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Doctorow Prescrihes Racking

For Video Sp_e

BY EARL PAIGE

PHOENIX Recognizing the in-
roads rackjobbers are making in
video specialty stores, Eric Doc-
torow, VP/GM for Paramount
Home Video, publicly stated that
the racking of video product in
those outlets provides a further op-
portunity to expand the sell-
through market for prerecorded
video.

In an address to the annual rack-
jobbers’ meeting of the National
Assn. of Recording Merchandisers,
which took place here Oct. 21-23,
Doctorow also suggested that they
begin racking CDs and computer
software in video stores.

“I believe your [rackjobbing] or-
ganizations are very well positioned

Domino’s Theory:
Delivering Pizza
With Vid Promo

BY JIM McCULLAUGH

LOS ANGELES Domino’s—the piz-
za delivery giant with more than
5,000 U.S. outlets boasting average
daily deliveries of some 800,000
pies—is serving up a test of a unique
home video sell-through program.

Starting next February, consum-
ers receiving pizzas from up to 1,000
test market stores nationally will also
get a box-topping Domino’s Home
Video Catalog.

The catalog will contain a broad
sampling of 30 sports, special-inter-
est, and theatrical titles priced be-
tween $10-$30. Nintendo games will
also be offered. Consumers can ob-
tain titles by calling a toll-free num-

(Continued on page 83)

cialty Stores

to take advantage of two very real
opportunities,” he said. “The first is
racking video stores with videocas-
settes. The second is racking them
with computer software and CD.
Neither of these ideas is new, of
course, but the time may be right to
implement them both.”

(Continued on page 91)

Regional Tour Bookers May Join Forces

National Deals Alarm Promoters

BY THOM DUFFY

NEW YORK In the wake of the
Rolling Stones’ big-money deal with a
national promoter for their “Steel
Wheels” tour, some of the nation’s
leading concert promoters are brac-
ing for changes in the way major
tours are booked—changes they say

could affect every level of the concert
business.

They state that the lure of big tour
guarantees—and the increasing
availability of corporate sponsorships
to back those bids—could lead other
top acts to seek deals with a single
national promoter, as the Rolling
Stones did with Concert Productions

When College Outlets Play The Hits

BY SEAN ROSS

NEW YORK It is the other world of
college radic.

The college radio that plays Ma-
donna, Milli Vanilli, Aerosmith, and
Cher, instead of Toad The Wet
Sprocket, the Ocear Blue, the Meat

“I listen to this record every rﬁorning, I'm jeabbus of Caetano's
lyrics. This is the music and poetry of the future. Beausifu . Sed.
Heart-wrenching. Contemporary. Angry. Pretty. Ugly.

What popuiar music should/could/is be.”
CAETANO VELOSC, “ESTRANGEIRO"”,
on Elektra Musician {60698)

o Classical radio boosters praise
format’s health ... see page 12.

Puppets, and The The. The college ra-
dio that is just getting around to play-
ing the Smithereens. The college ra-
dio where students have their sights

ADVERTISEMENTS

Davad &yrne

set more on careers in mainstream
radio than on exposing their market
to zlternative music.

Record promotion people don’t
much like them. Broadcasters at al-
ternative college stations frequently
ridicule them. Very little is written

(Continued on page 13)

LOVELINES: CLASSIC CARPENTERS Celebrating the 20th
anniversary of Carpenters’ signing with A&M Records, Lovelines
is an album of previously urveleased Carperters songs, including
ceptivating work from Karer Carpenter’'s >hil Ramone-produced

scolo album. Featuring “If { ad You.” Cn A&M Records,
Compact Discs and BASF Ghrome Tape. [SP 3931]

International of Toronto.

Opinions differ on how many acts
might strike such deals in the near
future. For the moment, even such
top concert draws as Paul McCart-
ney, who will tour the U.S. this win-
ter, continue to follow the traditional
path from booking agencies to local
or regional promoters.

But top promoters increasingly say
they are preparing to compete on a
national basis, when necessary, to
get top bookings.

“I believe in the system the way it
is, in the agent system,” says Louis
Messina of Pace Concerts, “but I'm
not going to let the parade pass me
by.))

Leading promoters have discussed
forming partnerships to pursue na-

(Continued on page 90)

NARM Indie Unit
Agrees To Back
Self-Stickering

BY BRUCE HARING

PHOENIX The Independent Action
Committee of the National Assn. of
Recording Merchandisers has agreed
to support the voluntary stickering of
albums containing explicit lyrics. The
step marks the first time independent
labels have jointly agreed to adhere
to any industrywide move toward
standardization of stickering.
Proclaiming that a voluntary solu-
tion to the stickering of albums with
explicit lyrics and artwork was pref-
erable to government-imposed rules,
the labels—many of them already
stickering product—will follow any
standards set by the Recording In-
dustry Assn. of America’s committee
(Continued on page 93)
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Soul Il Soul isthe revolution. In music, in clothing, in cul-
ture and conscience —giving voice and power to a generation.
Jazzie B is Soul Il Soul. A virtual groove factory —equipped
with guest vocalists and musicians, fashion shows and the
Reggae Philharmonic Orchestra. Soul Il Soul is here. Keep

On Movin' is the fastest-selling album in the history of Virgin

Records. The’90’s have arrived just in time for the revolution.

A happy face, a thumping bass, for a loving race
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Keep On Movin' has been in the Black LP Top Five for thirteen weeks.

In the Pop Top Twenty for eleven weeks.

The single “Keep On Movin'" is platinum and the follow-up “Back To Lite"

is nearing platinum status.

© 1989 Virgin Records America, Inc

Keep On Movin' has sold over 1.5 million copies in the U.S. and over 1 million copies internationally.

V/r /. Produced by Jazzie B and Nellee Hooper for Silent Productions Ltd.

Management: Don Taylor and Keith Bourton. Business Management: D'LOM Professional Management, Inc.
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DEBATING THE CENSORSHIP ISSUE

To censor or not to censor? That is the question that has ignited debate
in the music and video industries of late—and on Billboard’s Commen-
tary page this week. Do warning labels protect society? Or are they part
of a growing threat to free speech in America? Two opinions. Page 11

‘ONE TO ONE’ WITH BILLY JOEL

The talent forecast calls for an approaching '‘Storm Front,” likely to
reign on radio and stereos. Billboard talent editor Thom Duffy recently
sat down with rock veteran Billy Joel to discuss that album—Joel’s first
studio output in three years—his new band, and his thoughts on man-
agement, touring, and the future. Page 35

HOME VIDEO VIEWS AND NEWS

Coverage of the recent Paul Kagan seminar in New York continues this
week with stories on the shifting demographics and rental habits of VCR
households (page 56) and the build-or-buy retail expansion question
(page 63). Home video editor Paul Sweeting reports.

DISCTRONICS PUMPS UP THE VOLUME

Already the self-proclaimed world’s-largest independent manufacturer
of CDs, Disctronics is embarking on a major expansion that will almost
double its capacity. Nigel Hunter has the story from London. Page 70
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Milgrim Takes The Helm At Gapitol
New Prez Pegs Breaking Acts As Priority

BY DAVE DIMARTINO

LOS ANGELES Capitol-EMI Music
Ine. confirmed the appointment of
Hale Milgrim as the new president of
Capitol Records Oct. 24, ending spec-
ulation about who would take over
the slot vacated by David Berman in
late September.

Milgrim, whose appointment had
been heavily rumored for weeks (Bill-
board, Oct. 28), was previously senior

VP of marketing and creative ser-
vices at Elektra Entertainment. His
move to Capitol ends a lengthy stay
at the WEA-related labels: Milgrim
served as VP of creative services at
Elektra from 1984-1987, was director
of merchandising at Warner Bros.
“rom 1977-1984, and was a marketing
coordinator for WEA in San Francis-
co from 1973-1977.

Milgrim is thus once again joining
forces with Joe Smith, president and

BY NIGEL HUNTER

LONDON Bhaskar Menon,
chairman of EMI Music World-
wide, was unanimously elected
president of IFPI, the global
trade group, at a meeting in Mex-
ico City last week. He succeeds
the late Nesuli Ertegun.
Ertegun was president of [FPI
from 1979-82 and from 1985 until
his death July 15 in New York
(Billboard, Ju.y 29). Shortly be-
fore, Ertegun had been elected
for an unprecedented second con-
secutive term as president.
Menon assumes the mantle of
the IFPI presidency at a critical
time in the music industry’s for-
tunes. The recent DAT agree-

Menon To Head IFPI,
Succeeding N. Ertegun

ment, struck by the federation
and the Recording Industry
Assn. of America—representing
the musie business—with 12 Jap-
anese and three European con-
sumer electronics companies
{Billboard, Aug. 5), has proven
unpopular in some sectors of the
music industry. And there are
other international headaches in
the pipeline posed by rapid tech-
nological developments and the
approaching common market in
Europe.
Menon, who has long served as
a director on the boards of IFPI
and the Recording Industry
Assn. of Ameriea, joined EMI in
London in 1956 as a management
(Continued on page 85)

CEO of Capitol-EMI Music Inc., who |
in the past headed up both the Elek-
tra and Warner, Bros. labels.

Slated to officially begin work at
Capitol on Wednesday (1), Milgrim
says his first priority will be to “meet
and greet all of the people here at the
company. | want them to realize that
I'm a people-oriented person, and
that I want to create an environment
here where they’re going to feel moti-
vated and creative.”

Milgrim says he deeply wants com-
munication lines opened up between
all branches of the company—from
artist managers, label employees,
and artists themselves. “This is a new
beginning for me,” he says. “And
this company has got to break some
new acts. The first priority is going to
be to get together with all the people
here and discuss exactly how we're
going to do that.”

Several in the industry have noted
that Capitol could very much use a
supply of hot new artists; the label’s
most recent successes have largely
come from established artists, such
as the Doobie Brothers, Bonnie Raitt,
Paul McCartney, Tina Turner, Donny
Osmond, and Queen.

“I didn’t see a lot of new acts bro-
ken time and time again here,” Mil-
grim acknowledges, ‘““and to me
that’s the lifeblood of any record
company. Obviously, what they do
with Tina Turner and McCartney and
a number of other acts is phenome-
nal, time and time again. But what [
think we need to do now is really
break some of these new acts, like

(Continued on page 90)

MTV’s Freston To Address Concurrent Music Vid Confab

Betsy Wood Knapp To Keynote AVG Meet

LOS ANGELES Betsy Wood
Knapp, president and CEO of Wood
Knapp Video, will be the keynote
speaker at the American Video Con-
ference at the Bel Age Hotel here.
She will make her remarks at 10 a.m.
on Nov. 16, the opening day of the
two-day conference.

The AVC, a conclave of seminars
and awards for professionals in the
made-for-video field, is hosted annu-
ally by the American Film Institute,
Billboard, and "he Hollywood Re-
porter.

The conferencz runs concurrently
with the 11th annual Billboard Video
Music Conference and Awards. MTV
chief executive Tom Freston is set to
keynote the Mus:c Video Conference.

The joint conference will feature
seminars devoted to various aspects
of the made-for-video field, as well as
the music video area.

A joint awards ceremony honoring
the best in both special-interest video
and music video will be held at the
new Directors Guild Of America
building here on Friday night, Nov.
17.

Wood Knapp founded Wood
Knapp & Co. in 1986 to focus on the
sell-through home video business.
The company has two divisions:
Wood Knapp Video is the marketing
and distribution label, while Wood
Knapp Productions is the producer of
original programming.

Among tapes the company has in-
troduced to the made-for-video mar-
ket are “Angela Lansbury’s Positive
Moves,” “VH-1's Music Of The 60’s,”

“VH-1’s Music Of The 70’s,” and the
“Too Busy To Cook?” series pro-
duced under license from Bon Appe-
tit magazine,

The company has also marketed a
series of tapes of the 1988 Summer
Olympics and has licensed classic
movie titles under license from Unit-
ed Artists.

Wood Knapp was previously senior
VP of Knapp Communications Corp.,

publishers of Architectural Digest,
Bon Appetit, Home, KCET Magazine,
and books from The Knapp Press.
As creator of Knapp Communica-
tions’ electronic media division, she
managed the company’s involvement
in a 13-part series for public televi-
sion, “New York’s Master Chefs.”
For further information about the
conference and the awards gala, call
212-536-5088 or 800-950-1018.

NEW YORK Warner Home Video
last week confirmed the possibility
that distributors, as well as racked
and direct accounts, will not receive
their entire orders for “Batman” on
street date. -

Warner has informed dxstmbu-
tors that orders ‘will be cut by 10%-
15%, according to distributor
sources. However, those distribu-
tors say, since Warner offered 20%
returns on the title, most distribu-
tors padded their orders by that
amount, so a cut of 15% would not
be a catastrophe.

“This is not another ‘E.T.,” ” one
distributor says. “Warner has told
us that anything that was pre-or-
dered by the [Oct. 12] cutoff date

will be shipped. In fact, we may

Wamer Gllps Wings 0n
‘Batman’ Video Ortders

" tors the product within two and a
. half weeks of street date.”” - %

- by Dec. 13.

even get product we ordered up
through the 19th. So our -accounts
should not get caught short on any!
pre-orders they've taken from ¢
tomers

“There will be more than- suffi-|
cient product out on street date,” a
Warner spokesman said. “If therej
are any deferred shipments, we are
doing our very best to get distribu-

Distributors say they have been
told to expect deferred shipmentsg

The Warner spokesman declined
to confirm or deny reports that in
the .crush for duplication capacity’;
Warner moved some of the work on~
“Batman” offshore.
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NARAS Forms Archive Committee

Says Preserving Masters Is Priority

BY SUSAN NUNZIATA

NEW YORK Less than 2% of the
existing masters in recording ar-
chives have been restored and reis-
sued for CD, according to well-in-
formed industry sources. The remain-

NEW YORK Beginning this
week, the Hot Rap Singles chart
will run weekly in Billboard. The
sales-only chart has run biweekly
since its debut in the March 11 is-
sue. The increased frequency of
this chart signals Biliboard’s con-
tinued expansion of music cover-
age and acknowledgment of the
explosive growth of rap music.

» The chart, which appears in the
black music section (see page 28),
will continue to list the top 30
best-selling 12-inch rap singles.
The chart also tracks the availabil-
ity of cassette singles, CD singles,
and videoclips for each title. Posi-
tions are determined by reports
from a panel of approximately 70
retail outlets and one-stops.

“It has always been our desire
to have the chart run weekly,”
says Terri Rossi, Billboard senior
chart manager, black, jazz, and
rap. She says the increased fre-
quency will “provide a constant
base” of information on rap sales.

Rossi adds that Lee Bailey
Communications, a national radio
syndicator, has been licensed to
use the chart as the basis of its
weekly 90-minute rap countdown
show, “Hip-Hop Countdown And
Report,” currently heard on 60
stations across the country.

der are in various degrees of aging in
vaults, libraries, and back rooms.

Historical recordings are rolling to-
ward extinction, say observers, as
the industry keeps the issue of archi-
val preservation on the back burner.

A new generation of executives at
some record labels are placing ar-
chives higher on their priority lists,
but an industrywide preservation ef-
fort has been lacking. In light of this,
NARAS, the recording academy, has
formed a National Archival Commit-
tee.

Chaired by Bill Ivey of the Country
Music Foundation and producer Or-
rin Keepnews, president of Land-
mark Records, NAC held its first
meeting on Oct. 20 during the Audio

Engineering Society convention here.

NAC plans to create a directory of
masters and master parts located at
label facilities, studios, and indepen-
dent producers, recommend a stor-
age medium, and prepare archival
preservation guidelines.

A recent NARAS president’s advi-
sory council meeting gained support
for NAC from record label heads, all
of whom pledged to appoint a liaison
to work with NAC, says NARAS
president Mike Greene.

PolyGram, Warner Bros., and Cap-
itol are considered by remastering
engineers to be among the best archi-
vists, keeping sophisticated documen-
tation and climate-controlled facilities

(Continued on page 90)

Wing’s Ed Eckstine Named
PolyGram’s New A&R Chief

BY KEN TERRY

NEW YORK Diversification of the
PolyGram roster is the main goal of
Ed Eckstine, the label’s newly ap-
pointed executive VP, talent and cre-
ative affairs. Eckstine will continue
to run PolyGram’s highly successful
Wing label; previously senior VP/
GM of Wing, he now carries the title
of GM.

Eckstine takes the A&R reins from
Dick Wingate, who recently left his
PolyGram post of senior VP of A&R
(Billboard, Oct. 21).

While admitting that his back-
ground has been more in black and
pop music than in hard rock, Eckstine
denies that he plans to shift Poly-
Gram’s A&R emphasis away from its
heavy-metal core. “I don’t see it shift-
ing so much as broadening. In the
early ’80s, PolyGram had a signifi-
cant presence in R&B as well as the
rock area. For whatever reason, that
changed, and PolyGram became
known more as a rock label. I'm look-

ing to broaden our roster and our
portfolio in terms of the R&B, alter-
native [rock], and pop areas.

“Diversification is the keynote, but
by no means is it going to be at the
expense of our hard rock base. We're
proud to be the No. 1 hard rock rec-
ord company.”

Eckstine, who is currently based in
Los Angeles, says he will split his
time between the two coasts. Start-
ing early next year, he will focus his
attention on New York, where Poly-
Gram’s U.S. operation is headquar-
tered. But once he gets the A&R op-
eration in gear, he says, he will spend
more time in L.A.

“I'm an L.A. kid, born and raised
here, and I like it here,” he notes.

He does not expect it will be neces-
sary to bring in someone else to help
supervise Wing’s 13-person staff
while he takes up his new tasks at Po-
lyGram. “I don’t see it being that big
a problem,” he says, “largely because
I’d made all my roster decisions for

(Continued on page 83)

Will WG/ Battle Sony In Record Glub Biz?

A Label Is Born. Doug D'Arcy, second from left, enters into worldwide
agreement with BMG for the formation of a new record label. D’Arcy, former
president of Chrysalis International, will become the managing director of the
new label, as yet unnamed. Pictured, from left, are Rudi Gassner, president and
CEO, BMG Music International; D'Arcy; Michael Dornemann, co-chairman,
president and CEO, Bertelsmann Music Group; Bob Buziak, president, RCA
Records U.S.; and Alan Kress, VP, international legal and business affairs, BMG
Music International.

EXEGUTIVE TURNTABLE

BY DAVE DIMARTINO

TUCSON, Ariz. With the ongoing legal battle between
Warner Communications Inc. and Sony Corp. over the
Guber-Peters Entertainment Co. already the subject of
much industry discussion, a top Warner executive has po-
tentially added more fuel to the fire by suggesting yet
another conflict between the corporate giants.

Noting that the current mail-order record club owned
by Sony’s CBS Records unit is the world’s largest, and

WCI Music Group
Posts Record Profits

NEW YORK Third-quarter operating income for
the music group of Warner Communications Inc.
jumped 13% to a record $87.8 million. For the nine
months ended Sept. 30, operating profits soared 36%
to a record $302.1 million.

Revenues of the WCI Music Group for the third
quarter climbed 25% to $604.6 million from $483.4
million for the prior-year period. Sales rose 30% to
$1.83 billion for the year’s first nine months from
$1.414 billion the previous year.

Among the chief contributors to the upturn in

(Continued on page 93)

that WCI's WEA record labels now dominate the U.S.
marketplace, Geoffrey Holmes, senior VP of Time
Warner Inc., told a gathering of entertainment execu-
tives that WCI might pull its product from CBS at con-
tract-renewal time and start its own record club.

Holmes’ comments came at the third annual Media &
Entertainment Conference, sponsored by Bear, Stearns
& Co. and held here Oct. 18-21. Major topics of discussion
at the gathering included foreign investment in U.S.-
based entertainment concerns and mounting interest in
the acquisition of software and programming by broad-
casters, syndicators, and hardware manufacturers.

Analysts at the high-level. meet—which featured a se-
ries of panels and speakers of which an estimated 80% of
the participants were either company CEOs or presi-
dents—gave an overall thumbs-up to current investment
opportunities in the entertainment industry and largely
encouraged corporate growth via acquisition and merg-
er.
One of the special benefits of such mergers was
spelled out surprisingly directly by Holmes at that newly
formed company’s Oct. 20 presentation.

Specifically, Holmes said that when Warner renegoti-
ates its record club contract with CBS later this year, if
financial terms don’t meet with Time Warner’s approval,
“maybe we'll start our own club” via Time-Life Books’
mailing list—which, he added, now comprises more than
5 million names of potential customers.

“Maybe I can tell you,” Holmes said, referring to that
and other benefits of the Time Warner merger, “that the

(Continued on page 83)

RECORD COMPANIES. Capitol Records names Hale Milgrim president. He was
senior VP of marketing at Elektra Entertainment (see story, page 5). Capi-
tol also makes the following appointments: Simon Potts, senior VP of
A&R; George Nunes, national director of sales; Les Silver, regional mar-
keting director, West Coast; and Laura Giarratano, regional marketing di-
rector, East Coast. They were, respectively, senior VP of A&R worldwide;
sales manager for the label in Chicago; West Coast marketing director at
Arista Records; and manager of field sales at Arista Records.

MILGRIM

vkl

ECKSTINE

Vic Baretta is appointed president of manufacturing at Capitol-EMI Mu-
sic in Los Angeles. He was president of Sonopress-U.S.A.

Ed Eckstine is named executive VP of talent and creative affairs for Po-
lyGram Records and GM of Wing Records in Los Angeles. He was senior
VP and GM for Wing Records (see story, this page).

MCA Music Entertainment Group in Los Angeles has promoted Zach
Horowitz to executive VP from senior VP, business and legal affairs. MCA
Records has upped Maria Kleinman to director of publicity, West Coast,
from manager of West Coast publicity.

Karen Sherlock is promoted to VP of international at Motown Records.
She was director of international for the label.

‘x‘ w§; b
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BITHER

EDELSTEIN ALMROTH

Elektra Entertainment in New York names David L. Bither VP of mar-
keting, and Marcia Edelstein VP of creative services. They were, respec-
tively, VP of international and director of creative services for the label.

CBS Records Operations (U.S.) names William M. Almroth senior VP of
manvfacturing. He was VP of manufacturing for the company.

Vivian Piazza is appointed to VP of media relations at Epic Records in
New York. She was East Coast director of media and artist relations at
Capitol Records.

Marggi Vangeli is appointed director, international, at Atco Records in
New York. She was a manager for Bill Graham Enterprises.

Sheldon Goldberg is appointed director of A&R administration for SBK
Music Group. He was administrative director of A&R and business affairs
for SBK Entertainment World.

Chrysalis Records in Los Angeles promotes Elaine Summers to West
Coast publicity manager. She was a marketing/publicity assistant for the
label.

EMI in New York names Nancy Brizzi manager of production. She was
senior coordinator of production for the label.

A&M Records in New York promotes Lauren Zelisko to East Coast pub-
licist. She was East Coast publicity coordinator for the label.

Mesa/Blue Moon Records in Los Angeles makes the following appoint-
ments: Jim Snowden, president; George Nauful, VP/GM; Howard Alston,
national promotions director; Paul Santos, national marketing director;

(Continued on page 90)
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November Is ‘Greatest-Hits’ Month
12 Top Artists Issue Retrospectives

BY MELINDA NEWMAN

NEW YORK Santa Claus is coming
to town in November with a sleigh
full of greatest-hits packages and
new music releases guaranteed to
please the most finicky music lover.
Before the Thanksgiving turkey
has even begun to thaw, the stores
will be stocked with “best-of” pack-
ages from no fewer than a dozen art-
ists and new studio albums from sev-
eral platinum-plus acts, including

Phil Collins, Terance Trent I)’Arby,
and Whitesnake.

Colling’ first solo album in four
years, ‘... But Seriously,” will be re-
leased Nov. 18 on Atlantic. Guest
stars include David Crosby, who
sings backup on the first single, “An-
other Day In Paradise,” Steve Win-
wood, and Eric Clapton. Clapton’s
pushing a record of his own this
month, with “Journeyman” due out
Nov. 7 on Warner Bros.

Whitesnake follows up its epony-

NARM Retailers See Sales
Strength In Music Video

This story was prepared by Ed
Christman in New York with re-
porting contributed by Ken Terry
in New York and Farl Paige in
Phoeni.r.

NEW YORK Eyeing the accelerat-
ing demand for music video product,
industry leaders are laying promo-
tional plans to help it break through
to a broader market in 1990.

During the National Assn. of Re-
cording Merchandisers Retailers’
Conference in Coral Gables, Fla., last
month, the NARM retailers’ advisory
commniittee discussed a proposal to es-
tablish a coordinated marketing ef-
fort on behalf of music video next

year, sayvs Jim Cawley, VP of sales
and distribution for Arista Records.
He says NARM plans to tie in a mer-
chandising and promotion campaign
with the MTV Music Video Awards
next September.

A NARM spokesman will not com-
ment on the organization’s involve-
ment in the proposed MTV merchan-
dising campaign, but sources say
NARM is involvad in negotiations
with the New York-based network.

Another source says that MTV re-
ceived a favorable response when it
initially approached NARM and the
manufacturers to do a merchandising
program to complement the video

(Continued on page 91)

Company’s Radio Revenues Also Rise

MTV Networks Boosts Viacom

NEW YORK MTV Networks,
which includes the cable music chan-
nels MTV and VH-1, reports a 35%
gain in operating earnings in the
third quarter to $21.6 million and a
21% rise in revenue to $73.3 million.

Viacom Inc., the New York-based
parent company of MTV, attributes
the gains to increased advertising
sales and affiliate fees.

According to Nielsen ratings, VH-
1’s audience was 18% higher and
MTV’s was 12% higher in the third
quarter than they were at the same
time last vear. VH-1 now claims it
reaches 33.9 million homes; MTV
claims 48.2 million homes.

Viacom’s radio stations, mean-

while, report smaller year-to-year in-
creases—a 7.6% rise in revenue to
$14.1 million and & 5.9% gain in earn-
ings from operaticns to $5.4 million.

Overall, Viacom says income from
operations went up 42%, year-to-year,
to $47.4 million in the quarter that
ended Sept. 30, while revenue rose
11% to $345.5 million.

A huge interest expense of $70.1
million, however, caused a net loss of
$21.7 million. Nevertheless, that was
an improvement over last year’s
third-quarter net loss of $56.9 million.

Viacom went into debt when it was
acquired in a levaraged buyout in
1987 by National Amusements Inc. of

(Continued on page 82)

Pioneer Buys Discovision,
Acquiring CD, Laser Patents

BY KEN TERRY

NEW YORK In a move with long-
range ramifications for the audio,
video, and data-storage industries,
two U.S. subsidiaries of Pioneer Elec-
tronic Corp. of Japan have agreed to
purchase Discovision Associates for
$200 million. The deal will be closed
as soonh as the U.S. government ap-
proves it.

DVA, a joint venture of MCA and
IBM, holds more than 1,400 patents
and patent applications around the
world on much of the basic technolo-
gy used in CD) players, laser video-
disk machines, and their associated
software. It has licensed most manu-

facturers of both hardware and soft-
ware, including Pioneer, for the
rights to use these patents (Billboard,
March 18).

At present, DVA charges CI) man-
ufacturers a fee o' 3 cents per unit,
except in Japan, where the rate is
1.75 cents. Asked whether these fees
will rise under the new regime, a Pio-
neer spokesman in Tokyo would only
say, “The new DVA decides on that.”

Although the current fees seem
modest, they actrally represent a
substantial portion of manufacturing
profits with raw disk prices hovering
between 95 cents and $1 in the U.S.
Any rise in the patent fees would in-

(Continued on page 85)

mous breakthrough album with “Slip
Of The Tongue” on Getfen. Produced
by Mike Clink and Keith Olsen, the
record hits stores Nov. 7. It comes
one day after the release of D’Arby’s
sophomore album on Columbia. Not
resorting to the obvious when look-
ing for a title, D’Arby invents his
own with the catchy “Neither Fish
Nor Flesh: A Soundtrack Of Love,
Faith, Hope & Destruction.” Second-
best album title of the month: Minis-
try's “The Mind Is A Terrible Thing
To Taste,” due out Nov. 14 on Sire.
The most comprehensive greatest-
hits package comes from Rod Stew-
art. Titled “Storyteller—The Com-
plete Anthology 1964-1990,” the four-
CD/cassette box set encompasses
Rod the Mod’s entire career. Similar
to the David Bowie retrospective, the
(Continued on page 91)

It Ain’t Peanuts. Former president Jimmy Carter, left, accepts a $5,000 check
for his Global 2000 charity from Mark Renz, center, director of Entertainers
Against Hunger, while co-director and Billboard associate editor Edward Morris
looks on. Global 2000 helps countries develop self-sufficiency in food
production and health care. Entertainers Against Hunger is an all-volunteer
organization through which songwriters and musicians can funnel their
contributions to combat world hunger.

VINYL JUNKIES may want to skip ahead to the sec-
ond item. This first item will only bring them down.
Roxette’s “Listen To Your Heart” jumps to No. 1 on
the Hot 100, becoming the first top-charted single that
is available only as a cassette.

There’s more: Shooting Star’s “Touch Me Tonight,
Best Of Shooting Star” enters the Top Pop Albums
chart at No. 197, becoming the first charted album
available only as a cassette or CD.

Vinyl’s days may be numbered, but rap’s future

Warner Bros. explode in
their second week on the
pop albums chart. Ice-T's
“The Iceberg/Freedom
Of Speech .. ."” leaps
from No. 89 to No. 40,
and Biz Markie's “The
Biz Never Sleeps” vaults
from No. 155 to No. 66.

seems limitless. Two rap

albums distributed by
e ————
e ]

Ice-T’s album is certain
to top the No. 35 peak of
his 1988 release, “Power.” Markie's album has al-
ready topped the No. 90 peak of his 1988 debut, “Goin’
Oft.”

