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HBO Swimsuit Vid Looks
Like Nontheatrical Smash

With 500,000 Preorders
See page 4

New Madonna Single To

Debut With Pepsi Clout
See page 86

Orbison, Simply Red,
Strait Top Feb. Albums
See page 4
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Programmers Divided On
Gauses Of Top 40 Arb Drop

BY SEAN ROSS

NEW YORK Top 40 program direc-
tors want to remain calm in the face
of generally depressing fall Arbitron
ratings. But many are looking
askance at the new Arbitron diary
that took effect in September as well
as at the format’s relatively hard-
edged fall music mix.

Top 40 stations rarely expect a
great fall book. “When your active
audience goes back to school, that
has a tendency to take a little bit
away,” says WDFX Detroit PD
Chuck Beck. “It’s nothing that any-
body needs to be alarmed about—
just something that happens in the
fall”

Indeed, if you compare the number
of gainers and losers in fall ‘87 with

Euro Rights
Owners Hail
Import Ruling

BY MIKE HENNESSEY

CANNES In a judgment of major
significance for the music industry,
the European Court has ruled that it
is illegal to import sound recordings
from a Common
Market country
where their rights
are exhausted into
] a member state
H[p““l where a longer

2 term of protection

exists.

The case was mitiated i 1987 by
EMI-Electrola against a German
company that had imported from
Denmark a compilation compact disk
of recordings made by Cliff Richard

(Continued on page 85)

that of fall '88, things don’t look
much worse. In '87, 16 top 40 stations
were up and 26 were down in the top
25 markets. A year later, 12 were up,
27 were down, and four held steady.
Yet the difference seems to be in
the degree of some of the drops. In
(Continued on page 14)

500 Sites To Get In-Store Music Taping Device
Personics Passes Market Test

BY DAVE DiMARTINO

LOS ANGELES Initial sales and
survey figures indicate that the Per-
sonics in-store taping system, after
only 10 weeks of test exposure here
in four major retail chains, is scor-
ing big with consumers and retail-

ers alike.

Projections for the system—
which allows consumers to create
their own audiocassette programs
of varying lengths—now call for
500 in-store taping units to be in
place at retail outlets both here and
on the East Coast by year’s end.

MTV To Present Heavy Metal Tour

NEW YORK MTV is moving into
the concert tour packaging busi-
ness April 3, when the music tele-
vision channel will kick off a 30-
city, major-market Headbanger’s
Ball Presents heavy metal tour.
The headliner will be Island act
Anthrax; RCA’s Helloween and
Combat Records’ Exodus will be

kea VicTor

SARAFINA! THE MUSIC OF LIBERATION 9307-1-RC The
original Broadway cast recording, with 24 setections composed
and produced by Mbongeni Ngema and Hugh Masekela. Young
South African voices raised in an exhilarating fusion of jazz,
rhythm & blues, rock and gospel. Nominated for 5 Tonys, the
show inspired an NBC-TV special and a movie, opening soon

nationwide. On RCA Victor/Novus.

featured acts.

According to Abbey Konowitch,
VP of programming, the Head-
banger’s Ball tour is just the first
of a proposed series of packaged
concerts to come later this summer
and fall, based upon some of the
channel’s other “specialty’”’ shows,
such as “Club MTV” and “120 Min-

ADVERTISEMENTS

utes.”

Key to the success of the Head-
banger’s event, which is being
packaged for MTV by Internation-
al Creative Management, will be a
significant amount of on-air pro-
motion of the tour on the 24-hour-
per-day music channel. And in a

(Continued on page 79)
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On his debut A&M release Earth, Matthew Sweet takes an
original approach to pop music, borne of his Nebraska roots and
his big-city work with bands like the Golden Palominos. Matthew
writes and sings with an intense directness. Earth has instant
appeal, but Sweet's literate lyrics and layers of guitar and
keyboards also reward repeated listening. On A&M Records,

Compact Discs and BASF Chrome Tape. [SP 5233]

The results of the initial tests
seem to bear out the claims made by
Personics when the Redwood City,
Calif.-based firm publicly emerged
in May 1987. According to data sup-
plied by the chains that have been
testing the system here—Where-
house, Music Plus, Musicland/Sam
Goody, and Tower—the Personics
system has boosted overall sales of
music product by between 3.5% and
5.5% and has not had a negative im-
pact on prerecorded music sales.

The possibility that Personics
could cut into album sales has typi-
cally been mentioned by label and
retail executives skeptical of the
customized-cassette system; accord-
ing to survey figures, however, art-
ists whose music is represented on

(Continued on page 77)

N.Y. Cable Firm
Sets 8-Channel
Digital Service

BY STEVEN DUPLER

NEW YORK A new digital music
home-delivery system using a stan-
dard cable-TV hookup to transmit
eight channels of 24-hour-per-day
CD-quality digital audio is expected
to debut this summer in several ma-
jor markets via at least two major
multiple-cable system operators.
New York-based International
Cablecasting Technologies, developer
of the CD/8 system, says contracts
are already signed with Tele-Commu-
nications Inc.—the largest MSO in
the country—which has committed to
the launch with 1 million subscribers
in three markets; and Prime Cable,
which will initially offer CD/8 to
(Continued on page 84)
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the debut album featuring the first singie and video
“YOUTH GONE WILD (PRCD 2579) and the tracks ‘BiIG GUNS’’
and “I REMEMBER YOU.’

Produced, recorded & mixed by Michael Wagener for Double Trouble Productions Inc.
Management by: Scott McGhee and Doc McGhee for McGhee Entertainment, Inc.

www americanradiohistorv com

On Atlantic Records, Cassettes and Compact Discs

© 1989 Atlantic Recording Corp.@" A Warner Communications Co.
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The World's Hottest Band. The Extraordinary Motion Picture.
Now On Vldeocassette
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Getready torock. U2 RATTLE AND HUM s onits way withall the
energy of the band’s phenomenally successful $35 million U.S.
tour. But it's more than a concert movie. You'll get to know the
members of this amazing Irish band as they discover America.

National Radio Campaign! We're saturating the Top 20 radio
markets with an exciting U2 RADIO SWEEPSTAKES airing on the
hottest stations across America.

Special Display! Ask your distributor how you can qualify for a
special U2 RATTLE AND HUM audio/video display. Supplies
limited.

Special Packaging! Available in standard videocassette packaging
and 5%¢" x 12" long-box.

Coming February 22, 1989

VHS Gl
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SPECIAL BONUS!
This spectacular videocassette
features 9 songs not included

on the smash album
U2 RATTLE AND HUM.

-

PARAMOUNT PICTURES PRESENTS
A MIDNIGHT FILMS PRODUCTION OF
A PHIL JOANOU FILM
U2 RATTLE AND HUM
Music Produced by JIMMY IOVINE
Director of Photography, Color JORDAN CRONENWETH, A.S.C.
Director of Photography, Black & White ROBZRT BRINKMANN
Executive Producer PAUL McGUINNESS
Produced by MICHAEL HAMLYN
Directed by PHIL JOANOU
A PARAMOUNT PICTURE
Album Avaitable on Island Records, Cassettes and Compact Discs
ﬁoRead The Official Book of the U2 Movie From Harmony Books

TM & Copyright © 1988 by Paramount Pictures Lorporation.
All Rights Reserved.
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TM & ©1989 Paramount Pictures Corp.
All Rights Reserved.
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MEMOS FROM MIDEM

This year’s well-attended international music meet in Cannes provided a
centralized platform for numerous announcements, deals, showcases,
and politicking. Look for Billboard's extensive coverage on pages 1, 3,
50, 65, 78, and 86.

LaserLand Chain Takes Unlucky Fall
Friday the 13th was indeed ominous for Denver-based LaserLand Corp.
U.S.A., which closed the doors to its corporate offices on that date in
January. The laserdisk retail chain’'s shutdown may have been due to
undercapitalization and overexpansion. Billboard's Peter M. Jones has
the story. Page 42

VIDEO SPAWNS A RADIO SHOW
A guest shot by Baker & Taylor VP Jeff Tuchman on radio veteran Roy
Leonard’'s WGN-AM Chicago show was so popular that the two now co-
host a weekly call-in program revolving around home video. Billboard
contributors Moira McCormick and Karen O’Connor describe the show’s
impact on listeners. Page 43

Racker Gets A Handle On Retail
Giant rackjobber the Handleman Co. has launched its first retail effort: a
4,000-square-foot venture located inside Atlanta’s American Fare super-
store. The new outfit, called The Entertainment Zone, offers prerecord-
ed audio and video cassettes as well as LPs and accessories. Marketing

editor Earl Paige has the details in Retail Track. Page 55
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Europe Gears For Single Market
Distribution, Rights Being Centralized

BY NIGEL HUNTER

CANNES While no one is expecting
the goal of a European single market

to be completely achieved by Jan. 1,
1993, its scheduled start-up date, it
became evident at the just-concluded
MIDEM music fair here that the mu-
strides toward

that finish line.
Jean-Loup Tour-
nier of SACEM,
the association of European mechani-
cal rights groups, was one of several
speakers at MIDEM this year who
asserted that 1992 has already ar-
“Contracts have been modified so
that records can move freely through
the [European Economic Communi-
ty] so we don’t see what difference

of our copyright societies.”

Tournier thinks that peace be-
tween the societies and centralization
will continue to progress, with a con-
Frans de Wit, managing director of
EMI Music Publishing U.K. and pres-
ident of the U.K. Music Publishers’
Assn,, said that the European market

sic industry is al-

MI“[M ready making

H[pﬂnl the French rights

society, and BIEM,

rived as far as much of the music in-
dustry is concerned.

1992 will make,” he said. “We can see

the beginning of the Europeanization

sequent reduction in costs and simpli-
fied documentation.

has been open to different cultures,
particularly American, since 1945,

“By 1992 it will be very different,”
he added. “I predict we won’t have
any national subpublishing deals.
The publishers will bypass the col-
lecting societies to deal direct with
the record companies. Quite possibly
there will be only one European col-
lecting society left.”

Manfred Kuehn, senior VP of the
Bertelsmann Music Group U.S,,
thinks a single European collecting
society for mechanical rights is a de-
sirable aim.

“EMI and other majors may follow
what PolyGram, CBS, and now BMG
have begun,” Kuehn said. “One can
see the day when some mechanical

(Continued on page 84)

BY MIKE HENNESSEY

CANNES The 23rd annual MI-
DEM music fair, held here Jan.
21-25, was considered notable not
only as a showcase of the diversi-
ty and technical ingenuity of the
flourishing music and home en-
tertainment industries, but also
for the enhanced spirit of solidar-
ity among the different seg-
ments of industries facing the
challenges of the future.

This spirit was exemplified by
the press conference given by
Nesuhi Ertegun, president of the
International Federation of Pho-
nogram and Videogram Produc-

Emphasis Is On Gooperation
As Industries Face Future

ers (IFPI), and Jean-Loup Tour-
nier, president of BIEM, the con-
federation of [European
mechanical
rights societies.
Both men em-
phasized that
record compa-

nies, rights so- “[p““l
cieties, and mu- z ;

sic publishers

have much to gain by working in
harmony to achieve common
goals.

This theme was echoed at the
seminar staged by the Interna-
tional Federation of Popular Mu-

(Continued on page 85)

ASCAP Cheers Federal Decision As Freedom For Writers

’ Arhitrators R

BY KEN SCHLAGER

CANNES In the final chapter of a
two-year battle between BMI and
ASCAP, a federal arbitration panel
ruled that BMI's proposed changes in
its payment schedule to songwriters
were in violation of the writers’ con-
tract. News of the decision came last
week as top U.S. music publishing
figures gathered here with others in
the international industry for the an-
nual MIDEM musie fair.

The BMI proposal to deny bonus
payments to former affiliate writers
who have joined ASCAP had already
been declared in violation of BMI's

anti trust decree following a Justice
Department review in June. At that
time, BMI agreed to withdraw the

proposed changes, which had never
been implement-
ed.
Mln[M Nevertheless,

ASCAP, which

brought the com-

H[pﬂnl plaint to the Jus-

. tice Department

and the American

Arbitration Assn. on behalf of 11 for-
mer BMI writers, has declared the ar-
bitrators’ decision to be “an impor-
tant victory for writers’ rights.”
Interviewed at MIDEM, Gloria

This story was prepared by Bill
Holland in Washington, D.C.,
and Melinda Newman in New
York.

NEW YORK Following the suc-
cess of a trial program in Chicago,
the National Assn. of Recording
Merchandisers is preparing to roll
out a national record store cam-
paign enlisting patron signatures
on petitions requesting that radio
stations front- and back-announce
songs (Billboard, Jan. 28).

Pam Cohen, executive director
of NARM, says that NARM will
devote a business session to the is-
sue at the annual convention. “On

NARM Takes Gampaign For
Radio Song IDs Nationwide

March 6, the business session will
be dedicated to back-announcing
and describing our nationwide
plan. We figure it will take us a
few months to get it together.
We’ve been talking with the [Re-
cording Industry Assn. of Ameri-
ca] to get their involvement.”
RIAA executives met with GMs
and promo staffs from 16 major la-
bels Jan. 23 on the subject of back-
announcing. ‘“Everyone was
hopped-up about it,” says one par-
ticipant, ‘particularly since the in-
volvement with NARM and the
10,000 signatures they got from
from all those Chicago stores.”
(Continued on page 82)

ule Out BMI Bonus Changes

Messinger, managing director of
ASCAP, said her organization “re-
gards this as a significant decision
guaranteeing all writers the freedom
to move from BMI to ASCAP with-
out fear of having their royalties re-
duced.”

She added that the new decision
was not elementary, despite BMI's
earlier withdrawal of the proposed
changes. “There were some writers
who went back to BMI, who wouldn't
wait for the decision. Or, they stayed
at BMI,” Messinger says. “They can
now leave.”

