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‘Pirate’ Gomes On Strong,

BY SEAN ROSS

NEW YORK While the newly re-
leased spring Arbitron ratings con-
tain comeback books for market lead-
ers WHTZ (Z100) New York and
KPWR (Power 106) Los Angeles, the
biggest news this time may be the
station that tied for fifth in L.A.

In its first full book, Scott Shan-
non’s “rock 40” KQLZ (Pirate Radio)
Los Angeles finished first in subur-

Indies On Ice As
Major Labels Get
Dance Fever

This story was prepared by Bill
Coleman and Bruce Haring.

NEW YORK The surging major-la-
bel interest in dance music appears to
be leading to a growing conservatism
among some independent labels.

Plagued by the traditional indepen-
dent handicaps of tight budgets,
small staffs, and low profiles—and
now battling the increased financial
support of dance music by large la-
bels—indies are apparently reducing
the number of acts they sign and pro-
mote.

‘““We can take less risks these
days,” says Apache Ramos, director
of promotion and A&R for Criminal
Records, whose artists include Ellis
D. ““We can’t take on as many
groups, because we have to live and
die with the group. And we’ve been
dying a lot.”

“We're definitely being more selec-
tive and more careful in what we're
putting out,” says Mickey Garcia,
founder and VP of the MIC MAC la-
bel, whose artists include Cynthia

(Continued on page 83)

ban Orange County and third in the
nearby Riverside/San Bernadino
markets and left a considerable mark
or several of L.A.’s other major play-
ers. KQLZ was up 2.7-4.3 12-plus-
overall, while top 40 KIIS-AM-FM

o Pioneering PD Rick Carroll dead
at 42. See story, page 6.

was down 7.1-5.2—moving it from
second to fourth place—and album
KLOS fell 4.6-3.8.

While those stations had been ex-
pected to lose some audience to a new
rock-leaning top 40, there was also
some surprise fallout. Modern rock
KROQ—a station once built on the
same sort of on-air outrage that Pi-
rate has been using lately—was
dewn 3.0-2.3 and lost more than a
point in its one-time stronghold of Or-

(Continued on page 80)

Stones’ Flat Fee Angers Promoters
WHTZ Regains N.Y. Power Some Say They Will Pass On Tour Dates

This story was prepared by Bruce
Haring, Thom Duffy, and Melinda
Newman.

NEW YORK The Rolling Stones
may tour without the support of
many top concert promoters because
of producer demands that local pro-
moters accept a flat fee for their ser-
vices rather than the traditional per-
centage of the net.

In a cost-cutting move apparently
spurred by its tour guarantee to the
Rolling Stones—estimated at $55 mil-
lion-$70 million—Concert Produc-
tions International of Toronto has of-
fered local promoters a $25,000 flat
fee for their services. CPI is produc-
ing the Canadian portion of the tour
in conjunction with Labatt’s Brew-
ery; in the U.S,, CPI is working with
media sponsor MTV. An additional

ADVERTISEMENTS

tour sponsor is still being sought.
Some promoters have passed out-
right on the show, outraged by what
one source estimated as a $30,000 dif-
ference in profits between the flat
fee and the net percentage. But most
are unwilling to admit publicly that

they will not promote the Stones.

At the same time, several promot-
ers who decry the flat fee in major
markets are accepting it for shows in
smaller cities. Others take a more
open-minded approach to the flat fee

(Continued on page 83)

Soundtrack Selling With A Vengeance

‘Batman’ Does Right Thing

This story was prepared by Melin-
da Newman in New York and
Dave DiMartino in Los Angeles.

NEW YORK Not only can Batman
beat the Joker, it seems that musical-
ly the Caped Crusader has it over
Ghostbusters and Spike Lee as well.

-

Jason and the Scorchers roared out of Nashville in the mid-"80’s
with fire-and-brimsstone fervor and incendiary rock’'n’rol! firepower.
They're 2.2. Top meets Hank Williams, Jimmy Swaggart meets
Jerry Lee Lewis at his teenage cousin's house, Ronnie Van Zant
burning down the Sex Pistols practice room. Their much-anticipated
new album Thunder And Fire features the single “Find You.” On
A&M Records, Compact Discs and BASF Chrome Tape. (SP 5264)

pls LA SO

SElf

Age. On Tommy Boy.

DE LA SQUL. Of the soul. Black medallions. No gold. Their nea™-
platinum album 3 Feet High And Rising(TB 10~ 9) has just
spawned another multi-format smash with “Say No Go”(TB 93¢).
The critics have hailed De La Soul as “The Sergeant Peppers of
Rap.” With five 31 Billboard chart positions uncer their belt, De La
Soul are making hip-hop history. This is the dawn of the DA.LS.™.

In just three weeks, the “Batman”
soundtrack by Prince has flown to
the top of Billboard’s Top Pop Al-
bums chart, making it one of the fast-
est-rising soundtracks ever on that
list (see Chart Beat, page 10).

Every retailer surveyed by Bill-
board confirmed that it is the No. 1
selling album, soaring over other
product, including hot soundtracks
from “Ghostbusters II"” and Spike
Lee’s “Do The Right Thing.”

“It’'s a smoke monster,” says Jeff
Cohen, assistant to the head buyer
for the 82-store Strawberries Re-
cords chain. “It was our No. 1 record
for the first two weeks out of the
box, and it has the potential to be the
biggest record of 1989.”

At Amarillo, Texas-based Western
Merchandisers, the brisk-selling
“Batman” soundtrack is beating its
nearest competition by a 2-1 margin
on cassette and by 25% on CD, says
Steve Marmaduke, VP of purchas-
ing.

The chain also went very quickly

(Continued on page 82)
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“Angel Eyes,” bullets to

THE HiT SINGLE THAT’S EXPLODING ACROSS AMERI
, 3 1 JEFE R

The artist development story of the year continues to build as
the top of the pop charts. See The Light, their critically acclaimed debut album is near
gold in the U.S. and platinum worldwide, almost a year since it was first released.
An extraordinary artist and a strong company commitment. That's the Arista advantage.

© 1989 Arista Records, Inc, a Bertelsmann Music Group Company. AR‘sm

ADVERTISEMENT
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PLATINUM...SO

WHAT YOU SAYIN

It’s the hottest thing in RAP as L..L. Ccol J, the Prince Of Rap, and Slick Rick, the Cool Rule
PLATINUM with their new albun:s! And they’re about to detonate the hottest live show of t
the NITRO TOUR!

Chicago, IL
Rochester, NY
Pittsburgh, PA
New Haven, CT
Providence, RI
Fayetteville, NG
Augusta, GA
Mobile, AL
Nashville, T
Atlanta, GA
Greenville,

Winston/,
Washing
Norfol
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L. LU ‘ Sl.lCK RICK
« s EXPLODE!

L.L. Cool J, multiple-platinum
artist is back with a venge-
ance with his runaway/
smash album, “Walking

OC 45172
With A Panther,” —now
platinum!
Radio is insane for his
already gold single,
I'm That Type Of Guy —now
38l685C2
watch the hysteria build as
L.L. Cool J (a/k/a L.L.) takes

the Nitro Tour throughout

the ULS. Produced by L.L.CoolJ

L.L. COOL J's “WALKING WITH A PANTHER.” THE PLATINUM PLUS ALBUM JUMPING #41 TO #15 TO #10 ON
BILLBOARD’S POP CHARTS. #1 ON BILLBOARD’S BLACK CHARTS.
SLICK RICK’s ““THE GREAT ADVENTURES OF SLICK RICK.” PLATINUM PLUS.

When yoo

LIVIN’ LARGE INTHE’S80S. GETTIN’ PAID IN THE’ 90S.
ON DEF/JAM COLUMBIA CASSETTES, COMPACT DISCS AND RECORDS. s L

“Columbia,” ¥ are trademarks of CBS Inc. ® 1989 Records Inc.



www.americanradiohistory.com

is going to capture
the hearts of
critics, radio, retail,

and fans alike.

Her talent, an inspiration Various selections produced by
5 2

Her voice, a work of art Narada Michael Walden for Perfection Light Productions,
s 5

1
Very soon
a young woman
~ It's going to take Nick Martinelli for Watchout Productions, Inc.,

Jellybean for Jellybean Productions, Inc.,

“Sweet Talk” to get

Gary Brown for G.V.B. Productions and Wesley Naylor,

AN

it started.

and Elliot Wolff.

Then we won’t have

to say a word. Management:

Reach Entertainment
Kery Davis
Vy Higginsen

D’ATRA HICKS. THE SELF-TITLED DEBUT ALB

4989 CAPITOL RECORDS. INC.

www americanradiohictorv com
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SPOTLIGHT ON NEW MUSIC

1989 is shaping up as the year of glasnost rock. Talent editor Thom Duf-
fy reports on the wave of Soviet signings to U.S. iabels.

MODERN ROCK: STILL ON A ROLL?
Though the modern rock genre has gotten a lot of attention from labels
and the trades, radio has been slow to keep pace. Billboard's Sean Ross
and Melinda Newman report on the progress.

Page 53

Follows Page 60

VESTRON GETS FINANCIAL SHOT IN ARM

Financially troubled Vestron Inc. says it has found the financing it will
need to continue operations. The company, which laid off 140 workers
from its film-making arm, announced plans for a $65 million credit facility
from two banks. Billboard’'s Al Stewart reports.
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VID DEALERS GRAPPLE WITH NEW LAWS

The proposed federal obscenity legislation is heating up Video Software

Dealers Assn. chapter meetings around the country. And in several
_ states, vid dealers are dealing with state laws that attempt to regulate

violent and X-rated product. Earl Paige has details in Store Monitor.

French Tax Dip Lifts Sales; Belgian Boost Slower

Dutch Market Buoyed By GD Surge

This is the third installment of a
siz-part international survey of
sound carrier sales. This week,
Bittboard covers Holland, France,
and Belgium.

AMSTERDAM Although its domi-

nance of the Dutch market was bare-

ly challenged by the advent of the

cassette, the vinyl LP is fighting a

losing battle against the fast-charg-
ing CD.

GI on n l Most key execu-
tives in the Dutch
record industry
believe that the

upDATE LP will lose its im-

. pact over the next
three or four

years. It has lost more than 70% in
sales since 1978.

“There are two important ques-
tions on the future of the LP,” says
Rob Edwards, MD of the NVPI, the
umbrella organization of the audio
and video industries in the Nether-
lands. “How long will the consumers
be interested in this configuration
and will the record industry honor
that interest? Record stores are less
willing to stock many vinyl albums
these days, and a growing amount of
classical music is only available on
CD.”

Richard Denekamp, GM of CBS
Holland, reports a fall of nearly 40%
in the LP results last year for his
company compared with 1987. He ex-
pects a 50% dip this year.

“Nonetheless, 1 think it will be an-
other five years before it disap-
pears,” adds Denekamp. “There will
always be small production units

making vinyl LP recordings.”

In contrast, the CD is regarded as
the savior of the industry. Holland is
one of the four European countries
where the CD made a simultaneous
debut, and the Dutch market has one
of the highest CD hardware penetra-
tions in Europe.

“The large gross of the Dutch rec-
ord business in 1987 and 1988 is main-
ly due to the booming CD sales,”
says Edwards.

Freddy Haayen, managing direc-
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LOS ANGELES Sources claiming
to be close to the negotiations say
119-store Atlanta-based Turtles

Pt

fers from at least three firms—
W.H. Smith, Shamrock Holdings, *
and The Reeord Bar. . ®
Brian Poehner, director of pui-
chasing at Turtles, says, "It’s aru-
mor. That's all:we’re saying about
t-” o ¥
Most sources are less surprised
that Turtles eould be selling out
than that word of thé negoliations
hasz leaked. No sources cloze to Tur-
tles would comment for the record;
the firm has been generally tight-
lipped about its business affairs

"~ Atfanta’s Turtles Chain - -
‘Said To Be.On The Block- .

x» ‘6’3

Records & Tapes is considering of-

« of 1%unit mall chain Wee Three in

tor of CNR, Holland’s leading inde-
pendent record company, predicts the -
CD beom will last another two years.
“It has had a giant impact on the
industry in Holland and many other
places,” he observes. “What worries
me is the price level. I say it shouldn’t
dip too much further because other-
wise the record companies and other
interested parties won’t make
enough profit.”
CD video is not expected to match
(Continued on page 73)

T

K

sinee 1t3 m.qu:sﬂ,mn by (‘lmton
Holdings, & low-key ‘White Plains,
s N.Y -based financial firmé R

Of the three suitors, obsérvers
,are most excited ahout W.H. Smith‘*
“which owns the 2T2-store Our Price
UK. chain and which just entered |
the 175, markét with the purchase

Philadelphia (Billboard, Feb. 25).
The*firm also owns 300 airport
newsstands and 200 bookstores in
. North America and has maml;amt'd
a Toronto office for 38 years, g
W H. Smith, according to observ-
ers, could be rushing to expand its
V.S position in view of announced
plans for the opening of U.S. stores
by UK. rival HMV Group (Bill-
(Continued on page 3()

)

GBS Special Products Rolls On MGM Track

Refurbished ‘Wizard’ To Launch Album Series

BY IRV LICHTMAN

NEW YORK CBS Special Products
will have access to 200 soundtracks
from the MGM film library, starting
off with a 50th anniversary release of
the score to “The Wizard Of Oz” in
August and at least 50 titles by the
end of 1990.

While acknowledging this as the

third or fourth repackaging go-
around for many of the albums—ini-
tially on MGM Records and on MCA
Records over the last three years—
Al Shulman, CSP senior VP, says up-
grading will be the order of the day in
bringing his versions to market.
This involves additional songs and
music to be added to releases where
available; the cleaning and digital

BY JANINE McADAMS

NEW YORK Rivalry between top
MCA acts Guy and New Edition
during a co-headlining national tour

ing in the fatal shooting of a mem-
ber of Guy’s security team. One
man is being held for murder, an-
other is seriously injured, and four
others are charged with conspiracy
to commit aggravated assault.

The incident occurred in Pitts-
burgh, where the groups were to
appear as part of the Budweiser Su-
perfest with several other acts at
the Pittsburgh Civic Center.

Killed in the incident was Guy se-
curity chief Anthony Bee, 32, of
Buffalo, N.Y. Ronald Byrd, New

New Edition/Guy Tour Rivalry
Leaves Security Ghief Dead

exploded in violence July 9, result-"

Edition’s production manager, has
been charged with criminal homi-
cide and is being held by Pittsburgh
police. A court hearing is scheduled
for Wednesday (19).

Pittsburgh police are still trying
to untangle the web of events that
led to the shooting. Apparently, ten-
sions had been building since the
launch of the tour between New
Edition, the five-man singing group
from Boston that began its career
as teen heartthrobs with such hits
as “Candy Girl” and “Is This The
End” in the early '80s, and Guy, the
three-man outfit from New York
whose leader, writer/singer/pro-
ducer Teddy Riley, has been credit-
ed with pioneering the popular new

(Continued on page 82)

transfer of master tapes; and the up-
dating of annotation and artwork.
These tasks will be accomplished by
CSP’s in-house staffers, including
Anne Wilcox, A&R chief; and produc-
ers Russ Hornbeck and Lynne Frost.

Releases on cassettes and CDs, av-
eraging at least 60 minutes of play-
ing time, will carry list prices of $5.98
and $9.98, respectively. Many of the
original albums were released by
MGM as 10-inch LPs in the late '40s
and early '58s, which limited the num-
ber of songs or music that could be
drawn from the film track.

Shulman recently completed a five-
year deal for U.S. and Canada rights
to the tracks from the owner of the
masters, SBK Record Productions,
now part of the Thorn-EMI music
companies. Ironically, EMI replaces
CBS International as the licensee of
the catalog in the U.K., Europe, and
Japan.

“We’re very research oriented, so
we did a lot of checking on the sales
patterns of the MCA and CBS Inter-
national releases,” says Shulman,
generally regarded as the father of
major-label specialty or premium de-
partments. “We wanted to make the
deal, but we knew that much had to
be done to upgrade the quality of the
releases.”

For the second time in the special
product unit’s history, Shulman
notes, it will utilize the services of the
CBS distribution network rather than
sell direct. Previously, CSP arranged

(Continued on page 89)
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10th NMS Seen As Bigger & Better

Array Of Issues, Int’l Scene Targeted

BY THOM DUFFY

NEW YORK The New Music Semi-
nar, marking its 10th anniversary,
opens Sunday (16) at the Marriott
Marquis Hotel here with a familiar
array of issues on its agenda and a
heightened focus on music in the in-
ternational marketplace.

The seminar, first staged in 1979 as
a small meeting of industry figures

concerned with music beyond the pop
mainstream, has since become a key
stop for music professionals striving
toward and working in that main-
stream. With more than 7,500 regis-
trants expected—a 10% increase over
the 1988 meeting—organizers say
NMS has come to rival MIDEM, the
international music fair held in
Cannes, France, as a music industry
gathering (see Editorial, page 9).

BY CRAIG ROSEN

LOS ANGELES Rick Carroll, the
veteran radio programmer who es-
tablished the influential “Rock Of
The '80s” modern rock format a
decade ago at KROQ Los Angeles,
died July 10 at St. John’s Hospital in
Santa Monica, Calif., at age 42. The
official cause of death was compli-
cations from pneumonia.

Carroll programmed KROQ from
1979-83 and again from 1985-88.
When he wasn’t that station’s PD,
he operated as a consultant, and
last May he had taken on KROQ as

Rick Carroll,
In L.A., Dead At Age 42

Pioneer PD

a client again.

When Carroll joined KROQ in
1979, the then-Pasadena-based out-
let was in financial and legal trou-
ble. “It was a station with almost no
ratings whatsoever,” recalls KROQ
OM Scott Mason. But Carroll ap-
plied his top 40 background to the
station’s renegade format, taking
such novelties as Soft Cell's “Sex
Dwarf” or Killer Pussy’s “Teenage
Enema Nurses In Bondage” and
playing them with the same fre-
quency with which top 40 stations
rotated their hits.

(Continued on page 82)

According to NMS co-founder Tom
Silverman, while the seminar does
not attempt to duplicate the deal-
making environment of MIDEM, its
increasingly international focus is re-
flected this year in panels, show-
cases, and the makeup of the conven-
tion. The number of foreign dele-
gates expected is up 20%, with
significant numbers coming from Ja-
pan and Australia, says Silverman.

“We want this to be seen as an in-
ternational meeting place,” he says.

Appropriately, the keynote speech
at this year’s seminar will be given
Monday (17) by South African musi-
cian and social activist Johnny Clegg,
leader of the band Savuka, and the
nations represented by acts at semi-
nar performances include France,
Britain, Holland, Canada, Australia,
West Germany, and the Scandinavian
states. A July 14 performance at the
Palladium—on the 200th anniversary
of Bastille Day—will highlight
French and Afro-French music.

Internationally focused panels will
discuss the cultural and business im-
pact of the unification of the Europe-
an Economic Community in 1992.
Also, two informal “Face The Na-
tion” meetings with international del-
egates will be held each morning at
the Marriott Marquis.

Clegg’s speech Monday will be fol-
lowed by the presentation of this

(Continued on page 82)

Judge Hears Paramount Arguments Against Warner Buy

Time Will Tell Who Wins Merger War

BY DON JEFFREY

NEW YORK Time-Warner, Para-
mount-Time, or some other combina-
tion? The answer was still up in the
air at press time, but early specula-
tion and market activity pointed to-
ward a Time-Warner merger.

After hearing lawyers’ arguments
in Delaware Chancery Court for
more than five hours July 11, Chan-
cellor William Allen was expected to
rule by July 14 on Paramount Com-
munications Inc.’s attempt to block
Time Inc.’s proposed $14 billion, $70-
a-share acquisition of Warner Com-
munications Inc. Time’s tender offer
for Warner was to expire at midnight
Monday (17). -

The steamy Delaware courtroom
was filled with takeover-stock specu-
lators who tried to guess Allen’s deci-
sion. They relayed messages to Wall
Street yia cellular telephones and
caused Time’s stock to dive $6.375 a
share and close at $146.25 that day.
Analysts interpreted this as the stock
market’s way of saying that Para-
mount’s $200-a-share, $12.2 billion bid
for Time was probably dead.

But the arbitrageurs could have
guessed wrong. Paramount’s law-
yers were hoping to convince Allen
that Time was cheating its sharehold-
ers by rejecting Paramount’s bid and
not allowing them to vote on the
Warner buyout. The lawyers argued
that Time had put itself up for sale
when it decided last March to merge

For additional
news coverage,
see page 10

with Warner.

Whichever way Allen rules, his de-
cision is certain to be appealed—so
this ball game may go into extra in-
nings.

One day before the court hearing,
Paramount sweetened its bid by of-
fering to pay 9% annual interest on
Time shares tendered. This was de-
signed to blunt a major criticism of
Paramount’s offer: Shareholders
might have to wait up to a year to get
paid for their tendered shares, while
Paramount obtains necessary gov-
ernmental approvals for the transfer
of cable-television licenses from Time
to Paramount.

Paramount extended its offer to
July 28 and said that about 2 million
of Time’s 57 million outstanding
shares had been tendered to Para-
mount so far.

Time, meanwhile, said it had lined

up $27.5 billion in financing commit-
ments from 40 banks for its Warner
bid. Time needs $8.35 billion to com-
plete the first stage of the acquisi-
tion—the purchase of about 50% of
Warner’s shares for $7 billion cash.
The terms of the second stage of the
buyout have not been disclosed.

In other news, Time's lawyers dis-
closed a few days before the court
hearing that Cablevision Systems
Corp., a major Time shareholder, was
“actively considering” a bid for Time.
Cablevision spokesmen did not return
calls for comment.

Wall Street was skeptical about
this news. Liz Buyer, a VP and lei-
sure and entertainment analyst with
Prudential-Bache Securities, said, “It
would be quite a move for Cablevi-
sion to raise that kind of money.”

Analysts speculated that Cablevi-

(Continued on page 89)

NEW YORK Terri Rossi has
been promoted to the new posi-
tion of senior chart manager,
black music, jazz, and gospel.
Rossi, who has been with Bill-
board for three years, will contin-
ue to manage the black charts,
jazz charts, and the new Hot Rap
Singles chart. She will assume
new responsibility over the spiri-
tual gospel chart, which will con-
tinue to be managed by Sharon
Russell. Russell will take over as

Terri Rossi Promoted
To Senior Ghart Manager

chart manager for the Hot Cross-
over 30 chart.

In her new position, Rossi also
will assume greater responsibil-
ity for coordinating chart depart-
ment activities and chart-related
projects with Billboard’s editori-
al and advertising departments.

Prior to joining Billboard, Ros-
si had extensive experience in the
black music industry, working
for several labels and briefly
owning her own label.

Your Honors. Veteran music/home video entrepreneur Cy Leslie and jazz
vibraphone great Lionel Hampton are presented with the humanitarian and
creative awards, respectively, by the music and performing arts lodge of the
B'nai B'rith at its recent 25th anniversary dinner in New York. Shown, from left,
are Joe Cohen, dinner chairman; Walter Yetnikoff, president, CBS Records Inc.;
Leslie; Hampton; Dr. Billy Taylor, jazz musician and authority; Ed Cramer,
president, music and performing arts unit; and Al Feilich, general chairman,
silver anniversary dinner. (Photo: Chuck Pulin)

EXEGUTIVE TURNTABLE

BILLBOARD. Billboard promotes Janine McAdams to black music editor and
Terri Rossi to senior chart manager, black, jazz, and gospel. McAdams was
senior copy editor and Rossi was black, jazz, rap, and crossover chart manag-
er. Both are based in New York.

RECORD COMPANIES. Shelley Cooper is appointed VP, creative services, for At-
lantic Records in New York. She was creative director/advertising and video
for the label.

Warner Bros. Records in Los Angeles promotes Charlie Springer to VP,
national sales. He was national sales manager for the label.

Mike Borchetta is named VP, national promotion, country division, for
Curb Records in Nashville. He was in independent promotion.

Enigma Records in Los Angeles appoints Jayne Simon VP, sales. She was

i
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MCADAMS ROSSI

COOPER

SPRINGER

national director of singles sales for A&M Records.

Ken Komisar is named senior director, A&R, West Coast, for Epic Records
in Los Angeles. He was director of dance music for Atlantic Records.

SBK Records in New York names Michael Mena national director, new mu-
sic promotion and marketing. He was national director of alternative promo-
tion for A&M Records.

Lee Fehr is appointed national director, video promotion, and Doe Phillips
is promoted to associate director, international publicity and touring, for Aris-

L.
KOMISAR

BORCHETTA SIMON BERMAN

ta Records in New York. They were, respectively, manager, national video pro-
motion for Capitol Records and manager, international operations, for the la-
bel.

PUBLISHING. Mark Fried is promoted to director, writer/publisher relations, for
BMI in New York. He was associate director, writer/publisher relations, for
the company.

Chrysalis Music Group in Los Angeles promotes Pete Castro to West Coast
professional manager and appoints Mark Savage West Coast general profes-
sional manager. They were, respectively, professional assistant for the compa-
ny and professional manager for Creative Entertainment.

MCA Music Publishing in Nashville names Eddie Tidwell manager, creative
services. He was a professional manager for Silverline-Goldline Music.

Jeff Wilson is promoted to creative manager for Warner/Chappell Music,
West Coast. He was a creative department staff assistant for the company.

Jobete Music in Los Angeles names Janet Thompson professional manag-
er. She was with Bug Music.

RELATED FIELDS. Burt Berman is promoted to senior VP, music creative affairs,
for Universal Pictures in Los Angeles. He was VP, music creative affairs, for
the company.

oVIDEO PEOPLE on the move, see page 6OA
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7121
7122
7/23
8/4
8/5
8/5
8/7

Aflanta, GA
Cincnnati, OH
Detroit, M|
Toroate, ONT
Clevaland, OH
Baltimere, MD
New York, NY

€/8

€110
€M1
8/15
817
8/18
8/19

ON TOUR NOW!
Boston, MA. 8/21
Washington DC 8/24
Wilmingtor, DE 8/25
New Haver, CT 8/26
Pittsburgh,PA 8/27
Columbus, OH 8/29

Indianapolis, IN

8/30

Milwaukee, WI
Chicago, IL
Chicago, IL
Grand Rapids, Mi
Detroit, M}

St. Louis, MO
Nashville, TN

8/31
9/2
9/3
9/6
917

Atlanta, GA
Houston, TX
Dallas, TX
Fhoenix, AZ
San Diego, CA

9/8-9 Los Angeles, CA
9/10 San Francisco, CA
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NATALIE

s

Her first single from
GOOD TO BE BACK
is a multi format smash!
**Miéss You Like Crazy”’
hit #1 AC, #1 R&B and
Top 10 CHR.

Now she’s soaring up both
the R&B and AC charls again with

llI Doll

feeturing special guest
Freddie Jackson.

<

ONE LISTEN AND YOU'RE HERS!

NATALIE COLE/GOOD 10 BE BACK
Awailable an EMI Cassettes, CDs & Albums

Monagement: DanCleary

E [ 1]

® 1989 B*AILUSA, a division of Capitol Records, Inc.
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Editorial

WANTED: BETTER FOGUS ON NEW MUSIC

CONGRATULATIONS to the New Music Semi-
nar on its 10th birthday. Now arguably the
world’s largest music trade gathering, the NMS
provides an annual focal point for much of the
U.S. music business and also draws attendees
from around the world. Although not an interna-
tional music fair like Cannes’ MIDEM, NMS of-
fers far more panel sessions on a wider range of
topics and also draws a larger representation of
the U.S. record industry than does its European
counterpart.

During its decade of steady growth, however,
the NMS has evolved away from its original pur-
pose. When it was first held at S.I.LR. Recording
Studios in 1979, it drew a couple of hundred indus-
tryites—mostly on the young side—who were con-
cerned about what they saw as the stagnation of
the music industry and its apparent indifference
to innovative new bands.

At that time, of course, the music business was

suffering the aftereffects of its ill-fated romance
with disco; as profits plummeted, labels were not
in a mood to take much of a chance on the many
new kinds of music that were then aborning. To-
day, the industry is in a much healthier state, and
new music has a better chance of making it—as
evidenced by the successes of such groundbreak-
ing artists as Living Colour, 10,000 Maniacs, and
De La Soul.

Nevertheless, the vast majority of new acts
signed by major labels are still following estab-
lished commercial formulas, and there is as
much—or more—radio resistance to new music as
there was in the early '80s. Clearly, there remains
a need for industry professionals to network and
discuss how qualitatively new music can be intro-
duced to the marketplace.

The organizers of the New Music Seminar are
apparently well aware of this challenge: On this
year’s schedule, for example, are panels dealing
with tight radio playlists, the difficulties of surviv-

ing as an independent rock label, and alternative
marketing. But many other sessions are dedicated
to mainstream business topics, touching on every-
thing from new technology and international deal-
making to breaking away from a label that has
signed an artist to a disadvantageous contract.

The proliferation of panels on a myriad of spe-
cialized subjects reflects not only the tremendous
growth of the NMS but also a marked change in
the type of people who attend the seminar. For the
past few years, the industry professionals who
originally attended the NMS have been swamped
by large numbers of aspirants to artistic or music
industry careers. Some of these newcomers are al-
ready working on the fringes of the business; oth-
ers are simply hoping to find a way to get in-
volved.

While there is certainly a place for an informa-
tional seminar that imparts knowledge about the
industry to neophytes, NMS has grown too big

(Continued on page 81)
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Opportunities For Nonmusic Execs

MUSIC BIZ NEEDS ANALYTICAL THINKERS

BY DEBRA LEVEY

The popular notion that intangibles
such as intuition and personality are
all it takes to succeed in the music
business is under barrage. While
these qualities are required and im-
portant, an intelligent strategy is es-
sential to success in this industry.

Although many career aspirants
think of the music business in terms
of its glamour areas, such as A&R
and record production, the greatest
opportunities in the business are in
such areas as marketing, finance, vid-
eo, merchandising, management in-
formation systems, new business de-
velopment, rights and clearances,
forecasting, sales, and international.
The largest number of entry-level op-
portunities are in the administrative
and support services quarter.

Of critical importance to an entry-
level aspirant is to join a company
that has a philosophy compatible with
his or her sensibilities. The position
the aspirant seeks, moreover, should
be in a department that is reflective

f ir

of his or her background, interests,
and fields of study. Those factors will
maximize one’s chances of success
and longevity. Simply put, if you're
doing what you love, you will ulti-

‘tf you’re doing
what you love,
you will succeed’

Debra Levey is president of the Stratford
Search Group, a management consulting
JSirm based in New York. Stratford
executive VP Martin Thau helped prepare

is not just about rock riffs and span-
dex pants. What is required today
goes well beyond bottom-line con-
sciousness and/or artistic vision.
Flamboyant impresarios who are

this commentary.

mately succeed.

While most people believe that get-
ting into the industry is the tough
part, the real challenge is being able
to develop a career once you have
found a position. The music business

adept at catching trends are either
joining forces with—or losing ground
to—analytical thinkers and doers.

In addition, many new ideas and
the approaches taken to them are the
result of rapid changes in technology.

Today’s music business players must
bring to the table a combination of
analytical and intuitive skills.

Consequently, the industry is be-
ginning to understand that it can no
longer simply rely on looking in its
own back yard for top-notch execu-
tive talent, either promoting from
within or hiring executives away
from other music companies. It is
now possible to cross over from, let’s
say, an advertising agency to a rec-
ord company marketing depart-
ment—assuming, of course, there is
an appreciation and an in-depth
knowledge of the product.

Music, of course, is not just anoth-
er product. Nevertheless, its sales
can be forecasted, targeted, and ana-
lyzed, like the products of other in-
dustries. We're talking about exper-
tise here: The M.B.A.’s are closing in.
Who has a longer life in the business,
an A&R executive or a financial ana-
lyst?

Regardless of the skills that job-
seekers bring to the music business,

(Continued on page 81)
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Editor _

NEW-ARTIST PROGRAMS
[ was enlightened yet somewhat
surprised when I read your editori-
al on new-artist programs in the
July 1 issue. Spec’s Music institut-
ed a new-artist program late last
year, primarily as a result of urg-
ing by certain of our vendor repre-
sentatives. It has been tremen-
dously successful and I have en-
countered little resistance; more
often, I find overwhelming sup-
port from most manufacturers.
Our chain of 45 stores charges
vendors that wish to participate in
our program very close to the low
end of the scale that you men-
tioned in your editorial ($750-
$10,000). Perhaps this is one rea-
son that we have such cooperation.

Your suggestion that retailers
support product in these programs
before a “‘buzz’’ is on the street is
somewhat unrealistic. Granted, re-
tail can assist in creating that ini-
tial interest, which may translate
into future radio acceptance; how-
ever, sales will obviously be slow-
er and in lower quantities on an al-
bum that has had no prior radio,
video, or print exposure than on
one that has. Yet, we are expected
to purchase large quantities on
any title that we feature. If the
record does not sell through, the
label is often disappointed and the
program may be viewed negative-
ly. Even though this product is
usually guaranteed, handling
charges are incurred, valuable
prime space is not utilized to its
best advantage, and an investment
in inventory that is not selling has
been made.

We find artists who have had a
small amount of media exposure to

be the best candidates for our Sure
Shot program. Normally, the cus-
tomers will not come in for these
titles specifically; however, once in
the store, they hear or see them,
and the price and guarantee entice
them to purchase.

Perhaps we need two types of
programs: new artists and “infant
artists.” The latter program could
be set up so that retail support
does not mean unrealistically
large product buys and so that we
will not be penalized if the record
doesn’t take off within 30 days of
our purchase.

Cindy Barr

Director of Purchasing and Product
Management, Spec’s Music

Miami, Fla.

WRONG SLANT
[ would like to clarify your July 8 arti-
cle, “Ticketmaster, Ticketron Under
Investigation In N.Y.”

New York City's Dept. of Consum-

er Affairs is not currently investigat-
ing Ticketmaster and Ticketron with
respect to ticket sales to “concerts
and other events.” The department is
solely looking into ticket sales to
New York Yankees and Mets base-
ball games by Ticketmaster, Ticke-
tron, the Yankees, and the Mets.
While the department is planning
to investigate concert ticket sales
practices in the future, there is no evi-
dence at the present time to suggest
that Ticketmaster or Ticketron will
be the focus of such an investigation.
Fred Cantor
Assistant General Counsel
N.Y.C. Dept. of Consumer Affairs

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Chrysalis Sounds Comehack Note
But Label Still Faces U.S. Shortfall

BY KEN TERRY

NEW YORK With a new distribu-
tor, a new executive structure, and a
slew of acts coming with new al-
bums, Chrysalis Records is confident
it can reverse its U.S. losses and
again become a major player in the
marketplace.

In the short term, however, the fi-
nancial picture does not look rosy:
The U.S. operation lost $6.4 million in

its fiscal first half, ended Feb. 28, and
Joe Kiener, executive VP of Chrysa-
lis Group PLC, expects a bigger debit
in the second half, which ends Aug.
30.

When the six-month results were
released, Kiener attributed the U.S.
loss partly to inventory and returns
provisions “of an extraordinary one-
time nature.” He said these write-
downs were designed to leave Chrys-
alis with “a clean balance sheet” pri-

Lawyer Slams Senate Bill
To Hike Gopyright Fees

BY BILL HOLLAND

WASHINGTON A Senate bill that
would double copyright registration
fees received stinging criticism from
a veteran copyright attorney July 12
at a hearing before the Senate copy-
right subcommittee.

Irwin Karp, who has worked with
various music community groups and
has chaired the Berne Convention ad-
herence group, testified that the bill,
S. 1271, would have a double “puni-
tive effect” on authors who create
several works each year.

Section 412 of the bill would pre-
vent authors from recovering statu-
tory damages and attorney’s fees un-

less a copyright is registered before
the infringement occurs. Such recov-
ered statutory damages are the only
effective protection for authors of
multiple works, Karp explained.
“Without them, they cannot afford to
sue infringers.”

Further, the bill would double the
fee for registration from $10 to $20,
and Karp suggested many authors of
multiple works “cannot pay $200 or
$300 a year (or more) to register the
20 or 30 works they created.”

Karp said the bill is inequitable,
pointing out that Paramount Pictures
would pay the same $20 to register a
movie such as “Raiders Of The Lost

(Continued on page 73)

Michael’s 8 Nods Top Vid Nominations
Jackson Glips Gompetition

BY STEVEN DUPLER

NEW YORK A pair of visually stun-
ning, big-budget clips supporting the
“Bad” album helped Michael Jackson
garner eight nominations in the 1989
MTV Video Music Awards.

The Epic superstar’s “Leave Me
Alone” clip received the nod for best
video, art direction, editing, special
effects, and breakthrough video; his
“Smooth Criminal” clip was named in
the dance video, choreography, and
cinematography categories.

Close on Jackson’s metal-clad
bootheels were a number of other
major artists, including Jody Watley,

Madonna, and Paula Abdul, all with
six nominations, and Steve Winwood,
with five. Abdul’s total is even more
impressive because one of the nomi-
nations the Virgin artist received was
for best new artist.

A couple of curious occurrences:
Neil Young’s satirical comment on
corporate sponsorship of rock’n'roll,
“This Note’s For You”—banned by
MTV when it was first released—
managed to turn up on the list of
nominees for video of the year; super-
stars Debbie Gibson and Prince re-
ceived only one nomination apiece
(for special effects and art direction,

(Continued on page 73)

Gordy Sells Hitsville In L.A.
To Soundworks In Gotham

BY CHRIS MORRIS

LOS ANGELES The Gordy Co. has
sold its Hitsville Recording Studios
here to the partners in the New York-
based studio Soundworks for what
Soundworks president Alan Ramer
calls a “mid-seven-figure” sum.

Gordy's sale of the 20-year-old re-
cording facility, where Motown Re-
cords artists such as Diana Ross,
Marvin Gaye, Lionel Richie, the
Temptations, and Smokey Robinson
cut their hits, fuels renewed specula-
tion that Motown founder Berry
Gordy may deal the extremely valu-
able Jobete Music publishing con-
cern.

Gordy Co. spokesman Mike Rosh-
kind says no sale of Jobete is immi-

nent, but he admits that the compa-
ny, which is Gordy’s sole remaining
music business holding, could be
dealt for the right price.

A year ago, Gordy sold his label in-
terests to the partnership of MCA
Records and Boston Ventures for $61
million.

Commenting on Gordy’s most re-
cent music business divestiture,
Roshkind says, “[Hitsville is] certain-
ly an extension of the record compa-
ny operation, and since Berry Gordy
sold the assets of the record compa-
ny, he got a good offer and he accept-
ed.

“Jobete is a jewel, and it would be
foolish for anybody to think we don’t
get any offers for Jobete,” says

(Continued on page 89)

or to its switch from CBS to CEMA
distribution, which occurred July 1
(Billboard, July 8).

The downbeat financial situation
will continue through the end of the
summer, he explains, because most
of the label’s prime acts—including
Billy Idol, Jethro Tull, and Pat Bena-
tar—won’t have new releases until
the fall.

“Most of the big hitters miss the
end of this fiscal year,” he says. “It’s
not an intentional situation. It’s just
that delivery dates of acts fall when-
ever they fall. We don’t feel it's ap-
propriate to push albums out in order
to artificially make figures.”

New Chrysalis product is expected
from from Icehouse and Ten Years

(Continued on page 88)

Z

Stage Managing. Chrysalis Records hosts a party for Norwegian group Stage
Dolls at their nation’s consulate in New York. Odd Wibe, Norway’s acting consul
general, plays host to what he said was the first rock-oriented event ever held at
the consulate. Shown, from left, are unidentified Viking; Stage Dolls’ Terje Storli
and Steinar Krokstad; Keith Baker, Stage Dolls' manager; Joe Kiener, executive
VP, Chrysalis PLC; Stage Dolls’ Torstein Flakne; and Wibe.

PRINCE's “Batman” soundtrack soars to No. 1 in its
third week on the Top Pop Albums chart, becoming one
of the three fastest-climbing No. 1 soundtracks of the
past 20 years, following the Beatles’ “Let It Be” and
U2's “Rattle And Hum.”

This represents a smashing comeback for Prince,
whose last album, “Lovesexy,” was his first collection in
seven years to fall short of the top 10. The soundtrack’s
swift climb owes a lot to the blockbuster success of the
Jon Peters/Peter Guber film, which grossed more

Prince’s ‘Batman’ Takes Top-Album Grown;
New Blood Brings New Life To Golumbia

“Batman’’ is Prince’s
second soundtrack to top
the chart, following “Pur-
ple Rain” five years ago.
Only three other compos-
ers have landed two or
more No. 1 soundtracks.
Rodgers & Hammer-

than $141 million in its

first 18 days of release.
== —— === ]
e

stein had four; the Bea-

tles, three, and Henry
Mancini, two. )

Though Prince’s album is billed as the “Batman”
soundtrack, the film itself contains only about six min-
utes of his music. The bulk of the music in the film—
about 70 minutes worth—was composed by Danny Elf-
man, and will be released Aug. 8 as the original score.

cOLUMBIA RECORDS appears to be coming out of
its widely reported slump. On this week’s Hot 100, the
label has the No. 1 single (Martika’s “Toy Soldiers”),
the Hot Shot Debut (Warrant’s “Heaven”), the Power
Pick/Sales (L..L. Cool J’s “I'm That Type Of Guy”), and
the Power Pick/Airplay (New Kids On The Block’s
“Hangin’ Tough”). It’s the first time that one combined
label has swept all four designations since the Power
Picks were introduced in 1985.

The most encouraging sign for Columbia is that all
four of these hits are by young artists. New Kids are
just teenagers, Martika and L.L. are both 20, and the
guys in Warrant are in their early 20s. This infusion of
new blood couldn’t have come at a better time for the
label, which relied for too long on its great but graying
stable of veterans.

In another industry note, Geffen Records has 15 al-
bums on the pop albums chart, more than at any other
time in its nine-year history.

MAYBE YOU can’t go home again. Four pop veterans
are running out of gas on the pop albums chart with re-
leases that mark their return to their former labels.

Diana Ross’ “Workin’ Overtime” dips to No. 149 af-
ter peaking two weeks ago at No. 116. The album, Ross’
first for Motown following a six-year association with
RCA, is her lowest-charting album since the Supremes’
rendition of the “Funny Girl” score stalled at No. 150 in
1968.

“Barry Manilow,” the singer’s first pop album for

by Paul Grein

Arista since a one-album stint on RCA, dips to No. 124
after peaking at No. 64 last month. It’s his lowest-chart-
ing pop-oriented studio album to date ... Kenny Rog-
ers’ “Something Inside So Strong” drops off the chart
after an eight-week run. The album, which marked Rog-
ers’ return to Reprise after long associations with Unit-
ed Artists/Liberty and RCA, peaked at No. 141 last
month ... Carole King’s “City Streets,” which marks
her return to Capitol following a brief association with
Atlantie, dips to No. 173. It peaked at No. 111 last
: S month.

' We should point out
that all four artists are
middle-of-the-road veter-
ans who reached their
peak in the '70s—not ex-
actly the ticket to chart
success in the late '80s.
But it’s undeniable—and
rather poignant—that the
artists’ return to their for-
mer labels did little to re-
verse their negative re-

cording career momentum.

FAST FACTS: Richard Marx’s second album, “Repeat
Offender,” jumps to No. 9 in its 10th week on the pop
albums chart. Marx’s self-titled debut took 63 weeks to
crack the top 10. Each album has generated one No. 1
single, and “Repeat Offender” is likely to yield a second.
“Right Here Waiting” leaps 20 notches to No. 18 on the
Hot 100.

In addition to having the No. 1 single, Martika has
one of the week’s fast-climbing albums. Her self-titled
debut vaults from No. 51 to No. 28 . .. Other big moves:
Pete Townshend’s “The Iron Man” leaps from No. 169
to No. 58 and Jimmy Buffett’s “Off To See The Lizard”
soars from No. 168 to No. 63. Townshend is in the midst
of the heavily publicized Wheo tour, but Buffett is one of
those artists who sells consistently with relatively little
media hoopla or industry attention.

WE GET LETTERS: Robin Durkee of ABC Water-
mark notes that De La Soul’s “Me Myself And I"—
which jumps to No. 34 on the Hot 100—is the first
song to crack the top 40 without a T-inch single avail-
able since Sugarhill Gang’s “Rapper’s Delight” in
1980.

William Simpson of Los Angeles notes that Love &
Rockets’ ‘“Dreamtime”—the B side of “So Alive”’—
clocks in at 8:40. It’s easily the longest B side of a top
five pop hit in history.