TWO OF the hottest male pop singers of the past dec-
ade, Billy Joel and Phil Collins, are off to splashy
starts in their return to the chart wars. Joel’s first stu-
dio album in three years, “Storm Front,” is the top
new entry on the pop albums chart at No. 47. And
“Another Day In Paradise,” the first single from Col-
lins’ first solo album in nearly five years, is the top
new entry on the Hot 100 at No. 43.

Joel has reached the top 10 with his last six studio
albums—dating back to “The Stranger” 12 years ago.
The first single from his new album, “We Didn’t Start
The Fire,” sprints to No. 21 on the Hot 100.

Collins landed two No. 1 hits from his last studic al-
bum, “No Jacket Required,” and also pulled two No. 1
hits from the 1988 soundtrack to his ill-fated feature
film, “Buster.” Collins also landed five top five hits—
including a No. I—from Genesis’ 1986 album, “Invisi-
ble Touch.”

FAST FACTS: Roxette this week becomes the first
Swedish group to score two No. 1 hits in the U.S. The
group first topped the Hot 100 in April with “The
Look” and, as noted above, returns to the top this
week with the Heart-esque “Listen To Your Heart.”

Aerosmith lands its first top-five album in more
than 13 years as “Pump” jumps to No. 5 on the pop
albums chart. “Rocks” reached No. 3 in 1976.

Tracy Chapman’s second album, “Crossroads,”
cracks the top 10 at No. 10 in its third week on the pop

by Paul Grein

‘Heart’ Beats It To The Top, Sans Vinyl; —
Ice-T Is Hot; Joel ‘Storms’ Onto Chart

albums chart. Chapman’s 1988 debut album took 11
weeks to reach the top 10.

The B-52’s land the highest-charting album of their
10-year career as “Cosmic Thing” jumps to No. 16.
The group also lands its first top 10 single as “Love
Shack” jumps to No. 10 on the Hot 100. It's the second
top 10 hit of the year for producer Don Was, following
Was (Not Was)'s “Walk The Dinosaur.”

New Kids On The Block’s “Merry Merry Christ-
mas’’ jumps to No. 18 on the pop albums chart, becom-
ing the highest-charting
Christmas album since
John Denver’s “Rocky
Mountain Christmas’ hit
No. 14 in 1975.

Linda Ronstadt’s “Cry
Like A Rainstorm, Howl
Like The Wind” leaps to
No. 28, becoming her
highest-charting pop-ori-
ented album since 1980.
It already tops her 1982
“Get Closer” collection,
which peaked at No. 31. Ronstadt subsequently made
the top 30 with two albums of standards conducted by
Nelson Riddle and a bluegrass album recorded with
Dolly Parton and Emmyleu Harris.

Kate Bush’s debut album for Columbia, “The Sen-
sual World,” enters the pop albums chart at No. 84.
It’s the English singer’s first studio album since her
1985 U.S. breakthrough release, “Hounds Of Love,”
which cracked the top 30 and yielded the top 30 single
“Running Up That Hill.”

Sybil’s “Don’t Make Me Over” jumps to No. 39 on
the Hot 100, nearly 27 years after Dionne Warwick'’s
original recording of the Burt Bacharach/Hal David
song cracked the top 40.

The two hottest male singers in country music each
have something to crow about this week. Randy Trav-
is lands his fourth-straight No. 1 country album with
“No Holdin' Back” and George Strait lands his 18th
No. 1 country single with “Ace In The Hole.”

WE GET LETTERS: Rob Durkee of “American Top
40" notes that Billy Joel’s “We Didn’t Start The Fire”
is the third top 40 hit in the '80s to mention '50s star
Johnnie Ray, following Dexys Midnight Runners’
“Come On Eileen” and Billy Idol's “Don’t Need A
Gun.” That’s not bad for a singer whose last top 40 hit
was 32 years ago.

Rich Appel of CBS-TV in New York notes that one
“Shack” hit has reached the top 10 in each of the last
three decades. In the 60s, there was Jimmy Gilmer &
the Fireballs’ “Sugar Shack,” in the "70s, the Tempta-
tions’ “Psychedelic Shack,” and now in the '80s, the B-
52’s’ “Love Shack.”
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Shirdey Lewis takes the spotlight
with her debut album, Passion.
You've heaxrd her sing back-up
for celebrated artists including
George Michael, WHAM!,
and The Pet Shop Boys. Now
her hot vocal style and vital spirit
take Shirlevy Lewis center stage.
Dont miss a beat.

Coming your way now on
her national PA Sour!

PASSION -::70. the debut
album by Shirley Lewis.
Featuring the first single
and video “Realistic®’ v,

“Real stic? “Passion in the Heart)'

“You €anft Hide,;'“The Bes: In Me;’
“Whzare DoWe Gio From Here" and“Save Me"
praduced by Shep Pettioone
“Love Somebody" and "Heartbreaker"
produced by Steve Harvey
‘Boy M=ets Girl” and “Life Atter Love"
producec by Eric T and Jay F for
TUF Productions

Management:
W.G. Stonetridge Artist Maragement

REZORES BREAKOUT

1989 A&M Records, Inc. All rights reserved.
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TO CENSOR OR NOT TO GENSOR?

Stickers Protect Society

BY A.J. MILEY

We are all proud of our freedom. Living in a free country is a precious
thing, indeed, but it is time we as a people take stock of the words and im-
ages to which we so blatantly subject our minds. Our minds are the most
important thing about us, and as with computers, garbage in ... garbage
out.

Because it is a well-known fact that smoke inhalation is harmful to the
physical health and well-being of the human species, smoking is legally for-
bidden in specified public places. Similarly, since it is generally acknowl-
edged that the use of alcohol and drugs is harmful to our physical health
and well-being, laws have been set to limit the sale, advertising, and use of
these substances.

Although smoking and drinking are known to be bad, people may contin-
ue putting nicotine and alcohol garbage in their bodies where the law per-
mits. And this should also be true with respect to the image and word gar-
bage that people choose to put into their minds.

Negative, destructive words and images—which some parents are now
attempting to keep out of their children’s minds—are akin to these harmful
physical substances. Although they are intangible, they pose an even great-
er threat to society than their tangible counterparts.

Thoughts are things. We create our lives with the thoughts we think. Our
thoughts are created from the words and images we put into our minds. It
is therefore of the utmost importance to supply our minds with input that
will promote healthy thoughts and, therefore, healthy minds, which in turn
will produce healthy lives.

Record companies, radio and TV stations, and other media need to be
aware of the content of their product and programming. If it does not fit
the image our children require in order to grow up as well-balanced, healthy
adults, that product or programming should be labeled with a warning and
kept away from direct contact with children.

It is the parents’ responsibility to bring up their children in a manner that
they feel fits their own moral and ethical beliefs. How can parents decide
what their children will be subjected to when this garbage-for-the-mind is
so prevalent and easily accessed in our society? We see it everywhere, from
beer, candy, and toy commercials to hedonistic, violent, and destructive
movies, videos, sit-coms, and song lyrics.

Just as smoke and drink are bad for the body, these negative images are
bad for the mind. If people want to continue filling their minds with this
garbage, let them do so in private, so that those of us who do not wish to
come in contact with this detrimental input will not be subjected to it.

Is it censorship, or is it choice? In these wonderful United States of Amer-
ica, adults can choose to be, do, and have whatever they wish, as long as
they do not violate the rights of others. Therefore, let those adults who
choose violence, who choose profanity, who choose alcohol and drugs do so
in a place where they will not come in contact with those of us who choose to
exclude ourselves from these activities.

We must begin to think of our future as a people. Knowing the future is
in the hands of our children, let us choose to fill their minds with construc-
tive wnages. This will create clean thoughts, which will in time create clean-
thinking children who will have a chance to grow up as abstemious adults,
with an opportunity to save this planet from the greedy destruction for
which it is now headed.

The choice is yours.

A.J. Miley is president of Mountain Music Records, based in Pacifica,
Calif.

Free Speech Threatened

BY PETER CRAWFORD

A story by Dave Marsh and Phyllis Pollack in the Oct. 10 issue of the Village
Voice revealed some disturbing information about the Parents’ Music Re-
source Center that I believe should be brought to the attention of the music
industry. .

First, the PMRC is a private-sector pressure group; founders Tipper Gore
and Susan Baker are the wives of Sen. Albert Gore and Secretary of State
James Baker 111, respectively. Second, the PMRC uses its relationship with the
government to usurp our First Amendment rights. Finally, according to
Marsh and Pollack, the group and its members are also tied to and known to
endorse many groups in the Christian right. This includes extremists in the
lunatic fringe who espouse tactics of album burnings as well as anti-Semitic
ideologies.

Although the PMRC officially states that it is against bigotry and corre-
sponds with the Anti-Defamation League and the NAACP, Tipper Gore, in her
book, “Raising PG Kids In An X-Rated Society,” has nevertheless endorsed
people and organizations that preach anti-Semitic doctrines; among them are
Dan and Steve Peters, pastors of Zion Church, St. Paul, Minn., and the Back In
Control Center, whose anti-Semitic statements, as outlined in their “de-metal-
ing” handbook, include the remark that the Star of David is said to be the
symbol for Satan.

Indeed, we need only think back some 50 years to the time of Adolf Hitler,
whose Nazi movement was fomented by acts of race and religious hatred that
included the burning of nonapproved literature and the persecution of Jews.

In view of its silent alliance with and endorsement of groups on the extreme
Christian right (where does their money come from, anyway?), the PMRC is
using its ties with the government to forward the beliefs of one religious
thought system. Even though it is not a governmental regulatory organiza-
tion, it functions as if it were, and the music industry has responded to its
demands by initiating a labeling procedure. Through this, the PMRC is in a
position to wield tremendous power over the presentation of the thoughts and
actions of the record industry: the artists, record companies, and retailers.

If the PMRC were a government organ, it could easily be accused of uncon-
stitutional conflict of interest. We in America live by a system of laws, the
foremost among them being the Constitution, which states unequivocally that
the government “shall make no law respecting the establishment of religion,
or prohibiting the free exercise thereof; or abridging the freedom of speech, or
of the press.”

The PMRC is attempting to dictate what ideologies can be presented in our
constitutionally guaranteed free market of ideas. Do we the people simply
sidestep the law of the land by succumbing to the rule of an inherently nonsec-
ular pressure group that is “in bed,” so to speak, with the government? By
bowing to the pressure of the PMRC and by our tacit acceptance of their pro-
gram of record labeling, we, as an industry, are effectively accepting a form of
governmental pressure. We are relinquishing our own artistic and, perhaps
ultimately, religious and ideological freedoms.

The PMRC and the various groups with which it has aligned itself (officially
ar unofficially) are not conservative. They are radicals. Webster’s Dictionary
defines conservatism as ‘“a disposition in politics to preserve what is estab- -
lished; a political philosophy based on tradition.” There is nothing more tradi-
tional in the U.S. than our Constitution.

Why has the record industry been so easily cowed on this issue? Is it worth
relinquishing our First Amendment rights to appease a “nonpolitical” pres-
sure group with the hope that we can more easily manipulate governmental
support for our anti-piracy legislative efforts? And doesn’t this obvious trade-

(Continued on page 84)
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DIFFICULT CHOICES

I applaud your editorial response in
the Oct. 7 issue of Billboard, in
which you stated that ignoring the
comments of the Parents’ Music Re-
source Center in your magazine
would be censorship.

At the same time, the letter you
printed by Music In Action raises
many concerns. [ am a supporter of
our First Amendment rights, but as
arecent PD of a medium-market top
40 radio station, I frequently found
myself in the unpleasant situation
of having to choose whether or not
to air songs that promoted irrespon-
sible behavior tc a teenaged audi-
ence. My dilemma was the concern
that if I chose not to air a title that

glorified sexual promiscuity (in an
era of a potential AIDS epidemic),
my competitor might; thus I would
be giving up a decided advantage in
a critical ratings war.

Many would suggest that simply
giving the listeners what they want
would solve my problem. True. That
would give me an excuse to play
questionable material and wash my
hands of any responsibility, but
shouldn’t some judgment in values
play a role in what we as broadcast-
ers air?

In a democracy, freedom is vital
to survival. But, as we are seeing in
the ongoing FCC investigation of
“shock radio,” abuse of any free-
dom can lead to unwanted govern-
mental restrictions and control.

With so many young people buy-
ing records and tapes, the responsi-
bility of the music industry is enor-
mous! But when asked to take this

responsibility seriously, the indus-
try hides behind the First Amend-
ment (or is it the almighty dollar?).
The Music In Action letter called for
the recording industry to show its
clout in telling the truth of its musi-
cians’ ability to sing about such im-
portant issues as teenage sexual ap-
petites and the drug culture. I'm
sorry to report that, as a radio pro-
grammer, the music menu on those
topics too often promotes a warped
view of sexuality and drug and alco-
hol abuse.

Those who oppose all forms of
censorship often rely on the argu-
ment that it is nearly impossible to
define obscenity. But isn’t it just as
difficult to determine true art?
Court judges have said, “I can’t de-
fine obscenity, but I know it when I
see it.”” The same argument could
be used to define certain art forms.
But there are simply too many pro-

moters of obscenity calling them-
selves artists,

As a person who makes his living
in the entertainment field, I hope
that persons responsible for music
production will recognize the differ-
ence between art and trash.
Shouldn’t our own cream rise to the
top? )

Matthew L. Shuff
Afternoon personality
WVLK Lexington, Ky.

Articles and letters appearing on
this page serve as a forum for the

‘expression of views of general in-

terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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v Can Classical Stations Gompete?

Recent Format Changes Spark Concern

BY CRAIG ROSEN

LOS ANGELES Is commercial
classical radio really in trouble, as
a spate of recent articles in the
consumer press would lead one to
believe? Or was Evergreen Medi-
a’s $55-million purchase and subse-
quent format change of KFAC Los
Angeles just a classic rarity?
Classical radio’s detractors
point not only to the death of
KFAC, but to the subsequent clas-

‘Owners must be
committed to
keeping classical
stations on the air’

sical-to-oldies change of WXCR
Tampa, Fla., and an earlier change
at KYTE-FM Portland, Ore., as
well as to the fact that many of the
recent conversions to classical
have been AMs.

Critics of the format argue that,
in an age of increased buying-and-
selling of stations, it cannot gener-
ate enough revenue to meet its in-
creasingly high mortgages, espe-
cially now that some of the
corporate advertising that was
once a staple of classical stations
seems to be threatened. And repre-
sentatives of classical record la-
bels are worried about a paucity of
commercial outlets.

The broadcasters who have
stayed in classical, however, are
almost universally optimistic
about its prospects. KDFC San
Francisco GM Ed Davis calls
KFAC’s death a unique situation.
“Classical has stood the test of
time. It’s not a format that is sus-
ceptible to the changing tastes of
popular musiec.”

WFMT Chicago’s Ray Nord-
strand, who is involved with the
Beethoven Satellite Network and
with the station’s Fine Arts Net-
work, concurs. ‘“‘Since we have a
network, we are constantly talking
to classical stations. We hear that
business is good. We watch the
ratings and total audience, and au-
dience shares are up. The claim
that the audience is declining and
getting older is just sour grapes
for those people that have left the
format.”

“The KFAC story is quite ger-
mane to the Los Angeles market,”
says WQXR New York president/
GM Warren Bodow. “There are a
number of other broadcasters that
see that their best interest is pro-
viding classical musie for profit,
and there are more today than a
few years ago.”

THOSE WHO GOT IN

KDFC’s Davis also operates
automated classical stations in Ba-
kersfield, Calif., and Anchorage,
Alaska. Where contemporary for-
mats have the lure of fast money,
classical, he says, “is a long-term
investment that will be around for
a long time.”

Davis would like to find a fre-
quency for his brand of automated

classical programming in L.A.
Jazz KKGO Los Angeles GM Saul
Levine, however, was first into the
void created by KFAC. Even be-
fore that station’s change to top
40/AC hybrid KKBT, KKGO was
already programming classical
blocks. By Jan. 1, it will be all clas-
sical, sending its jazz format to
KKGO-AM (soon to be KKJZ).

Levine remarks that “Los Ange-
les needs a classical radio station
desperately. We are getting mail
from former KFAC listeners who
can’t thank us enough. The void
isn’t being filled by anyone else . . .
I feel classical is very strong,” he
says. “Unfortunately, classical ra-
dio has gotten some bad press.”

Classical boosters received sup-
port this week from WSLT Atlan-
tic City, N.J., which, faced with 11
stations doing some stripe of AC in
its market, became the first classi-
cal outlet of any sort, commercial
or otherwise. PD Jack Moore, who
remained with the station, says,
“We have gotten nothing but posi-
tive response from the public and
advertisers. Apparently, they
didn’t read those articles.”

BIG MONEY ISSUES

Like many other classical broad-
casters, KFSD San Diego VP/GM
Russ Haberle contends that people
are “misinterpreting’’ the KFAC
situation. He says, “it was doing
very well before it was sold.”

WCLV Cleveland VP/program
manager Robert Conrad says “the
reason KFAC changed its format
has absolutely nothing to do with
the fact that they were playing
classical. It has to do with the fi-
nancing of the radio industry.”

Conrad is referring to the esca-
lation of radio station prices in the
last five years, and the increased
revenue demands created for
many. While classical stations gen-
erally take more than 1% of a mar-
ket’s revenue for every 1% of the
audience they command—an envi-
able percentage—they rarely at-
tract more than a three-share of
the audience.

Former KFAC programmer Bob
Goldfarb says classical radio “can
be profitable,” but “it is just not
profitable enough to compete as a
business with more broadly based
formats. Even classical stations
that are profitable don’t make as
much as they could if the owner
sold the station and put the money
in the bank.

“It takes a commitment from
owners [to keep a commercial clas-
sical station on the air], and that
kind of commitment is becoming
increasingly rare,” adds Goldfarb.
“It has to be the type of owner
that does not consider profit as the
primary reason for keeping the
station.”

Haberle says his station’s own-
er, Lotus, has that kind of commit-
ment with KFSD. “I don’t think
Lotus would sell. They see that
they have an obligation to keep it
classical.” He also believes Ever-
green “would have changed the
format whether it was talk, easy
listening, or country. The industry
is becoming accountant-driven

rather than program driven.”

Similarly, Conrad says, “There
has to be corporate will. The New
York Times has it with WQXR, and
there was that will at KFAC be-
fore it was sold. If you want to do
classical music, you can make mon-
ey at it, but if you have a debt load
of $55 million, you can't.”

Goldfarb, however, says that
““the emphasis on debt is mis-
placed. The real issue is whether a
radio station can provide a reason-
able return on its value as an as-
set.”

THOSE WHO GOT OUT

Group owner Entertainment
Communications apparently did
not think WXCR was providing a

(Continued on next page)

Talk On The Wild Side. Lou Reed, left, and Sean Landeta of the New York
Giants were among the guests who appeared last week with DJ Scott Muni on
WNEW-FM New York’s annual live broadcast from the Hard Rock Cafe. Among
other visitors during the weeklong broadcast were Living Colour, Peter
Frampton, Don Henley, and members of the New York Rangers.

RADIO HAS INTERSECTED WITH New York's hot-
ly contested mayoral campaign in some odd ways. Dem-
ocratic candidate David Dinkins, who would be New
York’s first black mayor, has seen his lead in the polls
heavily eroded over the last week following, among oth-
er things, a controversy over his relationship with Inner
City Broadcasting, whose stations include WLIB/
WBLS here. At issue is the fact that Dinkins sold 588
shares of ICB stock to his son in 1986 at a reported value
to the IRS of $58,000, but had three years earlier placed
the stock’s value at $1 million. In-

N.Y.C. Election: BLS Stock & The S-Word:
DeFrancesco Retakes KIIS, Group Stripes

dome. Despite a long history of similar hoaxes, and in-
creasingly silly game details (i.e, 2 4 a.m. game time),
93Q drew 40-60 cars to the Astrodome. It also prompted
at least one local PD to call his promotions director and
see if his station could get tickets. Lander says 93Q re-
ceived a lot of calls from people angry about being
tricked, but none from callers who felt the earthquake
tie-in, which he says was never mentioned, was in bad
taste. Ironically, Lander has family in San Francisco.
And in San Francisco, former KKBQ PD Bill Rich-
ards has a controversy of his own.

ner City is now declining all inter-
views about the company until af-
ter the election.

The Dinkins/Inner City contro-
versy, one of about three that
swirled around him last week,
served largely to take the sting off
an earlier controversy about Re-
publican candidate Rudolph Giu-
liani’s use of comedian Jackie Ma-

The S.F. Chronicle is accusing his
KXXX-FM (X100) of faking parts
of an on-air marathon by night jock
Super Snake. Snake ostensibly
stayed on the air for 108 hours
waiting for both the Giants and the
A’s to clinch their division titles.
But the Chronicle says that Snake
actually slept at a local hotel dur-
ing overnights when his on-air

son as an emissary to the Jewish
community. Mason left the cam-
paign after some racially charged comments to the Vil-
lage Voice, and the disclosure by Newsweek that he had
used the racial epithet “schvartze” to refer to Dinkins.

A few days later, Woody Allen came to Mason’s de-
fense, saying that his remarks had been blown out of
proportion. So has WNEW-AM New York p.m. driver
Mark Simone, a Giuliani supporter, who called Mason
“the only man I've ever known who practices true equal-
ity” in a letter to The New York Times.

Apparently, other WNEW staffers are not very
touchy about the s-word either. At a recent press/client
luncheon to honor/roast former WNEW morning man
Ted Brown, new morning driver Bob Fitzsimmons jok-
ingly referred to WNEW PD Quincy McCoy as a
schvartze about four times, later adding that he would
not shake hands with McCoy unless he checked to see if
his jewelry was still there afterward.

It must be noted that McCoy laughed frequently at
this unfortunate display, as did most of the crowd. And
in the week since the luncheon, no New York media
have mentioned the morning man’s comments. WLW
Cincinnati sports host/promotions director Andy Fur-
man did, however, receive a stinging write-up in the Cin-
cinnati Enquirer for comments on a joint WLW/WIOD
Miami broadcast in which he urged a Hispanic-accented
caller to “speak English.”

TWO DAYS AFTER the San Francisco earthquake,
following major league baseball’s announcement that it
might seek another place to hold the World Series, top
40 KKBQ Houston morning man John Lander an-
nounced that Game Three would be held at the Astro-

by Sean Ross

breaks were voice-tracked. GM
Jim Smith admitted to the Chroni-
cle that there was an on-air “exaggeration” but said that
his night jock was only gone for several hours at a time.

PROGRAMMING: Gerry DeFrancesco, VP/GM of
Gannett’'s WDAE/WUSA Tampa, Fla.,, since 1988, has
returned to KIIS Los Angeles as VP/station manager,
responsible for the station’s programming. De-
Francesco also reassumes the group VP/programming
title for Gannett that he previously held, although his
energy will be concentrated on KIIS for now. KIIS ob-
servers say DeFrancesco, who was initially reluctant to
leave Tampa, was chosen because of his friendship with
morning man Rick Dees and his familiarity to Gannett
officials, a theory supported by the fact that the two oth-
er chief candidates for the job were either in the compa-
ny or had worked for it.

After almost exactly a month’s audition period, Char-
lie Quinn is now the official replacement PD for Buzz
Bennett at top 40 KHYI (Y95) Dallas. In addition, pro-
gramming assistant Mike Easterlin is upped to music
coordinator . .. Nine months after a second stint in old-
ies, WFYR Chicago will return to AC. Details are being
announced at a client party Monday (30). Night jocks
Joe Dawson and Gary Hamilton are already out.

Brian Taylor from WONE-FM Akron, Ohio, is trans-
ferred to the PD slot at Summit Broadcasting’s album
KAZY Denver. He was PD of WONE for the last two
years. Ironically, one of the other names that had been
frequently mentioned for the KAZY job, classic rock
KKFM Colorado Springs, Colo., PD Bill Betts is the
new PD at rival KBPI, replacing Chris Poole. Else-

(Continued on page 16)
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GAN GLASSICAL STATIONS COMPETE?

(Continued from preceding page)

reasonable return. “There were
too few listeners, resulting in too
few advertisers, which made it im-
possible for the company to subsi-
dize the format,”” says former
WXCR GM Richard Roslow.

According to Roslow, WXCR
had a hard time competing with
noncommercial WUSF, “When you
have to divide up a pie that is small
to begin with, you are going to
have some trouble.” Now, as Old-
ies 92.5, the station has already no-
ticed the difference. “Doors that
were constantly closed [are sud-
denly] open, and people are wel-
coming us with open arms.”

A traditional source of income
for classical stations has been cor-
porate advertising. Classical crit-
ics point to Exxon ceasing its spon-
sorship of New York Philharmonic
broadcasts, but Davis says that
“from time to time sponsors come
and they go.” He also says that
large companies often shift from
commercial broadcasts to public
radio. WFMT’s Nordstrand calls
Exxon’s move ‘“just one odd case,
not reflective of the industry.”

As for the recent closing of Ova-
tion magazine, a publication that
stations ranging from WQXR to
WQRS Detroit used to publish
their daily music schedules, “‘I
don’t think that will have much ef-
fect,” says Haberle. “Only a small
percentage of the audience was
subscribing to the magazine.”

SOME ARE SPOOKED

At least one classical program-
mer does admit to being spooked
by the KFAC incident. ‘“We have
spent the last 10 years of our lives
trying to avoid that scenario,”
says WNCN New York PD/OM
Mario Mazza. ‘“We have been try-
ing to attract enough listeners in
the prime demo so we can be fruit-
ful and multiply.

“My worry is that classical has
been, and will remain, a very weak
sister in the radio family. If it
doesn’t do the job, it’s going to be
slummed off to AMs or peanut-
whistle FMs.”

AM has, in fact, picked up a
seemingly disproportionate num-
ber of classical outlets in the past
year and a half. One of those sta-
tions, KZQQ Salt Lake City, lasted
only a few months.

Can a traditionally audiophile-
oriented format survive on AM?
“It is too early to know for sure,”
says WCLV’s Conrad: “There are
obviously fidelty problems, but the
salvation may be in improved car

radios.”’ Nordstrand says, ‘‘If
there is no alternative, people will
listen to AM for classical.”

There is also concern at the label
level about the recent defections.
Alison Ames, VP of A&R for Poly-
Gram’s Deutsche Grammophon,
and a former manager of market-
ing for the label, calls KFAC and
WXCR “‘a tremendous loss, not
only because it was a place for us
to advertise, but for the airplay.”

Angel Records president Brown
Meggs says “America is a third-
world country when it comes to
classical radio.”” He says that the
loss of KFAC has had an “immedi-
ate impact”’ on classical labels.
“With the critical Christmas sea-
son approaching, normally we
would be running spots, and our
artists would be interviewed.”

SOME COLLEGE OUTLETS PLAY THE HITS

(Continued from page 1)

about them. But perhaps as much as
10% of the nation’s college stations
are doing mainstream formats, com-
parable to those found on commercial
radio. Among them:

o WRDL Ashland, Ohio, the 3,000-
watt voice of Ashland Univ., and one
of a number of college FMs doing
mainstream album rock virtually full-
time. (Nearby Wooster College’s
WCWS goes even further, playing
classic rock, but does so only as one
of the segments of its otherwise tra-
ditional block-programmed format.)

e WJPZ Syracuse, N.Y. For three
years, Z89 has been, by some ac-
counts, the best noncommercial top
40 in the country. The Syracuse Univ.
outlet currently does a top 40/dance
format similar to that of WQHT (Hot
97) New York, where it has sent at
least two alumni. Kingsborough
Community College’s WKRB (B91)
Brooklyn, N.Y,, also has a dance for-
mat; its alumni include current
WHTZ (Z100) New York night jock
Kidd Kelly and the late Spanky
McFarland.

o KLUM Jefferson City, Mo. The
Lincoln Univ. station, which has pro-
grammed urban for the last 10 years,
is typical of the college stations doing
the format where it doesn’t exist
commercially. (Columbia College’s
WCRX Chicago and Howard Univ.’s
carrier-current WHUC Washington,
D.C., do alternative-slanted urban
formats.)

e WHPC Garden City, N.Y. Per-

haps one of the most extreme exam-
ples of a nonalternative college sta-

March On Washington. AC KIOI (K101) San Francisco morning man Terry
McGovern, bottom row, fourth from left, led a busload of listeners to
Washington, D.C., to protest the endangering of children by poisonous
compounds in household products.

Protecting Times Square. WQHT (Hot 97) New York, which has already raised
over $330,000 to fight AIDS, recently sponsored “Condom Sense Day" in New
York, tying in with Trojans to pass out free product and “AlDS awareness
packets" in Times Square.

tion, the Nassau Community College
outlet affected one of last year’s
most controversial format changes
when it switched from block-pro-
grammed rock, including a sizable
dose of heavy metal, to a Format 41-

‘Any time we try
and switch, we just
get a negative
effect, so we
decided to stick
with top 40’

style soft AC approach.

CMJ New Music Report editor
Scott Byren estimates that of his
publication’s 400-or-so reporting sta-
tions, about 40 are doing mainstream
formats. That doesn’t count the sta-
tions deing mainstream/progressive
hybrids (comparable to a WXRT Chi-
cago or KBCO Denver) or those play-
ing less extreme stripes of modern
rock.

