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Faimess Doctrine Bill
Surges Ahead In Congress

BY BILL HOLLAND

WASHINGTON Legislation that
would reimpose the fairness doctrine
on broadcasters as a federal law is on
a fast track in the House of Repre-
sentatives. The bill was marked up
and passed by the full Commerce
Committee April 11, only days after it
had been voted out of subcommittee.

The full committee endorsement
virtually assures similar treatment
on the House floor, as well as the
probability of a full-fledged fight
with broadcasters should they contin-
ue to oppose the bill on constitutional,

German Labels
On The Lookout
For Int’l Talent

BY ELLIE WEINERT

MUNICH, West Germany West
German record companies are sign-
ing an increasing number of non-Ger-
man artists with international ap-
peal—perhaps as an early reflection
of the 1992 European single market
and its implications.

The signings also reflect the out-
ward-looking, entrepreneurial mood
and policy in the German music in-
dustry. Local talent executives are
looking for promising overseas acts
that are suitable for the German mar-
ket as well as markets beyond the na-
tional frontiers.

Some international artists are sign-
ing with German labels because they
find greater receptivity for their
ideas and greater flexibility in imple-
menting them at German companies
than they have encountered in their
native territories.

(Continued on page 80)

First Amendment grounds.

Similar legislation sponsored by
Sen. Ernest Hollings, D-S.C,, is pend-
ing in the Senate. Chances for pas-
sage are strong.

Even some broadcaster allies in the
Congress are now suggesting that it
might be in the interest of the radio

(Continued on page 81)

Small Dealers Largely Shut Out Of Vinyl Bonanza

Major Chains Get Choice LP Cutout Titles

BY DAVE DIMARTINO

LOS ANGELES As the vinyl record
spins toward its inevitable phase-out,
one major question remains: What's
going to happen to the deleted LPs?

The retail space limitations affect-
ing full-priced LPs have also impact-
ed the cutout vinyl market. Dealers
who have already replaced vinyl-

filled bins with CD or cassette prod-
uct are not altogether anxious to de-
vote more floor space to a configura-
tion with diminishing sales power.
Ironically, however, at a time when
the general quality of cutout vinyl ti-
tles may be at an all-time high, prime
deleted LPs may be ending up in few-
er stores than ever before—stores
that, according to several cutout ven-

Rap’s Rise Boosts Indie Album Output

BY BRUCE HARING

NEW YORK Tone Loc’s rise to No.
1 on Billboard’s Top Pop Albums
chart last week with his Delicious Vi-
nyl debut, “Loc-Ed After Dark,” may
be only the first such show of
strength by independent rap and

THE “SAY ANYTHING"” SOUNDTRACK SAYS IT ALL ...
With a stellar artist line-up that includes tracks from Living
Colour, Cheap Trick, Depeche Mode, The Replacements,
Joe Satriani, Nancy Wilson of Heart and much, much more!
On WTG Cassettes, Compact Discs and Records.

dance labels.

Thanks to the success of acts like
Run-D.M.C,, Salt-N-Pepa, and Stetsa-
sonic, album releases by such labels
have increased rapidly over the last
two years, and various executives
say the increased profits and higher
profile generated by albums should
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boost further gains at radio and re-
tail.

Previously limited to two or three
album releases per year, independent
labels like Tommy Boy, Select, Sleep-
ing Bag/Fresh, and others have be-
gun ambitious album-release sched-

(Continued on page 84)

THERE'S NOTHING CHILDISH ABOUT THE PIXIES.
Doolittle is their 4eAeD/Elektra debut. A collision of craft and
chaos. Music that's highly evolved. Doolittle . . .
Featuring the single and video “Monkey Gone To Heaven."
Produced by Gil Norton. See them on tour sooni! Scope it out . .

A natural selection.

on 4eAeD/Elektra cassettes, compact discs and records.

dors, have in fact been leading the
way in reducing their vinyl stock alto-
gether.

At the same time, the cutout mer-
chants contend, label diligence in
tightening up vinyl stock has also re-
duced the number of copies of these
deleted titles that they have been
able to obtain. Thus, relatively few
copies of those choice cutouts are
reaching the independent stores and
smaller chains that have remained
loyal to the dwindling configuration.

CBS Records, for example, recent-
ly deleted large numbers of vinyl ti-
tles that were once top sellers by art-

(Continued on page 81)

Kenny Rogers To
Bow Pricey Vid
On NBC Special

BY STEVEN DUPLER

NEW YORK A 5!'/,-minute video-
clip costing a staggering $600,000 will
support the May 2 release of Kenny
Rogers’ new Warner Bros. album,
“Something Inside So Strong.” The
video will debut May 20 exclusively
on NBC-TV as the centerpiece of a
network concert special featuring
Rogers, Dolly Parton, and Willie Nel-
son.

The clip—which may be the most
expensive shortform music video
ever produced—is for the song “Plan-

(Continued on page 84)

TOP CONCERTS
AND VENUES
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= Go ahead, try it. Try not to move when you put on JUST IN TIME, the Capitol debut from

JUST

So get in step.

The Controllers will take control of your feet, your mind and soon..

wwwW americanradiohistorvy com

THE CONTROLLERS. One listen to the first single, “Temporary Lovers; and your feet will

dance like never before. Then catch the sizzling video and see how it's really done.

.the charts.

Various tracks Produced by Donnell Spericer. it and Sam Sims for D%.Coda Productions, Ollie € Brown for Brown Sugar Productions and Vassa) Benford tor Paim Tree Productions, Management Protessionat Network Group and New Era Productions

IN TIME B3 BE ¥

ADVERTISEMENT


www.americanradiohistory.com

THE
ATLANTIC TEAM
REALLY
NAILED EM
INTHE

- 3

2 P 4 # /
/ : 4 4

o 2 ’/ £ o

! & .

1 / - 7 /
F 4 . J /.
g /

www americanradiohistorv com


www.americanradiohistory.com

Are we hooked on success, or do we always
get hung up over great music? Either way,
since we just completed the most successful
quarter in the history of Atlantic Records,
. it’s nice to have so much to show for our efforts.
In a business where you constantly have to
put up or shut up, we're happy to keep
putting up. Because at Atlantic Records, we go
| to the wall for our artists.

GOLD:
BAD COMPANY
Dangerous Age
BETTE MIDLER
BEACHES Original Soundtrack Recording
BUSTER
Original Motion Picture Soundtrack
THE ESCAPE CLUB
Wild Wild West
LEVERT
Just Coolin’
MIKE +
THE MECHANICS
Living Years
SKID ROW
Skid Row
WINGER
Winger

PLATINUM:
BAD COMPANY
10 From 6
CROSBY, STILLS, &

NASH & YOUNG = — '
American Dream . :
RATT 3 S

Reach For The Sky # L

DOUBLE PLATINUM: #
DEBBIE GIBSON
Electric Youth
WHITE LION
Pride
TRIPLE PLATINUM:
DEBBIE GIBSON
Out Of The Blue

QUADRUPLE PLATINUM:
INXS
Kick
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Study Indicates 5-Month Viewership Of 19 Titles
Nielsen Home Vid Test Figures In

BY KEN TERRY

VOLUME 101 NO. 16
DISCO DAYS: 10 YEARS AFTER THE BOOM

In early 1979, disco was in its heyday. Radio stations were turning to the
format in record numbers. Donna Summer was gueen and John Travolta
was king. And then came the bust. Ten years later, radio editor Sean
Ross looks back at disco’s dizzying rise, tumultuous fall, and, yes, quiet
resurgence. Stories begin on page 10.

The Pride Of The Country
You win some and you lose some. Alabama, Hank Williams Jr., and K.T.
Oslin all did the former at the 24th Annual Academy of Country Music
Awards April 10 in Burbank, Calif. And as for Randy Travis, well . . . Bill-
board Nashville GM Gerry Wood has the complete rundown. Page 30

JAZZ THE FACTS ON UPCOMING FEST
All that's jazz is coming to New York in June for the annual JVC Jazz
Festival. This year's 10-day event promises a full menu of acts sure to
suit almost anyone’s musical taste. Billboard columnist Jeff Levenson
sifts the just-announced schedule of events. Page 56A

e Spotlight On The U.K.
e Concerts & Venues Spotlight
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NEW YORK Nielsen Media Re-
search’s test of its home video rat-
ings service projects that from Oct.
10 through March 12, 19 measured ti-
tles were viewed approximately 110
million times in U.S. households, ac-
cording to Paul Lindstrom, VP/prod-
uct manager for Nielsen.

Although not at liberty to identify

the top title, Lindstrom says the most
frequently watched item in the test
had 28 million playbacks; at the bot-
tom of the heap, a “fairly esoteric” ti-
tle was viewed 380,000 times. These
numbers, he says, “were pretty much
in line with [video suppliers’] expecta-
tions.”

Among the tested cassettes were
such movies as “Broadcast News”
(CBS/Fox), “The Last Emperor”

BY JIM McCULLAUGH

LOS ANGELES Has the rental
side of the home video business hit
another wall?

Despite overall optimistic indus-
try growth patterns, some suppli-
ers suggest that it has, as was evi-
denced at media analyst Paul Ka-
gan’s annual West Coast home
video roundtable held here April 12
at the Beverly Hills Hotel.

Rand Bleimeister, Nelson Enter-
tainment executive VP, said:
“We've got severe problems on the
rental side of the business. We've
hit the wall in the first quarter of
1989 with respect to wholesale dol-
lar growth. It’s not fair to necessar-
ily say anymore that strong growth

Vid Execs Worried About
Zero Growth In Rentals

in the rental segment of our busi-
ness is automatic.”

Using $5 million in wholesale rev-
enues per movie as a measurement,
Bleimeister said the top video com-
panies generated about $400 million
worth of wholesale revenues in the
first quarter of this year.

But in the first quarter of 1988
“there was also $400 million worth
of wholesale dollars. There was no
growth comparing the two quar-
ters,” he said.

The figures are dramatic, he said,
compared with the first quarter of
1987, “when there was 50% growth
in terms of A titles and 33'/,%
growth overall.”

In addition, citing his own re-

(Continued on page 81)

(Nelson), “Midnight Crossing” (Ves-
tron), “Poltergeist 111" (MGM/UA),
“Dead Pool” (Warner Bros.), “Three
Men And A Baby” (Touchstone), and
“Young Guns” (Vestron).

Another finding of the study, Lind-
strom says, is that the data show
more viewing activity than anticipat-
ed. Through the end of February,
Nielsen picked up 104 million play-
backs on 80 million “transactions,”
defined as one or more viewings of a
tape within 48 hours in a given house-
hold. This means that each cassette
was played back an average of 1.3
times per transaction, with more mul-
tiple plays for such popular genres as
action-adventure, comedy, and hor-
ror.

This ratio cannot be completely
correlated with the number of plays
per rental, admits Lindstrom, since
some encoded tapes, such as Jane
Fonda’s “Workout,” may have been
sold through to Nielsen households
involved in the home video ratings
test.

Nevertheless, he maintains, the
sell-through factor is less important
than it appears, since rental units are
turned far more often than people
view the videocassettes they own.
Thus, if 100,000 units of a movie are
shipped, and 90% are rented 40 times
each, they will generate at least 3.6
million playbacks; the other 10,000
units, if viewed twice in a year’s time
by their owners, represent only
20,000 playbacks. Even if the 90,000
rental units are sold as used pieces

(Continued on page 75)

Justice Dept O0Ks Time-Wamer Merger

Deal Now In Hands Of SEC, Company Shareholders

BY CHRIS MORRIS

LOS ANGELES The proposed
merger of Time Inc. and Warner
Communications Inc. cleared its first
hurdle with the Justice Department’s
approval of the corporate marriage.

The April 6 announcement from
the government came only a month
after the two corporate giants stated
their intention to merge into one mas-
sive entity in a stock swap valued at
$18 billion (Billboard, March 18).

A Justice Department statement
said that the agency “has concluded
that the merger is not likely to lessen
competition substantially in any rele-
vant market.”

Charles F. Rule, assistant attorney
general in charge of the anti-trust di-
vision, said, ‘“We determined that the
merger would not violate Section 7 of
the Clayton Act . .. and we would not
sue to enjoin the transaction.”

Time will now exchange 7.1 million
of its shares (or 12.5% of its common
stock) for 17.3 million WCI shares (or
9.5% of Warner’s outstanding
shares). If the Securities & Exchange
Commission OKs the pact and if Time
and WCI shareholders also approve
it, the union could be consummated
within four months.

Assuming the deal is ultimately
completed, Time-Warner stands to
produce growing revenues and oper-
ating income—particularly in the
realm of recorded music and music
publishing—over the next two years,
according to the estimates of a New
York investment firm.

In late March, Raymond L. Katz of

Mabon, Nugent & Co. issued a report
advising the purchase of WCI stock
and rating Time Inc. stock as an “at-
tractive” buy. The report also offered
pro forma estimates of combined
Time-Warner performance for the
1989 and 1990 fiscal years.
According to Mabon, Nugent,
Time-Warner would capture total
revenues of $10.3 billion in 1989 and
$11.4 billion in 1990. Recorded music
revenues for 1989 were estimated at

$2.4 billion, or almost 24% of the total;
this total would rise to $2.7 billion, or
24.5%, in 1990.

Time-Warner’s combined operat-
ing income for 1989 was estimated at
$1.6 billion; the following year, it
would rise to $1.9 billion. Recorded
music would account for $375 million,
23.1% of the total, in 1989, climbing to
$435 million, 22.7% of the pie, in 1990.

Mabon, Nugent valued Warner’s

(Continued on page 84)

LOS ANGELES An emergency
motion seeking, among other
things, to enjoin the government
from convening a grand jury that
would issue a superseding indict-
ment against Valerie Tashjian was
denied in U.S. District Court here
April 12,

At press time, denial of the mo-
tion, which also sought case dis-
missal and charged egregious gov-
ernmental conduct, meant that the
grand jury could convene without
legal obstacle by Thursday (20).

Tashjian, wife of San Mateo,
Calif.-based independent record
promoter Ralph Tashjian, is slated
to stand trial here May 23 on
charges of federal income tax eva-
sion violations stemming from the

Valerie Tashjian’'s Motion
To Avoid Grand Jury Nixed

ongoing government probe into al-
leged music industry payola prac-
tices. That date was set here
March 15, when U.S. District
Judge Pamela A. Rymer refused
for the second time to accept Val-
erie Tashjian’s guilty plea, part of
a dual plea-bargain package in-
volving her and her husband. Fol-
lowing the completion of that trial,
Ralph Tashjian faces his own trial
on separate charges.

In denying Valerie Tashjian’s
April 12 motion, Rymer told David
E. Kenner, Tashjian’s counsel, “If
I didn’t believe that there is a fun-
damental, prudential difficulty
with the court stepping into the
executive function ...I would be-

(Continued on page 79)
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Fox Reaps Import $$ Bonanza
But Licensees Claim Biz Is A ffected

BY KEN TERRY

NEW YORK In the two years since
a key court ruling upheld the right of
music publishers to collect mechani-
cal royalties on imported records, the
Harry Fox Agency has issued more
than 9,000 per-track licenses to im-
porters and has received “substantial
amounts of money” from them, ac-
cording to Ed Murphy, president/

CEO of the agency. Last year alone,
he says, the agency took in “close to a
million dollars” from this source.
Noting that industry observers
had predicted an adverse impact on
importation when HFA began de-
manding licenses, Murphy says, “It’s
progressed from the Harms [court]
case to today, where there’s an order-
ly market. We're licensing compa-
nies, and the business continues.”

New Firm To Track Music
Use By Local TV Stations

BY EDWARD MORRIS

NASHVILLE A new corporation,
funded by the broadcast TV industry,
has been set up to collect and report
data on music use by local TV sta-
tions. Media Reports Inc., a joint ven-
ture between the Clearing House
Ltd. of Los Angeles and the All-In-
dustry Television Station Music Li-
cense Committee, aims to be in opera-
tion within four months. The Clear-
ing House Ltd. represents TV and
movie producers in clearing music
rights. The All-Industry Committee
negotiates licensing agreements with

ASCAP and BMI and is supported by
funds from the entire broadcast in-
dustry.

“We've worked out a process for
giving the stations’ actual logs,” ac-
cording to MRI president/CEO Ron-
ald H. Gertz. “And we will have the
ability, by contract, to audit the sta-
tions.”

While not giving the actual startup
costs for the system, Gertz says MRI
has assurance of enough funding to
operate for two years without regard
to income.

“Per-program reports to the per-

(Continued on page 80)

Exec: I Have Rights To Donny’s Album

Gurh Sues Osmond, Gapitol

BY CHRIS MORRIS

LOS ANGELES Record executive/
producer and former California lieu-
tenant governor Mike Curb has filed
suit against singer Donny Osmond,
Osmond’s manager, William L. Waite
I11, and Capitol Records in a dispute
over Capitol’s imminent release of a
new Osmond album.

The suit, filed April 4 in California
Superior Court here, charges the de-
fendants with breach of contract, un-
fair competition, and other abuses,
and seeks an injunction against the
release of the album. Damages are to

be determined at trial.

At issue in the court action is Capi-
tol’s scheduled April 26 release of
“Donny Osmond,” which features re-
cordings cut by the singer for Virgin
Records in the U.K.

According to the suit, in February
of this year Osmond and his compa-
nies entered into an oral agreement
with Curb, who produced the '70s
chart hits logged by the vocalist, his
sister Marie, and other members of
the Osmond family. The agreement,
which Curb claims was subsequently
formalized in an exchange of letters

(Continued on page 79)

‘Winning At Sponsorship’
Reprised In New Oreans

NEW YORK Billboard and Amuse-
ment Business will present Winning
At Sponsorship, the seventh annual
seminar on creating and implement-
ing corporate sponsorship programs
in the entertainment industry, Sept.
24-26, at the Hotel Inter-Continental
in New Orleans.

The seminar provides attendees
the opportunity to learn about the lat-
est trends in sponsorship from expe-
rienced professionals as well as to
make contacts with others in the in-
dustry. Past speakers include Irving
Azoff, chairman of MCA Music En-
tertainment Group; John DiPietro,
WSRS-FM Worcester, Mass.; Connie

Looking for the
Executive Turntable?
... See page 87

Wolpert, Miller Brewing Co.; Michael
Omansky, RCA Records; Paul Mcln-
tire, MCA Home Video; and Jay Cole-
man, Rockbill/ECMI.

This year’s speakers, to be an-
nounced shortly, will cover such top-
ics as writing sponsorship proposals;
preparing contracts and avoiding le-
gal disputes; marketing; promoting
and merchandising events; generat-
ing publicity; and postsponsorship
evaluation.

More than 300 executives responsi-
ble for planning special events for
arenas, festivals, theme parks, record
companies, clubs, and sports teams
are expected to attend, as well as pro-
fessionals who execute sponsorship
programs for corporations, market-
ing firms, and agencies.

For more information, write Win-
ning At Sponsorship, 49 Music
Square West, Nashville, Tenn. 37203,
or call 615-321-4254.

In contrast, some importers say
that their business—already in the
dumps because of the weak dollar—
has undergone a further decline since
HFA began coming after them. Alan
Weiner, president of Rectrak, a Hill-
side, N.J.-based importer, states,
“The business has pretty much died
off. It’s only a handful of people.”

Another small importer, who asked
not to be identified, notes that the
larger rock houses, like Important
and Caroline, have mostly switched
from importing to domestic manufac-
turing and distribution. Three other
companies that formerly brought in
West German and French product—
International Book & Record, Ger-
man News, and German Language
Publications—‘‘have all gone out of
the market, due to the currency situa-

(Continued on page 84)

Orange Crush. Richard Orange, recently signed as an exclusive staff
songwriter for Stone Diamond Music, takes a break at Memphis’ Sounds Unreel
Studios. Shown, from left, are Brad Rosenberger, manager of creative affairs,
West Coast, Jobete/Stone Diamond; Holly Greene, VP, creative affairs, East
Coast, Jobete/Stone Diamond; Orange; and John Hornyak, Sounds Unreel.

MADONNA’s “Like A Prayer” jumps to No. 1 on both
the Top Pop Albums chart and the Hot 100. It’s the sing-
er’s third No. 1 album and seventh No. 1 single. Only
Bruce Springsteen has had more top-charted albums in
this decade (four); only Michael Jackson has had more
top-charted singles (nine). And both of those veterans
started their No. 1 collections in 1980, whereas Madonna
didn’t land her first No. 1 single or album until the dec-
ade was already half over.

“Like A Prayer” is Madonna’s third consecutive stu-

Madonna’s ‘Prayer’ Shoots To The Top:;
GN'R’s ‘Patience’ Pays Off In Album Rise

and “True Blue.” The 30-
year-old star is the first
artist to top the chart with
three studio albums in a
row since the Rolling
Stones rang the bell with
etght straight studio al-
bums from 1971-81.

dio album to reach No. 1,

following “Like A Virgin”
e ——
f(—— = =a.]

“Like A Prayer” is Ma-

donna’s fastest-breaking
album to date. It took just
three weeks to reach No. 1, compared with five weeks
for “True Blue” and 11 weeks for “Like A Virgin.”

“Prayer” is Madonna’s first single to top the Hot 100
in just six weeks since “Virgin.” Both hits—not coinci-
dentally—were subjects of heated media controversy.
The success of “Virgin” sparked a wave of stories focus-
ing on Madonna’s “bimbo”/“boy toy” image; “Prayer”
made headlines when Pepsi-Cola decided to drop its TV
ads featuring the singer following complaints by Chris-
tian groups upset by the use of religious imagery in Ma-
donna’s “Prayer” video. :

But controversy becomes Madonna. The latest flap
might have hurt a Whitney Houston or Michael Jackson,
but it may well help Madonna, whose persona is largely
based on being rebellious and anti-establishment. The
greater risk to her credibility was probably getting in
bed with an advertiser in the first place. But because of
the way it turned out—with Madonna pocketing big
money for an ad that aired twice—she is widely per-
ceived as having beaten Madison Avenue folk at their
own game. Rather than following their agenda, she once
again set her own.

F AST FACTS: Guns N’ Roses’ “G N’'R Lies” leaps to
No. 6 on the pop albums chart as the first single from
the album, “Patience,” jumps to No. 33 on the Hot 100.
The Geffen album initially peaked at No. 4 in February,
but is almost certain to climb higher than that on the
strength of this single. Meanwhile, the Guns’ debut al-
bum, “Appetite For Destruction,” dips to No. 12 after
logging 53 weeks in the top 10 and yielding three top 10
singles.

Bon Jovi’s “I'll Be There For You” leaps to No. 5 on
the Hot 100, becoming the third top five hit from the

by Paul Grein

band’s smash “New Jersey” album. “Bad Medicine”
topped the chart in November; “Born To Be My Baby”
reached No. 3 in February. “New Jersey” is the second
album by a metal/pop band to generate three top five
hits, following Def Leppard’s “Hysteria.”

Thirty Eight Special’s “Second Chance” surges to
No. 10 on the Hot 100, becoming the group’s first top 10
pop hit since “Caught Up In You” in 1982. The key to
this hit has been its multiformat appeal. It jumps to No.
4 on the Hot Adult Contemporary chart and reached No.

- — 2 a few weeks ago on the
Album Rock Tracks chart.

Lita Ford’s duet with
0Ozzy Osbourne, “Close
My Eyes Forever,” jumps
to No. 35 on the Hot 100,
becoming Osbourne’s first
top 40 single after more
than 20 years in the busi-
ness.

Elvis Costello is back
on the Hot 100 for the first
time in nearly five years
as “Veronica”’—which he co-wrote with Paul McCart-
ney—debuts at No. 75. Costello’s biggest hit to date,
“Everyday I Write The Book,” reached No. 36 in 1983
... And Donna Summer’s new association with Atlan-
tic, following a disappointing nine-year tenure at Gef-
fen, is off to a promising start: “This Time I Know It's
For Real”’—which she co-wrote with Stock, Aitken,
Waterman—debuts at No. 88,

Karyn White lands her third consecutive No. 1 hit on
the Hot Black Singles chart with “Love Saw It.”” It’s the
eighth No. 1 black hit in just more than nine months for
red-hot producers L.A. Reid & Babyface.

Bonnie Raitt’s “Nick Of Time” leaps to No. 65 in its
second week on the pop albums chart. Raitt first hit the
chart in 1972 when she was signed to Warner Bros. and
Joe Smith was president of that label. She’s now with
Capitol, where Smith is CEOQ. Raitt isn’t the only former
Warner act who has followed Smith to the Capitol tow-
er. The Doobie Brothers, whose Capitol debut, “Cy
cles,” is due next month, were one of Warner’s hottest
acts throughout the "70s.

WE GET LETTERS: Mike Perini of Ypsilanti, Mich.,
notes that “Traveling Wilburys’ has spent more
weeks in the top 10 on the pop albums chart—21—than
any other album in the '80s that failed to yield at least
one top 40 single. The previous holder of this dubious
distinction: Barbra Streisand’s “The Broadway Al-
bum,” which was top 10 for 18 weeks.

T. Stacy Helton of Ringgold, Ga., notes that the Belle
Stars’ “Iko Iko,” which jumps to No. 22 on the Hot 100,
is the first top 40 single from the soundtrack of an Os-
car-winning best picture since Vangelis’ “Chariots Of
Fire” seven years ago.
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(HIS YEAIRS BEST BETTE JUST WANT

ORIGINAL SOUNDTRACK RECORDING BEACHES

81933)

Any song that Bette Midler touches has a way of turning to gold.
The film BEACHES tugged at millions of hearts this year.

Not just because of Bette's brilliant acting performance,

but because her songs became the true emotional core of the mavie.
BEACHES features the Bette Midler hits “Wind Beneath My Wings,’
“Under The Boardwalk” and “I Know You By Heart?”

Produced by Arif Mardin
155
L . "~ .
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1989 Atlantic Recording Corp.@“A Warner Communications Co
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Sexual Images Convey Wrong Message

MUSIC BUSINESS MUST FIGHT DECADENGE

BY DICK EASTMAN

More than a decade ago, the group
Supertramp released a record in
which the cover artwork humorously
and portentously depicted a man re-
clining comfortably in a lawn chair,
seemingly oblivious to the forces of
decline and decadence raging around
him. The album was called “Crisis?
What Crisis?,” and I can’t help but
wonder if that man lying blissfully
unaware in that lawn chair might not
be a metaphor for the music business
today. For in the midst of the moral
crisis surrounding us in the U.S., we
in the music industry, far from tak-
ing a leadership role to combat the
problem, seem unwilling to admit a
problem exists.

Consider the following: A study by
the Santa Monica/Malibu Unified
School District in California reveals
that 18% of its female high school
students have attempted suicide.
They have not just contemplated tak-
ing their own lives; they have actual-
ly taken steps to do so.

On the other side of the country, a
different study provides no less so-
bering results. The Rhode Island
Rape Crisis Center surveyed 1,700
students in the sixth to ninth grades
and found that “65% of the boys and
47% of the girls feel it's acceptable
for a man to force a woman to have
sex if they have been dating for six
months to a year.” Recently, an NBC-
TV special gave credence to these fig-
ures by revealing that one in three
teenage girls can expect to be the vic-
tim of date rape.

These are frightening statistics.
Additionally, when you consider that
drug and alcohol abuse, teenage
pregnancies, and divorces are at epi-
demic levels, one can only conclude
that something has gone very wrong
in our culture. For all of our afflu-
ence—and there has never been a
more liberated and affluent time in
our country—a sense of emptiness
and moral uncertainty pervades the
land.

Now, it is clear that the music busi-
ness does not bear the major respon-
sibility for this state of affairs. But
isn’t it naive to suppose that our in-
dustry does not play a contributing
part? Take the issue of sexuality, for
example. We have become a society
saturated with erotica. Permeating
the movies, TV, advertising, and, yes,
musie, the sexual images are graphic
and abundant. Leaving aside the
question of what impact this has on
the culture at large, we are clearly

‘We must begin
by admitting that
a problem exists’

Dick Eastman has co-written songs with

Bobby Hart for Robbie Nevil, New Edition,
the Monkees, LaToya Jackson, and others.

fortunate to be able to earn a living
as a songwriter in this business. The
people I have come to know, from fel-
low songwriters to executives, are all
fine, honest, and decent individuals.
But we must criticize that which we
care about in order to make it better.
In far too many cases, we have aban-
doned the high aim of art and settled
for the lowest common denominator
of sex and sleaze.

When faced with such criticism, in-
dustry leaders seem overly defen-

sending a schizophrenic message to
perhaps the most vulnerable group
of all—teenage boys.

On the one hand, we want these
boys to grow up, start families, and
be faithful husbands and fathers. We
tell them that casual sex is not just
unsafe, but that it is deadly. Then we
turn around and tempt, tease, and
taunt them with an endless parade of
sexual images.

Does anyone really believe that
music television is about presenting
music? It is about selling sex, and
even if we in the industry haven’t
picked up the message, it seems the
boys and the girls in the Rhode Is-
land study have.

Don’t get me wrong; this is not an
anti-rock piece. Much of the music
produced today continues to reach
the highest standards of art—that
which challenges, enlightens, and en-
livens us. Indeed, I feel proud and

sive. They paint their challengers
with broad brushes, accusing them of
bluntly stating, “Music corrupts;
songs alone promote drugs, sexual
promiscuity, etc.” But by dealing in
such gross caricatures, we lose credi-
bility and, in fact, become guilty of
the very thing of which we accuse
our critics—oversimplification.

Most critics of the music scene are
concerned parents who realize that it
is a combination of factors that has
led us to where we are today. Many
are religious people who furthermore
understand that any curtailment of
free speech would inherently threat-
en the right they have to free expres-
sion of faith.

The way out of this moral crisis is
not through legislation. It is an irony
of our time that the more legislators
have intervened in the people’s af-
fairs (e.g., welfare, education, hous-
ing), the more they have exacerbated

the very problems they set out to
solve. As simple as it sounds, we
must begin by first admitting that a
problem exists. Trying to shrug
things off by saying, heck, each gen-
eration goes through its own wild, re-
bellious period, is to bury our heads
in the sand. No generation has been
as threatened by as many contraven-
ing forces as this generation has. The
statistics speak—or should I say,
scream—for themselves.

A few years back, in what may
have been its finest hour, the entire
music industry mobilized to bring re-
lief to those suffering from the fam-
ine in Ethiopia. Perhaps our hearts
were so moved because night after
night we saw the suffering on TV.
The hollow eyes and the bloated bod-
ies of the children became images
that were seared into our minds. In
this land of material affluence, we
are spared from seeing the anguish
of the young kid who feels so desper-
ate, so empty, that the only alterna-
tive he sees is suicide. Nor do we hear
the tears of sorrow of the young girl
who is informed that because of the
ravages of venereal disease, she will
never be able to bear her own child.
But though we don’t see their suffer-
ing, their pain is no less real; their
numbers have become epidemic.

We are certainly free to write and
produce anything we want, and that
freedom is something to guard zeal-
ously. But too much of what passes
for radical freedom of expression is,
in fact, nothing more than bland con-
formity to the hedonism and nihilism
of our time. What is needed is for
each of us to take a long, hard look at
the man in the mirror.

1 can’t help but believe that, once
we wake up to the moral erisis that
surrounds us, we will take off the
shades, get up off the lawn chair, and
meet the challenges head on. No oth-
er art form, in its ability to inspire,
uplift, and touch the deepest, noblest
human emotions, can parallel that of
the popular song. Our responsibility
is obvious; the opportunity is at hand.
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RADIO VIEW OF SONG IDS

There’s no question that front-
and/or back-announcing of new
music is important. We're in a
small market and we front- and
back-announce new music for two
weeks. That leads to another de-
bate regarding this matter. Are
two weeks long enough for a song,
artist, and title to sink in? I think
so, but the record industry and a
few fellow broadcasters may not
agree. However, it is mere than
enough time for a song that is be-
ing played four times a day (or
more) over a 14-day period. Daily
radio listeners will pick up on it
within three or four days.

Then there is the other side of
the coin-(or record, as it were).
People appreciate back-announc-
ing only if it's a song they like. 1f
they can’t stand a certain song,
then front- or back-announcing

can create a negative impression
of the artist in that listener’s mind.
This impression may carry over to
subsequent songs which that art-
ist releases.

Finally, regarding the recent
survey in which most folks said
song/artist identification was im-
portant to them, I certainly hope
one of the questions in that survey
was this: “If you hear a song you
like a lot, and the DJ does not iden-
tify it, do you call the station to
find out the title and the artist?”

The record industry can’t put all
the blame on radio if people won’t
even take two minutes to call their
local station and inquire about a
song, whether it’s brand-new or an
oldie. The caller gets to talk to the
DJ (in most cases), and the radio
station and the recording industry
get valuable feedback.

Lee Stevens
Music Director
1050 WYBG
Massena, N.Y.

A SIMPLE SOLUTION
Regarding a radio station’s re-
sponsibility to identify the music it
plays, I’ve always thought the
problem could be solved quite sim-
ply. If the record labels would re-
fuse to provide any promotional
material to stations that did not
front- or back-announce their re-
cords, I think the vast majority of
stations would shape up in a hurry.
There simply is no good excuse
for not identifying every record
played. I remember it being done
in the ’50s and '60s by virtually ev-
ery station playing pop music, with
the result that singles were in high
demand. No wonder 45s aren’t sell-
ing as well today. No one knows

what to ask for!
Gary Del Mastro
Owner
Platters
Seattle, Wash.

SONG D FEUD
Regarding the ongoing feud over

back-announcing, song identifica-
tion extends a professional courte-
sy to the artist, the label, and the
listener.

The suggestion of having to pay
for the song ID through label ad-
vertising is ludicrous at best. I
strongly urge the FCC to make
song identification mandatory.

Thanks to those stations that
still care enough to let audiences
know exactly what they are listen-
ing to through means of the song
ID.

Anne Gross
Corona, Queens, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036,
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A Decade After Disco: Some Rock, Some Dance

BY SEAN ROSS

NEW YORK Ten years ago, disco
radio bought Wanda Ramos a house.
It brought black music to such places
as Austin, Texas, and Syracuse, N.Y,,
which never before had consistent
outlets for it. By Christmas, it would

WLUP Chicago’s then-morning-man
Steve Dahl brandishes a Village
People album to be blown up at the
July 1979 disco destruction rally at
Comiskey Park.

self-destruct more violently than any
format before or since.

While the first disco stations go
back to the mid-"70s, it was the spring
of 1979 when it experienced its most
phenomenal growth. Spurred by the
spectacular ratings success of
WKTU New York, several new dance
outlets were turning on every week.
Washington, Boston, Houston, Chica-
go, Los Angeles, Cleveland, and San
Francisco all suddenly had direct
competitors in a format that couldn’t
necessarily support even one station
per market.

By the mid '80s, six to seven years
after the first disco stations had
evolved into another format or
changed outright, a new generation
of crossover outlets, such as KPWR
‘“Power 106’ Los Angeles and
WQHT “Hot 97” New York, have
made dance radio acceptable again.
Yet, few of today’s crossover PDs ac-
knowledge any connection to their
predecessors. “Nobody gives credit
to that era. Everybody wants to by-
pass it like it didn’t exist, even though
there was a lot of fantastic music,”
says Ramos, who, as an associate of
consultant Kent Burkhart, worked
with WKTU at its peak as well as 13
similar stations.

Indeed, while WQHT “Hot 97"
New York may play “Born To Be
Alive” by Patrick Hernandez during
middays or devote an hourlong Sun-
day-night program to disco-era clas-
sics, it never refers to those songs as

WLUP Chicago Reminisces
79 Rally Aided Disco’s Demise

NEW YORK To almost anybody in-
volved in disco radio at the time, the
disco demolition rally-turned-riot
staged by WLUP-FM Chicago morn-
ing men Steve Dahl & Garry Meier
was the beginning of the end—the fo-
cal point of the anti-disco movement
that effectively dismantled the for-
mat by late 1979.

Ten years later, Dahl says, “People
still talk about it like it was yester-
day. Everybody we meet says they
were there.”” And everybody has
something different to say about it.
Some people hail the July 12 rally—
held at Comiskey Park during the
middle of an aborted Chicago White
Sox double-header as one of the
greatest radio promotions ever—and
one that gave both Dahl and WLUP
their celebrity.

But other industry observers call it
the moment the anti-disco campaign
turned fascist—targeted not at a
form of music but at the blacks and
gays who were its primary constitu-
ents. And while Dahl says the cam-
paign was never as ‘‘diabolical” as
many painted it, it did appeal to audi-
ence members who felt “threatened”
by the success of disco.

