B Rk 3-DIGIT

908

C00617973 uu401 8922 MARYI0TGZ

!
i MCNTY GREENLY
z RAPT A

740 ELM

~n ongQ7

NEWSPAPER

ﬂ“‘lqr )

®

| Follws page 66

VOLUME 101 NO. 22

THE INTERNATIONA_ NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

June 3, 1989/$3.95 (U.S.), $5 (CAN.), £3.50 (U.K))

GEMA, BMG, MCA To Take
Longform Video Plunge

BY STEVEN DUPLER

NEW YORK Three of the music in-
dustry’s big-six distributors—CEMA,
BMG, and MCA—will begin dealing
longform music video directly to mu-
sic retailers and home video distribu-
tors by the fall.

Previously, labels distributed by
these firms had licensed all or most
of their longform releases to outside
parties.

The other three music majors—Po-
lyGram, WEA, and CBS—already
distribute music video longform to re-
tail, and have enjoyed strong success
with the configuration. Staffers in-
volved n longform programming at
labels distributed by all three of
these firms say music video release
schedules are being stepped up this

Gleveland Told
‘Now Or Never’
On Rock Hall

Thus story was prepared by Carlo
Wolff in Cleveland and Ken Terry
in New York.

CLEVELAND Three years after
Cleveland was selected as the site
for the Rock and Roll Hall of Fame
and Museum, the city has been put
on notice that it must raise $40 mil-
lion by Nov. 15 or risk forfeiting the
project.

This message is embodied in a
joint operating agreement signed
May 22 by the Cleveland and New
York sponsors of the hall.

On one hand, the written memo-
randum gives Cleveland the impri-
matur “to proceed on all fronts to
raise the necessary dollars to fund

(Continued on page 80)

y=ar.
According to Russ Bach, president
of CEMA, which distributes Capitol,
EMI, SBK, and Angel, and may soon
handle Chrysalis in the U.S., distribu-
tion of longform music videos from
these labels will “hap2filly begin by
July.”
(Continuea on page 76)

Conviction 1st Under 29-Year-Old Fed Statute

Tashjian Pleads Guilty To Payola

BY DAVE DIMARTINO

LOS ANGELES Independent rec-
ord promoter Ralph Tashjian be-
came the first person ever to be con-
victed under the 29-year-old federal
payola statute when he pleaded
guilty here May 22 to charges of dis-
tributing cash and cocaine to a radio

station in order to obtain airplay on
recordings he was promoting.

The guilty plea signifes a turning
point in the longs-anding govern-
ment investigation into alleged pay-
ola practices in the music industry.
It came a full 15 months after Tash-
jian and three others were indicted
by a federal grand jary here in Feb-

Most Labels Take Five On 3-Inch GD

BY KEN TEFRY

NEW YORK Does the 3-inch CD
single have a “uture? Not to judge
by the comments cf label reps who
gathered to discuss the topic last
week in Chicazo. “te consensus of
those in attendance was that com-

t\

All it takes is A PINCH OF LYNCH and you’ll be under
his “Magic Spell” forever.

This well-seasoned performer is already a veteran at the ripe age

of 18. He's performed worldwide at numerous clubs and arenas

with Zapp fezturing his father Roger Troutman. Now on his own,

Lynch’s musizal wzerd-y comes through on the first single

mercial prospects for the CD-3 are
not good and that the 5-inch CD sin-
gle may be a more viable configura-
tion.

But even marketing executives
who like the CD-5, as it is known,
have dcubts that it will become a
major consumer item, since the cas-

ADVERTISEMENTS

VCl'Itr' Gosdin

sette single is dorm:nating the U.S.
market.

Except for CBS Records, which is
still releasing CD-3s on superstar
and priority acts, most record com-
panies have placed new CD-3 re-
leases ‘“‘on hold,” according to Jerry

(Contitued on page 81)
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“Magic Spell.” and cetut album A Pinch Of Lynch. Dn Capitol.

Vern Gosdin’s always been crazy about counTv music, pure and
simple. And on his new smash singie, Vern states categoricalily,
“I'm Still Crazy.” It's Vern's fifth giant hit in a scw s nce joining
Columbia . . . and the first from his great new a bum, Alone.
Produced by Bob Montgomery on Columbia Cessettes, Compact
Discs, and Records. 45104.

ruary 1988.

As part of the plea agreement
struck between Tashjian and the
government, the independent pro-
moter pleaded guilty to one payola
charge, one count of obstruction of
justice, and one count of subsecrib-
ing to a false tax return. In return,
the government dropped all other
charges against him—charges that,
under the superseding indictment
handed down by a grand jury here
April 20 (Billboard, May 6), boosted
the number of payola counts
against him to 168.

Additionally, the plea agreement
stipulates that Tashjian will “testify
truthfully and completely before
federal grand juries and/or trial ju-
ries’’ regarding ‘“‘any matters of

(Continued on page 87)

Gapitol-EMI Buys
90% Interest
In Enigma Comp.

BY CHRIS MORRIS

LOS ANGELES Continuing a re-
cent program of investment in other
labels, Capitol-EMI Music has pur-
chased a 50% interest in Enigma En-
tertainment Corp.

While neither Capitol-EMI presi-
dent/CEO Joe Smith nor Enigma
chairman William Hein would put a
dollar figure on the deal, the buy-in is
rumored to be valued at more than
$12 million.

The Capitol-Enigma joint venture
follows close on the heels of parent
company Thorn-EMI’s purchase ¢f
SBK Entertainment’s publishing in-
terests and the establishment of SBK
Records and Thorn’s acquisition of a

(Continued on page 77)
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Vestron, MGM/UA, IVE Slip Under $15 Mark
More Vid Makers Drop Price Points
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BY AL STEWART
—— LOS ANGELES Vestron Video,
VOLUME 101 NO. 22 JUNE 3, 1989 MGM/UA Home Video, and Inter-

AND NOW A WORD FROM SMALL SPONSORS

You don’t have to be a corporate giant to get in on the music sponsor-
ship game. Smaller companies are finding a niche by sponsoring events
that appeal to targeted markets. Jim Bessman reports. Page 37

ATTENDEES MEET AT SHOPPING CENTER

Retailers and developers traded ideas on store policies and tenant rights
at the International Council of Shopping Centers confab, May 14-19 in
Las Vegas. Billboard's Earl Paige continues his coverage. Page 48

NAB TUNES IN TO HDTV

High-definition television has been called “the television of tomorrow.™
But, as demonstrations at the recent National Assn. of Broadcasters
convention showed, that tomorrow has arrived. David Hodes has the
first of a two-part look at HDTV developments. Page 57

SPOTLIGHT ON JAPAN
Industry leaders review and preview directions in audio and video, hard-
ware and software, concert promotion, music publishing, and retailing.
Billboard correspondent Shig Fuijita reports from Tokyo.
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national Video Entertainment are
the latest major video suppliers to
join the less-than-$15 retail price pa-
rade.

Announcements from the three
companies come on the heels of sim-
ilar pricing strategies launched by
Paramount Home Video and HBO
Video (Billboard, May 20). All the ti-
tles in the newly announced pro-
grams have been on the sell-though
market for at least one year and will
be duplicated in the standard play
mode.

All told, the wave of low-priced
videos from the five firms will give
retailers some 65 titles—including a
number of top box-office hits—
priced at less than $15 and available
well before the holiday selling sea-
son.

Here are highlights from the
three most recent announcements:

o Vestron will offer seven titles at
$14.98: “Hoosiers,” ‘“Mr. Mom,”
“Mad Max,” “Good Guys Wear
Black,” “The Flamingo Kid,” “Fort
Apache—The Bronx,” and “Meat-
balls.” In addition, three hit films—
“Dirty Dancing,” “The Running
Man,” and “Hamburger Hill”"—will
be dropped from $89.98 to $19.98.
All of the titles will be available at
retail beginning Aug. 1. The pre-
book cutoff date is July 12.

e IVE plans to release 13 titles for
$14.95—eight in August and five in

September. The initial shipment,
scheduled for release Aug. 10, will
consist of “Rambo: First Blood Part
II,” “Extreme Prejudice,” ‘“Angel
Heart,”” Lady Beware,” ‘‘Eye Of
The Tiger,” ‘“Breaker Morant,”
“Dudes,” and “Maid To Order.” The
prebook cutoff date is July 19. The
five titles slated. for September are
all horror films targeted for Hallow-
een sales. They are “The Brain,”

“The Outing,” “The Offspring,”
and “Silent Night Deadly Night”
and its sequel, “Silent Night Deadly
Night, Part I1.” The street date for
the horror titles is Sept. 4. The pre-
book cutoff date is Aug. 23.

e MGM/UA plans six titles at
$14.95. They are “War Games,”
“Red Dawn,” “Thief,” “Big Bad
Mama, I1,” “Walk Like A Man,” and

(Continued on page 84)

BY DON JEFFREY

NEW YORK Warner Communi-
cations and Chris-Craft Industries
have settled a dispute that threat-
ened to sabotage Warner’s mega-
merger with Time Inc.

WCI, conceding that its pro-
posed stock swap with Time violat-
ed a contract it had with Chris-
Craft, agreed to terms that will
make Chris-Craft, through its sub-
sidiary BHC, the biggest share-
holder in the new Time Warner
Inc. media communications com-
pany, with 11% of the stock.

Meanwhile, Warner and Time
have downplayed continued specu-
lation that some other company
might try to acquire Time before

WCI, Ghris-Graft Settle
Time-ly Stock Dispute

shareholders vote June 23 on the
$20 billion merger.

“This is a done deal,” says
Warner senior VP Geoffrey
Holmes. “We don’t think there is
anything that will hold up the
merger. We don’t see any evidence
of any outsiders whatsoever.”
Speculation has centered on such
companies as Capital Cities/ABC
and Gulf & Western.

The dispute between Warner
and Chris-Craft arises from an ex-
change of stock the companies
agreed to make five years ago to
prevent hostile takeovers. In the
deal, Warner acquired 42.5% of
the shares of BHC, which operates
seven TV stations in the U.S.,, and

(Continued on page 77)

June Jammed With Soundtrack Releases
From ‘Batman’ To Bond, Film Fare Abounds

BY MELINDA NEWMAN

NEW YORK Retailers should be
free of jokers, international thugs
and, above all, slime in June as
soundtracks from ‘“Batman,”’
James Bond’s “License To Kill,”
and “Ghostbusters II"’ burst into
music stores. .

Two real-life superstars, Paul
McCartney and Pete Townshend,
will also have June product. Other

gold or platinum artists with new
releases are White Lion, Yes-men
Anderson Bruford Wakeman
Howe, Exposé, L.L. Cool J, and
Don Henley.

Capitol has high hopes for
McCartney’s return to the label
with “Flowers In The Dirt,” due
out June 6. The first single, a col-
laboration with Elvis Costello, is
already climbing the Hot 100 Sin-
gles chart.

- ixxw‘g b

This story was compiled by Sean’

Ross, Peter-Ludwig, and Caryn’
_Bruce in New Yorik and Bill Hol-
land in Washington. '
NEW YORK Organizers of a
campaign to demonstrate the pow-’
er and influence of radio were still
lobbying for support as. their
planned 30-seconds of morning-
drive-time silence grew near.-

The ‘““Radio: What Would Life
Be Without It campaign, coordi-
nated by the National Assn. of
Broadcasters and the Radio Ad-
vertising Bureau, ‘centers around
a national broadcast of a 90-sec-
ond spot—featuring 30 seconds of
“silence—at 7:42 a.m. Friday, May

26 (Billboard, May 13).

