sweat, 

ASCAP/Vintertainment, ASCAP /Donril, ASCAP /Zomba, 

ASCAP) 

86 SPEND SOME TIME WITH ME 

(Sunset Burgundy, ASCAP /MCA, ASCAP /Lilyac, 
ASCAP /Mchoma, BMI /Bernard Wright, BMI) 

16 STAND UP 

(WB, ASCAP/Virgin, ASCAP) CPP 

15 STRANGE RELATIONSHIP 

(Make It Big, ASCAP/WB, ASCAP /Monty Seward, 

ASCAP/Yellowbrick Road, ASCAP) 

20 SWEET SENSATION 

(Trycep, BMI /Ferncliff, BMI/Willesden, BMI) 
7 THAT'S WHAT LOVE IS 

(Trycep, BMI/Willesden, BMI /Mardago, BMI /Pera, 
BMI) CPI' 

37 TIRED OF BEING ALONE 

(Irving, BMI /AI Green, BMI) CPP 

76 TROUBLE 

(MCA, ASCAP) 

63 TURN OFF THE LIGHTS 

(Lon -Hop, BMI) 
60 VIBE ALIVE 

(Hancock, BMI /Enemy, BMI /Mash -A -Mug, BMI /Island, 
BMI/What's New Wave, BMI /Irving, BMI) 

99 WASN'T I GOOD TO YA? 

BLACK SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Black Singles chart. 

LABEL 

COLUMBIA (12) 
Def Jam (1) 

MCA 

POLYGRAM 
Mercury (4) 
Polydor (2) 
London (1) 
Wing (1) 

WARNER BROS. (5) 
Paisley Park (1) 
Reprise (1) 
Tommy Boy (1) 

ATLANTIC (6) 
Island (1) 

MOTOWN 

E.P.A. 
Epic (5) 
CBS Associated (1) 

A &M 

ARISTA (4) 
Jive (1) 

RCA (2) 
Jive (3) 

CAPITOL 

EMI -MANHATTAN 

ELEKTRA (2) 
Vintertainment (1) 

VIRGIN 

SLEEPING BAG (1) 
Fresh (1) 

SOLAR 

NO. OF TITLES 
ON CHART 

13 

8 

8 

8 

7 

7 

6 

5 

5 

5 

4 
4 

3 

3 

2 

2 

ALPHA INT'L 1 

FANTASY 1 

Reality /Danya (1) 
FUTURE 1 

HOUSTON INTERNATIONAL 1 

MACOLA 1 

Kru' -Cut (1) 
MALACO 1 

Muscle Shoals Sound (1) 
PROFILE 1 

RYAN 1 

SELECT 1 

VISION 1 

Ms. B (1) 

(Crazy People, ASCAP /Almo, ASCAP) CPP 

56 THE WAY YOU LOVE ME 

(Wiz Kid, BMI /Irving, BMI) CPP 

88 WE'RE GOING TO PARTY 

(Houston Gold, BMI) 

90 WHEN LOVE COMES CALLING 

(Colgems -EMI, ASCAP /MCA, ASCAP) 

2 WHERE DO BROKEN HEARTS GO 

(Scaramanga, ASCAP /Rare Blue, ASCAP /Baby Love, 

ASCAP) CPP 

97 WHO DO YOU LOVE 

(Peter Brown, ASCAP /Rod Saulsongs, ASCAP) 

6 WILD, WILD WEST 

(Willesden, BMI) 
62 WISHING WELL 

(Virgin Songs, BMI/Young Terence, BMI /Rare Blue, 

ASCAP) CPP 

87 YES (FROM THE MOTION PICTURE "DIRTY 

DANCING ") 
(Hands Down, ASCAP) 

35 YES (IF YOU WANT ME) 

(Perfect Punch, BMI /Pet Me, BMI) 
93 YOU ARE WHO YOU LOVE 

(Chappell, ASCAP /Intersong, ASCAP /God's Utile 
Publishing Co., ASCAP) 

75 YOU GOTS TO CHILL 

(Beach House, ASCAP) 

67 YOUNG LOVE 

(SAEG, BMI /Randy Michelle, BMI /Hello, BMI) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM loan Mogull 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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O'Connor Track A Hands-Down Winner 
GOTTA REGARD: All right, we've 
been babbling about this collabora- 
tion since the beginning of the year, 
and it's finally available for your lis- 
tening pleasure: "I Want Your 
(Hands On Me)" (Ensign /Chrysalis), 
the new release from Sinead O'Con- 
nor, features a guest rap from MC 
Lyte. The simmering funk is inter- 
preted in two noteworthy remixes. 
Two copies may be required for mix- 
ing purposes; the club mix by Cliff 
St -Cyr & Calvin Gaines highlights 
the keyboard, and percussive, sinewy 
feel of the song in a primarily instru- 
mental version sans (for the most 
part) O'Connor's vocal, and involving 
some interesting effects and Lyte's 
rap. The street mix by Audio Two is 
much sparser but is equally effective; 
it features both O'Connor and Lyte. 
Don't be too surprised if this one 
pops up on urban radio. For collec- 
tors, the flip includes a live version of 
"Just Call Me Joe" recorded this win- 
ter ... Tommy Page debuts with a 
Mark Kamins- produced technopop 
number called "Turning Me On" 
(Sire). The sprightly, up -tempo num- 
ber is offered in four versions, post - 
produced and mixed by Scott Black- 
well and Bob Brockmann ... We 
really liked the song "Hypnotized" 
(Polydor) from Visions; the r &b 
track pumps a generous instrumen- 
tal hook in mixes provided by Timmy 
Regisford ... Check out Candy J's 
"Some Things They Never Change" 
(Hot Mix 5, 312 -622- 1499), which is 

much more intriguing than "Desire" 
was. Co-written by J and Adonis and 
featuring mixes by Ralphi Rosario 
and Kenny Jason, this item has the 
potential to make an impact on the 
dance floor ... "Jingo" (Chrysalis) 
from Jellybean has been a U.K. pop 
hit, and in his new mixes it serves as 
one of the album's best club offer- 
ings. The record is primarily instru- 
mental. Both the more ethnic and 
house -inspired mixes move well ... 
Note the flip to Ten City's new one, 
"Right Back To You" (Atlantic), ti- 
tled "One Kiss Will Make It Better," 
which is even more arresting than 
the A side. 

LEFT OF CENTER: Thomas Dolby 
is back with his tongue in cheek and a 
Stevie Wonder -ish groove to boot in 
"Airhead" (EMI- Manhattan); two 
thorough mixes from Rusty Garner 
and two sparse versions from Fran- 
cois Kevorkian & Goh Hotoda are 
provided. The album, "Aliens Ate My 
Buick," features a George Clinton - 
penned song, "Hot Sauce," that is 
also an attention getter ... Those 
who miss the days of Gang Of 
Four /Violent Femmes /old Talking 
Heads should invest in a copy of 
"Surfer Rosa," the album from the 
Boston quartet Pixies (Rough Trade, 
212 -777 -0100). It's uncompromising 
and raw rock that's ripe for alterna- 
tive outlets. Nearly all tracks are 
great, but note "Bone Machine," 
"Something Against You," "Gigan- 

DANCE /DISCO 12' 
(WHOLESALE FOR STORES) 

U.S.A. MAJOR & INDEPENDENT LABELS 
AND SELECTED IMPORTS 

We have a complete selection of 
all US major & independent label 
12" and selected imports 
Call us at our new 800 number 

LATEST 12" RELEASES 

The Party -Kraze 
I Need Somebody- Debbie Jacobs 
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Is It Me-Midnight Fantasy 
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Reach -- Modern Rocketry 
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A Day In The Ufe -Black Riot 

Beat Goes On -Break Boys 
Hey You-Divine 
Hooked -Spyder D 

Feel The Music - Howard Sanders 
You Gots To Chill -EPMD 
Be Your Lover -Tort + Pack 

Fly Tetas-Jose Chinga 

Dort You -Fascination 
Black Inc. Mix -BlackJack 
Hit The Deck -Box Trouble 
Hot Traxx- Ultimate JB JR. 
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Change On Me-Cynthia 
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Double Jack Mix -Mirage 
I Feel lt-Suzie + The Cubans 
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You're The One -Tapps 
You To Blame-Sylve 
Bang Bang Boogie- Hipnosis 
Name of The Game -Jannetta 
Baila Baila- Remixes -Click 
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CALL OUR TOLL FREE 
800 NUMBER 

(OUTSIDE NEW YORK STATE) 
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tic," and "Tony's Theme" ... Also out 
is Divinyls' "Temperamental" 
(Chrysalis), one of the group's stron- 
gest albums. Lead vocalist Christina 
Amphlett reminds us of a Marianne 
Faithfull of sorts. Picks to click are 
"Because," "Dirty Love," "Hey Little 
Boy," and "Run -A -Way Train" .. . 

APB is back with "When I Feel This 

DANCE 

'MAX 

by Bill Coleman 

Way" (Link, 212 -334 -9556), which as- 
sumes the band's customary 
pop /funk hybrid. 

BEAT CRAZY: Todd Terry is back 
with two new projects on Idlers, 718- 
372 -0783. "Can You Party" can best 
be described as "Party People" part 
two; it uses the same rhythm track 

with new samples. "The Texican" fol- 
lows the same basic style with a more 
Latin- influenced backing ... "I'll Al- 
ways Follow You" (EMI -Manhattan) 
from C.C. Diva is pleasing, dance- 
able pop that offers seven mixes. 
Shep Pettibone and Steve Peck & 
Nayan handled the varied versions; 
note Pettibone's "Hard Boiled" and 
Peck & Nayan's "Bad Egg" interpre- 
tations ... "Never Lock Me Out" 
(Epic) is leisurely paced pop from Er- 
rol Moore (formerly of Monyaka) 
that's infectious enough to catch on 
big. 

FAT GOLD CHAINS: True Mathe- 
matics are kickin' real hard with 
"For The Money" (Select, 212 -777- 
3130). Soul shuffle and innovative de- 
livery make this a must -have; note 
the flip, "K.A.O.S.S." ... Also out is 
one of Whodini's best from "Open 
Seseme" (Jive /Arista), "You Brought 
It On Yourself" backed with the 
Hank Shocklee, Sinister & Roy 
Cormier mix of "I'm Def (Jump 
Back And Kiss Myself)." 

Documentary To Capture The Garage Mystique 

Paradise Lost Then Found On Film 
BY CAROL COOPER 

NEW YORK "No one has done this 
kind of documentary before, so we're 
still searching for the correct way to 
describe it," says David Bronstein, 
the young director /producer of a film 
project currently titled "Confessions 
Of A Garage Addict." This film will 
attempt to capture the sociology of 
New York's legendary after -hours 
club The Paradise Garage. 

For nearly a decade, the members - 
only entertainment complex had a 
reputation within the industry for 
breaking new acts and setting 
trends. When the Greenwich Village 
venue closed its doors in September 
(Billboard, Oct. 3), a unique environ- 
ment for the dissemination of new 
music went with it. 

At the height of the club's popular- 
ity, New York radio programmers 
stopped in weekly to hear the latest 
in innovative dance music as played 
by house DJ Larry Levan, and their 
station formats reflected the Ga- 
rage's influence. 

"The place attracted fans from 
widely divergent backgrounds and 
kept them by offering things no oth- 
er disco could," says Bronstein's part- 
ner, Ica Mueller. Free food, free mov- 
ies, three or four completely different 
environments on different levels, and 
an incredible sound system that kept 
pumping well after dawn were the 
kinds of things which filled the Ga- 
rage mailing list with addresses from 

all over the nation and the world." 
For the past few years, Bronstein 

and Mueller have collected hours of 
original and archival footage, includ- 
ing performances by Madonna and 
Grace Jones; elaborate art and 
theme -party installations by such pa- 
tron /artists as Keith Haring; and in- 
terviews with visiting celebrities as 
well as the inner circle of owners and 
staff who masterminded the disco-as- 
movable- feast. The two have edited 
the material down to a reel of about 
2,000 feet to show potential investors. 

Motown and a few film -packaging 
firms have expressed interest, but 
Bronstein and Mueller are cautious. 
Says Bronstein, "We want to avoid 
the kind of Hollywood fictionalization 
of the project that would misrepre- 
sent the scene we're striving to docu- 
ment. The Paradise Garage was a 
predominantly black, Latin, and gay 
institution with a tremendous if un- 
derrecognized impact on the pop mu- 
sic mainstream. 

"We want people to leave our film 
feeling that they've just attended the 
best party of their lives- knowing 
that the experience transcended bar- 
riers of race, class, and sexual prefer- 
ence." 

Labels hire clip pools 
for dance remixes 
... see page 43 
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CLUB PLAY 
Compiled from a national sample of dance club playlists. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

0 2 3 8 

* * No.1 * * 
ADVENTURE 

471 1 week at No One 
ELEANOR 

(J 3 6 6 INSTINCTUAL RCA 7605 -1 -RD IMAGINATION 

0 4 5 8 BEHIND THE WHEEL /ROUTE 66 SIRE 0 -20858 /WARNER BROS. DEPECHE MODE 

4 1 2 10 BLUE MONDAY /TOUCHED BY THE HAND OF GOD NEW ORDER 
QWEST 0- 20869 /WARNER BROS. 0 5 8 7 LIKE A CHILD 4TH & (MAY 458 /ISLAND NOEL 

© 13 21 4 TOGETHER FOREVER (REMIX) RCA 8320 -1-RD RICK ASTLEY 

O] 11 17 5 DIVINE EMOTIONS REPRISE 0- 20874 /WARNER BROS. NARADA 

8 6 13 7 I FEEL IT POPULAR POP 6 SUZIE AND THE CUBANS 

9 8 12 6 BANGO /BACK TO THE BEAT FRESH rRE -sot 17 /SLEEPING BAG THE TODD TERRY PROJECT 

10 12 15 6 LOVE IN THE FIRST DEGREE /ECSTASY LONDON 886 262- 1 /POLYGRAM BANANARAMA 

11 18 31 4 JUST GOT PAID COLUMBIA 44 07588 JOHNNY KEMP 

CI 19 26 5 I'M OVER YOU CAPITOL V -15347 SEQUAL 

CI 21 28 4 TROUBLE MERCURY 870 154 -1 /POLYGRAM NIA PEEPLES 0 16 20 7 LOVIN' ON NEXT TO NOTHIN' (REMIX) GLADYS KNIGHT & THE PIPS 
MCA 23804 

15 22 33 5 THE PROMISE VIRGIN 0-96662 WHEN IN ROME 

16 20 24 6 TAKE IT WHILE ITS HOT NEXT PLATEAU NP -50072 SWEET SENSATION 

0 26 35 5 STRANGE BUT TRUE REPRISE 0- 20853 /WARNER BROS. TIMES TWO 

18 10 10 7 JACK THE LAD MAXIE MUSIC 4V9 43220 /CHRYSALIS 3 MAN ISLAND 

19 9 9 8 ALWAYS ON MY MIND EMI -MANHATTAN V -56089 PET SHOP BOYS 

20 14 18 6 SPEED OF LIGHT A &M SP-12268 REIMY 

21 23 29 5 SIMPLE SIMON (YOU GOTTA REGARD) CAPITOL V -15362 MANTRONIX 

22 27 39 5 EVERYTHING WILL B -FINE COLUMBIA 44 07584 LISA LISA & CULT JAM 

23 28 34 5 DA'BUTT EMI -MANHATTAN V -56083 E.U. 

CI 31 48 3 A LITTLE LOVE (WHAT'S GOING ON) NEXT PLATEAU NP50074 CEEJAY 

0 29 37 4 LOVE STRUCK A &M SP -12265 JESSE JOHNSON 

Zó 50 - 2 DREAMING A &M SP -12258 O.M.D. 

27 24 27 7 LET'S GET BUSY TRAX TX159 CURTIS MCCLAINE & ON THE HOUSE 

28 7 1 11 PROVE YOUR LOVE (REMIX) ARISTA ADI -9677 TAYLOR DAYNE 

® 44 50 3 MERCEDES BOY MCA 23838 PEBBLES 

30 32 36 1 JAMS (LP CUTS) DOG BROTHERS 004 KONK 

31 43 49 3 LOVE CHANGES (EVERYTHING) CAPITOL V.15373 CLIMIE FISHER 

32 42 45 3 I CAN'T WAIT TOO LONG SLEEPING BAG SLX-40 1 33 JOE CHURCH 

O 48 - 2 SEE WANT MUST HAVE MCA 23857 BLUE MERCEDES 

® 47 - 2 WHO DO YOU LOVE 23 WEST 0- 86590 /ATLANTIC ROCHELLE 

35 33 41 4 TWENTY KILLER HURTS GEFFEN PROMO GENE LOVES JEZEBEL 

36 39 46 3 I WANT YOUR LOVE IN ME EPIC 49 07494/E.P.A. ILUSION 

37 15 4 11 PINK CADILLAC EMI -MANHATTAN V -56084 NATALIE COLE 

® 45 43 4 IT WORKS FOR ME 4TH & BWAY 457/ISLAND PAM RUSSO 

CI NEW 1 
SUSPENSE /OPEN UP YOUR HEART ANTHONY & THE CAMP 
JELLYBEAN 0- 20817 /WARNER BROS. ® NEW 1 I NEED YOU ATLANTIC D -86588 G.T. 

41 17 14 8 NIGHTIME (REMIX) VIRGIN 0 -96710 PRETTY POISON 

CI NEW 1 BEDS ARE BURNING COLUMBIA PROMO MIDNIGHT OIL 

43 30 25 6 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 
JIVE 10I- 9679 / ARISTA 

® NEW 1 MOST OF ALL (REMIX) MCA 23825 JODY WATLEY 

CI NEW 1 LOVE IS THE ART CHRYSALIS IMPORT/IMPORT LIVING IN A BOX 

® NEW 1 PEANUTS ATLANTIC 0 -86585 TELEX 0 NEW 1 SURRENDER (REMIX) MERCURY 870 270 -1 /POLYGRAM SWING OUT SISTER 

® NEW 1 SONIC BOOM BOY (REMIX) RCA 7600.1 -RD WESTWORLD 

49 NEW, 1 SIMON SIMON PAISLEY PARK 0- 20B18/WARNER BROS DALE 

® NEW 1 BY MY SIDE PROFILE PRO -7195 CHANELLE 
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Titles with future 
chart potential, 

on club play 
this week. 

1. I SHOULD BE SO LUCKY KYLIE MINOGUE GEFFEN 

2. SAYIN' SORRY (DONT MAKE IT RIGHT) DENISE LOPEZ VENDETTA 

3. EVIL ROY EARTH, WIND & FIRE COLUMBIA 

©Copyright 1988, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 -INCH SINGLES SALES 
Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 1 4 9 

* * No. 1 * * 
NIGHTIME (REMIX) PRETTY POISON 
VIRGIN 096710 2 weeks at No One 

2 3 12 NAUGHTY GIRLS (REMIX) /I SURRENDER JIVE 1084 1 JD /RCA SAMANTHA FOX 

O 4 5 13 WISHING WELL (REMIX) COLUMBIA 44 07543 TERENCE TRENT D'ARBY 

4 3 2 11 ROCKET 2 U (REMIX) MCA 23822 THE JETS 

O 7 9 7 NITE AND DAY WARNER BROS. O-20782 AL B. SURE! 

© 9 13 7 LIKE A CHILD 4TH & B'WAY 458 /ISLAND NOEL 

O 11 17 6 TAKE IT WHILE IT'S HOT NEXT PLATEAU NP -50072 SWEET SENSATION 

8 5 6 10 PINK CADILLAC EMI- MANHATTAN V -56084 NATALIE COLE 

9 8 8 10 DREAMIN' OF LOVE LMR 4001 STEVIE 13 

lO 19 32 4 JUST GOT PAID COLUMBIA 44 07588 JOHNNY KEMP 

11 10 10 9 PROVE YOUR LOVE (REMIX) ARISTA ADI -9677 TAYLOR DAYNE 

12 21 36 3 TOGETHER FOREVER (REMIX) RCA 8320 -1 -RD RICK ASTLEY 

CI 23 35 3 MERCEDES BOY MCA 23838 PEBBLES 

CI 14 18 8 DA'BUTT EMI -MANHATTAN V -56083 E.U. 

LS 15 20 8 LOVIN ON NEXT TO NOTHIN GLADYS KNIGHT & THE PIPS 
MCA 23804 

CI 16 16 7 BREAKAWAY A &M SP -12259 BIG PIG 0 18 24 5 INSTINCTUAL RCA 7605 -1 -RD IMAGINATION 

18 12 14 6 ALWAYS ON MY MIND EMI -MANHATTAN V -56089 PET SHOP BOYS 

19 22 26 5 SPEED OF LIGHT A &M SP -12268 REIMY 

® 28 33 5 WILD, WILD WEST JIVE 1086 -1 -JD /RCA KOOL MOE DEE 

21 25 29 5 I'M OVER YOU CAPITOL V -15347 SEQUAL 

22 24 27 6 BANGO /BACK TO THE BEAT FRESH FRE -80117/SLEEPING BAG THE TODD TERRY PROJECT 

23 6 1 13 OUT OF THE BLUE (REMIX) ATLANTIC 0 -86621 DEBBIE GIBSON 

CI 32 - 2 DIVINE EMOTIONS REPRISE 0 -20874 /WARNER BROS. NARADA 

25 20 11 8 JUST A MIRAGE (REMIX) CHRYSALIS 4v9 43223 JELLYBEAN 

26 13 7 11 DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC o -86616 STACEY Q 0 34 44 4 LOVE IN THE FIRST DEGREE /ECSTACY LONDON 886 262 -1 /POLYGRAM BANANARAMA 

28 39 - 2 I NEED YOU ATLANTIC 0 -86588 G.T. 

29 17 12 12 FISHNET WARNER BROS. 0-20778 MORRIS DAY 

® 47 - 2 TROUBLE MERCURY 870 154 -1 /POLYGRAM NIA PEEPLES 

IEDI 37 41 4 LOVE DONT LIVE HERE NO MORE JUMP STREET JS -1014 BASEMENT BOYS 

32 31 37 4 SIMPLE SIMON (YOU GOTTA REGARD) CAPITOL v -15362 MANTRONIX 

33 26 23 7 
GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 
JIVE 1DI- 9679 / ARISTA ® NEwpo, 1 BLUE MONDAY /TOUCHED BY THE HAND OF GOD NEW ORDER 
QWEST 0- 20869 /WARNER BROS. 

CI 46 - 2 SHOULD I SAY YES? ATLANTIC 0 -86599 NU SHOOZ 

® NEW 010 1 THE PROMISE VIRGIN 0 -96662 WHEN IN ROME 

CI 43 49 3 ADVENTURE COLUMBIA 44 07471 ELEANOR 

® NEW 1 BEHIND THE WHEEL /ROUTE 66 SIRE 0-20858/WARNER BROS. DEPECHE MODE 

® 45 2 SUSPENSE /OPEN UP YOUR HEART ANTHONY & THE CAMP 
JELLYBEAN 0- 20817 /WARNER BROS. ® NEW 1 MOST OF ALL (REMIX) MCA 23825 JODY WATLEY 

41 30 19 8 BEDROCK (REMIX) MOTOWN 4603MG GEORGIO 

42 NEW 1 LOVE STRUCK A &M SP-12265 JESSE JOHNSON 

® NEW 1 A LITTLE LOVE (WHAT'S GOING ON) NEXT PLATEAU NP 50074 CEEJAY 

44 27 15 11 THINKING OF YOU (REMIX) COLUMBIA 44 07566 EARTH, WIND & FIRE 

CI 48 - 2 MOONBEAM, BEAM ME UP MERCURY 870 1531 /POLYGRAM MEN WITHOUT HATS 

46 35 30 11 GOING BACK TO CALI /JACK THE RIPPER OFF JAM 44 07563 /COLUMBIA L.L. COOL J 0 NEW O 1 DREAMING A &M SP -12258 O.M.D. 

48 33 l 31 5 EVERYTHING WILL B -FINE COLUMBIA 44 07584 LISA LISA & CULT JAM 

CI NEW 1 SOMETHING JUST AIN'T RIGHT VINTERTAINMENT 0- 66776 /ELEKTRA KEITH SWEAT 

50 29 28 6 DON'T LOOK ANY FURTHER CAPITOL V -15359 THE KANE GANG 
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Titles with future 
chart potential, 
based on saorted 

this 
les 

week. rep 

1. SHATTERED DREAMS JOHNNY HATES JAZZ VIRGIN 

2. PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF & THE FRESH PRINCE JIVE 

OTtles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. RIAA certification for sales of 2 million units. Records listed under Club Play are 12 -inch 

unless indicated otherwise. 
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ALENT 

Mitchell Returns To Court & Spark 
Gabriel, Idol Nelson Guest On Album 

BY STEVE GETT 

NEW YORK "I feel as vital if not 
not more so than I did when I first 
came into the game," says Joni 
Mitchell. Some two decades after 
her eponymous debut album 
emerged, the Canadian singer/ 
songwriter is still hooked on mak- 
ing music and has just released a 
new album on Geffen, "Chalk Mark 
In A Rainstorm." 

Not surprisingly, Mitchell is en- 
thusiastic about her latest work, 
which she co-produced with her hus- 
band, bassist /keyboardist Larry 
Klein. The album took just more 
than two years to complete and was 
recorded at no fewer than nine stu- 
dios in England and California. 

"It started in Britain because I 
went to visit my husband when he 
was producing Ben Orr's album in 
the Southwest of England," says 
Mitchell. "Peter Gabriel had just 
completed his album ['So'], and his 
studio was empty. My husband had 
also played on his record, so as a 
kind of favor to me, Peter said, 'If 
you want to do some recording 
while you're here, be my guest.' " 

In addition to providing free stu- 
dio time, Gabriel ended up sharing 
lead vocals with Mitchell on the 
track "My Secret Place," slated for 
upcoming release as a single. 

"Originally, I'd had an idea for 
Peter to sing just background," 

says Mitchell. "When we started 
messing around with the vocals, it 
came to me that rather than doing a 
traditional duet, it would be inter- 
esting to let our voices keep dissolv- 
ing into each other, where the gen- 
der keeps changing. Instead of sing- 
ing at each other, it's like people 
thinking the same thing -a kind of 
one -mindedness." 

After working at Gabriel's studio, 
Mitchell returned to the U.S. and 
continued recording in California. 
"The moving around just happened 
naturally," she says. "We spent a 
lot of time shopping around for 
rates. It's expensive to make 48- 
track albums -all that layering 
costs -so that's also why we moved 
around so frequently." 

Did Mitchell have set goals of 
what she wanted to achieve with the 
album? 

"I tend to let things kind of un- 
fold," she says. "But one thing I 
knew I wanted before I started this 
album was to have more of a live 
rhythm section. So there are several 
tracks where the rhythm was 
played live, instead of everything 
being layered on. I wanted that 
more for the emotional part of the 
process, the camaraderie. If you 
just layer and stack, the results are 
wonderful; it's good for composi- 
tion. But the process can be very 
'Wizard Of Oz' -ish -very isolated 
and tedious. Part of the joy of music 

Morrissey Makes His Mark 
Without Promos Or Tour 

BY CHRIS MORRIS 

LOS ANGELES Few rock artists 
can claim great marketplace success 
without the benefit of extensive tour- 
ing or promotional activities, but it 
looks like Sire/Reprise artist Morris- 
sey may prove to be one of those rare 
birds. 

The initial response to the former 
Smiths lead singer's debut solo al- 
bum, "Viva Hate," has been very pos- 
itive. The album sold over 215,000 
copies in its first month of release 
and is at No. 48 after five weeks on 
the Top Pop Albums chart. 

However, according to Warner 
Bros. vice president of product man- 
agement Steve Baker, the charismat- 
ic but sphinxlike British vocalist has 
no plans to promote his record in the 
U.S. 

"We have a record that's selling 
really well," Baker says. "By most 
standards in the record industry, 
you'd have the artist over here doing 
interviews." 

Baker says that Morrissey has tra- 
ditionally eschewed the standard 
methods used to promote records, 
which may explain his great appeal 
among longtime college and alterna- 
tive radio and retail outlets. 

"He seems to promote himself 
without promoting himself," Baker 
says. "You just can't pin him down. 
It's kind of exciting in a way. He's 
got a peculiar sensibility about him- 
self and how he's going to market 
himself, and it's always worked for 

him." 
The Warner Bros. staffers whose 

job it is to promote Morrissey have 
learned to deal with the singer's 
unique style over the years, accord- 
ing to Baker. 

"These days, because we had the 
Smiths before, people say, 'Oh, it's 
Morrissey,' " Baker says. "He's 
trained us. When he makes a move, 
we'll be only too happy to help out." 

Sire/Reprise is promoting the sin- 
gle "Suedehead" with a promo-only 
compact disk release and a 12 -inch vi- 
nyl version, but Baker acknowledges 
that "these aren't special things." 

The most striking aspect of the ini- 
tial Morrissey marketing campaign 
may be the "Suedehead" video, which 
was shot in actor /cult figure James 
Dean's hometown in Indiana and fea- 
tures the singer moodily contemplat- 
ing Dean's grave site. The video has 
been in rotation in MTV's Buzz Bin, 
the cable network's breakout slot for 
alternative artists. 

Clearly, Warner Bros. is relying on 
the Smiths' past bastion of support to 
create excitement about "Viva 
Hate." 

"Because Morrissey was a member 
of the Smiths, it's obvious that [the 
album] picks up at the level of sup- 
port he had at the college and alterna- 
tive level," Baker says. 

As for breaking the Morrissey al- 
bum beyond the singer's bedrock 
base, Baker says, "It's going to have 
to rely on the [top 40] side of Reprise 
Records." 

is playing together." 
In addition to Mitchell and Klein, 

the principal players on "Chalk 
Mark In A Rainstorm" are drum- 
mer Manu Katche and guitarist Mi- 
chael Landau. The album also 
boasts cameo appearances by Billy 
Idol, Willie Nelson, Orr, Steve Ste- 
vens, Don Henley, Thomas Dolby, 
and Tom Petty. 

Why such a diverse selection of 
guests? 

"It's really just an extension of 
things I've been doing for many 
years," says Mitchell. "Maybe the 
use of some people was a little dif- 
ferent this time. For example, Pe- 
ter's voice is a new idea, and I've 
never heard a duet like that before. 

"With people like Billy and Willie, 
I just thought their voices had the 
right sound for those particular 

(Continued on page 30) 

Les & Paul. During an April 16 meeting in New York, Les Paul, left, gave Paul 
McCartney, center, a custom -made Les Paul Light guitar that he had recently 
designed for the former Beatle. Also pictured is McCartney's publicist, Joe Dera, 
of Rogers & Cowan. 

Will Britain's Bros Be Famous In U.S. ?; 
New Judas Priest Album Is Hard & Heavy 
BIG IN BRITAIN: One of the hottest acts in the U.K. 
at the moment is Bros, the teenage trio of brothers 
Matt and Luke Goss (vocals and keyboards, respective- 
ly) and Craig Logan (drums). The group's recently re- 
leased CBS debut album, "Push," is riding high on the 
Brit charts and has produced two top five singles, 
"When Will I Be Famous ?" and "Drop The Boy." The 
band members' fresh -faced looks have won them a huge 
following -in short, Bros -mania has swept through the 
U.K. like wildfire. 

Look for Epic to launch a ma- 
jor campaign to break Bros here 
in early June, starting with the 
release of the very catchy 
"When Will I Be Famous ?" as 
the leadoff single. The "Push" 
album is set to hit stores during 
the second week of July. 

After listening to a compact 
disk import copy of "Push" for the past few weeks, The 
Beat can't help feeling that Bros will make significant 
waves here this summer. The album boasts 10 hook -lad- 
en cuts written by Bros and highlighting the talents of 
vocalist Matt Goss. While the music may not exactly be 
groundbreaking -file "Push" under commercial Brit 
pop fare -it does have definite chart potential. 

"Push" was produced by veteran producer /musi- 
cian /a&r man Nicky Graham, who initially saw Bros 
playing in a small club. Graham was responsible for con- 
necting the group with Tom Watkins of Massive Man- 
agement, whose clients also include Pet Shop Boys. 

The members of Bros recently visited Epic's New 
York offices to meet the label's staff. Look for them to 
return on a promo visit when "Push" hits the stores. 

LOUD'N'PROUD: Metal maniacs will be (literally) 
knocked out by Judas Priest's latest Columbia album, 
"Ram It Down," due out May 12. The near -50- minute al- 
bum represents the veteran U.K. rock act's hardest -hit- 
ting set in a long time. Clearly, the band wanted the ulti- 
mate H- E -A -V -Y sound this time, which it has achieved. 

Kicking off with its electrifying title track- guitarists 
Glen Tipton and K.K. Downing's solo work will give 
any of the new hotshots a run for their money -"Ram It 
Down" boasts 10 rock -solid cuts, including Priest's cover 
of "Johnny B. Good," the theme song for the recently 
released Orion Pictures movie. The new album, recorded 
over a four -month period in Denmark, was produced by 
Tom Allom; Tipton, Downing, and vocalist Rob Hal - 
ford earn co-production credits. 

Although they were good albums, sales of Priest's 
last two studio releases- 1984's "Defenders Of The 

Faith" and 1986's "Turbo " -did not live up to expecta- 
tions. However, don't be surprised to see "Ram It 
Down" take off in a big way. 

Judas Priest is set to launch a world tour May 7 in 
Sweden. Following a six -week European stint, the band 
will kick off the North American leg July 22 in Montreal. 

SHORT TAKES I: The Dirty Dancing Concert tour 
looks set to become one of the summer's box-office win- 
ners. Tickets for three shows (June 14-16) at New York's 

Radio City Music Hall sold out in 
less than a day, forcing the ven- 
ue to add two extra dates, June 
17 -18 ... Morris Day starts a na- 
tional tour Wednesday (4) in El 
Paso, Texas; MCA artist Peb- 
bles will open the shows ... Look 
for Debbie Gibson to appear in 
print ads for Revlon's Natural 

Wonder cosmetics line ... In London to promote his 
Chrysalis album, "My Guitar Wants To Kill Your 
Mama," Dweezil Zappa joined papa Frank on stage at 
Wembley Arena April 9 to play the lead break on "Chun - 
ga's Revenge," the title track from Zappa Sr.'s 1970 al- 
bum ... New signings for the General Talent Interna- 
tional agency include Laura Branigan and Motown's 
Georgio ... Dee Snider has officially quit Twisted Sis- 
ter to start a new band ... Bill Nelson and U.K. rockers 
Saxon have inked deals with Enigma. 

ROCK THE WORLD: Sharon Osbourne, who con- 
ceived the idea of bringing Europe's Monsters Of Rock 
touring festival to the U.S. this summer, is looking to set 
up several international tours in 1988. 

"Next year, with a completely different lineup of 
bands, I'll be bringing Monsters Of Rock to Japan, 
South America, and Australia," says Osbourne, who 
manages husband Ozzy Osbourne and Lita Ford. 
"And in Europe, I'm mounting a Monsters USA [tour]." 

SHORT TAKES II: The Beat recently connected with 
David Bowie at the hip Manhattan eatery Columbus; 
also in attendance were actors Michael Douglas and 
James Woods ... Omar & the Howlers are cutting a 
new album with producer Terry Manning ... Big Au- 
dio Dynamite's next album, "Dread Astaire," should 
be out in June; the band has no immediate touring plans 

. Look for Mick Jagger to sport one of the hip King- 
dom Of Color T- shirts, designed by the celebrated An- 
dre Miripolsky, who has worked with Elton John and 
Bette Midler. After one of Jagger's recent concerts in 
Japan, Miripolsky gave the singer a set of the T- shirts. 
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MENT 

New Glass Tiger 
Title: Difference 

Is In The Bite 
BY BRUCE HARING 

NEW YORK Although political 
and social issues are addressed in 
some of the songs on Glass Tiger's 
latest album, "Diamond Sun," the 
EMI -Manhattan act is not trying 
to change the world in three min- 
utes and 30 seconds. 

"I don't think we should wake 
up and ram volatile subjects down 
people's throats," says vocalist/ 
chief lyricist Alan Frew. "We've 
always been a band that likes to 
address issues, but never straight 
on. I prefer to take an issue and 
give it back with what I consider 
right and wrong, give it the flavor 
of the images." 

The medium may remain more 
massage than message, but Glass 
Tiger still devotes a fair amount of 
space to human concerns on "Dia- 
mond Sun." Such themes as the 
band's Celtic heritage, starvation, 
and the demise of tribal cultures 
are covered -subjects that are 
definitely not standard top 40 fare. 

The album's lyrical insight and 
the band's musical growth as a re- 
sult of being on the road constant- 
ly over the last year help make 
"Diamond Sun" different than 
Glass Tiger's smash debut, "The 
Thin Red Line," which spawned 
two top 10 singles, "Don't Forget 
Me (When I'm Gone)" and "Some- 
day." 

"This album has a real edge - 
like our lives for the last year and 
a half," Frew says. "There's more 
continuity track to track, a little 
bit more of a bite." 

For the band, these days of new- 
found prominence are a far cry 
from those when Glass Tiger trav- 
eled Canada's infamous Snowbelt 
circuit, living on (if you can call it 
that) $20 a week. 

"There are two ways to do it," 
says bassist Wayne Parker. "Take 
that $20; keep a cooler in your 
room; buy up as much fruit, vege- 
tables, and peanut butter and yo- 
gurt as you can; and live off what- 
ever handouts you get for the rest 
of the week. The other way is to 
eat great for two days and starve 
for the rest of the week." 

In those days, Glass Tiger fre- 
quently performed in free show - 

(Continued on page 2.9) 
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"L.A:s Best Hotels..:' 

L' Ermitage Hotels, 
a collection of 

originals. 
By Jim Carmen 

A t a time when most hotel chains are taking their 
design concepts down the path of mediocrity, 

L'Ermitage is operating seven, absolutely unique, all - 
suite luxury hotels in Los Angeles. 

These 
hotels appeal to the discriminating traveller, the 

one searching for a unique experience. 

E ach suite offers more living space than I have seen in 
any other hotel, tastefully decorated and surrounded 

with wonderful, exciting works of art. 

T 'Ermitage Hotel... 
I "Ultimate Hideaway" 

-Vogue 
The first and flagship hotel is 
world famous L'Ermitage 
Hotel in Beverly Hills. The 
New York Times has stated 
"...Even other hoteliers speak 
of L'Ermitage as special." 

The Boston Globe has said "... This may well be the 
finest hotel in the new world" and Vogue has said 
"L'Ermitage is Beverly Hills' ultimate hideaway." 

Bel Age Hotel ..."Nothing Short of Spectacular" 
-Performing Arts 

This magnificantly decorated hotel boasts paintings by 
grand masters and prompted Performing Arts Magazine 
to state that Bel Age was "Nothing short of spectacular?' 

The Los Angeles Times wrote that the Bel Age was "a 
place for feeling guilty-happily?' 

Mondrian Hotel ..."A Los Angeles Landmark" 
-Washington Times 

Close to the Bel Age on famous Sunset Blvd. is the 
Mondrian Hotel, where the owners of this collection of 
originals, the ASHKENAZY family, have created a hotel 
which, in itself, is a work of art, painted by the famous 
modern painter YAACOV AGAM. 
The Mondrian is a great favorite 
of the Music Set. The Washington 
Times has called Mondrian "a 
Los Angeles landmark ... with 
bold elegance?' 

The 
collection's four other 

properties, Le Dufy, Le 
Parc, Le Rêve and Valadon have 
an intimacy andgracerarelyfound 

in North American hotels. They are warm and inviting 
which Contract Magazine has called "Little gems in a 
sea of mediocrity?' 

The refreshing key to all of these wonderful hotels is 
that they fit the economy of nearly every traveller. 

Ihighly recommend that on your next visit to Los An- 
geles, you choose among this "collection of originals" 

A collection 
of 

originals 
Los Angeles 

L'Ermitage Mondrian Bel Age 
Valadon Le Rêve Le Dufy Le Parc 

1- 800 - 424 -4443 
or call your local travel agent ADVERTISEMENT 
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TALENT IN ACTION 

ROBYN HITCHCOCK 

Beacon Theatre, New York 

THE SAYING "When the going 
gets weird, the weird turn pro" was 
never more appropriate than for pop 
surrealist Robyn Hitchcock. Having 
made a career as the René Magritte 
of the psychedelic revival, Hitchcock 
led his fans to expect performances 
that are as quirkily unpredictable as 
his records. Yet at this March 31 
show, Hitchcock was a model of re- 
laxation and professionalism. 

Opening the program alone with 
an acoustic guitar, his renditions of 
"I Often Dream Of Trains" and "I've 
Got A Message For You" were prime 
examples of not only how to sing a 
simple song but how to write one as 
well. There were few of Hitchcock's 
trademark stream -of- consciousness 
commentaries at the mike, but his in- 
formal audience poll on fish sticks vs. 
breaded vegetables reaffirmed his 
ability to find dadaism in everyday 
life. 

Hitchcock's backup ensemble, con- 
sisting of Squeeze bassist Andy Met- 
calfe, drummer Morris Windsor, and 
moonlighting R.E.M. guitarist Peter 
Buck, brought out the best in older 
favorites "Cars She Used To Drive," 
"Bass," "Airscape," and "The Man 
With The Lightbulb Head." 

Naturally, songs from Hitchcock's 
new A &M album, "Globe Of Frogs," 
were showcased -and the band's 
treatment of "Tropical Flesh Manda- 
la," `Balloon Man," "Sleeping With 
Your Devil Mask," and "Flesh Num- 
ber One" show how great perfor- 
mances can boost occasionally lack- 
luster material. Stalwart fans were 
rewarded with an encore version of 
"Queen Of Eyes," a pop gem that 
dates back to Hitchcock's old band, 
the legendary Soft Boys. 

DREW WHEELER 

JOHN BRANNEN 

The Roxy 
West Hollywood, Calif 

APACHE RECORDS ARTIST John 
Brannen showed that he still has a 
few kinks to work out of his promis- 
ing live set during this April 2 indus- 
try showcase. 

Brannen's debut album, "Mystery 
Street," continues to climb the lower 
reaches of the Top Pop Albums chart, 
and the action is generally well de- 
served. The album's moody collection 
of introspective songs bears the hall- 
mark of early Tom Petty or John 
Cougar Mellencamp. 

Material certainly wasn't the prob- 
lem at the Roxy. Nor was there any 
lack of adequate backup: Brannen's 
five -piece group included guitarists 
Warner Hodges and Andy York, both 
of Jason & the Scorchers, and key - 
boardist Tom Grey, former leader of 
the Brains. 

The trouble boiled down to presen- 
tation. Brannen, whose vocals are 
usually well controlled on record, too 
often launched into a strained scream 
on stage. The guitar -wielding trium- 
virate of Brannen, Hodges, and York 
engaged in an overabundance of fa- 
miliar macho posturing. And Bran - 
nen's attempts at communicating 
with the audience sometimes came 
off as rote and overly calculated. 

Nonetheless, the set gained a 
heavy head of steam near the end as 
Brannen moved into versions of his 
radio hit "Desolation Angel," 
"Dreaming Girl," and "Paradise 
Highway" (featuring a lengthy, ex- 
citing Hodges solo). Encores included 
a robust cover of T. Rex's "Bang A 
Gong." CHRIS MORRIS 

JIM ED BROWN & HELEN CORNELIUS 

Little Nashville Opry 
Nashville 

BETWEEN 1976, when they were 
first paired, and 1980, when personal 
problems led to the breakup of their 
act, Jim Ed Brown and Helen Corne- 
lius made up one of country music's 
hottest duos. Since then, Brown has 
performed at the Grand Ole Opry and 
hosted a cable -TV show; Cornelius 
has plied the concert trail. Neither 
has had much recording success. 
Still, they recently launched a reunion 
tour with two sellout dates here. 

They still have immensely persua- 
sive vocal harmonies. Better yet, they 
retain that slightly strained interper- 
sonal magnetism that makes the best 
duets something more than vocal ex- 
ercises. On stage, the stiff, stuffy 
Brown is a symbol for every middle - 
age claims adjuster who has ever har- 
bored a romantic fantasy; Cornelius 
stands in as the blond trailer -park 
queen ready to seduce and save him. 
It is quintessential country. 

Working with a 10 -piece backup 
unit, Brown & Cornelius reprised 
such hits as "I Don't Want To Have 
To Marry You" and "Morning Comes 
Too Early." Both did a solo set, and 
they charmed the crowd by joking 
about their rustiness as a team. It 
was almost as if they were sharing a 
treasured family album of slightly 
blurred photos. EDWARD MORRIS 

Sponsorship Confab Set 
NEW YORK The sixth annual 
Amusement Business /Billboard 
Sponsorship Seminar will be held 
October 2-4 at the Hotel Inter -Con- 
tinental, New Orleans. The latest 
information on creating sponsor- 
ship programs through entertain- 
ment and event marketing will be 
presented at the three -day confer- 
ence, which will also focus on the 
strategies involved in developing 
sponsorships that are both innova- 
tive and profitable. 

Attendees at this year's seminar 
will include approximately 300 top 
executives from arenas, stadiums, 
fairs, theme parks, clubs, and fes- 
tivals who are responsible for 

planning special events. 
Several panels are being lined 

up. They will feature speakers ex- 
perienced in all facets of sponsor- 
ship and will cover such topics as 
writing proposals, finding re- 
sources, marketing events, and 
evaluating the results of sponsor- 
ship. 

A registration brochure with de- 
tails on speakers and sessions will 
be available soon. For more infor- 
mation, phone 615 -321 -4254 or 
write Amusement Business /Bill- 
board Sponsorship Seminar, Box 
24970, Nashville, Tenn. 37202. 

STEVE GETT 

B l). TOP 
GROSSES 

Gross Attendance 
Venue Date(s) Ticket Price(s) Capacity Promoter 

AMUSEMENT 

ARTIST(S) 

BUSINESS. 

PINK FLOYD Mile High Stadium April 18 11,149,472 51,976 Fey Concert Co. 

Denver, Colo. $22 65,000 

BRUCE SPRINGSTEEN & THE E The Summit April 12 -13 1690,713 34,128 PACE Concerts 
STREET BAND Houston, Texas $23 sellout 

BRUCE SPRINGSTEEN & THE E St. Louis Arena Aprd 17 $416,408 18,532 Contemporary Prods. 

STREET BAND St. Louis, Mo. $22.50 sellout 

KENNY ROGERS Chicago Theatre April 21 -24 $404,255 13,031 in -house 

FORESTER SISTERS Chicago, III. 536.50/$32.50 20,400 

428.50/621.50 

BRUCE SPRINGSTEEN & THE E McNichols Arena April 20 1397,350 17,660 Fey Concert Co. 

STREET BAND Denver, Colo. $22.50 sellout 

BRUCE SPRINGSTEEN & THEE Frank Erwin Center April 15 6386,775 17,190 PACE Concerts 
STREET BAND Univ. of Texas, Austin $22.50 sellout in -house 

Austin, Texas 

ENGLEBERT HUMPERDINK Westbury Music Fair April 5-10 $315,255 17,403 Music Fair Prods. 

DICK CAPRI Westbury, N.Y. $20/618 20,034 

sellout 

DAVID LEE ROTH Nassau Veterans Memorial April 21 $311,898 17,538 Monarch Entertainment Bureau 

POISON Coliseum 618.50 /617.50 sellout John Scher Presents 

Uniondale, N.Y. Larry Vaughn Presents 

WHOOP! GOLDBERG Fox Theatre April 20 -23 $268,252 13,278 Concert Promotions/Southern 
Atlanta, Ga. 120.25 /517.75 - 28,068 Promotions 

WHITESNAKE Compton Terrace April 6 1207,403 13,829 Fey Concert Co. 

GREAT WHITE Phoenix, Ariz. 616.50/615.50 20,000 

EARTH, WIND & FIRE Oakland -Alameda County April 9 6205,017 11,082 Bill Graham Presents 

Coliseum $18.50 12,500 

Oakland, Calif. 

ALABAMA Arkansas State Convocation April 23 $166,500 9,000 Keith Fowler Promotions 

MERLE HAGGARD Center $18.50 10,799 

EDDY RAVEN Jonesboro, Ark. 

AEROSMITH Sportatorium April 17 $161,130 11,193 Cellar Door Prods. 

WHITE LION Hollywood, Fla. 115 12937 

RUSH Kemper Arena, American Royal April 7 $152,609 9,524 Contemporary Prods. 

RAINMAKERS Center $16.75 11,200 New West Presentations 
Kansas City, Mo. 

AEROSMITH Gulf Coast Coliseum & April 14 1139,755 9,240 Concert Promotions /Southern 
WHITE LION Convention Center $15.50 15,000 Promotions 

Biloxi, Miss. 

THE JUDDS, RANDY TRAVIS, Richfield Coliseum April 17 $137,511 8,068 Pro Tours 

TAMMY WYNETTE Richfield, Ohio $18.50 10,000 

AEROSMITH Arena, Lakeland Civic Center April 19 1134,535 9,310 Cellar Door Prods. 

WHITE LION Lakeland, Fla. 115.00 10,000 

RANDY TRAVIS, THE JUDOS, Jacksonville Veterans Memorial March 18 1133,298 7,617 Pro Tours 

TAMMY WYNETTE Coliseum $17.50 8,006 

Jacksonville, Fla. 

EARTH, WIND & FIRE Mid -South Coliseum April 23 $129,393 7,842 Mid -South Concerts 

Memphis, Tenn. $16.50 11,999 

AEROSMITH Jacksonville Veterans Memorial April 16 $127,650 8,765 Cellar Door Prods. 

WHITE LION Coliseum $15 11,676 

Jacksonville, Fla. 

NEIL YOUNG The World April 17 -20 $101,655 4,518 Ron Delsner Enterprises 

New York, N.Y. 122.50 sellout 

RED SKELTON Arena, Danville Civic Center April 16 194,460 2,684 Whirl Wind Prods. 

Danville, Ill. $60/130/120 3,757 in -house 

RAP ATTACK TOUR II: Arena April 3 $64,972 4,952 Bill Graham Presents 

WHODINI Henry J. Kaiser Convention $18.50/116.50 sellout Bay Area Prods. 

ZAPP Center 

ROGER Oakland, Calif. 

M.C. HAMMER 
KOOL MOE DEE 

CONWAY TWITTY, LORETTA Arena April 23 $84,332 5,TZ2 Jayson Promotions 

LYNN Cumberland County Memorial $16.50 sellout 

Auditorium 

Fayetteville, N.C. 

REBA McENTIRE Kansas Expocentre April 16 $72,091 5,481 North American Tours II 

STEVE WARINER Topeka, Kan. $13.75 6,382 Stellar Entertainment 

GEORGE STRAIT Four States Fair Entertainment April 23 $19,874 4,508 Varnell Enterprises 
HIGHWAY 101 Center $15.50 7,200 

Texarkana, Ark. 

TED NUGENT Fox Theatre April 24 151,624 3082 Cellar Door Prods. 

L.A. GUNS Atlanta, Ga. $16.75 4,678 

THE ALARM Beacon Theater April 20 151,120 2,556 Ron Delsner Enterprises 

FACE TO FACE New York, N.Y. 120 sellout 

REBA McENTIRE Five Seasons Center April 17 $49,143 3,751 North American Tours II 

STEVE WARINER Cedar Rapids, Iowa 113.75 5,123 Stellar Entertainment 

THE KINKS Music Hall April 5 147,1101 2,812 Belkin Prods. 

TONIO K Cleveland Convention Center $17 sellout 

Cleveland, Ohio 

RAP ATTACK TOUR II: Selland Arena April I $46,959 2,846 Bill Graham Presents 

WHODINI Fresno Convention Center $18.50/116.50 3,500 Bay Area Prods. 

KOOL MOE DEE Fresno, Calif. 

M.C. HAMMER 
WORLD CLASS WRECKIN' CRUE 
J.J. FORD 

THE KINKS Berkeley Community Theatre April 19 $44,456 2,403 Bill Graham Presents 

TONIO K Berkeley, Calif. $18.50 3,000 

EXPOSE Westbury Music Fair April 14 $43.610 2,862 Music Fair Prods. 

Westbury, N.Y. $17 sellout 

MIRIAM MAKEBA Orpheum Theatre April 15 $42,939 2,321 Bill Graham Presents 
HUGH MASEKELA San Francisco, Calif. $18.50 sellout 

SOUTHSIDE JOHNNY & THE The Ritz April 15-16 $42,484 3,000 Monarch Entertainment Bureau 
JUKES New York, N.Y. 614.50 /613.50 sellout John Scher Presents 

JANATA (15TH) 
WALT WHITNEY BAND (16TH) 

MIDNIGHT OIL Orpheum April 22 141,264 2,596 Perryscope Concert Prods. 
HOUSE OF FREAKS Vancouver Civic Theatre $19.50 sellout 

Vancouver, British Columbia 

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and 
should be submitted to Kathy Vandercook in Nashville at 615- 321 -4275; Ray Waddell in Los Angeles at 213 -859 -5338; Louise Zepp in 
Chicago at 312 -236 -2085; or Melinda Newman in New York at 212- 536 -5188. For research information contact Karen Oertley in Nashville 
at 615- 321 -4250. 
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TALENT 

BASIA 

NEW ON 
THE CHARTS 

SINGER /SONGWRITER Basia 
is enjoying success on the Top 
Pop Albums and Contemporary 
Jazz charts with her Epic debut al- 
bum, "Time And Tide." Addition- 
ally, the album's title track recent- 
ly entered the Hot Adult Contem- 
porary chart. 

Born in Poland, Basia cut her 
musical teeth with an all -girl 
group, Alibabki, before forming 
Perfect, a Chicago band. She re- 
mained with the group for a year. 

In 1981, Basia moved to London 
and joined Bronze, which featured 
Danny White, Warne Livsey (lat- 
er producer of Midnight Oil and 
the The), and Andy and Peter 
Ross (of Immaculate Fools). After 
Bronze, Basia and White enjoyed 
European success with the band 
Matt Bianco. 

When Matt Bianco folded in 
1985, Basia and White began 
working on demos. Eventually, 
Basia landed a deal with Epic. 

"Time And Tide" was produced 
by Basia and White. A video for 
the title track, the third single 
from the album, has been serviced 
nationally. STUART MEYER 

NEW GLASS TIGER ALBUM 
(Continued from page 27) 

cases for record companies, which 
accounts for the group's lack of 
dollars. "We never felt a reason to 
promote ourselves when only 30 
people would come to bars to see 
us," Parker says. "We didn't make 
enough money to pay a five -man 
band, two -man crew, union dues, 
two trucks, and lighting. There 
was just no money for us. Our love 
of music kept us going. We refer 
to it as 'the cold years.' " 

But these are definitely hot 
times for Glass Tiger. Last year's 
tour with Tina Turner and the 
band's five Juno awards have heat- 
ed up industry and public enthusi- 
asm for the band. 

"It will be nice to see more of 
America," Parker says of the com- 
ing tour. "The difference this time 
is we'll be accepted with a bit more 
credibility." 

THE RIGHT PLACE 
AT THE RIGHT TIME 

The New Music 
Seminar -a week of 
music, meetings and no 
sleep -an essential 
convention. i i 
Simon Potts, Vice President, 
International A & R, Capitol 

< < Every successive year 
Enigma and its sister 
company, Restless, has 
brought a larger 
contingent to the New 
Music Seminar -l988 will 
be no exception. > > 
Bill Hein, CEO, Enigma Records 

NEW MUSIC 

/ /From the beginning, I knew this was 
something important -not just for 
industry executives -but for artists as 

Cory Robbins, President, Profile Records 

/ /The NMS puts me 
right in the eye of the 
tornado that is the 
music industry. More 
radio and music people 
running around than 
anywhere it's 
dizzying! // 
Steve Tipp, National 
Promotion Manager 
Modern Music, Warner 
Brothers 

Id It provides all of us in the 
business with a much 
needed context for 
experimentation. > > 
Alan Grubman, 
Entertainment Lawyer, Partner, 
Grubman, lndursky & Schindler 

NEW MUSIC SEMINAR 9 
July 16 -20, 1988 

MARRIOTT MARQUIS HOTEL, NEW YORK 
Including 

NEW YORK NIGHTS: 
THE INTERNATIONAL MUSIC FESTIVAL, JULY I5-20* 

Take advantage of the Special Early 
Registration Rate of $195.00 before May 
20th. Register now, call (212) 473 -4343 
and charge it by phone with Amex, Visa 
or Mastercard. 

For marketing opportunities call Jim 
Leavitt at NMS, (212) 473 -4343. 

WEST COAST CONTACT: Danny 
Heaps, c/o Nick Wechsler, 109 S. 
Sycamore, Los Angeles, CA 90036, 
(213)930 -1011. 

*For artist showcase information call Liz 
Irons at NMS (212) 473 -4343. 

Don't delay, reserve your room at the 
Marriott Marquis, and ask for the NMS 
Delegate Rate. Call the Marriott 
Marquis at (800) 228 -9290 or (212) 

398 -1900. Discount rooms are limited 
and subject to availability. 

PRESS CONTACT: Raleigh Pinskey, 
The Raleigh Group Ltd., c/o NMS (212) 
473 -4343 

For fantastic airline discounts contact 
American Corporate Travel, (800) 448- 
9494 or (212) 353 -3408, fax (212) 353 -2876. 

NEW MUSIC SEMINAR 
632 Broadway, New York, NY 10012 Tel. (212) 473 -4343, Telex 446737 NMS NYK 
Fax (212) 353 -3162, E -mail 62758238 

I want more information about NMS! 
Name 
Company 
Address 
City 
State Zip 
Country 
Postal Code 
Telephone No. 

Occupation 

RETURN THIS FORM TO: 
New Music Seminar 
632 Broadway, New York, NY 10012 

RBI) 
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 /ALENT 

ARTIST 
DEVELOPMENTS 

R U READY TO ROCK? 
Van Halen is back on the air- 

waves with "Black And Blue," the 
leadoff single from its new Warner 
Bros. album, "0U812," set for re- 
lease May 24. Commercial copies of 
the single, which were due in stores 
April 28, feature the band's rework- 
ing of the Little Feat song "Apoliti- 
cal Blues" on the B side. The cover 
tune will also be available on the 
compact disk version of the 
"OU812" album, but it won't be 

available on the cassette and vinyl 
versions. 

Meanwhile, nine more dates have 
been added to Van Halen's Monsters 
Of Rock summer tour, which kicks 
off May 27 at Alpine Valley, East 
Troy, Wis. (Billboard, April 9). Addi- 
tional stops for the heavy metal ex- 
travaganza -the bill boasts Van Ha- 
len, Scorpions, Dokken, Metallica, 
and Kingdom Come -include Tam- 
pa, Fla.'s Tampa Stadium, June 5; 
Pittsburgh's Three River Stadium, 
June 15; Buffalo, N.Y.'s Rich Stadi- 
um, June 19; Foxboro, Mass.' Sulli- 
van Stadium, June 22; Houston's 
Rice Stadium, July 2; Indianapolis' 

FEEL 
THE 

PULSE. 
L st -paced musicnvirofinent, a 

product can attack the heart of the-market without 
warning. It can just as easily fade away. You need 
to know about it as it happens. 
Industry vital signs are your top priority. 

That's wh you need instant, worldwide ac- 
cess to up -to -t e- minute information available 
through BIN -Bill oard Information Network. 

BIN offers an easy to use electronic tie -in 
through your computer to an exclusive variety of 
music research data. 

One phone call gives you advance national 
and international chart rankings; master rights 
and sub -publishing opportunities worldwide; 
sales and promotion trends; and fast breaking in- 
dustry news. 

BIN is rapidly becoming a necessary tool for 
serious music professionals around the world. 

Find out how BIN can help you keep your fin- 
ger on the pulse of the marketplace. Call Maureen 
Rooney at (212) 536 -5040, or Lisa Moen at (213) 
859 -5326. 

i 
In today's 

1515 Broadway, New York, NY 10036 
(212) 536 -5040 

Hoosier Dome, July 6; Memphis, 
Tenn.'s Liberty Bowl, July 8; Minne- 
apolis' Metrodome, July 13; and Se- 
attle's King Dome, July 27. 

TRIPLE TREAT 
Frank Sinatra and Sammy Da- 

vis Jr. will be joined by Liza Min- 
nelli for The Ultimate Event, an 18- 
concert, 12-city national tour that 
will start Sept. 17 at Houston's Sum- 
mit Arena and conclude with an Oct. 
13-16 stint at the Chicago Theatre. 

The dates were originally booked 
as the second leg of the Together 
Again tour, featuring Sinatra, Da- 
vis, and Dean Martin. However, af- 

ter Martin was forced to bow out 
midway through the first leg due to 
illness, his fellow Rat Packers decid- 
ed to bring Minnelli on board for the 
fall shows. 

"We miss Dean, and we love 
him -he's like a brother to me and 
Sam," says Sinatra "Liza is the 
greatest female performer of our 
time. She is a great lady, and it is al- 
ways a privilege to share a stage 
with her." 

The Together Again tour pro- 
duced some of this year's highest 
box-office grosses. As on those 
dates, which climaxed with an April 
6-9 run at New York's Radio City 

Music Hall (Billboard, April 23), a 
significant number of tickets for 
The Ultimate Event shows will be 
made available to American Express 
card members in advance of public 
sales. 

In addition to performing together 
during the tour, Sinatra, Davis, and 
Minnelli will join forces for a Nov. 
26 fund -raiser at the Los Angeles 
Forum. All proceeds will benefit the 
Barbara Sinatra Children's Center at 
Eisenhower Medical Center. 

Artist Developments is edited by 
Steve Gett. 

JONI MITCHELL TO RELEASE NEW ALBUM 
(Continued from page 26) 

tracks: Willie for `Cool Water' since 
it's an old country hit -he has a 
warm, almost jazzy voice, but he's 
not a typical country singer -and I 
think he works beautifully for that; 
and Billy for the character in the 
song [`Dancin' Clown] that he por- 
trays. He has the right roughness 
and attitude." 

Of her working relationship with 
husband Klein, Mitchell says, "It's 
really good in that he's familiar 
with just about every keyboard 
there is. So sometimes he functions 
in the capacity of helping me find 
the colors I need for a certain piece 
and then turning the keyboard over 

to me. He's also really good at dis- 
tilling sounds, making new sounds. 

"I want it to remain my music 
even though I'm experimenting into 
keyboards and so on, and Larry re- 
spects that wish. The three songs 
that are collaborations -the compo- 
sitions are his for the main part - 
are different rhythmically from 
things I might invent myself, and I 
think they give the album a better 
texture." 

According to Mitchell, there is a 
chance she may play live concerts in 
the fall. "If the album is successful, 
it would make sense to go out," she 
says. "Otherwise, I don't really 

by Is Horowitz 

NOTHING LIKE SUCCESS: RCA Records will soon 
be marketing a new budget classical compact disk line 
created from Erato catalog material. The new logo, 
called Success, is being issued by the French label as a 
follow -up to what it describes as strong public re- 
sponse to its midline Bonsai series. 

Success became available in France early in April 
and is expected to reach the U.S. market sometime 
this summer, although no firm release date has yet 
been set. In France, promotion will stress that the line 
sells at a price "cheaper than records" (read LPs). 

The initial release comprises 15 CDs and presents 
mostly standard works performed by some of the la- 
bel's most active artists. Among them are trumpet 
player Maurice Andre, pianists Gina Bachauer and 
Gyorgy Sebok, and conductors Charles Dutoit, Karl 
Ristenpart, and Jean -Francois Paillard. 

Also awaiting a release schedule here is Erato's 
landmark integral recording of the Scarlatti keyboard 
sonatas played on harpsichord and organ by Scott 
Ross. There are 55 sonatas in all, carried on 34 CDs. In 
France the complete package lists at a price compara- 
ble to that of 20 CDs. 

PASSING NOTES: Delos Records continues to nibble 
away at its Haydn project, an ambitious undertaking 
that seeks eventually to encompass all the sympho- 
nies and concertos as well as selected choral works. In 
April, producer Adam Stern and engineer John Ear - 
gle recorded symphonies Nos. 51, 61, 100, and 103 in 
Edinburgh, Scotland, with Gerard Schwarz and the 
Scottish Chamber Orchestra. These will be pro- 
grammed along with Haydn concertos performed by 
pianist Carol Rosenberger and cellist Janos Starker. 

Also in April, Delos recorded Schwarz and the New 

think it would." 
Mitchell says she has no "burning 

desire" to hit the road, however. "I 
like it behind the scenes better," she 
says. "I really like making records 
and painting. My makeup is more 
like an artist; I like to do the art and 
then go out and party with friends. 
That's the life I would like to lead. 
But that's not the life this business 
offers." 

Mitchell recently embarked on an 
international promo tour scheduled 
to run through June. While in Brit- 
ain, she was set to connect with Ga- 
briel to shoot a videoclip for "My Se- 
cret Place." 

York Chamber Symphony in Schubert's Symphony 
No. 5. This was cut in the orchestra's home base, Man- 
hattan's Kaufmann Hall. On album, the recording will 
be coupled with Schubert's Third Symphony, already 
recorded, with the German Dances as added filler. 

Vintage RCA recordings currently being repro- 
cessed by Chesky Records include Fritz Reiner's 1954 
performance of Strauss' "Ein Heldenleben" with the 
Chicago Symphony. Another is Charles Munch's first 
disk version (1954) of the complete "Daphnis Et 
Chloe" with the Boston Symphony and the New En- 
gland Conservatory Chorus. Like other recordings 
Chesky has released from the RCA vaults, these will 
be made available on imported LP pressings only. 

Chesky also has CD rights to Reader's Digest re- 
cordings and in that format is currently processing a 
Beethoven program featuring Rene Leibowitz and 
the Royal Philharmonic. This will offer the Second and 
Fifth symphonies plus the "Leonore Overture No. 3" 
on a single disk. Another new CD will have Leibowitz 

RCA's new budget CD line 
borrows from Erato's vault 

share a Mozart /Haydn program with Josef Krips. 
These recordings date from the early '60s. 

Capriccio Records takes its digital audiotape road 
show to New York Friday (6) with demonstrations of 
the new technology at the uptown Tower Records 
store. Marketing director Jerome Stine reports good 
results with prior demonstrations at Barnes & Noble 
in Boston and Sound Warehouse in Chicago. Capriccio 
has the largest catalog of DAT cassettes currently 
available. 

Television's Gene Shalit and Juilliard School presi- 
dent Joseph Polisi will be among 40 professional and 
amateur bassoonists who will participate in a "mon- 
ster blowout" at New York's Lincoln Center May 16. 
The concert will kick off a drive to endow the bassoon 
chair of the center's Chamber Music Society, current- 
ly occupied by Loren Glickman, in perpetuity. More 
than $250,000 is needed. 
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lUotis 
by Carlos Agudelo 

SPRINGTIME IS HERE, and so are some of the 
season's new releases. Let's begin with Yomo To- 
ro's "Funky Jibaro" on the Antilles New Directions 
(in Latin jazz) label. That a real jibaro -a Puerto Ri- 
can peasant -playing the cuatro (a small guitar 
with double strings) can get this funky only con- 
firms his great talent and incredibe versatility. At 
times the record sounds rough. but the album's en- 
ergy and swing more than make up for that. Lewis 
Kahn, one of the great masters of the Afro -Cuban 
violin, adds flavor to the mix; so do vocalists Dalia 
Silvia and Cali Rivera and the rhythm section of 
Steve Sandberg, Ruben Figueroa, Orlando Silva, 
and Angel Luis Cabrera. 

EL GRAN COMBO has come out with yet another 
gem in its long and illustrious career. This one, 
called "Romantico Y Sabroso," is on the Combo la- 
bel and has all the elements of a winner -excellent 
arrangements; top -notch vocals; resourceful lyrics; 
and the strength, swing, and sabor that is the bench 
mark of today's Afro -Caribbean music. 

Another new album is Cano Estremera's "Salvaje 
88," a well- orchestrated, easy -to -like collection of 
Puerto Rican salsa. This is Estremera's first album 
on his own label, CEG Records. Lots of good luck. 
And in "Nadie Mas," Angelico Villanona takes a 
stab at ballad- merengue -crossover music. The kid 
can sing, and the music is put together well. The al- 
bum even has two straight ballads, both of which 
are good enough to become hits. 

THE 12TH ANNUAL telethon for the benefit of the 

League Against Cancer Thursday (5) will be a star - 
studded event, with some 60 artists, more than ever 
before, participating in the 131/2 -hour program. Per- 
forming live will be Valeria Lynch, Maria Marta 
Serra Lima, Alvaro Torres, Sophy, Basilio, Willie 
Chirino, Celia Cruz, Rocio Banquells, Karina, John- 
ny Ventura, Ana Gabriel, Hansel Y Raul, Moce- 
dades, Franco, Johnny Ventura, and others. The or- 
ganizers and producer of the event, which is being 
sponsored and will be broadcast by Channel 23, ex- 
pect to raise more than $2.14 million, the amount do- 
nated last year. The group Exposé has already do- 
nated its $1,000 Golden Reel Award, which was giv- 
en to it by Ampex. The event is being produced and 
coordinated by Alma Guerra, Channel 23's program 
director, and Angela Fuente and Carmen Teresa 
Roiz. 

New albums: funk from Toro 
and an El Gran Combo gem 

MEXICAN SINGER MARISELA was set to co- 
host "Billboard's Latin Hits Countdown," the syndi- 
cated radio program based on the Billboard Hot Lat- 
in 50 chart, on April 30 and May 1. Marisela, who has 
an acting part in the film "Salsa," was to introduce 
her new single, "Yo Se." ... Cuco Valoy has re- 
signed with Miami's Kubaney Records. He says his 
song "Minimengue" has soca, calypso, and reggae 
influences. The record is a big hit in Santo Domingo, 
the Dominican Republic ... Gloria Estefan & Miami 
Sound Machine don't need to improve their artistic 
standing among U.S. Latins. They are already at the 
head of the pack. They could sell even more records 
among other Latins, though, if they recorded more 
often in Spanish. Clear enough? ... To clarify a com- 
ment in an earlier column: Frank Welzer is Discos 
CBS vice president and general manager, and 
George Zamora is the company's director of nation- 
al sales and promotion. 

THE LNMISTAK4BLE SOUND OF 

NANA MOUSKOURI 
puts her own special 
touch on her newest 
album, "Tierra Viva." The 
result is simply magicaL 

"Tierra Viva." Teri 
Spanish songs from 
a truly remarkable 
performer. Nana 
Mouskouri. 

On Mercury C pact Discs, 
Cassettes and Records. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 23 JOSE JOSE SOY ASI ARIOLA 6786 

2 3 5 EMMANUEL ENTRE LUNAS RCA 6955 

3 2 49 JULIO IGLESIAS UN HOMBRE SOLO CBS 50337 

4 8 27 JUAN GABRIEL 14 EXITOS ORIGINALES ARIOLA 7289 

5 4 15 ANA GABRIEL PECADO ORIGINAL cos 20825 

6 5 27 JOSE LUIS RODRIGUEZ SENOR CORAZON MERCURY 832 -763 -4 

7 9 5 DYANGO CAE LA NOCHE EMI 7609 

8 6 13 LOS BUKIS SI ME RECUERDAS LASER 3044 

9 7 27 JOSE FELICIANO TU INMENSO AMOR EMI 6672 

10 15 3 ISABEL PANTOJA DESDE ANDALUCIA RCA 6956 

11 17 21 ALVARO TORRES MAS ROMANTICO QUE NADIE PROFONO 90547 

a. 12 - 1 BRAULIO CON TODOS LOS SENTIDOS ces 10534 

e 13 11 11 CHAYANNE CHAYANNE CBS 10492 

d 14 13 33 DANNY RIVERA AMARO MORIR DNA 336 

15 12 11 MARIA CONCHITA ALONSO MIRAME A &M 37800 

16 18 7 YOLANDITA MONGE NUNCA TE DIRE ADIOS ces 10516 

17 23 3 YURI AIRE EMI 7607 

18 16 31 ROBERTO CARLOS ROBERTO CARLOS 87 CBS 12333 

19 14 31 WILKINS PARAISO PERDIDO WARNER BROS. 54945 

20 20 17 GRUPO FLANS LUZ Y SOMBRA MELODY 121 

21 10 77 BRAULIO LO BELLO Y LO PROHIBIDO ces 10452 

22 - 1 RAPHAEL LAS APARIENCIAS ENGANAN CBS460892 

23 - 1 MIAMI SOUND MACHINE LET IT LOOSE EPIC 40769 

24 - 1 VARIOS ARTISTAS 16 ESTRELLAS DE ORO CBS 10518 

25 - 3 DANIELA ROMO GITANA EMI6859 

1 1 19 EDDIE SANTIAGO SIGUE ATREVIDO TH 2497 

2 2 9 WILLIE GONZALEZ EL ORIGINAL Y UNICO SONOTONE 1138 

3 3 17 WILFRIDO VARGAS EL BAILE SONOTONE 1409 

4 4 5 CANOESTREMERA SALVAJE CEGOOI 

5 - 1 EL GRAN COMBO ROMANTICO Y SABROSO COMBO 2054 

6 6 21 FRANKIE RUIZ HISTORIA MUSICAL DE FRANKIE RUIZ TH 2491 

7 5 15 PAQUITO GUZMAN TU AMANTE ROMANTICO TH- RODVEN 2495 

Q 
8 

9 

- 
9 

1 

17 

LALO RODRIGUEZ UN NUEVO DESPERTAR TH- RODVEN 2517 

LA PATRULLA 15 CON FUERZA TTH 1923 

.mod 
10 7 17 ANDY Y HAROLD MONTANEZ EL COMIENZO DEL CAMINO SONOTONE 

Q 1131 

11 8 21 BONNY CEPEDA THE MUSIC MAKERS COMBO 2025 (/f J 12 11 45 TOMMY OLIVENCIA 30 ANIVERSARIO TH 2464 

Q 13 - 1 CONJUNTO CHANEY MAS QUE ATREVIDO HIT MAKERS 71 

0 14 12 11 MARIO ORTIZ ALGO DIFERENTE RICO 913 

a: 15 - 27 JOHNNY VENTURA SI VUELVO A NACER CBS 999 

CO 16 23 19 HANSEL Y RAUL MI AMIGA MARGARITA RCA 6670 

H17 10 15 ROBERTO LUGO EL GALAN DE LA SALSA SONOTONE 1132 

18 21 3 CONJUNTO CLASICO CLASICO 88 LO MEJOR 816 

19 - 1 COSTA BRAVA ORGULLO DE PUERTO RICO HIT MAKERS 70 

20 17 31 CELIA CRUZ /WILLIE COLON THE WINNERS VAYA 109 

21 19 5 ISMAEL MIRANDA POR EL BUEN CAMINO IM eel 

22 13 57 FRANKY RUIZ VOY PA' ENCIMA TH 2453 

23 - 1 SERGIO VARGAS Y LOS HIJOS DEL REY SERGIO VARGAS KAREN 110 

24 - 1 ROBERTO TORRES Y SIGO CRIOLLO SAR 1046 

25 - 17 OSCAR D'LEON LA SALSA SOY YO TH 2490 

1 1 15 LOS BUKIS SI ME RECUERDAS LASER 3044 

2 2 25 LOS YONICS PETALOS Y ESPINAS LASER 3041 

3 4 19 VICENTE FERNANDEZ /VIKKI CARR DOS CORAZONES CBS 450711 

4 3 19 LINDA RONSTADT CANCIONES DE MI PADRE ELEKTRA 60765 

5 23 3 LOS TIGRES DEL NORTE (DOLOS DEL PUEBLO FONOVISA 8800 

6 7 19 GRUPO PEGASO ENAMORADO REMO Iola 
7 5 15 BRONCO SUPERBRONCO ARIOLA 6618 

Z 8 10 7 GRUPO VENNUS ESCLAVO Y REY TESORO 202 

< 9 8 71 LOS BUKIS ME VOLVI A ACORDAR DE TI LASER 3025 

V 10 9 23 JOSE JAVIER SOLIS NO ME OLVIDARAS PROFONO 90544 

)74 11 14 5 JOAN SEBASTIAN MASCARADA MUSART 6024 

w 12 15 27 LOS BRIOS NUEVAS VERSIONES PROFONO 90524 

2 13 6 5 SONORA DINAMITA SACA LA MALETA SONOTONE 1624 

14 11 31 FITO OLIVARES LA GALLINA GIL 20001 

Q 15 13 15 RAMON AYALA DAMELO FREDDIE 1411 

Z 16 20 19 GRUPO EL TIEMPO A FUEGO LENTO LUNA 1153 e 17 - 1 AGUA PRIETA ALA MODERNA SONOTONE 1123 3 18 16 25 GRUPO MAZZ BEYOND CBS 10495 
W 19 21 3 VARIOS ARTISTAS LAS SABROSITAS GLOBO 6934 
NG 

20 - 11 LOS BONDADOSOS COMO SIEMPRE AMIGOS PROFONO 90551 

21 18 41 LOS CAMINANTES GRACIAS MARTIN LUNA 1147 

22 24 27 LOS CAMINANTES 21 EXITOS VOL. I LUNA 1135 

23 12 71 LOS TIGRES DEL NORTE GRACIAS AMERICA PROFONO 90499 

24 22 3 DAVID MARES SOLD OUT CBS 84347 

25 25 21 INDUSTRIA DEL AMOR MARCHATE RAMEX 1190 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 
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OME VIDEO 

Yid Execs Debate PPT, Co -op SS At NA VD forum 
BY JIM McCULLAUGH 

INDIAN WELLS, Calif. Pay -per- 
transaction is likely to achieve a 
niche in the home video market; 
VCR owners are as active as they 
were a year ago; buyback plans will 
probably not be launched in the 
U.S.; television advertising is most 
effective for cassettes poststreet 
date; co -op advertising is giving 
way to "controlled" advertising; 
and the sometimes -controversial 
distributor mailers are likely to re- 
main as they are. 

These were the generalized con- 
clusions drawn from a far -ranging 
issues forum held here April 22 
during the fifth annual National 
Assn. of Video Distributors Confer- 
ence. 

The panel members who partici- 
pated in a "talk- show" format in- 
cluded Ron Eisenberg, East Texas 
Distributors; Warren Lieberfarb, 
Warner Home Video; Bill Mechanic, 
Walt Disney Home Video; and Gary 
Rockhold, Commtron, who also act- 
ed as moderator. 

Mechanic said PPT is really a 
"business that will find its own 
niche in the distribution scheme. 
Certain types of stores will find it 
the most beneficial way of doing 
business." 

PPT, he said, is geared toward 
megahit A titles. The bigger stores 
have little interest in it, he said, 
while small stores are too small to 
take in the necessary systems to 
run that kind of business. 

"That leaves a niche in the mid- 

dle," Mechanic said. "If it fully ma- 
tures, it will get into 15% of the 
30,000 -store range and will not can- 
nibalize that much of the business." 