Now doing p.m. drive with Meier
on WLUP-AM, Dahl recalls how “a
lot of clubs were switching to disco
and you weren’t allowed in unless
you were dressed a certain way.
There was definitely an inferiority
complex; we just tapped into it.

“It wasn't [about] disco [as much
as] the end of the [Mayor Richard J.]
Daley era. WLUP and our morning
show were the first chance that a lot

of people had to really connect with a
radio station. We just tapped into a
hostility that had been there for quite
some time in terms of the average
guy just wanting some recognition
for being an average guy.”

Dahl allows now that he wasn’t
particularly mad at disco itself—just
at ex-employer WDAI [now WYTZ
“Z95"] for firing him when it changed
from album rock to disco. After he
began calling the station WDIE and
blowing up disco records on the air,
then “breaking them on my head” at
club dates, “the whole thing just kind
of took off. It was out of our control.”

Dahl says the Comiskey Park rally
wasn’t his idea; it was proposed, he
says, by White Sox principal Mike
Veeck, who was looking for an alter-
native to his club’s traditional teen
night with top 40 WLS. Initially, the
morning team thought the promotion
would be a failure. “When we first
got to the stadium that night, it was
kind of empty,” he says. “We threw
out the first ball with Lorelei [the
spokesperson for WLUP’s then-fa-
mous ‘‘incredible mouth” TV spot]
and the catcher was so occupied with
her that he ignored us. So we were
just standing there like a couple of
dicks.”

What happened later that night,
however, depends on who you ask.
Billboard’s report of the rally says
that thousands of fans stormed the
field, burned signs, tore up sod, and
knocked over the batting cage, fore-
ing the White Sox to cancel and for-
feit the second game. That story puts

(Continued on page 12)

“disco.” And most of today’s cross-
over PDs see the early disco stations
as more directly linked to today’s ur-
ban outlets than to their own sta-
tions.

Still, there are undeniable echoes
of 1979. The racial politics that fueled
and diffused the disco boom have
been present ever since KPWR's rise
to prominence. And although
stripped this time of 1979’s “disco
sucks” rhetoric, the dance backlash
has parallels in today’s new clump of
“rock 40" stations, including KQLZ
“Pirate Radio” Los Angeles, which
invites listeners to tune in when
they're “tired of all the disco on Pow-
er 106” but warns that there are “no
disco ducks allowed.”

ANYBODY WANNA PARTY?

The first disco radio PDs and jocks
had diverse and often unlikely his-
tories. WKTU's first PD, Matt Clen-
ott, stayed on from an earlier soft
rock format. WCAU-FM Philadel-
phia’s first PD was album rock veter-
an Jerry Stevens. Ted Stecker, now
OM of country WBAP/KSCS Dallas,
was then PD of KHYS Beaumont,

Texas. Consultant Dan Vallie and
station owner/WVAZ Chicago GM
Barry Mayo both oversaw WMAK
Nashville. Even Wolfman Jack, now
doing satellite country, showed up in
a January 1979 Billboard story head-
lined “Wolfman Howling To Taped
Disco’s Tempo.”

As are today’s crossover outlets,
many of disco’s keystone stations
were linked to major consultants or
group PDs. Besides Burkhart & Ra-
mos, there was consultant Bob Hena-
bary and then-ABC FM head Allen
Shaw, each of whom were responsi-
ble for early dance outlets—WKYS
Washington and KSFX San Francis-
co, respectively.

ABC’s interest in disco is often at-
tributed to the ultimately fatal blow
WABC New York received from
WKTU, but Shaw, now the executive
VP of Beasley Broadcasting, says
the impetus was really Frankie
Crocker’s mid-"70s WBLS New York,
which he calls “the first crossover
black radio station that appealed very
strongly to whites as well.

“We thought San Francisco would

be a perfect market because of the
high concentration of people interest-
ed in disco at the time—blacks, His-
panics, gays, as well as lots of
straight Anglos who were simply
part of the disco scene. In our last
year as a top 40 in 1974, KSFX had a
billing of $250,000 and lost $1 million.
By 1978, billings were about $2.7 mil-
lion with a profit of about $400,000.”

Ex-KIIS-FM Los Angeles PD Mike
Wagner, now PD of L.A.’s oldies
KRLA, remembers that Burkhart
“arrived with about $75 worth of dis-
co albums from Tower Records with
the price tags still on them. He
plopped them down in my office and
said ‘Here you go, call Wanda Ramos
in New York.

“It was a whole new ballgame. We
threw out all the carts. We had to get
our turntables working again. The
first song was ‘(Push Push) In The
Bush’ by Musique and as soon as
they hit the chorus, one by one the
salespeople started coming into the
studio saying, ‘What are you guys
playing?”

(Continued on page 12)

WHILE A FEW PDs, especially those trained by
George Johns, have always made a point of thanking
their listeners, it remains a missed opportunity for many
others. With customer service at a nadir in most major
cities, your station’s DJs could very well be the only
people who do thank the consumer for their decision.
And with the COLRAM diary suddenly having made of-
fice listening a lot more important, it represents a
chance to co-opt the people who didn't choose the station
that day, but who probably will later that week.

Some stations address the COL-

The Ultimate Usage Liner: “Thank You’;
Spring Brings Plethora 0f New Lawsuits

RAM diary by positioning them-
selves as “the station everyone at
work can agree on” or “the station
that even the boss likes.” The fol-
lowing is a sample promo that
takes the concept further; the call
letters and selling propositions
used here are hypothetical and in-
terchangeable with your own.
“This is Sean Ross, PD of the

port, Conn., to M.L. Media. According to local press re-
ports, AFTRA claims that by not including a collective
bargaining clause in the contract, and by allegedly plan-
ning to turn over a number of staffers, the companies
are trying to force the union out. The conflict has report-
edly carried onto the airwaves as one area listener re-
ports hearing the jocks refer to their owner as “Tribune
broke-casting company."

A Los Angeles federal jury has ruled in favor of
Frank Boehm in his $1.5 million suit against ABC
) ____ (Boehm was dismissed as VP of
West Coast sales in 1982). Key ar-
guments in the jury trial were age
discrimination and documentation
of job performance. The verdict
covers back pay for the then
$100,000-plus-per-year position and
damages. ABC has also lost the
first round in an attempt to keep
KABC Los Angeles “Talk Radio”
slogan off Crosstown KFI,

new K-Vox 100. If you're hearing
us at work today, we'd like to
thank you for listening. Whether you chose the radio
station today or you're hearing K-Vox 100 for the first
time, you'll find we're working as hard as you do with
fresher hit music, less repetition, and more ways to win
at work—like 9-to-5 payoff songs worth $1,000. Whenev-
er it’s your turn to select the radio station, we hope
you’ll choose us. And when anybody asks what radio
station you heard today, we hope you'll be proud to tell
them about the new K-Vox 100.”

A CANADIAN FEDERAL COURT has upheld Radio-
Mutuel’s right to call the morning shows at its top 40
CKMF Montreal and CKTF Ottawa “Le Zoo,” denying
an injunction sought by top 40 CJMF Quebec (Billboard,
March 11). The court found that “zoo” shows were ge-
neric forms of programming—there are at least 10 in
Canada—and that with CJMF and CK MF sharing only a
few listeners via cable radio, there was little likelihood
of the two shows being confused. In a novel finding, the
court also determined that CJMF could not have suf-
fered damages from CKMF’s use since its audience has
increased 1,000 percent since it signed on in 1985.

In other docket '89 news, American Federation of TV
and Radio Artists and the Tribune Co. are in U.S. Dis-
trict Court over the sale of Tribune’s AC WICC Bridge-

by Sean Ross

And WMXP Pittsburgh’s John
Millinder has taken former em-
ployer album WQFM Milwaukee to court for $33,000
over his dismissal a year ago; at issue, according to his
attorney, is whether Millinder violated an agreement
with WQFM over the length of his morning show bits.
Look for a decision in early May.

PROGRAMMING: Two more major top 40 jobs are
filled this week as KUBE Seattle finally gives Tom Hu-
tyler the nod as PD; he has been KUBE’s APD/MD for
two years. And Bob Mitchell, PD of crossover WPGC
Washington, D.C., is now programming top 40 WEZB
“B97” New Orleans,

Simulcast album rocker KBPI-AM Denver has re-
turned to n/t as KBXG under new president/GM/PD
John Wark; local radio veteran Bob Greenfield is pro-
gram administrator . .. OM Mike Roszman adds PD du-
ties at AC WGR Buffalo, N.Y,, as Max Gibson exits.

Pittsburgh lost its only modern rock outlet last fall
when WXXP became AC WMXP. Now, suburban
WXVX is dropping its unusual oldies format to become
“X15” under new PD Brad Freeman, who hails from
noncommercial WPTS _ .. Classic rock WGRX Balti-
more fills its PD vacancy with Steve McNee, PD of
WCMC/WZXL Atlantic City, N.J.

(Continued on page 15)

10

www americanradiohietorv com

BILLBOARD APRIL 22, 1989


www.americanradiohistory.com

AMAW ameri


www.americanradiohistory.com

R

A DECADE AFTER DISCO BOOM: SOME ROCK, SOME DANCE

(Continued from page 10)

NO ROMANCE—KEEP ON DANCIN’

In February 1979, a record 1,300
people came to Billboard’s fifth annu-
al Disco Forum in New York. Donna
Summer was named top female and
top overall artist. Sylvester was the
best male artist. The Village People
were the best group. And WBOS
Boston PD Ron Robin, according to
published reports, “expressed sur-
prise that ‘we still talk of how long
disco will last.””

Instead, the format’s big issues at
that time were the role of ballads and
whether stations should pace them-
selves like a dance club—as did
WKTU—or use top 40 formatics.
KXXX-FM San Francisco MD Gene
Baxter did nights at WKTK Balti-
more in 1979. “It was the first station
I'd ever worked at where I had to go
to classes to learn how to mix. We
had music beds for everything—into
and out of stopsets and under news-
casts.”

Mayo went from WMAK to WGCI
Chicago, then known as “Studio
107'/,.” He says the momentum nev-
er stopped. “At 3 a.m. it would be
pounding at 120-beats-per-minute
minimum.” In the days before com-
puter-rotated music was common,
Mayo hand-programmed WGCI song
by song to keep things flowing.

“We started out with the WKTU
presentation at KIIS,” recalls Wag-
ner. “We had one song, ‘My Claim To
Fame’ by James Wells, that was 21
minutes long. We had a floating
clock. ‘Play the commercials wherev-

er you can get them in,” Kent would
say ... [t was horrifying.” KIIS even-
tually adopted a more traditional pre-
sentation.

Both Mayo and Stecker remember
having to deal with ballads that
forced them to break format. “ ‘Re-
united’ by Peaches & Herb was blow-
ing our phones out and we wouldn’t
play it because we wanted to keep a
very up sound,” says Stecker. “We
were [too concerned with] how the in-
dustry perceived the format. Once we
finally established that listeners
wanted to hear the song, ballads
came in. From then on, KHYS be-
came a more urban radio station.”

WE ARE FAMILY?

Even with up-tempo records, there
were arguments. At WGCI, Mayo
says, “We played Instant Funk’s ‘1
Got My Mind Made Up,’ but nearly
edited it down to an instrumental be-
cause it was so funky. We were the
last station on ‘Busting Loose’ by
Chuck Brown because I thought it
was too black. Those who know how I
am about [programming] today
might get a kick out of that, but
that’s where my head was. [ didn’t re-
alize that whites who liked to dance
got off on these songs as much as
blacks did.”

Indeed, for many stations, the lack

of certain records was usually what
made them disco—and not black. As
is the case with today’s crossover sta-
tions—some industry people saw
“disco” not as a separate format, but
only as an excuse for stations to pro-
gram hot black music without con-
fronting the sponsor prejudice that
goes with an ethnic audience. Others
insist that even then there was a sep-
arate body of music that had never
been played on the radio before.
KDAY Los Angeles PD Jack Pat-
terson programmed KMJQ “Majic
102” Houston in 1979. While that sta-
tion billed itself as “disco jazz” for a
brief time, he says that disco never

represented more than 30%-35% of its
product, and that Majic continued to
play ballads. He now thinks that
there were only “five or six stations
that were pure disco” in the late "70s.

But Ramos cites “that certain Sal-
soul Orchestra sound that you heard
on all those records. Black stations
weren’t necessarily playing those
things, but when they turned into dis-
co machines, they suddenly began
playing Salsoul and Meco—things
that were sort of poppish.”

Beasley’s Shaw now oversees two
urbans as well as a station that plays
a similar body of music but bills itself

(Continued on page 20)

WLUP CHICAGO'S DAHL & MEIER REMEMBER ANTI-DISCO RALLY

(Continued from page 10)

the arrest count at 37, but Dahl esti-
mates it as only a handful. “And the
field was not destroyed as the offi-
cials claimed,” says Meier.

“We were compared to Hitler, but
we weren't trying to do anything but
have a little fun, and maybe poke a
few holes in a very pompous, self-im-
portant form of entertainment,” says
Dahl. “We probably sold more rec-
ords than most disco stations did just
so people would have something to
destroy.

“For us, it never had anything to
do with race. It was just a chance for
people in a blue-collar town that had
been heretofore ignored to get to-
gether on a large scale. We were as

surprised by the whole thing as ev-
erybody; we've never been that calcu-
lated.”

Meier points out that after the ral-
ly, the pair made a point of moving on
to other subject matter. Now, as Chi-
cago picks up a second Mayor Daley,
the pair are running a yearlong cele-
bration of their 10th anniversary at
WLUP that will include an album and
video. They say they will acknowl-
edge the event's anniversary on the
radio, although they haven’t decided
how.

It won'’t, however, be with another
anti-disco rally. Although the resur-
gence of dance music in recent years
led “a few people to call and say we

should do that again, if we were to
try it now, it would be very manufac-
tured and not something we’d want
to take part in. Our show is just what
happens to us and that kind of thing
happened at the time,” Dahl says.
Working now in a format where
they don’t play a lot of music of any
sort, Dahl & Meier are, at best, faint-
ly aware of the way the boom/bust
cycle has brought dance music back
to radio during recent years—and
may be taking it back out. For one
thing, Meier says, today’s dance mu-
sic “doesn’t have the John Travolta-
in-the-white suit [look.] I[t’s not a full-
fledged hormonal assault. If you're
not into it, it’s not as intimidating.”

But with KQLZ “Pirate Radio” Los
Angeles and a number of other hard-
rocking top 40s popping up again,
Dahl says that younger demograph-
ics “are always ready for something
along those lines. They always feel
disenfranchised. They always feel
like the underdog. They always feel
like somebody is holding their thumb
down on them.”

Dahl’s audience, however, is in the
25-plus range now. “I don’t think
they’d be interested in anything like
that anymore. When you’ve got to
start worrying about staying up all
night because your kid has the flu,
you don’t have time to worry about a
dance record.” SEAN ROSS

Cash and Kris Kristofferson . .
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“"Downey’s singing is in the gruff country mode of Johnny

"MORTON DOWNEY, JR. Smgs!' is anything but subtle.
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Band Recorded Magnetically In Hollywood On 12/9/88!

How man came into being through cannibalism-intelligence can be eaten

NOW IT CAN BE
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HAPPY GUY
THAT’S GOOD
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FOR EVERY SONGWRITER WHO
WANTS TO HIT IT BIG.

You Could Win $25,000!
Plus A Publishing Contract And Your
Song Recorded By Capitol Records!

If you write songs, this could be the break you’ve been
waiting for. It's a spectacular contest from Billboard, the
world’s leading authority on music. An incredible chance

to be discovered by some of the biggest names in the
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GRAND PRIZE
$25,000, a Capitol Records
Publishing Contract and a signed Gibson
Les Paul Reissue Gold Top Guitar,
picked off the assembly line in Nashville
and presented at a New York press conference.
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$5,000, a Publishing Contract and a signed
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(Continued from page 10)

Larry Green is the new PD of
adult standards CJCL Toronto. He
was most recently national promo-
tion director for WEA of Canada but
also has radio experience at cross-
town CHUM ... Mark Helms is
named executive editor at n/t KYW
Philadelphia. He had been assistant
ND at Philly’s WTXF-TV ... At
KEMX Salt Lake City, which gives
up its locally generated AC format
for the Satellite Music Network ver-
sion, Ray Kalusa replaces Morgan
Evans as PD. He'll maintain APD/
MD duties for top 40 sister KCPX.

Diana Woods is promoted from
APD/MD to PD at oldies WKOL-FM
Albany, N.Y, replacing J.C. Haze . ..
Mark Andrews, MD of country
KWJJ-AM Portland, Ore., is the new
PD at similarly formatted KEBC
Oklahoma City, replacing Joe Finley
... Afternoon driver Lee Gillette
(aka Marty Osborne) is upped to PD
at top 40 WKSI Greensboro, N.C.
Morning man Dale O’Brien’s MD du-
ties will be reassigned shortly.

After a several-year stay in oldies,
WKGN Knoxville, Tenn., becomes
the market’s only urban station
again. Since the urban library was
thrown out in the interim, PD Bill
Clary would like to hear from record
people at 615-656-1340 ... AC KKMJ
“Majic 95” Austin, Texas, PD Bob
Cole adds OM duties for KKMJ and
newly acquired easy KOKE. KKMJ
MD Joel Burke is now KOKE’s PD
... Steve Casey (ex-KGRX Phoenix)
becomes PD at top 40 KIVA Albu-
querque, N.M., assuming duties last
held by GM Howard Johnson.

PEOPLE: After two changes in
plans, Domino is now scheduled to
start nights at WPLJ on Monday (17);
that leaves Hollywood Henderson
looking for major-market nights or
medium-market afternoons. He can
be reached at 203-967-9956. The job
Domino had planned to take—nights
at KQLZ “Pirate Radio” Los Ange-
les—is open; the MD gig, however,
goes to Steve Hoffman, previously
assistant MD at album KLOS L.A.

In other New York news, MTV
“Headbangers Ball” host Adam Cur-
ry is now working weekends and
swing for top 40 WHTZ “Z100.” For-
mer PD Charlie Kendall is back on
album WNEW-FM but only as a
free-lance production voice. Consul-
tant George Harris is also working
with WNEW-FM (and sister WLLZ
Detroit) on a project basis; the main
consultant remains Jeff Pollack.

L.A. morning veteran Roger Bark-
ley is out of mornings at easy KJOI
as that station looks to go more mu-
sic-intensive; his replacement is vet-
eran personality Tom Brown . ..
Jimmy Olson is back in nights at ur-
ban KHYS Houston, replacing Jay
West. West had gone across town to
KKHT; he’s now gone—due to the
latter station’s decision to respect his
no-compete clause—and KKHT is
looking for a p.m. driver again.

Bob McKay, PD of country WKIS
Miami, will be sidelined for six to
eight weeks, following a heart attack
and triple bypass surgery. Send your
get well cards to WKIS, where Steve
Brady is interim PD/MD ... San
Francisco-area veteran John Mack
Flanagan joins AC KIOI for week-
ends; that makes for an on-air open-
ing at top 40 KWSS San Jose, Calif.

Lou Roberts switches Detroit p.m.
drive jobs, going from top 40 WCZY
to AC WNIC ... AC WMJJ Birming-
ham, Ala., APD Carter Davis takes
that post at AC KYKY St. Louis ...
Kelly Stevens & Alpha Trivette are
the new morning team at AC KMGI
“Magic 108" Seattle ... AC WNLT
Tampa, Fla., loses MD Rick Brown
to the record business; PD Chuck
Crane is handling music for now ...
Sylvia Diamond is named MD/
morning co-host with husband/PD
Dan Diamond at country WNOE-
AM-FM New Orleans ... Scott Bar-
rett joins AC WMGP “Magic 99” Par-
kersburg, W. Va., for mornings; he
was PD of top 40 WIGY Bath, Maine.

Assistance provided by Kirk La-
Pointe, Peter Ludwig, and Craig
Rosen.

AM/FM combos in Seattle.

viously GSM of KIRO Seattle.

Minneapolis.

SALEM COMMUNICATIONS has announced the acquisition of n/t WMCA New
York from Federal Broadcasting for $15 million. Salem, a religious-orient-
ed radio chain, had recently announced the sale of WNYM New York.

ADAMS COMMUNICATIONS will sell its recently acquired KQUL/KZOK Seat-
tle (Billboard, April 8). KQUL will go to Viacom, owner of KBSG: KZOK
will go to Fisher Broadeasting, owner of KOMO, giving both companies

RON CARTER is named GM of KMBR/KMBZ Kansas City, Mo. He was pre-

MICK ANSELMO adds VP stripes to his GM post at Malrite’s WDGY/KEEY

KERNIE ANDERSON has, as expected, been named GM at WDAS-AM-FM
Philadelphia replacing W. Cody Anderson (Billboard, April 15). He was
previously GM of WIZF Cincinnati.

JIM CORWIN has been promoted from GSM to VP/GM at WHJJ/WHJY
Providence, R.I., replacing Janet Karger. In addition, WHTT Buffalo,
N.Y., PD Bill Weston joins WHIJY as PD, replacing Carolyn Fox.

GREG GILLESPIE is named executive VP of product development and Gary
Burns is upped to executive VP/client services at Burkhart/Douglas &
Associates. In addition, WROQ Charlotte, N.C., research director Val
Garris joins the firm as research and data manager.
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POP - ROCK
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Singles AND Albums!
Pop AND Soul!

ALL IN ONE BOOK!!

Includes the Top Singles AND
Albums of Every Month of
Every Year, PLUS The Year End
Charts . .. from 1950 thru 1988!

52 Monthly and Annual
Charts Per Year!
PLUS 1400 Trivia Questions
and Answers

PLUS 6 Indexes! (You will find
every artist and every song that made
Billboard's weekly top 10 singles and
top 5 albums (artist, record title,
record label and serial no., the year(s)
each record made the Top 10 and if it
made # 1 are all included!!!)
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Plus 46 Foreign Countries

Licensed by and B|”bOO rd®
Copyrighted € by PUBLICATIONS

Please send me:
. 1950-1980 at $35.00
___1981-1988 at $25.00
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ALBUM ROCK ™Acks-

Télemarketiny, Direct Mail Part Of WNEW-AM Campaign
WW1 Galls On Its Powers 0f Persuasion

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

w, é,_ Compiled frorr) nlational album rock
of | =% | 2o | TITLE radio airplay reports. ARTIST
£z g; i‘é’ £35 | UABEL & NUMBER/DISTRIBUTING LABEL BY PETER LUDWIG
& NO.1 # * NEW YORK When Westwood One
| WON'T BACK DOWN : TOM PETTY agreed to purchase half of Metropoli-
_® S L2 | v 1 week at No, One tan’s adult standards outlet WNEW-
7 1 3 § | NOWYOURE IN HEAVEN JULIAN LENNON AM New York last June—and take
- full operating control of the station,
32 [ o JNe YOIRER O BARYLON THE OUTFIELD speculation was high that a format
@ 9 | 2 | 3 FIRE WOMAN THE CULT change was arour}d the corner. In-
inE R T RE RIS stead, WW1 put its talk program-
5 | s | 1 Bl L BE YOy THE REPLACEMENTS ming on nights and then initiated an
6 | 4 | 2 | 10| SECONDCHANCE THIRTY EIGHT speciaL | all-out marketing campaign to build
A&M 1273 cume.
@ 11 13 7 TURN YOU INSIDE-QUT REM. Along with a two-stage TV cam-
WARNERECS LR U paign and the institution of a promo-
A . > DY
8 }oa | 0 Bm CONEIDENTIAL THE RADIATORS tion to celebrate the station’s 54
@ 18 | 21 | 4 | ONCEBITTEN TWICE SHY GREAT WHITE years, the station tried a relatively
CARTOL LR CUT , new telemarketing approach. WW1
0| 7 | 7 | 18| PATIENCE GUNS N'ROSES stations group executive VP Michael
QD] 1 | 14 | 10 | ALLISFORGIVEN SIREN Kakoyiannis says the call-out service
MERCURYI8 72130 6:7/ROEYGRAM from TransAmerica Telemarketing
12 {17 | 20 | 6 | THINGCALLEDLOVE BONNIE RAITT “1Sdtaklr]lg. tggtct(:)n;:s]pt of l((iil;gct mail
and applying i emarketing.
EADY :
3| 13 | 16 sy READYFORLOVE GARY MOORE “Rather than using only TV, we're
24 | 44 | 3 | HEADING FOR THE LIGHT TRAVELING WILBURYS using ZIP codes and calling those
WILBURY LP CUT/WARNER BROS. people that have a propensity to lis-
15{15| 19 [ 9 | DOWNBOYS Ui ten to the station. Potential listeners
{ 21 | 30 | a | LOVEHASTAKEN ITSTOLL SARAYA receive a phone call with a narrative
OLYDOR TR.CHT/ROCYGRAM that explains who we are. We then
7|19 | 15 | 9 | MAYOROFSIMPLETON XTC | use a personal direct mail follow-up
181 6 | 6 | 10 | SIMILARFEATURES MELISSA ETHERIDGE
ISLAND 7-99251/ATLANTIC P””M”TI””S
19 12 8 18 ggr?oféguyburmc v2
» |16 | o0 wRome TTCED
21 | 10 5 9 ROCKET DEF LEPPARD letter from the station manager. It’s
MERCURYIB] 216147 /POLYGRAM a way to reach people who are com-
@)| 3 | 2 | 8 | HEARTSONFIRE STEVE WINWOOD m(‘e‘rciz.ll-bur.ned out. .
2| 2 | 17 | 10| WHERE WEREYoU LITTLE AMERICA With this telemarketing plan you
GEFFEN LP CUT get a number of people to try the sta-
6 | 37 | 4 | COMING HOME CINDERELLA tion who fit into your target demo.
eI 372 382 1/POLTORAN After they agree to do this, they geta
(25|l T U I OO TG EROMMYHEART BIG BAMBOO mailing to qualify them for a sweep-
2% | 28 | 29 | 7 | SHE'SAMYSTERY TO ME ROY ORBISON stakes cruise. On the follow-up direct
LGSR L mail card they recommend other peo-
% & % POWER TRACK % & & ple, and you generate a very good
@D| 37 | 4% | 3 | SEEINGISBELIEVING MIKE + THE MECHANICS core data base.”
39 | _ | 2 | OPEN LETTER TO A LANDLORD LIVING COLOUR _ While WNEW is not the first sta-
FEIPENHERR tion to use this sort of campaign, Ka-
29 30 33 5 ggld;gﬁ pr'g&:r YOU WANTTOBE  CRUEL STORY OF YOUTH koylal?nils S}a{ys’ “\V;”ve gotten an l.ln'
0 | 2 | 11| 14| WORKINGONIT cHrisrea | usually high rate of response relative
GEFFEN 7.27535 to other telemarketing campaigns
31| 2 | 27| 9 | YOUTHGONEWILD SKID ROW [S?IIIISS] so far we're happy with the re-
@D 3 |45 | 4 | SROE el Eriie 1 LN ST O AN Before the telemarketing began,
* % % FLASHMAKER & & % the station established its evening
(33)| NEWp | 1 | NINETEEN FOREVER JOE JACKSON talk lineup with TV spots featuring
e AMILECY WW1 talk show host Larry King,
@D)| 46 | — | 2 | ANGELEYES THE JEFF HEALEY BAND who reminisced about listening to the
% | 33 | 35 | 6 | RUNTOPARADISE cHoRBOYS |  Station while growing up. As the tele-
WTG 31-68564 marketing campaign began, so did a
NEW)D | 1 | ROCKTHIS PLACE THE FABULOUS THUNDERBIRDS second series of humorous spots with
—25 ASSOUATEDLP CUT/ERA morning team Nola Roeper & Ted
GD| NEW)p | 1 D i EELTe— KINGDOM COME Brown to re-establish the fact that
45 | 47 | 3 | MIGHT AS WELL BE FREE JON BUTCHER WNEW was staying true to its heri-
CAPITOL LP CUT tage.
39 | 25 | 12| 11 | SHAKEITUP BAD COMPANY The Make Believe Ballroom has
been a programming mainstay on
DRIVEN ouT THE FIXX progra g y
8| 3] 25 M A 8837 WNEW ever since the show was cre-
a4 | 4! 19 CULT OF PERSONALITY LIVING COLOUR ated as a filkin between reports on
EPIC 34-68611/E.PA N . . .
KID EGO e the Lmdburgh-baby kldnappmg trial.
8 | 48| 3 | Nmipour For the station anniversary in Febru-
23! 4| a2 | ¢ | SHEDIDIT GLAMOUR CAMP ary, WNEW-AM created the Make
2T Believe Ballroom Hall Of Fame. The
NEWD | 1 | ONEBIGRUSH JOE SATRIANI ongoing promotion has sponsored
5 | 35 | 39 | 5 | BRINGIT BACKAGAIN STRAY CATS live concert broadcasts and other spe-
EMILP CUT cial events while presenting crystal
4 | 27 | 18 | 13 | I'LLBETHERE FOR YOU BON JOVI Hall Of Fame plaques to such core
MERCURY 872 564-7/POLYGRAM N .
SR BLVD OUREED artists as Ella Fitzgerald, Peggy Lee,
47 | 41 | 31 | 13 | gpreLpcuT/WARNER BROS. and Vie Damone.
50 | — | » | FIRSTLOVE MARCHELLO Kakoyiannis says, “It’s like the old
T push-pull marketing concept. If you
NEWD | 1 | SANT MISS AL TR SO D combine all this with TV, you can get
36 | 23 | 12 | ENDOF THE LINE TRAVELING WILBURYS | hew listeners and strengthen your
i WILBURY 7-27637/WARNER BROS. core. Better programming builds

time spent listening, but marketing
(Continued on page 20)

NANCY BALDWIN

Hai Ringy § Partmevs

DARLENE SMITH
DB Neesham

GENIE CASTRO
The Hayworth Group
L a—-mu—t
:G‘;J' CLD £5 91 A~ 468 Axgfiel 4

Big Deuce Coupe. New CBS-owned oldies FM KODJ Los Angeles has been
promoting itself not only with cards on 1,300 local buses, but with mobile
billboards in New York, Chicago, and on this San Francisco bus. The out-of-
town ads sport the names of key media buyers who are asked to call the station
by May 1 to claim a prize.
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MODERN ROCK m™acks-

c 1z Compiled from Commercial and
v I
ol 55 §o ™ TITLE College Radio Airplay Reports. ARTIST
E2 | 98 | 29| 55| 1ABEL & NUMBER/DISTRIBUTING LABEL
*ad NO.1 &
1 1 1 9 THE MAYOR OF SIMPLETON XTC
GEFFEN 7-27552 4-weeks at No. One
2 2 4 5 MADONNA OF THE WASPS ROBYN HITCHCOCK/EGYPTIANS
ASMLP C
3 5 7 6 THE LAST OF THE FAMOUS INTER'L PLAYBOYS MORRISSEY
SIRE LP CUT/REPRISE
4 3 3 12 I'LL BE YOU THE REPLACEMENTS
SIRE 7-22992/REPRISE
5 | 12| 12| 5 | GOODTHING FINE YOUNG CANNIBALS
LRS. LP CUT/MCA
6 6 6 6 ROUND & ROUND NEW ORDER
QWEST 7-27524/WARNER BROS,
7 7 g 7 ALWAYS SATURDAY GUADALCANAL DIARY
ELEKTRA 7 69316
8 | 4 | 2 | 11 | VERONICA ELVIS COSTELLO
WARNER BROS. 7-22981
9 20 = 2 FIRE WOMAN THE CULT
SIRE LP CUT/REPRISE
10 3 5 13 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS
IRS. 53483/MCA
T EM.
W0 5| e | ey Epeoy e
12 13 22 3 'ISVQNL@ECTJ'T“NG TO SAY THE CONNELLS
SCINATION STREET
5 | NEwp | 1| ESONTIONST e R
N GONE T AVEN
| NEwp | 1| Honer conETone s
15 2 o 2 EVERYTHING COUNTS DEPECHE MODE
SIRE LP CUT/WARNER BROS
% | 15 8 10 ls)u;g:cunwmum BROS. VAR 2
17 23 21 4 m‘zTFPCElJl‘?A DAY SIMPLE MINDS
WN
18|21 | 2 3 v-';mr«ssggaos LP cuT AR 1PHY
19 14 14 8 Q':AGLELUVISIT THRASHING DOVES
HTMARES OLENT S
2 9 10 | 12 yl_!gu LP CUT/WARNER BROS. i ADIl2
21 30 - 2 DANCING BAREFOOT U2
ISLAND 7-99225/ATLANTIC
N LIPS
7} NEW)D 1 u%ll.'?; gggN TO THE EARTH SAM PHIL|
ING LOVE NES
o | o] w |« | s O
OR
a | Newp | 1| wamon B
25 19 25 7 gg&f’, CUT/REPRISE ERASURE
I'M GONNA BE (500 MILES THE PROCLAIMERS
% | 9| 2B 6 c»&gvs;xus LP CUT ( ) R
T ANITA TIKARAM
2 | 5 | m | o | TS soBRET T
TOWN
n | u | o | o | MEoRODURE e
M FIGHTIN EASTERHOUSE
2 111 H ((::cgw%c? ys‘!.ssssz G
TIME WIT U FIREHOSE
0| 2% | — |2 SSlT LECUT H YO
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NEW YORK The avalanche of 1989
summer-special demos is now tum-
bling onto local programmers’ desks.
Always a summer staple, the quanti-
ty has increased because radio’s
“more music” strategy shows no sign
of abating, and because most for-
mats are in a state of flux over how
best to program an embarrassment
of diverse riches from record labels.

Without a safe playlist most na-
tional programmers say they’ll con-
tinue to concentrate on specials for
1989. They’re also saying stations are
being asked more than ever what
they want from syndicated specials,
and the lip service that used to suf-
fice for music research has been re-
placed by affiliate polling that is in-
formally done for most national
shows now. Both ABC Radio Net-
works and DIR Broadcasting, for
example, have summer specials with
every track “PD tested.”

For album and classic rock, and
even for the very fragmented AC for-
mat, syndicators and networks con-
tinue to mine rock’s golden years,
with the Beatles/British Invasion

New Rush Of Simme

and Woodstock specials in the fore
this time around. Westwood One
and United Stations are still the in-
dustry’s biggest special program-
ming suppliers in terms of sheer vol-
ume and this summer is no exception.
WW1 already has 13 specials
planned—and that’s just through
July.

WW1 standouts include the six-
hour BBC. special “McCartney On
McCartney” and “Dick Bartley’s
Soul Of The ’60s,” a 10-week series
of one-hour programs starting in
July. Bartley is also offering the in-
dustry his own 10-hour “British In-
vasion 25th Anniversary Special,”
through DB Productions (Billboard,
Dec. 10).

The standout in US’s summer cata-
log is its 15-week series of 90-minute
“British Invasion” shows. US has
been quietly targeting classic rock
stations with specials this year, and
its “Invasion” is its biggest of that
format to date. US also has a three-
hour “Woodstock 20th Anniversa-
ry” special for the end of the summer
and, in keeping with its ongoing cele-

ring Spring, S

e B e

=y

bration of Motown anniversaries,
“The T'N’T 25th Anniversary: The
Four Tops And The Temptations”
is set for Memorial Day.

US is producing a total of 11 sepa-
rate summer specials, not including
its “Country Six Pack” or “Inva-

NEIWORKS

STVICATON \.

ENIGMA RECORDS-CULVER CITY. CALIFORNIA 90231-3628 (213) 390-9969 1989 ENIGMA RECORDS ALL RIGHTS RESERVED

MOJO-
MANIA!

ROOT HOG OR DIE

THE FABULOUS NEW ALBUM FROM
MOJO NIXON & SKID ROPER

FEATURING THE SMASH SINGLE
"(619) 239-KING"
PRODUCED BY JIM DICKINSON

e

by Peter Ludwig

sion.” US has also retooled its 3-year-
old top 40 weekly, “American Music
Magazine.” KIIS Los Angeles’
Bruce Vidal is the new host of a
faster-paced show offering more en-
tertainment news and an exclusive
weekly American Comedy Net-
work bit.

On The Radio Broadcasting is
back in the specials arena. OTR has
been offering a British invasion spe-
cial every other year for the past six;
it is now putting the finishing touch-
es on two 12-hour music-intensive me-
gaspecials: a new “British Invasion,
1964-1970” with Graham Nash and
KODJ Los Angeles PD Kurt Kelly
as co-hosts, and “Born In The USA,
1964-1976" with the Beach Boys’ Al
Jardine and KRTH-FM Los Ange-
les’ Jeff Davis sharing the mike.

