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Blockbuster Sets Plans To

Sell, Rent Videodisks
See page 7

Do Cassette Singles Cut

Into Album Sales?
See page 7

Senate Expected To

Approve FCC Nominees
See page 7
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Sell-Thru Up, Prices Down,
Billhoard Retail Poll Shows

BY JIM McCULLAUGH

LOS ANGELES Sell-through ap-
pears to be up significantly in video
specialty and music/video combo
chains, according to a nationwide poll
conducted by Billboard.

In addition, feature films are un-
questionably the top sell-through
genre, and price points between $15
and $20 are dominant in the sell-
through market.

Increased sales, say an overwhelm-
ing majority of dealers, stem directly
from recent reductions in sell-
through prices. The majority of re-
spondents also believe that sales of
feature film product would rise much
further if all titles were eventually
repriced to the $14.99 range after
their rental runs.

GD-Box Dispute
Begets Ganada
Dealer Assn.

BY KIRK LaPOINTE

OTTAWA Leading retailers and
rackjobbers have agreed to form the
first-ever Canadian trade group,
promising to fight label plans to dis-
continue CD long-box packaging and
to examine ways to work with the
U.S.-based National Assn. of Record-
ing Merchandisers.

A meeting is expected to be held in
mid-August in Toronto to formally
establish the organization, tentative-
ly called the Retail Music Assn. of
Canada. At that time, a “mission
statement” will be produced.

Already, however, the fledgling or-
ganization has served notice it in-
tends to be active. Its founding mem-

(Continued on page 79)

A total of 27 retail operations rep-
resenting 1,914 stores were included
in the survey. The data, however, re-
flects input from the Waldenbooks
chain, which accounts for about 1,200
of those store fronts, and Camelot
Entertainment, which numbers 345
units.

(Continued on page 10)

NMPA Says Home Taping Royalty Is The Answer

Publishers Assail DAT Agreement

BY KEN TERRY

NEW YORK Only a few days after
the consumer electronics and record-
ing industries announced their long-
awaited agreement on digital audio-
tape, the National Music Publishers’
Assn. and its licensing subsidiary, the
Harry Fox Agency, vigorously as-

sailed the pact, claiming that it does
not sufficiently protect copyright
holders from home taping and piracy
and does not provide for a compensa-
tory levy.

The BMG label group has also de-
nounced the agreement, but it is the
only major record company to oppose
it (see story, page 85).

It’s A Soft Summer On Goncert Trail

BY BRUCE HARING

NEW YORK Although the big dis-
asters that marked last year’s prime
touring season are absent, this sum-
mer’s concert business is mediocre in
most markets, according to a survey
of regional promoters.

“WITCHBOARD" took vdeo by storm! Now Kevin Tenney,
*Nriter/Director of *WITCHBOARD'' shows us his latest stuff
with “WITCHTRAP”, staTing America's sweetheart, Linnea
Quigley. Just as “WITCHBOARD" rapidly rode up the rental
charts, “WITCHTRAP" ig a sure thing to follow suit—it’s in the

cards. From Magnum Ensertainment.

The Who and the Grateful Dead
have been the big moneymakers of
the season, playing to sold-out stadi-
ums across the country. Other win-
ners include Metallica, Neil Diamond,
the Beach Boys/Chicago pairing, and
the triple bill of New Order, Public
Image Ltd., and the Sugarcubes.

ADVERTISEMENTS

On the down side, concerts by Bon
Jovi, Jackson Browne, the Doobie
Brothers, and Jody Watley are re-
portedly doing slack business in
many areas of the country.

Many promoters note that even the
profitable amphitheater shows are

(Continued on page 79)

TANGIER is the first signing and ““ON THE LINE" $°RCD 2730)
is the first single—already Top 10 at album radio, a1d now
breaking at Top 40. Don’t miss Tangier on tour witt Cinderella
starting August 18th and running through the fall. FOUR WINDS
(91251) is the first album, produced by Andy Johns On Atco

Compact Discs, Cassettes and Records. Division o~ Atlantic

Recording Corporation.

Both the Recording Industry Assn.
of America and the Electronics In-
dustries Assn. have already ap-
proached Congress with proposals
that would legislatively mandate the
technical safeguards spelled out in
the DAT pact. While it is not certain
that the music publishers’ opposition
will derail this effort, Ralph Peer II,
head of the Peer-Southern Organiza-
tion, noted in an open letter to label
branch managers, “It seems to me
improbable that the required national
legislation will be easily achieved.”

In a letter to the trade released
July 31, the NMPA used stronger
language: “NMPA and HFA constit-
uents—music copyright owners and
administrators, and the songwriters
they represent—have an enormous

(Continued on page 85)

Island To P’Gram
For A Reported
$300 Million

BY MIKE HENNESSEY

LONDON In the face of fierce com-
petition from the other multination-
als, PolyGram has planted its corpo-
rate flag on the music industry’s
most sought-after Island.

At a press conference at the com-
pany’s headquarters here Aug. 1, Po-
lyGram president David Fine an-
nounced the acquisition of Island Rec-
ords, Island Music Publishing, and Is-
land Visual Arts, but declined to indi-
cate the price tag.

Although sources say PolyGram
paid at least $300 million for the Is-
land group, Island Entertainment
head Chris Blackwell last week
termed the $300 million figure “ridic-

(Continued on page 87)
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VOLUME 101 NO. 32 AUGUST 12, 1989
PRE-VSDA READING: VID INDUSTRY NEWS

As the industry gathers in Las Vegas for the Video Software Dealers’
Assn. meet, Billboard offers a roundup of related information. Bruce Har-
ing has news on the state of video franchising and a list of vital statistics
on major franchises (page 49). Geoff Mayfield reports on the VSDA
board-of-directors election (page 8). And Jim Bessman profiles Peter
Balner, the Billboard/Time home video “Man Of The Year” (page 48A).

MORE FROM THE NEW MUSIC SEMINAR
Billboard’s coverage of the recent New Music Seminar in New York con-
tinues this week with reports on sampling (page 24), sexism (page 30),
Soviet music (page 30), and independent labels (page 30)

MELLENCAMP: A RELUCTANT ‘POP SINGER’

John Cougar Mellencamp discusses his album, his frustrations, and his
plans in a frank interview with Gary Graff. Page 31

BACH TALK: CEMA PREZ TACKLES ISSUES

Russ Bach, president of CEMA, called for a more retail-sensitive ap-
proach to possibly offensive lyrics and album artwork in his address to
the National Record Mart management team July 21 in Pennsylvania.
Geoff Mayfield reports. Page 60

o VSDA CONVENTION PREVIEW Follows Page 48

MUSIC

72 Album & Singles Reviews &2 International

24 Black 39 Jazz/Blue Notes
32 Boxscore 40 Latin Notas
70 Canada 78 Lifelines

9 Chartbeat 78 Market Action
4} Classical/Keeping Score 58 Music Video
55 Clip List 20 Power Playlists
13 Commentary 59 Pro Audio/Video
35 Country 14 Radio
239 Dance Trax 60 Retailing

3 Executive Turntable 62 Retall Track
33 Gospel Lectern 27 Rossi’s Rhythm Section

63 Grass Route 31 Talent
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B8 Inside Track
VIDEO

44 Backiot Beat 48A Store Monitor

46 Box Office 50 vVideocassette Rentals
48A Coming Soon 42 Videocassette Sales

44 Health And Fitness 41 Top Videodisks

41 Home Video 48 Video Retailing

52 Top Kid Video
MUSIC CHARTS

Top Albums Hot Singles

22 Black 18 Adult Contemporary

62 Compact Disks 26 Black

38 Country 27 Black Singles Action

71 Hits of the World 36 Country

41 Latin 37 Country Singles Action

18 Modern Rock Tracks 79 Crossover 30

64 New Age 28 Dance

80 Pop 71 Hits of the World

189 Rock Tracks 25 Rap

39 spiritual 74 Hot 100

76 Hot 100 Singles Action

CLASSIFIED ACTIONMART Page 66
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Labels Considering Price Hikes To Combat Effect

Do Tape Singles Steal Album Sales?

This story was prepared by Ken
Terry in New York and Chris Mor-
ris in Los Angeles.

NEW YORK Are the booming sales
of cassette singles cutting into cas-
sette album sales? No one has any
hard data to prove it, but some major
labels suspect that they are.

Partly in response to this concern,
PolyGram is considering a hike in its
list price on cassette singles from
$2.49 to $2.99, and other majors are
said to be testing retail waters on a
price increase. In addition, EMI and
WEA are conducting market surveys
to determine whether or not cassette
singles—which are barely profitable

BY BILL HOLLAND

WASHINGTON The U.S. Senate,
in the last hours of session before
the August recess, was poised to
approve the nomination of Presi-
dent Bush’s moderate choices for
the Federal Communications Com-
mission, including new chairman
Alfred Sikes.

Insiders expect few major
changes in FCC direction if the cur-
rent nominees are confirmed al-
though Sikes has said he will make
a point to patch up strained rela-
tions with Congress.

Successful Capitol Hill lobbying
from the religious right also makes
it almost certain that the Sikes-led
commission will have to pay closer

Senate Gnills FCG Nominees,
Expected To OK Choices

attention to complaints about inde-
cent programming on radio and TV,
although what action the new chair-
man—known in broadcast circles as
a pragmatist—may take is still un-
known.

The Senate Commerce Commit-
tee approved the FCC nominations
Aug. 1 by a vote of 15 to 2. During
the preceding hearing, several leg-
islators made it clear to the nomi-
nees that they want a firm hand
when it comes to indecent and vio-
lent programming on the radio and
TV, and are fed up with the free-
market deregulation philosophy
that has guided FCC policies for the
last eight years under outgoing
chairman Dennis Patrick and

(Continued on page 86)

or money-losers for labels—are, in
fact, detracting from cassette album
sales, their meat and potatoes.

Ira Derfler, VP of sales for EMI
Records, says, “I believe the cassette
single is taking away from cassette
sales, and so do a lot of retailers.”

Derfler’s point is supported by Cin-
dy Barr, director of purchasing for
the 45-store, Miami-based Spec’s
chain. ‘‘Recently, cassette sales
haven’t risen in proportion to other
configurations,” she notes, “and
we're thinking it's possible that cas-
sette singles sales have cut into that
business.”

As a result, she says, Spec’s has
stopped offering “three for $6” cas-
sette singles sales in its mall loca-
tions.

A number of other retailers, how-
ever, express the opposite view. “I
just don’t see it happening,” says
Steve Marmaduke, VP of purchasing
for 117-store Hastings Books & Mu-
sic/Western Merchandisers in Ama-
rillo, Texas. “I don’t see singles on
cassette eroding albums on cassette
at all.”

Similar comments are heard from
executives at Sound Warehouse, Dal-
las; Tower Records, Sacramento,
Calif.; Music Plus, Los Angeles; and
Rose Records, Chicago.

Other chain execs, including those
from The Musicland Group, Minne-
apolis, The Record Bar, Durham,
N.C., Record World, Roslyn, N.Y.,

(Continued on page 87)

Blockhuster Renting, Selling Videodisks

Move Stirs Retail Fears Of Rising Software Prices

BY EARL PAIGE

LOS ANGELES Blockbuster Enter-
tainment, the largest U.S. video retail
chain, is beginning to sell and rent la-
ser videodisks aggressively, stirring
fears among rival chains that the
slowly developing format will shift
from sales-only to rental.

Blockbuster is the first major re-
tailer to move strongly into rental of
laserdisks. Its competitors worry
that if this strategy catches on, sup-
pliers will raise the wholesale price of
the videodisks, now list-priced as low
as $24.95.

Suppliers currently favor sales of
videodisks and frown on rental. At
Laserdisc Corp. of America, the Pio-
neer subsidiary that is one of two
U.S. distributors of videodisks, Rick
Bueler, director of sales, contends
that the laserdisk market is geared
toward sales and predicts that Block-
buster will ultimately find sales out-
performing rental.

“What we're seeing so far is that

sales run 40% ahead [in units]. In one
week [Blockbuster} sold 142 and rent-
ed 62,” says Bueler of activity in the
corporate test store near Blockbust-
er’s Fort Lauderdale, Fla., headquar-
ters. “We knew in front that if we
were to convince Blockbuster to en-
ter the market, it would have to in-
clude rental, especially with the rent-
al-oriented clientele they have.”
Blockbuster plans to add laser-
disks for sale and rental in five more
Florida stores within 45 days and in
New York and Long Island, N.Y.
units after that, says Ron Castell, se-

also explore laserdisk sections in Dal-
las, Chicago, San Francisco, and here,
he adds.

The giant web, with 790 stores in
42 states, Canada, and the U.K.,
plans to stock 1,200 disks for sale and
the same amount for rental. The rent-
al fee will be the same as for video
cassettes: $3 for three evenings.

Throughout the U.S., a number of
small retail operations have rented vid-
eodisks for some time, but have not
had the market impact that Block-
buster is expected to have.

Among retailers concerned that
rental will push prices up is a Block-
buster franchisee firm, New Jersey
Blockbuster, where Frank Slugaski,
VP, says rental “could affect the
price point.” The 12-store chain is
testing sell-through in two stores, but
has no plans to institute rentals.
“We’ll have to see if there’s demand
for rental.”

Also cautious is Tower Records/
Tower Video, according to Jennifer
Birner, VP of video operations. “[The

(Continued on page 78)

LOS ANGELES Holy sell-through
bombshell?

Will Warner Home Video drop a
$19.95 or $24.95 “Batman”—only
the 10th film in motion picture his-
tory to surpass $200 million in U.S.
and Canadian box office grosses—
into the Christmas selling season?

The company is mum, but such
an announcement would be no joke
at Warner Home Video’s Wednes-
day (9) luncheon during the Video
Software Dealers’ Assn. conven-
tion, Aug. 6-9 in Las Vegas.

Several independent video whole-
salers confirm that the studio has
quietly asked them how many units
they might be able to move at those
hypothetical price points. A Warner

‘Batman’ Gould Wing Into 4
Vid Stores By Christmas

that the scenario has been dis-
cussed.

“They would have to start talk-
ing about it immediately to the
trade if they are going to release it.
Releasing it now, however, in my
opinion, is a mistake. That film still
has a lot of theatrical legs, and the
video could very well cannibalize
theatrical grosses. I think it can be
a $275 million film easily,” says one
executive at a rival home video com-
pany.

He also claims that there are al-
ready ‘“some pretty potent sell-
through titles on the way and there
would unquestionably be a canni-
balization effect on home video as
well. They won’t get their full pop

Zeeb Road, Ann Arbor, Mich. 48106. Subscriber Services and Information: Bilboard P.O. Box 2071 nior VP programming, communica- spokesperson would only confirm (Continued on page 87)
Mahopac, NY 105412071, 914-628-7771 tions, and development. The firm will
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Blockhuster Up In 2nd Quarter
But Wall St. Doubts Still Rock Stocks

BY DON JEFFREY

NEW YORK Blockbuster Enter-
tainment Corp., expanding rapidly by
opening about one new store every
day, has reported big gains in both
sales and profits. But Wall Street’s
lingering doubts about the company
continue to buffet its volatile stock.

For the second quarter, which end-
ed June 30, Blockbuster’s net profit
soared to $8 million—more than dou-
ble last year’s figure—as revenue
shot up 111% to $74 million. For the
six-month period, net profit and reve-
nue both went up more than 140%, to
$14.5 million and $138 million, respec-
tively.

Securities analysts said the results
were what they expected. Blockbust-
er reported earnings per share of 12
cents for the second quarter, up from
6 cents in the same period last year.

Despite the strong numbers, how-
ever, Blockbuster’s stock continues
to be subject to wide swings. In the
two-week period from July 18
through Aug. 1—during which its
positive second-quarter results were
released—the company’s shares,
which are traded on the New York
Stock Exchange, lost 15% of their val-
ue, falling from $16.375 to $13.875
each. The 52-week price range is
$7.75-$18.25.

Gary Jacobson, analyst with Kid-
der, Peabody, said second-quarter re-
sults were “right on target.” But he
said controversy over the company

as “still lingering.”

In May, the Fort Lauderdale, Fla.-
based video retailer was the center of
a storm on Wall Street after the secu-
rities firm Bear, Stearns released a
report that criticized Blockbuster’s
accounting practices, charging that
its method of depreciating assets in-
flated earnings. The stock immediate-
ly fell, but then rallied after the com-
pany undertook an effective public

relations campaign.

Despite that effort, Jacobson said,
“I think there’s a cloud that will grad-
ually disperse over the remainder of
the year.”

However, analyst Miriam Meglan
of Johnson, Rice said that “too much
emphasis was placed on” the account-
ing report. She added, “The fact re-

(Continued on page 10)

’ BY GEOFF MAYFIELD

who each run five stores or less
grabbed the available seats on the
Video Software Dealers’ Assn.
board in the trade group’s recently
concluded mail-ballot election,

Atlarge candidate Jim Salzer,
president of Ventura, Calif., store
Salzer’s Video, was successful in
his re-election bid, retaining a spot
on the 15member board.

The new additions to the board, in
alphabetical order, are Bill Ach-
eson, president of four-store Bill's
Video, based in Winnipeg, Manito-
ba; Jane DeMasse, owner of Exe-
ter, N.H., store Video Place; Ken
Dorrance, president of three-store

Smaller Retailers Nab
V.S'DA Board Positions

~ Calif,; and Tom Keenan, president
NEW YORK Five video retailers

~out two years of an unexpired term,

Vldeo Station, based in Alameda,

of two Everybody’s Records, Tapes
& Video stores, based in Portland,
Ore. (For more election coverage,
see Store Monitor, page 48A).

All but Dorrance, who is filling

will have three-year terms.

Of the five, DeMasse and Dor-
rance were the only ones who were
on the slate chosen by VSDA’s
Nominating Committee (Billboard,
April 15).

The three losing candidates all
hail from the Southeast. Incumbent
Steven Rosenburg, president of At-
lanta-area web Premiere Video, and
Ed Chamblee, president of Mobile,

(Continued on page 84)

Nation’s Largest Retailer Scoops Up 34 Midwest Locations

Musicland Group Buys Out Yorktown Chain

BY GEOFF MAYFIELD

NEW YORK The Musicland Group,
already the music industry’s largest
retail chain, has scooped up the 34
Midwest locations of Yorktown Mu-
sic Shop Inc. Musicland now boasts a
whopping 740 stores.

Yorktown's purchase price was not
disclosed. In buying the company,
Minneapolis-based Musicland as-
sumes its assets and debts. Not in-
cluded in the sale, however, is York-

town’s 25,500-square-foot office and
warehouse facility in the Chicago
suburb of Schaumburg, Ill. That
building will be sold at a later date.

The deal, announced Aug. 1, had
long been anticipated. A purchase
agreement was signed within 30 days
prior to the announcement. On July
27, 836 Musicland field management
staffers were briefed on the York-
town buyout and the coming transi-
tion.

Yorktown chairman and CEO Bob

LONDON Paul Conroy is leaving
his post as managing director of the
U.S. division of WEA Records U.K.
to join Chrysalis Aug. 14 as presi-
dent of Chrysalis Records Interna-
tional, reporting directly to chair-
man Chris Wright.

He succeeds Doug D’Arcy, a
founding member of Chrysalis 21
years ago. D’Arcy’s future plans
are understood to include setting up
his own label, possibly within the
aegis of Chrysalis.

Conroy, a 20-year veteran of the
record business, began as an artist
manager and went on to Charisma
and Stiff Records before joining
WEA seven years ago.

Comments Wright: “The arrival
of Paul Conroy at Chrysalis marks

Conroy Leaving WEA For
Chrysalis Int’l Presidency

the last and most important step in
the restructuring and regeneration
of the label, which has been evolv-
ing during the last few months and
in the wake of the announcement of
the joint venture with EMI, which
started in early July.”

Wright adds that Conroy’s repu-
tation as “a brilliant creative record
executive” and ‘‘a music person
through and through” makes for a
dynamic partnership.

Conroy will be responsible for
Chrysalis Records activities outside
the U.S. and Canada, where his
counterpart is executive VP and
CEO Joe Kiener.

He sees his new role as “a really
exciting challenge” entailing even
harder work. NIGEL HUNTER

Kennedy—one of three partners who
owned the venture—says the sale of
his Midwest company frees him to
build his 3!/,-year-old J.R.’s Music
Shop of Hawaii. He notes that his de-
sire to pursue growth in Hawalii,
where he now has seven stores and
plans to expand to 12 by year’s end,
prompted him to put Yorktown on
the block.

Yorktown’s mainland stores have
operated under three names—J.R.’s
Music Shop, Oranges Records &
Tapes, and Y.E.S.—in four states. Of
the 34 current units, 13 are in Wiscon-
sin, two are in Michigan, and one is in
Indiana, with the balance located in
Illinois. Not counting the Hawaiian
units, Yorktown began the year with
36 stores, but two of those have been
closed since March.

Keith Benson, Musicland’s chief fi-
nancial officer, says that most of the
acquired stores will be converted to

_ either Musicland or Sam Goody lo-

gos, but the company is also leaning
toward retaining the J.R.’s name in
some situations. Of the Minneapolis
giant’s two logos, Musicland is the
one most frequently seen in the mar-
kets where Yorktown had stores.
Benson says that the Y.E.S. banner
will definitely be canned, and that the
Oranges name will probably also be
phased out over time.

Benson adds that eight or nine of
the locations are in malls where Music-
land already has a store. He antici-
pates that in several of those situa-
tions, the Sam Goody logo will be
used on the acquired stores.

It appears that most, if not all, of

(Continued on page 84)

Convention-al Wisdom. Chrysalis Records held a three-day convention in New
York during the New Music Seminar that included marketing and promotion
presentations, as well as previews of new material from Kevin Paige, World
Party, the Blue Aeroplanes, Tony Stone, Boo Hewerdine & Darden Smith,
Slaughter, Sonia, the Angels, and the Sea Hags, who performed at CBGB.
Pictured, from left, are the Sea Hags' Chris Schlosshardt and Adam Maples; Joe
Kiener, executive VP, Chrysalis PLC; the Sea Hags’ Frank Wilsey; Chris Wright,
chairman, Chrysalis; the Sea Hags' Ron Yocum; Mike Bone, president,
Chrysalis; and Jeff Aldrich, senior VP, Chrysalis International.

EXECUTIVE TURNTABLE

RECORD COMPANIES. BMG Music International in New York makes the following
appointments: Chris Stone, VP, A&R/marketing, Europe; Nancy Farbman,
director, international artist development and publicity; Lori Piteo, interna-
tional product manager; Valerie Jack, manager, international A&R/market-
ing; and Carol Tatarian, international press officer. Stone was senior director
of international A&R/marketing, Europe; Farbman was director of artist rela-
tions; Piteo was administrator of international product management; Jack was
coordinator of A&R marketing; and Tatarian was an assistant in publicity, all
for the label.

STONE HEATHERLY KAHANEK KIRKSEY
Bob Heatherly and Elroy Kahanek are named national promotion directors
for Atlantic Records in Nashville. Heatherly was with Radio & Records, and
Kahanek was an independent record promoter.
Enigma Entertainment Corp. in Los Angeles appoints John Kirksey VP,
rock promotion, Enigma Records, and promotes James Martone to executive
VP. They were, respectively, director of rock promotion for Epic Records, and

VP for Enigma.

AT

FOWLER

=
Far &
EE

SCHLOSBERG ANDERSON SHAPIRO

Ivor Schlosberg is named chief executive and chairman for The Pickwick
Group in London. He was managing director for the label.

EMI Records U.K. in London appoints Terri Anderson public relations di-
rector. She was a public relations executive for EMI Music Worldwide.

Geffen Records in New York appoints Michael Alago to the A&R depart-
ment and Frederick Traube promotion manager, Washington, D.C. region.
They were, respectively, VP of A&R for Uni Records, and national secondaries
manager for Atco Records.

SST Records in Los Angeles names Kevin Staton director, international af-
fairs. She was a VP for Mallard Management.

CBS Records Division appoints Colin Willis and David Walsh sales manag-
ers in Los Angeles and the Southeast, respectively. They were, respectively,
West Coast marketing manager for CBS Masterworks, and retail merchandis-
ing manager for the Records Division.

PUBLISHING. Ron Shapiro is promoted to senior director, media and writer/pub-
lisher relations, for BMI in Los Angeles. He was director of public relations,
West Coast, for the company.

RELATED FIELDS. Don Fowler is named executive VP and partner for booking
agency Top Billing International. He was an officer with World Class Talent.

oVIDEO PEOPLE on the move, see page 46

www americanradiohistorv com
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Cassette Still Prevails In India And South Africa
CDs Gain on LPs In Australia

In this sixth and final installment
of an international survey of
sound carriers, Billboard looks at
Australia, South Africa, and In-
dia. The series was compiled by Ni-
gel Hunter in London from re-
ports filed by Billboard correspon-
dents in the major territories.

SYDNEY, Australia During 1988,
the member companies of the Austra-
lian Record Industry Assn. (which ac-
count for 90%-95% of all records sold
in this country) posted total music

sales of 35.85 million units. Of this
figure, 47.6% were cassettes, 21%
LPs, 15.9% CDs, and 15.7% vinyl sin-
gles (7-inch and 12-inch).

In 1984, by comparison, 27.63 mil-
lion pieces of prerecorded product
were sold. At that time, the cassette
and LP were almost equal in popular-
ity, accounting for 37.8% and 36.4% of
unit sales, respectively.

Singles accounted for a particular-
ly healthy 24.3% of the pie, while the
largely unknown CD claimed a mea-
ger 1.4% share. In round terms, 1989

GN'R Have Hearty ‘Appetite’
For Platinum In July Gerts

BY PAUL GREIN

LOS ANGELES Guns N’ Roses’
“Appetite For Destruction” last
month became the third metal album
in less than two years to be certified
for sales of 8 million copies by the Re-
cording Industry Assn. of America.
It follows Bon Jovi’s pop/metal
blockbuster, “Slippery When Wet,”
which reached the 8 million mark in
August 1987, and Def Leppard’s
“Hysteria,” which advanced to the 9
million plateau in January.

Also in July, teen sensations New

Kids On The Block topped the 3 mil-
lion mark with their smash album,
“Hangin’ Tough.” Paula Abdul’s de-
but album, “Forever Your Girl,”
topped the 2 million plateau, as did
Metallica’s 1988 top 10 breakthrough,
“And Justice For All”

Also, current albums by Richard
Marx and John Cougar Mellencamp
went gold and platinum simulta-
neously, while Great White landed a
platinum album and a gold single.

Most of July's certifications were
for back catalog. Eight of the

(Continued on page 86)

Justice Dept. Fires Rudnick
Handled Pisello Tax Rap Case

BY CHRIS MORRIS

LOS ANGELES US. special attor-
ney Marvin Rudnick, who successful-
ly prosecuted the income tax evasion
case of record industry middleman
and alleged mobster Salvatore Pisello
in 1988, has been fired by the Justice
Department.

On March 30, Rudnick was sus-
pended with pay by the agency, pend-
ing a final decision to terminate him
(Billboard, April 15).

Word of Rudnick’s firing surfaced
at last week’s hearings in Washing-
ton of the House government opera-
tions committee’s subcommittee on
commerce, consumer, and monetary

affairs, which were televised on the
C-SPAN cable network. Rudnick was
called to testify about his knowledge
of alleged improprieties committed
by Ronald Saranow, the former head
of the Internal Revenue Service's
Criminal Investigation Division in
Los Angeles. In his role at the CID,
Saranow spearheaded the IRS’ music
industry payola investigations.
Under questioning by Rep. Steven
Schiff, R-N.M., Rudnick said he was
terminated after he refused his supe-
riors’ request that he leave the Jus-
tice Department. Asked if the depart-
ment gave him a reason for his firing,
Rudnick replied, “They said I was in-
(Continued on page 10)

Stones Throw A Few Curves
Into ‘Steel Wheels’ Track

BY THOM DUFFY

NEW YORK The Rolling Stones’
“Steel Wheels” tour keeps laying
new track. The latest news includes a
revised opening date in Philadelphia,
record ticket sales outside Boston,
shows added with Guns N’ Roses in
Los Angeles, and questions sur-
rounding the band’s booking in the
New York area.

The city-ordered closing of the de-
tericrated John F. Kennedy Stadium
in Philadelphia (Billboard, Aug. 5)
caused the cancellation of a Sept. 21
Stores show at the 102,000-capacity
venue. Electric Factory Concerts of
Philadelphia negotiated an agree-
ment with the producers of the
Stores tour, Concert Productions In-

ternational of Toronto, to present the
band instead for two nights at the ad-
Jacent 55,000-seat Veterans Stadium.
But mid-September scheduling
conflicts led promoters to move the
Philadelphia shows to Aug. 31 and
Sept. 1, making that city the start of
the tour and scotching plans for a
Buffalo concert Sept. 1. The promot-
er for the canceled Buffalo show,
John Scher of Metropolitan Enter-
tainment Bureau, expects to pick up
another upstate New York date in
Syracuse, N.Y,, later in the tour, as
well as possible indoor shows at Nas-
sau Coliseum on Long Island, N.Y,,
in December.
The Nassau Coliseum shows are
expected to be filmed for a pay-per-
(Continued on page 10)

will probably see sales of 16 million
cassettes, 7 million CDs, and 6 million
albums.

The CD has now overtaken vinyl
singles, and by the end of the decade
will almost certainly have unseated
the LP as the second major sound
carrier.

However, the LP is unlikely to dis-
appear here at quite the same dra-
matic rate as it did in Japan or even
the U.S. While PolyGram managing
director Michael Smellie sees it be-
coming ‘‘a curiosity, a collectors’
item,” Festival Records managing di-
rector Jim White points out that ev-
ery home in Australia has a record
player, whereas CD hardware exists
in only 12%-15% of households. He in-
sists “it is commercially unsound to
push for the demise of the [LP].”

Says EMI Australia managing di-
rector David Snell: “For us, the CD
officially overtook the LP record in
September 1988. It continues to make

e R

Warrant Officers. Columbia Records group Warrant is joined by label and
management brass to mark the gold certification of its debut album, *'Dirty
Rotten Filthy Stinking Rich.”” Shown standing, from left, are Beau Hill, producer;
Don lenner, president, Columbia; Warrant's Jani Lane and Jerry Dixon; Warrant
manager Tom Hulett, Weintraub Entertainment Group; Ron Oberman, VP, A&R,
Columbia; Warrant’s Erik Turner; and Bob Wilcox, VP, marketing, West Coast.
Shown kneeling, from left, are Warrant’s Steven Sweet and Joey Allen; and
Eddie Wenrick, Weintraub Entertainment Group.

(Continued on page 84)

HICHARD MARX lands his third consecutive No. 1
single as “Right Here Waiting” bumps Prince’s “Bat-
dance” out of the top spot on the Hot 100. Only four oth-
er male vocalists in the rock era have topped the chart
with three straight singles. Elvis Presley and Michael
Jackson each landed five No. 1 hits in a row; George
Michael had four straight in 1987-88; and Andy Gibb
scored with his first three singles in 1977-78.

Marx first topped the Hot 100 in July 1988 with “Hold
On To The Nights,” the fourth and final single from his

weeks ago with “‘Satis-
fied,” the lead-off single
from his second album.
That seven-week gap is
the shortest interval be-
tween No. 1 hits for any
act since Michael Jackson
shot to No. 1 with “Bad”
just five weeks after he

debut album. He returned

to the top spot just seven
e —
[

topped the chart with “I
Just Can’t Stop Loving
You,” a 1987 duet with Siedah Garrett.

“Right Here Waiting” rings the bell in its sixth week
on the Hot 100, matching the pace set by Madonna’s
“Like A Prayer” as the fastest-climbing No. 1 hit of the
year. The song also holds at No. 1 on the Hot Adult Con-
temporary chart for the second week.

Marx’s “Repeat Offender” album jumps to No. 3 on
the Top Pop Albums chart. Look for it to battle New
Kids On The Block’s “Hangin’ Tough” for the top spot
for the next few weeks.

With his mix of pop craftsmanship and rock texture,
the Chicago-bred singer/songwriter has been called the
new Kenny Loggins. But Loggins was never this hot.
His highest-charting solo album, “Nightwatch,” peaked
at No. 7, and his only No. 1 single, the theme from
“Footloose,” took 10 weeks to reach the top spot.

Thanks to Steve Abramson of Bayside, N.Y,, for help
with this section.

THE BEASTIE BOYS’ second album, “Paul’s Bou-
tique,” is the top new entry on the pop albums chart at
No. 42. The strong debut suggests that skeptics who
predicted that the Beasties would be discarded as a me-
dia sensation may have to eat their words.

Even though the Beasties’ debut album, “Licensed To
I11,” logged seven weeks at No. 1 in 1987, many viewed
the rap’n’metal trio as a glorified novelty act, some sug-
gesting they were unlikely to return to the top 10. But
the group—now on Capitol after bowing on Def Jam/
Columbia—appears headed in that direction: “Hey La-

by Paul Grein

No Question Marx On New No. 1 Single;
Beasties Quiet Skeptics With Solid Album |

dies,” the first single from the album, jumps to No. 57 in
its second week on the Hot 100.

FAST FACTS: Prince’s “Batman” soundtrack logs its
fourth week at No. 1 on the pop albums chart, becoming
his longest-sustaining No. 1 album since the 1984 “Pur-
ple Rain” soundtrack ... Don Henley’s “The End Of
The Innocence” jumps to No. 12, becoming the highest-
charting of his three solo albums. His last album,
“Building The Perfect Beast,” peaked at No. 13 in 1985.

Alice Cooper’s Epic de-
but, “Trash,” enters the
pop albums chart at No.
161. The godfather of
shock rock had five
straight top 10 albums in
the early to mid-'70s, but
by 1976 was being out-

shifted to MCA in 1986,
cracking the top 60 with
his “Constrictor” album.

Donny Osmond’s “Sa-
cred Emotion”—his follow-up to the No. 2 smash “Sol-
dier Of Love”—jumps to No. 20 on the Hot 100. This is
the first time Osmond has had back-to-back top 20 solo
hits since he scored in 197273 with remakes of “Why"
and “The Twelfth Of Never.”

The Bee Gees’ “One” jumps to No. 40 in its third week
on the Hot 100. It's the veteran trio’s first top 40 hit in
more than six years.

The Cure’s “Love Song” is the top new entry on the
Hot 100 at No. 58. It’s the second single from the
group’s ‘“Disintegration” album, which spent two
months in the top 20. The first single, “Fascination
Street,” peaked at No. 46 in June.

John Cougar Mellencamp’s “Jackie Brown” jumps
to No. 48 on the Hot 100, but loses its bullet. That’s the
strongest sign yet of pop radio resistance to the hit mak-
er, whose “Pop Singer” stalled at No. 15 in June.

Paul Shaffer’s “When The Radio Is On” enters the
Hot 100 at No. 97. It's the first chart hit for the hip musi-
cal director of “Late Night With David Letterman.”

WE GET LETTERS: Mike Perini of Ypsilanti, Mich.,
notes that this marks the 52nd consecutive week that
Bobby Brown has had a single in the top 40 on the Hot
100. The last act to spend one full year in the top 40 was
Genesis, which was represented for 58 straight weeks,
from June 1986 to July 1987 ... Perini adds that this is
the third week in a row that rap acts have held down the
top three slots on the Hot Black Albums chart—some-
thing that had never happened before.

grossed by Kiss. Cooper .
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Swiss Jazz Fest Lineup Ranges From Mainstream To Avant-Garde

BY NEIL TESSER

MONTREUX, Switzerland As
usual, the Swiss threw one helluva
party.

After 17 days of music-making,
the 23rd Montreux Jazz Festival
concluded July 22 with a 13-hour
marathon concert that began at
7:30 p.m. and ran into mid-morning
on the 23rd. This enormous specta-
cle featured artists as diverse as
the Modern Jazz Quartet, Lady-
smith Black Mambazo, Ray Bar-
retto, the Manhattan Transfer,
and Albert King.

The finale’s wide-ranging lineup
mirrored the festival at large. This
year, Montreux managed to en-
compass George Benson, Eddie
Palmieri, the legendary Brazilian
musician Joao Gilberto, the Blues
Brothers Band, a low-key tribute
to music industry executive/jazz
producer Nesuhi Ertegun (who
died July 15), and even the Bulgari-
an Radio/Television Women'’s
Choir—aka ‘“The Mystery Of The
Bulgarian Voices”’—under the

banner of its finely tuned eclecti-
cism.

By the close of this year’s festi-
val, an estimated 47,000-50,000
people had paid their way in dur-
ing the event’s 2'/,-week run.
Those numbers are impressive giv-
en the modest dimensions of the
main Montreux venue, a 3,600-ca-
pacity room.

This year’s standouts included
sets by Elvis Costello, Herbie Han-
cock’s new Headhunters (with sax-
ist Bill Evans and guitarist Wah-
Wah Watson), the 19-year-old sax-
ophone sensation Christopher
Hollyday, Van Morrison (with big
band), the Manhattan Transfer,
the Australian brass wizard James
Morrison, and Miles Davis, who
surprised and delighted his audi-
ence by playing a lot more trumpet
than his current norm.

In addition, the 1989 MJF fea-
tured two ‘‘singers-in-residence”
who appeared as guest artists in a
variety of contexts. Chaka Khan
offered entr’acte duets with
George Duke—revealing an unex-

BLOCKBUSTER GAINS

(Continued from page 8)

mains that the stores are doing very
well.”

In a statement accompanying the
recent earnings report, chairman H.
Wayne Huizenga said, ‘“Blockbust-
er'’s record performance was based
on increased volume of movie rentals
at existing stores and on the in-
creased number of stores in the sys-
tem.”

But analyst Fran Bernstein of Mer-
rill Lynch Capital Markets, comment-
ing on the stock’s recent perfor-
mance, said that some investors were
“disappointed about the mix of earn-
ings.” She said they expected sales at
existing stores—those that were
open during the same period last
year—to be higher.

The company would not disclose its
same-store sales, but industry
sources have estimated year-to-year
increases from 5% to “the high single
digits.”

Bernstein also noted that a Wall
Street investor service had issued a
sell recommendation on the stock,
which may have contributed to the

JUSTICE DEPT. FIRES RUDNICK

(Continued from preceding page)

subordinate.”

The Justice Department had no
comment on Rudnick’s termination.

Reached at a Long Beach, Calif,,
law office, the former prosecutor
confirmed his dismissal. “I'm disap-
pointed at the outcome,” he said. “I
don’t think it was warranted.”

Rudnick would not disclose when
his termination actually took place,
other than to say, “It just happened
recently.”

He added, “I’'m making plans to go
into private practice. Nothing is final-
ized yet.”

Rudnick’s dismissal ends a long
history of controversy regarding the
prosecutor’s conduct during the Pi-
sello trial. Before and during the pro-
ceeding, Rudnick came under fire
from attorneys for MCA Records,
which carried out several transac-
tions with Pisello that were the focal
point of the government’s tax case.
Rudnick’s repeated attempts to delin-

price decline.

During the quarter, the company
and its franchisees opened 86 stores,
according to Vans Stevenson, direc-
tor of corporate affairs. In the same
quarter last year, 32 units debuted.

The company now operates or
franchises nearly 800 stores in 42
states, Canada, and the U.K. Rough-
ly 360 are company-owned .and 440
are franchised outlets. Stevenson
said the company’s goal was 1,000
units by year’s end.

Blockbuster said that its 1988 data
were restated to reflect the acquisi-
tion of the 175-unit Major Video Corp.
chain at the beginning of this year.
Many of these stores have been con-
verted to Blockbusters.

Blockbuster is in the process of ac-
quiring its largest franchisee, the
100-store Video Superstore Master
Limited Partnership, for 8.2 million
shares of common stock. That is
worth about $132 million, based on
the price of shares on June 1, when
the definitive purchase agreement
was signed.

eate ties between MCA and Pisello in
the courtroom spurred complaints
from the label lawyers.

Rudnick also faced conflict within
the Justice Department. During the
Pisello trial, he often wrangled in the
courthouse halls with his superior,
L.A. Organized Strike Force chief
John Newcomer. A letter from acting
attorney general of the criminal divi-
sion Edward S. G. Dennis, mailed to
organized crime unit chief David
Margolis prior to Rudnick’s suspen-
sion, reportedly accused the attorney
of insubordination.

While plainly hesitant to discuss
his firing, Rudnick took evident pride
in citing the words of House subcom-
mittee chairman Doug Barnard, D-
Ga., at the Washington hearings:
“IMr. Rudnick,] I am advised . . . that
whenever they mention your name to
anyone, in response it is always that
you are a man of honesty and integri-
ty, and I compliment you.”

pected affinity for standard bal-
lads—but also enlivened the fusion
set by Duke and Stanley Clarke.
Then she popped in to jam sepa-
rately with Hancock, with Dizzy
Gillespie, and with Davis (on Mi-
chael Jackson’s ‘““‘Human Na-
ture”’).

But the real hit of this festival
was Diane Reeves, who arrived as
a virtual unknown in Europe and
departed with a year’s worth of ac-
colades. Reeves was originally
scheduled only for the Blue Note
Records 50th Anniversary night,
but she was so dynamic that festi-
val organizer Claude Nobs kept
her on, finding spots throughout
the last week in which to showcase
her full-tilt style.

Throughout that last week, the
memory of the just-departed Ne-

suhi Ertegun was almost palpable
in the festival office. Ertegun, who
had had significant creative input
at Montreux, was to have pro-
duced a record from the concert
featuring Benson, Gillespie, Car-
men McRae, and the Generations
Sextet.

“He was a little like my spiritual
father,” said Nobs of Ertegun,
who brought him to WEA Interna-
tional in 1973. (Nobs is currently
managing director of WEA for
Switzerland.)

Nonesuch Records staged an
evening that bristled with the la-
bel’s breadth and disturbed the ex-
pectations of many attendees: the
jazz avant-garde World Saxophone
Quartet was followed by the new
music Kronos Quartet—playing a
new Steve Reich work—and final-

ly the Bulgarian Voices. The eve-
ning given over to the RCA/Novus
label combined the serpentine log-
ic of Steve Lacy’s Sextet, Christo-
pher Hollyday’s crackling hard-
bop revival, and the British fusion
unit Roadside Picnic.

The Novus show took place two
stories above the main Casino con-
cert hall at the Platinum Club, a
200-seat space that serves as home
for the B&W Montreux Music Fes-
tival.

Over the course of 10 days, the
B&W program offered a number
of Swiss groups, experimental
electric and avant-garde bands,
sprinklings of new age music, and
even some mainstream jazz—Ray
Brown’s trio and Kenny Burrell’s
quartet—that work best in a small-
er setting.

BILLBOARD SURVEY: SELL-THROUGH IS SURGING AHEAD

(Continued from page 5)

Camelot claims its sell-through vol-
ume has increased 50% during the
past year, while an 11-unit Blockbust-
er franchisee indicates a 16% hike.
One three-store chain, Dog Ear Rec-
ords & Video, says sell-through vol-
ume is up 150%. One Tower outlet in
El Cajon, Calif., reports a 40% in-
crease.

The survey was conducted by the
Billboard chart department, which
sent questionnaires to 80 retail opera-
tions that report to Billboard’s week-
ly Top Videocassettes Sales and
Rental charts on a regular basis.

Four of the responding retail oper-
ations said sell-through was up more
than 50%. One said it was up between
31%-50%; four, 21%-30%; one, 16%-
20%; two, 11%-15%; two, 6%-10%; and
one, 0%-5%.

More detailed findings include:

eFeature films accounted for
37.8% of sell-through sales among re-
spondents, followed by music video,
19.1%; children’s video, 14.5%; exer-
cise, 14.4%; sports, 4.4%; and how-to,
2.1%.

oThe $15-$19.99 price point ac-
counted for 47.5% of overall sales, fol-
lowed by $20-$29.95, 19.7%; $10-
$14.99, 17.5%; $9.99 and under, 7.2%;
and $30 and over, 5.7%. :

eSpecialty stores were viewed as
the respondents’ main type of sell-
through competition, followed by
mass merchandisers and price clubs.

Only four respondents indicated
that they bought from a rack service,
while two-thirds of respondents indi-
cated that they would not consider a
rack service.

However, rackjobbing has begun
to move in the direction of video spe-
ciality stores, as evidenced by recent
activity on the part of Handleman
and Video Channels (Billboard, May
13).

It is now estimated that the major
studios will move in the neighbor-
hood of 40 million theatrical sell-
through titles in the fourth quarter
and perhaps an equal number of non-
theatrical titles. For the entire year,
the industry is expected to rack up
120 million-150 million units.

“The industry has been running
ahead in units during the first half of
the year, which bodes well for the
fourth quarter,” says analyst Bob Al-
exander of New York-based Alexan-
der & Associates. “The fourth-quar-
ter home video purchase market will
be great, mitigated only by external
economic factors such as a weak
economy.”

Despite the fact that there is no
major locomotive title this fall like
“E.T. The Extra-Terrestrial,” which
has sold about 14 million copies, “one
movie does not make an industry,”
says Alexander. “The sell-through
business has been steadily widening
and deepening. In addition, suppliers
have gotten very sophisticated in
marketing and promoting purchase
titles.”

Industry analysts are predicting
that the fall’s big guns will be “Who
Framed Roger Rabbit,” expected to
move at least 6 million-8 million units;
“Bambi,” projected at 5 million-6 mil-
lion; and “The Land Before Time,”
projected to be in the 3 million-5 mil-
lion range.

One indicator of sell-through’s
strength is the fact that MGM/UA
Home Video is anticipating preorders
of about 2 million units on the repro-
moted “The Wizard Of Oz,” a 50-
year-old title, according to distribu-
tors.

Sell-through, add observers,
should also get a surge when $15 cat-
alog product from such suppliers as
Paramount, HBO, and IVE begins to
kick in.

The industry might yet get a loco-
motive title if Warner Home Video
elects to drop “Batman” into the holi-
day selling season at $19.95 or $24.95
(see story, page 7).

Noting his company’s sell-through
business may double in the fourth
quarter, Herb Fischer, MGM/UA
Home Video executive VP, says,
“Consumers have been experiencing
the ‘collectible’ price point this year
and apparently they like it.

“We’ve been talking about video
utopia, which is half the business be-
ing rental and half the business being
sale. Guess what? It’s here. Sell-
through used to be thought of as a
stepchild. Now companies are nour-
ishing it.”

Besides the steady wave of titles
that are being reduced to the $14.95,
$19.95, $24.95, and $29.95 marks, one
key to sell-through growth is the in-
creased attention being given to the
marketing of videocassettes for sale.
While MGM/UA and other studios
are devoting millions of dollars to TV
ads for rental titles, MGM/UA and
others also have stepped up TV and
print advertising specifically for sell-
through.

STONES ROLL OUT NEW DATES FOR ‘WHEELS’ TOUR

(Continued from preceding page)

view event for which the band’s rep-
resentatives are reportedly seeking
$6.5 million from PPV programmers,
including the World Wrestling Feder-
ation, DIR Broadcasting, and Show-
time Event Television.

Scher passed on the Stones at Shea
Stadium in New York for a flat fee of
$25,000 (Billboard, Aug. 5), which
leaves Ron Delsener as the most like-
ly New York promoter for those
dates. Delsener could not be reached
for comment. At press time, Scher
was still trying for dates at Giants
Stadium in New Jersey.

Meanwhile, the site of the New
York stadium shows has not yet been
confirmed. The Stones had requested
use of Giants Stadium for concerts
Oct. 20-22, with Oct. 18 and 19 re-
quired for stage construction. The
New York Giants, who have exclu-
sive use of the stadium during the
football season, declined an offer of
expenses from the Stones camp to
move their practice during those days
to San Diego, the site of their next
road games.

As discussions continue, the New
Jersey Sports and Exhibition Author-

ity stands to lose $1 million in rentals
if the concerts are not held at Giants
Stadium. Shea Stadium management
is reportedly holding Oct. 25-28 for
Stones shows, but the dates have not
yet been confirmed.

On another front, the Stones have
become the first act to sell out three
shows at Sullivan Stadium in Fox-
boro, Mass.—and to do so in record
time. According to Frank Russo of
Concerts East/Gemini Productions in
Providence, R.I., promoter of the
Foxboro shows, 165,000 tickets for
the Sullivan Stadium shows Sept. 29,
Oct. 1, and Oct. 3 sold out in six hours
and 37 minutes. Numbered wrist
bracelets distributed to fans before-
hand allowed more orderly ticket
sales, Russo noted.

In Los Angeles, Avalon Attrac-
tions announced Stones dates Oct. 21
and 22 at the Los Angeles Memorial
Coliseum with Guns N’ Roses and
Living Colour as opening acts. Other
confirmed shows have been added
Oct. 7 at Cyclone Stadium in Ames,
Towa, Nov. 25 at the Gator Bowl in
Jacksonville, Fla., and in December
at the Skydome in Toronto.
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From the authority
that informs the recor
industry every week...

...here’s the worldwide
ference source that your
prospects depend on,

all year. ;,......

1990 IRESD
The International Recording

Equipment and Studio Directory

When your prospects need information every week, they
turn to Billboard. When they want product and studio infor-
mation, they turn to IRESD — the year ‘round reference
source used by artists/managers, producers, engineers
and A & R directors.

IRESD is the fast guide that lists recording and mastering
studios, recording studio equipment, suppﬁes and services,
professional schools, blank tape, duplicators and repli-

cators for precorded audio products. Thousands of copies
of IRESD are distributed and sold worldwide.

The 1990 edition of IRESD will feature the latest brand usage survey
consisting of 17 categories of equipment and tape products used by
major recording studios in the USA.
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AS THE HOME VIDEO industry continues to
wrestle with any number of issues—ranging
from defectives and First Amendment concerns
to pay-per-transaction, pay-per-view, and sell-
through pricing—a subtle but profound change
is occurring within the ranks of suppliers, dis-
tributors, and retailers.

In contrast to the combativeness that suppli-
ers and retailers displayed toward each other a
year ago, a new spirit of dialog and cooperation
is emerging among all segments of the industry.

Consider: It wasn’t that long ago that retailers
viewed studios as being avaricious and insensi-
tive to their needs. At the same time, studio exec-
utives said they couldn’t understand why spe-
cialty retailers didn’t readily embrace their pro-
grams.

Meanwhile, for most of 1988, wholesalers
were living in a twilight zone of fear and uncer-
tainty, the residue of a middleman purge begun
by Vestron in the fall of 1987 and continued by
several vendors through much of last year.