Lieberfarb said home video ac- 
counts for substantial studio reve- 
nue; thus, PPT "exposes us to a risk 
that might not be prudent," al- 
though it has merit theoretically. 

"From Warner's point of view," 
he said, "we endorse revenue shar- 
ing because it reflects the true na- 
ture of how product earns its in- 
come," but the "risk of tampering 
with the economic structure of the 
business is enormous, and we have 
to proceed in cautious, experimental 
ways before making any commit- 
ment to it." 

Rockhold contended that "some 
customers are being adversely af- 
fected by some of the PPT tests" 
currently taking place. "Some cus- 
tomers have been buying titles 30 
deep, and they are being attacked 
by a test program down the street 
where the investment on a PPT ba- 
sis is very small. I have concern 
about the dealer who made the fi- 
nancial investment." 

Lieberfarb cited a recent Alexan- 
der & Associates study that com- 
pared rental activity among VCR 
owners for the last two weeks of 
March in both 1987 and '88. Accord- 
ing to the study, during this year's 
two-week time frame some 67.5 mil- 
lion rental transactions took place, 
which is 4% better than 1987's annu- 
al average of 65 million and 16% bet- 
ter than the 58.1 million average 
during the same two -week period 

VIDEO PEOPLE 

Video People is a new feature of Billboard's Home Video section. The 
weekly column will spotlight personnel changes and promotions an- 
nounced by pre -recorded video suppliers, distributors, duplicators and 
hardware manufacturers. Announcenments should be sent to: Video 
People; Billboard Magazine, 1515 Broadway; New York, NY 10036. 

EJ. McGuire is named national account representative for Media. Media's 
parent company, Heron Communications, promotes Lee Tarnor to manag- 
er of business affairs and names Lisa Lyons contract administrator. 

BASEMAN BAYH LISAIUS WARBURTON 

Lorimar Home Video promotes Neal S. Basemen to senior vice president, 
business affairs. He was vice president, legal and business affairs. 

Fred Bayh leaves Kartes Video Communications to form his own consumer 
electronics and video marketing firm, Fred Bayh & Associates. He was gen- 
eral manager and copy chief for Kartes. 

Joe Lisaius is named director of marketing for Academy Entertainment. 
Previously, he coordinated the company's advertising and promotion ef- 
forts. 

James B. Warburton is named president of Baker & Taylor Video. Previ- 
ously he was president of W.R. Grace & Co.'s transportation unit. 

Jill Pesciotta becomes Wood Knapp Video's product manager for the 1988 
Summer Olympics video releases and will coordinate all aspects of the mar- 
keting and promotion of the Olympic video releases. She was a video buyer 
for Publishers Central Bureau, a division of Crown Publishing. 

last year. 
The real issue in the business, 

said Lieberfarb, is keeping VCR 
owners as active renters. Thus the 
study results, which reflect manu- 
facturer marketing techniques, ad- 
vertising, prepacks, and volume dis- 
count approaches, are very encour- 
aging for the industry. 

On the issue of leasing, Lieber - 
farb said that although Warner was 
quite pleased with its buyback plans 
in such direct markets as Australia, 
New Zealand, Germany, France, 
Belgium, and Holland, similar plans 

probably could not be implemented 
through the present U.S. two-step 
distribution structure, in part be- 
cause the accounting and adminis- 
trative infrastructure is inadequate. 

Eisenberg, however, took vehe- 
ment exception to that view, saying 
the infrastructure is "85% in place 
now and would not require that 
great an alteration to handle a 
lease /buyback program." 

Lieberfarb said Warner will con- 
tinue its strategy of advertising cas- 
settes on TV well after the street 
date to "prolong rental activity of a 

title and increase profitability." 
Mechanic, however, said he felt 

that going out six to eight weeks af- 
ter initial release might be too much 
of a soft sell, as renters won't pay 
heed. "Reorders out of this business 
are minimal. I believe in a push on 
the front end." 

Eisenberg said, "The customers 
come down on the side of poststreet- 
date advertising. From studio and 
distributor standpoints, we have 
never seen heavy poststreet -date 
advertising materialize into a 

(Continued on page 38) 

Election Of Major Video Concepts Head Announced At Meet 

Waft Wiseman bets Nod As NAVD Topper 
INDIAN WELLS, Calif. Walt 
Wiseman, president of Major Vid- 
eo Concepts, was named president 
of the National Assn. of Video Dis- 
tributors, succeeding Commtron's 
Gary Rockhold. 

Other board members whose 
elections were announced April 22 
at the trade group's fifth annual 
conference here included Gus 
Umlauf of Baker & Taylor, vice 
president, and Dalton McArthur of 
Video One Canada Ltd., secretary 
and treasurer. Video Trend's Da- 
vid Moscow and Best Video's Da- 
vid Bronstad were also elected to 
the board of directors. 

More than 450 registrants -100 
more than a year ago -were on 
hand at the confab, during which 
an estimated 600 manufacturer - 
distributor meetings took place. 

According to Rockhold, 26 dis- 
tributors were represented, com- 
pared with 30 at last year's event. 
He attributed the drop to acquisi- 
tions and consolidations that took 
place during the past 12 months. 
He said attendance was higher this 
year because more representatives 
from each distributor showed up. 

Rockhold said the meet featured 
the NAVD's first -ever general 
"distributor round -table" discus- 
sion, held April 20. Addressed were 
such sensitive topics as how to dis- 
pose of inventory for distributors 
who may be terminated, sales quo- 
tas, street date vs. ship date, exclu- 
sive territories, advertising, the 
brand management concept, pay - 
per- transaction, depth of copy, and 
distributor mailers. 

Rockhold said most participants 

urged that the NAVD issue a for- 
mal statement of the group's poli- 
cy on how manufacturers' product 
should be disposed of in the event 
of distributor termination. That 
statement should be issued soon, 
said Rockhold. 

Rockhold said he hopes the dis- 
tributor round -table sessions will 
be ongoing industrywide events. 

Pressures on operating margins 
remain a chief concern of distribu- 
tors, said Rockhold. 

"Competition continues to be 
fierce," he said. "Something has to 
suffer, and that's usually margin. 
Distributors are better than they 
were a year ago. The survivors will 
continue to improve. Distribution 
is not out of the woods, but I am 
optimistic." JIM McCULLAUGH 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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* * No.1 * * 
ROBOCOP Orion Pictures Peter Weller 

Orion Home Video 0040 Nancy Allen 1987 R 39.95 

2 2 11 DIRTY DANCING Vestron Pictures Inc. Patrick Swayze 
Vestron Video 6013 Jennifer Grey 1987 PG 13 39.95 

3 NEW Illo PREDATOR CBS -Fox Video 1526 A. Schwarzenegger 1987 R 34.95 

4 3 9 PLATOON Hemdale Film Corp. Tom Berenger 
HBO Video 0040 Charlie Sheen 1986 R 39.95 

5 4 3 BLADE RUNNER Voyager Company 
Harrison Ford Criterion Collection 1982 R 79.95 

6 NEW OP. NO WAY OUT Orion Pictures Kevin Costner 
HBO Video 0051 Gene Hackman 1987 R 34.95 

7 8 3 HOOSIERS Orion Pictures Gene Hackman 
HBO Video 0041 Dennis Hopper 1986 PG 34.95 

8 7 19 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 1987 R 34.95 

9 NEW THE WOLFMAN Universal City Studios Lon Chaney 
MCA Home Video 80685 Claude Rains 1941 NR 34.98 

10 10 21 STAR TREK IV -THE VOYAGE HOME Paramount Pictures William Shatner 
Paramount Home Video 1797 Leonard Nimoy 1986 PG 34.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil ion (30,000 o $1.2 
million for nontheatrical made- for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made- for -home -video product; 50,000 units or a va ue of 
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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Compiled from a national sample of retail store sales reports. 
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* * NO. 1 * * 
START UP WITH JANE FONDA Lorimar /LightYear Ent. 

Jane Fonda Lorimar Home Video 077 1988 NR 19.95 

2 3 68 CALLANETICS Callan Productions Corp. 
Callan Pinckney MCA Home Video 80429 1986 NR 24.95 

3 2 29 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 29.95 

4 4 81 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. 

Jane Fonda AEROBIC WORKOUT Lorimar Home Video 070 1986 NR 39.95 

5 5 131 JANE FONDA'S NEW WORKOUT Lorimar /LightYear Ent. 
Jane Fonda Lorimar Home Video 069 1985 NR 39.95 

6 8 29 STAR TREK IV -THE VOYAGE HOME Paramount Pictures William Shatner 
Paramount Home Video 1797 Leonard Nimoy 1986 PG 29.95 

7 7 20 PINK FLOYD THE WALL MGM /UA Home Video 400268 Bob Geldof 1982 R 19.95 

8 11 112 BEVERLY HILLS COP 
Paramount Pictures 

Eddie Murphy Paramount Home Video 1134 1985 R 19.95 

9 6 34 AN AMERICAN TAIL Amblin Entertainment Animated 
MCA Home Video 80536 1986 G 29.95 

10 10 15 DIRTY DANCING Vestron Pictures Inc. Patrick Swayze 
Vestron Video 6013 Jennifer Grey 1987 PG -13 89.98 

11 16 99 MARY POPPINS Walt Disney Home Video 23 Julie Andrews 
Dick Van Dyke 

1964 G 29.95 

12 15 144 THE SOUND OF MUSIC CBS -Fox Video 1051 Julie Andrews 
Christopher Plummer 1965 G 29.98 

13 9 79 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 G 29.95 

14 14 6 BEVERLY HILLS COP II Paramount Pictures 
Eddie Murphy Paramount Home Video 1860 1987 R 89.95 

15 13 12 
KATHY SMITH'S STARTING 

Fox Hills Video FH 1 027 Kathy Smith WORKOUT 1987 NR 19.95 

16 27 58 THE WIZARD OF OZ MGM /UA Home Video 60001 Judy Garland 
Ray Bolger 

1939 G 29.95 

17 32 30 
KATHY SMITH'S WINNING 

Fox Hills Video FH 1012 Kathy Smith WORKOUT 1987 NR 29.95 

18 NEW 0. ADVENTURES IN BABYSITTING Touchstone Films 
Elisabeth Shue Touchstone Home Video 595 1987 PG 13 89.95 

19 29 1 104 ALICE IN WONDERLAND Walt Disney Home Video 36 Animated 1951 G 29.95 

20 RE -ENTRY ANIMAL HOUSE Universal City Studios John Belushi 
MCA Home Video 66000 Tom Hulce 

1976 R 19.95 

21 17 150 
JANE FONDA'S EASY GOING Lorimar /LightYear Ent. 

Jane Fonda WORKOUT Lorimar Home Video 058 1984 NR 39.95 

22 21 75 THE GODFATHER Paramount Pictures Marlon Brando 
Paramount Home Video 8049 Al Pacino 1972 R 29.95 

23 19 59 TOP GUN Paramount Pictures Tom Cruise 
Paramount Home Video 1629 Kelly McGillis 1986 PG 26.95 

24 33 7 SUPERBOWL XXII NFC CHAMPIONS: NFL Films Video 
Various Artists THE WASHINGTON REDSKINS Fox Hills Video 1988 NR 19.95 

25 25 3 THE PRINCESS BRIDE Twentieth Century Fox Cary Ewes 
Nelson Home Entertainment 7709 Robin Wright 1987 PG 89.98 

26 18 140 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 29.95 

27 26 28 
PLAYBOY 1988 PLAYMATE VIDEO 
CALENDAR Lorimar Home Video 524 Various Artists 1987 NR 24.95 

28 RE -ENTRY 
NOT SO GREAT MOMENTS IN 

HBO Video 0024 Tim McCarver SPORTS 1987 NR 14.95 

29 39 132 RAIDERS OF THE LOST ARK Paramount Pictures Harrison Ford 
Paramount Home Video 1376 Karen Allen 1981 PG 19.95 

30 20 6 THE CURE IN ORANGE Elektra Records 
The Cure Elektra Entertainment 40107 -3 1987 NR 24.95 

31 38 125 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. 
WORKOUT JCI Video 8100 Kathy Smith 1984 NR 29.95 

32 28 77 SCARFACE Universal City Studios 
Al Pacino MCA Home Video 80047 1983 R 24.95 

33 36 3 INNERSPACE Amblin Entertainment Dennis Quaid 
Warner Home Video 11754 Martin Short 1987 PG 89.95 

34 35 2 HEIDI Twentieth Century Fox 
Shirley Temple Playhouse Video 1 066 1937 NR 19.98 

35 NEW I THE SICILIAN Gladden Entertainment Corp. Christopher Lambert Vestron Video 6024 1987 NR 89.98 

36 22 33 DORF ON GOLF J2 Communications J2 -0009 Tim Conway 1987 NR 29.95 

37 40 24 BON JOVI -SLIPPERY WHEN WET Polygram Records Inc. Bon Jovi Polygram Video 440-041 521-3 1987 NR 19.98 

38 30 41 HERE'S MICKEY! Walt Disney Home Video 526 Animated 1981 NR 14.95 

39 31 2 FLOWERS IN THE ATTIC New World Entertainment Victoria Tennant 
New World Video 85160 Lousie Fletcher 1987 PG -13 89.95 

40 12 98 KATHY SMITH'S BODY BASICS JCI Video Inc. 
Kathy Smith JCI Video 81 11 1985 NR 29.95 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil on (30.000 o $1.2 
million for nontheat ical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a va ue of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certifica ion for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 

HOME VIDEO 

Reliance On Sell- Through $$ 
Varies Widely For Dealers 

BY KEN TERRY 

NEW YORK Sell- through of home 
video product is increasing across 
the country, yet the percentage of 
retailers' revenues that comes from 
sell- through varies widely. 

The RKO Warner Theatres Video 
chain, which has 20 locations in the 
New York metropolitan area, takes 
in 70% of its revenues from sell - 
through. In contrast, the 148 -unit 
Springfield, Va. -based Erol's chain 
derives only 6% of its gross from 
sell- through, even though it moved 
550,000 units last year. In between 
is Applause Video, an Omaha, Neb.- 
based operation that owns 21 loca- 
tions and has 26 franchises and 43 
racked accounts. Applause, which 
received a Cassy Award from the 
Video Software Dealers' Assn. for 
its sell- through efforts, generates 
35% of its revenues from that 
source. 

No single factor explains this 
wide variation. All three of these re- 
tailers are strongly committed to 
sell- through and do better with it 
than most other video chains. All 
three have stores in a variety of lo- 
cations. And all three do a healthy 
rental business as well. 

The chains' individual stories, 
however, contain some clues to 
their relative positions as sell- 

through retailers. Steve Berns, 
president of RKO Warner Theatres 
Video, for example, explains that 
"RKO had its beginnings in the Vid- 
eo Shack chain. Video Shack began 
eight -plus years ago, and even dur- 
ing the industry's infancy, they 
were sell -through oriented. 

"The belief was -and is -that 
people want to own a library of cas- 
settes, just like books and records. 
So our advertising, merchandising, 
and everything is geared to telling 
people that we are a sell- through 
outlet." 

In addition, he admits, "One rea- 
son for our success [with video 
sales] might be that other [area] re- 
tailers haven't made a commitment 
to sell -through." 

At the other end of the spectrum, 
Erol's regards sell -through as "an 
add -on" to its rental business, ac- 
cording to Jenny Skipper, sales tape 
merchandising manager for the 
chain. The reason lies in the figures: 
The 550,000 tapes sold last year -in- 
cluding "previously rented" cas- 
settes- accounted for 55% of the 
chain's inventory of 1 million tapes, 
but Erol's rang up 30 million rental 
transactions in 1987. Even accesso- 
ries-blank tape, head cleaners, and 
so forth -brought in a greater per- 
centage of revenues than did video 

(Continued on page 41) 
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HOME VIDEO 

VIDEO 
REVIEWS 

This column offers a critical look 
at recent nontheatrical video re- 
leases. Suppliers interested in see- 
ing their cassettes reviewed in this 
column should send VHS cassettes 
to Al Stewart, Billboard, 1515 
Broadway, New York, NY 10036. 
Please include the running time 
and suggested retail price. 

"Little League Baseball: How To 
Pitch & Field /How To Hit & Run," 
Kids Klassics, 30 minutes each, 
$9.95. 

Little leaguers looking to improve 
their pitching, hitting, and fielding 
skills can receive help from the bull- 
pen through this two-volume series 
by Bragg Stockton, head baseball 
coach of the Univ. of Houston. Par- 
ents should sit with the kids for this 
one, as Stockton's pitch is a clinical, 
disciplined approach that may need 
constant reinforcement on the play- 
ing field. The lessons tend to be more 
effective when young players move 
through the paces under the coach's 
direction. His segment on pitching is 
an uninvolving monologue, and kids 
would relate better to watching 
youngsters perform, make mistakes, 
and perfect their drills. Stockton has 
more to brag about than his name- 
he has an 80%-career-win record and 
has run his own baseball camp for 25 
years. The experience shows in two 
helpful videos that may not cover all 

the bases, but certainly cover all the 
basics. ED BURKE 

"National Geographic: Australia's 
Improbable Animals," Vestron 
Video, 60 minutes, $29.98. 

Narrator Leslie Nielson treats 
viewers to a trip to the land Down 
Under. In Australia there exists a 
wild array of creatures found no- 
where else on earth. In addition to 
the well -known kangaroo and koala 
bear, viewers also get to see the lyre- 
bird, wombat, emu, and dozens of ex- 
otic animals in their natural sur- 
roundings. 

Nielson also explains how many of 
these creatures are coping with en- 
croaching civilization. Top -notch cam- 
era work and excellent production 
values further enhance this visual 
journey to the land of the dingo and 
the outback. RICHARD T. RYAN 

"National Geographic: The Invisi- 
ble World," Vestron Video, 60 
minutes, $29.98. 

Through the magic of modern tech- 
nology, viewers are made privy to a 
number of phenomenal sights nor- 
mally beyond the limits of the human 
eye. Time -lapse photography allows 
us to see a flower bloom in seconds, 
and Kirlian photography captures on 
film that invisible aura given off by 
each one of us. Bacteria, plankton, 
and a host of other microscopic crea- 
tures as well as quarks, those sub- 
atomic particles that make up atoms, 
can all be clearly seen during this fas- 
cinating visual journey beyond the 

limits of human sight. 
In addition to the uniformly high 

production values, there is also a very 
clear script, narrated by Richard Ba- 
sehart, that never gets overly techni- 
cal. A must for science buffs! R.T.R. 

"Afro- Workout: Aerobics With 
Soul," Crocus Entertainment, 60 
minutes, $19.95. 

Although the title may conjure up 
images of James Brown or Aretha 
Franklin putting an aerobics class 
through its paces, "Afro-Workout" is 
actually a fusion of aerobics and tra- 
ditional African dance movements. 
Host Maria Bergh has been teaching 
African dance and lecturing on Afri- 
can culture since she came to the U.S. 
from Tanzania more than 20 years 
ago. In this sensuous, lively, and fun 
exercise tape, she leads a vigorous 
workout that demonstrates the es- 
sentials of several expressive, fluid, 
and fascinating African dances. And 
behind the steps are the infectious 
rhythms of songs by Phillip Gon- 
zales, Derf Reklaw, Alphonsus Cas- 
sel, and Hassan Omani. If there is 
any one tape that can beat the bore- 
dom suffered by jaded fitness seek- 
ers, this unique video is it. 

CHRIS McGOWAN 

"Golfoolery," New Star Video, 60 
minutes, $19.95. 

Bob Hope and Sam Snead join host 
Merlin Olsen as willing foils to trick - 
shot artist Mike Smith, who swings a 
variety of wacky golf clubs during a 

(Continued on page 40) 
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M K E R S IVI 

USE IT 

Eight independent video producers have agreed to use 8mm equipment for their 
next project as part of a loan program aimed at increasing awareness of the 
format. On hand for a ceremony in New York are, clockwise from upper left, Ted 
Cott, executive director of the 8mm Video Council, Robert Beck, producer; 
Penny Ward, producer; Dan Minahan, programming director for The Kitchen; 
and producers Peter Mentrie, Abigail Child, Jim Hubbard, and Arlene Child. 
(Photo: Camera 1 ) 

Film Makers Turn To 8mm 
Trade Group Lends Equipment 

BY JIM BESSMAN 

NEW YORK With an eye toward 
building support for 8mm video 
among budding film makers, back- 
ers of the format are furnishing 
8mm gear to the winners of a con- 
test dubbed Made In 8. 

The loan program is sponsored by 
the 8mm Video Council, a 2- year -old 
trade group established by 8mm 
manufacturers and The Kitchen, a 
widely recognized film and video art 
facility based here. 

After reviewing more than 100 
applications and work samples sub- 
mitted in response to the loan pro- 
gram, a panel of Kitchen video cura- 
tors and experts narrowed the field 
to eight artists, who will now re- 
ceive a full complement of 8mm vid- 
eo equipment on five -month loan 
from the 8mm Video Council mem- 
bers. 

During a ceremony to announce 
the winners, Ted Cott, executive di- 
rector of the nonprofit trade group, 
said Made In 8 provides the 8mm in- 

dustry with another opportunity to 
show the flexibility and scope of the 
medium. 

"A lot of emerging artists can't 
afford expensive 3/4 -inch equip- 
ment. With 8mm, they can still get 
what they're after in a lower price 
range," said Cott. 

Specifically, Cott pointed out that 
the 8mm format's advantages in- 
clude portability, hi -fi sound, low - 
light capability, and small -format 
viewing, all at a price he estimated 
in the neighborhood of $1,500 be- 
fore discounting. He said that users 
were chosen for the "uniqueness" 
of their proposals as well as their 
potential for "stretching the equip- 
ment." 

The Made In 8 judges sought di- 
versity in their award choices, and 
the winning applicants variously 
represented documentary, anima- 
tion, narrative, advocacy, and other 
experimental video uses. The win- 
ners are Arlene Schloss for "Eat 
Your Words /Letter by Letter "; 

(Continued on page 42) 

EXECS DEBATE KEY ISSUES AT NAVD MEET 
(Continued from page 32) 

preorder increase, but significant 
preadvertising can result in 20% 
unit increases." 

Manufacturers Lieberfarb and 
Mechanic said they felt co-op adver- 
tising has never been used that ef- 
fectively in the home video business 
and therefore is shrinking. 

Said Lieberfarb: "How do we 
keep people coming into the stores? 
is the question, and Warner decided 
that controlled advertising is better. 
We have finally seen some results 
from our advertising expendi- 
tures." 

Finally, on the subject of distribu- 
tor mailers, Mechanic said, "We are 
told it's effective but haven't seen it 
as being that effective. It probably 
has a ton of waste in it." 

But Eisenberg noted that it was 
the studios that "built the flier part 
of the business. Studios kept insist- 
ing they wanted more written com- 
munications to a point where in our 
shop, that activity runs $1.5 million 
a year and we charge a good buck to 
recoup. We responded to the stu- 
dios, and most of us have built up 
very expensive operations. If they 
now have changed their minds, they 
can't expect us to make that expen- 
diture for free." 

Said Rockhold: "My salespeople 
say the customers are really sold by 
seeing [rental information] in writ- 
ing, right or wrong. We would have 
a tough time getting by without 
[mailers] now." 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Remarks 
Manufacturer, Catalog Number 
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HEALTH AND FITNESSTM 

1 1 69 

** NO. 1 * * 
CALLANETICS Callan Productions Corp. Callan Pinckney presents deep muscle 

MCA Home Video 80429 exercise techniques. 
24.95 

2 4 7 START UP WITH JANE FONDA Lorimar /LightYear Ent. This 25- minute video is more than a 
Lorimar Home Video 077 warm -up and less than a full workout. 19.95 

3 3 69 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. A fun and effective alternative to 
AEROBIC WORKOUT Lorimar Home Video 070 traditional dance aerobics. 39.95 

4 2 69 JANE FONDA'S NEW WORKOUT Lorimar /LightYear Ent. Beginner and advanced routines 
Lorimar Home Video 069 designed to strengthen and tone. 39.95 

5 5 69 KATHY SMITH'S BODY BASICS JCI Video Inc. Fitness video gets down to basics and is 
JCI Video 8111 designed for the beginner. 

29.95 

6 8 11 
KATHY SMITH'S STARTING 

Fox Hills Video FH1 027 Kathy Smith's easy -to-do workout for 
WORKOUT beginners. 19.95 

7 6 69 
RICHARD SIMMONS AND THE SILVER Fitness program for people over 50 
FOXES Lorimar Home Video 158 includes warm -ups and aerobics. 24.95 

8 
9 

69 
JANE FONDA'S EASY GOING Lorimar /LightYear Ent. Calisthenics and aerobics for any age at 
WORKOUT Lorimar Home Video 058 a slow and easy pace. 39.95 

9 16 31 KATHY SMITH'S WINNING WORKOUT Fox Hills Video FH1012 Combines aerobic exercise with free 
weight training in a 12 week program. 29.95 

10 7 69 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 
WORKOUT JCI Video 8100 intermediate and advanced exercisers. 2995 

11 17 27 JANE FONDA'S WORKOUT WITH Lorimar /LightYear Ent. Exercise techniques are performed 
WEIGHTS Lorimar Home Video 076 employing the use of basic weights. 39.95 

12 10 63 JANE FONDA'S P. B. & R. WORKOUT Lorimar /LightYear Ent. Designed for pregnant women who want 
Lorimar Home Video 046 to keep in shape. 39.95 

13 13 55 A WEEK WITH RAQUEL Total Video, Inc. Extensive weekly exercise and yoga 
HBO Video TVA9965 program designed by Raquel Welch. 2995 

14 14 69 DONNA MILLS: THE EYES HAVE IT Donna Mills Inc. Donna Mills shares her make -up, beauty 
MCA Home Video 80384 and skin -care secrets. 19.95 

15 11 63 
THE JANE FONDA'S WORKOUT Lorimar /LightYear Ent. Strenuous exercise program designed 
CHALLENGE Lorimar Home Video 051 for experienced exercisers. 39.95 

16 15 17 DO IT DEBBIE'S WAY Raymax Prod. P. Brownstein Prod. Debbie Reynolds leads three separate 
VidAmerica 1008 workouts set to big band music. 39.95 

17 RE -ENTRY 
RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 
FITNESS HBO Video 2651 yoga with tips on staying youthful. 19.95 

18 RE -ENTRY 
THE FIRM AEROBIC WORKOUT Susan Harris presents a combination of 
WITH WEIGHTS Meridian Films 

weights and exercise for men & women. 39.95 

19 18 13 
SUPER STOMACHS BY JOANIE Parade Video 22 Strengthen, tone, and reduce your 
GREGGAINS stomach with this short workout. 19.95 

20 12 69 20 MINUTE WORKOUT Vestron Video 1033 Bess Motta's three workouts include 
aerobics, stretching and more. 

29.95 

BUSINESS AND EDUCATIONTM 

1 I 65 

** No.1 ** 
PERSUASIVE SPEAKING Polaris Communication Successful public speaking through use 

of body language & eye contact. 19.95 

2 7 67 CAREER STRATEGIES 1 Polaris Communication Development of managerial skills & 
mental exercises are taught. 19.95 

3 3 31 DRUG FREE KIDS: A PARENT'S GUIDE LCA A look at drug abuse and the techniques 
parents can use to solve it. 2995 

4 6 37 THE WINNING JOB INTERVIEW Star Video Prod. Improvement in interviewing skills and 
career development. 39.95 

5 10 65 SAY IT BY SIGNING Crown Publishing Corp. Basics of sign language with emphasis 
Crown Video on useful words & phrases. 

6 2 35 AMERICAN HISTORY: THE CIVIL WAR Increase Video IVO15 Famous events from the Civil War are 
recounted and analyzed. 29.95 

7 5 31 SHATTERED MCA Home Video 80430 The problems and solutions of teenage 
drug addiction are discussed. 

24.95 

8 9 67 CONSUMER REPORTS: CARS Lorimar Home Video 074 Information on shopping for and 
selecting a new or used car. 19.85 

9 RE -ENTRY CAREER STRATEGIES 2 Polaris Communication Learn when and how to move to get the 
most out of a new position. 19.95 

10 13 69 STRONG KIDS, SAFE KIDS Paramount Pictures Henry Winkler educates parents and 
Paramount Home Video 85037 children about child abuse. 

24.95 

11 15 29 LIVING LANGUAGE FRENCH 
Crown Video Learn basic French in just 6 weeks -look, 

LESSONS listen, and repeat the phrases! 

12 8 31 
LIVING LANGUAGE SPANISH 

Crown Video Learn to speak Spanish at your own pace 
LESSONS in six easy weeks. 2995 

13 14 7 HELLO PC Morris Video 3102 Video eases you through every basic 
function right up to using the printer. 

29.95 

let 12 67 
CONSUMER REPORTS: HOUSES AND Lorimar Home Video 07 9 

How to evaluate, purchase, and finance a 
CONDOS home. 19.95 

15 
4 9 

INC. MAGAZINE: HOW TO REALLY 
Lorimar Home Video 081 Topics include getting the idea. finding 

START YOUP. OWN BUSINESS investors and making the deals. 

Inte national Tape. Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs. or of 
ai leas. 25,000 units or SI million az suggested retail for nontheatricei titles. SF short-form. LF long -form. C concert. D documentary. 

Nex week: Recreational Sports; Hobbies And Crafts. 

HOME VIDEO 

nee. 
VIRGIN VISION is the latest supplier to offer a discount -priced two - 
pack. Retailers that buy one of the company's new releases are eligi- 
ble to receive a $59.95 title for $14.95. The other tape in the pack is 
available for $79.95. The promotion, which offers dealers a $139.90 
retail value for $94.90, was initiated after company officals met with 
retailers during a series of seminars sponsored by the company. 
During the meetings, Virgin says, the dealers said they wanted to 
see a quicker return on their investment. The three discount -priced 
two -packs, with the $79.95 title listed first, are "Kidnapped" and 
"Far East," "The Climb" and "Playing For Time," and "Backlash" 
and "Next Of Kin." More news from Virgin: The company has 
moved its corporate office. The new address is 16th Floor, 6100 Wil- 
shire Blvd., Los Angeles, Calif. 90048. 

BLACK -BOX WARS: Macrovision says that six retailer /distributors have 
ceased selling or distributing devices that defeat its proprietary 
anticopying technology. The company initiated six lawsuits against 
18 defendants in early February for alleged patent infringement. 
Deluxe Electronics Inc. of California, one of four manufacturers 
named as defendants, says it no longer makes its Decode -A -Tape Ex- 
1 product. Macrovision president Eugene Eidenberg says other man- 
ufacturers and retailer /distributors have complied with the compa- 
ny's letters demanding that they cease marketing the products. 

MGM AND NATIONAL LAMPOON have inked an agreement that will ulti- 
mately give MGM /UA Home Video rights to at least eight films 
over the next four years. The acquistion pact calls for MGM to dis- 
tribute the titles theatrically before they become available on video- 
cassette. A comedy titled "No Such Luck" will reportedly be the 
first film produced as a result of the deal. 

TRANS WORLD ENTERTAINMENT figures it scored a real coup by snaring 
the video rights to "Maniac Cop." The film, which stars Tom Atkins 
and opens in theaters May 13, will be the first TWE video release to 
have a significant theatrical window prior to its video debut. Yoram 
Pelman, TWE's president of distribution, says "many major stu- 
dios" were in the hunt for rights to the film. "In order to acquire it 
we had to go well up into the seven -figure range. However, it's well 
worth it," Pelman says. 

BAKER & TAYLOR PARENT W.R. GRACE & CO. SAYS NO to rumors that Baker 
& Taylor and Ingram are involved in any business discussions. A 
representative says "emphatically and unequivocally" that "no past 
or present dicusssions have occurred between the two companies re- 
garding the sale, acquisition, or merger of the respective video dis- 
tribution units." 

VESTRON VIDEO is reducing the price of five action films: "The Final 
Countdown" starring Kirk Douglas and Martin Sheen; "Good Guys 
Wear Black" starring Chuck Norris; "Lone Wolf McQuade" star- 
ring David Carradine and Chuck Norris; "Under Fire" starring Nick 
Nolte and Gene Hackman; and "Go Tell The Spartans" starring Burt 
Lancaster. The titles are each priced at $19.98 and have a street date 
of June 22. 

PLAYHOUSE VIDEO has won an Achievement In Children's Television 
Award for its video "Kids In Motion." The ACT award is given by 
the organization Action For Children's Television in recognition of 
the program's "outstanding quality both in production and con- 
tent." The video is described as a "lively combination of interactive 
dance, music poetry, and imaginative game play." 

HBO VIDEO is promoting its new comedy series by giving away copies 
of the first three tapes in the series to members of the audience at 
three top comedy nightclubs. The three tapes, "Howie Mandel: Live 
From Maui," "Reunion -The 10th Annual Young Comedians Spe- 
cial," and "The Roseanne Barr Show," will be given out by the MC 
at each club, based on audience participation. The clubs taking part 
in the promotion are Caroline's in New York, the Funny Bone in Chi- 
cago, and the Comedy Club in Los Angeles. Each of the tapes has a 
running time of 60 minutes and a suggested list price of $39.99. 

ANDRE BLAY'S company, Palisades Entertainment, has sold to Para- 
mount Home Video the rights to three films, the suspense thriller 
"Jack's Back" and two horror films, "White Of The Eye" and "Brain 
Damage." The agreement gives Paramount the video, pay -per -view, 
commercial television, and cable TV rights to the films. 

CELEBRITY HOME ENTERTAINMENT has vowed to hold the $79.95 price 
point. The company says the move will give distributors and retail- 
ers the confidence to buy newly released product instead of waiting 
for the price to drop. 

BEST FILM & VIDEO has inked a deal with the Calgary, Alberta -based 
Canadian Video Factory to distribute Best's product in Canada be- 
ginning in June. AL STEWART 
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MUST 
"HEAR" 
VIDEO! J 

Johnny O'Keefe - who called himself The 

Wild One and sometimes The Crown Prince of 

Rock (who else but Elvis was King ?), who was 

the number -one "live" ad in his country, who 

had three national television series, who 

recorded and released gold and platinum 

singles and albums, who scrapped his way 

toward the top, not only spotlighting his 

talents but also providing showcases and 

direction for other artists - According 

to the incomparable HELEN REDDY, who 

knew him at the beginning of her rise to 

stardom and had "grown up on 6 O'clock 

Rock" (one of Johnny O'Keefe's network 

tv shows.) Johnny O'Keefe was "one 

of Australia's greatest undiscovered 

natural resources; a lot of Australians 

didn't really know what we had with 

Johnny O'Keefe." This is the story 

of Johnny O'Keefe - who almost 

had it all. This is SHOUT! 

1r, 

B OOOOE 
E OAEqT - OsyoaTt 

Aod 
män y many morel 

A 

SPECIAL INTRODUCTION 
BY HELEN REDDY 
IN COLOR 

CATALOG NO. 97900 

Th 
sPecia//y 

by the mt. 

HELE 

SUGGESTED LIST PRICE 

UNRATED: PARENTAL GUIDANCE SUGGESTED 

ORDER DATE: MAY 13 

STREET DATE: MAY 31 

11111.111111111101111 

FRIES HOME VIDEO 
o_tsidio.of HJe ,nnn,i.nc 

On A Roll. Hall of Fame bowler 
Nelson "Bo" Burton shares his 
expertise in the CBS /Fox Home Video 
release "Score More! By Bowling With 
Nelson 'Bo' Burton." The 55- minute 
instructional video is targeted at 
league bowlers and demonstrates a 

series of drills designed for home 
practice. The tape is currently 
available for a list price of $24.98. 

Vestron Calls 

For Encore 

Prices For 28 
NEW YORK Twenty -eight ti- 
tles from the Vestron Video cat- 
alog are being repriced at $29.98 
each for a sell- through promo- 
tion dubbed Encore! The titles, 
all currently priced between 
$69.98 and $89.98, will be avail- 
able in the VHS and Beta for- 
mats beginning July 6. 

The titles permanently re- 
duced for Encore! include "Ani- 
mal Farm," "Blame It On Rio," 
"The Bounty," "Breathless," 
"The Adventures Of Buckaroo 
Bonzai," "Cat On a Hot Tin 
Roof," "Chained Heat," "The 
Coca Cola Kid," "Desert 
Hearts," "Endless Love," "Fort 
Apache, The Bronx," "Gorky 
Park," "Heidi," "The Hotel New 
Hampshire," and "Irreconcilable 
Differences." 

Also included are "Liars 
Moon," "The Lion, The Witch 
And The Wardrobe," "Peter And 
The Lion And Other Tales," 
"The Reincarnation Of Peter 
Proud," "Scandalous," "Subur- 
bia," "Up The Creek," "Valley 
Girl," "The Warrior And The 
Sorceress," "The Wild Pony," 
"The Wind In The Willows," 
"The Wonderful World Of Puss 
'N Boots," and "Young Doctors 
In Love." 

VIDEO REVIEWS 
(Continued from page 38) 

demonstration at the La Costa Coun- 
try Club in California. However, even 
the presence of these luminaries fails 
to enliven this incredibly boring pre- 
sentation. Amateurish camera work, 
a terribly redundant script, gratu- 
itous gimmicks, and the inherent pre- 
dictability of Smith's shots and jokes 
make a bad situation even worse. 

R.T.R. 
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SELL -THROUGH REVENUE 
(Continued from page 37) 

sell- through, says Skipper. 
Allan Caplan, head of Applause 

Video, says the Midwestern chain 
does "real well on sell- through," 
which it emphasizes year round, not 
just at Christmas. Applause outlets 
apply a variety of methods to maxi- 
mize sell- through, including elabo- 
rate displays, sales commissions for 
clerks, and the taking of special or- 
ders. 

"We do a tremendous amount of 
special -order business," says Cap- 
lan, noting that last Christmas, Ap- 
plause had 800 -1,000 titles available 
for sale and was taking 300 orders a 
week on items that weren't in stock. 

Both Caplan and Berns stress the 
importance of having special sec- 
tions for sell- through product. "Too 
many [other] stores blend for -sale 
with for -rental items," Caplan 
points out. Similarly, Berns says, 
"When you walk into a store, you 
can't be bombarded by 99 -cent rent- 
als. If you orient the customer to 
rentals, he thinks rental." 

Another key to sell- through is vis- 
ibility. Caplan says, "The real key 
ingredient is we display it. What a 
concept! If you don't have it on the 
shelf, how's your customer going to 
know you have sell- through ?" 

Hot exercise and sale -priced mov- 
ie tapes are displayed up front or on 
end caps in Applause units, while 
cassettes that come in without dis- 
play pieces are racked by genre in 
the sell- through section. "The ones 
that move the best are the ones 
from studios that put out the best 
display pieces," Caplan says. 

Caplan and Erol's Skipper say 
that among the major suppliers, 
Paramount and Walt Disney pro- 
vide the most merchandising and 
advertising support for sell- through 
product. There's a consensus that 
co-op ad funding is essential to pro- 
moting this area of the business. 

"In the past six to nine months," 
states Berns, "the suppliers have 
made inroads with consumer adver- 
tising. As a large healthy chain, 
we'd like to see co-op funding con- 
tinue. That would help the industry 
by bringing consumers to the better 
stores that have decent depth and 
breadth of product." 

Berns adds that to succeed in sell - 
through, a retailer must make a sub- 
stantial financial commitment. "You 
have to carry depth -you can't carry 
50 titles and say you're in sell - 
through." Each RKO Warner The- 
atres outlet, he points out, carries an 
average of 1,000 for -sale titles. 

While the majority of these titles 
are priced from $19.95 to $29.95 - 
less for kiddie product and more for 
fine arts and adult videos -a good 
number of new A and B titles also 
are displayed with price tags rang- 
ing from $69.95 to $89.95. 

Berns notes his chain offers all 
new rental titles for sale, despite 
their often high prices. He claims 
RKO Warner Theatres Video has 
sold 500 copies of "Dirty Dancing" 
and 300 of "RoboCop," though both 

(Continued on next page) 

Wall Street questions 
home video's future 

... see story, page 75 

IIOME VIDEO 

THIS IS A CONCERT JERSION OF TONY 

AWARD WINNING STEPHEN SONDHEIM'S 

1 "FOLLIES." 

IT'S A BLACK TIE EVENT THAT HAD THE 

AUDIENCE ROARING ITS APPROVAL...ON 

VIDEO WE SEE THE REHEARSALS, THE BACK 

STAGE JITTERS AND AN E,ECTRIFYING LIVE 

PERFORMANCE. 

IF YOU ARE A DEVOTEE CF THE BROADWAY 

MUSICAL THEATRE, THIS IS A PROGRAM YOU 

WILL WANT TO SEE OVER AND OVER AGAIN, AND 

CHERISH FOREVER. IT'S ONE OF A KIND! 

"A 
Magical Moment 

of Theatrical 
History. 

Performed at Avery Fisher 
Hall, Lincoln Center, New York City Music & Lyrics by 

Stephen Sondheim 

LICIA 
Starr /n9 

ALBANESE 
CAROL BURNETT LIZ CALLAWAY 

BARBARA COOK 
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THE NEW YORK TIMES 

APPROXIMATE RUNNING TIME: 90 MINUTES 

CATALOG NO. 92700 

SUITABLE FOR ALL AGES 

$ 39.95 EACH 
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FRIES HOME VIDEO 
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Before now, 
marketing a special 
interest video could 
pose something of a 
problem. No matter 
how good your 
video was, you 
didn't have an effective, affordable way 
to reach your target audience. Video 
stores catered to movie videos. Special 
interest videos were left out in the cold. 

S.I. Video gives you 
marketing musde. 

Fit... 
the way 

your body 
should be. 

Lift your video sales 
to bold new heights with 
S.I. Video Direct! 

S.I. Video's marketing program will 
boost your sales -as it already has for 
hundreds of video producers. With a 
slick, readable catalog that puts special 
interest videos right in front of the peo- 
ple who will buy them. The first test 
issue of this catalog had a whopping 
response rate. Over 15,000 special in- 

terest videos were sold in just one 
month -and this was only the test! The 
next issue will only be greater. Back this 
up with direct response TV, direct mail 
solo pieces, in -flight programs -and 
watch your sales figures rise. 

This spring, 2 million people 
will look for your video here. 

In our next catalog, 2 million VCR - 

friendly readers will be looking for your 
video. In the cooking section, in the 
sports section, in the business section, 
in the hobby section -in whatever sec- 
tion suits your video best. Right next to 
top -selling videos from Jane Fonda, Bill 

Cosby, Arnold Palmer, and Walt Disney. 
Don't let them down. Let them see 

your video, read about it, and buy it. 

Remember, no matter how good your 
video is, it won't sell if you don't reach 
your audience. Call S.I. Video today at 
(818) 845 -5599. And reach your au- 
dience this spring. 

S.I. VIDEO DIRECT SALES 
4111 E. Alameda Ave., Ste. 508 

Burbank, CA 91505 
(818) 845 -5599 

Closing date: June 1, 1988 

SPECIAL 
INTEREST 
VIDEOS 
ONLY! 

SELL -THROUGH REVENUE 
(Continued from preceding page) 

are tagged at $89. "I'm not saying 
they sell as well as $20 or $30 titles, 
but they sell." 

Overall, he says, his margin on 
video sales averages 30%-32%. He'd 
like margins to be better, but "if I 

can make 30 -32 points and sell prod- 
uct, I should be in the sell- through 
business." 

Skipper says that at Erol's, 
"there's a large range of [sell - 
through] margins, depending on 
how we buy and what we promote it 
for." The gross profit range, she es- 
timates, is from 20% -35 %. 

While Erol's does sell some new 
films, operas, and boxed sets at high- 
er price points, Skipper stresses that 
"the majority of business is under 
$30." That breaks down to 38% for 
$25 -$35 titles, 33% for $10 -$25 items, 
and 22% for product priced below $10. 

She feels too much sell- through 
video carries a list -price of $29.95: 
"Under $20 is the price point where 
they [suppliers] could move the kind 
of volume they want to move." 

Caplan says he obtains an aver- 
age margin of 35% on video sales 
and 27% on titles bought as sell - 
through product. He makes a high- 
er profit on hot rental tapes, but he 
says, "If people want to buy it, why 
should we force them into some- 
body else's store ?" 

Even when Applause offers sell - 
through items at a deep discount to 
meet competition, especially from 
mass merchandisers, the chain can 
make money by moving volume, 
notes Caplan. Equally important 
from his viewpoint is not losing cus- 
tomers to the competition. 

States the outspoken Caplan, "I'm 
on a crusade to get every video retail- 
er in the country to get into sell - 
through to combat the mass mer- 
chants who are using video as a 
whore to get customers across the 
doorstep ... They destroyed the vid- 
eo game business; we don't want 
them destroying the video business." 

ARTISTS TRY 8MM 
(Continued from page 88) 

Margaret Ahwesh, "Disneyland, An 
Iowa Farm and Mesta Machine "; 
Robert Beck, "Learning From Dal- 
las"; Jim Hubbard, an AIDS docu- 
mentary; Abigail Child, "Project 
X "; Peter Mentrie, "This Isn't Pe- 
dro Peitri "; Maria Maggenti and 
Jean Carlomusto, "Women And 
AIDS "; and Penny Ward, a docu- 
mentary on Japanese dancers. 

Ward, who specializes in video/ 
dance applications, said that 8mm 
equipment is "so useful with danc- 
ers because of portability, and also 
the picture is very sharp. I hope to 
take the equipment abroad and re- 
cord a class in Indonesia, then cre- 
ate a collage section involving close - 
ups of different details." 

The eight projects will be consid- 
ered for exhibit in The Kitchen's 
Video Viewing Room in September 
and may be additionally exhibited 
and distributed by The Kitchen and 
the 8mm Video Council thereafter. 

"The Kitchen's fine reputation 
should have an umbrella effect in 
spreading awareness of the technol- 
ogy," said William Fisher, Sony 
Corp.'s Consumer Video Products 
Division's national software mar- 
keting manager. 
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labels, Vidclip Pools Play Remix-For-Hire Game 
BY MOIRA McCORMICK 

CHICAGO As a result of increased 
demand at the club level for 12 -inch 
video remixes, record labels have 
for some time been hiring indie VJs 
to rework 7- inch -length clips to fit 
the dance -length versions of hits. 

Now some labels have begun 
turning to clip -compilation club 
pools as well for their versions of 
dance videos. 

New York -based Telegenics, 
whose primary clients are dance 
clubs, is now producing an average 
of three 12 -inch video remixes a 
month for labels, according to Chris 
Russo, the company's president. 

In the Midwest, Wolfram Video 
of Milwaukee recently completed its 

first commissioned 12 -inch remix 
for Arista, of Taylor Dayne's 
"Prove Your Love." 

Using remixes provided by clip - 
compilation services is "an interest- 
ing and inexpensive way to promote 
this music," says Abbey Konewitch, 
vice president of artist development 
and video at Arista. 

"We've been shooting 12 -inch ver- 
sions of some videos ourselves, in- 
cluding Jermaine Stewart and Whit- 
ney Houston, but where it makes 
sense we use outside sources," he 
says. "It's always nice to have [clip 
services] do it, because they know 
the tastes of the clubs they ser- 
vice." 

According to Telegenics' Russo, 
the video pool's production arm, 

by Steven Dupler 

ANATOMY OF A WORLD PREMIERE: On Mon- 
day (2), MCA artist Jody Watley gets her first world 
premiere Sneak Preview Video on MTV, for the new 
clip for "Most Of All." 

It's been a long strange trip for Watley to achieve 
that recognition on the country's most influential 
(and difficult to break into) music channel. So, here's 
how the saga stacked up, according to an inside 
source: 

"First, there was Watley's `Lookin' For A New 
Love,' and over at MTV, it was 'Jody Who ?' " he notes 
wryly. "Next came `Still A Thrill,' and it was 'Oh, 
yeah, she's that black Madonna.' 

"On 'Don't You Want Me' they got warmer, but not 
hot, although she did finally win admission to `Club 
MTV,' " he continues. When "Some Kind Of Lover" 
hit the channel, it was "still not an automatic play," 
says the source. "But as soon as it got significant top 
40 radio play, the channel climbed on." 

Finally, Stevie Wonder called and told MTV he 
wanted Watley for his upcoming "Characters" spe- 
cial. "So now, here she is, with a world premiere," the 
source concludes. 

"I've got to say, I'm really glad to see the Grammy 
Award -winning new artist is now a bona fide MTV 
star," the source adds. "I guess it's really a matter of 
timing." Yup. That, and a top 40 hit. 

ROWE PLAYS DIRTY: Rowe International Inc. 
and RCA Records are working together on a major 
promotion on behalf of the upcoming Dirty Dancing: 
The Concert Tour, which will see the more than 1,300 
Rowe video jukeboxes around the U.S. utilized to bang 
in a big way the previously released videos from the 
soundtrack to the hit movie. 

During June and July, according to Rowe's Michael 
Reinert, every Rowe video jukebox will feature a 
number of these videos. Each will be specially marked 
on the jukebox's selection panel and will also appear 
as an automatic selection when the jukebox is not in 
use. In addition, every Rowe video jukebox location 
will receive albums, tour posters, album flats, and oth- 
er "Dirty Dancing" merchandise. 

To ensure the Rowe locations' interest in the promo- 
tion, Rowe and RCA are running contests in eight 
markets (San Francisco, Chicago, Los Angeles, Hous- 
ton, Cleveland, Pittsburgh, Detroit, and Boston), in 
which the jukebox location that assembles the "most 
impressive" display for the tour will win tickets to see 
the show in their town. The prize includes limousine 
service to and from the show as well as backstage 
passes. 

Telegenics Production Crew, han- 
dles all video remixes as a separate 
entity. 

"We're not just a clip service do- 
ing 12 -inch video," he says. "Where 
a lot of independent remixers sim- 
ply use and reuse the existing 7 -inch 
clip footage, we get hold of unused 
footage from the labels, digital au- 
dio where available, 1 -inch mas- 
ters -it's more legitimate." 

Russo notes that on the 12 -inch 
remix for Atlantic artist Debbie 
Gibson's "Out Of The Blue," his 
company "literally recut the entire 
video." 

Curt Creager, manager of video 
services for Atlantic, says he was 
pleased with Telegenics' work on 
the remixes of both "Out Of The 

Artists featured on the tour include Bill Medley, 
Eric Carmen, Merry Clayton, and the original Con- 
tours. 

HOT FLASH: Will Michael Pillot, ex- Columbia pro- 
motion person and former videoclip producer, get the 
nod from the powers- that -be at MTV to fill Sam Kai- 
ser's shoes at the 24- hour -per -day channel? Strong in- 
side word has it that he will, and soon. Stay tuned. 

FLY FREE: Spectra Films is running a sweepstakes 
promotion through May 8 on "Rockworld," the one - 
hour video show seen nationwide by 2.2 million stu- 
dents on 550 college campuses, on behalf of the film 
"Sticky Fingers," which is the second film Spectra has 
promoted heavily to college students. (The first was 
"Tokyo Pop. ") Winners receive free round -trip travel 
anywhere in the U.S. on Continental airlines. 

PATENTED METHOD: Video Jukebox Network, 
the computer -controlled, viewer -selected, Florida - 
headquartered music video service available in a num- 
ber of locations via cable and low -power television sta- 
tions, has been allowed a patent by the U.S. Patent & 
Trademark Office on the proprietary viewer- interac- 
tive display systems used in programming its shows. 
The patent should be issued in three to four months, 
the company's attorneys say. 

EYE LIKED MCA /Uptown female rappers Finesse 
& Synquis' clip for "Soul Sisters," a great song 
(whose bass line and chorus appropriates more than 
just a little bit from LaBelle's "Lady Marmalade," 
but, hey, so what ?) and even better performance video 
that, in a perfect world, would find its way onto more 
than just black video outlets. 

Contrast the vitality of this rap video with the rath- 
er stale visuals of the new Run -D.M.C. clip for "Run's 
House" on Profile. We're handed jumpy hand -held 
camera shots of the boys parading on New York City 
streets and a by -rote performance. Come on, you can 
do better than that, and we've seen the proof with 
"Walk This Way" and "King Of Rock." "House" is a 
great song, true, but the video simply doesn't do it jus- 
tice. These guys may be the kings of rock, but the 
queens of rap could show them a thing or two about 
video, at least judging by these two clips. 

MICK ROCKS: That's Mick, as in Mickey. Mouse, 
that is. The Disney Channel's "Videopolis" dance 
show is apparently receiving such a strong response 
that the channel's programmers have decided to boost 
the show from a weekly to a daily flight, beginning 
April 25. 

"We've been pleased with the response since 'Video- 
polis" ' debut in February," says Patrick Davidson, 
Disney Channel vice president. "As a daily program, 
we expect it to build a large following with our after- 
noon audience." 

The half -hour show will be seen every day at 5:30 
p.m. EST and PST. Contact 818 -569 -7855 or 818 -569- 
7803 for information. 

Blue" and Stacey Q's "Don't Make 
A Fool Of Yourself." 

Creager says he'll use Telegenics 
again, but adds, "We'll continue to 
go to independent VJs as well. It de- 
pends on who's got the best feel for 
a particular artist or record." 

Telegenics has been promoting its 
services to the labels for about two 
years. Its first commissioned clips 
were Exposé's "Point Of No Re- 
turn" and "Come Go With Me" for 
Arista. Recent projects have includ- 
ed Jellybean's "Jingo" and a "mega - 
mix" for the Madonna medley put 
together by the DJ remixing service 
Disconet. 

Telegenics has also been re- 
searching clubs via its Vinyl Video 
Connection service to determine 
"which vinyl has no video and which 
7- inch -length videos need 12 -inch- 
length versions, based on VJ /DJ 
feedback." The results of such sur- 
veys are fed to labels. 

As for Wolfram Video, marketing 
director Bob Huntington says Aris- 
ta hired the video pool for the Tay- 
lor Dayne clip after Wolfram had 
sent Arista a remix of Dayne's "Tell 
It To My Heart." 

"They thought they'd give us a 
chance on the follow -up," says Hun- 
tington. For the "Prove Your Love" 
remix, Arista provided no original 
footage, he adds. "We enhanced ex- 
isting footage through digital ef- 
fects -frame flips, page turns, and 

so on," he says. 
According to Wolfram's presi- 

dent, Wolf Zimmerman, the clip ser- 
vice does not wish to become a pro- 
vider of remixes to record compa- 
nies as much as it hopes to "get the 
go-ahead to do more remixes for our 
clients and get permission to do 
more in -house projects. Ideally, 
we'd like to have a one -month win- 
dow on what we'd produce for our 
clients." 

Not all major labels have used 
clip services as remixers. Doug Cer- 
rone of MCA, considered a label pio- 
neer in 12 -inch remixes, says MCA 
has been hiring indie remixers but 
has yet to use a clip service, al- 
though he notes the label plans to 
do so at some point. 

Craig Kostich, vice president of 
contemporary music at Warner 
Bros., says he has some reserva- 
tions about video pools going into 
the remix- for -hire game. "If they 
want to get into production and re- 
mixing, great -if they can also at 
the same time cover their original 
task of aggressive club promotion," 
he says. Kostich points out that a 
"conflict of interest" could develop 
if a clip pool were to begin pushing 
its own remixes over some others. 

Nevertheless, says Telegenics' 
Russo, clip services have a distinct 
remix advantage: "What better peo- 
ple to do a remix than those who 
know what the clubs want ?" 
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THE LANDSCAPE CHANNEL COMPETITION 
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THE LANDSCAPE CHANNEL, the first all instru- 
mental music satellite television network offers a 
prize of £10,000 for the best visual interpretation of an 
instrumental work in the field of classical, jazz, rock 
or new age music. Plus 

Nine additional prizes of satellite receiving equipment 

.>< 
For competition rules and entry form applications please reply to: 
THE LANDSCAPE CHANNEL, 194 Union Street, Southwark, 
London SE1 OLH Tel: 01 620 2220 Telex: 265 871 Ref. DGS 2420 
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rMusic VIDEO 

NEW 
VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, al- 
bum (where applicable), label, pro- 
ducer /production house, and di- 
rector. Please send information to 
Billboard, New Videoclips, 1515 
Broadway, New York, N.Y 10036. 

ALIAS 
Knight Of The Realm 
Alias /Grudge 
In Union Productiions 
Dirk Van Tilborg 

BLACK FLAG 
Drinking And Driving 
Wasted ... Again /SST 
J.R. Johnson 
Becka Boss 

ERIC CLAPTON 
After Midnight 
Crossroads /Polydor 
Calhoun Productions 
Larry Jordan 

JOANNA DEAN 
Kiss This 
Misbehavin / Polydor 
Michael Pillot /Calhoun Productions 
Larry Jordan 

DEF LEPPARD 
Pour Some Sugar On Me 
Hysteria /Mercury 
Carl Wyant. Curt Marvis /The Company 
Wayne (sham 

THE DICKIES 
Killer Klowns 
Killer Klowns /Enigma 
Michael Hill /Shadoe Steven Inc. 

Chuck Cerino 

FATES WARNING 
Silent Cries 
No Exit /Enigma /Metal Blade 
Debra Norman /DDN Productions 
Gerry Ranson 

GOVERNMENT CHEESE 
Face To Face 

Croon Back To Bowling Green .. And Marry Me! /Reptile 
Scott Tutt /Reptile Productions 
Cory Lash 

HURRICANE 
I'm On To You 
Over The Edge /Enigma 
Craig Fanning /Mark Freedman Productions Inc. 
Dominic Orlando 

PAUL JACKSON JR. 
I Came To Play 
I Came To Play /Atlantic 
Tina Silvey /Silvey & Co. 

Jane Simpson 

JUNIOR 
Yes (If You Want Me) 
Sophisticated Street /London 
PMI 
J. Caidan, B. Travers 

SUSAN MARSHALL 
Why Can't You Tell Me Why 
Don't Play Innocent With Me /Reptile 
Scott Tun /Reptile Productions 
Terry White. Scott Tuft 

NEGATIVLAND 
No Other Possibility 
Negativland /SST 
Negativland 
Landon Spearman 

WALK THIS WAY 
In My Room 
Walk This Way /Mercury 
Lynne Miller /AWGO 
Greg Manual, 

WARLOCK 
Fur Immer (Forever) 
Triumph And Agony /Mercury 
Craig Fanning /Mark Freedman 
Jeff Zimmerman 

PATRICK WILLIAMS NEW YORK BAND 
10th Avenue 
I 0th Avenue /Soundwings 
Bill Davis /Pacific Video 
Bill Davis 

ANGELA WINBUSH 
C'est Toi (It's You) 
Sharp /Mercury 
Karolyn Ali /Renge Films 
Bill Parker 

TAMMY WYNETTE 
Beneath A Painted Sky 
Higher Ground /Epic 
Mary Matthews /Studio Productions 
Jim May 

New Film Reveals Russian Rock Roots 

`Rok' Shown In Leningrad 
BY VADIM YURCHENKOV 

MOSCOW The first Soviet docu- 
mentary on rock music here has pre- 
miered in Leningrad. 

Titled "Rok," a word that means 
both "rock music" and "fate" in Rus- 
sian, the music film deals with the se- 
miunderground world of Leningrad - 
based bands in 1986, before glasnost 
had taken hold. 

Acts featured in the Alexei Utchi- 
tel- directed film include Aquarium, 
DDT, Kino, and Auktzion and leading 
artists Boris Grebenshchikov, Yuri 
Shevtchuk, Oleg Garkusha, Victor 
Tsoi, and Anton Adasinsky. In 1986, 
when the film was shot, none were 
fully professional musicians and all 
had menial daytime jobs. 

So far, the film has only been seen 
at private showings. V/O Videofilm 
has suggested that video copies be 
duplicated and made available to vid- 
eo-rental outlets and so-called video 
salons where fans could view the doc- 
umentary for a small admission 
charge, but there are hopes that full 
theatrical distribution may ultimately 
be allowed. 

Since returning from the U.S., Gre- 
benshchikov says that the widely 
held belief that Soviet rock is inferior 
to the Western variety may be an illu- 
sion. Technical facilities and band 
equipment are superb in the West, 
but are not the most important things 
in art, he says. 

"The sensibility and individuality 
of the performers is, to my mind, the 
most important thing," he comments. 

"The artist expresses the conscious- 
ness of his society, and music com- 
municates what is in the mind and 
soul. Western groups often lack this 
kind of sensibility." 

Meanwhile the growth of interest 
in rock here is being hampered by 
shortages of blank cassettes for 
home taping. 

The practice became widespread 
when high -quality recorders, both im- 
ported and Russian made, were first 
made available to consumers, and 
millions of C90 blank cassettes from 
TDK, Sony, Maxell, and other manu- 
facturers were imported, selling at 
around $15 apiece in department 
stores and electrical goods shops. 

This market paved the way for the 
establishment of a wide network of 
small state -run and, later, coopera- 
tive duplication studios. But over the 
last two years the supply situation 
has changed dramatically. 

In 1986, about 2 million blank cas- 
settes-1.4 million of them import- 
ed -were supplied to shops in the 
Leningrad area. But last year the fig 
ure dropped to 630,000, and this year 
it is expected to fall to 460,000. 

With cassette imports slashed and 
local manufacturing confined to one 
Kazan -based plant, no immediate 
remedy for the shortfall is in pros- 
pect. 

To keep cooperative duplication 
plants from snapping up all available 
supplies, the Leningrad City Council 
has now decreed that the plants may 
use only the customers' blank -tape 
software. 

AS OF APRIL 27, 1988 

BiIIIDcDcJrcl THE NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in 
L s A SAMPLING OF PLAYLISTS AT 

recurrent or oldies rotation. 

TM 

MUSIC T .EWBK111. 

Continuous programming 
1775 Broadway, New York, NY 10019 

Dolly Parton, The River Unbroken 
Dwight Yoakam, Always Late With Your Kisses 
Neal James, Hurricane Shoals 
Sweethearts Of The Rodeo, Satisfy You 

Chas & Dave, Ain't No Pleasing You 

Earl Thomas Conley, Once In A Blue Moon 
The Statler Bros., Sweeter & Sweeter 
New Grass Revival, Can't Stop Now 
Lyle Lovett, She's No Lady 
Holly Dunn, Strangers Again 
Steve Earle, Guitar Town 
Patty Lovelace, If My Heart Had Windows 
The O'Kanes, One True Love 
Hank Williams, Jr., Young Country 

INXS, Devil Inside 
White Lion, Wait 
Icehouse, Electric Blue 
Terence Trent D'Arby, Wishing Well 
Bruce Springsteen, One Step Up 
Pet Shop Boys, Always On My Mind 
Natalie Cole, Pink Cadillac 
G. Estefan /MSM, Anything For You 
Michael Jackson, Dirty Diana 
Henry Lee Summer, I Wish I Had A Girl 
Angela Winbush, Angel 
Tiffany, I Saw Him Standing There 
The Deele, Two Occasions 
Johnny Hates Jazz, Shattered Dreams 
The Godfathers, Birth, School, Work, Death 

ADDS 

Rick Astley, Together Forever 
Thomas Dolby, Airhead 
Samantha Fox, Naughty Girls (Need Love Too) 
Climie Fisher, Love Changes Everything 
Living Colour, Middle Man 
Richard Marx, Hold On To The Night 
New Order, Blue Monday 1988 
Joe Satriani, Satch Boogie 
Rick Springfield, Honeymonn In Beirut 
R od Stewart, Lost In You 
Tina Turner, I Can't Stand The Rain 
Weird Al Yankovic, Fat 

v:i 
VIDEO HITS ONE 

Continuous programming 
1775 Broadway, New York, NY 10019 

fli 
Black Entertainment Television 

14 hours daily 
4217 Wheeler Ave., Alexandria, VA 22304 

SNEAK PREVIEW 

Belinda Carlisle, Circle In The Sand 
Def Leppard, Pour Some Sugar On Me 
Hall & Oates, Everything Your Heart Desires 
John Cougar Mellencamp, Rooty Toot Toot 
Pink Floyd, Dogs Of War 
Robert Plant, Tall Cool One 
Poison, Nothin' But A Good Time 
David Lee Roth, Stand Up 

ADDS 

Michael Bolton, Wait On Love 

NOUVEAUX ADDS 

Louise Goffin, Bridge Of Sighs Weird Al Yankovic, Fat . 

Jesse Johnson, Love Struck 
The Brothers Johnson, Kick It To The Curb 
Michael Cooper, Dinner For Two 
Run D.M.C., Run's House 
Herbie Hancock, Vive Alive 
Samantha Fox, Naughty Girls (Need Love Too) 
Basia, Time And Tide 
The Cover Girls, Promise Me 
Jean Beauvoir, Jimmy 
Mikata, Ready. Aim, Fire 

POWER 

HEAVY Natalie Cole, Pink Cadillac 
G. Estefan /MSM, Anything For You 
Johnny Hates Jazz, Shattered Dreams 
George Michael, One More Try 
Bruce Springsteen, One Step Up 

Aerosmith, Angel 
Paul Carrack, One Good Reason 
Cheap Trick, The Flame 
Natalie Cole, Pink Cadillac 
Taylor Dayne, Prove Your Love 
Whitney Houston, Where Do Broken Hearts Go 
Icehouse, Electric Blue 
INXS, Devil Inside 
Michael Jackson, Dirty Diana 
Johnny Hates Jazz, Shattered Dreams 
Kingdom Come, Get It On 
George Michael, One More Try 
Pet Shop Boys, Always On My Mind 
Bruce Springsteen, One Step Up 
Henry Lee Summer, I Wish I Had A Girl 
Tiffany, I Saw Him Standing There 
Toto, Pamela 
White Lion, Wait 
Whitesnake, Give Me All Your Love 

HEAVY 

Rick Astley, Together Forever 
Cher, We All Sleep Alone 
The Deele, Two Occasions 
Bruce Hornsby And The Range, Valley Road 
Whitney Houston, Where Do Broken Hearts Go 
Billy Ocean, Get Outta My Dreams ... 
Brenda Russell, Piano In The Dark 
Jermaine Stewart, Say It Again 
Toto, Pamela 

HEAVY 

Michael Jackson, Dirty Diana 
Whitney Houston, Where Do Broken Hearts Go 
Al B. Sure, Nite And Day 
E.U., Da Butt 
Natalie Cole, Pink Cadillac 
Gladys Knight & The Pips, Lovin' On Next To Nothin 
Mild Howard & Gerald LeVert, That's What Love Is 

Billy Ocean, Get Outta My Dreams ... 
Brenda Russell, Piano In The Dark 
Kool Moe Dee, Wild Wild West 
Pebbles, Mercedes Boy 
Suave, My Girl 

MEDIUM 

10,000 Maniacs, Like The Weather 
Breathe, Hands To Heaven 
Donald Fagen, Century's End 
Art Garfunkel, So Much In Love 
Nanci Griffith, I Knew Love 
Michael Jackson, Man In The Mirror 
Richard Marx, Hold On To The Night 
O.M.D., Dreaming 
Robbie Robertson, Somewhere Down The Crazy River 
Smokey Robinson, Love Don't Give No Reason 
Scarlett & Black, You Don't Know 
Al B. Sure, Nite And Day 

ACTIVE 
. 

10,000 Maniacs, Like The Weather 
Tracy Chapman, Fast Car 
Cher, We All Sleep Alone 
Debbie Gibson, Foolish Beat 
Guns N' Roses, Welcome To The Jungle 
Midnight Oil, Beds Are Burning 
0.M.D., Dreaming - 

Times Two, Strange But True 
Dweezil Zappa, My Guitar Wants To Kill Your Mama 

MEDIUM 

Jermaine Stewart, Say It Again 
The Fit, Just Navin' Fun 
Mico Wave, Instant Replay 
LeVert, Sweet Sensation 
Full Force, All In My Mind 
Keith Sweat, Something Ain't Just Right 
Junior, Yes (If You Want Me) 
Gavin Christopher, You Are Who You Love 
Kashif, Love Me All Over 
George Michael, One More Try 
Angela Winbush, C'est Toi (It's You) 

BUZZ BIN o 

O 
V 

-.6 

Five 1/2-hour shows 
1000 Laurel Oak, Voorhees, 

THE 

ÑEW 

fi I o E 

weekly 
NJ 08043 

The Church, Under The Milk Wa Y Y 

Robyn Hitchcock, Balloon Man 
Morrissey, Suedehead 
Smithereens, Only A Memory 

l ; i kJ ..'--T.] 
MEDIUM 

Balaam And The Angel, I Love The Things ... 
Eric Clapton, After Midnight 
Deacon Blue, Dignity 
Lita Ford, Kiss Me Deadly 
Glass Tiger, I'm Still Searching 
Bruce Hornsby And The Range, Valley Road 
Kings Of The Sun, Serpentine 
Ziggy Marley /Melody Makers, Tomorrow People 
Dan Reed Network, Ritual 
James Reyme, Fall Of Rome 
Sting, Englishman In New York 

w `s IA ' 

CURRENT 
í 

7 hours daily 
1000 Louisiana Ave., Houston, TX 77002 

Natalie Cole, Pink Cadillac 
Chad, Luv's Passion & You 
Michael Jackson, Dirty Diana 
0.M.D., Dreaming 
Jody Watley, Some Kind Of Lover 
Def Leppard, Hysteria 
Lita Ford, Kiss Me Deadly 
Paul Carrack, One Good Reason 
Buster Poindexter, Fool For You 
Kingdom Come, Get It On 
Gene Loves Jezebel, Suspicion 
Platinum Blonde, Fire 
Platinum Blonde, Somebody Somewhere 
The Woodentops, Wheels Turning 
Laura Branigan, Cry Well 
Laura Branigan, Self Control 
Laura Branigan, Shattered Glass 
Bruce Springsteen, One Step Up 

_C) 

1 r / 

14 hours weekly 
6430 Sunset Blvd., Hollywood, CA 90028 

ADDS 

Warlock, Fur Immer 
Bruce Hornsby And The Range, Valley Road 
David Lee Roth, Stand Up 
The Cover Girls, Promise Me 
Samantha Fox, Naughty Girls (Need Love Too) 
Blue Mercedes, See Want Must Have 
Timbuk 3, Easy 
Bon Fire, Sweet Obsession 
Weird Al Yankovic, Fat 
Keith Sweat, Something Ain't Just Right 
Killer Doors, We Stand Alone 

. 

BREAKOUTS 

AC /DC, That's The Way I Wanna Rock And Roll 
The Adventures, Broken Land 
The Alarm, Rescue Me 
Jon Anderson, Hold On To Love 
Big Pig, Breakaway 
Bled, Never Give Up 
Joanna Dean, Kiss This 
The Del- Lords, Judas Kiss 
Depeche Mode, Behind The Wheel 
Dokken, Heaven Sent 
House Of Shock, Middle Of Nowhere 
Iron Maiden, Can I Play With Madness 
Kiss, Turn On The Night 
Living Colour, Middle Man 
Martini Ranch, Reach 
Jenny Morris, Body And Soul 
Robbie Robertson, Somewhere Down The Crazy River 
Rocky Hill, I Won't Be Your Fool 
Robert Tepper, The Unforgiven 
Treat Her Right, I Think She Likes Me 
Will & Kill, Heart Of Steel 

POWER 

Whitney Houston, Where Do Broken Hearts Go 
G. Estefan /MSM, Anything For You 
Taylor Dayne, Prove Your Love 
Johnny Hates Jazz, Shattered Dreams 
Terence Trent D'Arby, Wishing Well 
Natalie Cole, Pink Cadillac 
Billy Ocean, Get Outta My Dreams ... 
Icehouse, Electric Blue 
Pet Shop Boys, Always On My Mind 
INXS, Devil Inside 
Toto, Pamela 
George Michael, One More Try 
The Deele, Two Occasions 

E) 
MI la N 
iii am 

The Nashville Network 

13 Hours Weekly 
2806 Opryland Dr., Nashville, TN 37214 

ADDS 

Sinead O'Connor, Mandinka 
Tracy Chapman, Fast Car 
Bardeau, When We Kiss 
Joe Strummer, Trash City 
Nia Peeples, Trouble 
Eric Clapton, After Midnight 
Run D.M.C., Run's House 
Bruce Hornsby And The Range, Valley Road 
Samantha Fox, Naughty Girls (Need Love Too) 
Kool Moe Dee, Wild Wild West 
David Lee Roth, Stand Up 
New Order, Blue Monday 1988 

HEAVY 

Michael Jackson, Dirty Diana 
0.M.D., Dreaming 
Paul Carrack, One Good Reason 
Dan Reed Network, Ritual 
Glass Tiger, I'm Still Searching 
Bryan Ferry, Kiss And Tell 
Bruce Springsteen, One Step Up 
Rick Astley, Together Forever 
Jermaine Stewart, Say It Again 
Times Two, Strange But True 
Brenda Russell, Piano In The Dark 
Cher, We All Sleep Alone 
Debbie Gibson, Foolish Beat 
Suave, My Girl 
Pretty Poison, Night Time 
White Lion, Wait 

CURRENT 
HEAVY 

Kathy Mattea, Eighteen Wheels And A Dozen Roses 
Alabama w /K.T. Oslin, Face To Face 

Joe Kenyon, Hymne 
Kenny Rogers, Morning Desire 

Taylor Dayne, Prove Your Love 
Whitney Houston, Where Do Broken Hearts Go 

Billy Ocean, Get Outta My Dreams ... 

44 BILLBOARD MAY 7, 1988 

www.americanradiohistory.com

www.americanradiohistory.com


ETA /L /NG 

Starchip Chain Blasts Off With Marketing moans 
BY RUSSELL SHAW 

NORCROSS, Ga. Starship Rec- 
ords & Tapes, which is based in the 
Atlanta area and is now entering 
its second decade, is adding prere- 
corded video product to more of its 
locations and increasing its empha- 
sis on compact disks. 

The 15 -store chain, which is con- 
centrating its efforts on develop- 
ing a pocket of stores it has opened 
in the prosperous Raleigh -Dur- 
ham, N.C., market, also plans to 
develop better media -buying effi- 
ciency and to launch a youth -ori- 
ented direct -mail campaign. 

In early April, as a result of the 
high priority it has given its four 
Raleigh- Durham locations, Star - 
ship moved its advertising account 
from the Atlanta -based Unger As- 
sociates agency to Raleigh -based 
Williford, Winstead, James. 

Starship is a curious retailing 
anomaly. Although based in the 
upscale, yuppie- dominated, com- 
pact- disk- and -video -crazy Atlanta 
suburb of Norcross, the web has 
not operated any stores in its home 
market for several years. A relat- 
ed company had four stores in 
downtown Atlanta but pulled up 
its tent when pedestrian shopping 
started to decline. 

Rather than compete toe -to -toe 
with the sprawling Turtle's Rec- 
ords & Tapes, which is also based 
in the Atlanta area, Starship has 

TIM 

carved out a niche in small and sec- 
ondary markets throughout Geor- 
gia- including two stores in Sa- 
vannah, four in the Macon -Warner 
Robins area, and one store each in 
Gainesville and Valdosta. 

Last year the company took an- 
other leap, branching out from its 
home state to open two of the Ra- 
leigh- Durham locations on Labor 
Day, with an additional two stores 
opening there around Thanksgiv- 
ing. The company is examining 
other Raleigh- Durham sites for 
rollout by early fall. 

The move into Raleigh- Durham 
is not a brazen move to taunt Dur- 
ham -based powerhouse retailer 
The Record Bar, Starship officers 
say. 

"We looked into it very careful- 
ly," says Mike Goldwasser, Star - 
ship merchandising manager. "In 
our opinion, there were no corner 
record stores there to speak of. 
The mall record business is a dif- 
ferent business than your corner 
neighborhood record -and -movie 
store. 

"I've watched what has hap- 
pened as strip stores have boomed 
in Atlanta. When you open up a 
corner store, you create a whole 
new genre of business. Someone is 
riding in a car," Goldwasser con- 
tinues, "and they hear a theme 
from `Dirty Dancing' and they tell 
themselves they are going to buy 
it. The next time they are in a mall 

by Earl Paige 

SHOPPING SUMMIT: Several topics at the Interna- 
tional Council of Shopping Centers spring conven- 
tion will address the fast -changing relationships be- 
tween chains and developers. The big mall event, ex- 
pected to draw 24,000 to the Las Vegas Convention 
Center May 15-20, will feature Michael Bozic, chair- 
man /CEO of the Sears merchandising group, as one 
special speaker. Among the seminars will be "Chang- 
ing Dynamics In Small Center Development," which 
will be divided into three geographical regions, East- 
ern, Midwest /Southeast, and Western. 

NAIRD COMPS RETAILERS: The National Assn. 
of Independent Record Distributors & Manufactur- 
ers is waiving its annual $125 registration for retail 
convention delegates, and has already picked up 
North Canton, Ohio-based Camelot Music as a first - 
time attendee firm. Even with the push, NAIRD is 
somewhat disappointed in retail interest, but Jim 
Thompson at Record Bar is optimistic. Thompson, se- 
nior product manager for the Durham, N.C. -based 
Record Bar chain, will chair a retail panel during the 
May 11 -15 event at New Orleans' Monteleone Hotel. 
Other panelists: Chris Young, retail promotions direc- 
tor, Alligator Records; Ray Genovese, New Orleans 
branch manager, Sound Warehouse; Michael Crock- 
ett, Austin, Texas -based rep for The House Distribu- 
tors; and Lem Sylvest, manager at Raccoon Records, 
Lafayette, La. 

CES WEST is not the official name of the show, but 
the E.R.A. Consumer Electronics Expo, which fol- 

is two weeks later, but by that 
time they've forgotten they were 
going to pick it up. If they are driv- 
ing by a strip store every day, 
though, they can pull in with easy 
access -and rent a movie, too." 

Currently, Starship is offering 
movie rentals only in its four 
North Carolina stores. But, consis- 
tent with Goldwasser's "easy ac- 
cess" theory, it plans to add video 
departments to strip stores by 
midsummer. "With vinyl shrink- 
ing, we can find that space," he 
says. 

Goldwasser estimates that sys- 
temwide, LP sales only account for 
7.5% of gross sales of prerecorded 
product, with prerecorded cas- 
settes at 35 %, compact disks at 
50 %, and 45s, 12 -inch singles, and 
video accounting for the remain- 
ing 7.5 %. 

Despite increasing video activi- 
ty, the company does not pretend 
to be a superstore player within 
the prerecorded video market. Fu- 
ture video departments, according 
to plans, will be confined to slight- 
ly more than 2,000 titles, with mov- 
ies renting at $2.50 per night. At 
an average size of 2,000 square 
feet per store, a 10,000 -title opera- 
tion would be unwieldy. 