Leve is banking on the insights of
Nash and Jardine to set his specials
apart from the crowd. He calls them
both integral parts of the specials,
and their involvement helped crystal-
ize the 100-plus interview clips includ-
ed in each show. The two programs
are offered as a bartered package
and sponsored nationally by Dr. Pep-
per. The spot load will be five min-
utes per hour.

Global Satellite Network entered
the specials arena on a regular basis
last Thanksgiving with its “Cross-
roads” series and a new installment
will air Memorial Day weekend. Glob-
al was also the first syndicator to an-
nounce a commemorative Woodstock
program. The four-hour “Wood-
stock And The Summer of ’69” is
hosted by WXRK New York's Tony
Pigg and slated for the festival’s 20th
anniversary on Aug. 12-13.

ABC Radio Networks will have
“American Country Countdown”
host Bob Kingsley helming specials
for all three summer holidays in a
move to fill in the programming hole
created when it dropped the monthly
“Music Of America” series last
year. For the Kingsley-hosted “Elvis
Country,” ABC actually surveyed its
“ACC” affiliates and determined its
playlist by the poll’s results.

ABC is slowly edging its way to-
ward a stronger rock commitment as
well. It picked up the sales end of Ra-
dio Today Entertainment’s “Live
Show” last October, simulcast an
MTYV Cheap Trick concert in April,
and is offering the Denny Somach-
produced “Fab Fourth” Beatles spe-
cial for the 4th of July.

DIR Broadcasting has also turned
to affiliates to playlist a summer spe-
cial; it is offering “The Top 25 LPs
Of All Time” as voted by the PDs of
DIR’s “King Biscuit Flower Hour”
stations. DIR is offering the “Top 60

mmer :Spec'ials '

Of The ’60s” for the third year with
WNEW-FM New York’s Pete For-
natale hosting and his WNEW pro-
ducer (and WNEW-AM promotion di-
rector) John Platt producing. The
playlist is once again provided by a
readership poll in Spin magazine.
With two weekly Rick Dees pro-
grams in the DIR catalog now, there
will be two Dees-hosted summer spe-
cials as well.

AROUND THE INDUSTRY

The end-of-quarter programming
shakeout continues as DIR Broad-
casting lets go of the successful Den-
ny Somach-produced “Ticket To
Ride.” The weekly two-hour Beatles
show concluded its nearly five-year
run April 16, and DIR VP of pro-
gramming Michael Abramson says,
“If every show had the ride ‘Ticket’
had, we’d be ecstatic.” In a side note,
the “Ticket To Ride” book due out in
the fall (Billboard, April 1) was co-
written by Kevin Gunn—a strong
contributor to the program over the
years—along with Denny and Kathy
Somach.

MediaAmerica has taken over the
national sales responsibilities for the
FNN Business Radio Network’s
twice-hourly “Updates” from FNN's
parent cable TV sales force. The addi-
tion of the FNN updates gives 18-
month-old MediaAmerica its first 25
54 programming representation.

Former KSHE St. Louis director
of marketing Jim Marchyshyn has
surfaced in St. Louis at Olympia
Broadcasting Networks. He will
oversee the writing and production of
Olympia’s “Rock Comedy” and
“Contemporary Comedy’’ net-
works, and act as network liaison to
affiliate PDs and morning shows.

With a recent ecological disaster on
peoples’ minds, WW1 is offering a
one-hour “Rainbow Warriors” spe-
cial on May 23 to coincide with the re-
lease of a similarly named benefit al-
bum. The two-record set features hits
by 31 artists who have donated their
royalties to benefit the Greenpeace
organization. The title was inspired
by a Native American prophecy that
people of the world will one day unite
as “warriors of the rainbow” to save
the planet from destruction.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast time
and dates.

April 21-22, Def Leppard, On The Radio, On The
Radio Broadcasting, one hour.
April 21-23, Metallica, Metalshop, MJI Broad-
casting, one hour.
April 21-23, The Poison Story, Hot Rocks, Unit-
(Continued on page 20)

FOR THE RECORD

The April 8 issue incorrectly
stated that Sheridan Broadcast-
ing Networks’ daily shortform
program, ‘“Cameos Of Black
Women,” was 2 years old and
had undergone a host change.
The program is actually a new
SBN offering and Angela Stri-
bling is the show’s first host.
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than t million.

GOLD—Statlons with a weekly cume
audience between 500,000 and t milon.

SILVER—Statlons with a weekly cume
audience between 250,000 and 500,000.

27 EX Madonna, Dear Jesse 7 3 R.EM, Stand 5 3 Winger, Seventeen 3 6 Madonna, Like A Prayer
28 EX  Waterfront Cry i . 8 10 Bangles, Eternal Flame 6 1 Jimmy Harnen With Synch, Where Are Yo 4 5 Thirty Eight Special, Second Chance
29 EX Traveling Wllbums, Last Night sm—- BOSTON'S 3 12 Poison, Your Mama Don't Dance 7 10 Michael Damian, Rock On 1(From “Dream 5 8 Tommy Page, A Shoulder To Cry On
30 EX Madonna, Chens ) 0 13 Bon Jovi, I'll Be There For You 8 13 Tommy Page, A Shoulder To Cry On 6 7 Cher & Peter Cetera, After All (Love
A — Bobby Brown, Every Little Step 1 14 Tone Loc, Funky Coid Medina 9 12 Living Colour, Cuit Of Personalqy 7 2 REM, Stand
A —  Fine Young Cannibals, Good Thing 2 15 Def Leppard, Rocket 10 4 Tone Loc, Funky Cold Medina 8§ 12 Animetion, Room To Move
A —  Def Leppard, Excitable i }; JAody 'alley ReaiTLo;: 11 lé IDl;I'IiLVamIIri‘.1 Girf You Know It's Tru 9 4 Jody Watley, Real Love
. A nimotion, Room To Move 12 el , Rocke 10 11 Poison, Your Mama Don't Dance
Boston P.D.: Tom Jeffries 5 16 Martika, More Than You Know 13 6 Poisonmur Mama Don't Dance 11 13 Def Leppard, Rocket
6 13 Michael Damian, Rock On (From “Dream 14 18 Bon Jovi, I'll Be There For You 12 18 Howard Jones, Everlasting Love
New York 0.M.: Steve Kingston _— % ; aoa?o':&anﬂgktogkl’ra o 7 20 Thirty Eight Special, Second Chance 15 17 Eddie Money, The Love In Your Eyes 13 17 Tone Loc, Funky Cold Medina
, Li Y 8 21 Roy Orbison, You Got It 16 19 Debbie Gibson, Electric Youth 14 19 Paula Abdul, Forever Your Girl
1 1 Madonna, Like A Prayer 11027 3 3 REM, Stand 9 23 Cher & Peter Cetera, After All (Love 17 20 Howard Jones, Everlasting Love 15 1 Milli Vanilli, Girl You Know It's Try
2 2 Bangles, Eternai Flame L . 4 4 Karyn White, Superwoman 20 24 Howard Jones, Everlasting Love 18 21 Paula Abdul, Forever Your Girl 16 20 The Replacements, I'll Be You
3 3 BonJovi, Ill Be There For You 5 6 Fine Young Cannibals, She Drives Me C 1 27 Don d, Soldier Of Love 13 EX  New Kids On The Biock, I'l Be Loving 17 23 Sa-Fire, Thinking Of You
4 4 Stevie B, ) Wanna Be The One 6 7 SaFire, Thinking Of You 22 28 New Kids On The Block, I'll Be Lovin 20 EX Benny Mardanes, Into The Night 18 3 Roxette, The Look
5 6 Tone Loc, Funky Cold Medina Los Angeles P.D.: St Ri 7 8 Bon Jovi, I'll Be There For You 3 11 Mike + The Mechanics, The Living Year 21 14 Bangles, Eternal Flame 19 10 Karyn White, Superwoman
6 7 Fine Young Cannibals, She Drives Me C 08 Angele -D.0oteve Rivers 8 9 Deon Estus, Heaven Help Me 4 26 Debbie Gibson, Electric Youth 2 15 Debgie Gibson, Lost In Your Eyes 20 26 One 2 Many, Downtown
75 Milli Vanilh, Girl You Know It's Tru 1 1 Madonna, Like A Prayer 9 10 Thirty Eight Special, Second Chance 5 25  Karyn White, Superwoman EX EX The Replacements, I'l Be You 21 34 B Brown, Every Little Step
8 9 Sweet Sensation (With Romeo ).D.), Si 2 2 Fine Young Cannibals, She Drives Me C 10 12 Poison, Your Mama Don’t Dance 26 29 Natalie Cole, Miss You Like Cra EX EX Thirty Eight Special, Second Chance 2 15 New {)rder r. Disco
9 12 Sa-Fire, Thinking Of You 3 3 Tone Loc, Funky Cold Medina 1113 Figures On A Beach, You Ain't Seen No 27 30 Sweet Sensation (With Romeo JI.B.) Si 23 28 Samantha Fox, | Only Wanna Be With Yo
10 & Karyn White, Superwoman 4 7 Sa-Fire Thinking Of You 1215 Def Leppard, Rocket 28 31 Guns N’ Roses, Patience ! 24 16 Bangles, Eternat Flame
11 10 Guns N’ Roses, Paradise Cit 5 9 Stevie B, | Wanna Be The One 13 16 Bette Midler, Wind Beneath My Wings ( A29 —  Bobby Brown, Every Little Step 25 30 living Colour, Cult Of Personality
12 15 Debbie Gibson, Electric Youth 6 6 Rod Stewart, My Heart Can't Tell You 14 17 New Kids On The Block, I'll Be Loving A30  — Information Society, Repetition 26 31 Michael Damfan, Rock On (From "Dream
13 11 Mike + The Mechanics, The Living Year 7 4 Bangles, Elernar Flame 15 13 Tommy Page, A Shoulder To Cry On 21 33 Neneh Cherry, éulfalo Stance
14 14 Poison, Your Mama Don't Dance 8 11 Sweet Sensation (With Romeo J.D.), Si 16 18 Carly Simon, Let The River Run (Theme 28 32 Debbie Gibson, Electric Youth
15 17 The Belle Stars, tko Iko (From “Rain 9 12 Vanessa Williams, Dreamin’ 1720 Donny Osmond, Soldier Of Love 29 36 The Belle Stars, Iko ko (From “Rain
16 18 Jody Watley, Real Love 10 13 Bon Jovi, I'll Be There For You 18 21 Johnny Kemp, Birthday Suit (From “Sin T D 2 Mike + The Macnanics The Living Year
1713 Def Leppard Rocket 11 5 Roxette, The Look 18 22 Enya, Orinoco Flow (Sail Away) 31 35 Enya, Orinoco Flow (Sail Away)
18 20 Vanessa Williams, Dreamin’ 12 15 Bobby Brown, Every Little Ste 20 23 Animotion, Room To Move s . . 32 21 Martika, More Than&ou Know
19 21 Deon Estus, Heaven Help Me 13 17 Tommy Page, A Shoulder To cpry On 21 24 Cher & Peter Cetera, After Al (Love Detroit P.D.: Rick Giltette 33 25 Visen, Cryin'
20 23 REM, Stand 14 8 Debbie Gibson, Lost In Your Eyes 22 25 The Belle Stars, tko Iko (From “Rain 1 1 Madonna, Like A Prayer 34 EX Guns N Roses, Patience
21 29 Guns N’ Roses, Patience 15 20 Deon Estus, Heaven Help Me 23 28 Living Colour, Cult OF Personality 2 2 Tone Loc, Funky Cold Medina 35 24 Chicago, You're Not Alone
2 25 Michael Damian, Rock On (From “Dream 16 19 Jody Watiey, Real Love 221 Sweel Sensation (With Romea J.0), Si | (o o . 33 Milli Vanili, Girl You Know It's Tru 36 27 Was (Not Was), Walk The Dinosaur
78 25 Roy Orbison, You Got It 17 22 Thirty Eighl ‘Special, Second Chance 25 23 Edie Brickell & New Bohemians, Circle ashington P.D.: Matt Farber 4 3 Fine Young Cannibals, She Drives Me C 37 EX Waterfront, Cry
24 13 Roxette, The Look 18 18 Enya, Orinoco Flow (Sail Away) 26 30 Debbie Gibson, Eiectric Youth 1 Milli Vanilli, Girl You Know It's Try 5 8 Jody Watley, Real Love 38 EX The Outfiek, VUices 0Of Babylon
25 22 Debbie Gibson, Lost In Your Eyes 9 23 Paula Abdul, Forever Your Gir{ 27 31 The Outfield, Voices Ot Babylon Madonna, Like A Prayer 6 4 Bangles, Eternal Flame A3 — Bette Midler, Wind Beneath My Wings (
26 16 Rod Stewart, My Heart Can't Tell You 20 25 Roy Orbison, You Got i 28 32 Chris Rea, WW‘“"&‘O"_" 9 Fine Young Cannibals, She Drives Me C 7 7 Roxette, The Look 40 40 Glenn Medeiros, Never Get Enough Of ¥
27 30 Bette Midier, Wind Beneath M[y Wings ( 1 24 Howard Jones, Everlaslinf‘ Love 29 33 The Escape Club, alkm{»Thmugh Wall 6 Tone Loc, Funky Cold Medina 8 5 Vanessa Williams, Dreamin’ A — Rick Astley, Giving Up On Love
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A29  —  New Kids On The Block, I'li Be Loving 3 27 Donny Osmond, Soldier Of Love 31 EX Aretha Franklin & Elton John, Through 5 REM, Stand 10 10 Deon Estus, Heaven Help Me A — Figures On A Beach, You Ain't Seen No
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EM., 3 ool i R . L
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2 25 Jody Watley, feal Love 3 15 Jody Watley, Real Love 3 10 Poison, Your Mama Don't Dance TAMPA BAY 3 3 T:“mi ht Special, Second Ch 2: i ‘g’[“ Hca‘:::\,uree\lls Lol
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B B Doy Bomand, sud 11 11 Stevie B, | Wanna Be The One 11 3 REM. Stand . 5 6 Kevin A Moonlight On Water BC BX ol Money, Lot et o
25 21 Donny Osmond, Soldier Of Love 12 13 Animotion, Room To Move 12 16 Paula Abdul, Forever Your Girl Tampa 0.M.: Mason Dixon & 10 Def Leppard Roﬁk L EX EX Mike + Tha Mechanics, Seeing Is Beli
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6 5 Mike + The Mechanics, The Living Year 3 38 Waterfront Cry b 3 & P'cl AM"I“I?"' oc| i n (Gy?m ream = 5 id" uo , Let Me In 11 19 New Kids On Biock, 'l Be Loving
79 Sweet Sensation (With hon)eo ). Si 36 33 Eighth Wonder Baby Bab) A % N:‘:‘Kids ) Tol'::vglroc:ulv'ﬂ I{ie Loving 30 EX t':‘l :rell'a.'Co:irnGD&mne }g lg g::bj‘. GlmeL??lterlg FVouIVOEuyes
8 & Vanessa Williams, Dreamin 3 EX Lisa Lisa & Cuft Jam, Little Jackie W 25 11 Guns N Roses, Paradise Ci X EX Junkies, Sweet J u 2 uttield, Vaices Of Babyl
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{% }; Bty B'ﬁ'o:'é %\;‘;’,{ #{‘)‘J‘imp MAO = m:‘ﬁfw ,ﬁg?sv}lhpapga%‘m{e& ) 78 EX Bobby Brown tvery Litte Stee A —  Mike + The Mechancs, Seeing Is Belie 17 EX Donny Osmmo , Soldrer Of Love
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A — Roachford, Cuddly Toy (Feel For Me) 3 3 REM,Stand . 11 4 Rod Stewart, My Heart Can't Teit You
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10 YEARS AFTER THE DISCO BOOM, SOME ROCK, SOME DANCE

(Continued from page 12)

as crossover and a crossover station
with a different, more Latin-oriented
playlist—WPOW “Power 96” Miami.
WPOW is the only of that bunch par-
ticularly disco (and does, in fact, use
that word on the air), but Shaw says,
“I don’t know if there are a lot of sim-
ilarities between WPOW and the dis-
co stations of the "70s.

“There’s more similarity between
KSFX and [our urban] stations.
KSFX had a mixed black and white
airstaff and was essentially playing
the hit dance tunes of the day with an
FM presentation. The difference now
is that the format has been refined
with music testing. It’s far more tar-
geted and precise.”

| WILL SURVIVE?

Almost all of the programmers
contacted cite WLUP Chicago jock
Steve Dahl’s Disco Destruction Rally
at Comiskey Park on July 12, 1979, as
the event that put disco’s future—or
lack thereof-—back on the agenda.

(See separate story, page 10). By the
end of 1979, Ramos says, the word
“disco” was “the scarlet letter. It be-
came so negative that it just kind of
killed things.

“People were getting rid of all
their 12-inch singles—now they’re
collector’s items; they didn’t want to
be convinced that the format could
grow into something else.” Ramos is
presently the local urban rep for Co-
lumbia Records’ Atlanta branch. Af-
ter Kent Burkhart pulled out of the
disco consulting business, Ramos
says, her association with disco made
it “very hard for me to go into some-
thing else.”

In Beaumont, Stecker says, the
white half of his audience was very
much impacted by the anti-disco
movement. In Los Angeles and Mi-
ami, “the Latin population prevented
a substantial backlash,” says WPOW
PD Bill Tanner. While whites may
have turned against disco, those cit-

NEW YORK As the PD of disco
WMAK Nashville in the late '70s,
consultant Don Vallie says that
about a third of his WMAK staffers
were ‘‘really club guys. We had
some [jocks] who were trying to live
up to John Travolta’s image.” Oth-
erwise, most of the programmers
contacted on the 10th anniversary
of the disco boom recoil when asked
if they (or their jocks) had been into
the disco scene in 1979.
Then-KIIS-FM Los Angeles PD
Mike Wagner says that his KIIS-
FM staffers “remained laid back
Southern Californians; we didn’t be-
come anything we weren’t.”
KXXX-FM San Francisco MD Gene
Baxter, then working nights at
WKTK Baltimore, says his sched-

Programmers Look Back On Those Disco Days

1979: Where Were They Then?

ule didn’t let him go to the clubs.
Besides, he says, “l was a dorky
white guy.”

Then-consultant Wanda Ramos,
however, remembers ‘“‘always be-
ing in the clubs” except when she
was ‘‘standing outside [New
York’s] Studio 54 and trying to get
in. I had one of the first-ever mem-
bership cards at 54 that I paid for,
and I still couldn’t get in unless
[owner] Steve Rubell happened to
be walking by.” Ramos’ daughter
was born during Billboard’s fifth
annual Disco Forum in February
1979. “I was supposed to go on a
panel and never made it. She was
called the disco baby for a minute.”

SEAN ROSS

PROMOTIONS

(Continued from page 16)

builds cume. You use TV to get the
awareness up, and the telemarketing,
direct mail, and promotions introduce
your personalities and call letters.
Iit’'s ARB-smart.”

With the winter Arbitrons about to
be released, Kakoyiannis thinks the
campaign has paid off. From a 1.2 in
12-plus overall last summer, he says
the second Arbitrend has the station
at a 2.4 with a cume increase of 60%.

PRO-MOTIONS

Market promotion veteran Elizabeth
Roach leaves TV to try her hand at
radio as WMTG/WNIC Detroit’s
promotion director ... Urban/AC
WVAZ “V103” Chicago lures TV wri-
ter/producer Merry Green as station
advertising and promotion director
... Jocelyn Traub, assistant promo-
tion director at WNEW-FM, becomes
the first full-time promotion director
at modern rock WDRE Long Island,
N.Y. ... Top 40 WRQX “Q107"
Washington, D.C., brings Brian
Densel to the radio fold as promo-
tion/programming coordinator.

Ann Letizi’s first radio job is as as-
sistant director of advertising and
promotions at WPEN/WMGK Phila-
delphia ... Noncommercial WNYC-

AM-FM New York promotes Debo-
rah Thomas from manager to the
new position of director of publici-
ty/PR; Gloria Friedman is promoted
from director of audience services to
the new position of director of mar-
keting ... And WBGO “Jazz 838"
Newark, N.J., appoints PR veteran
Angela Perry public relations direc-
tor for her first job in radio.

ies had a large enough ethnic audi-
ence that it didn't matter.

Mayo says that above and beyond
the backlash, many stations faltered
because “managers didn’t do their
homework to know whether it was a
viable format. With WGCI and
WDALI you had two stations beating
each other’s brains out over a three
share. After that we realized that to
be successful at WGCI, we were go-
ing to have to be a mainstream black
radio station and go after WBMX.”

Across town, WDAI went to a
short-lived AC/top 40 hybrid when
the disco boom ended. Shaw now
thinks the station could have evolved
into a successful urban like WGCI
had it stayed with the format. Indeed,
many of the early urban contempo-
rary FMs were reformed disco sta-
tions, among them WKYS, KHYS,
WVEE Atlanta, and WXYV Balti-
more. Other disco outlets, such as
KIIS-FM and WXKS-FM “Kiss 108"
Boston, kept their identities but se-
gued back to top 40.

“RELIGHT MY FIRE

By the time Tanner and consultant
Don Kelly put WHQT “Hot 105” Mi-
ami on the air in 1985, almost all ves-
tiges of the late-"70s disco radio boom
had melted away. Most of those sta-
tions that continued to play black or
dance music had long been reclassi-
fied as urban contemporary by the in-
dustry. If dance records were worked
to any radio format, they were
worked to urban.

WHQT went through several dif-
ferent formats over the next four
years, ending up as a decidedly black-
flavored crossover station last year.
But not before it paved the way for
KPWR and a second wave of cross-
over outlets whose music was some-
times identifiably different from that
played by urban stations. Many, but
not all, of those stations made a point
of targeting Hispanics and not
blacks—thus creating a dichotomy
that wasn’t fully developed in 1979,

KRLA’s Wagner points out that
“the stations that were disco aban-
doned it so completely that it's hard
to say there was a logical progres-
sion. Stations went from point A to
point D, so the format didn’t evolve
on the same radio station.” In fact,
many of the new dance stations were
the antithesis of what their predeces-
sors had become. As WKYS, WVEE,
and WXYV became respected pillars
of the black community, they were
challenged by new crossover outlets.

Today’s crossover programmers
generally agree with Vallie’s charac-
terization of today’s stations as

“much broader and more sophisticat-
ed” and “much better than what we
did then.” They also cite more sophis-
ticated music, the less-controversial
presence of ballads, and the greater
number of superstars in today’s
crossover formats.

One of Vallie’s clients, WIOQ
“Q102” Philadelphia PD Mark Dris-
coll, sees his crossover station’s roots
as going back no further than, say,
1982—despite the fact that he was
programming disco WDRQ Detroit
in 1979. “With disco, everyone sang
to one track and made different
noises. We have a much higher lyric
content today,” he says.

THE KIDS WANNA ROCK? DANCE? BOTH?

Because crossover radio isn't life-
style driven, its programmers say
their stations won’t experience the
same backlash as disco. Yet the
strength of Bon Jovi, Guns N’ Roses,
and Def Leppard at top 40, as well as
the increased number of rock 40 sta-
tions, suggests that there must be
some sort of a reaction to the dance-
driven radio of the last several years.
Has the return of disco in a slightly
softer package also brought with it a
somewhat more subdued backlash?

“It s refreshing to hear somebody
play rock’n’roll hits,” says Baxter.
“When I left WKTK, I went to [then-
rock/top 40 hybrid] WLPL Baltimore
because it was good to be able to play
Elvis Costello, Cheap Trick, and Van
Halen. Now it’s great to hear a top 40
station playing U2, which isn’t a core
band for many of us.

“There is a minibacklash, but since
a lot of programmers were around 10
years ago, we try not to play so many
dance records that the audience
needs to go somewhere else to hear a
Richard Marx song. There are
enough of those in our mix so we can
satisfy everybody.”

“Over a 20-year period, every sin-
gle format has been declared dead by
someone,’”’ says Shaw. ‘“Maybe
[KQLZ programmer] Scott Shannon
is trying to declare dance music dead,
and perhaps it is wearing thin in cer-
tain markets, but the danger is tak-
ing this thing to an extreme. Formats
may wane in popularity for a while,
but they never truly die.”

“There’s going to be room for
crossover stations, rock top 40s, and
traditional top 40s,” says Vallie who,
not surprisingly, works with all three
genres. “Each market has a dance
cluster of people, a broader-oriented
cluster of people, and a rock cluster
of people. In the past, radio has over-
reacted and programmed to just one
of those clusters.”

NETWORKS AND SYNDICATIONS

(Continued from page 17)

ed Stations, 90 minutes.

April 21-23, Jay Leno/Johnny Kemp/Paula
Abdul, Party America, Cutler Productions, two
hours.

April 21-23, Bobby Brown/Karyn White/Levert
Tour Special, Star Beat, MJI Broadcasting, one
hour.

April 22-23, Jody Watley/Skyy/Georgio, Ra-
dioScope, Lee Bailey Communications, one hour.

April 23, Tom Petty/John Cougar Mellencamp/
Fabulous Thunderbirds, Powercuts, Global Satel-
lite Network, two hours.

April 23, Richard Marx, Hitline U.S.A., James
Paul Brown Entertainment, one hour.

April 23, Kathy Mattea, Countryline U.S.A,
James Paul Brown Entertainment, one hour.

April 24, Mike + the Mechanics, Rockline,
Global Satellite Network, 90 minutes.

April 24-30, Dino/Simply Red, Rick Dees On
The Line, DIR Broadcasting, one hour.

April 24-30, Terri Lyne Carrington, The Jazz
Show with David Sanborn, Westwood One Radio
Networks, two hours.

April 24-30, Foreigner, Superstars Rock Con-
cert Series, Westwood One Radio Networks, 90
minutes.

April 24-30, Stray Cats, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

April 24-30, Stephen King, High Voltage,
Westwood One Radio Networks, two hours.

April 24-30, Eddie Money, Timothy White's
Rock Stars, Westwood One Radio Networks, 90

minutes.

April 24-30, Elvis Costello, Rock Today, MJI
Broadcasting, one hour.

April 24-30, the Fixx, Off The Record with Mary
Turner, Westwood One Radio Networks, one hour.

April 24-30, Fleetwood Mac, Part 1, Legends of
Rock, Westwood One Radio Networks, one hour.

April 24-30, Bad Company, Classic Cuts, MJI
Broadcasting, one hour.

April 24-30, Foster & Lioyd, Listen In With Lon
Helton, Westwood One Radio Networks, one hour.

April 24-30, T. Graham Brown, Country Today,
MJI Broadcasting, one hour.

April 24-30, Loretta Lynn, Westwood One Pre-
sents, Westwood One Radio Networks, one hour.

YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—1D Years Ago
. Knock On Wood, Amii Stewart,
ARIOLA
. | Will Survive, Gloria Gaynor,
POLYDOR

. Heart Of Glass, Blondie, cHrysaus

. Music Box Dancer, Frank Mills,
POLYDOR

. What A Fool Believes, Doobie
Brothers, warRNER BROS.

. Reunited, Peaches & Herb, poLY00R

. Stumblin’ In, Suzi Quatro & Chris
Norman, rso

. Tragedy, Bee Gees, rso

. | Want Your Love, Chic, ATLANTIC

. Sultans Of Swing, Dire Straits,
WARNER BROS.

N bW N =
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TOP SINGLES—20 Years Ago

1. Aquarius/Let The Sunshine In,
Fifth Dimension, souL ciTy

. You've Made Me So Very Happy,
Blood, Sweat & Tears, coLumsia

. It's Your Thing, Isley Brothers, 7
NECK

N

» w

. Onily The Strong Survive, Jerry
Butler, mercury

. Dizzy, Tommy Roe, asc

. Galveston, Glen Campbell, capitoL

. Hair, Cowsills, mom

. Twenty-Five Miles, Edwin Starr,
GORDY

. Time Of The Season, Zombies, DATE
. Rock Me, Steppenwolf, bunHILL

CWw NGOV

TOP ALBUMS—10 Years Ago

. Spirits Having Flown, Bee Gees, rso

. Minute By Minute, Doobie
Brothers, waRNER BROS.

. Dire Straits, Dire Straits, warner
BROS.

N =

. 2-Hot, Peaches & Herb, roLyDoR

. Blondes Have More Fun, Rod
Stewart, waRNER BROS.

. Desolation Angels, Bad Company,
SWAN SONG

N s W

. Livin’ Inside Your Love, George
Benson, WARNER BROS.

. Parallel Lines, Blondie, cHrysALIS

. Enlightened Rogues, Aliman
Brothers Band, capricorn

10. Love Tracks, Gloria Gaynor,
POLYDOR

-]

TOP ALBUMS—20 Years Ago

. Blood, Sweat & Tears, coLumBia

. Hair, Original Cast, rca

. Galveston, Glen Campbell, capitoL
. Greatest Hits, Donovan, epic

. Help Yourself, Tom Jones, parrOT

. Lr;-C%-Gadda-Da-Vida, Iron Butterfly,

. Birthday Party, Steppenwolf,
DUNHILL

. Cloud Nine, Temptations, corpy

. Wichita Lineman, Glen Campbell,
CAPITOL

. Goodbye, Cream, atco

W N OsWNE

—
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COUNTRY SINGLES—10 Ysars Ago

1. All | Ever Need Is You, Kenny
Rogers & Dottie West, UNITED ARTISTS

. Where Do | Put Her Memory,

Charley Pride, rca

. agfkside Of Thirty, John Conlee,

. Sweet Memories, Willie Nelson, rca

Farewell Party, Gene Watson,
CAPITOL

3&"" Take It Away, Conway Twitty,

Slow Dancing, Johnny Duncan,
COLUMBIA

. Wisdom Of A Fool, Jacky Ward,
MERCURY

. (If Loving You Is Wrong) | Don't
Want To Be Right, Barbara
Mandrell, aBc

. Lay Down Beside Me, Don

Williams, mca

© BN O Vs W N

—
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SOUL SINGLES—10 Years Ago

. Disco Nights, G.Q., arisTa
. Reunited, Peaches & Herb, mve/
POLYDOR

. Shake Your Body, Jacksons, tpic

. Love Ballad, George Benson,
WARNER BROS.

. | Want Your Love, Chic, aTLanTIC

. Knock On Wood, Amii Stewart,
ARIOLA

. Hot Number, Foxy, pasH

. 1 Got My Mind Made Up, Instant
Funk, saLsouL

. 1 Don't Want Nobody Else, Narada
Michael Walden, aTLANTIC

. It Must Be Love, Alton McClain &
Destiny, PoLYDOR

-] ON OO bW N

—
[-]
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TERRI ROSSI'S

RHYIHM

KAREN WHITE CONTINUES her string of hits as “Love Saw It”
(Warner Bros.) glides effortlessly up to No. 1 on the Hot Black Singles
chart. The single is No. 1 in total radio points and is being reported by 97
stations. It is also ranked No. 1 in total retail points and has such an
incredible lead that it is likely to remain at No. 1 next week. “Real Love”
by Jody Watley (MCA) moves 6-3, making strong gains at radio and re-
tail. Watley’s album, “Larger Than Life,” debuts at No. 35 on the Hot
Black Albums chart.

WOW! “Have You Had Your Love Today” by the O'Jays (EMI) jumps
76-51, gaining 32 stations for a total of 79 reporting this single. This
sneak preview of the forthcoming album “Serious” promises to be just
that, with cuts produced by Gerald Levert and Marc Gordon of Levert,
Dennis Lambert, and the 0’Jays themselves. I wonder how it felt for
Gerald to give his dad, Eddie Levert, direction on the vocals ... Rob
Base & D.J. E-Z Rock break from the pack with a 19-position move,
gaining 10 new stations and 11 new retail reports on “Joy And Pain”
(Profile). Likewise, ““Me, Myself, And I” by De La Soul (Tommy Boy)
gets the nod as the Power Pick/Sales record and also gains 10 new sta-
tion adds, moving the single 51-35. The track for this record borrows
from Funkadelic’s “(Not Just) Knee Deep—Part 1” (Warner Bros.),
which held the No. 1 position on the Billboard Black charts for three
weeks in 1979.

6

MISS YOU LIKE CRAZY” (EMI) by Natalie Cole continues to build,
adding three new stations: WJMO Cleveland, KYEA Monroe, La., and
KDAY Los Angeles. Fifty-seven of the 94 stations reporting this title
show it moving up on their playlists. Retail action is beginning to devel-
op for “Miss You” with 10 new store reports as the record moves 44-37 in
its fourth week on the chart . . .. “My One Temptation” (Island) by En-
glish vocalist Mica Paris moves up one notch, even though it picks up
new activity at WMYK Norfolk, Va.; WEDR Miami; WRBD Fort Lau-
derdale, Fla.; WCKX Columbus, Ohio; WBLZ Cincinnati; and KCOH
Houston. Half of the 68 stations listing this title show it moving up on
their playlists.

gKYY HIGH: “Start Of A Romance” (Atlantic) by Skyy zooms 15-7,
building muscle at radio and retail. Only one station in the country is not
reporting airplay, while 46 stations show this single in their top 10. Re-
tail continues to develop with a sizeable point increase and 12 new retail
reports. Another record racking up impressive gains at radio and retail
is Guy’s “I Like” (MCA), which moves 10-6.

WHAT’S A WOKIE? New on the chart at No. 85 this week is Alton
“Wokie” Stewart with “She’s So Cold” (Epic). Stewart, a native New
Yorker, received airplay on this single before she had a record deal.
WRKS New York started playing the song from a cassette tape. Why?
PD Tony Gray says: “This was the new and different sound that I was
looking for. So far the response has been very good in this market.”

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/

GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
14 REPORTERS 32 REPORTERS 52 REPORTERS 98 REPORTERS

FOR YOU TO LOVE
LUTHER VANDROSS epic 4 8 21 33 39
HAVE YOU HAD YOUR. ..
THE O'JAYS emi -] 12 15 32 79
LEAD ME INTO LOVE
ANITA BAKER ELEKTRA 4 12 11 27 35
LITTLE JACKIE WANTS TO. ..
LISA LISA & CULT JAM coLumaia 3 13 9 25 81
OBJECTIVE
MILES JAYE isLAND 1 5 16 22 37
THROUGH THE STORM
A.FRANKLIN/E.JOHN arisTA 1 10 10 21 59
| CAN'T STOP THIS FEELING
EUGENE WILDE mca 1 4 15 20 26
ANIMAL
BAR-KAYS MERCURY 1 2 16 19 34
FOR THE LOVE OF YOU
TONY! TONH TONE! wing 2 6 10 18 74
ON A MISSION
LEOTIS mERCURY 2 4 11 17 30

el

N
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*
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* LOVE NEVER SOUNDED SO GOOD.