To Some, Radlio-Campaign
Vo ) -~ L s % vt
- Silence Is Not Golden

. respectable number of partici-
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£
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At px:es time, it iipf)édreii that
the NAB/RAB’s Radio Futures
Committee might indeed line up a

pants in its mass.silence—due
largely to the number of major
broadcast groups that had partici-
pated in the spot’s inception and
committed their entire chain. But
both RAB and NAB have.conced-
ed that the campaign won’t have
the across-the-board participation
of the nation’s 10,000 commercial
radio stations that they had hoped
for. And those who were planning
to air the spot—voiced by actor
James Earl Jones—were more
grudging than gung-hq about it.
Broadcasters were complaining ¢

(Continued on page 84)
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Atlantic has similar expecta-
tions for Townshend’s first effort
since 1985’s gold “White City.”
“The Iron Man,” which ships June
19, is based on a children’s fairy
tale by British writer Ted Hughes.
Two of the album’s songs are per-
formed by the Who; Townshend
will spotlight the material during
this summer’s 25th anniversary
Who tour.

On June 20, Arista releases the
debut effort of Anderson Bruford
Wakeman Howe—better known as
four of the founding members of
Yes. Storm Thorgeson, known for
his work with Pink Floyd, directed
the video for the first single,
‘“Brother Of Mine.”” The group
starts a worldwide tour July 29.

As the summer slew of post-Me-
morial Day films unfolds, songs
from soundtracks will attempt to
dominate the airwaves and retail
shelves. In a novel move, “Bat-
man”’ will benefit from two sound-
tracks, both on Warner Bros. The
first, by Prince, is due out June 20.
The Purple One’s album includes
nine songs inspired by the Caped
Crusader and five from the film.
The first single is ‘“Batdance.”
Also included on the album is a
duet with Sheena Easton not in the
movie. The official movie score, by
Oingo Boingo’s Danny Elfman,
will be released Aug. 8.

Retailers can call MCA’s
“Ghostbusters II” soundtrack on
June 12. The first single, “On Qur
Own’’ by Bobby Brown, has al-

(Continued on page 76)
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Music Pumped At Gannes Film Fest
Soundtracks Key To Array Of Flicks

BY DORIS TOUMARKINE

CANNES Music-oriented films,
music personalities, and the music
itself once more ‘“‘pumped up the
volume” at the world’s foremost
annual film festival by figuring in
a vast array of films and upcoming
product presented here.

Although soundtracks do not a

New Golumbia
Sr. Veeps Eye
A&R Challenge

BY THOM DUFFY

- NEW YORK Combining dis-
tinct strengths and stressing
the goal of a diversified roster,
Rick Chertoff and Dave Novik
have assumed joint positions at
Columbia Records as senior
VPs of A&R.

Chertoff, former Columbia
VP/executive producer, East
Coast, and Novik, former VP of
A&R, West Coast, for Epic/
Portrait, will co-direct day-to-
day artist development activi-
ties at the label, reporting to
Mickey Eichner, who continues
as Columbia senior VP of A&R
(Billboard, May 27).

“The challenge for us,” says
Chertoff, “‘is to seek out the
great new artists of the next
decade and to build the kind of
roster with artists of different
levels of success co-existing. I
mean a healthy, living, breath-
ing roster. There are places for
artists that need nurturing, for
existing superstars, and for
artists who fall somewhere in
between.”

Novik adds: ‘“The key word
here is ‘heritage,” because Co-
lumbia has an incredible roster
already. To turn this roster into
music and catalog for the next
century is what we're talking
about.”

The appointments of Cher-
toff and Novik—as well as the
recruitment of Steve Tipp, for-
mer national promotion manag-
er for modern music/college ra-
dio at Warner Bros., to head a
new alternative marketing de-
partment at Columbia (Bill-
board, May 20)-——reflect a need
at the label for improved artist
development, particularly of
young acts.

“There are no quotas in my
mind for the kind of new artists
we need,”’ says Chertoff,
stressing a desired mix of “‘in-
telligence and musical energy,
artists with something to say.
We just want great artists.
Wherever that falls musically,
we’re interested.”

The two bring complemen-
tary skills to their posts. Cher-
toff has been a producer for
such acts as Cyndi Lauper, the
Hooters, and Tommy Conwell,
as well as an A&R rep. Novik
has worked in international
A&R with such artists as Paul

(Continued on page 76)

movie hit make—and vice versa—
the scores to a number of this
year's films stood out in terms of
overall production value and audi-
ence appeal. Spike Lee’s father,
Bill Lee, supplied a well-received
score to his son’s “Do The Right
Thing,”” with Branford Marsalis
handling sax solos.

Also notable was Manu Diban-
go’s soundtrack for the Cannes
market entry ‘“How To Make Love
To A Negro ...,” the provocative-
ly titled but far from pornographic
specialty film that last month was
close to breaking box-office rec-
ords in its native Canada.

Bob Telson, who created the
popular score to Percy Adlon’s art-
house hit, ““Bagdad Cafe,” also
provided the music for Adlon’s
competition entry, ‘“‘Rosalie Goes
Shopping.”” Happy with his col-
laboration with Telson, Adlon told
the press that both of them “hate
ordinary film music.”

Cliff Martinez’s compositions
provided just the right tone for
“Sex, Lies And Videotape,”’ the
U.S. indie surprise that is expected
to be a big art-house hit stateside.

Music has always been a key to
the films of Jim Jarmusch, includ-
ing his current Cannes entry,
“Mystery Train,” which features a
John Lurie score and an atmo-
spheric Memphis locale. Jarmusch
told reporters that “R&B and rock
and so-called ‘roots music’ have al-
ways been extremely important to
me. I've always felt that I'm a mu-
sician without really being one.”

Music personalities Rick Aviles
and Screamin’ Jay Hawkins both
have prominent roles in Jar-
musch’s film, as does the memory
(and ghost!) of Elvis. Japanese
electronics giant JVC makes its de-
but in film production with this
work (Billboard, May 27).

The Vangelis score for the big-

(Continued on page 74)

Parent To Invest $40 Mil In New Arm

EMI Classics Label Formed

BY NIGEL HUNTER

LONDON EMI Music Worldwide
has formed EMI Classics, a new di-
vision to be headed by Richard
Lyttleton. EMI says it will invest
$40 million over the next four
years in the new division.

EMI Classics represents the
first major reorganization of the
EMI Records U.K. classical divi-
sion in 20 years and is designed to
unify EMI’s international classical
interests into a single and cohesive
force. EMI’s aim is to take the
company’s share of the world mar-
ket for classical recorded music
past the 20% barrier by 1993.

To that end, the company plans
to invest $40 million (taking the ex-
change rate as $1.60 U.S. to the
pound sterling) in the classical unit
over the next four years. This “fi-
nancial and strategic commitment
to classics’ will strengthen the
company’s catalog with regard to

new recordings by a wide range of
both established and developing
artists, says a company represen-
tative.

EMI Classics, to be based in
London, has evolved from the for-
mer international classical divi-
sion, but now includes senior rep-
resentation from EMI’s major op-
erating companies.

Lyttleton presides over a seven-
man board. The six other members
are Peter Alward, VP, internation-
al A&R; John Pattrick, VP, inter-
national marketing; Wilfried Jung,
managing director, central Eu-
rope; Brown Meggs, president, An-
gel Records U.S.A.; Alain Lan-
ceron, artistic and creative ser-
vices director, Pathe Marconi; and
Stefan Bown, GM, EMI Records
classical division. Lyttleton re-
ports directly to Jim Fifield, presi-
dent and CEO in New York.

EMI is building what it de-

(Continued on page 76)

WEA/Ganada Restructures,
Names 3 New Senior VPs

BY KIRK LaPOINTE

OTTAWA WEA Music of Canada
Ltd. has formally restructured its op-
erations into two divisions, one focus-
ing on its enormous U.S. repertoire
and the other dealing with domestic
artists and those from WEA Interna-
tional affiliates.

The reorganization was announced
May 24 in Toronto and New York fol-
lowing a period of executive shuf-
fling.

WEA Canada president Stan Kulin
now will have three deputies, one for
each of the two new divisions and one
for finance.

Garry Newman, a former VP of
the company, now takes charge of
the U.S. repertoire division as senior
VP/managing director. And Dave
Tollington, who gradually worked his
way up through the company to take

charge of its domestic marketing ac-
tivities in recent years, has been
made senior VP/managing director
of the domestic and WEA Interna-
tional arm of the company.

Claude Sasson has also moved up
from VP administration and finance
to senior VP/chief financial officer.

Kulin says the company recog-
nized the trend toward greater “in-
ternationalism” within WEA’s affili-
ates, noting similar changes at WEA
operations in Britain and Australia
but also saying the Canadian reorga-
nization had been in the works for
more than a year.

After years of being portrayed as
the fat cat that put little back into the
country, WEA has in recent years
signed a well-regarded roster that
has enjoyed strong success domesti-
cally but little of the same abroad.

(Continued on page 77)

So Fine. MCA/I.R.S. group Fine Young Cannibals receive platinum certification
for their “The Raw And The Cooked” album. Pictured, from left, are Al Teller,
president, MCA Records; David Steele, Andy Cox, and Roland Gift of Fine
Young Cannibals; David Z., producer; and Tony Meilandt, manager.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Rick Chertoff and Dave Novik are appointed senior
VPs, A&R, for Columbia Records in New York. They were, respectively,
VP, executive producer, East Coast A&R, for the label and VP, A&R, West
Coast, for Epic/Portrait Records (see story, this page).

PolyGram Records in Nashville names Ed Mascolo VP, national country
promotion, and promotes Bobby Young to director, national country pro-
motion. They were, respectively, senior VP of product development for
RCA Records and Southeast regional promotion manager for the label.

CBS Records in Nashville names Mike Kraski VP, sales. He was South-
west sales manager for the label.

CHERTOFF MASCOLO

NOVIK KRASKI

Janice Azrak is promoted to senior VP, press and artist development, for
Warner Bros. Records in Nashville. She was VP of press and artist develop-
ment for the label.

Polydor Records & Associated Labels in New York promotes Wynn
Jackson to VP, album promotion. He was senior director, album promotion,
for the label.

RCA Records in New York appoints Worthy Patterson VP, product de-
velopment, black music, and Reland Edisen director, national field promo-
tion, black music, in the Dallas office. They were, respectively, East Coast
marketing director for Motown Records and Southwest regional promotion
manager for Virgin Records. RCA in Nashville promotes Brenna Daven-
port-Leigh to director, national media relations. She was manager of na-
tional media relations for the label.

PUBLISHING. Frans de Wit is appointed European director for ASCAP in Lon-
don. He was managing director, EMI Music Publishing London.

ol &

JACKSON PATTERSON

AZRAK

Linda Goldner Perry and Steve Stone are named VPs, creative, for
Warner/Chappell Music Group in Los Angeles. They were, respectively, VP
for Lorimar Telepictures Music and VP/GM for Lorimar Music Group.

Chameleon Music Group in Los Angeles appoints Jack Hopke VP, pro-
motion, and Bill Meehan VP, sales. They were, respectively, national pro-
motion manager for Windham Hill Records and VP of sales and marketing
for Island Records in Canada.

RELATED FIELDS. The Recording Industry Assn. Of America in Washington,
D.C., makes the following promotions: Hilary B. Rosen to senior VP, busi-
ness and government affairs; Steven J. D’Onofrio to VP, director of anti-
piracy operations; Neal Edelson to deputy general counsel, deputy director
of anti-piracy operations; and Neil Turkewitz to associate general counsel,
international. Rosen was VP of government relations; D’Onofrio was direc-
tor of anti-piracy operations, deputy general counsel; Edelson was asso-
ciate general counsel, anti-piracy; and Turkewitz was assistant general
counsel, anti-piracy, all for the association.

www americanradiohistorv com
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ANY MORE OF US AT THE Wi°ly

Angel

Witer: Desmond Child
Publishers: Desmobile Music Co.,
Inc., SBK April Music Inc.

