
* * * * * ** * * * * * *3 -DIGIT 903 
000817973 4401 8916 MAR9OCHZ 
MoNTY GREENLY ' APT A 
3740 ELM 
LONG BEACH CA 90807 

UK'SO 

Follows page 56 

VOLUME 101 NO. 16 THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT April 22, 1989/$3.95 (U.S.), $5 (CAN.), £3.50 (U.K.) 

fairness Doctrine Bill 
Surges Ahead In Congress 

BY BILL HOLLAND 

WASHINGTON Legislation that 
would reimpose the fairness doctrine 
on broadcasters as a federal law is on 
a fast track in the House of Repre- 
sentatives. The bill was marked up 
and passed by the full Commerce 
Committee April 11, only days after it 
had been voted out of subcommittee. 

The full committee endorsement 
virtually assures similar treatment 
on the House floor, as well as the 
probability of a full -fledged fight 
with broadcasters should they contin- 
ue to oppose the bill on constitutional, 

German Labels 

On The Lookout 

For Intl Talent 
BY ELLIE WEINERT 

MUNICH, West Germany West 
German record companies are sign- 
ing an increasing number of non -Ger- 
man artists with international ap- 
peal- perhaps as an early reflection 
of the 1992 European single market 
and its implications. 

The signings also reflect the out- 
ward- looking, entrepreneurial mood 
and policy in the German music in- 
dustry. Local talent executives are 
looking for promising overseas acts 
that are suitable for the German mar- 
ket as well as markets beyond the na- 
tional frontiers. 

Some international artists are sign- 
ing with German labels because they 
find greater receptivity for their 
ideas and greater flexibility in imple- 
menting them at German companies 
than they have encountered in their 
native territories. 

(Continued on page 80) 

First Amendment grounds. 
Similar legislation sponsored by 

Sen. Ernest Hollings, D -S.C., is pend- 
ing in the Senate. Chances for pas- 
sage are strong. 

Even some broadcaster allies in the 
Congress are now suggesting that it 
might be in the interest of the radio 

(Continued on page 81) 

Small Dealers Largely Shut Out Of Vinyl Bonanza 

Major Chains Get Choice LP Cutout Titles 
BY DAVE DiMARTINO 

LOS ANGELES As the vinyl record 
spins toward its inevitable phase -out, 
one major question remains: What's 
going to happen to the deleted LPs? 

The retail space limitations affect- 
ing full -priced LPs have also impact- 
ed the cutout vinyl market. Dealers 
who have already replaced vinyl- 

filled bins with CD or cassette prod- 
uct are not altogether anxious to de- 
vote more floor space to a configura- 
tion with diminishing sales power. 

Ironically, however, at a time when 
the general quality of cutout vinyl ti- 
tles may be at an all -time high, prime 
deleted LPs may be ending up in few- 
er stores than ever before -stores 
that, according to several cutout ven- 

Rap's Rise Boosts Indi8 Album Output 
BY BRUCE HARING 

NEW YORK Tone Loc's rise to No. 
1 on Billboard's Top Pop Albums 
chart last week with his Delicious Vi- 
nyl debut, "Loc -Ed After Dark," may 
be only the first such show of 
strength by independent rap and 

CO 

dance labels. 
Thanks to the success of acts like 

Run- D.M.C., Salt -N -Pepa, and Stetsa- 
sonic, album releases by such labels 
have increased rapidly over the last 
two years, and various executives 
say the increased profits and higher 
profile generated by albums should 

boost further gains at radio and re- 
tail. 

Previously limited to two or three 
album releases per year, independent 
labels like Tommy Boy, Select, Sleep- 
ing Bag /Fresh, and others have be- 
gun ambitious album -release sched- 

(Continued on page 84) 

ADVERTISEMENTS 

THE "SAY ANYTHING" SOUNDTRACK SAYS IT ALL ... 
With a stellar artist line -up that includes tracks from Living 
Colour, Cheap Trick, Depeche Mode, The Replacements, 
Joe Satriani, Nancy Wilson of Heart and much, much more! 
On WTG Cassettes, Compact Discs and Records. 

THERE'S NOTHING CHILDISH ABOUT THE PIXIES. 
DooNttle is their 4AD /Elektra debut. A collision of craft and 
chaos. Music that's highly evolved. Doolittle ... A natural selection. 
Featuring the single and video "Monkey Gone To Heaven." 
Produced by Gil Norton. See them on tour soon!! Scope it out ... 
on 4AD /Elektra cassettes, compact discs and records. 

dors, have in fact been leading the 
way in reducing their vinyl stock alto- 
gether. 

At the same time, the cutout mer- 
chants contend, label diligence in 
tightening up vinyl stock has also re- 
duced the number of copies of these 
deleted titles that they have been 
able to obtain. Thus, relatively few 
copies of those choice cutouts are 
reaching the independent stores and 
smaller chains that have remained 
loyal to the dwindling configuration. 

CBS Records, for example, recent- 
ly deleted large numbers of vinyl ti- 
tles that were once top sellers by art- 

(Continued on page 81) 

Kenny Rogers To 

Bow Pricey Vid 

On NBC Special 
BY STEVEN DUPLER 

NEW YORK A 51/2-minute video- 
clip costing a staggering $600,000 will 
support the May 2 release of Kenny 
Rogers' new Warner Bros. album, 
"Something Inside So Strong." The 
video will debut May 20 exclusively 
on NBC-TV as the centerpiece of a 
network concert special featuring 
Rogers, Dolly Parton, and Willie Nel- 
son. 

The clip -which may be the most 
expensive shortform music video 
ever produced -is for the song "Plan - 

(Continued on page 84) 
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FEET DON'T LIE. 
Go ahead, try it.Try not to move when you put on JUST IN TIME, the Capitol debut from 
THE CONTROLLERS. One listen to the first single, "Temporary Lovers;' and your feet will 

dance like never before. Then catch the sizzling video and see how it's really done. 
The Controllers will take control of your feet, your mind and soon...the charts. 
So get in step. 

C 1.9 CAPITOL RECORDS INC 

various uacx, Produced or Bone ll Spence, Jr and Sam S.MS CO, DS Coda Productions. 016,E Brown for Brown Sugar Productions and vassal Benton, for Palm tree Productions Management Profes.ianai Nefwori. Group and New Era Productions 
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THE 
ATLANTIC TEAM 

REALLY 
NAILED E_Vl 

IN THE 
FIRST QTJART F:R! 
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ITN 
Are we hooked on success, or do we always 

get hung up over great music? Either way, 

since we just completed the most successful 

quarter in the history of Atlantic Records, 
it's nice to have so much to show for our efforts. 

In a business where you constantly have to 

put up or shut up, we're happy to keep 
putting up. Because at Atlantic Records, we go 

to the wall for our artists. 

GOLD: 
BAD COMPANY 

Dangerous Age 

BETTE MIDLER 
BEACHES Original Soundtrack Recording 

BUSTER 
Original Motion Picture Soundtrack 

THE ESCAPE CLUB 
Wild Wild West 

LEVERT 
Just Coolin' 
MIKE + 

THE MECHANICS 
Living Years 

SKID ROW 
Skid Row 

WINGER 
Winger 

PLATINUM: 
BAD COMPANY 

10 From 6 
CROSBY, STILLS, 
NASH & YOUNG 

American Dream 
RATT 

Reach For The Sky 

DOUBLE PLATINUM: 
DEBBIE GIBSON 

Electric Youth 

WHITE LION 
Pride 

TRIPLE PLATINUM: 
DEBBIE GIBSON 

Out Of The Blue 

QUADRUPLE PLATINUM: 
INXS 

Kick 

On Atlantic Records, Cassettes and C-)mpacr. Disc 
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DISCO DAYS: 10 YEARS AFTER THE BOOM 
In early 1979, disco was in its heyday. Radio stations were turning to the 

format in record numbers. Donna Summer was queen and John Travolta 

was king. And then came the bust. Ten years later, radio editor Sean 

Ross looks back at disco's dizzying rise, tumultuous fall, and, yes, quiet 

resurgence. Stories begin on page 10. 

The Pride Of The Country 
You win some and you lose some. Alabama, Hank Williams Jr., and K.T. 

Oslin all did the former at the 24th Annual Academy of Country Music 

Awards April 10 in Burbank, Calif. And as for Randy Travis, well ... Bill- 

board Nashville GM Gerry Wood has the complete rundown. Page 30 

JAZZ THE FACTS ON UPCOMING FEST 
All that's jazz is coming to New York in June for the annual JVC Jazz 

Festival. This year's 10 -day event promises a full menu of acts sure to 

suit almost anyone's musical taste. Billboard columnist Jeff Levenson 

sifts the just- announced schedule of events. Page 56A 

Spotlight On The U.K. Follows page 56 
Concerts & Venues Spotlight Follows page 62 

FEATURES 
74 Album & Singles Reviews 56A Jazz /Blue Notes 

37 The Beat 27 Latin Notas 

38 Boxscore 73 Lifelines 

6 Chartbeat 73 Market Action 

27 Classical /Keeping Score 30 Nashville Scene 

65 Clip List 72 Newsmakers 

29 Dance Trax 18 Power Playlists 

87 Executive Turntable 45 Retail Track 
56A Gospel Lectern 21 The Rhythm & the Blues 

44 Grass Route 23 Rossi's Rhythm Section 

78 Hot 100 Singles Spotlight 10 Vox Jox 

88 Inside Track 

SECTIONS 
21 Black 63 Music Video 

69 Canada 62A Pro Audio /Video 
46 Classified Actionmart 10 Radio 

9 Commentary 42 Retailing 

30 Country 37 Talent 

57 Home Video 73 Update 

66 International 48 Video Retailing 

MUSIC CHARTS 
Top Albums Hot Singles 

25 Black 15 Adult Contemporary 
45 Compact Disks 22 Black 

32 Country 23 Black Singles Action 
68 Hits of the World 34 Country 
27 Latin 35 Country Singles Action 

16 Modern Rock Tracks 80 Crossover 30 

42 New Age 28 Dance 

82 Pop 68 Hits of the World 

16 Rock Tracks 24 Rap 

56A Spiritual 76 Hot 100 

78 Hot 100 Singles Action 

VIDEO CHARTS 
61 Business And Education 54 Videocassette Rentals 
61 Health And Fitness 58 Videocassette Sales 
48 Kid Video 57 Videodisks 

©Copyright 1989 by Billboard Publications Inc., a subsidiary of Affiliated Publications Inc. BILLBOARD 
MAGAZINE (ISSN 0006 -2510) is published weekly (except for the first week in January) by Billboard 
Publications Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual 
rate, Continental U.S. $178.00. Continental Europe 1165. Billboard, Quadrant Subscription Service Ltd., 
Perrymount Road, Haywards Heath, West Sussex, England. Registered as a newspaper at the British Post 

Office. Japan Y92,000. Music Labo, Inc., Dempa Building, 2nd Floor, 11 -2, 1- Chome, Nigashi -Gotanda, 

Shinagawa -ku, Tokyo 141, Japan. Second class postage paid at New York, N.Y. and at additional mailing 
office. Current and back copies of Billboard are available on microfilm from Kraus Microform, One Water 
Street, White Plains, N.Y. 10601 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 
48106. Postmaster, please send changes of address to Billboard, P.O. Box 2071, Mahopac, N.Y. 

10541 -2071, 914- 628 -7771. 

Study Indicates 5 -Month Viewership Of 19 Titles 

Nielsen Home Vid Test Figures In 
BY KEN TERRY 

NEW YORK Nielsen Media Re- 
search's test of its home video rat- 
ings service projects that from Oct. 
10 through March 12, 19 measured ti- 
tles were viewed approximately 110 
million times in U.S. households, ac- 
cording to Paul Lindstrom, VP /prod- 
uct manager for Nielsen. 

Although not at liberty to identify 

the top title, Lindstrom says the most 
frequently watched item in the test 
had 28 million playbacks; at the bot- 
tom of the heap, a "fairly esoteric" ti- 
tle was viewed 380,000 times. These 
numbers, he says, "were pretty much 
in line with [video suppliers] expecta- 
tions." 

Among the tested cassettes were 
such movies as "Broadcast News" 
(CBS /Fox), "The Last Emperor" 

Vid Execs Worried About 
Zero Growth In Rentals 
BY JIM McCULLAUGH 

LOS ANGELES Has the rental 
side of the home video business hit 
another wall? 

Despite overall optimistic indus- 
try growth patterns, some suppli- 
ers suggest that it has, as was evi- 
denced at media analyst Paul Ka- 
gan's annual West Coast home 
video roundtable held here April 12 
at the Beverly Hills Hotel. 

Rand Bleimeister, Nelson Enter- 
tainment executive VP, said: 
"We've got severe problems on the 
rental side of the business. We've 
hit the wall in the first quarter of 
1989 with respect to wholesale dol- 
lar growth. It's not fair to necessar- 
ily say anymore that strong growth 

in the rental segment of our busi- 
ness is automatic." 

Using $5 million in wholesale rev- 
enues per movie as a measurement, 
Bleimeister said the top video com- 
panies generated about $400 million 
worth of wholesale revenues in the 
first quarter of this year. 

But in the first quarter of 1988 
"there was also $400 million worth 
of wholesale dollars. There was no 
growth comparing the two quar- 
ters," he said. 

The figures are dramatic, he said, 
compared with the first quarter of 
1987, "when there was 50% growth 
in terms of A titles and 331/3% 
growth overall." 

In addition, citing his own re- 
(Continued on page 81) 

(Nelson), "Midnight Crossing" (Ves- 
tron), "Poltergeist III" (MGM /UA), 
"Dead Pool" (Warner Bros.), "Three 
Men And A Baby" (Touchstone), and 
"Young Guns" (Vestron). 

Another finding of the study, Lind- 
strom says, is that the data show 
more viewing activity than anticipat- 
ed. Through the end of February, 
Nielsen picked up 104 million play- 
backs on 80 million "transactions," 
defined as one or more viewings of a 
tape within 48 hours in a given house- 
hold. This means that each cassette 
was played back an average of 1.3 
times per transaction, with more mul- 
tiple plays for such popular genres as 
action -adventure, comedy, and hor- 
ror. 

This ratio cannot be completely 
correlated with the number of plays 
per rental, admits Lindstrom, since 
some encoded tapes, such as Jane 
Fonda's "Workout," may have been 
sold through to Nielsen households 
involved in the home video ratings 
test. 

Nevertheless, he maintains, the 
sell- through factor is less important 
than it appears, since rental units are 
turned far more often than people 
view the videocassettes they own. 
Thus, if 100,000 units of a movie are 
shipped, and 90% are rented 40 times 
each, they will generate at least 3.6 
million playbacks; the other 10,000 
units, if viewed twice in a year's time 
by their owners, represent only 
20,000 playbacks. Even if the 90,000 
rental units are sold as used pieces 

(Continued on page 75) 

Justice Dept OKs Time -Warner Merger 
Deal Now In Hands Of SEC, Company Shareholders 

BY CHRIS MORRIS 

LOS ANGELES The proposed 
merger of Time Inc. and Warner 
Communications Inc. cleared its first 
hurdle with the Justice Department's 
approval of the corporate marriage. 

The April 6 announcement from 
the government came only a month 
after the two corporate giants stated 
their intention to merge into one mas- 
sive entity in a stock swap valued at 
$18 billion (Billboard, March 18). 

A Justice Department statement 
said that the agency "has concluded 
that the merger is not likely to lessen 
competition substantially in any rele- 
vant market." 

Charles F. Rule, assistant attorney 
general in charge of the anti -trust di- 
vision, said, "We determined that the 
merger would not violate Section 7 of 
the Clayton Act ... and we would not 
sue to enjoin the transaction." 

Time will now exchange 7.1 million 
of its shares (or 12.5% of its common 
stock) for 17.3 million WCI shares (or 
9.5% of Warner's outstanding 
shares). If the Securities & Exchange 
Commission OKs the pact and if Time 
and WCI shareholders also approve 
it, the union could be consummated 
within four months. 

Assuming the deal is ultimately 
completed, Time -Warner stands to 
produce growing revenues and oper- 
ating income -particularly in the 
realm of recorded music and music 
publishing -over the next two years, 
according to the estimates of a New 
York investment firm. 

In late March, Raymond L. Katz of 

Mabon, Nugent & Co. issued a report 
advising the purchase of WCI stock 
and rating Time Inc. stock as an "at- 
tractive" buy. The report also offered 
pro forma estimates of combined 
Time -Warner performance for the 
1989 and 1990 fiscal years. 

According to Mabon, Nugent, 
Time -Warner would capture total 
revenues of $10.3 billion in 1989 and 
$11.4 billion in 1990. Recorded music 
revenues for 1989 were estimated at 

$2.4 billion, or almost 24% of the total; 
this total would rise to $2.7 billion, or 
24.5 %, in 1990. 

Time -Warner's combined operat- 
ing income for 1989 was estimated at 
$1.6 billion; the following year, it 
would rise to $1.9 billion. Recorded 
music would account for $375 million, 
23.1% of the total, in 1989, climbing to 
$435 million, 22.7% of the pie, in 1990. 

Mabon, Nugent valued Warner's 
(Continued on page 84) 

Va/eñe Tashjian's Motion 
To Avoid brand July Nixed 

LOS ANGELES An emergency 
motion seeking, among other 
things, to enjoin the government 
from convening a grand jury that 
would issue a superseding indict- 
ment against Valerie Tashjian was 
denied in U.S. District Court here 
April 12. 

At press time, denial of the mo- 
tion, which also sought case dis- 
missal and charged egregious gov- 
ernmental conduct, meant that the 
grand jury could convene without 
legal obstacle by Thursday (20). 

Tashjian, wife of San Mateo, 
Calif. -based independent record 
promoter Ralph Tashjian, is slated 
to stand trial here May 23 on 
charges of federal income tax eva- 
sion violations stemming from the 

ongoing government probe into al- 
leged music industry payola prac- 
tices. That date was set here 
March 15, when U.S. District 
Judge Pamela A. Rymer refused 
for the second time to accept Val- 
erie Tashjian's guilty plea, part of 
a dual plea- bargain package in- 
volving her and her husband. Fol- 
lowing the completion of that trial, 
Ralph Tashjian faces his own trial 
on separate charges. 

In denying Valerie Tashjian's 
April 12 motion, Rymer told David 
E. Kenner, Tashjian's counsel, "If 
I didn't believe that there is a fun- 
damental, prudential difficulty 
with the court stepping into the 
executive function ...I would be- 

(Continued on page 7.9) 
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Fox Reaps Import $$ Bonanza 
But Licensees Claim Biz Is Affected 

BY KEN TERRY 
NEW YORK In the two years since 
a key court ruling upheld the right of 
music publishers to collect mechani- 
cal royalties on imported records, the 
Harry Fox Agency has issued more 
than 9,000 per -track licenses to im- 
porters and has received "substantial 
amounts of money" from them, ac- 
cording to Ed Murphy, president/ 

CEO of the agency. Last year alone, 
he says, the agency took in "close to a 
million dollars" from this source. 

Noting that industry observers 
had predicted an adverse impact on 
importation when HFA began de- 
manding licenses, Murphy says, "It's 
progressed from the Harms [court] 
case to today, where there's an order- 
ly market. We're licensing compa- 
nies, and the business continues." 

New firm To Track Music 
Use By Local TV Stations 

BY EDWARD MORRIS 
NASHVILLE A new corporation, 
funded by the broadcast TV industry, 
has been set up to collect and report 
data on music use by local TV sta- 
tions. Media Reports Inc., a joint ven- 
ture between the Clearing House 
Ltd. of Los Angeles and the All -In- 
dustry Television Station Music Li- 
cense Committee, aims to be in opera- 
tion within four months. The Clear- 
ing House Ltd. represents TV and 
movie producers in clearing music 
rights. The All- Industry Committee 
negotiates licensing agreements with 

ASCAP and BMI and is supported by 
funds from the entire broadcast in- 
dustry. 

"We've worked out a process for 
giving the stations' actual logs," ac- 
cording to MRI president /CEO Ron- 
ald H. Gertz. "And we will have the 
ability, by contract, to audit the sta- 
tions." 

While not giving the actual startup 
costs for the system, Gertz says MRI 
has assurance of enough funding to 
operate for two years without regard 
to income. 

"Per- program reports to the per - 
(Continued on page 80) 

Exec: I Have Rights To Donny's Album 

Curb Sues Osmond, Capitol 
BY CHRIS MORRIS 

LOS ANGELES Record executive/ 
producer and former California lieu- 
tenant governor Mike Curb has filed 
suit against singer Donny Osmond, 
Osmond's manager, William L. Waite 
III, and Capitol Records in a dispute 
over Capitol's imminent release of a 
new Osmond album. 

The suit, filed April 4 in California 
Superior Court here, charges the de- 
fendants with breach of contract, un- 
fair competition, and other abuses, 
and seeks an injunction against the 
release of the album. Damages are to 

be determined at trial. 
At issue in the court action is Capi- 

tol's scheduled April 26 release of 
"Donny Osmond," which features re- 
cordings cut by the singer for Virgin 
Records in the U.K. 

According to the suit, in February 
of this year Osmond and his compa- 
nies entered into an oral agreement 
with Curb, who produced the '70s 
chart hits logged by the vocalist, his 
sister Marie, and other members of 
the Osmond family. The agreement, 
which Curb claims was subsequently 
formalized in an exchange of letters 

(Continued on page 79) 

`Winning At Sponsorship' 
Reprised In New Orleans 

NEW YORK Billboard and Amuse- 
ment Business will present Winning 
At Sponsorship, the seventh annual 
seminar on creating and implement- 
ing corporate sponsorship programs 
in the entertainment industry, Sept. 
24-26, at the Hotel Inter -Continental 
in New Orleans. 

The seminar provides attendees 
the opportunity to learn about the lat- 
est trends in sponsorship from expe- 
rienced professionals as well as to 
make contacts with others in the in- 
dustry. Past speakers include Irving 
Azoff, chairman of MCA Music En- 
tertainment Group; John DiPietro, 
WSRS -FM Worcester, Mass.; Connie 

Looking for the 
Executive Turntable? 

... see page 87 

Wolpert, Miller Brewing Co.; Michael 
Omansky, RCA Records; Paul McIn- 
tire, MCA Home Video; and Jay Cole- 
man, Rockbill /ECMI. 

This year's speakers, to be an- 
nounced shortly, will cover such top- 
ics as writing sponsorship proposals; 
preparing contracts and avoiding le- 
gal disputes; marketing; promoting 
and merchandising events; generat- 
ing publicity; and postsponsorship 
evaluation. 

More than 300 executives responsi- 
ble for planning special events for 
arenas, festivals, theme parks, record 
companies, clubs, and sports teams 
are expected to attend, as well as pro- 
fessionals who execute sponsorship 
programs for corporations, market- 
ing firms, and agencies. 

For more information, write Win- 
ning At Sponsorship, 49 Music 
Square West, Nashville, Tenn. 37203, 
or call 615-321-4254. 

6 

In contrast, some importers say 
that their business -already in the 
dumps because of the weak dollar - 
has undergone a further decline since 
HFA began coming after them. Alan 
Weiner, president of Rectrak, a Hill- 
side, N.J. -based importer, states, 
"The business has pretty much died 
off. It's only a handful of people." 

Another small importer, who asked 
not to be identified, notes that the 
larger rock houses, like Important 
and Caroline, have mostly switched 
from importing to domestic manufac- 
turing and distribution. Three other 
companies that formerly brought in 
West German and French product - 
International Book & Record, Ger- 
man News, and German Language 
Publications- "have all gone out of 
the market, due to the currency situa- 

(Continued on page 84) 

Orange Crush. Richard Orange, recently signed as an exclusive staff 
songwriter for Stone Diamond Music, takes a break at Memphis' Sounds Unreel 
Studios. Shown, from left, are Brad Rosenberger, manager of creative affairs, 
West Coast, Jobete /Stone Diamond; Holly Greene, VP, creative affairs, East 
Coast, Jobete /Stone Diamond; Orange; and John Hornyak, Sounds Unreel. 

Madonna's `Prayer' Shoots To The Top; 
GN'R's `Patience' Pays Off In Album Rise 

MADONNA's "Like A Prayer" jumps to No. 1 on both 
the Top Pop Albums chart and the Hot 100. It's the sing- 
er's third No. 1 album and seventh No. 1 single. Only 
Bruce Springsteen has had more top- charted albums in 
this decade (four); only Michael Jackson has had more 
top- charted singles (nine). And both of those veterans 
started their No. 1 collections in 1980, whereas Madonna 
didn't land her first No. 1 single or album until the dec- 
ade was already half over. 

"Like A Prayer" is Madonna's third consecutive stu- 
dio album to reach No. 1, 
following "Like A Virgin" 
and "True Blue." The 30- 
year -old star is the first 
artist to top the chart with 
three studio albums in a 
row since the Rolling 
Stones rang the bell with 
eight straight studio al- 
bums from 1971 -81. 

"Like A Prayer" is Ma- 
donna's fastest- breaking 
album to date. It took just 
three weeks to reach No. 1, compared with five weeks 
for "True Blue" and 11 weeks for "Like A Virgin." 

"Prayer" is Madonna's first single to top the Hot 100 
in just six weeks since "Virgin." Both hits -not coinci- 
dentally-were subjects of heated media controversy. 
The success of "Virgin" sparked a wave of stories focus- 
ing on Madonna's "bimbo" / "boy toy" image; "Prayer" 
made headlines when Pepsi -Cola decided to drop its TV 
ads featuring the singer following complaints by Chris- 
tian groups upset by the use of religious imagery in Ma- 
donna's `Prayer" video. 

But controversy becomes Madonna. The latest flap 
might have hurt a Whitney Houston or Michael Jackson, 
but it may well help Madonna, whose persona is largely 
based on being rebellious and anti- establishment. The 
greater risk to her credibility was probably getting in 
bed with an advertiser in the first place. But because of 
the way it turned out -with Madonna pocketing big 
money for an ad that aired twice -she is widely per- 
ceived as having beaten Madison Avenue folk at their 
own game. Rather than following their agenda, she once 
again set her own. 

FAST FACTS: Guns N' Roses' "G N'R Lies" leaps to 
No. 6 on the pop albums chart as the first single from 
the album, "Patience," jumps to No. 33 on the Hot 100. 
The Geffen album initially peaked at No. 4 in February, 
but is almost certain to climb higher than that on the 
strength of this single. Meanwhile, the Guns' debut al- 
bum, "Appetite For Destruction," dips to No. 12 after 
logging 53 weeks in the top 10 and yielding three top 10 
singles. 

Bon Jovi's "I'll Be There For You" leaps to No. 5 on 
the Hot 100, becoming the third top five hit from the 

CHAR! 
DEA' 

by Pau Z 

band's smash "New Jersey" album. "Bad Medicine" 
topped the chart in November, "Born To Be My Baby" 
reached No. 3 in February. "New Jersey" is the second 
album by a metal /pop band to generate three top five 
hits, following Def Leppard's "Hysteria." 

Thirty Eight Special's "Second Chance" surges to 
No. 10 on the Hot 100, becoming the group's first top 10 
pop hit since "Caught Up In You" in 1982. The key to 
this hit has been its multiformat appeal. It jumps to No. 
4 on the Hot Adult Contemporary chart and reached No. 

2 a few weeks ago on the 
Album Rock Tracks chart. 

Lita Ford's duet with 
Ozzy Osbourne, "Close 
My Eyes Forever," jumps 
to No. 35 on the Hot 100, 
becoming Osbourne's first 
top 40 single after more 
than 20 years in the busi- 
ness. 

Elvis Costello is back 
on the Hot 100 for the first 
time in nearly five years 

as "Veronica" -which he co-wrote with Paul McCart- 
ney- debuts at No. 75. Costello's biggest hit to date, 
"Everyday I Write The Book," reached No. 36 in 1983 
... And Donna Summer's new association with Atlan- 
tic, following a disappointing nine -year tenure at Gef- 
fen, is off to a promising stark "This Time I Know It's 
For Real" -which she co-wrote with Stock, Aitken, 
Waterman - debuts at No. 88. 

Karyn White lands her third consecutive No. 1 hit on 
the Hot Black Singles chart with "Love Saw It." It's the 
eighth No. 1 black hit in just more than nine months for 
red -hot producers L.A. Reid & Babyface. 

Bonnie Raitt's "Nick Of Time" leaps to No. 65 in its 
second week on the pop albums chart. Raitt first hit the 
chart in 1972 when she was signed to Warner Bros. and 
Joe Smith was president of that label. She's now with 
Capitol, where Smith is CEO. Raitt isn't the only former 
Warner act who has followed Smith to the Capitol tow- 
er. The Doobie Brothers, whose Capitol debut, "Cy- 
cles," is due next month, were one of Warner's hottest 
acts throughout the '70s. 

WE GET LETTERS: Mike Perini of Ypsilanti, Mich., 
notes that "Traveling Wilburys" has spent more 
weeks in the top 10 on the pop albums chart-21-than 
any other album in the '80s that failed to yield at least 
one top 40 single. The previous holder of this dubious 
distinction: Barbra Streisand's "The Broadway Al- 
bum," which was top 10 for 18 weeks. 

T. Stacy Helton of Ringgold, Ga., notes that the Belle 
Stars' "Iko Iko," which jumps to No. 22 on the Hot 100, 
is the first top 40 single from the soundtrack of an Os- 
car- winning best picture since Vangelis' "Chariots Of 
Fire" seven years ago. 

Grein 
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TKIS YflR'S SST BETTE ANT GOLD 

R E C O R D \ 6 

Bette Midler 
ORIGIN, AL SOUNDTRACK RECORDING BEACHES 
031933) 

Any song that Bette Midler touches has a way of turning to gold. 

The film BEACHES' tugged at millions of hearts this year. 

Not just because of Bette's brilliant acting performance, 

but because her songs became the true emotional core of the movie. 

BEACHES features the Bette Midler hits "Wind Beneath My Wings," 

"Under The Boardwalk" and "I Know You By Heart: 

Produced by Arif Mardin 

on A t I I a n t i c R e c or d s 

I989 Monk Recording Corp.trAV.brner Communications Co. 

C: a s s e t t e s a n d Co in p a r t D i s c s 
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Sexual Images Convey Wrong Message 

MUSIC BUSINESS MUST FIGHT DECADENCE 
BY DICK EASTMAN 

More than a decade ago, the group 
Supertramp released a record in 
which the cover artwork humorously 
and portentously depicted a man re- 
clining comfortably in a lawn chair, 
seemingly oblivious to the forces of 
decline and decadence raging around 
him. The album was called "Crisis? 
What Crisis ?," and I can't help but 
wonder if that man lying blissfully 
unaware in that lawn chair might not 
be a metaphor for the music business 
today. For in the midst of the moral 
crisis surrounding us in the U.S., we 
in the music industry, far from tak- 
ing a leadership role to combat the 
problem, seem unwilling to admit a 
problem exists. 

Consider the following: A study by 
the Santa Monica /Malibu Unified 
School District in California reveals 
that 18% of its female high school 
students have attempted suicide. 
They have not just contemplated tak- 
ing their own lives; they have actual- 
ly taken steps to do so. 

On the other side of the country, a 
different study provides no less so- 
bering results. The Rhode Island 
Rape Crisis Center surveyed 1,700 
students in the sixth to ninth grades 
and found that "65% of the boys and 
47% of the girls feel it's acceptable 
for a man to force a woman to have 
sex if they have been dating for six 
months to a year." Recently, an NBC - 
TV special gave credence to these fig- 
ures by revealing that one in three 
teenage girls can expect to be the vic- 
tim of date rape. 

These are frightening statistics. 
Additionally, when you consider that 
drug and alcohol abuse, teenage 
pregnancies, and divorces are at epi- 
demic levels, one can only conclude 
that something has gone very wrong 
in our culture. For all of our afflu- 
ence -and there has never been a 
more liberated and affluent time in 
our country-a sense of emptiness 
and moral uncertainty pervades the 
land. 

Now, it is clear that the music busi- 
ness does not bear the major respon- 
sibility for this state of affairs. But 
isn't it naive to suppose that our in- 
dustry does not play a contributing 
part? Take the issue of sexuality, for 
example. We have become a society 
saturated with erotica. Permeating 
the movies, TV, advertising, and, yes, 
music, the sexual images are graphic 
and abundant. Leaving aside the 
question of what impact this has on 
the culture at large, we are clearly 

fortunate to be able to earn a living 
as a songwriter in this business. The 
people I have come to know, from fel- 
low songwriters to executives, are all 
fine, honest, and decent individuals. 
But we must criticize that which we 
care about in order to make it better. 
In far too many cases, we have aban- 
doned the high aim of art and settled 
for the lowest common denominator 
of sex and sleaze. 

When faced with such criticism, in- 
dustry leaders seem overly defen- 

'We must begin 
by admitting that 
a problem exists' 

Dick Eastman has co- written songs with 
Bobby Hart for Robbie Nevil, New Edition, 
the Monkees, LaToya Jackson, and others. 

sending a schizophrenic message to 
perhaps the most vulnerable group 
of all - teenage boys. 

On the one hand, we want these 
boys to grow up, start families, and 
be faithful husbands and fathers. We 
tell them that casual sex is not just 
unsafe, but that it is deadly. Then we 
turn around and tempt, tease, and 
taunt them with an endless parade of 
sexual images. 

Does anyone really believe that 
music television is about presenting 
music? It is about selling sex, and 
even if we in the industry haven't 
picked up the message, it seems the 
boys and the girls in the Rhode Is- 
land study have. 

Don't get me wrong; this is not an 
anti -rock piece. Much of the music 
produced today continues to reach 
the highest standards of art -that 
which challenges, enlightens, and en- 
livens us. Indeed, I feel proud and 

sive. They paint their challengers 
with broad brushes, accusing them of 
bluntly stating, "Music corrupts; 
songs alone promote drugs, sexual 
promiscuity, etc." But by dealing in 
such gross caricatures, we lose credi- 
bility and, in fact, become guilty of 
the very thing of which we accuse 
our critics -oversimplification. 

Most critics of the music scene are 
concerned parents who realize that it 
is a combination of factors that has 
led us to where we are today. Many 
are religious people who furthermore 
understand that any curtailment of 
free speech would inherently threat- 
en the right they have to free expres- 
sion of faith. 

The way out of this moral crisis is 
not through legislation. It is an irony 
of our time that the more legislators 
have intervened in the people's af- 
fairs (e.g., welfare, education, hous- 
ing), the more they have exacerbated 

the very problems they set out to 
solve. As simple as it sounds, we 
must begin by first admitting that a 
problem exists. Trying to shrug 
things off by saying, heck, each gen- 
eration goes through its own wild, re- 
bellious period, is to bury our heads 
in the sand. No generation has been 
as threatened by as many contraven- 
ing forces as this generation has. The 
statistics speak -or should I say, 
scream -for themselves. 

A few years back, in what may 
have been its finest hour, the entire 
music industry mobilized to bring re- 
lief to those suffering from the fam- 
ine in Ethiopia. Perhaps our hearts 
were so moved because night after 
night we saw the suffering on TV. 
The hollow eyes and the bloated bod- 
ies of the children became images 
that were seared into our minds. In 
this land of material affluence, we 
are spared from seeing the anguish 
of the young kid who feels so desper- 
ate, so empty, that the only alterna- 
tive he sees is suicide. Nor do we hear 
the tears of sorrow of the young girl 
who is informed that because of the 
ravages of venereal disease, she will 
never be able to bear her own child. 
But though we don't see their suffer- 
ing, their pain is no less real; their 
numbers have become epidemic. 

We are certainly free to write and 
produce anything we want, and that 
freedom is something to guard zeal- 
ously. But too much of what passes 
for radical freedom of expression is, 
in fact, nothing more than bland con- 
formity to the hedonism and nihilism 
of our time. What is needed is for 
each of us to take a long, hard look at 
the man in the mirror. 

I can't help but believe that, once 
we wake up to the moral crisis that 
surrounds us, we will take off the 
shades, get up off the lawn chair, and 
meet the challenges head on. No oth- 
er art form, in its ability to inspire, 
uplift, and touch the deepest, noblest 
human emotions, can parallel that of 
the popular song. Our responsibility 
is obvious; the opportunity is at hand. 

RADIO VIEW OF SONG IDS 

There's no question that front - 
and/or back -announcing of new 
music is important. We're in a 
small market and we front- and 
back -announce new music for two 
weeks. That leads to another de- 
bate regarding this matter. Are 
two weeks long enough for a song, 
artist, and title to sink in? I think 
so, but the record industry and a 
few fellow broadcasters may not 
agree. However, it is more than 
enough time for a song that is be- 
ing played four times a day (or 
more) over a 14 -day period. Daily 
radio listeners will pick up on it 
within three or four days. 

Then there is the other side of 
the coin (or record, as it were). 
People appreciate back- announc- 
ing only if it's a song they like. If 
they can't stand a certain song, 
then front- or back -announcing 

can create a negative impression 
of the artist in that listener's mind. 
This impression may carry over to 
subsequent songs which that art- 
ist releases. 

Finally, regarding the recent 
survey in which most folks said 
song /artist identification was im- 
portant to them, I certainly hope 
one of the questions in that survey 
was this: "If you hear a song you 
like a lot, and the DJ does not iden- 
tify it, do you call the station to 
find out the title and the artist ?" 

The record industry can't put all 
the blame on radio if people won't 
even take two minutes to call their 
local station and inquire about a 
song, whether it's brand -new or an 
oldie. The caller gets to talk to the 
DJ (in most cases), and the radio 
station and the recording industry 
get valuable feedback. 

Lee Stevens 
Music Director 

1050 WYBG 
Massena, N.Y. 

A SIMPLE SOLUTION 

Regarding a radio station's re- 
sponsibility to identify the music it 
plays, I've always thought the 
problem could be solved quite sim- 
ply. If the record labels would re- 
fuse to provide any promotional 
material to stations that did not 
front- or back -announce their re- 
cords, I think the vast majority of 
stations would shape up in a hurry. 

There simply is no good excuse 
for not identifying every record 
played. I remember it being done 
in the '50s and '60s by virtually ev- 
ery station playing pop music, with 
the result that singles were in high 
demand. No wonder 45s aren't sell- 
ing as well today. No one knows 
what to ask for! 

Gary Del Mastro 
Owner 

Platters 
Seattle, Wash. 

SONG ID FEUD 

Regarding the ongoing feud over 

back -announcing, song identifica- 
tion extends a professional courte- 
sy to the artist, the label, and the 
listener. 

The suggestion of having to pay 
for the song ID through label ad- 
vertising is ludicrous at best. I 
strongly urge the FCC to make 
song identification mandatory. 

Thanks to those stations that 
still care enough to let audiences 
know exactly what they are listen- 
ing to through means of the song 
ID. 

Anne Gross 
Corona, Queens, N.Y. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Ken Terry, Commen- 
tary Editor, Billboard, 1515 
Broadway, New York, N.Y. 10036. 
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A Decade After Disco: Some Rock, Some Dance 
BY SEAN ROSS 

NEW YORK Ten years ago, disco 
radio bought Wanda Ramos a house. 
It brought black music to such places 
as Austin, Texas, and Syracuse, N.Y., 
which never before had consistent 
outlets for it. By Christmas, it would 

WLUP Chicago's then -morning -man 
Steve Dahl brandishes a Village 
People album to be blown up at the 
July 1979 disco destruction rally at 
Comiskey Park. 

self- destruct more violently than any 
format before or since. 

While the first disco stations go 
back to the mid -'70s, it was the spring 
of 1979 when it experienced its most 
phenomenal growth. Spurred by the 
spectacular ratings success of 
WKTU New York, several new dance 
outlets were turning on every week. 
Washington, Boston, Houston, Chica- 
go, Los Angeles, Cleveland, and San 
Francisco all suddenly had direct 
competitors in a format that couldn't 
necessarily support even one station 
per market. 

By the mid '80s, six to seven years 
after the first disco stations had 
evolved into another format or 
changed outright, a new generation 
of crossover outlets, such as KPWR 
"Power 106" Los Angeles and 
WQHT "Hot 97" New York, have 
made dance radio acceptable again. 
Yet, few of today's crossover PDs ac- 
knowledge any connectión to their 
predecessors. "Nobody gives credit 
to that era. Everybody wants to by- 
pass it like it didn't exist, even though 
there was a lot of fantastic music," 
says Ramos, who, as an associate of 
consultant Kent Burkhart, worked 
with WKTU at its peak as well as 13 
similar stations. 

Indeed, while WQHT "Hot 97" 
New York may play "Born To Be 
Alive" by Patrick Hernandez during 
middays or devote an hourlong Sun- 
day -night program to disco-era clas- 
sics, it never refers to those songs as 

WLUP Chicago Reminisces 
'79 Rally Aided Disco's Demise 

NEW YORK To almost anybody in- 
volved in disco radio at the time, the 
disco demolition rally- turned -riot 
staged by WLUP -FM Chicago morn- 
ing men Steve Dahl & Garry Meier 
was the beginning of the end -the fo- 
cal point of the anti-disco movement 
that effectively dismantled the for- 
mat by late 1979. 

Ten years later, Dahl says, "People 
still talk about it like it was yester- 
day. Everybody we meet says they 
were there." And everybody has 
something different to say about it. 
Some people hail the July 12 rally - 
held at Comiskey Park during the 
middle of an aborted Chicago White 
Sox double- header as one of the 
greatest radio promotions ever -and 
one that gave both Dahl and WLUP 
their celebrity. 

But other industry observers call it 
the moment the anti-disco campaign 
turned fascist -targeted not at a 
form of music but at the blacks and 
gays who were its primary constitu- 
ents. And while Dahl says the cam- 
paign was never as "diabolical" as 
many painted it, it did appeal to audi- 
ence members who felt "threatened" 
by the success of disco. 

Now doing p.m. drive with Meier 
on WLUP -AM, Dahl recalls how "a 
lot of clubs were switching to disco 
and you weren't allowed in unless 
you were dressed a certain way. 
There was definitely an inferiority 
complex; we just tapped into it. 

"It wasn't [about] disco [as much 
as] the end of the [Mayor Richard J.] 
Daley era. WLUP and our morning 
show were the first chance that a lot 

of people had to really connect with a 
radio station. We just tapped into a 
hostility that had been there for quite 
some time in terms of the average 
guy just wanting some recognition 
for being an average guy." 

Dahl allows now that he wasn't 
particularly mad at disco itself just 
at ex- employer WDAI [now WYTZ 
"Z95 "] for firing him when it changed 
from album rock to disco. After he 
began calling the station WDIE and 
blowing up disco records on the air, 
then "breaking them on my head" at 
club dates, "the whole thing just kind 
of took off. It was out of our control." 

Dahl says the Comiskey Park rally 
wasn't his idea; it was proposed, he 
says, by White Sox principal Mike 
Veeck, who was looking for an alter- 
native to his club's traditional teen 
night with top 40 WLS. Initially, the 
morning team thought the promotion 
would be a failure. "When we first 
got to the stadium that night, it was 
kind of empty," he says. "We threw 
out the first ball with Lorelei [the 
spokesperson for WLUP's then -fa- 
mous "incredible mouth" TV spot] 
and the catcher was so occupied with 
her that he ignored us. So we were 
just standing there like a couple of 
dicks." 

What happened later that night, 
however, depends on who you ask. 
Billboard's report of the rally says 
that thousands of fans stormed the 
field, burned signs, tore up sod, and 
knocked over the batting cage, forc- 
ing the White Sox to cancel and for- 
feit the second game. That story puts 

(Continued on page 12) 

"disco." And most of today's cross- 
over PDs see the early disco stations 
as more directly linked to today's ur- 
ban outlets than to their own sta- 
tions. 

Still, there are undeniable echoes 
of 1979. The racial politics that fueled 
and diffused the disco boom have 
been present ever since KPWR's rise 
to prominence. And although 
stripped this time of 1979's "disco 
sucks" rhetoric, the dance backlash 
has parallels in today's new clump of 
"rock 40" stations, including KQLZ 
"Pirate Radio" Los Angeles, which 
invites listeners to tune in when 
they're "tired of all the disco on Pow- 
er 106" but warns that there are "no 
disco ducks allowed." 

ANYBODY WANNA PARTY? 

The first disco radio PDs and jocks 
had diverse and often unlikely his- 
tories. WKTU's first PD, Matt Clen- 
ott, stayed on from an earlier soft 
rock format. WCAU -FM Philadel- 
phia's first PD was album rock veter- 
an Jerry Stevens. Ted Stecker, now 
OM of country WBAP /KSCS Dallas, 
was then PD of KHYS Beaumont, 

Texas. Consultant Dan Vallie and be a perfect market because of the 
station owner /WVAZ Chicago GM high concentration of people interest - 
Barry Mayo both oversaw WMAK ed in disco at the time- blacks, His - 
Nashville. Even Wolfman Jack, now panics, gays, as well as lots of 
doing satellite country, showed up in straight Anglos who were simply 
a January 1979 Billboard story head- part of the disco scene. In our last 
lined "Wolfman Howling To Taped year as a top 40 in 1974, KSFX had a 
Disco's Tempo." billing of $250,000 and lost $1 million. 

As are today's crossover outlets, By 1978, billings were about $2.7 mil - 
many of disco's keystone stations lion with a profit of about $400,000." 
were linked to major consultants or Ex- KIIS -FM Los Angeles PD Mike 
group PDs. Besides Burkhart & Ra- Wagner, now PD of L.A.'s oldies 
mos, there was consultant Bob Hena- KRLA, remembers that Burkhart 
bary and then -ABC FM head Allen "arrived with about $75 worth of dis- 
Shaw, each of whom were responsi- co albums from Tower Records with 
ble for early dance outlets -WKYS the price tags still on them. He 
Washington and KSFX San Francis- plopped them down in my office and 
co, respectively. said 'Here you go, call Wanda Ramos 

ABC's interest in disco is often at- in New York.' 
tributed to the ultimately fatal blow "It was a whole new ballgame. We 
WA BC New York received from threw out all the carts. We had to get 
WKTU, but Shaw, now the executive our turntables working again. The 
VP of Beasley Broadcasting, says first song was `(Push Push) In The 
the impetus was really Frankie Bush' by Musique and as soon as 
Crocker's mid -'70s WBLS New York, they hit the chorus, one by one the 
which he calls "the first crossover salespeople started coming into the 
black radio station that appealed very studio saying, 'What are you guys 
strongly to whites as well. playing ?' " 

"We thought San Francisco would (Continued on page 12) 

The Ultimate Usage Liner: `Thank You'; 
Spring Brings Plethora Of New Lawsuits 

WHILE A FEW PDs, especially those trained by 
George Johns, have always made a point of thanking 
their listeners, it remains a missed opportunity for many 
others. With customer service at a nadir in most major 
cities, your station's DJs could very well be the only 
people who do thank the consumer for their decision. 
And with the COLRAM diary suddenly having made of- 
fice listening a lot more important, it represents a 
chance to co-opt the people who didn't choose the station 
that day, but who probably will later that week. 

Some stations address the COL - 
RAM diary by positioning them- 
selves as "the station everyone at 
work can agree on" or "the station 
that even the boss likes." The fol- 
lowing is a sample promo that 
takes the concept further; the call 
letters and selling propositions 
used here are hypothetical and in- 
terchangeable with your own. 

"This is Sean Ross, PD of the 
new K -Vox 100. If you're hearing 
us at work today, we'd like to 
thank you for listening. Whether you chose the radio 
station today or you're hearing K -Vox 100 for the first 
time, you'll find we're working as hard as you do with 
fresher hit music, less repetition, and more ways to win 
at work -like 9-to-5 payoff songs worth $1,000. Whenev- 
er it's your turn to select the radio station, we hope 
you'll choose us. And when anybody asks what radio 
station you heard today, we hope you'll be proud to tell 
them about the new K -Vox 100." 

A CANADIAN FEDERAL COURT has upheld Radio- 
Mutuel's right to call the morning shows at its top 40 
CKMF Montreal and CKTF Ottawa "Le Zoo," denying 
an injunction sought by top 40 CJMF Quebec (Billboard, 
March 11). The court found that "zoo" shows were ge- 
neric forms of programming -there are at least 10 in 
Canada -and that with CJMF and CKMF sharing only a 
few listeners via cable radio, there was little likelihood 
of the two shows being confused. In a novel finding, the 
court also determined that CJMF could not have suf- 
fered damages from CKMF's use since its audience has 
increased 1,000 percent since it signed on in 1985. 

In other docket '89 news, American Federation of TV 
and Radio Artists and the Tribune Co. are in U.S. Dis- 
trict Court over the sale of Tribune's AC WICC Bridge- 

port, Conn., to M.L. Media. According to local press re- 
ports, AFI'RA claims that by not including a collective 
bargaining clause in the contract, and by allegedly plan- 
ning to turn over a number of staffers, the companies 
are trying to force the union out. The conflict has report- 
edly carried onto the airwaves as one area listener re- 
ports hearing the jocks refer to their owner as "Tribune 
broke-casting company." 

A Los Angeles federal jury has ruled in favor of 
Frank Boehm in his $1.5 million suit against ABC 

(Boehm was dismissed as VP of 
West Coast sales in 1982). Key ar- 
guments in the jury trial were age 
discrimination and documentation 
of job performance. The verdict 
covers back pay for the then 
$100,000 -plus -per -year position and 
damages. ABC has also lost the 
first round in an attempt to keep 
KABC Los Angeles "Talk Radio" 
slogan off Crosstown KFI. 

And WMXP Pittsburgh's John 
Millinder has taken former em- 

ployer album WQFM Milwaukee to court for $33,000 
over his dismissal a year ago; at issue, according to his 
attorney, is whether Millinder violated an agreement 
with WQFM over the length of his morning show bits. 
Look for a decision in early May. 

PROGRAMMING: Two more major top 40 jobs are 
filled this week as KUBE Seattle finally gives Tom Hu- 
tyler the nod as PD; he has been KUBE's APD /MD for 
two years. And Bob Mitchell, PD of crossover WPGC 
Washington, D.C., is now programming top 40 WEZB 
"B97" New Orleans. 

Simulcast album rocker KBPI -AM Denver has re- 
turned to n/t as KBXG under new president /GM /PD 
John Wark; local radio veteran Bob Greenfield is pro- 
gram administrator ... OM Mike Roszman adds PD du- 
ties at AC WGR Buffalo, N.Y., as Max Gibson exits. 

Pittsburgh lost its only modern rock outlet last fall 
when WXXP became AC WMXP. Now, suburban 
WXVX is dropping its unusual oldies format to become 
"X15" under new PD Brad Freeman, who hails from 
noncommercial WPTS ... Classic rock WGRX Balti- 
more fills its PD vacancy with Steve McNee, PD of 
WCMC /WZXL Atlantic City, N.J. 

(Continued on page 15) 

by Sean Ross 
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ELECTRIC 
H 1 P AND 

HEARTFELT 
Larry Carlton is back 

ONSOLIDGROUND, Larry's newest 

release from MCA exemplifies his 

ability to touch each and every one 

of us with sensitive, energetic, 

melodic textures. This album is 

on solid ground. 

And "Because the Music Matters," 

Pioneer Electronics is proud to sponsor 

the ON SOLID GROUND WORLD TOUR 

beginning this June. 

It's the one you don't want to miss! 

A SOLID CAUSE. HIP, Helping 

Innocent People, the nonprofit organ- 

ization grows even stronger. Larry, 

Pioneer and MCA stand on solid 

ground providing funding to help 

victims of violent crime nationwide. 

$ 
.MICA RECORDS 

1989 MCA ketords, In, 
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A DECADE AFTER DISCO BOOM: SOME ROCK, SOME DANCE 
(Continued from page 10) 

NO ROMANCE -KEEP ON DANCIN' 

In February 1979, a record 1,300 
people came to Billboard's fifth annu- 
al Disco Forum in New York. Donna 
Summer was named top female and 
top overall artist. Sylvester was the 
best male artist. The Village People 
were the best group. And WBOS 
Boston PD Ron Robin, according to 
published reports, "expressed sur- 
prise that 'we still talk of how long 
disco will last.' " 

Instead, the format's big issues at 
that time were the role of ballads and 
whether stations should pace them- 
selves like a dance club -as did 
WKTU -or use top 40 formatics. 
KXXX -FM San Francisco MD Gene 
Baxter did nights at WKTK Balti- 
more in 1979. "It was the first station 
I'd ever worked at where I had to go 
to classes to learn how to mix. We 
had music beds for everything -into 
and out of stopsets and under news- 
casts." 

Mayo went from WMAK to WGCI 
Chicago, then known as "Studio 
107'/2." He says the momentum nev- 
er stopped. "At 3 a.m. it would be 
pounding at 120 -beats -per- minute 
minimum." In the days before com- 
puter- rotated music was common, 
Mayo hand -programmed WGCI song 
by song to keep things flowing. 

"We started out with the WKTU 
presentation at KIIS," recalls Wag- 
ner. "We had one song, 'My Claim To 
Fame' by James Wells, that was 21 
minutes long. We had a floating 
clock. 'Play the commercials wherev- 

er you can get them in,' Kent would 
say ... It was horrifying." KIIS even- 
tually adopted a more traditional pre- 
sentation. 

Both Mayo and Stecker remember 
having to deal with ballads that 
forced them to break format. " 'Re- 
united' by Peaches & Herb was blow- 
ing our phones out and we wouldn't 
play it because we wanted to keep a 
very up sound," says Stecker. "We 
were [too concerned with] how the in- 
dustry perceived the format. Once we 
finally established that listeners 
wanted to hear the song, ballads 
came in. From then on, KHYS be- 
came a more urban radio station." 

WE ARE FAMILY? 

Even with up -tempo records, there 
were arguments. At WGCI, Mayo 
says, "We played Instant Funk's 'I 
Got My Mind Made Up,' but nearly 
edited it down to an instrumental be- 
cause it was so funky. We were the 
last station on 'Busting Loose' by 
Chuck Brown because I thought it 
was too black. Those who know how I 
am about [programming] today 
might get a kick out of that, but 
that's where my head was. I didn't re- 
alize that whites who liked to dance 
got off on these songs as much as 
blacks did." 

Indeed, for many stations, the lack 

of certain records was usually what 
made them disco -and not black. As 
is the case with today's crossover sta- 
tions -some industry people saw 
"disco" not as a separate format, but 
only as an excuse for stations to pro- 
gram hot black music without con- 
fronting the sponsor prejudice that 
goes with an ethnic audience. Others 
insist that even then there was a sep- 
arate body of music that had never 
been played on the radio before. 

KDAY Los Angeles PD Jack Pat- 
terson programmed KMJQ "Majic 
102" Houston in 1979. While that sta- 
tion billed itself as "disco jazz" for a 
brief time, he says that disco never 

represented more than 30%-35% of its 
product, and that Majic continued to 
play ballads. He now thinks that 
there were only "five or six stations 
that were pure disco" in the late '70s. 

But Ramos cites "that certain Sal - 
soul Orchestra sound that you heard 
on all those records. Black stations 
weren't necessarily playing those 
things, but when they turned into dis- 
co machines, they suddenly began 
playing Salsoul and Meco- things 
that were sort of poppish." 

Beasley's Shaw now oversees two 
urbans as well as a station that plays 
a similar body of music but bills itself 

(Continued on page 20) 

WLUP CHICAGO'S DAHL & MEIER REMEMBER ANTI -DISCO RALLY 
(Continued from page 10) 

the arrest count at 37, but Dahl esti- 
mates it as only a handful. "And the 
field was not destroyed as the offi- 
cials claimed," says Meier. 

"We were compared to Hitler, but 
we weren't trying to do anything but 
have a little fun, and maybe poke a 
few holes in a very pompous, self -im- 
portant form of entertainment," says 
Dahl. "We probably sold more rec- 
ords than most disco stations did just 
so people would have something to 
destroy. 

"For us, it never had anything to 
do with race. It was just a chance for 
people in a blue -collar town that had 
been heretofore ignored to get to- 
gether on a large scale. We were as 

surprised by the whole thing as ev- 
erybody; we've never been that calcu- 
lated." 

Meier points out that after the ral- 
ly, the pair made a point of moving on 
to other subject matter. Now, as Chi- 
cago picks up a second Mayor Daley, 
the pair are running a yearlong cele- 
bration of their 10th anniversary at 
WLUP that will include an album and 
video. They say they will acknowl- 
edge the event's anniversary on the 
radio, although they haven't decided 
how. 

It won't, however, be with another 
anti -disco rally. Although the resur- 
gence of dance music in recent years 
led "a few people to call and say we 

should do that again, if we were to 
try it now, it would be very manufac- 
tured and not something we'd want 
to take part in. Our show is just what 
happens to us and that kind of thing 
happened at the time," Dahl says. 

Working now in a format where 
they don't play a lot of music of any 
sort, Dahl & Meier are, at best, faint- 
ly aware of the way the boom /bust 
cycle has brought dance music back 
to radio during recent years -and 
may be taking it back out. For one 
thing, Meier says, today's dance mu- 
sic "doesn't have the John Travolta- 
in- the -white suit [look.] It's not a full - 
fledged hormonal assault. If you're 
not into it, it's not as intimidating." 

But with KQLZ "Pirate Radio" Los 
Angeles and a number of other hard - 
rocking top 40s popping up again, 
Dahl says that younger demograph- 
ics "are always ready for something 
along those lines. They always feel 
disenfranchised. They always feel 
like the underdog. They always feel 
like somebody is holding their thumb 
down on them." 

Dahl's audience, however, is in the 
25 -plus range now. "I don't think 
they'd be interested in anything like 
that anymore. When you've got to 
start worrying about staying up all 
night because your kid has the flu, 
you don't have time to worry about a 
dance record." SEAN ROSS 

NE MOUTH THAT 
...H000 SINGS! 

"Downey's singing is in the gruff country mode of Johnny 
Cash and Kris Kristofferson ..." 
"MORTON DOWNEY, JR. Sings!" is anything but subtle. 
The New York Times The Pop Life April 5, 1989 

Eompose 
AVAILABLE ON CASSETTE 9901 -4, COMPACT DISC 9901 -2, LP 9901 -1 

Contact Shelly Rudin at (201) 344 -4214 
Distributed & marketed by PPI Newark, NJ 07105 

BILLBOARD'S 1989 COUNTRY MUSIC 
SO URCEBOOK AIM'S YOUR AD MESSAGE 

AT A TARGET AUDIENCE 
FOR PROFIT AND RESULTS. 

Reach radio programmers, 
booking agents, retailers, 
promoters talent buyers, 

publishers and the entire world 
of key country executives and 
artists. 

Listed is information about 
Country Music artists' birthdays. 
major awards, music and video 
business contacts. 

The Sourcebook scores a 
bulls -eye for you everyday. 

PUBLICATION DATE: 
JUNE 1989 
RESERVATION DEADLINE: 
MAY 1, 1989 

COUNTRY MUSIC'S MOST 
IMPORTANT ANNUAL 
REFERENCE GUIDE! 

FOR THE PROGRAMMER 
AND CONCERT 
PROMOTER 

WORLDWIDE A MAJOR 
SOURCE OF 

INFORMATION 
AND FACTS. 

FOR AD DETAILS CONTACT: 
NASHVILLE 
Lynda Emon (615) 321 -4240 
Carole Edwards (615) 321- 4294 
NEW YORK 
Ronald E. Willman (212) 536 -5025 
Publisher, Billboard Directories 
Norm Berkowitz (21) 536 -5016 
Ken Karp (212) 536 -5017 
Peggy Dold (212) 536 -5088 
Special Projects Sales Manager 
LOS ANGELES 
Christine Matuchek 
Arty Simon (213) 273 -7040 
OR ANY BILLBOARD SALES OFFICE 
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Band Recorded Magnetically In Hollywood On 12/9/88! 
How man came into being through cannibalism -intelligence can be eaten! 

NOW IT CAN BE 

TOLD 
Album 7 73514 -I Cassette 7 73514 -4 Compact Disc 7 73514 -2 

Lose excess pounds on 
EXCLUSIVE SPUD DIET! 

P`'005 ti3 ` 
PooMA 

1 10H 911 Tek, 

'= I-..1 BrJy(73 oP! (15L I 
101Idt1O 

44ru,, eor 

Special Low -Price Double Album! 

DEVO PERFORMS 
GREATEST ITS LIVE. 
More than one hour of uncensored sonic proof 

Child trapped in 
refrigerator 
sees DEVO in vision! 

RECENT WORLDWIDE EVENTS 
AND ELECTIONS CONFIRM 
DE- EVOLUTION THEORY! 

4 IN -STORE PERSONICS'" SYSTEMS FEATURE DEVO TRACKS! 

ENIGMA RECORDS Culver City, California 90231 -3628 

Featuring 

JOCKO HOMO 
IT DOESN'T MATTER TO ME 
GOING UNDER 
WORKING IN A COAL MINE 
HAPPY GUY 
THAT'S GOOD 
JERKIN' BACK 'N' FORTH 

GIRL U WANT 
WHIP IT 
BABY DOLL 
(I CAN'T GET NO) 
SATISFACTION 

UNCONTROLLABLE URGE 

GUT FEELING 
GATES OF STEEL 

SOMEWHERE WITH DEVO 
(Suite Includes SHOUT And 
DISCO DANCER) 
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Billboard 
2 ND A N N U A L 

SONG 
CONTEST 

sioo,000 
IN CASH AND PRIZES 

FOR EVERY SONGWRITER WHO 
WANTS TO HIT IT BIG. 

You Could Win $25,000! 
Plus A Publishing Contract And Your 
Song Recorded By Capitol Records! 

If you write songs, this could be the break you've been 
waiting for. It's a spectacular contest from Billboard, the 
world's leading authority on music. An incredible chance 
to be discovered by some of the biggest names in the 

business -and win one of these great prizes: 

GRAND PRIZE 
$25,000, a Capitol Records 

Publishing Contract and a signed Gibson 
Les Paul Reissue Gold Top Guitar, 

picked off the assembly line in Nashville 
and presented at a New York press conference. 

7 FIRST PRIZES 
$5,000, a Publishing Contract and a signed 

Gibson Les Paul Standard Guitar (one in each category). 

14 SECOND PRIZES 
Gibson Les Paul Epiphone Guitars (two in each category). 

21 THIRD PRIZES 
Gibson Epiphone Acoustic Guitars (three in each category). 

UP TO 7,000 FOURTH PRIZES 
Certificate of Achievement signed by the Publisher of 

Billboard magazine. 

Ipp is the Official Guitar of the 2nd Annual 
Billboard Song Contest. 

2nd Annual Billboard Song Contest Official Rules 
e =.ter se, he ooslage aep. 2nd Annua B. noon Song Gr 

test PO Box 35346 Tulsa. OK 741530346 
A Completed entry form or photocopy of entry corm Be sure to Indicate on the entry 

form the appropriate music category for tenich your entry has been submitted 
B One audio cassette recording of the contestants song Per entry Please Include your 

name and address on each cassette 
C One copy of the song s lyres typed or pnntee legibly in English (In Latin category, 

lyrics must be in Spanish with an English translation. In Jazz category, lyrics 

not required 
1 

0.6 nonreturnable check or money order. or approved credit card in the amount of 
$15 DO (U S I for Send Contest entrance lee. payable to 2nd Annual Billboard Song 
Contest for each cassette submitted 
Contestant's and co authors names (it applicable) ana song title must appear on each 
item By soiling the entry form. each entrant agrees to accept the terms of the 

Song Contest 

2 Songs should be no longer man 5 minutes A contestant may enter as often as helshe 
wishes, but each song must have its own entry form and be recorded on a separate cas 
see with typed or printed lyres included The check or money order must reflect the total 
number of entries submitted ENTRIES MUST BE RECEIVED BY JULY 31. 1989 Billboard 
Song Contest is not responstle lot entries that are late, lost. misdirected. or mailed with 
insufficient postage Billboard Song Contest is not responsible in any way for entries that 
are stolen or misappropriated The entrance tee is not refundable Cassettes ana lyrics 
wrli not be returned Contestants are responsible for keeping duplicate copies if they wish 
to have them Songs may be copyrighted. but copyright Is not requited Contestants are 
responsible tor placing cooyr ght notices on their entries and are responsbie for any filing 

under U S copyright laws 

3 PRIZES (1) Granc Prize of £25.000 and a publishing contract, plus a Gipson Les Paul 

Reissue Gold Top Guitar Seven (7) First Prizes (one per category) of $5.000 ano a pub 
fishing contract. plus a Gibson Les Paul Standard Guitar Fourteen (14) Second Prizes 

(two per category) of Gibson Les Paul Earphone Guitars Twenty-one (21) Third Prizes 

(three per category) of Gibson Epiphone Acoustic Guitars Up to seven thousand (7.000) 
Fourth Prizes of Certificates of Achievementsigned by the Publisher of Billboard maga 

nine Capitol Records will memo the winning Country and Rhythm 8 Blues sangs EMI 

Latin will record the Latin winner and Blue Note will record the winning Jazz composition 
Winners have no obligaeor lo accept any offer of a publishing contract All prizes 
will be awarded 

4 The contest is open to any person who has averaged less than $5000 per year in total 
royalties earned from musc he/she has written since 1984 The song must be the original 
work of the contestant Employees of Billboard magazine Billboard Publications, Inc J 

A Halsey and Associates. Inc , Capitol Records. Gibson Guitar Corporation, and Ventura 
Associates. Inc. and their elated companies and their adveNsing public relations. and 

promotional agencies and their immediate families are not eligible 

V n e u out, On selocinc 0y a B ore N MML.'. Pa'l.. jnde' Ine tupe'.ISmn C. sentu'a 01S0L. 

ates. Inc . an independent lodging agency, whose decisions In all matters pertaining to 

the contest are final A contestant may enter hislher song in any one of seven categories 
Rock. Pop. Gospel, Jau. Latin. Rhythm and Blues. and Country All entries will be lodged 
on the basis of the toflowing criteria Originality. Lyrics, Melody, and Composition Pro- 

duction and performance quality win not be a consideration in awarding prizes A series 
of preliminary panels supervised by songwriting professionals will select semi -f nalists to' 
consideration by the Blue Ribbon Panel The Blue Ribbon Panel will be comprised of 
noted professional songwriters and world -renowned music industry personalities who 

will select the malty prize winners The preliminary panels also will select alternate semi 
finalists, if deemed necessary The Song Contest reserves the right to change panelists 
and criteria Each song category will be Judged by specialists from the musc industry 
Winners will be determined by December 1, 1989 Winners will be notified by mail No 
duplicate winners (In any category) No transfer and no substitution for prizes except 
at Blllboald's sole discretion Method of division among co authors is the respon 

sbillty of the winners Taxes are the responsibility of the winners Contest void where 
prohibited by law. 

6 Winners will be required to sign and return an Affidavit of Eligibility and a Publicity 

Release within 14 days 01 the date of notification The Affidavit will include a statement 
that the winner's song is hislher original work and that helshe retains all rights to the 

song Failure to sign and return such Affidavit or the provision of false or inaccurate infor 
maton therein will result in immediate disqualification and/or return of prize In the event 

of disqualification, an alternate winner will be selected at the sole discretion of the fudges 
Affidavits of winners under 18 years of age at time of award must be countersigned or 

parent or guardian 

7 For additional Entry Forms or a Winners List, send a stamped, self aodressed envelope 
to 2nd Annual Billboard Song Contest (specify Entry Forms or Winner's List), P.O Box 

35346. Tulsa, OK 74153.0346 Requests tor Entry Forms must be received by June 30 
1989 Requests for Winners List must be received by December 1. 1989 

I certify that neither I nor any member of my immediate family is employed at Billboard 
magazine. Billboard Publications. Inc J A Halsey and Associates. Inc Caddo' Records 

Gibson Guitar Corporation, and Ventura Associates, Inc or their affiliated companies or 

advertising, public relations or promotional agencies I certify that I have read and under 

stand the 2nd Annual Billboard Song Contest Official Rules and I accept the terms and 

conditions of participation in the 2nd Annual Billboard Sang Contest as stated in 

such official rules Of entrant is under 18 years old, the signature of a parent of 

guardian is required). 

r 

ENTER THE 2ND ANNUAL 
BILLBOARD SONG CONTEST. 

ALL IT TAKES IS A CASSETTE TAPE 
AND A DREAM. 

OFFICIAL ENTRY FORM 

NAME 
(please print clearly) 

ADDRESS 

CITY STATE 

ZIP PHONE NUMBER ( 

CHECK ONE MC VISA H CARD NUMBER 

EXP. DATE SIGNATURE 
(If paying by credit card) 

SONG CATEGORIES: Il. ROCK 
C POP 

COUNTRY 
JAZZ 

LATIN RHYTHM & BLUES 
GOSPEL 

SONG TITLE 

Make $15.00 check or money order payable Go. 2nd Annual Billboard Song Contest 
P.O. Box 35346, Tulsa, OK 74153-0346 

I certify that I have read the 2nd Annual Billboard Song Contest Official 
Rules and I accept the terms and conditions. 

(SIGNATURE) 

L 
(DATE) 

BB 489 

`Capitol Records will record the winning 
Country and Rhythm & Blues songs, EMI 
Latin will record the Latin winner and Blue 
Note will record the winning Jazz composition. 
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Compiled from a national 
sample of radio playlists. 

ARTIST TITLE 
LABEL & NUMBER, DISTRIBUTING LABEL 

O 4 10 7 

* * NO. 1 * * 
AFT CHER & PETER CETERA 
GEFFEN 

ER 
7 -275ALL 29 1 week at No. One 

(0 2 9 10 
WIND BENEATH MY WINGS BETTE MIDLER 
ATLANTIC 7 -88972 

O 5 8 7 
HEAVEN HELP ME DEON ESTUS 
MISA 871 538.7 / POLYGRAM 

4 O6 13 10 A &M 1273 
SECOND CHANCE THIRTY EIGHT SPECIAL 

5 1 1 11 
ETERNAL FLAME BANGLES 
COLUMBIA 38-68533 

6 3 2 14 
DREAMIN' VANESSA WILLIAMS 
WING 871 078 -7 /POLYGRAM 

LIKE 7 10 15 6 
A PRAYER MADONNA 

SIRE 7- 27539 /WARNER BROS. 

8 7 3 13 
YOU GOT IT ROY ORBISON 
VIRGIN 7 -99245 

9 11 6 14 
THE LIVING YEARS MIKE + THE MECHANICS 
ATLANTIC 7 -88964 

10 8 4 12 
WE'VE SAVED THE BEST FOR LAST KENNY G 
ARISTA 1 -9785 

11 9 5 14 
DON'T TELL ME LIES BREATHE 
A &M 1267 

LET 12 15 17 11 
THE RIVER RUN CARLY SIMON 

ARISTA 1.9793 

13 12 7 13 
LOST IN YOUR EYES DEBBIE GIBSON 
ATLANTIC 7-88970 

ORINOCO 14 19 25 7 
FLOW (SAIL AWAY) ENYA 

GEFFEN 7 -27633 

15 O 
16 20 7 

SUPERWOMAN KARYN WHITE 
WARNER BROS. 7 -27783 

16 13 12 15 
JUST BECAUSE ANITA BAKER 
ELEKTRA 7-69327 

Oaf 1/ 21 36 3 EM1501 
MISS Y85 OU UKE CRAZY NATALIE COLE 

18 14 11 12 
YOU'RE NOT ALONE CHICAGO 
REPRISE 7 -27757 

19 29 21 6 
I'M INTO SOMETHING GOOD PETER NOONE 
CYPRESS 0019 /A &M 

® 25 34 5 
PROMISES BASIA 
EPIC 34.68608/E.P A. 

21 
ROMANCE 

22 27 6 
(FROM "SING ") PAUL CARRACK & TERRI NUNN 

COLUMBIA 38-68580 

22 18 16 19 
MY HEART CAN'T TELL YOU NO ROD STEWART 
WARNER BROS. 7 -27729 

23 23 26 5 
HEARTS ON FIRE STEVE WINWOOD 
VIRGIN 7 -99234 

24 17 14 12 
GOT IT MADE CROSBY, STILLS, NASH & YOUNG 
ATLANTIC 7 -88966 

25 24 28 7 
HAPPY EVER AFTER JULIA FORDHAM 
VIRGIN 7-99294 

Z6 42 - 2 

** *POWER PICK * ** 
THROUGH THE STORM ARETHA FRANKLIN & ELTON JOHN 
ARISTA 1 -9809 

® 27 38 3 
GHT GLENN FREY 

MCAUVI534N' 

RI97 

28 28 35 4 IF I CAN JUST GET THROUGH THE NIGHT PHOEBE SNOW 
ELEKTRA 7 -69305 

® 3 
EVERLASTING LOVE HOWARD JONES 
ELEKTRA 7 -69308 

® 32 . 39 4 
TAL8802 K IT OVER GRAYSON HUGH 
RCA 

CITY 
31 34 45 3 

STREETS CAROLE KING 
CAPITOL 44336 

32 26 22 18 
WHEN EM WITH YOU SHERIFF 
CAPITOL 44302 

40 43 3 WHAT W 8R 
6WE THINKING OF BARBRA STREISAND 

® 47 - 2 ADA N ONE 2 MANY 

35 45 - 2 
THINKING OF YOU SA -FIRE 
CUTTING 872 502- 7 /POLYGRAM 

36 30 24 20 
DON'T RUSH ME TAYLOR DAYNE 
ARISTA 1-9722 

37 29 23 10 
CITY LIGHTS LIVINGSTON TAYLOR 
CRITIQUE 7- 99255 /ATLANTIC 

38 41 40 28 SILHOUETTE KENNY G 

39 33 30 16 
THIS TIME NEIL DIAMOND 
COLUMBIA 38 -08514 

40 46 2 
HIT THE ROAD JACK BUSTER POINDEXTER 
RCA 8914 

41 31 19 9 
IT'S ONLY LOVE SIMPLY RED 
ELEKTRA 7 -69317 

42 35 29 18 
SHE WANTS TO DANCE WITH ME RICK ASTLEY 
RCA 8838 

® NEW 1 

***HOT SHOT DEBUT*** 
GIVING UP ON LOVE RICK ASTLEY 
RCA 6872 

44 39 37 23 
TWO HEARTS PHIL COLLINS 
ATLANTIC 7 -88980 

45 O NEW , 1 
FOREVER YOUR GIRL PAULA ABDUL 
VIRGIN 7 -99230 

46 36 32 9 
END OF THE UNE TRAVELING WILBURYS 
WILBURY 7- 27637 /WARNER BROS. 

47 O, NEW 1 
ALL IS LOST SOUTHERN PACIFIC 
WARNERBROS. 7.27530 ® NEW, 1 SHE'S 99MYSTERY TO ME ROY ORBISON 

49 43 33 21 
HOLDING ON STEVE WINWOOD 
VIRGIN 7 -99261 

50 44 31 12 
ACROSS THE MILES SURVIVOR 
SCOTTI BROS. 4- 68526/E.P.A. 

O Products with the greatest airplay gains this week. Videoclip availability. 

VOX JOX 

R:A DIO 

(Continued from page 10) 

Larry Green is the new PD of 
adult standards CJCL Toronto. He 
was most recently national promo- 
tion director for WEA of Canada but 
also has radio experience at cross- 
town CHUM ... Mark Helms is 
named executive editor at n/t KYW 
Philadelphia. He had been assistant 
ND at Philly's WTXF -TV ... At 
KEMX Salt Lake City, which gives 
up its locally generated AC format 
for the Satellite Music Network ver- 
sion, Ray Kalusa replaces Morgan 
Evans as PD. He'll maintain APD/ 
MD duties for top 40 sister KCPX. 

Diana Woods is promoted from 
APD /MD to PD at oldies WKOL -FM 
Albany, N.Y., replacing J.C. Haze ... 
Mark Andrews, MD of country 
KWJJ -AM Portland, Ore., is the new 
PD at similarly formatted KEBC 
Oklahoma City, replacing Joe Finley 

. Afternoon driver Lee Gillette 
(aka Marty Osborne) is upped to PD 
at top 40 WKSI Greensboro, N.C. 
Morning man Dale O'Brien's MD du- 
ties will be reassigned shortly. 

After a several -year stay in oldies, 
WKGN Knoxville, Tenn., becomes 
the market's only urban station 
again. Since the urban library was 
thrown out in the interim, PD Bill 
Clary would like to hear from record 
people at 615-656-1340 ... AC KKMJ 
"Majic 95" Austin, Texas, PD Bob 
Cole adds OM duties for KKMJ and 
newly acquired easy KOKE. KKMJ 
MD Joel Burke is now KOKE's PD 
... Steve Casey (ex -KGRX Phoenix) 
becomes PD at top 40 KIVA Albu- 
querque, N.M., assuming duties last 
held by GM Howard Johnson. 

PEOPLE: After two changes in 
plans, Domino is now scheduled to 
start nights at WPLJ on Monday (17); 

that leaves Hollywood Henderson 
looking for major- market nights or 
medium -market afternoons. He can 
be reached at 203 -967 -9956. The job 
Domino had planned to take -nights 
at KQLZ "Pirate Radio" Los Ange- 
les-is open; the MD gig, however, 
goes to Steve Hoffman, previously 
assistant MD at album KLOS L.A. 

In other New York news, MTV 
"Headbangers Ball" host Adam Cur- 
ry is now working weekends and 
swing for top 40 WHTZ "Z100." For- 
mer PD Charlie Kendall is back on 
album WNEW -FM but only as a 
free -lance production voice. Consul- 
tant George Harris is also working 
with WNEW -FM (and sister WLLZ 
Detroit) on a project basis; the main 
consultant remains Jeff Pollack. 

L.A. morning veteran Roger Bark- 
ley is out of mornings at easy KJOI 
as that station looks to go more mu- 
sic- intensive; his replacement is vet- 
eran personality Tom Brown .. . 

Jimmy Olson is back in nights at ur- 
ban KHYS Houston, replacing Jay 
West. West had gone across town to 
KKHT; he's now gone-due to the 
latter station's decision to respect his 
no- compete clause -and KKHT is 
looking for a p.m. driver again. 

Bob McKay, PD of country WKIS 
Miami, will be sidelined for six to 
eight weeks, following a heart attack 
and triple bypass surgery. Send your 
get well cards to WKIS, where Steve 
Brady is interim PD /MD ... San 
Francisco-area veteran John Mack 
Flanagan joins AC KIOI for week- 
ends; that makes for an on -air open- 
ing at top 40 KWSS San Jose, Calif. 

Lou Roberts switches Detroit p.m. 
drive jobs, going from top 40 WCZY 
to AC WNIC ... AC WMJJ Birming- 
ham, Ala., APD Carter Davis takes 
that post at AC KYKY St. Louis ... 
Kelly Stevens & Alpha Trivette are 
the new morning team at AC KMGI 
"Magic 108" Seattle ... AC WNLT 
Tampa, Fla., loses MD Rick Brown 
to the record business; PD Chuck 
Crane is handling music for now ... 
Sylvia Diamond is named MD/ 
morning co -host with husband /PD 
Dan Diamond at country WNOE- 
AM-FM New Orleans ... Scott Bar- 
rett joins AC WMGP "Magic 99" Par- 
kersburg, W. Va., for mornings; he 
was PD of top 40 WIGY Bath, Maine. 

Assistance provided by Kirk La- 
Pointe, Peter Ludwig, and Craig 
Rosen. 

SALEM COMMUNICATIONS has announced the acquisition of n/t WMCA New 
York from Federal Broadcasting for $15 million. Salem, a religious- orient- 
ed radio chain, had recently announced the sale of WNYM New York. 

ADAMS COMMUNICATIONS will sell its recently acquired KQUL /KZOK Seat- 
tle (Billboard, April 8). KQUL will go to Viacom, owner of KBSG; KZOK 
will go to Fisher Broadcasting, owner of KOMO, giving both companies 
AM /FM combos in Seattle. 

RON CARTER is named GM of KMBR /KMBZ Kansas City, Mo. He was pre- 
viously GSM of KIRO Seattle. 

MICK ANSELMO adds VP stripes to his GM post at Malrite's WDGY /KEEY 
Minneapolis. 

KERNIE ANDERSON has, as expected, been named GM at WDAS -AM -FM 
Philadelphia replacing W. Cody Anderson (Billboard, April 15). He was 
previously GM of WIZF Cincinnati. 

JIM CORWIN has been promoted from GSM to VP /GM at WHJJ /WHJY 
Providence, R.I., replacing Janet Karger. In addition, WHIT Buffalo, 
N.Y., PD Bill Weston joins WHJY as PD, replacing Carolyn Fox. 

GREG GILLESPIE is named executive VP of product development and Gary 
Burns is upped to executive VP /client services at Burkhart/Douglas & 

Associates. In addition, WROQ Charlotte, N.C., research director Val 

Garns joins the firm as research and data manager. 
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Compiled from national album rock 

TITLE 
radio airplay reports. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 5 - 2 

* * No.1 * * 
I WON'T 

CUT 
BACK DOWN 

1 week M at PE T 
2 1 3 6 

NOWTYOU'RE N HEAVEN JULIAN LENNON 

3 2 4 5 VOICMES OF6BAoBYLON THE OUTFIELD 

O 
9 9 26 3 

WOMAN THE CULT 
SIRE LP CUT /REPRISE 

5 3 1 12 
I'LL BE YOU THE REPLACEMENTS 
SIRE 7- 229922 /REPRISE 

6 4 2 10 

SENCOND CHANCE THIRTY EIGHT SPECIAL 
1273 

TURN 7 11 13 7 
YOU INSIDE -OUT R.E.M. 

WARNER BROS. LP CUT 

8 8 9 8 
CONPFIIDENTIIAL THE RADIATORS 
EPIC 

O 18 21 4 
ONCE 
CAPITOL 

BITTEN TWICE SHY GREAT WHITE 

10 7 7 18 PATIENC 996 GUNS N' ROSES 
GEFFEN 

II 14 14 10 MERLCURY872 
448 

7/POLYGRAM 
SIREN 

12 17 20 6 THING CALLED LOVE BONNIE RAITT 
CUT 

13 13 16 8 READY FOR LOVE GARY MOORE 
CUT 

14 24 44 3 HWILBURY 
LP 

FOR THE BIGHT TRAVELING WILBURYS 

15 15 19 9 
DOWN BOYS WARRANT 
COLUMBIA 38 -68606 

LOVE 16 21 30 4 
HAS TAKEN ITS TOLL SARAYA 

POLYDOR LP CUT / POLYGRAM 

17 19 15 9 
MAYOR OFSSIMPLETON XTC 
GEFFEN 

18 6 6 10 
SIAMIDLAR FEATURES MELISSA ETHERIDGE 

19 12 8 18 
GOD PART II U2 
ISLAND LP CUT /ATLANTIC 

20 16 10 12 ELVIS COSTELLO VERONICA 
7-22981 

21 10 5 9 
ROCKET DEF LEPPARD 
MERCURY 872 614-7/POLYGRAM 

® 23 22 8 HIEARTS ON FIRE STEVE WINWOOD 

23 20 17 10 WHERE WERE YOU LITTLE AMERICA 
CUT 

Y4 26 37 4 COMING 7HOME 
982-7/POLYGRAM 

CINDERELLA 

CI 32 41 3 
SHOOTING FROM MY HEART BIG BAM BOO 
UNI 50019/MCA 

26 28 29 7 
SHE'S A MYSTERY TO ME ROY ORBISON 
VIRGIN 7 -99227 

0 37 46 3 

* * *POWER TRACK*** 
SEEING IS BELIEVING MIKE + THE MECHANICS 
ATLANTIC 

YH 39 - 2 
OPEN LETTER TO A LANDLORD LIVING COLOUR 
EPIC LP CUT/E.PA. 

29 30 33 5 
oOU BE WHAT YOU WANT TO BE CRUEL STORY OF YOUTH 

IA LP CUT 

30 22 11 14 WORKING ON IT CHRIS REA 

31 29 27 9 
YOUTH GONE WILD SKID ROW 

ATLANTIC LP CUT 

32 36 45 4 
CIRCLE27580 EDIE BRICKELL & NEW BOHEMIANS 

33 ONEW 1 

* * * FLASHMAKER * * * 
NINETEEN FOREVER JOE JACKSON 

® 46 - 2 
ANGEL EYES THE JEFF HEALEY BAND 
ARISTA LP CUT 

35 33 35 6 
RUN TO PARADISE CHOIRBOYS 
WTG 31 -68564 

3Ó NEW i ROCK THIS PLACE THE FABULOUS THUNDERBIRDS 
CBS ASSOCIATED LPCUT /E P.A. 

3r / NEWS 1 
DO YOU LIKE IT KINGDOM COME 
POLYDOR LP CUT /POLYGRAM 

® 45 47 3 AS WELL BE FREE JON BUTCHER MIGHT 
CAPITOL 

A 

39 25 12 11 
SHAAKE ITBUP9 BAD COMPANY 

40 31 25 14 
DRIVEN OUT THE FIXX 
RCA 

41 40 40 19 
CULT OF PERSONALITY LIVING COLOUR 
EPIC 34-6861 1 /E.PA. 

42 O48 48 3 
KID EGO EXTREME 
A &M LP CUT 

43 42 42 6 SHEDIID IT GLAMOUR CAMP 

® NEW 1 
ONE 

TG LP 
I RUSH JOE SATRIANI WBCG UT 

45 35 39 5 BRING IT BACK AGAIN STRAY CATS 
EMI LP cur 

46 27 18 13 
I'LL BE THERE FOR YOU BON JOVI 
MERCURY 872 564-7/POLYGRAM 

47 41 31 13 
DIRTY BLVD. LOU 

BROS. 
LOU REED 

® 
50 

2 FIRST LOVE MARCHELLO 
CBS ASSOCIATED LP CUT /E.P.A. 

49 NEW 1111. i CANT 
LP 

MICUT SS MICHAEL THOMPSON BAND 
GEFFEN 

50 34 23 12 END OF THE LINEENER 
EROS. 

TRAVELING WILBURYS 
WILBURY 

OTracks with the g eatest airplay gains this week. The Flashmaker is the highest -debuting track of the week. 
The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 

RADIO 
Telemarketing, Direct Mail Part Of WNEW -AM Campaign 

WW1 Calls On Its Powers Of Persuasion 
BY PETER LUDWIG 

NEW YORK When Westwood One 
agreed to purchase half of Metropoli- 
tan's adult standards outlet WNEW- 
AM New York last June -and take 
full operating control of the station, 
speculation was high that a format 
change was around the corner. In- 
stead, WW1 put its talk program- 
ming on nights and then initiated an 
all -out marketing campaign to build 
cume. 

Along with a two-stage TV cam- 
paign and the institution of a promo- 
tion to celebrate the station's 54 
years, the station tried a relatively 
new telemarketing approach. WW1 
stations group executive VP Michael 
Kakoyiannis says the call -out service 
from TransAmerica Telemarketing 
"is taking the concept of direct mail 
and applying it to telemarketing. 

"Rather than using only TV, we're 
using ZIP codes and calling those 
people that have a propensity to lis- 
ten to the station. Potential listeners 
receive a phone call with a narrative 
that explains who we are. We then 
use a personal direct mail follow -up 

I PROMOTIONS 

letter from the station manager. It's 
a way to reach people who are com- 
mercial -burned out. 

"With this telemarketing plan you 
get a number of people to try the sta- 
tion who fit into your target demo. 
After they agree to do this, they get a 
mailing to qualify them for a sweep- 
stakes cruise. On the follow -up direct 
mail card they recommend other peo- 
ple, and you generate a very good 
core data base." 

While WNEW is not the first sta- 
tion to use this sort of campaign, Ka- 
koyiannis says, "We've gotten an un- 
usually high rate of response relative 
to other telemarketing campaigns 
[and] so far we're happy with the re- 
sults." 

Before the telemarketing began, 
the station established its evening 
talk lineup with TV spots featuring 
WW1 talk show host Larry King, 
who reminisced about listening to the 
station while growing up. As the tele- 
marketing campaign began, so did a 
second series of humorous spots with 
morning team Nola Roeper & Ted 
Brown to re- establish the fact that 
WNEW was staying true to its heri- 
tage. 

The Make Believe Ballroom has 
been a programming mainstay on 
WNEW ever since the show was cre- 
ated as a fill -in between reports on 
the Lindburgh -baby kidnapping trial. 
For the station anniversary in Febru- 
ary, WNEW -AM created the Make 
Believe Ballroom Hall Of Fame. The 
ongoing promotion has sponsored 
live concert broadcasts and other spe- 
cial events while presenting crystal 
Hall Of Fame plaques to such core 
artists as Ella Fitzgerald, Peggy Lee, 
and Vic Damone. 

Kakoyiannis says, "It's like the old 
push -pull marketing concept. If you 
combine all this with TV, you can get 
new listeners and strengthen your 
core. Better programming builds 
time spent listening, but marketing 

(Continued on page 20) 

Big Deuce Coupe. New CBS -owned oldies FM KODJ Los Angeles has been 
promoting itself not only with cards on 1,300 local buses, but with mobile 
billboards in New York, Chicago, and on this San Francisco bus. The out -of- 
town ads sport the names of key media buyers who are asked to call the station 
by May 1 to claim a prize. 
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Compiled from Commercial and 

TITLE College Radio Airplay Reports. 
ARTIST 

LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 1 9 

* * No.1 * * 
THE 

MAYOR OF SIMPLETON 
4 weeks at No. 

XTC 

2 2 4 6 
MADONNA OF THE WASPS ROBYN HITCHCOCK /EGYPTIANS 
A &M LP CUT 

3 5 7 6 THREE LASTROFFITHE FAMOUS INTER'I PLAYBOYS MORRISSEY 

4 3 3 12 
I'LL BE YOU THE REPLACEMENTS 
SIRE 722992/ REPRISE 

5 12 12 5 
GOOD THING FINE YOUNG CANNIBALS 

6 6 6 6 NEW ORDER ROUND & ROUND NEW 
BROS 

7 7 9 7 
ALWAYS SATURDAY GUADALCANAL DIARY 
ELEKTRA 7 -69316 

8 4 2 11 
VERONICA 

7 229x1 
ELVIS COSTELLO 

9 20 - 2 FIBRE WOMANISE THE CULT 

10 8 5 
12 SHE6DR3VESAME CRAZY FINE YOUNG CANNIBALS 

CA 

11 10 13 6 
TURN YOU INSIDE -OUT R.E.M. 
WARNER BROS. LP CUT 

12 13 22 3 SOMETHING TO SAY THE CONNELLS rvr LP 

13 NEW I 
FASCINATION STREET THE CURE 
ELEKTRA 7 -69300 

14 NEW I MONKEY GONE TO HEAVEN PIXIES 
480 LP CUT /ELEKTRA 

15 24 - 2 
EVERYTHING COUNTS DEPECHE MODE 
SIRE LP CUT /WARNER BROS. 

16 15 8 10 
DIZZY THROWING MUSES 
SIRE LP CUT /WARNER BROS. 

17 23 21 4 
MANDELA DAY SIMPLE MINDS 
A &M LP CUT 

18 21 24 3 
THIS TOWN ELVIS COSTELLO 
WARNER BROS. LP CUT 

19 14 14 8 AáNMGEL 
VISIT THRASHING DOVES 

CUT 

20 9 10 12 
NIGHTMARESNER 

EROS. 
VIOLENT FEMMES 

21 30 - 2 
DANCING BAREFOOT U2 
ISLAND 7-99225 /ATLANTIC 

22 NEW 1 
HOLDING ON TO THE EARTH SAM PHILLIPS 
VIRGIN 799219 

23 22 19 4 
EVERLASTING LOVE HOWARD JONES 
ELEKTRA 7 -69308 

24 NEW ' 1 
WARRIOR 
VIRGIN LP CUT 

PIL 

25 19 25 7 SIRE°PCUT/REPRISE 
ERASURE 

26 29 23 6 
I'M GONNA BE (500 MILES) THE PROCLAIMERS 
CHRYSALIS LP CUT 

27 25 28 4 
TWIST IN MY SOBRIETY TANITA TIKARAM 
REPRISE 7 -22995 

28 18 20 6 
THE GOOD LIFE FIRE TOWN 
ATLANTIC LP CUT 

29 11 11 11 
COMEIOUT 

áIGHTING 
EASTERHOUSE 

30 26 - 2 
TIME WITH YOU FIREHOSE 
SST LP CUT 

Billboard, copyright 1989. 
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New Rush Of Simmering Spring, Summer Specials 
NEW YORK The avalanche of 1989 
summer -special demos is now tum- 
bling onto local programmers' desks. 
Always a summer staple, the quanti- 
ty has increased because radio's 
"more music" strategy shows no sign 
of abating, and because most for- 
mats are in a state of flux over how 
best to program an embarrassment 
of diverse riches from record labels. 

Without a safe playlist most na- 
tional programmers say they'll con- 
tinue to concentrate on specials for 
1989. They're also saying stations are 
being asked more than ever what 
they want from syndicated specials, 
and the lip service that used to suf- 
fice for music research has been re- 
placed by affiliate polling that is in- 
formally done for most national 
shows now. Both ABC Radio Net - 
works and DIR Broadcasting, for 
example, have summer specials with 
every track "PD tested." 

For album and classic rock, and 
even for the very fragmented AC for- 
mat, syndicators and networks con- 
tinue to mine rock's golden years, 
with the Beatles /British Invasion 

and Woodstock specials in the fore 
this time around. Westwood One 
and United Stations are still the in- 
dustry's biggest special program- 
ming suppliers in terms of sheer vol- 
ume and this summer is no exception. 
WW1 already has 13 specials 
planned -and that's just through 
July. 

WW1 standouts include the six - 
hour BBC. special "McCartney On 
McCartney" and "Dick Bartley's 
Soul Of The '60s," a 10 -week series 
of one -hour programs starting in 
July. Bartley is also offering the in- 
dustry his own 10 -hour "British In- 
vasion 25th Anniversary Special," 
through DB Productions (Billboard, 
Dec. 10). 

The standout in US's summer cata- 
log is its 15 -week series of 90- minute 
"British Invasion" shows. US has 
been quietly targeting classic rock 
stations with specials this year, and 
its "Invasion" is its biggest of that 
format to date. US also has a three - 
hour "Woodstock 20th Anniversa- 
ry" special for the end of the summer 
and, in keeping with its ongoing cele- 

MOJO= 
MANIA! 

ROOT HOG OR DIE 
THE FABULOUS NEW ALBUM FROM 

MOJO NIXON & SKID ROPER 
FEATURING THE SMASH SINGLE, 

"(619) 239 -KING" 
PRODUCED BY JIM DICKINSON 

ENIGMA RECORDS-CULVER CITY. CALIFORNIA 903313838 (2131 3909989. 1989 ENIGMA RECORDS. AU. RIGHTS RESERVED. ENIGMA. 

bration of Motown anniversaries, 
"The T'N'T 25th Anniversary: The 
Four Tops And The Temptations" 
is set for Memorial Day. 

US is producing a total of 11 sepa- 
rate summer specials, not including 
its "Country Six Pack" or "Inva- 

NEIWbNILti 

SVDuÌTION z 
by Peter Ludwig 

sion." US has also retooled its 3 -year- 
old top 40 weekly, "American Music 
Magazine." KIIS Los Angeles' 
Bruce Vidal is the new host of a 
faster -paced show offering more en- 
tertainment news and an exclusive 
weekly American Comedy Net- 
work bit. 

On The Radio Broadcasting is 
back in the specials arena. OTR has 
been offering a British invasion spe- 
cial every other year for the past six; 
it is now putting the finishing touch- 
es on two 12 -hour music -intensive me- 
gaspecials: a new "British Invasion, 
1964 -1970" with Graham Nash and 
KODJ Los Angeles PD Kurt Kelly 
as co-hosts, and "Born In The USA, 
1964 -1976" with the Beach Boys' Al 
Jardine and KRTH -FM Los Ange- 
les' Jeff Davis sharing the mike. 

Leve is banking on the insights of 
Nash and Jardine to set his specials 
apart from the crowd. He calls them 
both integral parts of the specials, 
and their involvement helped crystal- 
ize the 100 -plus interview clips includ- 
ed in each show. The two programs 
are offered as a bartered package 
and sponsored nationally by Dr. Pep- 
per. The spot load will be five min- 
utes per hour. 

Global Satellite Network entered 
the specials arena on a regular basis 
last Thanksgiving with its "Cross- 
roads" series and a new installment 
will air Memorial Day weekend. Glob- 
al was also the first syndicator to an- 
nounce a commemorative Woodstock 
program. The four -hour "Wood- 
stock And The Summer of '69" is 
hosted by WXRK New York's Tony 
Pigg and slated for the festival's 20th 
anniversary on Aug. 12-13. 

ABC Radio Networks will have 
"American Country Countdown" 
host Bob Kingsley helming specials 
for all three summer holidays in a 
move to fill in the programming hole 
created when it dropped the monthly 
"Music Of America" series last 
year. For the Kingsley- hosted "Elvis 
Country," ABC actually surveyed its 
"ACC" affiliates and determined its 
playlist by the poll's results. 

ABC is slowly edging its way to- 
ward a stronger rock commitment as 
well. It picked up the sales end of Ra- 
dio Today Entertainment's "Live 
Show" last October, simulcast an 
MTV Cheap Trick concert in April, 
and is offering the Denny Somach- 
produced "Fab Fourth" Beatles spe- 
cial for the 4th of July. 

DIR Broadcasting has also turned 
to affiliates to playlist a summer spe- 
cial; it is offering "The Top 25 LPs 
Of All Time" as voted by the PDs of 
DIR's "King Biscuit Flower Hour" 
stations. DIR is offering the "Top 60 

Of The '60s" for the third year with 
WNEW -FM New York's Pete For - 
natale hosting and his WNEW pro- 
ducer (and WNEW -AM promotion di- 
rector) John Platt producing. The 
playlist is once again provided by a 
readership poll in Spin magazine. 
With two weekly Rick Dees pro- 
grams in the DIR catalog now, there 
will be two Dees -hosted summer spe- 
cials as well. 

AROUND THE INDUSTRY 

The end -of- quarter programming 
shakeout continues as DIR Broad- 
casting lets go of the successful Den- 
ny Somach -produced "Ticket To 
Ride." The weekly two-hour Beatles 
show concluded its nearly five -year 
run April 16, and DIR VP of pro- 
gramming Michael Abramson says, 
"If every show had the ride 'Ticket' 
had, we'd be ecstatic." In a side note, 
the "Ticket To Ride" book due out in 
the fall (Billboard, April 1) was co- 
written by Kevin Gunn -a strong 
contributor to the program over the 
years -along with Denny and Kathy 
Somach. 

MediaAmerica has taken over the 
national sales responsibilities for the 
FNN Business Radio Network's 
twice -hourly "Updates" from FNN's 
parent cable TV sales force. The addi- 
tion of the FNN updates gives 18- 
month -old MediaAmerica its first 25- 
54 programming representation. 

Former KSHE St. Louis director 
of marketing Jim Marchyshyn has 
surfaced in St. Louis at Olympia 
Broadcasting Networks. He will 
oversee the writing and production of 
Olympia's "Rock Comedy" and 
"Contemporary Comedy" net- 
works, and act as network liaison to 
affiliate PDs and morning shows. 

With a recent ecological disaster on 
peoples' minds, WW1 is offering a 
one -hour "Rainbow Warriors" spe- 
cial on May 23 to coincide with the re- 
lease of a similarly named benefit al- 
bum. The two-record set features hits 
by 31 artists who have donated their 
royalties to benefit the Greenpeace 
organization. The title was inspired 
by a Native American prophecy that 
people of the world will one day unite 
as "warriors of the rainbow" to save 
the planet from destruction. 

CALENDAR 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast time 
and dates. 

April 21 -22, Def Leppard, On The Radio, On The 

Radio Broadcasting, one hour. 

April 21 -23, Metallica, Metalshop, Mil Broad- 

casting, one hour. 

April 21 -23, The Poison Story, Hot Rocks, Unit - 

(Continued on page 20) 

FOR THE RECORD 
The April 8 issue incorrectly 

stated that Sheridan Broadcast- 
ing Networks' daily shortform 
program, "Cameos Of Black 
Women," was 2 years old and 
had undergone a host change. 
The program is actually a new 
SBN offering and Angela Stri- 
bling is the show's first host. 
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Billboard. 
FOR WEEK ENDING 
APRIL 22, 1989 POWER PLAYLISTS. 

PLATINUM -Stations with a weekly cuma 
audience of more than t million. 

GOLD -Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER -- Station with a weekly cuma 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 

LI 

0.M.: Steve Kingston 
1 1 Madonna, Like A Prayer 
2 2 Bangles Eternal Flame 
3 3 Bon tom, I'll Be There For You 
4 1 Stevie B. I Wanna Be The One 
5 6 Tone Loc, Funky Cold Medina 
6 7 Fine Vouch Cannibals She Drives Me C 

7 5 Milli Vanilla, Girl You know It's Tru 
8 9 Sweet Sensation (With Romeo 1.D.), Si 
9 12 Sa -Fire, Thinking Of You 

10 8 Karyn White, Superwoman 
11 10 Guns N' Roses, Paradise City 
12 15 Debbie Gibson, Electric Youth 
13 II Mike + The Mechanics, The Living Year 
14 14 Poison, Your Mama Don't Dance 
15 17 The Belle Stars, Iko Iko (From "Rain 
16 18 .14, Watley Real Love 
17 19 Leppard Rocket 
18 20 Vanessa Dreamin' Dreamin' 
19 21 Deon Estes, Heaven Help Me 
20 23 R.EM., Stand 
21 29 Guns N' Roses, Patience 
n 26 Michael Damian, Rock On (From "Dream 
23 25 Roy Orbison, You Gat It 
24 13 Rosette, The Look 
25 22 Debbie Gibson Lost In Your Eyes 
26 16 Rod Stewart, let Heart Can't Tell You 
27 30 Bette Midler, Wind Beneath My Wings 

A28 - Living Colour, Cult 01 Personakty 
A29 - New Kids On The Block, I'll Be Loving 
30 27 Paula Abdul, Straight Up 

iá 
29 
30 
A 
A 
A 

EX Madonna, Dear Jesse 
EX Waterfront Cry 
EX Traveling 

Waterfront, 
Last Night 

EX Madonna, Cherish - Bobby Brown, Every Little Step 
Fine Young Cannibals, Good Thing 
Def Leppard, Excitable 

New York P.D.: Gary Bryan 
1 3 Madonna, Like A Prayer 
2 2 Milli Vamlli, Girl You Know It's Tru 
3 1 Bangles, Eternal Flame 
4 4 Steve B, I Wanna Be The One 
5 6 Rosette, The Look 
6 13 Bon Jeri, I'll Be There For You 
7 14 Fine Young Cannibals, She Drives Me C 

B 11 Sweet Sensation (With Romeo 1.D.), Si 
9 10 Poison, Your Mama Don't Dance 

10 5 Debbie Gibson, Lost In Your Eyes 
11 16 Sa -Fire, Thinking Of You 
12 12 Rod Stewart, My Heart Can't Tell You 
13 19 Tone Lac Funky Cold Medina 
14 8 Mike + the Mechanics, The Living Year 
15 18 Karyn White, Superwoman 
16 17 The Belk Stars, Iko Iko (From "Rain 
17 21 Debbie Gibson, Electric Youth 
18 20 Deon Estes, Heaven Help Me 
19 7 Guns N' Roses, Paradise City 
20 23 R.EM., Stand 
21 9 Kon Kan, I Beg Your Pardon 
n 25 Jody Watley, Real Love 
n 29 Bobby Brown, Every Little Step 
24 26 Def Leppard, Rocket 
25 27 Donny Osmond, Soldier Of Love 
26 15 Paula Abdul, Straight Up 
27 30 Living Colour, Cult Of Personality 

A28 - Gu s N Roses, Patience 
A29 - Aretha Franklin 8 Elton John Through 
A30 - Bette Midler, Wind Beneath 

John, 
Wings 

EX - Samantha Fox, I Only Wanna Be With Yo 

Chicago P.D.: Buddy Scott 
1 3 Madame, Like A Prayer 
2 2 Fine Young Cannibals, She Drives Me C 

3 4 Bangles, Eternal Rame 
4 7 Tone Lac, Funky Cold Medina 
5 l Mill Vanrgi, Girl You Know It's Tru 
6 5 Mich + The Mechanics, The Living Year 
7 9 Sweet Sensation (With Romeo 1.D.), Si 
8 6 Vanessa Williams, Dreamin' 
9 8 Debbie Gibson, Lost In Your Eyes 

10 10 Inner City, Good Life 
Il 14 Bobby Brown, Every Little Step 
12 12 Marthe, More Than You Know 
13 18 Jody Wtky, Real Love 
14 20 Paula Abdul, Forever Your Girl 
15 16 Rick Astky, Giving Up On Lae 
16 11 Samantha Ron, I Only Wanna Be With Yo 
17 21 Sa-Fire Thinking Of You 
18 19 Stevie B I Wanna Be The One 
19 11 Karyn Wine, Superwoman 
20 13 Rosette, The Look 
21 24 Debbie GiWon, Electric Youth 
n 29 New Kids On The Block I'll Be Loving 
n n Ariimotlerr Room To Nove 
24 28 Tee Cils that's The Way Love Is 
25 26 Howard Joies, Everlasting Lae 
26 27 Neneh Cherry, Buffalo Stance 

21 
25 Kemp, Birthday 

Straight Up 
(From "Sin 

29 n Rod Stewart, My Heart Can't Tell You 
30 34 Liu Lise 8 Cuit lam, Little Jackie W 
31 35 Aretha Franklin 8 Elton John Through 
32 30 Natalie Cole, Miss You Like Crazy 
33 32 Dann Osmond, Soldier Of Love 

A34 - Doran Summer, This Time I Know It's F 

'MIMA 102.7 

Los Angeles P.D.: Steve Rivers 
1 1 Madonna, Like A Prayer 
2 2 Fine Young Cannibals, She Drives Me C 

3 3 Tone Lac Funky Cold Medina 
1 7 Sa -Fire thinking Of You 
5 9 Stevie B, I Wanna Be The One 
6 6 Rod Stewart, My Heart Can't Tell You 
7 4 Bangles, Eternal Flame 
8 11 Sweet Sensation (With Romeo 1.0.), Si 
9 12 Vanessa Williams Dreamin' 

10 13 Bon Jovi, I'll Be there For You 
11 5 Rosette The Look 
12 15 Bobby Grown, Every Little Step 
13 17 Tommy Page, A Shoulder To Cry On 
14 8 Debbie Gibson, Lost In Your Eyes 
15 20 Dean Estus, Heaven Help Me 
16 19 Jody Watley, Real Love 
17 n Thirty Eight Special, Second Chance 
18 18 Enya, Orinoco Flow (Sail Away) 
19 23 Paula Abdul, Forever Your Girl 
20 25 Roy Orbison, You Got It 
21 24 Howard Jones Everlasting Love 
n 26 New Kids On the Block, I'll Be Loving 
n n Donny Osmond, Soldier Of Love 

28 Debbe Gibson, Electric Youth 
29 Michael Damian, Rock On (From "Dream 
30 Bette Miller, Wind Beneath My Wings 
EX Living Colour, Cult Of Personality 
EX Lisa Lisa 8 Cult Jam, little Jackie W - Guns N' Roses, Patience 

The Belk Stars, Iko Iko (From "Rain 
EX Aretha Franklin 8 Elton John, Through 
EX Neneh Cherry, Buffalo Stance 
EX Waterfront Cry 
EX Uta Ford (Duet With Ozzy Osbourn), 

24 
25 
26 
27 
28 

A29 
A30 

EX 
EX 
EX 
EX 

GOLD 

95TICFM 
Hartford P.D.: Dave Shakes 

1 1 Fine Young Cannibals, She Drives Me C 

2 4 Tone Loc, Funky Cold Medina 
3 5 The Belk Stars, Iko Iko (From "Rain 
4 6 Madonna, Like A Prayer 
5 7 Bette Midler, Wind Beneath My Wings 
6 9 Debbie Gibson, Electric Youth 
7 2 Rosette, The Look 
B 3 Bangles, Eternal Flame 
9 15 Jody Walley, Real Love 

10 20 Bobby Brown, Every Little Step 
Il 11 Stevie B, I Wanna Be The One 
12 13 Animation, Room To Move 
13 17 Deon Estes, Heaven Help Me 
14 23 Donny Osmond, Soldier Of Love 
15 8 Sweet Sensation (With Romeo J.D.), Si 
16 10 Karyn White, Superwoman 
17 12 Dino, 24/7 
18 21 Paula Abdul Forever Your Girl 
19 n Bon Jai I'll Be There For You 
20 25 Cher 8 deter Cetera After All (Lae 
21 27 Enya, Orinoco Flow (Sail Away) 
n 24 Joe ney Kemp, Birth ay Suit (From "Sin 
n 28 Michael Damien, Rock On (From "Dream 
24 26 The Pasadena, Tribute (Right On) 
25 29 R.EM. Stand 
26 31 New (lids On The Black, I'll Be Loving 
27 14 Rod Stewart, My Heart Can't Tell You 
28 32 On 2 Many, Downtown 
29 36 Neneh Cherry, Buffalo Stance 
30 16 Milli Vanille, Girl You Know It's Tru 
31 33 Howard Jones, Everlasting Lae 
32 37 Thirty Eight Special, So and Chance 
33 30 Sa -Fire, Thinking 

A31 - teethe Franklin 8 Elton John, Through 
35 38 Waterfront, Cry 
36 39 Eighth Wonder Baby Baby 
37 EX Usa Usa I Cuit Jam, Little Jackie W 
3$ 40 Roathford, Cuddly Toy (Feel For Me) 

A39 - Donna Summer, This Time I Know It's F 

MO - Rick Astley, Giving Up On Love 
A - Alexander O'Neal, What Can I Say? 