WAY OF THE WORLD

The stations that attempt main-
stream formats, and the college
broadcasters drawn to them, usually
cite the real-world skills that atypical
college radio formats provide. “I've
seen many articles over the years
saying that students weren’t being
trained properly,” says WHPC PD/
faculty member Jim Green. “Col-
leges today let the DJ just get on and
do whatever they want to do. When
these students get out of college,
they can’t even pronounce words
properly.”

At WRDL, both PD Katie Larke
and MD Diane Tindira say they chose
Ashland College because of its
hands-on broadcasting program. GM
Jay Pappas adds, ‘“Some people
would love to see us be classical or
National Public Radio. There’s noth-
ing wrong with that, but our primary
goal here is to give students the most
realistic experiences possible. I've
had one student in 14 years that has
worked at a classical station.”

“We do top 40 because it's the most
difficult format for a student to
learn,” says WJPZ GM Scott Meach.

“The reason we're not block-pro-
grammed is that by developing a con-
sistent air product, it allows other de-
partments—sales, promotions, etc.—
to have a tool with which [to] learn
their crafts also.”

THE END OF THE INNOCENCE (MISSION)

The other explanation offered by a
number of college broadcasters do-
ing mainstream formats is that there
was not an audience base for pro-
gressive rock. At top 40/rock WXMU
Mansfield, Pa., Mansfield State stu-
dent/PD Keith Geissler says, “We
tried alternative music in the past.
We got lots of letters and phone calls
from people who didn’t want it. Any
time we try and switch, we just get a
negative effect, so we decided to
stick with top 40.”

Siena College’s WVCR Albany,
N.Y, is a little more like the typical
college station in that it offers block
programming. But aside from devot-
ing a third of its air-time to heavy
metal, the remaining two-thirds go to
relatively mainstream album rock
and urban programming. Student
GM Rich Redmond says his format
stems from “research into what the
campus wanted. There was some real
dissatisfaction with the fact that we
were doing alternative; the students
complained because they couldn’t lis-
ten to the station.”

WVCR was also in an unusual situ-
ation where alternative radio wasn’t
alternative. “Fhere are a lot of col-
lege stations in Albany, and a few
years ago, we were all doing alterna-
tive,” Redmond says. “We weren’t
doing very well, and there were four
other stations who were doing a
much better job.”

CMJ’s Byron contends that when
the decision to do a mainstream for-
mat is the result of a student survey,
“I usually ask them what questions
were on the survey. Usually they ask
students what records they buy.
When they ask them if they want to
hear something different instead of
the same 15 records they can hear
anywhere else, they usually get a dif-
ferent answer.”

There’s also the issue of pressure
from conservative or state-run
schools for stations to stay away
from the often controversial music
and, frequently, presentation that

(Continued on next page)

~ YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Pop Muzik, M, sire

. Heartache Tonight, Eagles, asvLum

. Dim All The Lights, Donna
Summer, CASABLANCA

. Rise, Herb Alpert, aam

. Still, Commodores, MoTown

. Don't Stop 'Til You Get Enough,
Michael Jackson. epic

. Babe, Styx, aam

. Tusk, Fleetwood Mac, wARNER BROS

. You Decorated My Life, Kenny
Rogers, UNITED ARTISTS

. No More Tears, Barbra Streisand

& Donna Summer, COLUMBIA/
CASABLANCA

TOP SINGLES—20 Years Ago
5 RSg‘\spicious Minds, Elvis Presley,

. Wedding Bell Blues, 5th
Dimension, souL ity

. Sugar Sugar, Archies, CALENDAR

. 1Can't Get Next To You,
Temptations, coroy

. Baby It's You, Smith, ounHILL

. Hot Fun In The Summertime, Sly &
the Family Stone, epic

. Little Woman, Bobby Sherman,
METROMEDIA

- Jean, Oliver. crewe
. Tracy, Cuftf Links, pecca
. Come Together, Beatles, appLe
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TOP ALBUMS—10 Years Ago

. The Long Run, Eagles, asyLum

. In Through The Qut Door, Led
Zeppelin, SWAN SONG

o Midniﬁht Magic, Commodores,
MOTOW

. Cornerstone, Styx, aam

. Head Games, Foreigner, ATLANTIC

. Dream Police, Cheap Trick, epic

. Tusk, Fleetwood Mac. wARNER BROS
. Rise, Herb Alpert, aam

. Off The Wall, Michael Jackson, eric
. Get The Knack, The Knack, capitoL
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TOP ALBUMS—20 Years Ago

. Abbey Road, Beatles, appLe

. Green River, Creedence Clearwater
Revival, FanTasy

. Through The Past Darkly, Rolling
Stones, LONDON

. Blind Faith, aTLaNTIC

. At San Quentin, Johnny Cash,
COLUMBIA

. I've Got Dem OI' Kozmic Blues
Again Mama, Janis Joplin, coLumsia

. Crosby/Stills/Nash, atLanTic

. Hot Buttered Soul, Isaac Hayes, |
ENTERPRISE

. In-A-Gadda-Da-Vida, iron Butterfly,
ATCO
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. Santana, coLumBia

COUNTRY SINGLES—10 Years Ago

1. You Decorated My Life, Kenny
Rogers, UNITED ARTISTS

2. Half The Way, Crystal Gayle,
COaLUMBIAe EAA AL vie

3. All The Gold In California, Larry

Gatlin & the Gatlin Brothers Band,
COLUMBIA

4. RCC(‘)\me With Me, Waylon Jennings,

5. Should | Come Home (Or Should |
Go Crazy), Gene Watson, capiToL

6. My Own Kind Of Hat/Heaven Was
cC[A)rink Of Wine, Merle Haggard,

7. Broken Hearted Me, Anne Murray,
CAPITOL

8. Blue Kentucky Girl, Emmylou
Harris. warNER BROS
9. Blind In Love, Mel Tillis_ELEXTRA
10. Put Your Clothes Back On, Joe
Stampley epic

SOUL SINGLES—10 Years Ago

. h#:lies Night, Kool & the Gang, oe

n &Not Jusg Knee Deep, Funkadelic,

ARNER BROS.

. Still, Commodores, moTown

. Cruisin’, Smokey Robinson, TamLa

. Don't Stop Til You Get Enough,
Michael Jackson, epic

. Rise, Herb Alpert, aem

. | Wanna Be Your Lover, Prince,
WARNER BROS

. 1 Just Can’t Control Myself,
Nature’s Divine, INFINITY

. | Do Love You, G.Q., ARiSTA

. Break My Heart, David Ruffin,
WARNER BHOS
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MAINSTREAM COLLEGE OUTLETS PLAY THE HITS, NOT THE THE

(Continued from preceding page)

goes with alternative formats.
WVCR's Redmond does allow that
“Siena being a Franciscan school,
they were a little bit more conserva-
tive than most,” and that the previ-
ous format was ‘‘something the
school wasn't very proud of.

“A lot of things college stations do
are very unprofessional: the big
group in the studio; the attitude of
‘let’s get smashed and go do a show.’
Above and beyond the fact that it
threatens the license, it isn’t very re-
sponsible. In a day when colleges are
trying to teach responsibility and
what life is about, a lot of college sta-
tions are teaching irresponsibility.”

FORMAT 18-22
But most of the college broadcast-
ers contacted denied any pressure
from above to do a mainstream for-

mat. WXMU'’s Geissler says the im-
petus to go top 40 was “mostly stu-
dents. And I don’t think the DJs liked
alternative radio either.”

WHPC PD Green and GM Michael
Balas also deny that university pres-
sure contributed to the decision to
take a Format 41-like approach with
students who are more than 20 years
younger than the median age of soft
AC’s target listener. Instead, Balas
says, ‘“We have a day-hop school.
We're on the air from 9 a.m.-5 p.m.,
because we share time with Hof-
stra’s station. We don’t have a dorm
crowd to satisfy so we go after
adults.

“We do a lot of educational pro-
gramming that appeals to the 28-to-
45-year-old crowd. If someone is go-
ing to listen to a show about women's
issues or health or managing money,

[BROADCAST SERVIGES

News.

Mason ...”

*all current and suitable for all formats

“|F YOU DON'T BUY THIS RECORD,
GOD’S GONNA CALL ME HOME!!”

Jim Terr’s novelty songs and parodies, political satires and comedy bits have
been featured on NPR's ‘‘Morning Edition’’ and ‘‘Mountain Stage”’, the ABC,
Mutual, NBC, United Stations and Olympia Broadcasting/Contemporary
Comedy Networks, CBS Radio ““Morning Circus,” Doctor Demento and Voice
of America/Europe, and covered by NBC-TV, Associated Press and Paul Harvey

To receive a FREE soundsheet of eight of his best, including the titie track from
his new cassette, ‘‘A THOUSAND POINTS OF LIGHT"’, write on station letter-
head to Blue Canyon Productions, PO. Box 6460, Santa Fe, NM 87502. Allow
2-3 weeks. To also receive the complete cassette of 19 songs and bits*”, send
$5.00 to cover costs (sorry — no exceptions).

“A modern-day Mark Twain, Will Rogers, Jimmie Rodgers and Jackie

— Rick Sanjek, assistant vice president, BMI

““ .. very well-done songs with a topical edge, with humor, a point of view
and a concern for human dignity . . . a wonderful surprise . ..”
— Peter Ludwig, columnist for BILLBOARD Magazine

**almost all new, unreleased material

GET YOUR
MESSAGE TO
KEY RADIO
STATION
PERSONNEL.
PLACE YOUR AD
TODAY.

CALL
1 (800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE

1(212) 536-5174

| AND OWNER OF KNUE-FM IN TYLER,

DON CHANEY, PRESIDENT OF
BROADCASTERS UNLIMITED, INC.

TEXAS RECENTLY PURCHASED KOSY
AM/FM IN TEXARKANA, ARKANSAS, IS
NOW ACCEPTING APPLICATIONS FOR
FULL AND PART TIME AIR PERSONAL-
ITIES. MUST HAVE GOOD ON AIR DE-
LIVERY, AMBITION, AND GOOD PRO-
DUCTION SKILLS. IF YOU CAN MEET
THESE QUALIFICATIONS, JOIN AN EX-
PERIENCE BROADCASTING COMPA-
NY (BUI). SEND YOUR TAPE AND RE-
SUME TODAY TO MELVIN C. JONES,
SR. PERSONNEL DIRECTOR, KKYR
AM/FM P.O. BOX 2018, TEXARKANA,
ARKANSAS 75504. WE ARE AN EQUAL
OPPORTUNITY EMPLOYER.

ATTN. PD’S & DJ'S
“HAPPY HANUKAH, YERONICA!”
Hot hilarious street beat tune featured on 2-
100 AM 200 12/88. Get yours today, in time
for 1989 Hanukah Season!
Hal Keshner Music
35-5K Park Avs.
" Suttern, NY 10001
(914) 3578171

USED SYNDICATED R&R

SHOWS WANTED BY SERI-

OUS PRIVATE COLLECTOR.

¥INYL OR CD, ANY QUANTI-
Y.

Barry

(913) 242-2879

AIR TALENT/PD’'S

Westwood provides Air and Programming Tal-
ent to hundreds of radio and television stations.
if you've the goods, we'ill WIN for you!!
Send your best T or R to:
WESTWOOD PERSONALITIES
42446 Bob Hope Dr. #228
Rancho Mirage, CA 92270

(619) 346-4334

ACTIONMNART

The results are fast. The
reach is vast. And the cail is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.

if that’s punctuated by 17 minutes of
heavy metal, they’re not going to lis-
ten.”

Green and Balas deny rumors that,
after WHPC's switch to soft AC in
September 1988, the station had a
hard time finding students who want-
ed to work there. “We told people
that if they couldn’t take directions in
the beginning, how were they going
to go down to [New York ACs]
WLTW and WNSR and do what they
wanted to do on the air?”’ says Green.
“The ones that did not want to learn
left. But the ones who came to the
station were more career oriented.”

Other mainstream college pro-
grammers offer mixed stories about
their relationship with the student
body—especially those members who
who want something more progres-
sive. WRDL MD Tindira says that
“very few people on campus listen to
us. We program to people in the sur-
rounding area.” But PD Larke says
that students who don’t like the sta-
tion generally listen to mainstream
commercial stations, instead of other
college outlets.

WJPZ's Meech says that “in 1986,
there was a student petition sur-
rounding our programming. It was
never substantial enough to create
any real problem, and the issue died
out. The relationship we have now is
that the student government is very
happy with what we’re doing and
leaves daily management pretty
much in our hands. Our part of the
bargain is that we make a consider-
able effort to involve the student
body in our affairs, including having
a student representative on our
board.”

BLACK SHEEP WALL

Judging from comments at last
year’s CMJ convention (this year’s is
taking place on the weekend of Oct.
26-28 and will be covered next week)
mainstream college stations are
black sheep within the college radio
community. Progressive radio people
have, perhaps, even more scorn for
them than for their commercial coun-
terparts. And because the bulk of col-
lege radio promotion focuses only on
those bands not played by other for-
mats, college record reps often see
them as being of little value.

Geffen director of alternative mu-
sic Mark Kates says he “is not partic-
ularly interested in a college station
that plays top 40 or album rock. Most
markets have highly rated stations
that play those formats. We view col-
lege radio as an essential means to
break our music.” Elektra national di-
rector of alternative promotion Mark
Cohen concurs: “I'm not going to
waste my records on stations like
that.”

Other label reps are less extreme.
They do not regularly service main-
stream college stations, but say they
will supply those stations with prod-
uct when it is requested. “In an effort
to deal with college radio across the
board, we do-try to take care of the
more mainstream-leaning stations
where it makes sense,” says Colum-
bia director of college marketing
Tom Simonson.

But he adds, “A college station
that is playing album rock where
there are commercial album rock sta-
tions in the market is lower on the
priority list than a college album rock
where there are no album rock sta-

tions in the market.”

Simonson also says that in some
markets, mainstream college stations
are still the ones needed to start rec-
ords. “Diving For Pearls can be alter-
native if there is nothing but a coun-
try and gospel station in the market.”

L.LR.S. national director of college
promotion Lori Blumenthal says “it
depends on the enthusiasm the sta-
tion shows for the lapel.” She says
more mainstream stations are ser-
viced with I.R.S.” more commercial
acts, like the Alarm, but adds, “I
don’t go out of my way to work those
kinds of stations.”

And RCA national alternative pro-
motions director Bruce Flohr also
says he will comply with requests for
mainstream product. “But when we
send them Billy Ocean or DJ Jazzy
Jeff & the Fresh Prince, we'll be
damn sure to put in the new Hoodoo
Gurus and Love & Rockets.”

WRDL MD Tindira says she some-
times senses resentment from col-
lege radio reps who “can’t believe we
have the format we do,” but overall
feels she has a “very good relation-
ship” with the record companies. The

bulk of her cohorts offer similar sto-
ries. WRCK Slippery Rock, Pa., MD
Brandon Davis, whose station does a
top 40/modern rock hybrid, says be-
cause his station also does some al-
ternative blocks, “the labels don’t
mind as much.” The bulk of his $600-
a-year record budget goes to replac-
ing library material.

WCWS MD Bob Carpenter also
says he gets service for his station’s
mainstream blocks. The problem is
having to buy WCWS’ classic rock li-
brary himself and having a hard time
competing with better-stocked com-
mercial rockers in Cleveland and Ak-
ron, Ohio.

WJPZ’s Meech says Z89 has “an
extremely good relationship with rec-
ord reps,” but there is a catch. “At
first it was difficult because the only
names we were given were college
reps. Eventually, we were able to es-
tablish ties with the top 40 promotion
people. Now that's who we talk to
most of the time.”

Assistance in preparing this story
was provided by Craig Rosen in Los
Angeles.

i

Deane Of Radio. Oldies WYST Baltimore's second annual Radio Reunion
Weekend brought together former area jocks, including Buddy Deane, left, the
inspiration for the movie *‘Hairspray,” and Jack Gale. The pair had not seen

each other for more than 20 years.
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JUST PUBLISHED!

BILLBOARD'S 1990
INTERNATIONAL RECORDING
EQUIPMENT & STUDIO DIRECTORY

This annual directory provides you
with the most up-to-date statistics on
professional recording equipment,
recording studios and recording stu-
dio equipment usage. $37.00
(Includes postage & handling.)
Add appropriate sales tax in NY, NJ, CA, TN, MA, IL & DC.
To order, send check or money order with this ad to:
Billboard Directories

P.O. Box 2016, Lakewood, NJ 08701

FOR FASTEST SERVICE, CALL 800-344-7119
In New Jersey, call 201-363-4156
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where In Denver, religious KJIM,
which recently moved from 760 to
1150 in a frequency swap with oldies
KRZN, is now Spanish KFRR. GSM
Pear? O’Riley is now OM ... Follow-
ing a decade at WQXI-FM Atlanta,
including this year’s brief stint as
PD, Craig Ashwood moves to AC

WJQY Miami as the new PD ... Af-
ter several years out of radio, Scotty
Brink returns to radio as PD of clas-
sic rock KSDO-FM. That leaves the
station with only an MD opening.
Elsewhere in New York, night jock
Greg Thunder is out at top 40/dance
WQHT (Hot 97). And controversial

kas been set.

retain his sales duties.

WHTT Buffalo, N.Y.

newsline...

EMMS BROADCASTING has named executive VP Steve Crane as its cor-
porate president following chairman Jeff Smulyan’s move to Seattle
to aversee his newly purchased baseball Mariners. Also, Doyle Rose
is promoted from executive VP/operations to president of Emmis
Radio. And senior VP/operations Randy Bongarten succeeds Rose.
Alsn, WQHT New York GM Stuart Layne is rumored to be following
Smulvan to Seattle in some Mariners-related capacity, but no deal

JEFF HEDGES, VP of sales at WWDC-AM-FM Washington, D.C,, for
the past seven years, has been upped to station manager, but will

OTHER 6M NEWS: KLDE Houston GSM David Trusty replaces Richard
Roslow as VP/GM of Entecom’s WXCR Tampa, Fla. OM Lotar Beer-
gerst also exits. Also, Art Camiolo has resigned as GM of all-sports
WIP Philadelphia but will stay with parent company Spectacor
Broadcasting. And WXKS Boston LSM Joe DiDonato is GSM of

STATION SALES: KIST/KMGQ Santa Barbara, Calif.,, and KKAM/
KBOS Fresno, Calif., from RSB Communications to Dwight Case’s
Jayveeco L.P. for $11.75 million; WKIZ/WEOW Key West, Fla.,

WIOD Miami host Steve Kane re-
places Dave Dawson in mornings on
N/T WABC . .. At album KJJO Min-
neapolis, APD Dean Dreisbach and
MD Mike Stapleton swap positions.

At urban KRIZ Seattle, PD Frank
Barrow is promoted to OM; midday
jock Bailey Coleman replaces him as
PD/MD. Meanwhile, at co-owned
KBMS Portland, Ore., which Barrow
had also been programming from Se-
attle, Ron Lee gets the official nod as
PD/MD ... Carlos Delesus is the
new PD/MD for urban WNJR New-
ark, N.J., replacing B.J. Stone, who
can be reached at 201-325-7285. DeJe-
sus has been with WNJR for almost
five years. Before that, he was PD of
WKTU New York.

Ron Ebben, ND of N/T WSUN
Tampa, Fla., adds the PD duties that
were previously handled by Carey
Curelop at sister WYNF ... Former
N/T KTAR Phoenix PD Bob Chris-
topher is the new OM at similarly
formatted WWL New Orleans; Dave
McNamara remains PD. At co-
owned AC WQSF Norfolk/Rich-
mond, Va., Brian Edwards replaces
Dick Grant as PD. Edwards was pre-
viously PD at WILT Charlottesville,
Va.

After several months of billing it-
self as K-Lite, AC KEDG Los Ange-
les has changed calls to KLIT . . . Joe
Waldman has resigned as PD of
Transtar’s adult standards Music of
Your Life format; no replacement
has been named ... OM Jim Fonger
is out as part of modern CFNY To-

ronto’s reorganization.

Oldies WKLR Indianapolis PD Si-
mon Jeffries is upped to station man-
ager and will now oversee the sales
department as well as programming
... AC KLTE Oklahoma City be-
comes the second Entecom station to
switch to oldies in the last three
weeks. PD Dennis Anderson stays
... WKLL St. Louis will switch from
Satellite Music Network’s Kool Gold
format to Business Radio Network’s
financial N/T programming around
Wednesday (1). Ironically, WKLL is
owned by Kool Gold format develop-
er Adams Communications.

Although the new owners are not
due in at top 40 KMPZ (Z98) Mem-
phis until at least December, GM
Mike Baer is gone. That means Ditt-
man group PD Randy Lane, already
doubling as PD, is now VP/GM. Re-
cently promoted MD Howie Castle is
upped to PD. Charles Henry, who
only returned to the station recently
for afternoons, is now doing morn-
ings. Kenny Bozak is in for late
nights.

Two months after the debut of all-
folk WADN, Boston further cements
its reputation as the home of unusual
AM formats with country WDLW’s
long-promised change to “Show-Biz
Radio” WRCA. The calls stand for
“Radio, Comedy, Arts.” The new sta-
tion, scheduled for a launch on Nov.
6, will mix comedy with entertain-
ment features on Hollywood, Broad-
way, and Las Vegas, and music tied
to its features from the ’30s to the

"80s. Robert Van Riper from the Ra-
dio Group syndication firm is PD.

Meanwhile, Blowing Rock, N.C,,
gets one of the country’s few all-tour-
ist formats as WXLX returns to the
air as WVIOQ (Visitor’s Information
Outlet). Former WKSO Orangeburg,
S.C., PD Ted Bell is morning man/
OM of the new station, which will
play gold-based AC when it isn’t do-
ing brokered advertisements or spe-
cial programs like a storytelling hour.

Top 40 WQXA York, Pa., after
more than 10 years as Q106, is now
calling itself Hot 105.7. Morning man
Uncle Bob exits, leaving Bobby
Quinn alone in mornings. At nearby
country WGTY Gettysburg/Harris-
burg, OD/PD Dick Raymond is out
as PD; the 21-year radio veteran can
be reached at 717-334-4117. Filling
those duties on a trial basis is night
Jock John Pelligrini.

Jim Randall is the new PD of top
40 WWGT (G98) Portland, Maine.
The area radio veteran was most re-
cently at WFAL Falmouth, Mass. . ..
WTLQ (Q102) Scranton, Pa., modifies
formats from top 40 to Rock 40
WWRB (Rebel Radio). Owner Thom
Greco becomes GM and is looking for
a p.m. driver and, perhaps, a PD. Jen-
nifer Starr from crosstown WKRZ is
MD. PD Ron “Flashman” Dishner
and MD Nancy Faye are gone.

Reading, Pa., gets its second FM
this week as religious WBYO Boyer-
town, Pa., moves to town and be-
comes AC WYCL under GM Mitch

(Continued on next page)
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Carroll (ex-WYGL Troy, Pa.); Al
Burke (ex-WMMY Melbourne, Fla.),
is the new PD/morning man. Robin
Williams does middays and Johnny
Dee (ex-WIOV Lancaster, Pa.), joins
for afternoons ... Jack Armstreng
has resigned as PD of top 40 KFXD
(KF95) Boise, Idaho; GM David Ever-
ingham is accepting T&Rs for his re-
placement.

AT OLDIES WRMX Nashville, GM
Dick DeButts is out following a pro-
motion in which approximately 2,500
tickets were sold for a venue that
seats 1,500-1,700. WRMX was spon-
soring a live broadcast of Mike Har-
vey’s “Solid Gold Saturday Night”
from a local hotel and drew an over-
flow crowd of up to 5,000 people, de-
pending on who you ask. The station
came on the air the next day and of-
fered double-refunds to those ticket
holders turned away, which, accord-
ing to owner Dick Oppenheimer, has
stemmed the bulk of the negative
publicity. GSM Tom Williams and
Oppenheimer share the GM duties.

THE SNIPING BETWEEN Miami's
WEDR and WHQT (Hot 105) has
been heavy since last year when Hot
returned to the urban format. The
latest skirmish between the stations
took place over a benefit held by Hot
105 at a local club to benefit Jimmy
Gee, a veteran WEDR announcer
fired during the station’s personnel
overhaul this summer. Gee had gone
blind during the last few years of his

tenure with the station.

The trouble between the stations
apparently started when WHQT had
Gee guest on Het 105’s morning
show. The next day, WEDR GM Jer-
ry Rushin was on his station’s morn-
ing show with a rebuttal. Rushin also
reportedly announced that he was
willing to put Gee back on the air, at
least for weekends, and challenged
WHQT to do the same thing.

WEDR PD B.. Barry says “Hot
105 made it sound like we fired Jim-
my because he was blind. Anybody
who knows how lang he and Jerry
have been friends knows that wasn’t
the case.” WHQT PD Keith Isley, for
his part, says that the fund-raiser
“was not intended %o be a tactical pro-
motion against WEDR.”

Barry is claiming victory in the
WEDR/WHQT skirmish, saying that
not only did listeners stay away from
WHQT’s fund-raiser, but that there
was also low attendance at a WHQT-
sponsored concert featuring Surface.
Isley says that the station managed
to raise $5,000 for Gee, but does say
that negative publicity probably af-
fected his ability tc get artists for the
benefit. “All the artists we contacted
were suddenly playing a concert in
China that night,” he says.

MORE SLOGAN WARFARE: Al-
though GMs of both stations are
claiming to be pleased with a federal
district court judge’s decision, KABC
Los Angeles is the apparent winner
in round two of its battle with N/T ri-

val KFI Los Angeles. KFI will be al-
lowed to continue use of the phrase
“talkradio,” but not in conjuntion
with its calls or dial position.

Meanwhile, a county judge has
ruled in faver of Cincinnati’'s WLW,
which was seeking an injunction
againsi rival WCKY over the latter
station’s use of its liners, “If you
miss a day, you miss a lot” and
“When you need tc know ...” The
judge did, however, find that a third
disputed liner, *“Your official weather
station” was not protected. WLW is
also in a snarling match with WKRC.
The latter station has the rights to
the Bengals games; the former is
claiming to have the best Bengals
coverage in its ads. That one proba-
bly won’t gc to court, however.

PEOPLE: After several months of
auditicns and weekend fill-in, Ken
“Spider” Webb is back as the co-an-
chor of mornings at urban WRKS
New York. Webb is now teamed with
Mike Love as Lauryn Nicole exits.
The morning show change is just one
of several that have taken place at
WRKS since acting PD Vinny
Brown replaced Tony Gray. While
WRKS always ran a fairly tight play-
list, its music rotations seem to have
changed so that recurrents are a lot
more prominent. Rap is more restric-
tively dayparted. Frontsells and oth-
er music identification, rare on
WRKS before, have been stepped up.

At urban KJLH Los Angeles, MD
Lynn Briggs adds APD stripes; also,

George Moore is the new production
director ... Janet Snyder is the sec-
ond on-air talent to jump from
WKSE Buffalo to WHTZ (Z100) New
York this year, following Kid Kelly.
Snyder, who will do overnights at
7100 (and revive the old Z100 air-
name, Janet From Another Planet), is
replaced by Beth Ann McBride, who
also holds the new APD position.

Mike Webb, currently PD of adult
standards KIXI Seattle, has been
tapped as the new PD of crosstown
KVI, a station he previously pro-
grammed. The only problem is that
Webb still has a no-compete clause at
KIXI. Although KIXI is threatening
to enforce the contract, oldies KVI
GM Shannon Swette thinks details
will be ironed out by the time you
read this. Meanwhile, KIXI's sister
AC, KMGI, taps Angie Good from
top 40 KUBE for nights.

Art Goed, a fixture at adult alter-
native KIFM San Diego who left the
station last fall to concentrate on his
syndicated show, “Jazz Trax,” is
back at KIFM for weekends and will
also do some work with the station’s
morning show . . . Longtime WSB At-
lanta personality Jim Howell joins
easy WPCH Atlanta for mornings,
replacing Paul Casey ... Former
WZOU Boston morning man Mike
Addams crosses to oldies WODS for
afternoons; he replaces Rick Hunter.

Joe Morgan is the new ND at N/T
WHDH Boston, coming from cross-
town WRKQO where he spent the last
13 years ... At allnews WBBM Chi-

cago, Deidra White has been upped
from producer to managing editor as
Craig Dellimore shifts to reporter
duties . .. At N/T WIOD Miami, p.m.
news anchor Chuck Meyer is upped
toND ... Midday jock Yvonne Sand-
ers is upped to MD at urban WIKS
(Kiss 102) Coastal N.C. PD B.K.
Kirkland had been handling those
duties . . . At urban WZHT Montgom-
ery, Ala.,, a.m. driver Larry Steele
adds MD duties; midday jock Bri-
gette Cannon becomes assistant MD.

ETC: After encouragement from the
stations of Duluth, Minn., Arbitron
has decided to split the market into
two books. The Duluth/Superior,
Wis., market is 150 miles long, and
the Duluth stations don’t reach the
north end of the county. Effective
with the Spring 90 book, Hibbing,
Minn.-area stations will not be part of
the metro, but will remain in the
TSA.

Just in time for Christmas gift-giv-
ing comes a boxed set of airchecks of
WLUP Chicago p.m. drive team
Steve Dahl & Garry Meier. “Steve &
Gary: A Decade of Service” contains
such highlights as the 1979 Disco De-
molition rally and Dahl’s recent on-
air vasectomy. Send $12 to the Steve
& Gary Fan Club, #332, 445 E. IlIi-
nois St., Chicago, Ill. 60611.

Assistance in preparing this col-
umn was provided by Craig Rosen,
Phyllis Stark, and David Wykoff.

et Tione

COMING IN FOR THE KILL o

Featuring the first single,
FACTS OF LOVE

Produced by Climie Fisher/Neil Dorfsman
Management — Dee Harrington/Brilliant Management

Ciautol.