In their ruling, the arbitrators—
two former federal judges and a for-
mer federal prosecutor—required
that BMI “pay the costs of the arbi-
tration, including fees in the amount
of $30,000 payable to the [former
BMI affiliates]).”

The ruling, issued Jan. 20, stated
that “the provision in BMI’s payment
schedule effective Jan. 1, 1987, which
limited the payment of song bonus
payments to writers and publishers
who are affiliated with BMI, violated
BMI’s contractual commitment to
pay ... former affiliates.”

BMI took some satisfaction in the
fact that the arbitrators required the
society to pay only a portion of
ASCAP’s costs; Robbin Ahrold,
BMTI'’s VP of corporate relations, esti-
mated ASCAP’s total legal fees could
have run as high as $200,000.

Messinger acknowledges that “le-
gal fees were in six figures” but de-
clares, “I don’t view that as a prob-
lem.”

“The money at stake was the writ-
ers’ money,” says Messinger. ‘“That
money was safeguarded.”

(Continued on page 84)
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Few Hot Releases For February

Orbzson, Simply Red, Strait Albums Due |

BY MELINDA NEWMAN

NEW YORK With the midwinter
doldrums ruling the recording scene,
few hot new releases are expected in
February. Europe, George Strait,
Simply Red, and Roy Orbison are
among the handful of gold and plati-
num artists expected to issue product
this month.

“Mystery Girl,” Roy Orbison’s last
recording and hlS first package of all-
new material in a decade, appears
Wednesday (1); Virgin had originally
planned a Valentine’s Day release.
Two Orbison anthologies, Virgin’s
“In Dreams” and Rhino’s “For The
Lonely: An Anthology, 1956-1965,”
recharted following the singer’s De-
cember death and have remained on

BY AL STEWART

NEW YORK The video version of
Sports Illustrated’s swimsuit issue
has surfaced as one of the top-sell-
ing nontheatrical titles ever re-
leased, according to HBO Video.

The company says “Sports Illus-
trated’s 25th Anniversary Swimsuit
Video” has prebooked some 565,000
units, making it the fourth biggest-
selling nontheatrical release in the
history of video and the biggest-
selling video ever released by HBO
(surpassing ‘‘Platoon,”” which
logged a unit volume of more than
400,000).

The 55-minute tape, slated for re-
lease Feb. 10 at $19.95, is a show-
| case of the latest in women’s swim-
wear. The magazine’s annual picto-
rial on the subject, featuring many
top fashion models, has traditional-
ly been Sport Illustrated’s best-sell-
ing issue of the year.

HBO Video-Sports lllus.
Tape Makes Sales Splash

“There are basically three ele-
ments that are driving sales,” says
Curt Viebranz, president of HBO
Video. “It’s a proven commodity;
we have a marketing plan that is
creating a lot of awareness and
we're offering two prepacks—a
three-tape prepack designed for
rental and a 12-tape prepack de-
signed for sell-through.”

In addition to the three-pack,
which offers a free 1989 swimsuit
calendar, and the 12-pack, which of-
fers two free copies of the video
“All New Not-So-Great Moments In
Sports,” HBO’s marketing plan is
highlighted by an Everyone’s A
Winner promotion that offers an
“instant winner” game card with
every cassette.

The company says all of the cards
will offer some type of prize. Most
will offer consumers either a $2 re-
bate on any of HBO’s “Get The

(Continued on page 78)

the Top Pop Albums chart since then.
The new album was produced by
Orbison, fellow Traveling Wilburys
Jeff Lynne and Tom Petty, Mike
Campbell, Barbara Orbison, T-Bone
Burnett, and Bono.

Europe’s first album, never re-
leased in this country, will hit the
streets Feb. 10, and Epic will try to
boost it to the gold level of the hard
rock band’s subsequent efforts, in-
cluding the most recent, “Out Of This
World.”

Simply Red is among several art-
ists hoping to regain certification
stature. The British band will try to
recapture the gold status attained by
“Picture Book’—but eluded by its
last album, “Men & Women”—with
the Stewart Levine-produced album
“A New Flame,” scheduled for Feb.
17 release.

Also attempting a return to gold
status is Boy George, whose “Trip-
ping Over Mother” is due from Vir-
gin the week of Feb. 20. The album,
produced by Teddy Riley and Bobby
Z, among others, includes material
from a U.K.-only album released last
summer and four brand-new tracks.
Also on the comeback trail is Atlantic
group Rose Royce, with ‘“‘Perfect
Lover” due the week of Feb. 6.

Motown will be well represented
this month with El DeBarge’s “Gemi-
ni” album, slated for release Feb. 20.
Mazerati also races onto the scene
with a self-titled album Feb. 20. The
Motown band, formerly on Prince’s
Paisley Park label, was produced by
former Prince bassist Brown Mark,
Bernadette Cooper, and Michael Sem-
bello. And former Prince girlfriend
Appollonia appears with an epony-

(Continued on page 82)

Will Host Mornings At KIQQ L. A.

Shannon Signs 5-Year Deal As WW1 VP

BY SEAN ROSS

NEW YORK After months of spec-
ulation, Westwood One has an-
nounced that Scott Shannon, VP/pro-
gramming and morning man for
WHTZ “Z100” New York, has been
signed to a five-year deal as VP of
the network’s radio station group.
Shannon will be based at the compa-
ny’s soon-to-be-acquired K1QQ Los
Angeles, where he’ll also host morn-
ings.

An affiliate of Transtar’s soft AC
Format 41 network for the past 3!/,
years, KIQQ will return to “some
configuration of top 40” upon WW1’s
takeover, expected to take place
about April 1, when Shannon starts
at the station. A day-to-day opera-
tions manager for the station will be
announced next week, and a GM will
also be announced shortly.

Shannon has been with Z100 since
its inception in 1983. The station’s
two-book rise to the top of the mar-
ket—a position it has maintained for
most of the past five years—has
made him top 40’s most prominent
programmer, as well as the star of its
7100 Morning Zoo. He has been asso-
ciated with WW1 since his syndicated
“Scott Shannon’s Rockin’ America”
countdown debuted three years ago.

Shannon will report to WW1 execu-
tive VP Mike Kakoyiannis. His duties
will include responsibility for WW1’s
other radio stations, WNEW-AM and

WYNY New York, as well as consul-
tant duties for WW1’s network pro-
gramming. But for the time being,
Shannon says that “all my energies
will be devoted to the launch of this
new station in Los Angeles.” He also
says that he will remain involved
with Z100 as a consultant.

Financial terms of the Shannon/
WW1 deal are not being released, but

initial reports put the deal at $10 mil-
lion—or $2 million a year. Now some
sources say the figure is closer to $14
million. If that’s the case, the cost of
acquiring KIQQ and Shannon would
be $70 million. And that doesn’t in-
clude other salaries or the cost of
launching a new format in a highly
competitive market.

(Continued on page 79)

LOS ANGELES Al Coury, the
head of Geffen Records’ promotion
department since December 1985,
who has been appointed GM of the
label, says that he will now take on
“more broad-based responsibilities”
involving the day-to-day operation
of the company and its marketing
plans.

Coury’s appointment comes dur-
ing a period of burgeoning success
for Geffen. The Warner Bros.-dis-
tributed label currently has three of
the top 10 albums on Billboard’s
Top Pop Albums chart: Guns N’
Roses’ multiplatinum “Appetite For
Destruction” (No. 2), the group’s
new “GN’R Lies” (No. 5), and Edie

Geffen Records’ Goury
Assumes Larger Role

Brickell & the New Bohemians’
“Shooting Rubberbands At The
Stars” (No. 9).

Coury’s appointment also prefig-
ures an anticipated expansion of
Geffen’s presence on the East
Coast; this spring, the label will re-
portedly install a publicity represen-
tative in New York.

“This year we're looking to dou-
ble what we did last year in terms
of volume of business,” says Coury,
who adds that Geffen's release
schedule will also double in 1989.

Concerning the future of the la-
bel’s promotion department, Coury
says, ‘“We certainly will be appoint-

(Continued on page 79)

Ure The Top. Chrysalis Records artist Midge Ure meets with label and
management brass to mark the release of his new album, “Answers To
Nothing.” Shown, from left, are Chris Morrison, Ure’s manager; Ure; and Mike
Bone, president, Chrysalis.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Al Coury is named GM for Geffen Records in Los Ange-
les. He was founder and head of its promotion department (see story, this
page).

Atco Records in New York appoints Mark Gorlick director, national pro-
motion, in Los Angeles, and Bruce Tenenbaum director, national promotion,
in New York. They were, respectively, national promotion director for Uni
Records and director, national pop promotion, for Atco.

Wanita Burrell Boyar is promoted to administrator, product management,
by RCA Records in New York. She was secretary to the senior director of
product management for the label.

Columbia Records in Los Angeles appoints Marilyn Mitson promotion
manager, secondary markets. She was administrative assistant, national pro-
motion, West Coast, for the label.

EMI Records in New York names Art Keith regional sales manager, South-
west, and Irwin Sirotta regional sales manager, Southeast. They were, re-
spectively, director of national account sales for Arista Records and Eastern
album rock promotion manager for Capitol Records.

Suzanne Olsson is promoted to coordinator, video promotion, by Elektra
Records in New York. She was assistant to the national director, video/mar-
keting promotion, for the label.

Universal Records in Nashville makes the following appointments: Sam

-
&4\

COURY

HAWKINS

GORLICK TENENBAUM
Cerami, director, regional promotion, Southeast; Jay Jenson, director, re-
gional promotion, Southwest; Terry Stevens, director, regional promotion,
Midwest and Northeast; and John Curb, director, regional promotion, West
Coast. Cerami was an independent country promoter; Jensen was with Ray
Block Productions; Stevens was with the Satellite Music Network; and Curb
was West Coast country promotion manager for Mercury Records.

Vicki Mack Lataillade is named product/marketing manager for Sparrow
Records in Los Angeles. She was owner and operator of corporate consulting
agency Charismata.

Combat Records in New York promotes Bridget Roy to metal marketing
and promotion. She was responsible for metal press for the label.

Jim MecCall is appointed marketing specialist, Southern region, for Narada
Records in Milwaukee. He was regional sales specialist for MCA Distributing.

Sky Records in Atlanta appoints Jim Parker director, promotions. He was
CEO of Matrix Productions.

Audrey Silver is named director of marketing, classical and jazz, for
Chesky Records in New York. She was in marketing for CBS Masterworks.

PUBLISHING. BMI in Los Angeles makes the following appointments: Gloria
Hawkins to director, writer/publisher relations; Rick Schwanke to associate
director, writer administration; and Jan Gross to executive coordinator, writ-
er/publisher relations. Hawkins was director, writer administration;
Schwanke was executive assistant in writer/publisher relations; and Gross
was executive assistant to the assistant VP.

Gerry Levinson is appointed executive director of the ASCAP Foundation
by ASCAP in New York. She was grants administrator for the Fan Fox And
Leslie R. Samuels Foundation.

Chrysalis Music Group in New York appoints Russell Ziecker director, tal-
ent acquisition, for Chrysalis Music Inc. He was the professional manager for
Chrysalis Music in Los Angeles.

RELATED FIELDS. Herb De Cordova is promoted to director, licensing and prod-
uct development, entertainment merchandise publisher Funky Enterprises
Inc. He was in licensing and product development for the company.

Susan Blond Inc. in New York names Cathryn Swan director, publicity.
She was an account executive for Rogers & Cowan.

Rob Prinz joins the music department at Creative Artists Agency in Los
Angeles. He was VP, contemporary music, for the William Morris Agency.
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Midge Ure

Answers Io Nothing

“This is the first time ever in my career that I've had to stand
up and say, right this is Midge Ure, this is what he sounds
like, this is what he does, without any outside influence.

I don’t have to compromise at aii in what I'm doing...and
that's very strange for someone who's been in the music
business for 12 years. That's why | consider ‘Answers To
Nothing" my first genuine solo album.”

Midge Ure

“Midge Ure is a master of words and music wnether he is a young
Uttravox, a music coordinator for the Prince’s Trust, a genius for
those who don't know about Christmas, or whether he is doing Band
Aid, Live Aid, Nelson Mandela Freedomfest or his own soio project
like ‘Answers To Nothing"*

scott Muni’ WNEW-FM, N-Y-c-

“We listened to it, we loved it, we are playing the hel! out of it. Midge
is an established artist at KROQ and 'Dear God’ will bring him the
attention his tatent deserves.”

Van Johnson, KROQ, L.A.

“As the feader of Ultravox, Midge Ure has had many hits in Europe.
The album ‘Answers To Nothing’ will familiarize him.equally in
the U.S”

David Sadoff, KLOL, Houston, TX

"Midge Ure has produced the album we knew he had in him. WDRE
played ‘Dear God' as an import and received immediate reaction.
It's now Midge’s biggest phone record ever.”

Dennis McNamara, WDRE, N.Y.

"l suggested that Phil Collins had mare hits In the eighties than any
other individual. | was wrong. Midge Ure has had a magnificent tally
of 29 hits.”*

Record Mirror, U.K.
“The lyrical content of ‘Dear God' combined with a stirring guitar

solo make it irresistable.”

Boston Globe

(T

“Simply gorgeous...a perfect song for a new era.’

Oedipus, WBCN, Boston, MA

Midge Ure The Artist
Answers To Nothing The Album (rv/aa/vk a1649)
Dear God The Single (vs443319)

Midge Ure The Producer
Mixed by Bob Clearmountain

X

Chuysalis.

Management —CMO International—London, NYC
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Not-For-Minors Retail Bin Ordered

La. Anti-Porn Law Going Statewide?