Boston P.D.: Tom Jeffries 

1 1 Rosette, The Look 
2 5 Madonna, Like A Prayer 

3 3 R.E.M., Stand 
4 4 Karyn White Superwoman 
5 6 Fine Young Cannibals, She Drives Me C 

6 7 Sa -Fine, Thinking Of You 
7 8 Bon Joui, I'll Be There For You 

8 9 Deon Estes Heaven Help Me 
9 10 Thirty Eight Spatial, Second Chance 

10 12 Poison, Your Mama Don't Dance 
ll 13 Figures On A Beach, You Ain't Seen No 
12 15 Del Leppard, Rocket 
13 16 Bette Midler, Wind Beneath My Wings 
II 17 New Kids On The Block, I'll Be Loving 
15 19 Tommy Page, A Shoulder To Cry On 
16 18 Carly Simon, Let The River Run (Theme 
17 20 Donny Osmond Soldier Of Love 
18 21 Johnny Kemp, Birthday Suit (From "Sin 
19 22 Enya, Orinoco Flow (Sail Away) 
20 23 Ammotion, Room To Move 
21 24 Cher 8 Peter Cetera, After All (Love 
n 25 The Belle Stars, Iko Iko (From 'Rain 
23 28 Living Colour Cult Of Personality 
24 27 Sweet Sensation (With Romeo 1.D.), Si 
25 29 Edie Brtckell 8 New Bohemians, Circle 
26 30 Debbie Gibson, Electric Youth 
27 31 The Outfield Voices Of Babylon 

28 32 Chris Rea, Working On It 
29 33 The Escape Club, Walking Through Wall 
30 34 Robbie Nevil, Somebody Like You 
31 EX Aretha Franklin 8 Eton John, Through 
32 EX Jody Watley, Real Love 

33 EX Unis Costello, Veronica 
34 EX Natalie Cole, Miss You Like Crazy 

A35 - Donna Summer This Time I Know It's F 

A - Samantha Fox, I Only Wanna Be With Yo 
A - XTC, The Mayor Of Simpleton 
A - Mike + The Mechanics, Seeing Is Belie 

EX EX Rick Astley, Giving Up On Love 
EX EX Eddie Money, Let Me In 
EX EX Roachford, Toy (Feel For Me) 
EX EX Easterhouse Come Out Fighting 
EX EX Cinderella, Coming Home 
EX EX Sam Brown, Stop 

A - Siren, All Is Forgiven 

7 3 
8 10 
9 12 

IO 13 
11 14 

12 15 
13 17 
14 18 
15 16 

16 19 
17 20 
18 21 
19 23 
20 24 
21 27 
22 28 
23 11 

24 26 
25 25 
26 29 
27 30 
28 31 

A29 - 
A30 

R.E.M., Stand 
Bangles Eternal Flame 
Poison, Your Mama Don't Dance 
Bon Jovi, I'll Be There For You 
Tone La, Funky Cold Medina 
Def Leppard, Rocket 
Jody Watley Real Love 
Animation, Room To Move 
Martika, ore Than You Know 
Michael Damian, Rock On (From "Dream 
Thirty Eight Special, Second Chance 
Roy Orbison, You Got It 
Cher 8 Peter Cetera, After All (Love 
Howard Jones, Everlasting Love 
Donny Osmmd Soldier Of Love 
New Kids On Tie Block, I'll Be Loving 
Mike + The Mechanics The Living Year 
Debbie Gibson Electric Youth 
Karyn White, Superwoman 
Natalie Cole, Miss You Like Crazy 
Sweet Sensation (With Romeo 1.D.), Si 
Gans N' Roses, Patience 
Bobby Brown, Every Little Step 
Information Society, Repetition 

5 3 Winger, Seventeen 
6 1 Jimmy Harnen With Synch, Where Are Yo 
7 10 Michael Damian, Rock On (From "Dream 
8 13 Tommy Page, A Shoulder To Cry On 
9 12 Living Coker, Cult Of Personality 

10 4 Tone Funky Cold Medina 
II Il Milli Vamlli, Girl You Know It's Tru 
12 5 Def Leppard, Rocket 
13 6 Poison, Your Mama Don't Dance 
14 18 Bon Joui, I'll Be There For You 
15 17 Eddie Money, The Love In Your Eyes 
16 19 Debbie Gibson. Electric Youth 
17 20 Howard Jones Everlasting Love 
18 21 Paula Abdul, Forever Your Girl 
19 EX New Kids On The Block I'll Be Loving 
20 EX Benny Hardens, Into The Night 
21 14 Bangles Eternal Flame 
22 15 Debbie Gibson, Lost In Your Eyes 
EX EX The Replacements, I'll Be You 
EX EX Thirty Eight Special, Second Chance 

ifewt 
B94FM 

Pittsburgh P.D.: Bill Cahill 
1 2 Fine Young Cannibals, She Drives Me C 

2 4 Bon Joui, I'll Be There For You 
3 I Miki Vamlli, Girl You Know It's Tru 
4 6 Eddie Money, The Love In Your Eyes 
5 5 Rod Stewart, My Heart Can't Tell You 
6 11 Thirty Eight Special, Second Chance 
7 14 Madonna, Like A Prayer 
8 15 Tone Loc Funky Cold Medina 
9 10 Poison, hour Mama Don't Dance 

10 12 Def Leopard, Racket 
11 3 R.E.M., Stand 
12 16 Paula Abdul, Forever Your Girl 
13 7 Bangles, Eternal Flame 
14 20 Livie( Coker, Cult Of Personality 
15 17 Cher 8 Peter Cetera, After All (Love 
16 18 Tommy Page, A Shoulder To Cry On 
17 24 Donny Osmond Soldier Of Love 
18 22 Steve Winwaad Hearts On Fire 
19 23 New Kids On The Block, I'll Be Loving 
20 25 Michael Damien Rock On (From "Dream 
21 27 Guns N' Roses, patience 
n 26 Judy Watley, Real Love 
23 13 Deon Estes, Heaven Help Me 
24 EX Bette Midler, Wind Beneath My Wings 
25 29 Debbie Gibson, Electric Youth 
26 30 Howard Jones, Everlasting Love 
27 EX Benny Mandones, Into The Night 
28 19 Rosette, The Look 
29 EX Jimmy Harnen With Synch, Where Are Yo 
30 EX Aretha Franklin 8 Elton John, Through 
A - The Belle Stars, Iko Iko (From "Rain 
A - Cinderella, Coming Home 
A - Sweet Sensation (With Romeo 1.D.), Si 
A - Rick Astley, Giving Up On Love 

Washington P.D.: Matt Farber 
1 1 Milli Vamlli, Girl You Know It's Tru 

2 7 Madonna, Like A Prayer 
3 9 Fine Young Cannibals, She Drives Me C 

4 6 Tone Loc, Funky Cold Medina 
5 2 Rod Stewart, My Heart Can't Tell You 
6 5 R.E.M., Stand 
7 10 Rosette, The Look 
8 3 Bangles, Eternal Flame 
9 12 Anita Baker, Just Because 

IO 4 Mike -4- The Mechanics, The Living Year 
Il 13 lady Watley, Real Love 
12 16 The Belk Stars, Ika Iko (From "Rain 
13 18 Bon Joui, I'll Be There For You 
14 19 Roy Orbison, You Got It 
15 17 Samantha Fox, I Only Wanna Be With Yo 
16 22 Sa -Fire Thinking Of You 
11 20 Sweet Sensation (With Romeo J.D.), Si 
18 21 Cher 8 Peter Cetera, After All (Love 
19 24 Michael Damian, Rock On (From "Dream 
20 23 Thirty Eight Special, Second Chance 
21 14 Paule Abdul, Straight Up 
22 27 Enya, Orinoco Flow (Sail Away) 
23 26 Living Colour, Cult Of Personality 
24 EX Guns N' Roses, Patience 
25 30 Bobby Brown, Every Little Step 
26 28 Del Leppard, Rocket 
27 29 Debbie Gibson Electric Youth 
28 EX Donny Osmond, Soldier Of Love 
29 EX Stevie B, I Wanna Be The One 
30 EX New Kids On The Block, I'll Be Loving 
A - Bette Midler, Wind Beneath My Wings 
A - Paula Abdul, Forever Your Girl 

(Dow. 
Detroit 

/JA 
P.D.: Rick Gillette 

1 1 Madonna, Like A Prayer 
2 2 Tone Loc, Funky Cold Medina 
3 3 Milli Vamlli, Girl You Know It's Tru 
4 9 Fine Young Cannibals, She Drives Me C 

5 8 Jody Watley, Real Love 
6 4 Bangles, Eternal Flame 
7 7 Rosette, The Look 
8 S Vanessa Williams, Dreamin' 
9 6 Anita Baker, Just Because 

10 10 Dean Estes, Heaven Help Me 
Il 14 Bobby Brown, Every Little Step 
12 11 Karyn White, Superwoman 
13 21 Surface, Closer Than Friends 
14 12 Debbie Gibson, Lost In Your Eyes 
15 23 Debbie Gibson Electric Youth 

16 19 Paula Abdul, Forever Your Girl 
17 15 New Edition, Can You Stand The Bain 
18 16 New Kids On The Block, You Got It (Th 
19 EX Natalie Cole Miss You Like Crazy 
20 EX Lisa Usa 8 Gull Jam, Little Jackie W 
21 EX Guy, I Like 
22 22 The Boys Lucky Charm 
23 EX Michael Damien, Rock On (From "Dream 
24 EX New Kids On The Black I'll Be Loving 
25 EX Sweet Sensation (With 

Block, 
J.D.), Si 

A - Sa -Fire, Thinking Of You 
A - Neneh Cherry, Buffalo Stance 

EX EX Jimmy Harnen With Synch Where Are Yo 

EX EX Glenn Medeiros, Never Gel Enough Of Y 

EX EX Aretha Franklin 8 Elton John, Through 

5 8 Toommy 
Eight 
Page, 

Special, 
der 

Chance 
On 

6 7 Char 8 Peter Cetera, After All (Love 
7 2 R.E.M., Stand 
8 12 Animation, Room To Move 
9 14 Jody Watley, Real Love 

10 II Poison, Your Mama Don't Dance 
11 13 Def Lappard, Rocket 
12 18 Howard Jones Everlasting Love 
13 17 Tone Lac, Funky Cold Medina 
14 19 Paula Abdul, Forever Your Girl 
15 1 Mili Vanini, Girl You Know It's Tru 
16 20 The Replacements, I'll Be You 
17 23 Sa -Fin, Thinking Of You 
18 9 Rosette The Look 
19 10 Karyn White, Superwoman 
20 26 One 2 Many, Downtown 
21 34 Bobby Brown Every Little Step 
n 15 New Mr. Disco 
23 28 Samantha Fox, I Only Wanna Be With Yo 
24 16 Bangles, Eternal Flame 
25 30 Living Colour, Cult 01 Personality 
26 31 Michael Damien, Rock On (From "Dream 
27 33 Neneh Cherry Buffalo Stance 
28 32 Debbie Gibson, Electric Youth 
29 36 The Belk Stars, Iko Ike (From "Rain 
30 22 Mike + The Mechanics The Living Year 
31 35 Enya, Orinoco Flow (Sail Away) 
32 21 Martes More Than You Know 
33 25 Veen, C iii 
34 EX Guns N' Roses, Patience 
35 24 Chicago, You're Not Alone 
36 27 Was (Net Was), Walk The Dinosaur 
37 EX Waterfront Cry 
38 EX The Outfield, Voices Of Babylon 

A39 - Bette Midler, Wind Beneath My Wings 
40 40 Glenn Medeiros, Never Get Enough Of Y 

A - Rick Aseey Giving Up On Love 
A - New Kids do The Block, I'll Be Loving 
A - Figures On A Beach You Ain't Seen No 
A - Roachford, Cuddly Toy (Feel For Me) 
A - Winger, Seventeen 

Chicago P.D.: Brian Kelly 
1 1 Bougies Eternal Flame 
2 3 MMi Vomie, Girl You Know It's Tru 
3 2 Mike + The Mechanics, The Living Year 

1 B Ton La Funky Cold Medina 
5 4 Rosette, the Look 
6 6 Poison, Your Mama Don't Dance 
7 5 Debbie Gibson, lost In Your Eyes 
8 15 living Colour, Cult Of Personality 
9 7 Paula Abdul, Straight Up 

10 16 Madones, Like A Prayer 
Il 13 Bon Jovi, I'll Be There For You 
12 17 Def Leppard, Rocket 
13 21 Peale Abdul, Forever Your Girl 
14 23 Sweet Sensation (With Romeo J.D.), Si 
15 9 Fine Young Cannibals, She Drives Me C 

16 19 Ministry Every Day Is Helloween 
17 26 Deon Esta, Heaven Help Me 
I8 21 Guns N' Roses, Patience 
19 30 Debbie Gibson, Electric Youth 
20 14 Guns N' Roses, Paradise City 
21 29 Michael Damian, Rock On (From "Dream 
22 24 lady Watley, Real Love 
13 28 Anita Baker, Just Because 
24 28 Donny Osmond, Soldier Of Love 
25 EX The Replacements I'll Be You 
26 EX New Kids On The Block, l'ii Be Loving 

Boston 
I 1 

2 2 
3 3 
4 6 
5 13 

6 8 
7 9 
8 11 

9 10 

15 
17 

18 
16 

26 

10 
11 

12 
13 
14 
15 
16 
17 
18 
19 

21 
20 

22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 

33 

A 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 
EX 
EX 

20 
22 

29 
EX 

Ñ 
27 
31 
33 
EX 
28 
30 
31 

35 
EX 
EX 
EX 
EX 

10$ FM 
P.D.: Sunny Joe White 

Fine Young Cannibals, She Drives Me C 

Madonna, Like A Prayer 
Womack 8 Womack, Teardrops 
Ton Lac, Funky Cold Medina 
Bette Midkr, Wind Beneath My Wings 
Sisal Wimsood, Hearts On Fire 
Animation, Room To Move 
Dean Estes, Heaven Help Me 
Sam Brown, Stop 
Su-Fire, Thinking Of You 
Jody Watley, Real Love 
Cher 8 Peter Cetera After All (Lae 
Sweet Sensation (With Romeo J.D.), Si 
Figures On A Beach, You Ain't Seen No 
Bon Jai, I'll Be There For You 
Donny Osmond Soldier Of Love 
Johmry Kemp Birthday Suit (From "Sin 
Boy George, Don't Take My Mind On a T 

Natalie Cok, Miss You Uke Crazy 
Donn Summer, This Time I Know It's F 

Tommy Page' A Shoulder To Cry On 
Stevie B I Wanna Be The One 
Peter Schilling, The Different Story 
New Kids On The Block I'll Be Laing 
Debbie Gibson Electric Youth 

Paula Abdul, Forever Your Girl 
Poison Your Mama Don't Dance 
Easterhouse, Come Out Fighting 
The Bele Stars, Iko Iko (From 'Rain 
Chris Rea, Working On It 
Information Society Repetition 
Bobby Brown Every Little Step 
Aretha Franklin 8 Elton John, Through 
Rick Astle , Giving Up On Love 
Thirty Eight Suomi, Second Chance 
Mike + The Mechanics, Seeing Is Belie 
Surface, Closer Than Friends 
Phoebe Snow If I Can Just Make It Th 
Breathe, All this I Should Have Known 
Eddie Money, let Me In 
Living Calmir, Cult Of Personality 
Big Bam Boo, Shooting From My Heart 
Winger, Seventeen 
Edle Brickell 8 New Bohemians, Circle 
Elvis Costello, Veronica 
Waterfront, Cry 
Neneh Cherry, Buffalo Stance 
Roachford, Cuddly Toy (Feel For Me) 

Philadelphia P.D.: Charlie Quinn 
1 2 Fine Yang Cannibals, She Drives Me C 

2 5 Rosette, The Look 
3 1 Bangles, Eternal Flame 
4 14 Maa, Like A Prayer 
5 11 Bon Joui, I'll Be There For You 
6 7 Poison, Your Mama Don't Dance 
7 9 Sweeett Sensation (With Romeo J.D.), Si 
8 10 Def loppard, 
9 12 Animotióndoom To Move 

10 13 Ton Lac Funky Cold Medina 
11 15 Jody Watley Real Love 
12 3 R.E.M. Stand 
13 

Stand 
Deon Estas, Heaven Help Me 

14 If Sa -Fin Thinking Of You 
15 19 Paula Abdul, Forever Your Girl 
16 17 Samantha Fox I Only Wanna Be With Yo 
17 4 Was (Not Was), Walk The Dinosaur 
18 21 Bobby Brown, Every Little Step 
19 22 The Belk Stars, Iko Iko (From "Rain 
20 23 Nente Cherry, Buffalo Stance 
21 6 Karr White, Superwoman 
n 25 Michael Damian, Rock On (From "Dream 
23 26 New Kids On The Block, I'll Be Loving 
24 30 living Colour, Cult Of Personality 
25 EX Debbie Gibson, Electric Youth 
26 EX Donny Osmond, Soldier Of Love 
27 29 Thirty Eight Special Second Chance 
28 EX Ckderella, Coming home 

29 EX kick Astley, Giving Up On Love 
30 EX Jimmy Harnen With Synch Where Are Yo 
A - Bette Midler, Wind Beneath My Wings 
A - Gum N' Roses Patience 
A - Lisa Use 8 Cuit Jam, Little Jackie W 
EX EX Aretha Franklin 8 Elton John, Through 
EX EX Roy Orbison, You Got It 
EX EX Tommy Conwell/Young Rumblers, 
EX EX Stevie B, I Wanna Be The One 
EX EX Howard Jones, Everlasting Love 

Tampa 

TAMPA MY 

0.M.: Mason Dixon 
1 3 Milli Vamlli, Girl You Know It's Tru 
2 4 Madonna, Like A Prayer 
3 7 Fine Young Cannibals, She Drives Me C 

4 1 Rosette, The Look 
5 8 Roy Orbison, You Got If 
6 2 Bangles, Eternal Flame 
7 13 R.EEI Stand 
8 9 The Belle Stars, Iko Iko (From "Rain 
9 6 Karyn White, Superwoman 

10 15 Bon Jai, l'II Be There For You 
11 12 Living Colour Cult Of Personality 
12 17 Thirty Eight Special Second Chance 
13 18 Tone Lac, Funky Cold Medina 
14 5 Was (Not Was), Walk The Dinosaur 
15 20 Sa -Fire, Thinking Of You 
16 21 Cher 8 Peter Cetera After All (Love 

17 19 Enya, Orinoco Flow (Sail Away) 
18 10 Vanessa Williams Dreamin' 
19 22 Def Leopard, Rocket 
ZO 23 Jody Watley, Real Lae 
21 14 Deon Estes, Heaven Help Me 
n 28 Michael Damian, Rock On (From "Dream 
23 25 Paula Abdul, Forever Your Girl 
24 26 New Kids On The Block, I'll Be Loving 
25 II Guns N' Roses, Paradise City 

A26 - Uta Ford (Duet With Ozzy Osbourn), 
A27 - Guns N' Roses, Patience 
28 EX Bobby Brown Every Little Step 

29 EX Arette Franklin 8 Elton John, Through 
EX EX Eddie Money, Let Me In 
EX EX Natalie Cole, Miss You Like Crazy 

Cleveland 
1 I 

2 2 

1 

5 
6 
7 

8 
9 

10 
11 

12 

13 
14 
15 
16 

17 

A19 
20 
21 
22 

23 
24 
25 
26 
27 
28 
29 
30 
EX 
EX 
EX 

A 

4 

6 
I5 

13 
11 

1 
U 

15 
16 

19 
23 
EX 

i8 
EX 

26 
EX 
EX 
25 
EX 
21 
EX 
EX 
EX 
EX 

00009 l3fiP 
P.D.: Rich Piombino 

Fine Young Cannibals, She Drives Me C 

Rosette The Look 
Thirty Eight Special, Second Chance 
Bon Joui, I'll Be There For You 
Kevin A, Moonlight On Water 
Def Leppard, Rocket 
R.E.M., Stand 
Howard Jones, Everlasting Love 
Living Colour, Cult Of Personality 
Rod Stewart, My Heart Can't Tell You 
The Outfield, Voices Of Babylon 
(nrryyu Orinoco Flow (Sail Away) 
U2 With B.B. King, When Love Comes To 
Chris Rea, Working On It 
The Flu, Driven Out 
Edle Bricks!! 8 New Bohemians, Circle 
Winger, Seventeen 
Tom Petty, I Won't Back Down 
Guns N' Roses, Patience 
Breathe, Don't Tell Me Lies 
Figures On A Beach You Ain't Seen No 
Lila Ford (Duet With Ozzy Osbourn), 
SIC, The Mayor Of Simpleton 
Animation, Room To Move 
Michael Damian, Rock On (From "Dream 
The Replacements, l'il Be You 
Melissa Etheridge, Similar Features 
Eddie Money, Let Me In 
Midis Ure, Dear God 

C' Coming Home 
Cowboy Junkies, Sweet Jane 
Easttrhouse Come Out Fighting 
Elvis CostMIO, Veronica 
Mike + The Mechanics, Seeing Is Belie 

Dallas 

alt erf ff¡ ECL"/' 

l rz-ray 
P.D.: Joel Folger 

1 4 Michael Damian, Rock On (From "Dream 
2 1 Fine Young Cannibals She Drives Me C 

3 5 Living Colour, Cult Of' Personality 
4 2 Rod Stewart, My Heart Can't Tell You 
5 1g Jimmy Harnen With Synch, Where Are Yo 
6 11 Winger, Seventeen 
7 3 REM., Stand 
8 B Bon Ioni I'll Be There For You 
9 9 Howard Jones, Everlasting Love 

IO 6 Rosette, The Look 
Il EX Guns N' Roses, Patience 
12 18 Waterfront, Cry 
13 15 Edie Bricked 8 New Bohemians, Circle 
14 16 The Outfield, Voices Of Babylon 
15 13 Mike + The Mechanics, The Living Year 
16 EX The Replacements, I'll Be You 
17 17 Def Leppard Rocket 

18 EX New Order, hound 8 Round 
19 19 Sheriff, When I'm With You 
20 20 Van Helen, Feels Su Good 
A - Dais Costello Veronica 
A - Tom Petty, I Won't Back Down 

EX EX Eddie Money. Let Me In 
EX EX Mike + The Mechanics, Seeing Is Belie 

dey' 
Washington P.D.: Lorrin Palagi 

1 1 Milli Vamlli, Girl You Know It's Tru 
2 4 Fine Young Cannibals, She Drives Me C 

3 5 Rosette, The Look 
4 8 Madonna, Like A Prayer 
5 6 Vanessa illiams Dreamin' 
6 7 Chicago, You're Not Alone 

Detroit 
1 

2 
3 
4 

5 

Ì I 

8 
9 

10 
11 

12 
13 
14 

15 
16 
17 
18 
19 

20 

22 

23 
24 
25 
26 
27 
28 
29 
30 
A 

1 

1 

1 

1 

2 

22 

21 
25 
28 

29 
26 
30 
EX 
EX 
20 

® 
atrick 

Fine Young Cannibals, he Drives Me C 

onn Mada Like A Prayer 
Rosette, the Look 
Bangles, Eternal Flame 
Rail Stewart, My Heart Can't Tell You 
REM., Stand 
Mike + The Mechanics, The Living Year 
Milli Vani1K, Girl You Know It's Tru 
Dea. Estes, Heaven Help Me 
Jimmy Hamen With Synch, Where Are Yo 
Cher 8 Peter Cetera, After All (Lae 
Debbie Gibson, Lost In Your Eyes 
Vanessa Williams, Dreamin' 
Anita Baker Just Because 
Mimotion Room To Move 
Thirty Eight Special, Second Chance 
Roy Orbison, You Got It 
Enya, Orinoco Flow (Sail Away) 
Paula Abdul, Forever Your Girl 
Jody Wacky, Real Love 
Martika More Than You Know 
Bette Miller, Wind Beneath My Wings 
Howard Jones, Everlasting Love 
Donny Osmod, Soldier Of Love 
Debbie Gibson, Electric Youth 
Steve Winwood, Hearts On Fire 
Michael Damian, Rock On (From "Dream 
Sweet Sensation (With Romeo J.D.), Si 
Bobby Brown, Every Little Step 
Chicago, You're Not Alone 
Sa -Fie., Thinking Of You 

Detroit P.D.: Chuck Beck 
1 2 Guns N' Roses, Patience 
2 7 Lita Ford (Duet With Ozzy Osboume), 
3 8 Rosette, The Look 
4 9 Fin Young Cannibals, She Drives Me C 

A 
jot: 

Minneapolis P.D.: Brian Philips 
1 1 Madonna, Like A Prayer 
2 2 Fin Young Cannibals, She Drives Me C 

3 3 Jimmy Hamen With Synch, Where Are Yo 
4 4 Rosette, The Look 
5 5 MMi Variai, Girl You Know It's Tru 
6 6 Eternal Flame 
7 7 Rod tewart, My Heart Can't Tell You 
8 6 Tone La, Funky Cold Medina 
9 9 Bon Joui I'll Be There For You 

10 10 REM., Stand 
II Il Debbie Gibson Lost In Your Eyes 
12 12 Def Leppari, Rocket 
13 13 Michel Damian, Rock On (From "Dream 
14 14 Paula Abdul, Straight Up 
15 15 Deon Estes, Heaven Hel Me 
16 16 Cher 8 Peter Cetera After All (Love 
17 17 

iDoonnny 
Ossmonndd,, Soldier Of love 

19 19 Jody WEallop Real Love 
Chance 

20 20 Animotkn, Room To Mae 
21 21 Gum N' Roses, Paradise City 
n n Tommy Pate, A Shoulder To Cry On 
23 23 Paula Abdul, Forever Your Girl 
24 24 Bobby Brown, Every Little Step 
25 25 Sa -Fire Thinking Of You 
26 26 The Balk Stars, Iko Iko (From "Rain 
27 27 Enya, Orinoco Flow (Sail Away) 
28 28 Living Colour, Cult Of Personality 
29 29 Debbie Gibson, Electric Youth 
30 30 Sweet Sensation ith Romeo lD. . Si 
EX EX New Kids On The Block, I'll Be Loving 
EX EX Natalie Cole, Miss You Like Crazy 
EX EX Samantha Fox, I Only Wanna Be With Yo 
EX EX Gum N' Roses, Patience 
EX EX Aretha Franklin & Elton John Through 
EX EX Bette Midler, Wind Beneath My Wings 
EX EX One 2 Mary, Downtown 
EX EX Glenn Medium:, Never Get Enough Of Y 

Dallas 
1 

2 

3 

4 

5 

6 

7 

8 
9 

10 
11 

12 

13 
14 
15 

16 
17 
18 
19 

A20 
A 
A 
A 
A 

EX 
Ex 
EX 
Ex 

P.D.: Buzz Bennett 
Tone Loc, Funky Cold Medina 
Madonna, Like A Prayer 
Bangles, Eternal Flame 
Michael Damian, Rock On (From "Dream 
R.EM., Stand 
Living Colour, Cult Of Personality 
Winer, Seventeen 
Rad Stewart, My Heart Can't Tell You 
Guns N' Roses, Paradise City 
Edie Bricke° 8 New Bohemians, Circle 
New Kids On The Block, I'll Be Loving 
Debbie Gibson lost In Your Eyes 
Bon Joui I'll de There For You 
The Outfield, Voices Of Babylon 
Fine Yang Cannibals, She Drives Me C 

Gum N' Rosa, Patience 
Donny m Soldier Of Love 

The 
Os, 

p 
Uta FF1rordm(D 

Stop 
Ozzy Osboume), 

Stevie B, I Wanna Be The One 
Warrant, Down Boys 
Ends Costello Veronica 
Tan Petty I Won't Back Down 
Frei Heit, keeping The Dream Alive 
XTC The Mayor Of Simpleton 
Aretha Frankkn 8 Elton Jul., Through 
Phoebe Sour, If I Can Just Make If Th 

Minneapolis P.D.: Gregg Swedberg 
I 3 Fine Young Cannibals, She Drives Me C 

2 4 Bon Jai, I'll Be There For You 

Houston P.D.: Randy Brown 
1 1 Fin Young Cannibals, She Drives Me C 

2 3 Ton Lot, Funky Cold Medina 
3 4 Madame, like A Prayer 
4 2 Bangles, Eternal Flame 
5 14 Howard Jones, Everlasting Love 
6 5 MIN Vanille, Girl You Know It's Tru 
7 9 Poison, Your Mama Don't Dance 
8 10 R.EM. Stand 
9 6 

Bobby PJmond, 
Tears Run Rings 
Roni 

11 8 Was (N 
Brown, 

Walk The Dinosaur 
12 13 Deon Estas, Heaven Help Me 
13 17 Def Leppard, Rocket 
14 18 Animo(kn, oom To Move 
15 19 Sweet Sensation (With Romeo J.O.), Si 
16 16 Martèlu More Than You Know 
17 12 Boa lovi, I'll Be There For You 
18 25 Jimmy Harnen With Synch, Where Are Yo 
19 20 Lib Ford (Duet With Ozzy Osboume), 
20 21 Paula Abdul, Forever Your Girl 
21 22 Tommy Page A Shoulder To Cry On 
n 24 The Escape Club, Walking Through Wall 
23 26 One 2 Many, 

Schilling, 
Downtown 

The 24 27 Peter 
25 30 Jody Watley, Ral love 

Story 

26 31 The OutBBNd, Voices Of Babylon 
27 32 Debbie Gibson, Electric Youth 
28 33 Donny Osmond, Soldier Of Love 
29 34 Michael Damian, Rock On (From "Dream 
30 35 Samantha Fox, I Only Wanna Be With Yo 
31 EX New Order Round 8 Round 
32 EX New Kids On The Block I'll Be Loving 
33 EX Neneh Cherry, Buffalo Stance 
34 EX Waterfront, Cry 
35 EX Johnny Kemp, Birthday Suit (From "Sin 
A - Bobby Brown Every 

Up O 

Little 
n 

Step 
A - Rick Astky, diving Love 
A - Winger, Seventeen 
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A - Roachford Cuddly Toy (Feel For Me) 
A - Stevie B, I Wanna Be The One 
A - Information Society, Repetition 
A - Aretha Franklin 8 Elton John, Through 
EX EX Living Colour Cult Of Personality 
EX EX 
EX Figures OniAkBeach, You Ain't Seen No 

3 3 R.E.M., Stand 
4 4 Fine Young Cannibals She Drives Me C 

5 1 Milli Vaeiló Girl You know It's Tru 
6 12 Bon Joni, I'll Be There For You 
7 10 Boueette, The Look 

9 II Rod Sltewart, My Heart Can't Tell You 
10 13 The Belle Stars, Iko Iko (From "Rain 
11 5 Karyn White, Superwoman 
12 7 Mike + The Mechanics, The Living Year 
13 16 Deon Estes, Heaven Help Me 
14 9 Chicago, You're Not Alone 
15 17 Del Leopard, Rocket 
16 18 Roy Orbison, You Got It 
17 19 Samantha Fox, I Only Wanna Be With Yo 
18 26 Debbie Gibson, Electric Youth 
19 21 Poison, Your Mama Don't Dance 

ZO 22 Living Colour Cult Of Personality 
21 24 Thirty Eight Special, Second Chance 
22 23 Vanessa Williams, Dreamin' 
23 25 Animotion, Room To Move 
24 28 Donny Osmond, Soldier Of Love 
25 27 Jody Watley, Real Love 
26 29 Enya, Orinoco Flow (Sail Away) 
27 30 Sa -Fie, Thinking Of You 
28 EX Guns N' Roses, Patience 
29 EX Michael Damian Rock On (From "Dream 
30 EX Bobby Brown, Every Little Step 
A - Bette Midler, Wind Beneath My Wings 

EX EX New Kids On The Block, I'll Be Loving 
EX EX Paula Abdul, Forever Your Girl 

11 4 

12 14 
13 15 

14 18 

15 17 

17 20 
18 22 

A19 - 
A20 - 

21 25 
22 24 
23 EX 

A24 - 
A25 - 
EX EX 
EX EX 
EX EX 

A - 
A - 

Rod Stewart, My Heart Can't Tell You 
Cher 8 Peter Cetera, After All (Love 
The Belle Stars, Iko Iko (From 'Rain 
Thirty Eight Special Second Chance 
Debbie Gibson Electric 

pYouth 

Michael Damian, Rock 
Up 

(From "Dream 
Lita Ford (Duet With Ouy Osboume), 
Julie Brown 'Cause I'm A Blonde 
Benny 

Brown, 
s Into The Night 

Sa -Fire, Thinking Of You 
Paula Abdul, Forever Your Girl 
Jody Watley, Real Love 
Guns N' Roses Patience 
New Kids On The Block, I'll Be Loving 
Deon Estes, Heaven Help e 
Neneh Cherry Buffalo Stance 
The Outfield, Voices Of Babylon 
Def Leppard, Rocket 
Enya, Orinoco Flow (Sail Away) 

I6* ____:: 

Houston P.D.: Adam Cook 
1 2 Madonna, Like A Prayer 
2 3 Tone Loc, Funky Cold Medina 
3 4 Del Leopard, Rocket 
4 5 Peter Schilling, The Different Story 
5 1 Fine Young Cannibals, She Drives Me C 

6 9 Paula Abdul, Forever Your Girl 
7 7 Lita Ford (Duet 

There 
Ozzy Yohouee), 

8 13 Bon Jovi I'll Be There For You 
9 15 Howard tons, Everlasting Love 

10 14 Deon Estes, Heaven Help Me 
8 Milli Vanilli, Girl You Know It's Tru 

12 6 R.E.M., Stand 
13 18 Jimmy Heinen With Synch, Where Are Yo 
14 16 Sweet Sensation (With Romeo J.O.), Si 
15 19 Jody Watley, Real Love 
16 22 Debbie Gibson, Electric Youth 
17 17 

Tommy 
motion, Room To Move 

18 21 To Page A Shoulder To Cry On 
19 20 Sa-Fire, Thinling Of You 
20 23 Donny Osmond, Soldier Of Love 
21 26 Samantha Fox I Only Wanna Be With Yo 
22 25 One 2 Marry, downtown 
23 28 New Kids On The Block, I'll Be Loving 
24 30 Guns N' Roses, Patience 
25 27 Living Colour, Cult Of Personality 
26 29 Michael Damian, Rock On (From "Dream 
27 31 Bobby Brown Every Little Step 
28 32 The Outfield, Voices Of Babylon 
29 34 Thirty Eight Special, Second Chance 
30 35 Figures On A Beach, You Ain't Seen No 
31 EX Neneh Chernyr Buffalo Stance 
32 EX Aretha Franklin 8 Elton John, Through 
33 EX Winger, Seventeen 
34 EX New Order, Round 8 Round 
35 EX Waterfront Cr y 
A - The Cure, Fascination Street 
A - The Belle Stars, Ike Iko (From "Rain 
A - Roachford, Cuddly Toy (Feel For Me) 

WNC> gig. 
Columbus P.D.: Dave Robbins 

1 2 Donny Osmond, Soldier Of Love 
2 3 Roxette, The Look 
3 5 Tone Loc, Funky Cold Medina 
4 4 Rod nnwart MA Heart Can't Tell You 
5 6 Madonna Like 

Damian, 
Prayer 

6 11 Michael Rock On (From "Dream 
7 13 Fine Young Cannibals, She Drives Me C 

8 1 Poison, Your Mama Don't Dance 
9 IB R.E.M., Stand 

10 12 Sweet Sensation (With Romeo JO.), Si 
11 15 Thirty Eight Special, Second Chance 
12 16 Animotion, Room To Move 
13 18 Tommy Page, A Shoulder To Cry On 
14 8 Bangles, Eternal Flame 
15 9 Roy Orbison, You Got It 
16 19 Deon Estus, Heaven Help Me 
17 17 Anita Baker, Just Because 
18 20 Debbie Gibson Electric Youth 
19 22 Karyn White, Superwoman 
20 21 Paula Abdul, Forever Your Girl 
21 23 Cher 8 Peter Cetera After All (Love 
22 24 Bette Midler, Wind Beneath My Wings 
23 26 Jody Watley, Real Love 
24 30 Howard Jones, Everlasting Love 
25 28 Guns N' Roses, Patience 

A26 - Bon Jovi, I'll Be There For You 
A27 - The Belk Stars, Iko Iko (From "Rain 

28 29 Aretha Franklin 8 Elton John Through 
A29 - Natalie Cole, Myiss You Like Crazy 

A31 - New Kids do Th Block 
Commitment 

Be Loving 
A32 - One 2 Many, Downtown 

- 
Atlanta P.D.: Rick Stac y 

1 1 Fine Young Cannibals, She Drives Me C 

2 2 Madonna Like A Prayer 
3 3 Rosette, The Look 
4 7 Was (Not Was), Walk The Dinosaur 
5 4 Bangles, Eternal Flame 
6 5 Milli Vanilli, Girl You Know It's Tru 
7 6 The Belle stars Iko Iko (From "Rain 
8 8 Bette Midler, Wind Beneath My Wings ( 

9 9 Jody Watley, Real Love 
10 11 Paula Abdul, Forever Your Girl 
11 12 Peter Schilling, The Different Story 
12 13 Deon Estes, Heaven Help Me 
13 15 Figures On A Beach, You Ain't Seen No 
14 16 Neneh Cherry, Buffalo Stance 
15 23 Michael Damian, Rock On (From "Dream 
16 25 Sa -Fire, Thinking Of You 
17 20 Cher 8 Peter Cetera, After All (Love 
I8 22 Bon 

JJoe, 
I'll Be There For You 

20 10 Kon Nang IrtBegg Your Pardon 
Chance 19 EX Thirty 

21 EX Jimmy Haven With Synch Where Are Yo 
22 26 Enya, Orinoco Flow (Sail Away)) 
23 24 Living Colour, Cult Of Personalty 
24 27 Karyn White, Superwoman 
26 30 Danny Osmond, Soldier Love 
26 30 Animotion, Room To Move 
27 29 Winger, Seventeen 

ry 
Babylon 

EX New Xids On 

Voices 

Bket l SB Loving APO 
A - New Order, Round B Round 
A - Waterfront, Cry 
A - Guns N' Roses Patience 
A - Natalie Cole, Miss You Like Crazy 

KUBENFM.4 
Seattle P.D.: Tom Hutyler 

1 1 Madonna, Like A Prayer 
2 2 Fine Young Cannibals, Sphe Drives Me C 

Me 

5 
13 Bon 

ioni,Thle LookThere 
For You 

6 10 Sa -Fire, Thinking Of You 
7 12 Poison Your Mama Don't Dance 
8 17 Bette Midler, Wind Beneath My Wings ( 
9 15 Thirty Eight Special, Second Chance 

10 4 R.E.M. Stand 
11 8 Karyn White, Superwoman 
12 16 Def Leppard, Rocket 
13 14 The Belle Stars, Iko Iko (From "Rain 
14 18 Animotion, Room To Move 
15 19 Donny Osmond, Soldier Of Love 
16 9 Roy Orbison, You Got It 
17 20 Enya, Orinoco Flow (Sail Away) 
18 21 Living Celeo, Cult Of Personality 
19 22 Paula Abdul, Forever Your Girl 
20 23 Lita Ford (Duet With Ozzy Osbourn), 
21 24 Cher 8 Peter Cetera After All (Love 
22 25 Johnny Kemp Birthday Suit (From "Sin 
n 26 Jody Watley, 

Kemp, 
Love 

24 27 Sweet Sensation (With Romeo 3.D.), Si 

25 28 Tommy Page, A Shoulder To Cry On 
26 29 Michael Damian Rock On (From "Dream 
27 30 Debbie Gibson, Electric Youth 
28 EX Howard Jones Everlasting Love 
29 EX New Kids On the Block l'll Be Loving 
30 EX Bobby Brown, Every Little Step 
A - Guns N' Roses, Patience 
A - Waterfront, Cr y 
A - Sam Brown Stop 
A - Elvis Costello Veronica 

EX EX Information Society Repetition 
EX EX Samantha Fox, I Only Wanna Be With Yo 
EX EX Aretha Franklin 8 Elton John Through 
EX EX Natalie Cole, Miss You Like Crazy 

Phoenix 
1 1 

2 4 

3 6 
4 5 

5 3 
6 2 
7 8 
8 7 

9 11 

10 12 
11 13 

12 15 
13 19 
14 16 
15 9 
16 18 
17 14 

18 29 
19 21 
20 30 
21 23 
n 25 
n 24 
24 27 
25 28 
26 26 
27 EX 
28 EX 

A29 - 
30 EX 
A - 
A - 
A - 

EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 

P.D.: Bob Case 
Madonna, Like A Prayer 
Benny Mardeoes Into The Night 
Donny Osmond Soldier Of Love 
Bobby Brown, Eve Little Step 
Sa -Fe, Thinking 0 You 
Bangles, Eternal Flame 
Roxette, The Look 
Fine Young Cannibals, She Drives Me C 

Stevie B, f Wanna Be The One 
Rod Stewart, My Heart Can't Tell You 
Paula Abdul, Forever Your Girl 

Jody Watley, Real Love 
Michael Damian, Rock On (From "Dream 
Bon Joe, I'll Be There For You 
Milli Vanilli Girl You Know It's Tru 
New Kids do The Block, I'll Be Loving 
Jimmy Harnen With Synth Where Are Yo 
Bette Midler, Wind Beneath My Wings 
Sweet Sensation (With Romeo 1.D.), Si 
Living Colour Cult Of Personality 
Thirty Eight $petial, Second Chance 
Cher B Peter After All (Love 
Animotion, Room To Move 
Gina Go-Go, I Can't Face The Fact 
Neneh Cherry, Buffalo Stance 
The Belk Stars, Iko Iko (From "Rain 
Lita Ford (Duet With Ozzy Osbourn), 
Robbie Rob In Time 
Slick Rick, Teenage Love 
Tommy Page, A Shoulder To Cry On 
Real Life Send Me An Angel 
Whistle, Right Next To Me 
Natalie Cole, Miss You Like Crazy 
Def Leppard, Rocket 
Howard Jones, Everlasting Love 
Debbie Gibson, Electric Youth 
Peter Schilling, The Different Story 
Waterfront, Cry 
Lisa Lisa & Cult lam Little Jackie W 

Aretha Franklin 8 Elton John, Through 
Guns N' Roses, Patience 

®® 
' - 7 a nn MUSIC STATlaw 

Miami P.O.: Steve Person 

1 3 Milli Vanilli, Girl You Know It's Tru 
2 2 Madonna, Like A Prayer 
3 1 Bangles, Eternal Flame 
4 9 Fine Young Cannibals She Drives Me C 

5 6 The Belk Stars, Iko Iko (From "Rain 
6 8 Bon Joe, I'll Be There For You 
7 4 Rod Stewart, My Heart Can't Tell You 
B 10 Ton Loc, Funky Cold Medina 
9 5 Ann Wilson 8 Robin Zander, Surrender 

10 7 Paula Abdul Straight Up 
11 11 Stevie B, I Wanna Be The One 
12 16 Donny Osmond, Soldier Of Love 
13 15 New Edition, Can You Stand The Rain 
14 12 New Kids On The Block, You Got It (Th 
15 21 Bette Midler, Wind Beneath My Wings ( 
16 18 Sa -Fire, Thinking Of You 
17 27 Debbie Gibson, Electric Youth 
18 17 Mike + The Mechanics, The Living Year 
19 23 Deon Estus Heaven Help Me 
20 28 Was (Not Was), Walk The Dinosaur 
21 n Enya, Orinoco now (Sail Away) 
22 25 Rexene, The Look 
n 14 Debbie Gibson, Lost In Your Eyes 
24 24 Inner City, Good Life 
25 26 Roy Orbison, You Got It 

A26 - Guns N' Roses, Patience 
27 13 Anita Baker, Just Because 
28 29 R.E.M., Stand 
29 EX Michael Damian, Rock On (From "Dream 
30 20 Poison, Your Mama Don't Dance 
A - Living Colour, Cult Of Personality 

EX EX New Kids On The Block, I'll Be Loving 
EX EX Aretha Franklin 8 Elton John, Through 
EX EX Jody Watley, Real Love 

SILVER 

Providence 
1 I 
2 2 

3 3 
4 4 
5 5 

6 6 
1 7 

8 8 

9 9 

10 to 

11 11 

12 12 

13 13 

14 14 

15 15 
16 16 
17 17 

18 18 
I9 19 
20 20 
21 21 
22 22 
23 23 
24 24 
25 25 
26 26 
27 27 
28 28 
29 29 
30 30 
31 31 
32 32 
33 33 
34 34 
35 35 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 

Me C 

"Sin 

Wings ( 

, Si 

"Dream 

W 

On 
With Yo 

No 
Of Y 

Circle 

92 PROF 
10 HITS IN A ROW! 

P.D.: Mike Osborne 
Milli Vanilli, Girl You Know It's Tru 
Karyn White, Superwoman 
Roy Orbison, You Got It 
Ton Lac, Funky Cold Medina 
R.E.M., Stand 
FinenosThen 
Fine Young Look Cannibals, She Drives 
Poison, Your Mama Don't Dance 
Madonna Like A Prayer 
Sa -Fire, Thinking Of You 
Johnny Kemp, Birthday Suit (From 
Enya, Orinoco Flow (Sail Away) 
Def Leppard Rocket 
Animotion Boom To Move 
Bon Jovff, I'll Be There For You 
Bette Midler, Wind Beneath My 
Thirty Eight Special, Second Chance 
The Pasadens, Tribute (Right On) 
Sweet Sensation (With Romeo J.D. 
Carly Simon, Let The River Run (Theme 
Womack 8 Womack, Teardrops 
The Belle Stars, Iko Iko (From "Rain 
Deon Estus, Heaven Help Me 
New Kids On The Block, I'll Be Loving 
Winger Seventeen 
Living Colour, Cult Of Personality 
Debbie Gibson Electric Youth 
Cher & Peter Cetera, After All (Love 
Steve Winwood, Hearts On Fire 
Jody Watley, Real Love 
Sam Brown, Stop 
Michael Damian, Rock On (From 
Paula Abdul, Forever Your Girl 
Danny Osmond, Soldier Of Love 
Easterhouse, Come Out Fighting 
Lisa Lisa A Cult Jam, Little Jackie 
Rick Astky, Giving Up On Love 
Guns N' Roses Patience 
Natalie Cole Miss Miss Like Crazy 
Aretha Franklin & Elton John, Through 
Tommy Page, A Shoulder To Cry 
Samantha Fox I Only Wanna Be 
Figures On A Beach, You Ain't Seen 
Glenn Medeies, Never Get Enough 
The Replacements, I'll Be You 
Cinderella, Coming Home 
Waterfront Cry 
The Outfield Voices 01 Babylon 
Edie Brickelt & New Bohemians, 
One 2 Many, Downtown 

B41105- 
Orlando P.D.: Brian Thomas 

1 1 Mad Young Cannibals, Pray She Drives Me C 

2 4 Madonna Like A Prayer 
3 3 Jimmy the Look 
4 2 Jimmy Ha men n Wier Synch, Where Are Yo 

5 9 Bobby Brown Every Little Step 
6 7 Bon Jovff I'll be There For You 
1 B 

Denny 
e, thinking Of You 

8 16 Donny Osmond Soldier Love 
9 16 Living Colour, Ault Of Personality 

Cry II 12 Tommy Pad, A Shoulder To Cry On 
12 13 Ch Peter Rocket 
12 11 

Michael 
8 Peter 

Rock 
After All (Love 

13 20 Michael Damian, Rock On (From "Dream 
14 18 Animotion, Room To Move 
15 5 Deon Estes, Heaven Help Me 
16 6 Milli Vanilli, Girl You Know It's Tru 
17 11 Poison Your Mama Don't Dance 
18 21 Paula Abdul, Forever Your Girl 
19 29 Guns N' Roses, Patience 
20 24 Sweet Sensation (With Romeo JO.), Si 

21 26 Stevie B, I Wanna Be The One 
22 27 Debbie Gibson Electric Youth 
23 14 Rod Stewart, My Heart Can't Tell You 
24 28 Peter Schilling, The Different Story 

15 Bangles, Eternal Flame 
26 30 Jody Watley, Real Love 
27 32 Information Society Repetition 
28 34 Uta Ford (Duet With Ouy Osbourn), 
29 33 The Belk stars, Iko Iko (From "Rain 
30 36 Bette Midler, Wind Beneath My Wings 
31 19 Chicago, You're Not Alone 
32 40 Thirty Eight Special Second Chance 
33 22 Was (Not Was), Walk The Dinosaur 
34 EX Benny Mandones Into The Night 
35 EX Aretha Franklin L Elton John, Through 
36 EX Neneh Cherry Buffalo Stance 
37 25 Mike + The Mechanics, The Living Year 
38 EX New Kids 0e The Block I'll Be Loving 
39 39 Enya, Orinoco Flow (Sail Away) 
40 EX Edie Brickell 8 New Bohemians, Circle 
A - Robbie Rob, In Time 
A - Lisa Lisa 8 Cult Jam, Little Jackie W 

EX EX Natalie Cole Miss You Like Crazy 
EX EX Nelda, 

Voices 
Like You 

EX EX The Outfield, Voices OT Babylon 
EX Duran Duran, Do You Believe In Shame. 

EX EX Samantha Fox, I Only Wanna Be With Yo 
EX EX Howard Jones, Everlasting Love 
EX EX Waterfront, Cry 

baginaw 
1 

2 

3 
4 

5 

6 
7 1 

8 1 

9 1 

10 1 

11 1 

12 1 

13 1 

14 
15 1 

16 20 
17 11 

18 
19 

A20 - 
A21 - 
A22 - 

23 19 
24 21 
25 n 
26 24 
27 26 
28 27 
29 28 
30 29 

k Belcher 

Drives Me C 

It's Tru 
You 

Chance 

"Dream 
Tell You 

Where Are Yo 

Your Eyes 
Living Year 
Eyes 

Got It (Th 
Surrender 

In Me 

\1// L.J* L1 
1/m i .. a. / 

P.D. : Ri 

Roxette, The Look 
Poison, Your Mama Don't Dance 
Def Leppard, Rocket 
R.E.M., Stand 
Fin Young Cannibals, She 
Guns N' Roses, Patience 
Bangles, Eternal Flame 
Living Colour, Cult Of Personality 
Winer, Seventeen 8 
Milli Vanilli Girl You Know 
Bon Jovff, I'll Be There For 
Vixen, Cryin' 
Thirty Eight Special Second 
Breathe, Don't Tell Me Lies 
Bad Company, Shake It Up 
Michael Damian, Rock On (From 
Rod Stewart, My Heart Can't 

6 Chicago, You're Not Alone 
5 Van Hakn, Feels So Good 

Madonna, Like A Prayer 
Jimmy Harnen With Synch 
Tone Lou, unky Cold Medina 25 
Eddie Money, The Love In 
Mike + The Mechanics, The 
Debbie Gibson, Lost In Your 
Guns N' Roses Paradise City 
Sheriff, When ('m With You 
New Kids On The Block, You 
Ann Wilson 8 Robin Zander, 
Sheen Easton, The Lover 

FM 

Milwaukee 
2 2 

Jimmy 
Like A 

2 2 Jimmy Haman With 
3 7 Donny 

Madonna, 

Like, Soldier 
4 19 Bette Midler, Wind 
5 3 Bangles, Eternal Flame 
6 Il Bon Jon, I'll Be There 
7 5 Mike + The Mechanics, 
8 13 Fine Young Cannibals, 
9 10 Roy Orbison, You 

10 6 Tone Lot, Funky Cold 

P.O.: Todd Fisher 
Prayer 

a Synch, r Where Are Yo 
Of Love 

Beneath My Wings ( 

For You 
The Living Year 

She Drives Me C 

Got It 
Medina 

,4e B10 MA 
Baltimore P.D.: Chuck Morgan g an 

1 6 Madonn, Like A Prayer 
2 2 Ton Lac, Funky Cold Medina 

&DIM 

THROUGH THE '70s and '80s, WPIX 
New York was a market legend for the 
wrong reason -having gone through a 
number of formats and dropping most of 
them too early. After sliding slowly but 
continuously from its "Nothing But Love 
Songs" AC heyday of 1982 -85, the station 
switched to jazz last August as WQCD 
"CD101.9." 

The one constant through WPIX's many 
changes had been Wendy Leeds, its MD 
since 1983 and assistant PD since 1987. 
When PD Bob Linden left after a week in 
the new format, Leeds was promoted to PD 
and charged with restoring the station's 
credibility and burning off its old, confused 
station image. 

Leeds began with one of the most stable 
track records of any major- market PD. Af- 
ter graduating from Syracuse Univ. in 
1979, Leeds became a programming assis- 
tant at New York urban outlet WRKS. "I 
walked in off the street, asked for a job, 
and got it. Barry Mayo was PD at the time, 
but it was really Don Kelly that trained me. 
Then when the MD slot opened at WPIX 
for the Love Songs format, I got that." 

So far, Leeds is in the right place again. 
WQCD achieved at a 2.6 share 12 -plus and 
about a four share in 25-54 in the second 
winter Arbitrend, up 
from a 1.0 overall for 
WPIX's final AC book in 
summer '88. Leeds 
thinks the majority of 
those numbers come 
from "both ends of the 
spectrum" -album 
WNEW -FM and urban WBLS. 

"New York is an urban base and the sta- 
tion mirrors the audience," Leeds says. 
"The New York market is about 29 % -32% 
black and Hispanic and I think the station 
listenership reflects that. Our audience is 
also about 55% men and 45% women." 

WQCD is courting urban radio's adult 
audience with some songs you wouldn't ex- 
pect to hear on a jazz station, among them 
Terence Trent D'Arby's "Sign Your 
Name," Herbie Hancock's "Rockit," and 
Marvin Gaye's "Got To Give It Up." The 
WNEW -FM converts, Leeds says, are mem- 
bers of the maturing rock audience, who 
still want new music, but are better served 
by the sophistication of contemporary jazz. 

A recent midday sample of WQCD con- 
tained Mongo Santamaria's "Quiet Fire," 
Sade's "Sweetest Taboo," Steve Kahn & 
Rob Mounsey's "Tafiya," Stanley Clarke & 
George Duke's "Wild Dog," Don & Dave 
Grusin's "River Song," Jorge Dalto's 
"Point Sienna," and Grover Washington 
Jr.'s "Strawberry Moon." 

One of WQCD's notable moves, made 
around the time of Linden's departure, was 
its decision to be a jazz station and not an 
adult alternative or new age station. Leeds 
attributes the move to "a lot of research 
[that] didn't show a strong liking for new 
age music. Contemporary jazz got the 
strongest push from that research. 

"New York is the contemporary jazz cap- 

ital of the world ... and our format is de- 
signed specifically for this market. We do 
play vocals that are R &B- or AC -based as 
long as they have a jazz flavor: Steely Dan, 
Anita Baker, Simply Red, Basia, George 
Benson, or some Van Morrison." 

"We're not playing any new age at all, al- 
though we may play one or two cuts by An- 
dreas Vollenweider. [WQCD went out of 
the box with the title track from Vollen- 
weider's new "Dancing With The Lion" al- 
bum.] "There has to be a structure in the 
music." 

Without a lot of vocals, Leeds says that 
to keep the station from sounding like one 
extended guitar or sax solo, "Everything is 
separated by its base sound. You'll never 
hear a sax piece and a trumpet piece back 
to back. I'm mostly concerned with the 
overall mood of the station and how it 
flows. Obviously you want to have shorter 
pieces in mornings and keep the longer 
pieces for the evening." 

Until the launching of WQCD, WPIX 
was still best known for the Claymation 
Cupids of its "love songs" -era TV cam- 
paign. Ironically, the man who helped 
WQCD break away from that image was 
Dale Pon, the same advertising person who 
designed the Cupid spots. Pon created 17 

different spots featuring 
nationally known jazz 
artists -most notably 
the usually reclusive 
Miles Davis- improvis- 
ing to a theme by chief 
scats -person Bobby 
McFerrin. 

"The TV campaign realistically killed the 
WPIX image because it was done so well," 
says Leeds. "It's assuring that the diaries 
are referring to us as CD101.9. The televi- 
sion campaign attracted such a new audi- 
ence that the 'PIX image just left." 

A series of nine revolving spots began 
last October, and a second wave ran from 
December to February. The series started 
again in April with the eight spots that 
have not been seen yet. 

As the fall book begins, WQCD is work- 
ing to correct signal problems in midtown 
Manhattan, although Leeds says, "We al- 
ready have strong in- office listening and 
we're strong in [outlying] Nassau County, 
where we were never stong with 'PIX." 

Despite the impressive growth of recent 
months, Leeds thinks the station's overall 
rise will be necessarily slow because, 
"We're educating the audience to a new 
form of music and it's instrumental based. 
It takes a while, but people are finding that 
they like it and they want to know as much 
as they can about it." 

Leeds is six months pregnant with her 
first child, but still puts in long days. "I 
feel fine and I'm going to stay here until I 

deliver. I couldn't stand just waiting at 
home for it to happen." After taking a 
month or two off after having the baby, 
she says she'll be in a hurry to return to 
work. "The station is already my other 
child," she says. PETER LUDWIG 

'We hay 
in -office 

e strong 
listening' 
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10 YEARS AFTER THE DISCO BOOM, SOME ROCK, SOME DANCE 
(Continued from page 12) 

as crossover and a crossover station 
with a different, more Latin- oriented 
playlist -WPOW "Power 96" Miami. 
WPOW is the only of that bunch par- 
ticularly disco (and does, in fact, use 
that word on the air), but Shaw says, 
"I don't know if there are a lot of sim- 
ilarities between WPOW and the dis- 
co stations of the '70s. 

"There's more similarity between 
KSFX and [our urban] stations. 
KSFX had a mixed black and white 
airstaff and was essentially playing 
the hit dance tunes of the day with an 
FM presentation. The difference now 
is that the format has been refined 
with music testing. It's far more tar- 
geted and precise." 

I WILL SURVIVE? 

Almost all of the programmers 
contacted cite WLUP Chicago jock 
Steve Dahl's Disco Destruction Rally 
at Comiskey Park on July 12, 1979, as 
the event that put disco's future or 
lack thereof -back on the agenda. 

(See separate story, page 10). By the 
end of 1979, Ramos says, the word 
"disco" was "the scarlet letter. It be- 
came so negative that it just kind of 
killed things. 

"People were getting rid of all 
their 12 -inch singles -now they're 
collector's items; they didn't want to 
be convinced that the format could 
grow into something else." Ramos is 
presently the local urban rep for Co- 
lumbia Records' Atlanta branch. Af- 
ter Kent Burkhart pulled out of the 
disco consulting business, Ramos 
says, her association with disco made 
it "very hard for me to go into some- 
thing else." 

In Beaumont, Stecker says, the 
white half of his audience was very 
much impacted by the anti -disco 
movement. In Los Angeles and Mi- 
ami, "the Latin population prevented 
a substantial backlash," says WPOW 
PD Bill Tanner. While whites may 
have turned against disco, those cit- 

Programmers Look Back On Those Disco Days 

1979: Where Were They Then? 
NEW YORK As the PD of disco 
WMAK Nashville in the late '70s, 
consultant Don Vallie says that 
about a third of his WMAK staffers 
were "really club guys. We had 
some [jocks] who were trying to live 
up to John Travolta's image." Oth- 
erwise, most of the programmers 
contacted on the 10th anniversary 
of the disco boom recoil when asked 
if they (or their jocks) had been into 
the disco scene in 1979. 

Then- KIIS -FM Los Angeles PD 
Mike Wagner says that his KIIS- 
FM staffers "remained laid back 
Southern Californians; we didn't be- 
come anything we weren't." 
KXXX -FM San Francisco MD Gene 
Baxter, then working nights at 
WKTK Baltimore, says his sched- 

ule didn't let him go to the clubs. 
Besides, he says, "I was a dorky 
white guy." 

Then -consultant Wanda Ramos, 
however, remembers "always be- 
ing in the clubs" except when she 
was "standing outside [New 
York's] Studio 54 and trying to get 
in. I had one of the first -ever mem- 
bership cards at 54 that I paid for, 
and I still couldn't get in unless 
[owner] Steve Rubell happened to 
be walking by." Ramos' daughter 
was born during Billboard's fifth 
annual Disco Forum in February 
1979. "I was supposed to go on a 
panel and never made it. She was 
called the disco baby for a minute." 

SEAN ROSS 

PROMOTIONS 
(Continued from page 16) 

builds cume. You use TV to get the 
awareness up, and the telemarketing, 
direct mail, and promotions introduce 
your personalities and call letters. 
It's ARB- smart." 

With the winter Arbitrons about to 
be released, Kakoyiannis thinks the 
campaign has paid off. From a 1.2 in 
12 -plus overall last summer, he says 
the second Arbitrend has the station 
at a 2.4 with a cume increase of 60 %. 

PRO-MOTIONS 

Market promotion veteran Elizabeth 
Roach leaves TV to try her hand at 
radio as WMTG /WNIC Detroit's 
promotion director ... Urban /AC 
WVAZ "V103" Chicago lures TV wri- 
ter /producer Merry Green as station 
advertising and promotion director 
... Jocelyn Traub, assistant promo- 
tion director at WNEW -FM, becomes 
the first full -time promotion director 
at modern rock WDRE Long Island, 
N.Y.... Top 40 WRQX "Q107" 
Washington, D.C., brings Brian 
Densel to the radio fold as promo- 
tion /programming coordinator. 

Ann Letizi's first radio job is as as- 
sistant director of advertising and 
promotions at WPEN /WMGK Phila- 
delphia ... Noncommercial WNYC- 

AM -FM New York promotes Debo- 
rah Thomas from manager to the 
new position of director of publici- 
ty/PR; Gloria Friedman is promoted 
from director of audience services to 
the new position of director of mar- 
keting ... And WBGO "Jazz 88" 
Newark, N.J., appoints PR veteran 
Angela Perry public relations direc- 
tor for her first job in radio. 

ies had a large enough ethnic audi- 
ence that it didn't matter. 

Mayo says that above and beyond 
the backlash, many stations faltered 
because "managers didn't do their 
homework to know whether it was a 
viable format. With WGCI and 
WDAI, you had two stations beating 
each other's brains out over a three 
share. After that we realized that to 
be successful at WGCI, we were go- 
ing to have to be a mainstream black 
radio station and go after WBMX." 

Across town, WDAI went to a 
short -lived AC /top 40 hybrid when 
the disco boom ended. Shaw now 
thinks the station could have evolved 
into a successful urban like WGCI 
had it stayed with the format. Indeed, 
many of the early urban contempo- 
rary FMs were reformed disco sta- 
tions, among them WKYS, KHYS, 
WVEE Atlanta, and WXYV Balti- 
more. Other disco outlets, such as 
KIIS -FM and WXKS -FM "Kiss 108" 
Boston, kept their identities but se- 
gued back to top 40. 

RELIGHT MY FlRE 

By the time Tanner and consultant 
Don Kelly put WHQT "Hot 105" Mi- 
ami on the air in 1985, almost all ves- 
tiges of the late -'70s disco radio boom 
had melted away. Most of those sta- 
tions that continued to play black or 
dance music had long been reclassi- 
fied as urban contemporary by the in- 
dustry. If dance records were worked 
to any radio format, they were 
worked to urban. 

WHQT went through several dif- 
ferent formats over the next four 
years, ending up as a decidedly black - 
flavored crossover station last year. 
But not before it paved the way for 
KPWR and a second wave of cross- 
over outlets whose music was some- 
times identifiably different from that 
played by urban stations. Many, but 
not all, of those stations made a point 
of targeting Hispanics and not 
blacks -thus creating a dichotomy 
that wasn't fully developed in 1979. 

KRLA's Wagner points out that 
"the stations that were disco aban- 
doned it so completely that it's hard 
to say there was a logical progres- 
sion. Stations went from point A to 
point D, so the format didn't evolve 
on the same radio station." In fact, 
many of the new dance stations were 
the antithesis of what their predeces- 
sors had become. As WKYS, WVEE, 
and WXYV became respected pillars 
of the black community, they were 
challenged by new crossover outlets. 

Today's crossover programmers 
generally agree with Vallie's charac- 
terization of today's stations as 

"much broader and more sophisticat- 
ed" and "much better than what we 
did then." They also cite more sophis- 
ticated music, the less- controversial 
presence of ballads, and the greater 
number of superstars in today's 
crossover formats. 

One of Vallie's clients, WIOQ 
"Q102" Philadelphia PD Mark Dris- 
coll, sees his crossover station's roots 
as going back no further than, say, 
1982 -despite the fact that he was 
programming disco WDRQ Detroit 
in 1979. "With disco, everyone sang 
to one track and made different 
noises. We have a much higher lyric 
content today," he says. 
THE KIDS WANNA ROCK? DANCE? BOTH? 

Because crossover radio isn't life- 
style driven, its programmers say 
their stations won't experience the 
same backlash as disco. Yet the 
strength of Bon Jovi, Guns N' Roses, 
and Def Leppard at top 40, as well as 
the increased number of rock 40 sta- 
tions, suggests that there must be 
some sort of a reaction to the dance- 
driven radio of the last several years. 
Has the return of disco in a slightly 
softer package also brought with it a 
somewhat more subdued backlash? 

"It is refreshing to hear somebody 
play rock'n'roll hits," says Baxter. 
"When I left WKTK, I went to [then - 
rock /top 40 hybrid] WLPL Baltimore 
because it was good to be able to play 
Elvis Costello, Cheap Trick, and Van 
Halen. Now it's great to hear a top 40 
station playing U2, which isn't a core 
band for many of us. 

"There is a minibacklash, but since 
a lot of programmers were around 10 
years ago, we try not to play so many 
dance records that the audience 
needs to go somewhere else to hear a 
Richard Marx song. There are 
enough of those in our mix so we can 
satisfy everybody." 

"Over a 20 -year period, every sin- 
gle format has been declared dead by 
someone," says Shaw. "Maybe 
[KQLZ programmer] Scott Shannon 
is trying to declare dance music dead, 
and perhaps it is wearing thin in cer- 
tain markets, but the danger is tak- 
ing this thing to an extreme. Formats 
may wane in popularity for a while, 
but they never truly die." 

"There's going to be room for 
crossover stations, rock top 40s, and 
traditional top 40s," says Vallie who, 
not surprisingly, works with all three 
genres. "Each market has a dance 
cluster of people, a broader -oriented 
cluster of people, and a rock cluster 
of people. In the past, radio has over- 
reacted and programmed to just one 
of those clusters." 

NETWORKS AND SYNDICATIONS 
(Continued from page 17) 

ed Stations, 90 minutes. 

April 21 -23, Jay Leno /Johnny Kemp /Paula 

Abdul, Party America, Cutler Productions, two 

hours. 

April 21 -23, Bobby Brown /Karyn White /Levert 
Tour Special, Star Beat, Mil Broadcasting, one 

hour. 

April 22 -23, Jody Watley /Skyy /Georgio, Ra- 

dioScope, Lee Bailey Communications, one hour. 

April 23, Tom Petty /John Cougar Mellencamp/ 

Fabulous Thunderbirds, Powercuts, Global Satel- 

lite Network, two hours. 

April 23, Richard Marx, Hitline U.S.A., James 

Paul Brown Entertainment, one hour. 

April 23, Kathy Mattea, Countryline U.S.A., 

James Paul Brown Entertainment, one hour. 

April 24, Mike + the Mechanics, Rockline, 

Global Satellite Network, 90 minutes. 

April 24 -30, Dino /Simply Red, Rick Dees On 

The Line, DIR Broadcasting, one hour. 

April 24 -30, Terri Lyne Carrington, The Jazz 

Show with David Sanborn, Westwood One Radio 

Networks, two hours. 

April 24 -30, Foreigner, Superstars Rock Con- 

cert Series, Westwood One Radio Networks, 90 

minutes. 

April 24 -30, Stray Cats, King Biscuit Flower 

Hour, DIR Broadcasting, one hour. 

April 24 -30, Stephen King, High Voltage, 

Westwood One Radio Networks, two hours. 

April 24 -30, Eddie Money, Timothy White's 

Rock Stars, Westwood One Radio Networks, 90 

minutes. 

April 24 -30, Elvis Costello, Rock Today, Mil 
Broadcasting, one hour. 

April 24 -30, the Fixx, Off The Record with Mary 

Turner, Westwood One Radio Networks, one hour. 

April 24 -30, Fleetwood Mac, Part 1, Legends of 

Rock, Westwood One Radio Networks, one hour. 

April 24 -30, Bad Company, Classic Cuts, MJI 

Broadcasting, one hour. 

April 24 -30, Foster & Lloyd, Listen In With Lon 

Helton, Westwood One Radio Networks, one hour. 

April 24 -30, T. Graham Brown, Country Today, 

Mil Broadcasting, one hour. 

April 24 -30, Loretta Lynn, Westwood One Pre- 

sents, Westwood One Radio Networks, one hour. 

YesterHits © 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Knock On Wood, Amii Stewart, 
ARIOLA 

2. I Will Survive, Gloria Gaynor, 
POLYDOR 

3. Heart Of Glass, Blondie, CHRYSALIS 

4. Music Box Dancer, Frank Mills, 
POLYDOR 

5. What A Fool Believes, Doobie 
Brothers, WARNER BROS. 

6. Reunited, Peaches & Herb, POLYDOR 

7. Stumblin' In, Suzi Quatro & Chris 
Norman, RSO 

8. Tragedy, Bee Gees, RSO 

9. I Want Your Love, Chic, ATLANTIC 

10. Sultans Of Swing, Dire Straits, 
WARNER BROS. 

TOP SINGLES -20 Years Ago 

1. Aquarius /Let The Sunshine In, 
Fifth Dimension, soul CITY 

2. You've Made Me So Very Happy, 
Blood, Sweat & Tears, COLUMBIA 

3. It's Your Thing, Isley Brothers, r 
NECK 

4. Only The Strong Survive, Jerry 
Butler, MERCURY 

5. Dizzy, Tommy Roe, ABC 

6. Galveston, Glen Campbell, CAPITOL 

7. Hair, Cowsills, MOM 

8. Twenty -Five Miles, Edwin Starr, 
GORDY 

9. Time Of The Season, Zombies, DATE 

10. Rock Me, Steppenwolf, DUNHILL 

TOP ALBUMS -10 Years Ago 

1. Spirits Having Flown, Bee Gees, RSO 

2. Minute By Minute, Doobie 
Brothers, WARNER BROS. 

3. Dire Straits, Dire Straits, WARNER 
BROS. 

4. 2 -Hot, Peaches & Herb, POLYDOR 

5. Blondes Have More Fun, Rod 
Stewart, WARNER BROS. 

6. Desolation Angels, Bad Company, 
SWAN SONG 

7. Livin' Inside Your Love, George 
Benson, WARNER BROS. 

8. Parallel Lines, Blondie, CHRYSALIS 

9. Enlightened Rogues, Allman 
Brothers Band, CAPRICORN 

10. Love Tracks, Gloria Gaynor, 
POLYDOR 

TOP ALBUMS -20 Years Ago 

1. Blood, Sweat & Tears, COLUMBIA 

2. Hair, Original Cast, RCA 

3. Galveston, Glen Campbell, CAPITOL 

4. Greatest Hits, Donovan, EPIC 

5. Help Yourself, Tom Jones, PARROT 

6. In- A- Gadda -Da -Vida, Iron Butterfly, 
ATCO 

7. Birthday Party, Steppenwolf, 
DUNHILL 

8. Cloud Nine, Temptations, GORDY 

9. Wichita Lineman, Glen Campbell, 
CAPITOL 

10. Goodbye, Cream, ATCO 

COUNTRY SINGLES -10 Years Ago 

1. All I Ever Need Is You, Kenny 
Rogers & Dottie West, UNITED ARTISTS 

2. Where Do I Put Her Memory, 
Charley Pride, RCA 

3. Backside Of Thirty, John Conlee, 
MCA 

4. Sweet Memories, Willie Nelson, RCA 

5. Farewell Party, Gene Watson, 
CAPITOL 

6. Don't Take It Away, Conway Twitty, 
MCA 

7. Slow Dancing, Johnny Duncan, 
COLUMBIA 

8. Wisdom Of A Fool, Jacky Ward, 
MERCURY 

9. (If Loving You Is Wrong) I Don't 
Want To Be Right, Barbara 
Mandrel!, ABC 

10. Lay Down Beside Me, Don 
Williams, MCA 

SOUL SINGLES -10 Years Ago 

1. Disco Nights, G.Q., ARISTA 

2. Reunited, Peaches & Herb, MVP/ 
POLYDOR 

3. Shake Your Body, Jacksons, EPIC 

4. Love Ballad, George Benson, 
WARNER BROS. 

5. I Want Your Love, Chic, ATLANTIC 

6. Knock On Wood, Amii Stewart, 
ARIOLA 

7. Hot Number, Foxy, DASH 

8. I Got My Mind Made Up, Instant 
Funk, SALSOUL 

9. I Don't Want Nobody Else, Narada 
Michael Walden, ATLANTIC 

10. It Must Be Love, Alton McClain & 
Destiny, POLYDOR 
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KAREN WHITE CONTINUES her string of hits as "Love Saw It" 
Warner Bros.) glides effortlessly up to No. 1 on the Hot Black Singles 

chart. The single is No. 1 in total radio points and is being reported by 97 
stations. It is also ranked No. 1 in total retail points and has such an 
incredible lead that it is likely to remain at No. 1 next week. "Real Love" 
by Jody Watley (MCA) moves 6-3, making strong gains at radio and re- 
tail. Watley's album, "Larger Than Life," debuts at No. 35 on the Hot 
Black Albums chart. 

WOW! "Have You Had Your Love Today" by the O'Jays (EMI) jumps 
76-51, gaining 32 stations for a total of '79 reporting this single. This 
sneak preview of the forthcoming album "Serious" promises to be just 
that, with cuts produced by Gerald Levert and Marc Gordon of Levert, 
Dennis Lambert, and the O'Jays themselves. I wonder how it felt for 
Gerald to give his dad, Eddie Levert, direction on the vocals ... Rob 
Base & D.J. E -Z Rock break from the pack with a 19- position move, 
gaining 10 new stations and 11 new retail reports on "Joy And Pain" 
(Profile). Likewise, "Me, Myself, And I" by De La Soul (Tommy Boy) 
gets the nod as the Power Pick /Sales record and also gains 10 new sta- 
tion adds, moving the single 51 -35. The track for this record borrows 
from Funkadelic's "(Not Just) Knee Deep -Part 1" (Warner Bros.), 
which held the No. 1 position on the Billboard Black charts for three 
weeks in 1979. 

f 
ISS YOU LIKE CRAZY" (EMI) by Natalie Cole continues to build, 

adding three new stations: WJMO Cleveland, KYEA Monroe, La., and 
KDAY Los Angeles. Fifty -seven of the 94 stations reporting this title 
show it moving up on their playlists. Retail action is beginning to devel- 
op for "Miss You" with 10 new store reports as the record moves 44 -37 in 
its fourth week on the chart .... "My One Temptation" (Island) by En- 
glish vocalist Mica Paris moves up one notch, even though it picks up 
new activity at WMYK Norfolk, Va.; WEDR Miami; WRBD Fort Lau- 
derdale, Fla.; WCKX Columbus, Ohio; WBLZ Cincinnati; and KCOH 
Houston. Half of the 68 stations listing this title show it moving up on 
their playlists. 

SKYY HIGH: "Start Of A Romance" (Atlantic) by Skyy zooms 15-7, 
building muscle at radio and retail. Only one station in the country is not 
reporting airplay, while 46 stations show this single in their top 10. Re- 
tail continues to develop with a sizeable point increase and 12 new retail 
reports. Another record racking up impressive gains at radio and retail 
is Guy's "I Like" (MCA), which moves 10 -6. 

WHAT'S A WOKIE? New on the chart at No. 85 this week is Alton 
"Wokie" Stewart with "She's So Cold" (Epic). Stewart, a native New 
Yorker, received airplay on this single before she had a record deal. 
WRKS New York started playing the song from a cassette tape. Why? 
PD Tony Gray says: "This was the new and different sound that I was 
looking for. So far the response has been very good in this market." 

HOT BLACK SINGLES ACTION 
RADIO MOST ADDED 

FOR YOU TO LOVE 
LUTHER VANDROSS EPIC 

HAVE YOU HAD YOUR... 
THE O'JAYS EMI 

LEAD ME INTO LOVE 
ANITA BAKER ELEKTRA 

LITTLE JACKIE WANTS TO... 
LISA LISA & CULT JAM COLUMBIA 

OBJECTIVE 
MILES JAYE ISLAND 

THROUGH THE STORM 
A.FRANKLIN /E.JOHN ARISTA 

I CAN'T STOP THIS FEELING 
EUGENE WILDE MCA 

ANIMAL 
BAR -KAYS MERCURY 

FOR THE LOVE OF YOU 
TONY! TONI! TONE! WING 

ON A MISSION 
LEOTIS MERCURY 

PLATINUM/ 
GOLD 
ADDS 

14 REPORTERS 

SILVER 
ADDS 

32 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
52 REPORTERS 

TOTAL TOTAL 
ADDS ON 

98 REPORTERS 

4 8 21 33 39 

5 12 15 32 79 

4 12 11 27 35 

3 13 9 25 81 

1 5 16 22 37 

1 10 10 21 59 

1 4 15 20 26 

1 2 16 19 34 

2 6 10 18 74 

2 4 11 17 30 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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LOVE NEVER SOUNDED SO GOOD. 
ON COLUMBIA CASSETTES, COMPACT DISCS AND RECORDS! 

COLUMBIA RECORCS -RADIO AND RETAIL'S BEST FRIEND! 
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FOR WEEK ENDING APRIL 22. 1989 

Billboard Hot Black Singles SALES & AIRPLAY. 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 

g. L 4 
SALES 

TITLE ARTIST 

g 

gg 
I 3 LOVE SAW IT KARYN WHITE 1 

2 1 I'LL BE THERE FOR YOU ASHFORD & SIMPSON 10 

3 7 REAL LOVE JODY WATLEY 3 

4 10 CRUCIAL NEW EDITION 4 

5 6 SLEEP TALK ALYSON WILLIAMS 5 

6 2 EVERY LITTLE STEP BOBBY BROWN 2 

7 4 THAT'S THE WAY LOVE IS TEN CITY 13 

8 13 ROLLIN' WITH KID 'N PLAY KID 'N PLAY 11 

9 17 I LIKE GUY 6 

10 12 DON'T TAKE MY MIND ON A TRIP BOY GEORGE 9 

11 11 REAL LOVE EL DEBARGE 16 

12 19 START OF A ROMANCE SKYY 7 

13 21 FUNKY COLD MEDINA TONE LOC 14 

14 15 AFFAIR CHERRELLE 8 

15 23 LOVESICK Z'LOOKE 15 

16 9 ALL I WANT IS FOREVER J.TAYLOR /R.BELLE 28 

17 25 24/7 DINO 12 

18 22 BIRTHDAY SUIT (FROM "SING") JOHNNY KEMP 26 

19 31 TRIBUTE (RIGHT ON) THE PASADENAS 17 

20 5 MORE THAN FRIENDS JONATHAN BUTLER 31 

21 30 TURN THIS MUTHA OUT M.C. HAMMER 29 

22 8 GIRL I GOT MY EYES ON YOU TODAY 25 

23 33 IT'S ONLY LOVE SIMPLY RED 24 

24 28 ROMEO AND JULIET BLUE MAGIC 23 

25 27 NEVER SAY GOODBYE TO LOVE RENE MOORE 19 

26 32 BUCK WILD E.U. 21 

27 16 GIRL YOU KNOW IT'S TRUE MILLI VANILLI 43 

28 14 4 U VESTA 33 

29 24 SELF -DESTRUCTION THE STOP THE VIOLENCE MOVEMENT 41 

30 - JOY AND PAIN ROB BASE & D.J. E -Z ROCK 30 

31 - ME MYSELF AND I DE LA SOUL 35 

32 34 ARE YOU MY BABY WENDY AND LISA 34 

33 - BABY ME CHAKA KHAN 20 

34 20 CLOSER THAN FRIENDS SURFACE 44 

35 37 STICKS AND STONES GRADY HARRELL 27 

36 - IF I'M NOT YOUR LOVER AL B. SURE! 18 

37 - CHILDREN'S STORY SLICK -RICK 38 

38 39 HEAVEN HELP ME DEON ESTUS 22 

39 - LIKE A PRAYER MADONNA 32 

00 29 JUST COOLIN' LEVERT FEAT. HEAVY D 54 

< g; i 
AIRPLAY 

TITLE ARTIST 

má 

gg 
I 2 LOVE SAW IT KARYN WHITE 1 

2 1 EVERY LITTLE STEP BOBBY BROWN 2 

3 6 REAL LOVE JODY WATLEY 3 

4 5 CRUCIAL NEW EDITION 4 

5 3 AFFAIR CHERRELLE 8 

6 9 SLEEP TALK ALYSON WILLIAMS 5 

7 11 START OF A ROMANCE SKYY 7 

8 10 I LIKE GUY 6 

9 7 24/7 DINO 12 

10 15 DON'T TAKE MY MIND ON A TRIP BOY GEORGE 9 

11 16 IF I'M NOT YOUR LOVER AL B. SURE! 18 

12 18 TRIBUTE (RIGHT ON) THE PASADENAS 17 

13 17 BABY ME CHAKA KHAN 20 

14 14 ROLLIN' WITH KID 'N PLAY KID 'N PLAY 11 

15 22 HEAVEN HELP ME DEON ESTUS 22 

16 19 LOVESICK Z'LOOKE 15 

17 25 FUNKY COLD MEDINA TONE LOC 14 

18 23 NEVER SAY GOODBYE TO LOVE RENE MOORE 19 

19 26 BUCK WILD E.U. 21 

20 4 I'LL BE THERE FOR YOU ASHFORD & SIMPSON 10 

21 28 STICKS AND STONES GRADY HARRELL 27 

22 20 THAT'S THE WAY LOVE IS TEN CITY 13 

23 21 DAYS LIKE THIS SHEENA EASTON 36 

24 32 MISS YOU LIKE CRAZY NATALIE COLE 37 

25 31 ROMEO AND JULIET BLUE MAGIC 23 

26 8 REAL LOVE EL DEBARGE 16 

27 36 IF SHE KNEW ANNE G. 40 

28 38 MY FIRST LOVE ATLANTIC STARR 39 

29 34 IT'S ONLY LOVE SIMPLY RED 24 

30 37 LIKE A PRAYER MADONNA 32 

31 39 THE GOOD, BAD & UGLY CHARLIE SINGLETON 45 

32 13 GIRL I GOT MY EYES ON YOU TODAY 25 

33 40 UH -UH OOH -OOH LOOK OUT ROBERTA FLACK 46 

34 - DON'T TEASE ME ROBERT BROOKINS 48 

35 24 ARE YOU MY BABY WENDY AND LISA 34 

36 - JOY AND PAIN ROB BASE & D.J. E -Z ROCK 30 

37 - CHILDREN'S STORY SLICK RICK 38 

38 - MR. D.J. JOYCE "FENDERELLA" IRBY 49 

39 27 BIRTHDAY SUIT (FROM "SING ") JOHNNY KEMP 26 

40 30 STAY JACKIE JACKSON 47 

©Copyright 1989, Billboard Publications, Inc. No pert of this publication may be reproduced. stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying 
recording, or otherwise, without the prior written permission of the publisher. 

BLACK SINGLES A -Z 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 58 

60 

PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
I WANT IT (Donesha, ASCAP /Bush Burnin', ASCAP) 87 ONE MAN (Protoons, ASCAP /Greyhouse, 
I WANT YOUR LOVE (Jay King IV, BMI) ASCAP /Munford, ASCAP /Madlip, ASCAP) 

12 24/7 (Onid, BMI) CPP 83 I WILL ALWAYS BE THERE FOR YOU (Pac Jam, BMI) 3 REAL LOVE (SBK April, ASCAP /Ultrawave, 
33 4 U (Captain Z, ASCAP /Black Lion, ASCAP) 18 IF I'M NOT YOUR LOVER (SBK April, ASCAP /Across ASCAF /Rightsong, BMI) 
8 AFFAIR (Flyte Tyme, ASCAP /Avant Garde, ASCAP) 110th Street, ASCAP /Zomba, ASCAP /Donril, 16 REAL LOVE (Jobete, ASCAP) CPP 

28 ALL I WANT IS FOREVER (FROM 'TAP") (Realsongs, ASCAP /Cal -Gene, BMI) 11 ROLLIN' WITH KID 'N PLAY (Hittage/Turnout Bros, 
ASCAP) 40 IF SHE KNEW (2560, ASCAP) ASCAP) 

65 ALL OR NOTHING AT ALL (Sin- Drome, BMI/SBK 
Blackwood, BMI /Matkosky, ASCAP /Geffen, ASCAP) 

52 I'LL BE LOVING YOU (FOREVER) (SBK April, ASCAP) 

HL 

23 ROMEO AND JULIET (Def Jam, ASCAP /Add More, 
ASCAP) 

89 ANIMAL (Deronde Jay, BMI /Gale Warnings, 10 I'LL BE THERE FOR YOU (Nick -O -Val, ASCAP) CLM 75 SEARCHIN' FOR A GOOD TIME (Allen- Lewis, ASCAP) 
BMI /Crystal Eyes, BMI) 95 IMAGINE (SBK Blackwood, BMI /Lenono, BMI) 41 SELF -DESTRUCTION (Zomba, ASCAP/Willesden, BMI) 

61 ARE YOU LONELY TONIGHT (Lucas, BMI /Desert Girl, 24 IT'S ONLY LOVE (Mayplace, BMI) 79 SHE DRIVES ME CRAZY (Virgin, ASCAP) 
ASCAP) 30 JOY AND PAIN (Protoons, ASCAP /Hikim, ASCAP) 85 SHE'S SO COLD (Kaptain Keyboards, BMI/Tim Tim, 

34 ARE YOU MY BABY (Girl Brothers, ASCAP) 72 JOY AND PAIN (Amazement, BMI) ASCAP) 
20 

90 

BABY ME (Billy Steinberg, ASCAP /Makiki, 
ASCAP /Knighty- Knight, ASCAP) 

BEING IN LOVE AIN'T EASY (Bush Burnin', ASCAP /La 

97 JUST BECAUSE (O'Hara, BMI/Texascity, BMI /L'il 
Mama, BMI /Music Corp. Of America, BMI /Avid One, 

ASCAP) 

77 SISTER ROSA (Neville, BMI /Saib, ASCAP) 

5 SLEEP TALK Of Jam, ASCAP/Slam City, BMI /Rush 
Groove, ASCAP) 

Love Lane, ASCAP) 54 JUST COOLIN' (Trycep, BMI /Ferncliff, BMI/Willesden, 7 START OF A ROMANCE (Alligator, ASCAP) 
26 BIRTHDAY SUIT (FROM "SING ") (TSP, ASCAP/Triple 

Star, BMI) CPP 

BMI /SBK April, ASCAP /Across 110th Street, 
ASCAP/Way To Go, ASCAP) 

47 STAY (Sac -Boy, ASCAP /MCA, ASCAP /Do, ASCAP/WB, 
ASCAP /Siggy, BMI) 

91 BLACK STEEL IN THE HOUR OF CHAOS (Def 
American, BMI) 

74 KEEP IT SIMPLE (Two Tufi- Enuft, BMI /Songs of 

Polygram, BMI) 
27 STICKS AND STONES (Rossway, BMI /Juby Laws, 

ASCAP/Tuff Cookie, BMI) 
96 BRIDGE OVER TROUBLED WATER (Paul Simon, BMI) 100 LE RESTAURANT (Rutland Road, ASCAP/WB, ASCAP) 84 STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP 
21 BUCK WILD (JU House /Syce 'M' Up, ASCAP) 81 LEAD ME INTO LOVE (Creative Entertainment, 99 SUPERWOMAN (Kear, BMI /Hip Trip, BMI /Green Skirt, 
38 CHILDREN'S STORY (Def American, BMI) BMI /Bullsongs, BMI /Melainee, ASCAP) BMI) CPP 

44 CLOSER THAN FRIENDS (Colgems -EMI, ASCAP) 73 LEAN ON ME (Interior, BMI) 64 TEMPORARY LOVER (Honey Look, ASCAP /Basamp, 
4 CRUCIAL (Flyte Tyme, ASCAP) 42 LET ME PUSH IT TO YA (Harrindur, BMI /Noisneta, ASCAP) 

98 CUTIES GET CONNECTED (Promuse, BMI /Big Generic, BMI) 13 THAT'S THE WAY LOVE IS (SBK April, ASCAP /Law 
BMI /Omezga, BMI) 50 LIFE IS.. J00 SHORT (Willesden, BMI) Man, ASCAP /SBK Blackwood, BMI /Rude Tymz, 

36 DAYS LIKE THIS (Near, BMI /Hip Trip, BMI) CPP 32 LIKE A PRAYER (Webo Girl, ASCAP/WB, BMI /Been Stung, (NI) 
9 DON'T TAKE MY MIND ON A TRIP (Cal -Gene, ASCAP /Johnny Yuma, BMI) 94 THIS IS FOR THE MOMIES (No Remorse, BMI) 

BMI/Virgin Songs, BMI) CPP 57 LITTLE JACKIE WANTS TO BE A STAR (Forceful, 66 THROUGH THE STORM (Albert Hammond, ASCAP/WB, 
48 DON'T TEASE ME (Two Tuff -Enuff, BMI/Tom & Den, BMI/Willesden, BMI /My! My!, BMI) ASCAP / Realsongs, ASCAP) 

ASCAP) 56 LOST WITHOUT YOU (Yellow Elephant, ASCAP /Edward 17 TRIBUTE (RIGHT ON) (CRGI, BMI) 
92 DREAMIN' (lohnte, ASCAP /Depom, ASCAP) CPP Grant, ASCAP /Benny's Music, BMI) 29 TURN THIS MUTHA OUT (Bust -It, BALI) 

93 DRUMS OF STEEL (.357, ASCAP /Ruffhouse, BMI) 1 LOVE SAW IT (Near, BMI /Hip Trip, BMI /Green Skirt, 46 UH -UH OOH -OOH LOOK OUT (HERE IT COMES) 
86 EAZY -ER SAID THAN DUNN (Ruthless Attack, BMI) CPP (Nick -O -Val, ASCAP) CLM 

ASCAP /Irving, BMI) 67 LOVER'S INTUITION (FROM "TAP") (Garlic Gulch, 76 YOU AND I GOT A THANG (Amidul, ASCAP/Torin, 
2 EVERY LITTLE STEP (Near, BMI /Hip Trip, BMI) CPP BMI /Chuba, ASCAP /Bug, BMI/The Sea Songs, ASCAP) 

55 EVERY LITTLE TIME (Shakin' Baker, BMI /Lily, BMI) ASCAP /Jonathan Apple, ASCAP) 68 YOU LAID YOUR LOVE ON ME (SMB, BMI /Island, 
82 FLOAT ON (Duchess, BMI) 15 LOVESICK (Pure Delite, BMI /Bright Light, BMI) BMI /Stanton's Gold, BMI /April Joy, BMI) 
53 FOR THE LOVE OF YOU (Two Tuft -Enuff, BMI /Songs 

of Polygram, BMI) 
63 LUCKY CHARM (Hip Trip, BMI /Kear, BMI /Gregorian 

Chance Music /PSO Ltd., ASCAP) CPP 

78 FOR YOU TO LOVE (SBK April, ASCAP /Uncle Ronnie's, 

ASCAP /Sunset Burgundy, ASCAP /MCA, ASCAP) 

59 MADE TO BE TOGETHER (Virgin Songs, BMI /Cal -Gene, 

BMI) CPP 

69 FOREVER YOUR GIRL (Virgin, ASCAP /Oliver Leiber, 35 ME MYSELF AND I (Tee Girl, BMI /Bridgeport, BMI) 
ASCAP) CPP 37 MISS YOU LIKE CRAZY (Prince Street, ASCAP /Lauren 

14 FUNKY COLD MEDINA (Varry White, ASCAP) Wesley, BMI /Screen Gems, ASCAP /Irving, BMI /Gemia, 

25 GIRL I GOT MY EYES ON YOU (Cal -Gene, BMI/Virgin BMI) CPP 

Songs, BMI) CPP 31 MORE THAN FRIENDS (Zomba, ASCAP) 

43 GIRL YOU KNOW ITS TRUE (MCA, ASCAP/Two 70 MORE THAN PHYSICAL (Mike Chapman, ASCAP) 
SHEET MUSIC AGENTS Peters, BMI) 71 MOVE ON YOU (Rawsome, ASCAP /Cayman, 

45 THE GOOD, BAD & UGLY (Wuntun, ASCAP /Almo, ASCAP /Beatseekers, ASCAP) are listed for piano /vocal sheet music copies 
ASCAP) CPP 49 MR. DJ. (Diva I, ASCAP /Spectrum VII, ASCAP) CPP and may not represent mixed folio rights. 

51 HAVE YOU HAD YOUR LOVE TODAY (WE, 

BMI/Trycep, BMI/Willesden, BMI) 
39 

62 

MY FIRST LOVE (lodaway, ASCAP) 

MY ONE TEMPTATION (Chappell, PRS /Abacus, CLM Cherry Lane 

22 HEAVEN HELP ME (Estes, BMI /Rok -Mil, BMI /SBK PRS /Chappell & Co., ASCAP) CPP Columbia Pictures 

Blackwood, BMI /Morrison Leahy, ASCAP /Chappell, 19 NEVER SAY GOODBYE TO LOVE (Rene Moore, ASCAP) HL Hal Leonard 
ASCAP) 80 OBJECTIVE (Abana, BMI/Virgin Songs, BUI) WBM Warner Bros. 

6 I LIKE (Cal -Gene, BMI/Virgin Songs, BMI /Zomba, 

ASCAP) CPP 

88 ON A MISSION (Def Jam, ASCAP /Slam City, 

BMI /KIN, ASCAP) 
MSC Music Sales Corp. 

i BLACK 

"DO YOU REALLY WANNA PARTY ?" (76919) 
Ships: May 18 / Street Dale May 22 

"IRON MAN" (76975) 
Video April 24 

Urban Service April 27 / Street Date May 1 

CHR Ships May 18/ Street Date May 21 

WHIZ KID with YSL 
"CUT IT UP WHIZ" (76977) 

Just Releasedl 
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Compiled from a national sample of retail 
TITLE and one -stop sales reports. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 7 

* * No.1 * * 
SELF DESTRUCTION STOP THE VIOLENCE MOVEMENT 

2 O3 4 7 
ROLLIN' WITH KID 'N PLAY KID 'N PLAY 
SELECT 62335 (T) (C) O 4 3 FUNKY COLD MEDINA TONE LOC 
DELICIOUS VINYL 1004 /ISLAND (T) ICI 

4 2 2 7 
GIRL YOU KNOW IT'S TRUE 
ARISTA 9780 (T) (C) 

MILLI VANILLI 

O 15 - 3 ME MYSELF AND I DE LA SOUL 
TOMMY BOY 926 (T) (C) 

6 6 10 7 
TURN THIS MUTHA OUT M.C. HAMMER 
CAPITOL 15437 (T) (C) 

7 5 6 7 
PUMP IT UP M.C. HAMMER 
CAPITOL 15428 (T) 

® P2 3 CHILDREN'S STORY SLICK RICK 
DEF JAM 44- 68223 /COLUMBIA (T) (C) 

9 7 12 7 WE WANT EAZY EAZY -E 
RUTHLESS 57110 /PRIORITY (T) (C) (M) 

10 12 23 5 
GREATEST MAN ALIVE 
ARISTA 9749 (Cl 

THREE TIMES DOPE 

11 10 7 7 
LIFE IS ... TOO SHORT T00 SHORT 
JIVE 1163 /RCA (T) (C) 

12 8 3 7 
WILD THING TONE LOC 
DELICIOUS VINYL 1002 /ISLAND (T) (C) (M) 

13 0 NEW ' 1 
JOY AND PAIN ROB BASE & D.J. E -Z ROCK 
PROFILE 7247 (T) (C) 

C' 24 - 3 BUCK WILD E.U. 
VIRGIN 96572 (T) (C) 

15 9 5 7 
JACK OF SPADES BOOGIE DOWN PRODUCTIONS 
JIVE 1169 /RCA (T) (C) O 16 21 26 5 
ROAD TO THE RICHES KOOL G RAP & D.J. POLO 
COLD CHILLIN' 021154 /WARNER BROS. (C) 

17 19 21 5 
THIS IS FOR THE HOMIES 
EGYPTIAN EMPIRE 00882 (C) 

RODNEY 0 JOE COOLEY 

1H 23 - 3 D.E.F. =DOUG E. FRESH DOUG E. FRESH /GET FRESH CREW 
REALITY /DANYA 3110 /FANTASY (T) 

19 16 11 7 022 
JUNGLE BROS. 

211 11 9 7 
HIGH ROLLERS ICE -T 
SIRE 21149 /WARNER BROS. (MC) 

21 13 11 7 
GANGSTA, GANGSTA N.W.A. 
RUTHLESS 57105 /PRIORITY (T) (C) (M) 

22 O, NEW 1 
THE MAN WE ALL KNOW AND LOVE KWAME 
ATLANTIC 86463 (T) 

23 26 25 7 MY ARoT OF TOWN TUFF CREW 

OA 24 NEW , 1 
THIS BEAT IS MILITARY K -9 POSSE 
ARISTA 9798 (T) (C) 

25 20 16 7 I'M YOUR WILD THING MAMADO & SHE 

2G NEW ' 1 
YEAH, YEAH, YEAH OAKTOWN'S 3 -5 -7 
CAPITOL 15446 (T) (C) 

27 14 8 7 
TEENAGE LOVE SLICK RICK 
DEF JAM 44- 08139 /COLUMBIA (T) (C) 

28 17 15 7 
AINT NOTHIN' TO IT K -9 POSSE 
ARISTA 9763 m (C) 

29 18 13 7 
FIND AN UGLY WOMAN 
SLEEPING BAG 40143 (T) 

CASH MONEY & MARVELOUS 

® NEW 1 
GIVE IT HERE DEF JEF 
DELICIOUS VINYL 1003 /ISLAND (T) (C) 

OProducts with the greatest sales gains this week. Videoclip availability. Recording Industry 
Association of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 
1 million units. Catalog no. is for 12 -inch vinyl single. (C) Cassette single availability. (M) Cassette maxi - 
single availability. (CD) Compact disk single availability. 
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The debut single and video- 

Hawaiian Sophie 
From the forthcoming album, Word To The Jaz. Produced by Bryan "Chuck" New, Pete "CI" Harris and The Jaz. 

Management: John Kaye/Stan Poses, United Entertainment When You Play It, Say It! 

ieer 
FOR WEEK ENDING 
APRIL 22, 1989 

,Y 

3 
`° 
1- 

w 

3 
; 
_, 

(.D 

ui ; 
a 

Ór- á o 
Compiled from a national sample of retail store 

and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

O 1 2 41 

** NO.1 ** 
GUY A UPTOWN 42176 /MCA (8.98) (CO) 2 weeks at No. One GUY 

2 2 1 25 M.C. HAMMER CAPITOL 90924 (8.98) (CD) LET'S GET IT STARTED 

3 3 5 16 SUCK RICK DEF JAM 40513 /COLUMBIA (CD) THE GREAT ADVENTURES OF SLICK RICK 

4 4 3 41 BOBBY BROWN A3 MCA 42185 (8.98) (CD) DON'T BE CRUEL 0 5 6 9 TONE LOC DELICIOUS VINYL 3000 /ISLAND (8.98) (CD) LOC'ED AFTER DARK 

6 7 4 30 KARYN WHITE WARNER BROS. 25637 (8.98) (CD) KARYN WHITE 

7 6 7 22 LEVERT ATLANTIC 81926 (9.98) (CD) JUST COOLIN' 

8 9 9 24 SURFACE COLUMBIA 44284 (CD) 2ND WAVE 

9 10 14 22 KID 'N PLAY SELECT 21628 (898) (CD) 2 HYPE 

10 13 15 8 N.W.A. RUTHLESS 57102 /PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON 

11 8 8 26 THE BOYS MOTOWN 6260 (8.98) (CD) MESSAGES FROM THE BOYS 

12 11 11 41 NEW EDITION MCA 42207 (8.98) (CD) HEART BREAK 

13 12 10 38 PAULA ABDUL VIRGIN 90943 (8.98) (CD) FOREVER YOUR GIRL 

14 16 16 9 TOO SHORT JIVE 1149 /RCA (8.98) (CD) LIFE IS ... TOO SHORT 

15 19 21 7 DE LA SOUL TOMMY BOY 1019 (8.98) (CD) 3 FEET HIGH AND RISING 

16 14 12 20 TODAY MOTOWN 6261 (888) (CD) TODAY 0 18 18 26 JONATHAN BUTLER JIVE 1136 /RCA (8.98) (CD) MORE THAN FRIENDS 

18 17 17 22 EAZY -E RUTHLESS 57100 /PRIORITY (8.98) (CD) EAZY- DUZ -IT 

19 15 13 25 ANITA BAKER A3 ELEKTRA 60827 (9.98) (CD) GIVING YOU THE BEST THAT I GOT 

® 20 25 5 MILLI VANILLI ARISTA 8592 (8.98) (CD) GIRL YOU KNOW IT'S TRUE 

21 21 20 43 VANESSA WILLIAMS WING 835 694 /POLYGRAM (CD) THE RIGHT STUFF 

22 22 19 27 LUTHER VANDROSS EPIC 44308/E.P.A. (CD) ANY LOVE 

O 26 31 15 BEBE & CECE WINANS CAPITOL 90959 (8.98) (CD) HEAVEN 

24 23 23 29 ROB BASE & D.J. E -Z ROCK PROFILE 1267 (8.98) (CD) IT TAKES TWO 

25 31 38 4 JUST-ICE FRESH 82010 /SLEEPING BAG (8.98) (CD) THE DESOLATE ONE 

26 30 27 37 FREDDIE JACKSON CAPITOL 48987 (9.98) (CD) DON'T LET LOVE SLIP AWAY 

27 25 24 26 KENNY G A2 ARISTA 8457 (9.98) (CD) SILHOUETTE 

28 29 30 8 K -9 POSSE ARISTA 8569 (8.98) (CD) K -9 POSSE 

29 24 22 20 AL JARREAU REPRISE 25778 /WARNER BROS. (9.98) (CD) HEART'S HORIZON 

® 36 37 6 ASHFORD & SIMPSON CAPITOL 46946 (9.98) (CD) LOVE OR PHYSICAL 

31 32 33 21 RODNEY 0 JOE COOLEY EGYPTIAN EMPIRE 00777 /WEST COAST (8.98) (CD) ME AND JOE 

32 33 29 31 KIARA ARISTA 8533 (8.98) (CD) TO CHANGE AND /OR MAKE A DIFFERENCE 

33 28 28 20 DONNA ALLEN OCEANA 91028 /ATLANTIC (8.98) (CD) HEAVEN ON EARTH 

34 27 26 20 GERALD ALSTON TAJ 6265 /MOTOWN (8.98) (CD) GERALD ALSTON 

35 NEW 1 JODY WATLEY MCA 6276 (898) (CD) LARGER THAN LIFE 

36 37 35 16 GUCCI CREW II GUCCI 3309/HOT PRODUCTIONS (8.98) WHAT TIME IS IT 

37 39 43 16 Z'LOOKE ORPHEUS 75600/EMI (8.98) (CO) TAKE U BACK TO MY PLACE 

38 34 32 25 CAMEO ATLANTA ARTISTS 886 002 /POLYGRAM (CD) MACHISMO 

39 38 40 6 EL DEBARGE MOTOWN 6264 (8.98) (CD) GEMINI 

4 42 39 19 CHAKA KHAN WARNER BROS. 25707 (9.98) (CD) C.K. 

41 46 68 3 E.U. VIRGIN 91021 (9.98) (CD) LIVIN' LARGE 

42 35 34 14 CASH MONEY & MARVELOUS SLEEPING BAG 42016 (8.98) (CD) WHERE'S THE PARTY AT? 

43 41 47 5 
M.C. TWIST &THE DEF SQUAD COMIN' THROUGH LIKE WARRIORS LUKE SKYYWALKER ! 06 (8.98) (CO) 

44 43 42 49 AL B. SURE! WARNER BROS. 25662 (8.98) (CD) IN EFFECT MODE 

45 40 36 10 THE BAR -KAYS MERCURY 422 -836 -774 -1 /POLYGRAM (CD) ANIMAL 

46 65 72 3 THREE TIMES DOPE ARISTA 8571 (8.98) (CD) ORIGINAL STYLIN' 

47 44 46 24 VESTA A &M 5223 (8.98) (CD) VESTA 4 U 

48 45 41 21 ANQUETTE LUKE SKYYWALKER 103 (8.98) (CD) RESPECT 

49 55 58 8 TEN CITY ATLANTIC 81939 (8 98) (CD) FOUNDATION 

TM 
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in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 

® 67 71 4 SKYY ATLANTIC 81853 (9.98) (CD) START OF A ROMANCE 

51 50 52 21 SHEENA EASTON MCA 42249 (8.98) (CD) THE LOVER IN ME 

71 76 4 ALYSON WILLIAMS DEF JAM FC 45015 /COLUMBIA (CD) RAW 

0 56 51 22 CHERRELLE TABU 44148/E.P.A. (CD) AFFAIR 

® 58 64 6 ALEX BUGNON ORPHEUS 75602/EMI (8.98) (CD) LOVE SEASONS 

55 60 73 3 BOY GEORGE VIRGIN 91022 (9.98) (CD) HIGH HAT 

56 47 45 70 KEITH SWEAT A' VINTERTAINMENT 60763 /ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 

5] 59 49 50 TONY! TONI! TONE) WING 835 549 /POLYGRAM (CD) WHO? 

58 51 57 6 BETTY WRIGHT VISION 3308 (8.98) (CD) 4 U 2 NJOY 

59 52 53 16 CLARENCE CARTER ICHIBAN 1032 (8.98) (CD) TOUCH OF BLUES 

60 61 56 26 NEW KIDS ON THE BLOCK COLUMBIA 40985 (CD) HANGIN' TOUGH 

61 54 55 6 TAKE 6 REPRISE 25670 /WARNER BROS. (8.98) (CD) TAKE 6 

62 63 60 5 THE PASADENAS COLUMBIA FC 45065 (CD) TO WHOM IT MAY CONCERN 

63 62 63 6 MIAMI BOYZ ON TOP 9001 /JOEY BOY (8.98) (CD) GETTING OFF 

64 48 48 12 VARIOUS ARTISTS PANDISC 8802 (8.98) (CD) MIAMI BASS WARS 

65 49 50 25 SWEET OBSESSION EPIC 44419/E.PA. (CD) SWEET OBSESSION 

66 53 44 26 MIDNIGHT STAR SOLAR 72564 /CAPITOL (8.98) (CD) MIDNIGHT STAR 

67 57 54 48 2 LIVE CREW LUKE SKYYWALKER 101 (8.98) (CD) MOVE SOMETHIN' 

® 72 79 3 KOOL G RAP & D.J. POLO COLD CHILLIN' 25820 /WARNER BROS. (9.98) (CD) ROAD TO THE RICHES 

69 79 - 2 KWAME ATLANTIC 81941 (8.98) (CD) THE BOY GENIUS (FEAT. A NEW BEGINNING) 

70 74 - 2 MADONNA SIRE 25844 /WARNER BROS. (9.98) (CD) LIKE A PRAYER 

71 66 66 5 MARCUS LEWIS AEGIS FZ 45055/E.P.A. (CD) SING ME A SONG 

72 68 61 18 KING TEE CAPITOL 90544 (8.98) (CD) ACT A FOOL 

]3 77 78 4 DINO 4TH & B'WAY 4011 /ISLAND (8.98) (CD) 24/7 

74 70 77 6 BILLY MITCHELL OPTIMISM 2502 (8.98) (CD) IN FOCUS 

75 69 62 29 ICE -T S SIRE 25765 /WARNER BROS. (8.98) (CD) POWER 

76 64 59 21 SWEET TEE PROFILE 1269 (8.98) (CD) IT'S TEE TIME 

]] 97 - 2 DEON ESTUS MIKA 835 7131 /POLYDOR (CD) SPELL 0 78 86 21 RENE MOORE POLYDOR 837 556 /POLYGRAM (CD) DESTINATION LOVE 

® 94 84 3 SIMPLY RED ELEKTRA 60828 (9.98) (CD) A NEW FLAME 

® 80 80 47 
DOUG E. FRESH &THE GET FRESH CREW THE WORLD'S GREATEST ENTERTAINER REALITY/DANYA 9658 /FANTASY (8.98) (CD) 

81 85 97 3 WENDY AND LISA COLUMBIA FC 44341 (CD) FRUIT AT THE BOTTOM 

82 76 69 40 PUBLIC ENEMY IT TAKES A NATION OF MILLIONS TO HOLD US BACK 
DEF JAM 44303 /COLUMBIA (CD) 

83 73 67 41 SIR MIX -A -LOT NASTYMIX 70123 (8.98) (CD) SWASS 

® 90 82 14 ALEESE SIMMONS ORPHEUS 75601/EMI (8.98) (CD) I WANT IT 

85 81 75 5 STEVIE B LMR 5531 (8.98) (CD) IN MY EYES 

86 75 65 36 SALT -N-PEPA NEXT PLATEAU 1011 (8.98) (CD) A SALT WITH A DEADLY PEPA 0 RE -ENTRY 40 NAJEE EMI 90096 (9.98) (CD) DAY BY DAY 

® 89 - 2 BLUE MAGIC COLUMBIA FC 45092 (CD) FROM OUT OF THE BLUE 

89 92 85 18 GEORGIO MOTOWN 6263 (8.98) (CD) GEORGIO 

90 87 - 2 JACKIE JACKSON POLYDOR 837 766 -1 /POLYGRAM (CD) BE THE ONE 

91 84 81 28 CHERYL "PEPSI!" RILEY COLUMBIA 44409 (CD) ME, MYSELF AND I 

92 88 92 22 ROBERTA FLACK ATLANTIC 81916 (9.98) (CD) OASIS 

93 86 91 14 LITTLE MILTON MALACO 7448 (8.98) (CD) BACK TO BACK 

94 91 88 22 THE REAL ROXANNE SELECT 21627 (8 98) (CD) THE REAL ROXANNE 

95 82 74 20 THE 7A3 GEFFEN 24209 /WARNER BROS. (8.98) (CD) COOLIN' IN CALI 

96 83 90 22 GERALD ALBRIGHT ATLANTIC 81919 (8.98) (CD) BERMUDA NIGHTS 

97 93 89 7 SOUNDTRACK EPIC 45084/E.PA. (CD) TAP 

98 96 - 31 N.W.A. AND THE POSSE MACOLA 1057 (8.98) N.W.A. 

99 98 87 14 RAY, GOODMAN & BROWN EMI 90037 (9.98) (CD) MOOD FOR LOVIN' 

100 100 94 14 DENISE LASALLE MALACO 7447 (8.98) (CD) HITTIN' WHERE IT HURTS 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of I million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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Hal's Pals. Longtime New York radio star Hal Jackson was recently honored 
with a Pioneer in Communications award by the National Assn. of Black Owned 
Broadcasters in Washington, D.C. Pictured at the tribute, which celebrated 
Jackson's 50th year in broadcasting, are, from left, Capitol artist Paul Laurence; 
Jackson; Elektra -Vintertainment artist Keith Sweat; Vintertainment president 
Vincent Davis; Inner City broadcasting corporate counsel Lois E. Wright; and 
Epic artist Amy Keys. 

JONATHAN BUTLER BREAKS AWAY 
(Continued from page 21) 

world." 
For now, Butler will continue 

singing love songs and articulat- 
ing fond remembrances from his 
roots via jazz instrumentals like 
"Sekona" and "Take Me Home." 
"I'm more concerned with peace 
and togetherness," he says. 

Butler's musical career began at 
an early age. From age 8, he was 
visiting Libya, Zaire, and Zimba- 
bwe as part of a traveling road 
show. By 16, signed to a South Af- 
rican label run by the two men that 

air 

Dance Floor. Motown's El DeBarge 
gets busy while taping the video for 
his single, "Real Love." 