"Plus," says Goldwasser, "I'd 
rather be 25 or 30 deep with 'Pred- 
ator' than have two or three or 
more of everything. That way, we 

(Continued on page 52) 

lows the big Chicago Summer Consumer Electronics 
Show, is getting bigger every year. According to Ron 
Bernard, president of Jack Carter Associates, exhibi- 
tors are up to 200 from last year's 90. Only four rep 
firms promoted products in the first show in 1986; in- 
volvement has grown now to 21 rep companies. The 
June 21 -22 event at the Sheraton Plaza La Reina, right 
outside Los Angeles International Airport, runs 10 
a.m.- 8 p.m. with free parking and buffet. Participat- 
ing rep firms: Bark Associates, Brant Hodges & As- 
sociates, California Sales & Marketing, Calwest 
Marketing South, Jack Carter Associates, Damark 
Industries, Mike Fallen & Associates, Horizon Mar- 
keting Group, Krauss Sales, Markman Co., Mar - 
shank Sales, Mayhew Co., Morris Adato Sales, Net- 
work Marketing 20th Century, Promarx, Rick Sor- 
dini & Associates, Tri -West Marketing, Venture 
Sales & Marketing, Vinger Marketing, and Western 
Sales & Marketing. 

BLANK BOOST: Some buyers at chains are still un- 
certain as to how much prices will be bumped up on 
those videotape brands announcing cost increases. 
Fuji and TDK both hiked prices on videotape effective 
June 1. Fuji's increase will average 15 %, but will vary 
depending on product. TDK's boost will range 15 %- 
20 %, again depending on tape grade. "TDK just low- 
ered the price recently," says Joyce Quist, director of 
operations at 29 -store Record Shop. "I haven't seen 
the new price list," she says, adding that the always 
confusing blank tape category is even more uncertain 
in light of recent changes. Record Shop just added 
Denon and has passed along audio price hikes, which 
started blank tape's yen /dollar ball rolling early this 
year. "We haven't had the new prices long enough to 
see a big difference. But the tape consumer is very 
price conscious," she says. Maxell's 290 went from 
$5.99 list to $6.39. Sound Shop also carries Memorex, 
which hasn't raised prices -at least, not yet. 

BLOCKBUSTER'S BLOCKBUSTER: In Southern 
California, combo-store operators are poised for an in- 

(Continued on page 53) 

Starship's Clocktower store, above, in Raleigh, N.C., is one of four outlets the 
chain has opened in the Raleigh /Durham market. Inside, shown below, the 
Georgia -based web has stepped up its commitment to video and compact disks. 

Malls Find Peanut Heaven 
BY BRUCE HARING 

NEW YORK Peanut Heaven, a na- 
tionally distributed children's record 
label based in Pittsburgh, Pa., has 
launched a seven -state concert tour 
of shopping malls in conjunction with 
National Record Mart. The label 
hopes the move will perk interest in 
its product and children's music in 
general. 

Frank Cappelli, Peanut Heaven 
artist and co-owner, has been on the 

road since the end of March, perform- 
ing at shopping malls close to his 
Pittsburgh base in support of four 
children's recordings released in Oc- 
tober 1987 on Peanut Heaven: "Look 
Both Ways," "You Wanna Be A 
Duck," "On Vacation," and "Good." 

"It's not our intent to follow in Tif- 
fany's footsteps," says Patty Cap- 
pelli, who co-owns the label with her 
husband, Frank. "We get the expo- 
sure to sell the tapes, but we also im- 

(Continued on page 48) 

NEW REGGAE ALBUMS 

I. ( ()ME ALONG GREGORY ISSACS LALP 22 

2. THINK ABOUT IT JOHNNY CLARKE SPLP 07 

3. WE MANI A LADY DERRICK IRIE WENLP 3036 

4. CASSANOVA FRANKIE PAUL LALP 23 

S. ONE THE HARD WAY CHUCH TURNER LAO 21 

6. FOUR SEASONS LOVER LEROY GIBBONS SPLP 06 

7. THE INVINCIBLE BEANY MAN BEANY MAN JUSLP 03 

8. TULLO T "THE TEACHER" TULLO T JUSLP 04 

9. D.J.'S GREATEST VARIOUS LALP 20 

VARIOUS ARTISTS LALP 20 

Plus New 12" Disco 45's 
Marketed & Distributed by 

WORLD ENTERPRISE RECORDS 
Tele: 718 -282 -7709 

Telex: 4973708WORLDU 1 
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Staff, Roster Are Cut, But L.A. Office Stays Open 

Big-Time Rumors Fly At label's U.S. Arm 
BY JEAN ROSENBLUTH 

BIG -TIME CONFUSION: For 
weeks, scuttlebutt has been circu- 
lating about the fate of Big Time's 
U.S. operation, whose last release, 
Max Eider's "The Best Kisser In 
The World" album, was in Janu- 
ary. President Fred Bestall says 
that in a few weeks' time he'll be 
"making some announcements 
about the overall direction Big 
Time will take," but in the interim, 
here's what we've found out. 

Despite rumors to the contrary, 
the company's U.S. office, in Los 
Angeles, will remain open, accord- 
ing to Big Time business affairs 
manager Doug Freeman. He ac- 
knowledges, however, that the la- 
bel's staff and roster have both 
been substantially cut back. And 
though several sources say that 
Big Time's distribution deal with 
RCA is kaput, both Freeman and 
an RCA spokeswoman say that 
isn't so. According to RCA, the 
next Love & Rockets album, for in- 

stance, will be on Big Time 
through RCA. (In a one -off deal, 
RCA marketed as well as distribut- 
ed Love & Rockets' current 
"Earth *Sun *Moon" album.) Of 

iI I I I 
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course, Love & Rockets is actually 
a Beggars Banquet act and was li- 
censed for the U.S., Australia, and 
New Zealand by Big Time. 

To add to the confusion, RCA 
also handles Beggars Banquet in 
the U.S. A spokesman for Beggars 
Banquet says that although it is 
"undecided" what label the next 
Love & Rockets album will be on, 
releases beyond that will come out 
on Beggars Banquet /RCA. Free- 
man says that although Big Time 
technically still has a distribution 
deal with RCA, "probably nothing 
else will go through" the major. 

Meanwhile, Big Time has estab- 

America's Largest 
CD Distributor 
HERE'S WHY: 

PRICE -Low everyday prices, incredible weekly sales. 

FILL -Best fill in the industry. 

SERVICE-100% computerized inventory. The order you 
place is the order you get. No disappointments!! 
No surprises!! 

DEL/VERY-guaranteed 1 -2 day delivery anywhere 
in the U.S. at no extra charge to you. 

CALL NOW for our spectacular catalog of 
THOUSANDS of CD's ACTUALLY IN STOCK!! 

New York 
(212) 517 -3737 

Connecticut 
(203) 798 -6590 

Toll Free 
(800) 826 -0079 

DEALERS ONLY 

Los Angeles 
(213) 388 -9834 

FAX 
(203) 798 -8852 

lished a much more limited affili- 
ation with PolyGram: The next 
Buxton Creepers album will come 
out here on Big Time through Po- 
lyGram, with RCA's blessing. 

As for the rest of Big Time's ros- 
ter, most of it is scattering out to 
the majors and other indies. The 
Wild Flowers are now with Slash; 
Dumptruck has signed with Poly - 
Gram -which is also reportedly 
looking at Love Tractor- through 
a deal worked out in the U.K. with 
Phonogram; Dream Syndicate is 
with Enigma; and I.R.S. is talking 
with Christmas. That leaves the 
Lucy Show, Redd Kross, Eider, 
and the Alter Boys still on the label 
(Alex Chilton had a record- by -rec- 
ord deal, according to Freeman). 
Freeman says "it remains to be 
seen" whether those acts' next al- 
bums will go through independent 
distribution or another major. 

Bestall attributes the company's 
troubles to "growing too rapidly." 
Perhaps, then, the success of Love 
& Rockets' "Earth *Sun *Moon" 
was the straw that broke the cam- 
el's back. By far Big Time's big- 
gest- selling record in the U.S., the 
album has reportedly sold in the 
neighborhood of 300,000 copies. 

SEEDS & SPROUTS: The fate of 
New Jersey -based Jem is up in the 
air after rumors last week that 
Enigma had backed out of its 
agreement to buy the distributor 
and its labels. Sources say the 
company was barely meeting its 
payroll before Enigma rode into 
town ... Rock Hotel is no longer 
being distributed by Profile. Ac- 
cording to Profile president Cory 
Robbins, several of the acts that 
had records out on Rock Hotel dur- 
ing the outfits' two -year affili- 
ation, including the Cro -mags and 
Murphy's Law, will now be on Pro- 
file ... The Washington, D.C. - 
based reggae label RAS has some 
exciting summer releases sched- 
uled: Israel Vibration has re- 
grouped and will put out its first 
album in four years, "The 
Strength Of My Life." And "Reg- 
gae Around The World" collects 
tracks from reggae outfits in New 
Zealand, Poland, Italy, the Ivory 
Coast, Japan, and other reggae 
hotbeds ... No matter where your 
political sympathies lie, "Jump For 
Jesse" (as in Jackson) is a treat. 
The calypso 12 -inch, on the brand - 

(Continued on page 55) 
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POPTM 
Compiled from a national sample of retail sales reports. 

ARTIST 
TITLE LABEL & NUMBER DISTRIBUTING LABEL 

1 1 1 9 

* * No. 1 ** 
ROBERT PLANT ESPARANZA 2- 90863 /ATLANTIC 

NOW AND ZEN 

2 2 2 6 
TALKING HEADS SIRE /FLY 2-25654/WARNER BROS. 

NAKED 

3 5 3 33 
SOUNDTRACK RCA 6408 -2 -R 

DIRTY DANCING 

4 4 6 25 GEORGE MICHAEL COLUMBIA CK 40867 

FAITH 

5 3 4 9 TERENCE TRENT D'ARBY COLUMBIA CK 40964 

THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 

6 6 5 25 
INKS ATLANTIC 2-81796 

KICK 

7 8 8 7 SOUNDTRACK RCA 6965.2 -R 

MORE DIRTY DANCING 

8 NEW II' 1 
ERIC CLAPTON POLYDOR 835 262 -2 /POLYGRAM 

CROSSROADS 

9 9 9 34 
MICHAEL JACKSON EPIC EK 40600 /E.P.A. 

BAD 

10 NEW O. 1 
SCORPIONS MERCURY 832 963- 2 /POLYGRAM 

SAVAGE AMUSEMENT 

11 NEW II. 1 
ZIGGY MARLEY & THE MELODY MAKERS VIRGIN 2 -90878 
CONSCIOUS PARTY 

12 12 14 9 GUNS & ROSES GEFFEN 2 -24148 
APPETITE FOR DESTRUCTION 

13 29 - 2 IRON MAIDEN CAPITOL C2 -48982 

SEVENTH SON OF A SEVENTH SON 

14 7 7 7 THE BEATLES CAPITOL C2 -90044 

PAST MASTERS, VOL II 

15 18 20 29 
BRUCE SPRINGSTEEN COLUMBIA CK 40999 
TUNNEL OF LOVE 

16 16 13 12 
JAMES TAYLOR COLUMBIA CK 40851 

NEVER DIE YOUNG 

17 11 16 8 
KINGDOM COME POLYDOR 835 362 -2 /POLYGRAM 

KINGDOM COME 

18 17 18 10 
SINEAD O'CONNOR ENSIGN 2 -41612 /CHRYSALIS 

THE LION & THE COBRA 

19 10 10 5 
JONI MITCHELL GEFFEN 2 -24172 

CHALK MARK IN A RAIN STORM 

20 14 23 3 
MIDNIGHT OIL COLUMBIA CK 40967 

DIESEL & DUST 

21 28 - 2 NEIL YOUNG AND THE BLUENOTES REPRISE 2 -25719 

THIS NOTE'S FOR YOU 

22 13 12 28 STING A &M CD 6402 

... NOTHING LIKE THE SUN 

23 25 15 12 
SOUNDTRACK A &M CD 3913 

GOOD MORNING, VIETNAM 

24 20 21 6 
BILLY OCEAN JIVE ARCD 8495 /ARISTA 

TEAR DOWN THESE WALLS 

25 15 11 7 THE BEATLES CAPITOL C2-90043 

PAST MASTERS, VOL I 

26 23 24 3 
GLORIA ESTEFAN /MIAMI SOUND MACHINE EPIC EK 40769/E.P.A. 

LET IT LOOSE 

27 19 26 4 
JOE SATRIANI RELATIVITY 8193 -2 /IMPORTANT 

SURFING WITH THE ALIEN 

28 22 17 35 JOHN COUGAR MELLENCAMP MERCURY 832 465 2 /POLYGRAM 

LONESOME JUBILEE 

29 21 19 4 
MORRISSEY SIRE 2- 24699 /WARNER BROS. 

VIVA HATE 

30 30 
2 10,000 MANIACS ELEKTRA 2 -60738 

IN MY TRIBE 

JERRY BASSIN, INC. 
RECORDS, TAPES 

& COMPACT DISCS 

15960 NW 15th Ave, Miami, FL 33169 

Telex *825580 JAYBE OF 
Fax *(305) 621 -0465 
Fax *(305) 621 -6356 

WHvLI:JALI= ` NESTOP vP 
ANI) 

LARGEST SELECTION OF COMPACT DISCS -WE STOCK OVER 11.000 TITLES 

ALL MAJOR AND INDEPENDENT LABELS FANTASTIC FILL DYNAMITE PRICES' 

SAME DAY SERVICE WE EXPORT WORLDWIDE' 
CALL COLLECT FOR OUR CATALOG AND MORE INFORMATION- ASK FOR BRUCE. 

CALL COLLECT (305) 621 -0070 

In addition to 104 different 
section dividers, 
191 categories, 1312 artists, 
and a full line of accessories, 
we can custom print 

ANY THING YOU WANT. 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

CD Jewel Boxes 
CD packaging 
from Filam for 
1, 2, 3 or 4 
discs. Available 
from stock; 
Ilsemann 
compatible. 

Filam dl National 
13984 S. Orange Ave. 
Paramount, CA 90723 
(213) 630-2500 
FAX: (213) 408 -0712 
TLX: 75106 FNPIUD 

Plastics 
1200 N. Street 
Suite 504 
Lincoln, NE 68508 
(402) 435 -5005 
FAX: (402) 435 -4722 
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Blending in with the crowd 
is no way to sell audio tapes 
to these kids. 

So you can see why SKC 
tapes look the way they do. 
Outrageous, as they soy. 
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And they sound even better 
than they look. Better than the 
big name tapes, in fact. Which 
means once your customers 
hear one, they'll be back 
for more. 

Gor t°9 "NN: - Petl 
W 
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That's when things start to 
look especially good or you. 
Because we have all kinds of 
unique multi-packs designed 
specifically to make you 
a bundle. 

SKC is also runninc lots of 
traffic- building promotions. 
We'll be sponsoring local and 
national music awards, special 
giveaways and celebrity 
events. 

So stock up. Business is 

looking good. 

JI1% 
A U D I O T A P 

Nobody carries a tune Ike we do. 
Audio Tape Division, 17106 S. Avalon Blvd., Carson, CA 90746 

800/237 -8372, 800/331 -5729 (Calíomio) 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 88 

** NO.1 ** 
LED ZEPPELIN ATLANTIC SD -19129 (1971) (CD) 25 weeks at No. One 

LED ZEPPELIN IV 

2 3 236 
AEROSMITH COLUMBIA PC -36865 (1980) (CD) 

AEROSMITH'S GREATEST HITS 

3 2 244 
ELTON JOHN MCA 1689 (1974) (CD) 

ELTON JOHN'S GREATEST HITS 

4 5 80 
AC /DC ATLANTIC SD -16018 (1980) (CD) 

BACK IN BLACK 

5 4 76 
THE EAGLES ASYLUM 6E- 105 /ELEKTRA (1976) (CD) 

GREATEST HITS 1971 -1975 

6 6 64 
PATSY CLINE MCA 12 (1973) 

PATSY CLINE'S GREATEST HITS 

7 9 68 
JAMES TAYLOR WARNER BROS. BSK -3113 (1976) 

GREATEST HITS 

8 8 45 WHITESNAKE GEFFEN OHS 4018 (1984) (CD) 

SLIDE IT IN 

9 7 41 
U2 ISLAND 90127 /ATLANTIC (1983) (CD) 

UNDER A BLOOD RED SKY 

10 10 112 
STEVE MILLER BAND CAPITOL SN -16321 (1978) (CD) 

GREATEST HITS 1974 -1978 

11 11 60 FLEETWOOD MAC WARNER BROS. BSK3010 (1977) (CD) 

RUMOURS 

12 12 88 
PHIL COLLINS ATLANTIC SD -16029 (1981) (CD) 

FACE VALUE 

13 15 25 
INXS ATCO 81277 -1 /ATLANTIC (1985) 

LISTEN LIKE THIEVES 

14 13 64 
LED ZEPPELIN ATLANTIC SD-19127 (1969) (CD) 

LED ZEPPELIN II 

15 14 242 
ELTON JOHN MCA 1690 (1977) (CD) 

ELTON JOHN'S GREATEST HITS VOL. II 

16 19 41 SEX PISTOLS WARNER BROS. 3147 (1977) 

NEVER MIND THE BOLLOCKS,HERE'S THE SEX PISTOLS 

17 17 21 CREEDENCE CLEARWATER REVIVAL FANTASY CCR -2 (1976) 

CHRONICLE (THE 20 GREATEST HITS) 

18 18 18 56 
YAZ SIRE 23737 /WARNER BROS. (1982) (CD) 

UPSTAIRS AT ERIC'S 

19 16 116 
MEATLOAF EPIC PE- 34974/E.P.A. (1977) (CD) 

BAT OUT OF HELL 

20 36 21 
CREAM RSO 81 1 639 -1 1 /POLYGRAM (1983) 

STRANGE BREW (THE VERY BEST OF CREAM) 

21 30 33 
VAN MORRISON WARNER BROS. 1835 (1970) (CD) 

MOONDANCE 

22 26 41 
GRATEFUL DEAD WARNER BROS. 2764 (1974) 

THE BEST OF /SKELETON'S FROM THE CLOSET 

23 35 9 AC /DC ATLANTIC 19244 (1979) 

HIGHWAY TO HELL 

24 20 45 
THE RIGHTEOUS BROTHERS VERVE 5020 (1967) 

GREATEST HITS 

25 23 80 
SOUNDTRACK MCA 3046 (1978) 

ANIMAL HOUSE 

26 27 250 
STEELY DAN ABC 1006 (1977) (CD) 

AJA 

27 21 45 
LED ZEPPELIN ATLANTIC 19126 (1969) (CD) 

LED ZEPPELIN I 

28 22 37 
LED ZEPPELIN ATLANTIC 7255 (1973) (CD) 

HOUSES OF THE HOLY 

29 34 9 THE MOODY BLUES DERAM 18012 / POLYGRAM (1968) 

DAYS OF FUTURE PASSED 

30 24 202 
STEPPENWOLF DUNHILL 50135 /MCA (1973) (CD) 

16 GREATEST HITS 

31 31 17 
TRAFFIC ISLAND 9306 /ATLANTIC (1971) 

LOW SPARKS OF HIGH HEELED BOYS 

32 32 9 SOUNDTRACK COLUMBIA SC 40549 (1986) 

TRICK OR TREAT 

33 37 84 THE WHO MCA 5408 (1982) 

THE WHO'S GREATEST HITS 

34 25 88 CROSBY, STILLS, NASH & YOUNG ATLANTIC SD -19119 (1974) (CD) 

SO FAR 

35 RE -ENTRY 
THE GUESS WHO RCA 1004 (1971) 

THE BEST OF THE GUESS WHO 

36 33 244 
THE WHO DECCA 79182 /MCA (1971) (CD) 

WHO'S NEXT 

37 29 17 
PINK FLOYD COLUMBIA 37680 (1981) 

A COLLECTION OF GREAT DANCE SONGS 

3$ 28 
64 

BRUCE SPRINGSTEEN COLUMBIA PC -32432 (1973) (CD) 

THE WILD, THE INNOCENT & THE E STREET SHUFFLE 

39 40 13 
INXS ATCO 90160 /ATLANTIC (1984) 

THE SWING 

40 NEW METALLICA ELEKTRA 60757 (1987) 

THE $5.98 EP- GARAGE DAYS RE- REVISITED 

(CD) Compact disk available. 

ETA/LING 

ALBUM 
L RELEASES 

The following configuration ab- 
breviations are used: LP- album; 
EP -extended play; CA- cassette; 
NA -price not available. Multiple 
records and /or tapes in a set ap- 
pear within parentheses follow- 
ing the manufacturer number. 
*= Simultaneous release on CD. 

POP /ROCK 

THE BEARS 
Rise & Shine 

4 LP PMRC IRS- 42139/NA 
CA IRSC -42 1 39/NA 

FACE TO FACE 
One Big Day 

4 LP Mercury 834376 -1 /NA 
CA 834376 -4 /NA 

HUE & CRY 
Seduced & Abandoned 
LP Circa. Vlrgin 906461 /NA 
CA 90646 -4 /NA 

IRON MAIDEN 
Seventh Son Of A Seventh Son 

*LP Capitol C1- 90258/NA 
CA C4- 90258/NA 

MICHAEL JOHNSON 
That's That 

* LP RCA 6715.1 /NA 
CA 6715 -4 /NA 

KINGS OF THE SUN 
Kings Of The Sun 
LP RCA 6826 -1 /NA 
CA 6826 -4 /NA 

LYNYRD SKYNYRD 
Southern By The Grace Of God -Lynyrd 
Skynyrd Tribute Tour -1987 

*LP MCA 2- 8027 /NA 
CA MCAC2- 8027 /NA 

DANA McVICKER 
Dana McVicker 
LP Capitol C1- 46967/NA 
CA C4- 46967/NA 

PETER MURPHY 
Love Hysteria 

*LP Beggars Banquet 7634 -1 /NA 
CA 7634 -4 /NA 

ONLY CHILD 
Only Child 

*LP Rhino R1- 70835/NA 
CA R4-70835/NA 

PAPER BAG 
Land Without Fences 
CD SST 170 /NA 
CA C 170 /NA 

NIA PEEPLES 
Nothin' But Trouble 

* LP Mercury 834303.1/NA 
CA 834303 -4 /NA 

REAL SOUNDS 
Wende Zako 

*LP Rounder 5029/NA 
CA C- 5029/NA 

SCORPIONS 
Savage Amusement 

(Continued on page 54) 

LABEL ACTS TOUR MALLS FOR PEANUT HEAVEN 
(Continued from page 45) 

press National Record Mart with 
sales. When we first put out our 
product, we wanted to be in all the 
National Record Marts. We realized 
if we did a good job, the records 
would sell." 

The two-month tour is an attempt 
to break down the merchandising 
barriers that ghettoize children's 
product, says Patty Cappelli. 

"We can go into bookstores and 
the alternative market, but it's hard 
to get into record stores," Cappelli 
says. "There's a new wave in chil- 
dren's music, and we're trying to 
make them recognize it isn't Disney. 
With NRM taking us on, we've prov- 
en that there is a place in record 
stores for children's music." 

George Balicky, vice president of 
purchasing for NRM, says the Pea- 
nut Heaven tour has been a hit at the 
cash register. 

"Anywhere [Frank Cappelli] ap- 
pears, the store gets a lot of requests 
and sells a lot of product," Balicky 
says. Other children's records benefit 
as well, as the excitement for Peanut 
Heaven product "puts a spark in the 
customer's mind, puts an interest 
back," Balicky says. "That's a cus- 
tomer we're looking for, the over 25 
or 30 with children. We want to bring 
them into the store." 

John Artale, NRM buyer of chil- 
dren's product and video, says the 
Peanut Heaven tour went over well 
in malls where it was promoted and 
generated strong interest in chil- 
dren's music. 

"Stores are more aware of it and 
realize something can be done with 
that product," Artale says. "It's 
brought interest back to an area that 
hadn't gotten much interest." 

The Cappellis make all the concert 
arrangements with the malls. NRM 
coordinates with its store managers, 
asking them for displays and assis- 
tance in setting up an in -store auto- 
graph session for Cappelli following 
the performance. 

With proper promotion, the mall 
shows have moved an average of 80 
albums -20 of each available Peanut 
Heaven title. The company expects to 
sell about 1,000 -2,000 records during 
the 29 -date tour. NRM stores put the 
four Peanut Heaven titles on sale 
during the tour and conducted an in- 
store display contest among 
branches. 

Peanut Heaven projects total sales 
of about 15,000 copies of the four ti- 

tles and has already moved 10,000, 
Patty Cappelli says. 

The tour's budget is a rock- bottom 
$1,500, Patty Cappelli continues, in- 
cluding a $750 liability premium re- 
quired by the malls. Most of the per- 
formances were within driving dis- 
tance of Pittsburgh, which kept costs 
down. Frank Cappelli appeared in 
New York, Virginia, West Virginia, 
Ohio, Indiana, and Illinois as well as 

Pennsylvania. 
Balicky says NRM is eager for 

quality children's product. "All we're 
trying to do is get the right children's 
product instead of a huge catalog 
that doesn't move," he says. "Peanut 
Heaven is excellent product, and 
there's a natural relationship there 
with people wanting [their titles] at 
the time of performance." 

The world's loudest sextet, Immaculate Mary, cools off after setting a new 
sound -pressure record. The group performed "Fading Out," a song written 
and recorded in the late '60s by Armond Schaubroek, now co -owner of the 
House of Guitars store in Rochester, N.Y. Pictured, from left, are Blaine 
Schaubroek, co -owner of the store; Armond Schaubroek; and the members 
of Immaculate Mary: singer Mike Pollizi, guitarist Tom Brunett, bassist A.D. 
Zimmer, and drummer Tom Schippers. 

Store's Promo An Earful 
NEW YORK You probably 
haven't heard of Immaculate 
Mary-and if you were at one of 
the band's recent performances, 
you might be having a hard time 
hearing at all. 

Immaculate Mary claims that on 
March 13 it set a new world record 
for loud performances, registering 
123 decibels at 50 meters in a pro- 
motion staged at the House of Gui- 
tars, a Rochester, N.Y., store that 
sells prerecorded music as well as 
instruments and other musical 
equipment. 

The band's decibel level topped 
the previous record of 120 decibels 
at 50 meters, set at a concert by the 
Who. Immaculate Mary's sound 
was measured by a standard hand- 
held sound -pressure -level meter at 
a C weighting. A film crew from the 

Australian television show "Just 
For The Record" recorded the 
event. 

An independent audio technician 
from CSE Audio, a N.Y. firm that 
constructs recording studios, moni- 
tored the decibel readings. The 
equipment used provided 12,000 
watts, with an extralow frequency 
of 10, subwoofer cabinets, 10 regu- 
lar woofer cabinets, 10 200 -watt 
Marshall amplifier stacks with all 
settings turned up to maximum, 
and a 4,000 -watt public address sys- 
tem. 

Immaculate Mary received atten- 
tion previously for its work with 
AIDS Rochester Inc., a nonprofit 
organization helping victims of ac- 
quired immune deficiency syn- 
drome and their families. 

BRUCE HARING 
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urning Up 
the Heat 

By DAVE DiMARTINO 

British rock'n'roll historian Pete Frame is fam- 
ous for constructing elaborate family trees 

of long -lived bands with shifting personnel. Typi- 
cally, the most interesting of these studies are 
those representing bands which underwent regu- 
lar shifts of major players -a Fleetwood Mac or 
Savoy Brown treatment by Frame, for example, 
might involve a shifting cast of dozens, whereas a 

family tree of the Beatles would involve only John 
Lennon, Paul McCartney, George Harrison, Ringo 
Starr, and earlier drummer Pete Best. Uniformly, 
the more complex the personnel situation -the 
more subgroups, offshoots, joinings and rejoin - 
ings among various bandmembers -the more fas- 
cinating historian Frame's miniature studies be- 
come. 

One task much too daunting for Frame -or in- 
deed, for anybody in their right minc -would call 
for the construction of a much larger tree. 

A Heavy Metal Tree. 
A tree that would begin in the mid -'60s with the 

rock'n'roll bands that influenced other bands that 
influenced other bands that influenced other 
bands ... until, eventually, a chart would emerge 
that carried names like the Yardbirds, Blue Cheer, 
and Led Zeppelin at its narrow top, that expanded 
to encompass such bands as Black Sabbath and 
Aerosmith in the early '70s. that again expanded 

(Continued on page H-8) 
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MetaIlia, Slayer, Ratt, Dave Mustaine, Armored Saint, Metal Church, Ron Keel, Malice, Black 'N Blue, 

Overkill, Liza Borden, Voi Vod, Flotsam and Jetsam, Destruction, Celtic Frost, Possessed and Dark Angel. 

W, HERE'S THE NEXT GENERATION OF METAL 

FATES WARNING 

"No Exit" 
album D1-73330 
cassette D4 -73330 
compact disc D2 -73330 

D.R.I. 

"4 Of A Kind" 
album D1-73304 
cassette D4 -73304 
compact disc D2 -73304 

MASI 

"Downtown 
Dreamers" 

album D1-73324 
cassette D4 -73324 
compact disc D2 -73324 

HALLOWS EVE 

"Monument" 
album D1-73290 
cassette D4 -73290 
compact disc D2 -73290 

CANDLEMASS 

anbte`nagS 
NICHTFALL 

album 72241.1'` 
cassette 72241 -4 
compact disc 72241 

BETSY 

tietsy" 
album D1-73318 
cassette D4 -73318 
compact disc D2 -73318 

Neu' Blade ribute4 by.Gapitol 2cord,MaieteJ lw knigma ;<_ecords, il S4uncto, i aíifonaïa '0245 2428. - 'Metai Blade Records, Marketed i,r Restless Records, El Segundo; California 902452428 
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THE MAJOR LABELS: 1988 Is Shaping Up as a 
Banner Year for Metal Madness 

By DAVE DiMARTINO 

If the ultimate gauge of heavy metal's popularity in a giv- 
en year is the extent to which major record labels are 

involved with it, chalk up 1988 as a banner year for the 
corporate screech. 

Major metal inroads were made. 
Most notably, a number of metal bands that even a year 

ago would not have stood a chance of being signed to a ma- 
jor are now central figures in vast new marketing cam- 
paigns by labels such as Epic and MCA. Formerly indepen- 
dent labels such as Megaforce and Roadracer are now -for 
the first time -seeing their product in the tiniest stores in 

the hinterlands, thanks to Atlantic and MCA respectively. 
And I.R.S. Records, once champion of new wave sensations 
Wazmo Nariz, Skafish, and the Humans, have now institut- 
ed no less than a new label devoted solely to metal. 

Epic Records is as good an example as any. Though the 
label has had scattered metal successes through the years 
with such acts as Ted Nugent, Quiet Riot, and, more recent- 

ly, Ozzy Osbourne, few have regarded the company as be- 

ing any sort of leader in the field. Yet take a look at the la- 

bel's current metal roster -consisting of Sanctuary, Fifth 
Angel, Roxanne, Lion, Riot, the Killer Dwarfs, John Norum, 
Accept, Suicidal Tendencies, Pretty Maids, 220 Volt, Quiet 
Riot, Osbourne, and on the fringes, Europe, Joan Jett, and 
the Slammin' Watusis. 

Diarmuid Quinn, product manager at Epic, credits the la- 

bel's expanding metal roster to Don Grierson, senior vice 
president of a &r, and Bob Feineigle, director of a &r Epic/ 
Portrait International, both whom he credits with being par- 

ticularly astute within the form. He also sees Epic's move as 

a natural reflection of the major labels' refocusing their at- 

tention on an area they had perhaps unwittingly neglected. 
"Smaller cult bands like Suicidal Tendencies and Sanctu- 

ary were fairly overlooked here," says Quinn, "because we 

don't really have a very easy time marketing bands like that. 
Our marketing machine, our sales machine, our promotion 
machine, they're all geared toward -obviously -mass ap- 

peal material. And for us to get into the smaller outlets - 
such as mom and pop metal shops, rock'n'roll radio sta- 

tions that lean toward metal in smaller corners, and college 
metal markets -takes a lot of going deeper into marketing 
a record. And there is such a massive amount of product 
that major labels put out, I think it's left to its own until it 
gets to a certain level and then it's picked up. 

"Now it's coming to the stage where major labels are try- 
ing to get on it earlier, because they're seeing the massive 

potential that the last couple of years have shown with Me- 

gadeth and with Metallica, especially. And bands that have 

just exploded from cult status through touring and through 
(Continued on page H -15) 
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METAL INDIES: Still the Launching Pad for 
Tomorrow's Superstar Rockers 

By JEFF SILBERMAN 

While the major labels continue to pluck the top -sell- 
ing heavy metal act from their rosters on the one 

hand, and offer them distribution deals on the other, the in- 

dependent record companies that specialize in metal once 
again discovered that they can still prosper by signing and 
developing a wealth of raw, new talent. 

"We can do just fine through independent distribution," 
declares Scott Givens, label manager for Combat Records, 
a New York -based indie tied to Important distribution. "Im- 
portant has been successfully selling hardcore metal longer 
than some of the majors have. A lot of majors are just jump- 
ing on the bandwagon. We'll definitely be able to sign new 
bands in the future." 

Although Combat has already lost Megadeth to Capitol 
Records, and their most recent act to sell over 100,000 
copies, Heathen, is drawing intense major label interest as 
well, they've also developed a strong sales base for the 
band Heathen, among others. "We're definitely going to 
hold onto the bands we have," he says. "We're also looking 
for new bands who may be inexperienced, but we'll be able 

to mold them and bring them up." 
"It's tough to be a total independent because when you 

get a band to a certain level, the majors come in and take 
them away," says Brian Slagel of Metal Blade Records. The 
Southern California label was one of the first metal labels to 
ink a major distribution agreement. In their agreement with 
Capitol through Engima Records, the more established Met- 
al Blade acts are run through branch distribution. Most new 

acts signed to Metal Blade are independently distributed. 
"With this deal, we're able to keep bands for longer term 
deals. We can invest more money into them, knowing that 
they'll stay on the label. It really helps us. 

"There are still certain acts that will always remain inde- 
pendent, because that's their forte," he continues. "But any 
metal act that wants to be really successful has to go 
through major distribution. You have to do it the right way. 
A lot of bands who were signed directly to majors had prob- 
lems in the past. The successful bands today have all start- 
ed out independently. It's still the best way to build acts." 

"We're trying to develop a farm team concept," adds Ron 

Goudie of Medusa Records in Los Angeles. "It's better for a 

band to be on an indie if it sells under 50,000 records. An 

Guns N' Roses 

independent release that sells 15,000- 25,000 records is a 

hit; a major label release that sells the same amount is a 

disappointment. The theory is, at some point the band will 
sell more records at a major, but until it reaches that certain 
point, you might as well sell less and make money at it." 

In 1985, Noise International, a Berlin -based label (start- 
ed in '84) whose German -metal releases had been previ- 
ously available in the U.S. as imports or one -off licenses, 
signed for distribution with Combat /Important. In 1987, 
Noise landed the huge -selling record most indies dream of, 
Helloween's "Keeper Of The Seven Keys, Part 1." It sold 
200,000 in Europe, over 150,000 in the U.S., where it was 
licensed through RCA. Now having the sales clout of 
Helloween, as well as Voivod and Frost, and having "out- 
grown" Important, Noise signed a distribution deal with 
Epic in February. First releases slated for May are Voivod, 
Sabbat, and a "Doomsday News" compilation. Rage, Sinner, 
Scanner and Turbo are slated for late Spring release, 
Helloween's "Keeper, Part 2" is due in August. 

"Initially," says Noise representative Don Kaye, "the label 
signed bands only from Germany, but as the underground 

(Continued on page H -10) 
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CONCERTS: 
Everyone's Ready 
to Kick Out the 
Jams for a 
`Monster' Summer 

By JEFF SILBERMAN 

Summertime, and the rockin' is heavy ... " Booking 
agents, promoters, and venue owners should be for- 

given for paraphrasing Lerner & Loewe, because things look 
extremely bright for hard rock and metal groups on the con- 
cert trail this summer. 

Without a doubt, the "Monsters of Rock" mega -tour 
promises to be the hottest ducat of the year, yet all parties 
involved with the concert trail predict a strong summer sea- 
son for almost all hard -rock tours, from arena rockers like 
AC /DC to younger bangers like Megadeth, Slayer, and the 
newest sensations, Kingdom Come. And while certain nag- 
ging obstacles remain, they should be no greater than mi- 
nor irritations, like mosquitoes on a hot summer night. 

"Business is tremendous this year," Troy Blakely of ICM 
exclaims. "As usual, the high end -the Aerosmiths and Def 
Leppards -are doing sell -out business, but newer acts like 
Dokken and White Lion have just broken through. As long 
as there are new bands coming up all the time, you know 
the kids are out there, buying tickets." 

Apparently, security problems like the melee outside of 
Iron Maiden show a couple of years ago haven't had long - 
lasting repercussions. "That was just one singular incident," 
Blakely says. "It hasn't affected Maiden or any other metal 
bookings. The press tends to blow things out of proportion, 
so when people read about it, they think it'll have a negative 
effect, but generally it doesn't." 

"In fact, Iron Maiden went one step further by putting up 
signs at their concerts, telling the kids to cool it," confirms 
Steve Rennie of Avalon Attractions, a Southern California 
promoter. "Security is always a concern, but it's nothing out 
of the ordinary any more. Everyone knows what to expect 
when holding a metal show." 

With security problems basically solved, and potential 
repercussions from the PMRC's anti -metal crusade ef- 
fectively negated, the bourgeoning ticket demand has 
enticed the more reluctant venue owners to start book- 
ing metal again. "The people who weren't ready for it last 
year are slowly, but surely, coming around," Andy 
Somers notes. Somers brought his roster of speed and 
thrash metal acts to FBI within the past year. "Two years 
ago, there were less places to play than last year, and it 
was even worse three years ago." 

Metal is doing well despite the continuing ignorance by 
mainstream radio. "Besides KNAC, the odd Z -Rock sta- 
tion, and the weekly specialty shows, radio doesn't want 
to hear metal," Somers declares. "They're afraid of it, 

and programmers don't want to let it get too popular be- 
cause they can't stand it. But the kids still love it, and the 
word -of -mouth is still there. The underground promoters 
know how to reach the kids who don't listen to the radio. I 

know who they are and where they are, and that's where I 

book my bands." 
"We have to make sure the promoters are promoting 

street level," Blakely adds. "Instead of placing ads on radio 
stations that don't play the music, they have to go to the 
source, by promoting through the record stores and high 
schools with posters, flyers, and in local fanzines." 

Indeed, the main weakness in the metal concert circuit is 

with the 21- and -over clubs that automatically eliminate a li- 

on's share of a new band's audience. "It's a struggle for 
young bands to play those clubs," Rennie admits. Avalon 
has that problem booking metal bands into San Diego clubs 
like the Bacchanal and the Rio. "It's virtually impossible to 
book new metal bands on a club level until they get big. The 
only way around it is to break in cities where they allow all - 

ages club shows, like Los Angeles and Chicago." 
"Younger bands have to come up however they can," 

(Continued on page H -17) 
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RADIO: `Heavy' 
Programmers Say 
Album Rock Can't 
Survive Without 
Metal Edge 

By PETER LUDWIG 

If you're asking for pure heavy metal programming on 
the radio waves -you have to define your terms first. 

And you'll have to go looking. With a little over a half -dozen 
hard rock stations, one national satellite service and one na- 
tional syndication, the hard rock /heavy metal format isn't 
taking over the country. But as heavy rockers have been 
saying for some time, the reality of heavy metal concert sell- 
outs, and the strong retail action of new metal artists with- 
out the benefit of airplay won't go away. There's a market 
out there. The questions for radio are of location, size and 
"advertisablity." 

What most of the country considers heavy metal is simply 
hard rock to metal programmers and their head -banging le- 

gions -equally loved -but not heavy metal. If you subscribe 
to the definitions of hard rocking programmers; there are 
no pure heavy metal stations. That's not to say that most 
ears would find heavy rockers like KNAC Long Beach, Calif., 
KJJO Minneapolis, KISS San Antonio or KRIX Brownsville, 
Texas soothing. These stations pride themselves on rocking 
hard, but even on these stations, heavy metal cuts are the 
peppers in the salsa. Hard rock is the overall main course. 

Beyond the half dozen or so stations that have enough 
Great White edge to be called hard or heavy rockers, Satellite Music Net- 

work's Z -Rock format is now on four stations, two FM and 
two AM. The format has not taken off quite as SMN had 

hoped, but the marketing switch to the AM band 
may turn the trick. MJI Broadcasting started its 
"Metalshop" syndication in January of 1984. The 
story goes that MJI president Josh Feigenbaum 
walked into an Iron Maiden concert in 1983 and 
decided that the sell -out crowd was trying to tell 
him something. The weekly show, hosted by 
WSHE Miami PD Charlie Kendall, is heard on over 
100 markets, in eight of the top 10, and recently 
went to two hours. It's one of MJI's most success- 
ful programs. 

In describing the heavy rock format, Z -Rock PD 

Wild Bill Scott says, "The difference between us 
and an album rock station, [is that] if you're call- 
ing Fleetwod Mac a rock act -it's too loud and 
you're too old." Scott says that you have to re- 
member that one of the basic principles of the mu- 
sic, and therefore of the heavy rock format, "is 

that it's music by people, not machines. It's very anti -syn- 
thesizer and pro- human." Unaccustomed ears may find 
that an ironic statement, and actually, synthesizers do occa- 
sionally find their way onto a heavy metal track. But the sen- 
timent holds; this is meant to be a hard rockin' format for 
hard workin' people. And heavy rock programmers believe 
this format will work wherever you find them. 

Most of the radio industry thinks of hard rock /heavy met- 
al programming as living under a double whammy; an abra- 
sive sound and a teen demo. They also tend to see it as a 

new format and doubt its longevity. Heavy rock program- 
mers don't agree. Maybe it's the solidarity of being in a ma- 
ligned minority, but heavy rock programmers agree with 
each other on a number of topics. They agree on what 
they're trying to do with the music as a format, they agree 
that it's commercially viable, and they agree that it pulls in 

an older demo than they're given credit for. They also agree 
that they've actually added new listeners to radio's audi- 
ence. 

One of the oldest hard rockers is San Antonio's KISS. PD 

Tom Scheppke says, "KISS has been pumping for 18 years. 
I've been in this market since 1975 and the station's had a 

hard rock sound all along." He notes that the station has 
been playing Judas Priest and Scorpions for so long, "we've 

(Continued on page H -18) 
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PICK IT URSUPUT IT ON... "RAM IT DOWN "! 
THE WORLD'S PREMIER METAL BAND IS BACK WITH THEIR MOST GUT-BUSTING, GUITAR- DRIVEN SCREAMER EVER! 

JUDAS PRIEST LIVE -RAMS NORTH AMERICA FOR 3 MONTHS STARTING JULY 22! 

RAMS IT HOME ON MAY 17! 
r, ON COLUMBIA RECORDS, CASSETTES AND COMPACT 

NORTH AMERICAN TOUR MONTREAL, CN TORONTO, CN OTTAWA, CN WORCESTER, MA EAST RUTHERFORD, NJ UNONDALE , NY PROVIDENCE, RI PHILADELPHIA, PA SARATOGA, NY I 
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INDIANAPOLIS, ID PITTSBURGH, PA CHICAGO, IL LACROSSE, WI MILWAUKEE, WI MINNEAPOLIS. MN KANSAS CITY, MO ST. LOUIS, MO NASHVILLE, TN CHARLOTTE, NC 

GREENSBORO, NC BIRMINGHAM. AL ALTANTA, GA MEMPHIS, TN 
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INTERNATIONAL: Second Wave of British 
Metal Is on the Way, Insiders Say 

By MAGGI FARRAN 

In the affluent 1980s, heavy rock is really thriving in 
the U.K, through continental Europe and in many oth- 

er countries. And insider pundits are convinced that 
sweeping in on the rock -ready world is a second wave of 
British heavy metal. 

Radio in the U.K. has become much more amenable to 
this worldwide genre and that, in turn, has meant that 
most of the major record companies in Britain are a good 
deal less frightened these days of signing these bands 
with the much -maligned image. What is more, the con- 
tracts are signed with a confident belief that they will 
prove profitable. 

In the last few months, a much higher programming 
percentage of heavy metal rock has made the all- impor- 
tant BBC Radio One playlist in London, and bands in- 
volved in the welcome exposure include Iron Maiden, 
Magnum, David Lee Roth, Noiseworks, Mammoth, Faith 
No More and others. 

What has impressed those pundits who have observed 
the heavy rock situation thus far is that there are often 
now three or four rock records on the playlist at any one 
time. 

Another linked and interesting point is that much of the 
AOR rock these days seems dated. Even the heaviest of 
bands in the past generally had an AOR soft -mix single up 
their collective sleeve in the hope of getting airplay in the 
U.K, but this system is now seen as being redundant. 

In fact, many of the U.K. rock acts which stuck with this 
operating format in the hope of breakthrough more 
quickly have found themselves stuck in a rut -and so 
been rated as dated. 

The exception to the rule regarding network daytime 
radio in Britain, though, is thrash metal. Most of the inter- 
esting thrash material still comes through from the U.S. 

Gang Green, Crumbsuckers, Dirty Rotten Imbeciles and, 
for sure, Anthrax and Megadeth, all continue to thrive in 

the U.K. with no sign of anything from the international 
industry knocking them off their perch. 

Even so, Britain does have its fair share of worthwhile 
thrash waiting in the wings in bands like Onslaught, Sab- 

bat, Virus, all kicking up a healthy reputation. 

The smaller labels are still providing a great service in 

terms of boosting the U.K. heavy metal market into the 
position of being regarded as prestigiously near the U.S. 
industry. Labels like Music For Nations, which has just 
celebrated its fifth anniversary, continue to progress, 
ears close to the ground, and with a high proportion of 
their artist rosters enthusiastically headhunted by the 
majors. 

Does this prospect (talent acquisition followed by in- 
stant poaching) worry those who run the smaller labels? 
Martin Hooker, managing director of Music For Nations: 
"It's simply an inevitable fact of life. Obviously bands are 
tempted by huge advances and retainers, but at the end 
of the day the verdict is that they want their band to be- 
come famous and sell records. 

"For the marketing of a heavy metal band, we feel we 
have more knowledge and patience than the majors 
which is a belief reflected by the fact that we can now af- 
ford to pay big advances and back it up with a thorough 
knowledge of this area of the music. That knowledgeable 
back -up is something many of the majors still can't pro- 
vide." 

However it is fair to say that for some bands who 
switched from independent record company to major, the 
transfer worked out well. Megadeth has gone from 
strength to strength since first signing to MFN and then 
switching to Capitol. 

That BBC Radio One, the fully networked pop channel, 
is playing more heavy rock on daytime radio is in no small 
part due to Tony Wilson, producer of the "Friday Rock 
Show." He has done a great deal to bring heavy rock to 
the attention of his colleagues, but it has to be said that 
the success rate is still disheartening for new banks. U.K. 
rockers Magnum, signed to Polydor, and recently in the 
national top 30 with a hit single, had to wait years for the 
breakthrough. 

Maybe Wilson found that the still low success ratio 
meant that fewer demo tapes of heavy metal material 
were landing on his desk. But he insists: "The tapes come 
pouring in as fast as ever. Radio One, as the nation's only 
national pop /rock broadcaster, has built an enviable tra- 
dition of giving exposure to new artists. It has its own 
modern 24 -track recording studios and mobiles which 

are in daily use, recording live shows as well as studio 
work, and many of those sessions are on unsigned bands, 
or bands just starting out on a recording career. 

"So, in a heavy metal sense as well as in other areas, 
you can confidently say that U.K. radio acts as an a &r 
force, often being the first to give exposure to acts who 
later go on to find international fame and fortune. 

In fact, few big U.K. rock acts could say they didn't get 
BBC Radio One exposure right at the start of their career. 
But it has to be said that radio can afford to take more 
chances. 

"Deciding to record a session with a band for radio is 

not the same as committing a company to a hundred 
thousand pound deal. As an example of this, bands re- 
corded for Radio One's "Friday Rock Show" so far this 
year include Slammer, Wolfsbane, Assassin, Cry Wolf and 
plans are under way to rehearse a rhythm section to back 
a new British techno guitarist named Dave Sharma. None 
of these acts has a record deal, but they have all had an 
opportunity which radio is uniquely able to give." 

On the wider continental front, it's interesting to note 
that Roadrunner Records, based in Amsterdam, Holland, 
has opened up an office in London. General manager Phil 
Scott says that U.K. signings are high on the agenda. but 
the immediate priority is to promote their U.S. acts, plus 
King Diamond (who though selling truck -loads of records 
in the U.S. is nowhere near that status in the U.K.) 

Swedish metal outfit Candlemass seems to be picking 
up good press as are Bonfire, the German rockers who 
recently headlined a European tour with British band 
Strangeways supporting. Another new band whose self - 
titled debut album has received outstanding reviews in 
the metal specialist press is Gringos Locos, from Finland. 

Germany continues to be a heavy duty breeding ground 
for new bands while for the second year running Doro 
Pesch of Warlock is high in the popularity polls. Steeler, 
Railway and Helloween, among many others, seem set 
fair and on the brink of bigger and better things. 

But the U.K. continues to lead the way. And that Second 
Wave of British Heavy Rock is quite categorically on the 
way. 
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Wi? 
TURNING UP THE HEAT 
(Continued from page H -1) 
to display the so- called new wave of heavy metal" bands 
like Iron Maiden and Def Leppard that arose in the early 
'80s, that included metal /hardcore punk hybrid bands 
such as Metallica and Megadeth, who would eventually play 
what was termed "thrash metal" and end up producing the 
most vital and exciting heavy metal music since Blue Cheer 
cranked "Doctor Please" through their hallowed stacks of 
Marshall amps 20 years ago. 

All of this not because anybody necessarily wants a Metal 
Family Tree, mind you. But as the '80s wind down, it may be 

getting harder and harder to tell all the players without a 

scorecard. 
Murking the matter considerably is the inevitable "what is 

heavy metal" question, which arises with great regularity in 

these sort of discussions and is never adequately resolved. 
No, some will say, this is not heavy metal -it's rock'n'roll, 
it's hard rock, it's, heaven help us, power pop, and so on. 
But a Metal Family Tree would put an end to such disputes; 
a Metal Family Tree would illustrate that early Aerosmith 
may have borrowed from the Stones in some ways but also 
drew from metal, and that any bands who borrow from Aer- 
osmith ultimately borrow from Aerosmith's metal influ- 
ences as well. So this band plays melodic hard rock and not 
metal? Great. File them under Bon Jovi. Loud and fast gui- 
tar? Try underneath Metallica. Startlingly Led Zeppelin -like? 
Well, if such a category were to exist, no problem. 

With all that in mind, consider the State Of Heavy Metal 
1988. As of this writing, 13 of the top 50 albums on Bill- 
board's Top Pop Albums chart are-or draw inspiration 
from -heavy metal records. That's 26 %, you realize. All 13 
of the groups or artists that made those albums would ap- 
pear on the hypothetical Metal Family Tree; they are, in de- 
scending order, David Lee Roth, Def Leppard, Robert Plant, 
Guns N' Roses, AC /DC, Kingdom Come, Aerosmith, White 
Lion, Whitesnake, Foreigner, Joe Satriani, Great White, and 

Megadeth. Quibble if you will about the inclusion of Foreign- 
er, Robert Plant or Aerosmith; not counted here, but in the 
same Top 50 albums, are records by George Thorogood 
and known Bon Jovi -collaborator Cher. And consider that 
between the No. 50 and No. 60 slot on the chart are rec- 
ords by the L.A. Guns, Dokken, and Lita Ford. 

The State Of Heavy Metal 1988? 
Hot. Very, very hot. 
Kingdom Come, one of this year's best -selling metal 

bands, has taken flak from some pundits who, perhaps too 
Family Tree -conscious, have declared the group's debut al- 

bums as startlingly Led Zeppelin -like. Derek Shulman, vice 
president of a &r at PolyGram -and the man who signed the 
band -believes that may very well be beside the point. 

"The riffs are sort of very-early '70s riffs that Zep were 
very good at," says Shulman, "but there again, the record is 

a great rock'n'roll record. And I'm not worried about the so- 
called 'flak,' because it always happens when a band or a 

record become very big quickly. And the key to this thing 
is -is this band real or is it not ?" 

Kingdom Come is very real indeed, says Shulman. 
The other major metal /hard rock sensation of 1988? Un- 

questionably Guns N' Roses -an influential band that, Fam- 
ily Tree -wise, seems destined to begin yet another bushy 
branch of its own. Tom Zutaut, who signed the band to Gef- 
fen, sees them as uniquely their own band. 

"They bridge a very important gap between heavy metal, 
hard rock, punk and thrash," says Zutaut. "They're bad 
boys. Some bands dress up to be bad boys, but Guns 'N 
Roses really are bad boys. And the kids know they're for 
real, and genuine. In other words, the things that Guns N' 

Roses are singing about are things that really happened, as 
opposed to kids fantasizing in their bedroom and writing a 

song about a bad experience, a good experience, or any ex- 

perience. 
"They've basically carved new territory," he says. "Some 

Metallica fans wouldn't be caught dead with a Poison rec- 
ord, but a Metallica fan and a Poison fan can like Guns N' 

Roses." 
Producer Ric Browde was responsible for the first albums 

by Poison and Faster Pussycat, among others, and his per- 
spective on the success of today's crop of glam- rockers is 

quite revealing. "It's the triumph of image over substance, 
really," says Browde. "I was the first person who signed 
W.A.S.P., and I signed [Faster] Pussycat before they had 
record deals, and what I was looking for when I signed them 
was not so much talent, per se, or your standard definition 
of it. In this MTV age, you have too look at it from the stand- 
point of so kids want to be like this when they grow up? 
and do they wish they were that? 

"A lot of these bands are not the greatest musicians in 

the world," says Browde. "I mean, Poison couldn't play a 

lick. So we did the whole album, with everything included, 
for only $23,000. So the idea was not to make art. Basical- 
ly, I just look at myself as a huckster of cool, you know? 
When you shut your eyes at the end of the day and listen to 
the music, you see what you get. I'm not [producer] 'Mutt' 
Lange, and whereas he's the most brilliant producer in the 
world, he and [producer Bruce] Fairbairn, it's a completely 
different style. Basically, I'm trying to preserve the trash, 
and trying to preserve the image, and letting that flow off 
the record." 

Concludes Browde, who tends to view bands in the Family 
Tree manner: "The way I always described Poison was the 
Bay City Rollers meet the New York Dolls." 

There are others who do not espouse the Metal Family 
Tree approach, at least when it applies to certain artists. 
Take Mike Bone, president of Chrysalis Records, on his 
company's approach to promoting the new Vinnie Vincent 
Invasion album. Guitarist Vincent was at one point a mem- 
ber of multi -platinum metal standard -bearers Kiss; yet, says 
Bone, that relationship will go unmentioned by Chrysalis. 

"It may be in his bio, but it's not mentioned in any of our 
trade advertising, our consumer print advertising, or radio 
advertising," says Bone. "It's not on our poster. The Vinnie 
Vincent Invasion stands on its own, based on its own musi- 
cal validity. It's not a history lesson here -we're looking for- 
ward, not backward." The first Vincent album sold more 
than 200,000 units, says Bone, and the company plans on 

(Continued on page H -22) 
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market grew, so did Noise, signing Celtic Frost from Swit- 
zerland and Voivod from Canada, as well as looking at 
Stateside acts to this day." U.S. activities are being coordi- 
nated by Kaye from a Crosby St. listening outpost in N.Y.C. 
Noise was the brainchild of Karl Walterbach, director of 
Modern Music in Berlin, who saw a market for bands who 
had been gaining cult followings on the underground tape - 
trading circuit. Now, five years later, a German under- 
ground label is poised to make an aboveground mark on the 
U.S. metal scene. 

Since metal isn't played to any great extent on top 40 or 
album rock radio, hardcore thrash and speed metal bands 
garner exposure through alternative outlets like press expo- 

sure and college radio. "A lot of the specialty metal maga- 
zines can help," Combat's Givens says. "A positive re- 
sponse in Creem Metal, Rip, and Kerrang can really 
determine a band's initial success." 

Surprisingly, even limited exposure on the weekly metal 
specialty radio shows can also get a metal band off the 
ground. "There's a couple of hundred of them on college 
radio," Goudie notes. The metal kids sit down and really 
listen to those shows. If they hear something they like, 
they'll go to their neighborhood store and practically beat 
up the manager to get them the record. They're really ag- 
gressive buyers who'll search out the new stuff, as opposed 
to pop buyers who have to hear a song in heavy rotation 
before they even notice it." 

What's more, plenty of records go through the small 
mom -and -pop stores that cater to metal's passionately 
loyal following. "Independent distributors know how to 
get the records into the right mom -and -pop stores that 
create a strong buzz about the new bands," explains 
Doug Keough, general manager of Roadracer Records, a 

"When I Grow Up ..." 

Every child likes to play "grown -up ", but no child should have to 
suffer the very grown -up symptoms of childhood cancer. 

At St. Jude Children's Research Hospital, we're fighting to put 
an end to this senseless loss, and we're working toward a day 
when no innocent "grown -up" will lose her life to cancer. 

To find out how you can help, write to St. Jude, 505 N. Parkway, 
Memphis, TN 38105, or call 1- 800 -238 -9100. 

4 F ST. JUDE CHILDREN'S 
ALRESEARCH HOSPITAL 
Danny Thomas, Founder 

New York label that recently signed a partial distribution 
deal with MCA Records at the beginning of the year, and 
is about to start up a new hardcore indie label called 
Hawker Records. "It's not that the majors don't get their 
product in those stores; they just don't have the hot new 
bands that the kids are looking for." 

The bulk of the thrash and speed metal records are sold 
through the mom -and -pops," confirms Joe Leonard, label 
manager of SPV Records. SPV is a European label that de- 
cided to start its own American label, Steamhammer, in- 

stead of licensing product through American indies. "Small 
stores don't have terms with the major distributors; they 
can't buy records directly from RCA. With most thrash 
product, the independent distribution network does a better 
job." 

"If we get the records into the stores, they'll sell," Goudie 
states. "We think more about selling to the stores than sell- 
ing to the customers." 

He also notes that the PMRC's tirade against metal has 
made it difficult to get certain records into the stores. "If 
the album cover has any blood or a four -letter word on it, 
some big chains refuse to carry it. The Coven cover has an 
illustration of Jesus with a forked tongue, which symbolizes 
what the tele- evangelists are doing to Christianity. Some big 
chains won't carry it, but that doesn't bother us too much. 
Most of our customers don't frequent the chains anyway, 
and most chains won't pick up stuff until it's an easy sell." 

Metal's resurgence, from the multi -platinum "main- 
stream" bands like Poison, Def Leppard, and AC /DC to the 
up- and -coming hardcore acts like Megadeth, Metallica, and 
Slayer, has generated a lot of interest in the genre at all lev- 
els of the record industry. "The good thing about the new 
metal boom is that a lot of the better lawyers and managers 
in the business are taking it more seriously now," Slagel 
says. "They're getting involved with the younger bands, 
which really helps." 

And while the increased interest has had the majors 
closely scrutinizing the young metal acts, there's still plenty 
of talent for the independents to sign and develop. "We've 
been working with what we've got for a good eight months 
now," Givens says. "Right now we're starting to look for new 
talent, and there will be a few new signings in the coming 
months." 

"I'm sitting on maybe 200 tapes that are worth listening 
to," Goudie says. "There are a million bands out there, and 
while the metal scenes in San Francisco and New York have 
been picked over, midwest and Seattle bands are starting to 
break big." 

Practically all of the label reps found burgeoning metal 
scenes throughout the country. Roadracer's Keough cites 
action in Chicago, Cleveland, and Texas, while Givens be- 
lieves there are still some bands in San Francisco that will 
make an impact in the future. "There's good metal practi- 
cally everywhere," Slagel agrees. "In the past year or so, 
bands have been popping up in strange places, like Phoe- 
nix, Tampa, Minneapolis, and Nashville. 

"As far as trends go, speed metal was the big thing last 
year,and now it seems to be reversing into the real slow, 
heavy stuff," he continues. "People have gone as fast as 
they can, now it might be time to back down a bit slower." 

Slagel notes that regardless how radical the new metal 
sound becomes, the majors will eventually pick up on it if it 
reaches a certain sales level. "Eight years ago, Iron Maiden 
was really radical. Now they're passe, while Megadeth and 
Metallica are the new hardcore. In a few years, they will be 
on the same level as Maiden, and there will be something 
new being signed by the indies." 

"The majors will never sign the metal bands at the 
ground level," Keough concludes. "The indies will always be 
signing the new and different bands, and if promoted cor- 
rectly, they'll continue to make money." 

Rock Hotel, under the directon of N.Y. punk -metal pro- 
moter Chris Williamson, has been a division of Profile Rec- 
ords for the past two years. The label just released albums 
by Boston's Wargasm and Germany's Destruction, who will 
tour together this summer. Included on the roster are Lee- 

way, Cro -Mags, D.O.A., Murphy's Law, and Sicilian Vespers. 
Acts are signed exclusively to Rock Hotel or Rock Hotel/ 
Profile depending on preference or need. Profile also dis- 
tributes Shatter Records, whose roster includes Paul Di'an- 
no's Battlezone, and GWR Recordswho has Motorhead, 

(Continued on page H -20) 
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METALLICA "Kill 'em All" 1983 

MANOWAR "Into Glary Ride" 1983 

RAVEN "All For One" 1983 

MERCYFUL FATE "Melissa' 1983 

ANTHRAX "Fistful o1 Metal" 1984 

,,i`k; EXCITER "Violence ít Force" 1984 

BORN TO METALIZE Compilation 1984 

METALLICA "Ride the Lightning" 1984 

GRAVEDIGGER "Heady Metal Breakdown" 1984 

RAVEN "Live at the Inferno" 1984 

ERIC STEEL 1984 

TT QUICK 1984 

BLUE CHEER "The Beast is Back" 1985 

GRAVEDIGGER "Witch Hunter" 1985 

STORMTROOPERS OF DEATH "Speak English or Die' 1985 

BLESSED DEATH "Kil or be Killed" 1985 

OVERKILL "Feel the Fire" 1985 

FROM THE MEGAVAULT Compilation 1985 

LONE RAGER "Metal Rap" 1985 

METALLICA "Whiplash" 1985 

ANTHRAX "Armed and Dangerous" 1985 

TT QUICK "Metal of Honor" 1986 
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BRIAR -"Crown Of Thorns" 
A prickly debut that'll lead your listeners 
down the garden path! The band from 
Birmingham known as Briar combine metal, 
rock and a twisted sense of humor to forge a 
unique debut album. Produced by hitmaker 
Jonathan King. 

SHARDS OF METAL. ON 

BRITNY FOX- "Britny Fox" 
This four -man band hails from Philadelphia 
and !'s already one of the most talked about 
up -and- coming bands in the glam -metal 
mode! Featuring a former member of 
Cinderella, expect Biritny Fox to emerge this 
year as the hippest name in melodic metal 
with their debut album. Produced by 
John Jansen. 

COLUMBIA 

ROUGH HOUSE -"Rough House' 
From the wilds of Pennsylvania come the 
five -member group known as Rough 
House -a tough and dangerous outfit 
who've served time slamming their brand of 
rough and ready rock up and down the East 
Coast. Prepare for the onslaught with its 
release, rougher and tougher than the rest. 
Produced by Max Norman. 

RECORDS, CASSETTES AND COMPACT DISCS. 

"Columbia,' are trademarks of CBS Inc. 01998 CBS Records Inc. 
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extensive word of mouth -things that are very difficult to 
tap into." 

One way for major labels to tap into that market is to go 
with proven experts in the field -which is exactly the course 
of action MCA Records has followed this year, on two 
counts. 

First, the company established a new custom label, Me- 
chanic Records, that will cater exclusively to metal. The new 
label, based in New York, is helmed by Steve Sinclair, who 
while at the independent Important /Relativity label brought 
the likes of Robyn Hitchcock and the Cocteau Twins to the 
great American public for the first time. New Mechanic re- 
leases by Stone and Violence will hit the streets in late June; 
many more are promised. 

Secondly, MCA recently worked out a pressing and distri- 
bution deal with the Dutch Roadrunner label, which began 
in Amsterdam eight years ago and opened its New York of- 
fice in November 1986. The company, which releases met- 
al under the Roadracer banner in the U.S. -it can't get 
clearance for "Roadrunner" -also releases alternative rock 
by such artists as the Fleshtones, Waxing Poetics, and 
Neighborhoods on its Emergo label. Both Roadracer and 
Emergo product will see MCA distribution, though, says 
Doug Keogh, general manager of the label, select titles will 
maintain independent distribution. "Whatever's best for the 
record," says Keogh. 

Already out on MCA -distributed Roadracer are albums by 
Gang Green, Toxik, and Znowhite; due June 20th is the lat- 
est effort by King Diamond, whom Keogh refers to as "our 
big act." All told, he says, he expects the Roadracer/ 
Emergo labels to issue 15 -20 releases this year -not to 
mention other material on the newly- started, indie- distribut- 
ed Hawker logo, the company's "hardcore specialty label." 

Atlantic Records' linking with the indie Megaforce line has 
resulted in prime distribution of such artists as Ace Frehley 
and Frehley's Comet, Testament, Prophet, Overkill, and 
King's X; combine that line -up with Atlantic's own metal ros- 
ter and you've got all bases covered. Notes Atlantic presi- 
dent Doug Morris of the company's commitment to metal: 

"Atlantic Records boasts a long and illustrious tradition in 

the hard rock arena. We were involved with heavy metal 
long before the term was even coined. Twenty years ago, 
the likes of Iron Butterfly were direct precursors of the cur- 
rent heavy rock scene. Such past superstars as Led Zeppe- 
lin and Cream are often credited for having fathered the 
genre -an accolade which reflects but one facet of their 
considerable talent. 

"Since those early days," continues Morris, "Atlantic has 
kept its faith in hard rock, regardless of the trend of the mo- 
ment. Carrying on the legacy of these pioneering artists, our 
roster of today includes such hard rock perennials as AC/ 
DC, original gonzo guitarist Ted Nugent, and confirmed 
multi -platinum winners Ratt. The break -out success of Me- 
gaforce's Ace Frehley in 1987 and our own White Lion in 

1988 spearhead the Atlantic Family's next generation of 
rock superstars, soon to be joined by the likes of Kix, Sava - 
tage, Malice, Loudness, Prophet, King's X, and Dirty Looks." 

Jon Zazula -better known as Johnny Z., Megaforce chair- 
man -says that Atlantic is doing "everything possible to 
make Megaforce the label we want it to be." He points 
proudly to the company's steady growth and to the near - 
gold status of the Frehley's Comet album. And he also 
points to a shift that's taken place at Megaforce since the 
hook -up. 

"When we joined up with Atlantic," he says, "we joined up 
at a time when we decided we would not be doing any more 
thrash acts. And we're known for putting speed metal on 
the map. Basically, after bringing Metallica to the world, and 
Anthrax, and MOD, and Testament and Overkill ... If the 
main purpose of a record company is to find new sounds 
and new talent, something different -then just to capitalize 
on the same old crap is not gonna cut the cheese." 

(Continued on page H -16) 
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Thanks to the Atlantic machinery, says Johnny Z., Mega - 

force can therefore release the new sounds" of King's X- 
a band which he refers to as the pride of the '80s." Thrash 
metal? Says Johnny of the group's sound: "It's totally origi- 
nal. It's like Foreigner get together with Crosby, Stills & 

Nash, put on some U2, take some acid, and decide to play." 
Perhaps the best -known of the indie -major links has been 

the deal struck by El Segundo, Calif. -based Enigma Records 

and the Capitol -EMI distributing arm of CEMA. Since the 
first batch of CEMA- distributed Enigma product emerged in 

April '86, a host of adventurous metal bands on both the 
Enigma and Metal Blade labels (the latter also a beneficiary 
of the CEMA deal) have enjoyed a greatly expanded market- 
place. A scenario which, says Enigma president Wesley 
Hein, has its upside and its downside. 

The difference that it has meant to us," says Hein, "obvi- 
ously is the fact that through major label distribution, the 

penetration of the records to the chains and the racks and 

the large accounts got some credibility. We saw much bet- 

ter penetration at places like Musicland and Camelot, with 

records that maybe would have had a more difficult time 
getting there. So that was a benefit -and needless to say, 

sales went up. 
"What we also saw, however, on the potential downside, 

is that you have very important trend accounts who do not 

deal directly with major distributors. And these accounts - 
like Texas Tapes and Records in Houston -are the ac- 

counts that are so important in getting things going. Be- 

cause the fanzine reader is the one frequenting these 
shops. It's just kind of key to get records going well there, 

now that they no longer have the direct contact with the dis- 

tributor, because they're buying from one -stops. You can 

lose that, if you're not very careful." 

In April '87, Enigma and Metal Blade signed a new long- 

term development and distribution deal which will benefit 
select Metal Blade acts such as Lizzy Borden, Fates Warn- 

ing, and Sacred Reich. Previously, Enigma had marketed 
and distributed those groups' records; now, while also tak- 
ing them through CEMA distribution, says Hein, "we're 
working with them hand -in -hand on the promotion end - 
much more so than on a standard pressing and distribution 
deal." 

Among those Enigma bands currently enjoying CEMA 
distribution are Laaz Rocket, Death Angel, Wild Dogs, 
Stryper, Hurricane, Ronnie Montrose, Obsession, Barren 
Cross, Saxon, and, of course, Poison (in conjunction with 
Capitol); other Metal Blade bands include Betsy, Hallows 
Eve, Omen, Masi, Trouble, and Anvil. 

If, to many, this indie -to -major transition sounds a tad fa- 

miliar in a historical sense, it should: It's part of the music 
business cycle. Last time the cycle turned in such a direc- 
tion-in 1978 -indie label I.R.S. Records had just lined up 
major label distribution through A &M, and bands like Brit 
punk sensations the Buzzcocks were finding space in the 
racks right next to "The Buckinghams' Greatest Hits." Now, 

10 years later, word comes that I.R.S. is unveiling I.R.S. 

Metal, a new label featuring such acts as England's Chrome 
Molly, New Jersey's Nuclear Assault, Detroit's Seduce, and 

Cleveland's Shok Paris, who have already recorded for I.R.S. 

proper. 
"This is actually giving I.R.S. an opportunity to step back 

a little bit again," says Barbara Bolan, vice president of 
sales, "back into a mode of marketing that was really 24- 
hours -a -day here, in the early times -when we started to 
get the Go -Go's off the ground, and the work that we did 
with the English Beat. The bands that we initially introduced 
where there was absolutely no hope of any kind of radio 

coverage, or we didn't expect any radio coverage." 
Bolan says I.R.S. will market metal by using "the same 

kind of aggressiveness" the label has become well -known 

for. "Our keen interest is on working with cutting -edge 

bands," she says. 
Another label in an interesting position regarding metal is 

NUCLEAR ASSAULT 
Survive 

(IRS- 42195) 

Street Date: MAY 31 

CHROME MOLLY 
Angst 
(IRS -42199) 

Street Date: JUNE 27 

SEDUCE 
Too Much, Ain't Enough 

(IRS-42152) 

Street Date: JUNE 13 

SHOK PARIS 
Coming This Fall. 

c 1988 I.R.S., Inc. Manufactured and distributed by MCA Records, Inc. 

EMI -Manhattan. Queensryche and the all- female Vixen are 
the only bands there even close to being considered metal. 
Nevertheless, says Gerry Griffith, senior vice president of 
a &r, the new effort by Queensryche should prove a signifi- 
cant factor in the '88 metal wars. 

Why so little metal at EMI -Manhattan? 
"When the two labels came together, they were two dia- 

metrically- opposed types," says Griffith. "Manhattan was a 

very artsy, boutique -type label, very artist -oriented and art- 
ist- driven, while EMI America was a very diverse label with 
all types of artists. And we were very fortunate that we 

could merge the two and bring all this music together, 
which I think is a very healthy situation-and the reason 
why, when you look at the charts, you can see the success 
that we're having. But metal was never part of the Manhat- 
tan philosophy, and it wasn't totally the philosophy of EMI 

America. 
"But at this stage of the game," says Griffith, "we're try- 

ing to build a label, we're trying to build on the successes we 

have. We realize that this is an area of music that we have to 
be in -and not just be in, but totally support. And the 
Queensryche record is going to be our entree into the arena. 

And we feel that we've got a superb record to let everybody 
know we have arrived." 

With the major labels' surging interest in metal, however, 
one might ask whether the market is capable of being fully 
saturated. Wendy Goldstein, director of a &r East Coast at 
RCA, doesn't think so. 

"I still think the great stuff will rise to the top," she says. 

"I think it's actually getting more attention than it's ever got- 
ten." RCA metal bands include Bonfire, Helloween, Grim 
Reaper, and, on RCA -distributed Jive, Slave Raider. Due 
soon, says Goldstein, are the first album from former Ac- 

cept vocalist Udo Dirkschneider and the hotly- contested de- 

but by the East Village's Circus Of Power -a band she is 

greatly enthused about. "It's really this new kind of metal 
sound that you might even be able to get on album -rock ra- 

dio these days," she says. "I think it's of more broad appeal 
than your Metallicas and Grim Reapers." 

At Capitol, two of metal's biggest bands -Iron Maiden 

and Poison -have just released new albums. Another Capi- 
tol band, Megadeth, is one of the most -admired, influential 
bands in thrash metal. And the label has also broken Great 
White, whose recent "Once Bitten" just turned gold. With 
Michael Schenker's MSG group, W.A.S.P., and new signing 
Rigor Mortis also on the label, it would appear that Capitol is 

one label that has all its metal bases covered. 
"Maybe the consistent thread that you would find here," 

says Bill Burks, vice president of artist and product devel- 
opment, "and it probably sounds corny, and I'm sure that 
every record company will tell you this, so it may not be un- 

precedented -but I think each one of these acts demon- 
strates Capitol's commitment to artist development. We 

didn't just go out and buy any of these acts after they 
achieved the level of success that they now enjoy. 

"This is Iron Maiden's ninth album with us-and that's 
been a steady progression," says Burks. "It isn't all Capitol; 
they've certainly done their part, too. They have maintained 
their integrity, and have never turned away from their audi- 

ence. They have really stuck behind their fans and set cer- 
tain standards in the genre. And Poison the same." 

Larry Braverman does national new music marketing at 

Elektra, a label that has shown consistent growth in the met- 
al market with such bands as Metallica, Metal Church, Flot- 

sam & Jetsam, Smashed Gladys, Dokken, Faster Pussycat, 

and, of course, Motley Crue. Obviously those bands vary in 

style, musically and otherwise; yet Braverman, like Capitol's 
Burks, cites a "consistent thread" of his own. 

"There are some similarities with all these bands and how 

they break on the heavy metal scene," says Braverman. 
"The number one theme throughout is the fact that they go 

out and they tour. We've seen it time in and time out, on 

every single project: When we put a band on the road, they 
sell records. It's that simple. When we put out a rock'n'roll 
record, we try to make sure a band has some kind of tour 
set up, whether it be a club tour or a tour -support situation. 
Whatever is open and available at that time. We try to go out 
there and encourage them to play, play, play. Everywhere 

and anywhere." 
Also in agreement is Derek Shulman, vice president of 

a &r West Coast for PolyGram -a label that numbers among 
its roster such bands as Bon Jovi, Kiss, Magnum, Scorpions, 
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Def Leppard, Yngwie J. Malmsteen, Deep Purple, Tony Mac - 
Alpine, Michael Monroe (originally of Hanoi Rocks), War- 
lock, Vinnie Moore, Zodiac Mindwarp, Cinderella, the L.A. 
Guns, and Shulman's latest smash find, Kingdom Come. 

"The key to hard rock bands is not just records," says 
Shulman. "It's having someone real. Where kids can see the 
band play, and consistently be aware of the band, as op- 
posed to just a piece of plastic. That's the key. What I try to 
do is sign bands, not records." 

So does Tom Zutaut. Zutaut is the a &r man who brought 
Dokken and Motley Crue to Elektra; he's also responsible 
for bringing Guns N' Roses and Tesla to Geffen, where he is 
now employed. Other metal /hard rock bands at Geffen in- 
clude Whitesnake, Aerosmith, Black N' Blue. 

Zutaut talks about bands, not records. And he's really ex- 
cited about the Rock City Angels, whose Geffen debut is 
due in July. 

"They're an L.A. band originally from Florida," he en- 
thuses. "They're like a cross between old Rolling Stones, old 
ZZ Top, and Lynyrd Skynyrd. They're like a shit -kickin' 
southern rock'n'roll band -and when I say 'southern,' I 

don't mean country, I just mean shit -kickin'. 
"And I'm really excited about them, because in my mind, 

there hasn't been a great shit -kickin' rock'n'roll band in a 

long time." 
At the major labels, metal marches on: the Vinnie Vincent 

Invasion at Chrysalis; Judas Priest at Columbia; Leatherwolf 
and Anthrax at Island (due to unique Megaforce deal); Kro- 
kus, Femme Fatale, and Lilian Axe on MCA proper; Black 
Sabbath, the Cult, Dio, David Lee Roth, and Van Halen at 
Warner Bros. 

That's a lot of bands. 
Says PolyGram's Shulman, who has signed a large num- 

ber of successful ones: "What you need is a degree of fore- 
sight, to look ahead a year, two years, even five -and see 
what the kids are going to be into. Or what you hope they're 
going to be into. As opposed to what they're into today." 

MONSTER SUMMER 
(Continued from page H -4) 

says Blakely, who signed Poison and Faster Pussycat to 
ICM. "The best method is to get them on a major tour as an 
opening act, but until they have some notoriety, there's little 
possibility of that. So you have to do the clubs or book small 
packages with up- and -coming bands on their second or 
third album. Since there's not much radio playing those 
acts, getting them on the road is very important." 

Ironically, Rennie points a finger at some of the bigger 
metal acts for not taking a chance with unknown bands as 
openers. "A lot of headliners don't want to pay for opening 
acts," Rennie says. "In effect, they're making it harder for 
the newer bands to develop audiences and break into the 
concert circuit. It could come back to haunt them." 

Yet the booking problems for new bands are partially alle- 
viated by income generated from merchandising. Joe Bla- 
lock is a Seattle agent who books mostly Christian hard 
rockers. "My bands don't play places that serve alcohol, so 
the money they make from merchandising can pay the ex- 
tra expense in renting a hall." 

The more orthodox young hard rockers also benefit tre- 
mendously from major merchandisers like Winterland Pro- 
ductions. "Sometimes we go out for new metal bands that 
have generated a buzz," Winterland executive Andrew Rich 
says. "Slightly more often than not, bands are smart 
enough to come to us before we go to them." 

The reason for the metal merchandising mania is obvi- 
ous: "Playing identical halls to the same sized audience, 
heavy metal groups do about 20 % -40% more business 
than an equally popular pop band," he states. 