After the 1988 VSDA convention, however, a
series of occurrences began to change attitudes
and opinions on all sides. Interestingly, these
events started with unpopular actions and subse-
quent retreats by two suppliers.

Editorial

HOME VIDEO INDUSTRY ENTERS ERA OF GOOD WILL

Last fall, Warner Home Video's efforts to so-
licit consumer purchases directly through prod-
uct inserts sparked a flurry of negative respons-
es from retailers. Shortly thereafter, RCA/Co-
lumbia Pictures Home Video drew dealer fire by
promoting three new fall NBC-TV programs
with a 60-second spot on three rental titles. Both
RCA/Columbia and Warner backed down.

In the meantime, studios such as MGM/UA
Home Video and Virgin Vision began to organize
ongoing series of dealer focus groups around
the country to improve their relations with re-
tailers and solicit input from accounts. Other ef-
forts to upgrade communication with retailers
include Walt Disney’s dealer hotline for its
Christmas campaign and CBS/Fox’s Account
Executive Program, in which the studio is active-
ly soliciting one-on-one meetings with accounts.

In response to holiday price wars on such titles
as “E.T. The Extra-Terrestrial” and ‘“‘Cinderel-
la,” such suppliers as MGM/UA and Vestron
said they would charge rackjobbers distributor
prices—without a functional discount—if those
rackjobbers did nothing more than deliver prod-
uct to price-club-type discounters.

Paramount also recognized the destructive ef-
fects of retail price wars. When the studio an-

nounced its Sweet 15 campaign, pegging catalog
titles at $14.95 list, a key component was a policy
of refusing co-op funds to dealers who adver-
tised below a certain price point.

Another sign of the times was the National
Assn. of Video Distributors conclave in Palm
Springs, Calif., last May, which focused on im-
proving communication among vendors, whole-
salers, and dealers. While some expected more
distributor bloodletting around that time, it nev-
er materialized.

RCA/Columbia, which had taken flak for the
territorial restrictions in its controversial 9-
month-old U.S. distributor policy, eliminated
them in June after a series of meetings with vid-
eo dealers.

What does all of this mean? In a nutshell, re-
tailers have expressed their concerns, and stu-
dios appear to be much more willing now to hear
them out and, in some cases, to modify their ac-
tivities accordingly.

Yes, the day-to-day problems and issues re-
main, but one gets the feeling now that the era
of unilateral actions is over and that the solu-
tions to those problems will be worked out on a
cooperative basis.

uropean Correspandent:
International News Editor: Peter Jones (London)

MISSION (ALMOST) IMPOSSIBLE

Marketing Special-Interest Videos

BY LESLI ROTENBERG

Your mission—should you decide to
accept it—is to market special-inter-
est video programming to a highly
competitive sell-through market-
place. This will not be easy, but it is
necessary to your survival. With A ti-
tles dominating the rental market
and distribution sharpening its focus
on the proven hits, sell-through has
become an increasingly important
area, especially for the independent
video company.

The introduction of “E.T.” and
“Cinderella” at sell-through prices
has helped more retailers open up to
the idea of sell-through in general,
but they continue to show resistance
to special-interest programming.

Special-interest programming
must compete in a difficult market-
place where prices on quality, hit the-
atrical titles are as low as $14.95. The
preponderance of lower prices de-
creases the consumer’s perception of
a video’s value and weakens the more
profitable price points of $19.95-
$39.95 on special-interest product.

This price erosion—which affects
manufacturers, distributors, and re-
tailers—represents a tremendous
challenge to the video independent
who must mount an expensive cam-
paign to create awareness for a new
video product. Faced with retailer re-
sistance and competition from hit the-
atrical titles with built-in “presold”
quality, the video independent must
wisely choose and aggressively mar-
ket special-interest video products in
order to achieve success.

So here are some tried-and-true
tactics to keep in mind during your
perilous mission:

Rule No. 1: There Are No Rules

When it comes to genres of special-
interest video, there are no rules. The
industry has learned the hard way
that there are no sure things in the
made-for-video ballpark. When Ves-

tron released ‘“Making Michael Jack-
son’s “Thriller’ ” and sold close to 1
million units, video producers jumped
on the bandwagon, releasing music
videos by the score. But the Jackson
title raised false expectations, and
many of the video companies that
paid high prices to acquire music vid-
eos, expecting similar success, were
disappointed with the results.

The same is true for comedy, exer-
cise, and children’s video; products in

‘Even when you
follow all the
rules, success
is not guaranteed’

Lesli Rotenberg is the publicity manager of

da’s Workout,” HBO’s “Sports Illus-
trated,” CBS/Fox’s “Faerie Tale The-
atre,” J2's “Dorf On Golf” (with Tim
Conway), and Vestron’s “Arnold
Palmer: Play Great Golf” are good
examples of the weight a “name” can
pull.

Besides guaranteeing attention
from distributors and retailers, a rec-
ognizable name offers the added
benefits that come from high-profile
publicity. As I've learned from expe-

Vestron Video.

these areas flood the video landscape,
but only a select few make it to the
top. Experience has taught us some
lessons about specific genres,
though: Golf videos, for example,
tend to sell better than most other
sports how-to’s. Perhaps this is be-
cause golf players are more affluent
and have more leisure time and dis-
posable income than do athletes in
other fields. On the other hand, in the
music genre, successes are skewed to
bands that appeal to younger audi-
ences, such as heavy metal groups.
Rule No. 2: The Name Game
Choose a product with a brand
name or celebrity attached. The
awareness, credibility, and prepromo-
tability that a “name” offers is essen-
tial in the competitive sell-through
marketplace, as the most notable suc-
cesses prove. Warner's “Jane Fon-

rience, it is a lot easier to book Shirley
MacLaine on “The Tonight Show”
and “The Oprah Winfrey Show”’ than
a fitness instructor nobody has heard
of; and one hour on “Oprah” is worth
millions more than any ad you can
buy.

Another thing a celebrity can offer
is additional exposure for your prod-
uct through another medium. For ex-
ample, fans of J2's “Teen Steam”
star Alyssa Milano see her every
week on the TV show “Who’s The
Boss.” Her popularity helped J2 to
launch a merchandising line and a
very lucrative promotional telephone
hot line to support the video. (The hot
line has received more than 1 million
calls in eight months.)

Celebrity in-store appearances can
also be a boon. MCA overcame resis-
tance to its “Callanetics” video, for

instance, by setting up scores of in-
stores for Callan Pinckney.

Rule No. 3: A Sponsor Is Worth
A Thousand Words

A corporate sponsor is like a fairy
godmother for a made-for-video prod-
uct. A sponsor can help cover your
production costs and increase expo-
sure for your product through addi-
tional advertising and promotion, im-
pressions on packaged goods, re-
bates, sweepstakes, and in-store
displays in such outlets as grocery
stores and gas stations.

A few examples: Volvo sponsored
Vestron’s “Jimmy Connors’ Tennis”
series; Dodge supported HBO’s
“Sports Illustrated” series; and An-
heuser-Busch helped promote CBS/
Fox’s “Wide World Of Sports” series.

Sponsors can also lend credibility
and prestige. In some cases, sponsors
are magazines or organizations with
a reputed background in the subject
covered by a particular video. For ex-
ample, the American Cancer Society
sponsored Simon & Schuster’s
“Freshstart: 21 Days To Stop Smok-
ing”’; Tabasco Hot Sauce backed J2's
“Chef Paul Prudhomme’s Louisiana
Kitchen”; and Rod & Reel magazine
supported Vestron’s “Fly Fishing
Success” series.

Rule No. 4: Premiums—Get ’'Em
While They’re Hot

Many packaged-goods companies
are looking to video as an innovative
promotional opportunity. Striking a
rich premium deal is a quick way to
the bank for a special-interest video.
Media Home Entertainment scored a
touchdown when it sold 2.3 million
premium copies of “NFL Films Vid-
eo: The History Of The Super Bowl”
to R.J. Reynolds. CBS/Fox sold at
least 50,000 copies of “Michael Jor-
dan: Come Fly With Me” to Sports II-
lustrated.

Because of its versatility and high
perceived value, video has become to-

(Continued on page 78)
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GMs Clear The Air On Broadcasting Without A PD

BY CRAIG ROSEN

LOS ANGELES Unqualified PD or
no PD? That is the question facing
GMs trying to fill vacant PD posi-
tions. While at least three major-mar-
ket GMs opted to hold out for the
right candidate during the spring
book, they admit that the waiting is
the hardest part.

“I don’t think my station did that
well in the absence of a program di-
rector,” says Dave McDonald, GM of
classic rock KMJK Portland, Ore.
That station went without a PD from
March, when Mark Capps went
across town to KKRZ (Z100), to July,
when Bill Stairs was hired. And after
the experience, McDonald says, “I
know one thing, I am not that good at
programming a radio station.”

KMJK was up slightly this spring
(3.5-3.8 12-plus). While McDonald is
quick to praise interim PD/air talent
Craig Johnson, he also says, “The
fact that we didn’t suffer in the rat-
ings doesn’t necessarily mean that
there wasn’t some degree of intellec-
tual suffering, which I think there al-
ways is when a key role is vacant at a
radio station.”

So why did it take so long? “Be-
cause of me,” McDonald says. “I de-
fined the qualities that I was after
early on, and I just decided that I
wasn’t going to compromise. I knew

that there was someone out there
that would light me up and say the
things I believe in and the things I
thought were important.”

At a time when escalating station
values have made the stakes higher,
“you don’t want a bimbo at the con-
trols,” says McDonald. “You want to
be careful that the person pulling the
trigger in the PD’s chair knows what
they are doing and are passionate
about doing it.”

Longtime album-rocker KLOS Los
Angeles has been without a PD since
mid-January, following Charlie
West's departure. GM Bill Sommers
says he would like to have filled the
position long ago, but doesn’t see the
lack of a programmer as a major
problem. “Our people have been on
staff for . .. so many years, they have
so much experience that you don’t
have to have a program director sit-
ting on them,” he says.

Although Sommers admits the ex-
tended period with no PD has not
been “in the station’s best interest,”
he insists there is no correlation with
KLOS’s 4.6-3.8 drop this spring. In
fact, he says, “One of the reasons we
can get away with [not having a PD]
is that you have a KQLZ (Pirate Ra-
dio) spending $3 million, so you have
the curiosity factor and button push-
ers. You have Evergreen [owners of
KFAC] coming in, so you have more

FCC Relaxes Ownership Rules
Sets Waiver For Market Combos

BY BILL HOLLAND

WASHINGTON The Dennis Pat-
rick-less FCC, in probably its last ma-
jor broadcast action, ruled to relax its
multiple-ownership rules by retaining
its one-to-a-market rule but establish-
ing a new waiver policy for common
radio/TV ownership in the same mar-
ket.

The FCC will now “look with fa-

WASHINGTON
ROUNDUP

vor” on waiver applications involving
radio/TV combos in the top 25 mar-
kets where there are at least 30 other
“voices”—separately owned, operat-
ed, and controlled broadcast li-
censes—in the market. The commis-
sion also opened the possibility of
waivers for proposed combos involv-
ing at least one “failed” station—one
that has been dark “for a substantial
period of time” or involved in bank-
ruptey proceedings.

In the reconsideration proceeding,
the FCC styled its action a “careful
approach,” and added it would also
consider other waivers that could
meet public interest standards. Com-
missioner Patricia Diaz Dennis con-
curred with the continued limit on the
top 25 market, but dissented on the
relaxation, saying such combo waiv-
ers would decrease diversity.

CATOCTIN TOLD NO AGAIN
The FCC on Aug. 2 denied Catoctin
Broadcasting Corp. reconsideration
of its denied license renewal for

WBUZ Fredonia, N.Y. The commis-
sion had found that Catoctin principal
Henry Serafin had discriminated
against a job applicant on racial
grounds, had kept prizes in promo-
tional contests, and had misrepre-
sented these and other violations
with intent to deceive. Catoctin law-
yers asked the FCC to reconsider in
light of recent “lenient” RKO Gener-
al settlements. The commission said
that public interest considerations in
the RKO case “are not present in this
case.”

FRITTS ASXS FOR LESS DEREGULATION?

Not only is Sen. Albert Gore un-
happy with the deregulated FCC (see
commission hearings story, page 7),
so0 is National Assn. of Broadcasters
president Eddie Fritts. In an unlikely
salvo, Fritts went on record for the
first time against FCC policy under
Reaganite chairmen Patrick and
Mark Fowler, telling the Idaho
Broadcasters Assn. that the present
FCC is “obsessed” with marketplace
economic theory.

While the NAB and broadcasters
were enchanted throughout most of
the decade by the red-tape chopping
of Patrick and Fowler, and the well-
publicized repeals of outdated, time-
consuming rules, the trade group in
the last few years has asked the FCC
to rethink its positions on issue after
issue.

Some of the broadcaster reaction is
political, since lawmakers are not
happy about the “people’s airwaves”
turning into just another commodity
to be bought and sold, and some of it
a fear that the FCC is getting close to
harming existing stations with plans

(Continued on page 16)

button-pushers,” he says.

“The same thing happened when
KLSX came on the air. People tuned
in to hear the new format, and then
they came back. Even if we had a PD,
I don’t think there is much we could
do to stop listener curiosity.”

Not only must Sommers find a
qualified candidate, he also has to lo-
cate someone willing to deal with all
the “inherent problems of moving
into a larger market,” such as high
housing costs and long commutes.

At press time, Sommers was on the
verge of finally appointing a PD. In

the interim, MD Stephanie Mondello
and program assistant Rosemary Ji-
menez have taken on a few added re-
sponsibilities while the search contin-
ues, but for the most part, it has been
business as usual at KLOS, Sommers
says.

This isn’t the first time KLOS has
been without a PD for a long period.
In early 1987, the station didn’t have
a PD for four months and went from
a 3.7 to a 2.3. “Either way, you can’t
really say we took a dip because we
didn’t have 4 program director,”
Sommers insists.

San Francisco’s top 40 KXXX-FM
(X100) recently went PD-less for
more than four months. GM Jim
Smith is glad that period is over.
“You can operate without a program
director, without a general sales
manager, for any period of time, but
these are essential people,” he says.
“When you do that, even if you have
excellent backup people who can
move into that area, there is still an
element missing. We were delighted
the day Bill Richards came into the
radio station and took control.”

(Continued on page 16)

AF'I‘ER A FEW PLACID MONTHS, Docket '89 swings
back into action this week with a case involving top 40
KROY Sacramento, Calif. According to local news re-
ports, Cathy Bailargean has sued the local Black Angus
restaurant and KROY’s previous owners, Common-
wealth Broadeasting, for invasion of privacy. Bailar-
gean claims that during the station’s weekly live broad-
cast from the Angus, one of KROY’s jocks barged into
the bathroom stall she was using and “proceeded to cap-
ture [her] screams of humiliation and embarrassment
for the entertainment of KROY

Docket "89: KROY Sued Over Bath-Dance;
Kiley To KFAG; Toronto Changes Gontinue

man’s move to Cleveland (Billboard, Aug. 5). Weekend-
er Tony Coles is promoted to MD and also becomes part
of the morning team . .. PD Warren Epps is leaving ur-
ban WQMG Greensboro, N.C.; no replacement has yet
been named.

A lot of names were mentioned in conjunction with
the OM opening at top 40 WKSE Buffalo, N.Y., but the
person who got the job wasn’t one of them. Mike Ed-
wards programmed top 40 WDCG (G105) Raleigh, N.C.,
for three years; he’ll start at the end of August . .. After
three years in top 40, KCPW (Pow-

and Black Angus listeners.” The
suit further claims that after she
fled the bathroom, KROY’s jock
identified her as the winner of a
“Best Buns” contest. Both KROY
and the Angus are declining com-
ment.

Meanwhile, classic rock KLZX
Salt Lake City and album rival
KRSP-FM have come to terms

er 95) Kansas City, Mo., is now
KCMO-FM (Oldies 95)—K.C.’s
first oldies FM in several years.
Programmer Dene Hallam re-
mains, as do all the staffers except
for night jock Hurricane Wayne.
Hallam does, however, need a
sports host for N/T KCMO-AM to
replace Ed “Superfan’ Bieler,
who returns to KABC Los Ange-

over morning team John Carter &
Dan Bammes, which had joined
the former station before their noncompete with the lat-
ter ran out. Although neither station can discuss terms,
Carter & Bammes will reportedly stay off-air until late
September—roughly a week after the noncompete
would have run out anyway. KRSP is expected to retain
the rights to the duo’s popular Timmy character; Carter
& Bammes will continue to do their other voices.

PROGRAMMING: After more than six years with AC
KOST Los Angeles, assistant PD/MD Liz Kiley is
headed for Evergreen’s KFAC as PD in mid-August. Ki-
ley, who previously programmed top 40 WIFI Philadel-
phia (now WXTU) replaces Bob Goldfarb. Currently a
classical station, KFAC's format direction should be de-
termined in the next 34 weeks and will be something
“with adult appeal,” according to Evergreen principal
Scott Ginsburg.

Both of Standard Broadcasting’s Toronto stations ac-
quire new PDs this week. At full service AC CFRB,
John Keogh comes aboard from similarly formatted
CHML Hamilton, Ontario, where he was PD for the last
31/, years. At AC CKFM, where Don Stevens recently
moved to mornings, Marty Forbes is now PD. He was,
until recently, PD of AC CHUM. In Forbes’ previous
market, Vancouver, British Columbia, John Boudoin—
who was most recently in the syndication business—re-
turns to active PD duty at country CJJR. Boudoin previ-
ously programmed album CFOX in that market.

Longtime country outlet WSUN Tampa, Fla., which
was already running Talknet at night, has finished its
transition to N/T, adding four hours of news—which
may eventually be expanded—and filling its remaining
hours with Talknet repeats ... Business N/T combo
WFNS/WFNW Hartford, Conn., is now simulcasting
Spanish FM WLVH, which is in the process of being
sold. In addition, WFNS has picked up the calls WLVH-
AM.

At adult alternative WBBY Columbus, Ohio, OM
Mike Perkins has added PD duties following Bill Har-

by Sean Ross

1es.

At modern XETRA-FM (91X)
San Diego, acting PD Kevin Stapleford—who began at
the station as the first request operator when 91X en-
tered the format six years ago—gets the official nod to
replace Trip Reeb. In addition, night jock Mike Hal-
loran is now MD, replacing Oz Medina, who stays for
afternoons ... Oldies WMYS Providence, R.L., has be-
come Country 98.1—the market’s first FM country out-
let. PD Joanie Pfeiffer and the entire air staff remain.
The station has applied for new calls WCTK.

Ken McGrail is promoted from MD to PD at top 40
WQQY Albany, N.Y,, replacing Ken Benson, who
leaves to program WTHT Portland, Maine. McGrail pre-
viously programmed WSPR Springfield, Mass. . .. Ter-
ry Matthews is the new PD of AC WIVY (Y103) Jack-
sonville, Fla. Despite rumors elsewhere that Y103's PD
change would portend a switch to top 40, Matthews’
background is as the PD/p.m. driver of AC WFMK Lan-
sing, Mich.

In Columbia, S.C., a frequency/ownership swap has
taken place between R&B/oldies WOIC and oldies
WODE. The former now becomes the AM of top 40
WNOK and will be programmed by Don Hambrick.
The latter is now the AM of oldies WOMG and will si-
muleast . .. At country CJBX (BX93) London, Ontario,
Ian McCallum has been named PD; he was previously
assistant PD of similarly formatted CHAM Hamilton,
Ontario, and replaces Dave Collins, who heads to AC
CIQM London for mornings.

Consultant Alan Mason is relocating from Sacramen-
to, Calif., to Portland, Ore.; he can be reached at 503-632-
3541 ... Lee Chambers, who was headed for the PD
post at KTHT Fresno, Calif,, isn’t going; MD Keith
Stanley will remain acting PD of the hot AC. Call him at
805-664-9191.

PEOPLE: Although the station emphasizes that it’s not
a permanent arrangement yet, longtime New York
morning man Ken “Spider” Webb showed up as part of

(Continued on page 19)
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WPCX country 4 22 23 40  WEIK easy 102 101 82 89  WHKS AC L1 10 31 29
Following are 12-plus average quarter-hour shares, metro survey WEZG easy 48 42 486 27  WKNF oldies 10 13 7 21  WQXA top 40 47 42 23 28
area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron WNDR country 17 4 25 26 WKGN urban 12 1.1 6 20 WCMB oldies 24 14 14 24
market rank. These symbols are used: AC=adult contemporary, WMHR religious 17 14 6 18 WCKS AC — — 10 15 WLBR AC 34 29 23 22
adult alt=adult alternative, adult std=adult standards/big band, WSGO-FM AC — 4 710 WREZ religious 12 1.2 15 13  WHTF album 29 22 16 17
album=album rock, cls rock=classic rock, easy=easy listening, AKRON, 0HIO—(65) WGAP country 11 22 23 11  WHGB adult std 12 21 12 14
modern=modern rock, n/t=news/talk. Copyright 1989, Arbitron WKDD top 40 84 — 91 WQBB adult std £ 18 11 L1  WYCR top 40 6 12 17 14
Ratings Co. May not be quoted or reproduced without the prior WONE-FM album — 66 — 73 OMAHA, NEB.—(70) WARM-FM AC £ 13 23 11
written permission of Arbitron. WLTF AC — 42 — 61 KQKQ top 40 116 131 17.0 150  WGTY country — — — 11
WMMS top 40 — 87 — 58 KFAB AC 148 172 159 143 WUFM AC 11 11

WAKR AC — 67 — 56  KEZO-AM-FM album 14.7 12.4 129 132 MONTEREY, CALIF—(75)
Su Fa W Sp Su Fa W Sp WPHR top 40 — 29 — 56  KESY-AM-FM  easy 61 66 76 81 KDON top 40 92 87 87112
Cal Format '88 '88 ‘89 '89  Call Format '88 '88 '89 '89  WNIR N/T — 69 — 53  WOW-FM country 57 91 70 7.7 KGO n/t 75 15 79 66
WMl AC — 48 — 46 KGOR oldies 111 96 70 69  KTOM-AM-FM country 58 58 74 59
TULSA, OKLA—(57) ALLENTOWN, PA—(61) WDOK AC — 38 — 45 KEFM AC 65 54 55 67 KWSS top 40 88 68 63 58
KWEN country 91 84 81117 WLEV AC 79 109 11.0 135  WHBC-FM easy — 36 — 41 wow country 56 48 60 55  KBAY easy 40 34 59 49
KMOD album 122 144 110 106 WFMZ easy 134 160 146 128  WQMX AC — 25 — 34 Kol oldies 66 57 43 42  KMBY album 42 50 53 48
KAYI top 40 98 90 80 93 W0 album 107 111 122 1.1 WOQAL easy — 29 — 32 KoM AC 33 14 21 23 KLFA Spanish 35 15 27 38
KRMG AC 101 92 11.0 93  WAEB-FM top 40 140 938 108 109  WNCX cls rock — 22 — 29 KKAR N/T 17 8 19 21  KOCN AC 30 52 40 38
KBEZ easy 91 80 94 82 WwQQQ top 40 72 52 59 67 WGAR-FM country — 37 — 26 KBWH urban 11 L1 9 12  KWwav AC 30 59 53 38
KV0O country 86 72 74 12 WAEB AC 56 63 46 55 WSLR country — 34 — 25 KFMQ album 8 12 12 KCTY Spanish 31 33 21 31
KMYZ-AM-FM  top 40 56 62 54 63  WEST adult std 36 36 29 42  WWWE N/T — 31 — 24 SPRINGFIELD, MASS —(71) KBOQ classical 25 34 38 28
KVLT oldies 36 32 64 49  WXKW country 31 34 34 30 WQXK country — 21 — 22 WHYN-FM AC 95103 82115 KCBS N/T 34 29 28 27
KVOO-FM country 44 40 46 47  WXTU country 10 11 14 28 WRMR adult std — 28 — 22 WAQY album 72 82 86 98  KLRS-FM adult alt 13 16 23 24
KRAV AC 51 61 37 42  WEAZ-FM AC 18 8 12 22 WRQKFM album — 12 — 16 WMAS-FM AC 91102 73 92 KNBR AC 35 11 14 23
KQM) AC 40 49 35 41  WKAP adult std 51 32 45 20  WIAK urban — 24 — 14  WHYN AC 56 55 82 83  KOME album 1.0 1.7 22 20
KTFX country 32 43 40 25  WYSP cls rock 24 26 29 20  WCLV classical — 7 — L1 WITICFM top 40 92 79 91 76  KTGE Spanish 35 L1 14 20
KBLK urban 12 9 23 18 woelL oldies 6 3 12 18 WHLO religious — 6 — L1  WRCH easy 89 87101 72 KXDC-AM-FM easy 23 43 31 20
KX0J religious 1.2 15 12  WFLN classical 5 7 .5 1.3 WNWV adult alt — 17 — 11 WMAS adult std 63 47 59 53 KSJO album 1.0 1.1 14 15
AUSTIN, TEXAS—(58) WOR N/T 9 16 1.0 GRAND RAPIDS, MICH—(66) WWY?Z country 4 22 26 35 KHIP Spanish 18 22 12 14
KASE country 12.6 149 134 134 SAN DIEGO NORTH—(62) WOOD-FM easy 107 87 78114  WNNZ oldies 24 18 35 27  KOMY adult std 6 10 9 14
KBTS top 40 80 91 941L0 KJQY easy 102 61 90 68 WGRD top 40 62 87 77 83  WHMP-FM  top 40 21 32 32 24  KMEL crossover 16 1.7 9 12
KLBJ-FM album 101 99 96 87 KGB album 58 45 61 61  WLAV-FM album 65 78 7.7 79  WCCC-FM album 13 25 29 22  KRAY Spanish 1.0 22 20 12
KKM) AC 95 89 94 72  KFMB-FM AC 74 78 92 60  WLHT AC 66 73 7.9 77  WAAF album 50 25 26 1.8 KAZA Spanish 10 — 8 10
KHFI top 40 95 54 63 70  KKLQ-AM-FM top 40 45 60 51 53  WOOD AC 56 63 72 74  WHMP AC 11 17 19 18 KPIG country 25 32 21 10

KEYI AC 42 68 64 55 KSON-AM-FM country 23 32 21 50 WCUZFM country 83 69 80 70  WORC-FM oldies 47 25 26 17 McALLEN, TEXAS—(76)
KPEZ album 41 35 24 45 KGMG-FM cls rock 51 53 48 45 WMUS-FM  country 46 31 55 48  WIXY country 22 6 9 16 KBFM top 40 17.0 186 18.7 19.7
KQFX oldies 43 45 32 44 KXY AC 50 25 42 45  WKLQ top 40 77 71 80 44  WKSS top 40 24 11 12 16  KTXF country 9.1 84130134
KLBJ N/T 53 53 45 43  KFMB AC 6.1 46 54 44  WIFM oldies 87 83 62 37  WHCN album 13 13 14 13  KGBT Spanish 183 17.7 16.6 11.8
KGSR adult alt — — — 24 XETRA-FM modern 46 38 42 37  WSNX-FM top 40 50 47 50 37  WTIC AC 21 17 21 13 KIWw Spanish 97 97 68 88
KLTD oldies — — 30 23 KKYY AC 22 37 38 34  WCUZ country 53 33 27 31 WREB N/T 16 15 18 12  KELT AC 82 55 55 68
KVET country 28 24 27 23 KFSD classical 29 28 29 30 WFUR-FM religious 15 22 29 23  WSPR N/T 10 16 .8 12  KQXX Spanish 50 48 54 47
KAPT easy 27 29 41 13 KGMG adult std 529 19 30  WYxx AC 22 26 24 21  WIOF AC 5 6 5 L1 Ky easy 49 60 54 43
KOKE easy 30 22 16 13 KPWR crossover 15 19 17 27  WKWM urban 8 7 13 17 WSRS AC 13 18 6 L1 KRIX album 58 47 37 40
KSAH Spanish 26 — — 13  KCBQ-AM-FM oldies 31 19 17 26  WHTC AC 9 15 7 12 TOLEDO, OHIO—(72) KIRT Spanish 36 22 26 36
KTXZ Spanish .5 7 14 13 KKOS album 21 24 34 26 WKTH oldies 12 — 412 wioT album 103 122 114 129  KBOR Spanish 35 15 18 31
KIXL religious 1.0 11 KPOP adult std 10 17 8 25 WIQK religious 6 9 10 WRQN top 40 72 90118 113  KUBR/KJAV  religious 17 22 23 31
WILKES-BARRE, PA —(59) KNX N/T 22 30 31 21 LAS VEGAS—(67) WKKO country 106 107 91 96  KRGE oldies 26 21 6 18
WKRZ top 40 147 130 138 133 KSDO N/T 33 28 25 21  KFMS-AM-FM  country 127 114 132 113 WLQR easy 81 74 93 87  KURV N/T 15 11 11 15
WNAK easy 49 50 70 87 KIFM adult alt 57 11 23 18 KLUC top 40 109 91 7.6 100 WMHE top 40 108 89 97 77 KITM Spanish 6 6 14 11
WEZX album 90 89 64 7.1  KOWF country 15 24 7 17 K2 easy 92103 124 85 WWWM AC 62 76 91 69 KIKN country 1.0

WARM AC 72 68 55 58  KFI N/t 12 1.2 9 16 KOMP album 60 50 59 63 WIR adult std 55 47 40 638 WILMINGTON, DEL—(77)
WMGS AC 45 50 54 54  KBIG AC — — — 15 KK cls rock 93 80 59 57  WSPD AC 72 52 57 57 WSTW top 40 9.1 9.2
WWSH easy 52 48 53 54  KSWV adult alt 6 20 16 14 KRV AC 21 42 42 53  CKLW adult std 43 39 33 36 WMMR album — 97 — 88
WTLQ top 40 50 35 44 33  XETRA N/T 11 11 9 12 KYRK top 40 62 64 51 53  WTOD country 30 61 26 33  WIBRFM AC — 88 — 78
WGBI-FM AC 48 51 38 29  KVSD N/T 18 10 8 12 KUDA oldies 8 13 42 47  wvol urban 54 37 28 32  WUSL urban — 73 — 15
WEIL AC 28 18 22 28 KLOS album 9 25 7 11 KMIQ top 40 48 55 47 42  WCWA oldies 28 28 13 23  WDEL AC — 62 — 64
WSGD oldies 13 29 30 27 KPRZ religious 6 16 13 11  KDWN N/T 32 28 19 39  WOHO country A 10 9 13 wxTu country — 36 — 50
WARD N/T 26 15 23 22 KABC N/T 12 7 8 10 KORK adult std 44 43 38 31 WIB urban 1.0 10 11 WILM N/T — 34 — 41
WEAY oldies 17 6 17 22 KBRT religious 14 — 7 10 KEW adult alt 23 20 20 29 FRESNO, CALIF—(73) WEGX top 40 — 46 — 40
WBAX adult std 21 23 24 21  KOWA country 15 1.6 .8 10 KWNR AC 31 23 25 26  KOJY easy 68 88 61 88 WOGL oldies — 20 — 36
WICK easy 20 18 21 21 TUCSON, ARIZ—(63) KNUU N/T 21 23 31 25 KBOS crossover 45 59 75 81  WYSP cls rock — 38 — 34
WHLM top 40 18 31 28 18 KRQQ top 40 224 180 23.0 215  KRRI oldies 21 24 9 L7 KM N/T 88 93116 76 WEALFM AC — 39 — 33
wQQQ top 40 20 15 L1 L7 KWFM oldies 84 61 50 83 KRSR album L1 5 9 13 KNAX country 55 49 70 56  WIOQ oldies — 14 — 32
WQEQ AC 10 10 4 16 KYK AC 82 60 76 80 KLTN Spanish — — L1 KKD album 77 61 83 55 WDSD country — 11 — 25
wzz0 album 8 20 13 14 KLPX album 88 76 89 79 GREENVILLE, SC—(68) KMGX top 40 92 7.0 59 51 WKSZ AC — 36 — 25
WGBI country 14 9 21 13  KIM country 102 116 104 69  WANS-FM top 40 9.4 112 11.8 104  KFSO oldies 71 64 54 50 WWDB N/T — 27 — 23
WILK AC 18 16 15 13  KNST N/T 30 44 40 40 WMV AC 63 50 86 94  KYNO-FM top 40 62 52 46 48  WFLN classical — 15 — 21
WSBG top 40 16 11 16 12 KCUB country 24 32 27 39  WESC-FM country 105 120 124 93  KGST Spanish 32 36 25 45  WPOC country — 23 — 19
WLEV AC 5 6 9 10 KMRR adult std 15 53 39 35 WFBC-FM AC 88 87 87 90  KFRE country 23 32 30 40  WDAS-FM urban — 22 — 18
WCDL adult std — 10 KUPD album 29 20 27 30  WSSL-FM country 78105 81 84  KFIG-FM AC 39 40 39 35 WCAU N/T — 8 — 13
RALEIGH/DURHAM, NC—(60) KGVY adult std 22 52 36 29 wwwZ urban 67 53 54 78  KOQO-FM Spanish 33 29 34 30 WPEN adult std — 15 — 12
WRDU album 109 105 74 101  KQYT easy 12 13 21 26  WSPA-FM easy 74 81 83 73  KFYE AC 23 37 33 29  WAMS oldies 5 — 11

WDCG top 40 103 85 90 81  KTKT AC 19 8 9 23  WCKN cls rock 62 45 52 41 KOQO Spanish 6 10 4 29 BATON ROUGE, LA —(78)
WRAL AC 75 68 7.3 81 KQTL Spanish 19 15 38 21  WCKZ crossover 53 27 47 38  KCLQ-FM cls rock 29 17 33 22 WYNK-AM-FM country 14.6 13.8 127 148
WPTF AC 90 79 81 78 KTUC N/T 17 13 16 18 WFBC N/T 22 19 16 25 KEL easy 10 12 12 22 KQXL urban 14.0 13.1 11.3 135
WQOK urban 71 82 72 72  KAWV adult alt 22 19 9 17  WSPA AC 21 20 34 23 KXEX Spanish 29 23 16 22  WFMF top 40 94 11.2 105 12.3
WQDR country 60 88 93 64 KAIR AC 27 18 9 16 WBBO-FM adult alt 14 16 13 21 KTHT AC 16 20 20 18  WXOK urban 128 101 7.8 82
WFXC urban 61 55 92 58  KCEE oldies 16 24 20 14 WHYZ urban 38 41 24 13  KKAM oldies 14 14 21 12 WGGZ top 40 91 89 74 69
WTRG oldies 25 23 26 55 KR Spanish 15 8 4 10 WBCY top 40 26 13 10 12 KYNO oldies 1.0 12 1.2 WKIN-FM country 74 67 70 67
WYLt AC 57 46 47 36 SYRACUSE, N.Y.—(64) WMUU-FM  easy 17 21 11 11 HARRISBURG, PA—(74) WJBO N/T 30 38 48 47
WDUR religious 21 27 18 34 WNTQ top 40 106 126 153 139  WAGI country — — — 10 WNNK top 40 17.3 20.8 19.9 190  WTGE album 62 27 73 44
wzzu top 40 24 28 27 30 WYYy AC 17.2 138 147 1.8 WASC urban 18 11 5 10 WRKZ country 78 77107 99  KHOM oldies — 18 43 42
WDNC adult std 26 22 29 18 WSYR AC 116 142 100 108  WWMG oldies 7 7 510 WNCE easy 77 59 57 74  WNDC N/T 2 — 21 42
WNND adult alt 9 14 14 18 WAQX album 53 80 62 738 KNOXVILLE, TENN.—(69) WTPA album 60 60 58 66  WXLT AC 23 20 22 32
WLLE urban 21 12 25 L7 WKFM cls rock 67 60 59 74  WIVK-AM-FM country 358 330 325 341  WHP AC 56 7.1 87 61  WCKW-FM  album 41 43 28 29
WSRC religious 14 13 5 14 WRHP easy 56 66 77 65 WMYU AC 115 137 144 137  WHP-FM easy 58 46 49 48  KDEA easy 23 39 34 18
WPCM country 24 14 5 11  WSEN-AM-FM oldies 72 48 49 58  WOKI top 40 92 91103 116  WIMX AC 60 64 58 46 WQCK religious 8 15 14 11
WYRN oldies 7 3 7 10 WHEN AC 41 46 32 42  WIMZ-AM-FM  album 153 14.0 150 10.7  WHYL-AM-FM country 50 33 30 41 (Continued on next page)
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Call Format '88 '88 '89 '89  Call Format ‘88 ‘88 '89 '89  Call Format '88 '88 '89 '89  Call Format '88 '88 '89 '89  Call Format '88 '88 '89 '89

ALBUQUERQUE, N.M.—(79) WBBG oldies 76 73 68 87  WICV religious — — — 10 WFHN top 40 — — — 38 WHM N/T — 10 — 19
KRST country — 94 — 133 WKBN N/T 90 106 9.0 8.0 WOKN urban — — 10 WHIM country — 25 — 29 WCav country — — — 16
KKOB AC — 104 — 105 WNCD album 94 54 70 5.2 NEW BEDFORD, MA.—(84) WALE N/T — 32 — 25 WIB easy — 22 — 16
KZSS/KZRR  album — 72 — 11 WYFM AC 72 66 59 49  WPRO-FM top 40 — 101 — 102 WX cls rock — 15 — 25 WBZ AC — 27 — 15
KKOB-FM AC — 120 — 75 WFMJ AC 32 34 61 AT WHIY album — 86 — 94 WIOU top 40 — 32 — 25 WBRU modern — 14 — 13
KNMQ top 40 — 29 — 58  WRKU album — 8 35 45 WBSM N/T — 59 — 66 WSNE AC — 49 — 24 WNBH AC — 22 — 13
KKJY easy — 75 — 55 WBBW N/T 53 52 36 39  WLKW easy — 41 — 58 WPLM-AMFM adult std — 34 — 21 WARA N/T — — — 12
KKSS crossover — 71 — 51 WMGZFM  top40 25 43 29 39 WODS oldies — 33 — 52 WWKX crossover — 10 — 21 WHDH N/T — 10 — 11
KMGA AC — 30 — 39 WPHR top 40 15 12 15 24  WMYS AC — 74 — 50 WPRO AC — 18 — 20 WRKO N/T — 15 — 1
KAMX/KFMG  album — 58 — 38  WGFT religious 4 11 19 14 wwu AC — 34 — 40  WXKSFM top 40 — 14 — 20
KABQ Spanish — 8 — 34 WWWE N/T 11— 8 12
KivA top 40 — 33 — 33 WRRO oldies 17 19 14 1] s— i ear T E— e ——
oW dasl 27 — 32 LITTLEROCK,ARK—82)  GMs GLEAR THE AIR ON BROADCASTING WITHOUT PD
KLSK adu'lt alt — 22 — 19 KSSN country — 203 — 207 (Continuedfrom page 14)

KKBR oldies — 16 — 18 KPR urban — 99 — 97
KDEF adult std — 29 — 13 KKK top 40 — 96 — 94 After Stairs left X100 in early Feb- Once in a great while, instead of owner Cliff Fletcher has been pro-
KMY} AC — 18 — 12 KEIQ-FM easy — 90 — 83 ruary to take the PD spot at KMJK, looking for a new PD, a GM will as- gramming the station for more than
KZKL oldies — 10 — 45 KARN N/T _ 76 — 79 Smithnamed Gene Baxter acting PD.  sume the PD duties himself. That three years. “It started off as 2 bud-
KRZY country — 20 — 11  KZOU-FM top 40 _ 82 — 64 While Smith compliments Baxter for was the case with AC WBUF Buffa- get thing,” he says. “We were in the
KQEO oldies — 14 — 10 KHLT-FM AC — 52 — 60 handling the PD duties, he admits lo, N.Y., where GM Larry White and  process of moving our station and re-
KZRQ album — 16 — 10 KMX atbum _ 5§ — 53 that there were some problems. MD Bruce Galloway have been filling  building the studios.” Despite the
EL PASO, TEXAS—(80) KWTD urban — 26 — 36 “There are always some limitations the void since February, when PD  fact that WWWZ was doing “ex-
KPRR crossover 117 120 134 144 KITA religious — 16 — 33 when you are acting. We tried to  Art Wander left the station. For now, tremely well,” Fletcher eventually
KHEY-FM country 84 112 104 116  KILR-FM cls rock _ 37 — 33 make it as if he was PD. He had the  White has no plans to hire a new PD.  decided to look for a PD.
KLAQ album 16.0 109 108 99  KHLT AC — 17 — 18 authority to have one-on-one sessions The scenario of a GM taking the “It became very difficult,” he says.
KTSM-FM easy 49 59 67 83 KMIL religious — 11 — 10 with the jocks and aircheck sessions. PD reins on a permanent basis is  “I expected someone to understand
KBNA-AM-FM  Spanish 82 89 76 69 COASTAL, N.C.—(83) I said he had the authority, he acted more common in smaller markets. the business the way I did. I wanted
KOFX oldies 61 44 42 68  WIKS urban — 196 — 169 like he had the authority, but still Urban KPRS Kansas City, Mo., has  them to understand programming,
KLTO AC 38 56 59 51  WRNS country — 150 — 146 people were saying that he was not been operating without a PD for understand research, and understand
KAMA Spanish 66 48 49 48  WDLX top 40 — 96 — 110 the PD.” nearly a decade, says president Mi- sales.” Fletcher, who once worked
KAMZ top 40 61 48 7.1 47  WSFLAM-FM AC — 62 — 74 There were also other problems. chael Carter. At the family-owned for Arbitron and has a background in
KEZB-AM-FM  top 40 98 64 44 46  WNCT-FM easy — 79 — 61 Smith and Baxter decided to hold outlet, management handles all the sales, couldn’t find that person. So he
KHEY country 30 28 25 29 WIVC album _ 82 — 47 back on certain decisions. “We knew  basic programming decisions, while stayed in the post.
KTSM N/T 29 38 31 24  WRCM country — 39 — 35 they could take us in the direction the MD handles the music. For now, Fletcher feels the ar-
KROD oldies 42 44 39 19  WHTE crossover — 29 — 32 that the [new] PD would not want to “The fact that we don’t have apro- rangement is working fine. “It is a
KELP religious 5 6 12 17 WGTM religious — 19 — 21 goin,” he says. “We never felt it was  gram director doesn’t mean my sta-  nice, neat package for someone that

YOUNGSTOWN, OHIO—(81) Woow religious _ 6 — 21 going to be four months. Probably in  tion’s slow,” Carter says. “It means understands all sides of the busi-
WHOT-AM-FM top 40 147 14.0 126 146  WRDU album — 17 — 19 February, if we did know we weren't  that our staff is capable of handling ness,” he says. But there are nega-
WQXK country 82 95 79109 WTRG oldies — 9 — 19 going to have a PD until June, we what we need to get done without tive sides. “It would be nice if [ had a
WKBN-FM easy 78 95113106 WXQR album _ 29 — 19 would have done some advertising people breathing down their neck.” PD so I could go out and buy other

m
Nne...
CBS RADIO has named Don Davis VP/GM of its WLTT Washington, D.C.,
Beasley Broadcasting. Davis was PD of WLTT since 1987.

DAYID HARRIS has been appointed as VP/GM of WJQY Fort Lauderdale/

Marlin Broadeasting.

EZ COMMUNICATIONS has announced that it will sell four of its stations as a
package—WEZB New Orleans; WOKV/WAIV Jacksonville, Fla.; and
WMXC Charlotte, N.C. No asking price has been made official but ob-
servers estimate it at $40 million. The chain intends to concentrate on
properties in top 15 markets.

OTHER STATION SALES: WNOE-AM-FM New Orleans from James Noe to
NewMarket Media for $7.25 million; WCOS-AM-FM Columbia, S.C., from
George Buck to Ragan Henry’s Bancora Broadcasting for $12.5 million;
WLVK Charlotte, N.C., from Capitol Broadcasting Corp. to Trumper
Communications for $8 million.

FRED SNYDER has been named operations manager for Mutual Broadcast-
ing, based at its Arlington, Va., headquarters. He was previously OM/
ND at WMAS Springfield, Mass.

DICK YANKUS is upped from VP/operations to president of Caravelle
Broadcast Group, replacing Howard Schrott.

CAPITAL CITIES/ABC has completed its purchase of the Satellite Music Net-
work with the purchase of the remaining 86% of SMN’s stock. Final pur-
chase price was $48 million, or $5.60 a share.

AT FINANCIAL BUSINESS NETWORK, president/chief operating officer Joe Dor-
ton and Doug Franklin have left to set up a management consultancy.
Glen Taylor remains CEQ. VP/corporate communications John Darin be-
comes VP/network news operations.

DONALD TOOL has been named GM of Wescom’s newly acquired KRLV Las
Vegas, replacing former owner/GM Lorraine Arms. Tool was GM of
KRNT/KRNQ Des Moines, lowa.

Miami replacing Skip Schmidt. Harris was group VP/national sales for

replacing Jim Keating, now the executive VP/chief operating officer of

and contesting.”

Ironically, Richards was a candi-
date early on and initially turned the
job down. Then, several delays oc-
cured. First, instead of flying candi-
dates in to the Bay Area, Smith decid-
ed to wait until the Gavin Convention,
which several candidates would be at-
tending. Then he had to wait for the
results from research, which could
have led to the station changing di-
rections, and thus possibly send
Smith looking for a candidate with
different qualifications.

The research concluded later than
expected, but upon seeing the re-
sults, Smith decided to stay on the
same course. After interviewing and
making offers to at least two other
candidates, X100 began talking to
Richards again. This time he accept-
ed the job. “It was really a series of
circumstances,” he says. “We always
felt like [hiring a PD] was two or
three weeks down the road.”

X100 remained flat during its peri-
od with no PD, which, Smith says, “is
a tribute to Gene.” Morale at the sta-
tion also managed to stay high. “One
of the things Bill [Richards] noticed is
that for not having a PD four
months, morale was high. It is hard
when people don’t know who their
boss is.”

One factor that some suspect may
have contributed to the delays in hir-
ing at KLOS and KXXX is corporate
influence—both stations are owned
by large broadcast companies. Both
Sommers and Smith deny that was a
factor, but Smith admits that at least
one candidate was concerned about
the corporate structure that has Rick
Cummings as national PD, Jeff Wy-
att as regional PD, and Alan Burns
consulting the Emmis-owned station.

Urban WWWZ (Z93) Charleston,
S.C., is in a similar situation. GM/

radio stations and do other things.”

WASHINGTON ROUNDUP

(Continued from page 14)

to open up the spectrum.

Fritts said that deregulation has
harmed AM competition, caused AM
and FM band crowding and interfer-
ence, and destroyed the local service
concept. At the same time, he said,
there’s a greater backlog, with FM
modification applications stacked up
with half-year to 18-month delays.
The NAB chief said he hoped the new
FCC commissioners will restore
“real-world policy initiatives.”

LOBBYING HARDBALL PAYS OFF
The NAB, through a last-minute

grass-roots lobbying effort, has been
successful in defeating an initiative in
the budget reconciliation bill that
would have made broadcasters fork
up a yearly check to Uncle Sam for
the use of his spectrum.

A spectrum fee would have been a
percentage based on station size, val-
ue, and annual gross. Broadcasters
had crossed their fingers and taken a
compromise approach, settling for a
“cost of regulation” fee that is now a
fact of life in the age of deficit reduc-
tion packages.

COUNTRY MUSIC

Including information on performing artists, booking agents,
personal managers, radio stations—everyone involved in
Country Music. $31.00 (Includes postage and handling)

Add appropriate sales tax in NY, NJ, CA, TN, MA. IL and DC
To order, send your check or money order with this ad to:
Billboard, Dept. EB, 1515 Broadway, New York, NY 10036
For the fastest service, call (212) 536-5182
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Stevens Reflects On His First Year As ‘AT40’ Host

LOS ANGELES “It’s hard to be-
leive a whole year has gone by, and
yet it seems like it could have been
four,” says Shadoe Stevens about
his first year as host of ABC Radio
Networks' “American Top 40.” This
weekend (Aug. 12 and 13), Stevens
celebrates his one-year anniversary
as host of the countdown.

Since the onetime alter ego of fran-
tic TV pitchman Fred Rated replaced
original “AT40” host and co-creator
Casey Kasem, there have been sever-
al changes. New jingles from the
L.A-based H.L.C. Broadcast Divi-
sion were added in February. New
features such as “The Way Back Ma-
chine,” a musical collage of a previ-
ous year’s top five, have been added.
Last month, “AT40” became the first
countdown show to be distributed on
compact disk (Billboard, July 8). Fu-
ture plans call for it to be recorded in
a tapeless digital studio.

Yet some of the most significant
changes during Stevens’ one-year
reign have been less obvious. “The
show has finally found a way to con-
sistently create an attitude,” says
Stevens. “We were looking for that
attitude at the very beginning, but
we weren't sure how we would create
it and sustain it. From the very begin-
ning we wanted to have a show that
dramatically evolved from the old
concept.”

The transition from Kasem’s
friendly and informative style to Ste-
ven’s sly and smooth delivery wasn’t
easy. For one thing, Stevens was

coming off a self-imposed decade-
long hiatus from radio. “It was much
more difficult than I anticipated it
would be,” he admits. “I soon remem-
bered what a fanatic I am about radio
and how good enough is never good
enough.”

During the decade away from ra-
dio Stevens was best-known for his
work as the hyper commercial
spokesman for the Federated chain,
who gained notoriety for his any-
thing-but-subtle approach. “It was
hard to hold myself back and not be
boring,” he says of his return to ra-
dio. “I could do the straight approach,
but I didn’t want to do that.” Stevens
adds that he “didn’t want to get too
colorful” either.

As Stevens puts it, “AT40” was “a
good, informative, interesting show”
with Kasem at the helm. “We wanted
it to be all that and have personality,
charisma, and a sense of humor with-
out trying to be funny. The whole
idea was to give it a light touch that
was more fun than funny.”

Fine-tuning of the program contin-
ues to take place on a regular basis.
Stevens says he and other staffers
still re-listen to and critique each
show. One change that came about
from those reviews was curbing Ste-
vens’ frequent use of alliteration—
something that may have contributed
to the choppiness of the first shows.

“Alliteration is fun—fun to use,
fun to say, and fun to listen to, when
it is not overused. When you find the
right images to convey it can be real
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entertaining,” he says. “In our effort
to inject the show with color, life, and
enthusiasm, sometimes I went over
the top and didn’t realize it until after
the fact.”