©1989 EMI RECORDS, LTD
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But No Yellow Roses. On her recent visit to Los Angeles, Dolly Parton was
welcomed by country KLAC/KZLA VP/GM Norman Epstein.

Elbow Recom. Elvis Costello turned up backstage at classic rock WYSP
Philadeiphia’s free concert to visit with former Byrds front man Roger McGuinn,
who was performing at the concert. Pictured, from leit, are WYSP’s Bob Avicolli
and Ed Sciaky, McGuinn, Costello, and WYSP’s Scott Segelbaum.

Healey Squeezes Partland. Top 40 KKRZ (Z100) Portiand, Ore., sponsared a
live concert featuring the Jeff Healey Band that raised more than $43,000 for
the Muscular Dystrophy Assn. Pictured with the band are Z100 MD Connie
Breeze and PD Mark Capps, in white and Meredith Brooks of the Graces.

Ure Urged On. During a recent Midge Ure show in Long
Island, N.Y.’s Sag Harbor, album WRCN moming co-host
Morgan Thomas, left, escorted Ure and two contest
winners to a postconcert oarty.

follow them onto the Country Music Assn. awards, Buck
Owens and Clint Black both performed at a KIKK-FM ’

Houston free concert. Pictured backstage, from left, are Schmooze With Personality. Arista artist Kashif, right, alternative WXDJ (The Breeze) Miami’s studios for an on-air interview. Pictured
KIKK PD Jim Robertson, Biack, Owens, KIKK MD Joe spends some time with urban WXYV (V103) Baltimore PD from left, are WXDJ's Kevin Cerenzia, PD Shirley Maldonado, Hucknall, and
Ladd, and GM Craig Magee. Roy Sampson during a recent visit to the city. Elektra's Eric Olsen.
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Feei The Breeze In Your Hair. Simply Red’s Mick Hucknall drops by adult
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Drake-Chenauit, Braiker
Join The Satellite Orhit

O Products with the greatest airplay gains this week, @ Videoclip availability.

ot B Compiled from a national
0S| =2 | €6 | 6 TITLE sample of radio playlists. ARTIST . .
=S %§ 52 E£5 | LABEL & NUMBER/DISTRIBUTING LABEL ;OS ANkG ELF:;SS UnlllSttar ;}adlo
etworks an atellite Music
* & NO.1 & % Network are the undisputed lead-
(| 1 | 3| & | DONTKNOWMUCH &LINDARONSTADT/AARONNEVILLE | ers of the full-service, satellite-de-
D) CALL IT LOVE e POCO livered programming that they
A | 7 | 8 | Rascas pioneered in the early *70s. But in
3 2 1 |10 HCEAASLalsrgg HANDS @ ELTON JOHN the past six months, longtime pro-
— gramming consultancy Drake-
(@] 6 | 9 | 7 | WHENILOOKED ATHIM B _: EXPOSE Chenault and newcomer Braiker
(5)| s | 16 | 5 | GETONYOURFEET ® GLORIA ESTEFAN Radio Services Co. have entered
fo EPIC 34.63064/E.PA — =
(6)| 9 | 15 | 6 | LISTENTOYOURHEART ® ROXETTE
EMI 50223
@@ 7 | n| 7 | YouveGor ® SIMPLY RED N[IW“HKS
ELEKTRA 7-69269
15 | 21 | 4 | ANGELIA @ RICHARD MARX
o | 3 | 2 | 11 | CHERiSH  MADONNA SYN']“: A"ﬂN
SIRE 7-22883/WARNER BROS.
| 17 | | WERENOT MAKIN' LOVE ANYMORE  BARBRA STREISAND
COLUMBIA 38-73016
11| 5 | 4 | 13| EVERYTHING BUT MY PRIDE # CUTTING CREW by Craig Rosen
Iy
12| 10| 5 | 15 | IF)COULD TURN BACK TIME } CHER R
3| 2 | 25 | 6 | WALKINGONAIR # STEPHEN BISHOP Unlike Unistar and SMN, Drake-
EIANTICH, 88830 Chenault and BRS do not have a
1 | 12 [ 13 PSRN HAVEITOLD YOU LATELY OISO commercial clearance requirement
5 | 18 | 22 | 7 | SUMMER OF LOVE JEFFERSON AIRPLANE for affiliates. Unistar and SMN
AR both require an affiliate to give
22 | 30 | a4 | WEDIDNTSTART THE FIRE ®BILLYJOEL |  the network a certain number of
an NICK OF TIME « BONNIE RAITT spots per hour in addition to a fee
B | 8 | 8 | capmoLsassa for carrying their programming.
18| 131 § | 13 | SHOWERME WITH YOUR LOVE # SURFACE Under the moniker of Drake-
COLUMBIA38:68716 Chenault/Jones Satellite Ser-
19 | 14| 8 | 14 | ONE s 722800 OEdzkldas vices, the 25-plus-year-old pro-
2 | 7 | 12 | 15 | DONT WANNA LOSE YOU *GLORIAESTEFAN |  gram supplier made its debut as a
S 5 satellite-delivered service on April
21 | 16 | 10 | 11 | ANGELEYES ® THE JEFF HEALEY BAND 1 with Great American Country.
2 | 21 | 23 | 7 | GIRLIMGONNAMISS YOU eMILLVANILL | Two other formats—Adult Con-
ARISTA 19870 temporary and the soft AC Prime
% % % POWER PICK % % % Demo, were added on June 1 and
23| 35 | | 2 | HOWAMISUPPOSED TO LIVE WITHOUY YOU & M. BOLTON Sept. 1, respectively. With more
2 | 26 | 20 | 7 | WASIT NOTHING AT ALL e MICHAELDAMIAN | than 80 affiliates for its current
CYPRESS 1451/A&M formats, the Denver-based compa-
% | 19| 14| 18 g!lcsm HERE WAITING # RICHARD MARX ny is now researching plans for
' three additional formats.
28 | 3 | 4 | IHEWAYTOYOURHEART # SOULSISTER Headed by industry veteran
* % * HOT SHOT DEBUT % % * Ivan Braiker, a onetime key play-
@D| NEWp | 1 | ANOTHER DAYIN PARADISE epHiLcolLns | er for both SMN and Transtar,
— ALANTC IS BRS debuted on Aug. 31 with AC,
2 | 37 [EER FOCKWITCHA ¢ BOBBY BROWN country, oldies, and the soft AC
2 | 20 | 34 | 5 | SOWING THE SEEDS OF LOVE sTEARsFoRFEARs | MegaFormat. Other formats, in-
FONTANA 874 710-7/POLYGRAM cluding a top 40, are said to be in
30| 25 | 20 | 19 ggrci 55492 grs THE INNOCENCE & DON HENLEY the works. At this point, BRS has
less than 20 affiliates broadcast-
@D 3% | 4 | 3 DIDN'T | (BLOW YOUR MIND) NEW KIDS ON THE BLOCK ing its programming, but Braiker
@ 18 18 4 EVERYTHING & JODY WATLEY claims that close to 100 stations
MCAS371L have signed up for programming,
(33| 39 | 47 | 3 | THESAMELOVE THE JETS and that the service has been add-
M “ bRl N
GD| w0 | — | 2 | BRINGITALLBACK # GRAYSON HUGH :;egekfour o e mew SlilleEs &
3 | 27 | 19 | 20 | SOULPROVIDER & MICHAEL BOLTON BRS’ biggest affiliate to date is
;"L”MB'”B'::“’” KMGR Salt Lake City, a former
36| 13 2 [EE SACRED EMOTION ¢ DONNYOSMOND | SMN Heart & Soul affiliate that is
GD| 46 | — | 2 | LEAVEALIGHTON # BELINDA CARLISLE now running Braiker's Mega pro-
MCA 5370 gramming. D-C/Jones’ most nota-
% | 18 {15 | IFYOU ‘gSKED METO © PATTI LABELLE ble recent addition is new Prime
w | 00 | = | 9 | ITSNOT ENOUGH ST Demo client, WQSF Norfolk/Rich-
RCA 9032 mond, Va.
8| — | 2 THE ARMS OF ORION PRINCE (W!TH SHEENA EASTON) How much impact, if any, BRS
NARNERBROS 722737 and Drake-Chenault will have on
NEWp | 1 | GROSSROADS SARACHCHIEEMAN Unistar and SMN remains to be
42 | 43 | 41 | ¢ | WHATABOUTME MOVING PicTuRes | Seen. Unistar president Gary
GEFFEN 7-22859 Fries, who oversees the compa-
(3| Newp | 1 | WALKONBY ¢ MELISSAMANCHESTER | nies’ satellite formats, says that
T e IATURNER Unistar has not been affected by
49 l 43 | 3 | capitol azaaz the emergence of the new players.
NEWD | 1 | MOVEON WATERFRONT In fact, Fries says Unistar has
BORYDORIE 731066, 7/ROCYGRAM _ posted its greatest gain in new af-
NEWD | 1 | JAKEGOOD CAREOF YOU & ME  DWARWICK/J.OSBORNE filiates to date in the last six
TALK IT OVER © GRAYSON HUGH months. “What it has done is cre-
47 | 45 | 40 | 2 | rcasso ate a greater awareness of satel-
5 VE (OUT THERE i ing,”
@8 | 42| 39 | 6 | DONTLEAVELOVE(O ALL ALONE) B.J. THOMAS lltes g(&g?xr:;g%hthfﬁl\?fyler
49 | 34 | 27 | 8 FY&‘T"ARANBMZ,O';’_L'%LYGRAM OIS CUUEEUER points out that Drake-Chenault
50 | 31 | 31 | g | THISONE @ PAUL MCCARTNEY and Braiker do not offer news or
CAPIION 49938 feature programming; he says the

new players are more in line with

taped services than with full-ser-
vice satellite networks like his.

Braiker and Drake-Chenault, for
their part, use as a major selling
point the fact that they offer their
services with no commercial clear-
ances. Yet representatives of both
SMN and Unistar question the eco-
nomic feasibility of such a posture.
“I don’t know how these compa-
nies survive on fees alone. We
couldn’t,” says Tyler.

Unistar co-chairman/CEO C.T.
Robinson concurs. “If you are
charging $500 or $700 a radio sta-
tion,” he says, “that gives you
about $60,000 or $70,000 in fees.
We just couldn’t run our formats
with that amount of money.”

Responds Braiker: ‘“We don’t
view ourselves as being in the
same business [as Unistar and
SMN]. They are primarily in the
network business of selling time
for commercials, and clearing
them on their programming. We're
a very different animal. We are in
the business of providing stations
with programming. We believe
that it is more than feasible.”

Drake-Chenault VP of program-
ming Phil Barry calls Unistar and
SMN ‘‘respectable competitors”
who ‘“have been in satellite pro-
gramming for a long time,” but he
adds that Braiker has ‘“‘been in the
programming business for longer
than all of those networks put to-
gether. The reason we got into sat-
ellite programming is because we
identified the need for a noncom-
mercially driven network.

“Our main goal is not,” he con-
tinues, “to run Unistar and SMN
out of business. We feel that we
can appeal to those radio stations
that find giving up network time
undesirable.”

AROUND THE INDUSTRY
Spanish-language satellite net-
work Cadena Radio Centro has
appointed Barrett Alley presi-
dent/chief operating officer. Alley
was previously VP/advertising of
(Continued on nert page)

Vaughan Visits WW1. Guitarist
Stevie Ray Vaughan recently
appeared on Westwood One's
“Timothy White’s Rock Stars’ to
promote his “In Step” album.
Pictured, from left, are White,
Vaughan, and WW1 producer Andy
Denemark.
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ALBUM ROCK ™¢%-

R

o S'_ Compiled (rorr) national album rock
QE 5E ; 8 ‘,’2 x TITLE radio airplay reports. ARTIST
T2 [ 32 | Q2 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & &
1 1 1 9 ROCK AND A HARD PLACE ROLLING STONES
COLUMBIA 3873057 3 weeks at No. 1
@ 3 3 7 JANIE'S GOT A GUN AEROSMITH
GEFFEN LP CUT
3 2 2 9 SOLD ME DOWN THE RIVER THE ALARM
J IRS. 7300
4 4 6 7 ROCKlN' IN THE FREE WORLD NEIL YOUNG
REPRISE LP CUT
5 5 5 3 THE LAST WORTHLESS EVENING DON HENLEY
GEFFEN 7-22771
6 6 9 ) WE DIDN'T START THE FIRE BiLLY JOEL
COLUMBIA 38-73021
7 7 3 7 LOVE IS A LONG ROAD TOM PETTY
MCALP CUT
3 8 11 6 EVERYTHING IS BROKEN BOB DYLAN
COLUMBIA 38-73062
AIT
@| u [ 15[ s | waTrorYOU ~ BoNHAM |
WHEN [ SEE YOU SMILE BAD ENGLISH
lo 10 13 7 EPIC 3EGQ§8Z/E.F’,A,
@ 16 28 3 A GIRL LIKE YOU THE SMITHEREENS
ENIGMA 44480/CAPITOL
@ 17 o 2 FOOLISH HEART GRATEFUL DEAD
ARISTA LP CUT
13 13 18 9 IA’mll\AEAELIEVER GIANT
14 ) 10 g NO SOUVENIRS MELISSA ETHERIDGE
{SLAND 7-99176
* & * FLASHMAKER # & &
FOOL FOR YOUR LOVIN WHITESNAKE
@ NEWD | 1 | ceeeen 222715 .
16 14 19 8 TIGHTROPE STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPICLP CUT/EPA
@ 24 o 2 JUST BETWEEN YOU AND ME LOU GRAMM
ATLANTIC 7-88781
NOTHER DAY IN PARADISE PHIL COLLINS
NEw ’ i AATLA(?‘JTIC 7-8877Ad
THE ANGEL SON GREAT WHITE
19, 1" |\ 22 JRM THE ANGEL SONG
LOVE SONG TESLA
20 19 24 6 GgFEN §-22856
21 12 4 1 RCC‘»\\%%Z!J LOVE POCO
* % * POWER TRACK * & %
@ 34 . 2 BIG BAD MOON JOE SATRIANI
RELATIVITY 10 32.4/IMPORTANT
ON'T CLOSE YOUR EYES KIX
B || 2|4 | NG
2% 25 29 5 AMERICAN MUSIC IAN HUNTER/MICK RONSON
MERCURY 874 934-4/POLYGRAM
B 23| 3|9 | UREREGe I DAD
C ROAD TRACY CHAPMAN
26 | 2 | 31 | B j SROSSROADS
@ 39 - 2 POOR LITTLE GIRL GEORGE HARRISON
DARK HORSE LP CUT/WARNER 8ROS.
33 33 4 BACK TO THE BULLET SARAYA
el POLYDOR 889 976-4/POLYGRAM
AT AEROSMITH
n | 15| 1 | w | LOUEINANELEUATOR
Al WARRANT
38 42 4 golE;UJBIH;B-HO:;S
31 20 12 10 SOWING THE SEEDS OF LOVE TEARS FOR FEARS
FONTANA 874 710-7/POLYGRAM
CALL
2| 3% | 3% | 4 | YOURUN THE
@ 41 o 2 EVERYTHING YOU DO FIONA (DUET WITH KIP WINGER)
ATLANTIC 7-88823
@ NEW ) 1 ug\t'PDO 1 GET CLOSE THE KINKS
POIS ALICE COOPER
502z {21 WM Y3 0Nosecrn
w
36 22 14 9 ('Z(AEYSSIANLIEZME%%IE JETHRO TULL
T
37 37 0 13 x}(gfgf LI;I:ENIGH COMES JOE COCKER
MOVE WITH ME SISTER THE DEL FUEGOS
@] 2 | % | 3 | MUEN
46 . 2 STAND ONIT JEFF BECK
EPICLP CUT/EPA
ROLLING STONES
o | 2| 2| 9 | BONNHUP
| % | |7 | SN LIVING COLOUR
F T™ BILLY SQUIER
NEWD | 1 | OONTLEIMEGO 2
45 45 3 LIVING IN SIN BON JOVI
MERCURY 876 070-7/POLYGRAM
. FEELGOOD MOTLEY CRUE
M | 2|16 | 10| PREESEN
IDE YOUR HEART KISS
NEw » 1 HERCUF!V LECU'?’POL’Y‘GRAM
PETER FRAMPTON
6| 3 | 2| 6 | HoLoNGonTovoy
KSTART MY HEART MOTLEY CRUE
@D| NEWD 1 EI]E(O:(TI?SA LPCUT
VE STAGE DOLLS
@ |2 | 49 | 3 | STHLINLOM
RIP AND TEAR L.A. GUNS
a9 | a7 | a8 | 3 | BREOR IR vonam
SKID ROW
a [u [ s | iocapecmas

20

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power, Jrack is 1 2

chart that shows.the largesti er-the.wesk betore.

NETWORKS

(Continued from preceding page)

Vista Magazine. He assumes du-
ties held by vice chairman Carlos
Aguirre. Additionally, CRC OM
Sal Valdez has been upped to net-
work manager, and Ilia Leon has
joined CRC’s Miami office as an af-
filiate relations manager.

At Seattle-based Broadcast
Programming, director of affili-
ate relations Tom Casey has been
promoted to VP/programming, re-
placing Jeff King. Ron Harris, af-
ter a year and a half as PD for
BPI’s contemporary formats, has
been upped to programming man-
ager. Harris is also doing a two-
hour night shift at AC KMGI
(I107.7) Seattle, replacing Scott
Phillips . .. Nick Scott has
jumped from an affiliate relations
job at James Paul Brown Enter-
tainment to a similar post at Pre-
miere Radio Networks.

NBN Sperts, a division of the
National Black Network, will
broadcast the Evander Holyfield
vs. Alex Stewart bout Saturday
(4), as well as the Mike Tyson vs.
Donovan Ruddock fight Nov. 18

. Lesley Halpern has been
named manager, advertising, for
ABC Radio Networks. Halpern
was previously with ABC’s opera-
tions staff.

Florida Radio Network will dis-
tribute two Senior Professional
Baseball Assn. games every
Wednesday. Lou Palmer and for-
mer major-league pitcher Bill
Denehy will host the afternoon
games, with New York Mets
broadcaster Bob Murphy and
Montreal Expos announcer Dave
Van Horne doing the night games.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with mul-
tiple dates indicate that local sta-
tions have option of broadcast
time and dates.

Nov. 3-4, Gloria Estefan, On The Radio, On The
Radio Broadcasting, one hour.

Nov. 3-5, Hilton Valentine (Animals)/Duane
Eddy/Jeff Healy/Casey Siemaszko, Cruisin’ Amer-
ica With Cousin Brucie, CBS RadioRadio, three
hours.

Nov. 3-5, Britny Fox, Metalshop, MJI Broad-
casting, one hour.

Nov. 3-5, Maze Featuring Frankie Beverly, Star
Beat, MJI Broadcasting, one hour.

Nov. 3-5, Tracey Ullman/Kevin Paige/Michelle
Pfeiffer, Party America, Cutler Productions, two
hours.

Nov. 5, Grateful Dead/Phil Collins/Rolling
Stones, Powercuts, Global Satellite Network, two
hours.

Nov. 6, Alarm, Rockline, Global Satellite Net-
work, 90 minutes.

Nov. 6-12, Randy Travis, Listen In With Lon
Helton, Westwood One Radio Networks, one hour.

Nov. 6-12, Dave Gilmour, Rock Over London,
Westwood One Radio Networks, one hour.

Nov. 6-12, Tom Petty, Superstars Rock Concert
Series, Westwood One Radio Networks, 90 min-
utes.

Nov. 6-12, Fresh Blood: the Front, High Voit-
age, Westwood One Radio Networks, two hours.

Nov. 6-12, Genesis/Doobie Brothers/Deep Pur-
ple, Classic Cuts, MJI Broadcasting, one hour.

Nov. 6-12, Starship, Rock Today, MJI Broad-
casting, one hour.

Nov. 6-12, Bon Jovi, Off The Record With Mary
Turner, Westwood One Radio Networks, one hour.

Nov. 6-12, Montreal Bed-In Revisited—Part 2,
The Lost Lennon Tapes, Westwood One Radio

Special Series, one hout.
Networks Special Sefiesone iogc

e

Music Like THERE'S No ToMORROW

Tue ApriL FooLs
Dasn Rip Rock

Norrn CaroLina COMPILATION

A PicTure MADE

SIDEWIN

BLAKE BABIES
Brack GinLs

DowNSIDERS

DERS

5 W. HARGETT STREET 4TH FLOOR RALEIGH, NC 27601 (919)834-5977
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MODERN ROCK TrAcks-

g}_ Compiled from Commercial and
o L
o ;5 §O "E TITLE Coliege Radio Airplay Reports. ARTIST
Ig |22 |2 ;5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * &
1 1 1 3 PICTURES OF MATCHSTICK MEN CAMPER VAN BEETHOVEN
VIRGIN LP CUT 3 weeks at No. 1
@ 4 4 6 { WANT THAT MAN DEBORAH HARRY
SIRE 7-22816/REPRISE
3 3 7 5 PERSONAL JESUS DEPECHE MODE
SIRE 7-21328/REPRISE
4 5 3 8 SOLD ME DOWN THE RIVER THE ALARM
IRS. 73003
5 2 2 2 REGINA THE SUGARCUBES
| ELEKTRA7-69270
@ 13 o 2 LOVE AND ANGER KATE BUSH
COLUMBIA LP CUT
@ 8 14 5 INTO THE HEART OF LOVE THE MIGHTY LEMON DROPS
SIRE LP CUT/REPRISE
10 o 2 PROUD TO FALL JIAN MCCULLOCH
SIRE 7-22924/REPRISE
T
9 7 8 8 L';,B. 14SSI;OVE SQUEEZE
14 15 ] CROSSROADS TRACY CHAPMAN
ELEKTRA 7-69273
® 12 2 3 A GIRL LIKE YOU THE SMITHEREENS
CAPITOL 44480
DRAMA! ERASURE
12 11 19 4 SIRE 7-22768/REPRISE
13 g 5 10 SOWING THE SEEDS OF LOVE TEARS FOR FEARS
FONTANA 874.810-7/POLYGRAM
14 g 12 7 §c'§§o(s)si” THE PRIMITIVES
@ 27 29 3 MAKE BELIEVE MAMBO DAVID BYRNE
SIRE LP CUT/WARNER BROS
F!
16 20 18 6 GEEF%EN 7-22809 FUZZBOX
@ 23 _ 2 LET LOVE RULE LENNY KRAVITZ
VIRGIN 99166
18 22 __ 2 CONTACT BIG AUDIO DYNAMITE
COLUMBIA LP CUT
19 21 13 12 BETWEEN SOMETHING AND NOTHING THE OCEAN BLUE
SIRE LP CUT/REPRISE
S FORGET THE PSYCHEDELIC FURS
NEWp | 1 | SHOWDG0D
OVE SHACK THE B-52'S
21 17 10 10 %EPR!SES7-22817
@ 29 | 2 HIGHER GROUND RED HOT CHILI PEPPERS
EMI 50226
ATELLIT RICKIE
3 25 28 3 gEFFEENLI}’ cuETs LEE JONES
20 | 15 [T JRgH] A QF THEoRLD s
M
s |6 | 0| s | KNGROMorRam BT
NEW ) 1 THE LINE BETWEEN THE DEVIL'S TEETH PETER MURPHY
BEGGAR'S BANQUET 9108/RCA
27 2 22 Il E:.Nl‘\ﬁle(_’ZSHEEP WALL THE INNOCENCE MISSION
B 16 | 2 | 6 | SMeARRADOY, THOMPSON TWINS
M WN AUDIO DYNAMITE
2 | 2 | 6 | 10 | ZAVESBRON BIG
30 19 9 10 KNOCK ME DOWN RED HOT CHILI PEPPERS
EMLLP CUT

Billboard, copyright }983. () Tracks with the greatest airplay gains this week.
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Stations Mount Relief Efforts In The Wake Of California Quake

BY PHYLLIS STARK

NEW YORK Stations across the
U.S. quickly came to the aid of North-
ern California, the area ravaged by
an Oct. 17 earthquake. Food, water,
supplies, and money collected by ra-
dio are continuing to pouring into the
Bay area.

Much of the aid is coming from an
unlikely source—Charleston, S.C.,
which was hit by a disaster of its
own, Hurricane Hugo, just six weeks
ago. Just one day after the earth-
quake, the city of Charleston sent a
planeload of water to San Francisco.

“We can really understand what
* they’re going through because it hap-
pened to us,” says Janet Conklin, a
traffic reporter at AC WXTC
Charleston. “We're sick of worryving
about us, it’s time to worry about
someone else.”

WXTC was completely destroyed
by Hurricane Hugo and, in fact, is op-
erating from trailers. But while the
studio building is open and airing out,
the lobby is being used as a collection
center for food and supplies from

Charleston residents. WXTC had also
collected $3,800 in eash donations two
days after the earthquake. All of the
supplies and money are being sent to
sister country outlet KFRE Fresno,
Calif., which will oversee distribution.

Throughout the country, stations
like AC WNSR New York are giving
out the American Red Cross hot-line
number (800-453-9000) on the air sev-
eral times daily. Other stations, like
album KRXQ Sacramento, Calif.,
also mention the Red Cross address
and encourage listeners to send cash
donations. Stations using Satellite
Music Network’s Kool Gold format
are also broadcasting the request for
aid once an hour.

Providing this information is the
best thing radio stations can do for
the relief effort, according to Diane
Powers, media associate for the na-
tional chapter of ~he American Red
Cross in Washington, D.C. “The me-
dia has been absolutely wonderful,”
she says, “but the biggest service
they can do for us right now is to con-
tinue to provide information and talk
about the need for continued dona-

tions to the Red Cross.”

In a tie-in with the Red Cross, 22
Phoenix stations broadcast a live re-
mote morning show from a local mall
less than a week after the earth-
quake. The promotion was initiated
by top 40 KZZP morning man Bruce
Kelly. All of the participants, which
included country KNIX, album

PROMOTIONS

£ 1988 ASM Records Inc. All rights reserved.

THUNDER AND FIRE, the
new album from the band
Rolling Stone calls “one of
rock’s most explosive acts”
Featuring “Find You” and

“When The Angels Cry’

NOW ON TOUR WITH BOB DYLAN:
Octoher 2 Clevetand
23-25 Boston 4 indiana, PA

26 Williamstown,MA 6 Blacksburg, VA
27 Albany 7 Norfoik

29 Ithaca ] Durham, NC

ki Chicago 19 Atlanta
Navember 12/13- Sunnse, FLA

1 Ann Arbor 13/15 . Tampa

(SP 5264)
Produced by: Barry Beckett

Executive Producer: Steve Raibovsky
Management: Praxis International ppAY|S

KDKB, oldies KOOL-AM-FM, and
AC KAMJ, brought station merchan-
dise to sell or auction off. The Red
Cross was on hand to accept blood
and financial donations. Together,
the stations raised more than $46,000.

Just days after the disaster,
KOOL-FM teamed with Southwest
Airlines to aid the earthquake vic-
tims. The station broadcast live from
1-5 p.m. for two consecutive days
from the Sky Harbor Airport, where
they encouraged listeners to bring
clothes, blankets, tents, food, and
other items. All items collected were
sent to the Bay area on Southwest’s
planes.

Top 40 KRQQ Tucson, Ariz.,
broadcast its morning show live from
the local Red Cross offices, resulting
in $1,600 in donations during the shift
alone. And WGOR Lansing, Mich.,
helped raise $54,000 for the Red
Cross in two days single day by trad-
ing coffee and donuts for donations.

KRQQ also organized an earth-
quake tribute picked up by stations
across the country. On Oct. 23, partic-
ipants, including all of Nationwide
Communications’ top 40 stations,
played “Lights” by Journey in memo-
ry of the earthquake victims. The sta-
tions encouraged listeners who were
in their cars to turn on their lights
and leave them on for an hour. Lis-
teners at home or work were encour-
aged to turn on their outside lights.
After the song was played, the sta-
tions gave the addresses of local Red
Cross chapters and encouraged lis-
teners to make donations.

On the same day, clients of the
Pollack Media Group ran 15 seconds
of silence at 5:04 p.m. (the length and
time of the earthquake). The silence
was followed by either the Beatles
song ‘“‘A Little Help From My
Friends’’ or Dionne Warwick’s
“That’s What Friends Are For,” de-
pending on the participating station’s
format. That was also followed by a
plug for the Red Cross. Other sta-
tions in the markets were also invited
to join in and an estimated 100 sta-
tions nationwide took part, according
to Pollack promotion director Sharon
Fratello.

In some markets, station contests
have been turned into Red Cross
fund-raisers. At top 40 KIIS in Los
Angeles, which is giving away 10
Mazda Miatas, the man who won the
car the day after the earthquake of-
fered to donate its cash equivalent
(about $15,000) to the Red Cross in
lieu of taking the prize. He was in-
spired by morning man Rick Dees,
who was talking about the Red Cross
on his show that day. But Dees and
KIIS president/GM Lynn Anderson
decided to let the winner keep the car
and, instead, donated the $15,000 on
behalf of the station.

The day after the earthquake, top
40 WPOW (Power 96) Miami donated

all of the prize money from its con-
test, Beat The Bomb, to the Red
Cross. Although listeners were told
in advance that the money would be
donated, promotion director Kenny
Bernstein says the station received
just as many contest calls as usual.
“Our listeners got a warm feeling by
being able to donate some money
without having to dip into their own
pockets,” says Bernstein. WPOW
ended up donating several thousand
dollars to the charity in the winners’
names. WPOW also has a benefit
concert in the works.