CASSETTE DUPLICATION 
RECORD PRESSING 

MASTERING PLATING 
COLOR SEPARATIONS 

PRINTING TYPESETTING 

QCO 
OCUSTOM PRESSINGS 

2832SPRINGROVE AVENUE 
CINCINNATI. OHIO 45225 

1513) 681 8400 

would later create Jive, he became 
a pop star in his homeland, cover- 
ing golden oldies. Then Butler left 
fame behind and, using records by 
Wes Montgomery and George Ben- 
son, concentrated on perfecting 
his guitar skills. 

Four years ago, Butler migrated 
to London and started writing 
original songs with lyricist Jolyon 
Skinner. "Usually, I'll start fid- 
dling around on the piano," he 
says. "Once I know I've got some- 
thing, I'll pick up the guitar and 
finish the melody. I'll call up Jo- 
lyon and plant a thought in his 
head, then we'll spend days get- 
ting the lyrics right." 

Billy Ocean, George Benson, and 
Al Jarreau are a few of the artists 
who have covered Butler's songs. 
Current clients include Virgin's 
Tom Jones, Columbia's Regina 
Belle, MCA's the Jets, and Island's 
Will Downing. 

Programmers 
Peg Honorees 

NEW YORK Atlantic Records se- 
nior VP Sylvia Rhone and veteran ra- 
dio programmer /personality Sonny 
Taylor will be honored with the 
Young Black Programmers Coali- 
tion's seventh annual award of excel- 
lence May 13 at Dallas' Double Tree 
Hotel. 

The awards will be part of a two- 
day gathering highlighted by the 
awards banquet. The proceeds will 
go toward the creation of scholar- 
ships in communications at black col- 
leges. 

Rhone is one of the highest -rank- 
ing female executives in the industry. 
Taylor has been a force in black radio 
in several markets. His last position 
was program director at Chicago's 
WGCI. 

Previous recipients include record 
executives Dave Clark, Henry Allen, 
Jheryl Busby, Skip Miller, Step John- 
son, and Ernie Singleton and radio 
programmer Brute Bailey. 

Tickets are $100 each and $1,000 a 
table. For more information, contact 
Marcell Lee at (504)822 -1945. 

Billboard And Univision Present 
The 1989 

if 4 ?Nä$'k Z41i :aa, 
The Latin Music Awards 

May 31, 1989 
James L. Knight Center 

Miami, Florida 

Billboard is focusing on this major 
Latin Music event with 

a special Spotlight Insert in its June 3, 1989 issue! 

This Spotlight Insert will detail, bilingually, the 
stories of the 87 nominees in 3 distinct 

music categories - 
Pop, Mexican Regional and Salsa - 

and will also serve as the Souvenir Program 
for those attending the ceremony. 

The Awards presentation will be televised live 
by Univision Network: 

8 PM Eastern Daylight Time 
7 PM Central 
5 PM Pacific 

Your ad in the Latin Music Awards Spotlight 
will reach Billboard's 180,000 readers 

in over 100 countries - 
and the audience at the live presentation! 

ISSUE DATE: June 3 
AD DEADLINE: May 9 

For Ad Details Contact: 

LOS ANGELES 
Mary Fisher 

(213) 273 -7040 
FAX (213) 859 -5302 or 5351 

MIAMI 
Angela Rodriguez 

(305) 448 -2011 
FAX (305) 252 -3631 
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by Carlos Agudelo 

STATISTICS ON THE SIZE of the Latin music indus- 
try are hard to come by. The insularity of the market, 
part of a traditional way of doing business that includes 
a good dose of mistrust, makes the task of collecting re- 
liable information an almost impossible one. Now the 
Recording Industry Assn. of America has taken upon its 
shoulders the job of collecting information in order to 
come up with reliable numbers that will put the business 
in perspective. Thus far, however, the response to ques- 
tionnaires sent by the RIAA to most independent Latin 
record companies has been lukewarm, to say the least. 
Given the fact that, according to the RIAA, the answers 
are being handled on a strictly confidential basis by an 
independent firm, we strongly encourage those who 
have received questionnaires to answer them as soon as 
possible. 

This columnist has always espoused the opinion that 
the Latin music industry, which until the creation of the 
Hispanic Music Advisory Council set up by the RIAA to 
coordinate the struggle against piracy and parallel im- 
ports lacked any kind of trade organization, should over- 
come its isolation by claiming its rightful place in main- 
stream organizations and by actively participating in 
events set up to enhance business possibilities. 

Latin independent companies could become RIAA 
members and take advantage of the same benefits and 
have the same responsibilities that big corporations 
have. They could compel] the RIAA to set standards pro- 
portional to the size of the Spanish -language market for 
record certifications, making these awards real barome- 
ters of artists' and companies' performances. 

How about companies as well as musicians and per- 

formers joining NARAS, so they can vote in the selec- 
tion of Grammy Award winners? How about setting up 
booths at such events as National Assn. of Recording 
Merchandisers meets, MIDEM, and the New Music 
Seminar, to name a few? In this year's MIDEM, to the 
best of my knowledge, Kubaney was the only Latin in- 
dependent company represented. According to Kubaney 
executives, who have attended the event for several 
years in a row, their experience has enabled them to li- 

cense music and have theirs licensed abroad. Invaluable 
contacts can be established this way that could widen 
the scope of Latin music, which in its many forms has 
plenty of market possibilities overseas. 

In the area of performing and mechanical rights, de- 
spite some changes in the last years, there is a lot of 
room for improvement, as can be asserted by many frus- 
trated Spanish -language writers and composers living in 
the U.S. and Puerto Rico. 

Latin music market needs 
to abandon its insularity 

How about organizing a Latin music seminar? Is any- 
body interested in printing Latin sheet music and or- 
chestrations? Has anybody thought about creating rec- 
ord pools for small independents to share resources? 
How about an American -Latin music association, an 
idea with which BMI has been playing for a while that 
remains very much on the table? How about a Latin mu- 
sic hall of fame? How about ... Sorry, I ran out of space. 

THE ARCHIVES of Contemporary Music, a nonprofit 
music library, is having a hard time getting copies of 
Latin releases, let alone finding them in stores. Any rec- 
ords, catalogs, etc., will be appreciated; send them to 
Bob George, 110 Chambers St., New York, N.Y. 10007, 
or call 212 -964 -2296 ... Festival Productions is looking 
for an assistant for its Miller Genuine Draft Maquina 
Musical series of concerts. Please contact Les Zigel at 
212 -595 -3000. 

KEEPING 

SCORE 
by Is Horowitz 

EAST MEETS WEST: With the MCA /Mobile Fidelity/ 
Soviet joint venture, Art & Electronics, in place (Bill- 
board, April 15), MCA Classics is due for a major escala- 
tion in marketing activities. 

While its reissue program, drawn from Westminster, 
Decca/MCA, Command, and Kapp vaults, as well as li- 
censed product from Pickwick in the U.K., remains in 
place, the label effort will be bolstered by clusters of 
Melodia releases funneled to MCA through Mobile Fi- 
delity and, most significantly, an ambitious series of 
new recordings by Soviet artists for A &E. 

First releases from the latter source are expected to 
reach this market by July, says Joel Hoffner, director of 
MCA Classics. Three new A &E titles a month are pro- 
jected initially, to rise to four a month in 1990. 

Already in the works is a Mussorgsky package con- 
ducted by Yevgeny Svetlanov, in honor of the compos- 
er's 150th anniversary this year, as well as a multi -CD 
package recorded live during the current Leningrad 
Spring Festival. Other titles to be featured among initial 
releases include an album by the Borodin Quartet and a 
set of Tchaikovsky liturgical music performed by the 
Yurlov Choir under the direction of Vladimir Fedo- 
seyev. 

Negotiations with other artists are said to be under 
way, including some acts hitherto identified solely with 
Melodia, the official Soviet label. More relaxed state 
guidelines now permit such defections to independent 
enterprises, says Herb Belkin, Mobile Fidelity chief. 

Another planned A &E project will see a recording in 
West Germany this June of an orchestra composed of 
both Soviet and German musicians. This will take place 
during a visit to Germany by Soviet leader Mikhail Gor- 
bachev. 

A &E studio facilities designed by Mobile Fidelity have 
already been fitted out in the Moscow Conservatory, 
with another studio planned in Leningrad. Two mobile 
recording units are also said to be in operation. 

A &E recordings will also bear the MCA Classics logo, 
says Hoffner. The basic CD price to retailers will be 
$9.08; cassettes will be pegged at $5.25. 

In the case of Melodia catalog material, reprocessed in 
digital by Mobile Fidelity, 34 titles are scheduled this 
year. These will carry a Melodia /MCA Classics label and 
should begin appearing here in July, says Martin 
Fleischmann, newly promoted to associate director of 
MCA Classics. Upcoming product includes a Scriabin set 
by Emil Gilels; a Brahms Piano Concerto No. 1 with 
Barry Douglas, now under exclusive contract to BMG 
Classics; and recordings by David Oistrakh, as well as a 
wide range of orchestral material. 

The dealer price of Melodia /MCA Classics CDs will be 
$7.72; cassettes will sell to the trade for $3.83. 

Hoffner's marketing group also distributes Larry 

Joint Soviet releases lead 
MCA Classics' market push 

Kraman's Newport Classic label. Hoffner says discus- 
sions are under way for additional product ties, either 
via license or distribution. 

PASSING NOTES: Angel Records has signed U.S. pia- 
nist Tzimon Barto to an exclusive contract. His most re- 
cent release on the label is an all -Liszt CD. Upcoming in 
October is a pairing of the Rachmaninoff Piano Concer- 
to No. 3 and Bartok's Piano Concerto No. 2, with the 
London Philharmonic conducted by Christoph Eschen- 
bach. Barto is also active as a conductor, with perfor- 
mances at the Hamburg State Opera and with the Hous- 
ton Symphony on his conducting agenda. 

CBS Masterworks has re- signed Esa -Pekka Salonen 
to another long -term pact. He is principal conductor of 
the Swedish Radio Symphony as well as principal guest 
conductor of the Oslo Philharmonic and the Philhar- 
monie. 
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Compiled from national Latin 

ARTIST 
radio airplay reports. 

TITLE 
LABEL 

1 1 1 11 

** NO.1 ** 
JOSE JOSE COMO TU 
ARIOLA 6 weeks at No. One 

2 2 2 22 ISABEL PANTOJA ASI FUE 

3 5 5 14 VBIKKI CARR MALA SUERTE 

4 3 3 16 
YBURI HOMBRES AL BORDE DE UN ATAQUE DE CELOS 

5 7 7 14 
LUIS MIGUEL UN HOMBRE BUSCA UNA MUJER 
WEA LATINA 

6 4 4 12 
ROCIO DURCAL QUE ESPERABAS DE MI 

7 6 9 5 
MARISELA YA NO PUEDO VOLVER CONTIGO 
ARIOLA 

8 8 8 16 
ANA GABRIEL ES EL AMOR QUE LLEGA 

9 10 12 11 
RICARDO DO MONTANER SOLO CON UN BESO 

10 9 6 20 BRSAULIO 
UN TIEMPO PARA NOSOTROS 

11 17 25 6 
LUCERITO VETE CON ELLA 
MELODY 

12 11 14 10 
ROBERTO CARLOS TRISTES MOMENTOS 

13 13 13 18 
EDNITA NASARIO APRENDERÉ 
MELODY 

14 15 10 28 ROCIO DURCAL COMO TU MUJER 
ARIOLA 

15 22 22 7 TOMMMYJOLIVENCIA DOCE ROSAS 

16 16 16 10 
LAURA FLORES PARA VIVIR FELIZ 

17 21 15 22 LOS YONICS TU PRESA FACIL 

18 19 24 31 
RICARDO MONTANER TAN ENAMORADOS 

19 14 20 18 GÉ 
AKINGS BAMBOLEO 

20 20 28 3 CHSAYANNE ESTE RITMO SE BAILA ASI 

21 23 26 26 MELODY 
UCERITO NO ME HABLEN DE EL 

22 12 11 21 CCBHAYANNE TU PIRATA SOY YO 

23 18 19 5 
EDDIE SANTIAGO 
TH- RODVEN 

ANTIDOTO Y VENENO 

24 27 30 5 
TONY VEGA YO ME QUEDO 

25 30 18 18 
MIJARES UNO ENTRE MIL 

26 31 35 7 ARIOLA 
ROCIO DURCAL EL AMOR MAS BONITO 

0 RE -ENTRY 3 
YOLANDA DEL RIO 
LASER 

VALGAME DIOS 

28 25 23 5 LUNNA SOLEDAD 
CBS 

29 24 17 8 HANSEL Y RAUL ELLA 
CBS 

30 32 - 2 DANIELA ROMO LO QUE LAS MUJERES CALLAMOS 
EMI 

31 26 27 8 VICENTE FERNANDEZ MUJERES DIVINAS 

32 33 - 3 DIEGO VERDAGUER NO ES TAN FACIL 
WEA LATINA 

33 39 29 3 
KARE 
RUGN BY PERU ENAMORADO DE ELLA 

34 28 - 2 EL GRAN COMBO AMAME 
COMBO 

35 NEW 1 BRSAULIO 
AMANDOTE Y SONANDOTE 

® RE -ENTRY 2 
LUIS MIGUEL 
WEA LATINA 

LA IMCONDICIONAL 

Cl RE -ENTRY 8 ROBERTO CARLOS MIS AMORES 

® NEW I LI LFTRNEDO VARGAS ATREVIDA 

CI RE -ENTRY 7 CARLOS VIVES NO PODRAS ESCAPAR DE MI 

NEW 1 césIS 
ENRIQUE TU CUERPO 

O P oducts with the greatest airplay gains this week. Video clip availability. Chart is compiled weekly, 
but appears in the magazine bi- weekly. 

SUBSCRIBE TO 
MUSICIAN MAGAZINE 

The perfect complement to Billboard's 
weekly music coverage. 12 issues for $16. 

CALL NOW 
1- 800 - 247 -2160 EXT. 68 
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CLUB PLAY 
Compiled from a national sample of dance club playlists. 

TITLE ARTIST 
LABEL 6 NUMBER /DISTRIBUTING LABEL l 1 5 5 

* * No. 1 * * 
SIRáAP70//WÉRRNERBROS. 2 weeks at No. One MADONNA 

O 4 9 5 
REAL LOVE JODY WATLEY 
MCA 23928 

O 6 11 5 
BUFFALO STANCE NENEH CHERRY 
VIRGIN 0 -96573 

4 3 4 8 SLEEP TALK 
COLUMBIA ALYSON WILLIAMS 

O 10 14 5 
STAND UP FOR YOUR LOVE RIGHTS YAZZ 
ELEKTRA 

6 9 12 5 
MUSIC LOVER S- EXPRESS 
CAPITOL V -15454 

](D 11 16 5 WE CALL IT ACIEED /TRANCE DANCE D.MOB 
FFRR 886 517-1/POLYGRAM 

8 2 2 10 ONE MAN CHANELLE PROFILE PRO -7241 0 12 20 4 
FUNKY COLD MEDINA TONE LOC 
DELICIOUS VINYL DV1004 /ISLAND 

CI 20 - 2 ELECTRIC YOUTH (REMIX) DEBBIE GIBSON 
ATLANTIC 0 -88918 

11 8 7 6 IIHOUSEp ROCL1 
(EP) VARIOUS ARTISTS 

LT 13 23 4 JUST GOT BACK FROM HEAVEN SPARKS 
FINE ART RNTW 70412 /RHINO 

13 16 30 3 
FREEMASON BOXCAR NETTWERK(IMP RT,CANADA) 

14 5 1 9 
THIS IS ACID MAURICE 
VENDETTA VE -7016 

15 14 21 6 
REAN 

MO 
LOV 

MOTOWL T -4618 
E EL DEBARGE 

16 23 36 3 Pp N Tl RD KC FLIGHTY 

0 21 43 3 
SSIREOPROMO /WARNER BROS. 

ERASURE 

18 15 24 5 
AFFAIR 

óa199 E.P.A. 
CHERRELLE 

i9 22 40 3 JOY AND PAIN 
PROFILE PRO-7247 ROB BASE & D.J. E -Z ROCK 

® 27 42 3 
VOODOO RAY 
WARLOCK WAR -038 A GUY CALLED GERALD 

21 17 22 6 
BABY BABY EIGHTH WONDER 
WTG 41 68214 

® 24 35 3 
EVE RY 

23933 
LITTLE STEP BOBBY BROWN 

MCA 0 33 - 2 ME, MYSELF & I DE LA SOUL TOMMY BOY TB -926 

24 43 - 2 

* * * POWER PICK * * * 
ROUND & ROUND NEW ORDER 
WEST O- 21062/WARNER EROS. 

25 26 38 3 
NEVER STOP /FIRST IN, FIRST OUT FRONT 242 
WAX TRAX WAX 9070 

zó 31 39 4 
DOWN ó BAKE MY MIND ON A TRIP BOY GEORGE 

27 29 34 4 
TRIBUTE (RIGHT ON) THE PASADENAS 
COLUMBIA 44 68203 

TS 39 - 2 VOICES IN MY HOUSE /BASS GIRL HARDHOUSE 
EASY STREET EZS -7546 

29 7 3 9 LOVE HANGOVER '89 DIANA ROSS 

30 30 32 4 AGENT DOUBLE O SOUL THE UNTOUCHABLES 
TWIST 7 72341 -0 /RESTLESS 

31 38 44 3 IT MUST BE YOU LATIN RASCALS 
TIN PAN APPLE 871 597 -1 /POLYGRAM 

32 25 26 5 
BIRTHDAY SUIT JOHNNY KEMP 
COLUMBIA 44 68207 

33 37 41 3 
TOUCH & GO VIRGIE WILLIAMS 
PRETTY PEARL PP -12 -914 ® 

40 
49 3 is..)ulL 17r8 AT A TIME NAISHA 

35 44 - 2 VICTIM OF PLEASURE MANDY SMITH 
ATLANTIC 0 -86440 

® 48 
2 LETS WORK CASANOVA'S REVENGE 

INVASION PAL -7248 

37 41 46 3 
TURN THIS MUTHA OUT M.C. HAMMER 
CAPITOL V -15437 

® 45 - 2 JUST STARTED LACHANDRA 
MOVIN' MR005 

39 NEW I 1 

* * * HOT SHOT DEBUT * * * 
OBESON 
WING 871 

SI 
707- 1 /POLYGRAM 

XYMOX 

40 42 - 2 THAT SMILING FACE CAMOUFLAGE 
ATLANTIC 0 -86436 

41 32 33 5 
(WHAT CAN I 

MO/E.P.A. 
SAY) TO MAKE YOU LOVE ME ALEXANDER O'NEAL 

42 NEW 1 JACK TO THE SOUND OF THE UNDERGROUND HITHOUSE 
NEXT PLATEAU NP50094 

43 28 27 5 
CAT -HOUSE /COLD SWEAT DANIELLE DAX 
SIRE 0- 21128 /WARNER BROS. 

44 49 2 
CRLAUCIIFYBME4 MOEV ATNTIC 

45 47 - 2 DAX 
TRIGITAAX 

L 
060 

EN TSION DEMENTIA FRONT LINE ASSEMBLY 
W 

46 50 
2 I ONLY WANNA BE WITH YOU SAMANTHA FOX 

JIVE 1193 -1 -JD /RCA 

47 NEW P 1 
THE LOOK ROXETTE 
EMI V -56133 

4$ O, NEW 1 
CRUCIAL NEW EDITION 
MCA 23934 

49 NEW 1 
I LIKE GUY 
UPTOWN 23927 /MCA 

® NEW O. 1 
RHYTHM IS THE MASTER D.J. CHUCK CHILLOUT AND KOOL CHIP 
MERCURY 872 567 -1 / POLYGRAM 

BREAKOUTS 1. UH-UH 00H 00H LOOK OUT ( HERE IT COMES) ROBERTA FLACK ATLANTIC 

2. IKO IKO THE BELLE STARS CAPITOL 

3. MR. D.J. JOYCE "FENDERELLA" IRBY MOTOWN 

4. TOO MUCH TOO LATE DENISE LOPEZ VENDETTA 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store and one -stop sales reports. 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

CD 2 5 3 

* * No. 1 * * 
SLK ó -A 

PRAYER 
NER BROS. 1 week at No. One MADONNA 

2 1 1 8 
THIS IS ACID MAURICE VENDETTA VE -7016 

3 4 4 10 
SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS 
I.R.S. 23926/MCA 

4 3 3 12 
THAT'S THE WAY LOVE IS TEN CITY ATLANTIC 0 -86464 

O 6 7 5 
REAL LOVE JODY WATLEY 
MCA 23928 © 1 13 4 
FUNKY COLD MEDINA TONE LOC 
DELICIOUS VINYL DV1004 ISLAND 

7 5 2 13 
GIRL YOU KNOW IT'S TRUE MILLI VANILLI 
ARISTA ADI -9780 

® 8 14 6 VIRGIN 
BAKE MY MIND ON A TRIP BOY GEORGE 

0 14 21 4 
EVERY 

3933 
LITTLE STEP BOBBY BROWN 

MCA 2 

10 9 12 8 
GIIRDL I GOT MY EYES ON YOU TODAY 

11 13 15 7 
OPEN UP YOUR HEART RAIANA PAIGE 
SLEEPING BAG SLX -40140 

12 11 10 8 VENDETTA 
TURN YOUR BACK ON LOVE KRISTIN BAIO 

13 18 22 5 
SLEEP 

M 44 68193 /COLUMBIA ALYSON WILLIAMS 

14 16 18 8 
LUCKY 

MOT-4466251 
THE BOYS 

15 
I 

20 29 4 
KE 

UPLITOWN 23927/MCA GUY 

ló 28 38 3 VGFIrFoÁ90 
STANCE NENEH CHERRY 

17 12 8 11 
SELF DESTRUCTION THE STOP THE VIOLENCE MOVEMENT 
JIVE 1178-1-/A 

Z$ 25 28 4 TRIBUTE (RIGHT ON) THE PASADENAS 
COLUMBIA 44 68203 

19 10 6 10 JUSñTCOOLIN' LEVERT FEATURING HEAVY D 

® 21 25 7 YOU AIN'T SEEN NOTHING YET FIGURES ON A BEACH 
SIRE 0 -21131 / WARNER BROS. a 27 34 3 
STAND 

UP7FOR 
YOUR LOVE RIGHTS YAZZ 

22 17 17 9 
YO NO SE' PAJAMA PARTY 23 WEST 0- 86476, ATLANTIC 

23 19 20 9 
SAFE IN THE ARMS OF LOVE SHOOTING PARTY 
VENDETTA VE -7010 

24 29 36 4 
REAL LOVE EL DEBARGE 
MOTOWN MOT -4618 

25 26 26 5 JOY AND PAIN DONNA ALLAN 
OCEANA 0- 96575 /ATLANTIC 

YÓ 31 41 3 
I ONLY WANNA BE WITH YOU SAMANTHA FOX 
JIVE 1193 -1 -JD /RCA 

27 23 30 5 
THE LOOK ROXETTE 
EMI V -56133 0 32 39 3 
MUSIC LOVER S- EXPRESS 
CAPITOL V -15454 

29 15 16 8 
I WANNA BE THE ONE STEVIE B 
LMR 4003 

30 30 33 4 
ENDLESS NIGHTS CYNTHIA 
MICMAC 510 

31 35 - 2 CRUCIAL NEW EDITION 

0 39 - 2 VOODOO RAY A GUY CALLED GERALD 
WARLOCK WAR -038 

O NEW # 1 

* * * HOT SHOT DEBUT * * * 
ME, MYSELF & I DE LA SOUL 
TOMMY BOY TB -926 

® 50 2 

* * * POWER PICK * * * 
VFIRGIN 

OREVE0 
-96R 

Y565 OUR GIRL PAULA ABDUL 

35 38 43 3 
ONE MAN CHANELLE PROFILE PRO -7241 

36 33 35 9 GIVE ME BACK MY HEART CORINA 223 

37 34 37 
7 ROLLIN' WITH KID 'N PLAY KID 'N PLAY 

SELECT 62335 

® 46 46 4 
TURN THIS MUTHA OUT M.C. HAMMER 
CAPITOL V -15437 

39 47 - 2 JUST STARTED LACHANDRA MOVIN' MR005 

40 45 42 7 IT'S TOO LATE NAYOBE 
WTG 41 08182 

41 22 11 12 
FADING AWAY WILL TO POWER 
EPIC 49 08183 /E.P.A. 0 NEW ' 1 
LET'S WORK CASANOVA'S REVENGE 
INVASION PAL -7248 

43 40 47 3 
IT MUST BE YOU LATIN RASCALS 
TIN PAN APPLE 871 597 -1 /POLYGRAM 

® NEW 1 
JOY AND PAIN ROB BASE & D.J. E -Z ROCK 
PROFILE PRO -7247 

45 24 9 14 
I BEG YOUR PARDON KON KAN 
ATLANTIC 0 -86467 

46 37 24 18 
GOOD LIFE INNER CITY 
VIRGIN 0 -96591 

47 36 19 14 
STRAIGHT UP PAULA ABDUL 
VIRGIN 0-96594 

® NEW, I 
BUCK ILD 
VIRGIN 0 -9W6572 

E.U. 

49 NEW I 1 
THAT SMILING FACE CAMOUFLAGE 
ATLANTIC 0 -86436 

® NEW 1 
VICTIM 

O86440 

F PLEASURE MANDY SMITH 
ATLA 

BREAKOUTS L EVERYTHING COUNTS (REMIX) DEPECHE MODE SIRE 

2. JACK TO THE SOUND OF THE UNDERGROUND HITHOUSE NEXT PLATEAU 

3. START OF A ROMANCE SKYY ATLANTIC 

4. TOO MUCH TOO LATE DENISE LOPEZ VENDETTA 

O Titles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. Records listed under Club Play are 12 -inch 

unless indicated otherwise. Breakouts: Titles with future chart potential, based on club play or sales reported this week. 
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Pop Success Opens Door For More Latin Talent 
THERE BUT FOR THE GRACE: The Latin dance com- 
munity has been thriving the last few years with a host 
of talented artists, producers, remixers, and songwriters 
crossing over from the clubs to radio. Taking a look at 
this week's pop and hot crossover charts, one can see hits 
by Sweet Sensation, Sa -Fire, and Stevie B making con- 
siderable impact. As these artists, as well as the Cover 
Girls, Brenda K. Starr, Judy Torres, and TKA, find 
homes at pop and hot crossover radio, a void has been left 
on the club scene. 

Songwriter /producer Andy "Panda" Tripoli says that 
the community "has made a natural progression. Many 
of the acts that started out are more polished and devel- 
oped now as artists. The same small circle that started 
and grew in the clubs has moved on and hasn't really 
come back, although this year there will be a large influx 
of new Latin talent and our sound has changed, with a 
more definitive edge." 

Says songwriter /producer /VP of Cutting Records 
Aldo Marin: "Pop success for these artists can only open 
the doors wider for future Latin art- 
ists. Our music has gotten a bit more 
commercial but it still has our fla- 
vor." Marin notes, however, that 
"we don't want to be known just as 
`Latin pop' acts; we want to have the 
freedom to do what we want." 

Says Tripoli: "In the beginning we 
had to give the record companies by Bill 
what they wanted. With our success 
now, things are a little more free. We can take risks, ex- 
pect stylistic changes." As the Latin population continues 
to grow in the U.S., so will its influence on contemporary 
music. While Latin acts develop as individual artists, it 
will be important for producers, songwriters, and other 
Latin talent to continue to be innovative. 

DO OR DIE: "Ain't Nobody Better" (Virgin), Inner 
City's third single from its imminent album, is just what 
you'd expect, and that's not bad at all. Bringing down the 
pace a smidgen, Paris Gray & Kevin Saunderson con- 
tinue to supply their fans with just enough edge, hook, 
and "good fun" to keep the dance floor jumpin'. There 
are a number of mixes to choose from, but our faves are 
the Groove Corporation's "Manic" remix and the "bass - 
a- pella," which is jammin' enough to play by itself over 
and over and over ... "Bring Me Edelweiss" (Atlantic) by 
Edelweiss, which has been hot on import for a spell, will 
satisfy desires for a bit of eccentricity à la label mate 
Kon Kan. This kooky melange of rap, yodel, and ABBA 
is a lively, danceable novelty. Video is a laugh ... Kechia 
Jenkins has returned with a fine, aggressive R &B club 
track called "Still Waiting" (Profile, 212 -529 -2600). Pro- 
duced by Jersey's Fly Guys, a house -inspired mix is also 
included, courtesy of Danny Krivit. 

BEATS & PIECES: ABC has apparently been so in- 
spired by what is happening on the club scene that its 
next album may very well contain all new material, in- 
stead of the reported dance mixes album. Things are still 
in the air, but it's been said the new single will be a 
house- influenced pop tune titled "One Better World," re- 
mixed by Blaze ... Profile has opened new offices in Lon- 
don. It can be reached at 10 Tech West, Warple Way, 
London W3ORQ; call 01- 749 -8777 ... Eurythmics will be 
returning to the studio, this time with the aid of veteran 
producer Jimmy Iovine ... It's been rumored that Bob- 
by Brown will be doing the theme to "Ghostbusters II" 

Shep Pettibone has put the final touches on Diana 
Ross' "Paradise," from her forthcoming Motown album, 
"Working Overtime." Pettibone's initial work with Brea - 
kout/A&M artist Shirley Lewis turned out so well that 

they've re- 
turned to the 
studio for addi- 
tional sessions. 
Expect a re- 
lease sometime 
in the late 
spring ... Cana- 
da's Nettwerk 
(604- 687 -8649) 
has signed Dal- 
las -based act 
MC 900 Ft. Je- 
sus With D.J. 
Zero. The cur- 
rent 12 -ineh by 
Gonga will be 
rereleased this 
month, with an 

DANCE 

FOR THE RECORD 
In Billboard's March 25 story 

on Keith Cohen by David Na- 
than, the subheadline was inac- 
curate. Two of the three artists 
mentioned did not involve Cohen 
as a remixer. The Bangles' 
"Walk Like An Egyptian" was 
engineered by Cohen and Le- 
vert's "Casanova" was co -engi- 
neered by Cohen. Four other 
mixes, for Da'Krash, Jesse John- 
son, Alexander O'Neal and Pia 
Zadora, were co -mix projects 
with Steve Beltran. 

album project to follow. Sure would be nice if a do- 
mestic label in the States licensed it as well ... Justin 
Strauss is remixing Kon Kan's "Harry Houdini" and 
"Be Free With Your Love" for U.K. act Spandau 
Ballet ... Arthur Baker is wrapping up production 
on the last track for his forthcoming Breakout /A &M 
album, titled "Message Is Love," featuring Al Green. 

Greg Riles and Jose Bonilla of Select Records will 
be heading up a spinoff label, called Active Records, 
to concentrate on club- oriented projects. For more in- 
formation call 212 -691 -1200 ... Gail "Sky" King has 
completed postproduction and mix work on Water- 
front's "Cry" and Shakatak's "Mr. Manic & Sister 
Cool" for PolyGram ... WTG has reportedly picked 
up the much -talked -about Malcolm McLaren hip - 
hop /waltz project orginally scheduled for release on 
Columbia. 

This year's New Music Seminar is being held July 
15 -19 at New York's Marriot Marquis Hotel. For 
more information contact 212 -473 -4343. 

SLAVES TO THE RHYTHM: 
"Fascination Street" (Elektra), 
the latest from the Cure, is defi- 
nitely one of our faves this week. 
The band opts for recapturing its 
old raw sound on this ominously 
funky single from the forthcom- 
ing "Disintegration." Leisurely 
paced track brings to mind the 

Siouxsie and Bauhaus days of old, eliciting a broad 
smile. Play this record, play it loud, and play it often 

. The Cult has also re- emerged in fine form with its 
third album offering, "Sonic Temple" (Beggars Ban- 
quet /Sire). The latest endeavor combines a bit of 
what we loved about "Love" and what we only liked 
about "Electric." "Fire Woman," the leadoff single, 
is a scorcher that doesn't disappoint. Alternative out- 
lets should also delve into the retro- sounding, guitar - 
etched "Sun King," "Sweet Soul Sister," "Wake Up 
Time For Freedom," and "New York City" ... The 
jury is still out but early indicators are that the 
soundtrack to "Slaves Of New York" (Virgin) is bet- 
ter than and should outlast the film itself. The collec- 
tion features cuts you know already -"Good Life" 
and "Tumblin' Down" -and some you will know - 
Neneh Cherry's smash "Buffalo Stance" -and some 
you should discover -"Warrior" by PiL, "Tongue 
Dance" by Les Rita Mitsouko, and "Fall In Love 
With Me" by Iggy Pop. A great label sampling if 
nothing else ... C'est La Mort (504- 774 -8286) has re- 
leased a label compilation of its own, called "Doctor 
Death's Vol. III." The 11 -song package includes cuts 
from Heavenly Bodies, Front Line Assembly, and 
the Legendary Pink Dots ... "Einstein" (Nettwerk, 
604 -687 -8649) is the beat -laden new single lifted from 
Keith Le Blanc's album, "Stranger Than Fiction." 

BREAKDOWN: DB Records (404- 521 -3008) has just 
issued a 20 -song CD -only compilation called "Hits," 
which chronicles the brief but brilliant career of Py- 
lon from 1979 -83. A must for alternative outlets that 
are familiar with the band's work or those yet to dis- 
cover it. The foursome, consisting of Randy Bewley 
(guitar), Vanessa Briscoe -Hay (vocals), Curtis 
Crowe (drums), and Michael Lachowski (bass), de- 
livered very raw, skeletal rhythms not unlike a Gang 
Of Four with a wacky, B -52's sensibility. Songs like 
"Cool," "Volume," "Feast On My Heart," "Yo -Yo," 
and "M- Train" deserve to be heard -again. 

PULLIN' UP TO BUMPERS: There has been quite a 
bit of shakeup on the dance promotion scene as of late. 
Besides the recently reported promotion changes at 
Arista, A &M, Island, and EMI, Anthony Miner (for- 
merly of Warner Bros.) has been named national club 
and record pool promotion manager for WTG Records 
... Meanwhile, Tits Gray has left Elektra for MCA Mu- 
sic Publishing and Gail Brusewitz is no longer with Co- 
lumbia Records. There are a few very familiar names 
being tossed about as to who will fill these positions ... 
Dave Costanza, who was national director of dance 
promotion for Atlantic, will be making the move to 
Epic, replacing Bryan Cronin and heading a restruc- 
tured dance department. Replacing Costanza will be 
Mojo Nicosia, formerly of Pellegrino Promotion, who 
has been named manager of dance music promotion. 
Hopefully these changes will benefit all involved and 
keep the music (remember that) alive and kicking 
throughout the year. 

Coleman 

For Your Eyes Only. Shown here celebrating the release of its Restless 
album, "Agent 00 Soul," title track single, and video in L.A.'s Hitman Of 
Design Studio are West Coast -based act the Untouchables. Top row, from 
left: Untouchables Tony Brewster & Jerry Miller; and Peter Knego, PK 
Productions. Center row, from left: Dana Muscato, Danamotion; Clyde Grimes 
of the Untouchables; and Billboard Club DJs Ellie Leacock & Ray Chatters. 
Kneeling, from left: Derek Brakefield of the Untouchables; and the Tiki Doll. 

NEW ON THE CHARTS 
Making waves on both of Bill- 
board's dance charts with the hit 
"Voodoo Ray" is 21- year -old Ger- 
ald Simpsin, better known to club 
audiences as A Guy Called Ger- 
ald. 

Born in England, Simpsin be- 

A GUY CALLED GERALD 

gan his career in music by spin - 
nin' and scratchin' records in 
Manchester nightclubs. Under 
the name Jackmaster G he sent a 
demo tape to U.K. -based indepen- 
dent Rham Records, which 
signed him last summer. The la- 
bel has just issued his new al- 
bum, titled "Hot Lemonade." 
Simpsin is busy on a promotional 
tour and has shared billing in his 
native country with Neneh Cher- 
ry and New Order. 

The singer's official U.S. debut 
occurred when Warlock Records 
licensed "Voodoo Ray," which 
was previously available only on 
import. The song is also featured 
on the album "North -The 
Sound Of The Dance Under- 
ground," a multi- artist British 
compilation that will be available 
stateside on RCA Records. 

JIM RICHLIANO 

From the company that 
brought house music 
to the world, 
here's the 
next phase 

Available at: 
Quantum Distributors 
727 W. Randolph St. 
Chicago, IL 60606 
(312) 559 -1845 
and at all fine records stores 
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C UN TR Y 

You Oughta Be In Pictures. MCA /Curb act the Desert Rose Band takes a 
break from filming of the group's video of the single "She Don't Love Nobody," 
from the "Running" album. The project was directed by Bill Pope and produced 
by Joanne Gardner for Acme Pictures. Pictured are, from left, Chris Hillman of 
the Desert Rose Band; Alan Hopper, management associate at Chuck Morris 
Entertainment; Bill Bryson and Herb Pedersen, both of the Desert Rose Band; 
Bruce Hinton, president of MCA Records /Nashville; Steve Duncan, Jay Dee 
Maness, and John Jorgenson, all of the Desert Rose Band. 

Hank Williams Jr., Alabama Take Top Awards 

ACM Honors Country's Best Artists 
BY GERRY WOOD 

BURBANK, Calif. America's 
group, Alabama, won as act of the 
decade at the Academy of Country 
Music's 24th annual awards show 
while the regular top trophies 
went to Hank Williams Jr., K.T. 
Oslin, George Strait, Kathy Mat - 
tea, Highway 101, and the Judds. 
Top new female and male vocalist 
honors went to Suzy Bogguss and 
Rodney Crowell. 

Sanctified by a videoclip of Pres- 
ident George Bush praising coun- 
try music, the two -hour NBC tele- 
cast was beamed for the first time 
from the Walt Disney studios in 
Burbank, April 10. 

That annual combination of 
country corn, Hollywood glitz, and 

Lafayette, La., Puts Hot Music And Food On The Road 

Tour Takes Cajun Culture Around Country 
ACADIA TO ZYDECO: That's the cultural musical 
gumbo that'll be dished out in grand style as some of 
America's top Cajun music and food artists prepare to 
take their unique show on the road. Cajun Fest '89 
kicks off in Birmingham, Ala., May 13 and will sweep 
across the nation through early fall. 

Performers include Eddy Raven, Jimmy C. New- 
man, Doug Kershaw, Rockin' Sidney, and Queen Ida 
. .. and Randol's Restaurant and Cajun Dance Hall. 
The latter has been promoting Cajun food, music, and 
culture for the last 18 
years, and Randol's 
zesty cuisine has been 
rated No. 1 with a bullet 
on Billboard's Hot Cajun 
Stomach chart. 

Randol's announced 
the tour jointly with En- 
tertainment Artists Inc. 
and Sound Seventy Inc. 
The city of Lafayette, 
La., and the Lafayette 
Convention and Visitors' by Ger 

are cooperating in the project, which provides 
a glance into the mystique of the Cajun lifestyle. 

The idea of the tour came from a backstage chat 
among Raven, Kershaw, and Entertainment Artists 
president Dan Wojcik while The Nashville Network's 
"Nashville Now" show was airing a Cajun edition. 
Viewer response prodded Wojcik to call Steve Moore 
of Starwood Amphitheater in Nashville and bounce 
the idea off him. Moore liked the concept and suggest- 
ed involving Joe Sullivan of Sound Seventy as nation- 
al producer of the event. Randol was brought in to 
round out the show and create an authentic represen- 
tation of the Cajun experience. 

Wojcik expects the event to be one of the busiest 
package tours of the summer. Tobasco hot, one might 
say. It's particularly suited for outdoor events and 
city festivals. A backdrop flaunting Cajun culture is 
being prepared for the tour, while other tastes are be- 
ing prepared for the tastebuds. "Everyone has heard 
of jambalaya, crawfish pie, and filet gumbo," says 
Sullivan (sounding mildly reminiscent of Hank Wil- 
liams The Senior). "Now they're going to get a 
chance to taste the real thing." 

The city of Lafayette will actively assist in the pro- 
motion of each concert, participating in contests of- 
fered by radio stations in each market and inviting 
mayors of each city on the tour to attend the Cajun 
fest. Prizes will include a trip to Lafayette, the heart 
of Cajun country. Dates have been set for Starwood 
Amphitheater in Nashville, the Greek Theatre in Los 
Angeles, and other U.S. venues, and negotiations have 
begun with Canadian cities. 

Nashvillc 
ScÑ 

For booking information, contact Wojcik at 615 -320- 
7041; for production information, 615 -327 -1711; for 
publicity information, 615 -269 -7071. And for the best 
information of all- food -call Randol's Restaurant 
and Dance Hall at 1- 800 -YO- CAJUN. 

And let Nashville Scene warn and prepare you that 
Cajuns have only two speeds: off and full -blast. 

NEWSNOTES: Double congrats! Carolyn Campbell, 
longtime assistant to Chet Atkins, has been named 

for inclusion in the 1989 
"Who's Who of Women 
Executives," to be pub- 
lished this fall by the Na- 
tional Reference Insti- 
tute. In addition, she be- 
came Nashville court 
officer Howard Bird - 
well's favorite "Who's 
Who" when the couple 
married in Music City 
April 9. 

rry Wood 

1 NN /USSR: Viewers of The Nashville Network will 
get a sample of the new Russian "glasnost" in May 
with two specials highlighting Roy Clark's Friendship 
Tour: USSR. One hour each, the specials will include 
views of Soviet life. Part I will be telecast May 13 at 9 
p.m. (repeats May 16 at 9 p.m.). Part II will air May 20 
at 9 p.m. (repeats May 25 at 9 p.m.). All times are East- 
ern. The shows, taped last November, picture Clark 
jamming in country music clubs, going shopping, and 
visiting museums, palaces, churches, historical land- 
marks, and a Russian circus, in addition to perform- 
ing. American well -wishers and friends paid for 
Clark's 1988 tour and more than 20,000 contributors 
signed a "friendship card," which Clark presented to 
the Soviet people for display in a building called the 
Friendship House. 

SIGNINGS: Comstock Records recently signed Ca- 
nadian act the Stoker Bros. (formerly with RCA, Can- 
ada). Jon and Jim Hager, the Hager Twins, have 
signed an exclusive contract for television commercial 
representation with Abrams, Rubaloff and Law- 
rence. The company represents such television and 
motion picture personalities as Leslie Nielsen, Su- 
zanne Somers, Robert Vaughn, and Estelle Getty. 
Carl Strube, president of Critique /Atlantic Records, 
recently announced the signing of the label's first 
country artist, Freddy Fender. The Kitty Wells, 
Johnny Wright, and Bobby Wright Family Show has 
joined the Joe Taylor artist agency for exclusive rep- 
resentation. 

the bright and broad spectrum in 
between also presented the Pio- 
neer Award to Buck Owens for 
"outstanding and unprecedented 
achievement" in his long career. 
Williams won entertainer of the 
year for the third consecutive time 
and also won the video award (de- 

Buck Owens was 
presented with 

the Pioneer Award 

cided by the ACM's board of direc- 
tors) for "Young Country" (pro- 
duced by Brent Bowman and di- 
rected by Preacher Ewing and Bill 
Fishman). 

Oslin and Strait -who co- hosted 
with Patrick Duffy -were 
crowned top female and male vo- 
calists. Oslin also won the album 
of the year trophy for "This Wom- 
an," on RCA Records, produced by 
Harold Shedd. The Judds scored as 
top vocal duet and Highway 101 as 
top vocal group. Kathy Mattea 
made a strong showing as "Eigh- 
teen Wheels And A Dozen Roses" 
won both single record and song of 
the year. The record was produced 
by Allen Reynolds on Mercury, 

written by Paul Nelson and Gene 
Nelson, and published by Warner - 
Tamerlane, Believus Or Not Mu- 
sic, and Screen GEMS -EMI Music. 

One of the more curious absen- 
tees from the awards podium was 
red -hot Randy Travis, who won 
three of the academy's "hat" 
awards last year. Dwight Yoakam 
and Buck Owens were sentimental 
favorites for the vocal duet, but 
lost out to the Judds. 

The White House videoclip fea- 
tured President Bush noting that 
he has long been a fan of country 
music. "I have a deep affection for 
country and western music and the 
values that you represent," Bush 
said. 

As usual, the Hollywood injec- 
tion of stars and starlets for 
prime -time marquee value led to 
such an inevitable faux pas as co- 
MC Duffy referring to a singer 
named Ernest "Tubbs." But the 
show was fast- moving, ending 
right on the money; and it gained 
variety by using Disneyland sets 
for the 10 slots allotted for perfor- 
mances by the best new male and 
female vocal nominees. Even Mick- 
ey Mouse got in on the act by pro- 
claiming at the show's outset, 
"Country music is as American ... 
ah ... as me." 

Eight -Hour Country & Rock Show 
To Set Michigan Arena Rockín' 

NASHVILLE An eight -hour coun- 
try and rock concert is set for May 6 
at the Pontiac (Mich.) Silverdome. 
The show, called This Country's 
Rockin', will be simulcast as a radio 
special and offered later on cablevi- 
sion via pay -per -view. 

Acts scheduled for the event in- 
clude Carl Perkins, the Stray Cats, 
Stephen Stills, the Desert Rose Band, 
Foster & Lloyd, Sawyer Brown, 
Dwight Yoakam, Sweethearts Of 
The Rodeo, Southern Pacific, David 
Lynn Jones, Exile, William Lee Gold- 
en, Highway 101, Etta James, and T. 
Graham Brown. 

The concert is being produced by 
Jim and Wendy Fitzgerald of Fitza- 
loni Productions, Palm Springs, Calif. 
So far, no corporate sponsors are in- 
volved. 

The approximately 60,000 tickets 
went on sale April 11 at $22.50 each, 

through Ticketmaster outlets and the 
Silverdome box office. Pay- per -view 
fees for the July 4 cablevision broad- 
cast of the event will be $19.95. No 
channel has yet been settled on for 
this feature. 

The TCR Network will simulcast 
the concert. A news release from the 
producers says that the, simulcast 
could reach as much as 70% of the 
U.S. population. 

In May, a TCR Hotline will open to 
allow callers to dial a 900 number and 
hear a recorded message of country 
and rock acts discussing their upcom- 
ing albums and tours. 

Also on July 4, Fitzaloni will begin 
a weekly "This Country's Rockin' " 
radio program from Palm Springs, 
hosted by Jim Fitzgerald. It will be a 
three -hour live show featuring coun- 
try and rock records, studio guests, 
and call -ins. 

7th Annual Event Slated For 3 Days In August 

Alabama Headlines Minn. WE Fest 
NASHVILLE Alabama tops the list 
of 24 acts scheduled to perform at the 
seventh annual WE Fest in Detroit 
Lakes, Minn. The three -day festival 
will be held Aug. 4-6. 

The lineup includes Tanya Tucker, 
Asleep At The Wheel, and Alabama 
(4); Ronnie Milsap, Restless Heart, 
John Anderson, and the Desert Rose 
Band (5); and the Judds, Exile, and 
Gary Morris (6). 

Regional acts performing will be 
Molly & the Heymakers, Wheels, 
Alive & Kicking, the Cheyenne Band, 
Nielsen -White Band, Salt Creek, the 

Muddy Water Band, Lighthouse, the 
Doc Holliday Band, High Noon, C- 
Weed, Burbank Station, the Back Be- 
hind The Barn Boys, and Chuck Schu- 
macher & the Silver Wing Band. 

According to WE Fest sponsors, 
last year's event drew 72,000 over the 
three days. 

Ticket prices for the upcoming fes- 
tival are $38 each through June 2; $45 
until the start of the festival; and $50 
at the gate. One-day tickets are 
$20 each. 

Additional information is available 
at 218 -847 -1681. 
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New CBS Series Highlights The Old Hits 
`American Original' Material Dates Back To '50s 

NASHVILLE CBS Records will be 
tapping into the currently hot inter- 
est in traditional country music by 
releasing a multi -album "American 
Original" series of previously re- 
leased material, some of it dating 
back to the early '50s. 

The albums will be released only 
in cassette and CD and will carry 
the Chartbuster and Best Value 
prices of $6.98 and $11.98, respec- 
tively. 

While most of the selections are 
old hits, a few are included, says 
CBS, to "show a diversity of style 
and musical inclination." 

Albums from eight of the label's 
once most -popular country acts will 
be released June 13 as the first seg- 
ment of the series. The artists are 
Jimmy Dean, Sonny James, Charlie 
Rich, Johnny Horton, Ray Price, 
David Houston, Stonewall Jackson, 
and Bob Luman. 

Among the hit songs included are 
Dean's "Big Bad John" and "The 
First Thing Every Morning (And 
The Last Thing Every Night) "; 
James' "What In The World's Come 
Over You" and "Is It Wrong For 
Loving You "; Rich's "Behind 
Closed Doors" and "Rollin' With 

Gary Morris, Lee Arnold To Co -Host 

Acts Set For Fan Fair Show 
NASHVILLE Nearly 20 acts 
have been tapped to appear on the 
International Fan Club Organiza- 
tion's Fan Fair Show at the Ten- 
nessee State Fairgrounds, June 9. 
Although not a part of the Fan 
Fair registration package, the 
IFCO show has evolved into the 
last major event of Fan Fair week. 

Gary Morris, who will perform 
on the show, and air personality 
Lee Arnold will serve as MCs of 
the four -hour concert. 

The other headliners scheduled 

are Earl Thomas Conley, Moe Ban- 
dy, Patty Loveless, Southern Pa- 
cific, Paul Overstreet, the Wagon - 
eers, Joe Barnhill, Canyon, Bill An- 
derson, Connie Smith, and Loretta 
Lynn. 

The New Country Showcase por- 
tion will feature Buffalo & Bran- 
dy, Linda Carol Forrest, Jamie Lee 
Hart, Mark Houston, Vikki Rae, 
and Cony Shane. 

Additional information is avail- 
able from Loudilla Johnson at 719- 
962 -3543. 

The Flow "; Horton's "Honky Tonk 
Man" and "The Battle Of New Or- 
leans." 

Also, Price's "For The Good 
Times" and "Release Me "; Hous- 
ton's "Almost Persuaded" and "My 
Elusive Dreams "; Jackson's "Wa- 
terloo" and "Don't Be Angry "; and 
Luman's "Lonely Women Make 
Good Lovers" and "Let's Think 
About Livin.' " 

Set for a fall release are albums 
from Lefty Frizzell, Marty Robbins, 
Claude King, Carl Perkins, George 
Morgan, and Mel Tillis. 

ABSOLUTE AUCTION 
University Square Condominiums 

Nashville, Tennessee 
61 Luxurious Units 35 Selling Absolute 

Saturday, April 22nd 11:00a.m. 

University Square is a distinctive 14 story highrise reigning in the 
hear of the University/Music Row district. Elegant 1 & 2 bedroom 
units available featuring private balconies, state of the art kitchen 
appliances and spacious rooms. These condominiums are zoned 
MRO for office or residential use. 
Pre -Sale Inspection: These units are open daily for inspection. 

Terms: 10% down payment on sale day automatically 
qualitifes the purchaser for financing. 

Balance amortized over 30 years at 9.25% adjustable rate. 
2% annual cap, 6% lifetime cap. 

Call For Free Borchure: USA 1 -800- 662 -5464 

VAvÀvA AUCTIÖA 
COMPAAY 

Marketing Agents Only 

TEAM 
REALTY & 

AUCTION, INC. 
Firm #57 R. E. Lic. # 614542 

AIM'S YOUR AD MESSAGE 
AT A TARGET AUDIENCE 
FOR PROFIT AND RESULTS. 

Reach radio programmers, 
booking agents, retailers, 
promoters talent buyers, 

publishers and the entire world 
of key country executives and 
artists. 

Listed is information about 
Country Music artists' birthdays, 
major awards, music and video 
business contacts. 

The Sourcebook scores a 
bulls -eye for you everyday. 

FOR THE PROGRAMMER 
AND CONCERT 
PROMOTER 

WORLDWIDE A MAJOR 
SOURCE OF 

INFORMATION 
AND FACTS. 

FOR AD DETAILS CONTACT: 
NASHVILLE 
Lynda Emon (615) 321 -4240 
Carole Edwards (615) 321- 4294 

NEW YORK 
Ronald E. Willman (212) 536 -5025 
Publisher, Billboard Directories 
Norm Berkowitz (21) 536 -5016 
Ken Karp (212) 536 -5017 
Peggy Dold (212) 536 -5088 
Special Projects Sales Manager 

LOS ANGELES 
Christine Matuchek 
Arty Simon (213) 273 -7040 
OR ANY BILLBOARD SALES OFFICE 

ThE MOUTh THE 

"Downey's singing is in the gruff country mode of Johnny 
Cash and Kris Kristofferson ..." 
"MORTON DOWNEY, JR. Sings!" is anything but subtle. 

The New York limes The Pop Life April 5, 1989 

Compose 
AVAILABLE ON CASSETTE 9901 -4, COMPACT DISC 9901 -2, LP 9901 -1 

Contact Shelly Rudin at (201) 344 -4214 
Distributed & marketed by PPI Newark, NJ 07105 
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Lost Highway Tour finds Its Way To UCLA 
NASHVILLE The Country Music 
Assn. resumed its efforts to expose 
country music to the college market 
when its Lost Highway Tour stopped 
at the UCLA campus in Los Angeles 
April 11. The promotion included a 
concert by the Desert Rose Band, 
Foster & Lloyd, and Highway 101 
and a seminar on the business as- 
pects of country music. 

Last year, the tour went to Berklee 
College Of Music in Boston and the 
College Media Journal Convention in 
New York. 

Supported by participating labels, 
the tour events are free to those pre- 
senting college IDs. 

The UCLA seminar started at noon 

FOR WEEK ENDING APRIL 22, 1989 

in the Ackerman Grand Ballroom. 
Panelists included Stan Moress, pres- 
ident of Moress, Nanas, Golden En- 
tertainment; Rick Shipp, booking 
agent for Triad Artists; Larry 
Hamby, VP of talent acquisition for 
Columbia Records on the West 
Coast; Deadra O'Donahue, air per- 
sonality at KCRW Santa Monica, 
Calif.; Bo Goldsen, VP of Criterion 
Music; Sara McMullen, publicist for 
McMullen /Dozoretz Associates; and 
artists Radney Foster, Bill Lloyd, 
Chris Hillman, Cactus Moser, and 
Paulette Carlson. 

Dick Gary, president of the Gary 
Group public relations firm, was pan- 
el moderator. 

NEW ON THE CHARTS 

TIM MENSY 

Newcomer Tim Mensy lands his 
first song on Billboard's Country 
Singles Chart, with "Hometown 
Advantage," the initial single from 
his forthcoming Columbia album. 

Twenty- nine -year -old Mensy 
comes from a musical family; at age 
8 he mastered the mandolin and ac- 
companied his parents and siblings 
as they performed in their home 
state of Virginia. In 1980, he moved 
to Nashville to fulfill his dream of 
becoming a country artist, and 
joined the group Bandana. 

Five years later, Mensy- secured a 

songwriting deal with Combine Mu- 
sic Publishing and began writing 
songs for other artists. While peo- 
ple like T.G. Sheppard and John 
Conlee were recording his work, 
Mensy prepared a demo tape that 
he sent to Columbia Records; that 
label signed him early this year. 

Mensy is currently a songwriting 
member of Tree Publishing, and in 
addition to writing material for his 
own album, he has written Shenan- 
doah's "Mama Knows," and T.G. 
Sheppard's "She Didn't Break My 
Heart." JIM RICHLIANO 

Billboard. TOP COUNTRY ALBUMS.. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER/ DISTRIBUTING LABEL (SUG. LIST PRICE)' 

0 1 1 8 

* * No. 1 * * 
WM, GREATEST HITS Ill 

WARNER 
HANK 

/CILLIAURB 25834 
S/WARNER JR. 

BROS. (8981 (CDl 4 weeks at No. One 

2 2 2 8 GEORGE STRAIT MCA 42266 (8.98) (CD) BEYOND THE BLUE NEON 

3 3 3 9 ALABAMA RCA 8587-1 (8.98) (CD) SOUTHERN STAR 

4 4 6 38 RANDY TRAVIS WARNER BROS. 25738 (8.98) (CD) OLD 8 X 10 

5 5 4 27 RICKY VAN SHELTON COLUMBIA 44221/CBS (CD) LOVING PROOF 

6 6 5 31 K.T. OSLIN RCA 8369 (8.98) (CD) THIS WOMAN 

7 7 7 49 REBA MCENTIRE MCA 42134 (8.98) (CD) REBA 

8 8 9 35 DWIGHT YOAKAM BUENAS NOCHES FROM A LONELY ROOM 
REPRISE 25749 /WARNER BROS. (8.98) (CD) O 12 14 28 PATTY LOVELESS MCA 42223 (8.98) (CD) HONKY TONK ANGEL 

10 9 8 35 THE JUDOS RCA /CURB 8318-1/RCA (8.98) (CD) GREATEST HITS 

11 11 19 5 ROSANNE CASH COLUMBIA 45054/CBS (CD) HITS 1979 - 1989 

12 10 10 10 LYLE LOVETT MCA /CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND 0 13 13 51 RODNEY CROWELL COLUMBIA 44076 /CB5 (CD) DIAMONDS & DIRT 0 15 23 5 GEORGE JONES EPIC 44078/CBS (CD) ONE WOMAN MAN 

15 17 17 7 BILLY JOE ROYAL ATLANTIC AMERICA 91064 /ATLANTIC (8.98) (CD) TELL IT LIKE IT IS 

16 18 16 12 EMMYLOU HARRIS WARNER BROS. 25776 (8.98) BLUEBIRD 

17 14 12 100 RANDY TRAVIS A3 WARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 

18 16 11 22 STEVE EARLE UNI 7 /MCA (8.98) (CD) COPPERHEAD ROAD 

19 20 15 34 TANYA TUCKER CAPITOL 48865 (8.98) (CD) STRONG ENOUGH TO BEND 

® 25 29 9 SHENANDOAH COLUMBIA 44468 /CBS (CD) THE ROAD NOT TAKEN 

21 19 22 6 ROY ORBISON vIRGIN 90158 (9.98) (CD) MYSTERY GIRL 

22 22 18 38 DAN SEALS CAPITOL 46976 (8.98) (CD) RAGE ON 

23 23 21 63 VERN GOSDIN COLUMBIA 40982 /CBS (CD) CHISELED IN STONE 

24 21 20 5 RONNIE MILSAP RCA 9587 (8.98) (CD) STRANGER THINGS HAVE HAPPENED 

25 24 26 111 RICKY VAN SHELTON COLUMBIA 40602/CBS (CD) WILD EYED DREAM 

26 26 25 44 KEITH WHITLEY RCA 6494-1 (8.98) (CD) DON'T CLOSE YOUR EYES 

27 27 27 90 K.T. OSLIN RCA 5924 -1 (8.98) (CD) 80'S LADIES 

28 29 28 74 KATHY MATTEA MERCURY 832 793 -1 (CD) UNTASTED HONEY 

29 30 24 35 RESTLESS HEART RCA 8317-1 (8.98) (CD) BIG DREAMS IN A SMALL TOWN 

30 31 31 34 HIGHWAY 101 WARNER BROS. 25742 (8.98) (CD) 101 2 

31 28 30 32 THE OAK RIDGE BOYS MCA 42205 (8.98) (CD) MONONGAHELA 

32 33 32 148 RANDY TRAVIS A2 WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 

33 32 33 9 BAILLIE AND THE BOYS RCA 8454 (e98) (CD) TURN THE TIDE 

34 34 35 8 LACY J. DALTON UNIVERSAL 42264/MCA (8.98) (CD) SURVIVOR 

Cl 36 39 88 PATSY CLINE MCA 12 (8.98) GREATEST HITS 

36 35 37 165 ALABAMA A RCA AHL1 -7170 (8.98) (CD) GREATEST HITS 

37 37 36 48 SKIP EWING MCA 42128 (8.98) (CD) THE COAST OF COLORADO 

38 38 34 27 WILLIE NELSON COLUMBIA 44331/CBS (CD) WHAT A WONDERFUL WORLD 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

39 39 40 27 THE CHARLIE DANIELS BAND EPIC 44324/CBS (CD) HOMESICK HEROES 

40 40 42 45 ALABAMA RCA 6825 -R (9.98) (CD) ALABAMA LIVE 

41 45 43 48 SWEETHEARTS OF THE RODEO COLUMBIA 40614 /CBS (CD) ONE TIME, ONE NIGHT 

42 43 44 82 GEORGE STRAIT MCA 42035 (8.98) (Co) GREATEST HITS, VOL. 2 

43 42 45 10 GENE WATSON WARNER BROS. 1.25832 (&98) (CD) BACK IN THE FIRE 

44 44 48 4 TAMMY WYNETTE EPIC 44498/CBS (CD) NEXT TO YOU 

45 41 38 25 THE STATLER BROTHERS MERCURY 834 626 (CD) THE STATLERS GREATEST HITS 

46 47 47 31 THE DESERT ROSE BAND MCA /CURB 42 169/MCA (8.98) (CD) RUNNING 

47 46 41 56 GEORGE STRAIT MCA 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 

48 48 46 41 HANK WILLIAMS, JR. WARNER /CURB 25725 /WARNER BROS. (8.98) (CD) WILD STREAK 

49 50 49 102 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

® 55 55 6 LARRY BOONE MERCURY 836 710 1 (CD) SWINGIN' DOORS, SAWDUST FLOORS 

51 52 56 4 CHARLEY PRIDE 16TH AVENUE 70554 (8.98) (CD) MOODY WOMAN 

52 49 51 27 ANNE MURRAY CAPITOL 48764 (8.98) (CD) AS I AM 

O 58 61 19 BARBARA MANDRELL CAPITOL 90416 (398) (co) I'LL BE YOUR JUKEBOX TONIGHT 

54 51 53 232 HANK WILLIAMS, JR. A2 GREATEST HITS, VOLUME I 
WARNER i CURB 60193 /WARNER BROS. (8.98) (CD) 

55 54 50 12 NITTY GRITTY DIRT BAND MORE GREAT DIRT: THE BEST OF (VOL. II) 
WARNER BROS. 25830 (8.98) 

56 53 57 22 MICKEY GILLEY AIRBORNE 0103 (8.98) (CD) CHASING RAINBOWS 

57 56 54 71 MERLE HAGGARD EPIC 40986 /CBS (CD) CHILL FACTOR 

® NEW 1 STEVE WARINER MCA 42272 (8.98) (CD) I GOT DREAMS 

59 63 62 54 RICKY SKAGGS EPIC 40623 /CBS (CD) COMIN'HOME TO STAY 

60 59 58 19 JOHNNY CASH MERCURY 834 778 -1 (CD) WATER FROM THE WELLS OF HOME 

61 60 52 91 ROSANNE CASH COLUMBIA 40777 /CBS (CD) KING'S RECORD SHOP 

62 64 66 91 HANK WILLIAMS, JR. A WARNER /CURB 25593 -1 /WARNER BROS. (8.98) (CD) BORN TO BOOGIE 

63 69 75 181 GEORGE STRAIT MCA 5567 (8.98) (co) GEORGE STRAIT'S GREATEST HITS 

64 57 60 105 THE JUDOS RCA,CURB 5916 -1 /RCA (8.98) (CD) HEARTLAND 

65 65 67 33 THE FORESTER SISTERS WARNER BROS. 25746 (8.98) (CD) SINCERELY 

66 71 69 42 CANYON 16TH AVENUE 70552 (8.98) I GUESS I JUST MISSED YOU 

67 66 65 77 BILLY JOE ROYAL ATLANTIC AMERICA 90658 -1 /ATLANTIC (8.9B) (CD) THE ROYAL TREATMENT 

68 67 64 33 ASLEEP AT THE WHEEL EPIC 44213 /CBs (CD) WESTERN STANDARD TIME 

69 61 59 49 K.D. LANG SIRE 25724 /WARNER BROS. (8.98) (CD) SHADOWLAND 

70 62 63 60 LYLE LOVETT MCA /CURB 42028 /MCA (CD) PONTIAC 0 RE -ENTRY 135 HANK WILLIAMS, JR. GREATEST HITS, VOLUME II 
WARNER /CURB 25328 /WARNER BROS. (8.98) (CD) 

72 73 72 58 DAN SEALS CAPITOL 48308 (8.98) (co) THE BEST 

73 72 73 177 ALABAMA A2 RCA AHL1 -4939 (8.98) (co) ROLL ON 

74 68 70 7 HANK WILLIAMS, JR. WARNER /CURB 535 /WARNER BROS. THE PRESSURE IS ON 

75 70 71 27 EARL THOMAS CONLEY RCA 6824 -1 (8.98) (CD) THE HEART OF IT ALL 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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THE NITTY 
GRITTY 
DIRT BAND 

FADDEN 

JIMMY 
IBBOTSON 

FEATURING 

RANDY 
SCRUGGS 

JERRY 
DOUGLAS 

WITH 

CHET 
ATKINS 

SAM 
BUSH 

BELA 
FLECK 

BERNIE 
LEADON 

E L:LE 

BUCK 
WHITE 

ILL THE IRCLE S BE NEROK EN 
Ge-- 

iL AND THE IRCLE WILL CONTINUE... 

Ra 
ACUFI 

PAULETTI 
CARLSOr 

JOHNN' 
CASI. 

JUNI 
CARTER CASI 

JOHr 
DENVEF 

EMMYLOI 
HARM: 

JOHr 
HINT' 

CHRI: 
HILLMAr 

JIMM' 
MARTI!' 

ROGEF 
McGUINI` 

NEW GRAS: 
REVIVAI 

EARI 
SCRUGG: 

SKAGGE 

48 CELEBRATED MUSICIANS. 23 RENOWNED SONGWRITERS. 
17 LONG YEARS OF WAITING. 

ONE LEGENDARY ALBUM. 
WILL THE CIRCLE BE UNBROKEN, VOLUME TWO. 

STREET DATE MAY 1. 

PRODUCED BY: 
RANDY SCRUGGS AND 
THE NITTY GRITTY DIRT BAND 

EXECUTIVE PRODUCER: 
CHUCK MORRIS 

THE NITTY GRITTY 
DIRT BAND 

MANAGEMENT BOOKING AGENCY: 
CHUCK MORRIS ENTERTAINMENT MONTEREY ARTISTS 
4155 JEWEL; SUITE 412 33 MUSIC SQUARE WEST, SUITE 106-B 
DENVER. CO 80222 NASHVILLE, TN 37203 
303.782-9292 615-726-0950 
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Compiled from a national sample of radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

O 3 4 13 

* * No.1 * * 
LLL D.OBB N COLUMBIA 

THE CHURCH ON CUMBERLAND ROAD 1 week at No. One 
NANDOAAH 

O4 6 12 N.LARK NTG.DAVIS,T.DIIAMOND) ATLANTIC AMERICA 7-99242/ATLANTIC 
ROYAL 

O 5 8 11 
HEY BOBBY K.T. OSLIN 
H.SHEDD (K.T.OSLIN) RCA 8865 -7 

® 9 15 9 BOUNG 
(P.KENNERLEY. K.ROBBINS) CURB/ RCA 88 0 8//RDCA 

5 8 9 13 B.A!OYD,R. O 
SHAKE 

R,R.WILL (G.CLARK, R.FOSTER. B.LLOYD) 
FOSTER AND LLOYD 

© 10 12 12 
DONN,T 

(B.MACLEAN) MCA 
AWAY PATTY LOVELESS SS 

7 7 10 12 
YOU GOT 

NNE. R.ORBISON, T.PETTY) VIRGIN 7-99245 

® 14 18 7 
IS IT ST RANDY TRAVIS 
K.LE N ILL 

(K 
BOVERENLEY) 

WARNER BROS. 7-27551 

O11 14 11 
SWETT ÉNG ME 

M.PKNOPFLER) WARNER BROSAY210 7581 

10 12 17 12 
SHE DESERVES 

MOóNAGURA, D.SCHLITZ) 
BAILLIE AND THE BOYS 

K.LEHNING 

11 17 21 7 MA IF 
E 

HAD 
Á 
YOU 

MA (K.CHATER, D.MAYO) RCA 

12 16 19 9 BDUBDREAMDRICKSREST 
EI S HEARRT(D.ROBBINS, V.STEPHENSON, T.DUBOIS) 

RESTLESS HEART 

13 18 20 9 TBROWN,RCROWHIS CROEWELL) COOLUDMBA 38-68585/CBS 

14 2 3 16 
WHO YOU GONNA BLAME 

T 
ON THIS TIME VE 

á 
OSSDIIN 

15 1 1 14 
I'M NO STRANGER TO TRHELRAIIN KEITH WHITLEY 

is 20 29 g WHERE DID I GO WRONG STEVE WARINER 
J.BOWEN,S.WARINER (S.WARINER) MCA 53504 

1/ 
7 

21 28 10 SSTROUD,B BECKETT (D.PFRIMMER, B.GALLIMORE) WARNER R7 J. 
THE FORESTER 

SI 
2 5 

18 22 30 10 
BETTER 

JlNóuo(c.BUCK,H.NICFOLAS) 
CLINBLACK 

19 19 23 12 
MY TRAIB NOF THOUGHT BARBARA Má NDR zL 

® 23 31 8 
I 

ERÑ (D.YOAKAM) REPRISE 7- 27567/WARNNER B OS. 
DD 

21 6 5 16 
OLD COYOTE 

UN SÑÉLSON, L.BONE, P.NELSON) 
DON CAPITOL 

44274 

® 27 34 6 E.GOORDyOJR.R.LORUGGS (T.SCHUYLER) 
EARL THOMAS 

RCCA 

8 24-7 
-7 0 26 33 8 

TB GOSPEL ACCORDING TO LUKE SKIM EAW3N8 

24 30 36 6 
SHE DONT LOVE NOBODY THE DESERT ROSE BAND 
P.WORLEY,E.SEAY (J.HIATT) MCA /CURB 53616/MCA 

25 29 32 10 LIK 
A HER(LIKE SSORN 

T, D.SCHLITZ) 
LIONEL CARTMCA 5G 

26 31 38 5 
I DON'T 

(J.LENNON. 
SPOILnTHEPARTY ROSANNE 

H 

27 13 13 13 
E TNW HEART 

UD,L.J.DALTON (K.KRISTOFFERSON) UNIVERSAL 53 
DALTON 

28 32 39 6 CAPITOL 44345 
RAGE 

PINS4445 M DI . D.SEALS) 

29 15 2 14 BABY'S GOTTETN(GOOD rATTGOODBYE GEORGE 
CA 5RAIT 

® 35 40 8 
IF I EVER GO CRAZY THE SHOOTERS 
W.ALDRIDGE (W.ALDRIDGE, S.ALDRIDGE) EPIC 34- 68587/CBS 

31 40 45 4 
CALL ON ON ME 

EscRUCCS) 
TAN 

CAPITOL 44348 

32 33 37 11 
GOODBYE vLONESOME(, HELLO BABY DOLL THE LONESOME STRANGERS 

O39 44 6 
BWO K IN EHE BIROEWN 

(R.M.BOURKE, M.REID) WARNER BROS. 

34 37 41 9 MANY MANSIONS MOE BANDY 
J.KENNEDY (A.RANDALL, M.D.SANDERS. C.A.ETHERIDGE) CURB 10524 

35 43 47 5 
WINE MEOUNG. 

B.DEATON) MERCURY 87LARRY 
OONM 

36 36 25 16 13 J'BOWÉN,LGRÉENWOD (D.SCHLITZ, P.OVERSTREET) 
LEE GREENWOOD 

37 24 11 19 
FROM Ñ HE WORD GO 

(C.WATERS. M.GARVIN) 
MICHAEL MARTIN 

ROS 
MURPHEY 

45 51 4 BBOWOND THOSE EARS THE OAK RIDGEABOYS 
S 

39 44 46 7 j BOWÉNDJISTROUD (!.HARMS, D.TYLER) UNIIVVEERSHARMS 

® 52 70 3 R.SKAGIGSOS.BDKINGÑAM (E.STEVENS, H.KANTER) EEPI`CC 34-68693/CBS 0 

41 60 - 2 

** *POWER PICK /AIRPLAY* * * 
(S.CLARK, rKnAR HY MA TEA 872 766-7 

42 28 7 12 
THERE'S A TEAR IN MY BEER HANK WILLIAMS, JR. 
H. WILLIAMS ,JR.,B.BECKETT,J.E.NORMAN (H.WILLIAMS) WARNER /CURB 7- 27584 /WARNER BROS. 

® 47 52 5 
I KNOW WHAT I'VE GOT J.C. CROWLEY 
J.LEO.L.M.LEE (J.C.CROWLEY, J.SILBAR) RCA 8822 -7 

® 49 53 6 I 
WONDER(WHA HOSHE'S DOIING )TONIGHT 

RUS ELL EMIT S 
H 

45 50 55 5 
JAMES 

ÁO35 0 TT,B OWN(J.HOUSE,W.W LDDMAN) 

® 53 62 3 
$ORROI 

D (P.OVERSTREET. D.SCHLITZ) 
PAUL OVE 

RCA 8 E9-7 

47 36 24 18 N 
OyW 

FOOL E(AJTA N OLD 
R.GILES, S, S.STEPHEN) 

REBA MCENTIRE 

48 34 22 16 
BIG LOVE 

OUD(D.BELLAMY) 
THE BELLAMY BROTHERS 

78/MRA 

49 54 57 3 
5:01 BLUES MERLE HAGGARD 
M.HAGGARD,M.YEARV (J.TWEEL. M.GARVIN) EPIC 34 68598 /CBS 

57 1 59 5 
MUCH TOO YOUNG 

(TO 
FEEL THIS DAMN OLD) GARTH BROOKS 

A.REYNOLDS (R.TAYLOR, G.B KS) CAPITOL 44342 

OProducts with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

51 38 25 18 
DOWN THAT ROAD TONIGHT NITTY GRIRTTY DIRT 7BAN D 

CI NEW 1 

* ** HOT SHOT DEBUT* * * 
HOCKING MYB OCKET.BRYND 

R COLUMBIA 3é 8694 /CBS 

53 42 27 19 I'M AONE WOMAN MAN EORGEßJONES 

54 56 58 4 
DD.JOH 

3ÓN118 M DEL P.HAFIRE RISON) MIERCURY 872 730-7 

55 65 - 2 UP AND GONE THE MCCARTERS 
P.WORLEY,E.SEAY (B.CASWELL, V.THOMPSON) WARNER BROS. 7 -22991 

56 41 26 19 
R.BEANNRETT,T,EE..H RRIS1 (E .HARRIS, P.KENNERLEY) REPRISE 

HARRIS 
BROS. 

57 NEW 1 
IN A LETTER TO YOU EDDY RAVEN 
B.BECKETT (D.LINDE) UNIVERSAL 66003 

(D 61 67 4 
S MÑDOOWEHEARATOBOREADAVID, 

P.HAMPTON) 
RONNIE MCDOWELL 

10525 

CI 62 63 4 BBROWN Á DIE YmierEA, R.DEROM 
M 

RANEY. H.GLOVER) WARNER BROS. 7-275311 

® 67 - 2 DEAR ME 
WH )TSETT, SMATEER) 

LORRIE Mx0 886-7 

61 59 64 6 
IT'S 

DMANT DRWARDS MIMCCANALLY,T.BRASFIELD) 
JONATHAN DWARDS 

CI NEW 1 B ENGO /TS INGLRE(THINNG IN MIND CONWAY aTWI3TTY 

® 64 80 3 
BED OW TJRAÑE LERS 

öN) 16TOH AVENUE 7042E 

64 48 43 18 DON' YYOUBEVER GEETITIIRED_(OF HURING ME) RONNIExMIIL SAP 

65 46 49 7 
SOMEWHERE BETWEEN SUZY BOGGGU SS SG 

Óó 78 - p IF I NEVER SEE MIDNIGHT AGAIN SWEETHEARTS OF THE RODEO 
S.BUCKINGHAM (D.SCHLITZ, C.BICKHARDT) COLUMBIA 38 68684/CBS 

7 6/ 70 81 3 F RO ER 
sE BLAICSB FISCHER (B.FISCHER, C.BLACK, A.ROBERTS) 

CEE CEE CHCUPRB 
002 

68 69 75 4 
THE CHANCE YOU TAKE ROSS LEWIS 
D.MORGAN (F.MYERS, R.GILES, G.HARRISON) WOLF DOG 21 -6 

69 73 93 3 
PUTAYARBU/ARTER IN THE JUKEBOX BUCK 

CAPITOL á 
N5 

70 63 54 22 
I 
WISH I WAS óSTILL IN 

YcOURJDREAMS CONWAY uTWI3TTY 

%1 76 - 2 
YOU'VE STILL GOT A WAY WITH MY HEART MICKEY 

GILLEY L.BUTLER 

72 80 - 2 NOTODD.(AUTENSS,CHROER,T.MALCHAK 
(T.MALCHAK, A.GARDNER) UNIVERSAL 66004 

73 75 85 3 
M EM RYES 

ARGROVE, S.HARGROVE) 16T AVENUE 
BIRD 

74 55 56 5 WHO BUT 
OSLIN) 

ANNPIITO RR 4Y 

75 NEW, 1 
ONE GOOD WELL 

DIS (K.ROBBINS, M.REID) 
DON WIILALIIAMS 

%6 81 - 2 HOMETOWN (ADV(ANTAGEELDEN) 
COLUMBIA 381(686 68676/CBS 

79 - 2 
HOW 

M.C.CARPENTER (M.C.CARPENTER) 
MARY C 

COLUMBIA 386 86NT 
BS 

78 51 35 11 (JONES, 
EXOCEPTIION TO EH E RULE) MASONGDIIXON 

44331 

79 85 - 2 
LIBYAN 

?3(1)4W 

A JET PLANE PINKARD & BOWDEN 
PINKARD & DEN,J.E.NORMAN (J. DENVER, S.PINKARD, R.BOWDEN, T.WILSON) WARNER BROS. 7 -22987 

® 84 - 2 M.EAOI0OÓNM ARW0OD) 
MUNDO 

PEGASUS 
RWOOD 

81 58 42 16 FROM A JACK TO A KING RICKY VAN SHELTON 
S.BUCKINGHAM (N.MILLER) COLUMBIA 38- 08529/CBS 

82 NEW, 1 
FF 

4.OLARKIN D.GOODMA 
A DDvSUZI 66 J 

ATLANTIC AMERICÁ 992589 ATLANTISC 

83 66 50 7 J.BOWENIGDAOR 
YOU 

IES) 
GAIL 

CA 53505 

84 72 69 21 
I FEEL FINE 
S.BUCKINGHAM (J.LENNON, P.MCCARTNEY) 

SWEETHEARTS 
COLUMBIA 38085ODEO 

® NEW 1 
A PENNY FOR YOUR THOUGHTS TONIGHT VIRGINIA DAVID HOUSTON 
C.TAYLOR (B.MORE) COUNTRY INTERNATIONAL 220 

86 71 48 20 COME AS YOU WERE T. GRAHAM TBBROWN 

Ci NEW 1 WHEN DID YOU STOP EDDIE PRESTON 
N.B.RATNER(E.PRESTON) PLATINUM 101 /AIRBORNE 

® NEW 1 
I'VE HAD ENOUGH OF YOU DEBBIE RICH 
G .KENNEDY (!.BURTON) DOOR KNOB 321 

89 NEW I NEVER HAD A CHANCE WITH YOU PATSY COLE 
M.CARMAN,J.M000LLUM (D.MITCHELL, J.M000LLUM) TRA -STAR 1225 

CI NEW' 1 J.STRROUD (CID NIIEELLS'NDIGREGORIA, T.CRAIN, C.HAYWARD, J.CALVIN) 
*THE CHARLIE DANIELS 

738 CB 

91 NEW' 1 J.GION SOUNDWAVES 
CERRITO 

48118 N D 

92 88 79 g OLD PAIR OFLSHOES 
CAPITOL 

SAWYER R BROWN 

93 77 74 9 
BALLAD( OF A TEENAGE QUEEN JOHNNY CASH 

94 89 87 16 WHICH WAY DO I GO (NOW THAT I'M GONE) WAYLON JENNINGS 
J.BOWEN,W.JENNINGS (J.MAC AE. S.CLARK) MCA 53476 

95 93 71 10 
NEXT TO YOU TAMMY WYNETTE 
N.WILSON (A.ESTES. CHILL) EPIC 34- 68570/CBS 

96 87 73 21 B BIDKEOTu(R.GRILES. S.BOGARD) 
EDDY 879áN 

97 95 90 14 
MORE ITHANBENOUGH GLEN CAMPBELL 

86 65 10 
MOONPPRETTY MOON THE STATLER BROTHERS 

99 91 - 2 I1N 
ANPO S 

TI.MD ART 
S 
ALL 

K -ARK 1050 
DEBBIE SANDERS 

100 97 97 24 WHAT l'D SAY EARL THOMAS CONLEY 
E.GORDY,JR.,R.L.SCRUGGS (R.BYRNE, W.ROBINSON) RCA 8717 -7 
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"SEA OF HEARTBREAK" was one of a succession of chart toppers 
for quintessential singer Don Gibson in the early '60s. Now it's an atten- 
tion- getting remake by Ronnie McDowell on the Curb label. "It has 
built -in familiarity," says MD Steve Gary, KASE Austin, Texas, "and 
it's working for us really well." 

"Ronnie has made the song his own," says MD Dennis Lee Pitmon, 
WICO Salisbury, Md. "He does an excellent job on it and we're getting 
the response." 

Pitmon also mentions Lionel Cartwright's "Like Father Like Son" 
(MCA). "It's hot right now. A lot of the younger callers are asking about 
it, and they're buying the album too." 

CEE CEE CHAPMAN's second single on Curb, "Frontier Justice," is 
sparking unusually good comments for a newcomer. "We added it right 
out of the box," says MD H. David Allan, KRKT Albany, Ore., "and we 
got instant phone response." 

MD Gary Hightower, KFDI Wichita, Kan., adds a strong endorse- 
ment of the Chapman record. "I may be sticking my neck out, but I think 
this is the record of the summer. There are only one or two records a 
year that I hear and feel immediately it is going to be a big record, and 
this is one of them." 

Razzy Bailey's "But You Will" (Sounds of America) also gets a rave 
review from Hightower. "It's the best Razzy Bailey record that I've 
heard since he left RCA [in 1984]. It looks like a winner for us." 
if am 

ERLE HAGGARD has himself another big one," says MD Mike 
Wilson, KV00 Tulsa, Okla., referring to "5:01 Blues" (Epic). "It's an 
updated version of his 'Workin' Man Blues' [of 20 years ago] and has 
strong appeal for both men and women." 

"We're starting to pull some phones, too, on Dwight Yoakam's 'I Got 
You' [Reprise]," adds Wilson. "Folks love the neat lyrics about his next 
phone call and the tank of gas." 

"The younger crowd really identifies with Yoakam," says MD Don 
Gardner, KDJW Amarillo, Texas. "He's a little bit rockabilly in his pre- 
sentation but he delivers a pure honky -tonk country sound. It's doing 
quite well here." 

I'M REALLY IMPRESSED with this James House record [ "Don't 
Quit Me Now" on MCA]. He's one of the new crop of young singers mak- 
ing a strong move back to the somewhat traditional sounds. He fits right 
in with what country music needs right now," says MD Jim Mickelson, 
KKAT Salt Lake City. 

"House is one of the strongest vocally of the new crop of artists," 
adds MD Steve Roberts, WFMB Springfield, Ill. "His vocal style is 
unique yet familiar -he makes the station sound very good." 

Roberts expects big things, too, from John Conlee's "Fellow Travel- 
ers" (16th Ave.). "This one is so stylistic, like country's answer to 'We 
Are The World.' The strong feeling in it really grabs the listeners," says 
Roberts. 

HOT COUNTRY SINGLES ACTION 
RADIO MOST ADDED 

BRONZE/ 
GOLD SILVER SECONDARY 
ADDS ADDS ADDS 

31 REPORTERS 65 REPORTERS 63 REPORTERS 

HOLE IN MY POCKET 
RICKY VAN SHELTON COLUMBIA 

IN A LETTER TO YOU 
EDDY RAVEN UNIVERSAL 

COME FROM THE HEART 
KATHY MATTEA MERCURY 

SHE'S GOT A SINGLE... 
CONWAY TWITTY MCA 

UP AND GONE 
THE MCCARTERS WARNER BROS. 

LOVIN' ONLY ME 
RICKY SKAGGS EPIC 

DEAR ME 
LORRIE MORGAN RCA 

IF I NEVER SEE MIDNIGHT... 
SWEETHEARTS OF THE... CBS 

ONE GOOD WELL 
DON WILLIAMS RCA 

CALL ON ME 
TANYA TUCKER CAPITOL 

TOTAL TOTAL 
ADDS ON 

159 REPORTERS 

8 24 30 62 64 

5 20 33 58 63 

8 19 23 50 94 

6 14 29 49 52 

1 14 14 29 69 

4 9 15 28 97 

2 7 18 27 59 

1 9 16 26 45 

4 8 14 26 26 

6 9 7 22 138 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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FOR WEEK ENDING APRIL 22, 1989 

Billboard. POWER PLAYLISTS Sample Playtists of the Nation's Largest 
Country Radio Stations 

98.7FM 1390A 
Washington P.D.: Gary McCartie 

1 3 Shenandoah The Church On Cumberland Road 
2 4 K.T. Oslin, Hey Bobby 
3 11 Randy Travis, Is It Still Over 
4 9 The Judds, Young Love 
5 2 Vern Gosdin, Who You Gonna Blame It On This Tim 
6 1 Keith Whitley, I'm No Stranger To The Rain 
7 12 Foster And Lloyd, air Shake 
8 6 Don Williams, Old Coyote Town 
9 13 Highway 101, Setting Me Up 

IO io Rey Orbison, You Got It 
Joe Roya 11 7 Bit l, Tell It Like It Is 

12 17 Alabama, If I Had You 
13 15 Patty Loveless, Don't Toss Us Away 
14 19 

Lag 
And The She Deserves You 

11 

21 
:Vas__ 

BArt DreamTlsis Time 
all Town 

18 24 Steve Wadinee Where Did I Go Wrong 
19 23 The Forester Sisters Love Will 
20 22 Barbara Mandrel!, info Train 01 Thought 
21 25 Clint hBlack, Better Man 
n 25 
23 28 Earl ThomasaContey, Love Out Loud 
24 27 Skip Ewing, The Gospel According To Luke 

25 29 Lionel Cartwright Like Father Like Son 
26 30 Rosanne Cash I bon't Waaant To Spoil The Party 
27 5 

The 
Bellamy 
Dsert Rose Band, 

Love 
Love Nobody 

A29 - Dan Seals, They Rage On 
A30 - The Shooters, If I Ever Go Crazy 

J 

, I I, 

r ' 
Winston Salem P.D.: Les Acree 

1 2 Vern Goldin, Who You Gonna Blame It On This Tim 
2 8 Shenandoah, The Church On Cumberland Road 
3 4 Patty Loveless, Don't Toss Us Away 
4 5 Billy Joe Royal, Tell It Like It Is 
5 10 Roy Orbison, You Got It 
6 9 The Judds, Young Love 
7 3 Don Williams, Old Coyote Town 
8 11 Lee Greenwood, I'll Be Lovin' You 
9 12 Steve Wariner, Where Did I Go Wrong 

10 1 Keith Whitley, I'm No Stranger To The Rain 
11 13 Dwight Yoakam, I Got You 
12 15 Alabama, If I Had You 
13 16 Randy Travis, Is It Still Over 
14 20 Lionel Cartwright Like Father Like Son 

16 28 

George 
Dawes, 

,it TWa BnnygzsFor he Deseroves 

At 

You 

bye 

18 24 Rodney Crowell, After All This Time 
19 7 Michael Martin Murphey, From The Word Go 
20 27 Clint Black, Better Man 
21 23 The Lonesome Strangers, Goodbye Lonesome, Hello 

23 19 Lynn Anderso i, How Many sHearts 
Small Town 

24 30 Earl Thomas Conley, Love Out Loud 
25 14 George Jones, I'm A One Woman Man 
26 31 Rosanne Cash, I Don't Want To Spoil The Party 
27 32 
28 34 Sk p Ewing, The Gospel According To Luke 
29 II Reba McEntire, New Fool At An Old Game 
30 37 Moe Bandy, Many Mansions 
31 26 Larry Boone, I Just Called To Say Goodbye Again 
32 35 K.T. Oslin, Hey Bobby 
33 25 The Bellamy Brothers, Big Love 
34 36 Gene Watson, Back In The Fire 
35 39 The Desert Rose Band, She Don't Love Nobody 
36 38 Mason Dixon Exception To The Rule 
37 29 Nitty Gritty dirt Band Down That Road Tonight 
38 40 Ricky Skaggs, Lovin' Only Me 
39 EX The Shooters If I Ever Go Crazy 
a0 IX Eddy Raven, In A Letter To You 
A - Kalte Mattes, Come From The Heart 

Ex IX The Mcfarters, Up And Gone 

18 6 George 
McEntire, 

Baby's 
Fool 

At At 
Game 19 16 Reba a 

Strait, 
aby' Fool en Go did 

At Goodbye 
o 

20 22 Highway 101, Setting Me Up 
21 25 Steve Warmer Wheree Did I Go Wrong 

n 24 Clint Black, Mi drell, 
My Train Of Thought 

23 
24 28 Dwight Yaakam, I Got You 
25 29 Skip Ewing, The Gospel According To Luke 

26 32 The Forester Sisters, Love Will 
27 30 The Lonesome Strangers, Goodbye Lonesome, Hello 
28 EX Dan Seals, They Rage On 

29 Ex Earl Thomas Conley Love Out Loud 
30 IX Lionel Cart 'M M, Like Father Like Son 
31 31 Mason Dixon, Exception To The Rule 

A32 - The Desert Rose Band, She Don't Love Nobody 
A - Rosanne Cash Don't Want To Spoil The Pa ty 

A - Moe Bandy, Many Mansions 
A - Lamy Boone, Wine Me Up 

tlitrirEIPM 
Dallas P.D.: Bobb Krai Y g 

1 4 Billy Joe Royal Tell It Like It Is 

3 1 Keith Whitley, I'mI'll NooStr 
Lovin' 

anger To The Rain 
4 3 George Strad, Baby's Gotten Good At Goodbye 
5 6 Rodney Crowell, After All This Time 
6 12 Shenandoah, The Churcyh On Cumberland Road 

8 9 Highway 
Michael Martin 

Setting Me 
From The Word Go 

9 10 Roy Orbison, You Got It 
10 13 Restless Heart, Big Dreams In A Small Town 
11 14 Alabama, II I Had You 
12 15 Randy Travis, Is It Still Over 
13 16 The ludds, Young Love 
14 17 K.T. 

Loveless, 
Hey Don't 

15 17 Patty Loveless, 
Bobby 

Toss Us Away 
16 7 Reba McEntire, New Fool At An Old Game 
17 11 Vern Gosdin, Who You Gonna Blame It On This Tim 
18 23 Steve Wanner Where Did I Go Wrong 
19 24 Earl Thomas Conley Love Out Loud 
20 22 Foster And Lloyd Fair Shake 
21 20 Lscy 1. Dalton, The Heart 
22 19 Ricky Van Sheton, From A Jack To A King 
23 25 Bailie And The Boys, She Deserves You 
24 27 Clint Black, Better Man 
25 28 Larry Boone, Wine Me Up 
26 30 Lionel Cash, Like Father Like Son 
27 EX Rosanne Cash, bon't Want To Spoil The Party 
28 EX The Shooters, If I Ever Go Crazy 
29 EX Ricky Skaggs, Lovin' Only Me 
30 EX Dwight Yoalam, I Got You 
IX IX Barbara Mandrel! My Train Of Thought 
IX EX The Desert Rose Band, She Don't Love Nobody 
IX EX Skip Ewing, The Gospel According To Luke 
EX EX Taanna Tucker, Call On Me 

A - Ricky Van ven 
In 
eltoo Hole In YouPocket 

A - Russell Smith, I it 
Hole 

Wonder What She's Doing Tonigh 

ATLANTA'S COUNTRY LEANN 

IE S 
101.5 fin 

Atlanta P.D.: Neil McGinley 

2 4 
1 3 Shenandoah, The Church On Cumberland Road 

3 6 K.T. Oslin, Hey Tell 
It Like It Is 

y Bobby 
1 5 Roy Orbison, You Got It 
5 8 Vern Gosdin, Who You Gonna Blame It On This Tim 
6 9 The ladda Young Love 
7 7 The Jcdu Barris, Heartbreak Hill 
8 11 Highway !01 Setting Me Up 
9 10 Foster And Lloyd, Fair Shake 

10 1 Keith Whitley, l'm No Stranger To The Rain 
11 14 Restless Heart, Big Dreams In A Small Town 
12 13 Baillis And The Boys, She Deserves You 
13 16 Randy Travis, Is It Still Over 
14 17 Alabama, If I Had You 
15 15 Lee Greenwood, I'll Be Lovin' You 
16 2 Hank Williams, Jr., there's A Tear In My Beer 
17 20 Dwight Yoakam, I Got You 
18 21 The Forester Sisters, Love Will 
19 23 Ell! Thomas Conley, Love Out Loud 
20 26 Rodney Crowell After All This Time 
21 24 Rosanne Cash, I Don't Want To Spoil The Party 
22 28 The Desert Rose Band, She Don't Love Nobody 
23 29 Don Williams, Old Coyote Town 
24 21 Steve Wariner, Where Did I Go Wrong 
25 12 Reba McEntire, New Fool At An Old Game 

A26 - Patty Loveless, Don't Toss Us Away 
A27 - The Shooters If I Ever Go Crazy 
A28 - Clint Black, Better Man 
A29 - Tanya Tucker, Call On Me 

STEREO 
FM // F M S 95.rJ' 

... is Country MUSIC 

Indianapolis P.D.: Russ Schell 
1 2 Vern Gosdin, Who You Gonna Blame It On This Tim 
2 / Dan Williams, Old Coyote Town 
3 7 Shenandoah, The Church On Cumberland Road 
4 5 Bills Joe Rryal, Tell It Like It Is 
5 8 Foster And Lloyd, Fair Shake 
6 9 K.T. Oslin, Hey Bobby 
7 10 Patty Loveless, Don't Toss Us Away 
B 12 The Judds, Young Love 
9 13 Roy Orbison, You Got It 

10 I Keith Whitley, I'm No Stranger To The Rain 
11 16 Restless Heart, Big Dreams In A Small Town 
12 15 Bailie And The Boys She Deserves You 
13 3 George Jones, I'm A One Woman Man 
14 18 Rodney Crowell, After All This Time 
15 19 Lee Greenwood, I'll Be Lovin' You 
16 20 Randy Travis, Is II Still Over 
17 21 Alabama, If I Had You 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

49 5:01 BLUES (Tree, BMI /Cross Keys, ASCAP) 

13 AFTER ALL THIS TIME (Granite, ASCAP /Coolwell, 
ASCAP) 

29 BABY'S GOTTEN GOOD AT GOODBYE (Co-Heart, 

BMI /Muy Bueno, BMI) 
33 BACK IN THE FIRE (PolyGram International, 

ASCAP /Songs De Burgo, ASCAP /Lodge Hall, ASCAP) 

HL/CPP 

93 BALLAD OF A TEENAGE QUEEN (Bob Webster, BMI) 
18 BETTER MAN (Howlin'Hits, ASCAP) 

38 BEYOND THOSE YEARS (WB, ASCAP/Two Sons, 

ASCAP/Warner- Tamerlane, BMI) 

12 BIG DREAMS IN A SMALL TOWN (WB, ASCAP /Uncle 
Beave, ASCAP/Warner- Tamerlane, BMI /Bunch Of 

Guys, BMI) WBM 

48 BIG LOVE (Bellamy Bros., ASCAP) 

59 BLUES STAY AWAY FROM ME (Songs Of PolyGram, 

BMI /Lionel Delmore, BMI/Vidor Publications, 

BMI /Fort Knox, BMI/Trio, BMI) HL 

31 CALL ON ME (Irving, BMI) CPP 

68 THE CHANCE YOU TAKE (Morganactive, ASCAP/You 

8 I, ASCAP /Dejamus, ASCAP /Nashion, BMI) HL/CPP 
1 THE CHURCH ON CUMBERLAND ROAD (Little Big 

Town, BMI /American Made, BMI/Wee B, ASCAP) 

WBM 

86 COME AS YOU WERE (Dropkick, BMI /SBK Blackwood, 

BMI) HL 

41 COME FROM THE HEART (SBK April, ASCAP /GSC, 

ASCAP /Lion Hearted, ASCAP) 

91 DAYDREAM (Hudson Bay, BMI) 

60 DEAR ME (Acuff -Rose, BMI /Artin, BMI) 
45 DON'T QUIT ME NOW ( Texascity, BMI /Ah Rollins, 

BMI /Screen Gems -EMI, BMI /Moon 8 Stars, BMI) 
HL/WBM 

6 DON'T TOSS US AWAY (Lionrich Music) 

64 DON'T YOU EVER GET TIRED (OF HURTING ME) 

(Tree, BMI) HL 

51 DOWN THAT ROAD TONIGHT (Jeffwho, 

ASCAP / Bughouse, ASCAP /Mopage, BMI/Warner- 
Elektra- Asylum, BMI /Moon 8 Stars, BMI /Screen 

Gems -EMI, BMI) WBM 

78 EXCEPTION TO THE RULE (Cross Keys, 

ASCAP/Terrace, ASCAP) HL/CPP 

5 FAIR SHAKE (SBK April, ASCAP /Uncle Artie, 
ASCAP /Lawyer's Daughter, BMI) HL/CPP 

63 FELLOW TRAVELERS (PolyGram International, ASCAP) 

81 FROM A JACK TO A KING (Dandelion, BMI) 

37 FROM THE WORD GO (Tree, BMI) HL 

67 FRONTIER JUSTICE (Bobby Fischer, ASCAP /Serenity 
Manor, ASCAP /Chriswald, ASCAP /Hopi Sound, ASCAP) 

32 GOODBYE LONESOME, HELLO BABY DOLL (Opryland, 

BMI) CPP 

23 THE GOSPEL ACCORDING TO LUKE (Acuff -Rose, 

BMI /Golden Reed, ASCAP) CPP 

27 THE HEART (SBK Blackwood, BMI /Resaca, BMI) HL 

56 HEARTBREAK HILL (Sorghum, ASCAP /Irving, BMI) 
CPP 

3 HEY BOBBY (Wooden Wonder, SESAC) HL 

52 HOLE IN MY POCKET (House Of Bryant, BMI) 

76 HOMETOWN ADVANTAGE (SBK April, ASCAP /Music 
City, ASCAP /Millhouse, BMI) 

77 HOW DO (Getarealjob, ASCAP) 

26 I DON'T WANT TO SPOIL THE PARTY (SBK 

Blackwood, BMI /ATV, BMI /MacLen, BMI) HL 

84 I FEEL FINE (SBK Blackwood, BMI /ATV, BMI) HL 

20 I GOT YOU (Coal Dust West, BMI) 

43 I KNOW WHAT I'VE GOT (Crowman, ASCAP/Warner- 

Elektra- Asylum, BMI / Silbar Songs, ASCAP /Lorimar, 
BMI) WBM 

39 I NEED A WIFE (Back Nine, ASCAP /Mota, ASCAP) 

89 I NEVER HAD A CHANCE WITH YOU (Screen Gems - 

EMI, BMI/Tom Collins, BMI) 
70 I WISH I WAS STILL IN YOUR DREAMS (Tree, 

BMI /Cross Keys, ASCAP) HL 

44 I WONDER WHAT SHE'S DOING TONIGHT (Cross 

Keys, ASCAP/Tree, BMI /Alabama Band, ASCAP) HL 

30 IF I EVER GO CRAZY (Rick Hall, ASCAP) 

11 IF I HAD YOU (Acuff -Rose, BMI/Tioaga Street, 

BMI /Hear No Evil, BMI) CPP 

66 IF I NEVER SEE MIDNIGHT AGAIN (MCA, ASCAP /Don 
Schlitz, ASCAP /Colgems -EMI, ASCAP) 

36 I'LL BE LOVIN' YOU (MCA, ASCAP /Don Schlitz, 

ASCAP /Screen Gems -EMI, BMI /Scarlet Moon, BMI) 
HL /CPP 

53 I'M A ONE WOMAN MAN (Cedarwood, BMI) WBM 

15 I'M NO STRANGER TO THE RAIN (Tree, BMI) HL 

57 IN A LETTER TO YOU (SBK Blackwood, BMI /Dennis 
Linde, BMI) 

99 IN NO TIME AT ALL (Dragon Tree, BMI) 
8 IS IT STILL OVER (Ensign, BMI /Larry Henley, BMI) 

CPP 

61 ITS A NATURAL THING (Beginner, ASCAP /Milene, 
ASCAP) CPP 

88 I'VE HAD ENOUGH OF YOU (Chip'N'Dale, ASCAP) 

82 JOHNNY LUCKY AND SUZI 66 (Ensign, BMI /Screen 
Gems -EMI, BMI) 

79 LIBYAN ON A JET PLANE (Cherry Lane, ASCAP) 

25 LIKE FATHER LIKE SON (Scarlett Moon, BMI /Don 
Schlitz, ASCAP /Almo, ASCAP) CPP 

22 LOVE OUT LOUD (Screen Gems -EMI, BMI /Bethlehem, 
BMI) 

17 LOVE WILL (Songs of Polygram, BMI /GID Music, 

ASCAP) HL/CPP 

40 LOVIN' ONLY ME (EST, BMI) 
34 MANY MANSIONS (Mid -Summer, ASCAP /AMR, 

ASCAP /EEG, ASCAP/Whiteheath, ASCAP) 

73 MEM'RIES (Careers, BMI) CPP 

90 MIDNIGHT TRAIN (Cabin Fever, BMI /Miss Hazel, 

BMI) 
98 MOON PRETTY MOON (Statler Brothers, BMI( CPP 

97 MORE THAN ENOUGH (White Oak, ASCAP) 

50 MUCH TOO YOUNG (TO FEEL THIS DAMN OLD) 

(Major Bob, ASCAP) 

19 MY TRAIN OF THOUGHT (Termite, ASCAP /Bughouse, 

ASCAP /Famous, ASCAP) CPP 

47 NEW FOOL AT AN OLD GAME (Chappell, ASCAP /EEG, 

ASCAP) HL 

95 NEXT TO YOU (Guy, BMI /Uncle Frit, ASCAP) 

72 NOT LIKE THIS (Life Of The Record, ASCAP /Malchak, 
ASCAP /Caddo, BMI) 

36 

21 OLD COYOTE TOWN (Warner- Tamerlane, BMI /Believus 
Or Not, ASCAP/WB, ASCAP /Make Believus, 

ASCAP /Screen Gems -EMI, BMI) 

54 OLD FLAME, NEW FIRE (PolyGram International, 
ASCAP /Ranger Bob, ASCAP /Unichappell, BMI) HL 

92 OLD PAIR OF SHOES (Zoo Crew, ASCAP) 

75 ONE GOOD WELL (Irving, BMI /Colter Bay, BMI /Alma, 
ASCAP /Brio Blues, ASCAP) 

85 A PENNY FOR YOUR THOUGHTS TONIGHT VIRGINIA 

(Taylor And Watts, BMI /Malcolm Ford, BMI) 
69 PUT A QUARTER IN THE JUKEBOX (Buck Owens, 

BMI) 

58 SEA OF HEARTBREAK (David Casa, ASCAP /Shapiro 
Bernstein & Co., ASCAP) 

9 SETTING ME UP (Almo, ASCAP) CPP 

10 SHE DESERVES YOU (Colgems -EMI, ASCAP /Don 
Schlitz, ASCAP /Almo, ASCAP) CPP 

24 SHE DON'T LOVE NOBODY (Lilly Billy, BMI /Bug, 
BMI) 

62 SHE'S GOT A SINGLE THING IN MIND (Rick Hall, 

ASCAP) 

65 SOMEWHERE BETWEEN (Tree, BMI) HL 

46 SOWIN' LOVE (Screen Gems -EMI, BMI /Scarlet Moon, 

BMI /Don Schlitz, ASCAP) CPP 

2 TELL IT LIKE IT IS (Conrad, BMI /Olrap, BMI) HL 

42 THERE'S A TEAR IN MY BEER (Acuff -Rose, BMI) CPP 

28 THEY RAGE ON (PolyGram International, 
ASCAP /Ranger Bob, ASCAP /Pink Pig, BMI) HL 

96 'TIL YOU CRY (Chappell & Co., ASCAP /EEG, ASCAP) 

HL 

55 UP AND GONE (Farm Hand, ASCAP /Deberris, 
ASCAP /SBK April, ASCAP /Ides Of March, ASCAP) 

83 WAITING FOR YOU (Silverline, BMI /Sweet Bird, BMI) 
100 WHAT I'D SAY (Rick Hall, ASCAP /Alabama Band, 

ASCAP) WBM 

87 WHEN DID YOU STOP (Preston, ASCAP /Mentor, BMI) 
16 WHERE DID I GO WRONG (Steve Wanner, BMI /Irving, 

BMI) CPP 

94 WHICH WAY DO I GO (NOW THAT I'M GONE) 

(Intersong, ASCAP /Hide -A -Bone, ASCAP) HL 

74 WHO BUT YOU (Chappell 8 Co., ASCAP /Serenity 
Manor, ASCAP/Tri- Chappell, SESAC) HL 

14 WHO YOU GONNA BLAME IT ON THIS TIME (Tree, 

BMI /Hookem, ASCAP) HL /CPP 
35 WINE ME UP (Acuff -Rose, BMI) CPP 

80 A WOMAN'S WAY (Music West Of The Pecos, BMI) 
7 YOU GOT IT (SBK April, ASCAP /Gone Gator, 

ASCAP /Orbisongs, ASCAP) HL 

4 YOUNG LOVE (Irving, BMI /Colter Bay, BMI) CPP 

71 YOU'VE STILL GOT A WAY WITH MY HEART (Love 

This Town, ASCAP /Henn, BMI) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

CLM Cherry Lane 

CPP Columbia Pictures 
HL Hal Leonard 

WBM Warner Bros. 

MSC Music Sales Corp. 
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IRELAND '89 focuses on the new and established groups 
emerging on the international stage. Following in the footsteps 
of Van Morrison, U2, and the Pogues are a steady stream of 
groups rising to the surface, awakening the world the new di- 
mensions of Irish music. The music industry is gearing up to 
make a fresh impact on the European and U.S. markets. This 
issue brings Irish music up -to -date and into the future. 
MUSIC PUBLISHING '89 examines the recent wave of mergers 
and acquisitions that continue to consolidate the industry. 
Plus, Billboard looks at the year's top pop songwriters. 
SPOTLIGHT ON JAPAN updates what's on the cutting -edge of 
today's consumer electronics industry in the world's top tech- 
nological market. The entertainment trends being set now in 
Japan will be in the U.S. home tomorrow. In addition, Japan is 
rapidly becoming the tour capital of the world, with many top 
artists considering it a must stop. 
SUMMER CES lights up Chicago with the sights and sounds of 
tomorrow's -soon to be today's- consumer electronics wiz- 
ardry. Billboard's CES section not only previews all the trends 
on display, but it also gauges the impact of those trends on 
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TAPE & ACCESSORIES. 

COMING'ATTRACTIONS: THE WORLD OF BLACK MUSIC, GER- 
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From Venus With Love. Guitarist Mike 
Richmond of Love Tractor performs 
with the band at the Lone Star 
Roadhouse in New York. Supporting 
"Themes From Venus," the band's 
fourth album on dB Records, Love 
Tractor is on a haul through the 
Northeast, Midwest, and Southeast 
through early May. (Photo: Chuck Pulin) 

RCA Promotion Sounds `Faster & Llouder' 
Country's Foster & Lloyd Seek Alternative Acceptance 

BY MELINDA NEWMAN 

NEW YORK Although its widest 
acceptance has been at country ra- 
dio, the Nashville duo of Radney 
Foster and Bill Lloyd has garnered 
enough attention from alternative 
press and radio that RCA execs 
are eager to see if that interest 
will boost sales for Foster & 
Lloyd's second album, "Faster & 
Llouder." 

The April release has already 
spawned a top 10 hit, "Fair 
Shake," on Billboard's Hot Coun- 
try Singles chart. At the same 
time, the album, which blends 
country, pop, and rock, has re- 
ceived favorable reviews from the 
Gavin Report and College Media 
Journal. 

Given the encouragement, RCA 
has formulated a plan to trawl the 

alternative waters. Its field reps 
will work the record at alternative 
stations and accounts, including 
mom -and -pop stores, which appeal 
to other than hits -driven buyers. 

RCA's manager of album pro- 
motion, John Sigler, also will ser- 
vice the record to college and alter- 
native stations, says Randy Good- 
man, VP of product development. 
"We're not going to beat people 
over the head with it," says Good- 
man, "but we see this opportunity 
and want to address it." The label 
has enlisted Concrete Marketing 
to help work the record as well. 

Furthermore, a video for the 
rock cut, "Fat Lady Sings," has 
been made and Goodman has dis- 
cussed it with such outlets as Col- 
lege Network and VH -1. Another 
cut, "She Knows What She 
Wants," features college fave 

Puffin' On The Ritz At New Midtown Digs; 
Vandross Sells Out U.K.; Bowie Teams Up 
AN EXUBERANT John Scher, executive producer of 
the Ritz, turned around in the the lobby of the New 
York nightclub's new midtown hall into the embraces of 
one well - wisher after another. Around him, music busi- 
ness folk milled and maneuvered, taking a look at the 
Ritz's new digs, a one -time opera house on West 54th 
Street previously known as the home of Studio 54. 

"Go say hello to John's 2,000 friends," quipped Paul 
Rappaport, Columbia VP for national album promotion, 
as the Beat showed up for the Ritz's pre-opening indus- 
try bash April 5. Those friends 
included seven record company 
presidents -Mike Bone of 
Chrysalis, Bob Buziak of RCA, 
Arista's Clive Davis, Dave Glew 
of Epic /Portrait /CBS Associat- 
ed Labels, Columbia's Donnie 
Ieaner, Doug Morris of Atlan- 
tic, and Tommy Mottola of 
CBS-as well as scores of other 
execs, agents, and artists. 

"I'm the only one in the room with product to push," 
said Ed Steinberg of Rockamerica, manager of Yello, 
pulling a copy of the group's PolyGram album, "Flag," 
from under his coat. Tommy Silverman of Tommy Boy 
Records walked by, boom box in hand. Bert Holman 
from Collins Management greeted former colleagues 
from Scher's Monarch Entertainment Bureau. 