In that light, it's not suprising to find a consensus regard- 
ing the future of metal, with its seemingly never -ending sup- 
ply of new hard rockers ready and willing to take up the 
metal reins. "We've always done well with metal," Steve 
Rennie says. "Not too long ago, Bon Jovi was just another 
opening act for bands like Ratt and Scorpions. Now they're 

(Continued on page H -22) 
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"Every Dog Has Its Day" 

Look for Damien on tour this summer 

in a city near you. 

People are talking... 

"Loud razor edged rock that'll have 
your fist in the air screaming for 
more" FMQB 

"A rich blend of powerhouse vocals, 
crunching guitar work and a really 
tight rhythm section. This is for all of 
you devoted thrashers out there." 

Hard Report 

Damien's debut has tongues wagging. 
Available on LP, Cassette and Com- 
pact Disc. 

METAL WITH A BITEI"m 

David Preschel 

Modern 

Management Co. 

(212) 481 -9110 

Distributed by 
SELECT RECORDS 
175 Fifth Avenue, NYC 10010 
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Worldwide Merchandising Services 
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WHOLESALE DISTRIBUTION 
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Ilt2AWY 
PROGRAMMERS 
(Continued from page H -4) 

got guys 36 years old who are regular listeners and very 
loyal." Heavy rockers feel that they, not today's classic or 
album rock stations, are continuing the tradition of real rock 
radio. 

As for being abrasive, most of the programmers we 
spoke to laughed and felt it was a compliment. Their atti- 
tude is that they play real rock'n'roll. If it doesn't have some 
sort of edge -it's AC. KISS' MD Joe Anthony, considered by 
some to be the "Godfather of heavy metal radio," says, 

"This is simply exciting, adrenaline -pumping music." 
Heavy rock programmers all have basically the same atti- 

tude when it comes to building a playlist. KNAC Long 
Beach's PD Tom Marshall says, "I'm interested in playing 
the best hard rock I can find. We're looking for loud guitars, 
[but] we don't want to hear formula." Other than that, he 

says he's actually looking for the same things programmers 
in other formats look for: good singing and attention -getting 
songs. 

Z- Rock's Scott says he has a single criterion for a track - 
add: "Does it rock ?" To elaborate, he says, "Listen, if there's 
a good guitar and good energy -we'll play it." Both KISS' 

Scheppke and Anthony warn against "scrap metal," howev- 

er, and warn against playing whatever comes across the 
desk. All heavy rock programmers agreed that they have to 
stay in touch with the street to know what to add. 

As for being a teen -only format, Z- Rock's Scott points out 
that heavy metal began with Hendrix and has a long history 
with rock lovers. He says, "We leave the trendy, fad- orient- 
ed teens to top 40." He and the other heavy rock program- 
mers feel the format will grow as rock lovers get tired of 
what they see as album rock's shift toward "top 40 rock," 
and away from album rock. They feel that they have already 
brought a large chunk of 18 -34 year -olds back to the tuner 
who left album rock radio over the past four -eight years be- 

cause it got too soft. KITS' Anthony says he doesn't see al- 

bum rock surviving as a rock format without heavy metal. 
How much -and when -heavy metal is played depends 

on the station, but all hard rock stations daypart thei, play - 
lists. Currently, most true heavy metal is tracked in the eve- 

ning and weekend shifts. Each of these stations claims an 

older demo than they think anyone is giving them credit for 
and they say it's dayparting that's helping them pull it in. 

Classic hard rock tracks, and an occasional ballad from a 

heavy metal act, are found during the day when the younger 
demo is in school. Heavy rock programmers are finding that 
during the early dayparts, the advertiser enticing 18 -34 
year -olds who still want to rock are listening to the radio. As 

afternoon drivers turn the mikes over to the night jocks, 
teens tune in and the edge gets put back on; more depth 
during the day, more intensity at night. KISS MD Joe Antho- 
ny says, "Right now, I'm looking at two different audiences 
and trying to please both. In the afternoons, you segue from 
one to the other." 

Heavy rock programmers, with the possible exception of 
Z- Rock's Scott, also agree on the need for a programming 
blend. KJJO Minneapolis PD Scott Clone says, "The ingredi- 
ents you work with are classic rock, current hard rock, and 

heavy metal -carefully blended." KITS' Anthony says it even 

more simply, "The secret to heavy metal [programming] is 

balance, balance, balance." All say that there's no substi- 
tute for knowing the music. Again, they say, "When in 

doubt, go to the street." 
Every programmer, from long -time heavy rock crusader 

Joe Anthony to screaming playlister Bill Scott agree on one 

more thing; there's no satisfaction like playing new music. 

As KNAC's Marshall says, "It's fun to be on the cutting 
edge. We're closer to the street, not caught up in hype and 

the trapping of a fad. We can also stay on a particularly 
good track longer because no one else is playing it." KJJO's 

Clone says, "[Now] we're the place to hear new things in the 
market." 

When you look to find heavy rock stations, it makes sense 

that you'd find KISS in San Antonio, KNAC in Long Beach, or 

Z -Rock on a station in Cleveland -they all have a history of 
(Continued on page H -22) 
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"Heavy Metal -it's glam, it's 
thrash, it's commercial, it seNs!" - Laurie Craig, Video Buyer, 

Trans World Music Corp. 

"Heavy Metal music videos 
are consistently among our 

best- selling titles:' -Carol Babeli, 

Video Director, Camelot Enterprises, Inc. 

National Street Date: 
May 27,1988 

SONYAll programs available in VHS and Beta format; some titles available in 8mm. Simulated TV receptIon. Wrothch,Id/Breakin' Metal. 
nDEOSOFIWANE COMPANY Sale price; limited time only. Sale ends June 13, 1988. 

INDIES 
(Continued from page H -10) 

Girlschool, and Hawkwind. Profile 
has also licensed four classic Motor - 
head albums. 

New York -based Celluloid Rec- 

ords has been putting out metal on 

the affilated Mercenary label since 

April '87. Vancouver's Kick Axe is 

top act along with German's Victory 
featuring guitarist Herman Frank 
from Accept, Charlie Huhn, former 
vocalist with Ted Nugent, and Gary 
Moore. Kick Axe's "Rock The 
World" is the label's top seller thus 
far, having moved about 25,000 
copies, but it's still early in the 
game. On the front burner for May 
release are MeanStreet, an all -girl 
band from New York, and Attacker 
from New Jersey. The very- different 
Goo Goo Dolls are on a U.S. tour 
with Roadracer /MCA's Gang Green. 
Also due for '88 release is latest - 
signing Powermad, and an "All 
Knobs To The Right Vol. 1" great - 
unsigned -bands compilation album 
in September, diced and spliced by 

the label's Sal Treppiedi. Says label 

chief Dean Brownrout, a former 
agent booking Raven and Mega - 
deth, "We're concentrating on our 
new releases. We're getting a lot of 
attention in Europe, through fan- 
zines and glossy metal magazines. 

We sign 5 -8 acts a year and concen- 
trate on developing them." Though 
weaned on thrash metal, Brownrout 
says the label now aims for a di- 
verse roster of dedicated bands. 

Rap /dance label Select Records 
has also branched into the metal 
arena via subsidiary Mondo Music. 
Toledo -based Damien is the initial 
signing. Its debut album "Every Dog 

Has Its Day" received a boost via 

lead singer Randy Mikelson's ap- 
pearance on the Morton Downey, Jr. 
show. 

CREDITS: Special Issues Editors, 
Ed Ochs & Robyn Wells; Editorial 
Assistance, Dave DiMartino; Edito- 
rial by Billboard writers except "In- 
dies" and "Concerts" by Jeff Sil- 
berman, L.A. free -lance writer, and 
"International" by Maggie Farran, 
London -based free -lance writer; 
Design, Stephen Stewart; Cover, 
John Zeleznik. 
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TURNING UP THE HEAT 
(Continued from page H -8) 

matching that number on initial shipment of the new one. 

The key words here are musical validity. Chrysalis will be 

utilizing a dual strategy in promoting Vincent's new album, 
one that superbly illustrates how diverse the audience for 
heavy metal -or, indeed, whatever you choose to call it- 
has become. That strategy recognizes the existence of two 
audiences out there --a core metal audience, and a larger, 
general audience. 

"The first track we're going to go after is a song called 
'Ashes To Ashes,' " says Bone, "and we're not going to 
make a video. We will make a video of the second track. The 
first track in our marketing campaign is totally slanted to- 
ward his fan base -it's a real uptempo, hard -rock track that 
we will get on the Z- Rock -type radio stations, the rocking 
album rock stations. Currently we don't have any plans to 
release it as a single. 

"The second track that we go after is a much more mass 
appeal track, a power ballad called 'Love Kills.' And we will 
have a massive album rock acceptance on that, there will be 

a video on that, and we will release it as a single for the 
hard -rocking top 40 stations." 

Why the dual approach? You can't afford to offend your 
core market," says Bone, "and that first track will be very 
palatable to those people. It's just a matter of making the 
video -because the damn things are so expensive now -on 
the right track. And the right track, the one that's going to 
get played on MTV, is the track that's going to get played on 

mainstream album rock radio, then hopefully cross over 
and be somewhat of a pop hit single." 

In that very same quest for mainstream rock success, 
Randy Phillips and Andy Hewitt of Los Angeles manage- 
ment firm the Arnold Stiefel Co. have decided to put the 
British Virgin Records act Balaam & the Angel out on the 
road in a "heavy metal" context. Though the band's roots 
certainly seem as much a Gothic English Rock as metal - 
much like the Cult, whom they have both toured with and 

been likened to -"it's just a great rock'n'roll band who hap- 
pens to be from England," says Phillips. "We're just trying 
to avoid that new wave stereotype. 

"We're not trying to capitalize on anything. What we're 
trying to do is be successful, and expose them to the widest 
market possible. 

"But," he asks, you know what's going to end up really 
breaking them, when it's all said and done? If they have a hit 
single." 

So heavy metal is hot. It comprises more than a quarter 
of the Top 50 album chart in mid -1988. Fans of the music 
remain loyal. There is a loyal fan base there that never goes 

away. It evolves, but never changes. Hit singles are great. 
Major labels look for up- and -coming new bands, up -and- 
coming new labels, and work deals with them. Once brand 
new bands on the lowest rung of the Metal Family Tree, art- 
ists like Iron Maiden, Motley Crue, Metallica have now wield- 
ed their influence and become forefathers of still more new 

bands. 
Heavy metal 1988. 
Heavy metal in general. 
A family affair. 

PROGRAMMERS 
(Continued from page H -18) 

a hard -rockin' core audience. It may seem odd to find one of 

the current heavy rock successes in Minneapolis. KJJO Min- 

neapolis PD Clone doesn't think it's odd at all. Like other 
programmers for this format, he thinks there are more hard 

rocking markets than people realize. 
KJJO went from an oldies format to "Hot Rockin' 104" in 

February of 1987 and isn't looking back. The station took 
its underdog status and positioned itself as "The Twin Cities 

Rocker" against KQRS, the market's album rock stalwart. 
KJJO's hard rock thrust with heavy metal overtones poked 

a hole in KQRS's evening and night ratings. 
KJJO's format switch has boosted its 12 -plus share in 

the seven to midnight ratings by almost nine points from 
fall '86 to fall '87. With a couple of books now under its 
heavy rock belt, KJJO's formula bests KQRS in 12 -plus by 
five points from seven to midnight (fall '87). On weekends, 
KJJO tops KQRS in 12 -plus. 

Clone says that after a year on the air, "KQ's' classic 
rock /AC approach is now only a problem during the day." In 

response to the complaint that the format can't deliver the 
18 -34 year -olds, Clone points out that KJJO has carved out 
a strong chunk of the demo overall, and is now only a point 
behind KQRS's strong seven to midnight performance in 

18 -34. Clone is also quick to add that the station is commit- 
ted to the format. Now that former KQRS sales manager 
John Rolm is KJJO's GM, Clone says, "Nothing's going to 
stop us now. We're in this for the long haul and it'll take us 

three to four years to get the format to mature. We're look- 
ing to develop an audience that will grow with us." 

KNAC's Marshall tells a similar story. He says, "We've 
had a lot of success selling the older demo. We bowed in 

January of '85, coming from a rock'n'rhythm /rock'n'blues 
sound, and we've doubled our listeners. I think it was a com- 
plete turnover in audience. We're in this for the long run. 
We're already in the top 10 for 18 -34 men." 

The keys to a station's success, of course, turn on finding 
itself a sizable audience and advertiser support. For all their 
crusading for hard rock and heavy metal, heavy rock pro- 
grammers are very aware of the bottom line. They feel the 
secret to making the format work commercially is to get 
back to the street, the place that put the food on album rock 
radio's plate in the first place. 

They believe the elements of success are in place; the 
audience is undeniably there, the labels are getting better 
about putting out quality rock product and local promot- 
ers are thrilled at having the format in town. They feel 
that most markets' stations are over -consulted into chas- 
ing only the national time buys and that radio has ignored 
a large portion of the local retailers. Z- Rock's Scott says, 
"It's time to stop tapping your foot on the agency rug and 
look to local needs." Meanwhile, KJJO's Clone is elated 
with the success of the station in one year. He says, 
"We've doubled our rates since last year and are now sell- 
ing out on a monthly basis. It's been an unbelievable dif- 
ference." 

MONSTER SUMMER 
(Continued from page H -17) 

pop stars -not in a negative sense, but just popular across 
the board. Megadeth got a great response opening for Dio, 

and now they're starting to do some serious business on 

their own." 
"I still feel real good about it," says Somers, the agent for 

Megadeth. "A lot of new bands are getting more popular, 
major labels are getting more behind it, and the street buzz 
is even bigger now. Kids are paying more attention to each 
other, and listening to a lot more new music." 

"I see more fragmentation in the definition of metal," 
Blakely says. "At one time, metal was just one kind of act; 
you could lump all different kinds of metal or hard rock 
bands together for a package tour. There's been a lot of 
fragmentation in the last few years -speed metal, thrash, 
glam metal, and pop metal. Certain kids will cross over be- 

tween certain genres, like Bon Jovi and Iron Maiden, but 
others will not. It's a little more difficult to package tours 
when it's so fragmented. You almost have to predict what 
genre an act is going to fall into. But it hasn't hurt us overall; 
it's just given more different acts more opportunities to be 

seen. 
"The biggest area for development is speed metal, be- 

cause there aren't that many speed metal acts who can go 
and do major buildings. Metallica is probably the only one 
who can go out right now and do that across the board, but 
we believe there will be more bands, and that's why we're 
very interested. 

"As agents, we have to be aware of all metal genres," 
Blakely says. "Of course, we are signing newer speed metal 

acts along with the ones we've had for years. On top of Me- 

tallica, we've signed Slayer, Metal Church, and Exodus. To 

follow in the tracks of Motley Crue, we've signed bands like 

Guns N' Roses. We always have to see where the young Def 

Leppards and young Motley Crues are coming from." 
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NO ONE'S EVEN CLOSE... 
a 

KISS Hotter Than Hell Dressed To Kill Alive Destroyer Rock 8 Roll Over Love Gun 

(February 1974) ( October 1974) (March 1975) (September 1975) (March 1976) (November 1976) (June 1977) 

Gold Gold Gold Quadruple Platinum Triple Platinum Double Platinum Double Platinum 

Alive II Double Platinum Gene Simmons Paul Stanley Ace Frehley Peter Criss Dynasty 

(October 1977) (April 1978) (September 1978) (September 1978) (September 1978) (September 1978) (May 1979) 

Triple Platinum Platinum Platinum Platinum Platinum Platinum Double Platinum 

Unmasked 
(May 1980) 

Gold 

The Elder 
(November 1981) 

KIíS 
Animolire live Uncensored 

VHS Rif Seer o 

Animalize Live 
Long Form Video 
Platinum 

Creatures of the Night Lick It Up 

(October 1982) (September 1983) 

Gold Platinum 

Exposed 
Long Form Video 
Platinum 

Animalize 
(September 1984) 

Platinum 

Asylum 
(September 1985) 

Platinum 

Crazy Nights 
(September 1987) 

Platinum 

Manufactured and Marketed by 

PolyGram Records 
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VIDEO RETAILING 

Vending Firms Regroup After Financial Woes 

YIP, Nelson: Yid Units Still Viable 
This story was prepared by Ed- 
ward Morris in Nashville and 
Geoff Mayfield in New York. 

NEW YORK Two video vending 
machine companies are being re- 
structured. In both cases, the 
changes were apparently forced be- 
cause neither firm's performance 
was able to meet projections. 

Southlake, Texas -based vending 
machine operator Video Interna- 
tional Products has closed up shop, 
although its product -the V Mart 
machine -is being marketed by a 
newly formed company. Meanwhile 
Nelson Vending Technology, which 
operates 71 machines in the Toronto 
area, faces similar changes. 

In recent years, naysayers pre- 
dicted that vending machines were 
one of the rental mediums that 
posed a threat to conventional video 
stores. The financial troubles expe- 
rienced by VIP and Nelson do not 
necessarily mean that vending ma- 
chines cannot be profitable rental 
vehicles, but do suggest that suc- 
cess in the arena is not as easy to 
achieve as some industryites once 
thought. 

VIP, which developed the V Mart 
machine, went out of business at 
the end of March. GVO Corp., one 

of VIP's creditors, took over all the 
manufacturing, software, and dis- 
tributing rights to the machine and 
is operating under the V Mart Inter- 
national shingle. 

Meanwhile, Nelson Holdings In- 
ternational Ltd., which has an- 
nounced its intention to sell off its 
59% share in Toronto -based Nelson 
Vending (Billboard, April 16), could 
well find a buyer within NVT's man- 
agement. 

"They're selling it to me and an 
investor group," says John Lacke, 
president and CEO of NVT, who 
claims that "it was at my behest 
that they're divesting themselves" 
of the vending division. 

Lacke notes that the transaction 
has not yet taken place and admits 
the deal might not be realized. "I'm 
not going to buy it if I can't fund it, 
because it's still in the development 
stage," he says. 

"Even Toronto, where 400 new 
machines will be installed, is not go- 
ing to break even until mid -'89, so 
we need more capital. That's one of 
the reasons Nelson's divesting -be- 
cause it wants to concentrate its 
capital in its core business, which is 
really video publishing," Lacke 
adds. 

NVT has pacted with North Can- 

Carl Pallini, right, a former Palmer Video franchisee who was also the chain's 
national franchise sales director, has sold his five stores to the company and 
has been promoted to executive vice president of retail operations. He, 
executive vice president Peter Margo, left, and president Peter Balner are 
seen at a future store site in Lawrenceville, N.J. 

Palmer Palms Pallini 5 
NEW YORK Palmer Corp., par- 
ent company of franchiser Palmer 
Video, has added five company - 
owned stores to its total by buying 
out franchisee Carl A. Pallini. 

The deal, in which the rental -ori- 
ented Palmer chain acquires 100% 
of Pallini's stock, went into effect 
April 1. Union, N.J.-based Palmer 
also promoted Pallini, a franchiser 
since 1983, from national fran- 
chise sales director to executive 
vice president of retail operations. 

Palmer has 103 stores, 82 of 
which are owned by franchisees, 
located in seven states. Pallini's 
stores were all in Union, Middle- 
sex, and Somerset counties in New 

Jersey. The company claims the 
five units drew $2 million in annu- 
al volume. 

According to Pallini, Palmer has 
no immediate plans to buy out oth- 
er franchisees. Future additions to 
the chain's company- owned -or- 
controlled -store tally will be real- 
ized through the construction of 
new stores. Those stores, like re- 
cently opened company units, will 
range in size from 3,500 square 
feet to 6,000 square feet. 

Peter Balner, Palmer president 
and CEO, says the chain's goal is 
to become a $10 million business 
by fiscal year 1989. 

GEOFF MAYFIELD 

ton, Ohio -based manufacturer Die- 
bold to get 200 units of a new cus- 
tomized machine delivered to the 
Toronto market in July, with anoth- 
er 200 expected by the start of next 
year (Billboard, Jan. 23). A spokes- 
man at Diebold says the deal is still 
on. 

As for V Mart, director of mar- 
keting and sales Larry Goldstein 
says the rapid rise, fall, and rebirth 
of its machine was "really a case of 
a company that couldn't make it but 
whose product has survived." 

(Continued on page 54) 
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Magic Moment. Magic /comedy stars Penn & Teller materialize for an 
autograph session at the flagship store of the RKO Warner Theatres Video 
chain, located near Times Square in New York. The duo, whose Lorimar video is 
titled "Cruel Tricks For Dear Friends," also appeared at the chain's Greenwich 
Village, N.Y., location. 

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

v 
° ;, 

iz 

v 
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I 1 29 

** No.1 ** 
LADY AND THE TRAMP Walt Disney Home Video 582 1955 29.95 

2 2 33 AN AMERICAN TAIL Amblin Entertainment 
MCA Home Video 80536 1986 29.95 

3 8 99 ALICE IN WONDERLAND Walt Disney Home Video 36 1951 29.95 

4 5 136 DUMBO Walt Disney Home Video 24 1941 29.95 

5 3 80 SLEEPING BEAUTY Walt Disney Home Video 476 1959 29.95 

6 4 136 PINOCCHIO Walt Disney Home Video 239 1940 29.95 

7 6 48 HERE'S MICKEY! Walt Disney Home Video 526 1987 14.95 

8 9 7 BUGS! MGM /UA Home Video M201233 1988 14.95 

9 10 99 WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 14.95 

10 12 7 DAFFY! MGM /UA Home Video M201232 1988 14.95 

11 16 131 ROBIN HOOD Walt Disney Home Video 228 1973 29.95 

12 7 48 DISNEY'S SING ALONG SONGS: HEIGH -HO! Walt Disney Home Video 531 1987 14.95 

13 14 5 BUGS BUNNY SUPERSTAR MGM /UA Home Video M201323 1988 19.95 

14 13 91 WINNIE THE POOH AND THE HONEY TREE Walt Disney Home Video 49 1965 14.95 

15 15 27 MICKEY & MINNIE Walt Disney Home Video 576 1987 14.95 

16 19 95 PETE'S DRAGON Walt Disney Home Video 10 1977 29.95 

17 17 108 THE SWORD IN THE STONE Walt Disney Home Video 229 1963 29.95 

18 20 6 PORKY! MGM /UA Home Video M261236 1988 14.95 

19 21 48 WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 14.95 

20 11 97 WINNIE THE POOH AND THE BLUSTERY DAY Walt Disney Home Video 63 1968 14.95 

21 24 20 RAFFI -A YOUNG CHILDREN'S CONCERT A &M Video 6 -21707 1986 19.98 

22 RE -ENTRY CHIP 'N' DALE Walt Disney Home Video 579 1987 14.95 

23 22 48 HERE'S DONALD! Walt Disney Home Video 527 1987 14.95 

24 18 26 DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Walt Disney Home Video 581 1987 14.95 

25 23 6 ELMER! MGM /UA Home Video M201235 1988 14.95 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 o $1.2 
million for nontheat ical made -for- home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a va ue of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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The Select -A- Vision system, which 
was demonstrated at the New York 
Home Video Show in March, allows 
consumers to catch a 30- second 
sample from one of 50 catalog titles. 
Update laserdisks, with another 50 
previews, are made available every six 
to eight weeks at $50 a disk. 

Preview Unit 

Pitches Classic 

Catalog Clips 
BY BRUCE HARING 

NEW YORK It's like hiring the 
perfect employee, one who works 
tirelessly from 9 to 5 to promote 
your back catalog. That's the claim 
being made for Select -A- Preview, 
an in -store viewing system that 
lets customers watch short clips 
from older titles by pushing a few 
buttons on a computer. 

Although the machine is not the 
only video preview device avail- 
able to video stores, it's moving 
back catalog titles in impressive 
numbers, according to company 
officials. 

"A customer has the choice be- 
tween wandering around the store 
looking at boxes or taking a couple 
of minutes to look at previews to 
choose their selection," says Chris 
Naab, president of Disc Informa- 
tion Systems of Ann Arbor, Mich., 
Select -A- Preview's parent corpo- 
ration. "When they're familiar 
with the system, the next time 
they come in, more and more peo- 
ple go to the unit to pick out a mov- 
ie. 

The results have drawn raves 
from retailers, according to Gor- 
don Matesic, a sales representa- 
tive with the firm. 

" 'Goonies' went from 0 to 48 
rentals out of one store in the ini- 
tial 25 -day period the system was 
installed," Matesic says. "In an- 
other, 'The Color Of Money' went 
from 43 rentals to 105 rentals in 
the 25 days before the system and 
the 25 days after. 'Peggy Sue Got 
Married' went from 13 to 91." 

Select -A- Preview units consist 
of a Pioneer laserdisk player, a 13- 
inch monitor, and a disk with 50 
previews of former A releases that 
are past their renting prime (any- 
where from three to nine months 
old). Titles are chosen by Select -A- 
Preview from commonly carried ti- 
tles. The firm provides updates ev- 
ery six to eight weeks for a fee of 
$50 per disk. 

The machine comes in two mod- 
els, one featuring buttons and the 
other a key pad. The button model 

(Continued on page 54) 

VIDEO RETAILING 

WOMAN OVERBOARD: 
GOLDIE HAWN! 

Together they're what USA Today 
called "A Comic Dream Team" 

in a swimmingly funny 
riches -to -rags love story 

your customers will 
go overboard for! 

"Overboard" is a wet- and -wild throwback 
to the classic screwbal comedies 
everybody loves! 

Goldie Hawn is a super -rich spoiled brat. 
Over -bored you might say! 

Kurt Russell is a struggling carpenter 
who should know how to handle brats... 
he raised four of them! 

One night Goldie goes overboard on her yacht.,. 44, 

winds up in Kurt's world ..and sparks 
begin to fly that even the Pacific Ocean 
can't put out! 

Directed by Garry Marshall ( "Nothing In Common ", "The Flamingo Kid ") 
and written by Leslie Dixon ('`Outrageous Fortune "), "Overboard" is a movie 
filled with PG fun for the entire family. Watch it rise to the top of your 
10 -most rented list the moment it drops in! 

GOLDIE HAWN KURT RUSSELL 

PG 

OVERBOARD 
METRO- GOLDWYN -MAYER PRESENTS M 

'1 GOLDIE HAWN KUFT RUSSELL IN A GARRY MARSHALL FILM "OVERBOARD" 
EDWARD HERRMANN KATHERNE HEUvMOND AND RODDY McDOWALL MUSIC BY ALAN SILVESTRI 

DIRECTOR OF PHOTOGRAPHY JOHN A. ALONZO, A.S.C. WRITTEN BY LESLIE DIXON EXECUTIVE PRODUCER RODDY McDOWALL 
PRODUCED BY ANTHEA SYLBERT AND ALEXANDRA ROSE DIRECTED BY GARRY MARSHALL 

.1E1R( CTIt. UWYN MAYER PICTURES. INC 
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MAN OVERBOARD: 
_ KURT RUSSELL! 

STAR POWER! - -s 
Goldie Hawn and Kurt Russell! 
A real -life superstar couple J 
that your customers know and love! 
UNLIMITED AUDIENCE! 
Romance. .. comedy... and a PG rating. 
It all adds up to the widest possible appeal! 
6 -MONTH EXCLUSIVE ! 

"Overboard" won't come to pay cable until six months after it 
arrives in stores! It's all yours to profit from for half a year! 
P.O.P. AVAILABLE: r 
Theatrical -sized poster! 
OVERBOARD. A SURE -FIRE OVER -THE -COUNTER 
HOME VIDEO HIT! FROM CBS /FOX VIDEO 

Order cut -off 
date: May 24 
Street date: June 9 
Suggested retail 
price: $89.98 

G,7 1988 CBS /FOX Company. AH rights reserved. Except in Canada, CBS' 
is a trademark of CBS Inc used under license. In Canada, CBS " is a 
trademark d CBS Records Canada Ltd used under license. FOX" Is 

a trademark of Twanseth Century-Fox Film Corporation used under license. 

VIDEO 
RELEASES 

Symbols for formats are 
6= Beta, =VHS, and * =LV. 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "no list" or "rental" 
is indicated. 

CAN'T BUY ME LOVE 
Patrick Dempsey, Amanda Peterson, 
Dennis Duggan 
*V Touchstone /589.95 

THE CITY KILLER 
Heather Locklear, Gerald McRaney 
6V Prism /579.95 

COMIC RELIEF 2 
Billy Crystal, Whoopi Goldberg, Robin 
Williams r Axon/ $59.95 

DRIVE TO WIN 
Documentary r Pacific Arts/539.95 

FREEDOM BEAT: ARTISTS AGAINST 
APARTHEID 
Sting, Peter Gabriel, Sade, Billy Bragg 
411 Pacific Arts / 519 -95 

IRONWEED 
Meryl Streep, Jack Nicholson 
a r Vestron /NA 

ISLANDS 
Louise Fletcher 
411 LCA/$19.95 

LEADER OF THE BAND 
Steve Landesberg 
a r IVE /579.95 

THE LEGENDARY LADIES OF ROCK 'N' 
ROLL 
Mary Wells, Lesley Gore, Brenda Lee, 
Martha Reeves r HBO /519.99 

LONG DAY'S JOURNEY INTO NIGHT 
Jack Lemmon, Peter Gallagher, Kevin 
Spacey 

V Vestron, NA 

MONTY PYTHON'S FLYING CIRCUS: 
BEHIND THE 8 BALL 
John Cleese, Graham Chapman, Terry 
Jones, Eric Idle, Michael Palin 

V Paramount/ 524.95 

MONTY PYTHON'S FLYING CIRCUS: 
SILLY PARTY AND OTHER FAVORS 
John Cleese, Graham Chapman, Terry 
Jones, Eric Idle, Michael Palin 
a r Paramount /524.95 

VAN MORRISON -LIVE IN IRELAND 
Van Morrison 
r Passport/529.95 

NOVA: THE BERMUDA TRIANGLE 
Documentary r Vestron /529.98 

NOVA: FAT CHANCE IN A THIN WORLD 
Documentary 
a r Vestron /$29.98 

NOVA: SIGNS OF THE APES, SONGS OF 
THE WHALES 
Documentary 
*V Vestroni $ 29.98 

ROY ORBISON AND FRIENDS: A BLACK 
& WHITE NIGHT 
Roy Orbison, Elvis Costello, Bruce 
Springsteen, Tom Waits 
a r HBO/$ 19.99 

REAL MEN 
James Belushi, John Ritter r CBS /Fox /579.98 

REVENGE 
Joan Collins, James Booth r Axon /569.95 

SISTER SISTER 
Eric Stoltz r New World /579.95 

THE SURROGATE 
Art Hindle, Carole Laure, Shannon 
Tweed 
a r Fox Hills/579.95 

TILL MARRIAGE DO US PART 
Laura Antonelli r Axon /559.95 

THE UNDERACHIEVERS 
Edward Albert, Barbara Carrera 
a r Lightning /NA 

To get your company's new video releases 
listed, send the following information -ti- 
tle, performers, distributor /manufacturer, 
format(s), catalog number(s) for each for- 
mat, and the suggested list price (if none, 
indicate "no list" or "rental ") -to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 
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S HELL. 
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5 ACADEMY AWARD 
NOMINATIONS, INCLUDING 

BEST PICTURE AND BEST DIRECTOR 
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ir raids. Bombings. A nation 
OIL at war. 

Even then, Bill knew it was the 
best time he'd ever have. 

Acclaimed director John Boorman 
( "The Emerald Forest" "Excalibur ") 
brings us his most critically admired 
film yet; mankind's greatest conflict, 
as seen through the eyes of á seven 
year old. 

Sarah Miles ( "The SailorWho Fell 

from Grace with the Sea ") stars as 
Bill's ever -tolerant mother, who does 
her best while dad's at war. But 
when your street's in rubble, the 
school's ablaze and the Luftwaffe 
is parachuting into your backyard, 
one tends to be a lot more lenient. 

The L.A. Film Critics awarded it 
Best Picture, Best Director and 
Best Screenplay. And its hugely suc- 
cessful theatrical release shows the 
audience agreed. 

Hope and Glory 
The epic saga of a world at wcr. 
And a boy at play. 

Available on videocassette May 25, 1988. Artwork and Design ©1988 Nelson Entertainment Inc:" 

Home Videos 

Go Hollywood 

With Movie Kit 
Attention home movie moguls: 

The era of blank stares and em- 
barrassed grins is over. For this 
cultural leap forward thank Hol- 
lywood Make A Movie, a sort of 
cinema in a kit. Aimed at cam- 
corder owners who have video- 
taped the family dog into whin- 
ing seclusion, the kit contains 
miniscripts, props, music, and 
sound effects. All the director 
needs to do is assign parts and 
aim the camcorder. 

The first kit in this line is a 
comedy series and includes three 
scripts on color storyboards; 
such props as a fake mustache, 
fake cigar, chef's hat, waiter's 
vest, fake cleaver, and eyeglass- 
es; and a cued cassette with mu- 
sic and dozens of sound effects, 
including crowd noises, doors 
slamming, water running, food 
frying, and chimes ringing. Each 
script is good for a three - to- five - 
minute video production. 

The comedy series hits the 
shelves in May, with the horror, 
children's, short take, commer- 
cial, and animation kits planned 
for release in June. The suggest- 
ed retail price is $49.95. 

Contact Transaction Market- 
ing at 212 -947 -9466. 

STARSHIP BLASTS OFF 
(Continued from page 45) 

can satisfy the customer's wants 
rather than running short." 

Don't count out CD- hardware 
penetration in the boonies either: 
Starship says it is not surprised by 
the high -flying performance of the 
format in its hinterland locations. 
"Maybe the small towns are a year 
behind some of the middle mar- 
kets, but you open a paper there 
and see that the local Sears has a 
sale on. CDs are there," Gold- 
wasser says. 

Goldwasser is encouraged by 
the growth of CD midlines, but he 
wishes that the price point on 
many new CDs would come down. 
"At $15.99 average retail [for 
CDs], we operate on a lower gross 
profit than we'd like to." 

Currently, Starship is not active- 
ly considering new markets. Com- 
pany officials feel that running 
multiple locations in secondary 
markets makes for more efficient 
use of advertising dollars. 

Starship has little need for the 
expensive radio ads in Atlanta, al- 
though its stores in Carrollton and 
Gainesville, Ga. fall within the lis- 
tening range of Atlanta stations. 

Since it would be impractical to 
buy air time at Atlanta ad rates to 
cover those fringe markets, Star - 
ship advertises in mall supple- 
ments or local newspapers. 

Starship is also testing direct 
mail. One possibility is implement- 
ing cross -promotions with youth - 
oriented marketers to give direct - 
mail campaigns a younger skew. 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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* * NO. 1 * * 
STAKEOUT Touchstone Films Richard Dreyfuss 

Touchstone Home Video 599 Emilio Estevez 
1987 R 

2 2 7 BEVERLY HILLS COP II 
Paramount Pictures Eddie Murphy Paramount Home Video 1860 1987 R 

3 3 3 THE PRINCESS BRIDE Twentieth Century Fox Cary Ewes 
Nelson Home Entertainment 7709 Robin Wright 1987 PG 

4 10 3 INNERSPACE Amblin Entertainment Dennis Quaid 
Warner Home Video 11754 Martin Short 1981 PG 

5 4 15 DIRTY DANCING Vestron Pictures Inc. Patrick Swayze 
Vestron Video 6013 Jennifer Grey 

1987 PG -13 

6 6 5 THE LIVING DAYLIGHTS CBS -Fox Video 4745 Timothy Dalton 
Maryam d' Abo 1987 PG 

7 5 8 THE LOST BOYS Warner Bros. Inc. Jason Patric 
Warner Home Video 11748 Dianne Wiest 

1987 R 

8 NEW 10 ADVENTURES IN BABYSITTING Touchstone Films Elisabeth Shue Touchstone Home Video 595 1987 PG -13 

9 8 12 ROBOCOP Orion Pictures Peter Weller 
Orion Home Video 8610 Nancy Allen 1987 R 

10 7 11 NO WAY OUT Orion Pictures Kevin Costner 
HBO Video 0051 Gene Hackman 1987 R 

11 9 9 THE BIG EASY Kings Road Entertainment Dennis Quaid 
HBO Video 0052 Ellen Barkin 1987 R 

12 11 13 PLATOON Hemdale Film Corp. Tom Berenger 
HBO Video 0040 Charlie Sheen 

1986 R 

13 12 7 HAMBURGER HILL RKO Pictures Michael Dolan 
Vestron Video 6015 Daniel O'Shea 

1987 R 

14 14 5 HELLRAISER New World Entertainment Andrew Robinson 
New World Video A87007 Clare Higgins 

1987 R 

15 20 3 THE HIDDEN New Line Cinema Michael Nouri 
Media Home Entertainment M940 Kyle MacLachlan 1987 R 

16 18 2 
New World Entertainment Victoria Tennant FLOWERS IN THE ATTIC 
New World Video 85160 Louise Fletcher 1987 PG -13 

17 13 6 MAID TO ORDER Scotti Bros. Pictures, Inc. Ally Sheerly IVE 64311 1987 PG 

18 34 2 DEATH WISH 4: THE CRACKDOWN Cannon Films Inc. 
Charles Bronson Media Home Entertainment M941 1987 R 

19 21 3 MADE IN HEAVEN Lorimar Home Video 423 Kelly McGillis 
Timothy Hutton 1987 PG 

20 28 3 NO MAN'S LAND Orion Pictures Charlie Sheen 
Orion Home Video 8710 D.B. Sweeney 

1987 R 

21 16 13 PREDATOR CBS -Fox Video 1526 A. Schwarzenegger 1987 R 

22 NEW THE SICILIAN Gladden Entertainment Corp. Christopher Lambert Vestron Video 6024 1987 NR 

23 15 10 SPACEBALLS MGM /UA Home Video M90179 -I Candy 
. ., Moranis 

1987 PG 

24 24 3 THE ROSARY MURDERS Samuel Goldwyn Donald Sutherland 
Virgin Vision 70064 Charles Durning 

1987 R 

25 NEW I0 THE PICK -UP ARTIST CBS -Fox Video 1529 Robert Downey, Jr. 
Molly Ringwald 1981 PG-13 

26 17 5 SURRENDER Cannon Films Inc. Sally Field 
Warner Home Video 37077 Michael Caine 

1987 R 

27 NEW LESS THAN ZERO CBS -Fox Video 1 649 Andrew McCarthy 
Jami Gertz 1987 R 

28 19 13 LA BAMBA RCA /Columbia Pictures Home Video 6- Lou Diamond Phillips 
20854 Esai Morales 1987 P0-13 

29 NEW 10 RUSSKIES Lorimar Home Video 761 Leaf Phoenix 
Whip Hubley 1987 PG 

30 26 5 SLAM DANCE Island Pictures Tom Hulce 
Key Video 3856 Virginia Madsen 1987 R 

31 22 25 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 1987 R 

32 23 14 DRAGNET Universal City Studios Dan Aykroyd 
MCA Home Video 45030 Tom Hanks 1987 PG -13 

33 29 4 TOUGH GUYS DON'T DANCE Cannon Films Inc. Ryan O'Neal 
Media Home Entertainment M938 Isabella Rossellini 1987 R 

34 25 18 ROXANNE RCA /Columbia Pictures Home Video 6- Steve Martin 
20853 Daryl Hannah 

1987 PG 

35 37 2 DANCERS Cannon Films Inc. 
Mikhail Baryshnikov Warner Home Video 37066 1987 PG 

36 36 18 THE SECRET OF MY SUCCESS Universal City Studios Michael J. Fox MCA Home Video 80637 1987 PG -13 

37 27 8 A PRAYER FOR THE DYING Samuel Goldwyn Mickey Rourke 
Virgin Vision 70050 Bob Hoskins 1987 R 

38 30 
9 

REVENGE OF THE NERDS II: NERDS IN 
PARADISE CBS -Fox Video 1514 Robert Carradine 1987 PG -13 

39 33 9 NADINE CBS -Fox Video 3841 Kim Basinger 
Jeff Bridges 1987 PG 

40 31 3 THE BIG TOWN Columbia Pictures Matt Dillon 
Vestron Video 6016 Diane Lane 1987 R 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30 000 or $1.2 
million for nontheat ical made -for- home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
1 50,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a value of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 

ILEO RETAILING 

RETAIL TRACK 
(Continued from page 45) 

vasion by Blockbuster Entertain- 
ment. The sprawling video super- 
store chain now has an office in 
Long Beach, Calif., headed up by 
John Scales Jr., who was last with 
Wherehouse, where he was vice 
president of operations. Also with 
Scales is Jeffrey D'Arcy, former 
vice president of retail at Where- 
house. 

MUSIC TO GO is the name of the 
Orange County- based, mall -only 
chain being rolled out by Keith 
Powell and Mike Pastore. Powell 
was president and Pastore senior 
vice president of operations of Fed- 
erated Group. Of the basically 
hardware -oriented game plan, Pow- 
ell says, "Since the department 
stores have gone out of portable 
stereo, there's no one out there. 
What we're talking about is 'dispos- 
able electronics.' It costs too much 
to fix a lot of these items, so people 
just buy new ones." Powell hopes 
Music To Go can offer service not 
usually available with typically low - 
price -point goods. 

SHOPPING GOES SOUTH: 
Where are retail's hot spots? The 
ICSC's most recent statistics show 
the South leading in new center con- 
struction starts, with 850 a year 
compared to 460 in the West, 400 in 
the Midwest, and 330 in the East. 
ICSC's regions include more states 
than the more conventional six -re- 
gion blocks (i.e. "South" includes 
Texas, Midwest everything from 
Ohio to North Dakota). 

RICHMAN RESURGENCE: 
Richman Bros. Records, the veter- 
an wholesale firm in suburban 
Philadelphia and parent of chains 
Variety Records and Sound Odys- 
sey, is expanding its retail wing, 
according to Allen Richman, 49, 
one of three brothers who run the 
company (the other two are Jerry, 
59, and Richie, 47). The brothers 
have traditionally shrugged off 
the use of titles, although Jerry of- 

ten identifies himself as manager. 
Jerry is also patriarch of the trade 
group NAIRD, historically head- 
quartered at Richman Bros. 

One facet of expansion, says Al- 
len, is in combo stores. Seven of the 
17 Sound Odyssey stores are combo 
with the newest in Baltimore seen 
as a model. The unit has a 3,000 - 
square -foot annex for video rental, 
with rental revenue tripled. Allen 
says the firm has been continually 
reorganizing. Bob Weekly, a store 
manager in Cherry Hill, N.J., for six 
years, was recently appointed to the 
new post of general manager. Also 
heading up a new post is Dean Ta- 
bac as warehouse coordinator. Ta- 
bac was also at the Cherry Hill 
store. 

ON LINE: Add another sign of one - 
stop growth out of Michigan: fa- 
ther- and -son operation State Wide 
Distributing of Charlotte, Mich. 
Norman Martens and son Mark 
head a 22- year -old operation that 
will soon come on line. 

I NDIE COUP: Can independent 
stores land their own promotions? 
Yes, boasts Cindy Kuester, vice 
president at single -store Records, 
Tapes & Tickets, soon -to -be Rec- 
ords, Tapes & Discs, Evansville, 
Ind. The outlet rolled in a 1957 Jag- 
uar and built a CBS -sponsored pro- 
motion called Cruise Into Spring. 
The car was used for display, not as 
a giveaway. "It's a drop -head 
XK140 coupe, just to grab attention, 
and it really works," says Kuester. 
The store copped 24 spots on rock - 
formatted WBBF -FM plus a quar- 
ter -page in the Sunday paper and 
promoted 13 artists at $5.98 on reg- 
ular $8.98 list items, others at $6.99, 
and compact disks at $12.99. 

Cindy Kuester recently appeared 
in Retail Track -but she still 
called us because her promotion 
was so hot. When your store has 
news, call Earl Paige at 213 -273- 
7040. 

Np%% :> r 
_ 

CLEANS.. 

Firing Blanks. Denon has introduced a line of extended- length, metal -based 
audiotapes for recording digital sources. The new HDM series, which offers a 
wider dynamic range than previous HDM tapes, is available in 100- and 90- 
minute lengths, as well as in the conventional 60- and 75- minute formats. A 
Denon spokesman says that a company survey of about 600 current digital 
titles revealed that only 35% were short enough to be be recorded on a C -90 
tape. Suggested retail prices for the new blank tapes are as follows: HDM - 
60, $4.50; HDM -75, $4.99; HDM -90, $5.50; and HDM -100, $5.99. Contact: 
201- 575 -7810. 
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Conn. Vid Web Stays In The Fami -Le 
Sibling -Run Stores Pool Resources, Ad Dollars 

BY DAVID WYKOFF 

HARTFORD, Conn. Business is all 
in the family for Le Video, a seven - 
store home video web owned and op- 
erated by the five Le (pronounced lee) 
siblings. 

"We all own our own stores, but 
we pool together for advertising and 
buying. We can also capitalize on 
each other's expertise and inven- 
tory," says Hong Le, owner of the 
Farmington Avenue unit in - affluent 
West Hartford. 

The family started in the video re- 
tailing business in 1980, when Le's 
brother Hghi opened stores in Mid- 
dletown, New Britain, and Walling- 
ford, Conn. Since then, other of Le's 
siblings have launched their own 
stores in or near Hartford. Three 
brothers have single -store operations 
within Hartford proper, and her sis- 
ter opened the newest family unit a 
year ago in West Hartford. 

Contrary to industry practice in the 
area, none of the Le Video stores are 
in strip malls. "We prefer storefront 
locations, usually sharing street - 
front space with other businesses in 
the same or adjacent buildings. We 

like to be right in the center of where 
people live, and mall locations tend to 
be removed from those areas," says 
Hong Le. She also notes that most of 
the stores have their own parking. 

Each store has its own rental pro- 
gram that tailors prices and practices 
to area clientele and competition. 
However, each store will reserve or 
transfer product for customers of 
other Le units. "Even though we all 
carry our own distinct inventories, 
we can offer our customers the possi- 
bility of getting product we don't 
stock from one of the other stores. 
That way we all don't have to stock 
everything possible," she says. 

All stores will reserve product for 
their customers, says Hong Le, both 
on a formal and an informal basis. 
"All of our stores are small enough 
that we get to know most of our cus- 
tomers. If they ask, we will reserve 
tapes for them. But many times we'll 
also hold on to movies we know 
they'll want to watch even before 
they ask for us to reserve them," she 
says. 

In an effort to establish itself with- 
in a competitive market, Hong Le's 
West Hartford store honors club 

memberships from any video dealer. 
"We've been here for just over a 
year, and people still come in who've 
just discovered that we're here. As 
long as it seems that we're still gain- 
ing new customers with the deal, 
we'll keep doing it," she says, adding 
that she is confident that once a cus- 
tomer starts shopping there, he or 
she will continue to do so. She also 
notes that it took four or five months 
before she was able to develop a 
steady clientele, even with this offer. 

At 650 square feet, Hong Le's 
store is the smallest of the seven 
family outlets. "All but one or two 
are the same size or a little bit bigger. 
The New Britain store just moved to 
a new location down the street from 
the old one, and it's now about three 
times as large as this," she says. 

According to Hong Le, the Les do 
not purposely try to offer a different 
inventory than those offered by their 
competitors. Instead, they respond to 
their customers' desires and de- 
mands. "We don't make a serious at- 
tempt to carry things that other 
stores don't have. We concentrate on 
stocking what it is that our custom- 
ers want," she says. 

Second Time Around. Sony Magnetic Products Co. recently won its second Target Stores award, given annually in 

recognition of vendor cooperation, dependability, and outstanding service. Sony first won in 1985. Showing off the award, 
from left, are Pat Murray, Sony Magnetic Products vice president; Richard Andres, Target /Jetco buyer; John Hollands, 
Sony Magnetic Products president; John Bermingham, Sony Magnetic Products senior vice president; and Haruo Akita, 
Sony Magnetic Products Group deputy senior general manager. 

YIP, NELSON SAY VID UNITS ARE VIABLE 
(Continued from page 49) 

Goldstein, who held a similar posi- 
tion with VIP, says V Mart's failure 
was not tied to inadequacies of the 
machine. He says the demise came 
about largely because the company 
underestimated marketing costs. 

Goldstein claims the company re- 
. ceived "orders for 1,000" machines 
when V Mart debuted at the 1987 
Winter Consumer Electronics Show 
in Las Vegas, but decided not to de- 
liver them "because they weren't 
right" yet. 

VIP test- marketed about 50 of 
them in various locations in Texas. 
"But what happened," Goldstein re- 
ports, "is we ran out of money." Of 
the approximately $5 million raised 

to develop the machines, $1.5 million 
was diverted to testing. Goldstein 
says that several loans were negoti- 
ated through 1987 to keep the com- 
pany going but that after the first 
of this year, the principal secured 
lenders foreclosed. 

Lacke says Nelson Vending has 
been stymied by poor cash flow be- 
cause the Toronto market requires 
more than the 71 machines now in 
place. But sources close to NVT say 
the firm has also suffered inordi- 
nately high losses due to shrinkage 
because its first -generation ma- 
chines -the ones it now uses -are 
not equipped with the security pre- 
cautions that have been built into its 

new Diebold machines. 
Nelson's shrinkage has reported- 

ly been as high as 25 %; the firm is 
said to have lost 1,500 videocas- 
settes during a recent six-week peri- 
od. V Mart's Goldstein says security 
problems did not contribute to 
VIP's demise. 

According to Goldstein, making 
money through video vending re- 
quires more than simply placing ma- 
chines in high- traffic areas and 
stocking them with hit titles. He re- 
calls that VIP placed hidden cam- 
eras at test locations to determine 
consumer response and learned that 
people were curious about the ma- 
chines, but not enough to use them. 

SELECT -A- PREVIEW PUSHES CATALOG YIDS 
(Continued from page 50) 

allows customers to choose a title 
and play by pressing one of three 
buttons. The key pad model re- 
quires customers to choose a code 
number from 50 cassette boxes lo- 
cated in an adjacent rack, then en- 
ter the three -digit code to view 
their choice. 

When customers are not operat- 
ing the machine, continuous trail- 
ers are shown. 

Dealers also use the system to 
sell off extra copies of popular re- 
leases six to nine months after 
they are first promoted on the sys- 
tem, Naab says. 

"When [dealers] get done with 
the disk and have squeezed all 
these extra rentals out of the prod- 
uct, they put up a sign: 'All these 
movies are now available for 
$19.95.' " 

The purchase price for Select -A- 
Preview is $2,995, but the majority 
of dealers use monthly lease terms 
of $149 for 24 months, $108 for 36 
months, $88 for 48 months, or $77 
for 60 months with a 10% purchase 
option at the end of the lease. 

Matesic says that approximately 
60 customers are using the system 
in 78 Eastern and Midwestern 
stores. 

Shreveport, La.'s Video One has 
installed Select -A- Previews in 
each of its 10 stores, according to 
Bill Culver, the web's general 

manager. The first one was deliv- 
ered on a trial basis in December; 
the rest were installed in January. 

"We feel that it's a possible an- 
swer to one of the problems of the 
video business: that everyone 
wants everything immediately," 
Culver says. "This gives them 
some way to change their mind, re- 
minds them of good movies they 
may have missed, and hopefully al- 
leviates a little of the pressure on 
[having copies of] brand -new mov- 
ies." 

Although Culver had reserva- 
tions about some of the titles in- 
cluded on the initial disks, he cites 
revivals of several titles that had 
"stopped dead in their tracks " -in- 
eluding "American Flyers" and 
"Gardens Of Stone." You call 
[these] adequate movies, not great 
renters," he says. 

"We have extended the [time] 
we keep them in our main inven- 
tory. There have been some B's 
that have shown phenomenal per- 
formance, even some that outper- 
formed [the number of rentals 
they had] when they first came 
in." 

Ken Davis, president of Delmar 
Video in Fort Wayne, Ind., says 
the Select -A- Preview has in- 
creased business by 50% on its se- 
lected titles since he first bought 
the machine. 

ALBUM RELEASES 
(Continued from page 48) 

a LP Mercury 832963 -1 /NA 
CA 832963 -4 /NA 

MICHELLE SHOCKED 
The Texas Campfire Tapes 

u' Mercury 834581 -1 /NA 
CA 834581 -4 /NA 

TONY! TONI! TONE! 
Who? 

o LP Wing 835549 -1 /NA 
CA 835549 -4 /NA 

WALK THIS WAY 
Walk This Way 

LP Mercury 834398.1 NA 

CA 834398 -4 /NA 

JAll /NEW AGE 
LOUIS ARMSTRONG 
Louis And The Big Bands 

a CD DRG CDXP 8450/514.98 

COUNT BASIE /ROY ELDRIDGE 
Loose Walk 
LP Pablo 2310 -928 /NA 

SONNY CRISS 
Intermission Riff 
LP Pablo 2310- 929/NA 

FRANK MORGAN /McCOY TYNER TRIO 
Major Changes 
LP Contemporary C- 14039/NA 

EDUARDO NIEBLA /ANTONIO FORCIONE 
Celebration 

LP Venture/Virgin 90655 -1 /NA 
CA 90655 -4 /NA 

ANDY SHEPPARD 
Andy Sheppard 

LP Antilles /New Directions 90692 -1 /NA 
CA 90692 -4 /NA 

BEN SIDRAN 
Too Hot To Touch 

LP Windham Hill WH- 0108 /NA 
CA WT- 0108 /NA 

YOMO TORO 
Funky Jibaro 

LP Antilles /New Directions 90693-1/NA 
CA 90693 -4 /NA 

VARIOUS ARTISTS 
The Chocolate Dandies 

CD DRG CDSW 8448/514 98 

FATS WALLER 
In London 

a CD DRG COOP 8442/514.98 

DENNY ZEITLIN 
Trio 

a LP Windham Hill WH- 0112/NA 
CA WT- 0112 /NA 

SOUNDTRACKS 
PHILIP GLASS 
Powaqqatsi 

a LP Nonesuch 79192.1/NA 
CA 79192 -4 /NA 

LONDON SYMPHONY ORCHESTRA 
Digital Hollywood 

a LP MCA 25192/NA 
CA MCAC 25192/NA 

ENNIO MORRICONE 
Film Music, Volume 2 

u' Virgin America 90901 -1 /NA 
CA 90901.4/NA 

VARIOUS ARTISTS 
Assault Of The Killer Bimbos 
LP Rhino R1-70311/NA 
CA 84.70311/NA 

VARIOUS ARTISTS 
Hairspray 
LP MCA 6228/NA 
CA MCAC 6228/NA 

VARIOUS ARTISTS 
Hollywood's Golden Era -All Singing 

a CD DRG COOP 2103/514.98 

VARIOUS ARTISTS 
Johnny Be Good 

LP Atlantic 81837 -1 /NA 
CA 81837 -4 /NA 

VARIOUS ARTISTS 
Moonstruck 

a LP Capitol C1-90231/NA 
CA C4-90231 /NA 

VARIOUS ARTISTS 
More Dirty Dancing 

LP RCA 6965 -1 /NA 
CA 6965 -4 /NA 

GABRIEL YARED 
Betty Blue 

LP Virgin Movie Music 90913 -1 /NA 
CA 90913-0/NA 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 
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Plastic Milk 
Box Latest In 

Home Delivery 
Video Delivery Systems -the 

folks who brought you the metal 
Video Milk Boxes for home deliv- 
ery and pickup of videos -is 
back with lower -cost plastic 
units. Like their predecessors, 
the plastic Video Milk Boxes can 
be hung on an outside doorknob 
and securely locked. Each box 
holds three tapes, is weather re- 
sistant, and fits between most 
doors and storm doors. The man- 
ufacturer also provides home -de- 
livery retailers with preprinted 
circulars that can be passed to 
customers, explaining how the 
lock -box system works. 

The key -locked boxes sell for 
$18 each in lots of of one to 25. In 
lots of 151 or more, the boxes sell 
for $15.75 each. 

Video Systems is also selling 
the Secure -It power -cord lock 
that attaches around the plug 
end of a power cord, rendering 
the machine the cord is attached 
to inoperable. 

The Secure -It locks cost retail- 
ers $3.49 each in lots of 25 and 
come with a counter display 
card. The suggested retail price 
is $6.95. 

For more information, call 303- 
333 -5377. 

GRASS ROUTE 
(Continued from page 46) 

new New Dove Productions label, 
has the Mighty Sparrow singing 
the track on one side and David 
Rudder & George Victory doing 
the honors on the other. Both are 
backed by Broadway's Sarafina 
singers. For info, call 718 -826 -1186 
or 718 -783 -3060 ... With their new 
album, "Totally Lost," the Young 
Fresh Fellows are on Frontier 
proper. The prolific Northwestern 
troupe's records had been coming 
out on Popllama through Frontier 

. Audiophile label Mobile Fideli- 
ty in Petaluma, Calif., is buzzing 
that its president, Herbert A. Bel - 
kin, will be among the 6,000 state 
residents included in the 18th edi- 
tion of "Who's Who In California." 
The tome will be published in De- 
cember ... Capricio, the digital la- 
bel marketed here by Delta Music, 
is staging a digital audiotape dem- 
onstration in New York Friday (6) 
at Tower Records' Lincoln Center 
store. In February, Delta /Capricio 
staged a similar demonstration at 
the Barnes & Noble bookstore in 
downtown Boston ... Rykodisc's 
package for Church member Steve 
Kilbey's late -May "Earthed" al- 
bum includes a very nice booklet of 
his poetry. The single- compact- 
disk set, packaged in a double jew- 
el box to accommodate the booklet, 
will carry a $17.98 list ... The 
"Music Industry Legends" panel 
at the National Assn. of Indepen- 
dent Record Distributors & Manu- 
facturers confab in New Orleans 
May 11 -15 will include the normal- 
ly reclusive Allen Toussaint. 

Debbie DoublesThe Pleasure! 

DO IT DEBBIE'S WAYm 

starring 

DEBBIE 
REYNOLDS 

Keep Fit. 

Stay Firm. 

Feel Younger. 
Jgether! 
Shaping up with a loving 
partner is fun. 

TOM 
BOSLEY 

DICK 
VAN PATtEN 
and their wives 

Patricia Carr Bosley 

Pat Van Patten 

and Debbie's 
husband 
Richard Hamlett. 

COUPLES 
DO IT DEBBIE'S WAY, 
Sets a new trend in fitness: 

Sensible, evenly -paced 
exercises. 
All new Big Band music. 
Debbie and her husband, 
Richard Hamlett. 

Plus celebrity couples: 

Tom and Patricia Bosley. 
Dick and Pat Van Patten. 

Debbie's done it again... 
and in her special 
style that made 
DO IT DEBBIE'S WAY 
a runaway success. 

BACKED BY A MAJOR 
NATIONAL MEDIA 
TOUR WITH 
DEBBIE REYNOLDS. 

VidAmPriCa 
231 East 55th Street 
New York, New York 10022 
(212) 355 -1600 ext. 335 

© 1988 VidAmerica, Inc. VidAmerica® is a trademark of VidAmerica, In :. 

$29.98 each 
U.S. Suggested Retail Price 
VHS and Beta Catalog #7142, HiFi Stereo 

Pre -Order Date: May 12, 1988 
National Release Date: May 25, 1988 

To order call your local distributor or 
call VidAmerica for the distributor near you. 

s 1988 Raymax Productions Inc. All rights reserved. 
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by Bob Darden 

This is the first half of an interview with Dove 
Award winners First Call. The group is currently 
on tour in support of its latest album. 

THE VOCAL GROUP First Call used to be best known 
as Sandi Patti's backup trio. But this year's Dove 
Award for group of the year and a brilliant new album 
on DaySpring titled "Somethin' Takes Over" has 
changed all that. 

All three members of the group -Marty McCall, 
Bonnie Keen, and Melodie Tunney -have belonged to 
Nashville's A team of session singers for several years. 
Before turning to studio singing, McCall led the crimi- 
nally neglected rock group Fireworks. He says the 
eclectic nature of the hit album is intentional. 

"It definitely took a different direction, which is some- 
thing we wanted," he says. "There's a lot of variety 
here, partly because in our studio work, that's what we 
do every day. When we got to talking about what we 
wanted for the next album, we decided to do things we 
really like. 

"We wanted the first album to be as mainstream as 
we could make it. Now we've decided we've got to do 
something challenging. Frankly, we've all been bored 
with a lot of the stuff going on musically. We wanted 
something that could challenge us and challenge the 
market. I think this album is a natural progression for 
us. And the next one will take it even further." 

In addition to a number of first -rate tunes, the album 
includes a vocal approach on "Somethin' Takes Over" 
that is much more aggressive than anything First Call 
has recorded before. Again, McCall says that's inten- 
tional, partly to help establish a more distinctive sound 

for the group. 
"We wanted that more aggressive sound individually, 

but at the same time [we wanted to] capitalize on our 
natural blend of voices," he says. "The result was that 
our personalities began to emerge. As studio singers, 
that's what we were trained not to do. So for this album, 
we really experimented as soloists. We stayed in our 
three -part [harmonies] but dared to take off on our own 
as well. It was exciting." 

First Call is often compared to Manhattan Transfer, 
and McCall says that's one reason the group remains a 
trio, instead of expanding. 

"That's so if we do veer over into a Manhattan Trans- 
fer sound occasionally, three voices sound nothing like 
four voices," he says. "Sure, it would be more fun with a 
fourth person sometimes. We really enjoy singing with 
our arranger /producer David Maddux, who did all of 
the bass parts on `0 Sifuni Mungu' [`All Creatures Of 

First Call: It's not just Sandi 
Patti's backup trio anymore 

Our God And King,' one of the cuts on the new album]. 
But that's not First Call. 

"We're still working to find our sound and what we 
are going to do when we get there. [The] three of us 
have varied musical tastes. We're still seeking to under- 
stand what it is we need to be doing musically." 

In contemporary Christian music, accompaniment 
tracks are still accepted -which has enabled First Call 
to travel without the huge band required to duplicate its 
musical arrangements. Surprisingly, McCall says he 
doesn't miss working with a live band -at least not yet. 

"Sure, it is new to me after Fireworks, but tracks en- 
able you to get on a plane, do your show, then come 
home again," he says. "As much as First Call means to 
us, it is still just one aspect of our lives. We're still mak- 
ing our living from studio work, and we all three have 
families with small children. I'm not ready to put the 
kind of time and energy it would take into traveling with 
a live band. Maybe someday I will." 

JAn 

BLUE 
NOTES 

by Peter Keepnews 

NOBODY SHOULD BE SURPRISED that the 
schedule for this summer's JVC Jazz Festival in 
New York, as reported in last week's Billboard, is 
heavy on backward glances and familiar names. The 
conservativism of George Wein's annual jazz gala is 
a perennial complaint. It is also a pointless one: 
Wein isn't likely to change what has long been a suc- 
cessful formula, and criticizing the JVC Festival for 
not taking chances or looking to the future makes 
about as much sense as criticizing the sun for not 
rising in the west. 

Still, it should be noted that Wein has not, now or 
ever, completely turned his back on what's contem- 
porary. We're not referring just to the obvious mon- 
eymaking acts like Kenny G. and Najee, both fea- 
tured on this year's JVC bill. We also note that the 
gifted but still relatively unknown pianist Geri Al- 
len will get some valuable exposure this year, open- 
ing for a reconstructed Charles Mingus big band, 
and that Courtney Pine, the young British saxo- 
phonist whose following on both sides of the Atlan- 
tic is growing, will open for the still- breathing Gil 
Evans ensemble. 

And though some might decry Wein's emphasis 
on tribute concerts (there are seven this year, not in- 
cluding the piano spectacular in New Jersey dedicat- 
ed to Dick Wellstood), even the most hardened cynic 
must admit that the artists whose memories are be- 
ing honored this year are more than worthy, and 
that the people doing the honoring comprise an im- 
pressive list. Particularly noteworthy- because it 
represents a departure for Wein -is the lineup for 
the Machito tribute (including Celia Cruz, Tito Pu- 

ente, Mongo Santamaria, and Paquito D'Rivera), 
which should inject a welcome dash of spice into the 
festival mix. And speaking of spice, the JVC Festi- 
val debut of Carlos Santana -co- leading a group 
with Wayne Shorter, no less -promises to provide a 
heavy dose. 

This year's festival is associated, at least tangen- 
tially, with the month -long New York International 
Festival of the Arts. A concert of symphonic works 
by Duke Ellington is being presented in cooperation 
with that event, as is an evening of French jazz. 

The JVC Jazz Festival will take place at various 
venues from June 24 through July 3. 

JVC: business as usual, 
some unusual exceptions 

MORE FESTIVAL NEWS: The third annual Mount 
Fuji Jazz Festival, the largest in Japan, is set for 
Aug. 26 -28. Such top U.S. artists as Art Blakey, 
Donald Byrd, and Tony Williams will be on the bill. 
... Tickets have gone on sale for this fall's 31st an- 
nual Monterey Jazz Festival, with prices for single 
seats to all five concerts set at $90, $85.50, and 
$80.50. MCI Telecommunications is again sponsor- 
ing the event. For more information, write P.O. Box 
JAZZ, Monterey, Calif. 93940.... Entries for the 
Florida National Jazz Festival /Jacksonville's sev- 
enth annual piano competition are due Aug. 12. If 
you're interested in competing, you need to put to- 
gether a tape of 10 minutes or less, with no spoken 
introductions, demonstrating more than one jazz pi- 
ano style and tempo. The entry fee is $20; the top 
prize is $2,000. The festival takes place Oct. 13 -15. 
For more information write to 100 Festival Park 
Ave., Jacksonville, Fla. 32202. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL 

1 5 5 

** NO.1 ** 
SANDI PATTI WORD 7019064108 1 week at No. One 

MAKE HIS PRAISE GLORIOUS 

2 2 17 
RUSS TAFF MYRRH 701684806X /WORD 

RUSS TAFF 

3 7 5 
CARMEN BENSON R2463 

RADICALLY SAVED 

4 1 89 
AMY GRANT MYRRH SP 3900 /WORD 

THE COLLECTION 

5 4 109 
SANDI PATTI WORD WR 8325 

MORNING LIKE THIS 

6 3 37 
PETRA STARSONG SSR8084 /SPARROW 

THIS MEANS WAR 

7 NEW EVIE WORD 7- 01- 891910 -X 

HYMNS 

8 i0 17 
FIRST CALL DAYSPRING 7014161016 /WORD 

SOMETHING TAKES OVER 

9 11 129 
SANDI PATTI IMPACT RO 3910 /BENSON 

HYMNS JUST FOR YOU 

10 25 5 
KIM BOYCE MYRRH 7016861066/WORD 

TIME AND AGAIN 

11 6 21 WHITE HEART SPARROW SPRI144 

EMERGENCY BROADCAST 

12 8 25 
SECOND CHAPTER OF ACTS LIVE OAKS 701000921X /WORD 

FAR AWAY PLACES 

13 12 21 DEGARMO & KEY POWERDISC PWR01092 

D &K 

14 29 49 WAYNE WATSON DAYSPRING 7014155016/WORD 

WATER COLOR PONIES 

15 13 5 
CYNTHIA CLAWSON DAYSPRING 7014162012 /WORD 

HYMNSINGER 

16 15 33 
MICHAEL W. SMITH REUNION 7010026122/REPRISE 

THE LIVE SET 

17 24 25 WHITE CROSS REFUGE 790- 0602712 /LEXICON 

WHITE CROSS 

18 17 37 
BEBE & CECE WINANS SPARROW SPR1132 

BEBE AND CECE WINAN 

19 16 85 STEVE GREEN SPARROW ST41040 

FOR GOD AND GOD ALONE 

20 14 117 
CARMAN MYRRH WR 8321 /WORD 

THE CHAMPION 

21 33 13 
POWERSOURCE POWERVISION C86200 /POWERSOURCE 

SHELTER FROM THE STORM 

22 9 25 
LARNELLE HARRIS IMPACT R02370 /BENSON 

THE FATHER HATH PROVIDED 

23 26 73 
STRYPER ENIGMA 73237 /CAPITOL 

TO HELL WITH THE DEVIL 

24 37 13 
ALLIES DAYSPRING DC4164 /WORD 

SHOULDER TO SHOULDER 

25 NEW JOHN MICHAEL TALBOT SPARROW SPR1153 

REGATHERING 

26 31 25 STEVE CAMP SPARROW SPRI140 

AFTER GOD'S OWN HEART 

27 19 21 
STEVE TAYLOR MYRRH 7016873064/WORD 

I PREDICT 1990 

28 RE -ENTRY 
TWILA PARIS STARSONG SSR8078 /SPARROW 

SAME GIRL 

29 35 5 
VANESSA BELL ARMSTRONG JIVE 6887902/RCA 

VANESSA BELL ARMSTRONG 

30 27 29 
RICHARD SMALLWOOD REJOICE 701501128X /WORD 

TEXTURES 

31 NEW THE NEW JERSEY MASS CHOIR LIGHT 7115720118 

HOLD UP THE LIGHT 

32 21 33 
BRYAN DUNCAN MODERN ART 7014600516 

WHISTLING IN THE DARK 

33 RE -ENTRY 
CARMAN PRIORITY 38713 

SUNDAY'S ON THE WAY 

34 NEW MYLON LEFEVRE AND BROKEN HEART STARSONG SSR8099 /SPARROW 

FACE THE MUSIC 

35 RE -ENTRY 
THE WINANS QWEST 1- 25510 /WARNER BROS. 

DECISIONS 

36 RE -ENTRY 
AMY GRANT MYRRH SP 5060 /WORD 

UNGUARDED 

37 NEW p,,, VARIOUS ARTISTS REFUGE 7900821325 

CALIFORNIA METAL 

38 RE -ENTRY 
KEITH GREEN SPARROW SPC1146 

THE MINISTRY YEARS VOLUME 1 

39 18 73 SECOND CHAPTER OF ACTS LIVE OAKS 7010007217/WORD 

HYMNS 

40 NEW LESLIE PHILLIPS MYRRH 7016874060 /WORD 

RECOLLECTION 

CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 
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O "She's the most exciting voice of this decade. She 
has a piece of my heart:' 

Ti - (7ti c yr .0 Ja/4 r/ 

"I heard this girl sing on the awards show, and I said, 
'My gosh, who's that girl: When they told me I thought, 
'That's the girl we're gonna be singing with:I was 
really happy I was gonna be singing with someone 
that great!" 

- G.6JP /2 /I 

"She is one of the greatest singers since Patsy Cline. 
She is a more than talented 

girl 
and a great entertainer." 

"She is a true stylist and definitely an asset to music. 
I am proud to be associated with her and her new 
hit album, Shadowland." 

"k.d. is a fresh breath of life in country music. She 
has an incredible voice and a fresh approach, is 
deeply sensitive and I love her!" 

- re. 

"I heard her for the first time when she appeared on 
the Opry in October of 1987. I told everyone that she 
is the best girl singer I've ever heard:' 

1041( , rI J/rF7 
Dean of Grand Ole 
Opry Announcers 

Pfti 

The amazing new album featuring vocalis_s Lo-etta Lynn, Kitty Wells and Brenda Lee. 

g.e4e41-74,4 4-ft 
"I'm Down To My Last Cigarette" 

17- 279191 

e 
SIRE 

Management: Larry Wanagas, Bumstead Productions. Available Now On Sire Records, Cassettes and Compact Discs. © 1988 Sire Records Company 
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A Platinum Celebration. George Strait, center, visits with fans Brian Trewartha, 
left, and Don Fish backstage following Strait's Corpus Christi, Texas, concert. 
Fish purchased the commemorative 1- millionth copy of Strait's "Ocean Front 
Property" album, which had been sprayed platinum by MCA Records and 
packaged with a note to the record buyer explaining that the purchaser was to 
receive an all- expense -paid trip for two to a Strait concert of his or her choice in 
Texas. MCA distributed the album through normal channels and waited for the 
winning phone call. 

3rd Int'l Country Fest Set For U.K. 
Tent Shows To Feature Skaggs, Milsap 

NASHVILLE Eleven U. S. acts 
will be among the more than 30 
artists from five nations perform- 
ing at the third annual Internation- 
al Country Music Festival in Peter- 
borough, England, Aug. 26 -29. The 
event is being promoted by Jeffrey 
Kruger. 

The American acts are Ricky 
Skaggs, Ronnie Milsap, Dottie 
West, Kitty Wells, Johnny Wright, 
Tom T. Hall, Bill Anderson, Tom 
Wopat, Paul Overstreet, Dave 
Dudley, and Johnny Russell. 

Concerts at the festival will be 
held in a 4,000 -seat tent. Kruger 
will construct a replica of a West- 
ern town in the area surrounding 
the show tent. The area will be 
worked by 200 vendors. 

Seven matinee and evening per- 
formances are set for the period. 
The Nashville Network will tape a 
60- minute special of the festival, 
which will air in November. 

Some of the artists booked for 

New Album Is A Lot Country, A Little Bit Rock'N'Roll 

Rodney Crowell's Sound Mellows With Age 
WITH APOLOGIES TO WILLIE NELSON, "Hind- Though some prefer Crowell on the rocks, he corn- 
sight ain't no good sight, but it's my sight." municates best with his soul -searching ballads. Check 

That's Rodney Crowell on Rodney Crowell. His out "The Last Waltz" and "After All This Time," 
career has included raucous stabs at rock'n'roll that Crowell's best song since "'Til I Gain Control Again," 
yielded such albums as "Street Language," which his aforementioned out -of -control epic. Crowell's onto 
ventured far beyond the borders of country music. something great here, and listeners seem to realize it: 
It showcased the strength and sensitivity of this re- "Diamonds & Dirt" makes it debut on the album chart 
markable talent who gave us the quintessential bal- this week at No. 40 with a bullet. 
lad of faith on the rebound, " 'Til I Gain Control But is he country or rock? "I carne to the realization 
Again." that I'm basically a country singer," answers Crowell. 

Crowell has long been "But I don't see much dif- 
known and admired as a ference. The rock'n'roll I 
perceptive songwriter liked was Chuck Berry 
and potent producer, but and Little Richard -and 
as a singer he has had his Nashville r ' that's honky -tonk, too." 
ups and downs -more of Of his new album, he 
the latter than the for- says, "Sometimes the sim- 
mer when it comes to ma- plest things come up dia- 
jor action on the charts. monde, and sometimes it's 
"I lost touch with me," just a handful of dirt. Ulti- 
the candid Crowell ad- mately, they're equally im- 
mits when discussing his portant. The best things 
last album. So his new by Gerry Wood I've done are important, 
"Diamonds & Dirt" album for Columbia finds Crowell but so are the times I've tried and fallen on my ass." 
toning his sound down a bit, putting himself at center 
stage, and staying there. 

The new album, his first recorded entirely in Nash- 
ville, has already yielded a No.1 hit on Billboard's Hot 
Country Singles chart, "It's Such A Small World," a 
duet with his wife, Rosanne Cash. Co- produced by 
Crowell and Tony Brown, the album features a rich 
blend of songs, most of them written or co-written by 
Crowell. 

Crowell migrated to Nashville from Houston in 1970 
after playing honky -tonks with his dad and folk clubs 
on his own. As for the musicians who back up Crowell 
on the album: Lead guitarist Steuart Smith came to 
Nashville from Baltimore; steel guitarist Paul Frank- 
lin came from Detroit; keyboardist Barry Beckett 
from Birmingham, Ala.; bassist Michael Rhodes from 
Monroe, La.; drummer Eddie Bayers from Oakland, 
Calif.; drummer Russell Kunkel from Los Angeles; 
fiddler /mandolinist Mark O'Connor from Mount 
Lake Terrace, Wash.; twin fiddler Glen Duncan from 
Columbus, Ind.; vocalist Vince Santoro from Alexan- 
dria, Va.; vocalist Vince Gill from Oklahoma City; and 
vocalist Preston Smith from Phoenix, Ariz. Producer 
Tony Brown is from Winston- Salem, N.C. Cash came 
from Ventura, Calif. Welcome to the Nashville sound, 
1988 style. 

NEWSNOTES: Checking the Nashville Scene mailbag, 
we discover one or two more letters have poured in. 

From Cliffie Stone of Cliffie Stone Productions, Can- 
yon Country, Calif.: "I see that I have once again been 
honored by you in your most informative column. Your 
[April 9 column on the Academy of Country Music 
Awards] showed great creative perceptiveness. I was 
honored to be included. Since Highway 101 got the gold, 
my price for the Cliffie Stone Show, 'Senile Country,' 
has doubled. I now advertise myself as the father of 
Curtis Stone. I also now have three groupies -the 
'good old girls' -who show up wherever I am booked. I 
told Curtis to save his money so he will be able to sup- 
port Dorothy (his angelic mother) and me in the manner 
to which he has become accustomed during his 35 for- 
mative years." The letter is signed by "Cliffie -a by god 
country music legend." And not only in his own mind, I 
might add. 

From Jerry Melton of Piedmont Airlines, Jackson- 
ville, Fla.: "In your [Feb. 6] Nashville Scene column on 
Jerry Jeff Walker, you mention his `Gypsy Songman' 
compact disk. Can you help me find where I can get a 
copy of it ?" The address is Rykodisc USA, Building C- 
3G, Pickering Wharf, Salem, Mass. 01970. Tell them 
Gerry sent you. 

the event will also travel to Wales 
and Scotland for shows connected 
with the festival. 

Kruger is currently promoting 
European tours by Johnny Cash, 
Don Williams, Tammy Wynette, 

and Glen Campbell. Besides con- 
cert promotions, the Kruger Orga- 
nization Group Of Leisure Cos. 
embraces home video marketing, 
films, records, music publishing, 
and an international travel agency. 

Enigma Releases Second 
Calif. Country Compilation 

BY HOLLY GLEASON 

LOS ANGELES First there was 
"A Town South Of Bakersfield," a 
low- budget compilation album de- 
signed to showcase Southern Cali- 
fornia's burgeoning cow -punk 
scene on independent Enigma Rec- 
ords. The inauspicious release 
gained little airplay and only mod- 
erate press, yet served as an intro- 
duction to artists such as Dwight 
Yoakam, Rosie Flores, and Katy 
Moffat. 

Produced for some $5,000, the 
album was compelling proof that 
California country was just as via- 
ble in the '80s as it was during the 
'60s when the Bakersfield sound 
reigned. But Bakersfield only 
scratched the tip of the iceberg. 
"Originally, we started the first 
[album] because of Dwight," says 
Ron Goudie, Enigma's director of 
a &r. "But in doing that album, I 
became aware of all the strong 
country-type music being made. So 
this project seemed like a natural 
because there was so much we 
didn't get to cover the first time." 

Now comes "A Town South Of 
Bakersfield Two," produced by 
Pete Anderson with Dusty Wake- 
man serving as engineer and 
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sounding board. Dan Fredman re- 
turns as executive producer, help- 
ing in selection of the artists and 
handling the liaison chores. 