Stevens also hired a vocal coach

NETVAORKS

SYDIGATION

by Craig Rosen

who worked with him for several
months and says the extra effort has
paid off. Today the taping of “AT40”
rarely runs more than three-and-a-
half to four hours, while some of the
his first shows took three or four
times as long.

Still, “AT40” remains a unique
challenge to the television and radio
veteran. “Doing a radio show is one
of the most fun things. You go in
with minimal preparation and just
wing it. If you make a mistake, you
can just laugh it off,” he says. “But
‘American Top 40’ has to be as per-
fect as we can make it, being the fa-
natics that we are.”

Although “Hollywood Squares,” in
which he came to national promi-
nence as an announcer/player, has
ended its run (it will rerun on the
USA Network), Stevens will continue
to work in television as well, starring
in “Loose Cannon,” a one-hour action
drama series that will begin its run
on CBS-TV in January.

Yet Stevens remains fully commit-
ted to “AT40.” He recently sold his
recording studio and TV edit bay and
took an office at the North Holly-
wood, Calif.-offices of ABC Water-
mark. He has also spent a lot of time
on the road promoting the show,
making stops in every major city in
the country and traveling as far as
Norway, England, and Japan.

Reflecting on his year as host of
“AT40,” Stevens says he is satisfied
with his performance. “I don’t think
there is anything I could do different-
ly,” he says. ‘“There were some
wrong steps and some right steps. If
I made mistakes it was in an effort to
make it more entertaining.”

AROUND THE INDUSTRY

Premiere Radio Networks will cel-
ebrate its third anniversary Tuesday
(15) at New York’s Tower Suite Res-
taurant. Set to perform are the
Beach Boys, as well as Premiere reg-
ulars Jeff Altman, Brad Sanders,
Frazer Smith, and Ronnie Schell . ..
Statistical Research Inc. has intro-
duced PC//PLAN, a new form of
electronic analysis for its RADAR
service. The new system will enable
subscribers to produce audience esti-
mates instantaneously.

Former NFL great Franco Harris
will host STRZ Entertainment Net-
work’s “NFL Playbook,” a daily
five-minute program set to kick off
Sept. 4 ... Financial Media Services
Inc.’s “Your Personal Finance” has
begun airing on Willis Broadcasting
stations in Norfolk, Va.; Jacksonville,
Fla.; New Orleans; and Columbia and
Florence, S.C. The 90-second daily
feature is now heard on more than 60
urban outlets.

American Public Radio will take
over the distribution of West Virgin-
ia Public Radio’s “Mountain Stage”
Oct. 1. The program is currently dis-
tributed by National Public Radio
... Satellite Music Network’s mar-
keting director Martin Raab has
been upped to VP/Marketing ...
Olympia Broadcasting Networks re-
cently added “Adult Comedy Net-
work,” an expansion of its “Comedy
Show.” The service is hosted by
ESPN’s Roy Firestone.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

August 11-12, Guns N’ Roses, On The Radio, On
The Radio Broadcasting, one hour.

August 11, Alice Cooper, Metalshop, MJI
Broadcasting, one hour.

August 11-13, The Hollies, The British Invasion
Series, United Stations Programming Network
special series, 90 minutes.

August 11-13, Spencer Davis/Tom Smothers/
Donna Summer, Cruisin' America With Cousin
Brucie, CBS RadioRadio, three hours.

August 11-13, Natalie Cole, On The Move With
Tom Joyner, CBS RadioRadio, three hours.

(Continued on next page)

Shadoe Stevens' ongoing promotional! travel for “‘American Top 40" took him to
Florida iast spring for the grand opening of Disney Worid's MGM Theme Park.
Stevens, center, is flanked by the morning crew from WHYI (Y100) Miami: from
left, Captain Y, Athlete’s Foot, Bobby Mitchell, and former producer Super Dave.
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Lucky Listeners Get A Chance To Take The Money And Run

Stations Hold $IM ‘Dash For Cash’ Promos

BY CARYN BRUCE

NEW YORK It’s every radio listen-
er's fantasy: entering a bank vault
glowing with $1 million in cash, tak-
ing as much as will fit between one’s
hands, and dashing, and taking more,
and dashing ... It’s called the Million
Dollar Dash For Cash and, though
the prize sounds tremendous, no sta-
tion ever budgets more than one-
tenth of that amount.

Urban WUSL (Power 99) Philadel-
phia set its first dash contestant loose
in a vault in June. He got away with
$25,207. “The promotion uses the the-
ater of the mind,” says promotion di-

PROMOTIONS |
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rector Brian Marks. “It’s an illusion,
but we don’t mislead our listeners.
We never say that they will walk
away with a million dollars.”

According to Marks and his ex-pro-
motion partner, Eric Margolis of ur-
ban WRKS New York, “million” is
one of those magical words that
makes listeners starry-eyed. “It’s the
same concept as our giving away a
gold Mercedes,” says Margolis. “We
could’ve given away a black one, but
gold sounds richer.”

This fall, WRKS will run its fourth
Million Dollar Dash, which is now
part of the station’s identity. “It's
definitely our biggest promotion of
the year,” says Margolis. “Listeners
are already calling to see when we're
doing the promotion.”

Both Marks and Margolis agree
that the most difficult part of the pro-
motion is getting a bank to cooperate.
“Very few banks have a million
bucks hanging around,” says Marks.
Margolis suggests reaching out to
small banks.

Although the promotion’s name
implies that a station could potential-
ly surrender one million dollars, they
hope, pray, and budget for that to
never occur. Top 40 KIIS Los Ange-
les prepared for its first Million Dol-
lar Dash by making a practice run
with play money. The practice figure
was close to the amount actually giv-
en away, says promotion director Ka-
ren Tobin. Likewise, for WRKS’ first
dash, then-GM Barry Mayo made the
practice run, which came close to the
listener’s snatch. Marks simply used
his WRKS experience to judge how
much Power 99 would shell out.

In reaiity, stations budget the
amount they can afford, using differ-
ent gauges to make sure the dasher
won’t go over that limit. But it’s
risky. Top 40 KKBQ (93Q) Houston
ran its first—and last—Million Dollar
Bank Job in June, 1987. The station
budgeted $10,000 for the promotion,
but the winner got away with
$123,885. “We were quite shocked
and surprised,” says assistant promo-
tion director Jennifer Jackson, who
adds that the station has since turned
to creative, less-expensive promo-
tions.

Promotion directors who have done
the Million Dollar Dash agree that
other media play a major role in the
event’s success. In promoting the
dash, directors stress the importance
of television, billboards, bus shelters,
and other media to get the word out

Million Dollar Dash For Cash winner Marie Dunga, left, beams with delight next
to top 40 KIIS’ Rick Dees in the vault of the First Interstate Bank in Hollywood,
Calif.

to those who may not listen to the
station. “It’s a big event, you've got
to make a big deal about it,” says
Margolis.

The actual dash is a great opportu-
nity for wide press coverage.
WRKS’s dash three years ago made
the front page of New York’s Daily
News. All three TV networks were
witness to the dash in Los Angeles.
The CBS affiliate in Philadelphia did
a feature story on WUSL’s dash.
“Everyone is curious to see the inside
of a vault with a million dollars scat-
tered around,” says Tobin.

To those planning similar promo-
tions, dash veterans share these tips:

eMake sure there is actually $1 mil-
lion, and that not only the one-dollar
bills are visible. The press tends to
look for ways in which the station
might be cheating the dasher.

eDon’t use brand new money—it
sticks together more.

oThe distance between the contain-
er and the vault is key: make sure it
stays constant. KIIS put its recepta-
cle 20 feet away; WUSL, 10 feet; and
WRKS, about 12 feet.

eDon't let the dasher carry money
against his body—just between his

hands.

IDEA MILL

Top 40 WXGT (92X) Columbus will
bury its nighttime jock Baltazar
alive to raise $15,000 for the area
chapter of Mothers Against Drunk
Driving . .. oldies/classic rock combo
KOMA/KRXO Oklahoma City com-
bined morning teams to stage an am-
bitious “sit-in” to support the athletic
department of Oklahoma University.
Kent Jones of KOMA and Chad
Derouin of KRXO will race to see
who can sit in the most seats at the
university’s Owen Stadium—there
are more than 75,000 seats.

The Radio Action Coalition Of
The Environment is seeking promo-
tional ideas that can be tied to eco-
logical issues. These will be compiled
and distributed free of charge to sta-
tions around the world. FAX your
eco-promo ideas to 213-226-0528, or
call RACE at 213-226-0466 for more
information . . . The Carson Group is
looking for radio personalities to help
promote 1989 as the Year Of The
Young Reader. Call Kate Burns at
412-471-1900.

NETWORKS AND SYNDICATIONS

(Continued from preceding page)

August 11, Patti LaBelle, Star Beat, MJI Broad-
casting, one hour.

August 11-13, Neneh Cherry/Matt Frewer/Pat-
sy Kensit, Party America, Cutler Productions, two
hours.

August 11-13, The Gloria Estefan Story, The
Weekly Special, United Stations, 90 minutes.

August 12-13, Peabo Bryson/Heavy D & the
Boyz/Sharon Bryant, RadioScope, Lee Bailey
Communications, one hour.

August 13, Moscow Music Peace Festival: Bon
Jovi, Motley Crue, Scorpions, Gorky Park, Skid
Row, Live From Lenin Stadium/Moscow,
Westwood One Radio Networks Special, four
hours, 15 minutes.

August 13, Don Henley/the Call/Pete Town-
shend, Powercuts, Global Satellite Network, two
hours.

Auguest 14, Billy Squier, Rockline, Global Sat-
ellite Network, 90 minutes.

August 14-20, Anderson, Bruford, Wakeman, &
Howe, The World Of Rock With Scott Muni, DIR
Broadcasting, four hours.

August 14-20, Pete Townshend, King Biscuit
Flower Hour, DIR Broadcasting, one hour.

August 14-20, Moody Blues, Superstars Rock
Concert Series, Westwood One Radio Networks,
90 minutes.

August 14-20, Billy Squier, Off The Record with
Mary Turner, Westwood One Radio Networks, one
hour.

August 14-20, Live Voltage: Extreme, High
Voltage, Westwood One Radio Networks, two
hours.

August 14-20, Woodstock Special: Jefferson
Airplane/Joe Cocker, Classic Cuts, MJI Broad-
casting, one hour.

August 14-20, Bonnie Raitt, Rock Today, MJI
Broadcasting, one hour.

August 14-20, Eliane Elias, The Jazz Show with
David Sanborn, Westwood One Radio Networks,
two hours.

August 14-20, Steve Wariner, Listen In With
Lon Helton, Westwood One Radio Networks, one
hour.

August 14-20, Highway 101, Country Today,
M1 Broadcasting, one hour.

August 14-20, The Bellamy Brothers,
Westwood One Presents, Westwood One Radio
Networks, one hour.

August 14-20, New Edition/Midnight Star, in
The Spotlight, Westwood One Radio Networks,
one hour.

August 18, The Yes Story: Together And Solo,
United Stations Programming Network special,
three hours.
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(Continued from page 14)

the morning show on urban WRKS
last Wednesday. If Webb stays, it
will be his second stint in mornings
at Kiss after leaving crosstown
WBLS for the second time.

In other New York news, 22-year
WNEW-FM veteran Scott Muni
has signed a five-year contract with
the station. He also moves from OM
to VP of special products/program
development to create and host syn-
dicated programs for parent compa-
ny Legacy Broadcasting. And after
15 months, crossover WQHT (Hot
97) morning team Ron Stevens &
Joy Grdnic will leave the station at
the end of September.

After turning in an unusually
high-energy guest shot on WHTZ
(Z100) New York last weekend that
was light-years away from his re-
cent work on WLS Chicago, it now
appears that John “Records” Lan-
decker will be doing further air
work at the top 40 station in the
near future. Z100 recently held its
sixth birthday party at New York’s

FOR WEEK ENDING AUGUST 12, 1989

Palladium (or as the Morning Zoo
referred to it on the air, the Get-lai-
dium), with musical acts including
Hall & Oates, Paula Abdul, and
Debbie Gibson.

As previewed last week, “Magic”
Matt Alan from Z100 and VH1 is
now doing afternoons at top 40
KIIS Los Angeles. Midday veteran
Paul Freeman is gone, after 15
years with KIIS as Bruce Vidal
moves to middays. Alan, a magician
since his teens, debuted by sawing
KIIS morning man Rick Dees in
half in an effort to regain Dees’
double-digit ratings.

Across town at N/T KFI, Chris-
topher Bartlett—who worked for
Australia’s New World Pictures
and answered a trade ad—is now
doing nights, replacing Chris Rob-
erts. Jo Anne “Mother Love” Hart,
formerly of WZAK and WGCL
Cleveland, joins for late nights as
Larry King’'s program is moved to
overnights.

Alex Bennett, morning man for

MODERN ROCK ™~
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‘the last 3!/, years at modern KITS
San Francisco, is gone as the station
moves toward a more music-orient-
ed approach in that daypart. ND
Lori Thompson’s role in mornings
is being expanded; a new anchor
will be named shortly ... In an un-
usual piece of casting, ‘“Diff'rent
Strokes” star Gary Coleman is now
hosting a weekly interview show for
adult alternative KHIH Denver:
“Gary Coleman’s Colorado Hi.”

At top 40 WMJQ (Magic 102) Buf-
falo, N.Y., MD Roger Christian
moves from middays to late nights
as Marie Bonacci leaves. Weekend-
er Terry Lamar moves to middays.
John Gorman is no longer consult-
ing the station ... Marriage leads
Dayna Farris from the MD slot at
urban WJLB Detroit to an AE slot
at WWDB Philadelphia. Jimmy
Wonder (a/k/a PD James Alexan-
der reverting to his '60s/'70s air-
name) is handling those duties for
now.

Professional morning guest Jes-
sica Hahn has changed phone num-
bers; call her at 602-225-8445 . . . Re-
search director Russ Allen adds as-
sistant PD stripes at crossover
WPGC-FM Washington, D.C. ...
Scott Fischer joins AC WALR At-
lanta for middays from top 40
KRXY (Y108) Denver ... Laura
Gannon to mornings at rock 40
WLRS Louisville, Ky., from WIAL
Eau Claire, Wis. ... Former KATM
Colorado Springs, Colo., PD Randy
Stewart joins AC WRRM Cincinnati
for p.m. drive.

With Julie Patterson leaving to
have a baby, top 40 KEGL Dallas
has a midday opening. PD Joel Fol-
ger wants T&R and picture and em-
phasizes that he will take tapes
from any size market ... Country
KRPM Seattle has an MD/night
opening as Ken Moultrie heads to a
yet-unspecified job with the new
Braiker Radio Services network. In
addition, Steve Golden from KUPL
Portland, Ore., is replacing Ralph
Hasty in middays.

Among those looking for jobs
this week: newsman Rob Williams
(ex-WLVK Charlotte, N.C.), 704-
529-6789; Tim Greene (moving
from WCKZ Charlotte, N.C., to
L.A. and looking for part-time air
work) 215-224-4651; Quinn Echols
(former PD urban WKWQ Colum-
bia, S.C.), 214-257-0790; Kathy
Hansen (research director, WAVA
Washington, D.C.), 703-532-2574

. Steven B. Williams (half of
KXKL Denver’s Steven B & the
Hawk), 303-730-1377.

WHILE MOST OF THE consul-
tants who do diary reviews at Arbi-
tron’s Laurel, Md., headquarters
have signed the company’s confi-
dentiality agreements (Billboard,
April 8), Dwight Douglas is still at
odds with the company. Douglas,
who was recently turned away at
Laurel, has sent the company a let-
ter which he says serves as an alter-
nately worded agreement, and
plans to go to Laurel again to show
““a concerted blocking of my right to
do my job.” Arbitron says that it ex-
pects Douglas to sign the same
agreement as everybody else.

Assistance in preparing this col-
umn was provided by Craig Rosen
and Caryn Bruce.
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» cZ»_ Compiled from national album rock
of |55 | $o | S| mmE LD E LT Gl ARTIST
I 22 | X2 | £5 |  LaeL & NUMBER/DISTRIBUTING LABEL
. N . %% NO.1 * &
B
1 1 1 9 ngA STEVIE RAY VAUGHAN & DOU%LE TR?(U&L%
cm—— —_—
2 2 4 10 LET THE DAY BEGIN THE CALL
~| mcasaess
3| 3| 5 | g | FORGET MENOT BAD ENGLISH
EPIC 34-68946/E.PA.
o | 4| 6 | 15| FREEFALLN TOM PETTY
@ 6 9 6 | WILL NOT GO QUIETLY DON HENLEY
GEFFENLP CUT
@ 11 16 7 HEAVEN WARRANT
COLUMBIA 38-68985
INE TANGIER
@ w0 | 12| 9 | WML
8 8 11 13 HEADED FOR A HEARTBREAK WINGER
ATLANTIC 7-88922
@ 17 19 6 DIG PETE TOWNSHEND/THE WHO
ATLANTIC LP CUT
2 . 2 SOMETHING TO HOLD ON TO TREVOR RABIN
ELEKTRA LP CUT
1 5 2 8 THE END OF THE INNOCENCE DON HENLEY
GEFFEN 7-22925
SKID
w s | o | o | MANOME, =
NEED A LITTLE TASTE OF LOVE THE DOOBIE BROTHERS
137 |31 | NED
8 | 20 | 7 | LONGway To GO STEVIE NICKS
MODERN LP CUT/ATLANTIC
15 | 12| 15 | 9+ LTILEFIGHTER WHITE LION
2 2 4 NOTHIN' YOU CAN DO ABOUT IT RICHARD MARX
EMILP CUT
aD| # | — | 2 | cHEERDOWN GEORGE HARRISON
WARNER BROS. LP CUT
w | [ |7 | ARIWANIRYOL w2
23 % 4 CHASING YOU INTO THE LIGHT JACKSON BROWNE
ELEKTRA LP CUT
2 2 22 6 JACKIE BROWN JOHN COUGAR MELLENCAMP
MERCURY 874 644-7/POLYGRAM
YOU DON'T GET MUCH BODEANS
% |25 7 SLASHLP CUT
***POWER TRACK & * &
@ s | — 2 IT'S NOT ENOUGH STARSHIP
A= RCA 9032
73 9 7 8 A FRIEND IS A FRIEND PETE TOWNSHEND
24 13 8 1 ‘I?AOP'%'{ SAY YOU LOVE ME BILLY SQUIER
2% 19 14 15 sz?sly' DOWN A DREAM TOM PETTY
@ u | o |+ | Ehe ST
@] » | o [ 3 | e, ——
s || 2| 7 | WALKING SHOES TORA TORA
@| 1 | 3 | « | RADGUMBO LITTLE FEAT
A
0 |2 ||| SOANE LOVE AND ROCKETS
W w2 | @ | 3 | NeRRAN GONS W FOSES
SUN KING THE CULT
2 21 18 8 Slil?JE iP CIUNT/REPRiSE
13 15 10 1 BROTHER OF MINE ANDERSON,BRUFORD,WAKEMAN,HOWE
ARISTA 1-9852
w & & FLASHMAKER % & %
GD| NEWp | 1 | WHEN THE NIGHT COMES JOE COCKER
CAPTOL LP CUT
Y
m | o | o | ¢ | SLanEr L, AR
@G| @ | o7 | 3 | LDONTWANTALOVER TEXAS
MERCURY 872-350-7/POLYGRAM
GD| NEWp | 1 | JUSTWANNA HOLD MICK JONES
3 | 7 | 7 | 4 | FALLINGIN & OUT OF LOVE LITA FORD
% | 38 | 41 | 4 | DREAMSIN THE DARK BADLANDS
w0 |77 m%ﬁaponz GREAT WHITE
@D| #2 | 48 | 3 | HARDSUN INDIO
M _ 2. §| DON'T BELIEVE IN LOVE QUEENSRYCHE
)| emipcur
©3 | #0 | 2 | 3 | ADDICTED TO THAT RUSH MR.BIG
@| NEW) |.1 | POISON ALICE COOPER
@ 45 — |£2 M g&DIO SLI#EUP#CE BORIS GREBENSHIKOV
% 39 36 %: g’;?& ?{;;I'GEN TWICE SHY GREAT WHITE
RS
| 26| B |9 | SMOOTHUP 76 BULLETBOYS
19 | — | 2| ACHINTOBE THE REPLACEMENTS
’Sug &)@
NEW) | : PRI‘?SIT)AELI;OF THE.. ANDERSON,BRUFORD,WAKEMAN,HOWE
=3 IF
G| NEWp | 13| ' DIRT WERE DOLLARS DON HENLEY
O Tracks with the greatest airplay gains this week. The Flash is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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PLATINUM-—Stations with a weekly cume
B'" rd audience of more than 1 million.
I Il GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
AUGUST 12, 1989 ™ audience between 250,000 and 500,000.
’ GES oS (0] OS ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADI TATION
Pl A 26 30 Seduction, (You're My One Ang Only T 25 6 The Doobie Brothers, The Doctor X EX M.C. Bust A Move EX EX Seduction, (You're My One And Only) T
71 25 Rob Base & DJ.E-Z ‘ock Joy And 1, 26 EX  waterfront, Nature Ot Love [2 S 3 4 Baby'g It's No Crime EX EX The Cure, Love So n
28 24 Aretha Franklin/W. Naus(on It Isn'!, 0ﬂm lf 27 EX  Bee Gees, Dne EX EX Great VlMe Misia Bone EX EX Eddwe lu?hy Put our Mouth On Me
28 28 Indigo Girls, Closer To Fine EX EX LL CoolJ I'm That T,
29 EX Ml Vanilli, Girl I'm Gonnz Miss Yo EX EX Dela Soul Me Myse! And I
30 EX 10,000 Maniacs, Trouble EX EX Sandra, Everlastmg Love
A — Young MC, Bust A Move EX EX Great 'Me Once Bitten Twice Shy
FM A — Starship, it's Not Enough EX EX Deador é(:ovma Home With Me Baby
Pittsburgh P.D.: Bill Cahill : - L’:‘chg"d"&:ﬁ;: SS‘L"H Provider - EX X Young M.C., Bust A Move
. i 3 Dino, | Like It EX EX Neneh Cherry, Kisses On The Wind
New York P.D: Ste;e Kingston 2 gruh:'mte SaalE gy EX EX Dion, Aod Thé Night Stood St AW
1 2 Prince, Batdance (From “Batman" . . ic arx, Right Here Waiting q A
2 1 Martika, Toy Soldfers ) Los Angeles P.D.: Steve Rivers A : Pnobby BBm:’n On((gur Ows SFrom_) Detroit P.D.: Gary Berkowitz /
3 3 Bon Jovn Lay Your Hands On Me 1 2 Simply Red, If You Don't Know Me By N nce, Batdance (From “"Batman 1 10 Richard Marx, Right Here Waitin,
44 Soul Il Soul, Keep On Movin' 2 Pn'nce, Baldanct (From "Batman") 6 10 The Jeft Healey Band, egﬂ Eyes 2 1 Simply Red, If Vgu Don't Know rie By N 124, E
5 6 Debbie Gibson, No More Rhyme 3 6 wn. On Our Own (From 7 12 Pavia Abdul, Cold Heart 3 .Iﬁ’m Send Me An Angei '89 /</
6 7 Richard Marx, Right Here Waiting 4 9 Rlchard um mgm Here Waitin ;T 8 11 Skid Row, 18 And Life 4 2 Benny Mardones, Into The Night
79 obb{( n, On Qur Own (From 5 7 New Kids On The Block, Hangin’ Tough 9 9 Debbie G-bsonhzo More Rhyme 5 8 S(ewe Nicks, Rooms On Fire Houston P.D.: Adam Cook
8 10 New Kids on "The Block, Hangin' Tough 6 1 Martika, Toy Soidiers 10 M New Kids On Block, Hangin' Tough 6 9 Don Henley, The End Of The Innocence us AL )
9 5 Simply Red If You Don't Know Me By N 7 12 Karyn White, Secrel Rendezvous 11 15 Karyn White, Secret Rendezvous 7 3 Fine Young Cannibals, Good Thing 1 1 Richard Marx, Right Here Waiting
10 8 Benny Mardones, Into The Night 8 4 StevieB In My E % 1 13 Henry Lee Summer, Hey Baby Tampa 0.M.: Mason Dixon 8 1l Martka, lgo Soldiers 2 2 sbby Brown, On Our Own (From
11 13 Dino, | Like It 9 1 rface, hower e With Your Love 13 16 Ilmgev. Headed For A Heanbveak mp. 9 13 Glona Estefan, Don’t Wanna Lose You 3 3 Prince, Batdance (From "Batman™)
12 12 Stewe B, ln M EYES 10 5 Dino, | Like | u 1 Rockets, So Alive 1 2 Prince, Batdance (From "Batman") 10 12 Love And Rockets, So Alrve 4 4 Pauia Abdul, Coid Hearted
13 16 Skd Ro\v, 18 And Lif 11 M Seduction, (Vou re My One And Only) T 15 18 Gloria EstethDonl Wanna Lose You 2 4 Bobby Brown, On Our Own (From 11 14 Cher, If | Could Turn Back 'r'me 5 9 Karyn White, Secret Rendezvous
14 14 Cyndi Lauper, | Dvove All Night 12 & Fine Young Cannibals, Good Tl 1 1 Bon Jow' y Your Hands On Me 3 7 Richard Marx, Right Here Wanlmg 12 17 Howard Jones, The Prisone 6 5 Dino, | Like It
15 11 Madonna, Express Yoursetf 13 16 Donny Osmond, Sacred Emonon 17 21 Cher, It | Could Turn Back Time 4 6 Bon Jovi Lay Your Hands On Me 13 18 John "% The Begver Brown Band, 7 19 New Kids On The Block Hangin' Tough
15 18 Watley With Enc B. & Rakim, Fri 14 10 Love And Rockets, So Alive 18 22 Donny Osmond, Sacred Emotion 5 5 Love And Rockets, So Alive 14 20 Katrina And The Waves, That's The Way 8 15 Winger, Headed For A Heartbreak
17 22 Surtace, Shower Me With Your Love 15 15 Oon Henley, The End Of The Innocence 13 23 Surface, Showev Me With Your Love 1 Martika, Toy Soldiers 15 15 Michael Morales, Who Do You Give Your 3 6 Red, If You Dont Know Me By N
18 20 Gloria Estetan Don't Wanna Lose You 16 18  Oebbie Gibson, No More Rhyme 2 6 Mamlu TO( 8 Don Hemey The End Of The Innocence 16 21 10,000 Maniacs, Trouble Me 10 7 Love Rockets, So Alive
13 21 Love And Rockets, So Alive 17 19 Soul Il Soul, Keep On Movin' 21 26 Soul Il Soul KECU 0" Movin' 9 Henry Lee Summer, Hey Baby 17 22 Great White, Once Bitten Twice Shy 11 8 Madonna Express Yoursett
23 Paula Abdul, Cold Hearted 18 23 Paula Abdul, Cold Hearted a2 n Wamnl Heaven 13 Dino, I Like It 18 13 Peter Gabriel, In Your Eyes (Theme Fr 12 12 Debbee Gibson, No More Rhyme
21 20 Karyn White, Secret Rendezvous 19 24 ru Estefan. Don't Wanna Lose You 23 7 Neneh Cherry, Buffalo Stance 10 11 Karyn White, Secret Rendezvous 19 EX Bee Gees, One 13 16 Donny Osmond, Sacred Emotion
22 25 Sweet Sensation, Hooked On You 2 2 or Alive, Come Home W|lh Me Baby 2428 LL Cool J, I'm That Type Of Guy 11 12 The Jeff Healey Band Angel Eyes 20 EX Beach Boys, Still Crusin’ M 18 Howard Jones, The Pnsonev
23 77 Great White, Once Bitten Twice Shy 21 2 LL Cooll V'm That Type Of Guy 25 29 Neneh Cherry, Kisses On The Wind 12 16 Gloria Estefan, Don't Wanna Lose You 21 KX sum t's Not Enough 15 17 Sweet Sensation, Haoked On You
24 15 Natakie Cole, Miss You Like Crazy 2 1n hat You Don't Know 26 30 Don Henley, Ihe End Of The innocence 13 14 Great White, Gnce Bitten Twice Shy 27 X Cyndi Lm.,, My First Night Without 16 20 Jody Watley With Eric B. & mun Fri
% 28 LLCool), I'mThat T pe Of Guy 3 % Wwith Eric B. & Rakim, Fri 77 25 Simply Reg, If You Don't Know Me By N 1418 Surface, Shower Me With Your Love 23 EX  Tom Petty, Runnin’ Down A D,eam 17 23 Great White, Once Bitten Twice Shy
29 Chuckii Booker, Turned Away 2 2 Cher H l ould Turn Back Time 28 19 Madonna, Express Yourself ) 15 23 New Kids On The Block, Hangin' Tou; 24 23 Rod Stewart, Crazy About H 18 21 Don Henley, The End Of The lnnocence
21 17 Mllh Vamlh, Bab,‘ Don't Forﬁel My N 25 28 The Cure, Love Son 29 20 Donna Summer, This Time | Know It's F 16 17 Andreas Vollenweider, Dancing With Th 25 24 Bette Midler, ,ﬂ Beneath My Wings ( 19 27 The Core, Love Song
2 19 La Soui, Me Myself And 2% 29 Great White, Once Bitten Twice Shy 30 24 Rod Stewart, Crazy About Her 17 19 Cher, If 1 Could Turn Back Time A —  Michael Boﬂon Soul Pr 20 20 The Jeft Healey Sand An§el E&
29 KX ernnl, Heaven 7 30 Young M.C.,, Bust A Move A — Gees, One 1 3 Red, If You Oon't Know Me By N A — The Jeff Nuley Band, An | Eyes 21 26 Neneh Chervy Kisses On ind
30 EX Buster Poindextes, All Night Party 28 EX  Mith Vanili, Giel I'm Gonna Miss Yo A — Madonna, Cherish 1 zl Y it's Not Enough A — Doobie Brothers, Need A m, ram 22 22 LL Coot J, I'm That Type Of Guy
29 EX Warrant, Heaven A — Moving Pictures, What About Me 2 w:mn aven A — Fine Young Cannibals, D on 23 32 Gloria Estefan, Don't Wanna Lose You
A30 — Sweet Senszlm Hooked On You 2 Zl Jody Vmbey With Eric B. & Rakim, Fri A — George mm, Cheer Down 20 34 Milii Vanilli, Girl I'm Gonna Mvss Yo
A — Fine Young Cannibals, Don't Look Back 22 25 Donny Osmond, Sacred Emotion 2 25 Michael Dlmun Cover Of Love
A —  Chuckii Boollev, Turned Away A23 — Paula Abdul, Coid Hearted A% — Infovmat»n Souety Lay All Your Lov
A24  — Bee Gees, One F1 ] One
X EX Indlgo Girls, Closev To Fine 23 13 w-mm, Heaveﬂ
GOLD EX EX Dion, And The Night Stood Still 2 31 Erasure, Stop
EX EX Michael Damian, Cover Of Love :3!1) E}g ;oku.dn (T SBXSLA“M(M
low, 18 And Life
New York P.D.: Gary Bryan / AX — Surface, Shower Me With Your Love
1 1 Bon Jovi, Lay Your Hands On Me Washington P.D.: Lorrin Palagi m ’033‘ = ah:;“'e" 'B%:‘d m gra::.dgme
g g :.:m uTgry‘Sglldvﬁ'rsHe e Waitin 1 5 Benny Mardones, Into The Night Chicago P.D.: Brian Kelly ¥ X cmu,. Booker, Turned Awa
4 4 Prince, Batdancex( rom( Bal:nari‘) 2 4 Domna Snmmev This Time | Know 1t's F 1 2 Toy Soldiers X EX (You're My One znd Only) T
5 6 Debbie Gibson, No More Rhyme 108F M 31 Simply Red if You Don't Know Me By N 1 i e e Twice Shy A — surshiv, 3, It's Not E nough
6§ 2 Simply Red, If You Donl Know Me By N . 4§ Henry Lee ""“"' Hey Baby D, ﬁ@ 3 6 Richard Marx, Right Here Waiting A —  The Graces, Lay Down Your Arms
7 Stevie B, m My Eye: Boston P.D.: Sunny Joe White g ; g:m: }3‘;7:3':'5'5 thane 4 3 Love And Rockets, So Alive A — The Jets, You Better Dance
§ 12 Newids On Block, Hangin’ Tougn 1 3 Prince, Batdance (From "Batman™) 7 11 Prince, Batdance (From “Batman™ Cleveland 0.M.: Rich Piombino HOH dori %:g“'nﬁg'}d;o?"e:‘; 0
lg }11) m‘l C:k"M ss You Like Cra 2 7 lod MlnhcsénTrouble . § 13 D°""7 Osmond, Sacred Emotion 1 6 Billy Squier, Don't Say You Love Me 7 12 Paula Abdul, Cok) Hea get My
11 13 Swoel Sensition, Hooked On You L {Boty (Browa’iliOuriOwnl(From S 3 Expose, What You Don't Know 22 Great White, Once Bitten Twice Shy 8 8 Winger, Headed For A Hoartbreak
12 14 Soul 1 Soul, Keep On Movin' I et R gg;:,ewagmx 10 10 Michae Moraies, m‘ Do You Give Your § 3 Don Henly, The tnd Of the lnnocence 5 7 s.mpo,"m If You Don't Know Me By N 4
" ic arx, Right Here Wal "‘K Pete Town: A Friend Is A Frien
B membeomee | § ¢ RGN N | B B b pemEmitmaten” | el o mere 1003 M
ove ockets, 0 ive 6 7 inger, Heal r A Heartbreal
B e mCnuel L, |4 S i T s Tne I o e e Sy
a Lose
17 21 Surface, Shower Me te With Your Love 1010 S Sabe sion, Hooked 0n You 16 19 DinolLikelt oo o 2 1z Jidllivegd et ! Eres 143 Namantgleaten, ance Los Angeles P.D.: Scott Shannon
bk gl G | U RS | b enses |8 EEARES § ol SR | g e
aula Abdul, Cold Heart 1 G araya, Love Has aeﬂIlTlI
%(li g gm And km So Alive 13 13 gon ovi, Lay Vour Hands On Me 19 24 New Kids On The Block, Hangin' Tough 1} }5 c.,.dzr,u.o Gyl s 1o }; 3 su"R?J.eyl'sTAnd L,,EO' The Innocence 3 6 Richard ..‘.71 mgm Here Waitin
G e e Forget My N B R RS 223 Greal White, Once B-tten Twice Shy 13 Cove And Rotbeks. %o Alve 19 25 Bobby Brown, On Our Own (From 4 st Wit Once Biten Tuwie
2 2% wml'g Secret Rensesceishs 15 gg NewlK E fan, D B:“k' Ha"E'" Tough 21 22 LL Cool J, I'm That Type Of Guy u 18 Howard Jones, The Prisoner 20 21 Doany Osmond, Sacred [mo(t.oﬂ S 3 Fine Youn, Good Thing
24 24 Michael Damian, Co o Of Love 16 G“’"a e dn, P OnaiWanna Raseliby 23 Rod Stewart, Crazy About Her 15 17 Warrant, Heaven 21 17 Bette Midler, Wind Beneath My Wings ( 5 10 Bon jovi, fay Your Hands On Me
2% 17 Fine Young Cannibais, i Good Thin 1; g M hael 5. Sgcred 0;“0 ion 23 25 Cher, I | Could Turn Back Time Al6 — Doobie Brothers, Need A Little Taste 2 29 Adran 7 11  Warrant, Heaven
% 30 Great wmfe Once Bilte Twn;e gh ! g amian, Cover Of Love 24 26 Skid Row, 18 And Life 17 19 Katrina And The Waves, That's The Way 23 15 Roxette, Dressed For Success [ W’mge« Headed For A Heartbreak
73 Meheel Boﬂo«ncs | Provider 13 5 CMCK" Booker, Tu'fwd"" 25 27 Karyn White, Secret Rendezvous 18 20 Th' Call, Let The Day Segin 26 EX  Karyn White, Secret Rendezvous Rockets, So Alive
O i o s ot Koo 2 22 Don Henley. The End Of The inacence % 78 Jody Watley With Eric B. & Rakim, Fri Al —  Fine Young Cannibals, Don't Look Back Z 1 Naiahe Cole. Mss You D Crary 1D 13 U3 Everistng Love
29 34 Wamant Heaven 21 2 Deador M'“CC"'“” Home With Me Baby 27 29 The jeft Healey Band, Angel Eyes 20 Indigo Gllg Closer To Fine 2% EX Beastie Boys, Hey Ladie: 11 7 Cinderella, Coming Home
3 1 CM::: bod:r Turned Awa g 2% Ind|go Girls D‘:ﬂs‘t’g" Fine " 28 30 Surface, Shower Me With Your Love A2] — Skid Row, 18 And Life 77 EX  Michael Moral wna( | Like About Yo 12 8 Richard Mary, Saﬁsfued
3135 Milli Vanili, Girl I'm Gonna ISS Y 28 Squier, 2y You L]qve P A29  —  Bee Gees One 22 EX John Cougar Meliencamp, Jackie Brown 28 26 Warmant, Down 13 16 BulletBoys. Smooth U
% B Re Stewart, Crazy About H © A B ;Ih:e A‘“a’ "1"' 'BT'?;' ’;’“d' e Beg A0 — Warrant, Heaven A — Stevie Nicks, Two Kinds Of Love 29 28 Michael Damian Rock On (From "Dream 4 15 Don , The End Of The Innocence
A 2 Zanta, Righi Gack Where We Started F 2D Drace Sower Mo witnour 1 A — Underworid, Stand Up 30 30 Gups N Roses Pationce 15 17 Billy Squier, Dor't Say You Love Me
A3 — Cher I 1 Could Turn Back Time E u" h’::l' Bot:we’Soe| PI dg‘" ove X EX niulletBo s, Smooth Up A = Surface, Shower Me With Your Love 16 18 Whae Lion, Little Fighter
M35 Donny Osmend, Sacred Emotion % g " 0°"' Dl X EX aniacs, Trouble Me A — Tom Petty, Runnin’ Down A Dream 17 20 Tom Petty, Runnin' Down A Dream
' B B NSt 00 o wi BB st o Gl A = Gwba S e |l ot e
s radi — on John, Pinl 1Zari
go % ch%hg ﬁ‘"‘m ‘Arg' Beaves Brown Band, EX EX Tangier, On T ey ne i 20 22 Cinderella, Gypsy Road
31 B ing For T o EX EX The Cure, Love Son 21 The Jett Hu% Band, Angel Eyes
2 Grayson Rugh, Tal er EX — The Graces, Lay Down Your Arms all 2 EX  The Call, Let The Day Begy
33 EX Katnna Waves, That's The Way A — Katrina And The waves, Fnat s The Way
34 EX The Call, Let The Day Begm A . A — Bad Enghish, Forge! Me Not
35 EX  Waterfront, Nature Of Love Washington P.D.: Matt Farber A B A — Fme Youn Cam%nk Donl Look Back
A — The Cure, Love Song 13 Mamka Toy Soldiers ~The. EX EX Sta 'S Not Enough
. o A —  Adrian Belew, Oh Daddy i 4 Prince, Batdance (From “Batman™) B EX The . My Paradise
Philade!phia P.D.: Charlie Quinn A — Starship, It's Not Enoux" 31 Miki Vanilli, Baby Don't Forget My N
hard Waiti A —  The jets, You Better Dance 4 8 Richard Marx, Right Here amn'&
S hichard Man Right nerciWalling) A —  Cyndi Lauper, My First Night Without 5 2 Simply Red, If You Don't Know Me By N esem Dallas P.D.: Joel Folger
4 Prince, Baldance( rom "“Batman *) A= McCartney, This One & 9 Bon jovi Lay Your Hands On Me 11 mcmm Ihn Right Heve Waitin
2 Simply Red, If You Don't Know Me By N A —  Milli Vanilh, Girl I'm Gonna Miss Yo 7w Love And Rockets, So Alive R 3 KE ol The ) B
g ::n ',MTgys;’égfm e E& g g;bbn-i GBMNN«: m«e Rhyme 8 11 Bobby Brown, On Our Own (From Detroit P.D.: Chuck Beck g 4 MH m.e: e X“ oAt A
ey Lacies $ 13 Dino, I Like | 1 1 Richard Marx, Right Here Waitin
700 Sl Sk O e EX B Keuin Paigs Do Sht e Ot 105 Madonna, Express Yoursell 22 Great Whit, Once Biten Twice Shy 38w s Yo Hans Op e
10 i, et On e B X tnoenanan Laciety, oy A Yoo Lok 1 & Fine Youns Cannibals, Good Thing 3% sdRowlgAdlle § 4 Real Lis, Send Me An Angel 89
11 LL Cool J, 'm That Type Of Guy X EX Paul smm, When The Radio |5 On 55 Galouri.aa Bu‘;.'" oDon'?Wanna Lose You 5 Winger, Headed For A Heartbreak 7 7 Great White, Once Bitten Twice Shy
A 6 Bon Jovi, Lay Your Hands On Me i . Rill Bi
b B e gén::arynzmoked on Y DU BX The Graces, Lay Down Your Arms 14 7 Donna Summer, This Time | Know It's F 8 7 Wamant, Heaven ) L 2’.2&&‘.‘.3‘:3? Vot | Lne About Yo | 530 Francisco P.D.: Bill Richards
12 15 Karyn White, Secret Rendezvous. 15 18 Donny Osmond Sacred Emotion 7 8 White Lion, Littie Fighter 0 16 m Jeff Healey Band, Angel Eyes 1 1 Bobby Brown, On Qur Own (From
13 17 Pads Abdal Cord Hearted 16 23 New Kids On i( Hangin' Tough 8 9 Great White, Mista Bone I 12 The Outfield, My Paradise 2 2 Prince, Batdance (From "Batman™)
18 Gloria Estefan, Don't Wanna Lose You — BOSTON'S 1721 Surface Shower Me h Your Love 9 3 Skid Row, | Remember You 21 Bad English, Forget Me Not 3 4 Surtace, Shower Me With Your Love
I 3 Madonna, Express Yoursell - / 18 12 Benny Mardones, nto The Night 10 11 The Jeff Healey Band, Angel Eyes 13 15 ﬁ Let The Day Begin 4 10 New Kids On The Block, Hangin' Tough
16 19 Don Henle A vhtz Eng 0f The Innocence 19 14 Richard Marx, Satisfied 11 14 Moving Pictures, What About Me A — Slud Row, 18 And Life 5 6 Dino, | Like It
17 20 Jody Watley With Enc B. & Rakim, Fri 2 Great White, °"°° Bitten Twice Shy 1212 Henry Lee Summer, Hey Baby 15 17 Michael Damian, Cover Of Love [ White, Secret Rendezvous
18 21 New Kids 8" The Block, Hangin’ Tough 21 19 Nenen Cherry, Buffaio Stance, 13 13 Kevin Raleigh, Mooniight On Water 16 19 Cher, If | Could Tur Back Time 7 8 Richard Marx, Right Here Waiting
19 22 Surface, Shower Me With Vo&v Love 22 16 Real Life, Send Me An Angel 89 14 15 Martika, Toy Soldiers 17 21 Fine Youn Canmhals Don't Look Back 8 12 Jody Wat h Eric B. & Rakim, Fri
0T Warant Heaw Bost P.D.: Tom Jeffri 3 27 Soul t Soul, Keep On Movin’ 15 10 Love And Rockets, So Alive 18 20 Stage ME Love Criés 9 3 Simply Red, If You Don’f Know Me By N
2 X Gr:;’t";(hn:%?ce Bitten Twice Sh oston D Tom Jeflries | 24 24 wichael Damian, Cover Of Love 16 17 Buletbors Smonlr Up 19 EX The Cure, Lovs Song 01 Osmond, Sacred Emotion
% nd. Sacred Emoti Y T 25 26 LL Cool ), I'm That Type Of Guy 17 16 Michael Morales, Who Do You Give Your 20 22 Katrina And The Waves, That's The Way 11 14 Pauia Abdul, Cold Hearted
R Slud e L'r' motion 1 1 Prince, Batdance (From "Batman™) 2% 28 lody leey with Eric B. & Rakim, Fri 18 18 Cinderella, Coming Home A — Underworld, Stand Up 12 13 Bon Jow, La Your Hands On Me
T e A Rockets o Aiive 23 10,000 Maniacs piacETiock e e 2723 Cher, If | Could Turn Back Time 19 £X The Cure, Love Song EX EX Starship It's Not Encugh 15 17 MO Vanil, Gicl P Gonna Miss Yo
2 %% Katrins And The Wa es, That's The Wa 34 Brown, On Our Own (From 28 30 Karyn White, Secret Rendezvous A0 — Bnl? Squier, Don't Say You Love Me EX EX Saraya, Love Has Taken lls Toll n o9 , Express Yourself
B 281 Rt At BBt y 4§ Dino, I LikeIf 29 EX  Wamant, Heaven 21 19 rd, Love and Affection BC X Cindersta, Gypsy Road 15 S rme Young Cannil nedbals, Good Thing
"Shaff ouwn - acR dvume 0 5 & Bon Jo‘"I Lay Your Hands On Me A30 — The Jeff Healey Band, Angel Eyes 2 w:nan( Down Boys EX EX Tom Petty, g’u,.,.." Down A Dream 16 18 f I'm That Type Of Guy
z g E;:;erﬂh e(’;' eE The Radio Is On & 7 Don Henl eysThe End Of The Innocence A — Chuckil Booker, Turned Away A23 = Adrian Belew, Oh Daddy BX X Howard Jenes. The Pnsoner 0 on Vo\m WC., Bust A Mave
Ag Eddie Mur, YDSPV t Your Mouth On Me T0 100 Henoy/Lee Summer, Hey Baby A — Katrina And The Waves, Thal s The Way A28 —  Tom Petty, Runnin' Down A Dream EX EX Jimmy Hamen, No Rea 1819 ﬁe Right Next To Me
- e LU AROUrgtoUth i 8 11 Donny Osmond, Sacred E”‘°"°" A —  Willi Vanilli, Girl I'm Gonna Miss Yo A25 — Cinderella, Gypsy Road EX EX Mike + The Mechamcs Revotution 19 2 % Keep On Movin'
A3 —  Mill Vanilh, Gl I'm Gonna Miss Yo SR DebietGibsonn NalMorclRbyne A — nna, Cherish 3 52 Cherry, Kisses On The Wind
EX EX Tiftany, I's The Lover, Not The Love 10 12 Richard Marx, Right Here Waiting EX EX Skid Row, 18 And Life N % w-mm Heaven
1115 Paula Abdul, Cold Hearted 22 % Gloria Estefan Don't Wanna Lose You
12 13 Sweet Sensamn, Hooked On You 23 24 Rod Stewart, brazy About Her
L3RI S Karyn, While. Secret Rendervods 24 30 Great White, Once Bitten Twice Shy
14 17 New Kids On The Block, Hangin' Tough % 27 The Cure, Love Song
15 2 Martika, Toy Soldiers A% — Madonna, Cherish
16 18 Winger, Headed For A Heartbreak nm eI WNYT FN W 21 29 The Jets, You Better Dance
}g g %’u“} """"' ‘Oncae Eé"i" r".”é" Shy e 43 v sy 28 EX  Jason Donovan, Too Many Broken Hearts
et Healey Band, Angel . . i
I 2 LG} Tm mal fyoe0l i Qly y Detroit P.D:: Rick Gillette | Houston P.D: Randy Brown | 33 Bx B GEenperes. What About Me
Chicago P.D.: Buddy Scott artace, Shower Me Quore “Ri 2 Bobby Brown, On Our Own (From 1 1 Red, If You Dor’t Know Me By N A — Fine Young Cannibais, Don't:Look Back
1 g 3 Love And Rockets So Al y FIN J Watley With Eric B. & Rakim, Fri Atlanta P.D.: Rick Stacy 3 R:ct;t;yrd Marx, Right Here Waiting 2 2 msmv'tn, QOn Qur Own (From Y A — Seduction, (You're My One And Only) T
e ety el a2 u Boltan, Soul Provider ] 3 Rchard Man, Righ! Here Waiting 4 Love And Rockets, So Alive 33 Madonna Express Yourself A — Skid Row, 18 And Life
§ Mml é oy o ﬂ(a)s Own (F 23 John Cougar Mellencamr Jackie Brown 2 4 Dino, ! 5 LL Cool J, I'm That Type Of Guy F Mlmh ‘fcy Soidiers A — Starship, " s Not Enough
g D fown=0n]OuriOwnl (From 24 26 Robert Palmer, Tell Me m Not Dreami 3 7 Pala Abdul Cold Hearted 5 6 New Kids On The Bloc{ Hangin’ Tough 5 5 | D’oye AII Nnghl A —  Babytace, It's No Crime
4 7 DinolLike it ! B 2 28 Tiffany, It's The Lover, Not The Love 4 1 Prince, Batdance (From "Batman™) & 1 Martika Toy Soldiers F Pa s m&" A —  KonKan, Puss N' Bools
a2 S'mmﬁid . ;ouh Donit K"W{ By 2% 2 Indigo Closer To Fine 5 & The Jeft Healey Band, Angel Eyes 7 9 Paula Abdul, Cold Hearted 1 1 Prince Bah{ance (From "Balman y]
6 10 Ric A D'! ‘t”!fe Wall. W 27 30 Katnna And The Waves, That's The Way 6 11 Bobby Brown, On Our Own (From 8 7 Kiyn wm“ Secret Rendezvous 8 & Holy Johnson, Love Train
i mj i Tha r’""& ay 28 31 The Call Let The Day Beﬁ. 7 12 Michael Morales Who Do You Give Your 9 8 Prince, Batdance (From “Batman”) 9 9 Richard Marx Right Here Waitin, SILVER
8§ 8 LL Cool J, I'm ThaDt A uy 29 32 Neneh Cherrywl(lsses On The Wind § 16 Cyndi Lauper, | Drove All Night 10 10 Simply Red, If You Don't Know Me By N 10 10 Depache Mode verything Counts
9 5 whaEVouDoﬂ F now - 30 33 1927, That's When | Think Of You g 17 Nw Kids On The Block, Hangin' Tough 11 12 Great wm(g, Once Bitten Twice Shy 11 11 Donny Osmond, Sacred Emotion
o 6 M |l l"l"l. abg on't Forget My 31 34 Eddie Murphy, Put Your Mouth On Me w10 ,, Osmond. Sacred Emotion 12 13 Jody Watley with Eric B. & Rakim, Fri 12 12 Debbie Gibson, No More Rhyme
nmn 1 aEcr L ';'ORI “1 o 32 35 Bee Gees, One 1 13 ovi, Lay Vour Hands On Me 1 15 Dino, | Like It 13 13 Bobby Brown, Every Littie Stej
1212 ’"’7 With Enc akim, Fri 33 EX Warmant, Hea! 2 1 Koﬂ Kan, Puss N’ Boots 14 16 Skid Row, 18 And Life 1 14 Bon Jovi, Lay Your Hands On Me 96 ' " -FM
313 Pa ula ‘g“‘ Cold %eart 3 EX Bad English, Fovset Me Not 13 9 Roxette, Dressed For Success 15 14 Rod Stewart, Crazy About Her 15 15 Jody Watley With Eric B. & Rakim. Fri
1513 Desbie Gisone o More B e e 182 Fioe Young Camnial. Good Thing 16 17 Soul 1l Soul, Keep On Mown 16 16 Lowe And Rockets, o Alve
15 15 Debbie G"'”"h;a',‘:c’e ye AR Gapsan HughaTalk it Cuet 15 5 Simply Red, If You Don't Know Me By N 17 18 Gloria Estefan, Don't Wanna Lose You I7 17 Howard ones The Prisoner
16 19 New Kids On k Han%n Tough A — el Morales, What | Like About Yo 16 22 Great White, Once Bitten Twice Shy 18 19 Beastie Boys, Hey Ladies 18 18 Erasure Stop!
17 14 Sweet %ensabon Hoohbed On A — Cinderella, Gy{sy Road 17 19 Dead or Alive, Come Home With Me Baby 19 22 Surface, Shower ;de With Your Love 19 19 New x.us 0% The Block, Hangin' Tough | Hartford P.D.: Dave Shakes
18 23 Neneh Cherry, Kisses On The Wind A — Stevie Nicks, Lon way To Go 18 20 Oon Henley, The End Of The Innocence 20 20 Debbie Gibson, No More Rhyme 20 20 Dino, | Like It 1 6 Richard Mary, Right Here Wait
19 17 Neneh Cherry, Buffaio Stance A — BullelBoysv mooth 8 19 21 Gloria Estefan, Don't Wanna Lose You 21 24  Warrant, Heaven 21 21 Don Nenley The End Of The Innocence T ichar A an, 0»80 eore (BFI m’%
20 27 Surface, Shower Me With Your Love A — The jets, You Better Dance 20 24 Whistle, R|gm Next To Me 22 23 Sweet Sensahon Hooked On You 22 22 Sweet Sensation, Hooked On You 3 4 P |YA£1"(; .8 Hw t:d" =
21 21 De La Soul, Me Myself And | A — Fine Young Cannibals, Don't Look Back 21 27 Rod Stewart, Crazy About Her 23 25 Lisa Lisa, Just Git It Together 235 23 Glonia Estelan, Don't Wanna Lose You auta Abdul, Cold Hear
2 20 Pajama Party, Yo No Se EX EX The Outfield, My Paradise 22 26 Soul Il Soul, Keep On Movin' 24 EX Neneh Cherry, Kisses On The Wind A EX  Milli Vanilli, Girl " Gonna Miss Yo g g k‘:‘ve :ng lt!gckets. FSo Ahvga'ma" "
23 26 Eddie Murphy, Put Your Mouth On Me X EX an Belew, Oh Daddy 23 23 Karyn White, Secret Rendezvous 25 EX The Jets, You Better Dance A EX information Society, Lay All Your Lov H nce, Ba avr;f'eh u:unB LR Fr
2023 Willi Vanil, Girl I'm Gona Miss Yo EX EX Tom Petty, Runnin’ Down A Dream 24 29 Warrant, Heaven EX EX Winger, Headed For A Heartbreak A EX  Karyn White, Secret Rendezvous 7 Sou i Sou‘ Nor Or Mo ™
25 28 Cyndi Lauper, My First Night Without XX Gyndi L;:yosev.sx é’:{]ssfm"‘s"' Without EX EX Bon Jovi, Lay Your Hands On M A EX  Michael Boiton, Soul Provider § 9 Gioria Estefan, Don't Wanna Lose You
¢
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9 3 Sweet Sensation Hooked On You 21 22 Sweet Sensation, Hooked On You 19 20 Sweet Sensation, Hooked On You

10 11 Debbie-Gibson, No More Rhyme 22 26 The Jets, You Better Dance 20 23 Gloria Estefan, Don't Wanna Lose You
11 10 Donny Osmond, Sacred Emotion 23 28 Bee Gees, One . 2126 Milli Vanitli, Girl I'm Gonna Miss Yo
1221 New Lids 0n The Block, Hangin’ Tough 827 ) Watley With Eric B. & Rakim, Fri 22 25 Jody Watley With Eric B. & Rakim, Fri
13 15 Rod Stewart, Crazy About Her 25 29  Milli Vanilli, Girl I'm Gonna Miss Yo 23 12 Neneh Cherry, Buffalo Stance
14 18 Chuckii Booker, Turned Away A26 — Madonna, Cherish 28 27 The Cure, Love Son,

15 27 Neneh Cherry, Kisses On The Wind 21 EX The Cure, Love Song 25 14  Madonna, Express Yourself
16 13 Karyn White, Secret Rendezvous A28 —  Surface, Shower Me With Your Love 26 28 Neneh Cherry, Kisses On The Wind |
17 18 Dino, | Like It A28 —  Cyndi Lauper, My First Night Without 21 23 Babyface, It's No Crime §

18 16 Madonna, £xpress Yourself A30 — Fine Young Cannibals, Don't Look Back 28 EX £ddie Murphy, Put Your Mouth On Me
1917 Benny Mardones, tnto The Night EX EX Michael Damian, Cover Of Love 29 £X  Chuckit Booker, Turned Awa¥
20 31 Great White, Once Bitten Twice Shy £X EX Buster Poindexter, All Night Party 30 18 fine Young Cannibals, Good Thing
21 26  Michael Damian, Cover Of Love A —  Michael Bononé Soul Provider
22 32 Surface, Shower Me With Your Love A —  The Jets, You Better Dance
23 24 Howard Jones, The Prisoner —

24 25 Michael Bolton, Soul Provider
25 22 Simply Red, If You Don't Know Me By N
%g gg g!glhle'el Cg:éd Turn Back Time
28 38 Willi Vanilli, Girl 'm Gonna Miss Yo
396 gg :ol:;lerLt’Palénera Iﬂell;ﬂekl m |N%lgDreaml

eal Life, Seni e An Angei B H .