The turnout was no surprise. In the past decade, Ritz 
owner Neil Cohen and Scher helped establish the Ritz's 
downtown location on East 11th Street as one of the 
leading showcase venues for acts that went on to club, 
theater, and arena bookings nationwide. As with other 
New York clubs, the Ritz has not only served a role for 
the pop music business in New York but for the concert 
circuit around the country as well. Thanks to the press 
in New York, clubs including the Ritz, the Bottom Line, 
the Lone Star Cafe, and CBGB, could often say of acts 
on its stages: The buzz starts here. 

And as have other clubs in New York and elsewhere, 
the Ritz has confronted the hazards that '80s urban gen- 
trification and real estate fever pose to the nightclub 
business. Who would have predicted, when the old Ritz 
opened in 1981, that the old walk -up apartments nearby 
would be sold as pricey co -ops? And upscale residences 
and rock'n'roll clubs do not easily co- exist. 

"That area clearly is being gentrified," says Scher. "If 
you looked up the road, it was clear to us the tolerance 
for the kind of thing we do was lessening." 

Real estate pressures -and the lack of any commer- 
cial rent control in New York -already have taken their 
toll on the Lone Star Cafe. Owner Morton Cooperman 

announced the club's downtown location, with the land- 
mark iguana on the roof, would close Sunday (16) due to 
a threefold rent increase. Cooperman already has 
opened the Lone Star Roadhouse uptown on West 52nd 
Street. Its proximity to the new Ritz is no coincidence. 

"Midtown is the entertainment district of New York," 
Scher says, noting the area's advantages for truck ac- 
cessibility, parking, and mass transit. 

Real estate pressures aside, Scher says he and Cohen 
were looking for a space to build an ideal New York ven- 

ue for the decade ahead, a hybrid 
of reserved -seat theater and 
standing -room ballroom. The 
new Ritz eventually will have a 
capacity of about 3,000. 

The new Ritz offers rigging, 
fly space, and other production 
capabilities well exceeding those 
of the old club, reflecting the 
growing sophistication of tour 
staging that halls large and 

small must be prepared to handle. 
While the interior of the new Ritz recalls the hall's 

past ornate glory, Scher is more concerned with looking 
to the future. "What we felt was most important," he 
says, "was to create a room for the '90s." 

FAST TRACKS: Luther Vandross set ticket -sales and 
attendance records at London's Wembley Arena during 
his 10 -night stand there March 30 -April 14, selling 
114,460 seats with a gross of $3.65 million U.S. ... The 
lineup of EMI America rock quartet Tin Machine is 
likely to draw notice when the band's debut album is re- 
leased in late May. Fronting the group is David Bowie, 
who has put aside his superstar solo career for the mo- 
ment to play with former Iggy Pop sidemen Hunt and 
Tony Sales and guitarist Reeves Gabrels. 

STAND ON IT: A visit to the Ritz during the Hea- 
ley /Radiators show, the first public date at the hall, 
begs a final item. The theater's only seating area, in its 
balcony, was restricted to a select number of label ex- 
ecs. In the future, Scher promises, most of those coveted 
seats will be reserved for public sale, with a limited num- 
ber held for industry use. But as security workers 
turned away those without passes the other night, the 
Beat pondered this question: Why was it that many of 
the industry types, who had likely entered the club gra- 
tis, groused louder about the lack of choice seats than 
the fans who paid $17.50 plus for their tickets and took 
the typical standing -room situation in stride? 

by Thom Duffy 
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Marshall Crenshaw on guitar. 
Despite these efforts, Goodman 

is acutely aware that Nashville 
tends to treat suspected musical 
traitors harshly. And he's quick to 
stress that this is merely an at- 
tempt to broaden the Foster and 
Lloyd audience and not a move to 
abandon country. 

"First and foremost, they're 
signed to RCA Nashville; the only 
format to embrace them is coun- 
try," Goodman says. "Country mu- 
sic is aware that that is their base. 
But because they're young and 
present a new slant on what's hap- 
pening in country music, a great 
awareness has been raised via the 
press that serves noncountry lis- 
teners." 

However, a few positive press 
clippings in the right magazines 
don't necessarily translate to buy- 
er interest, Goodman says. "One 
thing that's a real mistake in the 
country industry is that we think 
that just because Rolling Stone re- 
views the record, it's a college rec- 
ord; just because Gavin gives us a 
glowing review doesn't mean col- 
lege radio is going to jump on the 
record. We didn't look at that and 
go, 'College wants this band.' Col- 
lege wants the Dead Milkmen." 

But the duo's debut album, 
which sold 130,000, aroused suffi- 
cient interest in the college market 
that RCA and the band do see the 
push as viable. 

"With the first album we 
learned how broad the spectrum is 
for this kind of music. The vision 
of what we're doing has widened 
and our appeal is broader than we 
originally thought," says Lloyd, 
whose 1987 solo pop album, "Feel- 
ing The Elephant," also received a 
lot of college and alternative play. 

Even though country- influenced 
bands are getting played on col- 
lege and alternative stations, Fos- 
ter is aware that these and other 
formats aren't always open to acts 
considered to be country. 

"There are a lot of bands that 
get played on college radio a lot 
more than us, like E *I *E *I'0 and 
Beat Rodeo, that have a country 
influence but who aren't consid- 
ered country," says Foster. 
"We're a country rock band. Find 
me a place for a country rock band 
influenced by the Byrds in the pop 
market. It's not there. Conversely, 
country radio has broadened its 

horizons." 
Whatever happens, Goodman 

feels nothing but good can come 
out of the push. "When you come 
down to it, whether or not they get 
play on college or alternative sta- 
tions, a group like Foster & Lloyd 
is helping bring younger listeners 
into the country format. And we're 
not about to ignore that base that 
we've established." 

SKC Awards 

Honor N.Y. Acts, 
Induct Kristal 

BY THOM DUFFY 

NEW YORK Celebrating a regional 
music scene that has nurtured scores 
of national artists, the fourth annual 
SKC New York Music Awards hon- 
ored the best of the area's rappers, 
rockers, singers, and songwriters 
April 8 at the Beacon Theatre. 

As with New York music itself, no 
style dominated the night's major 
awards, although dance -pop queen 
Taylor Dayne led the pack with wins 
in five categories, including debut 
artist of the year. 

Debbie Gibson, a previous rookie 
winner, returned this year as a multi - 
platinum veteran and took home four 
awards, including artist of the year. 
She offered a sharply choreographed 
performance of "Electric Youth." 

The night also featured brief live 
sets by Rob Base & D.J. E-Z Rock, 
whose three awards included best in- 
dependent debut album; Brenda K. 
Starr, whose hit "I Still Believe" was 
named best R &B single; Christine 
Lavin, who was nominated in the folk 
category; White Lion, which gar- 
nered two awards, including best 
metal band; and Sa -Fire, picked as 
best new R &B artist. 

The Ramones, nominated in the 
group-of- the -year category, played a 
short and appropriately loud set in 
honor of Hilly Kristal, owner of 
CBGB, the influential New York 
nightclub. Kristal was inducted into 
the SKC New York Music Awards 
Hall of Fame after an affectionate in- 
troduction by former Blondie mem- 
bers Deborah Harry and Chris Stein, 

(Continued on page 40) 
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TALENT 

ARTIST 
DEVELOPMENTS 

TOM TOMS HIT CLUBS 
The Tom Tom Club had released 

its new album, "Boom Boom Chi 
Boom Boom," last fall in Europe to 
coincide with a triumphant overseas 
tour. But when the band returned 
from those dates, its members im- 
mediately headed back into the stu- 
dio to cut four new tracks with pro- 
ducer Arthur Baker for the album's 
domestic version, released this 
month by Sire /Red Eye /Reprise. 

"Arthur really loves music, and 
off -the -wall creativity," says vocal- 
ist /bassist Tina Weymouth, who 
with drummer husband Chris Frantz 
is the nucleus of Tom Tom Club - 
and, of course, the battery of Talk- 
ing Heads. "He wasn't concerned 
with whether or not it was commer- 
cial; he was just interested in get- 
ting it to sound great ?' 

The four new songs include soca- 
style "Call Of The Wild" and rap/ 
heavy metal meld "I Confess." They 
embellish an album already bursting 
with variety, from the seductive 
dance strains of "Don't Say No" to 
the wispily decadent cover of the 
Velvet Underground's "Femme Fa- 
tale," featuring David Byrne and 
Lou Reed. The new material was co- 
written with the newest Tom Tom 
Club members, Gary Pozner and 
Mark Roule. "We wanted to keep 
the momentum going [after the Eu- 
ropean tour]," says Weymouth, "and 
we thought it would be fun to write 
together." 

The Tom Tom Club will be on the 
road through late summer, including 
multinight stands in Washington, 
Chicago, and Los Angeles where 
show venues will be rechristened 
Tom Tom Clubs during the band's 
stands. Weymouth says there are no 
immediate plans for a Talking Heads 
tour, although she assures the 
Heads will play live again one day. 

One thing you won't catch them 
doing, she notes, is giving in to the 
siren call of corporate sponsorship. 
"There was an insurance company 
that wanted us to use 'Once In A 
Lifetime' for their theme," she says. 
" 'This is not my beautiful house - 
but it could be!' It was right in the 
storyboards. It was a lot of money, 
too-a million dollars -and all we 
had to do was say yes." But integri- 
ty won out and, as Weymouth says 
with a sigh, "Maybe [we] sleep bet- 
ter at night." 

INDIGO AND ACOUSTIC 
The Indigo Girls' concept for its 
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self -titled Epic Records debut: two 
girls armed only with acoustic 
guitars and voices take on the 
world. 

Amy Ray and fellow Indigo Girl 
Emily Salters came out of the 
burgeoning Atlanta club circuit, 
where they performed mostly at the 
Little Five Points pub. 

"It was kind of a cross between a 
community pub that had all original 
music, anything from acoustic to 
jazz, to sort of an underground, all - 
night thing," Ray says. "Every 
month somebody different was up 
on the walls." 

The Indigo Girls played Athens, 
Ga., once a month in those days, 
Ray recalls, leading them to make 
the acquaintance of one Michael 
Stipe, lead singer of R.E.M. A few 
collaborations later, they were 
invited to join the first leg of 
R.E.M.'s "Green" tour, where they 
spent three weeks as opening act. 

Can the acoustic sound of the 
Indigo Girls safely be termed folk 
rock? "I guess we are," Ray says. 
"I don't like to think of it that way. 
We want to be rock; we just want 
someone to say we're acoustic. 
That's fine." BRUCE HARING 

FIRE TOWN HEATS UP 
"We don't really have any trouble 

coming up with musical ideas. The 
problem is finding time to put them 
all down," says Phil Davis, a third of 
the Atlantic trio, Fire Town. In fact, 
the Wisconsin -based group whittled 
its song list down from 25 tunes to 

10 for its new album, "The Good 
Life," which is receiving play on col- 
lege and album rock stations. 

The bigger challenge was adjust- 
ing to the major label "machinery" 
after recording and producing its de- 
but album on its own schedule. The 
effort, "In The Heart Of The Heart 
Country," was basically picked up 
by Atlantic as a finished product. "It 
was a little difficult having a pro- 
ducer," says Doug Erikson. "When 
you're used to working the way 
we're used to working and someone 
comes in from the outside and they 
have their own way of working, you 
have to learn together. And that can 
be difficult." The album was pro- 
duced and mixed by Michael Fron- 
dell in New York. 

However, after the initial adjust- 
ments were made, all parties were 
pleased with the final product. 

Although all the songs are guitar - 
based, they range in style from pop 
and rock to country- influenced. 
"That's because we wanted to show 
what we could do," Davis says. "We 
didn't want to be afraid to show our 
stark and edgy side as well as do a 
pop ballad." 

All that is left is to take the band 
on the road. Fire Town has added 
two members, a keyboardist and 
bass player, to enhance the sound 
live. "There are a lot of different 
possibilities as to how we'll tour," 
Erikson says, "but we've been re- 
hearsing and we're ready to go." 

MELINDA NEWMAN 

i TALENT IN ACTION 

HERMETO PASCOAL 

CAMA DE GATO 

ALEMAO 

Town Hall, New York 

IT WAS AS IF a waiter pulled away 
the plate before you had a chance to 
finish the main course. 

Hermeto Pascoal, one of the deans 
of Brazilian music, had just un- 
leashed his power -packed band for 
what he had promised would be a 20- 
minute suite. But, just three minutes 
into the composition, he abruptly 
pulled his band off -stage. 

A language barrier between the 
artist and promoter was the culprit- 
even though the veteran multi- instru- 
mentalist had been crashing through 
musical barriers for the the past 40 
minutes. But Pascoal, who speaks no 
English, apparently thought the pro- 
moter wanted to end the show at 11 
p m ; his misunderstanding led to the 
set's premature conclusion. 

Thus, the best -known act this sec- 
ond night of a two -night showcase 
for the Som Da Gente label ended up 
with the shortest shift. 
He didn't even get a chance to display 
his horn talents. 

It was a bizarre end for what had 
been an otherwise satisfying buffet 
of Brazilian sounds. The delicate in- 
terplay of guitar- driven Alemáo 
opened the night. While the more 
electric Cama de Gato delivered a 
blend that seemed to be influenced, 
though not confined, by the Ameri- 
can fusion jazz scene. 

It would be a shame if the taste left 
by his too -quick exit hindered Som 
Da Gente's entrance into the U.S. 

market. GEOFF MAYFIELD 

ELVIS COSTELLO 

Boston College, Boston, Mass. 

OPENING NIGHT OF Elvis Costel- 
lo's first U.S. tour in three years was 
highlighted by a brilliant song selec- 
tion and an ingenious finale. But the 
March 31 Boston College concert suf- 
fered from the usual first -night 
glitches. 

"I'm a friend of your mother's," 
Costello greeted the student crowd. 
"I was here before you were born." 

The 90- minute set mixed songs 
from his Warner Bros. debut, 
"Spike," with early material. Fre- 
quently he dropped in snatches of 
oldies midsong. 

A faulty guitar cable turned the 
performance of "Veronica," Costel- 
lo's current single, into a disaster. An 
electrified "Pump It Up" featured 
beat -box accompaniment and Hen- 
drix-like guitar work. 

A rousing duet of "(What's So Fun- 
ny 'Bout) Peace Love And Under- 
standing" followed featuring friend 
Nick Lowe. 

Then the real fun began. A low - 
tech satin heart was brought on- 
stage. Upon it were written the 
names of deadly sins. Fans were 
asked to request songs to match each 
sin. 

Oddly, all requests came from Cos - 
tello's 1977 debut "My Aim is True," 
an album made when most of the 
crowd was in grade school. That may 
not have been the response he hoped 
for during this two -month college 
tour. GREG REIBMAN 
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GRATEFUL DEAD Civic Arena April 2-3 $559Á82 33,749 Electric Factory 
Pittsburgh, Pa. $19.75/$1835 sellout Concerts 

Monarch 

Entertainment 

Bureau 

John Scher 

Presents 

GRATEFUL DEAD Crisier Arena April 5-6 5452,916 24,782 Brass Ring Prods. 
Univ. Of $17.50 27,524 Monarch 
Michigan -Ann Entertainment 
Arbor Bureau 

PAUL AMA Fox Theatre April 6-9 $387,617 19,543 Brass Ring Prods. 
THE LETTERMEN Detroit, Mich. $31.50/832.50/ 24,100 

$2545 sellout 

R.E.M. Madison Square April 10 $332,367 17,000 Ron Delsener 
INDIGO GIRLS - Garden $20/$18.50 19,959 Enterprises 

New York, N.Y. 

GRATEFUL DEAD Riverfront April 8 $298,501 16,229 Belkin Prods. 

Coliseum $18.50/$17.50 16,460 

Cincinnati, Ohio 

BON 1OVI Met Center April 4 $296,574 16,071 Jam Prods. 

SKID ROW Bloomington, 

Minn. 

$18.50 sellout 

GRATEFUL DEAD Freedom Hall April 9 $296,295 18,234 Sunshine 
Coliseum $17.50416.50 sellout Promotions 
Kentucky Fair & Monarch 

Expo Center, 

Louisville, Ky. 

Entertainment 

Bureau 

John Scher 

Presents 

NU.COSBY Olympic April 1 $294,179 16,956 Artists Consultants 
Saddledome, ($347,720 18,076 Prods. 

Calgary, Alberta Canadian) Marlon Payne 

$21.50/317.50 Attractions 

BON »ii St. Louis Arena April 1 $293,832 16,776 Contemporary 
SKID ROW St. Louis, Mo. $18 sellout Prods. 

BOBBY BROWN ARCO Arena April 8 $239,799 13,346 Al Haymon 
LEVERT 

KARYN WHITE 

Sacramento, 

Calif. 
$18.50 13,903 Enterprises 

BOBBY BROWN Capital Centre March 23 $234194 12,326 Dimensions 
LEVERT Landover, Md. $19 18,902 Unlimited 
KARYN WHITE Al Haymon 

ROB BASE 6 DJ. E-7 ROCK Enterprises 

POISON Cow Palace April 1 $210,641 11,386 Bill Graham 
TESLA San Francisco, 

Calif. 

$20 /$18.50 14,706 

sellout 

Presents 

BON JUVI Omaha Civic April 5 $201,076 12,000 Jam Prods. 
SKID ROW Auditorium $17 sellout 

Omaha, Neb. 

R.E.M. Cobo Arena April 5 $198,709 11,118 Brass Ring Prods. 
INDIGO GIRLS Detroit, Mich. $18.50 sellout 

METALLICA Maple Leaf April 7 $197,337 9,871 Concert Prods. 
QUEENSRYCHE Gardens ($234,436 12,500 International 

Toronto, Ontario Canadian) 

$23.75 

GEORGE STRAIT Tingley April 8 $191,368 10,403 A.C.T.S. 
BILLYJOEROYAL Colisuem $19 sellout 
BAILUE & THE BOYS New Mexico 

State 

Fairgrounds 

Albuquerque, 

N.M. 

GEORGE STRAIT Pan American April 7 $180,486 10,325 Varnell Enterprises 
BILLY JOE ROYAL Center $18 sellout 
BAWE4 THE BOYS New Mexico 

State Univ. 

Las Cruces, 

N.M. 

CHICAGO Met Center April 7 $173,609 10,535 Contemporary 
PM Bloomington, 

Minn. 
$17.50 11,000 Presentations 

R.E.M. Riverfront April 4 $165,708 9,469 Belkin Prods. 
INDIGO GIRLS Coliseum $17.50 16,336 Cellar Door Prods. 

Cincinnati, Ohio 

ANNE MURRAY Westbury Music April 7 -8 $156,635 5,724 Music Fair Prods. 
Fair $30 sellout 

Westbury, N.Y. 

AN EVENING OF LOVE: Fox Theatre, April 8 $143,350 7,079 Turning Point 
THE DELLS Atlanta, Ga. $20.25 9,356 Prods. 
RON BANK &THE 

DRAMATICS 

DELFONICS 

STYLISTICS 

BOBBY BROWN Barton March 16 $137,412 8,991 Al Haymon 
LEVERT 

KARYN WHITE 

Coliseum, 

Arkansas State 

$16/$15 10,000 Enterprises 

ROB BASE Fairgrounds, 

Little Rock, Ark. 

CONWAYTWInY Rupp Arena April 1 $132,353 7,978 Jayson Promotions 
MERLE HAGGARD Lexington $17.50 8,360 
GEORGE JONES Center 

Lexington, Ky. 

CONWAYTWITTY Coliseum April 7 $128,625 7,859 Jayson Promotions 
MERLE HAGGARD Mississippi $17.50 sellout 

GEORGE JONES State 

Fairgrounds 

Jackson, Miss. 

CONWAYTWITTY Mississippi April 8 $117,495 7,647 Jayson Promotions 
MERLE HAGGARD Coast Coliseum $17.50 11,458 

GEORGE JONES & Convention 

Center 

Biloxi, Miss. 

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. 
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville 
at 615 -321 -4276; Ray Waddell in Los Angeles at 213 -859 -5338; Louise Zepp in Chicago at 
312 -236 -2085. For research information contact Laura Cannon in Nashville at 615- 321 -4250. 
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Alpine Valley Music Theatre 
Stadium Capacity with Amphitheater Costs... 

Why is Alpine Valley considered 
the biggest- drawing amphitheater 
in the country? 

13,000,000 -person population base within a 

100 mile radius. 

Now 7,500 reserved seats. 

Up to a 40,000 -person capacity. 

Whether it is a crowd of 12,000 or 30,000, 
Alpine Valley looks great from the stage. 

Acoustically -perfect natural setting. 

Facility that the crew likes as much as the band. 

A stage 50' X 166' with a new 82' X 24' back deck 
for rear projection, case storage, stage access, 
and loading accessibility. 

Rigging steel to hold 35 tons of lighting and 
sound wings to fly 40 thousand pounds per side. 

Backstage area capable of comfortably handling 
a 5 -act "Monster Show," including cedar dining 
decks overlooking a 27 -hole golf course. 

Most important of all, Alpine Valley sells tickets. 

Top Grossing Acts of 1988: Attend. 

Van Helen's Monsters of Rock 96,768 
Grateful Dead 110,505 
Def Leppard /Europe 42,498 
Eric Clapton /Buckwheat Zydeco 33,307 
INXS /C'ineap Trick /Ziggy Marley 27,810 
Aerosmith /Guns N' Roses 19,473 

Top Grossing Acts of 1987: Attend. 

Boston /Farrenheit 100,812 
Grateful Dead 83,835 
Motley Crue /Whitesnake 31,199 
Bol Jov /Cinderella 30,892 
Madonna /Level 42 21,988 

-- 

_..211111nlikeZ .011, 

Gross 

Alpine Valle 
y- 

Music Theatre 

Chicago /Milwaukee 

$2,665,797 #1 Amphitheater Dare of 1988* 

$1,763,901 #2 Amphitheater Date of 1388* 

$809,402 #6 Amphitheater Date of 1988` 

$62,904 #10 Amphitheater Date of 1988* 

$477,435 
$329,908 

Gross 

$1,815,762 #1 Amphitheater Date of 1987* 

$1,140,794 #2 Amphitheater Date of 1987* 

$509,896 #10 Amphitheater Date of 1987* 

$467,417 
$445,606 

For exclusive booking please call) Leslie West, 
Brad Wavra or Joe Balestrieri at The Joseph Entertainment Group, Inc. 
(414) 276 -3300. *Per Billboard Year End Issue 
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VALENT 

DON'T MISS THIS EVENT: 
MAY 5, 6, 7 1989 

SONG CONNECTION R , INC. 
in association with 

RICHARD DELVY / Laurel Communications & SCOTT MacLELLAN 

E 
SPEAKERS. 

KEY N eorge Tobi Ti Tiffany 

Producer/ 
Mgr. of 

Rick 
Riccobono 

President, 
BC 

Keynote 

c tta¡Is 

sponsored 

& hosted by 
PO f 

.tt 
Presents 

.tt 

IMC Pitching Sessions essions 

1n Orormali e Panels jai arte/ 
4440 

MpgErjn9s 

LOS ANGELES INDEPENDENT MUSIC CONFERENCE 
p.: THE BEVERLY GARLAND HOTEL 

4222 VINELAND AVE. NORTH HOLLYWOOD, CALIFORNIA 91607 
SPECIAL IMC RATES 1 -(818) 980 -8000 OR 1- 800 -BEVERLY 

This conference is an insider event for the music and entertainment industry with the purpose being an 
exchange of information, contacts and ideas with top independent industry professionals. 

PUBLISHERS: 
Lester Sill /Jobete Music 

Greg Sill I Warner /Chappell 
Jerry Love /Famous Music 

PRODUCERS: 
George Tobin 

Skip Drinkwater 
Preston Glass 
Tom Werman 

SONGWRITERS: 
Michael Masser 
Alan Roy Scott 

LABELS: 
Cheryl Dickerson /MCA Records 

Mike Sikkas /Arista Records 

LEGAL: 
Gene Solomon /Mitchell Silberberg et.al 

Evan Medow /Fischbach, Medow & Perlstein 

TV /FILM /JINGLES: 
Steve Tyrell /Tyrell Music 

Stan Milander /Bart- Milander 
Steve Bedell /Paramount 

DOMESTIC /INT'L COPYRIGHTS: 
Joan Schulman /EMI 

Linda Komorsky /EG Music 
Lee Reed / Polygram International 

IMC sponsored concert Saturday night featuring Mike Reid, hit songwriter & artist and also 
Nashville Songwriter /Artist, Dawn Body and Soul Young MC, Delicious Vinyl Records 

MANAGEMENT: 
Roger Perry 

Bill Trout /Open Door 
Howie Huberman 

OTHER PANELS: 
Christian 

Heavy Metal 
New Age 
Children's 

Listening Sessions 
AND MORE!! 

REGISTER NOW! 
$210 Gold Registration - Entry to all panels, Day One 

cocktails & Keynote Address, concert and pitching 
privileges (daily rates: $130) 

$230 Platinum Registration - Includes Gold Registration 
plus Closing Dinner & Recap (daily rates: $160). 

Pay $195 Before April 28th and receive Platinum Registration. 

TRAVEL ARRANGEMENTS 
FALL RIVER TRAVEL 

Kim Raposa / Jean Peladeau 
508 -678 -5211 - Collect 

FAX (508) 674 -1064 
OFFICIAL IMC TRAVEL AGENT 

LOS ANGELES INDEPENDENT MUSIC CONFERENCE REGISTRATION FORM 

Name 

Address Apt. /Suite 

City State Zip 

Phone( 

Make Checks payable to Song Connection Music Conference 

Charge My VISA Mastercard # 

Cardholder Name Exp 

Billing Address 

Cardholder Signature (Reg ) 

$210.- for 3 day Gold Regist. 

$230.- for 3 day Platinum Regist. 

Fill out and mail to IMC '89 c/o Song Connection Ä' Inc. 12390 Chandler Blvd., Suite C, N. Hollywood, CA 91607 

FOR MORE INFORMATION CALL (818) 763 -1039 

SKC N.Y. AWARDS 
(Continued from page 37) 

who got their career start at CBGB. 
Public Enemy's politicized raps 

earned its honors as group of the 
year and best rap artist, while "It 
Takes A Nation Of Millions To Hold 
Us Back" was chosen best rap album. 
The award for best debut group went 
to Living Colour. The Epic group also 
won best rock band and best major - 
label debut for "Vivid," while lead 
singer Corey Glover was cited as best 
debut male rock vocalist. 

Other multiple- category winners 
included Al B. Sure!, whose "In Ef- 
fect Mode" was picked as both best 
pop and R &B album; Patti Austin, a 
winner in the best -jazz -vocalist and 
best - jazz -album categories for "The 
Real Me "; and the members of 10,000 
Maniacs, who took home awards for 
best video and best songwriting. 

This year, for the first time, partic- 
ular attention was paid to rising art- 
ists with four categories for unsigned 
talent. The winners included Gerry 
Devine, BMI new songwriter of the 
year; the Horse You Rode In On, 
SKC best unsigned band; Damn 
Cheetah, best unsigned metal band; 
and Lili Anel, SKC best unsigned art- 
ist. The unsigned talent will be show- 
cased for major labels during this 
summer's New Music Seminar. 

ROACHFORD 

NEW ON 
THE CHARTS 

With his debut U.S. single, 
"Cuddly Toy (Feel for Me)," 23- 
year -old British singer Andrew 
Roachford joins the surge of 
new U.K. talent breaking 
ground on Billboard's Hot 100 
chart. Along with such artists as 
Sam Brown, Waterfront, Neneh 
Cherry, and the Pasadenas, 
Roachford and his four -member 
band have crossed the Atlantic 
to gain a U.S. audience. As with 
his pop peers, Roachford enjoyed 
early success in Britain before 
crossing over to the States. 
"Toy" was a top five British hit 
and his eponymous debut album 
was certified gold there. 

Roachford's break came when 
fellow U.K. sensation Terence 
Trent D'Arby noticed the sing- 
er's talent and persuaded CBS 
Records to sign him. He created 
a stir in the U.S. when he was 
chosen over Robert Palmer to 
perform on the "Twins" sound- 
track. 

Epic Records recently signed 
Roachford and plans to release 
his album in the U.S. later this 
month. JIM RICHLIANO 
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BLACIiALL OVER ... 

The big story this year is the great 
success of black artists in 
all chart formats... 

Top 40 /Crossover 
Adult 
Black 
Jazz 
Rock 
Rap 
Gospel 

In our Spotlight on Black Music, 

Billboard takes a look at this big success 
as well as many of the key artists 
and labels that have made it happen. 

This spotlight will reach everyone 
who counts in retail and radio worldwide. 

Make sure that your artists are seen 
by the powers that will continue to help 
make and break records. 

ISSUE DATE: JUNE 17 

AD DEADLINE: May 23 

For Details Contact: 

New York 
Jim Beloff 
Advertising 
Director /Music 
(212) 536 -5026 
Norm Berkowitz 
(212) 536 -5016 
Ken Karp 
(212) 536 -5017 

Los Angeles 
Christine Matuchek 
(213) 859 -5344 

Nashville 
Lynda Emon 
(615) 321 -4240 
Carole Edwards 
(615) 321 -4294 

(3 Column Format) ... BLACK MII51C 
A Billboard Spotlight 
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j ETA/LING 

Capitol Unwraps Gift-Set Plans 
Six Boxed CD Packages Due In May 

This story was prepared by Bruce 
Haring and Geoff Mayfield. 

NEW YORK Impressive CD sales 
racked up by warehouse stores like 
Price Club, Pace, and Cosco have led 
Capitol to develop a special line of 
boxed gift sets. 

Six more Capitol gift CD sets will 
be out next month. The four -disk 
packages that will hit the streets May 
2 include a set featuring four differ- 
ent James Bond soundtracks and a 
"best of the big bands" compilation, 
plus sets by Kenny Rogers, Steve 
Miller, Paul McCartney, and Anne 
Murray. 

The new sets join previous boxes 
that were mined from the Beach 
Boys, Pink Floyd, Frank Sinatra, The 
Band, and Nat King Cole catalogs, all 
of them successful sellers during the 
past Christmas season. Additionally, 
Capitol plans to do a Christmas music 
gift set for the 1989 fourth quarter. 

True to the nature and spirit of the 
project, the line is a low -cost venture 
for Capitol. The label simply picks 
four existing CD titles and packages 
them in a 12 -by -12 -inch cardboard 
box. The boxes are generic, with no 
copy dedicated to the specific artist or 
theme. Cut into the front of the box 
are four windows that reveal the en- 
closed CD titles. 

"I think the key to it is the consum- 
er can see the CD sitting in the pack- 
age," says Larry Hathaway, director 
of catalog development for CEMA, 
Capitol's distributor. "With the 
Springsteen set and others, you 
couldn't see [the CDs], so you don't 
know if you're buying albums." 

Hathaway says that Price Club's 
sales of the two-CD "The Beatles" al- 
bum (often referred to as "the white 
album ") inspired the Capitol venture. 
"They did such a good job with the 

two-disk Beatles set, and it made 
sense that they would. The customer 
who walks in there is prepared to 
spend a lot of money," Hathaway ex- 
plains. 

"We got the idea to put some pack- 
ages together that would do well 
there and with other accounts, so we 
came up with the five gift sets," 
Hathaway says. He adds that the 
packaging on the six gift boxes will 
change from the previous white box- 
es with red stripes to blue boxes with 
white stripes, "just to make it a year - 
round thing." 

Capitol plans an advertising cam- 
paign for the gift boxes featuring 
some ad mats geared to different 
gift- giving holidays. "We'll be able to 
strip in Mother's Day, Father's Day, 
or Christmas," Hathaway says. 

Prices on the various packages dif- 
fer, but generally wholesale for 15% 
less than the four disks would cost if 
they were sold separately. Hathaway 
says the wholesale ranges from $24- 
$35, roughly translating to shelf price 
in the $35 -$40 range. Point- of -pur- 
chase material is available in the 
form of backup cards, which come in 
single bin or double bin sizes. 

Although the line was designed 
with warehouse clubs in mind, the ti- 
tles are available to all accounts. 
Mainstream music merchandisers 
have done well with the boxes, says 
Hathaway, including some, like Tow- 
er Records, that were initially skepti- 
cal of the product's potential. 

Hathaway relates that during the 
fourth quarter, Stan Goman, senior 
VP of retail operations for Tower, 
spotted the Capitol boxes at one of 
the chain's Northern California 
stores. "These things will never sell," 
Goman complained to his manager. A 
couple of weeks later, Goman saw 
the display was still full and said, 

1- 800 -826 -0079 
NY 212 -517 -3737 CT 203 -798 -6590 

LA 213- 388 -9834 FAX 203 -798 -8852 203 -798 -2661 

"See, I told you they wouldn't sell," 
to which the manager replied, 
"That's my third order." 

The warehouse stores, with the no- 
table exception of Price Club, do not 
buy directly from CEMA, Hathaway 
explains. At the National Assn. of 
Recording Merchandisers conven- 
tion, he tried to entice rackjobbers to 
more aggressively pump the gift box- 
es at those types of outlets. 

According to Hathaway, best -sell- 
ers from the first batch were Pink 
Floyd, Sinatra, Nat King Cole, The 
Band, and the Beach Boys. The 
Beach Boys' set included three dou- 
ble-LP CDs plus one regular-length 
disk, which adds up to more than 100 
tracks, including a few repeats. 

Palmer Video 

Opens First 
Audio Venture 

NEW YORK Palmer Video of 
Union, N.J., will open its first au- 
dio store next month, and plans 
gradually to mix audio depart- 
ments into its video ventures if the 
store is successful. 

Peter Balner, president of the 
160 -store chain, says the first 

New Palmer audio 
to be `very hi -tech' 
Palmer Audio will open at a former 
video site in Scotch Plains, N.J. 

"We had an opportunity to move 
the video store to significantly 
larger quarters," Balner says. 
"[The new store] is being totally 
refixtured. It'll be very hi -tech, 
and won't look like our video 
stores." 

Cognizant of the successes 
racked up by other video /audio 
stores, Balner decided to launch 
the audio operation. The audio 
units will not be franchised, he 
says. 

The 1,800- square -foot Palmer 
Audio will feature about 7,000 CDs 
and about 15,000- 20,000 cassettes, 
the emphasis on hot -product 
depth. The store will not carry vi- 
nyl. 

"We will rely on the expertise of 
two of our present video suppli- 
ers," Balner says. "In the begin- 
ning we'll feel our way around. 
Whatever they feel is the ticket for 
getting a succesful audio store off 
the ground is what we'll do." 

Balner adds, "The initial store is 
mainly to understand the business. 
The next opportunity will probably 
take place in a video store configu- 
ration. As to the time -there are 
no immediate plans, but if you pin 
me down, we would probably open 
our second stand -alone or vi- 
deo /audio store within the next 
three months." 

Balner says the Scotch Plains 
audio store will have a big open- 
ing, but had not finalized details of 
the event at press time. 

BRUCE HARING 

With A Bullet. Warner Bros. rookies the BulletBoys took time from their tour 
with Cinderella to sign autographs at a new Wherehouse store in Los Angeles. 
Shown, clockwise from front left, are the band's Lonnie Vencent, Marq Torien, 
Mick Sweda, and Jimmy D -Anda. 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER 'DISTRIBUTING LABEL 

1 1 27 

* * No.1 * * 
CRISTOFORI'S DREAM DAVID LANZ 
NARADA LOTUS 61021 /MCA 27 weeks at No. One 

2 2 27 
DEEP BREAKFAST RAY LYNCH 
MUSIC WEST MW -102 

3 4 11 WATERMARK ENYA 
GEFFEN 24233 

4 3 
27 CHAMELEON DAYS YANNI 

PRIVATE MUSIC 2043 

5 7 5 WINDHAM HILL SAMPLER '89 VARIOUS ARTISTS 
WINDHAM HILL 1082 

6 5 27 OPTICAL RACE TANGERINE DREAM 
PRIVATE MUSIC 2042 

7 fi 
7 ISLAND DAVID ARKENSTONE 

NARADA EQUINOX N- 63005 /MCA 

8 10 i1 WORLD DANCE DO'AH 
GLOBAL PACIFIC ZK 40734/CBS ASSOCIATED 

9 
8 

27 DOLPHIN SMILES STEVEN KINDLER & TEJA BELL 
GLOBAL PACIFIC ZK 40719 /CBS ASSOCIATED 

10 9 27 NEVERLAND SUZANNE CIANI 
PRIVATE MUSIC 2036 

11 12 9 EVERY ISLAND DANNY HEINES 
SILVER WAVE SW 505 /OPTIMISM 

12 11 21 
RIVERS GONNA RISE PATRICK O'HEARN 
PRIVATE MUSIC 2029 

13 NEW DANCING WITH THE LION ANDREAS VOLLENWEIDER 
COLUMBIA OC 45154 

14 14 7 CELESTIAL NAVIGATIONS CELESTIAL NAVIGATIONS 
NOUVEAU A- 683 /K -TEL 

15 13 7 VANISHING POINT DON HARRISS 
SONIC ATMOSPHERES 80023 

16 17 23 
THE NARADA COLLECTION NARADA ARTISTS 
NARADA 39100 /MCA 

17 22 13 
DUSK JIM CHAPPELL 
MUSIC WEST MW -132 

18 15 23 IMAGINARY ROADS WILLIAM ACKERMAN 
WINDHAM HILL 1078 

19 21 9 WINTER INTO SPRING GEORGE WINSTON 
WINDHAM HILL 1019 

20 20 9 INSIDE THE SKY STEVE HAUN 
SILVER WAVE SW 504 /OPTIMISM 

21 23 13 
LEGENDS ERIC TINGSTAD & NANCY RUMBEL 
NARADA LOTUS N61022 /MCA 

22 RE -ENTRY 
AFTER THE RAIN MICHAEL JONES 
NARADA LOTUS 61020 /MCA 

23 19 19 
PATHWAYS TO SURRENDER CHRIS SPHEERIS 
COLUMBIA FC -44225 

24 16 23 
A WINTER'S SOLSTICE, VOL. II WINDHAM HILL ARTISTS 
WINDHAM HILL 1077 

25 24 27 DECEMBER £2 GEORGE WINSTON 
WINDHAM HILL 1025 

Recording ndustry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 
certification for sales of I. million units, with each additional million indicated by a numeral following the 
symbol. 
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TOWER 
ANNOUNCES 
FIRST 
ALL -VINYL 
STORE 
SACRAMENTO...Stan Go- 
man, Vice President Of In- 
sanity for MTS Corp., 
announced today that lower 
would be opening a store de- 
voted to vinyl configura- 
tions exclusively. Said 
Goman. "We're sick and 
tired of hearing about the 
'death of vinyl; so we de- 
cided to do something 
it 

POLYGRAM ANNOUNCES 

17" DEF LEPPARD SINGLE 
Mercury has announced the 
release of the 17th single 
from Def Leppard's "Hyste- 
ria.' album. Chart ace, Joel 

itburn, has termed this 

an unprecedented achieve- 
ment, especially for an 
album that has only 12 cuts 
on it :' The new track is said 
to consist Of out -takes and 
samplings from the LP's run - 
out groove. 

. 

ac E' 
.!c 

Warner Communications 
hints at a possible TIME/ 

BMG /POLYGRAM/ 
MITSUBISHI / MELODIA/ 
XEROX /INTERNATIONAL 

HARVESTER buyout. 

e 

LOS AN GELES In a sur- 
prise move today. Steve Ross 
announced a far -reaching 
agreement that «ould tie in 
several of the %world's largest 
multi- national companies. 
Ross was unable to com 

s \ ment, but a spokesman ;aid 
- = s : 'It's becoming a kind of 
á 3 -hobby around here. There's 

nothing quite like a little 
international arbitrage to 
spice up your day.'' 

The 
first 
of the 

00 
o 
0 N 
s 
N. 

lb which Gary Arnold r 

sponded. "next it will be 
shoe stores. We've nm out of 
record chain possibilities so 
we figure shoe stores are 
wide open. Think of it.... 
thousands of shoe stores to 
acquire. That should keep us 
busy for a few weeks: 

ó+w ,C 

, .r. tp L :0110 cs t F luo ve1 o ùotttt 
HMG C'MZ" m 

: 
all those initials 'r 

ultuo,. ...it gets really 
confusing after a '1% hile" 

aq33 a 01: 

©1989 RHINO RECORDS INC. RI/R2 /R4 70646 -70650 
BILLBOARDS IS A REGISTERED TRADEMARK OF BILLBOARD PUBLICATIONS, INC 

RHINO AND JOEL WHIT - 

BURN PROUDLY AN- 
NOUNCE THE NEXT 

PHASE IN THE 1.5 MIL- 
LION UNIT SUCCESS STORY OF 

THE BILLBOARD TOP HITS 

SERIES. 

THE FIRST FIVE VOLUMES 
OF BILLBOARD'S TOP 
R&B HITS 
STREET DATE: APRIL 25TH. 

AVAILABLE AT MID -LINE PRICES 

ON COMPACT DISC, CASSETTE, 

AND RECORD. 

RHINO 
RHINO RECOROS INC 

DISTRIBUTED BY CEMA 
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ALBUM RELEASES 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

CHECK OUR PRICES! 
Direct from Manufacturer 

Call 

(201)470 -8000 
(212) 244-4060 

1 -800- 631 -7061 Outside N.J. 

Or Write 
PRIMEX PLASTICS CORPORATION 
65 River Drive, Garfield N.J. 07026 

Special Volume Rates 

ETA/LING 

Cro-Mags Cross Over; Reebok, Enigma Team Up 
BY BRUCE HARING 

CRO- MAGNIFICENT: A hard rain 
fell on the intersection of Avenue A 
and 7th Street as Grass Route made 
its way to the listening party for 
"Best Wishes," the new Profile Re- 
cords' release from the Cro -Mags. 
The place? The appropriately infor- 
mal King Tut's Wah -Wah Hut in 
New York, one of the city's first 
hardcore clubs. 

Grabbing the proffered two-drink 
tickets, we elbowed in amid the black 
leather boys (and a few girls) at the 
bar and ordered the friendly Rolling 
Rocks being rolled by a spiky blond 
bartender, and then settled back to 
listen to "Best Wishes," which came 
cranking out of a pair of speakers 

D I S T R I B U T O R S 

dig COMPACT DISCS, RECORDS órg ot'5 TAPES, ACCESSORIES 

+1Q e rSolo HUGE INVENTORY, DYNAMITE PRICES 

A-4 é 4S PERSONALIZED SERVICE, WEEKLY SALES 

S9e 6.,49 ae' (305) 621 -0070 ASK FOR BRUCE 
I\ FI.. (800) 329 -7664 NATIONAL 18001 780 -6874 

15960 N. W. 15TH AVE. MIAMI, FLORIDA 33169 FAX # (305) 621 -0465 

11H.,ii.1-$1i111,J tio1 
that reminded Grass Route of a be- 
loved '72 Plymouth. 

The verdict: The new album is very 
rude, not as fuzzy or fast, and should 
cement Cro-Mags' reputation as the 
possible next commercial crossovers 
from New York's hard set. 

Making the scene were Eddie from 
Leeway, Jimmy from Murphy's 
Law, and Steve Martin from Rela- 
tivity's In- Effect and Agnostic 
Front guitarist, along with staffers 
from Frontier Booking and Profile. 

ADVANCE WORD: Two offerings 
from Roadracer Records crossed 
Grass Route's desk. Canadian band 
Annihilator's "Alice In Hell" breaks 
the speed -metal mold, combining 
power and beauty, topped by the 
acoustic guitar opening of "Crystal 
Ann" ... Crimson Glory's "Tran- 
scendence" features semipainted 
faces on the band members, semi -in- 
novative production, semimystical 
lyrics. It's semi -interesting. More info 
at 212 -219 -0301 ... On the other hand, 
Max Able's "Somebody Spent Their 
Whole Life There" on Sky Records 
keeps you coming back with Able's 
insinuating vocal style. Offbeat but 
interesting, with "East Coast Bed" 
the standout cut. More info at 404- 

INTRODUCING SEW -ON 

BACK -PATCHES 
FEATURING TODAY'S 
HOTTEST 
STARS! 

KISS r 
MOTORHEAD-`` 
THE DOORS 

I JIMI HENDRIX 

I OZZY OSBOURNE 
MANY MORE! 

ALL FULLY 
LICENSED 

WINTERLAND PRODUCTIONS IOO HARRISON STREET SAN FRANCISCO CA 94105 
WHOLESALE INQUIRIES ONLY CALL LOCAL REP OR TOLL FREE 1 -800-FOR -ROCK OR 1.415- 597.9700 

873 -6425 ... Nighthawks singer /har- 
monicist Mark Wenner steps out on 
"Nothin' But," his solo debut for 
Powerhouse Records. Straight blues 
debut lacks the guitar muscle of the 
Hawks, but should hold interest for 
fans of roadhouse rock. More info at 
703 -534 -9179 ... Pop meets jazz fu- 
sion on Mass Hypnosis, the self -titled 
debut album from a Seattle band, re- 
leased on its own custom label. Vocal- 
ist Ava Chakravarti strikes an Edie 
Brickell-esque chord on several cuts. 
More info from 206 -632 -0146. 

SEEDS AND SPROUTS: Taking 
corporate sponsorship to new 
heights, Enigma Entertainment has 
engaged Reebok International as 
the official sponsor for the Pine 
Brothers, the company's basketball 
team. Reebok provides the team with 
equipment and merchandise in ex- 
change for promotional consider- 
ations throughout the 1989 hoop sea- 
son. The team competes in the Santa 
Monica, Calif., Cultural & Recreation 
league, and also schedules nonconfer- 
ence games with other industry 
teams. Interested teams should con- 
tact Steven Petralia, manager of 
business affairs, at 213 -390 -9969, ex- 
tension 239 ... NAIRD update: The 
National Assn. of Independent Re- 
cord Distributors & Manufacturers' 
last- round ballots for the 1989 Indie 
Awards should be arriving in the 
mail as we speak. Return ballots may 
be mailed back, or voted on at the 

convention up through May 12 at 5 
p.m. In other NAIRD news, three 
new panels have been added. Check 
out "Video Production," moderated 
by Gary Himelfarb of RAS Records; 
"Tip Sheets & Trade Publications," 
hosted by Brad Paul of Rounder Re- 
cords and featuring a guest shot 
from Grass Route; and a question - 
and- answer forum. 

Crowell Crows. Columbia artist 
Rodney Crowell, left, has been revving 
up sales with stops at music stores 
throughout several Southern states. 
Here he visits the grand opening of a 
new Disc Jockey shop in Nashville, an 
event sponsored by radio station 
WSIX and hosted by Ann Christman, 
right, the store's manager. (Photo: 
Beth Gwinn) 

i 

The following configuration ab- 
breviations are used: LP -al- 
bum; EP- extended play; CA- 
cassette; NA -price not avail- 
able. Multiple records and /or 
tapes in a set appear within pa- 
rentheses following the manu- 
facturer number. 44= Simulta- 
neous release on CD. 

POP /ROCK 

ARTCH 
Another Return To Church Hill 

a LP Metal Blade /CEMA 73405 -1 NA 
CA 73405 -4 /NA 

CAPTAIN BEEFHEART & HIS MAGIC 
BAND 
Trout Mask Replica 

a CD Reprise 2.2027/NA 

ANDREW DICE CLAY 
Andrew Dice Clay 

a LP Def American DEF- 24214/NA 
CA 4.24214/NA 

CRIME & THE CITY SOLUTION 
The Bride Ship 

a LP Mute 7 71422, NA 
CA 7 71422/NA 

DEPECHE MODE 
101 

a LP Sire 1.25853 NA 
CA 4 -25853 NA 

MORTON DOWNEY JR. 
Morton Downey Jr. Sings 

a LP Compose 9901.1 /NA 
CA 9901 -4 /NA 

JERRY GARCIA 
Garcia 
CD Grateful Dead GDC04003 /NA 

JERRY GARCIA ACOUSTIC BAND 
Almost Acoustic 
CD Grateful Dead GDCD4005 /NA 

THE GRATEFUL DEAD 
Blues For Allah 
CD Grateful Dead GDCD4001 /NA 

THE GRATEFUL DEAD 
The Grateful Dead From The Mars Hotel 

a LP Mobile Fidelity MFSL1 -1 72 /NA 
CA MFSLC.172 /NA 

THE GRATEFUL DEAD 
Wake Of The Flood 
CD Grateful Dead GDCD4002 /NA 

JOY DIVISION 
Closer 

LP Quest 1 25841 /NA 
CA 4-25841/NA 

JOY DIVISION 
Unknown Pleasures 

a LP Quest 1.25840/NA 
CA 4- 25840/NA 

DEE DEE KING 
Standing In The Spotlight 

a LP Sire 1-25884/NA 
CA 4- 25884'NA 

KOOL G RAP & D.J. POLO 
Road To The Riches 

a LP Cold Chillin' 1- 25820/NA 
CA 4.25820/NA 

MADONNA 
Like A Prayer 

LP Sire 1- 25844,NA 
CA 4- 25844/NA 

PAT McCURDY & THE CONFIDENTIALS 
The Good Life! 
CA PMAC 10001. NA 

UFO 
Ain't Misbehavin' 

u' Metal Blade /CEMA 734041 /NA 
CA 73404.4/NA 

BOB WEIR 
Ace 
CD Grateful Dead GDCD4004 /NA 

RICHARD YOUNGER 
Blue Horses 
LP Rebel Toy RTR 101 /NA 

ZULUS 
Down On The Floor 

a LP Slash 1.25828/NA 
CA 4.25828/NA 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

44 BILLBOARD APRIL 22, 1989 

www.americanradiohistory.com

www.americanradiohistory.com


ETA/LING 

RETML 

TRH 
by Geoff Mayfield 

EYES HAVE IT: Feisty indie label Rykodisc often 
tiptoes on the cutting edge, and its legacy includes 
several attempted packaging innovations. The Salem, 
Mass. -based logo has another trick up its sleeve with 
the CD version of the new Mickey Hart/Airto /Flora 
Purim album, "Däfos," part of its The World series. 

Instead of using a CD booklet or inlay card, the jew- 
el box houses a fold -out sheet that measures 9'12 -by- 
183/4 inches. There's a ying and a yang to this idea, 
and I am curious to find out what consumer reaction 
will be. 

The obvious benefit offered by the new Ryko device 
is the ability to present the consumer with large -size 
print, a detail that has too often been overlooked in the 
CD biz. After all, with the universe of CD owners still 
representing no more than 15% of U.S. households, 
and the price of software remaining on the high end of 
the spectrum, there are a lot of folks in their 30s, 40s, 
and older in the CD public -and lots of those folks 
don't see as well as they used to. Too often, record 
companies overlook this demographic detail and de- 
sign their CD booklets with type size as small as a con- 
tract's fine print. 

Several of the MCA Impulse reissues that came out 
late last year were particularly irritating. In an obvi- 
ous expense- saving measure, the label simply reduced 
the titles' old 12 -by -12 -inch LP art. The last time I had 
my eyes checked, they measured better than 20/20 
(knock on wood), but even I needed the assistance of a 
magnifying glass to read some of those tiny Impulse 
liners. 

The down side to Ryko's method is that, like a road 
map, the fold -out requires that you fold the sheet back 
into place in an exact manner. When folded, the sheet 
ends up being a bit fatter than a booklet, which will 
doubtless lead to wear and tear as it's slid in and out 
of the box. 

There's also a risk that the fickle consumer may 
perceive the fold -out as being a cheaper product than 
the booklet -a concern proved legitimate a few years 
ago by the underwhelming reaction that first greeted 
the AGI- designed Digi -Pak. At any rate, Ryko de- 
serves a pat on the back for stepping out with this at- 
tempt to create some added graphic sizzle -not to 
mention liner notes that are large enough to read. 

WHILE WE'RE ON THE SUBJECT of packaging in- 
nards, I'm noticing more labels going to a coated, 
heavy -stock paper for their CD inserts and booklets. 
Two titles from the Rykodisc /The World release that 
included the aforementioned "Däfos" CD used the 
glossier stock; Blue Note and new jazz indie Chesky 
are using it, too. I'm not sure what added cost this rep- 
resents, but the upgraded paper does lend a desired 
touch of elegance that some consumers will notice and 
appreciate. 

BY THE NUMBERS: Now that speculation is ripe 
that Sears might expand the space it devotes to music 
and video product through leased departments in as 
many as 650 locations (Billboard, April 8), what about 
those rumors that swirled during the fourth quarter 
that suggested the department store giant would pull 
the plug on prerecorded entertainment? Well, to prove 
that Billboard -and other business journals -weren't 
batty, please note that Sears says it now has some 450 
music departments, compared to the 550 that were in 
operation in November when the bail -out rumors were 
ripe (Billboard, Nov. 19). 

KEEP YOUR FINGERS CROSSED for Max Silver - 
(Continued on page 52) 

STOP 
Software Theft! 
A secure attractive way to display prerecorded 
software. Permits customer browsing and impulse 
buying. Eliminates keeping cassettes in locked 
cabinets. 
Alpha reusable and disposable security packages fit: 

Compact Discs Video Cassettes 
Audio Cassettes Cassette Singles 

For information contact Alpha Enterprises, Inc., 
330 S. Wood St., East Canton, Ohio 44730. 
Call 1 800 HI- ALPHA, in Ohio (216) 488 -0361. 

ALPHA 

CD'S, CDV'S, TAPES, 
RECORDS, LASER DISCS & 

VHS MUSIC VIDEOS 

L 
BEST FILL OF COMPACT DISCS 

TO BE FOUND ANYWHERE! 

LOW PRICES 
SAME DAY SERVICE PERSONALIZED REPS 
FOR FREE MAILER CALL US & DIAL EXT.499 

ABBEY ROAD ' ISTRIBUTORS 
12228 S. RITCHEY, SANTA ANA, CA. 92705 

Phone 714 / 546 - 7177 Toll Free CA. 800 / ABBEY RD 
Toll Free ( out ) 800 / 843 - 0955 Telex 378 - 1792 - ARD 

FAX 714 / 546 - 0337 

DEALERS 
ONLY 

FOR WEEK ENDING APRIL 22, 1989 

Billboard. 
©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, recording, or 
otherwise, without the prior written permission of the publisher. 
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POPTM 
Compiled from a national sample of retail sales reports. 

ARTIST LABEL & NUMBER /DISTRIBUTING LABEL 

TITLE 

1 1 4 3 

* * NO. 1 * * 
MADONNA SIRE 2 -25844 /WARNER BROS. 

LIKE A PRAYER 

2 2 1 7 
FINE YOUNG CANNIBALS I.R.S. D-6273 /MCA 

THE RAW & THE COOKED 

3 3 2 Y4 TRAVELING WILBURYS WILBURY 2- 25796 /WARNER BROS. 

TRAVELING WILBURYS 

4 5 6 9 TONE LOC DELICIOUS VINYL CCD 3000 /ISLAND 

LOC -ED AFTER DARK 

5 4 3 10 
ROY ORBISON VIRGIN 2 -91058 

MYSTERY GIRL 

6 6 5 8 ELVIS COSTELLO WARNER BROS. 2 -25848 

SPIKE 

7 7 8 11 
LIVING COLOUR EPIC EK 44099/E.PA. 

VIVID 

8 8 9 12 
ENYA GEFFEN 2 -24233 

WATERMARK 

9 10 11 11 
DEBBIE GIBSON ATLANTIC 2.81932 

ELECTRIC YOUTH 

10 9 7 7 
MIKE + THE MECHANICS ATLANTIC 2 -81923 

LIVING YEARS 

11 15 12 13 
LOU REED SIRE 2.25829 /WARNER BROS. 

NEW YORK 

12 21 - 2 BONNIE RAITT CAPITOL C2 91268 

NICK OF TIME 

13 11 13 10 
PAULA ABDUL VIRGIN 2 -90943 

FOREVER YOUR GIRL 

14 24 - 2 JODY WATLEY MCA MCAD 6276 

LARGER THAN LIFE 

15 13 15 22 
R.E.M. WARNER BROS. 2-25795 

GREEN 

16 14 17 6 
XTC. GEFFEN 2.24218 

ORANGES AND LEMONS 

17 23 - 2 MILLI VANILLI ARISTA ARCD 8592 

GIRL YOU KNOW IT'S TRUE 

18 12 14 11 
COWBOY JUNKIES RCA 8568 -2 -R 

THE TRINITY SESSION 

19 29 - 2 ANDREASVOLLENWEIDER COLUMBIACK 45154 

DANCING WITH THE LION 

20 20 18 59 
GUNS N' ROSES GEFFEN 2 -24148 

APPETITE FOR DESTRUCTION 

21 16 16 28 
BOBBY BROWN MCA MCAD 42185 

DON'T BE CRUEL 

22 19 19 5 
MELISSA ETHERIDGE ISLAND 2- 90875 /ATLANTIC 

MELISSA ETHERIDGE 

23 18 20 8 SOUNDTRACK ATLANTIC 2.81933 

BEACHES 

24 17 10 23 EDIE BRICKELL & NEW BOHEMIANS GEFFEN 2 -24192 

SHOOTING RUBBERBANDS AT THE STARS 

25 25 27 5 
GIPSY KINGS MUSICIAN 2- 60845 /ELEKTRA 

GIPSY KINGS 

26 NEW I 1 
THE NEVILLE BROTHERS A &M CD 5240 
YELLOW MOON 

27 NEW 1 
LOOK 
ROXETSTE 

ARPI 
EMI CDP 7 -91098 

H 

28 27 21 29 
BON JOVI MERCURY 836 345- 2 /POLYGRAM 

NEW JERSEY 

29 NEW I 1 
TOM TOM CLUB SIRE 2- 25888 /REPRISE 

BOOM BOOM CHI BOOM BOOM 

30 28 22 25 
ANITA BAKER ELEKTRA 2.60827 

GIVING YOU THE BEST THAT I GOT 

In addition to 104 different 
section dividers, 
191 categories, 1312 artists, 
and a full line of accessories, 
we can custom print 

ANY THING YOU WANT. 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

COM PACT nnneapotiBs. 

TRASL 

1- 800 -468 -4177 

GEMINI DISTRIBUTORS 
Norcross. GA 

1- 800 -476 - 1313 

HOUSE DISTRIBUTORS 
Olathe. KS 

1- 800 -821 -3324 
PRECISION SOUND 
MARKETING 
Mountlake Terrace. WA 
1- 800 -547 -7715 

ROUNDER RECORDS 
Cambridge MA 
(617) 354 -0700 
SCHWARTZ BROTHERS 
Lanham, MD 
1- 800 -638 -0243 
SURFSIDE DISTRIBUTORS 
Honolulu. HI 

(808) 524-2744 

0 

n 
y 

VERNON REID 8 BILL 
FRISELL 
Smash & Scatterat/on 
RCD 10006 ADD 

Rediscover this intriguing 1986 
release by two of the country's 
hottest guitarists. 

Features Vernon Reid of 
LIVING COLOUR 

RYKODISC USA. Pickering Wharf, Bldg. 

C -3G, Salem. MA 01970. 508- 744 -7678 
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Billboard 
Classified Action Mart 

To order an ad...check the type of ad you want... 
A Regular Classified: $2.95 per word. Minimum order 
$59.00. 
A Display Classified: 1 in./lx $95.00 - 1 in. /4x $88.00 per 1 

in./12x $82.00 per - 1 in. /26x $79.00 per - 1 in./52x 
$64.00 per. 
A Reverse Ad $10.00 additional charge 
A Count 8 words for our box number and address. Add 
$6.50 for handling. Only regular mail forwarded - tapes not 
acceptable. 
NEW! Broadcast /Media Rates! 
A 1 injlx $70.00 -1 in. /4x $65.00 per 
A 1 in. /12x $60.00 per -1 in. /26x $56.00 per 
A 1 in. /52x $52.00 per 
Circle the heading you want: 
For Sale/ Help Wanted/ Positions Wanted/ Tapes/ Business 

Opportunities /Investors Wanted /Songwriters/ Real Estate - 

For Sale & Lease / Services /Supplies/Equipment /Talent / 
Accessories /Novelties/Merchandise /Computer/ Golden 
Oldies/Wanted To Buy/ Comedy Material /Video/Schools & 
Instructions/Miscellaneous/Broadcast/Media 

L_ 

FOR SALE 

LA MOBILE 
DISC JOCKEY COMPANY 

4 operating systems with lites. 30,000 
title record library. 12 years in business in 

LA area. Contracts through 1990. 
Serious buyers only! 

(419) 865 6103 

MISC. EQUIPMENT FOR SALE 

STUDER MASTER RECORDER 
A80 MR MK II, 'i:" 
HYDROVANE 23 - 5HP Air Compressor & 
ORI AIR - DA 20 (Air Drier for Air Compressor) 

APEX PRINTER - CA -10 & 
TAPEX CORP. PLATE MAKER - TA 8 

(far Apex Printer) 

TYPESETTER - COMP /SET 510, with 504 Disc 
Drive & 48 Type Fonts & 

COMPUGRAPHIC 25002 - Processor 
(for Typesetter) 

SOUND IMPRESSIONS 
P.O. Box 101244 

Nashville, TN 37210 
(800) 458 -7756 

CUT OUTS & OVER STOCKS 
LP's Tapes, 45's and imports. Looking for 
the unusual? We have it at lowest prices. All 
requests for list must be written on your 
company letterhead. Dealers Only. 

Performance 
P.O. Box 158 

New Brunswick NJ 08901 
(201) 545.3004 Telex: 5108008318 

PRESSING PLANT FOR SALE 
Automatic equipment. Excellent location, 
steady accounts. Priced right. Serious in- 
quiries only 

Box # 7808 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD's 
TARGET MUSIC DISTRIBUTORS 

2628 N.W. 72nd Ave., Miami, FL 33122 
(305) 591-2188 

LIQUIDATING 15 VIDEO rental departments. Sacri- 
fice prices, shrink wraps, V- Boxes, accessories, 
counter systems, VCR's, T.V.'s, VHS movies and 
NCR computer systems. Galaxy Holdings, Inc., 
(813) 855 0045. FAX (813) 855 1248. 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, NY, NY 10036. 

Cancellations must be in writing and mailed to the 
Classified Department. 

15% agency commission applicable only on ads of 2" 
or more running 2 consecutive weeks. 

Call Jeff Serrette NY State - 212/536 -5174 
Outside NY State - toll free -800/223 -7524 
Fax #212/536 -5236 

Your Name 
Company 
Address 
City State Zip 
Telephone 

To charge the cost of your classified advertising. 
AAmerican Express ADiners Club AVisa AMaster Charge 

Credit Card # Exp. Date 

Your Signature 

FOR SALE 

* *USED MOVIES ** 
Bought & Sold 

All quantities, Ratings & Formats 
Specializing in Store 

AAOpenings & Buyouts A VIDEO DISTRIBUTORS. INC 
800-447-3399 

FAX 215 638 0770 

POSTERS 
ZAP ENTERPRISES 
1901 South Alameda St. 

#104 Los Angeles, Calif. 90058 

(213) 744 -1622 
DEALERS ONLY 
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FOR SALE 

OUTSTANDING SELECTION 
AT BARGAIN PRICES! 

Budget /Midline /Cutouts 
LP's /CASSETTES /CD's 

Gospel, Blues, Jazz, MOR, etc. 
Free Catalog - Dealers only! 

A.B.A. Record Dist. 
5 Lawrence St., Bloomfield, NJ 07003 

(201) 429 7797 

CD'S AVAILABLE 
Along with 1,000's of cassette and LP titles. 
Dealers only. Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343 -7100 

While other people are raising their 
prices, we are slashing ours. Major label 
LP's, Cassettes and CD's as low as 50v. 
Your choice of the most extensive list- 
ings available. 
For free catalog call (609) 890 6000 or 

write 
Scorpio Music, Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

D.A.T./P.C.M. 
We have DIGITAL AUDIO 
TAPE DECKS, portable 
D.A.T.'s and TAPES! We also 
buy and sell SONY P.C.M. 
units!! 

THE AUDIO GALLERY 
2716 Wilshire Blvd 

Santa Monica, CA 90403 

(213) 829 3429 
FAX: 213 829 0304 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
ALBUM DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
Complete Modular Merchandising System for 
entertainment software. Architectural Merchan- 
dising Floor Plans at no cost or obligation. 

1- 800 -433 -3543 
213 -623 -4316 (In CA.) 

Ask for John 

HELP WANTED 

ACT IN TV COMMERCIALS. NO 
EXPERIENCE. ALL AGES. CHIL- 
DREN, TEENS, YOUNG ADULTS, 
FAMILIES, ETC. HIGH PAY TV AD- 
VERTISING. CALL FOR CASTING 
INFORMATION. CHARM STU- 
DIOS (313) 542 -8400 EXT. 2808. 

PROFESSIONAL SOUND RE- 

INFORCEMENT COMPANY 
SEEKING MOTIVATED INDI- 
VIDUAL WITH PROVEN 
TRACK RECORD TO RENT 
NATIONAL TOURING SYS- 
TEMS. COMMISSION BASED 
COMPENSATION. RESPON- 
SIVE COMPANY COMMITTED 
TO GROWTH. ALL CORRE- 
SPONDENCE CONFIDENTIAL. 
SEND QUALIFICATIONS AND 
REQUIREMENTS TO: 

BOX # 7810 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

SCHOOLS & 
INSTRUCTIONS 

Prepare For A Career In The 
MUSIC /VIDEO BUSINESS. 
LEARN fascinating behind -the- 
scenes techniques, play a key role 
backstage or at the controls. Top 
pro training in studio /concert /video 
production, artist representation/ 
management, retail /wholesale, pro- 
motion /marketing, copyright law, 
publishing, much more. Employ- 
ment assistance and student hous- 
ing available. Financial aid for those 
who qualify. Five locations. Art Insti- 
tute of: Atlanta, Dallas, Fort Lauder- 
dale, Seattle or Colorado Institute 
of Art. 
CALL TOLL -FREE Atlanta 1 -800- 
241 -0620, Dallas 1- 800 -441 -1577, 
Denver 1- 800 -525 -6556, Fort Lau- 
derdale 1- 800 -327 -7603, Seattle 
1 -800- 345 -0987 or write (specify 
city) Art Institute, MUSIC /VIDEO 
PROGRAM, Dept. 14, 3376 Peach- 
tree Rd. N.E., Atlanta, GA 30326. 

VIDEO 

SELL US MOVIES 
BETA /VHS -TOP DOLLAR PAID -WE 
HAVE 1,000's OF MOVIES FOR SALE! 

VIDEO SHUTTLE, INC. 
445 8th Ave. N.W. 

St. Paul, MN 55112 
(612) 639 0622 1 (800) 666 1121 

VIDEO DREAMS PRODUCTIONS 
MUSIC VIDEOS offered by award win- 
ning MFA Columbia University Film 
Graduates. Get your Music SEEN and 
HEARD! For exceptionally resonable 
rates - 

Call: 
(212) 864 1178 

SERVICES 
RADIO SALES MANAGER: We do top quality corn - 
mercial jingles for $195.00 complete. 72 hour deliv- 
ery. Nashville studio. Call for free sample. 1 (800) 
537 0689. 

HAVE A JAZZ CD /LP? National radio distribution by 
independent label to chart- reporting jazz stations 
with tracking available. (714) 641 1074. 

WIDEST 
FOR THE 

SELECTION 
ax 

OF RECORDING AA",xMTRAv-SL, AMeICU 

TAPE AND LOGIC 

ACCESSORIES ... 
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ouwcEu 
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LP TAPE CD 
THE OVAL /TY ALTERNATIVE 

ALIGNED AUDIO INCORPORATED 
AUDIOPHILE QUALITY 
in all formats 
COORDINATION of 
your protect, from tape 
to finished product 

FULFILLMENT, special 
packaging drop shipping 

MAIN PLANT and OFFICES: 
151 22nd St., Brooklyn, NY 11232 

Please call for information 
718 -788 -6969 

Fax 718 -499 -0421 

FROM THE USA -DAILY EXPORTS 
We transport from JFK 8 LAX Airports - 

Rush Air Cargo to all cities - Low 
Rates - Confidential Personal Attention - 

Since 1953 - B. Klainberg, Pres. 
BERKLAY AIR SERVICES CORP. 

P0B 665, JFK Airport, NY 11430 -0665, USA 
FAX (718) 917 6434 

PH: (718) 656 6066, TLX 425628 

Tax and financial management for superstars, by su- 
perstars. Contact Martin Cohen, Attorney /MBA at 
(718) 631 -4573. 

Complete Manufacturing 
For The Music 
Industry... 

3 
GEORGIA 

RECORD PRESSING 
Records Cassettes CD's 

Custom Art And Jacket Printing 
Digital Mastering Colored Vinyl 

I -800-327-92 12 

* * * * * * * * * * * * ** 
* DISCO & STAGE 
* LIGHTING /AUDIO * 
* Mirror Balls, Pin Spots, Rain Lights, * * Chasers, Portable DJ Gear, Club * 
* Lighting, etc. * 
* WHOLESALE PRICING AVAILABLE 

* Farralane Enterprises, Inc. * 
* 166 Central Ave. * * Farmingdale, N.Y. 11735 * 
* Fax (516) 752 -8781 * * * * * (516) 752 -9824 * * * 
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Trak Systems call for more information 
101 North Plains Road 
Wallingford, CT96492 800-942-3008 
203 -265 -3440 

LEADER /N COMPUTER 
SYSTEMS 

FORE THE RECORD AND VIDEO INDUSTRY 

Sangle and mua, -stale 'era,l 
systems 
One SfcO5sholesale /O,Srnbu 
5017 packages 
Over 10 years ot Industry 
espenence 
Database,ncluded 
State- or -rneart bamode 
ap s catans 
Custom systems and consult- 
ing se&ces 
Portable Scannurg 

. Invenrory Control 
Font p Sale 
V,deo Rental 
Accounting 
Returns 

Fa more Informal., lormal., on how we can help your wholesale 
or ail operation call of woe 

YOUNG SYSTEMS LIMITED 
5753 ,ones Mill Court SUite B Norcross GA 30092 

404/449 -0338 J 
WORLDWIDE BUSINESS SYSTEMS 

PRESENTS 

111 IMIUIS I1!CW A R E'1 
THE MUSIC INDUSTRY'S POINT OF SALE, INVEN- 
TORY CONTROL AND PURCHASE ORDER SOFT- 

WARE SYSTEM 

- CASH REGISTER 

- INVENTORY CONTROL 
- PURCHASE ORDER /RECEIVING /RETURNING 
- DATA BASE WITH 45,000 TITLES FROM MAJOR 
CATALOGS 
- INTEGRATED VIDEO RENTAL SYSTEM 
- CORPORATE RETAIL AND ACCOUNTING SYS- 

TEMS 

- LASER SCANNERS, RECEIPT PRINTERS, CASH 
DRAWERS, AND TOTAL SYSTEM COMPUTER 
HARDWARE 
- MUSICWARE ALSO HAS NOVELL NETWORK, 
MULTIUSER, AND POLLING CAPABILITIES AND 
THE MUSICWARE CENTRALIZED SOFTWARE SYS- 
TEM FOR CORPORATE LOCATIONS 

- WBS SERVES ALL YOUR MUSIC INDUSTRY 
SOFTWARE NEEDS. WBS HAS A SYSTEM FOR 

YOU WHETHER YOU OWN ONE STORE OR A 
LARGE CHAIN 
- STARTS AS LOW AS $1295.00 
WORLDWIDE BUSINESS SYSTEMS, INC. 

1400- 999 -4927 or (214) 701 -9562 
4500 SIGMA ROAD, DALLAS, TX 75244 

NOVELTIES 

POSTERS POSTERS POSTERS 
BUY DIRECT FROM MANUFACTURER 

LARGEST SELECTION IN THE USA 

ROCK 'N' ROLL PIN -UPS SPORTS 

CARS FLOCKED DOOR SIZE, MANY MORE! 

FULL COLOR CATALOG AVAILABLE 

CALL TOLL FREE 1400- 221 -6730 
(in 

(N.Y. 

718- 441 -5 500 ) 

N ikV 
ENTERPRISES, INC. 

132 -05 ATLANTIC AVENUE 
RICHMOND HILL, N.Y. 11418 

DEALERS ONLY 

POSTERS POSTERS 
100's To Choose From 

Music - Pin -ups, Sports, etc. 
56 PAGE FULL COLOR CATALOG 

PLUS POSTER CLOSEOUT CATALOG 

AVAILABLE NOW!! 
1 (800) 669 0099 
(toll free in USA) 

National Trends 
120 East Columbia Ave. 

Pontiac MI 48055 

* * * * * * * * * * * * * * ** 
* DON'T LOOK ANY FURTHER * * Latest designs & styles * * Pop- Rock -Reggae -Punk * 

Your Florida one stop * for Rock & Roll merchandise * * We export. * * ZMACHARS * 
8181 N.W. 91st Terrace Bay #6 * Miami FL 33166 (305) 888 2238 * * FAX (305) 888 1924 * 

* * * * * * * * * * * * * * * * 

TAPES 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE 

TAPE SECURITY PRODUCTS 
-EITHER REUSEABLE 

OR DISPOSABLE 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEGUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1- 800 -922 -6287 
502/885 -8088 

PROFESSIONAL RECORDING SUPPLIES 

BLANK AUDIO & VIDEO CASSETTES 
Looking for the best at the lowest prices? WE 
CAN HELP! 

Customized Blank Audio A Video Cassettes 
Norelco, Ampex & Soft Poly Boxes 
Cassette Labels Ampex Mastering Tape 
Screw Type C -O's AGFA, BASF & Mag- 

netic Media bulk audio cassette tape. 

Our 23 years of experience in the recording in- 

dustry speaks for itself. Give us an opportunity 
to speak to you. Don't Delay -Call Today For 
More Information 

ANDOL 
AUDIO PRODUCTS INC.-Recording Industry Supplies 

4212 - 14th Ave.Brooklyn,N.Y. 11219 

Call Toll Free 800- 221 -6578 NY Res. (718) 435 -7322 

We accept VISA /MC 

1000's of used movies, buy and sell. Super store 
packages and buyouts. Galaxy Holdings, Inc. (813) 
855 0045, FAX: (813) 855 1248. 

GOLDEN OLDIES 

USED 45's - 50's, 60's, 70's, 80's. Sold in 1000 lots. 
Make offer. Federal Vending, 6299 N. Federal Hway. 
Boca Raton, FL 33487, (407) 997 8385. 

TALENT 

CLUB DIRECTORY 
Over 1600 clubs listed from coast to 
coast. The most comprehensive list avail- 
able today with names, addresses and 
phone numbers. $39.95 plus $2.75 P /H. 

Jolene Entertainment Group 
P.O. Box 126 

Oakhurst, TX 77359 

MUSICIANS 

MUSICIANS WANTED 
to participate in a unique new marketing 
program that allows you to sell your al- 
bum or CD directly to the public and 
gather market data to help you get book- 
ings, air play and distribution. Send name 
& address to Mount Hope Music, P.O. 
Box 305, Fairfield, PA 17320. 

POSITIONS WANTED 

AGGRESSIVE, STREET -ORIENTED 
MANAGER /PRODUCER, WITH GOOD 
TRACK RECORD SEEKS POSITION 
WITH RECORD CO. OR MGMT. CO. IN 
A &R OR TALENT DEPT. 

CONTACT: BOX 2253 
175 FIFTH AVE., N.Y., N.Y. 10010 

REAL ESTATE 

22 WINDOWS OVERLOOKING 
CENTRAL PARK 

For sale ... rare 7 room condo cor- 
ner apartment in legendary land- 
mark building. 

Call: (212) 581 0090 
or Your Own Broker 

BROADCAST SERVICES 

NEW! 
BROADCAST SERVICES 

GET YOUR MESSAGE TO 
KEY RADIO STATION PER- 

SONNEL. PLACE YOUR AD 

TODAY. 

CALL 1 (800) 223 7524 

ASK FOR JEFF SERRETTE 
IN NY STATE 1 212 536 5174 

INVESTORS WANTED 

PRO L.A. RECORDING artist seeks personal back- 
er. Have guaranteed second independent LP and 
U.S. tour offered. Major label interest. $5,000 returns 
20% gross personal income of all records, concerts, 
merchandising, label advances and radio and pub- 
lishing royalties. All world -wide for one year. Mr. 
Foxx (602) 921 1423. 

MISCELLANEOUS 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
HOT 
LINE! 

CALL 
NOW 

TO 
PLACE 
YOUR 

A[)! 

C%1 

e M 
C%1 

, 

(212/536-5174 

in N.Y. State) 

NOW!! 

YOU CAN RUN CLASSIFIED AD- 
VERTISING THAT WORKS IN 
MUSICIAN MAGAZINE, THE ONLY 
MONTHLY ALL CONSUMER PUB- 
LICATION THAT ADDRESSES 
THE ART AND BUSINESS OF 
CONTEMPORARY MUSIC. 

CALL JEFF SERRETTE TODAY 
FOR DETAILS AND DEADLINES 
1 -800- 223 -7524 (out of State) 

1-212-536-5174 (local) 

Billboard 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the top singles and albums, 
year by year, covering the entire history of the 
Country charts. 
Based on the authoritative statistical research 
of the music industry's foremost trade 
publication. 

TITLES AVAILABLE: 

Number One Country Singles, 1948 through 
1986. ($50.00) 
Number One Country Albums, 1964 through 
1986. ($25.00) 
Listings include Billboard issue date, title, artist 
and label of the number one record of each week. 
Top Ten Country Singles, 1948 through 
1986. ($50.00) 
Top Ten Country Albums, 1964 through 
1986. ($25.00) 
Listings include title, artist and label of every 
record that -reached number 10 or higher on the 
Billboard Country Singles or Country LPs chart. 
Titles are listed alphabetically within each year. 
#1 records are indicated. 

Top Country Singles Of The Year, 1946 
through 1986. ($50.00) 
Top Country Albums Of The Year, 1965 
through 1986. ($25.00) 
The annual charts of the top records of the year 
in rank order, as published in Billboard's year -end 
special issues. Listings include title, artist and 
label for each entry. 
Individual yearly lists may also be purchased 
separately; see coupon below ($5.00 per list) 

Billboard Chart Research 

1515 Broadway 
New York, NY 10036 

Please send me the following Billboard Chart 
Research Packages: 
C -1 Number One Country Singles @ $50.00 
C -2 Top Ten Country Singles @ $50.00 
C -3 Top Country Singles Of The Year 

@ $50.00 
D -1 Number One Country Albums @ $25.00 
D -2 Top Ten Country Albums @ $25.00 
D -3 Top Country Albums Of The Year 

@ $25.00 
Individual yearly lists from 
(please list book code number) for 

(please list year(s) desired.) 
Check or money order is enclosed in the 
amount of: 

(Sorry. no C.O.U. or billing ) 

Name: 

Company: 

Address: 

City. State, Zip: 
Overseas air mail rates available upon request. 

All sales are final. 
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VIDEO RETAILING 

Latin Sections Key To New Market 
Seminar Suggests Retailer Strategies 

BY JIM BESSMAN 

NEW YORK Special Latin sec- 
tions in video stores can help awak- 
en "the sleeping giant of the His- 
panic market," according to partici- 
pants at the New York Home Video 
Show's "How To Create A Profit- 
able Latin Section" panel. 

The March 30 session suggested 
that an ongoing commitment to the 
growing Spanish -speaking popula- 
tion could pay off handsomely, not 
only in a steady stream of returning 
customers but in positioning one's 
store in the future video retail 

scene. 
"Latinos are the most loyal cus- 

tomers in the world," said Rafael 
Rivera, GM of Media Home Enter- 
tainment's Latin tape line, Condor 
Video. "They are the highest rent- 
ers. You need to make a commit- 
ment [to] continually supply cus- 
tomers with updated releases, both 
in subtitles and original Spanish 
films." 

According to Rivera's data, U.S. 
Hispanic consumers spent approxi- 
mately $160 billion last year. Noting 
62% total VCR penetration (in more 
than 3.5 million households), and 

A WEEKLY PREVIEW 

ALfirillAirli 4 
OF UPCOMING VIDEO RELEASES* 

TITLE (MPAA RATING) 
STARS 

STUDIO /LIST PRICE 

PREBOOK 

CUTOFF 

(STREET DATE) 

BOX OFFICE 

IN MILLIONS 
(# OF SCREMS) 

P -O -P 
AVAIL - 
ABILITY 

THE ACCUSED (R) 
Jodie Foster 
Paramount /NA 

4/19/89 
(5/3/89) 

$28.3 
(930) 

Poster, 
Standee, 
Promo 

Cas- 
settes, Kit 

CRIME ZONE (R) 
David Carradine 
MGM /UA/$79.95 

4/27/89 
(5/16/89) 

NA 
(NA) 

Poster 

FULL MOON IN BLUE WATER (R) 
Gene Hackman, Teri Garr 
Media /$89.95 

4/19/89 
(5/3/89) 

$0.3830 
(56) 

Poster, 
Mobile/ 
Counter - 

cards 

THE IRON TRIANGLE (R) 
Beau Bridges, Haing S. Ngor 
IVE/$89.95 

4/19/89 
(5/11/89) 

NA 
(NA) 

Poster, 
Sell - 

sheets, 
Admats 

LAIR OF THE WHITE WORM (R) 
Amanda Donohoe 
Vestron /$89.98 

4/19/89 
(5/10/89) 

$0.7221 
(32) 

Poster 

MADAME SOUSATZKA (PG -13) 
Shirley MacLaine 
MCA/$89.95 

4/19/89 
(5/11/89) 

$3.2 
(123) 

Poster 

INFORMATION FURNISHED BY VIDEO FORECASTER. 

OTHER TITLES 

CONSENTING ADULTS 
Marlo Thomas, Martin Sheen 
King Bee /$14.95 
Prebook cutoff: 12/19/89; Street: 5/11/89 

DOWN & DIRTY 
Nino Manfredi, Francesco Anniballi 
Cinematheque /$59.95 
Prebook cutoff: 4/19/89; Street: 5/3/89 

FOOFUR: HE AIN'T NOTHIN' BUT A 
HOUND DOG! 
Animated 
Celebrity /$39.95 
Prebook cutoff: 4/18/89; Street: 5/2/89 

THE FROG PRINCE 
Children 
Hi- Tops /$14.95 
Prebook cutoff: 4/19/89; Street: 5/3/89 

GALAXY HIGH SCHOOL: WELCOME TO 
GALAXY HIGH 
Animated 
Family /$39.95 
Prebook cutoff: 12/19/89; Street: 5/11/89 

GHOSTBUSTERS: PRIME EVIL AND HIS 
ALL 
Animated 
Celebrity / $39.95 
Prebook cutoff: 4/18/89; Street: 5/2/89 

JUST FOR KIDS ALL STAR THEATRE 
Animated 
Celebrity /$39.95 
Prebook cutoff: 4/18/89; Street: 5/2/89 

OVIDE AND THE GANG 
Animated 
Celebrity /$39.95 
Prebook cutoff: 4/18/89; Street: 5/2/89 

RINGLING BROS. AND BARNUM & 
BAILEY CIRCUS: THE GREATEST 
ANIMAL ACTS OF ALL TIME, PART II 
Documentary 
Family /$14.95 
Prebook cutoff: 12/19/89; Street: 5/11/89 

RINGLING BROS. AND BARNUM & 
BAILEY CIRCUS: THE MOST 
ASTOUNDING CIRCUS ACTS OF ALL 
TIME 
Documentary 
Family /$14.95 
Prebook cutoff: 12/19/89; Street: 5/11/89 

SNOW WHITE AND ROSE RED 
Children 
Hi -Tops /$14.95 
Prebook cutoff: 4/19/89; Street: 5/3/89 

TEENAGE MUTANT NINJA TURTLES: 
THE SHREDDER IS SPLINTERED 
Animated 
Family /$14.95 
Prebook cutoff: 12/19/89; Street: 5/11/89 

THROUGH NAKED EYES 
Pam Dawber, David Soul 
Media /$79.95 
Prebook cutoff: 4/19/89; Street: 5/3/89 

To get your company's new video releases listed, send the following information -title, performers, dis- 

tributor /manufacturer, format(s), prebook cutoff, ship date, box- office gross, and suggested list price (if 
available) -to Video Releases, Billboard, 1515 Broadway, New York. N.Y. 10036. 

73% in homes with children, Rivera 
saw video as the "perfect vehicle" 
for the entertainment -hungry, fam- 
ily- oriented group. 

Rivera further noted that the av- 
erage 10 -11 video rentals per month 
among Hispanic customers is virtu- 
ally double that of the general popu- 
lation's six -seven. But, he stressed 
that 85% want to maintain their her- 
itage, culture, and language. 

"If Latinos come to a store and 
see 'Rambo' and see that it's subti- 
tled in Spanish, they'll go for that 
film," he said. 

The key to cracking the Latin 
market, then, is to provide the right 
type and format of titles, and then 
to market them appropriately. Rena 
Ronson, Rox- Lorber Associates' di- 
rector of Latin American and Span- 
ish sales and marketing, pointed out 
that the 20 million Hispanics in the 
U.S. represent numerous sub- 
groups based on nationality, each 
looking for "home- grown" product 
to stay in touch with their country - 

(Continued on next page) 

Seminar Explores 

Space -Conscious 

Sales Techniques 
NEW YORK Underutilizing space 
is like throwing money down the 
drain, retailers were told at the New 
York Home Video Show's March 30 
"In -Store Merchandising" seminar. 

And existing wall space is by no 
means the only display space that 
can be utilized, they heard. 

"If there isn't enough wall space, 
use an old standee," said moderator 
Lori Van Meter, national merchan- 
dising manager of CBS /Fox Video, 
who suggested papering outdated 
display pieces with new movie post- 
ers, or promoting secondary titles 
that are lacking posters with dis- 
tributor sell sheets. 

Another space- saving merchan- 
dising tool is the video preview trail- 
er, which Jed Horovitz, head of the 
preview -tape service Video Pipeline 
Inc., understandably boosted as an 
effective means of creating consum- 
er interest and demand. 

"People yawn automatically 
when they walk in," said Horovitz, 
charging that most video stores 
look like high school libraries. He 
suggested that previews screened 
on in -store monitors would arouse 
customers' take -out tendencies, and 
pointed to a survey of Video Pipe- 
line subscribers who said rentals 
and sales were significantly in- 
creased by the service. 

Horovitz offered several tips on 
getting the most from preview 
tapes, including frequent, day - 
parted rotation for the sake of va- 
riety and the ability to suitably tar- 
get distinct demos that shop the 
store at different times. He en- 
couraged the programming of 
long -play preview tapes featuring 
a wide range of titles, especially B 
titles. Constant subtitling with the 
movie title is a must, he said, while 

(Continued on page 50) 

41111 

Berger Time. Dolly Parton and John Madden are among those who have 
traversed the U.S. in customized buses; now Rentrak chairman Ron Berger is 
barnstorming on the PPT Express. On March 2, Berger and his pay -per- 
transaction distribution company began their third -and longest -road trip, 
offering the Rentrak sales pitch in 59 cities over a 60 -day span. Rolling, from 
left, are Michael Lightbourne, national director of sales and marketing; Berger; 
Marty Graham, director of product development; and Fergus O'Scannalain, VP 
of operations. 
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TOP KID VIDEOTUSALES 
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from a national sample of 
retail store sales reports. 

TITLE 
Copyright Owner, Manufacturer, Catalog Number 

.- . ; 
v2 

Y 
U_ 

ma 

3- 

1 1 27 

* * No. 1 * * 
CINDERELLA 
Walt Disney Home Video 410 1950 26.99 

2 2 79 LADY AND THE TRAMP 
Walt Disney Home Video 582 

1955 29.95 

3 5 25 TEEN MUTANT NINJA TURTLES: HEROES ... 
Family Home Entertainment 23978 1988 14.95 

4 6 186 DUMBO 
Walt Disney Home Video 24 

1941 29.95 

5 4 130 
SLEEPING BEAUTY 
Walt Disney Home Video 476 1959 29.95 

6 7 10 TEEN MUTANT NINJA TURTLES: HOT RODDING ... 
Family Home Entertainment 23980 1989 14.95 

7 3 149 
ALICE IN WONDERLAND 
Walt Disney Home Video 36 

1951 29.95 

8 8 44 MICKEY COMMEMORATIVE EDITION 
Walt Disney Home Video 690 1988 14.95 

9 10 149 WINNIE THE POOH AND TIGGER TOO 
Walt Disney Home Video 64 

1974 14.95 

10 11 17 
THE JETSONS MEET THE FLINTSTONES 
Hanna -Barbera Prod. Inc. /Worldvision Home Video 1119 1987 29.95 

11 9 83 
AN AMERICAN TAIL O 
Amblin Entertainment /MCA Home Video 80536 1986 29.95 

12 15 4 BUGS AND DAFFY WARTIME CARTOONS 
MGM /UA Home Video M201494 1989 19.95 

13 14 145 WINNIE THE POOH AND THE BLUSTERY DAY 
Walt Disney Home Video 63 

1968 14.95 

14 19 98 DISNEY'S SING ALONG SONGS: HEIGH -HO! 
Walt Disney Home Video 531 

1981 14.95 

15 13 24 RAFFI IN CONCERT WITH THE RISE & SHINE BAND 0 
Troubadour Records Ltd. /A &M Video VC6179 

1988 19.98 

16 12 135 WINNIE THE POOH AND THE HONEY TREE 
Walt Disney Home Video 49 1965 14.95 

17 20 128 
THE SWORD IN THE STONE 
Walt Disney Home Video 229 1963 29.95 

18 18 26 
THE THREE CABALLEROS 
Walt Disney Home Video 411 

1945 29.95 

19 17 2 BUGS BUNNY CLASSICS 
MGM /UA Home Video M201497 1989 14.95 

20 16 11 
TEEN STEAM 
J2 Communications J20029 1988 19.95 

21 25 3 
BUGS BUNNY'S HARE -RAISING TALES 
Warner Bros. Inc. /Warner Home Video 11831 1988 14.95 

22 21 4 BUGS BUNNY IN KING ARTHUR'S COURT 
Warner Bros. Inc. /Warner Home Video 11850 1977 14.95 

23 22 42 
DISNEY'S SING ALONG SONGS: YOU CAN FLY! 
Walt Disney Home Video 662 1988 14.95 

24 23 44 MICKEY AND THE BEANSTALK 
Walt Disney Home Video 691 

1988 14.95 

25 24 11 
DINOSAURS, DINOSAURS, DINOSAURS 
Twin Tower Video 

1988 14.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 mil ion at retail for 
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for 
nontheatrical titles. 

P 
ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 

of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. 
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f IDEO RETAILING 

LATIN VIDEO SECTIONS 
(Continued from preceding page) 

of- origin and identity. 
"There will always be strength in 

selling `home' product in the U.S.," 
Ronson said, adding that such desir- 
able U.S. product as action -oriented 
adventure films aid immensely in 
assimilating native Hispanics into 
the U.S. mainstream. 

Regarding product format, Rive- , 

ra said that original -language titles 
work best, depending, of course, on 
the nationality of the clientele. He 
added that subtitled U.S. films were 
generally preferable to dubbed, as 
Latin film audiences are used to 
viewing subtited U.S. movies. 

Most important, though, is for re- 

'Latinos are the 
most loyal 

customers and 
highest renters' 

tailers to merchandise Latin prod- 
uct apart from other foreign film ti- 
tles in special sections. 

"Give the customer the opportu- 
nity to see the same thing he can get 
in the Anglo [video] market," said 
Rivera, displaying Condor posters 
and related point -of- purchase mate- 
rials, including a sign saying, "Here 
we rent films in Spanish." He said 
that a Latin section containing 30-40 
films could be created at a cost of 
$1,000- $1,200. 

"Hispanics are the highest rent- 
ers," said Rivera. "You need to 
make a commitment where you're 
continually supplying customers 
with updated releases, both in subti- 
tled and original Spanish films." 

Speaking from the audience, Con - 
rado Gonzalez, VP of metro New 
York's Taurus Sound & Video au- 
dio /video distributor, noted that his 
Hispanic video market was rapidly 
expanding, both to mom -and -pop 
record stores and to major video 
chains like Blockbuster and Palmer 
Video. He said that in light of shelf - 
space problems in small New York - 
area outlets that carry Hispanic 
product, a buy -back program has 
been put in effect to encourage add- 
ing five new titles weekly. 

Eddie Rodriguez, A.I.P. Home 
Video VP of alternative markets, 
also speaking from the audience, 
cited his company's product give- 
aways as further Hispanic market 
stimulus by suppliers. 

By increasing involvement in His- 
panic video, dealers can also pre- 
pare for a maturing video market- 
place. Noting that the initial "novel- 
ty" of home video has faded, panel 
moderator Claire Tamarelle, who 
heads foreign -film video distributor 
Tamarelle's International Films, 
said that chains like Blockbuster 
are now aware of the market for 
Hispanic and foreign film titles in 
general. 

"The consumer base has become 
more sophisticated," she said, add- 
ing that video customers are no 
longer looking solely for A movie ti- 
tles. "If the major chains are taking 
the initiative to successfully explore 
Hispanic video in their stores, [inde- 
pendent retailers] should consider 
doing the same if they don't want to 
be eaten up a year or so down the 
road." 

PERFECT ROMANCE. RELENTLESS SUSPENSE. 
TOTAL TERROR! 

Here 's how SPELLBINDER 
will work its magic for you: 

Stars Timothy Dal-' (Diner, 
Almost Grown) KeP}' Preston 
(Twins, Space Camp), 
and Rick Rossovich (Top 
Gun, Roxanne). 
Acclaimed by critici, in- 
cluding People Magazine's 
Peter Travers, who called 
SPELLBINDER "wicked 
sport." 
Cross promoted wit: a 
preview on Halloween 4 to 
generate awareness among 
your suspense/ horn c r fans. 
Features high -impact 
package and poster designs 
that will attract maximum 
attention. 

I1 

(l 

Perfect Romarce. 
am/ Relentless Susper se. 

Total Ter-orl 

SPE/thINDER 

Fa 

METRO -GOLDWYN -MAYER 
PRESENTS ..IN INDIAN NECK 
ENTERTAINMENT PREsE v w,o, °I . I 

WIZAN FILM PROPERTIES, I.''C 
PRODUCTION OF "SPELLBINDER" 
STIRRING TIMOTHY DALY 
KELLY PRES TON 4D 
RICK ROSSOVICH 
MUSIC BY BASIL POLEDOURIS 
DIRECTOR OF PIIOTOG21 PnV 
ADAM GREENBERG 
WRITTEN B) TRACY TORME 
E.rECur!E PRODI CERS 

HOWARD BALDWIN 
AND RICHARD COHEN 
PRODUCED In JOE WIZAN 
AND BRIAN RUSSELL 
DIRECTED in JANET GREEK 

Rr;...., , r _tr, luau 

Dealer Order Date: May 2nd 
Street Date: May 18th 
Catalog Number: 1753 
Suggested Retail Price: á79.98 
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1988 Metre Goldwyn Myer Pietures.:nc. M Rights Reserved 

c. 198g CBS -FOX Company All n9hts rercrv.i Except Ir: Canada - 'BS is a eadefeark el CBS Inc. t.a ur.csJr I.enseJf Bar 
lradernark of (BS Recsrds Canada Lid, used it ter license FOX ,t a trademark of Twene;eth Ceniwy Fox Film Co peratlon used 
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VDEO RETAILING 

MERCHANDISING SEMINAR 
(Continued from page 48) 

custom programs should be con- 
sidered for big chains- particular- 
ly those that loan out trailers to 
consumers. 

Things to avoid include playing 
an entire movie or running studio - 
supplied promos that often contain 
trade info. Also inadvisable is hav- 
ing a monitor in clerks' -eye view, a 
practice that Michael Pollack, di- 
rector of national accounts for the 
Video Store chain, jokingly noted 
leads to clerks learning how to 
read lips and then leaving to work 
elsewhere. 

Earlier, Pollack got laughs by 
deadpanning his certainty that all 
retailers present in the audience 
were well -served by their vendors 
with point -of- purchase. Van Meter, 
with the help of local CBS /Fox mer- 
chandiser Jason Russo, offered evi- 
dence that at least her company is 
actively aiding dealers. Russo's 
demonstration of postering tech- 
niques advertised the company's 
Merchant -wise program, whereby 
40 field merchandisers each cover 
100 stores on a monthly basis. 

Peter Margo, VP of the New Jer- 
sey- based Palmer Video chain, said 
that the CBS /Fox program worked 
so well there that Palmer has now 
hired its own full -time display per- 
son as well as an in -store merchan- 
diser. It is also continuing special 
promotions on B titles, following a 
successful CBS /Fox campaign on 
"Slam Dance." 

Caving in to CBS /Fox's "Slam 
Dance" enthusiasm, Palmer tested 
the title last year from March 
through July in two superstores. 
The outlet that was heavily mer- 
chandised and carried 10 copies 
turned a $1,249 profit, while the one 
with only four copies on hand and 
no in -store presence showed a $337 
profit. 

"It shocked the heck out of me 
and opened my eyes," said Margo, 
who has since similarly experiment- 
ed with "Legally Yours," "An- 
guish," and "Bad Dreams" ( "It 
wasn't!" said Margo of the last - 
named film). Thus, Palmer has just 
launched Palmer Video's Hidden 
Treasures, a monthly promotion 
highlighting four secondary titles 
(current ones are CBS /Fox's "Last 
Rites," International Video Enter- 
tainment's "Watches," Orion Home 
Video's "Dominick And Eugene," 
and MCA Home Video's "They 
Live ") with heavy in -store and 
newsletter reinforcement and three - 
to-five times the normal order. 

Noted Margo: "If we push these 
titles to our customers, we get addi- 
tional revenues and an advantage 
over the competition because we all 
have `Big' and 'A Fish Called Wan- 
da.' " 

But Pollack, upon discovering 
that only two in the audience had 
put up displays related to the Os- 
cars, criticized his fellow retailers 
for not taking full advantage of oth- 
er available promotional opportuni- 
ties. The co- founder of New York's 
New Video chain -which has since 
been absorbed by the Video Store - 
said that it was a "pain in the ass" 
for a five -store chain to seek and ob- 
tain p -o -p and other support from 
suppliers. 

"Go meet them," he suggested. 
"Then you can sort of `bug' them 
about things." JIM BE3SMAN 

4 
ACADEMY AWARDS® 
INCLUDING .. . 

BEST PICTURE 
(United Artists) 
Producer Mark Johnson 
Executive Producers Peter Guber and Jon Peters 

RAIS MAN 
BEST DIRECTOR 
Barry Levinson 

BEST ACTOR 
Dustin Hoffman 

BEST ORIGINAL SCREE 
Story by Barry Morrow 
Screenplay by Ronald Bass and Barry Morrow 
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*1989 MGM/ 
Ósar"; ; the re,f 

Ac -' 

,ig ge,_ 

MGM/UA HOIE \IDEO 

WKS BE ACADEVIY 

FOR OUR 

20TH 
BEST PICTURE OSCAR! 

Now Available from your 
MGM/UA Home Video Distributor: 

OUR FIRST 19 
ACADEMY AWARD- WINN ING 
BEST PICTURES: 

1929 BROADWAY MELODY $29.95°" 

1931 CIMARRON $29.95 

1932 GRAND HOTEL 8: 9.95° 

1935 MUTINYON THE BNTY S19.95' 

1936 THE GREAT ZIEG F ELD s29.95. 

1937 THE LIFE OF EMILE ZOLAS 9.95 °° 

1939 GONE WITH THE WIND S89. 

1942 MRS. MINIVER 829.95° 

1943 CASABLANCA 529.95 °° 

1951 AN AMERICAN IN PARIS 819.95° 

1955 MARTY 529.95° 

1955 GIGI 519.95° 

1959 BEN -HUR 529.95" 

1960 THE APARTMENT 819.95° 

1961 WEST SIDE STORY 819.95° 

1967 IN THE HEAT OF THE NIGHT x19,95° 

1969 MIDNIGHT COWBOY 819.95° 

1976 ROCKY 519.95° 

1977 ANNIE HALL 819.95° 

TWICE .a51L \Y 
BEST PI(,TlRE11N1ERti 

AS ANY 0111ER 

HOME VIDEO SUPPLIER! 

Religious Vids 

Reach Beyond 

Usual Outlets 
BY JIM BESSMAN 

NEW YORK "Opportunity" was 
the key word at the New York Home 
Video Show seminar "The Religious 
Marketplace" on March 29. 

Religious -themed product suppli- 
ers sketched a picture of a young 
genre that heretofore has been limit- 
ed mostly to religion -oriented sales 
venues. With video retailers trending 
toward a "family" characterization, 
however, religious videos have a 
greater potential of reaching beyond 
the traditional ecclesiastical outlets. 

"Chains are trying to define them- 
selves as 'family chains,' " said mod- 
erator Tim Frye, founder of consult- 
ing firm Frye Associates. Pointing to 
a Blockbuster Video test of religious 
video sections, Frye predicted that re- 
ligious tapes will enter the main- 
stream video marketplace as video re- 
tailers evolve toward a "family value - 
oriented" character. 

Frye noted, however, that religious 
videos are manufactured, distributed, 
and sold through a "complicated" 
network of mostly small companies 
and strictly church -affiliated retail 
channels. Robert Murphy, video coor- 
dinator for Spring Arbor Distribu- 
tors, one of the leading Christian 
product wholesalers, cited only four 
"impact players" out of the approxi- 
mately 100 Christian video compa- 
nies: Mark IV Pictures, Sparrow 
Corp., Tyndale Publishing House, 
and Word Inc. 

More significantly, Murphy esti- 
mated that only 40%, or slightly more 
than 2,000, of Spring Arbor's 6,500 
Christian bookstore /retail ac- 
counts -the outlets where Christian 
videos are most available -rent vid- 
eos. The typical outlet has a sales in- 
ventory ranging from 75-250 titles. 

"Depth and breadth of copy aren't 
issues," said Murphy. "If you get the 
title in the store you're doing a good 
job." 

Once the product is established, 
though, it's likely to last much longer 
than general marketplace titles. Mur- 
phy reported that unlike typically 
short-lived secular video titles, videos 
that are a year old or older make up 
60% of the current Christian product 
demand. He added that many such ti- 
tles are between 2 and 4 years old. 

"The one word for the Christian 
bookstore market is 'opportunity,' " 
Murphy continued, stressing the 
need for a wide -scale market plan us- 
ing such traditional sell- through 
mechanisms as point -of- purchase ma- 
terials, return allowances, and co-op 
dollars. Of the estimated 600 -700 
stores that now sell Christian video, 
Murphy said 20% of those outlets ac- 
count for 80% of the sales. 

Murphy placed the video slice of 
the total Christian bookstore pie at 
between 2% and 5 %. Bill Hearn, se- 
nior VP of marketing for the Chris- 
tian audio /video product distributor 
Sparrow Corp., said that the video 
part of Sparrow's predominantly mu- 
sic audio product business had dou- 
bled in the last year to 14% and pre- 
dicted a growth to 25% over the next 
three years. 

Noting that his current 90 -title vid- 
(Continued on page 55) 
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STORE 

MONITOR 
by Earl Paige 

MOM 'N POPS VS. CHAINS: Early indications, as 
American Video Assn. members descended on New Or- 
leans for the group's annual soiree, April 13-16, are that 
the uppermost topic continues to be survival in the face 
of increasing competition. 

"It depends on who you talk to, because some people 
will say the mom -and -pops are dropping like flies," says 
Tom Daugherty, owner of two North of Hollywood 
stores in Hayden Lake, Idaho, and interim AVA chair- 
man who also heads the Spokane, Wash., chapter of 
Video Software Dealers Assn. chapter. In business al- 
most five years, Daugherty says, "We don't feel the 
presence of Blockbuster in the Pacific Northwest yet. 
We have some National Video stores, and we realize 
what the National and West Coast Video merger 
means -they will become stronger. Another effect I see 
is that many small chains are positioning to be acquired. 
But it's a different world out there these days. Stores 
aren't selling for the big chips. All your blue sky, your 
good will- that's out the window. These chains are very 
savvy and aggressive when they come in and look you 
over." 

Competition is coming not just from the specialty 
chains either, say AVA leaders. "Most competition 
around us is coming from convenience stores and gro- 
cery stores," says Bill Mitchell, owner of two 8- year -old 
Tapes To Go near Akron, Ohio, and an AVA director. "I 
used to see no video stores when I would drive the 25 
miles between the stores. Now I count 12 places that 

have video rental. Most have almost no selection, but 
there are so many of these type of outlets." 

Many AVA stores are relatively isolated from large 
population centers where the chains concentrate, but the 
convenience stores are everywhere, says Mike Sell, who 
just resigned from a board post. Sell, a newspaper pub- 
lisher in tiny Monroe City, Mo., says he got into video 
"because a friend came to me with the opportunity." He 
says he sold his interest in Venture Video because of an 
attractive offer and will continue with the paper. 

Because AVA has stressed the sale of accessories and 
hardware since the time it was founded by John Power 
in 1980, many AVA members have diversified, indicates 
veteran director Nate Sherer, owner of 6- year -old Video 
Corner in suburban Pittsburgh. Sherer has a video pro- 
duction company, too. "It started out as a spinoff but it 
just kept growing," says Sherer, who spends more time 
at the new business but is only 10 minutes from the 
store "and am in there everyday," he adds. 

As AVA convened, directors -and Power especially - 
say membership has stabilized (Billboard, April 15). In 
the past year, a new 18,000- square -foot headquarters 
building opened in Chandler, Ariz., a Phoenix suburb. 
"We're much more efficient," says Power, because the 
facility was designed for AVA's needs whereas the old 
Mesa headquarters just sprawled out over the years as 
the buying group expanded. 

WHOLESALE KUDOS: In an unusual gesture, RCA/ 
Columbia Pictures Home Video is taking out trade ads 
to salute its distributors' job with "Willow." In the ad 
from RCA /Columbia, which has drawn steady fire on its 
restricted distribution program, each wholesale firm's 
president is pictured: David Bronstad, Best Video; 
Marty Gold, Artec Inc.; Sidney Greenberg, Bellevue 
Home Entertainment; Glen Greene, Video Trend; 
Barry Haugen, BMG Music Canada; J.D. Mandelker, 
Sight & Sound; Bob McCloskey, Video One; Gary 

(Continued on page 54) 

MICHAEL'S BACK... 
RID HE'S IN 
THE ONLY 

MAJOR HORROR 
MOVIE to 
BE RELEASED 
THIS MAY. 

HALLOWEEN 
THE RETURN OF MICHAEL MYERS 

MOUSTAPHA AKKAD PRESENTS DONALD PLEASENCE 

IN "HALLOWEEN 4" ATRANCAS INTERNATIONAL FILMS, INC. PRODUCTION 

'If,NALLOV.'EEN ASSOCIATE DIRECTOR Oi 
Br ALAN HOWARTH reENE BY JOHN CARPENTER ',Toga M. SANOUSI PNOrocRAPNr PETER LYONS COLLISTER 

s,oeI 
DHANI LIPSIUS & LARRY RATTNER & BENJAMIN RUFFNER AND ALAN B. MCELROY 

SCREENPCé; 
ALAN B. MCELROY PR°DDCe° PAUL FREEMAN EPñóóú IcáiIIOUSTAPHA AKKAD p1RE`Té 7 DWIGHT H. LITTLE 

R s_ 4. ., ® A GALAXY RELEASE 
.}.. : P[AO.NE ':n. PAPERBACK PANAVISION :....ue iurro...nr. 

RETAIL TRACK 
(Continued from page 45) 

man, the founder of stalwart Wash- 
ington, D.C., web Waxie Maxie. At 
press time, Silverman, the father of 
current chain president Mark Silver- 
man, was still in Washington Hospi- 
tal Center, recovering from heart 
surgery that he underwent in late 
February. VP /GM David Blaine re- 
ports the elder Silverman appears to 
be "well on the way to recovery" fol- 
lowing an additional minor surgical 
procedure March 3. 

FAST TRACK: A fresh catalog of 
CD accessories is available from 
Stamford, Conn.-based Bear Distrib- 
uting Co. You can land one free via 
their toll -free number, 800 -777 -1822 

. Ted Higashioka, former sales 
maven for the jazz division at MCA, 
has landed at California Record Dis- 
tributors as VP of marketing ... 
Rochester, N.Y., instrument- and -rec- 
ord combo House Of Guitars and Ar- 
mand Schaubroeck, the store's cam- 
era -shy owner, hosted an in -store by 
EMI cruncher Queensryche. Schau- 
broeck says that afterward, Queens - 
ryche tour mate Metallica shopped 
the store for vintage instruments. 

SPACE SAVERS: Browser Display 
Systems, a division of Chicago One 
Stop, is in the process of adding a 
new CD merchandising system to its 
existing line of video browsers. 

In a nutshell, both the audio and 
video systems provide the dealer with 
plastic sleeves, which allow for space - 
efficient display of titles with behind - 
the-counter storage for the live prod- 
uct. In the video system, stores place 
a folded copy of the video box in the 
sleeves. The new CD browsers are 
designed to carry the CD booklet and 
permit 400 titles to be displayed in 2 
square feet of space ... A kind word 
of warning, however, for anyone who 
is considering the CD Browser sys- 
tem, the Lift Discplay system, or any 
other scheme that takes live disks off 
the sales floor. These methods may 
spell some relief as far as theft pre- 
vention, but they also carry a price, 
since CBS charges its accounts $1 for 
any CDs that are returned without 

the 6 -by -12 -inch longbox intact. 
Why? Because Paul Smith, the 

distributor's senior VP of marketing 
and sales, loves open display of prod- 
uct. And he thinks having the com- 
plete package on the selling floor 
leads to more impulse purchases than 
might occur in the systems described 
above, which necessitate the extra 
step of having the sales clerk grab 
the live disk for the customer. In 
Smith's mind, if a merchandising 
scheme is theft -proof, it's also likely 
to be sales -proof. 

TAKING OFF: In March, Washing- 
ton, D.C. -chain Kemp Mill Records 
went Airborn, joining the ranks of re- 
tail chains that have organized cam- 
paigns on behalf of developing talent. 
The promotion borrows many tricks 
that have been used by other retail- 
ers. 

Each month, the 31 -store network 
picks 10 titles, chosen from all musi- 
cal genres. Signs bearing Kemp 
Mill's Airborn logo draw attention to 
a special product display, and there is 
a two-color Airborn newsletter that 
features bios, pricing, album -cover 
minis, and photos. Airborn CDs are 
typically priced at $10.99 or $11.99; 
tapes and LPs at $5.99 or $6.99. The 
campaign also promises print and ra- 
dio support ... In a related campaign, 
Kemp Mill has patted with continu- 
ous -music station WPGC Washing- 
ton to promote a Pick Artist Of The 
Week. The artist, and even the label, 
are identified on air each time the fea- 
tured selection is played. Kemp Mill 
chips in a 12 -spot buy, while the sta- 
tion antes up two dozen 20- second 
promotional announcements. Special 
WPGC signage anchors the in -store 
product display. 

Retail Track is looking for your 
news -and your predictions of 
which four teams will emerge as 
Major League Baseball's 1989 divi- 
sional champs. Call Geoff Mayfield 
at 212 -536 -5240, or fax him at 212- 
536 -5358. 