"I felt a special responsibility to 
this project because my name is on 
the first record," comments An- 

'Styles have never 
been a factor' 

derson. "And I feel a very strong 
sense of commitment to the scene 
here." 

Among the artists taking part in 
Bakersfield Two are Jim Lauder- 
dale, Jan Brown, Lucinda Wil- 
liams, Kandy Kane, and James Int- 
veld. Though none of these acts 
have signed with a major label, 
there's hope that some of them will 
be picked up, as were Yoakam and 
Flores after the initial release. 

Enigma isn't ruling out the pos- 
sibility of also working with some 
of these artists further. Although 
the label's strengths are currently 
in the heavy metal /hard rock vein, 
with acts like multiple -platinum 
Poison and Christian rockers 
Stryper, Goudie feels a strong 

(Continued on next page) 
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HOT COUNTRY SINGLES ACTION 
RADIO MOST ADDED 

I'M GONNA LOVE HER ... 

GOLD 
ADDS 

26 REPORTERS 

SILVER 
ADDS 

61 REPORTERS 

BRONZ E/ 
SECONDARY 

ADDS 
63 REPORTERS 

TOTAL TOTAL 
ADDS ON 

150 REPORTERS 

CHARLEY PRIDE 16TH AVENUE 1 15 21 37 40 
DON'T WE ALL HAVE... 
RICKY VAN SHELTON COLUMBIA 6 18 11 35 35 
I'LL GIVE YOU ALL MY ... 
BELLAMY BROTHERS MCA /CURB 1 11 20 32 32 
STEPPIN' OUT 
DAVID BALL RCA 2 12 13 27 27 
BENEATH A PAINTED SKY 
TAMMY WYNETTE EPIC 5 11 9 25 28 
DON'T CLOSE YOUR EYES 
KEITH WHITLEY RCA 3 9 11 23 87 
I STILL BELIEVE 
LEE GREENWOOD MCA 2 7 13 22 50 
TALKIN' TO THE WRONG MAN 
MICHAEL M. MURPHEY w.B 3 12 6 21 113 
JUST ONE KISS 
EXILE EPIC 4 6 10 20 87 
GIVERS AND TAKERS 
S -K -B MTM 0 8 12 20 72 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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Radio Signs On In Great Outdoors 
NASHVILLE A North Carolina 
outdoor -advertising company is 
spearheading a nationwide Coun- 
try Music Gives Me Goose Bumps 
promotion for radio stations. The 
promotion requires that partici- 
pating stations buy four -color 
billboard -size posters featuring 
pictures of four different country 
stars and commit to minimum 
space and time exposure of the 
signs. 

The slogan was conceived by 
Nashville's Zodiac Enterprises. 
OASI, Winston- Salem, N.C., is 

printing and distributing the 
signs as well as making a line of 
merchandise available to the sta- 
tions. 

So far, George Jones, Merle 
Haggard, Lee Greenwood, and 
Dan Seals have agreed to have 
their pictures appear on the bill- 
boards. Each board also carries 
the logo of the participating sta- 
tion. 

William C. Porter, OASI presi- 
dent, says details of the campaign 
have been sent to more than 2,000 
country stations. Stations that 

take part in the campaign, which 
began April 15, will be given ex- 
clusivity in their broadcast area. 

The posters sell for $55 each 
from OASI. The artists are paid a 
"small" royalty on each sign sold 
that uses their likeness, Porter 
says. 

Currently, promotion officials 
are negotiating to have "a couple 
of female stars" in the next 
phase, which will start in the last 
quarter of this year, according to 
Porter. 

EDWARD MORRIS 
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ENIGMA RELEASES 2ND CALIF. COUNTRY ALBUM 
(Continued from preceding page) 

commitment to these country acts. 
"We're open to anything at Enig- 
ma," he says. "It's always been a 
matter of, if you've got the energy 
and you want to do it, then it gets 
done. Styles have never really 
been a factor for me." 

The refusal to operate according 
to traditional categories extends 
to Enigma's marketing plans as 
well. The album will be worked ag- 
gressively among the rock press 
as well as at the album rock level. 
A single, perhaps the Lauderdale 
track, may be pulled for country 
radio. "I have a feeling that this 
record is everything that Nashville 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL A NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

0 2 2 50 

* * NO. 1 * * 
RANDY TRAVIS A2 WARNER BROS. 25568 -1(8.98) (CD) 39 weeks at No. One ALWAYS & FOREVER 

2 1 1 6 GEORGE STRAIT MCA 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 

3 3 3 61 RICKY VAN SHELTON COLUMBIA 40602 (CD) WILD EYED DREAM 

4 4 4 41 HANK WILLIAMS, JR. WARNER /CURB 25593- 1/WARNER BROS. (898) (CD) BORN TO BOOGIE 

5 5 5 40 K.T. OSLIN RCA 5924 -1(8.98) (CD) 80'S LADIES 

6 7 6 32 REBA MCENTIRE MCA 42030 (8.98) (CD) THE LAST ONE TO KNOW 

7 6 7 41 ROSANNE CASH COLUMBIA 40777 (CD) KING'S RECORD SHOP 

8 8 8 21 MERLE HAGGARD EPIC 40986/E.P.A. (CD) CHILL FACTOR 

9 9 11 27 BILLY JOE ROYAL ATLANTIC AMERICA 90658 -1 /ATLANTIC (8.98) (CD) THE ROYAL TREATMENT 

ID 10 10 42 HIGHWAY 101 WARNER BROS. 25608 -1 (8.98) (CD) HIGHWAY 101 

11 11 9 32 GEORGE STRAIT MCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2 

12 17 20 4 RICKY SKAGGS EPIC 40623/E.P.A. (CD) COMIN' HOME TO STAY 

13 13 13 13 VERN GOSDIN COLUMBIA 40982 (CD) CHISELED IN STONE 

14 15 15 38 TANYA TUCKER CAPITOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 

15 14 12 52 DWIGHT YOAKAM REPRISE 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 

16 16 17 98 RANDY TRAVIS 2 WARNER BROS. 1 -25435 (8.98) (CD) STORMS OF LIFE 

17 12 14 14 LYLE LOVETT MCA /CURB 42028/MCA (CD) PONTIAC 

18 18 16 59 DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS TRIO 
WARNER BROS. 1 -25491 (9.98) (CD) 0 21 21 24 KATHY MATTEA MERCURY 832 793 -1 /POLYGRAM (CD) UNTASTED HONEY 

20 19 18 63 THE JUDDS RCA /CURB 5916 -1 /RCA (8.98) (CD) HEART LAND 

21 20 19 52 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

22 22 22 29 ALABAMA RCA 6495 -1 (8.98) (CD) JUST US 

23 24 25 5 MICHAEL MARTIN MURPHEY WARNER BROS. 25644 (a.98) (CD) RIVER OF TIME 

24 25 33 3 THE O'KANES COLUMBIA 44066 (CD) TIRED OF THE RUNNIN' 

25 26 26 6 JO-EL SONNIER RCA 6374 -1(898) (CD) COME ON JOE 

26 27 28 47 THE DESERT ROSE BAND MCA /CURB 5991 /MCA (8.98) (CD) DESERT ROSE BAND 

O 30 37 4 STEVE WARINER MCA 42130 (8.98) (CD) I SHOULD BE WITH YOU 

28 32 34 7 MOE BANDY CURB 10600 /MCA NO REGRETS 

29 28 24 46 HOLLY DUNN MTM 71063 /CAPITOL (8 98) (CD) CORNERSTONE 

30 29 30 38 THE STATLER BROTHERS MERCURY 832404 -1 /POLYGRAM (CD) MAPLE STREET MEMORIES 

31 23 23 13 GEORGE JONES EPIC 40781/E.P.A. (CD) TOO WILD TOO LONG 

32 31 27 9 NANCI GRIFFITH MCA 42102 (co) LITTLE LOVE AFFAIRS 

33 33 31 33 SAWYER BROWN CAPITOL /CURB 46923 /CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT 

34 34 29 74 RESTLESS HEART RCA 5648 (8.98) (CD) WHEELS 

35 35 35 115 ALABAMA RCA AHL1 -7170 (8.98) (CD) GREATEST HITS 

36 37 32 24 DAN SEALS CAPITOL 48308 (8.98) (CD) THE BEST 

37 41 - 2 EDDIE RABBITT RcA 6373 (8.98) (CD) I WANNA DANCE WITH YOU 

38 42 43 5 CONWAY TWITTY MCA 42115 (8.98) (CD) STILL IN YOUR DREAMS 

doesn't like," says Goudie. "It was 
made for $15,000, and all of the 
bands actually played on their own 
songs instead of hiring session 
players to do some other writer's 
song." 

With increased distribution 
from Enigma's alliance with Capi- 
tol, Goudie feels optimistic about 
the album's future. He's pushing 
for sales in the 25,000- 50.000 
range. Both albums will be re- 
leased on one CD concurrently, as 
the label hopes to attract consum- 
ers who weren't able to buy the 
first album because of limited dis- 
tribution. 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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; ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

39 38 40 14 PATTY LOVELESS MCA 42092 (CD) IF MY HEART HAD WINDOWS 

® NEW 1 RODNEY CROWELL COLUMBIA 44076 (CD) DIAMONDS & DIRT 

41 39 39 129 THE JUDDS RCA /CURB AHL1.7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

42 45 41 65 HANK WILLIAMS, JR. WARNER /CURB 1- 25538 /WARNER BROS. (8.98) (CD) HANK "LIVE' 

® 48 47 12 JOHN ANDERSON MCA 42037 (CD) BLUE SKIES AGAIN 

44 36 38 6 CHARLEY PRIDE 16TH AVENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO 

45 44 36 65 GEORGE STRAIT MCA 5913 (8.98) (CD) OCEAN FRONT PROPERTY 

46 46 49 31 DAVID LYNN JONES MERCURY 832 518 -1 /POLYGRAM HARD TIMES ON EASY STREET 

47 47 48 108 DWIGHT YOAKAM GUITARS, CADILLACS, ETC., ETC. 
REPRISE 25372 /WARNER BROS. (8.98) (CD) 

48 40 45 25 WAYLON JENNINGS MCA 42038 ( 898) (CD) A MAN CALLED HOSS 

49 55 57 4 DAVID SLATER CAPITOL 48307 (8.98) EXCHANGE OF HEARTS 

50 50 55 8 EDDY RAVEN RCA 6815 -1 (B.98) (co) BEST OF EDDY RAVEN 

51 52 51 46 T. GRAHAM BROWN CAPITOL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST 

52 51 53 17 VARIOUS ARTISTS K -TEL 701 (6.98) COUNTRY COLLECTION 

53 53 54 182 HANK WILLIAMS, JR. GREATEST HITS, VOLUME I 

WARNER /CURB 60193/WARNER BROS. (8.98) (CD) 

54 43 42 21 DOLLY PARTON COLUMBIA40968 (CD) RAINBOW 

55 56 50 35 GLEN CAMPBELL MCA 42009 (8.98) (CD) STILL WITHIN THE SOUND OF MY VOICE 

56 57 52 30 JOHN SCHNEIDER MCA 42033 (8.98) (CD) GREATEST HITS 

57 49 44 29 EXILE EPIC 40901 /E.P.A. (CD) SHELTER FROM THE NIGHT 

58 60 56 30 THE OAK RIDGE BOYS MCA 42036 (8.98) (CD) HEARTBEAT 

59 54 46 37 LEE GREENWOOD MCA 5999 (8.98) (CD) IF THERE'S ANY JUSTICE 

® 66 60 506 WILLIE NELSON 3 COLUMBIA FC 35305 (CD) STARDUST 

61 59 61 114 HANK WILLIAMS, JR. GREATEST HITS, VOLUME II 
WARNER /CURB 25328 /WARNER BROS. (8.98) (CD) 

62 65 64 48 STEVE EARLE & THE DUKES MCA 5998 (8.98) (CD) EXIT 0 

63 61 59 50 CONWAY TWITTY MCA 5969 (8.98) (CD) BORDERLINE 

64 69 68 5 VARIOUS ARTISTS K -TEL 736 (6.98) NEW FACES OF COUNTRY 

65 67 65 163 GEORGE STRAIT MCA 5567 (8.98) (co) GEORGE STRAIT'S GREATEST HITS 

66 70 66 42 TAMMY WYNETTE EPIC 40832/E.P.A. (CD) HIGHER GROUND 0 NEW 1 RAY PRICE STEP ONE 0033 (8.98) (CD) JUST ENOUGH LOVE 

68 68 70 30 GEORGE JONES EPIC 40776/E.P.A. (CD) SUPER HITS 

69 64 69 181 THE JUDDS RCA /CURB AHL1 -5319 /RCA (8.98) (CD) WHY NOT ME 

70 62 63 29 SCHUYLER, KNOBLOCK AND BICKHARDT MTM 71064 /CAPITOL (8.98) NO EASY HORSES 

71 58 58 38 THE FORESTER SISTERS WARNER BROS. 25571 (8.98) (CD) YOU AGAIN 

72 63 62 56 HOLLY DUNN MTM ST 71052 /CAPITOL (8.98) HOLLY DUNN 

73 71 . 73 53 NITTY GRITTY DIRT BAND WARNER BROS. 1 -25573 (8.98) (CD) HOLD ON 

74 72 - 200 ALABAMA 2 RCA AHL 1 -4663 (898) (CO) THE CLOSER YOU GET 

75 75 72 36 VARIOUS ARTISTS K -TEL 2080 (898) COUNTRY NOW 

O Albums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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THESE 49 WOMEN HAVE A 
DATE WITH BOB KINGSLE 

Deborah Allen Lynn Anderson Baillie & The Boys Debby Boone Rosanne Cash Lacy J. Dalton Gail Davies Holly Dunn 

Forester Sisters Janie Fricke Crystal Gayle Girls Next Door Gu3 Hardin Emmylou Harris Highway 101 The Judds 

The Kendalls Cristy Lane Brenda Lee o1-.,!ta i Vr,^ Bartrara Mane Louise Mandrelt _x Reba McEntire 

Charly McClain Anne Murray K T. Oslin Mcne Osmond Dolly Parton Jeanne Pruett u 

Sweethearts of the Rodeo Shelly West The Whites Tammy Wynette 

For Memorial Day '88 AMERICAN COUNTRY COUNTDOWN 
pays tribute to ... The 80's have been great for 

women in country music. It's been a 
decade of spectacular success 
for established stars and a 
dynamic push toward the top 
for some very exciting new- 
comers. Bob Kingsley 
presents a special tabulation 
based on the official Billboard 

charts ranking 
the 40 top female 
acts of the eighties, 
starting at number 

There will be special appearances 
by the ladies themselves ... and some 

of the men behind them! 
p Rosanne Cash, Reba McEntire, 

Crystal Gayle and Dolly Parton 
are sure to be a part of it... but 

where will they rank ... and 
who'll be number one? Four 

hours of great country music. 
Available for broadcast by 

American Country Countdown 
stories ... affiliates Wednesday May 25 

through Monday May 

OF T H E E IOH T I ES 

40 and going all and their 
the way up to the top 
female chart champ of 
the decade. 

ABC Watermark 

CABC RADIO NETWORKS 

biggest hits. 6AM -12MID in addition to the 
regular countdown. Commercial 

allocation: 6 minutes national, 
6 minutes local per hour. 

AMERICAN 
COUNTRY 

WITH BOB F.INGSIEY 

Contact Jamie Korsen 212 -887 -5646 
Stations outside the U.S. contact 

Radio Express 1- 213 -850 -1003 
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FOR WEEK ENDING MAY 7, 1988 

B COUNTRY 
SINGLES.. 
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Compiled from a national sample of radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL 8 NUMBER /DISTRIBUTING LABEL 

O 2 3 13 

** NO.1 ** 
ROYLEY CRYBRILL, 

D.DEVANEY) 
1 Week at No. One HIGHWAY 101 

F. WARNER BROS. 7-28105 

O 3 5 13 
IB_M GON(NAIGET YOU EDDY RAVEN 

RCA 

3 4 6 12 
YOUNG COUNTRY HANK WILLIAMS, JR. 
B. BECKETT ,H.WILLIAMS.JR.,J.E.NORMAN (H.WILLIAMS.JR3 WARNER /CURB 7- 28120 /WARNER BROS. 

® 5 7 12 
BABY l'M YOURS STEVE WARINER 
J.BOWEN.S WARINER (S.WARINER. G.CLARK) MCA 53287 

O 9 11 g EIGHTEEN WHEELS AND A DOZEN ROSES KATHY MATTEA 
A REYNOLDS (P.NELSON. G.NELSON) MERCURY 870 1487 / POLYGRAM 

© 7 9 10 
THE FACTORY KENNY ROGERS 
LBUTLER (8 MCGUIRE) RCA 68327 

O 10 10 10 OLD FOLKS RONNIE MILSAP & MIKE REID 
R.GALBRAITH,R.MILSAP (M.REID) RCA 6896 -7 

® 12 13 11 
TRUE HEART THE OAK RIDGE BOYS 
1.BOWEN ( D.SCHLITZ, M.CLARK) MCA 53272 

O 13 14 10 
ALWAYS LATE WITH YOUR KISSES DWIGHT YOAKAM 
P.ANDERSON (L.FRIZZELL. B.CRAWFORD) REPRISE 7-27994 

10 11 12 14 
IF MY HEART HAD WINDOWS PATTY LOVELESS 
EGORDY.JR.,T.BROWN (D.FRAZIER) MCA 53270 

15 16 9 
E 

. 

EARL THOMAS CONLEY WGHOA.S.H,RS 
US GA EOCMN 

N 
MLCOVE .HARRISON) RCA 6894-7 

12 16 18 10 ONE TRUE LOVE THE O'KANES 
K .KANE.J.O'HARA (J.O'HARA, K.KANE) COLUMBIA 38 -07736 

13 19 23 5 
I TOLD YOU SO RANDY TRAVIS 
K.LEHNING (R.TRAVIS) WARNER BROS. 7-27969 

14 18 22 12 
NO MORE ONE MORE TIME JO -EL SONNIER 
B. HALVERSON,R.BENNETT (T.SEALS. D.KIRBY) RCA 6895 -7 

15 17 20 12 THE BEST I KNOW HOW THE STATLER BROTHERS 
J.KENNEDY (K.REID) MERCURY 870 164-7/POLYGRAM 

16 1 2 16 
IT'S SUCH A SMALL WORLD RODNEY CROWELL AND ROSANNE CASH 
T.BROWN (R.CROWELL) COLUMBIA 38 -07693 

7 20 25 7 
HE'S BACK AND I'M BLUE THE DESERT ROSE BAND 
PWORLEY (M.WODDY, R ANDERSON) MCA /CURB 53274/MCA 

ió 23 28 g ANOTHER PLACE, ANOTHER TIE DON WILLIAMS 
D.WILLIAMS.G FUNDIS (B.MCDILL. PHARRISON) CAPITOL 44131 

)9 21 26 8 
CHILL FACTOR MERLE HAGGARD 
K.SUESOV,M.HAGGARD (M. HAGGARD) EPIC 34- 07754/E.P.A. 

® 22 27 10 
YOUR MEMORY WINS AGAIN SKIP EWING 
J.BOWEN,SEWING (S .EWING. M.GEIGER, W.MULLIS) MCA 53271 

21 8 8 15 AMERICANA MOE BANDY 
1. KENNEDY (L. ALDERMAN, R.FAGAN, P.RYAN) CURB 10504 /MCA 

® 24 30 g IF IT DON'T COME EASY TANYA TUCKER 
J.CRUTCHFIELD (D.LGIBSON, C.KARP) CAPITOL 44142 

O 26 31 9 
BILLY 

NL RKIFs BURCH R PNEÓ 
ON MY MIND 

ATLANTIC AMERICA 79930E 
ROYAL 

24 25 29 7 WILDSFLOWRGEDPAR70N) 
DOLLY PARTON, LINDA RONSTADT, EYMMYLODU HARRIS 

BROS. 7.27970 

O 27 33 7 LOVE OF A LIFETIME LARRY, STEVE, RUDY: THE GATLIN BROTHERS 
C.YOUNG (L.GATLIN) COLUMBIA 38 -07747 

26 30 
38 fi 

IF YOU CHANGE YOUR MIND ROSANNE CASH 
R.CROWELL (R.CASH, H.DEVITO) COLUMBIA 38-07746 

2 28 36 6 
SATISFY YOU SWEETHEARTS OF THE RODEO 
S.BUCKINGHAM (J.GILL, D.SCHLITZ) COLUMBIA 38-07757 

28 14 1 15 
I'LL ALWAYS COME BACK K.T. OSLIN 
H.SHEDO (K.T.OSLIN) RCA 5330-7 

29 6 4 16 
THE LAST RESORT T. GRAHAM BROWN 
B.LOGAN (BROWN. BOUTON, BURCH) CAPITOL44125 

® 36 44 3 

* * * POWER PICK /AIRPLAY * * * 
FALLIN' AGAIN ALABAMA 
H.SHEOO,ALABAMA (T.GENTRY, G.FOWLER, R.OWEN) RCA 6902 -7 

31 33 39 1n 
JONES ON THE JUKEBOX BECKY HOBBS 
R.BENNE TT (B HOBBS. D.GOODMAN, M.VICKERY) MTM 72104 /CAPITOL 

32 31 35 10 
YOU'LL COME BACK (YOU ALWAYS DO) MEL TILLIS 
H. SHEDD,A.BADALAMENTI (K MAILER, A.BADALAMEN I) MERCURY 870 I 92-7/POLYGRAM 

38 41 5 
S. 

.0E 

VERN GOSDIN 
BETON'EM MUP Y 

J(HO00HRAN, 
V.GOSDIN, D.DILLON. B.CANNON) COLUMBIA 38 -07762 

® 31 40 7 HIGH RIDIN' HEROES DAVID LYNN JONES 
(D.L.JONES) MERCURY 870 128- 7 /POLYGRAM R.ALBRIGHT.M.RONSON.D.LJONES 

35 40 42 5 
GOODE IM CONWAY TWITTY 
J.BOWENBY,C.TWITTTY, 

E 
D. HENRY (R.MURRAH. J.D.HICKS) MCA 53276 

36 41 43 6 Bb2,1,1(RHISP RMEROUR 
NAME MICHAEL JOHNSON 

O7 3/ 42 47 4 
WORKIN' MAN (NOWHERE TO GO) NITTY GRITTY DIRT BAND 

EO (J FADDEN) WARNER BROS. 7 -27940 

® 43 49 4 
TALKIN' TO THE WRONG MAN MICHAEL MARTIN MURPHEY (WITH RYAN MURPHEY)) 
S.GIBSON,J.E.NORMAN (M.MURPHEY) WARNER BROS. 7-27947 

29 21 14 
FAMOUS LAST WORDS OF A FOOL GEORGE STRAIT 
J.BOWEN.G.STRAIT (D.DILLON, R.HUSTON) MCA 53248 

® 44 48 5 IL XAS IFOSr8ß0FOSTER) 
FOSTER AND 

RCA 690D7 

41 45 50 5 
MIDNIGHT HIGHWAY SOUTHERN PACIFIC 
SOUTHERN PACIFIC.] ENORMAN (K.HOWELL, J.MCFEE) WARNER BROS. 727952 

42 46 46 7 l'M STILL YOUR FOOL DAVID SLATER 
R .SCRUGGS (B HILL. PSULLIVAN) CAPITOL 44129 

® 51 66 3 JUST ONE KISS EXILE 
ESCHEWER (&LEMAIRE. J.PPENNINGTON) EPIC 34-07775/ERA. 

® 
2 

DONT CLOSE YOUR EYES KEITH WHITLEY 
G FUNDIS,K.WHITLEY (B.MCDILL) RCA 6901.7 

45 50 57 3 
OLD PHOTOGRAPHS SAWYER BROWN 

R.CHANCEY (REAL, MCCLELLAND. BROOKS) CAPITOL /CURB 44143 /CAPITOL 

® 54 65 3 
SHE DOESN'T CRY ANYMORE SHENANDOAH 
R.HALL.R.BYRNE (R.BYRNE. W.ROBINSON) COLUMBIA 38 -07779 

47 52 59 5 it 
KNEW LOVE NANCI 

MCA 
GRIFFITH 

BROWN,N.GRIFFITH (R.BROWN) 

48 32 15 17 
I WANNA DANCE WITH YOU EDDIE RABBI TT 
RLANDIS (E. BABBITT. B.J.WALKER,JR.) 5238-7 

49 56 74 3 
GIV EERó 

(AN 
D TAPERS SCHUYLER, KNOBLOCK AND BICKH A DRDT 

50 55 61 5 
STOP ME (IF YOU HEARD THIS ONE BEFORE) 

MERCURY 870 
LARRY BOONE 

R.BAKER (G. BBINS, T.DANIELS. TROCCO) 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL 8 NUMBER /DISTRIBUTING LABEL 

51 34 19 17 
TIMELESS AND TRUE LOVE THE MCCARTERS 
P.WORLEY (C. BLACK, A.ROBERTS. B.CASON) WARNER BROS. 7 -28125 

52 57 63 5 AS LONG AS WE GOT EACH OTHER LOUISE MANDRELL WITH ERIC CARMEN 
R.C.BANNON (S.DORFF. J.BETTIS) RCA 20288 

53 35 17 17 
STRANGERS AGAIN 

MTM 702093 CDAPITvN OL 

54 58 67 4 WHERE DOES LOVE GO (WHEN IT'S GONE) JANIE FRICKIE 
&BUCKINGHAM (P.ROWAN) COLUMBIA 38 -07770 

55 39 24 15 
EVERYBODY'S SWEETHEART VINCE GILL 
R.LANDIS (V.GILL) RCA 5331 -7 

® 71 - 2 I 
STILL . BELIEVE 

OOD (D.JOHNSON) 
LEE GREENWOOD 

57 63 69 4 WHO WAS THAT STRANGER 
J.BOWEN.C.HARDV,LLYNN (C.PUTNAM, M.D.BARNES, D.000K( 

LORETTA LYNN 
MCA 53320 

58 47 32 20 IT'S ONLY MAKE BELIEVE RONNIE MCDOWELL 
R.MCDOWELL (C.TWITTY, J.NANCE) CURB 10501 /MCA 

59 64 70 4 
THE RHYTHM OF ROMANCE THE KENDALLS 
RPENNINGTON (S.BOGARD. R.GILES) STEP ONE 384 

60 65 78 4 ALL IN MY MIND 
F.KELLY (BROWN. KIRKLAND. JOHNSON) 

CALI MCCORD 
GAZELLE 012 

ói NEW ' 1 

***HOT SHOT DEBUT*** 
DON'T WE ALL HAVE THE RIGHT RICKY VAN SHELTON 
S.BUCKINGHAM (R.MILLER) COLUMBIA 38-07798 

62 69 86 3 DON'T TALK TO ME LIBBY HURLEY 
HSHEDD (B.RICE. S.RICE) EPIC 34-07771/E.P.A. 

® NEW 1 
I'M GONNA LOVE HER ON THE RADIO CHARLEY PRIDE 
NOT LISTED (T. BRASFIELD, M MCANALLY) I 6TH AVENUE 70414 /CAPITOL 

64 48 37 16 
LOVE WILL FIND ITS WAY TO YOU REBA MCENTIRE 
J.BOWEN,R.MCENTIRE (D.LOGGINS, J.OMARTIN) MCA 53244 

65 61 75 3 
ITS HARD TO KEEP THIS SHIP TOGETHER JOHN ANDERSON 
J.BOWEN.JANDERSON (J.ANDERSON, F.CARTER.JR.) MCA 53307 

® 73 83 3 THIS OLD FLAME ROBIN LEE 
N.LARKIN (P WOLFE, B.BORCHERS) ATLANTIC AMERICA 7 -99353 /ATLANTIC 

ó 72 81 4 
MISSIN' TEXAS KIM GRAYSON 
A HENSON (R.BROWN) SOUNDWAVES 4800 /NSD 

® NEW 1 
BENEATH A PAINTED SKY 

BUCKINGHAM (J.CHAMBERS. B.JONES) 
TAMMY WYNETTE 

S. EPIC 34-07788/E.P.A. 

69 60 53 22 
SHOULDN'T IT BE EASIER THAN THIS CHARLEY PRIDE 
J.BRADLEY (J.JARRARD. R.GILES) 16TH AVENUE 70408 /CAPITOL a 80 85 3 gLITTLE 

BIT OFRLO0VIN' (GOES A LONG LONG WAY) 
16TH AVENUE 7óaICKIBIRD 

71 NEWO 1 
I'LL GIVE YOU ALL MY LOVE TONIGHT THE BELLAMY BROTHERS 
EGORDY.JR. (D.BELLAMY, WOENTZ. B.CRAIN) MCA /CURB 53310 /MCA 

72 62 51 18 LIFE TURNED HER THAT WAY RICKY VAN SHELTON 
S.BUCKINGHAM (H.HOWARO) COLUMBIA 38 -07672 

73 NEW, 1 M WRIIGHHI B CHHANNEL (D.BALL, M.WRIGHT) 
DAVID B 99-L 

74 70 80 4 LEAVE ME SATISFIED TINY TIM 
D.MITCHELL (D.MITCHELL, J.HENDERSON) NLT 1993 /CORBITT COMPANY 

75 78 82 3 FOR A SONG 
N. WILSON,J.MALLOY (A.ESTES, &ANDERSON) 

TRINITY LANE 
CURB 10507 /MCA 

76 49 34 15 
SHE'S NO LADY LYLE LOVETT 
T.BROWN,LLOVETT,B.WILLIAMS (LLOVETT) MCA /CURB 53246/MCA 

77 81 87 3 ECHO ME 
J.GALE,J.PIERCE (J FULLER) 

MARCO SMITH 
PLAYBACK 1300 

78 61 45 18 
SANTA FE 
E.GORDV.JR. (O BELLAMY, R.TAYLOR) 

THE BELLAMY BROTHERS- 
MCA/CURB 53222/MCA 

79 79 68 22 
I DIDN'T B 

EB 
ERYRCHAN CHANCE I HAD) JOHNNY RODRIGUEZ 

® NEW 1 
THE THINGS I DIDN'T SAY THE MARCY BROS. 
B HAFFKINE (S.SILVERSTEIN) WARNER BROS. 7-27938 

81 77 79 4 I NEED A GOOD WOMAN BAD LANE CAUDELL 
N.LARKIN (E.TCONLEY. T. BRASFIELD) I 6TH AVENUE 79265/CAPITOL 

82 82 90 3 DOWN ON THE BAYOU OGDEN HARLESS 
EWINFREY (OF WEATHERS) DOOR KNOB 88297 

83 66 52 13 ALL OF THIS & MORE 
J.E.NORMAN (B FOSTER, J K 

CRYSTAL GAYLE AND GARY MORRIS 
IMBALL, G.PRESTOPINO) WARNER BROS. 7 -28106 

® NEW 0. 1 
LOVE'S LAST STAND DONNA MEADE 
B.KILLEN (T.RIGOS. D.KEES. J.JAY) MERCURY 870 283 7 /POLYGRAM 

85 74 64 8 
ONE TIME ONE NIGHT LOS LOBOS 
T.BURNETT.LOS LOBOS (D.HIDALGO. L.PEREZ) SLASH 7- 28464 /WARNER BROS. 

86 59 58 7 
IJCAN' TAKE HER ANYWHERE HERE DARREALLOHHOLT 

221 KIN 

8 NEW I 1 
(I WANNA HEAR YOU) SAY YOU LOVE ME AGAIN LISA 

89/WORLD WIOROLD WSDE 
( 

REED (B.D.REED) 

88 75 62 11 
(ANGEL ON MY MIND) THAT'S WHY I'M WALKIN' RICKY SKAGGS 

.SKAGGS (SJACKSON. M.ENDSLEY) EPIC 34-07721/E.P.A. 

89 86 72 7 I'M A SURVIVOR 
B.SHERRILL (K STEGALL. J.MCBRIDE) 

GEORGE JONES 
EPIC 34- 07748/E.PA- 

90 84 60 10 
CAN'T STOP NOW 
GF 

NEW GRASS REVIVAL 
UNDIS ( NICHOLSON. WALDMAN) CAPITOL 79257 

91 90 88 25 I'M GONNA MISS YOU, GIRL MICHAEL MARTIN MURPHEY 
S.GIBSON.J.E.NORMAN (J WINCHESTER) WARNER BROS. 7-28168 

92 88 55 16 
IF OLE HANK COULD ONLY SEE US NOW WAYLON JENNINGS 
J.BOWEN,W.JENNINGS (W.JENNINGS, R.MURRAH) MCA 53243 

93 87 56 17 
TURN IT LOOSE THE JUDDS 
B.MAHER ( D.SCHLITZ, C.BICKHARDT, B.MAHER) RCA /CURB 5329-7/RCA 

94 91 91 15 
I TAUGHT HER EVERYTHING SHE KNOWS ABOUT LOVE THE SHOOTERS 
W.ALDRIDGE (W.ALDRIDGE T.GEN7RY, G.FOWLER. J JARRARD) EPIC 34-07684/E.P.A. 

95 92 77 20 TOUCH AND GO CRAZY 
J.BOWEN.L 

LEE GREENWOOD 
GREENWOOD (M.GARVIN. T.SHAPIRO. B.JONES) MCA 53234 

96 94 94 9 ANGELS LOVE BAD MEN BARBARA MANDRELL 
T.COLLINS (W. JENNINGS. R.MURRAH) EMI- AMERICA 43042 /CAPITOL 

97 83 54 12 
I REMEMBER YOU GLEN CAMPBELL 
J.BOWEN.G.CAMPBELL (].MERCER. V.SCHERTZINGER) 

A 

98 85 71 7 TRAINS MAKE ME LONESOME MMRMY2Há G 
GARó J.S7ROUD (POVERSTREET,TSCHUYLER) 

99 76 76 4 
EVERYDAY MAN 
G.CHAPMAN,B.BANNISTER,M.WRIGHT (G.CHAPMAN. J.MCPHERSON) 

GARY CHAPMAN 
RCA 7601 -7 

100 68 73 5 
THE STAIRS ROSEMARY SHARP 
B.BARTON (PBROWN. D.ROBERTS) CANYON CREEK 880210 

OProducts with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units RIAA certification for sales of 2 million units. 
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by Marie Ratliff 
ENTHUSIASM IS RAMPANT for Keith Whitley's "Don't Close Your 
Eyes" (RCA). "I'm just knocked out by it; we're getting phones already," 
says MD Buddy Owens, KNIX Phoenix, Ariz. "It's the most exciting rec- 
ord I've heard in ages," adds MD Kerry Wolfe, WBIG Greensboro, N.C. 
"Instead of the usual two or three weeks, the response was immediate." It 
moves to No. 44 in its second week on the chart. 
fi 

T'S CLASSIC MICHAEL JOHNSON," says MD Tim Closson, WAXX 
Eau Claire, Wis., of "I Will Whisper Your Name" (RCA). "The lyrics and 
delivery are unbelievably good." 

"We're getting a lot of calls from housewives," says MD Jim Gibb, 
KTPK Topeka, Kan., "and it's taking a big jump on our chart." The song 
moves to No. 36 on the Hot Country Singles chart. 
ii 

LARRY BOONE'S 'Stop Me (If You Heard This One Before)' [Mercury] 
is hot down here," says PD Rick Stevens, KRRV Alexandria, La. "It's a 
good old country song," says MD John Swan, KJNE Waco, Texas, "and 
Boone always does well here." The song is charted at No. 50 this week. 

Incidentally, both Stevens and Swan recently stepped to a different 
tune -the "Wedding March." Our congratulations to John and Tina Swan, 
who tied the knot April 8, and to Rick and Rebecca Stevens, who came to 
Nashville for the ceremony March 10. Our best also to WYAY MD Rhu- 
barb Jones and his fiancée, Charm Baker, who will waltz down the aisle 
May 5 in Atlanta. 

" DROP -DEAD MONSTER," says MD Mike Chambers, WKY Okla- 
homa City, of Becky Hobbs' "Jones On The Jukebox" (MTM). "Every time 
we play it the phones light up." "We had response on this one before we 
put it on," says MD Tom Carr, WMIL Milwaukee. "Folks heard it else- 
where and bombarded us to play it. It tested 90% positive." 

NEW FACES: MD Bob Yarbrough, WSM Nashville, is high on newly 
signed RCA artist David Ball: "His 'Steppin' Out' is traditional country, a 
great sound this format should be playing a lot more of." 

MD Mark Lewis, WYNE, Appleton, Wis. predicts "Love's Last Stand" 
will be a hit for Mercury signee Donna Meade. "It's a great song and could 
really break through for her," says Lewis. 

"It's a real rockabilly remake of the Elvis [Presley] hit, and we're get- 
ting some calls on it," says MD Mark Burns, WCAV Brockton, Mass., of 
Jimmy Dale Gilmore's "Tryin' To Get To You" (Hightone). 

FOR WEEK ENDING MAY 7, 1988 

Bill SINILESTM 
A ranking of the top 30 country singles by sales with reference to each 
title's position on the main Hot Country Singles chart. 
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SALES 
TITLE ARTIST 

Z ,o 
Up 
o 
ma. 

1 1 IT'S SUCH A SMALL WORLD RODNEY CROWELL AND ROSANNE CASH 16 

2 2 CRY, CRY, CRY HIGHWAY 101 1 

3 6 I'M GONNA GET YOU EDDY RAVEN 2 

4 4 YOUNG COUNTRY HANK WILLIAMS, JR. 3 

5 3 I'LL ALWAYS COME BACK K.T. OSLIN 28 

6 9 EIGHTEEN WHEELS AND A DOZEN ROSES KATHY MATTEA 5 

7 7 OUT OF SIGHT AND ON MY MIND BILLY JOE ROYAL 23 

8 8 BABY I'M YOURS STEVE WARINER 4 

9 10 ALWAYS LATE WITH YOUR KISSES DWIGHT YOAKAM 9 

10 12 ONE TRUE LOVE THE O'KANES 12 

11 14 AMERICANA MOE BANDY 21 

12 18 OLD FOLKS RONNIE MILSAP & MIKE REID 7 

13 16 JONES ON THE JUKEBOX BECKY HOBBS 31 

14 26 THE FACTORY KENNY ROGERS 6 

15 25 CHILL FACTOR MERLE HAGGARD 19 

16 21 WHAT SHE IS (IS A WOMAN IN LOVE) EARL THOMAS CONLEY 11 

17 27 IF MY HEART HAD WINDOWS PATTY LOVELESS 10 

18 19 I TOLD YOU SO RANDY TRAVIS 13 

19 13 THE LAST RESORT T. GRAHAM BROWN 29 

20 23 THE BEST I KNOW HOW THE STATLER BROTHERS 15 

21 17 TIMELESS AND TRUE LOVE THE MCCARTERS 51 

22 - SATISFY YOU SWEETHEARTS OF THE RODEO 27 

23 15 FAMOUS LAST WORDS OF A FOOL GEORGE STRAIT 39 

24 5 STRANGERS AGAIN HOLLY DUNN 53 

25 11 I WANNA DANCE WITH YOU EDDIE BABBITT 48 

26 - NO MORE ONE MORE TIME JO -EL SONNIER 14 

27 20 IT'S ONLY MAKE BELIEVE RONNIE MCDOWELL 58 

28 - HE'S BACK AND I'M BLUE THE DESERT ROSE BAND 17 

29 - TRUE HEART THE OAK RIDGE BOYS 8 

30 - LOVE OF A LIFETIME THE GATLIN BROTHERS 25 
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COUNTRY SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Country Singles chart. 

LABEL 

MCA (14) 
MCA /Curb (4) 
Curb (3) 

CAPITOL (6) 
16th Avenue (4) 
MTM (4) 
Capitol /Curb (1) 
EMI -America (1) 

RCA (15) 
RCA /Curb (1) 

WARNER BROS. (10) 
Slash (1) 
Warner /Curb (1) 

COLUMBIA 

E.P.A. 
Epic (7) 

POLYGRAM 
Mercury (6) 

ATLANTIC 
Atlantic America (2) 

ANOKA 

CANYON CREEK 

CORBITT COMPANY 
NLT (1) 

DOOR KNOB 

GAZELLE 

NSD 
Soundwaves (1) 

PLAYBACK 

REPRISE 

STEP ONE 

WORLD WIDE 
True (1) 

NO. OF TITLES 
ON CHART 

21 

16 

16 

12 

10 

7 

6 

2 

1 

1 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org 

Sheet Music Dist. 

60 ALL IN MY MIND 
(ABZ, BMI) 

83 ALL OF THIS & MORE 

(Screen Gems -EMI, BMI /MCA, ASCAP /Sweet Angel, 
ASCAP /No Ears, ASCAP) HL 

9 ALWAYS LATE WITH YOUR KISSES 
(Peer International, BMI /Rightsong, BMI) HL/CPP 

21 AMERICANA 

(King Coal, ASCAP /Of Music, ASCAP /Patti Ryan, 

ASCAP /Ha -Deb, ASCAP) 

88 (ANGEL ON MY MIND) THATS WHY I'M WALKIN' 
(Acuff -Rose, BMI /Ernest Tubb, BMI) CPP 

96 ANGELS LOVE BAD MEN 

(Tom Collins, BMI/Waylon Jennings, BMI) CPP 
18 ANOTHER PLACE, ANOTHER TIME 

(Jack & Bill, ASCAP /Ranger Bob, ASCAP / Unichappell, 
BMI) HL 

52 AS LONG AS WE GOT EACH OTHER 

(Warner- Tamerlane, BMI/WB, ASCAP) 

4 BABY I'M YOURS 

(Steve Wanner, BMI /SBK April, ASCAP /GSC, ASCAP) 
HL 

68 BENEATH A PAINTED SKY 

(Cross Keys, ASCAP) 

15 THE BEST I KNOW HOW 

(Statler Brothers, BMI) CPP 

90 CAN'T STOP NOW 

(Cross Keys, ASCAP/Tree, BMI /Screen Gems -EMI, 
BMI /Moon & Stars, BMI) HL 

19 CHILL FACTOR 

(Inorbit, BMI) CPP 

1 CRY, CRY, CRY 

(Sweet Baby, BMI /Music City, ASCAP) HL 
44 DON'T CLOSE YOUR EYES 

(Jack & Bill, ASCAP) 

62 DON'T TALK TO ME 

(SBK April, ASCAP /Sallowlork, ASCAP) HL 

61 DONT WE ALL HAVE THE RIGHT 

(Tree, BMI) 
82 DOWN ON THE BAYOU 

(Door Knob, BMI) 
77 ECHO ME 

(Hightop, BMI /MCA, ASCAP) HL 

5 EIGHTEEN WHEELS AND A DOZEN ROSES 

(Warner- Tamerlane, BMI /Believus Or Not, 
ASCAP /Screen Gems -EMI, BMI) 

55 EVERYBODY'S SWEETHEART 

(Benefit, BMI) 
99 EVERYDAY MAN 

(Riverstone, ASCAP /Meadowgreen, ASCAP) HL 

6 THE FACTORY 

(Butler's Bandits, ASCAP /SBK April, ASCAP) HL 

30 FAWN' AGAIN 

(Maypop, BMI) 
39 FAMOUS LAST WORDS OF A FOOL 

(Tree, BMI /Forrest Hills, BMI) HL 

75 FOR A SONG 

(Guy, ASCAP) 

49 GIVERS AND TAKERS 

(Calgems -EMI, ASCAP) 

35 GOODBYE TIME 
(tom Collins, BMI) CPP 

17 HE'S BACK AND I'M BLUE 
(Termite, ASCAP /Bughouse, ASCAP) 

34 HIGH RIDIN' HEROES 

(Mighty Nice, BMI /Skunk DeVille, BMI/Victrolla, 
ASCAP) 

86 I CAN'T TAKE HER ANYWHERE 

(WB, ASCAP /New Crew, ASCAP /New John, 
ASCAP /Rick Hall, ASCAP) ' 

79 1 DIDN'T (EVERY CHANCE I HAD) 
(Tom Collins, BMI /Collins Court, ASCAP) CPP 

47 I KNEW LOVE 

(Cavesson, ASCAP) CPP 

81 I NEED A GOOD WOMAN BAD 
(Etc., ASCAP /Famous, ASCAP /Rick Hall, ASCAP) CPP 

97 I REMEMBER YOU 

(Paramount, ASCAP) CPP 

56 I STILL BEUEVE 
(WB, ASCAP /Brother Bill's, ASCAP) 

94 I TAUGHT HER EVERYTHING SHE KNOWS ABOUT 

LOVE 

(Rick Hall, ASCAP /Alabama Band, ASCAP /Maypop, 
BMI) WBM 

13 I TOLD YOU SO 

(Charlie Monk, ASCAP/Three Story) 
48 I WANNA DANCE WITH YOU 

(Eddie Rabbitt, BMI /Fishiñ Fool, BAI) 
87 (I WANNA HEAR YOU) SAY YOU LOVE ME AGAIN 

(Bent Cent, BMI) 
36 I WILL WHISPER YOUR NAME 

(Song Pantry, ASCAP/VanWarmer, ASCAP) 
22 IF IT DONT COME EASY 

(Silverline, BMI /Songmedia, BMI) 
10 IF MY HEART HAD WINDOWS 

(Acuff-Rose, BMI /Glad, BMI) CPP 

92 IF OLE HANK COULD ONLY SEE US NOW 

(Waylon Jennings, BMI/Tom Collins, BMI) CPP 

26 IF YOU CHANGE YOUR MIND 
(Chelcait, BMI /Almo, ASCAP /Little Almo, ASCAP /Bug, 
BMI) CPP 

28 I'LL ALWAYS COME BACK 

(Wooden Wonder, SESAC) 

71 I'LL GIVE YOU ALL MY LOVE TONIGHT 

(Bellamy Bros., ASCAP) 

89 I'M A SURVIVOR 

(SBK Blackwood, BMI /SBK April, ASCAP) HL 

2 I'M GONNA GET YOU 

(Dennis Linde, BMI) 
63 I'M GONNA LOVE HER ON THE RADIO 

(Rick Hall, ASCAP /Beginner, ASCAP) 

91 I'M GONNA MISS YOU, GIRL 

(Fourth Floor, ASCAP /Hot Kitchen, ASCAP) 

42 I'M STILL YOUR FOOL 

(Requested, ASCAP /Preston Sullivan, ASCAP) 
65 ITS HARD TO KEEP THIS SHIP TOGETHER 

(John Anderson, BMI /Sweedie, BMI) 
58 ITS ONLY MAKE BEUEVE 

(Conway Twitty, BMI) 
16 ITS SUCH A SMALL WORLD 

(Granite, ASCAP /Coolwell, ASCAP) HL 

31 JONES ON THE JUKEBOX 

(Buckaroo, BMI /Lawyer's Daughter, BMI /Guyasuta, 
BMI/Tree, BMI/Write Road, BMI) HL/CPP 

43 JUST ONE KISS 

(Tree, BMI /Pacific Island, BUI) HL/CPP 
29 THE LAST RESORT 

(SBK April, ASCAP /Ides Of March, ASCAP /Ensign, 
BMI) HL/CPP 

74 LEAVE ME SATISFIED 
(Great Pair, BMI /Dale Morris, BMI) 

72 LIFE TURNED HER THAT WAY 

(Tree, BMI) HL 

70 A UTILE BIT OF LOVIN' (GOES A LONG LONG WAY) 
(Chriswood, BMI /Screen Gems -EMI, BUI) 

25 LOVE OF A LIFETIME 

(Kristoshua, BMI) 
64 LOVE WILL FIND ITS WAY TO YOU 

(MCA, ASCAP /Patchwork, ASCAP) HL/MCA 
84 LOVE'S LAST STAND 

(Old Friends, BMI /Graham, BUI) 
41 MIDNIGHT HIGHWAY 

(U Do 2, ASCAP/Warner -Refuge, ASCAP /Long Tooth, 
BMI) 

67 MISSIN' TEXAS 

(MCA, ASCAP) HL 

14 NO MORE ONE MORE TIME 
(WB, ASCAP/Two Sons, ASCAP /Cross Keys, ASCAP) 
HL 

7 OLD FOLKS 

(Lodge Hall, ASCAP) CPP 

45 OLD PHOTOGRAPHS 

(Tree, BMI /Golden Bridge, ASCAP) HL 

85 ONE TIME ONE NIGHT 

(Davince, BMI /No K.O., BMI /Bug, BMI) 
12 ONE TRUE LOVE 

(Cross Keys, ASCAP) HL 

23 OUT OF SIGHT AND ON MY MIND 

(Ensign, BMI /Jack & Bill, ASCAP /Rebel Heart, 

ASCAP) HL/CPP 

59 THE RHYTHM OF ROMANCE 

(Chappell, ASCAP /Dejamus, ASCAP) HL 
78 SANTA FE 

(Bellamy Bros., ASCAP) 

27 SATISFY YOU 

(MCA, ASCAP /Don Schlitz, ASCAP /Almo, ASCAP) 

HL/CPP 

33 SET 'EM UP JOE 

(Tree, BMI /Sabal, ASCAP /Larry Butler, BMI /SBK 
Blackwood, BMI /Hookem, ASCAP) HL 

46 SHE DOESN'T CRY ANYMORE 

(Rick Hall, ASCAP /Alabama Band, ASCAP) 
76 SHE'S NO LADY 

(Michael H. Goldsen, ASCAP /Lyle Lovett, ASCAP) HL 

69 SHOULDN'T IT BE EASIER THAN THIS 

(Alabama Band, ASCAP /Dejamus, ASCAP) HL/WBM 
100 THE STAIRS 

(Sweet Tater Tunes, ASCAP) 

73 STEPPIN' OUT 

(Hayes Court, BMI /Low Country, BMI/Wrightchild, 
BMI) 

50 STOP ME (IF YOU HEARD THIS ONE BEFORE) 

(Unichappell, BMI /Chappell, ASCAP /Intersong, 
ASCAP) HL 

53 STRANGERS AGAIN 

(SBK Blackwood, BMI/Tree, BMI) HL 

38 TALION' TO THE WRONG MAN 

(Timberwolf, BMI) 
40 TEXAS IN 1880 

(Uncle Artie, ASCAP) CPP 

BD THE THINGS I DIDNT SAY 

(Evil Eye, BMI) 
66 THIS OLD FLAME 

(Ensign, BMI) CPP 

51 TIMELESS AND TRUE LOVE 

(Chappell, ASCAP /Chriswold, ASCAP /Hopi Sound, 
ASCAP /Bun Cason, ASCAP) HL 

95 TOUCH AND GO CRAZY 

(Tree, BMI /Cross Keys, ASCAP) HL 

98 TRAINS MAKE ME LONESOME 

(Lawyer's Daughter, BMI /Screen Gems -EMI, 
BMI /DebDave, BMI /Briarpatch, BMI/Scarlet Moon, 
BMI) CPP 

8 TRUE HEART 

(Don Schlitz, ASCAP/Tamerlane, BMI /Flying 
Dutchman, BMI /MCA, ASCAP) HL 

93 TURN IT LOOSE 

(MCA, ASCAP/Don Schlitz, ASCAP /Colgems -EMI, 

ASCAP /SBK April, ASCAP) HL/MCA/WBM 
11 WHAT SHE IS (IS A WOMAN IN LOVE) 

(Jack & Bill, ASCAP /Ranger Bob, ASCAP /Unichappell, 
BMI) HL 

54 WHERE DOES LOVE GO (WHEN ITS GONE) 

(Hall -Clement, BMI/Ricky Skaggs, BMI) HL 

57 WHO WAS THAT STRANGER 

(Tree, BMI /Cross Keys, ASCAP) HL 

24 WILDFLOWERS 

(Velvet Apple, BMI) CPP 

37 WORKIN' MAN (NOWHERE TO GO) 

(Jim Boy, ASCAP) 

32 YOU'LL COME BACK (YOU ALWAYS DO) 

(Anton, ASCAP /Ge -Glo, ASCAP) 

3 YOUNG COUNTRY 

(Bocephus, BMI) CPP 

20 YOUR MEMORY WINS AGAIN 
(Acuff -Rose, BMI /Milene, ASCAP) CPP 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 

BILLBOARD MAY 7, 1988 63 
www.americanradiohistory.com

www.americanradiohistory.com


PAUDIO/VIDEO 

DAT Gets Top Billing At ITA Meet 
Also On Tap: DAAD Update, Sony Demo 

BY STEVEN DUPLER 

NEW YORK With digital audio - 
tape recorders already a fact of life 
in many U.S. recording studios and 
the consumer -market introduction 
of the machines just around the cor- 
ner, the upcoming International 
Tape /Disc Assn.'s cassette quality 
seminar, May 16-19 in Marina Del 
Rey, Calif., plans a strong focus on 
the new ultrahigh -quality cassette 
configuration. 

In addition to DAT, the seminar is 
also scheduled to include an update 
on the breakthrough Digital Audio 
Analog Duplicator hard -disk -based 
system pioneered by Concept De- 
sign /AMI; the presentation of the 
long- awaited ITA standard for a 
uniform azimuth measuring system 
for cassette shells; and a discussion 
of ways to extend the life of the 
standard analog audiocassette in an 
industry environment beset by new 
technologies. 

Highlights of this year's gather- 
ing are expected to include a demon- 
stration by Sony Corp. of its real - 
time DAT duplicating system as 
well as a look at (and listen to) some 
DAT pancakes claimed to be dupli- 
cated on a Sony high -speed Sprinter 
system in Japan. 

Also due on the DAT front at this 
year's seminar: Otani Corp.'s David 

Roudebush speaking on DAT load- 
ers; MCA Records' Gene Wooley 
discussing the potential DAT holds 
for the professional recording in- 
dustry; Applied Acumen's David 
Rubenstein and Loran's Rob 
Loranger speaking on the dos and 
don'ts of quality DAT duplication; 
and a look at new graphic approach- 
es to labeling both DAT and stan- 
dard cassettes by Aphex Machine 
Co.'s Bob Coningsby III. 

Chairing the seminar for the sec- 
ond year in a row will be Samuel 
Berger, former senior vice presi- 
dent of manufacturing and research 

I AUDIO TRACK 

and development for CBS Records. 
The event will kick off with a cock- 
tail reception at the Marina Beach 
Hotel at 7 p.m. May 16. Seminar ses- 
sions will be held from 9 a.m. to 5 

p.m. May 17 -18 and 9 a.m. -noon May 
19. Luncheons are scheduled for 
May 17 -18. 

Fees for registration are $250 for 
ITA members and $350 for non- 
members. Fees do not include hotel 
registration, although special hotel 
rates of $105 per single /double 
room and $210 per suite are avail- 
able. Contact the ITA for details at 
212 -956 -7110. 

Recording Pros Set May Meet In L.A. 

SPARS Sponsors Seminar 
NEW YORK An intensive one-day 
business seminar titled "Marketing 
Diversified Recording Studios" and 
sponsored by the Society of Profes- 
sional Audio Recording Studios is 
set for May 21 at the Univ. of Cali- 
fornia at Los Angeles' graduate 
school of management. 

Speakers drawn from the SPARS 
board of directors will present their 
views and advice on how to best 
cope with the changing studio busi- 
ness, which has seen the industry 
shift toward small "personal" stu- 
dios as well as highly specialized fa- 

cilities over the past several years. 
In addition, many large facilities 

have branched into new areas in or- 
der to capture more business. These 
areas include equipment design and 
sales, artist promotion and manage- 
ment, and audio /video duplication. 

"The scope of the industry is 
changing rapidly, and competition is 
stiffer than ever before," says Guy 
Costa, president of SPARS. "This 
seminar will explore the promotion- 
al procedures and diversification 
that reflect today's new market def- 

(Continued on next page) 

NEW YORK 

UNIQUE RECORDING HAD a 
visit from AI B. Sure!, who was in to 
record and mix his debut album for 
Warner Bros. Quincy Jones is the 
executive producer. Andre Harrell, 
Kyle West, and Sure! produced "Res- 
cue Me." Roey Shamir engineered 
with assistance from Angela Piva. 
Also there, Roberta Flack put the 
finishing touches on her album for 
Atlantic. Andy Goldmark pro- 
duced. Jabon Miles programmed 

Print your label copy 
right on your cassette 
with the apex printer 

Forget about paper labels. 
Print over 7,000 units per hour. 
Save time, money, trouble, space. 
Eliminate inventory problems, costly label overruns. 
Save 40 or more per cassette. 

Five models to choose from: 
One manual single color unit. 
Two semi -automatic one color table top models. 
Two high production multi -color consoles 
that print up to three colors in one pass. 

Manufactured and distributed Distributed worldwide by 
in U.S.A. by vex 
apex machine company 
3000 n.e. 12th terrace 
fort lauderdale, fl 33334 u.s.a. 
telephone: (305) 566 -1572 

and 
audiomatic corporation 
400 madison avenue 
new york, new york 10017 u.s.a. 
telephone: (212) 308 -6888 
telex: 12 -6419 

and played synthesizers, Dave 
Dachinger engineered, and Piva as- 
sisted. Finally, Donny Osmond re- 
corded a new solo album for Virgin. 
Carl Sturken and Evan Rogers pro- 
duced. Acar Key engineered; Matt 
Hathaway and Quinn Batson as- 
sisted. 

Dave Perschel of Modern Man- 
agement was at D &D working with 
the thrash metal group Slaughter 
House on several tunes. Mike Rog- 
ers was at the board; Kieran Walsh 
assisted. Also, the Latin Rascals 
worked on their next album for Tin 
Pan Apple, with Douglas Grama at 

SOUND 
INVESTMENT 

the controls and Craig Marcus as- 
sisting. 

Jazz -funk quintet Minus One put 
down tracks for a debut album at Se- 
cret Sound. Hiram Bullock pro- 
duced, Warren Bruleigh engi- 
neered, and Eric Behrend assisted. 
Musicians involved with the project 
included guitarist Mike Stern and 
percussionist Gerardo Velez. 

Quad had Midnight Star in work- 
ing on tracks for Solar. The self-pro- 
duced sessions were engineered by 
Henry Falco. Dave Wolk assisted. 
Also, Metropolis tracked a tune for 
EMI -Manhattan, "Who's Been 

Sleeping In My Pad," with producers 
Robert Clivilles and David Cole. 
Jim Lyon handled the mix, and 
Steve Griffin worked on overdubs. 

Survivor recently completed 
tracks for its next Scotti Bros. re- 
lease at Right Track Recording. 
Frank Filipetti produced. Frankie 
Sullivan was co-producer. 

LOS ANGELES 

REO SPEEDWAGON recently fin- 
ished compiling "REO Speedwagon: 
The Hits" for Epic Records, sched- 

(Continued on next page) 

A weekly column spotlighting 
equipment -related news in the 
audio and video production, post - 
production, and duplication in- 
dustries. 

BOSE GOES EAST: Far East, 
that is. The Framingham, Mass. - 
based pro loudspeaker manufac- 
turer, which also has a significant 
base in the consumer audio mar- 
ketplace, has inked a deal with 
Honda Motor Co. that will see a 
specially designed, acoustically 
tailored Bose automotive sound 
system featured on 4,000 Honda 
Accord coupes built in the U.S. this 
year. The twist: The cars, built in 
Marysville, Ohio, are intended for 
shipment back to Japan. This 
marks the first time U.S. -built 
Hondas will be imported by the 
Japanese, and the first time a Bose 
sound system will be featured on a 
Japanese automobile. Bose music 
systems will be available to U.S. 
Honda customers on Acura Leg- 
end cars. 

DISNEY'S POST BY POST: Dis- 
ney /MGM Studios has contracted 
with The Post Group of Holly- 
wood, Calif., to establish the post - 
production facilities at the Disney/ 
MGM production complex now un- 
der construction in Florida. The 
postproduction facilities are ex- 
pected to be up and running by 
June 3, in order to service a num- 
ber of television series and spe- 

cials now in production at Disney/ 
MGM. 

NEW GATE: Aphex Systems Ltd. 
introduces the newest member of 
its signal -processing family, the 
model 612 expander /gate. The unit 
features downward expansion 
with a variable ratio of 1:1 to 20:1, 
allowing an infinite variety of dy- 
namics control. With the high ratio 
settings, the 612 becomes a noise 
gate. Features include variable 
high and low pass filters that may 
be switched in and out of the cir- 
cuitry; eternal key switch; servo - 
balanced inputs and outputs; and 
multivoltage operation. For more 
information, contact Aphex at 818- 
765 -2212. 

STUDENTS ENROLLED in Troy 
State University's journalism pro- 
gram are getting hands -on experi- 
ence with Sony Professional 
Broadcast equipment. The Ala- 
bama campus' closed- circuit televi- 
sion station, WTSU, has acquired 
two Sony BVU -950 U -matie video 
decks, as well as Betacam cameras 
and decks, a Sony SEG -2550 
switcher, a BVE -900 editor, and 
other gear. Using the Sony equip- 
ment, the TSU students generate 
programming that is shared with 
neighboring communities via two 
cable stations, while the campus 
watches on the closed -circuit net- 
work. 

IN THE AIR: Digital recording 
sessions via satellite are already a 
fact of life in the '80s, and continue 
to become more and more common- 
place. The most recent one we've 

heard about took place simulta- 
neously at Howard Schwartz Re- 
cording in New York and Univer- 
sal Recording Co. in Chicago. The 
sessions were for new theme mu- 
sic for McDonald's Corp., written 
by composer Joey Levine. A studio 
band tracked the composition in 
New York, and the signal was 
beamed via satellite by the Landco 
Labs Digital Satellite System to 
Chicago, so that comments could 
be given by the McDonald's staff 
standing by. Finally, after 10 
hours of recording, the final mas- 
ter was simultaneously mixed and 
mastered to two digital stereo tape 
recorders, one each in New York 
and Chicago. 

MIDI FOR EARS: Eastern Artists 
Recording Studio in East Orange, 
N.J., has added a full 24 -track 
MIDI production suite, featuring 
synths by Roland, Kurzweil, E- 
mu, Yamaha, Oberheim, and Se- 
quential. 

ROLAND'S LATEST IS the new 
S -330 sampler, which places the 
power of the S -50 sampling key- 
board into a single -space rack - 
mountable unit. The S -330 features 
eight individual polyphonic out- 
puts, as well as the capability to 
operate simultaneously on eight 
independent MIDI channels with 
full keyboard range. Other fea- 
tures include the Roland MU -1 
computer mouse, and sample times 
of 14.4 seconds at 30 kHz or 28.8 
seconds at 15 kHz. Contact Roland 
for details at 213 -685 -5141. Edited by 
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AUDIO TRACK 
(Continued from preceding page) 

uled for release in May. The album 
contains two new tunes, "Here With 
Me" and "I Don't Want To Lose 
You," produced by Keith Olsen and 
recorded at Goodnight L.A. studio. 
The transfer of the older material to 
digital was done at Pacific Sound by 
David DeVore. 

Ozzy Osbourne was at the Enter- 
prise tracking his latest CBS release. 
The project features guitarist Zakk 
Wylde. Guitars and drums were 
tracked in the complex's 30,000-cubic- 
foot concrete warehouse. Roy 
Thomas Baker produced. Jerry Na- 

pier engineered; Martin Horenburg 
assisted. Also, Yes was in studio C 
mixing its latest single with Michael 
Wagener at the controls. Lori 
Fumar assisted. And, Brian "Papa 
Don't Preach" Elliot sat at the con- 
trols to mix Christina Vera's debut 
album on Warner Bros. Joel Stoner 
assisted. 

Martika, former star of the Dis- 
ney Channel's "Kids Incorporated," 
began tracks for her debut Colum- 
bia album at Trax. Michael Jay is 
producing; Michael McDonald is 
the engineer. 

SPARS SPONSORS MARKETING SEMINAR 
(Continued from preceding page) 

inition." 
Costa says topics covered will in- 

clude system design and sales, 
equipment rental, duplication ser- 
vices, consulting, talent brokering, 
remote recording, live sound for 
televised events, and sound con- 
tracting. 

Speakers and their topics are as 
follows: 

Chris Stone, Record Plant, L.A.: 
"The Business of Entertainment 
Marketing" will cover the "five 
forces of marketing" and present 
models formulated by the Harvard 
Business School. 

John Rosen, Fanta Professional 
Services, Nashville: "Electronic Me- 
dia" will look at new forms of elec- 
tronic media and teleconferencing 
via a live remote presentation from 
Nashville. 

Nick Colleran, Alpha Audio, 
Richmond, Va.: "Selling Services To 
Salesmen" will discuss the market- 
ing of talent and synthesized music 
services. 

Dwight Cook, Cook Sound And 
Picture Works, Houston: "Facility 
Marketing" will present a number 
of methods for creating a corporate 
image, as well as strategic guide- 
lines for market positioning. 

David Porter, Music Annex, San 
Francisco: "Marketing Versus 
Sales" will provide an overview of 
how to market diversified services 
in a competitive environment. 

Richard Trump, Triad Produc- 
tions, Des Moines, Iowa: "Ancillary 
Markets" will explore ways to sur- 
vive and thrive in areas without a lo- 
cal music industry. 

Following these presentations 
will be a general panel discussion 
and a question- and -answer session 
with the audience. 

Also included in the day's events 
are an "interface luncheon" with 
speakers and attendees as well as a 
concluding cocktail party at Capitol 
Records Recording Studios. For de- 
tails on registration and fees, con- 
tact SPARS at 305 -641 -6648. 

The Guise worked on overdubs at 
Hollywood Sound for a new Atlan- 
tic release. Also, Evelyn "Cham- 
pagne" King worked on vocals for 
her newest product. Tyrone Kersey 
produced. And, the Lettermen 
tracked on Synclavier, overdubbed, 
and completed mixes for a Christmas 
album. Tony Butalia produced. 

Philip Bailey stopped by Holly- 
wood Sound to work on vocals for 
"Sweat," a project tentatively sched- 
uled for release in July. Tom Perry 
was at the board. And, Bobby Vin- 
ton worked on vocals with his son 
Rob and his daughter Kristen. 

NASHVILLE 

HANK WILLIAMS JR. was at 
Emerald Sound Studio recording 
tracks for his latest Warner Bros. al- 
bum. Barry Beckett produced; 
Chris Hammond was at the board. 

At Lawrence Welk's Champagne 
Studios, Michael Martin Murphey 

cut tracks for an upcoming Warner 
Bros. Christmas album. Jim Ed Nor- 
man and Steve Gibson produced, 
while Lee Groitzsch manned the 
controls, assisted by Randy Best. 

Tom Kimmel worked on basic 
tracks for his second album at the 
Bennett House. Steve Hillage pro- 
duced the tunes for PolyGram. 

At the Soundshop, George Jones 
and Shelby Lynn worked on tracks 
for a vocal duet. Billy Sherrill pro- 
duced the tracks for CBS. Pat 
McMakin engineered. Also, Reba 
McEntire worked on voice spots for 
the United Givers Fund. Buddy Kil- 
len produced; McMakin was at the 
board. And Rodney Crowell and 
Ricky Skaggs worked on radio spots 
and editing with producer Tim Riley. 
The project, engineered by Bob 
Tassi and Mark Capps, was for 
Starliners. 

Producer Mick Lloyd worked on 
tracks for Advantage artist Susan 
Oliver at Air Studios. Mike Daniel 

was at the control panel. 
Tom Wopat worked on album 

tracks at the Music Mill with pro- 
ducer Jerry Crutchfield. Jim Cot- 
ton and Paul Goldberg ran the 
board on this Capitol project. Pro- 
ducer Jerry Kennedy was in with 
Mercury/PolyGram's Tom T. Hall 
to cut tunes for a children's album. 
Cotton and Goldberg were at the pan- 
el. And, K.T. Oslin was in with Har- 
old Shedd working on a new album 
for RCA. Cotton and Joe Scaife ran 
the board. 

Judy Rodman cut tracks for a 
new MTM album at the Sound Em- 
porium. Garth Fundis produced; 
Gary Laney was at the board. Mark 
O'Conner mixed his self -produced al- 
bum for Warner Bros. 

All material for the Audio Track 
column should be sent to Debbie 
Holley, Fifth Floor, Billboard, 49 
Music Square W, Nashville, Tenn. 
37208 

Harman To Acquire U.K.'s Soundcraft 
NEW YORK Harman Interna- 
tional Industries, parent company 
of JBL Professional -which also 
includes the UREI Electronics 
product line -has agreed to ac- 
quire Soundcraft Electronics Ltd., 
a major U.K.-based manufacturer 
of mixing consoles and automated 
multitrack tape machines. The deal 
is expected to be finalized in June. 

Soundcraft's association with 
Harman actually began about two 
years ago, when JBL Professional 
became the exclusive distributor of 
Soundcraft products in the U.S. 

and Mexico. The acquisiton will 
now put the entire Soundcraft op- 
eration in Harman's hands. Sound - 
craft's world sales for 1987 were 
approximately $20 milllion. 

The Soundcraft product lines ap- 
pear to be a strong complement to 
JBL Professional's studio moni- 
tors, live sound gear, and power 
amps, as well as UREI's signal 
processors and power amplifica- 
tion equipment. In the U.S., in fact, 
Soundcraft equipment has often 
been paired with JBL products by 
studio systems packagers. 

A statement issued by Dr. Sid- 
ney Harman, chairman and CEO of 
Harman International, affirms 
this, saying: "Soundcraft designs 
and manufactures its own prod- 
ucts, and those products exhibit a 
high level of quality and innova- 
tion. The Soundcraft line has been 
a most natural companion to our 
own professional products in the 
U.S." 

JBL's strong international mar- 
ket base is expected to help Sound- 
craft garner a larger market share 
in the future. STEVEN DUPLER 

u' 
#1, , , With A Bullet! 
You'll be right on target with the all new, all the 
rage STAR *SHADES 'M. There's a style perfect for 
every taste. Choose from traditional to wild and 
wacky. Call today for your FREE full -color catalog 
and information on how you can net a return of up 
to 200% and receive a FREE display rack! 

* Free 24 pair rack 
* Free price tags 
* Free 6 doz. sportscords 
* 6 dozen assorted glasses 

All this with your special 
STAR *SHADES M 

sunglass order! 

P 
"rVeT o erir 

8700 Capital /Oak Park, MI 48237 
(313) 541 -1140 (800) 521 -5946 

Telex 756 -914 NALPAC LTD UD 
Fax (313) 544 -9126 

LTD 
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DON'T LET THE CROWD 
PASS YOU BY! 

ADVERTISE IN BILLBOARD'S 

CES ISSUE! 
IN THIS ISSUE: 
State of the consumer electronics industry 

Status of hardware and software retailing 
New "hot" hardware and software products 
The important DAT controversy 
The emergence of the new "combo" chains 
Blank tape updates 
The latest on CD and VCR technological 

advancements 
Hot summer and fall videos 
Current and new accessories 
Special charts: Top Videocassette Sales & 

Rentals; Top Non -Theatrical; Top Videodisks 

PLUS: A RECORD INDUSTRY 
EXECUTIVE'S GUIDE TO CES 
(Suggested seminars that are musts to attend; 
location of record label suites) 

Buyers will come to your booth ... when you 
advertise in Billboard's CES Issue. 
(Everybody reads Billboard at CES!) Make 
it easy for them to find you -include your 
Booth Number in your ad. 

You can make your presence felt at the 
Show, even if you're not there, with your ad 
message in this issue. Copies reach the Con- 
vention Floor prior to regular distribution. 
Use your ad to announce your exciting new 
products and services for the Fall buying 
season. 

Long after the Show closes, your message 
will be read and referred to by Billboard's 
worldwide subscribers ... as well as those 
who pick up their copy of Billboard at CES. 

BONUS DISTRIBUTION 
to attendees at '88 International Consumers 

Electronics Show Chicago, June 4 -7, Chicago 

FOR AD DETAILS CONTACT: 
NEW YORK 

Ron Willman, Director of Sales: Video /Sound 
(212) 536 -5025 

Norm Berkowitz (212) 536 -5016 
Ken Karp (212) 536 -5017 

LOS ANGELES 
Arty Simon Anne Rehman (213) 273 -7040 

LONDON 
Tony Evans (44) 1-439-9411 

AMSTERDAM 
Ron Betist Mario Bonomi (31) 20- 62 -84 -83 

ITALY 
Lidia Bonguardo (39) 2- 612 -2582 

ISSUE DATE: JUNE 11 AD CLOSING FOR CES SECTION: MAY 17 AD CLOSING FOR CES (WEEKLY) ISSUE: MAY 27 
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DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and LP's 
TARGET MUSIC DISTRIBUTORS 

2121 N.M. 72.1 Aw.. Masi. FL 33122 
(305) 5ßI.2111 

Billboard 

CLASSIFIED 
ITION MART 

I 1 

To order an ad ... check the type of ad you want ... 
Regular classified: $2.75 per word. Minimum order, $55.00. 

Display classified: 1 inch /1X $89.00 -1 inch /4X $82.00 per 

1 inch /12X $76.00 per 1 inch /26X $73.00 per -1 inch /52X $59.00 per. 

REVERSE AD $10.00 ADDITIONAL CHARGE 

FOR SALE 

- COUPON 
Count 8 words for our Box Number and address. Add 
$6.50 for handling. Only regular mail forwarded -tapes 
not acceptable. 

Check the heading you want ... 
For Sale Help Wanted Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease Songwriters Talent 
Accessories Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 
Comedy Material Computer Schools & Instructions 
Video Miscellaneous 

Your Name 

Company 

Address 

City State Zip 

Telephone 

Please fill in the Information below If you wish to 
charge the cost of your classified advertising. 

American Express Diners Club 

Payment must be enclosed with your ad copy. Send to Credit Card # 

Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. Bank # 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency commission applicable only on ads 
of 2- or more running 2 consecutive weeks. 
Need to get your ad in fast? Call Jeff Serrette ... In NY State 
phone 212 /536 -5174... Outside N.Y. State phone toll free 

Your signature 

FAX # 212 536 5236 

UNIQUE MUSIC CORP. 
12" DANCE SPECIALISTS 

BEST STOCK BEST SERVICE BEST INFORMATION 
ALL MAJOR LABEL 12" IN STOCK WE SPECIALIZE IN 12" 

INDEPENDENT LABELS -IN STOCK 
ALL NEW RELEASES DAY OF RELEASE INFORMATION 

12 " /LP /CD 
TRY US 

UNIQUE MUSIC CORP. 
110 DENTON AVE. 
NEW HYDE PK., N.Y. 11040 

PHONE-1-800-992-9011 
PHONE (N.Y.S.) 516 -294 -5900 
FAX -516- 741 -3584 

RETAILERS 
WE HAVE FOR SALE 

15,000 titles 
USED VHS - ORIGINALS 

at $1988 each 
Including recently new releases. 

CALL FOR LIST OF TITLES 
Pick'a Choose 

VIDEO 1988 
Tel. (809) 766 -1585 
FAX (809) 763 -4773 

CUT OUTS & IMPORTS 
LP's, cassettes, 8 tracks and 45's, 
Rock, Country R & B and Gospel. 
Write for free catalog. Trade only 

MARNEL DIST. 
P.O. Box 953 

Piscataway, NJ 08854 

WORN OUT ID'S & LINERS? 

Try RadioCom's new all digitally 
sampled "STAR FIRE" ID /LINER/ 
PLAYLIST PACKAGE. All original & 
scored to fit your format. Market ex- 
clusive. ID'S & LINERS $10.00 
each, playlists $5.00 per selection. 
Demo available. - 

Contact: 
DAN DONOHOE OR DAVE BENARD 

at 
RadioCom Recording Studios, Inc. 

205 Production Plaza 
Sewickley PA 15143 

Call Collect 
(412) 741 2241 

Money Back Guarantee 

DISTRIBUTORS, INC. 
135 DUPONT STREET. PLAINVIEW. N.Y. 11803 

PHONE (516)349.3000 (N.Y.S.) 
1. 800. 645 -6558 (Toll Free Outside N.Y.S ! 

TELEX: 685-2550 FAX:(516)349 -0222 

WE SPECIALIZE IN OPENING NEW RETAIL OUTLETS 

CD's- LPs -CASSETTES -7" & 12" 
AUTHORIZED DISTRIBUTOR FOR: 

CBS W.E.A. 
*CAPITOL RCA /A &M /ARISTA 
MCA /MOTOWN POLYGRAM 

BLANK AUDIO, VIDEO TAPE AND ACCESSORIES: 
TDK -MAXELL -SKC- BASF -SCOTCH- SONY -G.E. 

CRAIG -DISCWASH ER- RECOTON -CASELOGIC -GEN EVA 
EXCELLENT FILL AND SERVICE 

CALL FOR OUR EXCITING VALUE PACKED CATALOG 

FOR SALE 

ATTENTION 

CASSETTE BUYERS!! 
We have a large selection of budget cas- 
settes at a budget price available for imme- 
diate shipping. Call or write to: 

JSJ Tape 
6620 West Belmont 
Chicago, IL 60634 

(312) 286 4444 

CUT OUTS & OVER STOCKS 
LP's Tapes, 45's and Imports. Looking for 
the unusual? We have it at lowest prices. All 
requests for list must be written on your 
company letterhead. Dealers Only. 

Performance 
P.O. Box 158 

New Brunswick NJ 08901 
(201) 545 -3004 Telex: 5106008316 

OUTSTANDING SELECTION 
AT BARGAIN PRICES! 

BudgetMidiine /Cutouts 
LP's /CASSETTES /CD's 

Gospel. Blues, Jazz. MOR, etc. 
Free Catalog - Dealers onlyi 

A.B.A. Record Dist. 
5 Lawrence St., Bloomfield, NJ 07003 

(2011 429 7797 

While Other People are raising their prices 
we are slashing ours. Major Label LP's as 
low as 509. Your choice of the most exten- 
sive listings available. 

For free catalog call (609) 890 6000 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave. (bet. 35th & 36th Sts.) 
New York, N.Y. 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN!!! 

LP's $4.99 - $5.99 
12 inch $2.99 - $3.47 

also the 
LARGEST SELECTION 

OF IMPORT 
12 INCH RECORDS!! 

COMPACT DISC 
$10.99 to $12.99 

SONY - 60min 5.79 
TDK - 60min 5.88 
TDK - SA 90min $1.79 
TDK SAX 90min $2.09 
MAXELL 90min 5.99 
AA DURACELL (PK of 4) 51.49 
FAMOUS BRAND T- 120's: RCA, JVC, 
SONY, 
TDK, MAXELL 53.19 -53.99 

We accept mail orders $100.00 mini- 
mum, Add 12 °%o shipping and handling 

TALENT 

Visa E Master Charge 

Exp. Date: 

800/223.7524. 

NILE RODGERS 
Will teach you How to Make 
It in the Music Biz, May 19th, 
6:30 to 9:30 p.m. Learning 
Annex, $31. Register (212) 
580 2828. 

MANAGEMENT COMPANY SEEKS charismatic, 
strong female vocalist /front for top 40 dance /rock 
house gig. Looks 8 verstaility a plus. Submit picture, 
tape and resume to: Aliferis Management, 3406 
North Ocean Blvd., Ft. Lauderdale, FL 33308. 