BY BRUCE HARING

NEW YORK Retailers who openly
display albums by such acts as
Guns N’ Roses, 2 Live Crew, and
Overkill are now subject to jail time
and a fine under a Louisiana city or-
dinance, and one advocate of the
measure is pressing to have en-
forcement of the law expanded
statewide.

An emergency ordinance passed
Jan. 17 by the City Council of New
Iberia, La., a town of 30,000 located
approximately 90 miles west of New
Orleans, requires that materials
that might fall under the state’s ob-
scenity definition be placed out of
view of unmarried people less than
17 years old. Violation of the ordi-
nance is a misdemeanor, carrying a
maximum penalty of 60 days in jail

Industry Hails Reagan’s
Thailand Trade Penalty

WASHINGTON The Recording In-
dustry Assn. of America and other
members of the International Intel-
lectual Property Alliance are hail-
ing one of President Reagan’s final
acts in office—removing Thailand
from the list of countries given
trade preference in U.S. markets
for repeated failure to protect copy-
righted U.S. records and tapes, mo-
tion pictures, books, computer soft-
ware, and other products.

The sanctions, announced recent-
ly by outgoing U.S. Trade Repre-
sentative Clayton Yeutter, remove
duty-free status from $165 million
worth of potential Thai imports.
Yeutter also warned that if Thai-

land fails to improve its protection
of U.S. intellectual property, fur-
ther trade sanctions could be trig-
gered.

The action stems from petitions
filed in June 1987 by the alliance and
the Pharmaceutical Manufacturers
Assn., a trade group whose mem-
bers have also been victims of pira-
cy.
Eric Smith, general counsel of the
alliance, said the U.S. “‘expects
Thailand” to bring its copyright law
and enforcement practices up to in-
ternational norms, as has virtually
every other country in the region.
Although covered by the General-

(Continued on page 84)

4 Albums Mirror MOR Format

Aurora/Kellit Sets Product

NEW YORK Album-release plans
and other projects are taking shape
for the Aurora/Kellit labels operat-
ed here by producer Ethel Gabriel
and Ervin Litkei, the wholesaler and
writer.

On the label front, the company is
marketing four cassettes, with CDs
to follow, of two albums each by Al
Caiola and the Bernard Ebbing-
house Orchestra. In December, the
label released a Litkei work, “The
Atlantic And Pacific Suite,” record-
ed by the London Philharmonic Or-
chestra.

According to Gabriel, negotia-
tions are in progress to develop a
budget and midline series of albums
via licensing deals with other com-
panies. Gabriel, a longtime producer
at RCA Records, built a strong rep-

utation as a producer of RCA’s
Camden line of midprice albums.

In other projects, the label’s Ga-
liko Music And Film Production has
plans to put on a Broadway show,
“The Aunts” by playwright Gary
Bonasorte. It will debut June 19 at
the 47th Street Playhouse here.

Another division is Aurora Film
And Video, which sells product
through mail order, while a music
publishing unit, Leona Music, is
readying commemorative copies of
Ervin and Andrea Fodor Litkei’s
“George Bush March.” The march
was performed at the Inaugural
festivities Jan. 20 by the Yale Band
under Tom Duffy. Bush is a gradu-
ate of Yale Univ. Litkei has written
marches for all U.S. presidents
since Franklin Roosevelt.

Indie Labels Rough Trade

And Twin/Tone Set

NEW YORK The U.S. office of in-
dependent label Rough Trade has
entered into an exclusive production
and distribution agreement with
Twin/Tone Records of Minneapolis,
mating two of the largest indepen-
dent labels in the U.S.

The deal, designed to allow Twin/
Tone’s staff to concentrate on artist
development and promotion and to
aid the label’s cash flow, will move
the back-catalog of such artists as
the Replacements, Soul Asylum, the
Feelies, and the Mekons to Rough
Trade distribution. The two labels
will jointly plan the back catalog
marketing on those artists and will

market such new Twin/Tone artists
as Agitpop, Yo La Tengo, and Tim
Lee.

The Coyote label, closely affiliat-
ed with Twin/Tone for several
years, is included in the deal. Not af-
fected by the Rough Trade arrange-
ment is Twin/Tone’s deal with A&M
Records, which allows that label to
sign bands from the Twin/Tone ros-
ter in return for artist development
monies.

“We're a 10-year-old independent
company, and like all independents,
a major problem is getting paid,”
says Paul Stark, president of Twin/

(Continued on page 79)

and a $500 fine.

To avoid violating the statute, re-
tailers must designate a special
area as “not for minors” and deny
sale of the alleged obscene material
to unmarried people under 17.

The ordinance is to be applied to
recordings deemed “harmful to mi-
nors,” defined as material that “is
devoted to or principally consists of
descriptions or depictions of illicit
sex or sexual immorality for com-
‘mercial gain.”

Paul Voorhies, a private citizen
who runs an industrial supply firm
in the city, approached the New Ibe-
ria City Council with the recommen-

(Continued on page 79)

Blue And Noteworthy. Blue Note Records marks its 50th anniversary with a
party at New York’s Birdland, featuring performances by many of the label’s
artists. Shown, from left, are Bruce Lundvall, East Coast GM, Capitol Records/
president, Blue Note Records; Dianne Reeves, Blue Note artist; Ruth Lion,
widow of Blue Note founder Alfred Lion; and Blue Note artists Stanley Jordan
and Bireli LaGrene.

GUNS N’ ROSES this week become the first act in
15 years to have two albums in the top five on the
Top Pop Albums chart simultaneously. The Los An-
geles-based metal band accomplishes the feat as
“Appetite For Destruction’” holds at No. 2 and
“GN’R Lies” jumps to No. 5. The last act to have
two albums in the top five at the same time was Jim
Croce, who had the top two albums in the U.S. in
January 1974—four months after he died in a Louisi-
ana plane crash. His 1972 release, “You Don’t Mess
Around With Jim,” was

Guns N’ Roses Put Two In Top Five;
Def Leppard Album Charts For 72 Weeks

No. 1, and “‘I Got A
Name” was No. 2.

In the past 20 years,
only five other acts have
placed two albums in the
top five simultaneous-
ly—and they all did it in
the Jate '60s and early
"70s, when shorter inter-

vals between album re-

leases made it much eas-
ier to accomplish.

The Beatles doubled up in March 1969 with “The
Beatles” and ‘“Yellow Submarine” and scored again
in May 1973 with the compilations “1962-1966" and
“1967-1970.” Roberta Flack rallied in July 1972 with
“First Take” and ‘“Roberta Flack & Donny Hatha-
way”’; Iron Butterfly—the only other metal band to
hit the jackpot—did it in April 1969 with “Ball” and
“In-A-Gadda-Da-Vida;” and the Supremes and the
Temptations together clicked in February 1969 with
the “TCB” TV soundtrack and ‘“Diana Ross & The
Supremes Join The Temptations.”

Geffen Records has another reason to celebrate
this week: Edie Brickell & New Bohemians’
“Shooting Rubberbands At The Stars” jumps to No.
9, giving the label three albums in the top 10 for the
first time in its nine-year history.

DEF LEPPARD’s “Hysteria” logs its 72nd week in
the top 10 on the pop albums chart, moving up to
fourth place on the list ¢f albums with the most
weeks in the top 10 in the last 25 years.

The top three are “The Sound Of Music” sound-
track, with 109 weeks in the top 10; Bruce Spring-
steen’s “Born In The U.S.A.” (84 weeks); and Mi-
chael Jackson's “Thriller” (78 weeks). The “Dr. Zhi-
vago’” soundtrack, with 71 weeks, drops to fifth
place.

While we’re on the metal beat, Bon Jovi’s ““Born
To Be My Baby’’ jumps to No. 4 on the Hot 100, be-
coming the second top five single from its “New Jer-
sey” album. That makes Bon Jovi the first metal-ori-
ented band to land two top five hits from back-to-
back album releases.

s}{ERlFFs “When I’m With You” jumps to No. 1
on the Hot 100, nearly six years after it was first re-

by Paul Grein

leased and peaked at a lackluster No. 61. It's the
fourth single in the ’'80s to hit No. 1 after falling
short of the top 30 the first time around. It follows
UB40’s “Red Red Wine” (No. 34 in 1984), Billy Vera
& the Beaters’ “At This Moment”’ (No. 79 in 1981),
and Patti Austin & James Ingram’s ‘“Baby, Come
To Me” (No. 73 in 1983).

The most unlikely aspect of the Sheriff saga is
that the group disbanded before it made it to the
top. Robin Scott-Durkee of Altoona, Wis., notes that
several other groups
have registered top 10
hits after permanently
disbanding. Among
them: Timex Social
Club, the Zombies, and
the Beatles.

FAST FACTS: Rush’s
‘““A Show Of Hands’’
vaults to No. 23 in its
second week on the pop
albums chart, looking to become the group’s eighth
consecutive album to reach the top 15.

Bette Midler lands her third hit soundtrack as
“Beaches” jumps to No. 95 in its third week on the
pop albums chart. “The Rose’’ and ‘“Divine Mad-
ness” were back-to-back hits for the actress/singer
in 1980.

New Edition’s “Can You Stand The Rain” jumps
to No. 1 on the Hot Black Singles chart. This is an
improvement on the chart standing of “If It Isn’t
Love,” the first single from the group’s current al-
bum, which peaked at No. 2 in July—behind former
lead singer Bobby Brown’s “Don’t Be Cruel.”

Vanessa Williams’ ‘“‘Dreamin’ ” jumps to No. 42
on the Hot 100, surpassing the No. 44 peak of her
debut single, “The Right Stuff.”

WE GET LETTERS: Adam Hammond of Bay City,
Mich., notes that Breathe logged 16 weeks in the top
40 on the Hot 100 with both of its first two hits,
“Hands To Heaven'’ and “How Can I Fall.” It’s the
first time any act has logged 16 or more weeks in the
top 40 with back-to-back singles since Michael Jack-
son scored in 1983 with “Billie Jean” and “Beat It.”

Michael Marguard of Gettysburg, Pa., notes that
Phil Collins is the first artist in the rock era to land
two No. 1 singles with numbers in their titles. And
the numbers are sequential: Collins topped the Hot
100 in 1985 with “One More Night” and was No. 1
last week with ‘“Two Hearts’’. .. Alas, “Two
Hearts” plummets to No. 10 this week—the steepest
drop of any No. 1 single since Diana Ross’ “Do You
Know Where You're Going To' sank to No. 11 in
1976. Both songs are hit movie themes from less-
than-successful films starring the artists—‘“Bust-
er” and “Mahogany,” respectively.

6

www.americanradiohistorv.com

BILLBOARD FEBRUARY 4, 1989


www.americanradiohistory.com

Shattering

Performazncef

A&M Records Congratulates our Grammy Nominees

Sting

Aldum of the Year
Brenda Russell
Sting

Song of the Year

Toni Childs
Best New Artist

Brenda Russell

Best Pop Vocal Performance, Female
Sting

Best Pop Vocal Performance, Male
Toni Childs

Best Rock Vocal Performance, Female

Iggy Pop
Best Hard Rock/Metal Performance,

Vocal or Instrumental

Brenda Russell & Joe Esposito

Best Pop Performance by a Duo or
Group With Vocal

UB40 & Chrissie Hynde & 43~
UB40 e 49~
Best Reggae Recording

Amy Grant
Sandi Patti woss
Best Gospel Performance, Female

Michael W. Smith
RUSS Taff myrrh
Best Gospel Performance, Male

First Call worn
The Whites wono
Best Gospel Performance by
a Duo, Group, Choir or Chorus

Shirley Caesar
Best Soul Gospel Performance, Female

Richard Smallwood wuss
Best Soul Gospel Performance, Male

The Clark Sisters wann
Best Soul Gospel Performance by
a Duo, Group, Choir or Chorus

Glenn Close & Tim Story "X
Robin Williams & Ry Cooder X
Meryl Streep & The Chieftains ¥
Meryl Streep & Lyle Mays ¥

Best Recording For Children

Robin Williams,
Good Morning Vietnam
Best Comedy Recording

www americanradiohictorv com

Joe Jackson,

Tucker: The Man And His Dream
Best Album of Original Instrumental
Background Score Written for a
Motion Picture or Television

Turtle Island String Quartet,
David Balakrishnan, Arranger "¥
Best Arrangement on an Instrumental

Neil Dorfsman for Sting,

“Nothing Like The Sun”

David Kershenbaum for

Joe Jackson, “Live 1980-86"
Producer of the Year (Non-Classical)

M
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Order Your Billboard
Directories Now!

Billboard Directories are what you might call Basic Tools. They
are, in fact, the main sources of vital information for the entire
Music/Record/Tape and Video industries.

Order any one or all of the directories by filling in the coupon
below today.

International Buyer’s Guide - 1989 edition. The Worldwide Music
and Video Business to Business Directory. Listings include name, key
people, address, phone number and marketing information of record
and video companies, music publishers, distributors, accessory manufac-
turers and suppliers. Also manufacturers and wholesalers of hardware,
software and accessories for Compact Disc, Video Disc, Video Cassettes
and Video Games. - $68.00
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BILLBOARD Magazine
1988: THE YEAR IN
MUSIC AND VIDEO”
Year-end special double
issue offers more charts
and more editorial features
than ever before. These
charts represent the most
comprehensive statistical

1988-89 edition. Radio
stations, performing
artists, booking agents,
personal managers,
recording companies and
more. -529.00

and Studio Directory

1988 edition. A compila-
tion by BILLBOARD and
MUSICIAN Magazine of all
the information you need
on professional recording

equipment, recording
studios and recording

studio equipment - $29.00

Packaging for the CD,
Record and Audio/Video
Tape Industries. 1988-89
edition. Professional
services and supplies for
record and video manu-
facturers, audio and
video tape manufactur-
ers, video program
suppliers and buyers,
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Country Music International International Directory
Year-End Awards Issue Sourcebook Recording Equipment of Manufacturing & 1989 International

Talent & Touring
Directory

The source for U.S. and
international talent,
booking agencies, facili-
ties, service and prod-
ucts. Used by everyone
who buys and books
talent—promotes and
manages tours. - $62.00

revue of the year in home
entertainment of any
survey in print. - $9.95

video music producers
and production facilities.