Curly, But No Moe. Curly Neal, center, long one of the stars of the Harlem 
Globetrotters exhibition basketball team, made a stop at Tower Video on Sunset 
Boulevard in Los Angeles to promote the Fries Home Video tape "Harlem 
Globetrotters: Six Decades Of Magic." Joining him are Linda Chan, left, Fries 
Western regional marketing director, and Gayle Boswell, Tower Video regional 
manager. 

52 BILLBOARD APRIL 22, 1989 

www.americanradiohistory.com

www.americanradiohistory.com


As seen in TIME Magazine. 

If 
quaIIfY" 

yOU w âflt for less settle o n 
thâfl the e s . 

VHS Logo Trademark 
which 

licensed 

is a videocassette 
with 

ed under license from JVC. 
nd meets the 

The best quality stem. 
nti s it es been manufactured highest standards of 

vHS Video 

meets 

represents er of the 

requirements 
videocassette of JVC, 

creator and developer 

IS THE OWNER OF THE VHS CGC 
TRADEMARK 

JVC 

you 
are buying 

reputable video outlet to make 
sthet could damage 

Buy your cassettes at a repot 
B yY 
a VHS licensed cassette and not one of inferior quality 

your VCR. 

or manufacturing 
videocassettes 

bearing 

Anyone selling 
Trademark 

without the authorization JVC is 

in 

VHS Logo Tw be liable to JVC 

violation of law and may 

JVC® 
VICTOR COMPANY OF JAPoAN, 

IMTTED 
JAPAN 

g.14, NIHONBASHI- 
HONCHO 4 

CONTACT Larry Finley Associates, Inc. Phone: (212) 595 -6062 Fax: (212) 724 -0522 

www.americanradiohistory.com

www.americanradiohistory.com


r ILEO RETAILING 

Mass. Meet A Big Draw 
VSDA Takes Care Of Business 

BY DAVID WYKOFF 

DANVERS, Mass. Attendance 
was up and activity was high at the 
biennial trade expo hosted by the 
New England chapter of the Video 
Software Dealers Assn., held April 
1 -2 at the Sheraton Tara Hotel 
here. 

One of the messages that came 
through loud and clear here during 
the successful mini trade show is 
that this region's dealers are still 
bitter about the controversial re- 
gional distribution that RCA /Co- 
lumbia adopted last year (Bill- 
board, Dec. 3). 

According to figures offered by 
local chapter president Jan De- 
Masse, the Sunday trade show and 
seminars attracted approximately 
1,100 attendees. On the previous 
evening, a party hosted by Touch- 
stone Home Video, which included 
a showing of "Cocktail," garnered 
attendance of nearly 450 people. 
Both figures are up substantially 
from the chapter's previous expo, 
held two years ago on the same 
weekend . 

"Attendance for the trade show 
increased by approximately 200 
people, primarily in retail repre- 
sentation," says DeMasse, also the 
co -owner of Video Place in Exeter, 
N.H. Dealers traveled from as far 
away as Syracuse, N.Y., and To- 
ronto, mingling with delegates 
from Maine, New Hampshire, Ver- 
mont, and Massachusetts. 

The trade floor's 80 booths were 

filled by 73 exhibitors, up 20% over 
two years ago. There was also 
near -blanket participation from 
the major studios and area distrib- 
utors, both showing an improve- 
ment over 1987. 

"The response we received from 
the vendors was that retailers 
were here to talk business and ex- 
change information, not just to col- 
lect point -of- purchase and post- 
ers," DeMasse says. 

Mike Lucey, account manager 
for CheckPoint, a security systems 
manufacturer, called the expo 
"the best show that I've attended, 
both in terms of response from re- 
tailers and time -effective presen- 
tation to prospective clients. 

"Allowing the potential custom- 
ers to play with our system is a 
most important step in our market- 
ing," Lucey says, noting that he 
gained at least one customer from 
people he met at the show. 

The expo's two well- attended 
seminars featured nationally 
known speakers: Michael Fortino, 
president of Priority Management 
and a frequent speaker on the 
VSDA trail, and Applause Video 
chairman Allan Caplan. Fortino 
spoke on improving time efficien- 
cy, and Caplan's presentation was 
a distilled version of his eight -hour 
"Guerrilla Marketing" slide show. 

The expo's only moments of con- 
troversy came during a question - 
and- answer period following Ca- 
plan's presentation, hosted by 

(Continued on next page) 

STORE MONITOR 
(Continued from page 52) 

Rockhold, Commtron Corp.; Jim 
Schwartz, Schwartz Bros.; John 
Taylor, Ingram Home Entertain- 
ment; James Warburton, Baker & 
Taylor; Walt Wiseman, Major 
Video Concepts; and Terry Wood- 
ward, Wax Works /Video Works. 

PLAY BALL: A number of retail- 
ers are capitalizing on the start of 
the baseball season as well as the 
theatrical opening of Paramount's 
"Major League" to push titles 
themed to America's national pas- 
time. Among a handful of offer- 
ings are "Stealing Home," "Bull 
Durham," "Eight Men Out," "The 
Natural," "The Bingo Long Trav- 
eling All- Stars," and any number 
of such classics as "The Lou Geh- 

240 VIDEO TITLES in 
2 sq.ft. for counter 

or wall display. 

Write 
or call for 

FREE ¡® 

sample) 

BrowQr® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior Chicago. IL 60610 

Phone: 312 -822/0822 Tolltree: B00- 822/4410 

rig Story." 

DOUBLE MEETING: One answer 
for VSDA chapters in complex 
metro markets comes from Nancy 
Benedetto, who heads Video 
Room West, New York, and the 
New York /New Jersey group. To 
accommodate dealers out on Long 
Island, N.Y., a program presented 
in New Jersey will be repeated six 
days later. Hot topics, too: "Retail 
ers vs. Mass Merchants" and "Fair 
Street -Date Competition." 

CLOSED MEETING: That prob- 
lem of nonmembers grabbing all 
the posters and goodies at VSDA 
chapter meetings and trade shows 
is being addressed by the St. Louis 
chapter. Attendees may join 
VSDA at the door. 

RKO EXPANDS: Look for Man- 
hattan, N.Y. -based RKO Warner 
Theatres Video to make a bid at 
becoming a bigger player along 
the East Coast. This is the chain 
that began as Video Shack, found- 
ed by Arthur Morowitz and How- 
ard Farber. Under parent ALMI 
Group, RKO just bowed its fourth 
Long Island, N.Y., store in Bal- 
dwin, with 25 more stores slated in 
the next 12 months, promises Ste- 
ven Berns, president and chief op- 
erating officer. The chain is also 
promoting aggressively by offer- 
ing three $4,000 pianos in a "Big" 
sweepstakes. 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

Principal 
Performers 

E 
d 

icc 

w 
.E 

cc 

1 1 6 A FISH CALLED WANDA 

* * NO. 1 * * 
CBS -Fox Video 4752 John Cleese 

Jamie Lee Curtis 1988 R 

2 2 10 DIE HARD CBS -Fox Video 1666 Bruce Willis 
Bonnie Bedelia 

1988 R 

3 7 3 CROCODILE DUNDEE II 
Paramount Pictures 
Paramount Home Video 32147 

Paul Hogan 
Linda Kozlowski 

1988 PG 

4 4 6 MIDNIGHT RUN Universal City Studios 
MCA Home Video 80810 

Robert De Niro 
Charles Grodin 1988 R 

5 3 6 BIG BUSINESS Touchstone Pictures 
Touchstone Home Video 605 

Bette Midler 
Lily Tomlin 1988 PG 

6 11 2 BIG CBS -Fox Video 4754 Tom Hanks 1988 PG 

7 6 6 MARRIED TO THE MOB Orion Pictures 
Orion Home Video 8726 

Michelle Pfeiffer 
Matthew Modine 

1988 R 

8 5 10 BULL DURHAM Orion Pictures 
Orion Home Video 8722 

Kevin Costner 
Susan Sarandon 

1988 R 

9 18 3 PUNCHLINE RCA /Columbia Pictures Home Video 6- 
25010 

Sally Field 
Tom Hanks 1988 R 

10 9 3 CLEAN AND SOBER Warner Bros. Inc. 
Warner Home Video 11824 

Michael Keaton 
Kathy Baker 

1988 R 

11 15 2 BETRAYED MGM /UA Home Video M800945 Debra Winger 
Tom Berenger 1988 R 

12 8 11 THE DEAD POOL Warner Bros. Inc. 
Warner Home Video 11810 Clint Eastwood 1988 R 

13 10 10 THE PRESIDIO Paramount Pictures 
Paramount Home Video 31978 

Sean Connery 
Mark Harmon 1988 R 

14 14 3 MOON OVER PARADOR Universal City Studios 
MCA Home Video 80802 

Richard Dreyfuss 
Raul Julia 

1988 PG -13 

15 12 4 IRON EAGLE II IVE 63258 Louis Gossett Jr. 1988 PG 

16 13 13 YOUNG GUNS Morgan Creek Productions 
Vestron Video 5267 

Emilio Estevez 
Kiefer Sutherland 1988 R 

17 20 21 THREE MEN AND A BABY Touchstone Pictures 
Touchstone Home Video 658 

Tom Selleck 
Steve Guttenberg 1987 PG 

18 16 14 RED HEAT IVE 66057 A. Schwarzenegger 
James Belushi 

1988 R 

19 17 12 THE GREAT OUTDOORS Universal City Studios 
MCA Home Video 80811 

Dan Aykroyd 
John Candy 1988 PG 

20 25 4 MESSENGER OF DEATH Cannon Films Inc. 
Media Home Entertainment M012022 Charles Bronson 1988 R 

21 19 6 HERO AND THE TERROR Cannon Films Inc. 
Media Home Entertainment M012020 

Chuck Norris 
Steve James 

1988 R 

22 21 8 THE GOOD MOTHER Touchstone Pictures 
Touchstone Home Video 610 Diane Keaton 1988 R 

23 24 5 FEDS Warner Bros. Inc. 
Warner Home Video 11828 

Rebecca DeMornay 
Mary Gross 1988 PG-13 

24 22 8 CADDYSHACK II Warner Bros. Inc. 
Warner Home Video 11791 

Jackie Mason 
Chevy Chase 1988 PG 

25 23 7 POLTERGEIST Ill MGM /UA Home Video M800940 Tom Skerritt 
Nancy Allen 1988 PG -13 

26 36 2 PLATOON LEADER Cannon Films Inc. 
Media Home Entertainment MO12011 Michael Dudikoff 1988 R 

27 27 9 WAXWORK Vestron Pictures Inc. 
Vestron Video 5290 

Zach Galligan 
Deborah Foreman 1988 NR 

28 30 3 THE BIG BLUE RCA /Columbia Pictures Home Video 6- 
25008 

Jean -Marc Barr 
Rosanna Arquette 1988 PG 

29 26 14 
THE UNBEARABLE LIGHTNESS OF 
BEING 

Orion Pictures 
Orion Home Video 8721 

Daniel Day -Lewis 
Juliette Binoche 1988 R 

30 29 4 BLACK EAGLE Imperial Entertainment 1802 Sho Kosugi 
Jean Claude Van Damme 

1988 R 

31 28 4 IMAGINE: JOHN LENNON Warner Bros. Inc. 
Warner Home Video 11819 

John Lennon 
Yoko Ono 1988 R 

32 33 8 ELVIRA MISTRESS OF THE DARK New World Entertainment 
New World Video A88002 Elvira 1988 PG -13 

33 NEW I MAC AND ME Orion Pictures 
Orion Home Video 8728 

Christine Ebersole 
Jonathan Ward 1988 PG 

34 40 16 SHORT CIRCUIT 2 Tri -Star Pictures 
RCA /Columbia Home Video 6 -27008 

Fisher Stevens 
Michael McKean 1988 PG 

35 31 15 BLOODSPORT Cannon Films Inc. 
Warner Home Video 37062 Jean Claude Van Damme 1988 R 

36 38 20 STAND AND DELIVER Warner Bros. Inc. 
Warner Home Video 11805 

Edward James Olmos 
Lou Diamond Phillips 1988 PG 

37 34 3 TRACK 29 Cannon Films Inc. 
Cannon Video 31031 

Theresa Russell 
Christopher Lloyd 1988 R 

38 32 11 THE THIN BLUE LINE HBO Video 0177 Not Listed 1988 NR 

39 37 14 MONKEY SHINES Orion Pictures 
Orion Home Video 2766 

Jason Beghe 
John Pankow 1988 R 

40 39 4 U2 RATTLE AND HUM Paramount Pictures 
Paramount Home Video 32228 U2 1988 PG -13 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. 
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IDEO RETAILING 

RELIGIOUS VIDEOS 
(Continued from page 51) 

eo inventory includes drama, music 
concerts, children's, and instructional 
categories, Hearn pointed to the near 
100,000 -unit combined sales in the 
Christian bookstore market rung by 
three Stormie Omartian exercise 
tapes and said that the series would 
now be mainstream marketed based 
on its "wholesome family approach." 

Eric Goldman, president of the 
Jewish video publisher Ergo Media 
Inc., described his product's unique 
marketing aspects. 

"Jews are funny," he said. "They 
may not go to the synagogue, but 
they feel good about watching [Jew- 
ish -oriented video] with the family in 
the privacy of the home." 

Counting more than 60 titles in his 
wide -ranging catalog- including Is- 
raeli feature films and documenta- 
ries, Yiddish "nostalgia" titles, and 
cooking instructionals- Goldman re- 
lated the problems of getting his 
goods into the 228 Jewish bookstores, 
156 Judaica stores, and 1,200 syna- 
gogue gift shops, and of the difficul- 
ties in getting them properly dis- 
played. 

"Strangely," he added, "the more 
identified the Jew, the less interested 
[he is] in video. Video isn't the issue - 
they have all the Jewish necessities 
of their lives at the temple or syna- 
gogue." 

But Goldman noted that 40% of the 
North American Jewish population 
are unaffiliated with a formal reli- 
gious branch. And while traditional 
Jewish retail outlets have been reluc- 
tant to carry video, Ergo has estab- 
lished a successful mail -order busi- 
ness. 

Direct marketing has also proved a 
boon at Hanna -Barbera Home Video, 
marketer of the million -selling "Han - 
na-Barbera's Greatest Adventure: 
Stories From The Bible" line. Alyssa 
Padia, director of international sales, 
said that direct -response TV commer- 
cials accounted for 48% of sales in 
1987, up from 22% in the previous 
year. 

The percentage dropped 10 points 
in 1988, placing it just below the 40% 
sales mark in the religious market- 
place. But Padia noted the emerging 
mass market for the animated series, 
which last year amounted to 17% of 
sales following a price -point reduc- 
tion to $14.95. 

MASS. VSDA MEET 
(Continued from preceding page) 

VSDA president Lou Berg. 
Berg asked for negative dealer 

reaction to RCA /Columbia Home 
Video distributor cuts, prefacing 
the inquiry by commenting, "What 
we'd like to find out is if RCA's 
program is really having the nega- 
tive effects on dealers that we 
hear murmurs about. We'd like to 
just hear from those people who 
are having problems." 

Though the seminar audience of 
approximately 300 had dwindled to 
less than half that number by the 
time Berg broached the subject, a 
number of retailers spoke up 
about communication, pricing, and 
other problems with their assigned 
RCA /Columbia distributors. Com- 
plaints included having to pay for 
postage to receive p -o -p material, 
increased wholesale prices, and 
nonexistent follow -up. 

L,. 
44 Rather than spend hundreds of thousands cf advertising ,4) 

dollars introducing our new company, we dec_ded to give it 

to you in the form of this unique, first- time -ever deal in the 
history of the video industry. 

3 Times 
the Rentals 

3 Times 
the Revenues 

3 Times 
the Profits 

for '/3 the Price! 

PREBOOK DATE: MAY 8 

ON SALE DATE: MAY 26 

COLOR /96 minutes 

$89.95 

-Ycram Pelman, President, South Gate Entertainment 

REMEMBER HIM 

BEFORE HE DISMEMBERS YOU! 

ARISTA FILMS MOTS ACHRISTOPHER REYNOLDS FILM "OFFERINGS" 

STARRIND LORETTA LEIGH BOWMAN ELIZABETH GREENE G. MICHAEL SMITH JERRY BREWER 

ASSOCATF PRODUCER BRYAN STEVENS PRODUCTION MANAGER PAUL P. MURPHY DIRECTOR OF PHOTDRAPHI R.E. BRADDOCK 

MUSICRYRUSSELL D. ALLEN PRID UCED ,WWISN &OIRECTEDBYCHRISTOPHER REMOLDS 

AN ARISIA FILMS RI LEASE IN COLORN 14 4,yr,, jZ .":''.'_LL_.. 1988 ARISTA FILMS. INC 

Atiairibastakii. 

"Prebook Prepack 

Offer." For every 

tape purchased, we 

will give you T i 

tapes FREE. 

#1001P 

Not 

available 

through 

Commtron 
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A ESTEE 
AND MIAMI SOUND MACHINE 
LET IT LOOSE 

ON VIDEOCASSETTE 

WITH A 

"HOMECOMING 

CONCERT:' 

Gloria Estefan sizzles in the triumphant 
final concert of her smash tour, 
back home before a sellout crowd in 

the Miami Arena. Features seven Top -I0 
smashes including "Conga; "I -2 -3; 
"Rhythm Is Gonna Get You" and 
"Anything For You:' 

ESTEFA\ 

19r-49o17 

THIS VIDEO 

IS GONNA 

GET YOU! 

AVAILABLE NOW! 
Suggested Retail Price: $19.98 

Distributed by CBS Records. 

1989 CBS Recorcl, Inc 

CM 
( M T I P P I I f I f 
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Who Will Lead the British 
Pop/Rock Charge into the 
'90s? The Success Story 

Continues .. . 

By CHRIS WHITE By CHRIS WHITE 

hile U.K. record in- 
dustry pundits are reluctant to predict any specific musical 
trends for the 1990s, the final year of the present decade is 
producing a large number of British pop /rock acts being 
groomed for potential stardom. 

Acts in the dance sector confirm the continuing popularity 
of this genre, and a return to guitar -based bands is evident. 
The emphasis is again strongly on the live circuit as opposed 
to the nurturing of bands which flourish only in the studios. 

Malcolm Dunbar, head of A &R at WEA U.K. says: "The in- 
die scene still thrives here and producing interesting bands. 
It's one area of the business which constantly provides acts 
with prospects of going on to broader and greater levels." 

But he also notes: "While dance music is still very impor- 
tant, it's a difficult area to develop artists. Any that do come 
through are the exception rather than the rule. The live situ- 
ation in the U.K. is much better than many give it credit for." 

WEA has become a major talent source, acts developed in 
the past year including Enya and Tanita Tikaram "and, to an 
extent, Chris Rea." Dunbar says other acts are expected to 
make similar progress soon, including Gail Ann Dorsey. 
"The Beloved is a band signed last summer and will come 
through this year. Other acts we're working on include the 
River Detectives from Scotland, with a debut single 'Chains' 
and plenty of fan following as a result of consistent gigging 
round the U.K. 

"We've also signed Slammer, a thrash metal band, being 
produced on a debut album by Mark Dodson." He also notes 
Notorious, featuring one -time Bronze solo act Robin George 
and Sean Harris, former front man with Diamond Head. 

Jive Records, part of the Zomba Group, is pushing strong- 
ly for upcoming acts the She Rockers, the Wee Papa Girl 
Rappers, Sarah Jane Morris, Romeo's Daughter and Big 
Fun. Rap act the She Rockers are working on a debut album 
and "We're anticipating strong reaction in the U.S.," says 
Jive A &R director Steven Howard. 

The Wee Papa Girl Rappers were introduced to the hip 
hop scene by London's Junior G and have had several hits, 
including a rapping version of George Michael's "Faith," 
"Heat It Up" and "We Rule." Romeo's Daughter, fronted by 
girl singer Leigh Matty, are described by Howard as "a cross 
between the Cars and the Pretenders." Soon to tour, the 
band's album is produced by rock singer John Parr and Def 
Leppard producer Mutt Lange. 

Jive director Bob Nolan: "There's this concept that Jive is 
very much involved in black and dance music, but at the end 
of the day we're aiming at the pop market." 

One -time MD of Demon Records in the U.K., Andrew Lau- 
der now heads the Silvertone label under the Zomba umbrel- 
la. Among his first signings are: The Men They Couldn't 
Hang, previously with WEA; Brendon Croker, whose first al- 
bum includes Mark Knopfler guitar contributions; and Man- 
chester -based rock band Roses. 

(Continued on page U -14) 

FROM THE TOP: WATERBOYS' MIKE SCOTT; 
TANITA TIKARAM; SIMPLY RED'S MICK HUCKNALL; 

FINE YOUNG CANNIBALS; THE PASADENAS. 
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UK'89 
British Phonographic Industry: 
PREPARING FOR THE CHALLENGES OF 1993 

By JOHN DEACON 

'n my 10 years as director general of the BPI, there have 
been more far -reaching changes than could ever have 
been foreseen when the U.K. record industry first found 

its collective voice in the early 1970s. 
We're now adjusting to the first copyright law reform 

since 1956 -when there was no BPI to speak for the record 
industry -and we have another, even big- 
ger, task ahead of us: preparing for the 
EEC single market in 1992. 

The wide range of BPI activities and 
achievements reflects, as it should, the 
U.K. music industry itself. It is constantly 
adjusting, not only to musical tastes and 
new talent, but also to technological devel- 
opments, new media, new threats to its 
survival and growth, effects of new legisla- 
tion and economic instability. It is also ad- 
justing to its own new image. 

The BPI today, as evidenced in recent 
weeks, is a high -profile organization and 
recognized as such at international level. 

Two examples stand out. First, in Febru- 
ary, the BRITS (British Record Industry 
Awards) were presented at their new venue, the Royal Albert 
Hall, and broadcast later to many other countries. Seen by 
an estimated 100 million viewers, the BRITS is now estab- 
lished as the official U.K. music industry awards show, and 
is totally financed by BPI members. 

All but two viewer /listener winners were voted for by 
BPI's 135 record company members. These are not sales - 
or chart-based awards, but a true reflection of artistic suc- 
cess in both popular and classical fields. 

The second example, and one which perfectly illustrates 
the changing character of the record industry, was the an- 
nouncement of the BPI initiative in setting up the first 
School for the Performing Arts. It is for 13 -18 year -olds, 

and is funded jointly by the BPI -administered British Record 
Industry Trust, with a 1.1 million pound initial investment, 
and the government, via its department of education and 
science. 

Science -that is, the technological knowledge and skill re- 
quired in the music and arts industry of the 1990s -is the 
key to government commitment in this project in funding 
terms. As the youth population figures decrease sharply 

throughout Europe, the industry will be 
competing for skilled staff, and the school 
is the first step in anticipating this need. 

Though our industry is well -known for 
generosity and support of charities, this is 
the first time it has been seen to contribute 
directly to education. Added significance of 
this joint venture is the government atti- 
tude to the record industry. We now have 
full recognition of our integrity and our ma- 
jor contribution to the national treasury, 
the export figures, the growth of the sound 
recording industry, the promotion of Brit- 
ish culture via our musicians, at interna- 
tional level. 

The BPI is a highly- respected trade asso- 
ciation. It has been able to lobby success- 

fully for its members' rights, as illustrated recently as the 
first stages of the 1988 Copyright Act are introduced. 

As an industry we've emerged much stronger than before, 
especially in the control of rental rights, and with better anti - 
piracy legislation. 

Inevitably the new law is one step behind technological de- 
velopments but the new rental control means that BPI's per- 
sistence has nipped a potentially huge problem in the bud. 

And the effects of the 1988 Act are not limited to the U.K. 
The BPI now has a new role to fulfill. At present, we repre- 
sent the industry to parliament, to the creative unions, to 
copyright owners and administrators, to developers of new 

(Continued on page U -6) 

John Deacon, 
director gener 

The British Record Producers Guild: 
COMMUNICATION ACROSS THE BOARD 

T 
By JIM EVANS 

he British Record Producers Guild, a divison of the 
Assn. of Professional Recording Studios (APRS), was 
initiated in 1985 for the purpose of developing com- 

munication between recording studios and their users. The 
Guild membership now comprises the cream of British pro- 
ducers. 

Included in the member roster: Gus Dudgeon, Hugh 
F'adgham, Tony Swain, Alan Parsons, Tom Allom, Mike Batt, 
Peter Collins, Geoff Calver, Stuart Colman. John Eden, Ru- 
pert Hine, Liam Henshall, Steve Hillage, Michael Howlett, 
Stephen Hague; Steve Jolley, Andre Jacqhemin, Chris Kim- 
sey, John Leckie, Clive Langer, Gary Lyons., Adrian Lee, Da- 
vid Notion, Robin Millar, Steve Nye, John Punter, Alan 
Shacklock, Mike Vernon, Tony Visconti, Pip Williams, Alan 
Winstanley, Tony Clark, Guy Bidmead, Paull Samwell- Smith, 
John Brand, and Eric Stewart. 

Says Phil Wainman: "We all assumed that producers 
would be too fiercely in competition with each other to come 
together in a professional guild, but it fact we are not. 

"We found we wanted a guild because we thought we 
could further the industry and its technology by getting 
manufacturers to work together, and that seemed like a 

good idea: that they should know the facilities we really 
need, rather than just plonking a piece of equipment on to 
our desks and saying `there it is' and getting it totally wrong. 

"lt also gives us a chance to talk about acts, about the 
development of our industry, and to communicate with the 
record companies." 

Discussing the reasoning behind the formation of the 
group, Gus Dudgeon says: "I joined because obviously if all 
the producers could get together and act in concert, it would 
have a cumulative effect and we would all benefit. When I 

actually had a chance, through the guild, to meet and talk 
with other producers, it turned out that they do all have the 
same problems. 

"Each was thinking: 'we ought to be doing something 
about that.' And together we've done something about quite 

a few matters. It's interesting that the record companies 
have actually come to us on some occasions with problems 
from their side. We have talked to them, talked to the mem- 
bership, and been able to go back with some kind of solid 
answer." 

Robin Millar: "A record producer is in the front line and 
sometimes can feel very isolated and very lonely. One rea- 
son I remain a member of the guild is that when we all get 
together and talk about our hopes and fears, problems, tri- 
als and errors, I think it gives us a little more confidence in 
the way we can do our job." 

Phil Wainman: "There's a lot of buck passing in our pro- 
fession, from people who call themselves record producers. 
We've been able to establish for our profession exactly what 
we do. We are the hub of the wheel. 

"The act comes to us. The record company comes to us. 
We have to sort the material out, pick the keys, pick the stu- 
dios, sort the budgets out. Everything to do with the record- 
ing is the producer's job, and the producer must be properly 
accountable. Because of this, it's good that we, through a 

professional guild, talk to the record companies." 
Gus Dudgeon: "There are so many formats now, and so 

much care is needed to get the best out of them. The sort of 
thing that upsets me is going out to buy the CD of a record I 

engineered a long time ago, and finding it sounds exactly 
like the original vinyl without the scratches and bumps. In 
my opinion, that's daft. Why don't record companies come 
back to us as producers and ask us to go back into the stu- 
dio and spend some time doing a new production master of 
our earlier recording for CD ?" 

As well as developing lines of communication with the rec- 
ord companies and the media, the Producers' Guild is also 
keen to assist and advise the younger, less experienced, 
producers. Says Robin Millar: "I like to think we do some- 
thing to encourage new producers to adopt and maintain 
professional standards of work, responsibility, management 
of budgets and so on. 

"Some of the new producers have great ideas and are fun - 
(Continued on page U -14) 
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NMI UK'89 
MARTIN MILLS, MD, 
Beggars Banquet Records: 

Beggars Banquet has its 
biggest year ever coming 
up in 1989. A superb and 
all- conquering album from 
the Cult, a very special al- 
bum from Pierce Turner, 
great successors to suc- 
cessful last albums from 
Love & Rockets and Flesh 
For Lulu, together with the 

continuing story of the Go- Betweens, forthcoming albums 
for mid -year from Peter Murphy, Gene Loves Jezebel and 
new signings Thee Hypnotics and King Blank -all make for 
our busiest period ever. 

The U.K. record industry finds itself, almost unknowingly, 
at an enticing crossroads this year, and that's the prospect 
of, at last, freedom from the tyranny of the hit single. 

For years, anybody involved in trying to procure exposure 
and success for serious musical talent rather than transient 
entertainment has been faced with the Catch -22 of needing 
a hit single to sell albums (since that has been the only way 
of securing exposure for albums), while knowing that the 
top 40 singles chart is as natural a home for such music as 
a vegetarian restaurant is for a dog. 

Over the last five years, the U.K. top 40 singles list has 
comprised primarily dance music and teen -pop, together 
with singles from album acts which have been marketed into 
the top 40 on the basis of their fan following. 

Thus, for example, Beggars Banquet has been able to 
force the Fall and Fields Of The Nephilm on to an unwilling 
top 40, the point being not to have hit singles per se, but to 
achieve exposure for the accompanying albums. 

Now, however, we're beginning to see new album acts 
succeed and sell large quantities without needing to play the 
top 40 singles game. It seems that there is a real possibility 
that word -of- mouth, press, retail activity, non -pop radio, 
television, marketing and touring may consistently be routes 
to success, irrespective of daytime radio play and the sin- 
gles chart. 

A separation of the characters of the singles and album 
charts has crept up on us, reminiscent of life in the days of 
Mud and Pink Floyd in the early 1970s. Whereas two years 
ago, a hit album and a hit single went hand in hand, there is 
now a firm distinction between the inhabitants of the two 
charts: hit single acts may not sell albums; hit album acts 
may not need singles. 

This can only be extremely encouraging for all of us. The 
U.K.'s self -styled guru of pop, Pete Waterman, claims that 
the singles chart, contrary to popular belief, is alive and 
healthy for pure pop entertainment. 

In this one respect, he's right. The singles chart is correct- 
ly the domain of records rather than artists, and of "pop." 
The album chart should be the territory of serious artists, of 
older (but not old) demographics. If this label and others like 
us can secure sales and exposure for our album artists with- 
out venturing into hit single land, then we and our artists will 
be delighted to leave the singles chart to Mr. Waterman and 
his friends. 

What the industry must do now is encourage and invent 
new avenues for non -singles promotion. The record busi- 
ness has relied for too long on hit radio to do its job for it. 
Mass radio is a business in its own right and should have no 
obligations to the record industry. 

All format radio in the U.K. has to be all things to all men, 
and can never serve the longterm interests of record com- 
panies. We need to encourage Radio l's positive moves to- 
wards greater across -the -board exposure for albums, and 
particularly work toward the coming of musically specialist 
radio. 

The other key area for furthering the aims of album art- 
ists is retail. Recently retail in the U.K. has tightened up con- 
siderably as, indeed, it has in most countries. And while rec- 
ord sales have risen overall, the top artists are selling more 
and more and the healthiness of the sales of newer or small- 
er artists has been seriously eroded. 

The development of larger, more powerful and more corn - 
mercially oriented retail groups is the inevitable trend and, 
as with radio, there's no arguing with the fact that retail is 
there for its own interests and profit, not to serve the inter- 
ests of its suppliers. 

The record industry must support stores, independent or 
otherwise, that will support developing artists and are inter- 
ested in selling one each of 100 titles rather than 100 of 
one. 

Particularly, we must encourage retailers who foster an 
active, rather than passive, interest in music in their custom- 
ers. Retail is the point of contact for the record buyer, and 

FROM THE MANAGING 
DIRECTOR'S DESK 

record companies must encourage the revival of that unno- 
ticed missing link: in -store listening facilities. 

There's been a lot of trumpeting here of late about the 
advent of album radio and the decline of the single. Now we 
need to put two and two together and actively pursue the 
separation of the album and singles markets. 

The record industry can realize that album artists do not 
need singles, and those labels that can echo the nerve of En- 
sign /Chrysalis, who released the Waterboys album for near- 
ly three months without a single can create a whole new cli- 
mate in the U.K. for successful album artists. 

RALPH SIMON, executive 
director, Zomba Group 

In keeping with the phi- 
losophy that founded the 
increasingly successful Jive 
record label, the Zomba 
group of companies plans 
to continue the aggressive 
development of all creative 
aspects of its activities this 
year. 

Part and parcel of this 
thrust is the establishment of a new record label, Silvertone 
Records, run by U.K. A &R veteran Andrew Lauder. Signings 
thus far include The Men They Couldn't Hang, Brendan Cro- 
ker & the 5 O'Clock Shadows, Loudon Wainwright Ill, the 
Stone Roses and U.S. indie band Mary My Hope. 

Meanwhile, Jive continues its impressive assault on the 
U.S. charts. Our original goal of concentrating on getting the 
record "right" remains a central plank in our future. It's for 
this reason that we've invested so heavily in developing 
broad -ranging creative facilities: songwriting rooms in which 
our writers can experiment and develop; state -of- the -art re- 
cording and mixing complexes with programming rooms; 
and the latest pro -audio technology to craft songs and pro- 
ductions -all with renewed emphasis on the broadest inter- 
national exploitation of our product. 

On line for the year are plans for the opening of Zomba's 
new studio complex in Manhattan -the first time a U.K. rec- 
ord company has set up such a facility in New York City, and 
the continuing development of our publishing activities 
which, in 1988, hit success in the U.S. as the leading black 
music publisher and among the top three publishers overall 
in the world's most competitive marketplace. 

We're building a new office complex alongside our Willes- 
den base in North London to help our continued expansion, 
all of which is fostered on the credo that everything stems 
from achieving creative excellence and chart success by re- 
cording the "right" songs "just right." 

We're constantly committed to "leading edge" music. 
When we pioneered the rap genre almost six years ago with 
Whodini, many industry pundits dismissed our efforts. Last 
year we broke a number of new acts including D.J. Jazzy 
Jeff & the Fresh Prince, Kool Moe Dee and BDP, among oth- 
ers. 

And we'll be applying this developmental approach to 
"new" rock and dance music, fostering in -house producer 

JON WEBSTER, MD, 
Virgin Records U.K. 

There's an increasing 
perception and need to rec- 
ognize that the U.K. is be- 
coming less and less a sin- 
gle territory and more and 
more -both economically 
and culturally -part of Eu- 
rope. 

The trade barriers are 
disappearing in the run -up 

to the Single Market scheduled for 1992, and the cultural 
barriers are simultaneously coming down -though I'd like to 
see more than one foreign -language record in the U.K. 
charts each year. 

Hopefully, copyright reform will continue throughout Eu- 

rope to protect our rights so that we don't get flooded with 
parallel imports. This is particularly relevant with countries 
who have erected solid copyright walls around themselves 
but who don't seem to care about the effect of their product 
being exported through the rest of the world, fuelled by a 
deeply devalued dollar. 

And I hope that radio in the U.K. will continue to liberalize 
its playlist policy to give more scope to new acts. Ideally this 
would manifest itself in the "minority" tastes of dance mu- 
sic and heavy metal receiving airplay commensurate with 
their sales levels. 

I'd also look toward the U.K. record industry finally taking 
the U.S.'s lead in realizing that, in a declining singles market, 
we should supply consumers with singles on their favored 
format: cassette. 

I'm convinced that the CD single is a viable proposition in 
the long term, but we must introduce the cassette single in a 
concerted way as soon as possible. 

I'm looking forward this year to an increasing flow of hit 
material from the recently established Virgin company in 
the U.S. After the success in Europe of Ziggy Marley, Keith 
Richards and Roy Orbison, we hope to break as many Amer- 
ican acts in Europe in 1989 as Virgin America did in the 
U.S. last year. 

MAURICE OBERSTEIN, 
chairman and chief execu- 
tive, PolyGram U.K. 

PolyGram is the U.K.'s 
leading record distributor 
and we have similar domi- 
nance in both albums and 
singles market. Our rela- 
tively new video arm, Poly - 
Gram Music Video (PMV) is 
set to assume greater im- 
portance and receive in- 

creased investment in the future. 
The program of rationalization which has led to growth in- 

cluded the closure of the U.K. vinyl manufacturing plant and 
a structured development of the distribution arm, with con- 
solidation, notably in the acquisition of new HQ buildings in 
west London, which makes close neighbors of previously - 
scattered labels. 

Why cease manufacturing? One of my priorities on joining 
PolyGram four years ago was to make it into a record corn - 
pany, as opposed to an industrial concern. 

Once it became clear that our CD plant in Hanover could 
supply us with 100,000 Dire Straits albums at a couple of 
days' notice, it was obvious that we no longer had to devote 
management time to manufacturing. 

I'd love to say I anticipated 1992 and the no- frontier Eu- 
ropean marketplace, but the fact is that while we've been 
proved right in switching our resources to distribution so we 
could better service our A &R operations, we've also proved 
that it's no longer important to have a local or domestic 
manufacturing base. 

As for today's record industry scene, the key to any suc- 
cessful business is a successful retailing situation. We've all 
experienced a tremendous surge in that area in the past few 
years, and the only question is whether that can continue 
forever. 

Is there an end to growth? I don't see it, because retailers 
have become more proficient and expert at reaching the 
consumer, and that means we're selling more of our catalog 
than ever before. 

If retailing slows down -and there are pressures on them 
to pull back to help beat inflation- that's the obvious hazard 
facing us in 1989 and 1990. But there doesn't seem to be 
another obvious black spot at this moment. All you hear is 
the sound of improvements around the developed world. 

As for the future, the real problem facing PolyGram and 
our competitors is the one which has existed for the past 
decade -Britain is the home of so much talent for the world, 
it's a constant struggle to find new sources of developed 
acts. 

So we put more money, year in and year out, into A &R 
than maybe any other area. This business has grown from a 
350 million pounds a year concern into a 600 million 
pounds a year industry, and it only makes sense to put an 
increased percentage of that back into securing our future 
by investing in new acts. And that is not merely a case of 
throwing shit against the wall! 

I agree that we sometimes bring on artists too quickly, but 
I think that one of PolyGram's strengths is that we have the 
depth and breadth of roster which allows us to sign a new 
act and maybe take a year or more before we put out an 

(Continued on page U -8) 
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Performing Rights Society: 
LOOKING BACK ON 75 YEARS - 

AND AHEAD TO NEW CHALLENGES 
By MIKE HENNESSEY 

Britain's Performing Right Society (PRS) celebrates its 
75th anniversary this year with a solid record of 
achievement behind it and some very substantial chal- 

lenges ahead. 
The PRS first came into being on March 6, 1914, operat- 

ing from two small offices in London's Shaftesbury Ave. Its 
gross income in 1915 was 4,051 pounds sterling (around 
$2,300 at today's currency exchange rate), and its mem- 
bership was 199. 

Today the Society looks back on a record -breaking 1988 
in terms of gross revenue -$180 million) -and boasts a 
membership of more than 21,000. 

In the intervening years, the PRS has fought and won 
many battles to safeguard and enhance the rights of its 
members. The increasingly sophisticated technology em- 
ployed to disseminate music made it essential to devise 
equally sophisticated means of monitoring the use of music 
and also to seek more effective legislation to protect musi- 
cal creators against unlawful and unauthorized use of their 
intellectual property. 

The story of the Society's endeavors to serve its mem- 
bers' best interests is told in "Harmonious Alliance," the of- 
ficial history of the PRS written by Cyril Ehrlich, Emeritus 
Professor of Social & Economic History at Queen's Univ., 
Belfast (Oxford Univ. Press, 19.50 pounds, roughly $35). 

The great dilemma for European authors' societies has al- 
ways been to reconcile their instinctive aversion to the harsh 
light of publicity with the need to foster public understand- 
ing of their role in society. 

And, in the case of the PRS, this problem had to be faced 
from Day One, because of the rapacious activities of one 
Henry Wall which, according to Professor Ehrlich, "soured 
public opinion for a generation" and perpetuated opposition 
to the use of the performing right, however "restrained and 
scrupulous." 

In 1875, Wall created the Copyright & Performing Right 
Protection Office, whose goal was to exploit the law requir- 
ing two pounds damages plus costs for any infringement of 
the performing right. 

"Wall," says Ehrlich, "would pick up old copyrights which 
were generally assumed to have expired and roam the coun- 
try in search of illegal, but unintended, infringements." 

His was an enterprise which did not stop short of intimida- 
tion and of which there were to be disreputable echoes in 
the music industry decades that followed. Ehrlich holds Wall 
responsible "for the erection of formidable legal and psy- 
chological barriers to the development of performing right 
in Britain." 

Ehrlich's history is a predictably scholarly account of the 
creation, operation and evolution of the PRS, written in a 
fastidious, professional style. It suffers, inevitably, from be- 
ing an "official" history, because such a designation limits 
the degree to which the activity of the Society over the years 
can be objectively presented. 

And while the OUP's press release describes the book as 
a "warts and all" account, it has to be said that the warts 
have been subject to a certain measure of cosmetic surgery. 

Not that there are any dark secrets to be revealed, but 
with an official history it is unavoidable that where there is 
an area of conflict, the PRS view is likely to prevail. 

"Harmonious Alliance" is a history which is targeted more 
at satisfying the requirements of the Society itself rather 
than seeking to open up the workings of the Society to a 

general public woefully underinformed about the role of au- 
thors' societies. But I suspect that not a large section of the 
general public is likely to pay 19.5 pounds, or roughly $35, 
for a book on the PRS, however compelling the exposition. 

Although the style is unremittingly academic-enormous- 
ly long paragraphs and a total of 392 footnotes -the con- 
tent is substantial and meticulously researched, (though 
Richard Rodgers, in text and index, is rendered as "Rog- 
ers.") 

Particularly interesting is the account of the Society's 
gearing up to deal with the huge reversal of the balance of 
trade which followed the apocalyptic impact of the Beatles 
in the early 1960s. 

The bridgeheads established by the Beatles are still re- 
sounding to the music of British artists and writers today as 
the U.K. sustains its reputation as one of the world's prime 
sources of popular music talent. 

In 1987, the PRS allocated 14.5 million pounds (some 
$25.3 million, taking an exchange rate of $1.75 to the 
pound) to its overseas sister societies but it collected 29.7 
million ($51.9 million), a balance of payments surplus of 
15 million pounds plus, or around $26.2 million. 

On balance the book does a most accomplished job of 
summing up 75 years of history (much of it, inevitably, less 
than galvanizing) in 180 -odd pages. 

Curiously it makes no reference to the Society's fight to 
secure a levy on blank tape, one of the battles still to be won. 

The PRS is now extending its lobbying efforts to Brussels 
and Strasbourg, as well as continuing to press for a levy in 
the U.K. 

Says Michael Freegard, chief executive of the PRS: "Since 
all decisions in the Community are made at ministerial level, 
you have to keep pegging away with your own government 
ministers. 

"The European Commission's Green Paper on copyright 
reflects a totally wrong approach when it comes to home 
taping as far as we are concerned. When it claims that home 
taping is not doing any damage, this is not the point. The 
point as far as the PRS is concerned is that this is a massive 
use of copyright material. The question of whether home 
taping harms sales of soundcarriers is neither here nor 
there in our view. We say it's a use which is meant to be pro- 
tected under the Berne Convention. 

"After all, the majority of member states in the Communi- 
ty either have, or are about to legislate for, some kind of 
statutory royalty or levy system for home taping, so it seems 
extraordinary that the Commission should be going in a di- 
rection different from that of most member states." 

Among the other challenges facing the PRS in its 75th an- 
niversary year are: 

the need to harmonize the period of copyright protection 
in the European Community; 

negotiation and consultation with sister societies to secure 
a European tariff structure for satellite broadcasting, which 
will work on a pan- European level; 

the need to maximize the monitoring of live performances 
of its members' and affiliates' music by building a network 
of regional licensing offices in the U.K. and increasing the 
field force of licensing inspectors; 

the re- negotiation of the contract with the BBC -currently 
contributing revenue of 22 million pounds ($38.5 million) 
annually and seeking to reduce this by around 50% -and 
with ITV, the independent TV network. 

Pop Will Eat Itself Bros 

BPI CHALLENGES 
(Continued from page U -3) 

consumer technology, with PPL to broadcasters and, of 
course, to the public. The BPI also represents the U.K indus- 
try to the rest of the European Community. 

The major theme at this year's annual general meeting will 
be the 1992 formation of a European single market. We're 
working closely with EEC counterparts, under the umbrella 
of IFPI Europe, to ensure our needs are met. 

Given that the U.K.industry and, more importantly, its art- 
ists, dominates the European music scene, and that the U.K. 
is the acknowledged trendsetter, it's inevitable that much of 
the input for the single- market concept changes will come 
from the U.K. 

There are months, probably years, of work ahead in 
agreeing the minutae of day -to -day operations, an extension 
of the work the BPI does now, such as mechanical rights 
percentages, VAT and so on. 

But one of the most significant changes will be in copy- 
right law, and here the new U.K. act is influencing the model 
for the rest of Europe. 

The European Copyright Green Paper is only a working 
document and the EC is already considering a rental right, 
similar to the new U.K. law. There are many anomalies be- 
tween the law in the different European countries, not the 
least in the different periods of copyright duration: 25 years 
in some countries, 50 in others, and nothing at all in Greece, 
Belgium and the Netherlands. These all have to be harmo- 
nized. In addition, record companies have no protection at 
all on their product in some territories. 

European law must recognize the rights requirements of 
an industry which has become more and more technical, 
and must go further than the new U.K. law and anticipate 
future developments. 

We already have CD video and satellite television, for ex- 
ample. Perhaps not so well -known is the BPI role in continu- 
ing to secure new rights for artists signed to member com- 
panies in the overseas exploitation of TV music programs. 

Liaison with government departments continues, such as 
in the request by the Office of Fair Trading for contact on 
the subject of retail chain mergers. BPI is represented on 
the advisory board of the National Sound Archives of the 
British Library, and encourages its membes to send every 
piece of product on disk, tape and video to these cultural 
archives. 

Another highly- visibile area of activity is the Anti -Piracy 
Unit, which ended last year's campaign with spectacular and 
well -publicized seizures of vast amounts of bootleg or pirat- 
ed product. 

In this area and many others, BPI members are working 
together to build a sound base for profitable international 
exploitation of their creative output. 

The Wonder Stuff 

Fairground Attraction Frazier Chorus Clannad 

U-6 A Billboard Spotlight BILLBOARD APRIL 22. 1989 

www.americanradiohistory.com

www.americanradiohistory.com


TALENT TO 
THE WORLD 
1989 

Mick tstley 
,Tairground lttraction 
G'lannad 
Sllis, .(,ßeggs , tnd ,lfòward 
Surythmics 
<<'len <<oldsmith 

flòt tIfòuse 
.Tmagination 
_tondon .,ßeat 
g-he below /fonkeys 
Vedding k'resen t 
g-he Y,rimitives 
top Sat .lself 
atin ._.(2uarter 

The J'ilencers 
(Wax 

SES-MAILEr 
RECORDS IUKI LIMITED a Bertelsmann Music Group Company. 

www.americanradiohistory.com

www.americanradiohistory.com


LEE AARON 
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MANAGING DIRECTORS 
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album. 
That's given us and the artist time to develop their talent 

to the point when we can introduce them to the world. 
There's no doubt that the independents are the best de- 

velopment school for new acts, however. We've benefited 
from that with people like the Mission, All About Eve and 
Swing Out Sister, all of whom learned their craft with inde- 
pendent labels. 

That's why PolyGram has become closely involved with 
China Records and Go! Discs. Both labels are run by people 
with great ears, and no company is ever going to be able to 
secure its future without access to as many sets of good 
ears as possible. 

As a group, PolyGram might be a Johnny- come -lately, but 
in terms of tradition it's an institution. Look at the "30 Years 
Of The Marquee" collection: Cream, Jimi Hendrix, Eric Clap - 
ton and the Who are there as proof of that tradition. 

So who will continue that tradition in the immediate fu- 
ture? Fine Young Cannibals are going to break worldwide. 
They're going to be an enormous success. 

Andrew Lloyd Webber's "Aspects Of Love" is going to be 
huge. We've sold more than 1.5 million of his "Phantom Of 
The Opera" and a million -plus in the U.S., and I have no 
doubt we'll reach the same market with the new show. 

A band called Texas, who are an offshoot of Hipsway- 
we've just released their first single and the album's ready 
to go. I think they have the potential to be a big worldwide 
seller. 

And Art Of Noise is going to consolidate in a big way with 
their new album, which is nearing completion. They've had 
hits around the world, but the hits are going to get bigger. 

IVOR SCHLOSBERG, chief 
executive, Pickwick Group 

Last year the U.K. video 
and music industry took 
some major qualitative and 
quantitative steps for- 
wards, both in repertoire 
and sales volume. 

Buoyant economic condi- 
tions meant the average 
household had a higher lev- 
el of disposable income and 

there's no doubt that the home entertainment industry as a 
whole absorbed a large proportion of the extra spending 
power. The Pickwick Group was well placed to take advan- 
tage of this positive trend in market conditions. 

We're using the latest in new technology and computer 
systems to maintain a competitive edge. Many of our cus- 
tomers, in the supermarket sector for example, leave the de- 
cisions on which titles to stock entirely up to us, and we offer 
a profiling system to them. 

Under this system, the Pickwick representative counts 
stock by reading bar codes via a hand -held laser gun. This 
stock -check is sent to Pickwick's IBM mainframe computer 
using a telephone coupling device and the stock is com- 
pared with the profile held for that customer. 

An order is automatically generated which is printed out 
in our warehouse, less than a minute after it was received. 

On -line television order systems have also made a great 
difference where customers are phoning in orders. Major re- 
tailers like W.H. Smith have now become fully computerized, 
using Electronic Point Of Sale (EPOS) systems. We're now 
exploring opportunities of direct line link -up with our cus- 
tomers' terminals, creating automatic on -line orders from 
retailers' cash registers into our warehouse. 

We've been at the forefront of the growth of the sell - 
through video market and the "collectability" concept since 
we moved into the market in 1986. Last year we shipped 
some 5 million units on behalf of companies such as the 
BBC, CIC, Walt Disney, Central Television, Ladybird and Vis- 
News. By year's end, we were in a strong market leadership 
position with a 25% share of all sell- through videos distrib- 
uted. 

An interesting development last year was the entry into 
sell- through of a number of major film studios, including 
Warner, CBS /Fox and RCA. But it is debatable whether the 
market share of feature films increased: the sell- through in- 
dustry continues to be dominated by children's titles and 
special interest, notably sport. 

The U.K. retail base continues to expand, but not in line 
with sales growth, so that two major multiple chains, Wool - 

(Continued on page U -10) 
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MANAGING DIRECTORS 
(Continued from page U -8) 

worth and W.H. Smith between them shared over half the 
market. 

To maintain the spectacular growth of the last few years, 
this retail base needs to expand along with other methods of 
distribution such as mail order. 

The Pickwick formula for music product is to concentrate 
on providing distribution into non -traditional outlets as well 
as record shops. We provide the industry with the opportu- 
nity to reach a wider customer profile. 

Our acquisition of albums of the caliber of Barry Manilow, 
Bread, Elaine Paige and Abba were a major boost to the 
Pickwick catalog. Backed by a substantial advertising and 
promotional campaign, these four titles sold over 400,000 
units in the months before Christmas and will continue sell- 
ing for years. 

Pickwick's IMP Classics label benefited from two spectac- 
ular triumphs last year: the release of Mahler's 2nd Sym- 
phony, conducted by the remarkable American financial 
publisher Gilbert Kaplan; and the world premier recording 
of Beethoven's 10th Symphony, completed and realized by 
Barry Cooper from sketches left by Beethoven after his 
death. 

This year we'll be recording Fruhbeck de Burgos, John 
Ogdon, Sir Charles Mackerras, Sir Charles Groves and for- 
mer prime minister Ted Heath, all part of promoting the la- 
bel as a premier classical label round the world. 

We are sure 1989 will be a good year. More major artists 
will be available on cassette, CD and LP. We'll build on our 
video distribution network. 

The threat of high inflation has meant a tightening up of 
government fiscal policy, which has meant a hike in interest 
rates. This in turn will mean a slowed down consumer de- 
mand for high price ticket items, but is unlikely to affect 
sales of home entertainment products such as CDs, videos 
and cassette. 

In fact, it could be argued that the postponement of con- 
sumer expenditure on large capital items might mean the 

higher disposable income available for the purchase of the 
more easily affordable home entertainment products. 

JOHN PRESTON, cochair- 
man, BMG Records U.K. 

The unfortunate produc- 
tion difficulties that marred 
the BRIT Awards show in 
London in February may 
have been down to techni- 
cal problems on the night. 
But at its heart there lies an 
underlying problem of the 
uncomfortable relationship 
between rock and "pop," of 

credible and commercial. 
The buildup to the awards had been marred by the con- 

troversy surrounding these divisions. 
The fact that the most successful independent producers 

of the year were not eligible for any category this year, that 
such artists as Kylie Minogue and Yazz were only nominated 
once, that Rick Astley was not nominated at all, are indica- 
tive of an extraordinary and unhealthy rift in the business. 

The strength of British music is its diversity, that it em- 
braces creativity in all areas of music, and it should be big 
enough to recognize it. The responses of the public audi- 
ence in the awards show indicated that while the industry 
itself may be fixated with "credibility," the audience re- 
sponded to Bros, Yazz and the other pop acts. 

What makes our business fun is the extrapolation of per- 
sonal taste and hunch into a commercially viable reality, but 
that is no excuse for the kind of musical elitism that makes 
some commercial success acceptable and other commercial 
success in some way second class. 

We at BMG were delighted to win awards with Fairground 
Attraction for best single and best album, and best female 
vocalist with Annie Lennox, but we were as proud last year 
when Rick Astley won best single. 

In an industry above all geared to popular taste, true pop- 

ular taste does not conform with some cosy notion of "quali- 
ty." Moreover, the problem goes further than merely awards 
shows. It extends into radio and the media. 

Tabloid newspapers will, at least, deal with pop because 
of its commercial appeal. The "serious" press would rather 
stay with rock which it accords a certain validity (usually one 
day a week). It is Radio l's unsolvable problem that in its 
monolithic structure (like the awards show), it has to em- 
brace both aspects of the business. They have tried to ad- 
dress it through broadcasting on FM at the weekends. 

Furthermore, a whole mythology has been created around 
these notions: that pop success cannot be longterm (tell 
that to Michael Jackson or George Michael) or that it is not 
conducive to album sales (Bros, Rick Astley and Kylie Mino- 
gue might disagree). 

As long as these divisions exist, the major record compa- 
nies will continue to miss out on opportunities that develop 
from pure popular taste. It is no accident that the biggest - 
growing independent is Stock Aitken Waterman, partly as a 
result of their rejection by the industry. 

Even Mute Records has understood better than the ma- 
jors the nature of the relationship between pop and credibil- 
ity with Erasure and Depeche Mode. 

The truth is that these divisions exist not just in the U.K. 
but worldwide. It is also true that the argument can always 
be described as over -generalized or simplistic. But at RCA 
we see our task as being to embrace all styles of music, so 
that we can feel pride although it is intended pejoratively 
when the Wedding Present and Pop Will Eat Itself are criti- 
cized for their association with Rick Astley's label. 

Ultimately, it is our responsibility not just to our share- 
holders, but to the public we serve to provide them with 
what they want, both in terms of pure entertainment and in 
terms of real quality. 

After all, the treatment of classics in the awards show ex- 
poses the Achilles heel of a popular industry with delusions 
of grandeur. We must find a way to reconcile these divisions 
or we shall be permanently condemned to parade them in 
public to the detriment both of the industry and the music 
as a whole. 

(Continued on page U -12) 
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I ROB DICKINS, chairman, 

becoming another country of formats. 
The interesting thing about Britain is that even non -British 

acts usually choose this country as a starting point if they 
are out of the ordinary. 

Way back in the 1960s, Jimi Hendrix had to come to the 

UK'89 
PRODUCERS GUILD 
(Continued from page U -3) 

damentally very nice people, and five years down the line will 
make very good producers. I will hold up my hand and admit 
that at the beginning I wasted a lot of other people's money 
through inexperience, lacking guidance and knowledge of 
professional standards. 

"The reason for that is because there came a day when I 

seemed to be the most useful person in the room when I was 
in the studio playing guitar on a session." 

The Producers' Guild is planning to establish a higher pro- 
file during this year. "We're all very committed," says Robin 
Millar, "and I believe our recent roundtable when we had 
heads of A &R from the majors, top radio producers and rec- 
ord producers was an historic and more than worthwhile oc- 
casion. 

The debate was frank and open- hearted. Now we're look- 
ing to broaden our membership base, with the introduction 
of an associate membership category." 

Says Chris Neil, whose producing credits include the cur- 
rent Mike & the Mechanics album: "This business has 
changed dramatically during the last five years. The advent 
of new technology has made record production more inter- 
esting. But you have to remember that computers only do 
what they're told to do. They're fast, but stupid. It's the fu- 
sion between the human talent and the machines that cre- 
ates the sound. 

"For me, the business is still based on the song. I am a 
song producer. It is the song that is the basic factor. There's 
always a place in the charts for a great song. 'Living Years' is 
a great song." 

Robin Millar's Scarlett Group of Companies has bought 
the Maison Rouge Studios, London. Says Millar: Our group 
was founded on a belief in high standards and an innovative 
approach to the business of music. This purchase reflects 
this continuing philosophy." 

The group expansion has seen Millar himself forced to 
give over less time to actually producing, but 1989 sees 
him firmly back in the driving seat. He's currently working 

on the new Randy Crawford album. He says: "I can't see my 
producing work getting back to the level of 1984, but I'm 
now in the position where I can choose very carefully what I 

do. I'm utterly happy when I'm producing. But I'm also utter- 
ly happy when I'm running around doing things for the corn - 
pany." 

MANAGING DIRECTORS 
(Continued from page U -12) 

the whole industry must now lobby government for a levy on 
blank CDs, or we must look for our own practical, or techni- 
cal, solution. Our lobbying will and must be forceful, in rec- 
ognition of the fact that we're dealing with the home record- 
ing of studio- master -quality copyright recordings onto a 

high -quality indestructible medium. 
Technology, new and old, perhaps concerns EMI more 

than most other U.K. companies. Amid much media specu- 
lation about "the death of vinyl," EMI sits committed to the 
manufacture of vinyl disks (and our U.K. vinyl and cassette 
factory expects to continue working at full capacity even as 
vinyl production in general gradually falls) for several years 
to come. But we expect with increasing frequency to release 
individual titles on CD only or CD and cassette, particularly 
in the classical area. In common with others, our attitude to 
CD -3 and CDV is "try it and seen." 

Where DAT is concerned we stand firmly with the BPI and 
IFPI in refusing to release any product in the DAT format 
until we have adequate copyright protection. 

But when the copyright position on DAT is satisfactorily 
settled, EMI has no intention of being left at the starting gate 
on prerecorded DAT. 

A final word on copyright: EMI is absolutely delighted at 
the outcome of the EMI Electrola /Patricia case when the Eu- 
ropean Court of Justice recognized the supremacy of na- 
tional copyright in what was an important judgment. 

And EMI Records and EMI Music will continue their ef- 
forts, with the help of BPI and IFPI, in seeking to improve the 
levels of protection available to recording companies in oth- 
er European countries. 
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GROUP OF COMPANIES 

ish have an incredible track record. 

RUPERT PERRY, MD, EMI 
Records U.K. & Ireland 

PAUL RUSSELL, MD, 
CBS Records U.K. 

We had a tremendous 
1988 and sold a lot in the 
U.K. and abroad and obvi- 
ously we're hoping for the 
same this year. The Pasa- 
denas look like they're hap- 
pening in the U.S. and there 
are other acts such as Dea- 
con Blue and Roachford on 
the verge of big internation- 

al success. 
Everybody in the past seems to have looked at the last 12 

months and the next 12 in fiscal terms. They tend to base 
their financial projections on top acts, and newer ones, de- 
livering an album a year and this often doesn't happen. I 

think projections should be made over a two or three -year 
period with this aspect in mind. 

By this, I don't mean that acts should go into the studios 
and stare at the walls instead of producing their albums. 
Record companies should always take a healthy interest in 
their artists and what they're doing, and artists have a right 
to expect this to happen. 

As acts become more and more successful, the pace of 
delivery of their product becomes more important. They 
shouldn't be forced to deliver before they're ready, because 
that could mean inferior work. 

But incentives to deliver within a reasonable period of 
time can be incorporated into their contracts. 

I foresee a big future ahead for music video. Our 1989 
release schedule gives us high hopes with names like Bruce 
Springsteen, Terence Trent D'Arby in longform, Deacon 
Blue and Michael Jackson. 

POP /ROCK CHARGE 
(Continued from page U -1) 

Virgin chiefs are tipping 1989 success for Frazier Chorus 
(previous with the indie 4D label) and whose first album is 
produced by Hugh Jones, and King Swamp, whose epony- 
mously titled album was mixed by Bob Clearmountain, 
whose credits include Springsteen, U2, Talking Heads and 
Bryan Adams. Willie Richardson, Virgin A &R director: "Mary 
Margaret O'Hara is attracting much attention." Also hotly 
tipped at Virgin is the new Kirsty McColl album "Kite," pro- 
duced by Steve Lillywhite. 

London Records A &R director Tracy Bennett says: "The 
great successs of Fine Young Cannibals in getting their al- 
bum 'The Raw & The Cooked' straight into the chart at No. 1 

has endorsed our firm belief in the band. We think the band 
will be one of the world's biggest in the 1990s." 

Another longterm project for London is Then Jericho, with 
pan- European and U.S. success predicted. Says Bennett: 
"Hothouse Flowers from Eire are the perfect antidote for 
U.S. rock fans who are fed up with British bands who can't 
play instruments." 

John Williams, A &R director at Polydor Records U.K., 
says the Wonder Stuff, originally with their own The Far Out 
Recording Co., started Polydor action with the single "Give 
Me Give Me More More More" and album "The Eight Legged 
Groove Machine," with "a lot of success for a new band." 

Polydor is pushing hard for John Moore's Expressway, 
too, and strong product is on the way from Carl Marsh (pre- 
viously with Shriekback), Lloyd Cole (now with out the Corn - 
motions), Byrds' influenced Summerhill and pop duo Water- 
front, from Cardiff, hailed by Williams as "A Welsh Wham!" 
He also tips Judie Tzuke (relaunching her recording career 
after a gap of two years) and the James Taylor Quartet, who 
were on the compilation album "Acid Jazz & Other Illicit 
Grooves," which sold 55,000 units here. 

James Lee Wild is also signed to Polydor, and managed by 
Tom Watkins (who looks after Bros and the Pet Shop Boys.) 

Leading U.K. indie Rough Trade signings set for major ca- 
reer heaves include the Band Of Holy Joy (who toured in 
support of the debut album "Manic Magic Majesty, ") and 
Manchester band Easterhouse, whose album "Waiting For 
The Redbird" includes contributions from guitarist Neil Ty- 
lor (Climie Fisher and Tears For Fears) and Lance Sabin 
(Slave Raider). 

Geoff Travis, Rough Trade boss: "We're very optimistic 
about the prospects of Easterhouse, whose single 'Come 
Out Fighting' is licensed to CBS in the U.S. Their new materi- 
al is not for the fainthearted. Their old fans should beware." 

He also predicts the big time for the Sundays and for sing- 
er Craig Davies, who has been described as a "beat poet." 
Like Narcissus last year, duo Shelley and Orphan are seen 

(Continued on page U -19) 
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U18Á U.K. 
10,000,001 records sold in the last six months 

Aztec Camera 
"Love" is platinum in the UK and was 
nominated best album of 1988 by the BPI. 

Enya 
The remarkable album, "Watermark" has sold over 
two million and is now gold in the USA. 

Howard Jones 
Just released the new album - "Cross That Line.' 

Matt Bianco 
"Indigo" - over half a million sold worldwide. 

Chris Rea 
"New Light Through Old Windows" is double 
platinum in the UK and a smash the world 
over with over two million sold. 

Simply Red 
"A New Flame" - No.1 all over Europe. 
Already approaching two million sales. 

Tanita Tikaram 
The brightest new act around. "Ancient Heart" 
has sold over two million and is growing fast. 

Coming Soon 
Echo & The Bunnymen, Everything But The Girl, Fuzzbox, 

The Jesus and Mary Chain, Nick Kamen, Ian McCulloch, The Pogues, 

Pretenders, The Sisters Of Mercy and ZTT. 
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UK'89 
POP /ROCK CHARGE 
(Continued from page U -14) 

as Rough Trade prospects for the 1990s. 
A &M signing Sam Brown, whose first U.K. top 10 hit was 

"Stop," is already building an international career and the 
label is touting the band Dare (who supported Europe on a 
European tour) and singer- songwriter Colin Vearncombe, 
who records as Black. 

EMI Records in London is winning crossover success with 
New Model Army (front man Justin Sullivan), which till now 
has largely had a cult following. The band's latest album 
"Thunder & Consolation" has been their biggest seller. Scot- 
tish saxophonist Tommy Smith, signed to EMI's Blue Note 
International jazz label, includes a BBC -TV documentary on 
him in his career buildup. 

EMI singer Helen Watson's debut album "Blue Slipper" 
was out last year, and the second is "The Weather Inside," 
produced by Glyn Johns. Black trio Reid, Goodbye Mr. Mac- 
kenzie (Edinburgh- based) and signed to Capitol U.K. and the 
Neighbourhood (fronted by soul singer Tim Hutton and tour 
support for Simply Red) are "hot tips" for the future at EMI, 
along with Diesel Park West who toured with Big Country 
and with a praised debut album, "Shakespeare Alabama." 

Richard Thomas, head of A &R at BMG /RCA, says: "Pop 
Will Eat Itself, who charted with 'Can U Dig It ?,' and the Wed- 
ding Present, are two acts we know will win big success, and 
reflect the close relationship between the A &R department 
and the acts themselves. Both were with indie labels and, 
having gone as far as they could in that situation, were at- 
tracted to a company like BMG because while we have the 
strength of a major, bands like them, and the Primitives, feel 
comfortable working with us." 

BMG's big success last year was Fairground Attraction. 
Thomas sees similar career breaks on the way for acts like 
Ellis Begs & Howard, Scottish band the Silencers (whose de- 
but album sold 100,000 -plus copies worldwide), the Paint- 
ed Word, Gina Foster and Frances Ruffelle, who starred on 
stage in "Les Miserables" but whose album is "very much a 

contemporary project," produced by Rod Argent and Peter 
van Hooke. Also with BMG: Latin Quarter, produced on a 
new album by David Kershenbaum. 

Beggars Banquet, another leading U.K. indie, has album 
product from the Cult, Pierce Turner, Love & Rockets and 
Flesh For Lulu out this spring, with releases from Pete Mur- 
phy, Gene Loves Jezebel and new signings Thee Hypnotics 
and King Blank. Thee Hypnotics were formed late 1987 and 
moved into London's psychedelic /garage scene, and were 
much helped by BBC Radio 1 DJ John Peel, still very influen- 
tial in promoting indie acts. 

King Blank (otherwise Ian Lowery), formerly with the Folk 
Devils, is now a Beggars Banquet solo project. 

Peter Robinson, head of A &R at Chrysalis, U.K., says the 
Waterboys and their off -shoot World Party are a big corpo- 
rate priority, the latter with a new album in May. Paul Car - 
rack, who has recorded with bands such as Ace, Squeeze 
and Mike & the Mechanics, is seen by Robinson as a strong 
contender for the big time -"in the Steve Winwood class." 

Other Chrysalis priorities include Scottish band Runrig, 
whose new studio album will go gold in the U.K. and are 
"definitely a longterm act," says Robinson, plus Ghost 
Dance, pop duo Fantasia (signed via the Ensign label) and 
Candie Mackenzie, who is in the jazz /reggae /black areas. 

Island Records is launching a major U.S. campaign to 
break Mica Paris there, following her impact in the U.K. 
"We're working closely with our office in the U.S., remixing 
some tracks for that market, remaking videos and even re- 
shooting the record sleeves," according to Island marketing 
chief Alan McBlane. 

Other label priorities include the Kevin McDermott Or- 
chestra, from Glasgow; Gavin Friday, from Dublin, who has 
worked with U2's Bono in the studios and whose debut al- 
bum "Each Man Kills The Things He Loves" features some 
material from Bob Dylan and Jacques Brel. 

Jim Capaldi has re- signed to Island as a solo act, former 
Frankie Goes To Hollywood singer Paul Rutherford is work- 
ing on a summer -release album as a solo singer, and Roger 
Christian, who left the Christians after their second single, is 
also being given the Island treatment for solo stardom. 

Phonogram, which recently achieved a major U.K. chart 
breakthrough with Scottish band Texas, has several other 
acts waiting in the wings, many signed to the company's 
Fontana label which, according to A &R chief Dave Bates, 
"signs acts who might not normally fit into A &R concepts of 
many other major companies." 

The label isn't restricted just to new talent: Tears For 
Fears is on the roster, and other names include Pere Ubu, 
the Lilac Time, the Tom Tom Club, Swing Out Sister, and 
Tom Verlaine. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL 

1 3 13 

* * NO. 1 * * 
KEITH PRINGLE & PENTECOSTAL COMM. CHOIR NO GREATER LOVE 
SAVOY 1478E 1 week at No. One 

2 2 21 REV. MILTON BRUNSON REJOICE WC 8418;'A &M AVAILABLE TO YOU 

3 1 13 BEBE & CECE WINANS SPARROW SPR 1169 HEAVEN 

4 4 13 
MYRN14794 A SUMMERS /REV. TIMOTHY WRIGHT WE'RE GONNA MAKE IT 
SAVOY 

5 5 25 FLORIDA MASS CHOIR MALACO 6002 LET THE HOLY SPIRIT LEAD YOU 

6 19 9 
LUTHER BARNES & THE RED BUDD GOSPEL CHOIR SO SATISFIED ATLANTA INT'L AIR 10135 

7 8 13 COMMISSIONED LIGHT 7- 115 -72019 -3 /LEXICON WILL YOU BE READY? 

8 6 25 REV. CHARLES NICKS JR. SOUND OF GOSPEL SOG -173 FREE SPIRIT VOL 2 

9 7 57 SHIRLEY CAESAR REJOICE WR8385 /A &M LIVE IN CHICAGO 

10 10 21 
REV. J. CLEVELAND /L.A. GOSPEL MESSENGERS PRAISE 88 
KING JAMES 1C1 2D8510 /SOUND OF GOSPEL 

11 15 45 TAKE 6 REPRISE 25670 /WARNER BROS. TAKE 6 

12 13 33 L.A. MASS CHOIR LIGHT 7-115-72017-7/LEXICON GIVE HIM THE GLORY! 

13 17 9 NICHOLAS COMMAND 1013 LIVE IN MEMPHIS 

14 16 9 THE WINANS SELKA 7501 /SPARROW LIVE AT CARNEGIE HALL 

15 9 25 THE CLARK SISTERS REJOICE WR8400 /A &M CONQUEROR 

16 14 13 
SLIM & THE SUPREME ANGELS DEATH & THE BEAUTIFUL LADY 
MELENDO 2259 

17 18 9 JAMES MOORE MALACO 4429 LIVE 

18 12 21 
TRAMAINE HAWKINS THE JOY THAT FLOODS MY SOUL 
SPARROW SPR 1173 

19 11 21 
THE GOSPEL MUSIC WORKSHOP 20TH ANNIV. EDITION 1967 -1987 
KING JAMES KJ2D8511 /SOUND OF GOSPEL 

20 20 21 
THE MICHAEL FLETCHER CHORALE JESUS... HE'S THE ONE 
SOUND OF GOSPEL 50G -172 

21 23 57 
THE NEW JERSEY MASS GOSPEL CHOIR HOLD UP THE LIGHT 
LIGHT 7115- 72011 -8 /LEXICON 

22 24 9 RON WINANS SELKA 7502 /SPARROW FAMILY & FRIENDS CHOIR 

23 21 9 THE GOSPEL KEYNOTES MALACO 4430 FROM THE HEART 

24 30 5 
C HAVES / COSMO CHURCH OF PRAYER TURN IT OVER TO JESUS 

I AM 8423/A &M 

25 26 49 KINGDOM LIGHT 7-115-72006-1/LEXICON AMAZING 

26 22 13 REV. F.C. BARNES & REV. JANICE BROWN ATLANTA INT'L AIR 10130 LIVE 

27 2/ 31 13 
R STANFIELD /NEW REVELATIONS SEE WHAT GOD HAS DONE 
SOUND OF GOSPEL SOG -170 

28 28 53 THE JACKSON SOUTHERNAIRES MALACO 4426 POWER PACT 

29 27 25 DARYL COLEY LIGHT 7-115-72018-5/LEXICON I'LL BE WITH YOU 

30 29 5 
H HARRIS /VOICE OF FAITH, HOPE & LOVE H.HARRIS /VOICE OF... 
SOUND OF GOSPEL 5E .171 

31 RE -ENTRY REV. CLAY EVANS SAVOY 14793 /MALACO HE'LL BE THERE 

32 25 25 THE RICHARD SMALLWOOD SINGERS REJOICE WR8406 /A &M VISION 

33 NEW THEE VOICE S O 
9 

LIIGHT ALL TIME GOSPEL CLASSICS 2 

34 NEW DOROTHY NORWOOD I AM WR8420 /A &M A MOTHER'S SON 

35 35 13 
CHARLES FOLD & THE CHARLES FOLD SINGERS YES 
MUSCLE SHOALS SOUND 8006 / MACACO 

36 NEW C.N1 KSGEAST S iLOUIS GMWA C.NICKS /EAST ST. LOUIS GMWA 

3/ 37 
4() 5 

ROBERT TURNER /SILVER HEART GOSPEL SINGERS OLD TIME RELIGION 
SOUND OF GOSPEL SOG -169 

38 RE -ENTRY VERNESSA MITCHELL COMMAND CRV 1011 HIGHER GROUND 

39 36 45 THE WILLIAMS BROTHERS MELENDO 2257 A NEW BEGINNING 

411 32 57 THE GEORGIA MASS CHOIR SAVOY 7093 WE'VE GOT VICTORY 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 
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56A 

by Bob Darden 

This is the first part of a two -part story on Reunion/ 
Reprise recording act Take 6. 

HAS THIS BEEN Take 6's year, or what? The Re- 
union /Reprise act's debut release, "Doo Be Doo Wop 
Bop!," took home two Grammys Feb. 22. But what is re- 
markable is that one Grammy was for jazz vocal group 
and the other was for soul gospel group. Take 6 also all 
but stole the telecast (along with the Winans) with an a 
cappella tour de force. 

The guys have been incredibly busy since the Gram- 
my Awards: cutting their first video ( "Spread Love "), re- 
cording tracks for their next release, appearing on al- 
bums by artists as diverse as Joe Sample and Dino, and 
going to school. All are getting (or already have) serious 
terminal degrees. 

In fact, it was at Oakwood College, a small Christian 
school in northern Alabama, that the earliest incarna- 
tions of Take 6 were formed. 

Chief arranger Mark Kibble (who has a B.S. in busi- 
ness administration, no less) says that the group had 
several false starts before majoring in vocal pyrotech- 
nics on the world stage. 

"In the beginning, we'd get a really good group of 
guys together only to see someone leave," he says. "In 
1984, we lost three guys to graduation and we really lost 
our blend. So we rested the group for about a year, 
came back, and found three different guys, and it was 
better than it had been before. The blend with the six 
singers today is the best ever. 

"Part of that blend, I think, comes from the fact that 
the more you sing with a person, the more you sound 
like that person. Claude McKnight and I have been 
singing together a very long time. Now if we need to 
sound like each other to blend on a song, we can." 

The members of Take 6 were never content to sing 
just a cappella doo-wop numbers or black spirituals. 
From their first concerts, they included intricate jazz 
pieces, contemporary Christian songs, traditional black 
gospel -even classical numbers. All were done in a 
breathtaking array of perfectly timed stops and starts, 
startling glisses, and joyful solos. 

Kibble says the arrangements depend on the original 
source material. 

Take 6 really took off 
after taking 2 Grammys 

"Some arrangements we work out elaborately before 
coming to the group," he says. "Others we change as we 
go. Mervyn Warren [master's degree in music theory 
and arranging at the Univ. of Alabama] and I do some 
charts, especially for the studio's sake. And some just 
come straight off the top of our heads. Either way, we 
then teach the guys the parts. Now, once we've taught 
them the parts, if they have the feeling, they may 
change a part here or there for feeling's sake." 

In the end, most Take 6 arrangements are so intricate- 
ly constructed that there is little room for improvisa- 
tion -even on the jazz- flavored numbers. 

"That's true," Kibble says. "The way some of our 
songs are, you can't go off on your own. What happens 
is that in some concerts one person will change some- 
thing and another guy will hear it and like it-and he'll 
do it, too, the next time. Eventually, it becomes a regular 
thing. But other than that, not much improvising goes 
on-our arrangements just don't allow for it." 

Jwini 

BLUE 
1vorFs 

by Jeff Levenson 

IMPRESARIO GEORGE WEIN, whose 40 -year career 
producing jazz events is a testament to the fact that 
business and creative concerns can coexist harmonious- 
ly, has announced the schedule for this year's JVC Jazz 
Festival, to be held in New York June 23 -July 1. More 
than 35 concerts will be featured during the 10-day peri- 
od. 

Once again, Wein has booked time- tested attractions. 
However, a number of co-productions and special book- 
ings will feature music beyond the mainstream, offering 
an expanded menu of jazz styles that should satisfy ad- 
venturesome tastes. 

The Knitting Factory, downtown New York's leading 
venue for new music, has joined hands with Wein to pre- 
sent a series of five concerts at Alice Tully Hall -a de- 
cidedly uptown performance space -that includes the 
group Miniature (June 27), pianist Geri Allen in a trio 
with bassist Charlie Haden and drummer Paul Motian 
(June 28), the singer Cassandra Wilson (June 29), saxo- 
phonist Steve Coleman and Elements (June 30), and pia- 
nist Cecil Taylor's Trio (July 1). SOB's, the city's lead- 
ing venue for world music, is co-producing a concert at 
Avery on June 25 highlighting Kassav from Martinique 
and Guadeloupe, the Bhundu Boys from Zimbabwe, 
and Malombo from South Africa. 

The festival's special tributes include a 70th -birthday 
salute to blues singer Joe Williams, who will reunite 
with the Count Basie Orchestra, now led by Frank 
Foster, on June 23 at Carnegie Hall. The next night vib- 
ist Lionel Hampton and guitarist George Benson hon- 
or the memory of clarinetist /band leader Benny Good- 
man, also at Carnegie. On July 1 at Town Hall, trumpet- 
er Clark Terry will be roasted by his friends, among 
them pianist Oscar Peterson, drummer Louis Bellson, 
and guitarist Kenny Burrell. An equally ebullient 
(though more family- oriented) program, titled "Coolin' 
It With Snoopy," is planned for June 24 at Town Hall. It 

features trumpeter Wynton Marsalis. 
Two profile- raising events are scheduled for June 27. 

Bebop Revisited at Avery Fisher is a benefit concert for 
The Studio Museum in Harlem, N.Y. The featured per- 
formers will include trumpeter Dizzy Gillespie, vibist 
Milt Jackson, and pianist Barry Harris. The same night 
at Carnegie Hall, there is An Evening Of Jazz And 
American Song, a concert benefiting the Duke Elling- 
ton Memorial Fund. Hosted by Bobby Short, the event 
includes trumpeter Ruby Braff, singer Rosemary 
Clooney, and pianist Dave Brubeck. 

On June 29 at Avery Fisher, CBS Records will host a 
showcase for its star performers, saxophonists Grover 
Washington and Branford Marsalis, bassist Stanley 
Clark, and 17- year -old organist Joey DeFrancesco. In 

JVC Jazz Festival offers 
expanded menu of styles 

like manner, Blue Note Records celebrates its 50th anni- 
versary on June 30 at Carnegie with pianist Eliane Eli- 
as, singer Diane Reeves, guitarist Stanley Jordan, and 
drummer Tony Williams. 

JVC's perennial favorites include singers Ella Fitz- 
gerald (June 25), Sarah Vaughan (June 28), and Mel 
Torme and Nancy Wilson (June 29); all are at Carnegie. 
Ray Charles (June 28) performs at Avery Fisher. Trum- 
peter Miles Davis (who, apparently, is not dying of that 
most dreaded disease) and spiritual descendant Wynton 
Marsalis are doubling at Avery Fisher on June 23. Other 
pairings include the groups of pianist Chick Corea and 
guitarist Larry Carlton (July 1), Steps Ahead and the 
Yellowjackets (June 24), and Spyro Gyra with the 
Gregg Allman Band (June 30). All are at Avery Fisher. 

The solo piano turns at Weill Recital Hall include 
John Bunch (June 23), Jackie Byard (June 24), Art 
Hodes (June 25), Dr. John (June 26), Oliver Jones (June 
27), Roland Hanna (June 28), Dave Frishberg (June 29), 
Don Pullen (June 30), and James Williams (July 1). 

Once again, JVC offers all -day minifestivals outside 
the city. In New Jersey, it is at Waterloo Village on June 
24 -25; in upstate New York, it's at the Saratoga Per- 
forming Arts Center and the Finger Lakes Performing 
Arts Center, both July 1 -2. 
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 /iOME VIDEO 

Cosmetics Firm To Hawk Tape Door To Door 

Mary Had Hosts Avon Aerobics Yid 
BY JAMI BERNARD 

NEW YORK Mary Hart, the co- 
anchor of "Entertainment To- 
night," known for legs so attrac- 
tive they are reportedly insured 
for $2 million by Lloyd's of Lon- 
don, is putting those gams to good 
use as the anchor of a new exercise 
video, "Shape Up With Mary 
Hart." 

The 45- minute, low -impact aero- 
bics tape is the first video to be 
produced by Avon, the company 
whose door -to -door salesmanship 
of cosmetics and costume jewelry 
has earned it a place in American 
folklore just slightly beneath ap- 
ple pie. Avon Video Enterprise will 
pitch the video through its grass- 

Big Promo Push 
Marks `Coming' 

Of Murphy Hit 
NEW YORK The May 17 video re- 
lease of Eddie Murphy's $127 mil- 
lion box -office smash, "Coming To 
America," will be backed by a $2 
million television advertising cam- 
paign and promotional tie -ins with 
Pepsi and Orville Redenbacher 
popcorn. 

The video will be tied in to the 
company's ongoing Hit Blitz cam- 
paign and will be promoted with a 
slate of commercials airing several 
weeks before in -store availability. 
Commercials will also be aired af- 
ter street date, the company says. 

In -store merchandising efforts 
will include a poster and a 6 -foot 
banner advertising the film. 

roots sales force of 400,000 repre- 
sentatives and, for the time being 
at least, sidestep traditional retail 
distribution. 

The company plans to sell a 
quarter million copies of the 
$19.95 Hart video in the first four 
weeks of its release, according to 
Len Edwards, GM of the new vid- 
eo arm. 

"We'd been looking at the home 
video market for a number of 
years," said Edwards, who notes 
that Avon has already had some 
success with licensed children's ti- 
tles, but wanted to branch out into 
the lucrative exercise -tape market. 
"We were looking for people we 
felt would be right for our market, 
someone who is approachable, 
with good marquee value. We 
knew Mary Hart had an interest in 
exercise. We knew also that, demo- 
graphically, our consumers and 
our salespeople watch 'Entertain- 
ment Tonight,' and Avon has ad- 
vertised on that show." 

Hart says she had been looking 
over proposals from various video 
companies, "Because I believe so 
much in how exercise promotes 
mental and physical health. The 
situation wasn't right, the timing 
wasn't right. When Avon ap- 
proached me late last summer, I 
thought, how perfect -Avon, with 
its approach to the average Ameri- 
can person. I liked what the com- 
pany stood for. I liked the idea of 
marketing a videotape with a di- 
rect sales approach, intead of one 
that was on store shelves with ev- 
erybody else's." 

Hart describes her program as 
"well rounded." In a phone inter- 
view from her home in Beverly 
Hills, Calif., she admitted that she 
had asked friends and even her 

Nielsen Study Reveals Recording Habits 
Most Taping Is Done When The TV Is Off 

NEW YORK A study on consum- 
er video recording habits reveals 
that most viewers record a net- 
work TV show while their set is 
off. 

Nielsen Media Research reports 
that 52% of video recording occurs 
when the TV is off. The study also 
say that viewers record the same 
thing they are watching on televi- 
sion 31% of the time and record one 
program while watching another 
17% of the time. 

Network broadcasts accounted 
for a 67% majority of home record- 
ings while the independent net- 
works accounted for 13 %. Cable 
programming and pay -per -view 
programming each accounted for 
8% of home recordings, according 
to Nielsen. 

The study also indicates that 
movies, including made -for -TV 
films, are the most popular among 
viewers who time -shift. 

Company Looks Forward To Productive Fest 

Media Has Cannes -Do Attitude 
NEW YORK Top officials from 
Media Home Entertainment are 
heading to the Cannes Film Festi- 
val with high hopes and deep pock- 
ets. The company says that, in ad- 
dition to landing the rights to ma- 
jor films, the company will be 
looking to bankroll future projects 
it deems worthwhile. 

"Media is participating in 
Cannes to acquire major theatrical 
motion pictures for home video - 
domestic rights as well as rights 

for foreign markets," says John 
Turtle, senior VP of production 
and acquisitions. 

"In addition, we now are in- 
volved in co- financing major mo- 
tion pictures as well as underwrit- 
ing publicity and advertising cam- 
paigns for releases in the U.S. and 
Canada," says Turtle, who will 
travel to Cannes for the May 11 -23 
festival with Ted Rosenblatt, the 
company's director of foreign 
sales /administration. 

mother to do the exercises along 
with her, taped initially on a home 
video camera, "to make sure it 
wasn't too complicated. I had 
heard about tapes that made peo- 
ple feel clumsy and stupid. I feel 
very strongly that it should be a 
tape that anybody can pick up and 
do. You don't have to have danced 
on Broadway or be a Radio City 
Rockette to do my tape." 

The native South Dakotan's per- 
sonal excercise regimen begins 
each day at 5:30 a.m. She fleshes 
out her routine with three to four 
miles of high -speed distance walk- 
ing, managing a 12- minute mile. 
"If you move your arms a lot, it's 
just great for the legs and the but - 
tocks-if you want to get techni- 
cal," she says. 

If Hart -who also sings and 
runs a video -résumé company - 
gets any criticism, it's that she's 

(Continued on page 61) 

Lingerie Lineup. Talk show host Arsenio Hall poses with five of the models 
who appear in the new Playboy video "Sexy Lingerie." The models appeared on 
Hall's syndicated show to promote the 55- minute video, which is currently 
available from HBO Video for a list price of $19.95. Pictured, from left, are 
Debbie Johnson, Luann Lee, Ava Fabian, Hall, Rebekka Armstrong, and Alana 
Soarea. 

Camcorder Sales Jump, VCRs Drop 
BY KIRK LaPOINTE 

OTTAWA Camcorder sales led the 
Canadian consumer electronic in- 
dustry for the second straight year 
in 1988, while "market saturation" 
lead to a declione in VCR sales ac- 
cording to the Consumer Electronics 
Marketers of Canada. 

Camcorder sales jumped 27% in 
1988 to 127,000 units. But the CEMC 
predicts continued strong growth 
for the product in 1989 because 

there remains only a 3.5% penetra- 
tion level of camcorders in Canada. 

Blank videocassette sales, mean- 
while, posted impressive sales gains 
of 12.1% in the year to 18.5 million 
units. The marketers' group says 
the blank tape sales increases re- 
flect continuing popularity of home 
taping and increased use of cam- 
corders. 

Color television sales outstripped 
expectations by increasing 7.3% in 
1988 over 1987 levels to 1,475,000 

units. "Exceptionally strong Christ- 
mas sales" were a big reason for the 
unanticipated gains, says CEMC 
manager Alda Murphy in Toronto. 

A shift in consumer viewing pref- 
erence to big TVs drove demand for 
23 -inch to 29 -inch models up 55 %. 
Sales of the 19 -inch to 22 -inch mod- 
els rose only 11.3% in the year. 

Meanwhile, VCR sales declined 
6.3% to 900,000 units, a decline pre- 
dicted by CEMC analysts. 
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* * No. 1 * * 
EMPIRE OF THE SUN Warner Bros. Inc. Christian Bale 

Warner Home Video 11753 John Malkovich 1987 PG 39.98 

2 8 3 DIE HARD CBS -Fox Video 1666 Bruce Willis 
Bonnie Bedelia 1988 R 39.95 

3 4 5 THE DEAD POOL Warner Bros. Inc. 
Warner Home Video 11810 Clint Eastwood 1988 R 24.98 

4 NEW MIDNIGHT RUN Universal City Studios Robert De Niro 
MCA Home Video 80810 Charles Grodin 1988 R 39.98 

5 NEW MOONWALKER Ultimate Production 
Michael Jackson Image Entertainment 6322 1988 NR 39.95 

6 3 7 YOUNG GUNS Morgan Creek Productions Emilio Estevez 
Image Entertainment 6245 Kiefer Sutherland 

1988 R 39.95 

7 5 15 E.T. THE EXTRA TERRESTRIAL Amblin Entertainment Henry Thomas 
MCA Home Video 77012 Dee Wallace 1982 PG 39.98 

$ 2 5 THE BLOB Tri -Star Pictures Kevin Dillon 
Image Entertainment 62670 Shawnee Smith 1988 R 36.95 

9 NEW I BULL DURHAM Orion Pictures Kevin Costner 
Image Entertainment 6399 Susan Sarandon 

1988 R 39.95 

10 1 11 DOCTOR ZHIVAGO MGM /UA Home Video 900003 Omar Sharif 
Julie Christie 1965 PG 49.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at east 25,000 
units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. 
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MME VIDEO 

J2 Special- Interest Vids 
Attract Syndicator Queries 
REVERSE WINDOWS: When 
you produce an original video 
"hit," according to J2 president 
Jim Jimirro, substantial ancillary 
TV dollars are likely to follow. 
Case in point: "Stand -Up Rea- 
gan." Within two weeks after the 
initial publicity for the tape, which 
has now racked up 50,000 unit 
sales, "we got three calls from 
syndicators wanting to know if 
they could acquire TV rights. Just 
as theatrical features develop a 
visibility and become valuable TV 
properties, so, too, with high -visi- 
bility nontheatrical videos. We're 
evaluating the three offers and 
will go with a deal in the fall as to 
not cannibalize our own home vid- 
eo window." 

Jimirro says he has held off sell- 
ing the phenomenally successful 
"Dorf On Golf" -now close to the 
200,000 -unit 
plateau -to 
TV since "we 
would prefer 
to get a pack- 
age. Selling 
three or four 
'Dorfs' is bet- 
ter than sell- 
ing one. We 
have gotten 
lots of offers 
for the original 30- minute tape. 
The only thing we've done so far is 
sell off little segments to ESPN," 
he says. 

"Special- interest video is com- 
ing of age. We're not a little medi- 
um off in the corner anymore, but 
with the right product we can take 
our place as a front -line medium 
that will have value for ancillary 
markets," he adds. 

DANN MOSS, the producer of 
Paramount Home Video's "Wind- 
ham Hill Videos" series, says he 
hopes his newly formed Tapestry 
Video label "will take the long - 
form video album concept to a new 
level. It's an opportunity to ex- 
pand with name artists," he says. 
In the upcoming "Portrait Of Afri- 
ca," shot in Tanzania and Kenya, 
he says, "we feature Vangelis, La- 
dysmith Black Mambazo, and Mir- 
iam Makeba. Music is really the 
script." Upcoming projects will 
take Moss to Great Britain, Ire - 
land, India, and the U.S.S.R., 
where he hopes to match visual 
footage with name artists of those 
countries. "In Ireland, for exam- 
ple, we plan to use James Galway 
and the Chieftains." Beyond that, 
says Moss, he hopes to stir the 
marketing waters by creating syn- 
ergistic cross -promotions with the 
artists' labels. 

The new video label just inked 
an exclusive U.S. and Canadian 
VHS distribution arrangement 
with Paramount Home Video and 
will provide the studio with at 
least 12 titles over the next year. 
Moss says he has yet to set a U.S. 
videodisk deal. Observers say the 
marketplace environment today 
for this type of sophisticated pro- 
gramming can yield a minimum of 

25,000 units per title on VHS alone 
at the $29.95 price point. 

BOX OFFICE UPDATE: Not 
surprisingly, "Rain Man" contin- 
ues to surge at the box office, 
boosted by its copping of a num- 
ber of top Oscars, including best 
picture. The U.S. total is now over 
the $150 million mark. "Twins," 
the year's other big film at $105 
million, is now due to arrive in vid- 
eo stores June 15. 

Other newer films that are rack- 
ing up very respectable box -office 
numbers, according to Billboard 
sister publication The Hollywood 
Reporter, are MCA /Universal's 
"Fletch Lives" at $23.5 million; 
Warner Bros.' "Lean On Me" at 
$23.7 million; Orion's "Bill & 
Ted's Excellent Adventure" at 
$31.7 million; MGM /UA's "Levia- 

than" at $12.5 
million; and 
20th Century 
Fox' "Skin 
Deep" at 
$16.7 million. 
"Dirty Rotten 
Scoundrels," 
coming June 
22 from Orion 
Home Video, 
is over the $40 

by Jim McCullaugh 

million plateau. 

COLLECTIBLES: Warner 
Home Video is unlocking the 
"Saturday Night Live" vault once 
more with "The Best Of Gilda 
Radner," a one -hour tape. WHV 
already has best of Dan Aykroyd, 
John Belushi, and Chevy Chase ti- 
tles, three other 'not- ready -for- 
prime -time' players ... Para- 
mount is issuing the all full -color 
version of "The Cage," the origi- 
nal "Star Trek" pilot. The $24.95 
tape incorporates recently discov- 
ered "lost" color footage. A corn - 
bined color and black- and -white 
version had been issued previous- 
ly ... RCA /Columbia Pictures 
Home Video is releasing four fan- 
tasy classics -"Jason And The Ar- 
gonauts," "Mysterious Island," 
"The Golden Voyage Of Sinbad," 
and "First Men In The Moon" - 
which all utilize the special effects 
"dynamation" wizardry of Ray 
Harryhausen ... Media Home 
Video's Cinematheque label is re- 
leasing eight classics from legend- 
ary Spanish film maker Luis Bun - 
uel, including "The Discreet 
Charm Of The Bourgeoisie" and 
"The Diary Of A Chambermaid." 

PRISM ENTERTAINMENT has 
inked a deal with HBO to acquire 
North American home video 
rights to four HBO Showcase Pre- 
sentations, with an option to ac- 
quire an additional four. Among 
the titles: "Tidy Endings," "Lip 
Service," "KAL 007," and "Fellow 
Traveler." Prism recently picked 
up U.S. and Canadian home video 
and theatrical rights to 12 new 
feature films at the American 
Film Market in Los Angeles. 
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* * No.1 * * 
U2 RATTLE AND HUM Paramount Pictures U2 

Paramount Home Video 32228 1988 PG -13 24.95 

2 2 13 MOONWALKER Ultimate Production Michael Jackson 
CBS Music Video Enterprises 49009 1988 NR 24.98 

3 3 12 
JANE FONDA'S COMPLETE Lorimar /LightYear Ent. 

Jane Fonda 
WORKOUT Warner Home Video 650 1989 NR 29.98 

4 5 10 
BRUCE SPRINGSTEEN ANTHOLOGY: 
1978.1988 CBS Music Video Enterprises 49010 Bruce Springsteen 1989 NR 24.98 

5 4 8 
SPORTS ILLUSTRATED'S 25TH 

HBO Video 0234 Various Artists 
ANNIVERSARY SWIMSUIT VIDEO 

1989 NR 19.98 

6 6 24 E.T. THE EXTRA -TERRESTRIAL Amblin Entertainment Henry Thomas 
MCA Home Video 77012 Dee Wallace 

1982 PG 24.95 

7 8 27 CINDERELLA Walt Disney Home Video 410 Animated 1950 G 26.99 

8 7 118 CALLANETICS 0 Callan Productions Corp. Callan Pinckney 
MCA Home Video 80429 1986 NR 24.95 

9 9 65 DIRTY DANCING Vestron Pictures Inc. Patrick Swayze 
Vestron Video 6013 Jennifer Grey 

1987 PG -13 24.98 

10 10 24 FATAL ATTRACTION Paramount Pictures Michael Douglas 
Paramount Home Video 1 762 Glenn Close 

1987 R 19.89 

11 12 5 RUSH: A SHOW OF HANDS PolyGram Music Video 041760.3 Rush 1989 NR 24.95 

12 13 22 
KATHY SMITH'S FAT BURNING 

Fox Hills Video FH1059 Kathy Smith 
WORKOUT 

1988 NR 19.95 

13 15 131 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. 

Jane Fonda 
AEROBIC WORKOUT Warner Home Video 070 1986 NR 29.98 

14 11 38 DEF LEPPARD: HISTORIA Bludgeon Riffola, LTD. Def Leppard 
PolyGram Music Video 080359 -3 

1988 NR 24.95 

15 14 8 MICHAEL JORDAN: COME FLY WITH 
CBS -Fox Video 2173 Michael Jordan 1989 NR 19.98 

16 17 4 PLAYBOY'S SEXY LINGERIE HBO Video 0156 Various Artists 1989 NR 19.99 

17 18 79 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 29.95 

18 26 42 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 

1987 R 19.98 

19 38 3 MEET THE RAISINS Will Vinton Prod. Inc. The California Raisins 
Atlantic Video 50132 -3 

1988 NR 14.98 

20 21 25 BEVERLY HILLS COP II 
Paramount Pictures Eddie Murphy Paramount Home Video 1860 1987 R 19.89 

21 24 31 GEORGE MICHAEL -FAITH CBS Music Video Enterprises 49000 George Michael 1988 NR 15.98 

22 22 22 THE UNTOUCHABLES 
Paramount Pictures Kevin Costner 
Paramount Home Video 1886 Sean Connery 

1987 R 19.89 

23 16 19 PLAYMATE VIDEO CALENDAR 1989 HBO Video 0510 Various Artists 1988 NR 19.99 

24 25 194 THE SOUND OF MUSIC CBS -Fox Video 1051 Julie Andrews 
Christopher Plummer 1965 G 29.98 

25 NEW OP. DEBBIE GIBSON: LIVE IN CONCERT Atlantic Records Inc. Debbie Gibson Atlantic Video 50133 -3 
1989 NR 19.98 

26 19 70 PINK FLOYD THE WALL MGM /UA Home Video 400268 Bob Geldof 1982 R 19.95 

27 30 109 TOP GUN Paramount Pictures Tom Cruise 
Paramount Home Video 1629 Kelly McGillis 

1986 PG 26.95 

28 32 107 THE WIZARD OF OZ MGM /UA Home Video 60001 Judy Garland 
Ray Bolger 

1939 G 29.95 

29 33 6 
JANE'S ADDICTION: THE FAN'S Warner Bros. Records 
VIDEO Warner Reprise Video 38151 Jane's Addiction 1989 NR 9.98 

30 34 28 DOCTOR ZHIVAGO MGM /UA Home Video 900003 Omar Sharif 
Julie Christie 1965 PG 29.95 

31 20 16 
THE ALL NEW NOT-SO-GREAT 

HBO Video 0025 Tim McCarver MOMENTS IN SPORTS 
1988 NR 14.99 

32 36 2 
SHIRLEY MACLAINE'S INNER 
WORKOUT Vestron Video 5270 Shirley Maclaine 1989 NR 29.98 

33 28 127 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 G 29.95 

34 23 26 SUPER CALLANETICS Callan Productions Corp. Callan Pinckney 
MCA Home Video 80809 1988 NR 24.95 

35 31 116 THE GODFATHER 
Paramount Pictures Marlon Brando 
Paramount Home Video 8049 Al Pacino 

1972 R 29.95 

36 35 176 JANE FONDA'S NEW WORKOUT Lorimar /LightYear Ent. 
Jane Fonda 

Warner Home Video 069 1985 NR 29.98 

37 29 13 RAQUEL: LOSE 10LBS. IN 3 WEEKS HBO Video 9892 Raquel Welch 1988 NR 19.99 

38 27 12 
ANGELA LANSBURY: POSITIVE Wood Knapp Video WK1016 Angela Lansbury 
MOVES 

1988 NR 29.95 

39 37 36 GOOD MORNING VIETNAM Touchstone Pictures Robin Williams 
Touchstone Home Video 660 1987 R 29.95 

40 40 57 START UP WITH JANE FONDA 
Lorimar /LightYear Ent. 

Jane Fonda 
Warner Home Video 077 1988 NR 19.95 

ITA gold certifcation for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. 
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Obscure Bergman. Two previously 
unreleased Ingrid Bergman films will 
be shipped in May by Crocus 
Entertainment. "June Night" and 
"Swedenhielms" will be released May 
31 for a list price of $79.95 each. The 
company says the two Swedish 
classics have never been released on 
video in the U.S. and will not be 
shown on either broadcast TV or pay - 
per -view. 

VIDEO 
REVIEWS 

This column offers a critical look 
at recent nontheatrical video re- 
leases. Suppliers interested in see- 
ing their cassettes reviewed in this 
column should send VHS cassettes 
to Al Stewart, Billboard, 1515 
Broadway, New York, N.Y. 10036. 
Please include the running time 
and suggested retail price. 

"Frehley's Comet, Live ... +4," 
Atlantic Video, 53 minutes, $19.98. 

Much like sex in advertising, the 
rock group Kiss' former guitarist, 
Ace Frehley, will probably share a 
similar fate. In fact, "Live ... +4" 
is really just another version of the 
Kiss sound. It is recorded live at 
the Hammersmith Odeon with 
four studio clips tacked on for 
good measure. Frehley and his 
group are competent enough at 
this game, but the music is defi- 
nitely stale. Frehley looks old and 
tired in the live set and is much 
better represented in the four stu- 
dio- produced videos, where the 
magic of the director and makeup 
stylists can be appreciated. There 
is no doubt that "Frehley's Corn- 
et" comes with an instant audience 
weaned on Kiss albums. So it will 
rent well and probably sell - 
through. It even comes complete 
with exploding guitar pickups and 
all the smoke you can imagine. 
This release is just what you would 
expect it to be. CHRIS VOLLOR 

"The Gallant Breed," Fox Hills 
Video, 3 cassettes, 60 minutes 
each, $89.95. 

The U.S. Marines have fought in 
nine major wars and countless mi- 
nor interventions. During their 
history, they have covered them- 
selves in glory. From their stand 
at Bellau Wood in World War I to 
their heroic actions in the South 
Pacific in World War II up to their 
gallantry in the jungles of South 
Vietnam, the Marines have become 
the first line of America's defense. 

(Continued on next page) 
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STEVE MARTIN MICHAEL CAINE 

'A laugh- out -loud escapade... 
Mr. Martin gives c performance of 
inspired goofiness... Mr. Caine (gives) 
a superb comic performance." 
-Vincent Canby, The New York raies 

BOTH BEFORE 
AND 

AFTER STREET 
DATE. 

"RASCALLY 
HANDSOME" 

FULL SIZE STANDEE 

Contact your distributor 
ter d 

et itern. 

about thls special p 

ME? EURITIDI 
ORDER CUT-OFF DATE: JUNE 6th. STREET DATE: JUNE 22nd. 

A FRANK OZ :ILM STEVE MARTIN MÉCHAEL CAINE 
'DIRTY ROTTEN SCOUNDRELS" 

sIcrrng G_ENNE HEADLY wnh ANTON RODGERS au BARBARA HARRIS AusicBy MILES GOODMAN 
Edited By STEPHEN A ROTTER ono WILLIAM SCHARF Proauchon Designed By ROY WALKER Dew of Photography MICHAEL BALLHAUSas.C. 

Exec.MePrwwers DALE LAUNER ma CHARLES HIRSCHHORN w =ttenBy DALE LALNER and STANLEY SHAPIRO & PAUL HENNING 

Pants Cry Deluxe" Produced By BERNARD WILIAMS Direefed By FRANK OZ A, ORION ß«... 

p Closed Captioned. In VHS and Beta. Hi -Fi Stereo MME 
c 1989 Orion Hcme Video. All Rights reserved. 
Q Closed Captioned by NCI. Used with Permission. 

BILLBOARD APRIL 22, 1989 59 
www.americanradiohistory.com

www.americanradiohistory.com


A BRILLIANT 
PROFESSOR COMES 
FACE -TO -FACE WITH 

HERSELF AND 
DISCOVERS... 

ANOTHER WOMAN. 
Superb performances by an all -star cast 

highlight this moving tale of Marion, an 

accomplished philosophy professor who, 

upon turning fifty feels compelled to take 

emotional stock of her life. Suddenly her 

quest for truth turns into a powerful, 

personal odyssey of self- examination, 

discovery and acceptance. 

IN COLOR 

ORDER CUT-OFF DATE: MAY 9th 
STREET DATE: MAY 25th 

Two thumbs up1 
"I was mesmerized from 

beginning to end." 
-Roger Ebert SISKEL & EBERT 

As Larry, the novelist whose 
passions run deep, Hackman 
displays a naturalness... and 
it is bis scenes with Rowlands 

that are the film's most 
believable and poignant." 

-Steve Chagollan, THE HOLLYWOOD REPORTER 

"Gena Rowlands gives a tour 
de force performance as the 

cerebral Marion." 
-Fredrick A. Brussat, ECUMEDIA NEWS SERVICE 

"Mia Farrow (and) Blythe 
Danner turn in exemplary 

performances." 
-Steve Chagollan, THE HOLLYWOOD REPORTER 

"Another Woman' bas an 
emotional urgency that keeps 

you plugged in." 
-David Ansen, NEWSWEEK 

"Great dialogue. Great acting. 
Great filmmaking." 

-Joel Siegel, WABC -TV 

... the perfection of an 
ensemble cast..." 

-Richard Schickel, TIME MAGAZINE 

"... an absorbing odyssey... 
resplendent performances... 

an often profound film." 
-Gene Shake THE TODAY SHOW 

HOME VIDEO 

ANOTHER 
WOMAN 

PHILIP BOSCO BETTY BUCKLEY BLYTHE DANNER 

SANDY DENNIS MIA FARROW GENE HACKMAN 

IAN HOLM JOHN HOUSEMAN MARTHA PLIMPTON 

GENA ROWLANDS DAVID OGDEN STIERS HARRIS YULIN 
cASNE DESM#N EORM 

JACK ROLLINS _- CHARLES H. JOFFE "ANOTHER WOMAN" JEFFREY KURLAND SUSAN E. MORSE A.C.E. 
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SANTO LOQUASTO SVEN NYKVIST A.S.C. JACK ROLLINS - CHARLES H. JOFFE ROBERT GREENHUT 
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SOME ruroaAL NCR BE lWTMIE FOR GNAIEN Photography Brian Hamill by 

1989 Orion Home Video. All Rights Reserved. Q Closed Captioned by NCI. Used with Permission. 
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p Closed Captioned, In VHS and Beta. 

VIDEO REVIEWS 
(Continued from preceding page) 

Anyone who has ever served in 
the corps will revel in this pictorial 
chronology of its evolution and his- 
tory. Combat footage shot during 
the wars complements the excel- 
lent narration by E.G. Marshall. 

Although the price may seem a 
bit steep for a nontheatrical title, 
one must remember that there are 
no "ex- Marines," only former Ma- 
rines. Given that enormous esprit 
de corps that is the trademark of 
the Marines, one can see that this 
program possesses enormous sell - 
through potential. RICHARD T. RYAN 

"Hollywood," HBO Video, 13 -vol- 
ume series, 52 minutes each, $19.95 
each, ($199.99 complete set). 

Film buffs -especially those 
who love the old silent films -may 
well become instant collectors 
once they see a sample of the work 
that makes up this attractive set. 
Every aspect of a fledgling Holly- 
wood has been lovingly captured 
and preserved on these delightful 
programs. 

Narrated by James Mason, 
these programs encompass the en- 
tire spectrum of the early years of 
Hollywood. "Star Treatment" fo- 
cuses on Clara Bow, John Gilbert, 
Greta Garbo, and others. Included 
are interviews with Douglas Fair- 
banks Jr., Louise Brooks, and di- 
rector King Vidor. At the same 
time, "Single Beds And Double 
Standards" explores the "Fatty" 
Arbuckle scandal while profiling 
Will Hays -"the czar of all the 
rushes" -who was brought in to 
"clean up" the tarnished image of 
Tinseltown. Stuntmen get their 
due in "Hazards Of The Game," 
which shows how the early stunts 
were accomplished while paying 
tribute to those early, unsung he- 
roes. 

Filled with archival footage and 
interviews with many of the early 
stars and directors, these programs 
will be savored by collectors and 
film students alike. Modestly 
priced, they may post some impres- 
sive sales numbers. 

R.T.R. 

"Stefanie Powers- Introduction 
To Horseback Riding And Horse 
Care," MRS Enterprises Inc., 52 
minutes, $39.95. 

Horse lovers will delight in this 
first -rate introduction to the won- 
derful world of horseback riding. 
Hosted by actress and noted eques- 
trian Stefanie Powers, the program 
covers both the English and West- 
ern styles of riding and takes view- 
ers on a step -by -step tour of the 
barn, the tack room, and the stable. 
Such topics as saddling, mounting, 
grooming, and trail etiquette are all 
extensively covered. 

Although the program is de- 
signed for beginners, there are mo- 
ments that could use a bit more clar- 
ification. Children will easily relate 
to the young riders on screen whom 
Powers is tutoring, but, occasional- 
ly, the sure guidance of an adult will 
be required to explain the more 
complex sections. Still, the fact re- 
mains that the instruction is gener- 
ally clear and concise as well as fair- 
ly entertaining -and that's really 
all you can ask from an instruction- 
al program of this nature. 

R.T.R. 

60 BILLBOARD APRIL 22, 1989 

www.americanradiohistory.com

www.americanradiohistory.com


FOR WEEK ENDING APRIL 22, 1989 

Billboard 
©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 

e recording, or otherwise, without the prior written permission of the publisher. 

TOP SPECIAL INTEREST 
VI DEOCASSETTESTMSAL ES 

La W 

cn I 
< 

;O 

N 

I- 
< 

U Z 

3 

Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Remarks 
Manufacturer, Catalog Number 

Da, d 
u 

o. m 
us 

HEALTH AND FITNESSTM 

j 1 119 

** NO.1 ** 
Callan Productions Corp. Callan Pinckney presents deep muscle 

CALLANETICS v MCA Home Video 80429 exercise techniques. 
24.95 

2 2 11 
JANE FONDA'S COMPLETE Lorimar /LightYear Ent. Her first all- around regimen designed to 
WORKOUT Warner Home Video 650 accommodate all fitness levels. 29'98 

3 7 119 JANE FONDA'S NEW WORKOUT 
Lorimar /LightYear Ent. Beginner and advanced routines 
Warner Home Video 069 designed to strengthen and tone. 

29.98 

4 4 119 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. A fun and effective alternative to 
AEROBIC WORKOUT Warner Home Video 070 traditional dance aerobics. 