Brilliant Disguise

Writer: Bruce Springsteen
Publisher: Bruce Springsteen
Catch Me ('m Falling)

Writers: Whey Cooler, Jade Starling
Publisher: Genetic Music.

Causing A Commotion
Writers: Stephen Bray, Madonna

Publishers: Black Lion Music, Bleu

Disque Music Co., Inc., WB Music
Corp., Webo Girl Publishing, Inc.

Chesry Bomb
Writer: John Mellencamp
Publisher: Riva Music, Inc.

Circle In The Sand
Writer: Rick Nowels
Pubfisher: Future Fumiture

Devil inside

Writers: Andrew Farriss (APRA),
Michael Hutchence (APRA)
Pubfisher: MCA, Inc.

Didn't We Almost Have It Al
Writer: Michael Masser
Publisher: Prince Street Music

Do You Love Me
Writer: Berry Gordy
Publisher: Jobete Music Co., Inc.

Don’t Make Me Wait For Love
Writers: Waiter Afanasieff, Narada
Michael Walden

Publisher: Gratitude Sky Music, Inc.

Don’t Shed A Tear

Writer: Rob Friedman

Publishers: Little Life Music, Wood
Monkey Music

Don’t You Want Me
Writer: David Paul Bryant
Publisher: Ardavan Music

Electric Biue

s
N ]
Writer: lva Davies (APRA) 0¥

Publisher: SBK April Music Inc. s

Endless Summer Nights
Writer: Richard Marx
Publisher: Chi-Boy Music

Faith

Writer: George Michael
Publisher: Wamer/Chappell
Music, Inc.

Father Figure

Writer: George Michael
Publisher: Wamer/Chappell
Music, inc.

The Flame
Writer: Bob Mitcheit
Publisher: Lorimar Music A Com.

Foolish Beat

Writer: Debbie Gibson
Publishers: Deborah Ann’s Music,
Walden Music, Inc.

A M E R I

_ .Writer: Pam Reswick

C AN

CONGRATULATIONS TO OUR 1989 POP AWARD-WINNING
SONGWRITERS AND PUBLISHERS.

Get Outta My Dreams,

Get into My Car

Writers: Robert John “Mutt” Lange
{(SAMRO), Billy Ocean (PRS)
Publisher: Zomba Enterprises Inc.

Greatest Love Of All
Writer: Michael Masser
Publisher: Golden Torch Music Corp.

Hands To Heaven

Writers: David Glasper (PRS),
Marcus Lillington (PRS)
Publisher: Virgin Music, Inc.

Heaven Is A Place On Earth
Writer: Rick Nowels
Publisher: Future Fumiture

Here | Go Again %
Writers: David Coverdale, Bemie +
Marsden (PRS) E
Publisher: WB Music Comp.

Hold On To The Nights
Writer: Richard Marx

Franke Prewte ity
Publishers: Damusiem Inc.,
Knockout Music Cgmpany,

R U Cyrius Publlsﬁ?ﬁg ,

| Don't Iliam'h Go On With ™
You Lika Thigt

I'gm&inc B -Z_:/ "ﬁ

3 ﬂnn’t Want]#l.mmmut Yl;lu
-+ Writer: Mick: :

{ Live For Your Love

Pubfishers: BMG Songs, Inc.,
Reswick/Werfel Music

| Want Her
Writers: Teddy Riley, Keith Sweat
Publishers: Donril Music, E/A Music,
Inc., Keith Sweat Publishing,
Vintertainment Publishing, WB Music
Comp., Zomba Enterprises

('ve Had) The Time Of My Life
Writers: John De Nicola, Donald
Markowitz, Franke Previte
Publishers: Damusic Co., Inc.,
Donald Jay Music Ltd., Knockout
Music Company, R U Cyrius
Publishing

In My Dreams

Writers: Kevin Cronin, Tom Kelly
Publishers: Denise Barry Music,
Fate Music

iv‘tTE
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Is This Love

Writers: David Coverdale,
John Sykes (PRS)
Publisher: WB Music Comp.

Little Lies
Writer: Eddy Quintela
Publisher: WB Music Com.

Love Power

Writer: Burt Bacharach
Publisher: New Hidden Valley
Music Co.

Make It Real

Writers: Linda Mallah, Don Powell
Publishers: Demerie Music, Meow
Baby Music

Man In The Mirror

Writers: Siedah Garrett, Glen Ballard
Publishers: Aerostation Corporation,
MCA, Inc., YellowBrick Road Music

Mercedes Boy

- Witer: Pebbles
g Publishers Jenn-A-Bug Music,
c;__ MCA, Inc.

My Gird
;:,' Writers: William “Smokey” Robinson,

%, Pubiisher: Jobete Music Co., Inc.

: --MYou Tonight
. 4%5 Andrew Farriss (APRA),
'~ Michael Hutchence (APRA)

"Puhlshur MCA, Inc.

-~ Never Thought (That | Could Love)
; Writer: Dan Hill (CAPAC)
';_!3" Publishers: A Question of Material
_J._Imsm SBK April Music Inc.
_*;"’.- &1 New Sensation
ot - Witers: Andrew Farriss (APRA),
" Michael Hutchence (APRA)
;\ Publisher: MCA, Inc.

"'” Nite And Day
i 1, Wrriters: Al B. Sure!, Kyle West
‘,‘;. Publishers: Across 110th St. Publish-
»mg,Al B. Sure! Industries, Inc.,
“.$BK April Music Inc., Willarie Publish-

‘z ing Co.

-~ -Nothing's Gonna Stop Us Now
Writers: Albert Hammond,
Diane Warren

Publishers: Albert Hammond
Enterprises, Inc., Edition Sunset
Publishing, inc., Realsongs

One More Try

Writer: George Michael
Publisher: Wamer/Chappell
Musnc Inc.

Publisher- Bruce Springsteen

Only In My Dreams

Whiter: Debbie Gibson
Publishers: Deborah Ann’s Music,
Walden Music, inc.

Out Of The Blue

Witer: Debbie Gibson
Publishers: Deborah Ann's Music,
Walden Music, Inc.

A UTHORS & PUBIL

'\ "1 WE’LL NEED ANOTHER PAGE!

Piano in the Dark

Writers: Scott Cutler, Brenda Russell
Publishers: Colgems-EMt Music inc.,
Rutland Road Music, WB Music Corp.

Pink Cadillac
Writer: Bruce Springsteen
Publisher: Bruce Springsteen

Say You Wil

Writers: Lou Gramm, Mick Jones
Publishers: Colgems-EMI Music,

Inc., Heavy Petal Music, Inc., Little
Doggies Productions, Inc.

Shake Your Love

Writer: Debbie Gibson
Publishers: Deborah Ann’s Music,
Walden Music, Inc.

Shouid've Known Better
Writer: Richard Marx
Publisher: Chi-Boy Music

So Emotional

Writers: Tom Kelly, Billy Steinberg
Publishers: Denise Barry Music, Billy
Steinberg Music

Stand By Me
Writer: Jerry Leiber, Mike Stoller
Publisher: Leiber-Stoller Songs, Inc.

Tell it To My Heart

Writers: Emie Gold, Seth Swirsky
Publishers: Goldpoint, November
Nights Music, Inc., Wamer/Chappelt
Music, Inc.

That’s What Love Is All About
Writers: Michael Bolton, Eric Kaz
Publighers: Is Hot Music Ltd.,

Kaz Music Company, SBK April Music,
Inc.

Tunnel Of Love
Writer: Bruce Springsteen
Publisher: Bruce Springsteen

U Got The Look

Writer: Prince

Publisher: Controversy Music
Valley Road

Writers: Bruce Homsby,

John Homsby

Publishers: Basically Gasp Music,
Zappo Music

What Have | Done To Deserve This
Writers: Chris Lowe (PRS), Neil
Tennant (PRS)

Publisher: Virgin Music, Inc.

Where Do Broken Hearts Go
Writers: Ghuck Jackson,

Frank Wildhom

Publishers: Baby Love Music, inc.,
Rare Blue Music, Inc., Scaramanga
Music

Wishing Well
Writer: Sean Oliver (PRS)
Publisher: Rare Blue Music, Inc.
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BMI Pop Awards Peg Top Tunes

Estefan, Winwood Among Big Winners

BY DAVE DIMARTINO

LOS ANGELES Gloria Estefan,
Steve Winwood & Will Jennings’
‘“Valerie,” and the Warner Music
Group took top honors May 23 at
the BMI Pop Awards Dinner at the
Beverly Wilshire Hotel here.

A total of 66 citations of achieve-
ment were awarded to the writers
and publishers of BMI's most-per-
formed songs during the perform-
ing rights organization’s 1988 sur-
vey year.

Estefan, lead vocalist for the Mi-
ami Sound Machine, was named
songwriter of the year for her hits

“Anything For You,” “Can’t Stay
Away From You,” ‘“1-2-3,”" and
“Rhythm Is Gonna Get You.”

Song-of-the-year honors went to
“Valerie,” penned by Steve Win-
wood and Will Jennings and pub-
lished by Blue Sky Rider Songs,
Warner-Tamerlane Pub. Corp., and
Willin’ David Musie.

The Warner Music Group was
named publisher of the year with a
total of eight citations for “Don’t Be
Cruel,” the Jody Watley hit “Don’t
You Want Me,” “I Heard A Ru-
mour,” “La Bamba,” “Mary’s Pray-
er,” “Roll With It,” “Valerie,” and
“Why Does It Have To Be (Wrong

NARAS Broadens Eligibility
In Some Grammy Gategories

BY CRAIG ROSEN

LOS ANGELES The splitting of
hard rock/heavy metal into two cat-
egories, new eligibility rules for sin-
gles, and a broadening in the new-
artist and producer-of-the-year cate-
gories were among the Grammy
Award changes made by NARAS at
the recording academy’s annual
meeting, May 18-20 in St. Peters-
burg, Fla.

According to NARAS president
Michael Greene, the changes were
made to keep the Grammy Awards
process more in tune with the evolv-
ing record industry.

Among the most important
changes announced were new rules
allowing eligibility in certain cate-
gories of singles and songs from
previously released albums. This
move will make it possible for sin-
gles to be eligible for a Grammy
even after the initial eligibility of
their albums has passed.

Greene pointed out that releases
from Guns N’ Roses and Def Lep-
pard, which were issued late in the
eligibility year, were ‘‘regrettably”
only eligible in the record-of-the-
year category for this year’s Gram-
my telecast.

(Continued on page 84)

Rhino, EMI Divide ‘Spoils’
In Buyout Of Levy Lahels

NEW YORK The Rhino and EMI
labels plan to begin marketing this
fall a series of anthology albums
drawn from masters in the vaults of
ABZ Inc., the centerpiece of which
is Roulette Records.

Rhino, the 11-year-old specialty
label, is a partner with EMI UK. in
ownership of the label as a result of
their buyout of Morris Levy’s inter-
est in ABZ Inc., which has a catalog
of about 50,000 sessions.

Under terms of the deal an-
nounced May 24 by Rupert Perry,
managing director of EMI Records
U.K., and Richard Foos, president
of Rhino, distributed by CEMA in

the U.S., retains rights to market
Roulette-originated product in
North America, while EMI will re-
lease product in other parts of the
world.