-§29.00
[All prices nclude postage and handiing)

'——————————————— DIRECTORY ORDER FORM —_————————————=
: Dept. EB BILLBOARD ° 1515 Broadway * New York. NY 10036 C N G — :
| Name International Buyers Guide - $68.00 |
| Company Name Year-End Awards Issue - $9.95 |

Country Music Sourcebook - $29.00
l Address ry usic _ ' |
| International Recording Equipment |
| City/State/Zip and Studio Directory - $29.00 |
Teleph International Directory of Manufac- l

| Telephone turing & Packaging for the Record
| Enclose check or money order or charge to your credit card: & Audio/Tape Industries - $29.00 |
] O American Express O MasterCard ] VISA 1989 lnternatio_nal Talent I
| Cad# Expiration Date & Touring Directory - $62.00 |
l Add approprate sales tax in NY, NJ, CA, TN, MA, IL and DC. [Please inClude an additional $5.00 per book for foreign orders.) l
L Call TOLL FREE 800-223-7524 (In New York State: 212 536-5174] (TOLL FREE number for DIRECTORY ORDERS only) A_910_|
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Western Musician Tours U.S.S.R To Test The Power Of Art

Music Crosses Gultures To Uplift The World

BY PETER HIMMELMAN

It’s 20 minutes to 10 a.m. Moscow
time, and I'm at 31,000 feet, en
route to the U.S. after a six-week,
31-day tour of the U.S.S.R., includ-
ing Georgia, Armenia, and Soviet
Central Asia. To my knowledge, my
group and I are the first Western
musicians ever to play for the peo-
ple of Kirghizia, Uzbekistan, Ka-
zakhstan, or Azerbaijan.

To give you some geographical
perspective: Thilisi, the first Soviet
city we played in, lies just north of
Turkey. Our last date was much far-
ther east in Alma-Ata, situated only
300 kilometers west of the Chinese
border in the foothills of the Tien
Shan mountains. The cities of Baku,
Tashkent, and Frunze, where we
also gave concerts, are situated
near the borders of Iran, Afghani-
stan, and China, respectively.

Understandably, I was frequent-
ly asked why I would go to the trou-
ble and expense of touring such re-
mote areas. In fact, I was asked this
question by almost everyone I met
in the U.S.S.R. Obviously, the chal-
lenge and singularity of this trip
were important motivations; but for
me, the trip had more to do with
simply testing the power of musie.

I was once offered a unique ex-
planation of why music is so much
more popular than all other forms
of art. Simply stated, the reason is
that music, having no physical exis-
tence whatsoever, is a “spiritual”
entity. Naturally, it is something
spiritual that can most easily touch
the human soul.

Bearing this in mind, the precious
commodity that we create and pro-
mote on a daily basis should be seen
as far more than a capitalist play-
thing or a diverting form of enter-
tainment. Rather, music should be
viewed as one of the greatest mysti-
cal treasures of the universe. I trav-
eled 12,000 miles through 12 time
zones to a place with unbiased ears
to test the Talmudic contention that
what comes from the heart must en-
ter the heart.

The first night after I arrived in
the Soviet Union, I gave an inter-
view to a man named Andrei Orlov.
As Orlov was checking his tape re-
corder, he told me that my music
and anything I had to say in the
next half-hour would be heard by an

estimated 40 million people. Since
Orlov’s program was extremely
popular, it was to be broadcast
across the entire continent, from
huge cities like Moscow and Lenin-
grad to the most remote villages of
Siberia. A person is wont to choose
his words very carefully under such
circumstances.

In another interview I did with a
reporter from the Soviet news agen-
cy, TASS, I was asked whether I be-
lieved that American artists feel dif-
ferently than Soviet artists do about
the potential stranglehold the media
has over the scope of their populari-

records.

All over the Soviet Union, you can
see gigantic posters, statues, and
billboards of Lenin. Most of the ven-
ues we played in had 40-50-foot-high
busts of Lenin backstage. Imagine
coming from a dressing room to the
stage and having to look up into the
nostrils of a 10-foot replica of Le-
nin’s nose each night. These ubiqui-
tous creations were meant to re-
mind people of the “higher ideals”
of communism, just as the golden
arches might remind an American
that he cannot be happy without
purchasing more and more ham-

‘...the music was so
wonderful it made
the world seem tiny
and endless’

Peter Himmelman is an artist on Island

Records.

ty and sales of their records. I told
him that there had to be an enor-
mous difference, as evidenced by
the career of the late Vladimir Vis-
sotsky. Vissotsky was a poet and
singer who wrote and sang about
the darker side of Soviet life. He fo-
cused on controversial issues and
politics, as well as on songs that told
stories about underworld charac-
ters.

Without the help of the media,
Vissotsky became as popular as El-
vis Presley in a nation of more than
280 million people. His renown came
to him through the ‘‘under-
ground”’—and by underground, I'm
not talking about college radio and
alternative music magazines. I
mean he was officially banned from
making public appearances and that
it was an illegal act to play the boot-
leg recordings of his music. I was
told that Leonid Brezhnev was a fan
of Vissotsky and would play his mu-
sic privately while publicly con-
demning him. Years after his death,
it is now possible to buy Vissotsky’s

burgers. Strangely, several Soviet
citizens told me that they had never,
in all their lives, met a single person
who had bought into any of this pro-
paganda. I wish we could make the
same claim in the U.S.

If the Soviet government doesn’t
always thrill me, the people them-
selves never failed to. In Thilisi, the
capital of Georgia, for example, we
walked into a food store looking for
something to eat. A burly man
grabbed me in a friendly way and
started dragging me into a back
room. I suggested to my wife and
friends that they follow me; I didn’t
know what my fate would be, but I
did know that it would make for a
good photographic opportunity, at
the very least. As it turned out, this
burly guy was the store manager,
and with his friend Bichiko, a short
and jolly Georgian man, he proceed-
ed to prepare for us an afternoon
feast replete with champagne and
fresh pomegranates—all because,
as Bichiko said, we were Americans.
I may be a cynic, but I can’t see that

kind of hospitality being extended
to a Soviet visitor in New York.

Without exception, the Soviet au-
diences won me over. I saw no gen-
eration gaps; the audiences included
not only young people but also old
men and women with their infant
grandchildren bouncing happily on
their lap. People came to the shows
dressed as though they were at-
tending a symphony concert. Many
came with bouquets of fresh flow-
ers, which they brought to us on
stage after nearly every song—
sometimes even during songs. The
linguistic and cultural barriers that
I expected to confront proved non-
existent.

While in Tashkent, the capital of
the Uzbek Republic, we were invit-
ed to a private concert given by the
students of the national conservato-
ry of music. I had a discussion there
with the conservatory director, who
had come to our performance the
night before with several students.
He told me that he took our music
very seriously, remarking that it
was imbued with true emotion and
strongly influenced by Western
classical works.

He and his students were shocked
when we told them that rock’n’roll
as a musical form had only been in
existence for 40 years or so. It must
have sounded strange to them, since
the conservatory prides itself on the
performance of Uzbek music, which
is hundreds of years old. Regard-
less, many of the musicians were
curious to hear what the results
would be if traditional Uzbek styles
were blended with rock. That after-
noon, we listened to a short but
beautiful concert they had prepared
for us. Their Persian-tinged music
was so strangely wonderful that it
made the world seem tiny and end-
less at the same moment.

Given these experiences, I am
confident that we were successful
as ambassadors of Western music.
More important, however, the con-
nection we made with the Soviet
people offered proof that all of us,
as music industry professionals, not
only have an opportunity to test the
positive value of our craft but a re-
sponsibility to exercise our talents
to see that music is used for its
rightful purpose: to uplift and re-
pair our world.

fax 011-44-1-437-0029  fax 011-81-3-581-5822

REDEFINING TERMS

I wish to clarify a phrase in your
recent interview with me regard-
ing the changes at Capitol-EMI
Music (Billboard, Jan. 21).

The word “barnacles” was in-
tended to allude to a structure that
was not totally efficient and cer-
tainly had no reference to any of
the people who were tragically af-
fected by the moves.

The employees in question were
released through no fault of their
own and were all loyal and effi-

cient. It was the organization that
didn’t work in today’s market-
place, in our opinion.

I offer my sincere and humble
apologies to anyone who suffered
because of the unfortunate choice
of words and the interpretation of
them.

Joe Smith
President, CEO
Capitol-EMI
New York, N.Y.

CHRYSALIS LOOKS BACK

I applaud you for the timely front-
page article “Should-Woulda Hits”’
by Sean Ross (Billboard, Dec. 17,
1988). I agree with the industry ex-
ecutives who said in the article

that today’s new releases need
more and more rotation.
Ironically, Chrysalis is about to
experience a ‘“shoulda-woulda hit”
with “Tempted” off the Paul Car-
rack collection album. If this song
finally breaks Paul’s career wide
open, I will be ecstatic. If not, I
will go back to plugging current
songs only. I have to go now so [
can choose the new single off the
Blondie compilation album.
Daniel Glass
VP of Promotion
Chrysalis Records
New York

RADICAL CONCEPT
Hmmm, seeking new talent to di-

rect videos (Billboard, Dec. 17,

1988). What a novel idea. I wonder

if this trend might cross over to ap-

ply to record producers. Hey!

Imagine, not the ‘‘biggest” pro-

ducer, but the “right” producer.
Pretty radical!

Dick Hodgin

M-80 Management

Raleigh, N.C.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y, 10036.

BILLBOARD FEBRUARY 4, 1989

www americanradiohietorv com

9


www.americanradiohistory.com

R‘DIO

Jessu:a Hahn Holds Onto On-The-Air Career Plans

BY SEAN ROSS

NEW YORK She has been the cen-
ter of a major sex scandal. She has
posed for Playboy. She writhes
across the screen daily in Sam Kini-
son’s “Wild Thing” video on MTV.
She gets “a box of movie scripts ev-
ery week and notes and letters from
different publishers.” But Jessica
Hahn says she just wants to do radio.

“People are surprised that I've tak-
en it this seriously,” says the key fig-
ure in the Praise The Lord ministry
scandal. “It’s hard to explain to peo-
ple that I love radio so much, but I
know I'm going to be damn good. I'm
already good for someone who hadn’t
seen a board two months ago.

“I've sat at a radio station for 20
hours a day just to learn production. I
got to the point where I did my own
show for a week—running the board,
knowing how to use drop-ins, even
switching the music around so [
wouldn't play too many slow songs at
once.”

After a brief but heavily publicized
stint last fall at top 40 KOY-FM
“Y95” Phoenix, Ariz., where she be-
gan as the morning “weather and
prize bunny’’ and then moved to
nights, Hahn says she is now negoti-
ating with more than a dozen stations
for her next radio job.

As perhaps the best-known radio
beginner in America, Hahn—who is
still based out of a Phoenix condo—is

in an unusual place careerwise. Some
stations—interested in fast publici-
ty——are offering big money. Some
are offering to teach her radio on a
long-term basis, despite her relative
inexperience in the field. Whether
anybody will give her both remains to
be seen.

Like many Long Island, N.Y. kids,
Hahn's first radio memories are of
WABC and “Cousin” Bruce Morrow.
Later, she says, she became an AC
listener for a long time. But it was
WXRK “K-Rock’” morning man
Howard Stern who “introduced me to
the world of radio.

“At the peak of the PTL story,
when reporters were outside my door
and throwing rocks at my windows to
get my attention, I'd put Stern on and
he'd make me laugh. I'd talk to him
every day and to this day we're
friends. He showed me how impor-
tant radio was, whether it was talk or
music.”

When Hahn decided she wanted to
go on radio, Stern was as surprised
as anybody else, she says. Her inter-
est developed “when I began to do in-
terviews and I realized how comfort-
able I was in a radio studio as op-
posed to on TV or anywhere else.
Finally, I thought, ‘I could do this. I
love talking to people. I enjoy just ex-
pressing myself.””

But when Hahn found herself as
part of Y95’s morning zoo, “At first I
thought I’d made a mistake. There

WASHINGTON ROUNDUP

BY BILL HOLLAND

‘SAFE HARBOR' STILL ADRIFT

The District of Columbia’s U.S.
Court of Appeals agreed Jan. 23 to
stay a Federal Communications
Commission order prohibiting the
broadcast of “indecent’” material
at any hour until it can review the
order’s constitutionality.

The court action was requested
by the National Assn. of Broad-
casters and 16 other broadcast and
public interest groups. The order
would have taken effect Jan. 27
and would have eliminated the tra-
ditional midnight-6 a.m. “safe har-
bor”’ for such broadeasts.

The order comes out of a bill
sponsored by Sen. Jesse Helms, R-
N.C., passed by the Congress, and
signed into law by President Rea-
gan. The ban, critics charge, would
deny adults access to constitution-
ally protected programming.

The FCC, which never sought an
outright ban until the congressio-
nal mandate, is now placed in the
position of supporting the order’s
constitutionality. It now states
there can be no safe harbor be-
cause there is a statistical chance
that children could be exposed to
the broadcasts even in the early
morning hours.

NAB TO TOUGH IT OUT ON THE HILL

The NAB'’s radio board of direc-
tors has called for a radio license
renewal bill as its top legislative
priority for 1989. It hopes a radio-
only bill will be introduced this ses-

sion.