29.98 

5 3 25 SUPER CALLANETICS Callan Productions Corp. Advanced version of the Callanetics 
MCA Home Video 80809 deep -muscle movement program. 

24.95 

6 5 7 ANGELA LANSBURY: POSITIVE W Knapp Video WK 1016 Celebrity Angela Lansbury gives tips on 
MOVES becoming a success. 

7 6 13 RAQUEL: LOSE 10LBS. IN 3 WEEKS 
Total Video, Inc. This combination of exercise and proper 
HBO Video 9892 diet gets you in top shape fast. 

1999 

8 9 57 START UP WITH JANE FONDA Lorimar /LightYear Ent. This 25- minute video is more than a 

Warner Home Video 077 warm -up and less than a full workout. 19.95 

9 8 23 
KATHY SMITH'S FAT -BURNING This unique program emphasizes 
WORKOUT Fox Hills Video FH1059 burning fat and losing weight. 

19.95 

lU 13 105 A WEEK WITH RAQUEL Total Video, Inc. Extensive weekly exercise and yoga 
HBO Video 9965 program designed by Raquel Welch. 

1999 

11 10 119 
JANE FONDA'S EASY GOING Lorimar /LightYear Ent. Calisthenics and aerobics for any age at 
WORKOUT Warner Home Video 058 a slow and easy pace. 

12 11 119 KATHY SMITH'S BODY BASICS JCI Video Inc. Fitness video gets down to basics and is 
JCI Video 811 I designed for the beginner. 

14.95 

13 12 119 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 
WORKOUT JCI Video 8100 intermediate and advanced exercisers. 

14.95 

14 15 101 JANE FONDA'S P. B. & R. WORKOUT Lorimar /LightYear Ent. Designed for pregnant women who want 
Warner Home Video 046 to keep in shape. 

15 16 119 
RICHARD SIMMONS AND THE SILVER Lorimar Home Video Fitness program for people over 50 
FOXES Warner Home Video 158 includes warm -ups and aerobics. 

24 95 

16 NEW SHIRLEY MACLAINE'S INNER Vestron Video 5270 Shirley MacLaine teaches several ways to 
WORKOUT lead a calm and peaceful life. 

2998 

17 17 61 KATHY SMITH'S STARTING OUT Fox Hills Video FH 1027 Kathy Smith's easy -to-do workout for 
beginners. 

19.95 

18 19 115 
RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 
FITNESS 0 HBO Video 2651 yoga with tips on staying youthful. 1999 

19 18 105 20 MINUTE WORKOUT Vestron Video 1033 Bess Motta's three workouts include 
aerobics, stretching and more 29.95 

20 14 105 
THE JANE FONDA'S WORKOUT Lorimar /LightYear Ent. Strenuous exercise program designed 
CHALLENGE Warner Home Video 051 for experienced exercisers. 

2998 

BUSINESS AND EDUCATIONTM 

l 1 41 

** No. 1 * * 
INC. MAGAZINE: HOW TO REALLY Warner Home Video 081 Topics include getting the idea, finding 
START YOUR OWN BUSINESS investors and making the deals. 

29.95 

2 2 119 STRONG KIDS, SAFE KIDS Paramount Pictures Henry Winkler educates parents and 
Paramount Home Video 85037 children about child abuse. 

24.95 

3 6 115 CAREER STRATEGIES 1 Polaris Communication Development of managerial skills & 
mental exercises are taught. 

19.95 

4 3 115 PERSUASIVE SPEAKING Polaris Communication Successful public speaking through use 
of body language & eye contact. 19.95 

5 4 71 AMERICAN HISTORY: THE CIVIL WAR Increase Video IV01 5 
Famous events from the Civil War are 
recounted and analyzed. 

29.95 

6 5 77 DRUG FREE KIDS: A PARENT'S GUIDE LCA 
A look at drug abuse and the techniques 
parents can use to solve it. 

29 95 

7 7 15 SAT -PSAT MATH REVIEW Video Aided Instruction, Inc. 
This valuable test aid will help students 
review for important exams. 

29 95 

8 9 7 INTRODUCTION TO LOTUS 1 -2 -3 The Video Professor Design & print spreadsheets, Lotus 
screen format, cells and rows. 

19.95 

g 8 75 CAREER STRATEGIES 2 Polaris Communication Learn when and how to move to get the 
most out of a new position. 19.95 

to 12 23 SAT -PSAT VERBAL REVIEW Video Aided Instruction, Inc. 
This tape presents experienced 
instructors giving test- taking techniques. 29.95 

11 10 115 SAY IT BY SIGNING Crown Publishing Corp. Basics of sign language with emphasis 
Crown Video on useful words & phrases. 

12 NEW 10 INTRODUCTION TO DBASE III PLUS The Video Professor 
Learn to control inventory, sales leads, 
invoices, and orders. 

1995 

13 14 5 INTRODUCTION TO WORDPERFECT The Video Professor Learn use of boldface and under -line 
modes, space settings, etc. 

19.95 

14 13 107 THE VIDEO SAT REVIEW Random House Home Video Improve test -taking skills for those 
important college -entry SAT tests. 69.95 

15 11 37 HELLO WORDSTAR Gregory A. Howard The handy WORDSTAR program gives 
Morris Video 3103 professional executive -style documents. 

29 95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. Next week: Recreational 
Sports; Hobbies And Crafts. 

In The Company Of Stooges. The Three Stooges, pictured here in the film 
"They Stooge To Conga," are featured on six new video releases from 
RCA /Columbia Pictures Home Video. Each 55- minute volume is priced at 
$14.95 and includes three episodes of Stooges comedy previously unavailable 
on home video. The company will also offer prepacks for the collection with a 

specially designed counter display unit. 

Nix VCR Exports To China 
Group Fears Military Use Of Tech 

BY SHIG FUJITA 

TOKYO An effort to export VCRs 
to China is being opposed on the 
grounds that the technology re- 
quired to produce the ultraprecise 
VCR cylinders could be "diverted to 
military use." 

A single, unidentified member 
country of the Coordinating Com- 
mittee for Exports to the Commu- 
nist Area (COCOM) is fighting Hita- 
chi's attempt to export production 
technology for VHS -format. The 
VCR maker reached an agreement 
with Chinese factories late in Janu- 
ary to provide the materials and 
know -how needed to manufacture 
VCRs, including the processing 

technology for VCR cylinders. 
The processing technology for 

magnetic heads requires accuracy 
of the scale of a micron, or a thou- 
sandth of a millimeter. 

Now COCOM is examining the 
application for permission to trans- 
fer the technology. The export of 
militarily sensitive technology to 
the Communist bloc must obtain the 
unanimous consent of the 16- nation 
COCOM group. 

The ministry of international 
trade and industry, or MITI, here 
says there is no way of estimating 
how long the examination will take 
or whether Hitachi will ultimately 
be permitted to provide the VCR 
technology to China. 

HART HOSTS AVON AEROBICS VID 
(Continued from page 57) 

too "perky." 
"I think the exercise makes a 

big difference in how I feel about 
myself, in my attitude and the en- 
ergy level," she says in response 
to the familiar perky challenge. 
"The more you exercise, the less 
you eat, the more energy you have, 
the less you sleep. I only need 6'/2 
hours of sleep myself." 

She says her video stands out 
from others because "it's some- 
thing everyone can follow. I would 
hope that the fact that I'm doing it 
makes a difference, too. When you 
look at tapes, you say, I like Rich- 
ard Simmons, or Kathy Smith, or 
Jane Fonda, or Callan Pinckney. It 
all depends on personalities, I 
think, like watching a TV show - 
you may prefer a certain news- 
caster over one on another chan- 
nel. We have a genuine, down -to- 
earth, realistic approach that 
makes it fun. The appeal is not to 
the person who's an aerobics ex- 
pert in peak physical condition. 
The people I'm targeting are those 
who are just thinking about get- 
ting some exercise, who haven't 
been motivated in the past." 

Hart has a "long- term" agree- 

ment with Avon. "I'd like to do an- 
other one," she says. "When 
you've got something successful, 
sure, you want to do volumes, two, 
three, four, five, six, whatever." 

Mary Hart, the effervescent co- anchor 
of "Entertainment Tonight," says "you 
don't have to have danced on 
Broadway or be a Radio City Rockette 
to do my tape." The 45- minute 
program, "Shape -Up With Mary Hart," 
is the first tape produced by Avon. 
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NOME VIDEO 

Nelson Unleashes Slate Of Low -Price Vintage Yids 
NEW YORK Eight films, featur- 
ing such stars as Raquel Welch, 
Sandra Dee, Chuck Norris, and 
Joan Collins, will be released by 
Nelson Entertainment June 25 for 
a list price of $9.98 each. 

In addition, the company will of- 
fer a Classic Collection promotion 
featuring nine vintage titles for a 
list price of $14.98 each. 

The films priced at less than $10 
include "The People That Time 

Forgot" (starring Patrick Wayne 
and Doug McClure); "The Dun - 
wich Horror" (Sandra Dee and 
Dean Stockwell); "The Wild Par- 
ty" (Raquel Welch and James 
Coco); "Breaker, Breaker" (Chuck 
Norris); "The Wild Angels," (Nan- 
cy Sinatra and Peter Fonda); "Ma- 
con County Line" (Alan Vint and 
Cheryl Waters); "Three In The At- 
tic," (Yvette Mimieux and Christo- 
pher Jones); and "Empire Of The 

VIDEO PEOPLE 

Ants" (Joan Collins). 
The Classic Collection includes 

"That Hamilton Woman" (Vivien 
Leigh); "Ball Of Fire," (Gary Coo- 
per and Barbara Stanwyck); 
"Dead End" (Humphrey Bogart 
and Sylvia Sidney); "The Devil 
And Daniel Webster" (Walter 
Huston); "Stella Dallas," (Stan - 
wyck and Anne Shirley), "Barbary 
Coast," (Edward G. Robinson and 
Walter Brennan); "Hurricane" 
(Dorothy Lamour); "The Private 
Life Of Henry VIII" (Charles 
Laughton); "Richard III," (Lau- 
rence Olivier); and "Lady X" (Oliv- 
ier). 

Nelson also announced the re- 
lease of "Cohen And Tate," a psy- 

Video People spotlights personnel changes and promotions announced chological thriller starring Roy 
by prerecorded video suppliers distributors, duplicators, retailers, and Scheider. The film will be released 
hardware manufacturers. Announcements should be sent to: Video Peo- June 25 for a list price of $89.98. 
ple, Billboard, 1515 Broadway, New York, N.Y 10036. All Nelson titles are distributed 

through Orion Home Video as part 
HBO Video announces the following changes: Ellen Stolzman is upped to of an ongoing distribution agree - 
VP of direct marketing and alternative distribution; Steve Zales is promot- ment between the two firms. 
ed to director of marketing for nontheatrical programming and Peter Li- 
guori, the marketing manager for theatrical releases, will assume responsi- 
bility for the programming and marketing of all feature films. 

Michael Dunn is upped to director of marketing for CBS /Fox Home Video. 
He will be responsible for the management of all marketing -related activi- 
ties on all theatrical product. 

DUNN HEIFETZ JACOBS ZOLLER 

Jay Heifetz is upped to senior VP, finance and operations, for Paramount 
Home Video. He will oversee the video division's domestic and international 
business development and planning. 

Barry N. Lyons is named Eastern regional marketing director for Fries 
Home Video, Los Angeles. He will be based in New York. He comes from 
United Entertainment, where he was Northeast regional sales director. 

Cheryl Gersch, formerly executive VP of New Star Video, is named execu- 
tive VP of Magnum Entertainment, Los Angeles. 

Richard Margolis, formerly director of national sales, is promoted to VP, 
sales, for Wood Knapp Video, Los Angeles. 

KVC Home Video makes the following announcements: Mark Gilula is 
named executive VP. Previously, he was VP production /acquisition for Me- 
dia Home Entertainment and before that was prerecorded audio /visual 
software manager for the Federate Group retail chain. Also, Jeff Jacobs, 
previously director of national sales, is promoted to VP of sales. 

Satoshi Matsumoto is named VP, movie studio relations, for LaserDisc 
Corp. of America. 

William Kruger, formerly national sales manager of Nelson Entertain- 
ment's consumer products division, is appointed national sales manager at 
Trans World Entertainment U.S.A., Los Angeles. 

Eddie Rodriguez is named A.I.P. Home Video's VP of alternative markets. 
He was director of Spanish sales. Also, Cheryl Zoller is named VP of fi- 
nance for A.I.P. 

JCI Video makes the following announcements: Jim Newhouse is named 
VP of sales; Nick Torrente is upped to director of international sales; 
Garry Marks is named regional sales manager for the West Coast; and Jan 
Rose is named regional sales manager for the Midwest. 

Lori Macias is appointed marketing and promotions director for Raedon 
Entertainment. She was head manager for Tempo Records and Video, a 
nine -store chain. 

Beth Bornhurst is named director of specialty markets for Waldenbooks. 
She will be responsible for the marketing of videocassettes at the bookstore 
chain. 

The late James Coco stars with Raquel Welch in "The Wild Party," a 1975 film 
set in Hollywood, Calif., during the '20s. The film will be one of eight Nelson 
titles that will be distributed by Orion Home Video for a list price of $9.98. 

Vidmark VP Says B Titles Mean Balance 
Rental Guarantee Program A Plus For Vid Firm 

BY AL STEWART 

NEW YORK Video dealers are 
slowly realizing that B titles can 
ultimately generate more profit 
than many A titles that "fizzle 
out" after a couple weeks, accord- 
ing to Sam Pirnazar, VP of sales 
and marketing for Vidmark Enter- 
tainment. 

Pirnazar, who recently conclud- 
ed a tour of video stores in the 
Southeast, says his company's 
slate of second -tier titles is gain- 
ing shelf space as dealers become 
more aware of the profitability 
that often comes from stocking a 
wide selection of titles. 

"Some retailers still talk about 
depth of copy, but you hear more 
and more dealers say there is a 
need for more balance," says Pir- 
nazar. "When you add up the num- 
bers you see that B titles rent for a 
long time and make a lot of money 
for video stores." 

Pirnazar also says the compa- 
ny's unique rental guarantee pro- 
gram has increased awareness of 
the 5- year -old company's slate of 
films. 

Vidmark says dealers who are 
unable to rent a specific title at 
least 15 times during the film's 
first 30 days of availability on vid- 
eo will receive a 50% refund on the 
purchase price. There is no limit to 
the number of copies and the com- 
pany says there will be "no ques- 
tions asked" of retailers who re- 
quest the refund. 

The forthcoming "Midnight 

Retailers at the N.Y. 
Home Video Show 

learned how to 
create a profitable 
Latin video section 

... see page 48 

Cop" will become the fourth Vid- 
mark title issued in the past year 
with the guarantee. "Midnight 
Cop," an action /suspense film 
starring Morgan Fairchild and Mi- 
chael York, will be released June 
14 for a list price of $89.95. 

"It's a substantial risk on our 
part, but for the right title we have 
seen that the guarantee works 
very well," says Pirnazar. "Retail- 
ers are afraid to take the risk on a 
B title, so we're telling them that B 
titles rent for months 
while the big blockbust- 
er titles fizzle out after 
only a few weeks." 

He notes that the 
three previous titles re- 
leased with the guaran- 
tee- "Lethal Obses- 
sion," "Vanishing Act," 
and "Going Under Cov- 
er" -all hit the 20,000 - 
unit mark. Returns un- 
der the guarantee pro- 
gram are slim. 
According to Pirnazar, 
no more than 500 copies 
of any one title were re- 
turned under the terms 
of the guarantee pro- 
gram. 

"Retailers are becom- 
ing more sophisticated," 
says Pirnazar. "They 
know the challenge is to 
keep customers coming 
back and the best way to 
do that is to stock quali- 
ty programming. The ti- 
tles we have included in 
our guarantee program 
are titles we feel very 
good about, titles we 
feel will perform very 
well at retail." 

To support "Midnight 
Cop," Vidmark is also 
planning "an extensive 
six -figure marketing 
and advertising cam- 
paign." Point- of -pur- 
chase material includes 

a 6 -foot standee of Morgan Fair- 
child dressed in a negligee as well 
as a poster and a flier. 

Pirnazar also notes that the 
company is expanding its nonthe- 
atrical video to include three new 
hunting tapes targeting three 
types of animals: quail, doves, and 
white -tail deer. Each tape will be 
available beginning Aug. 8 for a 
list price of $24.95 each. The com- 
pany will offer discounts on six - 
tape and 12 -tape prepacks. 

Sam Pirnazar, VP of sales and marketing for 
Vidmark Entertainment, eyes a life -size point -of- 
purchase display of Morgan Fairchild, who stars 
in the company's forthcoming release "Midnight 
Cop." The action /suspense film, scheduled for 
release June 14 at a list price of $89.95, will be 
promoted with a guaranteed rental program. If 
dealers don't rent the title 15 times within the 
first 30 days of release, Vidmark will refund half 
the wholesale purchase price. 
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A Slow Start to Tour Season 
Could Spell a Frantic Finish for '89 

Road Shows, as Outdoor Venues 
Look to Raise the Roof on 

Summer Box Office 

By MELINDA NEWMAN 

ather than being 
the year of who's hot and who's not, 1989 might merely 
be remembered for who was out. Though three -quarters of 
the year remain, venue managers and promoters are al- 
ready forecasting a slower year than the past two. 

"I think the jury's still out," says Brian Murphy, presi- 
dent of Southern California's Avalon Attractions. But 
judging by the first quarter, there's either going to be a 

glut the second half of the year or 1989 isn't going to be 
comparable to 1988 in sheer quantity." 

When asked to name bookings for summer and beyond, 
most building managers were primarily looking at an emp- 
ty schedule. Tours by Bon Jovi, Poison, R.E.M. and the 
pairing of Beach Boys and Chicago are expected to contin- 
ue, and many venues are holding dates for perennial tour- 
ers, the Grateful Dead. But other confirmed names simply 
don't come to mind. 

"Most of the buildings I've talked with don't have a lot of 
firm bookings for the spring," says Michael Rowe, GM of 
Meadowlands Arena and Giants Stadium, East Rutherford, 
N.J. As of now, we're down one or two bookings, we nor- 
mally do around 10 concerts between January and April, 
this time we did between six and seven." 

Despite the slow start, neither promoters nor arena 
managers are ready to write off the year. "I think we're go- 
ing to have the best year we've ever had," predicts Scott 
Sanders, executive VP & executive producer of Radio City 
Music Hall Productions' Entertainment Division. "There 
are quite a few artists who are ideal for the 6,000 -seat fa- 
cility. Our summer's filling up with some great shows. 
Aretha Franklin, Rick Astley and Luther Vandross are just 
some of the big names that we hope to have here." 

On the club front, New York promoter Ron Delsener is 

excited about burgeoning acts such as Laibach and That 
Petrol Emotion, and hopeful about bigger tours. "There 
are always going to be two or three big tours out, there's 
always the possibility of folks like Billy Joel and David Bow- 
ie. And then there are artists who go out every year like the 
Beach Boys and David Sanborn and the Moody Blues ... 
they're my backbone." 

Other names being bandied about as touring candidates 
include the oft -rumored Paul McCartney and the Rolling 
Stones, while the Who outing seems certain. Other likely 
possibilities are Don Henley, the Bangles, Jimmy Buffett, 
Eddie Money, Rod Stewart, Pat Metheny, Little Feat, White - 
snake, Madonna, The Kinks and Bob Seger. 

Another possible reason for lack of confirmed dates is 
the trend toward shorter lead times on tours. "Last year 
we began noticing that the booking calendar for acts 
wasn't filling up as far out as it had been in previous 
years," Rowe says. "Tours were adding dates quicker or 
booking in shorter time. It could just be that the window 

(Continued on page T -8) 
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TOP CONCERTS VENUES 

LARGE ARENAS: Increased 
Competition Tightens 
Market; Black, Metal, 
Country Growth Expand It 

Though most large arenas are still king of the mountain 
in their hometowns, when it comes to presenting big 
name talent increased competition from outdoor am- 

phitheaters and smaller halls has made their powerhold 
somewhat tenuous. 

However, any problems nipping at arenas' collective heels 
have done nothing to slow the industry. According to Bill- 
board's sister publication, Amusement Business, more than 
$2 billion was invested in proposed or completed arena and 
amphitheater projects in 1988. New venues, of 12,000 
seats or more, opened in Dallas, Milwaukee, Orlando and 
Sacramento. Several existing facilities, such as the Worces- 
ter (Mass.) Centrum and Rosemont (Ill.) Horizon announced 
plans to expand by more than 2,000 seats. 

And if enough major pop tours for 1989 haven't been an- 
nounced to satisfy most facility managers, many are 
pleased with the growth in other areas of music from metal 
to black to country. 

"Black acts are now doing multi- 
ple nights in arenas; that's a trend 
we hadn't seen before," notes Pat- 
rick Darr, VP & executive director 
of Centre Management Produc- 
tions, which owns the Capital Cen- 
tre in Landover, Md. This past 
year we've done four Michael Jack- 
son shows, four New Edition and 
three Luther Vandross and Anita 
Baker shows." 

Peter Patton, assistant manager, 
Richfield (Ohio) Coliseum, is 
among those heralding the number 
of metal acts that fill seats. "Bon 
Jovi sold out in an hour. Both Cinderella and Poison will do 
well. I think there's some strong movement in glam rock. 
That seems to be a very strong format." 

With a stellar lineup, country has also proven to be a for- 
midable arena filler. The Marlboro Country tour sold out at 
many arenas around the country with such acts as Alabama, 
K.T. Oslin, the Judds, Randy Travis, and George Strait, in- 
cluding Madison Square Garden. Latin music also does sur- 
prisingly well at the Manhattan venue. "There's a tremen- 
dous Latin market here," says Barry Mendelson, executive 
VP for music & variety, Madison Square Garden Enter- 
prises. "We have five arena shows planned this year." None 
of them will take place over the summer, 
however; the Garden is embarking on a 

$100 million renovation project that will 
close it for the next two summers. 

Many of these expansion and improve- 
ment projects going on all over the country 
are seen as a way to remain competitive. 
However, such changes don't usually serve 
as a safeguard against artist trends to play 
outdoors in the summer. 

As amphitheaters become more abun- 
dant, many arenas have focused on other 
activities during the summer months or 
have quit relying on the shows to impact 
their income. "We don't rely on summer 
concerts for our bottom line," says Rose- 
mont Horizon GM Rick Bjorklund. "What we get during the 
summer, we're tickled with; but so many tours are set up to 
be outside, they won't play indoors." 

"We compete very vigorously with Blossom Music Centre 
[an outdoor venue in Cuyahoga Falls, Ohio]," says Richfield 
Coliseum's Patton, "but they get the majority of the shows 
during summer months as most of the sheds do." 

"Merriweather Post Pavilion [Columbia, Md. amphithe- 
ater] probably nicks us for four or five shows a year," Darr 
says. "A lot of the shows they do don't belong in the Cap 
Centre though, like Julio Iglesias or Billy Ocean." 

However, some arena managers consider the amphithe- 
aters a bigger threat to other amphitheaters than to tradi- 
tional venues. "I'm not as concerned with the amphitheaters 
as much as the other amphitheaters should be," Bjorklund 
says. "They're getting amphitheater -ed to death. Everybody 
better take a quick look. I sure as hell hope it's not a short- 

(Continued on page T -16) 

Newly- opened Orlando Arera w 1h 

15,500 -seal capacity 

Patriot Center, Fairfax, Va., capac- 
ity 10,200 (above) and Capitol 
Centre, Landover, Md., capacity 
19,000 (right). 

Full house for a concert at the 
Richfield Coliseum in Cleveland 
(above). There's even an aJdi- 
ence during setup (right). tP_ 

CORPORATE VS. 
TRADITIONAL PROMOTERS: 
A Rivalry That Has 
Yet to Materialize 

By MELINDA NEWMAN 

When corporate promoters -concert presenters with 
funds other than those solely from show revenues - 
first appeared a few years ago, many traditional inde- 

pendent promoters feared they would take business away. 
However, as both parties have carved out a niche in the mar- 
ketplace, a peaceful, albeit at times uneasy, coexistence has 
evolved. 

The largest and best known corporate promoter is two - 
year -old Ogden Allied Presents, an arm of Ogden Allied Lei- 
sure Services, which provides management, concessions 
and other ancillary services to buildings across the country. 
Its primary function is to bring shows to buildings where it 
holds existing contracts. 

"When Ogden first launched this venture there was a ner- 
vousness on the part of the industry because it was new and 
different and funded by a large successful corporation," 
says Fred Ordower, director of Ogden Allied Presents. "It 
took time to show that we wanted to do this in a fashion that 
wasn't adversarial to any true player but would simply be 
something to get more business and bookings to buildings 
where we had an investment and ultimately reshuffle the 
cards a bit." Ordower estimates that as little as 15% of the 
company's concerts are promoted in buildings where it has 
no existing contract. 

Though Ogden has ventured into the Rosemont (Ill.) Hori- 
zon, one of tradional promoter Jam Productions' primary 
venues, Jam partner Jerry Mickelson doesn't view Ogden as 
a threat. "You've got to break it down and look at the indi- 
vidual management company, but I don't feel like Ogden has 
been a detriment to us. Ogden really helps the buildings in a 
secondary market where maybe there aren't promoters 
bringing in attractions because the risk is too high for a pro- 
moter. But by being there as a building manager or a con- 
cessionaire, that can have more of an attraction. I only know 
it's worked pretty well in secondaries where we can't afford 
to do the show." 

One of traditional promoters' main complaints about cor- 
porate promoters is that their counterparts do little to break 
new bands; rather since their interests are primarily at the 
arena level, they reap the rewards from the work the indie 
promoters have sown. Ogden's Ordower strongly disagrees. 
"To respond to charges that we take on artists that are noth- 
ing but slam dunks, in the past several months, we've done 
Little Feat, Stryper, Russ Taff, Psychedelic Furs, Joe Sa- 
triani, Yngwie Malmsteen as well as Aerosmith, Eric Clapton, 
Neil Diamond, and Michael Jackson. I don't think it would be 
wrong to say we're doing a full spectrum of artists from 
those at the zenith of their careers as well as ones that are 
developing to ones who were once more prominent and are 
looking to rebound." 

Agreeing with Ordower is Mike Evans, managing director 
of MusiCentre Productions, an arm of Centre Management, 
which owns the Capital Centre and manages the Patriot Cen- 
ter among other facilities. "We pretty much stay out of Cap 
Centre, we think it's pretty well booked; we're looking for op- 
portunities in other buildings. We don't put an offer on a Bon 
Jovi or a Springsteen, but we do 50% of the shows at the 

(Continued on page T -6) 

Neil Diamond's February engagement at the Pal- 
ace of Auburn Hills, Auburn Hills, Mich. captured 
all -time attendance records with four sold -out 
shows (84,918 total). Presenting the performer 
with a special plaque, from left: Ogden Allied Pre- 
sents' VP Fred Ordower; tour consultant Sal Bon - 
afede; Susu Sosnick; owners David Hermelin and 
Bob Sosnick; Diamond; Palace /Pistons CEO Tom 
Wilson; guest Sharon Friedman; and the Palace's 
Tom Trzos. 
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TOP CONCERTS VENUES 

CLUBS & SMALLER VENUES: 
Wider Age Appeal, Hot New Talent 

Breathe Life into Changing Scenescape 
By ELIANNE HALBERSBERG 

Although the 21- year -old age cutoff has crimped the 
pockets of club owners, the market continues to thrive 
as a showcase for new talent. Nonetheless, small ven- 

ue entertainement has become a challenge, with all -age 
shows on the rise, and many directors working hand -to- 
mouth in continuance of daily survival. 

As arenas increase in capacity, the line between clubs and 
theaters becomes less and less discernible. Up- and -coming 
artists such as Taylor Dayne and the Smithereens can be 
found playing in 450 -capacity halls one night, and 3,500 - 
seat buildings the next, with both buildings drawing identical 
demographics. 

Cornelius Craane, director of New York's Palladium and 
Miami's Decos, is among the talent directors booking into 
drinking age- environments, four -figure capacities, and vari- 
ety programs. You have to stay up on research," he says, 
"and what the public wants. They're becoming more and 
more sophisticated in what they like. Charts have changed 
tremendously, and that changed the approach of how to 
promote. It's more diverse. What worked a year ago does 
not work now." 

Likewise, Hammerjacks, in Baltimore -an established 
name for live entertainment -is gearing itself toward older 
crowds. "We're looking into building an adult concert facili- 
ty," says entertainment consultant Bud Becker. "In 1991, 
the demographic will be 32. They grew up on music and 
want to see it in a casual environment. They'll outnumber 
teens four to one. Concert acts with four or five hits can't 
sell out 5,000 seats, but we can do two or three nights at 
1,850 capacity. The business is thriving. Agents are signing 
good new acts: Bullet Boys, the Replacements, Edie Brickell 
& New Bohemians, Vixen, the Waterboys." 

Nashville Municipal 
Auditorium, capacity 

9,000. 

New York's Radio City 
Music Hall stage and 
5,882 -seat auditorium. 

For Diana Ray, manager of Antone's in Austin, 1989 is 
proving a difficult year. "Blues music is still popular," she 
explains, "but the economy in Texas is so bad. It's always a 

gamble to book talent because you never know what will 
happen with the weather or who else is in town. We've been 
open 13 years, so we have a well -established reputation. But 
Austin is a university town, so we slide through the summer. 
The music is incredible, though, and we've picked up a lot of 
new blues acts. Not too many people outgrew us the way the 
T -Birds did before." 

Mark Ruplinger, entertainment director of the Post Office 
in Augusta, Ga., is doing an impressive job of bringing top - 
name talent into a small market. "1988 was our first full 
year in operation," he says. We got to know the market, 
what does and doesn't work. Booking is a judgment call. The 
primary concern is keeping an eye on new artists in heavy 
rotation. Radio support is the main thing for me." Conse- 
quently, Ruplinger has met repeated success with the 
Smithereens, Joan Jett, the Bodeans, Richard Marx, Dreams 
So Real, Impulse Ride, Steve Earle, Jeff Healey, and I -Tal. 

Club owners vary on booking approaches, genre prefer- 
ences, and whether or not they consider all -age attractions a 

feasible alternative. 
Art Boerke, talent booker for Rockafellas in Columbia, 

S.C., does "very, very few all -age shows. Instead, we usually 
do 18 and older, stamp their hands accordingly, and con- 
stantly walk the crowd to check. Without the 18 to 21 audi- 
ence, clubs feel a lot of pain, because they make the money 
that goes to the bands. Business has slacked since the age 
went up. We're red and black from week to week with bills." 

Don Hill, of New York's Cat Club, reserves Monday nights 
for all -age crowds, and retains the 21 and over policy on 
other nights. 

Exterior of Universal 
Amphitheatre, 

Universal City, Calif., 
capacity 6,251. 

The grand- ornate inte- 
rior of Fox Theatre, 
Detroit, capacity 
5,060. 

(Continued on page T -12) 

New York's Palladium holds 3,500 in main room. 

Miami's Deco's club with 2,000 plus capacity. 

MIDSIZE VENUES: 
Where Baby -Boomers Get the Best View of 

Up'n'Comers, Comebacks and Champions 
By MOIRA McCORMICK & KAREN O'CONNOR 

Concert business in the late '80s in the country's 
numerous midsized venues is either booming 
or slacking off, depending upon whom you're 

talking to. But whether those venues have full con- 
cert schedules or remain dark most of the time, their 
operators and patrons alike agree that these gra- 
cious concert halls are exceptional places to see live 
music. 

Many medium -sized theaters are ornate, restored 
former movie houses with impeccable acoustics, 
and as such, have found an enthusiastic audience 
among the baby -boom generation. "The older the 
audience gets, the more particular they are about 

the venue," says Steve Litman of Steve Litman Productions, 
exclusive booker for St. Louis' Fabulous Fox Theatre (cap. 
4,299), a jewel box dating from the '20s. 

"The kids that grew up in the '60s are willing to pay a 

higher price to see the attraction," he continues, "instead of 
watching a little flyspeck on the stage...We do real well with 
the James Taylors and Paul Simons." 

Upcoming shows at the Fox include Conway Twitty and 
Loretta Lynn, Steve Lawrence and Eydie Gorme, and the 
Statler Brothers. "There isn't much going on with rock con- 
certs right now," says Litman. 

Conversely, David J. DiPetro, director of the new 
A.J. Palumbo Center in Pittsburgh (cap. 6,000) 
says, "In my opinion the market is flooded by con- 
certs. We're able to fill a gap in Pittsburgh, [so] 
we're able to get people like Steve Winwood and 
Crosby, Stills & Nash." Other recent concerts have 
included Sade, Debbie Gibson, UB40, Stryper, and 
Elvis Costello. The Palumbo Center has been in op- 
eration since June 1988. 

While few megaselling artists will be found playing 
midsized halls, these venues are perfect for up and 

coming performers, those making a comeback, and even 
those on the way down. ' R.E.M. played here about a year 
ago," says St. Louis' Litman, and now they're playing St. 
Louis Arena." 

Some big acts do prefer the more intimate setting of a 

midsized hall: Detroit's Fox Theatre (cap. 4,827), recently 
renovated to the tune of $30 million, has seen recent big - 
bucks draws like Chicago and Stevie Wonder. Notes event 
coordinator Allan Vella, "Since the building is so fabulous, 
we've been able to coax some of the bigger acts into per- 
forming here." 

Christine Flynn, associate manager of New York's venera- 
ble Beacon Theatre (seating cap. 2,711) says, "The Beacon 
is a great place for people with one or two hits on the charts. 
"We "re the one stop before Radio City Music Hall and 
Madison Square Garden," Flynn continues. "I don't know if 
I'd use the term 'training ground,' but as I look back on the 
list of past performers here, I notice that these people 
weren't superstars when they first played here, and now 
they are. A perfect example is Tracy Chapman -we had her 
as an opener for 10,000 Maniacs in April, and then, I be- 
lieve, she went on to sell out Carnegie Hall." Past shows 
have included Keith Richards, Terence Trent D'Arby, Mid- 
night Oil, and Ted Nugent, and recent dates have included 
Lyle Lovett, Johnny Winter, Van Morrison, and the Gipsy 
Kings. 

While Leo Bonamy, GM of Los Angeles' Universal Am- 
phitheatre (seating cap. 6,251), notes that "we had about 
10 less shows in 1988 than usual, which is substantial for 
us," the 18 -year old venue saw its share of rock acts last 
year, including Keith Richards, Linda Ronstandt, Earth, Wind 
& Fire, Dan Fogelberg, Duran Duran, Roberts Plant and 
Palmer, and Hall & Oates. Rock concerts also appear most 
often on the bill of fare at Boston's Orpheum Theatre (cap. 
2,763), according to house manager Lee Zazofsky. 

"We catch a lot of acts that are coming back," says Za- 
(Continued on page T -14) 
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1988. Fireman's Fund Insurance Companies 

We can't sing. 
We can't dance. 
But we belong 

in your act. 
Your talent lies in packing concerts, turning albums 

into gold and converting listeners into adoring fans. 
Ours lies in insuring your success. By providing reliable, 
unparalleled entertainment insurance. 

Fireman's Fund is the leader in this business. No one 
else can even come close. We've been insuring the giants of 
American entertainment for over 80 years. 

With Fireman's Fund, you not only get exceptional 
coverage but an unsurpassed record of honoring all legiti- 
mate claims. You also get loss control services designed 
to prevent potential problems before your group even 
sets foot on stage. 

Put us in your act. We'll back you up. Ask your 
independent insurance agent to call Clarence Costa at 
Fireman's Fund Entertainment Insurance Division: 
213- 282 -0165. 

Fireman's 
Fund 

126years of tomorrows. 
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Add Hershey. Hospitality 
to Your Next Tour 

When you need a star facility, choose the 
one that hosts the best. With arena capac- 
ity up to 9,000 and stadium capacity up 
to 25,000, we have the ability to host 
concerts, ice shows, conventions, cir- 
cuses, professional wrestling and major 
sports events. 

Our experienced and cooperative staff 
is always ready to assist with an extra 
measure of Hershey hospitality. 

Add something extra to your next 
tour. Call Ken Peiffer, Booking and 
Events Manager, Hersheypark Arena 

& Stadium, 100 W. Hersheypark Drive, 
Hershey, PA 17033 (717) 534 -3890. 

1 Pittsburgh 

HERSHEY, PA 

Philadelphia 

Baltimore 

D.C. 

New / 
York ' 
Cityb, 

IfRSFEYPAR(® 
ARNA& STADIUM 

HERSHEY and HERSHEYPARK are trademarks used under license. 

CORPORATE 
(Continued from page T -2) 

[smaller] Patriot Center." Past suc- 
cess include Lynyrd Skynyrd, 
George Jones and Randy Travis. 

Evans says traditional presenters 
consider MusiCentre "just another 
promoter. I have a wórking relation- 
ship with all of them. Cellar Door 
probably wishes I'd dry up and I 

wasn't here, but Seth Horowitz and 
Chesapeake Concerts ... we've 
gone head to head with them. 
Sometimes we've won, sometimes 
they have. I stay out of people's 
way, but we've got dates to fill at 
out facility. In the summer, talent 
rushes in droves to Merriweather 
Post Pavilion and Wolftrap [two 
area outdoor venues] and we have 
to assert ourselves. [Many of the 
acts] that have played at 
Merriweather during a three -month 
period have come back to play the 
Patriot Center." 

Another problem traditional pro- 
moters have is simply not having 
the resources to bid against corpo- 
rate promoters. Radio City Music 
Hall Productions, an outgrowth of 
New York's Radio City Music Hall, 
began promoting concerts in ven- 
ues throughout the city last year. It 
also bid for, and won, a three -year 
contract to present shows at the 
Pier, an outdoor Manhattan venue 
which promoter Ron Delsener has 
booked for several years. 

"My problem in this market is 
that it's tough to compete with the 
Rockefeller money [owners of Ra- 
dio City Music Hall]," says Del - 
sener. "They have millions to use; 
you can't compete with that kind of 
bankroll." 

Both Evans and Ordower stress 
that whenever possible, they co- 
promote with a traditional promot- 
er. They also deny the idea that 
they would take a show as a loss 
leader simply to keep one of their 
buildings from being dark. "Gener- 
ally, everything we've pursued we 
did so because we expect it to fit 
the criteria of being a sensible busi- 
ness venture based on its own mer- 
its, not based on ancillary bene- 
fits," says Ordower. "However, that 
is a factor that's present. But we 
don't really look at it first and fore- 
most." 

With the success he's experi- 
enced, Ordower is certain more 
corporate promoters will enter the 
fray. In fact, Madison Square Gar- 
den has expressed interest in pro- 
moting events outside of its Man- 
hattan home. Its first attempt was 
the aborted Bishop TuTu fall con- 
cert in Los Angeles. However, Barry 
Mendelson, executive VP for music 
& variety, Madison Square Garden 
Enterprises, says that activity 
didn't deter the Garden's interest 
and that future plans will be an- 
nounced shortly. 

"We certainly wish anyone well 
who wants to take a stab at it," Or- 
dower says. "It's a challenging jug- 
gling match, but we're sure enjoy- 
ing it." 
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SOME OF THE BEST HAVE! MORE OF THE BEST WILL! 

MADISON SQUARE GARDEN ENTERPRISES 

A NEW FORCE IN ENTERTAINMENT 
Madison Square Garden Corporation A Gulf+ Western Company 

TOUR SEASON 
(Continued from page T -1) 

between when a tour is booked and 
actually starts is growing shorter." 

Many arenas are waiting to hear 
what outdoor amphitheaters are 
serving up for the summer. As the 
proliferation of sheds continues - 
there are at least 25- building 
managers note that it's now virtual- 
ly possible for an artist to construct 
an entire tour around open air ven- 
ues without playing a single date in- 
side. And the trend shows no sign 
of abating. Plans for more than 15 
sheds are on the drawing board, 
many planned by promoters who 
traditionally present shows under 
roofed facilities. Houston -based 
Pace Productions has several am- 
phitheaters planned, Bill Graham 
already runs Shoreline Amphithe- 
ater, Costa Mesa, Calif., and Jam 
Productions, Chicago, and Sun- 
shine Promotions, Indianapolis, are 
among the promoters constructing 
their own sheds. 

"Our business suffers in the 
summer and it was our opinion that 
why should a certain organization 
be able to capitalize on the efforts 
of promoters like us that break all 
the acts that come into the mar- 
ket," says Jerry Mickelson, a part- 
ner in Jam. 'It's at the point now 
where just to survive in some mar- 
kets, a promoter has to have his 
own facility." 

The trend is no less disconcert- 
ing to arena managers who now 
view summer concerts as mere ic- 
ing on the cake rather than their 
bread and butter. "There's a prob- 
lem with skewing the entertainment 
market into a three or four month 
time frame, milking it and leaving 
the other nine months in the posi- 
tion of not having an appropriate 
spread," says Rick Bjorklund, man- 
ager of the Rosemont (111.) Horizon. 

If XYZ show becomes one of the 
60 during a three -month time 
frame, the amount of money that 
XYZ can make is diminished. If 
they're selling out, God bless'em, 
but that's all speculative." 

Some buildings are looking to 
buck the amphitheater odds this 
year. "It appears to me as if the 
coming spring and summer will be 
as good as any we've had," says 
Claire Rothman, VP and executive 
director of the Great Western Fo- 
rum, Inglewood, Calif. "It's been a 

struggle the last few years with ev- 
erything going into the sheds, but 
this year it looks like we'll have sev- 
eral bands here." However, she 
cautions that this isn't the begin- 
ning of a trend away from amphi- 
theaters, simply that more touring 
acts this year will be out with shows 
more conducive to indoor play. 

A common concern shared by 
arena and amphitheater managers 
as well as promoters is escalating 
ticket prices. In major markets, the 
feeling is that the ticket price could 
increase with no ill effect. "Tickets 
are too low," Delsener says. "How- 
ever, they can only be higher on 
certain nights such as New Year's 
Eve or for special events. When we 
had the Beach Boys and Chicago 
together, we had $25 tickets and 
did great, but they [the bands] 
were aware that they'd lost a few 
people along the way." 
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Madison Square Garden Enter- 
prises executive VP for music & va- 
riety Barry Mendelson agrees. 
"There has to be a reasonableness 
in production demands or meet 
those things with increased ticket 
prices. I think they can be raised in 
New York. The mid -$20s is a fair 
price. If a show is in demand, peo- 
ple are going to come." 

However, that doesn't hold true 
for other areas. "I'd like to see tick- 
et prices remain reasonable," says 
Dave Hart, Nederlander Producing 
Co.'s director of talent acquisition 
for the east coast. "My concern is 
that we're going to kill the goose 
that lays the golden egg; kill the au- 
dience that comes to shows." 

A more pressing concern is vio- 
lence in arenas. Often, more dam- 
aging than the actual threat of 
harm is the perception. We need 
to find a way to make the evening 
more secure for the casual concert 
goer," Rowe says. "Some people 
come on not in the best behaved 
manner and they don't present an 
image that the building or act is 
proud of. Those costs to secure the 
building and keep those people out 
are becoming a big challenge. The 
percentage of our expenses that we 
spend on security is between 10% 
and 20 %- that's higher than it 
had been." Rosemont's Bjorklund 
estimates that he spends between 
$3,000 and $5,000 on security 
per show. Some buildings and pro- 
moters have gone so far as to ban 
certain types of shows from their 

venues. 
Incidents obviously wreak havoc 

on insurance rates for buildings, 
promoters and acts. Although that 
was a concern a few years ago, 
rates have somewhat decreased 
and most involved have adjusted to 
the new rates. "I think we've all 
learned to live with it," says Patrick 
Darr, VP & executive director of 
Centre Management Productions, 
which owns the Capital Centre, 
Landover, Md. "Insurance has told 
us that our per head charges are 
going down. The rates got so high 
other companies saw it and got 
back into the market whereas it 
had been a monopoly a few years 
ago. We have an extremely low inci- 
dent rate for liability claims and we 
train our staff, but all you need is 
one drunk." 

As a forum to discuss these and 
other concerns, the promoters 
have formed the North American 
Concert Promoters Assn., which 
will meet regularly. The promot- 
er's association is a very healthy 
sign," says Avalon's Murphy. The 
promoters, who have historically 
been very competitive, have found 
a commonground to discuss corn - 
mon problems. We hope that by 
dealing with the topics that concern 
us all, we have a chance to remedy 
the ills that befall us." 

However, one issue that con- 
cerns all promoters, and is one that 
the association is unlikely to 
change, is the presenters' ever -di- 

(Continued on page T -13) 

BRING YOUR EVENT OF 4,000 TO 25,000 TO THE 

- - 411111 aii MIN ièi tiiir -r - r" L.21 1 z-# 
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The Crowning Jewel of the Queen City 
The Charlotte Coliseum is the largest covered facility of its 
type in the nation. Record -breaking crowds support the 
proud home of the NBA team, the Charlotte Hornets. 

We're a Big House and Less .. . 
The arena's two tiers offer great versatility to programs 
from 4,000 up to a capacity of 25,000 (or 23,500 for 
basketball). O-.ir new draping system can scale down 
your event for a more intimate feeling. Whatever the 
size, your event will feel at home here. 

Bring on the excitement! 
Concerts, basketball, ice shows, circuses, 
conventions, rallies, convocations, tractor pulls, rodeos, 
indoor tennis, indoor soccer, boxing, wrestling, hockey and more. 

You're Invited! We invite your event to come be the center of attraction in this grand 
arena, the Charlotte Coliseum, the choice site for engagements of limitless variety. 

"°, 
1 .. r , 

Charlotte 
Coliseum 

100 Paul Buck Boulevard, Charlotte, NC 28217 
704/357 -4700 

Steve Camp, Executive Managing Director 

0 0 0 0 0 
0 0 0 0 0 
0 o 0 0 d 
0 0 0 0 0 

0 0 
0 0 
0 0 
0 0 

0 0 
0 0 
0 0 
0 0 

0 0 
0 0 
0 0 
0 0 

0 0 
0 0 
0 0 

0 0 

0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 

0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 

0 0 
0 0 
0 0 

0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0'0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 3 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 O 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 q 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 0 0 0 0 0 0 0 0 0 
0 0 0 O 0 0 0 0 0 0 0 0 0 0 0 0 0 
0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
0 0 0 0 O 0 0 0 0 0 0 0 0 0 0 0 0 
0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

O 0 0 0 0 0 0 0 0 0 0 
O 0 0 0 0 0 0 0 
O 0 
O 0 0 

O 0 O 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
- 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

0 0 0 0 0 0 0 0 0 0 0 0 

O 0 0 0 0 

Wesfbury valley Forge 
Fair Mina( Fair Mus i 

NAMED THE 

TOP I2 
GROSSING 
THEATERS OF 
1988! - Performance Magazine 

3,000 luxurious seats operating year -round 

in climate controlled comfort. 

Contact 
Jason Stone - (212) 759 -2810 

Jim McCormick - (215) 879 -5900 

Directors of Programming 
0 0 0 

D 0 0 0 0 0 0 0 0 0 0 0 0 0 0 O 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

O 0 0 0 0 
O 0 0 0 0 

O 0 0 0 0 0 0 0 0 0 0 
O 0 0 0 0 0 0 0 0 0 0 
O 0 0 0 0 0 0 0 0 0 0 

0 0 0 0 0 0 0 0 0 o 0 0 0 0 0 o O 
O 0 0 0 0 0 

O 0 0 0 0 0 

O 0 0 0 0 0 

7 O 0 0 O 

O 0 0 0 0 

O 0 0 0 0 

O 0 0 0 0 
O 00000 
O 0 0 0 0 0 

7 o o 
7 0 0 0 
7 0 0 0 0 

3 0 0 0 0 0 

7 O O O 

O 0 0 0 0 0 
O O O O 

O O O 0 O 

7 0 0 0 0 0 
0 0 0 0 

O O 0 0 0 0 
0 0 0 0 0 
O 0 0 0 0 

7 0 0 0 0 
O 0 0 0 0 O 

O 0 0 0 0 

O 0 0 0 0 
7 0 0 0 0 0 
7 0 0 0 0 0 
300000 
7 O 0 0 0 
3 0 0 0 0 0 

.,_..._... _.._,_ 7 0 0 0 O 

3 0 0 0 0 0 
7 0 O O O 
7 0 0 0 0 0 

7 0 0 O 0 0 

7 0 0 0 0 0 

7 O 0 O O 
3 0 0 0 0 0 
3 0 0 0 0 0 
7 0 0 0 0 0 

O 0 0 O 0 
O 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
O 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
O 0 0 0 0 0 0 0 0 0 0 0 0 
O 0 0 0 0 0 0 0 O 0 0 0 0 
0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

O 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

O 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

/V1USIC 

GROUPINC 

BILLBOARD APRIL 22, 1989 A Billboard Spotlight T-9 
www.americanradiohistory.com

www.americanradiohistory.com


ONE OF THE REMAINING 
MEDIUM SIZE VENUES 

IN GREENWICH VILLAGE" 

Eisner & Lubin Auditorium, New York University 
Located at Washington Square South 

Capacity approximately 1000(festival) 
700 (row) 

Events from this year include: 
Billy Joel, Malcolm McLaren, Hugo Largo, They Might Be Giants, 
Fishbone, Feelies, Love Tractor, Karen Finley, Valerie Wellington 

Contacts: Program Board (212) 998 -4999 
Katherine Pongracz, Susan Mainzer, Carolina Csizmadia 
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Play Houston's premier entertainment arena and you're on 
top of one of the nation's most dynamic markets. 

There's nothing more to say. Let us show you. 

The Summit 
10 Greenway Plaza Houston, Texas 77046 

Contact: Mike McGee (713) 627 -9470 

TOP CONCERTS (3 VENUES 

STARS ON VENUES: 

Today's Most Playable Places 
By MOIRA McCORMICK 

sk a pop star where his or her 
favorite concert venues are, 
and why they're so favored, 

and you're liable to come up with 
some surprisingly diverse answers. 
From the most seasoned vet of the 
road wars to the relative neo- 
phytes, every performer has at 
least one room particularly dear to 
his or her heart. 

Many artists prefer intimate 
rooms with superb acoustics, 
which stands to reason -but some 
get all misty -eyed at the thought of 
a concrete arena, usually because 
of extremely favorable crowd re- 
sponse. Some name clubs as their 
most -loved concert spots; some 
prefer to have no walls around 
them at all, and favor outdoor gigs. 
One thing is certain -there's nary a 

pop performer in the business who 
won't go on at length about those 
special places to play. 

Here is a sampling of what top 
recording artists have to say about 
their dream venues: 

Jon Bon Jovi: "The Sioux Falls 
Arena Coliseum in Sioux Falls, S.D. 
[was] the first great reception I re- 
member getting in America in an 
arena [when Bon Jovi was opening 
for Scorpions]. For some reason, 
they really loved `Runaway'; I never 
forgot 'em for it. Then we went 
back there in '85 opening for Ratt, 
and that was a great gig. In '86, 
when 'Slippery When Wet' went No. 
1, we celebrated our first No. 1 al- 
bum in Sioux Falls ... The one in 
Tampa, Fla.'s real nice [the Bay - 
front Center]. The thing about it 
was, it was a sweat pit. It was way 
too hot, and it was real run down, 
but the crowds were always great." 

Edie Brickell: "We've only done a 

six -week tour, but my favorite place 
was the Park West in Chicago, be- 
cause of the intimacy -the audi- 
ence is right there in your face, but 
it's not sweaty. I've never been any 
place like it -it just sounded good 
and felt good. The sound broke 
down once, so we improvised a 

free -flowing jam." 
Mark Miller, Sawyer Brown: "My 

favorite places are the Salt Palace 
in Salt Lake City, the Rockford, Ill. 
Metro Center, and the Blue Bonnet 
in San Antonio. At the Salt Palace, 
the fans go nuts, they rattle the 
seats and scream -we have to 
count measures because we can't 
hear ourselves. At the Metro Cen- 
ter, we went on with Kenny Rogers 
and received three standing ova- 
tions and did two encores. The Blue 
Bonnet is a huge club which can fit 
a bunch of people. The first night 
we played a sold -out show, and the 
fans were waiting outside in the 
cold just to get in." 

Robin Zander, Cheap Trick: "My 
favorite performance was playing 
in Detroit at the Motor City Music 
Festival for over 200,000 people. 
It was held in Hart Plaza on the De- 
troit River ... it was like their Sum - 
merfest. There were so many 
Cheap Trick fans there from De- 
troit and from surrounding areas 
like Chicago -that's important to 

me, especially since I'm from Chi- 
cago. I also like performing in Ger- 
many, at the Zeppelin, where Hitler 
used to do all his rallies. I like small- 
er clubs also -it's a better atmo- 
sphere, with a more intimate audi- 
ence. Acoustics and audience 
response are equally important; if 
you don't sound good, you don't 
get a good audience response." 

Bobby McFerrin: "I would say 
the Louise M. Davies Hall and the 
Great American Music Hall, both in 
San Francisco, run neck -in -neck as 
my favorite places to perform. The 
Davies is a symphony hall with au- 
dience in the front and back, so you 
have the sense of being surround- 
ed by people. The size of the hall is 
3,300 seats, but it seems very inti- 
mate. The Great American Music 
Hall seats about 400, an old vaude- 
ville theater. I like to walk around 
with the mic and talk to the peo- 
ple -this is the place where I've ex- 
perimented with my solo stuff, and 
worked with groups." 

Craig Chaquico, Starship: "Any- 
time from spring till the end of 
summer, my favorite spot to per- 
form is the beach. We did a whole 
bunch of shows one summer on 
beaches -Daytona, Pensacola, Ft. 
Lauderdale, Miami. Most of the 
time we tour it's during the sum- 
mer, and it's outdoors. I also like to 
play Poplar Creek Music Theatre in 
suburban Chicago, and Pine Knob, 
outside of Detroit." 

Jim Peterik, Survivor: "I prefer 
the older theaters with about 
3,000 to 5,000 seats, which are 
usually anywhere from 75 to 100 
years old. Generally, the city coun- 
cil has spent a lot of money to re- 
store them to their former luster. I 

feel these venues are the best for 
rock shows, especially acoustically 
speaking. They were designed with 
the sound in mind -this was before 
there were microphones, so every- 
thing had to sound good. There's 
just something that you can get out 
of these theaters that you can't get 
out of the rock festival -type places. 
You can see the people, you can 
connect with them, there's an im- 
mediacy that you can't get in large 
auditoriums or outdoor places. 
There's a particular small theater in 
Rockford, Ill., the Coronado, a very 
ornate, gold -leaf place, recondi- 
tioned to its former glory -we 
played there in '86." 

Tina Weymouth, Talking Heads 
and Tom Tom Club: "My favorite 
places to play are usually clubs. 
[New York's] CBGB is the great- 
est -great sound, good vibes. 
There's a feeling of participation 
with the audience, it's very creative 
... There are little clubs in various 
places that I like -the Paradise 
Club in Boston, the Club Bayou in 
Washington, D.C., the Exit Inn in 
Nashville, the Park West in Chica- 
go, and there's a great club in New 
Haven, Conn. In France you can 
now play the Folies Bergere, if you 
book it well enough in advance - 
I've never seen a band there, but 
the idea is very intriguing." 

Alex Van Halen: "Anyplace 
where the temperature is hot 

enough [is my favorite]- that's 
when the clothes come off, and it's 
more wild. I think of rock'n'roll as 
being in a room where the smoke is 
so thick you can barely see. I like 
playing outdoors. The Monsters of 
Rock tour was great. The real 
rock'n'rollers came out of the 
woodwork. The fluctuations in 
weather were incredible -it went 
from scorching hot days in Dallas 
to a show in Portland, Maine, where 
there was a huge thunderstorm. 
The Monsters tour was one of the 
few times we were actually ner- 
vous, because it had never hap- 
pened before. I think it went well - 
the lowest attendance we had was 
30,000, and the highest over 
80,000 -who can argue with that? 
Had it been to the point where ev- 
eryone had wanted to get in and 
couldn't, they would have asked 
why we didn't book more dates. 
There's always something. You'll 
never see Van Halen in a small 
club, unless it's a spontaneous jam 
session -you spend all that time 
and energy building up your audi- 
ence and then you shut off 99% of 
them because you're playing in a 

club. It's unfair to the audience." 
Luther Vandross: "My favorite 

place is the Summit in Houston. I 

have a nice association with the 
town and the theater. It seats about 
20,000. One thing I particularly 
like about the Summit is the Million 
Dollar Wall. It's for artists who have 
grossed a million dollars or more in 
that place -only a few people have 
made it. I know Michael Jackson's 
on it, Liberace, and I believe Johnny 
Cash, and I'm proud to say the last 
time I performed there I made the 
Million Dollar Wall. A smaller venue 

I like is in San Carlos, Calif., called 
the Circle Star Theatre -it's in the 
round and seats about 4,000 peo- 
ple. It seems like home when you're 
there; it has a nice homey feeling. 
And the audience is always animat- 
ed." 

Dennis DeYoung: "As far as 
smaller halls go, the Auditorium 
Theatre in Chicago is my favorite. 
The acoustics are impeccable -you 
can stand on stage and be clearly 
heard in the furthest balcony. It's a 

lovely theater, a remarkable place 
that was designed by Louis Sullivan 
a hundred years ago ... a part of 
Chicago's heritage. Chicago is my 
hometown and I've seen so many 
special concerts at the Auditorium. 
When I was a teenager I saw the 
Young Rascals there ... I've also 
seen other artists I admire there 
like the Who, Three Dog Night, Yes, 
and Emerson, Lake, & Palmer. The 
proscenium stage is nice, however 
the orchestra pit is so large that the 
first row is quite a distance from 
the stage. From a personal stand- 
point this detracts -the distance 
from the performer makes it feel a 

little impersonal, and you can't look 
into the faces of the audience. 

"Some good- sounding big halls 
are the Forum in Montreal, the 
Summit in Houston, and the Forum 
in L.A. The Forum in Montreal is 
one of the most exciting places to 
play. The audience is absolutely 
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electric and they become a part of 
the performance. I would say they 
are some of the best fans in the 
world. If they like you, they really let 
you know it with their unbridled en- 
thusiasm." 

Jason "Jam Master Jay" Mizell, 
Run -D.M.C.: "The places that stand 
out in my mind are the Joe Louis 
Arena in Detroit, the Festival Hall in 
Melbourne, and the Brixton Acade- 
my in London. It's not really the 
place, but the people -they were 
incredibly hyped. The only reason I 

mentioned these places is because 
of the people there; these are 
where my favorite crowds are. 

"I come for the party -Run 
D.M.C. comes to rock the house - 
all that counts is the feeling. I expe- 
rience a love feeling from the whole 
city of Detroit every time we play 
the Joe Louis Arena. I could have a 
jam in my living room and it might 
be more fun than a jam at Madison 
Square Garden -it depends on the 
people." 

Buddy Guy: "There are quite a 
few clubs that I'm in love with -I 
like the small places best. A place 
that holds about 100 people, per- 
forming for the people who have al- 
ways supported you, it takes you 
back. I like to look at somebody's 
face and make sure they're not 
wearing a fake smile. I've played 
some small places and I've played 
some big places with Eric Clapton 
and the Stones -I think all of us 
like the small places where you can 
reach out and touch somebody. 

"I'd have to say my favorite club 
is the 708 Club -it was the most 
famous club on the south side of 
Chicago in its time. Just to have 
seen Muddy Waters perform there 

Randy Owen, Alabama: "Really, 
everywhere we've ever played is 
special. All venues are unique in 
their own way. They take on dis- 
tinct personalities just like people. 
There's one building, however, I'm 
sure the band would agree on: the 
old Charlotte Coliseum. 

"Alabama's club years were 
spent in Myrtle Beach, S.C., and so 
many of our earliest fans would 
drive down from Charlotte and sur- 
rounding areas in the Carolinas to 
see us play at the Bowery. Later 
when things started happening for 
the band, selling out the Charlotte 
Coliseum was like some 'dream 
come true' for us. Magic. A real 
homecoming. 

"So many legendary entertainers 
have performed there. All the great 
shows. A million memories. Great 
people to work with as well. I think 
we were one of the last acts to play 
there before it closed." 

Brian Howe, Bad Company: "A 
place that stands out in my mind is 
the Fox Theatre in Atlanta. It's a 
beautiful theater with perfect 
acoustics. Performing there feels 
like playing an open -air gig because 
the theater has a wonderful fake 
roof with stars and clouds going 
across the sky. Another place I like 
is the Reunion Hall in Dallas ... it's 
huge." 

Keith Richards: "One of my fa- 
vorite venues is the Fox in Detroit, 
because they refurbished a beauti- 
ful original theater and the sound is 
great." 
Assistance in preparing this story 
was provided by Karen O'Connor. 

...REFLECTIONS OF A New ERA 

Conventions - Entertainment - Sports -Trade Shows -The Atlantic Ocean 
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OCEAN CENrER 
DAYTONA BEACH 

Pulita Osuba 
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1 -904- 254 -4500 
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CLUBS 
(Continued from page T -4) 

"In the summer, when they're 
out of school, we're crowded," he 
remarks. "But mostly kids aren't 
out on Monday or Tuesday nights. 
We do early shows at 9 o'clock, 
then 11 o'clock. We run a tight 
door. Our crowd on metal nights 
[Wednesday] is always packed and 
they're all over 21. People 22 to 
26 don't want to be around 18 to 
19- year -olds, especially the worn- 
en." 

Becker states, "Hammerjacks 
doesn't do all -ages because in 
1987 we grossed $3.3 million in li- 
quor sales and we're not about to 
risk that. Second, when an agent 
negotiates an all -age, it's like a con- 
cert hall and he wants a guarantee, 
so it's a financial risk. And if a 16- 
year -old sneaks in a miniature, or 
lights up a controlled substance, 
you're over, and for what ?" 

He adds that the rise in drinking 
age had "a tremendous effect. It 
made us rethink everything we've 
ever done. We now look at audi- 
ences much differently. Five or six 
years ago, the crowd was glad to 
come in five or six nights a week. 
They had nothing to do but go to 
their jobs and go home to mom. 
The clientele is now willing to spend 
money, but they want a higher cali- 
ber of entertainment. If the venue 
doesn't live up to that, you will lose 
them. It called for a lot of adjust- 
ments, but it's a more exciting era. 
We can bring in a wide variety of 
talent." 

Indeed, variety has become the 
decisive factor for many halls. Says 
Boerke, "In a lot of major cities, 
clubs can be specialized, but Co- 
lumbia is a college town. If we tried 
to do reggae two to three times a 
week, it would be a disaster be- 
cause the public would tire of it. 
Nobody can do all heavy metal be- 
cause of the age limit, and even if 
you get a decent crowd, no one can 
afford to go out each night. We try 
to be balanced. That's the key to 
surviving." 

The Post Office shies away from 
metal because, says Ruplinger, 
"Radio doesn't play it much here, 
and the audience is below 21. Our 
crowds are between 21 and 35." 
Meanwhile, Hammerjacks, while 
bringing in broad -ranged artists 
like Paul Stanley, Bullet Boys, and 
Britny Fox, also holds back on 
harder rock. Says Becker, "Music 
that appeals to a very narrow, 
young male demographic doesn't 
work in this environment. Anvil and 
Manowar -people love them, the 
shows are great, but it's not a pri- 
mary source of entertainment for 
our type of venue." 

Blues music, however, "draws all 
ages," says Ray. "Antone's is all 
ages. Parents bring their kids to 
see these players before they're 
gone. It's a longstanding tradition, 
the best players. But the drinking 
age almost killed us the first couple 
of years. We're two blocks from the 
Univ. of Texas. College kids party 
at home. We have no age limit at 
the door, but we check IDs and 
watch them, so there's no profit to 
be made now from the college." 

Bringing in new talent remains "a 
gamble, definitely," says Ruplinger, 
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but most of the time you don't get 
hurt. New artists want to sell rec- 
ords and prove themselves the first 
time through, otherwise no one will 
book them again." 

"Kids are aware," Hill agrees. 
"There are acts who break on alter- 
native college radio or in fanzines, 
and the audience knows what they 
want. We can sell out a band like 
the Butthole Surfers with no prob- 
lem, and they have no airplay." 

"You can turn a new band into a 
showcase or put them on the bill 
with a stabilized act," says Craane, 
who works closely with promoter 
Ron Delsener. "The new bands get 
their feet wet, the public is aware of 
who they are. We keep an eye on 
developmental projects." 

"The bottom line is, these bands 
want to play," says Boerke. "Grant- 
ed, a lot of them are posing, but 
most of them are sincere musi- 
cians. They're not old or jaded 
enough to take time off or sit 
around. Small clubs continue to 
thrive because more and more 
hungry bands are coming up every 
day." 

To keep the market healthy, sur- 
veyed talent directors offer a vari- 
ety of solutions. "Get rid of middle 
agents," says Ruplinger. "Agencies 
should go directly to clubs with rep- 
utations for selling out shows. Mid- 
dle agents scam off of us, won't 
make time, and take away a per- 
centage that belongs in the artists' 
pocket." 

"Make the bands more accessi- 
ble," says Hill. "Going to an arena 
adds up to $100, including tickets, 
T- shirts, food, parking. That's why 
so many shows failed in summer. 
Kids don't have the money. As a re- 
sult, we'll see bigger acts opt to sell 
out smaller venues rather than play 
to an empty large house." 

"I predict a lot of new acts devel- 
oping on the club scene into legiti- 
mate midrange drawing acts," says 
Becker. "I'm finding fresh, exciting 
attitudes among the agents I deal 
with. They know their music. They 
listen to it, understand it, are eager 
to do it. Nineteen -eighty -nine will be 
a killer year with more talent than 
ever and a great support system 
that wants to make it happen." 

TOUR SEASON 
(Continued from page T -9) 

minishing profit margins due to in- 
creased guarantees and percent- 
ages. 

We just can't be squeezed any 
further," says Jam's Mickelson. 
"Managers and agents have to re- 
spect the fact that we're not asking 
for anything unfair. We're called 
upon to invest in an artist's career 
when they're babies, and those are 
losing ventures. We need to make 
money on surefire winners so we 
can continue to invest in baby acts. 
When we started in this business, if 
we took a band and lost money, the 
loss would be put into the split the 
band's following time through. 
Now, if we lose money and then the 
band hits big, we have to fight just 
to get them again and then it's usu- 
ally with a higher guarantee." 

TOP CONCERTS E3 VENUES 

Dorothy only 

There's no place 
like The Palace! 

The Palace doors have opened 
to a whole new world of enter- 
tainment. And Detroit will never 
be the same. 

Superstars in Concert. Family 
Show Spectaculars. The 
Best in The World of Sports, 
including Detroit Pistons 
Basketball. Showcased as 
never before in a setting 
tailored for you. 

From 10,000 to more than 
21,000 plush, theatre -style 
seats. Razor -sharp sight -lines 
from any Vocation. Superb 
acoustical engineering and 
brilliant production capabilities 
including a state -of- the -art 
moving grid system. Plus the 
most innovative designs and 
features ever found in an 
arena to stage your event in 

dazzling sight and sound. 

All this located in the heart 
of suburban Detroit, in 

the Midwest's wealthiest 
county, with 6.5 million 
people anxiously awaiting 
your show. 

3777 Lapeer Road, 
Auburn Hills, MI 48057 

For booking information, call: 
Thomas D. Trzos 
Director of Facility Administration 
(313) 377 -8200 
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FOR BOOKING INFORMATION CALL (407) 849 -2000 

600 West Amelia Avenue 
Orlando, FL 32801 

Post Office Box 151 
Orlando, FL 32802 

MIDSIZE 
(Continued from page T -4) 

zofsky, "like Steve Miller, Cheap 
Trick, and Little Feat; also up and 
coming acts like Guns N' Roses. U2 
is a prime example of an act that 
has gone through the midsized ven- 
ues." The 90- year -old former mov- 
ie palace has also seen recent 
shows by Eddie Money, Midnight 
Oil, and Lou Reed. 

At New Orleans' Saenger The- 
atre, (seating cap. 2,988), a for- 
mer movie house built in 1927, 
"Rock shows vary," according to 
office manager Dale Harris. "We 
consider ourselves a multifaceted 
theater; we have 150 events per 
year, not including Broadway 
shows we bring in through Pace 
Theatrical Group. 

"We're trying to bring a mixture 
of acts to the theater," Harris con- 
tinues. "We've had a lot of R &B and 
new artists, but not much country." 
Recent concerts have included Neil 
Young, the O'Jays, Loose Ends, 
Robert Palmer, Spyro Gyra, and 
Tangerine Dream. 

Some midsized venues, such as 
Chicago's Auditorium Theatre 
(cap. 4,000), were once "the rock 
house[s] in town," as the Auditori- 
um's assistant executive director 
Barbara Corrigan puts it. "Crosby, 
Stills, and Nash played their first 
show on our stage," she says, "and 
they broke up on it." These former 
rock'n'roll sanctuaries now derive 
most of their income from fine arts, 
ethnic, and other types of perfor- 
mances. Another notable medium - 
sized hall in Chicago, the Aragon 
Ballroom (cap. 5,000), hosts a 
handful of rock shows a year, but 
devotes most of its weekends to 
Hispanic concerts. (Acts which 
draw midsized audiences tend to 
play showcase club Riviera [cap. 
2,500] or the Arie Crown Theatre 
(cap. 4,400.) 

Hispanic shows, particularly fea- 
turing Mexican groups, figure 
prominently in the concert offer- 
ings of the El Paso Civic Center, 
whose Hall seats 8,000 and The- 
atre 2,470. 

According to booking manager 
Joyce Trujillo, past shows have in- 
cluded Julio Iglesias, Jose Jose, 
Johnny Rodriguez, Kenny G, Naza- 
reth, and Asleep At The Wheel. 
"We'd like to do more medium - 
sized rock shows," she says. "We 
can't do the biggies, but we can 
catch them on the way up." 

Many of the more ornate the- 
aters shy away from booking heavy 
metal, for fear of damage to the de- 
cor. One of these is Detroit's Fox 
Theatre, which "is exquisite -the 
interior is plaster," according to 
event coordinator Vella. 

"We wouldn't do Anthrax or Slay- 
er, but we did have Stryper," says 
the St. Louis Fox's Litman. "Heavy 
metal is not worth the potential 
risks to the theater." 

Some of these halls do book met- 
al, but it "requires much more se- 
curity than a middle -of- the -road 
act," says the Saenger Theatre's 
GM Kathleen Turner. "We staff 
more than adequately for heavy 
metal and rap shows." Conse- 
quently, she says, "We've had no 
problems with structural damage." 

(Continued on opposite page) 
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TOP CONCERTS (3 VENUES 

ROCK ON THE ROAD: Triple Bills Return Metal to 
Forefront; Superstars Delay '89 Kickoffs 

By ELIANNE HALBERSBERG 

On the heels of an active 12 
months at the box office, the 
new year offers hope for rock 

touring acts both in arenas and sta- 
diums. 

According to David Marsden, di- 
rector of concert divisions for Mon- 
arch Entertainment, "1988 was 
the second extremely productive 
year in a row. 1989 is off to a very 
slow start. It's almost a case of, 
Who have we not seen in the last 

two years ?' Most of the multiple - 
night arena or stadium acts toured, 
and it's unlikely they'll be out this 
summer, with the exception of the 
Grateful Dead, who tour every sum- 
mer. The past two years were so ex- 
traordinary; that's a factor of why 
1989 is on the downward side of 
the curve." 

This sentiment is shared by ICM 
Booking's John Huie. "There's not 
a lot on the road now," he states, 
"so it remains to be seen what the 
future has in store and how hot the 
product is. If you've got an interest- 
ing show with an artist who's got a 

great record, you'll do business. If 
it stiffs, if people are bored or don't 
care -you can only run through the 
grind so many times. You need the 
right product and package. We've 

got the Beach Boys and Chicago to- 
gether in sheds and arenas this 
summer, for $5 more than an indi- 
vidual ticket, which is less than usu- 
al shows. A creative package is 
essential. Poison is doing phenom- 
enal business. They're a question 
mark that turned into a slam dunk. 
People are doubling and tripling 
their offers." 

"Heavy metal is the backbone of 
rock'n'roll, simple as that," says 
Pace Concerts president Louis 
Messina. "It will never go away. It 
has peaks and valleys, but it's still 
the backbone of the industry. What 
is heavy metal? It's played louder 
and they say 'F---' more? As long as 
the songs are good and the perfor- 
mance is great, it will be phenome- 
nal. Poison, Guns N' Roses, and Def 
Leppard are classified as metal, 
along with Ozzy, Anthrax, and Me- 
tallica. If it's good, it will succeed, 
regardless of the category. As Billy 
Joel says, 'It's all rock'n'roll to 
me. "' 

John Bolin, director of the Caroli- 
na Coliseum (Columbia, S.C.), re- 
marks, "I'd rather do metal shows 
than anything else. They bring an 
affluent teen crowd who enjoy con- 
certs more than anyone. They're 
the easiest crowd to deal with. They 
buy a lot of food, T- shirts, they 
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know how buildings work. They're 
flexible; we can work with them on 
festival or reserved seating. They 
spend the most money and have 
the most fun. Metal fits best in big 
environments. It's big, loud, and 
sparkly." 

Bob Castranova of the Meadow- 
lands observes, "Economically, in 
terms of bottom line dollars, metal 
sells out. We sold out a Metallica 
show in three hours. There's a 

problem with damage, although 
we've been pretty successful at it. 
We lose a certain amount of seats, 
but the sellouts do very well. Kids 
come to see them. Right now, the 
metal acts are touring, and not a lot 
else. We don't expect things to pick 
up until the fall." 

"It may have peaked, but the 
next few years will remain strong," 
says Ron Cohen of Cellar Door Pro- 
motions. "Metallica is doing phe- 
nomenal business. The manage- 
ment team of Burnstein and 
Mensch [Metallica, Queensryche, 
Tesla, Dokken, Def Leppard] has a 

good stable and continues to be 
successful with them. Without a 

doubt, the [metal] audience are the 
best ticket buyers. They're there to 
enjoy themselves. Bon Jovi last 
year averaged $10 a head in mer- 
chandising -they outgrossed the 
door!" 

"It's always been a big seller, re- 
gardless of airplay," says Jam Con- 
certs' VP Jerry Mickelson. "It helps 
project to a different world. It's the 
most active audience. They're most 
open to new things, quickest to re- 
spond in tickets and T- shirts." 

While sheds always offer big 
business in the summer, stadiums 
are certain to house the "heaviest 
heavyweights." Triple bills are re- 
turning to the forefront, and the re- 
sponse is nothing but positive. 

"Certain acts have certain demo- 
graphics," says Huie. "They look 
for artists who can add to that. To 
do arenas, unless you've got $3 
million to $5 million in the can, it 
will be work. One million albums 

(Continued on page T -16) 

MIDSIZE 
(Continued from opposite page) 

When a mid -sized venue borders 
on arena -like proportions, though, 
such as Nashville's Municipal Audi- 
torium (cap. 9,900), the metal 
menu is loud and proud. Concerts 
at the Municipal in 1988 included 
Def Leppard, Kiss, Aerosmith, Da- 
vid Lee Roth, AC /DC, Dio, Robert 
Plant, and Poison. "I feel we're get- 
ting most of the big names we can 
accommodate," says assistant 
manager Robert Skoney. 

Indeed, many operators of mid- 
sized venues feel that their luxuri- 
ous, intricate settings are begin- 
ning to be preferred by the bigger 
names. "Right now, the trend 
seems to be coming back to venues 
this size," says the Saenger The- 
atre's Turner. "For a while, every- 
one wanted to play arenas -but I 

think now artists want to be more 
in touch with the audience." 
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ARENAS 
(Continued from page T -2) 

term answer to a longterm busi- 
ness." 

Taking a trick from outdoor am- 
phitheaters' lesson book, many 
arenas promote their own shows. 
While the trend still remains to 
work with traditional promoters 
whenever possible, buildings are 
looking out for their own interests. 
"While we're very appreciative that 
we have such a great relationship 
with the promoters who use the 
building, we have an obligation to 
our facility to create a climate for 
increased profits," says MSG's 
Mendelson. "We can't leave that in 
other people's hands." 

That statement especially holds 
true with competition coming not 
only from outdoor venues, but also 
from smaller halls that offer a more 
intimate atmosphere between audi- 
ence and artist. 

To combat the problem, several 
arenas offer a theater configura- 
tion that can scale the house down 
by more than half. It's a lesson that 
amphitheaters are learning as well. 
"This year, we're using a concert 
hall technique," says Dave Hart, di- 
rector of talent acquisition for the 
east coast Nederlander Producing 
Co. "We put up a curtain that acts 
as a rear wall for the seats under- 
neath the roof and the capacity is 
around 5,000. The act fills the ven- 
ue while building his audience. He 
can come back later and play at full 
expanse. It gives us an added bit of 
flexibility on booking and getting 
talent." 

However, such a solution isn't for 
everyone. "If you're located where 
you think if there were a smaller 
building in town you could capture 
the act, that idea's fine," says 
Claire Rothman, VP and executive 
director of the Great Western Fo- 
rum, Inglewood, Calif. "But here in 
L.A., where there's a multiplicity of 
venues, there's no point in that 
The point is to capitalize on what 
you are. When we try to be a 

6,000 -seat venue, we're neither 
fish nor fowl." 

Despite trying the smaller config- 
uration, some arenas find that 
many older concertgoers still show 
reluctance to attend arena shows, 
creating a diversity that Scott 
Sanders of New York's 6,000 -seat 
Radio City Music Hall is only too 
happy to see. "Most adults are not 
interested in going to a concrete 
and steel 20,000 -seat arena," he 
says. "The 30 -to -40 year olds 
won't go. So there are several art- 
ists, such as Rod Stewart, Elton 
John and Billy Joel, who can play an 
arena and then come here and play 
to a completely different audi- 
ence." 

"Radio City started that trend by 
offering multiple nights indoors at 
competitive prices," agrees the 
Meadowlands' Michael Rowe. The 
smaller the venue, the better the 
view." 

No matter the size of the show, a 
trend among tours that most arena 
managers have noted is the in- 
creased production costs and de- 
mands. "We're a slave to escalating 
production demands in our build- 
ing," MSG's Mendelson says. 

The Cap Centre recently spent 

$450,000 to increase the hanging 
and rigging capacity in the building 
from 45,000 pounds to 100,000 
pounds. "We put in a grid that 
makes hanging much quicker," 
Darr says. "We finished it two days 
before Prince was here. If we 
hadn't done it, Michael Jackson 
probably wouldn't have been able 
to do his four shows here." 

MELINDA NEWMAN 

CREDITS: Elianne Halbersberg, a free- 
lance writer based in Augusta, Ga.; De- 
sign, Steve Stewart; Cover, Jeff Nisbet. 
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ROCK ROAD 
(Continued from page T -15) 

doesn't. necessarily mean 10,000 
tickets." 

Although Bolin's facility has 
housed primarily double packages, 
he concedes the necessity for tri- 
ple- bills. "We see strong opening 
acts," he explains, "and kids know 
if it's up and coming. I would love to 
see a return to three bands on ev- 
ery tour. It would expose 30% 
more talent." 

- SYMPHONY SPACE 
BROADWAY AT 951111 STREET 

884 SEAT THEATRE 
EXCELLENT STAGE, 

ACOUSTICS 
AFFORDABLE RATES 

SENATOR NAT G. KIEFER 
UNO LAKEFRONT ARENA 

New Orleans, Louisiana 70148 

George Lewis, Manager 

(504) 286 -7171 

FOR RENTAL 
INFORMATION CONTACT: 

BOOKING DIRECTOR 
(212) 864 -1414 

F 
LEAP TO STARDOM 
At the Kansas Expocentre. as 

Call us 1 
1 today at - 

i I -800- 950 -EXPO 
One Expocentre Drive 
Topeka, KS 66612 -1442 
(913) 235 -1986 

' ' 

ii 
b 

1 

/ . 
., ! -- ¡jtI 

' v 

\s ' `- 
Kansas 

- - -- - - - -. --- n ._-- i a . 

SUBSCRIBE TO 
MUSICIAN MAGAZINE 

The perfect complement to Billboard's 
weekly music coverage. 12 issues for $16. 

CALL NOW 
1- 800 - 247 -2160 EXT. 68 

KEl7DALL El7ERG/E5 //7C. 
YOUR SOURCE FOR COMPLETE 

TOUR SPOT PRODUCTION 
With A Difference, The Voice of 

CHARLIE KENDALL 

*The Security of A National Voice 

*The Continu,ty of Sound, Market to Market 

*The Price That `.''on't Break Your Budcet 

For Fast Turnaround, Low Cost and the Sound You Want, Go 
With The Difference! Caii For Details and Our Demo Package! 

1824 Chestnut Street; Phila., PA 19103 (215) 56 -VOICE 

T-16 A Billboard Spotlight BILLBOARD APRIL 22. 1989 

www.americanradiohistory.com

www.americanradiohistory.com


Hot Fun, Summer InThese Cities'. 

Join us for the 1989 

season at Americas 

five hottest 

Amphitheatres! 

PACE: 

Louis Messina 

Bruce Kapp 

Steve Moore 

Butler Hancock 

(713) 439 -5747 

MCA: 

Larry Vallon 

Jay Marciano 

Missy Worth 

(818) 777 -4420 

Lakewood Amphitheatre 
44 Atlanta (Debut Season 1989) 

Universal Amphitheatre 
Los Angeles 

l'H` 4 táiiii111\ 
ì"ïilAllll' ii11#1/IIt1 \ 
l,tnAllll1tlltl11M1 

Fiddler's Green Amphitheatre 
Denver 

Starwood Amphitheatre 
Nashville 

, 

Starplex Amphitheatre 
4 Dalla 

The Starplex and the lake vooi 
Amphitheatres are owned anc o)eratci 

h .mCAIPACE Amphitheatres Group, L.P. 

www.americanradiohistory.com

www.americanradiohistory.com


Pir Dolby Mix Reproduces `Theater Efect'At Home 
RO AUDIO/VIDEO 

First Surround Sound Album Set 
BY STEVEN DUPLER 

NEW YORK The first album to be 
mixed in Dolby Surround Sound -a 
compilation of movie music, film 
studio fanfares, overtures, and 
sound effects -is now being com- 
pleted at BMG Studios here, and is 
set for fall release on the RCA Vic- 
tor label. 

According to producer Al Lutz, a 
self -professed "movie addict," the 
"Home Video Album" package is 
designed to appeal to the roughly 2 
million upscale "home entertain- 
ment center" owners who have sys- 
tems equipped with Dolby Surround 
decoders, and who spend an above - 
average amount of time watching 
videos. 

The album will also be offered in 
the new CD +Graphics format, Lutz 
says, noting, "It's the first album to 
tie these elements into one pack- 
age." The final product will even 
come with a "scratch'n'sniff" pop- 
corn- scented aroma strip to give the 
viewer the full movie -palace effect, 
he adds. 

In addition to their using the vari- 
ous themes and overtures for inter- 
mission music at home, Lutz ex- 
pects that many home video enthu- 
siasts will use the tracks as 
background music for their own 
home video productions. 

"We're not telling people `record 
this,' we're simply saying that home 

video production would be a perfect 
use for a product like this," says 
Lutz. 

The mixdown is being done at 
BMG's Studio D by Lutz and noted 
film music engineer Grover Helsley 
( "Broadcast News," "Poltergeist "), 
who has a great deal of experience 
working with the Dolby DS -4 Sur- 

Album also comes 
in CD +G format 

round encoding unit used in motion 
picture work. 

In order to approximate as closely 
as possible the way the album will 
sound in the Surround -equipped liv- 
ing rooms in which it will ultimately 
be heard, Helsley and Lutz are es- 
chewing the control room's studio 
monitors in favor of five home -au- 
dio -type speakers (three in front, 
two in back) for the mix. 

For digital signal processing, the 
pair are relying mostly on the Lexi- 
con 480L. "It's fantastic," says 
Lutz. "It allows us to really create 
that `theater sound,' not just 
straight echo or reverb." 

Although the number of homes 
able to play back material in Dolby 
Surround is still very small, Lutz 
says he hopes to see the market 
grow rapidly beginning this Christ- 
mas, when Sanyo will bring to mar- 

Philips Seeks Out U.S. HDTV Partners 
Intl Co. Says Its Subsidiary `American' 

AMSTERDAM Not wishing to be 
left out of the running for possible 
U.S. government subsidies for re- 
search and development of high - 
definition television systems, mul- 
tinational conglomerate Philips 
NV is seeking cooperation deals 
with U.S. companies for the joint 
development of a U.S. version of 
HDTV. 

As its first action in its subsidy 
search, Philips has applied directly 
to the U.S. government on its own 
behalf, claiming that its U.S. sub- 
sidiary has been manufacturing 
for so long in the States that it 
should be considered an "Ameri- 
can firm" by government officials. 

Philips' action was prompted by 
a recent statement by U.S. Trade 
Secretary Robert Mosbacher, who 
declared that only American - 
owned companies will be consid- 
ered for government subsidies on 
HDTV. Philips says it regards this 
attitude as unfair. 

Noting that the company has 
been manufacturing in the U.S. for 
years, a spokesman says: "We 
think that the American division of 
Philips has to be considered an 
American company." 

Philips is unwilling to disclose 
the identities of U.S companies 
that could be possible partners in 
HDTV development. It is already 
working independently in its labo- 
ratories near New York on a U.S. 
standard for HDTV known by its 
project designation, HDA -NA. 

One of the primary differences 
between the European and U.S. 

HDTV system is that in the U.S., 
the images will be distributed by 
transmitting stations, while in Eu- 
rope broadcasting satellites will be 
used. 

ket an extremely low- priced Dolby 
Surround chip, costing only about 
$15. At that point, Lutz says, con- 
sumers will be able to purchase 
Dolby Surround Sound decoders for 
less than $200. Most decoder units 
currently range from a low of about 
$250 to as much as $1,900. 

The album opens with the fan- 
fares used by the five major film 
studios, and progresses to the 
"Street Scene" overture from the 
film "How To Marry A Millionaire." 
Next up is a selection of music for 
films from the '40s and '50s, as well 
as Westerns, horror films, and even 
organ selections for silent classics. 

I AUDIO TRACK 

Top Reps. Ramsa, Panasonic's pro audio division, recently presented its 1988 
representative -of- the -year award to New West Audio of Burbank, Calif. On hand 
at the presentation, from left, are Steve Wooley, RAMSA national sales/ 
marketing manager; Doug Schwartz, Clay Baker, Penny Byrne, and Rob Grubb 
of New West Audio; Tim Schaeffer, president of New West Audio; and James 
Murray, RAMSA's Western regional sales manager. 

NEW YORK 

IN AT POWER PLAY were Sly & 
Robbie, at work on their first album 
for Island Records. KRS -One pro- 
duced for Boogie Down Produc- 
tions. Dwayne Sumal and Rebekah 
Foster ran the board with Rob Sut- 
ton assisting. KRS -One completed 
his own album, titled "Ghetto Music," 
for Jive Records. Sumal engineered, 
with additional engineering by Ivan 
"Doc" Rodriguez. 

Tommy Boy act TKA was in at 
D &D Recording working on tracks 
and vocals for an upcoming album. 
Mike Rogers engineered with Craig 
Marcus assisting. Also, "Little" 
Louie Vega was busy on the sound- 
track for "East Side Story," a new 
film about the Latino scene in New 
York. Vega also worked on overdubs 
on a number of projects, including 
Nayobe, Marc Anthony, Eighth 
Wonder, Cover Girls, and TKA. 
Rogers engineered with Marcus as- 

Nag Kong's Swilynn 
Sets Up U.K. Vidtape Plant 

BY PETER JONES 
LONDON Hong Kong -based 
firm Swilynn is establishing a 
$35 million videotape manufac- 
turing plant in northeast En- 
gland, aided by a $7.5 million fi- 
nancial injection by the U.K. gov- 
ernment. 

It is reported to be the largest 
European investment project to 
date by a Hong Kong manufac- 
turer. The move is also seen by 
some in the financial community 
as further underscoring a cur- 
rent trend in which Far East 
firms are setting up business in 
the European Community region 
prior to the creation of a single 
market in 1992. 

Swilynn, a private company 
owned by P.W. Ngan, a Hong 
Kong Chinese businessman with 
factories in Hong Kong and Ma- 
laysia, is set to post global sales 
of about $70 million this year. 

The U.K. plant, projected to 
start production before year's 
end, is expected to make 1.2 mil- 
lion videocassettes a week when 
at capacity, and provide about 
500 new jobs. It will make mag- 
netic tapes and plastic mouldings 
as well as assemble the compo- 
nents into cassettes. 

Swilynn was one of several Far 
East manufacturing companies 
accused of "dumping" video- 
tapes in Europe. Last December, 
the European Commission im- 
posed provisional duties on im- 
ports from these firms. 

At that time, the Hong Kong 
government pleaded the case of 
the colony's manufacturers, ar- 
guing that they should not be pe- 
nalized in the same way as Japa- 
nese and South Korean compa- 
nies because their home market 
is too small to generate enough 
cross -subsidies. 

sisting. 
Roy Ayers completed his upcom- 

ing Ichiban Records release at Ever- 
green. Lamont Moreno mixed with 
Eddie Esz editing and sequencing. 

Calliope had a visit from Andrew 
Maclntyre, who was in completing a 
six-song project with producer Toni 
Riggio. Chris Julian ran the board 
and mixed. The studio's advertising 
division, Bang Music, produced 
tracks for American Express, Miller 
Genuine Draft, Budweiser, and 
Mello Yello. Julian and Shane Faber 
were at the board. 

LOS ANGELES 

ANITA O'DAY WAS IN at Sage & 
Sound working on album tracks for 
DRG Records. Produced by Hugh 
Fordin, the album is tentatively ti- 
tled "In A Mellow Tone." Gordon 
Brisker was music director and Jim 
Mooney engineered. 

Kill For Thrills worked on over- 
dubs for an MCA album with Ric 
Browde producing. Chris Steinmetz 
engineered. 

At Michael Johnstone's Class Act 
Productions, country singer /guitar- 
ist Dave Saunders and producer Will 
Ray tracked a number of Saunders' 
original tunes. 

Country act Keith Rosier was in at 
Juniper Studios working with engi- 
neer Jim Emrick and at El Dorado 
Studios with engineer Paul Dugre 
tracking for Wild Oats Records. 
Steve Haggard and Leo LeBlanc 
produced. 

Capitol artist Suave tracked in the 
Neve room at Aire L.A. with engi- 
neer Paul Arnold. Anthony Jeffries 
and Jackie Forsting assisted. 

EMI artist Tim Karr was in the 
south studio at Track Record work- 
ing on overdubs for his debut album. 
Rick Neigher produced, with Gary 
Wagner at the desk. The album is 
scheduled for release in August. 

NASHVILLE 

GARY MORRIS WAS in at Emer- 
ald with producer Jimmy Bowen 
mixing a new album for MCA /Uni- 
versal. Tom Perry and Julian King 
were at the console. Willie Nelson, 
Johnny Cash, Waylon Jennings, 
and Kris Kristofferson were in with 
producer Chips Moman working on 
tracks for the new "Highwayman II" 
album (CBS). David Cherry and 
Dave Parker ran the board. The Wa- 

goneers worked on album tracks 
with producer Emory Gordy. Steve 
Tillisch and Russ Martin ran the 
board for the A &M project. 

OTHER CITIES 

AT NORTHLAKE SOUND, White 
Plains, N.Y., Ed Solan mixed the 
Tony Ginese album, titled "Long 
Lonely Nights," for Rumpelstiltskin 
Records. The project was recorded at 
Red Sneaker Studio with Solan and 
Mike Ginese at the board. Tracks in- 
clude band members Paul Beretta on 
drums, Tony DePaolo on electric and 
acoustic guitar, Dan Seegars on bass, 
and studio players Rob Sabino on 
keys, Jeremy Alsop on bass, and Ri- 
chie Scarlet on acoustic piano. Vocal 
backup was handled by Rich Brady, 
Tony Mercadante, Ron Pucherelli, 
Richie Scarlet, and David Varland. 

Sound designer /composer /ar- 
ranger Pete Scaturro was in at Dif- 
ferent Fur Recording, San Francis- 
co, to work on the score for the televi- 
sion series "Unsolved Mysteries" and 
a new album for Chris Isaak 
(Warner Bros.). 

At Criteria Recording in Miami, 
producers Burt Reynolds and 
Charles Johnson worked on auto- 
mated dialog replacement for the 
television series "B.L. Stryker." 
Andy Pechenik ran the board, assist- 
ed by Kurt Berge. Also, Johnny 
Depp was in working on an episode 
of "21 Jump Street." Ted Stein was 
at the controls, with Dana Horowitz 
assisting. Herbie Hancock made a 
guest appearance on the debut album 
from Nestor Torres. Mike Couzzi en- 
gineered the sessions, assisted by 
Horowitz. 

Richard Murphy was in at New 
Memphis Music, Memphis, with his 
group Keystone Alley to work on a 
single for his Richcraft label. The 
tune features Brenda Patterson on 
lead vocals. 

At Studio 4 in Philadelphia, the 
Hooters continued work on its third 
CBS release with producer Rick 
Chertoff (Cyndi Lauper, Tommy 
Conwell). Phil Nicolo and John Ag- 
nello were at the controls. Geffen fe- 
male rap act Silk X Leather mixed 
its first 12 -inch with the Butcher. 

All material for the Audio Track 
column should be sent to Debbie 
Holley, Billboard, Fifth Floor, 49 
Music Square W, Nashville, Tenn. 
37,203. 
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USIC VIDEO 

i VIDEO TRACK 

LOS ANGELES 

KARYN WHITE and producer /di- 
rector Jon Small had a "Secret Ren- 
dezvous" recently when they lensed 
the video for White's new single from 
her eponymous album on Warner 
Bros. Small teamed with choreogra- 
pher Barry Lather to create the styl- 
ized performance /dance piece. Cres- 
cenzo Notarile shot the video at 
GMT Studios, and Steven Saporta 
was the executive producer for Pic- 
ture Vision Inc. 

Nashville -based Scene Three direc- 
tor John Lloyd Miller hooked up 
with Priority rapper Eazy -E for a 
radical change of directorial pace. 
Miller directed "Eazy -er Said Than 
Dunn" at various locations in L.A. 
Members of the rap group N.W.A. 
and Pooh of King T showed up for a 

crowd scene in McArthur Park. Ter - 
ance Power produced the clip and 
Rupert Wainwright was the execu- 
tive producer for Fragile Films. 
Scene Three did the postproduction 
and editing. 

Wainwright also directed the new 
Controllers clip, "Temporary Lov- 
ers," from the Capitol album "Just 
In Time." Marguerite Pomerhn- 
Derricks choreographed the dance 
sequences. Terry Power produced 
for Fragile Films. 

NEW YORK 

CEREBRAL PSYCHEDELIC RAP 
group De La Soul drifted into a Low- 
er East Side high school in New York 
to shoot its new video, for "Me My- 
self And I" on Tommy Boy. Peter 

(Continued on page 65) 

H -Gun Aims For Yid Production Hits 
Ministry Clip Triggers Team's Success 

BY MOIRA McCORMICK 

CHICAGO Unsigned band makes 
its own video- that's not news. Un- 
signed band makes video for another 
unsigned band, and the clip not only 
makes it to MTV, but then onto "Mi- 
ami Vice" -stop the presses! 

This man -bites -dog story actually 
happened with a Chicago-area four - 
piece band called Ungh! The video 
they produced for Sire Records act 
Ministry's song "Stigmata" has been 
frequently aired on MTV's weekly al- 
ternative video program, "120 Min- 
utes," and an excerpt from it was 
even shown on a Dec. 16, 1988, epi- 
sode of "Miami Vice." 

Other bands are now beginning to 
receive the Ungh! treatment. The 

by Steven Dupler 

PART OF THE PROBLEM: We received an eloquent 
and thought -provoking letter from video /film director 
Paris Barclay, a partner in Black & White Televi- 
sion, responding to a recent article in the Billboard 
music video section about the problems faced by black 
directors in the videoclip world. In the hope the letter 
will push some buttons out in label land, we're reprint- 
ing it here in its entirety: 

"We were stunned into silence by the article in the 
April 8 edition of Billboard, titled 'Black Directors: 
Talent Pool Waiting To Be Tapped.' And despite what 
the video producers in your article suggest, it's the 
first time we've been silent in a long time. 

"As a partner in Black & White Television, a televi- 
sion commercial and video production company creat- 
ed to provide more opportunities for minorities, I can- 
not believe the lip service paid by some of those 
quoted to the question of whether or not black direc- 
tors a) exist at all, or b) are 'qualified.' 

"For example, over the past eight months, we've 
contacted someone in the video departments of every 
major record label, including those quoted in your arti- 
cle. Only about a quarter of them even bothered to re- 
turn our calls. Fewer still requested a reel. We're mys- 
tified by how these executives can judge our qualifica- 
tions without seeing our work. 

"The fact is, the record companies have created and 
perpetuate a star system that promotes 'safe' deci- 
sions on 'credible' (read 'white') directors. New talent 
is never as interesting to them as the 'guy who did that 
George Michael video,' or the big -name film -maker 
who has a couple of weeks free to help a fellow 'star.' 

"Compounding all this is the fact that very few vid- 
eo departments employ blacks, with the exception of 
Def Jam and Motown. So, from time to time, we ap- 
proach the black A &R people or the artists' manage- 
ment, who overall are extremely receptive. Unfortu- 
nately, we are then perceivéd by many extremely ter- 
ritorial video producers as 'doing an end run' -and 
wind up hurting our already slim chances. It all has to 
stop. 

"In our experience, Atlantic Records has taken the 
lead in seeking out and actually employing black direc- 
tors for some of their black artists. And they are be- 
ginning to reap the rewards. 

"There is no dearth of black directors. Aside from 
the several mentioned in your article, there are Mus- 
tapha Khan, Malcolm -Jamal Warner, Chuck Vin- 
son, Reggie Life, Lisa Bonet, Kim Watson, and my- 
self at Black & White Television. There is John Perry 
III, who won this year's Sony Innovators' award for 

his film- making skills. And there are also two extraor- 
dinarily talented directors of photography ready to 
take the step up to directing in Ernie Dickerson and 
Bill Dill. 

"It should go without saying that all these directors 
are capable of doing more than just rap and R &B. As 
Bill Mason and Bill Parrot have shown in the com- 
mercial world, humans can direct humans -we share 
many more similarities than differences. 

"So, to the A &R departments and to the black talent 
that drives the music business today, we say 'Please 
keep asking.' And to the video producers we say, 'Yes, 
black directors may not be the first names you think 
of, and yes, they may not have exactly the video look 
you want on their reels, but unless you give them a 
shot, you will continue to be part of the problem, in- 
stead of part of the solution." 

The Eye invites label executives, video producers, 
and any other involved parties to offer comments. 

MARCH CERTS: CBS Music Video Enterprises 
racked up two more precious -metal awards from the 
Recording Industry Assn. of America last month. 
One was a hat trick for "Bruce Springsteen Antholo- 
gy: 1978 -1988," which was simultaneously certified 
for gold, platinum, and multiplatinum at a whopping 
600,000 units. Also Ozzy Osbourne's "No Rest For 
The Wicked" became that artist's second gold -certi- 
fied music video longform. 

ALIVE AND KICKING: Colorado -based Teletunes, 
which has been beaming music videos into the homes of 
about 1 million Denver -area residents since 1982, has 
managed not only to stay on the air, but retain its musi- 
cal and economic integrity during the past seven years. 

The show, aired on PBS station KBDI /Channel 12, 
and produced by a staff of 18 volunteer workers at the 
Front Range Educational Media Corp., offers com- 
mercial -free "alternative /progressive" music video 
viewing Fridays- Sundays. 

In addition to videoclips, Teletunes offers various 
self -produced music specials during the week. These 
include "Teletunes Live" segments, performances 
taped at Rock Island that have included shows by 
Living Colour, Dreams So Real, and the Cowboy 
Junkies; music profile packages that have included 
such features as an REM special, a Peter Murphy/ 
Love & Rockets /Bauhaus trilogy; and the Teletunes 
"R &B Showcase," produced by Lloyd Nettles, and 
featuring urban, dance, and rap videos. 

Teletunes provides airplay for indie -and some ma- 
jor- label- artists who rarely, if ever, are seen on the 
big national services (or even some of the local out- 
lets). A quick scan of the show's April playlist turns 
up such esoteric fare as Pasero, the Weathermen, the 
Jack Rubies, King Blank, Noiseworks, Roger Man- 
ning, Red Flag, and Fear Of Sleep. 

Contact Teletunes senior producer Barbara Jabaily 
at 303 -825 -1212 for more information on the show. 
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group's Eric Zimmermann says its 
newest project -a video called 
"Stainless Steel Providers," by the 
Revolting Cocks on Chicago indie 
Wax Trax Records -will be featured 
on an upcoming Wax Trax CD video. 

The members of Ungh! (pro- 
nounced like a grunt) call their video 
team H -Gun, which is also the name 
of their independent record label. 
Zimmermann and fellow Ungh! play- 
er Benjamin Stokes, both graduates 
of the School of the Art Institute 
here, are responsible for the cre- 
ative /conceptual work, including di- 
rection and editing, with Stokes also 
in charge of film effects and anima- 
tion. Eric Matthies, H -Gun's technical 
director, is the cameraman; Marc 
Siemer handles mechanical special ef- 
fects like explosions; and Eric Koziol 
also pitches in with production work. 
Matthies, Siemer, and Koziol also 
have a hand in their live production. 

Zimmermann and Stokes had both 
worked in the video medium at art 
school, and founded Ungh! with fel- 
low student Steve Snyder in 1985, 
adding Carl Maysack shortly thereaf- 
ter. Video and film were incorporated 
into Ungh!'s performance early on, 
and before long Zimmermann and 
Stokes had produced videoclips of the 
band's songs. An early compilation of 
their work made the rounds of local 

nightspots, and one clip ended up on 
a Rockamerica reel in 1987. 

Ministry's Al Jourgenson saw the 
clip at Chicago dance club Berlin 
(where Ungh! member Maysack 
worked as a bouncer) and liked it. He 
and Maysack exchanged phone num- 
bers. 

"We struck up a deal where we 
would produce videos for him," says 
Zimmermann, "and he and [produc- 
ing partner] Paul Barker, who call 
themselves Luxa -Pan Productions, 
would record tunes for us." 

The H -Gun team went on to pro- 
duce a pair of videos, "Stigmata" and 
"Flashback" from Ministry's 1988 al- 
bum, "Land Of Rape And Honey." 
Sire's parent label, Warner Bros., 
"made us change a few things" on 
"Stigmata," notes Zimmermann. 
"We had to take out a shot of soldiers 
loading a bomb into a launcher." Oth- 
erwise, the clip was vintage H -Gun, 
according to Stokes: "Our work em- 
bodies a certain aesthetic of mayhem, 
chaos, fast editing, and fun." 

"The videos we produce for others 
are informed by the fact that we play 
music," adds Zimmermann. "Unlike 
most video producers and directors, 
we're on the inside looking in." 

The H -Gun team shoots on location 
in Chicago's seamier urban settings, 

(Continued on page 65) 

Checks Threat Of U.S. Cable Pullout 

U.K. Drops Direct -Sale Ban 
LONDON The U.K. government 
is dropping controversial propos- 
als that would have prevented 
owners of cable networks from 
selling their program services di- 
rect to the consumer. 

The measures have been aban- 
doned in the wake of fears that 
multimillion -dollar investments by 
North American cable companies 
would cease if the laws were im- 
plemented. U.S. cable operations 
are showing increasing interest in 
the British market. 

Instead, the government now 
proposes that network owners 
make a proportion of their capaci- 
ty accessible for local interests, 
which would then be able to lease 
it to cable channels or program 
services. 

A clear division between owner- 
ship and retailing of cable was 
suggested last November in the 
White Paper on Broadcasting. Its 

aim was to encourage competition 
and block the creation of local mo- 
nopolies. 

These separation proposals 
caused several U.S. cable compa- 
nies to threaten withdrawal from 
the U.K. unless they were 
dropped. 

The U.S. cable operators cite as 
one of their key assets the experi- 
ence and ability to sell cable ser- 
vices direct to the consumer. They 
are unwilling to surrender this 
role to the new breed of local re- 
tailers the government has in 
mind. 

Also still to be resolved is the 
demand by North American cable 
companies for the right to own 
networks in the U.K. Existing reg- 
ulations and the white paper spe- 
cifically exclude any non- Europe- 
an Community ownership of com- 
mercial television. 
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'I know that you know, 
I've seen your face before 
A bad dream, so mean, 
rockin' me down 
like a slot machine..." 

Winger 
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C 1989 MTV Networks. All rights reserved. 
e 1988 by Varseau Music 'Virgin Songs. 
All rights reserved. Used by permission. 
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A SAMPUNG OF PLAYUSTS AT 

recurrent or oldies rotation. 
Billboard.® THE 
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Ronnie McDowell, Never Too Old To Rock & Roll 
Willie Nelson, Spanish Eyes 

Thirty Eight Special, Second Chance 
Living Colour, Cult Of Personality 

Hank Williams Jr. & Sr., There's A Tear In My Beer Sweet Sensation, Sincerely Yours II 
- Yaevrlolr 

Continuous programming 
1775 Broadway, New York, NY 10019 

Continuous programming 
1775 Broadway, New York, NY 10019 

ADDS ADDS 541/I° 
Paula Abdul, Forever Your Girl Elvis Costello, Veronica 
Concrete Blonde, God Is A Bullet 
Extreme, Kid Ego 
Information Society, Repetition 

Howard Jones, Everlasting Love 
Lisa Lisa & Cult Jam, Little Jackie Wants To Be A Star 
Roy Orbison, Mystery Girl 

Black Entertainment Television 

14 hours daily 
Mojo Nixon & Skid Roper, (619) 239 -KING One 2 Many, Downtown 1899 9th St. NE, Washington, DC 20018 
Eddie Money, Let Me In 

Tommy Page, A Shoulder To Cry On 
Tom Petty, I Won't Back Down 
R.E.M., Turn You Inside Out FIVE STAR VIDEOS HEAVY 

Bonnie Raitt, Thing Called Love Enya, Orinoco Flow (Sail Away) Neneh Cherry, Buffalo Stance 
Peter Schilling, The Different Story Madonna, Like A Prayer Aleese Simmons, I Want It 
Stray Cats, Bring It Back Again Bette Midler, Wind Beneath My Wings Natalie Cole, Miss You Like Crazy 
Sweet Sensation, Sincerely Yours Take 6, Spread Love Labi Saffre, So Strong 

BUZZ BIN 
Tanita Tikaram, Twist In My Sobriety 
Steve Winwood, Hearts On Fire 

Basia, Promises 
Royalty, Baby Gonna Shake 

Elvis Costello, Veronica Johnny Smith /The New Ink Spots, Purple Rain 
Robyn Hitchcock /Egyptians, Madonna Of The WASPS 
XTC, The Mayor Of Simpleton 

Ashford & Simpson, I'll Be There For You 
Cherrelle, Affair 

HEAVY Jody Watley, Real Love 
HIP CLIP Thirty Eight Special, Second Chance Dino, 24/7 

Roachford, Cuddly Toy (Feel For Me) Paul Carrack /Terry Nunn, Romance El Debarge, Real Love 
The Pasadenas, Tribute On) 

SNEAK PREVIEW 
The Belle Stars, Iko Iko 
Deon Estus, Heaven Help Me 

(Right 
Kid 'N Play, Rollin' With Kid 'N Play 

Debbie Gibson, Electric Youth Fine Young Cannibals, She Drives Me Crazy Skyy, Start Of A Romance 

Guns N' Roses, Patience Mike + The Mechanics, The Living Years Boy George, Don't Take My Mind On A Trip 
Sa-Fire, Thinking Of You E.U., Buck Wild 

HEAVY The Traveling Wilburys, End Of The Line Wendy & Lisa, Are You My Baby? 

Paula Abdul, Straight Up Jody Watley, Real Love Deon Estus, Heaven Help Me 

Bangles, Eternal Flame 
Bon Jovi, I'll Be There For You 

MEDIUM MEDIUM Def Leppard, Rocket 
Fine Young Cannibals, She Drives Me Crazy Tone Loc, Funky Cold Medina 
Howard Jones, Everlasting Love Paula Abdul, Forever Your Girl Living Colour, Open Letter (To A Landlord) 
Living Colour, Cult Of Personality Edie Brickell & New Bohemians, Circle 

Roachford, Cuddly Toy (Feel For Me) 
Madonna, Like A Prayer Grayson Hugh, Talk It Over Chuckii Booker, Turned Away 
Metallica, One 
Milli Vanilli, Girl You Know It's True 
Roy Orbison, You Got It 

Indigo Girls, Closer To Fine 
Phoebe Snow, If I Can Just Get Through The Night 

Simply Red, It's Only Love 
De La , Me, Myself, And I 4 

Poison, Your Mama Don't Dance 
Vesta, 
Z'Looke, Lovesick 

R.E.M., Stand Johnny Kemp, Birthday Suit 
Roxette, The Look Ten City, That's The Way Love Is 
Tone Loc, Funky Cold Medina o Jonathan Butler, More Than Friends 
Winger, Seventeen 0° 

1N[ 

It Neville Brothers, Sister Rosa 

ACTIVE 
O Rd Take 6, Spread Love 

Edie Brickell & New Bohemians, Circle 
Neneh Cherry, Buffalo Stance 

w 
U U I U E 

The Cult, Fire Woman 

Melissa 
Orinoco Flow 

Similar 
Away) 

Melissa Etheridge, Similar Features Five 1/2 -hour shows weekly , 
Lita Ford /Ozzy Osbourn, Close My Eyes Forever 1000 Laurel Oak, Voorhees, NJ 08043 I : ,r.,] 
Samantha Fox, I Only Wanna Be With You 

1,'J 
Julian Lennon, Now You're In Heaven Ur ¡ fa 
New Order, Round & Round 
The Outfield, Voices Of Babylon CURRENT 
Queensryche, Eyes Of A Stranger Extreme, Kid Ego 
Replacements, I'll Be You Lita Ford /Ozzy Osbourn, Close My Eyes Forever 10 hours daily 
Skid Row, Youth Gone Wild Van Halen, Feels So Good 1000 Louisiana Ave., Houston, TX 77002 
Tanita Tikaram, Twist In My Sobriety Metallica, One 
Thirty Eight Special, Second Chance Poison, Your Mama Don't Dance 
U2 With B.B. King, When Love Comes To Town 
Warrant, Down Boys 

Colin James, Why'd You Lie 
Fine Young Cannibals, She Drives Me Crazy 

ADDS 

Great White, Once Bitten, Twice Shy Jody Watley, Real Love Replacements, I'll Be You 
Steve Winwood, Hearts On Fire Marc Almond, Bittersweet 

Pursuit Of Happiness, Hard To Laugh 
Ben Vaughn, Daddy's Gone For Good 
Ivan Needle, Not Just Another Girl 

Paula Abdul, Forever Your Girl 
Neneh Cherry, Buffalo Stance 
TNT, Tonight I'm Falling 
Big Barn Boo, Shooting From My Heart 

MEDIUM 

Animotion, Room To Move 
The Belle Stars, lko Iko Keith Richards, Take It So Hard M.C. Hammer, Turn This Mutha Out 
Michael Damian, Rock On Sa-Fire, Boy, I've Been Told 
Easterhouse, Come Out Fighting Debbie Gibson, Lost In Your Eyes 
The Escape Club, Walking Through Walls The Pogues, Yeah Yeah Yeah POWER 
Deon Estus, Heaven Help Me Roy Orbison, You Got It 

Fine Young Cannibals, She Drives Me Crazy Fine Young Great White, Once Bitten, Twice Shy The Traveling Wilburys, End Of The Line 
F 

te, 
The Look Guadalcanal Diary, Always Saturday Lou Reed, Dirty Blvd. 