Many other stations have held or
are planning to hold benefits. Top 40
WNCI Columbus has a concert in the
works. Album KPOI Honolulu held
an Aftershock Rock benefit concert.
KKBT Los Angeles morning man
Paul Rodriquez was planning a com-
edy benefit at the Improv for Hallow-
een night. And album KOME San
Jose, Calif,, has a rock’n’roll auction
scheduled for Friday (3).

N/T WOR New York is selling
2,300 half-price tickets to the opening
performance of the Radio City Music
Hall Christmas Show. Radio City do-
nated the tickets. All proceeds from
the sale will benefit the Red Cross
Relief Fund.

Closer to the scene of the disaster,
country KATD San Jose is concen-
trating more on disseminating need-
ed information to residents of the af-
fected area. Many Bay-area business-
es are providing supplies or services
at little or no cost, and KATD is mak-
ing an effort to let everyone know
about them. Among these businesses
are a supermarket that gave out free
bottled water, a cellular phone com-
pany that allowed people to use the
phones at no cost, and a van line that
is offering free packing and moving
to those in Los Gatos—KATD’s city
of license and one of the most-bat-
tered towns—who are forced to evac-
uate their homes.

IDEA MILL

Top 40 WKSS Hartford, Conn.,
and the Hartford Courant are spon-
soring the four-week contest, Who'’s
Kiss Is This? Each week, the newspa-
per publishes a photo of a pair of ce-
lebrity lips. Clues about the lips’ own-
ers are broadcast on the morning
show every day. On Friday morning,
the 25th caller is given a chance to
identify the lips and win a prize worth
more than $1,000.

WSTC Stamford, Conn., offered a
free spaghetti breakfust to listeners

R
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T

on their way to work; the meal was
served from 7-9 a.m. in front of a
downtown library. The following
week, the free morning meal was
corned beef and cabbage. “We just
wanted to have some fun and do
something outrageous,” explains pro-
motion director Christine Sengelas.

Sister station WJAZ, which is in-
volved in a yearlong promotion for
public transportation, began a series
of commuter appreciation days last
month. P.M. driver Rick Petrone
broadcasts live from a local train sta-
tion while free coffee is served and
jazz music is played.

Nearby, album WRKI (I195) Bridge-
port raised more than $18,000 for the
American Cancer Society at the sta-
tion’s annual bike-a-thon. 195 person-
alities Ethan Carey and “The Real”
Bob James rode the 25-mile course
while Ray Graham completed the 62-
mile course; 185 listeners also partici-
pated. Three bicycles were awarded
as prizes.

AC KBIG (Big Mix 104) Los Ange-
les promoted literacy with a celebrity
storytelling day at four local librar-
ies. Admission was free, but all par-
ticipants signed up in advance to re-
serve their space. Among the celebri-
ty readers were Jodi Sweetin of “Full
House,” Danica McKellar of “The
Wonder Years,” and Jeremy Miller of
“Growing Pains.”

Classic rock WYSP Philadelphia is
giving away five classic cars as part
of a “no repeat week” promotion.
Each week for five weeks the station
will repeat only one song between
Monday and Friday. The 10th caller
wins one of the cars. In addition to
television, print ads, and truck post-
ers, the promotion is being advertised
on 14.5 million Coke and Diet Coke
cans. A 68 Thunderbird, a 72
Porsche, and a '69 Camaro are among
the prizes.

Top 40 WRBQ (Q105) Tampa, Fla,,
fed more than 500 homeless people
last month at two city shelters. The
Central Florida Frozen Food Assn.
donated the food. As part of its
Earthbound Project, Q105 has also
been airing a series of daily public
service messages on the environ-
ment. The project was developed by
morning host Cleveland Wheeler,
who is a committed environmentalist.

As a result of the sale of urban
WDKS Fayetteville, N.C., and the
subsequent firing of the station’s en-
tire staff (Billboard, Oct. 28), promo-
tion director Phyllis Suggs is now
available. Call her at 919-487-1941.

CAE wummnsrins

Ir a joint promotion with the Red Cross to benefit Bay-area earthquake victims,
KZZP Phoenix broadcast its morning show live from a local mall, where
participating Phoenix stations dropped by to donate merchandise to sell. Shown
in the booth are KOOL-FM PD/morning man B.J. Hunter with KZZP morning

man Bruce Kelly.
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OWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 milllon.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