The board is seeking reform of
the current comparative-license-
renewal process as well as codifi-
cation of earlier FCC radio deregu-
lation—including elimination of
the comparative-renewal process,
payoffs in the petition-to-deny pro-
cess, and relaxed commission rules
eliminating ascertainment, pro-
gram logs, program-type and for-
mat requirements, and commercial
time limitations.

The decision silences inside ru-
mors that the NAB would stop its
opposition of the fairness-doctrine
codification as a trade-off for con-
gressional radio reforms. The
NAB’s radio and TV board both
voted to continue opposition at the
semi annual meeting last month.
Even with greater lobbying
clout—government-relations ex-
penditures are up 50%—the trade
group will find it tough going on
Capitol Hill as it seeks to convince
members of the unconstitutionali-
ty of the doctrine.

NEW BUZZWORD: LOCALIS™

Unhappy with a recent FCC deci-
sion allowing FM stations to boost
their coverage with directional an-
tennas, the NAB’s radio board has
passed a resolution focusing on in-
terference. The board says the
FCC move will “undermine local-
ism and spectrum integrity”’ and
that local outlets and interference-
free service “form the very foun-
dation of American radio broad-
casting.”

were too many people on the show;
there wasn’t a whole lot of room for
me. They were great, but they didn't
need me and I didn’t do much. I found
at one point I was just adjusting my
headphones.

“It was a mistake to put me on
mornings without any experience,
and it was hard to learn radio with all
the media peaple watching. I'd be on
the air and everybody would be run-
ning in for autographs; the policemen
here would show up at the control
room with pictures. I don’t mind sign-
ing autographs at all, but it was hard
enough at first without-them.”

Hahn also says that when she
signed on with Y95, “I didn’t realize
how conservative Arizona was. It
turned around once they got to know
me, and they turned out to be some
of the warmest people I've met in my
life. But it took a while.

“I was asked not to show up at
benefits; 1 had to get permission to
show up at the Jerry Lewis telethon.
That just made me feel bad at the
time. I didn't realize coming in that
people felt that strongly. There were
editorials right away about me being
hired.”

Finally, Hahn says she took a week

off to think things over. When she
came back, she was teamed with
night jock B.J. Harris. “He was the
one who allowed me to run the board
and worked on production with me. It
just took off from there and I grew to
love nights. Suddenly, 1 had ideas
that I was able to use.

“The biggest plus was that when I
was on nights, I was able to be just
Jessica without anybody asking me
about the scandal. That will always
be there and I understand that, but it
wasn’t the whole conversation any-
more and that was nice.”

(Continued on page 16)

NOT ONLY IS SCOTT SHANNON going west (see
page 4), but so is his former nemesis at top 40 WPLJ
New York. Larry Berger is now PD at AC KIOI “K101”
San Francisco, replacing Bob Cole, who will concentrate
on his Fairmont VP/programming duties. Despite his
recent top 40 background, both Berger and VP/GM
Nick Marnell emphasize that a format change is not
coming at the already up-tempo K101.

Berger cited K101’s staff and his love of San Francis-
co as two reasons for the coast-to-coast move. He also
told the New York Post that one of

Berger Joins Shannon In Migration West;
Driscoll PDs Again; Rebhate Plan Backfires

I'm committed with more passion now than I've ever
been.”

Driscoll will continue to work with his 30 or so produc-
tion clients. He’ll also provide creative input to the rest
of EZ Communications’ stations. While there’s nothing
quite as outrageous as the “get outta the way, wimps”
slogan Driscoll used at KHYT “Y95” Dallas, his touch is
evident on Q102. Among the lines being used are “What
the hell, here’s another hit,” “Q102: Philadelphia’s
newest radio station . .. if you can call it that,” and “Fi-
nally, Philadelphia has a radio sta-

his motivations was 7ot to be near
WPLJ. “It’s like breaking up with
a girlfriend. You don’t want to be
near a lot of memories,” he says.
On the same day that Berger's
move was announced, KUBE Seat-
tle PD Gary Bryan and KHQT
San Jose, Calif., PD Steve Smith
were both mentioned in a New

tion.”

Staffers lined up thus far for
Q102 are Lindsay Burdette and
Elvis Duran from WZGC ““Z93”
Atlanta for middays and after-
noons. Super Snake from KSOL
San Francisco will do late nights.
Former WUSL Philadelphia PD
Tony Quartarone, rumored for

York Post story as his likely re-
placement.

And the New York havoc contin-
ues. Steve Candullo, VP/GM of urban WRKS has an-
nounced that despite his newly acquired VP stripes, he
won't stay with the station when new owners Summit
Broadcasting come in around April. WILB Detroit p.m.
driver Lauryn Nicole is now Mike Love’s morning-
drive partner at that station. And at alboum WNEW-FM,
Pat St. John moves from weekends to middays, switch-
ing places with Ray White.

Meanwhile, New York gets closer to having its first
business news station. N/t WMCA New York, which al-
ready does five hours of financial talk during the day, is
gearing up to go all business in the mornings. PD
Charles Alzamora says the move won’t affect the rest
of the station. WMCA may sign with one of the many
new business news services as a morning resource but
hasn’t done so yet.

EZ COMMUNICATIONS' new Philadelphia outlet is on
the air and it’s not “B102” or “Hot 102.” It’s still WIOQ
“Q102” under new PD Mark Driscoll (Billboard, Jan.
28). Musically, Q102 resembles KKLQ “Q106” San Die-
go, Calif., with a few pop ballads—Breathe, Sheriff, et
al, lots of dance and urban crossovers, and nothing hard-
er than, say, “Heaven [s A Place On Earth.”

This is 45 minutes of WIOQ’s music on its second
night: Patti LaBelle’s “New Attltude ” EU’s “Da Butt,”
Basia’s “New Day For You,” the Boys’ “Dial My
Heart,” Will To Power’s “Fading Away,” Anita Baker’s
“Just Because,” Raze’s “Break 4 Love,” Pebbles’ “Girl-
friend,” Eighth Wonder’s ‘“Cross My Heart,” George
Michael’s “Kissing A Fool,” Milli Vanilli’s “Girl You
Know It’s True,” and Duran Duran’s “All She Wants
Is.”

“T took an 18-month sabbatical from programming to
learn more about what was wrong with radio,” says
Driscoll. “I really enjoyed my stay with Gannett Broad-
casting, and I was at the point where the voice-over busi-
ness was so great that I could have kept doing that. But

by Sean Ross

weeks as WIOQ’s new PD, is on
air at Q102 but only part-time dur-
ing the start-up; he plans to be at
his own station shortly.

PROGRAMMING: A week after promotion director
Rich Piombino became OM at WMMS Cleveland, PD
Jeff McCartney resigned. GM Charles Bortnick says
he won’t be replaced in the near future, although the
station is looking to hire a new promotions director and
still needs a p.m. driver to replace Kid Leo.

Across town, longtime WKDD Akron, Ohio, PD Nick
Anthony is the new PD at n/t WWWE Cleveland, re-
porting to OM David George. Another Clevelander, Al-
len Matthews, is the new OM at oldies/country WDJO/
WUBE Cincinnati; he spent the last seven months as PD
of WGAR Cleveland.

Steve Woods, acting PD at urban KACE Los Ange-
les, gets the official nod this week, replacing Pam Wells

.. Terry Arnold, PD of WCHB Detroit, adds PD duties
for sister jazz outlet WIJZZ, which he says will become
“more contemporary.” Rosetta Hines is promoted to
MD ... WVOL Nashville PD Sam Brown adds PD du-
ties at urban WQQK, replacing Terrell Newby.

Morning man Jon Wailin is the new PD at country
KNEW San Francisco, replacing Jay Christian ...
Country KUSA St. Louis evolves to country gold under
OM Bill Coffee . .. Carey Curelop, PD of album WYNF
Tampa, Fla., adds PD duties for country WSUN, replac-
ing Jack Russell who is now production director . . . Si-
mulcast country AMs WKHT & WNAQ Hartford
Conn., are going to the Business Radio Network’s busi-
ness news format.

In one of a handful of Washington, D.C., changes,
Sterling Scott is the new PD of AC WMMJ, replacing
Tom Gauger. Despite the fact that WMMJ already has
one of the most unusual formats anywhere, Scott says
the station will become less conventional. Also, Joe Al-
fenito, former PD of KYUU San Francisco, returns to
urban WKYS Washington, D.C., as creative services di-

(Continued on page 14)
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FLEKTRAFYING

JOHN ADAMS

Best Opera Recording:
Nixon In China

Best Contemporary Composition:
Nixon In China

ANITA BAKER
Record Of The Year:

Giving You The Best That | Got
Song Of The Year:

Giving You The Best That | Got
Best R&B Vocal Performance, Female:
Giving You The Best That | Got

Best Rhythm & Blues Song:
Giving You The Best That | Got

RUBEN BLADES
Best Tropical Latin Performance:
Antecedente

BULGARIAN STATE RADIO &
TELEVISION FEMALE VOCAL CHOIR
Best Traditional Folk Recording:

Le Mystére des voix Bulgares

COCKTAIL SOUNDTRACK/
THE BEACH BOYS
Best Pop Performance By A Duo Or
Group With Vocal:
Kokomo/The Beach Boys
Best Song Written Specifically For A
Motion Picure Or Television:
Kokomo/The Beach Boys

For YOUR CONSIDERATION...

PHOTOGRAPHY: BARBARA KASTEN

© 1989 Elektra/Asylum Records, a Division of Warner Communications Inc. o°
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NOMINATIONS

ELEKTRA’S 1988 GRAMMY NOMINEES

TRACY CHAPMAN

Record Of The Year:
Fast Car

Song Of The Year:
Fost Car

Album Of The Year:
Tracy Chapman

Best New Artist

Best Pop Vocal Performance, Female:
Fast Car

Best Contemporary Folk Recording:
Tracy Chapman

JAN DeGAETANI
Best Classical Vocal Soloist Performance:
Songs Of America

JOAO GILBERTO
Best Jazz Vocal Performance, Male:
Live In Montreux

METALLICA
Best Hard Rock/Metal Performance

Vocal Or Instrumental:
... And Justice For All

TEDDY PENDERGRASS
Best R&B Vocal Performance, Male:

Joy

LINDA RONSTADT
Best Mexican/American Performance:
Canciones de mi Padre

ON ELEKTRA CASSETTES, COMPACT DISCS AND RECORDS

ELEKTRA
ELEKTRA NONESUCH
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QE ,‘BE §o ‘25 TITLE sample of radio playlists. ARTIST
= 2352 |« Q| 5 LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 v &
(D] 5 | 5 | 10 | HOLDING ON @ STEVE WINWOOD
VIRGIN 7-99261 1 week at No. One
2 | 3| 3 | 12| PUTALITTLE LOVE IN YOUR HEART @ A.LENNOX/A.GREEN
A&M 1255
1 |1 2 | 11 | ASLONG AS YOU FOLLOW @ FLEETWOOD MAC
WARNER BROS. 7-27644
s | 2 | 1 | 12| TWOHEARTS @ PHIL COLLINS
ATLANTIC 7-88980
5 | 6 | 7 | 12 | NEWDAYFORYOU # BASIA
EPIC 34-08112/EPA.
¢ | 4 | 4 | 14 | 'REMEMBER HOLDING YOU # BOYS CLUB
MCA 53430
@D 7 | 9 | 10| SOULSEARCHIN © GLENN FREY
MCA 53452
n | 16| ¢ | DONTRUSHME @ TAYLOR DAYNE
ARISTA 19722
(| 13| 17| 7 | WHENIMWITHYOU SHERIFF
CAPITOL 44302
12 | 15 | 8 | MYHEARTCANT TELL YOU NO @ ROD STEWART
WARNER BROS. 7-27729
W *
10| 1| 9 | WILDWORLD MAXI PRIEST
@] 15 | 22 | 7 | SHEWANTSTO DANCE WITH ME @ RICK ASTLEY
RCA 8838
w | 8 |6 | v | sHUTTE S KENNY'S
16 |19 | 9 | ALLTHISTIME @ TIFFANY
@®| 17 [ 2 | 7 | ASLONGAS WEGOT EACH OTHER  STEVE DORFF/FRIENDS
REPRISE 7-27878
o | 38 | 3 | THELIVING YEARS @ MIKE + THE MECHANICS
ATLANTIC 7-88964
17 | 9 | 8 | 21 | WAITING FOR A STAR TO FALL © BOY MEETS GIRL
RCA 8691
A PS
18 |16 | 13 | 1a | OASIS ROBERTA FLACK
20 | 20 | 7 | ALLIASKOF YOU BARBRA STREISAND
COLUMBIA 38-08026
T PS
@ 22 24 5 C(!)tIUSMgI'AMZiEOBSM NAGEELUe
@D| 25 | 27 | 4 | 2USTBECAUSE ANITA BAKER
ELEKTRA 7.69327
@| » | — | 2 | Yousorir @ ROY ORBISON
VIRGIN 7-99245
% % % POWER PICK ®# & &
@| 3 | — | 2 | LOSTINYOUREYES © DEBBIE GIBSON
ATLANTIC 7-88970
p— 1 g e
24 | 18 | 10 | 16 | TURN BACK THE CLOCK ® JOHNNY HATES JAZZ
VIRGIN 7-99308
H ] @ ANITA BAKER
25 | 19 | 14 | 19 | GIVING YOU THE BEST THAT | GOT
L
% | 5 | 18 | 10 | LOOKAWAY B
21 | 21 | 12 | 15 | BABY.ILOVE YOUR WAY/FREEBIRD @ WILL TO POWER
EPIC 34-08034/E.P.A.
% | % | 23| 23 | HOWCANIFALL? @ BREATHE
L
s |7 | a9 | 080%. AL JARREAD
@ BREATHE
G| 35 | # | 3 | DONTTELLME LIES BRE
GD| u | 4 [ 3 | DREAMIN' @ VANESSA WILLIAMS
WING 871 078-7/POLYGRAM
RA
(32| 3 | 0 | 5 | SAVEDBYLOVE AMY GRANT
33 | 28 | 26 | 1 | !FWEHOLD ON TOGETHER DIANA ROSS
* % A HOT SHOT DEBUT* * %
Gb) y CHICA
34 NEW ’ 1 :&gé;g?;l;ALONE GO
0 CROSBY, STILLS, NASH & YOUN
(3| NEWD | 1 | SOTITMADE s S ¢
L
% | 29 | 25 | 12 | BABYCANIHOLD YOU TRACY CHAPMAN
GD| o | = | 2 | WnaTiAmM @ EDIE BRICKELL & NEW BOHEMIANS
GEFFEN 7-27696
EME @ KARYN WHITE
NEWD | 1 | THEWAVYOULOY
1 | 31 l 31 | g | PERFECT @ FAIRGROUND ATTRACTION
AN A U2
NEWD | 1 | ANGEL OF HARLEM
* TEWART
a1 | 41| 3% | 23 | FOREVERYOUNG RODS
22 | 4 | — | 2 | GIVEMETHEKEYS @ HUEY LEWIS & THE NEWS
CHRYSALIS 43335
“ ” @ THE BEACH BOY.
© | 37 | 39 | 29 | KOKOMO (FROM “COCKTAIL") THE S
g THE BEST FOR LAST KENNY G
NEWD | 1 | WEVE SAVEDTHE BEST FORLAS
*PM
a5 | 38 | 35 | 18 | HIECEOFPARADISE
PS MICHAEL
% | 30| 30| 18 | KNSR GEORGE
U WERE) LUCKY @ 'TIL TUESDAY
w | %2 | 32 | 10| (BELIEVED YOU WERE)
SURVIVOR
NEW DI I G A
# BOY MEETS GIRL
NEWD | 1 | BRING DOWN THE MOON
R M ANN WILSON & ROBIN ZANDER
GO| NEwp | 1 | SURRENDERTOME