HEAVY METAL BAND seeks well -connected man- 
agement or producer. Self released P and LP. Ac- 
cessible but very powerful material. Eric Sager, PO 
Box 241, Groton, MA 01450. (603) 878 3169. 

RECORDING CONTRACTS ARE now available. 
Send $5.00 for label sample (12" record) and info. 
Transcript Letter Service provided by Modeo Record 
Corp. P.O. Box 362, Cherry Hill, NJ 08003. 

HELP WANTED 

Highly innovative and creative art 
director wanted for dynamic, ag- 
gressive and successful record 
company on the move. Minimum 5 
years experience. All responses will 
be kept strictly confidential. Salary 
commensurate with experience and 
ability. 

Box # 7766 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

ANNOUNCER /PRODUCTION 

If you have a great voice and 
can write and produce commer- 
cials and /or multiple voices, 
you can earn a position on the 
TSI team. Up to $30,000 per 
year plus company benefits. 
Send demo tape to: 

5900 Dewey St. 
Hollywood FL 33021. 

Attn: Mr. T. 

SECRETARY 

TO PROMOTION DIRECTOR 

For busy, creative department. 
Must have the ability to handle 
thousands of details at once. Super 
organized. Sense of urgency. Good 
typing, good grammar and proof 
reading skills. Work with artists/ 
writers /printers, etc. Requirement: 
1 -2 years business experience. 

Call: (212) 536 5019 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

Attn: Billboard-Promotion Department 

HELP WANTED 

EXPERIENCED 

DISC JOCKEY 

WANTED 

Major club in resort area of 
south Florida seeking DJ, 
knowledgeable in all types 
of current music. Send re- 
sumes and audition tapes to: 

Mike Tobin 
P.O. Box 693 

Kingston NH 03848 

SONGWRITERS 

METAL BANDS; ROCK ON! Expand your creativity, 
increase your audience, by collaborating on a song 
or two. Send now for immediate info; J.F.K. Box 
5877, Boston, MA 02114. 

JOIN "COLLABORATORS" 
An Association For COMPOSERS, 
SCRIPTWRITERS and LYRICISTS inter- 
ested in creating musical theater. News- 
letter networking and more. For info and 
application send S.A.S.E. plus $2.00 to: 
FRC, Inc., Box 13049, Jersey City, NJ 
07303. 

COMPUTER 

RecordTrak 
Computerized Inventory Control for Record Stores 

Save Substantial Time and Money 

Point of Sale Slationlsl 
liar Code Readers 
Instant Inquiries 
Informative Daily Report 
Detailed Saks Histories 
Multi -Store option 

SoplisAKated Ordering 
Prints Rar Code laben 
Returns Processing 
Extensive Reporting 
Starting Data Bau 
Very User Friondi, 

Call Now For More information gli= 800-942-3008 

104 S. Turopik Rd W dlioplo,d. CT 06491 12031 265-3440 

RECORDING 
STUDIO 
FOR SALE 

48 TRACK RECORDING STUDIO 

Attached To 

4 BEDROOM HOME 

World Class, Private, very large & 
uniquely beautiful, temple -like stu- 
dio. One of a Kind! Ideal for artist, 
producer, etc... who wants the Ulti- 
mate Creative Private Environment! 
Only 9 minutes from NYC /GW 
Bridge, in exclusive country-like Al- 
pine, N.J. Brokers /Agents wel- 
come. $1.5 -1.95 million. 

(201) ROR-8453 
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NOVELTIES/ 
MERCHANDISE 

POSTERS POSTERS POSTERS 
BUY DIRECT FROM MANUFACTURER 

LARGEST SELECTION IN THE USA 

ROCK 'N ROLL PIN -UPS SPORTS 

CARS FLOCKED DOOR SIZE. MANY MORE! 

FULL COLOR CATALOG AVAILABLE 

CALL TOLL FREE 1- 800 -221 -6730 
(in N.Y. 718- 441 -5500) 

ß,1I ENTERPRISES. INC 
132.05 ATLANTIC AVENUE 

RICHMOND HILL. N Y 11418 

DEALERS ONLY 

JAZZ UP 

YOUR ROOM 

WITH 
Now you can create 
the mood, the im- 
age, the fantasy 
that you want! Dec- 
orating your room is 

easy and inexpen- 
sive with Album Art. 

Just slide your fa- 
vorite album cover 
in the clear plastic 
frame and you have 
o finished peice of 
art ready to display. 

ONLY $5.09 EACH (MINIMUM ORDER 3 FRAMES) 

(INCLUDES SHIPPING /HANDLING IN U.S.) 

[OUTSIDE U.S. ADD $1.00 /FRAME] 

REAM CAl11WN1E FIN OEAIER MOM NW 

MUSIC UNLIMITED 
763 TAFT DRIVE, SUITE G 

ARLINGTON, TX 76011 
(817) 261-3520 

* * * * * * * * * * * * * * ** * * 
* SCORPIO POSTERS * 
* Large Selection of Rock Star, Per - 
* sonalities, Movies, TV, Sports, * 
* Cars Door Size, Girls, Flocked and * 
* More. * 
* Blacklight Fixtures -Party Lights * 
* We May Not Be The Biggest, But * 
* The Best, And The Best Keep Get- * * ting Better. All Orders Shipped * * Within 48 Hours. * 
* Call for Free Color Catalog * * In N.Y. (718) 499 2001 -Outside N.Y. * * (800) 221 6328 ,k 
* Dealers Only * 
* * * * * * * * * * * * * * * * 

iskaoakers 
DOES IT ALL 

CALL FOR OUR PRICE LIST 

, 

4. . 
éti 

.o 

CASSETTE 
DUPLICATION 

RECORD JACKET 
PRESSING DESIGN & 

PRINTING' 

CALL NOW 

TOLL FREE 
1 -800- 468 -9353 

153 W. 46th Street NY, NY 10036 

in NYC 212 -302 -4140 

POSTERS 
ZAP ENTERPRISES 

1901 South Alameda St. 

#104 Los Angeles, Calif. 90058 

(213) 744 -1622 
DEALERS ONLY 

*tir * * * * * * * * * * ** 

* LOOK 
POSTERS 
BUTTONS 

* SUNGLASSES 
* and 
* NOVELTIES * 
* ORION DISTRIBUTING * 

(216) 8e1 -1500 * 
**** ** * * * ** ***** 

NOVELTIES/ 
MERCHANDISE 

* * * * * * * * * * * * * * ** 
* DON'T LOOK ANY FURTHER * * Rockposters & Patches * * Incense Reggae * * Your Florida One Stop * 

for Rock & Roll accessories 
We export * ZMACHARS * 8181 N.W. 91st Tenace Bay #6 * * Miami FL 33166 (305) 888 2238 * 

* * * * * * * * * * * * * * * * 

INVESTORS 
WANTED 

MUSIC MAGAZINE STARTUP needs $100K equity 
or debt financing. Potentially explosive circulation. 
Rap investors call: (415) 326 5741. 

SERVICES /SUPPLIES/ 
EQUIPMENT 

o 
a ,0. 

W 

Direct Metal Mastering 
Audiophile LP Pressing 

Compact Disc Pressing 

Cassette Duplication 
Digital Tape Studio 

CD Master Tapes 

Digital Format Conversion 
Analog -to-Digital Transfers 

Digital Clones 
Neve Digital Console 
Sony Editing 
DAT Cassette Dupes 

EUROPADISK, LTD. 

75 VARICK STREET 

NEW YORK, NY 10013 

(212) 226 -4401 

FROM THE USA -DAILY EXPORTS 
We transport from JFK & LAX Airports - 

Rush Air Cargo to all cities - Low 
Rates - Confidential Personal Attention - 

Since 1953 - B. Klainbert, Pres. 
BERKLAY AIR SERVICES CORP. 

POB 665, JFK Airport, NY 11430 -0665, USA 

FAX (718) 917 6434 
PH: (718) 656 6066, TEX 425628 

* * * * * * * * * * * * * * ** 
* DISCO & STAGE 
* LIGHTING /AUDIO * 
* Mirror Balls, Pin Spots, Rain Lights, * 
* Chasers, Portable DJ Gear, Club * 
* Lighting, etc. 

WHOLESALE PRICING AVAILABLE * 
* Farralane Enterprises, Inc. * 
* 166 Central Ave. 
* Farmingdale, N.Y. 11735 * 
* * * (516) 752 -9824 * * * 

CASSETTE DUPLICATION 

RECORD PRESSING 

FULFILLMENT 

MASTERING EXCEPTIONALLY 

FINE QUALITY 

AND SERVICE 

COOK 
LABORATORIES 

Established 1945 

231 Wilson Avenue, Norwalk, CT 06854 

203- 854 -5900 FAX: 203 -866 -2755 

BUSINESS 
OPPORTUNITIES 

BMI WRITER WOULD like writer contract for unique 
Rock & Roll revival blockbuster with major record/ 
publishing company. Company must have world- 
wide distributor. Possible 5 million plus net potential. 
Send postage /paid self- addressed envelope for 
copy of song. 1534 Rutherford Ave., Pittsburgh PA 
15216. 

GOLDEN OLDIES 

OLDIES, 45's -WE GOT THEM! 
WIDE VARIETY -GREAT FILLS 

FAST SERVICE 
FREE WHOLESALE CATALOG 

FOR DEALERS 
GIANT RETAIL CATALOG $2.00 

Gold Vault 
P.O. Box 202 

Oshtemo, MI 49077 
(616) 349 9413 

Original out -of -print albums and singles. All 
types of music. We specialize in records 
from the SO's, 60's, and 70's. Largest 
selection. Write for free catalog. 

HAVEMEYER PARK RECORDS 
P.O BOX 328 

OLD GREENWICH, CT. 06870 

Satisfaction guaranteed 

SONGWRITERS 

*GET YOUR SONGS IN BOOR WORKING ORDER' 

Excellent Quality Song Demos including vocal 

and lull instrumentation for pop, dance, ballad, 
country, rock and R&B tunes. Send $3.50 for 
sample cassette (to be refunded against pur- 

chase of first demo). 
Easton One Productions 

P.O. Box 30682 Bethesda, Md. 20814 
(301) 986 -0037 

SOFTWARE 

M U S 

, 
C W 

,11 AREt 
THE MUSIC INDUSTRY'S CASH REGISTER, 
INVENTORY CONTROL AND PURCHASE 
ORDER SOFTWARE SYSTEM 
SOME OF MUSICWARE'S SYSTEM 
FUNCTIONS ARE 
-CASH REGISTER 
-INVENTORY CONTROL 
-PURCHASE ORDER / RECEIVING / RETURNING 
-MUSIC DATA BASE 
-INTEGRATED VIDEO RENTAL SYSTEM (OPTIONAL) 
-CORPORATE RETAIL AND ACCOUNTING SYSTEMS 
-LASER SCANNERS, RECEIPT PRINTERS, 

CASH DRAWERS, COMPUTER HARDWARE 
THE MUSICWARE SYSTEM OR AS LOW AS 
$995.00. FOR MORE INFORMATION AND 
PRESENTATION DISKETTE CALL TODAY!! 

WORLDWIDE BUSINESS SYSTEMS INC. 
1 -800- 999 -4927 OR (214) 701 -9562 

4500 SIGMA ROAD DALLAS, TX 75244 

y5L MAKES IT EASY! 
R SYSTEMS 

THE LEADER IN C 
VIDEO INDUSTRY 

y 

FOR THE RECORD AND MI 
Single and multi3tow retail 

systems 
One stop/wholesale /drstnbu 
1Íon packages 
Over 10 years of industry 
experience 
Database included 
Slate-el -theart barcode 
applications 
Custom systems and cons 
ing services 
Portable Scanning 

uIF 

Inventory Control 
Pomt Of Sale 
Video Rental 
Accounting 
Returns 

ro, more mlo,malwn on how we can help your wholesale 

or lu i operation. pa or wear 

YOUNG SYSTEMS LIMITED 
6753 Jones Moll Court. Suite B. Norcross. GA 30092 

4041449 -0338 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC 

VIDEO CASSETTE 
DISPLAY FIXTURES 

FREE CATALOG 

FREE STORE PLANNING MANUAL 

1 -800- 433 -3543 
213 -623 -4316 (IN CA.) 

ASK FOR JOHN 

SCHOOLS & 
INSTRUCTIONS 

MUSIC /VIDEO BUSINESS 
Get started on a career in the music /video business. 
Five locations - Atlanta, Dallas, Denver, Ft Lauder- 
dale or Seattle. Learn fascinating behind -the- 
scenes techniques, play a key roll backstage or at 
the controls. Top pro training in studio/concert/vid- 
eo production, artist representation /management, 
retail /wholesale, promotion /marketing, copyright 
law, publishing, much more. Emplo /ment assis- 
tance. Financial aid available. For information: At- 
lanta, 800 -554 -3346; Dallas, 800-441 -1577; Denver. 
800 -525 -6556; Ft. Lauderdale, in Florida 800 -821- 
9145. outside Florida 800- 327 -7603; Seattle, in 

Washington 800 -352 -1110, outside Washington 
800- 345 -0987; or write MB, Dept. 23, 3376 Peach- 
tree Road , N.E., Atlanta, GA 30326. Specify city. 

VIDEO 

SELL US MOVIES 
BETA /VHS -TOP DOLLAR PAID -WE 
HAVE 1,000's OF MOVIES FOR SALE! 

VIDEO SHUTTLE, INC. 
445 8th Ave. N.W. 

St. Paul, MN 55112 
(612) 639 0622 1 (800) 666 1121 

Aggressive video retailer seeking 
used tapes for new store openings. 
Can purchase and process up to 
10,000 per month over the next 
year. Independent retailer and bro- 
ker inquiries welcome. VHS with 
boxes only. For more information 
contact: 

United Texas Entertainment 
(915) 367 -7865 or (915) 368 -4904 

Attention: Carlos Reyes 

TAPES 

PROFESSIONAL RECORDING SUPPLIES 

BLANK AUDIO & VIDEO CASSETTES 
Looking for the best at the lowest prices? WE 
CAN HELP! 

Customized Blank Audio & Video Cassettes 
Norelco, Ampex & Soft Poly Boxes 
Cassette Labels Ampex Mastering Tape 
Screw Type C -O's AGFA, BASF, Magnet- 

ic Media & TESLA Bulk Audio Cassette Tape 

Our 23 years of experience in the recording in- 

dustry speaks for itself. Give us an opportunity 
to speak to you. Don't Delay -Call Today For 

More Information 

AND AUDIO PRODUCTS INC. 
_ 4212 1401 Aye, Brooklyn. NY 11219 

Call Toll Free 800- 221 -6578 NY Res. (718) 435 -7322 

We accept VISA /MC 

D.A.T. /P.C.M. 
We have DIGITAL AUDIO TAPE 
DECKS, portable D A T. 's and 
TAPES'! We also buy and sell 
SONY P.C.M units!, 

THE AUDIO GALLERY 
(213) 829 3429 

MISCELLANEOUS 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
NOT 
LINE! 

CALL 
NOW 

TO 
PLACE 
YOUR 

AD! 
(212 764 -7388 
rn N Y State( 
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Send this form today to: 
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Billboard 
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1515 Broadway, 
New York NY 10036. 
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Musk a 
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Spanish Satellite 
Breaks State 
Monopoly 

on - The surprise an- 
nouncement of a London- 
based 

hannel has come as 

satellite 

ock 
to the Spanish government 
and media organisations. 
The Spanish government's 
failure to make a decision on allowing private television 
has led to the move by several 
ex- executives from the state 
broadcasting organisation to 
set up a new channel, Canal 
lo. 

Jose Maria Calvino, 
former chief of RTVE, is 
heading the team setting up 
a company in London to transmit 24 -hour Spanish - language programmes 

by satellite to Spain. Canal 10 
has booked space on the In- telsat satellite to start trans- 
missions in January next 
year. 

According to Calvin, 
Canal 10's programming for- 
mat will be a fusion between 
France's Canal Plus and Sky 

Channel. The new channel is expected to show approxi- 
mately 150 films per month, 
something the two public 
networks will find hard to compete with. Canal 10 will 
be a subscription service 
(£14.60 per month with a £72.90 installation fee) 
without advertising. Most of the capital investment is 
Spanish, though other own_ 
ers include Canal Plus and 
CLT (Luxembourg Televi- 
sion Company). 

Pan- European TV 
Battle Hots Up 
Loudon - The competition 

I be broadcast on Saturdays between the two leading pan- and 
relay 

European satellite services, 
Sky and Super Channel, 
reached a peak at press time with both simultaneously 

an- nouncing upheavals in their 
pop Programming. One of Europe's most popular 
shows, Countdown, which 
goes out daily on Super 
Channel is transferring to Sky in March, where it will 

days. 
Super Channel replaces 

the Countdown show in De- 
cember with a new daily 
programme, Formula One, 
which will be produced by 
Music Box in assocation 
with Bavaria Film Studios in Munich, the current 

producers of Germany's suc- 
cessful pop show, 'Formel 
Eins' 

Norway Legalises 
Commercial Radio 
OSIO 

by Hege Duckett 
- The Norwegian 

government has passed a law 
to allow local radios to be financed by commercials. 
Norway currently has 
around 280 local stations 
which have been broadcast- 
ing for a trial period due to 
end next month. Up to n 
the stations have survived 
through hidden sponsorship 
and semi -legal advertising 

The new law probably' 
means that the big station 
will get even bigger, but th small ones may find i difficult to survive. To en- sure their existence, th 

government proposes to set 
up a trust. 20% of all cor- 

mercial earnings will go into 
this trust and will be dis- tributed to stations in treed of support. Commercials will 

be limited to six minutes per 
hour. 

now WEA/7e /dec 
Speculation 
Grows 

s Hamburg - Speculation that e WEA Germany is to take 
t over Teldec is growing with 

one reliable inside source 
e even suggesting that a con- tract has already been 

agreed. When questioned 
this week by M &M, Sarah 
Dimenstein, principle sha- reholder of Teldec and 
Manfred Zumkeller, Manag- 
ing Director WEA Gemuury 
did not deny the rumours' 
saying they preferred not to comment on the matter for 
the time being. 

WEA is on record as say- 
ing that it wants to be num- 
ber one in Germany and it is 
generall 
not possible. 

y accepted that this is 

Italian act 
success by CK Chairman Paul Russell'rryly 

European 
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SUPERB 
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2. More National News 
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cover 18 countries. 
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The elite stations report their 
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and Sales. 

6. New Talents And Products 
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INTERNATIONAL EDITOR 

PETER JONES, Billboard, 71 Beak St., London 

WIR 3LF. 01 -439 9411. 

INTERNATIONAL CORRESPONDENTS 

Australia -GLENN A. BAKER, P.O. Box 261, 

Baulkham Hills, 2153 New South Wales. 

Austria -MANFRED SCHREIBER, 1180 Wien, 

XVII, Kreuzgasse 27. 0222 48.2882. 

Belgium -MARC MAES, Kapelstraat 41, 2040 

Antwerpen. 03- 5688082. 

Canada -KIRK LaPOINTE, 83 Hamilton Ave. N., 

Ottawa, Ontario KW 1BB. 613 -238 -4142. 

Czechoslovakia -PETER BELOHLAVEK, Biskup- 

cova 15, 1300 Praha 3. 

Denmark -KNUD ORSTED, 22 Tjoernevej, DK- 

3070 Snekkersten. 02- 22- 26 -72. 

Finland -KART HELOPALTIO, SF -01860 Perttula 

27- 1836. 
France -MICHAEL ZWERIN, 11 rue Jean Mace, 

75011 Paris. 01 -4356 6277. 

-PHILIPPE CROCQ, 4 bis rue Mizon, 75015 

Paris. 01 -4327 6309. 

Greece -JOHN CARR, Kaisarias 26-28, Athens 

610. 

Holland -WILLEM HOOS, Bilderdijklaan 28, Hil- 

versum. 035 -43137. 

Hong Kong -HANS EBERT, TNS 17 /Fl, Citicorp 
Centre, 18 Whitfield Rd., Causeway Bay. 05 

787618. 

Hungary-PAUL GYONGY, Orloutca 3/b, 1026 

Budapest 11. Tel: 167 -456. 

India -JERRY D'SOUZA, c/o F.M. Pinto, 136 

Lady Jamshedji Rd., Mahim, Bombay 400 016. 

Ireland-KEN STEWART, 56 Rathgar Rd, Dublin 

6. 97- 14 -72. 

Israel -BENNY DUDKEVITCH, P.O. Box 7750, 

92 428 Jerusalem. 

Italy -VITTORIO CASTELLI, Via Vigoni 7, 20122 

Milan. 02-545 5126. 

Jamaica -MAUREEN SHERIDAN, 43F Turtle 
Beach Towers, Ocho Rios. 

Japan -SHIG FUJITA, Utsunomiya Bldg., 19 -16 

Jingumae 6- Chome, Shibuya -ku, Tokyo 150. 

03-4984641. 

Malaysia-CHRISTIE LEO, No. 1, Jalan 7/18, 
46050 Peteling Jaya, Selangor. 

Philippines -CES RODRIGUEZ, 18 Anonas, Pro- 

ject 2, Quezon City 3001. 

Poland -ROMAN WASCHKO, Magiera 9m 37, 

01 -873 Warszawa. 34- 36-04. 

Portugal -FERNANDO TENENTE, R Sta Helena 

122 R /c, Oporto. 

Romania- OCTAVIAN URSULESCU, Str. Radu 

de la La Afumati nr, 57 -8, Sector 2, Bucharest 

0.P.9. 13- 46 -10. 16.20 -80. 

South Africa -JOHN MILLER, 305 Buckingham 

Court, Leyds St., Joubet Park, Johannesburg, 

2000. 

Spain-FERNANDO SALAVERRI, Plz Emilion Ji- 

menez Millas, 2D, 28008, Madrid. 24242 93. 

Sweden- MAGNUS JANSON, Markeares Gatan 

10, 11353 Stockholm. 
Switzerland- PIERRE HAESLER, Hasenweld 8, 

CH -4600 Olten. 062- 215909. 

U.S.S.R. -VADIM YURCHENKOV, 6 Aprelskaya 

Str., Block 2, Apt. 16, 195268 Leningrad, K- 

268. 225 -35-88. 

West Germany -WOLFGANG SPAHR, Postbox 

1150, Keltingstrasse 18, 2360 Bad Segeberg. 

04551- 81428. 
Yugoslavia -MITJA VOLCIC, Dragomer, Rozna 

6, 61351, Brezovica, Ljubljana 23 -522. 

/NTERNAT /ONAL 

Berteismann Reports 
Healthy Sales & Announces 
Plans for RCA, Pub Growth 

Group GRP. Executives of GRP Records Inc. (U.S.) and GRP Records Ltd. 
(Europe) meet at the GRP International Conference in Zurich, Switzerland. 
Shown, from left, are Bud Katzel, senior vice president, sales and distribution; 
Gino Ferlin, production and sales manager, GRP Ltd.; Steven Kraft, managing 
director, GRP Ltd.; Andy Baltimore, vice president of creative services; Larry 
Rosen, co- president, GRP; Jon Diamond, director; and Kurt Weil, marketing 
director, GRP Ltd. 

Promoters Urge Venue Improvements 

Malaysia Courting Top Acts 
BY CHRISTIE LEO 

KUALA LUMPUR, Malaysia Nine 
leading concert promoters here 
have held talks with the manage- 
ment of the Putra World Trade Cen- 
ter in a bid to create conditions that 
would attract major overseas per- 
formers to the country. 

Although performing in Malaysia 
would enable performers to make 
more money on their way to and 
from Australia, promoters believe 
the lack of adequate concert-hall fa- 
cilities has deterred such top -line 
stars as Julio Iglesias, Richard 
Clayderman, and Los Lobos from 
performing here. 

The PWTC is regarded as one of 
the most sophisticated venues in the 
region, but its rental rate -about 
$12,000 with rehearsal time includ- 
ed-is seen as exorbitant. The cen- 
ter has now agreed in principle to 
devise special packages for concert 
promoters, including discount rates 
for those who register with its man- 
agement. 

Discussions between the two 
sides have also focused on facilities, 
with Boxoffice Productions' Ali 
Bakar requesting improved securi- 

Holland Presents Edisons 
PolyGram Is Classical Favorite 

BY WILLEM HOOS 

AMSTERDAM PolyGram labels 
have taken nine of 13 Edison 
Awards presented for classical re- 
cordings released here last year. A 
total of 156 albums were nominat- 
ed for the annual awards, the 
Dutch record industry's most pres- 
tigious. 

Decca's compact- disk -only ver- 
sion of Holst's "The Planets" with 
Charles Dutoit /Montreal Sym- 
phonic Orchestra took the sym- 
phonic -music award, and another 
CD -only release from the same la- 
bel featuring French soprano Re- 
gine Crespin won a special award 
for the most striking CD reissue of 
a stereo recording. 

This award was shared by Deut- 
sche Grammophon's CD -only ac- 

count of three Tchaikovsky sym- 
phonies with Evgenji Mravinsky/ 
Leningrad Philharmonic. 

Philips Digital Classics record- 
ings won three awards: Bartok's 
"Works for Piano and Orchestra" 
(Zoltan Kocsis /Budapest Festival 
Orchestra) in the concerto catego- 
ry, Rameau's "Les Boreades " / 
"Dardanus" (Orchestra of the 
Eighteenth Century) in the cham- 
ber music section, and a three -dou- 
ble-CD set of Busoni's piano works 
(Geoffrey Douglas Madge) in the 
solo instrumental section. 

L'Oiseau -Lyre won two awards, 
for early music (Orff's "Carmina 
Burana" by the New London Con- 
sort) and chamber music (the Am- 
sterdam Loeki Stardust Quartet 
playing baroque flute music), 

(Continued on page 72) 

ty arrangements and a better ticket - 
collection system. 

"The PWTC ought to consider up- 
grading its sound and lighting sys- 
tem, because this is a competitive 
environment," Bakar says. "There 
have been cases where technicians 
working with international acts 
have had to compromise their stan- 
dards because we were unable to 
provide what they wanted." 

PWTC president Kamarulsaman 
Bahadun responds, "Plans are un- 
der way to bring our equipment up 
to broadcast quality. We want to be 
the best, and with that in mind we 
want to ensure our facilities are 
constantly well maintained." 

BY WOLFGANG SPAHR 

MUNICH The revitalization of the 
RCA label as a major international 
product source is among plans an- 
nounced for the Bertelsmann Music 
Group by its joint leaders, Michael 
Dornemann and Monti Lueftner. 

Other targets for the group in- 
clude expansion of the music pub- 
lishing division and an overall trim- 
ming of costs. 

BMG's sales in its last financial 
year (1986 -87) were $823 million, and 
the performance of RCA since Ber - 
telsmann completed acquisition has 
exceeded expectations, say the joint 
chiefs. 

The closing of the Indianapolis 
pressing plant and the relocation of 
the distribution department to Dun- 
can, S.C., are proceeding as sched- 
uled and will make the U.S. compa- 
ny's infrastructure more flexible 
and competitive, according to the 
company. 

The company says that RCA has 
enlarged its country music market 
share and now leads the field in this 
area in Germany. 

The performance of BMG Ariola, 
Munich, in the German -speaking 
territories in 1986 -87 was the best 
ever, thanks to a powerful range of 
pop product and the successful 
launch of the budget line Ariola Ex- 
press, the company reports. Ariola 
increased its market share in West 
Germany to 19 %. BMG Ariola, Ham- 
burg, formerly RCA, also had a suc- 

cessful year, claiming 4% of the 
German market. 

Satisfactory progress was also 
made by the Austrian and Swiss 
companies and, for the first time, 
the U.K. company achieved the 
leading position in the singles mar- 
ket. 

"The French company is undergo- 
ing a period of reconstruction, and 
in Spain BMG has achieved top posi- 
tion with Spanish -language reper- 
toire," says a company report. 

In high -inflation countries like 

BMG hopes to turn 
RCA into a major 

global factor again 

Mexico, Brazil, and Argentina, the 
worsening economic situations pre- 
clude entertaining high expecta- 
tions for the BMG affiliates, "but 
we have an excellent market posi- 
tion and hope to strengthen this still 
further," the report claims. 

Good results were achieved by 
the companies in Canada and Aus- 
tralia, and the joint- venture compa- 
ny in Japan with JVC, in which 
BMG has a controlling interest, is 
embarking on a program to develop 
local repertoire as well as exploit in- 
ternational releases. The Asian Pa- 
cific area, the report says, offers 
the best prospects for future mar- 
ket expansion. 

Annual Polytram Int'l Report Gets A+ 
BY MIKE HENNESSEY 

LONDON PolyGram International 
president David Fine will present 
the best annual report in the 
group's history at its international 
convention Monday through Thurs- 
day (2 -5) in Marbella, Spain. 

Fine will report record profits 
generated by a substantial reper- 
toire base in PolyGram's main oper- 
ating territories, notably the U.K. 
and U.S. 

Says Fine, who succeeded Jan 
Timmer as president of PolyGram 
International in September, "Poly - 
Gram's has been a story of major 
recovery and revival since the dark 
days of the late '70s and early '80s, 
when the whole industry, world- 
wide, suffered a major slump. 

"This is far and away the best 
performance of the group since it 
became effectively consolidated 
five years ago. We have become 
streamlined, efficient, and much 
more cost -effective, and we have ex- 
cised the redundant and costly in- 
frastructure that characterized the 
old- fashioned, vertically integrated 
record company. 

"PolyGram today is purely and 
simply a repertoire marketing com- 
pany, and my message to our man- 
aging directors and a &r people will 
be to sustain our growth in this area 
and to pursue expansion and diver- 
sification in the field of packaged 

audio /visual home entertainment." 
The PolyGram International con- 

vention is a smaller affair this year; 
only the managing directors and se- 
nior managers are attending. The 
group's objectives, which will be 
outlined by Fine in his opening 
statement, include the development 
of increasingly aggressive and ef- 
fective marketing operations 
throughout the world and an in- 
creasing exchange and exploitation 
of repertoire among operating com- 
panies. This latter topic will be the 
subject of a special pop a &r think - 
tank session. 

Also prominent on the agenda are 
discussions of the much -postponed 
launch of the compact disk video 
system, now scheduled for Septem- 
ber, and the regeneration of Poly - 
Gram's music -publishing division. 

Fine says he is confident CD vid- 
eo will prove to be another success 
story and claims that the problems 
that delayed the launch of the sys- 
tern by one year- artist royalty dis- 
putes, technical difficulties in disk 
production, and low availability of 
hardware -have now been solved. 

Says Fine: "A big factor in the 
success of PolyGram has been the 
CD boom, which has given a major 
new lease on life to catalog reper- 
toire. Hand in hand with the promo- 
tion of the system, PolyGram has 
rationalized its structure-our man- 
power establishment has been re- 

duced by half over the last decade. 
"Decca is a classic case. The label 

has a fantastic repertoire that has 
generated excellent CD sales -but 
when we took it over, it had a mas- 
sively costly infrastructure which 
was totally unnecessary, including 
a manufacturing plant, recording 
studios, and so on. 

"We have closed down many of 
our recording studios. Why, for ex- 
ample, insist on having your con- 
tract artists make use of a Poly- 
Gram studio when they have been 
using an independent studio for 
years which they much prefer ?" 

Fine pays tribute to his predeces- 
sor for what he calls Timmer's total 
commitment to CD when many re- 
cord companies were lukewarm 
about the system, if not openly hos- 
tile. "We had to make the running 
by investing in the production facili- 
ty at Hanover," he says, "but now 
we at PolyGram own no CD -manu- 
facturing facility, and this makes 
total sense. We can concentrate on 
what we do best." 

Fine says it is still PolyGram's 
creed that the future is essentially 
"optical" in the sense that the CD 
combi -player can provide home ac- 
cess to the full range of audio /visu- 
al entertainment. 

"With a combi -player hooked up 
to a stereo television and a hi -fi sys- 
tern the consumer can have every - 

(Continued on page 72) 
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CANADA (Courtesy The Record) As of 5/2/88 /{MUSIC PAN -EUROPEAN CHARTS 4/30/88 ,- 
1 1 

SINGLES 
GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE /BMG 

`/ J 
NOT 100 SINGLES 

2 2 NEVER GONNA GIVE YOU UP RICK ASTLEY ARISTA /BMG 1 3 HEART PET SHOP BOYS PARLOPHONE 

3 4 WISHING WELL TERENCE TRENT D'ARBY COLUMBIA /CBS 2 1 I SHOULD BE SO LUCKY KYLE MINOGUE PWL ` 4 5 I SAW HIM STANDING THERE TIFFANY MCA /MCA 3 4 NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS 
5 7 PUSH IT SALT -N -PEPA LONDON /POLYGRAM MERCURY 

6 3 PUMP UP THE VOLUME M /A /R /R /S VERTIGO /POLYGRAM 4 

5 

8 
7 

LOVE CHANGES (EVERYTHING) CLIMIE FISHER EMI 

WONDERFUL iriiiiii 7 

8 
8 

13 
MAN IN THE MIRROR MICHAEL JACKSON EPIC /CBS 

I'M STIL SEARCHING GLASS TIGER CAPITOL /CAPITOL 6 6 

LIFE BLACK A &M 

ETOILE DES NEIGES SIMON ET LES MODANAIS ARIOLA 

9 9 ENDLESS SUMMER NIGHTS RICHARD MARX EMI -MANHATTAN /CAPITOL 7 2 TELL IT TO MY HEART TAYLOR DAYNE ARISTA 

30 15 DEVIL INSIDE INXS ATLANTIC/WEA 8 NEW THEME FROM S'EXPRESS S'EXPRESS RHYTHM KING /MUTE 

11 6 SHE'S LIKE THE WIND PATRICK SWAYZE ARISTA/BMG 9 17 EVERYWHERE FLEETWOOD MAC WARNER EROS. 

ai 12 10 FATHER FIGURE GEORGE MICHAEL COLUMBIA /CBS 10 13 STAY ON THESE ROADS A -HA WARNER BROS. 

13 11 1 GET WEAK BELINDA CARLISLE MCA /MCA 11 14 QUAND JE T'AIME DEMIS ROUSOS FLARENASCH /WEA 

14 14 SITTIN' ON THE DOCK OF THE BAY MICHAEL BOLTON COLUMBIA /CBS 
12 10 OKAY O.K. WESTSIDE/SPV 

15 19 ALWAYS ON MY MIND PET SHOP BOYS EMI -MANHATTAN /CAPITAL 
13 9 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE 

16 12 CHECK IT OUT JOHN COUGAR MELLENCAMP MERCURY / POLYGRAM 
14 20 COME INTO MY LIFE JOYCE SIMS SLEEPING BAG /LONDON 

17 16 JUST LIKE PARADISE DAVID LEE ROTH WARNER BROS. /WEA 
15 NEW PROVE YOUR LOVE TAYLOR DAYNE ARISTA 

18 20 WHAT A WONDERFUL WORLD LOUIS ARMSTRONG A &M /A &M 
16 15 TOGETHER FOREVER RICK ASTLEY RCA 

17 NEW N'IMPORTE QUO! FLORENT PAGNY PHILIPS / PHONOGRAM % 19 18 HYSTERIA DEF LEPPARD MERCURY /BLUDGEON RIFFOLA /POLYGRAM 18 NEW PINK CADILLAC NATALIE COLE MANHATTAN 
20 NEW ELCTRIC BLUE ICE HOUSE CHRYSALIS /MCA 19 11 WHEN WILL I BE FAMOUS? BROS CBS ALBUMS 20 5 DROP THE BOY BROS CBS 

©Copyright 1988, Billboard Publications, Inc. No part of this publication 1 1 VARIOUS ARTISTS DIRTY DANCING SOUNDTRACK RCA/BMG HOT 100 ALBUMS 
may be reproduced, stored in any retrieval system, or transmitted, in any 2 2 INXS KICK ATLANTIC /WEA 1 1 SOUNDTRACK DIRTY DANCING RCA 
form or by any means, electronic, mechanical, photocopying, recording, 3 3 RICK ASTLEY WHENEVER YOU NEED SOMEONE ARISTA /BMG 2 3 RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCA 
or otherwise, without the prior written permission of the publisher. 4 4 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE ACCORDING 3 2 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 

TO COLUMBIA /CBS ACCORDING TO CBS 
5 9 ROBERT PLANT NOW AND ZEN ESPARANZA /WEA 4 NEW IRON MAIDEN SEVENTH SON OF A SEVENTH SON EMI 

BRITAIN (Courtesy Music Week /Gallup) As of 4/30/88 6 11 BILLY OCEAN TEAR DOWN THESE WALLS JIVE /BMG 5 4 TINA TURNER TINA LIVE IN EUROPE CAPITOL 
7 6 MIDNIGHT OIL DIESEL AND DUST COLUMBIA /CBS 6 7 BROS PUSH ces 

This Last 
SINGLES 8 5 JOHN COUGAR MELLENCAMP LONESOME JUBILEE MERCURY/ 7 5 SOUNDTRACK MORE DIRTY DANCING RCA Week 

1 

Week 
3 THEME FROM S'XPRESS S'XPRESS 

POLYGRAM 
8 6 ORCHESTRAL MANOEUVRES IN THE DARK THE BEST OF OMD RHYTHM KING /MUTE 9 15 VARIOUS ARTISTS MORE DIRTY DANCING RCA /BMG VIRGIN 

2 1 HEART PET SHOP BOYS PARLOPHONE 10 10 VARIOUS ARTISTS GOOD MORNING VIETNAM SOUNDTRACK A &M/ 9 9 TALKING HEADS NAKED EMI 
3 15 MARY'S PRAYER DANNY WILSON VIRGIN A &M 10 11 HERBERT GROENEMEYER OE EMI 
4 6 WHO'S LEAVING WHO HAZELL DEAN EMI 11 12 GEORGE MICHAEL FAITH COLUMBIA /CBS 11 8 STING ... NOTHING LIKE THE SUN A &M 
5 7 I WANT YOU BACK BANANARAMA LONDON 12 8 MICHAEL JACKSON BAD EPIC /CBS 12 10 TOTO THE SEVENTH ONE CBS 
6 5 PINK CADILLAC NATALIE COLE MANHATTAN 13 13 TALKING HEADS NAKED SIRE /WEA 13 18 JOHNNY CLEGG & SAVUKA THIRD WORLD CHILD EMI 
7 2 LOVES CHANGES (EVERYTHING) CLIMIE FISHER EMI 14 12 TIFFANY MCA /MCA 14 15 JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN 
8 14 ONE MORE TRY GEORGE MICHAEL EPIC 15 NEW GLASS TIGER DIAMOND SUN CAPITOL /CAPITOL 15 20 BLACK WONDERFUL LIFE A &M 
9 10 I WANT YOU BACK '88 MICHAEL JACKSON /JACKSON 5 MOTOWN 16 16 ROBBIE ROBERTSON ROBBIE ROBERTSON GEFFEN /WEA 16 19 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS. 
10 4 EVERYWHERE FLEETWOOD MAC WARNER BROS. 17 14 AC /DC BLOW UP YOUR VIDEO ATLANTIC /WEA 17 13 MICHAEL JACKSON BAD EPIC 
11 8 GIRLFRIEND PEBBLES MCA 18 17 SINEAD O'CONNOR THE LION & THE COBRA CHRYSALIS /MCA 18 12 JOHNNY HALLYDAY JOHNNY A BERCY 87 PHILIPS / PHONOGRAM 
12 35 PERFECT FAIRGROUND ATTRACTION RCA 19 NEW IRON MAIDEN SEVENTH SON OF A SEVENTH SON CAPITOL /CAPITOL 19 17 GEORGE MICHAEL FAITH EPIC 
13 17 GET LUCKY JERMAINE STEWART SIREN /VIRGIN 20 NEW JONI MITCHELL CHALK MARK IN A RAINSTORM GEFFEN /WEA 20 14 WET WET WET POPPED IN SOULED OUT PRECIOUS /PHONOGRAM 
14 25 THE PAYBACK MIX, PART ONE JAMES BROWN URBAN /POLYDOR 
15 19 LETS ALL CHANT MICK & PAT PWL WEST GERMANY (Courtesy Der Musikmarkt) As of 4/25/88 AUSTRAL A (Courtesy Australian Music Report) As of 5/2/88 
16 21 A LOVE SUPREME WILL DOWNING FOURTH & B'WAY /ISLAND SINGLES SINGLES 17 24 SHE'S LIKE THE WIND PATRICK SWAYZE FEATURING WENDY FRASER 

1 17 HEART PET SHOP BOYS PARLOPHONE 1 1 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN RCA 
2 1 I SHOULD BE SO LUCKY KYLIE MINOGUE LIBERATION 

18 13 JUST A MIRAGE JELLYBEAN FEATURING ADELE BERTEI CHRYSALIS 
3 2 

PWL 

OKAY O. K. 
2 3 STUTTER RAP MORRIS MINOR & THE MAJORS VIRGIN 

19 11 PROVE YOUR LOVE TAYLOR DAYNE ARISTA 
4 5 

WESTSIDE 

COME INTO MY 
3 4 SIGN YOUR NAME TERENCE TRENT D'ARBY CBS 

20 9 DROP THE BOY BROS CBs LIFE JOYCE SIMS LONDON 
4 7 REV IT UP JERRY HARRISON: CASUAL GODS POLYGRAM 

21 12 COULD'VE BEEN TIFFANY MCA 5 9 WAS SOLL DAS? HERBERT GROTOENEMEYER EMI 
5 2 I SHOULD BE SO LUCKY KYLIE MINOGUE MUSHROOM 

22 16 DREAMING GLEN GOLDSMITH REPRODUCTION /RCA 6 4 WHEN WILL I BE FAMOUS BROS CBS 6 5 LOVE IN THE FIRST DEGREE BANANARAMA LIBERATION 
23 26 PIANO IN THE DARK BRENDA RUSSELL BREAKOUT /A &M 7 6 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE 7 NEW WHEN I FALL IN LOVE /MY ARMS KEEP MISSING YOU RICK ASTLEY 
24 39 IT TAKES TWO ROB BASE & DJ E -Z ROCK CITYBEAT /BEGGARS BANQUET 8 12 STAY ON THESE ROADS A -HA WARNER BROS. RCA 

25 18 I'M NOT SCARED EIGHTH WONDER CBS 9 3 TELL IT TO MY HEART TAYLOR DAYNE ARISTA 8 9 HAZY SHADE OF WINTER THE BANGLES LIBERATION 

26 NEW OUT OF REACH PRIMITIVES LAZY /RCA 10 7 BEAT DIS BOMB THE BASS BCM 9 8 WHENEVER YOU NEED SOMEBODY RICK ASTLEY RCA 

27 20 CROSS MY BROKEN HEART SINITTA FANFARE 11 8 TOGETHER FOREVER RICK ASTLEY RCA 10 6 SHE'S LIKE THE WIND PATRICK SWAYZE VICTOR 

28 33 I GAVE IT UP (WHEN I FELL IN LOVE) LUTHER VANDROSS EPIC 12 NEW PROVE YOUR LOVE TAYLOR DAYNE ARISTA 11 16 WHEN WILL I BE FAMOUS? BROS CBS 

29 NEW WALK AWAY JOYCE SIMS FFRR /LONDON 13 18 ELLA ELLE L'A FRANCE GALL WEA 12 15 I FOUND SOMEONE CHER GEFFEN 

30 NEW DIVINE EMOTIONS NARADA REPRISE /WEA 14 10 SHIP OF FOOLS ERASURE MUTE 13 NEW TELL IT TO MY HEART TAYLOR DAYNE ARISTA 

31 22 DON'T TURN AROUND ASWAD MANGO /ISLAND 15 11 BIS WIR UNS WIEDERSEHEN MUENCHENER FREIHEIT CBS 
14 11 HUNGRY EYES ERIC CARMEN RCA 

32 36 BEYOND THE PALE MISSION MERCURY /PHONOGRAM 16 14 I NEED YOU B. V. S. M. P. BCM RUSH 
15 NEW COULD'VE BEEN TIFFANY MCA 

33 NEW BORN AGAIN CHRISTIANS ISLAND 17 NEW DOCTORIN' THE HOUSE COLDCUT INTERCORD 
16 10 (I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER 

WARNES RCA 
34 38 WHEN WILL YOU MAKE MY TELEPONE RING DEACON BLUE cas 18 15 SHE'S LIKE THE WIND PATRICK SWAYZE RCA 17 14 BOYS WILL BE BOYS CHOIRBOYS MUSHROOM 
35 NEW BROKEN LAND ADVENTURES ELEKTRA 19 13 HOUSE ARREST KRUSH MERCURY /PHONOGRAM 18 13 GROOVE EUROGLIDERS CBS 
36 NEW THERE IS ALWAYS SOMETHING THERE TO... HOUSEMARTINS Gm 

DISCS 
20 16 SIGN YOUR NAME TERENCE TRENT D'ARBY CBS 19 NEW (SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON CBS 

37 23 ARMAGEDDON IT ATOMIC 
ALBUMS 20 19 BREAKAWAY BIG PIG WHITE LABEL (THE MIX) DEF LEPPARD BLUDGEON RIF 

1 1 HERBERT GROENEMEYER OE EMI ALBUMS 38 29 SEX TALK (LIVE) T'PAU SIREN 
2 2 SOUNDTRACK MORE DIRTY DANCING RCA 1 3 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 39 NEW PUMP UP THE BITTER STAR TURN ON 45 PINTS PACIFIC /IMMACULATE 
3 3 SOUNDTRACK DIRTY DANCING RCA / ARIOLA ACCORDING TO CBS 

40 30 EVERY ANGEL ALL ABOUT EVE EDEN / PHONOGRAM 
4 5 MUENCHENER FREIHEIT FANTASIE 2 1 VARIOUS HIT PIX '88 FESTIVAL 

ALBUMS 
5 4 

CBS 

TINA TURNER TINA LIVE IN EUROPE 
3 2 RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCA 

1 NEW ERASURE INNOCENTS MUTE 
6 9 

CAPITOL 

RICK ASTLEY WHENEVER YOU 
4 7 JOHN COUGAR MELLENCAMP LONESOME JUBILEE MERCURY 

2 2 VARIOUS NOW THAT'S WHAT I CALL MUSIC 11 EMI /VIRGIN / POLYGRAM NEED SOMEBODY RCA 
5 5 VARIOUS PUMP IT UP '88 CBS 

3 4 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS. 
7 7 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 

ACCORDING TO CBS 6 4 SOUNDTRACK DIRTY DANCING RCA 
4 5 ORCHESTRAL MANOEUVRES IN THE DARK THE BEST OF OMD 

8 NEW BROS PUSH 
7 6 CHOIRBOYS BIG BAD NOISE MUSHROOM VIRGIN 

9 NEW 
CBS 

IRON MAIDEN SEVENTH 8 10 ICEHOUSE MAN OF COLOURS REGULAR 5 1 IRON MAIDEN SEVENTH SON OF A SEVENTH SON EMI SON OF A SEVENTH SON EMI 
9 8 TALKING HEADS NAKED EMI 6 8 VARIOUS HIP HOP AND RAPPING IN THE HOUSE STYLUS 10 6 PETER MAFFAY LANGE SCHATTEN TELDEC 
10 9 GEORGE MICHAEL FAITH EPIC 

7 7 ORIGINAL SOUNDTRACK DIRTY DANCING (OST) RCA 11 10 ERSTE ALLGEMEINE VERUNSICHERUNG LIEBE, TOD & TEUFEL EMI 11 11 THE CHURCH STARFISH MUSHROOM 
8 3 BROS PUSH CBS 12 8 RAINBIRDS RAINBIRDS MERCURY /PHONOGRAM 12 13 ROBERT PLANT NOW AND ZEN ESPARANZA 
9 NEW JESUS & MARY CHAIN BARBED WIRE KISSES BLANCO Y NEGRO /WEA 13 11 ORCHESTRAL MANOEUVRES IN THE DARK THE BEST OF OMD 

VIRGIN 13 20 BILLY OCEAN TEAR DOWN THESE WALLS LIBERATIONS 
10 6 WET WET WET POPPED IN SOULED OUT PRECIOUS /PHONOGRAM 

14 NEW JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN 
14 12 JIMMY BARNES FREIGHT TRAIN HEART MUSHROOM 

11 9 PET SHOP BOYS ACTUALLY PARLOPHONE 
15 12 MICHAEL JACKSON BAD 

15 18 JOHN WILLIAMSON THE BOOMERANG CAFE FESTIVAL 
12 10 T'PAU BRIDGE OF SPIES SIREN /VIRGIN EPIC 

16 14 THE ANGELS LIVELINE MUSHROOM 
13 NEW VARIOUS NIGHT FLITE CBS 

16 14 JOYCE SIMS COME INTO MY LIFE LONDON 
17 16 GEORGE HARRISON CLOUD NINE DARK HORSE 

14 17 CLIMIE FISHER EVERYTHING EMI 
17 15 TAYLOR DAYNE TELL IT TO MY HEART ARISTA 18 NEW ORIGINAL MOTION PICTURE SOUNDTRACK GOOD MORNING 

15 11 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE ACCORDING 
18 13 TALKING HEADS NAKED EMI VIETNAM q &M 

TO CBS 19 NEW PET SHOP BOYS ACTUALLY PARLOPHONE 19 15 CLIFF RICHARD ALWAYS GUARANTEED EMI 
16 25 GEORGE MICHAEL FAITH EPIC 20 17 BILLY OCEAN TEAR DOWN THESE WALLS JIVE 20 19 PINK FLOYD A MOMENTARY LAPSE OF REASON CBS 
17 15 CHRISTIANS THE CHRISTIANS ISLAND 

NETHERLANDS (Courtesy Stichling Nederlandse Top 40) As of 4/23/88 FRANCE (Courtesy of Europe 1) As of 4/23/88 18 13 BELINDA CARLISLE HEAVEN ON EARTH VIRGIN 

19 14 WHITNEY HOUSTON WHITNEY ARISTA SINGLES SINGLES 
20 28 WILL DOWNING WILL DOWNING FOURTH E B'WAY /ISLAND 1 1 GIMME HOPE JOANNA EDDY GRANT EMI 1 1 NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS 21 18 JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN 2 2 STOP LOVING YOU TOTO CBS MERCURY 
22 21 TINA TURNER LIVE IN EUROPE CAPITOL 3 4 PLAY IT COOL FREIHEIT CBS 2 5 N'IMPORTE QUOI FLORENT PAGNY PHILIPS 
23 30 PREFAB SPROUT FROM LANGLEY PARK TO MEMPHIS 

KITCHENWARE /CBS 
4 7 BEDS ARE BURNING MIDNIGHT OIL CBS 3 3 ETOILE DES NEIGES SIMON ET LES MODANAIS RCA 

24 NEW FOSTER & ALLEN REMEMBER YOU'RE MINE STYLUS 
5 NEW DON'T TURN AROUND ASWAD ISLAND 4 2 WONDERFUL LIFE BLACK A &M 

25 16 TIFFANY TIFFANY MCA 
6 3 TELL IT TO MY HEART TAYLOR DAYNE ARISTA 5 4 QUAND JE T'AIME DEMIS ROUSSOS FLARENASCH 

26 22 ALEXANDER O'NEAL HEARSAY TABU 
7 

8 
5 

NEW 
WINTER IN AMERICA RENE FROGER CNR 

YE KE YE KE MORY KANTE BARCLAY 
6 8 LA GITANE FELIX GRAY CHARLES TALAR 

27 29 LUTHER VANDROSS GIVE ME THE REASON EPIC 9 9 SOMEWHERE DOWN THE CRAZY RIVER ROBBIE ROBERTSON 
7 6 LA QUEUE LEULEU BEZU LACLASSE CARRERE 

28 12 TALKING HEADS NAKED EMI GEFFEN RECORDS 8 10 BOYS AND GIRLS CHARLIE MAKES THE COOK TOUCH OF GOLD 

29 26 MICHAEL JACKSON BAD EPIC 10 NEW I NEED YOU B.V.S.M.P. INDISC 9 12 ASI MBO MANGA JOHNNY CLEGG EMI 

30 38 CHER CHER GEFFEN ALBUMS 10 18 NEED YOU TONIGHT INXS PHONOGRAM 

31 19 THE PRIMITIVES LOVELY RCA 1 1 TOTO THE SEVENTH ONE CBS 11 7 BOYS SABRINA BABY RECORDS /POLYDOR 
32 23 RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCA 2 2 SOUNDTRACK DIRTY DANCING RCA 12 9 QUELQUE CHOSE DANS MON COEUR ELSA ARIOLA 
33 24 THE WHO WHO'S BETTER, WHO'S BEST POLYDOR 3 3 PAOLO CONTE COLLEZIONE EVA 13 13 WHENEVER YOU NEED SOMEBODY RICK ASTLEY RCA 

34 27 TAYLOR DAYNE TELL IT TO MY HEART ARISTA 
4 
5 

4 
6 

ORIGINAL SOUNDTRACK MORE DIRTY DANCING RCA 

GOLDEN 
14 16 VELOMOTEUR LES CALAMITES POLYDOR 

35 20 ASWAD DISTANT THUNDER MANGO /ISLAND 
6 8 

EARRING THE VERY BEST OF GOLDEN EARRING ARCADE 

DIVERSEN DANCE CLASSICS 
15 11 SLAVE FRANCOIS FELDMAN PHONOGRAM 

36 NEW ALL ABOUT EVE ALL ABOUT EVE MERCURY / PHONOGRAM 
ARCADE 

16 17 EVIDEMMENT FRANCE GALL WEA /APACHE 
37 NEW BANANARAMA WOW! LONDON 

7 7 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 
ACCORDING TO CBS 17 NEW YEKE YEKE MORY KANTE BARCLAY 

38 NEW DEF LEPPARD HYSTERIA BLUDGEON RIF / PHONOGRAM 8 NEW FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROTHERS 18 NEW TO BE REBORN BOY GEORGE VIRGIN 
39 40 INXS KICK MERCURY /PHONOGRAM 9 9 TINA TURNER TINA LIVE IN EUROPE EMI BOVEMA 19 19 BIOMAN BERNARD MINET AB PRODUCTIONS 
40 NEW DEACON BLUE RAINTOWN CBS 10 5 STING ... NOTHING LIKE THE SUN POLYDOR 20 15 MY BABY JUST CARES FOR ME NINA SIMONE CARRERE 
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Tunes For Tots Proves A Buggy- Bumper Business 

Trio Sells Well From Back Of Rack 
BY KIRK LaPOINTE 

OTTAWA Canadian music trivia 
question: Which trio has sold more 
than 1.5 million albums in Canada, 
with one double platinum, two plati- 
num, and three gold records? 

Second clue: They are seen by mil- 
lions on MTV. 

Third clue: It's not Rush. 
Give up? Most probably would, be- 

cause the immense success of Shar- 
on, Lois & Bram has largely gone un- 
noticed in Canadian music circles. Re- 
tailers may shun the music and keep 
it from the front racks, radio may 
avoid it like the plague, but life goes 
on swimmingly for the Toronto-based 
threesome, together now for more 
than a decade and only now embark- 
ing on a major foray into the U.S. 
market and elsewhere. 

"We have an audience that is re- 
born every two or three years," says 
manager Allan Nagle. "I think that 
was the rationale behind the attrac- 
tion of the business to rock, but the 
business hasn't really done the same 
thing with children's music." 

Nevertheless, the trio's Elephant 
Records has done little but strike a 
chord in its audience since its incep- 
tion. Featured on MTV's Nickelodeon 
and on CBS-TV at home, Sharon, Lois 
& Bram are major tour performers 
with an avid following. They are part 
of a brigade of talented Canadian 
performers for children, which in- 
cludes Raffi, Fred Penner, Chris & 
Ken Whitely, and Eric Nagler. 

A &M Records of Canada Ltd. was 
the first major label to discover chil- 
dren's music and distributes just 
about every major act in the busi- 
ness. A &M America has also picked 
up for distribution the trio and others 
such as Raffi. 

Still, Nagle says, "there are sever- 
al levels of problems" facing chil- 
dren's music. Gaining the respect of 
"a slow -moving music machine" is ar- 
guably the toughest challenge. 

"They are less ornery," he says. 
"But, as long as there are Bon Jovis 
out there selling more records, we'll 
be tucked aside somewhere in the 
stores." 

What that does, Nagle and others 
agree, is force parents and their chil- 
dren to undergo a high -decibel as- 

sault of the latest in chart -topping 
music to find a folksy children's re- 
lease. In many cases, parents simply 
choose to stay away from the store 
entirely. That has forced most chil- 
dren's labels to find alternate ways to 
get their work to the market, includ- 
ing clothing and department stores, 
direct TV advertising, video tie -ins, 
and, especially, concert perfor- 
mances. 

I MAPLE BRIEFS 

TV has been particularly embrac- 
ing of Sharon, Lois & Bram, whose 
"Elephant Show" has been a favorite 
among children during its four years 
on the air. Right now, the band is con- 
sidering a special video for retail, un- 
related to their TV work. 

The band is currently on a U.S. 
tour to support the recent release of 
"Stay Tuned." Nagle reports that 
ticket sales have been brisk. 

NEW TO RADIO syndication is 
"The Rock Express Radio Show," a 
joint effort between Lysonic Produc- 
tions and the Telemedia radio net- 
work. So far, more than 20 stations 
are carrying what is billed as Cana- 
da's only weekly musical radio series. 

SYD KESSLER, whose SuperCorp 
Entertainment firm could potentially 
dominate the Canadian-owned end of 
the music industry, recently told a 
gathering of the Canadian Indepen- 
dent Record Production Assn. he in- 
tends to have Los Angeles and New 
York offices and should be ready to 
launch music division within a year. 
The company now has a relationship 
with Concert Productions Interna- 
tional and intends to open publishing 
and merchandising arms. 

IT HASN'T TAKEN new manage- 
ment long to shake things up at 
CFCF -AM and CFQR -FM Montreal. 
Only weeks after former Telemedia 
executives Pierre Beland and Pierre 
Arcand assumed control, both 
CFCF /CFQR general manager Da- 
vid Middleton and CFCF program di- 
rector Eric Young were let go. Ru- 
mors continue of impending on -air 
changes at CFCF. 

STUART RAVEN -HILL, a veteran 
jack -of -all- trades, is now heading up 
the Intrepid label in Canada, and his 
first two projects are impressive. 
"Glasnost" is a compilation of Soviet 
rock music, and National Velvet is a 
Toronto band with widespread criti- 
cal acclaim. The label is up and run- 
ning with distribution in Canada by 
Capitol Records -EMI. 

BRYAN ADAMS and Jim Valiance 
have donated "Remembrance Day" 
from Adams' "Into The Fire" album 
to the Department of National De- 
fense for use in the department's vet- 
eran- related projects. 

A QUIET UNION drive is taking 
place at MuchMusic Network and its 
CITY -TV Toronto headquarters by 
the National Assn. of Broadcast Em- 
ployees and Technicians. Results of 
the drive are expected shortly, but 
the unionization of the MuchMusic 
Network is bound to trim what is al- 
ready a tight ship there, one of the 
few places anywhere in the business 
where people give their all at odd 
hours and under odd conditions. 

JOHN CALE will produce the debut 
album for Vancouver's Art Berg- 
mann on the Duke Street label. The 
project is due in late May. 

LOW -KEY but well -attended listen- 
ing sessions were held the last week 
in March in major Canadian markets 
to herald "Diamond Sun," the second 
album from Glass Tiger. Oddly 
enough, another eagerly anticipated 
project, Honeymoon Suite's "Racing 
After Midnight," was being pre- 
viewed for the industry at about the 
same time. The first singles from the 
albums are going head to head in one 
of the most competitive radio battles 
in some time for Canadian music. 

Maple Briefs features short items 
on the Canadian music industry. 
Information should be submitted 
to Kirk LaPointe, 83 Hamilton 
Ave. N., Ottawa, Ontario, Canada 
KIY1B8. 
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Heavy Metal Getting Cold 

Shoulder In Soviet Union 
BY VADIM YURCHENKOV 

MOSCOW Western -style rock 
music may be flourishing here in 
the liberating atmosphere of glas- 
nost, but its most aggressive mani- 
festation, heavy metal, has yet to 
come in from the cold, despite a re- 
cent series of concerts by the Scor- 
pions. 

Although there are literally 
thousands of young heavy metal 
bands in the Soviet Union, the val- 
ues associated with the genre still 
provoke more discussion than the 
music itself. 

Among many recent articles on 
the subject, one in the youth paper 
Komsolomets said: "Heavy metal 
is so contradictory to socialist val- 
ues, so foreign to humanism and 
democracy, that there should be no 
dialog with it. It is frankly an ene- 
my:, ,, 

Heavy metal first began to be 
played here in the mid -'70s. The 
first efforts were low -grade imita- 
tions of songs by bands such as 
Black Sabbath, Iron Maiden, and 
Aerosmith culled from imported 
albums and radio shows. Today 
heavy metal is played by innumer- 
able amateur and semiprofessional 
groups and, as a symbol of life- 
style, has been adopted by count- 
less nonmusicians and even non - 
fans, most in their teens. 

Though still regarded by many 
cultural officials as an "anti- 

musical phenomenon," heavy met- 
al has also produced some accom- 
plished bands whose music is well 
up to Western standards. Perhaps 
the most successful nationally is 
the Moscow -based group Master. 
Formed by members of the now - 
disbanded Aria, Master recently 
sold out the city's Central Tourists 
House venue a week ahead of its 
appearance there. 

Other notable names include 
Skoraya Pomoschch (First Aid), 
August, and EDS from Leningrad; 
Park from Gorki; and Otrazheniye 
(Reflection) and Metalloball from 
Yaroslavl. The Estonian profes- 
sional bands Music Safe, with vet- 
eran rock singer Tynis Myagi, and 
Gunnar Graps Group also enjoy 
much popularity nationwide. 

Life is not yet easy for these 
bands, however. First Aid, formed 
in 1985 and groomed on Judas 
Priest and Iron Maiden material, is 
seen as the most advanced and au- 
thentic heavy metal outfit in Lenin- 
grad but is still a nonprofessional 
act playing small venues either free 
or for minimal fees. 

In Moscow conditions are better. 
Last year, Cruise became the first 
Soviet heavy metal act to have an al- 
bum released by the state record 
company, Melodiya. A second al- 
bum in the genre followed from 
Tchernyi Coffee (Black Coffee), and 
Melodiya now plans a third release, 
from Tyazhelyi Den (Hard Day). 

POLYGRAM BIG WINNER AT EDISON AWARDS 
(Continued from page 70) 

while Archiv Produktion took the 
opera award for Monteverdi's "Or- 
feo" performed by the Monteverdi 
Choir and English Baroque Solo- 
ists. 

The Decca, Philips Digital Clas- 
sics, and L'Oiseau -Lyre labels are 
distributed here by Phonogram, and 
the Deutsche Grammophon and Ar- 
chiv Produktion labels are distribut- 
ed by Polydor. 

Other winners are American so- 
prano Arleen Auger in the vocal 
solo category for a CBS Master- 
works recording of songs by Mo- 
zart, Strauss, and Wolf; Pierre Bou- 
lez for a performance of his own 
"Pli Selon Pli" with the BBC Sym- 
phony Orchestra in the modern mu- 

sic category (Erato, distributed by 
BMG /Ariola); the Aurelia Saxo- 
phone Quartet for its account of 
Gershwin's "Rhapsody In Blue" 
and Mussorgsky's "Pictures At An 
Exhibition" in the young perform- 
ing artists category (EMI, distribut- 
ed by EMI Bovema); and Maria Cal- 
las, posthumously, for another EMI 
recording in the special documenta- 
ry or historical issues category. 

The winners will be featured in 
two special television programs to 
be aired this fall by national broad- 
caster NOS. The awards were 
judged by a panel of classical ex- 
perts headed by Rob Edwards, man- 
aging director of Dutch industry 
group NVPI. 

POLYGRAM INT'L ANNUAL REPORT 
(Continued from page 70) 

thing," he says. 
Fine says CD has succeeded be- 

cause it was software led. "And it 
was clearly a mistake to launch the 
DAT system without the availabil- 
ity of prerecorded software in any 
significant quantities," he says. 

He says he has no fears about the 
DAT system and that he is con- 
vinced the hardware and software 
interests will ultimately reach an 
agreement involving "some form of 
technological inhibitor or a tape 
levy. Then we can develop another 
segment of program marketing." 

On the subject of the smaller CD 
formats, Fine says it is no secret 
that Philips was a reluctant convert 

to the 3 -inch disk, "but software 
companies have to provide whatev- 
er the public demands. This is the 
overriding consideration, and I can 
see that the 3-inch disk can be pack- 
aged so that two can fit side by side 
into a conventional vinyl single bin. 
This has appeal for some retailers, 
though others fear shrinkage prob- 
lems. 

"But I see the 5 -inch CDV disk as 
being a complement to the audio - 
only 3 -inch disk. We will obviously 
have to study the situation market 
by market and provide software in 
the form for which there is a de- 
mand," he says. 
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JWSMAKERS 

Deal Shannon. New York dance -music artist Shannon signs a personal 
management agreement with Steven Borkum. Shown, from left, are Allen Arrow, 
atorney; Shannon; and Borkum. 

Semper Fidelity. Mobile Fidelity Scund Labs honors Soviet musicians visiting Boston for the Making Music Together 
cultural exchange festival Pictured standing, fro left, are Joel Spiegelman, composer; Sergei Stadler, violinist; herb 
Belkin, president, Mobile Fidelity; Lev Ginsburg, Soviet journalist; Raton Shchedrin, Soviet composer; Maya Plisetskaya, 
Soviet ballerina /choreographer; Howard Singer, aittorney; and Doug Cowan, Mobile Fidelity representative. Shown seated, 
from left, are Phyllis Schwartz, publicity director, Mobile Fidelity; Howard Singer's wife, Marilyn; Joel Spiegelman's wife, 
Trudy Vogel; and Doug Cowan's wife, Donna. 

Martell-evision. Riverrun Films completes a 12- minute fundraising film for the T.J. 
Martell Foundation For Leukemia, Cancer and AIDS Research. The public- service 
spot features celebrities Dolly Parton, Barbra Streisand, Cybill Shepherd, Neil 
Diamond, Kenny Loggins, and John Cougar Mellencamp. Pictured, from left, are 
Parton; Clare ?3aren, producer, Riverrun Films; and Arnold Levine, cirector and vice 
president, creative services, CBS Records. 

Home James. Pick James marks the completion of This new Reprise album, 
"Wonderful," by paying a visit to Warner Bros label executives. Shown, from 
left, are Rich Fitágerald, vice president /director of promotion, Reprise; Ernie 
Singleton, senici vice president, black music marketing and promotion; James; 
Lenny Waronker, president; Michael Ostin, vice president, a&r; and Benny 
Medira, vice president, black music a&r. 

Meeting Midori. Youthful violinist Midori meets with executives of CBS 
Masterworks, or which she plains to record i3averal albums. Pictured, from left, 
are Lee Lamcnt, president, ICM Artists; Seymour Gutenberg, executive vice 
president, CBS Records; Midor'; and Josep',, F. Dash, senior vice president, 
general manager, CES Masterworks. 

Penta Pact. Executives-cf Elektra Records and Canadian independent Penta Records meet to seal their U.S. distribution 
agreement. Shown seated, from left, are Lou Blair, director, Penta; Bruce Allen, president, Penta; Bob Krasnow, chairman, 
Elektra; and John Ford, managing director, Penta. Shown standing, from left, are Elektra execs Aaron Levy, executive vice 
president; Hale Milgrim, senior vice president, marketing; Brad Hunt, senior vice president, promotion; Gary Casson, senior 
vice president, busress affairs; and Rick Alden, vice president, promotion. 
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BILLBOARD'S 
1987188 
DIRECTORIES 
ARE HERE! 
Billboard Directories are what you might call 
Basic Tools. They are, in fact, the main sources 
of vital information for the entire Music /Record/ 
Video industry, 

Billboard's annual Directories are constantly in 
use, year after year. You will use these valuable 
year -round reference sources again and again. 

Order any one or all of the directories by filling 
in the coupon below and return it to us today. 

International Talent & Touring Directory - S55.00 - 1987 -88 
edition. The source for U.S. and international talent, booking 
agencies, facilities, services and products. Used by everyone who 
buys and books talent- promotes and manages tours. Over 
5,000 new and updated listings in the U.S. (by city and state) and 
internationally by country. You'll find it indispensable! The only 
reference book of its kind published anywhere! 

International Buyer's Guide - S62.00 - 1988 edition. The World 
Sourcebook of the Music and Home Entertainment Industries. List- 

ings include name, address, phone number and marketing infor- 
mation of record companies, music publishers, distributors, 
accessory manufacturers and suppliers. Also manufacturers and 
wholesalers of hardware, software and accessories for Compact 
Disc, Video Disc, Video Cassettes and Video Games. 

allb«rrt 
I907 -I911E INTERNATIONAL DIRECTORY Of 

MANUFACTURING & 
FOR THE RECORD /VIDEO TAPE INDUSTRIES 

w 
5 1 NJ,p9 A 

ilintas7ma 
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Bilb..rr's 
7988 INTERNATIONAL 

, 
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International Recording Equipment and Studio Directory 
S29.00 - 1988 Edition. Up -to -date statistics on professional record- 
ing equipment, recording studios, recording studio equipment 
usage. 

International Directory of Manufacturing & Packaging 
for the Record & Audio /Tape Industries. 527.00 - 1987 -88 edition. 
Bigger and better than ever! Professional services and supplies for 
record and video manufacturers, audio and video tape 
manufacturers, video program suppliers and buyers, video 
music producers and production facilities. Also includes pro-tape 
product charts. 

DIRECTORY ORDER FORM 

Dept. EB, BILLBOARD 
1515 Broadway New York, NY 10036 

Please send me the following: 
International Buyer's Guide - S62.00 

International Recording Equipment 
Name and Studio Directory - 529.00 

Company Name 

Address 

City 

State /Zip 

Telephone 

Signature 
IAII pncrs inclue postage and har dhngl 

No. Copies Amount 

International Talent and 
Touring Directory - S55.00 

International Directory of Manufac- 
turing and Packaging - 527.00 
Add appropriate sales tax rn NY, NJ, CA, TN, MA and VA 

Enclose check or money order or charge to your credit card: 

American Express MasterCard í_ VISA 

Card # Expiration Date 

MasterCard Interbank # 

Call TOLL FREE 800- 223 -7524 (In New York State: 212- 536 -5174) 
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 INANCIAL 

Industry Seen As Adjunct To Theatrical Films 

Home Vid's Public Future In Doubt 
BY MARK MEHLER 

NEW YORK Changing industry 
dynamics and a slowdown in reve- 
nue growth have made Wall Street 
analysts less enthusiastic about fu- 
ture home video public offerings. 

Only months ago, analysts and in- 
vestors spoke glowingly about pros- 
pects for getting more home video 
pure plays before the public in the 
form of new offerings (Billboard, 
Nov. 7). Today, home video, despite 
its continued growth, is viewed 
more as an adjunct to the $4.2 billion 
domestic theatrical film business 
than as a significant stand -alone 
business. 

"It is unlikely that you're going 
to see initial public offerings in the 
[home entertainment] industry simi- 
lar to the spin -out of MGM /UA's 
video business a few years ago," ar- 
gues Raymond Katz, an analyst at 
Mabon, Nugent & Co. "And if XYZ 
Home Video does decide to go pub- 
lic, I doubt they'll find much inves- 
tor enthusiasm, unless they've al- 
ready got a lot of good product 
sewn up." 

The reasons, according to Katz 
and other observers, include the 
current orientation toward A titles, 

which favors video suppliers 
aligned with successful film stu- 
dios, and the end of explosive indus- 
try growth (home video revenues 
last year were $3.3 billion, up only 
10% over 1986, but 300% higher than 
1984). 

"Home video is currently on a 
much more gentle [growth] slope," 
says Katz. "Wall Street loses inter- 
est very quickly when growth mo- 

'Home vid is on a 
mild growth slope' 

mentum starts to slow." 
John Tinker, an entertainment/ 

media analyst at Morgan Stanley, 
says that in the past year home vid- 
eo underwent a major shift, from a 
business geared to filling shelf 
space to one depending more and 
more on A titles, at the expense of B 
and C releases. 

"As that trend accelerates," says 
Tinker, "the pressure on indepen- 
dent video suppliers grows. It's crit- 
ical now to have access to a constant 
flow of hit product." Tinker notes 
this is the thinking behind Vestron 
Inc.'s bid to become a significant 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 

New York, N.Y. 10019, (212) 713-2000 

Company 1000's /1 4/19 Change 
NEW YORK STOCK EXCHANGE 

CBS Inc. 395.2 154 151'/, -2V, 
Cannon Group 68.2 4 4 
Capital Cities Communications 256.9 340 335 -5 
Coca -Cola 3210 37% 39 +1'/. 
Walt Disney 2403.3 55'/. 56'/. +'/. 
Eastman Kodak 5413.7 40'/. 41V, +'/, 
Gulf & Western 888.3 77 76'/. !/. 
Handleman 191.4 28'/. 28'/. !/. 
MCA Inc. 803.9 45'/. 44y. -1'/, 
MGM /UA 490.4 14'/, 15 +'/, 
Musicland 44.2 34'/. 34'/, +'/. 
Orion Pictures Corp. 183.8 16% 16'/. !/, 
Primerica 1063.5 25'/. 25'/. +y. 
Sony Corp. 524.2 43'/. 44'/. +1 
TDK 5.3 73'/. 75 +1%. 
Vestron Inc. 84.5 5 %. 5'/. '/. 
Warner Communications Inc. 2480 32'/. 32'/. 
Westinghouse 2193 51'/. 52'/. +%, 

AMERICAN STOCK EXCHANGE 
Commtron 31.3 2% 3 +'/ 
Electrosound Group Inc. 5.2 5'/, 5/ 
Lorimar/Telepictures 1132.6 12'/. 12 
New World Pictures 180.5 2'/. 2 V, 
Price Communications 187.8 8'/. 9 V, +1', 
Prism Entertainment 19.7 3% 3'/. +/ 
Turner Broadcasting System 
Unite) Video .8 8'/, 8' /. '/. 
Wherehouse Entertainment 

April is 
Company Open Clou Change 

OVER THE COUNTER 
Crary Eddie 11/4 1'/ V. 
Dick Clark Productions 4%, 4'% ./ 
Infinity Broadcasting 22'/, 22'/. 
Josephson Inc. 12%. 12%. 
LIN Broadcasting 58% 60 +1% 
Malrite Communications Group 7 7 / +'/. 
Recoton Corp. 31/4 3'/. 
Reeves Communications 5y, 5'/. +'/. 
Satellite Music Network, Inc. 4 4' V. + /. 
Scripps Howard Broadcasting 81', 81V, 
Shorewood Packaging 15'/. 15V, 
Sound Warehouse 11'/. 11'/, 
Specs Music 6V, 6'/, 
Stars To Go Video 1 1 V, + %, 
Trans World Music 21'/, 21V, 
Tri-Star Pictures 
Wall To Wall Sound And Video 3'/, 3 V, 
Westwood One 22'/. 221 -V. 

09411 Ciose 
Company 

LONDON STOCK EXCHANGE (In Pence) 
Change 

Chrysalis 123 123 
Pickwick 201 208 +7 
Really Useful Group 558 545 -13 
Thorn EMI 607 609 +2 
Virgin 115 105 -10 

film studio. Vestron, largely on the 
strength of "Dirty Dancing," is ex- 
pected to report a profit in the first 
quarter of 1988, after losing $32.7 
million last year. 

Nevertheless, adds Tinker, point- 
ing to Cannon Group, New World 
Pictures, and other financially trou- 
bled movie studios, "Becoming a 
major theatrical film distributor 
isn't going to easy [for Vestron]." 

Similarly, analysts question 
whether a home video independent 
such as Nelson Holdings Interna- 
tional can manage to sustain its re- 
cent flow of A hits, The company, 
which lost $31.5 million in 1987, is 
likewise predicting a return to prof- 
itability in the first quarter based 
on massive shipments of "The Prin- 
cess Bride" and the proposed dives- 
titure of its ailing Nelson Vending 
Technology unit (Billboard, April 
16). The company will also distrib- 
ute "The Last Emperor," winner of 
nine Academy Awards. 

Harold Vogel of Merrill Lynch 
sees continued access to such titles 
by Nelson or any other independent 
as "extremely chancy." "Those who 
are in the marketplace without ma- 
jor studio backing are forced either 
to buy before [the movie is] pro- 
duced, which means the possibility 
of making a lousy deal, or buying 
stuff at Cannes that the studios 
didn't want ... Either way, in my 
view, it's very difficult." 

"You simply can no longer be as- 
sured of large home video sales on 
bad movies," sums up Ladenburg, 
Thalmann & Co. entertainment ana- 
lyst Doug Lowell. "And without as- 
surance of a certain revenue base, 
the independents will feel the most 
impact." 

However, Wall Streeters are by 
no means ready to consign home 
video independents to the scrap 
heap. Chronic U.S. illiteracy, the 
growth of video in industrial train- 
ing applications, and the stirrings of 
a boom in Europe are all seen as 
long -term plusses for video suppli- 
ers. 

WW1 Shows 
Income Drop, 

Revenue Rise 
NEW YORK Westwood One Inc., 
the Culver City, Calif. -based radio 
network operator, reported net in- 
come of $1.42 million, or 12 cents a 
share, for the first quarter ended 
Feb. 29. This is slightly below last 
year's quarterly net of $1.44 mil- 
lion, or 12 cents a share. 

Revenues rose 75 %, from $15.9 
million in last year's period to $28 
million this year. 

William Battison, president and 
chief financial officer, said the re- 
cently completed public offering 
of 2.5 million common shares (Bill- 
board, April 2) will strategically 
position the company to "take ad- 
vantage of cost savings resulting 
from the acquisition of radio 
broadcasting properties as they 
become available." 

Despite Income Drop, MCA 

Scores Record Revenues 
NEW YORK MCA Inc. reported 
slightly lower net income and op- 
erating income for the quarter 
ended March 31, but revenues for 
the three months were the high- 
est in company history. 

The Music Entertainment 
Group posted record revenues 
and operating income for the 
first quarter. 

Net income for the company 
was $26.9 million, or 37 cents a 
share, compared with $28.8 mil- 
lion, or 38 cents a share, in the 
1987 period. Operating income 
declined from $41.6 million to 
$40.3 million. 

MCA revenues for the three 
months were $611.2 million, com- 
pared with $533.2 million in the 
1987 quarter. 

The Music Entertainment unit, 
which includes the handling of 
fees for domestic distribution of 

home video product, had operat- 
ing income of $12 million, up 
from $10.3 million last year. Rev- 
enues for the group were $135 
million, compared with $99.4 mil- 
lion last year. 