I

ON COLUMBIA CASSETTES, COMPACT DISCS AND RECORDS!
%2 —w COLUMBIA RECORDS—RADIO AND RETAIL'S BEST FRIEND! ®

# Produced by Cavid Pic * Contes, David Tewnsand and Bernard lackson. Masagement: Paul Cartor  Produced by FULL FORCE ior FULL=ORCE Predustimes * “Coumbrat’ Sibre irademarkcol CBY 1ng. © 1989 (BS Revordh in

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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' Hot Black Singles SAL AIRPLA
I r ° ™
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
SALES % AIRPLAY
EE 3
285 7| |ed|nE = 1
zd28| TTLE ARTIST 88| |Z¥|28| TITLE ARTIST  [¢8 S
1|3 | LOVE saw T KARYN WHITE | 1 1|2 | LOVE SAWIT KARYN WHITE [ 1
2 | 1 | ILL BE THERE FOR YOU ASHFORD & SIMPSON | 10 2 | 1 | EVERY LITTLE STEP BOBBY BROWN | 2
3 [ 7 [ REAL LOVE JODY WATLEY | 3 3 [ 6 | REAL LOVE JODY WATLEY | 3
4 [10] crRuUCIAL NEW EDITION | 4 4 [ 5 | cruciaL NEW EDITION | 4
5 [ 6 | SLEEP TALK ALYSON WILLIAMS | 5 5 [ 3 [ AFFAIR CHERRELLE | 8 HIGH PERFORMANCE
6 | 2 | EVERY LITTLE STEP BOBBY BROWN | 2 6 | 9 | SLEEP TALK ALYSON WILLIAMS | 5 “DO YOU REALLY WANNA PARTY?" (76979)
7 | 4 | THAT'S THE WAY LOVE IS TENCITY [ 13 7 [11 [ START OF A ROMANCE Skyy | 7 Ships: May 18/ Street Date May 22
8 [13 | ROLLIN' WITH KID ‘N PLAY KID'N PLAY |11 8 [10 ] I1LIKE GUY [ 6
9 [17] 1LKE GuY | 6 9 7] 2477 DINO |12 SIR MIX-A-LOT
10 | 12 | DON'T TAKE MY MIND ON A TRIP BOY GEORGE | 9 10 | 15 | DON'T TAKE MY MIND ON A TRIP BOY GEORGE | 9 “IRON MAN" (76975)
11 |11 | REAL LOVE EL DEBARGE | 16 11 [ 16 [ IF 'M NOT YOUR LOVER AL B. SURE! | 18 Vlm( el
12 | 19 | START OF A ROMANCE SKyy [ 7 12 [ 18 | TRIBUTE (RIGHT ON) THE PASADENAS | 17 Urban Service: April 27/ Street Date May 1
13| 21 | FUNKY COLD MEDINA TONE LOC | 14 13|17 | BABY ME CHAKA KHAN | 20 CHR Ships May 18/ Street Date May 22
14 [ 15 [ AFFAIR CHERRELLE | 8 14 | 14 | ROLLIN' WITH KID ‘N PLAY KID 'N PLAY | 11
15 | 23 | LOVESICK ZLOOKE | 15 15 [ 22 | HEAVEN HELP ME DEON ESTUS |22 WHIZ KID with YSL
16 | 9 | ALL | WANT IS FOREVER J.TAYLOR/R.BELLE | 28 16 | 19 | LOVESICK ZLOOKE | 15 5 .
1725 | 2a/7 DINO | 12| [17 25| FUNKY COLD MEDINA TONE LOC | 14 CuTITUP Uiy R‘;esfsm
18 | 22 | BIRTHDAY SUIT (FROM "SING") JOHNNY KEMP | 26 18 | 23 [ NEVER SAY GOODBYE TO LOVE RENE MOORE | 19
19 | 31 | TRIBUTE (RIGHT ON) THE PASADENAS | 17 19 | 26 | BUCK WILD EU. |21 NASTYMIX RECORDS 206 441.8802
20 | 5 | MORE THAN FRIENDS JONATHAN BUTLER | 31 20| 4 | YLL BE THERE FOR YOU ASHFORD & SIMPSON | 10
21 [ 30 | TURN THIS MUTHA OUT M.C. HAMMER | 29 21 [ 28 | STICKS AND STONES GRADY HARRELL |27 m
2 [ 8 | GIRL) GOT MY EYES ON YOU TODAY [ 25 22 | 20 | THAT’S THE WAY LOVE IS Ten oy (i3] |
23 (33| 11's ONLY LOVE SIMPLY RED | 24 23 121 | DAYS LIKE THIS SHEENA EASTON | 36
24 [ 28 | ROMEO AND JULIET BLUE MAGIC | 23 24 [ 32 | MISS YOU LIKE CRAZY NATALIE COLE | 37| f| “———
25 | 27 | NEVER SAY GOODBYE TO LOVE RENE MOORE | 19 25 [31 | ROMEO AND JULIET BLUE MAGIC | 23
26 |32 | BUCK WILD EU. |21 2 | 8 | REAL LOVE EL DEBARGE | 16
27 [ 16 | GIRL YOU KNOW IT'S TRUE MILLI VANILLI [ 43 27 |36 | IF SHE KNEW ANNE G. [ 40
B [14]4v VESTA |33 28 {38 | MY FIRST LOVE ATLANTIC STARR | 39
29 [ 24 | SELF-DESTRUCTION THE STOP THE VIOLENCE MOVEMENT | 41 29 [34 [ 1T’ ONLY LOVE SIMPLY RED | 24 | FOR WEEK ENDING APRIL 22, 1989
30 [— [ JOY AND PAIN ROB BASE & D.J. E-Z ROCK | 30 30 [37 | LIKE A PRAYER MADONNA | 32
31 |— | ME MYSELF AND | DE LA SOUL | 35| [31[39 ]| THE GOOD, BAD & UGLY CHARLIE SINGLETON | 45 HOT
32 [34 | ARE YOU MY BABY WENDY AND LISA | 34 32|13 | GIRL | GOT MY EYES ON YOU TODAY | 25
33 [— | BABY ME CHAKA KHAN | 20 33 {40 | UH-UH OOH-O0H LOOK OUT ROBERTA FLACK | 46 ™
34 [ 20 | CLOSER THAN FRIENDS SURFACE | 44 34 |— | DON'T TEASE ME ROBERT BROOKINS | 48 - - X X
35 | 37 | STICKS AND STONES GRADY HARRELL | 27| |35 |24 | ARE YOU MY BABY WENDY AND LISA | 3 «|. <9 |%% Compiled from 2 waational sample of retail
36 | — | IF I'M NOT YOUR LOVER AL B. SURE! | 18 36 |— | JOY AND PAIN ROB BASE & D.J. E-Z ROCK | 30 24 (28 |33 | g2 | TILE SRS (Eelnes ARTIST
37 |— | CHILDREN'S STORY SLICK-RICK | 38| [37 |— | CHILDREN'S STORY SLICK RICK | 38 F= | JF | w< | FO | LABEL & NUMBER/DISTRIBUTING LABEL
38 [39 | HEAVEN HELP ME DEON ESTUS | 22 38 {— | MR.D.J. JOYCE "FENDERELLA" IRBY | 49 % NO.1 * %
39 |— | LIKE A PRAYER MADONNA [ 32 39 [ 27 | BIRTHDAY SUIT (FROM “SING") JOHNNY KEMP | 26 SELF DESTRUCTION # STOP THE VIOLENCE MOVEMENT
40 | 29 | JUST cooLIN' LEVERT FEAT. HEAVY D | 5¢ 40|30 | stav JACKIE JACKSON | 47 1 1 V| 7 | ‘Wvetizsmcam 7 weeks at No. One
. . ot N . . e i . . , ()] 3| & | 7 | ROWN wm1 KID "N PLAY # KID "N PLAY
©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced. stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, SELECT 62335 (T) (C)
ecording, or otherwise, without the prior written permission of the publisher.
o e @ g ] =] 8 | Bl oo ¢ TONE LOC
I 4/ISLAN
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEETMUSIC | | + | 2 | 2 | 7 | SRLYOUKNOWITSTRUEA # MILLI VANILLI
TITLE (Publisher — Licensing Org.) Sheet Music Dist. 58 | WANT IT (Donesha, ASCAP/Bush Burnin', ASCAP) 87 ONE MAN (Protoons, ASCAP/Greyhouse, ®| 15 3 | MEMYSELF ANDI DE LA SOUL
60 | WANT YOUR LOVE (Jay King IV, BMI) ASCAP/Munford, ASCAP/Madlip, ASCAP) - TOMMY BOY 926 (T) (C)
12 24/7 (Onid, BMI) CPP 83 | WILL ALWAYS BE THERE FOR YOU (Pac Jam, BMI) 3 REAL LOVE (SBK April, ASCAP/Ultrawave, :
33 4 U (Captain Z, ASCAP/Black Lion, ASCAP) 18 IF 'M NOT YOUR LOVER (SBK April, ASCAP/Across ASCAF/Rightsong, BMI) @®| 6 |w|7 !&?&TQ‘%%‘{J Ll LA [l AR
8 AFFAIR (Flyte Tyme, ASCAP/Avant Garde, ASCAP) 110th Street, ASCAP/Zomba, ASCAP/Donril 16 REAL LOVE (Jobete, ASCAP) CPP PUMP IT UP * M.C. HAMMER
28 ALL | WANT IS FOREVER (FROM “TAP") (Realsongs, ASCAP/Cal-Gene, BMI) 11 ROLLIN' WITH KID ‘N PLAY (Hittage/Turnout Bros, 7 5 6 7 || evkantetia L.
ASCAP) 40 IF SHE KNEW (2560, ASCAP) ASCAP) =
ALL OR NOTHING AT ALL (Sin-Drome, BMI/SBK 52 TLL BE LOVING YOU (FOREVER) (SBK April, ASCAP) 23 ROMEO AND JULIET (Def Jam, ASCAP/Add More, B | = || 8 | B o @ SLICK RICK
Blackwood, BMI/Matkosky, ASCAP/Geffen, ASCAP) HL ASCAP)
ANIMAL (Deronde Jay, BMI/Gale Warnings, 10 I'LL BE THERE FOR YOU (Nick-0-Val, ASCAP) CLM 75 SEARCHIN' FOR A GOOD TIME (Allen-Lewis, ASCAP) 9 7 | 12| 7 | WEWANTEAZY ®EAZY-E
BMI/Crystal Eyes, BMI) 95 IMAGINE (SBK Blackwood, BMI/Lenono, BMI) 41 SELF-DESTRUCTION (Zomba, ASCAP/Willesden, BMI) RUTHCESSIS 7l O/RRIORINM@.CHM)
61 ARE YOU LONELY TONIGHT (Lucas, BMI/Desert Girl, 24 IT'S ONLY LOVE (Mayplace, BMI) 79 SHE DRIVES ME CRAZY (Virgin, ASCAP) 12 | 23 | 5 | GREATEST MAN ALIVE # THREE TIMES DOPE
ASCAP) 30 JOY AND PAIN (Protoons, ASCAP/Hikim, ASCAP) 85 SHE'S SO COLD (Kaptain Keyboards, BM)/Tim Tim, ARISTA 9749 (C)
34 ARE YOU MY BABY (Girl Brothers, ASCAP) 72 JOY AND PAIN (Amazement, BMI) ASCAP) IR 7 | UFEIS...TOO SHORT TOO SHORT
20 BABY ME (Billy Steinberg, ASCAP/Makiki, 97 JUST BECAUSE (0'Hara, BMI/Texascity, BMI/L'l 77 SISTER ROSA (Neville, BMI/Saib, ASCAP) JIVE 1163/RCA (T) (€)
ASCAP/Knighty-Knight, ASCAP) Mama, BMI/Music Corp. Of America, BMI/Avid One, 5 SLEEP TALK (Def Jam, ASCAP/Slam City, BMI/Rush WILD THIN PS
90 BEING IN LOVE AINT EASY (Bush Burnin', ASCAP/La ASCAP) Groove, ASCAP) 12 8 3 7 DEUC%US WNY(E L002/ISLAND (1) (©) (M) TONE LOC
Love Lane, ASCAP) 54 JUST COOLIN' (Trycep, BMI/Fernclitf, BMI/Willesden, 7 START OF A ROMANCE (Alligator, ASCAP)
26 BIRTHDAY SUIT (FROM "SING") (TSP, ASCAP/Triple BMI/SBK April, ASCAP/Across 1101h Street, 47 STAY (Sac-Boy, ASCAP/MCA, ASCAP/Do, ascaprws, | |(13)| NEWD | 1 | JOYAND PAIN ¢ ROB BASE & D.J. E-ZROCK
Star, BMI) CPP ASCAP/Way To Go, ASCAP) ASCAP/Siggy, BMI)
91 BLACK STEEL IN THE HOUR OF CHAOS (Def 74 KEEP IT SIMPLE (Two Tuff-Enuff, BMI/Songs of 27 STICKS AND STONES (Rossway, BMI/Juby Laws, 2 | — | 3 5&%’%&;&% © ®EU.
American, BMI) Polygram, BMI) ASCAP/Tuff Cookie, BMI)
96 BRIDGE OVER TROUBLED WATER (Pau} Simon, BMI) 100 LE RESTAURANT (Rutland Road, ASCAP/WB, ASCAP) 84  STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP 15 9 5 7 JACK OF SPADES ¢ BOOGIE DOWN PRODUCTIONS
21 BUCK WILD (JU House/Syce ‘M’ Up, ASCAP) 81 LEAD ME INTO LOVE (Creative Entertainment, 99 SUPERWOMAN (Kear, BMI/Hip Trip, BMI/Green Skirt, JIVE 1169/RCA (D (©)
38 CHILDREN'S STORY (Def American, BMI) BMI/Bullsongs, BMI/Melainee, ASCAP) BMI) CPP 21 % 5 ROAD TO THE RICHES @ KOOL G RAP & D.J. POLO
44 CLOSER THAN FRIENDS (Colgems-EMI, ASCAP) 73 LEAN ON ME (Interior, BMI) 64 TEMPORARY LOVER (Honey Look, ASCAP/Basamp, COLD CHILLIN' 0-21154/WARNER BROS. (C}
4 CRUCIAL (Flyte Tyme, ASCAP) ) ) 42 LET ME PUSH IT TO YA (Harrindur, BMI/Noisneta, ASCAP) ] 17 19 2 5 THIS IS FOR THE HOMIES & RODNEY O JOE COOLEY
98 CUTIES GET CONNECTED (Promuse, BM1/Big Generic, BMI) 13 THAT'S THE WAY LOVE IS (SBK April, ASCAP/Law EGYPTIAN EMPIRE 00882 (C)
BMI/Omezga, BMI) 50 LIFE IS...TOO SHORT (Willesden, BMI) Man, ASCAP/SBK Blackwood, BMI/Rude Tymz, -
36 DAYS LIKE THIS (Kear, BM)/Hip Trip, BMI) CPP 2 LIKE A PRAYER (Webo Girl, ASCAP/WB, BMI/Been Stung, BMI) 3| — |3 | REF-DOUGE FRESH ©DOUGE.FRESH/GETFRESH CREW
9 DON'T TAKE MY MIND ON A TRIP (Cal-Gene, ASCAP/Johnny Yuma, BMI) 94 THIS IS FOR THE HOMIES (No Remorse, BMI)
BMI/Virgin Songs, BMI) CPP 57 LITTLE JACKIE WANTS TO BE A STAR (Forceful, 86 THROUGH THE STORM (Abert Hammand, ascap/ws, | | 19 | 16 | 17 | 7 | LELHOUSE YOU ¢ JUNGLE BROS.
48 DON'T TEASE ME (Two Tuff-Enuff, BMI/Tom & Den, BMI/Willesden, BMI/My! Myl, BMI) ASCAP/Realsongs, ASCAP)
ASCAP) 56 LOST WITHOUT YOU (Yellow Elephant, ASCAP/Edward 17 TRIBUTE (RIGHT ON) (CRGI, BMI) 20 | 11| 9 7 QA?H ﬁg}-vh%ﬁg 8R0S, (N @ ICE-T
92 DREAMIN' (Jobete, ASCAP/Depom, ASCAP) CPP Grant, ASCAP/Benny's Music, BMI) 23 TURN THIS MUTHA OUT (Bust-It, BMI) :
93 DRUMS OF STEEL (.357, ASCAP/Ruffhouse, BMI) 1 LOVE SAW IT (Kear, BMI/Hip Trip, BMI/Green Skirt, 4  UH-UH OOH-O0H LOOK OUT (HERE IT COMES) 21| 13| 11| 7 | GANGSTA GANGSTA N.W.A.
86 EAZY-ER SAID THAN DUNN (Ruthless Attack, BMI) CPP (Nick-0-Val, ASCAP) CLM RUTHIESS/57105/RRIORMYMIGIM)
ASCAP/Irving, BMI) 67 LOVER'S INTUITION (FROM “TAP™) (Garlic Gulch, 76 YOU AND | GOT A THANG (Amirful, ASCAP/Torin, @ NEW) | 1 | THEMAN WE ALL KNOW AND LOVE ® KWAME
2 EVERY LITTLE STEP (Kear, BMI/Hip Trip, BMI) CPP BMI/Chuba, ASCAP/Bug, BMI/The Sea Songs, ASCAP) ATLANTIC 86463 (T)
55 EVERY LITTLE TIME (Shakin' Baker, BMI/Lily, BMI) ASCAP/Jonathan Apple, ASCAP) 68 YOU LAID YOUR LOVE ON ME (SMB, BMI/Island, 2 || % % | 7 | MYPARTOF TOWN TUFF CREW
82 FLOAT ON (Duchess, BMI) 15 LOVESICK (Pure Delite, BMI/Bright Light, BMI) BMI/Stanton's Gold, BMI/April Joy, BMI) 6 WARLOCK 020 (T)
53 FOR THE LOVE OF YOU (Two Tuff-Enuff, BMI/Songs 63 LUCKY CHARM (Hip Trip, BMI/Kear, BMI/Gregorian -
of Polygram, BMI) Chance Music/PSO Ltd., ASCAP) CPP NEWD | 1 | THIS BEATIS MILITARY K-9 POSSE
78 FOR YOU TO LOVE (SBK April, ASCAP/Uncie Ronnie's, MADE TO BE TOGETHER (Virgin Songs, BMI/Cal-Gene,
ASCAP/Sunset Burgundy, ASCAP/MCAO, ASCAP)be BMI) CSPP . ol B o) % |2 | 16 | 7 \IN;I(I; I?ggg%?@THING © MAMADO & SHE
69 FOREVER YOUR GIRL (Virgin, ASCAP/Oliver Leiber, 35 ME MYSELF AND | (Tee Girl, BMI/Bridgeport, BMI -
ASCAP) CPP 37 MISS YOU LIKE CRAZY (Prince Street, ASCAP/Lauren NEWD | 1 | YEAH YEAH, YEAH @ OAKTOWN'S 3-5-7
14 FUNKY COLD MEDINA (Varry White, ASCAP) Wesley, BMI/Screen Gems, ASCAP/trving, BMI/Gemia,
25 GIRL | GOT MY EYES ON YOU (Cal-Gene, BMI/Virgin BMI) CPP 27 | 14 | 8 | 7 | TEENAGELOVE @ SLICK RICK
Songs, BMI) CPP 31 MORE THAN FRIENDS (Zomba, ASCAP) DEFRAM “‘°3‘39f°°8°”'3" moO
43 GIRL YOU KNOW IT'S TRUE (MCA, ASCAP/Two 70 MORE THAN PHYSICAL (Mike Chapman, ASCAP) AIN'T NOTHIN' TOIT @ K-9 POSSE
Pieters, BMI) 71 MOVE ON YOU (Rawsome, ASCAP/Cayman, _ SHEET MUSIC AGENTS BT B |7 | ssmoresmo
45 THE GOOD, BAD & UGLY (Wuntun, ASCAP/AImo, ASCAP/Beatseekers, ASCAP) are listed for piano/vocal speet music copies 29 18 13 7 FIND AN UGLY WOMAN & CASH MONEY & MARVELOUS
ASCAP) CPP 49 MR.D.J. (Diva I, ASCAP/Spectrum VII, ASCAP) CPP and may not represent mixed folio rights. SLEEPING BAG 40143 (T)
ASCAP,
A e c oy e GO wew | 1 | SVETHERE o
22 HEAVEN HELP ME (Estus, BMI/Rok-Mil, BMI/SBK PRS/Chappell & Co., ASCAP, ia Pi
Blackwood, BMI/M;nsisz:l Leahi, :SCI;P/Cha{meII. 19 n:vén s:‘;e GOODBYE TO LZ)VE (Rene Moore, ASCAP) HL Hal Leonard O Products with the greatest sales gains this week. ® Videoclip availability. » Recording Industry
ASCAP) 80 OBJECTIVE (Abana, BMI/Virgin Songs, BMI) WBM Warner Bros. Association of America (R!A'A) certiflgation_for sales of 500,000 units. A RIAA certification for sales of
6 1 LIKE (Cal-Gene, BMI/Virgin Songs, BMI/Zomba, 88 ON A MISSION (Def Jam, ASCAP/Slam City, MSC Music Sales Corp. 1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi-
ASCAP) CPP BMI/KIN, ASCAP) single availability. (CD) Compact disk single availability.
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The debut single and video—

Hawaiian Sophie
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EE“ From the forthcoming album, Word To The Jaz. Produced by Bryan "'Chuck”” New, Pete “Q" Horris and The Jaz.

Management: John Kaye/Stan Poses, United Entertainment When You Play it, Say It!
. @Copyright 1989, Billboard Publications, Inc.
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b lE 3 ~ Compiled from a national sample of retail store @ 8 ns SKIAIE e ISR CD) START OF A ROMANCE
‘g’ ‘§' ; VSE and one-stop sales reports. 51 50 52 21 SHEENA EASTON MCA 42249 (8.98) (CD) THE LOVER IN ME
g % § gg &ﬁyizumazn/msmmunnc LABEL (SUG. LIST PRICE)* ) TITLE @ ub || @ G T P B TS U T () RAW
T 9=, ] T 0 *‘; NO.1 * * (5:3) 56 51 22 CHERRELLE TABU 44148/EP.A. (CD) AFFAIR
M| 1 2 | m GUY A UPTONN 42176/ MCA @95 €0 " % o 2 skt 3t No. One” - GUY (G| 58 | 64 | 6 | ALEXBUGNON ORPHEUS 75602/EMI(8.98) (CD) LOVE-SEASONS
2 [ 2 [ 1 [.25 | MC.HAMMERCapmoL 90924 8.98) (cD) LET'S GET IT STARTED G| 60 | 73 | 3 | BOYGEORGE wrans1022(98) (D) HIGH HAT
3 [ 3| 5 | 16.] SuckRICKoer 1amaos13/cotumain o) THE GREAT ADVENTURES OF SLICK RICK % | 47 | 45 | 70 | KETHSWEAT A°VINTERTANMENT 60763/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER
2 | 2 | 3 | a1 | BoBBYBROWN & mcraz185 .98) <o) DONT BE GRUEL (GT)| 59 | 49 | 50 | TONYITONI! TONE! winG 835 549/POLYGRAM (CD) WHO?
@ 5 6 9 TONE LOC DELICIOUS VINYL 3000/ISLAND (8.98) (CD) LOC’ED AFTER DARK 58 51 5 6 AL TSRS (359 2N 0N
6 7 4 ‘30 KARYN WHITE A WARNER BROS, 25637 (8.98) (CD) KARYN WHITE 59 52 53 16 CLARENCE CARTER ICHIBAN 1032 (8.98) (CD) TOUCH OF BLUES
7 6 7 [722.] LEVERT @ atiantic 81926 (9.98) (D) JUST COOLIN' 60 61 5 | .26 NEW KIDS ON THE BLOCK A COLUMBIA 40985 (CD) HANGIN' TOUGH
8 9 9 2% SURFACE COLUMBIA 44284 (CD) 2ND WAVE 61 54 55 [ TAKE 6 REPRISE 256 70/WARNER BROS. (8.98) (CD) TAKE 6
9 10 14 2 KID 'N PLAY SELECT 21628 (8.98) (CD) 2 HYPE 62 63 60 5 THE PASADENAS COLUMBIA FC 45065 (CD) TO WHOM IT MAY CONCERN
13 ] 15| 8 [ MWA ruTHESS 57102/PRIORITY (B.98) D) STRAIGHT OUTTA COMPTON B3 | 62 | 63 | 6 | MIAMIBOYZONTOP9001/J0EY BOY (8.98) (CD) EIAITEHOI?
1| 8 | 8 | 2 | THEBOYS ® motown 6260 .98 ) ESSACES RO TEBoTS 64 | 48 | 48 | 12 | VARIOUS ARTISTS PanDISC 8802 (8.98) (CD) MIAMI BASS WARS
12 | 11 | 11 | 41 | NEW EDITION & mca 42207 5.98) o0y e RTIERERK 65 | 49 | 50 | 25 | SWEET OBSESSION epic a4419/EPA. (D) SWEET OBSESSION
13 12 10 PAULA ABDUL A VIRGIN 90943 (8.98) (CD) FOREVER YOUR GIRL 66 53 44 26 MIDNIGHT STAR SOLAR 72564/CAPITOL (8.98) (CD) MIDNIGHT STAR
16 16 9 TOO SHORT JIVE 1149/RCA (8.98) (CD) LIFEIS.. .. TOO SHORT 67 57 54 48 2 LIVE CREW @ LUKE SKYYWALKER 101 (8.98) (CD) MOVE SOMETHIN'
@ 19 21 DE LA SOUL TOMMY BOY 1019 (8.98) (CD) 3 FEET HIGH AND RISING 72 79 3 KDOL G RAP & D.J. POLO COLD CHILLIN' 25820/ WARNER BROS. (9.98) (CD) ROAD TO THE RICHES
16 14 12 20‘ TODAY MOTOWN 6261 (8.98) (CD) TODAY 79 = 2 KWAME ATLANTIC 81941 (8.98) (CD) THE BOY GENIUS (FEAT. A NEW BEGINNING)
@ 18 18 26 JONATHAN BUTLER JIVE 1136/RCA (8.98) (CD) MORE THAN FRIENDS 74 — 2 MADONNA SIRE 25844/WARNER BROS. (9.98) (CD) LIKE A PRAYER
18| 17 | 17 | 22 | EAZY-E @ RuTHLESS 57100/PRIORITY (8.98) (CD) EAZY-DUZIT 71 | 66 | 66 | 5 MARCUS LEWIS AEGIS FZ 45055/EPA. (CD) SING ME A SONG
19 | 15 | 13 | 25 | AMITA BAKER a%eLextra 60827 9.98) €0 GIVING YOU THE BEST THAT | GOT 72 | 68 | 61 | 18 | KINGTEECAPTOL 90544 (8.98) (CD) ACT A FOOL
@ 20 25 5 MILLI VANILLI ARISTA 8592 (8.98) (CD) GIRL YOU KNOW IT'S TRUE @ n 78 4 DINO 4TH & B'WAY 4011/ISLAND (8.98) (CD) 24/7
21 | 21 | 20 | 43 | VANESSA WILLIAMS WiNG 835 694/POLYGRAM (CD) THE RIGHT STUFF 74 | 70 | 77 | 6 | BILLYMITCHELL OPTIMISM 2502 (8.98) (CD) IN Focus
2 |22 | 19 | 27 | LUTHER VANDROSS A EPIC 44308/EPA. (CD) : ANY LOVE 75 | 69 | 62 | 29 | ICET ®SIRE25765/WARNER BROS. (8.98) (CD) POWER
(@] 2 | 31 | 15 | BEBE&CECE WINANS capiToL 90950 (8.98) (CD) HEAVEN 76 | B4 | 59 | 21 | SWEET TEEPROFILE 1269(8.98) (CD) IT'S TEE TIME
24 | 23 | 23 | 29 | ROBBASE &D.J. EZROCK ® PROFILE 1267 (8.98) (CD) IT TAKES TWO (@D | 91 | — | 2 | DEONESTUS mKa8357131/POLYDOR (D) SPELL
@) 31 | 38 | 4 | JUSTICErResnB2010/50EEPNG BAG (8.98) (D) THE DESOLATE ONE 78 | 86 | 21 | RENEMOORE POLYDOR 837 556/POLYGRAM (CD) DESTINATION LOVE
2% | 30 | 27 | 37 | FREDDIE JACKSON @ caprroL 48987 (9.98) (cDy DON'T LET LOVE SLIP AWAY 9| o4 | 84 | 3 | SIMPLYRED ELEKTRA 60828 (9.98) (€D) A NEW FLAME
27 | 25 | 24 | 26- | KENNYG a?aristasas79.98) €y SILHOUETTE 8 | 80 | 4 BSE%%E&E%’E&%’A‘E&%"}B‘?!&S REW e ORI SIGREATESTIENTERTAINER
28 29 30 8 K-9 POSSE ARISTA 8569 (8.98) (CD) K-9 POSSE 85 97 3 WENDY AND LISA COLUMBIA FC 44341 (CD) FRUIT AT THE BOTTOM
2 | 2 | 22 | 20,| ALJARREAU reprise 25778/ warnER BROS. (9.98) (CD) HEART'S HORIZON 82 | 76 | 69 | 40 | DUBLICENEMY Oman <o IT TAKES A NATION OF MILLIONS TO HOLD US BACK
B0 3 | 37 [“6 | ASHFORD & SIMPSON capiToL 46946 (9.98) D) LOVE OR PHYSICAL 83 | 73 | 67 | 41 [ SIRMIX-ALOT @ NASTYMIX 70123 (8.98) (CD) SWASS
31 | 32| 33 21 RODNEY O JOE COOLEY EGYPTIAN EMPIRE 00777/WEST COAST (8.98) (CD) ME AND JOE 90 | 8 14 | ALEESE SIMMONS ORPHEUS 75601/EMi (8.98) (CD) | WANTIT
32 | 33 | 29 |-31"] KIARAARISTA8533(8.98) (CD) TO CHANGE AND/OR MAKE A DIFFERENCE 8 | 81 | 75 | § [ STEVIEBLMRS531(898) (CD) IN MY EYES
33 28 28 20 DONNA ALLEN OCEANA 91028/ATLANTIC (8.98) (CD) HEAVEN ON EARTH 86 75 65 36 SALT-N-PEPA @ NEXT PLATEAU 1011 (8.98) (CD) : A SALT WITH A DEADLY PEPA
k] 27 26 B 20 GERALD ALSTON TAJ 6265/MOTOWN (8.98) (CD) . GERALD ALSTON RE-ENTRY 40 NAJEE EMI 90096 (9.98) (CD) DAY BY DAY
@ NEW) 1 JODY WATLEY Mca 6276 (8.98) (CD) LARGER THAN LIFE 89 — 2 BLUE MAGIC COLUMBIA FC 45092 (CD) FROM OUT OF THE BLUE
36 37 35 16 GUCCI CREW Il GUCCI 3309/HOT PRODUCTIONS (8.98) WHAT TIME IS IT 92 85 18 GEQRGIO MOTOWN 6263 (8.98) (CD) GEORGIO
37 | 39 | 43 16 | Z'LOOKE ORPHEUS 75600/EMI (8.98) (CD) TAKE U BACK TO MY PLACE 90 | 8 | — 2 JACKIE JACKSON POLYDOR 837 766-1/POLYGRAM (CD) BE THE ONE
38 k! 32 25 -1 CAMEQ @ ATLANTA ARTISTS 886 002/POLYGRAM (CD) MACHISMO 91 84 81 28 CHERYL “PEPSH” RILEY COLUMBIA 44408 (CD) ME, MYSELF AND |
39 [ 38 | 40 6 EL DEBARGE MOTOWN 6264 (8.98) (CD) GEMINI 92 | 88 92 | 22 ROBERTA FLACK ATLANTIC 81916 (9.98) (CD) OASIS
42 39 19 CHAKA KHAN WARNER BROS. 25707 (9.98) (CD) CK. 93 86 91 14 LITTLE MILTON MALACO 7448 (8.98) (CD) BACK TO BACK
46 | 68 3 E.U. VIRGIN 91021 (9.98) (CO) LIVIN' LARGE 9 | 9 88 22 THE REAL ROXANNE SELECT 21627 (8.98) (CD) THE REAL ROXANNE
42 35 34 14 CASH MONEY & MARVELOQUS SLEEPING BAG 42016 (8.98) (CD) WHERE'S THE PARTY AT? 95 82 74 20 THE 7A3 GEFFEN 24209/WARNER BROS. (8.98) (CD) COOLIN’ IN CALI
B 4| 5 | M e s tal COMIN' THROUGH LIKE WARRIORS 9 | 83 | 90 | 22 | GERALD ALBRIGHT aTLanTIC 81919 (898) (D) BERMUDA NIGHTS
44 43 42 49 AL B. SURE! A WARNER BROS. 25662 (8.98) (CD) IN EFFECT MODE 97 93 89 7 SOUNDTRACK EPIC 45084/E.P.A. (CD) TAP
45 40 36 10 THE BAR-KAYS MERCURY 422-836-774-1/POLYGRAM (CD) ANIMAL 98 96 —_ 31 N.W.A. AND THE POSSE MACOLA 1057 (8.98) N.W.A.
65 72 3 THREE TIMES DOPE ARISTA 8571 (8.98) (CD) ORIGINAL STYLIN 99 98 87 14 RAY, GOODMAN & BROWN EMI 50037 (9.98) (CD) MOOD FOR LOVIN'
47 44 46 24 1 vesta A&M 5223 (8.98) (CD) VESTA4 U 100 | 100 { 94 14 DENISE LASALLE MALACO 7447 (8.98) (CD) HITTIN' WHERE IT HURTS
8 |45 | 41 |2 ANQUETTE LUKE SKYYWALKER 103 (8.98) (CD) RESPECT QAlpums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAR)
% | 8 | 8 | venomvammncussesm @ FOUNDATION | St o s f 500,000 urs. & AR crfatonfr sles o | millon s, i gch diona il icated by 2
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Hal’s Pals. Longtime New York radio star Hal Jackson was recently honored
with a Pioneer in Communications award by the National Assn. of Black Owned
Broadcasters in Washington, D.C. Pictured at the tribute, which celebrated
Jackson’s 50th year in broadcasting, are, from left, Capito! artist Paul Laurence;
Jackson; Elektra-Vintertainment artist Keith Sweat; Vintertainment president
Vincent Davis; Inner City broadcasting corporate counse! Lois E. Wright; and

Epic artist Amy Keys.

JONATHAN BUTLER BREAKS AWAY

(Continued from page 21)

world.”

For now, Butler will continue
singing love songs and articulat-
ing fond remembrances from his
roots via jazz instrumentals like
“Sekona’’ and “Take Me Home.”
“I'm more concerned with peace
and togetherness,” he says.

Butler's musical career began at
an early age. From age 8, he was
visiting Libya, Zaire, and Zimba-
bwe as part of a traveling road
show. By 16, signed to a South Af-
rican label run by the two men that

Dance Floor. Motown’s El DeBarge
gets busy while taping the video for
his single, **Real Love.”

CASSETTE DUPLICATION
RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS
PRINTING - TYPESETTING
© cuUSTOM PRESSING
2832 SPRINGROVE AVENUE

CINCINNATI, OHIO 45225
{513} 681-8460

would later create Jive, he became
a pop star in his homeland, cover-
ing golden oldies. Then Butler left
fame behind and, using records by
Wes Montgomery and George Ben-
son, concentrated on perfecting
his guitar skills.

Four years ago, Butler migrated
to London and started writing
original songs with lyricist Jolyon
Skinner. “Usually, I'll start fid-
dling around on the piano,” he
says. “Once I know I've got some-
thing, I'll pick up the guitar and
finish the melody. I'll call up Jo-
lyon and plant a thought in his
head, then we'll spend days get-
ting the lyries right.”

Billy Ocean, George Benson, and
Al Jarreau are a few of the artists
who have covered Butler’s songs.
Current clients include Virgin's
Tom Jones, Columbia’s Regina
Belle, MCA’s the Jets, and Island’s
Will Downing.

Programmers
Peg Honorees

NEW YORK Atlantic Records se-
nior VP Sylvia Rhone and veteran ra-
dio programmer/personality Sonny
Taylor will be honored with the
Young Black Programmers Coali-
tion’s seventh annual award of excel-
lence May 13 at Dallas’ Double Tree
Hotel.

The awards will be part of a two-
day gathering highlighted by the
awards banquet. The proceeds will
go toward the creation of scholar-
ships in communications at black col-
leges.

Rhone is one of the highest-rank-
ing female executives in the industry.
Taylor has been a foree in black radio
in several markets. His last position
was program director at Chicago’s
WGCL

Previous recipients include record
executives Dave Clark, Henry Allen,
Jheryl Busby, Skip Miller, Step John-
son, and Ernie Singleton and radio
programmer Brute Bailey.

Tickets are $100 each and $1,000 a
table. For more information, contact
Marecell Lee at (504)322-1945.

Billboard And Univision Present
The 1989

Premve Lo Huesire
sea laling

The Latin Music Awards
May 31, 1989
James L. Knight Center
Miami, Florida

@t

Billboard is focusing on this major
Latin Music event with
a special Spotlight Insert in its June 3, 1989 issue!

This Spotlight Insert will detail, bilingually, the
stories of the 87 nominees in 3 distinct
music categories —

Pop, Mexican Regional and Salsa -
and will also serve as the Souvenir Program
for those attending the ceremony.

The Awards presentation will be televised live
by Univision Network:
8 PM Eastern Daylight Time
7 PM Central
5 PM Pacific

Your ad in the Latin Music Awards Spotlight
will reach Billboard’s 180,000 readers
in over 100 countries —
and the audience at the live presentation!

ISSUE DATE: June 3
AD DEADLINE: May 9

For Ad Details Contact:

LOS ANGELES
Marv Fisher
(213) 273-7040
FAX (213) 859-5302 or 5351

MIAMI
Angela Rodriguez
(305) 448-2011
FAX (305) 252-3631
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Notas

by Carlos Agudelo

STATISTICS ON THE SIZE of the Latin music indus-
try are hard to come by. The insularity of the market,
part of a traditional way of doing business that includes
a good dose of mistrust, makes the task of collecting re-
liable information an almost impossible one. Now the
Recording Industry Assn. of America has taken upon its
shoulders the job of collecting information in order to
come up with reliable numbers that will put the business
in perspective. Thus far, however, the response to ques-
tionnaires sent by the RIAA to most independent Latin
record companies has been lukewarm, to say the least.
Given the fact that, according to the RIAA, the answers
are being handled on a strictly confidential basis by an
independent firm, we strongly encourage those who
have received questionnaires to answer them as soon as
possible.