Rich Appel of CBS-TV in New York notes that Rob-
ert Palmer’s “Tell Me I'm Not Dreaming” is the sec-
ond remake of a B side of a 1984 hit to make the Hot
100. The song originated as the B side of Jermaine
Jackson’s “Do What You Do.” Natalie Cole’s update
of Bruce Springsteen’s ‘‘Pink Cadillac”’—the B side of
“Dancing In The Dark”—went top five last year.
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Love Match. Label and distribution executives toast Windham Hill artists Tuck
& Patti before their two sold-out performances at New York’s The Bottom Line.
Their newest release is “Lave Warriors.” Pictured, left to right, are Elise
Kolesky, New York regional manager, Windham Hill; Bob Anderson, New York
branch manages, BMG; Patti; Tuck; Bob Moralli, manager, single sales, BMG;
and Richie Galio, senior director, label liaison, 3MG,

King’s Row. Capitol Recards artist Carole King is inductad into Hollywood’s Rock Walk. Pictured, left to right, are Peter
Asher, King's manager; Joe Smith, president and CEQO, Capitol/EMI Music; King; David Berman, president, Capitol; Tom
Whalley, VP, A&R, Capitol; and Ron McCarrell, VP, marketing, Capitol.

Rampal Recognized. CBS Masterworks artist Jean-Pierre Rampal is honored
as artist laureate by label brass, marking his 20-year-plus musical career.
Shown, left o right, are Harold Fein, VP, marketing; Rampai; Joserh F. Dash,
senior VP/GM; and Irwin Katz, VP, A&R.

Curb-side. Singer/songwriter Benny Mardones signs an exclusive recording
contract with Curb Records. Pictured, left to right, are Mike Curb, chairman, Curb
Records; Mardones; arnd Joel Diamond, Mardones’ manager.
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Tangier-ines. Atco Records group Tangier drops in on the label's New York headquarters as it prepares for the release
of its debut album, “Four Winds.” Shown, left to right, are Tangier’'s Bill Mattson, Gari Saint and Garry Nutt; Derek
Shulman, president, Atco; Craig Lambert, VP, promotion, Atco; Tangier's Bobby Bender and Doug Gordon; and Mark
Ross, A&R represantative, Atco. '

i

Pander This. Columbia Records group Pci Dog Pondering plays a brief
impromptu set before a captive audience at the label’s New York headquarters.

ASCAP Chaps. ASCAP sponsors two “Meet The Songwriter’’ programs in the
New York theater district’s Schubert Alley, featuring some of the performing
rights. society’s most distinguished composers and lyricists of the musical
theater. Shown, left to right, are George David Weiss; Ervin Drake; Craig
Carnelia; Morton Gould, president, ASCAP* Doug Bernstein; and Barry Keating.
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Modern Rock: Label Expansion Outstrips Radio

More Industry Respect, But None From Other Formats

This story was prepared by Sean
Ross and Melinda Newman in New
York and Craig Rosen in Los Ange-
les.

NEW YORK As this year's New
Music Seminar rolls around, modern
rock radio finds itself in an unusual
position. While the respect given the
format by both labels and trade mag-
azines is at its highest point since
1983, radio growth has been slow,
with only a handful of major-market
conversions over the last year.

Since last fall, there has been a
slew of activity around the modern
rock format: Both Columbia and At-
lantic have established alternative
music departments, joining most of
the other majors. Billboard and R&R
launched charts aimed at the format.
Consuitant Fred Jacobs has re-en-
tered the format and “Rock Of The
"80s” pioneer Rick Carroll—whose re-
cent death shocked the industry (see
story, page 6)—had re-established his
consultancy several weeks later.

DISAPPOINTED?

But, subsequently, Jacobs’ Media
Strategies has signed only two cli-
ents for his new “The Edge” format:
WBRU Providence, R.1., and, recent-
ly, KDGE Dallas. Carroll, at the time
of his death, had only one public cli-
ent—KROQ Los Angeles—although
he reportedly had several others. The
other two major-market sign-ons
have been AMs: KUKQ Phoenix and
WXVX in suburban Pittsburgh.

Now, Jacobs allows that modern
rock ‘“is not going to be a rapid
growth situation like Pirate Radio or
the Wave. It’s going to take time. A
lot of people aren’t favorably predis-
posed to new music. Many broadcast-
ers don’t really understand it.”

But WOXY Cincinnati PD Phil
Manning feels modern rock ‘“has
come to a point of mass acceptance.
It just needs a few more major mar-
kets for it to really work.”

And KROQ Los Angeles OM Scott
Mason notes, “You can’t just go into
a market and do this format. One of
the reasons that KROQ worked is
that we were allowed to come into the
market and spoon-feed the audi-
ence.”

SEE A LITTLE LIGHT

Despite the slow growth, alterna-
tive rock PDs do feel that the level of
respect they receive from record
companies—always a sore point—is
continuing to improve.

“When WXRT [Chicago] was still
regarded as something of an oddity,
it was difficult to persuade record
companies to come out to the sta-
tion,” says MD Lin Brehmer. “We
were the least of their worries.”

Now, Brehmer says, labels use
WXRT as an example. “If someone
gets a record on 'XRT, it automatical-
ly means other stations will view a
record in a much more serious light,”
he says.

“They don’t treat us like second-
class citizens,” says KITS (Live 105)
PD Richard Sands. “We are a good
radio station in a big market. We are
aggressive musically, and we play a
lot of new music and sell a lot of rec-
ords. The record companies treat us
with a lot of respect.”

And most of the PDs interviewed
felt that the increased respect ex-
tended to their longtime problem of
labels using their format to break
bands, then giving promotional con-
sideration on the bigger acts to main-
stream stations.

“People at the labels have to re-
member who's buttering their bread
and not bite the hand that originally
fed them,” says Steve Tipp, VP for al-
ternative marketing at Columbia. At
the same time, he acknowledges that
the record company’s role is “to help
acts develop a base. If the artist
reaches such a level that it can go
cross over to another format, as a la-
bel, we’re here to introduce them to
as large an audience as we can.”

TROUBLE ME
One sign that the format is receiv-
ing increased attention is that—since
the proliferation of modern rock
trade charts—programmers now cite
the same problems with being pres-

sured on records as their counter-
parts in mainstream formats.

WOXY Cincinnati PD Phil Man-
ning complains that promotion has
made the format “more singles ori-
ented than it used to be. A lot of the
bands aren’t singles bands ... You
have these beautiful albums sitting in
front of you that eventually fall by
the wayside.”

Manning also feels labels often try
to pass off records that aren’t right
for his station. “If they can’t find a
niche for the band, they automatical-
ly go to alternative, even if it is not an
alternative release.”

Regina Jaskow of Atlantic’s pro-
gressive music department feels the
situation has improved drastically,
but agrees that “all these bands that
don’t share anything musically still
get lumped in together in this um-
brella format. You'll have the same
people pushing the Butthole Surfers,
R.E.M., and Camouflage.”

POP SONGS 897

One industry subgroup whose re-
spect for modern rock radio has ap-
parently not increased is mainstream
PDs and MDs. Despite the rush of
modern-rock-to-top-40 crossovers last
fall, few of the PDs with modern rock
outlets in their market credit the sta-

" tions with being able to break new

product for them, or even admit to
paying any significant attention to
the format.

So while KMEL San Francisco MD
Hosh Guerli and crosstown KXXX-
FM (X100) MD Gene Baxter both ac-
knowledge the sales power of KITS,
and while both stations have been
early on a significant number of mod-
ern rock crossovers, neither sees
KITS as having much bearing on
their stations.

“This is just one of those markets
where people are really supportive of
new music,” says Baxter. “Hip al-
bums will be No. 1 or No. 2 in sales

(Continued on page 14)

Mothersbaugh Visits KTWV’s

Can. Mark Mothersbaugh, co-founder
of new-wave pioneer Devo, visited
adult alternative KTWV (the Wave)
Los Angeles in support of his new
Enigma solo recordings, ‘*Musik For
Insomniaks, Vols. | & I1.”” Shown, from
left, are KTWV PD Chris Brodie;
Mothersbaugh, in the KTWV trash
can; Enigma’s Ben Brooks; and KTWV
music coordinator Tom Miller.

WMCA Goes Financial;

AF'I‘ER SEVERAL MONTHS of experimenta-
tion with business news blocks, N/T WMCA
New York switches to a predominantly financial
format July 24; the change takes place ahead of
WMCA'’s transfer to Salem Communications but
with the new owner’s apparent approval. WMCA
will run financial programming from 5 a.m.-8
p.m. Talk host Barry Gray will move to nights;
Barry Farber remains in overnights. Alan
Colmes, displaced last year by the death of
WNBC New York, exits.

ALBUM KXBR Greenfield, Mo., is battling a
landlord who bulidozed junk cars and dead cattle
around the station’s 300-foot transmitter, caus-
ing thousands of dollars in damage and 25 hours
of dead air. After Lois DeClue gave the station a
one-year option to lease, KXBR built $100,000
worth of equipment on her land. But, GM Steve
Evans claims that when the station approached
her with payment, he says, she refused it and or-
dered the station off her land. “She put a lock on
the gate and kept turning off the power,” he
says. Evans got a restraining order to keep the
landlord away from the transmitter and a court
date was set for July 13. Meanwhile, security
guards stand watch over the transmitter, which
is now being cleared of the debris.

THE COURT BATTLE between ABC’s “Amer-
ican Top 40” and Westwood One’s “Casey’s Top
40” has ended in a split decision, with Judge John
E. Sprizzo ruling that WW1 must stop using the
“AT40"-like nickname “CT40” in the show’s con-
tent, jingles, advertising, and promotion. ABC'’s
request for a preliminary injunction prohibiting
WW1 from using its “Casey’s Top 40” print logo
was denied, however. According to WW1 VP/
business and legal affairs Eric Weiss, WW1 has
no plans to appeal the ruling and may choose one
of the alternate nicknames suggested by
Sprizzo, such as “Casey’s 40.”

THE FORMER PROMOTIONS DIRECTOR of
WFLA/WFLZ Tampa, Fla., has filed a com-
plaint against owner Jacor Communications
and VP of programming Randy Michaels for ha-
rassment. Cindy Proly, who left in January,
says the station treated female employees with
very little respect—men “mooning” the staff at
meetings, contorting an Alf poster to read, “Cin-
dy gives good head,” and more. “They tried over
and over to project that ‘bad boy’ image,” she

says. “But, it really offended me.”

GM David Macejko and Jacor president/CEQ
Frank Woods say the station will fight the com-
plaint aggressively, describing it as merely a
gripe by a disgruntled ex-employee. “There will
be no settlement,” says Woods. “That would in-
vite other stations to do the same kind of thing.”

by Sean Ross

Macejko describes his station’s atmosphere as
lighthearted and in keeping with Jacor’s corpo-
rate philosophy. “Businessmen will understand
this type of thing,” he says. “There will always
be differences between employers and employ-

€es.

START ME UP? Classical KFAC Los Angeles,
which has been rumored to be changing formats
ever since Evergreen paid $55 million for it, did
not change July 11, or even play Chuck Berry’s
“Roll Over Beethoven.” But it did raise a few
eyebrows by airing—on a tape-delayed basis—
WW1's feed of the Rolling Stones’ tour press
conference. After the brief snippet of coverage,
midday host Mary Fain came back with a station
ID and liner calling KFAC “your dependable
source for classical music.”

Crosstown KKGO-FM, however, is operating
on the theory that KFAC will change. After pre-
viously announcing that it would take its simul-
cast AM to classical, owner Saul Levine now
says the AM will remain jazz. Instead, between
now and Jan. 1, depending on when the AM’s
planned signal improvements are made, the FM
will go classical between 7 a.m. and 9 p.m., then
simulcast jazz with the AM at night.

PROGRAMMING: WXGT (92X) Columbus,
Ohio, should have completed its long-anticipated
transition to rock 40 by the time you read this.
The longtime top 40 will retain its current calls
and staff, becoming “Today’s Best Rock—The

KKGO-FM To Classical

New 92X on Friday the 14th ... PD Marty
Forbes is out at AC CHUM Toronto, replaced by
CHUM-FM OM Ross Davies.

Adult alternative KLTH St. Louis is now
shooting for Aug. 2 as the target date for its
switch to top 40. No PD has been named, but
Chuck Collier has been appointed managing edi-
tor at sister N/T KXOK—that station’s equiva-
lant of PD ... Roger Nadel has been named PD
of N/T WWIJ Detroit as well as ND for WWJ
and sister station WJOI. Nadel was previously
executive news producer at co-owned KNX Los
Angeles; he replaces Bob Kaizer.

After a brief flirtation with mainstream al-
bum rock, WIFK Washington, D.C., has offi-
cially returned to classic rock under new PD
Ed Levine. Levine says satellite-delivered
morning man Howard Stern will remain in that
slot despite an on-air comment to a D.C. listener
telling her to round up other fans because
“they’re going to pull the plug in Washington.”
Were that true, however, the fan would be able
to call Stern’s new interactive 976 numbers,
now being launched in D.C., New York, and
Philadelphia.

Nine-year station vet Craig Ashwood has
been promoted from MD to PD at WQXI (94Q)
Atlanta, replacing Jan Jeffries. 94Q recently
moved from top 40 back toward AC, dropping
some urban product and adding oldies, although
GM Jerry Blum says the station still bills itself
as “hit radio” and has not changed format out-
right. Blum also contends that despite rumors
elsewhere, he hasn’t yet decided to leave 94Q,
saying that he'd like to see its ratings recover
first ... Barry James, most recently PD of old-
ies/AC WKIX/WYLT Raleigh, N.C, is now PD
at AC WSTF (Star 101) Orlando, Fla. James also
programmed KOAQ Denver (now KRFX) for
six years.

When top 40 WYMJ Dayton, Ohio, becomes
Oldies 104 later this month (Billboard, July 15),
its new PD will be market veteran Tom Collins,
who once worked for crosstown WING and who
will replace Dave Allen. In addition, Jay Daniels
will join from AC rival WWSN for mornings . ..
As predicted here a month ago, WRCH Hart-
ford, Conn., has indeed become soft AC Lite 100,
transferring its easy listening format to sister
AM WNEZ. Epley/Stadlen will consult . .. For-
mer midday host Shadow Stevens is now offi-
cially PD/a.m. driver at top 40 WHLY (Y106)

(Continued on next page)
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BY BILL HOLLAND

WASHINGTON What'’s indecent?
What songs will get you into hot wa-
ter? What talk is allowable? There
still aren’t a lot of answers to broad-
casters’ questions on the issue of in-
decent—not obscene—programming.

For now, with the U.S. Appeals
Court set to hear a landmark case
this fall questioning the constitution-
ality of a recent law forbidding any
indecent programming, the FCC is
not enforcing the ban on such materi-
al, although it is still logging com-
plaints. Written briefs from both
sides are due to be filed in court by
the end of this month.

It has been a year since now-outgo-

ing FCC chairman Dennis Patrick an-
nounced the commission would re-ex-
amine its “‘safe harbor” midnight to 6
a.m. hours for adult programming,
after the U.S. Appeals Court, in an-
other case, affirmed the old FCC rule
that gave protection to indecent
speech, but remanded the issue of
what hours it could be broadeast to
the FCC for review.

By last fall, the FCC had been
forced to play by Congress’ rules and
was ready to carry out the force of
the bill, signed by President Reagan,
that allowed for no indecent pro-
gramming at any hour.

However, the law was at once chal-
lenged by a large coalition of broad-
casting and public-interest groups, in-

cluding the National Assn. of Broad-
casters, and last January, an Appeals
Court panel granted a request for a
stay of the 24-hour-a-day ban. Broad-

WASHINGTON

ROUNDUP

JOE SWARTZ, former GM of WNVZ (Z104) Norfolk, Va., and consultants
Alan & Donna Burns have gone into partnership to purchase radio sta-
tions as Camelot Communications. Swartz will be president; Donna Burns
will be VP. Meanwhile, Jim Shea replaces Swartz as VP/GM of WNVZ
(Z104) Norfolk, Va., following that station’s takeover by Wilkes-
Schwartz, in which he is a partner. Shea has been with W-S for nine years,
most recently as the GM of WEEX/WQQQ (Q100) Allentown, Pa.

FIRST CITY BROADCASTING CO0. has been formed by Daytona Group principal
Norman Drubner and former WMAQ Chicago VP/GM David Pearlman
who will be president/CEO of the new company. First City will include
the Daytona Group's six stations as well as three stations previously
owned as the Drubner Broadcasting Group and WLVH Hartford, Conn.,
which is being acquired from Sage Broadcasting for $7.6 million. The new
company’s formation follows former Daytona president Carl Como Tu-
tura’s sale of his interest in those stations. He will remain a partner with
Drubner for the pending acquisition of KFRC San Francisco as the Day-
tona Group of Calif.

TRIP REEB, PD of XETRA-FM (91X) San Diego has been named GM of
KROQ Los Angeles. KROQ/WBCN Boston VP/GM Tony Berardini will
retain his VP duties at KROQ, while Kevin Stapleford will be the interim
PD at 91X.

BRUCE DODGE is the new GM of Stoner’'s WWSN Dayton, Ohio, replacing
Alan Gray, who is now GM as well as a principal in new crosstown oldies
outlet WYMJ (Billboard, July 15). Dodge was previously GM of Stoner’s
country WQXY New Orleans. His replacement there is GSM Ric Francis.

GARY LEWIS will be upped from GSM to VP/GM at WKLL/KEZK St. Louis
when Adams Communications swaps that station to Channel One for
crosstown KSTZ. Lewis will replace current VP/GM John Gutbrod, who
will assume those duties at KSTZ from Channel One principal Les Elias.

METROPLEX/ROBINSON BROADCASTING, after months of speculation, has
named Peter Coughlin president/GM of its WGKT/WPHD Buffalo,
N.Y,, following FCC approval of those stations’ sales to M/RB. Coughlin
was last VP/GM of WNEW-FM New York as well as GM at WCMF
Rochester, N.Y. for six years. Current WGKT/WPHD GM Harv Moore is
expected to stay on in some capacity.

RAGAN HENRY BROADCAST GROUP has named three division VPs: WXTR
Washington, D.C., VP/GM Bob Woodward; WPRD/WJYO Orlando, Fla.,
president/GM Peter Ferrara; and WMXB Richmond, Va., VP/GM Don
Kidwell. Kidwell will retain his station duties. The others will relocate to
company headquarters in Washington. The jurisdiction of the three is still
pending the announcement of additional acquisitions.

HOWARD SCHWARTZ is out as GM of AC WJQI Norfolk, Va. No replacement
has been named.

OTHER STATION SALES: N/T /top 40 combo KORG/KEZY Anaheim, Calif.,
from Anaheim Broadcasting to M.L. Media Partners for $15 million; Old-
ies KUDA Las Vegas, Nev., from EZ Communications to Americom for
$4 million; KQLH San Bernadino, Calif., from Major Market Stations to
Keymarket for $7.7 million; KIZN-AM-FM Boise, Idaho, KQLO/KWNZ
Reno, Nev., and KDUK/KLCX Eugene, Ore., from Constant Communi-
cations to Pacific Telecom for approximately $10 million.

ABC RADIO NETWORK has signed a 10-year, $25-million deal with GE Ameri-
can Communications for satellite transmission of its network program-
ming and data services through the year 2001. In 1991, ABC will switch
from GE’s current Satcom 1R to its new Satcom C5 satellite.

casters had hoped for a summary dis-
position of the case, but the appeals
court decided otherwise, and sched-
uled oral arguments on the case for
Nov. 17. A decision is not expected
until winter. 0

Legal experts here say the weight
of law is on the side of the broadcast-
ers and public-interest groups that
challenge the constitutionality of the
case. The FCCis in the tough position
of being forced to argue in court that
such a ban is constitutional. With the
possibility that present FCC general
counsel Diane Killory may be gone
by the time the oral arguments are
scheduled, the tough chore, insiders
say, may go to commission litigation
veteran Daniel Armstrong. NAB’s
outside counsel Timothy Dyk, who
fought successfully for the stay, will
argue for the broadcasters.

COMMISSIONER DIAZ DENNIS STAYS

Although FCC commissioner Patri-
cia Diaz Dennis’ term officially ex-
pired June 30, she will keep coming to
work until her replacement is con-
firmed by the Senate, according to
staffers in her office. However, no
schedule has yet been announced by
the Senate Commerce Committee for
the confirmation of the three commis-
sioner nominees—although the wom-
an who will replace FCC chairman

ency Has Broadcasters In The Dark

nominee Alfred Sikes at the National
Telecommunications and Information
Administration, Janice Obuchowski,
was up on the Hill for a confirmation
hearing July 12. Insiders say there is
pressure for the committee to hold
FCC confirmation hearings before
the long August recess. In the mean-
time, Diaz Dennis, who has already
talked to several law firms about a
job, stays on the commission payroll.

FCC NIXES RESORT SALE

Richmond, Va.-based Resort
Broadcasters, the financially
strapped company with outlets in
Ocean City, Md., and Norfolk, Va,,
among others, lost its bid at the FCC
July 6 for a voluntary transfer of its
licenses for WFLB Fayetteville, N.C.,
and WHCC/WQNS Waynesville,
N.C., to creditor-owned KAT Broad-
casting when the commission dis-
missed the applications. Resort,
which has filed for Chapter 11, has
been involved in commission license
transfer proceedings since last year.
Lawyers for Resort and KAT could
not be reached for details.

FCC SLAPS MEGAFINE ON MEG ASSOC.
Finding that the previous licensee
of WDAR/WMWG Darlington, S.C.,
was unable to supply any EEO re-
cruitment records, and therefore
couldn’t have been able to adequately
recruit minorities, the FCC has fined
MEG Assoc. Ltd. $12,000 for EEO
rule violations. It has also given the
stations’ new owner, Radio Carolina
Limited Partnership, a short-term
three-year license, subject to periodic
reporting conditions. There were no
petitions to deny or other objections;
the commission itself reviewed the
performance of the stations.

VOX JOX

(Continued from preceding page)

Orlando, replacing Jerry Lousteau;
Roxanne moves to middays.

Joel Cohen is the new PD/MD of
recently debuted Christian AC
WKSV-FM Norfolk, Va., replacing
interim PD Jeff Raynor, who is now
doing overnights at crosstown AC
WIQI. Cohen was previously MD at
the area’s last religious FM, WXRIL
At similarly formatted KCNW Kan-
sas City, Mo., nine-year station vet
Warren Tobaben has added OM/PD
stripes to his morning duties. That
job had been vacant for about six
months.

Omar Chape has been named PD
at the new Spanish outlet KSSQ
Houston, formerly N/T KPHD. He
was previously APD at co-owned
KTLK Lubbock, Texas. KSSQ will be
Tejano-oriented, putting it in competi-
tion with crosstown KYST ... Pol-
lack Media has picked up four Great
American stations previously con-
sulted by Burkhart/Douglas & Asso-
ciates: KYYS Kansas City, Mo.;
WLVQ Columbus, Ohio; KROY Sac-
ramento, Calif., and WKLS Atlanta.

Morning newsman Rebb Stewart
has been promoted to PD at AC
WMYI (My 102.5) Greenville, S.C., re-
porting to OM Cary Pall, himself re-
cently arrived from crosstown AC
WFBC-FM ... APD/MD Steve
Spillman is promoted to PD at top 40
WZKX Gulfport, Miss., replacing
Rick James.

Oldies WCFS Bridgeport, Conn.,

has reclaimed its previous calls—
WMMM—and switched to business
news as a Financial Broadcasting
Network affiliate. New GM Bob
VanDerheyden, a CBS Radio veter-
an, and OM Sherry Dunn, previously
an administrative assistant, will over-
see programming.

PEOPLE: Rick Carroll was not the
only radio pioneer to pass away re-
cently. On July 9, longtime WQXR
New York GM and early FM booster
Elliott Sanger died at age 92 follow-
ing a lengthy illness. Sanger estab-
lished WQXR as New York's first
F'M station in 1939 and remained with
, the station until retiring at age 67.

After three years in middays at top
40 WHTZ (Z100) New York, Susan
Leigh Taylor is leaving to do nights
at AC KIOI (K101) San Francisco, re-
placing Turi Ryder. No replacement
has been named at Z100 . . . Shannon
Dell from KJMZ Dallas joins urban
WGCI-FM Chicago for middays as
market veteran Yvonne Daniels is
moved to overnights ... A M. driver
Peter Tilden is out at classic rock
KLSX Los Angeles.

Former WHYI (Y100) Miami morn-
ing man Sonny Fox, who left that
station around the beginning of the
year, is bringing his morning team to
KHYI (Y95) Dallas to replace Bill
Evans & Trey Matthews. Fox had
apparently been negotiating with

(Continued on next page)
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20 Years Ago This Week
POP SINGLES—10 Years Ago

. Bad Girls, Donna Summer,

CASABLANCA

. Ring My Bell, Anita Ward, juana
. Hot Stuff, Donna Summer,

CASABLANCA

. Good Times, Chic, ATLANTIC
. Makin’ It, David Naughton, rso
. Boogie Wonderland, Earth, Wind &

Fire With the Emotions, arc

. | Want You To Want Me, Cheap

Trick, epic

. Shine A Little Love, Electric Light

Orchestra, g7

. Gold, John Stewart, rso
. She Believes In Me, Kenny Rogers,

UNITED ARTISTS

TOP SINGLES—20 Years Ago

. In The Year 2525 (Exordium &

Terminus), Zager & Evans, rca

. Spinning Wheel, Blood, Sweat &

Tears, COLUMBIA

. Good Morning Starshine, Oliver, .
JUBILEE

. Crystal Blue Persuasion, Tommy

James & the Shondells, rouLeTTE

. What Does it Take To Win Your
Love, Jr. Walker & The All Stars,
souL

o o W N

. One, Three Dog Night, punHiLL

. Color Him Father, Winstons,
METROMEDIA

. The Ballad of John and Yoko,
Beatles, appLE

. Mx‘ Cherie Amour, Stevie Wonder,
TAMLA

O 0 N

10. Love Theme From Romeo & Juliet,
Henry Mancini & His Orchestra, rca

TOP ALBUMS—10 Years Ago

. Bad Girls, Donna Summer,
CASABLANCA

. ?{’aakfast In America, Supertramp,

. | Am, Earth, Wind & Fire With the
Emotions, arc

. Cheap Trick At Budokan, Cheap
Trick, erPic

b PEiTscovery. Electric Light Orchestra,

. Candy-0, Cars, ELEKTRA

. Rickie Lee Jones, Rickie Lee
Jones, WARNER BROS.
. Back To The Egg, Wings, coLumBia
. Dynasty, Kiss, casaBLaNCA
. Teddy, Teddy Pendergrass, p.r.

TOP ALBUMS—20 Years Ago

. Hair, Original Cast, rca

. Romeo & Juliet, Soundtrack,
CAPITOL

. Blood, Sweat & Tears, coLumsia
. Ao%e Of Aquarius, Fifth Dimension,
sOUL CITY

CWOWE N ! H W N

—

. This Is, Tom Jones, parrOT

. A Warm Shade Of Ivory, Henry
Mancini & His Orchestra, vicTor

. Tommy, Who, pecca

. Nashville Skyline, Bob Dylan,
COLUMBIA

. in-A-Gadda-Da-Vida, lron Butterfly,
ATCO

o N AU bW N

[
o

. Crosby, Stills & Nash, atLanTic

COUNTRY SINGLES—10 Years Ago

1. Shadows In The Moonlight, Anne
Murray, caritoL

. !&u're The Only One, Dolly Parton,

. (Ghost) Riders In The Sky, Johnny
Cash, coLumsia

. Amanda, Waylon Jennings, rca

. Save The Last Dance For Me,
Emmylou Harris, waRNER BROS.

. Suspicions, Eddie Rabbitt, eLEkTrRA

. Coca Cola Cowboy, Mel Tillis, mca

. | Can’t Feel You Anymore, Loretta
Lynn, mca

. Family Tradition, Hank Williams
Jr., ELEKTRA

. No One Else In The World, Tammy
Wynette, eric

SOUL SINGLES—10 Years Ago

. Bad Girls, Donna Summer,
CASABLANCA

. Good Times, Chic, aTLANTIC

. Turn Off The Lights, Teddy
Pendergrass, pir.

. Chase Me, Con Funk Shun, mercury

. You Gonna Make Me Love
?&mebody Else, The Jones Girls,

—
©C W N UL W N

o b W =

. Ring My Bell, Anita Ward, juana

. Boogie Wonderland, Earth, Wind &
Fire With the Emaotions, arc

. Ain’t No Stoppin’ Us Now,
McFadden & Whitehead, p..r.

. Do You Wanna’ Go Party, KC & the
Sunshine Band, Tk

10. I'm A Sucker For Your Love, Teena

Marie, GOorDY

O 0 N
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tive—which is not the stuff that’s go-

‘*:%» «‘g o e N I e, : # v 3¢ z s : %"vs o By gg vi@%‘% 5
Fa W Sp — S — 9 — S — S
, Cali Format ‘88 '88 '89 '89  Call Format — '8 — '89 Call Format — 88 — '8
SPRING 89 ARBITHGNS KFAC classical — 14 — 21  MONMOUTH-OCEAN, N.J.—(45) -wHTG-FM modern - — — 11
KIKF country — 15 — 18 WOBM-FM  AC — 51 — BD  WKXW AC — 11
Following are 13-plus average quarter-hour shares, metro survey KTNQ Spanish — 16 — 18  wWPAT-AM-FM easy — 70 — 66 MORRISTOWN, NJ—(95)
area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron KNAC album — 29 — 17 wyrk cls rock — 52 — 48  WXRK cls rock — 52 — 92
market rank. These symbols are used: AC=adult contemporary, :;’:3"‘ :ga"'s" - g - }; WFPG-FM ey — 14 — 46  WNEWFM  album — 45 — 61
adult alt=adult alternative, adult std=adult standards/big band, KLVE Spanish _ '9 — |7 WNEWFM  album — 40 — 45 WHTZ top 40 — 82 — 57
album=album rock, cls rock=classic rock, easy=easy listening, KLAC country = 11 Weu top 40 — 46 — 44  WPAT-AM-FM easy — 11 — 56
modern=modern rock, n/t=news/talk. Copyright 1989, Arbitron SAN JOSE, CALIF—(29) WHTZ top 40 — 56 — 42 WLTW AC — 42 — 54
Ratings Co. May not be quoted or reproduced without the prior KGO N/T 68 80 g2 WOR N/T — 71 — 42 WweU top 40 — 76 — 50
written permission of Arbitron. KBAY easy 45 6.2 6.9 66 WFAN sports — 10 — 39  WYNY country — 52 — 47
KARA AC 38 35 37 52  WCBS N/T — 28 — 34 WDHA album — 50 — 45
Su Fa W $p Su Fa W Sp KOME album 41 43 42 50  WCBS-FM oldies — 22 — 32 WXMC adult std — 30 — 45
Call Format '88 '88 '89 '89  Call Format '8 ‘88 'g9 'sy  KEIR AC 34 36 28 44 wyipM top 40 — 35 — 32 WCBSFM oldies — 35 — 44
LR DLy 27 36 38 44 )y top 40 — 12 — 32 WABC N — 47 — a1
NEW YORK—(1) WNIB classical 13 14 13 12 ::?J :;gﬁ::”e’ gg :; 22 ‘;; WYNY country — 31 — 32 WOR . NT — 38 — 41
WHTZ top 40 62 56 53 60  WIND Spanish 510 N country 22 20 31 37 WABC N/T — 33 — 30 WNSR AC — 32 — 38
"WPAT-AM-FM  easy 56 49 6.2 56 SAN FRANC|SCO—(4) KCBS N/T 46 63 46 36 WADB easy — 64 — 28 WQCD AC — 13 — 35
wLTW AC 38 47 43 53 Kgo N/T 71 83 83 70  ynBR AC 42 19 19 35 WLTW easy — 17 — 24 WFAN sports — 5 — 27
af:ss'm :'ﬁ'fs :; ‘:2 :g ig ::lETEAM-FM rossover gg ig gg :: KEEN country 27 17 24 34 WQHT crossover — 9 — 21  WNEW adult std — 13 — 24
WNEW-FM album 44 32 35 42 KCBS NT 4:7 50 4:6 4:6 KOIT-AM-FM  AC 30 27 25 31 wwy album — 24 — 18  WQHT crossover — 45 — 23
WRKS urban 42 42 42 A1 KABLAMFM casy 56 47 50 45 :::EL :rcossovef gg f‘: g? g: WMMR album — 18 — 17 WeBS news — 30 — 18
HOHY crossover 4.5 40 40 40 Kiol AC 40 39 36 38y adult std 17 25 17 23 WASR AC — 28 — L4 WNTR AC — =
WOR N/T 43 47 45 37 KFRC adult std 34 34 37 35 KITS e 26 31 27 18 WNEW adult std — 14 — 13  WQXR-FM classical — 17 — 12
WNSR AC 27 31 31 35 KNBR AC 43 22 26 35  \BLXCAMFM  adult alt 19 14 18 18 WK oldies — 10 — 12 WINS N/T — 17 — 1
WXRK cls rock 37 34 31 34  KSAN country 23 22 32 34 \ap| AM.FM  easy 14 13 19 17 .
WABC WS 35 33 33 32 KROR album 26 29 28 30 ygpg oldies 18 11 14 17 e ———
weU top 40 47 36 35 31 KXXX-FM top 40 27 22 28 28 yyxrM top 40 22 12 17 16 YOX JOX
wees WAl 35 36 27 30 wrs LB 24 30 26 271 yppe aditstd 15 12 14 15 (Continued fro di )
a?:: ‘s"b:t“s ;g 22 fg g: LS urban 33 28 27 27 yppcAM-FM  classical 18 20 15 14 nhn M preceding page.
e o 10 13 29 25 KBLAMAM autst 25 29 73 23 KAD e 23 13 22 13 Y95 owner Evergreen Media earlier nights from WQSF Richmond, Va.
WSKQ-FM Spanish 4 4 17 24  KDFC-AM-FM classical 20 29 28 23 \(KHILAMFM clas;‘cal TRLRTRT: this year when that company was E . ]
WYNY country 22 29 28 23 KKSF adult alt 22 27 30 23 yxsF adult alt T 25 Gp planning to buy WAXY Miami. VENTS: Full-service AC WMAL
WNEW adult std 12 19 23 19  KBAY easy 17 20 22 20 ok Spanish 10 12 11 11 A former Y95 jock, Supersnake, Washington, D.C., got a surprise on
WNCN classical 14 13 18 13  KroG album “21 18 20 20 ypop album 6 _5 _7 11 most recently in nights at crossover July 4th when it carried country star
WADO ‘S‘ga“'s" ig :3 ig }; KKHI-AM-FM  classical 17 30 22 20  yppe Spanish 21 10 WIOQ (Q102) Philadelphia, heads to  Gary Morris’ concert from the Wash-
xg;';;"“ & e PR :g;‘f 2:3;:: ig :g ig fg RIVERSIDE-SAN BERNAmNo_ nights at top 40 KKXX-FM (X100), ington Monument grounds. Before
WKY AC 506 710  KNEw country TR (35) r(_aplacmg George McFly, now dqmg launching into a song from_the musi-
wus N/T 1.2 1.3 14 10 KARA AC 11 10 11 13 Kouo easy 56 80100 82 nights at co-owned WAVA Washing- cal “Les Miserables,” Morris told the
WWRL religious 8 10  KER AC 9 L1 7 12 Kol *crossover 63 77 89 70 ton, D.C; no replacement has been audience, “This is for all of you who
LOS ANGELES—(Z) KHQT SSOveT 14 12 17 12 Ku top 40 14 14 11 67  pamed at Q102... WLVQ Columbus, haven’t discovered [country outlets]
KPWR crossover 7.4 72 64 7.1  KIQI Spanish © 12 12 13 12 'RTHFM oldies 65 58 58 48 (hjo, MD Wendy Steele is leaving WMZQ or WPOC [Baltimore] yet.”
KOST AC 50 54 56 61  KWSS top 40 710 10 12 KOS ~ 20 32 11 3% the station to pursue other opportuni  WMZQ PD Gary McCartie says he
KABC N/T 57 53 49 52 KDIA urban 138 81 o o 32 34 43 39 ties. Call her at 614-231-7442, Former ~ wasn’t aware of Morris’ on-air plug
KNS-AM-FM  top 40 69 65 71 52 KS)0 album 16 16 14 11 0 em album 36 47 29 35 KFMQ Lincoln, Neb., PD Brent Al- for his station, adding that Morris
:33 pr “ ;g 33 ;3 :; :gﬁ'; g;’(;:;" 1-1 ; 1~g :g KIIS-FM top 40 48 55 44 34 bertsis the new MD at album WGTR  hadn’t been to visit WMZQ for sever-
KJol easy 41 45 45 41 LONG ISLAND, N.Y.—(12) o " 28 35 18 34 Miami, replacing Steve Standsell al months, it wi
KLOS album 43 36 45 38 WALKAMFM AC 64 63 57 g2 KCKC country 51 23 24 28 Following the defection of much of Classic WZLX Boston says it will
KNX N/T 31 35 36 33 WHIZ top 40 61 53 63 66 "OD oldies 1220 10 28  N/T KFBK Sacramento, Calif.’s air-  complain to Arbitron about on-air
KRTHFM  oldies 37 32 33 31  weL top 40 56 40 48 54 :SIL: :g ;g ;2 ;‘75 g:‘z' staff to KFI Los Angeles (Billboard, ~comments made by Charles Laqui-
KFWB N/T 33 31 29 30 WBAB-FM album 43 48 39 49 oo top 40 TR G July 15), Bernie Ward has JOlned dara, morning man at nyal WBCN,
KMPC adult std 20 21 23 25  WCBS-FM oldies 39 50 49 48 oo N/T 23 24 15 17 KFBK for afternoons. Ward is, and  as part of a bit involving air character
KTNQ Spanish 27 28 16 25 wWLTW AC 36 26 30 39 o Spanish 12 23 13 16 remains, host of KGO San Francis- Duane Glasscock, who allegedly en-
KTwy adult alt 30 33 34 25  WPAT-AM-FM  easy 30 33 20 37 e Spanish % 6 7 16 co’'s Sunday morning “Godtalk,” couraged diary-keepers to ‘“‘write
::zg? umrg:t;rn :ix; 22 gg g; mﬁ-m :I{)Im gg 3: 5173 :g KNTE country 15 10 17 16 holds a masters in theology, and was  down that you listen to WBCN, even
KWKW Spanish 15 13 23 22 e e 22 35 37 31 KABC N/T 25 13 14 14 an assgstantto}'{ep. Barbara Boxer, if you don’t. Gla§scock/Laqu1dara
KoDJ oldies 13 12 11 20 WoR N/T 18 41 32 1 KROQ modern 18 27 16 14  D-Calif. ... Bill Kezley goes to supposedly also said that WZLX and
KZLA country 21 26 23 20 WXRK ¢ls rock 41 31 32 3.1 KTWV adult alt. 15 20 16 14 mghts at KKRZ (ZlOO) Portland, “local WBOS “play music by people
KFI NT 14 13 13 18 WYNY country 24 26 32 31 WO country 22 23 28 14 Qre from KCPX Salt Lake City. who want to kill people like Cat Ste-
KLSX cls rock 31 29 25 18  waBC N/T 28 27 32 30 :r:: ad“"ts‘d ; ; if :: At adult standards WSJS Winston  vens.” At press time, Arbitron says
KLVE Spanish 27 28 23 18  WHU adult std 33 35 37 30 ot ?::.gm 19 11 g 19 Salem, N.C., part-timer David Al- no complaint has been filed.
KDAY urban 16 1.2 6 15 WQHT crossover 33 33 33 30 BRIDGEPORT CONN _(91) ’ bright has been named APD; that .
LS e 14 15 16 15 wins N/T 23 32 30 29 o0 — 147 _'1g¢ move takes place in lieu of the PD  Assistance in preparing this col-
::gg-m-m ]”;;’Za" 1(5) :3 1:!1) :; a(F:‘T\g :g‘s’;ts f; gg g? g; WICC Ac —107 —103 post that WSJS had been advertising  wmn was provided by Craig Rosen,
KLAC country 10 10 12 1.2 WNSR AC 41 31 33 26 WKCI top 40 — 77 — 93 ... Denis Reidy joins country Caryn Bruce, and David Wykoff.
KALI Spanish 6 8 12 10 wpu top 40 38 31 30 25 WEBE AC — 89 — 86 WCMS-AM-FM Norfolk, Va., for
KNAC album 10 15 14 10  WDRE modern 14 14 19 17 WPR Al — 84 — 70
KSKQ Spanish 1.6 12 11 1.0 wQeo jazz 9 10 20 16 ag::‘ 2":)";" ~ ig _ :; e T e —
KSKQFM _ Spanish 9 410 wesw atstd 27 24 19 18 LA R ~ ,5s _ 2; MODERN ROCK: LABEL EXPANSION OUTSTRIPS RADIO?
CHICAGO—(3) WRKS urban 11 14 14 13 : - .
- WQHT crossover — 12 — 24 (Continued from page 10)
WGN N/T 100 86 95 91 WBLS urban L1 LA 15 L1 Bt o e — 55— 70
WECI-FM  urban 77 67 74 62 WEN 38 L5 L6 17 11 s ) — 3 _ 13 without that much airplay.” ing to work for us. We play more of
WweeM L7y 2180 a8 23 e classical L Wy . — 21 — 17 Carter Alan, MD of traditionally the dance side.”
a‘L’l‘J\ZP-FM z'r:‘;': gg :2 gg ::g ORANGE 60"SNTY CALIF—(20). WOR N — 23 — 15 progressive album rocker WBCN One of the few top 40 PDs tx’) ac-
WXEZAM-FMeasy 53 61 51 45  KQUZ fop 40 — 32 WRKS urban — 27 — 13 Boston, has a similar take on his rela-  knowledge a modern competitor’s in-
wyTZ top 40 40 40 36 44  KBIG AC — 4 — 6.5 WAsC NT = I8 = H tionship with WFNX. “We already  fluence on his station is Gary Wal-
WBBM-FM  top 40 32 32 38 41  KNS-AM-FM  top 40 _ 74 _ s5g WCFS oldies T 5 T |4 skewalternative and our jocks are al-  dron, PD of KISN Salt Lake City.
WCKG cls rock 38 43 40 41  KLos album — 65 — 57 WA iazz ©  ternative fans, so we're already lis- Waldron says KJQN “has had a pret-
WKQX AC 31 41 31 40  Kosv AC — 44 — 51 BAKERSFIELD, CAL'F_(QQ) tening to that stuff. We'll go on a  ty dramatic impact on sales for the
KUZZ-AM-FM  country — 180 — 184 : A ;
wJJD adult std 19 23 27 30 KABC N/T — 43— A " crossover — 119 — 132 song if we feel it’s right, regardless last year and a half. Camouflage’s
wur AC 3132 36 30 kpwe cossover  — 60 — 47 e album — 50 _ gs of whether WFNX or the college sta- ‘The Great Commandment’ did quite
WINK oldies 37 42 34 28 KRTH-FM  oldies — 51 — 46 Lone Spanish _ 45 _ 72 tionsareonit.” well here saleswise because of them
a::;‘ ::’;:r:y gg 32 3; g; :;2(' :,’/STY _ i; _ :i KGFM easy — 80 — 68 X100’s Ba),(ber‘also complains that and thatwas_ the reason we addeq it.”
WINMX AC 27 30 27 26 KMPC adult std 55 _ 31 KERN N/T — 50 — 62 KITS. doesn’t give records epqugh But Chris Balfer, I?D of rival
WLUP NT 29 28 31 25 KROQ modern — 44 — 30 MU AC — 45 — 43 sustained airplay to break individual KCPX, says, “While we’re aware of
WNUA adult alt 21 25 13 23 Kop) oldies — 16 — 29 MR top 40 — 62 — 48  gongs, although it can help increasea  what KJQN is doing, when it comes
WFYR oldies 24 18 19 20 KTWy adult alt _ 47 — 27 KeEO g'd'es,h - gg - ;; band’s popularity. And KZZP Phoe- to them breaking records for us,
WMAQ N/T 17 14 16 18  Kfl N/T — 17 — 24 :m' cl‘;as's‘:zal — 14 _ 71 nix MD Michelle Santosuosso says there are some songs we pick up
woJo Spanish 13 12 16 17 KLsx s rock — 28 — 23 e crosSover — 24 — 17 her market’s KUKQ focuses “more from there that are great successes
WLS oldies 19 16 16 16  Krwe news — 28 - 22 Lo D _ "y — 13 on the album rock side of alterna- for them and not for us.”
WFMT classical 12 13 12 14  KzA country — 19 — 22 : ;
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Hot off their No. 1 Black Radio hit,

Closer Than Friends, writer/producer/

M[ﬂlsgrformers Surface storm all formats
with their unstoppable new single,

Shower Me With Your Love.