The Filmed Entertainment 
Group, which includes theatrical, 
television, and home video opera- 
tions, reported lower operating 
income and revenues in the quar- 
ter. Operating income fell from 
$36.1 million to $21.2 million, and 
revenues were down from $307.9 
million to $295.3 million. Substan- 
tially lower pay -television reve- 
nues were blamed for the decline 
in the group's operating income. 

Investment income decreased 
in 1988 compared with last year's 
quarter, which included about $4 
million in gains related to MCA's 
investment in Cineplex Odeon 
Corp. 

Josephson Accepts Buyout 
Merger Pending Approval 

NEW YORK A special committee 
of the board of directors of Joseph- 
son International Inc. has accepted 
a $14.50 -per -share buyout offer 
from chairman and chief executive 
Marvin Josephson. 

The cash offer follows Joseph - 
son's initial leveraged buyout pro- 
posal, which called for $11.50 a 
share in cash and $2 principal 
amount of 15% subordinated deben- 
tures. That proposal was rejected 
by the board. 

New York -based Josephson Inter- 
national, which owns the talent 
agency ICM, says the buyout is sub- 
ject to execution of a definitive 
merger agreement, approval by the 
full board and shareholders, and 
provision of the necessary financ- 

ing. 
The company also says that stock- 

holder litigation brought in connec- 
tion with the original merger pro- 
posal has been tentatively settled, 
subject to further proceedings and 
court approval. 

The merger is expected to be com- 
pleted by mid-July. If the merger is 
not consummated by July 15, the 
company notes, interest will accrue 
thereafter on the $14.50 price at an 
annual rate of 8% until the merger 
is completed. 

Analysts say the leveraged 
buyout is a means of offering talent 
agency executives a larger equity 
stake in the company. At the close 
of over -the -counter trading on April 
25, Josephson stock was at $12.87. 

Musicland Reports NI- Around Profits 
NEW YORK Musicland Group 
Inc., the 623 -store music and video 
retailer, reported net income for 
the first quarter ended March 25 
rose 63% to $2.04 million, or 18 
cents a share. Last year's quarter 
net figure was $1.25 million, or 12 
cents a share. 

Revenues rose 13.1% to $105.7 
million, compared with $93.5 mil- 
lion a year ago. 

On April 11, Musicland and Pri- 
merica Corp. announced a defini- 

tive agreement calling for the sale 
of the retailer to a group of inves- 
tors for $36 a share. The investors 
are led by Donaldson, Lufkin & 
Jenrette and members of Music - 
land management. The deal is sub- 
ject to approval by shareholders 
and is expected to be completed in 
the second quarter of 1988, the 
company said. 

Musicland stock closed April 25 
at $34.50 in New York Stock Ex- 
change trading. 

Warner Gets Credit- Rating Boost 
NEW YORK Warner Communi- 
cations Inc.'s credit rating was up- 
graded to single -A -3 from Baa -1 on 
its subordinated debt and on its Se- 
ries A convertible exchangeable 
preferred stock. Moody's Investor 
Service Inc. also raised the rating 
on WCI's commercial paper, to 
Prime -1 from Prime -2. 

Moody's said the higher ratings 
reflect substantial improvement in 
Warner's operating performance 

as well as a stronger balance sheet 
and "favorable long -term pros- 
pects for its core businesses," in- 
cluding films and recorded enter- 
tainment. 

The recent acquisitions of mo- 
tion picture theaters and the Chap- 
pell music publishing operation 
"further solidify Warner's posi- 
tion as one of the nation's leading 
entertainment companies," 
Moody's said. 
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LBUM REVIEWS 

POP 
PICKS 

GRAHAM PARKER 

The Mona Lisa's Sister 
PRODUCERS: Graham Parker, Brinsley Schwarz 
RCA 8316 -R 

New label affiliation has given Parker 
shot in the arm mandatory for 
creating music as vibrant and tuneful 
as what's contained here. Backed by 
old pubmates Schwarz, Andrew 
Bodnar, Terry Williams, and Pete 
Thomas, Parker returns to serenely 
rocking form that characterized his 
best -and best -selling - albums. Try 
single "Get Started, Start A Fire" and 
mesmerizing "I'm Just Your Man." 
One of the finest albums of the year. 

HONEYMOON SUITE 

Racing After Midnight 
PRODUCERS: Ted Templeman & Jeff Hendrickson 
Warner Bros. 25652 

Canadian quintet stirs up a very 
palatable mix of airwave-oriented 
material, led by the power track 
"Love Changes Everything." Set also 
includes group's title track from the 
'87 box-office hit "Lethal Weapon." 
Convincing vocals of Johnnie Dee and 
strong axework by Derry Grehan 
should have immediate appeal for 
album rock outlets on the watch for 
commercial hard rock. 

VINNIE VINCENT INVASION 
All Systems Go 

PRODUCERS: Vinnie Vincent & Dana Strum 
Chrysalis OV 41626 

New singer Mark Slaughter has the 
looks and vocal acumen -with enough 
trendy traces of Robert Plant -to 
help the Invasion take over the charts; 
"Ashes To Ashes" showcases his 
talents well, with "Naughty 
Naughty" and "Love Kills" standing 
out as follow -ups. 

RECOMMENDED 

JON ANDERSON 

In The City Of Angels 
PRODUCER Stewart Levine 
Columbia BFC 40910 

Yes -man is back with a solo album of 
OK pop tracks that don't rival the 
complexities of Anderson's full -time 
band. Singer's voice is as distinctive 
as ever, but so-so writing won't push 
set past diehard followers. 

LOUISE GOFFIN 

This Is The Place 
PRODUCERS: They Swain, Steve Jolley 
Wainer Bros. 25692 

Goffin has taken large strides as a 
singer and writer since her early work 
at Elektra. Romantic pop songs here 
get stirring yet never overstated 
treatment. "Bridge Of Sighs" is solid 
first single, but ripe "In The Mood" 
sounds like an even better bet for pop 
and AC acceptance. 

THE BONEDADDYS 

A- Koo-De -A! 
PRODUCERS: Dusty Wakeman, the Bonedaddys 
Chameleon/Capitol D -74751 

First Chameleon release to benefit 
from Capitol distribution should make 
the most of the boost; habit -forming 
party music moves in a steady groove, 
drawing off influences as diverse as 
Blood, Sweat & Tears and world beat. 
L.A. outfit has big following; "Push 
Am Forward" and "Zouk Attack" 
could gather more fans via clubs and 
album rock radio, respectively. 

PARTHENON HUXLEY 

Sunny Nights 
PRODUCERS: David Kahne, Parthenon Huxley 
Columbia BFC 44141 

A &R folks at Black Rock have been 
abuzz about Huxley for some time, 
and singer /songwriter's debut album 
proves to be worthy of their 
excitement. Huxley has a distinctive 
voice and writes smart, unusual pop 

songs, which are given the same 
winning treatment that co-producer 
Kahne delivered on his two outings 
with the Bangles. 

MICHAEL FEINSTEIN 

Isn't It Romantic 
PRODUCER: Johnny Mandel 
Elektra 9 60792-2 

The cabaret star, now making a 
limited -engagement stand on 
Broadway, expands his horizons here, 
eschewing basic vocal /piano 
personality for a crooner -style outing 
with a lush orchestra backdrop. As 
always, songs are chosen and 
performed with great taste. CD 
version has bonus medley of Jerry 
Herman's "I Won't Send Roses " / 
"Time Heals Everything." 

PETER MURPHY 

Love Hysteria 
PRODUCER: Simon Rogers 
Beggars Banquet/RCA 7634-H 

Onetime Bauhaus member who has 
developed a sizable alternative cult 
offers up Bowie -like vocals and 
impressionistic tunes. "His Circle And 
Hers Meet," a sinewy rocker, could 
capture him an even bigger chunk of 
the college and alternative market. 

JOHN KILLER 

Memory In The Making 
PRODUCERS: Keith Sykes, John Hampton 
Geffen GHS 24190 

Kilzer pens and sings somber ballads 
and streetwise rockers that exhibit 
some refreshing lyrical turns of 
phrase. Debut album is given a big 
boost by striking playing of guitarist 
Jack Holder. Album rockers might try 
title cut on the ballad side, cueing 
"Pick Me Up" and "Green, Yellow 
And Red" for the harder edge. 

PIXIES 

Surfer Rosa 
PRODUCER: Steve Albini 
4AD /Rough Trade ROUGH US 38 

Produced by underground impresario 
Albini, Boston neopunkers base 
growing reputation on raging guitars 
and hysterically quirky vocals. 
Alternative radio should embrace 
garage- rockin' "Gigantic," manically 
paced "Vamos," and irresistible hooks 
of "Break My Body." 

JULIE WILSON 
Sings The Stephen Sondheim Songbook 
PRODUCER: Hugh Fordin 
DRG CDSL 5206 

This is a match made in cabaret /show- 
tune heaven. Wilson has vocal edge 
and intelligence to do justice to 
Sondheim. She's got two duets with 
her piano accompanist, William Roy. 
Fortunately, DRG plans more outings 
by the artist. 

ALL 
Allroy Sez .. . 

PRODUCERS: Bill Stevenson, Richard Andrews 
Cruz 001 

First project on new label from SST's 
Greg Ginn is also bow by remnants of 
Southern California thrashers the 
Descendents. Manic humor and 
relentless energy will appeal to the 
hardcore corps. Distributed by Jem. 

MAHLATHINI & THE MAHOTELLA QUEENS 

Thokozile 
PRODUCER: West Nkosi 
Earthworks/Virgin 90920 

Reunion effort from Sowetan howler 
Mahlathini, the Makgona Tsohle 
Band, and the (three) Mahotella 
Queens serves as a highly listenable 
introduction to South African pop. 
Mahlathini's ground -rumbling vocal 
stylings recall an African Beefheart, 
while the Queens' seamless harmonies 
brighten the soft -edged yet highly 
infectious groove. 

TUCK & PATTI 

Tears Of Joy 
PRODUCERS: Patti Cathcart & Tuck Andress 
Windham Hill Jazz WH-0111 

Though set by guitarist Andress and 
soulful singer Cathcart is classified as 
jazz, eclectic program shouldn't have 

SPOTLIGHT 
-'. ( i 
//, 

DARYL HALL & JOHN OATES 

ooh Yeah! 
PRODUCERS: Daryl Hall, John Oates, Tom "T.Bone' 
Wolk 
Arista AL -8539 

After taking three years off for solo 
projects, Hall & Oates reunite to craft 
this, the latest in a long line of 
remarkably challenging mainstream 
albums. From "Downtown Life" to 
record's closer, "Keep On Pushin' 
Love," tracks never fail to delight. 
First single, "Everything Your Heart 
Desires," is off to a fast start; 
upcoming two-year world tour should 
send sales skyrocketing. 

POISON 

Open Up And Say ... Ahh! 
PRODUCER: Tom Werman 
Enigma /Capitol C -48493 

There's "Nothin' But A Good Time" 
here, and glam metal don't get better 
than this -except perhaps on toxic 
rockers' amazing smash debut. Still, 
there are plenty of potentially lethal 
doses here, from aforementioned 
single to harmonica -driven "Good 
Love," nicely melodic "Fallen Angel," 
and cover of Loggins & Messina's 
"Your Mama Don't Dance." Vet 
Werman shows a slightly heavier 
hand than former guiding light Ric 
Browde. 

any trouble finding acceptance with 
pop listeners. Relaxed set includes 
sweet originals and covers of tunes by 
the likes of Rodgers & Hart, Cyndi 
Lauper, and Wendy Waldman. 

VARIOUS ARTISTS 

Out Of Africa 
PRODUCERS: Various 
Rykodisc 20059 

Not a soundtrack for the 2- year -old 
Meryl Streep movie, but another of 
Ryko's hour -plus genre samplers. 
Riding the African wave that Paul 
Simon helped popularize, package 
features one track each by 11 artists, 
most of whom hail from South Africa 
and Zaire. 

BROADWAY CAST 

Dance A Little Closer 
PRODUCER: Robert Sher 
IBR CDIBR -9011 

"Dance A Little Closer" had but one 
performance on Broadway in 1983. 
Whatever its faults as a stage 
production, it boasts a first -rate score 
by the late Alan Jay Lerner and 
Charles Strouse, including a winning 
title song and a thing of beauty called 
"There's Always One You Can't 

Forget." Album was taped five years 
ago, but legal problems kept it off the 
shelf until now. Contact: 718- 786 -2966. 

BLACK 

AL B. SURE! 

In Effect Mode 
PRODUCERS: Kyle West, Al B. Sure! 
Wainer Bros. 25662 

Sure -voiced singer is turning the 
crossover corner with a vengeance 
after hitting the top spot with "Nite 
And Day," a perfect summer 
smoothie. Seductive keyboard and 
drum passages spruce up "Oooh This 
Love Is So" and "Naturally Mine," as 
Sure!'s high -flying vocals echo the 
arrival of a flavorful original with 
staying power. 

ORIGINAL MOTION PICTURE SOUNDTRACK 

Colors 
PRODUCERS: Various 
Warner Bros. 25713 

Soundtrack album to the controversial 
and popular Dennis Hopper cops -vs: 
gangs film comes with an all -star cast 
of rap acts: Ice-T warbles the hard - 
hitting title track and Salt -N -Pepa, 
Eric B. & Rakim, Roxanne Shante, 

_ M.C. Shan, and Rick James are also in 
tow. Quality of the tracks and film's 
current success should boost sales 
over the top. 

JOHNNY KEMP 

Secrets Of Flying 
PRODUCERS: Various 
Columbia BFC 40770 

Kemp has already sailed into the 
black top 20 with "Just Got Paid," 
irresistible chunk of funk co-produced 
by Teddy ( "I Want Her ") Riley. 
Kemp's sweet tenor blows white hot 
and ultracool on well -tailored selection 
of ballads, including a homage to 
Marvin Gaye. Action on the single will 
move this one along right away. 

RECOMMENDED 

KONK 

Konk Jams 
PRODUCERS: Shannon Dawson, G. "Love" Jay, 
KONK 
Dog Brothers 004 

Collects seminal New York Latin funk 
group's singles -including current 
"Machine" -some remixed by Freddy 
Bastone; "Love Attack" is from the 
soundtrack to "Bright Lights, Big 
City." Remarkably cohesive and dance 
inducing. 

COUNTRY 
PICKS 

REBA 

Reba McEntire 
PRODUCERS: Jimmy Bowen, Reba McEntire 
MCA MCA -42134 

Love in all its prickly formats 
commands McEntire's vocally earnest 
attention in this collection. Most of 
the selections are brand new, but a 
couple of pop hardies have been 
resurrected: "Sunday Kind Of Love" 
and "Respect "; former is more 
persuasive than the latter. 

K.D. LANG 

Shadowland 
PRODUCER: Owen Bradley 
Sin 25724 

Canadian thrush leaves her band, the 
Lariats, at home for a foray into 
Bradley's barn. Vet country producer 
has selected repertoire here with 
sympathy, and combo of Lang's 
powerful style and the backup of the 
Jordanaires and diverse Nashville 
hands makes this package as mellow 
as a shot of aged sippin' whiskey. 

Another triumph for the rising 
country star. 

JAll 
PICKS 

FRANK MORGAN & THE McCOY TYNER TRIO 

Major Changes 
PRODUCER: Richard Bock 
Contemporary 14039 

That the veteran alto man and this 
agile trio actually fashion the syrupy 
"Theme From Love Story" into a 
genuine jazz vehicle offers a hint of 
this date's virtues -shown to even 
greater advantage on three standards 
and three Tyner tunes. 

RECOMMENDED 

ROB WASSERMAN 

Duets 
PRODUCERS: Rob Wasserman, Claire Wasserman 
MCA 42131 

Bassist rounds up an eclectic, all -star 
cast that spans from Rickie Lee Jones 
and Lou Reed to Stephane Grappelli 
and Bobby McFerrin. Result: a grab 
bag of duet studies -many enhanced 
by overdubs -that show off 
Wasserman's masterful chops in a 
far -ranging exposé of U.S. music 
styles. 

MARK MURPHY 

September Ballads 
PRODUCER: Larry Dunlap 
Milestone 9154 

Consummate jazz singer repeats trick 
he's done before, an all- ballad set, but 
this time composers are modern. 
Despite ballad orientation, album 
refuses to get stuck in singular tempo 
or dynamics. Vocals and standout 
support by Art Farmer, Larry Coryell, 
and Oscar Castro-Neves are captured 
in sparkling detail. 

CLASSICAL 
RECOMMENDED 

ALSO SPRACH ZARATHUSTRA, DEATH AND 

TRANSFIGURATION 

Vienna Philharmonic Orchestra, Previn 
Telarc CD-80167 

Telarc's first with the Vienna delivers 
a natural sound with the visceral 
impact that this repertoire must have 
for maximum effect. Both colorful 
works on a single CD provide good 
value. 

HOLST: THE PLANETS 

Boston Pops, Williams 
Philips 420 177 

A commercial natural that will coast 
along briskly on label promotion that 
plugs Williams and the orchestra as 
musical space veterans. Good sound, 
repertory that crosses over in all 
directions, and presold performers 
make for an easy sell in broad - 
spectrum retail. 

SPOTLIGHT: Predicted to hit top 10 on Bill- 
board's Top Pop Albums chart or to earn plati- 
num certification. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention and other 
releases of special interest. 

PICKS: Releases predicted to hit the top half 
of the chart in the format listed. 

RECOMMENDED: Other releases predicted 
to chart in the respective format; also, other al- 
bums of superior quality. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Jean 
Rosenbluth, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Ed Morris, Billboard, 49 Music Square W., 

Nashville, Tenn. 37203. 
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HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 with Michael Ellis. 

A NEW SALES PANEL goes into effect with this week's chart (see 
story, page 90). The panel of record retailers and wholesalers is re- 
viewed twice a year and changed as necessary. New dealers are added, 
some are dropped, and dealer weights are adjusted to reflect the most 
recent information on sales volume, as supplied by the major distribu- 
tion companies. For those interested in a complete explanation of Hot 
100 chart methodology, refer to the insert "How We Track The Hits" in 
the April 9 issue. However, two changes should be noted: There are 
now six weighting categories instead of five, and on the revised panel 
there are 185 accounts that are called weekly (including independent 
stores, chains, and one -stops), of which 135 are used for the chart. 

TERENCE TRENT D'ARBY'S "Wishing Well" (Columbia) hits No. 1 

with continuing sales and airplay point gains, as Whitney Houston's 
latest slips in points. "Wishing Well," the first hit but the second single 
from D'Arby's debut album, took its time getting to the top-17 weeks. 
"Anything For You" by Gloria Estefan & Miami Sound Machine 
(Epic) is close behind D'Arby and gaining points rapidly. It is already 
No. 1 in airplay and looks like a safe bet to become the band's first No. 1 

single next week, as "Angel" by Aerosmith (Geffen) gains points but 
not enough to hold its bullet. 

THREE RECORDS MAKE unusually large moves on the chart with- 
out bullets. "Nightime" by Pretty Poison (Virgin) moves six places to 
No. 39 on the basis of a good week at radio, but its overall point gain is 
insufficient for a bullet. The record is top 10 at Power 96 and Hot 105 in 
Miami and at KCAQ Oxnard, Calif. "Underneath The Radar" by Un- 
derworld (Sire) and "Hands To Heaven" by Breathe (A &M) take chart 
jumps of eight places each to Nos. 72 and 73, respectively, without suf- 
ficient point gains for bullets. Both records are especially strong in the 
West. Underworld's single jumps 11 -3 at KCPX and 3 -1 at KFMY, both 
in Salt Lake City. "Hands" by Breathe is already top 10 at 10 reporting 
stations, including two No. 1 reports. Key moves: 13 -7 at KTRS Casper, 
Wyo., 11 -7 at K -104 Erie, Pa., and 5-4 at KATD San Jose and 7 -2 at 
KDON Salinas, both in Calif. 

t ` 

UICK CUTS: The nine new entries are led by Michael Jackson's 
irty Diana" (Epic) at No. 53, with over 60% of the panel adding the 

record; it makes an early move of 25-18 at KKBQ Houston. The three 
new artists making their chart bows are Kylie Minogue from Australia 
with her international No. 1 hit, "I Should Be So Lucky" (Geffen); Jane 
Wiedlin, an ex -Go -Go making her solo chart debut with "Rush Hour" 
(EMI -Manhattan); and 10,000 Maniacs from Jamestown, N.Y., entering 
with "Like The Weather" (Elektra), from their big -selling album "In 
My Tribe," currently No. 42 with a bullet on the Top Pop Albums Chart. 

FOR WEEK ENDING MAY 7, 1988 

illboard ©Copyright 1988, Billboard Publications, Inc. No part of this 
publication may be reproduced, stored in any retrieval system, or 
transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written 
permission of the publisher. 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

DIRTY DIANA 

PLATINUM/ 
GOLD 
ADDS 

20 REPORTERS 

SILVER 
ADDS 

52 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
163 REPORTERS 

TOTAL TOTAL 
ADDS ON 

235 REPORTERS 

MICHAEL JACKSON EPIC 11 32 113 156 162 
LOST IN YOU 
ROD STEWART WARNER BROS. 4 11 50 65 65 
THE VALLEY ROAD 
BRUCE HORNSBY RCA 1 13 35 49 174 
MAKE IT REAL 
THE JETS MCA 1 9 31 41 152 
FOOLISH BEAT 
DEBBIE GIBSON ATLANTIC 1 5 34 40 169 
ALPHABET ST. 
PRINCE PAISLEY PARK 6 9 25 40 139 
HEART OF MINE 
BOZ SCAGGS COLUMBIA 2 7 30 39 89 
RUSH HOUR 
JANE WIEDLIN EMI -MANHATTAN 3 5 25 33 33 
THE FLAME 
CHEAP TRICK EPIC 4 9 19 32 125 
POUR SOME SUGAR ON ME 
DEF LEPPARD MERCURY 2 6 24 32 89 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

irolohlusic 

foriladetfors 
If you think you've heard it all before, just look at this week's Hot 100. 

You'll find an extraordinary number of songs - including Terence Trent 

D'Arby's No. 1 "Wishing Well" and 6 others in the Top 30- written, 

co- written or performed by Virgin Music artists. 

Just two months after the opening of our American offices, it's good to find 

that even in a jaded world, people listen to Virgin Music. 

"WISHING WELL" WRITTEN AND PERFORMED BY VIRGIN MUSIC 

SONGWRITER TERENCE TRENT D'ARBY "ALWAYS ON MY MIND" 
PERFORMED BY VIRGIN MUSIC SONGWRITERS PET SHOP BOYS 

"SHATTERED DREAMS" WRITTEN BY VIRGIN MUSIC SONGWRITER 

CLARK DATCHLER PERFORMED BY JOHNNY HATES JAll 
"DREAMING" WRITTEN AND PERFORMED BY VIRGIN MUSIC 

SONGWRITERS OMD "SAY IT AGAIN" PERFORMED BY VIRGIN 

MUSIC SONGWRITER JERMAINE STEWART "KISS AND TELL" 
WRITTEN AND PERFORMED BY VIRGIN MUSIC SONGWRITER 

BRYAN FERRY "ONE GOOD REASON" CO- WRITTEN BY VIRGIN MUSI 
SONGWRITER CHRIS DIFFORD OF SQUEEZE PERFORMED BY PAUL 

CARRACK "YOU DON'T KNOW" WRITTEN AND PERFORMED BY 

VIRGIN MUSIC SONGWRITERS SCARLETT & BLACK "CIRCLE IN 

THE SAND" CO- WRITTEN BY VIRGIN MUSIC SONGWRITER 

ELLEN SHIPLEY PERFORMED BY BELINDA CARLISLE 

"TALL COOL ONE" WRITTEN AND PERFORMED BY VIRGIN MUSIC 

SONGWRITER ROBERT PLANT "HANDS TO HEAVEN" WRITTEN 

AND PERFORMED BY VIRGIN MUSIC SONGWRITERS BREATHE 

Los Angeles 
827 N. Hilldale Ave. 

West Hollywood, CA 90069 
Tel 213 - 858 -8727 
Fax 213 -858 -1320 

Telex: 373 -0422 VM I USA 

198B VIRGIN MUSIC INC 

New York 
30 West 21st St. 

3rd Floor 
New York, NY 10010 

Tel 212 -206 -9104 
Fax 212 -929 -2091 

Telex: 753 -511 VIRGIN NYK 

Virgin Music, Inc. (ASCAP) 
Virgin Songs. Inc. (BMI) 
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UPDATE 
RCA /COLUMBIA ELIMINATES 7 DISTRIBUTORS 
(Continued from page 1) 

The RCA /Columbia shock wave 
came during what was otherwise an 
upbeat NAVD conclave April 20-23 in 
Palm Springs (see related stories, 
page 32). 

As with the MCA move, several of 
the industry's more prominent dis- 
tributors were terminated, including 
Houston -based East Texas Distribut- 
ing and New York -area -based Metro 
Video. Also cut were New York -area 
Star Video and Win Records and Vid- 
eo; Sacramento, Calif. -based Video 
Products Distributors; Ohio -based 
ZBS Industries; and Tennessee -based 
Source Video. 

Still in the fold are Artec, Baker & 
Taylor, Commtron, Ingram, Major, 
BMG distribution, Schwartz Broth- 
ers, Sight & Sound, Video Trend, 
Waxworks, and Video One Video. 

Source, Win, and ZBS are among 

CALENDAR 

the distributors cut by all three pro- 
gram suppliers. 

"We are seeing a basic reorganiza- 
tion of the way product is sold," says 
one major studio executive. "The net 
analysis is that manufacturers are at- 
tempting to bring some sanity to a 
distribution network that is virtually 
in chaos." 

Among the evolving scenarios: 
A continued paring down of inde- 

pendent distributor rosters by many 
major program suppliers coupled 
with the strong possibility of terri- 
torial exclusivity. 

More direct selling by manufac- 
turers to retail accounts, including 
both large- and mid -size chains. 

More major manufacturers dis- 
tributing independent lines -a situa- 
tion analogous to the record busi- 
ness' independent label distribution 

A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, NY 10036. 

APRIL 

April 30, NARAS Los Angeles Chapter Spring 

Bowling Fling, Sport Center Bowl, Studio City. Ka- 

ren Johnson, 213 -850 -0353. 

MAY 

May 6, American Bar Assn. Forum On The En- 

tertainment And Sports Industry, Beverly Hills 

Hotel, Beverly Hills, Calif. 312 -988.5666. 

May 6 -8, Music City Tennis Invitational, Mary- 

land Farms Racquet and Country Club, Brent- 

wood, Tenn. Patsy Bradley, 615 -259 -3625. 

May 11.15, International Music & Media Con- 

ference, Palais de Congres, Montreux, Switzer- 

land. Peggy Dold, 212 -536 -5089. 

May 11 -15, National Assn. of Independent Rec- 

ord Distributors and Manufacturers, Monteleone 

Hotel, New Orleans. Holly Cass, 609 -665 -6636. 

May 13, American Bar Assn. Forum On The En- 

tertainment And Sports Industry, Hotel Parker 

Meridien, New York. 312 -988 -5666. 

FOR THE RECORD 
A story in the April 23 issue of 
Billboard may have given the 
impression that an agreement 
for Miles Davis to play in Mos- 
cow in August had been final- 
ized between the Davis man- 
agement and Swedish concert 
promoter Bo Johnson. 

The reality is that there is an 
agreement in principle for Da- 
vis to play three concerts in the 
Soviet capital, but no contract 
has yet been signed. 

Also, the $100,000 payment 
mentioned in the story does not 
relate to the fee for Davis. In- 
stead, it is the amount of money 
the promoters are seeking to 
raise in sponsorship. 

Contrary to an article in the 
April 30 issue of Billboard, the 
$87.50 royalty charged by Cle- 
burne, Texas -based drive - 
through video franchiser Vid- 
tron is billed on a monthly 
schedule. 

May 14, Young Black Programmers Coalition 

Award Of Excellence And Scholarship Banquet, 

Plaza Of The Americas Hotel, Dallas. Lynne Haze, 

214 -263 -9911. 

May 14, Songwriters Guild Of America Suc- 

cessful Songwriting Minicourse, Massachusetts 

College Of Art, Boston. Peter Knickles, 617 -782- 

2036. 

May 19 -21, The Sixth Annual T.J. Martell Foun- 

dation For leukemia, Cancer, & AIDS Research 

Rock, Bowl, Golf, And Softball Charity Weekend, 

Los Angeles. Jon Scott, 818- 883 -7625. 

May 21, Third Annual Baltimore/Washington / 
Virginia Music Business Forum, Vista Internation- 

al Hotel, Washington, D.C. 301- 937 -6161. 

May 27.30, 1988 Northwest Folklife Festival, 

Seattle Center, Seattle. 206 -684 -7300. 

JUNE 
June 1, IRTS Annual Meeting And Broadcaster 

Of The Year Luncheon, Waldorf- Astoria, New 

York. 212 -867 -6650. 

June 6 -12, International Country Music Fan 

Fair, Tennessee State Fairgrounds, Nashville. 615- 

889 -7502. 

system. 
Greater utilization of the branch 

distribution networks of such enter- 
tainment conglomerates as MCA, Po- 
lyGram, WEA, and BMG. 

A two-tiered independent distrib- 
utor system with many major distrib- 
utors trimming the number of lines 
they offer, thus focusing on the ma- 
jor studios and independents, leaving 
the smaller labels for other distribu- 
tors. Some are speculating that 
smaller distributors may evolve into 
one -stops for independent video spe- 
ciality retailers. 

Gary Khammar, RCA /Columbia 
senior vice president, confirms the 
distribution decision, saying the plan 
will "achieve greater efficiency." He 
adds that a "newer sales and market- 
ing program from the company will 
be forthcoming in the next few 
weeks." 

Sources close to the company say 
RCA /Columbia will attempt to bar 
transshipping of its product by re- 
tained distributors to other distribu- 
tors. This posture differs from 
MCA's approach. 

Other observers are speculating 
that the Rank buyout of U.S. video 
duplicator Bell & Howell /Columbia/ 
Paramount (Billboard, April 23) is 
linked to the distribution changes. 
B &H /C /P has a rackjobbing arm 
that could be expanded and utilized 
by RCA /Columbia, and U.K. -based 
Rank has substantial distribution re- 
sources abroad. Khammar, however, 
says the two situations are "com- 
pletely unrelated." 

Says another video executive, "The 
studios are looking at the representa- 
tion we have out there to see if it's 
really performing the job we feel it 
should be performing. And in cases 
where it was not, changes have been 
made, clearly with respect to two ma- 
jor studios. More studios will follow 
suit. 

"The distribution pattern has also 
changed. For those studios that em- 
phasize sell- through, most of that is 

coming from mass merchants and 
racks, not through wholesalers. 
What do we do? Except for a handful 
of accounts, retailers have unilateral- 
ly turned away sale product. For a 
studio which emphasizes sell - 
through, you have to scrutinize the 
distribution base. Also, distributors 
have been so absorbed by the new -re- 
lease business, they haven't paid at- 
tention to the catalog business, which 
is a good business." 

Another studio executive sums up 
the pressure many home video divi- 
sions are feeling from their corporate 
parents: "Senior management beats 
you over the head asking how come 
you can't sell more cassettes," he 
says. "Saying that distributors don't 
or can't sell any more is just not a 
good enough answer anymore. The 
prevailing attitude is to make 
changes in the distribution system." 

So, what are the distributors to do? 
Says one studio executive, "If I was a 
distributor who got chopped by one 
the majors, I would look at this as an 
opportunity to become a one -stop for 
smaller video specialists." 

He, like other studio executives, 
confirms, "There are independent la- 
bels coming to us to see if we can put 
some sort of distribution deal togeth- 
er. You will definitely see that taking 
place." 

From an independent video suppli- 
er standpoint, Len Levy, executive 
vice president and chief operating of- 
ficer of Fries Home Video, says it 
may be too early to tell how any dis- 
tributor will react to the MCA and 
RCA cuts. 

"There's concern as to what will be 
the reaction to independent product 
per se from the two remaining fac- 
tors in the distribution business: 
those that lost and those that didn't 
lose. Each will react to their indepen- 
dent suppliers. What will be their ef- 
forts? Will they be diminished? In- 
creased? Those are the questions in 
the minds of the independents," says 
Levy. 

MCA /NASHVILLE TO REPEAT BASEBALL CAMPAIGN 
(Continued from page 62 

television (primarily The Nashville 
Network), and point -of -sale materi- 
als like posters, pennants, and 
counter cards. Tied in to MCA/ 
Nashville's 30th anniversary and 30 
Years Of Hits theme, the promotion 
offers several retail perks: trade in- 
centive programs, including extend- 
ed dating and special discounts; 
point -of -sale materials linking base- 
ball and individual MCA artists; and 
an audio sampler of new MCA coun- 
try releases. 

Major promotional partners in the 
May campaign are Dodge Trucks, 
Opryland, The Nashville Network, 
and American Airlines. Other 
sweepstakes prizes are three trips 
to MCA /Universal Studios, 10 Pio- 
neer compact disk players, and 200 
George Strait "Live In Concert" 
videos from MCA Home Video. 

TNN will tie in with two specials, 
one dedicated to the 30th anniversa- 
ry and the other to the life and mu- 
sic of Patsy Cline. MCA product to 
be spotlighted includes releases by 
Strait, Cline, Reba McEntire, Con- 
way Twitty, Steve Wariner, Bill 
Monroe, and Skip Ewing and a "30 
Years Of Hits" compilation. 

Details of the MCA /Nashville 
spring program were sent to the 
branches in the form of major - 
league- baseball programs. In addi- 
tion to campaign details and bar 
codes of MCA country albums, cas- 
settes, and CDs, the booklets con- 
tain a baseball trivia quiz and a re- 
print of an article from Billboard's 
recent MCA advertorial. 

MCA officials decline to release a 
dollar amount on the program's 
budget, but Bruce Hinton, execu- 
tive vice president and general man- 
ager of MCA /Nashville, says, "The 
sales figure we worked for last 
fall's [campaign] is what we put on 
this campaign. Last fall we exceed- 
ed our projection by 60 %, and now 
we're at 100% of projection with 30 
days left in the program." 

Some 8,000 outlets were involved 
in the last campaign; Walt Wilson, 
director of marketing for MCA/ 
Nashville, predicts 15,000- 20,000 
outlets may join this sweepstakes 
promotion. 

"The numbers we're seeing out of 
Boston, Philadelphia, and California 
are incredible," says Wilson, who 
helped put together a campaign pro- 

motional video featuring Los Ange- 
les Dodger Don Sutton. He says 
Rich Grobecker, Boston /Hartford 
regional branch manager, "sold five 
times more country product than 
ever in that branch. His accounts 
sold through all of their product in 
the last campaign and are ordering 
twice as much as they did then." 

Says Grobecker, "The response 
has been very receptive -the latest 
Strait album is the best- selling 
Strait I've had, and the initial orders 
on the new McEntire album are the 
highest yet." 

Lew Zellman, regional branch 
manager for Cleveland /Detroit, 
adds, "We're already ahead of our 
projections in actual sales, with 
each account ahead of last year's 
figures." 

The program climaxes with the 
swing for the fences July 9 in Nash- 
ville. MCA has a hefty insurance 
policy with Lloyds of London to cov- 
er the possibility that someone actu- 
ally swats two home runs for the $1 
million prize. Says Hinton: "We've 
got to hope that somebody pulls it 
off -can you imagine the publici- 
ty?" 

I LIFELINES 

BIRTHS 

Boy, Derek Andrew, to Ricky and 
Sonia Schultz, March 26 in Bur- 
bank, Calif. He is vice president of 
jazz, MCA Records. She is with 
NBC Productions. 

Boy, Anthony Vincent, to Janis 
Pessamato, April 7 in Los Angeles. 
She is former director of singles 
promotion at Chrysalis Records. 

Girl, Danielle Morgan, to Danny 
and Linda Zelisko, April 9 in Phoe- 
nix, Ariz. He is the owner of Eve- 
ning Star Productions. 

Boy, Justin Alexander, to Scott 
and Kathy Perry, April 10 in Nash- 
ville. He is advertising and promo- 
tions manager at Ingram Video. 

Boy, Matthew Lee, to Jeff Kramer 
and Shelly Ibis, April 17 in Santa 
Monica, Calif. She is a trade liaison 
with Geffen Records. He is with 
Lookout Management. 

MARRIAGES 

David Rambaldi to Bonnie Olive, 
March 26 in Santa Monica, Calif. 
He is the owner of David Rambaldi 
& Co., an entertainment public re- 
lations agency. 

DEATHS 

Martin J. Machat, 66, of complica- 
tions from lung cancer, March 19 
in New York. Machat was an en- 
tertainment lawyer whose career 
spanned four decades. He repre- 
sented such clients as the Platters, 
Sam Cooke, RKO Pictures, Brooke 
Benton, Bobby Darin, Bobby Vin- 
ton, the Four Seasons, the Beatles, 
the Rolling Stones, Leonard Co- 
hen, Genesis, Phil Collins, Peter 
Gabriel, Electric Light Orchestra, 
Air Supply, Black Sabbath, Soft 
Cell, Lillo Thomas, Mtume, New 
Edition, and John Waite. In addi- 
tion, he and his son Steven were 
partners in AMI and Machat Man- 
agement, which represent enter- 
tainers. He is survived by his wife, 
Roslyn; two sons, Steven and Mi- 
chael; two daughters, Helene and 
Cheryl; and three grandchildren. 
In lieu of flowers, family members 
request that donations be made to 
the American Cancer Society at 
Mount Sinai Medical Center in 
New York. 

Carolyn Franklin, 43, of cancer, 
April 25 in Bloomfield Hills, Mich. 
Franklin was a songwriter who 
wrote two big hits for her sister 
Aretha, "Gotta Find Me An An- 
gel" and "Ain't No Way." She and 
another sister, Erma, also a per- 
former, sang background vocals 
on early sessions by Aretha. She is 
survived by her sisters, two broth- 
ers, and her grandmother. 

Send information to Lifelines, 
Billboard, P.O. Box 24970, Nash- 
ville, Tenn. 37202. 

Wall Street questions 
home video's future 

... see story, page 75 
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A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 
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SALES 
TITLE ARTIST 

ó 
pp = 

1 3 WISHING WELL TERENCE TRENT D'ARBY 1 

2 4 ANGEL AEROSMITH 3 

3 7 ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 2 

4 5 PINK CADILLAC NATALIE COLE 5 

5 10 ALWAYS ON MY MIND PET SHOP BOYS 6 

6 1 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 4 

7 8 PROVE YOUR LOVE TAYLOR DAYNE 7 

8 13 ELECTRIC BLUE ICEHOUSE 9 

9 14 NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX 10 

10 15 SHATTERED DREAMS JOHNNY HATES JAZZ 8 

11 16 WAIT WHITE LION 13 

12 2 I SAW HIM STANDING THERE TIFFANY 20 

13 11 ONE STEP UP BRUCE SPRINGSTEEN 19 

14 19 I DON'T WANT TO LIVE WITHOUT YOU FOREIGNER 11 

15 6 DEVIL INSIDE INXS 12 

16 30 ONE MORE TRY GEORGE MICHAEL 14 

17 17 I WISH I HAD A GIRL HENRY LEE SUMMER 23 

18 21 TWO OCCASIONS THE DEELE 16 

19 12 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 15 

20 20 PIANO IN THE DARK BRENDA RUSSELL /JOE ESPOSITO 18 

21 9 GIRLFRIEND PEBBLES 17 

22 23 PAMELA TOTO 22 

23 35 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 21 

24 27 MY GIRL SUAVE 26 

25 31 DREAMING ORCHESTRAL MANOEUVRES IN THE DARK 24 

26 32 SAY IT AGAIN JERMAINE STEWART 27 

27 33 RITUAL DAN REED NETWORK 38 

28 - TOGETHER FOREVER RICK ASTLEY 25 

29 39 I STILL BELIEVE BRENDA K. STARR 35 

30 24 KISS AND TELL BRYAN FERRY 46 

31 - CIRCLE IN THE SAND BELINDA CARLISLE 30 

32 38 STRANGE BUT TRUE TIMES TWO 28 

33 18 MAN IN THE MIRROR MICHAEL JACKSON 31 

34 - ONE GOOD REASON PAUL CARRACK 29 

35 - DA'BUTT (FROM THE "SCHOOL DAZE" SOUNDTRACK) E.U. 45 

36 - PROMISE ME THE COVER GIRLS 41 

37 - NITE AND DAY AL B. SURE! 42 

38 34 I WANT HER KEITH SWEAT 51 

39 - WE ALL SLEEP ALONE CHER 32 

40 25 ROCKET 2 U THE JETS 34 

~w áu, 

AIRPLAY 
TITLE ARTIST 

s 
=á 

1 5 ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 2 

2 1 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 4 

3 2 WISHING WELL TERENCE TRENT D'ARBY 1 

4 6 ANGEL AEROSMITH 3 

5 10 SHATTERED DREAMS JOHNNY HATES JAZZ 8 

6 8 PINK CADILLAC NATALIE COLE 5 

7 11 I DON'T WANT TO LIVE WITHOUT YOU FOREIGNER 11 

8 16 ONE MORE TRY GEORGE MICHAEL 14 

9 3 DEVIL INSIDE INXS 12 

10 4 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 15 

11 9 PROVE YOUR LOVE TAYLOR DAYNE 7 

12 12 ELECTRIC BLUE ICEHOUSE 9 

13 15 ALWAYS ON MY MIND PET SHOP BOYS 6 

14 13 NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX 10 

15 14 TWO OCCASIONS THE DEELE 16 

16 17 WAIT WHITE LION 13 

17 7 GIRLFRIEND PEBBLES 17 

18 21 PIANO IN THE DARK BRENDA RUSSELL /JOE ESPOSITO 18 

19 26 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 21 

20 27 DREAMING ORCHESTRAL MANOEUVRES IN THE DARK 24 

21 20 PAMELA TOTO 22 

22 30 TOGETHER FOREVER RICK ASTLEY 25 

23 31 STRANGE BUT TRUE TIMES TWO 28 

24 28 SAY IT AGAIN JERMAINE STEWART 27 

25 32 ONE GOOD REASON PAUL CARRACK 29 

26 33 MY GIRL SUAVE 26 

27 37 FOOLISH BEAT DEBBIE GIBSON 36 

28 35 WE ALL SLEEP ALONE CHER 32 

29 36 MAKE IT REAL THE JETS 33 

30 24 I WISH I HAD A GIRL HENRY LEE SUMMER 23 

31 18 MAN IN THE MIRROR MICHAEL JACKSON 31 

32 38 CIRCLE IN THE SAND BELINDA CARLISLE 30 

33 22 ROCKET 2 U THE JETS 34 

34 19 ONE STEP UP BRUCE SPRINGSTEEN 19 

35 - THE VALLEY ROAD BRUCE HORNSBY & THE RANGE 43 

36 39 I'M STILL SEARCHING GLASS TIGER 37 

37 40 NIGHTIME PRETTY POISON 39 

38 23 SOME KIND OF LOVER JODY WATLEY 44 

39 29 ENDLESS SUMMER NIGHTS RICHARD MARX 40 

40 - KISS ME DEADLY LITA FORD 47 
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HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot 100 chart. 

I ABEL NO. OF TITLES 
ON CHART 

COLUMBIA (8) 9 
Def Jam (1) 

MCA 9 

RCA (7) 
Jive (2) 

WARNER BROS. (5) 
Sire (2) 
Paisley Park (1) 
Qwest (1) 

ATLANTIC (7) 
EsParanza (1) 

A &M 

ARISTA (5) 
Jive (1) 

EMI- MANHATTAN 

POLYGRAM 
Mercury (4) 
London (1) 
Polydor (1) 

E.P.A. 
Epic (4) 
CBS Associated (1) 

GEFFEN 

CHRYSALIS 

ELEKTRA (2) 
Vintertainment (1) 

VIRGIN 

ATCO (1) 
Ruthless (1) 

CAPITOL (1) 
Enigma (1) 

REPRISE 

4TH & B'WAY 

ENIGMA 
Synthicide (1) 

LMR 

MACOLA 
Kru' -Cut (1) 

MOTOWN 

NEXT PLATEAU 

SOLAR 

SUTRA 
Fever (1) 

9 

9 

8 

6 

6 

6 

6 

5 

4 

3 

3 

3 

2 

2 

2 

1 

1 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher Licensing Org.) 

Sheet Music Dist. 

49 ALPHABET ST. 

(Controversy, ASCAP) WBM 

6 ALWAYS ON MY MIND 

(Screen Gems -EMI, BMI /Sebanine, BMI) WBM 

3 ANGEL 

(Aero Dynamics, BMI /Desmobile, ASCAP /SBK April, 
ASCAP) HL/WBM 

2 ANYTHING FOR YOU 

(Foreign Imported, BMI) CPP 

54 BEDS ARE BURNING 

(Sprint, APRA/Warner- Tamerlane, BMI) WBM 
84 BLUE MONDAY 1988 

(Bemusic, PRS/WB, ASCAP) WBM 

63 BREAKAWAY 

(Colgems -EMI, ASCAP/Teenie Bopper, ASCAP) WBM 

95 BROKEN LAND 

(Chrysalis, ASCAP /Rare Blue, ASCAP) CLM 
71 CHECK IT OUT 

(Riva, ASCAP) WBM 

30 CIRCLE IN THE SAND 

(Virgin, ASCAP /Shipwreck, BMI) CPP/WBM 
45 DA'BUTT (FROM THE "SCHOOL DAZE" 

SOUNDTRACK) 

(MCA, ASCAP /Sunset Burgundy, ASCAP/Toosie, 
ASCAP) HL/MCA 

12 DEVIL INSIDE 

(MCA, ASCAP) HL/MCA 

53 DIRTY DIANA 

(Mijac, BMI/Warner- Tamerlane, BMI) 
81 DREAMIN' OF LOVE 

(Saja, BMI /Mya -T, BMI) 
24 DREAMING 

(Virgin, ASCAP) CPP 

9 ELECTRIC BLUE 

(SBK April, ASCAP /10/10, BMI) HL 
40 ENDLESS SUMMER NIGHTS 

(Chi -Boy, ASCAP) CLM 

99 ENGUSHMAN IN NEW YORK 

(Magnetic, BMI /Regatta, BMI /Illegal, BMI /Atlantic, 
BMI) HL 

21 EVERYTHING YOUR HEART DESIRES 

(Hot -Cha, BMI /Careers, BMI) CPP 

88 FATHER FIGURE 

(Chappell, ASCAP /Morrison Leahy, ASCAP) HL 

58 FISHNET 

(Ya D Sir, ASCAP/WB, ASCAP /Flyte Tyme, ASCAP) 
WBM 

50 THE FLAME 

(Lorimar, BMI /Hidden Pun, BMI) WBM 

36 FOOLISH BEAT 

(Creative Bloc, ASCAP /Deborah Ann's, ASCAP) 

96 FORGIVE ME FOR DREAMING 

(Colgems -EMI, ASCAP /Lauren Wellsley, 

BMI /Rightsong, BMI) 
89 GET IT 

(Jobete, ASCAP /Black Bull, ASCAP) 

97 GET IT ON 

(Blue Vision, BMI) WBM 
15 GET OUTTA MY DREAMS. GET INTO MY CAR 

(Zomba, ASCAP) HL 

17 GIRLFRIEND 

(Kermy, BMI /Hip Trip, BMI) CPP 

64 GOING BACK TO CALI (FROM "LESS THAN ZERO ") 
(Def Jam, ASCAP) 

73 HANDS TO HEAVEN 

(Virgin, ASCAP) CPP 

70 HEART OF MINE 

(SBK Blackwood, BMI /Sin -Drome, BMI/Texas City, 
BMI/WB, ASCAP/Walpergus, ASCAP) HL/WBM 

92 HYSTERIA 

(Bludgeon Riffola, ASCAP /Zomba, ASCAP) HL 

11 I DON'T WANT TO LIVE WITHOUT YOU 

(Michael Jones, ASCAP) HL 

75 I FOUND SOMEONE 

(SBK April, ASCAP /Is Hot, ASCAP /But For, ASCAP) 

HL 

20 I SAW HIM STANDING THERE 

(Gil, BMI) WBM 

86 I SHOULD BE SO LUCKY 

(All Boys, BMI) 
35 I STILL BELIEVE 

(Anta, ASCAP /Rare Blue, ASCAP /Colgems -EMI, 
ASCAP)CLM/WBM 

51 I WANT HER 

(Vintertainment, ASCAP /Keith Sweat, ASCAP /Donril, 
ASCAP/WB, ASCAP /E /A, ASCAP /Zomba, ASCAP) 

98 I WASN'T THE ONE (WHO SAID GOODBYE) 

(Music Corp. Of America, BMI /Zigmanian, BMI) HL 

23 I WISH I HAD A GIRL 

(Leesum, BMI) CLM 

37 I'M STILL SEARCHING 

- (Colgems -EMI, ASCAP/Figer Shards, CAPAC) WBM 
46 KISS AND TELL (FROM "BRIGHT LIGHTS, BIG CITY ") 

(Virgin Songs, BMI) CPP 

47 KISS ME DEADLY 

(Makiki, ASCAP/Twin Towers, ASCAP /Arista, ASCAP) 

CLM /CPP 
72 LIKE A CHILD 

(Maz Appeal, ASCAP /SBK April, ASCAP /Noel Pagan, 

ASCAP /Ackee, ASCAP) HL/WBM 
94 LIKE THE WEATHER 

(Christian Burial, ASCAP) 

76 LOST IN YOU 

(Intersong -USA, ASCAP /SBK April, ASCAP /Poetlord, 
ASCAP /R.Stewart, ASCAP) 

93 LOVE'CHANGES EVERYTHING 

(Autotunes, BMI /Screen Gems -EMI, BMI /Dee, 
ASCAP /Colgems -EMI, ASCAP) WBM 

57 LOVE IN THE FIRST DEGREE 

(In A Bunch, PRS/WB, ASCAP/Terrace, ASCAP) 

CPP/WBM 

82 LOVE STRUCK 

(Shockadelica, ASCAP /Almo, ASCAP) CPP 
33 MAKE IT REAL 

(Meow Baby, ASCAP /Rick Kelly, BMI /Demerie, 
ASCAP) HL 

31 MAN IN THE MIRROR 

(Yellowbrick Road, ASCAP /MCA, ASCAP / Aerostation 
Corporation, ASCAP) HL/MCA/WBM 

77 MERCEDES BOY 

(MCA, ASCAP / Unicity, ASCAP /Jenn -A -Bug, ASCAP) 

80 MOST OF ALL 

(Johnny Yuma, BMI/Warner- Tamerlane, BMI /Bertus, 
BMI) WBM 

26 MY GIRL 

(lobete, ASCAP) CPP 

10 NAUGHTY GIRLS (NEED LOVE TOO) 

(Forceful, BMI/Willesden, BMI) 
62 NEVER GONNA GIVE YOU UP 

(Terrace, ASCAP) CPP 

39 NIGHTIME 

(Genetic, ASCAP) HL 

42 NITE AND DAY 

(SBK April, ASCAP /Across 110th Street, ASCAP /AI 
B. Sure! International, ASCAP /Key West International, 
ASCAP) HL 

55 NOTHIN' BUT A GOOD TIME 
(Sweet Cyanide, BMI/Willesden, BMI) HL 

29 ONE GOOD REASON 

(Plangent Visions, ASCAP/Virgin, ASCAP) CPP 

14 ONE MORE TRY 

(Chappell, ASCAP /Morrison Leahy, ASCAP) HL 

19 ONE STEP UP 

(Bruce Springsteen, ASCAP) CPP 

52 OUT OF THE BLUE 

(Creative Bloc, ASCAP /Deborah Ann's, ASCAP) HL 
22 PAMELA 

(Hudmar, ASCAP /Jogi Wimball, BMI) WBM 

18 PIANO IN THE DARK 

(Rutland Road, ASCAP/WB, ASCAP /Colgems -EMI, 
ASCAP /Dwarf- village, ASCAP) WBM 

5 PINK CADILLAC 

(Bruce Springsteen, ASCAP) CPP 

59 POUR SOME SUGAR ON ME 

(Bludgeon Riffola, ASCAP /Zomba, ASCAP) HL 

41 PROMISE ME 

(Amber Pass, ASCAP /Andy Panda, ASCAP /Disco 
Fever, ASCAP /Fools Prayer, BMI /Salski, BMI /Latin 
Rascals, BMI) 

7 PROVE YOUR LOVE 

(November Nights, ASCAP /Chappell, ASCAP /Jobete, 
ASCAP) HL/CPP 

100 PUSH IT 

(Next Plateau, ASCAP/Turnout Bros, ASCAP) 
38 RITUAL 

(Mind & Body, ASCAP / PolyGram, ASCAP) WBM 

85 ROCK OF LIFE 

(Super Ron, BMI) CLM 

34 ROCKET 2 U 

(Groupie, BMI) 
91 ROUTE 66 /BEHIND THE WHEEL 

(Grabbing Hands, ASCAP /Sonet, PRS /Emile, ASCAP) 

90 RUSH HOUR 

(I Before E, ASCAP /Rafelson, ASCAP) 

27 SAY IT AGAIN 

(SBK Blackwood, BMI /Henrey Suemay, BMI) HL 

8 SHATTERED DREAMS 

(Copyright Control) 

83 SHE'S LIKE THE WIND 
(Troph, BMI /Strawberry Fork, BMI) HL 

61 SHOULD I SAY YES? 

(Poolside, BMI) 
78 (SITTIN' ON) THE DOCK OF THE BAY 

(Irving, BMI) CPP 

44 SOME KIND OF LOVER 

(Ultrawave, ASCAP /SBK April, ASCAP /Rightsong, 
BMI) HL 

68 STAND UP 

(Diamond Dave, ASCAP/Tuggle Tunes, ASCAP) WBM 

28 STRANGE BUT TRUE 

(Maximum Media, ASCAP/Warner- Tamerlane, 
BMI /Sizzling Blue, BMI) WBM 

60 SUPERSONIC 

(Beblica, ASCAP) 

69 TAKE IT WHILE IT'S HOT 

(Shaman Drum, BMI) 
66 TALL COOL ONE 

(Talktime, ASCAP/Virgin, ASCAP) CPP 
25 TOGETHER FOREVER 

(Terrace, ASCAP) CPP 

87 TURN OFF THE LIGHTS 
(Lon -Hop, BMI) 

16 TWO OCCASIONS 

(Hip Trip, BMI /Hip Chic, BMI /Mister Johnson's Jams, 
BMI /Peer -Southern, ASCAP/Tammi, BMI) CPP 

56 UNDER THE MILKY WAY 

(Funzalo, BMI /Bug, BMI /MCA, ASCAP) HL/MCA 
74 UNDERNEATH THE RADAR 

(Colgems -EMI, ASCAP) WBM 

43 THE VALLEY ROAD 

(Zappo, ASCAP /Basically Gasp, ASCAP) CLM 

13 WAIT 

(Vavoom, ASCAP) WBM 

32 WE ALL SLEEP ALONE 

(SBK April, ASCAP /Desmobile, ASCAP /Bon Jovi, 

ASCAP /PolyGram, ASCAP) HL/WBM 
48 WHEN WE KISS 

(French Lick, BMI /Bug, BMI) 
4 WHERE DO BROKEN HEARTS GO 

(Scaramanga, ASCAP /Rare Blue, ASCAP /Baby Love, 

ASCAP) CLM/CPP 
79 WILD, WILD WEST 

(Willesden, BMI) 
I WISHING WELL 

(Virgin Songs, BMI/Young Terence, BMI /Rare Blue, 

ASCAP) CPP 

67 YES (FROM THE MOTION PICTURE "DIRTY 

DANCING ") 
(Hands Down, ASCAP) 

65 YOU DON'T KNOW 

(Virgin, ASCAP /Bittern, BMI) CPP 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 
B -3 Big Three IMM Ivan Mogull 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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MAY SEES BEVY OF HOT ALBUM RELEASES FROM LABELS 
(Continued from page 5) 

ord reportedly sold close to 300,000 
copies, and its follow -up, "Break- 
fast," due May 23, will move even 
more if dirty lyrics do indeed gen- 
erate sales: Song titles include "I 
Ate You For My Breakfast" and 
"Put Your Condom On My 
Tongue." R.J.'s Latest Arrival is 
called "Truly Yours," and it's set 
for a May 25 release on EMI -Man- 
hattan. The group's debut charted 
three top 15 black singles. 

With "Kickin' " (May 3, A &M), 
the Brothers Johnson hope to re- 
capture those heady metal days of 
the late '70s, when four straight al- 
bums by the duo went platinum. 
The latest release, their first in 
four years, is being led off by the 
single "Kick It To The Curb." 

Also on the comeback trail is 
Boz Scaggs. His first album since 
1980's platinum "Middle Man" ar- 
rives May 12 on Columbia. The 
leadoff single, "Heart Of Mine," 
has already bowed on the Hot 100. 
And following a three -year layoff 

so that they could pursue solo proj- 
ects, Hall & Oates return May 3 on 
a new label, Arista, with "Ooh 
Yeah!" The smash first single, 
"Everything Your Heart Desires," 
is the duo's 20th consecutive top 40 
single. 

Metal music should continue its 
chart dominance, with Van Halen, 
Poison, and Judas Priest records 
on the way. Van Halen's "OU812" 
(Get it? "Oh you ate one too ") 
comes out May 24 on Warner 
Bros., led off by the single "Black 
And Blue." Priest will "Ram It 
Down" the throats of the industry 
May 12 (Columbia). The first single 
from the album has already been 
issued as the title track to the mov- 
ie "Johnny Be Good." And Poison 
hopes to match the double- plati- 
num success of its 1986 debut, 
"Look What The Cat Dragged In," 
with "Open Up And Say ... Ahh!," 
though some retailers are already 
balking at the record's suggestive 
cover art. The Enigma /Capitol re- 

Radio Airs `Black' Bootleg 
Prince Tracks Draw Ban Order 

BY YVONNE OLSON 

LOS ANGELES As they did two 
years ago with Prince's "Parade" 
album, some radio stations recently 
played a Prince record without per- 
mission from the artist's label, 
Warner Bros., and were promptly 
served with cease -and -desist orders. 

This time, however, rather than 
playing Prince's newest commercial 
album ahead of its release date, the 
stations involved were airing an al- 
bum that he'd chosen not to issue. 

On the eve of the release of 
Prince's latest effort, "Lovesexy," 
three West Coast stations -KDAY 
Los Angeles, KSOL San Francisco, 
and one other unnamed outlet - 
broadcast the artist's suppressed 
"black" album. Although the re- 
cording was shelved a few months 
ago and all pressings of it had been 
destroyed, according to Warners of- 
ficials, bootleg copies of it have cir- 
culated in some quarters. There has 
been speculation that many of these 
bootlegs have come over from Eu- 
rope, but nobody's talking. 

Two years ago, it was Prince's 
"Parade" album that caused the fu- 
ror, when Gannett stations KIIS- 
FM Los Angeles and the former 
KSDO -FM San Diego obtained ad- 
vance copies -the single was out, 
the album wasn't -and immediate- 
ly put them on the air. 

The act prompted a feud between 
Warner Bros. and Gannett. The la- 
bel filed legal papers demanding 
that Gannett reveal where the al- 
bum came from and subsequently 
cut off all communication with the 
offending stations. When Gannett 
finally came forward with informa- 
tion, a Warner Bros. employee was 
fired. 

It seems surprising, then, that 
Warners is not taking the adamant 
stance it took last year. According 
to label VP Oscar Fields, there's no 
plan to pursue the mystery; sta- 
tions heard playing the record will 
be ordered to stop, period. 

"I really don't think it's going to 
be a big problem," says Fields of 
the leaks. "We've got another 

Prince album coming, and stations 
don't want to miss out. I don't know 
where [the copies of the "black" al- 
bum] came from. The albums were 
indeed pressed, but when Prince 
changed his mind, we destroyed 
them all. None should have shown 
up in the marketplace." 

But bootlegs have emerged, and 
KSOL and KDAY were quick to air 
the product. 

"We knew all the time we'd get it 
[from Warner Bros.]," said KDAY 
PD Jack Patterson. `But this being 
L.A. and us being the `official 
Prince station,' we had to go with 
it." 

While the airing of the unautho- 
rized Prince album is considered a 
rare event, concert bootlegs are 
more often broadcast. Within the 
past month, for instance, WRIF De- 
troit has played an unauthorized 
tape of a Bruce Springsteen con - 
cert. 

Sources at the station note that 
the decision to air this bootleg was 
made by an air personality and 
doesn't reflect the station's policy. 
As soon as Columbia Records, 
Springsteen's label, complained 
about the occurrence, WAIF mailed 
the tape to the label, the sources 
point out. 

Asked about the legality of airing 
bootlegs, Steven D'Onofrio, deputy 
general counsel for the Recording 
Industry Assn. of America, says 
that in the case of a mastered re- 
cording owned by a record compa- 
ny, the supplier of the album to the 
radio station could be charged with 
copyright infringement through il- 

licit distribution. If any pressings 
were stolen, a theft charge could 
also be lodged. 

Those points of legal attack 
don't apply to concert bootlegs, 
notes D'Onofrio, but he adds that 
blanket licenses from performing 
rights societies cover radio sta- 
tions only for legitimately dupli- 
cated product. 

Assistance in preparing this sto- 
ry was provided by Ken Terry in 
New York. 

lease is due Tuesday (3). 
On the other end of the spec- 

trum, Julio Iglesias and Billy Vera 
should have adult contemporary 
smashes on their hands with "Non 
Stop" and "Retro Nuevo," respec- 
tively. Iglesias' Columbia album is 
in English, and it bows with the 
single "My Love," written by and 
performed with Stevie Wonder. 
The album goes out to stores May 
12. "Retro Nuevo" is Vera's first 
album of new material since the 
then -5- year -old "At This Moment" 
became a hit in 1986 after its use in 
several episodes of television's 
"Family Ties." Capitol will issue 
the album Tuesday (3). 

One of the most frequently de- 
layed and tinkered -with albums in 
history should finally show up in 
stores this month -notice we said 
"should," not "will." On May 26, 
listeners can finally get "Down In 
The Groove" with Bob Dylan. 
Guests grooving on the Columbia 
record include Eric Clapton, Mark 
Knopfler, Ron Wood, Jerry Garcia, 
Bob Weir, Full Force, Paul Simon, 
and Steve Jones. The Grateful 
Dead's Robert Hunter co -wrote 
two of the cuts, including the pri- 
ority track, "Silvio." 

Prospects are also bright for 
Joan Jett's "Up Your Alley," corn- 
ing Tuesday (3) on Epic. In addi- 
tion to Jett standby Kenny Lagu- 
na, hit makers Desmond Child and 

Ric Browde lend a producing hand, 
with Child contributing his song - 
writing talents as well. "I Hate 
Myself For Loving You" is the 
leadoff single. 

Though REO Speedwagon's 
"The Hits," arriving May 31 on 
Epic, contains just that, it also fea- 
tures two new tracks, "Here With 
Me" and "I Don't Want To Lose 
You." The latter was written by 
the hot songwriting team of Tom 
Kelly & Billy Steinberg. The Ra- 
mones will also issue a greatest - 
hits album, "Ramones Mania," a 
two -LP /one- CD -or- cassette collec- 
tion. The Sire album will surface 
May 31. 

Coming at you "Live 1980 -86" is 
Joe Jackson (Tuesday [3], A &M). 
Each side of the two -record set 
was recorded on a different tour, 
which accounts for the three dif- 
ferent versions of "Is She Really 
Going Out With Him ?" 

In the soundtrack wars, a chief 
contender should be Epic's "Per- 
manent Record," which also comes 
out Tuesday (3). The movie has 
drawn positive reviews, and the 
music is first rate: One side of the 
record was composed by Joe 
Strummer (who performs the ma- 
terial with his new band, the Lati- 
no Rockabilly War), while side two 
features new tracks from Lou 
Reed, who has a cameo in the film, 
and J.D. Souther as well as cuts 

from the Godfathers, Stranglers, 
and BoDeans. 

Two veterans, Rod Stewart and 
Chicago, will issue new albums in 
May. Stewart's "Out Of Order" ar- 
rives May 24 on Warner Bros.; 
"Chicago XIX" ships the same day 
from Reprise. 

On the alternative -rock front, 
major label debuts are due from 
two college -crowd favorites, Soul 
Asylum and Camper Van Beetho- 
ven. Camper's "Our Beloved Revo- 
lutionary Sweetheart" is due 
Thursday (5) from Virgin, while 
Soul Asylum's "Hang Time" 
comes out Tuesday (3) on Twin/ 
Tone via A &M. 

The jazz world will see two im- 
portant albums released in May, 
Courtney Pine's "Destiny's Song 
-4- The Image Of Pursuance" on 
Antilles /New Directions (May 10) 
and Gil Evans & the Monday Night 
Orchestra's last recording, "Bud 
And Bird -Live At Sweet Basil's," 
from ProJazz (Monday [2]). Saxo- 
phonist Pine's debut album was a 
sensation in his native England, 
and Island is hoping to establish 
him here with the follow -up. "Bud 
And Bird," meanwhile, is being 
rush -released following Evans' 
death March 20. 

Assistance in preparing this story 
was provided by Bill Coleman and 
Drew Wheeler. 

VID CHAINS MAJOR, BLOCKBUSTER MERGE 
(Continued from page 5) 

and Major, the merger transaction 
will give Major Video shareholders 
one share of Blockbuster for each 
2.25 shares of Major- working out to 
roughly a $56 million deal, based on 
current stock prices. 

Blockbuster closed at 24% April 22, 
while Major closed at 9'/8. Trading 
2.25 shares of Major for each share of 
Blockbuster would thus give the Ma- 
jor stockholders a nearly 20% premi- 
um on their investment. 

The reason the deal is for stock and 
not cash, Gruber indicates, is that 
"we do not have an unlimited bank 
account. We want to use cash to open 
our own stores." 

"Major's challenge has been get- 
ting enough money to add new stores 
and gain market share," says Keith 
Benjamin, analyst at Silberberg, Ro- 
senthal & Co. "Not only does the deal 
make strategic sense, it is well struc- 
tured financially for both parties." 

According to Scott Beck, manag- 
ing partner of privately held Block- 
buster Midwest, which operates 36 of 
the company's 74 franchised stores, 
the merger has been in the works for 
the past 12 months. Gruber is more 
vague on how the deal came togeth- 
er, saying that the acquisition has 
been a main strategy ever since H. 
Wayne Huizenga took over as chair- 
man 14 months ago. 

According to announced details, 
Major Video founder and president 
Hank Cartwright is to become senior 
vice president, Blockbuster merchan- 
dising, and Gary Moore, Major vice 
president, is to become a senior vice 
president. 

Both companies' boards are still 
working out definitive merger de- 
tails. The target date for completion 
is July 1. 

There has been speculation, espe- 
cially in light of recent distributor 
cutbacks by the studios, that the 
Blockbuster /Major union will begin 

buying direct. Though Gruber only 
ambiguously refers to direct purchas- 
ing, a more clear indication comes 
from Beck. "After the combination, 
Blockbuster will be buying more vid- 
eos than any distributor. You can 
draw your own conclusions." 

Blockbuster operates 143 stores in 
24 states, and 74 other units are oper- 
ated by 10 franchisees. Major runs 27 
stores in 15 states and has franchised 
100 outlets to 33 operators. 

Beck notes that Blockbuster gener- 
ally sells franchisees an opening in- 
ventory, and "then stores buy direct 
from distributors." 

Both Gruber and Beck indicate any 
conflicts between stores in overlap- 
ping areas can be easily worked out. 
"This is part of our clustering strate- 
gy," says Gruber. Franchised stores 
of both chains will remain franchised, 
he says. 

One possible conflict between the 
two chains is that Major, unlike 
Blockbuster, handles adult videos. 
"They do nothing to promote it," says 
the Major Video spokesman of the 
chain's low -key approach to X -rated 
tapes; but he doesn't say that the 
chain's outlets will drop adult prod- 
uct after the merger. 

INDONESIA TO PROTECT EUROPEAN RECORDINGS 
(Continued from page 6) 

cordings in order to secure similar 
protection in Indonesia for Ger- 
man recorded repertoire. 

According to figures from inter- 
national label group IFPI, the In- 
donesian piracy industry has an 
annual turnover in excess of $150 
million, representing some 17 mil - 
lion-18 million units. 

Along with the European agree- 
ment, it is expected that Indonesia 
will shortly be signing a similar bi- 
lateral pact with the U.S. 

IFPI president Nesuhi Ertegun, 
welcoming the Indonesian devel- 
opment, says: "This is a most im- 
portant step in the right direction 
and a significant achievement in 
the battle the IFPI has waged 
against piracy in the Far East over 
the last 18 years." 

Ertegun, who recently returned 
from Saudi Arabia, also reports 
encouraging news from that terri- 
tory. He says IFPI's request to the 
Saudi government to take immedi- 
ate legislative action against the 
importation of pirate recordings 

from Indonesia met with a positive 
response. 

IFPI director general Ian Thom- 
as says the Indonesian agreement 
is not only importaht from the 
standpoint of the antipiracy fight, 
it also signals the opening of the 
Indonesian market to the legiti- 
mate international record indus- 
try. 

"The bilateral agreement is a se- 
quel to the meeting we had last 
November [Billboard, Nov. 28] in 
Kuala Lumpur," he says, "where 
we met representatives of the le- 
gitimate and pirate record indus- 
try from Indonesia." 

Says Thomas: "The legal protec- 
tion to be afforded to repertoire 
from Europe and the U.S. -which 
forms the bulk of the product pro- 
duced by the pirate industry - 
means that at least the pirate activi- 
ties in Indonesia will be outlawed. 

"It remains to be seen just how 
long it will take to achieve the total 
elimination of illegal manufacture 
of phonograms." 
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MOTTOLA NAMED HEAD OF CBS RECORDS 
(Continued from page 1) 

Records Inc. 
Mottola, founder and president 

of the Champion Entertainment 
management organization for the 
past 14 years, replaces former 
CBS Records president AI Teller, 
who resigned April 19 (Billboard, 
April 30). 

During the past few weeks, Mot - 
tola's much -anticipated arrival at 
CBS -he officially takes office on 
Monday (2) -has ignited rumors of 
significant restructuring at the 
company's top executive level. 
Mottola acknowledges that at 
least two veteran senior label ex- 
ecutives are set to assume high - 
ranking positions at CBS under his 
new regime. 

"There'll be some new additions 
to the label, like Dave Glew and 
Jerry Greenberg, who I think will 
deal with the situation from the 
point of view of being more artist 
oriented and much more promotion 
oriented than we really are now," 
says Mottola. 

Glew, who recently resigned as 
senior vice president /general man- 
ager of Atlantic Records, "will be 
holding a high post" at Epic /Por- 
trait /CBS Associated labels, ac- 
cording to Mottola. An official 
statement will be issued shortly 
about Glew's move to CBS; he is 
expected to be named E /P /A se- 
nior vice president /general man- 
ager. 

Greenberg is leaving his post as 
president of Atco Records June 1, 
and it is believed that he will imme- 
diately head up a new West Coast - 
based CBS label. Insiders say offi- 
cial confirmation will be made in 
the next few weeks; at press time 
neither Mottola nor Greenberg 
would comment on the specifics of 
Greenberg's move to CBS. 

Recent speculation that Colum- 
bia is to have a new day -to -day op- 
erating chief would appear to be 
incorrect at this juncture, howev- 
er. "There will be no changes at 
Columbia," says Mottola. "I can 
confirm that to you. I don't think 
that that's necessary, whereas it 
was very necessary at Epic." 

In his new position, Mottola will 

be responsible for the overall di- 
rection of the domestic CBS Rec- 
ords labels- Columbia and Epic/ 
Portrait /CBS Associated Labels - 
including talent acquisition, artist 
development, business affairs, and 
all aspects of marketing. 

"This is the greatest challenge 
and opportunity that anyone could 
ever ask for," says Mottola. "To 
me, CBS Records and its artist ros- 
ter are the envy of every record la- 
bel in the world." 

As for the inevitable speculation 
that Mottola will make further 
changes in the CBS executive 
structure, he says, "If change is 
necessary, then it will happen." 

He adds, "I think within a month 
or two I'll have a hands -on situa- 
tion in all the areas. We certainly 
have some of the best -qualified ex- 
ecutives in the business and I'm 
going to be looking to all of them 
for their help and support in the 
first few months of putting all the 
pieces together." 

What are some of Mottola's im- 
mediate goals at CBS? 

"A lot of the focus of my atten- 
tion is going to be on a &r, promo- 
tion, and artist development -to 
take every hit and really drive it 
home," he says. "I want this to 
really become much more of a pro- 
motion and a &r oriented kind of 
company. 

"There are some areas we can 
definitely improve upon in a &r and 
artist development, and I intend to 
do it. There's really going to be a 
drive on developing new artists 
and building new strong careers 
that can last a long time." 

Mottola is not convinced that the 
best way to acquire new talent is 
to sign additional distribution 
deals. 

"I'm not very fond of those," he 
says. "I think that we can develop 
more of our own talent right with- 
in the confines of our labels. I 
want to have people inside the 
building that can help us do that. 
I'd like to deal with both sources, 
but I'd like to have more of that op- 
portunity inside." 

In addition to signing and devel- 

ENIGMA TO RELEASE POP ALBUM ON DAT 
(Continued from page ó) 

Although he cannot quote a spe- 
cific price at this point, Hein antici- 
pates that the wholesale price on 
the Restless DATs will be "consid- 
erably above $10 [and] should re- 
sult in a retail price of over $20." 

Hein says Enigma's initial DATs 
will be produced in "very small 
quantities" -less than 1,000 
apiece. 

"We expect them to be distribut- 
ed in stereo shops," Hein says. 

Hein is quick to emphasize that 
the DAT releases will be brought 
to market by independent distribu- 
tors, which traditionally have 
placed Restless product, and not 
by Enigma's major -label distribu- 
tor, Capitol. 

Along with other members of 
the Recording Industry Assn. of 
America, Capitol has opposed the 
introduction of the new format 
without a mechanism to defeat 
home taping or legislation to ad- 
dress this potential problem. 

"We didn't even consider ap- 
proaching CEMA [Capitol's distri- 
bution arm] to handle this product, 
because we knew what they would 

say," says Hein, who points out 
that the recently renewed distribu- 
tion agreement between Enigma 
and Capitol specifically excludes 
DAT. 

"The early [distribution agree- 
ment] didn't even address DAT," 
Hein says. 

Hein characterizes the decision 
to market prerecorded DATs as 
"an experiment." 

He continues, "There are ma- 
chines on the market, and it's an 
excellent product. We do acknowl- 
edge the problems ... [but] play- 
ing ostrich about DAT is not the 
solution to the problem." 

However, Hein does align his 
company with the rest of the in- 
dustry in support of a device that 
would eliminate home DAT copy- 
ing. 

"If there is an industrywide 
standard for blocking copying, 
Enigma will support this," says 
Hein, who notes that Enigma also 
supports blank -tape royalties. 

But Hein adds, "Ignoring the 
DAT machine is not the right ap- 
proach." 

oping new domestic talent, Mot- 
tola says international a &r will 
continue to be important for CBS. 
"International plays a huge role in 
our operation and has brought us 
some great artists -like Terence 
Trent D'Arby, George Michael, 
and Sade, among others. I definite- 
ly want to focus on that, taking the 
international situation and having 
it really develop inside the compa- 
ny even more." 

Unlike most label presidents, 
Mottola is not a record company 
veteran. After starting his career 
as a professional musician, he 
spent six years as head of Chappell 
Music's Contemporary Music Divi- 
sion before founding Champion 
Entertainment in 1974. 

"Having been a former promo- 
tion man and music publisher and 
then manager gives you a very 
broad view of the whole picture 
and how to deal with specific prob- 
lems in a very quick, efficient 
way," says Mottola. "The philoso- 
phy of the management business 
that I've run has pretty much run 
a parallel course as a catalyst and 
an adjunct to record labels. We fo- 
cus on marketing, merchandising, 

advertising, promotion, publici- 
ty -every aspect of the career. I 
think that gives me a tremendous 
edge and advantage." 

Champion Entertainment - 
whose clients include Daryl Hall & 
John Oates, John Cougar Mellen - 
camp, and Carly Simon -will con- 
tinue to operate, and a new head 
will be announced shortly. Rumor 
has it that former MTV executive 
John Sykes, now with the CAA 
agency, will be the company's new 
chief. 

Mottola says he will have no con- 
nection with Champion on a busi- 
ness level. "I'm going to be run- 
ning CBS Records now," he says. 
"The guys who have run [Champi- 
on] for the last 10 years will con- 
tinue to do so." He says the new 
head of Champion and other staff 
members "will have an ownership 
share." 

According to a CBS spokesman, 
there is a "clear understanding 
that Mottola will have no involve- 
ment with the operation of Cham- 
pion, and his role will be a passive 
one." Two Champion acts -John 
Eddie and Holly Knight -are on 
Columbia's roster. 

Mottola says CBS has not indi- 
cated any interest in buying Cham- 
pion, as MCA purchased Irving 
Azoff's Frontline Management or- 
ganization after Azoff became 
head of the record company. 
"Champion is a really successful 
independent company, and I see it 
staying that way," says Mottola. 

After Azoff took control at 
MCA, the company also embarked 
on a diversification program in ar- 
eas like facility management, mer- 
chandising, and radio syndication. 
However, Mottola does not see 
CBS moving in a similar direction. 

"I think we're going to focus on 
the record business, unlike Ir- 
ving's diversification, which I 
think is terrific because he is doing 
a great job," says Mottola. 

There is talk that Mottola and 
Yetnikoff are keen to actively pur- 
sue their interests in the movie 
business. They collaborated on 
"Ruthless People ": Yetnikoff was 
the movie's executive producer, 
while Mottola supervised the mu- 
sic. Mottola is currently producing 
the upcoming Universal film "Sto- 
len Flower," directed by and star- 
ring Robert De Niro. 

INDUSTRY SKEPTICAL ABOUT TANDY CD RECORDER 
(Continued from page 1) 

cordable CD is coming, but they 
put the timetable at closer to three 
to five years. Such technology will 
likely have far -reaching effects on 
not only the consumer market but 
on the commercial /industrial user 
as well. 

The erasable /recordable CD 
system outlined by Tandy will be 
able to store all forms of digital 
data, including audio, video, and 
computer information. Prototype 
units of such systems have already 
been shown at trade shows by a 
number of firms, but these compa- 
nies have targeted the higher - 
priced industrial market rather 
than the low -end consumer market 
Tandy says it is initially shooting 
for. 