31 34 The Jets You Betier Dance Minneapolis - P.D.: Gregg Swedberg — P.D.: Casey Keating
32 35  Madonna, Cherish 1 12 Bon Jovi, Lay Your Hands On Me . e 4
33 39 tddie Murphy, Put Your Mouth On Me 2 2 Love And Rockets, So Alive . 1 3 Richard Marx, Right Here Waiting
34 33 Roxette, Dressed For Success 3 3 Richard Marx, Right Here Waiting 2 1 Prince, Batdance %rom Batman'")

35 40  Paul Shaffer, When The Radio ts On 4 4 Donny Osmond, Sacred Emotion . 3 4 Bobby Brown, On Our Own (From
36 36 Stevie B, In My Eyes 5 6 Prince, Batdance (From “Batman”) 4 5 Dino, 1 Like It .

37 EX  Katrina And The Jlaves, That's The Way 6 5 Bobby Brown, On Our Own (From 5 6 Great White, Once Bitten Twice Shy

A38 — Young M.C., Bust A Move 7 8 Paula Abdul, Cold Hearted 6 7 Bon Jovi, Lay Your Hands On Me

A39  — Babyface, it's No Crime g lg areat V{hl}:e, Once Bitten Twice Shy g g T;;lylav’m;“'ﬁ%? EHecaréed& .

arran eave Y Wi i 3 3
10 11 Karyn White, St?crel Rendezvous 9 10 Karyn White, Secret Rendezvous Russ Mottla
I 1) Do amp ot e | B3 (f Semdieie St
on [ e N e Innocenc ebb 1 n, R
A 13 16 New xfﬁ'se n The Block, Hangin' Tough 12 13 Don Henley, The €nd Of The Innocence WIYY Baltlmore
A\ - 14 1 Dino, | Like It 13 15 Donny Osmond, Sagred Emotion
T 1007 P 15 15 Henry Lee Summer, Hey Bab ) 14 17 Gloria Estefan, Don't Wanna Lose You
e R T
o 5 1 i , It You Don't Know Me artika, Toy Soldier: X
Miami P.D. Frank Amadeo | 13 51 ovaks lones, 1oe pranaro M€ BY 17 28 New Kids O The Block, Hangin’ Tough
1 5 Richard Marx, Right Here Wailinﬁ 19 23 Winger, Headed for A Heartbreak 18 14 Madonna, Express Yourself
2 3 lS}nm yBRed. I gouoborgt Kn(orw e By N %(IJ gg %‘.:’j I: I Siooukgi T'I;m gack Time ;3 g Eﬁhdh Rclml)'alnsu:f?dct'f: s A . . . . th 'd ¢
3 5 own, On Our Own (From ets, You Better Dance ichaef , Cover - -
4 7 Gloria Esrl;;:' Don':‘ Wa:na Lose You 22 28 Michael Damian, Cover Of Love 21 22 Winger, Headed For A Heartbreak YEAR AGOr Russ Mottla, ne“fly n St?tlon .IS Comlng,?p more than X?u expec
3 B NewKids On The Block, Hangi' Tough | 23 21 Neneh Cherny, Kisss On Thelind 2 1 Swee sencation, Hooked On You o stalled PD of WIYY (98 Rock) Baltimore,  with this format,” says Mottla. “All women
artika, 101 oidiers lor). y n ni 0 ! L . . .
7 10 Love And R&kets, So Alive 25 29 Bee Gees, One 2827 Cher, it | Could Turg Back Time ocke e indust b announcin that he WhO would nmanl use to 40 are nOw us-
s ry by g p
& 12 Paula Abdul, Cold Hearted 26 EX  Surface, Shower Me With Your Love 25 28 Michael Bolton, Soul Provider . . . Sy
9 2 Milli Vanilli, Baby Don't Forget My N 27 31 Katrina And The Waves, That's The Way 26 30 Milli Vanilli, Girl I'm Gonna Miss Yo was going to p]ay more currents, and that li- ing us at least secondanly’ Women 25-34
10 4 Prince, Batdance (From “Batman™) 28 EX  Skid Row, 18 And Life 27 16 The Doobie Brothers, The Doctor . h h d .
LS gi";-“ig; A, 2 X The Jelf Heaey Band, Angel Eyes B 3 Howard Jones, The Prisoner brary depth—the lifeblood of many album are up by more than a share to the mid-sixes.
1 , Sho e e chael rales, Who 'ou Give Youi b . A . . . . )
o :gafsfﬁe, Sr::nge T&; A.;g;?"ég“ a— rladlognah()hex;h e o 150 B 4 Sutace Shover e Wil You Love rock stations—wasn’t that important. Sever- Having long stated that “classic rock isn’t
t b — ul Shatfer, n The Radio Is On ine Young Cannibals, i s ) g . ¢ .
15 1l Ea;uo.“'.%’_’cfx%é?vo.gs"e&r:' A= Eajﬂi Vanil, G Ie"vaon?da M vo R al months ago, he announced that 98 Rock  an unfamiliar song; classic rock is ‘Satisfac-
0 = , Put Your Moul n Me —  Fine Youn, nnibals, Don't Look Ba . . . . y 99 . o
7oy g::;];vi. ng" Xogl:ﬁ‘:anadcs on e B gea"f«..Pﬁ'q"z;’.' ey Lades A was going to play more pop-image artists—  tion’,” Mottla may go even further with his
v uster exter, [l arf I uper, g 0f . . . - . “ ..
B ou :e'e %e%'s;,eo"e; "'le N 2 g & B gl’.;::ig,o ts’ssNtﬂ'¥ froued Cyndi Lauper, Michael Damian, Fine Young library. “I haven’t made a decision not to
Y > . . . > . .

21— Sourh Soul keep On Mo 38 T Tora Tora, Walkio' Shoes Cannibals. (This despite the fact that then-  play '60s oldies [which are already dayparted
B A By canae o hing &) By, ¥ [ (AT U LT morning-man Bob Rivers was on the air with  out of nights], but it may actually be coming
28 15 Debbie Gibson, No More Rhyme g ~ g R R g g
% 2 Wichael Damian, Cover Of Love . a parody referring to the last-mentioned  to the point where classic rock is becoming
BB e Goan Secee Rendenvoue 2 group as the Frightened Young Gerbils.) our generation’s Music Of Your Life and has

enel , Ki in A L ! X !

A Wl ewe | Dallas P.D.: Buzz Bennett mm And in late July, this is vufhat‘?S Rock ht‘f}e ,to do with the core audience anymore.
R B Thecwe loesog G } ) Bobby Brown. On Our Own (From sounded like at night: Tangier, “On The It’s dangerous to assume that you have

— h Vanilh, Girl F'm Gonna Miss Yo 1char arx, Rij ere Waitin, . - . .

& o M B 00 Dadgy' " 3§ Adun Below ONDaddy S P.D.: Tom Hutyler Line”; REO Speedwagon, “Time For Me To  to play classics to get an upper demo audi-

. i oW, N e alba . .
e, 5 PII:La b, Cald Hh':anegh 17 e Sadone Fom B Fly”; Mammoth, “All The Days”; Henry Lee  ence. Top 40 never made that assumption
i ., 0l rown, On Qur Own (From R . . )
1 g:da':eh'esg?%evr RA% 34'5‘»\ g Love § 3 B Jow Toyour Hands On e Summer, “Hey Baby”; Pink Floyd, “Hey and always did well there. Guns N' Roses,
L 't K rea ite, Once Bi wice ., . 3, g
W”Lll .g]g g8 g'ev»{a% G Theoulzlo%r:(, I:s:r::;n' Tough 5 Low dnd kel ts'?iil'ava . You”; Tora Tora, “Walking Shoes”; Peter  Def Leppard, and Bon Jovi all do well upper
5 C om " ¥ i anx, Ri ere Waiting : “ ”, “ .
A i g;’.‘,’,‘?,’;,l&f.r.';é%-g \g'ar}v;‘: é'&:ﬂ You 7 g'ébé'e G o:ﬂgr; nyme Gabriel, “In Your Eyes”; Journey, “Walks  demo. In fact, many of these songs test bet
H: g e e ocenc aryn ite, Secret Rendezvous N .,
313 great Wi Oce Bt i Sy 311 Lod Watly i tnc B & Rk, Like A Lady”; Steve Earle, “Copperhead ter there than they do 3i1g'amSthkldS because
. B , TO! weet Sensation, Hooke: n You . M .
Columbus P.D.: Dave Robbins | 13 {3 Wartka foy Soidiers I 16 Do Heniey, he £1d O T mcence Road”; FYC, “Good Thing”; Bad Company, kids are on to the next thing whatever it is.
1 S Richard Marx, Right Here Waitlng 16 15 Paula ul, Forever Your Girl 12 1 Simply Red, It You Don't Know Me By N “ROCk & RO“ Fantasy 22 NO WhO. NO Smnes. Mottla began in rad10 in 1981 when he
2 1 Prince, Batdance (From “Batman") 1717 Bobby Brown, Everg Little Slep 1315 Donny Osmond, Sacred Emotion . A - 3
3 2 Simply Red, If You Don't Know Me By N 18 18 willi Vanilli, Baby Don't Forget My N 14, 20 New Kids On The Block, Hangin' Tough At least not in this 40-minute free ride. And he]ped put modern WENX Boston—one of
4 3 Donny Osmond, Sacred Emotion 19 20  Grayson Hugh, Talk It Over 15 19 Qino, | Like It B
g f E’W“Aﬂhf'cv?é’ o eow 201 el CareCoielSonz RIS 162 auiat At ColdlHeorted B nothing older than 1978. the first KROQ Los Angeles clones—on the
auia ul, eartes e Je eale: rl ngel es na Estefan, Don anna Lose You . . . .
] 4 Bobby Brown 3';1 Ourr()van (From 2 5 e Brckel é’NewTéane%.ani, Love L 23 Wkael Damian, Cover OF Loe In a spring Arbitron that brought album  air as WLYN. After being APD at WAAF
10 ebbie Gibson, More Rhyme 0 Girls, Closer To Fine eff Healey Band, Angel Eyes . . . Q
(31 glors Etean: D't Wan Luse You 2B Wl Vanl G 1 Gonra Wi Yo 2% 10000 Wancs e e rock stations some wildly mixed results— Worcester, Mass., in 1983-87, he pro-
niey, 01 ce s, Une rayson Hu al ver " :
s cré'&: Whi 3 O:Cenvaitten Ji.&"sﬁef x » a?ﬁyﬁ% It o rime z 7 aaliinalABn{Theswalv;s. That's The Wy (WNEW-FM, KLOL, KSHE, WBCN, KGB  grammed KTYD Santa Barbara, Calif., for a
M b N J o e 2el Bolton, Soul Provider . - .
Loy New a‘;‘% Onpﬁ;i: BI:olc‘Ls,eHangin' Tn |2 ® Eﬁﬂguw %,"gsoglh:lilip :"c 8 :;ﬁgv, Headed for & Heartresk. up; KBPI, WMMR, WEBN, WLZR down)— year. As with Baltimore, Mottla found an un-
Howal nes, soner aryn ite, Secret Rendezvous il Vanilh, Girl I'm Gonna Miss Yo 1
bz Dokamibege | 8 o hmigebel” pa o WIYY was up 6367 12 vl G o iy o
Yi Annibals, 1N, ove jockets, So Alive _— enel erry, Kisses On e Win _
:!7; g gz‘:l:iznay;our?;ndé On Mez :3‘:2’ % gm‘;ieulfu y,dPMu \erurAMm‘n%gOn Me Azzg & gowacrd Jov(\)es, The Prisoner plUSA That’s a two-share It was a.Very musical
e, CI endezvous {r] €, S € An Ange! ee Gees, Une 3
[ Dina | Uke ehr: ] &;k . M= oty Walley %nmné 8 XRakm fr |30 EX Cher I Coid Turn Back Time improvement over a ’ye(:;.r ‘Th e oint as F“E‘o“(‘)‘?t- Ligstgner s ‘gi;e
21 Jody Watley With Eric B. akim, Fri — n Caffe eavel n Band, araya, Love Has Taken Its Tol b
21 18 Mill vanill, Baby Don't Forget My N A Starship, Its Not Enough EX EX indigo Girls, Closer To Fine ago, when the station’s di p W Into Vingo Hongo and the
22 24 10,000 Maniacs, Trouble Me EX EX Bad n%hsh, Forget Me Not rection changedA At that ’ Engllsh Beat, but there
23 27 Skid Row, 18 And Life . EX EX  Rick Astley, Ain'l Too Proud Too Beg N t bl k ock 40
24 Cher, If | Coutd Turn Back Time EX EX Bonnie Raitt, Nick Of Time time, Mottla says, 98 o oc a r was also a pretty str()ng
A25  —  Milli Vanilli, Gir I'm Gonna Miss Yo EX EX  Waterfront, Nature OF Love o q
26 30 Katrina And The Waves, That's The Way -4 g Ei %tacch Bcoys,étlllntéruswvn A Rock ““had a TSL pr()b- thlng there for Boston
e Graces, wi Your Arm: ’ “ . .
A —  Paul Shatter, When The Radio Is On lem” and was also “de- and Foreigner, and it
A — Paul McCartney, This O 9 o 0n0 a a o
Mh A T Sumace Shower Me Wit Your Love fending a classic rock position that really  didn’t seem to be two different audiences.”
Phoenix P.D.. Bob Case didn’t exist in the market.” Mottla took over WIYY last year just as
1 1 Richard Marx, Right Here Waiting “1 foll 9 tudi ” h “ Ri ’ -air Baltimore O iole arathon
) ; 22 Bobby Brown, On Our Own (From n our follow-up studies,” he says, “we ivers” on-air Baltimore Orioles marath
sag'l"awz Mooy Lea S P'B': ':'Cbk Belcher | 33 Bivtace; Shower Me With Your Love saw the huge hole for a current-intensive  was generating a massive amount of outside
enry Lee Summer, Hey Bal 4 P . Py o o
2 3 a;nré',‘zHeg:e’(;storv X ’lig?'rtbyreak L e v bk Hangin, Tough, rocker that a lot of these rock 40s are seeing.  publicity. Although Rivers became a national
&5 white Lion, Lite Fighter T e Callearte g Being a heritage AOR, we have no interest  hero, there wasn’t a noticeable effect in the
§ 8 Marika. Toy Sadirs o 1% S 44 Poince Batdance (From “Balman') in becoming a rock 40, but that doesn’t mean  ratings until the winter ’89 book, shortly be-
310 Bon o Loy Vot Haneh o e 1§13 Jody Walles Wih ric 8. & Raam, Fri we can’t be a rock station that's doing the fore his departure was announced. (Even
10 14 Sho noweiaand oy "0 oM 1§ 13 Glona etcfan. Dont Wares Lose Yoo right things for the audience. The whole now, mornings and evenings essentially
12 12 Lo At Rockats, o Al 1522 Wi Vani Gr 'm Gons s Yo point was to keep a rock 40 from signing on  track with 98 Rock’s overall number; its best
mC. 5 o
1317 Romette Dressed bor Success |7 g Stews B My et in the market. dayparts are afternoons and middays.)
1520 Eno Coomen 0| 1820 g bees fn A e “Much lik 40 station that h When Rivers left, longtime p.m. drive
H QSR Cotleart= MY 19 21 Neoeh Cherry, Kisses On The Wind uch like a top station that has a en Rivers left, longtime p.m. driver
1720 e For Pt nd Do L™ | 2025 Bon Jovi, Loy Your Hands On Me d di d k audience, AOR  Chris Emry and overnighter Erika were
18 22 Goos A oges"'mgm;‘ain utOlLove g 2 Cher, I”CouTId Turn g?ck Time ance audience and a roc . audience, 1 smry ! g

A3 12 GndiLawpr T roue A g BB et R Bk whae we ocenc. has those two components in its makeup as  teamed in mornings. And an unusual promo
a2 — Newé(ids On The Block, Hangin® Tough B koot U e g well, if they’re programming it right. There  was cut in which a Walter Cronkite-ish voice
v gﬂﬂeﬁf"sﬁ’égfﬁ Ug ! % 2 Sweel Sencalion, Hooked On You is the rock-leaning Cinderella/Van Halen au-  declared, “Bob Rivers has moved on to
B3 e Sante B & Love fnd Rockets, So Alve dience, but there’s also the audience that pre-  greener pastures in search of the big bucks.
26 24 Warrant, Down Boys oy : . . - . »

2726 will Varill, Baby Don't Forget My N B BN e oS ngel Eyes fers our environment, but seriously likespop  For the time being, he’ll be replaced bya
R et Lcoming]Home B X Chastopher wﬁnszms. Talk To fysel music and doesn’t distinguish between that man near and dear to the hearts of Baltimor-
L] . e Lure, e 30N,
30 23 Donny Osmond, Soldier Of Love B EX Beastie B‘?yngeychadies and rock’n’roll.” eans everywhere.” That was followed by a
olls, Lo . .
B EX EX Seduction, (You're My One And Only) T And so far, Mottla says that there has listener saying, “I'm sorry to see Bob go, but
been no backlash against WIYY for playing I don’t mind the Chris show. It’s pretty good,
Benny Mardones or “I Drove All Night.” I hope you keep him on.”
13 Benny , . .
) ) ]0 N s with any records, you'll sometimes get Emry was morning man throughout the

Minneapols o Ly oo D.; Brian Phillps negative calls, but in research, these songs  spring and, having just risen 6.4-6.6, the sta-

21 Pprince, Batdance (From “Batman”) San Diego P.D. Garry Wall do fine. Cyndi Lauper tested better against  tion has just made the arrangement perma-
3 3 Richard Marx, Right Here Waiting 1 1 Martika, Toy Soldiers . h N dd - ] B th tat' d d d to f t
4 4 Bobby Brown, On Qur Own (From 22 Prince, Batdance (From "Batman") our audience than it did against top 40 listen-  nent. Because the station decide confron
5 7 New Kids On The Block, Hangin' Tough 3 § Dino, | Like It B th t h th t M tt] 3 “th -
g g E'a”r;'nlvbll\‘i(:e"Secre( Rendezvous & 4 Kayn White, Secret Rendezvous ik o g < S’W] & 25 SN QAIE B i
8 5 Simply Red, If You Don't know Me By N PR e ShoverMeWitirour]Love During the day, 98 Rock is roughly 50%  wasn’t the usual barrage of phone calls. The
9 11 Dcng‘YOSmond Sacred Emotion ' SR I Ry Bokb émwr:, On Our Dwn &me q g ) 9
10 13 Eddie Money, Magc 313 i it et Tyoe Of S current and recurrent, with that figure ris- focus groups we’ve done since then have all
1215 Glora Esteton- Dont Wanwa e You 313 New ks o fhe ek, ongin Fou ing to 65%-70% at night. With WIYY already ~ brought up how the station was totally hon-
R i 111 Love Ao ockets So Alve in control of the black T-shirt crowd (which, est with them and they really liked that.
1817 Warrant, Heaven 12 8 De La Soul, Me Myself And | : il 2 , . / ;
Jo i ol Murohy, Put oy Mouth On Me 1317 Paula Abdul, Cold Hearted Mottla says, still very much exists in Balti-  There’s a certain honesty a heritage station
16 18 Don Henley, The End Of The Innocence 18 16 Seduction, (You're My One And Ony) T y B k € — "
110 D Gibson. o plore Rhyme 1o Is StevieBinMy bres more), “The side benefit of the current-inten-  should live up to in its own marketplace.

. , Kel n’ 2 3
19 10 Love And Rockets, So Alve 1722 Richard Mary, Right Here Waiting sive approach is that the female end of the SEAN ROSS
0 23 Michael Bolton, Soul Provider 18 21 Young M.C.. Bust A Move

21
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x X 8 Compiled from a national sample of retail store _50 44 38 14 JOYCE “FENDERELLA" IRBY MOTOWN 6267 (8.98) (CD) MAXIMUM THRUST
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NMS Panel: Legally, There Are No ‘Free Samples

BY MELINDA NEWMAN

NEW YORK The only thing rarer
than a rap record without sam-
pling is someone who understands
the rules of utilizing the medium.

Just how complicated the ramifi-
cations of sampling are was the fo-
cus of a panel here during the 10th
annual New Music Seminar, held
July 15-19 at the Marriott Marquis
hotel.

Moderator Kendall Minter, a lo-
cal entertainment and sports attor-
ney, defined sampling as “lifting
of previously recorded sounds,
hooks, ete. ... including different

types of words or sounds, like
James Brown's scream.”

The times have changed since
sampling’s infancy, when many
companies turned a blind eye to it.
Now, according to Minter, ‘“people
are trying to make deals instead of
turning the other cheek or instead
of saying no.”

One of the main areas of confu-
sion comes from the fallacy that
anything less than eight bars can
be used without permission.
“There is no such thing as a pro-
tective umbrella,”” Minter cau-
tioned. “The idea that you can use
eight bars or three bars or seven

notes is a joke, or that if you only
use a little snippet as opposed to
an elephant chunk, it’s OK. Don’t
think that’s OK. You better ask.”

“There’s a difference between
sampling and plagiarizing,” said
producer Hank Shocklee. “If you
take a horn hit or a kick drum and
reprogram it, that's sampling. If
you take eight or two bars without
permission, that’s plagiarizing.”

However, those rules have never
been legally defined. “Sampling is
not copyright piracy,” said Tommy
Boy Records’ Larry Stanley. “‘But
it’s still new, it hasn’t even been
litigated yet.”

cLUB (MTV) NOTES: On a recent, sweltering Sunday
evening in East Rutherford, N.J., hordes of white subur-
ban teenagers boogied at tailgate parties in the parking
lot outside the Brendan Byrne Arena. They were gear-
ing up for Club MTYV Live ... The Tour, the 24-hour-a-
day music channel’s concert version of the popular
dance-music program set in New York’s Palladium and
hosted by “Downtown” Julie Brown.

The show, which has been promoted mainly on MTV
and has been struggling to rack up strong ticket sales,

But Was, Vanilli, Abdul, Tone-Loc Deliver Strong Sets

MTV Tour Better On Paper Than On Stage

segments during which attendees could dance, but the
DJ’s selections proved less than dance-inspiring. Other in-
tervals featuring hostess Brown in exuberant routines
with the Club MTV dancers came across as overweening
and joyless. This is a show without a sou!/, without a uni-
fier beyond the Club MTV logo. The acts—spanning
pop, club, rap, and R&B—have little in common as live
acts, and despite strong individual performances, there
was little continuity or sustained excitement.

So where is the tour for “Yo! MTV Raps”? The show’s

features Information So-

ciety, Was (Not Was),

Milli Vanilli, Paula Abd-

ull, 'lI‘O:Ie“ Lloc,a::d the rm
Rhythm

and the

Blues

“Club MTV” dancers. On
paper, this must have
seemed a truly clever
idea: Put six popular
dance acts on a live tour
with the staff and format
of one of MTV’s most pop-

increased popularity sug-
gests that a tour is the
next logical step, if artists’
schedules could be worked
out.

TIDBITS: Speaking of
the rap program, Jive/
RCA has just put out
“Jive Presents ... Yo!
MTV Raps,” which sports

ular programs. But the
trouble is, this “American
Bandstand”-style/video show for the young (mostly
white) club set doesn’t hang together very well on stage.

Chrysalis’ Was (Not Was) came off best. A real band
in the truest sense (a large conglomerate of professional
players), the Was “brothers” and their eclectic group of
singers stretched and molded themselves to the rock’n’-
funk needs of its hungry young audience, jamming
through hits (“A Spy In The House Of Love,” “Walk
The Dinosaur”) and covers (“Man In The Mirror”) with
the panache of an old-jack R&B outfit, complete with
choreography, horn section, and wailing soul singers.

Judging from the high-decibel screams that rocked
the arena, Arista’s Milli Vanilli, the pop-soul duo of Rob
Pilatus and Fab Morvan from Germany by way of Lon-
don, was the most keenly awaited act on the bill. Fueled
as much by sexual hubris as by the smash success of
their back-to-back hits “Girl You Know It’s True” and
“Baby Dor’t Forget My Number,” the pair gave a sur-
prisingly tight, energetic performance. Re-enacting the
leaping high-fives from its videos and then pulling a
young female audience member on stage to deliver a
version of the new single, the ballad “Girl I'm Gonna
Miss You,” Milli Vanilli evinced screams from young
suburban white girls that recalled the passion of the
Beatles days. Why? Perhaps their European back-
ground, yards of extended braids, and Body-Glove-clad
physiques make them appear to be something exotically
other than what they are—two young black men mak-
ing it in pop music. (“They’re not just black—they’re
more than black,” sputters the Italian character Pino,
explaining his love for Prince and Magic Johnson in
Spike Lee’s “Do The Right Thing.”)

MCA’s Paula Abdul and Delicious Vinyl’s Tone-Loc
delivered solid sets as well, Abdul’s (naturally) marked
by hot choreography, cute costumes, and Abdul’s thin
but spry vocals.

Butasapackage;

pauses between acts were to be bridged by music/video

by Janine McAdams

disappoints. The..-

remixes and extended-
play versions of 10 hot
tracks by such artists as Rob Base & D.J, E-Z Rock,
Salt-N-Pepa, Too Short, Ice-T, Kool Moe Dee, Kid 'N
Play, and Stetsasonic. Jive/RCA has also jumped on the
soundtrack bandwagon with music to “Nightmare On
Elm Street Part 5. The Dream Child,” which features
two Full Force-produced tracks, one by Samantha Fox
and a new song ('bout time!) from rap act Whodini . ..
Levert and BET teamed for a “Just Coolin’ ” sweep-
stakes that gave one lucky winner and a guest a chance
to cruise the Bahamas on Carnival Cruise Lines with the
Atlantic Records trio. The winner, announced Monday
(7), had to answer trivia questions concerning Levert’s
history via a postcard . . . Bobby Brown has canceled his
Aug. 11 appearance at California’s Irvine Meadows Am-
pitheatre. The date was one of 20 he canceled from July
through August. According to the William Morris Agen-
cy, the recording schedule for Brown’s next album is to
blame ... Nancy Wilson was in New York recently fin-
ishing work on a new Columbia album, due in late Sep-
tember. The first tune, “Fairy Tales,” was a gift from its
writer, Anita Baker. Wilson insisted that Baker per-
form it as a duet . . . Fave Nona Hendryx has a new one
on Private Music called “SkinDiver,” which bears little
resemblance to her work with LaBelle or the rock-funk
of her last album, “Female Trouble” (EMI). This time
around, she stretches her wings as a thoughtful song-
writer ... SBK Records’ first signing, Darryl Tookes,
makes a strong eponymous album debut featuring a
blend of piano and violins into a jazz-pop fusion with in-
telligent lyrics. Listen to “Lifeguard” ... And for Nel-
son George fans: At this week’s National Urban League
Convention in Washington, D.C., George will pick up a
Dan McGowan Award for his part in getting the Stop
The Violence Movement off the ground. George has
also begun work on a screenplay about Amateur Night
at the Apollo Theater in Harlem, N.Y., for Warner
Rres,/Amblin Fntertainment (Amblin is Steven Spiel-
berg’s production company).

The general consensus of the
panel is that it is better to cover
yourself from the start than get
caught after the record comes out.
“We’ve had companies say, ‘If
you'd cleared it up front we would
have worked it out, but now we
want $20,000,” ”’ said attorney Ja-
mie Roberts. “So it’s important to
get the clearances up front be-
cause if you get nailed ... ”

Getting permission to sample in-
volves obtaining licenses for pub-
lishing and master use. “For ex-
ample, if you sample a snare drum,
there's an issue as to whether
that’s copyrighted,” said Roberts,
“but the recording [that the snare
drum is from] is definitely copy-
righted.”

Most labels expect an artist to
get clearances in advance, or at
least be able to turn over a full list
of music sampled. ‘At least give
them some advance warning so the
clearances can be obtained,” Mint-
er said.

Recording artist Mtume pointed
out one of the bigger ironies about
sampling. “Isn’t it interesting that
George Clinton can’t get played on
the radio, but his sampled music
can? This is something we have to
deal with and rectify.”

Clinton’s work (‘“‘Knee Deep”’)
was most recently heard on De La
Soul’s No. 1 hit, “Me, Myself And
I.” “We paid George Clinton 1 cent

per album and 12/, cents per sin-.

»”

gle,” said Tommy Boy’s Stanley.
“For smaller samples, we’ll pay
between $500 and a few thou-
sand.” On the publishing side, half
of the royalties go to Clinton.

“We are in the profit business
and we pride ourselves on knowing

how to count,” said Don Bieder-
man of Warner-Chappell, giving a
publisher’s perspective. “Our sam-
pling deals range from using the
music for nothing to three-quar-
ters of the statutory royalty rate.”
Biederman reiterated Minter’s
point. “The performer can’t send
the album to the publisher think-
ing that we’ll handle the clear-
ances. We got an album a year ago
and it was full of sampling that we
didn’t recognize.”

However, Shocklee took excep-
tion to the clearance responsibility
belonging to the artist. “I don’t un-
derstand why record companies
can’t do clearances if they're tak-
ing 25% of the publishing. I think
the record company should be to-
tally responsible for these things.”
Just in case the label doesn’t fol-
low through, Shocklee admitted,
“We've got about 16 lawyers who
make a lot of phone calls all the
time.”
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Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
AUGUST 12, 1989
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Houston P.D.: Mike Stradford

1 1 Vesta, Congratulations
2 Prince, Batdance (From “Batman”)
S Bl ace, It's No Crime
4 Enemy Fight The Power (From "Do The Rig
7 Ne\vE ition, N.E. Heart Break
2 Chnst W|Ilums Talk To Myself
8 uv‘y Boyx ‘e Got Our Own Than
9 The isley Brothers, Spend The Night SCe Sowg
Remember (T he First Time
16 Jonathan Butler, Sarah, Sarah
13 Stephanie Mills, Somethm% In The Way (You Make
14 Troy Johnson, The Way It
15 Usa Lisa & Cult Jam, Just Git It Together
17 Kool Moe Dee, They Want Money
19 Mensum Crazy 'Bout You
31 Natalie Cole (Duet th Freddie Jackson), | Do

2 ial Ed, | Got it Made
2 :E: Witlams (Featuring Nikki D), My Love Is
I'Looke, Gitchi U

23 Mudm(hl Star, Love Song
2 Sharon Bryant, Let Go
25 David Puswn Two Wrongs (Don't Make it Right)
37 Teay Ry Testunng oy, Wy Fanasy (rom "D
eaturing Guy, My Fantasy (From "Do
28 Kool & The Gang, Ra'md 0ps
Aretha Franklin/W. Houston, It Isn't, It Wasn't
32 Deja, Gomg Crazy
Eddie M Pu( Your Mouth On Me
After 7, Hea 0f The Moment
35 The Jacksons, 2300 Jackson Street
Flame, On The Strength (Of Your Love)
Dlgml nderground, Do What You Like
Diatra Hicks, Sweet Talk
Debbie Alien, Special Look
Tone Loc, | Got It Goin' On
Entouch, Il y?e
Grady Warrell, Fun
Ywn“ M.C., Bust A Move
Play, 2 Hy}
v, Just What | Like
ey Youn World
She s Not My Lover
Out 01

ind
EPMD. S5 What Cra ga in
Maze Featuring Frankie Bever'y Can't Get Over
Tyren Perry, What's Up
Pieces Of a Dream, Bout Dat Time
Chris Jasper, The Furst Time
Rezma Belie Bab( Come To Me
LL Cool J, Bi
Anne G., Hear! Donor
LeVert, Smilin’
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Miles Jaye, I'li Be There

Leotis, ho Loves You Better
Mothers Finest, I'm In Danger
James Ingram, | Wanna Come Back
Total rast, Waiting In Vain

E 5
[NERE

EREEEEuuunBenouunnnnenyms

SEERZBERURRRY

WGCI %%
P.D.: Jimmy Smith
Vesta, Congratulations

Al Gmn S Long As We're Togemer
yslem Midnight Spec

Prince, Ba(dance( rom "Batman')

Slevhame Milts, Something In The Way (You Make

IT)mo | lee:_ o 0 ® o
eaturing Gt y Fantasy (From "Do

Kool Moe The; ‘W l'{ Money

Jody Watley With Eric B. & Rllum Friends

David Peaston, Two Wrongs %Dont Make It ngmf

Bobby Brown, On Our Own (From "Ghostbusters 11"

Aretha Franklin/W. Houston, It Isn't, It Wasn't

Chicago

Swmn L EmwRI—

Ipe Guy
Lisa Lisa & Cult Jam, Just Git It Together
€l DeBar| e Somebody Loves You
Entouch, 1 Hype
Jackie Jackson, Cruzin'
21 Troy Johnson, The Way it s
74 Shavon cz:n! Let Go
B Natae et With Freddie Jackson), | Do
2 (You're My One And Only) True Love
25 Boy Geovg You Found Another Guy
% Spend The Nngm (Ce Soir)
27 Foster ceiroy Gotta Be A Better W, ay
28 Mikki Bley Somemlng Real
23 Guy, Spend The Night
30 D’atra Hicks, Sweet Talk
31  New Edition, N.£. Heart Break
32 The Jacksons 2300 Jackson Street

oogie Down uctions, Why Is That?
Eric Gable, Remember (The First Time)
Peabo Bryson My Love
Tone Loc, | Got It Goin' On
E.U., Taste Of Your Love

z’s:n Wiliams (Featunn Nikki D), My Love Is

Pu( Your oum On Me

Kool & The

, Raindrops
Dezi Phi You Wanna
After 7 Hea( 0' he Moment
Fmest Hour, Make That Move
Tate, Babies Having Babies
ﬂ, Harrell, Fun
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BACK IN STRIDE AGAIN: “Can’t Get Over You” by Frankie Beverly &
Maze, the group’s first release on Warner Bros., gets this week’s Power
Pick/Airplay. The single gains 22 radio reports for a total of 85. In its sec-
ond week, stations around the country are reporting huge playlist jumps,
and already this single is being reported in their top 30 or better. Its over-
whelming acceptance at radio is reflected by such reports as 21-17 at
WDKS Rochester, N.Y.; extra-27 at WNJR Newark, N.J.; 33-25 at WIMO
Cleveland; and 49-30 at KJLH Los Angeles.

Kevin Brown, PD of WMYK Norfolk, Va., aptly expresses the senti-
ments of many Beverly fans: “The genius of this man has been overlooked
for so long, someone has made an incredible mistake.” Beverly has yet to
receive mass-market exposure in spite of earning five gold aibums while
recording for Capitol Records. In the last year, the group’s profile was
heightened when “Joy And Pain” was covered by Donna Allen on Oceana
Records, and by Rob Base & D.J. E-Z Rock in a rap version on Profile
Records. (Incidentally, “Joy And Pain” was not a charted single for Maze.)

The group’s chart history while on Capitol includes one No. 1 single,
“Back In Stride.” “Love Is The Key” and “Too Many Games” both peaked
at No. 5. Their top 10 singles include “Southern Girl,” “Running Away,”
and “Feel That You're Feelin’.” “Before I Let You Go”—one single that is
still regularly programmed by black radio—made it to No. 13. This week,
“Can’t Get Over You” leaps 6848 on the black singles chart.

EDDIE MURPHY continues up the chart, with “Put Your Mouth On Me”
(Columbia) making great gains at radio. At No. 37, “Mouth” gains six sta-
tions: WNJR Newark; WQOK Raleigh, N.C;; KWTD Little Rock, Ark;
WJMI Jackson, Miss.; WIJMO Cleveland; and WIZF Cincinnati. Of 91 sta-
tions playing the record, 66 show major playlist increases, including 27-11
at WMYK Norfolk; 3818 at WWWZ Charleston, S.C; 3521 at KRNB Mem-
phis; and 55-31 at KMJM St. Louis.

I.ET ME COUNT THE WAYS: The Hot Shot Debut is “Back To Life” by
Soul II Soul (Virgin). After the group’s No. 1 single, radio was quick to
respond to this one, which debuts at No. 65 with a total of 47 reporting
stations. Regina Belle returns to the charts with “Come Back To Me” (Co-
lumbia) at No. 66. It is reported by 57 stations. Because records are posi-
tioned on the chart based on their total points and not on the total number
of stations listing them, Soul II Soul achieves a higher position. Stations are
assigned to weight categories based on audience size, therefore the point
value that a record can accrue varies according to the weight of that sta-
tion. As a result, a smaller number of stations may still produce a higher
point total. This also explains why you may see records listed in the Hot
Black Singles Action Box that are not charted even though they have a
large number of radio reports.

%

WHY YOU WANNA” by Dezi Phillips (Tabu) moves backward even
though the single is still gaining points The entire chart is very competi-
tive. Six records with strong point gains leapfrogged over “Wanna,” push-
ing it down the chart.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS 0

15 REPORTERS 29 REPORTERS 53 REPORTERS 97 REPORTERS

BABY COME TO ME

REGINA BELLE coLumaia 10 14 30 54 57
BACK TO LIFE

SOUL 1! SOUL virGIN 6 13 24 43 47
SMILIN’

LEVERT atLaNTIC 5 3 18 26 27
PFLL BE THERE

MILES JAYE isLaND v/ 2 14 23 32
CAN'T GET OVER YOU

MAZE /F.BEVERLY WARNER BROS. 1 6 15 22 85
ALL | WANT FROM YOU

TEMPTATIONS moTown 2 3 17 22 24
ALL MY LOVE

PEABO BRYSON caritoL 2 8 9 19 54
PM IN DANGER

MOTHER’S FINEST caprroL 3 2 11 16 16
SPECIAL LOOK

DEBBIE ALLEN mca 0 2 13 15 49
BREATHE LIFE INTO ME

MICA PARIS isLanp 1 4 10 15 36

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Biliboard. The full panel of radio reporters is published periodi-
cally as changes are made. or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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New Releases: Syhil, Cover Girls, Diana, & More

BACK TO LIFE: We haven’t talked
about what has been happening (or
should be happening) on your turnta-
bles for quite a spell, so this week
we're catching up with the wealth of
new releases out and about. Summer
peak time finds great material sur-
facing in various genres—all well
worth investigating.

Already proving to be a smash is
“Don’t Make Me Over” (Next Pla-
teau, 212-541-7640), the latest from
fave Sybil. The Dionne Warwick
classic now sports a familiar Soul II
Soul-ish tempo (expect too many
more in the upcoming months), cour-
tesy of the U.K.'s Tony King, and
has the potential to be a multiformat
smash stateside. Anyone following
the Warwick remakes of the last year
or so will remember both the Smith
& Mighty (““Anyone Who Had A
Heart,” “Walk On By”) and Bomb
The Bass (“Say A Little Prayer”) of-
ferings ... The Cover Girls make a
strong major-label debut with “My
Heart Skips A Beat” (Capitol), pre-
viewing a forthcoming album. This
memorable song is masked in a vari-
ety of mixes by its producers, Robert
Clivilles & David Cole. Best bets are
the house-inspired ‘“‘Paradise Ga-
rage’’ and the straightforward
Latin/pop “Fun House” versions ...
“Paradise” (Motown) from Diana
Ross can be found as the flip to the
single ‘“This House.” New treat-
ments from Shep Pettibone pump
the already-hot house-inflected num-
ber that much more and serve up a
popular Kraze-inspired bass drive.
Only misgiving is the commercial 12-
inch doesn’t include the dub—which
is fierce. Go figure ... “Tears”
(FFRR/PolyGram), the fab track by
Frankie Knuckles Presents Satoshi
Tomiie that features Robert Owens
on vocals, is finally out domestically.
Moody club track subtly seduces with
its hooks and nuances. New mixes
have been provided by Dave Mo-
rales, but we'll stick with the “clas-
sics” ... Neneh Cherry keeps it kick-
ing with “Kisses On The Wind” (Vir-
gin), a Latin-tinged, street-smart
narrative that smokes in its English-
and Spanish-language mixes by Bry-
an “Chuck” New & the Dynamik
Duo. Also, don’t miss the flip, “Buf-
falo Blues,” which pumps a serious
hip-hop rhythm, deep bass groove,
and classy lyric. .. Also out from Vir-

gin is a highlight from Inner City’s
album, called “Do You Love What
You Feel.” Song maintains the act’s
“good fun” message in a danceable
setting. A few too many mixes for
this columnist to handle (there were
six in all), but Mike “Hitman” Wil-
son’s version works and the original
album version remains the fave.

Everyone we've played Carole Da-
vis’ “‘Serious Money” (Warner Bros.)
for has loved it. Actually a remake of
the O'Jays’ classic “For The Love Of
Money,” Davis has re-interpreted the
track with a kick-butt hip-hop rhyth-
mic base that soars in mixes by Jam
Master Jay. It's novel enough to click
at radio but funky enough to get over
at the clubs ... Something that we
weren’t too thrilled about the first
time but has grown on us considera-
bly is “It Isn’t, It Wasn’t, It Ain’t
Never Gonna Be” (Arista) from
Aretha Franklin & Whitney Hous-
ton. New 12-inch mixes provided by
Teddy Riley & Gene Griffin and Cli-
villes & Cole work well with the
track. Riley & Griffin connect the
dots and fill in the gaps of the origi-
nal while Clivilles & Cole’s mixes, in-
spired by Mark Rodgers’ “I Prom-
ise,” work well. Love those vocal ad
libs ... Hubert Kah has returned
with “So Many People” (Curb/MCA),
another potential hit remixed by Ar-
mand Volker. Hi-NRG-paced tech-
nonumber is delivered with a driving
European flavor ... On the hip-house
tip is Ice Cream Tee’s “Let’'s Work”
(Strong City/Uni), which has been re-
worked by Todd Terry with satisfy-
ing results. The new groove kicks ...
Also “Do The Right Thing” (Virgin)
from Redhead Kingpin & the F.B.I.
has been remixed by Soul II Soul’s
Jazzy B, who borrows his group’s
own track “Happiness” for the hook.

Incidentally, the underground hit
“French Kiss” by Li’l Louis (yeah,
that’s the one that slows down in the
middle), has been picked up by Epic
for stateside release immediately.
Nothing that special about this cut,
but it is great for mixing, keeps the
crowd happy, and will probably be a
major smash here (it’s already top
five on the U.K.’s pop charts).

ALTERED IMAGES: One album we
can’t seem to get enough of these
days is “Pop Said ... ” (Columbia)
from the Darling Buds. The four-

TRAX

by Bill Coleman

piece outfit delivers some of the most
infectious and easily danceable pop
tunes we've heard this year. Very
similar to another U.K. export, the
Primitives, the Buds charm more
and more with each listen on this
healthy 12-song (all but one under
3:00) collection. Simple, straightfor-
ward, and raw in its approach with
drums, bass, guitar, and vocals, all
the tracks win, but in particular don’t
miss: ‘“Burst,” “Big Head,” “The
Other Night,” “Shame On You,”
“Uptight,” “Let’s Go Round There”
and “When It Feels Good” ... The
The’s latest commentary collection,
“Mind Bomb” (Epic), is yet another
well-produced offering from Matt
Johnson and friends. Spiritually
moody and moving best bets are the
funky “Gravitate To Me,” brilliantly
remixed by Francois Kevorkian for
U.K. single release; “Armageddon
Days Are Here (Again)” which owes
quite a bit to Sweet’s classic ‘“‘Ball-
room Blitz"’; the first single, “The
Beat(en) Generation”; and “Kingdom
Of Rain,” a beautiful duet featuring
Sinead O’Connor ... New kids on
the block, The Ocean Blue makes an
impressive debut with its self-titled
album on Sire/Reprise. Harking back
to the days of Echo & the Bunny-
men with hints of Haircut 100 tossed
in, this well-produced effort shows
signs of promise for the foursome,
especially on our favorite cuts: “Be-
tween Something And Nothing,”
“Drifting, Falling,” “The Office Of A
Busy Man,” “Vanity Fair,” and “Just
Let Me Know” ... Also just released
from Sire is “Counterfeit EP,” a solo
effort from Martin L. Gore, better
known as the chief songwriter of De-
peche Mode. Obscure collection of
covers (similar to Siouxie & the Ban-
shees’ “Through The Looking Glass”
project) is led off by the retro-sound-
ing “Compulsion.”