38-68746

“2nd Waye.” Gold Plus...
with more hits to Surface. On Columbia
Cassettes, Compact Discs and Records.
Catch SURFACE On Tour This Summer.

Produced by David “Pic” Conley, David Townsend and Bernard Jackson.
Management: Paul Cantor

www americanradiohistorv com


www.americanradiohistory.com

© 1989 SBK Records



www.americanradiohistory.com



www.americanradiohistory.com

Lty
) o o R0%

A\

Your headis no p
for information.

You want the sounds you record to stay where you can get at them and where they'll be safe.
Not clogging the heads of someone’s transport.

In the digital domain we don't hear the sound of the tape. Differences heard in sound are in the
machine’s abilities to interpret the stored data. So, your recording is unaffected by the character of
the recording medium. However if your recording (data) is clinging to the heads of the recorder it
is not much use. Furthermore it will cause write as well as read errors.

The old judgments on tape sonic performance become obsolete. Qzlify becomes critical:
Quality tape with efficient binder and backing systems and quality equipment.

In addition to being of high quality, Panasonic DAT tape comes with our exclusive Ore Year
Road Hazard Warranty® No matter what happens, if you can scrape up enough tape to send some
back, we'll replace it. Guaranteed.

Don't settle for the false economy of inexpensive DAT tape. You have too much at stake. Visit a
Panasonic dealer and tell him your head is no place for information.

=
* |f Panasonic DAT tape fails to operate, for any reason, within a year of a naso n Ic

original purchase, send tape and proof of purchase to Panasonic AVSG. ' _
6550 Katella Avenue, Cypress, CA 90630 ©1989 PIC. Professional Audio Systems
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Local Stations Rally To Save Poisoned Historic Tree, Too

Austin Gathers "Round The Old Oak Tree

FOR WEEK ENDING JULY 22, 1989

' Billboard.

HOT
ADULT

®Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise. without the prior written
permission of the publisher.

CONTEMPORARY.
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. B Compiled from a national
BY CARYN BRUCE ‘%E ‘Zé §8 ‘Q% TITLE sample of radio playlists. ARTIST
- - =z |52 |~% | 2O LABEL & NUMBER/DISTRIBUTING LABEL
NEW YORK When the historic
Treaty Oak tree in Austin, Texas, - * & NO.1 & &
was pofysoned,.“lister}ers were 1 1 1 10 {f&%‘:ﬁ'gg; KNOW ME BY NOW S:eEL’;":}LNi,F(,En‘z
stunned,” according to Liz Lewison, (D] 2 | 2 | 11 | JHISTIME IKNOW IT'S FOR REAL © DONNA SUMMER
promotion director of country KASE. ATLANTIC 7-88899
3 | 5 | 7 | 12 | VLLBELOVING YOU (FOREVER) ¢ NEW KIDS ON THE BLOCK
PROMOTIONS Ol o+ [ s
s [ 5 [ 3 [ | Moo O
“It’s really unbelievable that some- @ 1011 ]10 !gﬁ;},!:‘g?ﬁ%’_‘,%msm CSING U ES
one would do this type of thing to a DON
. . T WANINA LOSE YOU # GLORIA ESTEFAN
tree,” Lewison says. Equally surpris- @ 2 | 30 | 3 | erc3eesssocpa
ing, however, was the way the act of 8 | 4 | & | 13| SR et iorpoveran & WATERFRONT
vandalism became an emotional rally- :
ing point for a number of Austin sta- 3 E (@] 2 | 30 | 3 | RGHTHEREWAITING  RICHARD MARX
tions. SR 1 o G < L S
1 Irathy Aubry, promotion director a B 1w MY‘"%?'E;EQ’H’{"‘TY@N o MICA PARS
g : Tie Die. WCMS-AM-FM Norfolk, Va., morning man Joe Hoppel displays the red- SOUL PROVIDER © MICHAEL BOLTON
of album KLBJ-FM Austin, says lo- i 1 . . . AD| o | 2 | s
cal residents were looking to her sta- and-white-striped tie that won a celebrity ugly-tie contest at an area shopping mall. COLUMBIA 38-68909
tionrg(i v?/gys t help sa\?ég the a(:]rcien ¢ Hoppel's sartorial style won $500 for the Arthritis Foundation—the charity of his 12| 6 | 5 | 12 | YWHEREARE YOU NOW? JIMMY HARNEN WITH SYNCH
tree from dying. “We got a call from Er:g;(e:k He is pictured here flanked by morning partners Christy Gibbs and Darrell I ; s ' EELVEETRRlA- ‘;ss.ggse LOVE o HOWARD JONES
fo donate 3400 to  Tund for the tree W 12 | 15 | 5 | MEGANSASTFOREVER GHIGASO
So we tracked one down and we’re  developers to his on-air list of “Los- says Peter Smith, PD of classic hits (15| 18 | 25 | &4 | THEEND OF THE INNOCENCE # DON HENLEY
now encouraging all companies in the  ers Of The Day,” and encouraged his  outlet KEAG. That station’s benefit GERREN1 22925
greens industry to contribute to the listeners to write in protest. concert and auction raised more than 6 N 7 EXEFRE 2SI LR S L A
Treaty Oak fund.” The result: more than 5,000 letters;  $5,000 for the Cordova Oil Spill Re-
. . . 3 A . 4 ’ . ROOMS ON FIRE & STEVIE NICKS
Likewise, top 40 KBTS (B93)’s a television interview with the local sponse fund, and other stations sent @ 1711 9 MODERN 7-99216/ATLANTIC -
morning team joined ABC-TV’s ABC affiliate, WEWS; a letter from volunteers to clean up birds on the MISS YOU LIKE CRAZY @ NATALIE COLE
§“ Q g 19 18 11 9 16 EM! 50185
Good Morning America’ at the the mayor; and a call from the mall  shore. © 10.000 MANIACS
Treaty Oak June 24 and tied a yellow  developer promising to build around Anchorage is 400 miles west of 2| a1 !L'gglrej;xs kggggg '
ribbop around it “as a sigpature pf the hi.storic tree. “In all of my 23 Valdez_, Alaska—.the town nearest @ 23 | 23 | 8 | INTOTHE MIGHT BENNY MARDONES
how important the tree is and in  years in Cleveland, I've been behinda  the spill—and Fairbanks, Alaska, is ROCYDORIBBOI368:7/ROCVGRAM
hopes it will survive,” says PD Lisa lot of causes,” Morrow says. “But more than 1,000 miles north, butit | 21 | 9 | 8 | 12 | KEEPEACHOTHER WARM BARRY MANILOW
Tonacci. A week later, several area  never a cause that had a community made no difference, says Brett
: A ; . ] D . . SECOND CHANCE # THIRTY EIGHT SPECIAL
stations gathered listeners for a July rally behind another city like this Brown, PD of album KSUA Fair- 2 | 14|13 2B | sz
1 treaty signing in front of the tree, one.” banks. “The whole state is like a fam- - * %% POWER PICK* % &
sponsored by the Texas Botanical And while much has been written ily.” KSUA is selling vials of oil and @ 2% | 28| 5 %%gbsgmgf # FINE YOUNG CANNIBALS
Garden Society. about the Exxon boycott that began  seawater—“genuine Alaskan oil spill ‘_RiI_N"I_ Ve IR
The Austin stations can take some at KING Seattle following the oil oil-water”—for $3 apiece. Brown tells % [ % | 6 | PRBLNL:, poivaram
encouragement from easy listening company’s tan!&er disaster in Alas- his listeners, “If we sell 8 trillion of % | 25 | 18 | 20 | AFTERALL CHER & PETER CETERA
WQAL Cleveland, which successfully  ka’s Prince William Sound, the oil  these things, we could clean up all the GERRENT: 27,529
saved a 200-year-old, 12-foot-wide oak  spill also triggered a reaction at radio  oil.” % |21 | 17| 15 | THINKING OF YOU eam LRl
tree from being destroyed for a new  stations across Alaska, as local resi- FOREVER YOUR GIRL @ PAULA ABDUL
mall development in nearby Medina, dents looked for ways to vent their IDEA MILL 7|15 |12 ) 1| uwany99230
Ohio. “I saw that the tree was going  frustration. If you trade out for it, he will 0 | 32 | 5 | SPELL DEON ESTUS
to be ripped down and I thought that “All the Anchorage stations set up  come? Capitalizing on the popularity w:;t:;?:;:::::mwmcs o BETTE MIDLER
was awful,” said morning man Larry -events so that our listeners could get  of the movie “Field of Dreams,” AC 2 | 19 | 16 | 2 | ajianticrsserz
Morrow. So Morrow added the mall  involved with the cleanup efforts,” WMYI Greenville, S.C.—located in @ 3 | 37 | 5§ | ONTHEBEACH # CHRIS REA
Shoeless Joe Jackson’s hometown— (A
is doing a petition drive to have Jack- 31 | 29 | 20 | 15 | JHROUGH THE STORM  ARETHA FRANKLIN & ELTON JOHN
son exonerated by Major League HOW'M | GONNA SLEEP © TIMFINN
Baseball. At press time, the station @ 35 | 39 | 5 | caprorassss
& had 2,000 signatures and also was @ 9 | 50| 3 g&ﬁgﬂig&gﬁOTION © DONNY OSMOND
! sponsoring free screenings of “Field”
at a local theater. 3 | 31| 31| 6 | THEDOCTOR Ul LR RIS
Jazz WQCD New York joins Coors 35 | 33 | 29 | 13 | SOLDIER CF LOVE DONNY OSMOND
Light in sponsoring the free Jazz CAPITOL 43365
MILLION DOLLAR POSITIONS! ! Wednesdays concert series this sum- 3% | 32 | 22 | 13 | THEBESTYEARSOF OURLIVES NEIL DIAMOND
The country’'s MOST EXCLUSIVE mer at the World Trade Center in
broatast agency s ow e e e ol e e earal (@GD| | @ | + | NomoreaawE ==
se'afc 'gg Aol °'.'r"°'9 L8112 ET YOUR Springfield, Mass., gave a $2,000 dia- 47 | a5 | 4 | TOYSOLDIERS © MARTIKA
talent. Send your best T or R to: b I he i h COLUMBIA 38-58747
WESTWOOD PERSONALITIES, MESSAGE TO 1oy [FEEE B0 05 MrEsr 710 LICENCE TO KILL ® GLADYS KNIGHT
42446 Bob Hope Dr. #228 made the closest guess as to how BY| 4% | — | 2 | HGERCE
Rancho Mirage, CA 92270 K EY R A D | O long it would take the 75-pound block 2 | 43 | — | 2 | COMFORT OF STRANGERS # JULIA FORDHAM
STATION of ice surrounding the bracelet to il
e oRDS WANTED melt . .. Top 40 KXPW (92X) Honolu- | 41 | 45 | 46 | 4 | GOMETOME HIROSHIMA
ECORD:! lu put a twist on its May trip give-
LP's from 50's and 60's - Rock, RS, PERSONNEL. awnr 1 Disscyand in s Ancats, | 2| % |33 [ | AARTOVER OFEITESTLES
(338: (I;r::t(r;urrgue:; Surf, Doo-Wop and PL ACE YOUR AD by Tengipgrriti June winners to Dis- 43 | 4 | as | 4 | )DROVEALL NIGHT & CYNDI LAUPER
. neyland in Tokyo.
(213) 85, ong1 o wiite: TODAY. AC WOKY Milwaukee brings to- 48 | 49 | o | CANGING I THELION ¢ ANDREAS VOLLENWEIDER
P.O. Box 361082 c ALL gether golf celebrities for t:he first * & % HOT SHOT DEBUT * &
Los Angeles, CA 80036-9682 annual Joe Dorsey Celebrity Golf |(25)| Ngwp | 1 | SOMETHING REAL # PHOEBE SNOW
1 (800) 223-7524 Classic to benefit the Alzheimer’s  pmmm :E:’g’::o:;mc m— P————
Assn. of Southeastern Wisconsin ... 46 40 40 5 REPRISE 7-27550
RADIO-INFORMER ASK FOR AC KEZR San JOSC, Cahf, auctioned 47 38 3 7 ANYTHING CAN HAPPEN ® WAS (NOT WAS)
A Sensational prep sheet for you! items from various San Jose celebs to CHRYSALISA 3365
Trivia, birthdays, & more! JEFF SERRETTE raise money for a scholarship in the NEW) 1 ﬁ?ag?)(_sﬁgg)ws & MIKE + THE MECHANICS
Free sample: IN NY STATE memory of Eugene Simpson and Gor- NEWD | 1 | GALIFORNABLUE * ROY ORBISON
Call 604-438-7673 don Silva, two San Jose police offi- VIRGIN 799202
Or Write: Box 258, 1 (2 1 2) 536-5174 cers killed in the line of duty lastJan  ["gy | 37 [ 35 | 14 | GIVINGUPONLOVE ® RICK ASTLEY
Custer, WA 98240 uary.
O Products with the greatest airplay gainms this week. @ Videoclip availability.
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ALBUM ROCK ™¢*-

o5 e Compiled from national album rock
@é 'J’E §o ‘25 TITLE radio airplay reports. ARTIST
<2 |2 |25 LABEL & NUMBER/DISTRIBUTING L ABEL
* % NO.1 v &
1 1 1 5 THE END OF THE INNOCENCE DON HENLEY
GEFFEN 7-22925 4 weeks at No. One
@ 8 8 6 CROSSFIRE STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC LP CUT/EPA.
3 3 4 5 A FRIEND IS A FRIEND PETE TOWNSHEND
ATLANTIC LP CUT
4 4 5 8 DON'T SAY YOU LOVE ME BILLY SQUIER
CAPITOL 44420
5 7 7 8 NEED A LITTLE TASTE OF LOVE THE DOOBIE BROTHERS
CAPITOL LP CUT
6 2 2 8 BROTHER OF MINE ANDERSON,BRUFORD,WAKEMAN,HOWE
ARISTA LP CUT )
@ 10 10 5 FORGET ME NOT BAD ENGLISH
EPIC 34-68946/EPA.
13 15 % LET THE DAY BEGIN THE CALL
MCA 53658 '
9 5 2 12 RUNNIN’ DOWN A DREAM TOM PETTY
MCA 53682
10 9 9 1 ng é\gleélE LOVE AND ROCKETS
@ 19 2 3 IGX!FIELNLLLQ((:)U‘IT' GO QUIETLY B DON HENLEY
12 12 12 10 IA-ITIE:\N?EQ;gI;ZA HEARTBREAK WINGER
@] » | = | | EEEEN TCIEEnY
4 [ 16 | 6 | PRTHEMNE TANGIER
15 & 6 8 WORLD IN MOTION JACKSON BROWNE
ELEKTRA LP CUT
16 16 18 8 H‘LII#E ﬂglél;l;ER WHITE LION
ANT |
D] 2 | 5 | o | AR N vz
SUN KING THE CULT
2l 2 5 5125 LP CUT/REPRISE
30 30 4 E‘oﬁﬁ&’&? 38-68985 WARRANT
2 15 17 9 THE WANT OF A NAIL TODD RUNDGREN
WARNER BROS. LP CUT
* % * POWER TRACK # & %
@ 35 37 4 LONG WAY TO GO STEVIE NICKS
A MODERN LP CUT/ATLANTIC
8 AND LIFE SKID ROW
@ 3 35 6 }TLAﬁ#C 7-88883
@ 77 2 6 SMOOTH UpP BULLETBOYS
WARNER BROS. 7-22876
34 40 3 DIG PETE TOWNSHEND/THE WHO
ATLANTIC LP CUT
F|
5 17 13 12 sgD(E)RMN%-(Q)Q'gIGI/'zTELANTIC RTINS
%6 11 11 10 (':.‘BESYASBSQCBIAYTED 4-68891/EPA. HENRY LEE SUMMER
@ 39 46 g JACKIE BROWN JOHN COUGAR MELLENCAMP
MERCURY 874 644.7/POLYGRAM
28 2% 2% 5 STATESBORO BLUES THE ALLMAN BROTHERS
POLYDOR LP CUT/POLYGRAM
T E ,
2 23 20 10 EL?%EAB}TM%E 10,000 MANIACS
B | 33 | & | MSTABONE GREAT WHITE
3 18 14 10 MARTHA SAY JOHN COUGAR MELLENCAMP
MERCURY LP CUT/POLYGRAM
@ 40 44 4 YOQU DON'T GET MUCH BODEANS
SLASH LP CUT/REPRISE
@ 43 43 4 AW&IA\ALLDP(Q:PJTG SHOES TORA TORA
MY PARADISE THE OUTFIELD
3 36 36 6 cmufnsﬁ 38-68943 B
15 37 38 17 grgI(T:g:L ?!!;I;EN TWICE SHY GREAT WHITE
# % * FLASHMAKER # #
ROLI BLUE MURDER
NEW) 1 éErLrg LP cu1L )
@ 45 47 3 WHO DO YOU LOVE KINGDOM COME
POLYDOR LP CUT/POLYGRAM
6 | 5| 3 | hgrogsow a7
ET U READY SARAYA
NEW) 1 Eouoop LP CUT/POLYGRAM
CHASING YOU INTO THE LIGHT ACKSON BROWNE
NEW)D 1 ELEKT?A LP CUT . )
UEEN
o] m ||| QAT 2
THE
o | w | u | w | ERENOMAN, L
49 50 3 COMING DOWN TONIGHT THIRTY EIGHT SPECIAL
A&M 1424
NOTHIN' YOU CAN DO ABOUTIT RICHARD MARX
NEW) 1 Ew(n) LPCUT
LITTLE FEAT
NEWD | 1 | RADGUMBO ”
50 — yi LET IT ALL HANG OUT JOHN COUGAR MELLENCAMP
MERCURY CD CUT/POLYGRAM
DS ON M BON JOvI
g | n| % | o | WACKNRHANDSONME J
LLING IN & OUT OF LOVE LITA FORD
NEWD | 1| TANS
REAMS IN THE DARK BADLANDS
NEWD | 1 | DREAMBAT
? KING SWAMP
0 | 2] o || BRSIOE

‘\ )Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

Some Swear By
Simulcasts, But
Some Swear Off

BY CRAIG ROSEN

LOS ANGELES Are radio simul-
casts of televised concerts and mu-
sic specials still viable in the age of
stereo television? It depends on who
you ask.

Westwood One Radio Networks
and New York-based MJI Broad-
casting are still firm believers in si-
mulcasting. This year WW1 already
has simulcast several concerts—

Tue ApriL FooLs
A Picture MADE

Brack GIRLs
BLAKE BABIES
DasH Rir Rock
DowNSIDERS
SIDEWINDERS 6

5 W. HARGETT STREET 4TH FLOOR RALEIGH. NC 27601 (919)834-5977

by Craig Rosen

Bryan Adams in Belgium with
MTV; Sting from Tokyo with HBO;
the Grateful Dead’s “Summer Sol-
stice '89” with SET Pay-Per-View;
and the all-star ‘““This Country’s
Rockin’ ” with Viewers Choice Pay-
Per-View Network. WW1 will si-
mulcast “Steve Winwood: Roll With
It” with Showtime July 29, as well
as the Moscow Music Peace Festival
with SET Pay-Per-View Aug. 13.

Although MJI has yet to broad-
cast a simulcast this year, it has sev-
eral in the works for fall with HBO/
Cinemax, and it broadecast five si-
mulcasts in 1988.

ABC Radio Networks has run
two simulcasts this year—‘The
Budweiser 1989 Spring Break Con-
cert With Cheap Trick” with MTV,
and the International Rock Awards
with ABC-TV—and is exploring the
possibilities of fall and winter simul-
casts with MTV and Showtime. Yet
ABC VP/programming Tom Cuddy
says the future of simulcasts is dim.
“I don’t think there will be a great
deal more unless top 40 program-
mers loosen up. And, as time goes
on, more and more people will invest
in equipment to get stereo television
in their home.”

Still, while few listeners have ste-
reo TV, simulcasts have advantages
over radio-only broadcasts—the
most obvious being cross-promo-
tion. “Television has a different
type of visibility, so [simulcasting]
can be a win-win situation for televi-
sion and radio,” says MJI president
Josh Feigenbaum. “That line at the
bottom of the screen [advising view-
ers that the concert is being simul-
cast on local radio] is worth a lot to
radio stations,” says Cuddy.

WW1 executive VP/GM Thom
Ferro believes simulcasts appeal to
those viewers watching a televised
music special. “Most people don’t
have stereo television,” he says. “It
is very easy to turn down the televi-
sion and crank up that stereo. Not
everyone will turn down their TV,
but a lot of people will.” Some cable
systems are not stereo-ready, and
for those that do broadcast in ste-
reo, Ferro says, ‘“the quality is
much poorer than what you get
over the FM stereo band.”

(Continued on next page)
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MODERN ROCK ™4cts-

) zZ_ Compiled from Commercial and
o A
ok ;5 §o " TITLE College Radio Airplay Reports. ARTIST
T2 | <¥ | 22| 55 | (ABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &
1 1 1 12 SO ALIVE LOVE AND ROCKETS
RCA 8956 5 weeks at No. One
2 2 3 8 DISAPPOINTED PUBLIC IMAGE LTD.
VIRGIN LP CUT
3 1 3 | 1| s | HERE COMES YOURMAN PIXIES
ELEKTRA 7-69287
4 5 6 10 SEE A LITTLE LIGHT BOB MOULD
VIRGIN LP CUT
@ 10 15 5 LET THE DAY BEGIN THE CALL
MCA 53658
6 4 7 ) UNDER THE GOD TIN MACHINE
EMI LP CUT
7 7 10 6 WAITING FOR MARY PERE UBU
FONTANA LP CUT/POLYGRAM
ARDRUM WIRE
8 | 8 | z |10 | BORORY A
9 | ¢ | 5 | ¢ | oHDADDY ADRIAN BELEW
ATLANTIC LP CUT
10 9 3 9 TROUBLE ME 10,000 MANIACS
ELEKTRA 7-69298
@ 15 . 2 CHANNEL 72 B-52’'S
REPRISE LP CUT
12 1 13 4 INTERESTING DRUG MORRISSEY
SIRE LP CUT/WARNER BROS.
w [ [ | s | ANGroRADAY e
14 | 14 | 18 | 5 | TAKEASTEPBACK SIMPLE MINDS
FASCINATION
15 | 16 | 4 | 14 | FASCINATION STREET THE CURE
LO NG THE
16 17 2 4 ELEDYTERAS 969280 CURE
00D THIN
17| 18 | 16 | 18 | GQODTHING FINE YOUNG CANNIBALS
D C 4 i1}
20 | 27 | a | BATDANGE (FROM "BATMANT) PRINCE
THE BEAT (EN
19 | 13 | 14 | g | THEBEAT(EN) GENERATION THE THE
% 28 3 DON'T MAKE ME DREAM ABOUT YOU CHRIS ISAAK
REPRISE LP CUT
EVERLASTIN
@D| 7 | » Falil EYERTASTINGLOVE v2
RA| N
o) 23 2 3 COngAsLlPLEUTCE BORIS GREBENSHIKOV
(B)| NEWp | 1 | COMEANYTIME HOODOO GURUS
# | 2| 3|3 | HARDSUN INDIO
% 25 — ) YOU DON'T GET MUCH BODEANS
SLASH LP CUT/REPRISE
% 21 _ 2 g%’ip@gﬁeepmsc THE CULT
@ 29 o 2 WHEN THE HAMMER CAME DOWN HOUSE OF FREAKS
RHINO LP CUT
DON'T CRASH THE CAR MARY’S
NEW) 1 C}B\UELEOF\?LP%UTT TONIGHT DANISH
H ey
m |1 | o | 8 | SHAKETMATCOSMIGTHIG R
30 30 . ) LET'S GO ROUND THERE THE DARLING BUDS
COLUMBIA LP CUT

Billboard, copyright 1989. () Tracks with the greatest airplay gains this week.
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(Continued from preceding page)

Yet Feigenbaum isn’t too con-
cerned with the TV viewer. “A si-
mulcast is a means of sending the
program out to a whole different
group of people who may not be
near a television,” he says. “It is a
way of extending audience.

“Simulcasts really work when it
is something special for the audi-
ence,” he adds. With the MJI simul-
casts of “The Cinemax Classic Con-
cert Series” in fall 1988, radio listen-
ers got to hear rare live recordings
by John Lennon, Jimi Hendrix, and
The Doors, he says.

DIR Broadcasting, however, has
abandoned the simulcast, opting in-
stead to produce its own televised
music specials (see item below). Al-
though DIR has simulcast some of
its own TV shows, president Bob
Meyrowitz says, “It is not some-
thing we have made a priority.” He
says he is “amazed” that competi-
tors such as WW1 and MJI continue
to do simulcasts.

“We have never been a big believ-
er in simulcasts,” he adds. “Increas-
ingly today with televisions in ste-
reo, there is less need for it. You do
better to broadcast a show in stereo
than simulcast on radio.”

Even Ferro admits that not all
televised music specials work as si-
mulcasts. ‘““Multiformat shows
[such as awards shows] don’t work
for radio, but work fine for a Show-
time or a pay-per-view event,” he
says. Ferro says WW1 has been ap-
proached to simulcast some award
or variety programs, but declined
“because formatically they are all
over the road. We are not going to
get an L.L.-Cool J played on [album
rocker] KLOS Los Angeles, but
they would be glad to have an
INXS.”

Cuddy says ABC usually passes
on awards shows, but “the ‘Interna-
tional Awards Show’ lent itself [to
radio] where others don’t. There

wasn’t a great deal of talking and
there was a lot of music.”

TOMMY CAN YOU SEE ME?

DIR's recently created King Bis-
cuit Television will broadcast the
Who's “Tommy” live from the Uni-
versal Amphitheater in Los Angeles
Aug. 24, The 3!/,-hour broadcast of
the second ‘“Tommy”’ benefit per-
formance will be distributed by
New York-based Reiss Media En-
terprises, and carried on various
pay-per-view television networks
across the country.

But don’t look for a radio simul-
cast on this one. WW1’s Ferro says
his company has radio rights to the
show, but won’t broadcast it be-
cause it doesn’t want to promote its
competitor’s televised coverage.
Meyrowitz says DIR has radio
rights to the show, but isn't inter-
ested in broadcasting a simulcast.

DIR has been increasingly in-
volved in rock film production in re-
cent years. “Tommy’’ will be the
second broadcast of the KBT
monthly music series DIR an-
nounced when it created the film/
video division in February. On June
3, KBT broadcast a live three-hour
Osbourne/Bullet Boys concert, also
on various PPV channels. KBT
dropped its proposed July PPV
broadcast of Pink Floyd’s final 1988
U.S. “Delicate Sound Of Thunder”
concert when CBS/Fox Video decid-
ed to release the video to retail in
June,

DIR also has been closely in-
volved with the U.S. marketing of
the Who since it first broadcast the
band the on “King Biscuit Flower
Hour” in 1972. Meyrowitz believes
that Who broadcast was the one
that convinced radio, band manag-
ers, and advertisers that live rock
performances on radio were viable.
DIR followed that with a live re-
cording of the 1973 U.S. “Quadro-

Save America!

LISTEN

AN ALBUM THAT ROCKS
AND ROLLS WITH TODAY'’S HEADLINES

J. G. MARK |
ON THE MARK

(and ready to go)

P'll Live and Die in Freedom e
Whirlpools of Space e The Hidden
Gun ¢ The Money Rats ¢ Workin’
Hard ¢ Where is the Conscience of
the World? ¢ God Don’t Like It! e
Love Marches On e Run, Come,

CYBERVOC RECORDS

P.O. BOX 2893 VENTURA, CA 93002 ® FAX # (805) 653-0106

phenia” tour and the finale of the
Who's 1982 farewell tour.

WW1 secured the U.S. radio
rights to this year’s Who 25th Anni-
versary tour and broadcast the June
27 New York benefit performance
of “Tommy.” That will be followed
by a number of Who-centered spe-
cials, including a Sept. 3 live broad-
cast of the band’s current tour show
from Dallas.

When the WW1 deal was an-
nounced, the radio syndication in-
dustry wondered if the absence of
DIR as its radio marketer indicated
a decline in its traditional high pro-
file in rock concert syndication.
Meyrowitz says it was simply a mat-
ter of priorities. “It’s just the way it
came down. There’s something to be
said for having all marketing as-
pects being handled by one compa-
ny. [But] for this tour, there was so
much here to get done. We were pri-
marily concerned with getting the
television broadcast done the best
way possible.”

WW1 VP/talent acquisitions Da-
vid Knight says the WW1 deal
came about because the company
“had been dealing closely with Bill
Curbishley on his other acts, Rob-
ert Plant and Judas Priest, and sat
down with him very early to create
a plan of action to maximize the
Who'’s tour. A majority of the dol-
lars we're giving to the Who are be-
ing donated to the various charities
the Who are working with for the
tour. Rather than making a talent
payment, WW1 is making a large
charity donation. By the end of the
tour, the donations to children’s
charities will be in the millions.”

Assistance in preparing this col-
umn was provided by Peter Lud-
wig in New York

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
mausic specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

July 20-21, Karyn White, On The Radio, On The
Radio Broadcasting, one hour.
July 21-23, James Ingram, Star Beat, MJI

&
o
g::
W

s

T
A

Broadcasting, one hour.

July 21-23, Bobby Brown/Donna Summer/Rex-
ette, Party America, Cutler Productions, two
hours.

July 21-23, The Natalie Cole Story, The Weekly
Special, United Stations, 90 minutes.

July 21-23, Richard Carpenter/Debbie Gibsen,
Cruisin’ America With Cousin Brucie, CBS Ra-
dioRadio, three hours.

July 21-23, The Doobie Brothers Story, United
Stations Programming Network special, three
hours.

July 21-23, The Beatles, The British Invasion
Series, United Stations Programming Netwark
special series, 90 minutes.

July 21-23, Motley Crue, Metalshop, MJI
Broadcasting, one hour.

July 22-23, Natalie Cole/Roachford/David
Peaston, RadioScope, Lee Bailey Communica-
tions, one hour.

July 23, Dobbie Brothers/Pete Townshend/Don
Henley, Powercuts, Global Satellite Network, two
hours.

July 24, Stevie Nicks, Rockline, Global Satellite
Network, 90 minutes.

July 24-30, Aliman Brothers Retrospective,
Part 2, King Biscuit Flower Hour, DIR Broadcast-
ing, one hour.

July 24-30, Mike Oldfield/Danny Wiison, Rock
Qver London, Westwood One Radio Networks, one
hour.

July 24-30, Living Colour/Love & Rockets, In
Concert, Westwood One Radio Networks, 90 min-
utes.

July 24-30, The Fixx, Superstars Rock Concert
Series, Westwood One Radio Networks, 90 min-
utes.

July 24-30, Classic Headbanger: Carmine Ap-
pice, High Voltage, Westwood One Radio Nei-
works, two hours.

July 24-30, Aliman Brothers/Gerry & the Pace-
makers, Classic Cuts, MJI Broadcasting, one howr.

July 24-30, Wang Chung, Rock Today, M|
Broadcasting, one hour.

July 24-30, Bon Jovi, Part 1, Off The Record
With Mary Turner, Westwood One Radio Net-
works, one hour.

July 24-30, “Strawberry Fields Forever” Take
7, The Lost Lennon Tapes, Westwood One Radio
Networks Special Series, one hour.

July 24-30, K.T. Oslin, Country Today, MJI
Broadcasting, one hour.

July 24-30, Sweethearts Of The Rodeo,
Westwood One Presents, Westwood One Radio
Networks, one hour.

July 24-30, BeBe & CeCe Winans, Night Scene,
Westwood One Radio Networks, one hour.

July 24-30, Earl Klugh, The Jazz Show With Da-
vid Sanborn, Westwood One Radio Networks, two
hours.

Hot Dogs For Hard Hats. AC WKQX (Q101) Chicago’s “Danger’ Dan Walker
kicked off the summer by serving hot dogs at a downtown construction site.

Walker is the one wearing the apron.
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Billboard-

FOR WEEK ENDING
JULY 22, 1989

CURRENT PLAYLISTS OF THE NATION’S LARGEST

POWER PLAYLISTS.

AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

PLAT'NU 25 8  Paula Abdul, Forever Your Girl EX EX Sa-Fire, Gonna Make It 24 24 Tommy Page, A Zillion Kisses EX EX Gloria Estefan, Don't Wanna Lose You
26 28 Aretha Franklinéw. Houston, it Isn't, EX EX Tommy Page, A Ziition Kisses A25 — New Kids On The Block, HanEm' Tough EX EX De La Soul, Me Myself And |
27 29 Gioria Estefan, Don't Wanna Lose You EX EX Red Siren, One Good Lover 26 EX Gloria Estefan, Don't Wanna Lose You
28 30 Richard Marx, Right Here Waiting EX — Living Colour, Open Letter (To A Land 27 27 Winger, Headed For A Heartbreak =
29 7 Donna Summer, This Time | Know It's F EX — Indigoe Girls, Closer To Fine 28 28 Robert Paimer, Tell Me I'm Not Dreami %
A0 —  Neneh Cherry, Kisses On The Wind EX EX Indigo Girls, Closer To Fine —wnTrm /
| A3l —  New Kids On The Block, Hangin’ Tough : — Eea of hnltiveb()om%r:tomeTwnh Iglz Baby
f, —  Great White, Once Bitten Twice Shy
Fow oo ‘]; ol ’1’ . A — Whistle, Right Next To Me ' - Rick Gi
? ()1(/ 5 A — Soulll Sou%. Keep On Movin’ DelI;OII 10 Prince, Batdance (’:"5“ "Féla‘i:a(r::"'l)le"e K&B,E—
New York 0.M.: Steve Kingston T — ' 2 6 Madouna. Exor
ollilloo =] ladonna, Express Yourself .
1 4 Madonna, Express Yourself KEF 1027 - I Slmg!y Red, If You Don't Know Me By N Houston P.D.: Adam Cook
2 6 Bon Jovi, Lay Your Hands On Me = L | - FM 4 11 Bob {Bmwnv On Dur Own (From 1 3 Simply Red, i You Don't Know Me By N
319 Martika, Toy Soidiers Pittsbureh P D Bill Cahi 5 EXx Martika, Toy Soldiers ) 2 5 Love x..d Rockets, So Alive
g lg g""cfi Sa'l ance (gor&“Balman") 1ttsburg .D.: Bili Cahill ? lg ;me Vowu'r‘!% Cas"mbatlsk G%Od Thing 301 MadonnaTExpress Yourself
oul |1 Soul, Keep On Movin' . q 1 2 Martika, Toy Soldi aryn White, Secret Rendezvous 4 2 Martika, Toy Soldi
€ 17 Smply e, Vopul Dar't Kgow e By N Los Angeles P.D.: Steve Rivers 2 5 Neneh éhe#\{f Butralo Stance TAMPA BAY "o ﬁif?:ac'd Marx, Right Here Walting S & Fine Young Cannibals, Good Thing
enny Mardones, Into The Ni 1 7 Martika, Toy Soidiers 3 5 Simply Red, I You Don't Know Me By N - 1,00 m That Type vy 6 14 Dino, | Like It
8 13 Milli Vanilli, Baby Don't Forget My N 2 10 Simply Red, If You Don't Know Me By N 4 Bon Jovi, Lay Your Hands On Me Tampa OM: M Di 104 Natalie Cole, Miss You ﬂke Crazy 7 19 Bobby Brown, On Our Own (From
9 16 Debbie Gibson No More Rhyme 3 15 Prince, Batdance (From "Batman") 5 1 Milli Vanilli, Baby Don't Forget My N mp -M.: Mason Uixon 111 Neneh ,Cherm{Bu"alo Stance 8 8 Rod Stewart, Crazy About Her
10 14 Expose, What You Don't Know 4 8 Fine Vonnﬁ Cannibals, Good Thing 6 10 Tom Petty, | Won't Back Down 1 8 Simply Red, If You Don't Know Me By N 12 3 New Kids On The Block, Il Be Loving 9 10 Expose, What You Don't Know
11 15 De La Soul, Me Myself And | 5 9 De La Soul, Me Myself And | 7 11 Madonna, Express Yourself 2 1 Neneh Chevrr, Buffalo Stance 13 2 Bobby Brown, Every Little Step 10 6 3@: Lagl‘)ev | Drove All Night
}g ; gex K’u!_sdldn \Tﬂhed gxk. Itl': %le Lv(;_vmg . ? 4 Madonna,kéxrvess Yourself g 2 god Slewa{t, grazy A[l;ou; Her 3 l7 PeterkﬁahTrie ,sln Your Eyes (Theme Fr ig E)I( gm: rggm'r&igdHS:f‘tz%'h My Wings ( }% ; s'llll Va':u!il‘, éaby Dorgt Frovget My N
ette Midler, Wind Benea y Wings 12 Dino, | Like It tevie Nicks, Rooms Dn Fire 4 13 Martika, Toy Soldiers v i 5 evie Nicks, Rooms On Fire
14 5 Neneh Cherry, Buffalo Stance 8 13 Cyndi Lauper, | Drove All Night 10 13 Donna Summer, This Time | Know It's 5 10 Madonna, Express Yourself 16 EX Aretha Frankhv) . Houston, It Isn’t, 13 23 Prince, Batdance (From “Batman”)
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o r, Tel m reami EX EX Pete Townshend, A Friend Is A Frien 23 29 Don Henley, The End Of The Innocence 225 —  John Cafferty, Pride And Passion EX EX Michael Morales, Who Do You Give Your 18 31 Soul i Soul, Keep On Movin'
' 19 21 Rod Stewart, Crazy About Her
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Bob Mitchell
WLTS New Orleans