Such techno'ogy could have a 
significant impact on the music in- 
dustry, which is already worried 
about the introduction of other 
forms of home digital recording, 
such as digital audiotape, as well 
as the fledgling CD -ROM indus- 
try, which has been- hampered by 
the high cost and low availability 
of CD -ROM drives. An erasable/ 
recordable CD system would allow 
home and business CD -ROM users 
to write their own disks, which 
would open up the market's poten- 
tial greatly. 

Still, with other firms claiming 
to be as advanced in the race as 
Tandy, there is no guarantee that 
Tandy's system will ultimately be- 
come the international standard. 
Further clouding the matter is the 
fact that Tandy has offered almost 
no details as to the technical na- 
ture of its system. 

Also, says one industry observ- 
er, trying to estimate the eventual 
price tag of a product that is so far 
from production is a risky busi- 
ness at.best. 

"It's easy to make the claim that 
a unit like this could cost under 
$500, someday," he says. "But 
then again, DAT recorders could 
also cost that little in a couple of 
years. Two years from now, we'll 
be hearing why there will be some 

delays or why the product will be 
more expensive than originally 
planned." 

Yet the music industry, still 
slugging away with electronics 
makers over DAT recorders, is 
taking no chances with the effect 
the Tandy CD development may 
also have on potential copyright in- 
fringement. 

George David Weiss, president 
of the Songwriters Guild of Ameri- 
ca, says he has been in contact 
with Jay Berman, president of the 
Recording Industry Assn. of 
America, about setting up meet- 
ings to devise a strategy for deal- 
ing with the Tandy development. 

"We've got a little window with 
this we didn't have with DAT, so 
we ought to deal with it now in 
case it becomes a reality," says 
Weiss. 

An RIAA representative says 
the organization will respond to 
any attempt to introduce a CD re- 
corder in the same way it has re- 
sponded to efforts to import DAT 
decks. "Any new technology that 
encourages people to violate copy- 
right law must be dealt with with 
the kinds of measures we've at- 
tempted to take regarding DAT," 
says the representative. 

The record industry may have 
more time to prepare for a possible 
fight than the two years Tandy 
says it should take to get the prod- 
uct on the market. 

"I believe Tandy is no further 
along with their work in this area 
than several other firms, such as 
Sony, Matsushita, Denon, and 
Philips, all of whom have also de- 
veloped working prototypes of 
erasable /recordable CD systems," 
says Robert Heiblim, a vice presi- 
dent at Denon America. "I also be- 
lieve they will need considerable 
outside assistance in bringing a 
product this sophisticated to mar- 
ket at anywhere near the price 
they're talking about." 

The technology revealed by 
Tandy at a press conference here 
is called THOR -CD. It employs at 

least one and possibly two laser 
beams to record, play back, and 
erase music, computer data, or vid- 
eo signals on a disk that is similar 
to a CD but uses an entirely differ- 
ent substrate material -a dye - 
polymer substance rather than the 
polycarbonate now used for stan- 
dard CDs. 

Ed Juge, Tandy's director of 
marketing, says his firm is holding 
talks with other manufacturers 
about licensing the technology. "It 
would be a fairly simple thing for 
them to incorporate into their ma- 
chines," he says. "And the blank 
disks should cost no more to manu- 
facture than standard prerecorded 
CDs." 

Some industryites view Tandy's 
announcement as simply a ploy to 
boost its presence in the global 
electronics scene and its stock 
market standing. 

"I guess if I wanted to drive up 
my stock price and raise my corpo- 
rate image, I would have held a 
press conference saying what 
Tandy said," says Denon's 
Heiblim, noting that Tandy Corp. 
stock has indeed risen by about 
$2.60 per share since the an- 
nouncement. 

That feeling is echoed by Paul 
Foschino, Technics' director of dig- 
ital products, who says, "I've seen 
demonstrations of product like 
this at Matsushita headquarters in 
Japan more than two years ago. It . 
seems possible to me that [Tandy] 
jumped the gun on this to reap im- 
mediate stock benefits." 

A Sony spokesman says the Jap- 
anese electronics giant plans to in- 
troduce a recordable /erasable CD 
product of its own for the commer- 
cial market by the end of this year. 
He says the product will be capa- 
ble of data and information stor- 
age and will cost "considerably 
more than $500." The company 
showed working prototypes of this 
system for businesses earlier this 
year at the Assn. of Information 
and Image Management trade 
expo in Chicago. 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL (SUG. LIST PRICE)' 

1 1 1 34 

* * NO. 1 * * 
SOUNDTRACK A6 RCA 6408.1 -R (9.98) (CD) 18 weeks at No. One DIRTY DANCING 

U 2 4 25 GEORGE MICHAEL A3 COLUMBIA OC 40867 (CD) FAITH 

3 3 3 8 SOUNDTRACK RCA 6965 -1 -R (9.98) (CD) MORE DIRTY DANCING 

ED 6 7 29 TER 
COLUMBIA 

ENCE 
BFT47,3 

NT 
64 (CD) 

D'ARBY THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 

5 4 2 33 MICHAEL JACKSON 5 EPIC OE 40600 /E.P.A. (CD) BAD 

6 5 5 26 INXS 2 ATLANTIC 81796 (9.9B) (CD) KICK 

7 7 6 33 TIFFANY A4 MCA 5793 (8.98) (CD) TIFFANY 

8 8 8 9 ROBERT PLANT 0 ESPARANZA 90863 /ATLANTIC (9.98) (CD) NOW AND ZEN 

9 9 9 37 GUNS & ROSES GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 

10 11 12 38 DEF LEPPARD 3 MERCURY 830 675 1 /POLYGRAM (CD) HYSTERIA 

11 16 18 33 WHITE LION ATLANTIC 81768 (8.9B) (CD) PRIDE 

12 13 15 34 AEROSMITH A GEFFEN GHS 24162 (9.98) (CD) PERMANENT VACATION 

13 12 13 8 KINGDOM COME POLYDOR 835 368- 1 /POLYGRAM (CD) KINGDOM COME 

14 20 27 47 GLORIA ESTEFAN & MIAMI SOUND MACHINE EPIC OE 40769/ERA. (CD) LET IT LOOSE 

15 10 10 36 DEBBIE GIBSON A ATLANTIC 81780 (8.98) (CD) OUT OF THE BLUE 

16 15 16 18 KEITH SWEAT VINTERTAINMENT 60763 /ELEKTRA (898) (CD) MAKE IT LAST FOREVER 0 24 26 13 PEBBLES MCA 42094 (8.98) (CD) PEBBLES 

18 19 20 8 BILLY OCEAN JIVE JL 8495 /ARISTA (9.98) (CD) TEAR DOWN THESE WALLS 

19 21 24 6 TALKING HEADS SIRE /FLY 25654 /WARNER BROS. (9.98) (CD) NAKED 

20 18 17 16 RICK ASTLEY S RCA 6822 -1 -R (B 98) (CD) WHENEVER YOU NEED SOMEBODY 

21 22 22 47 RICHARD MARX A EMI -MANHATTAN ST 53049 (898) (CD) RICHARD MARX 

22 14 11 14 SOUNDTRACK A &M SP 3913 (9.98) (CD) GOOD MORNING, VIETNAM 

23 17 14 13 DAVID LEE ROTH WARNER BROS. 25671 (9.98) (CD) SKYSCRAPER 

24 77 - 2 IRON MAIDEN CAPITOL 1 -90258 (8.98) (co) SEVENTH SON OF A SEVENTH SON 

25 25 23 29 BRUCE SPRINGSTEEN A3 COLUMBIA OC 40999 (CD) TUNNEL OF LOVE 

26 23 19 46 WHITNEY HOUSTON A6 ARISTA AL 8405 (9.98) (CD) WHITNEY 

27 26 21 34 JOHN COUGAR MELLENCAMP A2 THE LONESOME JUBILEE 
MERCURY 832 465- 1 /POLYGRAM (CD) 

28 28 28 29 BELINDA CARLISLE MCA 42080 (B.9B) (CD) HEAVEN ON EARTH 

® 29 33 25 JOE SATRIANI RELATIVITY 8193 /IMPORTANT (8.98) (CD) SURFING WITH THE ALIEN 

30 27 25 10 AC /DC 0 ATLANTIC 81828 (9.98) (CD) BLOW UP YOUR VIDEO 

$1 35 42 13 MIDNIGHT OIL COLUMBIA BFC 40967 (CD) DIESEL AND DUST 

CI 39 47 23 CHER GEFFEN 24164 (8.98) (CD) CHER 

O NEW Ilk 1 THE SCORPIONS MERCURY 835 451 1 /POLYGRAM (CD) SAVAGE AMUSEMENT 

34 32 29 60 JODY WATLEY MCA 5898 (8.98) (CD) JODY WATLEY 

35 40 40 12 LITA FORD RCA 6397 I -R (8.98) (CD) LITA 

36 36 36 14 SINEAD O'CONNOR ENSIGN BFV 41612 /CHRYSALIS (CD) THE LION AND THE COBRA 

3] 43 53 24 KOOL MOE DEE JIVE 1079 -1 -J /RCA (8.98) (CD) HOW YA LIKE ME NOW 

38 30 31 13 JAMES TAYLOR COLUMBIA FC 40851 (CD) NEVER DIE YOUNG 

39 33 30 58 U2 A4 ISLAND 90581 /ATLANTIC (9.98) (CD) THE JOSHUA TREE 

40 34 34 38 SALT -N -PEPA A NEXT PLATEAU PL 1007 (8.98) (CD) HOT, COOL AND VICIOUS 

41 31 32 28 STING A &M SP 6402 (10.98) (CD) ... NOTHING LIKE THE SUN 

42 53 54 34 10,000 MANIACS ELEKTRA 60738 (8.98) (CD) IN MY TRIBE 

43 37 35 56 WHITESNAKE 5 GEFFEN GHS 24099 (9.98) (CD) WHITESNAKE 

® 89 160 3 ZIGGY MARLEY & THE MELODY MAKERS VIRGIN 90878 (89e) (CD) CONSCIOUS PARTY 

45 45 51 5 JONI MITCHELL GEFFEN GHS 24172 (9.98) (CD) CHALK MARK IN A RAIN STORM 

46 42 45 40 NATALIE COLE S EMI -MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 

Q] 47 48 30 ICEHOUSE CHRYSALIS OV 41592 (CD) MAN OF COLOURS 

48 48 49 5 MORRISSEY SIRE 24699 /REPRISE (8.98) (CD) VIVA HATE 

49 49 52 27 THE JETS MCA 42085 (8.98) (CD) MAGIC 

93 152 3 YNGWIE J. MALMSTEEN'S RISING FORCE POLYDOR 835 451 1 /POLYGRAM (CD) ODYSSEY 

51 38 37 15 TAYLOR DAYNE ARISTA AL 8529 (8.98) (CD) TELL IT TO MY HEART 

52 41 41 20 FOREIGNER ATLANTIC 81808 (9.98) (co) INSIDE INFORMATION 

71 100 3 
D.J. JAZZY JEFF & THE FRESH PRINCE HE'S THE D.J., I'M THE RAPPER 
JIVE 1091 -I -J /RCA (8.98) {CD) 

54 54 58 11 THE DEELE SOLAR ST 72555 /CAPITOL (888) (CD) EYES OF A STRANGER 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

55 46 46 50 RANDY TRAVIS A2 WARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER 

® 59 60 9 HENRY LEE SUMMER CBS ASSOCIATED BFZ4o895 /E.PA (CD) HENRY LEE SUMMER 

62 59 33 PINK FLOYD A2 COLUMBIA DC 40599 (CD) A MOMENTARY LAPSE OF REASON 

® 60 61 7 ORCHESTRAL MANOEUVRES IN THE DARK A &M SP 5186 (8.98) (CD) THE BEST OF OMD 

59 52 43 43 GREAT WHITE CAPITOL ST 12565 (8.98) (CD) ONCE BITTEN 

® 61 65 5 THE SMITHEREENS ENIGMA 01.48375 /CAPITOL (8.96) (CD) GREEN THOUGHTS 

61 50 56 31 MICHAEL BOLTON COLUMBIA BFC 40473 (CD) THE HUNGER 

62 51 38 25 GEORGE HARRISON A DARK HORSE 25643 /WARNER BROS. (9.98) (CD) CLOUD NINE 

® 66 77 9 THE CHURCH ARISTA AL 8521 (B 98) (CO) STARFISH 

® 64 66 8 TOTO COLUMBIA 040873 (CD) THE SEVENTH ONE 

65 -65 76 4 TEENA MARIE EPIC FE 40872 /E.P.A. (CD) NAKED TO THE WORLD 

66 44 39 14 GEORGE THOROGOOD EMI -MANHATTAN 46973 (9.98) (CD) BORN TO BE BAD 

67 67 81 6 SOUNDTRACK WARNER BROS. 25688 (9.98) (CD) BRIGHT LIGHTS, BIG CITY 

68 68 78 4 LYNYRD SKYNYRD MCA 28027 (10.98) (CD) SOUTHERN BY THE GRACE OF GOD 

ó9 14 101 8 BRENDA RUSSELL A &M SP 5178 (8.98) (CD) GET HERE 

70 58 57 14 L.A. GUNS VERTIGO 834 144 -1 /POLYGRAM (CD) L.A. GUNS 

]i 112 - 2 NEIL YOUNG AND THE BLUENOTES REPRISE 25719 (9.98) (CD) THIS NOTE'S FOR YOU 

72 57 50 32 PET SHOP BOYS EMI -MANHATTAN 46972 (8.98) (CD) ACTUALLY 

73 63 63 25 BRYAN FERRY REPRISE 25598 (8.98) (CD) BETE NOIRE 0 100 120 4 JOHNNY HATES JAZZ VIRGIN 90860 (898) (CD) TURN BACK THE CLOCK 

75 55 44 9 MORRIS DAY WARNER BROS. 25651 (898) (CD) DAYDREAMING 

76 56 55 23 ORIGINAL LONDON CAST POLYDOR 831 273- 1 /POLYGRAM (CD) PHANTOM OF THE OPERA 

7] 122 - 2 TRACY CHAPMAN ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 

]$ NEW 1 CHEAP TRICK EPIC of 40922/E.P.A. (CD) LAP OF LUXURY 0 85 95 4 JESSE JOHNSON A &M SP 5188 (8.98) (CD) EVERY SHADE OF LOVE 

Ci NEW1111. i ERIC CLAPTON POLYDOR 835 261 2 /POLYGRAM (CD) CROSSROADS 

$1 82 85 8 SOUNDTRACK EMI -MANHATTAN 48680 (9.98) (CD) SCHOOL DAZE 

82 80 75 21 ANTHRAX MEGAFORCE 90685 /ISLAND (6.98) (CD) I'M THE MAN 

83 69 68 22 K.T. OSLIN RCA 5924-1-R (8.98) (CD) 80'S LADIES 

84 73 73 35 THE COVER GIRLS FEVER SES 004 /SUTRA (8.98) (CD) SHOW ME 

85 76 67 22 GLADYS KNIGHT & THE PIPS MCA 42004 (8.98) (CD) ALL OUR LOVE 

86 86 88 5 TINA TURNER CAPITOL 01.90126 (8.98) (CD) TINA LIVE IN EUROPE 

87 81 69 14 MEGADETH CAPITOL C1 48148 (9.98) (CD) SO FAR, SO GOOD ... SO WHAT! 

88 78 79 14 JERRY HARRISON: CASUAL GODS SIRE 25663 /WARNER BROS. (8.98) (CD) CASUAL GODS 

89 75 64 64 EXPOSE A ARISTA AL 8441 (898) (CD) EXPOSURE 

90 70 62 12 RICK SPRINGFIELD RCA 6620 -1.13 (8.98) (CD) ROCK OF LIFE 

91 91 93 12 THE GODFATHERS EPIC BFE 40946/ E.PA. (CD) BIRTH, SCHOOL, WORK, DEATH 

CI 118 - 2 BOOGIE DOWN PRODUCTIONS JIVE 1097 -1 -J /RCA (8.98) BY ALL MEANS NECESSARY 

93 95 102 7 BIG PIG A &M SP 65185 (6.98) (CD) BONK 

94 84 74 108 ANITA BAKER A3 ELEKTRA 60444 (8.98) (CD) RAPTURE 

95 96 99 6 DAN REED NETWORK MERCURY 834 309 1 /POLYGRAM (CD) DAN REED NETWORK 

96 72 71 23 STEVIE WONDER MOTOWN 6248 ML (8.98) (CD) CHARACTERS 

97 97 87 36 NEW ORDER QWEST 25621 /WARNER BROS. (12.98) (CD) SUBSTANCE 

98 83 72 23 DOKKEN A ELEKTRA 60735 (9.98) (CD) BACK FOR THE ATTACK 

99 109 136 3 BOBBY MCFERRIN EMI -MANHATTAN El 48059 (9.98) (CD) SIMPLE PLEASURES 

100 79 70 37 SWING OUT SISTER 0 MERCURY 832 213 1 /POLYGRAM (CD) IT'S BETTER TO TRAVEL 

101 92 94 25 PAUL CARRACK CHRYSALIS BEV 41578 (CD) ONE GOOD REASON 

102 94 82 20 RICKY VAN SHELTON COLUMBIA 40602 (co) WILD -EYED DREAM 

103 88 91 47 L.L. COOL J 2 DEF JAM FC 40793 /COLUMBIA (CD) BIGGER AND DEFFER 

® 132 - 2 PRETTY POISON VIRGIN 90885 (8.98) (CD) CATCH ME, I'M FALLING 

105 99 86 88 KENNY G. 2 ARISTA AL 8 -8427 (8.98) (CD) DUOTONES 

® 113 119 3 JERMAINE STEWART ARISTA AL 8455 (8.98) (CD) SAY IT AGAIN 

107 106 108 26 ROBBIE ROBERTSON GEFFEN GHS 24160 (9.98) (CD) ROBBIE ROBERTSON 

108 108 112 5 MANTRONIX CAPITOL C1 -48336 (8.98) (CD) IN FULL EFFECT 

® 153 193 9 SAMANTHA FOX JIVE 1061-1 -J/RCA (8.98) (CD) SAMANTHA FOX 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 uni s. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 

following the symbol. *CBS Records and Po)yGram Records do not issue a suggested list price for their product. 

84 BILLBOARD MAY 7, 1988 

www.americanradiohistory.com

www.americanradiohistory.com


B R U C E H O R N S B Y & T H E R A N G E 

Their new album 
"SCENES FROM THE SOUTHSIDE" 
LP 66F6-1-R/Caiserre 668 i-4-R/CD 6686-1-R 

9 new songs. 

The next step forward. 

It begins with 

"THE VALLEY ROAD" 760-7-R 

Th ?. first single 

Produced by Neil Dorfsman and Bruce Hornsby 

ReFresentation: Tim Neece Management 

SMG 
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JONI -JOE 
MESSENGER 

The New York area's 
only exclusive record and tape 

trucking company 
celebrates 

15 YEARS 
AT #1 

Joni -Joe Messenger, the New York area's only ex- 
clusive record, tape and video trucking company 
celebrates its 15th year. 

We are proud to have consistently delivered 
superior, reliable service throughout the New York 
area and look forward to serving the record, tape 
and video industry for many years to come. If you'd 
like more information about our fast, reliable 
delivery services, please call (516) 222 -1626. 

JONI-JOE MESSENGER 
JUMP ON THE HIT WAGON 

Call (516) 222 -1626 

RECORD RETAIL IN SLUMP 
(Continued from page 1) 

the musical apathy that's going on 
since at least January. 'Dirty Danc- 
ing' is still up there, but we could 
really use a Springsteen or some- 
thing really hot," Colson adds. 

More optimistic is Record Bar's 
Bennett, who says, "Unit sales [for 
top sellers] are really low, but that's 
going to change next month. I think 
this summer is going to be excel- 
lent." 

Of the success of "Dirty Danc- 
ing," which has been a surprise 
mover since its fall release, Mary 
Ann Levitt, president of 28- store, 
Sausalito, Calif. -based Record Shop, 
says: "I can't believe the way it sells 
and sells." The movie's first sound- 
track album and its sequel, "More 
Dirty Dancing," continue to lead the 
pack for many chains, but dealers 
say the first album's chart- topping 
performance -which has no current 
single to drive it -seems to indicate 
a soft market. 

Bruce Imber, vice president of 
planning and operations for 70 -unit, 
Roslyn, N.Y. -based Record World, 
says the "Dirty Dancing" albums 
are drawing older, atypical custom- 
ers, but laments, "There's no rec- 
ords out there that draw people who 
normally buy records." 

Jerry Adams, executive vice pres- 
ident for 25 -store Harmony House, 
says that aside from the Detroit - 
area chain's four best sellers -Rob- 
ert Plant, Terence Trent D'Arby, 
and the "Dirty Dancing" sets -the 
rest of its top 20 titles are all selling 
in similar numbers. 

Record Bar's Bennett says that 
aside from albums by Iron Maiden, 
Poison, and D'Arby, "the rest of our 
top 15 are the same damn records 
I've seen since October." 

The words "flat" and "soft" are 
used frequently when dealers are 
asked to describe sales rung since 
February. 

Carl Rosenbaum, president of 

Chicago's 13 -store Flip Side web, 
says business "was quiet after 
Easter, but has been picking up." 
John Quinn, director of retail for 
Dallas -based Sound Warehouse, 
says that hot video rental titles have 
helped the 107 -store combo chain 
earn modest increases, but charac- 
terizes music sales as "kind of flat. 
There hasn't been too much in the 
way of shake -up- the -consumer type 
of product." 

Record World's Imber says sales 
have been down in 1988. "We're be- 
hind last year [in volume], because 
last year we had a great spring. 
But, we're ahead in gross profit this 
year, because we're selling more 
catalog." 

Retailers recall that 1987's Febru- 
ary traffic got boosts from the com- 
pact disk debut of the Beatles and 
the out -of- the -box flight by U2's 
"The Joshua Tree." This year, with 
the possible exception of "More 
Dirty Dancing," there haven't been 
those kinds of high -flying titles to 
help carry over the momentum that 
record stores enjoy each year from 
fourth quarter through January. 

Still, all is not bleak. New titles by 
Plant and hard rockers Scorpions 
and Iron Maiden -the last -men- 
tioned is the second -best seller at 
Los Angeles chain Music Plus -are 
racking up big numbers for chains 
throughout the U.S. Imber says 
acts like Scorpions and Iron Maiden 
"have more of a guaranteed cus- 
tomer base than half the product 
that labels put out. Heavy metal 
builds traffic, and it sells without 
airplay." 

Harmony House's Adams and 
Flip Side's Rosenbaum also sing 
heavy metal's praises, although 
Rosenbaum says he does not expect 
Scorpions and Iron Maiden to sell 
over the long run. 

Meanwhile, Ziggy Marley & the 
Melody Makers' "Conscious Party" 

already looks like a developing -art- 
ist success story. Marley's Virgin ti- 
tle rings in at No. 18 for Record Bar 
and also draws raves from Sound 
Warehouse and 54 -store Music Plus. 

D'Arby's sales are starting to 
match his critical acclaim. He is a 
top -three seller for Record World, 
Music Plus, Sound Warehouse, Har- 
mony House, and Record Shop. Oth- 
er fast sellers cited by chains in- 
clude Keith Sweat, Poison, Guns N' 
Roses, Kingdom Come, Talking 
Heads, INXS, and Gloria Estefan & 
Miami Sound Machine. Dealers also 
anticipate action on PolyGram's 
Eric Clapton box -set anthology 
(Billboard, April 30). 

Tracy Donihoo, director of pur- 
chasing for Sound Warehouse, says 
that several alternative artists are 
rolling up sales, including Sinead 
O'Connor, 10,000 Maniacs, the 
Church, and Midnight Oil. Midnight 
Oil has also heated up at Record 
World and at Sacramento, Calif. - 
based Tower Records' 50 U.S. 
stores. 

Donihoo also finds hope in show- 
ings by several black acts, including 
Sweat, Kool Moe Dee, Morris Day, 
and D.J. Jazzy Jeff & the Fresh 
Prince. The last- mentioned has also 
been a pleasant surprise for Tod 
Hackett, buyer at Music Plus. 

Stan Goman, senior vice president 
of Tower's records division, points 
to price drops on CDs as a prime cat- 
alyst for business. Prompted by re- 
cent cost cuts implemented by CBS 
and MCA, Tower heavily advertised 
a campaign that placed front -line 
CDs on sale at $10.99, midlines at 
$9.99, and budget lines at $7.99. 

"Pop CDs increased 50% the first 
week we advertised. We made a big 
splash, but before that, business 
was soft. It's getting the consumer 
to buy four, five, and six pieces at a 
time again like they did when CDs 
first came out." 

PRO SHOPS SELLING CONSUMER -TYPE DAT DECKS 
(Continued from page 6) 

sional decks, that's their misfor- 
tune," says an RIAA representa- 
tive. "But for the time being, we're 
not going to consider a $2,700 ma- 
chine sold in professional audio 
stores as a retail item," she adds, 
explaining RIAA's decision not to 
pursue legal action against Sharp. 

"It's definitely true that some 
manufacturers are using the ploy of 
calling what are basically consumer 
machines 'professional' in order to 
circumvent the saber rattling that is 
coming from the RIAA and the gov- 
ernment," says Steve Woolley, na- 
tional sales and marketing manager 
for Panasonic's professional audio 
division. 

However, while Wooley admits 
that Panasonic's new SV -3500 pro- 
fessional DAT recorder -due to go 
on sale in the U.S. in July for 
$2,950 -is "very similar" to the 
firm's consumer model, he notes 
that the SV -3500 does feature bal- 
anced input and output connectors, 
a heavy -duty transport, a hard- 
wired remote control, switchable 
impedance and level controls, and 
rack mountability. These are all re- 
quired features for studio applica- 
tions. 

Missing, of course, are the fea- 
tures professionals would most like 
to see on pro DAT decks, such as 
the ability to fully interface with in- 
dustry- accepted time code protocols 

and digital inputs /outputs at all fre- 
quencies rather than just at the 48- 
kilohertz sampling rate. 

"The gray market has been very 
healthy in the U.S., and the profes- 
sional manufacturers are getting 
pissed," says Woolley. "They've 
been losing sales because they have 
no equipment to offer their clients, 
who end up having to buy unwar- 
rantied consumer decks from the 
gray- market guys. We and other 
pro manufacturers needed to give 
our retailers something with which 
to compete." 

Woolley says Panasonic, Sony, 

Fostex, Tascam, and other firms 
with pro DAT decks either on sale 
or about to be sold in the U.S. differ 
from Sharp. "It's not the same 
thing," he says. "Sharp is a compa- 
ny without a real base in the profes- 
sional audio market. They appear to 
be using this as a tactic to get their 
consumer deck into the U.S. without 
any hassle. 

"We, on the other hand, are look- 
ing to fill a product gap and get 
feedback from our pro clients while 
we continue to work on machines . 
with more valuable professional 
features." 

New Genpan Co. To Market Indie Labels 
HAMBURG, West Germany What 
is believed to be this country's first 
specialist sales company for inde- 
pendent labels has been launched 
here by record industry lawyer 
Raimund Benoit. The company is 
called Independent Music Service. 

IMS' first clients include the 
Boogietunes, DINO, Fonoteam, 
Pool, Injection /CNR, Entente, 
Wunderbar, Extra, and Monopol la- 
bels and several music publishers. 

There are only about a dozen sig- 
nificant independent labels in West 
Germany, partly because the major 

companies have shown little inter- 
est in taking indies on. Says Benoit: 
"IMS is a completely new concept, a 
sales organization for artists, pro- 
ducers, and labels that offers them 
the coordination of creative and 
marketing activities that up until 
now they have been missing." 

Nevertheless, some observers 
doubt that the IMS strategy will 
succeed. The company is confining 
its service to sales to dealers, leav- 
ing clients to handle their own pro- 
motion, and has a team of just 10 
salesmen. WOLFGANG SPAHR 
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FOR WEEK ENDING MAY 7, 1988 

Billboard® TOP POP. ALBUMSTM continued 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 0 111 127 4 HOWARD HEWETT ELEKTRA 60779 (8.98) (CD) FOREVER AND EVER 

111 90 90 8 BIZ MARKIE COLD CHILLIN' 25675 /WARNER BROS. (8.98) (CD) GOIN' OFF 

112 105 96 11 THE POGUES ISLAND 90872 /ATLANTIC (8.98) (CD) IF I SHOULD FALL FROM GRACE WITH GOD 0 128 180 3 NU SHOOZ ATLANTIC 81804 (9.98) (CD) TOLD U SO 

114 87 83 22 LINDA RONSTADT ELEKTRA 60765 (9.98) (co) CANCIONES DE MI PADRE 

11 119 126 3 SUAVE CAPITOL CI -48686 (8.98) (CD) I'M YOUR PLAYMATE 

116 110 97 87 BON JOVI A8 MERCURY 830264- 1'POLYGRAM (CD) SLIPPERY WHEN WET 

117 101 84 47 THE CURE ELEKTRA 60737 (13.98) (CD) KISS ME, KISS ME, KISS ME 

118 98 98 25 EARTH, WIND & FIRE COLUMBIA FC 40596 (CD) TOUCH THE WORLD 

119 102 89 23 THE CALIFORNIA RAISINS PRIORITY 9706 (8.98) (CD) THE CALIFORNIA RAISINS 

20 NEW 1 GLASS TIGER EMI -MANHATTAN 48684 (9.98) (CD) DIAMOND SUN 

121 116 106 27 THE ALARM I.R.S. 42061/MCA (8.98) (CD) EYE OF THE HURRICANE 

® NEW 1 "WEIRD AL" YANKOVIC ROCK'N'ROLL FZ 44149 /E.P.A. (CD) EVEN WORSE 

123 115 111 10 ROBYN HITCHCOCK AND THE EGYPTIANS A &M SP 5182 (8.98) (CD) GLOBE OF FROGS 

124 124 130 31 SOUNDTRACK S ATLANTIC 81767 (9.98) (CD) LOST BOYS 

125 103 80 54 FLEETWOOD MAC A2 WARNER BROS. 25471 (9.98) (CD) TANGO IN THE NIGHT 

® 186 - 2 THE MISSION U.K. MERCURY 834 263.1 /POLYGRAM (CD) CHILDREN 

127 104 92 21 WARLOCK MERCURY 832 804 -1 /POLYGRAM (CD) TRIUMPH AND AGONY 

2® NEW 1 THOMAS DOLBY EMI -MANHATTAN 48076 (9.98) (CD) ALIENS ATE MY BUICK 

an 133 141 5 WILL & THE KILL MCA 42054 (8.98) (CD) WILL & THE KILL 

® 155 157 3 FATES WARNING METAL BLADE 73330 /ENIGMA (8.98) (CD) NO EXIT 

131 114 105 10 LEATHERWOLF ISLAND 90660 /ATLANTIC (8.98) (CD) LEATHERWOLF 

137 116 17 MICHAEL COOPER WARNER BROS. 25653 (8.98) (CD) LOVE IS SUCH A FUNNY GAME 

® 148 159 6 DRIVIN' N' CRYIN' ISLAND 90699 /ATLANTIC (8.98) (CD) WHISPER TAMES THE LION 

134 134 154 4 ART GARFUNKEL COLUMBIA FC 40942 (CD) LEFTY 

135 139 132 7 ZODIAC MINDWARP & THE LOVE REACTION TATTOOED BEAT MESSIAH 
VERTIGO 832 729 1 / POLYGRAM (CD) ® 140 155 3 BLACK 'N BLUE GEFFEN GHS 24180 (8.98) (CD) IN HEAT 

137 125 109 14 SISTERS OF MERCY ELEKTRA 60762 (8.98) (CD) FLOODLAND 

138 107 107 8 SCARLETT & BLACK VIRGIN 90647 (8.98) (CD) SCARLETT & BLACK 0 NEwpo, 
1 

RIPPINGTONS FEATURING RUSS FREEMAN KILIMANJARO 
PASSPORT JAll PJ88042 (8.98) (CD) ® 146 146 8 UNDERWORLD SIRE 25627 /WARNER BROS. (8.98) (CD) UNDERNEATH THE RADAR 

141 135 103 8 GEORGE STRAIT MCA 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 

142 126 115 31 KISS A MERCURY 832 626 -1 /POLYGRAM (CD) CRAZY NIGHTS 

143 117 129 29 DEPECHE MODE SIRE 25614 /WARNER BROS. (8.98) (CD) MUSIC FOR THE MASSES 

144 127 104 22 FLESH FOR LULU CAPITOL CLT 48217 (8.98) (CD) LONG LIVE THE NEW FLESH 

® 150 164 12 MIKI HOWARD ATLANTIC 81810 (8.98) (CD) LOVE CONFESSIONS 

146 123 110 8 3 GEFFEN GHS 24181 (9.98) (CD) TO THE POWER OF THREE 

147 151 125 87 PAUL SIMON V3 WARNER BROS. 25447 (9.98) (CD) GRACELAND 

148 120 124 55 CARLY SIMON A ARISTA AL 8443 (9.98) (CD) COMING AROUND AGAIN 

® 167 - 2 KINGS OF THE SUN RCA 6826 -1 -R (8.98) (CD) KINGS OF THE SUN 

150 154 143 26 JOE COCKER CAPITOL CLT 48285 (8.98) (CD) UNCHAIN MY HEART 

151 138 149 38 ALEXANDER O'NEAL TABU FZ 40320 /E.P.A. (CD) HEARSAY 

152 152 179 4 FIFTH ANGEL EPIC BFE 44201 /E.P.A. (CD) FIFTH ANGEL 

153 136 133 8 BOOGIE BOYS CAPITOL C1 -46917 (8.98) (CD) ROMEO KNIGHT 

® 197 - 2 BARDEUX SYNTHICIDE 73312 /ENIGMA (8.98) (CD) BOLD AS LOVE 

I I 195 195 3 BETTY WRIGHT MS. B MB3301 /VISION (8.98) MOTHER WIT 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

10, 000 Maniacs 42 
3 146 

AC /DC 192, 30 
The Adventures 171 
Aerosmith 12 
The Alarm 121 
Anthrax 82 
Rick Astley 20 

Anita Baker 94 
Balaam And The Angel 183 
Bardeux 154 
Basia 165 
The Bears 167 
The Beatles 200, 179 
Big Pig 93 
Black 'N Blue 136 
Ruben Blades 190 
Michael Bolton 61 
Bon Jovi 116 
Boogie Down Productions 92 
Boogie Boys 153 
John Brannen 164 

The California Raisins 119 
Belinda Carlisle 28 
Paul Carrack 101 

Rosanne Cash 180 
Tracy Chapman 77 
Cheap Trick 78 
Cher 32 
The Church 63 
Eric Clapton 80 
Joe Cocker 150 
Natalie Cole 46 
Michael Cooper 132 
The Cover Girls 84 
The Cure 117 

Terence Trent D'Arby 4 
Morris Day 75 
Taylor Dayne 51 
The Deele 54 
Def Leppard 10 
Depeche Mode 143 
Dokken 98 ' 

Thomas Dolby 128 
drivin' n' cryin' 133 

Earth, Wind & Fire 118 
Eric B. & Rakim 176 
Gloria Estefan/Miami Sound 
Expose 89 

The Fat Boys 197 

Fates Warning 130 
Bryan Ferry 73 
Fifth Angel 152 
Fleetwood Mac 125 
Flesh For Lulu 144 
Lita Ford 35 
Foreigner 52 
Samantha Fox 109 

Kenny G. 105 
Art Garfunkel 134 
Debbie Gibson 15 
Glass Tiger 120 
The Godfathers 91 
Grandmaster Flash 189 
Great.White 59 
Guns & Roses 9 

George Harrison 62 
Jerry Harrison: Casual Gods 
Heart 160 
Howard Hewett 110 
Robyn Hitchcock And The 
Egyptians 123 

14 Whitney Houston 26, 194 
Miki Howard 145 
Hurricane 157 

88 

INXS 6 
Icehouse 47 
Iron Maiden 24 

Michael Jackson 5 
D.J. Jazzy Jeff/Fresh Prince 53 
The Jets 49 
Johnny Hates Jazz 74 
Jesse Johnson 79 

Kingdom Come 13 
King's X 186 
Kings Of The Sun 149 
Kiss 142 
Gladys Knight & The Pips 85 
Kool Moe Dee 37 
Krokus 181 

L.A. Guns 70 
L.L. Cool J 103 
Stacy Lattisaw 191 
Leatherwolf 131 
Love & Rockets 195 
Lyle Lovett 174 
Lynyrd Skynyrd 68 

Yngwie J. Malmsteen s 50 
Mantronix 108 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

IS RE -ENTRY SOUNDTRACK VIRGIN 90690 (9.98) (co) THE LAST EMPEROR 

15 196 - 2 HURRICANE ENIGMA 73320 /CAPITOL (8.98) (CD) OVER THE EDGE 

® 162 189 5 TREAT HER RIGHT RCA 6884.1 -R (8.98) (CD) TREAT HER RIGHT 

159 156 142 8 KIRK WHALUM COLUMBIA FC 40812 (CD) AND YOU KNOW THAT! 

160 131 113 48 HEART A2 CAPITOL PJ -12546 (9.98) (CD) BAD ANIMALS 

161 143 122 41 HANK WILLIAMS, JR. A WARNER /CURB 25593 /WARNER BROS. (8.98) (CD) BORN TO BOOGIE 

162 160 151 4 WHITE LION GRAND SLAM SLAM 1 (8.98) (CD) FIGHT TO SURVIVE 

163 130 134 8 SO EMI -MANHATTAN 46997 (9.98) (CD) HORSESHOE IN THE GLOVE 

164 164 171 9 JOHN BRANNEN APACHE 71650 /CAPITOL (8.98) (CD) MYSTERY STREET 

165 159 173 12 BASIA EPIC BFE 40767/E.P.A. (CD) TIME AND TIDE 

166 172 199 18 TONY TERRY EPIC BFE 40890 /E.P.A. (CD) FOREVER YOURS 

© 193 - 2 THE BEARS I.R.S. 42139/MCA (8.98) (CD) RISE & SHINE 

168 144 118 42 SOUNDTRACK A2 SLASH 25605 /WARNER BROS. (9.98) (CD) LA BAMBA 

169 169 - 2 TIMES TWO REPRISE 25624 (8.98) (CD) X2 

170 142 138 93 POISON A2 ENIGMA ST 12523 /CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN 

®7 180 188 4 THE ADVENTURES ELEKTRA 60772 (8.98) (CD) THE SEA OF LOVE 

®7 181 181 3 DIANNE REEVES BLUE NOTE BLJ 46906 /EMI -MANHATTAN (9.98) (CD) DIANNE REEVES 

173 145 131 10 STACEY Q ATLANTIC 81802 (9.98) (CD) HARD MACHINE 

174 147 128 12 LYLE LOVETT MCA /CURB 42028 /MCA (8.98) (CD) PONTIAC 

175 171 186 27 ANGELA WINBUSH MERCURY 832 733-1/POLYGRAM (CD) SHARP 

176 158 162 35 ERIC B. & RAKIM 4TH & B'WAY 4005 /ISLAND (8.98) (CD) PAID IN FULL 

177 157 148 11 VARIOUS ARTISTS WINDHAM HILL WH 1065 /A &M (9.98) (CD) WINDHAM HILL SAMPLER '88 

7® NEWS 1 TIMBUK 31.R.S.42124/MCA(8.98) (CD) EDEN ALLEY 

179 129 121 6 THE BEATLES CAPITOL C2 -90044 (CD) PAST MASTERS VOL.2 

180 174 156 18 ROSANNE CASH COLUMBIA FC 40777 (CD) KING'S RECORD SHOP 

(13 NEW 1 KROKUS MCA 42087 (8.98) (CD) HEART ATTACK 

® RE -ENTRY PINK FLOYD HARVEST SMAS 11163 /CAPITOL (9.98) (CD) DARK SIDE OF THE MOON 

183 184 - 2 BALAAM AND THE ANGEL VIRGIN 90869 (8.98) (CD) LIVE FREE OR DIE 

184 121 114 6 SOUNDTRACK MCA 6228 (9.98) (CD) HAIRSPRAY 

185 141 123 33 R.E.M. A I.R.S. 42059 /MCA (8.98) (CD) DOCUMENT 

® NEW I KING'S X MEGAFORCE 81825 /ATLANTIC (8.98) (CD) OUT OF THE SILENT PLANET 

187 175 167 25 STEVE WINWOOD ISLAND 25660/WARNER BROS. (9.98) (CD) CHRONICLES 

188 149 144 23 SOUNDTRACK DEF JAM SC 44042 /COLUMBIA (CD) LESS THAN ZERO 

189 189 - 2 GRANDMASTER FLASH & THE FURIOUS FIVE ON THE STRENGTH 
ELEKTRA 60769 (9.98) (CD) ® NEW 1 RUBEN BLADES ELEKTRA 60354 (8.98) (CD) NOTHING BUT THE TRUTH 

191 185 170 10 STACY LATTISAW MOTOWN 6247 ML (8.98) (CD) PERSONAL ATTENTION 

192 179 - 94 AC /DC ATLANTIC 16018 (6.98) (CD) BACK IN BLACK 

193 176 178 7 DANNY WILDE GEFFEN GHS 24179 (8.98) (CD) ANY MAN'S HUNGER 

194 194 190 161 WHITNEY HOUSTON A8 ARISTA AL -8212 (8.98) (CD) WHITNEY HOUSTON 

195 166 158 28 LOVE & ROCKETS BIG TIME 6058-1.B/RCA (8.98) (CD) EARTH - SUN - MOON 

196 183 145 30 YES ATCO 90522 (9.98) (CD) BIG GENERATOR 

197 177 140 48 THE FAT BOYS TIN PAN APPLE 831 948 1/POLYGRAM (CD) CRUSHIN' 

198 165 150 95 RANDY TRAVIS A WARNER BROS. 25435 (8.98) (CD) STORMS OF LIFE 

199 178 139 24 ROGER REPRISE 25496 (8.98) (CD) UNLIMITED 

200 192 174 6 THE BEATLES CAPITOL C2 -90043 (CD) PAST MASTERS VOL.1 

Teena Marie 65 
Biz Markie 111 
Ziggy Marley /Melody Makers 44 
Richard Marx 21 
Bobby McFerrin 99 
Megadeth 87 
John Cougar Mellencamp 27 
George Michael 2 
Midnight Oil 31 
The Mission U.K. 126 
Joni Mitchell 45 
Morrissey 48 

New Order 97 
Nu Shooz 113 

Sinead O'Connor 36 
Alexander O'Neal 151 
Billy Ocean 18 
Orchestral Manoeuvres 58 
Original London Cast 76 
K.T. Oslin 83 

Pebbles 17 
Pet Shop Boys 72 
Pink Floyd 182, 57 
Robert Plant 8 
The Pogues 112 

Poison 170 
Pretty Poison 104 

R.E.M. 185 
Dan Reed Network 95 
Dianne Reeves 172 
Rippingtons /Russ Freeman 139 
Robbie Robertson 107 
Roger 199 
Linda Ronstadt 114 
David Lee Roth 23 
Brenda Russell 69 

Salt-N -Pepa 40 
Joe Satriani 29 
Scarlett & Black 138 
The Scorpions 33 
Carly Simon 148 
Paul Simon 147 
Sisters Of Mercy 137 
The Smithereens 60 
So 163 
SOUNDTRACKS 

Bright Lights, Big City 67 
Dirty Dancing 1 

Good Morning, Vietnam 22 
Hairspray 184 
La Bamba 168 

The Last Emperor 156 
Less Than Zero 188 
Lost Boys 124 
More Dirty Dancing 3 
School Daze 81 

Rick Springfield 90 
Bruce Springsteen 25 
Stacey Q 173 
Jermaine Stewart 106 
Sting 41 
George Strait 141 
Suave 115 
Henry Lee Summer 56 
Keith Sweat 16 
Swing Out Sister 100 

Talking Heads 19 
James Taylor 38 
Tony Terry 166 
George Thorogood 66 
Tiffany 7 
Timbuk 3 178 
Times Two 169 
Toto 64 
Randy Travis 55, 198 
Treat Her Right 158 
Tina Turner 86 

U2 39 
Underworld 140 

Ricky Van Shelton 102 
VARIOUS ARTISTS 

Windham Hill Sampler '88 177 

Warlock 127 
Jody Watley 34 
Kirk Whalum 159 
White Lion 162, 11 
Whitesnake 43 
Danny Wilde 193 
Will & The Kill 129 
Hank Williams, Jr. 161 
Angela Winbush 175 
Steve Winwood 187 
Stevie Wonder 96 
Betty Wright 155 

'Weird Al" Yankovic 122 
Yes 196 
Neil Young And The Bluenotes 71 

Zodiac Mindwarp 135 
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Pet Shop Boys Single 
Hitches Ride On Album 

BY IRV LICHTMAN 

NEW YORK EMI -Manhattan 
Records is determined that con- 
sumers who buy the Pet Shop 
Boys' hit album, "Actually," will 
also get their hands on "Always 
On My Mind," the duo's current 
smash single, which is not included 
on the album. 

In an unusual combo -packaging 
and special -pricing ploy, the label is 
making available with each pur- 
chase of the album a three -track bo- 
nus that comprises the short and 
long versions of "Always On My 
Mind" and a version of "Do I Have 
To," an otherwise -unreleased track. 

The LP version of the album is be- 
ing packaged with a 12- inch -single 
version of the three bonus tracks; 
the cassette is packaged with a 
maxicassette; and the compact disk 
version of the album comes with a 5- 
inch-CD single. 

The "Actually" album, which has 
sold more than 700,000 units in a 32- 
week run on the Billboard Top Pop 
Albums chart, was marketed 
months before the single was re- 
leased in March. "Always On My 
Mind" had been performed by the 
Pet Shop Boys as part of a 1987 
year-end BBC tribute to Elvis Pres- 
ley -the first artist to have a hit re- 
cording of the song. It was market- 
ed in the U.K. during Christmas and 
had a March release date in the 
U.S., where it is bulleted at No. 6 
on this week's Hot 100 Singles 
chart. 

According to Ira Derfler, EMI - 
Manhattan VP of sales, and Ken 
Baumstein, VP of marketing, the 
combo package sells at a list of $10.98 
for the LP and cassette versions, 
with a wholesale cost that enables 
dealers to sell the package for as low 
as $7.99. The LP and cassette ver- 
sions of the regular albums list at 
$9.98, and a 12 -inch of "Always On 
My Mind" lists at $4.98. 

The CD version, in which the 5- 

inch single is inserted below the al- 
bum in its 6 -by -12 -inch box, sells to 
accounts at 76 cents more than the 
album -only version. 

The initial shipments, due to go 
out Tuesday (3), amount to about 
85,000 pieces, although Derfler ex- 
pects dealers to move a total of 
100,000 in sales to consumers. The 
initial shipment's configuration 
breakdown is 60% cassettes, 20% 
LPs, and 20% CDs. 

"Always On My Mind" has moved 
about 270,000 pieces in its 12 -inch 
and maxicassette forms. 

In support of the combo-package 
release, Baumstein cites a strong me- 
dia /in -store promotion. Tied to a 
theme of How To Make A Great Al- 
bum Even Greater, 40 spots will be 
shown on MTV over the weekends of 
May 13-15 and May 20-22. The Target 
retail chain will be tagged over the 
first weekend, while Tower will get 
the tag on the second weekend. Addi- 
tionally, consumer ads are scheduled 
for Rolling Stone (with Tower 
tagged) and Spin. 

The Pet Shop Boys- singer Neil 
Tennant and keyboardist Chris 
Lowe -are visiting the U.S. specifi- 
cally to help promote the combo 
package, according to Derfler and 
Baumstein. Their itinerary calls for 
local radio and in -store appearances 
in at least four key markets. In- 
store pieces include two new post- 
ers and a banner. 

Derf ler believes the combo pack- 
age marks the first time a label has 
worked out the problem of a post - 
album- single hit in this manner. 
"Most of the time, the pressing run 
is stopped, and a single is stripped 
onto the album. We think a lot of 
fans who have already acquired the 
album are disappointed when this 
happens." 

Baumstein says the label and the 
Pet Shop Boys came up with the 
strategy together. "We had several 
international meetings to figure 
this thing out," he says. 

Arista Chief Addresses NAS Group 

Clive: The Song's The Thing 
LOS ANGELES Properly matching 
the right song with the right artist 
and producer - particularly in an era 
lacking new artists of the stature of 
Bruce Springsteen or Bob Dylan - 
continues to be a vital part of a &r 
and the record industry in general, 
according to Arista Records presi- 
dent Clive Davis. 

Davis, addressing a group of more 
than 400 songwriters and music pub- 
lishers here at the Univ. of California 
at Los Angeles April 25, cited Whit- 
ney Houston, Dionne Warwick, and 
Barry Manilow as platinum artists 
whose successes are in part a product 
of good song "casting." 

"Promotion teams are frequently 
interchangeable," said Davis. "And 
today distribution is pretty much in- 
terchangeable; records are replaced 
by computers at the largest racks 
and retailers around the country to- 
day. So it's really at the creative level 
that it's so hard to find the a &r peo- 
ple who play this role of being the 
catalyst." 

The event, sponsored by the Na- 
tional Academy of Songwriters, fea- 

tured Davis playing a series of hit 
song demos and the hit records them- 
selves. 

Davis' well- received presentation 
was highlighted by his own account 
of particular song -to -artist match - 
ings. Of the Aretha Franklin /George 
Michael duet, "I Knew You Were 
Waiting (For Me)," Davis said, "It's 
not a likely pairing between 22 -year- 
old Michael and Franklin. She can't 
sacrifice her soul integrity or credibil- 
ity; he can't sing with her fervor or be 
shown up. And you can't have a be- 
lievable romantic love song for many 
reasons. So this song fit the bill per- 
fectly." 

Davis again spoke out against 
what he sees as a prejudice against 
white pop performers at top 40 radio. 
"If you take 'The Greatest Love of 
All' by a white singer to top 40 radio, 
they'll say take it to adult contempo- 
rary," he said. "Whereas if you get it 
sung by a black performer, you'll get 
an r &b base and be able to cross it 
over. I find that reverse sort of preju- 
dice wrong." 

DAVE DIMARTINO 

Edited by Iry Lichtman 

WHERE CREDIT IS DUE: The prerecorded cassette 
is not exactly the new baby on the block, but members 
of the Songwriters' Guild Of America now say they 
don't like what they don't see when it comes to songwrit- 
er credits on the configuration. Responding to com- 
plaints that space should be found to give authorship of 
songs presented -if not on the limited space provided on 
the cassette itself, then on the title card -guild presi- 
dent George David Weiss says he's been in contact 
with Jay Berman, president of the Recording Indus- 
try Assn. of America, and has been promised that 
RIAA will communicate with its membership to see 
what can be done. 

FLYING WEST from New York April 25 was Al Tell- 
er, former president of CBS Records, accompanied by 
powerhouse music industry attorney Paul Marshall. 
Speculation maintains that Teller will accept a post with 
a major West Coast entertainment company. 

LATER THIS YEAR: Indie promoter Joe Isgro's $25 
million antitrust suit against MCA and Warner Commu- 
nications Inc. -the only parties now remaining as defen- 
dants -will apparently hit the courtroom later this year. 
U.S. District Judge Consuelo Marshall announced her 
decision to postpone the trial April 21, only five days before 
it was slated to start in Los Angeles. The announcement 
came after repeated postponement requests by the defen- 
dants and U.S. Attorney Richard Stavin, a major player 
in the government's payola probe here. 

WHAT'S UP FOR DOC: On April 25, Doc McGhee, 
«iio manages Motley Crue and Bon Jovi, received the 
maximum sentence of five years in jail and a $15,000 fine 
after pleading guilty in January to helping smuggle 20 
tons of marijuana into the U.S. The prison term has been 
suspended in lieu of five years' probation on these condi- 
tions: that he perform 3,000 hours of community service 
under the aegis of a nonprofit antidrug organization he 
must set up and fund to the tune of $250,000 and that he 
spend 180 days during the fourth year of his probation 
in a residential community drug- treatment center. There 
are no restrictions on his travel other than that he report 
in to his probation officer every day. Motley Crue and 
Bon Jovi could not be reached for comment on whether 
they will retain McGhee as their manager. 

BACK IN THE SPOTLIGHT: In several weeks, New 
York -based IBR Records' musical -theater- oriented 
Spotlight series is releasing a performance of the only 
Broadway work featuring music by Heitor Villa -Lo- 
bos, the famed South American composer. Though 
"Magdalena" was originally mounted in 1948, during a 
musicians' -union ban on recordings, a cast album was 
never made. But a recording featuring performers from 
a recent concertized version was taped in New York in 
January. The composer's music was adapted for the stage 
by Robert Wright and George Forrest, who have also 
adapted the music of classical composers Grieg and Boro- 
din, among others, for the musical theater. 

THE ACQUISITION of Columbia Pictures Publica- 
tions by investment houses Boston Ventures and 
Morgan Stanley and a management team headed by 
Kevin Kirk (Billboard, April 30) cost the group more 
than $30 million, Track has learned. Previously, U.K.'s 
Filmtrax acquired the print unit's parent, Columbia 
Pictures Music, for more than $65 million. Allan Tep- 
per, who headed the company's professional activities 
on the East Coast before the sale, is joining old -line pub- 
lisher Shapiro- Bernstein in a VP slot ... Island Mu- 
sic, part of the Island Entertainment Group, is on the 
selling block, Track hears. 

FUNDAMENTAL DIFFERENCES ?: The Benson Co. 
has announced it will no longer distribute televangelist 
Jimmy Swaggart's Jim and Shiloh labels. No further 
details are available, but Swaggart's recent confession 
of consorting with a prostitute and subsequent defrock- 
ing by the Assemblies of God are likely reasons. 

STUCK INSIDE BALTIMORE with those baseball 

blues again: MCA /Nashville's spring promotion pro- 
gram linking baseball and country music has brought 
some good -natured barbs aimed at the struggling Balti- 
more Orioles. Lew Zellman, MCA regional branch man- 
ager for Cleveland /Detroit, home of the Indians and Ti- 
gers, respectively, claims, "Our regional guy in Balti- 
more wouldn't take my call." Added Rich Grobecker, 
MCA's regional branch manager for Boston, home of 
the Red Sox, wondering whether the baseball -oriented 
campaign would work in Baltimore, "Maybe the people 
will buy records instead of tickets to the ballgame." The 
MCA sweepstakes will bring 21 finalists to Nashville, 
home of the Sounds, with a potential prize of $1 million 
for hitting two home runs. No professional baseball 
players will be allowed to participate, apparently leaving 
open the possibility that Orioles players can swing for 
the million bucks in the contest. 

AMHERST RECORDS HAS DROPPED the price of 
its CD catalog, about 20 titles strong, to a $14.98-equiva- 
lent list, with distributors now paying more than a dollar 
less for product. The catalog is due to grow shortly with 
the addition of a Doc Severinsen outing called "City 
Lights." Severinsen's album was made away from his 
Tonight Show Band, which so far has produced two ti- 
tles at Amherst. 

BMG'S BIG SCORES: To get into the swing of things, 
BMG Distribution is batting .300 among top 20 al- 
bums. Its big guns are RCA's "Dirty Dancing" and 
Rick Astley albums; A &M's soundtrack to "Good 
Morning, Vietnam "; Arista's Whitney Houston album; 
and Arista /Jive's Billy Ocean album. 

THE ROYALTY MANAGEMENT firm recently 
opened by William Velez, who left ASCAP after 15 
years, has signed television composer Michael Karp 
(themes from "Loving" and "HBO Sports ") and Scott 
Schreer, a jingle writer who has penned tunes for 
Volkswagen and Snickers. Also, Velez has made a co- 
publishing deal with Pitirre Music, a salsa catalog. Ve- 
lez is based in New York and can be reached at 1-800- 
535-0554. 

HE'S PLAYING THEIR SONGS: Michael Feinstein 
was honored by ASCAP April 27 with a citation for his 
"dedicated interpretation of the great ASCAP stan- 
dards, reaffirming their timelessness." The citation was 
made at the Lyceum Theatre in New York, where Fein- 
stein has a limited engagement singing oldies -both well 
known and obscure. ASCAP president Morton Gould 
made the presentation, with society writers Sammy 
Cahn, Burton Lane, Sammy Fain, Arthur Hamilton, 
and Stanley Adams among those present. Feinstein's 
latest album for Elektra is "Isn't It Romantic." 

BMI'S annual pop awards dinner Monday (2) at the Pla- 
za Hotel in New York will draw personal appearances 
by such writers as Jeff Barry, Will Jennings, Chuck 
Mangione, Cutting Crew, and Full Force. President 
and CEO Frances Preston will present awards to the 
composers of the most -performed songs in addition to 
recognizing the song of the year, songwriter of the year, 
and publisher of the year. 

LUCKY SEVENTH: Profile Records' Cory Robbins 
and Steve Plotnicki have a practical way to celebrate 
the label's seventh anniversary. They've just shipped 
Run -D.M.C.'s fourth album, "Tougher Than Leather," 
with initial orders of more than 1.1 million, the birthday 
boys report. 

IT'S OFFICIAL: On May 12 at the National Assn. of 
Independent Record Distributors & Manufacturers 
confab in New Orleans, Rykodisc will announce that it 
plans to put out many of its releases on cassette and LP 
as well as on CD. Prompting the move was the CD -only 
success of Jimi Hendrix's "Live At Winterland." It and 
other titles ship June 10 in analog formats. 

JUST ANOTHER HASSLE: In a White Plains, N.Y., 
courtroom April 26, Mick Jagger was found not guilty 
of having infringed on the copyright of musician Pat- 
rick Alley's "Just Another Night" in writing his own 
song of the same name, which was the leadoff single 
from his 1985 solo album, "She's The Boss." During the 
trial, Jagger sang snatches of songs and Sly Dunbar 
played drums. 
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MADISON AVE. SET TO ADD ADS TO VIDEO 
(Continued from page 1) 

ence for Thursday (5) to discuss 
the release. 

As more ad- toting videos appear 
on the market, both sides of the 
equation -ad agencies and video 
suppliers -have clearly become 
more receptive to sponsorship pro- 
grams for a number of reasons. 

Research by both the Fairfield 
Group and Link Resources indi- 
cates that consumers aren't of- 
fended by the prospect of seeing a 
commercial at the start of a video- 
cassette -even if the inclusion of 
an ad does not translate into a re- 
duced price. In fact, studies show 
that the recall and awareness rate 
of commercials on videocassette 
far exceeds that of commercials 
aired on television. 

For their part, video suppliers in 
the midst of big- budget consumer 
promotions are anxious to fatten 
the revenue potential of their vid- 
eo releases. Several key video ex- 
ecutives say their strategy is to 
use the incremental revenue to 
step up marketing efforts. 

Furthermore, with more data 
available on the value of a video ad 
and a growing number of success 
stories to draw upon, movie mak- 
ers are finding it easier to estab- 
lish a pricing formula for video 
ads. 

"Virtually every title is ripe for 
an ad," says Gary L. Gabelhouse, 
executive vice president of the 
Fairfield Group, a research firm. 
"They have seen what happens 

when there is an ad included on a 
videocassette, and now they have 
gotten the 'all- clear' signal." 

He says the positive indications 
have come in the form of research 
conducted by Fairfield and other 
firms, indicating that viewers are 
not alienated by commercials on a 
video and that they don't merely 
fast forward or "zap" the spots 
that appear before the start of the 
film. A sales manager for Nelson 
Entertainment, for example, says 
complaints by retailers about the 
Hershey's commercial on "The 
Princess Bride" have been "few 
and far between. It wasn't a big 
deal. Most of the big customers 
don't care. Dealers who have com- 
plained are the smaller ones that 
are feeling the pinch from competi- 
tion," he says. 

Jay Coleman, president of Rock - 
bill, a marketing firm that has 
helped orchestrate sponsorship 
deals for four of the five feature 
films released with commercials 
thus far, also says consumers are 
not put off by commercials. "The 
advertising community has been 
extremely slow to respond [to vid- 
eo]. Look at cable TV. It took them 
several years to realize its poten- 
tial as an ad vehicle." 

Coleman says there will likely be 
as many as 10 more films released 
this year with commercials. Next 
year, he says, "commercials may 
be more the norm that the excep- 
tion." 

Even so, Gabelhouse points out 
that establishing a price for the in- 
clusion of an ad remains an elusive 
element of video sponsorship. Un- 
like traditional print and electronic 
media, the number of impressions 
made by a video ad cannot be 
readily determined. While there 
are "intend -to- watch" surveys and 
other means of establishing the 
popularity of a video release, the 
advertising community is accus- 

'The potential for 
any medium is in 
who it attracts; 

that is what makes 
it an effective 
ad medium' 

tomed to more concrete data. 
"The potential for any new me- 

dium is tied to who it attracts; that 
is the essence of what makes it an 
effect ad medium," says Erica 
Gruen, a vice president at the ad 
agency Saatchi & Saatchi DFS 
Compton. 

"You want to reach the most 
people as efficiently and effective- 
ly as possible," continues Gruen. 
"A [video deal] is not an ad deal in 
the way that we normally make ad 
deals. When you make an ad deal 

ENIGMA BACKS OUT OF JEM ACQUISITION 
(Continued from page 90) 

agree that the value of Jem's as- 
sets exceeded the minimum net 
worth required in order to com- 
plete the transaction." 

"The contract is very clear," 
Hein told Billboard. "Jem had to 
deliver $1.5 million in assets and 
not less than $1 million in assets." 

A reading of the contract indi- 
cates that Enigma has the right to 
cancel the transaction if Jem's 
"net value is less than $1 million or 
if buyer and seller are unable to 
agree on the valuation [of Jem's 
assets]." 

The agreement also states that 
if Jem's net assets proved to be 
less than $1.5 million, the purchase 

price could be reduced "on a dol- 
lar- for -dollar basis by the differ- 
ence between $1.5 million and the 
net value so determined." 

Beyond disagreements over val- 
uation, Hein says, "In general 
terms, [Jem was] very slow to pro- 
vide us with financial informa- 
tion." 

In Jem's official statement on 
the Enigma pullout, Scott com- 
mented, "Enigma's unjustified ter- 
mination of the [agreement] was 
shocking to us ... This is a finan- 
cial setback for Jem, and it will ad- 
versely impact our plans; however, 
we are using our best efforts to 
preserve Jem's business opera- 

ROULETTE EXECS CHARGED WITH EXTORTION 
(Continued from page 90) 

Levy, Fisher, Vastola, and members 
of the alleged "Vastola organiza- 
tion"- associates Canterino, 
Broceo, Saka, Nicholas John Mas- 
saro Jr., and Rudolph Farone -con- 
spired to use "extortionate" means 
against Lamonte, including threats 
of violence and other criminal 
means, in trying to collect payment 
on loans made to him. 

The indictment charged that dur- 
ing the period of October 1982 -Octo- 
ber 1985 Vastola, Broceo, Massaro, 
Saka, Farone, and Larry Martire 
made extortionate loans, including a 
$50,000 extension of credit to La- 
monte in October 1982. 

Vastola, Broceo, and Saka are 
charged with carrying out such 
criminal means, which include the 
physical beating of Lamonte. 

Further, the indictment charges 
Levy, Vastola, Fisher, and six other 
defendants with teaming to obtain 
usurious interest payments from 

Lamonte of 2% weekly on the 
$50,000 loan, "induced by wrongful 
use of the fear of injury to the per- 
son and property" of Lamonte. 

The indictment charged that 
there was a prior loan -shark ar- 
rangement between Lamonte and 
the Vastola organization, which led 
to the MCA transaction. According 
to Greelish, when Lamonte refused 
payment even after his beating, a 
meeting presided over by Canterino 
was called to settle a dispute be- 
tween Levy and Vastola as to who 
was responsible for the payment to 
MCA. Greelish said Levy considered 
Vastola to be responsible for La- 
monte and that both Vastola and 
Levy had guaranteed payment to 
MCA. 

As a result of that meeting, Gree- 
lish alleged, the Vastola group at- 
tempted to take over Out Of The 
Past. 

tions while we seek new sources of 
capital, consider other types of 
transactions, and evaluate our le- 
gal rights against Enigma." 

Elaborating on this statement, 
Scott notes, "Enigma is alleging 
almost a paragraph -by- paragraph 
breach of the agreement, all of 
which Jem denies." 

Scott, who says that Enigma's 
decision to stop the sale was 
prompted by "a hypertechnical 
reading" of the contract, adds, 
"Enigma has caused a lot of dam- 
age to Jem, and one of the possibil- 
ities we are considering is legal ac- 
tion against them." 

In Enigma's official statement, 
Hein accuses Jem of "[treading] 
the well -worn path of attempting 
to convert its business woes into 
unfounded litigation." 

Hein says that "we will defend 
ourselves vigorously" against any 
court actions taken by Jem against 
Enigma. 

The termination of the sale 
could have dire consequences for 
Jem. The 18- year -old company has 
reported deepening losses, which 
totaled over $2 million in its most 
recent financial statements. 

In its annual report for the fiscal 
year ended July 31, Jem reported a 
net loss of $979,021; management 
characterized operating results 
for the year as "the worst in the 
company's history." 

A 10 -Q report filed with the Se- 
curities and Exchange Commis- 
sion for the six months ended Jan. 
31 reported net losses for the peri- 
od of more than $1.12 million. 

The 10 -Q report concludes, "Un- 
less the transaction ... with Enig- 
ma Entertainment Corp. is con- 
summated, the company may be 
unable to continue its operations." 

you agree on the price, agree on a 
documented way to track the num- 
ber of impressions made, and then 
agree on compensation if the ad 
falls short of the goals. In this 
sense video is not there as an ad- 
vertising medium, and it may nev- 
er be." 

Gruen, who evaluates advertis- 
ing opportunities in new media, 
also says the nontraditional nature 
of video "certainly doesn't pre- 
clude it from our media plans. It 
just makes it different." 

Indeed, suppliers tend to steer 
clear of the so- called straight me- 
dia buy, opting instead for some 
type of cross promotion. Many 
supplier executives also stress 
that the incremental revenue real- 
ized by the addition of a sponsor 
should be used to bankroll the 
marketing of the film. 

"There is absolutely no other 
reason to do it," says Bob DeLel- 
lis, senior vice president of mar- 
keting and sales for CBS /Fox 
Home Video. "The money should 
be used to fuel the marketing ef- 
fort and increase awareness of the 
film as well as rental demand." 

DeLellis says CBS /Fox turned 
down several offers from compa- 
nies looking to sponsor "Wall 
Street," the Academy Award -win- 
ning film slated for July 7 release 
on video. "When [the commercial] 
is perfectly right for the film and 
meets the criteria of the film, then 
we'll take a close look at it, but we 
have no plans to include a spot on 
any of our upcoming releases." 

Al Reuben, senior vice presi- 
dent, sales and marketing, for Ves- 
tron Video, also says the sponsor- 
ship should be used to fuel rental 
demand. 

"With 'Dirty Dancing' I was 
happy, not so much that I sold an 
ad, but that there was added sales 
and rental demand as a result of 
the sponsorship," says Reuben. 
"When Paramount [Home Video] 
put the Pepsi ad on 'Top Gun' they 
lowered the price; when we put the 
Nestlé ad on 'Dirty Dancing' we 
put the money back into the mar- 
keting of the videocassette." 

Though video suppliers seem 
generally encouraged by sponsor- 
ship opportunities, one top execu- 
tive has a dimmer view. "What 
happens a few years down if the 
video industry comes to heavily 
rely on corporate sponsorship ?" 
asks the executive. "If you are op- 
erating in such a way that you can- 
not do without that ad money, you 
put yourself at the mercy of the 
advertiser; that's when you'll be- 
gin to see commercials at the be- 
ginning, end, and probably the 
middle of the movie." 

"There's a rumor 
going around about an 
ad agency that not 
only does great ads but 
designs record covers, 
labels plus 8 other fasci- 
nating services." 

"To find out more 
about this rumor call . 

Lee llyies 
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NV.. N.YT . 10022 
56 St 

TEL. 
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758 -3232 

Serving the graphic needs at the music industry since 1952. 

:iskaoakers 
DOES IT ALL... 
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Cassettes in 
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Extortion Charges Stem From Soured MCA Deal 

Roulette Execs Face Trial In N.J. 
BY BRUCE HARING 

NEW YORK Jury selection will be- 
gin Monday (2) in the New Jersey 
extortion trial of Roulette Records 
executives Morris Levy and How- 
ard Fisher, who are charged with 
using threats and violence to obtain 
payment in a soured business deal 
involving 4 million -5 million MCA 
Records cutouts. 

Although none of the indictments 
are related to the record industry as 
a whole, questions are expected to 
arise during the trial regarding al- 
leged ties of Gaetano Vastola and 
Levy to MCA Records. 

Assistant U.S. Attorney Bruce 
Repetto and Stuart M. Cobert, a 
lawyer with Levy's defense team, 
estimated the trial would last four 
weeks. Both declined to comment on 
other aspects of the case. 

U.S. District Judge Stanley S. 
Brotman will preside at the trial, 
which will be held in the federal 
courthouse in Camden, N.J. 

Levy, the president of Roulette 
and head of the Strawberries Rec- 
ord & Tapes retail chain, was indict- 
ed on Sept. 22, 1986, by a federal 

grand jury in Newark (Billboard, 
Oct. 4, 1986). The music -industry 
veteran is accused of conspiring 
with members of "the Vastola orga- 
nization," a group headed by Vas - 
tola, a reputed soldier in the DeCa- 
valcante organized crime family, to 
obtain payment of $1.25 million for 
cutouts supplied by MCA Records 
to John Lamonte, a cutout dealer 
who operated Out Of The Past Ltd. 
in Darby, Pa. 

Fisher, the Roulette controller, 
and Dominick Canterino, reputed to 
be a member of the Vastola organi- 
zation, also face extortion charges. 
The three defendants face up to 60 
years in prison if convicted. 

Twenty -one people were named in 
the original 117-count indictment, but 
the 18 other defendants will be tried 
separately from Levy, Fisher, and 
Canterino. Two of these other defen- 
dants have pleaded guilty on counts 
unrelated to the extortion charges. 

Attorneys Cobert and Martin 
London, who represents Levy, hint- 
ed during a March pretrial hearing 
that their defense strategy will cen- 
ter on discrediting chief prosecution 
witness Lamonte. The team re- 

Looking For Inside Track? 
Please Turn To Page 88 

quested Lamonte's business rec- 
ords at the March motion hearing, 
claiming the accounts would show 
that Lamonte violated copyright 
law and committed crimes while un- 
der government protection. 

Cobert and London also contend- 
ed in the March hearing that the 
government photographed an alter- 
cation in a Hightstown, N.J., motel 
parking lot in which Lamonte's jaw 
was broken by Vastola and asso- 
ciates Palmer "Sonny" Brocco and 
Elias Saka. Furthermore, the de- 
fense lawyers alleged that the FBI 
leaked details of its surveillance of 
that incident to William Knoedel- 
seder, a Los Angeles Times reporter 
who wrote the first story on the 
government investigation. 

Assistant U.S. Attorneys Repetto 
and Donald Davidson head the pros- 
ecution. 

Former U.S. Attorney Thomas 
Greelish, who presided over the 117 - 
count indictment, said the cutout ar- 
rangement with Lamonte originat- 
ed at the March 1984 National Assn. 
of Recording Merchandisers con- 
vention in Miami, Fla., with the cut- 
outs being delivered that summer. 
Greelish said the records were 
shipped in 60 truckloads from MCA 
to Out Of The Past and billed to 
Levy at his New York Roulette Rec- 
ords headquarters. 

Greelish said that Lamonte re- 
fused to pay for the shipment, be- 
lieving it to be stripped of choice ti- 
tles. The indictment charged that 

(Continued on page 89) 

Contract Termination Related To Asset Valuation 

Enigma Deal Back Out Stuns Jem Records 
BY CHRIS MORRIS 

LOS ANGELES Enigma Enter- 
tainment Corp. of El Segundo, 
Calif., as previously rumored, has 
called off its bid to acquire most of 
the assets of distributor /label 
group Jem Records of South Plain- 
field, N.J., in an apparent dispute 
over the valuation of Jem's hold- 
ings. 

Jem president Marty Scott, call- 
ing the termination of the deal 
"shocking," intimates that Jem 
will take legal action against Enig- 
ma as a result. Jem has also begun 
to pare its home office staff; Scott 
acknowledges that there have 
been "some layoffs" at the South 
Plainfield facility. His partner, Ed 
Grossi, says those layoffs "would 
have been done much earlier," but 
the terms of the agreement prohib- 
ited termination of any operations 
while the sale was pending. 

Industry sources report that 10 
employees at Jem's South Plain- 
field offices, where total staff 
numbered 50, have been let go and 
that "a few people" have been 
pink -slipped at the West Coast Jem 
distributorship in Reseda, Calif. 

Jem executives decline to supply 
any specific numbers regarding 
the layoffs; a Jem spokesman says 
that no departments have been 
closed down and that the company 
is doing "business relatively as 
usual." 

In its most recent financial 
statement, however, Jem said that 
it might have to shut down its op- 

erations if the Enigma purchase 
were not completed. 

In January, it was announced 
that Enigma had signed a letter of 
intent to buy Jem's five record la- 
bels- Passport, Passport Jazz, 
PVC, Audion, and Paradox -and 
the Jem distributorship (Billboard, 
Jan. 23). 

On Feb. 24, Enigma chief execu- 
tive officer William Hein and the 
principals and co- founders of 
Jem- Scott, vice president Ed 
Grossi, and treasurer Jeffrey Ten- 
enbaum, who together own 60% of 
the public company's stock- 

signed a definitive asset purchase 
agreement on the sale. The pur- 
chase price in the agreement was 
set at $2 million. 

However, at an April 19 meeting 
in New York, Hein personally de- 
livered a letter to Jem signifying 
that Enigma was bailing out of the 
deal. 

Enigma's official announcement 
of the breakup says, " ... Jem was 
unable to satisfy certain condi- 
tions of the purchase agreement 
entered into by the parties. In par- 
ticular, the parties were unable to 

(Continued on page 89) 

Retail Panels For Albums, 
Singles Charts Expanded 

NEW YORK Effective with this 
issue, Billboard has revised and ex- 
panded the pop retail panels used in 
compiling its Hot 100 Singles and 
Top Pop Albums charts. Both pan- 
els are updated approximately 
twice a year to reflect changes in 
the marketplace. 

The Top Pop Albums chart is a 
sales -only chart and consists of re- 
ports taken weekly from 210 ac- 
counts, including individual stores, 
retail chains, one -stops, and rack - 
jobbers. These 210 contacts (in- 
creased from 198) represent thou- 
sands of store locations around the 

country. The accounts are weighted 
according to their volume. 

The Hot 100 Singles chart is com- 
piled from both top 40 radio play - 
lists and sales reports. The sales 
panel now consists of 185 accounts 
(increased from 175) that are simi- 
lar to those reporting to the Top 
Pop Albums chart except that rack - 
jobbers are excluded. All accounts 
are weighted according to their 
sales volume. 

For a more detailed discussion of 
the methodology used in compiling 
these charts, refer to the special in- 
sert in the April 9 issue of Billboard. 

Herb -an Renewal. A&M Records co- founder Herb Alpert, left, surveys plans for 
the proposed concert hall that will bear his name at the Univ. of Southern 
California. Herb and Lani Alpert's gift of $2.5 million to the USC school of music 
is the largest in its history. At right is Larry Livingston, dean, USC school of 
music. 

i EXECUTIVE TURNTABLE 

BILLBOARD. Donald Karas is named president of Billboard Entertainment Mar- 
keting Group, which reaches consumers through entertainment marketing. 
He was a senior executive for Bill Communications. 

RECORD COMPANIES. CBS Records Inc. in New York appoints Tommy Mottola, 
president, CBS Records Division. He was president of Champion Entertain- 
ment, a management company that he founded (story, page 1). CBS also 
makes these appointments at its Columbia label: Mary Ellen Cataneo, asso- 
ciate director, publicity, East Coast; Emilyann Wittmann, manager, video 
promotion, East Coast; Linda Adams, product manager, East Coast; and 

KARAS MOTTOLA PETERSEN HART 

Ronni Kairey, manager, artist functions. Cataneo was manager, artist func- 
tions, for the label; Wittmann was an assistant in the video department for the 
label; Adams was in the sales department of WCBS -TV in New York; and 
Kairey was a publicity assistant for the label. 

Warner Bros. Records in Los Angeles makes the following appointments: 
Roberta Petersen, vice president, general manger /a &r; Carol Hart, vice 
president, national promotion; and Harold Childs, vice president, jazz market- 
ing. Petersen was general manager /a &r, and Hart was assistant marketing 
promotion director, both for the label. Childs was the head of Qwest Records. 

Elektra Records in New York names Peter Lubin vice president, a &r, and 

CHILDS LUBIN DICKINSON KOMISAR 

promotes Victor Chirel to director, a &r administration. They were, respec- 
tively, vice president, a &r, for PolyGram Records, and manager, a &r adminis- 
tration, for the label. 

EMI -Manhattan Records names Bruce Dickinson director, a &r, in New 
York and Angee Jenkins West Coast publicity coordinator. Dickinson was se- 
nior director, a &r, East Coast, for Chrysalis Records. Jenkins was in the pub- 
licity department at the label. 

Atlantic Records in New York names Kenny Komisar national director of 
dance music and promotes Glenn Nordlinger to associate director of domes- 
tic royalties. They were, respectively, an a &r representative and manager of 
domestic royalties, both for the label. 

VIDEO PEOPLE on the move, see page 32. 
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FEATURING THE NEW SINGLE "DIVINE EMOTIONS" (7- 27967) 

MANY KNOW HIM AS NARADA MICHAEL WALDEN. 

HE IS THE GRAIVIMY AWARD- WINNING PRODUCER 

OF THE YEAR. HE HAS WORKED WITH THE 
WORLD'S BEST- SELLING ARTISTS. AND NOW 

NARADA COMES INTO HIS OWN. -WITH A SOLO 

ALBUM THAT IS PURE... 
Ob 
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(1/4/2-25694) 

Available Now On Reprise Records, Cassettes and Compact Discs. Management: Gregory DiGiovine and David Rubinson 
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He's a gifted athlete who turned 

down a football scholarship to 

move to New York and concentrate 

on music. 

He's a talented musician, who, 

after having been selected by 

Quincy Jones from a field of 51 en- 

tries, went on to win the Ares- 

- tigious Sony Innovators award. 

He's Al B. Sure! 

Tomorrow's star has just arrives 

IN EFFECT MODE 
Ill4,1-156611 

AL B. SURE! IS THE WINNER OF THE 

SONY 
AWARD 

Management: Uptown Enterprises /Andre Harrell Available Now On Warner Bros. 

Records. Cassettes aid Compact Biscs :c 19811 Warner Bros. Records Inc. 

The Debut Album 

Produced By Kyle West 

Co- Produced By Al B. Sure! 

Featuring 

The Hit Single 

"Nice And Day" 
17- 151911 
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