Those missing a few Euro-inflected
techno dance grooves in the Depeche
Mode fashion should immediately
seek out “Naive Art” (Enigma, 213-

Duo Doesn’t Have To ‘Beg’ For Attention After Spoof Smash

Kon Kan Is On The ‘Move’ With New Album

BY JIM RICHLIANO

NEW YORK An excursion to Por-
tugal is what inspired Kon Kan's
brainchild, Barry Harris, to write “I
Beg Your Pardon,” a song that be-
came an international smash and es-
tablished his recording career.

“I got frustrated not getting any-
where as a DJ, so I went to Portugal
to clear my head. That’s where the
idea for ‘Beg’ came. I heard the Pet
Shop Boys’ version of ‘Always On
My Mind’ and thought I could do the
same thing with a familiar country
song, but make it a little more alter-
native and twisted,” says the Toron-
to native.

The 12-inch of “Beg” sold a re-
ported 120,000 units, cracked the
top five in England, and soared to
No. 1 on Billboard’s 12-Inch Singles

Sales chart (it later crossed over to
the Hot 100 and peaked at No. 15).
This is quite an accomplishment
considering the record was Harris’
first studio project, and that it was
initially released on an unknown in-
dependent label in Toronto.

After its worldwide acceptance,
“Beg” (which is, as Harris puts it,
“the question to Lynn Anderson’s
71 ‘Rose Garden’ answer”’) earned
him and his partner, Kevin Wynne,
the opportunity to choose the album
option Atlantic Records had of-
fered. That project, titled “Move To
Move,” was released in June.

Kon Kan’s album debut is mostly
Harris' creation—he produced and
is writer or co-writer of all but one
cut. Wynne functions as lead vocal-
ist, although Harris does step in for
the title track and the ballad “Am I

In Love.”

“Move To Move” defines the duo
as much more than a novelty act. Al-
though its does sport a few eccen-
tricities throughout, the album con-
tains two straight-ahead pop offer-
ings that Jon Linde (“‘Crazy For
You’’) and Bob Mitchell (‘““The
Flame”) co-wrote with Harris.

For those who couldn’t get
enough of Kon Kan’s first spoof,
Harris concedes, “A lot of people
were expecting clones of ‘Beg.’ The
closest one to that would be our ver-
sion of ‘These Boots Are Made For
Walking.” It was a concept I
couldn’t resist—getting Naney Sin-
atra together with Led Zeppelin.”

That spoof, titled ‘““Puss N’
Boots,” is already creating a stir at
radio stations. The single is being
rush released this week.

390-9969), the album debut of Red
Flag. The collection features the club
hits ““Russian Radio,” ‘‘Broken
Heart,” and the new single, “If 1
Ever.” Besides the aforementioned,
programmers should discover “Give
Me Your Hand,” “Count To Three,”
and “Pretty In Pity,” which are easily
workable ... ““All Saints Day”’
(Nettwerk, 604-687-8649) is the great
new one from Severed Heads.
Techno track drives a winding bass
line at a frantic pace and marries pre-
vious offerings with a house-inflected
twist. Production by Robert Racic is
excellent and sole Head Tom El-
lard’s delivery is devilishly coy. Don’t
miss ... Beggars Banquet/RCA has
released a two-record set of Bauhaus
tracks recorded for a radio broadcast,
titled “Swing The Heartache—The
BBC Sessions.” The fab collection in-
cludes such great cuts as “Telegram
Sam,” “She’s In Parties,” “Terror
Couple Kill Colonel,” and “Ziggy
Stardust.” A must for any Bauhaus
fan, but hey, where’s “Bela Lugosi’s
Dead,” and “Stigmata Martyr”?

And now for something completely
different: Pop Will Eat Itself, which
makes its stateside premiere with the
album “This Is The Day ... This Is
The Hour ... This Is This!” (RCA).
U.K. act is definitely a sign of the
times. Potpourri of stylings are un-
like most anything you've heard—a
bit industrial, approached with a hip-
hop edge, megasamples, and some
wicked musical ideas. “Inject Me,”
“Wise Up Sucker,” “Can U Dig It,”
“Def Cone One,” and “Not Now
James’’ are highlights ... All should
seek out the track “Around The
World In 80 Beats,” a jammin’ cut
from Foster McElroy’s album
“FM2"” (Atlantic). From an album
most alternative jocks would over-

look, this funky, primarily instrumen-
tal jam features a healthy slice of
“Love Song” by Ofra Haza over a
groove that really pumps.

HIDDIM METHOD: “One Bright
Day” (Virgin) is the fab new release
from Ziggy Marley & the Melody
Makers. The album is a much stron-
ger collection than the last and just
brims with crossover potential with-
out forsaking the act’s integrity. Stel-
lar production from Ziggy, Glenn
Rosenstein, Chris Frantz, and Tina
Weymouth, while the songwriting of
both Ziggy and brother Stephen con-
tinues to mature. Fave cuts are the
first single, “Look Who's Dancing,”
“When The Lights Go Out,” “Who
Will Be There,” “All Love,” and the
title track ... Lieutenant Stichie
kicks some serious dance hall
rhythms on his Atlantic album, “The
Governor.” The cut “Body Body” is a
highlight . .. Also worth looking into
is “The Lion” (Virgin) by Youssou
N’Dour; “Serious Business” (Mercu-
ry) by Third World; ‘‘Crucial
Tracks—The Best Of” (Mango, 212
995-7800) by Aswad; “Visions Of The
World” (I.R.S.) by Pato Banton; and
the new import ska collections “Club
Ska '67,” “Intensified '62-66,” and
“More Intensified '63-67,” all courte-
sy of Mango UK.

cHART CHAT: An unusual occur-
rence on the Club Play chart this
week was pointed out by dance chart
manager Sharon Russell. “Love
House” (Jive) by Samantha Fox and
“Your Love Takes Me Higher” (At-
lantic) by The Beloved gain almost
enough points to sustain their bullets
but are pushed down one position
each due to stronger competition
around them.
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Indies Wary Of Majors’ Interest In Alternative Market

BY EVELYN McDONNELL
NEW YORK For representatives of
the alternative music industry, the re-
cent splurge of major-label interest in
their product is both good news and
bad news. That was the gist of sever-
al panels at the recent New Music
Seminar here, in
which independent
record companies,
college radio sta-
tions, and the al-
H[P“H]. ternative press
noted with ironic
dread the success

of their programs and artists.

While no one argued that there is
anything inherently wrong with al-
ternative artists entering the main-
stream, there was widespread resent-
ment against the majors, who are
perceived as having jumped on the in-
dies’ bandwagon, using the smaller
labels as often unpaid trainers and
then effectively shutting them out of
radio and retail with superior market-
ing resources. .

“The major labels have ransacked
the indies’ domain,” said Craig
Marks, co-manager of the Home-
stead label and moderator of the pan-
el on rock indies.

According to indies, among the
problems caused by the majors’ infil-
tration of the grass-roots market are
the dominance of major-label acts on
progressive radio charts, the flooding
of the market with alternative prod-
uct, stylistic comprormises made by
artists signed to major labels, the
lower priority given by majors to in-
dies they market and/or distribute,
and the erosion of indie catalogs as
majors sign artists early in their ca-
reers.

The independent labels discussed a
variety of stratagems for dealing
with this “cooptation”—as one panel
called it—of their product. Among
the possible solutions: aligning with a
major label on a subsidiary or distri-
bution basis; associating with an in-
dependent distributor in an exclusive
relationship; expanding and trying to
take the majors head on; narrowing
scope; and making shrewder and
more inventive business decisions.

At the July 19 panel titled ‘“The
Selling Of The Underground: An
Overrated Market?” participants de-
bated whether they were actually dis-
cussing the selling-out of the under-
ground. Representatives from Gef-
fen and A&M were attacked by
panelist Andy Dunkley, a veteran of
the alternative music industry who is
now president of Wax Trax Records
in Chicago. “The majors don’t want
anyone else to have any part in the
market, and if there’s one buck to be
had, they’re going for it,” said Dunk-
ley.

Other panelists, however, said that
major-label involvement may be nec-
essary to the mainstream success of
an artist. “If you work hard enough
at anything, you deserve a raise,”
said Steve Martin, a member of the
hardcore band Agnostic Front and
manager of special projects for In-Ef-
fect Records. Richard Grabel, a law-
yer who recently helped negotiate the
signing of Sonic Youth to Geffen,
said that the industry should be
structured around “continuing pla-
teaus of rising success.”

In contrast to these ethical de-
bates, the July 18 panel titled “The
Co-opting of ‘Alternative’: Marketing
Term Or Musical Genre?” dealt with
the nuts-and-bolts issues of surviving

as an indie and of marketing alterna-
tive artists. The tone was more con-
vivial, and the majors were even
praised for the support they can give
new acts. Tim Sommer, from the re-
cently dissolved Opal band Hugo Lar-
go, praised parent label Warner Bros.
for the help it gave the group.
“Warner was way more supportive
than Relativity [the band’s first la-
bel],” he said.

Jo Lenardi, from the alternative
marketing department at Warner
Bros., noted that her label can afford
to be supportive. “We kind of work
as a little tiny record company inside
a bigger record company that has a
lot of money, making it easier for us
than for Bruce,” she said, referring
to Bruce Pavitt of Seattle indie Sub
Pop.

Pavitt, however, tries to make up
in creativity what he lacks in re-
sources. He explained that his label,
cited at the college radio panel as the
most successful rock indie of the

year, employs hundreds of rock musi-
cians at low wages to call radio-and
retail about the label’s artists and to
sell T-shirts. He also releases a lot of
45s and limited-edition records. “Col-
lectors are a very good market to ex-
ploit,” he said. “It’s kept us in the
business.”

A telling question asked by moder-
ator Scott Becker, publisher of Op-
tion magazine, was what each label
representative would do if he had
$5,000 to promote a record. Mark Fo-
tiadis, Atlantic’s director of market-
ing, progressive music, said he would
make a video. Jill McLean, production
manager at Twin/Tone Records,
found a promotion budget that large
almost inconceivable. Pavitt said, “I'd
spend it on T-shirts. Then I'd have
$10,000. And I'd spend that on T-
shirts. And I'd have $20,000.”

The majors did receive some criti-
cism at the panel. While McLean will-
ingly accepted her label’s role as a
training ground, she attacked the ma-

jors for undermining indies’ catalogs,
citing the importance of early Re-
placements records to Twin/Tone’s
survival. “Major labels are signing
bands too quickly,” she said. “One rec-
ord does not a catalog make.”

Panelists also attacked the estab-
lishment of “phony indies” at major
labels—imprints that disguise the
parent company’s name to try to gar-
ner underground credibility. Poly-
Gram’s Silverdog and BMG’s Sijver-
tone were named as examples.

Much attention was paid to the me-
dia through which alternative music
is disseminated. Pavitt and Dunkley
both cited “word of mouth” as most
important; Pavitt also praised fan-
zines. The indies discounted the im-
portance of video, since MTV is al-
most entirely closed to them, while
the major-label reps stressed the im-
pact of video-clips.

College radio was also a hot topic.
Sommer noted that “college radio
didn’t come through for us.” The par-

ticipants in the July 16 panel titled
“College Radio: Stepping Stone Or
Slagheap” agreed that college radio
stations are over-relying on certain
material, leading to a sameness in
playlists in what is generally thought
to be the airwaves’ most creative
area. “Should college radio be intro-
ducing people to types of music they
haven’t heard before, rather than be-
ing a training ground or dumping
ground for records people can’t mar-
ket elsewhere?”” asked moderator Ge-
rard Cosloy, co-manager of Home-
stead. :

“DJs play the sound they know,”
replied Tim Ziegler of KUSF San
Francisco. One panelist described
that sound as “Anglo-American gui-
tar rock.”

Participants in several panels were
particularly angered by the way such
Anglo-American guitar rock bands
from major labels had gradually
come to lock up the college radio
charts, a traditional indie domain.

AHendees Criticize Panelists’ Views On Sexism And Racism As Too Moderate

New Music Seminar Forum Stirs Angry Audience Reaction

NEW YORK There was often bitter
disagreement between panel and au-
dience members at the forum “Sex-
ism In The Music Industry,” the only

such meeting on the subject at the re-

cord was between

young black wom-

en in the audience

HEP“H-I- and the older pan-

cept for young Af-

rican-American rapper Luther Camp-
bell. .

Although all nine panelists agreed
working within the system, at least
to some degree, in order to improve
women'’s positions. The panel includ-
ed two of the first women VPs at ma-

cent New Music Seminar here.

Much of the dis-
elists, all of whom
were white—ex-

that the industry is an “ol’ boys’ net-
work,” they nevertheless advocated
jor labels, Cathy Lincoln from Capitol
and Susan Blond, formerly of Epic-

/Portrait/CBS Associated labels.

Blond, who now operates her own
publicity firm, said one of the reasons
she left Epic two and a half years ago
was frustration at the immobility of
women at the majors. Lincoln said
she sometimes feels as if she is “be-
ing thrown a bone” when she is re-
warded for her work, and that many
of the gains individual women have
made at major labels are the result of
“tokenism.”

Michael Greene, president of
NARAS, stated that sexism in the in-
dustry is a product of socialization.
Boys are taught how to play games,
he said:-how to compete, lose with
grace, and work on a team. They then
grow up to be “mentors to their old
teammates, to those guys coming up
in the ranks.” To overcome these in-
bred barriers, Greene said, men must
become ‘‘courageous’’ and offer
women a hand.

Monica Lynch, president of Tom-

my Boy Records, said she could not
have climbed the corporate ladder as
quickly as she has if she were at a
major label. Lynch said, “The music
industry is a political animal ... It’s
not going to change overnight.” -‘She
added, however, that “it's a young
biz and depends on new talent.”
Therefore, she concluded, nontradi-
tional doors may be open to enterpris-
ing women.

Many women in the audience were
impatient with the panelists’ moder-
ate stance. Black women in particular
complained that the opportunities
open to white women were not open
to them and lambasted moderator
Rosemary Carroll, an attorney, for
not having any blacks on the panel.
(Carroll angrily replied that she had
invited singer Millie Jackson, who
had not shown up.)

“We're in some cold times here,”
one audience member said. “Don’t let
yourself be administered by a sys-

Western Music Rocks The Soviet Bloc

BY JIM BESSMAN

NEW YORK No longer the un-
known quantity first explored at last
year’s New Music Seminar, Russian
rock, in the context of East/West

music relations, showed extensive de-
velopment at the “Soviet Bloc/Red
Rock’ panel at

“Ms this year's NMS.
sion also described
HEP“HT a huge untapped
potential market
in a culture sur-
style business with state agencies
and newly empowered “coopera-
tives” poses daunting problems, es-
pecially since hard currency ex-
is a “real problem in all kinds of eco-
nomic relations with foreign coun-
tries,” conceded Sergei Semenov,
chief of music at Russia’s state copy-

Participants in
prisingly attuned to Western rock
changes remain taboo in the U.S.S.R.
right agency, VAAP. But he said the

the July 18 discus-
sources. Of course, doing capitalist-
The Soviet ruble’s inconvertibility

far-reaching consequences of peres-

_trotka—the current Soviet restruc-

turing program—would eventually
lead to the ruble’s convertibility,
which he said has been heavily dis-
cussed within government agencies.
Peter Balint, managing director of
Ring Records, an 18-month-old Hun-
garian indie label, noted that political
and economic reforms in Hungary
have enabled his company to form a
joint venture with a Canadian firm
that pays music licensing fees imme-
diately in hard currency. Semenov
also pointed to recent developments

in this area, including the growth of -

“cooperative societies” to rival the
state-owned Melodia record label for
future release and distribution. Here,
however, the “‘currency problem”
was again cited.

“There’s not enough money to buy
large quantities of product,” added
Semenov.

There is also little money to pay
Western artists, according to concert
promoter Yuri Makarov, a member
of the Estonian Musician’s Collective
and head of the large-scale Rock

Summer festival events held there
(“Rock Summer '89” recently drew
more than 300,000 to a festival fea-
turing 26 Soviet and international
rock acts, including Robert Cray and
the Jesus and Mary Chain). Many
Western artists, though, are willing
to play gratis (trip expenses are pro-
vided) in exchange for the “new expe-
rience and adventure.”

Along with the ruble factor, the
major obstacle to doing music busi-
ness with the Soviets is their under-
standable lack of training in this
area. But Marina Albee, who co-man-
ages CBS recording act Boris Gre-
benshikov and whose firm, Belka In-
ternational, facilitates business with
the Soviets, related her discovery
that Westerners can indeed do busi-
ness with the Soviets once they
“throw out [their] expectations in the
West.”

Added Albee: “I heard ‘this is im-
possible’ so many times it doesn’t
scare me. It just meant that they nev-
er did it before—but that all came
with Boris.” Since the initial Greben-

(Continued on page 84)

tem. Let women of color in the indus-
try organize.” “We need a women’s
movement version of Public Enemy,”
said another. “We need to rally, we
need to be militant, we need to be
strong.”

The confrontation between fac-
tions was often intense. One woman
commandeered the floor microphone
while Carroll yelled, “Next!” Audi-
ence members shouted “sellout!” at
moderate speakers. When one audi-
ence member tried to end the session
on a positive note, another retorted,
“You were born with a job.”

Panelist Jim Fouratt, an industry
veteran and gay activist, was the
only panelist who seemed to agree
with the more strident calls for ac-
tion. “If [men] don’t get out of the
way, they’re going to get pushed out
of the way,” he said.

Other panelists seemed sympathet-
ic to—if unconverted by—the audi-
ence’s crusade. Greene reaffirmed
his previous call for “role models,”
but acknowledged that women need
to “chip away from the top and the
bottom.” Blond summed up the gen-
erational differences in goals and ex-
pectations: “People have dreams that
are so much higher than what we ac-
cepted.”

Despite the often heated nature of
the debate, panel and audience mem-
bers were hesitant to direct their ire
at rapper Campbell, who uses graph-
ic depictions of women’s sexuality in
his work with the group 2 Live Crew.
Black audience members shouted
down as racist the few attempts to
criticize Campbell.

Fouratt did speak against the ob-
jectification of sexuality and its end
result of sexism and homophobia. “I
don’t know how David Geffen sleeps
at night knowing he’s responsible for
the bashing of gay men,” he stated,
referring to anti-homosexual lyrics
on Guns N’ Roses records.

Peggy Dold, manager of special
projects at Billboard, took up the self-
regulatory call. “We have a responsi-
bility to society,” she said, bemoaning
the fact that “exploitation is hip.”

Carroll, however, said that such in-
ternal censorship is as dangerous as
external forms and that both should
be avoided. EVELYN McDONNELL
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‘Big Daddy’ Reveals A Pensive, Personal Mellencamp

BY GARY GRAFF

DETROIT John Cougar Mellen-
camp says there definitely will be no
tour this year. And no more inter-
views. In fact, there will be little com-
munication with the music industry
in the foreseeable future.

“I need to get out of this business
for a while,” he says, speaking by
phone from his home near Bloom-
ington, Ind. “I’ve been beating my
head on the wall since [ was 23. I've
got no family, no self-respect—I’ve
put everything into the rock’n’roll
business. And I don’t think they’re
going to give me a crown in heaven
for it, either.”

Strange talk for a man who still
has a relatively new album to pro-
mote. “Big Daddy,” Mellencamp’s
eighth album, was released in May to
quick sales of 1.2 million units, ac-
cording to PolyGram Records prod-
uct manager Dane Venable. But
things trickled off just as quickly; the
album peaked at No. 7 on the Top
Pop Albums chart, while “Pop Sing-

er’—the first single from this batch
of quiet, reflective, and frequently
dour songs—experienced a disap-
pointingly short stay on the radio.

Mellencamp, however, is the first
to admit that “Big Daddy” is not as
commercial as its predecessors—
“The Lonesome Jubilee,” “Scare-
crow,” “Uh-Huh,” and ‘“American
Fool”—which, collectively, sold more
than 14 million copies during this dec-
ade.

“There are no real pop songs on
this record,” Mellencamp says. I
think this record is probably for guys
who like John Cougar Mellencamp.
The masses, the majority, I don’t
think they’ll know that this record
was out.”

“I mean, it's over, isn’t it? The rec-
ord has stopped selling. But that’s all
right. The record is what it is; it's a
low-key personal record. That’s the
kind of record I wanted to make this
time.”

But PolyGram’s Venable thinks
Mellencamp’s assessment may be
premature.

But Out-Of-Town Venues See Steady Biz
Boston Gurhs Summer Gigs

This 18 part of an occasional series
spotlighting local concert venues.

BY DAVID WYKOFF

BOSTON It has been a quiet sum-
mer in Boston this year, with far few-
er outdoor concerts during a season
that previously brought a bonanza to
music fans here,

Yet beyond the city limits, two re-
gional amphitheaters are offering
full schedules. The Seashore Per-
forming Arts Center in southern
Maine, marking its first season under
that name, has joined the 3-year-old
Great Woods Center for the Perform-
ing Arts in suburban Mansfield,
Mass., in serving New England con-
cert audiences. Smaller seasonal ven-
ues in the region also are reporting
steady summer business.

Boston’s traditional summer music
draw for pop and rock fans, the Con-
certs On The Common series, has
been canceled by the city, which orga-

Dr. John Gets

nized the venues in past years. Offi-
cials cited waning attendance and in-
creasing deficits for the move. The
series brought more than 100,000
ticket-paying attendees to the Com-
mon last summer.

The seasonal Hatch Shell series,
staged along the Charles River
where the Boston Pops performs its
famous July 4 extravaganzas, has
been greatly abbreviated due to an
extensive reconstruction of the Shell
that began in late July.

Concert bookings on Boston Har-
bor cruise ships also have dropped.
The 10-year-old Bestcruise series,
previously the area’s most active mu-
sical cruise program, was not
launched this summer.

Despite such losses, there will be
some outdoor music in Boston prop-
er. A free oldies series, coordinated
by WODS (Oldies 103) and the May-
or’s Office of Business and Cultural
Affairs, has been presented at City

(Continued on page 33)

‘Sentimental’

Artist Prescribes A Dose Of Class

BY JEFF HANNUSCH

NEW ORLEANS Those familiar
only with the 70s version of Dr.
John—the glitter-throwing, gris-gris
chanting performance artist created
by New Orleans musician Mac Re-
bennack —will be amazed by the art-
ist’s latest Warner Bros. effort, “In A
Sentimental Mood.” It is classic popu-
lar music, a collection of Tin Pan Al
ley standards that recreate the lush
orchestration of their era.

“It's definitely a concept album,”
says Dr. John. “It’s a tribute to the
classic Ray Charles and Charles
Brown sound. I always liked the way
those guys took those popular kind of
songs and turned them into R&B
rather than pop.”

Although Dr. John cringes at the
word “comeback,” “In A Sentimental
Mood” marks the artist’s first release
since “The Brightest Smile” was re-
leased on Clean Cut in 1985.

“I was gonna do an album for Blue
Note but we could never see eye-to-
eye,” he continues. “They told me we
were gonna do the definitive Dr. John
LP, but after going back and forth
with them for three or four years, |
realized they didn’t know what ap-
proach to take with me. Finally, they
said, ‘Let’s do a solo album,” and I
said, ‘Let’s not.” I didn’t see the point
in doing another solo album because
I'd already done two of them.

“I had talked with Ahmet Ertegun
about re-signing with Atlantic, but he

(Continued on page 33)

“There’s no doubt it’s a tough rec-
ord, but it’s a record a lot of people
believe in simply because of the type
of record it is,” he says. “He’s nor-
mally had tremendous sales activity
the first four weeks out of the box. It
usually takes the second single to
kick the additional buyers in.”

The second single this time is
“Jackie Brown,” a quiet, mournful
tune about a down-and-out common
man that Mellencamp calls “absolute-
ly the best song I ever wrote.” Like
most of the songs on “Big Daddy,” it
does not sound like a traditional hit
single, but Venable has evidence it
may be able to slip into the rotation
of top 40, album rock, and AC outlets.

“John went to the Bobby Poe con-
vention, and during one of the
awards dinners he did a small acous-
tic set,” Venable recalls. “At the end

of ‘Jackie Brown,’ the room exploded.
It absolutely exploded. We felt that if
people take the song on its own merit
and listen to it, it’s a very special
song.”

Mellencamp directed the video for
“Jackie Brown” himself, and his rec-
ord company added a bit of clout with
some special packaging: The cassette
single and 5-inch CD single (Poly-
Gram’s first 5-inch single release) in-
clude an acoustic version of “Jackie
Brown” and a cover of Willie Dixon's
“Seventh Son,” recorded at Chess
Studios in Chicago. Proceeds from
sales of the single will go to the
Chess Foundation.

“We felt that if anybody’s got a
real loyal, selective base out there, it
would have to be Mellencamp,” Vena-
ble says, adding that there will be
more singles from “Big Daddy.”

“John has a tradition of going to
three and four singles from his rec-
ords,” he says. “I don’t see that
changing.”

Though Venable noted that Mellen-
camp has been “real open and cooper-
ative” about promoting the record, it
is clear the star is through doing his
part and is looking forward to his
break from the industry. His disillu-
sionment hangs all over “Big Dad-
dy”; in “Pop Singer,” he rants that he
“never wanted to be no pop singer/
never wanted to write no pop song/
never had no weird hair to get my
songs over/ never wanted to hang
out after the show.”

The theme of disillusionment runs
deeper in other songs. “I'm just a
plain man ... haven't accomplished
much/ but I dream of more,” he la-

(Continued on next page)

T

I.ET’S BURY THE HATCHET; wipe out the past!”
wails Mick Jagger on ‘“Mixed Emotions,” the raw and
rocking first single from the Rolling Stones’ upcoming
“Steel Wheels” album. Intro’ed by a rapid-fire drum at-
tack that could only come from Charlie Watts, and pro-
pelled by Bill Wyman’s bass into a chugging, churning
Keith Richards guitar groove, the track declares this
band reconciled and ready to hit the road. The single
goes to radio Aug. 16.

There were few surprises among four new album
tracks that Columbia Records pre-

Stones Roll Steady on ‘Steel Wheels’;
McCartney’s Gause; Grue’s New Tunes

week’s Talent section was in error.

CRUE PREVUE: Métley Criie drummer Tommy Lee
and Crue manager Doug Thaler stopped by Billboard’s
L.A. offices recently to give staffers an advance listen to
the group’s new record, “Dr. Feelgood,” due from Elek-
tra Sept. 1. Associate editor Chris Morris reports:

The term “killer” very adequately describes the new
Crue opus, produced by Bob Rock (the Cult, Blue Mur-
der) at Little Mountain Studios in Vancouver, British Co-

viewed for a roomful of record re-
tailers in New York recently—in-
cluding “Sad, Sad, Sad,” “Can’t Be
Seen,” featuring Richards on lead
vocals, and “Rock And A Hard
Place,” social commentary with a
dance-floor bent. But for the F
Stones, the familiar has never be- s
come formula. “Steel Wheels” still

<

richly detailed sound, and the 10
original songs show off the Crue’s
traditional combo of heavy licks and
melodic acumen. Singer Vince Neil
and guitarist Mick Mars have never
sounded better, and rhythm aces
Lee and Nikki Sixx propel things
con brio. A host of guests contrib-
ute: Steven Tyler of Aerosmith,

lumbia. The album boasts a thick,

has an edge. And the reconciliation
theme of “Mixed Emotions” shows
these guys are finally learning to grow up—together—
with their rock’n’roll.

ON THE BEAT: “The album is called ‘Storm Front,’”
Billy Joel said of his first new studio effort in three
years, co-produced by Mick Jones of Foreigner fame,
and tentatively set for fall release. Joel played a tape of
one driving track—“We Didn’t Start The Fire”—for a
rapt crowd of 450 fans attending his “master class” sem-
inar during the Altec Lansing Music Festival in South-
ampton July 28-Aug. 4. More on the festival and Joel's
talk next week ... To all who yawn at the news of one
more rock act hitting the road for a cause, Paul McCart-
ney offered the last word at the London announcement
of his upcoming tour, on which he’ll boost the environ-
mental group Friends of the Earth. Doesn’t he risk be-
ing tagged as a “boring” benefit act? When it comes to
the environment’s downward spiral, McCartney says,
“If we don’t get boring, we’re going to get dead”, .

When Tom Petty & the Heartbreakers hit the Univer-
sal Amphitheater in Los Angeles July 29 for the first of
two sold-out shows, they were joined on stage by the
Georgia Satellites, tour mates from their 1987 concert
swing, for a rowdy run through the Satellites’ “Keep
Your Hands To Yourself.” Petty’s patter included a
plug for Greenpeace during the introduction to “Won't
Back Down.” Musical guests in the audience included
Don Henley, members of Fleetwood Mac, Yes, and the
Cruzados . . . Mighty Swallow received three awards—
for best engineered record, best calypso, and best party
calypso disk—at the recent Calypso and Steelband Mu-
sic Awards in New York. Mighty Sparrow was cited for
musical excellence. A report on those awards in last

by Thom Duffy

Robin Zander and Rick Nielsen of
Cheap Trick, Jack Blades of Night
Ranger, Skid Row, and Bryan Adams.

Standout tracks include the blazing title number,
which will lead the record out at radio; “Slice Of Your
Pie,” which boasts an “I Want You/She’s So Heavy”-
like time switch; “Rattlesnake Shake,” embellished with
horns and honky-tonkin’ piano; “Without You,” a wide-
screen power ballad; and “Time For Change,” a band an-
them of sorts (Lee says that the once hard-partying
quartet has been clean’n’sober for a year). Altogether,
“Dr. Feelgood” is an impressive and quite ambitious ef-
fort, and one that looks to be Crue’s biggest seller yet.

FORTUNATE SON: With blues licks echoing “The
Thrill Is Gone,” the song opens: “He was born into mon-
ey/ never had to pay the dues/ just a white-collar red-
neck/ who loved to play the blues . . . ” The tune goes on
to roast Republican National Committee Chairman Lee
Atwater, the self-professed fan of the blues—whose ra-
cially loaded idea for the Willie Horton ads helped get
George Bush elected last year. The song is by veteran
Nashville writers Marshall Chapman and Gary Nichol-
son. “When he’s meeting with the president/ and plan-
ning what to do/ does he think about his ‘brothers’/ and
what they’re going through?/ Does he really know the
songs he sings/ this man who would be B.B. King?”
Nicholson and Chapman are selling copies of “The Man
Who Would Be B.B. King” through their own Bush
League Records at 615-383-5308.

Assistance in preparing this column was provided by
Ken Schlager and Chris Morris in Los Angeles and
Pippa Collins in London.
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TALENT IN ACTION

ARETHA FRANKLIN
Radio City Music Hall
New York, N.Y.

IN HER FIRST Gotham appearance
in eight years, Aretha Franklin left
audiences in no doubt that she still
deserves that oft-used tag, “Queen of
Soul.” Looking fresh and radiant,
Franklin arrived on stage at this Ra-
dio City Music Hall show June 6 in a
pink Cadillac, a nod to her 1985
smash single, “Freeway Of Love.”

Backed by a full rhythm section,
orchestra, and five background vocal-
ists, the singer offered a set that
mixed firm Franklin favorites with
more recent additions to her reper-
toire, including two Broadway num-
bers—“1 Had A Dream” from ‘“Les
Miserables” and “That’s All T Ask Of
You” from “Phantom Of The Op-
era”’—that she transformed into spe-
cial emotional experiences, as only
she can. Indeed, her gut-wrenching,
passionate rendition of “Dream” was
one of the evening’s highlights.

For the many fans thrilled to see
the star back on a New York stage,
there was much to enjoy: full-length
versions of “I Never Loved A Man
(The Way I Love You),” her first At-
lantic hit; “I Say A Little Prayer;”
“Chain Of Fools;” and the obligatory
“Respect.” A shimmering ‘“Some-
thing He Can Feel” (from Franklin’s
much underrated “Sparkle” album)
was essential Aretha—subtle, sexy,
smooth, yet always soulful. Her ver-
sion of Diana Ross’ “It's My Turn”
was stunning, turning a standard pop
tune into a gospel-style opus.

Franklin appeared relaxed and
comfortable throughout the show,
ad-libbing and quipping with the
crowd, demonstrating some nifty
moves on such recent Arista Records
material as “Freeway Of Love” and
“Jumpin’ Jack Flash.” A tender, ro-
mantic duet with vocalist Peabo Bry-
son on “Tonight I Celebrate My
Love” also proved a high point of an
evening that reinforced Franklin’s
musical creative genius. A peerless

performer, she remains one of con-
temporary music’s greats.
DAVID NATHAN

THE ALLMAN BROTHERS
Avery Fisher Hall
New York, N.Y.

WELL-GROOMED USHERS in
tuxedos showed the rowdy, T-shirt-
clad concertgoers to their seats when
the Allman Brothers, on a 20th anni-
versary reunion tour, played Avery
Fisher Hall June 30 as part of the
JVC Jazz Festival. But if Lincoln
Center was an unlikely tour stop on
this summer’s caravan of aging rock
heroes, the jazz fest booking of the
Allmans is not so crazy. They may
not play jazz, but they do swing. And
in terms of sheer musicianship and
pointed playing, they deserve to wear
the mantle of jazz more than, say,
hapless festival regulars Spyro Gyra,
who performed at Avery Fisher earli-
er in the evening.

The reunited Allmans—Gregg All-
man on organ, Dickey Betts on gui-
tar, Jaimoe and Butch Trucks on
drums—ran through most of their
standards and a few of their solo
works, accompanied by the guitarist
and keyboardist from Betts’ solo

band, Waren Haynes and Johnny
Neal, respectively, with Woody Allen
on bass. Allman appeared bemused
and distracted during the first set of
the nearly three-hour show, and a
bad sound mix drowned out his roll-
ing organ in a sea of guitar noise, fur-
ther distancing him from the show.

But the second set brought a bet-
ter mix and great Allman jam tunes,
such as “Whipping Post,” “South-
bound,” and “In Memory of Eliza-
beth Reed.” Betts and the sullen All-
man even seemed to be enjoying
themselves, egged on by the enthusi-
asm and playfulness of Neal and the
audience. They smiled at each other
during the jams and hugged after the
final encore.

From conception to execution, this
was a show put on for the fans more
than the musicians, who may not par-
ticularly like one another but only
seem able to make magic (not to men-
tion a few bucks) when they perform
old material together. Still, they do it
well, the music is special—and in
these days of Guns N’ Roses, it is
heartening to be reminded how a
great rock’n’roll band once was able
to inspire such devotion among its au-
dience without pandering to it.

STEVEN LICHTMAN

MELLENCAMP: A RELUCTANT ‘POP SINGER’

(Continued from preceding page)

ments in “Mansions In Heaven.” In
the obviously titled “Void In My
Heart,” he sings “hundred dollar in
my pocket/ and it didn’t buy a thing/
Now there’s a void in my heart/ and a
hole in my dream.”

“There’s a difference between this
record and all my other records,”
Mellencamp says. ‘“‘Before, I was
writing about the things I've seen; |
took great pride and pleasure in say-
ing I was a reporter. I wasn't a re-
porter on this record; this record is
full of things I felt.”

Mellencamp says his inner conflict
revolves around the eternal argu-
ment of rock vs. pop. “Pop songs are
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meant to be light and airy,” he ex-
plains. “They’re not supposed to
mean too much. Rock songs are for
real, for keeps. It's the difference be-
tween ‘1 Want To Hold Your Hand’
and ‘Like A Rolling Stone.’

“But in 1989, there’s no room for a
rock’n’roll singer. Hey, the only
songs ['ve ever had on the radio are
pop songs. Okay, [the 1983 hit]
‘Crumblin’ Down’ was not a pop song
... I always felt I got away with
something there. But ‘Jack And
Diane’ was a pop song; ‘R.O.CK. In
The U.S.A.’ was a pop song; ‘Cherry
Bomb’ was a pop song.

“The fact that I was ever commer-
cial was strictly by accident. Quality
doesn’t mean shit anymore.”

In this dour and angry state, Mel-
lencamp has much to occupy his time
during the break. He is working on
patching up his eight-year marriage
(he and his wife, Vicky, separated
earlier this year). And though he has
given up on the film he has been
working on for several years, he has
immersed himself in 2 new passion—
painting. He started last year, has
finished more than 140 paintings, and
with the slightest encouragement
will wax on about Rembrandt and
Renoir, Degas and da Vinci. Lou
Reed, in his song ‘“The Last Great
American Whale,” refers to Mellen-
camp as “my painter friend, Donald,”
and Mellencamp may even display
some of his works at a celebrity art
show in Los Angeles.

But this does not rule out a return
to rock’n’roll. When it happens, how-
ever, Mellencamp is promising some-
thing different from the populist rock
anthems that made him famous dur-
ing the ’80s.

“When I make another record,
you're not gonna need no lyric sheets
for it,” he says. “I’'m thinking ‘Back
In Black,’ man—turn up the f—ing
guitars and don’t even think about
playing a clever part on the drums.
Just boom, boom, crack! If it gets
more intelligent than 1-2-34, 1 don’t
wanna know about it.”

]

TOP CONCERT
& GROSSES
AMUSEMENT BUSINESS
Attendance
ARTIST(S) Venue Date(s) Tlcket Price(s) Capacity Promoter
THE WHO Sullivan iy 12 & [ 52510176 106816 l Don Law Co.
Stadium 4 $23.50 seliout
Foxboro, Mass.
THE WHO Cleveland July 18 $1,405,760 61,120 Belkin Prods.
Stadium $23 seliout
Cleveiand
THE WHO Tampa Stadium July 28 $1.244 318 55,303 Cellar Door
Tampa, Fla. $22.50 sellout Concerts
THE WHO Joe Robbie July 31 $1,222,628 54,339 Cellar Door
Stadium $22.50 setlout Concerts
Miami
THE WHO Pontiac July 25 $1,058,000 46,000 Belkin Prods.
Silverdome $23 sellout
Pontiac, Mich.
NEIL DIAMOND Marcus July 19-21 $913,550 52,721 Ogden Allied
Amphitheatre $20/$15/810 setlout Presents
Milwaukee Eric Chandler Ltd.
NEIL DIAMOND Charlotte July 28 $417 482 20,982 Ogden Allied
Coliseum $20/818 sellout Presents
Charlotte, N.C. Eric Chandier Ltd.
ELTON JOHN Hartford Civic July 28 $355,478 15799 Cross Country
Center $22.50 seliout Concerts
Hartford, Conn.
ELTON JOHN Providence Civic July 29 $320,423 14,241 Frank J. Russo
Center $22.50 sellout
Providence, R.L. |
BON JOVI Starplex July 25 [ $268,022 14,887 MCA Concerts
BLUE MURDER Amphitheatre | $20.50/%17.50 20,000 PACE Concerts
Dallas
MELTALLICA Richfietd July 8 $250,890 14,652 Belkin Prods.
THECULT Coliseum $18/317 seltout
Richtield, Ohio
PERRY COMO Fox Theatre July 25-27 $243,428 11475 Fox Concerts
St. Louis $27.90/$24.90/ 12,897
$21.90/$15.90
METALLICA Spectrum July 19 $233,817 13,8711 Electric Factory
THE CuLT Philadelphia $17.50/$15.50 14,270 Concerts |
CLUB MTV TOUR: Centrum in July 20 $233013 9819 Don Law Co.
TONE LOC Worcester $25 11,500
PAULA ABDUL Worcester,
MILLI YANILLY Mass.
INFORMATION SOCIETY,
WAS (NOT WAS}
“DOWNTOWN" JULIE
BROWN & THE MTV
DANCERS
METALLICA Centrum in July 25 $229,678 12415 Don Law Co.
THE CuLT Worcester $18.50 seflout
Worcester,
Mass.
ARETHA FRANKLIN Concert Hall July 14-15 $224,076 7,74 Dimensions
THE AMAZING JOSINI The John F. $30 sellout Unlimited
GREG COOPER Kennedy Center
for the
Performing Arts
Washington,
D.C.
THE NITRO TOUR: The Summit July 14 $154,303 12,124 PACE Concerts
LL COOL J. Houston $12.50 12,900
PUBLIC ENEMY
SPECIAL ED
B1G DADOY KANE
SUCK RICK, DE LA SOUL
CLUB MTV TOUR: Palace of July 6 $191,340 9,592 Belkin Prods.
TONE LOC Auburn Hills $20 11,000 Cellar Door Prods.
PAULA ABDUL Auburn Hills,
MILLI VANILLI, LISA USA & Mich.
CULT JAM
INFORMATION SOCIETY,
WAS (NOT WAS)
“DOWKTOWN' JULIE
BROWN & THE WTV
DANCERS
UTTLE FEAT Mann Music July 22 $190,729 13,393 Electric Factory
MELISSA ETHERIDGE Center $17.50/815/ seliout Concerts
Philadelphia $12.50
CLUB MTY TOUR: The Coliseum July 8 $189,600 9,480 Belkin Prods.
TONE LOC | Richfield, Ohio $20 11,000
PAULA ABDUL
MILLI VANILL, LISA LISA &
CULT JAM
INFORMATION SOCIETY,
WAS (NOT WAS)
“DOWNTOWN" JULIE
BROWN & THE MTV
DANCERS
REBA MCENTIRE Starplex July 30 $175,187 10,594 MCA Concerts
RICKY VAN SHELTON Amphitheatre $18.50/%15.50 20,000 PACE Concerts
Dallas
CHICAGO/THE BEACH BOYS Greenshoro Juty 30 $171,045 7,602 Cellar Door Prods.
Coliseum $22.50 10,361
Greensboro,
N.C.
80N JOVI Landon Arena July 30 $162,755 9,864 Jam Prods.
$KID ROW Kansas $17 sellout
Expocentre
Topeka, Kan.
DEBBIE GIBSON Centrum in July 28 $160,377 9,066 Don Law Co.
Worcester $18.50 11.263
Worcester,
Mass.
TIFFANY Grandstand July 28 $144 661 11,258 in-house
NEW KID'S ON THE BLOCK Delaware State $20/316/ sellout
TOMMY PAGE Fair $10/34
Harrington, Del.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615.321-4276; Ray Waddell in Los Angeles at 213-859-5338, Louise Zepp in Chicago at
312-236-2085. Forresearchinformation and cost contact Laura StrohinNashvilleat615-321-4250.
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BOSTON CURBS SUMMER, GIGS

(Continued from page 31)

Hall Plaza throughout the summer
with headliners including Ben E.
King, the Coasters, Little Anthony &
the Imperials, and Martha Reeves &
the Vandellas.

The city Parks and Recreation De-
partment plans one free Music In The
Park concert on Boston Common on
Sept. 9, with Chuck Berry and the
Del-Vikings expected, but still uncon-
firmed.

The Entertainment Network, a
Boston promoter, also plans a series
of shows along the Fort Point Chan-
nel in the parking lot of the Necco
Place and Channel nightclubs in late
August and early September.

For the Concerts On The Common,

the writing has been on the wall for
some time. The 12,500-capacity Com-
mon has faced increased competition
since the Great Woods amphitheater,
with a capacity of 15,000, opened
three years ago south of Boston in
Mansfield. Booked by leading Bos-
ton-area promoter Don Law, Great
Woods quickly assumed a position of
dominance in the market.

The laundry list of disadvantages
facing concerts on the Common—in-
cluding an early 6 p.m. starting time,
volume-level restrictions demanded
by nearby neighborhoods including
historic Beacon Hill, a lack of weath-
er protection, and a paucity of rea-
sonably priced parking—was enough

DR. JOHN IS ‘IN A SENTIMENTAL MOOD’

(Continued from page 31)

was driving me crazy about a single.
Finally, Tommy [Lipuma, VP of pro-
gressive music at Warner Bros.]
called and said, ‘Let’s just do a good
album and not worry about making a
hit single.” I really trust Tommy and
he’s the major reason why I signed
with Warner Bros.”

The relationship between the two
men goes back to the mid-"60s, when
Lipuma hired Dr. John to work on
various L.A. sessions he was produc-
ing. Eventually, in the mid-"70s, he
worked with Dr. John, aka Reben-
nack, on his “Tango Place” and “City
Lights” albums.

“I've always stayed in touch with
Mac over the years,” says Lipuma.
“When I moved to New York I used
to go see him at the Lone Star. One
day Bob Merlis, who does PR for
Warner Bros., gave me a copy of ‘Dr.
John Plays Mac Rebennack.” Mac did
a couple of standards on it and when
1 heard them a light bulb went off. 1
had this idea of doing an LP like Ray
Charles’ ‘The Genius Plus Soul.’ 1
called Mac about the idea and he was

all for it. I don’t think the public
wanted just another Dr. John al-
bum—they wanted something differ-
ent.”

Eventually, Dr. John and Lipuma
went through more than 100 songs
before settling on the material that
appears on “In A Sentimental Mood.”

“A couple of tunes like ‘Black
Night’ and ‘My Buddy, were in my
mind to record since day one,” says
Dr. John. “We went through more
songs for this record than any other
project I've been involved in.”

One of the most striking elements
of “In A Sentimental Mood” is the
string and horn arrangements that
immediately recall the classic Ray
Charles sound of the early ’60s.

“That was accidental,” says Li-
puma, with a laugh. “When 1 asked
Marty Paich to arrange the album, 1
had no idea he had worked with Ray
Charles.” Paich arranged Charles’
“Modern Sounds In Country And
Western Music.” “It was kind of cos-
mic, but he really gave the album a
touch of class.”

to strangle the most hardy of outdoor
series.

According to Law, who, in addition
to Great Woods, also booked the
Common last summer, weather
played a major part in that season’s
losses. “When you've paid a few hun-
dred thousand dollars for a couple of
acts and then get blown out by the
rain, you've been hit pretty hard,” he
says, noting that an unusually warm
summer hurt the traditionally strong
walk-up trade. Unlike the Common,
Great Woods offers a shed over ap-
proximately half of its seats.

Yet even with the Common’s de-
mise, Law does not expect a great up-
surge of bookings at Great Woods. “1
really don’t think that there will be
much of a difference. In fact, I think
that we’ll be a little down this sum-
mer. But, that’s more a measure of
how strong last summer was for the
industry and a leveling off this sea-
son,” he says.

A survey of smaller Boston-area
outdoor venues reveals the same
view of this summer’s business. Rep-
resentatives of the South Shore Mu-
sic Circus in Cohasset (2,300 capaci-
ty), the Cape Cod Melody Tent in
Hyannis (approximately 2,000 capaci-
ty), and the the P.A. Country Club in
Gardner (8,000 capacity) all report
business remains at a steady level.
These venues tend to attract older
and repeat audiences with specialized
bookings,. season subscription tick-
ets, and all-reserved seating policies.

“Things changed for us a little

when Great Woods opened a few
years ago, but they’re fairly stable
and strong now,” says Bob Duteau of
Cafterty’s Concerts, promoter for the
PA. Country Club shows.

Bob Donovan of the South Shore
Music Circus reports that sales, par-
ticularly subscription packages, are
doing “very well, pretty much at the
same level as last summer.”

Atlantic Events hosts the only re-
maining harbor cruise series, which
is also booked by the Don Law Com-
pany. Concert cruises are held on Fri-
day and Saturday evenings—down
from four to six nights a week during
the “booze cruise” heydays—and at-
tendance is restricted to 800—also
down from the 1,100 capacity of the
Besteruise series.

The newest player on the summer
concert circuit in New England is the
Seashore Performing Arts Center,
two hours north of Boston, booked by
Providence, R.I.-based promoter
Frank Russo. SeaPAC is located in
the old AAA league ballpark in Old
Orchard Beach, Maine. It was the
longtime home to the Maine Guides
baseball team and was vacated last
year following the departure of the
Philadelphia Phillies’ minor league
team. The ballpark was booked in
past seasons by Law until the city re-
voked his license last year—prompt-
ing a federal suit by the promoter.

The venue’s seating reverses the
arrangement of traditional amphithe-
aters; lawn seating is between the
stage and reserved bleacher seats.

SeaPAC’s current capacity is 15,000,
but Russo says he plans to add anoth-
er 2,500 seats, which would make the
facility the largest amphitheater in
the region.

SeaPAC opened June 1 and will
host events through late September.
‘“We’ve currently got 26 events
booked, with everything from the
Portland Symphony Orchestra to
boxing and reggae and Cajun festi-
vals,” says Russo.

The consensus among promoters is
that SeaPAC will boost the New En-
gland concert business overall, rath-
er than cut into bookings from other
venues. An act that previously played
one or two nights at large outdoor
venues in New England, for example,
now will have the option of a third
date at SeaPAC.

“I think that there’s a substantial
audience in northern New England
that, until now, has had to travel far
south for these kinds of shows,”
notes Russo, adding that there are
also plenty of fans “right there in
Portland who will support these
events.” Russo also promotes con-
certs in Portland’s Cumberland Coun-
ty Civic Center.

Law sees little effect on his busi-
ness at such venues as Great Woods
in Mansfield. “If anything, it will cut
into the number of people that come
south to see shows. But, the market
here can fill the place with most of
the shows without any help from oth-
er markets in New England.”
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ountry Music
An Original American
Art Form

I this issue Billboard views the timeless World of Country Music from a comprehensive pulse-check on
what's hot and what's not to a complete label survey. Other features include: The Wave
of Rising New Artists...Songwriting and Publishing...Alternative Marketing and Radio.

Reacha buying power of 200,000 weekly readers worldwide--all focused on Country--when you take your
place in this Special Issue.

Issue Date: October 14 Ad Deadline: September 19
For Ad Details Contact:

Lynda Emon Carole Edwards
Project Coordinator Sales Assistant
615-321-4290 615-321-4294
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SBK/EMI Nails Carpenter Publishing. Mary Chapin Carpenter celebrates the
co-publishing agreement she recently signed between her Getarealjob Music
and SBK/EMI following two sellout nights at the Birchmere in Alexandria, Va.
Pictured after one of the shows, from left, are Tom Carrico, co-manager; Jimmy
Gilmer, SBK VP, Southern region; Carpenter; Sam Ramage, SBK’s creative
director; and John Simpson, co-manager, Studio One Artists.

NASHVILLE Country and blue-
grass titles are prominent in Inter-
national Marketing Group’s plan
to reissue albums from the old
King and Starday catalogs.