However, EMI will have world
rights, including North Ameriea, to
what are defined as jazz recordings
in the Roulette catalog. They in-
clude such names as Dinah Wash-
ington, Joe Williams, Pearl Bailey,
Count Basie, Sonny Stitt, and May-
nard Ferguson. In the U.S., Blue
Note president Bruce Lundvall will
supervise the Roulette jazz catalog.

Although no purchase price was

(Continued on page 77)

Sony Posts $2.57 Bil For Record Group

CBS Sales Figure Disputed

NEW YORK Sony Corp.’s just-re-
lease report for its fiscal year end-
ed March 31 states that consolidat-
ed worldwide revenues for its re-
cords group—including CBS Rec-
ords Ine., CBS/Sony Records,
Digital Audio
Dise Corp. (U.S)),
and Digital Au-
dio Disc of Aus-

tria—were
$2.577 billion or
340.2 billion yen.
A CBS Records
spokesman, however, said that the
true figure is approximately $2.7

billion, including CBS Records and
CBS/Sony but not either of the
manufacturing subsidiaries.
Asked to explain the discrepan-
cy, a Sony spokesman stood fast
on his company’s numbers, noting
they had been audited by Price
Waterhouse. He also reiterated
that the manufacturing subsidiar-
ies are included in the overall reve-
nue figure. He speculated that the
difference between the two compa-
nies’ numbers may be related to
the fact that Sony’s dollar amount
is based on a conversion rate of 132
(Continued on page 86)

Or Right).”

Multiple-award winners included
Michael Jackson, Jennings, and
writer/producer team Stock, Ait-
ken, Waterman, each receiving
three citations, and Ritchie Cordell,
Terence Trent D’Arby, Kenneth
“Babyface” Edmonds, Kiki Garcia,
Christine McVie, Ellen Shipley, and
Winwood, who received two each.

“(Sittin’ On) The Dock Of The
Bay” received its fourth award for
the version recently recorded by Mi-
chael Bolton. Additionally, six
songs received awards for the sec-
ond consecutive year, including
“Didn’t We Almost Have It All”
“Doin’ It (All For My Baby),” “I
Just Can’t Stop Loving You,” “La
Bamba,” ‘“One Heartbeat,”’” and

(Continued on page 87)

Boone To Mankind. Debby Boone is surrounded by the creative team behind
her upcoming Lamb & Lion/Benson album, “Hymns." Pictured standing, from
left, are Gabriel Ferrer, manager/executive producer; Dan Posthuma, producer;
and Ronn Huff, arranger.

FINE YOUNG CANNIBALS'’ second album, “The Raw
And The Cooked,” jumps to No. 1 on the Top Pop Al-
bums chart, seven weeks after the leadoff single, “She
Drives Me Crazy,” hit No. 1 on the Hot 100. This repre-
sents a tremendous improvement over the performance
of the trio’s 1986 debut album, “Fine Young Cannibals,”
which peaked at No. 49 and yielded just one minor chart
single, ‘“Johnny Come Home.”

“The Raw And The Cooked” could be settling in for a
long run at No. 1. The follow-up single, “Good Thing,”

gather steam for another
six weeks before it, too,
vies for No. 1.

This spectacular suc-
cess far outstrips the
chart accomplishments of
the English Beat, from
which two of the Canni-

leaps to No. 19 on the Hot

100, and is expected to
R e e
S

bals came: bassist David

Steele and guitarist Andy
Cox. The English Beat's
highest-charting album, “Special Beat Service,” topped
out at No. 39 in 1982.

The Cannibals—fronted by Reland Gift—are the
eighth English group to top both the pop albums and
singles charts in the '80s, following Pink Floyd, Queen,
the Police, Wham!, Tears For Fears, Dire Straits, and
Def Leppard.

“The Raw And The Cooked” is the second No. 1 al-
bum for L.R.S,, following the Go-Go's’ “Beauty And The
Beat” in 1982. The Cannibals album was released in con-
junction with MCA; the Go-Go’s’ smash was distributed
by A&M.

BONN]E RAITT’s “Nick Of Time” jumps to No. 24 on
the pop albums chart, becoming the veteran singer’s
highest-charting album to date. Her previous top-chart-
ing album, “Sweet Forgiveness,” reached No. 25 in 1977,
when the California rock genre—led by the Eagles and
Linda Ronstadt—was at its peak.

Raitt first hit the charts in 1972 while on Warner Bros.
She had steady but unspectacular success before being
dropped by the label in 1986. “Nick Of Time” is her first
album for Capitol. Raitt’s comeback has been far more
convineing than those being mounted by two other fe-
male veterans who hit it big in the "70s. Phoebe Snow
levels off at No. 80 this week with “Something Real”;
Carole King holds at No. 112 with “City Streets.”

FAST FACTS: Michael Damian’s remake of David Es-
sex’s 1974 hit, “Rock On,” jumps to No. 1 on the Hot 100.
It is the third remake of a top 10 "70s hit to reach No. 1 in
the ’80s, following Bananarama’s update of the Shock-
ing Blue’s “Venus” and Club Nouveau’s remake of Bill
Withers’ “Lean On Me.” Damian’s single is the first No.
1 hit for A&M-distributed Cypress Records.

by Paul Grein

Young Gannibals Gook Up A No. 1 Album;
Bonnie Raitt’s ‘Time’ Is Up—To No. 24

Madonna’s “Express Yourself” is the top new entry
on the Hot 100 at No. 41. It's her 15th consecutive single
to earn top debut honors, which is her entire output
since “Lucky Star” five years ago ... Elvis Costello
lands his first top 30 hit as “Veronica” jumps to No. 29.
Costello wrote the song with Paul McCartney, who
leaps to No. 54 with a second McCartney/Costello col-
laboration, “My Brave Face.”

Tom Petty’s first solo album, “Full Moon Fever,”
jumps to No. 9 on the pop albums chart. Petty is the sec-

: ond member of the Trav-
eling Wilburys—follow-
ing the late Roy Orbi-
son—to land a top 10
album this year ... John
Cougar Mellencamp’s
“Big Daddy” vaults from
No. 42 to No. 13 in its sec-
ond week . . . 10,000 Mani-
acs’ third album, ‘“Blind
Man's Zoo,” is the top new
entry at No. 68. It's almost
certain to top the No. 37
peak of the group’s 1987 breakthrough album, “In My
Tribe.” Both albums were produced by Peter Asher,
who is coming off the top 10 Cher/Peter Cetera duet.

Natalie Cole’s “Miss You Like Crazy” jumps to No. 1
on both the Hot Black Singles chart and the Hot Adult
Contemporary chart, and advances to No. 21 on the Hot
100. It's Cole’s first No. 1 black hit since “Our Love” in
1978. Her 1987 comeback hit, “Jump Start,” peaked at
No. 2 on the black chart. “Miss You Like Crazy” is the
second No. 1 black hit for producer/composer Michael
Masser, following Whitney Houston’s Grammy-win-
ning “Saving All My Love For You.” Gerry Goffin col-
laborated on both songs.

Donna Summer lands her first top 20 pop hit in six
years as “This Time I Know It's For Real” jumps to No.
16 on the Hot 100. Surprisingly, the record isn’t even list-
ed on the Hot Black Singles chart. Summer has always
been more of a pop artist than an R&B artist, and this
record, produced by Stock, Aitken, Waterman, is espe-
cially pop oriented, but its inability to even crack the
lower reaches of the black chart is noteworthy.

WE GET LETTERS: Mike Perini of Ypsilanti, Mich.,
notes that the all-star version of “Ferry Cross The Mer-
sey” to aid survivors of the recent Liverpool, England,
soccer disaster is the first single to enter the U.K. chart
at No. 1 since Mick Jagger & David Bowie’s “Dancing
In The Street” in 1985. That, too, was a charity record,
with proceeds targeted to Live Aid.

David Harris of Glasgow, Ky., notes that hit songs
keep getting longer. The combined running times of
Madonna’s “Like A Prayer” and Bon Jovi’s “I'll Be
There For You”—which were back-to-back No. 1 hits
last month—topped 11 minutes. “Prayer” clocked in at
5:19; “There” ran 5:43.
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TIME WAITS FOR NO ONE

SIMPLY MAVIS.

AVAILABLE NOW ON PAISLEY PARK
CASSETTES. COMPACT DISCS AND RECORDS.

PRODUCED BY PRINCE
ASSOCIATE PRODUCERS: AL BELL
HOMER BANKS. LESTER SNELL

FEATURING THE SINGLE
“20TH CENTURY EXPRESS” (4/%22968)
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JEWSMAKERS |

SONGWRITERS HALL OF
FAME MARKS 20 YEARS

The Songwriters Hall Of Fame celebrated its 20th anniversary in a star-
studded presentaiion at New York's Radio City Music Hall on May 11. Dick
Clark and Anita Baker hosted the event, titled “The Magic Of Music,”
which will be broadcast as a two-hour special by CBS-TV in early June. The
ceremony also honored Lifetime Achievement Award winner Quincy
Jones, as well as new Hall Of Fame inductees Lee Adams, Leslie Bricusse,
Anthony Newley, and the late Roy Orbison. (Photos: Chuck Pulin)

i i i §w

Dwight Yoakam, «.d. lang, and Eadie Money take the
stage for the tribute to Hall Of Fame inductee Roy
Orbison.

Dropping in on the postshow dinner party are, from left, Freddy Jackson, Paula
Abdul, and Hall Of Fame board member Gregory Abbott.

in photo above, Eric Clapton makes the Hall Of Fame
presentation to Barbara Orbison for her late husband; and
in photo at right, past Hall Of Fame inductees Cynthia Weil
and Barry Mann atterd the postshow festivities.

Songwriters Hall Of Fame president
Sammy Cahn takes a moment to
greet Barbara Orbison.

Three great American ladies of song
raise their voices for the Hall Of
Fame: In photo at left, Cissy Houston;
in photo above, Judy Collins; and in
photo at right, Maureen McGovern.

As well as serving as MC for the Radio City celebration, Arita Baker belted out
a rendition of “Summertime” from “Porgy & Bess”.
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Plum Jobs Should Be Accessible To All

BLACKS ADVANGE SLOWLY IN WHITE RADIO

BY JOYCE KING

Denzel Washington is a talented
young actor who has definitely paid
dues. Yet, many focus on my favor-
ite actor’s skin color: black. I prefer
to think of Washington as a superb
actor who happens to be black. As
an entertainer, that’s a struggle I
can relate to.

For the last 11 years, my voice
has been heard on news, rock, adult
contemporary, urban contempo-
rary, and country radio formats,
just to name a few. Sacrificing and
paying dues has afforded me oppor-
tunities to work with some well-
known organizations. Unfortunate-
ly, few of these companies have uti-
lized me to my fullest potential.
Part of the problem seems to be
something people in radio seldom
discuss—racism.

As a black female air personality,
there are still doors in white radio I
can’t begin to open. I've met a lot of
people in the industry who love my
personality, my sound, and my 11
years in the business. Nevertheless,
those with the power to make
changes are reluctant to do so. As a
result, I find myself sitting back,
watching white females with far
less experience and talent get the
nods for jobs I'm supposedly over-
qualified for. Usually, when I do get
the nod, it’s for overnights or late-
night shifts.

Subtle forms of racism are hard
to prove and even harder for most
people to admit. I have seen racism
rear its familiar head in the way
some companies conduct business.
This discrimination, I believe, is
transmitted to listeners, who are
subliminally conditioned to hear
“white.”

After working as an air personal-
ity for several white stations, I have
many stories to tell. During my
stint in news at a country station,

SUPPORT THE LP
I'm tired of hearing about the “immi-
nent demise” of the LP. Even if the
profit margin is not as great on LPs
as on cassettes or CDs, there are still
people like myself who value their
LPs.