This columnist has always espoused the opinion that
the Latin music industry, which until the creation of the
Hispanic Music Advisory Council set up by the RIAA to
coordinate the struggle against piracy and parallel im-
ports lacked any kind of trade organization, should over-
come its isolation by claiming its rightful place in main-
stream organizations and by actively participating in
events set up to enhance business possibilities.

Latin independent companies could become RIAA
members and take advantage of the same benefits and
have the same responsibilities that big corporations
have. They could compell the RIAA to set standards pro-
portional to the size of the Spanish-language market for
record certifications, making these awards real barome-
ters of artists’ and companies’ performances.

How about companies as well as musicians and per-

formers joining NARAS, so they can vote in the selec-
tion of Grammy Award winners? How about setting up
booths at such events as National Assn. of Recording
Merchandisers meets, MIDEM, and the New Musie
Seminar, to name a few? In this year’s MIDEM, to the
best of my knowledge, Kubaney was the only Latin in-
dependent company represented. According to Kubaney
executives, who have attended the event for several
years in a row, their experience has enabled them to li-
cense music and have theirs licensed abroad. Invaluable
contacts can be established this way that could widen
the scope of Latin music, which in its many forms has
plenty of market possibilities overseas.

In the area of performing and mechanical rights, de-
spite some changes in the last years, there is a lot of
room for improvement, as can be asserted by many frus-
trated Spanish-language writers and composers living in
the U.S. and Puerto Rico.

Latin music market needs
to abandon its insularity

How about organizing a Latin music seminar? Is any-
body interested in printing Latin sheet music and or-
chestrations? Has anybody thought about creating rec-
ord pools for small independents to share resources?
How about an American-Latin music association, an
idea with which BMI has been playing for a while that
remains very much on the table? How about a Latin mu-
sic hall of fame? How about . . . Sorry, I ran out of space.

THE ARCHIVES of Contemporary Music, a nonprofit
music library, is having a hard time getting copies of
Latin releases, let alone finding them in stores. Any rec-
ords, catalogs, etc., will be appreciated; send them to
Bob George, 110 Chambers St., New York, N.Y. 10007,
or call 212-964-2296 . .. Festival Productions is looking
for an assistant for its Miller Genuine Draft Maquina
Musical series of concerts. Please contact Les Zigel at
212-595-3000.

| Clarsical |- -

N

KEEPING | ™~
SORE o™=

by Is Horowitz
EAST MEETS WEST: With the MCA/Mobile Fidelity/
Soviet joint venture, Art & Electronics, in place (Bill-
board, April 15), MCA Classics is due for a major escala-
tion in marketing activities.

While its reissue program, drawn from Westminster,
Decca/MCA, Command, and Kapp vaults, as well as li-
censed product from Pickwick in the U.K., remains in
place, the label effort will be bolstered by clusters of
Melodia releases funneled to MCA through Mobile Fi-
delity and, most significantly, an ambitious series of
new recordings by Soviet artists for A&E.

First releases from the latter source are expected to
reach this market by July, says Joel Hoffner, director of
MCA Classics. Three new A&E titles a month are pro-
jected initially, to rise to four a month in 1990.

Already in the works is a Mussorgsky package con-
ducted by Yevgeny Svetlanov, in honor of the compos-
er’s 150th anniversary this year, as well as a multi-CD
package recorded live during the current Leningrad
Spring Festival. Other titles to be featured among initial
releases include an album by the Borodin Quartet and a
set of Tchaikovsky liturgical music performed by the
Yurlov Choir under the direction of Vladimir Fedo-
seyev.

Negotiations with other artists are said to be under
way, including some acts hitherto identified solely with
Melodia, the official Soviet label. More relaxed state
guidelines now permit such defections to independent
enterprises, says Herb Belkin, Mobile Fidelity chief.

Another planned A&E project will see a recording in
West Germany this June of an orchestra composed of
both Soviet and German musicians. This will take place
during a visit to Germany by Soviet leader Mikhail Gor-
bachev.

A&E studio facilities designed by Mobile Fidelity have
already been fitted out in the Moscow Conservatory,
with another studio planned in Leningrad. Two mobile
recording units are also said to be in operation.

A&E recordings will also bear the MCA Classics logo,
says Hoffner. The basic CD price to retailers will be
$9.08; cassettes will be pegged at $5.25.

In the case of Melodia catalog material, reprocessed in
digital by Mobile Fidelity, 34 titles are scheduled this
year. These will carry a Melodia/ MCA Classics label and
should begin appearing here in July, says Martin
Fleischmann, newly promoted to associate director of
MCA Classics. Upcoming product includes a Scriabin set
by Emil Gilels; a Brahms Piano Concerto No. 1 with
Barry Douglas, now under exclusive contract to BMG
Classics; and recordings by David Oistrakh, as well as a
wide range of orchestral material.

The dealer price of Melodia/MCA Classics CDs will be
$7.72; cassettes will sell to the trade for $3.83.

Hoffner’s marketing group also distributes Larry

Joint Soviet releases lead
MCA Classics’ market push

Kraman’s Newport Classic label. Hoffner says discus-
sions are under way for additional product ties, either
via license or distribution.

PASSING NOTES: Angel Records has signed U.S. pia-
nist Tzimon Barto to an exclusive contract. His most re-
cent release on the label is an all-Liszt CD. Upcoming in
October is a pairing of the Rachmaninoff Piano Concer-
to No. 3 and Bartok’s Piano Concerto No. 2, with the
London Philharmonic conducted by Christoph Eschen-
bach. Barto is also active as a conductor, with perfor-
mances at the Hamburg State Opera and with the Hous-
ton Symphony on his conducting agenda.

CBS Masterworks has re-signed Esa-Pekka Salonen
to another long-term pact. He is principal conductor of
the Swedish Radio Symphony as well as principal guest
conductor of the Oslo Philharmonic and the Philhar-
monia.
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HOT LATIN TRACKS.

i %._ Compited from national Latin
0 55 éo aE ARTIST radio airplay reports. TITLE
TW | gy ¢ | XI
-2 | 5% | na | 2O LABEL
* & NO.1 » #
1 1 1 1 JOSE JOSE COMO TU
ARIOLA 6 weeks at No. One
2 2 2 22 L%QBEL PANTOJA & AS| FUE
& MALA SUERTE

VIKKI CARR
cBS

YURI & HOMBRES AL BORDE DE UN ATAQUE DE CELOS
a | 3|3 16| Y
5 7 7 14 LUIS MIGUEL UN HOMBRE BUSCA UNA MUJER

WEA LATINA

ROCIO DURCAL UE ESPERABAS DE MI
6 4 4 12 ARIOLA Q

MARISELA YA NO PUEDO VOLVER CONTIGO

ARIOLA

9 10 12 11

ANA GABRIEL
CBS

¢ ES EL AMOR QUE LLEGA

RICARDO MONTANER
TH-RODVEN

@ SOLO CON UN BESO

13 13 13 18

BRAULIO UN TIEMPO PARA NOSOTROS

0] 9 |6 | 2| &
1| 17| 2 | s | LUCERITO VETE CON ELLA
2 | 11 | 14| 10 | ROBERTOCARLOS # TRISTES MOMENTOS
APRENDERE

EDNITA NASARIO
MELODY

16 | 16 16 | 10

14 | 15 | 10 | 28 | ROCIODURCAL © COMO TU MUJER
MM NCIA DOCE ROSAS
PARA VIVIR FELIZ

LAURA FLORES
EMI

17| 2 15 | 22

LOS YONICS
LASER

TU PRESA FACIL

18 [ 19 | 24 | 31

RICARDO MONTANER
TH-RODVEN

& TAN ENAMORADOS

19 | 14 | 20 | 18 | GIPSYKINGS & BAMBOLEO
20 | 20 | 28 | 3 | CHAYANNE ESTE RITMO SE BAILA ASI
20 | 23 | 25 | 26 | LUCERITO NO ME HABLEN DE EL
2 | 12 | 11| 21 | CHAYANNE © TU PIRATA SOY YO
23 | 18 | 19| 5 | EDDIESANTIAGO ANTIDOTO Y VENENO |
2 | 27 | 3| 5 | TONYVEGA ® YO ME QUEDO
2% | 30 | 18 | 18 | MUARES & UNO ENTRE MIL
26 | 31 |35 | 7 | ROCIODURCAL EL AMOR MAS BONITO

VALGAME DIOS

@7)| seentRY | 3 | YOLANDA DEL RIO
28 | 25 | 23 | 5 | LUNNA SOLEDAD
2 | 2 | 17| 8 | HANSELYRAUL ELLA
% | 3% | | 2 | DANIELAROMO LO QUE LAS MUJERES CALLAMOS
31| 25 | 27 | 8 | VICENTE FERNANDEZ MUJERES DIVINAS
2 | 3| | 3 | DIEGOVERDAGUER NO ES TAN FACIL
% | 3% | 2| 3 | RUBBYPEREZ ENAMORADO DE ELLA
| 28 | — | 2 | ELGRANCOMBO AMAME
(35| NEWD | 1 | BRAULIO AMANDOTE Y SONANDOTE
REENTRY | 2 | LUISMIGUEL LA IMCONDICIONAL
(GD)| refntRy | 3 | ROBERTOCARLOS MIS AMORES
NEWD | | WILFREDO VARGAS © ATREVIDA
REENTRY | 7 | GARLOSVIVES & NO PODRAS ESCAPAR DE MI
NEWD | | | LUISENRIQUE TU CUERPO

O Products with the greatest airplay gains this week. ® Video ciip avaitability. Chart is compiled weekly,
but appears in the magazine bi-weekly.
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munity has been thriving the last few years with a host
of talented artists, producers, remixers, and songwriters
crossing over from the clubs to radio. Taking a look at
this week’s pop and hot crossover charts, one can see hits
by Sweet Sensation, Sa-Fire, and Stevie B making con-
siderable impact. As these artists, as well as the Cover
Girls, Brenda K. Starr, Judy Torres, and TKA, find
homes at pop and hot crossover radio, a void has been left
on the club scene.

Songwriter/producer Andy “Panda” Tripoli says that
the community “has made a natural progression. Many
of the acts that started out are more polished and devel-
oped now as artists. The same small circle that started
and grew in the clubs has moved on and hasn’t really
come back, although this year there will be a large influx
of new Latin talent and our sound has changed, with a
more definitive edge.”

Says songwriter/producer/VP of Cutting Records
Aldo Marin: “Pop success for these artists can only open

album project to follow. Sure would be nice if a do-
mestic label in the States licensed it as well . . . Justin
Strauss is remixing Kon Kan’s “Harry Houdini’’ and
“Be Free With Your Love’” for U.K. act Spandau
Ballet . .. Arthur Baker is wrapping up production
on the last track for his forthcoming Breakout/A&M
album, titled ‘“Message Is Love,” featuring Al Green.

Greg Riles and Jose Bonilla of Select Records will
be heading up a spinoff label, called Active Records,
to concentrate on club-oriented projects. For more in-
formation call 212-691-1200 . . . Gail “Sky” King has
completed postproduction and mix work on Water-
front’s “‘Cry’”’ and Shakatak’s ‘“Mr. Manic & Sister
Cool” for PolyGram ... WTG has reportedly picked
up the much-talked-about Malcolm McLaren hip-
hop/waltz project orginally scheduled for release on
Columbia.

This year’s New Music Seminar is being held July
15-19 at New York’s Marriot Marquis Hotel. For
more information contact 212-473-4343.

For Your Eyes Only. Shown here celebrating the release of its Restless
album, “Agent 00 Soul,” title track single, and video in L.A.’s Hitman Of
Design Studio are West Coast-based act the Untouchables. Top row, from
teft: Untouchables Tony Brewster & Jerry Miller; and Peter Knego, PK
Productions. Center row, from left: Dana Muscato, Danamotion; Clyde Grimes
of the Untouchables; and Billboard Club DJs Ellie Leacock & Ray Chatters.
Kneeling, from left: Derek Brakefield of the Untouchables; and the Tiki Doll.

SLAVES TO THE RHYTHM:
“Fascination Street’” (Elektra),
the latest from the Cure, is defi-
nitely one of our faves this week.
The band opts for recapturing its
old raw sound on this ominously
funky single from the forthcom-
ing “Disintegration.” Leisurely

commercial but it still has our fla-
vor.” Marin notes, however, that
“we don’t want to be known just as
‘Latin pop’ acts; we want to have the

by Bill Coleman
what they wanted. With our success
now, things are a little more free. We can take risks, ex-
pect stylistic changes.” As the Latin population continues
to grow in the U.S,, so will its influence on contemporary

the doors wider for future Latin art-
freedom to do what we want.”

Says Tripoli: “In the beginning we
music. While Latin acts develop as individual artists, it
will be important for producers, songwriters, and other

ists. Our music has gotten a bit more
had to give the record companies
Latin talent to continue to be innovative.

DO OR DIE: “Ain’t Nobody Better” (Virgin), Inner
City’s third single from its imminent album, is just what
you’d expect, and that’s not bad at all. Bringing down the
pace a smidgen, Paris Gray & Kevin Saunderson con-
tinue to supply their fans with just enough edge, hook,
and “good fun” to keep the dance floor jumpin’. There
are a number of mixes to choose from, but our faves are
the Groove Corporation’s “Manic” remix and the “bass-
a-pella,” which is jammin’ enough to play by itself over
and over and over . . . “Bring Me Edelweiss” (Atlantic) by
Edelweiss, which has been hot on import for a spell, will
satisfy desires for a bit of eccentricity a la label mate
Kon Kan. This kooky melange of rap, yodel, and ABBA
is a lively, danceable novelty. Video is a laugh . . . Kechia
Jenkins has returned with a fine, aggressive R&B club
track called “Still Waiting” (Profile, 212-529-2600). Pro-
duced by Jersey’s Fly Guys, a house-inspired mix is also
included, courtesy of Danny Krivit.

BEATS & PIECES: ABC has apparently been so in-
spired by what is happening on the club scene that its
next album may very well contain al/ new material, in-
stead of the reported dance mixes album. Things are still
in the air, but it's been said the new single will be a
house-influenced pop tune titled ‘“One Better World,” re-
mixed by Blaze . .. Profile has opened new offices in Lon-
don. It can be reached at 10 Tech West, Warple Way,
London W30RQ); call 01-749-8777 . . . Eurythmics will be
returning to the studio, this time with the aid of veteran
producer Jimmy Jovine ... It's been rumored that Bob-

by Brown will be doing the theme to “Ghostbusters 11"
... Shep Pettibone has put the final touches on Diana
Ross’ “Paradise,” from her forthcoming Motown album,
“Working Overtime.” Pettibone’s initial work with Brea-
kout/A&M artist Shirley Lewis turned out so well that
they’ve re-

turned to the

FOR THE RECORD | studio for addi
tional sessions.

In Billboard’s March 25 story Expect a re-

on Keith Cohen by David Na- lease sometime
than, the subheadline was inac- in the late
curate. Two of the three artists spring . . . Cana-
mentioned did not involve Cohen da’s Nettwerk
as a remixer. The Bangles’ (604-687-8649)
“Walk Like An Egyptian” was has signed Dal-
engineered by Cohen and Le- las-based act
vert’s “Casanova” was co-engi- MC 900 Ft. Je-
neered by Cohen. Four other sus With D.J.
mixes, for Da’Krash, Jesse John- Zero. The cur-
son, Alexander O’Neal and Pia rent 12-inch by
Zadora, were co-mix projects Gonga will be
with Steve Beltran. rereleased this
month, with an

paced track brings to mind the
Siouxsie and Bauhaus days of old, eliciting a broad
smile. Play this record, play it loud, and play it often
... The Cult has also re-emerged in fine form with its
third album offering, “Sonic Temple”’ (Beggars Ban-
quet/Sire). The latest endeavor combines a bit of
what we loved about “Love” and what we only liked
about “Electric.” “Fire Woman,” the leadoff single,
is a scorcher that doesn’t disappoint. Alternative out-
lets should also delve into the retro-sounding, guitar-
etched “Sun King,” “Sweet Soul Sister,” “Wake Up
Time For Freedom,” and “New York City”’ ... The
jury is still out but early indicators are that the
soundtrack to “Slaves Of New York” (Virgin) is bet-
ter than and should outlast the film itself. The collec-
tion features cuts you know already—‘‘Good Life”
and “Tumblin’ Down”’—and some you will know—
Neneh Cherry’s smash “Buffalo Stance’”’—and some
you should discover—‘“Warrior” by PiL, “Tongue
Dance” by Les Rita Mitsouko, and “Fall In Love
With Me” by Iggy Pop. A great label sampling if
nothing else ... C’est La Mort (504-774-8286) has re-
leased a label compilation of its own, called “Doctor
Death’s Vol. II1.” The 11-song package includes cuts
from Heavenly Bodies, Front Line Assembly, and
the Legendary Pink Dots . . . “Einstein” (Nettwerk,
604-687-8649) is the beat-laden new single lifted from
Keith Le Blanc’s album, “Stranger Than Fiction.”

BREAKDOWN: DB Records (404-521-3008) has just
issued a 20-song CD-only compilation called “Hits,”
which chronicles the brief but brilliant career of Py-
lon from 1979-83. A must for alternative outlets that
are familiar with the band’s work or those yet to dis-
cover it. The foursome, consisting of Randy Bewley
(guitar), Vanessa Briscoe-Hay (vocals), Curtis
Crowe (drums), and Michael Lachowski (bass), de-
livered very raw, skeletal rhythms not unlike a Gang
Of Four with a wacky, B-52’s sensibility. Songs like
“Cool,” “Volume,” “Feast On My Heart,” ‘“Yo-Yo,”
and “M-Train” deserve to be heard—again.

PULLIN' UP TO BUMPERS: There has been quite a
bit of shakeup on the dance promotion scene as of late.
Besides the recently reported promotion changes at
Arista, A&M, Island, and EMI, Anthony Miner (for-
merly of Warner Bros.) has been named national club
and record pool promotion manager for WT'G Records
... Meanwhile, Tita Gray has left Elektra for MCA Mu-
sic Publishing and Gail Brusewitz is no longer with Co-
lumbia Records. There are a few very familiar names
being tossed about as to who will fill these positions . . .
Dave Costanza, who was national director of dance
promotion for Atlantic, will be making the move to
Epic, replacing Bryan Cronin and heading a restruc-
tured dance department. Replacing Costanza will be
Mojo Nicosia, formerly of Pellegrino Promotion, who
has been named manager of dance music promotion.
Hopefully these changes will benefit all involved and
keep the music (remember that) alive and kicking
throughout the year.

NEW ON THE CHARTS

Making waves on both of Bill-
board’s dance charts with the hit
“Voodoo Ray” is 21-year-old Ger-
ald Simpsin, better known to club
audiences as A Guy Called Ger-
ald.

Born in England, Simpsin be-

A GUY CALLED GERALD

gan his career in music by spin-
nin’ and scratchin’ records in
Manchester nighteclubs. Under
the name Jackmaster G he sent a
demo tape to U.K.-based indepen-
dent Rham Records, which
signed him last summer. The la-
bel has just issued his new al-
bum, titled ‘““Hot Lemonade.”
Simpsin is busy on a promotional
tour and has shared billing in his
native country with Neneh Cher-
ry and New Order.

The singer’s official U.S. debut
occurred when Warlock Records
licensed ‘““Voodoo Ray,” which
was previously available only on
import. The song is also featured
on the album ‘““North—The
Sound Of The Dance Under-
ground,” a multi-artist British
compilation that will be available
stateside on RCA Records,

JIM RICHLIANO

From the company that

brought house music
to the world,

here's the

next phase
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You Oughta Be In Pictures. MCA/Curb act the Desert Rose Band takes a
break from filming of the group’s video of the single “She Don’t Love Nobody,”
from the “Running” album. The project was directed by Bill Pope and produced
by Joanne Gardner for Acme Pictures. Pictured are, from left, Chris Hillman of
the Desert Rose Band; Alan Hopper, management associate at Chuck Morris
Entertainment; Bill Bryson and Herb Pedersen, both of the Desert Rose Band;
Bruce Hinton, president of MCA Records/Nashville; Steve Duncan, Jay Dee

Maness, and John Jorgenson, all of the Desert Rose Band.

~ BYGERRYWOOD

BURBANK, Calif. America’s
group, Alabama, won as act of the
decade at the Academy of Country
Music’s 24th annual awards show
while the regular top trophies
went to Hank Williams Jr., K.T
Oslin, George Strait, Kathy Mat-
tea, Highway 101, and the Judds.
Top new female and male vocalist
honors went to Suzy Bogguss and
Rodney Crowell.

Sanctified by a videoclip of Pres-
ident George Bush praising coun-
try music, the two-hour NBC tele-
cast was beamed for the first time
from the Walt Disney studios in
Burbank, April 10.

That annual combination of
country corn, Hollywood glitz, and

ACADIA TO ZYDECO: That's the cultural musical
gumbo that’ll be dished out in grand style as some of
America’s top Cajun music and food artists prepare to
take their unique show on the road. Cajun Fest 89
kicks off in Birmingham, Ala., May 13 and will sweep
across the nation through early fall.

Performers include Eddy Raven, Jimmy C. New-
man, Doug Kershaw, Rockin’ Sidney, and Queen Ida

. and Randol’s Restaurant and Cajun Dance Hall.
The latter has been promoting Cajun food, music, and

Lafayette, La., Puts Hot Music And Food On The Road
Tour Takes Gajun Gulture Around Gountry

For booking information, contact Wojeik at 615-320-
7041; for production information, 615-327-1711; for
publicity information, 615-269-7071. And for the best
information of all—food—call Randol’s Restaurant
and Dance Hall at 1-800-YO-CAJUN.

And let Nashville Scene warn and prepare you that
Cajuns have only two speeds: off and full-blast.

NEWSNOTES: Double congrats! Carolyn Campbell,
longtime assistant to Chet Atkins, has been named
for inclusion in the 1989

zesty cuisine has been
rated No. 1 with a bullet
on Billboard’s Hot Cajun
Stomach chart.

Randol’s announced
the tour jointly with En-
tertainment Artists Inec.
and Sound Seventy Inc.
The city of Lafayette,
La., and the Lafayette
Convention and Visitors’
Bureau are cooperating in the project, which provides
a glance into the mystique of the Cajun lifestyle.

The idea of the tour came from a backstage chat
among Raven, Kershaw, and Entertainment Artists
president Dan Wojcik while The Nashville Network’s
“Nashville Now” show was airing a Cajun edition.
Viewer response prodded Wojcik to call Steve Moore
of Starwood Amphitheater in Nashville and bounce
the idea off him. Moore liked the concept and suggest-
ed involving Joe Sullivan of Sound Seventy as nation-
al producer of the event. Randol was brought in to
round out the show and create an authentic represen-
tation of the Cajun experience.

Wojcik expects the event to be one of the busiest
package tours of the summer. Tobasco hot, one might
say. It's particularly suited for outdoor events and
city festivals. A backdrop flaunting Cajun culture is
being prepared for the tour, while other tastes are be-
ing prepared for the tastebuds. “Everyone has heard
of jambalaya, crawfish pie, and filet gumbo,” says
Sullivan (sounding mildly reminiscent of Hank Wil-
liams The Senior). “Now they’re going to get a
chance to taste the real thing.”

The city of Lafayette will actively assist in the pro-
motion of each concert, participating in contests of-
fered by radio stations in each market and inviting
mayors of each city on the tour to attend the Cajun
fest. Prizes will include a trip to Lafayette, the heart
of Cajun country. Dates have been set for Starwood
Amphitheater in Nashville, the Greek Theatre in Los
Angeles, and other U.S. venues, and negotiations have
begun with Canadian cities.

culture for the last 18
years, and Randol’s
Nashville

by Gerry Wood

“Who’s Who of Women
Executives,” to be pub-
lished this fall by the Na-
tional Reference Insti-
tute. In addition, she be-
came Nashville court
e officer Howard Bird-

f well’s favorite “Who’s
et Who'’ when the couple
married in Music City
April 9.

TNN/USSR: Viewers of The Nashville Network will
get a sample of the new Russian “glasnost” in May
with two specials highlighting Roy Clark’s Friendship
Tour: USSR. One hour each, the specials will include
views of Soviet life. Part I will be telecast May 13 at 9
p.m. (repeats May 16 at 9 p.m.). Part Il will air May 20
at9 p.m. (repeats May 25 at 9 p.m.). All times are East-
ern. The shows, taped last November, picture Clark
jamming in country music clubs, going shopping, and
visiting museums, palaces, churches, historical land-
marks, and a Russian circus, in addition to perform-
ing. American well-wishers and friends paid for
Clark’s 1988 tour and more than 20,000 contributors
signed a “friendship card,” which Clark presented to
the Soviet people for display in a building called the
Friendship House.

SIGNINGS: Comstock Records recently signed Ca-
nadian act the Stoker Bros. (formerly with RCA, Can-
ada). Jon and Jim Hager, the Hager Twins, have
signed an exclusive contract for television commercial
representation with Abrams, Rubaleff and Law-
rence. The company represents such television and
motion picture personalities as Leslie Nielsen, Su-
zanne Somers, Robert Vaughn, and Estelle Getty.
Carl Strube, president of Critique/Atlantic Records,
recently announced the signing of the label’s first
country artist, Freddy Fender. The Kitty Wells,
Johnny Wright, and Bobby Wright Family Show has
joined the Joe Taylor artist agency for exclusive rep-
resentation.

the bright and broad spectrum in
between also presented the Pio-
neer Award to Buck Owens for
“outstanding and unprecedented
achievement’ in his long career.
Williams won entertainer of the
year for the third consecutive time
and also won the video award (de-

Buck Owens was
presented with
the Pioneer Award

cided by the ACM’s board of direc-
tors) for “Young Country’ (pro-
duced by Brent Bowman and di-
rected by Preacher Ewing and Bill
Fishman).

Oslin and Strait—who co-hosted
with Patrick Duffy—were
crowned top female and male vo-
calists. Oslin also won the album
of the year trophy for “This Wom-
an,” on RCA Records, produced by
Harold Shedd. The Judds scored as
top vocal duet and Highway 101 as
top vocal group. Kathy Mattea
made a strong showing as ‘“Eigh-
teen Wheels And A Dozen Roses”
won both single record and song of
the year. The record was produced
by Allen Reynolds on Mercury,

Hank Williams Jr., Alabama Take Top Awards

AGM Honors Gountry’s Best Artists

written by Paul Nelson and Gene
Nelson, and published by Warner-
Tamerlane, Believus Or Not Mu-
sic, and Screen GEMS-EMI Music.

One of the more curious absen-
tees from the awards podium was
red-hot Randy Travis, who won
three of the academy’s ‘““hat”’
awards last year. Dwight Yoakam
and Buck Owens were sentimental
favorites for the vocal duet, but
lost out to the Judds.

The White House videoclip fea-
tured President Bush noting that
he has long been a fan of country
music. “I have a deep affection for
country and western music and the
values that you represent,” Bush
said.

As usual, the Hollywood injec-
tion of stars and starlets for
prime-time marquee value led to
such an inevitable faux pas as co-
MC Duffy referring to a singer
named Ernest “Tubbs.” But the
show was fast-moving, ending
right on the money; and it gained
variety by using Disneyland sets
for the 10 slots allotted for perfor-
mances by the best new male and
female vocal nominees. Even Mick-
ey Mouse got in on the act by pro-
claiming at the show’s outset,
“Country music is as American . . .
ah...as me”

Eight-Hour Gountry & Rock Show
To Set Michigan Arena Rockin’

NASHVILLE An eight-hour coun-
try and rock concert is set for May 6
at the Pontiac (Mich.) Silverdome.
The show, called This Country’s
Rockin’, will be simulcast as a radio
special and offered later on cablevi-
sion via pay-per-view.

Acts scheduled for the event in-
clude Carl Perkins, the Stray Cats,
Stephen Stills, the Desert Rose Band,
Foster & Lloyd, Sawyer Brown,
Dwight Yoakam, Sweethearts Of
The Rodeo, Southern Pacific, David
Lynn Jones, Exile, William Lee Gold-
en, Highway 101, Etta James, and T.
Graham Brown.

The concert is being produced by
Jim and Wendy Fitzgerald of Fitza-
loni Productions, Palm Springs, Calif.
So far, no corporate sponsors are in-
volved.

The approximately 60,000 tickets
went on sale April 11 at $22.50 each,

through Ticketmaster outlets and the
Silverdome box office. Pay-per-view
fees for the July 4 cablevision broad-
cast of the event will be $19.95. No
channel has yet been settled on for
this feature.

The TCR Network will simulcast
the concert. A news release from the
producers says that the simulcast
could reach as much as 70% of the
U.S. population.

In May, a TCR Hotline will open to
allow callers to dial a 900 number and
hear a recorded message of country
and rock acts discussing their upcom-
ing albums and tours.

Also on July 4, Fitzaloni will begin
a weekly “This Country’s Rockin’”
radio program from Palm Springs,
hosted by Jim Fitzgerald. It will be a
three-hour live show featuring coun-
try and rock records, studio guests,
and call-ins.

7th Annual Event Slated For 3 Days In August

Alahama Headlines Minn. WE Fest

NASHVILLE Alabama tops the list
of 24 acts scheduled to perform at the
seventh annual WE Fest in Detroit
Lakes, Minn. The three-day festival
will be held Aug. 4-6.

The lineup includes Tanya Tucker,
Asleep At The Wheel, and Alabama
(4); Ronnie Milsap, Restless Heart,
John Anderson, and the Desert Rose
Band (5); and the Judds, Exile, and
Gary Morris (6).

Regional acts performing will be
Molly & the Heymakers, Wheels,
Alive & Kicking, the Cheyenne Band,
Nielsen-White Band, Salt Creek, the

Muddy Water Band, Lighthouse, the
Doc Holliday Band, High Noon, C-
Weed, Burbank Station, the Back Be-
hind The Barn Boys, and Chuck Schu-
macher & the Silver Wing Band.

According to WE Fest sponsors,
last year's event drew 72,000 over the
three days.

Ticket prices for the upcoming fes-
tival are $38 each through June 2; $45
unti! the start of the festival; and $50
at the gate. One-day tickets are
$20 each.

Additional information is available
at 218-847-1681.
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New GBS Series Highlights The Old Hits

‘American Original’ Material Dates Back To 50s

NASHVILLE CBS Records will be
tapping into the currently hot inter-
est in traditional country music by
releasing a multi-album ‘“American
Original” series of previously re-
leased material, some of it dating
back to the early '50s.

The albums will be released only
in cassette and CD and will carry
the Chartbuster and Best Value
prices of $6.98 and $11.98, respec-
tively.

While most of the selections are
old hits, a few are included, says
CBS, to “show a diversity of style
and musical inclination.”

Albums from eight of the label’s
once most-popular country acts will
be released June 13 as the first seg-
ment of the series. The artists are
Jimmy Dean, Sonny James, Charlie
Rich, Johnny Horton, Ray Price,
David Houston, Stonewall Jackson,
and Bob Luman.

Among the hit songs included are
Dean’s “Big Bad John” and “The
First Thing Every Morning (And
The Last Thing Every Night)”’;
James’ “What In The World’s Come
Over You’’ and “Is It Wrong For
Loving You’’; Rich’s ‘“‘Behind
Closed Doors” and ‘““‘Rollin’ With

Gary Morris, Lee Arnold To Co-Host

Acts Set For Fan Fair Show

NASHVILLE Nearly 20 acts
have been tapped to appear on the
International Fan Club Organiza-
tion’s Fan Fair Show at the Ten-
nessee State Fairgrounds, June 9.
Although not a part of the Fan
Fair registration package, the
IFCO show has evolved into the
last major event of Fan Fair week.

Gary Morris, who will perform
on the show, and air personality
Lee Arnold will serve as MCs of
the four-hour concert.

The other headliners scheduled

are Earl Thomas Conley, Moe Ban-
dy, Patty Loveless, Southern Pa-
cific, Paul Overstreet, the Wagon-
eers, Joe Barnhill, Canyon, Bill An-
derson, Connie Smith, and Loretta
Lynn.

The New Country Showcase por-
tion will feature Buffalo & Bran-
dy, Linda Carol Forrest, Jamie Lee
Hart, Mark Houston, Vikki Rae,
and Cony Shane.

Additional information is avail-
able from Loudilla Johnson at 719-
962-3543.

The Flow”; Horton’s “Honky Tonk
Man” and “The Battle Of New Or-
leans.”

Also, Price’s ‘““For The Good
Times”’ and ‘“Release Me’’; Hous-
ton’s “Almost Persuaded” and ‘“My
Elusive Dreams”; Jackson’s “Wa-
terloo’” and “Don’t Be Angry”’; and
Luman’s “Lonely Women Make
Good Lovers’” and ‘“‘Let’s Think
About Livin.””

Set for a fall release are albums
from Lefty Frizzell, Marty Robbins,
Claude King, Carl Perkins, George
Morgan, and Mel Tillis.

TS HAPPENING!

ABSOLUTE AUCTION

University Square Condominiums

Nashville, Tennessee
61 Luxurious Units « 35 Selling Absolute
Saturday, April 22nd 11:00a.m.

University Square is a distinctive 14 story highrise reigning in the
hear of the University/Music Row district. Elegant 1 & 2 bedroom
units available featuring private balconies, state of the art kitchen
appliances and spacious rooms. These condominiums are zoned
MRO for office or residential use.

Pre-Sale Inspection: These units are open daily for inspection.

Terms: 10% down payment on sale day automatically
qualitifes the purchaser for financing,
Balance amortized over 30 years at 9.25% adjustable rate.
2% annual cap, 6% lifetime cap.

Call For Free Borchure: USA 1-800-662-5464

() LRHING TEAM

AUCTION REALTY &
Marketing Agents Only

COMPANY AUCTION, INC.

Firm #57 R. E. Lic. # 614542
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Lost Highway Tour Finds Its Way To UGLA

NASHVILLE The Country Music
Assn. resumed its efforts to expose
country music to the college market
when its Lost Highway Tour stopped
at the UCLA campus in Los Angeles
April 11. The promotion included a
concert by the Desert Rose Band,
Foster & Lloyd, and Highway 101
and a seminar on the business as-
pects of country music. |

Last year, the tour went to Berklee
College Of Music in Boston and the
College Media Journal Convention in
New York.

Supported by participating labels,
the tour events are free to those pre-
senting college IDs.

The UCLA seminar started at noon

FOR WEEK ENDING APRIL 22, 1989

Billboard.

in the Ackerman Grand Ballroom.
Panelists included Stan Moress, pres-
ident of Moress, Nanas, Golden En-
tertainment; Rick Shipp, booking
agent for Triad Artists; Larry
Hamby, VP of talent acquisition for
Columbia Records on the West
Coast; Deadra O’Donahue, air per-
sonality at KCRW Santa Monica,
Calif.; Bo Goldsen, VP of Criterion
Music; Sara McMullen, publicist for
McMullen/Dozoretz Associates; and
artists Radney Foster, Bill Lloyd,
Chris Hillman, Cactus Moser, and
Paulette Carlson.

Dick Gary, president of the Gary
Group public relations firm, was pan-

el moderator. TIM MENSY

NEW ON THE GHARTS

Newcomer Tim Mensy lands his
first song on Billboard’s Country
Singles Chart, with ‘“Hometown
Advantage,” the initial single from
his forthcoming Columbia album.

Twenty-nine-year-old Mensy
comes from a musical family; at age
8 he mastered the mandolin and ac-
companied his parents and siblings
as they performed in their home
state of Virginia. In 1980, he moved
to Nashville to fulfill his dream of
becoming a country artist, and
joined the group Bandana.

Five years later, Mensy-secured a

songwntmg deal with Combine Mu-
sic Publishing and began writing
songs for other artists. While peo-
ple like T.G. Sheppard and John
Conlee were recording his work,
Mensy prepared a demo tape that
he sent to Columbia Records; that
label signed him early this year.
Mensy is currently a songwriting
member of Tree Publishing, and in
addition to writing material for his
own album, he has written Shenan-
doah’s “Mama Knows,” and T.G.
Sheppard’s “She Didn’'t Break My
Heart.” JIM RICHLIANO
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THE NITTY

FEATURING

SCRUGGS

BUSH

FLECHK

BERNIE
LEADON

>

WHITE AND THE @)IRCLE WILL CONTINUE...

48 CELEBRATED MUSICIANS. 23 RENOWNED SONGWRITERS.
17 LONG YEARS OF WAITING.

ONE LEGENDARY ALBUM.

WILL THE CIRCLE BE UNBROKEN, VOLUME TWO.
STREET DATE MAY 1.