|

20 9 Simply Red, If You Don't Know Me By N A28 — Great White, Once Bitten Twice Shy EX EX Dead or Alive, Come Home With Me Baby
21 6 Milli Vanilli, Baby Don't Forget My N 29 EX Michael Bolton, Sout Provider EX EX Donny Osmond, Sazred Emotion
22 24  Peter Gabriel, In Your Eyes zTheme Fr A30 — Debbie Gibson, No More Rhyme
23 32 Benny Mardones, into The Night A — The Cure, Love Son
24 28 Michael Morales, Who Do You Give Your A —  Buster Poindexter, All Night Party
25 29 Roxette, Dressed For Success EX EX  Michael Damian, Cover Of Love
26 35 Gloria Estefan, Don't Wanna Lose You EX — Jody Watley With Eric B. & Rakim, Fri
A27 —  Richard Marx, Right Here Waiting EX -  Paul McCartney, My Brave Face
28 34 Howard Jones, The Prisoner
3 2 GntyTelerii
3 ichael Bolton, Sout Provider 5 i
31 37 Robert Palmer, Teil Me I'm Not Dreami Seattle P.D.: Casey Keating
32 38 Michael Damian, Cover Of Love 1 5 Madonna, Express Yourself
33 39 Cher, If | Could Turn Back Time 2 7 Martika, Ifuy Soldiers
A34  —  Real Life, Send Me An Angel '89 3 10 Love And Rockets, So Alive
35 13 Donna Summer, This Time | Know It's F 4 13 Bobby Brown, On Cur Own (From
:g; — ﬁhuckiidﬂogke.;hnglnei Away _— 5 14 l;nnc'e, geaédﬂme (Fl;om t“Ba mahnﬁ”)B 0
—  New Kids On The Block, Hangin' Toug| f . . [ 2 Simpl , If You Don't Know Me By
38 14 Natalie Cole, Miss You Like Cgrazg Minneapolis P.D. Gregg Swedberg 7 1 Fine vyoung Cannibals, Good Thing
A39  —  Great White, Once Bitten Twice Shy 1 3 Michaet Morales, who Do You Give Your 8 4 The Doobie Brothers, The Doctor
A40 — Neneh Cherryr, Kisses On The Wind 2 & Simply Red, If You Don’t Know Me By N 9 17 Jody Watley With Eric B. & Rakim, Fri
A —  Katrina And The Waves, That's The Way 3 9 Dino, | Like it 10 25 Dino, 1 Like It
4 4 Madonna, Express Yourself 11 20 Bon Jovi, Lay Your Hands On Me
5 5 Roxette, Dressed For Success 12 3 Milli Vanilli, Baby Don’t Forget My N
6 11 Bobby Brown, On Our Qwn (From 13 11  Expose, What You Don't Know
7 13 Love And Rockets, So Alive 18 28 Great White, Once Bitten Twice Shy
e 8 22 Richard Marx, Right Here Waiting 15 35 Paula Abdul, Cold Hearted
S PPy 9 20 Donny Osmond, Sacred Emotion 16 6 Richard Marx, Satisfied
== 100.7 FM 10 21 Prince, Batdance (From “Batman") 17 3 K:?n White, Secret Rendezvous
SUHILAISICEIATON }% 1; rlllicVanilli,IBab hDuv}'t Fo(r)%e(l; My N }g %g g ?‘leYan,T(r:'vaz jAlz)otulln‘Her
By . ool J, I'm That Type uy on Henley, The En: e {nnocence
Miami P.D. Frank Amadeo | 13 ') mantika, Toy Soldiers 20 26 Roxefie, Dressed For Success
1 1 Madonna, Express Yourself 14 19 Bon Jovi, Lay Your Hands On Me 21 26 Debbie Gibson, No More Rhyme
2 5 Expose, What You Don't Know 15 27 Paula Abdul, Cold Hearted 22 32 Donny Osmond, Sacred Emotion
3 3 Neneh Cherry, Buffalo Stance 16 31 Great White, Once Bitten Twice Shy 23 33 Michael Morales, Wno Do You Give Your
4 8 Milli Vanilli, Baby Don't Forget My N 17 26 Karyn White, Secret Rendezvous 24 EX Richard Marx, Right Here Waiting
5 9 Martika, Toy Soldiers 18 23 Debbie Gibson, No More Rhyme 25 34 Sweet Sensation, Hooked On You
[ 6  Fine Young Cannibals, Good Thin'} 19 24 Tommy Page, A Zillion Kisses 26 EX Gloria Estefan, Don't Wanna Lose You
7 12 Simply Red, If You Don't Know Me By N 20 28 Don Henley, The End Of The Innocence 27 37 The Jett Healey Band, AnFeO Eyes
8 15 Prince, Batdance (From "Batman™) 21 23 Henry Lee Summer, Hey Baby 28 38 Michael Damian, Cover Of Love
9 2 Bobby Brown, Every Littie Step 22 15 Cinderella, Coming Home 29 EX  Winger, Headed For A Heartbreak
10 21 Bobby Brown On Qur Own (From 23 33 Jody Watley With Eric B. & Rakim, Fri 30 31 The Cult, Fire Woman .
11 4 Pauta Abdul, Forever Your Girl 24 10 Expose, What You Don't Know A — New Kids On The Block, Hangin' Tough
1210 Richard Marx, Satistied A25 — Warrant, Heaven . A — Howard Jones, The Prisoner
13 14 Natalie Cole, Miss You Like Crazy 26 7 Fine Young Cannibals, Good Thing A — Katrina And The Waves, That's The Way
14 20 Reat Life, Send Me An Angel '89 A7 — Royal?, Baby Gonna Shake A — Skid Row, 18 And Life
15 19 De La Soul, Me Myself And { A28 — New Kids On The Block, Hangin’ Tough A — 10,000 Maniacs, Trouble Me
16 22 Love And Rockets, So Alive 29 EX  Michael Damian, Cover Of Love
17 18 Debbie Gibson, No More Rhyme A30 — Howard Jones, The Prisoner
18 29  Richard Marx, Right Here Waiting A3l —  Winger, Headed For A Heartbreak pe
19 26 Gloria Estefan, Don't Wanna Lose You A — Cher, W1 Could Turn Back Time 2
20 23 Bon Jowi, Lay Your Hands On Me A — Neneh Cherry, Kisses On The Wind
21 25 Paula Abdul, Cold Hearted A — The Jets, You Better Dance
22 27 Rod Stewart, Crazy About Her A —  Buster Poindexter, All Night Party
23 16 The Cure, Fascination Street
;g 39 gurfdacf, ShowleMe W};llh Vouhr Love
ndi Lauper, | Drove All Night .
% EX Do lLikent e Seattle P.D.: Tom Hutyler
A27 — New Kids On The Block, Hangin' Tough 1 3 Martika, Toy Soldiers
28 11 Thirty Eight Special, Second Chance 2 4 Expose, What You Don't Know
A29 — Skid Row, 18 And Life 3 6 Madonna, Express Yourself
A30 — Donny Osmond, Sacred Emotion 4 7 Simply Red, If You Con't Know Me By N
: - Cherr; IlI IDCouId T(l;rn BasrLTime 2 g Frincs, Batdcance érlmné“ﬂdatrvpan")
—  Michael Damian, Cover ove 5 ine Young Cannibals, Good Thing
Dallas P.D.: Buzz Bennett 7 15 Bon Jovi, Lay Your Hands On Me
1 1 Prince, Batdance (From "Batman’) 8 11 Great White, Once Bitten Twice Shy
2 2 Martika, Toy Soldiers § 18 Bobby Brown, On Our Own (From
. 3 7 Bobby Brown, On Qur Own (From 10 13 Peter Gabriei, In Your Eyes (Theme Fr
4 4 Great White, Once Bitten Twice Shy 11 14 Rod Stewart, Crazy About Her
5 5 Paula Abdul, Forever Your Girl 12 19 Love And Rockets, So Alive
- 6 9 Debbie Gibson, No More Rhyme 13 24 Debbie Gibson, No More Rhyme
7 3 Bobby Brown, Every Little (eF 14 8 The Doobie Brothers, The Doctor
g l? [aiLIIicbarlliIJIi.lﬁab A or{t Fob et My N lz g richae\:v'k'l?ralgs, wth?t D% You Give Your
. . L. Cool J, I'm That Ty, Guy 1 aryn White, Secret Rendezvous
Columbus P.D.: Dave Robbins 10 12 Neneh Cherry, Buffalo &eance 17 23 Roxette, Dressed For Success
1 7 Madonna, Express Yourself 11 8 Madonna, Express Yourself 18 25 Jody Watley With Eric B. & Rakim, Fri
2 2 Simply Red, {f You Don't Know Me By N 12 10 Bette Midler, wind Beneath My Wings ( 19 26 Sweet Sensation, Hooked On You
3 Donny Osmond, Sacred Emotion Al3  — Richard Marx, Right Here Wail_lngT 20 27 Don Henley, The End Of The Innocence
4 Fine Young Cannibals, Geod Thing Ald  —  New Kids On The Block, Hangin’ Tough 21 28 Animotion, Calling It Love
$ 14 Prince, Batdance (From "Batman') AlS —  Warrant, Heaven 22 29 Donny Osmond, Sacred Emotion
6 10 Bon Jovi Lay Your Hands On Me 16 21 Howard jones, The Prisoner 23 30 Henry Lee Summer, Hey Baby
7 1 Richard Marx, Satisfied 17 22 white Lion, Little Fighter 24 EX  Dino, I Like It
8 21 Bobby Brown, On Our Own (From Al8 — Paula Abdul, Cold Hearted 25 EX Real Life, Send Me An Angel '89
9 13 Rod Stewart, Crazy About Her A19  —  Gloria Estefan, Don't Wanna Lose You 26 EX Paula Abdul, Cold Hearte
10 3 Milli Vanilli, Baby Don't Forget My N A20 — Skid Row, 18 And Life 27 EX Gloria Estefan, Don't Wanna Lose You
11 19 Expose, What You Don't Know 21 23 Don Henley, The End Of The Innocence 28 EX  Michael Damian, Covar Of Love
12 20 Paula Abdul, Coid Hearted 22 24 Grayson Hugh, Talk It Over A29 — Richard Marx, Right Here Waitin
13 4 Natale Cole, Miss You Like Crazy 23 EX  Simply Red, if You Don't Know Me By N A3 — New Kids On The Block, Hangin' Tough
14§ Bobby Brown, Every Little Step 24 14 Richard Marx, Satisfied A - Katrina And The Waves, That's The Way
15 26 Debbie Gibson, No More Rhyme 25 15 Love And Rockets, So Alive A —  John Farnham, Two Strong Hearts
16 25 Howard Jones, The Prisoner 26 16 Real Life, Send Me An Angel '89 EX EX The Cult, Fire Woman
17 8 Martika, Toy Soldiers 27 18 Waterfront, Cry EX EX Andreas Vollenweider, Dancing With Th
18 24 Don Henley, The End Of The Innocence 28 EX  Michael Boiton, Soul Provider EX EX Sa-Fire, Gonna Make It
19 32 Richard Marx, Right Here Waiting A —  Adrien Belew, Oh Daddy EX EX Living Colour, Open Letter (To A Land
20 27 Great White, Once Bitten Twice Shy A — Bad English, Forget Me not EX EX Aretha Franklin/W, Houston, It Isn't,
21 6 Donna Summer, This Time | Know It's F A - Surface, Shower Me With Your Love EX EX Robert Palmer, Tell Me I'm Not Dreami
22 33 Gloria Estefan, Don't Wanna Lose You EX EX Billy Squier, Don't Say You Love Me
23 34 Aretha Franklin/W. Houston, It tsn't, EX — Grayson Hugh, Talk It Over
A24  — Dino, | Like it EX — The leff Healey Band Anﬁel Eyes
25 30 Sa-Fire, Gonna Make It EX — 10,000 Maniacs, Trou":le 3
A26  — New Kids On The Block, HanEm' Tough A EX — Saraya, Love Has Taken Its Toll
A2] —  The Jeff Healey Band, Angel Eyes 2
A28 — 10,000 Maniacs, Trouble Me
A29 — John Cougar MellencamB, Jackie Brown
EX EX Michael Damian, Cover Of Love
Phoenix P.D.: Bob Case
1 4 Dino, | Like It
2 3 Whistle, Right Next To Me
3 25 Richard Marx, Right Here Waiting
4 13 Bobbr Brown, On Qur Own (From
5 7 Simply Red, If You Don't Know Me By N
Sagi PD.- Rick Bel g : :rincewBr‘q:dagce (Ftr%m 'd'Batman”)
aginaw .D.: Ricl elcher aryn ite, Secret Rendezvous
g N . h 8 19 Surface, Shower Me With Your Love
1 2 Great White, Once Bitten Twice Shy § 12 Love And Rockets, So Alive
2 3 Michael Morales, Who Do You Give Your 10 15 Donny Osmond, Sacred Emotion
3 7 Bon Jovi, Lay Your Hands On Me 1 1 Martika, Toy Soldiers
‘; lg :me Vnungs annibals, Gogdehlng 12 24 New Kids On The Block, Hangin' Tough
H I w‘?"'Y Lee Summer, zey 3bY 13 10 Qfeel, Dancic; 1n Heaven (Orbital Be
inperjHeadediFordAlHeartbreak 14 20 Jody Watiey With Eric B. & Rakim, Fii
7 17 Madonna, Express Yourself 15 18 Madonna, Express Yourself
8 23 White Lion, Little Fighter 16 23 Paula Abdul, Cold Hearted
19 ; svld‘ald( MDarx, Satished 17 22 LL. Cool J, I'm That Type Of Guy
0 Varrant, Down Boys 18 S Richard Marx, Satistied
11 % Lita Ford (Duet With Ozzy Osbourne), 19 2 Milli Vanilli, Baby Don't Forget My N
12 19 Sumxlz Red, If You Don't Know Me By N 20 14 Dela soul' Me Iﬂysen And%
13 21 Martika, Toy Soidiers i y
d 5 : 21 27 Winger, Headed For A Heartbreak
14 22 Billy Squier, Don't Say You Love Me 22 28 Neneh Cherry, Kisses On The Wind
}2 %g Eae Doobw Béothers, Fhe Doctor 23 11 Natahe Cole, Miss You Like Crazy
Al7 ¢ '“.Z& € I’"DLBS‘ A‘I’I’?{vekl 24 EX  Gloria Estefan, Don’t Wanna Lose You
My T Gyt auper, | Diove Al Nig 25 30 Chuckii Booker, Turned Away
als — Wal a°1w'H () L3 26 28 Bon Jovi, Lay Your Hands On Me
a0 — R ,f" ’&'M “";{‘. ht Waiti A2]  —  Stevie B, In My Eges
—  Richard Marx, Right Here Wai ";} A28 Don Henley, The End Of The Innocence
2113 Milli Vanilli, Baby Don't Forget My N A29  —  Young MC, Busta Move
22 6 New Kids On The Block, I'll Be Loving EX EX The Jetf N'galey Band, Angel Eyes
%2 l; gedeep ar%, Ex_cuta:le EX EX Sweet Sensation, Hooked On You
3510 Pouls Abdul Forewer Tour Girl X ieosethaioulDohiow
% 15 Dnnn{ Osmond, Soldier Of Love EX EX Bette Midler, Under The Boardwalk
27 18 Bangles, Be With You —
28 26 Bobby Brown, Every Little Step
29 27 Jimmy Harnen With Synch, Where Are Yo
30 28 Michael Damian, Rock On (From “Dream
B San Diego P.D.: Garry wall
1 3 Martika, Toy Soldiers
A 2 2 Milli Vanilli, Baby Don't Forget My N
Wi i P D Brian Phil 2 é :eneh&:gtrry,sBufitalg Sldance
inneapol .D.: Brian 1lips aryn ite, secret Rendezvous
prapes 5 B hilip 5 7 Simply Red, If You Don't Know Me By N
1 3 Simply Red, If You Don’'t Know Me By N 6§ 8 DelaSoul, Me Mysel And |
2 5 Prince, Batdance (From “Batman”) 7 9 Dino,| Like It
31 Martika, Toy Soldiers 8 4 NewKids On The Biock, )'ll Be Loving
4 2 Milli Vanilli, Baby Don't Forget My N 9 17 Prince, Batdance (From “Batman™)
2 A M’d°"|"“:"; ot 10 11 Fine Young Cannibals, Good Thing
e {herey, Buffalo Stance 11 5 Bobby Brown, Ever¥ Little Step
[ B"Rv BI € Every Little St 12 14 Madonna, Express Yourself
FRY Bnbby B"”’"' 0"”3’ '0 & F"“ 13 10 Paula Abdul, Forever Your Girl
T on v'" LW" fom 14 16 Love And Rockets, So Alive
10 10 Natafie Cole, Miss You Like Crazy 15 21 Surface, Shower Me With Your Love
11 24 Richard Marx, Right Here Waiting 16 18 L.L Cool J, I'm That Type Of Guy
12 13 Michael Morales, Who Do You Give Your 17 20 Bobby Brown, On Our Own (From
13 14 Fine Voun% Cannibals* Good Thing 18 19 Stevie B, In M Eyes
LI gtannlWhite ecretliendesutus 1S 12 Bette Widier, Wind Beneatn My Wings (
I Dnn ovi, Lay 0§|r NandEs On Me 20 23 Seduction, You're My One And Only (Tr
16 18 Donny Osmond, Sacred Emotion 21 30 New Kids On The Block, Hangin’ Tough
17 19  Love And Rockets, So Alive 22 15 Whistle, Right Next To Me
1823 LL Cool ), I'm That Type Of Guy 23 27 Paula Abdul, Cold Hearted
| SQpe QRhardani]Salistied 2 25 Qlee, Dancing In Heaven (Orbta Be
50 E°"F"'e" D’“Sﬁd For Success 25 28 Sweet Sensation, Hooked On You
21 ddie Money, Magic 26 29 Gloria Estefan, Don't Wanna Lose You
22 30 Cher, If | Could Turn Back Time 27 EX  Soul M Soul, Keep On Movin'
23 27 Don Henley, The End Of The innocence 28 EX  Richard Marx, Right Here Waiting
24 EX  Gloria Estefan, Don't Wanna Lose You A2S -~ Young MC. Busta Move
25 X Sweet Sensation, Hooked On You 30 13 Natalie Cole, Miss You Like Crazy
A26  — New Kids On The Block, Hangin' Tough A~ Jody Watley With Eric B. & Rakim, Fri
27 EX Rod Stewant, Crazy About Her EX_EX_ Chuckil Booker, Turned Away

BOB MITCHELL, PD of WLTS New Or-
leans, calls himself “a pretty conservative
PD. Even if a record is a hit and our competi-
tion is playing it, I won’t program it if it’s too
strong. One of our strengths is office listen-
ing so I can’t program anything that’s too
noisy. A lot of offices only turn their radio
dial once every six months. Once they turn
you off, you've had it,” says Mitchell, whose
soft AC just came off its best ratings period
ever, rising 5.69.2 for fourth place, 12-plus
overall in the winter Arbitron.

A veritable institution in New Orleans ra-
dio, Mitchell started in 1960 at a tiny day-
timer, KEVL White Castle, La., then worked
his way up through Bogalusa, La., Lake
Charles, La., and then Jacksonville, Fla. The
Crescent City native finally returned to his
hometown in 1965, signing on for mornings
at WNNR (now WLTS’ sister station,
WYAT). The next year he crossed the street
to WTIX during its top 40 heyday.

“Those were pretty exciting days,” recalls
Mitchell. “In the '60s, WTIX and WNOE
were always battling it out to be No. 1. Basi-
cally we both played the same music, but
eventually we overran WNOE. Back then lis-
teners had a tendency to gravitate to a par-
ticular jock and a station. We had the same
bunch of jocks there for

city was waiting for us. Response was un-
believable, we didn’t go through that awk-
ward period where you try to improve a
point every book. We had great adult rat-
ings right off the bat.”

Into the late '80s, WLTS was a fixture in
the 6-7 share range, doing as well as an 8.1
share in summer '87. Several months later,
however, another New Orleans veteran,
Nick Ferarra, took the programming reins
at WAJY, changed its call letters to WLMG
(Magic 102), and took its soft AC format to
a much brighter, oldies-based mix.

By spring '88, WLMG was edging WLTS
6.4-6.2, a lead it held onto for the next two
books. Last fall, however, WLTS got a sur-
prise present when crosstown WBYU
dropped its monopoly on easy listening and
became country WQXY. In doing so, Mitch-
ell says, it left behind “a big demographic
chunk that we wanted a piece of. We made
a conscious effort to soften up and attract
their old listeners.”

This is a recent hour of WLTS toward
the end of a.m. drive: Natalie Cole, “Miss
You Like Crazy’’; Bob Seger, ‘“Night
Movzs”; Chicago, “We Can Last Forever”;
Maria Muldaur, “Midnight At the Oasis”;
Howard Jones, “Everlasting Love”; the

Stylistics, “You Are Ev-

more than five years. |
think that’s what made us
No. 1.”

Under Mitchell's even-
tual PD-ship, WTIX re-

‘Il can’t program
anything noisy’

erything’”’; Roy Orbison,
“You Got It”; and Stevie
Wonder, “My Cherie
Amour.”

“We're 30% current

mained top dog in the
market throughout the
"70s. At that time, he says, “F'M hadn’t got-
ten popular yet, so we could do what we
wanted. As a PD, I had the chance to stretch
the boundaries of our playlist to include cer-
tain songs that were more adult. It helped
improve our demographics and kept us on
top.”

WTIX outlasted WNOE by several years
into the early '80s before succumbing to
WEZB (B97) and switching to oldies, news/
talk, and, most recently, business news. “It
didn’t matter how well you programmed
your station, you still lost listeners,” Mitchell
recalls. “We held on longer than most top
40s because we were so well established. We
kept a lot of our old listeners but we couldn’t
get to the younger listeners.”

When WTIX was sold in 1983, he got a call
from station owner Ed Muniz, whose urban
WAIL, a Slidell license with signal problems
in New Orleans, had been forced out of the
format by WYLD-FM. At that time, Mitchell
says, “I was faced with staying with new
owners that I didn’t know or going with Ed,
whom I knew and trusted. Ed hired me at
WNNR when he was GM and responsible
for giving me my first job in New Orleans.”

WAIL went AC, became WLTS, and in-
creased power to 100,000 watts. At that
time, its format competitors were WQUE,
now a crossover outlet but then in the pro-
cess of segueing to top 40, and WAJY, an
easy listening station that had recently
evolved to automated AC. When WLTS
turned on, Mitchell says, “It was like the

and 70% classic oldies
and recurrents. I'm
aware of what stations in other markets
are doing, but I program WLTS to suit the
taste of New Orleans. We played Dr.
John's ‘Making Whoopee’ because he’s
from here and it blended in well. I'm also
more prone to program a record like Carole
King's ‘City Streets’ faster than, say, a
new release by 10,000 Maniacs. I know my
listeners remember Carole from the '70s
and most of them aren’t familiar yet with
10,000 Maniacs.”

The wild card in New Orleans radio is the
recent sale of WLMG (and N/T sister
WWL) from Loyola Univ. to Keymarket,
putting it in the hands of a well-known
broadcasting group for the first time.
While that suggests an infusion of new
money that might worry other PDs, Mitch-
ell thinks the sale will actually help WLTS.

“In the past, WLMG benefited from its
association with WWL-TV, which more
people watch than all the other New Or-
leans stations put together. WLMG got
free TV time 52 weeks a year while all the
other New Orleans stations had to pay.
Now they don’t have that advantage.”

The results of that battle are particularly
important because of New Orleans’ econo-
my, which, Mitchell says, “has hurt every-
one here. There just aren’t as many ad dol-
lars out there. Five years ago a sponsor
would go three or four stations deep with
an ad. Now they just go one or two deep. If
you don’t keep your numbers up here you
don’t make any money.”  JEFF HANNUSCH
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Gospel Jam. Members of gospel supergroups the Winans and the Clark Sisters
gather at Detroit's Proving Ground Studios to record background vocals for
Randy Crawford’'s “‘Knocking On Heaven's Door,” to be featured on the “Lethal
Weapon 2" soundtrack (Warner Bros.), due Aug. 8. Shown, from left, are
Twinkie Clark, Carvin Winans, Dorinda Clark, Jacky Clark, Michael Winans,
Karen Clark, Ronald Winans, and producer Michael J. Powell. (Photo: Martaez
A. Cyars)

BY JANINE McADAMS

NEW YORK On the cover of Kool
Moe Dee’s new Jive/RCA album,
“Knowledge Is King,” the rapper
looms against a smoky back-
ground, clothed in black leather,
gloved fist raised, eyes obscured
by his trademark black wrap-
around sunglasses. Reflected in
the glasses are fiery pinpoints of
red light. It is a powerful image
that jibes with Dee’s distinctive,
machine-gun-fire delivery and un-
compromising commitment to em-
powerment for his mostly black,
mostly youthful listeners.
‘“Knowledge Is King” is the
Harlem, N.Y., native’s third al-
bum, following 1987’s smash
“How Ya Like Me Now” and his

A CHANGE IS GONNA COME: Yes, there is a new
face and a new byline gracing the logo for this col-
umn. This week, I have the somewhat unenviable
task of taking the reins from the talented and ubiq-
uitous Nelson George. In the coming months, I look
forward to meeting many of you—the artists, pro-
ducers, managers, label executives, promoters, ra-
dio personnel, and others who people this business
of black music—and I heartily thank those of you
who have already offered your encouragement and

L.A. Black Rock Goalition Out Of Blocks;
Chuckii Booker Runs Strong; Aretha Rules

“Sweat,” due from Mercury/PolyGram this month.
The Gang’s single is ‘“Raindrops.” Booker, an L.A.
keyboardist who came to national attention playing
with saxophonist Gerald Albright on tour, has also
collaborated on tunes for Vanessa Williams, Geof-
frey Williams, and Troop. Booker’s own album is an
effective showcase for his vocal and songwriting
talents; the artist successfully melds jazz and funk
influences with contemporary swing beats. Booker
is definitely a talent to watch.

support. I hope I can
serve as a reliable mir-
The
Rhythm

ror, gatekeeper, and re-
porter for the events

and the
Blves

and trends that keep the
biz jumping. OK, that
said, let’s get this party
started right . ..

THE BLACK ROCK
COALITION’S Los An-
geles chapter has gotten
off to a strong start, ac-
cording to president Konda Mason, a video and film
producer who, with MaryAlice Bailey and 9T9 bass-
ist Rayfield Jarvis, organized the L.A. contingent
earlier this year. (Mason was also one of the
founders of the New York-based coalition in 1985,
along with writer Greg Tate and Living Colour
leader Vernon Reid.) “We have about 120 members
so far, and we're planning a big kickoff party at the
end of the month,” says Mason. The event, to take
place July 29 at the Music Machine, 12220 Pekoe
Blvd. in L.A., will feature five local bands, and Reid
is scheduled to fly in from New York.

Among the chapter’s plans are a series of BRC-
sponsored concerts; the chapter founders are also
laying the groundwork to open a new L.A. club, to
be called The Boneyard. Says Mason: “The idea is
that The Boneyard would be a real hangout spot for
our supporters and provide a venue for new talent.”

The next BRC L.A. chapter meeting is July 23 at
the Univ. of California. at Los Angeles’ Ralph
Bunche Hall, Room 4269. For more information
about the party or the meeting, contact 213-960-
7730.

THE REAL CHUCKII-BOO: Both Atlanti¢ Rec-
ords and PolyGram Records are high on 20-year-old
Chuckii Booker these days. Seems the singer/
songwriter/producer, whose own Atlantic album,
“Chuckii,” is climbing into the black albums top 40
on the strength of the smash top three single
“Turned Away,” has written and produced the first
single from the new Kool & the Gang album,

by Janine McAdams

I.IUMP TO IT: Lady
Soul, Aretha Franklin,
breezed into New York
July 6-9 for a series of
shows at Radio City Mu-
sic Hall. This columnist
caught the singer’s act
July 7. Franklin arrived
on stage in a pink Cadil-
lac festooned with bal-
loons and got the con-
cert rolling with “Jump-
ing Jack Flash,” backed by a full orchestra and five
backup singers. A series of older hits, including
“Respect,” “Chain Of Fools,” and ‘“Natural Wom-
an” delighted the audience, though Franklin’s rich
voice at times seemed strained. The emotional high-
lights of the show were Franklin’s version of “I
Dreamed A Dream” from the Broadway play ‘“‘Les
Miserables,” on which the Queen Of Soul proved
that the regal title is hers to keep, and the duet “To-
night I Celebrate My Love” with guest Peabo Bry-
son. Though Franklin promised to take requests and
sing until 1 in the morning, she soon closed the show
after singing a rousing “Freeway Of Love” and a
second, brief duet with Bryson. Rumors were that
the singer was fighting a cold; that would explain
the show’s abrupt end after 40 minutes on stage. De-
spite this disappointment, it was a thrill to see the
legend herself command the stage, spinning out old
favorites as well as newer material, joking with the
audience, and slyly flirting with Bryson.

For more on Franklin, tune in to your local PBS
station July 24 for a rebroadcast of “Aretha Frank-
lin: The Queen Of Soul,” an hourlong documentary.
The film, with narrative written by Nelson George,
is being aired as part of PBS’ fourth season of the
American Masters series. Other films in the series
include ‘“Celebrating Bird: The Triumph Of Charlie
Parker,” airing Monday (17), and “Satchmo,” which
airs July 31. Check your local TV listings for times.

4 ~

TIDBITS; Did you catch Philadelphia’s extensive
(Continued on page 31)

1985 self-titled debut. Charted
among the top 25 pop albums and a
bulleted No. 5 on the Top Black Al-
bums chart, “Knowledge’’ fea-

‘l have so much
| want to say to
black youth’

tures music and production by
Teddy Riley, Pete Q. Harris, and
Dee’s manager, LaVaba. The first
single, “They Want Money’’ —
Dee’s warning to women who
would pursue him for his ‘“name

KooI Moe Dee Raps Up Another Album

Social Consciousness Rules This ‘King’

and fame’’—is currently climbing
the black singles chart.

According to James Jordan, na-
tional director of black music pro-
motion for RCA, 450,000 albums
were shipped May 26, with a first
reorder numbering 100,000. “No
question, we’re looking for a plati-
num release. We're doing every-
thing conceivable to get Kool Moe
Dee out there; in our opinion, he is
just at the top in terms of rap art-
ists,” he says. He adds that in-
store visits, call-in radio shows, up-
coming magazine covers, and a re-
cent appearance on “The Arsenio
Hall Show’’ are all part of the

(Continued on page 27)

IN EFFECT

RALTE

RECORDS

89 MASS. AVE. SUITE #291 BOSTON, MA 02115

(617) 427-3550

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
JULY 22, 1989

)/ '00 FM

Washington P.D.: Beej Johnson

1 Chuckii Booker, Turned Away
eabo Bryson, Show & Tell

3 The Jacksoﬂs Nothin (Jhat Compares 2 U)

4 Soul Il Soul, eep On

5 Al Green, As Long As We're Together

6 The DJays Have You Had Your Love Today

7 Diana Ross, Workin’ Overtime

8 Luther Vandross, For You To Love

9 Karyn White, Secret Rendezvous

10 Vanessa Williams, Darlin’ |

11 James Ingram, It's Real

12 Surface, Shower Me With Your Love

13 The System, Midnight Special

14 Milli Vanilli, Baby Oon't Forget My Number

15 Vesta, Congraiulalmns

16 10db, | Second That Emotion

17 Jonathan Butler, Sarah, Sarah

18 LeVert, Gotta Get The one{

19 Stephanie Mills, Something In The Way (You Make

20 David Peaston “Two Wrongs (Don't Make It Right)

Deon Estus, Spel

22 Gerald Alston, | Can't Tell You Why

C.J. Anthony, You Are My Starship

Anita Baker, Lead Me Into Love

Donna Allen, Can We Talk

Cherrelle, What More Can 1 Do For You

El DeBarie Somebody Loves You

Dino, | Li

Mikki Bleu, Somelhmg

30 Aretha Franklin & Eiton John Through The Storm

Angee Griffin, Toby

Lisa Lisa & Cult Jam, Little Jackie Wants To Be

E.U., Taste Of Your Love

Gladys Knight, Licence To Kilt (me “Licence T

Christopher Mcdaniels, A Woman's Touch

36 Blue Magic, t's Like Magic

Patti LaBelle, If You Asked Me To (From “Licenc

38 Today, Take it Off

Sampy Red, If You Don't Know Me By Now

Midnight Star, Love Song

Joyce Sims, Looking For A Love

BeBe & CeCe Winans, Lost Wilhout You

Tony! Toni! Tone!, For The Love Of Y.

44 44 Bobby Brown, On Our Own (From * Ghoslbusters W

45 45  Alex Bugnon, Going Out

Neneh Cherry, Buffaio Stance

Natalie Cole (Duet With Freddie lackson), | Do

48 48 Foster/Mcelroy, Gotta Be A Better Wa

Aretha Franklin/W, Houston, It Isn't, It wasn't

50 50 Prince. Batdance (From ‘Batman”)
51 51 Tedd( Rile Fealunnsg ug My Fantasy (From "Do
52 52 sley Brothers, pen The Night (Ce Soir)

53 Third wortd Forbidden Love

54 Jody Watley With Eric B. & Rakim, Friends
Alyson Williams (Featuring Nikki D), My Love Is
56 56 Enc Gable, Remember (The First Time)

Eugene Wild, Aint Nobodys Business
New Situatlon, Goin To A Go Go
Sharon Bryznt Let
Diana Ross, Paraduse
Atension, Crazy 'Bout You
obby Brown, Rock Wit' Cha
Al Jarreau, All Of My Love
Take 6, Don't Shoot Me

uivivivivid by
uiuivivivi-t by

\ﬁo
Baltimore

1 Soul Il Soul, Keep On Movin’

2 Surface, Shower Me With Your Love

4 Karyn White, Secret Rendezvous

5 James Ingram, It's Real

3 lody Watley With Eric B. & Rakim, Friends
7

P.D.: Roy Samson

B Brown, On Qur Qwn (From "Ghastbusters 1I
The System, Midnight Special

8 Vesta, Congraiulahons

12 Prince, Batdance (From "Batman’’}

00 O N B L N —

10 11 Third World, Forbicden Love

11 3 Chuckii Booker, Turned Away

12 13 Today, Take it Off

3 19 Stephame Mills, Sumethmg In The Way (You Make

14 16 El DeBarge, Somebody Loves You
Al Green, As Long As We're Together
David Peaston, Two WronAgs (Don t Make It Right)
Joyce Sims, Lookln For A Love
Teddy R|ley Featunng Guy, My Fantasy (From “Do
19 22 Do, | Like It
20 23 Aretha Franklin/W. Houston, It Isn't, it Wasn't
Alyson Williams (Featuring lekl D), My Love Is
Jonathan Butler, Sarah, Sarah
Deon Estus, Spe
Mikki Bleu, Something Real
Eric Gable, Remember (The First Time
2% 29 The Isle Bromers Spend The Night (Ce Soir)
27 30 Sharon Bryant, Let Go
Midnight Star, Love Song
32 Patti LaBelle, if You Asked Me To (From “Licenc
Babyface, It's No Crime
Natalie Cole (Duet With Freddie Jackson), | Do
Boy Geor , You Found Another Guy
Ten Cl"( here Do We Go
39 Gladys nlgm Licence To K||I (From “Licence T
Kool & The Gang, Raindrops
Lisa Lisa & Cuit Jam, Just Git It Together
EU., Taste Of Your Love
Kool Moe Dee, They Want Money
T'Looke, Gitchi U
Chris Jasper. The First Time
Troy Johnson, The Way It Is
The 0'Jays, Out 01 My Mind
Atfantic Starr, My Sugar
D'atra Hicks, Sweet Talk
Rena Scott, This Loves For You
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Protect

Our |

atura
Resources.

UBIATITH NISOA ORoNa

The future of America has always been its children.
But drug and alcohol abuse, teenage pregnancy and lack
of education are threatening that future. The Boys & Girls Cluk
addresses these problems, providing boys and girls with a positive
environment in which to learn and grow. Help protect our greatest resource.
Make a contribution today, so they can make one tomorrow.

The Club that beats the streets.

BOYS & GIRLS CLUB

www.americanradiohistorv.com
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1974 BROADWAY, N.Y,, N.Y. 10023
PH: (212) 724-1440 » FAX (212) 769-9558

Date July 25

EPMD - UNFINISHED BUSINESS LPRE-92012 o 12"
Single “So Watcha Sayin” FRE-80133 e Street

A Lol Zove / Toyce Fins

JOYCE SIMS - ALL ABOUT LOVE TLX-52017 @

Single “Looking For A Love” SLX-40142 @

Street Date Aug. 5

NICE & SMOOTH . .. 12" Single . .. “More &

STEZO - CRAZY NOISE LPRE-82011 Next Sin-

More Hits” B/W “Early to Rise” FRE-80132 ... m gle ... "Freak the Funk”
from forthcoming LP

Billboard.
FOR WEEK ENDING
JULY 22, 1989

®©Copyright 1989, Billboard Publications, Inc.
No part of this publication may be reproduced, stored
In any retrieval system, or transmitted, in any form

or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written

permission of the publisher.

numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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b i 3 Compiled from a national sample of retail store .@ NEW) L e S A B D () BE YOURSELF
£ 5|4 |5 and one-stop sales reports. GD| 57 | 57 | 5 | ANTOINETTE next puateau 1015 8.98) (D) WHO'S THE BOSS
g % E gg C\gyilumsmxmsmmumc LABEL (SUG. LIST PRICE)* TITLe 52 | 45 | 40 | 39 | THEBOVS 4 motown 6260 @98) D) IS ARSI
. * & NO.1 # # B N 53 [ 50 | 42 | 51 PAULA ABDUL A VIRGIN 90943 (8.98) (CD) FOREVER YOUR GIRL
(D] 2 | 8 | 4 | LL600Lsoersmmocasirzicowmen o0 1 weskatNo.One |  WALKING WITH A PANTHER e || || e L0 || TR e e (e LIVIN' LARGE
T2 | 1 | 1 | 23 | SLICKRICK ® oer sam rc 40515 coLmeia o) THE GREAT ADVENTURES OF SLICK RICK 35 | 4 | 43 | 12 | GRADYHARRELL ca 8341 .58 (c0) SR AR
3 3 3 54 GUY A UPTOWN 42176/MCA (8.98) (CD) GuY _56 49 44 19 ALEX BUGNON ORPHEUS 75602/EMI (8.98) (CD) LOVE SEASONS
@[ 5 | 10| 6 | KoOLMOEDEE e 1152/rca 098 o) R CRIECEE I GBD| 66 | 72 | 5 | 100BcRusH224(8.98) D) STEPPIN' OUT
5 7 7 9 THE O'JAYS EMI 50921 (9.98) (CD) SERIOUS 58 54 54 15" | BLUE MAGIC COLUMBIA FC 45092 (CD) FROM OUT OF THE BLUE
6 | 4 | 4 | 38| MC HAMMER @ capoL 90924 (5.98) (cDy LET'S GET IT STARTED % | S1 | 50 | 63 | TONYITONMTONE!WNG 835 543/POLYGRAM (CD) Lok
7 8 5 14 JODY WATLEY @ MCa 6276 (8.98) (CD) LARGER THAN LIFE 60 59 59 17 ALYSON WILLIAMS DEF JAM FC 40515/COLUMBIA (CD) RAW
8 | 6 | 2 | 20 | DELASOUL @ TOMMYBOY 1019 (9.98) (cD) 3 FEET HIGH AND RISING 61 | 56 | 45 | 40 | LUTHERVANDROSS 4 EPiC OF 44308/£PA (CD) SOV
9 9 6 | 54 | BOBBY BROWN A?mca 42185 (8.98) (D) DON'T BE CRUEL 62 | 52 | 4 [,33 | TODAYMOTOWN 6261 (8.98) (CD) TODAY
10 10 9 [ 37 SURFACE @ COLUMBIA FC 44284 (CD) 2ND WAVE 63 62 60 39 NEW KIDS ON THE BLOCK A? COLUMBIA FC 40985 (CD) HANGIN' TOUGH
® 13 15 13'” SPECIAL ED PROFILE 1280 (8.98) (CD) YOUNGEST IN CHARGE 64 64 64 16 SIMPLY RED ELEKTRA 60828 (9.98) (CD) A NEW FLAME
Q2| 18 | 32 |- 3 | HEAVYD.& THE BOYZmca 42302 8.98) (cO) BIG TYME 65 | 61 | 68 | 6 | ALGREENA&MS5228(898) (CD) 1 GET JOY
13 | 11 | 11 | 18 | MILLIVANILLI A aRisTa 8592 (8.98) (CD) GIRL YOU KNOW IT'S TRUE 66 | 65 | 65 | 8 | ROYAVERSCHIBAN 1040 898) CD) WAKE UP
18 | 16 | 23 | 6-| THEJACKSONS epic 4091 1/EPA (9.98) (cpy 2300 JACKSON STREET 71 | 71 | 17 | DINO4TH& B'WAY 4011/ISLAND (8.98) (CD) 24/7
15 14 13 22 TOO SHORT @ JIVE 1149/RCA (8.98) (CD) LIFE IS. .. TOO SHORT 68 55 47 16 .| KOOL G RAP & D.J. POLO COLD CHILLIN' 25820/WARNER BROS. (9.98) (CD) ROAD TO THE RICHES
39 49 3 SOUL 11 SOUL VIRGIN 91267 (9.98) (CD) KEEP ON MOVIN' 74 62 5 NENEH CHERRY VIRGIN 91252 (9.98) (CD) RAW LIKE SUSHI
17 12 12 2 BEBE & CECE WINANS CAPITOL 90959 (8.98) (CD) HEAVEN 70 63 55 12 VARIOUS ARTISTS LUKE SKYYWALKER 5001 (8.98) (CD) MIAMI BASS WAVES VOL. {I
20 | 24 | 9 | MILES JAYE suanp 91235 s.98) (D) |RRESISTIBLE 71 | 69 | 70 | 19 | EL DEBARGE MOTOWN 6264 (8.98) (CD) GEMINI
19 [ 15 | 16 | 15 | KWAME atLanTic 81941 (8.98) cD) THE BOY GENIUS (FEAT. A NEW BEGINNING) 72 | 68 | 74 | 8 | VARIOUSARTISTS HOT PRODUCTIONS 3312 (8.98) (CD) THIS IS BASS
20 17 14 43 KARYN WHITE A WARNER BROS. 25637 (8.98) (CD) KARYN WHITE 91 93 3 MAMADO & SHE WTG FP 45205 (CD) WILD
@ B | — 2 SOUNDTRACK WARNER BROS. 25936 (9.98) (CD) BATMAN 74 72 58 16 BOY GEORGE VIRGIN 91022 (9.98) (CD) HIGH HAT
2 22 21 9 NATALIE COLE EMI 48902 (9.98) (CD) GOOD TO BE BACK 75 67 13 7 BOBBI HUMPHREY MALACO 1502 (8.98) (CD) CITY BEAT
@ 25 26 16 THREE TIMES OOPE ARISTA 8571 (8.98) (CD) ORIGINAL STYLIN' 80 90 37 VESTA a&M 5223 (8.98) (CD) VESTA4 U
2 19 | 17 | 35-| LEVERT @ aTLANTIC 81926 (9.98) (CD) JUST COOLIN' 77 | 70 | 67 | 19 | TAKE 6 REPRISE 25670/WARNER BROS. (8.98) (CD) TAKE 6
2 23 25 9 ARETHA FRANKLIN ARISTA 8572 (9.98) (CD) THROUGH THE STORM 78 | 76 76 54 NEW EDITION A MCA 42207 (8.98) (CD) HEART BREAK
26 24 29 13 OAKTOWN’S 3-5-7 CAPITOL 90926 (8.98) (CD) WILD & LOOSE 90 9 4 MILLIE JACKSON JIVE 1186/RCA (8.98) (CD) BACK TO THE S-T!
27 | 26 | 27 | 10 | ATLANTIC STARR waRNER BROS. 25849 (9.98) (CD) WE'RE MOVIN' UP 80 | 85 | 92 | 54 | SIRMIX-A-LOT @ NASTYMIX 70123 (8.98) (CD) SWASS
28 21 18 10 LISA LISA & CULT JAM COLUMBIA OC 44378 (9.98) (CD) STRAIGHT TO THE SKY 81 78 69 11 JOE SAMPLE wARNER BROS. 25781 (9.98) (CD) SPELLBOUND
@ 32| 38 6 PEABO BRYSON CAPITOL 90641 (9.98) (CD) ALL MY LOVE 82 | 8 | 75 | 19 | MIAMIBOYZ ONTOP 9001/JOEY BOY (8.98) (CD) GETTING OFF
30 30 31 8 UTFO SELECT 21629 (8.98) (CD) DOIN'IT 83 79 78 39 JONATHAN BUTLER JIVE 1136/RCA (8.98) (CD) MORE THAN FRIENDS
31 28 2| 21 N.W.A. ® RUTHLESS 57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON 84 73 63 k] RODNEY O JOE COOLEY EGYPTIAN EMPIRE 0077 7/WEST COAST (8.98) (CD) ME AND JOE
@D 38 | a 7 CHUCKII BOOKER ATLANTIC 81947 (8.98) (CD) CHUCKII 93 | 9% 3 THE SYSTEM ATLANTIC 81896 (9.98) (CD) RHYTHM AND ROMANCE
B2z | 191 JOYCE “FENDERELLA” IRBY MOTOWN 6267 (8.98) (CD) MAXIMUM THRUST 8 | 8 |79 8 SHOCKY SHAY ORPHEUS 75608/EMI (8.98) (CD) NO JOKE
k' 36 35 5 DIANA ROSS MOTOWN 6274 (8.98) (CD) WORKIN' OVERTIME 87 83 88 9 DONNA SUMMER ATLANTIC 81987 (9.98) (CD) ANOTHER PLACE AND TIME
@ 42 53 3 SOUNDTRACK MCA 6306 (9.98) (CD) GHOSTBUSTERS Il 88 88 80 11 MAGGOTRON JAMARC 900 1/PANDISC (8.98) (CD) THE INVASION WILL NOT BE TELEVISED
36 29 20 22 TONE LOC A? DELICIOUS VINYL 3000/ISLAND (8.98) (CD) LOC'ED AFTER DARK 89 81 85 8 THE DRAMATICS vOLT 3402/FANTASY (8.98) (CD) POSITIVE STATE OF MIND
@ 41 51 5 THIRD WORLD MERCURY 836 952/POLYGRAM (CD) SERIOUS BUSINESS 90 87 9 |''6 JAZ EMI 91170 (9.98) (CD) WORD Td THE JAZ
38 33 30 35 KID 'N PLAY @ SELECT 21628 (8.98) (CD) 2 HYPE 91 75 61 44 KIARA ARISTA 8533 (8.98) (CD) TO CHANGE AND/OR MAKE A DIFFERENCE
39 | 37 | 34 | 38 | ANITA BAKER ASELEKTRA 60827 (9.98) (CD) GIVING YOU THE BEST THAT | GOT 92 | 77 | 66 | 15 | DEON ESTUS MIKA835 713/POLYDOR (CD) SPELL
40 | 3 28 17 SKYY ATLANTIC 81853 (9.98) (CD) START OF A ROMANCE 93 | 84 | 81 7 PERRI ZEBRA 42017/MCA (8.98) (CD) IN FLIGHT
58 84 3 SOUNDTRACK MOTOWN 6272 (9.98) (CD) DO THE RIGHT THING 9 |- 89 77 19+ | ASHFORD & SIMPSON CAPITOL 46946 (9.98) (CD) LOVE OR PHYSICAL
42 40 36 56 VANESSA WILLIAMS @ WING 835 694/POLYGRAM (CD) THE RIGHT STUFF 95 98 | — 2 EXPOSE ARISTA 8532 (8.98) (CD) WHAT YOU DON'T KNOW
43 35 33 9 MICA PARIS ISLAND 90970/ATLANTIC (8.98) (CD) SO GOOD 96 94 | 100 | 18 STEVIE B LMR 5531 (8.98) (CD) IN MY EYES
53 52 42 ROB BASE & D.J. E-Z ROCK A PROFILE 1267 (8.98) (CD) IT TAKES TWO 97 92 87 50 FREDDIE JACKSON @ CAPITOL 48987 (9.98) (CD) DON'T LET LOVE SLIP AWAY
NEW) 1 STEPHANIE MILLS MCa 6312 (9.98) (CD) HOME 98 | 97 | 97 | 33 | GERALD ALSTON TaJ6265/MOTOWN (8.98) (CD) GERALD ALSTON
47 56 4 STEZO FRESH 8201 1/SLEEPING BAG (8.98) (CD) CRAZY NOISE RE-ENTRY 38 KENNY G A2 ARISTA 8457 (9.98) (CD) SILHOUETTE
60 — 2 DAVID PEASTON GEFFEN 24228 (9.98) (CD) INTRODUCING . .. DAVID PEASTON 100 | 95 L 89 29 GUCCI CREW 11 GUCCI 3309/HOT PRODUCTIONS (8.98) WHAT TIME IS IT
48 | 44 | 48 | 6 | JAMES INGRAM WARNER BROS. 25924 (9.98) (CD) IT'S REAL (O Albums with the greatest sales gains this week. (CD) Compact disk available.  Recording Industry Assn. Of America (RIAA)
) 8 37 35 EAZY-E A RUTHLESS 57 100/PRIORITY (8.98) (CD) EAZY-DUZ-IT certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
26
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e TERRI ROSSI'S
AND THE WINNER IS . . . “Turned Away” by Chuckii Booker (Atlantic)

and “Shower Me With Your Love” by Surface (Columbia) battled for the
No. 1 spot on the Hot Black Singles chart this week. “Turned Away” is No.
1 in retail points and received 24 No. 1 radio reports. “Shower Me” ranks
No. 2 in total retail points, ranks No. 1 in total radio points, and had 25 No. 1
radio reports. But in a “photo finish,” Booker won by a nose.

PRESENTATION COUNTS: There are many records on the singles chart
that should have been mentioned previously. Two have been strong chart
performers and have earned attention. “Two Wrongs (Don’t Make It
Right)” by David Peaston (Geffen) has been steadily moving up. This
week, it moves 21-16 with strong gains at retail and radio. The single is on
96 stations; 16 are reporting it top 10. It was added at three stations:
WQOK Raleigh, N.C.; KHYS Houston; and at No. 8 at KKDA Dallas.

Peaston came to national attention by repeatedly winning the amateur
contest on “Showtime At The Apollo.” I recently saw him perform—I nev-
er saw anyone enjoy singing as much as he did that night.

“Remember (The First Time)” by Eric Gable (Orpheus) moves in a
crowded field, earning significant gains at retail and radio. Now on 89 sta-
tions, some of its 11 new reports are WDKX Rochester, N.Y.; WPLZ Rich-
mond, Va.; WRBD Fort Lauderdale, Fla.; and WVKO Columbus, Ohio.

Gable is a graduate of Southern Univ. in New Orleans and his major was
communications. He first auditioned over the telephone when Orpheus Rec-
ords president Charles Huggins convinced him to sing. He did. His first
single release moves 36-30.

AT THE MOVIES: “On Our Own” by Bobby Brown (MCA) continues its
rapid climb up the chart. It is new at KACE Los Angeles and top five at 17
stations. Brown has made it to No. 1 at three stations: KKDA Dallas,
WRKS New York, and WAMO Pittsburgh. Only one station in the North
Central region has not reported this single. Maybe they haven’t seen
“Ghostbusters I1.”

“Batdance” by Prince (Warner Bros.) makes a bat-leap from 14-8. It has
a total of 93 radio reports and is new at WQIM Montgomery, Ala. The first
single from the “Batman” soundtrack is top 10 at 22 stations, and is top five
at five of those stations, including WDKX Rochester, where it is No. 1.