As a Billboard reader for more
than 14 years (I'm 27), I find it uncon-
scionable that a music magazine of
your size and influence would do
nothing to support the continuation
of LPs but rather support their oblit-
eration.

Will Billboard publish two blank
pages for top LPs in the not-so-dis-
tant future?

Russ Roif
Brooklyn, N.Y.

WHAT'S WRONG WITH S.A.W.?
Regarding recent reviews of the new
Donna Summer LP and single (Bill-
board, May 6 and April 29), I must
take exception to the negative refer-
ences to the production talents of the
U.K.’s Stock, Aitken, Waterman

for example, I hosted a call-in talk
show. I'll never forget having the
local National Assn. for the Ad-
vancement of Colored People chap-
ter president as a guest on one par-
ticular show. Except for a few irate
rednecks, the show ran smoothly
and was fairly informative.
However, a few days later, a lis-
tener called me to ask why a good
white girl like me would help the
“nigras”’ drum up the NAACP’s
membership. I didn’t want to give
the old geezer a heart attack by an-

Joyce King is an air personality on KSON
San Diego and has also worked for such
stations as KMJQ (Magic 102) and KODA,
Houston and KWKH Shreveport, La.

ger with a gun, and a wetback
sneaking into the U.S. And without
even taking a breath, he then de-
manded an autographed picture of
me to hang over his bed!

The man assumed I was white,
not because I sound white, but be-
cause he was listening to a tradi-
tionally white station. It never oc-
curred to him that someone black
might be qualified to work there—
even on overnights.

One of my biggest concerns is the
fact that far too few qualified black

‘There are still
doors in white
radio | can’t
begin to open’

nouncing to him that I, too, was a
member of the NAACP. Instead, I
jokingly told him, “Because I like
black men.” The old fellow was not
amused.

This would be easy to dismiss as
yet another isolated incident if it
was limited only to ignorant back-
woods types. Unfortunately, racial
ignorance has no bounds.

At an AC station I once worked
for, listeners used to phone in and
bravely say things they wouldn't
dare say to a black person’s face.
One caller shared a bigoted riddle
with me that not only attacked Afri-
can Americans, but Jews and His-
panics as well. The joke was, there
are three things that aren’t tolerat-
ed: a Jew with some money, a nig-

team. Although I consider myself a
Summer fan, if “even a familiar SAW
production can’t keep this singer’s
distinctive delivery from winning,” as
your review states, why is this SAW
production shaping up to be her first
major hit since 1983's “She Works
Hard For The Money”?

My store is singles oriented, with
12-inch sales dominating, and we've
noticed an avalanche of hit product in
recent years coming from the SAW
team. While it might be premature to
call them geniuses, their track record
speaks for itself. Their many success
stories include Samantha Fox, Dead
Or Alive, Laura Branigan, Kylie Min-
ogue, and Rick Astley.

To me as a retailer, a production
genius is one who is most consistent-
ly in tune with the public’s taste. Re-
gardless of what your critics say,
there is no current producer or pro-
duction team that can compare with
these three gentlemen.

Perhaps the U.S. music industry is
jealous of these British hit makers.
As far as 1 am concerned, if the
SAW-bashing by critics (and top 40
programmers) would stop, the public
would be exposed to many more ex-
cellent, commercial (not a dirty

personalities are being allowed to
cross over into daytime shifts at
predominantly white stations. How
will the sophisticated listener of the
’90s accept and understand the sign
of the times, if we, as trendsetters,
don’t offer it to him or her? The sign
reads ‘‘white radio isn’t all white
anymore.” If “females/minorities
encouraged to apply’’ ‘was more
than just a slogan that some compa-
nies list near the bottom of their em-
ployment applications, listeners
would indeed meet more black faces
behind the voices.

Recently, I sent out several tapes
to various programmers. The feed-
back was tremendous. Most of the
PDs with whom I talked over the
phone made it clear they wanted to

word') productions, and we’d all sell a

lot more music. Isn’t that the bottom
line, anyway”?

Dean Ferguson

D.J. Records

North Babylon, N.Y.

‘SOLDIER’ CREDITS

In a May 6 Billboard article about
Donny Osmond’s comeback with
“Soldier Of Love,” the impression is
given that George Acogny made the
most significant production contribu-
tions to Osmond’s album and that
such other producers as Evan Rogers
and Carl Sturkens made only subor-
dinate contributions.

Rogers and Sturkens did, however,
write and produce the single “Soldier
Of Love” as well as the follow-up sin-
gle, “Sacred Emotion.” Their contri-
bution was significant and should re-
ceive the proper credit.

Kevin Harewood
VP/GM, Hush Productions
New York, N.Y.

CDs AND THE SINGLES SCENE
Before CDs arrived, I purchased all
music recordings on vinyl records.
Records were the best configuration
available to music collectors. Now I

meet me, whether they had an open-
ing or not. One programmer even
confided to me that my tape was
one of the few he didn’t trash.

That entire string of PDs all had
one thing in common: They initially
thought [ was white. When they dis-
covered I was black, this exclusive
group advised me to return to my
“roots” in radio. I was also told I'd
be happier working with my own
kind. The worst thing I heard was
there might be an image problem if
I worked for them.

As a practical matter, it is impos-
sible for black personalities to stay
in this profession and work only for
black stations. It is my greatest
wish that there were more urban/
mingrity-owned stations. Realisti-
cally, though, all of us simply can’t
work at black stations, regardless
of whether we want to or not.

Owners and managers who want
to head into the hi-tech '90s on top
of this ever-changing profession
should strive for more balance in
their operations. This balance re-
quires the hiring of more qualified
black personalities for day shifts as
well as overnights.

Five years ago, few believed an
Oprah Winfrey could ever dominate
and help popularize TV talk shows.
That day is here, because viewers
were given the chance to see some-
thing different, and they latched
onto a new concept. To judge by the
ratings, they have remained loyal.

After a decade of working mostly
nights and overnights, I'm ready to
be that dynamic female personality
who just happens to be black. Radio
listeners deserve as many choices
as TV viewers have.

Denzel Washington may be wait-
ing for that romantic leading-man
role that will propel him to super-
stardom. Me, I just want my turn on
the mike.

purchase CDs exclusively.

The problem is, with the decline of
the 7-inch vinyl single, the CD single
counterparts are not filling in the gap
ieft by it. If [ want to buy the current
single, I'm usually forced to get it on
cassette or go without. The availabil-
ity of CD singles is laughable. I've
been trying to find Fleetwood Mac's
last single, “As Long As You Fol-
low,” for several months, although
according to the Hot 100 Singles
chart, it was available on CD. In the
local Camelot Music, I bought the sin-
gle on cassette. Later, | went to a Na-
tional Record Mart to purchase the 7-
inch counterpart on vinyl.

If vinyl is to be deleted (hey, no
problem), let’s get the current singles
out there on CD. There are thousands
of music buyers who do not like to
buy cassettes.

Timothy W. Kee
N. Huntingdon, Pa.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Oldies FMs Battle For Air Space
The Fighting Got Nasty in Philadelphia

BY SEAN ROSS

NEW YORK “When disco was big,
there was always a station changing
to that, regardless of whether there
was room for it, but now there are no
longer two disco stations in any mar-
ket,” says KRTH-FM Los Angeles
PD Phil Hall. “Now a lot of people
have jumped on the oldies bandwag-
on. When the next big thing comes
along, I'm sure people will end up
jumping on that, too.”

As the last few holes for oldies FM
in the top 50 markets fill in—Buffalo,
N.Y, and Charlotte, N.C,, are two re-
cent converts—gold PDs are being
confronted with the one-time rarity
of M oldies wars. While mainstream
oldies PDs are used to sharing some
listeners with classic rock stations,
FM oldies wars now exist in Houston
(KLDE v. KFMK), Chicago (WJMK
v. WFYR), Detroit (WKSG v.
CKMR), Albany, N.Y. (WNYJ v.
WKOL-FM), and most recently in
Norfolk, Va., where the sudden
switch of gold-based AC WLTY (Y96)
to gold preceded the debut of WZCL
(Cool 105) by just hours last month.

Oldies’ biggest new battleground
is Los Angeles, where, since March,
CBS’ KODJ—long considered one of
the market’s most voatile proper-
ties—has taken on KRTH-FM (K-
Earth 101) shortly before the latter
station’s transfer from RKO General
to Beasley Broadcasting. The heavily
promoted launch comes despite CBS’
involvement in the deleterious
WOGL v. WIOQ Philadelphia battle,
where neither FM (nor their two AM
competitors) could post much of a
market share until WIOQ's new own-
ers changed it to the crossover for-
mat in January.

MORE THAN ONE TYPE OF OLDIES FM?
Despite the top 40 roots that many
oldies programmers have, most insist

that their oldies wars don’t include
that much of the constant monitor-
ing, personnel and promotion steal-
ing, or on-air bickering that mark a
really good top 40 battle. Even within
oldies, they say, there are subniches
that allow them to concentrate on
their own formats instead of worry-
ing about the other guy.

In Chicago and L.A., for instance,
the battle is between stations that ac-
knowledge the 'T0s (WFYR and
KRTH-FM) and competitors who em-
phasize ’50s and ’60s oldies (WJMK
and KODJ). In Detroit and Houston,
CKMR and KLDE run tight lists
against the wider, more personality-
driven KFMK and WKSG.

“Our presentation is a little softer
than WJMK, and we're looking for
growth in women, although the for-
mat traditionally does better with
men,” says WFYR PD Kenny Lee.
As a result, while Lee will punch be-
tween WEFYR and WJMK to see who
has the better song, as do PDs in oth-
er formats, “it’s an apples-to-oranges
comparison. I keep my eyes on them
to make sure we're not missing any
power records, but I don’t react to
anything they do.”

And while WIMK PD Gary Price
says that WFYR is his top-sharing
radio station, he also speaks for most
of the PDs contacted for this story
when he says, ‘“We share in double
digits with virtually everybody—N/
T] WGN and WBBM, all the ACs, [ur-
ban-leaning top 40] WBBM-FM—odd-
ly enough, and country WUSN
(US99). It really isn’t restricted to any
one format.”

“As far as I'm concerned, we com-
pete with [top 40] KIIS and [AC]
KOST,” says KRTH'’s Hall. “They’re
the people who compete with us for
25-54 ad dollars and the people who
have something to compete with. We
won’t do anything to respond to
KODJ; I'm not a big believer in re-

But Some Stations Require Vinyl Choice
Lahels Increasing GD Service

This story was prepared by Craig
Rosen in Los Angeles and Melinda
Newman in New York.

NEW YORK The gradual phasing
out of vinyl that has taken place at re-
tail (Billboard, April 29) is also hap-
pening in radio as stations move to
compact disks and record labels em-
phasize CDs over LPs.

While LR.S.” recent announcement
that it will no longer service commer-
cial radio with vinyl unless specifical-
ly requested hasn’t been matched per
se by other labels, most are in various
phases of deleting LP service to dif-
ferent formats.

A Billboard survey found album
rock and top 40 stations leading the
move to CD, with country stations
not far behind. Some adult contempo-
rary and urban stations are gradual-
ly making the change, while college
outlets—ironically, L.LR.S.” strong-
hold—are slow to switch.

KLUC Las Vegas PD Jerry
Dean welcomes the change. ‘I
think CDs are basically becoming
the standard at most radio stations

and the record companies are real-
izing that,” says Dean, whose sta-
tion plays 90% CDs on the air.
‘““Maybe a year ago record compa-
nies had a wait-and-see attitude to
see if radio was really going to
play [CDs]. Now, labels are mak-
ing sure the key stations have as
good service on CDs as they did
with vinyl.”