PRODUCED BY: EXECUTIVE PRODUCER:

RANDY SCRUGGS AND CHUCK MORRIS
THENITTY GRITTY DIRT BAND
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THENITTY GRITTY
DIRT BAND

MANAGEMENT

CHUCK MORRIS ENTERTAINMENT
4155 JEWEL; SUITE 412

DENVER. CO 80222

303.782-9292

REVIVAL

Ri
SCRUGG!E

BOOKING AGENCY:

MONTEREY ARTISTS

33 MUSIC SQUARE WEST, SUITE 106.B
NASHVILLE, TN 37203

615.726-0950
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22 | 30 | 10 | MWRIGHT..STROUD (C.BLACK, HNICHOLAS) e 68 | 69 | 75 | 4 gugRgz:&FNMcvEER!ORglL.I;:éKGE}-iARRISON) %%?FSD%E!VI'E
F BARBARA =
19| 19| 23| 12 | M TRAL O oo e aaz76 73 | 93 | 3 | PUTAQUARTER IN THE JUKEBOX BUCK OWENS
o CHT YOAKAM J.SHAW (B.IDWENS) CAPITOL 44356
U DW AKA
28 | 31 | 8 | b3RTIovomkam RepRISE 727967 WARNER 5R0S 70 | 63 | 54 | 22 | 'WISHIWASSTILL IN YOUR DREAMS CONWAY TWITTY
IS ECTOE o SON WILLIAMS J.BOWEN.C.TWITTY.D.HENRY (D.COOK, JJARVIS) MCA 53456
N Wi
21 6 5 16 D.WILLIAMS.G.FUNDIS (G.NELSON, L BOONE, PNELSON) CAPITOL 44274 @ 7% | — 2 ISU‘{‘E’E(RS;&% EG&)’;I;Q( gAY WITH MY HEART L 4 Mlgr}e(a%re vg'lLoLoﬁz
LOVE OUT LOUD EARL THOMAS CONLEY
@ 21 | 3 6 £ GORDYoJlI;' R.L.SCRUGGS (T.SCHUYLER) R((:SA 8824-7 @ 0 | — 2 NOT LIKE THIS TIM MALCHAK
STEIGOSEE e OITURE ST 8 1.STROUD.J RUTENSCHROER, T.MALCHAK (T.MALCHAK, A GARDNER) UNIVERSAL 66004
@ 26 | 33 | 8 |  GOWENSEWING (As(szv%rqc D.SAMPSON) MCA 53481 @ 75 |85 | 3 MEM'lglE(SH GROVE, S HARGROE) Ler® VICKI BIRD
J.BRADLEY (L.HAR VE, S.HARGROVI TH AV 4
30 36 6 SHE DON'T LOVE NOBODY & THE DESERT ROSE BAND
PWORLEY.E.SEAY (JHIATT) MCA/CURB 53616/MCA 74 55 56 5 WHO BUT YOU ANNE MURRAY
KLEHNING (BLACK, BOURKE. OSLIN) CAPITOL 44341
@ 29 2 10 LIKE FATHER LIKE SON LIONEL CARTWRIGHT
TBROWN.S.SMITH (P.OVERSTREET. D.SCHLITZ) 53498 @ NEW ’ 1 ONE GOOD WELL DON WILLIAMS
- D.WILLIAMS.G.FUNDIS (K. ROBBINS, MREID) RCA 8867-7
31 38 5 1 DON'T WANT TO SPOIL THE PARTY ROSANNE CASH
R.CASH.RCROWELL (JLENNON, PMCCARTNEY) COLUMBIA 38-68599 81 | — 2 ESOMNTEG‘I(')('\)"!Y?!:(%)E\’IéySTTAﬁEELDEN) COLUMBIAEMBIEE;I%YS
ART LACY J. DALTON - - —
2 13 13 13 IlyC)EVgJ,EJ,STROUD.LJ.DALTON (K KRISTOFFERSON) UNIVERSAL 53487/MCA @ 2 W DO MARY CHAPIN CARPENTER
THEY RAGE ON e N — J.JENNINGS.M.C.CARPENTER (M.C.CARPENTER) COLUMBIA 38 68677/CBS
32 139 6 K.LEHNING (B.MCDILL. D.SEALS) CAPITOL 44345 18 | s 35 1 BE)L(O%EPE!%IE“S uogysgsﬁg k?% M A&(%%P)((B)ﬁ
2 | 15 | 2 | 14 | BABY'SGOTTEN GOOD AT GOODBYE ® GEORGE STRAIT = == ) -
JBOWEN,G.STRAIT (T.MARTIN, TMARTIN) MCA 53486 LIBYAN ON A JET PLANE PINKARD & BOWDEN
IF | EVER GO CRAZY © THE SHOOTERS 8 | — 2 PINKARD & BOWDEN.J.E.NORMAN (J.DENVER. $PINKARD, R.BOWDEN, TWILSON) WARNER BROS. 7-22987
@ 35 | 40 8 W.ALDRIDGE (W.ALDRIDGE, S.ALORIDGE) EPIC 34-68587/CBS o | — 2 a !X&%pf’:ﬁm@gom MUNDO Eé\GB\gYJ(S)?IDO
L ME TANYA KER . -
@ 40 45 4 ?&Ulfcgmim (G.E.SCRUGGS) CAPIICH(.%ABAB 81 58 2 16 FROM A JACK TO A KING RICKY VAN SHELTON
32 | 33| 37 | 11 | GOODBYE LONESOME, HELLO BABY DOLL THE LONESOME STRANGERS ST G COLUMBIA 35:08529/CB5
B.BROMBERGW.REESE (LEMERSON) HIGHTONE 508 JOHNNY LUCKY AND SUZI 66 JEFF STEVENS & THE BULLETS
NEWD | |
BACK IN THE FIRE GENE WATSON N.LARKIN (D.GOODMAN, S.DAVIS) ATLANTIC AMERICA 7-99259/ATLANTIC
@ 39 4 6 P.WORLEY E.SEAY.G.BROWN (R.M.BOURKE, M.REID) WARNER BROS. 7-27532 83 66 50 7 WAITING FOR YOU GAIL DAVIES
ANSION MOE BANDY JBOWEN,G.DAVIES (G.DAVIES) MCA 53505
] 37 41 9 M(éhm!DM(A.RAsP!DALEM.D.SANDERS. C.A.ETHERIDGE) CURB 10524 | FEEL FINE SWEETHEARTS OF THE RODEO
@ WINE ME UP LARRY BOONE 8 | 72 | & | 21 $.BUCKINGHAM (J LENNON, P.MCCARTNEY) COLUMBIA 38-08504/CBS
B 19| 5 | reaxcrvouns.soeaTon MERCURY(B 721728 7 ROV IGRAM A PENNY FOR YOUR THOUGHTS TONIGHT VIRGINIA DAVID HOUSTON
NEW) 1 C.TAYLOR (B.MOORE COUNTRY INTERNATIONAL 220
36 25 16 1 I'LL BE LOVIN' YOU LEE GREENWOOD ( 2
3 | ) BOWENL.GREENWOOD (D.SCHLITZ P.OVERSTREET) MCA 53475 COME AS YOU WERE @ T. GRAHAM BROWN
FROM THE WORD GO MICHAEL MARTIN MURPHEY 8 | 71| 8 | 2 | Rowanceviecaarn CAPITOL 44273
| n 1 19 | 5GIBSON.J.ENORMAN (C.WATERS. MGARVIN) WARNER BROS. 7-27668 WHEN DID YOU STOP @ EDDIE PRESTON
BEYOND THOSE YEARS THE OAK RIDGE BOYS NEW) 1 N.B.RATNER (E.PRESTON) PLATINUM 101/AIRBORNE
4 | 5l 4 JBOWEN (T.SEALS, £ SETSER) MCA 53625 I'VE HAD ENOUGH OF YOU DEBBIE RICH
w |l o ; | NEED A WIFE JONI HARMS NEW) 1 GKENNEDY (J.BURTON) DOOR KNOB 321
J.BOWEN,J.STROUD (J.HARMS, D.TYLER) UNIVERSAL 53492 NEWD : | NEVER HAD A CHANCE WITH YOU PATSY COLE
T . LOVIN' ONLY ME RICKY SKAGGS M.CARMAN, JMCCOLLUM (D.MITCHELL, JMCCOLLUM) TRA-STAR 1225
R SKAGGS.S.BUCKINGHAM (E. STEVENS, H.KANTER) EPIC 34-68693/CBS MIDNIGHT TRAI @ THE CHARLIE DANIELS BAND
rarare WICK 7AIRPLAY * & & NEW)D 1 JSTROUD (C.DANIELS.’]’.DIGREGORIA. TCRAIN, CHAYWARD, J.CALVIN) EPIC 34 63738/CBS
& KATHY MATTEA DAY AM
60 | — 2 E:?z%%ﬁ%ﬂmﬂ'g&w MERCURY 872 766-7 NEW)D 1 J.(ﬁBS%E(EJ.SEBASTIAN) souwow;xveg 5835)15%
2 2 12 THERE’'S A TEAR IN MY BEER @ HANK WILLIAMS, JR. 92 79 9 OLD PAIR OF SHOES SAWYER BROWN
4 8 7 H.WILLIAMS,JR.B.BECKETT,).ENORMAN (H.WILLIAMS) WARNER/CURB 7-27584/WARNER BROS. 88 R.CHANCEY (MMILLER) CAPITOL/CURB 44332/CAPITOL
@ 47 52 5 | KNOW WHAT I'VE GOT J.C. CROWLEY 93 77 78 9 BALLAD OF A TEENAGE QUEEN JOHNNY CASH
JLEO.LM.LEE (J.C.CROWLEY, J.SILBAR) RCA 8822.7 J.CLEMENT (J.CLEMENT) MERCURY 872 4207
4 6 | WONDER WHAT SHE'S DOING TONIGHT & RUSSELL SMITH WHICH WAY DO | GO (NOW THAT I'M GONE) WAYLON JENNINGS
9| %3 S BUCKINGHAM (G.NICHOLSON, J.JARRARD) EPIC 34 68615/C8S 94 | 89 [ 87 | 16 | [ BOWENW.JENNINGS (J MACRAE. SCLARK) MCA 53476
DON'T QUIT ME NOW JAMES HOUSE * ETTE
50 55 5 T.BROWN (J.HOUSE. W.WALDMAN) MCA 53510 95 93 71 10 L‘ﬁﬂolglgg CHILY TA'\EI',!}?;E,%;YSQN/CBS
53 62 3 SOWIN' LOVE PAUL OVERSTREET 9% 87 7 'TIL YOU CRY EDDY RAVEN
J.STROUD (POVERSTREET, D.SCHLITZ) RCA 89197 32 B.BECKETT (R GILES. SBOGARD) RCA 8798-7
NEW FOOL AN OLD GAME REBA MCENTIRE
47 36 24 18 J.BowEE.RJOwCEﬁIRE (SBOGARD. R.GILES, S.STEPHEN) MCA 53473 97 95 90 14 ﬂ%&zgfgéﬂ%ﬂgg) GLEN CAM'\gf .?5%%
BIG LOVE THE BELLAMY BROTHERS
48 | 34 | 22 | 16 | JBOWEN.J.STROUD (DBELLAMY) MCA/CURB 53478/MCA 98 | 8 | 65 | 10 ﬂg&?n? ﬁﬁm MOON THE STAThE»?cERB%IR&%E'é
:01 BLY MERLE HAGGARD
5 57 3 3.&GGBAI§D.PE§EARV (J.TWEEL, M.GARVIN) EPIC 34 68598/CBS 99 91 — 2 %A':,g ESMA,EDQJS)ALL DEBBIE SKI_\ANRP EE%
MUCH TOO YOUNG (TO FEEL THIS DAMN OLD GARTH BROOKS .
@ 57 59 5 AREYNOLDS (R.TAYLOR, G. B‘? ) CAPITOL 44342 100 | 97 97 24 g’c%é&,ﬂr?nﬁés!auccs (RBYRNE, W.ROBINSON) EARL THOMASR%Q%E_Y,

O Products with the greatest airplay this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA} certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
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SEA OF HEARTBREAK” was one of a succession of chart toppers
for quintessential singer Don Gibson in the early '60s. Now it’s an atten-
tion-getting remake by Ronnie McDowell on the Curb label. “It has
built-in familiarity,” says MD Steve Gary, KASE Austin, Texas, “and
it’s working for us really well.”

“Ronnie has made the song his own,” says MD Dennis Lee Pitmon,
WICO Salisbury, Md. “He does an excellent job on it and we're getting
the response.”

Pitmon also mentions Lionel Cartwright’s “Like Father Like Son”
(MCA). “It’s hot right now. A lot of the younger callers are asking about
it, and they’re buying the album too.”
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THE NATION! FROM THE HITS CERTIFIED ALBUM
THE ROAD NOT TAKEN. s s:csn)

cEE CEE CHAPMAN’s second single on Curb, “Frontier Justice,” is
sparking unusually good comments for a newcomer. “We added it right
out of the box,” says MD H. David Allan, KRKT Albany, Ore., “and we
got instant phone response.”

MD Gary Hightower, KFDI Wichita, Kan., adds a strong endorse-
ment of the Chapman record. “I may be sticking my neck out, but I think
this is the record of the summer. There are only one or two records a
year that [ hear and feel immediately it is going to be a big record, and
this is one of them.”

Razzy Bailey’s “But You Will” (Sounds of America) also gets a rave
review from Hightower. “It’s the best Razzy Bailey record that I've
heard since he left RCA [in 1984]. It looks like a winner for us.”
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FROM THE CURRENT ALBUM...BECAME THEIR FIRST #1. NOW, WITH
EVERYBODY ON THE ROAD NOT TAKEN , SHENANDOAH IS DESTINED

SUNDAY IN THE SOUTH WILL BE THE NEXT SHEN-SATION TO SWEEP

T

MERLE HAGGARD has himself another big one,” says MD Mike
Wilson, KVOO Tulsa, Okla., referring to “5:01 Blues” (Epic). “It’s an
updated version of his ‘Workin’ Man Blues’ [of 20 years ago] and has
strong appeal for both men and women.”

“We’re starting to pull some phones, too, on Dwight Yoakam’s ‘I Got
You’ [Reprise],” adds Wilson. “Folks love the neat lyrics about his next
phone call and the tank of gas.”

“The younger crowd really identifies with Yoakam,” says MD Don
Gardner, KDJW Amarillo, Texas. “He’s a little bit rockabilly in his pre-
sentation but he delivers a pure honky-tonk country sound. It’s doing
quite well here.”

T

I’M REALLY IMPRESSED with this James House record [“Don’t
Quit Me Now” on MCA]. He’s one of the new crop of young singers mak-
ing a strong move back to the somewhat traditional sounds. He fits right
in with what country music needs right now,” says MD Jim Mickelson,
KKAT Salt Lake City.

“House is one of the strongest vocally of the new crop of artists,”
adds MD Steve Roberts, WFMB Springfield, I1l. “His vocal style is
unique yet familiar—he makes the station sound very good.”

Roberts expects big things, too, from John Conlee’s “Fellow Travel-
ers” (16th Ave.). “This one is so stylistic, like country’s answer to ‘We
Are The World.’ The strong feeling in it really grabs the listeners,” says
Roberts.

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

=
Q
S
2
g
=

BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS ADDS 0
31 REPORTERS 65 REPORTERS 63 REPORTERS 159 REPORTERS
HOLE IN MY POCKET
RICKY VAN SHELTON cotumsia 8 24 30 62 64
IN A LETTER TO YOU
EDDY RAVEN UNIVERSAL 5 20 33 58 63
COME FROM THE HEART
KATHY MATTEA MERCURY 8 19 23 50 94
SHE'S GOT A SINGLE. . .
CONWAY TWITTY mca 6 14 29 49 52
UP AND GONE
THE MCCARTERS wARNER BROS 1 14 14 29 69
LOVIN' ONLY ME
RICKY SKAGGS eric 4 9 15 28 97
DEAR ME
LORRIE MORGAN Rrca 2 7 18 27 59
IF 1 NEVER SEE MIDNIGHT. ..
SWEETHEARTS OF THE. . . cBs 1 9 16 26 45
ONE GOOD WELL
DON WILLIAMS rca 4 8 14 26 26
CALL ON ME
TANYA TUCKER capitoL 6 9 7 22 138

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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FOR WEEK ENDING APRIL 22, 1989

Billboard. POWER PLAYLISTS

Sample Playlists of the Nation's Largest
Country Radio Stations

000 OV A B I R

)
98.7FM 1390a

Washlngton P.D.: Gary McCartie

Shenandoah, The Church On Cumberiand Road
A K.T. Oshin,
11 Ra Trms, Is It S(ﬂl Over
The Young Love
Vem Gosdin, Who You Gonna Blame It On This Tim
Keith WMley I'm No Stranger To The Rain
Foster And , Fair Shake
Don Wiliiams, Old Coyote Town
Hlmay 101, Settm Me Up

Orbison, You Got It
BK“JOQ Royal Tdell It Like It Is

nxelmeless, Don't Toss Us Away
Baillle And The Boys, She Deserves You
Dnlton The Heart
eart, Big Dreams In A Small Town
Rod Crmll After All This Time
Stm anm here Dld I Go rong
er Sisters, Lo
Barban unmu S Tram 01 Thought
Clml Black, Better Man
t Yoakam, | Got You
E‘IWE sTCoMeyh tey Lovi OutdLoudT !
win| e s ecording To Luke
R C#:sh" 1 (Vrla"‘te% LISe I?h Party
osanne on’t Want To Spoil The Pal
The Bellamy 8 Blg Low
TMDew(Rose Band, S eDont Love Nobody
Dan Seals, The Rage On
The Shooters, [f | Ever Go Crazy

[ 1] n8BNRRUNSRERE RSB E e

101.5 fn

Atlanta P.D.: Neil McGinley

h On Cumberland Road
Bll Ju R aI TeII It lee ItIs

Oslin, He;
Roy Orbison, eou Go(
Vem Gosdin, Who You Gonna Blame It On This Tim
The J Youn Love
earthveak Hill
11 mghw 101 Semng e Up
10 Fostar , Fair Shake
1 Keith Vlhmey 'm No Stranger To The Rain
14 Restless Heart, Blg Dreams In A Small Town
13  Baillie And The Boys, She Deserves You
16 Randy Travis, Is It Still Over
17 Mabama, If | Had You
15 Lee Greenwood, I'll Be Lovin' You
2 Hank Williams, Jr., There's A Tear In My Beer
20 Dwight Yoakam, | Got You
21 The Forester S!st«s, Love Will
23 tarl Thomas Conley, Love Out Loud
26 Rodney Crowell, Al ter Al This Time
24 Rosanne Cash, | Don't Want To Spoll The Party
28  The Desert Rose Band, She Don't Love Nobody
29 Don Williams, Old Coyote Town
27 Steve Wariner, Where Did | Go Wron
12 Reba McEntire, New Fool At An Old
- ngLweless Don't Toss Us Away
—  The Shooters, If | Ever Go Crazy
—  Clint Black, Better Man
— Tanya Tucker, Call On Me

Winston Salem P.D.: Les Acree

[FY YT V.7 SR

RrBELURRRBRUEBRIRRRBN

Vern Gosdin, Who You Gonna Blame It On This Tim
Shevundoah The Church On Cumberland Road
Patty Loveless, Don't Toss Us Away
Bmy Joe Royal, TeII 1t Like It Is
oy Orbison, You Got It
The Judds, Youns ove
Don Witiams, 01d Coyote Town
Lee Greenwood, I'll Be Lovin' You
Steve Wariner, Where Did | Go Wrong
eith Whitley, I'm No Stranger To The Rain
Dmgm Yoakam, | Got You
Alabama, If | Had You
Ra Trms Is It Still Over
Lionel Cartwright, Like Father Like Son
Be Strat, aby's Gotten Good At Goodbye
aiting For You
Baitlie And The , She Deserves You
Rodney Crowell, After All This Time
Michael Martin Mu: , From The Word Go

Clint Black, Bettev a

The ers, Goodbye Lonesome, Hello

Resthss Heart, B:g reams In A Small Town

Lynn , How Many Hearts

Earl Thomas , Love Qut Loud

George Jones, I'm \ One Wornan Man

Rosanne Cash, | Don't Want To Spo|| The Party

Suzy Bogguss, Somewhere Betweel

Skip Ewng, The Gospel Accordinj To Luke

Reba McEntire, New Fool At An Uld Game

Moe Bandy, Many

Larry Boone, | Ji ust Called To Say Goodbye Again

KT. Oslln H'eg

The Bellamy mthe Big Love

Gene Watson, Back In The Fire

The Desert Rose Band, She Don't Love Nobody

Mason Dixon, Exception To The Rule

mny Grmy Dirt Band, Down That Road Tonight
ggs, Lovin’ Only M ly Me

—
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Kat Mmea Come From The Heart
The cCarters, Up And Gone

18 6 George Strait, Baby's Gotten Good At Goodbye

WEMS &%

Indianapolis P.D.: Russ Schell

—

2 Ve Gosdin, Who Vou Gonna Blame It On This Tim
4 Don Wiuums, 0Oid Coy

7 ndoah. The Church On Cumbevland Road
§ Bl al, Tell It Like It Is

8 F Fau Shake

9 K. Oslm Hey Bobby

10 Patly Loveless, Don (y Toss Us Away

12 The Judds, Young Love
13 oy Orbison, You Got

1 Keith WMhy I'm No Stranger To The Rain
16 Rmhs uurt, Big Dreams In A Small Town
15 She Deserves You

3 gewge ones,lm One Woman Man

2 Randy Trms, 15 1t Still Over
21  Alabama, If | Had You

19 11 Reba McEntire, New Fool At An Old Game
2 22 nghw;‘y 101, Setting Me Up
21 25 Steve Wariner, Where Did i Go Wron,
22 24 Barbara Mandrell, My Train Of Thought
23 26 Clint Black, Better Man
24 28 Dwight Yoakam, | Got Y
% 29 Skip Evnnf The Gospel Accordmg To Luke
% 32 er Sisters, Love Will
27 0 The Strangers, Goodbye Lonesome, Hello
28 EX Dan Seals, They Rage On
29 EX tarl Thomas , Love Out Loud
30 EX Lionel Cartwri ke Father Like Son
31 31 Mason Dixon, cephon To The Rule
A2 — Desert Rose Band, She Don't Love Nobod
A — Rosanne Cash, | Don't Want To Spoil The Pai
A — Moe Bandy, Many Mansions
A — Larry Boone, Wine Me Up
Dallas P.D.: Bobby Kraig
1 Billy Joe Royal TeII It lee lt Is
2 Lee Greemvood Be Lovin' You

Keith m No Stranger To The Rain
George Strait, Baby's Gotten Good At Goodbye

Shenandoah, The Church On Cumberland Road

4

2

3

g Rodney Crowell, After All This Time

g Michael Martin Murphey, From The Word Go

nghway 101, Settm Up
oy Orbison, Y

3

4

H

6

7

8

9 u Go!

10 13 Resﬁess Nnrt Bl Dveams In A Small Town
11 14 Alabama, If | Had

g 15 Randy Travis, Is It Still Over

14
15
16

bby
18 tty Loveless (yToss Us Away
7 Reba McEntire, New Fool At An 0ld Game
17 11 Vem Gosdin, Who You Gonna Blame It On This Tim
18 23 Stm Wariner, Where Did I Go Wrong
g 2% wsd«\ ove ku Loud
Lloyd, Fair Shake

21 2or ). Daton The Hear

Van Shelton, From A Jack To A King
B And The She Deserves You
Clmt Black, Better

rry Boone, Wine Me
Lmel mmgM Like Father Like Son
Rosanne Cash, | Don't Want To Spoll The Party
The Shooters, if | Ever Go
Ricky Skaggs, Lovin' OnIy Me
Dwight Yoal m |
Barbara Mandrell My Tfam Of Thought
The Desert Rose Band, She Don't Love Nobody
Slnp Ewm Thg (Iilospel A(:covdmg To Luke

ucker, Cal

Rzm n A Letter To You
Ricky Van on, Hole In My Pocket
Russell Smith, | V/onder What She's Doing Tonigh

»» > RRERSBBURRAREN
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COUNTRY SINGLES A-Z PuUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

49
13

41

91

45

Lo

5

=

78

o

81
37
67

3

R

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

5:01 BLUES (Tree, BMI/Cross Keys, ASCAP)

AFTER ALL THIS TIME (Granite, ASCAP/Coolwetl,
ASCAP)

BABY'S GOTTEN GOOD AT GOODBYE (Co-Heart,
BMI/Muy Bueno, BMI)

BACK IN THE FIRE (PolyGram International,
ASCAP/Songs De Burgo, ASCAP/Lodge Hall, ASCAP)
HL/CPP

BALLAD OF A TEENAGE QUEEN (Bob Webster, BMI)
BETTER MAN (Howlin'Hits, ASCAP)

BEYOND THOSE YEARS (WB, ASCAP/Two Sons,
ASCAP/Warner-Tamerlane, BMI)

BIG DREAMS IN A SMALL TOWN (WB, ASCAP/Uncle
Beave, ASCAP/Warner-Tamerlane, BMI/Bunch Of
Guys, BMI) wBMm

BIG LOVE (Bellamy Bros., ASCAP)

BLUES STAY AWAY FROM ME (Songs Of PolyGram,
BMI/Lionel Delmore, BMI/Vidor Publications,
BMI/Fort Knox, BMI/Trio, BMI) HL

CALL ON ME (Irving, BMI) CPP

THE CHANCE YOU TAKE (Morganactive, ASCAP/You
& |, ASCAP/Dejamus, ASCAP/Nashion, BMI) HL/CPP
THE CHURCH ON CUMBERLAND ROAD (Little Big
Town, BMI/American Made, BMI/Wee B, ASCAP)
WBM

COME AS YOU WERE (Dropkick, BMI/SBK Blackwood,
BMI) HL

COME FROM THE HEART (SBK April, ASCAP/GSC,
ASCAP/Lion Hearted, ASCAP)

DAYDREAM (Hudson Bay, BMI)

DEAR ME (Acuff-Rose, BMI/Artin, BMI}

DON'T QUIT ME NOW (Texascity, BMI/Ah Rollins,
BMI/Screen Gems-EMI, BMI/Moon & Stars, BMI)
HL/WBM

DON'T TOSS US AWAY (Lionrich Music)

DON'T YOU EVER GET TIRED (OF HURTING ME)
(Tree, BMI) HL

DOWN THAT ROAD TONIGHT (Jeffwho,
ASCAP/Bughouse, ASCAP/Mopage, BMI/Warner-
Elektra-Asylum, BMI/Moon & Stars, BMI/Screen
Gems-EMI, BMI) WBM

EXCEPTION TO THE RULE (Cross Keys,
ASCAP/Terrace, ASCAP) HL/CPP

FAIR SHAKE (SBK April, ASCAP/Uncle Artie,
ASCAP/Lawyer's Daughter, BMI) HL/CPP

FELLOW TRAVELERS (PolyGram International, ASCAP)
FROM A JACK TO A KING (Dandelion, BMI)

FROM THE WORD GO (Tree, BMI) HL

FRONTIER JUSTICE (Bobby Fischer, ASCAP/Serenity
Manor, ASCAP/Chriswald, ASCAP/Hopi Sound, ASCAP)
GOODBYE LONESOME, HELLO BABY DOLL (Opryland,
BMI) CPP

THE GOSPEL ACCORDING TO LUKE (Acuff-Rose,
BMI/Golden Reed, ASCAP) CPP

THE HEART (SBK Blackwood, BMI/Resaca, BMI) HL
HEARTBREAK HILL (Sorghum, ASCAP/Irving, BMI)
CPP

HEY BOBBY (Wooden Wonder, SESAC) HL

HOLE IN MY POCKET (House Of Bryant, BMI)

76

s8r 23

28

HOMETOWN ADVANTAGE (SBK April, ASCAP/Music
City, ASCAP/Millhouse, BMI}

HOW DO (Getarealjob, ASCAP)

| DON'T WANT TO SPOIL THE PARTY (SBK
Blackwood, BMI/ATV, BMI/MacLen, BMI) HL

| FEEL FINE (SBK Blackwood, BMI/ATY, BMI) HL

| GOT YOU (Coal Dust West, BMI)

| KNOW WHAT I'VE GOT (Crowman, ASCAP/Warner-
Elektra-Asylum, BMI/Silbar Songs, ASCAP/Lorimar,
BMI) WBM

| NEED A WIFE (Back Nine, ASCAP/Mota, ASCAP)
| NEVER HAD A CHANCE WITH YOU (Screen Gems-
EMI, BMI/Tom Collins, BMI)

| WISH | WAS STILL IN YOUR DREAMS (Tree,
BMI|/Cross Keys, ASCAP) HL

| WONDER WHAT SHE'S DOING TONIGHT (Cross
Keys, ASCAP/Tree, BMI/Alabama Band, ASCAP) HL

30 IF | EVER GO CRAZY (Rick Hall, ASCAP)

IF | HAD YOU (Acuff-Rose, BMI/Tioaga Street,
BMI/Hear No Evil, BMI) CPP

{F | NEVER SEE MIDNIGHT AGAIN (MCA, ASCAP/Don
Schlitz, ASCAP/Colgems-EMI, ASCAP)

36 I'LL BE LOVIN' YOU (MCA, ASCAP/Don Schiitz,

19

4

2

ASCAP/Screen Gems-EMI, BMI/Scarlet Moon, BMI)
HL/CPP

I'M A ONE WOMAN MAN (Cedarwood, BMI) WBM
I'M NO STRANGER TO THE RAIN (Tree, BMI) HL

IN A LETTER TO YOU (SBK Blackwood, BMI/Dennis
Linde, BMI)

IN NO TIME AT ALL (Dragon Tree, BMI)

IS IT STILL OVER (Ensign, BMI/Larry Henley, BMI)
cpPP

IT'S A NATURAL THING (Beginner, ASCAP/Milene,
ASCAP) CPP

I'VE HAD ENOUGH OF YOU (Chip'N'Dale, ASCAP)
JOHNNY LUCKY AND SUZI 66 (Ensign, BMI/Screen
Gems-EMI, BMI)

LIBYAN ON A JET PLANE (Cherry Lane, ASCAP)
LIKE FATHER LIKE SON (Scarlett Moon, BMI/Don
Schlitz, ASCAP/AImo, ASCAP) CPP

LOVE OUT LOUD (Screen Gems-EM), BMI/Bethlehem,
BMI)

LOVE WILL (Songs of Polygram, BMI/GID Music,
ASCAP) HL/CPP

LOVIN' ONLY ME (EST, BMI)

MANY MANSIONS (Mid-Summer, ASCAP/AMR,
ASCAP/EEG, ASCAP/Whiteheath, ASCAP)

MEM'RIES (Careers, BMI) CPP

MIDNIGHT TRAIN (Cabin Fever, BM|/Miss Hazel,
BMI)

MOON PRETTY MOON (Statler Brothers, BMI) CPP
MORE THAN ENOUGH (White Oak, ASCAP)

MUCH TOO YOUNG (TO FEEL THIS DAMN OLD)
(Major Bob, ASCAP)

MY TRAIN OF THOUGHT (Termite, ASCAP/Bughouse,
ASCAP/Famous, ASCAP) CPP

NEW FOOL AT AN OLD GAME (Chappell, ASCAP/EEG,
ASCAP) HL

NEXT TO YOU (Guy, BMI/Uncle Frit, ASCAP)

NOT LIKE THIS (Life Of The Record, ASCAP/Maichak,
ASCAP/Caddo, BMI)

21 OLD COYOTE TOWN (Warner-Tamerlane, BMI/Believus
Or Not, ASCAP/WB, ASCAP/Make Believus,
ASCAP/Screen Gems-EMI, BMI)

54 OLD FLAME, NEW FIRE (PolyGram International,
ASCAP/Ranger Bob, ASCAP/Unichappell, BMI) HL

92 OLD PAIR OF SHOES (Zoo Crew, ASCAP)

75 ONE GOOD WELL (Irving, BMI/Colter Bay, BMI/Almo,
ASCAP/Brio Blues, ASCAP)

85 A PENNY FOR YOUR THOUGHTS TONIGHT VIRGINIA
(Taylor And Watts, BMI/Malcolm Ford, BMI)

69 PUT A QUARTER IN THE JUKEBOX (Buck Owens,
BMI)

58 SEA OF HEARTBREAK (David Casa, ASCAP/Shapiro
Bemstein & Co., ASCAP)

9 SETTING ME UP (Almo, ASCAP) CPP

10 SHE DESERVES YOU (Colgems-EMI, ASCAP/Don
Schlitz, ASCAP/AImo, ASCAP) CPP

24 SHE DON'T LOVE NOBODY (Lilly Billy, BMI/Bug,
BMI)

62 SHE'S GOT A SINGLE THING IN MIND (Rick Hall,
ASCAP)

65 SOMEWHERE BETWEEN (Tree, BMI) HL

46 SOWIN' LOVE (Screen Gems-EMI, BMI/Scariet Moon,

BMI/Don Schiitz, ASCAP) CPP

TELL IT LIKE IT IS (Conrad, BMI/Olrap, BMI) HL

THERE'S A TEAR IN MY BEER (Acuff-Rose, BMI) CPP

THEY RAGE ON (PolyGram international,

ASCAP/Ranger Bob, ASCAP/Pink Pig, BMI) HL

‘TIL YOU CRY (Chappell & Co., ASCAP/EEG, ASCAP)

HL

UP AND GONE (Farm Hand, ASCAP/Deberris,

ASCAP/SBK April, ASCAP/Ides Of March, ASCAP)

83  WAITING FOR YOU (Silverline, BMI/Sweet Bird, BMI)

100 WHAT I'D SAY (Rick Hall, ASCAP/Alabama Band,
ASCAP) wBM

87 WHEN DID YOU STOP (Preston, ASCAP/Mentor, BMI)

16 WHERE DID ) GO WRONG (Steve Wariner, BMI/Irving,
BMI) CPP
94 WHICH WAY DO | GO (NOW THAT I'M GONE)
(Intersong, ASCAP/Hide-A-Bone, ASCAP) HL
74 WHO BUT YOU (Chappell & Co., ASCAP/Serenity
Manor, ASCAP/Tri-Chappell, SESAC) HL
14  WHO YOU GONNA BLAME IT ON THIS TIME (Tree,
BMI/Hookem, ASCAP) HL/CPP
35 WINE ME UP (Acuff-Rose, BMI) CPP
80 A WOMAN'S WAY (Music West Of The Pecos, BMI)
7 YOU GOT IT (SBK April, ASCAP/Gone Gator,
ASCAP/Orbisongs, ASCAP) HL
4 YOUNG LOVE (Irving, BMI/Colter Bay, BMI) CPP
71 YOU'VE STILL GOT A WAY WITH MY HEART (Love
This Town, ASCAP/Henco, BMI)
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From Venus With Love. Guitarist Mike
Richmond of Love Tractor performs
with the band at the Lone Star
Roadhouse in New York. Supporting
“Themes From Venus,” the band’s
fourth album on dB Records, Love
Tractor is on a haul through the
Northeast, Midwest, and Southeast
through early May. (Photo: Chuck Puliin)

RCA Promotion Sounds ‘Faster & Liouder
Country’s Foster & Lloyd Seek Alternative Acceptance

BY MELINDA NEWMAN

NEW YORK Although its widest
acceptance has been at country ra-
dio, the Nashville duo of Radney
Foster and Bill Lloyd has garnered
enough attention from alternative
press and radio that RCA execs
are eager to see if that interest
will boost sales for Foster &
Lloyd’s second album, “Faster &
Llouder.”

The April release has already
spawned a top 10 hit, “Fair
Shake,” on Billboard’s Hot Coun-
try Singles chart. At the same
time, the album, which blends
country, pop, and rock, has re-
ceived favorable reviews from the
Gavin Report and College Media
Journal.

Given the encouragement, RCA
has formulated a plan to trawl the

alternative waters. Its field reps
will work the record at alternative
stations and accounts, including
mom-and-pop stores, which appeal
to other than hits-driven buyers.
RCA’s manager of album pro-
motion, John Sigler, also will ser-
vice the record to college and alter-
native stations, says Randy Good-
man, VP of product development.
“We’'re not going to beat people
over the head with it,” says Good-
man, ‘“‘but we see this opportunity
and want to address it.” The label
has enlisted Concrete Marketing
to help work the record as well.
Furthermore, a video for the
rock cut, “Fat Lady Sings,” has
been made and Goodman has dis-
cussed it with such outlets as Col-
lege Network and VH-1. Another
cut, ‘‘She Knows What She
Wants,”” features college fave

AN EXUBERANT John Scher, executive producer of
the Ritz, turned around in the the lobby of the New
York nightclub’s new midtown hall into the embraces of
one well-wisher after another. Around him, music busi-
ness folk milled and maneuvered, taking a look at the
Ritz’s new digs, a one-time opera house on West 54th
Street previously known as the home of Studio 54.