“Fight The Power” by Public Enemy (Motown), from the “Do The Right
Thing” soundtrack, gains eight stations. Included in the new activity are
WQMG Greensboro, N.C.; WEDR Miami;, WYLD New Orleans; WZHT
Montgomery, Ala.; and WCKX Columbus, Ohio. “Fight” moves 66-42 and
also earns the Power Pick/Sales award.

Coming on strong with 14 radio adds this week is “If You Asked Me To”
by Patti LaBelle, from the MCA soundtrack, “Licence To Kill.” It is on 74
stations and jumps 56-43.

WHAT IS WRONG WITH THIS PICTURE? There are three records on
the singles chart that have made a move of 10 or more places but do not
earn bullets. This happens when records are in a soft part of the chart that
allows them a substantial position increase.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS ON
16 REPORTERS 29 REPORTERS 53 REPORTERS 98 REPORTERS

SWEET TALK
D'ATRA HICKS caritoL 5 14 20 39 59
HEAT OF THE MOMENT
AFTER 7 viRGIN 5 8 20 33 36
iDO
NATALIE COLE/F.JACKSON em 3 11 14 28 81
OUT OF MY MIND
THE O'JAYS Emi 4 4 17 25 29
FUN
GRADY HARRELL rca 2 9 13 24 24
JUST GIT IT TOGETHER
LISA LISA & CULT JAM coLumeia 3 4 11 18 67
JUST WHAT | LIKE
MICHAEL COOPER Rrerrise 1 6 11 18 35
TALK TO MYSELF
CHRISTOPHER WILLIAMS 1 6 11 18 26
WHY YOU WANNA
DEZI PHILLIPS 148U 0 5 11 16 61
DONT MAKE ME OVER
SYBIL 2 3 11 16 17

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is avaitable by sending a selt-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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AS GOT ITTOGETHER /0 s

FOR LISA LISA A

JUST GIT IT TOGETHER _the sassy, funky new groove
JUST GIT I} TULEITER

Jis single from LISA LISA AND CULT JAM—produced bv FULL FORCE!
RADIO can’t get enuff:

. . 1"
so invite everyone over as we get it together with Lisa fisa.

""We know its summertime and clso party e, _Bobby Rush, MD, WZAK

"*You can’t go wrong with this one. Hard hitting graove that will socn be at the top of the charts.”
—Bemie Moody, PD, KSOL

de another smash!”’
& 18 Together’ is exactly what Lisa Lisa And Cult Jam did. Got it together and ma
i) : ~Steve Crumley, PD, WOWI

*Slammin’ followup, ‘Just Git It Together’ will rock the house, clubs aad radio this summer— guaranteed.’’
—Gerald Tookes, PD & MD, WANM

'“Great record, coming on strong in Denver! Super sound—Full Force has done a very good job an this prcduction.”
—Dennis Scott, PD, KDKO

+/Bustin’ hard out of San Diego clubs, behind hot XHRM airplay!*’ —1.D. McCollum, PD, XHRM

LISA LISA AND CULT JAM’s new single, JUST GIT IT TOGETHER -
from their hit album, “STRAIGH'[("I‘(])HTHE SKY.”’

ON COLUMBIA CASSETTES, COMPACT DISCS AND RECORDS.

Ay
b, All songs wr ttea, produced and arranged by FULL FDRCE for FULL FORCE Productions.
PPB  Manogement: FU L FCRCE S £.Z, STEVE SALEM for ULL FORCE Productions

**Columbia,”’ 'LQ[ ofe trodemarks of €BS Inc. © 1989 (BS Recores Inc.
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ILD PITCH PROFILE:

"HILL ROB G

FO

R WEEK ENDING JULY 22, 1989

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

X X

Q O
FOME: Jersey City. NJ. o) SALES 28l |l AIRPLAY 2t
AGE:; Old enough to know better. 24128 Tme ARTIST 28| |2%[28| mme ARTIST 68
PROFESSION; Recording-armgfi. Rapper. 1 [ 2 | TURNED AWAY CHUCKII BOOKER | 1 1 [ 3 | SHOWER ME WITH YOUR LOVE SURFACE | 2
ATEST ACC()MPL[SH:\’[ENT First LP. *RideThe Rhvthnt' 2 | 3 | SHOWER ME WITH YOUR LOVE SURFACE | 2 2 | 1 | TURNED AWAY CHUCKII BOOKER | 1
i ¢ b ; . 3 | 1 | KEEP ON MOVIN' SOUL 11 SOUL | 3 3 [ 4 [ SECRET RENDEZVOUS KARYN WHITE | 5
AVORITE PRODUCER: DJ Mcrk. 45 King. 4 [ 5 [ I'M THAT TYPE OF GUY LL.COOLJ |9 4 | 2 | KEEP ON MOVIN' SOUL 11 SOUL | 3
AHY I DO WHAT [ DO:2SIWO reasons- Cause s Ty people 5 | 4 | GOTTA GET THE MONEY LEVERT | 7 5 [ 6 | FRIENDS JODY WATLEY WITH ERIC B. & RAKIM | 4
teed me to show them how:ta do itwell. and cause T want to make 6 17 | THEY WANT MONEY KOOL MOE DEE 110 6 110 | ON OUR OWN BOBBY BROWN 1 6
¢ 2. : y h : 7 [ 6 | FRIENDS JODY WATLEY WITH ERIC B. & RAKIM | 4 7 | 9 | CONGRATULATIONS VESTA | 14
cople socially aware - sonigene (me) gives a damnand-I'm against 8 [13 | BATDANCE (FROM “BATMAN") PRINCE | 8 8 IT'S REAL JAMES INGRAM | 11
hirigs that ruin your life like drugs and violence.” 9 [14 | ON OUR OWN BOBBY BROWN | 6 9 |12 | MIDNIGHT SPECIAL _ THE SYSTEM | 13
’ 1 : -  hy 10 [ 11 | SECRET RENDEZVOUS KARYN WHITE | 5 10 | 16 | BATDANCE (FROM “BATMAN") PRINCE | 8
gOBBIES: Girls. cars. phatdgrap How about pictupes-of girls 11| 8 | NOTHIN (THAT COMPARES 2 U) THE JACKSONS | 15 11| 13 | SOMETHING IN THE WAY STEPHANIE MILLS | 12
n cars? Or girls 1aking pictures of cars? 1 Jike to dran too.” 12 [10 | 1T's REAL JAMES INGRAM | 11 12 [ 5 | GOTTA GET THE MONEY LEVERT | 7
= : 7 3 13 | 16 | SOMETHING IN THE WAY STEPHANIE MILLS | 12 13 [ 14 | THEY WANT MONEY KOOL MOE DEE | 10
: AST BOOK READ: 14 | 15 | MIDNIGHT SPECIAL THE SYSTEM | 13 14 [ 15 | AS LONG AS WE'RE TOGETHER AL GREEN | 18
I'he History They Never 15| 18 | WE GOT OUR OWN THANG HEAVY D. & THE BOYZ | 17 15 | 18 | TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON | 16
BT e 16 [19 | | SECOND THAT EMOTION 1008 | 22 16 [ 19 | I'M THAT TYPE OF GUY LLcooLJ | 9
o 17 [ 28 | TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON | 16 17 | 21 | SOMEBODY LOVES YOU EL DEBARGE | 24
ROFILE: Humorous anc 18 | 25 | FORBIDDEN LOVE THIRD WORLD | 19 18 [ 27 | IT'S NO CRIME BABYFACE | 29
erious at the sume time. 1912 [ DARLIN' I VANESSA WILLIAMS | 23 19 [ 22 | WE GOT OUR OWN THANG HEAVY D. & THE BOYZ | 17
e > 20 [23 [ 1 GOT IT mADE SPECIAL €D | 21 20 [ 23 | SARAH, SARAH JONATHAN BUTLER | 27
Very independent:"Doesn 21| 9 | OBJECTIVE MILES JAYE | 33 21 |28 | IT ISN'T, IT WASN'T, I AIN'T. . . A.FRANKLIN/W. HOUSTON | 28
vant 1o be identified with 22 | 26 | CONGRATULATIONS VESTA | 14 22 [ 24 | FORBIODEN LOVE THIRD WORLD | 19
b e S e 23 [ 24 | IT'S LIKE MAGIC BLUE MAGIC | 38 23 |31 | MY FANTASY TEDDY RILEY FEATURING GUY | 31
‘:l‘ne(‘)n_c elsed bdd‘chqg,@ﬁ. 24 [ 27 | MY LOVE IS SO RAW ALYSON WILLIAMS | 20 24 | 29 [ SPEND THE NIGHT (CE SOIR) THE ISLEY BROTHERS | 26
m rising beyondall the 25 | 17 | SHOW & TELL PEABO BRYSON | 39 25| 26 | MY LOVE IS SO RAW ALYSON WILLIAMS | 20
26 | 20 | BABY DON'T FORGET MY NUMBER MILLI VANILLI | 47 2630 | 1 LKET DINO | 25
. 27 |33 | AS LONG AS WE'RE TOGETHER AL GREEN | 18 27 | 34 | REMEMBER (THE FIRST TIME) ERIC GABLE | 30
LSINESSEIN 28 |34 | I LIKEIT DINO | 25 28 |37 | LET GO SHARON BRYANT | 37
COTCH: Dewars., 29 [ 21 | WORKIN' OVERTIME DIANA ROSS | 50 29 | 7 [ NOTHIN (THAT COMPARES 2 U) THE JACKSONS | 15
30 [ 29| ME MYSELF AND I DE LA SOUL | 59 30 | 38 | N.E. HEART BREAK NEW EDITION | 35
31 | — | FIGHT THE POWER PUBLIC ENEMY | 42 31 [ 33 | TAKE IT OFF TODAY | 34
32 | — | SPEND THE NIGHT (CE SOIR) THE ISLEY BROTHERS | 26 32 | 35 | SOMETHING REAL MIKKI BLEU | 32
33| 30 | A WOMAN'S TOUCH CHRISTOPHER MCDANIELS | 58 33 [39 | 1GOT IT MADE SPECIAL £D | 21
34 35 | IF YOU DON'T KNOW ME BY NOW SIMPLY RED | 41 34 [ 36 [ THE wav IT IS TROY JOHNSON | 36
35 | — | REMEMBER (THE FIRST TIME) ERIC GABLE | 30 35 [ 11 | DARLIN' | VANESSA WILLIAMS | 23
36 | — | SOMETHING REAL MIKK! BLEU | 32 36 | 40 | YOU FOUND ANOTHER GUY BOY GEORGE | 40
37 [ 40 | SOMEBODY LOVES YOU £L DEBARGE | 24 37| | IF YOU ASKED ME TO PATTI LABELLE | 43
38 | 36 | TOBY ANGEE GRIFFIN | 62 38 | — | TASTE OF YOUR LOVE £V |84
39 | | SARAH, SARAH JONATHAN BUTLER | 27 39— 100 NATALIE COLE (DUET WITH FREDDIE JACKSON) | 45
40 | 22 | CRAZY (FOR ME) FREDDIE JACKSON | 54 40 [ — | GitcHIi v Z'LOOKE | 48
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BLACK SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 25 1 UKE IT (Island, BM1/Onid, BMI) WBM 95 OUT OF MY MIND (Trycep, BMI/Willesden, BMI/WE,
22 1 SECOND THAT EMOTION (Jobete, ASCAP) CPP BMmI)
68 AGAINST DOCTOR'S ORDERS (Brennee, BMI/High 43 IF YOU ASKED ME TO (FROM "LICENCE TO KILL") 49  RAINDROPS (Selessongs, ASCAP)
Tech, BMI/Kuzu, BMI/SBK Blackwood, BMI/Irving, (Realsongs, ASCAP/SBK April, ASCAP/U.A, ASCAP) 30 REMEMBER (THE FIRST TIME) (Lamont
BMI/Gernia, BMI) CPP 41 IF YOU DON'T KNOW ME BY NOW (Assorted, Coward/Bright Light, BMI)
78 ALL OF MY LOVE (MCA, ASCAP/Moo Maison, BMI/Mighty Three, BMI) 89 RIDING ON A TRAIN (CRGI, BMI)
ASCAP/Music Corp. Of America, BMI/Dal Coure, 57 1l HYPE (Deep Sound, ASCAP/Bliss 69, 52 RIGHT NEXT TO ME (ADRA, BMI/Guinea Farm, BM!)
BM1/Rashida, BMI/Warner-Tamerlane, BMI) ASCAP/Vintertainment, ASCAP) 84 ROCK THE HOUSE (Screen Gems-EMI, BMI)
18 AS LONG AS WE'RE TOGETHER (Al Green, BMI/irving, 79 I'LL BE LOVING YOU (FOREVER) (SBK April, ASCAP) 27 SARAH, SARAH (Aomba, ASCAP)
BMI) CPP HL 5 SECRET RENDEZVOUS (Kear, BMI/Hip Trip,
70 BABIES HAVING BABIES (Micro-Mini, BMI) 9 I'M THAT TYPE OF GUY (Def Jam, ASCAP/L.L. Cool J, BMI/Green Skirt, BMI) CPP
47 BABY DON'T FORGET MY NUMBER (MCA, ASCAP) HL ASCAP/D And D, ASCAP/Virgin, ASCAP) CPP 39 SHOW & TELL (SBK Blackwood, BMI/Fuliness, BMI)
8 BATDANCE (FROM “BATMAN") (Controversy, ASCAP) 28 (T ISN'T, IT WASN'T, IT AIN'T NEVER GONNA BE 2 SHOWER ME WITH YOUR LOVE (Colgems-EMI,
72 BUFFALO STANCE (Virgin Music/SBK Songs/Warner (Albert Hammond, ASCAP/WB, ASCAP/Realsongs, ASCAP) WBM
Chappell Music/Warner-Tamerlane, BMI/Copyright ASCAP) WBM 24 SOMEBODY LOVES YOU (Jobete, ASCAP) CPP
Control) HL/CPP/WBM IT'S LIKE MAGIC (Number 1 in the Land, BMI/Sawyer 12 SOMETHING IN THE WAY (YOU MAKE ME FEEL)
82 CHILDREN'S STORY (Def American, BMI) Brother, BM1) (Angel Notes, ASCAP/WB, ASCAP) WBM
93 COLD SWEAT (Cykus, BMI) IT'S NO CRIME (Hip Trip, BMI/Kear, BMI/Greenskirt, 32 SOMETHING REAL (EI King, ASCAP)
14 CONGRATULATIONS (Catdaddy, ASCAP/MCA, BMI) CPP 75 SPELL (Estus, BMI/Rok-Mil, BMI/SBK Blackwood,
ASCAP/Little Tanya, ASCAP/Vesta Seven, 11 TS REAL (Virgin Songs, BMI/Cal-Gene, BMI/Yah Mo, BMI/Mason Bros., BMI)
ASCAP/AImo, ASCAP) CPP BMI) CPP 46 SPEND THE NIGHT (Pending)
81 CRAZY 'BOUT YOU (Harrindur, BMI/Noisneta, BMI) 55 JUST GIT IT TOGETHER (Forceful, BMI/Willesden, 26 SPEND THE NIGHT (CE SOIR) (Angel Notes,
54 CRAZY (FOR ME) (Zomba, ASCAP) BMI/My! My, BMI) ASCAP/WB, ASCAP)
23 DARUIN’ ! (RaceR-ex, ASCAP/PolyGram International, 86 JUST WHAT | LIKE (Bee Germaine, BMI) 67 SWEET TALK (Cuddie B, ASCAP/Diner Dog, ASCAP)
ASCAP/Tocep, BMI/Jumpin’ Off, BMI/Virgin Songs, 3 KEEP ON MOVIN' (Virgin, ASCAP) CPP 34 TAKE IT OFF (Cal-Gene, BMI/Virgin Songs, BMI) CPP
BMI) CPP/WBM 96 LA. POSSE (LA. Posse, ASCAP) 44 TASTE OF YOUR LOVE (Marvennis, ASCAP/Syce ‘M’
- - 42 FIGHT THE POWER (FROM "DO THE RIGHT THING") 73 LEAD ME INTO LOVE (Creative Entertainment, Up, ASCAP)
. . (Def American, BMI) BMI/Steve Evans Lane, BM1/Melainee, ASCAP) CPP 10 THEY WANT MONEY (Zomba, ASCAP/Wiliesden, BMI}
" RIDE THE RHYTHM" i8S Chlll ROb G’S 77 THE FIRST TIME (Jasper Stone, ASCAP) 37 LET GO (Almo, ASCAP) CPP 62 TOBY (Toby, BMI)
o o p 91 FOR THE LOVE OF YOU (Two Tuff-Enuff, BMI/Sengs 74 LICENCE TO KILL (FROM "LICENCE TO KILL") (UA, 1 TURNED AWAY (Selessongs, ASCAP/Honey Look,
provocative, hard-hitting debut album. Produced Of PolyGram, BMI) WBM ASCAP/Gratitude Sky, ASCAP/Penzafie, ASCAP/SBK ASCAP)
; . . . 71 FOR YOU TO LOVE (SBK April, ASCAP/Uncle Ronnie’s, April, ASCAP/Virgin, ASCAP) 16 TWO WRONGS (DON'T MAKE IT RIGHT) (Venus
entlrely by DJ Mark, 45 Kin g and includin g ASCAP/Sunset Burgundy, ASCAP/MCA, ASCAP) 51 LOOKING FOR A LOVE (Beach House, Three, BMI/Pushy, ASCAP/Perfect Ten, ASCAP)
. " A . . " 19 FORBIDDEN LOVE (Worlers, ASCAP/Songs Of ASCAP/Tawanne Lamont, ASCAP) 36 THE WAY IT IS (Anointed, ASCAP)
current smash smgles The Court is Now in Session PolyGram, BMI/O Dad, BMI) LOST WITHOUT YOU (Yellow Elephant, ASCAP/Edward 17 WE GOT OUR OWN THANG (Zomba, ASCAP/SBK
4 FRIENDS (SBK Aprit, ASCAP/Ultrawave, ASCAP/A Grant, ASCAP/Benny's Music, BMI) April, ASCAP/Across 110th Street, ASCAP/Way To Go,
& "Let The Words Flow." a sure contender for Diva, ASCAP/Rightsong, BMI/SBK Blackwood, LOVE SONG (Hip Trip, BMI/Jig-A-Watt Jams, BMI) ASCAP/Bridgeport, BMI)
3 ’ BMI/Eric B & Rakim, ASCAP) HL CPP 97 WHAT'S UP (Welbeck, ASCAP/Cornelio Carlos,
; 65 FUNKY DIVIDENDS (Acknickulous, ASCAP/Pop Art, 100 THE MAN WE ALL KNOW AND LOVE (Turnout Bros, ASCAP/SBK April, ASCAP/ATV, BMI)
album Of the year' (W P 2002) ASCAP) ASCAP/Dickiebird, BMI) 69 WHERE DO WE GO ? (SBK April, ASCAP/Ackee,
48  GITCHI U (Looky Lou, BMI/Bright Light, BMI} 53 ME MYSELF AND | (Tee Girl, BMI/Bridgeport, BMI} ASCAP/Guy Vaughn, ASCAP/SBK Blackwood,
Also... 94 GOING CRAZY (Cal-Gene, BMI/Virgin Songs, BMI) 13 MIDNIGHT SPECIAL (SBK Aprii, ASCAP/Science Lab, BMI/Been Stung, BMI)
Gs "N Mr. Nice Guy” LP  WP2001 92 GOING TO A GO GO (Jobete, ASCAP) ASCAP) 66 WHY IS THAT? (Zomba, ASCAP)
ang Starr "No More Mr. Nice Guy = 56 GOTTA BE A BETTER WAY (Two Tuff-Enuff, BMI/O 88  MISS YOU LIKE CRAZY (Prince Street, ASCAP/Lauren 61 WHY YOU WANNA (Avant Garde, ASCAP)
Gang Starr "Manifest/DJ Premier/Here's The Proof” WP1012 Dad, BMI) Wesley, BMI/Screen Gems, ASCAP/Irving, BMI/Gemia, 58 A WOMAN'S TOUCH (Babyann, BMI)
Jamose 'Dance to the Megablasi/Rhymihologist” (mixed by Gail "Sky" King) WP1013 7 GOTTA GET THE MONEY (Trycep, BMi/Ferncliff, BM!) CPP 50 WORKIN' OVERTIME (Tommy Jymi, BMI/Warner-
Ivette “Love Will Keep Us Together' (Latin HipHop produced by Carlos Rodgers) WPIQ14 BMI/Willdeson, BMI) 99 MR.DJ. (Diva |, ASCAP/Spectrum VIi, ASCAP) CPP Tamerlane, BMI/Mike Chapman, ASCAP/Nations,
76 HAVE YOU HAD YOUR LOVE TODAY (WE, 31 MY FANTASY (FROM “DO THE RIGHT THING") (Cal- ASCAP) WBM
BMI/Trycep, BMi/Willesden, BMI) Gene, BMI/Virgin, ASCAP) CPP 85 YOU ARE MY STARSHIP (Electrocord, ASCAP)
80 HEAT OF THE MOMENT (Hip Trip,BMI/Kear, BM}) 20 MY LOVE IS SO RAW (Def Jam, ASCAP/Slam City, 40 YOU FOUND ANOTHER GUY (Cal-Gene, BMI/Virgin
87 | AIN'T WIT IT (Bush Burmn’, ASCAP) ASCAP) Songs, BMI) CPP
98 | BURN FOR YOU (Air Bear, BMi/Warner-Tamerlane, 63 MY SUGAR (Jodaway, ASCAP /Production Lab,
BMi/MCA, ASCAP/Music Corp. Of America, BMI/Mike ASCAP/Preacher J., BMI) SHEET MUSIC AGENTS
Chapman, ASCAP/Knighty-Knight, ASCAP) 35 N.E HEART BREAK (Flyte Tyme, ASCAP) are listed for piano/vocal sheet music copies
83 | CAN'T TELL YOU WHY (Cass County, ASCAP/Red 90 NO PLACE TO GO (Aahsum Lawson, ASCAP/Perry and may not represent mixed folio rights.
Cloud, ASCAP/Jeddrah, ASCAP) WBM Lane, ASCAP/WB, ASCAP/Getfen, ASCAP)
45 | DO (Les Estoiles De La Musigue, 15 NOTHIN (THAT COMPARES 2 U) (Kear, BMI/Hip Trip, CLM Cherry Lane
ASCAP/Scaramanga, ASCAP) BMI) CPP CPP Columbia Pictures
bomoe t 83 1 GOT IT GOIN' ON (Varry White, ASCAP) 33 OBIECTIVE (Abana, BMI/Virgin Songs, BMI) CPP HL Hal Leonard
21 1 GOT IT MADE (Promuse, BMI/Howie Tee, & ON OUR OWN (FROM “GHOSTBUSTERS I1”) (Kear,
BMI/Special Ed, BMI) BMi/Hip Trip, BMI/Green Skirt, BMI) CPP W] BELGEY S,
© 1989 Wild Pitch Records. Lid. 231 W29 St. NYC 10001 Tel: 212-594-505C Fax: 212-573-8362 ’ ' ’ MSC Music Sales Corp.
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Two New Lahels Launched To Gapture The Hot ‘Detroit’ Sound

NEW YORK In an effort to capital-
ize on the burgeoning Detroit
sound—which is becoming as popular
a component of dance/club music as
Chicago house or New Jersey garage
music—two new labels, Paragon and
Techno City, have been formed with
offices in both Detroit and New
York.

The partners powering the two rec-
ord labels are Bob Schwaid, a veteran
manager of R&B artists and produc-
ers whose client roster over the years
has included such acts as Miriam Ma-
keba, Al Green, the S.0.S. Band, and
Evelyn “Champagne” King; Gerry
Capaldi, founder and former head of
dance label Orphan Records, which
Capaldi later sold; and James Jack-
son, a Detroit-area promoter and
booking agent who has been instru-
mental in signing to various labels
some of Detroit’s hottest new artists,
including Inner City, songwriter
James Pennington, and singer/song-
writer/producer Santonio of Santonio
& Reese.

Says Schwaid: “We're filling a vac-
uum left by Motown’s leaving De-
troit. When Motown left, there were
no other studios, and the music scene
there has had no real outlet for new
talent. And what with the home re-
cording business burgeoning, the De-
troit house music phenomenon has
taken off.”

Schwaid adds that because of New
York’s prominence as a music center,
it makes sense to operate an office
here. “We wanted to create a close

affiliation between the cities and pro-
vide an avenue for these artists to be
heard. At Paragon and Techno City,
we are creating an environment to
propel this kind of talent into the
market. The timing is really right for
our labels.”

According to Capaldi, Paragon
Records will sign “definite dance-ori-
ented product with radio potential,”
while Techno City will focus on “pri-
marily underground, techno sounds
now developing in Detroit that are
not generally accepted on radio but
can generate sales.” The labels will
also develop the talents of new rec-
ord producers.

The first release from Paragon,
which was released June 28, is the 12-
inch “Take Me Away” by Detroit na-
tive Bridgett Grace, for which the
partners have inked a distribution

deal with Polydor Germany for the
record’s release in Germany and En-
gland. A domestic distribution ar-
rangement for Grace’s subsequent
album project is currently being ne-
gotiated with Atlantic Records. Fu-
ture Paragon product will be licensed
to Atlantic in the States on a project-
by-project basis; the labels are pre-
pared to release product through in-
dependent channels.

Also due from Paragon is a 12-inch
by True Faith, ‘“Can’t Deny The
Bass,” which will be distributed by
BMG/RCA in Europe.

The partners plan to release the
record in the U.S. through indepen-
dent distribution channels.

In addition, the labels have signed
a subpublishing contract with Andy
Budde Music in West Germany for
Europe and the U.K.

Also on tap from the labels are two
multi-artist albums: “Vox Urbana,” a
collection of tracks by various De-
troit dance artists that is described as
“the Detroit sound meets Motown,”
will be released on Paragon this
month. The leadoff single will be
“How You Play The Game” by the
Housekeepers. The second compila-
tion, on Techno City, will be “There’s
No Way Out Of The Groove,” featur-
ing the first single, “You Can’t Deny
The Bass” by True Faith. The album
is being launched through BMG in
the U.K.; no U.S. release date has
been set. A third project, an EP by
husband-and-wife team Chaz & Joi, is
in development.

As president of the co-venture, Ca-
paldi will handle distribution and pub-
lishing; Schwaid, VP, will handle
management and business affairs;

and Jackson will continue to scout lo-
cal Detroit talent. Tony Giorgio is the
venture’s principal financier. Capaldi
and Jackson will be based in New
York; Schwaid will maintain the New
York office. Says Capaldi, “We have
these different titles, but we really
will be operating as a team.”

Schwaid, Capaldi, and Jackson feel
that the labels’ advantage lies in
keeping close ties with the Detroit
underground. Says Jackson: “I'm the
one with my ear to the ground. I've
been on the local scene, and brought
in Chaz & Joi, and [Was (Not Was)
alumnus] David Murray. I'll continue
to put these artists in touch with
guys who can deliver.”

Capaldi adds: “We have the best
talent that Detroit has to offer.”

JANINE McADAMS

RHYTHM AND BLUES

(Continued from page 24)

RiverBlues Festival, July 14-167
The three-day fest not only sched-
uled concerts by such blues greats
as John Lee Hooker, John Ham-
mond, Johnny Copeland, Clar-
ence Carter, Albert Collins, John
Mayall, and others, but work-
shops, seminars, photo and art ex-
hibits, and a special Blues Cruise
down the Delaware River. Now,
aspiring musicians have a chance
to compete to become the No. 1
blues amateur act in 1989: The Na-

tional Blues Connection Assn.,
based in Memphis, has opened the
field for entries in its sixth annual
National Blues Amateur Contest.
Prizes include the B.B. King/Lu-
cille Award, a recording contract
with Malaco Records, and a perfor-
mance on the 10th annual Blues
Music Awards show. Entries must
be received by Aug. 1; write to the
NBCA at 352 Beale St., Memphis,
Tenn. 38103 . . . Columbia Records
trio Surface chose the winner July

3 in its Shower Me With Your Love
promotional contest, co-sponsered
by B.E.T., on ‘“Video Soul” with
Donnie Simpson. The contest had
entrants send in postcards explain-
ing why they should win an in-per-
son performance by Surface at
their special event. The winner is
Patty Hughes of Edwards Air
Force Base, Calif. Hughes’ post-
card, which follows in part,
touched the hearts of the judges:
“I would like you to come play at

our belated anniversary and com-
ing home party. My husband was
in an auto accident and was para-
lyzed. We live in California, but
have been in a hospital in Denver
for three months. While in the hos-
pital, it was our six-year anniver-
sary. I think this would be an extra
special way to tell my husband
how much I love him and that I'm
glad we’re given a second chance
to continue that love.” Congratula-
tions to the Hughes.
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(o] Q
AE1EIE CLUB PLAY 1 E1E 12-INCH SINGLES SALES
; Z’ g Q§ TITLE Compiled from a national sample of dance club playlists. ARTIST (Z, ‘Z’ ‘é’ 2% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
- - ~N £0 LABEL & NUMBER/DISTRIBUTING LABEL Ld - ™~ =0 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 * » * % NO.1 w w
EXPRESS YOURSELF EXPRESS YOURSELF
1 ] 1 7 SIRE 0-21225/WARNER BROS. 3 weeks.at No. One @ MADONNA @ 2 2 5 SIRE 0-21225/WARNER BROS. 1 week at No. One 4 MADONNA
()| 6 | 14 | 5 | DEEPINVOGUE & MALCOLM MCLAREN 2 [ 1 | 1 [ 10 | KEEPONMOVIN & SOUL I SOUL
s [ 2 [+ [ s | WHATYOU DONT oW coost | | 3|3 |7 | 5 | SeCREpReNpERvoUS REMX) * KARYN WHITE
W R
@) 9 |18 | 4 | RO, DOUG LAZY a (st ([ sl RN S WEIGOT OUR OWNTHANG & HEAVY D. & THE BOYZ
| 5| 5| 8 | 7 | WEGOTOUROWNTHANG eneavyD.&THEpoYZ | ()] 11 | 25 | 3 | FRIEEDS  JODY WATLEY
TLIKE IT SEND ME AN ANGEL 89
@) 10| 16 [ 8 | BT asamumo ¢ DINO 6 | 413 |9 | curscreroaos/mea @ REAL LIFE
7 | 3 | 5 | 8 | 'NEEDARHYTHM (LP) RV (D[ 15 | 27 | 3 | ONOUROWN (FROM “GHOSTBUSTERS II") SR e
8 | 7 | 11| 8 | MACHINEGUN HUBERT KAH 9 | 14 | 7 | NOTHIN (THAT COMPARES 2 U) © THE JACKSONS
(9| 16 | 25 | 3 | COMEHOME WITH ME BABY  DEAD OR ALIVE 9 | 8 |10 | 7 | WHATYOUDONTKNOW ® EXPOSE
10|11 |15 | 7 | DEFINITIONOFLOVE KOS 19 | 21 (WEQg) COME HOME WITH ME BABY  DEAD OR ALIVE
AD| 15 | 23 | 5 | ALWAYSTHERE CHARVONI williz 5 [ e = ¢ STEVIEB
@| v || s |20, # SHEENA EASTON 12| s T o a #LLCoOL)
@[ |7 [+ | M ectoooLs | |15 | 18 | ar [ s | YoUREMYONE AN ORIV CRUE LoV
2 | 3 | 3 | FRIENDS & JODY WATLEY 1| 16 |l |ES] THEY WANT MONEY # KOOL MOE DEE
(A5)| 19 | 20 | & | YOUREMYONE AND ONLY (TRUE LOVE) SEDUCTION 507 | 4| n| MRDJ  JOYCE "FENDERELLA" IRBY
16 | 22 | 30 [N JUSTCITIT TOGETHER # LISA LISA & CULT JAM 406 | 5 LB s ¢ DIANA ROSS
1 iz | 13 MR CEFINTIONOF ATRACK/INMOTION © PRECIOUS 7|2 | 19| 5 | GOODTHING  FINE YOUNG CANNIBALS
27 | 2 [Wass| LETSFLAY HOUSE ® KRAZE 18| 14| 9 | 14| MEMYSELF&I & DE LA SOUL
19 | 8 | 10 [ 7 | NOTHIN (THAT COMPARES 2 U)  THE JACKSONS 19 | 17 | 12| 8 | BABYDONTFORGET MYNUMBER  MILLI VANILLI
N
@0)| 3¢ | 47 | 3 | LOVEHOUSE | # SAMANTHA FOX 2w | 2 | 20| 5 | YOUARETHE ONE IKE
e W
QD) 33 | a5 | 3 | ALLNIGHT PARTY BUSTER POINDEXTER 20 {10 | 6 | 10 | TS TIME] KNOWITS FORREAL 4 DONNA SUMMER
GIVE YOU ALL MY LOVE
@ 3% | 46 | 3 EXETL%%QE'(; MY LovE ¢ STACEYQ @ 23 | 35 | 4 | amanticossais @ STACEY Q
DROP THAT GHETTO BLASTER P
px; 33| 4 MR. BIG MOUSE POWER PICK w w %
% NETIWERK (CANADR) MEORT @)| 31 | — | 2 | FIGHT THE POWER (FROM D0 THE RIGHT THING™) ® PUBLIC ENEMY
2| 13| 6 | 9 | THATSHOWI'MLIVING/THE CHIEF e MOTOWN 4647
| » | — T PAULA ABDUL
x5 |2 | 2|5 | GOODTHING # FINE YOUNG CANNIBALS VIRGIN 0.96546
YOU ARE THE ONE @] 15 | 3 | 4 | O oLvcram # SA-FIRE
2% 31 41 4 TOMMY BOY TB 929 TKA
TLIKE IT
7| 4] 2 SECRET RENDEZVOUS (REMIX) @B)| 27 | 2 | 4 | inisowaasyisa ¢ DINO
13 WARNER BROS. 0-20962 ® KARYN WHITE
* % * PO PICK & & * 7 | 2 [ 13 RSl BNG MEEDELWERS ® EDELWEISS
HAPPINESS o S 29 | 43 | 3 | TURNEDAWAY & CHUCKII BOOKER
2| —1 2 i s NICOLE ATLANTIC 0-86430
® |32 |3 |5 | BODYFROLK TT. MAX @) 33 | 3 | 3 | WHYISTHAT? BOOGIE DOWN PRODUCTIONS
@GD| 5 | — | 2 [ YOURLOVE TAKES ME HIGHER BELOVED 2653 | Miicte DOUG LAZY
@D| | 4 | 3 | PEOPLEHOLDON  COLD CUT FEATURING LISA STANSFIELD 31 | 20 | 18 | 16 | BUFFALOSTANCE & NENEH CHERRY
G| w0 | — | 2 | SCANDALOUS 2 PUERTO RICANS A BLACKMAN & A DOMINICAN @D 3 | o | 3 | DEEEWNOSUE ¢ MALCOLM MCLAREN
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‘Havana’ Offers Tasty Glub Tracks

Capitol Compilation Goes Underground

L]

Y POPULAR DEMAND: Capitol
is jammin’ with a new 10-cut dance
compilation titled “Black Havana,”
which is a surprising venture for
the label considering the album’s
hip, somewhat underground-club
approach. The various-artist collec-
tion has plenty for programmers to
dip into, from straight-ahead R&B
to hip-house. Side one is the stron-
ger of the two sides, breaking out
with (what is bound to be a dance-
floor favorite) “Can’t Take It,”” a
reggae hip-house cut courtesy of
Keith Thompson (the voice behind
Raze’s “Break 4 Love”); the current
single, “Always There” by Char-
Voni; our favorite “Like This, Like
That” by Madagascar, which incor-
porates a tribal feel over a persis-
tent R&B/club rhythmic base and a
female lead that hits nicely a bit left
of center; a pumping technotrack,
“The Time Is Now For Action,” by 3
Big Men; and a moody, downtempo,
and sleazy fave by Vice Versa
called “Do It Steady.”

Highlights not to miss on side two
include the Mantronik-produced,
hard-hitting, beat-laden ‘‘Sound
Factory” by Cuban Gigolo and
Crowd Control’s “Throw 'Em The
Chicken,”” which shifts from a
steamy house-influenced pace to a
rap and back again. Fleshed out
with contributions from Glenn
“Sweety G” Toby and Trio Zero,
“Black Havana” makes for an easi-
ly programmable collection bound
to keep the clubs even hotter this
summer. Note: The U.K. should be
on the tip for this one.

Other collections released lately
and of note include ‘‘Life Is A
Dance” (Warner Bros.), the remix
project of favorite Chaka Khan
tracks we originally told you about
this time last year. The two-record
set is a must for Chaka lovers, as
some of the new interpretations ac-
cent the originals. Of the 11 cuts,
faves include the Winston Jones &
Dave Shaw mix of “Fate,” the
Hank Shocklee & Eric Sadler
treatment of ‘“Slow Dancin’,” Paul
Simpson and Marley Marl’s jam-
min’ reworkings of “I Feel For
You” and “This Is My Night,” re-
spectively, and Dancin’ Danny D’s
mix of “I'm Every Woman.” Every-
one will have his or her own opin-
ions on the label's daring to touch
the originals, but by giving a good,
hard listen to the collection, even
the most stubborn fans may find
themselves pleasantly surprised . . .
Cooltempo U.K. (01-408-2355) has
delivered “This Is Garage,” which
features mixes of Chanelle’s “One
Man” and Adeva’s “Respect” but is
worth the purchase simply for K-Y-

Z-E’s killer hip-house cut “Stomp”
and Paul Simpson’s “Musical Free-
dom’ featuring Candi Staton’s
classic “You Got The Love” over
the track.

TRAX

by Btll Coleman

BACK TO LIFE: There are plenty
of quality 12-inch releases this week
as well. First off is the U.K.-based
D-Mob (aka Dancin’ Danny D), who
kicks real hard with “It Is Time To
Get Funky” (FFRR/PolyGram).
Featuring rapper LRS, this hip-
house track spells A-i-t. The arrest-
ing rhythm and lyric hook last and
are interpreted well in the various
mixes provided. Don’t overlook; do
check out the humorous videoclip as
well ... “If I Ever” (Enigma, 213-
390-9969) is the first track un-
leashed from Red Flag’s album,
“Naive Art,” and is one of the sib-
lings' most satisfying to date; it’s
melodic and danceable in a familiar
Depeche Mode-y, Europop vein. Ex-
pect it to get a big reaction from old
fans while securing new ones . ..
Xymox returns with a rerelease
and remix of “Blind Hearts” (Wing-
/PolyGram). The textured techno-
track keeps in step with the act’s hit
“Obsession’”” but adds a bit more
punch this time out in mixes by
Greg Walsh. The flip contajns the
previously unreleased “Shame”
Also back in the saddle is fave Lene
Lovich with “Wonderland” (Path-
finder, 212-995-8112), which picks up
where she left off a few years back.
Distinctive technopop, translated in
varied mixes by Lovich, longtime
comrade Les Chappell, and Yvonne
Turner & Goh Hotoda. Track has
the potential to re-establish the
singer in the club market as well as
return her to the alternative/col-
lege market where she once
reigned.

“Heroine”’ (FFRR/PolyGram) is
the stateside debut single from
Shakespear’s Sister (aka Siobhan
Fahey, formerly of Bananarama),
and a surprising one it is. Act
adopts a palatable, almost alterna-
tive slant in its approach while Fa-
hey excites with a somber vocal de-
livery. Track churns with energy,
although it may not appeal to all.
The cut was originally the flip to
last year's U K. single “You Really
Break My Heart.” The 12-inch’s bo-

PROMOTIONAL

MUSIC VIDEOS

Available on 1 hour tape compilations

to Night Clubs, DJ’s, Hotels and retail
outlets throughout America.

Call LAWRENCE ENTERPRISES
today for more details: (201) 667-7575

nus track, “Dirty Mind,” is quite ap-
pealing and may be the one radio
latches onto. Previewing the forth-
coming album “Sacred Heart” is the
act’'s new U.K. single, titled “You’re
History.” It comes highly recom-
mended for clubs as well.

On the dance/pop tip, check out
“Memories Of You” (Merlin, 305-
263-5055), track from Miami that ef-
fectively captures a stylish Europop
flavor with a freestyle edge. The
commendable production and per-
formance merit your attention. Hot
crossover programmers take note

.. New from the D.J. International |

(312-559-1845) catalog are Julian
“Jumpin” Perez Featuring Kool
Rock Steady with “Ain’t We Fun-
kin’ Now” and “House Music Is My
Life” by Tyree. Both of these hip-
house tracks are especially good
and definitely worth looking into.

DANCE/DISCO 12"

(WHOLESALE FOR STORES)
U.S.A. MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

LATEST 12" RELEASES

Caped Crusaders—Theres A Bat

in My House
Candy J—Hateful Head Heien
28th St Crew—| Need A Rhythm
Anthony Thomas—You Dont Love Me
E.PM.D.--So Watcha Sayin
Beastie Boys—Hey Ladies

Aka—Lies

Two Live Crew—C’'mon Babe

NOW Mllll[ THAN JUST 12"
\Ff’ Mq-,g( (s\fj

UNIQUE RECORD DIST.

110 DENTON AVE. NEW HYDE PK., N.Y. 11040
Phone (516) 294-5900 (01) ® FAX (516) 741-3584

Mﬁo

Exposa—What You Don't Know

Brian HBrian—A House Is Just A House
Frandz Robertson—Think

Gloria Estefan—Cuts Both Ways
Baby Face—Tender Lover

Boogie Down Prod.—Ghetto Music
Mc Hammer—They Put Me In The Mix  Two Live Crew—As Nasty As

We have a compiete selection of
all US major & independent label
12" and selected imports

Call us at our new 800 number

CALL OUR TOLL FREE
800 NUMBER
IDUTSIDE NEw YOR® STATES

800-992-9011

Cati NOW $OR LATEST 17
RELEASE NFORMAION

EXPERIENCED
SALES PEOPLE

NEEDED
CALL IRV

CALL FOR QUR NEW
FREE CATALOG
Listing All New Records &
Al Tiies We Stock
ncluding over 800
DANCE/DISCO
CLASSICS

Weorld Music Has Arrived.
Aow Weome- 77 2 THE DANCE FLOOR.

qup
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When you combine ten infectious
dance tracks, a variety of inter-
national rhythms, and the club
scene’s hottest mixers and producers, you
get a crass-cultural exchange perfect for

radio, ready for retail and geared for un-
limited club potential. Look at the adjacent
page to witness the success of the first

dance smash

L AT 1O

“Always There”

BY

CHARVONI

Songs featured on Black Havana were pro-
duced and mixed by Mantronik, Ten City,
Blaze, Cavid Morales, Keith Thompson—
former lead singer of Raze (“Break For Love"),
and the ‘ormer lead singér of GQ, Emanuel

£)1989 Capitol Records. Inc. Rahiem.
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L.L. Gool J's ‘Panther’ Poised To Make Chart Killing

BY JANINE McADAMS

NEW YORK L.L. Cool J’s latest,
“Walking With A Panther” (Def
Jam/ Columbia), has leaped from the
underbrush of new rap releases and
stalked up both the black and pop al-
bums charts, on the prowl for big
chart numbers. In fact, the album
made a remarkable 79-point jump in
its second week on the Top Black Al
bums chart, and landed in the top 10
on the Top Pop Albums chart in its
third week of release.

It wouldn’t be the first time the 21-
year-old artist has made a chart kill-
ing: Not only did his debut, “Radio,”
make waves as the first album re-

leased by the fledgling Def Jam label
in 1985, his second effort, 1987’s “Big-
ger And Deffer,” was a double-plati-
num scorcher.

In the two years since “Deffer”
was released, the rap rolls have
swelled with such diverse artists as
De La Soul, Public Enemy, Tone Loc,
DJ. Jazzy Jeff & the Fresh Prince,
and Rob Base & D.J. E-Z Rock. But
L.L. remains unimpressed by others’
suceess.

“I’ve got tunnel vision—I'm
straight to my goal, and 'm not
thinking about them,” he says.

The album, co-produced by L.L.
with Hank Shocklee, Dwayne Simon,
Steve Ett, and Brian Latture, boasts

A&M Hopes A Generation Is Listening

Joe Jackson Speaks Out

BY THOM DUFFY

NEW YORK The hand-lettered
sign outside New York’s Lone Star
Roadhouse read ‘“Blaze of Glory
Band—Sold Out.” Fans who packed
the Roadhouse from bar to balcony
on a recent night knew the name
was a cover for Joe Jackson, warm-
ing up for a theater tour that begins
next week in support of his latest
A&M album, “Blaze Of Glory.”
The album is a 12-song set, which
the singer dedicates “to my genera-
tion,” and it strives to speak to fans
well past their teen years with a rich
blend of styles—the romping syn-
thesizer textures of ‘“‘Tomorrow’s
World,” the Ray Charles jauntiness

of “Down To London,” the lush or-
chestration of “Sentimental Thing,”
the Latin accents of ““Rant And
Rave,” and more.