Medina 
n 

Tone Funky Cold M Loc, 
Col 

Marchello, First Love Steve Earle, Back To The Wall 
HMe Toone Estus, Heaven Me New Kids On The Block, I'll Be Loving You (Forever) 

Saraya, Love Has Taken Its Toll 
Michelle Shocked, When I Grow Up 

Hunters & Collectors, Back In The Bread Line 
The Del-Lords, Judas Kiss 

Den I Be There For You 
Jody Watley, 

I'll 
' y y, Real Love 

Siren, All Is Forgiven Bangles, Eternal Flame 

TNT, Tonight I'm Falling Living Colour, Cult Of Personality 

Nancy Wilson, All For Love The Belle Stars, Iko Iko 
R.E.M., Stand 

BREAKOUTS ® s k Karyn White, Superwoman 

Anthrax, Anti -Social 
Milli Vanilli, Girl You Know It's True 

Big Bam Boo, Shooting From My Heart 

N7 
, , 

Bobby Brown, Roni 

Craaft, Jane eIf!V.,7 
Firetown, The Good Life \\\ 
Glamour Camp, She Did It 
Little America, Where Were You 
W.A.S.P., The Real Me 14 hours weekly 

6311 Romaine St., Los Angeles, CA 90038 

Mfit - OTNN ADDS 

Jody Watley, Real Love (Re -Mix) 
D'Mob, We Call It Acieed 
Rick Astley, Giving Up On Love Continuous programming 

The Nashville Network Sidewinders, Witchdoctor 704 18th Ave. South, Nashville, TN 37203 
Paula Abdul, Forever Your Girl 

13 Hours Weekly E.U., Buck Wild 
2806 Opryland Dr., Nashville, TN 37214 

HEAVY 
CURRENT Billy Joe Royal, Tell It Like It Is 

Billy Joe Royal, Tell It Like It Is 
HEAVY Shenandoah, The Church On Cumberland Road 

Desert Rose Band, She Don't Love Nobody Milli Vanilli, Girl You Know It's True Rodney Crowell, After All This Time 
George Strait, Baby's Gotten Good At Goodbye Poison, Your Mama Don't Dance Hank Williams Jr. & Sr., There's A Tear In My Beer 
Birch Sisters, Old Flame, New Fire Bangles, Eternal Flame Clint Black, Better Man 
Kathy Mattea, Come From The Heart Metallica, One George Strait, Baby's Gotten Good At Goodbye 
Roy Orbison, You Got It Rosette, The Look Lorrie Morgan, Dear Me 

Rodney Crowell, After All This Time Fine Young Cannibals. She Drives Me Crazy Dan Seals, They Rage On 
Keith Whitley, I'm No Stranger To The Rain Tone Loc, Funky Cold Medina Desert Rose Band, She Don't Love Nobody 
Tammy Wynette, Next To You Bon Joni, I'll Be There For You Kathy Mattea, Come From The Heart 
Canyon, Right Track, Wrong Train Del Leppard, Rocket Alabama, Song Of The South 
The Shooters, If I Ever Go Crazy Animotion, Room To Move Patty Loveless, Don't Toss Us Away 
Suzy Bogguss, Somewhere Between Roy Orbison, You Got It The Shooters, If I Ever Go Crazy 
T. Graham Brown, Come As You Were Madonna, Like A Prayer Dolly Parton, Why'd You Come In Here ... 
Shenandoah, The Church On Cumberland Road R.E.M., Stand Keith Whitley, I'm No Stranger To The Rain 
Sweethearts Of The Rodeo, If I Never See Midnight ... Karyn White, Superwoman Charlie Daniels, Midnight Train 
Lorrie Morgan, Dear Me Deon Estus, Heaven Help Me T. Graham Brown, Come As You Were 
Skip Ewing, Gospel According To Luke Enya, Orinoco Flow (Sail Away) Reba McEntire, Cathÿ s Clown 

Music VIDEO 

NEW VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, 
album (where applicable), label, 
producer /production house, and 
director. Please send informa- 
tion to Billboard, New Video - 
clips, 1515 Broadway, New York, 
N.Y. 10036. 

BARRY ADAMSON 
The Man With The Golden Arm 
Moss -Side Story/Mute /Restless 
Richard Bell 
Angela Conway 

ANIMOTION 
Calling It Love 
Animotion /Polydon 
Steven Branduran, Lyn Healy /VIVID Productions 
Richard Baskin 

STEVIE B 

I Wanna Be The One 
In My Eyes /LMR 
Stevie B 

David Fasano 

BON JOVI 
I'll Be There For You 
New Jersey /Mercury 
Curt Marvis 
Wayne (sham 

CHUCK!! BOOKER 
Turned Away 
Chuckii /Atlantic 
Joan Weidman /Silvey + Co. 
Jane Simpson 

CANYON 
Right Track, Wrong Train 
Radio Romance/ 16th Avenue 
George Deaton 
George Deaton 

DE LA SOUL 
Me Myself And I 
3 Feet High and Rising /Tommy Boy 
Siren Films 
Peter Lauer 

DORO 
Hard Times 
Force Majeure /Mercury 
Julio Flores /Eyeballs, Inc. 
Jeff Stein 

DEBBIE GIBSON 
Electric Youth 
Electric Youth /Atlantic 
Paul Flattery/FYI 
Debbie Gibson, Jim Yukich 

HE SAID 
Could You 
Take Care /Enigma /Mute 
Mute Films 
Edwin Maynard 

IQ 
Drive On 
Are You Sitting Comfortably ? /Squawk /Mercury 
Tracy Joseph /Aubrey Powell Productions 
Brian Ward 

KIX 
Get It While It's Hot 
Blow My Fuse /Atlantic 
Jessica Cooper /Century City Artists 
Scarpati 

MOJO NIXON & SKID ROPER 
(619) 239 -KING 
Root Hog Or Die /Enigma 
Pat Sawyer /Fisher Si Fishman 
Bill Fishman 

THE VANDALS 
Elvis Decanter 
Slippery When Wet /Restless /Sticky Fingers 
Mike South /Southern Production 
Mike South, Sandra Pena 

VANESSA WILLIAMS 
Darlin' I 

The Right Stuff /Wing / Polydor 
Tamara Friedman 
Alek Keshishian 

XYMOX 
Obsession 
Twist Of Shadows /Wing 
Frank Scheffer 
Frank Scheffer 

H -GUN AIMS FOR HITS 
(Continued from page 63) 

such as junkyards and alleyways, 
"scamming equipment from wherev- 
er we can," he says. They primarily 
shoot in 16mm film, convert it to 3/4 
inch video, do off -line editing, and 
"bump the results up to 1 -inch video- 
tape." 

The "Stigmata" clip began airing 
on "120 Minutes" last fall. It made its 
way to "Miami Vice" via a "Vice" 
staffer who saw the clip on MTV. "In 
that episode," says Stokes, "there 
was a kid freaking out on drugs 
watching MTV, and what was on the 
television was our video." 

"Stigmata" and "Flashback" also 
received a rave review in the New 
York Daily News, where critic Jim 
Farber said they "scorch and splinter 
the screen like nothing I've seen in 
years," also noting the clips "fulfill 
the possibilities of two genres [hard - 
core and industrial noise] previously 
underrealized on video." 

"We don't perceive ourselves as a 
video production company," says 
Zimmermann. "We're artists doing 
video art, and what we're doing has a 
special quality because of that." 

That doesn't mean they would not 
want to work with major -label 
bands -quite the contrary. "We've 
been talking to record companies 
about doing videos for different art- 
ists," says Stokes, "but they're still 
apprehensive about hiring us, be- 
cause we're different. We worked up 
a storyboard for an Ivan Neville vid- 
eo at the record company's request, 
but found out the guy who commis- 
sioned the work had been fired the 
next day. Neville's manager, Bill Bra - 
ham, liked it, but they went with an 
established guy. 

"Regardless of whether some big 

video thing happens for us or not," 
Stokes says, "the indie projects will 
be there, and we'll keep doing video 
art." H -Gun is in the process of being 
listed with video rep firm Propagan- 
da Films of San Francisco, he notes. 

"We've been so resourceful with 
no budget at all, and gotten such 
good results," Zimmermann says, 
"that we're positioned to take off and 
run whenever we do get a real bud- 
get." 

VIDEO TRACK 
(Continued from page 63) 

Lauer directed the band's own high - 
concept assault on the status quo of 
rapdom. Lesley Ferri produced for 
Siren Pictures. 

OTHER CMES 

STING'S HBO CONCERT special, 
taped live at Japan's Tokyo Dome, is 
set to air this month. Mick Anger di- 
rected for K.R.T. Productions. 

Tony Vanden Ende has wrapped 
"Wages Day," his second clip for 
Deacon Blue. Vanden Ende filmed a 
high -powered performance at the 
Borrowland Ballroom in Glasgow, 
Scotland. He intercut the band foot- 
age with black- and -white shots of 
factory workers. Roger Hunt pro- 
duced for Vivid Productions. 

Production companies and post - 
production facilities are welcome to 
submit information on current 
projects. Please send material to 
Deborah Russell, Video Track, Bill- 
board, 9107 Wilshire Blvd., Beverly 
Hills, Calif. 90210. 
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INTERNATIONAL 

U.S.S.R., U.K. Plan Concert 
Series For Armenian Relief 

BY VADIM YURCHENKOV 

MOSCOW A series of charity con- 
certs under the title Bells Of Arme- 
nia will be held toward the end of 
May, according to a spokesman for 
Komsomolskaya Pravda, a daily 
publication. 

The title has been inspired by a 
monument commemorating the Ar- 
menian earthquake victims near 
Leninakan, which incorporates bells 
in its design. 

The spokesman adds that a num- 
ber of the world's major rock artists 
and prominent Soviet stars will ap- 
pear in the shows, although no 
names have yet been specified and 
no venues have been announced. 

The concerts are being organized 
as a joint project by Komsomols- 
kaya Pravda, the Goskoncert agen- 
cy, Russia's Theaters Union, and 
Gosteleradio, the state committee 
for television and broadcasting, in 
conjunction with the U.K.'s Acsis 
management group. 

The profits will be donated to- 
ward the cost of constructing a re- 
habilitation hospital in Armenia for 
child casualties of the earthquake. 

The concerts seem to be replace- 
ments for the original dates 
planned (Billboard, Jan. 28), which 
collapsed amid arguments among 
the organizing bodies. 

Recently, representatives of 
Komsomolskaya Pravda and Gos- 
koncert met in London with top ex- 
ecutives of the Stoy Hayward 
group, ATB, and other agencies. 
Stoy Hayward, which supervised fi- 
nancial support for the Live Aid 
concerts in 1985, is expected to ful- 
fill the same function for the Arme- 
nian support shows, which are like- 
ly to be covered for TV by the BBC 
and Music Box. 

The Soviet list of major sponsors 
includes Intourist, Aeroflot Air- 
lines, the VAZ automobile manufac- 
turing company, the Baltic Mer- 
chant Marine Co., and the Inlingua 
Cooperative. Several international 
charity organizations are also ex- 
pected to lend support. 

Sergei Davidenko, a director of 
the Central Television Network, 
and Kirill Molchanov, who hosts the 
late -night TV show "Before And 
After Midnight" will be prominent 
in the organization of the concerts. 

Fest Fingers Jazz Greats 
North Sea Event Adds Attractions 

BY WILLEM HOOS 
AMSTERDAM Miles Davis, Stan 
Getz, Sarah Vaughan, George Ben- 
son, McCoy Tyner, Herbie Hancock, 
and Allen Toussaint are among the 
top names definitely signed for the 
14th North Sea Jazz Festival, to be 
staged July 14 -16 in the Congress 
Center in The Hague. 

Promoter Paul Acket says this 
year's event will contain innovations. 
During the five days prior to the 
start of the festival itself, a wide vari- 
ety of international jazz events will 
be staged in downtown The Hague 
under the banner North Sea Jazz 
Heats The Hague. 

To open this "prefestival festival" 
July 8, Acket has arranged a concert 
by 200 percussionists from sundry 
countries, including Turkey, Moroc- 
co, Surinam, and the Netherlands An- 
tilles. 

Concerts by New Orleans R &B 
bands are planned, too, along with 
screenings of jazz movies and videos. 
Acket also has lined up a jazz disco 
and jazz /poetry "happenings," plus a 
series of jazz workshops supervised 
by U.K. trombonist Bob Brookmeyer. 

The final day of the festival itself 
will feature a special program for 
children in the 6-12- year -old bracket, 
titled Gigs For Kids. 

As in previous years, a Bird 
Award, named after the late Charlie 
Parker, will be made. Nominees in 
the U.S. jazz category this year are 
Art Blakey, Omette Coleman, Max 
Roach, and Sonny Rollins. Nominat- 
ed in the European section are Philip 
Catherine (Belgium), Tete Montoliu 
(Spain), and John Surman (U.K.). 

And in the running for the Dutch 
Bird Award: Ruud Brink, Hans 
Dulfer, Misha Mengelberg, Rita 
Reys, and Ack van Rooyen. 

Supraphon Pacts To Aid Greenpeace 

Czechs Get Benefit Album 
PRAGUE, Czechoslovakia Follow- 
ing a pact with Greenpeace, the 
world ecological organization, the Su- 
praphon Record Co. is licensing the 
"Breakthrough" compilation album 
featuring famous rock and pop stars 
for release in Czechoslovakia and oth- 
er Eastern Bloc countries. 

Supraphon is releasing the record- 
ings as a set of two CDs and two cas- 
settes this month, with a total of 
30,000 copies available. Donations 
will be made to Greenpeace from the 
proceeds, aided by the fact that most 
of the authors and publishers of the 

songs involved have waived their me- 
chanical royalties in favor of Green - 
peace. 

The CDs and cassettes are being 
sold in Czechoslovakia under the title 
of "Rainbow Warrior." Supplies are 
being exported for sale in Poland, 
Hungary, Bulgaria, and the U.S.S.R. 

Given the album presence of such 
artists as U2, Sting, Bryan Ferry, Eu- 
rythmics, Grateful Dead, and Sade, 
good sales are assured, despite the 
rather high price of CDs in Eastern 
Bloc markets. 

Novellos Honor Britain's Best 
Songwriting Award Shared For 1st Time 

BY NIGEL HUNTER 

LONDON Paul McCartney, Cliff 
Richard, and George Michael were 
among those honored by the 1988 
Ivor Novello Awards, presented 
April 4 at London's Grosvenor House 
Hotel by the British Academy of 
Songwriters, Authors & Composers 
and sponsored by the Performing 
Right Society. 

McCartney received his Ivor statu- 
ette for "outstanding services to Brit- 
ish music." Michael was the recipient 
of two awards: one for his song 
"Faith" as the international hit of the 

year, and one as songwriter of the 
year. 

For the first time there were two 
winners in the latter category, the 
second going to the songwriting/pro- 
ducing team of Mike Stock, Matt Ait- 
ken, and Pete Waterman. This trio 
also collected a trophy for the most 
performed work of 1988 for its song 
"I Should Be So Lucky." 

And Richard, nearing the end of 
his fourth successful decade in the 
music business, received an award in 
a new category, lifetime achieve- 
ment. He accepted his trophy with 
many of the songwriters who have 

Malaysian Group Sets Records With New Album 

Search Finds Phenomenal Sales 
BY Y.S. MING 

KUALA LUMPUR, Malaysia Lo- 
cal rock group Search has set a new 
record here, with sales of more than 
130,000 units for its debut recording 
for Pacific Music Corp., "Fenomena 
(Phenomenon)." 

The band, previously with Poly - 
Gram, also set a sales record in Sin- 
gapore, according to Pacific manag- 
ing director Steven Tan, with sales 
of more than 15,000 in less than 
three weeks. 

The cassette is set for release in 
Indonesia through licensee Musica 
Records. 

Pacific promotions chief Aziz Ba- 
kar says the company is "over- 
whelmed" by the success, particu- 
larly since Search had been out of 
the recording scene for a year fol- 
lowing legal hassles with PolyGram 

Band aims for 
world exposure 

over the band's old contract. Poly - 
Gram obtained a court injunction 
barring the band from recording for 
a year. 

Bakar says: "Most Malaysian re- 
cording acts struggle to sell more 
than 50,000 units. Continuous reor- 
ders suggest that ` Fenomena' could 
eventually top the 200,000 -unit 
mark. A good set of songs, along 
with careful publicity and strong 
promotional backup, explains the 
high sales." 

Search's sharp turnaround was 
boosted by a nationwide publicity 
blitz and a $40,000 endorsement 
deal with an Italian shoe manufac- 
turer. An appearance on Japan's 
NHK New Year's Eve television 
show also helped. In February, the 
Malaysian information ministry lift- 
ed its ban on the band and permitted 
appearances on national radio and 
TV networks. 

"The band was demoralized by 
the recording ban," says Bakar, 
"and sometimes wondered if they 
would ever pick up the pieces." 

A single from the album, "Isabel- 
la," is currently Malaysia's top - 
ranked song. And Bakar is negotiat- 
ing for a Search tour of Japan, after 
which there should be a road -show 
trek in Malaysia. 

Says Bakar: "This band needs in- 

ternational exposure, and that's our 
ultimate aim. A Japanese company 
wants a single from them, either in 
Japanese or English, and a live per- 
formance videocassette is being 
readied for global distribution." 

penned his hits over the years on 
stage behind him, including Lionel 
Bart ( "Livin' Doll" from the '50s), 
Phil Coulter and Bill Martin ( "Con- 
gratulations" from the '60s), Alan 
Tarney and Trevor Spencer ( "We 
Don't Talk Anymore" from the '70s), 
and Leslie Stewart, Jeremy Paul, and 
Keith Strachan ( "Mistletoe And 
Wine" from the '80s, which was the 
best -selling A side at last year's cere- 
monies). 

Winner of the Jimmy Kennedy 
Award, established in memory of a 
past president of BASCA, was song- 
writer Leslie Bricusse, who has a 
string of standards to his credit, in- 
cluding "What Kind Of Fool Am I," 
"If I Ruled The World," and "My 
Kind Of Girl." He received his statu- 
ette from Liza Minnelli. 

Sting collected the award for best 
song musically and lyrically with his 
song `They Dance Alone." The best 
film theme or song was `Two Hearts 
(Theme From Buster)," written by 
Phil Collins and Lamont Dozier. Dire 
Straits, represented by John Illsley 
and Mark Knopfler, were honored 
for their outstanding contribution to 
British music. 

EMI Parlophone Finds 
Success In Fresh Signings 

NEW LEASE ON LIFE: EMI 
Records' long -established Parlo- 
phone label, recording cradle for 
the Beatles and others back in the 
'60s, is fast becoming one of the 
hottest major labels here -in 
much the same way that Poly - 
Gram's London Records has en- 
joyed a new lease on life. 

After chart success with the re- 
cent Marc Almond -Gene Pitney 
duet and with the Pet Shop Boys 
and Morrissey, the label is forg- 
ing ahead with 
other signings, 
such as Em- 
pire, which has 
attracted 
strong local 
media atten- 
tion, and Hel- 
en Terry, for- 
mer backing singer with Culture 
Club, who gave a powerful perfor- 
mance át a special media show- 
case here. Managed by Simon Na- 
pier- Bell, who was behind 
Wham!'s early success, Terry de- 
buts with the single "Fortunate 
Fool." 

Dusty Springfield has also 
inked a solo deal with Parlophone, 
her first major deal for some 
years, and word has it that her 
new single will be with the Pet 
Shop Boys. Other Parlophone 
signings include Bliss and Wild 
Weekend. 

eral other big companies. It's the 
first signing by John Arnisen of 
All Round Productions, who also 
looks after Marillion. Midnight 
Blue tours in May. Also creating a 
buzz around London is blue-eyed 
soul singer Dawm Lauten, previ- 
ously with WEA band Fuseli. Lan - 
ten played his first solo gig at Lon- 
don's Borderline venue. 

SELF HELP: Billy Bragg, who 
topped the charts with "She's 

IIKERBEAT 
by Chris 

NO BLUES HERE: Midnight 
Blues, a highly rated U.K. rock 
band, has signed a major publish- 
ing deal with Chrysalis Music, 
having been hotly pursued by sev- 

White 

Leaving 
Home," shar- 
ing the honors 
with Wet Wet 
Wet, has re- 
launched his 
Utility Rec- 
ords label and 
says, "I think 

the indie scene hero is starting to 
get a bit closed with less access to 
get onto disk." The label, he adds, 
will release a series of collectible 
records by artists who have not 
previously had an opportunity to 
put their work on vinyl. 

BACK ON THE ROAD: China 
Crisis has its first single in two 
years, "Saint Saviour Square," 
from the Virgin album "Diary Of 
A Hollow Horse." The band is 
back on the road for a spring tour 

Phonogram band Texas fol- 
lows its hit single, "I Don't Want 
A Lover," with live dates ... CBS 
band Deacon Blue supports its 
second album, "When The World 
Knows Your Name," with its big- 
gest U.K. tour to date. 
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INTERNATIONAL 

W. Germany's Alphaville Album 
Is Turned Into A Film Project 

HAMBURG, West Germany While the soundtrack album usually 
follows the movie, top German pop band Alphaville is reversing that 
order by having songs from its new album, "The Breathtaking 
Blue," made into separate films, handled by eight key directors 
around the world in a $325,000 venture. Says Gerd Gebhardt, WEA 
Germany marketing director: "They are for release as an audio /vi- 
deo package, 'Songlines.' It's not just videoclips strung together but 
a genuine film project, with each director given freedom to interpret 
his song how he wanted." WOLFGANG SPAHR 

Japanese Rights Group Pegs New Chief 
TOKYO Previously managing director, Miyuki Ishimoto is now 
president of the Japanese Society for the Rights of Authors, Corn - 
posers & Publishers (JASRAC). Former president Yasushi Aku- 
tagawa, composer /conductor, died earlier this year, after seven 
years in the post. Ishimoto started his songwriting career in 1948 at 
the age of 10 with the song "Nagasaki No Zabonuri" and earned the 
prestigious Purple Ribbon Medal for his lyrics in 1984. He is also 
chairman of the Japan Songwriters' Assn. SHIG FUJITA 

U.K. Singer Goes `Gold' In Netherlands 
AMSTERDAM U.K. singer Cliff Richard was presented here with 
a framed set of five gold double CDs to mark 50,000 sales of a box - 
set of those CD packages in the Netherlands. The package was re- 
leased in February by EVA, a joint venture company of EMI Bo- 
vema, Virgin Benelux, and BMG Ariola Benelux, and is made up of 
five sets covering love, rock, hits, film /musical, and, with the Shad- 
ows, guitar. The award was made by No Niehe, host of the TROS- 
TV Show. WILLEM 11003 

Polish Country Festival Set For July 
WARSAW, Poland The sixth Piknik Country Festival, the biggest 
country event in Eastern Europe, is set for the Magurian Lake dis- 
trict, July 28 -30, when crowds of at least 20,000 are expected. Sup- 
port comes from the Country Music Assn. in Nashville. Korneliusz 
Pacuda, president of the Polish CMA, says: "The East European 
country market is more open than ever before in terms of fans, but 
too few Western record releases are available." ROMAN WASCHKO 

German Blank Videotape Sales Up 21% 
BERLIN According to figures from the Deutsche Video Institute here, 
sales of blank videotapes soared 21% to 80 million units in West Germany 
last year, against 63 million the previous year. And VCR sales were up 
from 2.15 million in 1987 to 2.4 million. There are signs, says the group, 
that sell- through is increasing here while rental revenue, despite an up- 
turn in hire fees, is stagnating. WOLFGANG SPAHR 

Finland's Fazer Buys Swedish Company 
LONDON In a follow -up to the purchase of Denmark's Edition Wil- 
helm Hansen, the biggest music publishing company in Scandinavia, 
by Music Sales /G. Schirmer (Billboard, Nov. 12), the Hansen group 
company Nordiska Musikforlaget of Sweden has been sold to Fazer 
Music, Finland's largest publishing house. Robert Wise, Music Sales 
managing director, says: "Fazer are old friends and they have good, 
aggressive plans for the future development of Swedish classical 
music." PIPPA COLLINS 

12,000 -Seat Arena Opens In Tokyo 
TOKYO The 12,000 -seat Yokohama Arena, a multipurpose hall 
costing $130 million and built to commemorate the centenary of Yo- 
kohama City, was formally opened here with a concert by new -music 
singer Yumi Matsutoya. The first Western artist to be showcased 
there will be Steve Winwood, followed by a string of operas and 
sports events. SHIG FUJITA 

Soviet Fest To Commemorate Lennon 
MOSCOW Following the visit of Soviet journalist Dmitri Chuksyev to 
the International Beatles Fan Club in Liverpool, England, tour company 
Cavern City Tours is to collaborate on a festival here commemorating 
John Lennon. Dave Jones, of the tour company, says he feels many U.K. 
Lennon fans will make the show, planned for Dec. 9. VADIM YURCHENKOV 
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NEW 

SINGLES 
STRAIGHT UP PAULA ABDUL VIRGIN /A &M 

YOU GOT IT ROY ORBISON VIRGIN /A &M 

WILD THING TONE LOC ISLAND /MCA 

SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS I.R.S. /MCA 

THE LIVING YEARS MIKE + THE MECHANICS ATLANTIC /WEA 

LOST IN YOUR EYES DEBBIE GIBSON ATLANTIC /WEA 

THE LOOK ROXETTE EMI /CAPITOL 

LIKE A PRAYER MADONNA SIRE /WEA 

GIRL YOU KNOW IT'S TRUE MILLI VANILLI ARISTA/BMG 

ORINOCO FLOW ENYA WEA /WEA 

WALK THE DINOSAUR WAS (NOT WAS) FONTANA/POLYGRAM 

STOP! SAM BROWN A &M /A &M 

ETERNAL FLAME BANGLES COLUMBIA /CBS 

WHAT I AM EDIE BRICKELL & NEW BOHEMIANS GEFFEN /WEA 

RONI BOBBY BROWN MCA /MCA 

SHE WANTS TO DANCE WITH ME RICK ASTLEY RCA /BMG 

YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK 
COLUMBIA/CBS 

HOT 100 SINGLES 
LIKE A PRAYER MADONNA SIRE 

STRAIGHT UP PAULA ABDUL VIRGIN 

THE FIRST TIME ROBIN BECK MERCURY 

POUR TOI ARMENIE CHARLES AZNAVOUR TREMA 

TOO MANY BROKEN HEARTS JASON DONOVAN PWL 

SOMETHING' GOTTEN HOLD OF MY HEART MARC ALMOND 
FEATURING GENE PITNEY EMI 

SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS LONDON 

THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER WARNER BROS. 

LOOKING FOR FREEDOM DAVID HASSELHOFF WHITE RECORDS /BMG 
ARIOLA 

BELFAST CHILD SIMPLE MINDS VIRGIN 

LA FETE AU VILLAGE LES MUSCLES A -B /POLYDOR 

DU RHUM, DES FEMMES SOLDAT LOUIS CBS 

ETERNAL FLAME THE BANGLES CBS 

LEAVE ME ALONE MICHAEL JACKSON EPIC 

HELP BANANARAMA /LANANEENEENOONOO LONDON 

STOP! SAM BROWN A &M 

` _ 
10 18 NEW LOVE MAKES NO PROMISES CANDI I.R.S. /MCA 17 16 KEEP ON MOVIN' SOUL II SOUL FEATURING CARON WHEELER 10 

19 16 WHEN THE CHILDREN CRY WHITE LION ATLANTIC /WEA RECORDS 

20 NEW YOUR MAMA DON'T DANCE POISON ENIGMA /CAPITOL 18 NEW LA VIE LA NUIT DEBUT DE SOIREE ces 

ALBUMS 19 NEW LOVE TRAIN HOLLY JOHNSON MCA 

()Copyright 1989, Billboard Publications, Inc. No part of this publication 1 2 ROY ORBISON MYSTERY GIRL VIRGIN /A &M 
20 NEW KOKOMO THE BEACH BOYS ELEKTRA 

may be reproduced, stored in any retrieval system, or transmitted, in any 2 1 TRAVELING WILBURYS TRAVELING WILBURYS VOL. 1 WILBURY /WEA 
HOT 100 ALBUMS 

form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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THE RAW AND THE COOKED FINE YOUNG CANNIBALS I.R.S. /MCA 

MADONNA LIKE A PRAYER SIRE /WEA 

1 
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2 

MADONNA LIKE A PRAYER SIRE 

SIMPLY RED A NEW FLAME WEA 

TANITA TIKARAM ANCIENT HEART WEA 
5 4 PAULA ABDUL FOREVER YOUR GIRL VIRGIN /A &M 4 4 ROY ORBISON MYSTERY GIRL VIRGIN 

BRITAIN (Courtesy Music Week /Gallup) As of 4/15/89 
6 
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5 
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DEBBIE GIBSON ELECTRIC YOUTH ATLANTIC /WEA 

RICK ASTLEY HOLD ME IN YOUR ARMS RCA /BMG 
5 
6 

5 

7 

FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 

TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 

This Last 8 6 ENYA WATERMARK WEA /WEA 7 8 DEPECHE MODE 101 MUTE 

Week Week SINGLES 9 9 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN /WEA 8 6 DIRE STRAITS MONEY FOR NOTHING VERTIGO 
1 5 ETERNAL FLAME BANGLES CBS 10 13 TONE LOC LOC -ED AFTER DARK ISLAND /MCA 9 9 GLORIA ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU 
2 19 IF YOU DON'T KNOW ME BY NOW SIMPLY RED ELEKTRA 11 11 DEF LEPPARD HYSTERIA VERTIGO /POLYGRAM EPIC 

3 1 LIKE A PRAYER MADONNA SIRE 12 10 BOBBY BROWN DON'T BE CRUEL MCA /MCA 10 17 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 

4 3 STRAIGHT UP PAULA ABDUL SIREN 13 15 POISON OPEN UP AND SAY AHH! ENIGMA /CAPITOL 
11 10 JEANNE MAS LES CRISES DE L'AME PATHE MARCONI 

5 8 I BEG YOUR PARDON KON KAN ATLANTIC 14 14 
... 

STEVE EARLE COPPERHEAD ROAD UNI /MCA 
12 11 SOUNDTRACK COCKTAIL ELEKTRA 

6 2 TOO MANY BROKEN HEARTS JASON DONOVAN PWL 15 12 EDIE BRICKELL iL NEW BOHEMIANS SHOOTING RUBBERBANDS AT 
13 12 TRAVELING WILBURYS TRAVELING WILBURYS VOL. 1 WILBURY 

RECORD CO. 
7 16 BABY I DON'T CARE TRANSVISION VAMP MCA THE STARS GEFFEN /WEA 14 13 BOBBY BROWN DON'T BE CRUEL MCA 
8 4 THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER WARNER BROS. 16 19 VARIOUS ARTISTS BEACHES SOUNDTRACK ATLANTIC /WEA 15 NEW FRANCIS CABREL SARBACANE CBS 
9 14 AMERICANOS HOLLY JOHNSON MCA 17 NEW BLUE RODEO DIAMOND MINE RISQUE DISQUES /WEA 16 14 MICHAEL JACKSON BAD EPIC 

10 6 KEEP ON MOVIN' SOUL II SOUL FEATURING CARON WHEELER 18 NEW MIKE + THE MECHANICS LIVING YEARS ATLANTIC /WEA 17 15 GARY MOORE AFTER THE WAR VIRGIN 
ID/VIRGIN 

19 20 ROD STEWART OUT OF ORDER WARNER BROS. /WEA 18 NEW MYLENE FARMER AINSI SOIT -JE POLYDOR 
11 12 PEOPLE HOLD ON COLDCUT FEATURING LISA STANSFIELD AHEAD OF 

OUR TIME 20 17 BON JOVI NEW JERSEY MERCURY /POLYGRAM 19 NEW 
... 

THE STYLE COUNCIL THE SINGULAR ADVENTURES OF . POLYDOR 

12 NEW WHEN LOVE COMES TO TOWN U2 WITH B.B. KING ISLAND 20 20 LOU REED NEW YORK SIRE 

13 7 PARADISE CITY GUNS N' ROSES GEFFEN 

WEST GERMANY (Courtesy Der Musikmarkt) As of 4/11/89 AUSTRAL A (Courtesy Australian Record Industry Assn.) As of 4/7/89 14 9 I HAVEN'T STOPPED DANCING YET PAT & MICK PWL 

15 13 HOLD ME IN YOUR ARMS RICK ASTLEY RCA SINGLES SINGLES 
16 21 MISTIFY INXS MERCURY 

1 1 LOOKING FOR FREEDOM DAVID HASSELHOFF WHITE RECORDS 1 1 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS POL 
17 10 I'D RATHER JACK REYNOLDS GIRLS PWL 2 4 LIKE A PRAYER MADONNA SIRE 2 2 LIKE A PRAYER MADONNA WEA 
18 11 INTERNATIONAL RESCUE WE'VE GOT A FUZZBOX ... wEA 

3 7 STRAIGHT UP PAULA ABDUL VIRGIN 3 5 THE LIVING YEARS MIKE + THE MECHANICS WEA 19 
20 

NEW 

15 
GOOD THING FINE YOUNG CANNIBALS LONDON 

FIRE WOMAN THE CULT BEGGARS BANQUET 
4 2 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS METRONOME 4 3 I'M GONNA BE (500 MILES) THE PROCLAIMERS FESTIVAL 

21 37 GOT TO KEEP ON COOKIE CREW FFRR /LONDON 
5 5 SOMETHING'S GOTTEN HOLD OF MY HEART MARC ALMOND 

FEATURING GENE PITNEY PARLOPHONE 
5 6 I'M ON MY WAY THE PROCLAIMERS FESTIVAL 

22 25 MUSICAL FREEDOM (MOVING ON UP) PAUL SIMPSON FEATURING 6 4 TUCKER'S DAUGHTER IAN MOSS FESTIVAL 

ADEVA COOLTEMPO /CHRYSALIS 
6 3 BALLAD OF THE STREETS (BELFAST CHILD) SIMPLE MINDS VIRGIN 

7 8 TOO MANY BROKEN HEARTS JASON DONOVAN FESTIVAL 

23 32 OF COURSE I'M LYING YELLO MERCURY /PHONOGRAM 7 

8 
6 

8 

THE WAY TO YOUR HEART SOULSISTER EMI 

LOVE TRAIN HOLLY JOHNSON MCA 8 7 YOU GOT IT ROY ORBISON VIRGIN /EMI 
24 22 CAN YOU KEEP A SECRET? (89 MIX) BROTHER BEYOND 

PARLOPHONE 9 11 YOU GOT IT ROY ORBISON VIRGIN 
9 9 SOUL REVIVAL JOHNNY DIESEL & THE INJECTORS FESTIVAL 

25 18 THE BEAT(EN) GENERATION THE THE EPIC 10 9 BUFFALO STANCE NENEH CHERRY VIRGIN 
10 10 STOP! SAM BROWN FESTIVAL 

26 17 CAN'T STAY AWAY FROM YOU GLORIA ESTEFAN & MIAMI SOUND 11 10 IN THE AIR TONIGHT (REMIX'88) PHIL COLLINS VIRGIN 11 13 ONE SUMMER DARYL BRAITHWAITE CBS 

MACHINE EPIC 12 14 HELP BANANARAMA /LANANEENEENOONOO LONDON /METRONOME 12 16 END OF THE LINE TRAVELING WILBURYS WEA 

27 27 SHE'S A MYSTERY TO ME ROY ORBISON VIRGIN 13 NEW BRAND NEW TOY JEREMEY DAYS POLYDOR 13 12 ORINOCO FLOW ENYA WEA 

28 34 ONLY THE LONELY T'PAU SIREN /VIRGIN 14 12 EVERYTHING COUNTS DEPECHE MODE MUTE 14 11 TEARDROPS WOMACK & WOMACK FES 

29 39 DEVOTION TEN CITY ATLANTIC 15 NEW ORDINARY LIVES BEE GEES WARNER BROS. 15 14 BELFAST CHILD SIMPLE MINDS VIRGIN /EMI 
30 20 SLEEP TALK ALYSON WILLIAMS DEF JAM 16 15 MY PREROGATIVE BOBBY BROWN MCA 16 NEW CHAINED TO THE WHEEL THE BLACK SORROWS CBS 

31 40 BEAUTY'S ONLY SKIN DEEP ASWAD MANGO /ISLAND 17 17 LEAVE ME ALONE MICHAEL JACKSON EPIC 17 NEW WHERE DID I GO WRONG UB40 VIRGIN /EMI 
32 23 ONE MAN CHANELLE COOLTEMPO /CHRYSALIS 18 NEW THE LIVING YEARS MIKE + THE MECHANICS WEA 18 20 YOU'LL NEVER KNOW 1927 WEA 
33 NEW BEDS ARE BURNING MIDNIGHT OIL SPRINT /CBS 

19 NEW TWIST IN MY SOBRIETY TANITA TIKARAM WEA 19 NEW LIKE THE WAY I DO MELISSA ETHERIDGE FESTIVAL 
34 38 WHAT DOES IT TAKE? THEN JERICO LONDON 20 18 WILD THING TONE LOC ISLAND 20 18 WHAT I AM EDIE BRICKELL & THE NEW BOHEMIANS WEA 
35 NEW ME MYSELF AND I DE LA SOUL BIG LIFE /TOMMY ALBUMS ALBUMS 
36 NEW REAL LOVE JODY WATLEY MCA 

1 1 TANITA TIKARAM ANCIENT HEART WEA 1 1 VARIOUS HITS OF '89 VOLUME 1 EMI 37 
38 

24 
NEW 

HELP! BANANARAMA /LANANEENEENOONOO LONDON 

REQUIEM LONDON BOYS TELDEC /WEA 
2 2 SIMPLY RED A NEW FLAME WEA 2 2 VARIOUS HITS NOW '89 POLYGRAM 

39 NEW THIS IS YOUR LIFE THE BLOW MONKEYS RCA 
3 6 DEPECHE MODE 101 -DAB LIVE ALBUM MUTE 3 5 TRAVELING WILBURYS TRAVELING WILBURYS VOLUME 1 WEA 

40 NEW PLEASE DON'T BE SCARED BARRY MANILOW ARISTA 
4 4 MADONNA LIKE A PRAYER SIRE 4 3 ROY ORBISON MYSTERY GIRL VIRGIN /EMI 

ALBUMS 5 3 FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 5 7 THE PROCLAIMERS SUNSHINE ON LEITH FESTIVAL 

1 NEW DEACON BLUE WHEN THE WORLD KNOWS YOUR NAME CBS 6 5 ROY ORBISON MYSTERY GIRL VIRGIN 6 4 MADONNA LIKE A PRAYER WEB 

2 1 MADONNA LIKE A PRAYER SIRE 
7 NEW DIE FLIPPERS LIEBE IST ... DINO 7 6 FINE YOUNG CANNIBALS THE RAW AND THE COOKED POLYGRAM 

3 3 SIMPLY RED A NEW FLAME ELEKTRA 8 7 TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 8 8 JOHNNY DIESEL & THE INJECTORS JOHNNY DIESEL & THE 

4 2 GLORIA ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU 9 9 DORO FORCE MAJEURE VERTIGO. PHONOGRAM INJECTORS FESTIVAL 

EPIC 10 8 GARY MOORE AFTER THE WAR VIRGIN 9 9 1927 ... ISH WEA 
5 NEW PAULA ABDUL FOREVER YOUR GIRL SIREN /VIRGIN 11 10 DIE AERZTE DIE AERZTE FRUEHER VIELKLANG 10 10 MELISSA ETHERIDGE MELISSA ETHERIDGE FESTIVAL 
6 8 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 12 NEW RAINBIRDS CALL ME EASY, SAY I'M STRONG, LOVE ME MY WAY, IT 11 12 ENYA WATERMARK WEA 
7 4 BOBBY BROWN DON'T BE CRUEL MCA AIN'T WRONG MERCURY / PHONOGRAM 

12 11 ROBERT PALMER HEAVY NOVA EMI 
8 NEW WASP. THE HEADLESS CHILDREN CAPITOL 13 11 TRAVELING WILBURYS TRAVELING WILBURYS VOL. 1 WILBURY /WEA 

13 14 GUNS N' ROSES APPETITE FOR DESTRUCTION WEA 
9 
10 

9 
5 

FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 

STYLE COUNCIL SINGULAR ADVENTURES OF THE STYLE COUNCIL 
14 NEW MUNICH SYMPHONIC SOUND ORCHESTRA POP GOES CLASSIC 

VOL. 2 POLYSTAR 14 17 MIKE + THE MECHANICS THE LIVING YEARS WEA 

POLYDOR 15 15 BAD BOYS BLUE BAD BOYS BEST COCONUT 15 18 TONI CHILDS UNION FESTIVAL 

11 7 TEXAS SOUTHSIDE MERCURY /PHONOGRAM 16 16 MIKE + THE MECHANICS THE LIVING YEARS WEA 16 NEW BLACK SORROWS HOLD ON TO ME CBS 

12 6 S'EXPRESS ORIGINAL SOUNDTRACK RHYTHM KING /MUTE 17 12 MARC ALMOND THE STARS WE ARE EMI 17 15 SOUNDTRACK YOUNG EINSTEIN FES 

13 11 TANITA TIKARAM ANCIENT HEART WEA 18 14 SOUNDTRACK COCKTAIL ELEKTRA 18 NEW UB40 GREATEST HITS VOLUME 1 VIRGIN /EMI 
14 15 LLOYD COLE & THE COMMOTIONS 1984 -1989 POLYDOR 19 18 RICK ASTLEY HOLD ME IN YOUR ARMS RCA 19 13 TRACY CHAPMAN TRACY CHAPMAN WEA 

15 14 ROY ORBISON MYSTERY GIRL VIRGIN 20 NEW GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 20 20 DARYL BRAITHWAITE EDGE CBS 
16 
17 

12 
10 

MICHAEL JACKSON BAD EPIC 

SAM BROWN STOP! BEM JAPAN (Courtesy Music Labo) As of 4/ 10/89 NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 4/7/89 
18 13 BANANARAMA THE GREATEST HITS COLLECTION LONDON 

SINGLES SINGLES 19 17 ROACHFORD ROACHFORD ces 

20 25 INXS KICK MERCURY /PHONOGRAM 1 1 NAMIDAO MISENAIDE WINK POLYSTAR /FUJIPACIFIC 1 10 ETERNAL FLAME THE BANGLES CBS 

21 23 DONNA SUMMER ANOTHER PLACE AND TIME WARNER BROS. /WEA 2 2 CHIKYUO SAGASHITE HIKARU GENJI PONY 
CANYON /JOHNNYS /FUJIPACIFIC 

2 3 LIKE A PRAYER MADONNA SIRE 

22 20 
PPARD 

LEPPARD HYSTERIA BLUDGEON RIFFOLA/PHONO DEF LE 3 NEW ROOM THE CHECKERS PONY CANYON /THREE STARS ONGAKU 
3 1 ALLES KAN EEN MENS GELUKKIG MAKEN RENE FROGER CNR 

23 22 KYLIE E KYLIE PWL NEW NEVERLAND YUI ASAKA 
4 8 STRAIGHT UP PAULA ABDUL VIRGIN 

4 HUMMING BIRD /NICHION /ROPPONGI 
5 NEW THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER WARNER BROS. 24 19 ERASURE THE INNOCENTS MUTE 5 4 TIME ZONE OTOKOGUMI BMG /VICTOR /JOHNNYS 

25 NEW BANGLES EVERYTHING CBS 6 9 RUNNER BAKUFU -SLUMP CBS /SONY /DAIKANYAMA 
6 NEW MIJN NAAM IS JAAP ANDRE VAN DUIN ONR 

26 NEW HELLOWEEN LIVE IN THE UK EMI PRO /FUJIPACIFIC /AMUSE 7 NEW THE LOOK ROXETTE EMI 

27 21 NEW ORDER TECHNIQUE FACTORY 7 3 GEKIAI TSUYOSHI NAGABUCHI TOSHIBA-EMI /YUI ONGAKU 8 NEW I'D RATHER JACK THE REYNOLDS GIRLS PWL 

28 16 DEPECHE MODE 101 MUTE 8 5 ROSE COLOR MIHO NAKAYAMA KING /BURNING P 9 NEW ARE YOU MY BABY WENDY & LISA VIRGIN 

29 24 THE TRAVELING WILBURYS THE TRAVELING WILBURYS 9 6 AI GA TOMARANAI WINK POLYSTAR /FUJIPACIFIC 10 7 EVERYBODY NEEDS SOMEBODY BLUES BROTHERS ATLANTIC 

WILBURY /WARNER BROS. 10 NEW JUST ONE VICTORY TM NETWORK EPIC /SONY /JK ALBUMS 
30 39 DE LA SOUL 3 FEET HIGH AND RISING BIG LIFE ALBUMS 1 NEW MADONNA LIKE A PRAYER SIRE 

31 NEW GISPY KINGS GIPSY KINGS TELSTAR 1 NEW TSUYOSHI NAGABUCHI SHOWA TOSHIBA /EMI 2 1 GLORIA ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU 

32 32 ENYA WATERMARK WEA 2 NEW SENRI OE SLOPPY JOE EPIC /SONY EPIC 

33 18 ELVIS COSTELLO SPIKE WARNER BROS. 3 NEW THE ALFEE DNA PONY CANYON 3 2 THE BLUES BROTHERS ORIGINAL SOUNDTRACK WEA 

34 28 ROY ORBISON THE LEGENDARY ROY ORBISON TELSTAR 4 1 SHIZUKA KUDO JOY PONY CANYON 4 3 ROY ORBISON MYSTERY GIRL VIRGIN 

35 37 U2 RATTLE AND HUM ISLAND 5 NEW MIHO NAKAYAMA BALLADS KING 5 4 SIMPLY RED A NEW FLAME WEA 

36 NEW TRANSVISION VAMP POP ART MCA 6 2 HIKARU GENJI HEY SAY PONY CANYON 6 5 FLEETWOOD MAC GREATEST HITS WARNER BROS. 

37 38 DIRE STRAITS MONEY FOR NOTHING VERTIGO /PHONOGRAM 7 6 TRAIN -TRAIN THE BLUE HEARTS MELDACK 7 8 DIRE STRAITS MONEY FOR NOTHING PHONOGRAM 

38 29 YAZZ WANTED BIG LIFE 8 NEW ZIGGY NICE AND EASY TOKUMA JAPAN 8 NEW RENE FROGER WHO DARES WINS ONR 

39 33 WOMACK & WOMACK CONSCIENCE 4TH & (MAY/ISLAND 9 4 BARBEE BOYS ROOT 5 EPIC /SONY 9 9 LOU REED NEW YORK SIRE 

40 26 BUDDY HOLLY TRUE LOVE WAYS TELSTAR 10 3 PERSONZ NO MORE TEARS TEICHIKU 10 NEW VARIOUS ARTISTS SYNTHESIZER GREATEST ARCADE 
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C NA DA 

New Artists Go for Gold 
In Lackluster March Certs 

BY KIRK LaPOINTE 

OTTAWA Another month, another 
meek and mild list of sales -toppers 
for the Canadian record industry. It's 
becoming the sort of habit the busi- 
ness would surely like to shake. 

The Canadian Recording Industry 
Assn. reported only 17 certifications 
in March, the month it holds its annu- 
al Juno music awards and should ex- 
pect consumers to get excited about 
its products. 

Instead, there were very few 
things to cheer about. 

The top certification, triple plati- 
num, went to an artist not terribly in 
the limelight, either: panflautist Zam- 
fir for "Tranquility." In the limelight 
or not, Zamfir was in the winner's cir- 
cle in March. 

Only two other releases, "Copper- 
head Road" by Steve Earle and 
"Electric" by the Cult, were multi - 
platinum certifications. They went 
double platinum for 200,000 ship- 
ments in Canada. 

And there was hardly a surfeit of 
platinum releases. Only Bobby 
Brown's "Don't Be Cruel" and Sa- 

mantha Fox's "I Wanna Have Some 
Fun" were platinum in the month. 

The rest were gold, and if there is a 
silver lining, it's in the number of de- 
but or practically new artists who 
made it to that point in one month. 
Four of the gold albums were by Ca- 
nadians, including three debut re- 
leases. 

The gold Canadian awards: Candi 
for its self -titled debut; "Love Junk" 
by the Pursuit Of Happiness in its 
first album try; "The Trinity Session" 
by the Cowboy Junkies in its first ef- 
fort; and "Cowboyography" by coun- 
try /folk veteran Ian Tyson, who was 
recording before some in the other 
three groups were even alive. 

Other gold albums in March includ- 
ed "Technique" by New Order, 
"Short, Sharp, Shocked" by Michelle 
Shocked, "The Raw And The 
Cooked" by Fine Young Cannibals, 
"Greatest Hits" by Journey, "Living 
Years" by Mike + The Mechanics, 
"Wild Wild West" by the Escape 
Club, and "Forever Your Girl" by 
Paula Abdul. 

"Wild Thing" by Tone Loc quali- 
fied as the lone gold single. 

Listener Suggestions Offer Computer Selections 

Station Unveils 3,000 -Song Playlist 
OTTAWA You can be No. 1 and try 
harder. 

Just ask CFRA -AM Ottawa. The 
adult contemporary station attracts 
the largest weekly audience in Otta- 
wa, but it has just completed an enor- 
mous focus -group project that will 
see its playlist swell to about 3,000 
songs. 

Having just moved to new offices, 
the station has also unveiled its new 
playlist in the last month. The station 
is relying on computers to tell DJs 
how to set the tempo and theme of 
the programming and audience re- 
search to set what the computers pro- 
gram. 

"We've lost songs that have a 
harder edge to them," says station 
manager Steve Madely, who says the 

MAPLE 
BRIEFS 

research shows that people want a 
rich -sounding, well -produced song 
with imaginative lyrics. 

Over the last 18 months, focus 
groups distilled a list of more than 
5,000 songs to arrive at the new play - 
list. The computer now will suggest 
records based on tempo, lyric, and 
song type, and will say how often 
they have been played in the last 
week. Every record request is com- 
piled, as is other research. 

No other station in the nation's 
capital is quite so closely tied to the 
computer, but Madely says the move 
merely involves using the sort of 
market research that other firms use 
for their product. Time now will tell if 
the work was worth it. 

KIRK LaPOINTE 

TERRY STEVENS is the new senior 
director of advertising and promo- 
tional sales at A &A Records and 
Tapes, Canada's largest retail chain. 
He will move to the Toronto head of- 
fice and be replaced in Calgary, Al- 
berta, as sales director for western 
Canada by Keith Hunt. 

VANCOUVER, British Columbia - 
based Nelson Holdings International 
Ltd. has settled litigation arising 
from its purchase of Embassy Home 
Entertainment. Columbia Pictures 
Entertainment has been issued 2 mil- 
lion Nelson common shares and war- 
rants for the purchase of another 2 
million at 50 cents (U.S.) each. An $8 
million promissory note owed by Nel- 
son in the Embassy acquisition has 
been canceled and discharged. Under 
the deal, Nelson also enters into a 
new output deal with Castle Rock En- 

tertainment and JC Entertainment 
Inc. to replace its production co -fi- 
nancing agreement. The new deal 
sees Castle Rock producing or acquir- 
ing 14 films through 1991, for which 
Nelson will pay a portion of the costs 
in exchange for exclusive domestic 
home video distribution rights and 
exclusive foreign distribution rights 
in all media outside the U.S. and Can- 
ada. JC Entertainment has also 
agreed to arrange for the release and 
support of the 14 films. Castle Rock 
and Nelson will share in the home 
video and theatrical revenues once 
certain sales and revenue levels are 
reached. JC has also guaranteed the- 
atrical distribution in North America 
for six films acquired or produced by 
Nelson. 

Maple Briefs features short items 
on the Canadian music industry. 
Information should be submitted 
to Kirk LaPointe, 8i' Hamilton 
Ave. N, Ottawa, Ontario, Canada 
KIY1B8. 
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IM M 
CTHE VITAL LINK 

BETWEEN MUSIC, 

MEDIA & MARKETING 

THE CONFERENCE TOPICS 
Presented in the historic Amsterdam Stock Exchange, the IM &MC conference will bring exciting panels, workshops, keynote addresses and 

roundtables on: 

Marketing Music In The Global Village; ' Broadcasting Without Frontiers - Is Airplay Fair Play ?; -1 Radio In The 90's; Performance 

Rights and Wrongs; Perestroika - The 64000 Rouble Question; The Artists Panel - Artist Exploitation: How Far Should It Go ?; 

The Pacemakers - The Entrepreneurs In Artist Management; E Marketing The Music - How Will The Public Buy Music Entertainment ?; 

Music T.V. In The 90's; 1 The Indications Of Syndication; .J Sponsorship, Product + Artist: Who Promotes Whom? Marketing With 

Music - Or Music Without Marketing? 1 Is Radio The Medium - Music The Message? Can Europear Copyright Legislation Be Harmonized? 

1 Research Radio: Target, Ratings, Tipsheets; How To Promote Local Music? Kill New Talents With A Narrow Range; 1 D.Day For 

Deejay; J Chart Bits Or Creating Hits? 

THE ARTISTS SHOWCASES 

Every night exciting international 

bands will be playing live, especially for 

the IM &MC delegates, in the famous 

Amsterdam clubs, Paradiso, The Roxy 

and the Escape. 

WE'RE GONNA ROCK THIS TOWN! 

THE BROADCASTERS 

An unprecedented number of European 

and U.S. broadcasters will be present in 

the IM &MC market place to interview 

the artists, transmit their programmes 

and report on the conferences. They 

include B.B.C. Radio I; Veronica Holland; 

W.D.R. Cologne; BR Munich; SER Spain; 

Westwood I USA; VARA Holland; Super 

Channel; Videomusic; Music Box; MTV; 

NDR Germany; RIAS Berlin; RTL +; Esta - 

cion 91 Mexico; Swedish Radio; Danish 

Radio; RTL; Europe I and many others. 

THE SPEAKERS 

Confirmed speakers to date: 

Ed Bicknell - Damage Management; Monti Lueftner - BMG Music Group; Alain Levy 

- Polygram Int.; Paul Russell - CBS UK; Paul Burger - CRI; Guy Deluz - EMI France; 

Rafael Revert - SER Spain; Marialina Marcucci - Superchannel /Video Music; Harvey 

Goldsmith - Allied Entertainment; Lex Harding - Veronica Radio; Kate Mundle - 

Music Box; Ralph Peer - Peer Music; Paul Conroy - WEA UK; Jim Halsey - The Hal- 

sey Corporation; Al Mair - Attic Records; Richard Park - Capitol Radio; Jean- Pierre 

Dusseaux - RTL France; Alexander Chechetkin - Melodia; Louis Spillman - 

Phonogram Germany; Gerd Gebhardt - WEA Germany; Mike Hennessey - Billboard; 

Stuart Watson - MCA; Machgiel Bakker - Music & Media; Rik de Lisle - Rias Berlin; 

Huub Terheggen - RTM; Doug Adamson - MCM Networking; Thomas Erdtman 

- Hot Management; John Brooks - PPL; Jimmy Gordon - Radio Clyde; Arthurmey 

Troitsky - Russian journalist; Steve Saltzman - Rock over London; Peter Balint - 

Ring Records; Tim Blackmore - PPM UK; William Roedy - MTV; Tony McGinn - 

MCM; Ton Lathouwers - Sky Radio; Jack Eugster - Music Land USA; Greg Roselli 

- Granada TV; Dick McCullough - Brown Ad Agency; Jeffrey Graubart - Cohen + 

Luckenbacher; Hein Endlich - Buma /Stemra; Gary Landis - Westwood One. 

More to be announced.... 

ROCK OVER EUROPE 

The global Pop Rock T.V. show including 

20 worldwide superstars and exciting 

new talents broadcast live from the Am- 

sterdam Carré and the IM &MC centre. 

A coproduction between Veronica, 

BETA and IM &MC. 

Recording May 2 & 3. Broadcast live on 

Veronica May 3 and on Videomusic, 

Super Channel and many other channels 

throughout Europe, USA and Australia in 

the following weeks. 
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LOOK WHO'S COMING! 
ARTISTS AT IM &MC AMSTERDAM 

TV SHOWS - CONCERTS - SHOWCASES - PRESS CONFERENCES 

Paula Abdul (Virgin) Animal Logic (Virgin) The Bangles (CBS) Black Sorrows (CBS) 
Herman Brood (CBS) Brother Beyond (EMI) Diesel Park West (EMI) Johny Diesel & 

The Injectors (Chrysalis) Jason Donovan (PWL) Duran Duran (EMI) Sheena Easton (MCA) 
The Fatal Flowers (WEA) Gianna Nannini (Polygram) Hue & Cry (Virgin) Inner City 

(Virgin) The Indigo Girls (CBS) Jean Michel Jarre (Polygram) Joe Jackson (A &M) 

The Jacksons (CBS) Holly Johnson (MCA) Kingdom Come (Polygram) King Swamp (Virgin) 
Malcolm McLaren (CBS) Stevie Nicks (EMI) Noiseworks (CBS) Tom Petty (MCA) 

Roxette (EMI) Charlie Sexton (MCA) Swing Out Sister (Polygram) Wendy & Lisa (Virgin) 

SPECIAL EVENTS 

STING WITH A SPECIAL CONFERENCE FOR THE RAINFOREST FOUNDATION 
BLUE NOTE - 50 YEARS OF JAZZ (special promotion) 

WHICH WITCH ROCK OPERA - EUROPEAN CONCERT PREMIERE 
MORE THAN 50 ACTS ARE EXPECTED TO BE AVAILABLE 

FOR INTERVIEWS, PRESS, RADIO AND PHOTOSESSIONS. 

Amsterdam, For 4 Days The World Capital Of Music, Media And Marketing. 
The 4th International Music and Media Conference 

Amsterdam, Holland, April 30 - May 3 1989 

GET YOUR ENTRY IN ON TIME, REGISTER NOW, FAX THIS COUPON! 
Worldwide registrations fax: (31).20.799856. U.S. registrations fax: (1).212.536.5236 

1 Please register me for IM &MC '89 

Registration fee: Dfl. 700, -/US $ 360, - UK { 200, - 

Payment instructions: full fee to be paid in advance. 

Payment enclosed: 

Please charge: 

Card number: 

Expiry date: 

Signature: 

Date: 

Registrants please include passport photo. 

Name 

Title 

Company 

Address 

Zipcode /City Country 

Telephone Telex Telefax 

Type of business 

Ms. 

Worldwide registrations: IM &MC Main Office, Karen Holt, Stadhouderskade 35, P.O.Box 50558, 1007 DB Amsterdam, the Netherlands. 
Tel: (31).20.6628483 /6627151, Fax: (31).20.799856, Telex: 12938 FLYDU NL. 

U.S. registrations: IM &MC U.S.A., Peggy Dold, Co Billboard, 1515 Broadway, 39th floor, New York, NY 10036, U.S.A. Tel:(1 ).212.5365088, 
Fax: (1).212.5365236, Telex: 7105816279. 

Official Carrier 

MUSIC 

MEDIA Billboard IMMC 
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NEWSMAKERS 

EMI HITS THE MARK AT 

ARROWWOOD CONVENTION 
EMI employees from coast to coast met from March 22 -25 at Rye Brook, 
N.Y.'s Arrowwood for their first convention, focusing on the theme 
"Breaking Artists." Interdepartmental and companywide meetings were 
held to discuss, among other things, upcoming projects from Richard 
Marx, Natalie Cole, Lions & Ghosts, the re- formed Stray Cats, Mikki 
Bleu, and Orpheus Records' Shocky Shay. 

Members of the EMI sales force meet with representatives of CEMA Distribution after a new- product showcase. Shown, 
from left, are Joe Mansfield, VP, marketing, CEMA Distribution, Joe Pzsonek, manager, regional sales, East Coast, EMI, 

Bill Shaler, director, regional sales, West Coast, EMI; Sal Licata, president and CEO, EMI; Art Keith, director, regional 
sales, Midwest, EMI; Ron Urban, senior VP /GM, EMI; Ira Derfier, VP, sales, EMI; Russ Bach, president, CEMA 
Distribution; Phil Blume, national director, sales, EMI; and Irwin Sirotta, manager, regional sales, Southeast, EMI. 

Urban promotion VP Varnell Johnson presents urban promotion manager Emma 
Garrett with EMI's urban -promotion -person -of -the -year award. 

Jack Satter, left, shares a light moment with EMI's VP of 
marketing Robert Smith at the Arrowwood meet. 

Senior VP /GM Ron Urban presents production director 
Nancy Weber with a special plaque recognizing her 
department's work over the past year. 

EMI's VP of promotion Jack Satter, left, presents regional promotion manager 
Ron Geslin with EMI's promotion-person-of-the-year award, which Geslin won 
for the second year running. 

EMI label brass discuss their "Breaking Artists" strategies with top A &R executives. 

Shown, from left, are Dwayne Alexander, director, MR, black music; Sal Licata, 

president and CEO; Michael Barackman, VP, A &R; and Gerry Griffith, senior VP. 

Principals of EMI and Hush Productions discuss their joint venture, Orpheus Records. Pictured, from left, are Walter Lee, 
VP, marketing and operations, Orpheus; Al Wallace, regional promotion manager, Orpheus; Ron Urban, senior VP /GM, 
EMI; Ronnie Blackshear, coordinator, promotion, Orpheus; Rod Butler, VP, promotion, Orpheus; Sal Licata, president and 
CEO, EMI; and Michelle Boone, regional promotional manager, Orpheus. 
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PDATE 

I LIFELINES 

BIRTHS 
Boy, Max Russell, to Larry and 
Lori Braverman, March 9 in New 
York. He is director of national new 
music marketing, Elektra /Asylum/ 
Nonesuch Records. 

Boy, Nicholas Scott Peterson Hur- 
witz, to Bob Hurwitz and Carol Pe- 
terson, March 10 in New York. He 
is VP of Nonesuch Records. 

Girl, Chloe Elsbeth, to Sandy and 
Noni Castonguay, March 27 in New 
York. He is president of Great Art- 
ists, a New York -based manage- 
ment firm. She is a professional 
dancer, formerly with the American 
Ballet Comedy. 

Boy, Steven Nicholas, to Walt Bob 
and Laurie Marsicano, March 30 in 
St. Petersburg, Fla. He is produc- 

tion director at WYNF Tampa, Fla. 

Boy, Joseph James, to Joe and Cin- 
dy Corbett, April 5 in St. Peters- 
burg, Fla. He is local sales manager 
at WYNF Tampa, Fla. 

DEATHS 

Dale Walker Maphis, 31, in an 
automobile accident, April 3 in 
Nashville. A performer at Opryland 
U.S.A., country entertainer Maphis 
was a native of Hollywood, Calif. 
He was son of Rose Lee Maphis of 
Nashville and the late Joe Maphis 
( "The King Of The Strings "), both 
musicians who were recognized on 
the West Coast as "Mr. and Mrs. 
Country Music" during the '50s. His 
brother Jody is also a professional 
musician. In addition to his parents, 
Maphis is survived by his brother 
and a sister. 

Lois Irene Johnson Burns, 64, fol- 

Sunshine Superteen. ASCAP member Debbie Gibson meets with Ken 
Sunshine, ASCAP manager of public relations, on the set of her "Electric 
Youth" video. 

Í CALENDAR 

A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

APRIL 

April 15, TJ. Martell Foundation for Leukemia, 

Cancer and AIDS Research 1989 Humanitarian 

Award Dinner, New York Hilton, New York. 212 -245- 

1818. 

April 16, National Academy Of Songwriters Or- 

ange County Song Screening Session, Newport 

Beach Public Library, Newport Beach, Calif. Garth 

Shaw, 714- 548.1908. 

April 18 -22, Alpha Epsilon Rho /National Broad- 

cast Society 47th Annual Convention, Riviera Hotel, 

Las Vegas. Richard Gainey, 419 -772 -2469. 

April 20, Songwriters Guild Of America Ask -A -Pro 

Session, SGA offices, Hollywood. B. Aaron Meza, 

213 -462.1108. 

April 20 -22, Impact Super Summit Conference III, 

TropWorld Casino And Entertainment Resort, Atlan- 

tic City, N.J. 215 -646 -8001. 

April 21 -23, Northwest Area Music Assn. Music 

Business Conference, Washington State Convention 

And Trade Center, Seattle. 206- 329 -8875. 

April 24, National Academy Of Songwriters Song - 

Talk Seminar, At My Place, Santa Monica, Calif. 

lowing a lengthy illness, April 10 in 
Chicago. She was one of the John- 
son Twins, performers on Cincin- 
nati's WLW radio during the '40s. 
The other half of the duo, Leona, 
married Chet Atkins. Lois married 
mandolinist Jethro Burns (who 
passed away Feb. 4) of the Homer & 
Jethrc comedy team. She is sur- 
vived by her sister, two children, 
and two grandchildren. 

Clyde Moody, 73, following a 
lengthy illness, April 7 in Nashville. 
The former "Grand Ole Opry" star 
was recognized as "The Hillbilly 
Waltz King," rising to stardom in 

NEW 
COMPANIES 

the '40s with the million -seller, 
"Shenandoah Waltz." He composed 
more than 150 songs, including "If I 

Had My Life To Live Over." Moody 
began his career as one of the Hap- 
py Go Lucky Boys on WSPA radio 
in Spartanburg, S.C., later working 
as a musician and member of the 
Mainer's Mountaineers, which had 
the country hit "Sparkling Blue 
Eyes" in 1938. In 1940, he became a 
member of Bill Monroe's Blue 
Grass Boys band, which recorded 
Moody's "Six White Horses." He 
originated the style of playing blue- 
grass music known as "two- finger" 
or "climbing the stairs." In 1945, he 

became a solo "Opry" act, donning 
a white suit and white cowboy hat 
that became his trademark. 1948 
brought a regular slot on Connie B. 
Gay's country television programs 
from Washington, D.C. He later be- 
came a regular in the cast of 
WRVA's "New Dominion Barn 
Dance," Richmond, Va. He recorded 
for such labels as King, Decca, and 
Black Rose. He is survived by his 
wife, four sons, three daughters, a 
sister, and nine grandchildren. 

Send information to Lifelines, 
Billboard, P.O. Box 24970, Nash- 
ville, Tenn. 37202. 

D &D Records, formed by David Mo- 
ses. Company specializes in rap, 
R &B, and dance music. 1006 E. Ver- 
non Ave., Los Angeles, Calif. 90011; 
213 -232 -8803. 

California Earthquake, a talent 
management firm, formed by Nor- 
man Greenbaum and Sheila Leonard. 
Company will specialize in rock but 
will work with other genres as well. 
Services include personal manage- 
ment, promotion, and consultation. 
P.O. Box 9477, Santa Rosa, Calif. 
95404; 707 -575-0695. 

Bob Daitz Management Inc., 
formed by Bob Daitz. Company focus 
is on career development and person- 
al management. Daitz's experience 
includes working with such acts as 
Van Halen, Tina Turner, Sammy Ha- 
gar, the Outlaws, and Poison as pro- 
duction manager, assistant tour man- 
ager, tour manager, or consultant. 
648 Randolph Court, Worthington, 
Ohio 43085; 614 -848 -4649. 

Radio- Active Records, formed by 
Charles Hall. First release is "I'm In 
Demand /Rich Boy, Poor Girl" by La- 

Bruce U.R. Walker, 213 -463 -7178. 

April 24, Calif. State Board Of Equalization's 1989 

Entertainment Industry Tax Conference, Sheraton 

Universal Hotel, Universal City, Calif. John Gee, 213- 

666 -4089. 

April 25, The Third Annual Boston Music Awards, 

Wang Center For The Performing Arts, Boston. Can- 

dace Avery, 617 -424 -1145. 

April 29, The Garden State Music Seminar And 

Festival, Hyatt Regency, New Brunswick, N.J. 201- 

785-0015. 

April 29 -May 2, National Assn. Of Broadcasters 

67th Annual Convention And Intl Exposition; 43rd 

Annual Broadcast Engineering Conference, Las Ve- 

gas Convention Center, Las Vegas. Diane Goff, 202- 

429 -5433. 

April 30 -May 4, Fourth Annual International Mu- 

sic 8 Media Conference, Amsterdam. Peggy Dold or 

Jolene Oldham, 212 -536 -5088. 

MAY 

May 1, Songwriters Guild Of America 16th Annual 

Aggie Awards, Second City, Santa Monica, Calif. B. 

Aaron Meza, 213 -462 -1108. 

May 5-7, Song Connection: Los Angeles Indepen- 

dent Music Conference '89, Beverly Garland Hotel, 

North Hollywood, Calif. Joe Reed, 818 -763 -1039. 

May 6-7, Bay Area Musical Equipment Expo, San 

Jose Convention Center, San Jose, Calif. Loni Spec- 

ter, 818-344-3441. 

May 10 -14, 1989 NAIRD Convention, Wyndham - 

Franklin Plaza Hotel, Philadelphia. 609- 547.3331. 

May 16, International Radio 8 Television Society 

Annual Meeting and Broadcaster Of The Year Lun- 

cheon, Waldorf- Astoria Hotel, New York. Marilyn El- 

lis, 212 -867 -6650. 

May 18 -20, TJ. Martell Foundation Charity Week- 

end, Los Angeles. Jon Scott, 818- 883 -7625. 

May 20, Los Angeles Vocal Registry /National 
Singers Network /Musk Connection Magazine pre- 

sents: Vocal Faire '89, Pasadena Holiday Inn Confer- 

ence Center, Pasadena, Calif. Owen Pahl Greene, 

213 -969 -1652. 

May 23, Annual BMI Pop Awards, Regent Beverly 

Wilshire Hotel, Los Angeles. Ron Shapiro, 213 -659- 

9109. 

May 24, Annual BMI Motion Picture/Television 

Awards, Regent Beverly Wilshire Hotel, Los Angeles. 

Ron Shapiro, 213-659-9109. 

JUNE 

June 3 -6, 1989 International Summer Consumer 

Electronics Show, Chicago. 202 -457 -8700. 

June 13 -15, Ninth International Licensing Show 

And Merchandising Conference And Exposition, Ja- 

cob K. Javits Convention Center, New York. Greg 

King, 203 -259 -5734. 

June 21 -24, Broadcast Promotion And Marketing 

Executives and Broadcast Design Assn. Seminar, 

Cobo Center, Detroit. Gregg Balko, 213- 465 -3777. 

June 28, Songwriters Guild Of America Second 

Annual Aggie Awards, Vanderbilt Plaza Hotel, Nash- 

ville. Kathy Hyland, 615-329-1782. 

'VONN. P.O. Box 12151, Birming- 
ham, Ala. 35202; 205- 798 -9842. 

Action Graphics, formed by Clark 
Sache. Services include graphic de- 
sign for the music and home enter- 
tainment industry. First signing is 
Prince Street Productions. 2121 Crys- 
tal Drive, Crystal Park Arcade, Ar- 
lington, Va. 22202; 703 -920 -6503. 

Final Cut Video & Filmworks, 
formed by Spencer McAdams, 
Dwight Reives, and Christopher Ow- 
ens. Company will focus on the pro- 
duction of music videos and television 
commercials. Suite 1H, 166-05 High- 

land Ave., Jamaica, N.Y. 11432; 718- 
297 -4907 or 516 -2424234. 

Black Canyon Productions, a full - 
service sports video production com- 
pany, formed by George Roy and 
Steve Stern. First clients include the 
Los Angeles Dodgers, HBO Home 
Video, the New York Mets, Caribiner 
Inc., the National Baseball Hall of 
Fame, and Marathon Entertainment. 
645 Madison Ave., New York, N.Y. 
10022; 212 -753 -7730. 

Send information to New Com- 
panies, Billboard, P.O. Box 24970, 
Nashville, Tenn. 37202. 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

Company 

COURTESY OF 
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 

New York, N.Y. 10019, (212) 713 -2000 

Sale/ Open 

1000's 4/4 
NEW YORK STOCK EXCHANGE 

396.7 1751/2 CBS Inc. 
Cannon Group 
Capital Cities Communications 
Carolco Pictures 
Coca -Cola 
Columbia Pictures 
Walt Disney 
Eastman Kodak 
Gulf & Western 
Handleman 
MCA Inc. 
MGM /UA 
Orion Pictures Corp. 
Sony Corp. 
TDK 
Vestron Inc. 
Warner Communications Inc. 
Westinghouse 

133.7 
84.7 

2265.1 
3380.7 
1272.6 
2052.1 
2970.2 

301.6 
2462.8 

658.4 
405.6 
109.1 

8.6 
165.4 

2531 
965.5 

AMERICAN STOCK EXCHANGE 
Commtron 97.1 
Electrosound Group Inc. 64.5 
Nelson Holdings Intl 726.3 
New World Pictures 1106.3 
Price Communications 53.1 
Prism Entertainment 3 
Unite) Video 3.1 

Company 

OVER THE COUNTER 
Acclaim Entertainment 
Blockbuster Entertainment 
Certron Corp. 
Dick Clark Productions 
LIN Broadcasting 
LIVE Entertainment 
Ma!rite Communications Group 
Recoton Corp. 51/2 
Reeves Communications 5, 
Satellite Music Network, Inc. 5, 
Scripps Howard Broadcasting 571/2 
Shorewood Packaging 19 
Sound Warehouse 25'1/4 
Specs Music 10/. 
Starstream Communications Group, Inc. 2'/. 
Trans World Music 25 
Video Jukebox Network 21/2 
Wall To Wall Sound And Video 3 
Westwood One 8% 

Open 
Company 4/3 

LONDON STOCK EXCHANGE (In Pence) 
Chrysalis 226 
Pickwick 219 
Really Useful Group 623 
Thorn EMI 693 

383'/, 
8' /, 

51', 
17'. 
80 
46'/, 
49'/, 
29'/, 
56'/. 
181/2 
16% 
51% 
62'/, 

6 
47% 
54% 

Close 

4/10 Change 

182'1/4 +7', 

400 +16'/, 
8'/, +', 

52, +1 
18'/, +3/. 
79'/, 
'46'/, 
51 %, +2, 
29%, 
56', 
17% -'/, 
18, +1, 
50'/, -1V, 
62'/, 

-'/. 
47% 
53'/. 

-y, 

6'/, 8 
1, 1, 
6', 8, 
7 7'/. 
3', 3'/. 

13 13 

+11/2 
+y. 
+'/. 

+2'/, 
+, 

April 10 

Open Close Change 

28, 
1, 
4 1/2 

87'/. 
28 

3% 
29', 

1 

4'/. 
88 
27% 

+'/ 

+y 

5/ 
5/, 
5'/, +', 

57', 
19'/. 
25'/. 
10' /. +1/2 

2'/. 
24% 

2'4 
3% 
8'/. +', 

Close 

4/10 Change 

-y, 

216 
218 
622 
669 

-10 
-1 
-1 

-24 
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POP 
RECOMMENDED 

PETER CASE 

The Man With The Blue Post Modem Fragmented 

Neo- Traditionalist Guitar 
PRODUCERS: J. Steven Soles, Larry Hirsch & Peter 
Case 
Geffen 24238 

Ex- Plimsoul's second solo album 
features the fine songcraft that his 
growing number of fans have come to 
expect. Current stanza is more folkish 
in atmosphere than '86 debut, with 
"Entella Hotel" and "Poor Old Tom" 
being particularly noteworthy 
examples of L.A. "nu- folk" at its 
finest. Los Lobos' David Hidalgo 
lends a hand on most of these well - 
played tracks. Should grow from 
college and alternative base. 

TREAT HER RIGHT 

Tied To The Tracks 
PRODUCER: Don Gehman 
RCA 9596 

Boston -based quartet gets a big boost 
from producer Gehman on second 
surging slab, which rides the currents 
of Jim Fitting's big harmonica sound 
into raw new rock'n'roll territory. 
Original songs here maintain high 
standards of first album, and burning 
cover of Captain Beefheart's 
"(Nowadays A Woman's Got To) Hit 
A Man" gives a big clue about band's 
truest roots. Killer for modern 
rockers. 

THE TRUTH 

Jump 
PRODUCER: Andy Piercy 
I.R.S. 6290 

English outfit takes another stab at 
the U.S. market on third I.R.S. effort. 
Dennis Greaves remains a somewhat 
bombastic front man, but guitar -based 
tracks here are striking at times, and 
cover of Argent anthem "God Gave 
Rock & Roll To You" will definitely 
play for modern rockers and album 
rockers unfamiliar with the original. 

SARAYA 
PRODUCER: Jeff Glixman 
Polydor 837764 

Debut entry by East Coast quintet led 
by namesake Sandi Saraya. She has a 
strong voice that will appeal to Pat 
Benatar and Heart fans. And while 
the group does nothing new or 
particularly stunning here, it certainly 
carries on well in the female rocker 
tradition created by the 
aforementioned. First single, "Love 
Has Taken Its Toll," is bested by 
"Healing Touch" and "Back To The 
Bullet." 

DRIVIN' N' CRYIN' 

Mystery Road 
PRODUCERS: Scott Macpherson, Kevn Kinney, Tim 
Nielsen 
Island /Atco 91226 

Southern quartet's third album marks 
quite a switch from its previous two. 
Though some of the hard rock signs 
are still there ( "Toy Never Played 
With "), the band explores its country 
and folk sides a little more this time 
out with such delightful tunes as 
"Ain't It Strange" and "With The 
People." This could be the record that 
establishes the group as the next big 
thing from Dixie. 

BEAUSOLEIL 

Bayou Cadillac 
PRODUCER Michael Doucet, Ken Gorz & Ken Irwin 
Rounder 6025 

Cajun stompers with a major 
following on the folk side serve up 
more steaming bayou brew on latest 
Rounder foray. Fiddler Doucet, 
accordionist Jimmy Breaux, and 
company offer a familiar mix of 
zydeco, two-steps, and blues that is 
still inevitably intoxicating. A must 
for specialty retailers. 

MICHAEL THOMPSON BAND 

How Long 
PRODUCERS: Alan Niven & Wyn Davis 
Geffen 24225 

Group fronted by guitarist Thompson 
and vocalist Moon Calhoun treads 
uneasy ground between AC and 
album rock territories; while 
Thompson's playing might enlist the 
axe faithful, Calhoun's delivery and 
lightweight tunes keep the album 
firmly in the adult camp. Lack of any 
deeply memorable hooks make this 
one a difficult commercial call. 

ULTRA VIVID SCENE 
PRODUCER: None listed 
Rough Trade US 54 

Rather cryptic packaging hides the 
fact that contents of this superb 
album are the product of one Kurt 
Ralske, who penned the material and 
plays everything heard here. Echoes 
of Jesus & Mary Chain, Joy Division, 
Buzzcocks, and even the Only Ones 
may be heard, but project is 
distinctive in the end. Grave yet 
tuneful, this should not be missed by 
modern rockers with an ear cocked to 
the future. 

BILL GABLE 

There Were Signs 
PRODUCERS: Bill Gable & Rob Mounsey 
Private Music 2031 

Label's first vocal effort takes a 
lovely lesson from its instrumental 
releases: Gable's voice blends in here 
with the other instruments, creating a 
pleasing tone that permeates the 
whole project without ever sounding 
dull. Artist is perfect for AC outlets 
as well as adult alternative stations 
that play vocal offerings. Best cuts 
are "Who Becomes The Slave" and 
title track. Nice lyrical imagery 
throughout. 

RICHARD YOUNGER 

Blue Horses 
PRODUCER: Richard Younger 
Rebel Toy 101 

New York singer /songwriter releases 
an outstanding collection of pop - 
oriented country/rock tunes, recalling 
the best of Rank & File or even the 
Desert Rose Band. Those with an ear 
for fresh talent will enjoy the 
irresistible goodtime number 
"Handful Of Girls," the hard -rocking 
"Shattered Dreams," and the 
countrified "Betty Bible." Effort also 
includes solid covers of Larry 
Williams' "Bony Maronie" and Elvis 
Presley's "Guitar Man." Contact: 212- 
964 -5416. 

RICHARD X. HEYMAN 

Living Room!! 
PRODUCER: Richard X. Heyman 
N.R. World 21755 

New York singer /songwriter drums 
up an entertaining, genre -spanning 14- 

song set that evokes such influences 
as Buddy Holly, Moby Grape, and 
even John Hiatt. High points include 
the pop hooks of "Call Out The 
Military," the neoclassical touches of 
"Local Paper," the '60s harmonies of 
"All For The Girl," and the stompin' 
good will of "Collides In Front Of 
Mine." Contact: 212 -260 -8069. 

DANCE 

DEBBIE HARRY /BLONDIE 
Once More Into The Bleach 
PRODUCERS: Various 
Chrysalis 41658 

Two-record set of 12 -inch remixes - 
some done especially for this 
compiliation- includes the band's 
best -known tunes, like "Heart Of 
Glass" and "Call Me," as well as 
lesser -known ones like "Sunday Girl" 
(French version). First release is 
"Rapture" remix. 

11,811M11 

SPOTLIGHT 

THE CULT 

Sonic Temple 
PRODUCER: Bob Rock 
Sire /Reprise 25871 

Third major label U.S. album should 
be the one to move Ian Astbury and 
company to the top. Switch in 
producers has had no negative impact 
on sonics here -Rock has outfitted 
the band with a cavernous drum 
sound, and Billy Duffy's guitar leads 
have knifelike presence. From start to 
finish, tracks have loads of album 
rock muscle; "Fire Woman" is leading 
the set out nicely on the dial. A 
crusher. 

NEW AND 
NOTEWORTHY 

NEAL SCHON 

Late Nite 
PRODUCER: Bob Marlette 
Columbia 45106 
Longtime Journeyman releases his 
first solo effort with strong results. 
From the gorgeous instrumental title 
track -six of the 11 songs have no 
lyrics -and the sensual textured 
layers of "Softly" to the straight - 
ahead rock of "I'll Cover You," 
Schon's brilliant guitar work is 
wonderfully surrounded by Steve 
Smith's and Omar Hakim's drumming 
and Randy Jackson's bass playing. 

RECONINEM)ER' 

PAM RUSSO 

A Girl Like Me 
PRODUCERS: Guy Vaughn, Shedrick Guy; Alan 
Meyerson 
4th & B'way 4012 

Debut dance /pop artist comes on 
strong with sharp, upper -register 
vocals and catchy material, mostly co- 
written with the Guys who produced 
the album. Standouts in a solid field 
include the lovely down -tempo "Might 
As Well Forget," the girl -group 
strains of "All For You," and the 
funky excellence of highlight tracks 
"Hold Tight" and the title track. 

JAZZ 

JOE SAMPLE 

Spellbound 
PRODUCER: Tommy LiPuma 
Warner Bros. 25781 

Crusaders pianist makes his first label 
change since ABC folded into MCA, 
and, judging by its high chart debut, 
the move has been worthwhile. 
Sample's touch -both as a player and 
a writer -is as exquisite as ever. 
Guest vocals by Al Jarreau, Take 6, 

and longtime Sample fan Michael 
Franks will add sales muscle. 

MICHAEL SHRIEVE 

Stiletto 
PRODUCER: Michael Shrieve 

Novus /RCA 3050 

Drummer Shrieve makes an 
authoritative mark with this expert 
program of old -style fusion material, 
which conjures resounding echoes of 
"In A Silent Way " -era Miles Davis. 
Fantastic band features trumpeter 
Mark Isham (in a heavy Miles bag), 
guitarists Andy Summers and David 
Torn, and bassist Terje Gewelt. First - 
rate album should send Shrieve's 
stock soaring on jazz charts. 

JOHN PATITUCCI 

On The Comer 
PRODUCER: John Patitucci 
GRP 9583 

Nimble bassist from Chick Corea's 
fold takes more of a fusion slant on 
his sophomore album, although 
mainstream romps like "Bertha's 
Bop" show he is equally comfortable 
on both sides of the street. Star - 
studded guest list includes Corea, 
Michael Brecker, Kirk Whallum, and 
Alex Acuna. 

HILTON RUIZ 

Strut 
PRODUCER: Ed Michel 
Novus /RCA 3053 

Latin piano great swings with fierce, 
funky waterfalls of sound, boosted by 
ace side men Sam Rivers, Dick Griffin 
and Mongo Santamaria -with a 
venerable veteran producer behind 
the board. Highlights of a tasty set 
include a fairly straight -ahead version 
of Lee Morgan's "The Sidewinder," 
Rivers' intriguing "Bluz," Griffin's 
strong "All My Love Is Yours" and 
the sweet midtempo melody, "Soca 
Serenade." 

RECOMMENDED 

SUSANNAH McCORKLE 

No More Blues 
PRODUCER: Carl E. Jefferson 
Concord Jazz 370 

On her first recital of jazz and pop 
standards and eccentricities for 
Concord, McCorkle continues to 
exhibit exemplary jazz vocal traits - 
warmth, humor, and an absolute lack 
of showy mannerisms. Singer is joined 
by a solid support crew that includes 
reedman Ken Peplowski, guitarists 
Emily Remler and Bucky Pizzarelli, 
and pianist David Frishberg. 

EDDIE DANIELS 

Blackwood 
PRODUCERS: Dave Grusin, Rob Mounsey, and Eddie 
Daniels 
GRP 9584 

The clarinet star's last two albums 
each won critical praise and Grammy 
awards in consecutive years, kudos 
that may help him garner the 
following he deserves. This time, the 
diverse Daniels delivers a fusion - 
oriented package, but his command of 
the instrument ensures there's still 
enough meat here for mainstream 
jazz fans. 

BOBBI HUMPHREY 

City Beat 
PRODUCER: Bobbi Humphrey 
Malaco 1502 

Humphrey's singing has always taken 
a back seat to her flute talents, thus 
the set's few vocal tracks -obviously 
recorded with the urban format in 
mind -are not as appealing as the 
instrumentals. The balance, though, is 
as worthwhile as anything she 
recorded for major labels in the past 
and deserves attention from jazz and 
Wave -type stations. 

MASAHIKO SATOH 

Amorphism 
PRODUCER: Kiyoshi Itoh 
Portrait 44194 

Satoh is strong on an array of 
keyboard instruments, but album 
seems most charming when he 
concentrates on the acoustic piano. 
The unbeatable bass -and -drums team 
of Eddie Gomez and Steve Gadd 

provides great support. 

NEW AGE 

ANDREAS VOLLENWEIDER 

Dancing With The Lion 
PRODUCER: Andreas Vollenweider 
Columbia 45154 

CBS Masterworks successfully built a 
gold -album sales base for the harpist, 
so his recent label switch looked risky, 
but Columbia president Donnie 
Ienner's pledge to break Vollenweider 
now looms as a high trump card. The 
music, which logically follows the 
artist's previous albums, won't trip up 
Ienner's goal. 

COUNTRY 
RECOMIENDED 

THE SHOOTERS 

Solid As A Rock 
PRODUCER Walt Aldridge 
Epic 44326 

Thoughtful and out -front lyrics are 
this band's strong suit. The album 
already has built -in momentum from 
the singles "Borderline" and "If I 
Ever Go Crazy." If the group can 
survive the dreaded "faceless band" 
stage, it ought to soar. 

ROGER RONE 

Hell To Hold 
PRODUCER: None listed 
LDR 1001 

While the album cover is an artistic 
abomination, the music inside is 
excellent. Rone has a Haggard 
hardness to his voice, but his sound is 
his own; the eight songs are, for the 
most part, spare and true. 
Contact: 618 -627 -2140 

KATE WOLF 

The Wind Blows Wild 
PRODUCER: Nina Gerber 
Kaleidoscope 30 

A collection of remarkably vivid 
portraits and snapshots from the 
folksinger who died in 1986. Pieced 
together from live shows, radio 
performances, and studio sessions. 
Contact: P.O. Box 0, El Cerrito, Calif. 
94530. 

CLASSICAL 

BACH ON SAX 

Amherst Saxophone Quartet 
MCA Classics 6264 

The group produces an attractive 
sound and the arrangements of a wide 
assortment of Bach pieces are musical 
and well -played. Major works include 
a pair of suites and some excerpts 
from "Art Of Fugue." Something new 
for the curious. 

SPOTLIGHT: Predicted to hit top 10 on Bill- 
board's Top Pop Albums chart or to earn plati- 
num certification. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention and other 
releases of special interest. 

PICKS: Releases predicted to hit the top half 
of the chart in the format listed. 

RECOMMENDED: Other releases predicted 
to chart in the respective format; also, other al- 
bums of superior quality. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Melinda 
Newman, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Ed Morris, Billboard, 49 Music Square W., 
Nashville, Tenn. 37203. 
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TWO GREAT REASONS TO 
SI4RT BELIEVING IN DREAMS 

1P17-21A0FAR 

MICHAEL DAMIAN 

<24> ON THE HOT 100 SINGLIS CHART! 

AND THE 

BRAND NEW 
SINGLE BY 

MIKE RENO 

23° 

BOTH FROM THE URIC INAL MO KM PICTURE SOUNDTRACK 

D 
A L11!2E 

YL/YC/YD 9-0125 

ALSO FEATURING: 
R.E.M. MICKEY THOMAS 

VAN MORRISON DANNY WILDE 
FEE WAYBILL LONE JUSTICE 

CHRIS THOMPSON OTIS REDDING 
AND MEL TORME 

Available on Cypress Records, Cassettes and Compact Discs. 
© 1989 Cypress Records. Manufactured and Distributed by A&M Records, Inc. 

Wnn dream; bk tec 
who needs reabty 

C119 ON THE BILLBOARD 

TOP POP RT! 
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ROCK TILL YOU'RE 

"SATISFIED." 

al RICHARD 

SATISFIED " 
Richard Marx cuts loose with a brand 

new single and video, "Satisfied" 
(50189) 

Sit back and enjoy it! 

Produced ba Richard Marx L, David Cole 
Management: Allen Kovac/Lefi Bank 

Management 

VI989 _MI. a dihsion of Captol F ec«ds. Inc 

HOTÌOO 
sii;rrs SPOTLICIII 

by Michael Ellis 
MADONNA'S "LIKE A PRAYER" (Sire) hits No. 1 in just six weeks, 
propelled by a large lead in sales and a small lead in airplay. "She 
Drives Me Crazy" by Fine Young Cannibals (MCA) is still gaining on 
the airplay side, but "Prayer" jumps over it. Madonna's single is so 
far ahead of the next bulleted records, at Nos. 4 and 5, that a second 
week at No. 1 is virtually certain and a third week is possible. 

THE POWER PICK /AIRPLAY goes to "Patience" by Guns N' 
Roses (Geffen) for the second week in a row. It manages to leap 11 

places to No. 33 in a very competitive part of the chart, and pushes "I 
Wanna Be The One" by Stevie B (LMR) down to No. 34, despite the 
fact that the latter gains both sales and airplay points. The Stevie B 
single, his first top 40 hit, is performing with outstanding results 
where it is being played: 17 stations report it in their top five, includ- 
ing Z100 and WPLJ in New York (No. 4 at both) and KIIS -FM Los An- 
geles (9 -5). It was No. 1 last week in California at KWSS San Jose and 
FM102 Sacramento. 

ALSO IN THE CROWDED 30s, "Birthday Suit" by Johnny Kemp 
(Columbia) holds at No. 36 although still gaining both sales and air- 
play points. It is top 10 at 16 reporting stations. "A Shoulder To Cry 
On" by Tommy Page (Sire) has another strong week at radio (13 adds) 
and in the stores, but only moves up one place to No. 39 due to the 
heavy competition. "Shoulder" has been No. 1 in several markets, and 
goes 2 -1 this week at WPST Trenton, N.J.; other impressive jumps in- 
clude 13 -5 at WNVZ Norfolk, Va., 8 -5 at WLOL Minneapolis, and 5-3 
at KYRK Las Vegas. While the above records are held back in the 30s, 
there are other less- competitive parts of the chart, particularly in the 
50s and the 80s, where records move up one to five places while losing 
points. 

AN UNUSUAL CONTRACT DISPUTE finds Donny Osmond's hit sin- 
gle, "Soldier Of Love," commercially available on two labels (see story, 
page 6). While Capitol has released the single and distributed it widely 
around the country, Curb Records also has pressed "thousands" of 
copies, according to a label representative, and is making them commer- 
cially available. The case may be resolved in court this week. 

QUICK CUTS: Donna Summer looks poised for a comeback in 1989. 
Her new single, "This Time I Know It's For Real," on her new label, 
Atlantic, hit No. 3 in the U.K. and enters the Hot 100 at No. 88; it just 
ships to the stores this week. Several stations played it as an import, so 
it is already No. 20 at Kiss 108 Boston and leaps 17 -10 at Power 96 Miami 
. .. Two records have enough radio points to enter the chart but have not 
yet shipped as commercial singles: Tom Petty's "I Won't Back Down" 
(MCA), already No. 1 on the Album Rock Tracks chart; and another in 
the series of "old" records being brought back, "Into The Night" by 
Benny Mardones, a No. 11 hit in 1980, which jumps 4 -2 at both KOY -FM 
and KZZP in Phoenix and will be reissued soon by Polydor. 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

THROUGH THE STORM 

PLATINUM/ 
GOLD 
ADDS 

24 REPORTERS 

SILVER 
ADDS 

51 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
166 REPORTERS 

TOTAL TOTAL 
ADDS ON 

241 REPORTERS 

A.FRANKLIN /E.JOHN ARISTA 3 6 42 51 180 

CRY 
WATERFRONT POLYOOR 1 13 35 49 144 

PATIENCE 
GUNS N' ROSES GEFFEN 6 11 23 40 195 

GIVING UP ON LOVE 
RICK ASTLEY RCA 4 2 33 39 79 

LITTLE JACKIE WANTS TO... 
LISA LISA & CULT JAM COLUMBIA 1 6 31 38 85 

WIND BENEATH MY WINGS 
BETTE MIDLER ATLANTIC 4 11 22 37 168 

EVERY LITTLE STEP 
BOBBY BROWN MCA 3 8 25 36 174 

SEEING IS BELIEVING 
MIKE + MECHANICS ATLANTIC 3 2 27 32 35 

CUDDLY TOY (FEEL FOR ME) 
ROACHFORD EPIC 3 4 23 30 66 

IKO IKO (FROM "RAIN MAN ") 
THE BELLE STARS CAPITOL 3 5 20 28 175 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 

Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

78 
BILLBOARD APRIL 22, 1989 

www.americanradiohistory.com

www.americanradiohistory.com


FOR WEEK ENDING APRIL 22, 1989 

Billboard. Hot 100m SALES & AIRPLAYTM 
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 

Y ' Y 

g'' 
SALES 

TITLE ARTIST 

6 
gg 

I 2 LIKE A PRAYER MADONNA 1 

2 1 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS 2 

3 7 FUNKY COLD MEDINA TONE LOC 4 

4 5 STAND R.E.M. 6 

5 3 THE LOOK ROXETTE 3 

6 12 I'LL BE THERE FOR YOU BON JOVI 5 

7 11 HEAVEN HELP ME DEON ESTUS 7 

8 6 YOU GOT IT ROY ORBISON 19 

9 4 GIRL YOU KNOW IT'S TRUE MILLI VANILLI 8 

10 15 SINCERELY YOURS SWEET SENSATION (WITH ROMEO J.D.) 16 

11 9 YOUR MAMA DONT DANCE POISON 11 

12 16 AFTER ALL CHER & PETER CETERA 15 

13 18 ROCKET DEF LEPPARD 13 

14 22 REAL LOVE JODY WATLEY 14 

15 21 ROOM TO MOVE ANIMOTION 12 

16 17 SECOND CHANCE THIRTY EIGHT SPECIAL 10 

17 23 IKO IKO (FROM "RAIN MAN ") THE BELLE STARS 22 

18 10 SUPERWOMAN KARYN WHITE 20 

19 8 ETERNAL FLAME BANGLES 9 

20 28 CULT OF PERSONALITY LIVING COLOUR 21 

21 25 FOREVER YOUR GIRL PAULA ABDUL 17 

22 24 THINKING OF YOU SA -FIRE 18 

23 19 ORINOCO FLOW (SAIL AWAY) ENYA 26 

24 13 DREAMIN' VANESSA WILLIAMS 32 

25 - SOLDIER OF LOVE DONNY OSMOND 23 

26 29 I WANNA BE THE ONE STEVIE B 34 

27 20 ONE METALLICA 45 

28 35 WIND BENEATH MY WINGS BETTE MIDLER 27 

29 40 ELECTRIC YOUTH DEBBIE GIBSON 25 

30 39 CLOSE MY EYES FOREVER LITA FORD /OZZY OSBOURNE 35 

31 14 WALK THE DINOSAUR WAS (NOT WAS) 42 

32 32 SEVENTEEN WINGER 29 

33 31 LET THE RIVER RUN CARLY SIMON 49 

34 - EVERY LITTLE STEP BOBBY BROWN 28 

35 27 THE LIVING YEARS MIKE + THE MECHANICS 38 

36 - ROCK ON MICHAEL DAMIAN 24 

37 - BIRTHDAY SUIT (FROM 'SING ") JOHNNY KEMP 36 

38 30 LOST IN YOUR EYES DEBBIE GIBSON 41 

39 26 MY HEART CAN'T TELL YOU NO ROD STEWART 30 

40 36 WILD THING TONE LOC 67 

x 

gig 
Y AIRPLAY 

TITLE ARTIST 

86 

0 
1 3 LIKE A PRAYER MADONNA 1 

2 2 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS 2 

3 1 THE LOOK ROXETTE 3 

4 8 I'LL BE THERE FOR YOU BON JOVI 5 

5 6 FUNKY COLD MEDINA TONE LOC 4 

6 4 ETERNAL FLAME BANGLES 9 

7 9 HEAVEN HELP ME DEON ESTUS 7 

8 13 SECOND CHANCE THIRTY EIGHT SPECIAL 10 

9 5 STAND R.E.M. 6 

10 7 GIRL YOU KNOW IT'S TRUE MILLI VANILLI 8 

11 14 ROOM TO MOVE ANIMOTION 12 

12 11 YOUR MAMA DON'T DANCE POISON 11 

13 17 THINKING OF YOU SA -FIRE 18 

14 16 ROCKET DEF LEPPARD 13 

15 18 FOREVER YOUR GIRL PAULA ABDUL 17 

16 21 ROCK ON MICHAEL DAMIAN 24 

17 19 REAL LOVE JODY WATLEY 14 

18 23 AFTER ALL CHER & PETER CETERA 15 

19 26 SOLDIER OF LOVE DONNY OSMOND 23 

20 24 CULT OF PERSONALITY LIVING COLOUR 21 

21 10 SUPERWOMAN KARYN WHITE 20 

22 25 SINCERELY YOURS SWEET SENSATION (WITH ROMEO J.D.) 16 

23 29 ELECTRIC YOUTH DEBBIE GIBSON 25 

24 28 EVERLASTING LOVE HOWARD JONES 31 

25 38 PATIENCE GUNS N' ROSES 33 

26 12 MY HEART CAN'T TELL YOU NO ROD STEWART 30 

27 36 WIND BENEATH MY WINGS BETTE MIDLER 27 

28 31 IKO IKO (FROM "RAIN MAN ") THE BELLE STARS 22 

29 15 YOU GOT IT ROY ORBISON 19 

30 34 I'LL BE LOVING YOU (FOREVER) NEW KIDS ON THE BLOCK 37 

31 39 EVERY LITTLE STEP BOBBY BROWN 28 

32 32 SEVENTEEN WINGER 29 

33 30 ORINOCO FLOW (SAIL AWAY) ENYA 26 

34 35 A SHOULDER TO CRY ON TOMMY PAGE 39 

35 - WHERE ARE YOU NOW? JIMMY HARNEN WITH SYNCH 40 

36 33 BIRTHDAY SUIT (FROM "SING ") JOHNNY KEMP 36 

37 20 DREAMIN' VANESSA WILLIAMS 32 

38 22 THE LIVING YEARS MIKE + THE MECHANICS 38 

39 - I WANNA BE THE ONE STEVIE B 34 

40 - CLOSE MY EYES FOREVER LITA FORD /OZZY OSBOURNE 35 

°Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying 
recording, or otherwise, without the prior written permission of the publisher. 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher - licensing Org.) Sheet Music Dist. 5 I'LL BE THERE FOR YOU (Bon Jovi, ASCAP /New 

Jersey Underground, ASCAP /Songs of Polygram, BMI) 
94 SIMILAR FEATURES (MLE, ASCAP /Almo, ASCAP) CPP 

16 SINCERELY YOURS (Shaman Drum, BMI) 
64 24/7 (Onid, BMI) CPP WBM 23 SOLDIER OF LOVE (Bajun Beat, BMI /Music Corp. Of 
15 AFTER ALL (LOVE THEME FROM "CHANCES ARE ") 66 I'LL BE YOU (Nah, ASCAP) America, BMI) HL 

(Snow, BMI /Pitchford, BMI/Triple Star, BMI) CPP 99 ITS ONLY LOVE (Mayplace, BMI) HL 71 SOMEBODY LIKE YOU (MCA, ASCAP /Dresden China, 
84 BABY BABY (Eighth Wonder, BMI /Forte, 

BMI /Domingo, ASCAP) 

36 BIRTHDAY SUIT (FROM "SING ") (TSP, ASCAP/Triple 

55 JUST BECAUSE (O'Hara, BMI/Texascity, BMI /Avid 
One, ASCAP /L'il Mama, BMI /Music Corp. Of America, 
BMI) HL 

ASCAP /Dal Coure, BMI /Orca, ASCAP) HL/CPP 
6 STAND (Night Garden, BMI /Unichappell, BMI) HL 

77 STOP (Irving, BMI /Doolittle, BMI /Let's See, ASCAP) 
Star, BMI) CPP 

48 BUFFALO STANCE (Virgin Music/SBK Songs) 
81 LET ME IN (Chappell & Co., ASCAP /French Surf, 

ASCAP/WB, ASCAP /Matkowsky, ASCAP) 
CPP 

50 STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP 
92 CAN YOU STAND THE RAIN (Byte Tyme, ASCAP) 

WBM 
49 LET THE RIVER RUN (THEME FROM "WORKING 

GIRL ") (TCF, ASCAP /C'est, ASCAP) CPP/WBM 

20 SUPERWOMAN (Kear, BMI /Hip Trip, BMI /Green Skirt, 
BMI) CPP 

62 CIRCLE (Geffen, ASCAP/Withrow, ASCAP /Edie 
Brickell, ASCAP) WBM 

I LIKE A PRAYER (Web° Girl, ASCAP/WB, 
ASCAP /Johnny Yuma, BMI) WBM 

85 SURRENDER TO ME (FROM 'TEQUILA SUNRISE ") 
(Rockwood, BMI /Security Hogg, ASCAP /United 

35 CLOSE MY EYES FOREVER (Usabella, ASCAP/Virgin, 
ASCAP/SBK April, ASCAP) CLM /CPP 

59 LITTLE JACKIE WANTS TO BE A STAR (Forceful, 
BMI/Willesden, BMI /My!My!, BMI) 

Artists, ASCAP /SBK April, ASCAP /United Lion, 

BMI /SBK Blackwood, BMI) HL/CLM 
78 CLOSER THAN FRIENDS (Colgems -EMI, ASCAP) WBM 
91 COME OUT FIGHTING (Publisher Pending) 
60 COMING HOME (Eve, ASCAP /Chappell, ASCAP) HL 

38 

3 

THE LIVING YEARS (Michael Rutherford, BMI /R &BA, 
BMI /Hidden Pun, BMI /Hit And Run, ASCAP) WBM 
THE LOOK (Jimmy Fun, BMI) 

18 THINKING OF YOU (Cutting, ASCAP) 
88 THIS TIME I KNOW ITS FOR REAL (All Boys Music, 

BMI /Sweet Summer Night, ASCAP) 
47 CRY (SBK Blackwood, BMI) HL 

97 CRYIN' (Trippland, BMI /Leibraphone Musikverlag, 
ASCAP /Songs of Polygram, BMI) WBM 

74 CUDDLY TOY (FEEL FOR ME) (Polygram, PRS) WBM 

41 

68 

LOST IN YOUR EYES (Creative Bloc, ASCAP /Deborah 
Ann's, ASCAP) HL 

THE LOVE IN YOUR EYES (Ardavan, ASCAP /AG, 
ASCAP /Chappell, ASCAP /Dubin, ASCAP /Full Keel 

43 THROUGH THE STORM (Albert Hammond, ASCAP/WB, 
ASCAP /Realsongs, ASCAP) WBM 

56 TRIBUTE (RIGHT ON) (CRGI, BMI) 
75 VERONICA (MPL, ASCAP /Plangent Visions, ASCAP) 

21 CULT OF PERSONALITY (Dare To Dream, 
ASCAP /Famous, ASCAP) CPP 100 

Music) HL/WBM 

THE LOVER IN ME (Hip Trip, BMI/Kear, BMI /Green 
46 VOICES OF BABYLON (Music Corp. Of America, BMI) 

HL 
63 THE DIFFERENT STORY (WORLD OF LUST AND Skirt, BMI) CPP 42 WALK THE DINOSAUR (MCA, ASCAP /Semper Fi 

CRIME) (Paradise GMBH, ASCAP /Marisma, ASCAP) 65 MISS YOU LIKE CRAZY (Prince Street, ASCAP /Lauren Music & Monkeys....., ASCAP) HL 
70 DONT TELL ME UES (Virgin, ASCAP) CPP 

51 DOWNTOWN (Irving, BMI / Dejamos Ltd., PRS) 

Wesley, BMI /Screen Gems, ASCAP /Irving, BMI /Gemla, 
BMI) CPP/WBM 

83 WALKING THROUGH WALLS (EMI, ASCAP) WBM 
69 WHEN LOVE COMES TO TOWN (U2, ASCAP /Chappell 

HL/CPP 57 MORE THAN YOU KNOW (Famous, ASCAP/Tika & Co., ASCAP) HL 
32 DREAMIN' (Jobete, ASCAP /Depom, ASCAP) CPP 

79 DRIVEN OUT (EMI, ASCAP) WBM 
25 ELECTRIC YOUTH (Creative Bloc, ASCAP /Deborah 

30 

Tunes, ASCAP /Marvin Morrow /Ensign, BMI) CPP 

MY HEART CAN'T TELL YOU NO (Rare Blue, 
ASCAP /Little Shop Of Morgansongs, BMI) CLM /CPP 

40 WHERE ARE YOU NOW? (Harnen, BMI /Congdon, 
BMI /Empire, ASCAP /Jakota, ASCAP) 

67 WILD THING (Varry White, ASCAP) 
Ann's, ASCAP) HL 45 ONE (Creeping Death, ASCAP) CLM 27 WIND BENEATH MY WINGS (FROM "BEACHES ") (WB 

9 ETERNAL FLAME (SBK Blackwood, BMI /Bangophile, 
BMI /Billy Steinberg, ASCAP /Denise Barry, ASCAP) 
HL/WBM 

26 

58 

ORINOCO FLOW (SAIL AWAY) (SBK Songs /SBK 
Blackwood, BMI) HL 

PARADISE CITY (Guns N' Roses, ASCAP) CLM 

Gold, ASCAP/Warner House of Music, BMI) WBM 
73 WORKING ON IT (Magnet, ASCAP /Intersong -USA, 

ASCAP) HL 
31 EVERLASTING LOVE (Hop, BMI) 33 PATIENCE (Guns N' Roses, ASCAP) CLM 72 YOU AIN'T SEEN NOTHING YET (Top Soil, BMI /Randy 
28 EVERY LITRE STEP (Bear, BMI /Hip Trip, BMI) CPP 98 RADIO ROMANCE (George Tobin, BMI) HL Bachman, BMI) CPP 
89 FEELS SO GOOD (Yessup, ASCAP) CLM 
17 FOREVER YOUR GIRL (Virgin, ASCAP /Oliver Leiber, 

ASCAP) CPP 

14 

76 

REAL LOVE (SBK April, ASCAP /Ultrawave, 
ASCAP /Rightsong, BMI) HL 

REPETITION (T -Boy, ASCAP /INSOC, ASCAP) 

19 YOU GOT IT (SBK April, ASCAP /Orbisongs, 
ASCAP /Gone Gator, ASCAP) HL /CPP 

52 YOU GOT IT (THE RIGHT STUFF) (Maurice Starr, 
4 FUNKY COLD MEDINA ( Varry White, ASCAP) 24 ROCK ON (FROM "DREAM A LITTLE DREAM ") (SBK ASCAP /SBK April, ASCAP) HL 
8 GIRL YOU KNOW ITS TRUE (MCA, ASCAP/Two 

Pieters, BMI) HL 13 

April, ASCAP) HL 

ROCKET (Bludgeon Riffola, ASCAP /Zomba, ASCAP) HL 

11 YOUR MAMA DONT DANCE (Jasperilla, ASCAP /MCA, 
ASCAP) CPP 

61 GIVING UP ON LOVE (All Boys USA, BMI) CPP 82 BONI (Near, BM's! /Hip Trip, BMI) CPP 54 YOU'RE NOT ALONE (Virgin, ASCAP/Trinifold, ASCAP) 
80 GOOD LIFE (Virgin Songs, BMI/Drive On, BMI) CPP 

53 HEARTS ON FIRE (F.S.Umited, PRS /Freedom, 
BMI/Warner -Tamerlane, BMI) WBM 

12 

95 

ROOM TO MOVE (Rare Blue, ASCAP /Almo, 
ASCAP /Little Shop Of Morgansongs, BMI) CLM /CPP 
ROUND & ROUND (Be, PRS/WB, ASCAP) 

CPP 

7 HEAVEN HELP ME (Estes, BMI /Rok -Mil, BMI /SBK 96 RUN TO PARADISE (Australian Mushroom, ASCAP) 
Blackwood, BMI /Morrison Leahy, ASCAP /Chappell, 
ASCAP) HL 

10 SECOND CHANCE (Rocknocker, ASCAP /SBK 
Blackwood, BMI /Cal Curtis, BMI/Too Tall, BMI) HL 

86 I BEG YOUR PARDON (Bean Music /Lowery, BMI) CPP 90 SEEING IS BEUEVING (Michael Rutherford, BMI /R & SHEET MUSIC AGENTS 
87 I CAN'T FACE THE FACT (GG Loves Music, BMI /Music 

Corp. Of America, BMI) HL 

44 I ONLY WANNA BE WITH YOU (Chappell, ASCAP) HL 

29 

BA, BMI /Hit & Run, BMI /Hidden Pun, BMI) 
SEVENTEEN (Varseau, BMI /Small Hope, BMI /Dinner 
Mints, BMI/Virgin Songs, BMI) CPP 

are listed for piano /vocal sheet music copies 
and may not represent mixed folio rights. 