“Go say hello to John’s 2,000 friends,” quipped Paul
Rappaport, Columbia VP for national album promotion,
as the Beat showed up for the Ritz’s pre-opening indus-

Puttin’ On The Ritz At New Midtown Digs;
Vandross Sells Out U.K.; Bowie Teams Up

announced the club’s downtown location, with the land-
mark iguana on the roof, would close Sunday (16) due to
a threefold rent increase. Cooperman already has
opened the Lone Star Roadhouse uptown on West 52nd
Street. Its proximity to the new Ritz is no coincidence.

“Midtown is the entertainment district of New York,”
Scher says, noting the area’s advantages for truck ac-
cessibility, parking, and mass transit.

Real estate pressures aside, Scher says he and Cohen
were looking for a space to build an ideal New York ven-

try bash April 5. Those friends
included seven record company
presidents—Mike Bone of
Chrysalis, Bob Buziak of RCA,
Arista’s Clive Davis, Dave Glew
of Epic/Portrait/CBS Associat-
ed Labels, Columbia’s Donnie
Ienner, Doug Morris of Atlan-

ue for the decade ahead, a hybrid
of reserved-seat theater and
standing-room ballroom. The
new Ritz eventually will have a
capacity of about 3,000.

The new Ritz offers rigging,
fly space, and other production
capabilities well exceeding those

tic, and Tommy Mottola of
CBS—as well as scores of other
execs, agents, and artists.

“I'm the only one in the room with product to push,”
said Ed Steinberg of Rockamerica, manager of Yello,
pulling a copy of the group’s PolyGram album, “Flag,”
from under his coat. Tommy Silverman of Tommy Boy
Records walked by, boom box in hand. Bert Holman
from Collins Management greeted former colleagues
from Scher’s Monarch Entertainment Bureau.

The turnout was no surprise. In the past decade, Ritz
owner Neil Cohen and Scher helped establish the Ritz’s
downtown location on East 11th Street as one of the
leading showcase venues for acts that went on to club,
theater, and arena bookings nationwide. As with other
New York clubs, the Ritz has not only served a role for
the pop music business in New York but for the concert
circuit around the country as well. Thanks to the press
in New York, clubs including the Ritz, the Bottom Line,
the Lone Star Cafe, and CBGB, could often say of acts
on its stages: The buzz starts here.

And as have other clubs in New York and elsewhere,
the Ritz has confronted the hazards that '80s urban gen-
trification and real estate fever pose to the nightelub
business. Who would have predicted, when the old Ritz
opened in 1981, that the old walk-up apartments nearby
would be sold as pricey co-ops? And upscale residences
and rock'n’roll clubs do not easily co-exist.

“That area clearly is being gentrified,” says Scher. “If
you looked up the road, it was clear to us the tolerance
for the kind of thing we do was lessening.” .

Real estate pressures—and the lack of any commer-
cial rent control in New York—already have taken their
toll on the Lone Star Cafe. Owner Morton Cooperman

by Thom Duffy

of the old club, reflecting the
growing sophistication of tour
staging that halls large and
small must be prepared to handle.

While the interior of the new Ritz recalls the hall’s
past ornate glory, Scher is more concerned with looking
to the future. “What we felt was most important,” he
says, ‘“was to create a room for the '90s.”

FAST TRACKS: Luther Vandross set ticket-sales and
attendance records at London’s Wembley Arena during
his 10-night stand there March 30-April 14, selling
114,460 seats with a gross of $3.65 million U.S. ... The
lineup of EMI America rock quartet Tin Machine is
likely to draw notice when the band’s debut album is re-
leased in late May. Fronting the group is David Bowie,
who has put aside his superstar solo career for the mo-
ment to play with former Iggy Pop sidemen Hunt and
Tony Sales and guitarist Reeves Gabrels.

STAND ON IT: A visit to the Ritz during the Hea-
ley/Radiators show, the first public date at the hall,
begs a final item. The theater’s only seating area, in its
balcony, was restricted to a select number of label ex-
ecs. In the future, Scher promises, most of those coveted
seats will be reserved for public sale, with a limited num-
ber held for industry use. But as security workers
turned away those without passes the other night, the
Beat pondered this question: Why was it that many of
the industry types, who had likely entered the club gra-
tis, groused louder about the lack of choice seats than
the fans who paid $17.50 plus for their tickets and took
the typical standing-room situation in stride?

Marshall Crenshaw on guitar.

Despite these efforts, Goodman
is acutely aware that Nashville
tends to treat suspected musical
traitors harshly. And he’s quick to
stress that this is merely an at-
tempt to broaden the Foster and
Lloyd audience and not a move to
abandon country.

“PFirst and foremost, they're
signed to RCA Nashville; the only
format to embrace them is coun-
try,” Goodman says. “Country mu-
sic is aware that that is their base.
But because they’re young and
present a new slant on what’s hap-
pening in country music, a great
awareness has been raised via the
press that serves noncountry lis-
teners.”

However, a few positive press
clippings in the right magazines
don’t necessarily translate to buy-
er interest, Goodman says. “‘One
thing that’s a real mistake in the
country industry is that we think
that just because Rolling Stone re-
views the record, it’s a college rec-
ord; just because Gavin gives us a
glowing review doesn’t mean col-
lege radio is going to jump on the
record. We didn’t look at that and
go, ‘College wants this band.” Col-
lege wants the Dead Milkmen.”

But the duo’s debut album,
which sold 130,000, aroused suffi-
cient interest in the college market
that RCA and the band do see the
push as viable.

“With the first album we
learned how broad the spectrum is
for this kind of music. The vision
of what we're doing has widened
and our appeal is broader than we
originally thought,” says Lloyd,
whose 1987 solo pop album, “Feel-
ing The Elephant,” also received a
lot of college and alternative play.

Even though country-influenced
bands are getting played on col-
lege and alternative stations, Fos-
ter is aware that these and other
formats aren’t always open to acts
considered to be country.

“There are a lot of bands that
get played on college radio a lot
more than us, like E*I*E*I*0 and
Beat Rodeo, that have a country
influence but who aren’t consid-
ered country,’”’ says Foster.
“We're a country rock band. Find
me a place for a country rock band
influenced by the Byrds in the pop
market. It’s not there. Conversely,
country radio has broadened its

horizons.”

Whatever happens, Goodman
feels nothing but good can come
out of the push. “When you come
down to it, whether or not they get
play on college or alternative sta-
tions, a group like Foster & Lloyd
is helping bring younger listeners
into the country format. And we're
not about to ignore that base that
we've established.”

SKG Awards
Honor N.Y. Acts,
Induct Kristal

BY THOM DUFFY

NEW YORK Celebrating a regional
music scene that has nurtured scores
of national artists, the fourth annual
SKC New York Music Awards hon-
ored the best of the area’s rappers,
rockers, singers, and songwriters
April 8 at the Beacon Theatre.

As with New York music itself, no
style dominated the night’s major
awards, although dance-pop queen
Taylor Dayne led the pack with wins
in five categories, including debut
artist of the year.

Debbie Gibson, a previous rookie
winner, returned this year as a multi-
platinum veteran and took home four
awards, including artist of the year.
She offered a sharply choreographed
performance of “Electric Youth.”

The night also featured brief live
sets by Rob Base & D.J. E-Z Rock,
whose three awards included best in-
dependent debut album; Brenda K.
Starr, whose hit “I Still Believe” was
named best R&B single; Christine
Lavin, who was nominated in the folk
category; White Lion, which gar-
nered two awards, including best
metal band; and Sa-Fire, picked as
best new R&B artist.

The Ramones, nominated in the
group-of-the-year category, played a
short and appropriately loud set in
honor of Hilly Kristal, owner of
CBGB, the influential New York
nightclub. Kristal was inducted into
the SKC New York Music Awards
Hall of Fame after an affectionate in-
troduction by former Blondie mem-
bers Deborah Harry and Chris Stein,

(Continued on page 40)
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TOM TOMS HIT CLUBS

The Tom Tom Club had released
its new album, “Boom Boom Chi
Boom Boom,” last fall in Europe to
coincide with a triumphant overseas
tour. But when the band returned
from those dates, its members im-
mediately headed back into the stu-
dio to cut four new tracks with pro-
ducer Arthur Baker for the album’s
domestic version, released this
month by Sire/Red Eye/Reprise.

“Arthur really loves music, and
off-the-wall creativity,” says vocal-
ist/bassist Tina Weymouth, who
with drummer husband Chris Frantz
is the nucleus of Tom Tom Club—
and, of course, the battery of Talk-
ing Heads. “He wasn’t concerned
with whether or not it was commer-
cial; he was just interested in get-
ting it to sound great.”

The four new songs include soca-
style “Call Of The Wild” and rap/
heavy metal meld “I Confess.” They
embellish an album already bursting
with variety, from the seductive
dance strains of “Don’t Say No” to
the wispily decadent cover of the
Velvet Underground’s “Femme Fa-
tale,” featuring David Byrne and
Lou Reed. The new material was co-
written with the newest Tom Tom
Club members, Gary Pozner and
Mark Roule. “We wanted to keep
the momentum going [after the Eu-
ropean tour},” says Weymouth, “and
we thought it would be fun to write
together.”

The Tom Tom Club will be on the
road through late summer, including
multinight stands in Washington,
Chicago, and Los Angeles where
show venues will be rechristened
Tom Tom Clubs during the band’s
stands. Weymouth says there are no
immediate plans for a Talking Heads
tour, although she assures the
Heads will play live again one day.

One thing you won't catch them
doing, she notes, is giving in to the
siren call of corporate sponsorship.
“There was an insurance company
that wanted us to use ‘Once In A
Lifetime’ for their theme,” she says.
“ “This is not my beautiful house—
but it could be!’ It was right in the
storyboards. It was a lot of money,
too—a million dollars—and all we
had to do was say yes.” But integri-
ty won out and, as Weymouth says
with a sigh, “Maybe [we] sleep bet-
ter at night.”

INDIGO AND ACOUSTIC

The Indigo Girls’ concept for its

PUBLICITY

PRINTS

Lithographed On Heavy Gloss Stock
BLACK & WHITE 8x10’s
500 - $65.00 1000 - $90.00

COLOR
1000 - $396.00
Above Prices InClude Typesetting & Freight
Send 8x10 Photo - Check or M.O.

* RN
Full Color & B/W Posters
composites - Cards - Other Sizes

EXE
Send For Catalog & Samples

i PICTURES

1867 E. Florida. Dept. BB
Springfield, MO 65803
1417 B69-9433 or 869-3456

self-titled Epic Records debut: two
girls armed only with acoustic
guitars and voices take on the
world.

Amy Ray and fellow Indigo Girl
Emily Salters came out of the
burgeoning Atlanta club circuit,
where they performed mostly at the
Little Five Points pub.

“It was kind of a cross between a
community pub that had all original
music, anything from acoustic to
jazz, to sort of an underground, all-
night thing,” Ray says. “Every
month somebody different was up
on the walls.”

The Indigo Girls played Athens,
Ga., once a month in those days,
Ray recalls, leading them to make
the acquaintance of one Michael
Stipe, lead singer of R.EM. A few
collaborations later, they were
invited to join the first leg of
R.E.M.’s “Green” tour, where they
spent three weeks as opening act.

Can the acoustic sound of the
Indigo Girls safely be termed folk
rock? “I guess we are,” Ray says.
“I don’t like to think of it that way.
We want to be rock; we just want
someone to say we're acoustic,
That's fine.” BRUCE HARING

FIRE TOWN HEATS UP

“We don't really have any trouble
coming up with musical ideas. The
problem is finding time to put them
all down,” says Phil Davis, a third of
the Atlantic trio, Fire Town. In fact,
the Wisconsin-based group whittled
its song list down from 25 tunes to

10 for its new album, “The Good
Life,” which is receiving play on col-
lege and album rock stations.

The bigger challenge was adjust-
ing to the major label “machinery”
after recording and producing its de-
but album on its own schedule. The
effort, “In The Heart Of The Heart
Country,” was basically picked up
by Atlantic as a finished product. “It
was a little difficult having a pro-
ducer,” says Doug Erikson. “When
you're used to working the way
we're used to working and someone
comes in from the outside and they
have their own way of working, you
have to learn together. And that can
be difficult.” The album was pro-
duced and mixed by Michael Fron-
delli in New York.

However, after the initial adjust-
ments were made, all parties were
pleased with the final product.

Although all the songs are guitar-
based, they range in style from pop
and rock to country-influenced.
“That’s because we wanted to show
what we could do,” Davis says. “We
didn’t want to be afraid to show our
stark and edgy side as well as do a
pop ballad.”

All that is left is to take the band
on the road. Fire Town has added
two members, a keyboardist and
bass player, to enhance the sound
live. “There are a lot of different
possibilities as to how we’ll tour,”
Erikson says, “but we’ve been re-
hearsing and we're ready to go.”

MELINDA NEWMAN

TALENT IN AGTION

HERMETO PASCOAL
CAMA DE GATO
ALEMAO
Town Hall, New York

IT WAS AS IF a waiter pulled away
the plate before you had a chance to
finish the main course.

Hermeto Pascoal, one of the deans
of Brazilian music, had just un-
leashed his power-packed band for
what he had promised would be a 20-
minute suite. But, just three minutes
into the composition, he abruptly
pulled his band off-stage.

A language barrier between the
artist and promoter was the culprit—
even though the veteran multi-instru-
mentalist had been crashing through
musical barriers for the the past 40
minutes. But Pascoal, who speaks no
English, apparently thought the pro-
moter wanted to end the show at 11
p.m.; his misunderstanding led to the
set’s premature conclusion.

Thus, the best-known act this sec-
ond night of a two-night showcase
for the Som Da Gente label ended up
with the shortest shift.

He didn’t even get a chance to display
his horn talents

It was a bizarre end for what had
been an otherwise satisfying buffet
of Brazilian sounds. The delicate in-
terplay of guitar-driven Alemaio
opened the night. While the more
electric Cama de Gato delivered a
blend that seemed to be influenced,
though not confined, by the Ameri-
can fusion jazz scene.

It would be a shame if the taste left
by his too-quick exit hindered Som
| Da Gente’s entrance into the U.S,

market. GEOFF MAYFIELD
ELVIS COSTELLD
Boston College, Boston, Mass.

OPENING NIGHT OF Elvis Costel-
lo’s first U.S. tour in three years was
highlighted by a brilliant song selec-
tion and an ingenious finale. But the
March 31 Boston College concert suf-
fered from the usual first-night
glitches.

“I'm a friend of your mother’s,”
Costello greeted the student crowd.
“I was here before you were born.”

The 90-minute set mixed songs
from his Warner Bros. debut,
“Spike,” with early material. Fre-
quently he dropped in snatches of
oldies midsong.

A faulty guitar cable turned the
performance of ‘“Veronica,” Costel-
lo’s current single, into a disaster. An
electrified “Pump It Up” featured
beat-box accompaniment and Hen-
drix-like guitar work.

A rousing duet of “(What's So Fun-
ny 'Bout) Peace Love And Under-
standing” followed featuring friend
Nick Lowe.

Then the real fun began. A low-
tech satin heart was brought on-
stage. Upon it were written the
names of deadly sins. Fans were
asked to request songs to match each
sin.

0Oddly, all requests came from Cos-
tello’s 1977 debut “My Aim is True,”
an album made when most of the
crowd was in grade school. That may
not have been the response he hoped
for during this two-month college
tour., GREG REIBMAN

TOP CONCERT
® GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Civic Arena April 2-3 $559,882 B748 Electric Factory
Pittsburgh, Pa. $19.75/$18.75 seflout Concerts
Monarch
Entertainment
Bureau
John Scher
Presents
GRATEFUL DEAD Crisler Arena April 5-6 $452,916 782 Brass Ring Prods.
Univ. Df $17.50 27,524 Monarch
Michigan-Ann Entertainment
Arbor Bureau
PAUL ANKA Fox Theatre April 69 $387,517 19,543 Brass Ring Prods.
THE LETTERMEN Detroit, Mich. $37.50/832.50/ 24,100
$25/35 seflout
REM. Madison Square April 10 $332,367 17,000 Ron Deisener
INDIGO GIRLS Garden $20/$18.50 19,959 Enterprises
New York, N.Y.
GRATEFUL DEAD Riverfront April 8 $298,501 16,228 Beikin Prods.
Coliseum $18.50/$17.50 16,460
Cincinnati, Dhio
BON Jowi Met Center April 4 $296,574 16,071 Jam Prods.
SKID ROW Bloomington, $18.50 sellout
Minn.
GRATEFUL DEAD Freedom Halt April 9 $296,295 18234 Sunshine
Coliseum $17.50/$16.50 sellout Promotions
Kentucky Fair & Monarch
Expo Center, Entertainment
Louisville, Ky. Bureau
John Scher
Presents
BILL COSBY Olympic April 1 $294,179 16,956 Artists Consultants
Saddledome, (3347,720 18,076 Prods.
Calgary, Alberta Canadian) Marlon Payne
$21.50/$17.50 Attractions
BON JOVI St. Louis Arena April 7 $293832 16,776 Contemporary
SKID ROW St. Louis, Mo. $18 sellout Prods.
BOBBY BROWN ARCD Arena April 8 $239,799 13,346 Al Haymon
LEVERT Sacramento, $18.50 13,903 Enterprises
KARYN WHITE Calif.
BOBBY BROWN Capital Centre March 23 $234,194 1232% Dimensions
LEVERT Landover, Md. §19 18,902 Unlimited
KARYN WHITE Al Haymon
ROB BASE &D.J. E-Z ROCK Enterprises
POISON Cow Palace April 1 $210,641 11,386 Bill Graham
TESLA San Francisco, $20/$18.50 14,706 Presents
Calif. seflout
BON Jovt Omaha Civic April 5 $201,076 12,000 Jam Prods.
SKID ROW Auditorium $17 sellout
Omaha, Neb.
REM. Cobo Arena April 5 $198,709 1,118 Brass Ring Prods.
INDIGO GIRLS Detroit, Mich. $18.50 sellout
METALLICA Maple Leaf April 7 $197,337 9871 Concert Prods.
QUEENSRYCHE Gardens (3234,436 12,500 International
Toronto, Ontario Canadian)
$23.75
GEORGE STRAIT Tingley April 8 $191,368 10,403 ACTS.
BILLY JOE ROYAL Colisuem $19 sellout
BAILLIE & THE BOYS New Mexico
State
Fairgrounds
Albuguerque,
N.M.
GEORGE STRAIT Pan American April 7 $180,486 10325 Varnell Enterprises
BILLY JOE ROYAL Center $18 seflout
BALLIE & THE BOYS New Mexico
State Univ.
Las Cruces,
N.M.
CHICAGO Met Center April 7 $173,609 10,535 Contemporary
™ Bloomington, $17.50 11,000 Presentations
Minn.
REM. Riverfront April 4 $165,708 9,469 Belkin Prods.
INDIGO GIRLS Coliseum $17.50 16,336 Cellar Door Prods.
Cincinnati, Dhio
ANNE MURRAY Westbury Music April 7-8 $156,635 5,724 Music Fair Prods.
Fair $30 seflout
Westbury, N.Y.
AN EVENING OF LOVE: Fox Theatre, April 8 $143,350 70719 Turning Point
THE DELLS Atlanta, Ga. $20.25 9,356 Prods.
RON BANK & THE
DRAMATICS
DELFONICS
STYLISTICS
BOBBY BROWN Barton March 16 $137472 8,991 Al Haymon
LEVERT Coliseun $16/815 10000 Enterprises
KARYN WHITE Arkansas State
ROB BASE Fairgrounds,
| Little Rock_ Ark e~
CONWAY TWITTY [ Rupp Arena April 1 $132,353 79718 Jayson Promotions
MERLE HAGGARD Lexington $17.50 8360
GEORGE JONES Center
H Lexington, Ky
| CONWAY TWITTY Coliseum April 7 $128,625 7859 Jayson Promotions
MERLE HAGGARD Mississippi $17.50 seilout
| GEORGE JONES State
Fargrounds
Jackson, Miss
CONWAY TWITTY Mississippi April 8 $117,495 7547 Jayson Promotions
MERLE HAGGARD Coast Coliseun $17.50 11458
GEORGE JONES & Convention
Center
Biloxi, Miss

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville
at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at

T

312-236-2085. For research information contact Laura Cannon in Nashville at 615-321-4250
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Alpine Valley Music Theatre

Stadium Capacity with Amphitheater Costs...

Why is Alpine Valley considered
the biggest-drawing amphitheater
in the country?

Van Halen's Monsters of Rock
Grateful Dead

Def Leppard/Europe

Eric Clapton/Buckwheat Zydeco
INXS/Cheap Trick/Ziggy Marley
Aerasmith/Guns N’ Roses

Top Grossing Acts of 1987:

Boston/Farrenheit
Grateful Dead

Matley Crue/Whitesnake
Bon Jovi/Cinderella
Madonna/Level 42

For exclusive booking please call Leslie West,
Brad Wavra or Joe Balestrieri at The Joseph Entertainment Group, Inc.

(424) 276-3300.

A

Attend.

96,768

110,505

42,498
33,307
27,810
19,473

Attend.
100,812

80,835
31,199
30,892
21,988

$2,665,797 #1 Amphitheater Date of 1988*

$1,763,901 #2 Amphitheater Date of 1988*
$809,402 #6 amphithzater Date of 1988*
3632,904 #10 Amphitheater Date of 1988*

$1,815,762 #1 Amphitheater Date of 1987*
$1,1410,794 #2 Amphitheater Date of 1987* o
$509,896 #10 Amphitheater Date of 1987*
$467,417 ;
$445,606

13,000,000-person population base within a
100 mile radius.

Now 7,500 reserved seats.
Up to a 40,000-person capacity.

Whether it is a crowd of 12,000 or 30,000,
Alpine Valley looks great from the stage.

Acoustically-perfect natural setting.
Facility that the crew likes as much as the band.

A stage 50' X 166’ with a new 82’ X 24’ back deck
for rear projection, case storage, stage access,
and loading accessibility.

Rigging steel to hold 35 tons of lighting and
sound wings to fly 40 thousand pounds per side.

Backstage area capable of comfortably handling
a 5-act “Monster Show,” including cedar dining
decks overlooking a 27-hole golf course.

Most important of all, Alpine Valley sells tickets.

*Per Billboard Year End Issue

A
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DON’T MISS THIS EVENT!
MAY 5,6, 7 1989

SONG CONNECTION®, INC.
in association with
RICHARD DELVY / Laurel Communications & SCOTT MacLELLAN

AKERS: Presents

LOS ANGELES INDEPENDENT MUSIC CONFERENCE

¢\ THE BEVERLY GARLAND HOTEL
4222 VINELAND AVE. e NORTH HOLLYWOOD, CALIFORNIA 91607
SPECIAL IMC RATES e 1-(818) 980-8000 OR 1-800-BEVERLY

This conference is an insider event for the music and entertainment industry with the purpose being an
exchange of information, contacts and ideas with top independent industry professionals.

LABELS:
PUBLISHERS: Cheryl Dickerson/MCA Records
Lester Sill/Jobete Music Mike Sikkas/Arista Records
Greg Sill/ Warner/Chappell LEGAL:
Jerry Love/Famous Music Gene Solomon/Mitchell Silberberg etal
PRODUCERS: Evan Medow/Fischbach, Medow & Perlstein

George Tobin TV/FILM/JINGLES:
Skip Drinkwater Steve Tyrell/ Tyrell Music

Preston Glass Stan Milander/Bart-Milander

Tom Werman Steve Bedell/Paramount

SONGWRITERS: DOMESTIC/INT'L COPYRIGHTS:
Michael Masser Joan Schulman/EMI
Alan Roy Scott Linda Komorsky/EG Music
Lee Reed / Polygram International

MANAGEMENT:
Roger Perry
Bill Trout/Open Door
Howie Huberman

OTHER PANELS:
Christian
Heavy Metal
New Age
Children’s
Listening Sessions

AND MORE!!

IMC sponsored concert Saturday night featuring Mike Reid, hit songwriter & artist and also
Nashville Songwriter/ Artist, Dawn ® Body and Soul ® Young MC, Delicious Vinyl Records
REGISTER NOVW/! = TRAVEL ARRANGEMENTS

$210 Gold Registration — Entry to all panels, Day One ~ FALL RIVER TRAVEL
cocktails & Keynote Address, concert and pitching Kim Raposa / Jean Peladeau
privileges (daily rates: $130) 508-678-5211 — Collect

$230 Platinum Registration — Includes Gold Registration OFF Cﬁﬁ)L( I(I\s/locs)T?:Z:\;:EgG:GENT
plus Closing Dinner & Recap (daily rates: $160).

Pay $195 Before April 28th and recelve Platinum Reglstratlon.
'LOS ANGELES INDEPENDENT MUSIC CONFERENCE REGISTRATION FORM

pLus

Name
Address Apt./Suite
City State Zip
Phone ( )

$210.- for 3 day Gold Regist.

$230.- for 3 day Platinum Regist.

Make Checks payable to Song Connection Music Conference

Charge My VISA _Mastercard #

Cardholder Name
Billing Address
Cardholder Signature (Req.)
Fill out and mail to IMC ’89 c/0 Song Connection® Inc. 12390 Chandler Blvd., Suite C, N. Hollywood, CA 91607
FOR MORE INFORMATION CALL (818) 763-1039

SKC N.Y. AWARDS

(Continued from page 37)

who got their career start at CBGB.

Public Enemy’s politicized raps
earned its honors as group of the
year and best rap artist, while “It
Takes A Nation Of Millions To Hold
Us Back” was chosen best rap album.
The award for best debut group went
to Living Colour. The Epic group also
won best rock band and best major-
label debut for “Vivid,” while lead
singer Corey Glover was cited as best
debut male rock vocalist.

Other multiple-category winners
included Al B. Sure!, whose “In Ef-
fect Mode” was picked as both best
pop and R&B album; Patti Austin, a
winner in the best-jazz-vocalist and
best-jazz-album categories for “The
Real Me”; and the members of 10,000
Maniacs, who took home awards for
best video and best songwriting.

This year, for the first time, partic-
ular attention was paid to rising art-
ists with four categories for unsigned
talent. The winners included Gerry
Devine, BMI new songwriter of the
year; the Horse You Rode In On,
SKC best unsigned band; Damn
Cheetah, best unsigned metal band;
and Lili Anel, SKC best unsigned art-
ist. The unsigned talent will be show-
cased for major labels during this
summer’s New Music Seminar.

ROACHFORD

NEW ON
THE CHARTS

With his debut U.S. single,
“Cuddly Toy (Feel for Me),” 23-
year-old British singer Andrew
Roachford joins the surge of
new U.K. talent breaking
ground on Billboard’s Hot 100
chart. Along with such artists as
Sam Brown, Waterfront, Neneh
Cherry, and the Pasadenas,
Roachford and his four-member
band have crossed the Atlantic
to gain a U.S. audience. As with
his pop peers, Roachford enjoyed
early success in Britain before
crossing over to the States.
“Toy” was a top five British hit
and his eponymous debut album
was certified gold there.

Roachford’s break came when
fellow U.K. sensation Terence
Trent D’Arby noticed the sing-
er’s talent and persuaded CBS
Records to sign him. He created
a stir in the U.S. when he was
chosen over Robert Palmer to
perform on the “Twins” sound-
track.

Epic Records recently signed
Roachford and plans to release
his album in the U.S. later this
month. JIM RICHLIANO

]

40

wwWwW americanradiohistorvy com

BILLBOARD APRIL 22. 1989


www.americanradiohistory.com

BLACK ALL OVER ...

The big story this year is the great
success of black artists in
all chart formats...

Top 40/Crossover
Adult

Black

Jazz

Rock

Rap

Gospel

In our Spotlight on Black Music,

Billboard takes a look at this big success
as well as many of the key artists
and labels that have made it happen.

This spotlight will reach everyone
who counts in retail and radio worldwide.

Make sure that your artists are seen
by the powers that will continue to help
make and break records.

Issue DATE: June 17
AD DEADLINE: May 23

For Details Contact:

New York
Jim Beloff
Advertising
Director/Music
(212) 536-5026
Norm Berkowitz
(212) 536-5016
Ken Karp

(212) 536-5017

Los Angeles
Christine Matuchek
(213) 859-5344

Nashville
Lynda Emon
(615) 321-4240
Carole Edwards
(615) 321-4294

(3 Column Formav ... BLACK MUSIC

A Billboard Spotlight
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capltol Unwraps Glft Set Plans
Six Boxed CD Packages Due In May

This story was prepared by Bruce
Haring and Geoff Mayfield.

NEW YORK Impressive CD sales
racked up by warehouse stores like
Price Club, Pace, and Cosco have led
Capitol to develop a special line of
boxed gift sets.

Six more Capitol gift CD sets will
be out next month. The four-disk
packages that will hit the streets May
2 include a set featuring four differ-
ent James Bond soundtracks and a
“best of the big bands” compilation,
plus sets by Kenny Rogers, Steve
Miller, Paul McCartney, and Anne
Murray.

The new sets join previous boxes
that were mined from the Beach
Boys, Pink Floyd, Frank Sinatra, The
Band, and Nat King Cole catalogs, all
of them successful sellers during the
past Christmas season. Additionally,
Capitol plans to do a Christmas music
gift set for the 1989 fourth quarter.

True to the nature and spirit of the
project, the line is a low-cost venture
for Capitol. The label simply picks
four existing CD titles and packages
them in a 12-by-12-inch cardboard
box. The boxes are generic, with no
copy dedicated to the specific artist or
theme. Cut into the front of the box
are four windows that reveal the en-
closed CD titles.

“I think the key to it is the consum-
er can see the CD sitting in the pack-
age,” says Larry Hathaway, director
of catalog development for CEMA,
Capitol’s distributor. “With the
Springsteen set and others, you
couldn’t see [the CDs], so you don’t
know if you’re buying albums.”

Hathaway says that Price Club’s
sales of the two-CD “The Beatles” al-
bum (often referred to as “the white
album”) inspired the Capitol venture.
“They did such a good job with the

two-disk Beatles set, and it made
sense that they would. The customer
who walks in there is prepared to
spend a lot of money,” Hathaway ex-
plains.

“We got the idea to put some pack-
ages together that would do well
there and with other accounts, so we
came up with the five gift sets,”
Hathaway says. He adds that the
packaging on the six gift boxes will
change from the previous white box-
es with red stripes to blue boxes with
white stripes, “just to make it a year-
round thing.”

Capitol plans an advertising cam-
paign for the gift boxes featuring
some ad mats geared to different
gift-giving holidays. “We'll be able to
strip in Mother’s Day, Father’s Day,
or Christmas,” Hathaway says.

Prices on the various packages dif-
fer, but generally wholesale for 15%
less than the four disks would cost if
they were sold separately. Hathaway
says the wholesale ranges from $24-
$35, roughly translating to shelf price
in the $35-$40 range. Point-of-pur-
chase material is available in the
form of backup cards, which come in
single bin or double bin sizes.

Although the line was designed
with warehouse clubs in mind, the ti-
tles are available to all accounts.
Mainstream music merchandisers
have done well with the boxes, says
Hathaway, including some, like Tow-
er Records, that were initially skepti-
cal of the product’s potential.

Hathaway relates that during the
fourth quarter, Stan Goman, senior
VP of retail operations for Tower,
spotted the Capitol boxes at one of
the chain’s Northern California
stores. “These things will never sell,”
Goman complained to his manager. A
couple of weeks later, Goman saw
the display was still full and said,

“See, I told you they wouldn’t sell,”
to which the manager replied,
“That’s my third order.”

The warehouse stores, with the no-
table exception of Price Club, do not
buy directly from CEMA, Hathaway
explains. At the National Assn. of
Recording Merchandisers conven-
tion, he tried to entice rackjobbers to
more aggressively pump the gift box-
es at those types of outlets.

According to Hathaway, best-sell-
ers from the first batch were Pink
Floyd, Sinatra, Nat King Cole, The
Band, and the Beach Boys. The
Beach Boys’ set included three dou-
ble-LP CDs plus one regular-length
disk, which adds up to more than 100
tracks, including a few repeats.

Palmer Video
Opens First
Audio Venture

NEW YORK Palmer Video of
Union, N.J., will open its first au-
dio store next month, and plans
gradually to mix audio depart-
ments into its video ventures if the
store is successful.

Peter Balner, president of the
160-store chain, says the first

With A Bullet. Warner Bros. rookies the BulletBoys took time from their tour
with Cinderella to sign autographs at a new Wherehouse store in Los Angeles.
Shown, clockwise from front left, are the band’s Lonnie Vencent, Marq Torien,
Mick Sweda, and Jimmy D-Anda.

@©Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
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New Palmer audio
to be ‘very hi-tech’

Palmer Audio will open at a former
video site in Scotch Plains, N.J.

“We had an opportunity to move
the video store to significantly
larger quarters,’”’ Balner says.
“[The new store] is being totally
refixtured. It’ll be very hi-tech,
and won’t look like our video
stores.”

Cognizant of the successes
racked up by other video/audio
stores, Balner decided to launch
the audio operation. The audio
units will not be franchised, he
says.

The 1,800-square-foot Palmer
Audio will feature about 7,000 CDs
and about 15,000-20,000 cassettes,
the emphasis on hot-product
depth. The store will not carry vi-
nyl.

“We will rely on the expertise of
two of our present video suppli-
ers,” Balner says. “In the begin-
ning we’ll feel our way around.
Whatever they feel is the ticket for
getting a succesful audio store off
the ground is what we’ll do.”

Balner adds, ‘“The initial store is
mainly to understand the business.
The next opportunity will probably
take place in a video store configu-
ration. As to the time—there are
no immediate plans, but if you pin
me down, we would probably open
our second stand-alone or vi-
deo/audio store within the next
three months.”

Balner says the Scotch Plains
audio store will have a big open-
ing, but had not finalized details of
the event at press time.

BRUCE HARING

=
o
<« |2 g Compiled from a national sample of retail store sales reports.
uoez
2 |y |O
o |£|¢g|TTE ARTIST
£ | « | E | LABEL & NUMBER/DISTRIBUTING LABEL
' : * & NO. 1 %«
1 1|27 CRISTOFORI'S DREAM ) DAVID LANZ
NARADA LOTUS 61021/MCA 27 weeks at No. One ;
e —
2 |27 DEEP BREAKFAST RAY LYNCH
MUSIC WEST MW-102
PR WATERMARK ENYA
GEFFEN 24233
CHAMELEON DAYS YANNI

3|2z PRIVATE MUSIC 2043

WINDHAM HILL SAMPLER '89
WINDHAM HILL 1082

5 | 27 | OPTICAL RACE
PRIVATE MUSIC 2042

VARIOUS ARTISTS

TANGERINE DREAM

ISLAND
NARADA EQUINOX N-63005/MCA

WORLD DANCE
GLOBAL PACIFIC ZK 40734/CBS ASSOCIATED

g | 27 | DOLPHIN SMILES
GLOBAL PACIFIC ZK 40719/CBS ASSOCIATED

DAVID ARKENSTONE

DO’AH

STEVEN KINDLER & TEJA BELL

-~ (= -] -~ (-] [3,] L - [I%) N
- ~
o

10 | 9 | 27 | NEVERLAND SUZANNE CIANI
PRIVATE MUSIC 2036

11 | 12| 9 | EVERY ISLAND DANNY HEINES
SILVER WAVE SW 505/0PTIMISM

12 |11 | 27 | RIVERS GONNA RISE PATRICK O'HEARN
PRIVATE MUSIC 2029
DANCING WITH THE LION ANDREAS VOLLENWEIDER

13 NEWD COLUMBIA OC 45154

14 |14 7 CELESTIAL NAVIGATIONS CELESTIAL NAVIGATIONS
NOUVEAU A-683/K-TEL

15 | 13| 7 | VANISHING POINT DON HARRISS
SONIC ATMOSPHERES 80023

16 | 17 | 23 | THE NARADA COLLECTION NARADA ARTISTS
NARADA 39100/MCA
DUSK JIM CHAPPELL

17 |22]13 MUSIC WEST Mw-132

18 | 15 | 23 | 'MAGINARY ROADS WILLIAM ACKERMAN
WINDHAM HILL 1078

19 | 21| 9 | WINTER INTO SPRING A GEORGE WINSTON
WINDHAM HILL 1019

20 | 20| 9 | INSIDE THE SKY STEVE HAUN
SILVER WAVE SW 504/0OPTIMISM

21 | 23|13 | LEGENDS ERIC TINGSTAD & NANCY RUMBEL
NARADA LOTUS N61022/MCA
AFTER THE RAIN MICHAEL JONES

22 |RE-ENTRY NARADA LOTUS 61020/MCA

23 (1919 PATHWAYS TO SURRENDER CHRIS SPHEERIS
COLUMBIA FC-44225

24 | 16| 23 | A WINTER'S SOLSTICE, vOL. Il WINDHAM HILL ARTISTS
WINDHAM HILL 1077

25 24|27 DECEMBER A2 GEORGE WINSTON

WINDHAM HILL 1025

® Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with each additional million indicated by a numeral following the
symbol.
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TOWER POLYGRAM ANNOUNCES Warner Communications

ANNOUNCES 17™ DEF LEPPARD SINGLE hints at a possible TIME/
FIRST BMG/POLYGRAM/

ALLVINYL MITSUBISHI/MELODIA/
STORE i XEROX/INTERNATIONAL
"~ HARVESTER huyout.