The albums are being reissued
with the original cover graphics,
will carry full-line price tags, and
will be available initially through
distributors only. Nashville-based
IMG also has a thriving direct-mail
division for its record sales.

A few of the reissued titles will
be sold in vinyl format only; others
will be in vinyl, tape; and CD. No
decision has yet been made on how
many titles will be pulled from the
archives.

Already out are country and
bluegrass albums by Moon Mulli-

can, Hawkshaw Hawkins, Wayne

SOMEWHERE OVER THE HORIZON: The Country
Music Assn. has announced the finalists for its 1989
Horizon Award, and the irony cuts soul-deep as the
late Keith Whitley is one of the 10 acts named. The
Horizon Award is given to the individual or group who
‘“has demonstrated the most significant creative
growth and development in overall chart and sales ac-
tivity, live performance professionalism, and critical
media recognition.” Other contenders are k.d.lang,
Patty Loveless, Skip Ewing, the Desert Rose Band,

“Some Suggest Late Singer Not Be Considered For Honor

Whitley Named As Horizon Award Finalist

met the requirements for the Horizon Award, he took
them to new heights. Yes, Horizon also implies that
there’s a lot more unrealized talent and achievement
ahead—and in Keith’s case we have suffered a tragic
loss in never knowing what would have been over his
horizon. His shy, endearing smile, his wonderful
warm voice, his energetic performances are just gold-
en memories now, but his legacy can continue in an
even more dramatic fashion.
Because of Whitley’s talent, professionalism, per-
- sonality, and accomplish-

Suzy Bogguss, and Clint
Black. That’s one im-
pressive lineup of talent,
perhaps the strongest set
of nominees in Horizon
history.

Let’s take a look at the
candidates. Black, a
Houston native and a for-
mer iron worker and fish-
ing guide, burst onto the
scene dramatically, beecoming the first solo act in the
last 14 years to score with a debut No. 1 record on Bill-
board’s Hot Country Singles chart. Bogguss has al-
ready won a major award—the Academy of Country
Music’s top new female vocalist honor. The Desert
Rose Band, headed by Chris Hillman, a country rock
pioneer with the Byrds and the Flying Burrito Broth-
ers, continues its fresh fusion of musical styles. Skip
Ewing, a former singer at Opryland USA, has burned
up the charts with his first release. Canadian k.d.lang
is simply one of the most powerful entertainers in any
field of music, period. Loveless, another gem from the
mountains of Kentucky, has matured masterfully as a
singer. The metropolis that gave us Deolly Parton—
Sevierville, Tenn.—now encores with the dazzling, de-
lightful, and unintentionally daffy McCarters. Shen-
andoah has gone from Muscle Shoals, Ala., to the top
of the Billboard charts. Adding the spice of Cajun to
the musie of country, Sonnier, the son of south Louisi-
ana sharecroppers, is plowing new ground in the fer-
tile fields of country music.

And then there is Keith Whitley. Actually, there
was Keith Whitley. In one of the most heart-rending
episodes in the long and star-crossed history of coun-
try music, Whitley died May 9 of an alcohol overdose,
falling to a foe he had been fighting for years. At the
time of his death, at age 33, he had reached his No. 1
potential and established himself as one of the top tal-
ents in this talent-rich field. Some observers suggest
that the Horizon Award connotes potential for the fu-
ture and, thus, Whitley shouldn’t be considered for
this particular plaudit. I disagree. Whitley not only

the McCarters, Jo-El
Sonnier, Shenandoah,
Naghville

by Gerry Wood

ments—and as a tribute
to what might have
been—Nashville Scene
would like to propose
that the CMA’s Horizon
Award be renamed the
Keith Whitley Horizon
Award. That’s in the tra-
dition of the CMA’s Ir-
ving Waugh Award Of
Excellence, another class
name for a class award.
Any rising country music act winning this accolade
would be honored not only by the award but by the
added value of its bearing the name of Keith Whitley.

WEST FEST HO!: A tribute to the music, art, and
culture of the old and new west, the third annual West
Fest has been scheduled for Sept. 2-4 (Labor Day
Weekend). Michael Martin Murphey, a cosmic cow-
boy if there ever was one, brings his brand of the
American West to the Copper Mountain Resort in Col-
orado. If it's anything like the previous West Fests,
the fans are in for a marvelous event. Among those
slated to perform besides Murphey are his son Ryan
Murphey, Guy Clark, John Stewart, Jimmy Ibbot-
son (of the Nitty Gritty Dirt Band), Dan Seals, Clint
Black, Foster & Lloyd, Hot Rize, Red Knuckles,
Chris LeDoux, Peter Rowan, Bill Miller, Robert
Mirabal, Tony Perez, and Texanna Dames. Cowboy
poets Waddie Mitchell and Baxter Black will spin
their tales of the West, and the festival will also fea-
ture more than 200 exhibitions of western art, jewelry,
and artifacts, as well as American Indian weavers and
dancers. Guests will be able to experience the culture
when visiting Threehawk’s Indian Village, complete
with teepees, mountain men, and arts and crafts dem-
onstrations. West Fest '83 hours are 10 a.m. to 6 p.m.
each day, with exhibits open between those hours, and
concerts scheduled between noon and 6:30 p.m. daily.
Tickets are $12 at the gate and $10 with advance pur-
chase for adults (children age 12 and under are admit-
ted free). For lodging and general admission tickets,
phone: 1-800-458-8386.

Raney, Don Reno & Red Smiley,
the Stanley Brothers, T. Texas Ty-
ler, Cowboy Copas, the Wilburn
Brothers, Red Sovine, Johnny
Bond, and Carl Story.

In addition to the country selec-
tions, IMG has also dusted off LPs
by Earl Bostic, Eddie “Lockjaw”’
Davis, Hank Ballard & the Mid-
nighters, Bill Doggett, Clyde
McPhatter, Lorez Alexandria, Otis
Williams & the Charms, Steve

King, Starday Catalog Albums Feature Top Stars
Int’l Marketing Group Plans Reissue

Lawrence, Little Willie John, Ivory
Joe Hunter, Roy Brown/Wynonie
Harris, Luis Rivera/Doc Bagby,
Big Jay McNeeley, the Platters,
Tiny Bradshaw, Eddie Vinson/Roy
Brown, Billy Ward & His Domi-
noes, Champion Jack Dupree,
Freddie King, and Albert King.

Among the distributors carrying
the line are Rounder Records, Rec-
ord Depot, Gotham, City Hall, Im-
pact, and Rock Bottom.

Ganadian Fest Features
Awards, Music, And More

NASHVILLE Canadian Country
Music Week ’89, slated for Sept. 4-
10, will spotlight seminars, show-
cases, workshops, and Canadian
talent.

Among the week’s activities are
a Clubnite Launch, Sept. 4, in
which Ottawa-area clubs will fea-
ture country music; daytime out-
door shows; a Super Country Jam-
boree; the Budweiser Talent
Search; artist showcases; the Vista
Rising Star Award showcases; and
an all-night jamboree. Other
events include a Broadcasters Ci-
tation Luncheon; the Canadian
Country Music Awards show; an
all-night jam session; the CCMA
annual meeting; the President’s
Dinner and Citation Awards; an ar-
tist/DJ session; and hospitality
suites.

The 1989 Canadian Country Mu-
sic Awards are scheduled for Sept.
9. Presented by the Canadian
Country Music Assn., the broad-
cast will be hosted by Ronnie
Prophet, Carroll Baker, and Tra-
cey Brown of the Family Brown.

The program will be telecast live
from the National Arts Centre on
the CTV televison network and is

being presented by Budweiser.

Ken Gibson is producing this
year’s awards presentation. Mi-
chael Watt is director and Gordon
James is supervising producer for
CTV.

Performers scheduled to appear
on the awards show include lan
Tyson, Rita MacNeil, and k.d. lang
& the reclines.

An added segment to this year’s
show will feature the all-time top
10 country songs as voted by the
Canadian public and performed by
10 new country artists in two sepa-
rate medleys. The poll was con-
ducted throughout Canada in the
publication Country Music News
and on country radio stations.

This year’s host hotel in Ottawa
is the Westin Hotel. The CCMA
has arranged a corporate discount
for visiting media and CCMA mem-
bers. The discount is available only
with preregistration before Friday
(11).

For additional information, con-
tact CCM A national publicist Carol
Marks-George at 416-593-4977 or
Ottawa host committee publicity
chairman Larry Delaney at 613-
745-6006. DEBBIE HOLLEY

TNN Announces Prime-Time
Program Changes, Ad Push

NASHVILLE David Hall, VP/GM
of The Nashville Network, has an-
nounced plans to realign TNN’s
prime-time programming schedule
beginning Aug. 28. The announce-
ment was made at the National Ca-
ble Forum and presented to the
Television Critics Assn.

Hall also said the network will in-
troduce a $2.4 million advertising
campaign this month to promote the
schedule changes and special pro-
gramming.

Schedule changes include moving
“Nashville Now” from 8 p.m. to 9
p.m. EST; airing a new 30-minute se-
ries, “A Conversation With Dinah,”
at 8 p.m. on Tuesdays and Thurs-
days; and slotting ‘““Crook And
Chase’’ at 8:30 p.m. The network
plans to showcase its special pro-
gramming on Mondays, Wednes-
days, and Fridays.

TNN plans to telecast 10-15 spe-

cials each month for the remainder
of 1989. Upcoming specials include
concert programs with Ricky Van
Shelton, Johnny Cash, Exile,
George Jones, and Don Williams; re-
trospectives on country legends in-
cluding Elvis Presley, Patsy Cline,
Hank Williams, and Tennessee Er-
nie Ford. Also scheduled are
a“Bayou Country” special and cov-
erage of the Grand Ole Opry’s sa-
lute to Bill Monroe on his 50th anni-
versary with the Opry.

Other special shows will feature
TNN traveling to county fairs in
New York and Wisconsin to cover
concerts by Jones, Conway Twitty,
Loretta Lynn, Highway 101, and
Eddie Rabbitt, as well as coverage
of the Oklahoma Centennial, with
Twitty, Gary Morris, and Minnie
Pearl. Loretta Lynn’s fourth United
Service Organizations tour for TNN
will also be spotlighted.
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- & Compiled from a national sample of radio playlists. - %,_
28 | 55| 59 ¢F of | 55| Lo | o2
24 bl 29| 22| TIMLE ARTIST 24| 28 | 33| 22| TmeE ARTIST
=% | 53 | «x | 23 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =% | 5% | % | 35 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
NO.1 * & YOU AIN'T DOWN HOME JANN BROWNE
(D] 2 | 5 | 12 | TIMBERI'MFALLING IN LOVE 1 week at No. 1 PATTY LOVELESS GO 5 | % |7 | Aealonm CURB 10530
TBROWN (KOSTAS) MCA 53641 @ NEWD ) ACE IN THE HOLE GEORGE STRAIT
@ 3 8 13 SUNDAY IN THE SOUTH & SHENANDOAH JBOWEN,G.STRAIT (D.ADKINS) MCA 536933
RHALL,R BYRNE (J.BOOKER) COLUMBIA 38 68892/CBS 2 )5 1 5 Bl THAT'LL BE THE LAST THING JAMES HOUSE
(3| 7 | 1| 12 | AREYOUEVER GONNA LOVE ME HOLLY DUNN FBROWN (JUORSE D GIRSON C KARE) MCAIS3669
C.WATERS,H DUNN (C. WATERS, TSHAPIRO, HDUNN) WARNER BROS. 7-22957 @ WRITING ON THE WALL GEORGE JONES
@ 8 12 | 13 | LOVEHAS NO RIGHT @ BILLY JOE ROYAL 63 | 79 3 8 SHERRILL (B FISCHER, FWELLER) EPIC 34.68991 /CBS
N.LARKIN (R.SCRUGGS, B.J.ROYAL, N.LARKIN) ATLANTIC AMERICA 7-99217/ATLANTIC @ 62 70 4 SHE'S THERE @ DANIELE ALEXANDER
@ 9 13 | 12 | ANYWAY THE WIND BLOWS © SOUTHERN PACIFIC H.SHEDD (D.ALEXANDER) MERCURY 874 330-7
SOUTHERN PACIFIC,J.E.NORMAN (J.MCFEE, A PESSIS) WARNER BROS. 7-22965 @ 61 67 5 THERE I'VE SAID IT AGAIN MICKEY GILLEY
@ 1 | 1s | 12 | UMSTILL CRAZY VERN GOSDIN LBUTLER (REVANS, DMANN) R LI
B8.MONTGOMERY (V.GOSDIN, S.GOSDIN. B.CANNON) COLUMBIA 38 68888/CBS 56 48 40 18 COME FROM THE HEART & KATHY MATTEA
D] 1 | 1 ] eneR oo K of E T e BENEATH THE TEXAS MOON « 1C.cRomLEY
- 64 | 72 4 .C. )
8 | 6 | 7 | 14 | MORETHAN ANAME ON A WALL THE STATLER BROTHERS o e Y SLEVID T REsoL
J.KENNEDY (J.FORTUNE, J.RIMEL) MERCURY 874 196-7 58 56 60 5 JY%[\”EQN(():LHBREHWMPE S GOIN’ OUT TONITE JOEVEBRéfhg;i(I)%L
RRY) UNF L 4
()| 12 | 16 | 10 | THISWOMAN, S LOVIN’ ONLY :wz RICKY SKAGGS
- - 2 d 59 | 44 ) 36 | 19 | RSKaGGSSBUCKINGHAM (ESTEVENS, HKANTER) EPIC 34-68693/CBS
14 15 13 NEVER GIVIN' UP ON LOVE & MICHAEL MARTIN MURPHEY
S.GIBSON,J.E NORMAN (M.SMOTHERMAN) WARNER BROS. 7-22970 71 = 2 DO YOU FEEL THE SAME WAY TOO? & BECKY HOBBS
WHY'D YOU COME IN HERE LOOKIN' LIKE THAT © DOLLY PARTON REEMNETT 8O0 SEAELENS
11 1 3 15 R.SKAGGS (B.CARLISLE, R.THOMAS) COLUMBIA 38-68760/CBS 65 78 4 ANGER AND TEARS & RUSSELL SMITH
I A e S.BUCKINGHAM (R SMITH, C.CHASE) EPIC 34 68964/CBS
AD| 16 | 20 | 10 | NOTHENGLCAND COLUMBIA 38 68523/CBS 62 | 51 | 52 | 8 | CALIFORNIABLUE ROY ORBISON
e TNOIEETo - R JLYNNE (RORBISON, JLYNNE, TPETTY) VIRGIN 7-99202
@ 18 2 7 T.BROWN,R CROWELL (H.HOWARD) COLUMBIA 38 68948/CBS 63 42 3 18 HOW DO MARY CHAPIN CARPENTER
N OO R R 1. JENNINGS,M.C.CARPENTER (M.C.CARPENTER) COLUMBIA 38 68677/CBS
17 121 9 P.WORLEY.E.SEAY (J.PHOTOGLO, R.SMITH) WARNER BROS. 7-22955 81 | — 2 LET IT BE YOU & RICKY SKAGGS
S LAST CHANCE o LIONEL CARTWRIGHT R SKAGGS.S.BUCKINGHAM (K WELCH, H.STINSON) EPIC 34 68505/C08
19 | 24 || 8] GIVEMEH! GOT THE JOB HARLY M
@ [BROWN'S SWT(ECARTWRIGHT) MCAIS 305 65 66 91 3 yv?wESSE?J cgn%r'«’ 2 MARTINEJR) ¢ MER‘(SURY 3C7(2:k§,9\a|;§
21 25 6 LET ME TELL YOU ABOUT LOVE THE JUDDS
BMAHER (C.PERKINS. PKENNERLEY. BMAHER) CURB/RCA 8947 7/RCA 6 | 81 | 3 XVPI'EiEmNgloLNL(ggEF}’S?’EOSFNEE%D MAT] BENSON
AND SO IT GOES JOHN DENVER/NITTY GRITTY DIRT BAND
@ 20 2 12 | RSCRUGGSNITTY GRITTY DIRT BAND (POVERSTREET, D.SCHLITZ) UNIVERSAL 66008 73 — 2 I!’QBSEL(S)E;AAEEB_HSCHER S, PR AT & CEE CEE CC"L*J‘R\: %‘é\f;
‘!) PROMISES & RANDY TRAVIS IF H MALCHAK
. 23 za 7 K.LEHNING (R.TRAVIS, J.LINDLEY) - WARNER BROS. 7-22917 5| — 2 J.STYROOHD,J,QUQEQS'(')'}ERAO'E?RTT.MALCHAK (T.MALCHAK, B.NELSON) UMVERSAL 66013
ONE GOOD WELL DON WILLIAMS
19 5 4 17 D.WILLIAh(n)S,G.FUNmS (K.ROBBINS, M.REID) RCA 8867-7 69 57 42 18 },’foéngEEgt‘(E CASWELL, V. THOMPSON) v;';?&y&g@?;ggsl
1 GOT DREAM STEVE WARINER
@ 24 28 7 J_BOWEN,S.WARINEE (S.WARINER, B.LABOUNTY) MCA 53665 74 85 4 fKLE%ﬁES[s ;',:,%kg%},g EQJB'ENSSA'D HELLO BOBBZU\Q:‘[E?‘”
DON'T YOU THE FORESTER SISTERS
@ % | 30 | 8 W.WALDMAN (O.YOUNG. JPIERCE) WARNER BROS. 7-2293:3 71 | 60 | 49 7 #ﬁg&ﬁ%’tpﬁgg‘,ﬁgg_pﬂmﬁm BARBARACT:%PBEEE
KILLIN' TIME @ CLINT BLACK 4
@ 7 | & 5 J. S‘lr.RLOUD M.WRIGHT (C.BLACK, H.NICHOLAS) RCA 8945-7 72 | 58 | 4l 12 S_&hLJmNB(QENOD%ROUGE ® NEW GRACS,‘%,BOEL\Q%AJ;
B |4 | 2 || B O A NG b D CONWALDS30ss | (@D 19 | 93 | 3 | ML EADE A ey RIS Yo
. (C. IN, N
24 | 10| 1 | 14 | GATHY'S CLOWN # REBA MCENTIRE 4 | 43 | 29 | 16 | HEAVEN ONLY KNOWS EMMYLOU HARRIS
J.BOWEN,R MCENTIRE (D.EVERLY) MCA 53638 7 4 RBENNETTE HARRIS (P.KENNERLEY) REPRISE 7-22999/WARNER BROS.
| WISH | HAD A) HEART OF STONE @ BAILLIE AND THE BOYS BABY DON'T GO DIANNE DAVIS
29 | 34 7 75 {76 | 92 3
LEHNING (W.HOLYFIELD, R LEIGH) RCA 89447 N.WILSON,M WOOD (K.BONOFF, K EDWARDS) 16TH AVENUE 70430
% | 15 6 | 16 | YOUAINT GOING NOWHERE CHRIS HILLMAN & ROGER MCGUINN %6 | 50 | 62 | 7 | THEWAYIWANTTO GO BURCH SISTERS
R.SCRUGGS,NITTY GRITTY DIRT BAND (B.DYLAN) UNIVERSAL 66006 D.JOHNSON (C.RAINS) MERCURY 874 560-7
MY BRO SUZY BOGGUSS HONKY TONK AMNESIA & SCOTT MCQUAIG
@ 31 3 11 Eﬁﬂgﬁm . rHomgsEom l‘ﬁﬁ.ﬂc) CAPIT()GL(i43399 @ NEW)D 1 J.BOWEN.S.MCQU'EIG (’tL.OWENS. S.DSHAFER) umvsns;a?esom
33 37 8 HELLO TROUBLE & THE DESERT ROSE BAND 78 83 1 — 2 BACK TO STAY JOHNNY RODRIGUEZ
PWORLEY.E.SEAY (E.MCDUFF. 0.COUCH) MCA/CURB 5367 1/MCA T.COLLINS (K STEGALL. J.RODRIGUEZ) ~ CAPITOL 44403
D ARE HANK WILLIAMS, JR. HOT NIGHTS & CANYON
@ 2 |n|s E.'x‘.uﬁﬁgm_,e_eg'éEET?.EEEORMAN (HWILLIAMS.JR ) WARNER/CURB 7-22945/WARNER BROS. NEWD | 1 | {ClncEr ()F KNOBLOCH, I WEATHERLY) 16TH AVENUE 70433
(0| 3 | 35 | 8 | THECOAST OF COLORADO & e NEWD | 1 | D ENES o T ke taivas
AN SUSAN LEDFORD
* % * POWER PICK/AIRPLAY * & % % | — 2 J.CO%LFCT)IVEERT&'}J (LSTANTON, W.P.WALKER) PROJECT ONE 6189
@ 37 44 4 LIVING PROOF RICKY VAN SHELTON
S.BUCKINGHAM (J.MACRAE. S.CLARK) COLUMBIA 38 68994/CBS 2 | 88 | — 2 | GUESS BY NOW BIG AL DOWNING
29 ACT NATURALLY © BUCK OWENS AND RINGO STARR SRETNETY A DOWNING (ADOWNING DooRINRZ
@ 3% 39 5 J.CRUTCHFIELD,J.SHAW (V.MORRISON, J RUSSELL) CAPITOL 44409 NEW} 1 JACKIE BROWN @ JOHN COUGAR MELLENCAMP
DEAR & LORRIE MORGAN J MELLENCAMP (J.MELLENCAMP) MERCURY 874 6447
B 2 9 18 B.BECKETT (C.WHITSETT, S.MATEER) RCA 8866-7 8 77 68 2 THEY RAGE ON & DAN SEALS
SAY wHAT'S IN YOUR HEART RESTLESS HEART K.LEHNING (B.MCDILL, D.SEALS) CAPITOL 44345
@ 39 34 3 T.OUBOIS.S.HENDRICKS.RESTLESS HEART (D.SCHLITZ, D.LOWERY) RCA 9034.7 85 78 7 19 SOWIN’ LOVE PAUL OVERSTREET
- S SRS JSTROUD (POVERSTREET, D.SCHLITZ) RCA 8919.7
@D| 1 | 8| 1 | IR PSRN oscurs MCA/CUR 5 367 2/MCA % | 87 | — | 2 | JUSTANOTHER MISERABLE DAY # BILLY “CRASH” CRADDOCK
BROOKS N.LARKIN (C.BROWDER, E.ROUSSELL, T.SMITH, E.KAHANEK, N.LARKIN) ATLANTIC 7-88851
36 28 19 21 MUCH TOO YOUNG (TO FEEL THIS DAMN OLD) GARTH Y * DIRT BAND
ARETNODS GOn Bgzoo CamTor 21342l 81 1 72 | 3l 14 l&'ﬁ&?&ﬁ%ﬁ%ﬁ%‘ BAND (J.FKNOBLOCH, D.TYLER) NITTY GR!TLT«VERSAL 66009
WHAT" G ON IN YOUR WORLD GEORGE STRAIT
7|5 06| SR oty w | o [ o | u | QS THENAHELETTYON o LEE GREEANOOS
THE HURTIN' SIDE & SHELBY LYNNE
38 | 40 | 45 | 8 | gronTGOMERY (Msﬂzun. R BOURKE) EPIC 34-68942/CBS 89 | 67 | 64 | 20 JBBEOYW(Q#(?STEH(S)S[ESEYTEE%‘S ¢ THE OAK RIDGE %06\’2
e ] e | SRR o WA | w0 | e | 0 | | FLANEITEMS, sonse $HSENNEOCERS
FULL MOON FULL OF LOVE K.D. LANG & THE RECLINES
45 | 50 | 7 | EREMONET RSt pesTon. ssmmy ANG A I REekeS | o1 | 95 | — | 2 | JOASANANTONEROSE =~ o STEVE DOUGLAS
A BETTER LOVE NEXT TIME MERLE HAGGARD
S0 | 61| 4 M.}ﬁEGARD.M YEARY (J.EHXRIS_TOPHER. BWOOD) EPIC 34 68979/CBS NEW) | 1 'ﬂg&,{‘g,’f&g&?,ﬂ?ggf@g&g HE WARNEﬁ LB%OFQQ!'ZLZIQEGE
TOO MUCH NTH AT THE END OF THE MONEY BILLY HILL .
4% | 48 6 8,918 (J.S.SHERM? o.goaems, 8.DIPIERO) REPRISE 7-22942/WARNER BROS. NEW)D 1 LFCXPN%E??(EAL&'E‘?X’{J#E BY NOW JOE\E,E%ERAE“E",S hEo\(;
TH| PLAYED ALONG GENE WATSON
@ 47 55 4 ngnggé.ggeéenowu (K.BELL. C.QUILLEN) WARNER BROS. 7-22912 94 80 69 6 R‘"&&%l?ﬁggg&l?ﬁLJ?,E‘,];%Y) RONNIE M%Bg%%&
SOLUTION & RONNIE MILSAP
L 30 18 16 gggﬁlgg\mmlm.t%um (P.OVERSTREET, D.SCHLITZ) RCA 8868-7 95 82 75 21 L?g[ﬂ ;rcmmgg”s'ml& ch,\Enrée)TY F(?:gLsuﬁr;yaEsggsse”;
49 | 57 | 4 | DADDYAND HOME ® TANYA TUCKER 70 | 78 | § | !FEEL LIKE HANK WILLIAMS TONIGHT © JERRY JEFF WALKER
J.CRUTCHFIELD (J RODGERS. E. MCWILLIAMS) == CAPITOL 44401 9% JJWALKER,J ROONEY (C.WALL) TRIED & TRUE 1698/RYKO
* % ¥ HOT SHOT DEBUT * % % 3 97 | 92 | 83 | g | THEONLY THING BLUER THAN HIS EYES @ JONI HARMS
NEw ’ 1 HlGH COTI'ON * ALABAMA J.BOWEN,J. STROUD (B.BROOKSHIRE, J.HALE) UNIVERSAL 66012
JLEO.ALABAMA (RMURRAH, S ANDERS) RENEY e 98 | 93 | — | 2 | WHENDADDY DID THE DRIVING CHRIS & LENNY
5 3 4 HARD LUCK ACE LACY J. DALTON B.0'BITTS,J.LWALLACE (C.THOMPSON) HAPPY MAN 821
2 5 JBOWEN.JSTROUD.L J.DALTON (L.J.DALTON. A ANDERSON) UNIVERSAL 66015 g9 % 89 1 BEFORE THE HEARTACHE ROLLS IN @& FOSTER & LLO\;?
. YOU JUST CAN'T LOSE 'EM ALL THE SHOOTERS 8.LLOYD.RFOSTER R WILL (RFOSTER. B.LLOYD)
@ 54 63 3 W.ALDRIDGE (W.ALDRIDGE, J.JARRARD. L.PALAS) EPIC 34-68955/CBS NEVER HAD A LOVE SONG GARY MORRIS
A LETTER TO YOU EDDY RAVEN 100 | 100 | 95 | 12 1 BOWEN,G MORRIS (G.MORRIS, J.BRANTLEY) UNIVERSAL 66011
9 | 3% | 26 | I7 Iar.gzcxsn (DLINDE) UNIVERSAL 66003

Products with the greatest airplay this week. # Videoclip availability. ¢ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for saies of 1 million units.
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the Haggard record, too,”

W.Va.,

wishes to Bill and Karen.

by Marie Ratliff |

On the down side of the subject, several programmers are opting to stay
away from any of the offerings. The reason given most often is aversion to
seeing this kind of situation turned into a profit maker.

MORE ON MERLE: Just beginning its chart climb when the flag issue
erupted is “A Better Love Next Time,” touted by some music directors as
the best Haggard release in quite awhile. “I really love it,” says PD John
Boudreau, KOUL Corpus Christi, Texas. “It’s gonna be a very big rec-
ord—his first legitimate hit in a long time,”

“It has a nice saxophone sound,” says MD Bill Berg, WWVA Wheeling,
“and real good production. The phones are lighting up.” The song
moves up the Hot Country Singles Chart to No. 41 in its fourth week.

Berg is hearing bells, too, as he makes plans to wed Karen Fisher on
Sept. 9 and honeymoon in Niagara Falls, N.Y. Congratulations and best

SUZY SIZZLES: After stumbling a little four weeks ago as programmers
debated Suzy Bogguss’ staying power, “Cross My Broken Heart” (Capitol)
has regained its momentum and moves to No. 27 this week. It’s on power-
house stations like WTQR Winston-Salem, N.C., and WWWW Detroit, and
new adds include WMZQ Washington, D.C., and WZZK Birmingham, Ala,
“The more I hear it, the more I like it,” says PD Rick Braswell, WPAP
Panama City, Fla. “She has an incredible voice.”

cHART NOTES: John Cougar Mellencamp’s “Jackie Brown” (Mercury),
which is moving into the mid-chart range on the Hot 100 chart, debuts on
the Hot Country Singles chart at No. 83. While it was common in the "70s
for records to chart in both formats, this kind of dual charting has been
almost nonexistent in recent years,

TO BURN OR NOT TO BURN: In the aftermath of the recent Supreme
Court decision, many songsters are rushing to go on record with their feel-
ings on the issue of allowing the flag to be burned legally.

The first such release to hit the Hot Country Singles chart is Matt Ben-
son’s “When Will The Fires End” (Step One), which moves to No. 66 in its
third week on the list. The 42 stations reporting it this week are scattered
all over the country, with most of the reports concentrated in the Southeast
and Midwest areas. “We're only going to play one flag song,” says PD |
Gary Charles, KDRK Spokane, Wash,, “and this is the best of the ones we
have so far.” Rush released from his “Beside Myself” album (MCA), Ray
Stevens’ “There’s A Star Spangled Banner” is showing strength, primari]y
in the Midwest. “We’re getting some strong phone response on it,”
MD David Bryan, WDAF Kansas City, Mo. Bryan also is playing Merle
Haggard’s “Me And Crippled Soldiers” (Epic). “We taped it off the network
feed because we hadn’t received a record yet. The first day we aired it,
people started going nuts over it.”

The choice at WQYK St, Petersburg, Fla., says MD Tom Rivers, is “0ld
Glory” by Tommy Smith (Awesome). “We picked Smith’s record as the
only one we would play on this subject,” says Rivers. “However, I may add

says

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

HIGH COTTON

ALABAMA rca

ACE IN THE HOLE

GEORGE STRAIT mca

A BETTER LOVE NEXT TIME
MERLE HAGGARD epic

LETIT BE YOU

RICKY SKAGGS pic

LIVING PROOF

RICKY VAN SHELTON coLumsia
DO YOU FEEL THE SAME. ..
BECKY HOBBS rca

SAY WHAT'S IN YOUR HEART
RESTLESS HEART rca

FULL MOON FULL OF LOVE
K.D. LANG & THE RECLINES sire
DADDY AND HOME

TANYA TUCKER capitoL

TOO MUCH MONTH AT. ..
BILLY HILL reprise

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036
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32 34 82 84
23 48 79 81
9 16 30 99
8 17 27 41
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6 10 20 95
9 10 19 94
8 6 17 98
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Billboard. POWER PLAYLISTS

Sample Playlists of the Nation’s Largest
Country Radio Stations
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St.Petersburg

wavk oo JE

P.D.: Jay Miller

Patty Loveless, Timber I'm Falling In Love
Shenandoah, Sunday In The S ougl

6 Billy Joe Ruyal Love Has No Right

7 H Dunn Are You Ever Gonna Love Me

8 acific, Any Way The Wind Blows

§ The Statir *Erothers, More Than A Name On A Wal
10 KT. Oslin, This Woman

11 Vem in, I'm Still Crazg
12 uu:hael Martin Murphey, Rever Givin' Up 0n Love
13 Keith Vlhm'y, | Wonder Do You Think Of M

14 Lnonel Cartwi ﬁm Give Me His Last Chance

15 John Denver/| Dirt Band, And So tG
16 Rodney Crowell, ve nd Beyond

17 Suzy 0gguss, Cross My Broken Heart

18 Travis, Promises

19 Tbe orester Sisters, Don't You

20 willie Netson, Nothing | Can Do About it Now

e
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Michael Martin Murphey, Never Givin' Up On Love
Ronnie Mnlsap, Houston Solution
Kmh Whitley, | Wonder Do You Think Of Me

Randy Travis, Promises
Willie Nelson, Nothing 1 Can Do About it Now
[ Raven, in A Letfer To You

101, Honk; Tonk Heart

Hanl #rllums, Jr., Finders Are Keepers

Kathy Mattea, Come From The Heart

iney Crowell, Above And Beyond

The Judds, Let "Me Tell You About Love
Lione] Cai  Give Me HIS Last Chance

?i‘."..i g‘hck SNity Gty Dit B nd, And So It G
nver, al n
The Desert l{os.e"‘a mfaeuo Trouble

eart, S
Ski Ewmg The Coast 01 Colorado
Ricky Van §hellon, anmg Proof
ghbagnnggo My Broken Heart
uss, Cross roken Heal
Tll:ezywohu Brothers, You'll Never Be Sorry
Buck Ovtens And ngn Starr, Act Naturally

EX EX T.Graham Brown, Never Say Never

21  The Judds, Let Me Tell You About Love
Steve Wariner, | Got Dreams
mghwal 101 Honky Tonk Heart
uys, (I Wish | Had A) Heart Of
ind, Hetlo Trouble
2% Cllni thk Kllhn Time
27 Ski Emru The Coast Of Colorado
2 Ihc éhghm lemg Proof
tarr, Act Naturall
x D Lang a The i, Full Moon Full Of Lov
31 rrl Boone, Fool's Pararse 1
Hank Withams, Jr., Finders Are Keepers
33 The Shooters, You Just Can't Lose 'Em All
Restless Heart, Say What's In Your Hean
35  The Bellamy Brothers, You'll Never Be %
36 Biy Hill Too Wuch Month At The End Of The Mo
37 S Lynne The Humn Side
—  Alabama, Hi
— r.mge e Sie Ace ' The Hale
—  Gene Watson, The Jukebox P|a¥‘ Along
—  Merle Hnuml A Better Love ext Time
o ks Ska Let 1t

Birmingham

3
4
]
6
7
8
9
10
11
12
Tummy Smith, Old Glory }i
15
16
17
18
19
20

AM 610
P.D.: Jim Tice

She's Gat A Single Thing In Mind 24
hy'd You Come Here Lookin' Li
Good

3
$ Bn
6 The sm Brothers, M Than A Name On A Wal
g Shenandoah, Sunday In The South

0

I

Morgan, Dear Me
LovJ!ss Timber_I'm Falling In Love

Geofge Strait, What's Goin, On In Your World
13 Bl"y Joe Ruyal Love Has %N
acific, Al Any Way The ind Blows
16 Holly Dunn Are You Ever Gonna Love Me
17 Vem Gosdln I'm Still Crazy
2 Reba u:[ntlu Cathy's Clown
19 KT. Oslin, This Woman

BUBNRRDERN

RN emrn®

RRRR] | | | oHWRRRReSRRNRERENS

P.D.: Brian King
In Love

tty Loveless, Timber I'm Fallin
Shenandoah Sunday In The Sout

Bilty Joe Royal Love Has No Righ

'“ Much Too Young (To Feel This Damn

emGos&n I'm Still Crazy
The Statler Brothers, More Than A Name On A Wal
Keith Whitiey, | Wonder Do You Think Of Me
Southemn Pacific, Al Vﬂa The Wind Blows .
Dolly Parton, Whyd ‘ou Come In Here Lookin' Li
Rai Tuvns, Promises
The Judds, Let Me Tell You About Love
Mlchael Martin Murphey, Never Givin' Up On Love

K.T. Oshin, This Woman
Willie Nelson, Nothing | Can Do About It Now
HoMy Dunn, Are You Ever Gonna Love Me

Ewing, The Coast Of Colorado
Crowell, Above And Beyond
Steve Wariner, | Got Dreams
Clint Black, Killin’ Time
h‘hvny 1, Honka Tonk Heart
Dirt Band, And So It G

and, Hello Trouble

, (I Wish | Had A) Heart Of
etter Love Next Tlme

Mick e iﬂm' Arét‘;ng 2"D“‘e Keeps The Blues A
ickey Jones, ng A Day (Keeps The Blues Awa
glﬁams, One Good W Y ¢
Blly Hill, Too Much Month At The End Of The Mo
§mnn, An ev And Tears

Alahann High
George § " Ace In The Hale
Ronm Mlsap Houston Solution
RoFsr Mcguinn, You Ain't Going
Stm! What's Going On In Your World
Revival, Callin’ Baton Rouge

Houston

R R RRES RSB REECERENRIRERER R IAFEERES

P.D.: Jim Robertson

Dolly Parton, Why'd You Came In Here Lookin' Li
Reba McEntire, athy's Clowi
llu Nelson, Nothln 1 Can Do About It Now
|mbev I'm Falling In Love
Geot‘ e Strait, What's Gomg On In Your World
lliams, One Good

Well
Bitty Joe Ri al, Love Has No Right
Conway Twitty, She's Got A Single Thing In Mind
The Judds, Let' Me Tell You About Love
Shenawmn't‘bah, Sugday'ldn The South
lorgan, Dear Me
CM Above And Beyond
ug, Lovin' Only Me
More Than A Name On A Wal
Kenh Whlﬂey I Wonder Do You Think Of Me
Garth B Much Too Young (To Feel This Damn
lehway 101, Honky Tonk Heart
fern Gosdin, I'm Still Crazy
Sim Wariner, | Got Dreams
Dcsen Rose Band, Hello Trouble
Southem Pacific, Any Way The Wind Blows
Chint Black, Killin' Time
Chris Hillman & Rnﬁu Mc|
Barbara Mandrell, Mirror
Ronnie Milsap, Houston on Solution
Lionel Cartwnight, Give Me His Last Chance
Ricky Van on, Living Proof
Rosanne Cash, | Don't Want To Spoil The Party
Gene Watson, The Jukebox Played Along
nuucku Daddy And Home
, Never Givin' Up On Love
uss, Cvoss My Broken Heart
lcDowell, Who'll Turn Out The Lights
KT Oslm This Woman
Holly Dunn Are You Ever Gonna Love Me
The Belhmy rothers, You'll Never Be Sorry
Merle Haulrd A Better Love Next Time
Shelby Lynne, ‘lhe Hurtin' Side
Baillie And The Boys, (1 Wish | Had A) Heart Of
Hank Wilkiams, Jr,, Finders Are Keepers
Alabama, mﬁn ' Cotton
Geovge Straft, Ace In The Hole
gﬁ Jones, Writing On The Wall
Jann Browne, You Ain't Down Home
Billy Hil, Too Much Month At The End Of The Mo
Joe Bamhill, Your Okd Flame's Goin' Out Tonite

winn, You Ain't Going
irror
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COUNTRY SINGLES A-Z

13
51

81
17

5
1]

§7

41

n

g

27

[2R~

21

39

15
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TITLE (Publisher - Licensing Org.) Sheet Music Dist. L
ABOVE AND BEYOND (Tree, BMI) HL “
ACE IN THE HOLE (Sweet Tater Tunes, ASCAP)

ACT NATURALLY (Tree, BMI) HL

ANCIENT HISTORY (Cedarwood, BMI) 63
AND SO IT GOES (Screen Gems-EMI, BMI/Scarlet 38
Moon, BMI/MCA, ASCAP/Don Schlitz, ASCAP)

HL/CLM

ANGER AND TEARS (MCA, ASCAP) HL 95
ANY WAY THE WIND BLOWS (Backlash, ASCAP/Bob-

A-Lew, ASCAP/Endless Frogs, ASCAP/Long Tooth, 9%
BMI)

ARE YOU EVER GONNA LOVE ME (Cross Keys, 20
ASCAP/Terrace, ASCAP/Lawyer's Daughter, BMI)

HL/CPP 82
BABY DON'T GO (Seagrape, BMI/Valgovind, BMI) 88
BACK TO STAY (Tom Collins, BMI/Johnny Rodriguez,

BMI) %
BEFORE THE HEARTACHE ROLLS IN (BMG Songs,
ASCAP/Careers, BMI) CPP

BENEATH THE TEXAS MOON (Crowman, 7
ASCAP/Warner-Elektra-Asylum, BMI/Kansas By The

Sea, ASCAP) 92
A BETTER LOVE NEXT TIME (Johnny Christopher,

BMI/Chris wood, BMI) 93
BEYOND THOSE YEARS (WB, ASCAP/Two Sons,
ASCAP/Warner-Tamerlane, BMI) wBM 68
CALIFORNIA BLUE (Orbisongs, ASCAP/SBK April,

ASCAP/Gone Gator, ASCAP) HL/CPP 6
CALLIN' BATON ROUGE (Dennis Linde, BMI/SBK

April, ASCAP) HL 49
CATHY'S CLOWN (Acuff-Rose, BMI) CPP

THE COAST OF COLORADO (Acuff-Rose, BMI/Hidden 8
Lake, BMI) CPP 43
COME FROM THE HEART (SBK April, ASCAP/GSC,

ASCAP/Lion Hearted, ASCAP) HL 8

CROSS MY BROKEN HEART (SBK April, ASCAP/Ides
Of March, ASCAP/Irving, BMI/Eaglewood, BMI)

HL/CPP 2
DADDY AND HOME (Peer International, 8MI) CPP 64
DEAR ME (Acuff-Rose, BMI/Artin, BM1) CPP 16
DO YOU FEEL THE SAME WAY TOO? (Careers,

BMI/Beckaroo, BMI)

DON'T YOU (Little Big Town, BMi/Oh The Music, 31
BMI/Pierce, ASCAP)

FINDERS ARE KEEPERS (Bocephus, BMI) CPP 4
FOOL'S PARADISE (Warner-Tamerlane, BMI/Hear No

Evil, BMI/Tioga Street, BMI) HL 59
FULL MOON FULL OF LOVE (Bug, BMI/Whiskey n
Drinkin/Miss Kitty, ASCAP) CLM

GIVE ME HIS LAST CHANCE (Silverline, BMI/Long 8
Run, 8MI)

HARD LUCK ACE (Blue Piggie, BMI) 3
HEAVEN ONLY KNOWS (Irving, BMI) CPP

HELLO TROUBLE (Tree, BMI) HL 10
HIGH COTTON (Shobi, BMI)

HONKY TONK AMNESIA (Hill & Range, BMI/Acuff- 100
Rose, BMI) 3
HONKY TONK HEART (Berger Bits, ASCAP/MCA, 12

ASCAP) HL

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

HOT NIGHTS (Colgems-EMI, ASCAP/Bright Sky,
ASCAP/Milene, ASCAP)

HOUSTON SOLUTION (Screen Gems-EMI, BMI/Scarlet

Moon, BMI/MCA, ASCAP/Don Schlitz, ASCAP)
HL/WBM

HOW DO (Getarealjob, ASCAP/SBK April, ASCAP) HL

THE HURTIN' SIDE (Almo, ASCAP/Brio Blues,

ASCAP/De Burgo, ASCAP/PolyGram International,

ASCAP) CPP/HL

I DON'T WANT TO SPOIL THE PARTY (SBK
Blackwood, BMI/ATV, BMI/MacLen, BMI) HL

| FEEL LIKE HANK WILLIAMS TONIGHT (Rhythm

19 ONE GOOD WELL (Irving, BMI/Colter Bay, BMI/Almo,
ASCAP/Brio Blues, ASCAP) CPP

97 THE ONLY THING BLUER THAN HIS EYES (Gid,
ASCAP)

90 PLANET TEXAS (Hila Lou, BMI)

70 PLEASE TELL HER THAT [ SAID HELLO (September,
ASCAP)

18 PROMISES (Three Story, ASCAP/Tennessee Hills,

BMI)

SAD EYES (Unichappell, BMI/Careers, BMI)

SAY WHAT'S IN YOUR HEART (Don Schiitz,

ASCAP/Sheddhouse, ASCAP/PolyGram Intemational,

28

wrangler, BMI/Groper, BMI)

| GOT DREAMS (Steve Wariner, BMI/Screen Gems-
EMI, BMI/Irving, BMI) CPP

| GUESS BY NOW (Door Knob, BMI/Checkmate, BMI)
| LDVE THE WAY HE LEFT YOU (Rick Hall,
ASCAP/Milene, ASCAP) CPP

(I WISH | HAD A) HEART OF STONE (SBK April,
ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP)

HL

| WONDER DO YOU THINK OF ME (Acuff-Rose, BMI)
cPP

IF IT WASN'T FOR THE HEARTACHE (Cross Keys,
ASCAP/Tree, BMI)

IF YOU DON'T KNOW ME BY NOW (Mighty Three,
BMI)

IF YOU HAD A HEART (Life Of The Record,
ASCAP/Malchak, ASCAP/Colgems-EMI, ASCAP)

I'M STILL CRAZY (Hookem, ASCAP/PolyGram
International, ASCAP/Buddy Cannon, ASCAP) CPP
IN A LETTER TO YOU (SBK Blackwood, BMI/Dennis
Linde, BMI) HL

JACKIE BROWN (Riva, ASCAP)

THE JUKEBOX PLAYED ALONG (Next-O-Ken,
BMI/Ensign, BMI/BMG Songs, ASCAP) CPP/HL
JUST ANOTHER MISERABLE DAY (Noted,
ASCAP/Lust-4-Fun, ASCAP/Joyna, ASCAP/Spider Jive,
BMI)

KILLIN' TIME (Howlin'Hits, ASCAP)

LET IT BE YOU (Cross Keys, ASCAP/Silverline, BMI)
LET ME TELL YOU ABOUT LOVE (Brick Hithouse,
BMI/Irving, BMI/SBK April, ASCAP/Welbeck,
ASCAP/Blue Quill, ASCAP) CPP/HL

LIVING PROOF (Intersong-USA, ASCAP/Hide-A-Bone,
ASCAP) HL

LOVE HAS NO RIGHT (Labor Of Love,
BMI/Boondocks, ASCAP/JIsdFun, ASCAP)

LOVIN' ONLY ME (ESP, BMI) CPP

MIRROR MIRROR (Songs Of PolyGram, BMI/Partner,
BMI/Tom Collins, BMI) HL/CPP

MORE THAN A NAME ON A WALL (Statler Brothers,
BMI) CpPP

MUCH TOO YOUNG (TO FEEL THIS DAMN OLD)
(Major Bob, ASCAP)

NEVER GIVIN' UP ON LOVE (Unicity, ASCAP/Rowdy
Boy, ASCAP) HL

NEVER HAD A LOVE SONG (Gary Morris, ASCAP)
NOT FADE AWAY (wren, BMI/MPL, ASCAP)
NOTHING | CAN DO ABOUT IT NOW (WB,
ASCAP/Refuge, ASCAP/Macy Place, ASCAP) WBM

-3 4

—-

91
42

87

67

69

76
37

ASCAP)

SHE'S GOT A SINGLE THING IN MIND (Rick Hall,
ASCAP)

SHE'S THERE (Lodge Hall, ASCAP) HL

SOWIN' LOVE (MCA, ASCAP/Don Schlitz,
ASCAP/Scarlet Moon, BMI/Screen Gems-EMI, BMI)
HL/WBM

SUNDAY IN THE SOUTH (Screen Gems-EMI, BMI)
THAT'LL BE THE LAST THING (Texascity, BMI/Ah
Rollins, BMI/Maypop, 8MI) HL

THERE I'VE SAID IT AGAIN (Jefferson, ASCAP)
THEY RAGE ON (PolyGram International,
ASCAP/Ranger 8ob, ASCAP/Pink Pig, 8MI) HL
THIS WOMAN (Wooden wonder, SESAC) HL
TIMBER I'M FALLING IN LOVE (Songs Of PolyGram,
BMI) HL

TO A SAN ANTONE ROSE (Not Listed)

TOO MUCH MONTH AT THE END OF THE MONEY
(Little Big Town, BMI/American Made, BMI/Old Wolf,
8MI/Corey Rock, ASCAP/Wee B, ASCAP)

TURN OF THE CENTURY (Colgems-EMI, ASCAP/A
Little More Music , ASCAP/Back Nine, ASCAP/Mota,
ASCAP) wBM

TWIST OF FATE (Bobby Fischer, ASCAP/Five Bar-8,
ASCAP/Chriswald, ASCAP/Hopi Sound,
ASCAP/Chappell & Co., ASCAP)

UP AND GONE (Farm Hand, ASCAP/Deberris,
ASCAP/SBK April, ASCAP/tdes Of March, ASCAP) HL
THE WAY | WANT TO GO (Terrace, ASCAP) CPP
WHAT'S GOING ON IN YOUR WORLD (Milene,
ASCAP/Ha-Deb, ASCAP) CPP

WHEN DADDY DID THE DRIVING (Rocker, BMI)
WHEN WILL THE FIRES END (Almarie, BM()
WHO'LL TURN OUT THE LIGHTS (Tree, BMI) HL
WHY'D YOU COME IN HERE LOOKIN' LIKE THAT
(Benny Hester, ASCAP)

WRITING ON THE WALL (Bobby Fischer,
ASCAP/Young world, BMI)

YOU AIN'T DOWN HOME (Cross Keys, ASCAP/Tree,
BMI) HL

YOU AIN'T GOING NOWHERE (Dwarf, ASCAP) WBM
YOU GOT THE JOB (Watch Hill, 8MI/Unichappell,
BMI)

YOU JUST CAN'T LOSE 'EM ALL (Rick Hall,
ASCAP/WB, ASCAP/New Crew, ASCAP/New John,
ASCAP/Alabama Band, ASCAP)

YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP/Don
Schlitz, ASCAP/Almo, ASCAP)