“I think I tried to write about
things that my generation has been
through,” Jackson says. “I think
there’s too much phoniness in pop
these days, too many of these in-
stant MTV stars. They’re very
much a product of the late-'80s get-
rich-quick mentality.”

In tackling themes of maturity
and growth—certain to hit home
with listeners in their 30s and 40s—
Jackson acknowledges inspiration
from songwriters who have at-
tempted the same, such as Bruce

(Continued on page 37)

Casinos Gamble On Rock
Even Dylan Does Atlantic City

BY BRUCE HARING

NEW YORK In an attempt to at-
tract a new breed of customer, some
Atlantic City casinos are adding con-
temporary rock and pop acts to their
entertainment fare.

“While the kids are watching the
show, the parents are in the casinos
giving us gaming action or restau-
rant action,” says Frankie Randall,
assistant VP of entertainment at Bal-
ly’s Grand Casino, where the 2-year-
old, 5,000-seat “Grandstand Under
The Stars” offers such acts as Steve
Miller, Neil Young, and even Bob Dy-
lan, who performs there Thursday
(20). Electric Factory of Philadelphia
is promoting most of the pop and

rock casino shows.

“Some of the rock acts we have
coming in [draw] followers age 30 or
better,” Randall says. “If they’re not
a casino customer at this point, cer-
tainly they will be in five to 10 years.
We want them to be aware of the fa-
cility.”

Because the Grandstand is located
across the street from Bally’s casino,
performers avoid the perceived stig-
ma of casino lounge acts. “It’s not
anything that Wayne Newton or Jer-
ry Vale played,” Randall says. He
adds that pop artists such as Belinda
Carlisle, who played the venue last
year, found it a comfortable tour
stop.

(Continued on page 37)

16 tracks, plus two more on cassette
and one extra on CD. Throughout,
L.L. demonstrates a range of styles
and attitudes that recalls recent ef-
forts by Ice-T, the Fresh Prince, Stet-
sasonic, and Tone Loc—yet he brash-
ly stamps the material as his own.

The first single, “I'm That Type Of
Guy,” is a Casanova’s sly comparison
of his lifestyle and that of the boring
Everyman whose woman he easily
steals. It is perverse, funky, raw, and
funny, and it has effectively launched
the album to platinum certification.

“Panther” offers three rap ballads,
a form L.L. popularized with the
“Bigger And Deffer” hit track “I
Need Love.” One tune, “Two Differ-
ent Worlds,” is an emotional duet be-
tween L.L. and vocalist Cydne.

As one of rap’s earliest stars, L.L.

larity outside of the urban/rap arena.
That fact hasn’t been lost on the la-
bel, which plans to play up this dual
appeal. Def Jam’s David Gossett, as-
sistant to the senior VP of marketing
and promotion, cays: “We're doing
everything we would normally do for
an album. But we're really doing a ot
of pop promotion on this. The album
has shipped gold, but we're looking
at platinum. We’re expecting more
pop action on it than for Tone Loc.
“He hasn’t lost his hardcore image
at all,” continues Gossett. “L.L.’s al-
bum has a wide range of material—
it'’s a hard thing to peg. But L.L. is
rap’s first sex symbol. We've got as
many pop stations on the single as
black stations—in fact, we're trying
to keep stations from fighting over
who gets banner-station status on
the Nitro tour. All in all, we're look-

ing for a great summer.’

Hopefully, it will be a tour without
incident. At a 1987 tour stop in Co-
lumbus, Ga., L.L. was arrested for
public lewdness after his perfor-
mance. “I did an Elvis Pelvis grind
and got taken to the county [jail],”
L.L. explains. “I knew I was going to
get arrested, so I just went all out. 1
was already in trouble.”

The current tour, named for an ex-
plosive album cut, kicked off June 30
with a five-day stand in Louisville,
Ky. The first leg continues with 45
shows through September. Def Jam
is busy preparing promotional pack-
ages, including stuffed panthers, as
giveaways for radio tie-in contests in
concert host cities. A home video re-
lease featuring L.L. and label and Ni-
tro tour mates Slick Rick and De La
Soul is under consideration.

o TERRY TATE
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was also one of the first to gain popu-

FOR 10 YEARS, the New Music Seminar, which con-
venes in New York Sunday (16), has exposed its dele-
gates to burning issues as well as hot acts. Discussions
have focused on threats of music censorship, racism in
the record industry, rock’s political role, and more.

And this year, an NMS panel tackles perhaps the most
pervasive social ill of all: the subtle discrimination and
disdain faced by women in the world of rock’n’roll, as
well as the society the business reflects. Although previ-
ous seminars have nurtured groups like Women in Mu-
sic with small conclaves, it has tak-
en a decade for “Sexism In The Mu-

Seminar Faces Up To Rock’N’Roll Sexism;
Stones Roll; Poco Picks Up The Pieces

ones who understand what it’s all about. Some lyrics are
harmful, but what's being said on these records has
been said time and time again.”

But many, like Carroll, think it’s time the attitudes
change. And she has invited Campbell to join her panel
Wednesday to understand why.

HOT STUFF: One of the best bits of news to come out
of the sweltering press conference staged by the Roll-
ing Stones at New York’s Grand Central Station July 11
was Mick Jagger’s remark that the
band’s new album, “Steel Wheels,”

sic Business” to reach panel status.

That doesn’t surprise entertain-
ment attorney Rosemary Carroll of
the Beverly Hills, Calif., firm of Co-
dikow, Leventhal and Carroll, who
will moderate the panel Wednesday
(19). “This is the first time these
questions have been raised at any

was recorded in a mere five weeks.
That promises, as Jagger says, the
disk will be “more hard, more rock-
ing” with “a lot of rough edges.”
Like Keith Riehards’ solo album
perhaps. The short sessions also
probably kept the Glimmer Twins
from getting at each other’s throats

major industry gathering,” she
says. “And you have no idea how
difficult it has been to get people on this panel.”

Carroll was told—by women and men—it would be ca-
reer suicide to publicly discuss some of the panel’s con-
cerns: how women are steered into the “pink ghettos” of
publicity and publishing; how the “boys’ club” mentality
blocks women from executive career paths; how the
manner and marketing of rock’n’roll itself perpetuates
sexist attitudes.

“It's very, very important to me that this [panel] not
be turned into a gripe session,” says Carroll. “Every-
body knows the music business is a ‘boys’ club’; the
question is how do women successfully deal with it,” she
says. Among those who will join Carroll are singer Mil-
lie Jackson, Spin magazine publisher Bob Guecione Jr.,
publicist Susan Blonde, Monica Lynch of Tommy Boy
Records, NARAS president Michael Greene, Peggy
Dold of Billboard Publications Inc., and others to be con-
firmed.

Yet it’s sadly ironic that, while the seminar confronts
sexism on one hand, it implicitly rewards it on the other.

On Monday (17), the seminar will present one of its
two Joel Webber Prizes For Excellence In Music And
Business to Luther Campbell of Luke Skyywalker Rec-
ords, who is being honored as probably the most suc-
cessful independent record maker in recent memory.
The keystone of Skyywalker’s success, of course, has
been the rap music of 2 Live Crew, which displays all the
sexual sensitivity of a high school locker room bull ses-
sion.

“I don’t think sexist lyries are harmful,” Campbell re-
cently told Billboard’s black music editor Janine Mc-
Adams, responding to the issue. “Rap music comes
from the streets and the people in the streets are the

by Thom Duffy

. The Stones parried questions
from the sweating press about their
upcoming tour. Are they just doing this for the money?
“No, that’s the Who,” quipped Ron Wood. How’s their
energy level? “Ask my wife,” cracked Bill Wyman.
And, finally, why tour now? “Why not?” countered
Richards. “When you've got the guys together, you take
them.”

oN THE BEAT: Poco, a band second only to the Byrds
in impact on country-rock and California folk-rock of the
"70s, has reunited with original members Richie Furay,
Jim Messina, George Grantham, Randy Meisner, and
Rusty Young. RCA Records president Bob Buziak
lured the group to the label and a new album, “Legacy,”
is due soon ... Marking the release of the Ramones’
new Warner/Sire Records album, “Brain Drain,” Joey
Ramone donated his well-worn leather jacket to the
Hard Rock Cafe in New York, where it joins such prize
pieces of garb as Prince’s purple cape and Joan Jett's
sneakers. Will Joey now opt for, say, a cardigan sweat-
er? ... Kim Fowley has been in the studio with an array
of new acts from the Washington, D.C,, area, including
the flamboyant Girls On Fire, recently signed to Elek-
tra by label chairman Bob Krasnow.

ALL THE NEWS THAT SLIPS INTO PRINT: The ex-
citement of a one-day exclusive from Stephen Holden
on the Stones’ upcoming tour dates might have been too
much for the copy editors at The New York Times. In a
national edition of the Times June 11, Holden’s breaking
story ran with a photo of the Stones, looking as cool and
tough as ever, and a caption that identified the boys as
“cast members from ‘Le Nozze Di Figaro’ at the Gylnde-
bourne Festival Opera in Britain.”
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TALENT IN ACTION

NEW ORDER
PUBLIC IMAGE LTD.
SUGARCUBES
Blossom Music Center
Richfield, Ohio

THE SUGARCUBES TOOK THE
prize for animation, Public Image
Ltd. was most charismatic, and New
Order gave a performance both ma-
jestic and chilly on this July 5 bill. The
three-band package is the alternative
tour of a summer otherwise marked
by classic rock reunions and oldie act
outings.

Microskirted Sugarcutie Bjorn
wailed banshee vocals while cohort
Einar Orn kept the politics and spirit
flowing. Despite the energetic “A
Day Called Zero,” however, the Su-
garcubes’ ingenuous, exotic songs
were too loud and too similar in con-
cert.

Both magnetic and repulsive, PiL
head John Lydon snared the crowd
with more than an hour of snarling,
melodic dance-rock highlighted by
“Rise,” “Happy” and a taunting ver-
sion of “The Body.” Sparked by gui-
tarist John McGeogh, PiL delivered
the strongest, least reverent set.

New Order played a generous set
featuring a ravishing “Every Second
Counts,” “Temptation,” and a com-
pulsive “Mr, Disco.” Leader Bernard
Summer even played a guitar solo
during “Dream Attack.”

But despite the quartet’s state-of-
the-art sonics and lighting, its trade-
mark deadpan stage presence was a
turnoff, making the band seem aloof
rather than endearingly shy.

Despite the lack of mainstream air-
play for any of the three bands, the
roster drew 10,500 at $15 and $18 a
ticket to this outdoor venue between

Cleveland and Akron. After opening
in California in mid-June, this leg of
the tour closes at the Meadowlands
Arena in New Jersey on Wednesday
(19). CARLO WOLFF

JODY WATLEY
The Music Hall
Houston, Texas

IT COULD WELL BE that the rea-
son most dance-music performances
cannot (or will not) cut it on the con-
cert trail is that they are not able to
bring the dance-club atmosphere
along with them. Too many freeze
when faced with all those seats,
stages, and schedules.

Not Jody Watley. Like Bobby
Brown and a handful of others, Wat-
ley not only managed the leap to the
concert stage with admirable convic-
tion, she even brought the ambiance
and sweat of your better dance clubs
into the 3,200-seat Music Hall for this
June 20 stop on the tour to promote
her new MCA Records release,
“Larger Than Life.” The resulting
75-minute show was a jewel-like con-
fection that resembled a hip review
as much as it did a concert.

Production values were high
throughout, from the post-Dali stag-
ger of the set to the crisp sound and
inventive lighting. The sheer theatri-
cal impact of the show was evidence
of Watley’s extensive planning and
show-biz savvy.

Any doubts about Watley as a live
singer and performer were surely
muted by her spunky, just-this-side-
of-bad-girl stage jive and full-bore vo-
calizing. The chilled soul Watley can
summon in the studio came forth on
stage in such tunes as “For Love's
Sake” and “What'cha Gonna Do For

PUBLICITY

PRINTS

tithographed On Heavy Gloss Stock
BLACK & WHITE 8x10’s
500 - $65.00 1000 - $90.00
COLOR
1000 - $396.00
Above Prices Include Typesetting & Freight
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springfield, MO 65803
(417) 869-9433 or B693-3456

Me.” And whatever spontaneity Wat-
ley might lack—the show was pretty
slick—she and her hard-bopping
backing vocalists made up for in pure
energy.

However canned it felt at times,
Watley’s presentation was fully en-
tertaining. And that is what fuels a
performer’s rise to the top—and
keeps her there, JOHN VOLAND

TUCK & PATTI
The Bottom Line
New York, N.Y.

THE WEST-COAST-BASED DUO of
guitarist Tuck Andress and vocalist
Patti Cathcart, his wife, received a
thunderous ovation from the wall-to-
wall audience at the Bottom Line

representation in the U.S.

‘publishing deals.
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June 7.

In return, they performed 14 songs
from their two Windham Hill al-
bums—songs of love and relation-
ships, themes well-suited to the way
Patti’s smoky, husky voice comple-
ments a potent lyric. The audience
hung onto every note of her elegant
vocal gymnastics, and at her request
enthusiastically accompanied her—in
three-part harmony'—on “Time Af-
ter Time.”

Tuck, on the other hand, calmly re-
mained in one spot and let his instru-
ment do the talking with a breathtak-
ing array of tricks and techniques, all
effortlessly displayed. Sounding like
a one-man Guitar All-Stars concert,
Tuck perfectly set the mood and tone
of each tune, whether slow and sen-
sual or funky and upbeat. And his
solo rendition of Carlos Santana’s
classic “Europa,” from the new al-
bum “Love Warriors,” made the au-
dience roar with pleasure.

Tuck & Patti's unpretentious and
straightforward performance of
meaningful music seemed to have a
twofold affect on their audience: It
satisfied their hunger for good, hon-
est music and it left them energized
and encouraged by Tuck & Patti’s
commitment to each other, their mu-
sic, and their fans.  DIANE PATRICK

BREEZE

NEWON
THE CHARTS

Los Angeles rapper Breeze (real
name Morgan Rodriguez) enters
Billboard’s Hot Rap and Black
Singles charts for the first time
with “L.A. Posse,” the initial sin-
gle from his debut Atlantic album,
“The Young Son Of No One.”

The 21-year-old Harlem, N.Y,,
native moved to Southern Cali
fornia five years ago where he
met L.A. Posse, a four-member
production team that works pri-
marily with rap artists. Original-
ly, Breeze was signed to Def
Jam Records. He moved over to
Atlantic early this year and be-
came the first of four projects
L.A. Posse is contracted to pro-
duce for the label.

Breeze is currently on a pro-
motional tour and has just com
pleted the video for “L.A.” The
second single will tentatively be
the title track, which the artist
says ‘‘symbolizes (his) innova
tions in rap.” ‘““Everyone has a
father, I decided to classify my-
self as the Son Of No One, a man
who is making his own path, not
following anyone else.™

JIM RICHLIANO

Memphis, Tenn.

TOP CONCERT
& GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promoter
THE WHO Giants Stadium June 29 $5,000,000 23135 Metropolitan
East Rutherford, $23.50 sellout Entertainment/
NJ. formerly Monarch
Entertainment/
John Scher
Presents
NEIL DIAMOND The Great June 28- $3,498,000 193,898 Avalon Attractions
Western Forum 30, July 2 $20/$18 sellout
Ingl d, Calif. &5-10
THE WHO RFX Stadium July 6-7 $1,952,145 86,762 Cellar Door Prods.
Washington, $22.50¢ sellout
DC.
BUDWEISER SUPERFEST: Los Angeles July 1 $984,825 40,961 AH. Enterprises
PATTHLABELLE Coliseum $27.50/$25 53,544
NEW EDITION Los Angeles
KOOL MOE DEE
TONY! TONI! TONE!
GUY
GRATEFUL DEAD Rich Stadium July 4 $959,532 46,597 Metropolitan
10,000 MANIACS Orchard Park, $21 59,057 Entertainment
NY.
METALLICA Alpine Valley June 24 $800,506 19,357 Joseph
THECULT Music Theatre $25.50/$17.50 30,000 Entertainment
East Troy, Wis. Group
ARETHA FRANKLIN Radio City July 5-7 $602,175 16,309 Radio City Music
PAUL MOONEY Music Hall $40/$35/$30 17,622 Hall Prods.
New York sellout
JONATHON BRANDMEIER & Poplar Creek June3 &4 $600,930 36,415 Brandmeier Prods.
THE LEISURE SUITS Music Theatre $19.50/$16.50 48,000
Hoffman
Estates, 11,
THE DOOBIE BROTHERS Alpine Valley June 17-18 $495,771 22,061 Joseph
THE RAINMAKERS Music Theatre $25.50/$17.50 40,000 Entertainment
East Troy, Wis. Group
GEORGE STRAIT The Summit July 8-9 $434,738 24,631 Varnell Enterprises
BILLY JOE ROYAL Houston $17.65 sellout
LINDA DAVIS
NEW ORDER Grandstand, July 7 $348,574 17517 Concert Prods.
PUBLIC IMAGE LTD. Exhibition Place ($413,060 18,000 International
SUGARCUBES Toronto Canadian)
$24/321
BON Jovt Silver Stadium July § $319,156 16,367 Metropolitan
SKID ROW Roch L NY. $19.50 30,000 Entertai
10,000 MANIACS Radio City June 28-29 $251,623 11,748 Radio City Music
TiM FINK Music Hall $22.50/%$20 seltout Hall Prods.
New York
JMMY BUFFETT & CORAL Palace of June 30 $248,333 11,037 Cellar Door Prods.
REEFER BAND Auburn Hills $22.50 14,876 Belkin Prods.
THE NEVILLE BROTHERS Auburn Hills,
Mich.
TESLA Cal Expo July 7 -$240,185 14,000 Bill Graham
GREAT WHITE Amphitheatre $20/$18.50 sellout Presents
Sacramento,
Calif.
FRANK SINATRA Deer Creek July 1 $238,592 5,605 Sunshine
TOM DRESEN Music Theatre $50 6,147 Promotions
SHIRLEY BASSEY Westbury Music June 27-30 $207,469 8279 Music Fair Prods.
LARRY MILLER Fair $27.50 11,480
Westbury, N.Y. sellout
THE ALLMAN BROTHERS Jones Beach July 7 $203,060 10,153 Ron Delsener
BAND Theatre $20 sellout Enterprises
Wantagh NY.
BON JOVI Charleston Civic May 31 $190,733 10,899 Belkin Prods.
SKiD ROW Center $17.50 11,000 Future
Charleston, Entertainment
W.Va.
ROD STEWART Mid-South June 28 $172,533 10,149 Mid-South
Coliseum, $17 11,000 Concerts
Memphis, Tenn.
OZZY OSBOURNE Grandstand, July 8 $169,497 8,397 Concert Prods.
WHITE LION Exhibition Place (§200,854 14,000 International
VIXEN Toronto Canadian)
$24/321
ROD STEWART Coliseum, June 30 $160,378 9434 Mid-South
Mississippi $17 sellout Concerts
State
Fairgrounds
Jackson, Miss.
OINGO BOINGO Open Arr June 25-26 $156,700 8,403 Avalon Attractions
Theatre $22.50/$19.50 9,670
San Diego
TIFFANY Starplex July 1 $144,905 10,260 MCA Concerts
NEW KIDS ON THE BLOCK Amphitheatre $16.50/$12.50 20,000 PACE Concerts
Dallas
AL JARREAU Starplex July 8 $143,296 7,644 MCA Concerts
TAKE 6 Amphitheatre $21.50/$17.50 20,000 PACE Concerts
Dalias
HOWIE MANDEL Westbury Music July 23 $142,698 1,205 Music Fair Prods.
LOU DINOS Fair $22.50 8,610
Westbury, N.Y. sellout
NEW ORDER Lakeside July 3 $137,193 8,300 Metropolitan
PUBLIC IMAGE LTD. Amphitheatre $19/$17.50 sellout Entertainment
SUGARCUBES Darien Center,
NY.
BOB DYLAN Peoria Civic July 1 $135,340 6,767 Jam Prods.
STEVE EARLE & THE DUKES Center $20 83815
Peona, |1l
CINDERELLA Mid-South June 30 $132,116 8,007 Mid-South
WINGER Coliseum & $16.50 11,000 Concerts
BULLETBOYS Fairgrounds

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085.ForresearchinformationandcostcontactLauraStrohinNashvilleat615-321-4250.
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ALENT

ARTIST
DEVELOPMENTS

SPRINGFIELD DUSTS OFF

“Maybe it’s my time in life to have
some good things happen,” enthuses
Dusty Springfield, who is preparing
her first solo album in more than
five years.

The springboard for her new suc-
cess was her recent work with the
Pet Shop Boys. The duo lured her
out of retirement to sing on the hit
“What Have I Done To Deserve
This,” and then wrote and produced
her “Nothing Has Been Proved,”
the theme song to the movie “Scan-
dal.”

At their suggestion, Springfield
was signed to Parlophone in the
U.K. and her album will be released
here on either Capitol or EMI Rec-
ords.

According to Springfield’s manag-
er, Vicki Wickham, the singer aims
for an October release. Among
those due to assist with the project
through production and/or writing
are Phil Collins, Marc Almond, Cli-
mie Fisher, and the Pet Shop Boys.

“For someone like Dusty who
took such a long break where she
was pissing around, there’s a real
danger of coming back as a middle-
of-the-road, cabaret-style, old fart,”
Wickham says. “But ‘What Have |
Done To Deserve This’ brought her
right up to date, as will this album,
and the song made people realize
that she’s alive, she sounds great,
and they missed her voice.”

“It’s going to be a dream come
true because all the things I've al-
ways wanted to do on my albums, 1
can do now,” Springfield says.

Even though ‘Nothing Has Been
Proved” failed to reach the chart
heights of “What Have I Done To
Deserve This,” neither Springfield
nor Wickham thinks its performance
bodes poorly for the singer’s return.
“I didn’t give that song a chance,”
Springfield says. “It wasn’t at all
like the Pet Shop Boys stuff; this re-
cord was a risk.”

In addition to the Pet Shop Boys,
Springfield numbers Morrissey and
Elvis Costello among her fans. “I
get letters from them,” she says.
“They think of me as the last of the
pop divas. There seems to be a sort
of reverence for the '60s and some
of the singers who emerged from
that period. We were all deeply in-
fluenced by Motown, but we
couldn’t get the sound right; by
sheer mistake, we ended up making
a style of our own.”

MELINDA NEWMAN

JOHN EDDIE’S ‘TRUTH’

Instead of one producer, John Eddie
opted for three on his second
Columbia album, “Hard Cold
Truth.” The influence of that trio is
clear from first listen, a beat-heavy
sound created by Larry Crane (John
Cougar Mellencamp’s guitarist),

Kool Moe Dee
has added another
jewel to his rap
crown with the album
‘Knowledge Is King’

... See page 24

Tom “T-Bone” Wolk (Hall & Oates’
bassist), and Mike Frondelli
(Crowded House, Billy Idol).

“I wanted the bottom of the rec-
ord to be a lot more modern,” the
dark-haired, Jersey-bred Eddie says.
“I used to hear ‘Jungle Boy’
[Eddie’s top 20 single from his
debut] in the clubs, and it sounded
great, but everyone danced when
they put on Prince and Madonna. I
knew the production value was it.
My first record was guitar oriented;
this is more toward the keyboard.”

Columbia is letting the music
speak for itself, according to Amy
Strauss, the label’s associate
product marketer, East Coast.
Selected retailers received an
advance CD, augmented by a video
press release Columbia marketers
are using to promote the release.
Album rock radio is the initial target
for the first single, “Swear.”

Eddie’s sound isn’t the only
change. Longtime guitar sidekick
Joe Sweeney is the lone holdover
from his original road band. “Last
time, everything was disjointed,”
Eddie says. “I made the record, the
single was out, and then I put the
band together. This time, the band is
together for four months. We’re
ready to go out and promote the rec-
ord.” BRUCE HARING

BLUE RODEO RIDES HIGH

Blue Rodeo’s name is half apt. The
celebrated Canadian band has been
riding high in its homeland, so Ro-
deo makes sense. But the group has
little reason to be Blue.

After a 1987 debut album that
drew much acclaim and hit-level
sales at home, and after scoring
three Canadian Junos earlier this
year, the Toronto-based band is
poised for success in the U.S. with
the release of “Diamond Mine” this
spring on Atlantic Records.

JOE JACKSON SPEAKS OUT

(Continued from page 34)

Springsteen and John Cougar Mel-
lencamp.

But unlike those straightforward
rockers, Jackson draws on a decade
of varied musical adventures—the
tight power-pop of “Look Sharp” in
1979, the street rhythms of “Night
And Day” in 1982, the eclectic or-
chestration of “Will Power” in 1987,
and more. Not all those efforts have
proved equally successful on the
charts—a fact Jackson faces philo-
sophically.

“I have come to the realization
over the years,” he says, “that art
and commerce don’t necessarily
have the same goals.”

Yet A&M Records has supported
Jackson through the top 10 success
of “Night And Day” to less main-
stream albums. With “Blaze Of Glo-
ry,”” Jackson has refocused on
sharp—and accessible—pop song-
writing.

“It’s actually a point of honor for
us that Joe pursues music of differ-
ent genres and that he transcends
the pop/rock orientation,” says Al
Cafaro, general manager of A&M.
“Even though those records can
create difficulties from a marketing
standpoint and can be frustrating,
they give you great pride.”

There have not been grander ex-
pectations of a Canadian band in a
long, long while. Even the group’s
Juno performance with three former
members of The Band—fellow Ca-
nadians Robbie Robertson, Rick
Danko, and Garth Hudson—seemed
like a changing of the guard.

“I keep looking down at the floor
and waiting for someone to pull the
rug out from under us,” says Greg
Keelor, who with partner Jim Cuddy
writes and sings all of the band’s
varied material—a melodic and high-
energy blend of rock, rockabilly,
country, psychedelia, folk, and jazz.

Inroads were made in the U.S.
and Europe with the band’s first re-
lease and Atlantic’s promotion staff
staged a clever spring offensive for
“Diamond Mine.” Album rock pro-
grammers were sent letters from a
mock legal firm of “Seatham, Hear-
ham and Adam” (See Them, Hear
Them and Add Them) along with a
videotape described as the will of an
“Uncle Festus” who had left a “dia-
mond mine” to a U.S. relative.

The video, in fact, was footage of
Blue Rodeo’s hard and sparkling
Juno performance. As an incentive
to watch the tape, details in the pack
made programmers eligible for a
trip to Australia. To break Blue Ro-
deo in the U.S., “we will not leave a
stone unturned,” says Danny Buch,
Atlantic’s VP of national album pro-
motion.

Although Blue Rodeo has not yet
scored on the Album Rock Tracks
chart in the U.S., the band has had
across-the-board radio support in
Canada, even from some country
outlets. It enjoys status as a musi-
cians’ band, earning accolades from
the likes of Robertson, Kris Kristof-
ferson, and Gordon Lightfoot. And
the group’s fiery and memorable
live shows seem likely to overcome
radio resistance. KIRK LaPOINTE

And the perception expressed at
A&M and by Jackson’s manage-
ment is that “Blaze Of Glory” has
as much chart potential as “Night
And Day.”

“It’s a clear synthesis of every-
thing he’s been doing over the past
10 years,” says Martin Kirkup of
Direct Management. ‘“This is amaz-
ing music, which deserves to be
heard.”

But it has not yet been widely
heard on the airwaves. Despite
Jackson’s decision to go forward
with a music video—a format he
previously dismissed—the first sin-
gle from the album, “Nineteen For-
ever,” made a lackluster showing
on top 40 radio. The label remains
enthusiastic.

“People in radio are certainly
there to play the hits but, hopefully,
you can excite people beyond just
the hit potential,”’ says Cafaro.
“And there’s a strong continuity
running through this record that
makes it compelling.”

Further promotion will be orient-
ed toward Jackson’s base among al-
bum rock fans, and around tour
dates that bring the singer to the-
aters nationwide this summer.

On A Roll. Debbie Gibson gets a lift while filming the video in New York for the
single “We Could Be Together.” Set to open a lavishly produced concert tour in
Worcester, Mass. July 28, Gibson has other outside projects on tap. She will write
and produce three songs on the next album by CBS Records dance-pop artist Ana,
from Orlando., Fla., and will work early next year on a musical film, “*Skirts,” set
against the backdrop of the 1964 New York World's Fair. Gibson will star in the film
and is writing ‘60s-style songs for the movie. (Photo: Chuck Pulin)

Sears Buys Poplar Creek
Venue From Nederiander

CHICAGO Poplar Creek Music The-
ater, the outdoor concert venue here
in northwest suburban Hoffman Es-
tates, will be sold to Sears, Roebuck
& Co. as part of an agreement be-
tween the retail giant and the Neder-
lander Organization involving more
than 200 acres around the site.

State economic development offi-
cials and Hoffman Estates leaders
helped set up financing for the deal
as part of an effort to keep Sears
Merchandising Group headquarters
in Illinois after it vacates the Sears
Tower in downtown Chicago early in
the next decade. Sears purchased 786
acres in all,

Nederlander will continue to oper-
ate the 25,000-capacity venue, leasing
it from Sears, and no changes in
booking policy are anticipated.

Meanwhile, in unrelated action
Poplar Creek is expected to receive
$300,000 in back real estate taxes as
the winner in a wrongful-annexatior
suit against the Hoffman Estates
Park District, following a June 19 de
cision in Cook County Chancer)
Court.

According to Richard Wexler, man
aging partner of Poplar Creek’s lega
firm of Sachnoff and Weaver, Judge
Albert Green found that the ‘150
acre site for the performing arts are
na was illegally annexed” by the
Hoffman Estates Park District
Wexler says Poplar Creek was volun
tarily annexed to Hoffman Estates ir
1978; the village park district, a sepa
rate taxing body, illegally annexec
the site after a two-year option to dc
so legally had expired.

ATLANTIC CITY CASINOS GAMBLE ON ROCK/POP

(Continued from page 34)

Across town at the Trop World ca-
sino, the 1,700-seat indoor showroom
has hosted Mike & The Mechanics,
Hall & Oates, and the Moody Blues,
among others.

“All we're trying to do is properly
diversify the pie,” says Jim Wise,
public relations manager for Trop
World. “We haven’t gone away from
traditional casino acts, the Tony Or-
landos and Alan Kings, but rather
than exclude the whole rock/pop pic-
ture, we take groups that have a cou-
ple of factors: across-the-board suec-
cess and success for a length of time.”

Wise adds, ‘“Someone who was 22

in 1968 is now 42 and is an up-and
coming gaming customer. We consid
er the people coming to see the shows
to be extraordinarily viable gaming
customers.”

The showroom stigma isn’t as
strong in Atlantic City as Las Vegas
Wise says. “We're not breaking
down barriers; we don’t have 2f
years of doing things one way.”

Groups testing the Atlantic City
waters will often send a representa
tive to check out the audience reac
tion, Wise says, adding that the suc
cess of the Moody Blues led to Hall &
QOates’ appearance at Trop World.
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Nominees Announced For Gountry Hall Of Fame

NASHVILLE George Morgan,
Hank Thompson, Tennessee Ernie
Ford, the Jordanaires, and the Lou-
vin Brothers are finalists for nomi-
1ation into the Country Music Hall
»f Fame in the open category (per-
former, nonperformer, living or de-
eased). One will be selected for in-
luction, along with one person from
;he nonperformer category. Jack
Stapp, Cliffie Stone, Irving Waugh,
Don Law, and Ken Nelson are final-
sts in the non-performer category
‘hat is inducted only every third
year.

The Country Music Assn. an-
10unced the nominees to the Hall of
Fame July 5. The two 1989 induct-
ses will be named during the 23rd
innual Country Music Assn.
Awards show Oct. 9, to be broad-
»ast on the CBS television network.

The induction process is divided
nto two phases: nomination of can-
lidates and election of winners. A
rommittee of 12 industry leaders
nominates a slate of candidates.
From this list, inductees are chosen
by a panel of some 350 Hall of Fame
electors (all with at least 10 years
experience in the industry). Upon in-
duction into the Hall of Fame, mem-
bers are recognized with a bronze
plaque at the Country Music Hall of
Fame in Nashville and join an elite
group of talents who have graced
and improved the world of country
music. The latest nominees carry
credentials that qualify them for
the honor:

o Tennessee Ernie Ford. Known to millions as
“the OI' Peapicker,” Ernest Jennings Ford was
born in Bristol, Tenn., Feb. 13, 1919. He studied
voice, became a radio announcer, and after serv-
ing in World War 11, sang professionally on Cliffie
Stone’s "Hometown Jamboree” show in Pasade-
na, Calif. His long string of hits began in the late
'40s—"Mule Train,” "*Anticipation Blues,” “Shot-
gun Boogie,” and the 4-million seller that went
No. 1 both country and pop, “Sixteen Tons.”
Ford's warm bass voice and down-home style
gained further exposure through his long-running
network TV show, 1955-65, and he is also known
for his renditions of gospel music favorites.

® Hank Thompson. Born in Waco, Texas, in
1925, Thompson attended Princeton Univ., South-
ern Methodist Univ., and the Univ. of Texas. A fa-
miliar radio artist in Texas and Oklahoma, Thomp-
son is a durable leader of honkytonk and western
swing music. His compositions/recordings in-
clude “Green Light” and his 1952 million-seller,
“The Wild Side Of Life.” From 1953 to 1965,

Thompson's Brazos Valley Boys won most of the
western band polls, and his influence still per-
vades the country-rock scene of the '80s. His 18-
year tenure with Capitol Records produced sales
of more than 30 million units.

o George Morgan. “The Candy Kid" was one of
country music's earliest crooners. Born in Waver-
ly, Tenn., June 28, 1925, Morgan grew up in Ohio
where his first professional singing was done for
radio stations in Akron and Wooster. These led to
a regular spot on WWVA's Jamboree in Wheeling,
W.Va. His acceptance in Wheeling and the suc-
cess of his earliest Columbia records, most nota-
bly the self-penned No. 1 hit “Candy Kisses,”
brought him to Nashville and the Grand Ole Opry.
The early '50s were his heyday as he scored with
such hits as “Room Full Of Roses,” “Cry Baby
Heart,” “Almost,” and “I'm In Love Again.” His
career was on the rebound when he died of heart
problems in July 1975.

o The Louvin Brothers. Though their duo ca-
reer was brief, the Louvin Brothers are among the
most influential singer/songwriters in country
music history. The team consisted of Ira and
Charlie Loudermilk of Henegar, Ala. Born in 1924,
Ira played mandolin and sang pure, high tenor
harmony. Charlie, born in 1927, played guitar and
usually sang lead baritone. From 1951 to 1963,
when the duet broke up, the Louvin Brothers were
unchallenged as country music's top brother act.
They joined the Grand Ole Opry in 1955 on the
strength of their first big hit, “When | Stop
Dreaming.” Other still-popular Louvin numbers
include "“If | Could Only Win Your Love,” "l Don't
Believe You've Met My Baby,” "Are You Teasing
Me?” and many gospel favorites. Ira died tragi-
cally in 1965, but Charlie went on to have a suc-
cessful solo career.

© The Jordanaires. The legendary quartet was
formed in Springfield, Mo., but relocated to Nash-
ville in the early '50s. They sing spirituals, barber-
shop numbers, and popular tunes. Their first ma-
jor success on records came singing backup for
Red Foley on “Just A Closer Walk With Thee.” For
several years, they were featured regularly on the
Grand Ole Opry, but gained their greatest fame as
longtime vocal backup for Elvis Presley on rec-
ords, in movies, on TV, and on stage. From 1965
to 1975, they were included in the top 10 most
popular recording groups in the world (according
to New Musical Express magazine in England),
along with the Beatles and the Rolling Stones.
The makeup of the group has changed a few
times, but the best-known members are Gordon
Stoker (tenor), Hoyt Hawkins (baritone), Neal
Matthews (second tenor), and Ray Walker (bass).
They performed together from 1958 until Haw-
kins' death in 1982. Matthews is often credited
with developing the popular numbering system
used by Nashville musicians. From the early days
of “Hound Dog" and “All Shook Up” through
“Four Walls," “Crazy,” and “The Gambler,” their

voices have been heard on literally thousands of
recordings.

o Jack Stapp. A Nashville native, Stapp was
reared in Atlanta and began his career at the age
of 16 with radio station WGST Atlanta. The next
year, he became the station's program manager.
While at the station, Stapp demonstrated an early
ability to recognize talent by hiring a staff an-
nouncer named Bert Parks. Moving to New York,
Stapp became a staff producer at CBS and quick-
ly was promoted to nighttime program manager.
He returned to Nashville prior to World War It to
become PD of WSM where he assembled a large
staff orchestra, as well as vocalists, writers, and
arrangers. He personally produced the Prince Al-
bert Grand Ole Opry show for the NBC network
and brought the major country music stars of his
era to the Opry. Among those signed by Stapp
were Hank Williams, Red Foley, Ernest Tubb, Eddy

Arnold, Kitty Wells, Pee Wee King, Carl Smith,
Faron Young, Minnie Pearl, Webb Pierce, Bill
Monroe, and Hank Snow. He helped establish the
Grand Ole Opry Birthday Celebration. A founder of
the CMA, Stapp also served on the CMA's board
of directors and was instrumental in bringing the
annual CMA Awards Show to national TV. Along
with Louis Cowan, he established Tree Publishing
Co., which became an international giant in the
music publishing field. Stapp, who died in 1981,
was influential in the careers of such writers as
Roger Miller, Willie Nelson, Curly Putman, Bobby
Braddock, Hank Cochran, and Sonny Throckmor-
ton.

o (Cliffie Stone. The career of almost every
West Coast country entertainer has somehow
been touched by Stone. His “Hometown Jambo-
ree” TV show brought such stars as Eddy Amold,
Johnny Cash, Jim Reeves, Johnny Horton, Merle

Travis, Freddie Hart, Tex Ritter, Tennessee Ernie
Ford, and Lefty Frizzelt into millions of homes. A
member of the Disc Jockey Hall of Fame in Nash-
ville, Stone still presents country music to Ameri-
ca’s heartland by producing radio and TV shows,
entertaining, and serving the country music audi-
ence. He was mentor, adviser, and manager for
several well-known stars. He was one of the
founding owners of Central Songs, has been presi-
dent of the Academy of Country Music for two
years, and served on the board of directors of the
CMA. He currently represents Gene Autry's music
publishing interests.

o |rving Waugh. A Virginia native, Waugh
joined WSM in 1941 as an announcer and later
became sales manager and president. In 1949, the
Friday night Grand Ole Opry radio show was start-
ed under his guidance, and in 1950 he oversaw

(Continued on page 42)
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BALPH GETS RALPHED: Ralph Emery, host of
The Nashville Network’s popular ‘“Nashville Now”
show, got a taste of his own medicine July 6 as Ricky
Skaggs “hijacked” his show. Skaggs and fellow CBS
artists Ricky Van Shelton, Shenandoah, and Shelby
Lynne shoved Emery out of his MC chair, positioned
him near the end of the guests’ couch, and ran a damn
good show.

Known for his spastic interviewing technique, Em-
ery was given the short end of the questioning from

" Crime Scene: ‘Nashville Now’ Hijacked;
Cash Taken (To Heart); Memories Burned

co-written by label mate Larry Boone and Paul Nel-
son ... Tom T. Hall, honored in 1985 by South Plains
College in Levelland, Texas, when a scholarship pro-
gram and recording studio were named after him, re-
cently hired a new band member: fiddler Scott Sum-
ner, a former scholarship winner at the college who
studied sound technology in the Tom T. Hall Studio . . .
Fast-rising Canadian singer George Fox is working
on a new album with producer Brian Ahern.

Skaggs controlled his mi-
crophone with a black
box containing an on/off
switch. (The availability
of these Emery-mute
boxes for the home cable
market hadn’t been de-
termined at press time.)

The 90-minute live
show beamed from the
TNN Nashville studios featured performances by the
acts, questions from the audience, and an Emery-less
banter among the guests and the hijacker-host. Em-
ery, who spent most of his energy chomping an unlit
cigar, had been given a fake agenda for the show and
was caught by surprise. It made for fun television.
Following the show, CBS Records hosted an onstage
party for the TNN cast and crew. CBS/Nashville lead-
ers Roy Wunsch, Mike Martinovich, Jack Lamier,
Joe Casey, Bob Montgomery, Steve Buckingham,
Allen Brown, and Fletcher Foster led the party hon-
ors that closed the enjoyable night.

erstwhile host Skaggs.
When Emery tried to in-
Nashville

terject comments,
A ——

nING OF FAME: Johnny Cash was guest of honor
for the second annual Aggie Awards presented June
28 by the Songwriters Guild of America. Held at
Nashville’s Vanderbilt Plaza Hotel, the show’s theme
was “The Life & Songs Of Johnny Cash.” With Wolf-
man Jack serving as MC, the event drew such diverse
figures as Sam Phillips, Harold Shedd, Marshall
Chapman, Ed Benson, Mae Boren Axton, and John
D. Loudermilk. Tributes and performances flowed
from the hearts and warmed the soul of the legendary
entertainer. If country music had a Mount Rushmore,
Cash’s familiar face would be one of the first to be
chiseled in stone.

I.'USTIN GETS A KICK OUT OF PATTY: Patty
Loveless has been in the studio with her producer
Tony Brown, working on her next MCA album and
some radio spots for corporate sponsor Justin Boots.
Justin will be participating in select markets on the
Loveless summer/fall tour, doing radio promos with
boot and merchandise giveaways . .. PolyGram artist
Kathy Mattea debuted her new single, “Burnin’ Old
Memories,” on “The Pat Sajak Show.” The song was

by Gerry Wood

l.ACY LOVES TREES:
Universal Records song-
stress Lacy J. Dalton
has added her husky,
soulful voice to “Spirit Of
The Forest,”” a song to
raise money for the
Earth Love Fund/Save
The Rainforest Cam-
paign . . . Here’s a duet to
remember: Atlantic
America Records artist
Billy Joe Royal and rock
great Little Richard are joining forces for a duet. The
song will be produced by Nelson Larkin ... Music
folks took over the outdoor patio of Nashville’s famed
Panama Red’s restaurant June 29 for a “No. 1" party
hosted by SBK/EM], saluting writers Susanna Clark
and Richard Leigh for “Come From The Heart.”” The
Key West-style eatery, a popular spot for the music
business crowd, is owned by John Cowan, one of the
world’s biggest Jimmy Buffett fans. (Trivia: Did you
know that Buffett once worked for Billboard in Nash-
ville and wrote what was to become the Nashville
Scene column? Bill Williams of Billboard was an ear-
ly Buffett mentor and inspiration) ... Singer Helen
Cornelius hosted Cable News Network cameras in
her kitchen recently, taping a segment of “Nutrition
News.” She’s a nutrition and physical fitness buff.

THE CHINA SYNDROME: Billboard received this
letter from InVision Productions of Studio City, Calif ,
and Tyler, Texas: “We have received many letters
from fans asking why Sawyer Brown is claiming to
be the first country music act to entertain the public in
China . .. Mayf Nutter was the first American act (in
every category of music), and he was there seven long
years before Sawyer Brown (who happens to be one of
Mayf’s favorite groups) made their trip.” An enclosed
clipping from the August, 1982, Academy of Country
Music newsletter seems to substantiate the claim.

SIGNINGS: MCA star Skip Ewing to the Ken Stilts
Co. for personal management and artist development
... Singer Darlene Austin inks a writer’s agreement
with Venture Harbor Music Group ... Livingston
Taylor to Arne Brav Associates for exclusive repre-
sentation.
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Music Maneuver. Military personnel
at Camp Pendleton Marine Base,
Oceanside, Calif., hear more than the
sounds of the bugle call as the
Marlboro Country Music tour
headliner, Alabama, performs.
PolyGram artist Kathy Mattea co-
headlined the show before an
audience of more than 12,000.

Gountry Music
To Bow At NMS

NASHVILLE The Country Music
Assn. is participating in the 10th an-
nual New Music Seminar, slated for
July 1519 at New York’s Marriott
Marquis. It marks the first year
country music will be showcased at
the international event, which at-
tracts thousands of delegates from
around the world.

Four country music newcomers
are scheduled to perform as part of a
special New Music Seminar concert
package Monday (17) at the new Ritz
in Manhattan. The show is to begin at
8 p.m., and will feature the Desert
Rose Band, Foster & Lloyd, Kathy
Mattea, and Southern Pacific.

Tickets for the Monarch Produc-
tions show are $19.50 and can be pur-
chased through any New York Tick-
etmaster location or by calling 212-
307-7171.