O Products with the greatest airplay gains this week. # Videoclip availability.

VOX JOX

(Continued from page 10)

rector; he had been MD at the sta-
tion. Kyle Gibson replaces Special K
nights at urban WDJY. And Sandy
Weaver takes middays at top 40
WAVA from Loo Katz.

After signing on with several days
of continuously segued classic-rock
CDs as a smoke-screen format,
WAZU Dayton, Ohio, should have
changed again to album rock under
PD Jim Levin by the time you read
this. “The Big Wazoo 103" will rock
harder than format rival WIT'UE and
also run a more currents-intensive
playlist. New staffers include Joan-
na London, Karen Marks, and Ed-
die Mercer. WAZU'’s sister station,
WIOI Jacksonville, Fla., will be go-
ing classic rock under new GM Buc
Weatherby (from KKRD Wichita,
Kan.) and PD Ralph Cipolla.

Album WRDU Raleigh, N.C., MD
Bob Walton is officially named PD
at that station, replacing Michael
Hughes, now at WFBQ Indianapolis,
Ind. ... Peggy Apple is the new PD
at aloum WEQX Albany, N.Y. She
was OM at cross-town WNYJ ... Do-
rian Flowers returns to noncommer-
cial urban KMOJ Minneapolis as PD
from WDKT Huntsville, Ala.

WGCI-AM Chicago goes black
n/t under PD Jackie Hasselrig ...
PDs resigning are KFOG San Fran-
cisco’s Dave Logan, KLOS L.A'’s
Charlie West, WDAE/WUSA Tam-
pa, Fla.’s Chris Miller, and WMYG
Pittsburgh’s Ron Reger.

Jan Dean gets the official PD nod
at KAYI “KAY107” Tulsa, Okla.; she
will maintain her MD duties ... Bob
Payton from KLCL/KHLA Lake
Charles, La., is the new OM at coun-
try KVET/KASE Austin, Texas ...
Classic rock KRXO Oklahoma City
needs a new PD to replace Sean Ca-
sey, who remains on-air at the sta-
tion. Contact GM Vance Harrison.

Urban WJYL Louisville, Ky., now
easy listening WLSY, may return—
kind of. WLSY’s owners have moved
the WJYL calls to their AM construc-

TOP 40 ARB DROP

(Continued from page 1)

the fall ‘87 book, only nine of those 26
stations lost more than a share. This
year, 14 of 27 stations were so affect-
ed. Only three major top 40 stations
in the top 25 were up by more than a
share, including WDFX. Down sharp-
ly were such stalwarts as WXKS-FM
“Kiss 108” Boston (from 7.1 to 5.9 12-
plus overall); WBZZ “B94” Pitts-
burgh (from 10.4 to 8.4); WBSB
“B104” Baltimore, Md. (from 8.6 to
6.0); and KKRZ “Z100” Portland,
Ore. (from 9.3 to 8.2).

More important, because the fall
book is the first one in which Arbi-
tron’s new soft-format diary was
used, many PDs are wondering if
their drops had something to do with
the new methodology. A handful of
GMs—most of them at album rock

(Continued on page 82)

FOR THE RECORD

The Jan. 21 Networks and Syndi-
cations column transposed one
phone number listing for the
newly formed syndication com-
pany Bustany Biggs. The correct
number is 213-663-2112.

tion permit, which, they say, should
be up and running around April. The
format hasn’t been determined, but
urban is a possibility.

PEOPLE: J.R. Nelson is the new
production director for top 40
KDWB-FM Minneapolis; he'll also be
corporate production director for
Legacy Broadcasting ... Jeff Mc-
Hugh is promoted to MD at top 40
WNOK-FM Columbia, S.C.

Veteran sportscaster Red Barber
and KCOR San Antonio, Texas, VP/
GM Nathan Safir are the radio recip-
ients of the National Association of
Broadcaster’s Hall of Fame award.
Their TV counterparts this year were
comedians Sid Caesar and the late
Ernie Kovacs. Meanwhile, ABC
Communications president James
Duffy is the winner of NAB’s 1989
Distinguished Service Award.

Bubba The Love Sponge from
WGRD Grand Rapids, Mich., is now
doing nights at top 40 KTFM San An-
tonio, which is now calling itself
“102.7 Jamz” ... Chris Corley exits
classic rock WGFX Nashville; over-
nighter Sam Cornett replaces him in
p.m. drive . .. Charlie Derek & Mark
0’Connell from mornings at AC
KRAV Tulsa, move to that slot at old-
ies KQQL “Kool 108" Minneapolis
... MD Sherrie Gregory has re-
signed at album WFYV-FM Jackson-
ville, Fla.

Two new print appointments this
week: Former KJR/KLTX Seattle
GM Jackson Dell Weaver is the new
editor-inchief at The Pulse. And re-
searcher Jhan Hiber is now writing
for The Gavin Report.

EVENTS: The Columbia School of

Broadcasting chain is putting togeth-
er a 25th anniversary party -and
wants to hear from its alumni; call
800-234-5355. Also seeking your assis-
tance this week is Powervision Re-
cords’ Jan Batts, the mother of
“Dear Mr. Jesus” artist Sharon.
She’s writing a book about her expe-
riences with the song and needs to
know how much money was raised
for child abuse prevention through
radio station promotions; if your sta-
tion ran one, call 817-517-1823.

The New York Market Radio
Broadcasters Assn. has established a
scholarship fund named for former
NBC Radio president Jack Thayer;
call 212490-6950 . .. The Internation-
al Radio/Television Society sponsors
its sixth annual Minority Career
Workshop April 6-7; call 212-867-6650.

nNE OF JANUARY'S ODDEST
stories comes from WQMX Akron,
Ohio, where OM Tom Mandel is now
handling PD duties following the de-
parture of Denny Alexander. When
WQMX went from easy to AC last
year, it promised advertisers a rebate
if they didn’t reach a six share 25-plus
in the fall book. When the numbers
came back, WQMX had a 3.9 in its
target demos, which means that the
station will be running one make-
good spot per hour for the next
month. Despite this experience, Man-
del says that the promotion was a
good way to get sponsors on the air
who might not have used a new sta-
tion otherwise, and that he’'d do it
again.

Assistance in compiling this col-
umn was provided by Peter Ludwig,
W.T. Koltek, and Bill Holland.

Capitol area.

at KEZW/KOSI Denver.

at WXKC Erie, Pa.

MARY CASHMAN is VP/GM of Ackerly’'s WBOS Boston, replacing David
Recher. She was VP/national sales manager at WXKS-AM-FM.

b

DIR BROADCASTING expands its radio division, promoting senior VP/sales
director Tom Gatti to the new position of senior VP/GM DIR Radio. VP/
affiliate relations Michael Abramson is promoted to to the new position of
VP/programming. Also, DIR will launch a new weekly two-hour Rick
Dees show, “On The Line,” in March.

ARBITRON RADIO has announced plans to issue local Hispanic market re-
ports for five Texas cities beginning in February. The information used
will be taken from the regular Arbitron surveys in those markets.

WESTWOOD ONE continues its consolidation of the NBC Radio Networks,
moving NBC’s news operation to its expanded Mutual Broadeasting facil-
ities in Arlington, Va. NBC will maintain a New York news bureau and its
current New York offices. WW1 says all NBC News on-air staff and 90%
of its news support staff are being offered comparable positions in the

BOB TIERNAN has been named GM of KYOU Greeley/Denver, Colo., pend-
ing All Pro Broadcasting’s takeover of the station. He was previously GM

BUZZ BENNETT will be given VP/programming stripes at Evergreen Medi-
a’s KHYI “Y95” Dallas. He remains that station’s PD.

HERITAGE MEDIA has made a bid on more than half of the stock at Actmedia,
a prominent in-store advertising firm; that makes Heritage one of the
first major broadcasters to diversify into marketing.