Top 40 KDON Monterey, Calif.,
takes nearly all of its music from
CD, but dubs the material from the
disks onto cartridges for broadcast.
“There are too many chances for er-
ror with CD players,” says PD Ja-
mie Hyatt. “Carts rarely screw up,
but with CD players 1 have trouble
with them going back to the first
cut or skipping because of dust.”

“QOur vinyl singles are way down,”
says Burt Baumgartner, Columbia’s
VP of national singles. “For top 40,
we're 90% CDs. Radio has demanded
it. And we've found that when pro-
grammers listen to new singles they
listen to CDs first, cassettes, and
then vinyl, so CDs symbolize a priori-

(Continued on page 18)

sponding to a station that has a one-
share.”

(WKSG’s Paul Christy makes simi-
lar comments about CKMR: “Our
philosophy is not to refer to anybody
who has lower ratings, and fortu-
nately all the other oldies stations do.
If we talked about anybody, it would
be somebody from another format.”)

When rumors that CBS would flip
its then-KNX-FM to oldies became
thick over Los Angeles, Hall allows
that KRTH-FM did make some
changes in strategy, punching up the
’60s part of its music library and add-
ing some bus cards. Otherwise, he
says, “We haven’t changed or really
even picked up our promotional activ-
ity. We're still giving away $1,000
and trips to Hawaii every day, we're

(Continued on page 15)

Answers To Something. Chrysalis artist Midge Ure performed recentiy at
album KOME San Jose, Calif.'s Rescue The Future rally, one of several held
across the country on Earth Day in conjunction with the Pollack Media Group.
Ure, left, is shown with rally speaker Ralph Nader.

IT ISN'T A SPONSORED REMOTE. There aren’t free
hot dogs and balloons for the kids. But two members of
the WPOW (Power 96) Miami morning team—newsman
Jim Reihle and producer Mark Mosley—have been tak-
ing to the streets of South Florida anyway, spending the
night with the area’s homeless, and not bringing food or
money for themselves.

Projects of this sort always risk bordering on dilettan-
tism and Reihle says that the pair did encounter some
veteran homeless who didn’t want to be bothered with
them. But some of the stories the

Radio Takes Homeless To Heart, Or Malibu;
Power 96 MD Makes Alternative Move

Satellite Music Network’s Z-Rock format last week, is
now putting in for the call letters KDGE (The Edge) and
will pick up consultant Fred Jacebs’ modern rock for-
mat. Target date is set for July 1 ... Spanish-language
network Cadena Radio Central adds two new affiliates
in early June, WAOS (La Favorita) Atlanta and new out-
let WOPA Chicago. PD of the latter is Armando Perez,
formerly with crosstown WIND.

After being kept out of Salt Lake City by a no-com-
pete clause since late last year, Lou Simon is program-
ming again there at KZHT (Hot

pair came back with from their
first trip to downtown Miami are
harrowing; among them: the man
with the plastic bag of banana
peels that he had collected for din-
ner; the 25-year-old woman who
washed herself in sewer water;
and the man who wanted a knife so
he could turn an empty tin can into
a crack pipe.

94.9), replacing J.J. Morgan. Si-
mon, who previously worked with
GM Terry Schmidt at top 40
KCPX, says he has finally reached
an agreement with KCPX allowing
him to work in the market. KZHT’s
modern/dance hybrid format
won't change, Simon says.
Afternoon drive host Ed Tyll is
promoted to PD at N/T WSMB

WPOW has several follow-ups
planned: The team is planning a
similar trip to Fort Lauderdale’s strip—a favorite spot
for teenage runaways; Reihle is working on a story
about the plight of homeless people who get on the bus-
es that recruit migrants in downtown Miami and who, he
says, are often paid in crack or alcohol as a way of keep-
ing them in involuntary servitude.

In a somehow related development, syndicated talk
host Rush Limbaugh, heard on 125 stations including
WABC New York and KFI Los Angeles, planned to
have 15 buses available to transport homeless people to
Malibu, Calif., on May 27, but hadn’t at press time fig-
ured out where the vehicles would park. Limbaugh or-
ganized the event as a response to a statement made by
honorary Malibu mayor Martin Sheen, in which the ac-
tor declared Malibu a sanctuary for the dispossessed.
Limbaugh told the Los Angeles Times that his intention
is not to embarrass Malibu or the homeless, but to “dis-
credit Sheen.”

PROGRAMMING: Power 96 MD Shirley Maldonado
crosses town for her first PD job at adult alternative
WXDJ, where she’ll replace Terry Hickman. Maldon-
ado says her first concern will be adjusting the music:
“We’d been playing a lot of new age and while some of
that was good, the amount we were playing was making
the station sound too sleepy, so we'll back that off,” she
says. Music duties at WPOW will be divided between
APD Frank Walsh and newly promoted music coordina-
tor John Rogers. Hickman can be reached at 305-856-
4281.

KZRK Dallas, which announced that it would drop

by Sean Ross

New Orleans, replacing Michael
Creasy ... At country CJJR Van-
couver, British Columbia, PD Frank Callahan is relin-
quishing those duties to concentrate on his airshift; con-
tact consultant Jay Albright at 800-340-3277 . .. Simul-
cast AC WVEZ-AM Louisville, Ky., changes calls to
WWKY and picks up Far West’s True Country format.
WVEZ-FM, meanwhile, is dropping Transtar’s Format
41 to go live under consultant Pete Salant.

More than a year after the advent of the computer/
rotation-generated playlist at WAPW Atlanta, another
convert has trickled in. WGY-FM (Electric 99) Albany,
N.Y, is now using the list under consultant Mike Jo-
seph as a way of listing the album cuts that it packets
together like singles ... Album rock WIOT Toledo,
Ohio, promotes MD Jim Steel to PD, as Mark Benson
moves to late nights. Former late-nighter Michael York
will handle evenings and music.

Bob Mallery, former VP/operations for the Lincoln
Group—owners of WVOR Rochester, N.Y., and WBUF
Buffalo, N.Y.—is the new day-to-day PD at top 40
WCCK (K104) Erie, Pa,, as Bill Shannon concentrates
on group PD duties with Burbach Broadcasting. Mal-
lery says K104 will keep its longstanding rock edge, but
that its unusual AC/album/top 40 mix will become
“more focused.”

Longtime AC WTRX Flint, Mich,, has fired 15 staff-
ers—most of the station, save the sales staff—and be-
come Satellite Music Network Z-Rock affiliate WDLZ,
giving the market its first rock station since WWCK'’s
switch to top 40 last January. Former WWCK PD Sean
McNeil is OM replacing Michael Thorpe ... The ads
(Continued on page 14)
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ALWAY3 O MY MINDA &~

Wayn3a:Carson, Johinny
Christepher, Mark James

Screen Gams-6MI Music, Inc.,

Sebznine Music, Inc.
ANGEL

Steve Tyler

Aerc Dyaamic Music
Pablishing, inc.
ANYJHIEG FOR YOU
€loria Estefan
Foreign anpsried Productions
and Publishing, Inc.
ARE YOU STILL IN LOVE
W-TH ME
Ma-k Spiro

Edition Senrize Publishing, Mg,

BAD
M:chaef Jackson -
Mijac Music
BRZAKOUT .
Andrew Coanell- (PRS),
Corinve Crewery (PRS),
Marzin Jackson {PRS)
VizginSongs, Inc.
CANDLE IR THE WIND
Elton .ohn {PRS),
Bernie Taupin
Dick<lames Misic, Inc.
CAN'T STAY ANAY FROM YDU
3loria Estefan
Foreign Imporied Producticns
ané Pu3Rshing, Inc.
CARRIE
Mic Michaeli (PRS),
Joey Tempest (PRS)
Screen Sens-EMI Music, lac.
CASANOVA
Regg e Calioway
Ca.loce Music, Inc.,
Hp Tiip Musig Co.
CIRCLEN THE SAND
Elien Shipley
Shipwreck Music
COULL'VE BEEN
" Loss Blaisch
Gaorge Yobin Music
CHYING &«
*Joe Melsas, Roy Orbison
Acu*t-Rase Music, Inc.

DIDNET WE ALMOST
HRJEIT ALLx %
VE Jennings
Blue .Sgy Rider Songs,
Wilkn’ David Music
DONT (ALL FOR
MY BABY) %%
.Michael Duke
Lew-Bab Sangs, Songs of

Polygram International, Inc.

DONT BE CRUEL* %

Otis Bladawell, Elvis Presley

Elylz Presley Music,
Unichagpéll Music, Inc.
DON™ MAKE ME WAIT

FOR LOVE
Preston Glass
E3{1 Boy Music
DON'T SHED A TEAR
Eddie Schwariz
SBK-Bi=ckwood Music, Inc.
DONT YOU WANT ME
Franne Golde, Jody‘Watley

Frenne Gee'Music,
Rigksong Music, Inc.

EVERYTHING YOUR

HEART DESIRES
‘Daryl Hall
Careers Music, Inc.,

Hc* CTha Music Co. .
EVERYWHERE
. Ohiristing McVie
Flee*wood Mac:Music
THE FLAME

Nisk Grahanr (PRS)

Hidden Pun Music, Inc.
GOT MY MIND SET ON YOU
Rudy Clark

Cabert Music, Inc.

HAPPY TOGETHER &%
Garry Sonner; Alan Gordon

Abey Music Corp., -

Tre Music Co.; Ine.
HAZY SHADE OF WINTER
Paul Simon
Payl Simon
BEART OF MINE

Caldwell,
Jasen Randulph Scheff
SBK-8ackwood Music, Inc.,

Sir-Drome Music,
Te=ascity Music, Inc.

-

VALERIE

written by

song of the Year

%blisher of the Year

Warmer Music Group

Witl Jennings and Steve Wiswood (PRS) :
Biiie Sky Rider Sengs ¢ Warser-Tamertane Pub. Corp. ¢ Willin' David Music

" HERVEN IS A PLACE ON EARTH

~ Elten Shipley
' Shipwreck Music
1 HEARD A RUMOUR
Matt Aitken (PRS), Sarah
Dailin (PRS), Siohhan Fahey
(PBS), Mike Stock (PRS), Peter
Waterman (PRS), Keren
Woodward (PRS)
All-Boys USA Music,
Wamer-Famerlane Pub. Corp.
1 JUST CAN'T STOP
LOVING YOUX
Michael Jacksoa
: Mijat Music
-~ FLIVE FOR YOUR LOVE
Alian Rich, Steve Werfel

Besema Wes! Musie; Nelana

= Music, O’Lyric Music,
simeworks Music Company
“FTHINK WE RE ALONE NOW
Ritchie Cordel:
= Longitude Musie Co.
FVE BEENJN LOVE BEFORE
* Mick Van Eede{PRS)
Virgin-Sonys, Inc.