On Tuesday (18), the panel “Mak-
ing New Waves—Country Music In
The Mainstream” will be presented
from 3-4:30 p.m. in the Majestic Room
at the Marriott Marquis. The focus of
the panel is to introduce younger peo-
ple interested in a career in country
music to the creative side of the in-
dustry.

Scheduled panelists include Larry
Fitzgerald of Fitzgerald/Hartley,
Los Angeles; Tom Kennedy of New-
Market Media Corp., Winston-Salem,
N.C,; producer Kyle Lehning (Randy
Travis, Anne Murray, Dan Seals),
Nashville; PolyGram recording artist
Kathy Mattea, Nashville; songwriter
Michael Clark; and Tim Wipperman
of Warner/Chappell, Nashville. Nick
Hunter Sr., VP of promotion, Warner
Bros. Records, Nashville, will moder-
ate.

The CMA and the Nashville Enter-
tainment Assn. will share a booth
highlighting music from Tennessee.
The booth is sponsored by the Ten-
nessee Film, Entertainment, and Mu-
sic Commission.

In addition to showing country mu-
sic videos, 2,000 sampler cassettes
featuring Rosanne Cash, T. Graham
Brown, the Desert Rose Band, Foster
& Lloyd, Kathy Mattea, and South-
ern Pacific will be handed out. Minia-
ture samples of Nashville’s famous
Goo Goo Cluster candy bars, a long-
time country music sponsor, will also
be distributed. DEBBIE HOLLEY
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a7 40 32 17 J.Bowerv (TASEk'LS.%SETSER) MCA 53625 97 76 I 53 1 JB&R;I’EFSYE 5ls'TYzlﬁga¥Fm|CH0LS) MOC%RBBAl’gF?!\;
THE HURTIN’ SIDE & SHELBY LYNNE *
5 | 64 5 B.MONTGOMERY (M.REID, RBOURKE) EPIC 34.68942/CBS NEW) 1 égf,‘ésﬁeﬁmqgsﬁﬁﬁicmm Rg’lséSaELsLs?x/lgng
YOU'LL NEVER BE SORRY & THE BELLAMY BROTHERS
59 74 4 TBROWN (,E‘ BELLEAMY D.BELLAMY, D.SCHLITZ) MCA/CURB 53672/MCA NEW > 1 rr!'E%ﬁESDEv ;II:AESIT-llEP’g%%J 'P‘.[I)\bBTBIENssI)“D HELLO BOBBZUXIBNJ;?”
OWIN’ LOVE PAUL OVERSTREET
50 42 30 16 fsmouo (P.OVERSTREET, D.SCHLITZ) RCA 8919-7 100 84 67 13 55&55:?%353.’5'5 W.ALDRIDGE) T GRAHCAA“AT%LRgm’\;

O Products with the greatest airplay this week. ® Videoclip availability. » Recording Industry Assn. Of America (RIAA) certification for sates of 500,000 units. A RIAA certification for sales of 1 million units.
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get .

that loves this one.”

pickin’ on it.”

WRNS Kinston, N.C.,

18,

by Marie Ratliff

“The Judds are doing very well here, too,

H-O-T is how programmers are describing Clint Black’s second RCA re-
lease. “ ‘Killin’ Time’ is a killer,” says MD Mike Wilson, KVOO Tulsa,
Okla. “We do a top-10-request countdown nightly, and right now we have a
very unusual situation. For the first time there is an artist with two songs
that qualify—Clint’s ‘Killin’ Time’ and ‘Better Man." "

“He can do no wrong,” adds MD Steve Gary, KASE Austin, Texas. “The
first song just served to whet the appetite, and the fans are taking to this
one immediately. It will do well for him and for our station as well.” “Killin’
Time” was the Hot Shot Debut last week and moves to No. 41 on the Hot

Gary also reports good response to The Shooters’ “You Just Can’t Lose
‘Em All” (Epic). “They just may have hooked one this time, it’s working
well.” The Shooters are charted at No. 75.

BILLY HILL grabs attention with its first outing, “Too Much Month At
The End Of The Money” (Reprise), now at No. 55. “We're getting quite a
bit of action on our nightly request show, and this seldom happens with an
unknown act,” says MD Jim Howie, WPCM Burlington, N.C., “but just
out of nowhere the calls started pouring in. Also, the people who call are
not only asking to hear it but want to talk about, it, too and ask a lot of
questions. That’s very unusual for us.”

Billy Hill (is the group pulling our leg? Put the last name first and you
. naaww) consists of vocalists who are all well-known songwriters.
Dennis Robbins wrote “Church On Cumberland Road,” “(Do You Love
Me) Just Say Yes,” and had two solo singles on MCA in 1987. Bob DiPiero
penned “American Made,” and John Scott Sherrill gave us “Wild And
Blue” and “Some Fools Never Learn.”

T3

THEY’RE ROCK MUSICIANS playing acoustic instruments,” says
MD Gary Hightower, KFDI Wichita, Kan., of New Grass Revival, whose
“Callin’ Baton Rouge” (Capitol) is charted at No. 87. “The band really cooks
and John Cowan really sings. They have quite a following around here

“We're getting a lot of requests for it,” adds PD Greg Edwards, KMIX
Modesto, Calif. “It has such a different sound and it’s working for us.”

Edwards saves his strongest praise for Steve Wariner’s “I Got
Dreams” (MCA). “This is my all-time favorite record,” he says, “Steve
sounds like he’s having the time of his life.” Wariner is charted at No. 35.

T

THE JUDDS are-as good or better than they’ve ever been on this
one,” says MD Mickey Dearstone, WIVK Knoxville, Tenn., of “Let Me
Tell You About Love”(Curb/RCA), which is holding down the Power
Pick/ Airplay slot for the second week. “I really like the Carl Perkins

” says PD Mack Edwards,
“and so is Vern Gosdin’s ‘I'm Still Crazy’ [Colum-
bia]. It’s right in the Vern style that’s been working so well and it’s a
great song for this time of year.” Gosdin moves inside the Top 20 to No.

LET ME TELL YOU ABOUT LOVE
THE JUDDS curs/rca

KILLIN' TIME

CLINT BLACK rca

HELLO TROUBLE

DESERT ROSE BAND mca/CurB
FINDERS ARE KEEPERS

HANK WILLIAMS_JR. WARNER/CURB
HARD LUCK ACE

LACY J. DALTON universaL

ACT NATURALLY
B.OWENS/R.STARR capriToL
YOUR OLD FLAME'S GOIN'. . .
JOE BARNHILL universaL

DADDY AND HOME

TANYA TUCKER capiToL
THAT'LL BE THE LAST THING
JAMES HOUSE mca

BENEATH THE TEXAS MOON
J.C. CROWLEY rca

GOLD

ADDS
31 REPORTERS

7

4

0

1

SILVER

ADDS
65 REPORTERS

8

14

11

11

8

3

BRONZE/
SECONDARY

ADDS
63 REPORTERS

12
8
10
12
15
10
8
11
10

12

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

TOTAL TOTAL
D?s% REPORTER?
27 143
26 106
25 99
24 86
22 24
20 82
19 44
19 20
18 44
16 16

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is pubtished periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:

Billboard Chart Dept.,

1515 Broadway, New York, N.Y. 10036
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Sample Playlists of the Nation's Largest

Country Radio Stations
23 31 Llonel Cartwright, Give Me His Last Chance 14 19 Vern Gosdin, I'm Still Crazy =
2 3 Gms Revival, Calin’ Baton Rouge 15 2 Loveless, Timber I'm Falting In Love
R R '?;'.’,‘3'8 o 1% T eetaters Vo and Gone
arinef, reams efs, Nt
PHILADEL PHIA 2 R John m‘l‘e ritty Dirt Band, And So ItG 18 13 Rosanme Cash, | Don't Want To Spoil The Party
- B 3 Bae Bors, ( i | Had A Heart O v 1 ez Van Shelton, ol In My Pocket
S ip Ewing, The Coast lorado 1 Hagga
3 38 Skip Ewing, The Coast Of Colorad 2 15 rd, 5:01 B
Bala Cynwyd PD: Bob Young | & G Bt R T > B % G iman l%’:}‘&”h‘”..!?: You At Ging
—_ illin’ Time .
o Edy aven, I ALl stierTol e a7 — Rose Band, Hello Trouble Z 17 Lol Cartungh, Lke Father Lke Son
3 Mary cru;ﬁa sl oo eI, L Beﬁanz Brothers, You'll Never Be Sor 421 Wilie N ofhing | Can Do About It Now
H Chns Mifiman & hcxnmﬂ Vou Amrt Going A39 — KD.La Hu:lmetl Full Moon Fuli Of Lov 25 29 HoMly Dunn, Are Vou vcr Gonna Love Me
5 Ricky Van Shefton, Hole In My Pocke MO — Lamy Boone, Fool’s Paradise 26 20 Dan Seals, They a& od, And So |
6 Dolly Parton, Why'd You Come In e Lookin L L % lohn Dermer Nty Sy Dirt Band, And So it &
7 12 Reba McEntire, athy's Clown
F Ricky Skaj me Only Me 29 A Stm w:ml Got Dreams
9 1 Mlchael artin Murphey, Never Givin' Up On Love g‘l) g w ¢ c‘m A”“gwag)""d
10 14 Patly Loveless, Timber I'm Falling In Love Y
n 7 Kﬂ"'! Mattea, Come me The Heart m r 32 24 Janie Frickie, Love Is One Of Those Words
12 16 Lorrie Morgan, Dear Me B8 5 Ead ﬂm'v‘us ca'n‘ky Love Out Loud ol
13 17 The Statler Brothers, More Than A Name On A Wal bty o R el Mt M ephep IO LPORL
14 134 Southemn]Pacifcy ‘KY Waylhelwind)Blows Cleveland P.D.: Denny Nugent | 36 30 Alabama, If | Had Y iy
15 10 George Jones, The King is Gone (So Are You) il y Nug 37 31 Tanya Tuck (?all &';' Me
16 18 Vem Gosdin, I'm Still Crazy 2 Reba McEntire, Cathy's Clown B 3 ﬁ" 5 ;’ Band, She Don't Love N
17 19 K. Osiin, This Woman 3 George Strait, What's Going On In Your World % & 8 kb'“" e B S!: °R \ e flb"dy
18 20 Ronnie Milsap, Houston Solution 4 Ronnie Milsa, Houston Solution A e Eo"""‘m Coa" o C"| °d° aturally
19 21 George Strait, What's Going On In Your World 1 Eddy Raven, N A Letter To You r 5‘“9 ?‘"' Pe oOlora
20 22 Emmylou Harris, Heaven Only Knows s 7 ag T She’s Got A Smgle Thing In Mind - mrs, ’°ms" 1o Troub
21 23 Holty Dunn, Are You Ever Gonna Love Me 6 9 arton, Why'd You Come In Here [ookin® Li A — c“m Biack, KII t ello Trouble
2 5 , | Wonder Do You Think Of M 7T 12 Don Wiliams, One Good Well - inne
23 A Gmh Brooks, Much Too Young go Feel Tms Damn 8 11 Cheis Hikman & Roger Mcguinn, You Ain't Going
U 26 Wile Nelson Nothmg | Can Do About It 3 6 Kathy Mattea, Come From The Heart
25 27 John Dei tty G irt Band, And So Il 10 5 Ricky Skaggs, Lovin' Only Me
% 2 nuduh Sunday In The South nm 18 :ﬂg Timber I'm Falling In Love
7 B Bﬂty Joe Royal Love Has No Righ 12 13 tatier Brothers, More Than A Name On A Wal
28 30 Lionel Cartwright, Give Me Hns East Chance 1315 Ml:hael Martin Murphey Never Givin' Up On Love
23 31 The Forester Sisters, JLAN VS Morgan, Dear M
A Rodney Crowell, Above And Beyond } }g %ahﬂh 8 r's MﬁchATgoG\‘l’onng (To Feel This Damn
A — Thel Let Me Tell You About Love McCarters, n
A — Sleve%nm I Got Dreams 17 22 Shenandoah, Sunday In The South Sacramento P.D.: Don Langford
} zg m Osk i Boys,v EBeyoEgn ThoEe Years % g mxa sg;'n Wgat s Gomg On In Your World
y unn, Are You Lver na Love Me Ictntire, Lal
2 27 s«km acific, Any Way The Wind Blows 3 3 Eddy Raven, In A Le(ter To Y
21 16 Dan Suls They Ra On 4 7 :g \nny he’s Got A Smgle Thing In Mind
! 2 KX m Osln, This Woman 5 1 Ricky Skaggs, Lovin’ Only M
23 2 he Don't Love Nobody 6 8 Lormie Morgan, Dear Me
24 KX Muma 101, Monky fonk Heart 7 9  Garth Brooks, Much Too Voung (To Feel This Damn
25 24 Steve Wariner, Where Did | Go Wrong 8 10 Don Wiliams, One Good W
. 26 23 Clint Blac Better Man 9 11 Dolly Parton, Wh‘l’d You Cmne In Here Lookin® Li
Greenwlle P.D.: Allen Power 27 X Em arris, Heaven Only Knows 0 12 Chns Hillman & Roger Mcguinn, You Ain't Goin
2 e Strait, What's Gaing On In Your World 22 14 Ead Love Out Loud 11 13 The Statler Brothers, More Than A Name On A Wal
[P AR " 8 & Abamalfibadtor 12 14 Shenandoah, Sum’i‘ay In The South
Camm ike Father Like Son mmyiou arvis, Heaven Only Knows
d CW'WV,,L",,Q' She's Got A Single Thing In Mind 3 = Wity Wonde D0 You Thiok f Me 1816 Palty Lovelss, Timber I'm Faling n Love
8 Dolly Parton, Why'd ¥ 00"18 In Here Lookin’ Li A — WD“IE Nelson Nothing | Can Do About It Now 15 18 Billy Joe Roy:f Love Has No Right
1 Edd) Raven, In o ety fome | A — The Judds, Let Me Tell You About Love 16 17 Kenny Rolust‘Planel Texas
9  Lorrie Momn, Dear Me 1719 Mary Chapi '8"" How Do
8 10 The Statier Brothers, More Than A Name On A Wal H b s";', o E;," Gfgg‘wﬁgfa'f: s
9 14 Patty Loveless, Timber 'm Falling in Love ‘p 2 22 Ve Cosdin I'm Slﬁ 'gy L3
10 11 Chns Hillman & Roger Mcguinn, You Ain't Going “ 2 7B KT O "Plus Wov:'la ¥
1 12 Bluy Joe Royal, Love Has No Rrg t Mart
12 15 nandoah, Sunday In The South M 102.5 22 25 Michael Martin Murphey, Never Givin' Up On Love
1 16 Emmyiou Mams, Heaven Only Knows B 23 24 Nitty Gritty Dirt Band, urn Of the Century
14 21  Holty Dunn, Are You Ever Gonna Love Me 20 2 Randy Travis, Promises
1 17 V Gosdin, I'm St " C'a . 5 0 Keﬁh Whitley, | Wonder Do You Think Of Me
1 18 o e Do Tempe PD:RJ. Curtis | 26 28 ne‘(:mmk Above And Beyond
17 19 g;‘cvﬁc Any Way The Wind Blows 1 2 e Strait, What's Going On In Your World 57' g Thu J 2 &""{‘ I'VC‘"A%%A(I’EU' It Now
18 KT Oslin, This WOman 2 3 rthmoks Much Too Voung (To Feel This Damn A% EX udds, G Rinzo Starr aet Natorall
19 2 uum Martin Murphey, Never Givin' Up On Love 3 & Reba McEntice, Cam s Clown a0 Lm' e e s
20 26 Keith Whitley, | Wonder Do You Think Of Me 1 14 Ronm Mllng Mous on Solution A3l Highway 101, k"’f :"'5 st Chance
A wm;e Nelson, Nothing | Can Do About It Now 5 5 n A Letter To You — Highway onky Tonk Heart
2 25 Highway 101, Honky Tonk Heart 6 7 Mattea, Come From The Heart
23 28 Randy Travis, Promises 7 12 DM tiams, One Good Well
24 29 The forester Sisters, Don't 8 1 Paul Overstreet, Sowin’ Love
25 37 The Judds, Let Me Telt You Abaul Love 9 10 Dolty Parton, Why'd You Come In Here Lookin' Li
2% 0 Suzy Boﬂnss Cross My Broken Heart 10 1 Tmtty he's Got A Single Thing In Mind
27 27 Kenny Rogers, Planet Texas 11 16 Thu Smler Brothers, More Than A Name On A Wal
, That's Why | Fell in Love Wil
12 18 Eddie Rabbitt, That's Why | Fell in Love With Y
ick , Lovin’ Onl
13 9 Ricky Skaggs, Lovin’ Only Me

COUNTRY SINGLES A-Z PuUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

S8 NBERR

TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.
5:01 BLUES (Tree, BMI/Cross Keys, ASCAP) HL
ABOVE AND BEYOND (Tree, BMI) HL

ACT NATURALLY (Tree, BMI)

ALL YOU'RE TAKIN’ IS MY LOVE (Snakeman, ASCAP)
AND SO IT GOES (Screen Gems-EMI, BMI/Scarlet
Moon, BMI/MCA, ASCAP/Don Schiitz, ASCAP) HL
ANGER AND TEARS (MCA, ASCAP)

ANY WAY THE WIND BLOWS (Backlash, ASCAP/Bob-
A-Lew, ASCAP/Endless Frogs, ASCAP/Long Tooth,
BMI)

ARE YOU EVER GONNA LOVE ME (Cross Keys,
ASCAP/Terrace, ASCAP/Lawyer's Daughter, BMI)
HL/CPP

BEFORE THE HEARTACHE ROLLS IN (BMG Songs,
ASCAP/Careers, BMI) HL/CPP

BENEATH THE TEXAS MOON (Crowman,
ASCAP/Warner-Elektra-Asylum, BMI/Kansas By The
Sea, ASCAP)

A BETTER LOVE NEXT TIME (Johnny Christopher,
BMI/Chris Wood, BMI)

BETTER MAN (Howlin'Hits, ASCAP)

BEYOND THOSE YEARS (WB, ASCAP/Two Sons,
ASCAP/Warner-Tamerlane, BMI) WBM

BLUE BLUE DAY (Acuff-Rose, BMI) CPP
BROTHERLY LOVE (Peer-Talbot, BMI/Milsap, BMI)
BUENAS NOCHES FROM A LONELY ROOM (Coal Dust
West, BMI)

CALIFORNIA BLUE (Orbisongs, ASCAP/SBK April,
ASCAP/Gone Gator, ASCAP) HL/CPP

CALL ON ME (irving, BMI) CPP

CALLIN' BATON ROUGE (Dennis Linde, BMI/SBK
April, ASCAP) HL

CATHY'S CLOWN (Acuff-Rose, BMI) CPP

THE COAST OF COLORADO (Acuff-Rose, BMI/Hidden
Lake, BMI) CPP

COME FROM THE HEART (SBK April, ASCAP/GSC,

- ASCAP/Lion Hearted, ASCAP) HL

59

2R

COTTON PICKIN' TIME (DebDave, BMI/Briarpatch,
BMI) CPP

CROSS MY BROKEN HEART (SBK April, ASCAP/Ides
Of March, ASCAP/Irving, BMI/Eaglewood, BMI}
HL/CPP

DADDY AND HOME (Peer International, BMI)

DEAR ME (Acuff-Rose, BMI/Artin, BMI) CPP

DEATH AND TAXES (AND ME LOVIN' YOU) (Chappell
& Co., ASCAP/Serenity Manor, ASCAP/Hopi Sound,
ASCAP/Chris Wald, ASCAP/Bobby Fischer, ASCAP)
DID | LEAVE MY HEART AT YOUR HOUSE (Tree, BMI)
DON'T YOU (Little Big Town, BMI/Ch The Music,
BMI/Pierce, ASCAP)

FINDERS ARE KEEPERS (Bocephus, BMI) CPP
FOOL'S PARADISE (Warner-Tamerlane, BMI/SBK
Blackwood, BMI/Larry Butler, BMI)

FULL MOON FULL OF LOVE (Bug, BMI/Whiskey
Drinkin/Miss Kitty, ASCAP)

GENTLY HOLD ME (Door Knob, BMI)

GIVE ME HIS LAST CHANCE (Silverline, BMI/Long
Run, BMI)

HARD LUCK ACE (Blue Piggie, BMI)

8 3 8 8 8 85

=R

76
92

4
;]

|8l

8
1

67

12

HEAVEN ONLY KNOWS (Irving, BMI) CPP

HELLO TROUBLE (Tree, BM1)

HOLE IN MY POCKET (House Of Bryant, BMI)
HONKY TONK HEART (Berger Bits, ASCAP/MCA,
ASCAP) HL

HOUSTON SOLUTION (Screen Gems-EMI, BMI/Scarlet
Moon, BM1/MCA, ASCAP/Don Schlitz, ASCAP)
HL/WBM

HOW DO (Getarealjob, ASCAP/SBK April, ASCAP) HL
THE HURTIN' SIDE (Almo, ASCAP/Brio Blues,
ASCAP/De Burgo, ASCAP/Polygram

international ASCAP)

| DONT WANT TO SPOIL THE PARTY (SBK
Blackwood, BMI/ATV, BMI/MaclLen, BMI) HL

| FEEL LIKE HANK WILLIAMS TONIGHT (Rhythm
Wrangler, BMI/Groper, BMI)

| GOT DREAMS (Steve Wariner, BMI/Screen Gems-
EMI, BMI/Irving, BMI)

| LOVE THE WAY HE LEFT YOU (Rick Hall,
ASCAP/Milene, ASCAP) CPP

(1 WISH | HAD A) HEART OF STONE (SBK April,
ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP)
HL

| WONDER DO YOU THINK OF ME (Acuff-Rose, BMI)
I'M STILL CRAZY (Hookem, ASCAP/PolyGram
International, ASCAP/Buddy Cannon, ASCAP) HL/CPP
IN A LETTER TO YOU (SBK Blackwood, BMI/Dennis
Linde, BM!) HL

THE JUKEBOX PLAYED ALONG (Next-O-Ken,
BMI/Ensign, BMI/BMG Songs, ASCAP)

JUST CAN'T CRY NO MORE (Cattle Drive,
BMI/Calhoun St., BMI/Bug, BMI)

KILLIN' TIME (Howlin'Hits, ASCAP)

THE KING IS GONE (SO ARE YOU) (Uncle Artie,
ASCAP) CPP

LET ME TELL YOU ABOUT LOVE (Brick Hithouse,
BMI/irving, BMI/SBK April, ASCAP/Welbeck,
ASCAP/Blue Quill, ASCAP)

LIKE FATHER LIKE SON (Scarlet Moon, BMi/Don
Schiitz, ASCAP/AImo, ASCAP) CPP

LIVING PROOF (Intersong-USA, ASCAP/Hide-A-Bone,
ASCAP)

LOVE HAS NO RIGHT (Labor Of Love,
BMI/Boondocks, ASCAP/JIs4Fun, ASCAP)

LOVE OUT LOUD (Screen Gems-EMI, BMI/Bethlehem,
BMI) WBM

LOVIN' ONLY ME (ESP, BMI) CPP

MAYBE THERE (Bent Cent, BMI)

MIRROR MIRROR (Songs Of PolyGram, BM!/Partner,
BMI/Tom Collins, BMI} CPP

THE MORE | DO (Gid, ASCAP)

MORE THAN A NAME ON A WALL (Statler Brothers,
BMI) CPP

A MOUNTAIN AGO (MCA, ASCAP/Don Schiitz,
ASCAP/Scarlet Moon, BMI/Screen Gems-EM!, BM1)
HL

MUCH TOO YOUNG (TO FEEL THIS DAMN OLD)
{Major Bob, ASCAP)

NEVER GIVIN' UP ON LOVE (Unicity, ASCAP/Rowdy
Boy, ASCAP) HL

NEVER HAD A LOVE SONG (Gary Morris, ASCAP)

100
24

3

8 B 88 g

g 82

3

n

21

10

55

NEVER SAY NEVER (Rick Hall, ASCAP)

NOTHING | CAN DO ABOUT IT NOW (WB,
ASCAP/Refuge, ASCAP/Macy Place, ASCAP) WBM
ONE GOOD WELL (Irving, BMI/Colter Bay, BMI/Almo,
ASCAP/Brio Blues, ASCAP) CPP

THE ONLY THING BLUER THAN HIS EYES (Gid,
ASCAP)

PLANET TEXAS (Hila Lou, BMI)

PLEASE TELL HER THAT | SAID HELLO (September,
ASCAP)

PROMISES (Three Story, ASCAP/Tennessee Hilts,
BMI)

SHE DON'T LOVE NOBODY (Lillybilly, BMI/Bug, BMI)
SHE'S GOT A SINGLE THING IN MIND (Rick Hall,
ASCAP)

SHE'S THERE (Lodge Hall, ASCAP)

SIT A LITTLE CLOSER (Hollywood Avenue, BMI/Irving,
BMI/Rosker, BMI) CPP

SOWIN' LOVE (MCA, ASCAP/Don Schlitz,
ASCAP/Scarlet Moon, BMI/Screen Gems-EMI, BMI)
HL/WBM

SUNDAY IN THE SOUTH (Screen Gems-EMI, BMI)
THAT'LL BE THE LAST THING (Texascity, BMI/Ah
Rollins, BMI/Maypop, BMI)

THERE I'VE SAID IT AGAIN (Jefferson, ASCAP)

THEY RAGE ON (PolyGram International,
ASCAP/Ranger Bob, ASCAP/Pink Pig, BMI) HL

THIS WOMAN (Wooden Wonder, SESAC) HL

TIMBER I'M FALLING IN LOVE (Songs Of PolyGram,
BMI) HL

TOO MUCH MONTH AT THE END OF THE MONEY
(Little Big Town, BMI/American Made, BM1/0ld Wolf,
BMI/Corey Rock, ASCAP/Wee B, ASCAP)

TURN OF THE CENTURY (Colgems-EMI, ASCAP/A
Little More Music , ASCAP/Back Nine, ASCAP/Mota,
ASCAP) WBM

UP AND GONE (Farm Hand, ASCAP/Deberris,
ASCAP/SBK April, ASCAP/Ides Of March, ASCAP) HL
THE WAY | WANT TO GO (Terrace, ASCAP) CPP
WHAT'S GOING ON IN YOUR WORLD (Milene,
ASCAP/Ha-Deb, ASCAP) CPP

WHEN LOVE COMES AROUND THE BEND (Mopage,
BMI/Blood, Sweat and Ink, BMI/Warner-Elektra-
Asylum, BMI/Wrightchild, BMI) WBM

WHERE DID | GO WRONG (Steve Wariner, BMI/Irving,
BMI) CPP

WHO'LL TURN OUT THE LIGHTS (Tree, BMI)

WHY'D YOU COME IN HERE LOOKIN' LIKE THAT
(Benny Hester, ASCAP)

YOU AINT OOWN HOME (Cross Keys, ASCAP/Tree,
BMI) HL

YOU AIN'T GOING NOWHERE (Dwarf, ASCAP) WBM
YOU JUST CAN'T LOSE 'EM ALL (Rick Hall,
ASCAP/WB, ASCAP/New Crew, ASCAP/New John,
ASCAP/Alabama Band, ASCAP)

YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP/Don
Schlitz, ASCAP)

YOUR OLD FLAME'S GOIN' OUT TONITE (Triage,
BMI/Surespin, BMI)
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‘Continued from page 38)
: German Label Oﬂ"ers Long-ﬂut-Of-Prmi Disks
he construction of Nashville's first TV station.  matically broadened and improved country music  a trustee and chairman of the board of the Coun-
‘'wo years later, he helped launch the first Grand  on a national and international level. try Music Foundation, and he convinced the Na- Tallev s capltOI catalog 0" cD
lle Opry Birthday Celebration. Along with Jack o Ken Nelson. At 14, Nelson's first radio broad-  tional Assn. of Recording Arts & Sciences to es-
itapp, Waugh interested Kraft Foods in sponsor-  cast was as a vocalist. He became a radio an-  tablish a Nashville chapter and office in 1964. He BOSTON The West German- an aéknowledged precursor to
1g the CMA Awards Show on network TV in 1968.  nouncer in 1935 for WAAF Chicago, and later mu- is in retirement in Southern California. Bear Family label, known best the scruffier, working-class side
le conceived and supervised the development of  sic director. In 1939, he became music director of o Don Law. Law was born in the British Isles, for its extensive reissues of of the New Traditionalist wave
he Opryland entertainment complex, and in 1971~ WJJD and WIND in the Chicago area where he  and like his predecessor, Art Satherley, he rose to American country artists, has re-  of the past few years.
e initiated Fan Fair. He retired as president of  started “The Suppertime Frolic"—at the time one  prominence as an executive with Columbia Rec- leased James Talley’s four Capi- The four Capitol albums, all
¥SM in 1977 and now serves as executive pro-  of the biggest country programs in the nation.  ords. He began his career in 1942 as an audit tol albums on CD in conjunction out of print for 10 years, are con-
ucer of the CMA Awards Show. Waugh owns |.W.  Nelson began working for Capitol Records in  clerk and became an important producer and ex- with Talley’s new album, “Love tained on two double-album CD
elevision Productions and was creative consul- 1946, and in 1948 was sent to California to head  ecutive within the Columbia organization. As one Songs And The Blues.” packages—‘‘Got No Bread, No
ant on the network TV showing of the 60th Birth-  Capitol's transcription department. In 1952, he  of country music's finest producers, he guided the Talley, a critically acclaimed Milk, No Money But We Sure Got
ay Celebration of the Grand Ole Opry. He has  became head of the country music department,  talents of some of the industry’s biggest stars, in- singer/songwriter whose record- A Lot Of Love’ (1975) and
erved on the CMA board for 20 years and is the  producing hit recordings by such artists as Hank  cluding Ray Price, Carl Smith, Lefty Frizzell, ings incorporated country, blues, “Tryin’ Like The Devil” (1976) in
amesake of the Irving Waugh Award of Excel-  Thompson, Tex Ritter, Buck Owens, Merle Hag-  Marty Robbins, Johnny Cash, Jimmy Dedn, Carl folk, and rockabilly, performed one package, and “Blackjack
ince, which was established and awarded to him  gard, Freddie Hart, Roy Clark, and Jean Shepard.  Perkins, and Stonewall Jackson. Law died in De- twice at the White House during  Choir” (early 1977) and “Ain’t It
11983. The award honors persons who are origi- A prime mover in the expansion of country music, ~ cember 1982. the Carter Administration and is (Continued on next page)
ators and caretakers of actions that have dra-  he was a founding director and president of CMA,
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HANK WILLIAMS JR. has long been recognized as a country
performer in the rare class of, well, Hank Williams. A singer/
songwriter of unusual power and perception, Hank, guided by
manager extraordinaire Merle Kilgore, has risen to the top of
his profession as a performer, entrepreneur, trendsetter and
benefactor to new talent.

HOLIDAY VIDEO SHOPPING GUIDE is the industry’s most ac-
cessible buyer’s guide to top video product for Christmas '89.
Whether sales or rental is your bag, movies or special interest
your forte, Billboard’s stocking-stuffer catalogs the new titles
most likely to succeed and why, as retailers turn to the guide’s
comprehensive, lucid listings to plan wisely, well and early for
a ring-a-ding holiday season.

HORROR VIDEO features a special column in the first four is-
sues of September focusing exclusively on the horror/sci-fi
genre. Each column is a mini marketing report on hot new
product, consumer and dealer campaigns, sales and rental
tips, label activity, and Hollywood production trends that cap-
ture the enormous excitement and ongoing interest in the
most durable, hair-raising genre in home video.

COMPACT DISK has become the recording industry in a few
short years, and the trend only shows signs of deepening and
widening in the '90s. For record companies, CD has pro-
gressed from an audiophile and reissue medium to coin of the
realm for all new releases—including special promotional and
collectors’ editions. The changeover from vinyl to CD has al-
ready changed the face of the industry from labels to retail,
and new industries have sprung up around the new growth.

COMING ATTRACTIONS: AUSTIN KICKS, VIDEO RETAIL.

e e U e e, S W e
FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLD-
WIDE.

NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz,

Ken Karp, Jim Beloff, David Nelson. (212) 764-7300 or (212)
536-5004.

LOS ANGELES: Christine Matuchek, Arty Simon, Anne Reh-
man, Marv Fisher, Emily Vaughn. (213) 273-7040.
NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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TALLEY CATALOG ON CD

(Continued from preceding page)

Somethin’ " (late 1977) in the other.
Country Music magazine named
“Got No Bread” one of its 15 best
country albums of the past 15 years
two years ago.

The new album, produced by Tal-
ley and Rick Burrett, is available on
CD through Bear Family and on
cassette from Talley’s own Torreon
Productions (P.O. Box 120722,
Nashville, Tenn. 37212).

Talley’s 1985 album “American
Originals” is also available from
Bear Family, which is imported by
Down Home Music, the Record De-
pot, and John Miller.

DAVID WYKOFF

Country Music Hall
shop stocks videos
... See page 56

NEW ON THE GHARTS

Joe Barnhill makes a first appear-
ance on Billboard’s Hot Country
Singles chart with “Your Old
Flame’s Goin’ Out Tonite,” the first
single from his forthcoming debut
album on Universal Records.

Born in Turkey, Texas, Barnhill

JOE BARNHILL

moved with his family to California
and later to Tennessee, where he
completed a degree in music busi-
ness. After graduating, he per-
formed regularly at The Nashville
Palace, a country music club that
launched the careers of Randy
Travis and Ricky Van Shelton.

The 24-year-old singer’s greatest
influence is his father, Joe Bob
Barnhill, a performer himself in the
'50s who now owns his own music
publishing company. He is his son’s
manager and is responsible for giv-
ing his demo tape to a friend at Uni-
versal.

Barnhill is forming a band and
plans to begin touring in early fall.
Work on his first album, produced
by Jimmy Bowen, has just been
completed; a release date is set for
late September. JIM RICHLIANO

"BOCEPHUS:
AN AMERICAN TRADITION"

HANK WILLIAMS, JR.

His Album Discography
and

All In
BILLBOARD

Issue Date: August 26, 1989
Advertising Deadline: August 1, 1989

For Advertising Details, Contact:
Lynda Emon, Project Coordinator (615) 321-4290
Carole Edwards, Advertising Assistant (615) 321-4294

49 Music Square West
Nashville, TN 37203

Hanks's Career History * Hank and Video
The Manager Behind The Man: Merle Kilgore * Bookings ®
The Record Producers ¢ Label Story * His Awards ®

Historic Photos Documenting Hank's Career
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Calendars Are New Landmark In Entertainment Stores

BY GEOFF MAYFIELD

VEW YORK If your town’s expe-
-ience has been anything like New
fork’s, you probably see the Bat-
nan logo—on buttons, hats, T-
shirts, and the like—as frequently
is you do traffic signs. But, if you
vant to stock the official Batman
:alendar, you must turn to Land-
nark Calendars, based in the San
Prancisco Bay Area community of
Novato, Calif.

Like so much of the licensed mer-
‘handise related to the movie, Land-
nark’s 1990 Batman calendar
shipped prior to the Warner Bros.
dictures property’s much-anticipat-
:d debut. Initial rollout was for
100,000 copies, and a company
spokesperson says confidently,
‘We're going to sell a million of
hem.”

The Batman issue is just one ex-
imple of how aggressively Land-
mark has gone after that home en-
.ertainment marketplace as a venue
for calendar sales. Over the past
few years, the northern California
:ompany has eagerly pursued li-
censing deals—most of them exclu-
sive arrangements—to produce cal-
endars tied in with numerous enter-
tainment vehicles, including music
stars George Michael, U2, the
Doors, Madonna, and the Who.

Patricia Strathdee, who co-owns
the company with Spencer Sokale,
says the move toward music themes
has opened an account base among
music stores, while calendars devot-
ed to movie and television celebri-
ties have played well at video
stores.

The entertainment-related ven-
tures require a constant surveil-
lance of the celebrity scene, says
Strathdee.

“We have to watch every [TV]
program,” she says. “We read ev-
ery magazine that reports on TV,
music, movies; we subscribe to ev-
erything. We see every movie, and
you have to know who’s hot, and
who's not, in video.

“It’s a wonderful opportunity to
have the licenses with rock’n’roll
properties because it gets you into a
different part of the market.”

Landmark’s top music sellers in
1989 included Michael, U2, Bon Jovi,
the Doors, Jimi Hendrix, and a se-
ries of Fillmore West posters from
that famed concert venue’s halcyon

days in the late '60s and early '70s.
Strathdee had an unusual advan-
tage landing the Fillmore posters is-
sue, because her husband, Jerry
Pompili, works for noted concert
promoter Bill Graham, who booked
and operated that hall.

Best 1989 sellers among Land-
mark’s Hollywood-related fare in-
cluded calendars devoted to cine-
ma’s James Bond character, TV’s
“Wiseguy”’ (Ken Wahl), and teen
star Corey Haim.

Two late stars, Elvis Presley and
Marilyn Monroe, always play well
for Landmark, too. Unlike most of
its entertainment-themed editions,
the Presley and Monroe calendars
are not exclusive properties; some
of Landmark’s competitors also
have rights to the superstars, but

(Continued on page 55)

Landmark’s hottest 1990 entertainment-themed calendar
ties in with the much-celebrated movie “Batman.” Among
the company’s hotter 1989 editions were ones that featured
tate-'60s Fillmore West posters and Marilyn Monroe.

Encore’s Performance Leads To Move To Bigger Space

BY PETER M. JONES

DENVER Encore Distributors
Ine., a wholesaler here specializing
in compact disks and accessories,
has moved its office/warehouse
complex to facilities five times the
size of its previous location.

Encore’s new downtown Denver
building space gives the firm 25,000
square feet, as opposed to the previ-
ous facilities, which had only 5,000
square feet.

“I hope this gives us enough
room to expand for the next few
years,” says Toby Knobel, presi-
dent of Encore, a company that has
had five homes since being formed
in Colorado in 1985. The original of-
fice/ warehouse had only 250 square
feet.

Carrying only independent labels,
Encore professes to distribute near-
ly every musical genre except main-
stream pop and rock. “We've taken
on different labels to experiment,
and have been reasonably success-
ful,” says Knobel. “We don’t sell to
Musicland, Sound Warehouse, or
chains of that size.” Encore’s princi-
pal retailers are small chains and
CD-only stores.

Eighty-five percent of Encore’s
inventory consists of CDs, with ac-
cessories making up the other 15%.
Musically, the firm carries equal
percentages of classical, jazz, new

age, reggae, and folk.

According to Knobel, Encore of-
fers specialty services that larger
distributors cannot provide. “We
carry all the labels that we do carry
in depth,” he says. “Our retailers
know when they order that they can
get a 90%-plus fill.”

Encore also endeavors to sell ac-
cessories ‘“‘not normally available
through distributors,” says Knobel.
These include storage units, laser

lens cleaners, and Monster Cable ac-
cessories. ‘““Many of the distribu-
tors, over the years, have gotten
complacent, and haven’t gone out
and sought business,” he says.
“We’ve gone out and distributed a
number of products that were being
distributed for the first time.”

The firm carries only Denon tape.
“[Denon tape is] high quality, and
has limited distribution so the inde-
pendent stores have a chance to

make a profit on it,” says Knobel.
“Many of the CD stores, in order to
compete with record stores, will
have to carry cassettes at some
point.”

Encore plans to continue market-
ing new products and accessories.
“We'll keep working with the small
retailers to help keep whatever the
new technology is in front of the
buying public and on the cutting
edge,” says Knobel.

CBS Masterworks Dishes Up Musical Treat

Dinner Classics Series Has Classical Tunes, Recipes

NEW YORK CBS Masterworks
has cooked up a new line of Dinner
Classics, a mixture of classical mu-
sic pieces flavored with menus and
recipes by entertainment expert
Martha Stewart.

Each album features more than
an hour of classical greats, intended
to be used as background mealtime
music. The line includes five albums
suited to five different cuisines—
“The Italian Album,” “The French
Album,” “The Viennese Album,”
“The Japanese Album,” and ‘“The
Sunday Brunch Album.”

The new releases are a response
to the increasing popularity of the
dinner party, says Laraine Perri,

CBS Masterworks’ director of prod-
uct marketing and the originator of
the new line. “This new generation,
brought up during the restaurant
mania of the past two decades, is
now in search of the traditional,
American ‘good life’ at home,” she
says.

Enlisting the involvement of Mar-
tha Stewart was a major part of the
marketing plan, says Perri. “Mar-
tha covers it all—from flowers to ta-
ble setting. All that was missing
was the music. Now we can tap into
her market completely.”

Stewart’s menus are printed in
each CD’s booklet; on cassettes, the
menus are on inserts.

In hopes of increasing the base of
classical listeners, CBS will take the
merchandising outside the classical
area of record stores and also out-
side the record stores, says Harold
Fein, VP of marketing. “We will be
reaching out as far as supermar-
kets, drug chains, and bookstores.”

Fein says each Dinner Classics al-
bum will be available in CD and cas-
sette only. The CDs have a whole-
sale rate equivalent with that of a
$9.98 list; the cassettes are in line
with the cost of a $5.98 list (CBS
does not have list prices). In the fall,
a sixth title, “The Christmas Al-
bum,” will be added to the Dinner
Classics line. CARYN BRUCE

SKC'S SUPER HOT SPRING/SUMMER BEACH PARTY

WILL HAVE YOU SWIMMING IN PROF 1

IRNT (800) 237-83;

\

44

www americanradiohistorvy com

BILLBOARD JULY 22, 1989


www.americanradiohistory.com

LAST WEEK ATLANTIC RECORDS

HAD 5 OF THE TOP 10
MOST REQUESTED VIDEOS
ON DIAL MTV

SKID ROW ‘18 And Life” #1
DEBBIE GIBSON “No More Rhyme” #3
BADLANDS “Dreams In The Dark” #5
WINGER “Headed For A Heartache” #6
WHITE LION “Little Fighter” #8

ATLANTIC RECORDS

- ANDHE
BRING THE MUSIC

TO THE PEOPLE

LATL AnTIC)
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ON TARGET: Recent moves at Jetco, the internal rack
division of Target Stores, are the “first set of changes in
a longer-term distribution strategy,” says Jetco director
Doug Harvey. Six distribution center specialists, who
worked at each of Target/Jetco’s six regional distribu-
tion units, were recently dismissed (Billboard, July 15);
their responsibilities will be covered by new bodies who
will work at Target’s Minneapolis headquarters.

The move was in the works before Jetco’s recent June
18-21 convention (Billboard, July 1, July 8), but Harvey
says management decided not to tip those plans at the
confab.

The distribution center, or DC specialists, who over-
saw returns and expedited delivery of product, are being
replaced by positions that will be calied merchandise an-
alysts. Being based in Minneapolis will give the mer-
chandise analysts a better oppurtunity to work with Jet-
¢0’s buyers than was the case with the old DC specialist
spots. “We feel we'll be able to do a better job here in
Minneapolis than we could when we had the work
spread out among the regional DCs,” says Harvey . .. In
other Target news, music industry sales executives are
eagerly tracking the business press to see whether the
379-store subsidiary of Dayton-Hudson, as has been
heavily rumored, will land the Venture and Caldor
chains, now owned by The May Co.

Such speculation was recently reported in Women'’s
Wear Daily and the business section of the Los Angeles
Times, among other journals. Discount department

Co. is hungry to unload. If the deal goes through, Jetco
would become the music and video supplier for the two
acquired chains. Caldor is racked by LIVE Entertain-
ment’s rack division, Lieberman Enterprises; Venture
buys its own video product.

Some record company sources say the loss of the Cal-
dor account would be a telling blow for Lieberman’s
Philadelphia branch, and some even worry what impact
the rumored defection would have on the rack’s overall
health . . . While we're on the subject of Venture, a previ-
ous Retail Track incorrectly stated that Venture is
owned by Canadian retailer Campeau Corp., an error
brought to my attention by Jack Eugster, chairman of
The Musicland Group. Sorry for the misinformation.

A8

AND WHAT IS MUSICLAND up to these days? That's
hard to say. The much-anticipated acquisition of Chica-
go-based Yorktown Music Shops looks to be a lock, ac-
cording to many sources, but at press time Musicland
still declined to confirm or deny. As reported last week
in Inside Track, the deal apparently will not include the
handful of stores Yorktown has in Hawaii.

One interesting aspect of the speculated buyout is
that Musicland already has stores in many of the malls
where Yorktown has locations. One option would be for
Musicland to retain two music stores in said centers, us-
ing both the Musicland and Sam Goody logos. But some
of the two-store-per-mall situations might prompt
Musicland to roll out more of the speciaity stores it has
been testing in the past couple of years: the video-sales-
oriented Suncoast Video and gift-shop-concept Star,
which sells posters, T-shirts, and other celebrity-related
merchandise. Musicland reportedly has two Star stores
in operation, one near its Minneapolis headquarters and
another in the neighborhood of Atlantic City, N.J.