GARY STURGEON is named GM at K&K Broadcasting’s WMJY Long
Branch, N.J., replacing Carl DeProspo. He was previously sales manager
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Black Nets Look To Broaden Programming Scope
NEW YORK Having weathered Black Network. Atlanta-based American Media tiple dates indicate that local sta-
deregulation and the spread of ex- Syndicate [t—which will become launched its weekly urban count- tions have option of broadcast
act-times ratings over the past two  SI Communications Inc. when it down, “Coast To Coast Top 20,” in  time and dates.
years, black-owned syndicators moves toa new building March 1—  1981. Company marketing director
know they are an integral part of has been successful with its first Travis Head says the show, hosted Feb. 1-27, Fleetwood Mac, Rock Stars Monthly
the syndication and network are- two TV forays, and with his presi- by Doug Steele, is enjoying an all-  Special, Radio Today Entertainment, 90 minutes.
na. And they now believe it’s time dential campaign over, the Rev. time high of 103 affiliates, but Feb. 3-4, Bobby Brown, On The Radio, On The
to broaden their programming Jesse Jackson will resume his pop-  says it has had to undergo contin-  Radio Broadcasting, one hour.
scope. ual changes to achieve its current Feb. 3-5 Phil Collins/Gerry Marsden/Gary H
“With the success of black pro- penetration of nine of the top 10  Lewis, Cruisin' America With Cousin Brucie, CBS
gramming firmly established, it's black ADI markets. RadioRadio, three hours.
time to recognize our importance ( “The clock has changed a num- Feb. 3-5, Tone Loc, On The Move With Tom
to the whole industry,” says Jay AND ber of times, and last year we went  Joyner, CBS RadioRadio, three hours.
Williams, the newly appointed O /B IT X with fewer breaks to put in longer Feb. 3-5, Guns N’ Roses, Metalshop, MJI . o w
president of Sheridan Broadcast- SYNI]“:AI“]N music sweeps,” says Head. “We no  Broadcasting, one hour. 3 s _ &
ing Networks. ““We’ve grown \" longer front and back announce Feb. 3-5, Al Jarreau, Star Beat, MJ| Broadcast- 48
along with the industry and we every song. When we started, the ing, one hour. ‘;”g O
want to do our part to raise its lev- by Peter Ludwig jingles had full orchestra and the Feb. 3-5, Paula Abdul/Danny DevVito, Party ! §.§
el of programming and service.” reads were done dry. Now the jin-  America, Cutler Productions, two hours. ; < SpEEsrred
“In order to become a Westwood ular “Commentary” for the com- gles have a heavy synth sound, Feb. 3-5, The Michael Jackson Story, Hot | ; g
One, we have to grow beyond be- pany; he'll be featured daily in the there’s lots of sampled effects,  Rocks, United Stations, 90 minutes. =8
ing black-only syndicators,” Lee bartered, nationally sponsored, 90- and there’'s music beds under all Feb. 3-5, John Belushi/Brian Doyle Murray, | E_
Bailey Communications president second feature. the reads.” National Lampoon Original Radio Hour, Premiere i 28
Lee Bailey says. “To grow bigger, NBN is not yet airing any Syndi- “RadioScope,” the music maga-  Radio Networks, 30 minutes. | E 5
you have to encompass more.” But  cate It programming, but accord- zine produced and hosted by veter- Feb. 3-7, Meet The Beatles: The 25th Anniver- i o :6‘!
Bailey also warns, “Black radio ing to Boswell, that network’s an personality Bailey, has been on  sary, United Stations Special, four hours. f’ng
has to be careful not to have its po-  year-old NBN II has “broadened the air for six years now. In a mu- Feb. 4-5, Karyn White/Gerald Alston/BeBe & =8
sition usurped.” our advertiser base and given us sic-intensive era, Bailey’s pro-  CeCe Winans, RadioScope, Lee Bailey Communi- 55
Not that the problems of the access to the New York advertis- gramming is known for its infor- cations, one hour. R o £
past are over. “Sales are strong ing community on a day-to-day ba- mation quotient, and most employ- Feb. 5, Rush/Jon Butcher/Mike & the Mechan- | Z
[but] the same problems still exist. ~sis.”” NBN II was established late ees at the company have titles ics, Powercuts, Global Satellite Network, two =2
Black radio is still a difficult sell,” in 1987 as an unwired and syndi- associated more with publishing  hours. i o §
Syndicate It Productions VP of ra- cated programming network to than radio. Feb. 5, Gene Watson, Countryline U.S.A., James | e
dio Graham Boswell says. package national spot buys and “We are committed to being re-  Paul Brown Entertainment, one hour. | =
“In recent years the major cor- serve as Syndicate It’s sales repre-  spected journalists instead of just Feb. 6, Rush, Rockline, Global Satellite Net- 5
porations realized that the black sentative. another syndication company,””  work, 90 minutes. 8
population is spending enormous Sheridan Broadcasting Network Bailey says. ‘““We like to be Feb. 6-12, Def Leppard, Up Close, MediaAmer- ! =
amounts of money on their prod- has also grown in the past year, thought of as a mongrel ‘60 Min- ica Radio, 90 minutes. S
ucts and they began allocating a and by December it had created utes,” and I think we cover our Feb. 6-12, Iggy Pop, King Biscuit Flower Hour, ’
portion of their ad budget [accord- the STRZ Entertainment Network field better than anybody.” DIR Broadcasting, one hour.
ingly]. There have been dramatic as the entertainment-program- Bailey echoes the other syndica- Feb. 6-12, the Grammy nominees, The Jazz
improvements over the past 10 ming counterpart to the news-, tors when he says, ‘“The influence  Show With David Sanborn, Westwood One Radio b
years, but they’re still not propor- sports-, and information-based of black radio is beyond words. If  Networks, two hours. 2, %
tioning enough.” SBN. Sheridan lured Chuck Wood- you listen to top 40, you hear a Feb. 6-12, Johnny Winter, Legends of Rack, 5%,
Although Boswell notes that son back to be network PD, and dominance of black music. In that  Westwood One Radio Networks, one hour. }%Z
major national clients have seen Williams says STRZ “will now pro- sense black radio is in a period of Feb. 6-12, Live Over London, Rock Over London %, o, /{
the numbers speak for themselves, vide the vehicle whereby SBN will vibrancy and I think it can stay  Special, Westwood One Radio Networks, two | "4,, %%”q,o % /%;
he says the regional and local ad grow the fastest and better serve there. hours. 2y %, % ,04.%, ”
dollars are still woefully inade- urban radio.” “Our success as a black compa- Feb. 6-12, Dickey Betts/Johnny Winter, In Con- ’}/@””% % g %
quate compared to urban radio’s The new venture will begin to ny has come from black radio. cert, Westwood One Radio Networks, 90 minutes. 5 %, %, %éé‘%o‘/ %
consumer reach. Despite urban ra- produce a monthly series of music Their support has kept me around Feb. 6-12, Fleetwood Mac/Lou Reed, Classic ,%f"’f.» 2 e
dio—and black music’'s—qualita- specials this spring along with ad- and the opportunity we have to Cuts, MJI Broadcasting, one hour. - 4.»(@,&‘%;: w7
tive numbers, Boswell says, ditional holiday specials. Williams grow is due to their help. If we ex- Feb. 6-12, Fleetwood Mac, Rock Today, MJI ‘fq,o%f% %%,
““There simply hasn’t been enough says STRZ is also developing a pand our horizons and tend to Broadcasting, one hour. | 1"16‘1,:’00 %,
money spent on the black consum- weekly three-hour music maga- sound marketing principles, we Feb. 6-12, Oak Ridge Boys, Country Today, MJ| "!:"',9: cf@"
er market.” zine/countdown for a July 7 debut. can be leaders in this industry be-  Broadcasting, one hour. D % % W %
Syndicate It has grown consider- With STRZ carrying entertain- yond our special-niche program- Feb. 6-12, Shenandoah, Live From Gilley's, ,N,*/co“'oo/%, “,
ably in the past two years and is ment, Williams says SBN—like the ming.” Westwood One Radio Networks, one hour. 0ty o &
now building its own TV and audio  rest of the network industry—is Feb. 6-12, D.J. Jazzy Jeff & the Fresh Prince, "5 % % % %
facilities in Burbank, Calif. Bos- making its news and sports CALENDAR Night Scene, Westwood One Radio Networks, one "‘,;."fp‘"f;% % 7
well says that growth has come “tighter and livelier.”” Coverage is hour. 2 @fa{”f % %
from both the expansion of its pro-  still mass-targeted, with additional Below is a weekly calendar of up- Feb. 6-12, Eddie Money/Graham Darien/the 5 %, %c;% %
gramming and a sales affiliation news of special interest to blacks coming network and syndicated  Police, Fantasy Palace, Westwood One Radio Net- 1 ,,}%"7 "o,,% &
agreement with the National provided. music specials. Shows with mul-  works, one hour. . %f@ %, v
Feb. 6-12, The Lost Lennon Tapes, Westwood ’4;,;*00:4;,,:?,,00
Fourth Annual Baltimore/Washington/Virginia One Radio Networks Special Series, one hour. j"‘a;%;p%:'f’//o
” %, a,,/ /', %
MUSIC BUSINESS FORUM Sy v 5%
. J | 9////(4”4%00‘%,/ %
Saturday, April 1, 1989 / 10 a.m. to 6:30 p.m. A A
The Vista International Hotel » 1400 M Street, N.W., Washington, D.C. . é’%f{ o;f?%
FOR REGISTRATION FORM, ADVERTISING, EXHIBITING, AND/OR HOTEL INFORMATION CALL (301) 937-6161 or FAX (301) 937-6590 Are yOU haV|ng d ,;3’4,,;‘37% %:%"%
% %,
[0 $45 students, record pool members, past Forum attendess B :gg Early registration must register by Feb. 17. @f'?/,/ 4‘,66;’?%%% K4
must reglster by Feb. 17. Feb. 18 thru walkup. . &% % %
PANEL AGENDA (subject to Press & Marketing: How To Independent Rock Labels: Women in Music: “Man prObIem Wlth your u%(’*/?'of;,, 4@%
. s T ey e b
Keynotelagddress r(telst Development idi i Ho 3’50"0, %, %, K
Inlde;l)endent Labels vs. :rroducers: T:eir Sound Or g:g;l:a?narﬁieo&?l“xrg];ammer or &s:;rt‘glne‘lr‘l:gf:dlg:sr SU bSC” pt|0n? For "44‘;’4 %o "»%
Distributors: The Face Off Yours? The Artist/Producer Determines What We Hear Professionalism and Ethics in %
Artist Management: How and Relationship and How Much? and How the Music Business 101: An .
When To Find the Right One The Artist Perspective of the Licensing: The Overseas mlreducionGourse faSt SerV|Ce, Ca”
Charting The Hits: Who Gets Music Business and the Connection Breaking New Artists
Reported and How -The Hype Struggle to Retain Artistic

Rock Radio: Classic vs.
Current - Are We Concerned
With New Artist
Development?

Folk/Roots/World Music

WAMA Workshop

Controversy Freedom

A&R: Sign On the Dotted
Line...Or Return To Sender
-What Gets Them Interested?

From Demo to Limo Job Opportunities In Radio?
How to Improve Your Chances
Dance Music in 1989: The

Record Breakers

914-628-7771

FM JAPAN
81.3 FM
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M ROCK TRACKS .

. g'_ Compiled frorr) national album rock
‘QE Eé §o ‘Q§ TITLE radio airplay reports. ARTIST
T2 | S | Q2 | £6 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &

@ 2 3 9 THE LOVE IN YOUR EYES EDDIE MONEY

o COLUMBIA 38-68532 1 week at No. One
2 3 4 10 vva;%q'E‘RDBRos. 7-27688 REN:
s | 4 | 2 | 16 | WHENLOVE COMES TO TOWN v2

ISLAND LP CUT/ATLANTIC
@ 9 29 3 YOU GOTIT ROY ORBISON
VIRGIN 7-99245
@ 3 19 3 RDCRAIIXJEC'JTOUT THE FIXX
6 1 1 1 GOT IT MADE CROSBY, STILLS, NASH & YOUNG
ATLANTIC 7-88966
@ 7 10 7 WHEN THE CHILDREN CRY WHITE LION
ATLANTIC 7-89015
10 | 27 | 3 | THELIVING YEARS MIKE + THE MECHANICS
ATLANTIC 7-88964
9 6 3 4 MARATHON RUSH
MERCURY LP CUT/POLYGRAM
10 12 13 3 CULT OF PERSONALITY LIVING COLOUR
EPIC LP CUT/E.PA.
@ 19 45 £ WORKING ON IT CHRIS REA
3 | WARNERBROS. LP CUT/GEFFEN
2 | 5 | 5 | 12| LASTNIGHT TRAVELING WILBURYS
WILBURY LP CUT/WARNER BROS.
* % % FLASHMAKER * # %

@D NEwp | 1 | DRvEMYCAR DAVID CROSBY
14 1 6 13 ;EHLAETl(\/:l'T?YUI;'(.:‘U?F LOVE JOE SATRIANI
s |1 | | | ANGELOTmAREEN 2
16 [ 6 ) 7 | 12 | WRXCOOLR RATT

| wewp | 1| SRITEME,,,  TRAERGwWLERS

a 2 8 ATLASN1T’1I(!-LYP cut IS

MIDG

v || s | esamom,

@ 25 438 3 PARADISE CITY GUNS N’ ROSES
GEFFEN 7-27570

21 18 25 10 AP&AMPLEP%JTHIN JOHN HIATT

@ 28 " 3 SEND ME SOMEBODY JON BUTCHER
CAPITOL LP CUT

LO! THE DEAD

@ NEW) 1 ?ownm‘mpA (‘:57 BORIEENIS At

3 |3 | 4 | GRY WEN

@ 36 _ 2 HEAVEN'S TRAIL TESLA

GEFFEN LP CUT
] BR
% 17 16 17 ngﬂép]’7zA72‘95 EDIE BRICKELL & NEW BOHEMIANS
% # POWER TRACK % % %

@D| % | — | 2 | THELASTMILE CINDERELLA

el MERCURY 872 148.7/POLYGRAM
2 14 9 14 IF WE NEVER MEET AGAIN T.CONWELL/YOUNG RUMBLERS

COLUMBIA 38-08505
2 2 34 7 (E:EAFIEls[‘PCCET GUNS N’ ROSES
@ 30 50 3 ONE CLEAR MOMENT LITTLE FEAT
WARNER BROS. LP CUT
31 2% 35 7 ACTING THIS WAY THE ROBERT CRAY BAND
MERCURY LP CUT/POLYGRAM
@ 37 . 2 DIRTY BLVD. LOU REED
SIRE LP CUT/WARNER BROS.
@ 4 - 2 I'LL BE THERE FOR YOU BON JOVI
MERCURY LP CUT/POLYGRAM
@) o | o |2 | s wiGEr
PLL BE Y THE REP
@ NEWD | 1 | L B cuT(/)wl',lRNER BROS. EACENENIE
38 38 4 SEE THE LIGHT THE JEFF HEALEY BAND
ARISTA LP CUT
37 2 18 12 ylgé']Ntl)Pcrf;r MOVE ME KEITH RICHARDS
38 13 7 14 ARMAGEDDON IT DEF LEPPARD
MERCURY 870 692-7/POLYGRAM
A
39 2 14 11 ((::OHLleMﬁAwaABYoJS';GE STONE EROSMITH
40 23 15 11 AS LONG AS YOU FOLLOW FLEETWOOD MAC
WARNER BROS. 727644
4 _ 2 SWORD AND STONE PAUL DEAN
COLUMBIA LP CUT
CALLING AMERICA TOM COCHRANE & RED RIDER
42 47 42 4 RCA LS CUT
N COMPANY
9 | 2| || ENE, BAD EoM
NEW) 1 DON'T LOOK BACK CHARLIE SEXTON
45 40 I 41 7 WARN EERS()ggNS ASKED FLEETWOOD MAC
W, STEVE EARLE
NEWD | 1 | SAGKTOTHE WAL
4 35 ] % 14 LITTLE LIAR JOAN JETT AND THE BLACKHEARTS
BLACKHEART 4-08095/E.PA.
ELVIS COSTELLO
NEW ) 1 xfgqu" E!F%AS. LP CUT )
A DOKKEN
NEWD | 1 | HAEAWY.
. BRI & NEW BOHEMIANS
GO wewp | 1| umiemsss  eoksnoL

Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

HAHN HOLDS ONTO ON-THE-AIR CAREER PLANS

(Continued from page 10)

Despite the rocky start, Hahn em-
phasizes that “‘everybody at Y95
treated me fairly. [Owner] Gary
Edens is a great guy. They were all
basically good people. At first the
guys were guys; their image of me
was very typical of what America
thinks. And the women all said, ‘Oh
fine, all we need is a Playboy bunny.’
But it changed completely and they
became really sweet.

“People saw me doing things that
normal people do. My assistant, Kari
Lundin, and I went to a nursing home
on Christmas with 108 gifts because I
don’t have family here and neither
does she. Or I would work three
shifts in one day. I did nights, over-
nights, then helped Ron Parker fill in
on mornings. It was hard keeping my
eyes open driving home, but I loved
it.”

If Hahn doesn’t stay in radio,
“there’s always books and movies,
but that could be 10 years from now
or maybe never. Some of the scripts [
get are really good, but some are just
ridiculous. They all have me starring,
even though I never acted a day in
my life. And they’re all about a wom-
an with a vendetta.”