4 L

ultra
modern ali
vinyl locati
will be opened ¥
June 31 in Prague
with a second slated
iy in Minsk.

HINO AND JOEL WHIT-
BURN PROUDLY AN-

) 3 £ NOUNCE THE NEXT
= &, e g PHASE IN THE 1.5 MIL-
=————— 3 _ $FENFESECr LION UNIT SUCCESS STORY OF

o - Lot s el Bl e § 5 THE BILLBOARD TOP HITS
it Sl e SERIES.

- - s & THE FIRST FIVE VOLUMES
‘I8P L ne y '
. w‘a:‘.ug‘m o R - - OF BILLBOARD'S TOP
L e - it _ R&B HITS
: e ——— .l thos ] ' STREET DATE: APRIL 25TH.

AVAILABLE AT MID-LINE PRICES

e - R CO) 151l
0 ool ON COMPACT DISC, CASSETTE,
SN0 oz 'Y AND RECORD.
©1989 RHINO RECORDS INC. RI/R2/R4 7064670650 B RHIND
BILLBOARD® S A REGISTERED TRADEMARK OF BILLBOARD PUBLICATIONS, INC.
RHINO RECORDS INC
DISTRIBUTED BY CEMA
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ETAILING

DIVIDER CARDS

ALL SIZES AVAILABLE

CHECK OUR PRICES!

Direct from Manufacturer

Call

(201) 470-8000
(212) 244-4060
1-800-631-7061 Outside N.J.

Or Write

PRIMEX PLASTICS CORPORATION
65 River Drive. Garfield N.J. 07026

Special Volume Rates

~ Cro-Mags Cross Over; Reehok, Enigma Team Up

BY BRUCE HARING

cRO-MAGNIFICENT: A hard rain
fell on the intersection of Avenue A
and 7th Street as Grass Route made
its way to the listening party for
“Best Wishes,” the new Profile Re-
cords’ release from the Cro-Mags.
The place? The appropriately infor-
mal King Tut’s Wah-Wah Hut in
New York, one of the city’s first
hardcore clubs.

Grabbing the proffered two-drink
tickets, we elbowed in amid the black
leather boys (and a few girls) at the
bar and ordered the friendly Rolling
Rocks being rolled by a spiky blond

bartender, and then settled back to
listen to “Best Wishes,” which came
cranking out of a pair of speakers

DISTRIBUTOTRS

COMPACT DISCS, RECORDS

SO
P ¥ . TAPES, ACCESSORIES
g‘ﬁo g0 e

HUGE INVENTORY, DYNAMITE PRICES

\1\0‘3\&:\‘:\:"5\3«‘ PERSONALIZED SERVICE, WEEKLY SALES
WV o
2™ (805) 621-0070 ASK FOR BRUCE

IN FL. (800) 329-7664 ¢ NATIONAL (800) 780-6874

that reminded Grass Route of a be-
loved "72 Plymouth.

The verdict: The new album is very
rude, not as fuzzy or fast, and should
cement Cro-Mags’ reputation as the
possible next commercial crossovers
from New York’s hard set.

Making the scene were Eddie from
Leeway, Jimmy from Murphy’s
Law, and Steve Martin from Rela-
tivity’s In-Effect and Agnostic
Front guitarist, along with staffers
from Frontier Booking and Profile.

ADVANCE WORD: Two offerings
from Roadracer Records crossed
Grass Route’s desk. Canadian band
Annihilator’s “Alice In Hell” breaks
the speed-metal mold, combining
power and beauty, topped by the
acoustic guitar opening of “Crystal
Ann” ... Crimson Glory’s “Tran-
scendence”’ features semipainted
faces on the band members, semi-in-
novative production, semimystical
lyries. It’s semi-interesting. More info
at 212-219-0301 . . . On the other hand,
Max Able’s “Somebody Spent Their
Whole Life There” on Sky Records
keeps you coming back with Able’s
insinuating vocal style. Offbeat but
interesting, with “East Coast Bed”

873-6425 . . . Nighthawks singer/har-
monicist Mark Wenner steps out on
“Nothin’ But,” his solo debut for
Powerhouse Records. Straight blues
debut lacks the guitar muscle of the
Hawks, but should hold interest for
fans of roadhouse rock. More info at
703-534-9179 ... Pop meets jazz fu-
sion on Mass Hypnosis, the self-titled
debut album from a Seattle band, re-
leased on its own custom label. Vocal-
ist Ava Chakravarti strikes an Edie
Brickell-esque chord on several cuts.
More info from 206-632-0146.

SEEDS AND SPROUTS: Taking
corporate sponsorship to new
heights, Enigma Entertainment has
engaged Reebok International as
the official sponsor for the Pine
Brothers, the company’s basketball
team. Reebok provides the team with
equipment and merchandise in ex-
change for promotional consider-
ations throughout the 1989 hoop sea-
son. The team competes in the Santa
Monica, Calif., Cultural & Recreation
league, and also schedules nonconfer-
ence games with other industry
teams. Interested teams should con-
tact Steven Petralia, manager of
business affairs, at 213-390-9969, ex-
tension 239 ... NAIRD update: The
National Assn. of Independent Re-
cord Distributors & Manufacturers’
last- round ballots for the 1989 Indie
Awards should be arriving in the
mail as we speak. Return ballots may

convention up through May 12 at 5
p.m. In other NAIRD news, three
new panels have been added. Check
out “Video Production,” moderated
by Gary Himelfarb of RAS Records;
“Tip Sheets & Trade Publications,”
hosted by Brad Paul of Rounder Re-
cords and featuring a guest shot
from Grass Route; and a question-
and-answer forum.

J»
\:i

Crowell Crows. Columbia artist
Rodney Crowell, left, has been revving
up sales with stops at music stores
throughout several Southern states.
Here he visits the grand opening of a
new Disc Jockey shop in Nashville, an
event sponsored by radio station
WSIX and hosted by Ann Christman,
right, the store’s manager. (Photo:
Beth Gwinn)

15960 N. W.15TH AVE. - MIAMI, FLORIDA 33169 FAX # (305) 621-0465 the standout cut. More info at 404- be mailed back, or voted on at the
—1
- . B i ' L . oy ) )
The following configuration ab- THE GRATEFUL DEAD
breviations are used: LP—al- Wake Of The Flood
D ‘ bum,’ E'P—extended pla:l/,' CA— CD Gratefut Dead GDCD4002/NA
T cassette; NA—price not avail- é?:sg'v's'o"
A able. Multiple records and/or 2
|- tapes in a set appear within pa- P e
D ‘ rentheses following the manu- JOY DIVISION
- Sacturer number. a=Simulta- Unknown Pleasures
neous release on CD. & LP Quest 1.25840/NA
CA 4.25840/NA
POP/ROCK DEE DEE KING
ARTCH Standing In The Spotlight
ROD } (Y 0 Ex Another Return To Church Hill D R

& LP Meta) Blade/CEMA 73405-1/NA
CA 73405-4/NA

CAPTAIN BEEFHEART & HIS MAGIC
BAND

Trout Mask Replica
& CD Reprise 2-.2027/NA

ANDREW DICE CLAY
Andrew Dice Clay

& LP Def American DEF-24214/NA
CA 4.24214/NA

CRIME & THE CITY SOLUTION
The Bride Ship

& LP Mute 7 71422/NA

CA 7 71422/NA

DEPECHE MODE

101

& LP Sire 1-25853/NA

CA 4-25853/NA

MORTON DOWNEY JR.
Morton Downey Jr. Sings

& LP Compose 9901-1/NA
CA 9901-4/NA

JERRY GARCIA

Garcia

€D Gratetul Dead GDCD4003/NA

JERRY GARCIA ACOUSTIC BAND
Almost Acoustic

€D Grateful Dead GDCD4005/NA

THE GRATEFUL DEAD

Blues For Allah

€D Grateful Dead GDCD400 1 /NA

THE GRATEFUL DEAD

The Grateful Dead From The Mars Hotel

& LP Mobile Fidelity MFSL1-172/NA
CA MFSLC-172/NA

CA 4-25884/NA

KOOL G RAP & D.J. POLO
Road To The Riches

& LP Cold Chillin’ 1-25820/NA
CA 4-25820/NA
MADONNA

Like A Prayer

& LP Sire 1-25844/NA
CA 4-25844/NA

PAT McCURDY & THE CONFIDENTIALS
The Good Life!

CA PMAC 10001/NA

UFO

Ain't Misbehavin’

& LP Metal Blade/CEMA 73404-1/NA
CA 73404-4/NA

BOB WEIR

Ace

€D Grateful Dead GDCD4004/NA
RICHARD YOUNGER
Blue Horses

LP Rebel Toy RTR 101/NA

ZULus
Down On The Floor

& LP Siash 1-25828/NA
CA 4-25828/NA

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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by Geoff Mayfield

EYES HAVE IT: Feisty indie label Rykodisc often
tiptoes on the cutting edge, and its legacy includes
several attempted packaging innovations. The Salem,
Mass.-based logo has another trick up its sleeve with
the CD version of the new Mickey Hart/Airto/Flora
Purim album, “Difos,” part of its The World series.

Instead of using a CD booklet or inlay card, the jew-
el box houses a fold-out sheet that measures 9'/,-by-
183/, inches. There’s a ying and a yang to this idea,
and I am curious to find out what consurer reaction
will be.

The obvious benefit offered by the new Ryko device
is the ability to present the consumer with large-size
print, a detail that has too often been overlooked in the
CD biz. After all, with the universe of CD owners still
representing no more than 15% of U.S. households,
and the price of software remaining on the high end of
the spectrum, there are a lot of folks in their 30s, 40s,
and older in the CD public—and lots of those folks
don’t see as well as they used to. Too often, record
companies overlook this demographic detail and de-
sign their CD booklets with type size as small as a con-
tract’s fine print.

Several of the MCA Impulse reissues that came out
late last year were particularly irritating. In an obvi-
ous expense-saving measure, the label simply reduced
the titles’ old 12-by-12-inch LP art. The last time [ had
my eyes checked, they measured better than 20/20
(knock on wood), but even I needed the assistance of a
magnifying glass to read some of those tiny Impulse
liners.

The down side to Ryko’s method is that, like a road
map, the fold-out requires that you fold the sheet back
into place in an exact manner. When folded, the sheet
ends up being a bit fatter than a booklet, which will
doubtless lead to wear and tear as it’s slid in and out
of the box.

There’s also a risk that the fickle consumer may
perceive the fold-out as being a cheaper product than
the booklet—a concern proved legitimate a few years
ago by the underwhelming reaction that first greeted
the AGI-designed Digi-Pak. At any rate, Ryko de-
serves a pat on the back for stepping out with this at-
tempt to create some added graphic sizzle—not to
mention liner notes that are large enough to read.

WHILE WE'RE ON THE SUBJECT of packaging in-
nards, I'm noticing more labels going to a coated,
heavy-stock paper for their CD inserts and booklets.
Two titles from the Rykodisc/The World release that
included the aforementioned “Difos” CD used the
glossier stock; Blue Note and new jazz indie Chesky
are using it, too. I’m not sure what added cost this rep-
resents, but the upgraded paper does lend a desired
touch of elegance that some consumers will notice and
appreciate.

BY THE NUMBERS: Now that speculation is ripe
that Sears might expand the space it devotes to music
and video product through leased departments in as

many as 650 locations (Billboard, April 8), what about |

those rumors that swirled during the fourth quarter
that suggested the department store giant would pull
the plug on prerecorded entertainment? Well, to prove
that Billboard—and other business journals—weren’t
batty, please note that Sears says it now has some 450
music departments, compared to the 550 that were in
operation in November when the bail-out rumors were
ripe (Billboard, Nov. 19).

KEEP YOUR FINGERS CROSSED for Max Silver-
(Continued on page 52)
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TOP COMPACT DISKS.

LIKE A PRAYER

—
.| 2] POP. |
= | =18 | & ‘ ™
;J ;‘ ; g Compiled from a national sample of retail sales reports.
@ » S 2 | ARTIST LABEL & NUMBER/DISTRIBUTING L ABEL
I < = x
= |3 ~ = | TITLE |
| *% NO.1 * % }
MADONNA SIRE 2-25844/WARNER BROS.

FINE YOUNG CANNIBALS
THE RAW & THE COOKED

LRS.D-6273/MCA

24 TRAVELING WILBURYS
TRAVELING WILBURYS B

WILBURY 2-25796/WARNER BROS

TONE LOC DE
LOC-ED AFTER DARK

LICIOUS VINYL CCD 3000/ISLAND

VIRGIN 2-91058

ROY ORBISON
4
; - R MYSTERY GIRL
6 6 5 3 ELVIS COSTELLO WARNER BROS. 2-25848
SPIKE
LIVING COLOUR EPIC EK 44099/EPA.
7 7 8 11 VIVID
ENYA GEFFEN 2-24233
2
2 § y ! WATERMARK

DEBBIE GIBSON
ELECTRIC YOUTH

ATLANTIC 2-81932

7| MIKE + THE MECHANICS

10 ’ ! LIVING YEARS

ATLANTIC 2-81923

LOU REED

11 15 12 13 NEW YORK

SIRE 2-25829/WARNER BROS.

, | BONNIERAITT
NICK OF TIME

PAULA ABDUL
FOREVER YOUR GIRL

12 21 S=

13 11 13 10

CAPITOL C2 91268

VIRGIN 2-90943

JODY WATLEY

S | S e LARGER THAN LIFE

MCA MCAD 6276

2 R.EM.

15 | 13 15 GREEN

WARNER BROS. 2-25795

XTC

16 1 7 g ORANGES AND LEMONS

GEFFEN 2-24218

2 MILLI VANILLI

s = GIRL YOU KNOW IT'S TRUE

ARISTA ARCD 8592

COWBOY JUNKIES

IS 12 14 o THE TRINITY SESSION

RCA 8568-2-R

2 ANDREAS VOLLENWEIDER

B &= DANCING WITH THE LION

COLUMBIA CK 45154

STOP

Software Theft!

GUNS N’ ROSES

20 20 18 % APPETITE FOR DESTRUCTION

GEFFEN 2-24148

BOBBY BROWN

2 16 16 28 DON'T BE CRUEL

MCAMCAD 42185

ISLAND 2-90875/ATLANTIC

MELISSA ETHERIDGE
2 19 19 3 MELISSA ETHERIDGE
SOUNDTRACK
23 18 20 8 BEACHES

ATLANTIC 2-81933

GEFFEN 2-24192

A secure attractive way to display prerecorded

' ' : 23 | EDIE BRICKELL & NEW BOHEMIANS
software. Permits customer browsing and impulse

s 7 10 SHOOTING RUBBERBANDS AT THE STARS

buying. Eliminates keeping cassettes in locked % | 5|27 |5 g:gg ﬁmgss MUSICIAN 2.60845/ELEXTRA
cabinets. . . . % | NEWD 1 THE NEVILLE BROTHERS A&M CD 5240
Alpha reusable and disposable security packages fit: YELLOW MOON
e Compact Discs ¢ Video Cassettes 27 | NEWp | 1 | ROXETIE EMI COP 791098
¢ Audio Cassettes ¢ Cassette Singles :

. . . 28 27 21 29 BON JOVI MERCURY 836 345-2/POLYGRAM
For information contact Alpha Enterprises, Inc., NEW JERSEY
330 S. Wood St., East Canton, Ohio 44730. 2 | NEWp | 1 | TOMTOMCLUB SIRE 2-25888/REPRISE
Call 1 800 HI-ALPHA, in Ohio (216) 488-0361. et ol Tl

30 28 22 2% ANITA BAKER ELEKTRA 260827
GIVING YOU THE BEST THAT | GOT

ALPHA

In addition to 104 ditferent
section dividers,

191 categories, 1312 artists,
and a full line of accessories,
we can custom print

ANY THING YOU WANT.

DISTRIBUTORS
EAST SIDE DIGIiTAL
Minneapolis. MN

1-800-468-4177
VERNON REID & BILL GEMINI DISTRIBUTORS
FRISELL

Norcross. GA
Smash & Scatteration

1-800-476- 1313
RCD 10006 ADD HOUSE DISTRIBUTORS
Rediscover this intriguing 1986

Olathe. KS
release by two of the country's

CD'S, CDV'S, TAPES, b
RECORDS, LASER DISCS &
VHS MUSIC VIDEOS

BEST FILL CF COMPACT DISCS
TO BE FOUND ANYWHERE!

BILL FRISELL
VERNON REID

1-800-821-3324
PRECISION SOUND

hottest guitarists.
® | OW PRICES ® \ ® Features Vernon Reid of mgx?r:(tfa?e’v?e race. WA
SAME I NASFERVICE @ PERSONALIZED REPS @ g FOR A FREE LIVING COLOUR 1-800-547.7715
Solsld g8 MAILER CALL US & DIAL EXT.499 CATALOG CALL 82#33§£B&%0RDS
" ABBEY ROAD DISTRIBUTORS 800/648-0958 a2 BROTHERS
EALERS [P224] S. RITCHEY, SANTA ANA CA. 92705 R YK Canham. MD
oLy R ATy e T
# oll Free (ou ele; ~
FAX 714 /546 - 0357 PRODUCTS RYKODISC USA. Pickering Wharf, Bidg. ﬁgﬁg,?,'.ﬁfﬁ'sm'sumns

C-3G, Salem, MA 01970, 508-744-7678

(808) 524-2744
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——————————————— @l HELP WANTED SERVICES

Billboard

Classified Action Mart

| To order an ad...check the type of ad you want...
I A Regular Classified: $2.95 per word. Minimum order
$59.00.
I A Display Classified: 1in/1x $95.00 - 1 in./4x $88.00 per 1
inJ/12x $82.00 per - 1 in/26x $79.00 per - 1 in/52x
I $64.00 per.
| A Reverse Ad $10.00 additional charge
A Count 8 words for our box number and address. Add
I $6.50 for handling. Only regular mail forwarded - tapes not
| acceptable.
NEW! 8roadcast/Media Rates!
A1in/1x $70.00-1 in./4x $65.00 per
| A1 in/12x $60.00 per-1 in/26x $56.00 per
A1in./52x $52.00 per
l Circle the heading you want:
For Sale/ Help Wanted/ Positions Wanted/ Tapes/ Business
| Opportunities /Investors Wanted /Songwriters/ Real Estate-
For Sale & Lease /Services/Supplies/Equipment/Talent /
Accessories /Novelties/Merchandise /Computer/ Golden
l Oldies/Wanted To Buy/ Comedy Material /Video/Schools &
| Instructions/Miscellaneous/Broadcast/Media

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY, NY 10036.

Cancellations must be in writing and mailed to the
Classified Department.

15% agency commission applicable only on ads of 2"
or more running 2 consecutive weeks.

Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524
Fax #212/536-5236

Your Name
Company
Address

City State
Telephone

Zip

To charge the cost of your classified advertising.
AAmerican Express  ADiners Club  AVisa AMaster Charge

CreditCard# _______ Exp.Date—

Your Signature

LA MOBILE
DISC JOCKEY COMPANY

4 operating systems with lites. 30,000
title record library. 12 years in business in
LA area. Contracts through 1990.
Serious buyers only!

(419) 865 6103

**USED MOVIES**
Bought & Sold
All quantities, Ratings & Formats
Specializing in Store
A AOpenings & Buyouts
VIDEO DISTRIBUTORS, INC

800-447-3399
FAX 215638 0770

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues, Jazz, MOR, etc.
Free Catalog — Dealers oniy!
A.B.A. Record Dist.

5 Lawrence St., Bloomfleld, NJ 07003
(201) 429 7797

MISC. EQUIPMENT FOR SALE

CD’S AVAILABLE

STUDER MASTER RECDRDER -

A80 MR MK II, %"

HYDROVANE 23 - 5HP Air Compressor &

DRI AIR - DA 20 {Air Drier for Air Compressor)

APEX PRINTER - CA-10 &

TAPEX CORP. PLATE MAKER - TA 8
(for Apex Printer)

TYPESETTER - COMP/SET 510, with 504 Disc
Drive & 48 Type Fonts &

POSTERS

ZAP ENTERPRISES
1901 South Alameda St.
#104 Los Angeles, Calif. 90058

(213) 744-1622
DEALERS ONLY

Along with 1,000's of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

While other people are raising their

COMPUGRAPHIC 25002 - Processor
(for Typesetter) o

prices, we are slashing ours. Major label
LP’s, Cassettes and CD’s as low as 50¢.
Your choice of the most extensive list-

SOUND IMPRESSIONS
P.O. Box 101244
Nashwille, TN 37210

(800) 458-7756

CUT OUTS & OVER STOCKS

LP’'s Tapes, 45's and imports. Looking for
the unusual? We have it at lowest prices. All
requests for list must be written on your
company letterhead. Dealers Only.
Performance
P.O. Box 156
New Brunswick NJ 08801
(201) 545-3004 Telex: 5106008318

PRESSING PLANT FOR SALE
Automatic equipment. Excellent location,
steady accounts. Priced right. Serious in-
quiries only.

Box #7808
Billboard Magazine
1515 Broadway
New York, NY 10036

DON’'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave., Miami, FL 33122
(305) 591-2188

LIQUIDATING 15 VIDEQ rental departments. Sacri-
fice prices, shrink wraps, V-Boxes, accessories,
counter systems, VCR's, T.V.'s, VHS movies and
NCR computer systems. Galaxy Holdings. Inc.,
{813) 855 0045, FAX (813) 855 1248,

ings available.
For free catalog call (609) 890 6000 or
write

Scorpio Music, Inc.
Post Office Box A
Trenton NJ 08691 0020

D.A.T./P.C.M.

We have DIGITAL AUDIO
TAPE DECKS, portable
DA T.'s and TAPES! We also
buy and sell SONY P.C.M.
units!!

THE AUDIO GALLERY
2716 Witshirs Bivd
Santa Monica, CA 90403

(213) 829 3420
FAX: 213 829 0304

FIXTURES

FACTORY DIRECT

COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS

LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS

Complete Modular Merchandising System for
entertainment software. Architectural Merchan-
dising Floor Plans at no cost or obligation

1-800-433-3543
213-623-4316 (In CA.)
Ask for John

ACT IN TV COMMERCIALS. NO
EXPERIENCE. ALL AGES. CHIL-
DREN, TEENS, YOUNG ADULTS,
FAMILIES, ETC. HIGH PAY TV AD-
VERTISING. CALL FOR CASTING
INFORMATION. CHARM STU-
DIOS (313) 542-8400 EXT. 2808.

RADIO SALES MANAGER: We do top quality com-
mercial jingles for $195.00 compiete. 72 hour detiv-
ery. Nashvifle studio. Call for free sample. 1 (800)
537 0689.

HAVE A JAZZ CD/LP? National radio distribution by
independent label to chart-reporting jazz stations
with tracking available. (714) 641 1074.

PROFESSIONAL SOUND RE-
INFORCEMENT COMPANY
SEEKING MOTIVATED INDI-
VIDUAL WITH PROVEN
TRACK RECORD TO RENT
NATIONAL TOURING SYS-
TEMS. COMMISSION BASED
COMPENSATION. RESPON-
SIVE COMPANY COMMITTED
TO GROWTH. ALL CORRE-
SPONDENCE CONFIDENTIAL.
SEND QUALIFICATIONS AND
REQUIREMENTS TO:

BOX #7810
Billboard Magazine
1515 Broadway

New York, NY 10036

SCHOOLS &
INSTRUCTIONS

Prepare For A Career In The
MUSIC/VIDEO BUSINESS.
LEARN fascinating behind-the-
scenes techniques, play a key role
backstage or at the controls. Top
pro training in studio/concert/video
production, artist representation/
management, retail/wholesale, pro-
motion/marketing, copyright law,
publishing, much more. Employ-
ment assistance and student hous-
ing available. Financial aid for those
who qualify. Five locations. Art Insti-
tute of: Atlanta, Dallas. Fort Lauder-
dale, Seattle or Colorado Institute
of Art.

CALL TOLL-FREE Atianta 1-800
241-0620, Dallas 1-800-441-1577,
Denver 1-800-525-6556, Fort Lau-
derdale 1-800-327-7603, Seattle
1-800-345-0987 or write (specify
city) Art Institute, MUSIC/VIDEO
PROGRAM, Dept. 14, 3376 Peach-
tree Rd. N.E., Atlanta. GA 30326

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1 (800) 666 1121

VIDEO DREAMS PRODUCTIONS
MUSIC VIDEOS offered by award win-
ning MFA Columbia University Film
Graduates. Get your Music SEEN and
HEARD! For exceptionally resonable
rates -

Call:

(212) 864 1178

FOR THE

. WIDEST
SELECTION .
OF RECORDING  JJ i
TAPE AND Ko romes
ACCESSORIES g
Call Toll Free B r %}lﬁ%&a
1-800-523-2472 = K.,
Ask u,f'ﬁefﬁa(:.ﬂ;aﬁ}ﬁfﬂ.»s .h MONSTER CABLE

NAPA VALLEY
RE .

R
LROSENTHAL

@LrosENTAY

1035 Louls Orive, Warminater, PA 18874

Amencas Leading Distibutor of
Recording Tape and Accessones

LP = TAPE = CD
THE QUALITY AL TERNATIVE
ALIGNED ALDIO INCORPORATED
= ALUDIOPHILE QUALITY
in-all formats
+ COORDINATION of
your project, from tape
io finished produclt

* FULFILLMENT, special
packaging drop shipging
MAIN PLANT and OFFICES:
151 22nd 5t., kiyn, WY 11232
Plaase call for information
718-788-6969
Fax 718-433-0421

FROM THE USA—DAILY EXPORTS
We transport from JFK & LAX Airports -
Rush Air Cargo to ali cities - Low
Rates - Confidential Personal Attention -
Since 1953 - B. Klainberg, Pres.
BERKLAY AIR SERVICES CORP.

POB 665, JFK Airport, NY 11430-0665, USA
FAX (718) 917 6434
PH: (718) 656 6066, TLX 425628

Tax and financial management for superstars, by su-
perstars. Contact Martin Cohen, Attorney/MBA at
(718) 631-4573.

Complete Manufacturing
For The Music

Industry ...

o®

/ GEORGIA

RECORD PRESSING
Records ® Cassettes ® CD's
Custom Art And Jacket Printing
Digital Mastering ® Colored Vinyl

1-800-327-9212

122222223233 2

K hok drok ok ok ok ok ok A

DISCO & STAGE X
LIGHTING/AUDIO *
Mirror Balls, Pin Spots, Rain Lights, %
Chasers, Portable DJ Gear, Club %
Lighting, etc. *
WHOLESALE PRICING AVAILABLE ¥

Farralane Enterprises, Inc. »
166 Central Ave. *
Farmingdale, N.Y. 11735 *
Fax (516) 752-8781 :

X% (516)752-9824 wa &
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COMPUTERS

Trak Systems call for more information

wamngioa crossse 300-942-3008

203-265-3440

(5L MAKES IT EASY 1)

TER SYSTEMS
THE LEADER IN COMPL&;DEO INDUSTRY

£OR THE RECORD AND

* Single and mult: store retail THE #1

systerns CHOICE OF
* One stopAwholesale/orsinibu THE #1

ton packages RETAILERS
* Over 10 years of ndustry

expenence

* Database inciuded
* State-ol-the-art barcode

* imventory Controt

appicatons * Roint OF Sale
* Custom systems and consuft * Video Rental
g services * Accounting

* Rortable Scanning * Returns

For more information on how we can help your wholesale
ar reta operation call or write

YOUNG SYSTEMS LIMITED

6753 Jones Mill Court SUite B Norcross GA 30092
404/449-0338

WORLDWIDE BUSINESS SYSTEMS

PRESENTS
EN BE NER

. [Mu[S[1]c WA RIE™|
THE MUSIC INDUSTRY 'S POINT OF SALE, INVEN-
TORY CONTROL AND PURCHASE ORDER SOFT-

WARE SYSTEM

- CASH REGISTER
- INVENTORY CONTROL
- PURCHASE ORDER/RECEIVING /RETURNING
- DATA BASE WITH 45,000 TITLES FROM MAJOR
CATALOGS
- INTEGRATED VIDEO RENTAL SYSTEM
- CORPORATE RETAIL AND ACCOUNTING SYS-
TEMS
- LASER SCANNERS, RECEIPT PRINTERS, CASH
DRAWERS, AND TOTAL SYSTEM COMPUTER
HARDWARE
- MUSICWARE ALSO HAS NOVELL NETWORK,
MULTIUSER, AND POLLING CAPABILITIES AND
THE MUSICWARE CENTRALIZED SOFTWARE SYS-
TEM FOR CORPORATE LOCATIONS
- WBS SERVES ALL YOUR MUSIC INDUSTRY
SOFTWARE NEEDS. WBS HAS A SYSTEM FOR
YOU WHETHER YOU OWN ONE STORE OR A
LARGE CHAIN
- STARTS AS LOW AS $1295.00
WORLDWIDE BUSINESS SYSTEMS, INC.
1-800-999-4927 or (214) 701-9562
4500 SIGMA ROAD, DALLAS, TX 75244

POSTERS e POSTERS e POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK ‘N° ROLL o PIN-UPS o SPORTS »

CARS o FLOCKED o DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
(in N.Y. 718-441-5500)

ENTERPRISES, INC.

132-05 ATLANTIC AVENUE

RICHMOND HILL, N.Y. 11418
DEALERS ONLY

POSTERS POSTERS
100’s To Choose From
Music - Pin-ups, Sports, etc.
56 PAGE FULL COLOR CATALOG
PLUS POSTER CLOSEOUT CATALOG

AVAILABLE NOW!!
1 (800) 669 0099
(toll free in USA)
National Trends
120 East Columbia Ave.
Pontiac Ml 48055

A AAAAAAANRI A K

DON'T LOOK ANY FURTHER
Latest designs & styles
Pop—Rock—Reggas—Punk
Your Florida one stop
for Rock & Roll merchandise
We export.
ZMACHARS
8181 N.W. 91st Terrace Bay #6
Miami FL 33166 (305) 888 2238
FAX (305) 888 1924

KA AAA A A A AN A AN

122222222 2
12222222224

TAPES

INCREASE PROFITS

BY REDUCING THEFT!

RETAIL LOSSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE
TAPE SECURITY PRODUCTS
—EITHER REUSEABLE
OR DISPOSABLE

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE, KY 42240
1-800-922-6G287
S502/885-8088

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDED CASSETTES

Looking for the best at the lowest prices? WE
CAN HELP!
¢ Customized Blank Audio & Video Cassettes
« Norelco, Ampex & Soft Poly Boxes
e Cassette Labels e Ampex Mastering Tape
e Screw Type C-O's e AGFA, BASF & Mag-
netic Media bulk audio cassette tape
Qur 23 years of experience in the recording In
dustry speaks for itself. Give us an opportunity
to speak to you. Don’'t Delay—Call Today For
More Information

ANDOL

AUDIO PRODUCTS INC.-Recording Industry Supplies
4212 - 14th Ave.eBrooklyn N Y 11219
Call Toll Free 800-221-6578 NY Res. (718) 435-7322
We accept VISA/MC
ik = ———

1000's of used movies, buy and sell. Super store
packages and buyouts. Galaxy Holdings, Inc. (813)
855 0045, FAX: (813) 855 1248.

GOLDEN OLDIES -

USED 45's - 50's, 60's, 70's, 80's. Sold in 1000 lots.
Make offer. Federal Vending, 6299 N. Federal Hway.
Boca Raton, FL 33487, (407) 997 8385.

TALENT

CLUB DIRECTORY
Over 1600 clubs listed from coast to
coast. The most comprehensive list avail-
able today with names, addresses and
phone numbers. $39.95 plus $2.75 P/H.

Jolene Entertainment Group

P.O. Box 126
Oakhurst, TX 77359

MUSICIANS WANTED

to participate in a unique new marketing
program that allows you to sell your al-
bum or CD directly to the public and
gather market data to help you get book-
ings, air play and distribution. Send name
& address to Mount Hope Music, P.O.
Box 305, Fairfield, PA 17320.

POSITIONS WANTED

AGGRESSIVE, STREET-ORIENTED
MANAGER/PRODUCER, WITH GOOD
TRACK RECORD SEEKS POSITION
WITH RECORD CO. OR MGMT. CO. IN
A&R OR TALENT DEPT.

CONTACT: BOX 2253
175 FIFTH AVE., N.Y,, N.Y. 10010

REAL ESTATE

22 WINDOWS OVERLOOKING
CENTRAL PARK
For sale . . . rare 7 room condo cor-
ner apartment in legendary land-
mark building. ’
Cali: (212) 581 0090
or Your Own Broker

BROADCAST SERVICES

NEW!
BROADCAST SERVICES

GET YOUR MESSAGE TO
KEY RADIO STATION PER-
SONNEL. PLACE YOUR AD
TODAY.

CALL 1 (800) 223 7524
ASK FOR JEFF SERRETTE
IN NY STATE 1212 536 5174

INVESTORS WANTED

PRO L.A. RECORDING artist seeks personal back-
er. Have guaranteed second independent LP and
U.S. tour offered. Major labei interest. $§,000 returns
20% gross personal income of all records, concerts,
merchandising, label advances and radio and pub-
lishing royalties. All world-wide for one year. Mr.
Foxx (602) 921 1423.

MISCELLANEOQOUS

(212/538-5174
in N.Y. Slate)

NOwW!!

YOU CAN RUN CLASSIFIED AD-
VERTISING THAT WORKS IN
MUSICIAN MAGAZINE, THE ONLY
MONTHLY ALL CONSUMER PUB-
LICATION THAT ADDRESSES
THE ART AND BUSINESS OF
CONTEMPORARY MUSIC.

CALL JEFF SERRETTE TODAY

FOR DETAILS AND DEADLINES

1-800-223-7524 (out of State)
1-212-536-5174 (local)

Billboard

RESEARCH
PACKAGES

The definitive lists of the top singles and albums,
year by vear, covering the entire history of the
Country charts.

Based on the authoritative statistical research
of th’e music industrv’s foremost trade
publication,

TITLES AVAILABLE:

Number One Country Singles, 1948 through
1986. ($50.00)
Number One Country Albums, 1964 through
1986. ($25.00)

Listings include Billboard issue date, title, artist
and label of the number one record of each week.

Top Ten Country Singles, 1948 through
1986. ($50.00)
Top Ten Country Albums, 1964 through
1986. ($25.00)

Listings include title, artist and label of every
record that.reached number 10 or higher on the
Billboard Country Singles or Country LPs chart.
Titles are listed alphabetically within each year.
#1 records are indicated.

Top Country Singles Of The Year, 1916
through 1986. ($50.00) .

Top Country Albums Of The Year, 1965
through 1986, ($25.00)

The annual charts of the top records of the year
in rank order, as published in Billboard's year-end
special issues, Listings include title, artist and
label for each entry.

Individual yearly lists may also be purchased
separately; see coupon below ($5.00 per list)

Billboard Chart Research

1515 Broadway
New York, NY 10036
Please send me the following Billboard Chart
Research Packages:

C-1 O Number One Country Singles @ $50.00
-2 0O Top Ten Country Singles @ $50.00
3 O Top Country Singles Of The Year
@ $50.00
1 O Number One Country Albums @ $25.00
-2 0O Top Ten Country Albums @ $25.00
3 O Top Country Albums Of The Year
@ $25.00
O Individual vearly lists from
(please list book code number) for
(please list vear(s) desired.)
Check or money order is enclosed in the
amount of:

(Sorry. no CO DL or ilhingo
Name:

Company:
Address:
City, State, Zip:

Overseas air mail rates available upon request.
All sales are final.

GHART
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