34 I WANNA BE THE ONE (Saja, BMI /Mya -T, BMI) HL 

22 IKO IKO (FROM "RAIN MAW') (Trio, BMI/Melder, 
BMI) HL/WBM 

37 I'LL BE LOVING YOU (FOREVER) (SBK April, ASCAP) 
HL 

93 

2 

39 

SHAKE IT UP (Howe's Business, ASCAP/T1T, 

ASCAP /Phantom, ASCAP) 

SHE DRIVES ME CRAZY (Virgin, ASCAP) CPP 

A SHOULDER TO CRY ON (Page Three, BMI/Warner- 
Tamerlane, BMI /Doraflo, BMI) WBM 

CLM Cherry Lane 

CPP Columbia Pictures 
HL Hal Leonard 

WBM Warner Bros. 
MSC Music Sales Corp. 
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Star Song Records Moves 
To Nashville, Expands Staff 

BY BOB DARDEN 

WACO, Texas Star Song Records is 
moving its corporate offices from 
Houston to Nashville. The contempo- 
rary Christian music label has added 
several positions in conjunction with 
the move and filled one of them with 
the head of a rival gospel label. 

The move ends speculation that be- 
gan in December when Star Song 
president and founder Darrell Harris 
brought in Stan Moser, formerly with 
Word and Maranatha! Music. Moser, 
now CEO of Star Song, has overseen 
the label revamp. 

Key to the personnel changes is 
the appointment of two new vice 
presidents: Toni Thigpen, VP /cre- 
ative director, and Jeff Moseley, who 
will head up sales and marketing. 

"Thigpen had been handling all of 
marketing and creative direction with 
Star Song," says Moser, "but with 
the growth spurt in the roster and 
the new move, we felt that it was an 
appropriate time to split the duties." 

Moseley, former president of rival 
Reunion Records, was instrumental 
in establishing a strong stable of art- 
ists at that label. Moser says Moseley 
will be responsible for all activities in- 
volving sales and marketing. 

"We're particularly excited to add 
Jeff Moseley," Moser says. "He'll at- 

tract quality artists." 
Harris will remain as president of 

the label he founded in 1976 and con- 
tinue to oversee all product develop- 
ment. Another former Word and 
Maranatha! staffer, Brenda Boswell, 
has been named marketing manager 
of both direct and trade marketing 
for Star Song. 

Star Song's roster includes Mylon 
& Broken Heart, Twila Paris, the Bill 
Gaither Trio, the Gaither Vocal Band, 
Steve & Annie Chapman, Tony Me- 
lendez, and Don Francisco. 

New roster additions include Bash 
& the Code, David Meece, songwriter 
Jerome Olds, John Lowry, and Gra- 
ham Kendrick. 

Moser predicts the label will handle 
twice the number of projects in 1989 
as it did the previous year. 

Star Song is distributed by Spar- 
row Records. Some industry insiders 
say that the Star Song- Sparrow 
agreement was particularly benefi- 
cial to the former and increased sales 
by nearly 25% over those under a pre- 
vious distribution agreement. Moser 
says the label is increasing publish- 
ing efforts and will add several exclu- 
sive songwriting agreements to Star 
Song Publishing. 

The label's new Nashville address 
is 2325 Crestmoor. The phone is 615- 
269-0196. 

MIKE CURB SUES OSMOND, CAPITOL 
(Continued from page 6) 

by Curb and Waite, gave Curb Rec- 
ords the exclusive right to distribute 
Osmond's Virgin masters when the 
material reverted to Osmond. 

A deposition by Curb filed in court 
as an attachment to the suit indicates 
that he made an arrangement to dis- 
tribute the Osmond album with Enig- 
ma Records, under a joint Enigma/ 
Curb logo. 

However, the suit charges that in 
early March, in breach of Curb's 
agreement, Osmond signed a similar 
agreement with Capitol to release the 
Virgin album in the U.S. 

On March 13, Curb, who had con- 
vinced Enigma to back out of the 
deal, allegedly made an oral agree- 
ment with Capitol -EMI chairman and 
CEO Joe Smith. The suit claims that 
the terms of the new agreement in- 
cluded the release of "Donny Os- 
mond" as a Curb /Capitol joint ven- 
ture bearing the logos of both compa- 
nies. "I'll Be Good To You," a new 
song that the suit claims was 
"found" by Curb, would be included 
in the U.S. release of the album "to 
strengthen what was the album pro- 
duced from the Virgin masters." 

Curb's suit claims that a recording 
session for "I'll Be Good To You" 
with producer Michael Lloyd was set 
for March 15, but that Osmond 
"failed and refused to appear for the 
recording," claiming that he had to 
leave town for a promotional tour. 
However, the document asserts, 
Lloyd and Curb subsequently discov- 
ered that Osmond was "in another 
studio surreptitiously recording the 
same song . .. for Capitol Records 
Inc." 

On March 29, Curb's attorney, Neil 
Goldstein, sent a letter to Capitol de- 
manding that the label "cease and de- 
sist in its improper conduct." A 
March 31 response from Capitol VP 
of business affairs and administra- 
tion Robert L. Young asserted that 

"there was no oral agreement be- 
tween Joe Smith and Mike Curb in 
connection with Donny Osmond [or 
any other artist]," and that the alle- 
gation that Curb Records "invested 
time, money, and creative effort" in 
recording the new track was "patent- 
ly absurd." 

Young's letter concludes, "Your 
continued assertion of contractual 
rights constitutes an intolerable in- 
terference with Capitol's exclusive 
rights and the valuable relationship 
established by its agreement with 
[Osmond's company] Nightstar Inc." 

A Capitol spokesperson says that 
the label has "every intention of go- 
ing ahead [with the release of the al- 
bum], unless ordered to stop by a 
court of law." The spokesperson says 
that a restraining order requested by 
Curb has been denied by the court, 
and that to date there has been no in- 
junctive action. 

TASHJIAN MOTION DENIED 
(Continued fro in page 5) 

lieve that your motion has substan- 
tial merit. I do, however, believe 
prudentially that the executive has 
certain rights and responsibilities in 
those decisions." 

In a related development, William 
S. Lynch, special counsel to the 
criminal division of the Justice De- 
partment, reportedly has been -or 
will soon be- appointed as the new 
head of the payola unit in the feder- 
al organized crime strike force here. 
Lynch would replace Richard Sta- 
vin, who has been an integral figure 
in the payola probe's Los Angeles 
activities. Asked to confirm Lynch's 
assignment, Stavin said, "I've got 
no comment on that whatsoever." 

DAVE DLMARTINO 
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GERMAN LABELS ON LOOKOUT FOR INT'L TALENT 
(Continued from page 1) 

Polydor, for example, has Chris 
Norman and Shaun Cassidy on its 
roster. Both artists are known inter- 
nationally and have signed direct 
deals with the Hamburg -based com- 

pany. 
Norman, former lead singer with 

Smokie, has scored solo hits in Ger- 
many, working with writer /producer 
Dieter Bohlen of Modern Talking 
fame. Cassidy is working with the 
Bolland & Bolland production team 
responsible for the success of Falco, 
among others. 

Polydor's Goetz Kiso says, "Art- 
ists from the Anglo-American field in 
general have a greater international 
appeal since they are in command of 
the English language." 

Kiso adds, "We primarily have our 
eyes set on the German market, but 
we also watch the remainder of Eu- 
rope and use every opportunity to 
launch one of our artists in neighbor- 
ing countries." 

Polydor has recently released ma- 
terial by U.K. band Hot Chocolate, 
which has signed a worldwide deal 
with German -based Roba Music. 

CBS Germany executive Andy 
Kirnberger cites Andreas Vollen- 
weider (Switzerland), Sally Oldfield 
and Johnny Logan (Ireland), Kiwi & 

Tess (Sweden), Helen Schneider 
(U.S.), and Tomi Sachary (Finland) as 
international acts signed directly to 
his label. 

"The criteria for signing such art- 
ists is identical to that of signing na- 
tional artists -quality, personality, 
originality -no matter which country 
an artist hails from," says Kirn- 
berger. "Our main target is the Ger- 
man market for international sign- 
ings as well as local acts and then to 
establish them on an international 
level." 

BMG /Ariola in Munich has signed 
two internationally known bands: 
The Canadian rock act Saga and the 
British group Fischer Z. Gerd Lud- 
wigs says direct representation for 
both bands in Germany has resulted 
in their increased popularity. 

"We feel that such signings - 
which require relevant investment on 
the basis of the artist's potential - 
must be launched beyond Germany's 
borders," says Ludwigs. "We do not 
decide to sign an artist according to 
whether he or she is a newcomer or 
name artist, but according to the mu- 
sic offered and our assessment of its 
potential." 

Other BMG /Ariola artists of for- 
eign origin are Engelbert Humper- 

dinck and David Hasselhoff (aka 
TV's "Knight Rider" and a recent 
chart -topper in Germany), both of 
whom are produced by Jack White 
and signed to the White Record label; 
Les McKeown, former lead singer of 
the Bay City Rollers, produced by Di- 
eter Bohlen and signed to the Hansa 
label, who has charted with three 
successive singles; the Searchers; 
and the Hollies, who had a recent 
chart success on the Coconut label. 

BMG /Ariola Hamburg's office, 
however, has generally avoided 
breaking international acts, although 
there are examples from the past, 
such as Roger Chapman and, more 
recently, Latin Quarter, registering 
abroad. The only foreign acts cur- 
rently signed to the Hamburg opera- 
tion are Icelandic jazz group Mezzo- 
forte, the Norwegian band Envy 
You, and U.K. composer /musical di- 
rector Mike Batt. 

Says BMG /Ariola's Axel Alexan- 
der, "We attempt to break German 
bands who sing in English, and to 
have them produced in Holland, Lon- 
don, or Los Angeles for the interna- 
tional market." 

At Phonogram, Louis Spillmann 
cites U.S. actor Al Corley, who had a 
big hit in Germany with the single 

and album called "Square Rooms," 
produced by Harold Faltermeyer, 
and British rock band Nazareth as in- 
ternational direct signings. 

"The song material must be right 
for the German market," says Spill - 
mann. "Productions are not made 
with the foreign market specifically 
in mind. However, we are in a posi- 
tion to launch acts in the surrounding 
European territories and even world- 
wide." 

Cologne -based EMI Electrola has 
no policy of signing international acts 
directly but refers them to EMI's 
U.K. or U.S. companies and concen- 
trates on local talent in terms of new 
acts. 

Metronome's Klaus Ebert points to 
the label's international- direct -sign- 
ing success with Italian singer Milva, 
a German favorite for more than 10 
years, rock singer /songwriter 
Gianna Nannini from the same coun- 
try, and Britain's Annabel Lamb, 
who recently joined the label from 
A &M. 

"The reason for signing these art- 
ists is that they are unique and their 
type cannot easily be found in Ger- 
many or elsewhere," Ebert says. 
"The main goal is for them to be suc- 
cessful in their own country first, and 
secondly in Germany, but some art- 
ists find that they can operate better 
here." 

FIRM TO TRACK MUSIC USE BY LOCAL TV 
(Continued from page 6) 

forming rights societies will probably 
begin within 120 days," says Gertz. 

Users of ASCAP music can elect to 
buy either a blanket license that cov- 
ers all musical use or pay on a per - 
program basis. Approximately 270 lo- 
cal stations have opted for ASCAP's 
per -program license and report 
monthly to the performing rights so- 
ciety. BMI per -program licensing has 
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Based on Airplay Reports from Stations Combining 

TITLE Top 40, Dance and Urban Music. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 2 8 

* * No.1 * * 
FUNKY COLD MEDINA TONE LOC 
DELICIOUS VINYL 104 /ISLAND 2 weeks at No. One 

O 3 3 6 
E A PRYER 

R 

MADONNA L 
SIRE 

IK 
7- 27539 /AWARNE BROS. 

O 6 7 6 
EVE53618 RY LITTLE STEP BOBBY BROWN 
MCA 

4 O 
5 5 9 

SHE DRIVES ME CRAZY 
I.R.S. 53483 /MCA 

FINE YOUNG CANNIBALS 

REAL 5 7 11 6 MCA 53 484 
LOVE JODY WATLEY 

6 2 1 15 
GIRL YOU KNOW IT'S TRUE MILLI VANILLI 
ARISTA 1 -9781 

7 4 4 9 
I WANNA BE THE ONE STEVIE B 
LMR 74003 

® 12 18 5 
FOFGRIEVER 

3 
OUR GIRL PAULA ABDUL 

9 8 9 12 
SINCERELY YOURS SWEET SENSATION /ROMEO J.D. 
ATCO 7 -99246 

O 10I'LL 
15 20 3 

BE LOVING YOU (FOREVER) NEW KIDS ON THE BLOCK 
COLUMBIA 38 -68671 

11 
O 

13 15 6 
HEAVEN HELP ME DEON ESTUS 
MIRA 871 538.7 / POLYGRAM 

12 11 17 10 
THINKING OF YOU SA -FIRE 
CUTTING 872 502 -7 /POLYGRAM 

CLOSER 13 19 21 
THAN FRIENDS SURFACE 

COLUMBIA 38 -08537 

14 9 10 11 
24/7 
4TH & B'WAY 7471 /ISLAND 

DINO 

15 10 14 6 
ETERNL FLAME BANGLES 
COLUMBIA 

AL 
38 -68533 

F 

16 17 19 5 
THE LOOK ROXETTE 
EMI 50190 

BUFFALO 1/ 23 26 3 
STANCE NENEH CHERRY 

VIRGIN 7.99231 

18 16 12 18 SUPERWOMAN7B3 KARYN WHITE 

19 O 
24 30 3 

ELECTRIC YOUTH 
ATLANTIC 7.88919 

DEBBIE GIBSON 

211 20 16 9 
LUCKY CHARM THE BOYS 
MOTOWN 1952 

21 18 8 14 
DREAMIN' VANESSA WILLIAMS 
WING 871 078- 7 /POLYGRAM 

22 14 6 14 
JUST BECAUSE ANITA BAKER 
ELEKTRA 7 -69327 0 29 - 2 I LIKE GUY 
UPTOWN 53490 /MCA 

24 22 22 7 
ALL I WANT IS FOREVER J.TAYLOR /R.BELLE 
EPIC 34.68540/E.P.A. 

25 21 13 13 
LOST IN YOUR EYES DEBBIE GIBSON 
ATLANTIC 7 -88970 

26 26 - 2 
CAPIT 
IKO IOL 

4KO 4 43 
(FROM "RAIN MAN ") THE BELLE STARS 

27 28 27 7 
JUST COOLIN' LEVERT 
ATLANTIC 7 -88959 

28 25 25 4 
BIRTHDAY SUIT (FROM "SING ") JOHNNY KEMP 
COLUMBIA 38 -68569 

® NEw, 1 
LITTLE JACKIE WANTS TO BE A STAR 
COLUMBIA 38 -68674 

LISA LISA 

NEW P. 1 LOVE SAW IT KARYN WHITE 
WARNER BROS. 7 -27538 

O Products with the greatest airplay gains this week. Videoclip availability. Billboard, copyright 1989. 

Billboard POWER PLAYLISTS 
Sample Playlists of the Nation's Largest Crossover 

FOR WEEK ENDING 
APRIL 22 1989 

Radio Stations 

HOT 
FM r 97 !lflJe 

A - Donna Summer, This Time I Know It's F 

EX EX Lisa Lisa 8 Cut Jam, Little Jackie W 

EX EX Robbie Need Somebody Like You 
EX EX Waterfront, try 

New York P.D.: Steve Ellis 
1 2 Stevie B, I Wanna Be The One 
2 1 Milli Vanilli, Girl You Know It's Tru 
3 B Madonna, Like A Prayer 
4 5 Fine Young Cannibals, She Drives Me C 

5 3 Sweet Sensation (With Romeo J.D.), Si 
6 10 Sa -Fire, Thinking Of You 
7 13 Tone Loc, Funky Cold Medina 
8 4 Karyn White, Superwoman 
9 15 Jody Watley, Real Love 

10 14 Debbie Gibson, Electric Youth 
11 16 Samantha Fox I Only Wanna Be With Yo 

12 Conna, Give 5 e Back My Heart 
13 17 Vanessa Williams, Dreamin' 
14 9 Dino, 24/7 
15 18 Ten City That's The Way Love Is 
16 20 Pajama parry, Yo No Se 
17 22 Noel, Change 
18 11 Kristin Bak), Don't Turn Your Back On 

19 25 Paula Abdu Forever Your Girl 

20 12 Inner City, Good Life 
21 23 Cynthia Endless Night 

22 27 Bobby Brown, Every Little Step 
23 6 Sandee, Notice Me 
24 29 Deon Estus, Heaven Help Me 
25 30 Gipsy Kings, Bamboleo 
26 26 Eighth Wonder, Baby Baby 
27 31 Neneh Cherry, Buffalo Stance 
28 33 Donna Summer, This Time I Know It's F 

29 32 The Pasadenas Tribute (Right On) 
630 - Lisa Lisa 8 Cut Jam, Little Jackie W 

31 35 Rick Astley Giving Up On Love 

32 19 Erasure, A Little Respect 
33 EX Information Society Repetition 
34 EX Secret Society, We Belong Together 
35 EX The Belle Stars, Iko Iko (From "Rain 
A - Edelweiss, Bring Me Edelweiss 
A - Mica Pads, My One Temptation 
A - Deniz, You Were The One 

EX EX Madonna Express Yourself 

EX EX Teaz 2 Pfeaz, I Want You 

ei° 
San Francisco P.D.: Keith Naftaly 

1 12 Fine Young Cannibals, She Drives Me C 

2 4 Too Short, Life Is ... Too Short 
3 6 LeVert, Just Coolin' 
4 5 New Kids On The Block I'll Be Loving 

The 5 1 Stevie D I Wanna Be The One 
6 8 Neneh Cherry, Buffalo Stance 
7 9 Madonna Like A Prayer 
8 11 Jody Watley, Real Love 
9 2 Tone Loc, Funky Cold Medina 
10 13 Surface Closer Than Friends 
11 14 Paula Abdul, Forever Your Girl 
12 22 Bobby Brown, Every Little Step 
13 16 Cynthia, Endless Night 

14 7 Sa -Fire, Thinking Of You 
15 18 The Boys, Lucky Charm 
16 20 Alexander O'Neal What Can I Say To M 

17 10 Tommy Page, A Shoulder To Cry On 
18 28 Guy, I Like 
19 23 AI B. Sure! If I'm Not Your Lover 
20 27 Maurice, This Is Acid 
21 25 Skyy, Start Of A Romance 
22 24 Deon Estes, Heaven Help Me 
23 26 Womack 8 Womack, Teardrops 

A24 - De La Soul, Me, Myself 8 1 

25 3 Bangles, Eternal Flame 
26 EX Peter Schillm The Different Story 

A27 - TKA, You Are The One 
28 EX The Belle Stars, Iko Iko (From "Rain 
29 29 Debbie Gibson, Electric Youth 
30 EX Natalie Cole, Missing You Like Crazy 
A - Usa Lisa & Cult Jam, Little Jackie W 

A - Gipsy Kings, Bamboleo 
A - Heartbrake, Never Stop Loving You 

A - Aretha Franklin Through The Storm 

EX EX Milli Vanilli, Baby Don't Forget My N 

EX EX Donny Osmond, Soldier Of Love 

e FM 
Los Angeles P.D.: Jeff Wyatt¿ 

1 1 Stevie B, I Wanna Be The One 
2 5 Madonna, Like A Prayer 
3 4 Tone Loc, Funky Cold Medina 
4 2 Ka n White, Superwoman 
5 3 Milli Vanilli, Girl You Know It's Tru 
6 8 Fine Young Cannibals, She Drives Me C 

7 6 Bobby Brown, Roni 

8 7 Debbie Gibson Lost In Your Eyes 
9 13 Paula Abdul, Forever Your Girl 
10 9 Gina Go-Go, I Can't Face The Fact 

11 17 Jody Watley, Real Love 
12 14 Sanden, Notice Me 
13 18 The Boys Lucky Charm 
14 19 Roxette the Look 
15 11 Sweet Sensation (With Romeo J.0.), Si 

16 24 Bobby Brown, Every Little 

yStep 
17 12 Cynthia, Change On Me 
18 
9 

20 Eighth 
r Estus, 

Wonder, 
aB n Help Me 

20 10 Dino, 24/7 
21 26 Sa -Fire, Thinking 01 You 

n 25 Sheens Easton, Days Like This 
23 23 Vanessa Williams, Dreamin' 
24 15 Kristin Baà, Don't Turn Your Back On 

25 22 Martika, More Than You Know 
26 16 Will To Power, Fading Away 
27 31 Neneh Cherry, Buffalo Stance 
28 32 Donny Osmond, Soldier Of Love 
29 33 Samantha Fox I Only Wanna Be With Yo 

30 36 New Kids On the Block, I'll Be Loving 
31 34 The Belk Stars, Iko Iko (From "Rain 
32 35 Debbie Gibson, Electric Youth 
33 27 Inner City, Good Life 
34 37 Michael Damian, Rock On 

35 EX Boy George, Don't Take My Mind On A T 

9_ FM 

'L v 
102.7O 

Washington P.D.: Dave Ferguson 
1 1 Anita Baker, lust Because 
2 2 Milli Vanilli, Girl You Know It's Tru 
3 3 Tracie Spencer Imagine 
4 4 Bobby Brown, Every Little Step 
5 5 Tone Loc, Funky Cold Medina 
6 7 James "1.T." Taylor 8 Regina Belle, A 

7 10 E.U. Buck Wild 
B 11 Madonna, Like A Prayer 
9 9 Dino, 24/7 

10 6 Vanessa Williams, Dreamin' 
11 12 Sweet Sensation (With Romeo 1.D.), Si 

12 15 Kid N' Play, Rollin With Kid N' Play 

13 14 Jody Watley, Real Love 
14 17 Closer 

Thinking 
Friends 

15 16 
Thi 

17 22 Paula Abbdul,lFo eStarke Your Girl 
18 18 Sheens Easton Days Like This 
19 24 New Kids On 

Easton, 
Block, I'll Be Loving 

20 20 Deon Estus, Heaven Help Me 
21 23 Stevie B I Wanna Be The One 
22 26 Natalie Cole Missing You Like Crazy 
23 27 Manniquin I Wanna Ride 
24 25 Ten City, that's The Way Love Is 

25 2B Aretha Franklin, Through The Storm 
26 EX El Debarge, Real Love 
27 30 Neneh Cherry, Buffalo Stance 
28 29 The Belle Stars, Iko Iko (From "Rain 
29 EX Lisa Usa 8 Cult Jam, Little Jackie W 

A30 - Guy, Piece Of My Love 
A - Cherrelle, Affair 
A - Al B. Sure!, It I'm Not Your Lover 

EX EX Cher & Peter Cetera, After All (Love 
EX EX Eighth Wonder, Baby Baby 
EX EX The Invasions, Wikka Wrap II 

not gone into effect yet. Stations opt- 
ing for the per- program route, Gertz 
says, "are going to have the obliga- 
tion of determining the music content 
of the programs. And the only way 
the stations would be able to do that 
would be to get a music cue sheet 
from every TV producer in the busi- 
ness and keep its own data base, 
which would be extremely expensive 
for each station. So MRI was formed 
to be a central repository for those 
cue sheets." 

Gertz says he cannot yet determine 
how many stations will be involved 
when the monitoring and reporting 
get under way. Each station will pay 
MRI for its service, based on the sta- 
tion's market size. 

While it is not clear how the per- 
forming rights societies will react to 
MRI as an objective information 
source, Gertz maintains that, in time, 
"they'll realize we've come up with a 
system that is absolutely fair and ac- 
curate and should meet their rigid 
standards." 

He adds that he does not know if 
ASCAP and BMI will be charged to 
receive the service. 

MRI's specific services include pre- 
paring and submitting to the per- 
forming rights societies the monthly 
per- program reports for each partici- 
pating station; ungrading and stan- 
dardizing the music cue sheets pre- 
pared by program producers; and im- 
plementing any permanent per - 
program license structure that 
current litigation may lead to. 

FOR THE RECORD 
Contrary to the impression 

given in an April 1 Billboard sto- 
ry about the Recording Industry 
Assn. of America's settlement 
with a parallel importer, the 
RIAA has made significant ef- 
forts to stop unauthorized im- 
ports of domestically available 
product in the past several 
years. Since 1982, the trade 
group has sent out 140 cease - 
and- desist letters to locations en- 
gaged in distribution and /or sale 
of unauthorized imports, and has 
also brought numerous lawsuits 
against parallel importers. 

In an article about Ingram 
Video in the April 8 issue, a 
statement by John Taylor, presi- 
dent, should have read, "Cus- 
tomers aren't served by restrict- 
ed distribution," without the 
mention that manufacturers 
should not be served. 
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MAJOR CHAINS GET CHOICE LP CUTOUT TITLES 
(Continued from page 1) 

ists ranging from Bruce Springsteen, 
Neil Diamond, and Barbra Streisand 
to George Jones, Mountain, and Miles 
Davis. These cutouts are now hitting 
select stores, but the emphasis is 
heavily on the word select, say many 
cutout vendors. 

Several dealers note the irony that 
much of the CBS cutout vinyl has 
gone -via Chicago-based cutout bro- 
ker Surplus Record and Tape Distrib- 
uting Enterprises, which handled the 
deal -to many of the dominant 
chains that have been rigorously cut- 
ting back on their regular LP stock. 
"We got what was left, I would imag- 
ine," says one source. "There was ob- 
viously a bigger profit selling it di- 
rectly to the retail store than in sell- 
ing quantities to vendors such as 
myself." 

"They didn't have any quantity," 
says another dealer. "The first item 
on the list, I'd say, `Give me X 
amount,' and they said, 'Well, there's 
only 82 of them.' " 

Yet, while unit quantity has been 
the source of complaints among 
many cutout wholesalers, the sheer 
breadth of recent label deletions has 
resulted in relatively staggering 
overall numbers. Several sources es- 
timate. the CBS dump included any- 
where from 3 million -7 million units. 
The source giving the higher figure 
notes that his estimate encompasses 
classical product. He adds that cas- 
sette and CD lists are now making 
the rounds as well. 

Furthermore, lists of MCA's recent 
deletions, made available to many 
who attended this year's National 
Assn. of Recording Merchandisers 
convention in New Orleans, were 
printed in a catalog that more than 
one wholesaler has likened to "a 
book." Comprising 37 pages, the cata- 
log offers 36 CD titles, 13 pages of 
cassette titles, and a total of 23 pages 
devoted exclusively to LPs. Several 
sources say the overall number of de- 
leted pieces falls in the range of 12 
million -13 million. 

Despite this apparent wealth of 

Plant Closes Book On Vinyl Chapter 
BY IRV LICHTMAN 

NEW YORK Faced with a sharper 
decline in demand for vinyl press- 
ings than expected, the world's larg- 
est independent record plant in the 
U.S. is calling it quits in 60 days. 

The plant, the Hauppauge Record 
Manufacturing Ltd. on Long Island, 
N.Y., was producing as many as 
100,000 albums a day in its heyday in 
the early '80s. 

According to Brian Wilson, VP of 
sales and marketing for parent 
Hauppauge Manufacturing Group 
Ltd., which also duplicates audio - 
and videotape, the plant was making 
fewer than 30,000 units daily. 

After the plant ceases operation, 
such vinyl accounts as PolyGram, 
RCA, Arista, and Profile can turn to 
four major sources of vinyl press- 
ings in the U.S. They are the CBS 
and WEA plants in Carrollton, Ga., 
and Olyphant, Pa., respectively, and 
the independents Precision in Nash- 
ville and Electrosound in Shelby- 
ville, Ind. At the height of vinyl 
pressings, some 15 major plants op- 

erated in the U.S. 
A press statement announcing 

the closure- affecting some 125 
staffers out of a total company ros- 
ter of 550 -indicates that as recent- 
ly as six months ago, executives at 
HRM had determined that record 
production could continue well into 
the '90s. But, says the company, 
what was seen as a gradual decline 
in market demand turned into a 
"swift and precipitous tailspin." 

"We have had great difficulty 
supporting daily operation of our 
plant with sufficient workload," 
says Roger Gouldstone, president of 
HMG. 

Says Don Olesen, executive VP of 
HMG, "The industry attitude to- 
ward vinyl product appears more 
and more reminiscent of the eight- 
track dinosaur. Album sales are 
now under 10% of gross unit vol- 
ume, record company executives are 
issuing harsher return penalties, 
and some chain retailers are no long- 
er purchasing albums. We have be- 
gun to experience album releases 
with no vinyl product" 

In the areas of audio- and video- 
tape duplicating, HMG indicates a 
high rate of growth. It regards 
Hauppauge Tape Manufacturing, 
formed in 1982, as the largest cas- 
sette -tape duplicator in the country, 
while its Hauppauge Video Manu- 
facturing unit, formed in 1985, is 
among the nation's leading video- 
tape duplicators. 

The vinyl plant was originally 
built in the early '60s and operated 
independently before being acquired 
by Pickwick in 1972. American Can, 
which acquired Pickwick in 1977, 
held the operation until it became an 
independent operation again in 1981, 
when a management team, led by 
Gouldstone, acquired the division. 

According to Wilson, some 50,000 
square feet out of a total of 90,000 
square feet of space in the record 
plant was used for record manufac- 
turing. Wilson says the company 
will expand its fulfillment activities 
there, including the mailing of di- 
rect -sale and point -of- purchase ma- 
terial 

cutout sales fodder, few wholesalers 
seem overwhelmingly convinced a vi- 
nyl bonanza awaits them. 

"The fact of the matter is that if 
it's a great title, then there is some 
demand," says one high -placed 
source. "But not the demand there 
used to be. I get records now that in 
the old days I could have sold a mil- 
lion of. Today, you're lucky if you can 
sell ... God knows how many. 

"Let me put it to you this way: I 
don't know if there's a record today 
that I'd buy a lot of, no matter what 
it is. In the old days, I used to look for 
millions. But not today." 

For many, the cutout LP's sales 
strength was long ago supplanted by 
that of the cassette; uniformly, 

wholesalers point to the growing 
availability of cutout CDs as an indi- 
cator of the smooth sales transition 
their businesses are undergoing. Yet 
many also feel that CBS Records, for 
one, might have jumped the gun and 
deleted sales -worthy product too 
soon. 

"What's the future of my business 
in LPs ?" says Denny Hamilton, presi- 
dent of Last Chance Records and 
Tapes in Little Rock, Ark. "I can sell 
LPs as long as I can get them -but if 
they quit making them, where am I 
going to get them ?" Like many cut- 
out wholesalers, Hamilton was sell- 
ing CBS' budget vinyl and cassette 
series to his customers "regularly," 
he says. "I reordered it monthly -not 

huge quantities, but it was a regular 
business." 

Given the limited quantities of 
CBS' recently deleted titles, Hamil- 
ton adds, "when they start calling 
this merchandise in, who knows how 
much is out there in the system? I 
can't believe people would return it, 
now that they can't get it again." 

Barry Grant Clark, president of 
Springfield, Mass.-based cutout firm 
Off -Beat Records, notes that his 
small indie -store clientele was espe- 
cially interested in the CBS deletions. 

"It's amazing how educated the re- 
tailer is today," he says. "They'd call 
us up and say, 'Did you get the CBS 
list? What's the deal with it ?' And I 
feel kind of left out in the cold. I have 

VID EXECS WORRIED ABOUT 
(Continued from page 5) 

search, Bleimeister said that the busi- 
ness is increasingly A- and mega -A -ti- 
tle driven. In the first quarter of 
1989, he said, there were 28 titles out 
of a total of 92 titles released by the 
top companies that would 'qualify as 
A titles. Revenues from those A titles 
were $321 million, or 81% of all whole- 
sale rental revenues. 

In the first quarter of 1988, he said, 
there were 27 A titles out of a total of 
116 titles released; revenues were 
$300 million, or 74% of all wholesale 
revenues. 

"The share of A titles as a percent- 
age of total revenues increased dra- 
matically. We are looking at 9% 
growth in A -title revenues and the 
wholesale revenue share going from 
74% to 81 %." 

B titles, said Bleimeister, continue 
to be on the decline. "There's no fi- 
nancial incentive for small indepen- 
dent movies to be made today like 
there was in the mid -'80s. As a result, 
fewer movies are being made." 

According to Eric Doctorow, senior 
VP /GM, Paramount Home Video, 
"There is an alarming pattern of 
smaller specialty stores -the back- 
bone of our business -not growing 
at the pace we would like to see." Ap- 
proximately 50% of all locations, he 
said, buy product on a COD basis and 

ZERO GROWTH IN RENTALS 

are generally undercapitalized. 
"Before we started our depth -of- 

copy campaign we saw a marketplace 
having 50 million VCR homes with 
the average mega -A titles selling 
225,000 units each. The ratio of copies 
to VCR homes was 222 -to-1. 

"Last year we saw 54 million VCRs 
and average mega -A titles selling on 
average 414,000 titles, a ratio of 128 - 
to-1. 

"Unfortunately, in the first half of 
1989 there seems to be another turn- 
around. We're seeing dealers buying 

less deep than they were before on A 
titles. Today, with about 56 million 
VCRs, the average mega -A title is 
selling about 316,000 units, a 177 -to-1 
ratio. That may not be a bad number, 
since there may be a natural or artifi- 
cial wall. But we're concerned that 
satisfying the consumer is what the 
video experience is all about. If many 
retailers are not giving customers 
what they want, that's cause for con- 
cern." 

Doctorow said there are also some 
"disturbing numbers" on the sell- 

through side of the business. 
In 1987, he said, the average video 

store held 137 units of sell -through in- 
ventory. Today that number is 129 
units. "That's only eight units, but it 
shows a declining trend and that con- 
cerns us." 

The sell -through business, he said, 
is growing by leaps and bounds. Not 
a day goes by, he said, that racks 
don't order 1,000 -10,000 pieces. 

"Unfortunately we're not seeing 
that growth in the video specialty 
stores," he said. 

FAIRNESS DOCTRINE BILL SENT TO HOUSE FOR VOTE 
(Continued from page 1) 

industry to back off opposition to the 
fairness doctrine in order to ensure 
the passage of other bills, such as 
pending license -reform legislation. 

Rep. Billy Tauzin, D.-La., a long- 
time supporter of broadcast reform 
legislation and a co-sponsor of a ra- 
dio -only bill pending in the House, 
nevertheless has suggested that the 
industry "cut loose" from its opposi- 
tion stand. 

The issue now becomes more parti- 
san as leaders in the Democratic-con- 
trolled Congress push to codify the 
ditched Federal Communications 

Commission rule on fairness. This 
partisanship was underlined last 
week when officials at the Justice De- 
partment recommended that Presi- 
dent Bush veto any such legislation. 

The FCC repealed the rule requir- 
ing airing of opposing views on con- 
troversial issues in 1987, claiming it 
was outdated and restricted free ex- 
pression. President Reagan later ve- 
toed a package bill that contained a 
fairness codification section, saying it 
limited broadcasters' freedom of 
speech. 

Nevertheless, some lawmakers 

have continued to push for the codifi- 
cation as a means to "hold the 
strings" on broadcast licenses to as- 
sure the airing of public issues at a 
time when deregulation and the new 
technologies have changed the face 
of the communication industries. 

Proponents have also gathered am- 
munition with the release of a public - 
interest -group survey that indicates 
radio and TV coverage of issue -ori- 
ented programming has dropped by 
51% since the repeal of the doctrine 
(Billboard, April 15). 

some CBS [product], but there's not a 
whole heck of a lot to get out. And I 
have to give them a story-and the 
true story is, from what we under- 
stand, that it was sold off to a lot of 
the major retailers, such as Sam 
Goody and Tower. And Camelot, I'm 
sure, got a chunk out of it." 

One Cutout dealer voiced a senti- 
ment many others echoed: "The bro- 
kers want to make sure everybody 
gets their fill if they can, but every- 
body's got their favorites. So if 
you're Joe Blow and you're buddy - 
buddy with somebody, you're going 
to get your better fill, obviously." 

Vern Cupples, president of West- 
ern Record Sales in Richmond, Calif., 
which supplied Tower with its CBS 
cutouts, says he was "really most 
surprised" at the quality titles made 
available. 

"I know I took as much as I could," 
says Cupples. "There was no caution 
on my part at all. I can't speak for 
somebody else, but as far as I'm con- 
cerned, there's still an awful lot of 
turntables out there. Certainly the 
CD is the medium of the future -but 
for now, there's still a lot of LP buy- 
ers out there." 

Despite some dealer complaints of 
a small fill on their orders, others 
note that the quantities may be limit- 
ed because the labels intentionally let 
their vinyl inventories dwindle. "I 
just don't think the manufacturers 
have excess on the real old back cata- 
log," says one major vendor. "They 
might have limited quantities. They 
might have less than a thousand 
copies that they're going to dump - 
and that's nothing, becalfse whoever 
buys them will ship the world." None- 
theless, he adds, "if you look at re- 
cent titles -for example the last Da- 
vid Bowie LP, or any artist one or 
two [LPs] back -there's tons." 

Though some have been eager to 
compare the ongoing vinyl- dumping 
situation with the monaural -LP dele- 
tions of the mid -'60s, one high -placed, 
longtime vendor disputes the compar- 
ison. "Not only was it much larger," 
he says, "but it was much easier to 
get rid of them. You've got to under- 
stand that you have a large amount 
of wholesalers and retailers that no 
longer carry records period- wheth- 
er they be cutout, front -line, or any- 
thing. They just don't carry them." 

Despite the diminishing vinyl sup- 
ply, most cutout vendors are already 
doing a thriving business on deleted 
or budget CDs. Off -Beat Records' 
April catalog, for example, offers CD 
titles by such artists as AC /DC, a= 

Ha, Club Nouveau, Duke Ellington, 
Split Enz, and the Cars, among many 
others. 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST 
LABEL & NUMBER/ DISTRIBUTING LABEL (SUG. LIST PRICE)* 

TITLE 

3 11 3 

2 1 3 10 

3 2 1 11 

4 4 2 40 

6 8 7 

12 12 19 

7 5 5 10 

8 10 9 35 

9 9 7 40 

10 1 4 24 

11 11 10 34 

12 8 6 87 

13 18 23 5 

14 15 16 14 

15 16 19 25 

16 14 14 29 

17 13 13 23 

18 17 15 88 

19 21 22 11 

20 19 17 22 

21 22 20 47 

22 24 25 31 

23 20 18 31 

24 23 24 49 

25 26 28 12 

26 27 27 28 

32 34 45 

28 29 31 32 

29 25 21 25 

70 2 

31 28 30 13 

32 33 33 

33 30 26 10 

35 36 39 

35 31 29 27 

39 56 

37 37 38 8 

40 50 8 

39 38 39 

40 34 32 

41 48 54 

42 36 35 52 

43 42 40 13 

47 48 

45 45 57 4 

46 46 46 20 

47 52 60 7 

61 67 21 

49 43 43 

47 30 

** N0.1 ** 
MADONNA SIRE 25844/WARNER BROS. (998) (CD) 1 week at No. One LIKE A PRAYER 

TONE LOC DELICIOUS VINYL DV 3000 /ISLAND (8.98) (CD) LOC -ED AFTER DARK 

DEBBIE GIBSON £2 ATLANTIC 81932 (998) (CD) ELECTRIC YOUTH 

BOBBY BROWN A3 MCA 42185 (8 98) (co) DON'T BE CRUEL 

. FINE YOUNG CANNIBALS I.R.S. 6273 /MCA (9.98) (CD) THE RAW & THE COOKED 

GUNS N' ROSES A2 GEFFEN GHS 24198 (8.98) (CD) G N' R LIES 

ROY ORBISON A VIRGIN 91058 (9.98) (CD) MYSTERY GIRL 

NEW KIDS ON THE BLOCK COLUMBIA FC 40985 (CD) HANGIN' TOUGH 

PAULA ABDUL A VIRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL 

TRAVELING WILBURYS A2 WILBURY 25796 /WARNER BROS. (9.98) (CD) TRAVELING WILBURYS 

LIVING COLOUR EPIC BFE 44099/E.P.A. (CD) VIVID 

GUNS N' ROSES £7 GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 

MILLI VANILLI ARISTA AL 8592 (9 98) (CD) GIRL YOU KNOW IT'S TRUE 

SOUNDTRACK ATLANTIC 81933 (9.98) (CD) BEACHES 

BANGLES COLUMBIA OC 44056 (CD) EVERYTHING 

BON JOVI A4 MERCURY 836 345 1 /POLYGRAM (CD) NEW JERSEY 

MIKE + THE MECHANICS ATLANTIC 81923 (9.98) (CD) LIVING YEARS 

DEF LEPPARD A9 MERCURY 830 675 1/POLYGRAM (CD) HYSTERIA 

SKID ROW ATLANTIC 81936 (9.98) (CD) SKID ROW 

R.E.M. WARNER BROS.25795(9.98)(CD) GREEN 

ROD STEWART A WARNER BROS. 25684 (9.98) (CD) OUT OF ORDER 

METALLICA ELEKTRA 60812 (9.98) (CD) ... AND JUSTICE FOR ALL 

EDIE BRICKELL & NEW BOHEMIANS 
GEFFEN GI-15 24192 (8.98) (CD) 

SHOOTING RUBBERBANDS AT THE STARS 

POISON A4 ENIGMA CI- 48493 /CAPITOL (9.98) (CD) OPEN UP AND SAY ... AHH! 

ENYA GEFFEN 24233 (9.98) (CD) WATERMARK 

KARYN WHITE A WARNER BROS. 25637 (8.98) (CD) KARYN WHITE 

MELISSA ETHERIDGE ISLAND 90875 /ATLANTIC (8.98) (CD) MELISSA ETHERIDGE 

WINGER ATLANTIC 81867 (9.98) (CD) WINGER 

ANITA BAKER A3 ELEKTRA 60827 (9.98) (CD) GIVING YOU THE BEST THAT I GOT 

JODY WATLEY MCA 6276 (8.98) (CD) LARGER THAN LIFE 

COWBOY JUNKIES RCA 8568.1 -R (8.98) (CD) THE TRINITY SESSION 

ELVIS COSTELLO WARNER BROS. 25848 (9.98) (CD) SPIKE 

TESLA GEFFEN GHS 24224 (9.98) (CD) THE GREAT RADIO CONTROVERSY 

GUY A UPTOWN 42176/MCA (8.98) (CD) GUY 

KENNY G A2 ARISTA AL 8457 (9.98) (CD) SILHOUETTE 

SOUNDTRACK CAPITOL C1 -91866 (9.98) (CD) RAIN MAN 

N.W.A. RUTHLESS 57102 /PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON 

WARRANT COLUMBIA FC 44383 (CD) DIRTY ROTTEN FILTHY STINKING RICH 

VANESSA WILLIAMS WING 835 694 I /POLYGRAM (CD) THE RIGHT STUFF 

TIFFANY MCA 6267 (9.98) (CD) HOLD AN OLD FRIEND'S HAND 

TOO SHORT JIVE 1 149 -1 -J /RCA (8.98) (CD) LIFE IS ... TOO SHORT 

TRACY CHAPMAN A3 ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 

LOU REED SIRE 25829 /WARNER BROS. (9.98) (CD) NEW YORK 

XTC GEFFEN GHS 24218 (9.98) (CD) ORANGES AND LEMONS 

DEPECHE MODE SIRE 25853 /WARNER BROS. (15.98) (CD) 101 

EAZY-E I RUTHLESS SL 57100 /PRIORITY (8.98) (CD) EAZY- DUZ -IT 

SOUNDTRACK ARISTA AL 8593 (9.98) (CD) WORKING GIRL 

M.C. HAMMER CAPITOL C1 -90924 (8 98) (CD) LET'S GET IT STARTED 

WAS (NOT WAS) CHRYSALIS 41664 (CD) WHAT UP, DOG? 

VIXEN EMI 46991 (998) (CD) VIXEN 

51 51 42 11 NEW ORDER QWEST 25845 /WARNER BROS. (9.98) (CD) TECHNIQUE 

52 49 52 40 CINDERELLA A2 MERCURY 834 6121 /POLYGRAM (CD) LONG COLD WINTER 

53 50 45 26 U2 A3 ISLAND 91003 /ATLANTIC (14.98) (CD) RATTLE AND HUM 

54 54 41 21 JOURNEY COLUMBIA OC 44493 (CD) JOURNEY'S GREATEST HITS 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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LABEL. & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

55 55 55 7 SIMPLY RED ELEKTRA 60828 (9.98) (CD) A NEW FLAME 

56 53 51 26 BULLETBOYS WARNER BROS. 25782 (8.98) (CD) BULLETBOYS 

57 57 59 19 GIPSY KINGS MUSICIAN 60845 /ELEKTRA (998) (CD) GIPSY KINGS 

58 44 37 13 RICK ASTLEY RCA 8589-142(9.98) (CD) HOLD ME IN YOUR ARMS 

59 56 49 22 THE BOYS MOTOWN 6260 (8.98) (CD) MESSAGES FROM THE BOYS 

60 60 62 14 SLICK RICK DEF JAM FC 40513 /COLUMBIA (CD) THE GREAT ADVENTURES OF SLICK RICK 

61 62 68 22 SAMANTHA FOX JIVE 1150 -1-J /RCA (9.98) (CD) I WANNA HAVE SOME FUN 

62 64 65 10 LYLE LOVETT MCA /CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND 

63 59 44 42 NEW EDITION A MCA 42207 (8.98) (CD) HEART BREAK 

® NEW 1 W.A.S.P. CAPITOL C1 -48942 (8.98) (CD) THE HEADLESS CHILDREN 

65 105 - 2 BONNIE RAITT CAPITOL C1 -91268 (8.98) (CD) NICK OF TIME 

66 63 64 9 HANK WILLIAMS, JR. WARNER /CURB 25834 /WARNER BROS. (9.98) (CD) GREATEST HITS III 

67 58 53 21 SHEENA EASTON MCA42249(8.98) (Co) THE LOVER IN ME 

® 69 71 11 TANITA TIKARAM REPRISE 25839 (8.98) (CD) ANCIENT HEART 

6g 72 73 29 ROB BASE & D.J. E -Z ROCK PROFILE 1267 (8.98) (co) IT TAKES TWO 

70 67 70 10 THE REPLACEMENTS SIRE 25831 /REPRISE (9.9B) (CD) DON'T TELL A SOUL 

71 74 81 11 SWEET SENSATION Arco 90917 (8.98) (CD) TAKE IT WHILE IT'S HOT 

72 65 58 27 LUTHER VANDROSS A EPIC DE 44308 /E.P.A. (CD) ANY LOVE 

]3 136 - 2 ANDREAS VOLLENWEIDER COLUMBIA oc 45154 (CD) DANCING WITH THE LION 

74 93 117 4 DE LA SOUL TOMMY BOY 1019 (8.98) (CD) 3 FEET HIGH AND RISING 

75 82 93 28 QUEENSRYCHE EMI 48640 (9.981 (CD) OPERATION: MINDCRIME 

]6 125 - 2 THE OUTFIELD COLUMBIA oc 44449 (CD) VOICES OF BABYLON 

77 77 79 7 STEVIE B LMR 5531 (8.98) (CD) IN MY EYES 

]$ 81 83 7 TAKE 6 REPRISE 25670 (8.98) (CD) TAKE 6 

19 80 80 22 LEVERT ATLANTIC 81926 (9.98) (CD) JUST COOLIN' 

80 66 61 37 SOUNDTRACK A4 ELEKTRA 60806 (9.98) (CD) COCKTAIL 

81 83 84 29 SA -FIRE CUTTING /MERCURY 834 922 1/POLYGRAM (CD) SA -FIRE 

® 84 - 2 HOWARD JONES ELEKTRA 60794 (998) (CD) CROSS THAT LINE 

® 85 94 9 EXODUS COMBAT 2001 /IMPORTANT (8.98) (CD) FABULOUS DISASTER 

84 68 63 75 GEORGE MICHAEL A7 COLUMBIA oc 40867 (CD) FAITH 

® 91 112 27 THIRTY EIGHT SPECIAL A &M SP 5218 (8.98) (co) ROCK & ROLL STRATEGY 

86 73 72 11 THE FIXX RCA 8566.1 -R (898) (CD) CALM ANIMALS 

87 75 74 10 ALABAMA RCA 8587 -1-R (9.98) (CD) SOUTHERN STAR 

88 71 69 47 BREATHE A &M SP 5163 (8.98) (CD) ALL THAT JAZZ 

0 90 92 6 THE PASADENAS COLUMBIA FC 45065 (CD) TO WHOM IT MAY CONCERN 

® 96 137 40 LITA FORD RCA 6397 -1 -R (8.98) (CD) LITA 

'CI 98 106 7 SURFACE COLUMBIA FC 44284 (CD) 2ND WAVE 

92 92 104 8 CHRIS REA GEFFEN GHS 24232 (9.98) (CD) NEW LIGHT THROUGH OLD WINDOWS 

® 94 105 4 JULIAN LENNON ATLANTIC 81928 (9.98) (CD) MR. JORDAN 

94 79 76 62 BASIA EPIC BFE 40767/E.P.A. (CD) TIME AND TIDE 

® NEW I ROXETTE EMI 91098 (9.98) (CD) LOOK SHARP! 

96 78 75 7 METAL CHURCH ELEKTRA 60817 (9.98) (CD) BLESSING IN DISGUISE 

97 107 119 4 DEON ESTUS MIKA 835 713 -1 /POLYDOR (CD) SPELL 

® 99 99 8 K-9 POSSE ARISTA AL 8569 (8.98) (CD) K -9 POSSE 

® 130 188 3 THE NEVILLE BROTHERS A &M SP 5240 (8.98) (CD) YELLOW MOON 

® 102 102 19 KID 'N PLAY SELECT 21628 (8.98) (CD) 2 HYPE 

121 130 17 THE DEAD MILKMEN FEVER 73351/ENIGMA (8.98) (CD) BEELZEBUBBA 

102 101 88 11 MIDGE URE CHRYSALIS FV 41649 (CD) ANSWERS TO NOTHING 

® 114 122 8 BEBE & CECE WINANS CAPITOL 90959 (8.98) (CD) HEAVEN 

104 89 85 28 KIX ATLANTIC 81877 (9.98) (CD) BLOW MY FUSE 

105 88 87 21 KISS A MERCURY 836 427 I /POLYGRAM (CD) SMASHES, THRASHES & HITS 

106 95 86 45 ERASURE SIRE 25730 /REPRISE (898) (CD) THE INNOCENTS 

107 76 66 83 WHITE LION ATLANTIC 81768 (8.98) (CD) PRIDE 

108 103 89 23 RATT ATLANTIC 81929 (9.98) (CD) REACH FOR THE SKY 

IMI 113 113 84 SOUNDTRACK AID RCA 6408 -1 -R (9.98) (CD) DIRTY DANCING 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 

following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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RAP'S RISE BOOSTS INDIE ALBUM OUTPUT 
(Continued from page 1) 

ules, moving more and more artists 
up from the traditional rap and dance 
sales base of 12 -inch singles. 

"Twelve- inches are less profitable 
than they used to be," says Tom Sil- 
verman, chairman of Tommy Boy 
Records. "Albums tend to sell better, 
with cassettes and CDs. For us to be 
competitive in artist development, we 
need to be in the album market. You 
can survive on 12 -inch sales if there 
are three people in your company, 
but with 18-20 people, publicity, and 
things like a full -fledged video, you 
have to be in albums. Plus, we've de- 
veloped artists that warrant al- 
bums." 

Silverman says the increased pres- 
ence of independent labels in the gold 
and platinum album certifications 
"gives more credibility and visibility 
to all independents." 

"Tone Loc definitely has an im- 
pact," he adds. "It shows retail that 
independent labels are major compet- 
itors. The big weak point is pop radio, 
where a lot of records get played but 
not reported." 

Cory Robbins, president of Profile 
Records, says his label recently won 
a bidding war with two majors over a 
release by Domino because, "We 
were willing to go for an album from 
day one and they weren't." 

Robbins explains the general move 
toward more albums as a matter of 
"the better we do, the more chances 
we can take. There have always been 
successful companies that have more 
money to spend on whatever they 
want." Profile released 15 albums 

last year (including four reissues of 
Motorhead material) and anticipates 
15-20 releases this year. 

The increased risks of album deals 
makes any headlong plunges by inde- 
pendents risky, Robbins points out. 
"You can sign a 12 -inch for a few 
thousand dollars. An album can cost 
tens of thousands of dollars. You're 
recording 10 songs as opposed to one, 
so it can cost 10 times the amount." 

But, Robbins adds, there are still 
not enough rap albums on the market 
to satisfy demand. "If you're into 
rap, you know every album out there. 
Relatively speaking, it's a small 
amount. There are a lot of albums, 
but not compared to rock and R &B." 

Ron Resnick, executive VP at 
Sleeping Bag /Fresh Records, says 
his company will do twice as many al- 
bum releases this year as last year. 
The advantage to album releases is 
simple: "More money, much more 
money." 

"Previously, the indie developed 
the artists through a 12 -inch single, 
then the major cleaned up with the al- 
bum, reaping the benefits. But now 
we're getting hits; we do more of an 
advertising program on radio and in- 
store, because we have some vol- 
ume," Resnick says. "It's a natural 
progression to albums." 

Resnick sees Tone Loc's success 
waking up the industry to rap's 
crossover strength. 

"It shows that rap is universal and 
literally is colorblind, more of a youth 
movement than a color movement," 
he says. "It also shows that the indie 

HAVE ROYALTIES HURT IMPORTERS' BIZ? 
(Continued from page 6) 

tion and Harry Fox pressure," he 
says. And he notes that JEM Rec- 
ords, the defendant in the 1987 suit 
brought by T.B. Harms and support- 
ed by Fox, is now bankrupt. 

Barry Kobrin, president of Impor- 
tant, which was primarily an import- 
er in the early '80s, blames both the 
HFA move and the strong major la- 
bel stance against parallel imports 
for his company's virtual abandon- 
ment of the import field. "Importing 
is a dirty word around here," he says. 
"We still import slightly, but we've 
lost the edge. Everything is domestic 
distribution now." 

Despite the decline of the dollar, 
Kobrin adds, "We were able to sell 
[imported] records at $7 -$8. The de- 
cline in our [import] business was due 
to the [mechanical] licensing and 
copyright infringement concerns." 

Fox has tried to answer importers' 
complaints about double mechanical 
payments -one in the country of ori- 
gin and the other in the U.S. -by ne- 
gotiating reciprocal agreements with 
foreign mechanical rights societies. 
Both the U.K. and Scandinavian soci- 
eties have entered such pacts, under 
which mechanicals are supposed to 
be collected only in the country of 
sale. Murphy says Fox also has a ver- 
bal "understanding" with GEMA and 
STEMRA, the West German and 
Dutch rights groups, and a written 
understanding with SACEM /SDRM 
in France. 

In addition, he says, BIEM, the or- 
ganization of European mechanical 
societies, supports such reciprocal 
pacts in principle. 

But a veteran importer claims that 
"GEMA's not giving up the royalty." 
In the U.K., he adds, "we're getting 
somewhat of a rebate," but the dif- 
ference between U.S. and U.K. me- 

chanical rates on budget product is 85 
cents per unit on a 20 -track album. 

Aside from double payments, im- 
porters criticize the Fox approach for 
the unwieldy, tedious paperwork it 
requires; for the length of time re- 
quired to obtain all the licenses need- 
ed for an album, which can take up to 
a year; and for the upfront payments 
that are demanded from importers 
but not from domestic labels. 

Rectrak's Weiner, for instance, 
says his company is only importing 
catalog product that is being manu- 
factured continuously abroad. With 
regard to imports of heavy metal rec- 
ords or overstocks of other current 
records, "the business is dead, be- 
cause the logistics of dealing with 
Harry Fox are so cumbersome that 
you can't afford to do it if you're not 
going to have the record in your in- 
ventory for years to come," he says. 

"We've deleted from our catalog 
any item we don't expect to sell at 
least 2,000 pieces of in a year, or 
6,000 -7,000 of in a three-year period," 
adds Weiner, "because the adminis- 
tration is too cumbersome." 

Another problem faced by import- 
ers is that they must pay mechanicals 
on their product as soon as it clears 
customs. Domestic labels, in con- 
trast, only pay those royalties when 
they ship records. As long as the 
product sits in their warehouses, it is 
royalty -free. 

"If I make a bad buying mistake," 
says Weiner, "I have to absorb it 
rather than scrap it or cut it out. That 
means I can't take chances on new 
artists." He adds that that "hurts the 
record industry as a whole," since it 
was importers who helped break 
groups like Men At Work and the 
Stray Cats. 

labels and distribution system is 
strong enough to bring hits home and 
not to lose winners." 

Fred Munao, president of Select 
Records, says, "We're clearly putting 
out more albums today, but it's more 
a function of size rather than a 
change in the business. 

"What's happened is the market 
has developed to the point where you 
can sell albums now," Munao says. 
Select will release about 10 albums 
this year, up from its schedule of 3 
per year. 

But Munao cautions against labels 
throwing albums against the wall 
and waiting for them to stick. 

"The policy still is to develop peo- 
ple and create a market for the art- 
ists," Munao says. "I think if we're 
going to start plopping albums out 
for new artists, it doesn't make 
sense." 

The real impact of Tone Loc hitting 
No. 1 will be felt years down the 
road, Munao says. 

"Kids who have grown up with 
'Roxanne, Roxanne' as a hit record 
when they were 14, or Tone Loc when 

they're 18, will have different musical 
tastes when they reach 30," he says. 

Cathy Jacobson, VP of indepen- 
dent distribution at Island, which has 
Tone Loc's Delicious Vinyl as an affil- 
iate, says the indie move to albums is 
a necessity. "When you have a big 
single that hits at pop, pop radio 
doesn't take it seriously unless you 
have an album behind it. They're 
looking to build artists." Jacobson 
says Island's independent arms will 
"probably more than double" their al- 
bum releases this year. 

Jacobson says the new trend to- 
ward increased album releases hasn't 
changed the company's pacing of art- 
ist development. "When we sign peo- 
ple, we impress to them that it 
wouldn't make sense to go in and 
make an album on somebody for 
whom we haven't determined a direc- 
tion. Sometimes you put out a single 
and find out you're not moving in the 
right direction, but another single 
would skew them toward a demo- 
graphic more suited to them." 

Ed O'Loughlin, president of Next 
Plateau, says the increasing move to- 

ward album releases comes because, 
"We now have an opportunity to mar- 
ket and promote more successfully 
than we thought we could a few 
years ago. 

"In 1983 -84, the perception was 
that only majors could sell albums. 
But Profile changed all that. They 
triggered everyone's thinking with 
the success of Run- D.M.C. [the first 
gold rap album]. That was the cata- 
lyst." 

Next Plateau has doubled its antic- 
ipated album release schedule for 
this year, O'Loughlin says, but he 
stressed, "We don't want to do al- 
bums for albums' sake. It still boils 
down to what's in the grooves. Do 
they have enough to be said over a 
full album ?" 

Artists have picked up on the al- 
bum trend, O'Loughlin says. 
"They're more motivated now, think- 
ing album quicker," he says. "Not 
just the rap acts, but the traditional 
R &B acts as well. They're thinking in 
terms of the album, the tour, the big 
picture." 

KENNY ROGERS TO BOW $600,000 VIDEO ON NBC 
(Continued from page 1) 

et Texas," described as "the adven- 
tures of a young Texan who is taken 
into outer space." It was directed by 
noted film and clip maker Julien Tem- 
ple. 

According to Ken Kragen, Rogers' 
manager, the clip's unusually high 
budget -roughly seven times that of 
the average clip for a successful art- 
ist-is being financed jointly by NBC, 
Warner Bros., and "various outside 
sources" that he declines to name. 

Asked why it cost so much to make 
such a short piece of film, Kragen re- 
plies: "When we sat down with 
Warner Bros., everyone agreed this 
song really needed some strong visu- 
al treatment. As it turns out, much of 
the video is built around some really 
unbelievable special effects, and that 
costs a lot of money. 

"When we talked about the video 
with Warner, Mo Ostin asked me two 
questions: 'How are you going to pay 
for it ?' and 'Where will you get it 
shown ?,' " says Kragen. "We came 
up with the idea of the NBC special in 
order to answer both questions at the 
same time." 

It is not the first time Kragen has 
broken a big -budget video in the con- 
text of a network TV special: He 
pulled off a similar feat in 1985 with 
an HBO special centered on Lionel 
Richie's $400,000 -plus video extrava- 
ganza for the single "All Night 
Long." 

This time, to create a TV special 
that would serve as the framework 
for the exclusive video airing, Kra - 
gen says he contacted management 
for Parton and Nelson and obtained 
both artists' participation in the spe- 
cial, to be filmed on May 2, the date 
of the album's release. Appropriate- 
ly, the concert will be exclusively for 
NASA personnel and will be shot at 
the Johnson Space Center's Rocket 
Park in Houston. 

To further underscore the space 
connection with the "Planet Texas" 
video and the concert special, Kragen 
says some sort of tie -in may also be 
arranged with the space shuttle Dis- 
covery, which, by a happy coinci- 
dence, will be in orbit launching a Ve- 
nus probe while the special is being 
taped. 

Under the terms of the deal cut by 

Kragen with NBC Entertainment 
chief Brandon Tartikoff, the network 
will air "Planet Texas" at 10 p.m. 
EST on May 20, in the Saturday time 
slot normally occupied by "Hunter," 
one of NBC's highest -rated series. 
Such national video outlets as VH -1, 
TNN, and Country Music Television 

`This song needed 
a strong visual' 

will not be able to air the clip until 
two days after the special airs. 

Kragen says the video will have a 
hi -tech look in keeping with its high 
cost. A complicated special effect 
called rotoscoping is used heavily in 
"Planet Texas." This is a painstaking 
and time -consuming technique in 
which every other frame of 35mm 
film is transferred to video, "outlined 
with a magic wand or pencil," and 
electronically transferred to a differ- 
ent background. Indeed, the original 
budget of the clip was more than 

$700,000, Kragen notes, but the actu- 
al working figure is now down to 
$600,000. 

The video was shot during four 
days in March in Mescal, Ariz., where 
Rogers' "The Gambler" and the mov- 
ie "Desperado" were both filmed. 

Kragen will not confirm whether 
any of the financing for "Planet Tex- 
as" is coming from a possible home 
video tie -in. This would seem likely, 
however, due to the fact that Kragen 
engineered an RCA /Columbia home 
video release for Richie's "All Night 
Long" in addition to the TV special, 
to help offset that clip's high costs. 

Kragen says a number of other ele- 
ments are being tied in to help pro- 
mote the album, including a deal with 
Westwood One that will see the radio 
network tape the concert for a Memo- 
rial Day weekend syndicated broad- 
cast. Also planned are screenings for 
snippets of "Planet Texas" on NBC's 
"The Tonight Show" (May 10) and 
"Today" (May 17) and various retail 
promotions being organized by 
Warner Bros. 

JUSTICE DEPT OKS TIME -WARNER MERGER 
(Continued from page 5) 

recorded music assets at $3.3 billion 
in 1989 and almost $4 billion in 1990. 
The company's music publishing 
holdings were valued at $900 million 
in 1989 and $990 million in 1990. 

Based on earnings and cash flow, 
the investment firm estimated that 
Time -Warner stock would trade up to 
$130 -$140 in 1990. 

In its discussion of the rationale be- 
hind the Time -Warner merger, the 
Mabon, Nugent report said, in part, 
"Warner's reasons for expansion go 
beyond the need to simply crack new 
markets. We think that Warner man- 
agement is looking out to 1992 and 
seeing a world where domestic com- 
pact disk sales growth, a main impe- 
tus to the Record Group's growth, 
will show signs of a slowdown." 

But the company still estimates a 
17% compound annual growth rate 
for WCI's Recorded Music & Music 
Publishing group through 1990, fu- 
eled by the domestic CD market. Mu- 
sic publishing profits are estimated 

to grow by 20% between 1988 and 
1990. 

The investment report does not 
break out prospective figures for a 
new Time -WCI home video division, 
which would combine four separate 
entities -Warner Home Video, HBO 
Video, Lorimar Home Video, and 
Cannon Home Video -under one 
roof. Such an estimate would be diffi- 
cult, since the two companies do not 
delineate separate home video fig- 
ures in their quarterly and annual 
balance sheets. 

WCI senior VP Geoffrey Holmes 
declined comment on the Mabon, Nu- 
gent estimates, saying, "Whether 
they're going to be accurate, I don't 
know. We're now in registration with 
the Securities & Exchange Commis- 
sion, so we can't make any esti- 
mates." 

Assistance in preparing this story 
provided by Bill Holland in Wash- 
ington. 
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Billboard. TOP POP ALBUMSTM continued 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

110 110 110 9 DAVE GRUSIN GRPGR 9579 (9.98) (CD) DAVE GRUSIN COLLECTION 

(113 128 128 5 HIROSHIMA EPIC OE 45022/E.P.A. (CD) EAST 

112 115 114 27 SIR MIX -A -LOT NASTYMIX 70123 (8.98) (CD) SWASS a 137 153 3 EXTREME A &M SP 5238 (a.98) (Co) EXTREME 

114 100 100 12 MARTIKA COLUMBIA FC 44290 (CD) MARTIKA 

115 87 78 65 TAYLOR DAYNE ARISTA AL 8529 (9.98) (CD) TELL IT TO MY HEART 

126 126 5 ANIMOTION POLYDOR 837 314 1 /POLYGRAM (CD) ANIMOTION 

117 86 82 20 FLEETWOOD MAC WARNER BROS. 25B01 (9.98) (CD) GREATEST HITS c 120 120 5 GARY MOORE VIRGIN 91066 (9.98) (CD) AFTER THE WAR 

®1 147 164 3 SOUNDTRACK CYPRESS YL 90125/A &M (9.98) (CD) DREAM A LITTLE DREAM 

120 122 116 15 TODAY MOTOWN 6261 (8.98) (CD) TODAY 

a135 148 29 ANTHRAX MEGAFORCE /ISLAND 91004 /ATLANTIC (9.98) (CD) STATE OF EUPHORIA 

122 97 97 20 THE WATERBOYS CHRYSALIS 41589 (CD) FISHERMAN'S BLUES 

123 104 98 76 INXS 3 ATLANTIC 81796 (9.98) (CD) KICK 

124 124 115 6 TNT MERCURY 836- 777- I /POLYGRAM (CD) INTUITION 

125 108 96 45 VAN HALEN 3 WARNER BROS. 25732 (9.98) (CD) OU8 1 2 

126 123 111 32 MICHELLE SHOCKED MERCURY 834 924 1/POLYGRAM (CD) SHORT SHARP SHOCKED 

®2 133 118 31 K.T. OSLIN RCA 8369.1 -R (8.98) (CD) THIS WOMAN 

128 112 109 42 STEVE WINWOOD 2 VIRGIN 90946 (9.98) (CD) ROLL WITH IT 

129 111 91 22 JOE SATRIANI RELATIVITY 8265 /IMPORTANT (6.98) (CD) DREAMING # 11 

130 117 124 86 DEBBIE GIBSON 3 ATLANTIC 81780 (8.98) (CD) OUT OF THE BLUE 

ca 143 147 3 WENDY AND LISA COLUMBIA FC 44341 (CD) FRUIT AT THE BOTTOM 

132 119 90 21 CROSBY, STILLS, NASH & YOUNG ATLANTIC 81888 (9.98) (CD) AMERICAN DREAM 

133 129 108 23 HOUSE OF LORDS RCA /SIMMONS 8530-1-R/RCA (8.98) (CD) HOUSE OF LORDS 

® 141 141 5 BOY GEORGE VIRGIN 91022 (9.98) (CD) HIGH HAT 

In 138 138 6 ASHFORD & SIMPSON CAPITOL C1 -46946 (9.98) (CD) LOVE OR PHYSICAL 

136 106 77 24 STEVE EARLE UNI 7 /MCA (8.98) (CD) COPPERHEAD ROAD 

137 109 101 8 GEORGE STRAIT MCA 42266 ca.98) (co) BEYOND THE BLUE NEON 

138 140 156 4 ALEX BUGNON ORPHEUS 75602/EMI (8.98) (CD) LOVE SEASON 

NEW 1 THE JUDDS RCA 95951 -R (9.98) (CD) RIVER OF TIME 

140 142 146 5 GUADALCANAL DIARY ELEKTRA 60848 (9.98) (CD) FLIP FLOP 

® 150 135 35 THE JUDDS RCA /CURB 8318 -1 -R /RCA (8.98) (CD) GREATEST HITS 

In 167 - 2 PHOEBE SNOW ELEKTRA 60852 (9.98) (CD) SOMETHING REAL 

143 127 127 5 DINO 4TH & BWAY BWAY 4011 /ISLAND (8.98) (CD) 24/7 

® 170 194 3 SIREN MERCURY 836.776.1 /POLYGRAM (CD) ALL IS FORGIVEN 

145 149 142 29 THE JEFF HEALEY BAND ARISTA AL 8553 (8.98) (CD) SEE THE LIGHT 

146 131 103 10 BOB DYLAN & THE GRATEFUL DEAD COLUMBIA oc 45056 (Co) DYLAN & THE DEAD 

147 148 176 4 THE RADIATORS EPIC FE 44343/E.P.A. (CD) ZIGZAGGING THROUGH GHOSTLAND 

148 132 129 36 INFORMATION SOCIETY INFORMATION SOCIETY TOMMY BOY TBLP 25691 /REPRISE (8.98) (CD) 

149 118 95 13 RUSH MERCURY 836 346 -1 /POLYGRAM (CD) A SHOW OF HANDS 

® 173 191 3 THE PROCLAIMERS CHRYSALIS 41668 (CD) SUNSHINE ON LEITH 

151 152 152 4 ROBYN HITCHCOCK 'N' THE EGYPTIANS A &M 5241 (8.98) (CD) QUEEN ELVIS 

152 153 154 32 BAD COMPANY ATLANTIC 81884 (9.98) (CD) DANGEROUS AGE 

an162 151 7 M.O.D. MEGAFORCE MC 1360 /CAROLINE (8.98) (CD) GROSS MISCONDUCT 

154 139 133 35 THE ESCAPE CLUB ATLANTIC 81871 (9.98) (CD) WILD, WILD WEST 

168 180 4 ROSANNE CASH COLUMBIA OC 45054 (Co) HITS 1979 -1989 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

Paula Abdul 9 
Alabama 87 
Animation 116 
Anthrax 121 
Ashford & Simpson 135 
Rick Astley 58 

Bad Company 152 
Anita Baker 29 
Bangles 15 
Rob Base & D.J. E -Z Rock 69 
Basia 94 
Bon Jovi 16 
Boy George 134 
The Boys 59 
Breathe 88 
Edie Brickell & New Bohemians 23 
Bobby Brown 4 
Alex Bugnon 138 
Bulletboys 56 
David Byrne Compilation 193 

Rosanne Cash 155 
Tracy Chapman 42 
Chicago 185 
Toni Childs 190 
Cinderella 52 
Elvis Costello 32 

Cowboy Junkies 31 
Crosby, Stills, Nash & Young 132 
David Crosby 166 

D.J.Jazzy Jeff /Fresh Prince 160 
Dark Angel 159 
Taylor Dayne 115 
De La Soul 74 
The Dead Milkmen 101 
Dei Leppard 18 
Depeche Mode 45 
Neil Diamond 200 
Dino 143 
Duran Duran 157 
Bob Dylan /Grateful Dead 146 

E.U. 196 
Steve Earle 136 
Sheena Easton 67 
Eazy -E 46 
Enya 25 
Erasure 106 
The Escape Club 154 
Gloria Estefan /MSM 169 
Deon Estus 97 
Melissa Etheridge 27 
Exodus 83 

Extreme 113 

Fastway 165 
Fine Young Cannibals 5 
The Fixx 86 
Fleetwood Mac 117 
Lita Ford 90 
Julia Fordham 191 
Samantha Fox 61 

Kenny G 35 
Debbie Gibson 3, 130 
Gipsy Kings 57 
Dave Grusin 110 
Guadalcanal Diary 140 
Guns N' Roses 12, 6 
Guy 34 

M.C. Hammer 48 
The Jeff Healey Band 145 
Helloween 195 
John Hiatt 189 
Hiroshima 111 
Robyn Hitchcock /Egyptians 
House Of Lords 133 

Ice -T 168 
Indigo Girls 171 

151 

Information Society 148 
INXS 123 

Michael Jackson 156 
Jane's Addiction 162 
Al Jarreau 173 
Howard Jones 82 
Journey 54 
The Judds 141, 139 

K -9 Posse 98 
Kid 'N Play 100 
King Tee 186 
Kiss 105 
Kix 104 

Julian Lennon 93 
LeVert 79 
Living Colour 11 
Love And Money 180 
Lyle Lovett 62 

M.O.D. 153 
Madonna 1 

Martika 114 
Bobby McFerrin 161 
Metallica 22 
Metal Church 96 

W I-3 áW 3 
', 
3s 
N< 

z 01- 
= 
3O 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE). 

156 134 121 83 MICHAEL JACKSON A6 EPIC DE 40600 /E.P.A. (CD) BAD 

157 116 107 25 DURAN DURAN CAPITOL CI- 90958(9.98) (CD) BIG THING 

® 174 161 41 ROBERT PALMER EMI 48057 (9.98) (CD) HEAVY NOVA 

159 161 165 4 DARK ANGEL COMBAT 8264 /IMPORTANT (8.98) (CD) LEAVE SCARS 

160 155 144 53 D.J. JAZZY JEFF & THE FRESH PRINCE A2 HE'S THE D.J., I'M THE RAPPER 
JIVE 1091 -1-J /RCA (8.98) (CD) 

161 159 131 53 BOBBY MCFERRIN EMI E1 48059 (9.98) (CD) SIMPLE PLEASURES 

162 151 140 32 JANE'S ADDICTION WARNER BROS. 25727 (8.98) (CD) NOTHING'S SHOCKING 

163 158 143 50 AL B. SURE! WARNER BROS. 25662 (8.98) (CD) IN EFFECT MODE 

® 182 185 4 THE UNTOUCHABLES TWIST 72342 /RESTLESS (8.98) (CD) AGENT DOUBLE O SOUL 

® NEW 1 FASTWAY GWR 75411 /ENIGMA (8.98) (CD) ON TARGET 

166 145 125 10 DAVID CROSBY A &M SP 5232 (8.98) (CD) OH YES I CAN 

167 144 136 19 THE PURSUIT OF HAPPINESS CHRYSALIS BFV 41675 (CD) LOVE JUNK 

168 157 171 30 ICE -T SIRE 25765 /WARNER BROS. (8.98) (CD) POWER 

169 176 168 97 GLORIA ESTEFAN & MIAMI SOUND MACHINE A2 EPIC OE 40769/E.P.A. (CD) LET IT LOOSE 

170 172 172 3 SOUNDTRACK A &M SP 3915 (9.98) (CD) BILL & TED'S EXCELLENT ADVENTURE 

7® 196 - 2 INDIGO GIRLS EPIC FE 45044/E.P.A. (CD) INDIGO GIRLS 

172 146 134 18 THEY MIGHT BE GIANTS BAR /NONE 72600 /RESTLESS (8.98) (CD) LINCOLN 

173 177 160 21 AL JARREAU REPRISE 25778 (9.98) (CD) HEART'S HORIZON 

7® NEW 1 THREE TIMES DOPE ARISTA AL 8571 (8.98) (CD) ORIGINAL STYLIN' 

175 181 167 72 ORIGINAL LONDON CAST POLYDOR831 273- 1 /POLYGRAM (CD) PHANTOM OF THE OPERA 

176 185 159 24 BARBRA STREISAND COLUMBIA 40880 (Co) TILL I LOVED YOU 

177 164 145 20 PINK FLOYD COLUMBIA PC2 44484 (CD) DELICATE SOUND OF THUNDER 

178 178 170 39 RANDY TRAVIS WARNER BROS. 25738 (8.98) (CD) OLD 8 X 10 

179 171 158 27 EDDIE MONEY COLUMBIA OC 44302 (CD) NOTHING TO LOSE 

180 175 175 5 LOVE AND MONEY MERCURY 1336 498 1/POLYGRAM (CD) STRANGE KIND OF LOVE 

$1 198 - 2 TOM TOM CLUB SIRE 25888 /REPRISE (9.98) (CD) BOOM BOOM CHI BOOM BOOM 

® 197 - 2 YELLO MERCURY 836- 426.1 / POLYGRAM (CD) FLAG 

183 183 - 2 VARIOUS ARTISTS WINDHAM HILL WH 1082 /A &M (9.98) (CD) WINDHAM HILL SAMPLER 

184 166 169 21 ROBBIE NEVIL EMI 48359 (9.98) (CD) A PLACE LIKE THIS 

185 156 139 42 CHICAGO REPRISE 25714 (9.98) (CD) 19 

® 199 177 14 KING TEE CAPITOL C1 -90544 (8.98) (CD) ACT A FOOL 

® 191 174 9 SWEET TEE PROFILE 1269 (8.98) (CD) IT'S TEE TIME 

® 195 181 27 OZZY OSBOURNE CBS ASSOCIATED OZ 44245/E.P.A. (CD) NO REST FOR THE WICKED 

189 169 155 31 JOHN HIATT A &M SP 5206 (8.98) (CD) SLOW TURNING 

190 154 132 44 TONI CHILDS A &M SP 5175 (8.98) (co) UNION 

191 165 149 21 JULIA FORDHAM VIRGIN 90955 (8.98) (CD) JULIA FORDHAM 

192 192 - 2 JOE SAMPLE WARNER BROS. 25781 (9.98) (CD) SPELLBOUND 

NEW II. 1 
SIRE /FLY 25805 /WARNER BROS. (9.98) (CD) 

BRAZIL CLASSICS 1 BELEZA TROPICAL 

194 200 179 12 VIOLENT FEMMES SLASH 25819/WARNER BROS. (9.98) (CD) 3 

(13 NEW II. 1 HELLOWEEN RCA 9709 -1 -R (6.98) (CD) I WANT OUT 

® NEW180, 1 E.U. VIRGIN 91021 (9.98) (CD) LIVIN' LARGE 

197 1:: 186 40 PUBLIC ENEMY IT TAKES A NATION OF MILLIONS TO HOLD US BACK 
DEF JAM FC 44303 /COLUMBIA (CD) 

198 189 182 100 RANDY TRAVIS 3 WARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER 

199 179 157 75 JOE SATRIANI RELATIVITY 8193 /IMPORTANT (9.98) (CD) SURFING WITH THE ALIEN 

200 187 163 16 NEIL DIAMOND COLUMBIA OC 45025 (CD) THE BEST YEARS OF OUR LIVES 

George Michael 84 
Mike + The Mechanics 17 
Milli Vanilli 13 
Eddie Money 179 
Gary Moore 118 

N.W.A. 37 
Robbie Nevil 184 
The Neville Brothers 99 
New Edition 63 
New Kids On The Block 8 
New Order 51 

Roy Orbison 7 
Original London Cast 175 
Ozzy Osbourne 188 
K.T. Oslin 127 
The Outfield 76 

Robert Palmer 158 
The Pasadenas 89 
Pink Floyd 177 
Poison 24 
The Proclaimers 150 
Public Enemy 197 
The Pursuit Of Happiness 167 

Queensryche 75 

R.E.M. 20 Working Girl 47 
The Radiators 147 Stevie B 77 
Bonnie Raitt 65 Rod Stewart 21 
Ratt 108 George Strait 137 
Chris Rea 92 Barbra Streisand 176 
Lou Reed 43 Al B. Sure! 163 
The Replacements 70 Surface 91 
Roxette 95 Sweet Tee 187 
Rush 149 Sweet Sensation 71 

Sa -Fire 81 
Joe Sample 192 
Joe Satriani 129, 199 
Michelle Shocked 126 
Simply Red 55 
Sir Mix -A -Lot 112 
Siren 144 
Skid Row 19 
Slick Rick 60 
Phoebe Snow 142 
SOUNDTRACKS 

Beaches 14 
Bill & Ted's /Adventure 
Cocktail 80 
Dirty Dancing 109 
Dream A Little Dream 119 
Rain Man 36 

TNT 124 
Take 6 78 
Tesla 33 
They Might Be Giants 172 
Thirty Eight Special 85 
Three Times Dope 174 
Tiffany 40 
Tanita Tikaram 68 
Today 120 
Tom Tom Club 181 
Tone Loc 2 
Too Short 41 

170 Traveling Wilburys 10 
Randy Travis 198, 178 

U2 53 
The Untouchables 164 

Midge Ure 102 

Van Halen 125 
Luther Vandross 72 
VARIOUS ARTISTS 

Windham Hill Sampler 183 
Violent Femmes 194 
Vixen 50 
Andreas Vollenweider 73 

W.A.S.P. 64 
Warrant 38 
Was (Not Was) 49 
The Waterboys 122 
Jody Watley 30 
Wendy And Lisa 131 
Karyn White 26 
White Lion 107 
Hank Williams, Jr. 66 
Vanessa Williams 39 
BeBe & CeCe Winans 103 
Winger 28 
Steve Winwood 128 

XTC 44 

Yello 182 
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Lights Out On N.Y. Nightlife? 
Clubs Protest Zoning Proposals 

BY CAROL COOPER 

NEW YORK Proposed revisions 
in city zoning laws here are being 
met with opposition by club and 
cabaret owners who say the 
changes would mean "slow death" 
for their businesses. The club own- 
ers also claim the city is threaten- 
ing their businesses through in- 
creased enforcement of existing 
regulations. 

The New York City Planning 
Commission is considering zoning 
changes that would restrict new 
dance clubs to weeknight closing 
times of 12:30 a.m. and weekend 
closing times of 2:30 a.m. Also un- 
der consideration are regulations 
that would require a minimum pro- 
cessing period of six months to a 
year for new dance hall permits, 
with the applications subject to re- 
view after three years. 

No date has been set by the com- 
mission for a vote on the propos- 
als. 

The new restrictions would make 
opening a new nightclub virtually 
impossible, according to the New 
York Cabaret Assn., a group of 
nightclub /cabaret owners and pro- 
moters. The group includes such 
prominent players as Tunnel, the 
Ritz, and the Village Gate. 

According to a position paper re- 
leased by the association, "The 
adoption of the proposed zoning 
changes would result in the slow 
death of [the nightclub /cabaret] in- 
dustry and would be a disaster for 

establishments that feature dance 
music." 

Association attorney Robert 
Bookman says the organization 
hopes to sit down with the city ad- 
ministration and ask them to re- 
think their proposals. 

"We also intend to form a very 
broad -based coalition in the next 
few weeks, including the recording 
industry and other members of the 
entertainment field who are inter- 
ested in a nonregulatory environ- 
ment and who understand the dan- 
gers of the city getting involved in 
picking a choosing which kinds of 
entertainment can be offered in 
New York." 

The organization is also asking in- 
terested parties to write or phone 
Deputy Mayor Robert Esnard, who 
is responsible for coordinating the 
proposed zoning laws. Bookman 
contends Esnard will be a key in 
converting "other anti -disco forces" 
within the planning commission. 

The association also intends to ad- 
dress what its members perceive as 
the stringent enforcement of noise 
ordinances, building codes, and pub- 
lic safety rules by city inspectors 
over the last two years. 

"It's interesting to realize who 
the investigatory Disco Task Force 
operating out of Midtown Enforce- 
ment is, because that indicates ex- 
actly what the city administration 
thinks of nightclubs," Bookman 
says. "It's the people and tactics the 
city used to shut down massage par- 
lors." 

Warwick Group Sponsors 
2nd AIDS Benefit Weekend 

NEW YORK The Warwick Foun- 
dation, a nonprofit group founded 
by singer Dionne Warwick, is 
sponsoring its second annual 
AIDS Benefit Gala Weekend here 
June 8 -11. Proceeds from the 
weekend -called "That's What 
Friends Are For" -will benefit the 
foundation and its new pediatric 
AIDS program. 

AIDS education and awareness 
will be the focal point during the 
four days of symposiums, work- 
shops, receptions, and showcases. 
Highlights include a Gala Educa- 
tion Dinner aboard the aircraft 
carrier U.S.S. Intrepid to be 
chaired by Barbara Sinatra; the 
dedication of the first Var- 
iety /Warwick House, a home de- 
signed for the care of children and 

babies who are HIV positive or 
have AIDS; and a concert at Avery 
Fisher Hall with Lena Horne, 
Johnny Mathis, Patti LaBelle, Lu- 
ther Vandross, and Manhattan 
Transfer. In addition, a sympo- 
sium featuring leading AIDS ex- 
perts and education workshops 
will be conducted in all five New 
York boroughs. 

The weekend will conclude with 
an evening of comedy, cabaret 
shows, and artist showcases in 
seven of the city's hottest night- 
spots. The evening is co- produced 
with the New York -based nonprof- 
it organization 24 Hours for Life, 
which has named Gladys Knight as 
its honorary chairperson for the 
special evening. BILL COLEMAN 
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Madison Square To Book The Beacon 
BY MELINDA NEWMAN 

NEW YORK Although Babylon 
Enterprises, operator of the Beacon 
Theater here, is still interested in 
converting the venue into a disco, it 
has signed a three -year deal for 
Madison Square Garden Enterprises 
to serve as a booking and marketing 
consultant for the 2,711 -seat hall. 

The decision marks the second 
time in as many weeks that a Man- 
hattan building has been awarded a 
contract to present shows at anoth- 
er venue. Last week, Radio City Mu- 
sic Hall Presentations won a three - 
year contract to book the New York 
City -owned Pier 84, an 8,000 -seat 
outdoor facility (Billboard, April 15). 

"Our goal is to bring a wide spec- 
trum of events to the Beacon," says 
Barry Mendelson, executive VP of 
MSGE. "The theater has about 140 
events a year. We'd like to add no 
less than 50 additional event days." 

In addition to the usual range of 
musical shows, Mendelson plans to 
book family shows, sporting events, 
and ethnic presentations into the fa- 
cility. When MSG's Felt Forum 
closes this summer for a two -year 
renovation, the boxing department 
will move to the Beacon, he adds. 

The first presentation under the 
new arrangement will be a limited 
engagement of "Elvis: A Rockin' 
Remembrance," which MSGE will 
co-produce. The musical retrospec- 
tive is set to play 31 performances at 
the Beacon from June 6-30. 

Despite the link with MSGE, Bab- 
ylon is continuing its appeal of a 
N.Y. State Supreme Court decision 
to keep the building a concert facili- 
ty. Three years ago, Babylon got the 
approval of the N.Y. Landmarks 
Commission to convert the 60 -year- 
old theater into a disco. However, 
the opposing wishes of the Save The 
Beacon Committee prevailed in 
court. 

According to Babylon attorney 
Gene Wolkoff, the agreement with 
MSGE does not mean that the disco 
idea has been abandoned; rather, "it 
just means that we've accepted the 
realities of litigation in New York. 
We expect that if we're successful, 
the Save The Beacon Committee will 
take a further appeal; that'll mean 
at least another year. And if we're 
unsuccessful with our appeal, then 
that's the end of the ballgame." 

Though MSGE will be "extremely 
pro- active" in promoting music 
dates, Mendelson stresses that the 

building remains open to other pro- 
moters who have frequently used 
the hall, including John Scher's 
Monarch Entertainment Bureau 
and Ron Delsener, both of whom 
also present shows at the Garden. 

"I wasn't told that Madison 
Square Garden was pursuing one- 
nighters for the Beacon," Scher 
says. "In fact, over the past year, 
MSG management has continuously 
taken the position that they aren't 
interested in that, but that they did 
feel there were some areas of the 
musical scale that were underpro- 
moted, such as ethnic shows. But if 
they are competing for one - 
nighters, it's a free country." 

"Barry [Mendelson] and the Gar- 
den are interested in increasing 
their business; I don't have any 
problem with that," Delsener says. 
"It probably won't affect a lot of the 
acts who have already built a loyalty 
with me or John." 

"If there's the opportunity to do 
one -nighters in the contemporary 
music field, we'll be very aggressive 
to ensure that they play the Bea- 
con," assures Mendelson. "But ev- 
erybody is welcome to do the same 
thing. Our primary goal is to make 
sure the Beacon is utilized." 

(Continued from page 88) 

two-day stand by the Grateful Dead, resulting in 23 ar- 
rests. J. Paul Martha, president of the Civic Arena, says 
most of those arrested were nabbed for frying to sneak 
into the building. 

HAPPY COINCIDENCES: James M. Frische, presi- 
dent of Digital Disc Corp., is the recipient of a 1989 Dig - 
tinguished Engineering Alumni Award from Purdue 
Univ. Three weeks after the Friday (21) presentation, Fri- 
sche's son David will receive a master's degree in indus- 
trial engineering from the university, some 24 years af- 
ter his dad received the same degree. 

FLORIDA SHUFFLE: At a time when many music 
chains are invading Florida, Western Merchandisers is 
retreating from the state. Wheels are in motion for Dur- 
ham, N.C.-based The Record Bar to land the five Has - 
ting's stores that Western has there. The sale will boost 
the Bar's Florida store count to 29. 

THE MUSIC OF THE WORLD: Cinedisc, the movie 
music arm of Atlanta -based Intersound International, 
is marketing a CD and cassette version of music from the 
six-hour miniseries "Around The World In 80 Days." Said 
to be one of the first music tracks recorded live on DAT, 
its release coincides with the NBC telecast April 16-18. 

THE FIRST DIGITAL studio in the Soviet Union has 
been installed at the prestigious Moscow Conservatory 
by California -based Mobile Fidelity as part of Art and 
Electronics, the U.S- Soviet recording venture (Billboard, 
April 15). Formally announcing Art and Electronics at a 
New York press conference April 11, Mobile Fidelity 
president Herbert Belkin presented the label's first 
three releases-"Bach Partitas" by Soviet violinist Ser- 
gei Stadler; a sampler of Soviet avant -garde music; and a 
collection of Armenian folk music that will benefit Arme- 
nian earthquake victims. 

POLICE IN NASHVILLE are investigating the possi- 
bility that the March 9 murder of Cash Box chart compil- 
er Kevin Hughes was music related. Nashville police of- 
ficial John Ross has been quoted as saying the depart- 
ment is probing rumors that Hughes was killed either for 
tampering or refusing to tamper with his magazine's 
country charts. Hughes was shot while walking on Music 
Row with Evergreen Records artist Sammy Sadler, who 
was wounded in the assault. 

LIVE DEAL: LIVE Entertainment confirms the sign- 
ing of a definitive agreement to buy BeckZack Corp., 

the company that owns 81 -store Strawberries Records, 
Tapes & Compact Discs. The two parties had signed a 
letter of intent in January; the deal is now expected to 
close in early June. LIVE will dole out $40.5 million in 
cash to land 96% of the chain; the other 4% will be held by 
senior Strawberries officers. 

TAKING STOCK: Blockbuster Entertainment Corp., 
moving to reduce volatility in the trading of its stock and 
woo big investors, has applied for the listing of its shares 
on the New York Stock Exchange. The company has 
been a NASDAQ National Market issue since 1986. Se- 
nior analyst Craig Bibb at Prudential -Bache Securities 
says Blockbuster's move will eliminate "erratic price 
changes" in the stock. Shares have traded at a 52 -week 
range from $8.63- $29.75, closing recently at $28.75. Block- 
buster says a Big Board listing would "increase the visi- 
bility of the company to worldwide institutional and indi- 
vidual investors." 

LABOR WATCH: A New York State labor law making 
performing arts workers employees, rather than inde- 
pendent contractors, and the purchaser of the talent the 
employer, passed the state Senate and Assembly, April 5. 
Sen. James Lack explains that when no one assumes the 
role of employer, workers are denied the right to repre- 
sentation by labor organizations, and thereby the right to 
receive standardized wages and fringe benefits. John 
Glasel, president of American Federation of Musicians' 
Local 802 says the law will only affect employers whose 
businesses gross less than $50,000 a year -any greater 
amount comes under federal law. 

A SUIT FILED April 12 by the Video Software Deal- 
ers Assn. and the Motion Picture Assn. Of America in 
U.S. District Court in Nashville challenges the constitu- 
tionality of a Tennessee statute that incorporates 
MPAA's ratings guidelines into law. Both organizations 
support voluntary enforcement of the ratings system, 
but argue that state -mandated enforcement is unconsti- 
tutional because the issuance of an R or X rating is not a 
judicial determination of obscenity by a court of law. 

BOSTON BOUND? Bob Brooks is out as production di- 
rector of album WJFK Washington, D.C., and is believed 
headed to WBOS Boston along with weekender Kevin 
Malvey. Brooks and Malvey were PD and morning man, 
respectively, when WJFK was adult alternative WBMW, 
sparking rumors that WBOS will adopt a similar format, 
using a number of former staffers from format pioneer 
KINK Portland, Ore. 
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Flesh Wound. Taking a decidedly two- fisted approach to the music business, 
Bud Prager, left, leaves Atlantic vice chairman Sheldon Vogel black- and -blue 
after "an amicable chat" about new label signee Flesh + Blood, which is 
managed by Prager. Flesh + Blood's debut album is titled "Dead, White & 
Blue." 

EXECUTIVE TURNTABLE 

RECORD COMPANIES. PolyGram Records in New York makes the following ap- 
pointments: Holly Browde, VP, business affairs; Greg Peck, VP, A &R, ur- 
ban music; Miny Durando, personnel director; Ken Walsh, director, budgets 
and operational analysis; and Caroline Sealy, compensation manager. 
Browde was director of business affairs for the label; Peck was VP of black 
music promotion and A &R for Island Records; Durando was personnel man- 
ager; Walsh was director of financial planning; and Sealy was in compensa- 
tion, all for the label. PolyGram promotes Michelle Smith to manager, adver- 
tising services. She was creative services administrator for the label. 

Mark Jackson is appointed VP, finance and control, for EMI Music World- 
wide in New York. He was chief operating officer for the Yankelovich, Clancy, 
Shulman subsidiary of Saatchi & Saatchi Holdings USA. 

Ateo Records in New York names Matt Pollack director, national album 
promotion, and Jim Coffman director, marketing. They were, respectively, 
director of national album promotion for Relativity Records and director of 
marketing for music consulting firm Contemporary Communications Corp. 

BROWDE PECK SMITH 

Chrysalis Records in New York appoints Danny Keaton and promotes 
Paul Burton to directors, East Coast A &R. They were, respectively, director 
of talent acquisitions and development for SBK Songs, and manager of East 
Coast A &R for the label. 

Basil Marshall is promoted to national product director, jazz and contempo- 
rary music, for RCA Records in New York. He was in sales, product manage- 
ment and R &B promotion for the label. 

Elektra Records in New York promotes Jim Cortez to director, Northeast 
regional album promotion, and Beau Siegel to manager, Midwest regional 
promotion & marketing, in the Minneapolis office. They were, respectively, 
Detroit promotion and marketing manager, and Minneapolis promotion & mar- 
keting manager, both for the label. 

Hugh Surratt is named to national album rock promotion for Geffen Re- 
cords in Los Angeles. He was national director, album promotion, for RCA 
Records. 

Arista Records in New York promotes Jonathan Grevatt to associate direc- 
tor, East Coast publicity; appoints Kevin Raimond local marketing manager, 
New England; and promotes Ashleigh Sanford to publicity coordinator. Gre- 
vatt was manager of tour publicity; Raimond was an intern; and Sanford was 
administrative assistant to the VP of sales, all for the label. 

Mary Timmons is promoted to manager, media relations, and Daryl Mus- 
grove is appointed manager, special markets, black music, for Atlantic Rec- 
ords in New York. They were, respectively, coordinator of media relations for 
the label, and a partner in marketing and promotion firm Expertz. 

DISTRIBUTION /RETAILING. Paul Smith is named president for CBS Records Dis- 
tribution in New York. He was senior VP /GM of marketing for CBS Records 
(story, page 88). 

Arrow Distributing Co. in Cleveland promotes Jim Freeman to executive 
VP, administration, and names Bob Pollack VP, distribution. They were, re- 
spectively, VP of distribution for the company and director of corporate distri- 
bution for Revco Drug. 

Nate Wolk is named national accounts manager for CEMA Distribution in 
Minneapolis. He was regional sales director for Intersound Records. 

Warner /Elektra /Atlantic Corp. in Chicago promotes Denny Schone to re- 
gional branch manager. He was regional sales manager for the company. 
MIMEO PEOPLE en the more, see page 82 

CDs Making Some Inroads 
Into The Children's Market 

BY MELINDA NEWMAN 

NEW YORK Although the chil- 
dren's record market is still over- 
whelmingly cassette driven, CDs are 
having an impact on some labels' 
sales. 

The record companies seeing an in- 
crease in CD sales are those with 
product that appeals to adults as well 
as children, such as Walt Disney Rec- 
ords. The company is running a 
spring CD promotion highlighting 
seven titles available only in that con- 
figuration. 

"We don't see these as being sim- 
ply for children," says Shelley Miles, 
label VP. "In fact, we're working on 
having them positioned in stores in 
CD bins, not in children's bins. We 
created special areas for them." 

On the opposite end of the spec- 
trum are such children's record labels 
as AA Wonderland and Sesame 
Street Records, whose releases are 
strictly for youngsters. Some of 
these companies don't even release ti- 
tles on CD. 

Even companies with strong CD 
sales concede that several factors 
have to change for that configuration 
to gain more ground in the children's 
market. 

First is the simple fact that only 
12%-15% of U.S. households have CD 
players. And parents are reluctant to 
let their children play with their new 
toy. 

Secondly, most cars are equipped 
with cassette players, not CD units, 
so parents can only bring cassettes to 
entertain the kids on vacation. 

Other obstacles to the growth of 
the market include the lack of child - 
oriented CD players and the high cost 
of CDs compared with other product. 
For example, Disney's "Oliver & Co." 
soundtrack is $8.98 on cassette, but 
$14.98 on CD at Camelot Records. 
Even product designed specifically 
for children is high -priced -"Sesame 
Street's Greatest Hits" album, for in- 
stance, is $5.98 on cassette, $9.98 on 
CD. 

Despite the obstacles, Alfred Mar- 
tino, East Coast sales manager for 
PPI, parent company of Peter Pan 
Records, says 40% of that line's sales 
are CDs, up from 20% two years ago. 
"I think the whole children's products 
market is moving toward CDs be- 
cause they're so popular with every- 
one," he says. Peter Pan's children's 
CDs are priced between $7 and $8, 
compared with $13 -$14 for front -line 
adult product. 

As CD sales rise, LP sales fall, 
Martino says. Few Peter Pan prod- 
ucts are available on vinyl anymore 

and no new product will come out on 
LP. 

Similarly, Windham Hill Records, 
whose Storybook Classics line regis- 
ters 25% of its sales in CDs, is phas- 
ing out LPs. "Three Little Pigs And 
Billy Goat's Gruff," due May 16, nar- 
rated by Holly Hunter, will be the 
first of the 12 records in the chil- 
dren's fairy -tale series not available 
in LP configuration. 

Larry Hayes, Windham Hill's VP 
of marketing, thinks his record com- 
pany's high percentage of children's 
CD sales is related to the fact that 
50% of the new age label's overall 
sales are CDs. "People see the Story- 
book Classics line as a Windham Hill 
product and are already used to buy- 
ing our CDs," he says. 

However, until the price of CD 
hardware drops to the point where 
parents are comfortable with chil- 
dren handling the machines, most 
companies are not so quick to herald 
the LP's demise or the CD's ascent. 
Although Sony last year introduced a 
portable CD player aimed at children, 
its price tag of $199 seems expensive 
for many parents, especially com- 
pared with the prices of children's 
turntables and cassette players (Bill- 
board, Oct. 8). 

"The market has to be hardware 
driven," says Mark Jaffe, A &M's di- 
rector of children's marketing. "The 
CD is a better configuration, but the 
hardware has to be as accessible as 
the cassette player." 

Jaffe says CDs account for only 5% 
of A &M's children's product sales. 
The CDs are generally priced below 
the superstar tier, except for its best- 
selling bargain Raffi CD, which com- 
bines two titles on one CD. 

Although LPs also account for just 
5% of children's product sales, A &M 
has no plans to abandon vinyl. 
"We're committed to LPs for children 
because the educational market is 
still 60%-80% LP driven," Jaffe says. 
"We're not even entering discussion 
of phasing out LPs." 

Similarly, Al Berger, VP of sales 
and marketing for AA Wonderland/ 
Mr. Cassette, sees LPs -which con- 
stitute 20% of the label's sales -as vi- 
tal for toy store and school accounts. 

Berger feels it is "a little prema- 
ture to release children's CDs," but 
he does not discount the CD's poten- 
tial. "Two years ago, you had around 
five companies producing the cas- 
sette and book sets; now you have 35. 
Today you have maybe five compa- 
nies producing children's CDs. In a 
few years that could see the same 
amazing growth." 

SMITH NAMED PRESIDENT OF CBS DISTRIBUTING 
(Continued from page 88) 

branch distribution Tom McGuiness 
was named senior VP of marketing, 
while former Columbia VP of sales 
Danny Yarbrough was brought into 
the distribution unit as senior VP of 
sales and distribution. 

"We restructured the whole core 
area to make it better fit the talents 
of the executives who we put in those 
roles," says Smith. McGuiness, he ex- 
plains, will "develop our programs 
and review our policies, our pricing, 
our sales planning, even how we 
structure incentives for our people." 

Of Yarbrough, whose experience 
includes stints at five different CBS 

branches, Smith says, "Nobody can 
be better prepared to run the field." 
Branch managers and sales manag- 
ers at the nine CBS branches report 
to Yarbrough. The various label sales 
directors continue to report to VP of 
sales John Kotecki. 

Smith joined CBS in 1958. After be- 
ing named New York branch manag- 
er in 1970, he quickly rose through 
the ranks, becoming Northeast re- 
gional sales director in 1972, VP of 
sales and distribution in 1974, and VP 
of marketing and branch distribution 
in 1975. He was named senior VP/ 
GM of marketing and sales in 1978. 

DISC MAKERS 
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COMPLETE 
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Scott Grimes gives everything he's got and more 
than you'd expect from a 17- year -old performer on 

his debut album, Scott Grimes: a fresh sound and a 

poirt of view to match, and the confidence of 
a veteran performer. 

Scott Grimes 
Featuring "I Don't Even Mind" 

AM 14061 

Produced by Richard Carjenter 
Executive'?roducer: Herb Alpert 

Management: Pam and Rick Grimes 

ç 1989 A641 Records, Inc. All rights reserved. RECORDS 

INSIDE 

TIRR 
Edited by Iry Lichtman 

U.S. STUDY ON HOME TAPING: The federal Office 
of Technology Assessment, after 13 months of research, 
has completed a voluminous study of the impact of au- 
dio home taping on the marketplace -the first such sur- 
vey in nearly a decade. The agency is circulating a draft 
to officials of affected copyright industries for sugges- 
tions before delivering it to a congressional panel for 
changes and final approval. 

ABIG ONE: CBS Records, which has adamantly re- 
sisted contributing material to the Personics in -store 
custom tape service, will be represented in the next Per - 
sonics catalog. Selections from the CBS labels will be 
confined to songs from catalog titles. Track also hears 
that John Scales, a regional manager for Blockbuster 
Video, is leaving the chain to join the Personics team. 

THE BIG 'B' GETS BIGGER: BMG Music, the music 
holdings of Bertelsmann AG, the German media giant 
($6 billion -plus in annual revenues), is contributing nicely 
to the company's overall fiscal year, ending June 30. 
Mark Woessner, president and CEO, told bankers and 
journalists April 6 in Hamburg, West Germany, that all 
major divisions of the company are contributing to big - 
ger- than -expected profits and revenues. 

THE BEST HAS COME: Atlantic Records reports that 
it has just completed the best first quarter in its 41 -year 
history. Without elaborating on dollars- and -cents fig- 
ures, the label claims an industrywide record of 25 
RIAA gold, platinum, and multiplatinum certifica- 
tions -37 if distributed labels are counted in. The certs 
belong to such acts as Phil Collins, the Escape Club, 
Debbie Gibson, JJ. Fad, Levert, Bad Company, the 
"Buster" soundtrack, Bette Midler, Mike + the Me- 
chanics, RATE, Skid Row, Winger, Crosby, Stills & 
Nash, White Lion, and INXS. 

MAGGIE MOVES: The Nashville Songwriters Assn. 
International bumps longtime executive director Mag- 
gie Cavendish to director emeritus May 1. She will be 
succeeded by Pat Huber, a former music teacher and 
songwriter for Tree. 

WHILE HE HAS RECENTLY denied seeking a new 
affiliation, Phil Quartararo, senior VP of marketing 
and promotion at Virgin Records, is likely to move on to 
Epic Records if he can get out of his contract. Track 
hears he was in London recently trying to make such an 
arrangement with Virgin boss Richard Branson. 

BEAT THIS: Ringo Starr may be heading out on the 
road for his first solo tour. Track has learned that pro- 
moter David Fishof is working out details of the show, 
which would feature Ringo on drums leading an all -star 
band of Joe Walsh and Peter Frampton on guitars, 
Jack Bruce on bass, Billy Preston on keyboards, and 
Clarence Clemons on sax. Pepsi is said to be consider- 
ing sponsorship of the tour. 

IN WHAT IS VIEWED AS A PRELUDE to wide- 
spread staff changes, Frans de Wit, managing director 
of EMI Music Publishing in the U.K., is leaving the 
company, effective June 15. Speculation is that his suc- 
cessor will be Peter Reichardt, who ran SBK Songs be- 
fore its buyout by Thorn-EMI. 

ENTER: VH -l's new director of marketing is Bo Over- 
lock, most recently VP at Scali, McCabe, Sloves han- 
dling the Hertz and Nikon accounts ... Chrysalis has 
confirmed that Tom Gorman is replacing Daniel Glass 
as VP of promotion. Gorman was VP of pop promotion 
at Capitol; Glass will hold the same post at the new 
SBK Records, as reported earlier in Track. 

EXIT: Arthur Spivak, associated for the past 21/2 years 
with Los Angeles -based management firm DeMann 
Entertainment, has left the company. Spivak, who was 
responsible for day -to-day management of such acts as 
Peter Cetera, the Smithereens, the Toll, and Little Ste- 
ven, as well as Paul Reiser of TV's "My Two Dads," 
says he is working out of Borman /Steinberg Enter- 
tainment at 9220 Sunset Blvd. in L.A. 

EXIT II: Gail Brusewitz is out as national director of 
dance promotion at Columbia Records. Brusewitz, who 
had been with the label for more than a decade, appears 
to be the first casualty of the new Don Ienner regime. 
According to printed reports, Columbia's new dance pro- 
motion director will be Phil Jurman, who resigned from 
a similar position at Arista two weeks before Ienner's 
departure from that label. 

LIVELY CROWD: About 15,000 unticketed fans 
showed up outside Pittsburgh's Civic Arena for a recent 

(Continued on page 86) 

Smith Named President, CBS Distribution 
BY GEOFF MAYFIELD 

NEW YORK In the year that marks 
his 30th anniversary with CBS Rec- 
ords, Paul Smith finally has a title 
that genuinely reflects his stature 
within the organization. On April 10, 
the longtime senior VP /GM of mar- 
keting and sales was named presi- 
dent of CBS Records Distribution. 

Smith's promotion had been antici- 
pated and completes the triumvirate 
of CBS appointments in which Dave 
Glew and Donnie Ienner were made 
presidents of Epic /Portrait /CBS As- 
sociated Labels and Columbia, re- 
spectively. 

"The job isn't that much different 
than it was in the past in terms of ar- 
eas of responsibility, but it's differ- 
ent- greatly different- because of 
the players, the people who I'm deal- 
ing with who are relatively new to 
the company," says Smith, referring 
to the restructuring that has oc- 
curred in the year since CBS Records 
Inc. president Walter Yetnikoff 
brought in Tommy Mottola as presi- 
dent of CBS Records' domestic divi- 
sion. 

"Tommy and Dave and Donnie, all 
being relatively new to the company, 
are bringing to it a sense of vitality 
and aggressiveness that really hasn't 

been here before; a desire to do 
things not only quickly, but right," 
Smith says. 

"And artist development, which 
has always been talked about in all of 
our meetings and conventions over 
the many years that I have been 
here, is more of a reality today than 
I've ever sensed before. I mean, 
[there is] a real need to make careers, 
not just records and not just projects, 
but to develop an artist's career 
along the way." 

Smith has seen several administra- 
tions come and go, including those of 
Clive Davis, Bruce Lundvall, and Al 
Teller. He describes Mottola's execu- 
tive crew as CBS Records' "best 
ever." 

Says Smith, "In fairness to the 
past regimes, this team has more 
freedom and flexibility because of 
the new association. We're no longer 
married to CBS where it was restric- 
tive with hard and fast rules about 
everything. The shackles are gone." 

Although he has had "very few 
dealings" with new CBS parent Sony, 
Smith says the new owner has "ap- 
parently given Walter [Yetnikoff] the 
way to run the company the way he 
thinks it's best run. It's paying off in 
attitude and the kind of people that 
he's attracting to the company. I 

don't think you would have seen a 
Glew or an Ienner brought in here 
under the old regime." 

When owned by the CBS conglom- 
erate, all major policies were subject 
to review by the CBS board. Under 
Sony's stewardship, the record com- 
pany can move quickly. For example, 
Smith thinks it would have taken 
much longer for CBS to enact the 
trendsetting CD cost cuts that it 
rolled out last year if it had still been 
held by its original parent. "It's not, 
'Let's talk to 85 people' or 'Let's take 
it up to the CBS board' anymore." 

Smith credits much of the stream- 
lined process to Mel Ilberman, who 
was hired early on by Mottola as VP 
and assistant to the president. "It's a 
lot easier to get things done than it 
was before, because it's just the 
three of us [Smith, Glew, and Ienner], 
and if necessary, we talk to Tom - 
my-and boom! -we do it." 

In his newly created post, Smith 
will oversee the CBS Records distri- 
bution network, the core marketing 
organization, and CBS Records Spe- 
cial Products. While the cast of play- 
ers under Smith remains a familiar 
team, the distribution wing was re- 
cently reshaped (Billboard, March 
25). Longtime VP of marketing and 

(Continued on page 87) 
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©1989 POLYGRAM RECORDS. INC. 

I N Y O U FR F' A C 
PRODUCED BY: KEITH OLSEN 4ND LENNY WOLF 

PRODUCED BY: KEITH OLSEN FOR POLOLOGO CORP. 
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