1 ‘WANT TO BE YOUR MAN
Larry Troutman,
Roger Troutman

Saja Music-Lompany,
Troutman’s Music
LA BAMBAA »
Ritchie Valens
Watner-Tameriane Pub. Corp..
Picture Our Music
LIES
Jolyon Skinnes
Jo Skin Music,
Willesden Music, Inc.
LITTLE LIES
Christine MgVie
Fleetwood Mac Music
LOST IN EMOTION
Pau! Anthony, Baby Gerry,
B-Fine, Bowlegged Lou, -
- Curt-T-T; Shy Shy
Forceful Music, My My Masic
Publishing, Inc.,
Willesden Music, Inc.
MAKE IT REAL
Rick Kelly
_Rick Kelly Music
MAKE ME LOSE CONTROL
Exic Catmen, Dean Pltchford
Eric Carmen Music,
Island Music, fnc.,
Pitchford Music

MARY'S PRAYER
Gary Clark (PRS)

Warner-Tameriane Pub. Corp.
MONY MONYx &

Bcbby Bloom, Jitcki2 Cordell,
Bo Gentry, TommyEjames
Longitude Musfe Co.
NEVER.DIE YOUNG
James Tayler
Country Road Magic, Inc.
‘MEVER GONNA GIVE YOU UP
Matt Aitken (PRS), Mike Stock
(FRS), Peter Waterman (PRS}

All Boys YSA Music
NO ONE IN THE WORLD
Kenneth Hirsch
ATV Musie
ONE GOOD WOMAN
Patrick Leonard’
Johnny Yuma Music
ONE HEARTBEAT» «
Brian Ray, Steven R. LeGassick
Bright Ray Mssic,
Chube Mus’e,

Le Gassick Publishing Co. ,
Somkey Music'Company
1-2-3
Gloria Estefan, Ki<i Garcia
Foreign imported Productions
and Pubuishing, Inc.
PAMELA
Joseph Williams
Jogi Wimball Music,
Texascity Musme, inc.
PERFECT WCRLD
Alex Call
Lew-Bob Sangs
PIANG IR THE DARK
(CRY JUST A LITTLE)
Jeffrey Bennet Hull
Dwarf Vllage Music
RHYTHM IS GONNXGET YOU
Gloria Estefan, K ki'Garcia
Foreign Imperted Productiors
and Publishimg, Inc.
ROCE STEADY
Kenneth “Batyface” Edmonds,
Antonio “L.A." Reid,
Boaz Watson
Hip Chic Music, Hip Trip Music
Co., Midstar Music, Inc.,
Splash Bown Music
ROLL WITHIT
Will Jennings,

Steve Winwopd (PRS)

Blue Sky Ridex Songs,
Warner-Tamerlane. Pub. Car.,
Willin’ Davig Music

—~

SEASONS CHANGE
Lewis Ma-tinea
Panchin Publisking, Screen
Gems-EM Music, inc.
SHATTERED DREAMS
_ Clark Datchier (PRS)
Virgin Songs, ixc.
SHE'S LIEE THE KD
Patrick Swayze, Stacy Widelitz _
Plainview [Nner Music,
Very Tory Music
SIGN YJUR NANIE
Terence Trent D'Arby (PRS)
Virgin Songs, Tsc.
{SITTIN' GNj THE DOCK
OF THEBAY x4 xx
Steve Cropper. Otis Redding
Irving Music, Inc.
JOGETHER FQREVER
Mat; Aitken (PRS), Mike Stock
{PRS), Peter Waterman (PRS}
All Boys GSA Mesic
TWO GCCASIONS
Kenneth “Babyface” Edmonds
Dee Brista!, Sicney
Dewayne Johasos
Hip Chic Music, Hig Trip Music
Co., Mister Joansea's Jams
Music, Imcarperated
VALERIE
Will Jennings,

Steve Winwood [PRS)
Blue Sky:Rider Songs,
Warmer-Tameriane Fuls. Corp..,
Willin" David Bysic
THE WAY YOU: MAKE ME FEEL
Michae! Jackson
Mijae Music
WHAT HAVE | DOKE
TO DESERVE THIS?

Aliee Willis
Streamline Reoderng Music,
Texascity Musi€ tc
WHEN SMOKEY SINGS
Martia Fry {PRS;,

Mark White (PRS)

Virgin Scngs, Inc.

WHY DOESJT HAVE TO BE
{WRONG OR RIGHT) %%
Randy Sha-p
Rumble Seat Music,
Warner-Tamertane Pub. Corp.
WISHING WELL
Terence T-ent D’Achy (PRS)

Virgia Sengs, Inc. -
* % secord award
dx vk fourth award
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(Continued from page 10)

you've seen for a PD job at album
WRKI Bridgeport, Conn., mean that
PD Ray Graham is being moved into
the program administrator job con-
centrating research and systems . ..
Ceacer Gooding, former PD of ur-
ban WQOK Raleigh, N.C., is now
PD/mornings at AM rival WLLE.

PEOPLE: After 13 years and two
different stints at urban WBLS New
York, veteran morning man Ken
“Spider” Webb is gone, setting off a
series of shift changes at the station.
Midday man Lawrence Gregory

Jones moves to mornings. Part-timer
Charlie Burger takes middays. And
p.m. driver Fred Buggs and night
jock Sergio Dean switch shifts. The
new lineup is the first major change
by PD Ray Boyd, who'll also take the
station’s music “in 2 more adult direc-
tion. We'll still play rap, but there’ll
be less of it.”

After several days of being known
on-air only as “The Guy After Dick
Purtan,” former WHYT Detroit jock
John Lodge is now doing middays on
crosstown top 40 WCZY (Z95.5) as
David Hunter. He replaces Jeff Jen-

newsline...

ACKERLY COMMUNICATIONS has agreed in principle to buy RKO General’s
WAXY Fort Lauderdale, Fla., for $21 million. RKO tried to sell WAXY to
Evergreen Media last fall for $24 million, but that deal fell apart—partial-
ly because RKO was unable to settle with its license challengers—before
a contract could be signed. Ackerly owns five other stations.

GROUP W BROADCASTING has agreed to sell two FMs—KODA Houston and
KJQY San Diego—to Metropolitan/Legacy Broadcasting co-chairman
Robert Sillerman for an estimated $32 million, contingent on a larger deal
between Group W and Metropolitan/Legacy (Billboard, April 29). In addi-
tion, Legacy’s KDWB-AM-FM Minneapolis are no longer part of the
Group W/Sillerman deal but will be sold separately.

CHARLES MICHELSON INC. has added two VPs: Bob Michelson, based in New
York, and Steve Michelson, based in San Francisco. The company will be
known as Charles Michelson & Sons.

nings, whose MD duties are now be-
ing split by PD Gary Berkowitz and
APD Michael Waite ... Lou Adler,
most recently president of N/T con-
sultancy Eagle Media, joins WCNN
Atlanta’s morning team; Adler con-
sulted WCNN'’s change to N/T last
fall ... A week after being displaced
as PD of WGHT Baltimore (now
WWIN-FM), Zak Szabo joins top 40
WBZZ (B94) Pittsburgh for nights.

The fight over WHFS Washington,
D.C., personality Damian Einstein
continues. Now album rival WJFK is
airing a promo by p.m. driver Cerphe
asking that Einstein be reinstated to
his airshift. Einstein—whose speech
has been impaired since a 1974 car
crash—came off the air recently, os-
tensibly because he had been promot-
ed to APD.

Cerphe worked at WHFS in 1970-
78. Before joining WJFK, he worked
at another Washington album outlet,
WWDC-FM (DC101). With the recent
addition of DC101 overnighter Vinny
Brewster, four of WJFK’s six on-air
staffers now come from that station.
The only one not to make the transi-
tion directly was satellite-delivered
morning man Howard Stern.

At crossover WQUE New Orleans,
20-year-old Chuck Fields joins for af-
ternoons from weekends at top 40
KKLQ (Q106) San Diego as PD Bob
West comes off the air. Meanwhile,
after only a few weeks at top 40
WAPW (Power 99) Atlanta, Hurri-
cane Eddie Munson rejoins former
WQUE PD Jay Stevens for nights at

KOY-FM (Y95) Phoenix ... After a
month, Jeff France is out at album
WAZU Dayton, Ohio, leaving PD
Jim Levin with a morning opening
... Sunny Joe Stevens adds MD
stripes to his p.m. drive duties at top
40 WMGZ Youngstown, Ohio, replac-
ing Dancin’ Doug Night.

EVENTS: Top 40 KXXX-FM (X100)
San Francisco insists this isn’t a sta-
tion-sponsored hoax. After signing
on with a showing of billboards read-
ing ‘““Hits Happen [on the ] New
X100,” the station found two of its
boards changed recently to read,

“Shit Happens—New Exxon.” The
station later received a press release
from the Billboard Liberation Front
(no relation) declaring that “in a show
of solidarity with our beleaguered
and unjustly maligned corporate
comrades at Exxon Corp.,” it had de-
cided to “re-enter the vital field of
outdoor advertising improvement.”
The billboards were restored before
the station could get a picture.

Assistance in preparing this col-
umn was provided by Jeff Han-
nusch, Bill Holland, Peter Ludung,
and Craig Rosen.

FCG Mulls License Process
Hands Off On Convicted Owners?

BY BILL HOLLAND

WASHINGTON Does broadcast
deregulation stop when the FCC re-
news or approves the license of a
station whose owner has been con-
victed of drug trafficking? Is such a
conviction outside the purview of
the commission’s touted ‘‘hands-
off” style under former chairmen
Mark Fowler and Dennis Patrick?

Those are the questions facing
the FCC ever since Williamsburg
County Broadcasting Corp. applied
for renewal last year for its 5-kilo-
watt AM, WKSP Kingstree, S.C.
The commission approved the re-
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newal in November, never investi-
gating a reference in the renewal
application to the fact that company
president Gregory Knop is serving
a five-year jail term for cocaine dis-
tribution.

But now an embarrassed FCC is
faced with another application from
Williamsburg—for a license swap
from AM to FM—and this time the

(Continued on page 16)
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OLDIES FMS BATTLE FOR AIR SPAGE

(Continued from page 10)

the exclusive station for Disneyland’s
Blast to the Past, and we’re doing our
pet parade again this year—basically
the same stuff we've always done.”

Similarly, KODJ PD Kurt Kelly
says that on his station testimonial
promos, when listeners specify K-
Earth as the station they switched
from, he bleeps out their call letters.
“We just want to be the best-sound-
ing oldies station in America. We're
not specifically after K-Earth, [oldies
AM] KRLA, or KOST.”

DROOL IN THE SUN

Yet, despite PDs’ protestations to
the contrary, there are incidents of
on-air sniping between oldies outlets
similar to those found elsewhere.
Early in its format change, WIMK’s
Price says WFYR was running a
promo referring to WIMK’s veteran
jock staff as “drooling old men who
scream at you” and another that ac-
cused it of playing ‘“‘songs your
grandparents used to listen to.” “We
chose not to be drawn into an on-air
battle and after three to four weeks,
they dropped it,” he says. Lee says
that he was not comfortable with the

promos and pulled them when he ar-
rived last winter.

KLDE PD R.C. Rodgers is one of
the few PDs who will acknowledge
following his competitor, KFMK,
saying ‘‘they sneeze and we wipe our
nose.” During the winter book, both
oldies FMs ran “live free” promo-
tions where KFMK paid bills for a
number of listeners and KLDE gave
a grand prize of $25,000 to one win-
ner. KFMK PD John Stevens claims
his contest was on ‘‘probably two
weeks before theirs.” Rodgers insists
that KLDE was a few days first and
that KFMK’s contest was “a block-
ing move.”