YOUR OLD FLAME'S GOIN' OUT TONITE (Triage,
BMI/Surespin, BMI)
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. . o % Compiled ;r:dmof‘er!:g)opnzgIseasrr;glsogtfsl.'etail store . . o %
AR ABAE AR ABEE
2|2 £ | ¥ | ARTIST TITLE E £ | ¢ | ARTIST TITLE
= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
4% NO.1 * % 2 | — 2 HOLLY DUNN WARNER BROS. 25939 (8.98) (CD) THE BLUE ROSE OF TEXAS
@ 1 1 12 REBA MCENTIRE mca 6294 (8.98) (CD) 8 weeks at No. 1 SWEET SIXTEEN 0 | 35 45 | 104 | PATSY CLINE A2mca 12(8.98) (CD) GREATEST HITS
2 2 2 24 HANK WILLIAMS, JR. @ WARNER/CURB 25834/WARNER BROS. (8.98) (CD) GREATEST HITS Il 41 38 30121 RONNIE MILSAP Rca 9587 (8.98) (CD) STRANGER THINGS HAVE HAPPENED
3 3 3 24 GEORGE STRAIT @ mca 42266 (8.98) (CD) BEYOND THE BLUE NEON 42 41 37 17 STEVE WARINER mca 42272 (8.98) (CD) | GOT DREAMS
4 4 4 16 THE JUDDS @ CURB/RCA 9595/RCA (8.98) (CD) RIVER OF TIME 43 | 45 | 42 98 GEORGE STRAIT A mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2
@ 7 10 13 CLINT BLACK Rca 9668-1 (8.98) (CD) KILLIN' TIME 4 | 43 41 7 SUZY BOGGUSS capiToL 90237 (8.98) (CD) SOMEWHERE BETWEEN
6 5 8 8 DOLLY PARTON coLuMBIA 44384/CBS (CD) WHITE LIMOZEEN 48 50 5 LIONEL CARTWRIGHT mca 42276 (8.98) (CD) LIONEL CARTWRIGHT
@ 8 6 54 | RANDY TRAVIS A waRNER BROS. 25738 (8.98) (CD) oD 8 Xx10 46 | 44 | 44 | 10 | GARY MORRIS UNIVERSAL 76005/MCA (8.98) (CD) STONES
8 10 9 47 K.T. OSLIN ® Rrca 8369 (8.98) (CD) THIS WOMAN 47 49 39 6 CONWAY TWITTY mca 42297 (8.98) (CD) HOUSE ON OLD LONESOME ROAD
9 6 5 43 RICKY VAN SHELTON @ coLumBIA 44221/CBS (CD) LOVING PROOF 48 47 49 65 REBA MCENTIRE @ Mca 42134 (3.98) (CD) REBA
0 | 9 | 7 | 12| NITTYGRITTY DIRTBAND WILL THE CIRCLE BE UNBROKEN, VOL.I 49 | 54 | 5 | 7 | MOEBANDY curs 10609 898) (cD) MANY MANSIONS
11 11 16 12 KENNY ROGERS REPRISE 1-25792 (8.98) (CD) SOMETHING INSIDE SO STRONG 50 51 46 22 ROY ORBISON VIRGIN 90158 (9.98) (CD) MYSTERY GIRL
12 12 13 44 PATTY LOVELESS mca 42223 (8.98) (CD) HONKY TONK ANGEL 51 53 51 5 THE BELLAMY BROTHERS MCA/CURB 42298/MCA (8.98) (CD) GREATEST HITS, vOL. Il
13 13 11 67 RODNEY CROWELL coLumsia 44076/CBS (CD) DIAMONDS & DIRT 52 55 58 5 THE FORESTER SISTERS WARNER BROS. 25897 (8.98) (CD) GREATEST HITS
18 | 14 | 12 | 60 | KEITHWHITLEY @ rca6494.1 .99 D) DON'T CLOSE YOUR EYES 53 | 58 | 54 | 248 | HANKWILLIAMS, IR A2 o 698 (D) GREATEST HITS, VOLUME |
15 15| 14 ]9 5.3'3;&'3%&2‘%%5%2&"5%) ABSOLUTE TORCH AND TWANG 54 | 57 | 55 | 118 | REBAMCENTIRE A mca 5979 (8.98) (O) GREATEST HITS
16 16 18 25 SHENANDOAH COLUMBIA 44468/CBS (CD) THE ROAD NOT TAKEN 55 52 53 64 SKIP EWING mca 42128 (8.98) (CD) THE COAST OF COLORADO
17 17 15§ 25 ALABAMA @ Rrca 8587-1 (8.98) (CD) SOUTHERN STAR 5 | 60 | 62 4 RAY STEVENS mca 42303 (8.98) (CD) BESIDE MYSELF
18119 | 24 5 RICKY SKAGGS ePIC 45027/CBS (CD) KENTUCKY THUNDER 57 | 46 | 48 | 28 | EMMYLOU HARRIS WARNER BROS. 25776 (8.98) (CD) BLUEBIRD
19 20 17 16 KATHY MATTEA MERCURY 836 950 1 (CD) WILLOW IN THE WIND 58 62 67 54 KEITH WHITLEY RCA CPL1-7043 (8.98) (CD) L.A. TO MIAMI
20 18 19 21 ROSANNE CASH coLumBia 45054/CBS (CD) HITS 1979 - 1989 59 63 52 54 DAN SEALS CAPITOL 46976 (8.98) (CD) RAGE ON
21 21 21 | 116 | RANDY TRAVIS A3 WARNER BROS. 255681 (8.98) (CD) ALWAYS & FOREVER 60 | 67 60 14 THE SHOOTERS EePIC 44326/CBS (CD) SOLID AS A ROCK
2 | 2 20 51 THE JUDDS A RCA/CURB 8318-1/RCA (8.98) (CD) GREATEST HITS 61 61 65 7 CANYON 16TH AVENUE 70556 (8.98) (CD) RADIO ROMANCE
@ 24 26 23 BILLY JOE ROYAL ATLANTIC AMERICA 91064/ATLANTIC (8.98) (CD) TELLITLIKEIT IS 62 66 61 61 | ALABAMA @ RCA6825-R(9.98) (CD) ALABAMA LIVE
24 23 22 12 THE OAK RIDGE BOYS mca'42294 (8.98) (CD) GREATEST HITS, voL. lll 63 56 59 79 VERN GOSDIN COLUMBIA 40982/CBS (CD) CHISELED IN STONE
% | 27 | 25 | 51 | DWIGHT YOAKAM @ o o5 c0) BUENAS NOCHES FROM A LONELY ROOM 84 | 59 | 57 | 22 | LARRY BOONE MERCURY 8367101 (CO) SWINGIN' DOORS, SAWDUST FLOORS
26 % | 23 21 GEORGE JONES EPiC 44078/CBS (CD) ONE WOMAN MAN 65 65 | — | 195 | GEORGE STRAIT A mCa 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
27 25 | 27 | 106 | K.T. OSLIN A Rrca5924-1(8.98) (CO) 80'S LADIES 66 68 70 3 LEE GREENWOOD Mca 42300 (8.98) (CD) IF ONLY FOR ONE NIGHT
28 | 28 28 5 MERLE HAGGARD EPiC 44283/CBS (CD) 5:01 BLUES 74 71 19 TAMMY WYNETTE ePIC 44498/CBS (CD) NEXT TO YOU
@ 30 | 31 13 GARTH BROOKS capiToL 90897 (8.98) (CD) GARTH BROOKS 75 " & THE CHARLIE DANIELS BAND Epic 44324/CBS (CD) HOMESICK HEROES
32 | &3 3 VERN GOSDIN coLumgia 45104/C8S (CD) ALONE RE-ENTRY 45 HIGHWAY 101 WARNER BROS. 25742 (8.98) (CD) 101 2
@ 29 32 8 LORRIE MORGAN Rca 9594-1 (8.98) (CD) LEAVE THE LIGHT ON RE-ENTRY 14 JOHN CONLEE 16TH AVENUE 70555 (8.98) (CD) FELLOW TRAVELERS
32 33 33 | 181 | ALABAMA A RCA AHL1-7170(8.98) (CD) GREATEST HITS 71 n|—12 BAILLIE AND THE BOYS Rca 8454 (8.98) (CD) TURN THE TIDE
33 36 38 41 THE STATLER BROTHERS MERCURY 834 626 (CD) THE STATLERS GREATEST HITS 72 12 _ 2 BILLY HILL REPRISE 25915/WARNER BROS. (8.98) (CD) | AM JUST A REBEL
34 37 | .34 8 EDDY RAVEN UNIVERSAL 76003/MCA (8.98) (CD) TEMPORARY SANITY 73 64 66 61 K.D. LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
35 34 35 | 164 | RANDY TRAVIS A2 wARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 74 50 | 47 50 | TANYA TUCKER capiToL 48865 (8.98) (CD) STRONG ENOUGH TO BEND
39 40 5 MICHAEL MARTIN MURPHEY WARNER BROS. 25894 (8.98) (CD) LAND OF ENCHANTMENT 75 70 75 64 SWEETHEARTS OF THE RODEOQ coLumsiA 406 14/CBS (CD) ONE TIME, ONE NIGHT
37 31 29 26 LYLE LOVETT MCA/CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND O Albums with the greatest sales gains this week. (CD) Compact disk available. ¢ Recording industry Assn. Of Ar.ner.ica (RIAA)
3% | 40 | 3 | 127 | RICKY VAN SHELTON A cowmsi a0s02/ces (o WILD EVED DREAM |  Coification forsles o 500000 s 4 RN cebteton oo o Tusaoste et e for o rodct
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The last of those companies was the label he formed
in recent years to document his first musical love—
jazz—dedicated to releases that reflected the high
standard of taste, quality, and selection for which Er-
tegun was well known.

This week, four musicians who enjoyed his friend-
ship and knew him as a caring person who championed
their development—and that of jazz itself—offer their
recollections.

Jim Hall, guitarist: “. . . a quick smile, warm, enthu-
siastie, with an appreciation for the art of jazz. I'll
miss his spirit in this day when we hear the phrase
‘music industry’ more and more. Nesuhi was aware
that jazz, like poetry, loses something when its pur-
pose leans toward the commercial and away from the
soul.”

Milt Jackson, vibraphonist: “I respected him more
than any other record producer I've ever known.
That’s the reason the MJQ [Modern Jazz Quartet]
stayed with him all these years, and I stayed with him.

dio with players he knows. He always said that you
should record with the people you regularly work
with. That way, the love and understanding between
men comes through. It’s good for the recording pro-
cess. Nesuhi’s ideas were right on. We need more of
his inspiration.”

Percy Heath, bassist: “He was a good friend of
mine. I knew him since ’47. He always called me Sir
Percy. He thought that some of my friends were ele-
gant, so he always kidded me and called me sir. Music
was his first love. Then came the fact that he knew
how to market it. He felt that jazz had long-term val-
ue. He was not interested in making an overnight kill-
ing with his recordings. The MJQ records that he pro-
duced are proof of that. They still sell. Nesuhi’s vision
was to have a jazz catalog that lasted. His love for the
music made him want to sustain its growth over time.
He was involved and enthusiastic, and very concerned
about all of us as artists, as people. In life, good guys
come along only once in a very great while. Nesuhi
was one of them. I loved him very much.”

| transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
. . permission of the publisher.
that “West Coast Night” is one of the most popular
draws of the entire week. TOP ALBleSmI
“People come specifically to hear the West Coast
choirs,” Biggham says. “They bring a certain kind of magic to
the workshops. I've often thought that once a national audience E Gemelze) (e e fetien) cemrela 6f weel siore
heard that magic, we could get that kind of response on a na- « 1913 and one-stop sales reports.
tional level. When the idea came up of combining the two chap- w | < Z
by Bob Darden ters, I felt like it was natural. 2 |€]g|armst TTLE
“We've also just released a concert video of all of the E | < [ = | LABEL & NUMBER/DISTRIBUTING LABEL
This is the first of a two-part interview with the Rev.  performances, titled ‘The Rev. James Cleveland And *%x NO.1 * &
James Cleveland and the Rev. Milton Biggham The Northern And Southern California Chapters Of The 1 |21 | 5 | MISSISSIPPI MASS CHOIR eSS
about the new Savoy release, “The Rev. James Cleve- Gospel Music Workshop Of America Choir.”” MALACC.S003 dagek oLl
land And The Northern And Southern California The concerts were performed over two nights, with 2 | 1 |29 | BEBE & CECE WINANS  spaRROW SPR 1169 HEAVEN
Cha_pters Of The Gospel Workshop Of America the Southern California Chapter performing the fir_st 3 | 4 | 29 | MYRNA SUMMERS/REV. TIMOTHY WRIGHT \E'RE GONNA MAKE IT
Choir.” night and the Northern California Chapter watching in f(Ag;)TYP;AIZRINGLE ARENTECOSTANCORMNGHOL
I the audience—and vice versa on the following evening. 4 |2 SAVOY 14788 NO GREATER LOVE
F THERE IS A dominant figure in traditional black For the grand finale on the second evening, both 5 |3 REV. MILTON BRUNSON  REJOICE WC 8418/A&M AVAILABLE TO YOU
gospel music, it must be the Rev. James Cleveland. I'm  groups—and all of the musicians—joined together on [UTHER BARNES & THE RED BUDD GOSPEL GHOIR
not sure Cleveland, who began with Mahalia Jackson in 6 |5 ATLANTA INT'L AIR 10135 SO SATISFIED
1 ! - NEW JERSEY MASS GOSPEL CHOIR
Chicago, knov’vs how many albums he has cut. I'm cer The Rev CIeveIand!s album 7 |6 UelZLIa ) JAitia) L HEROS
tain he doesn’t know how many millions of records he a : 5
, : s T 8 |10 TIMOTHY WRIGHT  savov 14795/mataco WHO'S ON THE LORD'S SIDE
has sold. And he won’t know—not in this life, anyway— features West Coast oS el
how many tens of millions of lives his music has g p 9 (11 THE GOSPEL MUSIC WORKSHOP  savor 7096 LIVE IN ST. LOUIS MO.
touched. T P T = — =
. . . . -115. -5/ uL
Cleveland’s latest project is a live album for Savoy fea-  the stage for the first time. 10 8 EENUMIE TAMS B TS O ey WONDERF
turing the Northern and Southern California Chapters “I think some of the real beneficiaries from this ‘com- 11 | 7 | 73 | SHIRLEY CAESAR  REJOICE WRB385/A&M LIVE IN CHICAGO
of his legendary Gospel Music Workshop of America. petition’ between the two chapters were the writers,”
. g . . . J E
The double-album marks the first time two of the organi-  Cleveland says. “Having the other choir and their writ- 1293175 [RAMESIHOOREgI it coliszs Lv
zation’s strongest chapters have recorded together. ers together brought out the best in both. 13 |14 AL GREEN  asMm 5228 | GET JOY
And for listeners who grew up listening to the gospel “The other beneficiary is the public. This is because
. . : g V]
music of Chicago, Detroit, and the East Coast, the re- churches do gospel music all over the country. If they N ] PSS ERIEIT pencars (SRS 1O SlTH (D O
sults are revealing. don’t have their own writers, they have to depend on re- 15 [ 19| 61 | TAKE 6  REPRISE 25670/WARNER BROS. TAKE 6
“There are currently differences between the East corded music for repertoire. So many of them wait with THOMAS WHITFIELD & CO
and West coasts when it comes to black gospel music,”  bated breath for new material. Most churches have two 16 |NEWD | Sounoor coseet s06.179 ANDATVERSANGIATLIMIN
Cleveland says. “I think the East Coast leans more to-  or three choirs. So when a choir album of this quality 17 | 15| 25 | NICHOLAS  commanp 1013 LIVE IN MEMPHIS
ward a traditional sound. The West Coast choirs have  comes out with 19 new songs, the churches benefit be-
he o g T / TSON
merged contemporary and traditional. The Northern cause their choirs have a wealth of new material. 18 |1 MIGHTY. CLOUDS OF JOV__Re loice 8427/ash — NIGHTSONG |
and Southern California chapters have two distinctively Biggham says that because of the quality of musician- 19 |17 COMMISSIONED  LiGHT 7-115-72019-3/LEXICON WILL YOU BE READY?
different styles as well—but then, they are also very ship, little “sweetening” was added in the studio. REV. ). CLEVELAND/LA. GOSPEL MESSENGERS PRAISE 88
much alike.” 20 |18 |37 | oG IANES K200010/5000 OF GOl
The Rev. Milton Biggham, head of the Savoy label, Next week, the Rev. James Cleveland talks about the 21 |27 THE WINANS  SELKA 7501/5PARROW LIVE AT CARNEGIE HALL
says he attends the workshop every year and claims  possibility of recording a solo album. 2 |25 SLIM & THE SUPREME ANGELS DEATH & THE BEAUTIFUL LADY
MELENDO 2259
23 |20 | 41 | REV. CHARLES NICKS JR.  SOUND OF GOSPEL SOG-173 FREE SPIRIT VOL 2
24 | 24 | 29 | REV. F.C. BARNES & REV. JANICE BROWN  ATLANTA INTL AR 10130 LIVE
| 29 | 31| 5 | CHARLES MAY ENSEMBLE  ARRIvAL 726-1 SINGING FROM THE HEART
26 | 30 | 37 | TRAMAINE HAWKINS  searrow ser 1173 THE JOY THAT FLOODS MY SOUL
. NICK ] A
There was genuine love and respect I had for the man. 77| | e e A Gl C.NICKS/EAST STLOUIS GMWA
I always admired the fact that he respected artists. He 28] Il Bl f TS (COSMOICHURCHIGERRAYER: TURN IT OVER TO JESUS
did thmgs in their interest and he was totally dedicat- 29 | 5|2 H.HARRIS/VOICE OF FAITH, HOPE & LOVE H.HARRIS/VOICE OF
ed to them. I would feel safe saying that everyone SOUND OF GOSPEL $0G:171 =
who worked with Nesuhi felt good about him. I never 30 | 16| 49 | L.A. MASS CHOIR  LiGHT 7-115.72017-7/LEXICON GIVE HIM THE GLORY!
knew anyone who (’i’idn’t. He was as genuine as they 31 | 22 | 37 | THE MICHAEL FLETCHER CHORALE JESUS. .. HE'S THE ONE
come. I " miss h]m. SOUND OF GOSPEL S0OG-172 5
by Jeff Levenson | 32 | 3| o | ARV STRICKLNG JONES ) “LVE" IN CONGERT
NESUHI ERTEGUN'S PASSING ON JULY 15 Illinois Jatchquet,lsaxfgp}}llomsti lThi man }r(neant 33 |33 PILGRIM JUBILEES  MALACO MAL-4431 BACK TO BASICS
1 in-  more to jazz than a lot of the people who are known ==
spired tributes from friends and colleagues, all of for their so-called contributions. He was very sincere 34 |NEwp | KEITH HUNTER & WITNESS FOR CHRIST CHOIR - Gop 15 A GOOD GOD
whom cited his gentle nature and passion for music. about music. He wanted it to be recorded because he 35 |37 KINGDOM  LIGHT 7-115.72006.1 /LEXICON AMAZING
By all accounts, he was universally liked and respect-
ed. Two weeks ago, Billboard documented heartfelt Ertequn is remembered as 36 |28 THE CLARK SISTERS  ReJoicE WRBa00/AsM CONQUEROR
’ﬁc"“ec}fioﬂ‘s by }']“a“y record i“d“s”ﬁ’ aSSgCiatﬁs' g 37 |35 REV. THOMAS WALKER  ATLANTA WTL AR 10137 DON'T WORRY BE HAPPY
those who knew the pioneer executive throughout his H H 1
distinguished career: as a founding presence at Atlan- a lazz Champ|0n and a frlend 38 |NEWp | THE WEST ﬁNGELES (GRS SAINTS IN PRAISE VOL |
tic Records dating from the late '40s, up through his 39 |3 VANESSA BELL ARMSTRONG VANESSA BELL ARMSTRONG
stays as chief of WEA International, WCI Record wanted it heard. That’s what I loved about him. He HENOICE STORIIGHT, —
Group, and East/West Records. felt that [a leader] should surround himself in the stu- 0 LGHT 2.11572016 9/ E0CON ALL TIME GOSPEL CLASSICS 2

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

THE NEW SOUND OF GOSPEL

IS AVAILABLE NOW

{WITH AEVEREND MILTON BRUNSON AND
THE THOMPSON COMMUNITY SINGERS)

Rev. Milton Brunson ...«
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TOP L ATIN ALBUMS..

Compiled from a national sample of retail store
and one-stop sales reports.

2 WKS. AGO
WKS. ON CHART

THIS WEEK

ARTIST TITLE  LABEL & NUMBER/DISTRIBUTING LABEL

JULIO IGLESIAS RAICES cBsso123

2(2(11 J0853E83LSL|JI§ RODRIGUEZ TENGO DERECHO A SER FELIZ PoLYGRAM
3| 4 131| CHAYANNE CHAYANNE cBs80051
4 |3 (69| ISABEL PANTOJA DESDE ANDALUCIA Rca 6956
516 |15 LUISMIGUEL EN BUSCA DE UNA MUJER WEALATINAS6119/WEA
6 (25| 3| LOSBUKIS Y PARASIEMPRE rfonovisa8s2s
715|7| RUMBATRES RUMBAMANIA TH-RODVEN 2621
8 {12|29| RICARDO MONTANER RICARDO MONTANER TH-RODVEN 2538
9 | 8 |27 ANAGABRIEL TIERRA DE NADIE css80054
10| 7 [49| ROBERTO CARLOS ROBERTO CARLOS 88 cBs 80002
11114139 ROCIO DURCAL COMO TU MUJER ARiOLA 8574
% 12113|23| VIKKICARR ESOSHOMBRES cBs80057
a 13|11131| GIPSY KINGS GIPSY KINGS ELEKTRA 60845
14| 9 |67| BRAULIO CON TODOS LOS SENTIDOS c8s 10534
15120 5| ENMANUEL QUISIERA cBssoi24
16|21} 9 | FRANCODE VITA AL NORTE DEL SUR c8s 80093
17/10]|19| JOSEJOSE QUE ES EL AMOR ARIOLA 9666-4
18{19| 7 | ROCIO JURADO PUNTO DE PARTIDA CAPITOL-EMILATIN 42011/CAPITOL
19|17|31| EDNITA NASARIO FUERZA DE GRAVEDAD FfONOVISA 8811
20|—| 1 | PABLORUIZ UNANGUEL CAPITOL-EMI LATIN 42139/CAPITOL
21(18| 7 | ANGELA CARRASCO SUS 15 GRANDES EXITOS 6LOBO 9733-1
22|23|49| YOLANDITA MONJE VIVENCIAS cBs10552
23 1 | MARISELA VERENA SON DE LAS TRES DECADAS Gap 1005
24|16(79| LOS BUKIS SIME RECUERDAS LASER 3044/FONOVISA
25| —|25| MIJARES UNOENTRE MIL CAPITOL-EMILATIN 8436/EMI
1[3(9| ELGRANCOMBO AMAME comso 2060
2! 1(31| EDDIE SANTIAGO INVASION DE LA PRIVACIDAD TH-RODVEN 2575
3 (2|57 LUISENRIQUE AMOR Y ALEGRIA cBs10546
4|4 |9| DAVIDPABON ESDE VERDAD THRODVEN 2620
56| 3| MAXTORRES APRENDERE CAPITOL-EMI LATIN 42134/EMI-CAPITOL LATIN
6|5|19! WILLIECOLON TOP SECRET Frania655
717 167 LALORODRIGUEZ UN NUEVO DESPERTAR TH-RODVEN 2517
o | 8 13|19 LASCHICASDELCAN CARIBE SONOTONE 1422
U9 (18| 3| JOEARROYO FUEGO ENMIMENTE FuenteEs 5674
'<‘ 10(16]23| TONYVEGA YO NO MEQUEDO awm1s77
Q 11| 8 [17| VARIOS ARTISTAS SALSA ENLA CALLE 8 TH.RODVEN 2605
o | 12| 9 |31 JOHNNYYRAY SALSA CON CLASE  POLYGRAM LATINO 836647 /POLYGRAM
o€ |13|11|37| LAPATRULLA 15 SOLO SE QUE FUE EN MARZO TTHO10
2 14(10113| WILLIE GONZALES SIN COMPARACION SONOTONE 1104
B.[15/20| 5 | PUPYSANTIAGO PALABRAS DE AMOR cBs80078
© [16(14| 9 | LACOCOBAND COCOBAND KuBANEY 20011
02 17|—| 1| LASOLUCION ELORIGINAL THRODVEN 2624
- 18112137 | HANSELY RAUL BLANCOY NEGRO cassgool6
19|—| 1| TITONIEVES YO QUIERO CANTAR RMM 1683
20| —| 7 | THEREBELS BANANA KuBanEY 20018
21(15| 3 | PAQUITO GUZMAN AQUI CONMIGO TH-RODVEN 2627
22| —1|53| FRANKIE RUIZ ENVIVOY ATODO COLOR TH-RODVEN 2531
23(21| 3| LA SONORA MATANCERRA 65 ANIVERSARIO CELEBRANDO 1H-
RODVEN 2630
24{17|23| VITINRUIZ SEDUCEME comso 2058
- 251931 TOMMY OLIVENCIA EL JEQUE TH-RODVEN 2577

w

VICENTE FERNANDEZ POR TU MALDITO AMOR cBs 80127
BRONCO UN GOLPE MAS roNOviSa 8808

LOS YONICS SIEMPRE TE AMARE FONOvisA 8809

LOS TIGRES DEL NORTE LOS CORRIDOS PROHIBIDOS
LA MAFIA EXPLOSIVO cBs 80072

—_—w N W
W W
-~ w

N
w

FONOVISA 8815

W oo ~N ;B WM
—
—
N
~

5 (41| LOS CAMINANTES INCONTENIBLES ROMANTICOS (una1173
16| 5| YOLANDADELRIO TE VOY A ESPERAR FONOVISA 8812
&|5|6|7| FITOOLIVARES LANEGRA CATALINA GiL 2031
g 7 135| ANTONIO AGUILAR CON BANDA MusarT 2021
wm | 10(13|13| LATINBREED BREAKING THE RULES cBs 80094
ﬁ 11) 8 | 27| GRUPO MAZZ STRAIGHT FROM THE HEART css 80010
E 12|12 (39| LITTLE JOE AUNQUE PASEN LOS ANOS cBS 80004
13110185 LINDA RONSTADT CANCIONES DE MIPADRE ELEKTRA 60765
2' 14| 4 19| RAMONAYALA LA RAMA DEL MEZQUITE FREDDIE 1461
- 4 15|19 (13| EXCELENCIA NI POR MIL PUNADOS DE ORO cBS80105
O |16]17| 9| LAMIGRA CONBANDA mar222
6 17— 3| LOS HERMANOS MIER LA ORGULLOSA FoNOvisa 8804
Lad |18|20| 5| RAMHERRERA OUT LAW cessoi22
B2i19!14| 3| LOSMIER AMAME FONOVISA 8816
20|—| 1 | YOLANDADELRIO LOS 12 GRANDES EXITOS 6L0OBO 9767
21115| 7 | ELISEQ ROBLES SIVOLVIERA RraMEx 1221
22|—| 3| GRUPOLA SOMBRA GABINO FREDDIEFRC1467
23|18|53| JOAN SEBASTIAN CON TAMBORA MUSART 90014
24| —| 1| GRUPOEL TIEMPO ELEGANCIA MUSICAL LuUNA1176
25(21|45| VICENTE FERNANDEZ/VIKKI CARR DOS CORAZONES 8BS 450711

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
£00.000 units. A RIAA certification for sales of 1 million units.

by Carlos Agudelo

TONY MORENO’S COUP: Musical Productions is a
21/,-year-old company that is now an independent under
the helm of veteran music executive Tony Moreno. The
company has about 90% of the salsa music previously
released under the Sonotone label. According to More-
no, he learned his lesson after he was summarily dis-
missed about three years ago from TH Records, the Mi-
ami-based indie for which he worked as GM for several
years. As a condition for working in the same capacity
for Sonotone, a subsidiary of a Venezuelan media con-
glomerate and TH’s rival, Moreno asked for either a
guranteed contract or a clause that the artists signed to
him and through him be licensed to Sonotone. The com-
pany selected the second option. Several months ago, or-
ders came from Venezuela offering Moreno a job as an
associate producer outside the company. “Why should I
work for them when I can work for myself?” Moreno
says. Now he controls the second-largest salsa roster in
the industry, after TH's. It includes Salsa Fever, Pedro
Conga, Puerto Rican Power, Willie Berrios, Los Sa-
brosos Del Merengue, Los Kenton, Roberto Lugo, Rey
De La Paz, Nano Cabrera, Nino Segarra, Willie Gon-
zalez, Andy Y Harold Montafez, Milli, Joselyn Y Los
Vecinos (previously with CBS), and Pedro Arroyo,
whose upcoming album will be the first to be released
by the new label. Musical Productions has its main of-
fices in Miami—305-592-4836. It has branches in Puerto
Rico and the West Coast, and is to be distributed in New
York by Audiorama, in Texas by San Antonio-based
Southwest Records, and in Chicago by Musica Latina.
Moreno says he plans to put out between 12 and 15 re-
leases a year in addition to developing talent for other
companies, a service he intends to provide with his com-

pany. Ballads are also a firm possibility in the near fu-
ture, with one male and one female artist, still unknown,
soon to be added to the company’s roster.

TWO ALBUMS HAVE APPEARED RECENTLY that
are the labor of artists turned independent producers.
One of these is “Son Of Corazoén,” by Cuban musician
Roberto Borrel & Conjunto Tipico Cubano. Although
it was made with an extremely limited budget, the al-
bum is one of the best “typical Cuban music” (as the
name of the band goes) records to come out in recent
years. Borrel, who came to the U.S. in 1980, has taken
upon himself the task of preserving and recreating, the
rich roots of his country’s music—the source of what to-
day is known as salsa. Borrel, himself a percussionist
and an accomplished dancer and dance teacher, says the
so-called salsa music has lost touch with its rich past.
“Most of today’s salsa musicians don’t know anything

Tony Moreno: in business
with hot salsa indie label

else. For them the issue is not to which artistic level they
want to rise but how much money they’re going to get.”
This lack of discipline and study of the roots, Borrel
says, is responsible for what he considers the monotony
in the Afro-Cuban music currently heard in the U.S. The
Borrel album is distributed in New York by GB Rec-
ords—212-581-2468 . . . The other album is “La Mujer De
Mi Vida,” by Puerto Rican trumpeter and band leader
David Cedefio, released by the musician’s own Libertad
label. The first single from the album is the salsa ver-
sion of Gloria Estefan’s “No Te Olvidaré” (“Anything
For You”). From his vast experience as producer, direc-
tor, arranger, salesman, promoter, and owner of his own
music, Cedefio has learned the hardships of the market.
“It robs me of the time I have to dedicate to my art. Mu-
sic is like medicine. A doctor has to practice it every day
even though he already knows it.” Cedefio’s album is
distributed in New York by Audiorama and in Puerto
Rico by Bronco.

Classical

KEEPING

SCORE

by Is Horowitz

A&M WILL TAKE OVER domestic distribution of
Denon Records in September, implementing a deal
signed last week after months of negotiation.

The pact places the Nippon Columbia label under the
sales auspices of a major U.S. marketing entity for the
first time. For A&M, itself distributed by BMG, the
agreement reinforces its stance in the classical field,
adding yet another label to a roster that already in-
cludes Nimbus and Delos.

The liaison had long been anticipated, especially after
Denon terminated its sales arrangement with a small
web of indie distributors last spring (Billboard, June 10).

Actual street date of the first Denon release under
the new plan is Oct. 3, says Lee Smith, A&M sales
chief for classics. There will be 10 new titles issued at
that time, to be supplemented by an immediate influx
of 49 full-price Denon catalog CDs and 40 midprice
items. By year’s end, Smith expects to have 260 cata-
log titles available, including some jazz bearing the
Denon imprint.

Indicative of A&M’s upbeat commitment to classics
is the promotion of Catherine Moore to director of
classical marketing, a new position for the label, based
in New York.

Interestingly, the A&M/Denon deal does not cover
Canada. Nor does it include representation of Supra-
phon, the prestigious Czech classical line that Denon
has distributed here in recent years.

Denon America will continue to represent Supra-
phon for the time being, says Toshio Kitatate, the do-
mestic company’s executive in charge of record mar-
keting. However, he expects that this will be a tempo-
rary obligation, and that the Czech label will find

another U.S. home shortly. Unconfirmed reports have
Supraphon already in discussion with other potential
partners.

The large Denon catalog is now being screened for
U.S. market potential, says Smith, who expects that
some past items will be bypassed as no longer compet-
itive. Some others will be stepped down from full-price
to midline. Base price to dealers is expected to be $9.69
for the former, and $7.50 for mids.

Among the new titles in the first release is a contin-
uation of the Henry Mancini crossover series with
the Royal Philharmonic Orchestra, “Mancini Rocks
The Pops.” Eliahu Inbal adds another title in his cur-
rent Berlioz cycle with the Frankurt Radio Symphony,
this a reading of “Harold In Italy” featuring violist
Yuri Bashmet. Other initial items include a Baroque
package with I Solisti Italiani, a Richard Strauss pro-
gram with the Dresden State Orchestra conducted by
Herbert Blomstedt, and a Mozart set with violinist

The deal between A&M and
Denon had been anticipated

Jean-Jacques Kantorow as soloist.

METALLURGY: Van Cliburn was due to receive a
platinum record from the hands of Guenter Hensler,
president of BMG Classics, Aug. 2, for his recording
of the Tchaikovsky Piano Concerto No. 1 with the
RCA Symphony conducted by Kiril Kondrashin. The
ceremony, in Fort Worth, Texas, marks the first time
a classical piano album has been certified platinum by
the Recording Industry Assn. of America. It was re-
leased in 1958, shortly after Cliburn won top honors at
the Tchaikovsky Competition in Moscow. Jack
Pfeiffer produced the album for RCA Red Seal.
While he’s at it, Hensler will also hand Cliburn a
gold record marking more than 500,000 sales of the pi-
anist’s 1961 album, “My Favorite Chopin,” produced
by Richard Mohr. Rumors persist that Cliburn may
yet be lured back to RCA Red Seal for new recordings.
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”QHE VIDEO

No Trick—Vendors Slice Price On Vids For Halloween

BY DAVID WYKOFF

BOSTON Announce early and slash
prices! These are the two main
themes of the Halloween promotions
from the major home video software
suppliers.

In contrast to previous years, near-
ly all of the leading vendors have an-
nounced their Halloween promotions
prior to the Video Software Dealers’
Assn. meeting. All feature wide-

spread price cuts, as $19.95 list—and
the newer $14.95—will be the pre-
dominant price points.

A rundown of just some of the vid-
€0 mayhem:

¢CBS/Fox Video has slashed
prices on 13 previously released “ter-
rorific” titles in its “The Grisly, The
Ghastly, The Gruesome, and The
Great!” collection. Priced at $19.98
each, titles include “Alien,” “Aliens,”
“The Omen,” “Damien—Omen 11,”

PIONEER LDCA will exclusively
distribute 12 of J2 Communica-
tions’ movie titles on laserdisk for
one year, in a deal just announced
by the two firms. “On Golden
Pond” and ‘“Return Of The Pink
Panther” are two of the titles, 11 of
which were licensed by J2 from ITC
in late '88 and early ’89. Several
were previously released in video-
cassette form by CBS/Fox. As la-
serdisks, the titles will retail for
$24.95-$29.95, according to J2’s di-
rector of business development, Mi-
chael Weiss. “We opted for the low-
er price points

Pioneer LDGA To Distrihute
12 J2 Laserdisk Titles

with an installation of the Pioneer
Digital Surroundsound Theater in
Santa Ana, Calif.’s Main Place Mall.
From there, the ““‘Light Years
Ahead” presentation was set to vis-
it six New York-area malls in Au-
gust and September, and six other
Los Angeles-area malls in October
and November. “More than 125,000
people a weekend walk through
each of these malls,” says Wallace.
“We hope to get 10%-15% of them to
walk through this display.”
Another aspect of the campaign
is a coupon redemption promotion
involving six major home video la-
bels. “We’re very happy with it,”
says Wallace. “We're getting sell-
through in al-

to really try to
give a big boost
to videodisk
software
sales,”

says

LASER
SCANS

most every
state, and re-
tailers are see-
ing more and
more new

Weiss.

The J2 movies will be released by
Pioneer LDCA in twos and threes
over the next 12 months. The other
titles involved in the deal are “In-
side Moves,” “Green Ice,” “Blood
Money,” “Space 1999,” “Elephant
Man” (with Philip Anglim), “Burn-
ing Rage,” “Hard Country,” “Bar-
barosa,” “The Last Unicorn,” and
“Bud & Lou.”

lMAGE ENTERTAINMENT has
obtained the exclusive licensing and
distribution laserdisk rights to Vid-
mark Entertainment’s catalog ti-
tles and upcoming product, it was
recently announced. The four-year
agreement will kick off in Septem-
ber with the laserdisk releases by
Image of ‘“American Gothie,”
“Dario Argento’s World Of Hor-
ror,” “Whatever Happened To Ker-
ouac?,” “The Unnamable,” and
“Light Years.”

HUGE UPDATE: Pioneer Elec-
tronics’ HUGE campaign to pro-
mote its new laserdisk combi-
players and LD software got off to
a great start in June, according to
executives at Pioneer, and the
firm’s laserdisk hardware sales sur-
passed its 10,000-unit goal for that
month. “It was Pioneer’s biggest
month ever in [laserdisk] hard-
ware,” says David Wallace, Pioneer
LDCA marketing manager.

On the weekend of July 28-30, the
mall-tour segment of the HUGE
campaign was scheduled to kick off

faces.”

According to Rick Buehler, Pio-
neer LDCA director of sales, Pio-
neer accounts for 85%-90% of laser-
disk hardware sales at the present
time. “We're expecting 10-15 new
laserdisk manufacturers to come
over from Japan by the first of the
year,” he says. “They’re watching
what we’re doing right now.”

Buehler predicts a laserdisk play-
er base of 1 million-1.5 million by
the end of 1990. “There could easily
be 15 manufacturers selling players
at a very affordable price next
year.” He estimates the current
U.S. population at 400,000-500,000
laserdisk players.

In terms of LD software, Buehler
says, “I would hope that by the end
of ’90, sales of 30,000-50,000 units
would be standard for your average
blockbuster title, if not more.” In
comparison, blockbuster LD titles
currently sell 6,000-10,000 units out
of the box and a big hit like “Beetle-
juice” may make it to 20,000, ac-
cording to Buehler. That singular
alien, “E.T.,” is approaching 70,000
units sold in the LD format.

I.ASER PROMOTION: We con-
gratulate Donna Watton, who has
been appointed to the newly created
position of production coordinator
for Pioneer Artists. Watton for-
merly worked as an assistant to
Steve Buckingham, director of
A&R for CBS Records, Nashville,
and for Ron Weisner, Steve Win-
wood’s personal manager.

“The Final Conflict,” “The Fly” (re-
make), “The Fly” (original), “Return
Of The Fly,” “The Legend Of Hell
House,” “House On Haunted Hill,”
“The Entity,” “Night School,” and
“Return To Boggy Creek.”

oHBO Video will release 10 films
Sept. 16 as part of a Ghouls Night
Out promotion. At $14.99 each, titles
are “Dracula’s Widow,” “Dawn Of
The Dead,” “Night Of The Creeps,”
“The Hills Have Eyes, Part I1,” “The
Evil Dead,” “Return Of The Living
Dead,” “My Best Friend Is A Vam-
pire,” “The Howling II,” “Planet Of
The Vampire,” and ‘“The Bat Peo-
ple.”

oIVE is serving up a Sept. 14 Hal-
loween promotion by lowering the
price of “The Howling IV” to $19.95,
while “Silent Night, Deadly Night”
(parts one and two), “The Outing,”
“The Offspring,” and “The Brain”
will be lowered to $14.95.

eMedia Home Entertainment
has severed prices on its Halloween

FOR WEEK ENDING AUGUST 12, 1989

lineup down to $19.95 and $14.95. The
cornerstone of its promotion is a gift
pack of the first three “Nightmare
On Elm Street” titles for a retail list
of $59.95. The package will include a
3D viewer to preview scenes from the
upcoming theatrical release of
“Nightmare On Elm Street 5.” Num-
ber four in the series will also be
packaged separately with its own 3D
viewer. Retail is $19.95.

Others at $14.95 include ““The
Curse” and “The Creature,” and, at
$19.95, “Halloween” and “The Hid-
den.”

eParamount’s Price Slasher pro-
motion features the “Friday The
13th” titles. Part seven, formerly
$89.95, joins the series’ other releases
at $19.95 retail. Shelf danglers and
special posters for the campaign will
feature the character Jason, who is
alive and well theatrically with “Fri-
day The 13th, Part VIII—Jason
Takes Manhattan.”

Joining Jason at the sliced $19.95

price are “Jack’s Back,” “White Of
The Eye,” “Brain Damage,” “Doctor
Alien,” “Silver Bullet,” and ‘“The
Dead Zone.”

In addition, the company will re-
lease the recent Stephen King thriller
“Pet Sematary” on Oct. 12 as a rental
title, as well as “Puppet Master,” a
new thriller from Full Moon Enter-
tainment, also a higher-priced rental.

eRepublic Pictures Home Video
will offer six horror titles at $14.95
each for Halloween, including “Dead-
ly Obsession,” “Dr. Terror’s House
Of Horrors,” “Deranged,” “Invasion
Of The Body Snatchers,”’ and
“Scared Stiff.” Street date is Aug. 23.

eVestron chops prices to $19.98
and $14.98 on its 24 Halloween Hor-
ror Classics and two even Butcher’s
Dozens. Butcher’s Dozen 1 includes
“An American Werewolf In London,”
“Lifeforce,” “Ghoulies,” and “The
Abominable Dr. Phibes” at $14.98,
and “Re-Animator,” “From Beyond,”
(Continued on page 44)
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TOP VIDEODISKS.

-
- % Compiled from a national sample of retail store sales reports.
b 5] Q °
W < z 2 8
2|48 58| w | 85
o | 5|4 TITLE Copyright Owner, Principal =8| £ | =
E o I Manufacturer, Catalog Number Performers & & | 32
* & NO.1 #* »
Paramount Pictures Eddie Murphy
1 1 9 COMING TO AMERICA Paramount Home Video 32157 Arsenio Hall LEE 3 || S=E
Warner Bros. Inc. William Hurt
2 5 3 THE ACCIDENTAL TOURIST Warner Home Video 11825 Kathleen Turner LEH || 18 | 82
3 2 7 BIG CBS-Fox Video 4754 Tom Hanks 1988 PG | 39.95
Paramount Pictures Paul Hogan
4 | 8 | 11| CROCODILE DUNDEE I Paramount Home Video 32147 Linda Kozlowski LB || IRY || Sk
Warner Bros. Inc. Forest Whitaker
3 3 3 BIRD Warner Home Video 11820 Diane Venora LEx: R [2ese
. John Cleese
6 9 11 A FISH CALLED WANDA CBS-Fox Video 4752 Jamie Lee Curtis 1988 R | 3995
Cannon Films Inc. Meryl Streep
7| 7| 7 | ACRYINTHEDARK Warner Home Video 11868 Sam Neill UEEES || (REA) | TS
. Bruce Willis
8 | 4 | 19 | DIEHARD CBS-Fox Video 1666 Bonnie Bedelia 1988 | R | 39.95
RCA/Columbia Pictures Home Video Bill Murray
9 10 5 GHOSTBUSTERS Criterion Collection Dan Aykroyd 1984 1 PG | 49.85
Warner Bros. Inc. Glenn Close
10 | NEWD> | DANGEROUS LIAISONS Warner Home Video 11872 John Malkovich e
LucasFilm Ltd. Val Kilmer
1l 11 15 wiLLow Image Entertainment 11819 Joanne Whalley LEL] PG | 3995
Universal City Studios A. Schwarzenegger
12 | NEWD | TwINS MCA Home Video 80873 Danny DeVito RE ) G et
Warner Bros. Inc. . .
13 | NEW)p | WOODSTOCK e A 11 Various Artists 1970 | R | 3998
Touchstone Pictures Tom Cruise
14 6 7 COCKTAIL Touchstone Home Video 606 Bryan Brown B2 g gasd
Universal City Studios Robert De Niro
15| 15 | 17 | MIDNIGHT RUN MCA Home Video 80810 Charles Grodin B2 || 13 ]| €
Universal City Studios Sigourney Weaver
16| 13] 9 GORILLAS IN THE MIST MCA Home Video 80851 Bryan Brown 1988 | PG | 39.98
Paramount Pictures .
17| 18| 3 RAIDERS OF THE LOST ARK Paramount Home Video 1376 Harrison Ford 1981 | PG | 3495
Vestron Pictures Inc. Sammi Davis
18 | NEW ’ LAIR OF THE WHITE WORM Image Entertainment 6430 Catherine Oxenberg 1058 k 30.95
Orion Pictures John Cusack
19 NEW’ EIGHT MEN OUT Image Entertainment 6429 Charlie Sheen ] (1 |f EEH
. ’ Catherine Hicks
201 16| 9 CHILD'S PLAY MGM/UA Home Video M800951 Chris Sarandon 1988 | R | 3495

® A gold certification for a minimum sale of 125.000 units or a dollar volume of $9 million at retail for theatrically released programs. or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs. and of at least. 50.000 units and $2 million at suggested retail for nontheatrical titles.
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=
- Compiled from a national sample of retail store sales reports.
X
= = © k] 4 w E £
o | 5 | ¢ | TITLE Copyright Owner, Principal 5o | £ | x2
Zl=| s Manufacturer, Catalog Number Performers 88 ) 8 | 28
’ % NO.1 % *
1| 1| 6 | FINKFLOYD: DELICATE SOUNDOF oo wasic Video Enterprises 24V-49019  Pink Floyd 1989 | NR | 2498
| )
MICHAEL JACKSON: THE LEGEND Motown Prod./Optimum Prod. .
2 | 2| 12| CONTINUES... Vestron Musicvideo 5358 MichasiBieckson Loa0) EHRNNLS S
Warner Bros. Inc. Mel Gibson
t 3 5 5 LETHAL WEAPON Warner Home Video 11709 Danny Glover 1987 R 19.98
- JANE FONDA'S COMPLETE Jane Fonda
[ AN AI'I' NEW 4 3 2 WORKOUT Warner Home Video 650 ganelionda 1989 | NR | 2998
50]1" ANNIVERS Ultimate Production .
WIZAHB uF uz Am 5 6 29 MOONWALKER A8 CBS Music Video Enterprises 49009 Michael Jackson 1988 | NR | 24.98
. Elektra Records .
VHJEuCASSE'"'B 6 |9 |5 METALLICA: 2 OF ONE Elektra Entertainment 40109-3 Metallica 1989 | NR | 998
" 7 7 43 CINDERELLA Walt Disney Home Video 410 Animated 1950 G |2699
8 | 4 134 CALLANETICSA O Callan Productions Corp. Callan Pinckne 1986 | NR | 2495
MCA Home Video 80429 allan 2 '
i Paramount Pictures :

t' 885 M"_l_mN | 9 | 10 | 150 | RAIDERS OF THE LOST ARK Paramount Home Video 1376 Harrison Ford 1981 | PG | 1995

PROMOTIONAL 10| 8 | 11 | PLAYBOY WET AND WILD HBO Video 0277 Various Artists 1989 | NR | 1999

1+ Paramount Pictures

WHIRLWIND! 11| 12 | 23 | u2RATTLE AND HUM L T u2 1988 | PG-13 | 2495

INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford
1216171 OF DOOM Paramount Home Video 1643 Kate Capshaw 1934 1 PG ) 1995
Vestron Pictures Inc. Patrick Swayze

{ nuWNv® 13| 1381 DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 24.98

: RCA/Columbia Pictures Home Video 6- Bill Murray
FABRIG SDF]’ENER 14| 18 | 39 GHOSTBUSTERS A 20413 Dan Aykroyd 1984 | PG | 29.95

) : Lucille Ball
REBME! 15|27 3 1 LOVE LUCY: VOLUME 1 CBS-Fox Video 2301 Desi Arnaz 1952 | NR | 1498

DAZZLING DUNKS AND BASKETBALL N Marv Albert
16 | 22 | 14 | B{OOPERS CBS-Fox Video 2229 Frank Layden 1989 | NR | 1498
i 17 | 19 | 24 | MICHAEL JORDAN: COME FLYWITH - cgs rox video 2173 Michael Jordan 1989 | NR [ 1998
d CONSUMERS 18 | 21 | 5 | THE BEST OF GILDA RADNER T Gilda Radner 1989 | NR | 1998
:AVE 19 | 11 | 20 | PLAYBOY'S SEXY LINGERIE HBO Video 0156 Various Artists 1989 | NR | 19.99

9.00 OFF!
' ' 20|15 | 9 | DISNEVSSING ALONG SONGS: FUN ., nisney Home Video 451 Animated 1989 | NR | 1485
F
4'€ Warner Bros. Inc. Matthew Modine
$ 95 21 | 22 | 13| FULL METAL JACKET Warner Home Video 11760 Adam Baldwin LA ERL
Amblin Entertainment Henry Thomas
22 | 14| 40 E.T. THE EXTRA-TERRESTRIAL MCA Home Video 77012 Dee Wallace 1982 | PG | 2495
On[y 23| 26 | 4 NEW ORDER: SUBSTANCE 1989 Warner Reprise Video 38152 New Order 1989 | NR | 16.98
24| 25 | 9 NUTS ABOUT CHIP ‘N’ DALE Walt Disney Home Video 447 Animated 1989 [ NR | 1495
*

after Downy® Rebate!

Yy 25 | 2 | 10 | BERYMATE OF THE YEAR VIDEO HBO Video 0065 Kimberley Conrad | 1989 | NR | 19.99

PRE-ORDER DATE: -

¢ Warner Bros. Inc. Jason Patric

7/27/89 26 | 17| 9 | THELOSTBOYS Warner Home Video 11748 Dianne Wiest LA LR

S’/I'REET DATE: 271 2|18 a’ggkg{#mu'"?s INNER Vestron Video 5270 Shirley MacLaine 1989 | NR | 2998

8/15/89

’ Elektra Records .