22 23 Linda Ronstadt (Featuring Aaron Nev 16 19 Aerosmith, Love In An Elevator 7 2 Fine Young Cannibals, Don't Look Back 4 11 The B-52's, Love Shack
23 25 Richard Marx, Angelia - 17 23 Belinda Carlisle, Leave A Light On B 7 Moving Pictures, what About Me 5 3 Bobby Brown, Rock Wit'cha
24 26 Prince (With Sheena Easton), The Arms BOSTON'S 18 21 Bobby Brown, Rock Wit'cha 9 9 Cher, It | Couid Turn Back Time 6 6 Aerosmith, Love In An Elevator
25 EX Young M.C. Bust A Move 19 29 Milli Vanilli, Blame it On The Rain 10 11 Belinda Carlisle, Leave A Light On 7 15 Paula Abdul, (fI's Just) The Way That
26 EX  Soul ?I Soul (Featuring Caron Wheeler), 20 27 Billy Joel, We Didn't Start The Fire 11 12 Eurythmics, Don't Ask Me Why 8 18 Richard Marx, Angelia
(! 2
27 30 The Jets, The Same Love 21 26 Alice Cooper, Poison 12 14 Linda Ronstadt (Featuring Aaron Nev 9 9 Poco, Call It Love
28 28 Thompson Twins, Sugar Daddy 22 28 Young M.C. Bust A Move 13 15 Richard Marx, Angelia 10 20  Milli Vanilti, Blame It On The Rain
sl Bardeux, | Love The Bass . . 23 25 Paula Abdul, (it's Just) The way That 14 16 Soulsister, The Way To Your Heart 11 13 New Kids On The Block. Didn't | (Blow
Pew Lrk, 30 31 Taylor Dayne, With Every Beat Of My v | Boston P.D.: Steve Rivers 24 30 Bon Jovi, Living In Sin 15 13 Starship, it's Not Enough 12 5 Babyface, It's No Crime
A — Phil Coltins, Another Day In Paradise . 25 EX  Cher, Just Like Jesse James 16 23 Billy Joel, We Didn't Start The Fire 13 7 Janet Jackson, Miss You Much
New York 0.M.: Steve Kingston A — Shirley Lewis, Realistic 1 1 Aerosmith, Love In An Elevator 26 14 Motley Crue, Dr. Feelgood 17 25 Jive Bunny And The Mastermixers, Swin 14 8 Expose, When | Looked At Him
e Al 130 3 A — The B-52's, Love Shack 2 4 Roxette, Listen To Your Heart A27 — Phil Collins, Another Day In Paradise 18 18 Thompson Twins, Suqzr Daddy 15 19 Thompson Twins, Sugar Daddy
1 3 Soulll Soul (Fealun’ng\‘Camn Wheeier), A — Michael Bolton, How Am | Supposed To 32 Janet Jackson, Miss You Much A28 — Taylor Dayne, With Every Beat Of My H 19 19 Gloria Estefan, Don't Wanna Lose You 16 25 Kix, Don't Ciose Your Eyes )
5 New Kids On The Block, Cover Girl A — Jody Watiey, Everything 4 6 Tears For Fears, Sowing The Seeds Of AZ9 — Kix, Don't Ciose Your Eyes 20 22 Gloria Estefan, Get On Your Feet 17 17 New Kids On The Block, Cover Girl
3 1 Janet Jackson, Miss You Much 5 10 Bobby Brown, Rock Wit'cha 30 24 Richard Marx, Right Here Waiting 21 20 Richard Marx, Right Here Waiting 18 23 Gloria Estefan, Get On Your Feet
4 4 Motiey Crue, Dr. Feelgood 6 7 Tina Turnes, The Best 22 24 Paul Carrack, | Live By The Groove 19 24 Great White, The Angel Song
5 7 Sybil, Don't Make Me Over 7 11 Bad English, When | See You Smije 23 EX Don Henley, The Last Worthiess Evenin 20 27 Alice Cooper, Poison
6 13 Young M.C., Bust A Move 8 12 Paula Abdul, (It's Just) The Way That 24 EX Cher, Just Like Jesse James 21 26 Billy Joel, We Didn't Start The Fire
7 2 Madonna, Cherish 9 9 Efton John, Healm% Hands . 25 EX  Michael Bolton, How Am | Supposed To 22 22 Soulsister, The Way To Your Heart
B 11 The 2 Live Crew, Me So HU’"E — . 10 21 New Kids On The Block. Cover Girl A — Lou Gramm, just Between You And Me 23 28 Bon Jowi, Living In Sin
9 10 Tears For Fears, Sowing The Seeds Of i 11 17 The B-52's, Love Shack A — Phil Collins, Another Day In Paradise 24 30 Oepeche Mode, Personal Jesus
10 12 Bobby Brown, Rock Wif'cha CHICAGO'S HIT MUSIC STATION 12 14 Poco, Calt It Love Preriepeets 25 31 Belinda Carlisie, Leave A Light On
11 8 Seduction, (You're My One And Only) T Chicago P.D.: Brian Kelly 13 15 Thompson Twins, Sugar Daddy 26 33 Soul I Soul (Featuring Caron Wheeler
12 19 Bon Jovi, Living In Sin e 14 16 Dino, Sunshine 27 34 Taylor Dayne, With Every Beat Of My
13 17 Expose, When [ Looked At Him 1 1 Janet Jackson, Miss You Much 15 18 Soulsister, The Way To Your Heart P.D. Rick S 28 32 Bifly Ocean, Licence To Chill
TIT] ith, Love In An Eievator 2 & The Cure, Love Song 16 19 Richard Man Angelia Atlanta .D.: Rick Stacy 29 29 Linda Ronstadt (Featuring Aaron Nev
15 21 New Kids On The Block, Didn't | (Blow 3 7 New Kids On The Block, Cover Girl 17 20 Kevin Paige, Dont Shut Me Out 12 Milli Vanilti, Blame It On The Rain 30 35 Don Henley, The Last Worthiess Evenin
16 24 Milli Vaqill, Blame it On The Rain 4 3 Cher if | Could Turn Back Time ) 18 22 Billy Joel, We Didn't Start The Fire 2 5 Bad English, When | See You Smile 31 EX Cher, Just Like Jesse James
17 20 Paula Abdul, rsn's Just) The Way That 5 8 Jive Bunny And The Mastermixers, Swin 19 24 Eurythmics, Don't Ask Me Why 3 1 Janet Jackson, Miss You Much 32 EX  Lou Gramm, Just Between You And Me
18 22 The Cover Girls, My Heart Skips A Bea § & The B-52's, Love Shack : 20 23 Alice Cgopel. Poison 4 4 New Kids On The Block, Cover Girl A33  — Madonna, Oh Father
19 23 Billy Joel, We Didn't Start The Fire 7 5  Milli Vanill, Giri I'm Gonna Miss Yo 21 25 Enuft I'Nuft, New Thin 5 6 Young M.C., Bust A Move Minneapoli PD:G Swedb: A4 —  Phil Collins, Another Day In Paradise
20 25 Lil Louis, French Kiss 3 14 Vouniu.c., Bust A Move 2227 Don Henley, The Last Worthless Evenin 6 B The B.52's Love Shack inneapohs -D.- Gregg Swedberg 35 EX  Paul Carrack, | Live By The Groove
21 29 Technotronic Featuring Felly, Pump Up 9 10 New Kids On The Block, Didn't | (Blow 23 29 Cher, Just Like Jesse James 7 7 Tears For Fears, Sowing The Seeds Of 1 2 Janet Jackson, Miss You Much EX EX Donna Summer, Breakaway
22 6 Babyface, It's No Cnme 10 2 Motley Crue, Dr. Feelgood 24 30 Billy Ocean, Licence To Chill 8 3 Babytface, It's No Cnime 2 4 Bad Enalish, When | See You Smile EX EX White Lion. Radar Love .
23 27 Roxette, Listen To Your Heart 11 13 Poco, Call It Love 25 28 The Alarm, Sold Me Dawn The River 9 10 Surface, Shower Me With Your Love 3 7 Young M.C, Bust A Move EX EX Red Hot Chili Peppers, Higher Ground
24 9 Milli Vanilli, Girl I'm Gonna Miss Yo 12 9 Warrant, Heaven . 26 34 New Kids On The Block, Didn't | (Blow 10 11 Bobby érown, Rock Wit'cha 4 5 -New Kids On The Block, Cover Gir} A — The Cure, Lullaby
25 28 Bad English, When | See You Smile 13 19 Bad English, When I See You Smile 27 31 Jody Walley, Everything 11 13 Paula Abdul, (It's Just) The Way That 5 & Aerosmith, Love In An Elevator
26 30 Taylor Bayne, With Every Beat Of My H 14 15 Paula Abdul, (It's Just) The Way That 28 EX Prince (With Sheena Easton), The Arms 12 20 Roxette, Listen To Your Heart 6 13 Richard Marx, Angeiia
27 EX  Richard Marx, Angelia 15 21 Bobby Brown, Rock Wit'cha 29 35 Michael Bolten, How Am | Supposed To 13 16 Dino, Sunshine 7 8 Tears For Fears, Sowing The Seeds Of
A28 — Alice 7, Poison 16 17 Richard Marx, Angelia 30 32 The Jels, The Same Love 14 17 Belinda Carlisle, Leave A Light On 8 14 Paula Abdul, (It's Just) The Way That
A29 — The B-52's, Love Shack 17 16  The Jeff Healey Band, Aﬂ%?l Eyes 31 33 Melissa k“‘ﬂ’ldg?v No Souvenirs 15 25 Billy Joel, We Didn’t Start The Fire 9 9 Roxette, Listen To Your Heart
30 16 Cher, If | Couid Turn Back Time 18 23 Belinda Carlisle, Leave A Light On 32 EX  Fine Young Cannibals, I'm Not The Man 16 18  Thompson Twins, Sugar Daddy 10 11 Thamksun Twins, Sugar Daddy . '.°
A — Madonna, Oh Father 19 11 Aerosmith, Love In An Elevator 33 EX Kix, Don't Close Your Eyes 17 14  Elton John, Healing Hands 11 12 New Kids On The Block, Didn't | (Blow
A — Phil Collins, Another Day In Paradise 20 18 Paula Abdul, Cold Hearted . 34 EX Regina Belle, Baby Come To Me 18 21 Expose, When | Looked Al Him 12 15 Belinda Carlisle, Leave A Light On
21 EX  Milli Vanilli, Blame tt On The Rain 35 EX  Bon Jovi, Living In Sin 13 22 Kevin Paige, Don't Shut Me Out 13 3 Expose, When | Looked At Him
22 EX  Alice , Poison A —  Lou Gramm, Just Between You And Me 20 23 Seduction, (You're M{ One And Only) T 14 18  Poco, Call it Love
23 EX  Roxette, Listen To Your Heart A Giant, I'm A Believer 21 24 Tina Turner, The Bes 15 1 Bobby Brown, Rock Wit'cha San Francisco P.D.: Bill Richards
24 25 Kix, Don't Close Your Eyes A — Saraya, Back To The Buliet 22 26 Gloria Estefan, Get On Your Feet 16 20 Gloria Estefan, Get On Your Feet - s
25 EX Skid Row, | Remember You A — Soul Il Soul (Featuring Caron Wheeler), 23 9 Warrant, Heaven 17 21 The Jets, The Same Love 1 2 Milli Vanilli, Blame It On The Rain
A — Gloria Estetan, Get On Your Feet A —  Danger Danger, Nau ﬁz Nauzhtg 24 27 Richard Marx, Angelia 18 22 Bon Jovi, Living In Sin 2 3 Janet Jackson, Miss You Much
A — Technotronic Featuring Felly, Pump Up A — Warwick & Osborne, Take Good Care Of 25 28 Bon Jovi, Living In Sin 19 10 Tina Turner, The Best 3 1 Young M.C., Bust A Move
WPl A — Bon Jovi, Living In Sin EX Extreme, Mutha 26 29 Technotronic Featuring Felly, Pump Up 20 24 Dino, Sunshine 4 4 Bobby Brown, Rock Wit'cha
- N EX EX Grayson HuEh. Bring It All Back 27 30 Taylor Dayne, With Every Beat Of My H 21 25  Milli Vanilli, Blame It On The Rain 5 5 Babyface, It's No Crime
New York P.D. Gary Bryan EX EX Paul Carrack, | Live By The Groove 28 15 Aerosmith, Love In An EYeva(or 22 26, Kevin Paige, Don't Shut Me Out 6 8 The 2 Live Crew, Me So Horny
ew Yor -D.-Gary bry EX EX Tesla, Love SOn% 29 19 New Kids On The Block, Didn't 1 (Blow 23 27 Michael Damian, Was It Nothing At All 7 7 The Cover Girls, My Heart Skips A Bea
1 2 Sybil, Don't Make Me Over €X EX Deborah Harry, | Want That Man 30 EX Alice Coaper, Poison 24 16  Michael Morales, What | Like About Yo 8 10 Expose, When | Locked At Him
2 4 New Kids On The Block, Didn't | (Blow EX EX Big Noise, Name And Number 31 EX  Soul Il Soul (Featuring Caron Wheeler), 25 17 Babyface, It's No Crime 9 9 Jive Bunny And The Mastermixers, Swin
3 3 New Kids On The Block, Cover Girl 1027 32 EX  D.J. Jazzy Jetf & The Fresh Prince, | % 29 Enuff Z'Nuff, New Thin 10 12 Christopher Williams, Talk To Myself
4 7 Soul Il Soul {Featuring Caron Wheeler), . 33 EX Great White, The Angel Song 27 EX Don Henley, The Last Worthiess Evenin 11 11 The Cure, Love Song
5 1 Janet jackson, Miss You Much 34 EX  Enuff Z’Nuff, New Thing 28 28 Living Colour, Glamour Boys 12 13 Tears For Fears Sowing The Seeds Of
6 8 Brown, Rock Wit'cha A — Phil Collins, Another Day In Paradise 29 EX  Billy Joel, We Didn't Start The Fire 13 15 Roxette, Listen To Your Heart
7 12 Roxefte, Listen To Your Heart Los Angeles A — Lou Gramm, Just Between You And Me 30 EX Lou Gramm, Just Between You And Me 14 6  New Kids On The Biock, Didn't | (Biow
8 9 Expose, When | Looked At Him i 31 EX  Taylor Dayne, With Every Beat Of My H 15 18 Soul Il Soul (Featuring Caron Wheeler),
9 11 Tears For Fears, Sowing The Seeds Of 1 1 Janet Jackson, Miss You Much P o A — Phil Collins, Another Day In Paradise 16 21 Bad English, When | See You Smile
10 1,8 geigi Vanilti, Blame'u 061 Th: l;a(i)n ) g ; nerlv \'/('ds'll")"BI he B:?c(;(, (}?‘vern(i"‘ b 1= IFM EX EX Jive Bunny And The Mastermixers, Swin }g %2 'TihehB-dZ"‘s. Lowga Shlack
11 I uction, (You're My One And Only; Hli Vanilli, Blame n The Rain i D.: ichard Marx, Angelia
12 14 Molley Crae, Or. Feeigood 4 3 Roxette, Listen To Your Heart Pittsburgh Bonby B i DMS :rke Ingram 19 18 New Kids On The Block, Cover Gir
13 15 Debbie Gibson, We Could Be Togethes 5 2 New Kids On The Block, Didn't | (Blow 1 2 Bobby Brown, "“gcs Cca Gi 20 26 Linda Ronstadt (Featuring Aaron Nev
14 18 Young MC. Bust A Move 6 6 Bobby Brown, Rock Wit'cha Qe Kids DalhellocECoverdtil 21 23 Soulsister, The Way To Your Heart
15 20 Bon fovu, Living In Sin 7 11 Paula Abdul, (It's Just) The Way That 308 a"osmrth, Love I"c An Elevator TAMPA BAY 22 27 Sybil, Don't Make Me Over
16 17 Aerosmith, Love in An Elevator 8 10 Aerosmith, Love In An Elevator 4 1 Babyface, It's No Crime 23 24 Bardeux, | Love The Bass
17 21 Stevie B, Girl | Am Searching For You 9 14 Tears For Fears, Sowing The Seeds Of 5 7 Alice Cooper, Poison . T - Randy Kabri 24 28 Dino, Sunshine
18 6 Milli Vanilli. Girl 'm Gonna Miss Yo 10 12 Bad English, When I See You Smile § 10 Bad Enghish, When | See You Smile ampa P.D.: Randy Kabrich 25 X Living Colour, Glamour Boys
19 5 Cher, H | Could Turn Back Time 11 3 Expose, When | Looked At Him 78 Roxet't(ea quten T°Bvl°“." Hl;fjn't ' B 1 1 Roxette, Listen To Your Heart A26 — Paula Abdul, Opposites Attract
20 22 The Cover Girls, }' Heart Skips A Bea 12 16 The 2 Live Crew, Me So Horny 8 13 New Ibsd n The i o: ,_Di nw low 2 8 Bobby Brown, Rock Wit'cha . o 27 EX  Belinda Carfisle, Leave A Light On
21 23 Paula Abdul, (It's Just) The Way That 13 15 The Cover Girls, My Heart Skips A Bea 3 FaulsIabduiNIt e DIEes el 3 2 Janet Jackson, Miss You Much Chicago P.D. Bill Gamble 28 EX  Aerosmith, Love In An Elevator
22 24 Bad English, When | See You Smile 14 19 Richard Marx, Angelia }0 14 n’“'l‘g Pé.C., BDUS'F A °"‘; 4 9 New Kids On The Block, Cover Girl 1 1 Roxette, Listen To Your Heart 239 EX  Taylor Dayne, With Every Beat Of My H
23 26 Billy Joel, We Didn't Start The Fire 15 18  Bon Jovi, Living In Sin % }g ot EYSZ"HEL r See goo 5 3 Expose, When | Looked At Him A2 — Great White, The Angel Song A0 — Thonaysqn Twins, Su%ar Daddy
24 27 Taylor Dayne, With Every Beat Of My H 16 5 Voung M.VCA, Bust A Move 1 The B-52's, OVAE hl?ﬂ‘ 6 4 Warrant, Heaven 3 4 Elton John, Healmg ands A — Phil Coliins, Another Day In Paradise
25 28 Richard MarX, Angelia 17 21 The B-52's, Love Shack }3 7 Ru:harjl Marx, Mﬂse l; 7 7 Eiton John, Healing Hands 4 5 Expose, When | Looked At Him A — Jod1 Watley, Everything
26 29 Technotronic Featuring Felly, Pump Up 18 20 Jody Watley, Everything i lg Janet Jackson, FISS' ou ngh 0 8 11 Alice Cooper, Poison 5 2 Willi Vanilli, Girl I'm Gonna Miss Yo EX Paula Abdul, (It's Just) The Way That
A27  —  Phil Collins, Another Day In Paradise 19 22 Technotronic Featuring Felly, Pump Up H [L,"'Ith dRoc"s'fd:' (Feal uring paen ev g 14 Babyface, It's No Crime 6 3 Janet Jackson, Miss You Much EX EX Tina Turner, The Best
28 31 Lil Louis, French Kiss 20 23 Soul It Soul (Featuring Caron Wheeler), }g %0 DE mHa Iar %a. LL??W 'lrﬁ E ) 10 15 Bad En&hsh. When | See You Smile 7 9 Bobby Brown, Rock Wit'cha EX EX Billy Ocean, Licence To Chill
29 32 Alice r, Poison 21 8 Babyface, It's No Crime ) Y MQIT' enie B e lst 0 DrTh e;‘. venin 11 13 Young M.C, Bust A Move B 13 Paula Abdul, (It's Just) The Way That EX EX Billy Joel, We Didn't Start The Fire
A3 — The B-52's, Love Shack 22 25 Billy Joel, We Didn't Start The Fire g i 'jVav."I I, B ames n The Rain 12 17 New Kids On The Block, Didn't | (Blow 9 6 Cher Iif | Could Turn Back Time EX EX Alice Cooper, Poison
31 EX  Dino, Sunshine 23 26 Gloria Estefan, Get On Your Feel 19 i Bon o W'" .é“,‘ 'g' @ 13 16 Aerosmith, Love In An Elevator 10 11 Poco, Call It Love EX EX Technotronic Featuring Felly, Pump Up
32 EX Big Moise, Name And Number A28 —  Sybil, Don’t Make Me Over g? Billy Jg'rr gty ”}hﬁ'g o 14 5 Madonna, Cherish ) 11 12 Tina Tutner, The Best
A — Rolling Stones, Rock And A Hard Place 25 29 Taylor Dayne, With EV?“{ Beat Of My H 9 T?"?) ol gavs, owing The Seeds 15 21  Milli Vanilli, Blame It On The Rain 12 14 Belinda Carlisle, Leave A Light On
EX E£X Belinda Carlisle, Leave A Light On 2% 30 Christopher Williams, Talk To Myse! 2 %s g!f.- 6’"‘ lose V°'"T yes) 16 18 Tina Turner, The Best 13 15 Bad English, When | See You Smile
EX EX Kix, Don't Close Your Eyes 27 28 Motley Crue, Or. Feelgood ;g g, E'Cf;'.ce i o 17 19 Poco, Call if Love 14 3 The Cure, Love Son
28 EX Seduction, Two To Make nght TR et O yoar Teot 18 20 Linda Ronstadt (Featuring Aaron Nev 15 19 Gloria Estefan Get On Your Feet
A23 — Belinda Carlisle, Leave A Light On i Tao'ar Dsaenaen'wi(h Fver l;eal Of My H 19 23 Jody Watley, Ever¥thm % 10 Stavsha:, It's Not Enough
A0 e FonstodtlfF atiting) laton Re A e e ke motions 20 22 Gloria Estefan, Get On Your Feet 17 21 Linda Ronstadt (Featuring Aaron Nev
A — Phil Collins, Another Day In Paradise S:‘dm olfm. ixe Vo ion 21 24 Richard Marx, Angelia 18 16 Bee Gees, One
e o e e e oAt 22 & Cher, If | Could Turn Back Time 19 17 Martika, | Feel The Earth Move
At (AR 2312 Milli Vanilh, Gt I'm Gonna Miss Yo 20 18 Madonna, Cherish 10HITS INAROW!
D eyt he hreshf N 210 Wotiey Crue, Dr. Feclgood 21 25 Don Henley, The Last Worthiess Evenin .
gl 1 cllinsi Ao et D2y KR ad e 25 EX Bily Joel, We Didn't Start The Fire 22 20 Tears For Fears, Sowing The Seeds Of | Providence P.D.: Paul Cannon
: — !f"“ ACHIbs “S'F ﬁ.‘“{“" QULAICRE A —  Phil Collins, Another Day In Paradise 23 27 Taylor Dayne, With Every Beat Of My H 1 2 Roxette. Listen To Your Heart
Philadelphia = Wl NE3 el A — Madonna, Oh Father ) 24 22 Gloria Estefan, Don't Wanna Lose You 23 New Kids On The Block, Cover Girl
phi A — Whitesnake, Fool For Your Loving 25 23 Paula Abdul, Cold Hearted 3 1 Janet Jackson, Miss You Much
1 4 New Kids On The Block, Cover Girl A — Paula Abdul, (It's Just) The Way That 26 29 Cher, Just Like Jesse James 4 4 Young MC. Bust A Move
2 10 Motiey Crue, Dr. Feeléood A — Joe Cocker, When The Night Comes 27 28 Richard Marx, Right Here Waiting 5 S Babyface It's No Crime
32 Milli Vanilli, Girl 'm Gonna Miss Yo EX EX Billy Ocean, Licence To Chill 28 30 Paul Carrack, | Live By The Groove 6 7 Expose, When | Looked At Him
4 7 Janet Jackson, Miss You Much 108FM EX EX  Kix, Don't Close Your Eyes A29 — Billy Joei, We Didn't Start The Fire 7 9 Bobby Brown, Rock Wit'cha
5 13 New Kids On The Block, Didn't | (Blow i f A30 — Phil Collins, Another Day In Paradise 8 10 Aerosmith, Love In An Elevator
6 3 Warrant, Heaven Boston P.D.: Sunny Joe White § 11 Teurs ForFears Sowng The Seeds Of
7 14 Young M.C. Bust A Move | 4 Bobby Brown, Rock Wit'cha 10 12 Pauia Abdul (It's nust)-The Way That
8 12 Aemémith, Love In An Elevator 2 3 Tina {ume,' The Best . ) . . 11 13 Bad English: hen | S;ae You Smile
13 g m ::: %3!”"?35“ 37 Roxette, Listen To Your Heart Washington P.D. Lorrin Palagi 1215 Milli Vanilli, Blame It On The Rain
11 15 Paula Abdul, (It's Just) The Way That 4 B MO OnE R g foce tllisteryig i ean ——————awnT ™ W1 e Bttt on Your Feet
1216 Expose, When | Looked AL Him § 9 Path LaBelle, If You Asked Me To (Fr { KRN RS UIIE i 15 16 The Cure, Lové Son
13 17 Bon Jovi, Living In Sin 7 11 Paula Abdul, (IUs Just) The Way That H § SR oz 1820 New Kids On The Block, Didn't | (Blow
10 20 Soul I Soul Featurieg Caran Wheser), 810 Acosmith [ove In An Elevator S & Ehon Jonn Healing Honds Detroit P.D.: Rick Gillette 17 18 Tina Turmer, The Best
16 23 Roxette, Listen To Your Heart e o el Do B B LR i En (0 11 Janet Jackson, Miss You Much Houston P.D.: Randy Brown 1£ [ QRlinglotanesMiedE mobing
17 29 The 2 Live Crew, Me So Horny 11 13 Wew Kids On The Block, Cover Girl 3 lg N e Lure, 00"%“5"3 ¥, Cover Gl 2 2 TheB-52's, Love Shack 1 3 Roxette, Listen To Your Heart 2 23 Richard Marx, An gelia
18 1 Madonna, Cherish 1217 Jody Watley, Everything 9 lg T" K}ds ;" ES ¢ ‘Tlmé 'é of 3 3 Young M.L. Bust A Move 2 5 Bad English, When | See You Smile 21 22 Dino, Sunshine €
19 28 Bobby Brown, Rock Wit'cha 13 16 Regina Belk Baby Come To Me 0 5 M“J: or c!;'afs_,howmg L BEES 4 & Paula Abdul, (It's Just) The Way That 3 1 Tears For Fears, Sowing The Seeds Of 22 28 Thompson Twins, Sugar Dadd
20 26 Szbil Don't Make Me Over 12 15 Eurythmics, Don't Ask Me Why R Babbml?' ”’k‘ X Wit'ch 5 5 The 2 Live Grew, Me So Horny 4 2 Bobby Brown, Rock Wiécha 23 26 Alice %ooper Poi'sung '
2 2 The B57s, Love Shack 15 18 Tracy Chapman, Crossroads 12 18 Aeroumith Love In An Elevt S The Cure Love song 5 7 Paula Abdul, (It's Just) The Way That 2t 29 Billy Joel, We Didn't Start The Fire
22 11 Tears For Fears, Sowing The Seeds Of 16 19 Billy Joel, We Didn't Start The Fire 13 lg SE’?S""‘ -TL'?""W" T" Y"a o) 7 7 Aerosmith, Love tn An Elevator 6 4 Depeche Mode, Personal Jesus % 2 Shaymn Bryant, Let Go
23 30 Milli Vanilli, Blame It On The Rain 17 24 Technotrenic Featuring Felly, Pump Up TR TR AT B A Heart 8§ 8 New Kids On The Block, Cover Girl 7 13 Milli Vanilli, Blame It On The Rain % 37 TheBs2e Love Shack
24 27 Linda Ronstadt (Featuring Aaron Nev 18 20 Thompson Twins, Sugar Dadd 5 17 G“’ »EYE t"‘f' 'G e(e)gov Feet 9 9 New Kids On The Block, Didn't | (Blow 8 10 Expose, When I-Looked At Him 27 28 Soul il Soul (%eatunn Caron Wheeler)
A25 — Alice Cooper, Poison 19 23 Deborah Harry, I'Want That Man i %0 ] stefan, Get On Your Fee 10 14 Roxette, Listen To Your Heart 9 6 Janet Jackson, Miss You Much 2% 30 Soulsister, The Way % Your Heart
2% EX Bad English. When | See You Smile 20 21 Christopher Williams, Talk To Myself 1731 Mathkall FeerThe Earth M 111 Kid "N Play, 2 Hype 1012 The Cover Girls, My Heart Skips A Bea 29 31 Billy Ocean, Licence To Chil
A27  — Richard Marx, Angelia 21 22 Bad English, When | See You Smile 2 Fth oeen. ?3| a D‘dov'h Bl 1217 Kix, Don't Ciose Your Eyes 11 9 New Kids On The Block, Cover Girl 30 34 Bel:ynda Carlisle, Leave A Light On
28 9 Roiling Stones, Mixed Emations 22 30 Joe Cocker, When The Night Comes s Q2 R NewKics(Oni1helbicc bt lBloy 13 13 Motley Crue, Dr. Feelgood 12 15 Gloria Estefan, Get On Your Feet 5132 BonJovi, Ling in Sin - ©
A29 -— Taylor Dayne, With Every Beat Of My H 23 26 Dino, Sunshine %4 TlhmBHS’Z’!H' Q s“ . 14 18  Soul Il Soul (Featuring Caron Wheeler), 13 20 Soul Il Soul (Featuring Caron Wheeler), 32 33 Taylor Dayne glith Every Beat Of My H
A30 —  Phil Collins, Another Day In Paradise % 21 Richard Marx, Angelia 2 " B‘I? i SWL‘)B?d !"“ The F 15 15 Richard Marx, Angelia 14 19 The B-52's. Love Snaci 33 3% Kezin Paiye bon't Shet Me Bt y
: = Leac:notroraa F;?‘::gi"g elly, Pump Up 25 28 Richard ["0%'" e Name Of Love g EZX Bla Er?;hsh ewhlerr: | g;:nVo:eSn::lee }9 %8 Lﬁfl.'svr;’!"&%":he”“"&l TThhee SReaeds of }g }g ;hompsoa TLwins, S\Agafﬂoaddy 4 EX Techmtrogni'c Featuring Felly, gump Up
- onna, T i g - h Vanilli n erosmith, Love In An Elevator _ i i T
A — Belinda Carlisle, Leave A Light On %g Ez); Smlszg? 'Theal\(f;a;“%oo:z'uv o 22 2; ;"OI“DASOH wins, ?Ugarg‘adw 18 19 Thompson fwins, Sugar Dadd; 17 18 Richard Marx, Angelia Aé; ™ mg,‘gg:"é': '::"”H‘:Jv A I'"SE;':‘:':; To
28 34 Linda Ronstadt (Featuring Aaron Nev % E a_u_av b¢||l!l'|;(|' ; |:sl e Way That 19 21 Technatronic Featuring Feliy, Pump Up 18 11 Warrant, Heaven EX EX Donny Osmond, Hold On 4
2932 Sunny Jos White, Jackie Tucky R LilbaaiianelOaielRon 20 10 Cher, If | Could Turn Back Time 19 EX Taylor Dayne, With Every Beat Of My H B 4 prae
30 33 The Alarm, Sold Me Down The River 2§ g lTJm}a fonsta ( eaEunngBAm& B 21 22 Living Colour, Glamour Boys 20 EX  Don Henley, the Last Worthless Evenin A —  Sybil, Don't Make Me Over
31 EX Milli Vanill, Blame It On The Rain O G SR 22 23 Sybil, Don't Make Me Over X EX Michael Balton, How Am | Supposed To A —  Don Henley, The Last Worthiess Evenin
; A28 —  Phil Collins, Another Day In Paradise 23 24 Bad English, When | See You Smile EX EX The 2 Live Crew, Me So Horn Wt
2 » (éltgla Estefan, Get On Your Feet A29 — Richard Marx, Angelia 24 12 Babyface, It's No Crime EX  EX Lil Louis French Kiss Y A — Paul Carrack, | Live By The Groove
5 3 ReErosdus A3 — Young M.C, Bust A Move 25 25 Elton John, Healing Hands EX EX Paul Carfack, | Live By The Groove
35 EX Donny Osmond, Hold On = EX EX Alice Cooper, Poison EX EX Vitamin Z, Can't Live Without You
A — Paul Carrack, I'Live By The Groove g g ?;g"-vf‘a‘:";"'"g erything E; g go“n thil Livin én 'Slg' -
i 5 = , Evi I oel, e Didn't Sta ire
Chicago [PLD2 B Sl Az b”z‘ﬁmﬂlihfo'suﬁﬂﬁee%%" hnd te EX EX  Taylor D,aw{e with Every Beat Of My H X EX AllicyeJCooper, Pasgon o 96 ' " -FM
1 1 Janet Jackson Miss You Much A — Fine Young Cannibals, IYm Not The Man A —  Phil Collins, Another Day In Paradise EX EX Belinda Carlisle, Leave A Light On
24 MNew Kids On The Block. Didn't | (Biow A Saraya, Back To The Bullet A — Tesla, Love Son$ EX EX Great White, The Angel Song
32 Madonna, Cherish A — Rolling'stones Rock And A Hard Place A — Depeche Mode, Personal Jesus A — Whitesnake, Fool For Your Lovinj
4 3 Babyface, It's No Crime A —  Warwick & Osborne, Take Good Care OFf A — Prince (With Sheena Easton), The Arms A — Loy Gramm, Just Between You And Me
5 5 Expose, When ! Looked At Him EX EX Belinda Carlisle, Leave A Light On ) . A — Michael Damian, Was it Nothing At All A — Phil Collins, Another Day In Paradise Hartford P.D.: Dave Shakes
6 & The Cover Girls, My Heart Skips A Bea EX EX Extreme, Muth Washington P.D.: Matt Farber A — The Cure, Lullaby 1 2 New Kids On The Block, Didn't | (Blow
77 Bobby Brown, Rock Wit'cha EX EX Don Henley, The Last Worthless Evenin 1 3 New Kids On The Block, Cover Girl / A — Technotronic Featuring Felly, Pump Up 2 4 Soul Il Soul (Featuring Caron Wheeler)
8 9 New Kids On The Block, Cover Gil EX EX Taylor Dayne, With Every Beat Of My H 2 4 Roxette, Listen To Your Heart ENEW' 35 Sybil, Dont Make Me Ove '
9 & Milli Vanill, Girt I'm Gonna Miss Yo £X EX Meissa Eiheridge, No Souvenns 32 Janet Jackson, Miss You Much i 7 41 Janel Jackson, Miss You Much
1012 Sybi, Don't Make Me Over £ EX Shiey Lewis, Realisti 4 9 New Kids On The Block, Didn't | (Blow @WKK S5 3 New Kids On The Block. Cover Girl
H {3 FT’ia“u‘laTum;,‘(r:esB:ss't) e Way Tha g 8(( ?onl Jofl' lesmg In Sin 2 16 Ee;rsEror i‘ea&sﬁ Solmsng the ssee Is Of / g 15 Ea.l;h Abd|:| (It's éus(; The Way That
. ) esla, Love Son, ad Englisl en | See You Smile 7 abyface, it's No Crime
}i }g g‘,e‘"esa' Gr"!l | Am Searching For You EX EX Grayson Hugh grmg It All Back 7 1 Madonna, Cherish . . . 8 10 Bobby Brown, Rock Wit'cha
1415 Dino D o EX EX Prince (With $heena Easton), The Arms 8 8 The l‘,;ue, Love S_onm Detroit P.D.: Gary Berkowitz /<K E 9 21 Bad lnglish, When | See You Smile
16 18 Gloria Estefan, Get On Your Feet 31 ttonfioha,pHealing FlandSgeh 1 3 EMon John, Healing Hands — 1012 Tina Turner, The Best
17 24 Lil Louis, French Kiss 10 5 Mith Vanilli, Girt I'm Gonna Miss Yo 2 1 Roxette Listen To Your Heart 1 8 Young M.C., Bust A Move
18 22 Mill Vanill, Blame it On The Rain I aar, Heaen 34 The Cure, Love Song Houston P.D.. Adam Cook 1213 Sharon Bryant, Let Go
g 8 The B-52's Love Shack A 5 T Fears. Sowing The of . . 13 14 The Cover Girls, My Heart Skips A Bea
19 19 Sharon Bryant, Let Go 13 11 Babyface, It's No Crime ears For b g Seeds 1 4 Bad English, When | See You Smile 14 16 Gloria £
¢ ; ace, i i ] a Estefan, Get On Your Feet
20 21 Technotronic Featuring Felly, Pump Up 14 17 Starship, It's Not Enough 5 6 Bad English, When | See You Smile 2 1 Roxette, Listen To Your Heart 15 17 Roxette, Listen To Your Heart
21 17 Surface, Shower Me With Your Love 15 20 Richard Man, Angelia 6 & Tina Turner, The Best 3 2 Tears For Fears, Sowing The Seeds Of *
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16 22 Milli Vanilli, Blame It On The Rain 14 15 Moving Pictures, What About Me 5 2 New Kids On The Block, Didn't I (Blow
17 18  Expose, When | Looked At Him 15 19 Richard Marx, Angelia 6 6 Bobby Brown, Rock Wit'cha
18 19  EMon John, Healing Hands 16 20 Milli Vanifli, Blame It On The Rain 79 New Kids On The Block, Cover Girl
19 20 Dine, Sunshine 17 13 Expose, When | Looked At Him 8 11 Milli vanilli, Blame It On The Rain
20 6 Warrant, Heaven . 18 18 Soulsister, The Way To Your Heart 9 4  Babyface, {t's No Crime
21 9 Tears For Fears, Sowing The Seeds Of 19 21 Belinda Carlisle, Leave A Light On 10 13 Soul Il Soul (Featuring Caron Wheeler),
22 28 Stevie B, Girl i Am Searching For You 20 22 Billy Joel, We Didn't Start Th2 Fire 11 12 Dino, Sunshine
23 27 Richard Marx, Angelia 21 23 Gioria Estefan, Get On Your Fzet 12 14  Patti LaBelle, If You Asked Me To (Fr
24 26 Christopher Williams, Talk To Myself 22 25 Bon Jovi, Living In Sin 13 16 New Kids On The Block, This QOne's For
25 28 Billy Ocean, Licence To Chill 23 29 Don Henley, The Last Worthless Evenin 14 10 Expose, When | Looked At Him
2% 29 Billy Joel, We Didn't Start The Fire 24 27 The B-52's, Love Shack 15 18 Shana, | Want You
27 31 Linda Renstadt aﬁeatunng Aaron Nev 25 EX Taylor Dayne, With Every Beat Of My H 16 26 Technotronic Fea(urin% Fell1y, Pump Up
28 30 Donny Osmend, Hold On 26 30 The Jets, The Same Love 17 20 Christopher Williams, Talk To Myself
29 32 Belinda Carlisle, Leave A L|§ht Oon 27 28 Poco, Call )t Love 18 8 Young M.C., Bust A Move
30 33 Thompson Twins, Sugar Daddy A28 —  Phil Collins, Another Day In Faradise 19 23 Jody Watley, Everything
31 34 Jody Watley, Ever.{thm% A —  Alice Cooper, Poison 20 22 The Jets, Tne Same Love
32 35 Kevin Paige, Don't Shul Me Out A —  Michael Bolton, How Am | Supposed To 21 15 Milli vanilli, Girl I'm Goana Miss Yo
33 36 Taylor Dayne, With Every Beat Ot My H A — Prince (With Sheena Easton), The Arms 22 24 Linda Ronstadt (Featuring Aaron Nev
34 38 Cher, Jusf Like jesse James EX EX Jive Bunny And The Mastermixers, Swin 23 25 After 7, Heat Of The Moment
35 37 Michael Damian, Was It Nothing At Al EX EX Kevin Paige, Don't Shut Me Cut 24 29 Tears For Fears, Sowing The Seeds Of
g; 23 Le_cl;'nofrgni'c Featurin FeIIIx, Pump U? EX EX Fine Young Cannibals, I'm Not The Man Agg T éalya, If You Le%ve l\olle ow
ichael Bolton, How Am (] oria Estefan, Get On Your Feet
A8 — Janet Jackson, Rhythm Nation 27 27 Regina Belle, bab% Come To Me
A33  — Madonna, Oh Father 28 30 Taylor Dayne, With Every Beat Of My H
A4 —  Rolling Stones, Rock And A Hard Place A29  —  Seduction, Two To Make It Right
: — g:d Colllms, Atnsthe( Day In Paradise 5 32 EX Shir'l'ey L§w|is, RealistiAc 18 a0
= ana, | Want You —  Michael Bolton, How Am | Supposed To
EX EX Bee Gees, You Win Again " )6- : - B|ngoise,0Nhame And Number
—  Madonna, Oh Father
A — i;ob Bas; & DJO. 294 Rodci(l), It Takes Tw
. . A — Pajama Party, Over And Over
mm St. Louis P.D.: Lyndon Abell X EX  Kevin Paige, Don’t Shut Me Out
- % % SB:(L %nglisT,RWhen IbSes You Smile E; E; %'J- Jazzy JTeﬁ_ & Tshe FrEShdzrincey !
- {{ oW, emember You ompson Twins, Sugar Daddy
100.7 FM 3 3 Poco, Call It Love EX EX Billy Ocean, Licence To Chill
UNTMUSICISTATION ; .; Paula Abgul, (It's Just)[l‘he Way That
oo . Rerosmith, Love In An Elevator
Miami P.D.: Frank Amadeo & 8 Milli Vanilli, Biame It On The Rain
1 2 Expose, When | Looked At Hm 77 Richard Marx, Angelia
2 3 Tears For Fears Sowing The Seeds Of 8 10 Belinda Carlisle, Leave A Light On
3 5 Babyface, It's No Crime 9 9 Bon Jovi, Living In Sin
4 1 New Kids On The Block, Didn’t | $Blow 10 12 Dine, Sunshine
g lg Ea;lba ABbduI, (I:z's :(u\sﬁ:)t Tae Way That 11 }3 Billy J(Eel, We Dldn'E)Start Tl}e Fire
obby Brown, Rock Wit'cha 12 Gloria Estefan, Get On Your Feet .
7 4 Janet Jackson, Miss You Much 13 15 Kix Don't Close Your Eyes Seattie P.D.: Casey Keating
8 7 TheCure, Love Snni 14 6 Janet Jackson, Miss You Much 1 1 Tears For Fears, Sowing The Seeds Of
9 12 Aerosmi(ﬁ, Love In An Elevator 15 21 Lou Gramm, Just Between You And Me 2 3 New Kids On The Block, Cover Gir!
10 6 Warrant, Heaven 16 20 Young M.C., Bust A Move 3 8 Tina Turner, The Best
1113 Gloria Estefan, Get On Your Feet 17 11 Tears For Fears, Sowing The Seeds Of 4 4 Roxette, Listen To Your Heart
1215 Bad English, When | See You Smile 18 23 The B-52's, Love Shack 5 2 Janet Jackson, Miss You Much
1319 willi Vanilli, Blame It On The Rain 19 17 Mone% Crue, Dr Feelgood 6 10 Aerosmith, Love In An Elevator
1417 Seduction, (You're My One And Only) T 20 26  New Kids On The Block, Didn't | (Blow 7 16 New Kids On The Block, Didn't | (Blow
15 11 Karyn White, Secret Rendezvous 21 27 Alice Cooper, Poison 8 11 Bobby Brown, Rock Wit'cha
16 22 Roxette, Listen To Your Heart 22 18 Martika, | Feel The Earth Mcve 9 12 The B-52's, Love Shack
17 8  New Kids On The Block, Cover Girl 23 25 Thompsen Twins, Suﬁav Daddy 10 14 Bad English, When | See You Smile
18 26 Billy Joel, We Didn't Start The Fire 24 37 Kevin Paige, Don't Shut Me Jut 11 17 Paula Abdul, (it's Just) The Way That
19 21 Richard Marx, Angelia A25  —  Phil Collins, Another Day In aradise 1213 Motley Crue, Dr. Feelgood
20 23 Soul Il Soul (BFea(urm Caron Wheeler), 26 22 Madonna, Cherish 13 6 Rolling Stones, Mixed Emotions
21 24 Young M.C, Bust A Move 2] 29 Paul Carrack, | Live By The Sroove 14 15 Eiton John, Heahné Hands
22 28 Technotronic Featuring Felly, Pump Up 28 30 Prince (With Sheena Easton), The Arms 15 5 Babyface, It's No Crime
23 14 mill Vanilli, Girl I'm Gonna Miss Yo A29  — Rolling Stones, Rock And A I{ard Place 16 20  Atice Cooper, Poison
24 27 Billy Ocean, Licence To Chill, 30 34 Linda Ronstadt (Featuring Asron Nev 1728  Milli Vanilli, Blame It Dn The Rain
25 18 Soul ll Soui, Keep On Movin 31 13 Elton John, Healing Hands 18 23 Gloria Este(an, Get On Your Feet
26 Regina Belle, Baby Come To Me 32 36 Taylor Dayne, With Every Beat Of My H 19 22 Thompson Twins, Sugar Daddy
27 16 Madenna, Cherish 33 39 Enuff Z'Nuff, New Thin 20 26 Linda Ronstadt (Featuring Aaron Nev
28 30 Taylor Dayne, With Every Beat Of My H 34 28 Bobby Brown, Rock Wit'cha 21 24 Richard Marx, Angelia
A29 — Sybil, Don’t Make Me Over A35 -— Tesla, Love Son: 22 7 Expose, When | Looked At Him
30 EX Linda Ronstadt areahmn Aaron Nev 36 24 Babylace, It's No Crime 23 Young M.C., Bust A Move
A — Phil Collins, Another Day In Paradise 37 EX Joe Cocker, When The Night Comes 24 30 Kix, Uon't Close Your Eyes
A —  Madonna, Oh Father 38 35 Roxette, Listen To Your Heat 25 31 Billy Joel, We Didn't Start The Fire
EX EX Bon Jovi Living In Sin . A39  —  Great White, The Angel Song 26 27 Eorythmics, Don't Ask Me Wh
EX EX  Michael Damian, Was It Nothing At All éo 16 ;‘ew l(idEs3 O: ?heTglock, Cover Girl ;g Cilg E‘elmdacCariisle, Leave /é Light On
X EX  Saraya, Back To The Bullet iving Coiour, Glamour Boys
EX EX Billy Ocean, Licence To Chil §9 gg TaylorP[)aynebwnth SEveth eia)( Of My H
0 Kevin Paige, Don’t Shut Me Out
. 31 EX Dino, Sunshine
g ] 32 19 Madonna, Cherish
L, 33 33 Poco, Call It Love
- 34 EX  Jive hunny And The Mastermixers, Swin
35 EX Prince (With Sheena Easton), The Arms
32 36 goglsisger, Trée Waﬂ TX”Vour Heart
R . — obin Beck, Save Up Your
C°|”lmb“45 . TP-?-- aav‘i Robbins A~ — Roling Stores. ocy nd A Hard Place
oxette, Listen To Your Hear . A i —  Phil Collins, Another Day In Paradise
2 2 Bobby évown, Rock Wit'cha Dallas P.D.: Charlie Quinn A — Lou Gramm, Just Betwe);n You And Me
3 1 Tears For Fears, Sowing The Seeds Of 1 1 Janet Jacksen, Miss You Much A — Madonna, Oh Father
4 3 Janet Jackson, Miss You Much 27 Roxette, Listen To Your Heart A —  Dan Reed Network, Trgev In The Dress
5 5 Aerosmith, Love In An Elevator 3 3 The B-52's, Love Shack EX EX Donny Osmond, Hold On
3 7 New Kids Dn The Block, Cover Girl 4 4 Motley Crue, Dr. Feelgood EX EX Paul Carrack, | Live By The Groove
7 9 Paula Abdul, (It's just) The Way That 5 5 New Kids On The Block, Dicn't 1 (Blow EX EX Bon Jovi, Living tn Sin
8 6 Madonna, Chenish & & Kevin Paige, Don't Shut Me Qut EX EX Joe Cocker, When The Night Comes
9 12 Gloria Estefan, Get On Your Feet 7 8 Paula Abdul, (It's Just: The Way That EX EX Fine Young Cannibals, I'm Not The Man
10 11 Donny Dsmond, Hold On 8 2 Tears For Fears, Sowing The Seeds Of EX EX Cher, Just Like Jesse James
11 8 EHon John, Heahng Hands 9 9 Kix, Don't Close Your Eyes EX EX Deborah Harry, | Want That Man
1216 Billy Joel, We Didn t Start The Fire 10 10 New Kids On The Block, Cover Girl
13 15 Richard Marx, Angelia 11 11 Bad English, When | See You Smile
14 14 The B-52's, Love Shack 1212 Aerosmith, Love In An Elevitor o
15 21 Bad English, When | See You Smile 13 EX Richard Marx, Angelia 2
16 19 Billy Ocean, Licence To Chili 14 14 Rolling Stones, Mixed Emotrons
1723 Ben Jovi, Living In Sin 15 13 Milli Vanilli, Girl I'm Gonna Miss Yo
18 18 Linda Ronstadt (Featuring Aaron Nev 16 18 The 2 Live Crew, Me So Horny
19 28  Milli Vanilli, Blame It On The Rain 17 20 Linda Ronstadt (Fea(urin haron Nev
%(1) gg Burythmms, [%?In't Astk Metw }g g Bobby Brown, Rockowit'c a
on Henley, The Last Worthless Evenin Gloria Estefan, Get On Your Feet .
2224 Soulsister, The Way To Your Heart 20 28 Milli Vanill, Biame it On The Rain Seattle P-D.: Tom Hutyler
23 29 Taylor Dayne, With Every Beat Of My H 21 15 Sharon Bryant, Let Go 1 3 Roxette, Listen To Your Heart
24 26 Thompson Twins, Sugar Daddy 22 19 Babyface, It's No Crime 2 4 New Kids On The Block, Cover Girl
25 27 Pnnce (With Sheena Easton), The Arms 23 25 Madonna, Cherish X 3 6 Bad English, When | See You Smile
26 30  Michael Damian, Was It Nothing At All 24 21 Cher, It | Could Turn Back Time 4 8 Paula Abdul, (It's Just) The Way That
A21  — Phil Collins, Another Da![ In Paradise 25 24 The Cure, Love Song 5 7 Thompsen Twins, Sugar Dadd
A28 —  Paul Carrack, | Live By The Groove A26  —  Phil Collins, Another Day In Paradise 13 1 Tears For Fears, Sowing The Seeds Of
27 16 The jeff Neale} Band, Angel Eyes 72 Janet Jacksen, Miss You Much
28 29 Soul Il Soul (Featuring Caron Wheeler) 8 10 The B-52's, Love Shack
29 EX Taylor Dayne, With Every Beat Of My H 9 11 Bobby Brown, Rock Wit'cha
32 30 gilclhajrd b :\aer, [;Z« ht( fgere W;m?g 10 lg ;ma grner, he Best
- illy Joel, We Didn’t Start “he Fire 11 oco, Cail It Love
A —  Bon Jovi, Lving In Sin 12 14 Aerosmith, Love In An Elevator
EX EX Lil Louis, French Kiss 13 13 Elton John, Healing Hands
14 15 Richard Marx, Angelia
}g }g Soulms(%r, Ihf WLay ToAVoLuvhHegrt
P . . Belinda Carlisle, Leave A Light On
Cincinnati P.D.: Dave Allen 17 20 Gioria Estefan, Get On Vourgfeet
11 Janet Jackson, Miss You Much . 18 18 Motley Crue, Or. Feelgood
2 2 Roxette, Listen To Your Heart 1919 Eurythmics, Don’t Ask Me Why
Db R e, 104. 7 3 Do e
ew Kids On The Block, Cover Girl \no, ounshine .
g 18 MiIIiCVazilli, Glr:l I'm (:onnamMéss Yo %g 52 Eil‘lll’ ‘Jloel,“Wtélbldn (“S‘t)artTgheRFue
Joe Cocker, When The Night Comes i . il Vandli, Blame n The Rain
77 Rerosmith, Love In An Elevator Phoenix P.D.: Bob Case 2825 Taylor Dayne, With Every Beat Of My H
8 17 Richard Marx, Angelia 1 1 Janet Jackson, Miss You Much 25 26 Kevin Paige, Don't Shut Me Qut
9 18 Bad English, When ! See You Smile 2 3 Milli vanilli, Blame It On The Rain 26 27  Christopher Williams, Talk To Myself
10 6 Paula Abdul, Cold Hearted 32 Moving Pictures, What About Me 27 28 New Kids On The Block, Didn't  (Blow
11 14 Bobby Brown, Rock Wit'cha 4 6 Babytace, It's No Crime 28 29 Linda Ronstadt (Featuring Aaron Nev
12 5  Rolling Stones, Mixed Emotions 5 5 Christopher Williams, Talk To Mysell 29 30 Don Henley, The Last Worthless Evenin
13 15 Elton John, Healing Hands 6 7 Honeymoon Surte, What Dces It Take? 30 EX Michael Damian, Was It Nothing At All
14 19 Donn{( Osmond, Hold On 79 Bad English, When | See You Smile EX EX Enuff Z’Nuff, New Thing
15 21 New Kids On The Block, Didn't | {Blow 8 8 New Kids On The Biock, Cover Girl EX EX Tesla, Love Son
16 16 Henry Lee Summer, Don't Leave 9 11 Ex%ose. When | Looked At Him EX EX Donny Osmend, Hold On
1727 Motley Crue, Dr. Feelgood 1013 Bobby Brown, Rock Wit'ch: EX  Great White, The Angel Son
18 23 Tears For Fears, Sowing The Seeds Of 1114 Paula Abdul, (It's Just) The Way That EX EX  Billy Ocean, Licence To Chil
19 11 Fine Young Cannibals, Bon't Look Back 1210 Milli Vanilli, Girl I'm Gonna Miss Yo EX EX Vitamin Z, Can't Live Without You
20 22 Gloria Estefan, Get On Your Feet 1315 Roxette, Listen To Your Heart EX EX Tracy Chapman, Crossroads
21 26 Linda Ronstadt (Featuring Aaron Nev- 14 16 The 2 Live Crew, Me So Horny EX  EX  Princ~ (With Sheena Easton), The Arms
gm?, 15 18 The B-52's, Love Shack EX EX Giant, I'm A Believer
22 75 Billy Joel, We Didn't Start The Fire 16 19 Richard Marx, Angelia ) i EX EX Bros., Too Much
23 28 Poco, Call It Love 17 21 New Kids On The Block, This One’s For EX EX  Anderson, Bruford, Wakeman, Howe, Qua
24 The B-52's, Love Shack 18 12 Madonna, Cherish EX EX  The Alarm, Soid Me Down The River
25 31 Billy Ocean, Licence To Chill 19 22 Gloria Estefan, Get On Your Feet EX EX  Michael Bolton, How Am | Supxosed To
2% 30 Thomgson fwins, suga, Daddy 20 28  Cher, Just Like Jesse James EX EX Soul Il Soul {Featuring Caron Wheeler),
27 34 Paul Carrack, | Live By The Groove 21 23 Tears For Fears, Sowing The Seeds Of EX EX Neneh Cherry, Manchild
28 33 Alice Cooper, Poison 22 27 Bilty Joel, We Didn't Start The Fire EX EX  Regina Belie, Baby Come To Me
29 32 Paula Abdul, (It's Just) The Way That 23 24 Linda Ronstadt (Featuring Aaron Nev EX EX Bee Gees, You Win Again |
30 20 Seduction, (You're My One And Only) T 24 26 Belinda Carlisle, Leave A Light On EX EX Joe Cocker, When The Night Comes
31 35 Michael Bolton, How Am | Supposed To 25 25 Dino, Sunshine o EX EX Waterfront, Move On.
A32  —  Willi Vanilli, Blame It On The Rain 26 4 New Kids On The Block, Didn't | (Blow EX EX Bon Jovi, Living In Sin )
A33  —  Taylor Dayne, With Every Beat Of My H 27 30 Soul I Soul (Featuring Caron Wheeler), EX EX Fine Young Cannibals, I'm Not The Man
A34 —  Phil Collins, Another Day In Paradise 28 17 Warrant, Heaven
A35 — Rolling Stones, Rock And A Hard Place 29 29 Young M.C, Bust A Move
30 EX Jodr atley, Everything
A —  Phil Collins, Anaiher Day In Paradise
EX EX Bon Jovi, Living In Sin
EX EX Billy Ocean, Licence To Ckill
EX EX Kevin Paige, Don't Shut Me Out
EX EX Elton John, Healing Hands
’3 EX EX Donny Osmend, Hoid On
’0 EX  EX Chunky A, Owwww
Minneapolis P.D.: Brian Philips |  EX EX Shiriey Lewis, Realistic
1 2 Roxette, Listen To Your Heart
2 1 Janet Jackson, Miss You Much e,
3 3 The Jeff Healey Band, Angel Eyes Nt
4 5 New Kids On The Block, l%idn' | (Blow @
5 4 Milli Vanilli, Girl I'm Genna Miss Yo |
6 7 Aerosmith, Love In An Eievator / 7 )
17; 15 'r;ewEKidls gnvme BII0§k, (;overanll e
ad English, When | See You Smile i
9 11 Paula Abdul, (s Just) The Way Tnat | San Diego ~ P.D.. Garry Wall
10 6 Bobby Brown, Rock Wit'cha 1 1 Janet Jackson, Miss You Much
11 9 Warrant, Heaven 2 3 The 2 Live Crew, Me So Horny
1212 Babyface, it's No Crime 35 The Cure, Love Song
13 16 Young MC., Bust A Move 4 7 The B-52's. Love Shack

MARK TODD ADMITS that during his
first six months as PD of WXGT (92X) Co-
lumbus, Ohio, a lot of people must have
wondered what he was doing. Despite ma-
jor staff changes at the outset, 92X ap-
peared to be on its way off the map, falling
6.5-5.4 12-plus in the spring Arbitron, com-
pared to rival WNCI’s massive 16.0 share.