It’'s hard to tell just what Hahn's
effect on KOY-FM’s ratings was. The
station was up 4.14.8 in the fall Arbi-
trons—4'/, shares behind format
leader KZZP, but decidedly ahead of
its other competitor, KKFR. Morn-
ings were off by three-tenths of a
share, but nights were up 4.6-5.7, an
increase that Hahn feels she contrib-
uted to.

Y95 reportedly paid Hahn $1,000 a
day in her first month, then less in
subsequent weeks; her asking price
is now estimated at $50,000-$60,000 a
year, much more than most jocks can
expect on a second job. Does she love
radio enough to go to Billings, Mont.,
for $12,000 a year? Well, she would
go to Billings.

“If T had a control room in the

woods, I'd do it. That's how much I
love radio. But stations that say they
want to treat me like just another
jock have to keep in mind that every
other jock won'’t bring in this amount
of publicity. Even if people hate my
guts, they still turn it on out of curi-
osity.
“Y95 received $100 million in pub-
licity, and I have the paperwork to
prove it. In return, I got an education
that I will be forever grateful for . ..
I don’t want to lose the value of my
name. I'm not stupid; I don’t wish
people would leave me alone.

“I encourage stations to use my
name, but I don’t want to be used
personally; I'm looking for some-
thing long-term, which in my case is
six to 12 months.

“Everybody wants to change my
image and I tell them it's a package
deal. They get the Jessica Hahn who
loves God. The Jessica Hahn who
posed in Playboy. The Jessica Hahn
who loves radio. The Jessica Hahn
who loves animals and would rather
walk her dog than be on the Phil Don-
ahue show.

“I think radio all the time now. I
think maybe I could be a PD some-
where one day. It's not my real aspi-
ration, but I would like to learn that
part of it. When everybody is playing
the same song at once, I think maybe
it's time to back that song down. And
now I notice when everybody goes
into stopsets at the same time.”

Jessica Hahn, at right, is seen here during her stint as the weather and prize
bunny on KOY-FM Y385’ Phoenix, Ariz.'s morning show. With her, from left, are
Y95’s then-morning team: Tim Hattrick, Glen Beck (now at KRBE Houston), and
Pat Powers. (Photo: David Brandt.)
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MODERN ROCK ™S~

“ g'_ Compiled from Commercial and
0 ,(,_’5 §o o TITLE College Radio Airplay Reports. ARTIST
I¥ | <2 | Q| 5| LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * &
1 1 9 9 STAND REM. |
WARNER BROS. 7-27688 2 weeks at No. One
TV
2 1 14 3 gl‘?’E‘LP CST/W‘A)RNER BROS. LOU REED
3 4 3 9 FISHERMAN'S BLUES THE WATERBOYS
ENSIGN LP CUT/CHRYSALIS
a 3 7 5 FINE TIME NEW ORDER
QWEST LP CUT/WARNER BROS.
D
5 |5 |15 | 3 | OEARGOD, e
E
6 | 8 | 10| 8 | SWEETJANE COWBOY JUNKIES
7 6 12 5 gg!gg%?g LOW (SAIL AWAY) ENYA
8 14 _ 2 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS
IR.S. 53483/MCA
9 | 2 | 1 | 13 | CHARLOTTE ANNE JULIAN COPE
ISLAND LP CUT/ATLANTIC
TMA
10 | NEWD 1 gﬂgﬂm cuv'/‘v%xsnmzn BROS. e
| 13|22 |5 | PUNKROCKGIRL THE DEAD MILKMEN
'LL BE YO THE REP
12 | NEWD 1 'su%!' Lg cuT/ngNER BROS. EEEMENTS
s [ w0 [ | | SARMERIE B
14 9 6 12 I'M AN ADULT NOW THE PURSUIT OF HAPPINESS
CHRYSALIS 43316
15| 29 | — | 2 | DRIVENOUT THE FIXX
16 1 2 5 QVITR{\PIEU(TJF SAND THE SAINTS
7 | 15| 8 | g | TEARSRUNRINGS MARC ALMOND
CAPITOL 44240
8130 | — | 2 | 50OCLOCK WORLD JULIAN COPE
ISLAND 7-99241/ATLANTIC
w [ | o | | Sormnes iz
2w | 2 | 2| 6 | IEENISEROTcwou g RN
2 19 22 3 LITTLE MISS S EDIE BRICKELL & NEwW BOHEMIANS
GEFFEN LP CUT
2 | ® | a6 | S o BIREIEG
B | a | |9 | AETHERESEECT ERASARE
2% 25 x 2 ALL SHE WANTS IS DURAN DURAN
CAPITOL 44287
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SPECIAL EVENTS
{ AND ARTISTS YOU
' WON'T WANT TO MISS!!!

Opening Cocktail Reception

Dance Party Hosted by MCA Records
Scholarship Foundation Dinner

Late Night Party At Tipitina's

g Store Manager's Party at Tower Records
Special Program for Spouses, Companions & Guests

The Neville g W ¢ " ¥
Couten o agporOthers ¢ 7 BUSINESS SESSIONS
' SEMINARS * EXHIBIT AREA

_ERCHANDISER OF THE YEARAWARDS
Sy, BEST SELLER AWARDS

o,

PRODUCT PRESENTATIONS BY:

2
s . © BMG DISTRIBUTION/RCA RECORDS/ © INDEPENDENT MANUFACTURERS & DISTRIBUTORS
Ee & Zydecajun A&M RECORDS/ARISTA RECORDS ® MCA DISTRIBUTING CORP.
B . ne Toups Yy ; © CEMA DISTRIBUTION ® POLYGRAM RECORDS
Way polyGram Records ® WARNER/ELEKTRA/ATLANTIC CORP. ® CBS RECORDS, INC.
COLUMBLIA/EPIC ~PORTRAIT~ ASSOCIATED LABELS

Courtesy of

1989 NARM CONVENTION

MARCH 3-7 MARRIOTT HOTEL NEW ORLEANS, LOUISIANA
7wam7(’ Z'J/wgwm fm/ e NAIAM Wm

WTG/CBS MASTERWORKS/CHRYSALIS RECORDS

Name._ lama
Company O Retailer
O Record Manutacturer
Address O wholesaler
0 Other
PLEASE SPECIFY

Phone ( ) FAX ( )

Key,
Note ¢
. Return Coupon to:
Capip ér: 5
"ol/Emy Music IIOe Smlth National Association of Recording Merchandisers
“Hne. 3 Eves Drive, Suite 307 Marlton, NJ 08053 USA (609) 596-2221

4 Pl(;JS PLENTY OF
EW ORLEANS MUSICAL
1 SURPRISES!! PLEASE DUPLICATE THIS FORM FOR ADDITIONAL REGISTRANTS
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Musicians Band Together To Battle AIDS Among l}auntty s Teens

BY PETER LUDWIG

NEW YORK There is a growing
fear among national health officials
that teens—particularly minorities—
are the next group to fall victim to
the AIDS virus in large numbers. To
inform adolescents that they are in-
deed at risk, the Musicians For Life
radio/TV PSA campaign was

| PROMOTIONS

launched last December by the Na-
tional AIDS Network as the only
such effort targeting teens national-
ly. Its administrators hope stations
will air the 15- and 30-second spots in
time slots with high teen listenership.

The 17 fully produced PSAs fea-
ture such recording artists as Madon-
na, Los Lobos, Ice-T, M.C. Lyte,
Gwen Guthrie, and Al B. Sure! deliv-
ering the facts that there’s no cure,
anyone can catch AIDS, and that
you get it from drug needles and en-
gaging in sex. In each spot, the art-
ists all hit hard on the message that
abstinence from drugs and sex is the
best prevention—and that if you
have sex, stick with your partner and
use a condom.

Public-service campaign veteran
Marcy Kelly is directing the project.
She says an increasing number of
Americans in their mid-20s are being
diagnosed with AIDS or AIDS-Relat-
ed Complex; since the disease has an

average incubation period of seven
years, these people may have con-
tracted the virus in their teens. Kelly
says misinformation and teenagers’
tendency to consider themselves in-
vulnerable are her biggest chal-
lenges.

The campaign’s initial concern was
that station GMs would bury or sim-
ply not air the PSAs for fear of being
accused of promoting sexual promis-
cuity. That’s why all the spots advise
abstinence. Part of the M.C. Lyte
spot, for example, runs, “Sex? You
can wait. Drugs and needles? You
don’t need ’em.”

The next concern was the use of
the word condom. Kelly says, “We
decided the campaign wouldn’t be
worth it if we didn’t use the word.
But it didn’t present the problem we
thought it would. I think we can
thank the Surgeon General for that.
He's cleared the way for its use in the
media.”

All the networks and MTV have ac-
cepted the Musicians For Life spots;
Kelly’s concern now is that stations
find suitable air slots. “It does no
good to run them around Sunday
morning news shows,” says Kelly.
“We need to reach the teens when
they’re listening. They still think they
can tell who has AIDS by looking at
them, and that they won’t get it as
long as they're in love.”

Musicians For Life grew out of a
Warner Communications fund for
teen AIDS education. The National
AIDS Network is a national informa-

tion clearinghouse for more than 550
local community AIDS organizations;
it channeled that money to the Cali-
fornia Community Foundation to de-
velop the campaign.

Kelly is requesting that all stations
that received the PSAs fill out the en-
closed response card. For more infor-
mation on the campaign, Musicians
For Life can be reached at 818-907-
5070. The National AIDS Network,
located in Washington, D.C,, also has
a wealth of information for stations
interested in continuing, or starting,
AIDS-related promotions. NAN can
also put stations in touch with AIDS
organizations in their market. Their
number is 202-293-2437.

Surgeon General C. Everett Koop
has praised the media for its work in
getting accurate AIDS information
to the public. One of the next big ra-
dio efforts will be classic rock WZLX
Boston’s second ‘“‘Aim For The
Heart” radiothon Feb. 10. WZLX will
again enlist national and local celebri-
ties for a day of educational forums
and fund raising for the AIDS Action
Committee of Massachusetts.

HAVING AN INAUGURAL BALL

Stations in our nation’s capital
were not about to pass up the chance
to run promotions with an inaugural
theme for the changing of the presi-
dential guard. Classic rock WCXR
brought in new Republican National
Committee Chairman Lee Atwater
for a two-hour, on-air interview.
Atwater, now known for assembling

¢

Quayle In Natural Habitat? KITY “Power 93" San Antonio, Texas, was one
among many stations rounding up a Dan Quayle lookalike for inauguration
week—in this case, for Power 93 night at a San Antonio comedy club. Pictured
standing, from left, Joe Williams; the club’s Rick Kolton; KITY PD Rick Upton;
IRS's Beckee Cohee; the quasi Qyayle; and IRS VP of promotions Barry Lyons.
Seated are KITY MD Sharon Lepere and Star Search comedian Al Lubell.

the GOP's unlikely R&B inaugural,
was a natural on the station’s regular
Sunday feature “The Blues Room.”
And at WCXR'’s inauguration party,
a bush, a frozen quail, and a cabinet
were the natural prize choices.

Top 40 WAVA held its own swear-
ing in for listeners who believed their
inauguration invitations were “lost in
the mail.” The party featured WA-

VA’s own Bush and Quayle—the
winners of the Ron Smith Celebrity
Look-Alike Contest. Dress was “all
American.” Country WMZQ is on the
national record as President Bush’s
favorite station; it simulcast the
soundtrack to the inaugural fire-
works display.
Top 40 KDWB-FM Minneapolis
(Continued on page 23)

THE GAVIN SEMINAR
FOR MEDIA PROFESSIONALS

FEBRUARY 16, 17 and 18

FFor room reservations, send in your room
registration card or contact the Gavin office.

INTRODUCING THE 1989
GAVIN SEMINAR AGENDA!

THURSDAY, FEBRUARY 16th

SEMINAR REGISTRATION DESK OPENS AT NOON
* PRE-SEMINAR ALTERNATIVE CONCLAVE

An informal session, hosted by Peter Standish, discussing the specifics of the Alternative

music market.

¢ COOL TALK AND HOT JAZZ!

Portrait Records and Gavin Jazz/Adult Alternative will present a Jazz/Adult opening
discussion session. Immediately following, the room will be transformed into a Jazz club
featuring Portrait recording artist Michel Camilo and his band in performance.

FRIDAY, FEBRUARY 17th

« THE PRESENT AND FUTURE OF THE MUSIC AND RADIO INDUSTRY: TWO
VIEWS FEATURING RICHARD BALSBAUGH, CEO OF PYRAMID
BROADCASTING and BOB KRASNOW, CHAIRMAN OF ELEKTRA RECORDS

Two leading figures in radic and music will offer their feelings and input on the current

state and the future of our industries.
¢ GUNS N' ROSES N' ROCK N'ROLL

An amazing step by step look at the launching of one band's mercurial rise to the

top--from demo to platinum status.

« THE POWER OF SONG--AN ARTIST'S PERSPECTIVE
Artists from diverse musical backgrounds will highlight an audience discussion and
performance of music beyond "Baby, baby I love you."

« FOCUS GROUPS--THROUGH THE LOOKING GLASS

Jhan Hiber, VP of Research for Malrite Communications goes behind the scenes with this

@ THE WESTIN STFRANCIS
San francisco

» KEYNOTE EVENT: AN AFTERNOON WITH MANAGEMENT
VISIONARY TOM PETERS
A very special Gavin Seminar event featuring Tom Peters, America's foremost
management realist. A music/radio industry first!
« THE GAVIN SEMINAR CELEBRITY COCKTAIL PARTY
Artists, music and radio’s finest get together for one of the supreme industry affairs of the
year. Additional tickets available only through fu