In the meantime, chairman Eugster disavows any
knowledge of his company’s reported move to service a
Midwestern J.C. Penney’s unit (Billboard, July 8). He has
also played dumb on the Yorktown rumor and earlier
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‘é’ <Z> § Q ARTIST LABEL & NUMBER/DISTRIBUTING LABEL
= 5 o~ z | TITLE
* & NO.1 & =
1 3 5 3 SOUNDTRACK WARNER BROS. 25936
_BATMAN

FINE YOUNG CANNIBALS
THE RAW & THE COOKED

1 TOM PETTY

FULL MOON FEVER

DON HENLEY

THE END OF THE INNOCENCE
8 10,000 MANIACS

BLIND MAN'S ZOO
ANDERSON, BRUFORD, WAKEMAN, HOWE  ARiSTA ARCD85-90126
ANDERSON, BRUFORD, WAKEMAN, HOWE

RICHARD MARX

REPEAT OFFENDER

4l BOBBY BROWN

DON'T BE CRUEL

MADONNA

LIKE A PRAYER

PAULA ABDUL

FOREVER YOUR GIRL

15 MILLI VANILLI

GIRL YOU KNOW IT'S TRUE

THE DOOBIE BROTHERS

CYCLES

1 PETE TOWNSHEND

THE IRON MAN

STEVIE NICKS

THE OTHER SIDE OF THE MIRROR

PAT METHENY
LETTER FROM HOME

LRS.D-6273/MCA

MCA MCAD 6253

GEFFEN GHS 2-24217

ELEKTRA 60815-2

7 21 23 10 EMI£2-90380

MCA MCAD 42185

SIRE 2-25844/WARNER BROS,

10 18 18 23 VIRGIN 290943

11 12 13 ARISTA ARCD 8592

CAPITOL CDP 90371

12 10| 1 7

13 | NEW)D ATLANTIC 2-81996

MODERN 91245-2/ATLANTIC

14 8 7 7

15 | NEWD 1 GEFFEN 224245

stores are not considered hot properties these days in  speculation that his company would like to set up leased 16 | NEWD | 1 g#ﬂg%‘é?ﬂg LIZARD MCANCAD 631
many retail corners; trade reporters believe The May (Continued on next page) allie s s | PAUL MCCARTNEY IO CAENE
FLOWERS IN THE DIRT
- GREAT WHITE CAPITOL C2-90640
815 U TWICE SHY
Bllllllllllll Fllsllﬂlﬂllls.llﬁ 19 17 17 15 BONNIE RAITT CAPITOL C2-91268
NICK OF TIME
s c h w a rt z B ro t h e rs 01 13| 1 g JOHN COUGAR MELLENCAMP MERCURY 838 220-2/POLYGRAM
BIG DADDY
c om p ac t D i SC n i st rl b u t I on 21 | 19 | 21 | 4 | STEVIERAY VAUGHAN & DOUBLE TROUBLE €PiC £k 45024/E.P A
Sell Billhoard, MUSICIAN 'I;“O?JTEEAPNS
o D . NEw} 1 SLASH 2-25876/REPRISE
All Compact Disc Manufacturers Represented. and Am?"ca" Film Magaznes HOME
Guer 14,000 Titles on Nearly 300 Labels! In your stores. 8 |27 | 7 | SIMPLYRED A2
Experienced and Knowledgable Sales Force.
R 2 29 2% 6 INDIGO GIRLS EPIC EK 45044/E PA
Export Service. INDIGO GIRLS
Backordering Auailable. e ——————— % | 20 | 20 | 21 | SOUNDTRACK S TE S
Cali today for BEACHES
our exclusive % 1 15 5 PETER GABRIEL GEFFEN 2-24206
Schwartz Brothers 800-638-0243 Compact Disc THE PASSION
4901 fForbes Blvd. 301-459-8000 sampler and LOVE & ROCKETS IO
Lanham, Md. 20706 FAX 301-459-6418  free Catalog! 2| REENTRY | 3 | | OVE & ROCKETS
QUEEN CAPITOL C2-92357
B0 FS THE MIRACLE
Let over 42 years of experience work for you. FOR MORE INFORMATION % | 15| 15 | 10 | THECURE ELEKTRA 608552
Distributors of Distinction CALL BRAD LEF DISINTEGRATION )
sSince 1946 - 30 25 ) ALLMAN BROTHERS BAND POLYDOR 839 417-2/POLYGRAM
1/800/999|9988 LT

In addition to 104 different
™\ section dividers,

191 categories, 1312 artists,
and a full line of accessories,
we can custom print

ANY THING YOU WANT.

CD'S, CDV'S, TAPES,
RECORDS, LASER DISCS &
VHS MUSIC VIDEOS

BEST FILL OF COMPACT DISCS
TO BE FOUND ANYWHERE!

DISTRIBUTOTRS
COMPACT DISCS, RECORDS

® LOW PRICES ® 0\{?» 2$®F e TAPES, ACCESSORIES
FOR A FREE < 0“6,.5\9;;9”“6 HUGE INVENTORY, DYNAMITE PRICES

2./ ;B CATALOG CALL 2 St PERSONALIZED SERVICE, WEEKLY SALES

ABBEY ROAD DISTRIBUTORS 800/648-0058 | |s*iecae™ (305) 621-0070 ASK FOR BRUCE
e el AT, AN, G4, S22 GOPHER IN FL. (800) 329-7664 - NATIONAL (800) 780-6874
Toll Free ( out ) 800 / 843 - 0955 Telex 378 - 1792 - ARD PRODUCTS 15960 N. W. 15TH AVE. - MIAMI, FLORIDA 33169 FAX # (305) 6210465

FAX 714 /546 - 0337
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RETAIL TRACK

(Continued from preceding page)

departments in Sears stores (Bill-
board, April 8). I certainly cannot
prove it, but methinks the clever
Eugster knows more than he is will-
ing to let on. One rival retail execu-
tive who is acquainted with Eugster
agrees, saying, “It would not be un-
usual at all in a company the size of
Musicland for the CEO to be un-
aware of things that are going on,
but that doesn’t sound like Jack.”

TRACKING: Rhino Records, not
the label but its affiliated music store
on Westwood Boulevard in the Los
Angeles market, is tripling its size.
Retail Track also hears that the Rhi-
no retail operation may soon open ad-
ditional stores ... Paul Fussell, who
left his position as director of pur-
chasing at The Record Bar at the
start of this year, has relocated to
Bethel, Conn., to become GM of retail
operations for C.D. One Stop. Fus-

———sell's-primary respensibility-will-be-to—

oversee Amperes Music, the upscale
store concept that the wholesale firm
unveiled late last year ... So how's
the cassette single doing now that it's
3 years old as an industrywide offer-
ing? According to Larry Mundorf,
senior VP at Camelot Music, it's hot,
accounting for as much as 10% of
sales at some Camelot stores. Prior
to the advent of the cassette single,
Camelot’s chainwide singles sales
stood at less than 2%.

BUZZ, BUZZ: Policy changes recent-
ly implemented by BMG and MCA
have not created huge waves in the
music retail community, but have
stirred some ripples.

Several merchandisers are sur-
prised by the extent of BMG’s hike
on $9.98-list tapes and LPs (Billboard,
July 15), which lifted the box-lot
wholesale to $5.82—the trade’s sec-
ond-highest cost, right beneath the
$5.83 box cost charged by WEA.

Select LPs and tapes were subject-
ed to slight increases at the begin-
ning of the year as BMG moved to
pull varying costs into a more orderly
pattern; at the same time the compa-

(Continued on page 54)

It's Qur Service
That Makes The Difference!

VINYL
VENDOLS

Music Merchandisers

We sell it ALL!
AC/DC to Zappa . .. Bach to Zamfir
Compact Discs to Cassette Singles!

90% fill on 90% of your orders!
Box-lot prices!

Same day shipping!
Weekly new release mailer!

Professional Advice * Personal Service
Competitive Pricing!

Guaranteed initial orders for
all new customers!

7870 SPRINKLE ROAD, KALAMAZOO, M. 49002
ALL OTHER CALL COLLECT: (616) 323-0131
IN MICH: 1-800-632-0870
MIDWEST: 1-800-446-0006

fAX: (616) 323-9517

£k

Tape hasn't changed much
in 25 years ... Until now.

“For the first time, recording enthusiasts can truly enjoy the excitement of CD sound on cassette”
—Audio Video International, January, 1989

Now meet the company we keep.

CD-R. the world's first recordable, professional CD . .

Now hear tomorrow today.
Taiyo Yuden Co., Lid., maker of the Best Blank

Tape of 1988 (Britain's What Hi-Fi?), world leader the first licensed Dolby* system . . .solarcells. . .

AN\

in audio technology. G. Giugiaro, celebrated integrated circuits . . . microchips vital fo com-

designer of such super hot race cars as the Aztec, puters and space exploration. That's is just the

Maserati and Lotus Esprit. Only a combination like latest of Taiyo Yuden's many breakthroughs. No
one else could bring you technology this

advanced. No one else could bring you cassettes that sound this good.

on the Suono Project--That's

‘Dolby Is a registered trademark of
Dolby Laboratories

Now see what That’s
can do for you!

high tech, highly secret

exploration of the outer limits of cassette sonics--is reshaping the Before they listen. you've got to make

future of sound. Their application of many of the Project’s them stop and look. And we do.

discoveries to That's CD Cassettes makes them the only Exciting countertop displays
cassettes for the digital age. dispense individual cassettes.

Now capture Colorfut, informative

today’s digital
sound.
And market.

On the beach. . .in the

car. . .on the move. That's
CD Cassettes take digital
performance where it's never
been before. And there's one

that’s right for every type of music
3- and 5-pack

boxes make selection quick and easy. There

are well-publicized promotions, too, such as That's

and equipment. Ultra-fine, high den- participation in the 1989 Le Mans Motorcycle Race. With

sity particle formulations deliver clear, national print and regional radio campaigns getting into gear,

dynamic, distortion-free sound in CD- you'll also soon be hearing *Now Hear That's” everywhere. And when it

perfect 74-, 90- and 100-minute lengths. comes to service and distribution, we've got

And if you test our metals, you'll find a revolu- all the resources of a world leader in

tionary Anti-Vibrational Resin shell that greatly reduces modulation noise. audio technology behind us. That’s. Now

That's records hotter, too--right into the red--to outperform old-fashioned that you've heard about us, shoutdnt

tapes in volume of sound, as well as sales. you call your representative today?

SPECIAL OFFER
Hi-Fi and Record Store Sales People

Send us your business card and
we’ll send you a free cassette.

1983 Marcus Avenue. Suite 201 = Lake Success, New York 11042 « Tel 516-326-1122 FAX 516-326-1825 « Contact Mr. Daniel Garcia, Ext 120

(Thats Amenca Inc subsidhary of Tayo Yuden Co. Lid  Tokya Japan)

No. CALIFORNIA: Col-West North {415) 785 7280 » $o. CALIFORNIA: Network Marketing (213) 836-6650 + COLORADO: H P Marketing {303} 794-8367
FLORIDA: First Florida Group (305) 563-1750 » HAWAIL: Now Marketing (808) 844 8086 ¢ ILLINOIS: Pro Morketing. Inc (312) 810-1866 + KANSAS: Midwestern Sales and Marketing (913) 829-6037
MARYLAND: Sound Marketing Concepts (301)924-1540 « MASSACHUSETTS: The House of Representahves (508) 443-4848 » MINNESOTA: Twin City Marketing {612) 339-1384 + MISSOURI: Midwestern Sales and Marketing (314) 993 0050
NEBRASKA: Midwestern Sates and Marketing (402) 558-3403 » Metro NEW YORK/NEW JERSEY: A & M Marketing {516) 924-3384 » Upstate NEW YORK: Steve Rowson Associctes (315} 682-4190 » OHIO: McFadden Sales (614) 761 3177
OREQON: P B 5 Morketing (503) 635-7242 » East PENNSYLVANIA: Sound Marketing Concepts {215) 626-3400 + WASHINGTON: P. B 5. Marketing (206) 784-8224
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ALBUM
RELEASES

e following configuration ab-
eviations are used: LP—album;
P_extended play;, CA—cassette,
4—price not available. Multiple
cords and/or tapes in a set ap-
ar within parentheses follow-

g the manufacturer number.
=Simultaneous release on CD.

POP/ROCK

DIRTY LOOKS
Turn Of The Screw

& LP Atiantic 81992/NA
CA 81992/NA

JASON DONOVAN
Ten Good Reasons

& LP Atiantic 82005/NA
CA 82005/NA

EXPLOITED

Live, Lewd, Lust

& LP Grand Slamm Slam7/$8 98
CA Stam7/$8.98

MARTIN L. GORE
Counterfeit EP

& LP Sire 1-25980/NA
CA 4-25980/NA

THE HANGMEN
The Hangmen

UHAUS
ing The Heartache (Compilation)

P Beggars Banquet/RCA 9804-1-H/NA
3804-4-H/NA

E CHORDETTES

st Of The Chordettes

& LP Capitol C1-30790/NA
CA C4-90790/NA
HOO DOO GURUS

P Rhino R11G-70849/NA Magnum Cum Louder

R41E-70849/NA
A CURRY
Il Pretty Pushy

‘D A&M CD-5269/NA
CS5-5269/NA

& LP RCA 9781-1-R/NA

CA 9781-4-R/NA

JASON & THE SCORCHERS
Thunder And Fire

& LP A&M SP-5264/NA
CA CS-5264/NA

GREG KIHN
Kihnsolidation: The Best Of Greg Kihn

& LP Rhino R11G-70900/NA
CA R41E-70900/NA

LIEUTENANT STITCHIE
The Governor

& LP Atlantic 82001/NA

CA 82001/NA

THE KEVIN McDERMOTT ORCHESTRA
Mother Nature’s Kitchen

& LP (sland 91279/NA

CA91279/NA

1927

... Ish

& LP Atlantic 81986/NA
CA 81986/NA

ROBERT PALMER
Some People Can Do What They Like

& CD Isiand 9127 3/NA
CA 91273/NA

THE POGUES
Peace And Love

& LP (sland 91225/NA
CA 91225/NA

POP WILL EAT ITSELF

Rumor Is Rife

This Is The Day, This Is The Hour, This Is
This

& LP RCA 9742-1-R/NA

CA 9742-4-R/NA

PSEUDO ECHO

Race

& LP RCA 8503-1-R/NA

CA 8503-4-R/NA

THE RIGHTEOUS BROTHERS

Anthology (1962-1964)

& LP Rhino R11G-71488/NA
CA R41E-71488/NA

STONE BY STONE
| Pass For Human

& LP SST Records SS7-247/$8.98
CA SST-247/$8.98

TROTSKY ICEPICK
El Kabong

& LP SST Records 557-246/$8.98
CA SS5T-246/$8.98

ERNEST TUBB
Live 1965

& LP Rhino R11G-70902/NA
CA RA1E-70902/NA

VAIN
No Respect

& LP Isiand 91272/NA
CA 91272/NA

Comic Relief, 11l

& CD Rhino R21K-70893/NA
CA R41E-70893/NA

JAZZ
ERNESTINE ANDERSON
Big City
& CD Concord Jazz CCD-4214/NA

ROSEMARY CLOONEY
Everything’s Coming Up Rosie
& CD Concord Jazz CCD-4047/NA
ROSEMARY CLOONEY

Rosie Sings Bing

CA Concord Jazz CJ-60-C/NA
STANLEY TURRENTINE

La Place

LP Blue Note 90261/9.98

CA 90261/$9.98

SNOOKY YOUNG & MARSHAL ROYAL
Snooky & Marshal’s Album

CA Concord Jazz CJ-55-C/NA

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 9107 Wilshire,
#700, Beverly Hills, CA 90210.

VARIOUS ARTISTS

~ 0f Gelluloid’s End

5 ca's BY BRUCE HARING - SERVICE YOU CAN TRUST -
- PRICES YOU CAN’T BEAT -

At Win Records, we take the hassle out of
buying by offering our customers:

The rumor mill is grinding with
news that New York-based Celluloid
Records and its offshoot, Pipeline
Distributors, has permanently closed
its doors. The company was not an-
swering its phone as of press time.

® A Complete Inventory of New Release and Catalog CDs,

LPs, Cassettes, 12", 45s, Cassette Singles and CDVs

I

e Same Day Shipping

L

Celluloid was rumored to be in fi-
nancial trouble for the last few years.

The Mercenary and Moving Tar-
get labels were Celluloid-owned. Pipe-
line had distribution agreements with
SST, Big Time, Twin/Tone, Throb-
bing Lobster, Park Avenue, Eti-
quette, RR, No Other Records, RD
3, Natural Enemies, Norton, Flam-
ing Pie, and Bloodbath.

B, ]
AN

e The Most Extensive Selection of Oldies
in the Business

® Personalized Service from a Professional
and Reliable Sales Staff

e Outrageous Weekly Specials

o The lowest prices around

® Call or write us for a free catalog

FAX: (718) 335-2184
TELEPHONE:

(718) 335-2112

(800) 221-1220

(800) 851-2525 (N.Y. State only)

cHANGES AT CARTHAGE: Rick
Lawler, who spent the last 17 years
working at Jem Records, has been
hired as GM at New Jersey’s Hanni-
bal/Carthage label and distributor-
ship. Among the first innovations
Lawler promises is a new emphasis
on world music, with releases from
Kanda Bongo Man, an African sou-
kous artist; Hungary’s Muzsikas;
and the first U.S. release by Cuba’s
Silvio Rodriguez.

The label also plans a move to larg-
er quarters in New Brunswick, N.J,,
Lawler says. More info is available at
609-466-9320.

1-800-826-0079
NY212-517-3737 CT 203-798-6590
LA 213-388-9834 FAX 203-798-8852 203-798-2661

76-05 51st Ave.

TR [, T records and video, inc.

DISTRIBUTORS OF HOME ENTERTAINMENT PRODUCTS

BONGWATER, THE REV. FRED LANE, B.A.L.L.,
GWAR, TULI KUPFERBERG, SHOCKABILLY,
THE TINKLERS, JAD FAIR & KRAMER,
LYRICS by ERNEST NOYES BROOKINGS,
KING MISSILE (DOG FLY RELIGION) ,
VELVET MONKEYS, MEN & VOLTS, DOGBOWL,
SPONGEHEAD, REBBY SHARP,
WKII\FN PEOPLE WERE SHORTER

ATTENTION MUSIC RETAILERS

If You Are Totally
Satisfied
With Your Present One-Stop

MAY GOD BLESS YOU!!
If Not and You Want
Excellent Fill-Price-Service
Call Stan at 1-800-476-NOVA
Nova Dist. Corp
Norcross, GA

404-447-1591 FAX 404-662-0775
The South’s Full Line One-Stop

SPECIAL ED-UCATION: Profile
Records is looking for a tutor for
Special Ed. The young rapper, who
just finished his junior year at Brook-
lyn, N.Y’s, Samuel J. Tilden High
School, will miss the first part of his
senior year because of plans to tour
with Kool Moe Dee.

BMG is unveiling
its new line of
longform music
videos this month
... see page 50

COME SEE OUR NMS SHIMMY-DISC SHOWCASE
AT THE PYRAMID CLUB,WED.JULY 19th
or write for free catalog; SHIMMY-DISC, JAF BOX 1187, NEW YORK, N.Y.10116
or call 212-334-4134. .or fax 212-334-3207
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Target Gonfah Zeros In On Minpeapolis

Guests at Jetco’s awards dinner included, from left, Nate Wolk, director of
national accounts, CEMA Distribution; Ted Lentz, buyer; Intima Records artist
Richard Elliot; Jetco director Doug Harvey; Joe McFadden, CEMA VP of sales;
and Julie Freeman, Enigma, director of regional sales, Midwest.

Top stores share Target/Jetco honors. The winners, from left, were Ed Sadler
Target distribution manager; Mark Katan, store manager, Lancaster, Calif.; Kat
Kettner, store manager, Southdale at Edina, Minn.; Ken Kieser, store manager
Burnsville, Minn.; Steve Olson, store manager, Ridgeville at Minnetonka, Minn.
Steve Kiffe, Target regional merchandiser; and Bob Hodges, regional sales
manager, West.

On the good boat CBS, photo at left, from left, are Doug Harvey, director Target Stores’ internal rack division, Jetco; Paul The major-music-vendor award is

Smith, president of CBS Distribution; Craig Applequist, VP of sales; and Jim Scully, CBS Chicago branch manager. The accepted by Warren Schulstad, WEA Target/Jetco’s merchandiser of the
CBS cruise has become an institution at the annual Target convention, held June 18-21 at the Scanticon in Minneapolis. director national accounts, flanked by year is Dale Floresca, flanked here t
In the photo at right, Epic’s Indigo Girls—Emily Salias, left, and Amy Ray, right—perform on the Queen of Excelsior. (All Jetco director Doug Harvey and buyer ~ Doug Harvey and Craig Empey,
photos by Tim Hollatz, Target) Ted Lentz. Jetco’s national sales manager.

Hearing is Believing.
©lpha

7
N YUAL -

/,

EEY
A CEMA distributed Company

Look for Jodi’s
Debut Single

J 0 b !
BONGIT OV I

SOMEBODY k LOVE
LY
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Mus:c VIDEO

NEW VIDEOGLIPS

his weekly listing of new video-
lips generally available for pro-
ramming and/or promotional
urposes includes artist, title,
lbum (where applicable), label,
roducer/production house, and
trector. Please send informa-
ion to Billboard, New Video-
ips, 1515 Broadway, New York,
I.Y. 10036.

CCEPT

eneration Clash

t The Heat/Epic

ke Thornton, Tima Surmegliobu
ul Rachman

AD ENGLISH

get Me Not

d English/Epic

wg Majors/Cream Cheese Productions
arty Callner

ILLY “CRASH" CRADDOCK
nother Miserable Day In Paradise
ick On Track/Atlantic

ula Whitaker/Media Productions

g Smoot, jason Furrate

ANGER DANGER
aughty Naughty
inger Danger/Imagine/Epic
;@ Hollingshead

iis Painter

E LA SOUL

ay No Go

Feet High And Rising/Tommy Boy
retta Farb/MGMM

ark Pellington

EAD OR ALIVE

ome Home With Me Baby
de/Epic

vid Productions

ny Vanden Ende

LORIA ESTEFAN
on't Wannatose You———

tts Both Ways/Epic
1a Postmyr
ia Walker

HE FABULOUS THUNDERBIRDS

nock Yourself Qut
weerful Stutf/CBS Associated

Mark Freedman Productions
Oley Sassone

CYNDI LAUPER

| Drove All Night

A Night To Remember/Epic

T'Boo Dalton/Calhoun Productions
Cyndi Lauper. Scott Kalvert

PAUL McCARTNEY
This One

Flowers In The Dirt/Capitol
Lisa Bryer/MGMM

Tim Pope

SCOTT McQUAIG

Honky Tonk Amnesia
Scott McQuaig/Universal

Mary Matthews/Studio Productions
Jim May

0ZZY OSBOURNE

Breaking All The Rules

No Rest For The Wicked/CBS Associated
Nicholas Myers/DNA

Jean Pellerin

THE THE

The Beat(en) Generation
Mind Bomb/€Epic

MGMM

Tim Pope

PETE TOWNSHEND
A Friend Is A Friend
The Iron Man/Atlantic
MGMM

Matt Forrest, David Lodge

STEVIE RAY VAUGHAN & DOUBLE
TROUBLE

Crossfire

In Step/Epic

Nina M. Diuhy

D J. Webster

VFX

Myriad Arising

VFX/Metalogic Music

Rhas Zeister/Metalogic Music Productions
Dan Berkowitz

LUCINDA WILLIAMS

—Passionate Kisses
Lucinda Williams/Rough Trade
Mark Leemkuil/Midnight Films
Carlos Grasso

VIDEO TRACK

LOS ANGELES

HE BEASTIE BOYS HAVE
rapped ‘“Hey, Ladies,” a colorful
id wacky visual epic from their
’aul’s Boutique” album on Capitol.
dam Bernstein directed the piece
ith producer Nancy Bennett for
orched Earth Productions.

A reunited Little River Band re-
ntly lensed the clip “Listen To Your
eart,” the first video released from
e MCA soundtrack to “Karate Kid
1.” Bill Fishman directed the piece,
hich features performance footage,
aditional Japanese dancing, anima-
»n, and special effects. Chip Miller
‘oduced and Pat Sawyer co-pro-
iced for Winmill Entertainment.
AT Jur handled the camera.

NEW YORK

I

'CORCHED EARTH Productions
«cently shot a pair of rap videos.
irst, Doug E. Fresh’s “Summer-
ne” was lensed on location in Har-
m. Ted Demme directed, John
wen produced, and Joel Hinman
tecutive-produced. Hinman also ex-
:utive-produced EPMD’s “So Wat
ha Sayin’,” directed by Adam Bern-
ein and produced by Byars Cole.
he crew shot the clip in Central
wrk.

De La Soul shot “Say No Go,”
ieir latest concept clip, at Coney Is-
nd. Mark Pellington directed and
oretta Farb produced for MGMM.
he tune comes from the psychedelic
ippers’ Tommy Boy record, “3 Feet
igh And Rising.”

Picture Vision’s Jon Small direct-

ed his second video for Atlantic’s
Sweet Sensation. “Hooked On You”
is a chic fashion clip, shot in a photo
studio. Igor Sunara directed photog-
raphy and Steven Saporta executive-
produced.

OTHER CITIES

MARC BIENSTOCK OF AVANTI
Films recently directed Milli Vanil-
li's “Blame It On The Rain” video
from the band’s Arista album,
“Girl, You Know It's True.” He shot
the clip on location in Munich, West
Germany. Gene Wagner produced
for Avanti.

Tim Pope directed the new Paul
McCartney clip, “This One,” from
his Capitol album, “Flowers In The
Dirt.”” Chris Ashbrook directed
photography at London’s Albert
Wharf Studios and Lisa Bryer pro-
duced for MGMM. Pope and Bryer
also directed and produced “Gravi-
tate To Me” for The The. Ashbrook
was director of photography on the
Jacob Street Studios shoot in Lon-
don.

Paula Greif was recently in Ja-
maica, directing “Look Who's Danc-
ing,” a clip for Ziggy Marley & the
Melody Makers. Elizabeth Bailey
produced the video, which features
footage taken in the Bob Marley
museum, as well as other scenic Ja-
maican locations.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Deborah Russell, Video Track,
Billboard, 9107 Wilshire Blvd.,
Beverly Hills, Calif. 90210.

BMG Unwraps New Music Vid Line
Tapes To Wholesale At 37.5 % Off List

BY GEOFF MAYFIELD

NEW YORK The BMG Video line, a
series of longform music videos be-
ing sold by RCA Records, debuts this
month.

The first three titles in the line—
“The Haunted Fish Tank” by Love &
Rockets; “Lita” by Lita Ford; and
“Big Dreams In A Small Town” by
Restless Heart—appear in BMG's
July release book. The Ford and Love
& Rockets tapes list for $16.98, the
Restless Heart for 15.98.

Terms of the sale were announced
in the same letter in which BMG
raised the wholesale cost of its $9.98-
list LPs and tapes and lowered the
breakeven point for LPs in the com-
pany’s incentive/disincentive pro-
gram (Billboard, July 15).

]

The BMG Video line will wholesale
at 37.5% off list price. Unlike BMG's
prerecorded music offerings, there
will be no loose charges on BMG Vid-
eo product, which means an account
may buy in any of the titles at less
than box-lot quantities without incur-
ring a higher per-unit price.

The BMG Video line is 100% re-
turnable; however, those products
are subject to the same incentive/
disincentive policy that governs
BMG’s returns on LPs, cassettes,
and CDs. The purchase bonus is 1.6%
and the return penalty is 10%, which
makes the breakeven 16%.

Accounts that keep their returns
under that mark effectively lower the
cost of bringing that product, while
those who return more than 16% of
what they buy end up raising their

costs on those items.

The BMG Video terms also apply
to three other distributed titles, two 6
West Home Video editions by the
Grateful Dead, and a various-artist
compilation by the Private Music la-
bel. At the same time, the letter from
BMG VP of sales Rick Cohen also
raised the list on those three titles by
3 cents, bringing the retail tag for
“Dead Ringers” to $12.98, the Dead’s
“So Far” to $29.98, and the Private
Music longform to $19.98.

The new terms of sale do not affect
the pricing and/or returns policies on
A&M Home Video or RCA/Columbia
MusicVision selections, two other
lines that BMG distributes. BMG be-
came the exclusive distributor for
RCA/Columbia’s music series late
last year.

TIHIE
ESE

by Steven Dupler

MAJ ORITY RULE: As reported in Billboard last week,
MTYV is very aware of the audience crossover going on
between the rap and heavy metal shows it airs. So, does
the channel plan to make any further programming ad-
justments based on the rap/metal-audience-share phe-
nomenon?

According to Abbey Konowitch, programming chief
at MTV, the channel will basically continue what it is
now doing, but he says it must be careful about alienat-
ing the bulk of its viewers.

“It’s very easy for us to play the things that a small
but active part of our audience loves,” says Konowitch.
“The rap and metal shows we play continue to be among
our most highly rated programs. The risk you take is
turning off the remainder of the audience while you do
that.

“Less than one-third of our audience is teenagers, but
during the times we air rap and metal shows, much
more than that figure is composed of teens. Fifty per-
cent of our overall audience tunes out when we play
metal or rap.

“Thus, we have to be very careful to compartmental-
ize these shows so that if you want it, it's available, but
it doesn't totally saturate the channel.”

WHEN SMOKEY SINGS: Showtime and Motown are
readying another installment in the occasional cable se-
ries “Motown On Showtime,” which has included such
stellar productions as the Michael Jackson Motown
special; a reunion of the Temptations and the Four
Tops; and a Marvin Gaye tribute. The new program is a
one-hour Smokey Robinson extravaganza, due this fall.

According to production staffer Konda Mason, it fea-
tures interviews with Dick Clark, Anita Baker, Luther
Vandross, and Robinson himself. Also shown is a re-
union of the Miracles, as well as old and new perfor-
mance footage. Executive producer is Motown Films
chief Suzanne de Passe; supervising producers are Su-
zanne Coston and Burl Hechtman. Hamilton Cloud
produced the special, and BET’s Belma Johnson wrote
the show.

COMINGS & GOINGS: Jay Freedman, the former Po-
lyGram regional promo person recently relocated to
New York by Epic Records to take on video promotion
duties for the label, has departed that post after barely
three months in the saddle. No word on where he may
be headed.

No replacement is being sought for Freedman; for-

mer Epic national video promotion director Steve Back-
er, who was upped several months ago to national direc-
tor, top 40 promotion, will step back in to handle MTV
and VH-1 while retaining his radio duties, while promo-
tion responsibilities for all other outlets will be handled
by Laurie Nocerito (recently elevated to manager, vid-
eo promotion). In typically unruffled fashion, Backer
says both moves are “unequivocally positive.”

JUNE WAS A solid month for gold and platinum music
video certifications, according to the Recording Indus-
try Assn. of America. MCA Home Video racked up two
platinum awards for a pair of Doors longform tapes—
“Live At The Hollywood Bow!” and “Dance On Fire”—
as well as gold certification for “Dance On Fire.” CBS
Music Video Enterprises mined both gold and platinum
with Neil Diamond’s “Greatest Hits Live,” and gold for
the “Home Concert” package on Gloria Estefan & Mi-
ami Sound Machine. Finally, PolyGram Music Video
saw its Rush longform, “A Show Of Hands,” achieve
both gold and platinum status.

ACCORDING TO New York-based video club pool Te-
legenics, the 10 hottest dance clips across the U.S. (as
rated by its subscribers) are as follows: Madonna, “Ex- |
press Yourself”; Karyn White, “Secret Rendezvous”;
Inner City, “Ain’t Nobody Better”; Donna Summer,
“This Time I Know It's For Real”’; Diana Ross, ‘“Wor-
kin’ Overtime” (12-inch mix); Neneh Cherry, “Buffalo
Stance”; Jody Watley, “Real Love” (12-inch mix); Paula
Abdul, “Forever Your Girl”; Fine Young Cannibals,
“Good Thing”’; and Was (Not Was), “Anything Can
Happen” (house mix).

WELI;DEFINED JAZZ: Pacesetting jazz record pro-
ducer Creed Taylor recently wrapped a 9%0-minute high-
definition video project featuring trumpeter Dizzy Gil-
lespie. The video was shot with three Sony hi-def cam-
eras at Van Gelder Studios in Englewood Cliffs, N.J.,
and also features a 24-track digital audio soundtrack.
Other musicians spotlighted in the production are Tito
Puente, Phil Woods, Art Farmer, Bob Berg, John Sco-
field, Airto, Flora Purim, and Benny Golson.
Postproduction will be handled by hi-def expert Rebo
Studios in New York. According to a spokesman for
Taylor, the film will air in high-definition, via direct sat-
ellite broadeast in Japan. It will also be converted to a
variety of video and audio configurations for home sale,
including laserdisk, VHS, DAT, and chrome cassette.

’

VETTE HAPPY: A VH-1 promotion that kicks off
Aug. 12 will offer one viewer the chance to win 36 mint-
condition Corvettes, ranging from a 1953 model (when
the coupe was introduced) to a 1989. The contest is tied
into the Beach Boys’ single, “Still Cruisin’,” set for re-
lease Monday (17). According to one source, an anony-
mous Japanese collector caught wind of the promotion
early, and has issued an offer of $1 million cash to any-
one who wins the cars and wishes to sell them as a set.
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o “CLIP LIST.

A SAMPLING OF PLAYLISTS AT

Lists do not include videos in
recurrent or oldies rotation.

NATIONAL VIDEO MUSIC QUTLETS.

b

TELEVIRION

Continuous programming
1775 Broadway, New York, NY 10019

VHi

VIDEQ HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

ADDS

Paula Abdul, Cold Hearted

Bang Tango, No One like You

The Bodeans, You Don't Get Much

Edie Brickell & New Bohemians, Love Like We Do
Boris Grebenshikov, Radio Silence

Run-DMC, Ghostbusters Rap

"Weird" Al Yankovic, UHF

Harry Connick, Jr., It Had To Be You
Howard Jones, The Prisoner
Richard Marx, Right There Waiting
Jimmy Buffett, Take Another Road
Joe Sample, U-Turn

Black Entertainment Television

14 hours daily
1899 9th St. NE, Washington, DC 20018

ADDS

FIVE STAR VIDEO

BUZZ BIN

Pixies, Here Comes Your Man
Public Image Ltd., Disappointed
XTC, King For A Day

Edie Brickell/New Bohemians, Love Like We Do
Gloria Estefan, Don't Wanna Lose You

Chris Isaak, Don't Make Me Dream About You
Van Morrison, Haven't | Told You Lately

Bonnie Raitt, Love Letter

Sout |l Soul, Keep On Movin'

Andreas Vollenweider, Dancing With The Lion

Eddie Murphy, Put Your Mouth On Me
Guy, My Fantasy

Joe Sample, U-Turn

Labi Siffre, Nothing's Gonna Change
Run-DMC, Ghostbusters Rap

Atension, Crazy 'Bout Her

New Kids On The Block, Hangin' Tough
The D.O.C., It's Funky Enough

HEAVY

SNEAK PREVIEW

HEAVY

Beastie Boys, Hey Ladies
Bon Jovi, Lay Your Hands On Me
Don Henley, The End Of Innocence

HEAVY

Paula Abdul, Forever Your Girl
Bobby Brown, On Our Own

Expose, What You Don't Know

Peter Gabriel, In Your Eyes

Great White, Once Bitten Twice Shy
Madonna, Express Yourself

Martika, Toy Soldiers

Richard Marx, Satisfied

Milli Vanilli, Baby Don't Forget My Number
Stevie Nicks, Rooms On Fire

The Sandmen, House In The Country
Prince, Batdance

Real Life, Send Me An Angel ‘89
Rod Stewart, Crazy About Her
Warrant, Down Boys

Winger, Headed For A Heartbreak

Michael Bolton, Soul Provider

The Doobie Brothers, The Doctor

Fine Young Cannibals, Good Thing
Grayson Hugh, Talk It Over

Love And Rockets, So Alive

Madonna, Express Yourself

Paul McCartney, My Brave Face

John Cougar Mellencamp, Jackie Brown
Bette Midler, Under The Boardwalk
Roxette, Dressed For Success

Simply Red, If You Don't Know Me By Now
Rod Stewart, Crazy About Her

Donna Summer, This Time | Know It's For Real

Chuckii Booker, Turned Away

Surface, Shower Me With Your Love

Karyn White, Secret Rendezvous

Soul Il Soul, Keep On Movin’

Bobby Brown, On Our Own

Vesta, Congratulations

LeVert, Gotta Get The Money

Prince, Batdance

Stephanie Mills, Something In The Way You. . .
Al Green, As Long As We're Together

David Peaston, Two Wrongs Don't Make It Right
Heavy D And The Boyz, We Got Our Own Thang
New Edition, N.E. Heartbreak

MEDIUM

MEDIUM

ACTIVE

Anderson, Bruford, Wakeman/Howe, Brother Of Mine

Bad English, Forget Me Not

The Cult, Fire Woman

The Doobie Brothers, The Doctor

Indigo Girls, Closer To Fine

Howard Jones, The Prisoner

L.L. Coal J, I'm That Type Ot Guy

Living Colour, Open Letter (To A Landlord)
Love And Rockets, So Alive

John Cougar Mellencamp, Jackie Brown
Queensryche, | Don't Believe in Love
Roxette, Dressed For Success

Simply Red, If You Don't Know Me By Now
Skid Row, 18 And Life

Billy Squirer, Don't Say You Love Me
10,000 Maniacs, Trouble Me

Pete Townshend, A Friend Is A Friend
Jody Watley W/Eric B., Friends

White Lion, Little Fighter

10,000 Maniacs, Trouble Me

Bee Gees, One

Dion, And The Night Stood Still

Tim Finn, How'm | Gonna Sleep

Jeff Healey Band, Angel Eyes

Indigo Girls, Closer To Fine

Donny Osmond, Sacred Emotion

Chris Rea, On The Beach

Swing Out Sister, Waiting Game

Various Artists, Greenpeace Music Video

THE
ALl
NEW

GUI0E

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

CORD

James Ingram, It's Real

The System, Midnight Special

Kool Moe Dee, They Want Money

The Jacksons, Nothin' (That Compares 2 U)
10d8B, Second That Emotion

Robert Paimer, Tell Me I'm Not Dreaming
Vanessa Williams, Darlin’ |

Third World, Forbidden Love

Guy, Spend The Night

Sharon Bryant, Let Go

Tone Loc, | Got It Goin' On

L.L. Cool J, 'm That Type Of Guy

Gladys Knight, Licence To Kill

CURRENT

10 hours daily
1000 Louisiana Ave., Houston, TX 77002

MEDIUM

Badlands, Dreams In The Dark

Adrian Belew, Oh Daddy!

The Call, Let The Day Begin

Dangerous Toys, Teasin' Pleas'n

The Fabulous Thunderbirds, Knock Yourself Out
Debbie Gibson, No More Rhyme

The Jacksons, Nothin' (That Compares 2 U}
King Swamp, Is This Love?

Atension, Crazy 'Bout Her

Henry Lee Summer, Hey Baby

U2, All | Want Is You

Wire, Eardrum Buzz

BREAKOUTS

Dead Or Alive, Come Home With Me Baby
Tangier, On The Line

Texas, | Don't Want A Lover

Stevie Ray Vaughan/Double Trouble, Crossfire
Karyn White, Secret Rendezvous

House Of Freaks, Sun Gone Down

24-7 Spyz, Jungle Boogie

Doro, Whiter Shade Of Pate

Lita Ford/Ozzy Osbourne, Close My Eyes Forever
Kix, Don't Close Your Eyes

Stage Dolls, Love Cries

Nitro, Frieght Train

Debbie Gibson, No More Rhyme

Gloria Estefan, Don't Wanna Lose You
The Outfield, My Paradise

Simply Red, If You Don't Know Me By Now
Michael Damian, Cover Of Love

Fine Young Cannibais, Good Thing

Eddie Money, Let Me In

Roxette, Dressed For Success

Robben Ford, Born Under A Bad Sign
Aleese Simmons, | Want it

Debbie Alien, Special Look

Sweet Sensation, Hooked On You

Phoebe Snow, Something Real

Gladys Knight, Licence To Kill

Stephanie Mills, Something In The Way You. . .

ADDS

Kix, Don't Close Your Eyes

Robert Palmer, Tell Me 'm Not Dreaming
Gloria Estefan, Don't Wanna Lose You
Debbie Gibson, No Mare Rhyme

POWER

€ITNN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

O NN

\\\\\\ ”

14 hours weekly
6311 Romaine St., Los Angeles, CA 90038

Martika, Toy Soldiers

Madonna, Express Yourself

Milli Vanilli, Baby Don't Forget My Number
Expose, What You Don't Know

The Doobie Brothers, The Doctor

Warrant, Down Boys

Fine Young Cannibals, Good Thing

Simply Red, If You Don't Know Me By Now
Donna Summer, This Time | Know It's For Real
Richard Marx, Satisfied

Prince, Batdance

Dino, | Like It

Neneh Cherry, Buffalo Stance

New Kids On The Block, I'll Be Loving You (Forever)

ADDS

CURRENT

Dolly Parton, Why'd You Come In Here Lookin’'. . .
Baillie And The Boys, Wish | Had A Heart Of Stone
Clint Black, Killin' Time

Billy Joe Royal, Love Has No Right

Reba McEntire, Cathy's Clown

Tanya Tucker, Daddy And Home

The Wagoneers, Sit A Little Closer

Lorrie Morgan, Dear Me

Becky Hobbs, Do You Feel The Same Way Too
Canyon, Hot Nights

Skip Ewing, Gospel According To Luke

Shelby Lynne, The Hurtin' Side

The Lonesome Strangers, Just Can't Cry No More
Kathy Mattea, Come From The Heart

Kenny Rogers, Planet Texas

Shenandoah, Sunday In The South

Buck Owens/Ringo Starr, Act Naturally

J.C. Crowley, Beneath The Texas Moon

Lyle Lovett, Nobody Knows Me

Lacy J. Dalton, I'm A Survivor

The Graces, Lay Down Your Arms
Chuckii Booker, Turned Away

New Kids On The Block, Hangin' Tough
Boris Grebenshikov, Radio Sitence
Lisa Lisa & Cult Jam, Just Git It Together
Junkyard, Hollywood

Jody Watley W/Eric B., Friends

Hubert Kuh, Machine Gun

Bon Jovi, Lay Your Hands On Me

King Swamp, Is This Love?

James ingram, it's Real

G

Country Music Telonision

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

Keith Whitley, I'm No Stranger To The Rain

Dolly Parton, Why'd You Come In Here Lookin'. . .
Billy Joe Royal, Love Has No Right

Clint Black, Killin’ Time

Shenandoah, Sunday in The South

Michael Martin Murphey, Never Givin' Up On Love

Milli Vanilli, Baby Don't Forget My Number
Expose, What You Don't Know

Great White, Once Bitten Twice Shy

The Doobie Brothers, The Doctor
Martika, Toy Soldiers

Simply Red, If You Don't Know Me By Now
Roxette, Dressed For Success

Fine Young Cannibals, Good Thing

Dino, | Like It

Bobby Brown, On Our Own

Love And Rockets, So Alive

Rod Stewart, Crazy About Her

Prince, Batdance

Madonna, Express Yourself

The Wagoneers, Sit A Little Cioser

Randy Travis, Promises

Kenny Rogers, Planet Texas

Reba McEntire, Cathy's Clown

New Grass Revival, Callin’ Baton Rouge
Nitty Gritty Dirt Band, Will The Circle Be Unbroken. . .
Ronnie Milsap, Houston Solution

Lorrie Morgan, Dear Me

Oak Ridge Boys, Beyond Those Years
Highway 101, Honky Tonk Heart
Southern Pacific, Any Way The Wind Blows
Clint Black, A Better Man

Kathy Mattea, Come From The Heart

Buck Owens/Ringo Starr, Act Naturally

ROCKAMERICA

PROVIDING THE BEST
AND BRIGHTEST STARS
OF THE MUSIC VIDEO
WORLD EACH MONTH

URBAN
DANCE
COUNTRY

PROGRESSIVE
MAINSTREAM

LATIN

TOP 40

) CHILDRENS NETWORK |

FOR NIGHTCLUBS, BARS, RESTAURANTS,
AND RETAIL OUTLETS

NEW YORK CITY 212 475 5791

CHANGING