Last July 14, 92X went Rock 40. In the
recently released summer Arbitron, it was
up 5.4 to 7.6 for third place overall. Main-
stream album outlet WLVQ was off 9.6-7.3.
And while WNCI still led the market by
three shares, it seemed al/most mortal
again, going 16.0-13.7.

Now, Todd insists that the seemingly
troubled 92X was really under control.
“When people were wondering what I was
doing, I was just trying to get the new per-
sonalities used to the city, and toying
around with some ideas on the air until I
got some research back, which took longer
than it should have.

“We had a good idea as far back as
March that [top 40/rock] would work. We
were starting to throw some rock records
in to see what would happen. I also threw a
few progressive cuts on. With all the other
guys in town knowing I came from [mod-
ern-rock-leaning top 40]
KKBQ (93Q) Houston, I

Mark Todd
WXGT (92X) Columbus, Ohio

saw all this rock’n’roll rising to the top.

“On June 1, I began working behind the
scenes with MD Rick Carter to put togeth-
er an entirely different radio station, with
the exception of the personalities. We set
up an entirely different Selector program
for music and we started building.” In mid-
June, Vallie Consulting’s Jim Richards be-
gan working with 92X, Todd says, “and the
fact that he was enthusiastic about it really
helped with the decision.

“We didn’t tell the staff about the for-
mat change until three hours before. I
walked into the conference room with army
fatigues and told them to put them on.
When they came back, I took black spray
paint and painted ‘92X, Today’s Best Rock’
on the wall and told them the war had be-
gun.” What kind of looks did Todd get?
“Crazed. Like I had finally gone over the
edge. But I'd gotten stranger looks when I
walked in with the army helmets.”

When 92X went from mainstream to
modal, Todd says, both WLVQ and WNCI
began using liners about variety. Also,
WNCI, “which is almost a hot AC during
the day, is now playing selected rock rec-
ords at night. Knowing how Dave pro-
grams, [ can say with 95% certainty that
they wouldn’t play
‘Mista Bone’ by Great

was going to give them
what they expected until
I could find out what the
true story was.”

Todd admits that at

‘l was just waiting
for the research’

White if they weren’t
feeling any impact.”
The promotional steal-
ing that went on be-
tween WNCI and 92X

first, “‘I thought we

could go head to head with WNCI. But a
few months down the road, when the re-
search started coming back, [ knew we had
to find a niche. WNCI is a monster. It's a
good-sounding station. And two flights up
[at owner Nationwide’s corporate offices]
is the vault where they keep the premiums,
and they can grab as many as they want.
[92X owner] Great Trails is not that kind of
company and has never professed to be.”

When Todd worked at KVOX Fargo,
N.D., in the late '70s, WJIB Boston GM
Mark Ranier was PD. Chicago jock Joe
Dawson and WSRZ Sarasota, Fla., PD Tom
Evans were co-workers. KEGL Dallas PD
Joel Folger worked across the street at
KQWB. So did the programmer who be-
came Todd’s best friend and chief mentor,
Bill Richards.

Todd worked for Richards twice—first
at KREO Santa Rosa, Calif. (now KHTT),
then as APD of KKBQ. He also worked
with WNCI PD Dave Robbins, first during
an earlier stint at 92X in 1982, before Rob-
bins and most of the staff left town for
WBBM Chicago, then as MD of KHTR St.
Louis (now KLOU).

“When I did afternoons at 92X, it was a
flame-throwing rock’n’roll station. We
were playing ‘Double Vision’ at 6:55 a.m.
When the research came back, one of the
first things I saw was that 92X, while it
was almost a4 churban at the time, had re-
tained its rock image. Then we started get-
ting our auditorium test results and we

(Billboard, July 1), has,
however, “completely dissipated,” now
that there aren’t many contests both sta-
tions can run, Todd says.

92X signed on the air with the same sort
of liners that attracted a lot of attention for
Rock 40 pioneers KXXR Kansas City, Mo.,
and KQLZ (Pirate Radio) Los Angeles. It
still uses such lines as, “A little brain dam-
age never hurt anybody,” or “If you know
anybody who still listens to WNCI, ridicule
them,” but musically, Todd says, his sta-
tion is different. It won’t play the modern
rock crossovers heard on KQLZ or the al-
bum rock artists that KXXR plays.

A recently monitored night stretch of
92X featured Tom Petty, “Running Down
A Dream’”’; Outfield, “My Paradise’’;
Enough Z’Nuff, “New Thing”; Richard
Marx, “Satisfied”; Bad English, “When I
See You Smile”; Living Colour, “Cult Of
Personality”; Michael Morales, “What I
Like About You’’; Whitesnake, “Fool For
Your Lovin’ ”; Alice Cooper, “Poison”; and
Def Leppard, “Rock Of Ages.”

“People need to realize that in the sum-
mer book, we were still carrying a bad
July,” says Todd. “When we lose that July,
if we can put another September on top of
that, we could have a nine share. Even if
we're never No. 1, and we do hope to be, at
least we’ve brought parity back to this
market. Instead of one or two stations in
double digits, we'll all be in the high single-
digits.” SEAN ROSS
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CAP NAP SLAP

CHAP NIGHT CAP SNAP

CLAP OVERLAP STOP GAP
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HAP SCRAP WATER TAP
MAP SHOULDER STRAP WRAP
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December 16, 1989
November 21, 1989

Contact
New York Jim Beloff Advertising Director/Music 212-536-5026 Norm Berkowitz 212-536-5016 Ken Karp 212-536-5017
Los Angeles Christine Matuchek 213-859-5344 Nashville Lynda Emon 615-321-4293
London Tony Evans 9-011-44-1-439-9411 Italy Lidia Bonguardo 9-011-362-58-44-24
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ACK

Caught In The Act. Orpheus
Records singer Eric Gable and the
Rev. Jesse Jackson give a thumbs-up
to the activities at the National
Congress of Negro Women'’s Black
Family Reunion in Washington, D.C.,
recently. Former presidential
candidate Jackson gave a rousing
speech on the survival of the black
family, while Gable gave attendees a
taste of his romantic vocal style.

Angela Winbush Shows ‘Real’ Talent

BY DAVID NATHAN

LOS ANGELES “I structured the
songs on this aloum so that they
would be more cf a challenge for
me,” says multitalented artist/pro-
ducer/songwriter Angela Winbush
of “The Real Thing,” her second solo
set for Mercury/PolyGram. In the
past two years, Winbush has
emerged as not only one of the most
renowned young producers but also
as one of the more successful women
in a strongly male-dominated field.
With two top-five records—Steph-
anie Mills” No. 1 “Something In The
Way You Make Mz Feel” and the Is-
ley Brothers’ “Spend The Night”—
charted within the past few months
and her first single, “It's The Real
Thing,” climbing toward the top slot,
Winbush is capitalizing on her di-

verse musical capabilities.

Winbush says that with the release
of 1987’s “Sharp” album (which con-
tained several big singles, including
chart-topper “Angel,” “C’est Toi,”
and “Hello Beloved,” her duet with
Ronald Isley, who also manages Win-
bush), “I was under the pressure of
proving what I could do myself,” a
reference to her previous association
as part of the hit-making duo Rene &
Angela. “There were a lot of ques-
tions about exactly what I could do
musically, so with that first album, I
had a point to prove.”

According to Greg Peck, VP of ur-
ban A&R at PolyGram, Winbush’s
second album is “a major, major pri-
ority for the company. We see this
record as taking Angela to her right-
ful position in the marketplace as a
superstar. The instant response to

IMMORTALIZING THE ‘SEPIA SPIELERS’: The
awards have a marble base, with a trophy-style crown
featuring gold-plated laurel leaves encircling a medal-
lion with the familiar Jack The Rapper microphone logo.
It is a handsome award, given by peers to recognize the
talent, the hard work, the barriers broken, the dues paid,
and the stars made by African Americans who reigned
on the mike in the Golden Age of Radio (pre-1959). The
establishment of the Black Radio Hall of Fame Induc-
tion Awards, by the Jack The Rapper Back To The

Hall Of Fame Established; Hal Jackson Honored

A Triumphant Week For Black Radio

fit the Hal Jackson Talented Teen contest and the Unit-
ed Negro College Fund. The distinguished Jackson, who
was born in Charleston, S.C., and grew up in Washing-
ton, D.C,, started out as a sports writer for The Afro
American in the '30s and soon was the first black an-
nouncer on radio, for baseball’s Negro Leagues. He lat-
er was the first black to break into segregated network
radio. Jackson can still be heard on WBLS New York,
where he spins a diverse array of black music on his
much-beloved “Sunday Classics™ program.

Community Foundation,
serves not only to give
dit wh dit is due,
lc)ft listuelilelr*C;lelyl slisgn?fei- rm
Rhythm
and the
Blues

cant as historical docu-
mentation of our contribu-
tion to American media.
Judging from the accep-
tance speeches that
poured forth on the eve-
ning of Oct. 21 in the

TIDBITS: The Commu-
nications Excellence To
Black Audiences Awards
will once again celebrate
the achievements of ad-
vertisers, advertising
agencies, and media peo-
ple in acknowledging the
needs of the Afro-Ameri-
can consumer market for

grand ballroom of the At-
lanta Airport Marriott,
the efforts of Jack Gibson are heartily applauded.

The awards presentation, attended by the inductees
and/or their families (10 of the 20 hall of famers are de-
ceased), was a tight, professional affair. The wonderful
bonus to the event came when Jill Bell, executive direc-
tor of the JTR Back To The Community Foundation,
read a letter from Atlanta’s African American Panoram-
ic Experience (AAPEX) Museum, formally accepting the
hall of fame materials as part of the museum’s perma-
nent archives. Dan Moore, president of AAPEX, also
confirmed that the materials—photos and bios for
now—will be used for a traveling exhibit that should be-
gin to tour during Black History Month (February) 1990.
He added that a short videotape, with film footage and
audio excerpts, will eventually be added to the program,
as will materials on subsequent inductees.

Congratulations to members (and their families) of
the first Black Radio Hall Of Fame: Oscar “Daddy Oh”
Alexander, Al Benson, William “Boy” Brown, Ed
“Nassau Daddy” Cook, Mary Dee, Dave Dixon, “Jock-
ey Jack” Gibson, Douglas “Jocko” Henderson, “Jol-
tin’ Joe” Howard, Al Jefferson, Paul “Fat Daddy”
Johnson, “Chattie Hattie” Leeper, George “Hound
Dog” Lorenz, Larry McKinley, Eddie O'Jay, “John R”
Richbourg, Rudy “The Deuce” Rutherford, Milton
“Butterball” Smith, Jack Walker, and Bill Williams.

cONGRATULA’I‘IONS are also due radio great Hal
Jackson, who celebrates 50 years in radio this year. To
commemorate that prestigious benchmark, New York’s
Apollo Theatre hosts a tribute to Jackson Thursday (2),
featuring a number of luminaries from the black radio
and music industries. Proceeds from the event will bene-

by Janine McAdams

1989. The event is Nov. 9
at the New York Hilton
hotel. For information, call Joan Logue-Kinder or
Christopher S. Browne at 212-586-0610 . .. In recogni-
tion of his wealth of accomplishments, producer/ arrang-
er/composer Quincy Jones will be named man of the
year at the 1990 MIDEM international music trade show
in Cannes, Jan. 21-25 ... The Sony Innovators Awards,
the program that has previously brought us the talents
of vocalist Al B. Sure!, is now accepting entries for 1990.
The performing arts recognition program is for African
American students and amateurs in music and film; for
applications write: The Sony Innovators Awards Pro-
gram, c¢/o The Mingo Group Inc,, 228 E. 45th St., New
York, N.Y. 10017 . .. In a unique promotional play, Mer-
cury/PolyGram and Palm Tree Comics have teamed to
present a comic book featuring rappers DJ Chuck
Chillout & Kool Chip, whose new album is “The
Rhythm Is The Master.” “Kidnapped” has a storyline
that involves the abduction of Harlem-clothier-to-rap-
royalty Dapper Dan by an evil conglomerate known as
the Agents Of [.L.L. The comic book is available free in
the current issue of rap mag Word Up ... The Terrie
Williams Agency has begun circulating a newsletter to
keep industryites abreast of music clients Eddie Mur-
phy, Miles Davis, Take 6, Earth, Wind & Fire, D’Atra
Hicks, and Cheryl Lynn.

JUST A REMINDER: Nelson George, my predecessor
as black music editor, is no longer a Billboard employee
and is working on several writing projects. He can be
reached through the offices of the Village Voice (212
460-1470), where he is a columnist, or you can send per-
sonal correspondence to Suite 256, 328 Flatbush Ave.,
Brooklyn, N.Y. 11238.

the first single lets us know that the
market has been waiting for Ange-
la’s second LP and we feel that it’s
loaded with potential singles.” Peck
adds that Mercury’s stance on this

‘With this project,
| wanted to show
| could do it all’

project “is to treat it as general-mar-
ket good music, a record that can do
well with all audiences, both pop and
urban.”

With a gold album on the Isleys for
1987’s “‘Smooth Sailin,””” work on
Mills and MCA’s Sheena Easton, and
the success of her solo debut, Win-
bush began to earn a much-deserved
reputation as a class producer. “The
past year has been definitely about
establishing myself as a credible pro-
ducer,” says the St. Louis native, who
studied music at Howard Univ. in
Washington, D.C. For her current
project, Winbush says she “wanted
to show that I could do it all—still be
successful as an artist as well as pro-
ducing other acts.”

Winbush’s second album, which
she says ‘“consciously has a basic
theme of independence, of a woman
of the "90s dealing with love and rela-
tionships,” reinforced her capacity as
one of the most distinctive female
singers around. Tracks like “Menage
A Trois” (Winbush’s no-nonsense ode
to fidelity), the ultrasoulful “Please
Bring Back Your Love,” the sensu-
ous, jazz-flavored “Precious,” and
“Lay Your Troubles Down,” a perky
duet with Isley, reflect Winbush’s vo-
cal dexterity.

A version of “I Have Learned To

Respect The Power Of Love” (a song
she wrote in 1978 that was originally
recorded by Alton McClain & Destiny
and gave Stephanie Mills her first
No. 1 black music hit in 1986) is one of
the highlights of her new album.
Winbush explains that “Ronald [Is-
ley] really kept on me to record the
song over and to be honest—this real-
ly is the closest to how I envisioned
the song when I wrote it originally.”

Winbush’s TV appearances during
the past couple of years—including
cameos on 1987’s “Soul Train” Music
Awards and the 1988 Lou Rawls’ Pa-
rade Of Stars—have given national
audiences an opportunity to hear the
singer’s four-octave range, since she
has yet to undertake a full tour as a
solo performer. Current plans include
both European and domestic road
stints.

With product due out on the group
Body for MCA and Laylah Hathaway
(daughter of Donny) for Virgin in ad-
dition to production deals with both
MCA and Atlantic, Winbush says
that one of her thrusts is developing
new talent, with two acts (Derek
Brinkley and Raymond Reeder) al-
ready signed to her production com-
pany. Winbush and manager Isley
have also been busy with their re-
cently acquired studio/office com-
plex in Hollywood, Calif. They antici-
pate that the studio facilities will be
functional early in 1990.

Meanwhile, Winbush—who says
that at some future point she would
like to venture into writing and di-
recting for films “while keeping my
career in music solid”—notes that
her primary focus “is definitely as an
artist. I'd like to see the album go
multiplatinum, to receive total expo-
sure, mass acceptance with no re-
strictions,”
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Houston P.D.: Mike Stradford

9 Surface, You Are My Everything
4 Rhonda Clark, State Of Attraction
3 rll Lynn, Everytime | Try To Say Goodbye
8 anie Mills, Home
7 Jevmame Jackson, Don't Take It Personal
Chuckii Booker, (Don‘t U Know) | Love U
10 Sharon Bryant, Foolish Heart
28 Lisa Lisa & Cult Jam, Kiss Vou( Tears Away
11 Mother's Finest, I'm ‘N’ Dan
25 S0.S. Band, I'm Still Mlssmg Vour Love
Bobb{vBrown Rock Wit'cha
atley, vew\hm
James Ingram, | Wanna Come Back
Karyn White, Siow Down
%app ()'oh Bal:ysBaby q
roop, I'm Not Souppe:
Mnkkl Bley, | Promge
18 19 v{ D. & The Boyz, Somebody For Me
s-N-Effect, New Jack Swing
2 B:z Markie Just A Friend
The Manhattans, Why You Wanna Love Me Like That
26 Arthur Baker, 2 x 1
Anﬁ;h Winbush, It's The Real Thing
T andmss Here And Now
25 29 Tony Lemans, Hlxhev Than High
26 30 Stacy Lattisaw, What You Need
27 31 Wlll owning, Test Of Time
k<) ndy & The Gy Esls Perpe(vators
28 A pecnal Ed, Think About t
fce T, Lethal Weapon
Miki Howard, Ain't Nuthin' In The World
By All Means, Let's Get It On
38 D.J. Jazzy left & The Fresh Prince, | Think | C
Foster/| ulrov Dr. Soul
Patti LaBelie, Yo Mister
AC. Kelly, She's A Slammer
The Isley Brothers Featuring Ronald isiey, You'
Full Force, Fnends B-4 Lovers
39 EX ChunI'(I A, Dwww
40 EX Club Nouveau No Friend Of Mine
41 EX The Gap Band, All Of My Love
42 EX  Tyler Collins, Whatcha Gonna Do?
Babyface, Tender Lover
Entouch #eatunng Keith Sweat, All Nite
Girls, Your Sweetness
E U Living Large
Maze Featuring Frankie Beverly, Silky Soul
The Main Ingredient, | Just Wanna Love You
Sir Mix A Lot, Beepevs
New Kirk, | Desire
Regina Belle, Make It Like It Was
alloway, | Wanna Be Rich

x>
Frrrrrrg

dubd, L

WGCI 55
Chicago P.D.: Jimmy Smith

1 Regina Belle, Baby Come To Me
2 lanet lackson, Miss You Much
6 Surface, You Are My Everything
7 Bobby Brown, Rock Wit'cha
1? JSoy‘i’);l V?ont MEake Nr|‘e Over
atley, Everythin,

12 Wrecks-N !‘1 ew %ack Swing
5 Prince, Partyman
14 Heavy D. & The Boyz, Somebody For Me
15 Bardeux, | Love The Bass
13 s.0S. Band I'm Still Mlssmg Your Love
Jermaine Jackson, Don’t Take It Personal
23 Luther Vandross, Here And Now
18 Chuckii Booker, (Don't U Know) | Love U
19 Zapp, Ooh Baby Baby
20 Dino, Sunshine
17 Cheryl Lynn, Everktlme I Try To Say Goodbye
2 Pam elle, Yo Mister
24 Billy Ocean, Licence To Chill
28 New Kids On The Block, Didn't | {Blow Your Mind
Mother's Finest, I'm ‘N' Danger
25 The Main Ingredlenl I Just
23 29 Kashif, Personalit {
Angela Winbush, It's The Real Thing
Sharon Bryant, Foolish Hear!
Stacy Lattisaw, What You Need
Tony Lemans, Hlﬁher Than High
Stephanie Mills, Rome
37  Entouch Featunng Keith Sweat, All Nite
40 Tyler Collins, Whatcha Gonna Do?

atalie Cole, As A Matter Ol Fact
Kevin Paige, Don't Shut Me Out
34 David Peaston, Can 7
James “"JT." faylov Sister Rosa
By All Means, Let's Get It On
R.J'S Latest Arrival, Rich Girls
Rhonda Clark, State Of Attraction
38 39 Miki Howard, Ain't Nuthin’ In The World
39 48 Dionne Warwick And Jeffrey Osborne, Take Good C
49 Enc Gable, Love Has Got To Wait
The Gap Band, All Of My Love

Lisa Lisa & Cult Jam, Kiss Your Tears Away
D.J. fazzy Jeft & The Fresh Prince, | Think | C
Technotronic Featuring Felly, Pump Up The Jam
Calloway, | Wanna Be Rich

Randy rawford, Knockin' On Heaven's Door
Troop, I'm Not éoup
Abstrac, ngh( And ge
Randyi ‘Wn s, Perpetrators
Betty Wright, own
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BLACK MUSIC IS MORE THANRHYTHM & BLUES
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THERE'S A WHOLE GENERATION STANDING AT THE CROSSROADS.
DELIVER THE MESSAGE.

“Crossroads”/ “Born To Fight”
Two powerful new songs and videos by Tracy Chapman from the Crossroads album

Worldwide sales of her debut album, Tracy Chaprnan, cvar 10 million
Worldwide sales of Cross-oads are already more than 3 million

“Crossroads” vidzo directed by Matt Mahurin
“Bom To Fight” vid2o directed by Spike Lee

Produced by David Kershenbaum and Tracy Chapman for SBK Record Productions, Inc
Management: Elliot Roberts

‘ e
<

Elektra

On Elektra cassettes, compact discs and records.

©1989 Elekira Entertainment, a Divi- ion of Warner Communicatons Inc., €°
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WOW! Two records already on the Hot Black Singles chart make incredi-
ble gains this week. “All Of My Love” by the Gap Band (Capitol) has re-
ports from 95 of the 99 reporting stations. There are 25 new radio reports,
and retail reports are starting. In its second week on the charts, “My Love”
has gotten top 30 reports from six stations. Hopafully, this accelerated
chart movement will not outpace actual sales. “Tender Lover” by Babyface
(Solar) almost tied the Gap Band for the Power Pick/Airplay record, gain-
ing 23 stations. “Lover” had a head start from album play and has estab-
lished strong playlist positions, such as 11-6 at WFXC Curham, N.C., and
22-13 at WQMG Greensboro, N.C.

NEW ON THE CHARTS: “Pump Up The Jam” by Technotronic Featur-
ing Felly is the debut single for the group and for SBK Records on the
singles chart. Nine stations added the record for a total of 27 reporters.
Congratulations to Maye James, GM, R&B/urban promotion. It enters the
chart at No. 75, second only to “Silky Soul” by Maze featuring Frankie
Beverly (Warner Bros.) at No. 69 as the highest debut this week.

SPEAKING OF WARNER BROS. RECORDS: Both labels, Reprise and
Warner Bros., are doing well on the charts. But, according to Warner’s VP
of promotion, Ray Harris, there’s more excitement up ahead—the long-
awaited single by Quincy Jones, “I'll Be Good To You,” is due this week!

WHO DO VOODOO: Kashif scores a high debut on the Top Black Al-
bums chart at No. 45, but it actually should have entered the chart last
week. A computer error assigned all of its points to another title, which did
not have enough points to debut. “Kashif” is off to a great start despite the
error, with the single, “Personality,” bulleted at Ne. 17. WHQT Miami adds
the single. It is top 10 at 26 of its 92 radio reporters, with moves such as 20-8
at WJLB Detroit, 13-5 at WDZZ Flint, Mich., and 84 at WYLD New Or-
leans.

“

KISS YOUR TEARS AWAY” by Lisa Lisa & Cult Jam (Columbia) con-
tinues up the chart without a bullet. This is a higaly competitive week, and
in spite of new activity at WHUR Washington, D.C., and WVKO Colum-
bus, Ohio, as well as receiving strong number moves—such as 19-13 at
WDAS Philadelphia, 28-15 at WJLB Detroit, and 28-8 at KMJQ Houston—
the single fell short of the criteria. It is on 72 stations and 47 show strong
upward movement.

AND THEY DON’T STOP: The biweekly Hot Rap Singles chart is now
weekly. So, next week we will find out if “Cha Cha Cha” by M.C. Lyte
(First Priority) will continue its dramatic climb to No 1, or whether “Me So
Horny” by the 2 Live Crew (Skyywalker) will hold its position at No. 1. We
only have to wait one week to find out! (See story, page 6) . . . Speaking of
Lyte, she is the featured rapper on “Dr. Soul” by Foster & McElroy (At-
lantic). The single jumps 3828 from seven radic adds and strong retail
points. It is on 72 stations. By the way, this is Lyte’s birthday week. Con-
gratulations!

| ™Y

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZZ/

GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
20 REPORTERS 32 REPORTERS 17 REPORTERS 99 REPORTERS

SILKY SOUL
MAZE/F.BEVERLY waRNER BROS 5 16 19 40 58
| WANNA BE RICH
CALLOWAY soLar 5 11 21 37 37
ALL OF MY LOVE
THE GAP BAND capiToL 3 8 14 25 95
TENDER LOVER
BABYFACE soLar 2 9 12 23 83
LIVIN' LARGE
E.U. virGiN 6 4 11 21 29
NO FRIEND OF MINE
CLUB NOUVEAU waRNER BROS. 2 7 11 20 32
YOUR SWEETNESS
GOOD GIRLS moTown 2 5 11 18 41
FRIENDS B-4 LOVERS
FULL FORCE coLumsia S 5 8 18 34
LET'S GET IT ON
BY ALL MEANS isLanD 1 2 14 17 75
| THINK § CAN BEAT MIKE. . .
JAZZY JEFF/FRESH PRINCE Jive 1 4 11 16 57

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio repcrters is published periodi-
cally as changes are made, or is available by sending a s=H-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

PRODUCED BY THE REDHEAD KINGPIN AND MARKELL RILEY FOR
G.R. PRODUCTIONS. MIXEDR BY TEDDY RILEY AND GEME GRIFFIN.
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MANAGEMENT: G.R. PRODUCTIONS © 1989 VIRGIN RECORDS AMERICA INC.
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or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.