(In Chicago, both WFYR and
WJMK are running the traditional
listener-voted top 500 countdown on
Memorial Day. Lee, however, dis-
misses that as something both sta-
tions “‘stumbled onto independent-
]y‘n)

Perhaps the bloodiest fighting,
however, took place in Philadelphia,
where CBS’ WOGL fought a war of
attrition with WIOQ, then owned by
Outlet, that lasted from November

(BROADGAST SERVIGES

LET US PAY YOU
WHILE WE TRAIN YOUR
FUTURE EMPLOYEES

Call The Columbia School
of Broadcasting.
Steve Slutzah

800-32-RADIO

Or in California call collect;
213-469-1677

FULL SERVICE AC, AC &
MOR PD'S--

We have several great jingle packages
available that have proven track records
in markets like Chicago and Milwaukee.
These packages cost thousands of dol-
lars to produce originally but are avail-
able in some markets at a fraction of the
original cost. Id’s, jock jingles, talk show
bumpers, promo beds, news themes and
more! These packages were produced
by our award winning company and fea-
ture the best singers and musicians in
the country. For more information call:

Terry Sweet & Associates, Inc.
(414) 771-6505

GET YOUR MESSAGE
TO KEY RADIO
STATION PERSONNEL.
PLACE YOUR AD
TODAY.

CALL
1 (800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE
1 (212) 536-5174

JAY LENO

Doesn't use ghostwriters but then again HE doesn’t

have 1o come up with new material every day. For

FREE details on GHOSTWRITERS comedy and
sound effects, write on statian letterhead to:

GHOSTWRITERS
2301 Unity Ave., N., Dept. BB
Minneapolis, MN 55422 or call

(612) 522-6256 anytime!

—— TELE-JOKE —
A WEEKLY/DAILY Joke Service

Pre-tested, topical one-liners.
Jokes by Fax or mail.

For a free sample call (209) 476-1511
or write: TELE-JOKE, Suite 33-376,
4555 N. Pershing Ave.
Stockton, CA 95207

RADIO HUMOR
PERSONALIZED AND GENERIC
Material to fit your needs. Wide variety in-
cluding song titte humor (country). Send for

free sample and rate schedule.
Rathbone Comedy Services
12 Martin Ave.
Salem HN 03079

AFFORDABLE QUALITY
Promos-Sweepers-Power ID's
Custom Promotional Packages
Put our major market team to work

“ { for your station!
;?O (713) 242-4171
cnunv: SERVICES

PROGRAMMING/MANAGEMENT
A good consultant can make a DIFFERENCE.
For critiques, motivation, staff training, market
analysis & much more!
Dependon....
DONNA HALPER
AND ASSOCIATES
304 Newbury Street, Suite 506, Boston, MA 02115
617-786-0666
9 YEARS OF RESULTS!

‘yu.’[ 30" o[)“qui.. "’

FUNNY - CLEAN - USABLE ’“EEUS;E”"L"

MONTHLY JOKE SERVICE LETTERHEAD
P.O. Box 2333, Denton, TX 76202

or Call 24 Hr. 817-382-2275

1987 until January 1989. During that
time, CBS FM VP George Sosson
says, the market’s advertising time
buyers “were in the driver’s seat.
Philadelphia is not known for being
one of the better rate markets in the
country; they used to pit the two of
us against each other and just drive
the rates into the ground.”

Against that background, Sosson
says, “there was a lot of mudsling-
ing, mainly among salespeople. When
you’re down and out like both sta-
tions were, you start to do dumb
things that you really shouldn’t do.
They stole one of our salespeople. We
stole one of their jocks.”

WAR: WHAT IS IT 600D FOR?

The Philadelphia war raises the
question of whether the oldies for-
mat, having only recently come into
its own on FM, can support a rivalry
on that band. In Chicago, WIMK was
down 4.2-3.4 this winter, although
WFYR had only a 1.9-share 12-plus
overall, In Detroit last fall, WKSG
had a 3.4 to CKMR’s 2.1; this winter,
both were down sharply. In Albany,
both FMs are behind AM format
leader WTRY, which has also fallen
5.5-3.6 since their debuts.

Those numbers would tend to sug-
gest that second FMs have a spoiler
effect—lowering the numbers for ev-
erybody. While Sosson readily ac-
knowledges that WOGL could not
have made a respectable living under
any circumstances without WIOQ’s
departure, he also says that because
L.A. is the country’s No. 1 revenue
market, “The degree of audience suc-
cess needed to produce profits can be
less than in Philadelphia and the re-
turn can be huge.”

“We're going to expand the mar-
ket. We don’t expect K-Earth to take
a major bath because of us. In our
weekly research, they’re holding
their own, yet we’re growing like
wildfire,” Sosson says.

‘““We’re pretty much sold out
through July at this point,” adds Kel-
ly. “So it’s not a question of whether
the revenue is there. Look at all the
years when [album rockers] KLOS
and KMET were duking it out. I'm
surprised how long the market has
gone without two oldies F'Ms because
it's a very viable format.”

“It’s not as crowded here as it was
in Philadelphia, but it’s getting to
that point,” says KLDE’s Rodgers.
“People notice that we're-still going,
and that classic rock KZFX is still go-
ing, and the lights are still on in all
our towers, and think maybe they
should jump on the bandwagon too.”
Even before the Exxon tanker spill
boosted oil prices, Rodgers says “al-
most every station was sold out two
to three weeks in advance. It's like
somebody just turned on the spigot.”

In Chicago, market observers had
thought that WIMK might get some
relief from WFYR’s imminent take-
over by Summit Communications.
Now, however, sources close to Sum-
mit say WFYR will remain oldies for
the foreseeable future following the
ownership change.

WJMK'’s Price would be much hap-
pier without WFYR. “Undoubtedly,
every listener that bounces between
the two stations now would be here all
the time. It would be much easier to
crack a four-share without them.” But
he also says, “In the overall scheme of
things, they haven’t negatively im-
pacted us to any great degree.”
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commission is mulling whether its

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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413 . .
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SIRE LP CUT/REPRISE ing $8,097,407. Of the 98 stations
NEWD | 1 | PRAYVING TO A NEW GOD e reporting to Statistics Canada for
NEWp | 1| | NEEDALITTLETASTEOFLOVE  THE DOOBIE BROTHERS the survey, 58 made money and 40
CAPITOL LP CUT Jost. Other places where winners
COUGAR MELLENCAMP .
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a9 | a1 | 29 | 15 | DOWNBOYS WARRANT the wide edge of winners to losers
FREE FALLIN' TOM PETTY in the last-mentioned area, howev-
W | 4425 | mawar er, overall profits were only

$1,854,297.) KIRK LaPOINTE

crimes. The recently enacted law
contains a provision that gives fed-
eral judges the right to revoke for
five years any federal licenses for
drug convictions.

The commission is also now say-
ing that staffers should have looked
a little closer at the WKSP applica-
tion, which described Knop’s of-
fense as being “of a nonbroadcast”
nature.

USER FEES MAY JUMP
Just as critics predicted, the fees
that the government, through the
FCC, charges broadcasters to pro-
vide services may soon rise—by as
much as the consumer price index
percentage since April 1986, the
time the fees were made part of the
budget act. Those broadcasters
who have gone through commission
proceedings for any number of ser-
vices know that prices are getting
steeper. A construction permit for
an AM, for example, now costs
$2,000, as do such major actions as

changing location or class.
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Now the FCC, in a report just
submitted to Congress, is suggest-
ing that some of the fees—it doesn’t
spell out which—might be subject
to the rise in the CPI, which in-
creased by 12.6% since April 1986.
The commission emphasizes that
the adjusted fees are not yet in ef-
fect, and won't be in place until Au-
gust at the earliest, and probably
not until the fall.

NEW REQUIREMENTS FOR FORM 301

The FCC will soon require addi-
tional financial, ownership, and inte-
gration information in its Form
301—the form used by applicants
for new-construction permits that
critics of the comparative renewal
process say is also used by “nonseri-
ous challengers” who are more in-
terested in “buyout” money than
actually challenging a licensee and
taking over a station. The revised
301 is part of a series of commission
initiatives begun this spring to clean
up abuses in renewal hearings and
new-application proceedings.

MODERN ROCK ™cks-

. g'_ Compiled from Commercial and
“ m L
s 55 io Q% TITLE College Radio Airplay Reports. ARTIST
I | ¥ | X2 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
. *x NO. T % &~ - ”
t | 1| 1 | 7 | FASCINATION STREET : THE CURE
- ELEKTRA 769300 =5 weeks at
2 2 2 5 SO ALIVE LOVE AND ROCKETS
RCA 8956
3 3 3 8 FIRE WOMAN THE CULT
. SIRE LP CUT/REPRISE
4 4 6 6 NINETEEN FOREVER JOE JACKSON
ALM 1408
5 7 7 7 MONKEY GONE TO HEAVEN PIXIES
4ADLP CUT/ELEKTRA
ARDRUM
6 | 10|20 | 3 [ ESRORIMBUZZ WIRE
7 15 _ 2 TROUBLE ME 10,000 MANIACS
ELEKTRA 7-69298
8 6 4 9 THIS TOWN ELVIS COSTELLO
WARNER BROS. LP CUT
9 5 5 1 GOOD THING FINE YOUNG CANNIBALS
IR.S. 53639/MCA
EE A LITTLE LIGHT BOB MOULD
0 |18 | 2|3 | WG
SUBOCEAN TOM TOM CLUB
n | 13| 0| 6 | SHROCE A
12 9 13 4 PET SEMATARY THE RAMONES
SIRE LP CUT/WARNER BROS.
13 8 9 4 SHE GIVES ME LOVE THE GODFATHERS
EPIC LP CUT/E PA.
XTC
“ |2 | — | 2 | GNGEORA DAY
GOIN’ SOUTHBOUND STAN RIDGWAY
15|75 | 4 | SO
16 12 29 3 ImSMIISsYOUR LAND SIMPLE MINDS
17 19 _ 2 grt‘Ar?T‘l\CDLEXUT ADRIAN BELEW
SESSIO XYMOX
B 16| 2 | 5 | OBSESSION.voon
19| 1| 12|z | N R seos NEW ORDER
PUBLIC IMAGE LTD.
2 | NEWp | 1 | DRAPFQINTED
21 22 I 22 3 EVERYTHING COUNTS DEPECHE MODE
SIRE LP CUT/WARNER BROS.
TEN THE THE
2 | NEWD | 1 | [HEBEATEN GeNERATION
23 14 l 3 9 §V(T)PLJPECTH|NG TO SAY THE CONNELLS
2% NEW) 1 EJMP?['))ER THE GOD TIN MACHINE
% 27 2 4 gg?_g§u¢/ggALLET CONCRETE BLONDE
'S A WOLF CATERWAUL
% | 8| 2% | 6 | WESENR
EDELWEISS
7 | % | 2| 3 | BRNGMEEDELWESS
HAKE THAT COSMIC THING B-52'S
28 | NEWp | 1 | SHAKETHAT COS
HOUSE OF FREAKS
23 | REENTRY | 5 | SUNGONEDOWN
SWANS
0 | NEwn | 1| D

Biitboard, copyright 1989.
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Signature
B%megt{ﬁs 26 Overseas - 1 year

mon
01 year (51 ,SSL?S:J)eS) 5192 O Australia & New Zealand (Airjet) $290
=] ? years“g 02 issues) 290 O Central America & Caribbean (Air Mail) 275
01 year (First Class) 275 O Mexico (Air Mail) 275
5 b
Alaska (First Class Only) 275 0 South America (Air Mail 335

gaé‘ran?nths si15ug, O Continental Europe (Air Mail)+ £165
01 year 185 U.S. O Asia, Africa & all others (Air Mail) 410
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R
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O I do not wish to receive promotional material from other mailers.
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J 30-Only records, CDs, prerecorded
and blank tapes

] 31-Only Video or computer
software

] 33-Records, CD's, tapes and video
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software and accessories
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(O 36-Convenience Stores
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0O 38-variety/General Merchandise

0 39-Book Stores

(3 40-Other Retailers

Distributors
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[ 45-Record, CD, tape, video or
computer software
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Radio/Broadcasting

[0 50-Radio Programmers, Music
Directors, General Mgrs., Air
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