Cat. No. M301656 28| 29| 7 | $19.98HOMEVID CLIFFEMALLIA o0 P ol ot 40106-3 Metallica 1987 | NR {1998
*Manufacturers suggested retail price 29| 33 6 DUCKTALES: DUCK TO THE FUTURE  walt Disney Home Video 449 Animated 1989 | NR | 1495
+Media Selection & Schedule

subject to change . Megaforce Worldwide

30| 28 | 16 ANTHRAX: OIDIVNIKUFESIN N.F.V. ® Isiand Visual Arts 501 35-3 Anthrax 1988 | NR | 19.98
31| 37 21 RUSH: A SHOW OF HANDS A PolyGram Music Video 041760-3 Rush 1989 | NR | 2495
JANE FONDA'S LOW IMPACT Jane Fonda
32 | 40 | 147 | AEROBIC WORKOUT A & Warner Home Video 070 Jane Fonda 1965 | NR | 298
33 | 35 | 8 | DUCKTALES: LOST WORLD Walt Disney Home Video 450 Animated 1989 | NR | 1495
34| 39| 2% ?2‘7’2_5135';'"‘?57“" ANTHOLOGY: (oo pycic Video Enterprises 49010 Bruce Springsteen | 1989 | NR | 2498
35 | NEW)»| PUBLIC ENEMY MGM/UA Home Video M201586 James Cagney 1931 | NR | 1995
LIMITED EDITION RCA/Columbia Pictures Home Video 6-  Edward Judd
36 | NEW)> | FIRST MEN IN THE MOON 20058 Martha Hyer 1964 | NR | 1995
“THE WIZARD OF OZ” wits JUDY GARLAND - FRANK MORGAN Warner Bros. Inc )
RAY BOLGER - BERT LAHR - JACK HALEY - BILLIE BURKE- MARGARET HAMILTON 37 | NEWD> | DAFFYDUCK'S QUACKBUSTERS ool ot Ve 11807 Animated 1988 | G |19.95
CHARLEY GRAPEWIN AND THE MUNCHKINS Photographed in T ECHNICOLOR®
A VICTOR FLEMING PRODUCTION Screenplay by NOEL LANGLEY, 38 | 34 | 28 | THEALL NEW NOT-SO-GREAT HBO Video 0025 Tim McCarver 1988 | NR | 1499
FLORENCE RYERSON nd EDGAR ALLAN WOOLE MOMENTS IN SPORTS
o d:‘&fgﬁ&‘;{’;ﬁ‘}ﬂg’“ﬂ"ﬁ“ SS,EJY]LELCROY 39 | 32 | 35 | PLAYMATE VIDEO CALENDAR 1989 HBO Video 0510 Various Artists 1988 | NR | 19.99
irect roduced by
. Sugar Ray Leonard

@ 40 | 31 | 2 | LEONARD/HEARNS SAGA CBS-Fox Video 2287 Sl i A, 1989 | NR | 1998
% © 1989 Turner Entertainment Co. T @ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,

HOM All Rights Reserved. LT or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million

at suggested retail for nontheatrical titles.
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« A high impact, nationwids : " “STAR” IN A CANNON FILM ‘

and print campaig udin, ' ~ SWEEPSTAKES - Win a Role! Each c‘””a”evmo

and 30)-second s rill -~ CYBORG cassette contains an Official

this biockbus a0, Entry Form. Or win one of 500 other VHN DHMME -
Aaped R prizes!* P Y

= Callector’s Edition, full-color “Cyborg”
comic book available free to consumers.

» Directed by Albert Pyun (The Sword &
The Sorcerer, Radioactive Dreams).

» Written by Kitty Chalmers.

ORDER DUE DATE: Aug. 31, 1989
STREET DATE: Sept. 20, 1989

I'. - i ”'/"

*(No purchase necessary. For complete details & official rules, contact your

Warner Home Video Distributar Sales Rep.) e

Acticn-Adventure * Color/86 Minutes« #31030 - $89.95% VHS/BETA
Avai'able on VHS jn Spanish, #3113 ‘ : SC

¥

& i

N
JEAN-CLAUDE VAN

ENT KLYN - World

DAYLE HAC'DON (North
DAMME (Bloodsport) Surfing Champion, Dalias Forty, Love Story)
as Gibson Rickenbacker International Fashion Pearl Prophet, the
one of the last odel, portrays Fender mysterious Cyborg from
« remaining Slingers. ~ Tremolo, leader of the another world.

Fiesh Pirates.

e Ty

“INSPIRED COMEDY... A RARE BACKBONE
OF INTELLIGENCE... IRRESISTIBLE...”

Sheila Benson, LOS ANGELES TIMES

“A NATIVE AMERICAN ‘RAIN MAN." MAGIC.”

SEATTLE TIMES
= Starring A MARTINEZ, GARY FARMER, « Director JONATHAN WACKS co-
AMANDA WYSS produced the comedy hit “Repo Man.”
When a mammoth, childlike Montana * Rising star A MARTIMNEZ appears
Cheyenne and his radical buddy hit the regularly on TV’s popular “Santa
trail on a modern day vision quest, their Barbara,” as well as such films as “The
search for enlightenment turns into a Cowboys,” “Beyond the Limit,” TV's
full-throttle road trip into outrageous “All in the Family” and the hit mini-
comedy. series “Centennial.”
* Produced by George Harrison’s & * AMANDA WYSS was featured in such
Denis O’'Brien’'s HandMade Films, the box office hits as “A Nightmare on Elm
creators cf such quality hits as “5 Street” and “Silverado.”
Corners,” “Bellman & True,” “The - FRESH FROM THEATRICAL RELEASE. L
Lonely Passion of Judith Hearne,” and - SRR S e
the critically acclaimed “Mona Lisa.” i g
WITH MUSIC FROM U2 ORDER DUE DATE: mion-Comedy « Color/91 Minutes
§ Aug. 31, 1989 #31068 + $89.95 » VHS/BETA
ROBBIE ROBERTSON, JOHN FOGERTY AND MORE! STREET DATE: - Saggest s prcepar cassete Ry O R/,
Sept. 20, 1989 ©1389 CANNON VICEC CANNON ""w@m
SEE US AT VSDA 1989, BOOTH #2366 OVIDED ===
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ood KaappVideo

SELL-THROUGH

IS OUR SPECIAL INTEREST.

Wood Knapp Viceo brings you the special
videos that oeople want to owr. Our products are
collzctibles, with entertainment value for all ages, in
virtually every home video category. All priced to
move off the shelves.

e

«

= -

the 1788 Surr mizr Olympics: Seoul. Frorm N3C
News, 1987 The Unforgettable Year. Family
Classics bring home Americas favorite

comganion i Lassie: Well ¢f Love and Lassie:

in The Lone Ranger and the Lost City of Gold

and Adventures of the Lone Ranger: Trackers.

captures the spirit of a
generation and showcases the biggest acts
of each decade in the 605 Music Video Album
and 705 Music Video Album. Our Golden Age
of Telzvision collection lives up to its name with riginal
presentations including Bang the Drum Slowly, No Time for
Sergeants and Requiem for a Heavyweight, featuring stars itke Paul

Newman, Andy Griffith and Jack Palance. Film sgg(;g;%rs

)

ood KnappVideo

5900 Wilshire Boulevard
Los Angeles, CA 90036 (213)965-3500

© 1989 Wood Knapp & Co.. Inc.

”OME VIDEO

GOLORFUL KEYNOTER: Ted
Turner, Turner Broadcasting Sys-
tem chairman, who will probably
take more potshots at the net-
works during his keynote speech
at the Video Software Dealers’
Assn. convention Monday (7), is no
stranger to home video. In fact, his
substantial broadcasting empire,
which launched Turner Home En-
tertainment last January with the
release of “A Man For All Sea-
sons,”’ as well as with plans to
gradually reissue the recently ac-
quired 700-title RKO library
(“King Kong,” “Citizen Kane”’),
has its eyes on becoming a sub-
stantial player.

“Our major priority is to be a
force in the rental and sell-through
side of the business and be taken

Turner Seeks Major Home Video Role

seriously,” says Martin Weinstein,
VP sales & marketing, who adds
that THE is drawing on three ma-
jor programming components: the

s 0]
BEAI

by Jim McCullaugh

RKO library, original features
from Turner Network Television,
and NWA Wrestling.

He figures that by the end of the
year the company may have 300-

450 titles issued. ‘‘We're not a
large company, nor do we intend to
get that large. Our motto is ‘lean,
mean, and stay in the green.’

“Distribution is in great shape.
We've got Commtron and recently
added Video Trend. The one large
wholesaler we’re missing is Major
Video, but we hope to have them
soon.” Rack sell-through product
is going through Handleman,
while the company maintains
about a half-dozen direct accounts,
he says.

Among some of the more inter-
esting upcoming product, he says,
will be a restored version of the 40-
year-old classic “Mighty Joe
Young,” which will add a 10-min-
ute tinted fire sequence. Debuting

(Continued on next page)

HALLOWEEN PROMOTIONS

(Continued from page 41)

“The Changeling,” “The Last House
On The Left,” “Godzilla: King Of The
Monsters,” “The Incubus,”” and
“Rawhead Rex” at $19.98.

All of Vestron’s Butcher’s Dozen
II titles are priced at $19.98. They in-
clude “The Unholy,” “Chopping
Mall,” “The Company Of Wolves,”
“Bloodsucking Freaks,” “Crawl-
space,” “The Food Of The Gods,”
“Blood Diner,” “Dead And Buried,”
“The Toxic Avenger,” “Rocktober
Blood,” “Doctor Phibes Rises
Again,” “Evil Dead 2: Dead By
Dawn,” and “The Gate.” National re-
lease date for both Butcher’s Dozens
is Sept. 27; preorder is Sept. 6.

eWarner Home Video is hacking
up to 78% off retail lists for its Cheap
Creeps horror lineup of 20 $19.98-
priced titles. Pre-orders are due Aug.
17; street date is Sept. 6.

Heavy on Stephen King titles, the
collection includes ““Creepshow,”
“Cujo,” “Maximum Overdrive,” “The
Shining,” “Salem’s Lot: The Movie,”
and “A Return To Salem’s Lot.” Oth-
er titles in the promotion include
“Gremlins,” “Twilight Zone: The
Movie,” “It’s Alive,” “It’s Alive

| Again,” “It’s Alive I1L: Island Of The

Alive,”” “The Curse Of Franken-
stein,” “Horror Of Dracula,” “The
Mummy,” “The Exorcist,” “Exorcist
II: The Heretic,” “A Clockwork Or-
ange,” “Little Shop Of Horrors,” “Al-
tered States,” and “Return Of The
Living Dead, Part I1.”

Warner is also marketing Spanish-
subtitled VHS versions of “The Exor-
cist,”” “Gremlins,” “Little Shop Of
Horrors,” ““A Return To Salem’s
Lot,” and “The Shining” at compara-
bly shrunken prices.

FOR THE RECORD

A recent story about Magnum
Entertainment inadvertently re-
ferred to the movie “WitchTrap”
as a sequel to “Witchboard.”
Paragon Arts International
owns the sequel rights to
“Witchboard.” The Kevin S. Ten-
ney-scripted and -directed film
“WitchTrap” is not a sequel to
“Witchboard,” even though Ten-
ney scripted and directed both.

FOR WEEK ENDING AUGUST 12, 1989
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TOP SPECIAL INTEREST
VIDEOCASSETTES.**

-
5 Compiled from a national sample of retail store sales reports.
e) I
g2z 33
21 Al . P
@ | £ |4 TITLE Program Supplier, |
= ~ § Catalog Number 22
HEALTH AND FITNESS ~
*%x NO.1 * & |
1 2 | 135 | CALLANETICS MCA Home Video 80429 24,95
211 |2 w‘;‘;&%’}m’s COMPLETE Warner Home Video 650 | 29.98
3 4 | 41 SUPER CALLANETICS MCA Home Video 80809 I 24.95
4 3|13 iAE:(E)E%NxS’gKL(?lﬁ IrPACT Warner Home Video 070 2998
5 | 6 | 39 Q%TRHKYO%wTH'S FAT-BURNING Fox Hills Video FH1059 19.95
6 | 7 | 23| ANGELALANSBURY: POSITIVE Wood Knapp Video 2995 |
MOVES WK1016 ;
7 9 | 135 | JANE FONDA'S NEW WORKOUT ¢ Warner Home Video 069 29.98
8 | 8 | 29 | RAQUEL:LOSE 10LBS. IN 3 WEEKS HBO Video 9892 19.99
9 | 11 |13 a%TR"KYO%“Q'T"'S ULTIMATEVIDED ¢+ \jige0 8100 14.95
10| 5 | 7| SHRLEVMACLANESINNER  oo0ygeosoro |
11| 12 | 73 | START UP WITH JANE FONDA Warner Home Video 077 I 19.95
|
12 | 10 | 1351 KATHY SMITH'S BODY BASICS JCl Video 8111 i 14.95
13 [ 14 | 135 m;‘REKFO%NTDfS EASYGOING Warner Home Video 058 T 29.98
I Il
5 1
14| 13 121 E:iﬂfgfgémm S WORKOUT Warner Home Video 051 | 29.98
15 | 18 | 113 | 20 MINUTE WORKOUT Vestron Video 1033 | 2995
16 | 17 | 7 | THE 8 WEEK CHOLESTEROL CURE  Twin Tower Video { 29.95
|
17 | 15 | 77 | KATHY SMITH'S STARTING OUT Fox Hills Video FH1027 \ 19.95
18 | 20 | 121 | A WEEK WITH RAQUEL HBO Video 9965 19.99
19 | 16 |17 m;‘,fKFO%NTDA'S EFE 4R Warner Home Video 046 | 2938
= T
20 | NEWD | KATHY SMITH'S PREGNANCY Fox Hills Video MO32223 | 1935

L ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically releasedgrograms. or of at least 25,000 units or $1 million at suggested retail for

nontheatrical titles.

ITA platinum certification for a minimum sale of 250,000 units or a dollar volume

of $18 million at retait for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical tities. Next week: Recreationai Sports and Self Improvement.
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BACKLOT BEAT

(Continued from preceding page)

on home video, both a black-and- |

white and color edition will be made

available at $19.95 each. ' -
Noting that the “colorization up- : ]

roar appears to be dying down,” one |

different wrinkle in THE’s colorized : ® J

editions, he says, is to offer “com- a s .“n.ng

colorized “King Kong" package, for

example, is bright green with or- A e

ange and yellow letters. On the BEGINNING CALLANETICS is the

“black-and-white side of the equa- exciting new program designed to

pletely separate packaging” from
black-and-white counterparts. The

ﬁ'o(’ﬁ'é ctorom o packaging toward capiure an even larger share of the

THE has also pacted with Carl Sa- exercise market. Inresponse to popular ity s
gan Production to distribute the 14 demand, Callan Pinckney has developed Jhz s enfs t
episodes in the “Cosmos” series. In hiihoad I’ health and lyilness id op reVO!Uﬂmed the exerci: = have
addition, THE will have several new an mwour-tong heairh a SANES now ina 30-mij reise wor id,
Turner Network Television original that includes a 30-minute routine for Inwte routine,
ﬁ%a]t]ur;ﬁ, llzlp(fgding Gore Vidal’s | people who have never exercised or are

LY e e trying to get back into a regular routine.

The company will also be offering
a Lucille Ball Signature Collection

featuring 12 of the late comedi- BEGINNING CALLANETICS will

enne’s films, as well as a 50-title . . ‘

RKO Gold Collection and a repro. deliver quick results to your customers,

motion of 44 other RKO classics. | and prepare them for the million-unit

i seller Callanetics and the ITA Platinum
oty certified Super Callanetics.

Krane, discussing his company’s re-
cent acquisition of Virgin Vision
(Billboard, Aug. 5), says he’s pretty
certain the net result will be only
one home video company: “I’'m not
going to run them as separate com-
panies. I’'m still not sure about
whether there will be one label or
two. That’s microplanning. Thus far
we’ve done the macroplanning. The
MCEG management controls the
entity but the senior Virgin Vision
staff will remain. Virgin has built
up a lot of good will and we paid a
lot for it. It will probably be some-
thing like MCEG/Virgin. I hope we
can do that without losing a lot of
people.” Krane adds that Virgin Vi-

sion will move from its Wilshire T
Boulevard headquarters in Los An- 3
geles to MCEG offices in Santa So ge.}ready for the demand. Take £
Hgpic, Salik advantage of the newest installmant of s

MCEG has about seven pictures 9 ' £
in the can right now and is enjoying the program that revolutionized the g
B nurlnbglf O}ftgoodhre}:’ievms lfor “Geg exercise world. And stock up on all three: <
ing It Right,” which will be issue .. . . v
e e e Beginning Callf:nehcs, Callanetics and <

“We will be making about 10 pic- Super Callanetics. 8
tures a year and we’ll be acquiring %
about 20,” he says. “I'm looking at ® . E
30 pictures a year or about three per Exmns!v.e 6 month co.n ?ume' : £
month in the A category. Hopefully advertising and publicity campaign. 3
we'll have a few super A pictures. I ® Posters available. s
believe ‘Boris And Natasha’ [an up- ® Co-op Adverﬁsing Available.

coming MCEG theatrical release]
will be a 250,000-unit seller.” “Choc-
olate War” was an $800,000 picture, %*
he says, and sold 40,000 units. “The 95
combination of Virgin acquisitions

and MCEG-produced product will e

give the company some great clout Suggestad Retail Price
in the home video marketplace,” he
says. Color/80 Mins./Not Rated

Stereo VHS Beta Hifi Videocassette #80892

STREET DATE:
October 5, 1989

CHART FACTS: A lot of video spe-

cialty retailers were not convinced * Contact Your sules

that music video longforms were

coming into their own several represelfl‘ative far

months ago when Michael Jackson,

Bruce Springsteen, and U2 tapes smia| In"mdu:i‘ory

were generating brisk sales (Bill- °

board, Feb. 25). But take a gander Prlce

at the Top Videocassette Sales - -
chart. Ten titles, or 25% of the chart, Executive Producer: Callan Pinckney Director! Diractor of Photography: Michcel Huss Mnr
are music video, including chart-top- Producer/Production Designer: Executive in Charge of Production: Marc L. Bailin HOME VIDEO
pers from Pink Floyd and the Ves- Marjerie Clarke Woolridge for Mickael Huss, Inc.  Still Photography: Stuart Gross { ]

tron Michael Jackson restrospec-
tive. The chart does not merely re-
(Continued on next page) |
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"oms VIDEO |

BACKLOT BEAT

(Continued from preceding page)

flect record/tape combo chains but
is a cross-section of many different
types of stores. Opportunity is still

VIDEO PEOPLE

Video People is a weekly column spotlighting personnel changes and
promotions announced by prerecorded video suppliers, distributors, du-

THE

REPORTER

OFTICE

NO. OF TOTAL

5 o o . . SCRNS WKS GROSS
knocking. plicators, retailers, and hardware manufacturers. Write to Video Peo- |tuis WEEKEND  PERSCRN  IN TO DATE
As we predicted a few weeks ago  ple, Billboard, 1515 Broadway, New York, N.Y. 10036. WEEK® PICTUREV(STUDIO) GROSS ($)  AVG($) REL 52
(Billboard, July 1), the summer box- 1 Turner & Hooch 12,211,042 1,877 — 12,211,042
office onslaught has hiked interest Eric Kessler is promoted to president of HBO Video, New York, succeeding (Buena Vista) 6,506
in earlier titles as the sales chart Curt Viebranz, wha is appointed president and chief operating officer of Time- 2 Lethal Weapon 2 10,401,958 1,830 3 88,845,480
sees renewed activity on “Lethal  Life Books, Europe. Kessler was formerly senior VP, marketing, of HBO Vid- (Warner Bros.) 5,684
Weag(‘)‘n,” .“Raiders Of The Lost eo. At the same time, Bill Polich, former!y sales YP, is .pzl’omqbed to senior 3 Batman 8952993 2201 5 202,867,563
Ark(,) Indiana J gnes And The Tem- sales VP, replacing Jerry Ruttenbur, who is departing to join Nintendo. (Warner Bros.) 4,068
ple Of Doom,” “Star Trek IV,” and 4 Wh Met Sall 7,858,941 827 2 24,157,072
“Ghostbusters.” Movie analysts are  Kohji Kobayashi is named managing director of CBS/Fox Video in Japan. He (Cofu';nzg)ry ey T 9,501 e
now .pr.edlctmg a rqcord-shatbermg, had been general sales manager of Warner Home Video in Tokyo. 5 Friday 13th: Part VIl 6251910 1683 — 6.251310
$2-billion box-office summer as (Paramount) 3,714
“Batman’ just soared above the Don Helgesen is named executive VP of Technicolor Videocassette Inc. - -
$200 million level. (Worldwide), Los Angeles. He had been VP/GM of Technicolor Videocassette § HEneialShnkiiNe Rids 4577804 1481 5 95437383
: . (Buena Vista) 3,091
And just when you thought you of Michigan Inc.
were safe from sequels, look for 7 Licence to Kill 3,410,486 1,508 2 24,275,616
“Eddie & The Cruisers II"” shortly, Robert Tollini, formerly VP of marketing and purchasing, is upped to senior MCALA) £t
as well as a November release of VP/GM of Video Trend, Livonia, Mich. 8 Indiana Jones & Last 2,813,538 1,203 9 177,001,203
“Back To The Future 2.” Next year, Crusade (Paramoun) 2,399
look for “RoboCop 2,”” “Young James Bouras has been retained as special counsel to JVC in connection with 9 Dead Poets Society 2,609,319 993 8 74,665,205
Guns 2, and “Beverly Hills Cop 3.”  the JVC Patent Dept. Enforcement Program, New York. His previous posi- (Buena Vista) 2,628
tions have included VP and director of the Motion Picture Assn. of America. 10 Peter Pan 2329615 1422 2 19,449,584
(Buena Vista re-issue) 1,638
11 Ghostbusters Il 1,948,445 1,342 6 102,139,257
(Columbia) 1,452
12 Weekend at Bernie’s 1,855,657 966 3 21,632,213
(20th Century Fox) 1,921
13 Do the Right Thing 1,514,265 471 3 19,418,306
(Universal) 3215
14 Karate Kid lll 1,201,132 1,119 4 33,291,740
(Columbia) 1,073
15 Shag: The Movie 1,145,001 837 1 4,434,879
(Hemdale) 1,368
16 UHF 914,644 1,2956 1 4,443,328
(Orion) 706
17 Field of Dreams 573,750 450 14 57,589,686
(Universal) 1,275
J 18 Star Trek V: The Final 403,738 338 7 48,851,117
DOﬂ t LOSC Frontier (Pararmount) 1,195
Your “ead | § 19 Babar: The Movie 397,155 510 — 397,155
® (New Line) 779
20 Great Balls of Fire 351,011 470 4 12,704,337
(Orion) 747
Just as we said, 21 See No Evil, Hear No Evil 225148 374 11 45,407,791
(Tri-Star) 374
'‘Don't lose your head 22 Pet Sematary 160,270 237 14 56,592,017
(Paramount) 676
and run amuck with rage” 23 Rain Man 140995 216 32 171,011,462
(MGM/UA) 653
The closing dates are creeping up, 24 Major League 106,692 121 16 49,433,904
(Paramount) 882
so soon we'll need that page. 25 No Holds Barred 104,285 121 8 16001563
(New Line Cinema) 862
26 Scenes From Class 74,763 29 8 1,857,494
Struggle (Cinecomn) 2,578
Get your ads in really fast 27 Beaches 59,514 78 30 56,342,075
(Buena Vista) 763
(screw your head back on!) 28 2nd Animation 49,337 = 49,327
Celebration (Expanded) 9,86
Make that call to Dave or Anne -- 29 Chocolat 42726 18 20 1,945,836
(Orion Classics) 2,374
before your space is gane. 30 The Music Teacher 32,287 6 3 133,100
(Orion Classics) 5,382
31 Women on the Verge 30,788 17 37 6,712,035
(Orion Classics) 1,811
32 Lawrence of Arabia 26,375 15 24 6,574,090
Horror Video a (Colurnbia) 1,758
& 33 Little Ver
. . a 26,196 16 15 1,003,674
A Billboard Spotllght‘ B (int' Film Ex.) 1637
Remember, you have only 5 chances to shock,Batboard's g 34 La !.ectrlce . 26,009 11 13 437,454
prime readership with your advertising mgssage 5 (Orion Classics) 2,365
g 35 Wuthering Heights 22,603 6 16 405,891
(Samuel Goldwyn) 3,767
Regular Issue For Ad Details 36 Murmur of the Heart 21,498 11 24 968,797
Issue Date Ad Closings Contact: (Orion Classics) L
Sept 2 Aug 18 New York Los Angeles 37 %ggg It Right 19,344 ; 6113 & B6E;ReE
SeRted Aug 25 WEvEINEISan e e o] 38 Eata Bowl of Tea 17,066 K 45,092
Sept 16 Sept 1 Advertising Director: 213-859-5313 (Cotumbia) 17,066
Sept 23 Sept 8 Video/Pro 39 Scandal 16,984 33 13 8,325,890
Sept 30 Sept 15 212-536-5275 Y amay I
40 High Hopes 12,867 8 22 1,157,986
(Skouras) 1,608
46 BILLBOARD AUGUST 12, 1989

wwWw americanradiohistorv com



www.americanradiohistory.com

Sony Sprintet:

It gives the
term copycat

awhole
new meaning,

For years, the mass duplication of video-| -,
cassettes required hundreds of duplicators, |
dozéns of workers and foothall fields of
floor space.

Then Sony introduced the Sprinter” High-
Speed Video Duplication System. Using a
revolutionary contact prinfing process,
Sprinter produces tapes of amazingly con- [\
sistent quality. Yet the Sprinter system ties 58§

' up far less space, less energy and less
 manpower than any conventional duplica-
' fion system.
But then, youd expect no less from

- the world’s first high-speed pancake video
' duplicator, brought to you by the world's
Y| leader in video recording. The Sony Sprinter

It's one breakthrough that, try as they might,

- others just can't copy.

« e Sony Duplicatioﬁ Systems SONY.

Sony Corporation of America, Duplication Systems Division, Sony Drive, Park Ridge, NJ 07656, (201) 930-7641. Sony and Sprinter are trademarks of Sony. © 1989 Sony Corporation af America.
y y 9
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CABIN
FEVER

time.

ENTERTAINMENT, INC.

THANKS
TROUBADOR,
THANKS

Ernest Tubb, Ameri-
ca's most beloved
and respected mu-
sic legend. 40 years
on the road and 20
million records later,
his full story is final-
ly told. Includes
Walkin’ the Floor
Over You and Waltz
Across Texas. 62 min,
$19.95 Sugg Retail

\

At lM“uu,\c \
it 1

L
QMa¥. o intry
Couten

......

Now you can give your Country Music fans the entertainment
they’ve been looking for with these unique, one-of-a-kind
videos that any collector will be proud to own.

Your customers will have a front row seat as they listen to these

formers and the people around them.

LYNYRD SKYNYRD
TRIBUTE TOUR

Billboard Magazine
“it's an absolute
must for any fan!”" A
close look at Sky-
nyrd’s Southern
Rock, 10 years after
their tragic plane
crash. This remark-
able 94 minute col-
lectors video is a
memorial for all

$24.95 Sugg. Retail

THE REAL
PATSY CLINE

She was ahead of
her time. Her time
was just too short.
A unique video biog-
raphy revealing the
true story of Patsy's
meteoric rise to star-
dom. Feel the magic
and relive great
songs like: Crazy,
Sweet Dreams, and
I Fall To Pieces.
48 min.
$24.95 Sugg. Retail

WILLIE NELSON

“*Some Enchanted
Evening’ This invi-
tation only concert,
taped at Opryland,
pays tribute to Wiliie’s
“*Stardust” album, 10
years after its release.
Features standards
like — Spanish Eyes,
Twilight Time and But-
termilk Sky, along
with his modern clas-
sics, On The Road
Again and City of New
Orfeans. 90 min., 17
songs in all.
$19.95 Sugg. Retail

CABINGIFEVER

PRESENTS

NASHVILLE GOES
INTERNATIONAL

Charlie Daniels
hosts this country
music adventure;
touring London, the
Bahamas, the Swiss
mountains, and
back to Kansas.
Watch Roy Clark,
Emmylou Harris,
Barbara Mandrell,
The Oak Ridge
Boys, Charlie Rich,
Ronnie Milsap,
Merle Haggard, Mel
Tillis, and more.

HANK WILLIAMS JR.
“Full Access” The
man and his music.
it's like a “Full Ac-
cess’” pass to Hank
Jr’s ranch in Montana
and his home in Ten-
nessee. Plus, you'll
relive the excitement
of the 1989 Double
Eagle Tour. Includes
classics like “Born to
Boogie” and ‘“Family
Tradition.” 90 min.
$24.95" Sugg. Retail

ORDER NOW!
*Available for
shipment 9/1/89

" ."'
e
etiL)

59 min.
$19.95 Sugg. Retail

And every Cabin Fever Video is backed with a Retail Support
Program that will keep your customers coming back for more!

Give us a call today and start profiting from the Music Legends
and all the Award-winning videos from Cabin Fever.

legendary artists perform their classic hits. And there’s more -~
than music with behind-the-scenes looks at these all-star per- THE CABIN ON THE OUTSIDE

MEANS YOU’LL LOVE WHAT’S INSIDE!

(In Connecticut:

1-800-423-3837 205-c6z-0595)

or write: Cabin Fever Entertainment, PO. Box 2650, Greenwich, CT 06836

Stop by and see us at VSDA - Booth #4100

MWW A anradiohistor
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Billboard.
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GRABBING THE STRING ON THE
STILL-RISING HOME VIDEO BALLOON
By JIM McCULLAUGH

“E.T.” and “Cinderella” were |ast year's most sought-after
couple, and though they're definitely a hard act to follow,
“Roger Rabbit” and ‘“Bambi” will prove strong enough a
leading duo to carry a potent fourth quarter.

V8

HOT SUMMER/FALL TITLES KEEP
THE HOME (VIDEO) FIRES BURNING
By JIM McCULLAUGH

Rev up the rental rockets, load the sell-through cannons,
here come the titles that will turn the winter marketplace
into a hotbed of holiday sales.

V12
FEEDING CONSUMERS’ GROWING TASTE
FOR COLLECTIBLES

By KEN JOY

New titles, both catalog and recent, are pushing the bottom
limits of the price barrier in the strongest support for sell-
through by majors and independents to date.

V12
FRESHENING THE CHEESE THAT SPRINGS THE TRAP
By KEN JOY

Slower turn ratios on rentals are squeezing profits for small-
er and midsize stores fighting to compete with superstores
and supermarkets, but rental’s vital signs are still strong—
and sell-through is picking up any slack.

V19
SPECIAL INTEREST CATCHES MAINSTREAM CURRENTS
By CHRIS McGOWAN

Upcoming and recently-released titles clearly demonstrate
the wide range of big and little niches now being addressed
by home-video labels—and more and more high-quality ti-
tles are powered to sail the mainstream.

V26
BACKLOT BEAT '90
By JIM McCULLAUGH

U.S. consumers show no
signs of letting go of an ever-
increasing love affair with the
silver screen, and that bodes
well for home video as the
velvet curtain keeps rising on
hit after hit.

V30
LASERDISK COMES OF AGE AS A HIGH-QUALITY OPTION
By CHRIS McGOWAN

Laserdisk advocates have long touted the medium as the
format of the future, but the pace of laserdisk acceptance
has accelerated dramatically in the last 10 months.

v35

ACCESSORIES PLAY BIGGER ROLE WITH
EDGE-WISE RETAILERS

By KEN JOY

The strength of the accessories market can be seen in the
proliferation of cross-promotions designed to make con-
sumers aware of add-on products that add new life to home
electronics.

21
CDV HARDWARE SALES WILL LIGHT
UP LAGGING SOFTWARE MARKET
By KEN JOY

A combiplayer price-drop should spark greater hardware
sales, spur the software side, and broaden the market for
CDV in a variety of formats.

V46

MADISON AVENUE GAUGES STRENGTH
OF COMMERCIALS ON TAPE

By DON JEFFREY

Home-video advertising continues to gain favor as a cost-
efficient way for companies to reach consumers and a new
way for advertisers to reach potential customers.

V50

PIRACY FLAG STILL FLYING HIGH
BUT VIGILANCE GROWS

By DAVID WYKOFF

Home-video piracy seems easier to spot these days and
harder to prevent, but while video thieves are more active
than ever, so are the efforts the industry is taking to see that
pirates eventually walk the plank.

V52

NEW-FOUND GROWTH CHASES MUSIC VIDEO
INTO THE '90s

By CHRIS McGOWAN

Superstar product opened the doors wider for music video
in ‘89, and music/combo stores are learning to merchan-
dise the surge into a fuli-blown stampede for the '90s.

V54
MUSIC/VIDEO LABELS CRANK UP THE SCREEN BEAT
By CHRIS McGOWAN

Current and new music-video releases will benefit from a
breakthrough year in which the music market made a home
for music video—and labels piped in product that made a
big difference with customers.

VIDEOCASSETTES RECAP CHARTS INDEX

RENTALS . .................... V38
SALES . ...... ... ... .. o oL, V42
KID ... ... . . i V46
HEALTH & FITNESS . .. ... ......... V48
RECREATIONAL SPORTS . ........... V48
SELF IMPROVEMENT ... ........... V48
VIDEODISKS . .. ... ... ... ...... V50
MUSIC ............ ... ...... V58

CREDITS: Special Issue Editors, Ed Ochs & Robyn
Wells; Editorial Assistance, Jim McCullaugh, Home
Entertainment Editor; Editorial by Billboard editors
and writers, except by Chris McGowan and Ken

Joy, Los Angeles-based writers, and David Wykoff,
Boston-based Billboard correspondent; Recap
Charts, Billboard Chart Research Dept.; Design,
Steve Stewart; Cover, Jeff Nisbet.
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Tom Berenger,
Corbin Bernsen
and Charlie
Sheen team in
“Major League”
(Paramount).

G.W. Bailey
and Bubba
Smith lower
the flag in
“Police Acad-
emy 6: City
Under Seige”
(Warner).

Peter Weller and

Richard Crenna head
doomed crew in “Le-
viathan” (MGM/UA).

»
v
.
5
[
o

Leslie Nlelsen' is Lt. i 7/ '

\

L

Frank Drebin in send-
up “Naked Gun"
{(Paramount).

Sam Neill and Meryl
Streep in “A Cry In The ,
Dark” (Warner). :

MOVIE MADNESS:
Hot Summer/Fall
Titles Keep Home
(Video) Fires Burning

There’s no shortage of film fuel for the home video
market in the second half as such titles as “Great
Balls Of Fire,” “Working Girl,” “Rain Man,” “Major Lea-
gue, ""'Pet Sematary," “Lean On Me,” “'Her Alibi,” *Cous-
ins,” “Bill & Ted's Excellent Adventure,” “‘Scandals,”
have all been locked into the late summer/fall release for
the rental side of the business.

Other potentially hot renters include “‘Criminal Law,"
“Jacknife,” “Out Cold,” and “Miss Firecracker.” ,\

On the sell-through side, “The Land Before Time,”
“Who Framed Roger Rabbit,” *“The Wizard Of Oz,” and
Don Ameche and “Gone With The Wind" highlight a prolific array of afford-
friends come home in ably priced movies, including catalog titles that are now
“Cocoon: The Return" as low as $14.95.
(CBS/Fox). The special interest area should be fueled by such ti-
tles as J2's “Champions Forever” as well as HBO's re-
price promotion on its Sports lllustrated series, and oth-

er titles.

While most of the industry’s major titles and cam-
paigns have been previously announced, here’s a capsule
scorecard of just some of the activity the marketplace is
expecting:

Buena Vista Home Video: Walt Disney’s big gun is
“Bambi,” the highest-grossing Disney classic, which will
be released as part of a $60-million fall marketing pro-
gram. Available for a limited time at $26.99, there's a
$3.00 refund offer which effectively reduces the price to
$23.99. Street date is Sept. 28, pre-book is Aug. 29.
Among “Bambi’s" major promotion phases are a pre-
sell, in-store premium offer, a Procter & Gamble Crest
Toothpaste $3 refund offer good between Sept. 28
through Nov. 30; and an M&M/Mars free gift offer run-
ning Nov. 15 through Jan. 31, 1990. Sizable TV and
consumer print ads will support the title.

Other Disney classics being offered for $26.99 are
“Dumbo,” “The Sword In The Stone,” “Alice In Wonder-
(Continued on page V-20)

Bill Murray is
ratings-hungry
TV exec in
“Scrooged”
(Paramount).

Chevy Chase is a
master of dis-
guises in “Fletch

Nick Nolte heads for the jun- Lives” (MCA).

gle in ‘Farewell To The King”
{Orion).
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THE HIGHEST GROSSING ANIMATED
CLASSIC EVER RELEASED ON VIDEO!

Is
Destined
To Be Your
Best-Selling
Classic Ever
With Record-
Breaking
Marketing
Support!

® Three
Multimillion-
Dollar National
Advertising 1’
Campaigns!

® Three Exciting

Consumer Offers!

® Brand New In-Store
Display Concepts!

- ® Seven Months Of
Support For
Continuous Sales! PREBOOK DATE...AUGUST 29

STREET DATE...SEPTEMBER 28

IT'S ALL PART OF A $60 MILLION CAMPAIGN...THE BIGGEST INDUSTRY EVENT EVER!

@Acr%fsnep

HOME VIDEO

G| GENERAL AUDIENCES
All Ages Admitted @

Walt Disney Home Video distributed by Buena Vista Home Video,
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(Continued from page V-6)

“Her Alibi,”” “Cousins,” “Bill &
Ted's Excellent Adventure,” *‘Scan-
dals,” and a few others, and rental
activity should sustain itself at a
high level throughout the Christ-
mas period.

Los Angeles-based analyst Tim
Baskerville says: “We may not have
the excitement that something like
‘E.T’ generated last year but with
this new wave of aggressive pricing
we should have a very strong sea-
son. People are optimistic. The
business seems fat and happy right
now. Distributors seem reasonably
happy and retailers are not more
vocal than they usually are.

“It seems like a bullish time. The
business should be on the same or-
der of magnitude as last year. Of
course, we're not seeing the same |
rate of VCR penetration but pricing |
will drive sales.’

Baskerville also makes note of
the greater degree of video soft-
ware company and consumer
goods manufacturer tie-ins and
cross promotions which bodes well
for the industry.

“Those are win-win deals,” he
says. “Not much cash changes
hands in those arrangements but
everyone comes away with in-
creased promotional benefits. All
those tie-ins will have a very posi-
tive effect. It's not new but it's now

‘The first part of the
year has been
running ahead.
There’s been a nice,
steady uptick im the
market. That means
a buoyant
quarter.’

more commonplace.”

While there has been some re-
cent discussion of the so-called
“rental wall,” Bud O’Shea, head of

MGM/UA Home Video, said at the | MY o T - EXTENSIVE NATIONAL TELEVISION

recent Consumer Electronics | SRl - 4 ADVERTISING APPEARING ON:

Show, that '‘it is my opinion we

should not be concerned. There is e sl 35 y ICKELODEON
nothing happening in the market- 3 @ ﬁge " N

wUSIC TELEVISION

place that isn't following a natural )
course. There continues to be more
encouraging signs that the rental . C THERE WILL BEA NATlONWlDE RADIO
business has not hit a wall. MGM/ o : ' OTION WHICH WILL AIR SPOTS
UA had great success with ‘Moon- e PROM PUS MARKETS.
struck’ shipping 400,000-plus e : Yy : IN 20 OF THE TOP U.o.
units in the U.S. and Canada.” The 3 A
company is also projecting big
numbers on “Rain Man."”

“There may be a wall out there |
but | believe we have not seen it
yet. The wall is a lot self-inflicted.
Most anything really promoted and
well-marketed will break through.”

Discussing other industry issues
and concerns, O'Shea also ob-
serves that home video suppliers
are “not dealing with a single way
of doing business within the home
video industry today as was in the
past. We have two distinct busi-

(Continued on opposite page)
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- History is about to be rewritten
" by two guys who can'’t spell.

EXCELLEN
)édvenmre

NELSON ENTERTAINMENT PRESENTS AN INTERSCOPE COMMUNIGATIONS PRODUCTION *~=<:SOISSON/MURPHEY PRODUCTIONS
“BILL & TED'S EXCELLENT ADVENTURE™ KEANU REEVES ALEX WINTER GEORGE CARLIN '
verss; DAVID NEWMAN .2z TIMOTHY SUHRSTEDT = STEPHEN DEUTSCH zz TED FIELD...ROBERT W. CORT
**;; CHRIS MATHESON & ED SOLONON = SCOIT KROOPF, MICHAEL . MURPHEY, JOEL SOISSON * STEPHEN HEREK

PG | PARENTAL GUIDA—NCE_SLGGESTED @3] [ SOUNDTRACK 2LBUM AVAILABLE ON A & M RECORDS, CASSETTES & co!;icfﬂscs. | &

{ SOME WATEMAL MAY NOY BE SUITABLE FORCHILDREN| ®  PANAVISION ™ Prints By DeLuxe” e ses wrison e 1 aut wawtsaisiama

DO{s==ese ] An ORI. OH ;ICTURES Release
ORDER CUT-OFF DATE: AUGUST 15th
STREET DATE AUGUST 31st

Artwork and Design: ¢ 1989 Nedlson Entertainment [nc,” AlERights Reservad.

Contact your authorized ORION®

Orion distributor. HOME VIDEO

A Billboard Spotlioht
ANVWW A ericanraalo or
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| (Continued from opposite page)

nesses operating under the banner
of home video. Two separate disci-
plines, requiring two ditferent ap-
proaches to the market.”

One, he observes is a well-devel-
oped distribution system that deliv-
ers, for the most part, recent theat-
rical releases to a network of video
outlets engaged in the rental of mo-
tion pictures.

“This is the primary business
that has fueled the explosive
growth during the decade of the
1980s.” The other business, of
course, is sell-through.

|  He estimates that there are

| about 30,000 full-line retail stores
in the U.S. today, a number which
“will not change dramatically in the
coming year but the configuration
of the retail stores as we know
them will.”

He predicts “more and more of
the ‘superstores’ which will handle
several thousand titles as well as in

i many instances compact disks and
laserdisks. “l also believe that the
emergence of the sale-only stores
which are now starting to surface in
various parts of the U.S. will contin-
ue but at a careful rate,” he says.

With respect to rental title distri-
bution, O’Shea says the current
distribution network functions well
but “if you had to raise a red flag or
two, | would say problems arising
from price and resulting dimin-
ished profitability for the distribu-
tor creates strains on B and C ti-
tles. The current distribution sales
force simply does not have enough
time to present B and C titles effec-
tively. Unfortunately, | don't see
this situation getting any better due
to the heavy load of product being
released each month.

“There has been much specula-
tion and a tremendous amount
written about the current distribu-
tion base and how respective man-
ufacturers choose to service their
product through our distribution
channel. It is common knowledge
that several studios have cut back
anywhere from 10 to 12 primary
distributors while the other studios
continue to use anywhere from 14
to 16. | think for this coming year
this will stay pretty much as it is al-
though it's obviously a decision
made by each manufacturer as to
how they feel it best fits their busi-
ness plan,” he says.

James Woods and Robert
Downey, Jr. are maverick
lawyers in “True Believer”
(RCA/Columbia).
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SELL-THROUGH: Feeding
Consumers’ Growing
Taste for Collectibles

By KEN JOY

New home video releases—both catalog and new ti-
tles— scheduled tor release this fall are pushing the
bottom limits of the price barrier in the strongest show of
support for seli-through by majors and independents to
date. Led by Paramount Home Video and HBO Home
Video, major theatrical features that have been staple
catalog items will now hit retailer shelves at an all-time
low of $15. Paramount was first on the streets recently
with a promotion called Sweet 15—a package of two new
and 13 catalog titles all priced at $14.95.

The previously unreleased titles are Humphrey Bo-
gart’'s “The Desperate Hours,” and Charlton Heston's
“Will Penny.” Catalog titles include “‘Star Trek |, i, 1li and
IV'"" Eddie Murphy's ““Beverly Hills Cop,"” “Trading
Piaces” and 48 Hours,"” as weli as “Shane,” *The Shoot-
ist,” “Flashdance,” “Witness,” “Airplane,” and “Foot-
loose.

HBO bows Halloween titles starting Aug. 14 with 10
titles in the horror genre priced at $14.99 including
“The Evil Dead" and “Dawn Of The Dead.” HBO plans to
fill the Christmas pipeline with 10 major catalog tities at

(Continued on page V-42)

A classic crew takes to
video road in “I Love
Lucy” (CBS/Fox).

Freddy Krueger adds person-
ality to *Nightmzre On Elm
Street” series (Media)

John Belushi and Jane Curtain
update news forever on “Sat- £ WRELRA
urday Night Live” (Warner). _ -—w

(ENDUP="=E

Dustin Hoffman
gets aleg'up on
his education.jin
“The Graduate”
(Nelson).

Mandy Patinkin sticks it
to Christopher Guest in

Richard Vuu is
young ruler of
China in “The

Last Emperor”
(Nelson).

Danny DeVito shows
mock concern for
Anne Ramsey in
“Throw Momma From
The Train” (Orion)..

Whoopi Gold-
berg searches
for ray of
hope in “The
Color Purple”
(Warner).

“The Princess Bride”
(Nelson).

Tina Turner and Mel Gib-

son do battle in “Mad
Max Beyond Thunder-
dome” (Warner):

The rental of videocassettes is still a strong business
for the small (under 2,000 units), medium (2,000-
4,999 units) and superstore (5,000-plus units) as the
fall season approaches, but an all-time low average rental
rate could mean a profit squeeze for the small and mid-
size store. According to a survey by Paul Kagan and As-
sociates, the average rental price for “A" titles during the
first quarter of 1989 was $2.41—a 6.6% drop from
same period last year.

The downward turn in rental rates is attributed to the
small to mid-size stores attempts at luring rental custom-
ers away from superstores and supermarkets. “There's a
real danger in taking your rental prices down to match
the superstore,” says Bob Prater of Bob's House of Video
in Bakersfield, Calif. “We can't compete on slimmer mar-
gins because we don't do the volume they [the super-
stores] do. But we can compete with better service, and

RENTAL: Freshening the Cheese That Springs the ‘Trap’

I've found customers wiliing to pay a higher rental rate if the
product and service justify it.”

“VCR owners are apparently not put aff by price,” says
Bart Story, a market research analyst. “Our most recent
survey showed that only 2% of VCR owners who had not
rented a prerecorded videocassette in the past six months
was deterred by price,’”” he says, adding that superstores
with rentat prices as much as 29 cents higher than small
stores realized a monthly rental revenue per copy of $5.70,
roughly twice that of the smaller store who realizes around
$2.98 per title, per month.

The number of rental turns (rental turns divided by rental
inventcry) is also down, according to Story. “‘Overall, all
classes of stores are experiencing lower turn rates which we
attribute to a maturing VCR market where the consumer
gradually slows his rental habit once the novelty has worn

(Continued on page V-38)
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The "“Mick” remi-
nisces in “Mickey
‘Mantle: The Ameri-
can Dream Comes
To Life™ (Fox Hills).

Dick Van _ _ \Q_\ Y04
Patten and p ; A
: Bruce Jen- . Lana b . 1V g s /
Tim Conway ’ ner lower £ - y
as Derk Dorf - the net in E
catches light- : “Dirty Ten-

\ ning with all- X nis” (MCA).
pro Sam "
Sneadin
“Dorf's Golf
Bible™ (J2).

_ 4

Larry “Bud”

SPECIAL INTEREST:

“The Couch Po-~ ¥ Shirley

tato Workout” ). MacLaine Catching Mainstream

(MCA). .. opens minds

kel | Currents With a
Laine's Inner

Workout” Surprising, Ever-Widening
Variety of Titles

By CHRIS McGOWAN

Whether you want to watch Hall-of-Famer Mickey
Mantle slug home runs, listen to nonagenarian
George Burns sling one-liners or venture into outer space
with America’s astronauts, the still-growing special-inter-
est video market has room for mainstream and specialty
. programming alike. Indeed, we have titles available to us
Detroit wins in now that cater both to the “niche” and the “sub-niche.”
set of “George “Motor: City Consumers are ready to buy videos when their curios-
Burns—His Wit " . . Madness: 1989 ity is stlmulateq b){ special d|splays.or once they discover
And” Wisdom" . - B, ' L\ NBA World that thelr. favorite interests are available on tape. A good
(VidAmerica). ;e I : =3 Championship example is Mystic Fire Video's release of the six-part se-
Video” ries “Joseph Campbell And The Power Of Myth,” which
{CBS/Fox). bowed at the end of '88 and captured the American Vid-
: 20 Conference award that year in the religion and philos-
ophy category. Esoteric product? Indeed. Yet 100,000
total units of the series have been sold to date and sales
are still strong. High-quality releases that satisfy a partic-
ular interest group can definitely live long and prosper, to
paraphrase Spock of “‘Star Trek.”

And titles such as HBO's “The Sports lllustrated 25th
Anniversary Swimsuit Video,” J2's "“Dorf On Golf" and
Vestron’s *‘Shirley MacLaine's Inner Workout” have
shown the sales potential of well-marketed fare directed
more to the mainstream.

The following is a look at some upcoming and recently
released titles that demonstrate the wide variety of big
(Continued on page V-48)

Three old cards on

Pre- & post-natal
exercises help
shape mom in
“Kathy Smith’s
Pregnancy Work-
out” (Fox Hills).

- Arnie’s Army rides
again in “Arnold
Palmer: Play Great
Golf” Vols. 3 & 4
(Vestron).

: ’ i Explore the brainscape-in
s § - = . National Geographic's

= e : - . “Mysteries Of Mankind”

(Vestron).
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After the
triumphs

of Enita

and Cats,
Andrew tloyd
Wehber brings
Phantom

to Broadway

Magician
0f the

Musical

Sigourney Weaver and
She-Monster in ALIENS

i
Sian Clenn Chtse it Michad Doudas
e agtaiag e g IR

The Thriller

show!

On stage: Steve Martin and
Superman. Fatal Attraction and The
Phantom of the Opera. Cover after
cover, week after week, TIME
offers the liveliest coverage of the
lively arts. With Richard Corliss and
Richard Schickel on Cinema, Jay
Cocks and Michael Walsh on Music,
William A. Henry on Theater.

Behind the scenes, TIME probes
the technology that’s revolutionizing
the way entertainment is recorded
and enjoyed, as Richard Zoglin
reports on digital audio tape, high-
definition television, and CD video.

On with the show! TIME opens
Mondays in minds near you.

with the

Rock’s Renalssanc&Man
s

C ser,
Lyri

i
Guitarist, 1
Film Director,
Writer, l
Actor,

Video Artist,
Designer,
Photographer, '

David Byrne

TiM
PLATOON

Viet Nam As it Really Was

HOT FALL

(Continued from page V-8)

land,” “Three Caballeros,” “Mary
Poppins,” and ‘‘Bedknobs And
Broomsticks.”

in addition, there are three new
“Adventures Of Winnie-The-Pooh”
at $14.95 including “The Great
Honey Pot Robbery,” “Newfound
Friends,” and “The Wishing Bear.”
Three new ‘“Rescue Rangers’ at
$14.95 include “Crime Bu<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>