= i 8 Compiled from a national sample of retail store il 48 4 52 NESTAREMb2zsle SDieD) MESTALU
g s ; 3, and one-stop sales reports. 51 | 43 | 49 | 11 | Z1IGGY MARLEY & THE MELODY MAKERS VIRGIN 91256 (9.98) (CD) ONE BRIGHT DAY
2| 5|3 i‘% ARTIST TITLE (B2)| 53 | 64 | 28 | SPECIALED proFiLE 1280 (5.98) CD) YOUNGEST IN CHARGE
= 5 o | 3 | LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
* % NO.1 * 53 51 56 7 COOL C ATLANTIC 82020 (8.98) (CD) | GOTTA HABIT
1 1 1 14 BABYFACE @ SOLARFZ 45288/E.PA. (CD) 4 weeks at No. 1 TENDER LOVER @ i 2 9 FAT BOYS TN PAN APPLE 338 867/POLYGRAM (©0) ON AND ON
@ 2 6 7 MAZE FEATURING FRANKIE BEVERLY wARNER BROS, 25802 (9.98) (CD) SILKY SOUL 55 44 42 44 SLICK RICK A DEF JAM FC 40513/COLUMBIA (CD) THE GREAT ADVENTURES OF SLICK RICK
@] 7 | 9 | 5 | IANETIACKSON asm 3920 9.98) D) JANET JACKSON'S RHYTHM NATION GB)| 60 | 59 | 78 | OAKTOWN' 357 caprran 30926290 €O WILD & LOOSE
4 4 4 10 I&'&E}SOERZQJHF(Q :)E(ACBJR'NG RONALD ISLEY SPEND THE NIGHT 57 56 55 15 ENTOUCH VINTERTAINMENT 60858/ELEKTRA (9.98) (CD) ALL NITE
5 3 2 18 SOUL Il SOUL A VIRGIN 91267 (9.98) (CD) KEEP ON MOVIN' 58 54 61 43 BEBE & CECE WINANS @ CAPITOL 90959 (8.98) (CD) HEAVEN
@ 9 11 5 BIG DADDY KANE COLD CHILLIN 2564 1/REPRISE (9.98) (CD) IT'S A BIG DADDY THANG 88 & 3 LI AT R ENPEAGEET) (& UAMREIMALNE
7 | 5 [ 5 | 18] HEAVYD. & THE BOYZ @ Mca 42302898 ooy BIG TYME € | 50 | 39 | 31 | EU.viRamo1021 (998 €y CVINGLARGE
8 8 7 16 STEPHANIE MILLS MCA 6312 (9.98) (D) HOME 12 — 2 $.0.S. BAND TABUFZ 44147/E.PA. (CD) DIAMOND IN THE RAW
@ 10 12 8 REGINA BELLE COLUMBIA FC44367 (CD) STAY WITH ME 62 57 52 37 TOO SHORT ® JIvE 1149/RCA (8.98) (CD) LIFEIS...TOO SHORT
10 6 3 12 THE D.0.C. @ RUTHLESS 91275/ATLANTIC (8.98) (CD) NO ONE CAN DO IT BETTER 63 59 3 66 VAT AT BEEE) () FOREVER YOUR GIRL
1m | 12 | 10 | 17 | DAVID PEASTON cerren 24228 0.98) coy INTRODUCING . .. DAVID PEASTON 64 | 63 | 70 | 21 | JAMESINGRAM WARNER BROS. 25924 (9.98) (CD) ISIREAC
@ 14 19 6 YOUNG M.C. OELICIOUS VINYL 91309/1SLAND (9.98) (CD) STONE COLD RHYMIN' 65 64 85 8 FULL FORCE coLUMBIA FC 45216 (CD) SMOOVE
13| 11| 8 | 12 | EPMD @ rresi o201 2/steepinG BaG 0.98) ©oy UNFINISHED BUSINESS 66 | 65 | 71 | 6 | MELLOWMAN ACE CaPITOL 91295 (9.98) (D) R AROIATIR
17 | 16 | 16 | PATTILABELLE mCa 6292 (9.98) (CD) BE YOURSELF 68 | 53 | 21 | MICA PARIS ISLAND 90970/ATLANTIC (8.98) (CD) SO GOOD
15 | 13 | 13 | 15 | THE 2 LVE CREW @ scrvwauer 107 9.98) o0y AS NASTY AS THEY WANNA BE 68 | 58 | 54 | 20 | THIRDWORLD MERCURY 836 952/POLYGRAM (CD) SERIOUS BUSINESS
16 | 16 | 15 | 21 | KOOLMOEDEE @ uve 1182/Rca (2.98) (D) KNOWLEDGE IS KING 69 | 49 | 4 | 21 | THEJACKSONSERICOE 40911/ERA (CD) DO S22y
QD) 23 | 35 | 5 | MCLYTE rimstprioRITY 91304/ATLANTIC (CD) EYES ON THIS 76 | 93 | 3 | RHONDACLARK 1ABUFZ40882/EPA. (CD) BEMWEENERIENDS
22 32 5 SYBIL NEXT PLATEAU 1018 (8.98) (CD) SYBIL n 67 63 3% N.W.A. A RUTHLESS 57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON
19 18 17 24 | THE O'JAYS Emi 90921 (9.98) (CD) SERIOUS @ NEW) 1 ANGELA WINBUSH MERCURY 838 366/POLYGRAM (CD) THE REAL THING
2 19 21 13 MILLI VANILLI A® ARISTA 8592 (3.98) (CD) GIRL YOU KNOW IT'S TRUE @ 79 72 19 STEZO FRESH 82011/SLEEPING BAG (8.98) (CD) CRAZY NOISE
21 15 14 18 SOUNDTRACK MOTOWN 6272 (9.98) (CD) DO THE RIGHT THING 74 55 45 12 BEASTIE BOYS ® CAPITOL 91743 (9.98) (CD) PAUL'S BOUTIQUE
p7) 20 20 15 ?&%L%%ﬂ?&'}?&?cm"s [ J GHETTO MUSIC: THE BLUEPRINT OF HIP HOP 75 74 67 15 TWIN HYPE PROFILE 1281 (8.98) (CD) TWIN HYPE
@ 2% 24 52 SURFACE ® COLUMBIA FC 44284 (CD) 2ND WAVE 76 n 80 11 REDHEAD KINGPIN & THE F.B.l. VIRGIN 91269 (9.98) (CD) A SHADE OF RED
32 | 34 8 AFTER 7 VIRGIN 31061 (9.98) (CD) AFTER 7 @ 82 | — 2 VARIOUS ARTISTS ICHIBAN 1048 (8.98) (CD) NASTY BLUES
25 | 28 | 30 | 12 | CHRISTOPHER WILLIAMS GEFFEN 24220 (9.98) (CD) ADVENTURES IN PARADISE 78 | 66 | 60 | 24 | ARETHA FRANKLIN aRisTa 8572 (9.98) (CD) THROUGH THE STORM
2 | 27 | 27 | 13 | BOBBY“BLUE” BLAND MaLACO 7450 (8.98) (CD) MIDNIGHT RUN 79 | 70 | 73 | 5 | PIECESOF ADREAM Emi 92050 (898) (CD) 'BOUT DAT TIME
27 | 21 | 18 | 17 | PRINCE A2 waRNER BROS. 25936 (9.98) (CO) SOUNDTRACK: BATMAN 80 | 73 | 68 | 9 | D'ATRAHICKS CAPITOL 46990 (9.98) (CD) D'ATRA HICKS
28 25 31 8 THE TEMPTATIONS MOTOWN 6275 (8.98) (CD) SPECIAL 87 — 2 DOCTOR ICE JIVE 1249/RCA (8.98) (CD) THE MIC STALKER
29 | 29 | 26 | 53 | M.C.HAMMER a caproL 90924 (8.98) (cD) LET'S GET IT STARTED 82 | 75 | 78 | 54 | NEWKIDS ON THE BLOCK A®COLUMBIA FC 40985 (CD) HANGIN' TOUGH
30 | 24 | 22 | 19 | LLCOOLJ A DEF samoC a5172/COLUMBIA (COD) WALKING WITH A PANTHER 83 | 8 | 8 | 3 | TINATURNER CAPITOL 91873 (9.98) (CD) FOREIGN AFFAIRS
31 30 28 14 SHARON BRYANT WING 837 313/POLYGRAM (CD) HERE | AM NEW) 1 MOTHER'S FINEST CAPITOL 48988 (9.98) (CD) LOOKS COULD KiLL
32 31 29 69 BOBBY BROWN A° MCA 42185 (9.98) (CD) DON'T BE CRUEL 85 78 69 8 MICHAEL COOPER REPRISE 25923/WARNER BROS. (3.98) (CD) JUST WHAT | LIKE
@ 34 36 6 WRECKS-N-EFFECT MOTOWN 6281 (8.98) (CD) WRECKS-N-EFFECT 86 69 66 30 KWAME ATLANTIC 81941 (8.98) (CD) THE BOY GENIUS (FEAT. A NEW BEGINNING)
@ 36 | 33 | 13 | ERIC GABLE ORPHEUS 75603/EMI (8.98) (CD) CAUGHT IN THE ACT 87 | 80 | 76 5 TRUDY LYNN ICHIBAN 1043 (8.98) (CD) TRUDY SINGS THE BLUES
35 33 23 22 CHUCKI BOOKER ATLANTIC 81947 (8.98) (CD) CHUCKII 88 85 81 35 DE LA SOUL @ ToMMY BOY 1019 (9.98) (CD) 3 FEET HIGH AND RISING
NEW) 1 BIZ MARKIE COLD CHILLIN' 26003/WARNER BROS. (9.98) (CD) THE BIZ NEVER SLEEPS NEW) 1 F‘;‘,‘ﬁ’&%‘f%}{'}fé;g}ﬁggﬁ“”"“‘ COMMITTEE YOU CAN'T HOLD ME BACK
@ 39 51 5 2APP REPRISE 25807 (9.98) (CD) v 90 71 58 31 THREE TIMES DOPE ARISTA 8571 (8.98) (CD) ORIGINAL STYLIN'
38 | 38 | 37 | 15 | CHUBBROCK WITH HOWIE TEE SELECT 21631 (9.98) (CD) AND THE WINNERIIS ... 91 | 91 | 8 | 50 | KID'NPLAY ® SELECT 21628 (8.98) (CD) 2HYPE
39 35 25 11 EDDIE MURPHY COLUMBIA OC 40970 (CD) SO HAPPY 92 86 75 50 LEVERT @ ATLANTIC 81926 (9.98) (CD) JUST COOLIN'
a0 | 37 | 40 | 21 | PEABO BRYSON caprroL s06a1 (9.98) ey ALL MY LOVE NEWD | 1 | LUTHER VANDROSS o THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE
41 40 43 24 NATALIE COLE eMI 48302 (9.98) (CD) GOOD TO BE BACK 94 84 I 79 7 FINEST HOUR POLYDOR 839 517/POLYGRAM (CD) MAKE THAT MOVE
2 | 46 | & 7 GUCCH CREW Il GUCCI 3314/HOT PRODUCTIONS (8.98) (CD) EVERYBODY WANTS SOME NEW)D 1 TRACY CHAPMAN ELEKTRA 60888 (CD) CROSSROADS
@ NEW) 1 ICE-T SIRE 26028/WARNER BROS. (9.98) (CD) THE ICEBERG/FREEDOM OF SPEECH ... 99 96 57 ROB BASE & D.J. E-Z ROCK A PROFILE 1267 (8.98) (CD) IT TAKES TWO
4 | 47 | 46 | 29 | JODYWATLEY @ mca 6276 (8.98) (CD) LARGER THAN LIFE 97 | 81 | 83 | S0 [ EAZY-EARUTHLESS57100/PRIORITY (8.98) (CD) EAZY-DUZ-IT
NEW) 1 KASHIF ARISTA 8595 (8.98) (CD) KASHIF 98 | 89 | 85 | 54 | BOYS A MOTOWN 6260 (8.98) (CD) MESSAGES FROM THE BOYS
46 | 42 | 50 15 | SUCCESS-N-EFFECT ON TOP 9002 (8 98) (CD) IN THA HOOD 9 | B | — 2 L'TRIMM ATLANTIC 82026 (9.98) (CD) DROP THAT BOTTOM
47 41 38 69 GUY A UPTOWN 42176/MCA (8 98) (CD) GUY 100 97 100 4 LOU RAWLS BLUE NOTE 91937/CAPITOL (9.98) (CD) AT LAST
52 62 32 ALYSON WILLIAMS DEF JAM FC 40515/COLUMBIA (CD) RAW O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
B [ 5 | 8| | wEsmesmonmen L | e B e e oo by
IJEH_'" SMOOTH, SULTRY ana STEPPIN’ OUT
champagne day tO day
(CASS. SINGLE #50221/12" SINGLE #56146)
The First Single From Her Forthcoming LP
THE GIRL NEXT DOOR
PRODUCED BY TEN CITY AND MARSHALL JEFFERSON
MANAGEMENT: HARRY J. COOMBS
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2nd Annual
Dance Awards
Program Set

A BIG BEAT: The Dance Music
Academy Of Arts & Sciences, a non-
profit corporation founded last year,
has announced that the second annu-
al Dance Music Awards Show will be
held in Hollywood, Calif., at the Uni-
versal Amphitheatre on Feb. 12, 1990.
The show will benefit AIDS-related
organizations and is scheduled to in-
clude presenters and performers
from the whole spectrum of dance,
rap, and contemporary music.
Proposed categories for nomina-
tion include best dance artist, best
dance group, best dance artist on an
independent label, best dance labels
(major & indie), best male/female
dance artist; best dance music pro-
ducer; best dance music remixer; best
rap male/female/group; best modern

TRAX

by Bill Coleman

rock artist, and more.

A network television deal has ap-
parently been arranged for the
broadcast of the program. Please
contact Terrence Brown at 213-850-
5912 (fax: 818-287-8456) for more in-
formation, to see how you, your com-
pany, or your artists can help and
support the worthy endeavor.

MOVE——JUMP—JACK: Hip-house
is slowly but steadily creeping onto
the charts and into clubs that ignored
it before. With the recent No. 1 sta-
tus of “Let It Roll” by Doug Lazy
and Fast Eddie’s “Git On Up” likely
to duplicate that success, those who
are oh-so-tired of the weathered (and
often not very good) “house mix”
treatment that every record seems to
still be receiving but remain enthusi-
astic about the genre may find solace
in hip-house.

D.J. International (312-559-1864)
has unleashed a compilation of hits ti-
tled “Hip House” featuring selec-
tions by Tyree, Kool Rock Steady,
and Julian “Jumpin” Perez, as well
as “Git On Up” featuring Sundance.
If you need a quick history lesson of
sorts, investigate . . . Atlantic is kick-
ing with two noteworthy releases.
“Let The Rhythm Pump” is the new
one from Doug Lazy, while “Turn It
Out” serves as a tasty introduction to
Homeboys Only. Both come straight
from the funky Vaughan Mason
camp and will easily satisfy those
who pumped “Let It Roll.” Percus-
sive and heavy on the bass, these two
kick ... Making big strides as well is
“Get Busy” (Jive) from Mr. Lee, who
takes the old hip-house idea and
makes it fresh for the dance floor
with a wealth of samples and studio
wizardry. It includes a mix from
Mike “Hitman” Wilson.

A highlight from the “Black Ha-
vana” compilation, “Can’t Take It”
(Capitol) by Keith Thompson, has
just been unleashed. Postproduction
and mix from Mantronik maintains
the feel of the original, percolating
with a positive message and ragga-
muffin-toast delivery from Thomp-
son. Those who missed it the first
time around can’t afford to miss it

(Continued on page 33)

F OR 2000 YEARS
WE HAVE BEEN

OFFERING THE BEST

FOR ENTERTAINMENT
AND FUN

ITALIANS HAVE AN
INDISPUTABLE TRADI-
TION IN DESIGNING AND
PRODUCING THE BEST
SHOWBIZ TECHNOLOGY.
HOWEVER, FROM THE
TIMES OF ROARING LIONS,
ITALIAN MANUFACTU-
RERS HAVE WIDELY
DEVELOPED THIS
TRADITION.
TODAY ARTICK, CTM,
s FAL, FLY, KING’S
A SOUND, LITE BEAM,
R\ MUSsIC & LIGHT,
LS  PROGRAM SISTEM
S5 AND SPOTLIGHT
PUT THE BEST OF ITALIAN
IMAGINATION AND CREATIVITY
IN STATE OF THE ART ENTERTAINMENT
EQUIPMENT. COME TO LIGHTING DIMENSIONS
INTERNATIONAL ’89 FROM NOVEMBER 17th. TO 19th. 1989.
YOU'LL SEE NO LIONS BUT THE BEST OF “ITALIAN STYLE” TECHNOLOGY.

ttalian
Institute
for

Foreign
I———-

S Beleo51 e DL 0et 1096 Natural Gas Ppetine Tower ASSOCIATION OF ITALIAN
tlx 610160-612282-613231 ICERM gt Oakipowearay DISCOTHEQUE AND THEATRE
EQUIPMENT MANUFACTURERS
Via Solferino 3 - 20121 Milan (Italy) - ph. (2) 804700

Tekef. (001713) 6265531
‘:3;;’”"355 Telofax (001713) 8778729
Los Angeies ;
%gglg:;g::;g:::xr‘fnﬂn Tower 1801, Avenue of ths Stars - Suite 700 tfax. (2) 804700 - tix, 340411 Inserv I for Apiad
» b Los Angeles, California 90067 Members 1989
P.O. Box 56689 Telef. (001213) 8790950
e D Telefax (001213) 2038335 AMPLILUX ~ ARTICK — CTM - FAL - FLY - KING'S SOUND
Tebfar (0014<))4§25525561012 New York LAMPO — LEONCINI ARREDAMENTI — LITE BEAM
499, Park Avenue MUSKC & LIGHT PRODUCTION ~ OUTLINE — PROGRAM SISTEM
Chicage New York, N.Y. 10022 SGM — SPOTLIGHT — STUDIO DUE — TECNITRON
401, North Michigan Avenue - Suite 3030 Telef. (001212) 9801500
Chicage, ILL, 60611 USA Telefax (001212) 7581050
Telef. (901312) 6704360
Telefax (0011312) 6705147

DO YOU WHISH TO KNOW SOME MORE ON ITALIAN IDEAS FOR ENTERTAINMENT?
SATURDAY, NOVEMBER 18th. - 10,45 am (Convention Centre - Nashville - Room 204)

ITALIAN STYLE FOR THE ULTIMATE DISCO.
THE CURRENT TECHNICAL OF THE ART IN THE ITALIAN TECHNOLOGY AND DESIGN.
ORGANIZED BY ICE WITH APIAD AND SIB EXHIBITION. A LUNCHEON WILL FOLLOW.
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Billboard.

™
CLUB PLAY :[g[2[.| 12-INCH SINGLES SALES
% 2 ; (QE TITLE Compiled from a national sample of dance club playlists. ARTIST % Z %’ 2% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= 3 ~ | 2O LABEL & NUMBER/DISTRIBUTING LABEL = — o | =5 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & = * & NO.1 » »

@ 4 6 6 PUMP UP THE JAM SBK v-19701 1 week at No. 1 @ TECHNOTRONIC @ 2 3 12 FRENCH KISS EPIC 49 68875/E.P.A. 1 week at No. 1 LIL LOUIS

@ 7 9 5 GIT ON UP D.J. INTERNATIONAL DJ990 FAST EDDIE 2 1 1 8 MISS YOU MUCH AgMSP-12315 @ JANET JACKSON

@ 6 7 9 SAY NO GO TOMMY BOY TB 934 @ DE LA SOUL 3 3 2 13 DON'T MAKE ME OVER NEXT PLATEAU NP50107 @ SYBIL
4 3 3 9 LOVE'S ABOUT TO CHANGE MY HEART ATLANTIC 0-86309 @ DONNA SUMMER 4 4 5 9 LOVE'S ABOUT TO CHANGE MY HEART ATLANTIC 0-86309 @ DONNA SUMMER
5 2 2 8 MISS YOU MUCH &M SP-12315 @ JANET JACKSON @ 7 10 5 PUMP UP THE JAM SBK v-19701 © TECHNOTRONIC
6 5 4 9 MY HEART SKIPS A BEAT CAPITOL V-15498 @ THE COVER GIRLS 6 6 9 9 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW
7 1 1 11 FRENCH KISS EPIC 49 68875/EP.A LIL LOUIS 7 5 4 12 BACK TO LIFE VIRGIN 0-96537 @ SOUL It SOUL (FEATURING CARON WHEELER)

8 11 8 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMOND 11 12 6 | LOVE THE BASS ENIGMA 75524-0 ® BARDEUX

@ 11 20 5 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW 9 8 8 9 MY HEART SKIPS A BEAT CAPITOL v-15498 @ THE COVER GIRLS
10 10 13 7 CHILDREN OF THE REVOLUTION/OOCHY KOOCHY SIRE 0-21290/WARNER BROS. BABY FORD 10 9 6 16 BUST A MOVE DELICIOUS VINYL DV1005/ISLAND @ YOUNG M.C.

QD] 12 | 19 | 7 | 1LOVE THE BASS enioma 75524.0 @ BARDEUX QAD| 13 | 17 | 5 | ROCKWIT'CHAmca 23951 © BOBBY BROWN

@ 14 24 5 SUMMER MADNESS RCA 9043-1-RD KC FLIGHTT 12 12 11 8 LOSING MY MIND EPIC 49 68858/E.PA. @ LIZA MINNELLI

@ 18 31 4 LOVE SHACK REPRISE 0-21 318/WARNER BROS @ THE B-52'S @ 18 18 7 TALK TO MYSELF GEFFEN 0-21233/ @ CHRISTOPHER WILLIAMS
14 16 22 6 IS THAT LOVE PROFILE PRO-7263 NICK PHILLIPS 14 10 7 13 IT'S NO CRIME SOLAR 429 68832/EPA @ BABYFACE
15 9 5 11 IT'S NO CRIME SOLAR 479 68832/E PA @ BABYFACE @ 20 23 5 STATE OF ATTRACTION TABU 429 68842/EPA RHONDA CLARK

31 43 3 SUGAR DADDY WARNER BROS. 0-21320 © THOMPSON TWINS 16 14 15 7 SAY NO GO TOMMY BOY 78-934 @ DE LA SOUL

@ 34 — 2 GET BUSY JIVE 1274-1-JD/RCA MR. LEE 17 16 16 5 LOVE SONG ELEKTRA 0-66687 @ THE CURE
18 19 23 7 TALK TO MYSELF GEFFEN 0-21233/ @ CHRISTOPHER WILLIAMS 24 43 3 PERSONAL JESUS/DANGEROQUS SIRE 0-21328/REPRISE @ DEPECHE MODE
19 20 27 7 WELCOME HARBOR LIGHT HL1006 JOVANOTTI 19 19 20 10 SMOOTH OPERATOR COLD CHILLIN 0-21281/WARNER BROS @ BIG DADDY KANE

27 32 6 | FEEL THE EARTH MOVE COLUMBIA 44 68847 © MARTIKA @ 28 42 3 NEW JACK SWING SOUND OF NEW YORK MOT-4654/MOTOWN WRECKS-IN-EFFECT
21 26 28 5 JAMES BROWN/IF | WERE JOHN CARPENTER COLUMBIA PROMO @ BIG AUDIO DYNAMITE . * % & POWER PlCK * % &

@ 33 38 3 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ 21 36 — 2 DRAMA! SiRE 0-21356/REPRISE @ ERASURE
2| 1310 9 OU EST LE SOLEIL? CAPITOL V-15499 ® PAUL MCCARTNEY @] 33 | 39 3 GIRL | AM SEARCHING FOR YOU Lmr 4005 STEVIE B
24 23 25 7 1 GO TO WORK JIVE 1264-1-JD/RCA @ KOOL MOE DEE @ 35 — 2 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ
25 | 17 | 18 8 LET'S WORK STRONG CITY UNI-8020/MCA @ ICE CREAM TEE 24 |21 | 2 4 PARTYMAN WARNER 8ROS 0-21370 @ PRINCE
2% | 30 | 33 6 LOSING MY MIND EPIC 49 68858 ©® LIZA MINNELLI B |2 | 6 HEAT OF THE MOMENT VIRGIN 0-96553 ® AFTER 7

@ 37 46 3 PICK UP THE PIECES (TO MY HEART) ARISTA ADI-9857 CINDY VALENTINE 26 23 25 6 SO MANY PEOPLE CURB CRB-10306 HUBERT KAH

* A Kk POWER PlCK * A Kk @ 39 — 2 OVER & OVER 23 WEST 0-86282/ATLANTIC PAJAMA PARTY

40 — 2 BE MY TWIN CAPITOL V-15501 . @ BROTHER BEYOND 44 — 2 GET ON YOUR FEET EPIC 49 68877 /E.PA @ GLORIA ESTEFAN
29 25 26 7 THE MACHINERYS OF JOY GEFFEN 0-21291 @ DIE KRUPPS WITH NITZER EBB 29 15 14 6 PUSS N' BOOTS/THESE BOOTS (ARE MADE FOR WALKIN') ATLANTIC 0-86304 © KON KAN

@ 38 50 3 LOOK WHO'S DANCING VIRGIN 0-96538 @ ZIGGY MARLEY & THE MELODY MAKERS 30 25 33 8 WELCOME HARBOR LIGHT HL1006 JOVANOTTI
31 22 21 8 WONDERLAND PATHFINDER PTF 8309-0 LENE LOVICH 31 17 13 9 PARADISE MOTOWN MOT-4673 @ DIANA ROSS
32 15 14 10 VOICES IN YOUR HEAD COLUMBIA 44 68813 PARIS BY AIR 32 26 30 5 DON'T LOOK BACK IRS. 23579 @ FINE YOUNG CANNIBALS

@ 43 — 2 1 GOT LOVE wTG 41 68867 MICHAEL RODGERS @ 43 — 2 LOVE SHACK REPRISE 0-21318/WARNER BROS @& THE B-52'S

@ 41 — PERSONAL JESUS/DANGEROQUS SIRE 0-21328/REPRISE @ DEPECHE MODE k? | 38 37 4 | WANT YOU VISION VR-1225 SHANA
35 35 37 5 LOVE IS A SHIELD ATLANTIC 0-86311 © CAMOUFLAGE @ 42 38 4 IF YOU LEAVE ME NOW LmR 7000 JAYA

48 — 2 OUR LOVE (IT'S OVER) ACTIVE ACT-3063/SELECT DEE HOLLOWAY 36 32 35 4 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMOND
37 21 8 13 DON'T MAKE ME OVER NEXT PLATEAU NP50107 @ SYBIL @ 50 — 2 LOVE IS A SHIELD ATLANTIC 0-86311 © CAMOUFLAGE

47 — 2 HIGHER THAN HIGH PAISLEY PARK 0-21279/WARNER BROS TONY LEMANS 49 — 2 THIEF OF HEART MICMAC 526 CYNTHIA

I_3_9 24 12 12 IF | EVER ENIGMA 75527-0 @ RED FLAG &) 47 — 2 I'M STILL MISSING YOUR LOVE TABU 429 68863/E.P.A $.0.S. BAND

* & & HOTSHOTDEBUT * * 40 31 27 7 TEARS FFRR 886 665-1/POLYGRAM FRANKIE KNUCKLES PRESENTS SATOSHI TOMIIE

NEW)D 1 LOVE ON TOP OF LOVE-KILLER KISS CAPITOL V-15508 GRACE JONES 41 6 | — 2 LOOK WHO'S DANCING VIRGIN 0-96538 @ ZIGGY MARLEY & THE MELODY-MAKERS
41 28 16 10 TEARS FFRR 886 665-1/POLYGRAM FRANKIE KNUCKLES PRESENTS SATOSHII TOMIE * & K HOT SHOT DEBUT * & K
42 46 49 3 RIDE ON TIME DE-CONSTRUCTION (UK) IMPORT BLACK BOX NEW ) 1 SUGAR DADDY WARNER BROS. 0-21320 © THOMPSON TWINS

@ NEW) 1 GIVE ME THE RHYTHM STRICTLY RHYTHM SR-1201 DESARAE WILD a3 | 37 ] 21 16 MY FANTASY MOTOWN MOT-4643 @ TEDDY RILEY FEATURING GUY
44 39 42 4 WALTZ DARLING/SOMETHING'S JUMPIN' ... EPIC PROMO/E P.A @ MALCOLM MCLAREN NEW } 1 MEMORIES MICMAC 525 JOHNNY O
45 45 — 2 PARTYMAN WARNER BROS 0-21370 @ PRINCE 45 29 28 10 IT'S FUNKY ENOUGH RUTHLESS 0-96545/ATLANTIC € D.O.C
46 36 40 4 AMERICANOS UNIUNI-8013/MCA @ HOLLY JOHNSON 46 27 31 8 WHERE ARE YOU TONIGHT CUTTING CR-227 CORO

NEW } 1 TURN IT OUT ATLANTIC 0-86284 HOME BOYS ONLY m NEW } 1 WALTZ DARLING EPIC 49 68868/EPA MALCOLM MCLAREN

NEW} 1 GET ON YOUR FEET EPiC 49 683877/E PA. @ GLORIA ESTEFAN 48 48 41 5 SOWING THE SEEDS OF LOVE FONTANA 874 711-1/POLYGRAM @ TEARS FOR FEARS
49 29 15 10 BLACK HAVANA (LP) CAPITOL C1-90923 VARIOUS ARTISTS 49 34 22 20 (YOU'RE MY ONE AND ONLY) TRUE LOVE VENDETTA VE-7021/A&M @ SEDUCTION
50 44 48 3 WAY OF THE WORLD ATLANTIC 0-86317 € MAX Q 50 30 19 11 KISSES ON THE WIND VIRGIN 0-96532 @ NENEH CHERRY

unless indicated otherwise. ©Copyright 1989, BPI Communications Inc. All rights reserved.

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

THE KLF

THE KLF - "WHAT TIME IS LOVE"
Europe’s Hottest Trance Dance Record of '89!
Bill Drummond and Jimmy Cauty’s
most innovative collaboration yet '

TVT407M

MONSTER

nine inch nall=s

NINE INCH NAILS - "DOWN IN IT”
The Progressive Industrial Dance Sound of the 90's!
Remixed by Adrian Sherwood and Keith LeBlanc

TVT261

TVT Records 59 W. 19th Street, New York, NY.10011, (212) 929-0570 Fax (212) 929-3245

“LITTLE” LOUIE VEGA'S

FREETYLE ORGRESTRA

FREESTYLE ORCHESTRA - "DON'T TELL ME"
Little Louis Vega Shines i